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MAXIMIZING YOUR HISPANIC
RADIO MARKETING EFFORTS

Spanish-language radio is the fastest-
growing format in the Top 25 metros.
Cabellero Spanish Media President
Ramon Pineda tells how to tap into
this lucrative new market.

Page 14

FOCUSING ON THE NAC
FORMAT’S STRENGTHS:
MUSIC AND LIFESTYLE

Four of the NAC format's top marketinig

& promotion directors — KTWVAL.A.'s
Debbie Vandermeulen, WNUA/Chicago's
Suzy LeClair, WJJZ/Philly’s Jane White,
and KOAI/Dallas’s Diane McKenna — talk
about traditional and non-traditional event
promotions that get results.

Page 67
RADIO & SOUNDTRACKS
Some of-today’s biggest recording
artists will lend their talents to
summer movie soundtracks.
What does this mean for radio?
Page 26

LE IN THE NEWS |

| PEOPLI I

Mason Dixon becomes
WUSA/Tampa PD

* Bob Neumann now WENZ/Cleveland PD

* Tom Sly named VP/GM
for WWNK-FM/Cincinnati

ARS takes over WTIC-AM & FM/
Hartford; Suzanne McDonald now VP/
GM for company’s five local properties;
Bill Stairs new WTIC-AM & FM OM;
Jodi Long appointed Station Mgr. for
remaining trio of outlets; Chet Osadchey
to WNEZ & WRCH GSM; Kim
Patenaude now GSM for WZMX

Page 3

L

CHR/POP

o CELINE DIDN Because You Loved Me (550 Music)

CHR/RHYTHMIC
© FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)

IFRBAN
* MONICA Why | Love You So Much (Rowdy/Arista)

URBAN AC
* ISLEY BROTHERS Lets Lay Together (island)

COUNTRY
© BRYAN WHITE I'm Not Supposed To... (Asylun/EEG)

NAC
« DOC POWELL Sunday Mornin’ (Discovery)

HOT AC
© CELINE DION Because You Loved Me (550 Music)

AG
 CELINE DION Because You Loved Me (550 Music)

ACTIVE ROCK
o METALLICA Until It Sleeps (Elektra/EEG)

ROCK
o VAN HALEN Humans Being (Warner Sunset' WB)

ALTERNATIVE
e TRACY BONHAM Mother Mother (/sfana)

| ADULT ALTERNATIVE
« HOOTIE & THE BLOWFISH Oid Man & Me (Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Full

John Fullam has been ap-
pointed GM of Evergreen Me-
dia CHR/Rhythmic WKTU/
New York, effective the first
week of July. He most recently
served as President of Evergreen/
Detroit, overseeing WDFN-
AM, WDOZ-AM, WKQI-FM,
WNIC-FM & WWWW-FM. |

Evergreen President/COO Jim
de Castro — who had been act-
ing as GM since the station’s flip
from Country to CHR on Febru-
ary 2 — remarked, “With its

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

owner into the nation’s three
largest markets — and marks a
coming of age for the Tejano
and other Spanish-language for-
mats honed by Heftel.

With 108 stations in 31 mar-
kets, Clear Channel will have
the largest stable of radio sta-
tions in the nation. Its estimat-
ed total station revenues of $317
million will rank behind only
CBS ($498 million) and Infin-
ity Broadcasting ($476 mil-
lion).

Clear Channel held 21% of
Heftel’s outstanding shares pri-
or to the tender offer announced
Monday (6/3). The $23-per-
share price might have been a
relatively inexpensive way for
Clear Channel to elbow its way

Clear Channel Purchase Of Heftel Stations
Reaffirms Hispanic Radio Market Strength

B Transaction puts fast-growing radio group in top three markets

Clear Channel Communications’ $275 mil-
lion tender for all outstanding shares of Heftel
Broadcasting puts the Sar Antonio-based group

into New York, Los Angeles, and Chicago, ac-
cording to one radio broker: “The talk was that tax cash flow of $16 million compared to $11
Heftel would go for more [money] than it did ...

but the buyer already held 21%, so they may have
gotten it cheaper than others by blocking the sale
to anyone else.”

Star Media Group Managing Director Paul
Leonard saw the move as a watershed for His-
panic radio. “There’s no question that Hispanic
broadcasting is growing and !
will be embraced by general-
market radio owners,” Leonard
said. “This was the first time
that a blue-chip owner was in-
vesting in and planning to grow
Hispanic radio. It’s a vote of
confidence for this segment of

Heftel Holdings

¢ Clear Channel to own 108
stations (Including five LMAs),
making it the 1argest owner of
stations In the country. SFX is
second with 66 stations.

radio.”
¢ Heftel owned 17 stations The two broadcasting com-
in seven markets with reve- panies had reponcd polar oppo-

nues of $61 million.

¢ 1995 rovenues at Clear
Channel’s holdings now total
$317 million, ranking them
third in the country behind CBS
and Infinity.

site financial results for the first
three months of 1996. Clear
Channel posted first-quarter
earnings of $6.2 million on rev-
enue of $70.1 million, up sub-
stantially over the previous
year. Heftel reported a first-
quarter loss of $972,000 on rev-
enue of $16.2 million. Heftel’s
cash flow increased 36% to
$4.2 million; Clear Channel said it had an after-

Complete deal details:
Transactions, page 6.

million a yéar earlier.

MCA Resets Black Music Dept.

® Wilson now President: Winslow VP/Urban Promo

MCA Records has restaffed
its Black Music Division, tapping

JUNE 7, 1996

am Named WKTU/NY VP/GM

rhythm/pop
format, 'KTU
has exploded
in New York's
competitive
radio market
since its launch.
We’re confi-
dent John will
continue the
station’s un-
paralleled
momentum in the New York mar-

FULLAM/See Page 11

Fullam

Chancellor Taps

Two For SF Duty
B Roberts PD for KNEW,
KSAN; Anderson NSM
at all four stations

Chancellor Breadcasting
made two key appointments
in San Fran-
cisco this week:
Tim Roberts
has been
named PD at
Country com-
bo KNEW-AM
& KSAN-FM,
while Lynn
Anderson has
been tapped as
NSM for the
company’s
four SF outlets
(KABL-AM, KNEW, KBGG-
FM & KSAN).

Roberts — most recently OM
at KGA-AM & KDRK-FM/
Spokane — fills the position va-
cated by Alan Sledge, who left
for the KMPS-AM & FM/Seat-
tle PD post three months ago
(R&R 3/22). Roberts is set to
begin his new job June 19.

KABL, KNEW, KBGG &
KSAN VP/GM Allan Chlowitz
conimented, “I'm very pleased

CHANCELLOR/See Page 18

Roberts

EXCLUSIVE R&R INTERVIEW

“MCA Records’ Black Music
Division has been one of the

By Sky DANIELS

Ken Wilson
as President,
Stanley Win-
slow as VP/
Urban Pro-
motion, and
Kevin Bass as
Sr. Director/
Administra-
tion & Plan-
ning.

Exiting the
division are Sr.
VP/Promotion & Marketing A.D.
Washington, Sr. VP David
Harleston, VP/Administration
Nancy Taylor, Director/Admin-
istration Promotion & Marketing
Dyan Golden, and VP/Promo-
tion East Coast Martha Tho-
mas-Frye.

Wilson

crown jewels
of our compa-
ny, as well as

R&R ALTERNATIVE EDITOR

One of the hottest

the envy of the formats recogr.xizcd by
industry,” said owners today isAlter-
label President native, whose revenue
Jay Boberg. growth registered an
“We are dedicat- unbelievable rate of
ed to strengthen- 55% in the last three
ing and expand- years. With stations

like KITS (Live
105)/San Francisco,
KNDD/Seattle, and
KNRK/Portland,
one group that has shown in-
creasing commitment to Al-
ternative is Entertainment
Communications (Enter-

ing the divi-
sion’s decades-
long tradition
of excellence, and I'm confident
that this reorganization will en-
sure the spirit and success of the
Black Music Division for many ‘
years to come.” ;

Wilson told R&R, “I'm look- com). o
ing forward to breaking some COO/CFODavid Field has

Winslow

Entercom CQO/CFO David Field:
A Commitment To Alternative

Field

- a long-standing in-
volvement with the
Alternative approach
— the company has
1 owned format flag-
ship Live 105 since
1986. Entercom re-
cently was involved
in a three-way swap
of properties that
gave it ownership of
three Rock-oriented
properties in Seattle:
KNDD, Aduit Alter-
native KMTT, and now Ac-
tive Rock KISW.

“Each of these stations rep-
resents a very strong ‘brand’
in the market, and we don’t

FIELD/See Page 80

MCA/See Page 18 E .

— Is Consolidation Good For Radio? — See Page 13 ‘
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NOW PLAYING!

Y JIM CARREY “SOMEBODY TO LOVE”
e ON MORNING SHOWS EVERYWHERE!

.m
LS

> PRIMITIVE RADIO GODS

“STANDING OUTSIDE A BROKEN PHONE BOOTH
WITH MONEY IN MY HAND"

o MONITOR 45*- 26*
* R&R BREAKER €)) - ®

* [0 suzz cup

% JERRY CANTRELL “LEAVE ME ALONE"
e MONITOR 22*-19*

- ek - O
o [0 acmive

% $10,000 GOLD CHAIN “0H! SWEET NUTHIN""
* OVER 200 SPINS
* M2 120 minures

ALSO FEATURING:

SILVERCHAIR, PCRNO FOR PYROS, TOADIES,
CRACKER, RUBY, FILTER, STABBING WESTWARD
AND EXPANDING MAN

Music Supervisor: Juliana Roberts
Executive Music Producers:
“ Ben Stiller & Judd Apatow

W st Entertainment Ing.

OM 15 2 wademark of Sony W 1996 Sony Music Earertamment inc. hitp-/famw o0y com Notion Puture Artwork & Phatography © 1996 Colombia Puctares industues, Ine. ANl Rights Reserved A (elumbia Pucture

JIM CARREY MATTHEW BRODERICK

1HE
CABLE

THE SOUNDTRACK

| 4TH

i —
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Dixon Moves Over
To ’USA As PD

As rumored last week (R&R
5/31), HotAC WMTX/Tampa PD/

?v«?r morning talent
: g

P

A €

NS

Mason Dixon’s
{ move to cross-
i town Gannett
Mainstream AC
WUSA for simi-
lar duties has be-
come a reality.
Dixon debuted
his moming show
on WUSA —
which is now
much hotter and
known as “Kiss FM” — last Friday
(5/31).

Following Dixon from Mix 96 to
Kiss FM are MD Rico Blanco and
morning partners Bill Connolly and
Jo Jo Walker. Exiting WUSA are
PD Pat McMahon, MD Johnny
Williams, and morning team Bob,

DIXON/See Page 18

Dixon

WWNK/Cincy’s Sly
Adds VP Stripes

Two-year WWNK/Cincinnati
GM Tom Sly has been promoted to
VP/GM of the

Citicasters AC.

§ According to
Citicasters Presi-
dent/Radio Group
David Crowl,
“We presented
" Tom a significant

% challenge in Cin-
cinnati, and he’s
meeting his goals.
The future is
bright at WWNK
thanks to Tom
Sly’s leadership.”

Sly joined Citicasters in 1983 as
an AE at WKRQ-FM/Cincinnati,
where he served as GSM between
1988-92. He then was elevated to
GM of KBPI/Denver.

Sly

e

Second-Quarter Billings Gn Upswing Iﬂ

APRIL ‘96 AD REVENUES

climbed 6%.

WEST MIDWEST EAST
\ +.|o%‘. _3% 9 "‘0%
S.WEST 5‘]‘:75'
a1
National +6%
Sour;:e: RAB

he second quarter of 1996 opened up with good news for most sec-
tors of the radio industry: Local revenue increases held up quite nice-

ly in April, and national business didn’t do too badly, either.
Local, national, and combined business was up 6% in April, com-
pared to April of last year. On a year-to-date basis as of April, local busi-
ness rose 7%, national business was up 2%, and combined billings

Warfield And Tucker To Head Uptown

Uptown
Records has ap-
pointed former
WRKS/New
York VP/GM
Charles War-
field Jr. to Sr. VP/
GM. The label
also has elevated
Lewis Tucker
from National Di-
rector/Promotion
0 VP,

“I have known Charles from my
early days as an artist,” said Uptown
President Heavy D. “I have enor-
mous respect for his extensive back-
ground in radio, and I’ m certain that
Charles will play a key role in build-
ing an even stronger Uptown.”

Warfield

Prior to his five
years at WRKS,
Warfield spent 12
F| years with Inner
| City Broadcast-
ing Corp. as VP/
GM of WLIB-
AM & WBLS-
FM/New York.

Regarding
Tucker, Heavy D
commented
“I’ve watched
him grow, and I respect his success-
ful track record. Lewis’s promotion
is an acknowledgement of his pro-
fessional growth.”

Tucker joined Uptown four years
ago as a regional promotions man-
ager.

Tucker

Neumann To Assume
PD Post At WENZ

Clear Channel Communications
Classic Rock WNCX-FM/Cleve-
land PD Bob
Neumann has
added similar du-
ties at crosstown
Alternative
WENZ-FM. The
appointment is
concurrent with
Clear Chan-
nel’s takeover
of WENZ from
Ardman Broad-
casting.

Neumann
Current WENZ PD Ric Bennett

NEUMANN/See Page 18

ARS Restructures Hartford Stations

Only a day after closing its purchase of Full Service-CHR/Pop combg
WTIC-AM & FM/Hartford (5/30), American Radio Systems restruc-
-ured the management of its five Hartford properties:

* Suzanne McDonald has been elevated to VP/GM of WTIC-AM & FM
as well as News/Sports WNEZ-AM, AC WRCH-FM, and *70s WZMX-
FM. She previously served as GM of WNEZ, WRCH & WZMX.

« Bill Stairs has joined WTIC-AM & FM as OM. According to ARS co-
00 David Pearlman, Stairs replaces WTIC-FM PD Paul Cannon; the
status of WTIC-AM PD Paul Douglas has yet to be determined.

« Jodi Long has been promoted from GSM to Station Manager at WNEZ,

WRCH & WZMX.

“It is very exciting to be able to look inside ARS and once again grow
sutstanding managers into new, exciting positions,” Pearlman told R&R.
‘One of our core principles is that we ‘grow people faster than assets,” and
there is no greater example of that than in Hartford.

“In looking at the new world of broadcasting, Suzanne McDonald seemed
aniquely qualified to lead ARS’s radio efforts in Hartford. She combines
huge experience, terrific managing skills, and a motivational style which

ARS/See Page 1€
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‘Kiss Concert 17° Wows 20,000 Fans!

Yet another Evergreen Media sta-
tion has thrown a blowout bash.
Last week, it was WKTU/New York’s
disco marathon; this week (6/1), it was
WXKS/Boston’s tum. The station’s
“Kiss Concert 17” entertained almost
20,000 fans and raised $50,000 for the
Genesis Fund (10 years of contribu-
tions — amounting to a half-million
dollars — have helped establish the
Jeffrey Osborne-KISS 108 Hearing &
Language Disorder Clinic). Performing
at Kiss Concert 17 were Seal, Melis-
sa Etheridge, Lenny Kravitz, Blessid
Union Of Souls, Lisa Loeb, CeCe
Peniston, Gloria Estefan, Harry Con-~
nick Jr., and many other stars. Pictured
at right are surprise performer Lionel
Richie with WXKS VP/GM Janet
Karger. Below, PD John Ivey (I) and
A&M Sr. VP/Promotion Rick Stone
flank performer Bryan Adams.
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USA Digital Radio Withdraws IBOC
Systems From Upcoming EIA Tests

Digital audio broadcasting field tests will begin this month
in San Francisco — without the participation of USA Digital

Radio.

The Electronics Industries As-
sociation will test two technologies
from AT &T/Lucent Technologies,
an L-band system from Eureka
147, and an S-band system from
VOA/JPL.

An EIA spokesperson said
USADR — a partnership between
CBS/Westinghouse and Gannett
— withdrew after the two sides
failed to agree on contract terms for
the test. In particular, EIA said
USADR objected to cost compari-
sons between in-band/on-channel
(IBOC) systems and non-IBOC
systems.

Gary Shapiro, who heads the
Consumer Electronics Manufac-
turers Association (CEMA) divi-
sion of EIA, said in a release,
“These tests have helped us to de-

rive the objective facts of what
these technologies offer within an
open forum so that a final DAR
standard could be chosen. US-
ADR’s demand that EIA/CEMA
relinquish its right to analyze and
compare test data and make recom-
mendations to the FCC is a condi-
tion to which no trade association
could agree and still call itself a true
representative of its industry.”
‘Unwilling To Negotiate’
But USADR President Bernee
Strom said EIA gave them no
choice. “[Had] we been able to reach
an equitable agreement on the con-
tract terms, we would have happily
participated in the field testing pro-
cess. We had three major contract
concerns about which the EIA was
unwilling to continue to negotiate.”

Inaletter to the EIA, USADR list-
ed its concerns: the IBOC systems
were being compared to non-IBOC
systems, certain aspects of the field
test plan were not clearly defined,
and problems with the testing pro-

cess raised questions about the '

test’s credibility.

*“The insistence of the EIA that
new band and IBOC must be seen
as competing technologies, where
only one must be shown to win, is
both invalid and totally mislead-
ing,” Strom added. He said USADR
is seeking a third party to test its
system.

An NAB spokesperson said that
as a result of USADR’s pullout, the
association is “reconsidering our
position and ... re-evaluating our role
in the test process.” The NAB says
it has not yet determined whether it
will continue to finance IBOC tests.

Continued on Page 8

Music Lyric Debate Returns To Washington

The on-again/off-again debate over graphic music lyrics
flared up last week thanks to Empower America, the conser-
vative group founded by former Education Secretary William
Bennett. Liberal lawmakers joined with conservatives in a
new campaign to pressure recording industry executives, a move
that RIA A President Hilary Rosen dismissed as the latest hand-

iwork of “lyric vigilantes.”
Sens. Joe Lieberman (D-CT) and
Sam Nunn (D-GA) and the Nation-
al Political Congress of Black
Women joined the organization in
blasting such groups as Geto Boys,
Wu-Tang Clan, The Dogg Pound,
and 2Pac. To help spread its gospel,
EmpowerAmerica is paying for radio
commercials that urge public pressure
on the five largest recording compa-
nies — Time Warner, BMG, Poly-
Gram, Sony, and Thorn EMI — to

stop spreading “vicious, violent, and
vulgar music.”
‘Finding Scapegoats’

Rosen pointed out that the re-
cording industry’s 11-year-old, self-
policing system gives parents —
not the federal government — ultj-
mate control over what their kids
listen to and keeps the government
and others from interfering with the
recording industry’s constitutional
right to produce a wide variety of

works. “By allowing the voices of
a few self-appointed, moral guard-
ians to impose their musical tastes
on all Americans, we’re simply
finding scapegoats instead of solu-
tions,” Rosen said.

Bennett last spring accused Time
Warner of spreading obscene music
through its Interscope label. Time
Warner subsequently sold off Inter-
scope, but retains such artists as QI
Dirty Bastard and Lords Of Acid,
both of whom received criticism
from Bennett and the others for
songs with graphic sex and violence.

Nunn was among a group of law-
makers who came down hard on TV
talk shows last year; Lieberman has
been active in several media and ad-
vertising issues.

BUSINESS BRIEFS
EZ/Par Deal Gets FTC Thumbs Up

T here are no antitrust concerns involved with EZ Communications’
purchase of KFNS-AM & KEZK-FM/St. Louis from Par Broadcast-
ing, according to the Federal Trade Commission. EZ, which owns KSD-
AM & FM & KYKY-FM/St. Louis, agreed to buy the Par stations in
early April.

§ 9
FCC Creates “Call Center
The FCC has made it easier for listeners to complain about broad-
cast content by creating a toll-free “Cail Center.”
The Call Center will also give broadcasters information on obtaining
licenses and forms. The service is staffed from 8am-4pm Monday through

Friday. Itis currently only available in Fiorida, Maine, and Virginia, but wilf
eventually be a nationwide service. The number is 1-888-822-8255.

Commission Shutters District Offices

S part of its ongoing restructuring of the Compliance and Information

Bureau, the FCC has closed its district offices in Buffalo. Norfolk,
Miami, Houston, Portland, and St. Paul. However, a small staff will still be
available in these cities. The district offices supplied technical and public
affairs support to radio and other FCC licensees.

Deal Closings
Here is a list of the deals that closed this week:

e American Radio Systems Inc. completed its $66.5 million buyout
of Marlin Broadcasting Inc. Marlin owned WFLN-FM/Philadelphia,
WTMI-FM/Miami, and WQRS-FM/Detroit.

o Chase Broadcasting finished up its $42 million sale of WTIC-AM &
FM/Hartford to American Radio Systems Inc. (See story, Page 3)

e Nationwide Communications ciosed its $23 million purchase of
KFSD-FM/San Diego from Lotus Communications.

e Capitol Broadcasting Co. L.L.C. wrapped up its $11 million pur-
chase of WKSJ-AM & FM & WMYC-FM/Mobile from Pourtales Radio
Partnership.

o Commodore Media closed its $9.25 million purchase of WSTC-AM
& WKHL-FM/Stamford-Norwalk, CT from Q-Broadcasting_ It aiso
closed its $8 million purchase of WAXE-AM, WAVW-FM & WKQS-FM/
Ft. Pierce-Stuart-Vero Beach, FL from Media IV.

o The $2.7 million purchase of WCCQ-FM/Chicago by TKO Broad-
casting L.L.C. from CHB Venture closed.

® Radio Delaware Inc. closed the $1.95 million sale of WCEZ-FMW/
Columbus, OH to Associated Radio Inc.

o The $1.5 million sale of WCAR-AM/Detroit from Wolpin Broadcast-
ing Co. to Children’s Radio Network was also finalized.

Ryan Named To NAB Radio Board

EZS-FM & KTWC-FM/Phoenix GM Jerry Ryan has been named

to the NAB Radio Board. He replaces former KSNM-FM/Las
Cruces, NM GM Jeff Lyon. Ryan wili represent District 22 (Arizona,
Nevada, New Mexico, and Utah).

STATIONS

RADIO NETWORKS

r—“—fhat’s Victoria’

She’s now with United Stations Talk Network!

Victoria Jones—

a unique voice for talk radio
attacking tough issues with compassion

s secret?

The secret’s out - Monday - Friday 10AM - 1 PM ET
Call US NOW for the scoop on Victoria Jones

212-869-1111 ext. 0

waany amaricanradinhictory com
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RADIO BUSINESS

DEAL OF THE WEEK H 1996 DEALS TO DATE

» Heftel Broadcasting Corp. $275 million

Includes:WLXX-AM/Chicago; KESS-AM, KINF-AM,
KMRT-AM & FM, KHCK-FM & KICI-FM/Dallas-Ft.
Worth; KLSQ-AM/Las Vegas; KTNQ-AM & KLVE-FM/Los

Angeles; WAQI-AM, WQBA-AM, WAMR-FM & WRTO-
FM/Miami-Ft. Lavderdale; WGLI-AM/Nassau-Suffolk;

WADO-AM & WPAT-AM/New York

TRANSACTIONS

Dollars To Date:  $4,563,278,061
(Last Year: $1,169,126,582)

~ This Week’s Action: $365,918,000
i (Last Year: $18,268,836)
Stations Traded This Year: 996
(Last Year: 520)

Stations Traded This Week:
|

70

(Last Year: 26)

Clear Channel Claims Heftel
In $275 Million Stock Sale

(] ABS Communications buys Benchmark’s Richmond FM combo

K eck || Group Deal -

|
Heftel Broadcasting Corp. | Pro-Radio Stations

PRICE: $275 million

TERMS: Stock sale for cash

BUYER: Clear Channel Communica-
tions, headed by President/CEO Low-
ry Mays. It owns or has agreed to buy
95 other stations.

SELLER: Heftel Broadcasting Corp.,
headed by Chairman Cecil Heftel.

WLXX-AM/Chicago
FREQUENCY: 1200 kHz
POWER: 10kw day/1kw night
FORMAT: Spanish

KESS-AM, KINF-AM,
KMRT-AM & FM, KHCK-
FM & KICI-FM/Dallas-Ft.

Worth

FREQUENCY: 1270 kHz; 1440 kHz;
1480 kHz; 106.7 MHz; 99.1 MHz; 107.9
MHz

POWER: 5kw; 5kw day/500 watts
night; 5kw day/1.9kw night; 100kw at
991 feet; 100kw at 1726 feet; 100kw at
843 feet

FORMAT: All Spanish

KLSQ-AM/Las Vegas
FREQUENCY: 870 kMz
POWER: 10kw day/1kw night
FORMAT: Spanish

KTNQ-AM & KLVE-FM/Los

Angeles

FREQUENCY: 1020 kHz; 107.5 MHz
POWER: 50kw; 29.5kw at 2999 feet
FORMAT: Spanish; Spanish

WAQI-AM, WQBA-AM,
WAMR-FM & WRTO-FM/

Miami-Ft. Lauderdale
FREQUENCY: 710 kHz; 1140 kHz;
107.5 MHz; 98.3 MHz

POWER: 50kw; 50kw day/10kw night;
95kw at 1007 feet; 100kw at 1408 feet
FORMAT: All Spanish

WGLI-AM/Nassau-Suffolk
FREQUENCY: 1290 kHz

POWER: 250 watts

FORMAT: This station is dark.

WADO-AM & WPAT-AM/
New York

FREQUENCY: 1280 kHz; 930 kHz
POWER: 5kw; Skw

FORMAT: Spanish; Spanish

PRICE: $925,000

TERMS: Asset sale for cash
BUYER: Pathfinder Communica-
tions Inc., headed by President/CEO
Sara Goodwill. Phone: (203) 438-
1897

SELLER: Pro-Radio Inc., headed by
President Mark Brady. Phone: (802)
388-9236

BROKER: Dick Kozacko of Kozac-
ko Media Services

WMNM-FM/Port Henry, NY |
(Burlington, VT) |
FREQUENCY: 92.1 MHz
POWER: 18kw at 10 feet
FORMAT: Oldies

WFAD-AM/Middlebury, VT
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Full-Service

WTID-FM/Reform

PRICE: $800,000

TERMS: Asset sale for cash
BUYER: Radio South Inc., headed
by President Voncile Pearce
SELLER: Transmit Enterprises Inc.,
headed by President Charles Chap-
man lll. He has interests in four other
stations. Phone: (334) 793-4002
FREQUENCY: 101.7 MHz

POWER: 21kw at 728 feet

FORMAT: AC

BROKER: Media Services Group

KRIM-FMIPaysonﬁ
(Phoenix)

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Rainbow Broadcasting
Inc., headed by President Charles
Brentlinger. Phone: (602) 423-9255
SELLER: Pleasant Valley Broad-
casting Corp., headed by President
Jeffrey Morris. Phone: (602) 996-
6261

FREQUENCY: 104.3 MHz

POWER: 100kw at 1024 feet
FORMAT: CHR

KEWB-FM/Anderson
(Redding)

PRICE: $850,000
TERMS: Asset sale for $450,000 cash,

a $100,000 non-compete agreement,
and an 11-year, $400,000 promissory
note at 8.25% interest

BUYER: McCarthy Wireless Inc.,
headed by PresidentCraig McCarthy
SELLER: Radio Associates Inc.,
headed by Bob Salmon
FREQUENCY: 94.7 MHz

POWER: 4.2kw at 1565 feet
FORMAT: Country

BROKER: William A. Exline Inc.

KMGG-FM/Monte Rio

(Santa Rosa)

PRICE: $3.1 million

TERMS: Asset sale for cash

BUYER: Amaturo Group of Santa
Rosa L.L.C., headed by Chairman
Joseph Amaturo and CEO Lawrence
Amaturo. It owns seven other stations.
Phone: (954) 565-1411

SELLER: Pacific Radio of Santa
Rosa Corp., headed by President Ri-
chard Dames. He has interests in two
other stations. Phone: (707) 578-0977
FREQUENCY: 97.7 MHz

POWER: 2.05kw at 1122 feet
FORMAT: Oldies

KTRO-AM & KCAQ-FM/

Oxnard-Ventura

PRICE: $3.65 million

TERMS: Cash

BUYER: Gold Coast Broadcasting
Co., headed by John Hearne and Carl
Goldman

SELLER: Greater Pacific Radio Ex-
change, headed by Hal Frank
FREQUENCY: 1520 kMHz; 104.7 MHz
POWER: 10kw day/1kw night; 85kw
at 1581 feet

FORMAT: Spanish; CHR

BROKER: Elliot Evers of Media Ven-
ture Partners

KSRO-AM & KXFX-FM/
Santa Rosa & KLCQ-FM/

Healdsburg

PRICE: $5.7 million

TERMS: Asset sale for $3.7 million
cash, a $1.5 million non-compete
agreement, and assumption of a
$500,000 promissory note

BUYER: Amaturo Group of Santa
Rosa L.L.C., headed by Chairmando-
seph Amaturo and CEO Lawrence
Amaturo. it owns seven other stations.
Phone: (954) 565-1411

SELLER: Fuller-Jeffrey Broadcast-
ing Companies Inc. Phone: (508) 462-
1229

FREQUENCY: 1350 kHz; 101.7 MHz;
92.9 MHz

POWER: 5kw; 2.2kw at 1089 feet;
2.3kw at 1949 feet

Wi~ americantadiohistorv. com

TRANSACTIONS AT A GLANCE

Pro-Radio Stations $925,000

* WMNM-FM/Port Henry, NY (Burlington, VT)

* WFAD-AM/Middlebury, VT

WTID-FM/Reform, AL $800,000

KRIM-FM/Payson, AZ $850,000

KEWB-FM/Anderson, CA $850,000

KMGG-FM/Monte Rio, CA $3.1 million

KTRO-AM & KCAQ-FM/Oxnard-Ventura, CA $3.65 million
KSRO-AM & KXFX-FM/Santa Rosa &
KLCQ-FM/Healdsburg, CA $5.7 million

KLYD-FM/Shafter, CA $450,000

KKLI-FM/Widefield, CO $3.8 million

WSWN-AM & WBGF-FM/Belle Glade, FL $1 million
WJUS (FM CP)/Ft. Walton Beach, FL $500,000
WCTH-FM/Plantation Key, FL $1 million

WMXY-AM & WZLG-FM/Hogansville, GA $510,000
WCJM-AM & FM/West Point, GA $500,000
WTGE-FM/Baton Rouge $5.5 million

KASO-AM & FM/Minden, LA $200,000
KASO-AM/Minden, LA $500

WBGR-AM/Baltimore $2,775,000

WFCC-FM/Chatham, MA $1.19 million

WAOQU (FM CP)/Tawas City, Mi $4000

(FM-CP)McCook, NE

WNYC-AM & FM/New York $20 million

WELS-AM & FM/Kingston, NC $150,000
WMYK-FM/Moyock, NC $3.35 million

WLEC-AM & WCPZ-FM/Sandusky, OH $7.5 million

KCBZ (FM CP)/Cannon Beach, OR $32,500

KUGN-AM & FM/Eugene & KLRF-FM/Brownsville, OR $7 million
KRTA-AM/Medford & KYJC-FM/Grants Pass, OR $550,000
WMTI-AM/Morovis, PR $250,000

KFLZ-FM/Bishop, TX $550,000

KNAK-AM/Deilta, UT $120,000

KRGO-FM/Roy, UT $700,000

KBKK-FM/Spanish Fork, UT No cash consideration for 35.5%
WLEE-FM & WVGO-FM/Richmond $14.5 million
WPTG-FM/Williamsburg, VA $301,000

WEAQ-AM & WIAL-FM/Eau Ciaire &

WECL-FM/Elk Mound, WI $2.6 million

FORMAT: News/Talk; Rock; Classic
Rock
BROKER: William A. Exfine Inc.

KLYD-FM/Shafter

PRICE: $450,000

TERMS: Asset sale for a five-year
promissory note at 8.5% interest
BUYER: South Paw Communica-
tions Inc., headed by CFO Curtis Dar-
ling. Phone: (805) 861-1350
SELLER: KXHA FM Radio Inc.
Phone: (619) 434-6070
FREQUENCY: 104.3 MHz

POWER: 6kw at 305 feet

FORMAT: Nostalgia
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KKLI-FM/Widefield

(Colorado Springs)

PRICE: $3.8 million

TERMS: Cash

BUYER: Citadel Communications,
headed by President Larry Wilson. It
owns 19 other stations, including
KKFM-FM & KKMG-FM/Colorado
Springs.

SELLER: Tippie Communications,
headed by President Henry Tippie. It
owns two other stations.
FREQUENCY: 106.3 MHz

POWER: 1.6kw at 2225 feet
FORMAT: AC

BROKER: Bill Whitley of Whitley
Media

WSWN-AM & WBGF-FM/
Belle Glade (West Palm

Beach)

PRICE: $1 million

TERMS: Asset sale for cash
BUYER: BGI Broadcasting L.P.,

whose general partner, BGl Broad-
casting Corp., is headed by President
Harry Figgie lll. Phone: (800) 787-
9006

SELLER: Seminole Broadcasting
Co., headed by President Marie Riv-
ers. Phone: (904) 795-5800
FREQUENCY: 900 kHz; 93.5 MHz
POWER: 1kw day/22 watts night; Skw
at 269 feet

FORMAT: Urban; AC

BROKER: Doyle Hadden of Hadden
& Assoc.

COMMENT: See next deal.

WJUS (FM CP)/Ft. Walton

Beach

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: F.W.B. Radio Inc., headed
by President Gerald Schroeder. He
has an interest in WSWL-AM/Pensa-

| cola, FL. Phone: (904) 433-1141

SELLER: Juanina Broadcasting
Inc. Phone: (904) 651-9944
FREQUENCY: 96.5 MHz

POWER: 100kw

BROKER: Doyle Hadden of Hadden
& Assoc.

WCTH-FM/Plantation Key
PRICE: $1 million

TERMS: Asset sale for cash
BUYER: BGI Broadcasting L.P.,
whose general partner, BGl Broad-
casting Corp., is headed by President
Harry Figgie . Phone: (800) 787-
9006

SELLER: Sounds of Service Radio
Inc., headed by President Marie Riv-
ers. Phone: (904) 795-5800
FREQUENCY: 100.3 MHz

POWER: 100kw at 440 feet
FORMAT: AC

BROKER: Doyle Hadden of Hadden
& Assoc.

Continued on Page 8
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ARE TRAINED TO RECOGNIZE OPPORTUNITIES
THAT OTHER REPS JUST DON'T SEE.

Some sales opportunities are no brainers. Others, however, are a little more integrated marketing and media plans that can help advertisers and stations
difficult to see. That's one of the reasons we created our Dimensions sales division alike. The Katz Radio Group—KRG Dimensions, Banner Radio, Christal Radio,
—to find real new businéss opportunities for our client stations and to develop Eastman Radio, Katz Radio, Katz Hispanic Media tnd Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST
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TRANSACTIONS

Continued from Page 6

WMXY-AM & WZLG-FW/

Hogansville

PRICE: $510,000

TERMS: Asset sale for cash
BUYER: Janz Broadcasting Inc.,
headed by President Steven Zimmer-
man. Phone: (706) 882-9699
SELLER: First Georgia Broadcast-
ing Inc., headed by President L.A.
Bolton. Phone: (706) 882-9699
FREQUENCY: 720 kHz; 98.1 MHz
POWER: 7.97kw; 14.5kw at 328 feet
FORMAT: Urban; AC

WCJM-AM & FW/

West Point

PRICE: $500,000

TERMS: Asset sale for $75,000 cash,
a $350,000 promissory note, a $50,000
promissory note, and a $25,000 non-
compete agreement

BUYER: Fuller Broadcasting Co. of
Valley Inc., headed by President Gary
Fuller. Phone: (334) 745-4656
SELLER: Radio Valley Inc. Phone:
(706) 645-2991

FREQUENCY: 1310 kHz; 100.9 MHz
POWER: 1kw day/31 watts night; 6kw
at 177 feet

FORMAT: Country; Country

~ Louisiana

WTGE-FM/Baton Rouge
PRICE: $5.5 million

TERMS: Asset sale for $4 million cash
and a six-year, $1.5 million promissory
note

BUYER: Guaranty Broadcasting
Corp., headed by Chairman/President
George Foster Jr. it owns six other
stations. Phone: (504) 383-0355
SELLER: Vetter Communications
Co. Inc., headed by Chairman/CEQ
Cyril Vetter. Phone: (504) 766-3233
FREQUENCY: 100.7 MHz

POWER: 97kw at 1499 feet
FORMAT: Rock

BROKER: Media Venture Partners

KASO-AM & FM/Minden

(Shreveport)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Ninety-Five Point Seven
Inc., headed by PresidentJohn Mitch-
ell. Phone: (318) 869-1301

SELLER: Cook Enterprises Inc.,
headed by President Ralph Willlams.
Phone: (318) 377-1240
FREQUENCY: 1240 kHz; 95.3 MHz
POWER: tkw; 3kw at 144 feet
FORMAT: Country; Country
COMMENT: See next deal.

KASO-AM/Minden

PRICE: $500

TERMS: Asset sale for cash

BUYER: Charles and Pattie Odum.
Phone: (318) 377-1240

SELLER: Ninety-Five Point Seven
inc., headed by President John Mitch-
ell. He has interests in four other sta-
tions. Phone: (318) 869-1301
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Country

WBGR-AM/Baltimore
PRICE: $2,775,000
TERMS: Asset sale for cash

. Mortenson

BUYER: American Radio Systems
inc., headed by President/CEO Steve
Dodge. It owns, operates, or has
agreed to buy 60 other stations, includ-
ing WBMD-AM & WQSR-FM/Baiti-
more.

SELLER: Mortenson Broadcasting
Co., headed by President Jack

FREQUENCY: 860 kHz

POWER: 2.5kw day/66 watts night
FORMAT: Gospel!

BROKER: Tom Gammon of Ameri-

com

WFCC-FM/Chatham

PRICE: $1.19 miflion

TERMS: Asset sale for cash

BUYER: Charles River Broadcasting
WFCC License Corp., headed by
President/CEO Cynthia Scullin.
Phone: (617) 893-7080

SELLER: Dophin Productions Inc.,
headed by President Allan Stanley.
Phone: (508) 896-9322
FREQUENCY: 107.5 MHz

POWER: 50kw at 341 feet

FORMAT: Classical

ere
WAOU (FM CP)Tawas
City
PRICE: $4000

TERMS: CP sale for cash

BUYER: Carroll Enterprises Inc.,
headed by President John Carroll Jr.
It owns WIOS-AM & WKJC-FM/Ta-
was City. Phone: (517) 362-3417
SELLER: Patricia Mason. Phone:
(517) 362-8474

(FMCP)YMcCook

PRICE: $10,000

TERMS: CP sale for cash

BUYER: Austin McCook L.L.C.,
headed by members Jay and Eileen
Austin. Phone: {410) 740-0250
SELLER: W. Lawrence Patrick.
Phone: (308) 345-1981

WNYC-AM & FM/New York
PRICE: $20 million

TERMS: Asset sale for cash

BUYER: WNYC Foundation, headed
by President Laura Walker. Phone:
(212) 669-7800

SELLER: WNYC Communications
Group, owned by the City of New York.
Phone: (212) 669-7800
FREQUENCY: 820 kHz; 93.9 MHz
POWER: 10kw day/1kw night; 5.4kw
at 1417 feet

FORMAT: News/Talk; Classical

_North Carolina

WELS-AM & FM/Kingston

(Greenville)

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Willis Broadcasting Corp.,
headed by President L.E. Willis Sr. It
owns 26 other stations. Phone: (804)
622-4600

SELLER: F.S.A. Broadcasting
Group Inc., headed by President Jef-
fery Smith. It aiso owns WIFM-AM &
FM/EIKkin, NC. Phone: (704) 634-4245
FREQUENCY: 1010 kHz; 102.9 MHz
POWER: 1kw day/78 watts night; 3kw

RADIO BUSINESS

at 295 feet
FORMAT: Gospel; Urban
BROKER: Gordon Rice Associates

WMYK-FM/Moyock

PRICE: $3.35 million

TERMS: Asset sale for cash
BUYER: USR of Moyock FM inc.,
headed by President Ragan Henry.
USR is a subsidiary of Clear Channel
Communications.

SELLER: Virginia Urban Radio inc.,
headed by President Levi Willis.
Phone: (804) 622-4600
FREQUENCY: 92.1 MHz

POWER: 14.5kw at 420 feet
FORMAT: Urban AC

WLEC-AM & WCPZ-FW/

Sandusky

PRICE: $7.5 million

TERMS: Asset sale for cash

BUYER: Allur of Ohio Inc., headed
by President Regina Henry. She owns
three other stations.

SELLER: Erie Broadcasting |l inc.,
headed by PresidentJames Embres-
cia

FREQUENCY: 1450 kHz; 102.7 MHz
POWER: 1kw; 50kw at 141 feet
FORMAT: B/EZ; AC

BROKER: Bruce Houston and Jo-
seph Sitrick of Blackbum & Co.

KCBZ (FM CP)Cannon

Beach

PRICE: $32,500

TERMS: CP sale for cash

BUYER: Broad Spectrum Commu-
nications Co., headed by PresidentP.
Eric Dausman. It has interests in four
other stations.

SELLER: Cannon Beach Communi-
cations Co., headed by partner Jack
Dennon.

FREQUENCY: 96.5 MHz

KUGN-AM & FM/Eugene &

KLRF-FM/Brownsville
PRICE: $7 million

TERMS: Asset sale for cash

BUYER: Deschutes River Broad-
casting Inc., headed by President
Edward Hardy. it owns or has agreed
to buy 16 other stations. Phone: (503)
223-7334

SELLER: Combined Communica-
tions Inc., selling KUGN-AM & FM,
and C&C Broadcasting Inc., selling
KLRF.

FREQUENCY: 590 kHz; 97.9 MHz;
102.3 MHz

POWER: 5kw; 100kw at 1011 feet;
100kw at 919 feet

FORMAT: News/Talk; Country; Adult
Altemnative

KRTA-AM/Medford &

KYJC-FM/Grants Pass
PRICE: $550,000

TERMS: Asset sale for $250,000 cash
and a 10-year, $300,000 promissory
note at 8% interest

BUYER: Opus Broadcasting Sys-
tems Inc., headed by President Hen-
ry Flock. Phone: (503) 772-0322
SELLER: Encore Broadcasting
Corp., headed by President Fredric
Danz. Phone: (206) 455-8100
FREQUENCY: 610 kHz; 96.9 MHz
POWER: Skw; 25kw at 2228 feet

g amaricanradinhictory com

FORMAT: Spanish; Gountry

_Puerto Rico

WMTI-AM/Morovis

PRICE: $250,000

TERMS: Asset sale for cash

BUYER: Southwestern Broadcast-
ing Corp., headed by President Pedro
Roman Collazo. He has interests in
two radio and two television stations.
Phone: (809) 274-1800

SELLER: Wilfredo Blanco Pi. Phone:
(809) 763-1066

FREQUENCY: 1580 kHz

POWER: 5kw day/2.5kw night
FORMAT: Spanish

KFLZ-FM/Bishop (Corpus

Christi)
PRICE: $550,000

TERMS: Asset sale for $75,000 cash
and a 20-year, $475,000 promissory
note at 10% interest

BUYER: Manuel Davila Jr. He has
interests in KCCT-AM & KBSO-FM/
Corpus Christi. Phone: (512) 289-
0999

SELLER: Cismek Corp., headed by
President Joe Cisneros. Phone: (512)
584-3800

FREQUENCY: 106.9 MHz

POWER: 25kw at 328 feet

FORMAT: Spanish

KNAK-AM/Delta

PRICE: $120,000

TERMS: Asset sale for $60,000 cash and
afour-year, $60,000 promissory note
BUYER: Sam Bushman. Phone:
(801) 798-1072

SELLER: KNAK Inc.,headed by Pres-
ident Douglas Barton. He has inter-
ests in two other stations. Phone: (801)
864-5111

FREQUENCY: 540 kHz

POWER: 1kw day/13 watts night
FORMAT: Country

KRGO-FM/Roy

PRICE: $700,000

TERMS: Asset sale for $250,000 cash
and a 15-year, $450,000 promissory
note at 8% interest

BUYER: Sundancé Broadcasting
L.L.C. headed by managing member
Gary Waldron. Phone: (801) 943-2683
SELLER: Kargo Broadcasting Inc.
Phone: (801) 364-0199
FREQUENCY: 103.9 MHz

POWER: 67kw at 2379 feet
FORMAT: Country

BROKER: Sailors & Assoc.

KBKK-FM/Spanish Fork
(Salt Lake City)

PRICE: No cash consideration for
35.5%

TERMS: Stock transfer

BUYER: Ciifford Snyder et al, in-
creasing their interest in Garcia Broad-
casting L.L.C. from 49% to 84.5%.
SELLER: Leslle Scopes Garcla,
representative of the Estate of Will-
iam J. Garcla, decreasing her inter-
est in Garcia Broadcasting L.L.C.
from 51% to 15.5%. Phone: (801)
364-8720

FREQUENCY: 106.5 MHz

POWER: 7.5kw at 2710 feet
FORMAT: Gountry

WLEE-FM & WVGO-FW/

Richmond

PRICE: $14.5 million

TERMS: Cash

BUYER:ABS Communications Inc.,
headed by PresidentKenneth Brown.
Itowns WBZU-FM & WKHK-FM/Rich-
mond.

SELLER: Benchmark Communica-
tions, headed by general partner
Bruce Spector. It owns 22 other sta-
tions.

FREQUENCY: 1320 kHz; 106.5 MHz
POWER: 5kw; 7.6kw at 1234 feet
FORMAT: News/Talk; Altemative
BROKER: Mike Bergner of Bergner
& Co.

WPTG-FM/Williamsburg
PRICE: $301,000

TERMS: Asset sale for $1000 cash and
assumption of debt

BUYER: Real Radio Inc., headed by
President Gilinda Rogers. Phone:
(804) 229-4004

SELLER: WPTG inc. Phone: (804)
220-0302

FREQUENCY: 107.9 MHz

POWER: 6kw at 328 feet

FORMAT: Oldies

WEAQ-AM & WIAL-FW/
Eau Claire & WECL-FM/

Elk Mound

PRICE: $2.6 million

TERMS: Asset sale for cash
BUYER: Central Communications
Inc., headed by President David Nel-
son. It owns WAYY-AM/Chippewa
Falls, Wl and WAXX-FM/Eau Claire.
Phone: (414) 733-2002

SELLER: RadioWorks of Eau Claire
G.P.,, whose general partner, Broad-
caster Services Inc., is headed by
President Steve Dickoff. Phone: (715)
832-3463

FREQUENCY: 790 kHz; 94.1 MHz;
92.9 MHz

POWER: Skw; 84kw at 351 feet; 3.3kw
at 446 feet

FORMAT: Full-Service; AC; Oidies

USA Digital Withdraws IBOC
Systems From EIA Tests

Continued from Page 4

CEMA Pressing Ahead

CEMA, meanwhile, is finally
pressing ahead with the tests. The
FCC has given CEMA temporary
permission to conduct tests at L-
band frequencies. The deadline for
those tests to be conducted expires
June 30. However CEMA said it an-

ticipates it will receive an extension
until July 30.

Field tests for the in-band/adja-
cent-channel, L-band and S-band
systems are expected to be complet-
ed by the end of June. Field tests for
the IBOC system will begin when
CEMA decides whether to use an
FM host station or conduct tests on
its temporary L-band frequency.
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Bobby Poe's Pop Music Survey Presents
Its 25th Silver Anniversary Radio/Record Convention &
Bobby Poe Retirement Roast
June 20 - 22, 1996
t The Sheraton Premiere
?ygons Cormer, VirQin -a’

Mason Dixon
(M.C.)

Jerry Blair
(Roaster)

Richard Palmese
(Roaster)

Daniel Glass
(Roaster)

Jay Stevens

(Roaster) Dan Vallie

(Roaster)

Jonas Cash BObbv Poe

(Roaster) (Roastee) Jim Davenport, Sr.

(Roaster)

Tony Novia
(Roaster) :
B Fiedel Dave Sholin
Ge(ll"fv Cagle Jeff McCartney agf,,t,,) (Roaster)
oaster) (Roaster)
Don't Miss This Exciting, Once In A Lifetime HAPPENING!
Planned Fvents Include Jeff McClusky's “Bye Bye Bobby Cocktail Party", Hospitality Suites,
The Universal Breakfast, The Columbia Cookout, As Well As A V.P. Promotion Panel,
Program Directors Panel, The Ever Popular Radio/Record Hot Box And Much More!
Use This Handy Registration Form:
$275.00 Basic Registration $375.00 Basic Registration Plus Golf
Your Name Your Company : Your Phone #
Make Checks Payable To:
Pop Music Survey, 13981 Saddleview Drive, North Potomac, MD 20878
For More Information Call Pop Music Survey At 301-951-1215
For Sheraton Premiere Hotel Room Reservations Call 703-448-1234

— ywww americanradiohistary. com _ .
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PROMO SPECI@AL

of the month

best quality, fast service. lowest prices
no hidden costs (full disclosure pricing

BEVERAGE

(1-800-726-3683)

he Coyote is known for its cunning.

You will be too. when you call te receive
a FREE special qift (worth several bucks on
the open market) PLUS our 20 page colorful
catalog. It's filled with exclusively designed
items for the record and broadcasting
industry Get on our mailing list and receive
quarterly updates on what's hot In

promotional and premium

items. Qur references include

scme of the best in the business.

RCA/BMG. Atlantic Records.
Elektra Entertainment. CNN.
Westwood One. and Jones

Satelhte Networks.

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

KEYCHAIN

%
WRENCH /% %
2

plus freight

SO BE CUNNING...
Call i-800-7-COYOTE Today!'

Call Toll Free:

U.S. 1-800-231-2417 ¥ piasnc
Canada 1-800-847-5616  PANNERS
(713) 507-4295 FAX

Adobe Graphics & Design

NN NG ENG I NG ONTONG N,

(414) 3519088 + Fax (414) 351-6997

U AT DT ATZA

1000 pe. min. %
1 coor imprint included
LEE ARNOLD PROMOTIONS %

N7

NEW YORK + DENVER +L0OS ANGELES * SANTA FE

REIT IR KNG,

ToTalY Cool PromoTions)

=

FOLDING CAR SUNSHADE

one color imprint

100 « 250 « 500
3.64 322 241
set up charge 75.00

800-786-8011

%,

S APEX %
T RSy,
7 RADIO CONSULTANTS

A CALIFORNIA CORPORATION

Rob Edwards Bob Darling
*Adult Programming Experts

Soft-Mainstream-Hot AC
Gold/Oldies/Country/Easy

Reach the *Apex
Ca"'of ratings and revenue!

Rob Edwards (213) 664-0442
Bob Darling (805) 520-7653

www americanradiohistory com

An Outstanding Way
To Promote Your Event!

Call today for your free
illustrated booklet-“29 Creative LEHRER
Ways To Use Banners on a Roll” ‘VA]\ LLEN

1-800-786-7411 2068837400 Fux: 883.459

ECONOMICAL CONVENIENT EFFECTIVE

The Newest Sound To Hit RADIO!

24 HOURS A DAY...
on SPACENET Il TRANSPONDER 7 (13) @1.05 Mhz

* Shows created for every day-part and format
* The most irreverent and entertaining shows on radio
* Equipment available through ABC satellite services

ENTERTAINMENT ¢ COMEDY
 POLITICAL « SPORTS

. Sh:)ws designed for: v
MORNINGS » AFTERNOONS
EVENINGS « OYERNIGHTS

CALL LARRY JOHN FOR TAPES & INFORMATION
[T LARRY JOHN WRIGHT'S
NETWORK BROADCASTING
ASSOCATES, INC.
1-800-821-5068

24-Hour
Listener Line:
ETWORK 1-602-655-0500

“THE HOT TUB RADIO PARTY NETWORK"

Display Your Wares In

ISDN Questions?
Get Help, Not Hype!

Call for your free copy

“ISDN - An Unscientific Survey”
Overview of US ISDN providers

and

“ISDN for Broadcasters”
40-page tutorial on ISDN

(-1 "4
NRERA
Comrex Corp. USA Tel: 508-263-1800 Fax: 508-635-0401
Fax-on-Demand: 508-264-9973

PRODUCT
SHOWCASE

Call Matt Parvis

THE INDUSTRY's NEWSPAPER

310-788-1621
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Kampmeier New
VP/Programming
For Paxson/Orlando

Paxson/Orlando has tapped
former WYNY/New York PD
Chris Kampmeier as VP/Program-
ming, overseeing Sports WRTM-
AM, News WWNZ-AM, Rock
WDIZ-FM, Alternative WJRR-
FM, and Soft AC WMGF-FM. He
succeeds John Frost, who was
boosted to VP/Programming of
Paxson Communications Corp.

Paxson/Orlando VP/GM Jenny
Sue Rhoadestold R&R, “Chris has
worked in markets where the com-
petition is extremely tough and is
ready to [direct] all Paxson/Orlan-
do PDs, MDs, air talent, and pro-
motions departments. As a former
network VP, he’s already supervised
65 air personalities and MDs in sev-
en 24-hour-a-day formats.”

Before joining WYNY, Kamp-
meier was VP/Programming for the
Unistar Radio Networks. His re-
sume also includes GM stints at
KMGR/Salt Lake City and
WPLR/New Havenand a program-
ming gig at KLZL/Phoenix.

DARS Auction Fees
To Fund Tuition?

(1 Could raise $2.1
billion, says Clinton

President Clinton this week sug-
gested auctioning off the spectrum
reserved for satellite-delivered dig-
ital audio radio services (DARS) to
pay for anew tax-cut proposal aimed
at guaranteeing at least two years of
college for all Americans.

In a commencement speech Tues-
day (6/4) at Princeton University,
Clinton cited a DARS spectrum auc-
tion as a possible source of $2.1 bil-
lion in new revenue needed to off-
set the $7.9 billion cost of his latest
tuition-break proposal.

The notion of auctioning DARS
spectrum seems to be gaining in
popularity as Election Day nears.
Just last month, Republican presi-
dential candidate Bob Dole intro-
duced legislation authorizing the
FCC to auction spectrum — includ-
ing the DARS frequencies — to off-
set the money that would be lost by
repealing a portion of the federal
gasoline tax. Dole has campaigned
hard to roll back the gasoline tax in
light of skyrocketing fuel prices.

Dole’s auction proposal derailed
the FCC’s efforts to establish rules
for DARS, including how to auction
12.5 MHz to one of three compa-
nies and grant another 12.5 MHz to
CD Radio, a Washington, DC com-
pany planning a 50-channel sub-
scription satellite service. CD Radio
would have been awarded the 12.5
MHz slice of spectrum at a discount-
ed rate under the FCC’s “pioneer’s
preference” program, which rewards
the developers of new telecommu-
nications technologies.

But that plan was put on hold af-
ter two key congressional leaders,
Reps. Thomas Bliley (R-VA) and
John Dingell (D-MI) objected on
the grounds that the pioneer’s pref-
erence discount would cost the U.S.
Treasury millions of dollars.

NEWSBREAKERS.

Threedom 96

George Michael (c) — accompanied by Virgin Music Group Exec. VP
Nancy Berry and Chairmar/CEO Ken Berry— launched his latest album
with a party at Hamilton’s Gallery in Londen. Released on DreamWorks
SKG in the States, “Older” was handled outside North America by Virgin.

pointed PD of American Radio Systemsheritage Rocker
| WCMF/Rochester. He succeeds Stan Main, who re-
cently became OM of ARS’s KJCE-AM, KAMX-FM
& KKMJ-FM/Austin (R&R 4/26).

great track record,” said WCMF VP/GM Bob Morgan.
“I'm convinced he will have a tremendously positive
impact on WCME.”

team have done an outstanding job with WCME This is
one of the true heritage AORs that has withstood the test
of time.”

_—

WZLX/Boston Asst. PD Harry James has been ap-

“Harry is a terrifically talented programmer with a

Commented James, “Stan Main and the entire ARS

Jacobs

ARS Taps Jacobs As W(:MFIRochester PD

Prior to joining WZLX, James served as PD of WSRS/Worcester, MA.

He’s also been Corporate Director/Marketing & Promotions for the Deer
River Group.

To celebrate the opening of its new L.A. headquarters, MCA Music Pub-
lishing hosted a brass-studded bash there, attended by (I-r) MCA Records
President Jay Boberg, MCA Inc. Exec. VP/Corporate Operations Howard
Weitzman and President/COO Ron Meyer, MCA Music Publishing World-
wide President David Renzer, and MCA Music Entertainment Group Chair-
man/CEO Doug Morris and President Zach Horowitz.

s

USRN Debuts Live Talk Programming

U nited Stafions Radio Networks has jumped into the Talk fray
with a weekday lineup of live programming, including Victoria
Jones (10am-1pm, all times Eastem). Alan Coimes (3-5pm), and
Barry Farber (5-7pm); Colmes and Farber also host a conservative-
liberal debate called “Left to Right” (1-Spm).

USRN acquired Colmes’s and Farber's shows from Major Networks,
which recently exited the Talk arena. Janes, who most recently hosted
moming drive on WWRC/Washington, was tapped to replace Lee Mira-
bal, who chose not to move from Major -0 USRN.

According to President/GEO Nick Verbitsky, the four shows debut with
atotal of 300 affiliates inherited from Major. Verbitsky acknowladged USRN
is entering a crowded field, but said he’s extremely bullish on the fledgling
network’s growth prospects.

“ don't see a downside,” he told R&R. “There’s a tremendous opportu-
nity today for quality, long-form Talk programming. We see this as a tre-
mendous opportunity for our company and stations around the country.”
Verbitsky said USRN plans to add additional Talk programming before
the end of the year.
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Tradup To Head Talk Programming At USA Radm

ormer WLS-AM & FM/Chicago President/GM
Tom Tradup has been named Director/Talk
Programming for the USA Radio Network.

USA Radio President Marlin Maddoux stated,
“Tom Tradup'’s appointment is a significant develop-
ment in USA Radio’s long-term strategy to provide
affiliates with fast-paced, quality programming now
and into the 21st century.”

Tradup added, “I'm thrilled to be assembling a team
of professionals who will build on USA's past success-
es as we launch exciting new programming in the
weeks and months ahead.”

Before joining WLS in 1989, Tradup worked in man-
agement and programming at KRLD-AM/Dallas, WASH-FM/Washing-
ton, WMCA-AM/New York, and KCMO-AM/Kansas City.

Tradup

Reish Becomes Eagle Group VP/Research

oel Reish has joined the Eagle Group as VP/ |

Research, based inAtlanta. He had spent nearly |
a decade with Entercom, most recently as VP/Re- |
search & Programming.

According to Eagle Group President Roger Wim-
mer, “Our plans for expanding the company are on
target. The expansion requires that we add first-rate
researchers who have extensive experience. Joel
matches this requirement.”

A 16-year industry veteran, Reish also has worked
at media research/consulting firn Reymer & Gersin
Associates as Sr. Analyst/OM.

Reish

McFadden Moves To Capitol As Sr. VP/Sales

our-year CEMA Sr. VP/Sales & Marketing Joe

McFadden has segued to Capitol Records
as Sr. VP/Sales. The move was precipitated by Cap-
itol VP/Sales George Nunes’s May 15 exit.

“We are fortunate to have someone of Joe’s ex-
pertise, strategic thinking, and professionalism and
look forward to his continued success with us,” said
Capitol Sr. VP/GM Lou Mann. “Joe brings us a wealth
of experience and knowledge of all facets of the cus-
tomer base as we continue to grow our business.”

McFadden began his career in 1974 as a Capitol
sales rep based in Los Angeles. He later served as
branch manager in Miami {'77) and Minneapolis ('79),
returning to L.A. in '82 as Capitol NSM. As a founding member of CEMA
— which recently was restructured as EMI Music Distribution — he was
promoted from VP/Field Sales to VP/Sales in ‘89 and to VP/Sales & Mar-
keting in '91.

McFadden

CBS Radio Nets Ups Five To VPs/Regional Sales

BS Radio Networks Regional Sales Managers Bob Calandruc-
cio, John Chichester, Mike Connolly, Larry Storch, and Tom
Walton have been promoted to VPs/Regional Sales Managers,
Prior to joining CBS in May '96 as Eastem Regional Sales Manager,
Calandruccio was Vitt Media International's President; he began his in-
dustry career there in 1978. Chichester — who also has worked at the
John Blair Co., and the Campbell-Ewald Co. — joined CBS in 1986 as an
AE in Detroit and was upped to Sales Manager in that office two years later.
Before becoming Southem Regional Sales Manager in 1993, Connolly
— a 15-year CBS veteran — served as Southwestem Regional Manager
for two years and was an AE in New York between 1988-91. Three-year
Westem Sales Manager Storch previously served as a West CoastAE for
eight years. And Walton, Midwest Sales Manager since 1987, first joined
CBS in 1969 as a WBBM-AM/Chicago AE.
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Fullam incredible brain trust of strategists and
Continued from Page 1 compelling radio talent at all levels.
ket.” I’m looking forward to working with

Fullam told R&R, “Radio stations
can control their future by inventing
it, and WKTU has invented something
exciting that has captivated the ears
and hearts of New Yorkers. Chairman/
CEO Scott Ginsburg and Jimmy de
Castro have built “Team Evergreen.’
What has made *KTU and the other
Evergreen properties successful is this

fellow New Yorker and PD Frankie
Blue as well as the entire ’KTU team
to further the success.”

Fullam joined Evergreen in 1992
as President/GM of WEKQL. Prior to
that, he was GM at WINE-AM &
WRKI-FM/Danbury, CT and
WSTC-AM & WKHI.-FM/Stam-
ford, CT.
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® BOB GRISSINGER has been elevat-
ed from Station Manager/PD to GM at
WINK-AM & FM/Ft. Myers.

® KEITH ROYER is the new Director/
Research for Criterion Media Group,
owner of KQSB-AM, KSBL-FM &
KTYD-FM/Santa Barbara, CA. He was
most recently OM for Larry Bruce Com-
munications.

Records

Bradshaw _

Rivera-Gandia

® |RENE RIVERA-GANDIA and PIERRE
BRADSHAW have been named Director/
Special Projects and Manager/A&R, re-
spectively, of MCA Records’ black music
division. Rivera-Gandia was most recent-
ly Manager/Special Projects, Black Music
Promotion at Columbia Records; Brad-
shaw was previously President and
founder of Debonaire Productions, a
record promotion andA&R consulting fim.

® ANNMARIE

GATTI has been

elevated from
Manager/Market-
ing Services to Di-
rector/Release
Planning at Epic
Records.

NEWSBREAKERS.

® NEIL FOSTER
has been named
VP/Finance & Ad-
ministration at
RCA Records. He
was formerly VP/
Financial Report-
ing & Planning for
BMG Entertain-
ment.

Gatti

® SHARON
WASHINGTON
has been pro-
moted from
Mgr./Black Mu-
sic Media Re-
lations to Dir./
Black Music
Media Rela-
tions for Atlantic
Records.

sic Entertainment Group.

® GUY LEGER
is the new
Manager/Artist
Development
at London
Records. He
most recently
served as a club
and radio promo-
tion rep in the la-
bel's dance de-
partment.

Leger

Basement Music.

Box 25520, Chicago, IL 60625.

““National Radio

If you are planning to attend the
Bobby Poe Convention June 20-22, this
IS one event you won’t want to miss. !

TuE InoustrY s NEwsPAPER

A DO

JEFF McCLUSKY &

ASSOCIATES INC.

are hosting a trip to Arbitron headquarters. Limited to a maximum
of 100 guests, this is an opportunity for both radio and record
executives to have an inside look at the complete ratings process.

You will see how Arbitron diaries are placed, how the diaries are
measured and just what they mean. Come prepared to ask your
questions to Pierre Bouvard the GM of Arbitron’s radio division.

DAY: Friday June 21, 1996

TIME: 12:30 PM - transportation will leave directly from the
convention hotel and will return you in the late
afternoon in time for all of the evening’s events.

NAME:

COMPANY:

To confirm your participation, please fill in the bottom and
Jax it back to us at (310) 203-8754 by Tuesday, June 18.

TITLE:

ADDRESS:

PHONE:

FAX:
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® PAT BLAIR has been upped from Di-
rector/Copyright Administration to VP/
Copyright Administration at MCA Mu-

® JOHN TELFER has been appoint-
ed to the newly created Director/In-
ternational post at Rykodisc. Telfer
was formerly Founder/Owner of

® TOUCH AND GO RECORDS has
relocated. The label's new street ad-
dress is 4311 N. Ravenswood, Chica-
go, IL 60613. Phone (312) 388-8888,
fax (312) 388-3888. Touch and Go's
mailing address remains the same: PO

® SW NETWORKS will present “Soutl
Train's Salute to Black Music Month,”
a two-hour, music-intensive special fea-

CEER T

turing 25 years of Soul Train winners
and influential Urban artists, between
June 27-30. The show will include in-
terviews with such artists as Whitney
Houston, Michael Jackson, Luther Van-
dross, and Stevie Wonder. Don Cor-
nelius hosts; (212) 833-5636.

® ONE-ON-ONE SPORTS RADIO
NETWORK has launched an Inter-
net site on the World Wide Web. The
site address is http://www.1ont1
sports.com.

‘Industry

® LAUREN I0SSA, NANCY KNUT-
SEN, LORETTA MUNOZ, and RON

BiRTHS

KTHT-FM/Fresno nights Kirsten
Silva, son Brennan Aguayo, May 29.

Arista Records act Diamond
Rio member Dana Williams, wife
Lisa, son Jacob Keith, May 29.

KBFMMcAllen-BrownsvilleMD/
aftemoons Hitman, wife Elizabeth,
daughter ElizabethAshley, May 14.

WKJY-FMALong Island PD Tony
Florentino, wife Petrina, son
Samuel Ambrose, May 10.

WARM-AM, WMGS+M & WBHT-
FiiWilkes-Bame VP/GM Jim Lof-
tus, wife WBHT air personality
Renee, daughter Riley Elizabeth,
May 1

# ConDoLENCES »

WBLK-FM/Buffalo midday host
Keith Duane Pollard, 37, May 30.

Jazz pianist Jimmy Rowles, 77,
May 28.

WJZM-AM/Clarksville, TN
News Director TerryAllen Batey, 43,
May 28.

Jazz saxophonist Bamey Wilen,
59, May 25.

WCPR/Biloxi, MS Chief Engineer
Oscar Talbot, 52, May 1.

% & s .

SOBEL have been appointed Asst.
VP/Marketing & Promotion, Asst. VP/
Film & Television, Asst. VP/Reperto-
ry-NY, and Asst. VP/Repertory-L.A
respectively, at ASCAP. lossa was
most recently East Coast Regional
Director/Membership for the associ-
ation, Knutsen previously served as
ASCAP's Director/Film & Television
Repertory, Mufioz was formerly Sr.
Director/Member Relations, and So-
bel most recently served as Dir./Rep-
ertory-West Coast.

PROS ON

THE LOOSE

Hilare Brosio— Arista Records
Nat'l. Dir/Rock Promotion (310)
379-2486

Bob DeCarlo — PD/mornings
WUSA-FM/Tampa (813) 653-
3380

Scott Edwards — Promotions
Dir./nights WZVU/Monmouth-
Ocean (201) 363-0645

Joel Grey — VP/PD KHTC/
Phoenix (602) 788-1705

Allen Handy — Mornings
KBER/Salt Lake City (801) 569-
3069

J.C. Haze — PD/afternoons
WKHL-FM/Stamford, CT (203)
846-1767

Naughtyboy (aka Davin) —
Nights KSFM/Sacramento (916)
646-1518

Dave Sloan — National MD
Digital Music Express (DMX)
(818) 789-3436

Rich Stevens — Parttimer
WJBT/Jacksonville (904) 322-
5899

Tim Travis — Parttimer
WSHE/Miami (305) 606-8584

Jeff Webster — Middays
WTIC-FM/Hartford (860) 429-
7909

Steve Young— PD KISW-FM/
Seattle (206) 286-8120

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Touch — Monica Logan
TONI BRAXTON You're Making Me High

Classic Rock — Chris Miiler

BLUES TRAVELER But Anyway
JOAN DSBORNE St. Teresa

PRIMITIVE RADIO GODS Standing Outside A Broken ...
KENNY WAYNE SHEPHERD Aberdeen

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock
DEEP BLUE SOMETHING Halo

Mainstream AC

TRACY CHAPMAN Give Me One Reason
NATALIE MERCHANT Jealousy

GEORGE MICHAEL Fastiove

SELENA I'm Getting Used To You

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Digital AC — J.J. Cook
ALL-4-ONE Someday

PETER CETERA One Clear Voice

Digital Soft AC — Mike Bettelli
PETER CETERA One Clear Voice

Digitai AC Mix — Mike Bettelli
WYNONNA To Be Loved By You

Digital CHR — J.J. Cook

BADLEES Angeiine Is Coming Home
CHER One By One
NO MERCY Where Do You Go

Modern Rock — Leslie Cohan

CURE Mint Car

GOODNESS Superwise

HOLE Gold Dust Woman

PRIMITIVE RADIO GODS Standing Outside A Broken ..

JONES SATELLITE NETWORKS
Phil Barry « (303) 784-8700

Aduit Hit Radio — J.J. McKay

CLAYTON & MULLEN Mission: Impossible
JARS OF CLAY Flood
NATALIE MERCHANT Jealousy

Soft Hits — Rick Brady
GEORGE MICHAEL fastiove

e e i " e

WESTWOOD ONE NETWORKS
Bob McNeill » (805) 294-9000

Soft AC — Andy Fuller
TONI BRAXTON You're Making Me High
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Is Consolidation Good For Radio?

recent article in R&R quotes panelists at a Kagan sem-
inar as saying that the present whirlwind consolidation
in radio station ownership is only 20% complete. Evidental-
ly, these folks are anticipating a situation in which 75% of
the radio stations in the U.S. will eventually end up in the

hands of the Top 10 groups.

Industry news is filled with tales
of these mergers and couplings. On
adaily basis, we see configurations
of new groups that would’ve de-
fied the imagination only one short
year ago. Tons of new money, from
who knows where, is pouring into
our industry. But let me ask a ques-
tion that we rarely see in print: Is
this good for radio?

That, of course, depends on what
is meant by “radio.” If your name
is Mel or Lowry, it’s good for *ra-
dio.” If your Mom calls you Steve
or Carl or Bud or Dick, chances
are that she is very proud of you
today, and all your problems are
solved — at least the financial
ones. Of course, if you’re in the
business of brokering these deals
or funding them, things are hunky
dory. And if by “radio” you mean
the overall business position of ra-
dio as an industry, then it can be
reasonably argued that the picture
is very rosy indeed.

As one who has been at this for
nedrly 40 years, I can tell you that
one of radio’s greatest problems
has been that owners and manag-
ers fight more with each other than
they do with real enemies like TV
and newspapers. There has been
nothing easier in this world than
to divide radio station owners. Di-
vide and conquer! That’s why our
rates are too low compared with
the value we deliver. That’s why
we’ve allowed our customers to
dictate the rules under which we
sell. That’s why we have a situa-
tion where the ratings company
that we pay to measure us treats us
like we were working for them.

People are afraid
to discreetly look
for jobs because
they’re not sure
who is negotiating
to buy whom.

If 75% of ali U.S. radio stations
are owned by 10 groups, this situ-
ation is bound to improve. Rates
should have more integrity. The
prices that radio pays for services
rendered will probably be more in
line with what the buyer wants and
needs — not what vendors can
frighten people into paying. All
of this is good for radio.

What About You?

But what if you aren’t Mel or
Steve or Carl?What if you are like
the majority of those who read this
column — ordinary folks who are
working for a living with little or
no equity? Then it appears that
things may not be so good.

I frequently find myself putting
together mailing lists. Lately, 'm
stunned by how much consolida-
tion is going on with regard to the
position of general manager. Six
months ago, you could cover ev-
ery rated station in a Top 10 mar-
ket by mailing to no more than 15
GMs. It must be even less now.

By George Burns

Every day we read about which
survivor will now be heading up
such and such company’s six ra-
dio stations ina given market. Bur-
ied down at the bottom of the sto-
ry are the names of those who are
out. A recent edition of a national
trade magazine states that there are
now 50% fewer managers in radio
than there were last year. And we
are only 20% along on the road to
consolidation?

This has produced a situation of
profound unease among estab-
lished broadcast management pro-
fessionals. Guys like me often hear
from people like this. They are
confidentially testing the waters,
trying to protect their security. I’ve
spoken with three people in the last
two weeks who are afraid to dis-
creetly look for jobs because
they’re not sure who is negotiat-
ing to buy whom. Program direc-
tors are expressing similar fears.
Consolidation of station ownership
is bound to bring about “downsiz-
ing” and maximizing economies of
scale in the product area as well.

As with other professions in sim-
ilar stages of development, much
of the attrition is taking place at the
administrative level: business
managers, supervisors, traffic di-
rectors, product managers, and —
of course — general managers.

So, is this good for “radio”? Yes,
if by “radio” you mean the abstract
entity of the radio industry. But
there are tremendous challenges
ahead for individuals in radio, as
the profession redefines itself.

Dangers And

Opportunities
The best weapon you have in
such a situation is to recognize the
dangers and the opportunities. Ac-
cept that survival is more difficult
than ever before — particularly if
you are more than 40 years old. Be

¢ June 6-9 — Third Annual Ra-
dio Montreux Intemational Sympo-
sium. Montreux, Switzerland Con-
vention Center; (213) 938-3228.

* June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

¢ June 12 — 1996 Radio Mer-
cury Awards. Waldorf Astoria, New
York City.

* June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

* June 20-22 — 25th Silver An-
niversary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Comer, VA; (301) 951-1215.

» June 26 (through September
18) — Summer Arbitron.

e June 27-29 — 45th Annual
AWRT Convention. Ritz-Cartton, Na-
ples, FL; (703) 506-3290.

* July 9 — Major League Base-
ball All-Star Game. Veterans Stadi-
um, Philadelphia.

* July 10-12 — McVay Media
Radio School. Stouffer's Renais-
sance, Cleveland; (216) 892-1910.

* July 11-14 — Upper Midwest
Conclave. Downtown Marriott, Min-
neapolis; (612) 927-4487.

» August 8-10— Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

* August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Center
and Sheraton Gateway Hotel, Atlan-
ta; (407) 290-2289.

* September (Date TBA) —20th
Annual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

* September 9 (through De-
cember 11) — Fall Arbitron.

* October 2 — CMA Awards.
Grand Ole Opry, Nashville.

* October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Portland,
OR,; (703) 359-9000.

sure to balance loyalty to your
company with intelligent regard
for your own safety. Educate your-
self about the new conditions. Cul-
tivate and demonstrate skills that
will facilitate these changes — not
get in the way of them. Stay light
on your feet. Be ready to move.
Watch your back. Be adaptable.
Keep your powder dry.
Twenty-five years ago, as a
young national program director
and consultant, I frequently en-
countered older broadcasters who
were having trouble adjusting to
the changing demands of format-

ted-radio. I remember the look of
anger and resentment in their eyes
as [ urged them to embrace change.
Now it’s me who is the oldtimer.
Because of the changing land-
scape, however, I see those looks
in the eyes of people 10 and 15
years younger than me. Fore-
warned is forearmed.

George Burns is President
of Burns Media Consultants.
Reach him at (310) 457-1599 or
burnsmedia@earthiink.net

1

WHY KEEP YOUR CLIENTS GUESSING...

...when the R&R Ratings Report & Directory can inform
clients and potential clients all about your company.

Get listed in the new edition! Deadline June 21, 1996

i
NEW LISTINGS: Call Ted Kozlowski at ' .MQ =
(310) 788-1620 to add your company to the / RATINGS & |'
industry’s largest resource guide. SIINOS REPoRT |
b Ei‘—‘ﬁ.\-?('i’”‘( |

PREVIOUS LISTINGS: Verification forms were | “imeoy oy |

faxed to you a few days ago. Check them for
accuracy, and fax them back: (310) 203-8727. |
Add your e-mail address!

EDITORIAL CLOSE: JUNE 21. Remember... |'
if your information isn’t in by June 21, | .
you’ll have to wait until next year. L

____vwoany amearicanradiahistory com
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Hispanic Radio Marketing: Tapping Into
Today’s New Demographic Franchise

W hat’s the hottest radio format category for many ma-
Jor U.S. markets in 1996? The answer may still
surprise some, but it happens to be Spanish-language

programming.

Hispanic radio stations — which
offer a variety of formats, ranging
from Tejano in the Southwest to
salsa in the Northeast to news and
information across the country —
are rapidly surging in numbers and
audience.

According to new Interep and
Caballero Spanish Media re-
search based upon Arbitron data,
Hispanic radio is the fifth most-
popular radio format and the fast-
est-growing format in terms of au-
dience share for the Top 25 U.S.
metro markets.

The factors behind the current
phenomenon are numerous: ex-
panding U.S. Hispanic population,
programming relevance, cultural
pride, increased consumer spend-
ing, and new target marketing op-
portunties, to name a few.

That’s why radio owners who
are presently undergoing a merg-
er and/or are involved in building
upon their local market holdings
(depending on the region of the
country) may want to consider
Spanish-language formats as a vi-
able niche programming alterna-
tive.

As the Hispanic population in
the U.S. continues to multiply —
they are projected to be the largest
ethnic group in the U.S. by the turn
of the century — more and more
Hispanics are making radio their
entertainment and information me-
dium of choice.

A major reason for this trend is
relevance. Radio has flexibility

Salespeople
On The Move

* Dan Zako is the new Dir./
Sales for Liberty Broadcast-
ing's WGBB-AM, WBAB-FM,
WBLI-FM & WHFM-FM/Long
Island. Zako previously served
as VP/GM of crosstown WLIR-
FM & WMRW-FM.

* Deb Renowill become AE/
Los Angeles for CBS Radio
Networks, effective July 1. She
most recently served as the
networks’ Dir/Mktg. & Promo-
tion.

* Randy Gaeckler, Mike
Jennewein, Kenny Ossen,
and Shannon Trigony have
been named Sales Manager/
Philadelphia, Mgr./St. Louis,
Mgr/L.A., and Sr. AE, respec-
tively, at Katz Radio.

and can cater to the market. In oth-
er words, Spanish-language radio
stations provide specialized, tar-
geted programming allowing His-
panic-American listeners to select
the type of music, news, and/or talk
that is most familiar to them.

The rapidly growing number of
Hispanic-oriented radio stations
tell the story: from 30 stations in
1980 to 430 stations at the end of
1995 — a jump of some 1300%!
Many of the stations already have
become institutions for the Hispan-
ic population at large, an oftimes
difficult demographic segment to
reach.

Indeed, Spanish-language radio
offers advertisers a powerful ve-

By Ramon Pineda

WSKQ-FM/New York stunned
most media executives in that mar-
ket by placing second in overall
audience share.

Additionally, four of the Top 10
radio stations in Miami, accord-
ing to Arbitron Fall 1995 ratings,
were airing Spanish-language
programming, including the mar-
ket’s first-place station, WRMA -
FM.

But Spanish-language radio
successes are not limited to these
three markets. As a matter of fact,
all throughout Texas and Califor-
nia, Spanish-language stations
either dominate many local radio
markets or finish among the top
positions.

These successes also are linked
to the fact that Hispanics, who are
heavily concentrated in these as
well as other regions in the coun-
try, are heavy users of radio over

 Spanish Fastest-Growing~ -
Format In Top 25 Metros .

Format” . - Fall'$4 - Fall’s5 % Of Change:’
Spanish 53 6.4 +21

Adult Alternative 1.2 1.4 +17
Altemnative 3.9 44 +13
Urban 10.0 1.1 +1
NAC/Jazz 27 29 +7
Nostalgia 3.0 3.2 +7

W
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hicle that reaches a huge consum-
er force. Brimming with a com-
bined purchasing power that now
exceeds $325 billion, the U.S. His-
panic population is one of the fast-
est growing segments of the con-
sumer marketplace. Many retail-
ers, manufacturers, and service
providers looking to expand their
market share are viewing this po-
tent ethnic group as a prime de-
mographic target.

Ratings Bonanza

A quick scan of the ratings for
Spanish-language stations, which
mostly attract listeners of Hispan-
ic origin, clearly shows that His-
panic radio has, without question,
arrived as a major marketing force
for the fiercely competitive adver-
tising arena of the late 1990s.

Here are some examples. Dur-
ing the Arbitron Fall 1995 rating
period, Spanish-language radio
station KLVE-FM claimed the
No. 1 share position among all
adult listeners (12 years of age and
older) in the country’s second larg-
est radio market, Los Angeles.
Meanwhile, Spanish-language

other media. For instance, the lat-
est Simmons research shows that
Hispanics are 67% more likely
than the norm to be heavy radio
listeners and light newspaper
readers.

When coupled with the trend
toward Hispanics exhibiting a
high loyal listener/station ratio,
the successes of Spanish-language
radio stations are causing all mar-
keters to stand up and take notice.
On average, Hispanics listen to their
favorite station for three hours and
32 minutes per day — an impres-
sive amount of time for any demo-
graphic group in today’s fast-paced,
mobile world.

Cultural Pride

This high listener loyalty per-
centage or partnership creates an
audience marketing franchise
for the station while leading to
more exclusive, station-spon-
sored community events such as
KTNQ-AM & KLVE/LosAnge-
les’s year-long series of theme
festivals, promoted to advertisers
as its “SpanPlan.” And perhaps
most crucial to Spanish-language

wwWwW americanradiohistorvy com

your sales staff?

in the advertising community.

the following ways:

Do You Have A Sales Story To Tell?

The challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?

* In what new ways are you compensating and motivating

* Is your department using computer technology? How?
* Are you exploiting all possible new business sources?
* Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
orany other sales-related issues — with our readers. Your comments wil
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 90067-4004

Phone: (310) 788-1646  Fax: (310) 203-9763
E-mail: ronr@rronline.com

radio’s good fortunes is the U.S.
Hispanic population’s continuing
pride in its ethnicity as well as its
love of music.

According to Time, prior gen-
erations of U.S. immigrants be-
lieved they had to learn English
quickly to survive, but Hispanics
maintain that the Spanish lan-
guage is “inseperable from their
ethnic and cultural identity,” caus-
ing them to remain bilingual.

As mentioned previously, His-
panic radio stations in the U.S. of-
fer their listeners locally pro-
duced, relevant programming. In
so doing, these stations attract a
large measure of highly defined
(by Hispanic origin and house-
hold/lifestyle status) Hispanic
consumers who are Spanish-
dominant and bilingual.

Therein lies the critical difference
between Spanish-language radio
and other Spanish-delivered media.

From a strict advertising stand-
point, Spanish-language radio sig-
nificantly enhances a general mar-
ket media buy because it satisfies
the individual language and music
tastes of Hispanic communities,
whether they are related to Mexi-
co, Cuba, or other parts of Latin
America and the Caribbean as well
as Spain.

Future Perfect

Because U.S. Hispanic consum-
ers tend to skew younger (median
age: 26) than the general U.S. pop-
ulation (median age: 36), their ex-
penditures on goods and services
will only trend upward during the
coming years.

Consider these facts: Hispanics
in the mid-"90s account for 6% of
all U.S. consumer spending. His-
panic spending is expected to grow
at arate of 5.4% in constant dollars
through the end of the decade. By
the year 2010, it’s estimated that
Hispanic consumers will account
for nearly 9% of the U.S. consum-
er market.

These percentages are particular-
ly significant since Hispanics rep-
resent just 10% of the total U.S.
population today.

Niche Marketing

Further proof that Spanish-lan-
guage radio has arrived as a lucra-
tive marketing vehicle is seen in
the caliber of advertisers who’ve
already signed for Caballero Span-
ish Media’s exclusive Spanish net-
work radio carriage of the 1996
Olympic Summer Games fromAt-
lanta. As of this writing, this list
includes AT&T, McDonald’s, the
U.S. Army, and Toyota.

These signings underscore His-
panic radio’s strength as the re-
sults-generating medium for target
marketing to an entire ethnic pop-
ulation. A recent marketing article
in the New York Times pointed to
the “explosive growth” in Hispan-
ic and other ethnic populations that
is causing advertisers to seek out
these consumers.

Let us also not forget that when
advertisers implement a total me-
dia mix for their product or ser-
vice, radio not only complements
other forms of advertising through
its instantaneous niche marketing
abilities, but it also adds synergy
to the mix through imagery trans-
Jfer. Simply stated, this is a process
by which visual elements of a TV
commerical are transferred to a
consumer’s mind when hearing
the audio track from its radio coun-
terpart.

It is for all these reasons that an
increasing number of advertisers
are capitalizing upon the benefits
of Spanish-language radio stations
to reach the U.S. Hispanic con-
sumer — that is, to reach today’s
new demographic franchise.

Ramon Pine-
da is President
of Caballero
Spanish Me-
dia, the largest
national rep
firm for U.S.
Hispanic radio.
He can be
reached at
(212) 697-
4120.
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MARKETING & PROMOTION

Keeping Your Contests Within FCC Guidelines

Contests are one of the prime methods used by broad-
casters to promote their radio stations. While licensee-
conducted contests and promotions can be very effective,
care must be exercised to avoid running afoul of FCC re-

quirements.

Under Section 73.1216 of the
FCC’s rules, alicensee that broad-
casts or advertises information
about a contest that it conducts
must fully and accurately disclose
the “material terms” of the contest
and conduct the contest substan-
tially as announced or advertised.
In addition, the FCC rule requires
that contest descriptions must not
be false, misleading, or deceptive
with respect to any “material
term.”

The “material terms” of a con-
test are those factors that define the
operation of the contest and affect
participation in it. Although the
material terms may vary widely
depending upon the exact nature
of the contest, they will generally
include:

« How to enter or participate

* Entry deadline dates

« Whether prizes can be won

» When prizes can be won

« The extent, nature, and value
of prizes

« The basis for valuation of
prizes

e The time and method for
selection of winners

« Tie-breaking procedures

Rules Announcements

In general, the time and manner
of disclosure of contest material
terms are left to the broadcasters’
reasonable, good-faith discretion.
However, the obligation to disclose
the material terms begins at the
time the audience is first told how
to enter or participate and contin-
ues thereafter. The FCC rule re-
quires that all of the material terms

must be disclosed periodically by
announcements broadcast on the
station. But the material terms do
not have to be disclosed each time
the station broadcasts an an-
nouncement promoting the con-
test. Rather, the rule requires dis-
closure of the material terms of the
contest in a “reasonable manner”
of broadcast announcements. In
addition to the required on-air an-
nouncements, a licensee may also
disclose the material terms in a
non-broadcast manner, such as by
a sheet of written rules made avail-
able to the public.

The FCC has not established a
minimum number of on-air an-
nouncements. But a licensee would
be well advised to broadcast such
full-disclosure announcements at
least once during each daypart of
each day the contest is conducted.
During shorter, on-air contest pro-
mos, the station could simply an-
nounce that acomplete set of writ-
ten rules are available at the main
studios and/or that the complete
contest rules will be broadcast at a
certain designated time.

The FCC has imposed heavy
fines, issued short-term license re-
newals of a station’s license, and
— in certain cases — designated
station licenses for hearing (and
even revoked licenses) where a
broadcaster was found to have con-
ducted rigged, deceptive, or mis-
leading contests. In addition to
administrative sanctions, the rig-
ging of the outcome of certain con-
tests with the intent of deceiving
the listeners is subject to criminal

Pro:Motions

« Evergreen Media’s KIOVSan
Francisco Admin. Asst. Monika
Chinaiis promoted to Mgr/Promo-
tions & Events. Debbie Rogers
joins as Promotions & Production
Dir/Programming Asst., Michael
Vicente becomes Sales Promotion
Mgr., Angela Burton takes Nation-
al Sales Asst. duties, and Jason
Radovan is now AE.

* Brandie Pfeiffer becomes
Coordinator/Promotions at WLDE-
FM/Ft. Wayne. She was formerly
a promotions asst. with Susque-
hanna’s WFMS-FM & WGRL-FM/
Indianapolis.

e Daran Marx Finney and
Rebecca Walper are now Dir./Pro-
motions and Promotions Asst., re-
spectively, for KPAY-AM, KHSL-
FM & KMXI-FM/Chico, CA.

« Ted Kelly has been named Dir/

Mktg. & Promotion for the CBS
Radio Networks. He was previ-
ously Dir./Mktg., Promotion & PR
for WCBS-FM/New York.

« Kathleen Johansen is now
Regional Dir/Mktg. & Promotions
for Commo-
dore Media’s
11 northeast
stations. She
was formerly
Dir./Mktg. &
Promotions at
Odyssey’s
WSTC-AM &
f WKHL-FM/
i Stamford, CT
W and WRKL-

AM & WRGX-

FM/Westches-
ter-Rockiand, NY. The former two
stations were purchased on May 29
by Commodore.

Johansen

By Irv Gastfreund

prosecution and sanctions under
Section 508 of the Communica-
tions Act (see accompanying box).
Maintain Files

Each broadcaster should main-
tain a file for each licensee-con-
ducted contest or promotion, and
that file should contain all of the
information that would enable the
broadcaster to respond complete-
ly to an FCC inquiry in the event
of acomplaint. At aminimum, the
file should contain the following
information:

« Contest rules and material
terms

» Copies of all broadcaster ma-
terials and announcements pertain-
ing to the contest

« A notation as to the dates and
times on which each promo con-
taining a complete set of material
terms of the contest was broad-
cast

* A notation as to the broadcast
dates and times of shorter-form
promos

« Copies of all ads, billboards,
or other non-broadcast advertising

« The names and addresses of all
contest winners

*» Copies of releases/receipts
signed by prized winners noting
the date of prize delivery

Whenever a licensee broadcasts
a station-conducted contest in
which a prize of $600 or more is
awarded, the licensee must file IRS
Form 1099-MISC. Such a form
must also be filed by the station

FCC's contest rule:

entries.

Likely Violations Of
FCC Gontesting Rules

he foliowing are but a few examples of the types of
actions that are likely to be viewed as violations of the

« Providing the public with false or misleading information regarding
the amount or nature of the prizes to be awarded.

o Fallure by the licenses 1o axercise sufficient control over the conlest
to assura d fair opparunity for contestants to win the announced prize.

-thirrgparﬁcbarﬁminamnmururgingp-arsnnstostaytumdtoa
station at imes when it is not possible to win prizes.

¢Rigging contests or pradetermining winners.
= Liging arhitrary or inconsistently applied standards in judging contest

whenever a single person or entity
wins an aggregate of $600 or more
in prizes from the station during a
single calendar year. If Form 1099
is required, the licensee should
make sure to obtain the winning
contestant’s social security number
before the prize is awarded.

It is good practice to require each
contest winner to sign a receipt and
release form at the time the prize
is awarded; the fact that such a
form will be a condition of prize
eligibility should be disclosed as
one of the material terms. While
the form of such arelease will nec-
essarily vary with the circumstanc-
es, at a minimum, the release
should contain clauses in which the
contest winner:

» Acknowledges receipt of the
prize and accepts it.

» Agrees to be solely responsi-
ble for all taxes, which may be
payable as a result of the contes-
tant’s receipt of the prize.
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Yau; Maring an!

We hope you'll take part in the industry’s newest weekly forum for mar-

« Just what did it take to pull off that remote?

« How much time went into that station concert?

« Who chose the colors for that outdoor campaign?

« Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

« Authorizes the broadcaster to
withhold amounts required to be
withheld under federal. state, or
local law.

» Agreesto release all claims that
the contest winner may have
against the licensee of the station
(and its officers, directors, employ-
ees, and agents) that arise out of or
in connection with the contest or
the prize.

» Grants to the station the right
to use the winner’s name, likeness,
recorded voice, picture, and bio-
graphical material in order to pro-
mote and publicize either the sta-
tion or its advertisers in connec-
tion with the contest in question.

Obtain Releases

If the contest winner is below the
legal age of majority in your state,
the release should be signed by the
winner’s parent or legal guardian.
Remember, if you impose an age
restriction on eligibility to win the
contest, the restriction is a materi-
al term and must be disclosed as
described earlier.

Broadcasters should consult
with their own counsel as to the
specifics of a release form that will
fit the particular circumstances.
Without such a release, a broad-
caster could face litigation institut-
ed by a contest winner on the
grounds of invasion of privacy and
commercial misuse of name or
likeness in the event that any pro-
mos or other advertisements con-
taining the winner’s voice or like-
ness are broadcast or otherwise
disseminated to the public. Also,
without a proper release, if your
contest prize is a product that turns
out to be defective, the station
could be the defendant in a law-
suit by the contest winner.

This article originally appeared in
R&R's 1994 Marketing & Promotion
Guide. Nevertheless, the information
still applies to FCC rules currently in
effect.

Irv Gastfreund is counsel
with the Kaye, Scholar, Fier-
man, Hays & Handle-tawfim,
which maintains offices in New
York; Washington, DG; LosAn-
gebes; Hong Kong; and Beijing.
He is based in the fira’s Wash-

ington office.

waany ameaericanradinohictaorvs. cam
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SCENE

Hot 97/NY’s Flex & Martinez Sound Off'

he New Yorker covers WHQT
(Hot 97)/NY late-night jammer
Funkmaster Flex's campaign urg-
ing men not to buy drinks for wom-
en. “Dinner and a movie is cool,”
says Flex. “Then you're getting to
know somebody. Butin a club she's
gonna talk to you while you're buy-
ing drinks. The drinks stop, and
she'll be like, ‘Al right, I'm gonna
just walk around for a minute and
I'll be right back.” Nah, you walk
around all you want, "cause you're
gonna walk around thirsty. You want
a drink? Have a drink of water.”
“It's not working,” responds Hot
97 air talent Angie Martinez.
“They're not gonna be successful
at all. Not at all. Flex would be
changing the whole mating ritual.
He may be powerful, but he's not
that powerful. Boys will be boys.”

Revolt Into Style

Alanis Morissette, Hole's
Courtney Love, Elastica’s Just-
ine Frischmann, Garbage’s Shir-
ley Manson, Veruca Salt's Nina
Gordon & Louise Post, Liz Phair,
Joan Osborne, Tori Amos, Tracy
Bonham, the Breeders, PJ Har-
vey, the Pretenders’ Chrissie
Hynde, X's Exene Cervenka, Cyn-
di Lauper, Madonna, MTV Prez
Judy McGrath, and (token male)
Mercury Prez/CEO Danny Gold-
berg all get dragged into New
York's eight-page “Feminism Am-
plified” cover story, which contains
too many great quotes to be re-
counted here.

“I've been told, ‘People won't
take you seriously if you do a pho-
to shoot for Elfe.” But | don't give a
fuck. | don’'t have any problem with
my own self-worth” — Garbage
frontwoman Shirey Manson revolts
into style (Entertainment Weekly).

Love Is All Around

Brandy’s senior prom date with
Kobe Bryant — who'll skip college
for the NBA, having already signed
a multimillion dollar shoe contract —
is pictured in People and the Star.

Drew Barrymore is two-timing
longtime beau/Hole guitarist Eric
Erlandson by dating Foo Fight-
ers guitanst Pat Smear (National
Enquiren).

Stephen Stills, 53, married
former recording studio manager
Kristen Hathoway, 29, on May 27
in Palm Beach, FL (People).

Sonic Youth married members
Kim Gordon and Thurston
Moore’s loving parental relation-
ship with their 23-month-old daugh-
ter, Coco, is the subject of a two-
page People profile.

It’s A Family Affair

Bonnie Pointer says sister
June has a cocaine/pills/alcohol
problem. Bonnie — who left the
group in 1978 — also claims June’s
lesbian lover used to be June's ex-

hubby’s mistress, and that singing
siblings Ruth and Anita have giv-
enup on June. (National Enquirer).

And ... the Globe features a trio
of limo drivers dishing the dirt on
June, Ruth, and Anita’s very differ-
ent demands. For example, June
likes to make stops at McDonald’s
and drag clubs.

Whitney Houston nixed plans
for a 10-day vacation in Jamaica
with her girifriends to spend time
with hubby Bobby Brown (Star).

Meanwhile, the Globe says
Houston has banned childhood
chum/business partner Robyn
Crawford from her home and or-
dered thousands of promo pictures
of the pair destroyed, after learn-
ing Crawford secretly signed 17-
year-old singer Shannon Wiley to
arecord deal after Whitney had tak-
en the girl under her wing. (The
Globe adds that Houston’s publicist
denies all this.)

Class Acts

Dressed as an average Japa-
nese housewife and speaking Jap-
anese phonetically, Janet Jack-
son got an estimated $500,000 to
do a celluiar phone TV spot in Ja-
pan (Globe).

Madonna will pay her forthcom-
ing child’s father, Carlos Leon, $1
million to make sure he never writes
a tell-all tale (Star).

Elvis Presley’s stepbrother
claims the Big E told him that Cy-
bill Shepherd introduced Elvis to
oral sex back in '66, when the
then-17-year-old beauty contest
winner started dating the late
singer (Globe).

George Michael celebrated his
33rd birthday by dressing up as
Agnetha of ABBA — blond wig,
shaved legs, etc. — and serenad-
ing the crowd with “Dancing
Queen” (Giobe).

Kiss bassist Gene Simmons
was kicked out of a Las Vegas
strip joint for loudly dissing the
dancers — and not tipping them
— then trying to do the same the
next night (Stan.

You Said It

“I told yesterday the producer of
the record, ‘Why didn’t | think about
that?’ Things are in 2/4 or 4/4 be-
cause people dance with two legs.”
— “Mission Impossibie” theme
composer Lalo Shifrin on U2
members Adam Clayton & Larry
Mullen’s changing his 5/4 theme to
a more dance-friendly 4/4 (Enter-
tainment Weekly).

“ will not be speaking about pick-
up trucks, NASCAR racing or bass
fishing. My text contains no rebel
yells, is totally devoid of the word
‘redneck,” and | definitely will not be
taking requests” — Charlie Dan-
iels’'s opening to his commence-
ment address at the University of
North Carolina (People).

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

’Net Chats

Enjoy alaugh with Jackie “Joke-
page” Martling, head writer for
Howard Stern's syndicated talk
show, Wednesday (6/12) at 9pm
ET/6pm PT, on the MicroSoft Net-
work (go: ComedyConnect). Mar-
tling retums to the Web on June 24
at 9pm ET/6pm PT on Prodigy
(jlump: CHAT).

Maverick/Warner Bros.actCan-
diebox will be the featured guests
on the label’s Cybertalk weekly in-
teractive talk show. The chat takes
place on America Online this Mon-
day (6/10) at9:30pm ET/6:30pm PT
(keyword: WARNER).

On The Web

(AFKAP) will celebrate his birth-
day online today (6/7) by premier-
ing his first single, “Dinner With Do-
lores,” to Internet users via the
Wamer Bros. web site on America
Online (http//iwww.wbr.com/cha-
osanddisorder). The web site will
offer the full-length track in RealAu-
dio as well as a :60 wawv/aiff file; AOL
will also offer :60 wav/snd files.

Metallica has teamed up. with
Apple Computers for a “secret” fan
club members-only show from San
Francisco on June 10.The band will
perform matenial from its forthcom-
ing release, “Load.” Intemet users
can enter sandman at http:/
live.apple.com.

I-net users can now visit the web
site for Vanessa Williams's latest
film, “Eraser” (which also stars Ar-
nold Schwarzenegger), by log-
ging on to http://www.movies.
warnerbros.com/eraser. \lisitors
can receive production informa-
tion, storyboards, special-effects
information, sound clips, and pho-
tographs, as well as an interactive
identity eraser section.

MUSIC & MOVIES

CURRENT

MISSION: IMPOSSIBLE (Mother/Isiand)
Single: Mission: Impossible/A. Clayton & L. Mullen
Other Featured Artists: Pulp, Salt, Cranberries

TWISTER (Warner Sunset/WB)
Single: Long Way Down/Goo Goo Dolls (Metal Blade/WB)
Other Featured Artists: Shania Twain, Mark Knopler, Tori Amos

EDDIE (Island/Hollywood)

Singles: All The Way Live/Coolio (Tommy Boy/Island)
Scarred/Luke (Luke)

Other Featured Artists: J’son, Jodeci, House Of Pain

SPY HARD
Single: Spy Hard/“Weird Al” Yankovic (Rock 'n’ Roll/Scotti Bros.)

FLIPPER (MCA)
Featured Artists: Matthew Sweet, Shaggy, Tom Jones

THE TRUTH ABOUT CATS & DOGS (A&M)
Single: Caramel/Suzanne Vega
Other Featured Artists: Blues Traveler, Ben Folds Five, Sting

WELCOME TO THE DOLLHOUSE (London)
Featured Artists: Daniel Rey, Chris Temple, Con Artists

SUNSET PARK (Flavor Unit/EastWest/EEG)
Single: Keep On Keepin’ On/MC Lyte f/Xscape

THE SUBSTITUTE (Priority)
Single: Hoo Bangin'/Mack 10
Other Featured Artists: Organized Konfusion, Intense Method

THE PALLBEARER
Single: Love Is A Beautiful Thing/Al Green (Miramax/Hollywood)

COMING

THE CABLE GUY (Work/CRG)
Singles: Leave Me Alone/Jerry Cantrell

Standing Outside .../Primitive Radio Gods
Other Featured Artists: Cracker, Filter, Silverchair

THE NUTTY PROFESSOR (Def Jam/RAL/Mercury)
Singles: Touch Me Tease Me/Case f/Foxy Brown

| Like/Montell Jordan

Ain't No Nigga/Jay Z f/Foxy Brown (Rockafeller/Priority)
Other Featured Artists: Warren G, Monica, LL. Cooi J

STRIPTEASE
Single: 1 Live For You/Chynna Phillips (EMD)

THE CROW: CITY OF ANGELS
Single: Gold Dust Woman/Hole (Miramax/Hollywood)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC DATEBOOK

SATURDAY, JUNE 22
» YH ‘ ¥

MONDAY, JUNE 17 l

1965/The Kinks arrive in New York
for their first U.S. tour.

1977/8teve Winwood releases his
first solo LP.

1988/Paul McCartney announces |
he'll release an album ex-
clusively to Russia, becom-
ing the first act to do so.

1994/While singing the National
Anthem at a World Cup soc- [
cer match, Jon Secada dis-
locates his shoulder falling
through an onstage hole at |
Chicago’s Soldier Field.

Born: Barry Manilow 1946 ‘

TUESDAY, JUNE 18 :

1977/Sex Pistols vocalist Johnny
Rotten’s face is slashed by |
a knife-wielding Londoner |
who took offense to the
group’s song “God Save |
The Queen.” The next day,
Sex Pistols drummer Paul
Cook is beaten by a group
swinging iron pipes. ‘
7988/Bruce Springsteen sepa-
rates from his wife, actress
Julianne Phillips. y
Born: Paul McCartney 1942, Ali-
son Moyet 1961
|

WEDNESDAY, JUNE 19

1973/“The Rocky Horror Picture
Show” opens at London's
Royal Court Theatre.

WAW-amekicantadichistenscom

1976/Wild Cherry releases “Play That

1980/Donna Summer becomes the
1989/“Batman,” featuring songs by

Born: Ann Wilsen (Heart) 1951

W THursDAy, June2o i

1980/“The Blues Brothers” movie,

1987/Teddy Pendergrass marries

Born: Brian Wilson (Beach Boys)

FRIDAY, JUNE 21

1975/lan Kilmister (aka Lemmy) ‘
1981/Steely Dan disbands. Donald

1990/Little Richard receives a staron

Funky Music.”

first artist to sign with Geffen
Records. |

Prince and a score by Danny
Elfman, opens nationally.

1963/Stevie Wonder releases his first
hit, “Fingertips, Pt. 2.”
1968/The Jeff Beck Group makes its
U.S. debut at the Fillmore East.
Lead singer Rod Stewart is so
shy he hides behind the onstage
speakers for the first few songs.
1969/Blind Faith releases its only LP.
7981/Mark David Chapman pleads
guilty to charges of murdering
John Lennon.
1990/Billy Jeel plays the first concert
held at Yankee Stadium.
1995/CBS-TV news anchor Dan Rather
joinsR.E.M. onstage during a New
York soundcheck to perform
“What's The Frequency, Kenneth?”
Born: Kris Kristofferson 1936, Todd
Rundgren 1948, Gary Beers
| (INXS) 1957

. SUNDAY, JUNE 23

1848/Anton Sax is given a patent on
his invention, the saxophone. :

featuring cameos by James
Brown, Cab Calloway, Aretha |
Franklin, and John Lee Hook-
er, opens.

Karen Still.

1942, Anne Murray 1946, Li-
onel Richie 1950, Cyndi Lau- |
per 1953, Michael Anthony
{Van Halen) 1955, John Tay-

lor (Duran Duran) 1960

quits Hawkwind to form Mo-
torhead.

Fagen and Waiter Becker re-
form the group in 1993.

the Hollywood Walk Of Fame.

Born: Ray Davies (Kinks) 1944, Nils
Lofgren (E. Street Band) 1951,
Joey Kramer (Aerosmith)
1956

i

1994/Barry Manilow’s first musical —
“Copacabana,” based on his

1976 song— opens in London.

— Paul Colbert
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SHOW PREP

59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC ARST
50.8 miltion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS |

| ADDS

STONE TEMPLE PILOTS Trippin’ On A... (Atiantic)
CRANBERRIES Free To Decide (/siand)

NADA SURF Popular {Elekira/EEG)

BLIND MELON Three Is AMagic Number { Lava/Atiantic)
BUSTA RHYMES [t's A Party (Elekira/EEG)

ERIC CLAPTDN Change The World (Reprise)

BECK Where Ht's At (DGC/Geffen)

STABBING WESTWARD Shame {Columbia/CRG)

| EXCLUSIVE |

GREEN DAY Walking Contradiction (Reprise)
METALLICA Until It Sleeps {Elektra/EEG)
STONE TEMPLE PILOTS Trippin’ On A... (Atiantic)

| HEAVY |

BONE THUGS... Tha Grossroads (Ruthless/Relativity)
TRACY BONHAM Mother Mother {/siand)

TONI BRAXTON You're Makin' Me High (LaFace/Arista)
TRACY CHAPMAN Give Me One Reason {Elekira/EEG)
COOLIO All The Way Life {Tommy Boy)
CRANBERRIES Free To Decide_(/siand)

FUGEES Killing Me Softly ( Ruffhouse/Columbia/CRG)

VANESSA WILLIAMS Where Do We Go From Here (Mercury)
CRANBERRIES Free To Decide (/sland)

DASIS Champagne Supernova (Epic)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
REFRESHMENTS Banditos (Mercury)

| XL

TRACY CHAPMAN Give Me One Reason (Elektra/EEG)
GLAYTON & MULLEN Mission: Impossible (Mother/Island)
CELINE DION Because You Loved Me (550 Music)
HOOTIE & THE BLOWFISH Old Man & Me (Atlantic)
ALANIS MORISSETTE You Learn (Maverick/Reprise)

| LARGE |

BRYAN ADAMS The Only Thing That... (A&M)
MARIAH CAREY Aiways Be My Baby {Columbia/CRG)
COLLECTIVE SOUL The World | Know (Atiantic)
GLORIA ESTEFAN Reach (Epic)

GIN BLOSSOMS Follow You Down (A&M)

JEWEL Who Will Save Your Soul (Atlantic)

NATALIE MERCHANT Jealousy (Elekira/EEG)
GEORGE MICHAEL Fastlove { DreamWorks/Geffen)
STING You Still Touch Me (A&M)

ALANIS MDRISSETTE You Learn (Maverick/Reprise)
RAGE AGAINST THE MACHINE Bulls On Parade (Epic)
SOUNDGARDEN Pretty Noose (A&M)

| STRESS |

BRYAN ADAMS The Only Thing That Looks... (A&M)
ALICE IN CHAINS Again (Columbia/CRG)

CLAYTON & MULLEN Mission: impossible (Mother/Iskand)
DAVE MATTHEWS BAND Too Much (RCA)

EVERCLEAR Heartspark Dollarsign (Capito)
GARBAGE Stupid Girl {Almo Sounds/Geffen)

G00 GOO DOLLS Long Way Down (Metai Blade/WB)
GRAVITY KILLS Guitty (TV7)

JEWEL Who Wil Save Your Soul (Atiantic)

. KELLY | Can't Sleep Baby (It 1) (Jive)

GEORGE MICHAEL Fastlove (DreamWorks/Geffen)
NADA SURF Popular (Elektra/EEG)

NO DOUBT Spiderwebs ( rauma/Interscope)

OASIS Champagne Supernova (Epic)

0ZZY 0SBOURNE | Just Want You (Epic)

PRIMITIVE RADIO GODS Standing... (Erga/Columbia/CRG)
RED HOT CHILI PEPPERS Cotiee Shop (Wamer Bros.)
SUPERDRAG Sucked Out (Elektra/EEG)

SWY You're The One (RCA)

2PAC 2 01 Amerikaz... {Death Row/Interscope)

|BREAKTHROUGH |

SMASHING PUMPKINS Tonight, Tonight (Virgin)

| ACTIVE l

BLIND MELON Three Is A Magic Number (Lava/Atlantic)
BUSTA RHYMES It's A Party (Elektra/EEG)

BUTTHOLE SURFERS Pepper (Capito))

JERRY CANTRELL Leave Me Alone (Work/CRG)

CASE {FIOCY BIROWN Touch Me TeaseMe (DefulamRALMeLry)
ERIC CLAPTON Change The World ( Reprise)
DELINQUENT HABITS Tres Delinquentes (Loud/RCA)
DISHWALLA Counting Blue Cars {(A&M)

IMMATURE Please Don't Go (MCA)

JARS OF CLAY Figod (Silvertone)

JODEC! Get On Up (Uptown/MCA)

MONTELL JORDAN | Like { Def Jam/RAL/Mercury)

LA BOUCHE Sweet Dreams (RCA)

MONICA Why | Love You So Much (Rowdy/Arista)
QUAD CITY DJ'S G'Mon ‘N Ride It { Big Beat/Atlantic)
311 Down (Capricorn/Mercury)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
TOTAL Kissin' You (Bad Boy/Anista)

PAUL WESTERBERG Love Untold (Reprise)

[ON. |

BECK Where It's At (DGC/Geffen)

CRACKER Nothing To Believe In (Virgin)

GOLDFINGER Here !n Your Bedroom (Mojo/Universal)

PDRNO FOR PYROS Tahitian Moon ( Warner Bros.)

REFRESHMENTS Banditos {Mercury)

PAYTI RDTHBERG Inside (EMY)

STABBING WESTWARD Shame (Columbia/CRG)
Video airplay from June 10-16.

| MEDIUM

JANN ARDEN Insensitive (A&M)

ERIC CLAPTON & BABYFACE If | Could Change... (Reprise)
DAVE MATTHEWS BAND Too Much (RCA)

DOG'S EYE VIEW Everything Falls Apart (Columbia/CRG)
FOO FIGHTERS Big Me (Roswell/Capitol)

PETE TOWNSHEND Let My Love Open The Door (Atfantic)
WALLFLOWERS 6th Avenue Heartache (/nterscope)

| cusTOM j

TOR1 AMOS Talula (Atlantic)
ART N’ SOUL Ever Since You Went Away { Big Beal/Atiantic)
BADLEES Angeline [s Coming Home (Polydor/A&M)
TONI BRAXTON You're Makin' Me High (Arista)
CRANBERRIES Free To Decide { Island)
D’ANGELO Lady (EM))
FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)
W. HOUSTON & C. WINANS Count On Me (Arista)
JARS OF CLAY Flgod (Silvertone)
JOE ANl The Things (Your Man Won't Do) {/sland)
QUINCY JONES Slow Jams (QwestWB)
R. KELLY | Can't Sleep Baby (If 1) (Jive)
AMANDA MARSHALL Birmingham (Epic)
MEN OF VIZION House Keeper (MJJ/550 Music/Epic)
OASIS/Champagne Supernova (Epic)
REFRESHMENTS Banditos (Mercury)
LIONEL RICHIE Don't Wanna Lose You (Mercury)
PATTI ROTHBERG Inside (EMY)
CHANTAY SAVAGE | Will Survive (RCA)
TODD SNIDER | Believe You {Margarftaville/MCA)
SPIN DOCTORS She Used To Be Mine (Epic)
TONY RICH PROJECT Like A Woman (LaFace/Arista)
VANESSA WILLIAMS Where Do We Go From Here (Mercury)
PAUL WESTERBERG Love Untold (Reprise)

Video airplay from June 10-16.

TELEVISION

TOP TEN SHOWS
MAY 27-JUNE 2

Total Audience
(95.9 million households)

1  Home Improvement

2 Coach

3  Movie (Sunday)
(“The Only Way Out’)

4  Seinfeld (8:30pm)

5 NBA Playoffs (Sunday)
(Jazz vs. Supersonics)

(tie) 20/20
7  Movie (Monday)
(“Shattered Mind’)
(tie) Primetime Live
9 60 Minutes
10 Friends
(tie) Grace Under Fire
Aduits 18-49
1 Home Improvement
2 Coach
3  Seinfeld (8:30pm)
{ 4 NBA Playoffs (Sunday)
5  Movie (Monday)
i (“Shattered Mind”)
6 Movie (Sunday)
(“The Only Way Out’)

(tie) Friends

8  Grace Under Fire

9  Fresh Prince Of Bel Air
. (8:30pm)

(tie) NBA Playoffs (Tuesday)

Source: Nielsen Media Research

[ -

Coning NexT WEE

1

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

Set to be taped at Burbank's Walt
Disney Studios on June 8, the two-
hour “1996 MTV Movie Awards” are
slated to feature performances by
the Fugees, Garbage, Whitney
Houston, and Adam Sandler
(Thursday, 6/13, 9pm).

Friday, 6/7

» TinaArena, “The Tonight Show
With Jay Leno.”

» Cracker, “Late Show With Dav-
id Letterman.”

» Lush, “Late Night With Conan
O'Brien.”

» Debbie Harry, “Late Late Show
With Tom Snyder.”

s Linda Davis, “Lauren Hutton
And ...” {(syndicated).

Saturday, 6/8

» Eddy Arnold, the Chordettes,
Bo Diddley, Tareva Henderson,
and Lisa Stewart, among others,
perform on TNN's two-hour “Salute
The The '50s: The Reunion Of The
Decade” (9pm ET/6pm PT).

Sunday, 6/9

» Patsy Cline, Merle Haggard,
Marty Robbins, Ernest Tubb, Kit-
ty Wells, and Hank Williams are
featured as part two of “America’s
Music: The Roots Of Country” airs
on TBS (7pm ET/4pm PT).

Monday, 6/10

» Lisa Brokop, Brooks & Dunn,
Terri Clark, Billy Ray Cyrus, Lin-
da Davis, Ty England, Vince Gill,
Wade Hayes, Tareva Henderson,
Ty Herndon, Alan Jackson, Ali-
son Krauss, Patti Loveless, Reba
McEntire, David Lee Murphy,
Bryan White, and Chely Wright
are set to perform when Martina
McBride, Lorrie Morgan, and
Sawyer Brown vocalistMark Mitl-
er host the two-and-a-half-hour
“TNN Music City News Country
Awards” (8pm ET/5pm PT).

» Linda Ronstadt, “Jay Leno.”

Tuesday, 6/11

* Doug Supernaw and James
House, “Prime Time Country” (TNN,
9pm ET/6pm PT).

» Gloria Estefan, “David Letter-

man.
« Rosie Flores, “Conan O'Brien.”

Wednesday, 6/12

* Rick Trevino, “Prime Time
Country.”

Thursday, 6/13

* Kenny Wayne Shepherd,
“David Letterman.”

FILMS

WEEKEND BOX OFFICE
MAY 31-JUNE 2

1 Mission: Impossible $21.62
(Paramount)

2 Twister (WB) $17.11

3 Dragonheart $15.02
(Universal)*

4 Eddie $8.04
(Buena Vista)*

5 The Arrival $4.80
(Orion)*

6 Spy Hard $4.32
(Buena Vista)

7 Flipper (Universal) $1.91

8 The Truth About Cats $1.17

& Dogs (Fox)
9 The Craft $1.01
(Columbia)
10 Toy Story $0.93

(Buena Vista)

All figures in milliorns
* First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS: No
music-related movies opening this
week.

36 miltion households
sr‘“ Lydia Cole,
ANV RN vPMusic Programming
| Video Soul Top 10 |

MC LYTE {/XSCAPE Keep On...(Favor Unit/EastWesVEEG)
BONE THUGS... Tha Crossroads (Ruthless/Relativity)
JODECI Get On Up (Uptown/MCA)

FUGEES Killing Me Softly (Rutfhouse/Columbia/CRG)
TOTAL Kissing You {Bad Boy/Arista)

TONI BRAXTON You're Makin’ Me High (LaFace/Arista)
SWV You're The One (RCA)

CASE {FOXXCY BROWN Touch Me... (Defam/RALMercLry)
. KELLY | Can't Sleep Baby (If I) (Jive)

MICHAEL JACKSON They Don't Care About Us (EM))

Information for week ending June 7.

| RapCityTop10 |

BONE THUGS... Tha G ds {#
JAY Z{/FOXXY... Ain't No... (Rockafeller/Priority)
CRUCIAL CONFLICT Hay (Universal))

MOBB DEEP Back At You {Flavor Unit/EastWesl/EEG)
GETO BOYS The World Is A Ghetto (Rap-A-Lot/Noo Trybe)
2PAC {/SNOOP... 2 Of Amerikaz... { Death Row/Interscope)
MACK 10 Hoo Bangin’ {Priority)

MC LYTE {/XSCAPE Keep On... (Ravor Unit/EastWest/EEG)
FUGEES Cowboys (Ruffhouse/Columbia/CRG)

DE LA SOUL Stakes Is High {Tommy Boy)

Mol A
teiativity)

Information for week ending June 7.

T H
21 miltion house holds
Les Garland,
Exec. VP/Programming
MUSIC FELEV)

ISION
TOU CONTROL.

| National Top20 |

BONE THUGS... Tha Crossroads (Ruthiess/Relativity)
MONICA Why | Love You So Much (Rowdy/Arista)
TOTAL Kissin' You (Bad Boy/Arista)

J'SON I'll Never Stop Loving You (Hollywood)

112 Onty You (Bad Boy/Arista)

M0BB DEEP Back At You {Flavor Unit/EastWest/EEG)
FAITH EVANS Ain't Nobody (Bad Boy/Arista)

QWAD CITY DJ’S C'mon N Ride It (Big Beat/Atiantic)
CRUCIAL CONFLICT Hay (Universal)

R. KELLY | Can't Sleep Baby (!f 1) (Jive)

JAY Z{/FOXXY BROWN Ain't No Nigga (Rockafeller/Priority)
2PAC How Do You Want |t? (Death Row/Interscope)
FUGEES Kilting Me Softly { Rufhouse/Columbia/CRG)
QUINDON It's You That's On My Mind (Virgin)

2PAC YSNOOP DOGGY.... 2 Of Americass.. (Deah Row/inkerscope)
BAHAMADIA | Confess (Chrysalis/EMi}

GELINQUENT HABITS Tres Delinquentes (Loud/RCA}
RAPPIN’ 4-TAY Off Parole (Chrysalis/EMi}

TONI BRAXTON You're Makin’ Me High (LaFace/Arista)
GEORGE MICHAEL Fastlove { DreamWorks/Geffen)

Most requested for week ending June 7.

PRILISTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BOB SEGER $536.3
2 ROD STEWART $468.6
3 AC/DC $379.9
4 GEORGE STRAIT $328.4
5 REBA McENTIRE $298.2
6 RED HOT CHILI PEPPERS  $267.9
7 R. KELLY $249.4
8 0ZZY OSBOURNE $229.1
9 BUSH $194.9
10 TIM McGRAW $190.6
11 ALAN JACKSON $190.4
12 K.D. LANG $181.9
13 WYNONNA $178.3
14 BROOKS & DUNN $1725
15 VINCE GILL $168.7

Among this week’s new tours:

ANTHRAX
CURE
GREAT WHITE
OASIS
BRIAN SETZER ORCHESTRA
STORYVILLE

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383: California (209) 271-7900.

waany amaricanradiohictaryy com

. VIDEO

NEW THIS WEEK

* BLUE IN THE FACE

(Miramax)

This feature film stars Har-
vey Keitel and Maverick/Sire/
WB recording artist Madonna
and co-stars WB act Lou
Reed as himself. The movie
carries a Luaka Bop/WB
soundtrack — executive-pro-
duced by David Byrne — with
cuts by Lou Reed (“Egg
Cream”), Soul Coughing
(“The Brooklynites”), Paula
Cole (“Suwannee Joe™), Bush
Babies (“Brooklyn Move-
ment”), and Geggy Tah (a cov-
er of War's “Why Can't We Be
Friends”), among others. Dav-
id Byme also performs two du-
ets on the LP: “God’s Child”
(with Selena) and “Happy Sui-
cide” (with Vijaya Anand).

» FATHER OF THE BRIDE
PART Il (Touchstone)

This feature film —wherein
Steve Martin, Diane Keaton,
and Kimberly Williams re-
prise their roles as members
of the Banks clan — spawned
a Hollywood soundtrack with
Etta James’s “At Last,” Fats
Domino’s “When The Saints
Go Marching In,” and three
covers by Steve Tyrell: “Give
Me The Simple Life,” “The Way
You Look Tonight,” and “On
The Sunny Side Of The
Street.”

* SABRINA (Paramount)
Harrison Ford, Julia Or-
mond, and Greg Kirmear star
in this feature film — a remake
of the 1954 classic — which
sports an A&M soundtrack that
includes “Moonlight” by Sting.
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Chancellor
Continued from Page 1

that Tim will be leading the program-
ming team at KNEW & KSAN, the
Bay Area’s No. 1 Country combo.
Tim’s experience and passion make
him the perfect choice to take —
these stations to the next lev- |
el in the very competitive §
San Francsico radio market.”

Roberts told R&R, “This
is a wonderful opportunity to
work with the great minds at
Chancellor, including Allan
Chlowitz, [KABL & KBGG
OM] Bob Hamilton, and

Charlotte (now WTDR) as Asst.
PD/MD{afternoon driver.
Regarding Anderson’s appoint-
ment, Chlowitz stated, “Lynn brings
a depth of experience that allows her
to successfully handle four San Fran-
cisco properties.”
— Anderson — a 20-year
§| broadcast industry veteran
— previously was Metro
Networks’ VP/Internation-
al Development, having
been promoted from VP/
GM, Southwest Region ear-
lier this year (R&R 3/1).
B Prior to Metro, she was VP/
Worldwide Sales & Market-

[WUBE-AM & FM & ing for Radio Express and
WYGY-FM/Cincinnati President of her own con-
OM] Tim Closson. They’re  Anderson sulting company, Broadcast
very focused on their goals, Strategies. She also has

and I'm happy to be part of a team
committed to excellence. I’'m also
very excited to be working with the
strong staff at KNEW & KSAN and
continuing the tradition of great
Country radio in the Bay Area.”
Before arriving in Spokane three
and a half years ago, Roberts spent
two years as PD at KHAK-AM &
FM/Cedar Rapids, IA. Between
1987-90, he worked at WLVK/

served as President/GM of KIIS-
AM & FM/Los Angeles.

She added, “The opportunity to
work within the Chancellor group
with the tremendously talented team
Allan Chlowitz has assembled, to
drive the national performance of
these four heritage properties, and to
be able to do it in San Francisco ...
it’s an immensely exciting opportu-
nity.”

ﬁ

MCA

Continued from Page 1

new acts and continuing the success
of the established ones. We plan to
be 100% in partnership with radio,
retail, the club scene, video,
and the press.”

Wilson arrives after more
than six years with Colum-
bia Records, which he first

&

tor/Black Music Promotion,
West Coast. He was promot-
ed to Sr. National Director/
Black Music Promotion,
East Coast in 1991 and to
VP/Black Music Promotion
— his most recent post —
three years later. He’s also
held various promotion and produc-
tion posts at Arista Records, DRK
Productions, and Beverly Glen

!
b
joined as co-National Direc- f} % ﬁ
= i

- . i & ) .
-+« “Changes’ ... .

o w0 St <

AC: Kim Kelly has joined
KHI.A/Lake Charles, LA for midday
duties ... KKCW-FM (K 103) has re-
located its office and studios to 5005
SW Macadam Ave., Portland, OR
97201. Phone: (503) 222-5103, fax:
(503) 222-0030.

CHR: Ricky O is the new APD
at KQKS/Denver, replacing Alex
Jordan ... Rick Thomas has joined
KKRZ/Portland for APD/MDYafter-
noons, effective June 10. Thomas
replaces new KZHT/Salt Lake City
PD Chet Buchanan ... KHOM/New
Orleans afternoon driver Jammer
adds MD duties ... Pete DeGraaff is
the new MD at WXX1 ./Orlando, re-
placing Larry D ... Karen Rite has

Records, where he began his music
career in 1986.

Winslow previously was VP/Op-
erations for Pendulum Records.
Before that, he served as Elektra’s
West Coast Regional Promotion Di-
rector (1989-91) and Columbia’s
Regional Promotion & Mar-
keting Manager (1987-89).

Bass moves over from en-
tertainment website design
fim On Line Movement,
which he helped found in
1994 and where he served as
a partner and VP/Marketing,
| He also has been VP/GM of
Ruffhouse/Columbia.

More departures from the
Black Music Division are
expected. Sr. VP Hank
Shocklee — who co-head-
ed the division with Harleston — will
remain aboard, keeping his title but
working in an A&R capacity.

.

become MD at WDJX/Louisville.
Meanwhile, former *DIX over-
nighter Chris Goodman joins
WIGG/Lexington, KY for nights

. Scott (The Commander)
Catey has returned to KZOQ
(Z100)/Missoula, MT as MD/mid-
days ... WSTO/Evansville, IN MD/
middays Cindy Mercer has re-
signed with no replacement
named.

Country: Former KZLA/Los
Angeles afternoon producer Har-
ry Hall has joined KATJ-FM/Vic-
torville, CA as a parttimer.

Rock: Z-Rock affiliate WDZR/
Detroit adds Mark Bradley as a
parttimer ... KUFO/Portland’s
Matt Carbone has added Music
Asst. duties ... Paul Barr segues
to WLZR/Milwaukee for Produc-
tion Dir. duties ... Chris Russell

S

Dixon
Continued from Page 3

Judd & Nancy. “Bob” is 13-year
staff veteran Bob DeCarlo,a former
"USA PD.

WUSA President/GM Marc
Kaye told R&R, “Mason and I go
back to 1981 when we worked to-
gether [at then-CHR WRBQ
(Q105)]. We’ve had a wonderful
working relationship since day one,
and this is a great opportunity for us
to put our energies together again.
The tempo of the station is up, and
it feels like old times.

“By lopping off rap and hard-
edged product on one side and soft
music on the other, I'm sure we’ll
satisfy the adult audience that wants
hit radio. Reaction so far has been
absolutely wonderful.”

Dixon added, “[Marc and I] just
kind of stumbled into this thing. It
kept progressing, and I really
couldn’t be happier.

“But I was absolutely amazed at
[WMTX parent] Clear Channel’s
reaction. My contract with them had
expired. A clause in that contract
stated that if I were to receive a com-
peting offer, I'd give Clear Channel
seven days’ notice to meet or beat
it. Although the contract had ex-
pired, I let them know about
WUSA's offer as a good-faith effort.

louring in a private jet.

Island execs should not have accepted the challenge to rack ’em up with
members of their act Local H. Label Chairman Chris Blackwell (second
from right) and Exec. VP Hooman Majd (r) soon discovered that the band's
Scott Lucas (1) and Joe Daniels fund their sonic exploits through pool prow-
ess. According to Island, Local H beat the pants off of them and will now be

Within three days, they told me we
had nothing to discuss and I was out
of there. Despite what some people
think, this wasn’t a case of people
being slammed across the wall for
more money.”

Dixon has spent 18 years in Tam-
pa Bay radio. He joined WMTX in
April ’91 as PD/morning man and,
last October, was elevated to VP/
Operations for WMTX and Clear
Channel co-owned UCWRBQ-AM
and Country WRBQ-FM.

“

ARS
Continued from Page 3

will translate beautifully and serve her
well in her new assignment.

“As far as Bill Stairs, we convinced
a highly successful entrepreneur to
leave his thriving consultancy and
[come] back to the station ranks where
he belongs. He’s one of the few pro-
grammers in the country who is quali-
fied to handle these two diverse for-
mats.

“And Jodi Long has exhibited a tre-
mendous ability to manage and lead
the sales efforts in Hartford over the
past few years. She brings a wealth of
talent to her new Station Manager po-
sition.”

Long’s GSM duties have been di-
vided between Chet Osadchey
(WNEZ & WRCH) and Kim Pat-

is new to afternoons at KFRQ/
McAllen-Brownsville ... Carla
Gonzalez joins KRZR/Fresno for
nights ... Jazz McKay returns to
WVIC/Lansing, MI for his third
mormning show stint with the station ...
At KTUX/Shreveport, LA, parttimer
Jay Cougar is upped to nights while
MD Mojo Mason assumes middays
... KDOT/Reno, NV overnighter Arn-
ie States ups to morning co-host.

Sports: KFON-AM/Austin has
become an affiliate of the One-On-
One Sports Radio Network. The sta-
tion will air local programming from
7am-1pm and 4-7pm daily.

Records: Steve Sussman and
Maria Valero are now Dir/Advertis-
ing, Acct. Management & Creative
Services and Counsel/LLaw Depart-
ment, respectively, for Sony Music
Entertainment ... Mark Wheeler has

WAAMA americantadiohictorny com..

enaude (WZMX). Meanwhile,
WTIC-FM is replacing its Kelly &
Kline mormning show with Gary Craig
and John Elliot; middayer Jeff Web-
ster has also exited.

Pearlman said WTIC-FM will con-
tinue its evolution to an Adult CHR
station, while more news will be add-
ed toWTIC-AM’s Full-Service format.

Neumann
Continued from Page 3

will remain with the station and con-
centrate on his moming show re-
sponsibilities. Prior to joining
WNCX in 1994, Neumann had
served as PD at WLVQ/Columbus
since 1991.

become the new Director/Sales &
Marketing at Rounder Records ...

Emily Cagan has been promoted to
Product Mgr. at Rhino Records.

National Radio: Steve Cohen is
the new Exec. Producer for the
WFAN/New York-based New York
Giants Radio Network. He will con-
tinue his current duties as Exec. Pro-
ducenProducer of WFAN's New York
Jets broadcasts, as well as NFL col-
umnist duties for both the New York
Daily News and ESPN’s Internet web
site.

Industry: Reggie Mac has joined
Associated Talent as an agent ...
Sean Brennan has been promoted
to Sr. Dir./Operations for Country
Club Enterprises ... Peter Zavadil
has been named VP/Short Form
Programming & Music Video at
High Five Productions.
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angeline is
coming home
after only 3 weeks!

Most Added... Again!

CHR Pop Debut

Including:

Q06 WGTZ WIXX KZZP
WAEB WVKS WRHT WHOT
WLAN WZNY KZMG

Hot AC Early Adds:

WRTS KHMX KKMY
WTMX WROE

Hot AC Add Date: This Week!

o L

MUSIC FIRST

ALL FORMATS LIKE HIT RECORDS

A ON TOUR NOW

Rock #7
Adult Alternative

o

RECORDS

pDolvdor

pIO

{EC

" STREET TALK.

Dahl Returns To Windy City Airwaves!

ook for Steve Dahl to return to the

Windy City airwaves as aftemoon drive

host at Classic Rock WCKG on July 8.
(Dahl — an 18-year veteran of the market —
left the WMVP morning slot in March.)

The timing is intended to coincide with
Infinity’s takeover of the station from Cox,
when Howard Stern will return to the outlet
from WJJD-AM. The move would also put
Dahl up against former partner/current WLS
afternoon co-host Garry Meier. The five-year
Dahl deal reportedly is worth $2.5 million.

Meanwhile, ST hears Evergreen has
pulled the plug on WMVP’s Sports/Talk
programming in favor of simulcasting WLUP.
WMVP reportedly will continue to carry play-
by-play coverage of the White Sox, Black
Hawks, and (next year) da Bulls!

} Imus Invades L.A.! {
Don Imus will now be heard in Los
Angeles, as Chancellor’s Nostalgia KLAC-AM
and KMEN-AM/Riverside pick up the
syndicated moming personality. Imus starts
July 8. Responding to questions about how the
I-man will go over with an audience of Patti
Page and Johnny Mathis fans, KZLA &

KLAC PD John Sebastian told ST, “We have
no intention of changing the rest of the format.
The Adult Standards presentation is doing very
well — except in momings.”

KFNS-AM & KEZK-FM/St. Louis VP/
GM/PD Bob Burch resigns from EZ
Communications’ recently acquired Sports/
Soft AC combo. Karen Carroll, who manages
EZ’s crosstown KYKY-FM and KSD-AM & FM,
now will manage all five EZ St. Louis
properties.

In the wake of Entercom’s recent
takeover of KISW/Seattle via an LMA, GM

Rumors

¢ Is former Revolution head of Rock promo Barry
Lyons just about inked as a VP on the West Coast
for a label?

¢ Is Paxson Altemative WJRR/Orlando headed in
an aduit direction? Or could the legendary WSHE/
Miami call letters end up on sister WDIZ — with an
all-female staff and a new format?

¢ Is former WPRO-FM/Providence PD David Sim-
spson now handling aftemoon drive and music du-
ties at WTIC-FM/Hartford (See Page 3)? Andis 'TIC
already headed in a Hot AC direction?

WWW americanradiohictornr—ecom

Dave Samp, PD Steve Young, and aftemoon
newsman/market vet Mike Jones exited. (Adult
Alternative sister KMTT GM Michael Donovan
will serve as KISW's acting GM.)

Speaking of KISW ... morning star Bob
Rivers, the King of “Twisted” parodies, has
created the Twisted Web Page — a fun tribute
to Jennifer Katherine Gates, newbomn
daughter of Microsoft mogu! Bill Gates.
Located at http://www.babygates.com, the
site offers a variety of fictitious “Baby '96"
products in what Rivers calls a “virtual baby
shower of fun.” (Sample: “MSGerber for Baby
'96 especially works well with MSPampers and
MicroSofties. Use MSGerber to keep your baby
running smoothly, and then use the family of
Baby '96 Products to clean up the ‘end’ result of
your efforts.”)

Since its inception only a few weeks ago,
the Baby Gates site has reportedly logged
more than 200,000 hits. Log on to sign the
baby book, download the Baby Gates Screen
Saver, or check out the Baby Links.

Preceding the first week of Barbara
Seltzer’s new job as Motown Sr. VP/Promo,
almost the entire pop promo staff has exited.
Those leaving include Nat'l Dir/AC & Top 40
Promo Mel DeLatte, Nat'l Dir./Pop Promo
George Silva, Nat'l Pop Promo Coord. Lida
Galka (who quickly resurfaces as
Roadrunner’s Mgr./West Coast Regional
Promo), Assoc. Dir./S.E. Regionai Promo Jim
Davenport Jr., West Coast Regional Sam
Bates, S.W. Regional Peter Mollica, and N.E.
Regional Arthur Field. VP/Pop Promo Mark
Kargol and Nat'l Promo Administrator Melyssa
Harmon stay on until June 30.

With new GM Maureen Lesourd in the
house at KMPC-AM/L.A., middayer Star
Parker exits and is replaced by the team of
former Superior Court Judge Burton Katz and
civil rights attorney Leo Terrell (which held
down the station’s Sunday midday slot). And on
an interim basis ... former crosstown KIIS
afternoon driver Magic Matt Allan and Lee
Mirabal replace KMPC nighttimer (and KIIS
weekly guest expert) David Viscott, whose
show also is being dropped by SW Networks.

Evergreen signs WKQI/Detroit morning
driver Danny Bonaduce to a two-year deal;
Bonaduce will continue his fly-jock duties at
WLUP-FM/Chicago, too.

Continued on Page 22

Play it LOUD,

ADD it June 1th!

Cantact: [iseavery Recarde
€00.-377-9620
 Tami Marriesey ext. 217
! Jf Gregg Boll ext. 213
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the first single and video
from the new album
MAN WITH THE FUN
On the Reggae Madness tour
: this summer with
' Shaggy and Shabba Ranks
= August
i 12 Philadelphia PA
| 14 Rochester NY
15 Boston MA
16 Montreal
17 Toronto
18 Cleveland OH
20 Hyannis MA
21 Warwick Rl
22 New York NY
23 Baltimore MD
25 Wolftrap - Vienna VA
27 Myrtle Beach FL
31 Minneapolis MN
September
1 Winnipeg
and more to follow

Tour dates subject to change;
check local listings.

“That Girl” produced by Robert Livingston and
Shaun “Sting” Pizzonia for Big Yard Production
Management: Toby Ludwig
©1996 Virgin Records America, Inc.
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WYXR/Philly broadens its musical focus AMD Rick Davis is upped to MD/swing and
to include more Pop hits from bands such as MD Joe Proke exits.
Hootie & The Blowfish and the Gin

unsubstantiated rumor about Seattle Mayor
sumes APD/midday duties, Rob Hunter returns to Norman.R'ce’ 'fanded the temp job with the
assist in the music department and cover week- help of his on_e't'me bo_SS/ current KRKO
end swing, and longtime middayer Dirk Kirkland consultant Brian Jennings.

segues to afternoons.
* WPLY/Philly welcomes WLIR/Long Island staff-

Blossoms to name a few. Tuned-In Broadcasting Prez/GM Ned
Meanwhile, former KKBH/San Diego Horton takes a leave of absence; the
moming driver Big Ron O’Brien joins WYXR company’s WRLG & WRLT/Nashville GSM
for afteroons. He replaces Mark Sheppard, Roger Bertolini and Exec. Producer John
who moves to nights. In other WYXR news, Conlon exit. Owner Lester Turner will
supervise the operation; both stations will
continue to operate within their current formatic
Rilmbles, Pi. 1 approach.
* KHKS/Dallas GM Brenda Adriance names MD
Ed Lambert acting PD.
* Alternative KDGE/Dallas MD Jay Michaels WBZU-FM/Richmond owners ABS
crosses the state to fill the MD chair at CHR/Pop Communications acquired crosstown
KRBE/Houston, effective June 14. KDGEAPD Alan Oldies-Alternative duopoly WLEE-FM &
S.rp.ith fand AMD t]eﬁ K will handle music responsi- WVGO-FM from Benchmark
b"':';i:'r:::e':'ec"}?é/%p WEDWCharioté chang- Communications. WVGO PD Bill Glasser
es call letters to WNKS. No format or staff changes, exits, with WBZU PD J.J. Quest overseeing
but its on-air moniker switches from “The Edge” to both stations on an interim basis. GM Ken
“Kiss 95.1, Charlotte’s No. 1 Hit Music Station.” Brown is exploring the results of a market
_* Former WWKX/Providence PD and WBLS/NY format-finder study and will set WVGO in a
night siammer Geronimo adds weekends at WKTUMNY. new formatic direction within 45 days.
* WMFS/Memphis welcomes Howard Stern to
momings. N N
' * WYSP/Philly MDMark Thompson rises toAPD. Talker Mike Siegel, who last week was
IMP ACT n ATE MUND AY JUNE 10 middayer Cerphe exits and is temporarily replaced fired by KVU/Seattle, has found temporary
y e ] by Mel Toxie, Chopper Harrison joins for late-nights work at local suburban Talk start-up KRKO.
' cHR/ AC' et 3t and “smart-ass duties,” coming from his KILO/Colo- Siegel, who got the boot for spreading an
. rado Springs APD/MD post.

Meanwhile back at KILO ... Rich Bryan as-

er Cousin Ed for evenings. Focused On Success

* KZLA/L.A. adjusts its on-air lineup with after-
noon delight Shawn Parr shifting to mornings, WWDB/Philly’s search for a new morning
morning dude Brian Roberts moving to evenings, talker will include some focus group research.

and evening star Bo Reynolds seguing to after-
noons. Tonyaremains in middays and Austin Hill
handles overnights.

A source close to the process says tapes of
the leading contenders will be played for focus

* WSUY/Charleston, SC welcomes new PD Mike panels. The process of finding a replacement
Weston, formerly an air talent at Soft AC WFOG/ for Paul W. Smith, who exits for WJR/Detroit
Norfolk. He succeeds Angie Handa. on June 19, could last well into the summer.

* WSNX/Grand Rapids PD Mark McGill exits.

MD Keith Curry becomes interim PD. = .

* WBYR/Ft. Wayne weilcomes new OM Darrin Ar- YVMAL/Washlngton relea;gd mid-
riens, coming from the PD post at WVIC/Lansing, MI. mqmlng talk host Bob !“evey’ citing weak .

* Bright AC KLYF/Des Moines aftemoon delight ratings. Levey, a Washington Post columnist,
Ken McCloud is upped to PD. He succeeds Micha- offered this parting comment: “I'm really
el Flittie, who exits for a non-radio opportunity. ST surprised [at the dismissal]. | was the balance
can't help but remember that McCloud replaced Fiit- against [Rush] Limbaugh, whorcasts a cloud

tie at KDEC & KRDUDecorah, 1A in 1988.

¢ Keith Royer joins the Criterion Media Group Over the station every day.

as Research Dir. for the company’s stations: KTYD,

KSBL, & KQSB/Santa Barbara, CA. MclL aughlin Honored
* WQHH/Lansing, Mi interim PD Bryant Johnson

cops the official PD nod. Kudos to EFM Media honcho Ed

* WKZW/Peoria, IL hires former KGLE/South
Lake Tahoe, CA PD Brett Ramthun as PD. Ramthun
had taken a year off from radio to be a sportswriter.

McLaughlin, who'll receive the NAB's National
Radio Award at this fall's Radio Show. The

* Look for WJMX/Florence, SC PD Dave Baker award rQCOQHizes MCL?Ugr’lin’S Ay
to exit at the end of June. Stepping in as OM will be contributions to the radio biz, which began
Keith Mitchell. during his decades of service to ABC Radio —

* Slacker (nom de aire o’ the week) becomes
KYYS/KC MD; Debbie Mitchell exits.

3

Continued on Page 24

WMMS-WMJi/Cleveland  KIX106/Providence  KUPR/San Diego, etc.
A GRS TEE, Al N EIE O Em
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“Ihe Hottest New Thing Since Call-Out Was Invented”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW, Patent Pending
FREE VIDEO & BROCHURE

]

MARAGEMENT: C. WINSTON SIMONE MANAGEMINY & 998 Elﬂ RECORDS

FROM THE ORIGINAL MOTION RPICTURE SOUNDTRACK

CULUMBIA . EMI Records
PICTURES
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It's just a phone call away.

Standing Outside A
Broken I’hone Booth
With Money In My Hand

The first song from

radio gods

The debut album
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ROCKET
in store Tuesday, June 18th

Alternative Most Added

wetmesoe BUZZ CLIP

1000+ BDS Total Spins
Monitor Debut 26™

R&R Debut @Breaker
On Over 80 Stations

#1 Most Played KROQ  40x
#1 Most Played Z100 50x
#1 Most Played WHFS  36x
#1 Most Played WXRK  44x
#1 Most Played KOME  40x
#1 Most Played LIVE 1056 30x

Produced and performed by Chris O'Connor.

. #1 Most Played 99X 32x
@) COLUMBIA RS
“Colunbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada./O 1996 Sony Music Entertainment (UK) Ltd/ . . -
“V?Ol;';(’,'ais a%tradema.rk of Sony Music Entertainment Inc./© 1996 Sony Music Entertainment Inc. A]SO avallable on ‘The Coble GUY SOlmdtra)Ck m

— ______________\any amaricanradighictans ecom e e
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Continued from Page 22
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& ;ﬁ’ % including a tour as President of ABC Radio
s Ees Netorks — and continued into his
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T
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entrepreneurial turn as the man who
syndicated Rush Limbaugh.

AV A A ]

A&M/MNashville Prez Harold Shedd will
have left the building by the time you've
finished reading this sentence. A&M/Nashville
Dir/Sales Larry Milam, who's been acting GM
since Steve Miller split in March, will head the
label until Shedd’s successor is named.

* Liberty and Patriot Records merge into Capitol/
Nashwville.
* Greg Steele named WZTA/Miami PD.

>

* Gregg Cassidy named WYTZ/Chicago PD.
* Joe Izbrand appointed KTRH/Houston ND.

A4

* Bob Griffith upped to KJOVL.A. VP/GM.

* Carl Dickens becomes KRQR/SF VP/GM.
* Duff Lindsey upped to WHQT/Miami PD.
* Ray Boyd promoted to WVEE/Atlanta PD.

A\

* Eddie Fritts elected NAB Joint Board Chairman.
* Pat Still named WLVQ/Dayton PD.

N4

« Gary Bender becomes KJJJ/Phoenix MD.
| * “Big” Tom Parker joins the KFRC/SF airstaff.

WCKY/Cincy sold out G. Gordon
Liddy’s June 28 appearance at the
Sharonville Convention Center in just four
days; another show will be added. Liddy is

Rumbles, Pi. 2

* Bruce Butler resigns as Producer for Premiere
Radio’s “Olympia Rock Comedy Network.”

*In the wake of the sale of Oldies WKHL-FM/
Stamford-Norwalk, CT from Q Broadcasting to
Commodore Media (5/29), PD/aftemoons J.C. Haze
and 45 others were terminated. (Under the terms of
the agreement, Q axes everyone and Commodore
can hire back whoever it wants.) Production Dir. Tom
Novak moves from nights to middays; look for a new
PD to be in place by the time you read this.

* WBRU/Providence MD Stephanie Hindley be-
comes interim PD; Matt Maloney takes the MD reins.

* Former WNRQ/Pittsburgh APD Ali joins cross-
town WXDX for MD/aftemoon drive.

* HotAC WMXS/Montgomery, AL MD Karen Rite
leaps to CHR WDJX/Louisville as APD/MD.

* WSM-FM/Nashville aftemoon driver Kim Leslie
becomes MD.

* Scooter rejoins WRVW/Nashville as MD/night-
timer, replacing the exiting Jim McDonald, effective
June 10.

* WKSUGreensboro-Winston Salem welcomes

IMPACTS POP
RADIO 6/10!

@ R&R Active Rock!

expected to give a speech entitled “Survive And
Prevail” and will answer questions afterwards.

Congratulations to Reprise and Eric
Clapton, whose current Babyface-produced
single “Change The World” (from the soundtrack

D R&R Alternative!
#1 Rock Monitor!

new APD/afternoon driver Bud Ward, coming from
WGTR/Myrtle Beach, SC.

* WNKUVEImira, NY appoints MD Bob Quick APD
(and interim PD until a new PD is named).

* WWST/Knoxville has opted not to name an OM.

to the forthcoming John Travolta film
“Phenomenon”) was the No. 1 Most Added
record at AC (48 adds), CHR/Pop (98 adds),
Adult Alternative (23 adds), and Hot AC (42

adds, the most in R&R chart history) this week.

Debut #3
Soundscan Single!

Already On:
£Z100/New York

WKBQ/St. Louis
Q99/Salt Lake City
WVSR/Charleston

KKDM/Des Moines
KHTY/Santa Barbara
KSLY/San Luis Obispo
and many more

PRODUCED BY BOB ROCK
WITH HETFIELD & ULRICH
MANAGEMENT: Q PRIME

Eiekira Entertainment

wwWwweamericanradiohistorn.com

Ron Geronimo remains MD/interim PD untif a new
PD is appointed.

* WKPE/Cape Cod, MA names Raven Steele MD.

* Former WDCG/Raleigh moming drive co-host
Mike Stiles takes moming show producer duties at
WSTR/Atlanta.

* KHYT/Tucson welcomes former KVRY/Phoenix
night stammer/Production Dir. Jason Garrett for mid-
days/Production Dir. duties.

* WZNY/Augusta, GA names Michael Chase
AMD/night slammer.

* KQIZ/Amarillo moves nighttimer Scotty D to
afternoons and aftemoon driver Eric Michaels to
middays, as former KKSS/Albuquerque swinger
Hollywood Haze joins for nights.

* KNAX/Fresno evening talent Brett Connelly ex-
its; parttimer John Cavelll takes over for the interim.

* KUFO/Portland’s Matt Carbone adds Music
Asst. duties.

* WQBK/Albany PD Dan Binder moves to mid-
days from afternoon drive.

Records

* Look for Qwest Prez Jim Swindel to exit; no
replacement named as of yet.

* Arista Assoc. Nat'l Dir./Rock Promo Hilare Bro-
sio exits.

* RCA welcomes former Elektra Detroit rep Rick
Morrison to its Nat'| West Coast Alternative Promo
Dir. post. Meanwhile, former Monitor sales rep Art
Phillips becomes RCA Nat'| Adult Altemative/Col-
lege Promo Dir.

* Look for Nashville-based Curb/Universal to
open its doors shortly — perhaps as early as
next month.

* Nashvilie industry veteran John Lomax il be-
comes A&R consuitant for Demon Records, a Lon-
don-based labei partially owned by Elvis Costello.

Hit the mark

* Customized prepaid
phone cards

* Interactive television
* Telemarketing

¢ Database * Interactive direct mail
management * Interactive
¢ Direct mail phone systems

o Country Call su

Find Out Why America’s
Top Broadcasters
? Use Impact

/ Whatever it takes to hit the mark!

&= 1-500-3MPACT

Impact Target Marketing 100 Corporate Piace, Suite 202 - Peabody, MA 01960 (508) 5354500 - FAX (508)535-0011
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“Change The World”

Produced by Babyface for ECAF Productions, Inc.

From the album:
Music FRoM THE MOTION PICTURE

PHENOMENON

The new John Travolta film, in theatres July 3.

#1 MOST ADDED CHR
#1 MOST ADDED HOT AC (MOST IN R&R HOT AC HISTORY)
#1 MOST ADDED AC
"W #1 MOST ADDED ADULT ALTERNATIVE 1

Management: Roger Forrester

ES

hitp://www.RepriseRec.com/
1996 Reprise Records. ©19960 Touchstone Pictures
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Mission: Soundtrack Crossovers

OJ With hit movie music in abundance, radio sees synergy on the silver screen

The summer of the soundtrack — that’s what many program-

mers are buzzing about after movies like “Twister”” and “Mission:
Impossible” smashed box office records while raising the profiles
of artists and songs featured on their accompanying albums.

The buzz, they say, isn’t likely to
diminish in the coming weeks given
that new music from some of music’s
biggest artists will play a prominent
role in the release of several highly an-
ticipated summer movies (see table).

And if cash register action is any
indication, their prognostications
will prove on the money. “Mission”
soundtrack sales last week nearly
doubled to 44,000 units after the
movie debuted, making it the 19th
best-selling album in the country.
During the same period “Twister”
rung up sales of around 34,000 units,
placing it at No. 29. Meanwhile, last
year’s “Waiting To Exhale” is now
the 12th best-selling soundtrack in
the U.S. of all-time, according to

Jim Elliott Joe Riccitelli

Recording Industry Association of
America statistics.

Hit music from soundtracks is
nothing new. Look at how much
“Saturday Night Fever,” “Grease,” or
even “West Side Story” vinyl is in
circulation. What’s new is the num-
ber of releases featuring new music,
the number of people at labels and
studios working on soundtrack
projects, and the number of radio sta-

tions programming the music.
Create A Buzz

It all makes for a perfect marriage,
says Arista VP/CHR Promotion Jim
Elliott. “Soundtracks [featuring new
music] have become more prevalent.
Just about every time you see an ad
for a movie, you are going to see a
mention of the soundtrack and a list
of featured music.

“People who listen to contempo-
rary music tend to be the biggest
moviegoers, and there is no doubt
that having new music adds hipness
to a movie as opposed to an origi-
nal orchestral score. [Arista Presi-
dent/CEO] Clive Davis has a vision
of marrying a movie project with art-
ists, producers, and superb songs
that are conducive for airplay and
commercial success.

“It is something that has been
around for decades. The record and
movie companies have realized that
when you marry a soundtrack to a

hit movie and create a buzz — both
musically and visually — you can
really hit the jackpot.”

Topical With Listeners

Island Sr. VP/Promotion Joe Ric-
citelli agrees with Elliott that radio’s
appetite for new music from
soundtracks is growing. “Formats
like CHR and Alternative are very
lifestyle-oriented, especially in the
summer and especially when it
comes to entertainment. A movie
that’s doing $100 million at the box
office the first couple of weeks is
very topical with the audience.”

Another reason for the populari-
ty of soundtracks, say Elliott and
Riccitelli, is that the projects allow
established artists to grow musical-

ly. “Having a song on a soundtrack
gives the audience the opportunity
to see an artist in a different light,”
states Elliott. “It also gives the art-
ists an opportunity to expand beyond
their base without their core fans
viewing them as selling out.
“Mary J. Blige’s ‘Not Gon’ Cry’
[from “Waiting To Exhale’] is a great
song and stacks up with everything
she’s done, but it has also given her
a much wider appeal. The same
thing goes with [U2 members Adam
Clayton and Larry Mullen’s] ‘Mis-
sion: Impossible.””
Prepare For Launch
Soundtracks also allow labels to
experiment with new artists, say the
promo execs. Comments Riccitelli,
“We try to use soundtracks to launch
artists that are priority projects for
the upcoming year. Our Black Mu-
sic Division is doing that with Nne-
ka and Dru Hill on the ‘Eddie’
soundtrack and Case on ‘The Nutty
Professor.” You can use the projects
to build your base without having
to spend a lot of money at the be-
ginning. And when you roll out the
album about six months later, most
people are going to remember that
the artist had a hit off a soundtrack.”
When it comes to radio, most pro-
grammers are taking a closer look
at soundtracks for fresh material.
CHR/Rhythmic KBXX/Houston
PD Reob Scorpio — who is already

.

playing several cuts from “Sunset
Park,” “The Nutty Professor,” and
“The Great White Hype” — admits
that programming music from
soundtracks has taken a higher pri-
ority than in the past. “It’s a power-
ful tool for us. If it’s a big movie,
we’ll pop in the soundtrack and give
it a listen pretty quickly rather than
wait around like we might have done.

“Yet it still comes down to the
song. Listeners still want to hear the
hits. If it happens to be from a
soundtrack to a big movie, that’s
cool. It’s more of a win-win for the
studios and the labels.”

‘All Background Noise’

CHR/Pop WXKS/Boston PD
John Ivey agrees that it’s what’s in
the grooves that still counts. “If it’s
not a hit, the soundtrack isn’t going
to help. I can’t tell you how many
movies I’ve gone to and heard a
song that really stood out. That’s not
what people are
paying attention
to when they go
to the movies. It’s
all background
28 noise. Very rare-
1 ly does a song
stick out unless
it’s something
spectacular.

“If it comes
from a blockbust-
er movie, the
song will get a lit-
tle extra exposure because of the oth-
er media and maybe because it gives
the jocks something to talk about. But
most people see the movie only once.
What is really going to break the song
and build familiarity is the repetition
of hearing it on your station.”

That said, however, a movie can
stimulate early demand for a song
and the soundtrack, especially if the
track is part of the movie’s ad cam-
paign. Comments Scorpio, “Listen-
ers first started calling us about Coo-
lio’s ‘Gangsta’s Paradise’ because of
the commercials [for ‘Dangerous
Minds’]. When we started playing
it, the song immediately took off.”

Early Familiarity

CHR/Pop KIIS/LosAngeles MD
Tracy Austin concurs. “Celine Di-
on’s ‘Because You Loved Me’ [from
‘Up Close & Personal’] got a good
push because the movie studio and
the record company worked togeth-
er and were running spots all over
the place, including radio and TV.
People were already getting famil-
iar with the song.”

Despite all the buzz about sound-
tracks, Austin remains cautious
about going too deep into an album.
“The movie has to be pretty big with
our audience or something has to be
happening on the street before I'll
go very deep into a soundtrack.”

When it comes to new artists, pro-
grammers have noticed an increasing

John Ivey
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Movie Label Date
The Nutty Professor Mercury 6/4
The Phantom Milan 6/4
The Hunchback Of Notre Dame  Disney 6/11
7 Remembering Madison Co. Warner Bros. 6/11
Lj King Pin A&M 6/18
.| Striptease EMI 6/25
Trainspotting Capitol 7/9
Fled Rowdy/Arista 7116
Escape From L.A. Lava/Atiantic 716
Heavy VT 7116
The Frighteners MCA 716
The Crow: City Of Angels Miramax/Hollywood 7716
She’s The One Wamer Bros. 7/23
Basquiat Island 723 |
.| TinCup Epic 7/23
3| Feeling Minnesota Atlantic 7130
| PhatBeach ™V 8/6
| Girlstown Mercury 8/13
Tales From The Crypt Mercury 8/13
Dangerous Ground Jive Aug.

Top 20 Movie Soundtracks

N

Movie Label Sales*
The Bodyguard Arista 15
Saturday Night Fever RSO 11
Purple Rain Warner Bros. 11
Dirty Dancing RCA 11
The Lion King Disney 10
Grease RSO 8

% Footloose Columbia 8
| Top Gun Columbia 7
The Jazz Singer Capitol 5
Flashdance Casablanca 5
Forrest Gump Epic 5
Waiting To Exhale Arista 5
Cocktail Elektra 4
Eddie & The Cruisers Epic 3
Beaches Atlantic 3
Aladdin Disney 3
American Graffiti MCA 3
Beauty & The Beast Disney 3
Boomerang Arista 3

.| Pretty Woman EMI 3

* in millions of units

-Source: RIAA (sales figures are based on shipments) B}

number showing up on soundtracks.
But at KBXX, established stars tend to
get the first shot. Says Scorpio, “We
don’t use soundtracks to break new art-
ists. Case’s single is a great record. The
fact that it is on a soundtrack was only
asecondary consideration.

“We use the projects as a way to
play something from a major artist
that nobody else is playing. We're
playing the new Bone Thugs-N-Har-
mony track, ‘Shoot ’Em Up’ [from
“The Great White Hype’]. If we hap-
pen to run across something from a
new act, that’s icing on the cake.”

Yet it’s not only the blockbuster
movies that can generate soundtrack
hits, says Austin. “You couldn’t get
away from the ‘Mission: Impossible’
theme. There was so much hype sur-
rounding the movie that it was a vibe
more than anything else. But there are
plenty of great songs from movies
that aren’t as successful at the box of-
fice, like UB40’s ‘Can’t Help Falling
In Love’ from ‘Sliver.’

“Soundtracks are a great way for
people to relive the move, but a great
song will live on even if the movie
is only so-s0.”
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‘Outside A Broken Phone Booth’ With A Hit In Their Hand

A hit record can take on a life all its
own — regardless of whether it’s includ-

Primitive Radio Gods

we play it the more people react to it. It
has been top five requests the last month.”
Both MDs agree that more
rhythmic-tinged alternative
' records are finding a home at
- the format. Michaels says,
“We’re nearly at our quota of
these songs — like ‘Standing,’
the Fugees’ ‘No Woman, No
¢ Cry’ and the new Beck single
— 50 I’m separating them by
at least 15-20 minutes on the
air. Songs such as those really
work well for us. Enigma’s
‘Sadeness’ is a power gold for
us. As long as our audience
embraces [these songs], then
we’re going to play them.”
Adds Ferrise, “You are go-

ed on a movie soundtrack. That under-
lying theme, discussed in this week’s
“Sound Decisions” column, comes
through loud and clear with the debut sin-
gle from the Primitive Radio Gods,
“Standing Outside A Broken Phone
Booth With Money In My Hand” (Ergo/
Columbia/CRG). The song, featured on
the soundtrack to the latest Jim Carrey
vehicle, “The Cable Guy,” is currently
being played on 63 Alternative outlets.

Primitive Radio Gods is the brain-
child of John O’Connor, a former air
traffic controller who also once served
in the United States Navy. O’Connor
earned a record deal after sending blind
mailings to several labels of a record-
ing he completed in a basement. The
tape eventually came to attention of
Columbia/UK, which signed O’ Connor
and released an album titled “Rocket”
in Great Britain.

The single, with its prominent sam-
ple of B.B. King’s “How Blue CanYou
Get,” received respectable airplay in that
country earlier this year. Yet it wasn’t
until Columbia’s American arm includ-
ed the song on a sampler that Alterna-
tive radio became interested. Says
WHFS/Washington MD Pat Ferrise,
“I got a copy of the sampler and found
the song immediately compelling. It
stood out as something different that I
knew would work for us.”

Ferrise, who has been reporting
“Standing” for over five

ing to see greater acceptance
of records that are keyboard- or dance-
oriented because programmers are look-
ing for songs that stand out and that we
can own instead of other formats.”
“Rocket” blasts to U.S. retail outlets
on June 18.

Yummy, Anti-Grungy

Appeal

Add Tag’s Yum-Yum to the growing
list of bands whose orchestral blend of
alterna-pop is finding an audience at Al-
temnative radio. The Chicago-based sev-
en-piece band’s first single, “Apiary,”
from its debut Tag album, “Dan Loves
Patti,” is currently being played on 10
Alternative stations.

Alternative KTCL/Denver PD John
Hayes says listeners immediately re-
sponded to the single. “We initially
played the full-length version and peo-
ple called the first night wanting to know
more about the band and who they were.
1t’s still working and requesting well.”

As for what drew him toward the
track, Hayes says it was its “anti-grunge
sound. It sounds like a ballsy Coctean
Twins record. It’s something that’s real-
ly different from what is continuously ser-
viced to our format and the listeners are
picking up on it. “

That’s exactly what the label was
banking on. Observes Sr. Dir./National
Promotion Gary Spivack, who credits
KITS/San Francisco, WKQX/Chica-

weeks, says the track is “one
of the most requested of the
year. It is one of those rare
songs that gets immediate re-
action from listeners. The ap- |
peal seems to be across the
board. People are drawn to the
song and the way it’s put to-
gether. It’s not a traditional
verse/chorus song, but it has
enough of a hook to keep lis-
teners interested.”
KDGE/Dallas MD Jay
Michaels (who exits soon for
a similar post at CHR/Pop
KRBE/Houston) concurs
with Ferrise. “When 1 first

Yum-Yum

heard the song I knew it was
a perfect record for us,” says Michaels,
who thinks the song has future CHR po-
tential. “It has a loose dance beat yet
still has an alternative edge. The more

go, and KREV & WREV/Minneapo-
lis for getting the ball rolling at the for-
mat, “Stations that went on the record [be-
fore the add date] proved that Alternative

radio is looking for those songs that will
keep their station sounding fresh and re-
inforce their position as the new music
leader in their market. The pie has been
cut up so many ways that records from
Yum-Yum or the Primitive Radio Gods
are important to the format because it’s
something other station’s won’t beat
them on.”

Tag had each executive mail a copy
of the album to the media before the
single was serviced to broadcasters.
The band also performed acoustically
in most major markets. The net result:
glowing reviews in the current issues
of Spin and Rolling Stone.

“With things so crazy at the format,
set up is even more important, especially
for groups like Yum-Yum,” says Spivack.
“It really helps to have a buzz going at
ground level before you go to radio.”

The album was released May 21.

Teens Make
Mista’s ‘Molasses’
Get 'em while they’re young.

That’s the strategy EastWest/EEG is
taking withAtlanta-based teen vocal quar-
tet Mista, who are about to wrap up aone-
month tour of high schools co-sponsored

by anenvironmental group, Earth Jams.
Produced by Organized Noize’s Patrick
Brown, Raymond Murray, and Rico
Wade, the group’s debut single, *Black-
berry Molasses” is currently being played
on 61 Urban outlets.

Says WEJM/Chicago MD Jay
Allen, “We're always interested in
younger artists. Qur target demo is
12-24 and now that the weather’s get-
ting warmer and school’s almost out,
that’s almost all we’re looking for. At
this time of the year rap and faster-
tempo records work better, but this
was something we couldn’t refuse.”

Allen, who says the group re-
minds him of a cross between Silk
and Immature, adds that the record’s
appeal is skewing slightly female.

Once EastWest/EEG completes
the high school tour, look for an ex-
tensive radio promo tour to follow.
“We’re still in the planning stages,
but we want to start the tour by the
middle of June,” says National Field
Director Mike Kelly. “We wanted
the group to visit the high schools
before summer was out and build a
base there and then hit radio.”

Mista’s self-titled album will be
released to retail on July 16.

Music News & Views

Purple Haze In The
Garden’s Blue Seats

Japanese electronics
manufacturer Aiwa is
sponsoring aJimi Hendrix
festival in New York, Octo-
ber 11-20. Events include
a Hendrix tribute concertat §
Madison Square Garden
on October 19 and a Hen-
drix electric guitar compe-
tition ... Michael Jackson
will kick off his world tour in
Prague on September 7. He's scheduled to perform in Austra-
lia, Egypt, Hungary, India, Japan, Romania, Russia, Morocco,
New Zealand, Potand, South Korea, and Spain ... Slated to
perform for the 1996 MTV Movie Awards are Whitney Hous-
ton, the Fugees, Garbage, and comedian Adam Sandler. The
show is set fo air June 13 ... George Harrison, Elton John,
and Natalie Merchant have contributed cuts to the sacond
Pediatric AIDS Foundation compilation, “For Our Children, Too.”
Cher, Celine Dion, Toni Braxton, Seal, and Vanessa Will-
iams have already contributed tracks.

Sex On The Beach

Word is out that the Sex Pistols will play a “secret gig” ata
Huntington Beach, CA nightclub very soon. The band cur-
rently is rehearsing in a ;
Los Angeles warehouse
for its upcoming world tour,
to begin in August. Co-
lumbia rock act Stabbing
Westward has already
scored two weeks of dates
opening for the Pistols ...
Aerosmith is eyeing a
September 24 release
date for its upcoming Co-

’ (8
Jimi Hendrix

lumbia release, still unti-
tled at presstime. The
band is currently working
at Miami's Criteria Studios
with producer Glen Bal-
lard (Alanis Morissette)
... Borrowing a note from
the Rolling Stones, Me-
tallica recently performed
on a flat bed truck in front
of a record store in San
Jose to a crowd of 10,000 to promote the release of its new
album, “Load.”

Golden Garbage

Congrats to a quartet of Alternative artists who scored their
first RIAA certifications. Debut sets from Garbage (“Garbage”)
and Jewel (“Pieces Of You”) both have been certified gold,
while Everclear's “Sparkle And Fade” and Seven Mary
Three's first album, “American Standard,” hit the platinum
mark. Other notable benchmarks: Alanis Morissette’s
“Jagged Little Pill” reached the nine million mark, becoming
the second best-selling debut album ever by a female artist.
it trails only Whitney Houston’s self-titted album, which is
certified at 10 million. Green Day’s “Dookie” also topped the
nine million mark, placing itin a tie with Pearl Jam’s “Ten” as
the best-selling Alternative album of the "90s.

Studio Outtakes

Radioactive will release a live greatest hits compilation from
the Ramones on June 18, aptly titled “Greatest Hits Live” ...
Reprise plans to release “Broken Arrow,” the new Nedl Young
and Crazy Horse album, on July 2 ... The Black Crowes’
new American Recordings set, “Three Snakes And One
Charm,” slithers to retail July 23 ... Discovery’s Parlor James,
a New York band that includes Lone Justice co-founderRyan
Hedgecock, will release a debut EP called “Dreadful Sorry”
on July 23 ... Sacramento-based Capricorn act Cake, back
in the studio and working on a sophomore recording, is ex-
pected to release a new album in September.

Aerosmith

From Ozzxy To Barney
Lastly, Watt Disney Co. has a movie in the works abouta
headbanging, child-hating rock star who is forced to work at
a toy store. Called “Rock Of Ages,” the film’s plot finds the
rock artist eventually recording a couple of childrer’s songs
and, in turn, becoming another Raffi.

e WAL americanradiohistorn. com
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She’s looking for a hot date. ..
(actually, a start-date would be even better)

The Working Mom on the Run

Talk by Sweet Talk
Sweet Talk Productions

212-546-7118
Reprinted by permission of Radio Ink.® To subscribe call 800-610-5771
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RANDALL BLOOMQUIST

The High Cost 0f Rumor-Mongering
— And How To Avoid It

News Item: KVI/Seattle fires talker Mike Siegel for
allowing his show to become a forum for discussion of an
unsubstantiated rumor that Seattle Mayor Norman Rice
was once shot by his wife when she caught Rice in bed

with another man.

News Item: Westwood One per-
sonalities Don Geronimo and Mike
O’Meara are sued by the female
promotion director of a Baltimore
radio station after they allow a call-
er to report at length about the wom-
an’s sexual preference. It seems her
parents didn’t know she is gay.

Even in this age of “anything
goes” broadcasting, there are still
some things that are out of bounds
— risky forms of speech that carry
heavy downsides, ranging from a
loss of credibility and respect to
large legal bills and/or settlement
payments.

Prepare For Trouble

Depending on the nature of the
offending broadcast, a talk host and
his station could face legal action
for slander, infliction of emotional
distress (intentional or negligent),
defamation of character, or invasion
of privacy.

“Even if you win one of these
suits, you’re going to have all sorts
of problems, not the least of which
are your legal costs,” says commu-
nications attorney Irv Gastfreund.
“Those costs may be covered by
your insurance, but that will raise
your rates or cause the insurer to
drop you, which might make it
tough to get new insurance.”

Given the realities of our litigious

age, it’s imperative that radio sta-
tion managers make an all-out ef-
fort to delineate the limits of accept-
able speech — and keep their per-
sonalities within those limits.

Here, courtesy of Gastfreund and
other broadcast speech experts, is
a game plan for accomplishing that
objective.

Set Proper Tone

o Set standards. Make it clear to
all employees that
the station takes its
public trustee re-
sponsibilities very
seriously and ex-
pects all staffers to
adhere to the high-
est journalistic
standards when
delivering infor-
mation. In short,
says Gastfreund,
make it abundant-
ly clear that your
station doesn’t air
rumors, innuen-
dos, personal attacks, etc.

e Put it in writing. Develop writ-
ten policies and procedures for
such things as tape delay, call
screening, subjects to be avoided
or handled delicately, and stan-
dards for news stories.

e Get yourself a good lawyer.

If you don’t have
hosts with a strong
sense of morality
and responsibility,
you're eventually
going to have

trouble.
— Bill McMahon

Sooner or later you’re going to need
some legal advice or (knock on
wood) representation. Don’t wait
until then to forge a relationship
with an attorney. Your lawyer
should be well versed in all aspects
of broadcast regulation, as well as
liability and privacy issues. He
should be readily accessible to sta-
tion management and familiar with
all of the station’s programming.
Gastfreund, who represented
WWDC-FM/Washington during
that station’s Howard Stern and
Greaseman years, says an attorney
simply can’t do an effective job of
defending talent unless he under-
stands the talents’ attitudes, style,

and thought pro-

cesses.

e Take out a
policy. This one’s
kind of a no-brain-
er: Make sure your
station is ade-
quately insured
against any liabil-
ity that might arise
from program-
ming. (NAB offers
member stations a

discounted rate on
m such policies.)

e Make good
hires. When hiring talk show hosts,
look for people who understand
their on-air responsibilities. Check
out their reputation for sticking to
the facts. Ask if they’ve ever been
sued over something they said on
the air.

“Your hiring decisions are very

NEWS/TALK

responsibilities seriously.

® Hire responsible air talents.

Guarding Against The
Threat Of Legal Action

Communications lawyers recommend the following
steps to minimize the threat of potentially costly law
suits stemming from on-air comments.

® Make it clear to all employees that the station takes its public trastee

 Develop policies and procedures for such things as tape delay, call
- screening, and subjects to be avoided or handled delicately.

® Retain a lawyer who knows libel and privacy law.
® Obtain the appropriate level of liability insurance.

® Train your staff in libel and privacy issues.
® Have the PD pre-approve risky show topics.
® Handle ali complaints seriously and carefully.

important to this process,” says
communications attorney Bob
Corn-Revere of Hogan & Hart-
son. “You don’t want to hire
somebody who is
likely to make a m
colossal blunder.

e Teach your staffers well. Ev-
ery employee or manager involved
in programming decisions should
be trained in basic libel and priva-

cy law, as well as
key FCC regula-
tions such as the

You don’t have [Training affidavits] tclephone re-
to hire a boring ’ broadcast rule.
or bland person, probably \N_OI\ t keep Among those
but you should your station from who should be
hire a responsi-  being named in the  drilled are talk
ble person.” suit. But they will help hosts, newscast-
- ers, producers,
Teach in your defense by and call screen-
Staffers Well  demonstrating that  ers.
Talk consultant the station The c¢bjective
Bill McMahon is of these skull

adamant on this
point. Given the
volatile nature of
live talk program-
ming, he says, hir-
ing responsible
hosts is really the
only way to insure
against inappropriate, actionable
remarks.

“If you don’t have hosts with a
strong sense of morality and respon-
sibility, you’re eventually going to
have trouble,” says McMahon.

understands its
responsibilities in this
area and was diligent
in pursuing them.
—Irv Gastfreund

sessions, which
could be con-
ducted by the
station's attor-
ney, is to teach
staffers how to
recognize and
m avoid the types
of comments and discuszions that
might cause legal trouble for the
station.
Hosts, for example, should un-
derstand that labeling allegations

Continued on Page 30
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Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

EFM MEDIA MANAGEMEMNT

Both programs via Satcom C5, Transponder 23, Channel 54,  For the full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-140%

wawww americanradiohistaorvy com

Health-medical news,
issues, opinions and
advice to callers by

America’s favorite M.L.

' DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (E7)


www.americanradiohistory.com

30 * R&R June 7,1996

New Study Finds Talk Audience Static

The popularity of Talk radio isn’t increasing as quickly as
everyone says it is, a recent University of Michigan report has
found. In fact, the size of Talk radio’s audience is roughly the
same today as it was three years ago. The report, based on a
UM communications professor’s analysis of 13 Times Mir-
ror Center polls conducted since 1993, shows the number of
regular listeners to call-in shows increasing from 17% three

years ago to just 18% in 1996.

Katz Radio Group Sr. VP/Di-
rector of Research Gerry Boe-
hme said he is skeptical of the
report’s findings. “First of all, a
lot of it depends on what your
definition of talk is. Our re-
search has found that the size of
the Talk radio audience has got-
ten bigger, and it has gotten
younger. It has reached a plateau
recently, but there is definitely an
increase in the number of stations

programming talk.”

Katz’s research found that al-
though the average market share
for News/Talk and all-Talk sta-
tions has leveled off in recent
years, the number of stations
programming News/Talk and
Talk in Arbitron-rated markets
increased from 283 in spring
1994 to 320 in spring 1995. “If
the size of the audience grows
at the same pace as the number

of stations carrying the format,
the average market share is go-
ing to remain constant,” Boe-
hme explained.

“AM stations are biting the bullet
and saying Talk is the way to go.The
growth in syndication has allowed
stations in smaller markets to carry
quality Talk programming. If you
look at the total station count, the
audience certainly is growing. But
since the growth taking place is in
smaller markets, it’s tough to calcu-
late.”

Boehme also pointed out that
many Talk radio studies look only
at stations with an all-Talk or
News/Talk format — excluding
Talk programming on music-ori-
ented or Full-Service stations.
“That sort of analysis would have
to be done by daypart. But a lot

NEWS/TALK

KNX COLLECTS FOR CANCER CHARITY — KNX/Los Angeles was
recently honored by the CBS Foundation for its 1995 “Breast and Ovarian

Cancer Community Outreach Campaign.” The fundraiser, conducted with
Permanent Charities, was so successful that the campaign finished tops
among the entire CBS Radio Group. Presenting a $5,000 check to Per-
manent Charities CEO Lisa Paulsen are KNX VP/GM George Nicholaw
(r) and station Dir./Community Services David Ysais.

of the growth in Talk radio has
been fueled by hosts such as Don
Imus and Howard Stern, who
are often carried on non-News/
Talk stations.”

The UM analysis supported pre-
vious studies that say the Talk au-
dience has a higher proportion of

men than women, and Talk lis-
teners are more likely to be
aware of governmental issues
and current events. They are
also more likely to be Republi-
cans than Democrats or Inde-
pendents.

— Heather Van Slooten

e e
The High Cost Of Rumor-Mongering
— And How To Avoid It

Continued from Page 29

and attacks as “just my opinion”
doesn’t protect them from poten-
tial liability for their remarks.
Call screeners should be taught
to ferret out callers who are
poised to make unsubstantiated
allegations or other inappropri-
ate remarks.

Staffers should be required to sign
a statement acknowledging comple-
tion of their training. Such documen-
tation might prove helpful if the sta-
tion is ever named in a lawsuit based
on a staffer’s comments.

“[Training affidavits] probably

won’t keep your station from be-
ing named in the suit,” says Gast-
freund, “but they will help in your
defense by demonstrating that the
station understands its responsibil-
ities in this area and was diligent in
pursuing them.”

Check Facts

e Check it out. Make sure that
hosts and producers check with the
PD before delving into high-risk
show material. Among the issues
the programmer should weigh in
deciding whether to approve the
topic are:

* Who might sue as a result of

the broadcast?

® Does the topic involve any-
one who is known to be litigious?

® Does the host (or guest) have
verifiable facts to support the
risky allegations he’s making?

* [s the material legally and/or
morally defensible?

* Handle complaints with
care. Take every complaint se-
riously. Listen to the complain-
ant and document their griev-
ance. Promise to investigate
their concerns, but do not admit
any mistakes or errors in judg-
ment. Investigate the incident
and provide the aggrieved party

@

Your hiring decisions are very important to this

process. You don’t want to hire somebody who
is likely to make a colossal blunder. You don’t
have to hire a boring or bland person, but you

should hire a responsible person.
—Bob Corn-Revere

with a sincere response.

Be creative in trying to placate
those who have been legitimately
wronged — you might be surprised
at how little it takes to prevent them
from filing a law suit.

While the station’s attorney
should be notified of all complaints,

he should not respond to the com-
plainant — unless the complainant
is already working with a lawyer.

“The idea is to try to keep
things at a low level and defuse
them internally,” says Gastfreund.
“You’re trying to solve a problem,
not draw a line in the sand.”

A

“This is the best service I've ever seen for News /Talk!!
The other services pale in comparison.”

— Darryl Parks WCKY-AM/Cincinnati
Jacor Communications

SONY WORLDWIDE NETWORKS
For more information call 212-833-5400 Fax 212-833-4994 http:/www.swnetworks.com
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES JUNE 7, 1996

Caout AMERICA SONQ Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of May 13-19.

CaLLour AMERICA.
CHR/POP
TOTAL AVERAGE FAVORABILITY ESTIMATE (1-5) TOTAL% TOTAL% Ho t scores
ARTIST TITLE LABEL(S) ™ LW oW W FAMILIARITY  BURN By Tony Novia

; Thugs-N-Harmony’s “Th
CELINE DION Because You Loved Me (550 Music) 4.13 4.06 416 411 86.0% 21.3% e

BONE THUGS-N-HARMONY Tha Crossroads (Ruthless/Relativity) 405 —  —  —  405%  8.3% | ity)debutsatNo. 2onCalloutAmer-
ALANIS MORISSETTE Ironic (Maverick/Reprise) 400 413 418 414 953% 30.8% | kadisweotnihad B0 inont
ALANIS MORISSETTE You Learn (Maverick/Reprise) 396 392 —  —  6B3% 12.8% | e e 26

among women 12-17 (tied for 1stin

FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)  3.87  3.81 392 383 92.8% 25.5% | thedemo),3.79amongwomen 18-24
MARIAH CAREY Always Be My Baby (Columbia/CRG) 382 387 3.80 386 88.3% 315% | (O ad3samonguonen

OASIS Champagne Supemova (Epic) T 3@ 389 381 380 545% 148% | “Chunpugmesummonbous
COLOR ME BADD The Earth, The Sun, The Rain (Giant) ~ 3.76 350 378 3.62 45.0% 7.3% | (Epic)—swonginalldemos—con-
BRANDY Sittin’ Up In My Room (Arista) 372 358 371 372 74.0% 21.8% | tnues o gain favorabiliy among
_ S - - - women 25-34, trending 3.22-3.40-
TRACY CHAPMAN Give Me One Reason (Elektra/FEG) ~ 3.66 353  3.57 353 67.3% 16.5% | 371380 in the demo the tast four
JEWEL Who Will Save Your Soul (Atiantic) 364 375 — @ —  41.8% 11.0% w?;:st-l o Georse Michac
NO DOUBT JustA Girl (Trauma/Interscope) ~~ 3.64 369 38 382 53.8% 13.0% (Dm*‘:;:’vvjorkg,ce‘;‘;:f; e
NATALIE MEBE:HI_\EI‘ _Jeglousy (E_/ektra/EEg‘)ﬁ_ B _3.56_ 365 — @ — 44.5% 10.3% | three-week trend of 3.17-3.33-3.50in
JANN ARDEN Insensitive (A&M) 353 341 355 3.61 465% 10.3% | the2>-34demo _
S _ _ o LA _ R _ - _ o — R _ S 64 » &

LOS DEL RIO/BAYSIDE Macarena (RCA) B 349 342 371 —  69.0% 235% B o
E()_DEANS CLoserTo Free (S_/ash(RepﬁseL B B 3.4 - 3.48 3.65 3.64 - 19.0% 30.3% me2§-34demowima3.§7—clear{y
GIN BLOSSOMS Foliow You Down (A&M) 340 347 356 355 828% 32.5% mﬁ:ﬁﬁfﬁxﬁsmm
TONI BRAXTON You're Makin’ Me High (LaFace/Arista) 340 — . —  398% 9.0% | “TheEarth The Sun, The Rain” by

LENNY KRAVITZ Can't Get You Off My Mind (Virgin) 336 339 336 341 345% 5.8% | ColorMeBadd(GianisNo. lin
DOG’S EYE VIEW Everything Falis Apart (Columbia/CRG)  3.35 343 350 354 56.0% 20.0% e b el (At
LA BOUCHE Sweet Dreams (RCA) - 334 331 334 339 755% 24.8% | lantic)isNo.Samongwomen 18-24
CRANBERRIES Salvation (/siand) - 332 332 323 342 550% 19.8% |viradio

JARS OF CLAY Flood (Silvertore) 328 362 347 349 38.8% 123% | women1217 - BoneTrpN.

BILLIE RAY MARTIN Your Loving Arms (Sire/EEG) 321 307 303 —  358% 12.5% | Hamony Fugees,Celine Dion, Ala-
FOO FIGHTERS Big Me (Roswell/Capitol) © 325 331 344 343 61.5% 24.3% | el e and Alanis
HOOTIE & THE BLOWFISH Old Man & Me (Atiantic) 325 331 334 339 69.3% 30.8% | -Women 1824 — Celire Dion
ROBERT MILES Children (Arista) 325 324 312 326 255%  B8.5% | Fueces Alanis Morissette® lronic,

Alanis Morissette “Learn,” and Jewel.

VOICE OF THE BEEHIVE Scary Kisses (Discovery) 313 307 307 313 200% 5.8% | . women 2534 — Celire Dion
GEORGE MICHAELFastlove (DreamWorks/Geffen) 300 305 300 286 26.3% 7.0% | BoneTiugsN-Hamony, Hootic &
CLAYTON & MULLEN Mission: Impossible (Mother/island) ~ 3.08 300 —  —  82.8% 25.8% LOLI L

Morissette “Ironic.”

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal 3 Togeton R&R s.excluswet fax
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample list for demographic and regional in-
composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical moritage in the following regions and markets. EAST: Boston, Buffalo, Hartford, New York, formation, please call Paul Colbertat
Philadelphia, Pittsburgh, Providence. SOUTH: Atianta, Charlotte, Dallas, Houston, Miami, Norfolk, Orlando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas (310) 788-1648 or Anthony Acam-
City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, Portiand, Salt Lake City, San Diego. © 1996, R&R Inc. poraat(310)788-1 695.

A COMPLETE PICTURE
OF A HIT RECORD!

e SALES
Soundscan Albums 24*-15*
Soundscan Singles 1*-1* (5th week!)
Over 2 million albums sold already!

e AIRPLAY
CHR/RHYTHMIC €

{
[

UL 1 meim A

e AND NOW-- CALLOUT AMERICA!
#2 Overall Rank -- 4.05
#1 Women 12 --17 -- 4.26
#2 Women 25 --34 -- 3.90

. wwwn americanradiohistory com


www.americanradiohistory.com

PRI

PRERTY RSTIRNS SR

32 * RaR June 7, 1996

CHR

CONTEMPORARY HIT RADIO

G105 Stays In Touch — And On Top

L1 Strong audience connection key to Raleigh station’s success

WDCG (G105)/Raleigh ranked No. 1, 12+ in the Winter
"96 Arbitron with a 9.6 share, and has maintained an impres-
sive 8 3 rating, 12+ over the last four books. Additionally, Bob
& Madison’s morning show is No. 1 with an 11.9 share, 12+.

The morning show’s closest
competitor is almost four share
points behind. G105’s closest com-
petitor is 1.6 points behind. The sta-
tion is also No. |
18-34 (16.0) and
is tied for first 25-
54 (9.1). Further-
more, G105 rose
to a 1.9 in the
Greensboro-Win-
ston Salem mar-
ket and eamed a
3.4 in Fayette-
ville, NC’s fall
book (the market
doesn’t receive a

Brian Burns

Winter report).

How has G105 evolved into the
Triangle’s dominant radio station?
Upon arriving at G105, PD Brian
Burns had to decide on a musical
direction. He explains, “It was our
primary instinct to go CHR/Alter-
native. [Crosstown] WRAL is ba-
sically a Jon Coleman AC. It po-
sitions itself as the ‘Best variety
of the *70s, ’80s, and ‘90’s,” but
plays recurrent music sweeps with
Seal, Natalie Merchant, and the
Gin Blossoms. WRDU, like so
many heritage AORs, is going
through a generation shift because
the baby boomers are mostly 35-
49; 18-34s see themselves as their
own generation. The market re-
mains without a commercial Alter-
native station, and we wanted to
seize that opportunity.

“Unlike most Southern markets,
Raleigh-Durham sports three major
universities with UNC, Duke, and
North Carolina State, [and nearby
Wake Forest] as well as major up-
scale employers like IBM. Conse-
quently, the market has one of the
fastest-growing populations in the
country, with most people coming
from the Northeast. We’ve found a
musical formula that reflects our
constituents’ taste.”

Music Exclusivity

With regard to G105’s 18-34 and
25-54 successes, Burns says, “Al-
ternative music has been around for
about 15 years now. Those exposed
to it when they were 18 are 33 now.
A lot of music from their college
years wasn’t overplayed on the ra-
dio, and has stayed with them. You
can’t play New Order’s ‘Bizarre
Love Triangle’ on an AOR. That
song really doesn’t have a home.
ACs can’t play New Order, Depeche
Mode, or the Cure. Some CHRs use
these as gold library, and can’t be

R —

attacked by ACs, HotACs, orAORs.
It gives the format depth with
records that are pretty much CHR-
exclusive.”

Burns uses a variety of tech-
niques, including Disco, to keep the
music from becoming stale. “We’ll
play a lot of 25-34-year-old appeal-

The best advice |
could give a PD would
be to listen to music
less. 'm letting the
audience sort through
the hits and watching
the creamrise to the
top rather than taking
the milk straight from
the cow and deciding
what will be cream.

ing U2 and R.E.M., mixed with
Natalie Merchant and Seal, and
maybe spike a retro record here and
there. We play mass-appeal music
in moring drive, and it evolves dur-
ing the day. You won’t hear Mariah
Carey after 6pm.

“On Friday momings we do the
‘Friday Free For All’ and play disco
music! It’s unique, and serves as a
strong benchmark for recall. A lot
of 30-40-year-olds grew up with dis-
co, and are passionate about it. It
may not be their favorite music, but
they can relate to it, get their dose,
and move on. Playing disco and pro-
moting a KC & The Sunshine
Band concert creates a great promo-

. BOB & MADISON...
A DELICIOUS PART OF A

NUTRITIOUS BREAKFAST.

G 105's newspaper campaign fea-
tured testimonials from “Billy,” who
also appears in the station’s TV
campaign.

tion. Disco was abandoned by crit-
ics, but in the right environment it’s
okay. We found where it works and
reinforce that. You have to know
your market, realize how much lati-
tude you have, and where and when
you have it.”

For stations looking to clone
G105’s formula, Burns advises,
“The market’s competitive profile
dictates how you should configure
your format. Would this approach
work at KRBE/Houston? I don’t
know. Take it on a market-by-mar-
ket basis. Since record companies
rely on current-intensive radio to
promote their product, and stations
spend a lot of time and money re-
searching music formulas, I'd cau-
tion those who want to duplicate this
recipe. It’s not really about the mu-
sic, it’s about the overall character
of the product. The music is just one
part of the entire package.”

All-Day Morning Attitude

Burns is happy with the station’s
success in creating passionate G105
listeners. “Obviously our morning
show with Bob & Madison is very
popular. We use them to springboard
people to other station events, such
as contests or ‘Shock Therapy,” our
Sunday night Alternative show. We
work hard at creating an emotional
bond with our listeners, and that be-
gins with Bob & Madison. Conven-
tional wisdom says CHR should be
music-intensive with canned humor.
Bob & Madison fly in the face of
that notion with entertaining conver-
sations with listeners. It’s not unusu-
al to hear [only] three songs an hour
with them. Personality is highlight-
ed throughout the other dayparts as
well. We treat all our shifts like
mornings, but in a higher, music-in-
tensive environment.”

Imaging and promotion also tie
the station together. “G105 creates
a bigger-than-life sound with high-
ly produced imaging,” Bumns says.
“Thanks to the world of digital stor-
age, G105 is operator-free overnight.
We used that part of the budget on a
fulltime image director who’s sole
responsibility is station promotion
and imaging.”

Create Exciting ‘Events’

G105’s approach to promotion is
predicated on creating “events.” Al-
though G105’s cume has increased
25% from 165,000 to 226,000 in
four books, Burns points out it can’t
be attributed to heavy marketing.
“We’ve done very little marketing
through other media, and it has re-
ally been a byproduct of putting on
a compelling product.

“We don’t show up at remotes
with just a microphone and a band.

owg

g\

WDCG/Raleigh’s hugely popular Bob & Madison moming show set the
tone for the entire station. Pictured (I-r) are Kato, Bob, Madison, and Tom.

We recently did a salute to working
women, and over 1500 women
showed up. We had 20 advertisers
provide door prizes, food, and
drinks. As station clients, they re-
ceived enormous exposure for their
products.

“For the St. Patrick’s Day parade
and festival we had bands perform
in the park. On a smaller scale we
do summer block parties, where we
go to neighborhoods with carnival-
type games and a barbecue for lis-
teners. That helps create a close-knit
listener relationship.”

G105 puts a twist on prize give-
aways as well. “Listeners still want
to win cash and cars — the challenge
is to do it in an intelligent and chal-
lenging way. This market is very
psychographically astute, so we de-
cided our contests would have to
make you think to win the money.
For the spring book we have the
‘$105,000 Free Money Machine.’
Listeners have to break a four-digit
cash code — a PIN number. If they
break the code they win $1000. We
give clues and hourly updates on the
number of people who’ve broken the
code.

“We’re working with the Fox-TV
affiliate on a value-added promo-
tion. We give a bonus number on
‘Home Improvement’ reruns so lis-
teners can get a head start on the next
day’s number. In return, Fox runs a

H ere’s what afternoon
commuters in the Ra-
leigh-Durham area might
hearwhen tuning into 105.1
on the FM dial:

NIRVANA Come As You Are
ALANIS MORISSETTE You Leam
BODEANS Cioser To Free
CLASH Train In Vain

TRACY CHAPMAN Give Me One
Reason

EVERCLEAR Santa Monica
(Watch The World Die)

INDIGO GIRLS Closer To Fine
BLUES TRAVELER Hook

JARS OF CLAY Flood

TOAD THE WET SPROCKET
Good Intentions

JEWEL Who Will Save Your Soul

bunch of promos for the contest and
our morning show. We cross-pro-
mote ‘Home Improvement’ [on the
radio} by saying it will improve the
chances of winning. If we get 150
Gross Rating Points from TV pro-
mos, and Fox is an 18-34 network,
we're really talking about 300 GRPs
a week. In return, we drive our lis-
teners to cume their prime access,
so they win. It makes for a nice part-
nership.”

What separates a winning PD
from the rest? “Knowing ownership
and upper management supports,
trusts, and stands behind your deci-
sions,” Burns asserts. “It’s nice to
know that if they don’t agree with a
decision, we can overlook our dif-
ferences and concentrate on the
things we do agree on.

“Another key is the PD’s psycho-
logical stance. Great radio is great
radio no matter the market, and the
PD must have a clear vision of the
station’s sound. A lot of people are
confused about how the business
works. It’s not just talking with la-
bels and cutting deals. While music
represents 50 minutes per hour, it’s
Just one part of the product. Focus-
ing only on music would be like con-
centrating on your car’s motor and
not knowing if the heater works.”

Keep Pace With Listeners

“What programmers tend to do is
accelerate the music’s growth curve.
They’ll move it too fast and lead
their audience too far. You have to
stay with your audience. Everyone’s
s0 busy being glamorized in print for
breaking a certain record, they’re
getting caught up in something that
has no affect on the audience.

“The best advice I could give a PD
would be to stop listening to industry
rhetoric and listen to music less. Wait
for the music to catch up to the sta-
tion. You must have patience and an
ego that’s in check. Don’t pay atten-
tion to hollow flattery from people
who’s agenda is different than yours.
Listening to less music makes me a
better PD. I'm letting the audience sort
through the hits and watching the
cream rise to the top rather than taking
the milk straight from the cow and
deciding what will be cream.

“CHR is the McDonald’s drive-
through window of radio. We’re not
here for sit-down, four-star meals —
we deal in mass and volume. Burg-
ers and fries are universal; pheasant
under glass isn’t. I try to serve the
basics. I ve learned some lessons the
hard way by shutting up and listen-
ing. There are probably a couple of
hundred good PDs today in all for-
mats. If you’re successful, you can
have a good lifestyle. I'm confident
in what I can do.”

WMAANA Saariconeadiobiciaon L oo
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loving you

THE FACTS:
IT'S NEW & ACTIVE ON THE CHR/POP CHART...
IT's €F) ON THE URBAN CHART...

IT MOVED FROM €)) T0 €@
ON THE CHR/RHY CHART...

IT'S THE #5 MOST REQUESTED VIDEQ AT [l

IT'S ON 82X MEDIUM

IT'S PLAYING OVER 1,600 TIMES THIS WEEK
AT RHYTHMIC, URBAN & TOP 40!

NEW THIS WEEK AT:

WBBM WGTZ  KHTQ WWKX WZO0K
WFLZ WHOT WWCK WSKS  KPSI

vood)  produced and arranged by Steve Diamond  remix produced by Sean “The Mystro” Mather  for Rickidy Raw Productions, Inc.  its amu Time Fiocucrions ©1996 Hollywood Records
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JUNE 7, 1996 ChampagneosAu?esmova (Epic)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
[ TomLeLYs ——— TOTAL 2281/335 10155 D
WooW oW TW ARTIST TITLE LABEL(S) ™ W 2w w STATIONS/ADDS LOS DEL RIO/BAYSIDE BOYS MIX
v v+ CELINE DION Because You Loved Me (550 Music) 5725 5769 5999 6098 1190 | o saremormsce st U st
4+ 4 3 @ TRACY CHAPMAN Give Me One Reason (Elektra/fEG) 5547 5350 5227 4971 1241 2200/329 7973 (15)
7 & « @ FUGEESKiling Me Softly (Ruffhouse/Columbia/CRG) ~ 5518 5089 4509 3810 1154 JARS OF CLAY
>z =« MARIAH CAREY Always Be My Baby (CoumbiasCRG) ~ 5100 5368 5641 5044 11710 | oo e el oot
3 s 5 s ALANIS MORISSETTE Ironic (Maverick/Reprise) 4821 4963 5557 5768 11410 2168/196 95/3 ®
s s 6 ¢ HOOTIE & THE BLOWFISH OId Man & Me (Atiantic) 4583 4686 4748 4551 1210 NATALIE MERCHANT
° & 7 7 DOG'SEYEVIEW Everything Falls Apart (Columbia/CRG) ~ 3630 3664 3678 3616 106/ R e o
© 7 s @ TONYRICH PROJECT Nobody Knows (LaFace/Arista) ~ 3492 3458 3792 4282 1010 2150273 e D
© u s @ COLORME BADD The Earth, The Sun, The Rain (Giant) 3459 3257 3164 3010 1050 ROBERT MILES
u 15 n )  LABOUCHE Sweet Dreams (RCA) 3420 3179 3084 2912 10773 Children (Arista)
2 v o @ GEORGE MICHAEL Fastiove (DreamWorks/Geffen) 3222 3188 3162 3072 107/ | "™ NS oW Showsaons D
2 15 1w @ CLAYTON & MULLEN Mission: Impossible (Mother/Islang) 3193 2855 2489 2094 1253 BILLIE RAY MARTIN
— 2 1v (@ ALANIS MORISSETTE You Learn (Maverick/Reprise) 2921 2058 1451 677 12143 Your Loving Arms (Sire/EEG)
8 s w1 GINBLOSSOMS Follow You Down (A&M) 2827 2835 3258 3713 8 N g Tome stoksAoos B
15 15 15 @  JANN ARDEN Insensitive (A&M) 2729 2662 2663 2662 9572 &
n w oz w  FOOFIGHTERS Big Me (RoswellCapitol) 2670 3125 3176 3265  89/0 MOST ADDED.
BREAKER (P DASIS Champagne Super nova (Epic) 2281 1946 1696 1273 10155 ARTIST TITLE LABEL(S) ADDS
\BREAKER () 10S DEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 2200 “ 1871 1598 1370 793 | ERIC CLAPTON Change The World (Reprise) 98
BREAKER @ JARS OF CLAY Flood (Silvertone) 2168 1372 1874 1520  95/3 | LISALOEB & NINE STORIES Waiing For Wednesty (Gefkr) 38
BREAKER @)  NATALIE MERCHANT Jealousy (Elektra/EEG) 2159 1386 1615 1366 1035 | DEBORAW COX here D0 e G%g;/wfja(ﬂﬁsfa) 2
w16 2 BODEANS Closer To Free (Sash/Reprise) 2128 2609 2969 3435 730 | rpyy CAMPEELL Buck T s A bt/
BREAKER @ ROBERT MILES Children (Arista) : 2099 1962 1790 1513 91/4 ALANIS MORISSETTE You Learn (Maverick/Reprise) 13
BREAKER: @ BILLIE RAY MARTIN Your Loving Arms (Sire/EEG) 2034 1861 1738 1459 842 | NOMERCY Where Do You Go (Arista) 13
1 2 18 2  SMASHING PUMPKINS 1979 (Virgin) 1994 2084 2151 2328  69/0 gfgslsfﬁ)slj‘;ﬁ:,"'";F'ssgg'g"gm:: (’(’g/;;)"”/"&w ]g
7 w7 2 25 BRANDY Sittin’ Up In My Room (Arista) 1983 2021 2393 2594 611 REFRESHMENTS Banditos (Mercuryg 12
© 8 v 2 EVERYTHING BUT THE GIRL Missing (Atiantic) 1976 2101 2292 2627 830
a % un @ JEWEL Who Will Save Your Soul (Atlantic) 1828 1460 1306 962 99/10 MOST IN CREASED
® 1w » 2  COLLECTIVE SOUL The World | Know (Aantic) 1801 2035 2247 2408 620 PLAYS Tow
— o = @ BRYAN ADAMS The Dnly Thing That Looks Good... (A&M) 1616 1420 1225 449  8a4j3 mlgr:ﬁ;g% Voo Lsam (o) '"cf.f;
# 2 x » NODOUBT Just A Girl (Trauma/Interscope) 1502 1689 1833 1947  68/0 Ou Leam (Maverick/Reprise,
2 2 w = NATALIE MERCHANT Wonder (Elektra/EEG) 163 1555 1820 2000 52 | Cumchiin e ooy (o) 4501
— s 3 € TONIBRAXTON You're Makin’ Me High (LaFace/Arista) 1436 1102 816 165 735 NO MERCY Where Do You Go (Arista) +397
2z 2% x» 1 LABOUCHE Be My Lover (RCA) 1316 1567 1720 1993 540 ﬂgmﬁ mn ggvseom ﬁﬁ‘ﬂ.gﬁg"?}% m
— « n @ PHILOSOPHER KINGS Charms (Columbia/CRG) 1260 1071 910 507 843 OULS All Alo
— — = @ TEVINCAMPBELL BackTo The World (QwestWB) 1202 701 113 — 7613 ORSIS Crampaas e oy (Moderend) 4338
5 s u % GOOGOODOLLS Name (Metal Blade/WB) 1161 1359 1509 1761  54/0 | yoNI BRAXTON You're Makin' Me High (Larace/distz) 1334
% @ % ¥ CRANBERRIES Salvation (/sand) 1160 1243 1218 1135 790 | LDS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA)  +329
% u s 3 BLUES TRAVELER Hook (A&M) 1146 1358 1442 1593 510
» 3 1 s VOICE OF THE BEEHIVE Scary Kisses (Discovery) 1143 1413 1523 1465 65/0 R E%?:’;";EESNTTS
— a e g EVERYTHING BUT THE GIRL Wrong (Atlantic) 1091 oM 8% 572 sen | s
% 40 % COOLIO0 1,2,3,4 (Sumpin’ New) (Tommy Boy) 1088 1038 1109 1130 442 .
~ = @ BONE THUGSHARMONY Tra Crossecs (Rifikssaitidy) 1080 850 690 472 5773 | Do SUUE SOMETMNG Bt AL (Ranbbortrsope
s & o @ STING You Still Touch Me (A&M) 1016 935 909 848 702 |37 Anything (MAY550 Music)
@ o s @ SWVYou're The One (RCA) 1012 880 823 750 513 | BLUES TRAVELER Run-Around (A&)
@  BLESSID UNION OF SOULS All Along (EMI) 973 625 201 —  66M2 ;fg'&giﬁgﬁ:ig;;&ﬂ;s gj’ue Gorilla/Mercury)
50 48 48 @ PUFF JOHNSON Forever More (WOfk/CRG) 899 844 836 738 5973 MARIAH CAREY One Sweet Day (Columbia/CRG)
2 4 4 4 LENNY KRAVITZ Can't Get You Off My Mind (Virgin) 886 952 1023 937 3910 SEAL Kiss From A Rose (ZTT/WB)
® % « 4 EVERCLEAR Santa Monica (Watch The World Die) (Capito) 834 965 1157 1191  43/0 | HDOTIE & THE BLOWFISH Time (Atiantic) _
@  BADLEES Angeline Is Coming Home (Polydor/A&M) 722 420 88  —  §0n2 | SOPHIEB. HAWKINS As | Lay Me Down (Columbia/CRG)
@ NIXONS Sister (MCA) 709 605 627 539 8277 Breakers: Songs registering 2000 pisys or more for the first time. Bullets
ded 1o songs gaini 9 piays over the previous week. If two songs
This chart reflects airplay from May 27-June 2. Songs ranked by total plays. Highlighted songs indicate Breaker. wn'&"m&x'p?nmmm%mmm
128 CHR/Pop reporters. 128 current playlists. © 1996, R&R Inc. {0-woekncreases intotal pleys. Woeighted chart appears on R&R ONLINE.

But A Bad Sticker
A GOOd C Rum A Good Station.

Sticker Won't

A par B turn off a lot of listeners. That's why it's

\ important for your station to provide quality
stickers and decals. At CG, we work with
you to produce the best looking stickers in
the business. They're thicker, with better
inks. Listeners can feel and see the
difference. Best of all, CG stickers get
on more cars. So call us today.

¢ Lommunication
= — Graphics Inc
i : Imagés that last.

1765 North Juniper, Broken Arrow, OK 74012

(918) 2586502 * FAX 1-918-251-8223 » 1-800-331-4438
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CHR/POP

June 7,1996 R&R® 35

POP/ALTERNATIVE TOP 20

- TOTALPLAYS = TOTAL
W TW  ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
, € TRACY CHAPMAN Give Me One Reason (Flektia£EG) 5952 5750 14172
» 2 ALANIS MORISSETTE Ironic (Maverick/Reprise) 5049 5241 12800
s € ALANIS MORISSETTE You Learn (Maverick/Reprise) 5048 3998 198/14
» 4+ HOOTIE & THE BLOWFISH Old Man & Me (Atlantic) 5010 5165 1400
« s DOG’S EYE VIEW Everything Falls Apart (Columbia/CRG) 4035 4061 12770
¢ ¢ CRANBERRIES Salvation (/sland) 3787 3860 165/0
o @ CLAYTON & MULLEN Mission: Impossible (Mother/Island) 3540 3369 148/4
3 @ JEWEL Who Will Save Your Soul (Atlantic) 3471 2949 174/11
o @ TRACY BONHAM Mother Mother (/sland) 3248 3063 133/11
7 1w FOO FIGHTERS Big Me (Roswell/Capitol) 3247 3810 12500
¢ 1 OASIS Champagne Supernova (Epic) 3238 3375 15455
11 B DISHWALLA Counting Blue Cars (A&M) 3162 3021 12972
12 (O GIN BLOSSOMS Follow You Down (A&M) 3015 3006 96/0
15 O JARS OF CLAY Flood (Silvertone) 2895 2749 12583
14 15 DAVE MATTHEWS BAND Too Much (RCA) 2591 2751 10500
v (O GOLDFINGER Here In Your Bedroom (Mojo/Universal) 2502 2269 119/8
_ D NATALIE MERCHANT Jealousy (Elektra/EEG) 2340 2034 111/6
15 () SOUNDGARDEN Pretty Noose (A&M) 2320 2306 84/0
20 ) VERVE PIPE Photograph (RCA) 2296 2236 104/0
77 20 SMASHING PUMPKINS 1979 (Virgin) 2269 2394 90A

This chart reflects airplay from May 27-June 2. Songs ranked by total plays. 128 CHR/Pop report-
ers and 94 Altemative reporters combine from the custom chart function on R&R ONLINE.
Altemative titles are manually extrapolated. For complete reporter lists refer to Pop and Altemna-
tive sections. © 1996, R&R Inc.
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M.T.S. FOR ‘FLZ — M.T.S., Sophie B. Hawkins, Planet Soul, Billy Mann and Jon B. helped
make WFLZ/Tampa’s “No Dough Show” a success. Enjoying the party is M.T.S.’s Melissa and
WFLZ promotion rep Froggy.

s % v

UNIVERSAL KISSIN’ WITH KELLY — WKSE/Buffalo MD Dave Universal (r) says he’s the
biggest Buffalo Bills fan in the country and was thrilled to hang with quarterback Jim Kelly (c) at
a recent station promotion. Keeping a watchful eye is Kelly's wife Jill.

DISHWALLA Counting Blue Cars (A&M) QUAD CITY D.FS Cmon N Ride...(Quacra Sound8ig Beay/Atiantc)
Total Plays: 663, Total Stations: 43, Adds: 2 Total Plays: 384, Total Stations: 23, Adds: 10

JOAN OSBORNE St. Teresa (Blue GorillaMercury)
Total Plays: 613, Total Stations: 47, Adds: 6

KRISTINE W. One More Try (Champion/RCA)
Total Plays: 374, Total Stations: 27, Adds: 6

DONNA LEWIS 1 Love You Always Forever (Atiaric)
Total Plays: 556, Total Stations: 34, Adds: 6

M.T.S. Il Be Alright (Summi)
Total Plays: 356, Total Stations: 11, Adds: 0

GOLDANGER Here In Your Bedroom (Mojo/Universal)
Total Plays: 338, Total Stations: 31, Adds: 8

CHER One By One (Reprise)
Total Plays: 546, Total Stations: 43, Adds: 6

NO MERCY Where Do You Go (Arista)
Total Plays: 472, Total Stations: 40, Adds: 13

COOLIO All The Way Live (Tommy Boy/lsiand)
Total Plays: 290, Total Stations: 16, Adds: 2

TRACY BONHAM Mother Mother (/sland)
Total Plays: 458, Total Stations: 43, Adds: 11

R. KELLY Down Low (Nobody Has To Know) (ve)
Total Plays: 275, Total Stations: 8, Adds: 0

SPIN DOCTORS She Used To Be Mine (Epic)
Total Plays: 453, Total Stations: 40, Adds: 4

JORDAN HILL For The Love Of You (743/Atiantc)
Total Plays: 266, Total Stations: 26, Adds: 9

LIVIN' JOY Dreamer (MCA)
Total Plays: 425, Total Stations: 25, Adds: 1

PAUL WESTERBERG Love Untold (Reprise)
Total Plays: 265, Total Stations: 22, Adds: 1

DEF LEPPARD Work it Out (Mercury)
Total Plays: 393, Total Stations: 29, Adds: 3

LIL’ SUZY When | Fall In Love (Metropolitan)
Total Plays: 241, Total Stations: 7, Adds: 1

J'SON I'l Never Stop Loving You (Hoflywood)
Total Plays: 389, Total Stations: 38, Adds: 8

VERVE PIPE Photograph (RGA)
Total Plays: 241, Total Stations: 17, Adds: 0

Songs ranked by total plays

SELECTED NEW RELEASES

Here are a few hot releases for next week. Release date is subject

to change.

“Someday” (Hollywood)

All-4-One
Goo Goo Dolls
Jordan Hill

“Long Way Down” (Metal Blade/WB]
“For The Love Of You” (143/Atlantic}
Primitive Radio Gods “Standing Outside...” (Ergo/Columbia/CRG)

Vanessa Williams “Where Do We Go From Here” (Mercury)

Y\l
J'SON AT CLUB R’R — J'son (c) took a look and liked what he saw when he performed
recently at the worid famous Club R&R. In post-show interview mode are (-r) R&R’s CHR
Editor Tony Novia, Urban Editor Walt Love, Hollywood rep Ann Eason, and CHR Asst.
Editor Paul Colbert.

. waN. americantadiohicstary com
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CHR/POP REPOR TERS

Stations and the)'f 'adds Ilsted élphabeticalb hj/ marlrét

WFLY/Albany, NY
PD: Mickaol Morgan
MD: Ron Williamms
33 LOS DEL RIO “Macarena”
6 BUFFY “Reason”
6 R KELLY “Sleep™
6 MARIAH CAREY “Forever”
ERIC CLAPTON “Change”
MICHAEL ENGLISH “Love™
DEBORAH COX “Where™
LISA LOEB “Wednesday™

KQiD/Alexandria, LA
PO: Kabena

WAEB/Allentown, PA
PO: Brian Chock
MD: Chuck McGee
LISA LOEB “Wednesday”
ERIC CLAPTON “Chiange”

KQIZ/Amarillo, TX

PO/MD: Tod Keity

27 ALANIS MORISSETTE "Leam”
ERIC CLAPTON “Change™
DEBORAH COX "Where™
KEITH SWEAT “Twisted™
EDWIN MCCAIN “Aive”
DELINQUENT HABITS “Tres™
LISA LOEB “Wednesday™
QUAD CITY DU'S "Ride™

KGOT/Anchorage, AK

OM: Mark Merphy

Interim PD: Raxy Lemnax

10 PHILOSOPHER KINGS "Charms™
ERIC CLAPTON “Change”
JEWEL “Water”

WSTR/Atlanta, GA

PO: Kevin Petorson

MD:J.R. Ammons

10 ERIC CLAPTON “Change”
TRACY BONHAM “Mother™
MARIAH CAREY "Forever”

WAYV/Atlantic City, NJ
PD: Tommy Frank

MD: Paul Kelly

22 DISHWALLA “Cars™

21 ALANIS MORISSETTE “Leam”

WIZNY/Augusta, GA

PO: Bruce Stovons

§ ERICCLAPTON “Change™
LR ES AT o St ey
MARIAH CAREY “Forever”
JOAN OSBORNE “Teresa”
BADLEES “Angeline™

KHFVAustin, TX

PD: John Roberts

MD: Fernando Vontura

TEVIN CAMPSELL “Worid™

WFMF/Baton Rouge, LA
PO/MD: Johnny A

ERIC CLAPTON “Change”

JARS OF CLAY “Rood™

LOS DEL RIGBAYSIDE “Macarera”

KQXY/Beaumont, TX
PD: Dalle Baind

MD: Jammer,

13 JANN ARDEN “Insensitiv™
NO MERCY “Where”
TRACY BONHAM “Mother™

WXYK/Biloxi, MS

PD: Patty Stoele

MD; Kon Clark

ERIC CLAPTON “Change”
BLESSID UNION OF... “Along™
TRACY BONHAM "Moather™
LISALOEB “Wednesday™

HONL T L N ety
QUAD CITY DJ'S “Ride”

WMRV/Binghamton, NY
PD: Bill Sheridan

MD: Dem Jones

ERIC CLAPTON “Change™
JORDAN HILL "Love”
GOLDANGER “Bedroom™

LISA LOEB “Wednesday™

WMXQ/Birmingham, AL
PO: Jeft Tyson

MD: Gail D'Brien

20 ERICCLAPTON “Change”

10 STING “Touch™

10 ROBERT MILES “Chidren”

10 MARIAH CAREY “forever

§ CLAYTON & MULLEN “Mission”

KZMG/Boise, ID

PD: Mike Kazper

MD: Cart Baltance
DONNA LEWIS “Always™
ERIC CLAPTON “Change”
BADLEES “Angedine™

WXKS/Boston, MA
PD: John Ivey
MD: Tak Boavie
LISA LOEB “Wednesday”
ERIC CLAPTON “Change”

WKSE/Buffalo, NY
PD: Sue D'Neit
MD: Dave Universal
LISA LOEB “Wednesday”
ERIC CLAPTON "Change™
AMBER “Night™
FUGEES "No™

W5SXCharleston, SC
PO/MD: Catvin Hicks
ERIC CLAPTON “Change™
UISA LOEB “Wednesday”
DEBORAH COX “Where
KRISTINE W “Try"
MLV AN Thrscie

WVSR/Charleston, WV

PD: Bill Shahan

APD: Mike Edwards
TEVIN CAMPBELL "World”
BLESSID UNION OF... “Along”
TONI BRAXTON “Makin™
NOCONS “Sister”

WNKS/Charlotte, NC
PO: Brian Bridgmaa
MD: Marcie Crescenie
13 BRANDY “Sittin™
8 SPINDOCTORS "Mine™
ERIC CLAPTON “Change™

WZST/Chattanooga, TN
Interim PD: Robin Daniets
MD: Mike Gibson
LISA LOEB “Wednesday”
GOLDANGER "Bedroom™
ERIC CLAPTON “Change”

WKRQ/Cincinnati, OH
PO: Jimmy Steal
APD: Race Taytor
MD: Brian Douglas
ERIC CLAPTON “Change”
R T R T
JEWEL “Save”
LISA LOEB “Wednesday”

WZIM/Cleveland, OH
PD: Lisa Rodman
MD: Dave Exbanic
MARIAH CAREY “Forever”
ERIC CLAPTON “Change”
JORDAN HILL “Love”
NO MERCY “Where™
SWV "You're”

KKMG/Colorado Springs, CO
PD: Scooter B. Stevens

Masic Coord..: Tim McKeana

TEVIN CAMPBELL “Worid™

ERIC CLAPTON “Change”
CLAYTON & MULLEN “Mission”

WNOK/Columbia, SC
PD: Jonatkan Rush

MO: T.J. McKay

ERIC CLAPTON "Change”
LISA LOEB “Wednesday™

WNCL/Columbus, OH
PO: Joha Dimick

APD/MO: Dan Bowen

4 JARS OF CLAY “Flood”

KHKS/Oallas, TX
Interien PO/MD: E Lambert
QUAD CITY DJ'S “Ride”

WGTZ/Dayton, OH

PD: Lowis Kapian

MD: Gretehen Corbett

ERIC CLAPTON “Change”
JOAN OSBORNE "Teresa™
JSON “Stop™

BLESSID UNION OF...“Along™

KWMX/Denver, CO
APD: Stova Douglas

MO: Loe Cagle

5 ERIC CLAPTON “Change”

WKMX/Dothan, AL
PO: Phil Thomas

MO: Tim Godwin

CHER "One”

ERIC CLAPTON “Change™
NIXONS “Sister

WNKI/Elmira, NY
Interm PD/MD: Bob Quick
DONNA LEWTS “Aways™
ALANIS MORISSETTE "Leam™
ERIC CLAPTON “Change™
NIXONS “Sister”

WUET/Erie, PA
PD: Noal Skarpe
MD:J.J. Faxx
60O G0O DOLLS “Long”
UISA LOEB “Wednesday”
ERIC CLAPTON “Change”

KDUK/Eugene, OR
PO: Barry McGuire
SPIN DOCTORS “Mine™
ERIC CLAPTON “Change”

WSTO/Evansville, IN
PO: Banry Witherspoon
ALANIS MORISSETTE “Learn”
ERIC CLAPTON “Change”
NATALIE MERCHANT Jealousy™
OASIS “Champagne”

KMCK/Fayetteville, AR
PD: Win Patton
MD: Mike Chase
ERIC CLAPTON "Change™
REFRESHMENTS “Banditos™
MICHAEL ENGLISH “Love™

WWCK/Flint, MI

PO/MD: Scott Seipel

12 ERIC CLAPTON "Chiange™

8 MICHAEL ENGLISH “Love"

UISA LOEB "Wednesday”
JORDAN HILL "Love"
DEBORAH COX "Where"
REFRESHMENTS “Banditos™
JSON “Stop™

WJMX/Fiorence, SC
OM: Dave Baker
MO: Jack Kahan
TEVIN CAMPBELL “World™
ERIC CLAPTON “Change”
USALOEB “Wednesday”
DEF LEPPARD “Work™
LA BOUCHE “Sweet™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn
9 LINA SANTIAGO “Feels”
ERIC CLAPTON "Change”
BONE THUGS AHHARMONY “Crossrta”

KISR/Ft. Smith, AR
PO/MD; Fred Baker
8 DISHWALLA “Cars”

DEBORAH COX “Where”
ERIC CLAPTON “Change™
REFRESHMENTS “Banditos™
MICHAEL ENGLISH “Love™
QUAD CITY DJ'S “Ride™

WDJB/H. Wayne, IN
PD/MD: Scolt Thomas
JEWEL "Save™
ERIC CLAPTON “Change”
REFRESHMENTS “Bandrios”
TRACY BONHAM “Moather™

WYKS/Gainesville, FL
PO/MD: Jot Banta

11 QUAD CITY DU'S “Ride”

ERIC GLAPTON “Change”
JORDAN HILL “Love™

TEVIN CAMPBELL “World”
EDWEN MCCAIN "Alive™

WSNX/Grand Rapids, MI
lterim PD: Keith Curry

ERIC CLAPTON “Change”

TONI BRAXTON “Makin™

TEVIN CAMPBELL “Worid"

BONE THUGS NHARMONY “Croesroads™

WIXX/Green Bay, Wi
PO: Dan Stone
MD: David Bums
9 BADLEES "Angeline”
ERIC CLAPTON “Change”
BONE THUGS NHARMONY “CrossToacs”

WRHT/Greenville, NC
PD: J.T. Bosch

APDMD: Gina Gray

DEBORAH COX “Where"

NO MERCY “Where”™

CHER “One”

ERIC CLAPTON "Change™
BADLEES “Angefine”

UISA LOEB “Wednesday™
PUFF JOHNSON “Forever™

WFBC/Greenville, SC
PO: Rob Wagman
MD: Hawk Harrison
5 JEWEL “Saw”
MM ISR AT Trsnnar
ERIC CLAPTON “Change™
TEVIN CAMPBELL “Worid™

WNNKMarrisburg, PA
PD: Joka 0'Dea
MD: Scott Shaw
ERIC CLAPTON “Change”
BLESSID UNION OF... "Along™
KRISTINE W, “Try"

WKSSHartford, CT
PD: Jay Boau Jones
MD: Dave Vayda
JEWEL “Save”
PHILOSOPHER KINGS "Charms”
LISA LOEB “Wednesday”
ERIC CLAPTON “Chiange”

WTICHartford, CT

OM: Bitl Sairs

Intorm MD: David Simpson
LISA LOEB "Wednesday™
ERIC CLAPTON “Change”

KRBE/MHouston, TX
PD: John Peake
APD; Scotty Sparks
MD: Jay Michaels
9 FUGEES “No”
ERIC CLAPTON “Change”

WZYPMHuntsville, AL
PD: Marc Summers
MO: Kramer

ERIC CLAPTON "Change™

WZPLndianapolis, IN
PD: Tom Gjerdrum
MD: Rob Blair

JEWEL “Save”

BLESSID UNION OF... "Along”™

WAPE/Jacksonville, FL
PD: Cat Thomas
APD/MD: Tony Mann
12 HOOTIE & BLOWFISH “Blind"
6 ERIC CLAPTON “Change”
JEWEL “Save”
MARIAH CAREY “Forever”

WGLU/Johnstown, PA
PO: Rich Adams

MD: Mitch Edwards

NIXONS “Stster”

ERIC CLAPTON “Change”

WKFR/Xalamazoo, M|
PO/MD: Dave Michasts
DONNA LEWIS “Always"

WLAN/Lancaster, PA

WFHN/New Bedford, MA

KFRX/Lincoln, NE
PD: Sonnry Valentine
ERIC CLAPTON "Change”
CHER “One”
EVERYTHING BUT... ‘Wrong™

KIiS/ALos Angeles, CA
PD: Joh Caok
APDMD: Tracy Austin

14 ALANIS MORISSETTE "Leam"
13 BONE THUGS-N-HARMONY Dinssroacs’

20 QUAD CITY DJ'S *Ride”™
13 ROBERT MILES “Chédren”
11 ERIC CLAPTON “Change”

ERIC CLAPTON "Change” 9 JEWEL “Save”
BLESSID UNION OF...Along™ KPSI/Palm Springs, CA
GOLDANGER “Bedroom” PD: Mike Keane
EDWIN MCCAIN “Alve™ WABB/Mobile, AL WD: Bobky Sato
PD: Brott Dumior 14 JSON“Siop”
MO:Crash 8 ALAMISMORISSETTE “Leam™
KMXV/Kansas City, MO ERIC CLAPTON "Change” JANN ARDEN “Ingensiti”
PD: Jon Zaliner BADLEES “Angeline
18 ERIC CLAPTON “Change”
12 JOAN OSBORNE “Teresa™ WKZW/Peoria, IL
7 USALOEB “Wednesday” WyalMorgantown, WY | po:eretiRamen
PL/MD: Joa Aderson MO: Joft Wikttars
TEVIN CAMPBELL “World" 9 MICHAEL ENGLISH “Love
WWSTXnoxville, TN ERIC CLAPTON "Change” 6 ERICCLAPTON “Change”
PO/MO: Ron Gerosimo 3 ML MRy T b
3 ERIC CLAPTON *Change” TRACY BONHAM "Mother”
3 HMLT LSRN s | WWXM/Myrtle Beach, SC CHER “One”
MICHAEL ENGUISH “Love PO: Nikki Mite
BADLEES “Angeline™ MO: Wally 8.
AT WI0Q/Phitadelphia, PA
KSMB/Lafayette, LA BADLEES "Angefine” PO: Glenn Kalina
PO: Bobby Novosas MO: Doo Do NeSuire
MD: Babba Boadraax ALANIS MORISSETTE “tearm™
22 ALANISMORISSETTE “Leam” | WRVW/Nashville, TN
6 DEBORAH COX “Where™ PD: Ghartie Quinn
JOAN OSBORNE “Teresa™ APD: Tom Peace KKFR/Phoenix, AZ
REFRESHMENTS ‘Gandtes” woiScockr e
CHER “One 26 TONI BRAXTON “Makin i
ERIC CLAPTON “Change” ALANIS MORISSETTE "Leam™ e
LISA LOEB “Wednesday” ERIC CLAPTON *Change T Er

PO: Jim Reitz WBZZPitisburgh, PA
PO: Jordan Walsh MD: Christine Fox PD: Keith Clark
APD/AMD: Vince D'Ambrosio ERIC CLAPTON “Change” MO: John Cline
ERIC CLAPTON “Change” MONTELL JORDAN “Like” ERIC CLAPTON “Change”
TEVIN CAMPBELL “Workd™ LISA LOEB “Wednesday” SPIN DOCTORS “Mine”
BADLEES “Angeline”
WKCI/New Haven, CT
WH ing, MI PD: Tony Bristol KKRZ/Portiand, OR
- mwl:':lsmg- APD/MD: Joft McCartney PO: Ksn Banson
: 8 ERICCLAPTON “Change™ APD/MD: Rlick Thomas
um;m Hosston JOAN OSBORNE “Teresa® 11 ERIC CLAPTON “Change"

7 COOLOWay" PO: Bl Thormwan
NO: Jammer,
18 MICHAEL JACKSON “Care™
WDJX/Louisville, KY 14 MONICA “Why"
PD: C.C. Matthows ERIC CLAPTON "Change”
APD/MD: Karen Rite TRACY BONHAM “Mother™
8 GROOVE THEORY “Telr” DEBORAH COX “Where"
5 STING “Touch”
DEBORAH COX “Where™
ERIC CLAPTON “Change” WHTZMNew York, NY
LISA LOEB “Wednesday™ PO: Tom Poleman
WHY STORE “Water" MO: Cubby Bryant
17 CURE “Mint"
3 FUGEES ‘No”
KZil/Lubbock, TX
PD: Jay Shannoa
MO: Russ Mickaets WNVZ/Norfolk, VA
3 COOLIO “Sumpin™ PD: Don London
BLESSID UNION OF...“Along” MD: Sean Sellers
NO MERCY “Where" 35 L0S DEL RIOBAYSIE “Macarena™
IMMATURE “Please” UISA LOEB “Wednesday”
DEBORAH COX “Where"
WZEEMadison, W1
PD: Joe Larson KCHY Odessa-Midkand, TX
APT/MD: Dana Lsndon PD: Clayton Allon
46 BIZARRE INC. “Gonna™ MD: Loo Caro
ERIC CLAPTON “Chiange” 41 OASIS “Champagne”
TOM| BRAXTON “Makin™ UISA LOEB “Wednesday”
PHILOSOPHER KINGS “Charms™ REFRESHMENTS “Bandtos™
ERIC CLAPTON “Change”
DEBORAH COX "Where"
KBFM/McAllen, TX PAUL WESTERBERG “Untokd™
PO: Billy Santiago JORDAN HILL “Love”
MD: Joff DeWitt
DEBORAH COX “Where"
KRISTINE W, “Try” KJYO/Okiahoma City, 0K
NO MERCY “Where™ PD: Mike McCoy
£L PRESIDENTE “Cafe” MO: Jimmy Barreds
KATALINA “Girt* NO MERCY “Where”
LIVIN' JOY “Dreamer™
DEF LEPPARD “Work"
WAOA/Melboume, FL KRISTINE W, “Try"
PD: Scott Chase
MD: L.T. Daniets
2 ERIC CLAPTON “Change” KQK(Q/Omaha, NE
PO: Mike J. Stosie
MO: Jimi Jamm
WHYI/Miami, FL SWY “You're”
PO: Rob Roberts TEVIN CAMPBELL “Worid™
MD: Al Chio NATALIE MERCHANT * Jealousy™
TONI BRAXTON “Makin™ ERIC CLAPTON “Change”
OASIS “Champagne”
WXXL/Orlando, FL
KDWB/Minneapolis, MN | po: adam Cook
PD: Dan Kisley AP{)/MD: Pete DeGraaf!
MD: Rob Morris 4 MARIAH CAREY “Forever™

WQGN/New London, CT

OMPD: France

MO: Rob Hayes
BADLEES *Angeline”
ERIC CLAPTON "Change”
EDWIN MCCAIN “Alve”
NO MERCY “Wherz"
LISA LOEB “Wednesday
JORDAN HILL “Love”

KHOM/New Orleans, LA

NATALIE MERCHANT “Jealousy”
JEWEL “Save”

WERZ Portsmouth, NH
OM/PD: jack 0'Brien
MO: Liz Jordan
NO MERCY “Where”
ERIC CLAPTON “Change”
LISA LOEB “Wednesday”
TRACY BONHAM “Mother”

WSPH Poughkeepsie, NY

PD: Stow Schaaty

MO: Scotty Mac
ERIC CLAPTON “Change”
JORDAN HILL “Love™
GOLDANGER “Bedroom”™

WPRO/Providence, RI

PD: Chris Shobel

MD: Tony Mascaro
BRYAN ADAMS "Only”
BLESSID UNION OF... “Along™
NO MERCY “Where™
JEWEL “Save”
ERIC CLAPTON “Change”

WHTS/Quad Cities, IL-1A
OM: Tony Waitokes
MO: Brian Scott
7 LOS DEL RIO/BAYSIDE “Macarena™
ERIC CLAPTON “Change”™
NATALIE MERCHANT Jealousy™
DEF LEPPARD "Work”

WDCG/Raleigh, NC
PD: Brian Burns

MD: Kip Taylor

19 PAITI ROTHBERG "inside”
11 ERIC CLAPTON “Change”

§ REFRESHMENTS “Banditos™

WRFY/Reading, PA

PD: Al Burke

MD: Mike Browne

12 ERIC CLAPTON "Change®
LISA LOEB “Wednesgay™
REFRESHMENTS “Banditos™

WRVQ/Richmond, VA
PD:Lisa McKay
APD/MD; Billy Swet
FUGEES "No™
ERIC CLAPTON “Change™
INTONATION F/JOEE “Arms”

WXLK/Roanoke, VA
OM: Ashby Coleman
APD/MD: Rich-E Cunningham
18 NATALIE MERCHANT “Wonder™
12 BADLEES “Angeline”
SPINDOCTORS “Mine”™
NO MERCY “Where™
ERIC CLAPTON “Change™

WPXY/Rochester, NY

OM: Clarka Ingram

APD/MD: J.J. Rice

9 DEBORAH COX “Where™

8 BLESSID UNION OF... “Along™
MICHAEL ENGLISH “Love™
QUAD CITY 'S “Ride”

WZOK/Rockford, IL

PO/MD: Tom Garrett

§ ERIC CLAPTON “Change”
BLESSID UNKON OF... "Along”
TEVIN CAMPBELL “World™
JSON “Stop”
BRYAN ADAMS “Only”

WTCF/Saginaw, MI
VP/Prog.. Rick Parama

APD/MID: Greg Fry

CLAYTON & MULLEN "Mission”
NO MERCY “Where™

WKBQ/St. Louis, MO

PD: Michael St. John

Interim MD: Michael Mattern

22 JARS OF CLAY “Flood”

8 JOAN OSBORNE “Teresa”

5 ERIC CLAPTON “Change”
NATALIE MERCHANT "Jealousy™
ROBERT MILES “Chidren”™

KUTQ/Salt Lake City, UT
PD: Ken Carr

MD: Kayvon,

REFRESHMENTS “Banditos™
ERIC CLAPTON “Change”

USA LOEB “Wednestiay”

KKLQ/San Diego, CA
MD: Ray Kalwsa

16 ERIC CLAPTON “Change”
12 USA LOEB “Wednesday™

4 TEVIN CAMPBELL “World™

KSLY/San Luis Obispo, CA| KHTT/Tulsa, 0K
OM/PD: Dave Clwistopher PD/MD: Carly Resk
MO: Adam Beraes LA BOUCHE “Sweet”
1 PRIMITIVE RADIO GODS "Standing™| ~ BONETHUGS N HARMONY “Orusrcacks”
1 FUGEES "No™ QUAD CITY Dy's “Ride"
1 BUTTHOLE SURFERS "Papper” SWY “You're"
1 BECK “‘Where" BILLIE RAY MARTIN “Loving™
1 GARBAGE “Stupid™ ALANIS MORISSETTE “Learm”
LIL SUZY “Fai
BIZARRE INC. “Gonna
KHTY/Santa Barbara, CA
PO/MD: Damion Yousy WWKZ/Tupelo, MS
REFRESHMENTS “Banditos™ POMD: Rick Seveas
UISA LOEB “Wodnesday” ERIC CLAPTON “Change”
TRACY BONHAM “Mother”
WNDU/South Bend, IN Lt Ao
’ “Wednesday™
PD/MD: Bill Mitchell NOMERCY “Where-
21 RUGEES “Softy”
10 ALANIS MORISSETTE “Leam®
$ ERICCLAPTON “Change” KISX/Terr, LS
TRACY BONHAM "Mother” PA: Michael Stom
LABOUCHE “Sweet™ MD: Mick Fuigharm
NIXONS “Sister” ERIC CLAPTON “Change”
EDWIN MCCAIN “Aive™ PUFF JOHNSON “Forever™
WSKS/Utica, NY
KHTO/SPI*BI'IG, WA PD: Backy Myers
PD: Seott Skasmon MD: Steve Lawrencs
WAD: Tripp Rodgers ERIC CLAPTON “Change™
8 GOLDFINGER “Bedroom™ DEBORAH COX “Where"
6 REFRESHMENTS *Banditos™ UISA LOEB “Wednesday
1 JSON“Stop™ J'SON “Stop®
DEBORAH COX “Where™ NOMERCY “Where™
ERIC CLAPTON “Change”
LISA LOEB “Wednesday”
MICHAEL ENGLISH "Love® KWTX/Waco, TX
PD: Tom Martens
MD: Flash Phillips
20 QUAD CITY DJ'S "Ride”
szn:lei,s:::m’ WA 20 ALANIS MORISSETTE "Leam”
e KEITH SWEAT “Twisted™
. JORDAN HILL “Love”
23 TRAGY CHAPMAN "Reason
WIFC/Wausau, W1
WIBR/Springfield, IL PO Kevin Kolias
OM: Bill Klaproth MO: Jackia Johassn
Intarim MD: Rik Blade U RIS L i
LISA LOEB “Wednesday” BRYAN ADAMS “Only”
JEWEL “Save” DEBORAH COX “Where™
ERIC CLAPTON “Change”
KHTO/Springfield, MO | kKRD/Wichita, KS
PD: Dave Alezander PD: Jack Oliver
MD: Ray Michaels MD: Craig Hebbard
ERIC CLAPTON "Change™ ERIC CLAPTON “Change™
USA LOEB “Wednesday” CHER “One”
KRISTINE W, “Try"
WBHTWilkes-Barre, PA
WNTQ/Syracuse, NY iy
PD: Tom Mitchell gy Ly O
e 18  GOLDFNGER Bedruon”
4 ERIC CLAPTON “Change” ERIC CLAPTOR “Change
REFRESHMENTS *Banditos™
60O GOO DOLLS "Long™
WFLZ/Tampa, AL WKRZ/Wilkes-Barre, PA
PD: B.J. Hamis OM: Gary Hoflman
MD: Joff Kapugi PD; Kan Medek
12 BILLIE RAY MARTIN “Loving™ MD: Jorry Paddon
GOLDFINGER “Bedroom™ TEVIN CAMPRELL “Worid”
JSON“Stop” £00LI0 “Sumpm™
ROBERT MILES “Chidren” ERIC CLAPTON “Change™
DELINQUENT HABITS “Tres™ NIXONS “Sister™

WSTW/Wilmington, DE

WMGH/Terre Haute, IN PO: Miks Somers
PO/MO: Boau Richards MD: Miks Rossi
11 QUAD CITY DJ'S “Ride” 15 MAXI PRIEST “That™
DEBORAH COX “Where” S ERIC CLAPTON "Change”
KRISTINE W, “Try” 5 LISALOEB "Wednesday”
DONNA LEWIS “Aways” BADLEES "Angeline”
ERIC CLAPTON “Change” BLESSID UNION OF... “Along™
KFFM/Yakima, WA
WVKS/Toledo, OH PIVMD: Michaeldack Kirby
Py 3 DONNALEWIS Almys-
) 2 DEBORAH COX "Where'
o B 1 ERIC CLAPTON “Change”
ERIC CLAPTON “Change”
PUFF JOHNSON “Forever™ ) WYCR/York, PA
ALANIS MORISSETTE “Leam
BADLEES "Angeline” OM: Rick McCausiin
PD: Davy Crockeit
11 LISA LOEB "Wednesday”
11 DEBORAH COX "Where"
WPST/Trenton, NJ 10 OASIS “Champagne™
PD: Micheite Stavens NIXONS “Sester”
WO: Dave Mckay ERIC CLAPTON “Change”
USA LOEB “Wednesday” TRACY BONHAM “Mother™
WHOT/Youngstown, OH
PO: Tom Pappas
KRQQ/Tucson, AZ MD: Jonmy Hartwell
POD: Mark Todé 3 JSON “Stop”
MD: Valerie Knight BLESSID UNION OF...“Along™
MAX] PRIEST “That" DONNA LEWIS “Always”
0ASIS “Champagne™ ERIC CLAPTON “Change”

GOLDANGER “Bedroom”
e e e e

128 Total Reporters
128 Current Reporters

128 Current Playlists

NOTE: WEDJ/Charlotte, NC has changed
call letters to WNKS.

WAL americanradiahictarny com
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FIND COMPLEI'E PLAYLISTS FOR ALL CHR/POP REPORT ERS ON R&R ONLINE

MARKET #9
WHTZ/New York KiiS/Los Angeles WI0Q/Philadeiphia KHKS/Dalias 104 KRBEMouston
(212) 239-2300 (818) 845-1027 (610) 667-8100 1061 KISSFM (214) 891-3400 {713) 266-1000
Poleman/Bryant 102.7 | | Cook/Austin Kalma/McGuire Lambert K‘RHB Peake/Sparks/Michaels
Yol
ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE S ARTIST/TITLE ARTIST/TITLE
W 2W LW TW W 2w W TW W 2N W T IW 2W LW TW W 2w iw TW
45 51 46 53 OASIS/Champagne Supernova B2 82 82 85 TONY RICH PROJECT/Nobody Knows 60 58 59 64 TONY RICH PROJECT/Nobody Knows 54 83 87 34 BRANDY/Sittin’ Up In My... 48 46 50 49 TRACY CHAPMAN/Give Me One Reason
51 34 33 48 TRACY CHAPMAN/Give Me One Reason 73 73 73 84 CELINE DION/Because You Loved Me 38 41 59 62 M.TSJINl Be Alright 82 74 82 83 ALANIS MORISSETTE/Ironic 20 23 48 45 DOG'S EYE VIEW/Everything Falis...
25 45 34 44 JEWELMWho Wil Save... 83 79 79 84 FUGEES/ifing Me Softly 46 22 §7 62 REAL MCCOY/Sleeping With An... 83 73 83 82 MARIAH CAREY/Always Be My Baby 22 23 29 44 ROBERT MILES/Children
15 19 23 42 PRIMITIVE RADIO 82 82 82 67 MARIAH CAREY/Always Be My Baby 50 56 63 59 FUGEES/Killing Me Softly 42 40 51 82 FUGEES/Xiting Me Softly 9 36 48 43 NATALIE MERCHANT/Jealoasy
45 49 28 41 ALANIS MORISSETTE/You Leam 83 87 87 67 BRANDY/Sittin’ Up In My.. 59 46 54 52 MARIAH CAREY/Always Be My Baby 77 77 79 78 CELINE OI0N/Because You Loved Me 29 47 §1 43 JARS OF CLAY/Food
37 24 42 36 SPACEHOG/n The Meantime 50 49 49 64 EVERYTHING BUT../Missing 23 22 28 45 ACE OF BASE/Lucky Love 48 49 50 51 GROOVE THEORY/Tell Me 49 40 26 36 ALANIS MORISSETTE/Head Over Feet
73 30 29 32 CLAYTON & MULLENMission: Impossible 48 50 50 64 ALANIS MORISSETTEAronic 61 49 54 44 CELINE DION/Because You Loved Me 85 67 49 47 TONY RICH PROJECT/Nobody Knows 23 23 27 34 DISHWALLA/Counting Blue Cars
11 12 26 28 HOOTIE & BLOWFISH/OId Man & Me 44 44 44 45 LA BOUCHE/Sweet Dreams 59 56 44 42 LABOUCHE/Be My Lover 37 36 40 45 JON B. & BABYFACE/Someone To Love 21 24 49 32 CLAYTON & MULLENMission: Impossible
23 23 20 27 NIXONS/Sister 41 44 44 43  BILLIE RAY MARTIN/Your Loving Arms 51 50 43 40 BRANDY/Sittin’ Up In My... 86 66 44 43 3T/Anything 40 24 26 31 JOAN OSBORNE/SL. Teresa
21 22 40 27 ALANIS MORISSETTENronic 45 46 46 42 LA BOUCHE/Be My Lover 27 37 43 39 DEBORAH COX/Who Do U Love 44 42 45 43 LA BOUCHE/Be My Lover 24 17 28 30 HOOTIE & BLOWFISH/OM tan & Me
21 19 16 26 BUSH/Glycerine - 13 13 41 ACE OF BASE/Lucky Love 36 36 40 39 BILLIE RAY MARTINNOus Loving Arms 40 46 70 41 HOOTIE & BLOWFISH/OM Man & Me 22 22 29 28 VOICE OF THE BEEHIVE/Seary Kisses
15 17 21 26 BUTTHOLE SURFERS/Pepper 41 45 45 40 FUN FACTORY/ Wanna B With U 35 24 35 39 2 UNLIMITED/Do What's Good... - 7 10 38 CLAYTON & MULLENMission: Impossible 1§ - - 28 EVERYTHING BUT./Missing
24 27 27 26 SMASHING PUMPKINS/1979 26 41 41 40 GROOVE THEORY/Ten Me 35 36 37 39 DREAM WORLD/Movin' Up - - 8 37 COLOR ME BADD/The Earth... 21 20 23 27 OASIS/Champagne Supermova
18 21 19 25 DISHWALLA/Counting Blue Cars 43 40 40 37 3T/Anything 38 34 36 37 CLAYTON & MULLENMission: Impossible 51 45 35 36 EVERYTHING BUT./Missing 24 25 24 27 NEWSBOYS/Take Me To Yeur...
33 34 39 25 BUSH/Machinehead 19 28 28 36 MARIAH CAREY/One Sweet Day 32 33 35 36 LA BOUCHE/Sweet Dreams 14 26 32 33 MARIAH CAREY/One Sweet Day 24 22 27 27 DAVE MATTHEWS BAND/Satellite
32 27 22 24 NATALIE MERCHANTMonder 12 24 24 36 HOOTIE & BLOWFISHOId Man & Me 63 38 37 35 3T/Anything 12 17 26 38 COOLION.2,34 (Sumpin’..) - - - 27 STONE TBAPLE PILOTS\nterstate Love Song)
32 24 23 23 DAVE MATTHEWS BAND/Satefiite - 13 13 35 EVERYTHING BUT./Wrong 20 31 39 35 TRACY CHAPMAN/Give Me One Reason 36 34 39 27 LA BOUCHE/Sweet Dreams 23 21 26 26 NIXONS/Sister
40 54 29 23 FOLK IMPLOSIONNatural One 19 29 29 33 TAKE THAT/Back For Good - 18 32 33 MARIAH CAREY/Forever 39 44 40 25 SOPHIE B. HAWKINS/As | Lay Me Down 19 25 25 26 LENNY KRAVITZ/Can't Get You Oft...
20 22 20 22 DOG'S EYE VIEW/Everything Falls... 14 13 13 28 PLANET SOUL/Set U Free - - 28 29 MAX-A-MILLION/Sexual Healing 43 40 17 25 PLANET SOUL/Set U Free 20 21 20 26 DEEP BLUE SOMETHING/Halo
22 24 22 22 SMASHING PUMPKINS/Tonight, Tonight 39 32 32 25 COLOR ME BADD/The Earth... 36 30 30 28 EVERYTHING BUT..Wrong 26 28 31 25 SEALAGSS From A Rose 11 - - 26 FOLK IMPLOSIONNatural Dne
6 8 16 21 LOVE SPIT LOVE/How Soon Is Now? 35 26 26 23 COOLION.2,34 (Sumpin’..) 30 27 29 28 COOLION 234 (Sumpin’..) -~ 10 33 22 TRACY CHAPMAN/Give Me One Reason 22 46 23 25 JEWELMWho Will Save...
15 19 21 21 VOICE OF THE BEEHIVE/Scary Kisses 26 32 32 22 SOPHIE B. HAWKINS/AS | Lzy Me Down - - 26 27 JORDAN HILL/For The Love Of You 21 24 23 22 JANET JACKSON/Runaway - - 19 24 PAUL WESTERBERG/Love: Untold
16 17 16 28 JARS OF CLAY/Flood 13 16 16 21 2PAC F/DR. DRE/Calffornia Love 30 26 27 28 EVERYTHING BUT. /Missing - - - 271 SWVNou're The One - 13 21 23 PHILOSOPHER KINGS/Chims
16 17 21 20 VERVE PIPE/Photograph 14 16 16 21 SWV/You're The One 21 33 27 28 FUN FACTORY/Calebration - - 7 18 SPIN DOCTORS/She Used To Be Mine 20 24 23 23 COWBOY JUNKIES/A Common Disaster
+ - 11 19 NO DOUBT/Spiderwebs 22 19 19 18 NI KAMOZE/Here Comes... 21 18 18 24 ALANIS MORISSETTE/Ironic 16 - 18 18 ALL4-ONE/(She's Got) Skillz 25 - - 23 BLUES TRAVELERMook
13 16 17 19 TRACY BONHAMMother Mother - - - 17 LOS DEL RIO/BAYSIDEMacarena 26 25 22 24 LE CLICK/Tonight Is The Night 15 15 16 17 CORONA/The Rhythm Of.. 18 20 21 22 TRACY BONHAMMother Mother
15 17 17 19 0ASISWonderwall - - - 15 SPIN DOCTORS/She Used To Be Mine 22 24 20 23 ROBERT MILES/Children < 13 13 17 2 UNLIMITED/Get Ready For This - - - 22 ALANIS MORISSETTENou Leam
16 17 18 19 GOO GOO DOLLS/Long Way Down - - - 15 REAL MCCOY/Run Away - 22 24 22 TONI BRAXTONYou're Makin' Me... 14 13 14 17 BLIND MELONNo Rain - - 1 ALANIS MORISSETTEAirouic
25 26 25 19 CRANBERRIES/Salvation 14 18 18 15 MONTELL JORDAN/This Is How We Do It 25 26 23 28 REAL MCCOY/Come And Get Your... 21 22 16 16 BILLIE RAY MARTINAour Loving Arms 21 22 27 20 DAVE MATTHEWS BAND/M0 Much
- - - 17 CUREMint Car - - - 15 COOLIOfFantastic Voyage - - - 19 FUGEES/No Woman, No Cry - 6 14 16 CHER/One By One 22 17 19 28 NO DOUBTAlust A Girl
10 10 11 17 STING/You St Touch Me - - - 14 ALANIS MORISSETTE/You Leam 24 15 17 19 LOS DEL RIO/BAYSIDE/Macarena 16 18 18 16 MONTELL JORDAN/This Is How We Do it 21 25 21 20 EVERYTHING BUT./Wrorp
14 11 20 17 DAVE MATTHEWS BAND/Too Much - - - 14 BIZARRE INC/'m Gonna Get You 27 28 23 19 SOUL FOR REAL/Every Little Thing.. 14 15 14 16 CRYSTAL WATERS/100% Pure Love 11 15 12 18 BUSHMachinehead
14 13 9 16 OASIS/Don't Look Back... § - - 13 BONE THUGS-N-HARMONY/Tha Crossroads 13 17 17 18 BONE THUGS-N-HARMONY/Tha Crossroads 13 - 16 16  HADDAWAY/What Is Love 16 20 15 17 DEF LEPPARDMoK it Otk
12 13 12 15 COWBOY JUNKIES/A Common Disaster - - - 13 HADDAWAY/Wnat Is Love © 11 14 18 AMBER/This Is Your Night 14 15 14 16 REAL MCGCOY/Another Night 10 13 20 17 STING/You Stk Touch Me
12 17 17 14 GOLDFINGERHere In Your Bedroom 18 22 22 12 TLCWatertalis 20 21 20 14 REAL MCCOY/Automatic Lover - 15 - 16 REMBRANDTSA'R Be There For... 21 15 17 16 FOO FIGHTERS/Big Me
3 11 9 13 NATALIE MERCHANT/Jealousy - 8 8 12 CHER/One By One 16 - 13 12 PLANET SOUL/Set U Free < 17 - 15 SALT-N-PEPA/EN VOGUE/MWhatta Man - 13 15 14 PRMITIVE RADIO GODS/Stnding Outside...
3 13 12 13 JOAN OSBORNE/St. Teresa - - - 12 FUN FACTORY/Close To You 22 - - 12 SOPHIE B. HAWKINS/AS | Lay Me Down - 16 15 14 BIZARRE INC.'m Gonna Get You 11 13 13 14 SOUNDGARDEN/Fell On Hlack Days
3 3 3 18 JOAN JETT & BHALove Is All Around 10 - - 12 HOOTIE & BLOWFISH/Only Wanna Be... ~ - - 11 QUADCITY DI'S/C'mon N Ride It 13 15 16 14 SNAP/Rhythm is A Dancer 13 13 10 14 PEARL JAWDaughter
27 27 25 8 EVERCLEAR/Santa Monica... 22 23 23 12 NICKI FRENCH/Total Eclipse Of... - - - 18 IMMORTALSMortal Kombat 15 19 - 14 COOLIO/Gangsta’s Paradise 2 13 14 14 GOO GOO DOLLSMName
- - - 3 FUGEES/No Woman, No Cry 22 23 23 12 REAL MCCOY/Another Night 11 13 11 10 KRISTINE W./One More Try 12 17 17 12 PUFF JOHNSON/Forever More 51 51 28 13 EVERCLEAR/Santa Monica..
> A _
m_ WSTR/Allanta ' KKLQ/San Diego
10 f T (404) 261-2970 g&mw
T =< Peterson/Ammons s 10’3 g
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLEYS ARTIST/TITLE ARTIST/TITLE PLAYS ARTIST/TITLE
w w W TW W W W TW W W W W o2W W TW W W W Tw
36 56 58 53 SMASHING PUMPKINS/1979 22 22 25 43 SMASHING PUMPKINS/1979 56 58 56 56 Hoonsaamwnswommnam 25 36 48 53 NATALIE MERCHANT/Jealousy 60 62 62 61 TRACY CHAPMAN/Give M2 One Reason
58 58 61 53 CELINE DION/Because You Loved Me 44 44 32 39 MARIAH CAREY/Always Be My Baby 54 54 54 55 TRACY CHAPMAN/Give Me One Reason 50 51 51 52 TRACY CHAPMAN/Give Mo One Reason 58 61 61 60 MARIAH CAREY/Always Be My Baby
41 38 50 52 NATALIE MERCHANT/Wonder 43 43 18 39 GIN BLOSSOMS/Foflow You Down 55 54 55 §5 TONY RICH PROJECT/Nobody Knows 40 49 49 51 BODEANS/Closer To Free 60 61 61 60 ALANIS MORISSETTENronic
58 59 59 49 ALANIS MORISSETTE/ronic 42 42 30 38 FUN FACTORY/Take Your Chance 54 54 54 53 CELINE DION/Because You Loved Me 48 47 48 51 HOOTIE & BLOWFISHOId Man & Me 58 59 59 59 CELINE DION/Because You Loved Me
38 49 60 46 BODEANS/Closer To Free 44 44 32 38 CELINE DION/Because You Loved Me 18 25 27 47 ALANIS MORISSETTE/You Leamn - 19 46 51 ALANIS MORISSETTEYou Leam 39 44 44 52 FUGEES/Killing Me Softly
11 11 26 41 ALANIS MORISSETTE/You Leam 30 30 24 33 FUGEES/Ging Me Softly 54 56 58 43 0OG'S EYE VIEW/Everything Falls... 47 51 51 50 FOO FIGHTERS/Big Me 39 43 43 46 TONY RICH PROJECT/Nobody Knows
- 26 39 38 EVERYTHING BUT./Missing 47 47 24 32 COLLECTIVE SOUL/The World | Know 21 26 33 36 LA BOUCHE/Be My Lover 31 32 50 50 GIN BLOSSOMS/Follow You Down 41 42 42 41 DOG'S EYE VIEW/Everytinng Falls..
49 55 §7 37 BLUES TRAVELERMHook 43 43 33 31 HOOTIE & BLOWFISH/Od Man & Me 34 32 32 36 JEWELWho Will Save... 19 40 48 49 JEWEL/MWho Will Save... 57 60 60 41 BRANDY/Sittin' Up In My..
53 45 41 34 GIN BLOSSOMS/Foliow You Down 29 29 25 29 COLOR ME BADD/The Earth... 28 26 32 35 FUGEES/Kling Me Softly 32 38 30 46 DOG'S EYE VIEW/Everything Fals... 17 29 29 48 ALANIS MORISSETTE/Yoe Lean
16 27 34 31 TONY RICH PROJECT/Nobody Knows 9 9 18 26 DONNA LEWIS/ Love You Ahways_ 32 35 34 34 COLOR ME BADD/The Earth... 46 38 32 45 STING/You Still Touch Me 27 15 15 39 DEBORAH COXWho Do U Love
43 37 31 38 MELISSA ETHERIDGEA Want To Come Over 16 16 14 24 ALEXIA PHILLIPSA! | Ever Needed 17 19 31 34 BRANDY/Sittin Up In My... -~ 11 29 43 LOS DEL RIO/BAYSIDE/Macarena 30 36 36 35 COLOR ME BADD/The Earth..
25 19 20 29 LA BOUCHE/Sweet Dreams - - 18 24 KRISTINE W/One More Try 21 19 28 34 GIN BLOSSOMS/Follow You Down - - 28 36 SPECIALS/A Little Bit Me... 11 26 26 34 CLAYTON & MULLEN/Mision: Impossible
11 11 20 28 TRACY CHAPMAN/Give Me One Reason 19 19 14 23 ROBERT MILES/Children 35 35 35 33 GEORGE MICHAELfFastiove 16 28 32 32 DONNA LEWIS/ Love You Abways... 15 28 28 31 JANN ARDEN/Insensitive
9 9 12 25 HOOTIE & BLOWFISHOId Man & Me 17 17 19 22 CLAYTON & MULLENMission: Impossible 22 26 30 33 NATALIE MERCHANT/Sealousy - 16 24 32 EVERYTHING BUT..MWrong 11 26 26 30 SWV/You're The One
51 40 29 24 FUGEES/Kiling Me Softly < - 10 21 QUAD CITY DI'S/C'mon N Ride It... 12 19 21 33 HOUSTON & WINANS/Count On Me 14 19 31 PHILOSOPHER KINGS/Charms 27 30 30 29 BILLIE RAY MARTINNouw Loving Arms
13 16 27 24 JANN ARDEN/Insensitive 21 21 17 28 DOG'S EVE VIEW/Everything Falis... 15 20 32 29 JANN ARDEN/Insensitive - 24 48 28 FUGEES/CHling Me Softly 24 23 23 21 LA BOUCHE/Be My Lover
21 25 25 23 BRYAN ADAMS/The Only Thing... 20 20 14 19 BODEANS/Closer To Free - 16 27 28 PHILOSOPHER KINGS/Chamms 32 43 49 25 EVERYTHING BUT./Missing 24 27 27 21 EVERYTHING BUT. Missing
44 32 23 20 LA BOUCHE/Be My Lover 29 29 19 19 GLORIA ESTEFAN/Reach 32 42 42 28 BODEANS/Closer To Free 33 41 48 22 MARIAH CAREY/Always Ba My Baby 28 23 23 26 LABOUCHE/Sweet Dreams
27 35 27 19 HOOTIE & BLOWFISH/Time 20 20 11 19 MELISSA ETHERIDGEA Want To Come Over - - 17 27 TEVIN CAMPBELL/Back To The World 18 21 21 22 TOAD THE WET../Good Intentions 20 20 20 25 VOICE OF THE BEEHIVE/Scary Kisses
33 23 25 19 ALANIS MORISSETTE/You Oughta Know 43 43 20 18 ALANIS MORISSETTE/lronic 14 18 21 27 JARS OF CLAY/Flood 16 21 21 21 COLLECTIVE SOUL/December 27 27 27 24 2PAC F/DR. ORE/Calitorma Love
32 35 27 19 DOG'S EYE VIEW/Everything Falls... 17 17 15 18 LA BOUCHE/Be My Lover 15 15 24 25 EVERCLEAR/Santa Monica... 16 22 23 21 BLUES TRAVELER/Run-Around 31 33 33 24 GEORGE MICHAEL/Fasthwe
15 16 20 18 JOAN OSBORNE/SI. Teresa 18 18 12 18 JOAN OSBORNE/One Of Us 41 30 29 19 EVERYTHING BUT./Missing - - - 21 JOAN OSBORNE/St. Teresa - 21 21 23 BRYAN ADAMS/The Only Thing..
29 16 15 18 MARIAH CAREV/Always Be My Baby 19 19 22 17 TONY RICH PROJECT/Nobody Knows 19 17 17 19 DAVE MATTHEWS BAND/Satellite 36 - 17 20 CELINE DION/Bacause You Loved Me 18 18 18 23 BLUES TRAVELERHook.
9 14 16 18 DASIS/Champagne Supernova 13 13 12 17 STING/You Still Touch Me 49 49 26 18 MARIAH CAREY/Always Be My Baby 17 22 22 20 DEL AMITRURoN To Me 40 24 24 22 GROOVE THEORY/Teh M2
29 27 17 17 NATALIE MERCHANT/Camival 19 19 14 17 EVERYTHING BUT../Missing 16 20 15 18 BLUES TRAVELERHook 31 23 19 19 GEORGE MICHAELFastiove 21 26 26 22 SDUL FOR REAL/Every Littie Thing..
17 20 20 14 JARS OF CLAY/ood - - 6 16 CHER/One By One 15 18 16 17 GOO GOO DOLLS/Name 39 42 17 18 JANN ARDENnsensitive 41 41 41 21 BODEANS/Closer To Fres
20 21 19 14 COLOR ME BADD/The Earth.. 19 19 - 16 ALANIS MORISSETTE/You Oughta Know 12 14 15 16 LOS DEL RIO/BAYSIDE/Macarena 16 - 18 17 GOO GOO DOLLSName - 10 10 21 BONE Tha Crossroads
18 15 14 13 SEALDon't Cry 17 17 12 16 TRACY CHAPMAN/Give Me One Reason 22 19 17 16 FOO FIGHTERS/Big Me 48 37 19 16 ALANIS MORISSETTEAronic - - - 20 QUADCITY DU'SCmon N Ride It.
15 16 17 13 STING/You Still Touch Me 16 16 13 16 JANN ARDEN/nsensitive 13 15 16 16 OASIS/Champagne Supemova 37 - 18 16 TONY RICH PROJECT/Nobody Knows - 18 18 18 JONB. & BABYFACE/Someone To Love
- 5 9 13 CHER/One By One 16 16 14 16 PHILOSOPHER KINGS/Charms 15 16 16 16 NO DOUBTAlust A Gi 28 24 18 16 COLLECTIVE SOUL/The World I Know 13 17 17 18 2UNLIMITED/Get Ready For This
15 13 15 12 GEORGE MICHAEL/Fastiove - - - 16 ALANIS MORISSETTE/You Leam 15 15 15 16 JANET JACKSON/Runaway 14 23 17 16 GIN BLDSSOMS/Til | Hear I... - 12 12 17 NATALIE MERCHANT/Whnder
15 9 9 12 CRANBERRIES/Salvation 17 17 10 15 SOPHIE B. HAWKINS/As | Lay Me Down 13 12 13 16 NICKI FRENCH/Total Eclipse Of.. - - - 16 ERIC CLAPTON/Change The World 19 14 14 17 LIVENLightning Crashes
9 10 11 11 CLAYTON & MULLENMission: Impossible 16 16 10 14 GEORGE MICHAEL/Fastiove .~ - - 15 TONI BRAXTON/You're Makin' Me... 27 24 - 15 NATALIE MERCHANT/Wonder - 12 12 16 OASIS/Champagne Supemova
14 15 14 11 GLORIA ESTEFAN/Reach 20 20 8 14 PUFF JOHNSONForever More 10 - 11 14 MARIAH CAREY/Fantasy - 11 14 15 TONI BRAXTONYou're Makin' Me... 16 17 17 16 BIZARRE INC'm Gonra Get You
15 15 14 11 LENNY KRAVITZ/Can't Get You Of... - - - 14 BLESSID UNION OF./All Along 8 13 13 13 STING/You Stil Touch Me - - 14 13 SHAGGY/In The Summertime 16 15 15 16 FUN FACTORY/l Wanna B With U
13 12 11 10 BILLIE RAY MARTIN/Your Loving Arms 19 19 12 14 DEEP BLUE SOMETHING/Breakiast At . 10 10 14 12 SPIN DOCTORS/She Used To Be Mine 17 20 21 13 CLAYTON & MULLEN/Mission: Impossible - 15 15 16 DIANA KING/Shy Guy
- 6 10 9 TEVIN CAMPBELL/Back To The World -~ - 12 13 LA BOUCHE/Sweet Dreams 19 19 18 12 COLLECTIVE SOUL/The World | Know - - - 12 BADLEES/Angeline Is... 22 15 15 15 COOLIOA1,2,34 (Sumpin'..)
13 12 11 8 TINA ARENAChains - - - 13 BILLY MANN/Turn Down The World 10 10 11 12 SEAL/Don't Cry - - 12 LISA LOEB/Maiting For... 17 16 16 15 MARIAH CAREY/One Sweet Day
8 § 7 7 VOICE OF THE BEEHIVE/Scary Kisses - - 8 13 EVERYTHING BUT./Wrong - 10 - 11 DEL AMITRI/Roll To Me - - 4 TEVIN CAMPBELL/Back To The Worid 14 15 15 15 ROBIN S/Show Me Love
- - 6 T TRACY BONHAMMothes Mother < - - 12 REAL MCCOY/Automatic Lover - 11 10 11 JON B. & BABYFACE/Someone To Love 12 15 15 15 REAL MCCOY/Anothes Night
MARKET ¥20
04 WKBU/SL. Louis WBZZ/Pittsburgh KKFR/Phoenix ﬂZ WZJm/Cleveland
(314) 644-1380 (412) 381-8100 (602) 258-6161 (216)521-9566
St. JohrvMattern Clark/Cline Parker/Douglas | Rodman/Eubanks
PLAYS ARTIST/TITLE PLAYS ARTIST/TITUE £ ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW W 2W LW TW W 2w iw w 2w W TW aw 2w 1w TW
48 38 38 46 HOOTIE & BLOWFISH/Old Man & Me 69 67 64 68 ALANIS MORISSETTE/ronic 52 61 61 60 TONY RICH PROJECT/Nobody Knows 37 52 71 75 FUGEES/KHing Me Softly 32 52 56 59 FUGEES/Giling Me Softty
41 39 39 45 FUGEES/Killing Me Softly 65 63 64 65 CELINE DION/Because You Loved Me 40 58 58 60 FUGEESACling Me Softly 47 69 72 75 LA BOUCHE/Sweet Dreams 38 55 52 59 JANN ARDENAnsensitwe
40 28 28 40 GEORGE MICHAELFastiove 65 64 57 64 MARIAH CAREY/Always Be My Baby 39 46 46 53 ALANIS MORISSETTEAronic 71 66 68 74 ALANIS MORISSETTEAronic 33 38 56 59 BRANDY/Sttin’ Up In Wy..
25 28 28 39 TRACY CHAPMAN/Give Me Dne Reason 22 26 46 57 FUGEES/Kiling Me Softty 34 36 36 53 BOME Tha Crossroads 32 46 65 67 OASIS/Champagne Supemova 59 57 55 57 CELINE DION/Because You Loved Me
36 38 38 39 DOG'S EYE VIEW/Everything Falis... 50 51 59 53 TONY RICH PROJECT/Nobody Knows 49 48 48 51 MARIAH CAREY/Always Be My Baby 30 56 71 67 TRACY CHAPMAN/Give Me One Reason 52 56 58 54 ALANIS MORISSETTE:ronic
47 39 39 38 COLLECTIVE SOUL/The World | Know 46 42 57 46 GIN BLOSSOMS/Follow You Down 59 55 56 51 CELINE DION/Because You Loved Me 69 55 54 49 MARIAH CAREY/Always Be My Baby 47 44 49 53 TONY RICH PROJECTMobody Knows
25 27 27 37 OASIS/Champagne Supermiova 65 61 51 45 GOO GOO DOLLS/Name 39 41 41 45 TONI BRAXTON/You're Makin' Me .. - 31 36 45 ALANIS MORISSETTEYou Learn 44 42 47 51 MARIAH CAREY/Always Be My Baby
47 50 50 36 BODEANS/Coser To Free 44 47 42 45 COLLECTIVE SOUL/The World | Know - - - 43 TEVIN CAMPBELL/Back To The World 55 41 40 42 COOLIOA,2,3,4 (Sumpin'..) 50 48 45 49 TRACY CHAPMAN/Giv: Me One Reason
29 30 30 35 NATALIE MERCHANT/Wonder 38 34 33 45 DOG'S EYE VIEW/Everything Falls.. 36 38 38 40 SWVNou're The Dne 33 34 35 41 DONNA LEWIS/ Love You Always... 14 28 30 44 COOLION 234 (Sumyin'..)
29 25 25 34 CELINE DION/Because You Loved Me 39 26 28 41 NATALIE MERCHANT/MWonder 28 31 31 40 PUFF JOHNSONForever More 37 35 39 40 SMASHING PUMPKINS/1979 33 42 44 42 LABOUCHE/Sweet Dreams
34 35 35 33 GIN BLOSSOMS/Follow You Down 33 34 29 38 CDLOR ME BADD/The Ear<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>