I N S I D E

WHAT DO YOU DO NOW THAT
THE SPRING BOOK IS IN?

Consultant John Lund offers a detailed
checklist to analyze the numbers as well as
several scenarios on what to do —
depending on whether your station went
up, down, or sideways.

e e
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This week, R&R sneaks a peek at the brave
new world of Rock radio as programmers
survey the post-Telecom landscape,
promo domos debate the current state of
affairs, and artists provide their own take
on the format. Plus ... Active Rock Power
Gold and Rock Power Gold charts as well
as the top 10 songs from every year of the
last decade.

Begins Page 31

PEOPLE IN THE NEWS

* Dene Hallam now VP/Programming
for KKBQ-AM & FM/Houston

* Chris Mays elevated to
KMTT/Seattle Station Mgr.

* Mike Shepard new Jefferson-Pilot
San Diego Dir/Programming Ops.

* Ken Medek now WBLI/Long Island PD
= Bill White to KDKA/Pittsburgh PD

= Dwight Bibbs appointed to
Noo Trybe/Virgin VP/Promo

* James Richards now WGRR Cincy
VP/GM; David 0’Donnell now VP/GM
at WEND-FM & WWMG-FM/Charlotte

Page 3

( THIS #] WEEK

chwn/PoP

« DONNA LEWIS | Love You Always Forever (Atlantic)

i| CHR/RHYTHMIC
© KEITH SWEAT Twisted (Elektra/EEG)

URBAN
© 112 Only You (Bad Boy/Arista)

URBAN AC
* MAXWELL Ascension (Don't Ever ...} (Columbia/CRG)

coumn .

© BRDOKS & DUNN | Am That Man (Anista)

RAC
© NORMAN BROWN Better Days ... (MoJAZZ/Motown)

HOT AC

e

« ERIC CLAPTON Change The World (Reprise)

AC
© ERIC CLAPTON Change The World (Reprise)

ACTIVE ROCK
* SOUNDGARDEN Burden In My Hand (A&M)

ROCK
* BLACK CROWES Good Friday (American/Reprise)

ALTERNATIVE
* PRIMITIVE RADIO GODS Standing .. (Erga/Columba/CRG)

ADULT ALTERNATIVE
« PRIMITIVE RADNO GODS Standing .. (Erga/ColumbiaCRG)

| NEWSSTAND PRICE $6.50

I
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Philly FMs |

By HeATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

Evergreen Media Corp.
became the third-largest rev-
enue-generating radio group
this week with its proposed
acquisition of four Secret
Communications stations.
| Evergreen is buying Urban
WILB-FM & WMXD-FM/
Detroit for $168 million and
Classical WFLN-FM/Phila-
delphia for $37.75 million. It
is also paying $32 million for
] Classical WQRS-FM/De-
| troit, which it is simulta-
| neously swapping for Great-
! er Media all-Tak WWRC-
AM/Washington plus $9.5
million cash. Greater Media
had agreed to sell "WRC to
Evergreen in late June for
$22.5 million.

When the deal is complete,
{ Evergreen will have five FMs

L

Evergreen ﬁ?ids IViotor City,

in Secret Deal
I WWRC-AM/DC deal shifts from sale toswap

(WILB, WKQI-FM, WMXD,
WNIC-FM & WWWW-FM)
and two AMs (WDFN-AM &
WDOZ-AM) in Detroit, giving
it almost 29% of the market’s
revenues, according to BIA es-
timates. Evergreen would also
strengthen its position to 10.6%
of revenues in Philadelphia,
where it already owns WJJZ-
FM & WYXR-FM.

The new acquisitions add
$28.1 million to Evergreen’s
annual revenues, bringing its
1995 total to $338 million.
This places Evergreen, which
would own 41 stations in 12
markets, in third place behind
No. 1 Westinghouse/CBS
and No. 2 American Radio
Systems.

Evergreen Chairman/CEO
Scott Ginsburg said the

EVERGREEN/See Page 28
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AAAA Wants FCC To Tighten
Radio Ownership Ceiling

W Group also wants greater focus on LMAs, JSAs,

By Steven Coirorp
R&R WASHINGTON BUREAU
Advertisers and agencies are
mounting a full-court press of fed-
eral regulators to head off any
threat of anticompetitive action
by the increasingly consolidated
radio industry.
The American Assn. of Ad-
vertising Agencies, which is

spearheading the push, already
has met with officials from the
antitrust division of the Depart-
ment of Justice, and this week
hoped to begin similar complaint
sessions with individual FCC
commissioners. FCC Chairman
Reed Hundt said last week he
would meet with the trade group,

AAAA/S2e Page 28

Radio Networks

B Solomon exits; Forth,

Sloan in SW’s command

Two and a half years after
founding SW Networks, Susan
Solomon has
stepped down
as President/
CEO and has
been succeed-
ed by current
VP/Affiliate
Marketing
Dan Forth.
Solomon has
been reas-
signed as Sr.
VP/Corporate
Development
for SW parent Sony Corporate
of America. SW also has promot-
ed VP/Finance Todd Sloan to
Exec. VP/COO.

“Dan and Todd are both veter-
an radio professionals who have
been with the company since its
inception,” noted Sony Exec. VP
Jeff Sagansky. “They have been
involved in every aspect of SW

Forth

[n Motion
B Premiere shells out

$8.5 million for Cutler

Step aside Jerry Seinfeld, Jay
Leno, and the cast of “Friends” ...
the big bucks
in comedy
are in radio.

Just ask Ron
Cutler.

Premiere
Radio Net-
works just put
$8.5 million on
Cuter’s door-
! step, principal-
ly for the own-
ership of his
successful comedy programming
that’s heard on 700 stations. The
transaction will supplement the
efforts of Premiere, which stands
as the No. 1 comedy supplier for
radio.

Cutler will serve as President
of the Cutler Productions divi-
sion of Premiere. His company
will move into Premiere’s head-
quarters in Los Angeles but will

Cutler

NG S A Bl
Ryan Becomes PD
At WLTW/New York

Eighteen-month WBEB/Phil-
adelphia PD Jim Ryan has ac-
- cepted a simi-
lar position at
Viacom Lite
AC WLTW-
FM/New
York, effec-
tive Septem-
ber 3. He suc-
ceeds Kurt
1| Johnson,who
¥ became PD of
" Viacom/New

Ryan York Classic
Rock sister WAXQ-FM last
month.

“Viacom and WLTW are the
only people who could have per-
suaded me to leave WBEB,”
Ryan told R&R. “I’m in market
No. 5 — Philadelphia — the sta-
tion’s doing well, and I'm very
happy. Then 1 get a call from
market No. 1 and see the view
from the 40th floor of the Viacom
building. They made me an offer
I couldn’t refuse.

“It’s a big company, and I think
there’s a place for me to grow in

RYAN/See Page 28

last year. Reasons, include:

elsewhere

where.

* The ongoing, rapid emergence of Alternative
stations in all-sized markets

e A successful new CHR sign-on in WKTU/
New York, along with fine performances from
CHRs in Tampa, Houston, Miami, Portland, and

¢ And the success of Urban stations in L.A.,
Washington, Philadelphia, Houston, and else-

NAC was about the only adult-targeted for-

everal key formats targeting listeners un-

der 35 moved up quite nicely on a year-to-

year basis, according to an Interep breakout

of Arbitron’s 92 continuously measured mar-
kets following the Spring *96 survey.

Urban, CHR, and Altemnative stations collec-

tively went up nearly two full shares during the AC

mat that experienced a significant gain (six-tenths
in the last year) while most other adult formats
either stayed about the same or went down (Rock
and Classic Rock tumbled two shares).

Spanish-language radio, which includes sta-
tions that target a variety of demos, rose steadily
over the last year.

But News/Talk listening levels continued to
outpace other formats by a wide margin. Thanks
pethaps in part to the large number of baseball
broadcasts on these stations and to the election
cycle, N/T stations tabbed nearly five percentage
points higher than the No. 2 format.

SW NETWORKS/See Page 28 PREMIERE/See Page 28
Youth Formats Make Gains In Spring 96 Arbitrons
Sp '95 Wi'96  Sp'96
News/Talk 14.5 152 148
Urban 9.7 10.2 102
Country 10.6 96 9.7
9.5 9.2 94
CHR 5.3 53 59
Rock 6.5 55 5.6
Spanish 44 56 53
Oldies 5.9 49 51
Attemative 3.6 41 44

Nostalgia 3.1 33 31
Hot AC 3.1 3.1 2.9
Classic Rock 3.9 2.9 2.8
NAC 2.0 27 26
Classical 1.5 1.8 16
Adult Alt. 11 1.5 1.2
Gospel 0.9 09 08
Religlous 0.6 0.6 0.6
Beautiful/Ez 0.5 04 04
Cont. Christian 0.3 03 03
Ethnic 0.3 03 03

Source: Interep Radio Store tabulation of Arbitron 12+ AQH shares
in the continuous markels, using M Street format designations.

Galaxy's Largest Job Opportunities —Begins Page 120

——AAA Aokl diolbicton, oopa



www.americanradiohistory.com

R&R CHR/POP €])

MAINSTREAM MONITOR
DEBUT 37*

R&R HOT AC (®

R& R ADULT
ALTERNATIVE

R&R ACTIVE ROCK €D
R&R ROCK @

She First cSzlrzg/e and Uideo /fr“om the new album

New This Week At:
B97

WNCI

B94

WAYV

WSNX

WXKS/Boston 11X
Y100/Miami 14X
WKB(Q/St. Louis 18x
WZJM/Cleveland 19x
KWMX/Denver 19x
KMXV/Kansas City 19x
WZPUIndianapolis 42X
WRVW/Nashville 20x
WMXQ/Birmingham 29x
WHY/Albany 29x
WFBG/Greenvillle 32x
WKRC/Wilkes Barre 24X
WSTW/Wilmington 27x
WTRW/Toledo 22X
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Mays Takes On
KMTT/Seattle
Statlon Mgr. Duties

Adult Alterna-
tive simulcast
KMTT-AM &
FM/Seattle PD
Chris Mays has
added Station
e| Manager duties
as part of Enter-
| com’s reorgani-
| zation of its radio
“|properties.
Entercom rec-
ently purchased
Seattle’s Alterna-
tive KNDD-FM, Rock KISW-FM,
and Oldies KBSG-AM & FM.

“Chris has strong organizational
skills,” said Entercom Seattle Radio
Group President G. Michael Dono-
van. “Her background in program-
ming, marketing, and people man-
agement will ensure her success in
this new leadership role.”

Mays — who became KMTT’s
PD when the station debuted in 1991
— added, “This is a very exciting
opportunity. We have an outstand-
ing staff at ‘The Mountain,” and I’'m
proud to be a part of the franchise
Entercom is building in Seattle.”

Mays

Shepard Upped To
Dir./Prog. Ops For
Jefferson-Pilot/SD

KSON-AM & FM/San Diego
Operauons Director/PD Mike Shep-
 ard has been ele-
41 vated to Director/
il Programming
Operations for
Jefferson-Pilot
Communica-
tions’ San Diego
properties —
Country simul-
cast KSON,NAC
KIFM-FM, and
soon-to-be-ac-
quired Oldies
KBZT-FM. Shepard remains
KSON’s on-site PD and assumes
KIFM programming duties.

“I couldn’t be happier with every-
thing in San Diego,” Jefferson-Pilot
President/Radio Division Clarke

SHEPARD/See Page 28

For The Record

Under the terms of a new
blanket license agreement with
ASCARP, stations with gross rev-
enues of $150,000 or below will
now pay a fiat fee for their li-
censes. The gross-revenue
maximum was misprinted in last
week’s issue (R&R 8/9).

Shepard

Dees-Cathlon

Olympic goid medal-winning freestyle wrestler Kurt Angle stopped by
KIIS-FM/L.A.’s “Rick Dees In The Moming” show recently to show off his
spoils. Going for the gold are (I-r) Dees, KIIS personality Ellen K., Angle,
and KIIS personality Vic “The Brick” Jacobs.

Hallam Earns KKBQ VP Stripes

KKBQ-AM & FM/Hous- T2
ton PD Dene Hallam, who W
just celebrated 10 years as a
programmer with Gannett
Radio, has been promoted
to VP/Programming for the
Country outlets. i

KKBQ-AM & FM Presi- [
dent/GM Don Troutt com- &
mented, “Dene consistently
has displayed his ability to
program his stations to the
top of their markets through-
out his career. KKBQ ‘93Q Coun-
try’ is the No. 1-rated Country sta-
tion in Houston in the Spring *96
Arbitron ratings against two heri-
tage Country stations. This recogni-

Hallam

tion is well-deserved, and
we are very proud of him.”
Hallam told R&R, “This
ak promotion and recognition
is very deeply appreciated.
% KKBQ is a special place to
- B be.1d like to say thanks to
each of my colleagues here,
| and especially to my boss
and friend Don Troutt, who
has given me plenty of
room to grow, flourish, and
do my own thing.”
Hallam started with Gannett in
1986 as PD of News-Talk/Oldies
combo KCMO-AM & FM/Kan-
sas City. When he transferred to

HALLAM/See Page 28

PD Medek Dlspatched To ’BLI/I.ong Island

CHR WKRZ/Wilkes
Barre programmer Ken
Medek has been appointed
PD of WBLI/Long Island.
He succeeds Stef Rybak,
who exits the Chancellor
Broadcasting Hot AC.

Medek, who starts at
WBLI next Monday (8/19),
told R&R, “The people in (S
Wilkes Barre were very nice
to work for and I’ll miss
them. But I felt the time was
right in my career to move on. It’s a
neat situation because WBLI puts

me closer to [my New York
City] home. WBLI is a sta-
tion looking to grow, and I
know I’'m the guy who can
do it for them. WKRZ has
been dominant in Wilkes
Barre for years, and I'll take
what’s been successful for
us here and apply it there.”

Regarding rumors that
WBLI would return to
CHR, Medek told R&R, “Tt
was confirmed to me that
the station would remain Hot AC.

MEDEK/See Page 28

KDKA/Pittsburgh Welcomes White As PD

WTVN-AM/Columbus PD Bill
White has been tapped for similar
duties at CBS Radio News/Talk
KDKA-AM/Pittsburgh. He suc-
ceeds Diane Cridland, who left in
May to handle programming at all-
Sports WGMP-AM/Philadelphia
(R&R 4/19).

KDKA VP/GM Brian Whitte-
more told R&R, “I’'m kind of fussy
about who I work with—I demand

attention to detail, but have to win
and have fun. Most important, I
wanted somebody with a great sense
of humor and a greater sense of hu-
manity. Bill was the preeminent can-
didate who exemplified that. He’s a
nice and intelligent man — well-
spoken, confident, and humble at the
same time. And he really knows
how to run a Talk station with a

WHITE/See Page 28
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Bibbs Named Noo Trybe/Virgin VP/Promo

Noo Trybe Recordings/Virgin

Records has tapped Dwnght Bibbs

as VP/Promotion. Based in
Los Angeles, Bibbs most re-
cently was Director/Urban
Promotion for RCA
Records. In line with the
consolidation of Virgin’s
Black Music division, the
appointment was precipitat-
ed by former Virgin VP/Ur-
ban Promotion Wayman
Jones’s recent segue to
Mercury Records as Sr.
VP/Marketing & R&B Pro-
motion (R&R 7/12).

“I’ve known Dwight for many

Bibbs

years, and it’s a natural mave to have
him as part of the family,” said Noo
=mmem Trybe President/Virgin Sr.
VP Eric Brocks. “He
41 brings contacts and energy
| tothe picture, and I’m proud
to have him onboard.”
Bibbs’s one-year RCA
stint followed four years as
Atlantic Records’ co-Na-
tional Director/Urban Pro-
motion. Prior to joining At-
lantic in 1989, Bibbs served
five years with MCA
Records, rising from a sales
and marketing staffer to West Coast
Director/Promotion.

Richards Rises To WGRR/Cincy VP/GM As
0’Donnell Joins WEND & WWMG/Charlotte

Three-year WGRR/Cincinnati
GSM James Richards has been
promoted to VP/GM of the Dalton
Group Oldies outlet. He succeeds
David O’Donnell, who transfers to
Dalton sisters WEND-FM &
WWMG-FM/Charlotte as VP/
GM. O’Donnell replaces Richard
Harlow, who resigned from the Old-
ies/Alternative duopoly.

Dalton Group President William
Dalton commented, “J.R. has done
an outstanding job as WGRR’s
GSM, and we’re pleased to give him
the opportunity to lead one of the
top Oldies stations in the country.

David led WGRR from its infancy
to one of the truly outstarding FMs
in the country, and we’re delighted
he’s accepted the opportunity for a
repeat performance in Charlotte.”

Before joining WGRR, Richards
was GM of WLRQ/Melbourne
and has worked in sales for Cincin-
nati AMs WLW, WCKY, and
WSAIL O’Donnell — a 19-year
veteran of Cincinnati’s 103.5 fre-
quency — became GM in 1988
when the station was UC WBLZ
and remained in that capacity when
it flipped to Oldies in 1990 as
WGRR.
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FCC Moves Ahead On DARS
— Despite Congressional Goncerns

The FCC, in a partial bow to congressional pique, is put-
ting together a panel of outside experts to determine whether
any applicant for digital audio radio service (DARS) is entitled
to special consideration in the granting of spectrum.

The plan is to assemble a panel
of up to five persons — none from
the FCC — which FCC Chairman
Reed Hundt hopes will placate ap-
parently growing congressional op-
position to granting a so-called “pi-
oneer'’s preference” to DARS inno-
vators.

The FCC originally intended to
allocate — at a discount — a por-
tion of spectrum to CD Radio, a
Washington-based company that
had developed some basic technol-
ogy for digital radio. However, the
agency’s intent ran into a buzzsaw:
Congress, specifically Rep. John
Dingell (D-MI), who spearheaded
opposition to granting any compa-

o R

acor Communications (NAS-
DAQ: JCOR), which has ex-
panded rapidly this year through
mergers and acquisitions, repored
second-quarter net ravanuas of
$43.1 million, up 40%: from $30.9
million a year earier. Operating ex-
penses increased about 33% to
$29.5 million from $22.1 ‘million,
while net income grew about 5%
from $3.5 million (17 cents per
share) to $3.7 miflion (17 cents).
Broadcast cash flow was $13.5
million for the 1996 quarter, a 56%
jump from last year's $8.7 million.
For the first half of 1996, net rev-
enues rose 33% to $73.2 million
from $54.9 million; operating ex-
penses increased about 28% from
$42.1 million to $53.4 million. Net
income for the first half of 1996 in-

ny preferential treatment. Din-
gell instead wanted CD Radio
treated like any other interested
company that would have to bid
on as-yet-unallocated spectrum.

Repeal FCC’s Authority

Dingell is a longtime ally of the
NAB, which remains opposed to
DARS. He carried his dislike for pio-
neer’s preference a step further recent-
ly when he introduced legislation that
would, among other things, repeal the
FCC’s authority to grant pioneer’s
preference licenses. That bill is co-
sponsored by House Telecommunica-
tions Subcommittee chairman Rep.
Jack Fields (R-TX), who also took a

~ Jacor Enjoys Boom Quarter

creased about 10% to $4.6 million
(22 cents) from nearty $4.3 million
(20 cents) last year. Broadcast
cash flow were up 55% to $19.8
million from $12.8 million.

“We are pleased to report strong
‘'same station' broadcasi cash flow
increases,” CECQ Randy Michaels
said. “We look forward to continued
growth as we assimilate the Noble
and Citicasters stations and as we
rationalize our markets.”

iicasters (NASDAQ: CITI),

which earier this year agreed
to be acquired by Jacor Commu-
nications for $430 million, this
week posted net revenues for the
second quarter of almost $40.2 mil-
lion, up about 10% from last year’s
$36.9 million. Expenses increased

slap at Hundt by trying to prohibit the
FCC chairman from traveling more
than 50 miles from Washington for the
next two years.

Hundt declined to discuss in de-
tail the pioneer’s preference portion
of the legislation, but said he looked
forward to the upcoming opportu-
nity to discuss the legislation at a
scheduled September 26 hearing.

The pioneer’s preference panel
currently being put together will
begin its work this month, accord-
ing to FCC officials. The panel is
seen as an ostensibly neutral attempt
by Hundt to disassociate the FCC
from the issue, while still keeping
alive the possibility of an applicant
receiving a pioneer’s preference li-
cense. The National Telecommuni-
cations Information Administra-

Continued on Page 8

about 8%, from $21.8 million to
$23.3 million. Net income for the
quarter was $5.26 million (25
cents), up slightly from last year's
$5.24 miliion (25 cents).

For the first half of 1996, Citicast-
ers reported net revenue of $71.3
million, up 9% from last year’s
$685.9 million, while expanses in-
creased 9% from $42.8 million to
$46.1 million. Net income for tha
first six months of the yearwas $4.7
million, down 30% from $6.5 mil-
lion. Citicasters said net eamings
were affected by expenses related
to the pending merger with Jacor.

vergreen Media (NASDAQ:
EVGM) registered record rev-
enues and broadcast cash flows for
Centinued on Page 8

TIME TO FAGE THE MUSICG?

With the Fall Book right around the corner, now is the time to
make sure that your music is everything you need it to be.

H o w ? With MusiCLINK, the NEW standard in music test software.

MusICLINK is a tool designed to increase your market share.
Because unlike other software, MUSICLINK can help you:

¢ Analyze each song’s compatibility with audience segments and demos |
¢ Better understand and fine tune your music core
¢ Identify the songs that inspire your listeners to keep listening

| L
And MusiCLINK is completely compatible with MusicMaster and Selector so you can make oS S
changes quickly and easily. Call Mike Henderson today for more information. You'll discover

that when you face the music with Paragon Research, yow'll like what you see. -

WYWW.americantachohistory-com
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¢ Auditorium Music Tests ® Auditorium Format Analyses ® Perceptual Studies ® Tracking Stftdfes ¢ Focus Groups
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Jacor’s Michaels Raps Justice Department

acor Communications CEO Randy Michaels is enthused about

his group’s strong second-quarter showing. But he’s dismayed —
and perhaps a bit irritated — that the Department of Justice has forced
a mid-course shift in his ongoing plan to acquire more stations.

Michaels told analysts and reporters this week that he felt Jacor was
well-situated to capitalize on its recent purchase of Noble Broadcast
Group and Citicasters and to continue expanding through acquisition.
But he said the Justice Department’s conditional approval of the Citicast-
ers deal made him alter his own acquisition plans to avoid another round
of negotiations with the department’s antitrust division. Last week, Jacor
agreed to divest a Cincinnati station as a condition for Justice Depart-
ment approval of the $430 million Citicasters purchase.

“We have a number of deals waiting ... and essentially done,” pending
completion of Citicasters, Michaels said. He noted that both the Justice
Department and the American Association of AdvertisingAgencies, a
critic of radio industry consolidation, lack knowledge about the radio in-
dustry. “The Justice Department wanted a scalp, and we were the first
one to go through the process.”

Michaels added that some radio owner will have to challenge the Jus-
tice Department’s handling of industry consolidation, but said Jacor could
not afford to be the one. “You should expect the closing of Citicasters to
trigger another round of acquisitions,” he said.

He also defended the increasing concentration of station groups within
specific markets as stronger competition for other media and likened the
process to a package-goods marketer selling several lines of bath soap.
“Procter & Gamble has many soaps on store shelves that compete against
each other but also squeeze out a competitor like Lever Bros.”

Muiti-Market Welcomes New Investor

M ulti-Market Radio expressed no concerns about limited partner-
ship Alpine Associates’ acquisition of a 7.76% stake in the sta-
tion group. Alpine disclosed its purchase of 249,700 shares of Multi-
Market Radio common stock in an SEC filing that said the cost of the
shares ranged from $10.46 to $11.71.

Multi-Market Director/Investor Relations Cynthia Bond said Multi-Mar-
ket was “happy to have them as an investor.” Alpine is a private money-
management firm in New Jersey headed by Todd Mason, who said the
purchase was for investment only.

Moody’s Confirms ARS Ratings

oody’s confirmed this week the B2 rating for American Radio

Systems’ $175 million of 9% subordinated notes and the B2
rating for EZ Communications’ $150 million of 9.75% senior subordi-
nated notes. The confirmation followed the announcement that Amer-
ican Radio Systems would acquire EZ in a deal valued at $655 million.
Moody’s said its ratings confirmation “reflects the combined compa-
ny’s strong portfolio of radio properties where, through multiple station
ownership in single markets, it will have the highest revenue share in
most of its 20 markets.”

Continued on Page 8
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104.6 RTL: #1 In Berlin!

ur relationship
with The Research
Group began five years
ago. Together we
found our market
niche and developed a
strategic marketing
plan to help us devel-
op the right format
and promote it to our
target audience. Over the years, The
Research Group has helped us stay
focused on the original strategy, even
during a down book when our first
impulse was to change everything.
With a few programming adjustments
and the powerful knowledge and
research instruments available to us
through The Research Group, we have
grown to be the #1 radio station-in
Berlin...across the board!”

—Arno Miiller
Program Director
104.6 RTL, Berlin

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning
to help you win —
and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that

will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888 or call:
Jim Woodyard, President, The Research Group-Europe, [33] 1-42-74-46-00.

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ¢ SEATTLE, WA 98121 ¢ (206) 443-3888

Seattle * Colorado Springs * Paris * London
Now an employee-owned company.

*MA 1996. Average Hour, 14+, M-S
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WORS-FM/Detroit

* WFLN-FM/Philadelphia

TRANSACTIONS

DEAL OF THE WEEK

¢ Secret Communications
stations $237.75 million
© WJLB-FM, WMXD-FM &

S L300

DU TR T

1996 DEALS TO DATE

Dollars To Date: $11,471,643,776

Stations Traded This Year:
Stations Traded This Week:

(Last Year: $4,018,034,802)

This Week’s Action: $298,753,825

(Last Year: $78,452,000)

1557

(Last Year: 834)

26

(Last Year: 24)

_— " s

Evergreen Dealing In Motown’s Secrets
U Ginsburg & Co. buy Secret’s Detroit, Philly FMs; trade WORS to Greater Media

T O Tha Wias
A3eal OF ih é leaK
e o L A L e, e

Secret Communications

Stations

PRICE: $237.75 million

TERMS: $168 million for WJLB-FM
& WMXD-FM/Detroit, $37.75 million
for WFLN-FM/Philadelphia, and
$32 million for WQRS-FM/Detroit
BUYER: Evergreen Media Corp.,
headed by Chairman/CEO Scott
Ginsburg. It owns or operates 37
other stations, including WDFN-
AM, WDOZ-AM, WKQI-FM, WNIC-
FM & WWWW-FM/Detroit.
SELLER: Secret Communications
L.P.,, headed by President/CEO
Frank Wood. It owns 10 other sta-
tions.

BROKER: Bill Steding of Star Me-
dia Group

COMMENT: Evergreen is simulta-
neously swapping WQRS for Great-
er Media's WWRC-AM/Washing-
ton. Secret recently agreed to ac-
quire WQRS & WFLN from Ameri-
can Radio Systems (R&R 5/17).

WJLB-FM, WMXD-FM &

WQRS-FM/Detroit
FREQUENCY: 97.9 MHz; 92.3 MHz;
105.1 MHz

POWER: 50kw at 489 feet; 50kw at
459 feet; 20kw at 784 feet
FORMAT: Urban; Urban AC; Classical

WFLN-FM/Philadelphia
FREQUENCY: 95.7 MHz
POWER: 50kw at 502 feet
FORMAT: Classical

Evergreen-Greater Media
Swap

| EXCHANGE VALUE: $32 million

TERMS: Evergreen Media is trad-
ing newly acquired WQRS-FM/De-
troit (see Deal Of The Week) for
Greater Media’'s WWRC-AM/
Washington plus $9.5 million cash.
Evergreen had originally agreed to
purchase WWRC for $22.5 million
(R&R 6/21).

WQRS-FM/Detroit

TRADED TO: Greater Media, head-
ed by President Tom Milewski. It
owns 13 other stations, including
WLLZ-AM, WCSX-FM & WRIF-FMW/
Detroit.

FREQUENCY: 105.1 MHz
POWER: 20kw at 784 feet
FORMAT: Classical

WWRC-AM/Washington

TRADED TO: Evergreen, headed
by Chairman/CEO Scott Gins-
burg. it owns or has agreed to buy
35 other stations, including WTOP-

XPOSE YOURSELF

e

e B

KAMO-AM & FM/Rogers

(Fayetteville)

PRICE: $850,000

TERMS: Asset sale for $800,000
cash and a $50,000 promissory note
at 8% interest

BUYER: Vekony Broadcasting
Inc., headed by President Istvan
Vekony. Phone: (501) 582-9290
SELLER: Johnson Communica-
tions Inc. It owns three other sta-
tions. Phone: (501) 756-9933
FREQUENCY: 1390 kHz; 94.3 MHz
POWER: 1kw day/49 watts night;
25.1kw at 692 feet

FORMAT: Country; Country

KVEN-AM & KHAY-FM/

Oxnard-Ventura

PRICE: $12.7 million

TERMS: Asset sale for cash
BUYER: McDonald Investment
Co., in conjunction with Bengal Pa-
cific Communications. McDonald,
headed by Chairman William Mc-

AHE
i

§
1

|

PLASTIC
BANNERS

©1996 Reef Industnes, inc

AM, WASH-FM & WGAY-FM/
Washington.
FREQUENCY: 980 kHz
POWER: 50kw day/5kw night
FORMAT: Talk

Today’s level of fierce competition demands that
you prominently display your name every
chance you get (Iocation broadcasts, concerts,
station sponsored autograph sessions, etc.). With
Fi { theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars

R ) e o e i

! ® Evergreen-Greater Media swap $32 million

® WQRS-FM/Detroit
® WWRC-AM/Washington
® KAMO-AM & FM/Rogers, AR $850,000
® KVEN-AM & KHAY-FM/Oxnard-Ventura, CA $12.7 million
® KWSP-FMW/Santa Margarita, CA $500,000
® KKSJ-AM & KBAY-FM/San Jose $31 million
¢ KRRA-AM/West Covina, CA $3.1 million
® Northemn lllinois University stations No cash consideration

* WNIU-FM/Dekalb

® WNIE (FM CP)/Freeport
* WNIW (FM CP)La Salle
® WNIJ-FM/Rockford
* WNIQ (FM CPYSterling
® WEIC-AM/Charleston, IL $240,190
g ® WZOC-FM/Plymouth, IN $575,000
® KHKR-FM/East Helena, MT $210,000
® KKDD-AM/North Las Vegas, NV $600,000

® WFLB-AM/Fayetteville, NC $228,635

® KUTQ-FM & KZHT-FM/Salt Lake City $11 million

Donald, owns or has agreed to buy

| six other stations. Bengal is headed

by President Joseph Schwartz.
Phone: (205) 879-0456

SELLER: KVEN Broadcasting
Corp., headed by Robert Fox and
David Loe. Phone: (805) 642-8595
FREQUENCY: 1450 kHz; 100.7
MHz

POWER: 1kw; 39w at 1211 feet
FORMAT: News/Talk; Country
BROKER: Elliot Evers of Media
Venture Partners

KWSP-FM/Santa
Margarita

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Gary & Virginia Brill. They
own KIQO-FM/Atascadero, CA.
Phone: (805) 466-6511

SELLER: Hance Communications
Ltd. Phone: (818) 707-3506
FREQUENCY: 106.3 MHz
POWER: 950 watts at 1463 feet
FORMAT: B/EZ

BROKER: Exline Co.

KKSJ-AM & KBAY-FM/

San Jose
PRICE: $31 million
TERMS: Cash

BUYER: American Radio Systems
Corp., headed by Chairman/CEQ
Steve Dodge. It owns, operates, or
has agreed to buy 97 other stations,
including KSJO-FM & KUFX-FMW/
San Jose.

SELLER: United Broadcasting
Co., headed by managing partner
Steve Snell

FREQUENCY: 1370 kHz; 100.3
MHz

POWER: 5kw; 14.5kw at 2579 feet
FORMAT: Nostalgia; AC
BROKER: Eliiot Evers of Media
Venture Partners

KRRA-AM/West Covina
PRICE: $3.1 milion
TERMS: Asset sale for cash
BUYER: El Dorado Communica-
tions Inc., headed by President
Thomas Castro. It owns, oper-
ates, or has agreed to buy 15 oth-
er stations, including KRRA-AM &
KRTO-FM/West Covina. Phone:
(310) 914-8300
SELLER: Robert Burdette & As-
soc. Inc., headed by President Rob-
ert Burdette. Phone: (310) 841-
| 4980

FREQUENCY: 900 kHz

‘ Contlnued on Page 8

WITH A MINIMUM OF RISK.

Durable banners for a
throw-away price.

UV stabilized plastic won't
fade indoors or outdoors.

¥ Simply FAX your logo and
color separation information

for a free price quote.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut

BAnrHrE Jnd

The-numkbsr

72" x 36° gives you 170 banners per roll

36" x 24" gves you 330 banners per roll

31" x 18" gives you 340 banners per roll

Call today
g ge' exposed‘ 3 P O. Box 750245
800 / 23 ] '24 ] 7 K’ ;{1%[%87",4;&)77275‘0245

REEF INDUSTRIES. INC 713/507-4295 FAX

WWWW—a e ricanrsaiareterycom:-
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NEwW WORLD

NEW RULES

NEW ANSWERS

Have you heard? Other research
companies are touting their ... uh ... innovation

... using a PC to search a music test for the hit songs.

What's so revolutionary about a simple graphic front
to a spreadsheet? Nothing!

Bottom line: They are still giving you

primitive test results - popularity, burn and
unfamiliarity. A bunch of numbers that won’t help you
do what you really want to do:

Create the best possible personal
Jjukebox for every individual listener.

The truth is, in music research, as with
morning shows and TV spots, there are very few
companies who are real innovators. There are lots
of great pretenders. There are even more
passengers on the “no clue bus.”

TrueVariety music research
with TrueCore Targeting

We all agree on the importance of “VARIETY” to
create the right music mix for your station. But does
any music test actually show you how to achieve
real music VARIETY?

Now, the results of your music test can

show you the real Music Variety Profile™

of every song you've tested as defined by your

TrueCore listeners. This gives you, for the first time ever,
the power to optimize your song-to-song appeal according
to your listeners personal perception of what they believe
is real music VARIETY.

You have the power that no else has to create a
personal jukebox for each individual listener.

You’'re living in a new world. There are
new rules. It’s time for new answers!

TrueVariety music research - callout and
catalog music testing - shows you what

you need to do to have true audience appeal.
And create real music VARIETY. It unlocks
the answers hidden deep in your music test
to actually help you create a personal jukebox
for each of your listeners.

B> TrueVariety test results on your Windows™ PC:
e Design your own unlimited custom rankers.

e Sort test results any way you want in seconds.
e Point-Click-Done! Instantly categorize songs.

e Update Selector™ using Windows™ clipboard.

> Real cluster analysis on your PC:

e You (and your listeners) define music clusters.
¢ Unlimited number of clusters definable.

¢ You interactively define your TrueCore sound.

>Use your TrueVariety test results on your PC to:
e Fine tune powers, secondaries for TrueCore fit.

¢ Find Powers not matching your TrueCore sound.
¢ Find Secondaries with TrueCore Power potential.
* |ID which songs work together; which don't.

> Benefit from 100 perceptual test questions.
> TrueCore Targeting creates a super tight screen.

'TM

New World. New Rules. New Answers

Upgrade today to the revolutionary
innovations you’ve come to expect from
TrueVariety™ music research,

Nest Marketing™ listener cultivation,
Mental Weaponry™ perceptual research,
and TrueCore™ Targeting.

CRITICAL MASS MEDIA

Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Donna Leonard.
(847) 441-9CMM ¢ (847) 441-4FAX * cmm@cmmnet.com

© 1996 Critical Mass Media, Inc.

internet site: www.cmmnet.com
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TRANSACTIONS

Continued from Page 6

POWER: 5kw day/1kw night |
FORMAT: Spanish

Northern IIIm0|s :
University stations

PRICE: No cash consideration
TERMS: License transfer

BUYER: Board of Trustees of
Northern lllinois University, head-
ed by Chairman Myron Siegel, ac-
quiring an interest in Northern flli- |
nois University. Phone: (815) 753- |
9000

SELLER: Board of Regents for
Northern lllinois University, trans-
ferring its interest in Northem lllinois
University

WNIU-FM/Dekalb
FREQUENCY: 89.5 MHz
POWER: 50kw at 500 feet
FORMAT: Classical

WNIE (FM CP)/Freeport
FREQUENCY: 89.1 MHz
POWER: 3kw at 300 feet

WNIW (FM CP)La Salle
FREQUENCY: 91.3 MHz
POWER: 25kw at 300 feet

WNIJ-FM/Rockford
FREQUENCY: 90.5 MHz
POWER: 50kw at 367 feet
FORMAT: News

WNIQ (FM CP)/Sterling
FREQUENCY: 92.5 MHz
POWER: 3kw at 300 feet

WEIC-AM/Charleston
PRICE: $240,190

TERMS: Asset sale for assumption
of debt

BUYER: We're Eastern lllinois

FCC Moves Ahead On DARS
— Despite Congressional Concerns

Continued from Page 4

tion is among the agencies expect-
ed to provide panelists who are ex-
perts on the issue.

Besides CD Radio, two other
companies — Primosphere and
Digital Satellite Broadcasting
Corp. (DSBC) — have applied for
pioneer’s preference licenses, ac-
cording to the FCC. A pioneer’s
preference license would be worth
considerable money to any compa-

BE A PART

OF RADID'S
BIGGEST NIGHT!

! tions Inc., headed by President

| 2148

Christian Broadcasting inc., head-
ed by President Gary Lee. Phone:
(217) 345-2148

SELLER: Com-Stat Communica-

Steve Garman. Phone: (217) 345-
FREQUENCY: 1270 kHz

POWER: 1kw day/500 watts night
FORMAT Country

L ._An.".

WZOC-FMIPIymouth

(South Bend)

PRICE: $575,000

TERMS: Asset sale for cash
BUYER: Plymouth Broadcasting
Inc., headed by President James
Kunze. Phone: (219) 936-4096
SELLER: Community Service
Broadcasters Inc., headed by Pres-
ident Kenneth Kunze. It owns
WTCA-AM/PIymouth. Phone: (219)
936-4096

FREQUENCY: 94.3 MHz

POWER: 11.5kw at 492 feet
FORMAT: AC

~ Montana

KHKR-FM/East Helena
PRICE: $210,000

TERMS: Asset sale for cash
BUYER: STARadio Corp., headed
by President Jack Whitley. It owns
four other stations, including KMON-
AM & FM/Great Falls, MT. Phone:
(815) 935-9559

SELLER: Northwest Broadcasting
L.P.,, headed by general partner
Roger Lonnquist. Phone: (406)
449-4251

FREQUENCY: 104.1 MHz
POWER: 5kw at 653 feet
FORMAT: Country

KKDD-AM/North Las
Vegas (Las Vegas)
PRICE: $600,000

TERMS: Asset sale for cash

ny that earns the special consider-
ation. The exact amount is not like-
ly to be calculated until the FCC
auctions off another portion of spec-
trum to companies interested in dig-
ital audio, but who failed to qualify
for pioneer’s preference.

“The panel is going to look at
the standards for granting a pio-
neer’s preference and decide if the
DARS applicants satisfy the cri-
teria,” said FCC counsel Julius
Genachowski.

BUYER: Las Vegas Radio Co. Inc.,
headed by Chairman Joseph Mc-
Naughton and President Richard
Jakle. Phone: (703) 741-7700
SELLER: Regent Communica-
tions Inc., headed by President Ter-
ry Jacobs. It owns 13 other stations,
including KFMS-FM & KSNE-FM/
Las Vegas. Phone: (702) 732-7753
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: This station is dark.

y ™

WFLB-AM/Fayetteville
PRICE: $228,635

TERMS: Asset sale for cash
BUYER: Beasley FM Acquisition
Corp. Inc., headed by George Bea-
sley. He has interests in 20 other sta-
tions. Phone: (941) 263-5000
SELLER: WFLB Inc., headed by
President Donald Curtis. Phone:
(919) 876-6464

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

KUTQ-FM & KZHT-FW

Salt Lake City
PRICE: $11 million
TERMS: Stock sale for cash

%73 milion, up 74% from $42 mi-
lion a year earfier, while broadcast
cash fiow was $30.1 million, a 69%
jump from last year's $17.8 million.
Evergreen showed a net loss for the
quarter of $3.4 million (18 cents)
comparad to a net loss a year earli-
er of $759,000 (7 cents) in the sec-
ond quarter of 1995. The comparny
altributad the loss to increased non-
cash depreciation and amortization
expeanses related to outstanding

For the first half of 1996, Ever-
green consolidated nal revenues of
$126.4 million, up B7.5% from last
year's $67.4 million, and broadcast
cash fiow was up about 80% from
$25.8 million to $46 milllion. The
company showed a net loss for the
first half of $20.2 million, compared
to §1.9 milion last year,

“The second quartar raflacts
Evargreen’s temfic progreéss in
growing and operating its major-
market radio station portfolio,”
Chairman/CEQ Scott Ginsburg

BUYER: Regent Communications
Inc., headed by Terry Jacobs. It
owns 14 other stations, including
KALL-AM, KKAT-FM & KODJ-FW/
Salt Lake City.

SELLER: Bountiful Broadcasting
Il L.L.C., headed by managing part-

Continued from Page 4

cast and media industries.

retain his Sr. VP post.

vision series for children.

—

“Among the goals of the foundation are demonstrating the positive
contributions broadcasters make to society and helping the industry |
meet the challenges that lie ahead,” Sherman said. The NAB board |
recently expanded the foundation’s charter to undertake a broader
range of programs, including research on social and economic issues ‘
affecting the industry. The first project announced under the founda- |
tion’s expanded scope is pilot funding for “Wave,” an educational tele- '|

ner Starley Bush

FREQUENCY: 99.5 MHz; 94.9 MHz
POWER: 39kw at 2953 feet; 47kw
at 2790 feet

FORMAT: CHR; CHR

BROKER: Greg Merrill of Media
Services Group

BUSINESS BRIEFS

Financials: Star Media Builds Capital; Heftel A ‘Buy’

Star Media Group has formed a new company, Star Media Cap-
ital, to offer investment banking services oriented to the broad-

A separate entity from Star Media, the new division wiil be headed by
J. Peter Bardwick, who previously was CFO/Exec. VP atBeasley Broad-
cast Group and VP/Finance at Westwood One ... CS First Boston be-
gan coverage last week of Heftel Broadcasting with a “buy” rating.

Shennan Heads IlAB Education Foundatmn

AB Sr. VP/Television Chuck Sherman has been named Presi-
dent of the organization’s Education Foundation. Sherman will I

gains in ... cash flow.”

nfinity Broadcasting (NYSE:

INF) reported its 19th consecu-
tive quarter of record financial re-
sults, President'CED Mel Karmazin
said. Met revenues skyrocketed
109% for the quarter to $177 milion
from £84 millicn, while net income
was $28.9 million (25 cents), up
68% from last year's $17.2 milfion
{17 cents). Operating cash flow for
the quarter was up 50% to $63.2
million from $42.3 million.

Through the first six months of
1996, Infinity reported net revenues
of $261 million, up more than 80%
from almost $147 million a year
ago. Net income was $30.6 million
(27 cents), compared to $17.7 mil-
lion (18 cents) last year.

estinghouse Electric

{NYSE: WX), which propos-
a5 to acquire Infinity Broadcast-
ing, posted second-quarier sales
and operating revenues of more
than $2.2 billion, a 50% increase
from last year's $1.4 billion, while
operating costs and expenses
jumped slightly more, from $1.3 bii-

lion to §2.2 billion. The company
reported a net loss of $89 million
{20 cents) for the quarter, com-
parad to a nat profit a year ago of
%59 million (12 centz). The com-
pany sald the quarterly results in-
cluded a non-cash charge of $116
million for environmental remedi-
ation costs.

The company’s Westinghouse/
CBS Group reported eamings be-
fore interest, taxes, depreciation,
and amortization (EBITDA) of $267
million, compared to $71 million a
year ago. On a pro-forma basis,
which includes CBS resuits for the
1995 second quarter, the company
reported a 3% increase in sales to
$1.1 billion while EBITDA rose 8%.
The company said radio results
were particularly strong, reflecting
an 11% jump in sales as well as
lower costs._

For the first six months, West-
inghouse Elactric repariad reve-
nues of naarty $4.2 billion (21 cents)
compared to $2.6 hillion {12 cents)
last year. Operating costs and ex-
penses were up 100% to $5 billion
from $2.5 biflion last year; net in-
come was $92 million (21 cents),
up nearly 20% from $74 million (12
cents) a year ago.

Ind1v1dual Tickets: $500

Tables: $3,500 / $5,000 / $10,000 / $15,000
I Hosted by Westwood One’s Casey Kasem
Brought to you by SEARS

THE 1996 RADIO HALL OF FAME INDUCTION GALA
Sunday, October 27
The Radlo Hall of Fame in the Chicago Cultural Center

RADIO

For Further Information
or Tickets Call:

(800) 860-9559
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Westwood Q:n:e Eﬁthiéinment presents

Sunday night September 8
from the Cynthia W. Mitchell Pavilion
Houston, Texas

Plus, Labor Day weekend, hear it all
from the man himself in “Mercury
Falling”. The three-hour Westwood 8
One Entertainment Sting specia?
contains a brand new tell-all interview
and rare and exclusive performances
from the BBC and Westwood One.

For details, call your Westwood Cne
Enteraaéﬁmentf;represent&tive at T
(310) 204-5000. .

IYI\WESTWOOD ONE &
Y ENTERTAINMENT. o8

DIRECT V. B

 DIRECTY s nogisred tadear
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NEWSBREAKERS.

UAC WMYK/Norfolk
Goes CHR/Rhythmic

WMYK-FM (Kiss 92)/Nor-
folk abandoned the Urban AC for-
mat at 10pm Friday (8/9) by air-
ing continuous construction
sound effects before flipping to
CHR/Rhythmic at 3pm Saturday.
PD “Hurricane” Dave Smith —
who also serves as PD at sisters
WOWI-FM & WSVY-FM —
will oversee WMYK'’s format
change; its sale to Clear Chan-
nel Communications was ex-
pected to close by today (8/16).

Smith told R&R, “We aired the
construction noises so we could cre-
ate a buzz. We went full-blown with
[the music] on Monday, but we still
have some construction noises go-
ing on in the background. We have
a few personalities, and we’re try-
ing to do a couple of different things
with the current staff.”

Smith said the station will remain
jockless until the end of the month,

WMYK/See Page 28

KiX 106 Picks Fisk
As Its Program Dir.

Former WCUZ-AM & FM/
Grand Rapids OM J.L. Fisk has
been named PD at Country WGKX-
FM/Memphis. He replaces Ray
Edwards, who left for the KDRK-
FM/Spokane PD post last month.

“[We] conducted a nationwide
search for the right PD,” WGKX
President/GM John Bibbs com-
mented. “J.L. is just what KIX 106
needs to take us into the next centu-

Fisk said, “I’m eager to get back
to the South and am really excited
about being a part of the winning
tradition at KIX 106.”

Prior to his move to Grand Rap-
ids a year ago, Fisk programmed
KHHT-FM/Austin, WCHK-AM/
Atlanta, and WKJN-FM/Baton
Rouge.

Reynolds Tapped As
WRAL/Raleigh’s PD

One-year Hot AC WRAL/Ra-
leigh moming show producer Steve
Reynolds has been promoted to PD.
He succeeds Todd Fisher; who left
to become Group PD for WRAL
parent Capitol Broadcasting and
program Capitol Hot AC WWMX/

Baltimore (R&R 7/19).
Reynolds told R&R, “I have
blind trust in Todd because he knows

what he’s doing. The charge for me
is to continue to grow the talent and
continue making the station fun.
This is a great opportunity for me to
apply what I've learned in momning
radio to a 24-hour-a-day format. I
love Hot AC because it’s so mass
appeal. We play great music, but the
objective is to get our announcers
and listeners to care a little more
about some of the other elements on
the station.”

This is Reynolds’s first program-
ming assignment. He previously
worked on-air at WRDU/Raleigh;
WMAS-FM/Springfield, MA; and
KWL O/Waterloo, IA.

EMD Goes Bach To The Future

EMI Music Distribution (formerly Cema) convened its annual conference
in Toronto recently, featuring presentations by affiliate labels EMI, Capitol,
Capitol Nashville, Angel, EMI Latin, the Enclave, Virgin, and EMI Chris-
tian Music Group. Assembled following EMI Records’ showcase are (I-r)
EMD President/CEO Russ Bach, EMI-Capitol Music Group North Amer-
ica Exec. VP/GM Teni Santisi and Chairmarn/CEO Charles Koppelman,
EMI Records President/CEO Davitt Sigerson and Sr. VP/A&R Brian Kop-
pelman, featured performer Patti Rothberg, EMI Music President/CEO
Jim Fifield, and EM! Europe President/CEO Rupert Perry.

Larson Hired As PD At B97/New Orleans

WZEE (Z104)/Madison, WI PD/middayer Joe Larson has been ap-
pointed PD at Heritage Media CHR/Pop WEZB-FM (B97)/New Orleans,
effective the week of August 26. Interim PD Joey Giovingo, who replaced
Harry Valentine in January, will remain as Asst. PD/MD.

WBYU-AM & WEZB President/GM Marc Lewnissen told R&R,
“When I considered B97’s heritage in the market and longstanding great
reputation nationwide, I wanted to hire someone who fit the qualities of
some of the past PDs. With Joe ... I couldn’t find any dirt on the guy!”

WEZB had flipped from CHR/Pop to Talk last October, then returned to
CHR/Pop in June (R&R 6/14). Heritage President/Radio Group Paul Fid-
dick called Larson’s appointment “another step in the rebuilding of the
B97 franchise. It’s our ambition to restore the station to where it was until
the early *90s.”

Larson — who began his radio career in 1983 at WROK & WZOK/
Rockford, IL and served as WZZU/Raleigh’s PD before joining *ZEE in
’92 as MD — added, “I had a great time at Z104. But it’s going to be a great
experience to work at another heritage station. I'm very excited it’s back to
CHR; we’re going to put on an entertaining radio station and play the hits.”

Curtis/Raleigh Ups Shackelford, Thomas

WQDR/Raleigh OM/PD Len Shackelford has added OM duties for
Curtis Media’s recently acquired Country competitor WKIX. Concur-
rently, WKIX has elevated morning co-host Morgan Thomas to PD/MD;
she’s been WKIX’s acting PD since Dave Anthony left for the WGRX-
FM/Baltimore PD post last May (R&R 5/10).

Shackelford — who joined QDR as PD three years ago and also has
programmed WSTH-FM/Columbus, GA and WSSL-FM/Greenville, SC
— told R&R, “I’'m a very lucky guy and very grateful for the confidence
shown me by [Curtis Media COO] George King. This is an exciting op-

portunity to be part of two very successful, growing stations and continue |

to build the Country lifegroup in Raleigh-Durham to see how big the sta-
tions can really get.”
Morgan has been part of the station’s moming team for four years —

RALEIGH/See Page 28
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Ballentme 0M As WDGL Fllps To CHR
("] Fleenor takes over WONE-Marlnn OM slot

American Radio Sys- [ tions. WDOL was splitting
tems’ WDOL-FM/Day- audience not only with
ton flipped from Oldies to [crosstown] WCLR-FM &
CHR/Rhythmic on August WZLR-FM, but also with
9 at 6pm, calling itself “94.5 WGRR/Cincinnati. On the
The Beat.” Jeff Ballentine other hand, the Beat will pro-
— OM of ARS sisters vide a radio station to a mar-
WONE-AM & WMMX- ket segment that has previ-
FM — has traded his "ONE ously been underserved.”

duties with WDOL OM Core artists include Coo-

Mary Fleenor, who retains lio, La Bouche, L-L- Cool
her OM post at WLQT-  Batentine  J> TLC, and Mariah Carey.
FM. The station will run jockless

Ballentine commented, “The for the next four weeks until a PD,

move was made for a two-fold rea- MD, and airstaff are chosen. The sta-

son. First, no radio station in the tion has also applied for the WBTT
Dayton area plays this specific blend ~ calls.

of CHR, R&B, dance, and rap mu- Prior to joining ARS/Dayton, Bal-
sic. Second, it was obvious themar-  lentine served as PD of WERQ
ketcouldn’t support three Oldies sta-  (92{)VBaltimore.
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 EXECUTIVE ACTION __

Boehme, Hodge Lead KRG Internet Mktg. Sales

atz Radio Group Sr. VP/Di-

rector of Research Gerry
Boehme has been named Sr.
VP/Director of Radio Information
Services for the company’s new @
Intemet Marketing Sales unit. The |
division will link ad sales with ra-
dio station web sites and content |
on the World Wide Web. Katz |
Hispanic Media VP/GSM Jeff
Hodge has been named the new
division’s VP/Sales and will co-
ordinate its day-to-day activities.

“{This] represents an extension of our philosophy to capitalize on change
and provide the best ongoing service to our station clients and agency cus-
tomers,” said KRG President Stu Olds. “We believe radio and the web will
form a natural alliance. Each medium provides qualities the other needs,
and we're certain that radio home pages can provide a wealth of benefits to
individual stations and their listeners, as well as advertisers."

The division’s first goal is to establish home pages for each client radio
station, Hodge said. To facilitate this, KRG has partnered with a provider
to supply web site design and technical services to clients.

Boehme joined Katz Radio in 1978 and was promoted to Associate
Director/Radio Research in '82. He added VP stripes at KRG in 1985 and
rose to his most recent post in "91. Hodge joined Katz in 1980 and later
became a KRG divisional Exec. VP/GSM. He left for a four-year stint at
the Interep Radio Store, then retumed to Katz in '93.

Boehme Hodge

Skelton Key To MCA Group Biz & Legal Affairs

he MCA Music Entertainment Group has

tapped former RCA Records VP/Business Af-
fairs Roger Skelton as VP/Business & Legal Af-
fairs, based in New York. This new post was creat-
ed in response to the increased presence MMEG |
has built there with Universal Records.

“Roger comes to MCA with a strong background in
music-industry business affairs,” said MMEG Exec. VP/
Business & Legal Affairs Larry Kenswil, to whom
Skelton reports. “l am delighted to welcome him to MCA
and look forward to having him as a valuable part of
the Music Entertainment Group’s executive team_”

Skelton joined RCA as an accountant in 1974, ris-
ing to Intemal Auditor in 1976, Administrator/Intema-
tional Licensing in 1978, and Manager/Intemational Licensing in 1979.
He joined that label's Business Affairs departmentin 1982 as Manager/
Contract Administration. In 1985 he was promoted to Director/Business
Affairs and in 1987 to VP/Business Affairs, East Coast.

Hoffner Joins Rising Tide As VP/Sales & Mktg.

oel Hoffner has been named VP/Sales & Mar-

keting for Rising Tide. Hoffner comes to Nash- |
ville after a 12-year stint at Uni Distribution’s Universal
City, CAheadquarters, most recently as VP/Sales.

“Joel is one of the best all-around record company
executives in the business,” Rising Tide PresidentKen |
Levitan commented. “He has longtime ties to Nash-
ville, and in his many years at Uni Distribution he has
been heavily involved with the sales and marketing of
country music.”

In addition to overseeing all sales and marketing
activities for Rising Tide and its affiliated labels, Hoffner
will create and implement marketing campaigns and
coordinate all sales activities with Uni Distribution.

The Texas native began his career in record retail in Dallas, later join-
ing Heilicher Brothers/Pickwick Distribution.

T s

Brooks Becomes Benchmark/Greenville OM

WIRK-FM/West Palm Beach PD Ron Brooks has been named OM at
Benchmark Country trombo WESC-AM & FM & WFNQ-FM/Green-
ville, SC. The post has been vacant since Jeff Garrison left for the PD job
at KMLE/Phoenix four months ago (R&R 4/26).

Allen Power, the trio’s GM, commented, “I’m very excited to have Ron
on the way to lead our team forward in one of country music’s most notable
battles. He has the strategic mind, energy, and enthusiasm we were looking
for.”

Brooks has been WIRK'’s PD since February *93. His background in-
cludes stints in Sacramento, San Francisco, Denver, Daytona Beach, and
Madison, W1

i —_
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— MUSIC TEST ON DISK ———

» The fastest music test software | B rr
available for radio — period.

****** NDLY

» Designed by PDs for PDs.

[HENSOM, GEORGE

Included ) » Help Wizards guide you
FREE B, | through the software
step-by-step.

with each » Tabs/crosstabs are saved
Eagle Gl'Ollp automatically.

Music Test

» Do simple sorts or advanced
complex cross-tabs FAST.

» Sort over 1,000 songs FAST.

» Music test data can be
interactive with Selector®.

TORAES, NESTOR

w8 » Analyze your auditorium music
ot a5 w2 test data like you never have
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REVOLUTIONARY SOFTWARE

Before you buy another auditorium music test... call us!

The Eagle Group

Research Strategies for Radios.

Call now for your free demo disk 303.980.1888

HIT Search® is a registered trademark of The Eagle Research Group, Inc. Windows® is a registered trademark of Microsoft Corporation. Selector® is a registered trademark of Radio Computing Services, Inc.
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WHY IS ATAN BURNS & ASSOCIATES
‘THE most recommended
AC/CHR CONSULTING FIRM?

Dave Shakes, Donna Burns, Alan Burns and Jeff Johnson.

Because of our strategic thinking, experience,
and personal attention. No cookie-cutters here.
The result is success for our clients.

For example:

Case study #17 - CHR, Top Five Market

This legendary CHR in one of America’s largest cities had fallen to 12th place.
Morning show had lost its edge, music had wandered away from target’s primary
tastes, promotions were flat. Alan Burns & Associates helped existing staff create
and execute a plan to turn it around.

Result: Returned to the top of 12+ and 18-34 in less than 9 months.

Case study #18 - AC, Top Twenty Market

This AC station had launched to disappointing results. When it brought in Alan
Burns & Associates we reduced the station’s dependence on too-old oldies, sur-
rounded their warm but boring morning man with a more lighthearted cast, and
suggested promotions that added appeal to the target.

Result: #1 25-54 Adults for 8 consecutive books.

We can do the same for you. Call 703-648-0000.

& Associales.

A few stations we've helped—KHMX, Houston * WBBM-FM, Chicago * KBIG, Los Angeles * WRQX, Washington, DC ¢
KQKQ, Omaha * WQAL, Cleveland * TTFM/GOLD FM, Melbourne, Australia * KIIS, Los Angeles  WWMX/WOCT, Baltimore *
KSTP-FM, Minneapolis ¢ WRVQ, Richmond ¢ KEZR, San Jose * WBOS, Boston « WRAL, Raleigh * WLTQ, Milwaukee ®
WZPL, Indianapolis * WJMN, Boston * MIX 106.5, Sydney, Australia * WWDE/WNVZ, Norfolk * KJMN, Denver *
WOMX, Odando * WKSE, Buffalo ¢ RS2, Berlin, Germany and many more.

e WWW. americanrachotrstoryeoT i o |
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NEWSBREAKERS.

August 16, 1996 R&R ¢ 13

e DON GRIFFIN has become CFO of
Redwood Broadcasting and has been
named a member of the company’s
board of directors. He most recently
served as VP/GM of American Radio
Systems’ WDOL-FM & WLQT-FM/
Dayton. In related news, Redwood has
closed its purchase of KHZL-FM/Red-
ding, CA and anticipates ownership of
crosstown KNNN-FM by the end of the
month.

© RON JONES is the new PD at non-
commercial WGBH-FM/Boston. He
most recently held a similar post at
KCUR-FM/Kansas City.

e TYE HANNA has risen from Manag-
er/Financial Reporting to Director/Fi-
nancial Reporting for Cox Radio.

Records

¢ RAMA BARWICK has assumed the
Director/Dance Music Marketing post
at MAX Music & Entertainment and will
be based in its Miami offices. He was
formerty Manager/Dance Promotion at
Hot Productions. The label’s first re-
lease through its new agreement with
Uni distribution will be Ororo’s “Zom-
bie”; (305) 377-3100.

e WILL ACKERMAN, founder of
Windham Hill Records, has teamed
with former Windham Hill President/
A&R DAWNATKINSON to form Imag-
inary Road Records, a joint venture
with PolyGram Classics & Jazz and the
Philips Music Group. Ackerman will
serve as CEOQ; Atkinson will act as
President. The label will focus on con-
temporary instrumental music and clas-
sical/folk pieces.

BiRTHS

Arista Records Manager/Col-
lege Rap Promotions Jean-Pierre
Diaz, girlfriend Maria Gonzales,
son Parnis Julian, July 19.

COLDOLENCES
Former WQSI-AM & WZYQ-
FM/Frederick, MD co-owner
Howard Fisher, 74, August 3.

e SIGNATURE SOUNDS RECORD-
ING COMPANY has signed with Koch
Distribution for North American ship-
ping rights, effective September 3. The
label features Massachusetts-based
folk and bluegrass performers; (508)
392-0242.

National Radio

e SALEM COMMUNICATIONS
CORP. has purchased The Word In
Music, a Contemporary Christian sat-
ellite-delivered music service. Salem
VP/Operations Ken Sasso will directits
production and programming. Salem
Radio Network will provide affiliate ser-
vice from its Dallas headquarters; (214)
831-1920.

e ABC RADIO NETWORKS has
teamed with the History Channel to
create “FromTheArchives Of The His-
tory Channel,” a 60-second vignette
spotlighting each day’s mostimportant
historical events. The features begin on
September 2. Additionally, ABC Radio
celebrates its five-year refationship with
Oldies host DICK BARTLEY; (214)
776-4644.

e CBS RADIO NETWORKS presents
“Planning For Your Retirement,” a 10-
part series airing the weekend of Sep-
tember 7. Anchored by Fortunemaga-
zine columnist Marshall Loeb, the vi-
gnettes will encompass savings tech-
niques, employer pension plans, and
social security expectations. The re-
ports will air between 6:41am and
10:41am each day; (212) 975-3771.

e PREMIERE RADIO NETWORKS
has acquired the nationally syndicated
“Ken Hamblin Show” from Entertain-
ment Radio Networks. Premiere will as-
sume broadcast rights on September
16. The program airs daily from 3-6pm
ET/noon-3pm PT; (818) 377-5300.

® CRN INTERNATIONAL and Pilot
Pen have joined in launching back-to-
school promotions slated to run through
September 28. Two :60 radio features
— “Phat Street,” targeted at Urban ra-
dio and hosted by Kid Capri, and
“Street Notes,” hosted by Alternative
KROQ/L..A.’s Richard Blade — include
concert information and industry news.
The shows also enabie listeners to par-
ticipate in a contest in which the win-

\

|

ner receives a $500 back-to-school |

_ cently served as a production assistant

wardrobe and a chauffeur-driven Hum- ; I

vee ride for the first day of school; (212) |
682-6565 ext.220/226.

e METRO NETWORKS INC. has re-
located its main offices. The new ad-
dress is 2800 Post Oak Boulevard,
Suite 4000, Houston, TX 77056-6199.
Phone (713) 407-6000; fax (713) 407-
6049.

| Industry

® RICH PASTORE has become Exec.
VP, CHERYL BROZ has risen to VP/
Radio, and SHARON WHITE is now
VP/Label Relations at FA Communi-
cations. Pastore was formerly RCA
Regional Promotion Manager; Broz
previously served as FA’s Regional
Sales Manager/Radio; White most re-
cently held the Manager/Label Rela-
tions post.

e VALERIE LIAKOPOULOS has been
promoted from SalesAsst. to Research
Analyst and LAURA TREANOR has
become Jr. Research Analyst at Ban-
ner Radio/New York. Treanor most re-

for both Interscope Communications
and Sudden Pictures.

o DAVE NELSON has been named
VP/Sales & Marketing of SuperSpots,

effective August
19. He has spent
the last 10 years
in various sales
and marketing
posts at WMCW-
AM/Harvard, IL.

DAVID CON-
RAD has risen
from VP to Sr. VP
for Rondor Music
Intemational.

Conrad

PROS ON

THE LOOSE

Karen Blake — Afternoons
WKLB/Boston (617) 748-9800

Roger Cary — Afternoons
WQSR-FM/Baltimore (410) 515-
1967

Ed Wiegle — Voiceover talent/
producer Tour Design Inc. (317)

SPECIAL GUEST RAFFLER — | |
WPDH/Poughkeepsie, NY APD/
MDy/afternoons Greg Gattine (1)
can't stand the suspense as .38
Special’'s Don Bames reads the
winning name in the station’s 20th
Anniversary $20,000 giveaway.
Close to 12,000 lucky listeners
scored tickets to the free Orange
County Speedway concertin near-
by Middletown, which also fea-
tured two local acts. The lucky
$20K winner? Joseph O’Leary of
Wappingers Falls, NY.

598-0161,
| Digitat AC — J.J. Cook
NAT’ ONAL BRYAN ADAMS Let's Make A Night To Remember
RADIO
Digital Hot AC — J.J. Cook
F ORMATS JOHN MELLENCAMP Key West Intermezzo ...
ABC RADIO NETWORKS

Robert Hall ® (214) 991-9200

Starstation — Peter Stewart

BEACH BOYS | Can Hear Music
LIONEL RICHIE Ordinary Giri

Hot AC — Robin Jones

MARIAR CAREY Forever
LOS DEL RIO Macarena

Touch — Monica Logan
LUTHER VANDROSS Your Secret Love

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

DAVE MATTHEWS BANO So Much To Say
MELISSA ETHERIDGE Nowhere To Go
TOM PETTY & THE HEARTHREAKERS Walls

Lite AC
COLOR ME BADD The Earth, The Sun, The Rain
MICHAEL ENGLISH Your Love Amazes Me

CECE PENISTON Movin’ On
MAXI PRIEST {/SHAGGY That Girl
SWV Use Your Heart

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital CHR — J.J. Gook

BRYAN ADAMS Let's Make A Night To Remember
BRANDY/TAMIA/KNIGHT/XHAN Missing You

R. KELLY | Can't Sleep Baby (i 1)

Digital Soft AC — Mike BettzHi
BRANDY/TAMIAAKNIGHT/KHAN Missirg You

Digital AC Mix — Mike Bettelli
DONNA LEWIS | Love You Always Forever

Modemn Rock — Leslie Cohan

REFRESHMENTS Down Together
SUBLIME What | Got
WHITE ZOMBIE I'm Your Boogie Man

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-£700

Aduilt Hit Radio — J.J. McKay

CRANBERRIES Free To Decide
JOHN MELLENCAMP Key West Intermezzo ...
PRIMITIVE RADIO GODS Standing Outside A Broken .

Soft Hits — Rick Brady
CELINE DION it's All Coming Back To Me

Rock Alternative — Bryan Schock
SHERYL CROW If It Makes You Happy

WESTWOOD ONE NETWORKS
Bob McNeill ® (805) 294-9000

Bright AC — Bill Michaels
CELINE DION It's All Coming Back To iMe

Soft AC — Andy Fuller
PETER CETERA One Clear Voice

\DI0
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October 9-12, 1996
Los Angeles Convention Center
Los Angeles, CA

Panelists:

Don't miss this featured session —
Group Heads: Meeting The Challenge of Change
Thursday, October 10 © 2:30 - 3:45 pm

Join us and find out what some of radio’s top leaders believe our indus-
try will took like in the next year... and the next century. Bill Clark,
former Chairman/CEQ, Shamrock Broadcasting, Inc., moderates.

Bob Callahan, ABC Radio, New York, NY

Steve Dodge, American Radio Systems Corp., Boston, MA
Scott Ginsburg, Evergreen Media Corp., Dallas, TX

Dan Mason, CBS Radio Group, New York, NY

Randy Michaels, JACOR Broadcasting Corp., Cincinnati, OH

KEYNOTE ADDRESS
| Guy Kawasaki — bright and irreverent — but lethal! What he says
might change the way you do business. Sponsored by McVay Media

LUNCHEON SPEAKER
Rising Tide recording artist Dolly Parton will keynote
The NAB Radio Show luncheon on Friday, October 11.
Sponsored by CBS Radio

NAB MARCONI RADIO AWARDS
DINNER & SHOW

A showcase of radio’s top stations and personalities and great enter-
tainment provided by Premiere Radio Networks. Hosted by Leeza
Gibbons of Premiere Radio Networks. Dinner sponsored by ASCAP

For more information...

« Call The NAB Radio Show Fax on Demand service at (301) 216-1847
from the touch-tone handset of your fax machine.

* Call (800) 342-2460 or (202) 775-4970
* Check our website at www.nab.org/conventions/
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Is There Such A Thing As ‘Phantom Cume’?

nalysis of the Spring 96 Arbitron is now in full swing.
And, once again, we hear mention of our old friend “phan-
tom cume.” Cynics define phantom cume as “audience you
don’t have.”” However, a great many managers are convinced
that the Arbitron methodology is missing significant portions

of their stations’ audience.

This complaint is most common
among stations with small audienc-
es. Rarely do we hear managers of
Top 5 outlets complain that their
audience isn’t being properly reg-
istered. It could easily be chalked
up to grumbling among sore los-
ers. Nevertheless, I’'m convinced
that the concept of phantom cume
is very real.

Many years ago, I came to feel
that our standard measurement and
research techniques were not giving
us the whole story about radio lis-
tening. It seemed to me then — and
it still does now — that ““contempo-
rary wisdom” actually misled us and
took well-meaning managers down
some very unprofitable paths.

It was then that I began to inter-
view radio listeners one at a time.
I'd noticed that focus groups were
easily dominated and distorted.
Standard statistical studies, while
logically impeccable, did not nec-
essarily yield meaningful under-
standing. There are as many well-
researched losers as there are win-
ners. Thus, [ started to “listen to the
listeners” on an individual basis. 1
tried to get each of them to explain
themselves and their listening to
me. This is in contrast to my inter-
preting what I think they mean to
someone else. That was more than
15 years ago. I’'m still listening. I’'m
still learning.

Phantom Cume I

There are two kinds of phantom
cume. The first kind, you hear
about the least. This follows the
cynic’s definition of phantom
cume: Audience you don’t have.
But there’s a twist! The ratings
methodology does pick this unreal
listening up. You show more listen-
ing than you actually have. This
kind of phantom cume is common
in the Top 10 but is rarely pointed
out — at least not by the winners.

In a one-to-one situation, you
know you’re dealing with phantom
cume when large numbers of peo-
ple tell you that there is a new sta-
tion in town, or that there is a con-
test on some station, or mention a
new personality — BUT HAVE
NOT LISTENED THEMSELVES.

People will tell us they
heard a particular
announcer that
morning — even
though that air
personality hasn’t
worked in the market
for six months!

39

This kind of buzz is almost always
due to promotion and/or advertis-
ing. When a lot of people talk about
a station without listening to it,
you’re looking at phantom cume.
And there’s a good chance it will
get measured in the ratings. This is
why people advertise and promote
in the first place.

Can I prove that stations often get
better ratings than they deserve be-
cause of phantom cume? No, 1
can’t. But that doesn’t mean it isn’t
true. Give experience some credit.
Virtually everyone knows in his or
her heart that promotion hypes rat-
ings. Right now there is a station
in a pretty large market that has
hardly any signal at all, but is
spending bundles of cash promot-
ing. They are getting ratings that
many people feel are impossible.
Phantom cume is what it is.

Many times people will tell us in
one-to-one interviews that they
heard a particular announcer that
moming. They do this even though
that air personality hasn’t worked
in the market for six months! In a
focus group, these clowns get cor-
rected right away. In a one-to-one
meeting, we encourage them to re-
veal even more about what they
don’t know. Get enough of them
and you learn about the kind of
phantom cume that gets rated —
but doesn’t exist.

Phantom Cume 11

But what about the phantom
cume that isn’t being measured by
the ratings? What is that? Are there
actually listeners out there who don’t
show up in the book? Arbitron is a
self-administered diary system.

By George Bums

Since its inception, this methodolo-
gy registers the average listener as
tuning 2-3 stations per week. This
hasn’t varied in decades, even
though the number of stations has
doubled or even tripled in some cas-
es. Something similar has been
shown to be true in Canada and Aus-
tralia. The diary system shows that
the average person tunes between
two and three stations per week.

But when we get listeners in a
one-to-one situation and take them
through the day, hour by hour, we
find that they “remember” all kinds
of listening that they neglected to
write down in advance of the inter-
view. I’m absolutely convinced that
the total amount of radio listening
would be much higher if listeners
were asked to indicate, on a print-
ed list of all stations in the market,
which ones they had cumed during
the past week.

The diary system consistently in-
dicates that the average listener
only tunes in between two and three
stations per week — because that’s
all the average person can remem-
ber on an unaided basis.

This isn’t to say that there is more
TOTAL cume in the market as a
whole. It’s just that the average
cumer does more cuming than the
ratings tell us. This kind of phan-
tom cume is actually made up of
people who are peripheral tuners of
some stations. They remember their
most-tuned stations. They know the
ones for whom they are P1s or P2s.
But beyond that, they forget. And
that listening gets lost in the cur-
rent rating system.

Why Does It Matter?

Some will argue that this listen-
ing doesn’t matter. It’s the P1 and
P2 tuning that counts. That’s true
to some extent. But we really don’t
have any idea what the ratings
would look like if this peripheral
tuning were part of the pie.

At the very least, this reservoir
of unregistered cuming is probably
the source of all the fluctuations and
unpredicted ratings craziness that
make living and dying by the num-
bers so exasperating. Every once in
a while, a bunch of “unregistered”
cuming breaks through the surface
and clusters around a particular sta-
tion. Bingo! The phantom cume
strikes again.

We need to learn more about how
peripheral listening below the P1/
P2 level affects the total ratings pic-

SRR S e

* June 26 (through September
18) — Summer Arbitron.

* August 16-17 — O’Day/Or-
kin's Intemational Radio Creative &
Voiceover Summit. Bel-Air Summit
Hotel, LosAngeles; (310) 476-8111.

* August 22-25 — Jack The
Rapper Convention & Expo. Geor-
gia Intemational Convention Cen-
ter and Sheraton Gateway Hotel,
Atlanta; (407) 290-2289.

* September 4 — MTV Video
Awards. Radio City Music Hall,
New York.

* September 8 — 48th Annual
Emmy Awards. Pasadena Civic
Auditorium; Pasadena, CA.

* September 9 (through De-
cember 11) — Fall Arbitron.

* September 10-14 — 20th An-
nual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington,
DC; (202) 463-8970.

* September 17-19 — Intemet
Business Strategies For Radio.
Embassy Suites Hotel, Chicago;
(800) 420-2145 or  http:/
www.igpc.com/radio.htm

* October 2 — CMA Awards.
Grand Ole Opry, Nashville.

* October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Port-
land, OR; (703) 359-9000.

* October 9-12 — NAB Radio
Show. Los Angeles Convention
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st
Intemational Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

RS N

* October 12 — NAB Marconi
Radio Awards Dinner & Show.
Westin Bonaventure, LosAngeles;
(202) 429-5350.

* October 23-26 — RAP
SHEETs Working Towards A Uni-
fied Hip Hop Nation lil. Site TBA,
Los Angeles; (213) 634-3528.

* October 27 — '96 Radio Hall
of Fame Induction Ceremony &
Dinner. Radio Hall of Fame, Chica-
go; (800) 860-9559.

* October 30 — John Bayliss
Foundation Roast. Waldorf Hotel,
New York; (408) 624-1536.

* November 2-5 — RAB Board
Meeting. Ritz-Carlton, Dearbom,
M; (214) 753-6750.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 6-9-— RAB '97 Mktg.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

* March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

* April 4-7 — Broadcast Educa-
tionAssn. 42nd Annual Convention
“Reinventing Electronic Media:
Multimedia in the New Millennium.”
Las Vegas Convention Center;
(202) 429-5354.

* April 5-10 — NAB '97. Las
Vegas Convention Center; (202)
775-4970.

« April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

ture. We don’t know anything about
this because no one wants to pay
to research it. We’re too busy look-
ing at P1 and P2 types.

It would be really cool if the new
generation of managers and pro-
gram directors could figure out how
to address phantom cume once and
for all. We know it’s there. When it
breaks loose, all hell breaks loose.

But how do we make it happen?
How can we gain more control over
this enigmatic phenomenon?

George Bums is President
of Burns Media Consaltants.
Reach him &t (310) 457-1559
or bumsmedia@earthiini net

is living

with asthma.

At a world-record pace.

When you can't breathe, nothing else matters®

Through careful management of his serious lung disease, superathlete
Tom Dolan was able to break the world’s record for the 400-
meter individual medley. Through your support, our education
programs and research can help millions with asthma and other
breathing problems. Help the American Lung Association help
us all breathe a little easier.

AMERICAN
LUNG
ASSOCIATION.

1-800-LUNG-USA
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une in to our

expic sive

day shows

[and hear the
hottest sports talk
on the air]

fSTEVE
am-10ar

Nustrations by J. T. Steiny

————\AAAMAAS QKA Eadiohistan.com I P


www.americanradiohistory.com

16 * R&R August 16, 1996

SALES

Smart Targeting: Consumers By Households

oday’s advertisers face a major issue. Their customers are
experiencing multiple ad messages from an ever-growing
list of sources: radio, TV, cable, newspaper, magazines, out-

door, and now the Internet.

In the face of this competition,
more and more advertisers are at-
tempting to cut through the clutter
by doing a better job of defining
their potential customer base and
directing messages to that consum-
er group.

The problem from a mareketing
standpoint? Traditional methods of
defining consumer targets, and di-
recting messages to those individu-
als, no longer apply.

Many people talk about the end
of the mass market. The rise of in-
dividual lifestyle choices has led to
significant shifts in public behav-
ior, altering media choices, work
habits, leisure activities, and con-
sumer patterns.

While consumer behavior has
shifted, the basic role of advertising
hasn’t changed that much. We still
strive to reach customers, create
images, fill needs, and motivate pur-
chases. However, if the broad-based
definitions of mass consumer
groups are no longer valid, it stands
to reason that the traditional meth-
ods of finding and targeting these
consumers also have to change.

Advertisers need to find better
ways to increase the probability of
delivering the “right”” message to the
“right” consumers — those who
have the need for your product, the
ability to buy it, and the desire to
make the decision now.

Some audience surveys do mea-
sure product purchase and consum-
er behavior. However, none of the
sources provides uniform, detailed
data across all local markets. Adver-
tisers have long been searching for
techniques that could target individ-
ual consumers by lifestyle and pur-
chase pattern across the entire mar-
keting area.

With the development of new in-
formation sources and advanced
database design, we now have bet-
ter ability to gather and analyze
massive amounts of information
that were not available in the past.

People respond to
brands, products,
services, advertising,
and media as
individuals.

We can now use complex technolo-
gy to look at consumer profiles,
quite literally, household-by-house-
hold.

To take advantage of this new
approach, the Katz Radio Group
has formed an important strategic
alliance with Broadcast Direct
Marketing (BDM), a target-mar-
keting services company, which will
enable us to offer a new research
system to KRG agency customers
and to our client stations. This prod-
uct — dubbed *“Smart Targets” —
can literally revolutionize the way
we market ourselves and the value
of our listeners to advertisers.

The Smart Targets product — de-
veloped by BDM’s operating part-
ner, the RUF Corporation, in con-
junction with TRW Target Mar-
keting Services — consists of a dy-
namic marketing system that targets
consumers by specific lifestyle in-
terests and product usage at the
household level. Why is this so im-
portant?

Do Birds Of A Feather
Really Flock Together?

Until now, most audience seg-
mentation profile systems focused
on ZIP codes, assuming that all in-
dividuals within defined geograph-
ic areas behave, consume, think,
and respond similarly. This is just
not so. People respond to brands,
products, services, advertising, and
media as individuals (See story at
upper right).

* WYCD/Detroit GSM Rob
Striker exits.

* KIFM/San Diego VP/Sales &
Mktg. Scottie Morache has depart-
ed.

* Pam Loebel and Sonia Un-
german have been named LSM
and NSM, respectively, at Nation-
wide Communications’ KSGS-
AM & KMJZ-FM/Minneapolis.
Loebel was most recently Sr. AE at
crosstown KSTP; Ungerman was
previously Sr. Acct. Mgr. at the Twin
Cities’ KQQL-FM.

¢ Stuart Gorlick and Dan
Chozahinoff have been elevated
to GSM and LSM, respectively, of

Salespeople On The Move

Jarad Broadcasting's WLIR-FW/
Nassau-Suffolk. Gorlick was pre-
viously LSM of WLIR (then WDRE-
FM); Chozahinoff was formerly AE
at the station.

 Chris Butterick is now GSM
of WJCE-AM & WRVR-FM/Mem-
phis. He most recently served as
VP/Real Estate, Sales at Tanner-
Peck.

¢ Christine Canovahas become
AE at Clear Channel Radio Sales,
a division of the Interep Radio
Store, following completion of its
RadioApprentice Program. She pre-
viously served as Sales Asst. for In-
terep’s Torbet Radio Group.

By Bonnie Press

Smart Targets is the first and only
audience profiling system to identi-
fy lifestyle, demographic, brand,
product, and media usage at the in-
dividual household level — using
more than 23 database sources,
3500 different lifestyle preferences,
and 98 million specific households,
regardless of geography. As house-
hold information changes (occupa-
tion, education, income, number of
persons in the household, and the
like), so does the lifestyle segment
they occupy. The database is updat-
ed bimonthly; if people change their
residence location, their profile
moves with them.

KRG Dimensions is using Smart
Targets to better define advertiser
consumer targets and link them to
the audience delivery of our client
stations. This will include using
available listenership databases
from our client radio stations to de-
sign specific marketing plans that
meet a client’s needs.

Smart Targets provides many
strong advantages to stations as
well. Some stations already have a
listener database. Most want to be
able to target listeners more effi-
ciently, offer database marketing to
local advertisers, and define their
audience more specifically in terms
of an advertiser’s target.

Smart Targets helps in all of these
areas.

If you do not yet have a listener
database, Smart Targets can work
with you to construct one.

if you already have a listener da-
tabase, Smart Targets can:

* Define each home in terms of
consumer characteristics, and relate
them to a local client’s needs or to
your own research goals.

* Clean up existing database list-
ings with updated address informa-
tion, while purging duplicate or in-
correct homes.

* Help establish new databases
using specific lifestyle qualifiers
where no database currently exists.

Radio stations with this kind of
customized database information
will have a huge advantage on their
competitors in that they will be able
to define their listenership with the
kind of detail that advertisers can get
for their market as a whole. As their
national representative, we can then
market these databases to our cus-
tomers in conjunction with other
national sources of information to
tailor on-air campaigns to each ad-
vertiser target.

Bonnie
Press is Pres-
ident of KRG
Dimensions.
She can be
reached at
(212) 424-
6450.

ZIP Codes & Block Groups Fall Short

M any targeting models try to link consumers by their
common geography, basing themselves on a per-
son’s home ZIP code. Systems of this type use U.S. Cen-
sus data to gather individual ZIPs into larger clusters, group-
ing them by dominant characteristics such as household
income, age, or the presence of children. These clusters in
turn are combined into larger groups, which use even more
generalized characteristics.

More recent modeling techniques recognize that ZIP code clus-
ters represent too broad a geographic area, combining several dif-
ferent lifestyle types. However, even if the area is reduced to individ-
ual ZIP codes, or even specific neighborhood blocks, lifestyles are
stili likely to vary signficantly from one household to another.

The simple fact? Lifestyles are not based on geography. While
birds of a feather may still tend to flock together, the difference from
one household to the next can be major, especially when specific
charactenstics are studied. While your neighborhood may influence
some of your consumer behavior, your life stage and personal taste
are more likely to play important roles in determining your purchase
pattems.

Here's a real world example. Let’s look at three neighboring house-
hoids in an upscale suburban neighborhood from a Top 10 market.
The houses andlocal taxes are comparable. One couple moved to the
neighborhood when it was first developed, the second after 10 years,
while the third recently relocated from another area. A comparison of
their respective profiles shows three very different life stages:

Household #1  Household #2 Household #3
Years home owned 30 20 3_
_ Mortgage balance 0 $50,000 $150,000
i _E_mploymeft_ outside home  Both retired Husband only BoL
Combined income $40,000 $100,000 - $250,000 i
Adult ages 68, 66 48,4 38,32
Children Grown/moved 3 (age 17, 14, 11) 1 (age 6 month_s)_

Grandchildren Yes - 6 None None

With just this limited information, you can imagine the vastly differ-
ent lifestyles of each household. In fact, the only thing they have in
common is where they live. Rather than linking them together, their
ZIP or block codes do very little to identify potential pattems of be-
havior and consumership.

Which household would you target if your business was health
servicas? Financial advice? Travel amangements? Toys? Clothes?

This example is repeated more and more across the U.S. The end
of tha mass society has allowed individuals to pursue their dreams
independent of family ties, historcal roles, and traditional behavior
pattems.

Conventional gecgraphic clustering techniques can nolonger pro-
file consumers or predict behavior. We live in a world where the house-
hold iself defines true targetability.

P T e T
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Do You Have A Sales Story To Tell?

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?

*In what new ways are you compensating and motivating

your sales staff?

* |s your department using computer technology? How?

 Are you exploiting all possible new business sources?

* s radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales
in the advertising community.

Send your thoughts to Managing Editor Ron Rodrigues in any of
the following ways:

Mail: 10100 Santa Monica Blvd., 5th Floor,
Los Angeles, CA 90067-4004
Phone: (310) 788-1646 Fax: (310) 203-9763
E-mail: ronr@rronline.com

WWW.americanradiochistorv-com
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You buy research to go up in

the ratings. Research by itself,

however, won't help—it’s just
numbers on a page.

Its what you do with the
research that determines
whether you grow. That’s why
it's important to work with the
right research company. One

that understands research,

Research —

and more importantly —
understands radio.
Richard Harker has over two
decades of radio programming
and management experience. He
understands research from
your perspective, so you learn
more about your station, your
competitors, and your
listeners. If you want Answe rS °
to find out how
research can help you grow
and learn more about Harker
Research, call Richard Harker
or Glenda Shrader-Bos.

Harker
Research

Phone: 919.954.8300
Fax: 919.954.8844
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PART ONE

MARKETING & PROMOTION

What Do You Do Now That The Spring Book Is In?

he Spring '96 Arbitron will be delivered to virtually ev

ery rated market this Summer. The following checklist
outlines the action steps to assist your analysis for even greater
results in the Fall of *96, and in 1997. Program management of
Lund-consulted radio stations in all music (and non-music for-
mats) throughout the U.S. are given the following analysis to
stay on track and grow this fall. Regardless of your market
size, this blueprint should provide you with a working success

path for more listeners.
Initial Analysis

Refer to MSA-Average Share
Trends pages to determine your sta-
tion’s gains or losses for 12+, Mon-
day through Sunday, and the four
major dayparts. Do the same evalu-
ation of your competition.

Compare this book to previous
sweeps (fall to spring, fall to fall,
etc.) to determine seasonal fluctu-
ations for your station and format.
Determine gains and losses in
AQH share and cume for your tar-
get (i.e., 25-34) and overall dem-
os (i.e., 25-54); do the same for
your competitor.

If you subscribe to Maximi$er or
other software, run detailed reports
for the important ZIP codes, rank-
ers, and trend reports. Examine
weekly or monthly reports to detect
changes that occurred during the
sweep or the effects of marketing on
station cume. Run hour-by-hour re-
ports (no longer available in the
printed book) to see audience shifts
and listening patterns for shows that
don’t fit normal Arbitron dayparts.

Examine AQH and cume-listen-
ing estimates for men, women, and
adults (and by demos) for gains and
declines.

Examine the time spent listening
section of the Arbitron report for
changes. Are there clear trends in
gains or losses in TSL in your sta-
tion or the competition?

Review distribution data on Pag-
es 3 and 4 for diary placement and
weighting information; compare to
previous books. Determine the per-
person value of a diary in each demo.

Refer to Arbitron Reliability ta-

bles A & B in the back to determine
the standard error for the survey in
your market.

Great Book!

Congratulations! Your station was
effectively and competitively mar-
keted and programmed. Celebrate
the event with your staff, and get
ready for fall!

Examine your rate card. Pricing
should reflect the increased audi-
ence. Plan a sales strategy for mov-
ing rates up “across the board” and
for different client/product groups.

Consider this a new baseline for
future ratings performance. Imple-
ment incentives for talents to exceed
these numbers. Analyze your em-
ployment agreements depending on
your market and state laws.

Conduct an in-depth review of the
book; read on.

No Erosion, But No Growth

Scrutinize marketing and pro-
gram specifics of your station and
competitors. Focus on excelling in
promotion and programming during
the next sweep.

Lund-consulted radio stations
have completed the “State of Sta-
tion Ascertainment” to evaluate
competitive positioning in market-
ing and programming. This market
evaluation should occur while the
ratings are in progress.

* Do some talents need assistance
with show development?

* Are there broad dayparts that
need a special marketing push (i.e.,
listen-at-work campaign for mid-
days, party-line for nights, etc.)?

Save The Date for...

THE
| I JOHN

BAYLISS
||| MEDIA ROAST

* Honoring FCC Commissioner

Jim Quello

Waldorf-Astoria Hotel

Beg

New York City

For information,
contact Kit Hunter Franke

(408) 624-1536

By John Lund

Conduct a further review of the
book; read on.

Consider the following action
steps to assist your analysis to in-
sure a greater showing in Fall *96
and 1997.

If The Book Could’ve
Been Better ...

Don’t panic. The fall ratings be-
gin September 19, 1996. Open
your Daytimer. Circle that date.
Back up two weeks and circle Sep-
tember 5.

Have a major promotion or pro-
gramming activity planned to kick
off the book, and give yourself a tar-
get date that eliminates possible ex-
ecution errors caused by last-minute
scrambling to meet the deadline.

Aggressively market, promote,
and program for the sweep; plan
several more promotions — one ev-
ery four weeks.

Examine the stations that per-
formed well. Were they:

¢ Format-exclusive or unique in
the market (Altemative, Ethnic, etc.)?

* New entries for the sweep?

* Highly promoted?

* Offering a unique selling prop-
osition (commercial—free, $10,000
cash, etc.)?

In terms of marketing and adver-
tising:

* Was your station over-promot-
ed or under-promoted?

* Did you cut comers that didn’t
seem overly critical at the time?

* Was direct mail or “stealth” at-
work telemarketing conducted to
build partisanship?

* Was your competition’s promo-
tion campaign better-produced?

* Did they use longer TV flights
and better schedules?

* Did they spend much more than
you on advertising or promotion?

* Were their campaigns thorough-
ly believable, stimulating, relatable?

* Did they have better top-of-
mind awareness?

* Was their marketing better tar-
geted for the audience and more ef-
fective?

Did your station suffer from tech-
nical problems — modulation, sig-
nal strength, audio processing, down
time, or reduced power?

Have any changes been made to
the technical make-up of the staff
(i.e., fewer on-air voices and day-
part variations due to automation or

keting & promotion professionals.

radio industry.

Share Your Mérl;;iing Plan!

We hope you'll take part in the industry’s newest weekly forum for mar-

= Just what did it take to pull off that remote?

* How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

Pra:Matians

*Ingrid Neison is the new
Dir/Marketing at WMJVCleve-
land. She most recently served
as Dir/Community Affairs, Spe-
cial Projects & Production for
crosstown WJW-TV.

* Steve McDonald has be-
come Promotions Dir./after-
noons at KVOO-AM/Tulsa. He
was previously PD/moming tal-
ent at KWKH-AM & FM/
Shreveport, LA.

satellite programming)?

What about your competition?
Did they make any technical im-
provements that might have helped
improve signal strength, modula-
tion, coverage, etc.?

Did your station lose any person-
nel to one of the stations that logged
ratings gains?

Conduct an analysis of your news
programming. Was it appropriate for
your format?

Analyze the airstaff’s perfor-
mance. Did they:

* Employ the principles and ba-
sics of good radio programming?

* Follow format requirements and
music rotations?

* Provide important service ele-
ments (weather, traffic, etc.)?

* Provide listener and daypart re-
latables?

* Talk too much?

* Relate to the target demo?

Was the airstaff:

* Prepared?

* Genuinely enthusiastic when
promoting the station name and po-
sition?

* Bright, friendly, personable,
conversational (but not verbose)?

* Having a good time on the air?

Examine commercial content:

* Was your commercial count too
high as compared to competitors?

* Did the big winners in your
market feature commercial-free
hours or promote that they played
fewer commercials? If so, what was
the unit/minute count of each?

How’s your station’s music policy?

* Are you still executing the for-
mat as designed, or have subtle
changes taken place over time that
change the intended product?

* Has the timing for current addi-
tions changed?

* Are you exposing new product
sooner than your competitors?

* Are you changing your powers
faster than in the past?

* Have you adjusted the category
exposure percentages?

¢ Has the era-balance shifted?

* Are you dayparting more?

* If you made adjustments, were
they based on research done for the
station?

How many similarly formatted
stations are there in your market?

Identify the differences that listen-
€rs may perceive between your own
and similarly formatted radio sta-
tions.

* Do they match your expectations?

* Are the positive differences be-
ing properly promoted as listener
benefits?

Are there format opportunities
available in your market that would
generate bigger ratings and revenue
if properly executed?

Has the market changed since you
last conducted research? If so ...

* Conduct perceptual research
immediately to find programming
opportunities and necessary correc-
tions, and make them.

* Ask your consultant to provide
a programming evaluation of your
station and its competition, and of-
fer ideas of format adjustment and
an infusion of proven ratings-get-
ting techniques.

* Develop a marketing strategy
for fall that sells the station’s assets.

Design a sales strategy “regard-
less” of the book:

* Look for good numbers in any
demographic and spotlight them.

* Use monthly trends (when avail-
able).

* Average past books with current
numbers.

* Create a “new” metro area by
adding in aTSA county in which the
station does especially well.

e If cume is up, sell cume over
AQH.

* Ignore the book, sell qualitative
client profiles, results, localism,
and record of effective service for
clients.

* Call it a fluke. It may have been!
Plan for a strong turnaround in the
fall. Superior marketing and pro-
gramming will be key.

Plan a strategy conference with
your consultant. Keep him or her
up to date with what’s happening
on the station. Fax upcoming pro-
motions and events, market activi-
ties, competition updates, etc. If
your consultant lives outside the
market, he or she may notice trends
that you don’t see.

You have long days ahead as you
prepare for the challenge in the fall.
Meet with top management and all
staff members to get their input. Sur-
round yourself with a team that is
creative, positive, full of energy, ded-
icated to working for a winner, and
not satisfied to be in second place.

John Lund is President of
the Lund Consultants To
Broadcast Management Inc.
and Lund Media Research, a
full-service radio program-
ming, consulting, and research
firm in San Francisco. He may
be reached by phone at (415)
692-7777; or by e-mail at
TLC2RADIO@aol.com
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Q: What do the Orlando Magic, HBO, Universal Studios,

The Democratic National Committee, Comedy Central, and

60 great radio stations have in common?

A. They choose Edison Media Research.

It all started with an idea: to provide quality, clear-
sighted radio research faster. Edison Media Research is
built on this principle. We’re working smarter, harder, and

faster than the old radio research companies.

With radio changing every day, you can’t atford to wait
for the answers you need. Edison Media Research con-
ducts complete perceptual research and music testing in

two weeks — a fraction of the time it

takes most other companies.

And word is traveling. Clients
from television, publishing, sports,
and politics are now using the inno-
vative techniques we’ve developed
for radio. Our reputation is built on

unique methods, insightful results,

and the fastest turnaround in the business.

l”l

Call us today to find out how quickly

the best information can be delivered.

WDOK Cleveland’s Sue Wilson:
“Edison Media Research brought
a down-to-earth, ‘usage’ oriented
approach to our latest strategic
project. They ask the right ques-
tions, in the right way, and cut
through the clutter with common
sense presentations. Getting
results quickly is just the icing on
the cake!”

Herb McCord: “We called after
Thanksgiving wondering if it was
possible to get research by
Christmas. We were amazed to get
top quality information, with a full
presentation and their unique video
report, well in advance of the holi-
day.”

The Orlando Magic’s John
Cook: “We had been working
with another research company
when we heard about how quickly
and how well Edison Media
Research worked. We were so
impressed with their performance
that we’re using them for several
more projects. Radio stations are
lucky to have a company like
Edison concentrating on their
field.”

edison media research

NEw IDEAS FOR BETTER, FASTER RADIO INFORMATION

334 Elizabeth Avenue, Suite B * Somerset, NJ 08873

(908) 560-8787 / fax (908) 560-8989 / e-mail LarryRosin@aol.com

vy americanradinhictary com
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SHOW PREP

Bob Grant: A Rat By Any Other Name?

L t was just addressed, ‘Bob

Grant, aka The Rat.” And it
showed up at my house. Can you
believe that?” — WOR/NY talk
host Bob Grant (born: Robert Gi-
gante) discovers the price of fame
(People).

For other radio-related reading,
check out that incredible, two-
page profile of SFX Broadcast-
ing, Multi-Market Radio, and Tri-
athlon Broadcasting honcho
Robert F. X. Sillerman — com-
plete with poolside photo — in
Business Week.

Wall Of Denial

Celine Dion denies she’s anor-
exic (Star).

Country singer Terri Clark de-
nies she’s a lesbian (National En-
quirer).

Barbra Streisand's spokesman
denies the star is stressed out
(Globe).

We Are Family

Michael Jackson’s mother is so
stressed-out that he sent her to a
luxurious desert spa, where he'’s
picking up the $6000 tab (National
Enquirer).

LaToya Jackson’s estranged
hubby/managerdJack Gordon was
paying protection money to the Ma-
fia — and bounced a check to the
mob (Globe).

Elvis Presley only married
Priscilla because her family threat-
ened him with a seduction-of-a-
minor lawsuit (National Enquirer).

Diana Ross — whose brother,
songwriter Arthur “T-Boy” Ross,
was murdered recently — has an-
other brother, Chico, who's a
homeless crack addict (National
Enquirer).

The Star sports exclusive pho-
tos of Madonna trying desperate-
ly to hide the weight she’s put on
during her pregnancy.

“Mitchell [Froom] said he
was going to reveal me to be the
mutant that | really am” — Su-
zanne Vega reveals what her
husband/producer intended to
do on her new LP (Entertain-
ment Weekly).

The Globe prints excerpts
from the Nirvana bio that Dav-
id Geffen admits to having kept
from being published: “No one
would have cared if she [Court-
ney Love] annihilated herself
with gasoline, except she mar-
ried an immensely famous rock
star.” (The same 'zine also notes
that Love's first hubby, cross-
dressing Leaving Trains sing-
er Falling James Moreland, is
running for president on a plat-
form of legalizing drugs and giv-
ing the U.S. back to Native
Americans.)

SCENE

Love & Happiness

Country singer Billy Dean has
dumped his wife for “Wings” star
Crystal Bernard (Star).

Lyle Lovett is romantically linked
with “Good Moming America” an-
chorwoman Elizabeth Vargas (Na-
tional Enquirer, Globe, People).

Tina Turner sent photos of her
breasts to a former boyfriend
(Globe).

Van Morrison and former Miss
Ireland Michelle Rocca are back
together again (Globe).

Oasis singer Liam Gallagher
and actress Patsy Kensit — previ-
ously married to Big Audio Dyna-
mite member Dan Donovan and
currently divorcing Simple Minds
frontman Jim Kerr — have an-
nounced their engagement ( People).

| Predict

Globe psychic Mystic Meg's 101
celebrity predictions include David
Lee Roth quitting Van Halen again
to start a new band with a name
linked to SouthAmerica, Eric Clap-
ton starting a chain of juice bars,
and Alanis Morissette making an
“astonishing” statement about her
love life.

Public Image

Citing “image problems,” Enter-
tainment Weekly ciaims the Dream-
Works label has prevailed upon
Henry Rollins and RuPaul to NOT
release their duet on “Funkytown”
that was slated for a one-hit won-
ders tribute album.

“['m} tired of ‘The world sucks’
music” — Porno For Pyros front-
man Perry Farrell explains why he
started the ENIT Festival (Entertain-
ment Weekly).

While spending more than
$750,000 to build an artifical lake
on the grounds of his English coun-
try estate, noted environmentalist
Sting is having century-old trees
cut down in the process (Star).

Rockin’ My Life Away

“In Florida, we saw a Top 40 band
play ‘Santa Monica’ in a hotel
lounge, and it was great. The crowd
went nuts; everybody emptied onto
the dance floor” — Spin cover stars
Everclear’s frontman Art Alexakis,
on when he knew he'd made it.

‘I was looking at ‘In God We
Trust,” and it was really freaking me
out. Why should God and money
be connected?” — Lemonheads
frontman Evan Dando describes his
drug-induced nervous breakdown
for Entertainment Weekly.

Highlight of Entertainment Week-
ly’'s tuming a reporter into Kiss road-
ie for a six-page cover story: “We
need a Q-Tip stage left! Paul
[Stanley]'s got something in his ear!”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
fous in music news. R&R has not verified any of these reports.

TELEVISION

TOP TEN SHOWS
AUGUST 5-11

Total Audience
(95.9 million households)

Seinfeld (Thursday)

3rd Rock From The Sun
(Thursday)

Seinfeld (Monday)

3rd Rock From The Sun
(Monday)

Frasier (Monday)

ER

(tie) Home Improvement
Mad About You
(Monday)

Dateline NBC (Tuesday)
Caroline In The City
(Monday)

(tie) Movie (Sunday)
(“Dying Young”)

Teens 12-17

Home Improvement
3rd Rock From The Sun
(Thursday)

Caroline In The City
(Monday)

3rd Rock From The Sun
(Monday)

ER

3'0 o an W N~

a0 N W N~

Movie (Sunday)

(“The Jacksons: An
American Dream, Part 1”)
(tie) Frasier (Monday)

8 Seinfeld (Thursday)

9 Hangin’ With Mr. Cooper
(tie) The Simpsons

Source: Nielsen Media Research

COoMING NExT WEEK

All show times are ET/PT unless other-
wise noted; subtract one hour for CT.
Check listings for showings in the Moun-
tain time zone. All listings subject to
change.

Friday, 8/16
* Soul Coughing, “Late
Night With Conan O’Brien.”

Sunday, 8/18

* Aretha Franklin, Trisha
Yearwood, and others perform
when PBS presents the two-
hour “Kennedy Center's 25th An-
niversary” (check local listings).

Monday, 8/19
*“The Doobie Brothers
Rockin’ Down The Highway With
Special Guest Michael Mc-
Donald” premieres on PBS as
an hourlong “In The Spotlight”
special (check local listings).

Tuesday, 8/20

* The hourlong “Dr. Laura
Schlessinger On Character,
Courage And Conscience” spe-
cial debuts on PBS (check lo-
cal listings).

* Harry Connick Jr., “The To-
night Show With Jay Leno.”

* Neville Brothers, “Late
Show With David Letterman.”

Wednesday, 8/21

* Three of the original Mon-
kees — Micky Dolenz, Davy
Jones, and Peter Tork — will
perform when CBS presents the
two-hour “Miss Teen USA Pag-
eant” (9pm).

* Beach Boys, “David Letter-
man.”

* Hootie & The Blowfish,
“Conan O'Brien.”

Thursday, 8/22
* Sting, “Jay Leno.”
* Melissa Etheridge, “David
Letterman.”
* KABC/L.A. air talent Larry
Elder, “Late Late Show With
Tom Snyder.”

CYBERSPACE

Hot new music-related
World Wide Web sites, cool cy-
berchats, and other points of in-
terest along the information su-
perhighway.

'Net Chats

Black Grape, Meat Beat
Manifesto, and Porno For
Pyros’ Penry Farrell, Friday (8/
16) at 7:30pm ET/4:30pm PT,
Prodigy (jump: CHAT).

9:30pm ET/6:30pm PT,
America Online (keyword:
WARNER).

Wu-Tang Clan’s Cappa-
donna, iInspekta Deck, andU
God, Tuesday (8/20) at 7:30pm
ET/4:30pm PT, Prodigy (jump:
CHAT).

; On The Web

Next Friday (8/23), catch a
Sex Pistols cybershow live
from the Hollywood Palladium
at http://www.lalive.com,
http://www.rocktropolis.com,
or http://'www.imusic.com.

Check out unsigned talent
from all over the country on
TDK’s new “Airplay” web site
at http://www.tdk.com/
airplay.htm.

MONDAY, AUGUST 26

1970/Jimi Hendrix performs what
will be his last concert at the
Isle Of Wight Pop Festival.

1980/Cheap Trick bassist Tom Pe-
tersson quits. He returns
eight years later.

1991/Randy Newman wins an Emmy
for composing music for “Cop
Rock.” Then-KPWR/L.A. morn-
ing man Jay Thomas wins one
for a guest appearance on
“Murphy Brown.”

Born: Valerie Simpson (Ashford &
Simpson) 1946, Branford
Marsalis 1961

|
TUESDAY, AU

Stevie Ray Vaughan
— Six strings down.

1965/The Beatles meet Elvis Presley at
his Bel-Air home. A nervous Pres-
ley greets them while playing bass
along with the music on a TV.

1967/Beatles’ manager Brian Epstein
dies of a sleeping pill overdose.

1990/Stevie Ray Vaughan and three
members of Eric Clapton’s
band are killed in a helicopter
crash in Wisconsin.

Born: Daryl Dragon (Captain & Ten-
nille) 1942, Alex Lifeson
(Rush) 1943, Glen Matlock
(Sex Pistols) 1956

WEDNESDAY, AUGUST 28

1969/Paul and Linda McCartney be-
come parents to daughter
Mary.

1986/Tina Turner receives a star on
the Hollywood Walk Of Fame.

1995/0ingo Boingo announces it has
broken up.

Born: Danny Seraphine (Chicago)
1948

THURSDAY, AUGUST 29

1958/George Harrison joins the Quar-
rymen — the group that even-
tually becomes the Beatles.

1966/The Beatles give their last pub-
lic concert, excluding rooftop
gigs, at San Francisco's Candle-
stick Park.

1986/The Madonna and Sean Penn
movie “Shanghai Surprise”
opens.

Born: Michael Jackson 1958

FRIDAY, AUGUST 30

1989/Then-Guns N’ Roses guitarist
Izzy Stradlin is arrested for cre-
ating a disturbance on an air-
line flight — urinating on the
carpet and smoking in the non-
smoking section.

VIUSIC DATEBOOK

1993/Billy Joel is the first musical
guest onCBS-TV's “Late Show
With David Letterman.”

1995/James Taylor and Carly Si-
mon, divorced in 1981, per-
form together for the first
time in 16 years at a benefit
for Martha's Vineyard.

SATURDAY, AUGUST 31

1976/George Harrison is found
guilty of subconsciously pla-
giarizing the Chiffons’ “He's
So Fine” when writing “My
Sweet Lord.”

1988/Bruce Springsteen and ac-
tress Julianne Phillips file
for divorce.

Also ... Bob Seger and ac-
tress Annette Sinclair file for
divorce.

Born: Van Morrison 1945, Gloria
Estefan 1957, Glenn Tilbrook
(Squeeze) 1957, Gina
Schock (Go-Go's) 1957

SUNDAY, SEPTEMBER 1

1956/Elvis Presiey buys his moth-
er a pink Cadillac.
1971/“The Sonny & Cher Show”
premieres on CBS-TV.
1995/The Rock & Roll Hall Of Fame
& Museum opens in Cleve-
iand. A kickoff concert featur-
ing past and future inductees
is held the next night.
Born: Barry Gibb (Bee Gees) 1946
— Paul Colbert
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SHOW PREP

August 16,1996 R&R ® 21

JOHN MELLENCAMP Key West Intermezzo ... {Mercury)
METALLICA Until It Sleeps (Elektra/EEG)

WALLFLOWERS 6th Avenue Heartache {/nterscope)

Singles: Someday/All-4-One (Hollywood/Walt Disney)
i God Bless The Qutcastz/Bette Midler

! Source: Entertainment Data Inc.

SRR % £ Al & B
m MUSIC & MIOVIES rFiLmvs
MUSIC TELEVISION® MUSIC ARST
59.4 million households 50.8 million households ) CUR RENT WEEKEggUggi 1?F FICE
VP e rgraing ey ot 5t Vst & Ttnt lins « ESCAPE FROM LA. (Lava/Atiantic) 1 Jack $11.19
Single: Blame/Gravity Kills (Lava/Atlantic/TVT) (Buena Vista)*
| ADDS I I Other Featured Artists: Stabbing Westward, Butthole Surfers, CIV 2 A Time To Kill $10.75
XL * PHENOMENON (Reprise) 3 f:-WB) Y
. . 'S A, 5
R.E.M. E-Bow The Letter (Wamer Bros) TONI BRAXTON You're Makin' Me High (LaFace/Arista) Singles: Change The World/Eric Clapton (Pac;fni)unt)’
BRANDY/TAMUAKNIGHT/KHAN Missing You (EasthestEEG) TRACY CHAPMAN Give Me One Reason (Elekira/EEG) Dance With Life .../Bryan Ferry 4 Independence Day  $8.68
ME SHELL NDEGEOCELLD Who Is He... (Maverici/Reprisc) ERIC CLAPTON Change The World (Reprise) | Have The Touch/Peter Gabriel (Fox)
OUTKAST Elevators (Laface/Aristz) JEWEL Who Wil Save Your Sou! (Atiantic) . Other Featured Artists: Jewel, Aaron Neville 5 Matilda (TriStar) $5.01
FIONA APPLE Shadowboxer (Work) JOHN MELLENCAMP Key West Intermezzo ... (Mercury) "« THE NUTTY PROFESSOR (Def Jam/RAL/Mercury) 6 Phenomenon $4.00
) ) % "
e o % | Sings: L Mone ordn i .-
: Ain’'t No Nigga/Jay Z t/Foxxy Brown (Roc-A-Fella/Priority) ] (Fox)
[ HEAVY | | LARGE ] E, Other Featured Artists: Warren G, Monica, Def Squad . 8 Courage Under Fire $3.27
_ MARIAH CAREY Forever (Columbia/CRG) * KINGPIN (A&M) . (F
m":’"&"’sz;:;‘s’i””””i’gm ) MELISSA ETHERIDGE Nowhers To Go (Isiand) | Single: ButAnyway/Blues Traveler L {L'I,e ”"’S';’I')P rofessor $2.90
epper (Lapito HOOTIE & THE BLOWFISH Tucker's Town (Atlantic) S nive
CRANBERRIES Free To Decide (Isand) L0S OEL RIO/BAYSIDE BOYS MIX Macarena (RCA) g_'g Zea'”";‘/j :"’s:) e ey . é 10 Kingpin (MGM/UA) ~ $2.86
DAVE MATTHEWS BAND So Much To Say (RCA) NATALIE MERCHANT Jealousy (Elektr/EEG) * oway/Ans! i
FUGEES Ready Or Not {Ruffhouse/Columbia/CRG) ALANIS MORISSETTE You Leam (Maverick/Reprise) | Featured Artists: Goodie Mob, Tony Rich Project, Joi All figures in millions
L.L. COOL J Loungin {Def Jan/RAL/Mercury) TOM PETTY Walls (Warner Bros.) i o THE HUNCHBACK OF NOTRE DAME (Walt Disney) * First week in release

NADA SURF Popular {Elektra/EEG)

NAS If | Ruled The World (Columbia/CRG)

0ASIS Don't Look Back In Anger (Epic)

TOM PETTY Walls (Wamer Bros.)

PRIMITIVE RADIO GODS Standing... (Erpa/Columbia/CRG)
QUAD CITY DJ’S C'mon "N Ride It ... (Big Beat/Atiantic)
R.E.M. E-Bow The Letter (Wamer Bros.)
SOUNDGARDEN Burden in My Hand (A&M)

311 Down (Capricom)

|JAM OF THE WEEK |

| STRESS |
TRACY BONHAM The One (/sland)

TONI BRAXTON You're Makin' Me High (LaFace/Arista)
MARIAH CAREY Forever (Columbia/CRG)

ERIC CLAPTON Change The World (Reprise)
DISHWALLA Counting Blue Cars (A&M)

EELS Novocaine For The Soul (DreamWorks/Geffen)
FILTER Jurassitol (Hollywood)

HOLE Gold Dust Woman (Hollywood)}

HOOTIE & THE BLOWFISH Tucker's Town (Atlantic)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
R. KELLY | Can't Sleep Baby (It ) (Jive)

MAX] PRIEST {/SHAGGY That Girl (Virgin)

NEW EDITION Hit Me Off (MCA)

SMASHING PUMPKINS Tonight, Tonight ( Virgin)
SPONGE Wax Ecstatic (To Sell...) (Columbia/CRG)
STABBING WESTWARD Shame ( Columbia/CRG)
SUPERORAG Sucked Out (Elektra/EEG)

TONY RICH PROJECT Like A Woman (Laface/Arista)
WALLFLOWERS 6th Avenue Heartache (/nterscope)

| ACTIVE |

BETTER THAN EZRA King Of New Orleans ( Swel ElgktraFEG)
BLACKSTREET #/DR. ORE No Diggity (/nterscope)
BLUES TRAVELER But Anyway (A&M)
BRANOY/TAMWKNIGHT AHAN Missing You (EastWestEEG)
CRUCIAL CONFLICT Ride The Rodeo (Pallas/Universal)
0’ANGELD Me And Those Dreamin’ Eyes ... (FM/)
WARREN G. What's Love Got To Do With It (/nterscope)
GHOSTOWN DJ'S My Boo (So So Def/Ct ia/CRG)

[ MEDIUM |
BRYAN ADAMS L et's Make A Night To Remember (A&M)
CHER One By One (Reprise)

HARRY CONNICK JR. Hear Me in The Harmony (Cobimbia CRG)
CRANBERRIES Free To Decide (/siand)

GLORIA ESTEFAM You'll Be Mine... (Epic)

GIN BLOSSOMS As Long As it Matters (A&M)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arists)
DOMNNA LEW!S | Love You Always Forever (Atlantic)
PRIMITIVE RADIO GODS Standing... {Eo/CokumbiaCAG)
TONY RICH PROJECT Like A Woman {LaFace/Arista)
PATT! ROTHBERG Inside (EM))

[cusToM |

TORI AMOS Hey Jupiter (Atiantic)

FIONA APPLE Shadowboxer (Work)

BADLEES Angeline is Coming Home (Polydor/A&M)
BLUES TRAVELER But Anyway (A&M)

BRAXTONS So Many Ways (Atlantic)

COWBOY JUNKIES Angel Mine (Geffen)

DISHWALLA Counting Blue Cars (A&M)

PUFF JORNSON Forever More (Work/CRG)

R. KELLY | Can't Sleep Baby (If 1) (Jive)

KENNY LAYTIMORE Never Too Busy (Columbia/CRG)
AMANDA MARSHALL This Could Take All Night {Epic)
OAVE MATTHEWS BAND So Much To Say (RCA)
MAXWELL Ascension {Columbia/CRG)

ELEANOR McEVOY Precious Little (Columbia/CRG)
OASIS Champagne Supemova (Epic)

MAXI PRIEST t/SHAGGY That Girl ( Virgin)
REFRESHMENTS Banditos (Mertury)

KENNY WAYNE SHEPHERD Aberdeen (Revolution)
SMASHING PUMPKINS Tonight, Tonight { Virgin)

(Note: This week's chart is frozen.)

* ERASER

* KAZAAM (Perspective/A&M)
Singles: Wishes/Nathan Morris

e THE CABLE GUY (Work/CRG)

« BASQUIAT (Island)

 THE ADVENTURES OF PINOCCHIO
Single: Kiss Lonely Goodbye/Stevie Wonder (London)

Single: Where Do We Go From Hera/Vanessa Willlams (Mercury)
I'li Make Your Dreams Come True/Subway
Other Featured Artists: Barrio Boyzz, Inmature f/Quindon

Single: Standing Outside .. /Primitive Radio Gods (ErpovColumbia/CRG)
Other Featured Artists. Cypress Hill, Porno For Pyros, Silverchair

Featured Artists: Toadies, PJ Harvey, David Bowie
* BORDELLO OF BLOOD (Mercury)
Featured Artists: Redd Kross, Thin Lizzy, Anthrax

Singles: Tell Me/Dru Hill
Say It Again/Nneka

Other Featured Artists: J'son, Jodeci, House Of Pain

i
5
E‘
% « EDDIE (Island/Hollywood)
|
|
i

COMING

» THE CROW: CITY OF ANGELS (Hollywood)

I'm Your Boogie Man/White Zombie (Hollywood/Geffen)

i
% Singles: Jurassitol/Filter
3

* SHE’S THE ONE (Warner Bros.)
: *TINCUP

» SETIT OFF

Other Featured Artists: Bush, Hole, PJ Harvey
| Single: Walls/Tom Petty & The Heartbreakers
Single: Little Bit Is Better Than Nada/Texas Tornados (Reprise)

Single: Missing YouBrandy, Tamia, Knight, Kahn (EastWesVEEG)

PR s 55
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36 million households
) % Lydia Cole,
(A YV IR V- Music Programming

| Video Soul Top 10 |

MAXWELL Ascension (Dot Ever Wonder) (ColumbiaCRG)
NATALIE MERCHANT Jealousy (Elektra/EEG)

MISTA Blackberry Molasses (EastWest/EEG)

ME'SHELL NDEGEOCELLD Who s He . (Maveriok/Feprise)
OUTKAST Elevators (LaFace/Arista)

1GGY POP Lust For Lite (Capito)

REPUBLICA Ready To Go (RCA)

STONE TEMPLE PILOTS Trippin’ On A Hole In A... (Atiantic)
KEITH SWEAT Twisted (Elektra/EEG)

|ON o

RYAN DOWNE Scratch (Rocket/Isiand)

EVERCLEAR You Make Me Feel Like A Whore {Capito))
GEGGY TAH Whoever You Are (Luaka Bop/WB)
GRAVITY KILLS Blame (Lava/Atiantic/TVT)

POE Angry Johnny (Modern/Atlantic)
REACHAROUND Big Chair ( Trauma/Interscope)
SCREAMING TREES All | Know {Epic)

SEX PISTOLS Pretty Vacant {Quid/Virgin)

Video airplay from August 19-25.

112 Only You (Bad Boy/Arista)

KEITH SWEAT Twisted (Elektra/EEG)

NEW EDITION Hit Me Off (MCA)

R. KELLY | Can't Sleep Baby (If I) (Jive)

MONTELL JOROAN | Like {Def Jam/RAL/Mercury)
BUSTA RHYMES It's A Party (Columbla/CRG)

L.L. COOL J Loungin (Def Jam/RAL/Mercury)

NAS It | Ruled The World (Columbia/CRG)

MARIAH CAREY Forever {Columbia/CRG)

0'ANGELD Me And Those Dreamin’ Eyes Of Mine (EM))

Information for week ending August 16.

" RapCityTop10 |

DUTKAST Elevators (LaFace/Arista)

NAS If | Ruled The World (Columbia/CRG)

A TRIBE CALLED QUEST 1nce Again (Jive)

L.L. COOL 4 Loungin (Def Jam/RAL/Mercury)

LOST BOYZ Music Makes Me High (Universal)

DE LA SOUL Stakes Is High {Tommy Boy)

ROOTS Clones (DGC)

SADAT X Hang ‘Em High (Loud/RCA)

NONCHALANT Until The Day (MCA)

WESTSIDE CONNECTION Bow Down (Lench Mob/Priority)

Information for week ending August 16.

T H E
21 milllon households
Les Garland,
Exec. VP/Programming
MUSIC TELEVISION

YOU CONTROL~

| National Top20 |

BONE THUGS...Tha Crossroads (Ruthiess/Relativity)
CRUCIAL CONFLICT Ride The Rodeo (Pallas/Universal)
0"ANGELO Me And Those Dreamin’ Eyes Of Mine (EM))
NEW EDITION Hit Me Off (MCA)

DEBORAH COX Where Do We Go From Here {Arista)
HORACE BROWN Things We Oo For Love {Motown)
KEITH SWEAT Twisted (Flektra/EEG)

AALIYAH If Your Girl Only Knew {BlackGround/Atlantic)
SHADES Tell Me ('ll Be Around) {(Motown}

CRUCIAL CONFLICT Hay (Pallas/Universal)

SIR MIX-A-LOT Jump On It {American/Reprise}

NO MERCY Where Do You Go (Arista)

TONY RICH PROJECT Like A Woman (LaFace/Arista)
WATTS G'S Stuck In Da Game (Hood Rat)

LOST BOYZ Music Makes Me High (Universal)

LOS DEL RIO/BAYSIDE BOYS. .. Macarena (RCA)
QUINDON Dream About You (Vingin)

A+ All | See (Kedar/Universal}

IMMATURE Lover's Groove (MGA)

MISTA Blackberry Molasses (EastWest/EFG)

Most requested for week ending August 9.

PRLLSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (In 000s)
1 GARTH BROOKS $883.8
2 KIss $862.9
3 NEIL DIAMOND $819.1
4 “LOLLAPALOOZA '96" $758.1
5 “H.0.R.D.E. FESTIVAL" $527.5
6 ROD STEWART $516.9
7 HOOTIE & THE BLOWFISH $455.4
8 BOB SEGER $420.7
9 STING $375.3
10 ALANIS MORISSETTE $329.2
11 “FURTHER FESTIVAL" $313.7
12 SMASHING PUMPKINS $286.6
13 JAMES TAYLOR $274.7
14 DAVE MATTHEWS BAND $273.7
15 ALLMAN BROTHERS BAND  $2335
Among this week’s new tours:
CHET ATKINS
JIMMY BUFFETT
STEVE CURTIS CHAPMAN
GEORGE CLINTON &
THE P-FUNK ALLSTARS
FISHBONE
REVEREND HORTON HEAT
BRUCE SPRINGSTEEN
JAMES TAYLOR QUARTET

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

______anana ammnricanradinhictarns com
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COMING ATTRACTIONS:
This week’s openers inciude “Tin
Cup,” starring Kevin and
Rene Russo. The film's forthcom-
ing Epic Soundtrax LP sports two
songs by Bruce Homsby (“Big
Stick” and “Nobody There But Me”)
as well as Mary Chapin Carpen-
ter's “‘Let Me Into Your Heart,”
Chris Isaak’s “| Wonder,” George
¢ Jones’s “Just One More,” Patty
Loveless’s “Where Are You Boy,”
James House’s “Every Minute,
i Every Hour, Every Day” Texas
. Tormados’ “Little Bit Is Better Than
| Nada,” Jimmie Vaughan's “Cool
Lookin’ Woman,” Keb’Mo’s
“Crapped Out Again,” Amanda
Marshall's “This Could Take All
Night,” Shawn Colvin’s “Back To
. Salome,” Joe Ely's “Character
. Flaw,” and Mickey Jones’s “Dou-

ble Bogey Blues.”
“The Fan,” starringRobert De
Niro and Wesley Snipes — as
well as Elien Barkin as a Sports
. radio talk show host— also opens
~ this week. The film’s forthcoming
TVT soundtrack contains Black
Grape’s “Little Bob,” Kenny
Wayne Shepherd’s “(Let Me Up)
I've Had Enough,” Massive At-
tack’s “Hymn Of The Big Wheel,”
- Raymond Myles's coves of Elton
John's “Border Song,” and tunes
by Sovory, Mic Geronimo,
Honky, Foreskin 500, Jeune,
and Johnny Jaye & Big Skye.
“Letting Go” is performed by Ter-
ence Trent D’Arby, who also
teams with Hans Zimmer for the
20-minute “Sacrifice.”

Dennis Miller and Erica Ele-
niak star in “Tales From The Crypt
Presents Bordello Of Blood,”
which also opens this week. The
film’s Mercury soundtrack features
Anthrax’s title cut, Kerbdiog's cov-
er of Public Image Ltd.’s “This Is
Not A Love Song,” Redd Kross’s
! version of Kiss’s “Deuce,”and vin-

tage tunes by Free, Thin Lizzy,
% Sweet, Scorpions, Cinderella,
Herd f/Peter Frampton, and
Humbie Pie.
: Rounding out this week’s
- openers is “Kansas City,” star-
. ring Jennifer Jason Leigh and
Harry Belafonte. The film’s
i Verve soundtrack showcases
P jazz performances by Joshua

Redman, James Carter, Jesse
Davis, Nicholas Payton,
Cyrus Chestnut, Geri Allen,
. Mark Whitfield, Craig Handy,
: Christian McBride, Ron Cart-
é er, and more.
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ush

test for echo

the title track from the
new album

In Stores

September 10th

North American

Tour Starts Mid-October

Hold the future
in your virtual hand.

Produced by Peter Collins and Rush
Management: Ray Danniels for SRO Management, Inc.
http://www. atlantic-records.com

© 1996 Atlantic Recording Corp.
A TIME WARNER COMPANY
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Minor Murder Trial Postponed

rosecutor Mary Hanlon tells ST that she
expects the trial of Charlie Minor
murder defendant Suzette McClure —
originally set for August 28, but postponed last
week — to begin in November.

The next prosecution-defense meeting is
set for August 23, by which time the
prosecution and defense were ordered to turn
over all records of intended witnesses to one
another. (Defense counsel Vera Bradford
successfully argued that she hadn't received
the addresses of all 67 witnesses the
prosecution intended to call.)

The defense also succeeded in getting the
trial relocated from Malibu — the site of the crime
— to Santa Monica, where more of McClure’s
peers are likely to be selected as jurors.

AC WLTV/Detroit shifted format (to
Rhythmic AC), call {etters (to WDRQ), and
moniker (to “93.1 The New 'DRQ") on August
9. PD Brad Waldo exits. GM George Kenyon
told ST the station would mix pop-oriented '80s
titles from such artists as Prince and
Madonna with rhythmic-sounding '90s cuts.

Here’s what the first hour under the new
format sounded like: the Commodores’ “Brick
House,” Mariah Carey’s “Always Be My Baby,”
the Fine Young Cannibals’ “She Drives Me
Crazy,” Keith Sweat'’s “| Want Her,” Prince’s
“Diamonds And Pearls,” Total's “Kissin’ You,”
Herb Alpert's “Diamonds,” and Los Del Rio’s
“Macarena.”

Rumbles

* Adult Altemative KSCAL.A. moming co-host
Nicole Sandler becomes MD/middays; Merilee Kelly
— who held those posts — will exit September 1.

* WMZQ-AM/Washington’s niche-programming
experiment, “Health & Fitness Radio,” has a new set
of calls — WZHF — effective immediately.

* WBLK/Buffalo PD Eric Faison exits.

* WRNR/Annapolis-Baltimore's Sean O’Mealy
segues to PD at WRNX/Springfield, MA.

* WARO-FM/Ft. Myers elevates Mike “Mud” Alan
from MDfair personality to PD. He'll retain his MD
and aftemoon drive duties as well.

* KBOY/Medford, OR PD/moming dude Bill Mey-
er and moming partner/News Dir. Ron Matthews
segue to momings at crosstown KZZE. Jenifer Wil-
de becomes KBOY's interim PD.

* WQKK/Johnstown, PA PD Jonas Hunter ex-
its; APD/MD Pat Urban becomes interim PD.

* WCLO-FWJanesvlille, Wi PD Ken Scott is the
new PD at WYZM/Madison, WI. He replaces Dave
Ogden, who pians to retumn to school, but:will do
some weekends at the station.

Urban AC WTMP/Tampa names Rick
Eaves PD. He succeeds Yolanda Anderson,
who remains WTMP’s OM.

} Beauty’s Only Skin Deep
A woman selected in Rock WPYX/
Albany’s “Ugliest Bride Contest” is claiming
emotional distress and suing the station for
$300,000. (The “contest” consisted of air
talents looking through local newspaper
announcements and choosing the bride they
deemed the ugliest; callers won by guessing
which photo was picked.)

According to AP reports, Annette
Esposito-Hilder filed the lawsuit last month
because the WPYX personalities departed
from their usual practice of using first names
only and aired her full name, adding that she
worked for a competing radio station (albeit in
an off-air capacity).

Her fawyer told AP that Esposito-Hilder
never contacted WPYX, but later received a
written apology saying the contest had been
canceled. “What we do is all in good fun,”
WPYX Station Mgr. Bob Ausfeld told AP,
adding that canceling the contest was strictly a
programming decision.

} Under The Volcano <
The assets of Zoo Entertainment are
about to be swallowed up by new indie label
Volcano Entertainment. Helmed by Kevin
Czinger — fresh from his BMG
Entertainment North America Exec. VP post
— NY-based Volcano will purchase Zoo from
BMG and split its promo, marketing, and A&R
functions with a new, as-yet-unnamed hip-hop
label headed by Def Jam VP/A&R Chris
Lighty. Volcano will be distributed by BMG.

Zoo will retain its name (product will be
issued under the Zoo/Volcano identity), West
Coast address, and current Prez Lou Maglia.
Three Zoo acts survive the transition: Matthew
Sweet, Tool, and Dogstar.

While attending a Capitol-sponsored pool
party at Suzy Bogguss’s house on August 3,
WWWW/Detroit MD/moming man Carl E
pilfered a few knick-knacks (a wooden spoon,
a pin cushion, a piece of tile, and a hook to
hang plants) and gave them away on-air the
following Monday morning!

Continued on Page 25

If Marconi were alive today we know he'd
be listening to KDWB! And casting his vote
for KDWB as CHR station of the year.

013

Congratulations on 37 years
of CHR heritage from
CHANCELLOR BROADCASTING.
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IMPACTS CHR, AC
AND HOT AC NOW!

ALREADY ON:

Z100/NEW YORK
KRBE/HOUSTON
KKLQ/SAN DIEGO
WFBC/GREENVILLE
KALC/DENVER

R&R ADULT
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Radio’s Top Programmers
Accused of Having Big Mouth.

NEW LABEL TAKES AGGRESSIVE POSITION

he music industry is buzzing over upstart label,
Universal Records inflammatory accusation that one
of the nation’s top radio programmers has a big
mouth. The fireworks erupted when Tracy Johnson.
Program Director of STAR 100.7/San Diego began playing
“Mouth,” the new single by Merril
Bainbridge. Within days of airing this track,
the request lines at the station began ringing
off the hook at a record setting pace eventual-
ly catapulting “Mouth” to the #1 position at
the Southern California Top 40 outlet. The
mild mannered Johnson, who is known to

Tracy Johnson

many within the radio and record community
as an intelligent programmer with conservative instincts, sur-
prised everyone by constantly running his mouth about the
incredible success he is currently having with the record. But
Universal’s accusations did not stop there...

It wasn’t long before Greg Stevens and Ray Kalusa of

Q106/San Diego soon followed suit by play-
_:: ing “Mouth” (#10 - 42 spins at press time),
"2 only to find similar results. Currently the
Mouth sensation has reached a feverish pitch
@ as premier programmers across the country

have been adding the record into rotation
Ray Kalusa

weeks before the official airplay date. They
include Pat Paxton and Rich Anhorn of
KHMX/Houston, Dan Persigehl and Dave
Cooper of KZZP/Phoenix, Chris Shebel of
PRO-FM/ Providence, and Big Dave
Eubanks of WZJM/Cleveland, just to name
a few.

John Ivey

John Ivey and Tad
Bonvie of KISS108/ Boston who committed
to the record last week, stated that “‘Mouth’
| sounds great on the air and will be around for
a very long time.” Radio guru Guy Zapoleon,

who has been aware of Merril Bainbridge for

Guy Zapoleon  some time now, is calling this “the pop follow
up to the Donna Lewis record.” And in an unprecedented
move, Kid Curry, Program Director of one of the nation’s
most successful rhythm crossover stations, POWER96/Miami
has also made the decision to hit the record early with substan-
tial success, already generating Top 20 requests after only one
week of airplay.

Tom Gjerdrum, a former Johnson accomplice and current-
ly Program Director of Indianapolis powerhouse WZPL, was
overheard at a local tavern as saying he believes that Johnson’s
ability to hear a hit song is “nonsense,” and that Johnson
“couldn’t hear a door slam..” When asked about the “Mouth”
record, Gjerdrum muttered in an inebriated state, “...it’s damn
good...no question, this will be a Breaker within weeks.” In an
unrelated story, Gjerdrum was later picked up by local authori-
ties for public lewdness. No charges were filed.

celebrating our 219th day in business

STREET TALK-

KISSIN’ TIME — In recognition of the 20-year history between Kiss and KSHE/St. Louis, the Emmis outlet created
limited-edition concert jerseys and bumper stickers that feature the Rocker’s longtime “Sweetmeat” mascot decked
out to resemble the group’s members, — in this case, masterbassist Gene Simmons!

Continued from Page 22

While the moming dude told ST, “l meant
no harm to anyone, especially Suzy. It was all
done in the name of good, clean fun
to help promote [her new album),” it took a
flurry of station-label-artist management calls
to calm the waters.

WWWW PD Mark Hamilton — on
vacation when the incident took place — had
Carl E issue an apology on Friday (8/9),
followed by an announcement that E'd be
giving away 100 copies of Bogguss’s new
“Give Me Some Wheels” album over the
weekend.

Since none of the purloined pieces had
been sent out, they were all retumed to
Bogguss. Those set to receive them were
awarded tickets to see Reba McEntire and
$100. WWWW also made a donation to the
Canine Assistance Program in Bogguss’s
name.

Needless to say, crosstown WYCD’s
moming show (all former WWWW veterans,
incidentally) took to the airwaves with a
parody song — sung to the tune of Garth
Brooks’s “Shameless” — about the time E
began airing his apology. WYCD PD Eddie
Haskell toid ST that they’d avoided

Rumbles, Pt. 2

* HotAC WRAL/Cleveland ovemighter Jay Lynn
celebrates 25 years with the station.

¢ Shadow Broadcast Services/Chicago Sports
Dir. Mike Scott is uppead to OM.

* WVEE/Atlanta APD/afternoon driver J.B. Lou-
is exits.

« KZHT/SLC PD/afternoon delight Chet Bucha-
nan moves to momings in the wake of Andy Mill-
er's exit; MD Dr. Doug trades nights for afternocons.

° WKBQV/51. Louis moming stars Steve & DC are
now syndicated by Superadio and have already
signed on KCMGYColumbia, MO and WZBQ-FM/
Tuscaloosa, AL.

+ WSM-FM/Nashville moming show producer
Kevin Anderson becomes WSM-AM & FM MD.

* WRCN/Long Island M Kevin Thompson seg-
wes o APDMD/nights at WDHAMorristown, NJ.

= WONE/Akron MD Erin Carmen exits

mentioning the incident until the Friday edition
of the Detroit Free Press carried a story about
it. More to the point, WYCD opened its phone
lines to let listeners voice their displeasure with
E’s actions. Haskell says many of his listeners
were miffed that E’s apology ended with “And
we promise we won't act like that other Country
station anymore,” complaining that the tag line
undercut the sincerity of the previous
statements.

WYCD also aired a “replacement contest”
that featured listeners calling in and describing
mementos they owned that could replace the
filched items — with the understanding that
these could then be sent to Bogguss.

Meanwhile ... WYCD'’s aftemooner
“admitted” to stealing all kinds of stuff from all
kinds of stars, giving names and items
throughout his shift ... a Reba McEntire
soundalike called WYCD to ask if anyone had
seen her watch ... WYCD ran a liner that said,
“If they steal, maybe they lie, too. Do they really
play 12 in a row?”

No word on which station will present the
next Suzy Bogguss concert in Detroit, but all
appears forgiven on all sides.

Priority Records will close its rock division
on August 30, with layoffs affecting the promo,
marketing, A&R, and publicity departments.

KIIS/L.A. Prez/GM Roy Laughlin sent an
August 7 letter to Arbitron GM Pierre
Bouvard asking for ratification of the inclusion
of an Asian in-tab that accurately reflects the
10% of the market’s population that's Asian in
time for the Fall ‘96 survey.

Laughiin’s letter reads, in part, “Arbitron
has incentivized the retumn of Black diaries and
changed by continuing to pay Black
diarykeepers at a higher rate. Arbitron has
increased payment to an Hispanic diarykeeper,
increased calls to the home to prompt
[Hispanics], switched to bilingual phone

Continued on Page 26

Surfing the Internet is
growing everyday. They
say there are more than
100,000 new sites going up
every month now. Now
there’s one more - just for
you - people who manage,
program, promote and sell
radio. It's called Radio- at:

Info.com on the Web. It's
jammed full of the names &
contacts for every supplier
to the radio. We’d love to
hear your comments. Take
a look and leave us an e-
mail. We're open 24 hours
a day - just for you. Try us
www.Radiolnfo.com
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from the new album Take Me To Your Leader

Over 200,000 sold so far!

http://www.newsboys.com http://www.virginrecords.com

Produced by Steve Taylor and Peter Furler Mixed by Tom Lord-Alge Management: Wes Campbell/First Management

© 1996 Star Song Communivations ¥

————)MAAMALAMericantadiohistorn. com


www.americanradiohistory.com

S

26 * R&R August 16, 1996

CMJ

!
|

MUSIC

MARATHON®’ 9 6
& MUSICFEST

September 4-7 1996
Avery FisheriHall « Allce flully Halt « The Walter Reade Theater
Lincoln Center « New York City
3 Days * 4 Nights * 40 Clubs * 500 Bands ¢ 14000 Ears

KEYNOTE SPEAKER
PATTI SMITH

Wednesday, September 4,
1996

10:00 AM - 8:00 PM
REGISTRATION

PLAZA LEVEL (AVERY FISIIER [1ALL)
10:00 AM - £:00 PM

EXHIBITS

PROMENADE (AVERY FISHER HAIL)

hursday, S%ptemher 3,199
9.00 AM - 5:00 PM

REGISTRATION
PLAZA LEVEL {AVERY FISHER HALL)

10:00 AM - 5:00 PH
EXHIBITS

PROMENADE (AVERY FISHER HALLY
1000 AM - 11:00 AM
PLEASED T0 NEET ME:
UNSIGNED BANDS & THE B1Z

MODERATOR: Stormy Shepherd (Leave Home
0g)

ALICE TULLY HALL
INTERRSHIPS IN THE MUSIC BUSINESS:
LABOUR OF LOVE
MODERATOR: Emity Kaye {Timebomb Recardings)
PANELISTS: Jenna Adler (CAA), Michae} Badami
{Dreamworks/SKG Music Publishing), Seth Jarrett
(Freelance Directot MTV). Jordan Kurland (David
Lefkowitz Management)
ALICE TULLY LOBBY (ALICE TULLY HALL)
LOG ON: MARKETING NEW MUSIC VIA THE
INTERNET
HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL)

11:00 AM -12.45 PH
KEYNOTE: PATTI SMITH

AVERY FISHER HALL

11:30 AM -12:45 PM

LIVE & LOUO: METAL RADIO PANEL
MODERATOR Jib Castellane (Victory Records)
PANELISTS. Rob Frend (Gavin), Jon Nardachone
(Allantc Records), Munsey Ricer (Shateboard
Marheting), Eric Slayter (KZRK), Andrew Stewart

(WSOU!
ALICE TULLY LOBBY (ALICE TULLY HALL)
1.00 PM - 2:15 PM
THE CHANGING FACE OF RETAIL i:
WAREHOUSE - SONGS & STORIES
ALICE TOLLY HALL
6AS FO00 LODGING:
TOURING ON YOUR Own
ALICE TULLY LOBBY (ALICE TRLLY HALL)
RAVING MAD:
THE CULTURE OF THE RAVE & ITS MUSIC
?}‘ODER[:;OR Matt E. Silver (Silver Entertainment
)fOU)|
CHARLES OANA LOUNGE {AVERY FISHER HALL)
THE BLUES PANEL
MODERATOR- Michael Caplan (Sony 550/Okeh

Records)
HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL)

2:30 PM -3:45 PM

BUILT FOR SPEEO: DECONSTRUCTING THE

ARTIST DEVELOPMENT PROCESS
MODERATOR Jon Leshay (Columbia Records]
PANELISTS: Dawid Hali (William Mornis Agency)
AVERY FISHER HALL

THE WORLD MUSIC PANEL
HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL)

THE CHANGING FACE OF RETAIL II:

CHAIN REACTION
MODERATOR Eva Werss {Caroline Records)

ALICE TULLY HALL

BIRTH SCHOOL WORK OEATH:

CAREERS IN THE MUSIC INDUSTRY
MODERATOR- Dawd Lefkowrtz (Daved Lefkowits
Management)

PANELISTS: Michael Simpson (Dreamworks), Shert
Sternberg (Great Amencan Music Hatl)
ALICE TULLY LOBBY (ALIGE TULLY HALL)

OUT MY WAY: “QUEER ROCK™
MODERATOR: Kunt B. Reighley (Freelance Writer)
PANELISTS: Jon Gmoll {Pansy Division), Brooke
Webster (Meow M
CHARLES DANA LOUNG[ (AVERY FISHER HALL)

4:00 PM -5:00 PM

MUSIC FOR THE MASSES:

ALTERNATIVE COMMERCIAL RADIO & ITS

ROLE IN BREAKING NEW ARTISTS
MV%I;ERATOR Kurt St Thomas (Arista Records)

A

THE SUNEWRITERS PANEL ‘96

MICE

HIP Hl]P AT THE CROSSROADS:

HAS STAGNATION SET IN?
MODERATOR Harry Alien {Hip-Hop Activist Media

Assassin)
ALICE TULLY LOBBY (ALICE TULLY HALL)

THE POLITICS OF MAGAZINE COVERAGE:
DON'T BELIEVE THE HYPE
MODERATOR: Lanry Jenkins

PANELISTS Craig Marks (Spin)

CHARLES DANA LOUNGE (MNY FISHER HALL)
THE REGGAE PANEL

MODERATOR- Garret Vandermolen (Heartbeat

Record
HELEN HUNTIRGTON HULL ROOM (AVERY FISHER HALL

Columbia Records

Fridy, SeJJtemher 6, 1996
9:00 AM - 5:00 PN

REGISTRATION

PLAZA | EVEL (AVERY FISHER 1ALL}
10:00 AM - 5:00 PM

EXHIBITS
PROMENADE (A\ERY FISHER HIALL)

10,00 AM - 4:00 PM
COLLEGE DAY '96

ALICE TULLY HALL
10:00 AM - 10:30 AM
PERFORMANCE
10:30 AM -11:30 AM
GRAOUATION!:
MAKING THE TRANSITION FROM COLLEGE

RADIQ INTO THE MUSIC INDUSTRY
MODERATOR: Chuck Amaid (The Want Adds)
PANELISTS: Tomsry Delaney {(Virgin Records). Maura
Duval (ILS), Lawrence Lur (Big Cat/let Set), Andy
Fiynn (KOOP)

11:30 AM - NOON

PERFORMANCE

NOON - 1.00 PM

AROCK AND A HARD PLACE:

PROMOTION VS. COLLEGE RAQIO'S

HISTORIC INDEPENDANCE
MODERATOR: feff Sperber (Caroline Records)
PANELISTS: Tom Bout {Immortal Records), Josh
Kazooass (Epitaph Records), Fred Schaaf (KPSU),
Karin Tekel (WRSU), pius more TBA

100 PM -1:30 PM

PERFORMANCE

1:30 PM - 2.30 PM

COLLEGE RADID DRIVER'S EO: PUTTING THE

PEDAL 7O THE METAL ON THE INFORMATION

SUPERHIGHWAY

2:30 PM - 3:00 PM

PERFORMANCE

3:00 PM - 4.00 PM

THERE'S MO SUCH THING AS A DUMB

QUESTION: A COLLEGE RADIO ARTIST Q&A

4:00 PM - 4:30 PM

PERFORMANCE

10:00 AM - 11:15 AM

“THIS VIDEO SUCKS™:

NEW ARTISTS, VIDEO & IMAGE
AVERY FISHER HALL

HIGH SOCIETY:

THE ASCAPBMISESACETC PANEL
MODERATOR: Jetfrey Brabec (Chrysalis Music Group)
ALICE TULLY LOBBY (ALICE TULLY HALL)

SMALL INDIE MOGUL SUMMIT:

A METHOD TO OUR MADNESS
'MODERATOR: Jenny Toomey {Simple Machines)
PANELISTS Angela Strachan {Dirt Records)
CHARLES DANA LOUNGE (AVERY FISHER KAL)

INTERNET 101: THE BASICS
MODERATOR. Mclean Greaves (Virtual Melana Inc )
PANELISTS: Sandra Der {Salamander Inc.)

HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL)

PUBLISH OR DIE:

NEW ARTISTS & MUSIC PUBLISHING
WALTER READE THEATER

11:30 AM -12:45 PM
MARKETING PANEL
AVERY FISHER HALL
ARTISTS & MUSICAL TRANSITIONS:
MY EVER-CHANGING MOODS
MODERATOR: Bob Mould {Granary Music)
ALICE TULLY LOBBY (ALICE TULLY HALL}
WRITERS & JOURNALISM:
WHO ARE WE WRITING FOR?
MODERATOR: Evetyn McDonnedl {Village Vorce!
CHARLES DANA LOUNGE (AVERY FISHER HALL)
OVERSEAS LICENSING:
SPEAKING IN TONGUES
MODERATOR. Sharon Ashworth (Shock Records)
PANELISTS: Tim Kelly {Pinnacle Records), Paul
Mckessar (Flying Nun Records), Joha Nulcher
(Revelation Records}
HELEN HUNTINGTON HULL ROOM (AVERY FISHER rALL)
1,00 PM - 2. 15 PM
OAZED & CONF
ARTISTS AND THEIR ADDICTIONS
AVERY FISHER HALL
SPACE AGE LDVE SONG:
FAN WORSHIP IN CYBERSPACE
MODERATOR- Nikke Sirght (Allantic Records)
PANELISTS: Gayle Xelemen {Unotficial jetf Buckley

Web Site
ALICE h?ll' LOBBY (ALICE TULLY HALL)
THE PRINCE FORMERLY KNOWN AS ARTIST:
MUSICIANS WHO'VE BECOME INDUSTRY
INSIDERS
MODERATOR Dave Alien (World Domination:
Recordings)
PANELISTS- Berko (Revolution Records), Danel
House (C/Z Records), John Marchini (Caroline
Records), Joanna Spock Dean (VH-13, Daddy O (MCA

Records)
CHARLES DAMA LOUNGE (AVERY FISHER HALL)

THE JAZZ PANEL
MODERATOR Bruce Lundvall (Blue Note Records)
HELEW HUTINGTON HULL ROOM (AVERY FISHER HALL)

SONES FROM THE 816 CHAIR:

THE INDEPENDENI LABEL CONSORTIUM

(ADA {Aternative
Dlsmhubon Nhanﬂ]'
AVERY FISHER HALL

SURVIVING “ALTERNATIVE:"

MENTAL HEALTH & METAL MANAGEMENT
MODERATOR Mancy Camp {Drastic Measures)
PANELISTS: Mark A. Abbattista, Esq. (Bad
Abbatude Management), Michael Faley (Metal
Biade Records). Jon Goldwater (Crash
Management), Ken Knete (Knete, Kincaid and
Faith Managesment}, Rob McDesmoti {Concrete
Management), Rob Shore (RS Management),
Sleve Stewart (Steve Stewart Management), plus
special arfist appearances THA
ALICE TULLY LOBBY (ALICE TULLY HALL)

HIP HOP ON THE AIR:

| CANT LIVE WITHOUT MY RADIO

ATOR DJ Mecca {NY Radio Coalition)
CNARL[S Dana LOUM:E (AVERY FISHER HALL)

4:00 PM - 5:00
MARKETING ZOOI] BREAKING A BAND IN
THE NEW MILLENNIUM
MODERATOR: Marc Geiger (American Recordngs)
PANELISTS Billy 0"Connett (Throwing Music), Steve
Rennie (Epic Records), lane Stoerry (Sheeba
Recards), Larry Weintrab {A&M Records)
AVERY FISHER HALL
AT YOUR DWN RISK:
THE METAL ARTIST PANEL
ALICE TULLY LOBBY (ALICE TULLY HALL)
THE RPM PANEL
MODERATOR Jason Bentley (Quange)
CHARLES DANA LOURGE (AVERY FISHER HALL)

Saturday, SeJJtemher 1,1996
9:00 AM

REE!STRAIION
PLAZA LEVEL {AVERY FISHER 11ALL)

AM - 3:00 PM
EXHIBITS
PROMENADE {AVERY HSIER HALL)

0:00 AM - 11:15 AM

LAWYERS AS AZR REPS:

WHO GAVE THEM EARS?

MODERATOR: Owen Sloar, Esq. (Berger & Kahn!

AVERY FISHER HALL
MY FIRST YEAR AS A ROCK 600:

WHAT HAPPENS AFTER THE SIGNING?
MODERATOR John Rubeli (TAG Recordings)
PANELISTS. Chris Holmes {Yum-Yum), Pat
Magnaella (Atlas/Third Rail Management)
ALICE TULLY HALL

REUBEN KINCAID 101:

THE ART OF ARTIST MANAGEMENT
MODERATOR: Ted Gardner {Lambun Management)
PANELISTS: Shawn Rogers (Maxi-Management)
ALICE TUALY LOBBY (ALICE TULLY HALL)

ONLINE RADIO STATIONS:

THE GOLDEN AGE OF WIRELESS?
MODERATOR: Mark Cuban (Audionet)

CHARLES DANA LDUNGE (AVERY FISHER HALL)
ALTERNATIVE MUSIC & CORPORATE
SPONSCRSHIP

MODERIAT?R Eric Lochtefeld (Grassroots Event

PAN{?‘S"TES' Soe Killian {Festival Marketing), Dave

Neubecker (Electronic Arts)

HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL}
THE COLOR OF MONEY:

LOW BUDGET VIDEOS
WALTER READE THEATER

11:30 AM - 12:45 PM
COMBAT ROCK: DOES ALTERNATIVE MUSIC
CARE ABOUT POLITICS? SHOULD IT?

AVERY FISHER HALL

THE DIY ETHIC OF HIP HOP: ME MYSELF & |
MODERATOR: Hick Eisenman (Dola Records}
ALICE TULLY LOBBY (ALICE TULLY HALL)
WEBSITE MANIA IN THE MUSIC INOUSTRY:
GHOST IN THE MACHINE
MODERATOR Mark Bronnimann (CMJ)
CHARLES DANA LOUNGE (AVERY FISHER HALL)
RECORDING CONTRACTS: THE FINE PRINT 101
DERATOR George Steim, £5q. (Zissu. Stein &

Mash
HELEN wmmcmu HULL ROCH UAVERY FSHER #ALL)
MUSIC FOR FILM

THE SOUNDTRACK PANEL
MODERATOR: Jon Mctiugh (New Line Cinema}
WALTER READE THEATER

1:00 PM

CMJ, Fine Line Features and
Atlantic Records proudly present a
special advance screening of
“Feeling Minnesota," starring
Keanu Reeves, Cameron Diaz,
Vincent D'Onofrio, Delroy Lindo.

Dan Aykroyd, and Courtney Love.
THE WALTER READE THEATER

100 PM - 2:15 PM

TALK TALK TALK:

THE ALTERNATIVE MUSIC PROMO PANEL
MODERATOR: Karen Glauber {HITS Magazine)
PANELISTS Ted Tayior (WLIR)

AVERY FISHER HALL
SECRET AGENT: ALTERNATIVE STRATEGIES
FOR BOOKING BANDS

MODERATOR Troy Hansbrough {Amencan

Recordings)

PANELISTS ﬂozgle Baer (Rajiworld Prod ),

Kio Novina {Van Go Agency)

ALICE TULLY LOBBY (ALICE TULLY HALL}
PUBLICITY & PUBLIC RELATIONS IN
CYBERSPACE:

STRANGEWAYS HERE WE COME
CHARLES DANA LOUNGE (AVERY FISHER HALL)

THE AAA PANEL
HELEN HUNTINGTON HELL ROOM (AVERY FISHER HALL)

2:30 PM - 3:45 PM
COLLEGE
KEYNOTE
SPEAKER: |
LES CLAYPOOLE

ALICE TULLY HALL

2:30 PM - 3:45 PM
NOTHING"S SHOCKING: WHAT DEFINES COOL?
ALICE TULLY LOBBY (ALICE TULLY HALL)
MOOEM MUSIC: ONLINE DELIVERY OF
RECORDED MUSIC
MODERATOR: Andrew Stenthal (COnow}
CRARLES DANA LOUNGE (AVERY FISHER HALL)
ROLL OVER BEETHOVER:
215T CENTURV CLASSICAL MUSIC
RATOR: Geoff Smith (Composer/Artsst)
HELEN HUNTINGTON HULL ROOM (AVERY FISKER KAL)
4:00 PM -5:00 PM
THE ALR PANEL
MODERATOR Karin Berg (Wamer Bros. Records)
PANELISTS: Shm Moon (Kill Rock Stars), Roger
Shepnerg':g‘ymz Nun Recards}

HALL

COLLEGE RADIO'S PLACE IN ARTIST

DEVELOPMENT:

I'M NOT YOUR STEPPING STONE
MODERATOR- Glenn Boothe (Caroline Records)
PANELISTS: Atice Chang (KALX), Knisten Meyer {Sub
Pop Recards), Josh Rasenthal (Somy Music
Distnhution)

AUCE TULLY HALL

FOR THOSE ABOUT T0 ROCK:

THE FUTURE OF METAL
MODERATOR Brian Siage! (Metal Blade Records)
ALICE TULLY LOBBY (ALICE TULLY HALL)

HTTP.//ONLINE. MAGAZINES
MODERATOR: Lorry Fleming {Music Universe |BAM

Medial}
PANELISTS. Jennie Ruggles (Gavin Online/Addicted

o Noise)
CHARLES DANA LOUNGE (AVERY PISHER HALL)
THE TOP TEN REASONS TO PUT YOUR BAND
ON LATE NIGHT TV
HELEN HUNTINGTON HULL ROOM (AVERY FISHER HALL)

More moderators and panelists TBA

A COMPREHENSIVE ANALYSIS
OF THE ALTERNATIVE

MUSIC BUSINESS

For informatjon on Promotional Opporinities
Please mail to: CMJ Music Marathon® & MusicFest '96
11 Middle Neck Road, Suite 400 * Great Neck, NY 11021-2301 U.S.A.
Phone: 516.466.6000 Ext. 150 ¢ Fax: 516.466.7161
URL: htp://www.cmjmusic.com/marathon/ ¢ e-mail: marathon@www.cmjmusic.com
CMJ MUSIC MARATHON S A REGISTERED TRADEMARK OF COLLEGE MEDIA INC.
ALL CM] MUSIC MARATHON & MUSICFEST ‘96 EVENTS SUBJECT TO CHANGE WITHOUT PRIOR NOTICE.

STREET TALK.

Continued from Page 25

surveyors, and issued a diary with Spanish
first. | am confident these adjustments have
been made in an effort to improve the
accuracy of Arbitron. If accuracy is improved
among Hispanics and Blacks while no in-tab
exists for Asians, actually the opposite in
regard to accuracy has occurred!”

In other KIIS news, “Magic” Matt Alan
retums to aftemoons from fill-ins at crosstown
KMPC-AM, midday maven Bruce Vidal shifts
to overnights, and Billy Burke takes over
middays. Meanwhile, look for KHKS/Dallas
night slammer Valentine to join KIIS for nights
and for current KIIS evening star Domino to
remain in the picture.

Former KPLX/Dallas personalities Steve
Harmon and Beth Wilson will become the
new moming team at KNIX/Phoenix,
beginning September 9. They replace 14-year
station vet John Michaels and seven-year
station vet Bobby Lewis, who are set to exit
August 16. Harmon did mornings at KPLX for
eight years (six with Scott Evans and two
solo); Wilson — whose nom de aire changes
to Carrie Wilson — spent two years in
afternoons and evenings at KPLX.

Comedy writer/producer Rusty
Humphries premiered his “Radio In America:
The Jockumentary” video at the
Talentmasters Morning Show Boot Camp
held in New Orleans last weekend. The
behind-the-scenes look at what makes radio in
America work features videotaped interviews
— not airchecks — with Rush Limbaugh,

Records

* Arista VP/Top 40 Promo Bruce Schoen exits.

* Columbia Dir/Pop Promo Lisa Wolfe exits for
Sony’s soon-to-be-unveiled Crave label.

* Tim Hyde becomes Dir./Radio & Video Promo
for Walt Disney Records. The former Mercury Dir/
Altemative Promo most recently founded and oper-
ated the Music Matters indie promo firm.

* WGTY/York, PA MD/afterncon driver Cougar
Michaels reverts to his real name (Shay Whiteker)
and becomes Imprint's Midwest rep, based in Nash-
ville.

* WSM-FM/Nashville MD Kim Leslie becomes
Midwest regional promo rep for Asylum.

¢ River North Nashville VP/Promo Bobby Young
exits.

* Russ Thyret elevated to Warner Bros. Records
Chairman/CEO.

¢ Roland Edison named A&M Records
VP/Urban Promo.

¢ Laura Hinson becomes Island Records
VP/AC Promo.

¢ John Duncan appointed KYYS/KC PD.

4

¢ Judy Reich named WJAS & WSHH/Pittsburgh GM.

*James Cochran upped tQ Motown Records
VP/R&B Promo.

¢ Jefferson Ward becomes WIOQ/Philly OM.

A4

 Transtar Radio Network sets Mike Harvey as
Sr. VP/Special Programs and Gary Taylor as
Sr. VP/GM of Radio Formats.

» Chris Conway returns to KSDO/San Diego as
President/GM.

* Denise Oliver named United Stations
Dir./Programming.

* Rick Stacy becomes WHYI (Y100)/Miami PD.

» Smokey Rivers retums to Birmingham as WMJJ PD.

v

* Warner Bros. Records sets Dave Urso and
Howard Rosen as VPs/Promo.

* Vince Pellegrino upped to PolyGram Records
VP/Promo.

* Mike Faherty named WSB/Atlanta GM.

¢ J.D. Spangler promoted to OM
at WJJD & WJEZ/Chicago

N4

* Charlie Minor named ABC Records VP/Promo.

l * Robin Mitchell becomes WIFEAIndy PD. I

Casey Kasem, Mancow Muller, Kidd
Kraddick, Scott Shannon, Scott Ginsburg,
Bob Rivers, Russ Parr, and (pause for breath)
many, many more.

To score your own copy ($39.95 plus $6
shipping and handling), fax TM Century at
(214) 406-6890.

JUST GOOD FRIENDS — When the original cast of “Friends” threatened not to go back into production until salary
negotiations were settled, KYSR (Star 98.7)/L.A. held a contest to come up with a replacement cast made up of
“Friends” lookalikes. Seen at the scene are (I-r) contest winners Mari Deno (Monica) and Scott Ent (Chandler), KYSR
moming co-host Shirley, winner Ken Workman (Joey), celebrity judge/comic Judy Tenuta, winner Caroline Statzula

(Rachel), KYSR moming co-host Mark Goodman, and winners Elizabeth Freeman (Phoebe) and Shawn Roep (Ross).
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End of summer headline
tour late Aug. through Sept.
Attend the special Summit
Spectacular Friday, August

23rd before Eleanor's Fox
Theater performance. Meet

her and other special guests,
and have a chance to win
very special collectables.
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See her at the A3 SEMINAR on Friday, August 23rd in Boulder, Colorado
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AAAA

Continued from Page 1

though not before he returns next
month from an August recess.

At issue is whether, as argued by
the ad industry, the wave of mergers
and acquisitions in the radio indus-
try is producing market-dominating
station groups that can dictate rates
and other terms to advertisers on a
take-it-or-leave-it basis. That was the
AAAAs contention to the Justice De-
partment in Jacor Communica-
tions’ acquisition of Citicasters, and
it apparently will be their contention
in future mergers where a single
owner will have what they consider
to be too big a slice of a market’s ra-
dio advertising revenue. And not
even forcing divestitures may satis-
fy the AAAA.

“What the Justice Department did
in Jacor was not enough,”AAAA VP
John Kamp said. “We were happy
with some of what Justice did: They
said the radio market was what need-
ed to be looked at, not all the media
in the market; they talked of the par-
ticular audiences served by radio for
which there are no alternative me-
dia, such as teens; and they seem to
be treating LMAs and JSAs as the
functional equivalents of owner-
ship.”

But, Kamp said, the levels of mar-
ket concentration being allowed by
the Justice Department remains too
high. “Our Media Policy Committee
met and didn’t set a specific thresh-

old, but said the 49% level the Jus-
tice Department indicated was OK
in the Jacor case was still too high.
Forty-nine percent means a market
is highly concentrated and that it’s
impossible to buy efficiently around
that number.”

Opposing View
The NAB remains active as well.
Last week, Radio Board Chairman

Dick Ferguson urged the Justice |

Department to do exactly the oppo-
site of what the AAAA wanted. “We
firmly believe the radio advertising
market cannot be viewed in isolation
from the rest of the media-buying
market,” Ferguson said. “Those with
even rudimentary knowledge of the
business understand that ad dollars
flow freely between various forms of
media, and that the competition for
those dollars from television, cable,
DBS, newspapers, and magazines is
intense.

“At present, radio is hardly a
dominant media ad buy; indepen-
dent research demonstrates that ra-
dio pulls down only 7% of all ad
revenue. Congress envisioned the
very consolidation that is currently
under way when it passed the Tele-
communications Act. Consolidation
will help radio become a more ac-
cessible and attractive vehicle to
advertisers, including those not cur-
rently using the medium. It is our
hope that the radio industry consol-
idation will increase competition
among media ad buyers.”

White

Continued from Page 3

emphasis on news.”

White added, “It’s really a neat
opportunity to be going back to Pitts-
burgh. I grew up listening to KDKA,
and it’s partly why I'm in radio to-
day. When this opportunity came, I
really had to consider it. I know most
of the people at the station, even
though they don’t know me. The sta-
tion has an outstanding lineup of tal-
ent. I hope we can further enhance
the news department — that’s really
important to the company growing
its already great image.”

Before joining WTVN in 1995,
White was OM/PD at WSTC-AM
& WJAZ-FM/Stamford, CT
(1986-90), WTIC-AM/Hartford
(1990-92), and WEZN-FM/Bridge-
port, CT (1992-95). He also has
worked at WBCS-FM/Milwaukee
and WTAE-AM and WEEP-AM in

Pittsburgh.

Hallam
Continued from Page 3

Houston in September 1990, KKBQ
was CHR. He flipped it to “Easy
Country” a year later and to “Hit
Country” eight months after that
(September ’92).

He previously had programmed
AC KUDL-FM/Kansas City, Old-
ies KBZT-FM/San Diego, and
Country outlets WWWW-FM/De-
troit, the former WEEP-FM/Pitts-
burgh, WHN/New York, and
WKHK/New York. He entered the
business in 1974, answering request
lines at the former WXLO-FM/New
York.

Ryan
Continued from Page 1

the organization. It’s a crazy thing and
certainly nothing that I planned on
doing. I've yet to go over any of the
research, so it’s too early to tell what
I might do when I get there.”

Ryan’s programming background
includes KXY Q/Portland (where he
was an equity partner), WDRQ/De-
troit, and WMXI/Miami. He also
was VP/Programming for Patten
Communications.

Medek
Continued from Page 3

While WKRZ is listed as CHR, it’s
basically Hot AC. The only time it’s
a true CHR is 7pm-midnight.”

Before joining WKRZ. eight years
ago, Medek programmed WQHQ/
Salisbury, MD and WCHYV/Char-
lottesville, VA. He’s also done week-
end on-air work for WPLJ/New
York.

WMYK

Continued from Page 10

when WMYK will hold “a big com-
ing-out party.” WOWTI Saturday
night mixer Wild Cherry has be-
come Music Asst. and Jerry Clift-
onhas signed on as a consultant. The
station’s core artists include La
Bouche, Los Del Rio, Crystal Wa-
ters, and Real McCoy.
“ICrosstown CHR/Pop WNVZ-
FM (Z104)] is serving too many
masters right now. There is a hole in
this market, and we plan on filling
it.” A new station moniker and calls
will be unveiled early next week.

Evergreen

Continued from Page 1

group does not intend to change the
Urban-formatted Detroit stations.
He added, “There are no current
plans to change WFLN’s Classical
format, but we intend to monitor the
station’s performance and consider
options to improve our market po-
sition and contribute to Evergreen’s
broadcast cash-flow growth.”

Secret Strategy

Greater Media makes out well,
too. WQRS will be its fourth station
(and third FM) in Detroit, where it
owns WLLZ-AM, WCSX-FM &
WRIF-FM. Secret, meanwhile, is
completely out of Detroit and Phil-
adelphia. It now has nine stations in
Cleveland, Indianapolis, and Pitts-
burgh, and has contracted to sell
KTBZ-FM/Houston to Nation-
wide Communications.

When asked about Secret’s strat-
egy, Secret President/CEO Frank
Wood joked, “We’re going to Dis-
ney World. We’re going to take this
huge pile of cash and bathe in it and
spend it on booze, drugs, and lewd
parties. Then we’ll buy a brand new
Gulfstream IV, fill it with cash, and
dump it on indigent countries who
can’t afford to party.

“Seriously, though, you can nev-
er sit still. We are serious about be-
ing in the radio business, but we’re

not a public company; we’re in the
business to create value. It’s tough
to part with great properties, but this
was just an extraordinary event.”

Wood was optimistic about his
comparatively small company’s
prospects for success in the top mar-
kets. “It’s been tough to buy things
as a private company since the bell
{signaling the signing of the Tele-
communications Act] rang on Feb-
ruary 8, but we don’t think it’s a con-
dition that will last. This is just the
logic of the consolidation process. I
still think there’s plenty of room [in
the large markets] for agile, adapt-
able companies like Secret.”

Last Stop?

Staffers at WFLN and WQRS are
most likely breathing a bit easier
now that the stations seem to have
found permanent homes. WQRS has
had five owners in the past six
months; WFLN has had four. The
stations were sold by Marlin
Broadcasting to ARS in March,
fromARS to Secret in May, and now
from Secret to Evergreen — and in
the case of "QRS — to Greater Me-
dia.

Evergreen will begin operating
the stations under a time brokerage
agreement September 1. Both deals
are expected to close in early 1997.
Star Media Group’s Bill Steding
was the broker in the Secret-Ever-
green transaction.

SW Networks

Continued from Page 1

Networks and are the right team to
take this business to its next level
of success.”

Sagansky said of Solomon, “Su-
san will be working to develop new
opportunities for us in digital ra-
dio and other new business ven-
tures. In starting up SW Networks,
she was able to progress from a
simple idea to a nationwide busi-
ness serving over 600 radio sta-
tions. She has helped shape a ter-
rific product during a period of tu-
multuous change within the indus-

Forth said SW will continue
“full speed” with some of its net-

work products, such as its program-
ming services packages to various
formats. Special weekend pro-
grams for those formats will con-
tinue as well.

Apparently no decisions have
been made as to the future of any
other programs or networks or with
personnel. Also, the future of SW
Sr. VP/Legal & Business Affairs
Matthew O’Connell was uncer-
tain, though O’Connell is current-
ly on vacation.

Forth joined SW last year fol-
lowing stints with his own syndi-
cation consultation firm, with own-
ership of various East Coast radio
stations, and as an exec with ABC
Radio Networks. Sloan also joined
SW last year after 10 years at Ernst
& Young.

Raleigh

Continued from Page 10

two when it was AC WYLT and
two in its present Country incarna-
tion. “I’ve been extremely im-
pressed with Morgan,” Shackelford
said. “She did a great job as acting
PD, keeping the ship together in a
difficult environment. She not only

maintained the ratings during the |

sale period but grew the shares.
That’s all the proof I needed she
could do a great job as PD of
WKIX.”

Shackelford will also work with
Curtis Media North Carolina Coun-
try sisters WPCM-FM/Burling-
ton and WKTC-FM/Goldsboro.
Consequently, he’s coming off the
air at WQDR and is looking for an
Asst. PD/MD for that station.

wiih—arericanradiohietarr-eem

Shepérd

Continued from Page 3

Brown Jr. told R&R. “I have su-
preme confidence in Mike. He isn’t a
‘Country guy’ or an ‘NAC guy’ —
he’s a radio guy. He has the research
background coupled with the instincts
that make him one of the superstars
of the industry. I'm his No. 1 fan!”

Commented Shepard, “I’'m thrilled
to be a part of the mushrooming plan
for Jefferson-Pilot in San Diego. It’s
been a great 13 years here, and to stay
in San Diego ... it’s got to be the best
job in radio. All three stations are ex-
tremely successful — the combo rat-
ings for [KSON and KIFM] are 18.0
25-54.

Shepard joined KSON as PD in
1983 and added Operations Director
duties in 1989. Before that, he served
as PD of WRKT/Titusville-Cocoa.

Continued from Page 1

operate mostly as a separate entity,
except for ad sales and some office
functions.

“The acquisition perfectly comple-
ments Premiere’s core businesses
and demonstrates our commitment to
growth via acquisition in program-
ming and services,” noted Premiere
President/CEO Steve Lehman.

Premiere Sr. VP Harold Wrobel
said Cutler’s company had about
$5.5 million in revenues last year.
Premiere reported about $12 million
in revenues for the first half of this
year.

The deal was arranged by invest-
ment bankers Grief & Co.
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Nas Hip-Hops Across Country

[] Breakthrough single, album help break down age-old East vs. West rivalry

A growing number of programming and promotion execs
see a trend in East Coast rap and hip-hop acts making inroads

out West.

It’s a recurring theme. East Coast
vs. West Coast rap — New York
against Los Angeles. The latest sin-
gle to reopen the debate is “If 1
Ruled The World” by Nas (Colum-
bia/CRG). The experts point to the
Whedini/Kurtis Blow samples and
the Fugees’ Lauryn Hill vocals for
taking the song beyond geographi-
cal boundaries. The same is being
said of new songs by rapper Jay-Z
and A Tribe Called Quest.

Granted, things could easily
swing toward the West again if aDr.
Dre, Snoop Doggy Dogg, 2Pac, or
Ice Cube released a new album.
Those California acts all had new
albums rising to the top of the charts
their first week at retail. Neverthe-
less, Nas’s “It Was Written” and A
Tribe Called Quest’s “Beats,
Rhymes & Life” also were number-
one albums out of the box. That’s a
first for East Coast rappers and a fact
not lost on label execs, who think
the time is ripe to break their artists
on the West Coast and in the heart-
land.

Nas Acceptance

Observes  CHR/Rhythmic
KPWR/Los Angeles APD/MD
Bruce St. James,
“In the past a |
wide variety of
New York artists
have done tre-
mendously well
but have not re- |
lated to a West g
Coast audience
-— and not just
with our station
and city. What
you're seeing
with Nas is an East Coast rapper
who is receiving mass acceptance.
It’s the first time in about two years
that we’ve had an East Coast artist
do so well. The last one was proba-
bly Notorious B.I.G. It’s not that
we weren’t playing East Coast art-
ists or trying to expose them. But
we couldn’t get a Busta Rhymes
‘Woo-Hah!! (Got You All In
Check)’ to work for us even though
it was a huge hit for our [Emmis-
owned] sister station {CHR/Rhyth-
mic WQHT/New York]. Our call-
out pages were nearly opposite for
that song.”

With the West Coast acceptance
of new singles by Nas, Jay-Z, and
A Tribe Called Quest, St. James —
like many in the rap community —
believes that the East-West flap “is
more artist and label-driven than lis-
tener-driven. This shows that West

Coast audiences will embrace a song
by an East Coast rapper if the music
is right. They haven’t drawn a line
because the guy is from New York.

“It’s going to be easier for these
records to get exposed on the West
Coast because of the success of Nas
and Jay-Z. They are knocking down
the walls, which in turn is making
more programmers receptive to
playing their music. All of us in ra-
dio are a bunch of lemmings any-
way. So when a record works peo-
ple start looking for another record
that sounds like it.”

Southern Hospitality

The same forces at work on the
West Coast also are affecting Urban
and Rhythmic :
stations in the
Cali-friendly
southern half of
the U.S. Com-
ments CHR/
Rhythmic
KBXX/Houston
PD Rob Scorpio,
“['H I Ruled The
World’] is a great
record with a fa-
miliar sample and
a voice that also has a message. It
goes beyond the East Coast-West
Coast thing. Our listeners know the
differences between the two styles,
but are telling us this is more mid-
dle-of-the-road, for lack of a better
term. And the callout is great not
only for blacks but Hispanics and
whites as well.”

Like Coolio’s “Gangsta’s Para-
dise,” Scorpio says Nas’s single
shows that if an artist can grow be-
yond his home base, the potential is
unlimited. “We didn’t play the first
Nas album because it was too East
Coast. There weren’t many songs on
the album that we felt [would work
for us] even though they were hits
elsewhere. But Nas established a
pretty good track record and creat-
ed a lot of awareness on the first al-
bum.” As if to verify what other ex-
ecs have been saying, Scorpio add-
ed the Jay-Z record “on the coattails
of Nas,” even though he says it’s not
generating the same reaction.

Jive Dir./National Crossover Pro-
motion John (The Horse) Mc-
Mann agrees with what his radio
colleagues are seeing, citing grow-
ing airplay of East Coast artists at
such stations as CHR/Rhythmic
KMEL/San Francisco, KYLD/
San Francisco, and Urban KKBT/
Los Angeles. “The doors are begin-
ning to open up. Programmers are

Rob Scorp:o

________wnany amaricanradinhictarns cam

looking at these stations, seeing their
success and wondering if they’re
missing anything. And when they
start testing the record at night, they
find out how
much demand |,
there is for the |
music.”

McMann also
says you can’t
discount MTV’s
influence. “If you
look back, MTV
has made a big
impact.  East
Coast stations
didn’t play Dr.
Dre until he blew up with ‘The
Chronic.’ Then they had to open up.
The same thing is going on in the
West with Nas and A Tribe Called
Quest.”

East Coast rappers have also tak-
en a cue from their western contem-
poraries. “These are smart guys.
They saw how Dre used a female to
sing vocal hooks and how some of
the songs we not only about Cali-
fornia. It showed them that if you
have a song that is territory-neutral
you stand a much better chance.”

McMann maintains that the rap
community is “sick of the rivalry.
They are rooting for someone to
break the barriers down. The whole
East-West rivalry had more to do
with some huge egos. Those people

John McMann
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The West was our main force, especially since
the album was such a big hit on the East Coast.
We knew Nas had a lot of love out there, but

radio hadn’t come to the table yet.
— Tyesh Harris

need to shut up and count the mon-
ey. I don’t see people in Indianapo-
lis saying they don’t like Nirvana
because they are from Seattle. It’s
ridiculous.”

Groundwork Was Laid

When it comes to Nas’s current
success, Columbia Dir./National
Rap Promotion Tyesh Harris cites
the groundwork laid on the artist’s
first album, even though it received
limited airplay on the left coast.
“The West was our main force, es-
pecially since the album was such
abig hit on the East Coast. We knew
Nas had a lot of love out there, but
radio hadn’t come to the table yet.
In the Bay Area, for instance, near-
ly all of the college radio stations
and mix shows were very support-
ive of the first album. Also, this time
around a lot of the DJs — who have
become very influential when it
comes to the music — came to the
table. It all added up so that there
was such a huge demand for Nas,
radio couldn’t deny it. **

Harris also credits Nas: “I think
going into making this record he had
[breaking into the West Coast] very
much in mind. We all knew he
would make the album he wanted
to make. But bringing in Dre and
making the album more melodic
was important to him. We also let
people know what he was doing so

when we dropped the album every-
body already knew.”

One of the big challenges facing
Columbia with Nas is crossing it
over to mainstream CHR. a format
that traditionally is very conserva-
tive toward rap ﬁgz g 7
records. Com-
ments VP/Pop [
Promotion Char- [
lie Walk, “We are |
getting some
crossover to
rhythmic-leaning
stations because
there’s a big de-
mand for the
record. We are
asking them to
put it into callout research — and
what they are finding is it’s coming
back top-five requests. When you
look at the callout, requests, sales,
and MTYV play, it all adds up. It may
not hit the more mainstream sta-
tions, but that’s okay. If it does, it
could become like the Coolio
record, even though those are very
rare.

“When it comes to the East-
West thing, this proves there’s
nothing more powerful than a hit
record. There was some initial
skepticism about the record. But
once they heard the music and
started listening to the street vibe,
that was all gone.”

' Charlie Walk

Curb Steers Lovett Down Gountry ‘Road’

It’s a rare occurrence when new
music breaks in another format and
then crosses to Country. Yet that’s
exactly what’s happened with MCA/
Curb artist Lyle Lovett. “Private
Conversation” — the debut single
from Lovett’s new “The Road To
Ensenada” album — peaked at No.
11 at Adult Alternative weeks before
Curb/Universal was scheduled to
release a different track, “Don’t
Touch My Hat,” to Country (the of-
ficial add date is August 26).

Country radio and record com-
munities are looking with interest at
how “Ensenada” ” :
fares at Country [
and other for- [§
mats. And their
observations go a
long way toward
explaining why
the Country and
Rock worlds re-
main separate
when it comes to
programming Gerrie McDowell
certain records
and artists.

According to Curb/Universal VP/
Promotion Gerrie McDowell, the

timing is right at Country for Lovett,
whose last big hit in the format was
“Cowboy Man,” peaking at No. 13
in 1987. “The format has changed
considerably over the last three
years and even the last six months.
So we have to rethink the way
we’ ve been doing some things. Af-
ter seeing what happened with the
[ratings over the] last couple of
books, programmers want some of
those 25-35 numbers back. And
they realize they might be able to
do that with somebody like Lyle.”

Country Ready

One Country programmer ready
to bring Lovett back to the fold is
KYNG (Young Country)/Dallas
PD Dan Pearman. “Before we ar-
rived on the scene in January *92,
there were some artists who had
been trying to be acknowledged by
Country — like k.d. lang and Lyle
Lovett — who eventually gave up
and went off in a different direction.
Yet it always struck me that if they
did anything country today it could
be perfect for us. Lyle’s present
project has some things on it that
are as accessible as anything he has

produced in the last several years.
‘Don’t Touch My Hat’ is astrong cut
that can re-introduce him to Coun-
try. He’s always had a big follow-
ing. When you mention Lyle Lovett
to this audience, you’re not going to
get a blank expression.”

‘It Comes Down To Image’

For Adult Alternative KMTT
(The Mountain)/Sezttle PD
Chris Mays, Lovett is cne of the
few artists who appeals to core
Adult Alternative and Country
audiences. “But I also think there
is larger group than the public is
aware of because Country radio
has been so conservative in terms
of the types of artists they find
acceptable to play. They have very
rigid standards as to what sounds
appropriate.”

That said, however, Mays doesn’t
fault her Country colleagues for not
playing a lot of crossover records.
While her audience might like
Garth Brooks’s or Alan Jackson’s
music, she argues, it all comes down
to image. With Lovett, says Mays,
there was never any talk that he was
“too country.”
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No Fiction In Storyville’s Rock Success

Listeners aren’t having to read be-
tween the lines to appreciate blues-rock
quintet Storyville’s new single, “A
Good Day ForThe Blues” (Code Blue/
Atlantic). Heartily embraced in the
Lone Star state, the lead track to the

icks’ first album and toured with Car-
lene Carter and Ely. And lastly, vocal-
ist Malford Milligan sang on noted
Austin artist Alejandro Escovedo’s last

two albums.
That history and the band’s relation-
ship with the station,

Storyville

7 says Adult Alternative
KUMT/Salt Lake
City MD Kelly Mon-
son, were key in sup-
porting the record.
“Stevie Ray and the
Arc Angels still get a
great response here.
But just as important-
ly, the band has worked
very hard to build a re-
lationship with not only
us, but our listeners.
They stopped by a cou-
ple of years ago when
their first album came
out and did a great live
set that was tremen-
dously well received. If
there ever was a group

Austin-based band’s sophomore set,

out across the country, with most plays
coming from Rock and Adult Alterna-
tive. Recent major-market converts:
Rock KDKB/Phoenix and Adult Al-
temative WBOS/Boston.

The key to the success of “The
Blues,” say a pair of programmers, is
the song’s ability to provide balance
in a music world still heavily influenced
by alternative music. Comments Rock
KGGO/Des Moines PD Phil Wilson,
“With stations sharing so much music
these days, this is one of the few bands
we can call our own in this market. If 1
could get one or two more records like
this I'd be in fat city. The song has a
great blues-rock feel to it that adds to
the texture of the station. We’ve always
done well with Stevie Ray Vaughan
and Arc Angels, so this is a natural ex-
tension for us.”

The band’s links to the legendary
guitarist, previous recordings, and
work with other noted artists have re-
sulted in a solid base at Rock-based
radio. Drummer Chris Layton and
bassist Tommy Shannon were mem-
bers of Vaughan’s band Double Trou-
ble, as well as the critically acclaimed
Arc Angels. Guitarist David Grissom
toured extensively with Joe Ely and
John Mellencamp, while guitarist
Dave Holt played lead on the Maver-

who has paid their
dues and felt they didn’t have to do that,

our part. We always remember the fa-
vors artists have done for us.”

As for the music, Monson
agrees with Wilson that the group
is a natural to “own” and that the
album gives his station the need-
ed balance. “They have recorded
an album that has a great adult
sound. It’s more accessible than
the first album and therefore has
more mass appeal.”

Expanding Man
‘Downloads’
Build it and they will come.
That’s certainly true for “Download
(I'Will),” the debut single from no-
nonsense riff rockers Expanding

hooks; this one has it. We tested it
three weeks ago on ‘Smash Or Trash’
and it won two nights in a row.”

Active Rock WLZR/Milwaukee
PD/MD Keith Hastings agrees. “It
has a great sound and groove for Ac-
tive Rock and fits the format like a
glove.” For Hastings, “Download (1
Will)” has the potential for a long shelf
life. “T don’t subscribe to the notion
that [a song] has to pull top-five
phones the first week on the air or it’s
gone. | added the record because 1
have a gut feeling about its ability to
grow and grab hold of the audience
over a long period of time.”

As for setup, Columbia has been ac-
tively working with the band for the past
quarter. And Expanding Man has been
gigging continuously — mostly on the
Eastermn Seaboard — in order to get into
fighting shape since completing the al-
bum six months ago. Another promo
plus: The track also was featured on the
*“Cable Guy” soundtrack, which includ-
ed the Primitive Radio Gods’ hit
“Standing Outside A Broke Phone
Booth With Money In My Hand.”

Comments Sr. VP/ Album Promo-

“

2Pac To Pack For Which Tour?

In a brouhaha rivaling the East-West rap feud, organiz-
ers of two separate rap tours are claiming commitments
from Death Row artists Snoop
Doggy Dogg, 2Pac, and Tha
Dogg Pound. The “All Eyez On
US” tour — set to commence in
early October — is a go, claims or-
ganizer and St. Louis-based Daed-
alus Entertainment Chairman/
CEO Stephen Coleman. Not so,
counters Death Row, claiming “no
knowledge” of the tour. In fact,
Death Row says it's in the planning
stages of its own tour featuring
nearly all of its acts. Interestingly,
the conflicting reports come on the
heels of news that Death Row is
eyeing a November release for
Snoop’s next album, tentatively
called “The Doggfather.”

In more solid tour news, Bruce
Springsteen will hit the road this
fall for a series of solo acoustic
shows spotlighting material mostly
from his latest album, “The Ghost
Of Tom Joad.” The tour kicks off }
September 16 in Pittsburgh and is
scheduled to run through mid-De- ¢
cember ... RCA’s British alterna-
dance band Republica — whose
debut U_S. single “Ready To Go” is [

b

Snoop Doggy Dogg

2Pac

very-cred

Ty-crea

ible programmers have fallen in love
with the band, like Keith Hastings and

Expanding Man

Man. Taken from the Long Island
quintet’s Columbia/Work debut “Head
To The Ground,” the track is finding a
home at Active Rock and Rock. It was
the third Most Added at Active Rock two
weeks ago, trailing only supergroup the
Neurotic Qutsiders and veteran hard
rockers Type O Negative.

Comments Active Rock KQRC/
Kansas City MD Valerie Knight,
“With everything sounding so alterna-
tive, it’s refreshing to be able to play a
mainstream rock song like this. Being
a Midwest Rock station, we are always
looking for songs that have great guitar

WYNN SWEPT — Zero Hour artist Steve Wynn (r) loosens up following a show-
case at L.A.’s Luna Park with KROQ-FM Assistant PD Gene Sandbloom.

[Active Rock WYSP/Philadelphia
APD/MD] Mark Thompson. That
kind of support is more than any la-
bel could ask for. Being included on
the ‘Cable Guy’ soundtrack also
helped because it got people familiar
with the band. We just had to work to
make sure they didn’t go overboard
playing the song because we still
didn’t have everything in place. We
asked them to go ahead and play the
record, but only to use it as flavor for
the station since it could hurt the band
because the product wasn’t out there.
Now everything is in place. We got
lucky with how well this has played
out. But we planned to get lucky.”

While Active Rock and Rock
were first to embrace the band, Del
Balzo says the label has its sights
also set on Alternative. “This is a
great alternative rock band who hap-
pens to play music that fits in a va-
riety of formats. We are going to
take it on a market-by-market basis.
We already are getting some hard-
er-leaning Alternatives expressing
interest.”

The group hit the road on August
12 for an East Coast promo tour.

making headway atAiternative and
Active Rock — begins its first na-
tional tour of America on September 6, opening for TVT
industrial band Gravity Kills.

Album Updates:
Kenny G, Isaak

Look for Arista to release superstar jazz artist Kenny
G’s as-yet-untitled new album on September 17. That's
the same week Atlantic veteran rock trio Rush'’s new al-
bum, “Test For Echo,” goes to retail ... Reprise is set to
issue a new live aibum from Chris Isaak. Recorded in
Baja California, Mexico, the project is slated to go to stores
on September 24 ... 550 Music is eyeing a September
release for a new album from Gregg Aliman ... Elektra is
set to drop rock group Phish’s new album on October 15
... Capitol goes to retail on October 29 with altemative
act Mazzy Star’s third album, “Among My Swan.

Fun With Compilations

Blues fans take notice: The Smithsonian Collection
of Recordings has released “Mean Old World: The Blues
From 1940-1994,” a four-CD box set of 79 tracks from
such legends as Muddy Waters, Professor Longhair,
T-Bone Walker, and Lightin’ Hopkins. Koch Interna-
tional is distributing. Meanwhile, Nashville-based Fore-
front Communications is taking advantage of the rising
interest in contemporary Christian rock with the release
on August 20 of “Seltzer,” a 15-song compilation featuring
bands such as DC Talk, Jars Of Clay, the Newsboys,
and Audio Adrenaline. The set includes DC Talk’s “Jesus
Freak” and Jars Of Clay’s new single, “Liquid.”

Odds-N-Ends: Alanis Morissette, the Fugees, Dr. Dre,
and Nas have been added as performers for the MTV Vid-
eo Music Awards to be held September 4. Already on the
bill are Bush, Metallica, Oasis, and the Smashing Pump-
kins ... Former Sire Records co-founder Richard Gotte-
hrer has bowed a new label called Sol 3. The first signee
is Washington, DC punk act Scrub, whose debut album
drops September 10.

Celluloid snippet: A concert film recorded 28 years ago
featuring the Rolling Stones, the Who, John Lennon,
Jethro Tull, and Taj Mahal will debut at the New York
Film Festival. Titled “The Rolling Stones Rock And Roll
Circus,” the movie was lensed by Michael Lindsay-Hogg,
who also directed “Let It Be” for the Beatles.
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| ne thing is certain: It’s a new
i I’l"'-"'\ | world out there. R&R’s special
N9/} exploration of Rock’s New
WY World begins with the recent leg-
islation that loosened radio station own-
ership caps. Though the rules have
changed, it’s still too early to know exact-
ly what the outcome will be. This special
issue starts with programmer insight on
what’s happened so far, while record execs
share their theories on how multiple station
ownership may affect the industry.
Following the format’s separation into
two camps last year, most stations have
continued to identify with a target audi-
ence in either a more conservative/upper-
demo fashion (Rock) or in a more aggres-
sive/younger-demo style (Active Rock).
‘While some stations do fall into predict-
able patterns that typify each specific for-
mat, others have forged new territory ac-
cording to market needs. Our radio pro-
grammers describe their chosen target
demographic and comment on the reason
for their decisions.

Hip Hits
Along the way, a new type of format
has sprouted — what the industry refers

to as “Alternative AC” — that draws upon
hits from the Rock, Alternative, and Adult
Alternative worlds. A handful of HotAC,
Adult Alternative, Alternative, and Pop/
CHR stations have taken to playing the
“hip hits” from such artists as Alanis
Morissette, Natalie Merchant, Tracy
Chapman, Jewel, Hootie & The Blow-
fish, Dishwalla, Dog’s Eye View, Gin
Blossoms, Jars Of Clay, Oasis, Garbage,
Collective Soul, Cranberries, Blues
Traveler, and Melissa Etheridge.

Further defining these stations are the
artists they typically don’t play such as
Mariah Carey, Vanessa Williams, Glo-
ria Estefan, Whitney Houston, Boyz II
Men, Cher, and Peter Cetera. This in-
crease in cross-format airplay is favored
by record executives, and the reasons why
are addressed in this special.

While every household is still not
equipped with a personal computer, most
Americans agree that PCs are the wave of
the future. The World Wide Web is blos-
soming and Madison Avenue is investi-
gating how to best use it. Radio and
records have also jumped on the bandwag-
on. But while nearly everyone agrees it’s
important to have a home page, there isn’t
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a consensus on how to make the most of
it — much less whether it will redefine
the industry.

Now World Charts!

To help provide a better understandiag
of the two sides of Rock, we’ve created
special library charts with the help of each
format’s top-rated stations. .The staticns
were asked to supply airplay data for a
recent 30-day period. That information
was then compiled and transformed into
the Active Rock Power Gold (page 50)
and Rock Power Gold (page 53) chams.

- Power Gold was defined as the tracks that

stations played in their libraries, omi
recurrents. A distinct difference between
the two Rock life forms is clear, and this
model will help provide interesting com-
parisons in the future. |

Another first we’ve concocted for this
adventure into Rock’s New World is a st
of the top 10 songs from the last decagle
(page 55). 1996 will be the first complete
year that Active Rock and Rock have had
their own respective charts, thus we won’t
be-able to compare their differences and
similarities until next year. However, it’s
fascinating to recount the various artists
and tracks that shaped each of the past 10
years and contributed to the format as a
whole.

T hope you enjoy this escapade, into
Rock’s New World.
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the radio landscape is virtually unfolding into a new era.

w ith the passing of the Telecommunications Actof 1996,

Certainly Westinghouse Electric Co.’s purchase of In-
finity Broadcasting sounded a major wakeup call through
the halls of American radio. What are programmers’ opinions
in these early days of the Telecom Act’s passage?

Driving The Buck

Doug Podell believes the most
likely changes in Detroit result-
ing from the act will be in the
sales arena. “It will raise rates in
the market, and that’s good. It
justifies our rates because we’'re
a leading station, and now you’ll
see other stations come in at the
same price. In this market, it’s
difficult to judge how everything
will pan out; this is all so new to
Detroit. There have been very
few duopolies and station sales
until recently.

“WRIF-FM and [Greater
Media Classic Rock sister]
WCSX-FM were already very
aggressive out on the street for
rates due to our ratings. We think
the competition will try to keep
rates high, but add a lot more
promotional activity and ‘value-
added.’ Our stations have been
purists in the regard of not giv-
ing away the store. So if value-
added becomes a big deal in the
market, we’re prepared for it.
That will keep both the sales and
promotional staff hopping.”

Podell notes value-added’s
shift from being programming-
driven to sales-driven leaves lit-
tle time for weekly programming
promotions where the airstaff
can press the flesh. “It used to
be the station would tell the beer

companies where we were
going and
in-

someone not to be No. 1?

vite them to join us. But now
they’re saying it’s their money
so the station [must] go where
they want us to go. That’s a big
difference. Results from the
Telecom Act enhance that think-
ing because
the other sta-
tions are willing
to go wherever the buck
is, whereas we’ve
been trying to drive
the buck our way.”

Sibling Rivalry

Dave Richards speaks about
the Telecom Act from a different
viewpoint. “The Evergreen Me-
dia cluster in Chicago was one
of the first — if not the first —
megaclusters of radio in Ameri-
ca, with seven frequencies and
six radio stations. It’s affected us
in terms of our bargaining power
on the sales end; in terms of pro-
gramming, it’s given us a bigger
brain trust in the market. But we
didn’t need to adjust program-
ming due to station purchases,
nor has it had a dramatic effect
on our daily operation.

“For the most part, every Chi-
cago Evergreen station operates
entirely on its own — with the
exception of one GM over [Ur-
ban AC] WVAZ-FM and [Ur-
ban] WEJM-FM. And there’s a
consolidated promotion and mar-
keting department with the Loop
[WLUP-FM] and [Sports]

“"How do you tell

g

Dave Richards, PD
WRCX/Chicago

WMVP.-
AM. But it’s
already been

that way for a
long time there.

The idea has probably
crossed everyone’s mind at one
point or another that if we all got
together we could gang up on
somebody or some situation, but
we all have different agendas, au-
diences, demos, and psycho-
graphics. We share a little with
the Loop, and the whole person-
ality issue with us and the Loop
is certainly a different story.

“Between all the stations, we
have the biggest personalities in
the market. But it’s just Ever-
green’s nature to have the prop-
erties and the talent that mean the
most to each individual market.

Every morning show’s agenda is
to be No. 1 12+, 18-34, and 25-
54 — above every other show
in Chicago. Therefore, they op-
erate as if each one of them is
the competitor — even though
they’re brother and sister. That’s
not easy, and it’s always going
to be a big challenge.

“How do you tell someone not
to be No. 1? They’ll do whatever
it takes because their bonuses are
based on their success, so all they

know is ‘win at any
cost.” You don’t want
to change that, but you
still have to deal with
the issue of, ‘Are you success-
ful at your brother’s or sister’s
expense?’ In a real family unit,
you’d probably never even
think of doing that. But in a ra-
dio family, it’s business and
each man for himself. It’s up to
the individual radio personali-
ty to decide how far he or she
wants to take the battle.”

Disney Synergy

According to Carey Curelop,
the effect of the Telecom Act has
been minimal. “The only major
impact it has had on KLOS/Los
Angeles is Disney’s purchase of
ABC. Maureen Lesourd is our
new GM due to Bill [Sommers]’s
retirement, but that had nothing
to do with Disney buying ABC.
We’re very excited about work-
ing with Disney because it

gives us opportu-
nities — particu-
larly in the synergy
and marketing ar-
eas — that we wouldn’t
have had before.
“However, the competitive
situation in the market will be
impacted as fewer owners own
more properties. A lot of what’s
gone on around us has affected
us — the mere fact that Infini-
ty and Westinghouse will own
four major FM signals in the
market will have future impact
on us. And the megagroups
forming will have future im-
pact on us. But from an imme-
diate standpoint there has been
little or no impact specifically
on KLOS.

“I’d imagine Disney will ac-
quire other properties as a direct
result of the Telecom Act, al-
though I don’t know of anything
that’s impending or in the works.
As a major player in the broad-
casting industry, acquisition has
got to be on their minds.”

Gene Romano, OM
WDVE/Pittsburgh

7 cent market lrunsiormnhun
ne::uhles WDVE = the market's

No. 1 biller = to further
“strengthen our ownership of
the Rock franchise.”

Owning The Rock Franchise

Gene Romano explains Se-
cret Communications’ market
hold in Pittsburgh. “Along with
WDVE-FM, we now own Coun-
try WDSY-AM & FM, NAC
WJJJ-FM, and Alternative
WXDX-FM. This has given our
company four distinct positions
in the market. The recent market
transformation enables WDVE
— the market’s No. 1 biller— to
further strengthen our ownership
of the Rock franchise. WDVE’s
Alternative partner gives us the
enviable opportunity to cover
more of the Rock spectrum and
protect 'DVE from future com-
petitors.”

From the Jacor Communica-
tions camp, Brad Hardin com-
ments on the company’s explo-
sive growth. “On a corporate lev-
el, [President/COO] Randy
Michaels did a superb job in po-
sitioning Jacor for immediate
post-Telecom growth. The acqui-
sition of Noble Broadcast
Group and Citicasters was just
the first leg of Jacor’s expansion.
At the station level, WEBN-FM/
Cincinnati had already experi-
enced consolidation success by
acquiring the intellectual proper-
ties of WOFX-FM, our Classic
Rock competitor.

“We’ve been able to bring the
competition in-house without
disrupting the normal flow of
business and, at the same time,
diversify the programming of
WEBN and WOFX to provide
two complementary products that
provide variety for the listening
audience and improved results
for the advertiser. Personally, it’s
great working with the best group

TELECOM/SEE Page 56

' THE ROCK

AUDIENCE:

Beyond The Stereotype

" If asked to define the stereotypical Rock

listener, pienty of people would be scratch-
ing their heads, trying to choose between
Beavis and Butt-head. In reality, nothing
could be further from the truth. According
to a Medla Audit survey of Rock and Ac-
tive Rock listeners over age 18, the for-
mats’ audiences are likely to have more
spending power and education than the
rest of the population.

AVERAGE HOUSEHOLD INCOME

GEN'L POPULATION $49,100
[ I $50,100

T $51,700

EDUCATION

HIGH SCHOOL
 —— E
_33%

[ 7 33%

SOME COLLEGE

I 26
— 30%
§ %

COLLEGE DEGREE
I 2
E—
BT 1%

ADVANCED DEGREE

1

OCCUPATION

PROFESSIOMAL TECHNICAL
I 127/
= 1
T e,

PROPRIETOR/MARAGER
I 19
— 2%
i 1%

CLERICAL
I 16°
— 18%
R " he%

BLUE COLLAR
I 5
=Sl
* R

LOOKING
FOR WORK

-
I

KEY
GENERAL POPULATION



www.americanradiohistory.com

w
Q.
O
U
g
e
'y
=
F

)

i’ (ol

»

ot nothinglii
PARR Prawn Song



www.americanradiohistory.com

34 * R&R August 16, 1996

communications Act, the promotion side of the record

A s the radio industry adjusts to the fallout from the 96 Tele-
industry is also debating how its future may be affected.

RecK; > WehLo
Labels Debate New World Order

Promotion execs ponder multiple ownership's pros, cons

. White Zombies

The Rock and Active Rock audiences are
predominantly Caucausian, but Active
Rock manages to draw a Hispanic follow-
ing roughly proportional to the population.

RACE

adult turns on aradio station, he’s
going where he feels he can
get a handle on what the sta-

“Ownership changes at radio
have affected the way we do pro-
motion in a few significant ways,”
says former radio vet Pam Ed-
wards. “In many cases you now
only have one radio station play-
ing your record whereas before
you would have had two or more.
Also, it has generally lessened the
competition between stations. On
one hand, Seattle will certainly be
a less acrimonious market now.
But on the other hand, we’ll prob-
ably be getting less airplay on any
one particular artist because of the
musical division between the sta-
tions.

“It makes getting your shot that
much more important because
you don’t have that many outlets
to go to anymore. And you had
better be in favor with as many
of the groups as possible. I'd cer-
tainly hate to piss one of them off
because you have the potential of
losing 20% of the country! Life
is change; I embrace it and wel-
come the new challenges. I just
hope that stations will try to re-
tain their individuality and also
their program and music direc-
tors.”

Dave Ross agrees that one pos-
itive side effect of post-Telecom
radio is it “makes the politics eas-
ier because stations can be their
own air traffic controller and di-
rect shows where they think they
need to go. And once they get on
a record and it’s working, some-
times it’s easier to
cross to the other

tion is about. That’s why
the more branded, po-
sitioned, and im-
aged stations are
the most suc-
cessful. People
know  what
they’re going

to get, and

“In many cases

you only have one radic
station playing your record
whereas before you would
have had two-or three.”

station because
they see each
other’s research. But it can be
harder to break records because
stations don’t feel the need to get
a jump on their competitor when
they are the competition. In some
situations they don’t want to share
records at all and you get pigeon-
holed into one station only.”

Ross feels the best part about
multiple ownership is the result-
ing focus and niche. “The more
focused a station, the better. It
makes for more consistency so
when people tune into a station,
they know what they’re going to
get and new records benefit from
inclusion. If I can get I Mother

“Depending on the
relctnonshnp between the
stations, research may be
shared and this can either start
a buzz on a record or help

bring it down before it
even gets started.”

George Capellini
VP/Rock Promotion
Elektra

Earth played on the station that’s
known for Metallica, it’s a good
association. That’s important since
listener time is limited for ab-
sorbing new music.

“Seventeen-year-old
kids have time for learning
about new music. But when an

Pam Edwards
VP/Rock Promotion
Work Group

they’re more comfortable with
new music there.”

Networking On Rise

Mike Rittberg has noticed that
more stations are networking with
each other than ever before, par-
ticularly on the Rock level. “As
promotion people, we try not to
think about who owns what, ex-
cept when it comes to convincing
people that another station in their
group is doing really
well with a particular
record. However, pol-
itics still exist in

markets where

one particular
groupowns a lot
of stations in that
market and there’s
another station

owned by somebody
else. Obviously we
want to work with the people who
play our music, whether it’s the
big group owner or the other sta-
tion out there.”

And Rittberg says that while so
far he hasn’t seen stations drop-
ping records because they may not
have been successful at a sister
station, he believes it might hap-
pen in the future. “It happens now
with the consultants when they
decide not to deal with a record

for any of their clients. So a group
PD could decide to do the same
thing. I hope business won’t be
conducted that way because each
station should be able to function
separately and make their own de-
cisions based on their individual
markets.

“The concert presents issue has
got to be the biggest nightmare. It
creates so much negative energy
and is so time-consuming that it’s
become the most frustrating part
of my job. We as a label want to
bring our bands through every
possible market; if someone has a
festival show and it makes sense
to have our band there, then we
will be there. We try to take care
of all the stations playing our
bands.”

Shared Research

George Capellini concurs that
multiple ownership is a double-
edged sword for record compa-
nies. “In one sense, if a Rock sta-
tion is in an LMA or duopoly with
a Classic Rock or Alternative sta-
tion, the decision can be much
easier as to which station is going
to play a particular record. And in
some markets, this makes the
record company’s job easier, too.

LABELS/See Page 56

When It’s Love

Active Rock stations looking for good pro-
motions might want to try singles’ nights
— three out of every five listeners are un-
married. But nearly half of the Rock lis-
teners have tied the knot (and kept it tied).

MARITAL STATUS

MARRIED

_ 48%

NEVER MARRIED

_ 21%

’. SEPARATED/DIVORCED

16%
14%
[ J12%

YEAR OR LESS AT
CURRENT RESIDENCE

‘mOCK a7
| ACTIVE nocx 152

KEY
GENERAL PUPULATIUN 4

[ ACTIVE Rﬂcl( . |
Norm=100
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“T’he One”

D-D

“‘Bound for the Floor”
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HOODOO GURL3

From the forthcoming album BLUE CAVE.

Produced by Charles Fisher & Hoodoo Gurus.

“This ia a Big Deal for us.
We love it!”

—Jack Daniels & Kim Monroe/WEND

Out of the Box at:

WEND WOXY WCYY WHTG
WKRO WHMP WNTX WXPS

KQRX WGRG KTUX WZAT

WDHA

KBMJ

HONESTY ANYWAY

Produced by Rick Parashar.
Additional mix and production by Ed Stasium.

The first single from the full length album
OUR LITTLE VISIONARY, in stores September 17.
Produced by Ed Stasium.

QUATTRO FORMAGGI, the 4 track enhanced
CD is in stores now.

HONESTY ANYWAY impacting
Alternative and Rock Radio 8/27

[Ty, 5

© 1996 BMG Music. All Rights Reserved.
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City

The Crow ls flying out the stores!!
154,000 piece re-order this week!

HOLE
“Gold Dust Woman”

STRESS
Top 50 Spins at M
R&R 1177 Plays!

909 BDS Spins!

FILTER

“Jurassitol”

Moves to STRESS Rotation at m
Top 50 Spins at

R&R 1115 Plays
726 BDS Spins!

WHITE ZOMBIE

“I'm Your Boogieman”

~ Video directed by Rob Zombie, comes September 1st!
R&R 817 Plays!
622 BDS Spins!

1st Week SoundScan 77,606!
2nd Week SoundScan over 62,000!

Best Buy #3 to #2  Musicland #7 to #5
Transworld #11 to #8  Handleman Debut 15
National Record Mart #4 to #2 Record Excange #9 to #5
Camelot #8 to #7 Anderson 42 to 41p.
Wherehouse 1,687p. The Wall 1,112p.
Roundup Debut #7

| Movie Opens August 30th!!!

soundtrack album includes new performances from:
Hole - White Zombie - Filter - P) Harvey - Bush - Tricky Vs. The Gravediggaz - Seven Mary Three
Linda Perry Featuring Grace Slick - Toadies + NY Loose - Ko - Deftones « lggy Pop - Above The Law Featuring Frost - Pet

VWOVW Arnericanracdionistory com
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The ourey ... and progressxon

| hroughout America’s radio markets, the Rock for-
mat has evolved into two different camps with sta-
tions generally targeting either an upper or younger
demo. What are some of the reasons behind these stations’

demographic desires?

“KLOS’s target demographic
is 30-40-year-old men,” says
Carey Curelop. “We ask them
what they want and then give it
to them. It’s very simple.” What
does Curelop think about matur-
ing a station along with its audi-
ence? “Do you follow the 20-
year-olds to the 30-year-olds to
the 40-year-olds? I don’t neces-
sarily buy that. That’s why you
see the utter destruction of Clas-
sic Rock — they followed that
philosophy.

“You’ve got to decide what
cell you want. I’m not a believer
of following the cell to the grave.
You have to continually research
your target and focus on them.
You have to go after people who
are heavy users of your product
and who have a passion for what
you do.”

Eight-year Classic Rock vet-
eran Dave Richards contrasts
that programming experience
with his current PD role at Ac-
tive Rock WRCX. “You’d tar-
get 25-54, and if every year you
dropped off a couple of ’60s

songs and picked up a couple of
’80s songs, then you were in
good shape. Suddenly in the ear-
ly ’90s, new music got good
again and many stations were
being thrown into a current-inten-
sive music format.
But we focus on
and super-
serve 18-34
men. Not
much has changed
in the last two years in

terms of music; we
don’t necessarily drop off a cou-
ple of old Jimi Hendrix songs
just because we moved a few
years ahead. We still find the 25-
34 audience core loves Hendrix
and Led Zeppelin. And we’re not
going to stop playing them be-
cause there may be a few people
who say the two don’t mix with
Green Day and Live.

“We decided on our target
demo because there was no sta-
tion superserving 18-34 males in
spring 1992. We don’t pretend we
can get a lot of females listening
to our station. In a market as big

m not a believer of

following the cell to the grave.
You have to continuall

research your target

Y and focus on them.”

as Chicago

Carey Curelop, PD — with as
KLOS/Los Angeles many si gnals
as we have —

you can’t be all things to
all people. We must have a
target and superserve them.
Will we continue to do that?
Absolutely. If you dominate
your position, no one else
can try to come in and
challenge you.
“Rock is always go-
ing to be an 18-34 male-
dominated arena, and es-
_ tablished Rock stations have
‘every opportunity in the world

S e

to stay that way forever. Look at
WDVE/Pittsburgh, WEBN/
Cincinnati, and WHJY/Provi-
dence — they’re all perfect ex-
amples of superserving that au-
dience. And those guys have
gone from being 18-34 male-
dominated stations to 25-54
male-dominated stations, making
them top contenders for the 25-
54 adult money demo. That’s the
ultimate goal. You don’t just turn
on a Rock station and immedi-

“Five years ago, the demo

“was 18-34. The demo has
moved older as the

has moved through

the python.”

Bill Weston, PD
WHJY/Providence

ately become dominant in 25-54
adults — it takes time.”

Personality played a key role
in the decision to use WRIF/
Detroit to target 18-34 listen-
ers, says Doug Podell. “It
matched who we have on board
personality-wise, morning
show-wise, and where we
ranked in the market. We’re
duopolied with a Classic Rock
that has great male numbers.
The two stations were very sim-

ilar when

they were
first paired
up. So we
had to make a
decision to
separate the
two, with 'RIF
going younger but not so far that
we couldn’t achieve ratings. In
this market it’s possible to go
too far to the left and fall off the
edge. It’s just not the new mu-
sic meccay so there’s an educa-
tion process in encouraging the
audience to come out and re-
pond for new music.

“For us, Active Rock has
been the best direction — you
play the new stuff and then you
back it up with the familiar rock.
The strategy has surpassed our
own expectations because we’re
second in 18-34 and fourth in
25-54. 1t’s kind of mind-bog-

gling but it’s been working.
That’s the beauty of the format
right now.”

Upper Side Story

Sometimes programming and
sales targets differ slightty. Says
WHIY s Bill Weston, “Our core
target is 25-34 men with a cume
target of 25-44 adults. Ask any-
one in sales management, how-
ever, and they would say 25-54
adults. When the trends spool
off the printer, it’s the ‘money
demo’ everyone focuses on re-
gardless of the stated target
demo. Five years ago, the demo
was 18-34. The demo has
moved older as the pig has
moved through the python.
This, along with the addition of
a second Alternative station in
the market, has allowed us to
disregard the 18-24s and focus
on the 25+ audience.”

Does music duplication with
Alternative have any effect on the
station’s direction? “The fact that
they’re playing rock music has

DEMOGRAPHICS/SeePage 56
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Rock-Hard Bodies

Rock and Active Rock listeners play hard
— they work out more and participate in
sports more than the average American.
And they also turn out In large aumbers to
support their favorite teams.

ATTEND 3+ COLLEGE/
PRO SPORTING EVENTS

Off Their Rockers

No, you won’t catch this audience sitting
around the house when there’s fun to be
had.

A'ITEIID POPIROCK COHCEI!TS

Animal Instincts

Rockers are surprisingly domesticated.
They’re much more likely to ows a pet, and
— believe it or not— they even “dig” land-
scaping.

HAVE DOG

[_NERG =k |
Norm=100

.

Double Your Pleasure

|11

In September.
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DEATH
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The crossover conundrum: labels like it: radio doesn't

L he recent arrival of “Alternative AC” in many major
markets has opened yet another avenue for exposing
new music that previously may have aired on a Rock,

Active Rock, Alternative, or CHR station. Do records that
cross formats pose a problem? It depends on who you ask.

Generally, radio stations seem
to prefer having artist exclusivity
in a market. The reasoning: It’s
one way of generating station loy-
alty, as well as enforcing the no-
tion of artist association,; i.e., “If
you want to hear the Gin Blos-
soms, listen to ...”

But as far as record execs are
concerned, the more the merrier.
They favor crossover scenarios
because of the resulting increas-
es in unit sales. “This is the most
interesting dilemma of 1996,”
says George Capellini. “The way
radio stations battle for ‘owner-
ship’ of artists is ridiculous. As a
record company, we want our
records played everywhere.
About 85% of what’s called al-
ternative music is being shared
with Rock stations. This fierce tug
of war for ownership happens
between departments inside
record companies, too. Everyone
atradio wants what’s best for their
particular format. But does radio
understand that in these battles the
artist is often the one who really
loses?

“We try to align ourselves with
radio stations that commit to
breaking new artists and helping
bands develop careers. Overall,
Rock radio seems to be more com-
mitted to developing new acts,
while Alternative seems more at-
tuned to one-hit wonders and the
buzz of the moment. This is one
of the reasons
why Alternative
had to deal
with a Rock
core act like
Metallica,
which is also
headlining Lolla-
palooza.”

Beware Of Burn

Dave Ross is adamant that
multiple impressions are always
good in breaking a new artist, al-
though he does recognize a poten-
tial pitfall: “Obviously the quick-
est way to familiarity is multiple
impressions, but it can sometimes
be bad in burning not just a song,
but an artist’s sound. A good ex-
ample from the ’80s is Huey
Lewis: AC, CHR, and Rock

oping the identity for a new artist
it’s a benefit. But as labels, we
need to watch for overexposure
and be smart about how many
tracks we work.

“In the case of radio, if I'm the
upper-end Rock station, I obvi-
ously want the highest TSL pos-
sible, and I don’t want to share
with anyone. But you know that’s
almost an impossible wish. So by
design, you hope that when you
do share it’s with the sta-
tion across the hall, not the
one down the street. You

“This ‘Blternative AC’ format 4
is kind of the answer to

lassic Rock for women =it's
been the format-buster

Rlternative the way Classic Rock
was for AOR 10 years ag

Dave Ross
VP/Rock Promotion

want to keep
Capitol

all those lis-

teners under
the same Rock roof. While you
may not want to run a liner that
says, ‘If you’re going to punch the
button, go over here,” you can psy-
chologically create that perception
by sharing the right records. It’s stu-
pid to arbitrarily draw a line and say,
“That’s for you and this is for me.’

“Some people might say
~ you end up burning out
records quickly when they‘re
getting played everywhere.
But the reality is thet today's
radio listeners are pushing
buttons all over the place.”

Chris Woltman

Columbia

couldn’t play him
-enough, but you nev-
er hear him on the ra-
dio now. Some would
say Hootie & The
.. Blowfish are teetering

on the edge of that, but I

don’t know. When devel-

Sr. Director/Nat'l Promotion

“Gene Romano’s done
areally good job of watch-
ing what hdppens athisAl-
ternative sister station and
picking some of the cream of the

<crop. If you don’t doit at some

point, it just creates potential for
abig hole in the market. It’s hap-
pening in markets where adults
25+ aren’t getting the crop of the
new bands. This Alternative AC
format is kind of the answer to

Top 5 Phones:

WXTB KRAD WVIC

WIZITA KNCN waQlz
KSJO WDZR KRRO
KTUX KIBZ KWBR

#1 MOST REQUESTED RECORD T TERNAT]VE

o.ll

for

Classic Rock for women — it’s
been the format-buster for Al-
ternative the way Classic Rock
was for AOR 10 years ago.”

Research Reaction

Ray Gmeiner also sees pros
and cons inherent to the crossover
controversy. “It’s great for sales,
but it’s not good for shows and
‘co-presents’ situations. Even
Adult Alternative stations are get-
ting in on it; they never used to be
concerned about the issue. For
radio, it’s good because it helps
create familiarity quicker for re-
search purposes, and they find out
whether a song is a hit sooner.
Even so, they still have to go
through the ordeal of fighting over
shows.”

In cases where programmers
are reluctant to add a record, Mike
Rittberg comments, they’ll some-
times test it in callout. “If it comes
back familiar with a decent score,
that’s usually how we end up see-
ing airplay from people who are

MULTIPLE/See Page 58

New This Week:
WRCX WZBH KEY)
KISS KATT WCKW
WKPE KFMW

WLZR WRXR

OO AMmaericantadionictornT o - Tl T i
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Heavy
Rotation

Buzz Clip

A ARy

Audio Alert

Maybe they’re upgrading. Or maybe they
cranked up their last amp so loud that
they blew the circuitry and the speakers.

" Either way, a large number of Rock lis-

teners pian to buy new stereo equipment.
And they might even get a new couch to
go along with it.

STEREO EQUIPMENT

I 139

| 1153
NEW FURNITURE

R 118
EE 7

Space-Age
Whiz Kids

Based on their planned purchases in the
next year, this group is quite technologl-
cally advanced.

PERSONAL COMPUTER
115

{ : 1128

COMPUTER SOFTWARE
el 122
£ ~_|124

CELLULAR PHONE
I 110
(T 119

| Read The News
Today ... Oh Boy!

¥ Yes, it truly is a rare occasion when you

find a Rock/Active Rock listener's head
buried in a newspaper. He/she is much
more interested in listening to the radio.

NEWSPAPERS
T 66
EEln

KEY

(ROCK ™~ ]
[ACTIVE ROCK _ ;|

Norm=100
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COWBOY

Ocean Colour Scene
Moseley Shoals

Cowboy Mouth
Are You With Me?

Lyle Lovett
The Road To Ensenatla

The Why Store
The Why Store

g e @ rrtilow
Sugarspoon Y Jamples,,

The Samples
- Qutpost

The Nixons
~ Foma

Semisonic
Great Divide

WAAA-americantadiohistorn.com
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Assessing the Intemnet and its role in radio

sion has produced a flurry of radio interest. Hundreds

ﬁ s with other industries, the World Wide Web explo-

of station web pages dot the Internet, particularly in
formats geared to the 18-34-year-old audience.

However, even though radio
has answered the call of the In-
ternet, is there evidence it’s a
worthwhile endeavor? And can
the web help achieve radio’s pro-
gramming/marketing objectives?

‘Reach Out And Touch’

Gene Romano advocates
caution for stations plunging
into the Internet scene. “Some
stations have committed more
of their energy to their web sites
than to themselves. What’s the
purpose of having a world-class
web site if your radio station is
sterile and unimaginative?
WDVE does have a home page,
and it attracts 95,000 hits a
month on average. It’s just an-
other way of reaching out to lis-
teners and developing more loy-
alty to our radio station.”

For Bill Weston, the radio sta-
tion’s home page is only one of
many tools for the outlet. *I
haven’t seen any tangible results
from the site. As for programming
goals, in general terms my goals
are to increase cume and TSL.
The guys hitting our site are most
likely P1s. The only benefit I can
see is using it as a tool to keep
them loyal and feeling appreciat-
ed by providing a more intimate
means of communication.”

Customer service is another as-
pect. “We re-
ceive a few

thousand hits each week and a
hundred or so e-mail messages
every day from our online listen-
ers,” says Brad Hardin. “WEBN
provides the page as a service to
our listeners who have invested
the time and money to take the
next step into technology. Al-
though the number is growing ev-
ery day, the actual number of lis-
teners on the Web, or those
who have a

can tell us how many hits we get
on the Mark & Brian web site.
The AOL bulletin board is fas-
cinating because it allows us to
communicate with regular peo-
ple. And the more communica-
tion, information, and opinions
you get from people, the
better you under-

stand how the

audience per- - —m———
ceives you .. WO
and the better ' =

equipped you . % %
are to make de-
cisions. In that

"Why'do I have this feeling
thaf the web site is oing

to turn into a
ground for sales. It's another
- avenue for advertising.”

computer
for that
matter, is very mi-
nuscule in the big pic-

ture. The World Wide Web is very
cool, but does having a home page
translate into Arbitron ratings?
No.”

But the Internet opens the door
to a world of opportunities, accord-
ing to Carey Curelop. “It’s limit-
less in how you can use it and what
you do with it. Our small amount
of experience on America Online
has been a tremendous education
for me. The Web can provide tre-
mendous opportunities as an ad-
vertising tool, another marketing
avenue, a forum for interaction
with our audience, and an addition-
al place for enhancing our station
image and position. There are also
great merchandising possibili-
ties on the Web. And as more

people get online, it’ll con-
tinue to be an even greater
benefit to us.”

As for any results, Cure-
lop replies, “Our server

Brad Hardin, PD
WEBN/Cincinnati

umping

sense, it can be used as a research
tool with the audience segment
that uses computers. As the Inter-
net grows it’1l help us have a more
personal relationship with a larg-
er part of the active audience.”

Staying On
‘The Cutting Edge’

Doug Podell thinks that while
home pages are necessary, they’re
not as important as initially
thought. Even so, he says it’s crit-
ical to keep up with the latest tech-
nology. “We just redesigned our
site to include audio. You have to
stay on the cutting edge all the
time. One good thing I'm seeing
more of right now is advertisers
wanting to be linked from our web
site, and in some instances that’s
part of the reason they’re buying
time on the station.

“But why do I have this fecling
that the web site is going to turn
into a dumping ground for sales,”
he notes half-jokingly. “It’s anoth-
er avenue for advertising, and that
adds the challenge of figuring out

"The World Wide Web
is very cool, but does

75y having a home page
4 translate into ratings? No.”

WRIF Detroit

how to accept advertising on your
web site and keeping it cool at the
same time without looking like
you’re selling out. We hired some-
one to maintain the page because
it’s so time consuming. If it’s not
kept updated then it’s not worth
doing. If people see your informa-
tion is a month old or that there
really isn’t any information, then
they’re not going to come back.”
Dave Richards draws an anal-
ogy between the Internet and an-
other relatively new medium.
“We’re at the same point now with
the Internet that cable TV was at
15 years ago. Everybody wants to
be part of it and is getting into it,
but nobody knows what’s going
on. If memory serves me correct-
ly, in 1980 cable TV didn’t make
money. But you learn something
every day; you see positives and
negatives every day. We do see
people checking out the web site.
We tag every on-air promo with
‘For more information check out
the Rock on the web at
www.rock1035.com.” We give
them the headlines on air, then for
all the information they go to the
web page.”
Rather than using the station’s
web site for programming pur-
poses, Richards considers it more

www.rock/See Page 58
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Start Shoppin’

Where do Rock iisteners lay down their
cold hard cash? This is where you're most
likely to find them.

AIITD PARTS STORES

a2
1135

HARDWARE
ezt

= |1zs
sronnue soons _

Money Matters

Previous gemerations listened to E.F.
Hatten. Today’s consumers are getting
their advice from Rock listeners, who
are very likely to be “opinien leaders™
— people in white-coilar occupations
who have been asked for financial rec-

. ommendations.

OPINION LEAI]ERS

LAY

Pt

_114

135
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PROGRESSIVE ROCK » AOR » MAINSTREAM « ACTIVE ROCK « UNDERGROUND  PROGRESSIVE ROCK * AOR » MAINSTREAM + ACTIVE ROCK  UNDERGROUND

MAINSTREAM ¢ ACTIVE ROCK

FORTUNATE TO HAVE BEEN THERE IN ITS INFANCY
PROUD TO HAVE HELPED SHAPE IT IN ITS ADOLESCENCE
COMMITTED TO IT'S EXCELLENCE IN ITS ADULTHOOD

FOR OVER 25 YEARS - INVOLVED IN BROADCASTING'S
MOST INNOVATIVE AND POPULAR FORMAT - ROCK RADIO

ROCKc@DON

LEE ARNOLD MARKETING

(414) 351-9088 © IFax (414) 351-6997
6944 N. Port Washington Rd. * Milwaukee,
IZ-Mail - thehat@execpe.com

WI 53217
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(WHEN SHE WAS HAPPY)

from the debut album Pluto

Produced by Neill King & Pluto Mixed by The Butcher Brothers
Direction: Bill Graham Management

http://www.virginrecords.com
®1996 Mint Records. Inc.

under exclusive license to Virgin / EMI Music Canada *

e wnana oo aricanradinhictan, cam.
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Label execs split on Intemnet product's viability

L he computer industry is busy blazing new trails for
consumers, who are able to do anything they want or
go anywhere they want — all from the comfort of their own

homes. In fact, recent developments in the software arena have
yielded programs that download audio immediately.

This naturally begs the question
of whether the Internet will soon be-
come an alternate source of new
music for consumers. And, if so,
what ramifications may apply for
label promotion departments and
radio stations?

Mobile Advantage

Ray Gmeiner says that once
ASCAP and BMI issues are
cleared and the technology is sim-
ple enough for the average consum-
er to understand, the Internet could
likely become another source of
competition for radio. “Listeners
might question
whether

they’ll listen to the radio at home
as much as they did in the past. The
mobile factor of radio in the car or
at the beach is one place where ra-
dio will always have its advantage.
But in the future, when consumers
will be able to easily get digital
quality music, will they still want
to listen to the radio?

“For promotion departments the
World Wide Web will be an excel-
lent setup tool for releasing projects
to the consumer and radio. It’Il cer-
tainly be a challenge for the mar-
keting and sales departments at
record companies.”

Chris Woltman believes the
younger audience will most likely

Mike Rittberg
Sr. Director/Rock Promotion
A&M

embrace the idea of getting
music from the Internet.
“Kids are going to surf the
*Net looking for new music.
The technology isn’t anywhere
close to where it needs to be, but
the Web truly is an alternative
source of finding new music if you
know how to do it. Young kids to-

"Where the Internet is
most helpful is for people who iRy
want to find out more
about their favo

day know how to do it and they’re
going to be the ones to push that
wave. This is just the tip of the ice-
berg. How is it going to affect ra-
dio? Radio will continue to be
forced to evolve. One thing it can
offer much
more readily
is entertain-
ment in the
form of more
personality
with bigger
and better person-
alities. Radio is going to
have to make people want
to be a part of the station and keep
them coming back. Record com-
panies will have to become even
more savvy from a marketing
standpoint to utilize the Web to its
fullest potential.”

Says George Capellini, “The
World Wide Web is affecting every-
thing, including promotion depart-
ments and radio
stations. It’s an

information

a highly
interac-
tive me-
dium.
Consumers have yet to really start
purchasing merchandise from the
Internet but that day will come. We
continue to see it as a fabulous and
expanding source of information
and feedback for both radio and
record companies. The exciting part
is that it’s just beginning to emerge
as a real tool for both of us.”

te station

Research Primary Strength

Pam Edwards agrees that the In-
temet is information rich but be-
lieves research will be its primary
strength, not providing music to

FINALLY THE LONG AWAITED NEW ALBUM FROM

ERIC JOHNSON

“VENUS ISLE”

SELECTED SMOOTH TRACKS CD
ON YOUR DESK NOW FEATURING:
“MANHATTAN”

IMPACT DATE: AUGUST 8TH

Capctol

WAAMA- americantadiohtiestorycom

ReocK; e WehLo
Will ‘Web Music’ Soon Compete With Radio?

consumers. “‘Certainly the tech-
heads will be all over this.
But for the average con-
sumer, getting music
from the Web will be
a long way off.

“The mobile factor of

radio in the.car or at the
beach is one place where

radio will always have
its advantac

Computers Ray Gmeiner
H VP/Promotion
will need to be Z

upgraded and there

will have to be certain

quality standards. Plus, I

think there’s a portable aspect

to music and right now a com-
puter disk won’t satisfy the need
to bring music to the beach. As far
as promotion jobs are concemned,
we may be the department least af-
fected by some of these changes. If
you can get radio to play records,
you’ll be able to figure out how to
promote music in other new and al-
ternative ways.”

Another believer in radio’s mo-
bile nature is Mike Rittberg: “Ra-
dio is always going to be there. You
can’t replace the radio in a car and
people won'’t replace the radio at
work. But where the Internet is
most helpful is for people who want
to find out more about their favor-
ite station or band. They’ll spend
time on the Intemnet to chat with
others about stations, find out about
contests, or log on to record com-
pany or band web sites to get more
involved with the acts that are im-
portant to them.

“Soundgarden used their web

14

site prior to releasing their new
record so people could hear bits
from five songs. Fans of the band
were aware of it and those who
checked out the A&M site could
find it. We felt it was a very effec-
tive tool.”

“A year ago I said the Internet
was where FM radio was in 1959,
recalls Dave Ross. “You could tell
it was going to be something or it
had a good shot of being something,
but it wasn’t there yet. And it’s still

WEB MUSIC/SEE Page 58

cric johnmnson
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Date:

8/16
8/17
8/18
8/21
8/22
8/23
8/24
8/25
8/26
8/28
8/29
8/30
8/31
9/1
9/2
9/6
9/7
9/8
9/10
9/11
9/14
9/15
9/18
9/20
9/21
9/22

“Led

=4

Gity:

San Diego, CA
Los Angeles, CA
Ventura, CA
Memphis, TN
Louisville, KY
Gincinnati, OH
Pittsburgh, PA
Kalamazoo, M|
Grard Rapids, Ml
CQlevatand, OH
Chicago, IL

St. Louis, MO
Kansas City, MO
Camdenton. MO
Minneapolis, MN
Vienna, VA
Lexington, KY
Nashville, Tn
Boston, MA
New York, NY
Suwanee, FL

O-w:. -:.

e ot

Pompano Beach, FL

Knoxzville, TN
Atlanta, GA
Columbus, Oh
Champaign, IL

b

Vanue:

4-h&B

A1aheimn Pond

Venturz Theatre

Naw Caisy Theatre

The Brewery

Coors Pav llion

1.2, Light Auditorium
Kalamazod State Theatre
The O-hit Room
Nautica Stage

Navy Pizr

Febuleus Fox Theatre
Liberty Memorial/Penn Valley Park
S-one Ridze Amph.
Mill Cty Festival

Wolf Frap Amphitheater
l2ntucky Horse Park

R verfrent Park Amph,
Harborl ghts

Radio € ty Music Hall
Sawanee River
Pemparo 3each Amph.
World s Fair Park
Chastaia Park Amph.
Brewery District Fest
Uaiv. of illinois

<

“Produced by David Z.
Mixed By Tom Lerd-Alge
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Tne tirst single from tiie new album
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Produced by Jerry Harrison *

ON TOUR IN SEPTEMBER

A @

A IEEEE NN AT il el


www.americanradiohistory.com

Reck: cepWehin

DISHWALLA: Taking It To The Next Level

While guitarist Rodney Browning and his band Dishwalla questioned
God’s gender with “Counting Blue Cars,” the song began its steady climb
up the Active Rock and Rock charts. Eventually the Santa Barbara quartet
captured the top slot on both charts, edging past heavyweights such as
Van Halen and Metallica. But the road to chart success wasn’t an easy one

for Browning and the boys.

ccording to Browning, the material for their “Pet

Your Friends” album was written about three

years ago — soon after the band formed. “We

were writing when punk was just starting to get

big again. We had really good childhoods, so
there’s nota lot of an-
ger in our music. We
had a hard time get-
ting people to listen
to our record when it
first came out. We
have so many influ-
ences, and to make it
all work in one song
... We weren’t sure
whether people
would getit.

“We were show-
ing radio program-
mers our record and
possible singles
about one year ago
and they didn’t get
us; they said they
didn’t hear a single.
The very same programmers are now saying, ‘Great, I
was on'it from the beginning.” Yeah, okay. It just has to
do with the musical climate.”

Despite its new-band status, Dishwalla receives a lot
of exposure. “It’s great, and we appreciate it. We're
working our asses off, but it’s nice because we’re see-
ing some things happen. There’s a general excitement
about the band right now that’s taking us to the next
level.”

Browning admits he and his
bandmates try-not to discuss what’s

although we will sit down with the label and our man-
ager and discuss all the options and what’s going to hap-
pen if we choose this or that action.”

Browning isn’t concerned that crossing over to CHR
will change the band’s image. “A lot of people like to
call us a rock or al-
ternative band or
whatever. We’re try-
ing to write compel-
ling, catchy songs;
they happen to have
a harder edge.

“{Crossing over
is] definitely a natu-
ral progress. We
have so many mar-
kets cornered right
now. We have three

" and four stations
'~ playing our stuff.
And to kick it up to
the next level, that’s
what you have to
do.”

Wide Appeal

Dishwalla’s band members range in age from the mid-
to late 20s, and Browning says the band “gets all demo-
graphics. Isee it with my own eyes from our shows and
such. Everyone seems to get it — especially the kids
— so we’ve been lucky.

“We’ve done some really strange tours, and we’re
hitting people who normally wouldn’t see us. When
we were really new, we just took whatever we could get
to be in front of as many faces as
passible.

“We were released in Europe

August 16, 1996 R&R ® 45

happening at radio. *“We go back
and forth between making an ef-
fort notto give a shit and realizing
we want to do this the rest of our
lives and that it does matter. It’s
kind of a ‘Catch 22’: T'm afraid if
we start worrying about that, it
might affect our songwriting —
and I'm not willing to let that hap-
pen. But at the same time, I do
care and-we do wadnt to know
what’s going on.

“Because it’s our first time out,

“Because it's our
first time out,
it excites us to
look in R&R and
maybe see our
name at the top

of the Active Rock
chart ahead of
people who were

in May 95, but we were held back
here until August 95. So we had
ahead start in Europe. We’ve been
over there three times now, and
Germany has really started to hap-
pen for us.”

Now that Dishwalla has set the
stage with “Counting Blue Cars,”
what’s next? “We’re doing anoth-
er video for another single, ‘Char-
lie Brown’s Parents.” And we’re
going to edit it so the radio guys

it excites us to look in R&R and
maybe see our namezat the top of
the Active Rock chart ahead of
people who were my-idols when I
was a kid. That’s peat.”

Radio Wars

But because of their popularity, Browning says Dish-
walla is in demand by competing Rock, Active Rock,
Alternative, and CHR/Pop s:ations. “It’s a real rude
awakening to us because we’re getting caught in the
middle of these radio wars. And it’s a real bummer be-
cause we’re just trying to get the word out and ‘spread
the love.’

“We play one show for one station, then we do one
for the other. We try to take care of everybody, but some-
where down the line you are not going to be able to
make everyone happy — unless we clone ourselves.

“In thrée or four markets, stations dropped us because
we did something over [at a competing station]. So in
the next situation we didn’t do either show because we
didn’t want to piss anyone off, then both stations dropped
us! =

“There’s only so much we can do. It may not be hip
these days butwe’se saper-nice guys. We’ll let the record
compary be the bad<aiys and let them try to work it out,

my idols when
I was a kid.

That’'s neat.’,

will play it — it’s too long. I think
we’ve come up with something
that doesn’t hurt the song’s integ-
rity.”

Deep-Dish Artists
Browning says Dishwalla wants to
hold on to its roots. “We’re still doing the basic meet
'n’ greet. In fact, we recently did the ‘Mark & Brian
Show’ on KILLOS; we’re going to tape another acoustic
show, we have a soundcheck, and then we have an in-
store pizza party with ticket winners. We want to go for
it, and we’re doing everything we can. It makes a dif-
ference when people see you are real, that there are peo-
ple behind the music.

“TI’ve been meeting a lot of rock stars lately, and when
they’re nice guys, it’s so nice. It’s amazing to go out
there, meet people, and make friends. There are some
key people who have done a lot for us, and we are so
grateful.

“And some people are so bad, they ruin it for you.
But it’s like any other business: You have good people,
bad people, and everything in between. This is a total
people business. People should know that when they
are getting into it. If you don’t like people then you
might not want to do this.”

em——— Ao Ol A ra dio ot an, Ao
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ALTERNATIVE

Early action at WMMS, KPNT, WLUM
KEGE, KWOD and more!

On tour with I Mother Earth through September 4th
On tour everywhere this fall!

the badlees

fear of falling
Top 15 Rock

Top 10 Adult Alternative

angeline is coming home
Top 10 Rock

Top 10 Adult Alternative
Top 20 CHR

THE NEXT HIT SINGLE
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...coming soon!
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In a business where things seem to get progressively more
complicated when it comes to programming and promoting rock
music, Collective Soul’s Ed Roland strives to keep it simple.

e have never classified ourselves,”  they are not going to play it.” People cansense

The

Y
ﬁ x says the creative force behind one
i of the *90s hottest new acts on how
adecidedly rock band also has been
viewed as alternative. “When we
formed the group in 1989 we always said we
were a rock and "
roll band. No 7
more, no less. To #
this day 1 still
don’t quite under- 4
stand why people ~ 2
put different la-
bels on [our mu-
sic].” 5
Roland refrains
from getting too
involved in how
the band is mar-
keted and promot-
ed. “I remember
asking not too
long ago about [which radio stations] get our
music first, and the label said, everyone. That’s
the way it should be.”

No Boundaries

“I’m not into classifying music,” he con-
tinues. “Rock and roll should always allow
you to do anything you want; it shouldn’t have
any boundaries. It should al-
low you the full spectrum of
sound, emotions, and worlds.
The Beatles proved that. If
you do start thinking about
those things then you start
painting yourself in a corner,
which doesn’t give you much
room to grow.”

How does he avoid getting
caught in the crossfire when
Rock stations start competing
for the band’s music and at-
tention? ““You have a good
manager — and we do. They
handle that for you. The sec-
ond you try and satisfy one station or another
— whether it’s an Alternative, Rock, or Pop
station — you end up not being true to what
you are. The same thing goes if you start think-
ing about how they view your music; i.e., ‘If
this doesn’t sound rock or alternative enough

“You need both
(radio and
touring). We
were given life
by radio, so that
relationship is
critical for us.
And so is playing
live; they go
hand-in-hand.”

that, so we don’t even worry about it.
business end and radio promotion is why you
have managers.

“You read all these horror stories [about
bands bemg caught in the middle], but that

hasn’t happened
to us. Radio has
been very sup-
portive and kind.”

With a pair of
platinum-plus al-
bums behind it,
Collective Soul
has built a strong
base, especially
on the concert cir-
cuit. Neverthe-
less, Roland sees
touring as only
part of the puzzle.
“You need both

[radio and touring]. We were given life by ra-
dio, so that relationship is critical for us. And so
is playing live; they go hand-in-hand. There’s no
saying one is more or less important for us.”

Keep Albums Flowing

Looking into the future, Roland wants to
keep a consistent flow of album releases. “We

wanted to get one out this
year, but couldn’t because of
some legal things. Kiss put

y three albums out in one year.

While I don’t want to do that,
I think it’s important that we
consistently put out music.
You can’t force it, but for the
first three or four records it’s
important that people get to
see the growth of the band.
Each time we do a record 1
can’t wait until the next one.
You go out and play for a year
and you’re ready to go back
into the studio.

“I’'m not comparing us to these bands, but
look at U2, the Police, or R.E.M. They basi-
cally put out a record every year for the first
four or five years and were able to build an
audience and show growth in their music. I
really respect that.”

| native isn’t real-
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Surviving Conservative Times
These are conservative times for radio. At least, that’s Crack-
er singer David Lowery’s take on the industry today. “I'm a fun-
ny person to ask about radio,” he admits. “A lot of what Cracker

has done [particularly record sales] was through touring. ‘Low’
was nearly gold before it [caught on to the majority of] stations.

4%

really fast. There
are a lot more
stations willing 7%
to play our kind
of music, but at #
the same time it
has become reg-
imented. 3
“The course |
of Rock and Al-
ternative radio
reflects how both
genres  have
evolved. Alter-

ly alternative
anymore,” he

says. “What’s painfully obvious to me these
days 1s that there are a heck of a lot of stations
playing alternative music. But they’re play-

ing the same 30 songs.

“People don’t remember
that it took a really long
time for ‘Low’ to be liked;
then it got stuck in their
heads. It was not an imme-
diate thing. Virgin spent a
long, long time getting that
song going. I don’t think it
researched well early on
because stations would add
it and then drop it. And
then another station would
add it and drop it and add it
again and drop it. All this
weird stuff was going on
with this song. There’s a
willingness to play the im-

itators quicker than the original ban

‘Heavy Attitudes’
Lowery distances himself from radio and
its influences when writing songs.

ontrary to what a lot of people
think, this is probably one of the
more conservative times at radio.
¢ It's odd, because about two years
ago it was more open. Itchanged

“Contrary to
what a lot of
people think, this
is probably one
 of the more

conservative

times at radio. It's

odd, because
about two years
ago it was
more open.”

write my music I don’t pay any mind to radio.
I wouldn’t know how to sit down and write a
hit. When we get done with a record I can
probably tell you which songs aren’t radio
songs. Icould probably tell you which group

of five or six songs
probably has a sin-
/ gle in it. But I
don’t really think
about that when I
write.”

And though not
> especially knowl-
edgeable about the
. business side of the
/. radio industry; i.e.,

deregulation and

- who owns what
station, he ven-
& tures, “Let me just
' say this. With the
consolidation of

radio, I can’t help but notice that there are few-
er and fewer owners. There are also more pro-
grammers programming a lot of stations.

“And there are some
heavy attitudes out there in
radio these days. There are
a lot of people who need
their ass kissed,” he con-
tends. “It used to be you
could go visit a PD in
Springfield or Albuquerque
and they were sort of hap-
py that some band came by
the station. Now it seems
[that’s not enough].

“It seems like a lot of sta-
tions — and in the Alterna-
tive world right now it’s a
big bummer to me — real-
ly want these instant hits.
Songs that people get right

away. And I don’t know if those are the best

songs. You get sick of them too fast.
“They put them on the radio and in two weeks

“When I

people have to immediately like them. I don’t
know if that’s where good songs come from.”
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Wolf Decries Fitting In; Calls For Radio Changes

“1 wasn’t trying to commercially reinvent myselif,” says Peter Wolf,

- u ina ” hi s had happened.”
referring to the goals he set for “Long Line,” his first new album in six years. While Wolf won’t specify the said

station, he points out that a new

I’'m commercially trying to re-establish myself. There’s a difference.”

uch brutally honest self-
g assessment is a hallmark
for the former J. Geils
Band singer, who says the
2 problem with reinvention
is that more often than not artists end
up perpetuating an image or music
that really isn’t them. “It happened
in the *70s when disco became big
and all of a sudden certain rock
bands started adding 4/4s and hav-
ing disco remixes. You should sim-
ply try to do what you can do and
do it as best as you can.”

Making good music is the main
thing Wolf concemns himself with,
even as everyone in the record busi-
ness seems more concerned with fit-
ting into a current radio format.
“You always have a sense [of wheth-
er you’ll be accepted] way in the
back of your mind. But it’s impor-
tant to keep it way in the back. If
you’re a recording artist, it’s your job
to make a good record. For me, I
Jjust try to make it as interesting as

“Cup Of Tea” the new single from
the verve pipe
from the album  Villaing

NEW THIS WEEK:

AOR MR

KRZR  WRXQ

WTAK  KOXR

WMFS  WEQX

KTUX  WXNU

WKDF  KFGX

wnca &8

WR0Q ALTERNATIVE

KBER @

R&R ACTIVE ROCK €})

Sefer.

possible. Ilook at it as if you were
cooking a dinner: You hope people
are pleased with what you make, but
first you have to like it. You get into
danger if you try chasing after the
latest trends — if you try to figure
out what is ‘commercial’ — because
tastes are constantly changing. It’s
like chasing after a bus — by the
time you get to the bus stop, the bus
has already left the station.”

Corporate Concerns

Still, Wolf admits that promoting
his rootsy record in today’s corpo-
rate-minded climate is proving to be
achallenge. He says the radio busi-
ness has changed in ways that dis-
tress him. “I was a late-night DJ at
one point during the founding days

of WBCN/Boston, when most FM

Rock radio was free-form. Obvious-
ly there have been enormous chang-
es, and I’m very concerned about the
state of radio today. The corporate
buyouts of radio stations are doing

many hadn’t noticed that acquisition

to marketplaces what big retail
chains are doing to local stores.
Everybody loses — the artist, the
record company, the listener —
everyone except the corporate
stockholders. The airstaff
might lose in the long run, too,
because now rather than com-
peting with a station [corpo-
rate stockholders will] just
buy the competition.”
Wolf cites one incredible
instance of how the corpo-
rate ownership changes in-
tersected with his own ca-
reer. “We were going into
a market where the radio
station was doing a show,
and the station had just 'z
gotten bought and #
changed format. And —
bang! — they’re not be-
hind it anymore. Things
are happening so quick-
ly that when I mentioned
it to certain people in the industry,

artist with less name recognition
than himself might not have recov-
ered from more than one such bad-

luck occurrence. “In the *70s it
wasn’t unusual for bands to have 10-
12 albums that gained acceptance
and had a commitment from radio.
Today certain stations might be very
excited about a band. But by the
time the second or third album is out,
they’ve already moved on. The sta-
tion has been sold, the staff has
changed, the playlist has changed.
It causes this anxiety and this
sense of you don’t know where
things are going to be by the time
you get to the starting gate. It’s very
unfortunate from the perspective of
an artist who remembers the impor-
tance of the meet-and-greet, getting
someone involved, and having a
programmer go on his gut instinct.”

Another of Wolf’s concerns cen-
ters on the disappearance of the cre-
ativity, flexibility, and autonomy in
programming. “Not only is it the
creativity and the flexibility, but
most importantly it’s the opportuni-
ty for new records to get around.
One of the big dangers is that ev-
erybody seems to be so carefully
categorized. There’s so much pre-
judice running rampant in radio pro-
gramming that it’s very hard to find
a programmer who says, ‘I like it. 1
want to play it.” I can understand
stations doing test marketing and
wanting to know what their audience
wants. But there’s an extreme num-
ber of blockades that never existed
before. [’m not just talking about
myself or where my music would
play. I'm also talking about [baby
bands].

“I know guys who say, ‘Pete, I
love your record but we can’t play
it.” Well, if you love it, why can’t
you play it? It’s almost bizarre, but
CHR seems to be less discriminat-
ing in the sense that their philoso-

WwWWwWamerncanrachohictorycom

phy is if there are people wanting
and liking it, then we’re not going
to be concerned about the different
categories. The danger in that is they
only play the hits. And where do
the hits come from?
Well, from the
more-formatted sta-
tions. And ultimate-
ly CHR is very for-
matted.
“Programmers
aren’t as open-mind-
ed; they’re threatened
by the book. The ra-
dio station that I helped
start in Boston tried to
break away from the
Big Brother or accoun-
tant breathing down its
neck. And now unfortu-
nately there aren’t
enough ‘let’s try it and
take a chance’ attitudes
because people are too
frightened that the compe-
tition is breathing down
their neck. I'm not trying
to say programmers are bad
people. Tunderstand they’re
being placed under this se-
vere pressure, almost to the
point where they believe their limi-
tations are well-founded. Corporate
takeovers put pressure on program
directors and music directors to suc-
ceed because they’re concemed for
their own jobs.”

Hope For Free-Form

Wolf maintains hope that one day
radio can return to its free-form past.
“It’s already happened in the sense
that a lot of the independent record
labels were doing more challenging
things than the majors, so the ma-
jors started copying or buying the
indies. In Boston a lot of the col-
lege stations are becoming more
popular. There’s a lot of variety and
many are quite good. Unfortunate-
ly, that’s not the case throughout the
country.”

Wolf’s solution is to toughen the
laws *“so someone buying a radio
station can’t turn around and sell it
until a very long period of time has
passed. That would immediately
stop this buying and trading of sta-
tions like baseball cards. I would
also allocate and reorganize the
amount of stations that one corp-
oration can have in the marketplace.

“It’s important for me to empha-
size that I'm a great fan of radio. 1
love traveling and visiting radio sta-
tions. I love the intimacy of radio
and the contribution it’s made to
myself, musicians, and the commu-
nity. There’s nothing better than
being on tour, calling some jocks,
having them come by, having them
enjoy the show, and leaving town
knowing that maybe the next day —
because the show was good and they
had a good time — they might start
[supporting] your record.

“Certain stations were unique and
had incredible staffs and a great vi-
tality for working themselves into a
meaningful part of the community.
But it’s getting harder to find those
unique stations.”
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RUSH Tom Sawyer

AC/DC Back In Black
SOUNDGARDEN Fell On Black Days
VAN HALEN Panama

AEROSMITH Sweet Emotion
CANDLEBOX Far Behind
SCORPIONS No One Like You

ALICE IN CHAINS Man In The Box
PEARL JAM Even Fiow

LIVE Lightning Crashes

STONE TEMPLE PILOTS Plush
METALLICA Nothing Else Matters
NIRVANA Smells Like Teen Spirit
SOUNDGARDEN Black Hole Sun

U2 New Year's Day

KISS Rock & Roll All Nite

BLACK SABBATH Paranoid
OFFSPRING Self Esteem

LENNY KRAVITZ Are You Gonna Go My Way
BLACK CROWES Hard To Handle
RED HOT CHILI PEPPERS Under The Bridge
0ZZY 0SBOURNE Crazy Train

TOM PETTY Mary Jane’s Last Dance
GUNS N' ROSES Sweet Child 0’ Mine
SOUNDGARDEN Spoonman
NIRVANA Come As You Are

AC/DC You Shook Me All Night Long
PEARL JAM Better Man

LIVE Selling The Drama

U2 Pride (In The Name Of Love)
OFFSPRING Come Out And Play
AEROSMITH Dream On

PEARL JAM Black

RUSH Limelight

LED ZEPPELIN Dancing Days

CULT Fire Woman

SCORPIONS Rock You Like A Hurricane
GREEN DAY Longview

AC/DC Highway To Hell

CRACKER Low

PINK FLOYD Young Lust

NIRVANA Heart Shaped Box
QQUEENSRYCHE Silent Lucidity
NIRVANA All Apologies

PEARL JAM Alive

LIVE | Alone

GUNS N' ROSES Paradise City
ALICE IN CHAINS Rooster
SCREAMING TREES Nearly Lost You
SMASHING PUMPKINS Today

each had four.

RUSH Spirit Of Radio

FAITH NO MORE Epic

STONE TEMPLE PILOTS Big Empty
LED ZEPPELIN Whole Lotta Love
STONE TEMPLE PILOTS Vasoline

TOM PETTY Running Down A Dream
CANDLEBOX Change

STONE TEMPLE PILOTS Interstate Love Song
AEROSMITH Janie’s Got A Gun

RED RIDER Lunatic Fringe

GREEN DAY When | Come Around

LED ZEPPELIN Over The Hills & Far Away
LIVE All Over You

DEF LEPPARD Too Late (For Love)
NIRVANA In Bloom

METALLICA Enter Sandman

PEARL JAM Daughter

BLACK SABBATH iron Man

DANZIG Mother

OFFSPRING Gotta Get Away

ALICE IN CHAINS Sea Of Sorrow

U2 Sunday Bloody Sunday
QUEENSRYCHE Another Rainy Night
PINK FLOYD Hey You

METALLICA Wherever | May Roam
AEROSMITH Dude (Looks Like A Lady)

JUDAS PRIEST You Got Another Thing Coming:

CULT Love Removal Machine

JIMI HENDRIX Fire

AC/DC Dirty Deeds Done Dirt Cheap
BLACK CROWES Jealous Again
STONE TEMPLE PILOTS Sex Type Thing
SMASHING PUMPKINS Disarm

PINK FLOYD Comfortably Numb
R.E.M. The One | Love

NIRVANA Lithium

METALLICA The Unforgiven
METALLICA Fade To Black

JUDAS PRIEST Livin’ After Midnight
AEROSMITH Walk This Way

PINK FLOYD Run Like Hell

SKID ROW 18 & Life

SMASHING PUMPKINS Cherub Rock
PEARL JAM Jeremy

PEARL JAM Dissident

JANE'S ADDICTION Been Caught Stealing
MEAT PUPPETS Backwater
AEROSMITH Deuces Are Wild

VAN HALEN Ain’t Talkin’ 'Bout Love
VAN HALEN Jamie’s Cryin'

wWYWwW americanradiohistory com

Smashing Pumpkins

Alice In Chains

Metallica

Active Rock Power Gold

om Sawyer” by RUSH still reigns as one of the most popular library
tracks at Active Rock radio. The 1981 hit continues to score in auditorium tests
at many of the format’s leading stations.
Alongside the established acts are platinum-selling newer bands like LIVE,
OFFSPRING, GREEN DAY, and CRACKER. The artist with the most tracks in
Power Gold rotation at Active Rock was PEARL JAM with seven titles, followed
by AEROSMITH and NIRVANA with six apiece. STONE TEMPLE PILOTS and
METALLICA each had five tracks, and LIVE, AC/DC, and PINK FLOYD

|Nirvana

Compiled from a national sample
of airplay supplied by leading R&R
Active Rock reporters. Songs
ranked by total number of
stations reporting the track.
© 1396, R&R Inc.
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FOUR STEPS TO

NADA SURF

Popular

The smash sinele and video

from the debut album

high/low

PRODUCED BY RIC DCASEK
MANAGEMENT: WARREN ENTNER MANAGEMENT

BETTER
/ / THAN EZRA

King Of
New
SPACEH0G Orleans
Space The premiere single and
IsThe i, .
Place Baly HOT WATER

PRODUCED BY DON GEHMAN

: : FOR RHAPSODY PRODUCTIONS
T
The new single from the WANAGEMENT: JEFFREY LEVINSON/THEMI TWOZ Same Day
l J
gold debut album 'WIce

Resident Alien

PROOUCED BY BRYCE GOGGIN AND SPACEHOG The premiere Sin""le fI’Olll
MANAGEMENT: DAS COMMUNICATIONS, LTD. =

the debut album H()t
Water Music

PRODUCED BY RICHARD DODD
MANAGEMENT: JONATHAN DANIEL

‘EI.EKTRA ENTERTAINMENT GROUP

| http://www.elektra.com
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Available on LIVE FROM THE FALL
the in-concert experience

and

BLUES TRAVELER

ACTIVE ROCK ¢D) and
ALTERNATIVE ) KINGPIN 0.S.T.
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http://www.bluestraveler.com http://www.amrecords.com

5 -

Management: Dave Frey/Silent Partner Management - Susan Bank. Debi Burdick. Gina-Z

Produced. Recorded & Mixed by Justin Niebank
©1996 A8M Records. Inc. All rights reserved.
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ROCK CHART (B)-(®)  the self-titled album TOTAL “ROCK”
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Roc ower Gold

un Like Hell” by PINK FLOYD lands in the top spot at Rock
radio. Heritage rock artists dominate this chart with multiple
tracks far more than at Active Rock.
AEROSMITH edged to the front in multiple titles with nine
tracks getting the most airplay, while Pink Floyd notched in eight.
TOM PETTY (both with and without the HEARTBREAKERS) and
RUSH each yielded seven titles, while the BLACK CROWES,
JIMI HENDRIX, ZZ TOP, and AC/DC all had four.

PINK FLOYD Run Like Hell BOSTON Don't Look Back .,

AEROSMITH Back in The Saddle BOSTON More Than A Feeling

BLACK CROWES Hard To Handle BROTHER CANE And Fools Shine On

TOM PETTY Runnin’ Down A Dream ERIC CLAPTON It’s In The Way That You Use It

JIMI HENDRIX All Along The Watchtower CRACKER Low

KANSAS Carry On Wayward Son DIRE STRAITS Sultans Of Swing

RUSH The Spirit Of Radio GOLDEN EARRING Twilight Zone

GEORGE THOROGOOL | Drink Alone BILLY IDOL Rebe! Yell ;

AEROSMITH Sweet Emotion BILLY IDOL White Wedding 25_ =

BAD COMPANY Rock ‘N’ Roll Fantasy LENNY KRAVITZ Are You Gonna Go My Way Pearl Jam

GUNS N' ROSES Sweet Child O’ Mine LIVE | Alone

JIMI HENDRIX Fire LIVE Selling The Drama

JIMI HENDRIX Foxy Lady LYNYRD SKYNYRD Saturday Night Special

PEARL JAM Jeremy MEAT PUPPETS Backwater

PINK FLOYD Young Lust MIDNIGHT OIL Beds Are Burning

RUSH Limelight STEVE MILLER BAND The Joker

RUSH Tom Sawyer NIRVANA Heart-Shaped Box

GEORGE THOROGOOL Bad To The Bone TED NUGENT Cat Scratch Fever Black Crowes

U2 New Year's Day TED NUGENT Stranglehold

U2 Pride (In The Name Of Love) 0ZZY 0SBOURNE Crazy Train

ZZ TOP La Grange PEARL JAM Daughter

AC/DC Highway To Hell TOM PETTY American Girl

AC/DC You Shook Me All Night Long TOM PETTY Don’t Do Me Like That

AC/DC Back In Black TOM PETTY Out In The Cold

AERQSMITH Dream On TOM PETTY You Got Lucky

AERQSMITH Walk This Way TOM PETTY You Wreck Me Cracker 3

BLACK CROWES Twice As Hard PINK FLOYD Another Brick In The Wall (Part 2)

BLUE OYSTER CULT Burnin’ For You PINK FLOYD Comfortably Numb

BOSTON Smokin’ PINK FLOYD Have A Cigar

JIMI HENDRIX Purple Haze PINK FLOYD Hey You

LYNYRD SKYNYRD That Smell PINK FLOYD Learning To Fly

NIRVANA All Apologies ROLLING STONES She’s So Cold »

NIRVANA Come As You Are ROLLING STONES Start Me Up Soundgarden

PEARL JAM Alive RUSH Closer To The Heart

PINK FLOYD Money RUSH Fly By Night

TOM PETTY Mary Jane’s Last Dance RUSH Freewill j

QUEEN We Will Rock You/We Are The Champions RUSH Subdivisions "%

RED RIDER Lunatic Fringe SOUNDGARDEN Black Hole Sun &

JOE SATRIANI Summer Song BILLY SQUIER Lonely Is The Night Live . :

STEVIE RAY VAUGHAN Pride And Joy STEPPENWOLF Magic Carpet Ride : "

YES Owner Of A Lonely Heart STONE TEMPLE PILOTS Interstate Love Song

BAD COMPANY Bad Company STONE TEMPLE PILOTS Plush -

AC/DC Dirty Deeds Done Dirt Cheap TESLA Little Suzi

AEROSMITH Come Together STEVIE RAY VAUGHAN Crossfire ’

AEROSMITH Dude (Looks Like A Lady) JOE WALSH Ordinary Average Guy

AEROSMITH Livin’ On The Edge JOE WALSH Rocky Mountain Way L |

AEROSMITH Love In An Elevator 2 TOP Gimme All Your Lovin’ d4els e

AEROSMITH Mama Kin ZZ TOP Sharp Dressed Man of airplay supplied 5y leacing R&R

BLACK CROWES Jealous Again ZZ TOP Tush Rock reporters. Scngs renked by

BLACK CROWES Remedy COLLECTIVE SOUL Shine ""j,’,:j,’;'f:’(;’fg':f’;; -
J
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he continuing evolution of rock music and radio is perhaps best illustrated in this
chart retrospective. Using R&R year-end airplay information from 1986-1995, it's
interesting to note the heavy emphasis on established acts — with roots stretching
back to the '60s and '70s — still going strong in the '80s.

“Smells Like Teen Spirit” by NIRVANA helped change the Rock landscape in the

PFTFA fikRRIFI

garly '90s. By 1992 it was clear the format was beginning to split between new music and
classic rock, which precipitated R&R’s 1995 introduction of its Active Rock chart.

PETER GABRIEL VAN HALEN TOM PETTY AEROSMITH
In Your Eyes (Geffen) | Still Haven't Found Finish What You Started Runnin’' Down A Dreéam (MCA) What It Takes (Gefferw
VAN HALEN What I'm Looking For (island) (Warner Bros.) TOM PETTY BLACK CROWES
Love Walks in (Wamer Bros.) U2 ROBERT PLANT Free Fallin’ (MCA) Jealous Again
GENESIS Where The Streets Have Ship Of Fools GUNS N' ROSES (Def Amarican/Gefler)
At [y ey No Name (Island) (Es Paranza/Atiantic) Patience (Geffen) ERIC JOHNSON
WHITESNAKE MIDNIGHT OIL CALL Ciifts Of Dover (Capitof)
LAl Here | Go Again (Geffen) Beds Are Buming (Columbia) Let The Day Begin (MCA) JUDE COLE
Rough Boy (Wamer Bros.) HEART ROBERT PLANT DON HENLEY Baby It's Tonight (Reprise)
GENESIS Who Wil You Run To (Capitol) Tali Cool One 1 Wil Not Go Quietly (Geffen) ALANNAH MYLES
Land Of Contusion (Atiantic) LOU GRAMM (Es Paranza/Atiantic) STEVIE RAY VAUGHAN & Black Velvet (Atiantic)
PETER GABRIEL Midnight Biue (Atlantic) GUNS N' ROSES DOUBLE TROUBLE DAMN YANKEES
Siedgehammar (Geffen) FLEETWOOD MAC Sweet Child O' Mine (Geffen) Crossfire (Epic) Coming Of Age (Warner Bros.)
ROLLING STONES Seven Wonders (Wamer Bros.) VAN HALEN ROLLING STONES AEROSMITH
One Hit (To The Body) R.EM. When It's Love (Wamner Bros.) Rock And A Hard Place The Other Side (Geffen)
(Rolling St ible) The One | Love (IRS/MCA) CHURCH (Columbia) BILLY IDOL
VAN HALEN"“‘ o GRATEFUL DEAD Under The Milky Way (Arista) GREAT WHITE Cradie Of Love (Chrysalls)
Touch Of Grey (Arista) BRUCE HORNSBY & THE RANGE Once Bitten Twice Shy (Capitof) ERIC CLAPTON
Dreams (Warner Bros.) RICHARD MARX Look Out Any Window (RCA) CHRIS REA Bad Love (Reprise)
STEVE WINWOOD Don't Mean Nothing INXS Working On It (Geffen) BAD COMPANY
Higher Love (Island/WB) {EMI-Manhattan) Devli Inside (Atlantic) REPLACEMENTS Holy Water (Atlantic)
ZZTOP BON Jovi HENRY LEE SUMMER I'll Be You (Sire/Reprise)
Stages (Wamner Bros.) Livin' On A Prayer IWish | flad’A Girl
{Mercury/PolyGram)

QUEENSRYCHE

RED HOT CHILI PEPPERS

- Dfewe

STONE TEMPLE PILOTS

BETTER THAN EZRA

QUEENSRYCHE NIRVANA STONE TEMPLE PILOTS STONE TEMPLE PILOTS COLLECTIVE SOUL

Shient Lucidity (EMI) Come As You Are (DGC) Plush (Atiantic) Iintarstate Love Song (Atlantic) December (Atiantic:
SCORPIONS PEARL JAM BROTHER CANE COLLECTIVE SOUL LIVE

Wind Of Change (Mercury) Even Flow (Epic Associated) Got No Shame (Virgin) Shine (Atiantic) Lightning Crashes
EXTREME BLACK CROWES LENNY KRAVITZ PINK FLOYD (Radioactive)

Hole Hearted (A&M) Thom In My Pride Are You Gonna Go My Way Keep Taiking (Columbila) PEARL JAM

R.E.M. (Det American/Fnprise) {Virgin} SOUNDGARDEN Better Man (Epic)

Losing My Religion SPIN DOCTORS AEROSMITH Black Hole Sun (A&M) BROTHER CANE

(Warner Bros.) Little Miss Can't Be Wrong Cryin® (Geffen) ALICE IN CHAINS And Fools Shine On (Virgin)
BLACK CROWES (Epic) BLIND MELON No Excuses (Columbla) TOM PETTY

She Talks To Angels 0ZZY OSBOURNE No Rain (Capitol) STONE TEMPLE PILOTS You Wreck Me (Wamer Bros.)
(Def American) Mama, I'm Coming Home CRY OF LOVE Vasoline (Atiantic) VAN HALEN

VAN HALEN (Epic Associaied) Peace Pipe (Columbia) MEAT PUPPETS Can't Stop Lovin' You
Runaround (Warner Bros.) RED HOT CHILt PEPPERS GIN BLOSSOMS ;Backwater (London/PLG) (Wamer Bros.)

VAN HALEN Under The Bridge Hey Jealdusy (A&M) CANDLEBOX GREEN DAY

Top Of The World (Wamer Bros.) SPIN DOCTORS Far Behind (Mavericii/Sire/WBE) When | Come Around (Reprise)
(Warner Bros.) TOM COCHRANE Two Princes (Epic) STONE TEMPLE PILOTS BETTER THAN EZRA

TOM PETTY & Life is A Highway (Capitol) SOUL ASYLUM Big Empty (Atlantic) Good {SwallElcktra/EEG)
THE HEARTBREAKERS u2 Runaway Train (Columbla) PEARL JAM COLLECTIVE SOUL

Out In The Cold (MCA) One (island/PLG) PEARL JAM Dissident (Epic Assoclated) Gel (Atlantic)

YES ARC ANGELS Black (Epic Assoclated) SILVERCHAIR

Lift Me Up (Arista) Living in A Dream (DGC) Tomorrow (Epic)
QUEENSRYCHE TESLA

Jet City Woman (EMI) What You Give (Geffen)

waann amaricanradiehistons..com

AEROSMITH
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Telecom
Continued from Page 32

of programmers in the business
and for a product-oriented compa-
ny that’s acquisition-hungry.”

In Providence, Bill Weston
says he hopes for increased op-
portunity as a result of expand-
ing ownership. “I have a new
owner — SFX Broadcasting —

RecK; @ Wehlo

and I program two stations. It’s
my hope that one of the positive
outcomes will be increased re-
sponsibilities within the group for
which I now work.”

Labels

Continued from Page 34

“But multiple station owner-
ship can pose some interesting
problems for a label. Depending
on the relationship between the
stations, research may be shared
and this can either start a buzz
on a record or help bring it down
before it even gets started. It af-
fects our jobs in that our local
promotion people really have to
be on top of their game. As al-
ways, our role is to share the pos-
itives of what’s truly going on
with these records in specific
markets with our staff and the sta-
tions.”

Chris Woltman sees a prob-
lem with very clearly defined ra-
dio stations that don’t want to

compete against each other be-
cause they’re owned by the same
company. “They decide not to
share some of the music they pre-
viously would have shared. That
means they’re going to limit
themselves one way or the other
at both stations. And with less air-
play they’ve limited the overall
potential of a record to become a
bigger hit. That’s a problem for
marketing records because obvi-
ously to become the biggest hit,
you’ve got to be on more than
one station.”

Keeping a scorecard on the
players will certainly be easier,
but Ray Gmeiner is concerned
about the potential for the con-
centration of power in the hands
of fewer people. “If you have a
smaller universe of people and

some of those big power bro-
kers are deciding whether radio
plays our records or not, it’ll
impact you at a greater number
of radio stations, especially if
more than one group operates
in that manner. That could have
either a positive or negative ef-
fect. But I'm still wary of radio
making universal decisions
from one corporate headquar-
ters instead of at each market-
place..

“We’ll have to continually re-
mind them to look at each mar-
ket individually and ask them not
to make blanket decisions. It’s
reminiscent of the old days in the
late *70s when promotion peo-
ple had the problem of Burkhart
Douglas sending out a ‘sanc-
tioned’ playlist from Atlanta.”

CONQUERING NEW WORLDS DAILY!

vv |_ENNY pnuom*s

26 YEARS OF ROCKIN’ ALL OF ROCK RADIO!
2343 31ST ST., SANTA MONICA, CA 80405-2021 «PHONE: 310-450-6224+FAX: 310-450-8822

WWW-americanradiohistorvcom

Demographics

Continued from Page 37
had no effect on our choice of tar-
get demo. Research and market
knowledge must be the deciding
factors.”

Brad Hardin explains his sta-
tion’s progression to a younger tar-
get demo. “WEBN’s target demo
is 25-34 adults. By superserving
this group, we do very well in both
18-34 and 25-54. In the past,
WEBN had put much more em-
phasis on the 35-44 cell because
of the competitive matrix of the
Cincinnati marketplace. The ac-
quisition of Classic Rock partner
WOFX has allowed us to evolve
WEBN slowly over the past two
years, changing with the musical
tastes and lifestyles of our listen-
ers. A well-programmed Rock sta-
tion that plays the best music avail-
able — combined with entertain-
ing personalities, creative produc-
tion elements, and over-the-edge
promotions — will always win the
18-34 battle.”

Commenting on the music du-
plication between Active Rock and
Alternative, Hardin says, “It’s true
that both formats are playing a lot
of the same current songs. But it’s
the gold records that differentiate
one from the other — Ozzy or the
Cure, you tell me which artist a
30-year-old male is going to be
into?’ And what about Alterna-
tive’s endorsement of Metallica?
“I’m sorry, but Metallica is not an
alternative band. They’re a rock
band. Now if [ was programming
an Alternative station and my Rock
competition was playing Don
Henley and Bob Seger records,
you bet your ass I would be play-
ing Metallica!”

Gene Romano explains how
his station’s target demographic
has been sliced in a new way.
“WDVE’s new target demo has
been dictated by our acquisition
last year of WXDX, which now
owns the Alternative position and
Howard Stern. WDVE is target-
ing 28-40-year-olds, while
WXDX targets 18-28-year-olds.
Obviously there is listener spill-
over, younger and older, for both
stations. There’s still a great deal
of viable new music for WDVE
to include in our mix, which is
compatible and not being played
on WXDX. This enables us, tex-
turally and psychographically, to
differentiate our two Rock sta-
tions.”

Credits

This was most certainly nct a one-woman project and,
without the help and insight of my colleagues, would have
never been possible: Anthony Acampora, Jeff Axelrod,
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Highway To Hell

So how do Rock listeners get to work?
They’re far more likely to drive than
take public transportation. But com-
pared to the average commuter, there’s
also a better chance that you'll find
them in a car pool.

TRAVEL TO WORK

CAR/VANTRUCK =~
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Hot Wheels

The most preferred car makes

among the Rock crowd are:
Rock AR
Pontiac Acura
Isuzu Jeep
Jeep Saturn
Subaru Chevrolet
VW VW

... and the five least popular
brands:

Rock AR

Audi Volvo
Lincoln Infiniti
Volvo Lincoln
Lexus Plymouth
Mercedes Lexus

Frank Correia, Julie Gidlow, Carl Harmon, Hurricane
Heeran, Adam Jacobson, Tim Kummerow, Corey Lev-
itan, Kevin McCabe, Gail Mitchell, Tanya O’Quinn,
Margo Ravel, Gary van der Steur, and Steve Wonsiewicz.
I’m proud to be associated with such a fine cast of pros.
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www.rock
Continued from Page 40

of a marketing and curiosity item.
“Like cable TV, we’re going to
find out where it goes years from
now. There’s a lot of big talk from
the computer industry on where
it’ll go, but we just take advan-
tage of opportunities. We don’t
sell space onsite or sell links —
yet. I think that’ll be the next step.
Radio stations are already not just
selling airtime. They’re selling

RetK; <

that has value because as soon as
you start giving it away, you low-
er the value. But that could very
well be the next thing. We’ve giv-
en away traffic sponsorships and
such for how many years? Every
buy comes down with the words
value-added on them, so how long
will it take before advertisers in-
clude the web site in that?

“I also think there’s got to be
something different on your web
site other than just jock biogra-
phies. One of the reasons Man-

Wehio

Muitiple

Continued from Page 38

skeptical. So it’s good for getting
a record on more stations, which
leads to increased sales.”

And by their very nature, Chris
Woltman adds, hits are not nec-
essarily exclusive to one format.
“The first impression on the Prim-
itive Radio Gods may have been
that it was an Alternative record,
but it’s now on other formats. Hits
can’t help but cross to other for-

in a market playing the band,
which leads to building records
that’ll be the library of the late
’90s and beyond.”

After researching the issue of
multiformat airplay, Pam Ed-
wards has reached this conclu-
sion: “Multiple spins equals big-
ger sales. So whenever possible,
I hope we have several stations
playing one of our songs simul-
taneously. I’ve tracked the dupli-
cation of Rock/Alternative songs
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Highway To Hell Il

Speaking of cars, tell your sales force to
get those dealers on the line — there’s a
better-than-average chance that Rock lis-
teners will be shopping for a vehicle within
the next year. Trucks are especially hot
among this group.

VEHICLE SALES

i

. in the top 40 portion of the charts =
events, coupon books, and all ~cow’s web page is so popular js | Mats- I guess some people might i ©° )
) , ) . say you end up bumning out records [0 about the past two years, and 2
sorts of things, so they’ll be he’s got some wild stuff on there. vy p go : . : »
. . vickly when they’re getting 1 think the percentage is actually =
forced to sell their web site as  People all over the world — who | 4 y yre g 2 lower now than it has been. By &
well. have no idea who or what Man- | Played everyw,here.'Bu't the reali- my calculations. the du liC%;tiO?’] l
“At this point in time it may cow is — are checking out his | 1 18 that today’s radio listeners are is Zbout 5205 5;7 [Thi sp be 3
be a place for value-added, but  web site because of the ‘I can’t | Pushing buttons all over the place ! wuall ° littlo.h' h m;fm T 3
we’re not giving it away. You believe what’s on there’ curiosi- beﬁause they want to hear the hits. 1fs ?C aly a ets '8 (frt_t: ﬁ(i); % VAN
have to hold onto it as something  ty factor.” We always end up getting into  factor in recurrents and the dif- ¢ Sl
the issue of ‘are we developing sin-  ferent speed of the charts.] Ayear & Ei8
gles or are we developing bands?”  and a half ago, this number was
PR - It’s in everyone’s best interest to  closer to 75%-80%. There are
WEBN/Cincinnati _www.webn.com develop bands. We accomplishthat more artists now who are only
WRCX/Chicago www.rock1035.com by having more than one station being played by one format.” i
WRIF/Detroit www.wrif.com
KLOS/Los Angeles markandbrian.com e e
WDVEIPittsburgh www.wdve.com web M"sic they used to sell cassettes from ¢ Egkv_:;;ﬂs‘_.r!rcav‘-mﬂg
WHJY/Providence www.whjy.com Continued from Page 42 behind plexiglass and you had I:"'“:':"“""""‘*“"C%""‘W:"'r 1126
: - K to ask for them — it never 134
DRSS el IR A s 5 that way. We all talk about it and ~ worked. The Internet has prov-
spend time and money on it, but  en to be big for listening to mu- £
we’re still not seeing a great sic but it’s still a novel thing. For :
amount of impact. One of the $20 I can buy a radio that picks
things I was always told is how up 50 or 60 stations in Los An-
many records we’d be selling on  geles; I'm not going to spend
the Internet, but I'm not seeing it $5000 for a computer to listen
happen yet. to radio from another city. I
| “People still want to touch it, might do it once or twice. But in
feel it, and look at it before they  the near future I just don’t think »
buy it. We know that from when it’s going to be a big thing.” ‘
4
¢
A&M www.amrecords.com i
Capitol hollywoodandvine.com
Columbia www.sony.com
HEADLOCKED! — Elekira’s Pantera swung through WDZR/Detroit Elektra S e )
leaving behind a trail of pandemonium and havoc — rock 'n’ roll at its Work Group www.sony.com/capitolMusic/WORK/ -
finest; (I-r} Pantera’s Rex, Elektra’s Al Tavera, WDZR MD Steve Black, :
the band'’s Dimebag, Elektra’s Mari Dew, and the band’s Vinnie Paul Zoo www.zoology.com
paused long enough to straighten their clothes for this pic. Note: All addresses begin with the hetp:/ p%ﬁx 4;

CONTACT:

The track for Active Rock: “Gone Too Long”

“Extraordinary rock from an extraordinary artist! Corey Stevens is HOT!
The track ‘Gone Too Long’ is already Top 5 phones in 2 weeks in
the Motor City!” -Doug Podell, PD/WRIF, Detroit

The track for Rock Radio: “Blue DI"OPS Of Rain”

“We refer to the track ‘Blue Drops of Rain’ as the dominator.

It quickly dominates phones and then takes over callout. If Clapton or
Stevie Ray has ever worked for you, I'd put my money on

Corey Stevens.” _john Duncan, PD/KYYS, Kansas City

JACK ASHTON / DISCOVERY RECORDS 800-377-9620 ext. 216
JOEL WERTMAN/EUREKA (310) 859-9482

DISCOVERYe
© 1996 Discovery Records
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ACTIVE ROCK TOP 50 BREAKERS.

AUGUST 16, 1996

No Songs Qualified For
TOTAL PLAYS
W 2w W TW  ARTIST TITLE LABEL(S) '—_w zw_a-w—I srAn;z::oos Sraker Status g Woes
« 2 1 @ SOUNDGARDEN Burden In My Hand (A&M) 2126 2014 1841 1674 74/0
i 1 2 2 STONETEMPLE PILOTS Trippin’ On A Hole In... (Atlantic) 1886 2002 2133 2205  68/0
s 3 @ PEARL JAM Who You Are (Epic) 1721 1701 9%6 — 680 MOST ADDED .
o 7 7 @ TONIC Open Up Your Eyes (Polydor/A&M) 1582 1466 1429 1292 7370 ARTIST TITLE LABEL(S) ADDS
s 1 10 @  ALICE IN CHAINS Over Now (Columbia/CRG) 1552 1373 1135 547  73A NEUROTIC OUTSIDERS Jerk (Maverick/WB) 18
s 6 s @ BLACK CROWES Good Friday (Americar/Reprise) 1481 1444 1462 1358 65/0 LIFTER Headshot (Interscope) 12
s 4 5 7 METALLICA Until It Sleeps (Elekira/FEG) 1438 1539 1774 1891 5800 PEARL JAM Habit (Epic) 12
s 5 6 & HUNGER Vanishing Cream (Universal) 1417 1506 1592 1608 59/0 TYPE O NEGATIVE My Girtfriend’s Girtfriend (Roadrunner) 10
> 3 a4 9 SMASHING PUMPKINS Tonight, Tonight (Virgin) 1345 1660 1838 1923 58/0 SHERYL CROW If It Makes You Happy (A&M) 9
w w0 1 @ SCREAMING TREES All | Know (Epic) 1331 1314 1237 1199 680 EXPANDING MAN Download (I Will) (Work Columbi/CRG) 8
s s s 1 SPONGE Wax Ecstatic (To Sell Angelina) (Columbia/CRG) 1296 1397 1393 1365  66/0 IMPERIAL DRAG Spyder (Work) 8
% 1w 1 1 METALLICA Ain't My Bitch (Elektra/EEG) 1145 1172 1080 966 6470 TRACY BONHAM The One (Isiand) 7
s 9 1 1w BUTTHOLE SURFERS Pepper (Capitol) 132 1232 1320 1309 61/ g’é‘éﬁ\s’:“c“ﬁgﬂ;"';'gf":f"g"z%'e At 4
w 1w w© @ STABBING WESTWARD Shame (Columbia/CRG) 1117 9% 938 889 68/ e (;g Av)e ot It Bad (MCA) -
n w0 w (O TOMPETTY & THE HEARTBREAKERS Walls (Warner Bros.) 1058 1025 884 756 5200 sl
2 =» o () BETTER THAN EZRA King Of New Orleans (SwellElektraFEG) 1002 880 788 384  58/5
20 2 13 (@ 1MOTHER EARTH One More Astronaut (Capitol) 977 935 874 790 6941 i ]
1 18 17 18  NIXONS Wire (MCA) 907 991 926 861 6072
% 2 2 @ REACHAROUND Big Chair (Trauma/Interscope) 845 789 725 627 550
2 2 2 2  WALLFLOWERS 6th Avenue Heartache (Interscope) 838 843 835 776 470
17 19 23 2 PRIMITIVE RADIO GODS Standing Outside... (Frga/Columbia/CRG) 813 834 899 884 390
% o 2 @ SEVEN MARY THREE My My (MammottvAtiantic) 781 709 638 499 55/
m n 15 2 HAZIES Skin & Bones (EMI) 761 1009 1143 1255 420
% 3 2 @ 311 Down (Capricorn/Mercury) 757 605 492 431 605
12 15 20 25 SOUNDGARDEN Pretty Noose (A&M) 745 893 1063 1214 430
7 n 1w 2 GOOGOODOLLS Long Way Down (Metal Blade/WB) 700 949 1177 1362 410
2 2 » @ BLUES TRAVELER But Anyway (A&M) 643 642 603 563  38/4 GOOD FRIDAY
% x x @ DAVE MATTHEWS BAND So Much To Say (RCA) 507 566 530 494 322 THE BLACK CROWES
w 2 2 2  ALICEIN CHAINS Again (Columbia/CRG) 561 588 638 809 300 L ]
¥ @ g GARBAGE Stupid Girl (Almo Sounds/Geffen) 556 523 514 476 280 |
6w ¥ FILTER Jurassitol (Hollywood) 530 486 437 316 5011
— w u @ VERVEPIPE Cup Of Tea (RCA) 519 470 341 248 44f6 MOST INCREASED
o w u @ SEMISONICIf | Run (MCA) 504 480 401 385 381 PLAYS o
— — € WHITE ZOMBIE I'm Your Boogie Man (Hollywood/Geffen) 494 406 232 116 443 ARTIST TITLE LABEL(S) INCREASE
o 2 3 3 ZAKK WYLDE Between Heaven And Hell (DGC/Geffen) 485 495 532 524 310 NEUROTIC OUTSIDERS Jerk (Maverick/WB) +262
— — & € LOCAL H Bound For The Floor (/sland) 392 282 155 16 40/3 EXPANDING MAN Downioad (! WH) (WorkColumbivORG) +196
@ «  wu  NADASURF Popular (Elektra/EEG) 384 416 348 301 3173 ALICE IN CHAINS Over Now (Columbia/CRG) ~ +179
— — 4 € JOHN MELLENCAMP Key West Intermezzo (I Saw...) (Mercury) 374 270 119 — 2000 PEARL JAM Habit (Epic) +167
— — 4 €D TRACY BONHAM The One (Island) 364 254 70 24 3377 REFRESHMENTS Down Together (Mercury) +166
s 3 3 4  WHY STORE Lack Of Water (Way Cool Music/MCA) 360 392 442 428 2411 ERIC JOHNSON Pavilion (Capitol) +158
bEsuTp @ NEUROTIC OUTSIDERS Jerk (Maverick/WB) 339 i - — 48718 | 311 Down (Capricor/Mercury) +152
— — w €@ GRAVITY KILLS Blame (Lava/Atlantic/TVT) 316 201 234 141 333 BETTER THAN EZRA King Of New Orleans (SwedBafEG) +122
w o & 4« GRAVITY KILLS Guilty (TVT) 300 354 %Y4| 374 210 STABBING WESTWARD Shame (Columbia/CRG)  +121
@ & « 4 CRANBERRIES Free To Decide (/sland) 292 347 331 327 180 TONIC Open Up Your Eyes (PolydorA&M) +116
1 2 3 s  JERRY CANTRELL Leave Me Alone (Work) 273 426 614 976 1910
DEEUT) ) EVERCLEAR You Make Me Feel Like A Whore (Capitol) 261 191 185 65 231 HOTTEST
@ EXPANDING MAN Download (I Will) (Work/Columbia/CRG) ~ 249 53 40 18 218
@®  BECK Where It's At (DGC/Geffen) 242 238 234 2071  15(1 RECURRENTS
31 42 4 49 REFRESHMENTS Banditos (MBI'CUI}/) 238 348 361 521 2110 ARTIST TITLE LABEL(S)
@  EELS Novocaine For The Soul (DreamWorks/Geffen) 236 1 95 5 20/2 DISHWALLA Counting Blue Cars (A&M)

This chart reflects airplay from August 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. BUSH Machinehead (Trauma/Interscope)

74 Active Rock reporters. 73 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. EVERCLEAR Santa Monica (Watch The World Die) (Capitol}
COLLECTIVE SOUL Where The River Flows (Atfantic)
SPACEHOG In The Meantime (HiFi/Sire/EEG)
SEVEN MARY THREE Cumbersome (Mammoth/Atlantic)
SUGARSPOON Like Shine (MCA) PEARL JAM Habit (Epic) NIXONS Sister (MCA)
. e . 2179, jons: 14, il What imb&a/OR
Total Plays: 234, Total Stations: 17, Adds: 2 Total Plays: 179 To'tal Stations: 14, Adds: 12 STABBING WESTWARD Do | Have To Do? (COIU G)
REFRESHMENTS Down Together (Mercury) NO DOUBT Spiderwebs (Trauma/Interscope) .
Total Plays: 230, Total Stations: 19, Adds: 4 Total Plays: 156, Total Stations: 9, Adds: 0 VAN HALEN Humans Bemg (Warner SUHSEt/WB)
ERIC JOHNSON Pavilion (Capitol) DEF LEPPARD All { Want Is Everything (Mercury) SEVEN MARY THREE Water's Edge (MammotfvAtiantic)
. VEON(ZaPR0 Total Plays: 146, Total Stations: 9, Adds: 0
Total Plays: 211, Total Stations: 18, Adds: 4
. NICKELBAG Love Song (/guana) Breakers: Songs registering 600 plays or more for the first time. Bullets
?glfb"\"gf;’ ojoTh""g (M"df;’ﬁg/agf’c) Total Plays: 122, Total Stations: 11, Adds: 2 m(ded to bs:ng's pg‘;:;ning‘e plays O;ee_f mumeffm week. gﬁt:o s'mgl: ;r:
O > 20 uiar Sty L MELISSA ETHERIDGE Nowhere To Go (/sfand) 1 e o playa the soug eingle iy on Soce sintionsis
TYPE 0 NEGATIVE My Girlfriend's Girlfriend (Roadrunner) Total Plays: 116, Toal Stations: 9, Adds: 0 L e e DR e el D s R
Total Plays: 186, Total Stations: 28, Adds: 10 Songs ranked by total plays.

PE O A

“MY GIRLFRIEND S GIRLFRIEND”
Last Week:

#2 Most Added TisWeek: KISW WBZX WMFS 2¢  Already Top 5 Phones: WXTB WDZR KILO
Active Rock WKLQ WTUE KNCN mors WJST KIBZ KTUX

Contact: Mark Abramson or Sean Kni'ght @ Roadrunner Records (212) 274-7500  ROADRUNNER
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ACTIVE ROCK PLAYLISTS

August 16,1996 R&R ® 61

FIND COMPLETE PLAYLISTS FOR ALL ACTIVE ROCK REPORTERS ON R&R ONLINE

102.11IDZR

KLOS/Los Angeles WRCX/Chicago mwvsp WYSP/Philadelphia WRIF Dotroit
(310) 340-4836 (312) 861-8100 610) 666-9460 (810) 547-0101
Curelop/Wilde Richards/Robinson abean/Thompson KTRTSIY (L pecestimg Podell¥ellington
PLAYS ARRISY/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS
W W IlW TW 3W W 1w TW IW 2w 1w TW W 2w 1w TW
28 25 30 29 METALLICAUntl hSleeps 21 26 34 41 HUNGERNanishingCream 33 33 31 34 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 30 30 32 31 HUNGERNanishingCream 30 32 32 33 HUNGERVanishing Cream
20 31 29 29 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 24 35 41 37 ALKCE INCHAINS/Over Now 33 33 33 33 METALLICAUnt h Skeeps 23 30 30 31 BUTTHOLE SURFERSPopper 20 32 34 32 SOUNDGARDEN/Pretty Nooce
22 21 28 29 SOUNDGARDENBurdenIn My Har 42 43 42 37 STONETEMPLEPILOTS/Tripgin’ On A Hote.. 23 28 33 31 SOUNDGARDEN/Burden in My Hand 30 20 30 31 SOUNDGARDEN/Burden in My Hand 31 35 34 31 STONE TEMPLE PILOTS/Trinpin’ On A Hole..
31 20 26 29 TOMPETTY & HBMalls 40 41 41 35 SOUNDGARDEN/Pretty Noose 21 26 22 28 ALICE IN CHAINS/Over Now 28 29 30 31 METALLICA/Ain't My Bitch 33 33 33 39 VANHALENHumans Being
- - 19 28 DAVE MATTHEWS BAND/S0 Much o Say 15 16 17 32 METALLICA/Ain't My Bitch 33 26 31 25 HUNGERNanishingCream 26 27 30 30 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 34 30 29 29 METALLICAUnti h Sleeps
- 2 22 20 PEARLJAMMhO You Are 16 17 19 29 SOUNDGARDEN/Burden In My Hand 25 24 21 24 BUSH/Testosterons - 15 27 29 WHITE ZOMBIER'm Your Boogie Man 23 24 25 22 TONIC/Open Up Your Eyes
21 23 20 20 BLACKCROWES/Good Friday - - - 24 PEARLJAMMabit - 21 25 23 PEARL JAMMho You Are 30 27 28 28 SPONGEMWax Ecstatic (To...) 7 7 3 22 OZZYOSBOURNEN Just Want You
9 8 18 20 GREENDAYMalang... 14 19 23 24 STABBING WESTWARD/Shame 24 22 22 23 BLACKCROWES/Good Friday - 22 28 27 PEARL JAWWNO YouAro 19 23 17 21 SOUNDGARDENBurden In My Hand
18 14 18 19 BETTER THAN EZRAKing Of New Crieans 16 38 29 24 GRAVITY KILLS/Guiy 23 23 20 23 SPONGEWax Ecstatic (To..) 28 27 28 28 ALICEINCHAINS/Again 3 7 19 19 BUSH/Testosterone
20 19 21 19 WALLFLOWERS/Sth Avenue Heartzche 20 24 20 23 SEVEN MARY THREEMy My 23 21 22 23 SMASHING PUMPKINS/Tonight, Tonight 12 17 14 23 ALICE IN CHAINS/Over Now 19 2t 20 18 METALLICA/AIn't MyBitch
1111 16 17  TONIC/Open Up Your Eyes 12 12 15 20 REACHAROUND/Big Chair 23 24 23 22 TONIC/OpenUp Your Eyes 16 19 16 18 TONIC/Open Up Your Eyes - 5 15 18 PEARLJAWWNO You Ara
21 17 15 17 HUNGERManishing Cream 17 22 21 20 TONKC/Open Up Your Eyes 9 7 2 22 STABBING WESTWARD/Shame 15 19 16 17 |MOTHER EARTH/One More Astronaut 7 12 13 15  ALICE IN CHAINS/Over Now
9 15 14 16 BLACKCROWES/Under AMountair 24 24 13 18 SPONGEMax Ecstatic (To...) -7 21 21 TOMPETTY & HB/Malls 19 17 15 16 NIXONS/Sister - B 14 13 SEVEN MARY THREE/My My
17 16 16 16 ALICE IN CHAINS/Over Now 39 35 38 17 METALLICAURSA h Siceps 25 15 22 18 ALICEINCHAINS/Again - - 15 16 TYPEONEGATIVEMy Girftriendss... 9 11 9 13 COLLECTIVE SOUL/Where The River...
14 14 16 16 DISHWALLAMaze 12 13 13 17 SMASHING PUMPKINS/Bullet With... 30 33 11 18 SOUNDGARDEN/Pretty Noose 19 18 16 16  KICKING HAROLDAIN You 23 18 13 11 ALICE N CHAINS/Again
21 28 13 15 DISHWALLACounting Biue Cars 17 15 16 17 FOO FIGHTERS/This Is A Cal 1111 12 18 TOADIESPossum Kingdom 19 19 17 15 GO0 G600 OOLLS/Long Way Down 19 11 11 11 BLACKCROWES/Good Friday
- - 7 14 TOMPETTY & HB/Grew Up Fast 15 20 19 17 SPACEHOG/In The Meantime 21 24 24 13 DISHWALLACounting Blue Cars 19 18 16 15 VERVEPIPERupOf Tea 6 10 9 11 TOMPETTY & HB/Wals
28 26 15 13 JARSOF CLAY/Flood 17 16 19 17 TOADIES/Possum Kingdom 13 13 13 13 SPACEHOG/In The Meantime 19 16 16 15 REFRESHMENTS/Banditos - - - 11 PEARLJAM/Habit
1112 12 12 SMASHING PUMPKINS/1979 21 20 14 16 BLACKCROWES/Good Fridey 10 12 11 13 EVERCLEAR/SantaMonica... 12 13 15 15 314/Down 8 11 7 11 WHITEZOMBIEMore Human Than...
1110 11 12 DAVE MATTHEWS BAND/Too Much 15 17 16 16 GREENDAY/Brain Stew 8 12 11 13 SEVEN MARY THREE/Cumbersome 19 15 15 15 GRAVITY KILLS/Guity 109 8 11 TOADIES/Possum Kingdom:
- - 9 12 CHALKFARMLie On Lies 32 26 15 16 SMASHING PUMPKINS/Tonight, Tonight 10 11 10 12 GREEN DAY/Brain Stew 19 18 15 15 PANTERA/Suicide Note PL 1 24 20 11 11 SEVEN MARY THREEMWaters Edge
1111 9 12 HAZIES/Skin & Bones - - 1 15 ALICEIN CHAINSWould? 9 9 10 12 SMASHING PUMPKINS/1979 28 24 15 15 VANHALENHumans Being 9 7 10 10 STABBING WESTWARD/Wrut Do | Have To...
14 10 9 11 KENNYWAYNE SHEPHERD/Aberdesn 21 16 16 15 SEVEN MARY THREE/Mater's Edge 8 9 10 11 STABBING WESTWARD/What Do | Have To... 2 13 15 14 LOCAL HBound For The Floor 9 8 6 9 STABBINGWESTWARD/Shame
24 23 13 11 G0OGOO 0OLLS/Long Way Down 12 11 13 14 |MOTHER EARTH/One More Astronaut 7 8 11 9 STONE TEMPLE PILOTS/Big Bang Baby 21 19 15 13 CLUTCH/BigNews 7 6 6 8 LVEAIOverYou
10 7 9 11 ALICEINCHAINS/Again 12 12 18 14 SCREAMING TREES/AN | Know 8 10 10 9 BUSHMachinehead 2 11 13 13 REFRESHMENTS/Down Together - 4 7 8 GDOGOOOOLLS/Long Wy Down
13 11 8 9 BUSHMachinehead 11 11 12 14 NIXONSWire 7 10 8 9 WHITEZOMBIEMore Human Than... 14 15 14 13 STABBING WESTWARD/Shame 6 6 7 8 KCKINGHAROLDAGH You
- - 7 9 ZAKKWYLDE/Between Heaven... - 31 13 14 PEARLJAMMWho You Are 7 8 6 8 BUSHBycerine 2 12 12 13 ZAKKWYLDE/Sokd My Soul - - 3 8 WHITEZOMBIENM Your Baogie Man
- 7 10 9 SCREAMING TREES/ANI Know 18 18 17 14 FILTER/Hey Man, Nice Shot 8 - 7 8 SMASHING PLMPKINS/Bullet With.. 11 14 12 12 NIXONSWire 4 4 7 & BUSHAiteThings
8 9 9 9 STONETEMPLE PILOTS/Big Bang Baby 14 16 19 14 COLLECTIVE SOUL/Where The River... - 1 3 7 BUTTHOLE SURFERS/Pepper - 5 8§ 12 CLUTCHEscapeFrom.. 10 8 6 & FILTERMeyMan, Nice Shot
8 8 9 8 SMASHING PUMPKINS/Tonight, Toight 15 15 - 14 BUSHComedown 3 7 6 & EXPANDING MANDownioad (I Wik) 8 13 11 12 GRAVITY KILLS/Blame 10 7 8 8 SPACEHOG/n The Meantime
REK
KEGL/Dallas KTXQ/Dallas KLOL/Mouston WAAF/Bosion WZTAMiami
(214) 869-9700 (214) 528-5500 KL0! (713) 526-6855 (617) 236-1073 (305) 154-9494
Ooherty/Scull Lockridge/Redbeard L Beaubien/Bennett 207.3 IR | | Dovglas/Osterlind SteeloHess
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
w 2w ™ w W W Iw TW w 2w Iw TW w 2w tw TW
33 37 37 37 TRIPPING DAISY/Trip Along 41 43 42 42 PRIMITIVE RADIO GODS/Standing Outside. . 5 7 25 31 VANHALENMumansBeing 20 37 35 37 HUNGERManishing Crea - 40 37 37 PEARL JAMMNO You Are
37 38 35 37 STONETEMPLEPILOTS/Tripgin’ On A Hole.. 40 43 42 42 TOADIES/PaperDress 26 5 25 30 AUCEINCHAINS/Again 37 35 36 38 smunmmmotsnmn OnAHole.. 3 34 39 32 BLACKCROWES/Good Friday
14 22 24 30 REACHAROUND/Bg Chair 27 26 38 42 SOUNDGARDEN/Burden In My Hand 34 36 30 28 SOUNDGARDENPretty Nocse 34 35 35 34 PORNOFOR PYROS/Tahitian Moon 32 36 39 30 SOUNDGARDENBurden In Wy Hand
22 33 38 38 HUNGERNanishing Cream 7 24 39 40 METALLICA/AINY My Bch 35 36 30 27 METALLICANGA i Sieeps 37 34 35 33 SOUNDGARDEN/Burden In My Hand 2 28 26 24 SUGARSPOONLie Shine
35 37 38 36 BUTTHOLESURFERS/Pepper 42 41 42 39 GARBAGE/Stupid Gid 15 22 22 23 METALLICA/Ain't My Bitch 15 19 29 32 ALICE IN CHAINS/Over Now 37 38 27 21 METALLICAUnt it Sleeps
18 20 36 35 SOUNDGARDEN/Burdenin My Hand 43 42 41 37 SPONGEMax Ecstatic (To..) 12 23 16 22 STABBING WESTWARD/Shame 33 34 31 32 TONIC/Open Up Your Eyes 19 21 23 20 TOMPETTY & HB/Walls
3 35 37 35 TOADIES/Tyler 42 40 42 37 BLACKCROWES/Good Friday 27 27 23 22 BLACKCROWES/Good Friday 31 29 33 32 REACHAROUND/BIg Chair 21 26 26 17 TONIC/Open Up Your Eyes
10 12 14 26 314/Down 14 24 24 3 311/Down 21 23 16 21 SOUNDGARDEN/Burden In My Hand 24 33 32 32 TRACY BONHAM/The One 9 18 17 15  ALICE IN CHAINS/Over Now
30 34 36 23 METALLICA/AInt My Bilch 17 27 27 29 HUNGERManishing Cream 35 36 22 21 KING'SX/Sometime 22 19 2 31 SELFfSolow 25 20 24 15 SCREAMING TREES/ANI Krow
21 23 21 22 STABBING WESTWARD/Shame - 8 22 29 PEARLJAMMWNO You Are 13 22 23 21 TOMPETTY & HBWalts -~ 11 15 31 LOCAL HBound For The Floor 15 12 26 14 PRIMITIVE RADIO GOBS/Standing Outside...
24 16 23 21 SPONGEMWax Ecstatic (To..) 17 17 25 28 SCREAMING TREES/AN | Know 26 8 17 18 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 20 36 34 39 METALLICAANY My Bich - - 8 14 NIXONSWire
21 24 22 21 SCREAMING TREES/AN | Know 42 42 43 27 SMASHING PUMPKINS/Tonight, Tonight 20 24 15 17 PUSHMONKEY/Loner 17 17 30 30 ALICE IN CHAINS/Again 19 21 16 14 WALLFLOWERS/th Avenue Heartache
18 18 22 16  BLACKCROWES/Good Friday 22 25 24 26 TOMPETTY & HBWals 15 11 17 17 EVERCLEAR/SantaMonica... - - - 29 PEARLJAMHabt - - 10 14  DAVEMATTHEWS BAND/Tco Much
9 14 15 16 SEVEN MARY THREE/My My 42 43 28 26 DAVE MATTHEWS BAND/So Much To Say - - 17 18 DISHWALLACounting Bue Cars 22 21 18 27 BLACK CROWES/Good Friday - 13 15 13 BLUES TRAVELER/But Anyway
- 12 16 16  ALICE IN CHAINS/Over Now 5 3 21 26 DAVEMATTHEWS BAND/Drive In Drive Out 10 11 18 16 ACHDGHard As ARock - - - 26 NEUROTIC OUTSIDERSAerk - - - 12 CRACKER/Sweet Thistie Pl
13 15 17 16 TONK/Open Up Your Eves 23 26 24 25 NIXONSMWire -7 10 15 GALACTIC COWBOYS/Feas Not 15 14 18 25 KICKING HAROLDAH You 20 17 11 12 SEVEN MARY THREEMy My
15 14 15 18 | MOTHER EARTH/One More Astronaut 41 43 42 24 BLUESTRAVELER/But Aryway 35 37 23 15 PUSHMONKEY/Caught My Mind 15 12 16 24 GOOGOO DOLLS/Long Way Down 35 16 12 12 SOUNDGARDEN/Pretty Nocss
- - 12 15 VERVEPIPE/CupOf Tea - - - 22 TOMPETTY & HB/CIimb That Hill 10 9 10 14 BETTER THAN EZRAXing Of New Orleans - - - 24 REFRESHMENTS/Down Together - - 5 11 |MOTHER EARTH/One More Astronaut
- 7 14 14 PEARLJAM/Mho You Are - - 14 15 REPUBLICARReadyToGo 10 10 6 13 TONIC/Open Up Your Eyes 21 19 21 22 JAMES HALLMEngness 20 16 16 11 REACHAROUND/Big Chair
< 11 14 14 DGENERATIONNo Way Out 16 17 17 14 REACHAROUND/Big Chair - 11 14 11 |MOTHER EARTH/One More Astronaut 20 24 23 20 PRONG/Rude Awakening 19 17 19 11 SPONGEMax Ecstatic (To.)
- 10 12 13 DOGEAT DOG/ISMS - 14 15 13 VERVE PIPE/Cup Of Tea 6 10 10 11 ALICEINCHAINS/Griod 20 19 18 28 BUSHMachinehead 10 11 14 11 COLLECTIVE SOULMMere The River...
9 16 14 13 NADASURF/Populas 13 10 15 13 | MOTHER EARTH/One More Astronaut 10 23 13 11 SPONGEMax Ecstatic (To..) 32 32 31 18 BUTTHOLE SURFERS/Pepper - 11 10 11 SMASHING PUMPKINS/1979
- - 12 13 LOCAL WBound For The Floor 18 16 13 13 JACKOPIERCE/rias -9 12 11 ALICE IN CHAINS/Over Now 13 24 25 18 KING'S Sometime < 15 11 11 SEVEN MARY THREE/Cumbersome
< - - 13 BETTER THAN EZRA/King Of New Grieans 7 16 17 12 ALICE IN CHAINS/Over Now 9 11 10 18 SCREAMING TREES/AU | Know 10 1 14 18 311/Down - - - 10 DISHWALLAChariie Browns...
- - - 12 TRACY BONHAWThe One 13 17 15 12 STABBING WESTWARD/Shame 11 10 13 18 STORYVILLE/Sood Day For.. 8 15 12 17 |MOTHER EARTH/One More Astronaut 22 15 13 10 BUTTHOLE SURFERS/Pepper
- - - 12 NEUROTIC OUTSIDERS/Jerk - - 3 12 ERICJOHNSONPavilion 6 7 10 10 SMASHING PUMPKINS/Tonight, Tonight 16 15 17 17 GOLDFINGER/Mere In Your Bedroom - - - 18 COLLECTIVE SOUL/The Wastd | Know
10 15 18 12 GRAVITYKILLS/Blame 15 16 17 12 GRAVITY KILLS/Blame - - - 9 NEUROTIC OUTSIDERS/Jerk - - 7 16 STABBING WESTWARD/Shame 12 11 - 10 ALICE IN CHAINS/Heaven Essids You
< - 14 11 TYPEONEGATIVEMy Girltriend's. - - - 12 EEL/NovocaineFor.. - 7 8 9 ZAKKWYLDE/Between Heaven.. - 15 15 18 RAGE AGAINST...Peopie Of The Sun 20 19 12 9 NADASURF/Poputar
9 11 11 11 WHITE ZOMBIEA'™ Your Boogie Man 15 17 15 11 TONIC/Open Up Your Eyes 6 6 6 8 KENNYWAYNESHEPHERD/Aberdeen 37 13 15 18 GRAVITY KILLS/Guilty 15 14 12 9 SPACEHOG/In The Meantims
6 6 9 6 TOMPETTY & HBMals -4 12 11 WALLFLOWERS/Gth Avenue Heartache - 7 7 7 WALLFLOWERS/Sth Avenue Heartache 18 18 16 16 60D LIVES UNDERWATER/AN Wrong 13 11 11 9 BUSHMachinehead
LJ QT
=L
KISW/Seattie WIYY/Baltimore WXTB:Tampa
(206) 285-7625 (410) 889-0098 (813) 572-9808
Faulkner Stevens/Leder Strauss/Heckman Maranville/Jeffries Mul/Medin
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w 1w TW W W W TW W 2w LY TW
30 32 31 31 SCREAMING TREES/AH | Know 18 28 31 31 FOOFIGHTERS/Nlone & Easy Target - 29 33 34 PEARLJAMMWho You Are - - 31 48 WHITEZOMBIE/H Phatasmo And... 30 48 50 50 SOUNDGARDEN/PrettyNocse
31 31 30 29 SMASHING PUMPKINS/Tonight, Tanight 15 30 29 30 SOUNDGARDENBurden In My Hand 25 34 36 34 GRAVITYKILLS/Guitly - - - 37 GRAVITVKILLSBlame 18 33 29 50 BUTTHOLE SURFERS/Pepper
31 34 34 29 STONETEMPLEPILOTS/Triopin’ On A Hole.. 9 26 30 30 SPRUNG MONKEY/Good Times 27 22 24 34 SCREAMING TREES/AH | Know 13 16 26 32 SOUNDGARDENBurden In My Hand 32 45 50 50 STONE TEMPLEPILOTS/Trispin’ On A Hole..
12 15 23 26 SOUNDGARDEN/Burden In My Hand 13 29 31 30 JERRY CANTRELL/Leave Me Alone 23 35 34 33 SOUNDGARDEN/Burden In MyHand 23 21 27 32 SEVEN MARY THREEMy My - 26 32 33 PEARLJAMMNO You Are
2 30 23 25 METALLICAURM I Sleeps 32 30 32 30 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 22 30 36 33 HUNGERNanishing Cream 10 16 26 32  ALICEIN CHAINS/Over Now - - 22 30 POE/Angry Johnny
-~ 14 18 25 PEARLJAWMWNO YouAre 28 31 32 28 MYHEADMumbucker - 17 24 31 VERVEPIPE/Photograph 15 15 25 31 METALLICA/Aint My Bitch 38 19 32 30 GOLDFINGER/Here In Your Bedroom
24 22 19 22 JERRY CANTRELL/Leave Me Alone 16 18 30 27 HUNGERNanishing Cream 34 34 36 28 METALLICAUnl It Sieeps - - - 31 PEARLJAMMabi 25 18 30 29 METALLICA/AIn't My Bitch
21 20 21 19 FOO FIGHTERS/Alone & Easy Target 20 29 22 25 METALLICAUnti h Sieeps 9 22 25 28 STOME TEMPLE PILOTS/Lady Picture Show 24 26 29 31 KICKING HAROLD/KH You 3 31 29 27 GARBAGE/Stupid Gir
16 17 16 19 MELVINS/The Bit 7 11 14 20 SPONGEWax Ecstatic (To...) 19 21 24 27  ALICE IN CHAINS/Over Now 31 32 31 31 HUNGERNanishing Cream 36 31 27 26 ALICE IN CHAINS/Over Now
18 22 22 19 SPONGEMax Ecstatic (To...) - 16 17 19 PEARLJAMMWNO You Are 21 21 20 26 TONIC/Open Up Your Eyes 27 31 28 27  TONK/Open Up Your Eyes 28 50 22 25 METALLICAUnDI It Skeeps
10 14 13 18  KENNY WAYNE SHEPHERD/Aberdeen 6 12 13 18 METALLICA/AnY My Biich 25 25 24 25 PORNOFOR PYROS/Tahitian Moon 16 25 24 27 EVERCLEAR/You Make Me Foel... 12 30 30 25 PRIMITIVE RADIO GODS/Smnding Outsids...
20 20 18 18  DISHWALLACounting Blue Cars 6 8 10 18 SEVENMARY THREE/My My 18 23 23 25 |MOTHER EARTHIONe More Astronaut 22 2 25 26 CRACKER/Notting To Believe.. 39 21 25 24 SMASHING PUMPKINS/Torsght, Tonight
17 18 16 18 SEVEN MARY THREEMy My 7 18 18 18 FILTER\urassitol 20 17 19 24  METALLICAARt My Bitch 21 22 23 26 GREENDAY/Walking... 14 21 21 23 BLUESTRAVELER/But Anyway
17 19 17 18 ALICE INCHAINS/Over Now 6 9 14 16 KENNYWAYNE SHEPHERD/Aberdeen 36 23 23 24 JERRY CANTRELL/Leava Me Alone - 12 25 26 SPONGEWax Ecstate (To...) 11 21 24 23 SEVENMARY THREE/Cumbessome
13 10 15 18 STABBING WESTWARD/Shame 9 18 19 15 BLACKCROWES/Blackherry 32 16 17 22 SOUNDGARDEN/Pretty Noose 27 32 28 25 BLACKCROWES/Good Friday - 22 15 22 SUGARSPOOMAike Shine
14 15 16 18 BUSH/Testosterone 7 17 17 15  WHITE ZOMBIEA'™ Your Boogie Man 12 14 16 21 311/Down - - 19 24  NEUROTIC OUTSIDERSAJerk - - 12 22 SCREAMING TREES/AI| Ksow
8 12 17 17 BLACKCROWES/Good Friday 7 10 11 15  AUNTBETTYS/esus 16 19 20 21 NIXONSWire 14 20 19 21 LOCAL HBound For The Floor 24 21 22 22 WALLFLOWERS/Gth Avenur Heartache
18 18 16 17 GOOGOODOLLS/Long Way Down 14 19 13 15  TONIC/Open Up Your Eyes 22 18 20 20 STABBING WESTWARD/Shame - 12 19 21 EXPANDING MANDownload (| Witl) 20 20 22 22 FOOFIGHTERS/ Stick Areund
19 19 19 17 HUNGERNanishing Cream 6 16 14 15  ALICEIN CHAINS/Over Now 4 12 14 19 TOMPETTY & HE/Walls 15 20 19 21 BETTER THAN EZRAXing Of New Orleans 24 22 22 22 |MOTHER EARTH/One Moe: Astronaut
10 13 17 16 GOODNESS/Goodbye 16 19 18 15 STABBING WESTWARD/Shame - 10 15 17 REACHAROUND/BIg Chair 22 20 19 21 | MOTHER EARTH/One More Astronaut 27 20 19 22 STONE TEMPLE PILOTS/Tumble In The Rough
14 14 18 15 REACHAROUND/Big Chair - - 11 14 KENNY WAYNE SHEPHERD/Deja Voodoo - 12 12 17  DAVE MATTHEWS BAND/So Much To Say 16 15 17 21 STABBING WESTWARD/Shame © - 11 21 SPONGEMWaxEcstati (To.-)
19 20 17 15  $10,000 GOLD CHAIN/Oh! Sweet Nuthin® 7 10 13 13 KIXONS/Wire o - 13 17 NEUROTIC OUTSIDERS/Jerk - 11 19 21 SMASHING PUMPKINS/Tonight, Tonight 11 16 19 21 NODOUBT/Spiderwebs
15 16 16 15 PANTERA/Suicide NotePL 1 10 - - 13 BUSHLittie Things 12 13 13 15 FILTERAurassitol 21 19 19 20 SCREAMING TREES/AIl | Know 9 19 18 20 BECKWhere lts At
5 8 7 14 SOUNDGARDENBiow Up.. 7 9 12 12 SCREAMING TREES/AH I Know 5 11 14 14  WHITE ZOMBIEA'm Your Boogie Man - - 12 19 311Down 17 21 19 20 OASIS/IChampagne Supermwa
12 10 15 14 TONIC/Open Up Your Eyes 11 - 12 12 SEVEN MARY THREE/Cumbersome 5 13 13 14 LOCAL HMigh-Fiving MF - - - 19 BADRELIGION/A Wakk 22 24 50 20 DISHWALLACounting BlueCars
- - - 14 PEARLJAMMHabit - - 10 12 AGRDG/Mard As A Rock 17 11 13 14 BLACKCROWES/Good Friday - - - 18 EVERCLEAR/Sartz Monica... 17 21 18 20 SPACEHOG/In The Meantime
17 14 18 13 METALLICA/Aint MyBitch 119 - 12 VANHALENMumansBeing 25 24 25 13 GOOGOO DOLLS/ong Way Down 24 26 24 10 GRAVITY KILLS/Guilty 7 16 18 20 ALICE IN CHAINSHeaven Beside You
10 14 13 13 I MOTHER EARTH/One More Astranaut 11 - 11 12 TOADIES/Possum Kingdom 11 7 8 12 WALLFLOWERS/Sth Avenue Heartache 7 8 10 10 NIXONSMire 20 21 20 20 REACHAROUND/Big Chair
10 11 17 13 DEFLEPPARD/Truth? 119 - 12 OURLADYPEACE/Starseed -5 10 12 RAGEAGAINST. /People Of The Sun 8 8 6 6 DEFTONESMoot - - 17 20 HOLEfGokd DustWoman
4 8 8 11 METALLICAHero Of The Day - 11 11 12 COLLECTIVE SOUL/The World | Know 14 16 22 11 GINBLOSSOMS/Day Job - - - 4 TOMPETTY & HB/CHimb That Hill 18 20 21 20 STABBING WESTWARD/Wrat Do | Have To...
The MARKET #2§
KBPI/Denver 10KUFD KUFO/Portiand, OR Rock! KQRC/Xansas City » o WLZRMilwaukse KRX(/Sacramento
gqos) 899-4201 (503) 222-1011 ———) (913) 384-9900 o3 (414) 454-0900 (916) 334-7777
ichards Numme/Scott 98,‘ Sorensen/Knight Masters Johnsan/Martin
PLAYS ARTIST/TITLE PLEYS ARTIST/TITLE PLAYS PLAYS ARTIST/TITLE
W W W TW W W W TW W w W TW W 2w LW TW w 2w ™
37 37 35 37 WHITE ZOMBIEA'm Your Boogie Nan - 25 25 34  PEARLJAMMNO You Are 34 34 32 34 METALLICAUN It Steeps 31 31 33 36 DISHWALLACounting Biue Cars 31 30 31 32 ALICEINCHAINS/Again
12 19 34 37 STONETEMPLE PILOTS/Trippin’ Cn A Hole.. 31 31 31 29 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 19 33 34 33 RVanishing Cream 34 34 37 36 SOUNDGARDENPretty Noose 31 29 31 32 SOUNDGARDEN/Burden ImMy Hand
16 17 20 37 TONK/Open Up Your Eyes 32 30 30 20 METALLICAUR it Sieeps 32 - 27 32 ALKCEINCHAINS/Again 25 33 35 36 GRAVITY KILLS/Guly 1817 19 32 NIXONSWire
39 36 35 36 GOLDFINGERMere InYour Bedrocm V17 17 27 METALLICA2X4 32 33 32 32 STONE TEMPLE PILOTS/Trippin’ On AHole.. 35 35 36 35 METALLICAUM it 32 31 31 30 STONETEMPLE PILOTS/Tippin’ On A Hole..
- 19 34 3 PEARLJAMMhO You Are 28 31 31 27 SOUNDGARDEN/Burden In My Hand 28 30 30 31 METALLICA/AInY MyBitch 35 36 37 35 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 31 32 31 30 METALLICAAI h Sieegs
19 18 36 35 SOUNDGARDEN/Burden In My Hasd 28 32 32 26  ALICEINCHAINS/Again 18 19 19 21 JERRY CANTRELL/Leave Me Alone 34 37 35 34 ALICE INCHAINS/Again 17 15 17 19 WALLFLOWERS/th Avenue Heartache
39 36 37 34 HUNGERNanishing Cream 31 30 30 25 SOUNDGARDENPretty Noose 16 17 19 20 BETTER THAN EZRAKing Of New Orieans 24 26 26 26 STABBING WESTWARD/Shame - 16 17 19 EVERCLEAR/You Make Me Coel...
19 19 18 34  STABBING WESTWARD/Shame 19 20 20 23 SMASHING PUMPKINS/Tonight, Tonight 18 17 17 20 TONIG/Open Up Your Eyes 16 12 22 26 GOOGOO DOLLS/Long Way Down - - 319 suemoomnsm
9 14 37 33  METALLICAing Nothing 17 19 19 20  SEVEN MARY THREE/My My - 20 19 20 PEARL JAMMWho You Are 23 25 25 25 SPONGEMaxEcstatic (To..) 18 17 17 18 HUNGERManishing
15 18 18 20 SPONGEWax Ecstatic (To...) 16 21 21 18 EVERCLEAR/You Make Me Foel.. 19 19 20 18 SOUNDGARDENBurden In MyHand 32 28 26 25 HUNGERNanishingCream 3 31 29 18 sw\smuemwnusnown Tonight
- 15 18 20 SEVENMARY THREEMy My 7 17 17 18 ALICE IN CHAINS/Oves Now - 16 16 18 BLUES TRAVELER/But Anyway - - 12 24 PEARLJAMMabk 17 16 17 18 TONIC/Open Up Your Eyes
19 18 18 20 GARBAGE/Stupid G 12 14 14 16 GOOGOO DOLLSong Way Down - - - 18 EXPANDING MANDownload (I Wik) 20 25 23 24 TONIC/Open Up Your Eyes 18 17 17 18  KICKING HAROLDAGE You
- 16 19 20 G0OGOO DOLLS/Eyes Wide Oper 23 19 19 15 JERRY CANTRELL/Leave Me Alone 15 16 17 18 BLACKCROWES/Good Friday 23 22 25 23 SOUNDGARDEN/Burden In My Hand 18 18 17 18 BLACKCROWES/Good Fricay
10 17 19 19 SMASHING PUMPKINS/Tonight, Tanight 13 24 24 15  GRAVITY KILLS/GuiRy 16 17 14 17 SCREAMING TREES/AN| Know - 32 27 23 PEARL JAWWNG YouAre - - 2 18 EXPANDING MANDownloz (I Wil)
21 18 18 19 SCREAMING TREES/AM | Know 11 13 13 15 SCREAMING TREES/AN| Know 18 18 18 17 SEVEN MARY THREEMy My 26 23 26 21  ALICEIN CHAINS/Over Now 16 15 16 17 STONE TEMPLE PILOTS/Lady Picture Show
17 17 18 19 HAZIES/Skin & Bones 14 14 14 15 SEVENMARY THREEMater's Edge - - 12 17 TRACYBONHAM/The One 21 23 25 21 METALLICA/AInt My BHch 18 17 18 17 GOOGOODOLLS/Long War Down
7 14 18 19 ALICEIN CHAINS/Over Now 15 15 15 15 SEVENMARY THREE/Cumbersome - 17 18 16  WALLFLOWERS/Sth Avenue Heartache 9 17 13 15 WHITE ZOMBIEA'm Your Boogia Man 18 17 18 17 REFRESHMENTSGiry
39 35 17 19 JERRY CANTRELL/Leave Me Alow 12 23 23 14 HUNGERNanishing Cream - - 5 16 WHY STORE/Lack Of Water 1110 12 12 SEVEN MARY THREE/My My 17 47 17 17 spouemmno_)
13 14 17 19 BECKMhere ts At 12 14 14 14  SPONGEMax Ecstatic (To...) 18 16 17 16 SPONGEMax Ecstatic (To..) 10 11 10 12 BUSHTestosterone 17 17 18 17 REACHAROUND/Big Chai
17 18 18 19 SELF/SolLow 29 14 14 14 B inehead 15 15 16 15 TOMPETTY & HB/Walts 8 7 14 12 REACHAROUND/Big Chair 8 17 17 17 mnmmmmmmmomns
17 18 18 18  RANCID/Olympia, WA 14 14 14 14 SMASHING PUMPKINSZero - 19 13 13 ALICEIN CHAINS/Over Now 119 11 11 SCREAMING TREES/AN ! Know - 18 17 17 PEARL JAMMWho You Are
- 14 16 18 REPUBLICAReadyTo Go 11 14 14 13 SUPERDELUXEFamous 13 12 12 13 STABBING WESTWARD/Shame 13 15 11 11 BLACK CROWES/Good Friday 17 16 17 16 SCREAMING TREES/AN | Know
- 17 20 18 CRANBERRIES/Salvation 12 13 13 13 STABBING WESTWARD/Shame - 13 11 12 REACHAROUNO/Big Chair 11 12 11 11 EXPANDING MAN/Downioad (1 W) 18 18 16 16 BUTTHOLE SURFERS/Pepoer
16 16 15 18 311/Down 12 13 13 13 BUTTHOLE SURFERS/Pepper 1313 11 12 311/Down 23 23 13 11 GUFS/Crash (Into Me) 9 17 18 16 |MOTHER EARTH/One Mos Astronait
16 21 17 18 SALT/Bluster 13 14 14 13 NXONSMire -~ 10 10 11 GRAVITY KILLBlame 8 12 11 18 GRAVITY KILLS/Blame 15 16 16 16  ALICE IN GHAINS/Oves Now
39 36 34 18 BUTTHOLE SURFERS/Pepper 12 13 13 13 UFTERHeadshot - = - 11 WHITEZOMBIEA' Your Boogie Man 8 8 8 10 i MOTHER EARTH/One Mors Astronaut - - 3 16 NEUROTIC OUTSIDERS/jek
17 17 19 17  REACHAROUND/Big Chair 12 13 13 13 HAZIES/Skin & Bones 12 11 10 11 | MOTHER EARTH/One More Astronaut -1 6 9 GUFS/Smie 16 16 16 14 SOUNDGARDEN/Pretty Nosss
16 16 19 17 BUSHMachinehead 11 13 13 13 TONIC/Open Up Your Eves 12 11 12 8 BUTTHOLE SURFERS/Pepper 9 9 11 8 BETTER THAN EZRAing Of New Orleans 9 9 8 10 BUSHLt Things
16 16 18 17 FOLXIMPLOSIONNatural One 12 13 13 13 REACHAROUND/Big Chaic 16 17 16 5 NXONSWie - 7 8 9 EVERCLEAR/You Make Me Feel... 9 9 10 19 STABBING WESTWARD/Shame
16 15 19 16 NODOUBTANstA Gir 13 12 12 13 | MOTHER EARTH/One More Astronaut - - - - NEUROTIC GUTSIDERSAerk 7 7 8 8 FATERunssiol 9 8 9 18 ALTER/unssiol

_______vywuany amaricanradiahictory com
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62 * R&R August 16, 1996

KEYJ/Abilene, TX
OMPO: Randy Jones
D Derve Andrews.

KZRR/Albuquergue, NM
PO: Frank Jaxon

MD: Phil Mehoney
NEURDTIC QUTSIDERS “Jerk”
SHERYL CROW Happy™
NADA SURF “Poputar”
SMASHING PUMPYXINS "Muzzie”

WZZ0/Allentown, PA
PO: Robin Lee

MD: Kaith Moyer

B DAVE MATTHEWS BAND *Say”

2 SOLUTION AD. “Haust”
BUSH “Test”

WBX0/Altoona, PA
OMPO: Ml Thomes

WiQB/Ann Arbor, Mi

PO: John Vance

MD: Jorry Magon
SUGARSPOON “Shine™
TRACY BONHAM “Ore”

KI.BJIAustIn ™

KRAB/Bakersfield, CA
PO: Chris Squires.
D Bruce Weyne

ALCE N CHAINS “Over”

NADA SURF “Poputar”

POE “Angry”

WIYY/Baltimore, MD
PO: Rick Strmuss
MD: Rob Heckman

SEVEN MARY THREE "Wy

WCPR/Biloxi, MS
OM: Kenery Vest

WAAF/Boston, MA
PD: Duve Dougles

MD: John Ostarting

29 PEARL JAM “Habt”

B ORANGE W “Faitre”

WKPE/Cape Cod, MA
Int. PO: Raven Stesls

WAVF/Charieston, SC

PO: Rob Cressmen

MD: Hollle Anderson
SUZANNE VEGA “Thri™
SOUL COUGHING “Soundrack”
BOOTH ANO THE BAD... “Baliowe”
DUNCAN SHEIX "Barely”™
STABBING WESTWARD “Shame™

WRCX/Chicago, it
PO: Dave Richerds
APDAID: Jo Robingon
24 PEARL JAM Habe™
311 “Down”
DISHWALLA “Parents”
SMASHING PUMPYINS "Mazie”
BUTTHOLE SURFERS “Pepper”

KILO:CoIomdo Springs, CO

WARQ/Columbia, SC
Int. PO: Susan Groves
No Adds

WBZX/Columbus, OH
PO: Hal Fish

APDAID: Ronnl Hunter
TRACY BONHAM “One”
TYPE 0 NEGATIVE “Garfriend™

KNCN/Corpus Christi, TX
PO: Kaill Clugue
APOMD: Mait Veughen

BLUES TRAVELER "Bur”

NEUROTIC QUTSIDERS “Jerk”

TYPE O NEGATIVE “Giritrend™

KRAD/Corpus Christi, TX
LPD: Kenny dann

LIFTER “Heatsor™

SEMESONIC “Ran”

POL "Tatwes”

KEGL/Dallas, TX

PO: Dusre Dohrty

APDAMD: Cindy Scull
No Adds

KTXQ/Dallas, TX
PO:Andy Lockridge
D Redbeard

COWBOY MOUTH “Jenvy”

WTUE/Dayion, OH

OM: Tom Carroll

APDAD: John Besulieu
LOCAL H “Bound”
NEUROTIC OUTSIDERS “Jer”
TYPE O NEGATIVE “Gitriond”

KBPi/Denver, CO
POMD: Bob Richerds
12 RAGE AGAINST.. “Poople”
WMPERIAL DRAG “Spyder”
CLUTCH “Preson”
BETTER THAN EZRA "Xing”
LOVEWREVERSE T

WDZR/Detroit, Mi
OMPD: Jos Beviiacque
4 SEVEN MARY THREE Wy’

2 RIMANGHU R

WRIF/Detroit, Mi

PD: Doug Podel

APDAID: Dave Wellington
NEURDTIC OUTSIDERS “Jork™
CRACKER “Thte™
GAAVITY KILLS “Blarme

WGBF/Evansville, IN

POAMD: ¥ke Senders

6 SHERYL CROW apoy”
SUPER 8 “Hatural™
IMPERIAL DRAG “Spyder™

KQWB/Fargo, ND
PO: Guy Derk
D Ml Simmons

WRCQ/Fayetteville, NC
PD: Max Wit

MD: Ann Thomes

11 SHERYL CROW "Happy™

10 RED SPEEDWAGON “Tonight”

3 VERVEPIPE Te”

3 BLUES TRAVELER "Bur”

74 Total Reporters
74 Current Reporters
73 Current Playlists

Did Not Report, Playlist Frozen (1):

KFMX/Lubbock, TX

WJIST/Ft. Myers, FL
POMD: Sherk

BECK Where™

WHITE ZOMBIE “Booge™
DISHWALLA “Parenes”
METALLICA “Notg®
HOLE o™

KZBB/Ft. Smith, AR
OM: Dennis Snow
POAD: Cindy Wilson
SUPER 8 "Naturai™
HOT WATER "Same™
REFRESHMENTS

CONNELLS Frat”
GATHERING RELD “Amenca”
ERIC JOHNSOM “Pavison”

KRZR/Fresno, CA
POAMD: E. Curtie Johnson
SMASHING PUMPKING “Mho2ie™
VERVE PIPE “Tea”
LIFTER “Headshot”

WRUF/Gainesville, FL
PO: Haxry Guscott
MD: Durol Nell
9 CRACKER Thete™
TRACY BONHAM "Ore”
SHERYL CROW Hapoy”

WXRA/Greenshoro, NC
PO: Thm Satterfinid
D Marcin Gan
TRACY BONHAM “One”
DISHWALLA “Parerts™
SUBLIME “What"

WSFL/Gresnville, NC
OMPD: Jay Lopaz
SEVEN MARY THREE "Wy
BETTER THAN EZRA Yng"
ERIC JOHNSON “Pavison”

WTPAMHarrishurg, PA

PD: Chris James

APDMO: Dina Wagner
NEUROTIC OUTSIOERS “Jork”
SHERYL CROW “Happy™
SMASHING PUMPIONS “Mazze™

KLOLMHouston, TX
PD: Andy Besubien
MD: Cindy Bennat

No Ads

WOKK/ Johestown &
WOWK/State College, PA
int. PD: Pat Urben
SOLUTION AD. “Haurt”
GRAVITY KILLS “Blame”
SOUTHERN CULTURE... Froly™

KQRC/Xansas City, MO
PO: Doug Soransen
MD: Valerie Knight
NEURQTIC QUTSIOERS “Jerk”
CHALK FARM "Lie™

WVIC/Lansing, MI
PO: Todd Thomas
MD: Kristin Bums:
15 PEARL JAM “Habt™
TRACY BONHAM “Ore”
HOLE o™

KiBZ/Lincoin, NE
PD: Tim Sheridan

MD: Tim Sidrner

5 NEUROTIC QUTSIDERS *Jerk”

KLOS/Los Angeles, CA
PD: Carey Cursiop
MD: Rita Wikie
ERIC JDHNSON “Pavilion”
NEUROTIC OUTSIDERS “Jork”

WMFS/Memphis, TN
PD: Jim Fox
MD: 2aidk Tyler
11 STABBING WESTWARD “What"
TYPE O NEGATIVE “Gitirend”
DOG EAT DOG “ISMS”
VERVE PIPE TToa”

REPORTERS

WZTAMiami, FL
PO: Gregg Stesis

MD: Heidl Hees

12 CRACKER Thestie™

3 BETTER THAN EZRA "King™

WLZR/Milwaukee, Wi
PIVMD: Kalth Masters-Hastings
IMPERIAL DRAG "Spyder”
311 “Down”

KHOP/Modesto, CA

WKDF/Nashville, TN
PO: Kidd Redd

MD: Sharry Sexton

3 SOUNDGARDEN “Biow™

2 VERVE PIPE “Tea”

2 BUACK CROWES "Backberry”

WRRV/Newhurgh, NY

POD: Grag O'Brien

MD: Ancirew Borls.
UFTER “Headshot”
SHERYL CROW “Happy”
NEURDTIC OUTSIDERS “Jork’
SMASHING PUMPKING “Muzzs”

KBAT/Odessa, TX

PO: Bob Gerhard

MD: Ory Dawson
| MOTHER EARTH “Astronaut”
ERIC JOHNSON “Pavlion”
NEURQTIC OUTSIDERS “Jork”

WJRR/Oriando, FL
PO: Dick Shestz
MO: P Lynch

12 SUPER 8 Natura”™

7 PEARL JAM HabI"

KCLB/Paim Springs, CA
POMD: Ron Siryker
NKADA SURF “Popular

WDRK/Panama City, FL
POMMD: Addison Wakelord
1 EXPANDING MAN Downiaax!™
NEUROTIC OUTSIDERS “Jert”
BLUES TRAVELER "Bur”
HOT WATER “Same™
REFRESHMENTS “Together”
TRACY BONHAM “Ore”

WTKX/Pensacola FL

WYSP/Philadelphia, PA
PO: Tim Sabean

APDAID: erk Thompeon
MNEUROTIC OUTSIDERS “Jork™

KUPD/Phoenix, AZ
OM: Tien Maranville
APDAID: J.J. Jefiries

37 GRAVTY KILLS “Bame™
31 PEARL JAM “Habi™

4 TOMPETTY & HB HIX

KUFQ/Portiand, OR
PO: Dave Numma
APOMOD: Al Scott

5 NEUROTC OUTSIDERS "Jedd
5 GOLDFINGER “Bedroom™

3 FLTER “Jurassenr

WHEB/Portsmouth, NH
PD: Glenn Stewmrt
MD: Scott Leuden

11 EXPANDING MAN “Downioad™

KDOT/Reno, NV
PDAD: Stave Funk

@ e W

H S

Statldhs and their adds listed alphabetically by mafket

KRXQ/Sacramento, CA
PO: Curtios Johneon
APD: Pat Martin

4 DISHWALLA “Paress”

WHMH/St. Cloud, MN
PD: Scott Kiohn
MD: Dan Patarson
3 OCEAN COLOUR SCENE "Bar
HOT WATER “Same™
SCORPIONS “Aryore™
MUSTARD SEEDS “Green™
ALMGHTY WIRASOLNDS “Crvisimas |
SUPER 8 “Natwa”
LIFTER Headishot”

KBER/Salt Lake City, UT
PO: Randy Rose
APD: Evan Lake
MD: Chris Haggin
2 LOCALH "Bound”
VERVE PIPE “l”
MPERIAL DRAG “Spyder”

KISS/San Antonio, TX

OM: Virgll Thompeon

APD: Kavin Varges
NEUROTIC OUTSIDERS *Jork’
31 Down”
EXPANDING MAN “Downioad™
HOLE “Gok™
UFTER “Headshot™
MPERIAL DRAG “Spyder”

KI0Z/San Diego, CA
PO: Grag Stevens
MD: Shanon Lader

No Adds

K$J0/San Jose, CA
PD: Dena Jang
MD: Laurie Froe
MICKELBAG “Love™
OISHWALLA “Parants”

KWBR/San Luis
Oblspn CA

SHERYL CROW “Hapoy™

WZAT/Savannah, GA
PO:

HOT WATER “Same”

KISW/Seattie, WA
MD: Cathy Faullner
14 PRARL JAM "Hadt™
TOM PETTY & H “Locks”
TYPE O NEGATIVE “Gitrond”

KTUX/Shrevapon LA

WOLZ/Springfieid, IL

PO: Jeft Braun

MD: John “Crash” Castoll
NEUROTIC OUTSIDERS “Jerk”

LIFTER “Headshot™
WHITE ZOMBIE “Boogie”

WGLF/Tallahassee, FL
PO: Bob Fonda
MD: Paud G. Davis

Ho Adds

WXTB/Tampa, FL
OM: Greg Mus!
MD: Brian Mediin
NIXONS Wi~
RAGE AGANST... “Peopie™
SUPERDRAG “Sucied”

WBUZ/Toledo, OH
Co-PD: Dan Bozyk
Co-PD: Matt Wilisuer
10 PEARL JAM “Habt™
UFTER "Headshot”
AR “Yeling”

WSFM/Wilmington, NC
PO: John Stevens.
MD: Janice Sutter
CONNELLS “Fret”
REFRESHMENTS “Together”

R~ 50

| WPYX/Albany, NY
| OMPD: Frad Horton

MD: John Coaper
SHERYL CROW "Happy”

| WAPL/Appleton, Wi

OMPO: Garrelt Hert
MD: Bob Baron

1 SUGARSPOON “Shine™
DOUG ALDRICH “Clouds™
SHERYL CROW “Hagoy”

WZXL/Atlantic City, NJ
PO: Sweve Raymond
MD: Rich DeSisto
SEVEN MARY THREE “My"
NEUROTIC OUTSIDERS *Jork”

WRXR/Augusta, GA
PO: Chuck Witlarns

WXGB/Binghamton, NY
POMD: Jim Free
ALICE IN CHAINS “Over
SEMISONC “Run”
SOUTHERN CULTURE... ety
GATHERING FIELD "America”
SUGARSPOON “Stre”

WIZN/Burtington, VT
PO: Stove Cormier
MD: Mk Luome

PRIMITIVE RADIO GOOS “Standing”

WPXC/Cape Cod, MA
APDAD: Brisn Kally
MELISSA ETHERIOGE “Nowhen”

3
:
g
g

KRNA/Cedar Rapids, IA
OMAMD: Rob Norton
PO: Joo Nugent
SHERYL CROW “Hagpy™
BECK "Where™

WZNF/Champalgn, IL
PO: Sturgis

MD: Stacy Conner

§  WHITE ZOMBI “Booge”
FILTER “Jurasstol
FMOTHER EARTH “Astronaus”
DAVE MATTHEWS BAND “Say”
BETTER THAN EZPA “King™

-

WKLC/Charleston, WV
PO Mike Rappaport

12 DEEP PURPLE “Vavoom™

4 TONIC “Eyes”

4 DAVE MATTHEWS BAND "Say”

WWWV/ Charlotiesvile, VA
PD: Tom Bass
MD: Xym McKey
REFRESHMENTS “Togethe:”
SUPER 8 “Matsa™

KFMF/Chico, CA
PO: Marty Griffin
APOAMD: Lisa Katty
2 SHERYL CROW "Hagoy”
CHALK FARM "Ue”
STABBING WESTWARD “Starme”

WEBN/Cincinnati, OH
PO: Brad Hardin

MO: Scott Reinhart

7 EXPARDING MAN "Downicad™

KFMZ/Columbia, MO
PD: Paul Malonsy

MD: Rick Bradtord

2 SOUL COUGHING “Soundtrack”
LOVEINREVERSE “Busepnnt™
NIXDNS “Wir™

TRACY BONHAM “One”

N

WVRK/Columbus, GA
POMD: Brain Watars.

14 ERIC JOHNSON “Pavihon”
REFRESHMENTS “Together”
OCEAN COLOUR SCENE "Bad”
WHITE ZOMBIE "Boogie”
SMASHING PUMPKINS

WRKI/Danbury, CT
POMD: Lou Rizxo

18 JOHN MELLENCAMP “Key"

KGGO/Des Moines, IA
PO: Phil Wiison

TONC “Byes”

KQDS/Duluth, MN
PO: Paut St Andcrew
APD/MD: Bill Jones

13 COREY STEVENS Bue™

11 DOOBE BAOTHERS “Sow”

10 GARBAGE S
SHERYL CROW Happy
EXPANDING MAN “Downicad™

KLAQ/EI Paso, TX
POD: “Magic” Miks Ramesy
AMD: "Big™ Al Jones
AMIGHTY UTRASDUNDS “Chveimas”
POE “Agry”

WRKT/Erie, PA
VPfProgramming: Flon KGine
MD: Tim Stwphens

No Adds

KKEG/Fayetteville, AR
OM/PO: Dave J. Jaciaon
ERIC JOHNSON “Pavion”

WRXK/Ft. Myers, FL
PO: Grag Gillinpie
MD: Susan Stone

1 SHERYL CROW Happy™

WZZRIFI Pierce, FL

WBYR/Ft. Wayne, IN
OMPO: Darrin Arviens.
PEARL JAM "Habit™
JARS OF CLAY "Ligud”
SEMISONIC “Run”

WXKE/Ft. Wayne, IN

PO: Rick West

APD: Buzz Maxwell
ELEPHANT RIDE “Wash™
MPERIAL DRAG “Spyder”
D00BE BROTHERS “Siow”
NOCONS W™

WNDD/Gainesville, FL
PD: Jon Byrd

REFRESHMENTS "Together™

WQCMMHagerstown, MO

PD: David Miller

MO: W Kauftinan
SHERYL CROW “Happy”
BETTER THAM E2RA “Kng"

WCCCMartford, CT
APD: Miks Kerolyl
MD: Lich

NEH YOUNG... Big”

WHCN/Martford, CT

PO: John Griffin

MD: Pam Brooks

4 BLUES TRAVELER “But”
BETTER THAN EZRA "Xing™
STORYVKLE “Good™
OEEP PUAPLE "Vavoom™

WSTZ/Jackson, MS
PO: Tians Putisrson

WFYV/Jacksonville, FL
PD: Lax Staley
APOMOD: Charlie Waters

GRAVITY KILLS “Brame”

WRKR/Kalamazoo, Mi

KOMPALas Vegas, NV
PO: Wik Cudotta
MO: Big Marty
4 DEEP PURPLE Vavom™

ERIC JOHNSON “Pavion”

DAVE MATTHEWS BAND "Say"

WKQQLexington, KY
PO: Tony Tittord

MD: Bead Hart
No Adds

KMJXALittle Rock, AR
PO: Tom Wood
MD: Jimemy Ecwards

4 BONNIE RAITT “Prde”

WBAB/Long Isiand, NY
PO: Juft Lovine

MD: Raloh Tortora

§ WHY STORE “Water™

WRCN/Long Island, NY
MO: Kavin

SUGARSPOON “Shre™

DAVE MATTHEWS BAND "Say"

WTFXAouisville, KY

APD: Future Bob

—
E

Wa0BZ/Macon, GA
POMD: Eric Stvens.
23 TOM PETTY & H8 “Was™

WGIR/Manchester, NH
POMD: Tim Sheshan
EVERCLEAR “Whore'
SHERYL CROW Happy”

WTAO/Marion, IL
POMD: Asron Roberts:
4 COREY STEVENS “Bae”
2 METALLICA "Bach

HOT WATER “Same”

U1, CALE Gutar”

KBOY/Medford, OR
Int. PO: Jeniler Wikde
SOUTHERN CUKTURE... “Fraly”
SHERYL CROW “Happy”
ALICE IN CHANS “Over”
BETTER THAK EZRA Yang™

WDHA/Morristown, NJ
PD: Lenny Bloch

SUGARSPOON “Stre”

HOODO GURLS “Dear™

WPLR/New Haven, CT
PO: John Griffin
MD: Pum Landry

No Adds

WNEW/New York, NY

OM: Stave Young

MO: Asvry Winsiow
SHERYL CROW Magpy”

WKLT/NW Michigan
PDAD: Torm Ray
ERIC CLAPTON “Crange”

KATT/Okiahoma City, OK
OWPD: Ctwis Baker
MD: Katiey Davis
BETTER THAN EZRA “King™
311 "Oown’

WTBB/Panama City, FL
PO: Tom Rusesll
BETTER THAN EZRA “King™
WALLFLOWERS Heartacte”
MIXONS “Sestar”

WWCT/Peoria, it

PO/MD: Jarmia Markisy
NEUROTIC QUTSIDERS “Jerk”
SHERYL CROW “Mapey”
DEE> PURPLE Vavoom™

KDK8/Phoenix, AZ
Ob: Tam Maranville

M Paul Potareon

2 ERKC JOHNSON “Pavion™

WDVEPittshurgh, PA
OM: Gene Romano
MD: Cris Winter

TOM PETTY & HB HIr

WBLM/Portland, ME
PD: Herb by

MO Brian James
4 SHERYL CROW "Happy”
4 GATHERING FIELD "Amenca™
3 SCREAMING TREES "Know™

WHJY/Providence, Ri
PO: Bl Weston
MD: Sharon Schifino

No Adds

WXLP/Quad Cities, IA-IL
PD: Guy Perry
No Adds

WRXL/Richmond, VA

PO: Brian Nios

APDMD: Rik Marybes
EXPANDING MAN “Download”
DAVE MATTHEWS BAND Say”

KCAL/Riverside, CA

OM: Rick Shar

MO M. Matthews
CHALK FARM "Le™
SHERYL CROW THapoy”
DAVE MATTHEWS BAND “Say”

WROV/Roanoke, VA

PO: Buzz Casey

MD: Dave O'Brien
BRUES TRAVELER “Bu”
BETTER THAN EZRA Xing™
COREY STEVENS "Bue”
GATHERING FIELD “Amenca”

WCMF/Rochester, NY
PO: Hasry Jacobs
APDYMD: Dave Kane

No Adds

WXRX/Rockford, IL

PD: Kelth Ecwards

APOAID: Jack Monson
COREY STEVENS “Bue”
SHERYL CROW "Haggy”
DEEP PURPLE “Vavoom™
JACKSON BROWNE “Ca
HOT WATER “Same”
NEUROTIC OUTSIOERS “Jerk”

WKQZ/Saginaw, Mi
PD: Rick Church
MD: Paul Ostund
BETTER THAN EZRA “Kg”
REFRESHMENTS “Topether™
SUPER 8 Natura™
HOT WATER “Same”
GATHERING FIELD “Amenca”

WIBH/Salisbury, MD
PO Copth Micheeis
MD: John Aben
STABBING WESTWARD “Stame”
311 “Down”

KZOZ/San Luis Obispo, CA

KXFX/Santa Rosa, CA

PO: Chris Whits

MD: Hoather Black
SHERYL CROW “Happy
SCREAMING TREES "Know”

WYNF/Sarasota, FL
POMD: Susan Gates
ERIC JOHNSON “Pavikon”

85 Total Reporters
85 Current Reporters
80 Current Playlists

Reported Frazen Playlist (3):
KFRQ/McAlien-Brownsville, TX
WCKW/New Orleans, LA |

KRRO/Sioux Falls, SD

Did Not Report, Playlist Frozen (2):

WKLS/Atlanta, GA
WQMF/Louisville, KY

WIXV/Savannah, GA
POMD: blark Blake
BLUES TRAVELER "Bt
STORYVILLE “Good”

KTAL/Shreveport, LA
PO: Kavin West
MD: Ragen King

13 TODD SNIDER “Bekeve”

TORKC “Eyes
5 ERIC JOHNSON “Paviion”

WAOR/South Bend, IN

PD: Bill Martin

OMMD: Sue Froy
SHERYL CROW appy”
D00BIE BROTHERS “Sow”
SCREAMING TREES “Know”
VERVE PIPE Tox™

KWS/Springfield, MO
PD: Todd Holman
MD: Twn Austin

No Aads

WZZQ/Terre Haute, IN

PO: Jien Stone

MD: Durwry Wayne
WHY STORE “Father”
SUPER B “Natura
GATHERING RELD “Amenca”

WIi0T/Toledo, OH

OWPD: Lyn Conye

APOAD: Don Davis
STABBING WESTWARD “Shamme”
EXPANDING MAN “Dowrioad
BLACK CROWES “Blactbeny”

KLPX/Tucson, AZ

OMPD: Larry Miles

MD: Chartie Morries
DOOBIE BAOTHERS “Siow”
CHALK FARM "Lie"

KMOD/Tuisa, 0K
OMPO: Pl Stons
D Rob Hast

No Adds

WOUR/Utica, NY
PO: Peter Hirsch
MD: Atison Ryan
11 OISHWALLA “Cary”
9 SPACEHOG "Meantime™

KFMW/Waterioo, 1A
POAMD: Mark Alsn Hansen
319 “Down”
WHITE ZOMBIE Booge™
FATER “hsasstor”

WEGW/Wheeling, WV
it PD: Duna Kelty
MD: Joft Jagger
ALICE IN CHAINS “Over”
BETTER THAN EZRA "King™
TONIC “Eyes™

KRZZ/Wichita, KS

PO: Grog Bergen

APO/MD: Loster St James
SEMISONC “Run”
REFRESHMENTS “Together”

WED(Wilkes Barre, PA

PO: Rob Lipshutr

MD: Paul “Maddog” Kelty
SHERYL CROW “Happy”
OCEAN COLOUR SCENE “Bad”
CHALK FARM "Le™

KATS/Yakima, WA
POAD: Troy Heneon
WHITE ZOMBIE "Booge”

WNCD/Youngstown, OH
PD: Chris Patrick
MO: Dom Nerelia
NEURDTIC OUTSIDERS “Jert”
BLUES TRAVELER "But”
CHALK FARM “Le™
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ROCK TOP 50 BREAKERS.
AUGUST 16, 1996 BETTER THAN EZRA
King Of New Orleans (Swell/Elektra/EEG)
[ TOTAL PLAYS - TOTAL TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
W W OW ™ ARTIST TITLE LABEL(S) . ) ) ™ Lw 2w w STATIONS/ADDS 599/1 29 61/11 @
o1 é BLACK CROWES Good Friday (American/Reprise) 1799 1846 1708 1647 82/0
72 2 TOM PETTY & THE HEARTBREAKERS Walls (Wamer Bros) 1763 1660 1470 1252 791
o o 5 @ STONETEMPLE PILOTS Trippin' On A Hole In... (Atanfic) 1404 13% 1461 1432 710 | o . OUZﬂ:“;gxﬁeﬁAn:ggo%jumm R
2 4 3 4  METALLICA Until It Sleeps (Elektra/EEG) 1371 1492 1461 1570 /0 e MSMCREASE frals SR K cHaRT
5 5 4 5 WALLFLOWERS 6th Avenue Heartache (/nterscope) 1336 1413 1361 1374 71 524/45 36/2 ®
— w7 17 @ PEARLJAM Who You Are (Epic) 1295 1236 147 - 73/0
— 2 s @ JOHN MELLENCAMP Key West Intermezzo (I Saw...) (Mercury) 1283 1173 549 —- 751
6 & o6 & SMASHING PUMPKINS Tonight, Tonight (Virgin) 1266 1344 1320 1263 64/0
w s 1w € SOUNDGARDEN Burden In My Hand (A&M) 1209 1076 1044 937 75/0
& 1 9 1 DISHWALLA Counting Blue Cars (A&M) 983 1116 1270 1430 66/1
2 1w 13 ) BLUES TRAVELER But Anyway (A&M) 977 908 954 901 64/4 MOST ADDED.
19 20 15 g TONIC Open Up Your Eyes (Po/ydor/A&M) 968 876 705 615 77/4 ARTIST TITLE LABEL(S) ADDS
u o2 o HAZIES Skin & Bones (EMI) 929 916 894 885 67/0
w 1w s @ DAVEMATTHEWS BAND So Much To Say (RCA) 915 BID 720 663 BT | o o e o BaES) 11
8 9 N 15 WHY STORE Lack Of Water (Way Cool Music/MCA) 897 942 1005 1005 62/1 DAVE MATTHEWS BAND So Much To Say (RCA) 7
% 2 17 @ ALICE IN CHAINS Over Now (CO/UIT?D/&/CRG) 874 808 630 216 69/3 ERIC JOHNSON Pavilion (Capitol) 7
% w6 6 17 ZAKK WYLDE Between Heaven And Hell (DGC/Geffen) 797 865 812 794 62/0 REFRESHMENTS Down Together (Mercury) 7
7w 1 1 18 NEIL YOUNG & CRAZY HORSE Big Time (Reprise) 761 808 833 790 58/1 EXPANDING MAN Download (I Will (Work/Columbia/oRG) 6
s n 1 19 GOOGOO DOLLS Long Way Down (Mefal Blade/WB) 739 893 948 988 51/0 CHALK FARM Lie On Lies (Columbia/CRG) 5
26 28 20 € SCREAMING TREES All | Know (Epic) 636 544 491 464 56/3 DEEP PURPLE Vavoom: Ted The Mechanic (CMC Intemaiona)) S
13 15 2 21 HOOTIE & THE BLOWFISH Tucker's Town (Aflantic) 631 736 814 899 41/0 GATHERING FIELD Lost In America (Atlantic) 5
BREAKER @ BETTER THAN EZRA King Of New Orleans (SwellFlektra/FEG) 599 470 343 175 61/11 NEURGTIC OUTSIDERS Jerk (Maverick/WB) 5
BREAKER €® PRIMITIVE RADIO GODS Standing Outside... (Frgo/Columbia/CRG) 524 479 386 363 36/2 OCEAN COLOUR SCENE You've Got It Bad (MCA) ]
2 2 2 @ HUNGER Vanishing Cream (Universal) 522 517 500 497 42/0 SUGARSPOON Like Shine (MCA) 3
%5 2 2 2 SPONGE Wax Ecstatic (To Sell Angelina) (Columbia/CRG) 521 506 577 525 50/0 WHITE ZOMBIE I'm Your Boogie Man (Hollywood/Gefen) S
w18 22 2 REFRESHMENTS Banditos (Mercury) 493 585 743 868 36/0
n 1 2 22 KENNY WAYNE SHEPHERD Aberdeen (Revolution) 453 698 852 926 39/0
2 B % % SOUNDGARDEN Pretty Noose (A&M) M 503 561 574 27/0
TR ) SEVEN MARY THREE My My (Mammoth/Atlantic) 392 355 309 253 41/2
22 2 a wx  COLLECTIVE SOUL Where The River Flows (Atlantic) 388 413 494 570 39/0 MOST INCREASED
» 2 x = ERIC CLAPTON Change The World (Reprise) 375 459 499 580  26/1 PLAYS T
s 9 3 €3 METALLICA Ain't My Bitch (Elektra/EEG) 363 338 299 278 4911 ARTIST TITLE LABEL(S) INCREASE
a o 3 €0 MELISSA ETHERIDGE Nowhere To Go (/siand) 345 308 243 190 Jon ERIC JOHNSON Pavilion (Capitol) +240
20 a1 a  a  JARS OF CLAY Flood (Silvertone) 334 375 448 586 30/0 SOUNDGARDEN Burden In My Hand (A&M) +133
2% 30 u 3  BUSH Machinehead (Trauma/Interscope) 322 388 458 524 29/0 BETTER THAN EZRA King Of New Oreans (SwellBieitraFE3) +129
24 20 a2 3 VAN HALEN Humans Being (Warner Sunset/WB) 320 378 478 544 37/0 DAVE MATTHEWS BAND So Much To Say (RCA)  +115
% 35 3 a3 NIXONS Wire (MCA) 314 346 364 335 3772 JOHN MELLENCAMP Key West Intermezzo... (Mercury) +110
3 4 3 3  STABBING WESTWARD Shame (Columbia/CRG) 301 310 272 233 39/4 TOM PETTY & THE HEARTBREAKERS Wals (Wamer Bros) +103
v « « € DEEPPURPLE Vavoom: Ted The Mechanic (CMC International) 299 298 284 284 28/5 SCREAMING TREES All | Know (Epic) +92
2 a « @ BUTTHOLE SURFERS Pepper (Capitol) 299 283 269 234 2411 TONIC Open Up Your Eyes (Polydor/A&M) +92
@® ERIC JCHNSON Pavilion (Capitol) 288 48 — - 331 BLUES TRAVELER But Anyway (A&M) +68
— — 4 @ STORYVILLE Good Day For The Blues (Code Blue/Atiantic) 260 234 183 123 29/2 ALICE IN CHAINS Over Now (Columbia/CRG) +66
2 3 x4  DAVE MATTHEWS BAND Too Much (RCA) 257 313 385 453 31/0
— 49 4 (D DEFLEPPARD All | Want Is Everything (Mercury) 255 248 205 1 21/0
— — o @ | MOTHER EARTH One More Astronaut (Capitol) 234 219 177 129 30/
u 4 4 4  OASIS Champagne Supernova (Epic) 219 269 289 360 23/0
— — a4 VERVE PIPE Cup Of Tea (RCA) 208 218 171 94 26A HOTTEST
2 a s w  ALICE IN CHAINS Again (Columbia/CRG) 208 252 288 402 1200 RECURRENTS
@ COREY STEVENS Blue Drops Of Rain (Eureka/Discovery) 191 130 67 13 21/4 ARTIST TITLE. LABEL(S)
s & so @ BADLEES Angeline Is Coming Home (Polydor/A&M) 191 183 233 233 18/0 SPACEHOG In The Meantime (HiFi/Sire/EEG)
This chart reflects airplay from. August 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. :Yig:;%géin(t;?;nm (Watch T Wor Die){epeoy)
85 Rock reporters. 80 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. .
SEVEN MARY THREE Cumbersome (Mammotf/Atlantic)
COLLECTIVE SOUL The World | Know (Atlantic)
GOO GOO DOLLS Name (Metal Blade/WB)
e e e ol Ty it
SRR W s AL ) ays. 101, allons. 1€, Adds: ALICE IN CHAINS Heaven Beside You (Columbia/tR
T L S e OGS E1EVEW ey fls At (GG
ggs;lfysl??; F&;(;ﬁ;ghlmﬁ&gfr (Epic) TRAGICALLY HIP Gift Shop (Atinic) STONE TEMPLE PILOTS Big Bang Baby (Atlantic)
GARBAGE Stupid Girl (Aimo Sounds/Geffen) IeEIGAR0Y, IoahoieinslOpieie: 0
Total Plays: 138, Total Stations: 15, Adds: 1 FILTER Jurassitol (Hollywood) Breakers: Songs registering 500 piays or more for the first time. Bullets
DOOBIE BROTHERS Siow Bur (L20acy) el e A
Total Plays: 121, Total Stations: 15, Adds: 4 placed first. Most Increased Plays lists the songs with the greatest week-
311 Down (Capricorn/Mercury) Songs ranked by total plays. to-week Increases in total plays. Weighted chart appears on R&R ONLINE.
Total Plays: 103, Total Stations: 16, Adds: 4

Supporting Rock Radio into The New Millennium.
McKeon Music Marketing ‘

¢ Jim McKeon
e Kevin Sutter

(206) 649-1525
(206) 649-9780 Fax

e Carolyn Padgham-Walker
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64 * R&R August 16,1996

ROCK PLAYLISTS

R

—
S o i s BN

e T

FIND COMPLETE PLAYUSTS FOR ALL ROCI( REPORTERS ON R&R ONLINE

e
!
WBAB/Loag Island r "\' WRCN/Long Istand WDVEPittshurgh KDKB/Phoenix
: (516) 587-1023 'J (516) 423-6740 3 (412) 937-1441 SACES (602) 897-9300
Young/Winslow 95.3102.3 Levine/Tortora Thompson L Romano/Winter Pyizge) | | Maranvitle/Peterson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
w oW o TW W oW e Tw IW 2w W TW W oow Lw W W oW W W
14 23 25 29 WALLFALOWERS/Sth Avenue Heartache 17 25 26 26 DISHWALLACounting Bius Cars 19 21 19 38 SOUNDGARDEN/Burden InMy Hand 25 26 21 25 JARSOFCLAY/Plood - 10 28 8§38 JOHN MELLENCAMP/Xey West...
15 25 25 28 DAVE MATTHEWS BAND/So Much To Say 14 18 27 23 NATALIE MERCHANT/Jealousy 0 % 2929 STO“ETEHPI.EP!LOTSImwn OnA Hole.. 23 25 17 25 DISHWALLACounting Biue Cars 17 19 25 31 TRACY CHAPMAN/Give Me One Reason
- 20 22 27 PEARL JAMMWNO You Are 20 17 20 23 WALLFLOWERS/Gth Avenue Heartache 20 20 27 29 TOMPETTY & HB/Walls 26 26 18 24 WHY STORE/Lack Of Water 23 30 31 30 HAZIES/Skin & Bones
23 27 26 21 BLACKCROWES/Good Friday 27 25 23 22 HOOTIE & BLOWRISH/Tucker's Town 20 25 30 28 METALLICAURE t Steeps 24 24 19 24  KENNY WAYNE SHEPHERD/Born With A Broken. 2 31 32 29 BLACKCROWES/Good Friday
25 25 27 21 TOMPETTY & HB/Wals 17 21 20 21 BLACK CROWES/Good Friday 18 18 18 25 ZAKKWYLDE/Between Heaven. 23 21 13 23 TOMPETTY & HB/Walls 12 31 31 29 TOMPETTY & HB/MWalls
25 24 25 25 NEILYOUNG...Big Time 24 25 24 21 ERICCLAPTONChange The World 11 11 19 22 HAZIES/Skin & Bones 19 19 18 23 CLARKSCaroline 4 6 12 25 WALLFLOWERS/Bth Avenue Heartache
- 16 17 18  ALICE IN CHAINS/Over Now 26 28 27 20 ALANIS MORISSETTE/You Learn 19 20 19 22 SMASHING PUMPKINS/Tonight, Toniglit 25 26 17 23 BADLEES/Angeiinels... 18 19 20 21 ALANIS MORISSETTE/Not The Doctor
- 14 17 18 ZAKKWYLDE/Bstween Heaven.. - 24 19 19 JOHN MELLENCAMP/Key West... - 19 19 21 DEF LEPPARD/AN| Want Is.. 21 25 16 21 REFRESHMENTS/Banditos 2 10 21 21 BETTER THAN EZRA/King Of New Orieans
15 17 16 17 PETE DROGE/Find A Door 20 19 17 17 BADLEES/Angelines... - - - 21 BLUESTRAVELER/BUt Anyway 19 21 14 28  ZAKKWYLDE/Between Heaven... 3 9 20 21 REFRESHMENTS/Biue Colar Suicide
12 17 17 17  DISHWALLACounting Bive Cars - 19 17 17 PEARLJAM/MWNO You Are 19 22 20 20 BLACKCROWES/Good Friday 18 19 15 18 BLACK CROWES/Good Friday < -7 18 JEWELMWho Wil Save...
12 16 15 17  SMASHING PUMPKINS/Tonight, Tonight 27 11 12 15 JARS OF CLAY/Flood - - - 29 ERICJOHNSONPaviion 9 13 8 18 WALLFLOWERS/Sth Avenue Heartache 4 7 17 18 TRAGICALLY HIP/Gift Shop
< 13 20 17 JOHN MELLENCAMP/Key West... 12 14 14 14 NEILYOUNG...Big Time - - 19 20 BETTER THAN EZRA/King Of New Orteans - 6 4 17 CHALKFARM/Ue On Lies - 1 7 14 STORYVILLEAS0od Day For...
14 16 17 16 GOOGOO DOLLSALong Way Down 14 15 17 12 TOMPETTY & HBWails © 10 11 28 TONK/Open Up Your Eyes 17 19 14 16 GO0 GOO DOLLS/Naksd 18 19 19 13  NEILYOUNG./BigTime
14 17 17 16 WHY STORE/MLack Of Water 14 13 8 10 BLUES TRAVELER/But Anyway 19 19 19 19  KENNY WAYNE SHEPHERD/Aberdeen 22 17 11 18 NIXONS/Sister 5 9 8 @ EVERCLEAR/SantaMonica...
13 16 17 15 KENNY WAYNE SHEPHERD/Aberdeen 10 12 10 9 METALLICAAUM It Seeps - 19 19 18 PEARLJAMMWho You Are -7 5 19 JOHN MELLENCAMP/Key West... 2 6 6 8 DEEPPURPLENavoom: Ted...
- - 8 13 MELISSAETHERIDGE/Nowhere To Go - - - 8 ALANISMORISSETTE/Mead Over Feet - - - 19 SCREAMING TREES/A | Know 7 3 3 10 NEILYOUNG../Big Time - - 3 8 JJCALF/Guitar Man
23 24 27 13 ERICCLAPTON/Change The World 9 9 5 8 KENNYWAYNE SHEPHERD/Born With A Broken.] - - 17 19 JOHN MELLENCAMP/ey West... 9 6 6 10 DAVEMATTHEWS BAND/So Much To Say 4 6 7 8 WHYSTORE/Lack Of Water
9 11 12 11 SOUNDGARDEN/Burden In My Hand 11 13 7 7 SOUNDGARDEN/Burden In My Hand 19 18 18 19 WALLFLOWERS/th Avenue Heartache 11 11 8 9 HAZIES/Skin & Bones 3 5 7 8 ALANISMORISSETTE You Learn
10 11 12 11 METALLICAANS tt - 6 5 6 MELISSAETHERIDGE/Nowhere To Go 11 20 18 18  ALICE IN CHAINS/Over Now 13 11 7 8 OZZY OSBOURNEA Just Want You 22 14 8 8 DAVE MATTHEWS BAND/Too Much
13 13 11 11 BRIANSETZER ORCH./Rumble In Brighton < - - & TOMPETTY & HR/Climb That Hil 12 10 13 16 SPONGEMax Ecstatic (To..) 6 8 5 7 HOOTIE&BLOWFISHTuckers Town 6 8 9 3 JOANOSBORNE/One OfUs
23 15 11 11 HOOTIE & BLOWHSH/Tuckers Town - - - & TOMPETTY & HB/Hope You Never - - - 12 EXPANDING MAN/Downioad (I Wil 4 6 5 7 GOOGOODOLLSAang Way Down T 7 10 @ SPACEHOG/In The Meantime
- = - 11 TRAGICALLY HIP/Gift Shop 5 5 5 5 DEFLEPPARD/ANIWantls... - - 10 12 STABBING WESTWARD/Shame 9 9 5 & METALLICA/Ustilft Sleeps 8 7 9 § BADLEES/Angelinels..
- - 11 TONIC/Open Up Your Eyes 8 7 5 5 KENNYWAYNE SHEPHERD/Aberdeen 19 19 20 11 SEVEN MARY THREE/My My 2 7 2 & KENNYWAYNE SHEPHERD/Dea Voodoo - - 3 7 BADLEES/AngeisOf Mercy
- - - 10 HAZIES/Skin & Bones - - - 5 PETERWOLF/Romeo Is Dead 11 11 11 11 HUNGERNanishing Cream 7 6 5 & BONEPONY/Where The Waters... - - 3 7 PRIMITIVE RADIO GODS/Standing Outside...
11 13 12 10 ALANIS MORISSETTE/You Learn 5 6 6 5 STORYVILLE/GoodDayFor... 1210 11 10 METALLICA/Ain't My Bitch 6 6 5 € EVERCLEAR/SantaManica.. 3 8 6 7 REFRESHMENTS/Down Together
11 13 11 8 PATTIROTHBERG/Inside 5 5 - § WHYSTORE/Lack Of Water - - 8 9 COREY STEVENS/Blue Drops Of Rain - - - & ALICEINCHAINSMeaven Beside You 9 7 8 7 BLUESTRAVELERRun-Around
- 7 7 & STONETEMPLE PILOTSTrippin' On A Hole.. 8 9 8 9 HOOTIE & BLOWFISH/Od Man & Me 7 6 5 & SPACEHOG/INThe Meantime 6 8 8 7 COLLECTIVESOULThe World | Know
- - - - SHERYL CROWAT t Makes You... 8 9 9 8 SEVENMARY THREE/Cumbersome - - - 5 SEVENMARY THREEACumbersome 6§ 9 8 7 DISHWALLACounting BlueCars
2 27 27 8 DISHWALLACounting Blue Cars - - §  REDHOTCHILL.../My Frisnds 4 7 9 7 DOG'SEYEVIEW/Everything Falls...
8 9 9 8 BUSHMachinehead 7 5 DAVE MATTHEWS BAND/Ants Marching 24 31 23§ ERICCLAPTON/Change The World
WEBN/Cincinnati KCAL/Riverside WHJY/Providence ATITNTELT, | | weeoHartord 105.9 HCN | | wHcNMarttord
(513) 621-9326 (909) 793-3554 (401) 438-6110 o e covcm PO A (860) 233-4426 HARTFORD'S ROCK STATION (860) 247-1060
Hardinv/Reinhart Shaw/Matthews if KarotyiLich Griffin/Brooks
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISY/TITLE PLAYS ARTIST/TITLE
3W W lw TW aw 2w Iw TW w ™ W 2w 1w TW W oW oW TW
33 33 38 40 ALICE IN CHAINS/Again 23 22 20 24 SCORPIONSMWild Child 25 26 29 28 JEWELWho Wil Save.. 34 28 58 43 WALLFLOWERS/Sth Avenue Heartache 26 33 31 31 BLACKCROWES/Good Friday
30 26 20 39 METALLICA/UNi It Sleeps 21 22 2t 22 VAN KALENMumans Being 26 30 27 28 METALLICAUn ft Steeps 31 30 58 43 BLACKCROWES/Good Friday 28 33 31 31 STOMETEMPLEPILOTS/Trippin’ On A Hote..
17 25 37 38 SOUNDGARDEN/Burden In My Hand 22 23 23 22 METALLICAAUntil ft Skeeps 14 14 24 27 TOMPETTY & HBWalls 34 29 58 43 METALLICAUN ttSlesps 27 23 31 31 METALLICAURtH ft Sleeps
29 25 28 37 METALLICA%ing Nothing 23 21 21 21 STONE TEMPLE PILOTS/Trippin’ On A Hole.. - 14 28 27 PEARLJAMMNO You Are 8 10 46 41 TOMPETTY & HB/Wails 16 24 30 29 TOMPETTY & HB/Walls
20 19 22 24 SCREAMING TREES/AN | Know 10 8 9 19 OZZY OSBOURNEA Just Want You 10 13 27 26 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 14 25 23 37 STONE TEMPLE PILOTS/Trippin’ On A Hole.. 30 30 29 27 SMASHING PUMPKINS/Tomght, Tonight
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Tracking WSB/Atlanta’s

Rise To Ratings Glory

It’s one of the hottest stories to come out of Atlanta in re-
cent weeks: The tale of a double win that required years of
preparation and victory over some awesome competition.

Are we talking about Michael
Johnson’s Olympic gold medals in
the 200-meter and 400-
meter races? Well, no. Ac-
tually we’re talking about
how News/Talk WSB-AM/
Adtlanta finished No. 1 12+
and 25-54 (Monday-Friday,
6am-7pm) in the metro in
the spring Arbitron race.
Okay, so that’s not twin gold
medals; but it’s certainly a
gold and silver.

Well-Defined

Strategy
WSB scored a 9.2 in 12+ during
the spring book, up from an 8.0 in

if you give people a
clear explanation of
the goal and show
them how to get there,
you’re going to
be successful.
—Greg Moceri

H

Neal Boortz

the winter and a 7.2 in Spring 1995.
In that metro 25-54 race, the station
landed a 9.6 share, up from
a7.7 inthe winter anda 6.5
in Spring 1995.

According to WSB PD
Greg Moceri, the secret of
the station’s success was
pretty simple: talented, mo-
tivated people executing a
well-defined and articulat-
ed strategy. ““This is not my
achievement,”
says Moceri. “This
is something that [
was accomplished
by every single person who
works at WSB.”

When Moceri arrived at
WSB from WTIC-AM/
Hartford in April 1993,
WSB was languishing in
eighth place in 12+, well
behind crosstown format
rival WGST. Moceri’s take
on the situation: WSB was
a powerhouse that had run out of
fuel. “We had a lot of great people,
but there wasn’t the kind of passion
in the product that you like to see,”
he says.

That lack of passion, he adds,

Clark Howard

stemmed largely from the station’s
failure to communicate its goals and
vision to the staff. According to
WSB morning anchor Scott
Slade, Moceri has done an f§
excellent job of correcting |
that situation.

“A good general does
more than tell his troop to §
march through 50 miles of §&
brambles without explain-
ing why,” says Slade. “He §
[Moceri] has done a good
job of showing us what’s on
the other side of the hill and
why we need to get there.”

‘Clear Explanation
Of Goal’

Moceri shrugs off that
praise, saying he simply fol-
lows the most basic tenet of
leadership. “If you give
people a clear explanation
i of the goal and show them
how to get there, you’re go-
ing to be successful,” he
says.

WSB’s goal was simple
enough: No.1 12+ and 25-
54. The strategy for getting
there was dictated largely by a mas-
sive research project conducted by
Cox shortly after Moceni arrived.
One of the first steps Moceri took
as a result of that research was to
bolster the station’s already-strong

Scott Slade
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A good general does more than tell his troop to
march through 50 miles of brambles without
explaining why. He [Moceri] has done a good
job of showing us what’s on the other side of

the hill and why we need to get there.
—Scott Slade

news operation.

According to Moceri, WSB
strives to own the news image by
focusing on the hot local story of the
day, often with team coverage of the
event. The station does weather and
traffic every six minutes during
drive times and employs its own me-
teorologist. Moceri agrees
that doing cars and clouds
10 times per hour is unusu-
| al, but maintains WSB lis-
| teners have made it clear
8 they want a steady flow of
such nuts-and-bolts info.

Moceri says WSB ND
Chris Camp has done
much to rev up the news
operation since his arriv-
al in 1994. “Chris is an
on-air news director who
really wants to get the
story,” says Moceri. “I think that
has really won the respect of the
news staff.”

As part of the news overhaul,
Moceri worked with his staff to “re-
energize” the station’s morning
drive newsblock, “Atlanta’s Morn-
ing News.” Moceri says much of
that new energy has come from the
decision to give Slade a “quarter-
back” role that allows him to make
key on-air decisions about the
show’s direction. The show also
runs on a new clock that Slade says
better reflects the audience’s wants
and needs.

Satisfy Audience Hunger
“[WSB’s research] found that
people have very little patience and

33

a great hunger for information in the
morning,” says Slade. “There’s not
a whole lot of time to mess around.
For example, every time you tease
something, you should be making
an appointment with the listener.”

“Atlanta’s Morning News” at-
tracted a 11.3 share of 12+ in the
spring book, up from a 10.3 in win-
ter and a 9.9 in Spring 1995. In 25-
54, the morning show scored a 9.7,
up from 7.7 in Spring ‘95

WSB has also benefited from sol-
id performances by mid-morning
talker Neal Boortz, who was lured
from rival WGST just before
Moceri’s arrival, and Dr. Laura
Schlessinger, who debuted in eve-
nings in September 1994 and moved
to noon-2pm in Spring 1995.

if there is a theme to
our programming, it’s
probably ‘personal
responsibility.’
—Greg Moceri

9

In middays, most of which be-
long to Boortz and Schlessinger,
WSB netted an 11 share of the 12+
audience, a significant jump from
7.5 in Spring ’95. The station’s af-
ternoon drive Clark Howard show

Continued on Next Page

A radio program about topics

that really matter.

Child care. Elder care. Stress. Burnout. Time-management. Dealing with employees.
Coping with management. These are the issues affecting every working person—
boss and employee alike—today. Work & Family from The Wall Street Journal® is the
new talk radio program that offers true insight and sound advice on these important
topics. Best of all, it’s hosted by Sue Shellenberger, the creator and writer of the
popular Journal column.

For more information on this relevant program featuring Sue Shellenbarger—the country’s
foremost expert—call Nancy Abramson, Marketing Manager, at 1-800-828-6397.

Available this September: Saturdays 10 a.m. - 12 Noon (ET), Satcom C-5,
Trapsponder 23, SEDAT Channel 56.

Already on: KEX, Portland, WH]J, Providence, and more!

SUE SHELLENBARGER'S

FROM THE WALL STREET JOURNAL

Real-life solutions
to real-world problems.
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also did well. The program, which
features consumer and personal fi-
nance topics, scored an 8.8 in 12+,
up from a 7.4 in winter and 6.4 in
spring of last year.

Moceri says WSB is currently
reaping the rewards of staff conti-
nuity, as most of its on-air lineup has
been in place for six or seven rat-
ings books — long enough for lis-
teners to build a relationship with the

hosts. He also thinks the station
benefits from the variety of its
programming, which runs from
newsblock to issues, to personal
advice to financial information.

“If there is a theme to our pro-
gramming,” he says, “it’s proba-
bly ‘personal responsibility.’
Neal is a libertarian, Dr. Laura
tells people to take responsibili-
ty for their own lives, and Clark
empowers people by telling them
how they can get action when
they have problems with busi-
nesses or government.”

Braves On The Wérpath

The return to WSB in 1995 of
Atlanta Braves baseball has
helped WSB showcase its re-
vamped programming. Accord-
ing to Moceri, the team’s on-
field success has generated a ton
of cume and helped burnish
WSB’s image as the voice of At-
lanta. i

According to Moceri, the re-
turn of the Braves to WSB after
three years at WGST is but one
example of the excellent support
he has received from WSB VP/
GM Marc Morgan. “Everything
begins at the top, and Marc has
shown some excellent leader-
ship,” says Moceri. “From get-
ting the Braves back, to commit-
ting to long-term contracts for
our talent, to getting us the re-
search we needed, Marc has been
incredibly supportive of every-
thing we’ve done.”

TALK BACK TO R&R!

Do you have questions, comments,

WSB/Atlanta’s Recipe For Big Ratings

J ust how did WSB/Atlanta rise to No. 1 12+
and 25-54 (Monday-Friday, 6am-7pm)? Here
are some strategies the News/Talk station put into
motion:

* Offer a vision. Set clear goals and objectives for the
station, and make sure every staffer understands those tar-
gets as well as their role in achieving them.

* Build on your strengths. WSB’s moming show has
enjoyed steady growth in the wake of changes designed to
give listeners even more of the nuts-and-bolts news and
information they crave from the station.

* Connect with the audience. WSB PD Greg Moceri
says his station benefits because all of its news and talk
shows deal with issues and information that connect with
people’s lives — from the moming news, with its emphasis
on iocal stories; to Neal Boortz's issues-oriented show; Dr.
Laura’s advice; Clark Howard's consumer info; and Braves

play-by-play.

* Set it, keep it. WSB's current lineup has been in place
for six or seven ratings books, long enough to allow listen-
ers time to discover and bond with shows.

* Have management’s support. Moceri believes WSB
couldn't have achieved its current success without the strong
backing the programming department received from station
VP/GM Marc Morgan and his bosses at Cox Enterprises.

Talking Pictures

Looking to gloat about that recent cool promotion or hot guest?
Getting a lot of street buzz about your new billboard? Well, send
us a picture!

Color or black & white prints are acceptable. Mail 'em to: Talk
Page Photos, R&R, 529 14th Street NW, Washington, DC 20045.

—— - S

CHRISTMAS IN JULY! —KMOX/St. Louis recently collected 158 toys
for needy kias by asking listeners to bring a “doll” to the opening night of
“Guys and Dolls.” On hand to thank contributors were KMOX Total Infor-
mation-AM hosts Charles Jaco and Nan Wyatt. (News junkies may rec-
ognize Jaco from his pre-KMOX stint as a reporter for CNN, where he
went by C.D. Jaco.)

or feedback regarding this column
or other issues?
Call me at (202) 783-3822 or
e-mail: rnrdc@aol.com

Clarification

Consultant Bill McMahon was misquoted in my recent column
on research (R&R 7/19). McMahon said the concept of a talk show
that emphasizes politics used to test poorly. Today, in the wake of
Rush Limbaugh's mega-success, that concept tests extremely well.

¥U N, “Up, fun & entertaining.” ‘“Combine the best of
’ —Rick Fatton, WD Chicago - Bill Gates, Howard Stern,
111V} ¢ “Has the magic that makes it all work,” ~ BelpkBader, Dear dbby &
LI — Tom Clendening, KIRO Seattle ‘Marilyn Monroe and
' - you've got Kim Komando.”
e “Our response was instant and positive.”  _7uamss/Prsien Aneiz orine

— Paul Douglas, WTIC Hartford

LOCK IN YOUR STATION AND MARKET T0DAY
[ WestStar TalkRadio Networ;]

Call 1-800-KOMANDO

America’s Best Selling Author, Family PC Editor
& FOX Television Host Comes to Weekend TalkRadio!

Saturday Morning 10:00 am — Noon ET « Satcom C-5, T-23. SEDAT 49

Now bleared on over 100 stations in the USA and Canada!

http:\\www.komando.com or America Online - Keyword KOMANDO

———— e — e ———
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CONTEMPORARY HIT RADIO

Tapping Into Your Market’s Vibe

0 Q106's Jeff & Jer reveal how to beat Howard Stem and Don Imus

In the Spring 1996 Arbitron, KKLQ/San Diego morning
drivers Jeff & Jer proved once again why they get the big
bucks. While great morning shows should always outperform
other dayparts, Jeff & Jer really bring home the bacon.

Their four-book, 12+ trend since
Summer ’95 is 8.7-7.9-8.7-8.4.
KKLQ drops off to a 12+ share of
2.7 at 10am. The duo’s closest com-
petitor is Country KSON’s “Kayson
Morning Show with Tony & Kiris,”
with a 6.6.

So what’s their secret? In the sec-
ond part of our interview, Jeff El-
liott & Jerry St. James discuss how
they keep winning after eight years
in America’s Finest City.

R&R: How have you two stayed
successful competing against so
many nationally syndicated shows
in your market, notably Don Imus
and Howard Stern?

Jer: One thing we have that no
syndicated show will ever have is
we’re extremely local.

Jeff: We’re not talking about men-
tioning the local mall and identify-
ing potholes. That won’t beat Howard
with two lesbians on the air. You win
if you sound like your market. We
sound like San Diego guys. We’ve
picked up on the market’s vibe.

Jer: People here like us a lot, not
just because we’re funny. There are
many talents who make you laugh
or think, but how many would you
invite into your home? If the audi-
ence likes you, you really have a
lock on the market. One show in this
market is hysterically funny, but they
sound like they’re mad at the world.
[KHKS/Dallas’s] Kidd Kraddick
beats Imus in Dallas because peo-
ple like him. WRCX/Chicago’s
Mancow Muller comes off as brash
and abrasive, but he’s got a huge
heart and it comes out on the air.

Jeff: People don’t exclusively
want local shows. There used to be
“Good Moming Utah” and “Good
Moming New Jersey” TV shows,
but Oprah Winfrey and Regis Phil-
bin came in and kicked their butts.

Doing something for
Jerry’s Kids on Labor
Day won’t give you job
security. It means
having the balls to
speak out about
something in town. if
you share an opinion,
people will appreciate

the fact that you care.
— Jeff Elliott

R&R: How would you advise a
smaller market morning talent faced
with a new syndicated challenger?

Jer: Don’t change what you're
doing to sound like them. Don’t put
lesbians on the air just because
Howard does it. That’s a big mistake.

Jeff: Unless they’re local lesbians.

R&R: So what would you do?

Jer: Identify what you are that
they can’t be, and be that way. In
focus groups, people say we’re al-
ways doing things for the commu-
nity. That doesn’t mean a weekly
blood drive. But if you’re known for
doing things when the city needs
something, a syndicated show can’t
ever do that.

Jeff: It’s not just having a once-
a-year toy drive. Doing something
for Jerry’s Kids on Labor Day won’t
give you job security. It means hav-
ing the balls to speak out about
something in town. It may not make
you popular at the moment. But if
you share an opinion, people will
appreciate the fact that you care.

R&R: Would the Jeff & Jer ap-
proach work in New York or LA.?

Jeff: I don’t know if anybody in
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most of whom had spent the night!

When Jeff & Jer asked listeners to show up at Jack Murphy Stadium fo
form a human San Diego Chargers lightning bolt, they expected a few
thousand loyal listeners. They were shocked to see over 55,000 fans,

radio could make that claim. You’re
so lucky when a town embraces you.

Jer: A lot of people have made
that claim, made the move, and not
done well.

Jeff: When our deal was up in Chi-
cago, we thought Jonathon Brand-
meier would continue to do well and
we didn’t want to be number two. We
thought San Diego would like us, and
luckily we were right.

Jer: Our show would work in a
lot of markets. But you’d really have
to get a feel for the market before
[making a commitment].

R&R: Your current deal has
about a year left on it. Do you want
to stay in San Diego?

Both: Yes.

Jer: We’ve had offers, but we
don’t want go anywhere.

R&R: Would you syndicate your
show?

Jer: We’ve thought about it, but
we don’t want give up our locality.
Plus, we’re on the West Coast, which
would make it tougher.

Jeff: One of our advisors said ev-
ery time we’ve made a move, it ad-
dressed a need in our lives. He didn’t
think we felt a need to be nationally
famous. If we made that move, it
would show quickly that our hearts
weren'’t in it. We wouldn’t do it just
to make money.

Jer: We would do it if a market
just wanted to plug into our listen
line, and we didn’t have to change
anything here.

R&R: There are many examples
today of moming shows that domi-
nate the dial for a station, but as soon
as it hits 10am, its daypart shares
plummet. Any thoughts on that?

Jer: We’ve always thought you
should put morning show guys in
every daypart. A radio station
should be fun — that’s why people
listen to us. At 10 o’clock, the sta-
tion becomes a music machine, and
nobody’s having any fun.

Jeff: Plus, people listening in of-
fices might not want that.

Jer: We do a moming show. We
don’t know what the hell to do after
10!

R&R: You've been through good,
bad, and indifferent PDs. What sets
a good PD apart from the rest?

Jer: If you don’t respect the PD,
you won’t listen to anything he has to
say. There has to be a mutual respect.
It’s hard for a PD to tell someone how
to do a moming show if they don’t
know how to do one themselves.

Jeff: We’ve had situations where
the person instructing us wasn’t the
PD. He was a liaison, or an MD who
understood what we were doing.
The PD was more available to work
on music or promotions.

R&R: Suppose the mutual re-
spect was there. Is giving you guide-
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KKLQ-FM (Q106)/San Diego personalities Jeff Elliott (I) and Jerry St.
James have successtully fought off Howard Stem, Don Imus, and every-
one else to remain victorious in the moming radio wars.

.

lines and leaving you alone the best
way to handle you, or do you prefer
regular talks?

Jer: The best way is to just give
us guidelines and leave us alone. A
PD might say, “You’re getting a lit-
tle blue,” or, “You’re talking too
much about minivans and children
and not enough about single peo-
ple.” It’s very hard to take this
show’s temperature.

Jeff: [Offering a] big-picture per-
spective is the best thing we’ve ever
had from a PD.

R&R: What have been some of
your more memorable moments?

Jer: Last week we played [a total
of] two records. It was an amazing
thing! Seriously, the moming we did
the hurman [San Diego Chargers] light-
ning bolt at Jack Murphy Stadium was

When the Oklahoma
City bombing
happened, we raised
$188,000 in four hours.
That’s when you’re
glad you're doing
what you do, because
you made a
difference to people

who were hurting.
— Jerry St. James

great. We were hoping to draw 10,000
people and over 55,000 showed. We
drove in at 5am and people had been
there since 9pm the night before. It
was completely unexpected.

Jeff: When we take a risk and
work on something while the show
is in progress, it pays off. Those are
some of our sweetest mornings.

Jer: It’s always nice when we’re
surprised. When the Oklahoma City
bombing happened, we raised
$188,000 in four hours. Nobody else
in town was doing anything. That’s
when you’re glad you’re doing what
you do, because you made a differ-
ence to people who were hurting.

Jeff: Or there are times when
something’s going on, and all the
stations are talking about it, but we’ll
go out and do something. We’ll be
the ones on the TV news that night.
Those are sweet moments.

Jer: Another good time was when

we dressed up as women. It started
out as a bit, but has turned into a
weekend career that’ll last a lifetime.
We may work in Las Vegas every
weekend.

R&R: You mentioned hiring a
younger staffer to keep in touch.
What else do you do to keep up?

Jeff: We read a buttlcad of peri-
odicals and watch TV shows we
normally wouldn’t. It’s great when
a caller makes a reference to some-
thing and you’ve already heard
about it.

Jer: It’s nice to have four other
people who are constantly checking
things out. This is a big town — Jeff
and I can’t be everywhere. That’s a
luxury a lot of people dan’t have.

R&R: What are your opinions on
the Telecom Act, duopolies, and the
recent Westinghouse-CES deal?

Jer: Very bad and dangerous.
Soon there’ll be three grocery stores,
two airlines, and two radio compa-
nies. It’s very dangerous from an
editorial standpoint. You can obvi-
ously influence an entire market if
you have eight radio stations there.
It’s dangerous and stupid.

Jeff: It’ll hurt air talents because
now there may be eight companies
vying for your services, but only two
when your deal is up. How is that
gonna help you cut a better deal?
You’ve got to have some leverage.

Jer: It’s just bad all around. It
keeps people who don’t have $28
million from owning a radio station.

R&R: What are your best words
of advice for up-and-coming per-
sonalities?

Jeff: My advice is for the guys
who’ve been doing it for awhile: Talk
to the young ones coming up, because
that’s where we’ve received our
growth for the last six years. It’s star-
tling how much we’ve learned from
people like Dwyer & Michaels in
Quad Cities (IA-IL). Don’t get a big
head and say, “T’ve got it figured out,”
because you don’t. Even if you do, a
year from now you won’t.

Jer: To younger people: If you see
us older guys, don’t bug us, I don’t
want to mess around with you small-
timers (laughs). You wouldn’t think
a guy like Scott Shannon would
talk to you, but he will.  Take that
chance and you’ll find more people
who will give you advice.

CHRAsst. Editor Paul Colbert con-
tributed to this column.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES AUGUST 16, 1996

Caout Americas SONg selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of July 22-28.

CHR / POP CALLOUT AMERICA.
TOTAL AVERAGE FAVORABILITY ESTIMATE (1-5) [RRSNSYJUR H Ot s cores
ARTIST TITLE LABEL(S) ™ w 2w 3w FAMILIARITY  BURN By Tony Novia

hythmic crossovers continue

ALANIS MORISSETTE You Leamn (Maverick/Reprise) 3.99 4.00 401 404 955% 29.8% | XNuto post solid scores this week
R. KELLY | Can't Sleep Baby (If 1) (Jive) 394 390 388 — 525% 9.8% | Callout America, R&R’s ex-

clusive national survey of women

BONE THUGS-N-HARMONY Tha Crossroads (Ruthless/Relativity) 3.93 3.96  3.96 3.92 62.8% 16.3% | aged 12-34. Keith Sweat joins R.

NO DOUBT Spiderwebs (Trauma/Interscope) 393 400 406 — M13% 1.5% i it
KEITH SWEAT Twisted (Elektra/EEG) 386 — —  —  36.8%  6.8% |calowchen PO
FUGEES Killing Me Softly (Ruffhiouse/Columbia/CRG) 385 391 3.97 396 97.3% 33.8% | Sweas “Twisted” (Elektra/
DONNA LEWIS | Love You Always Forever (Atintic) 379 395 370 371 65.3% 13.5% [ o) ocousasa Callout Ameri
JEWEL Who Will Save Your Soul (Atiantic) 373 384 387 363 78.8% 20.3% | ity scorc, ranking No. 5 overall
QUAD CITY DJ'S Cmon ‘N Ride It.. (Quadra Sound/Big Beat/Atiantic) 3.78 3.2 3.63  3.57 54.5% 15.0% | wisted” is performing in all
: demos, with a 3.96 score 12-17
BUTTHOLE SURFERS Pepper (Capitol) 31 — — — 49.0%  9.0% | Gsixth in the demo), 3.89 18-24 )
TRACY CHAPMAN Give Me One Reason (Elektra/EEG) 368 362 378 370 87.0% 30.5% (f{flth():;na,‘idsf-“ 521;34 (‘C’}f"g- .
TONI BRAXTON You're Makin’ Me High (LaFace/Arista) 365 359 366 3.67 66.8% 15.8% | Kelly Givo)chinber soond
MARIAH CAREY Forever (Columbia/CRG) 364 349 356 3571 76.0% 20.8% | overall witha 394 total favorabil
COLOR ME BADD The Earth, The Sun, The Rain (Giant) 362 374 361 350 58.5% 17.8% | oo ou ok iy ot
OASIS Champagne Supernova (Epic) 362 376 3.8 385 75.3% 23.0% | fourth among women 25-34 (3.86),

PRIMITIVE RADIO GODS Standing Outside... (Frgo/Columbia/CRG) 3.62  3.68 373 353 56.5% 14.5% | pd i e Soun wogion (1)

ERIC CLAPTON Change The World (Reprise) 3.61 3.73 3.69 365 628% 13.3% |those stations programming
LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 353 375 358 3.60 93.0% 37.0% | Sleep” in power rotation are
DISHWALLA Counting Blue Cars (A&M) 352 371 358 345 70.3% 19.8% | on mipmenn. WKSEBuffalo,
CRANBERRIES Free To Decide (/sland) 351 — — —  50.8% 11.3% | “Pepper” by Butthole Surfers
NATALIE MERCHANT Jealousy (Elektra/EEG) 349 339 362 357 695% 23.0% | oD B wnoner Catlow
MAXI PRIEST F/SHAGGY That Girl ( Virgin) 3.38 3.4 3.34 336 60.5% 17.0% first week. The chart-topping Al-
ROBERT MILES Children (Arista) 335 332 324 315 51.0% 16.0% | tcmative hit gets favorable results
TONY RICH PROJECT Like A Woman (LaFace/Arista) 338 —  —  —  28.3%  1.0% | it oo oul teventitey s
BLESSID UNION OF SOULS All Along (EMI) 327 330 322 315 433%  9.0% | (ranking 10th). “Pepper” is sev-
LA BOUCHE Sweet Dreams (RCA) | 321 341 343 3.3 85.3% 35.0% | oo i oaon 3100 s mon
HOOTIE & THE BLOWFISH Tucker's Town (Atlantic) 320 327 334 337 75.0% 30.8% |in the East (3.86). “Pepper” is re-
NO MERCY Where Do You Go (Arista) 396 332 342 —  46.8% 15.0% |t e b e
BADLEES Angeline Is Coming Home (Polydor/A&M) 3056 330 353 318 285% 8.0% |York, WFLZ/Tampa, and |
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very WI? )(Ii)fl;’/:l?]l(eclgr:(;re detailed Call-

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are | out America information — in-
tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions ludi i —
and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence, Washington. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New ,cu 1ng regronal and demograph-
Orleans, Norfolk, Orlando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapofis, Kansas City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, | i¢ breakouts, please call (310)
Portland, Salt Lake City, San Diego. Songs are removed from Callout America after 20 weeks of testing. © 1996, R&R Inc. 788-1695 or (310) 788-1648.

Butthole Surfers
~ “Pepper”

CALLOUT AMERICA
DEBUTS 3.71 (Out of 5)
No. 10 In Rank!

STRONG DEMO PERFORMANCE

WOMEN 12-17 - 3.95!
WOMEN 18-24 - 3.70!

ALREADY NO.| ALTERNATIVE!
MTV HEAVY ROTATION! : ‘|

TOP 5 FOR Ow;fEE 2 MONTHS. THE SMASH YOUR
LISTENERS ARE TELLING YOU THEY WANT TO HEAR!
CERTIFIED GOLD - 32,000 SOLD IN 5 DAYS!
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CHR/PO PTOP 50 — BREAKERS.
AUGUST 16, 1996
B— — No Songs nualifigd For
W oW W ™ ARTIST TITLE LABEL(S) B w 2w w STATIONS/ADDS Breaker Status Thls week
s 2 2 @ DONNALEWIS | Love You Always Forever (Atlantic) 6061 5657 5198 4342 1251
11 12 ALANIS MORISSETTE You Learn (Maverick/Reprise) 5990 6091 6257 6298 125/1
« 3 3 3 JEWEL Who Will Save Your Soul (Atlantic) 4845 4879 4764 4569  117/0
5 & « @ ERICCLAPTON Change The World (Reprise) 4439 4354 4127 3767 119/
2 4 s s TRACY CHAPMAN Give Me One Reason (Elektra/EEG) 3748 4266 4451 4760 107/0 MOST ADDED .
s s s & MARIAH CAREY Forever (Columbia/CRG) 3735 3805 3573 3423 1090 | ,nner e wens Ao0s
w 1 9 @ DISHWALLA Counting Blue Cars (A&N) ‘ 3688 3512 3349 3032 174 | yeney BAINBRIDGE Mouth (Universa) 7
15 12 10 o TONI BRAXTON You're Makin’ Me High (LaFace/Ar/sta) 3632 3499 3181 2882 101/ BRYAN ADAMS Let's Make A Night To Remember ¢4&M) 20
6§ 7 8 9  NATALIE MERCHANT Jealousy (Elektra/EEG) 3502 3752 3956 4074 104/0 GABRIELLE Give Me A Littie More... (Go/DiscsLondonisiang) 19
w u n 1w LOSDEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 3279 3331 3308 3342 9211 BRANDY/TAMIAKNIGHT/KHAN Missing You (EastWestEEG) 14
s s 7 u  FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG) 3175 3793 4218 4615  95/1 CELINE DION it All Coming Back To Me Now (550 Music) 13
s 19 15 @  PRIMTIVE RADIO GODS Standing Outside... (Frgo/ColumbiaCARG) 3069 2673 2286 1879 115/3 | NADA SURF Popular (Elektra/EEG) 12
2 1w 1 1w JANN ARDEN Insensitive (A&M) 3054 3107 3050 3137  91/0 ‘é"?éégll?j‘ggﬁs 5&‘ A‘ifng;'e Heartache (Interscepe) }f
w w w @ HOOTIE & THE BLOWFISH Tuckers Town (Atanfi) 3029 2887 2519 2311 1132 | guocProl MRl o mbtng) 10
7 9 13 15 LABOUCHE Sweet Dreams (RCA) 2675 2934 3498 3817 84/0 L.L. COOL J Loungin (Def JanvRAL/Mercury) 10
715 16 16 MAXI PRIEST {/SHAGGY That Girl (Virgin) 2567 2671 2620 2451 9411 NO MERCY Where Do You Go (Arista) 10
2 2 19 @ NOMERCY Where Do You Go (Arista) 2500 2218 1989 1754 99/10 0ASIS Don't Look Back In Anger (Epic) 10
» 2w @ BADLEES Angeline Is Coming Home (Polydor/A&M) 2399 2346 2167 2014  89/0
w 1w 1 1 COLOR ME BADD The Earth, The Sun, The Rain (GiantwB) 2307 2630 2987 3388  76/0
2 2 2 € QUADCITYDJ'S Cmon N Ride t.. (Quadra Sound/Big BeatAtintic) 2169 2022 1887 1645  94/8
19 20 20 2 BONE THUGS-N-HARMONY Tha Crossroads (Ruthless/Relativily) 2130 2185 2180 2152 84/0
» 2 x @ CRANBERRIES Free To Decide (/sland) 1997 1759 1586 1408 100/5 MOST INCREASED
w = x @ TONYRICH PROJECT Like AWoman (LaFace/drist) 1996 1861 1749 1458 8600 PLAYS o
0 2 2 2  BLESSID UNION OF SOULS All Along (EMI) 1928 2150 2116 2086 72/0 LRI 2 1) NCREASE
1w 17 2 2  CELINE DION Because You Loved Me (550 Music) 1873 2186 2516 2918 74/0 BRYAN ADAMS Let's Make A Night To Remember (A&4)  +748
“ @ x @ MELISSA ETHERIDGE Nowhere To Go (Island) 1846 1606 1364 855  97/3 | JOHNMELLENCAMP KeyWestintermezzo.. (Mercury) +598
© 15 2 o OASIS Champagne Supernova (Epic) 1702 1958 2306 2628  6B/1 m‘{mﬁsfﬂmgmg’}fm %,’,‘fj‘g”) e
u w2 @ BLUES TRAVELER But Anyway (A&M) 1746 1565 1387 1236  86/6 PRIMITIVE RADIO GODS Sianding. (Eiga ColmbaTie) +396
® 3% 1 @ TOMPETTY & THE HEARTBREAKERS Walls (Wamer Bros) 1699 1453 1249 744 9573 BRANDY/ TAMIAKNIGHTAKHAN Missing You (EastWestEEG) +383
— — 4« € JOHN MELLENCAMP Key West Intermezzo (I Saw...) (Mercury) 1627 1029 183 — 88/5 NO DOUBT Spiderwebs (Trauma/Interscope) +329
s u un € GARBAGE Stupid Girl (Almo Sounds/Geffen) 1600 1510 1362 1228 94/8 GHOST TOWN DJ'S My Boo (So So DetColumbia/CRG)  +307
% 32 x € DAVEMATTHEWS BAND So Much To Say (RCA) 1596 1504 1383 1170 85/0 GLORIA ESTEFAN You'll Be Mine (Party Time) (Epic) ~ +301
o w 1 @ R.KELLY | Can't Sleep Baby (I I) (ive) 1562 1387 1225 926  70/2 | NOMERCY Where Do You Go (Arista) +282
2 % 3 & NODOUBT Spiderwebs (Trauma/Interscope) 1542 1213 1014 869 82/8
2 2 wm 35  ALANIS MORISSETTE lronic (Maverick/Reprise) 1533 1550 1813 1969  63/0
2 2z 3  MARIAH CAREY Always Be My Baby (Columbia/CRG) 1519 1646 1888 2078  63/0
% 2 u € DOG'SEYE VIEW Everything Falls Apart (Columbia/CRG) 1449 1431 1566 1872 61/ HOTTEST
— — & € CELINE DION It's All Coming Back To Me Now (550 Music) 1388 794 60 6 9013
— % ® % KEITH SWEAT Twisted (Elektra/EEG) 1336 1137 856 551 61/9 J— zgcunnsnrs
- a3 ¥ GIN BLOSSOMS As Long As It Matters (A&M) 1288 1158 963 539 7373 .
~ ~ = @ OASIS Don't Look Back In Anger (Epic) 90 743 56 284 T0AD | [y (et
- » « @ BUTTHOLE SURFERS Pepper (Capitol) 901 176 758 670 60/3 EVERYTHING BUT THE GIRL Missing (Atlantic)
— 4w« NEW EDITION Hit Me Off (MCA) 876 881 869 660  60/1 BRANDY Sittin’ Up In My Room (Arista)
2 % 3 a  ROBERT MILES Children (Arista) 865 1060 1463 1897  41/0 GIN BLOSSOMS Follow You Down (A&M)
w 