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In celebration of CMA Week, R&R
presents a new chapter in a continuing
retrospective series. This instaliment
focuses on the '60s and features chats
with country music’s movers and shakers
in Nashville then and the new contingent
that was emerging on the West Coast.
Also, a tribute to Country Music Hall of
Fame inductees Ray Price, Buck Owens,
and Patsy Montana ... and Music Row's
record industry big guns talk about the
state of country music today.

Pages 40, 45

STEVE FEINSTEIN REMEMBERED

Radio lost one of its classiest
professionals last week with the death
of KKSF/SF PD (and former R&R
AOR Editor) Steve Feinstein. Friends,

co-workers pay tribute.
— Pages 3, 100

Herb McCord, Peter Ferrara
unite again to bring back
Granum Communications

Bobby Kraig, Denise Nichols earn
top posts at Arista/Nashville & Career

Page 3

¢ Heidi Jo Spiegel Sr. VP/Promo
at Next Plateau

¢ Kevin Metheny Dir/Programming
for Jacor/Jacksonville

e Diana Laird PD at KGGI/Riverside
Page 14

' THIS #] WEEK

GHR/POP

= DONNA LEWIS | Love You Always Forever (Atiantic)
CHA/RHYTHMIC

= KEITH SWEAT Twisted (Elektra/EEG)

URBAN
» BLACKSTREET No Digqity (/nterscope) |

URBAN AC
* LUTHER VANDROSS Your Secret Love (LV/Epic) |

COUNTRY
* TRISHA YEARWOOD Believe Me Baby (I Lied) (MCA)

NAC
« DAVIO SANBORN Spooky (Elektra/EEG)

HOT AC
* DONNA LEWIS | Love You Always Forever (Atlantic)

AC
* ERIC CLAPTON Change The World (Reprise)

ACTIVE ROCK

* TONIC Open Up Your Eyes (Polydor/A&M)
ROCK

= RUSH Test For Echo (Atlantic)

ALTERNATIVE
« EELS Novocaine For The Soul (DreamWorks/Geffen)

ADULT ALTERNATIVE
» SHERYL CROW If It Makes You Happy (A&M)

THE INDUSTRY’S NEWSPAPER

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

Jacor Communications ap-
pears to be making the most of the
spoils fromits recently closed merg-
er with Citicasters. The radio giant
has traded former Citicasters TV sta-
tion WTSP-TV/Tampa for six
Gannett radio stations — includ-
ing CHR simulcast KIIS-AM &
FM/Los Angeles — giving Jacor
its first stations in that city.

OCTOBER 4, 1996
Jacor Gets Gannett’s KIIS

& Swaps TV outlet for L.A., SD, Tampa stations

NEWSSTAND PRICE $6.50

By CAROL ARCHER
R&R NAC EDITOR

Broadcasting Partners.

Since Evergreen Media's inception
in 1988, Scott Ginsburg has steered the
company toward becoming the nation’s
largest pure-play radio entity. Ginsburg
has aggressively and strategically craft- §
ed Evergreen’s Top 10 market focus by
actively consolidating stations in top rev- |3
enue markets and acquiring groups such
as Pyramid Communications and

Today, Evergreen owns 42 radio sta-
tions in the nation’s top 12 markets, including
recently resurrected CHR/Rhythmic WKTU/
New York. On the eve of the upcoming NAB
Radio Show (10/9-12), Chairman/CEQO Ginsburg
discussed the past eight years and what the fu-
ture holds for Irving, TX-based Evergreen.

R&R: How would you describe Ever-
green’s corporate culture and why does that
culture promote good radio?

Scott Ginsburg: The fact is, Evergreen
doesn’t have a corporate credo as to how to
run a radio station. We do have a very strong,
in-house general manager system with a lot

of resources — financial, programming,

Evergreen’s Explosive Growth

® Chairman/CEQ Scott Ginsburg discusses company’s rise to the top

management, and business judgment.
R&R: What is your approach to
staffing in this changing landscape?
SG: Our approach has never been to
find a way to contract the number of
people it takes to run a radio station.
Rather, it has been to find the best peo-
ple to run a station. Because of our fo-
cus in the nation’s largest markets, we
find there’s an exceptional amount of
revenue that’s available per radio sta-
tion. By having a full complement of
management personnel staffing the ra-
dio station with exceptional people, we’re able
to convert ratings into revenues and broadcast
cash flow. We don’t see the opportunity to use
consolidation and the clustering of radio stations
in order to save significant amounts of money in
personnel. In fact, we continue to look for more
seasoned PDs. on-air people, GMs, and business

Ginsburg_

and salespeople all the time.

R&R: How do you recruit?

SG: We participate in a number of methodol-
ogies. The one that everyone is most familiar
with — and it’s an inane one in this industry —

INTERVIEW/See Page 42

Geffen Ups Catania
To Head/Promotion

Geffen Records has named
Bob Catania Head/Promotion, a
1 senior man-
agement posi-
il tion equiva-
) lentto Sr. VP.
" Catania had
<1 been what he
A calls the “East
| Coast Guy™ on
Geffen’s na-
tional promo-
tion staff.

“We pride
ourselves on
being quick to embrace technol-
ogy.” label President Bill Bennett
told R&R. “Bob has always had
a grasp of technology and how
to use it in his favor. When he
came to Getfen, he reinforced that
with our staff. And I think he will
be even much more on the cut-
ting edge of technology without
me in the way.”

Catania — who relocates from
Geffen's New York office to its
L.A. branch — said, “We have a
tremendous promotion staff. I

CATANIA/See Page 18

Catania

ABG Reshuffles Its GM Deck

M Hare, Sansone, Fezzey, and Steinmetz rise
as 33-year vet Schrutt announces retirement

BC Radio’s upper management under-

went a mini-consolidation Tuesday
(10/1) when the operation of a dozen stations
was reshuffled between four GMs. The re-
alignment — which follows the retirement of
33-year company veteran and WKHX-AM
& FM & WYAY-FM/Atlanta PresidentGM

Norm Schrutt and the sudden departure of §§

20-year manager John Cravens, who was
President/GM of WHYT-FM/Detroit — is
as follows:

* WBAP-AM/Dallas-Ft. Worth President/
GM John Hare has tacked on similar respon-
sibilities for crosstown KSCS-FM.

» Hare replaces Victor Sansone, who

moves to Schrutt’s President/GM post in At- |

lanta.

* WJR-AM/Detroit President/GM

Michael Fezzey has added Cravens’s old

duties at WHYT-FM.

Additionally, KQRS-AM & FM &
KEGE-FM/Minneapolis President/GM
Mark Steinmetz had assumed “managerial
responsibility” at WLS-AM & WKXK-FM/
Chicago; Hare will work in a similar capaci-

ty for WIR & WHYT. In essence. Steinmetz |
and Hare will supervise the GMs at the Chi- ﬂm

ABC/See Page 18

Schrutt

Sansone

Fezzey

]

Jacor will also receive News/
Talk-AC combo KSDO)-AM &
KKBH-FM/San Diego and Hot
AC simulcast WDAE-AM &
WUSA-FM/Tampa-St. Peters-
burg. It is adding the San Diego
stations to its XTRA-AM &
FM & KHTS-FM there and
reaches the FM limit m Tampa.
where it already has WFLA-
AM, WDUV-FM, WFLZ-FM,

JACOR/Se2 Page 18

R&R Taps Mainelli
As News/Talk Editor

When WABC/New York pro-
grammer John Mainelli an-
nounced his [7
resignation in
March 1995,
he told R&R
News/Talk
Editor Randall
Bloomgquist
that he planned [
to “hang out for §
a while ... re-
charge my bat-
teries” (R&R
3/3/95). Nine-
teen months later. Mainelli's all
charged up and ready for his next
challenge: succeeding Bloomquist
as R&R’s News/Talk Editor.

“Upon Randall’s departure, we
invited John to f1ll in for us on a
parttime basis.” said R&R Pub-
lisher/CEOQ Erica Farber. “As
time went by. he became so ener-
gized with his involvement that
we were able to secure his talents
on a fulltime basis.

“John brings to R&R a tremen-

MAINELLI/Sze Page 32

Mainelli

R&R To Dehut
Daily Online
News Service

R&R will debut the first con-
tinuously updated news service
to the radio industry on its World
Wide Web site, beginning Octo-
ber 10.

R&R Online will be updated
at least twice during each busi-
ness day, featuring last-minute
station ownership changes, per-
sonnel moves, group owner hold-
ings, stock market closing pric-
es, government and regulatory
actions that affect radio. and oth-
er important industry news. Ad-
ditional updates will happen as
news breaks. The service will
continue to offer same-day up-
dates of Arbitron and AccuRat-
ings results from the Top 100
markets.

The R&R Online industry
news service will be available
free during an introductory peri-
od to all R&R subscribers. Tt will
then be available for a nominal
fee.

ONLINE/See Page 32

21 Ways To Reduce Stress: Page 26
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Memorial Services
Set For Feinstein

A memorial service for Steve Fein-
stein— fonner R&R AOR Editor and
pioneering radio
programmer who
helped get the
NAC format off
| the ground at
KKSF/San Fran-
cisco and turned it
into the adult pow-
erhouse it is today
| — will be held to-

day (10/4) at the
Herbst Theatre in
San Francisco.

Feinstein, 40, died after a 30-floor
fall from a downtown San Francisco
hotel — an apparent suicide — leav-
ing in his wake dozens of grief-
stricken co-workers and countless
friends and admirers.

“Steve was such a creative, talent-
ed, capable, and lovable man, we are
all just devastated by this loss,” re-
marked Phil Melrose, President of
KKSF parent Brown Broadcasting.

Feinstein joined KKSF in 1987 to
turn on a new format he termed “Hip
AC,” playing an eclectic mix of new
age, jazz, and atmospheric music
well before the NAC term was
coined. The station is now a peren-
nial San Francisco ratings leader
among adults 25-54.

Prior to that, he was R&R AOR Ed-
itor between 1983-1987, MD of
WYSP/Philadelphia, and overnight/
swing personality at crosstown WIOQ.

A scholarship fund is being estab-
lished at Feinstein’s alma mater. Con-
tributions can be made to the Steven
Lee Feinstein Memonial Fund, School
of Communication & Theatre, c¢/o
Development Office, Temple Univer-
sity, Philadelphia, PA 19122.

R&R NAC Editor Carol Archer
pays tribute to Feinstein on Page
100 of this week’s issue.

Feinstein

New Music ‘Loop’ Is
Adult Alternative

Evergreen Media Talker WL.UP/
Chicago returned to a music format
last Monday (9/30) in the form of
an Adult Alternative aimed at 25-
44s. Two high-profile Loop person-
alities — middayer Kevin Mat-
thews and afternooner Danny
Bonaduce — have moved to sister
WMYVP-AM in their respective
dayparts, although morning talker
Jonathon Brandmeier remains on
both the Loop and "MVP.

Evergreen President/COO Jim de
Castro stated, “{WLUP] is the flag-
ship station that Evergreen Media
was built on. We have gathered all
the resources responsible for Ever-
green successes in other markets to
put the best possible music station
together for Chicago.” The station’s

1
3

Local +7%
National =2%

Source: RAB

August National Biz Tapers |

N ational radio business suffered declines in most regions of the country dur-
ing August, according to the RAB’s monthly stats. The decline dragged
down a 7% gain in local business to an overall gain of 5% for the month and 6%
on a year-to-date basis. But RAB President/CEQ Gary Fries said both local and
national business are still relatively strong and will continue that way through the
end of the year thanks to the upcoming presidential election and a healthy eco-

nomic outlook.

McCord, Ferrara Partner (Again) For
Granum Radio Management Consultancy

Radio broadcast
vets Herb Mec-
Cord and Peter
Ferrara have re-
entered the busi-
ness under the ae-
gis of theGranum
Communications
Corporation. The
company  will
serve as a radio
management
consultancy. McCord

McCord and Ferrara were partners
in Granum Communications Inc.,
which owned 12 stations until its
$425 million sale to Infinity Broad-
casting earlier this year. The original
Granum was capitalized to the tune

| of $100 million by
| Kohlberg Kravis
Roberts & Co.
“Peter and 1
{ have worked with
some of the best
il people in the busi-
i ness,” McCord
said. “From our
years of experi-
ence with both
mature properties
and turnaround
situations, we believe we can help
other groups, stations, and individu-
als achieve greater success.”
McCord and Ferrara first worked
logether at Greater Media in the
1970s vefore leaving to join Granum.

Ferrara

No Kidding: Children’s Broadcasting

Files Lawsuit Against ABC/Disney

Just two months after they
severed advertising and
marketing ties, Children’s
Broadcasting Corp.
(CBC)is suing ABC Radio
and its parent, the Walt Dis-
ney Co., for allegedly try-
ing to steal its format and
push CBC out of the kids’
radio market.

In the suit, filed in Min-
nesota’s U.S. District Court,
CBC is claiming ABC used
its yearlong relationship with CBC
*“to obtain confidential business in-
formation of CBC which ... is being
unlawfully used by ABC and Dis-
ney to develop and market a com-

WLUP/See Page 32 | peting children’s radio network in

substantially the same for-
mat marketed by CBC.”
4 Since 1995, ABC had

been CBC’s national sales
rep and was responsible for
all network ad time on
CBC’s Radio AAHS net-
{ work. In late July, ABC an-
31 nounced plans to test a 24-
hour children’s radio net-
work that would target
CBC’s audience. Shortly
after that announcement,
ABC split with CBC, citing a con-
flict of interest.

CBC Chairman/CEO Christo-
pher Dahl told R&R the suit is

CBC/See Page 32 | |
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Arista-bareer Resets Promotion Staffs
= Kraig VP; Nichols, Dame take top nat’| posts

Arista/Nashville St. Director/Na-
tional Promotion Bobby Kraig has
been upped to VP/Promotion for
both Anista and sister label Career.
At the individual labels, Career Di-
rector/National Promotion Denise
Nichols has been elevated to Sr. Di-
rector/National Promotion, and Aris-
ta Manager/Midwest Regional Pro-
motion Dave Dame has risen to
Director/National Promotion.

The restructuring was officially an-
nounced Friday (9/27) by Arista-Ca-
reer President Tim DuBois. The
changes come after Arista-Career
VP/Promotion & Artist Develop-
ment Jack Weston expressed a de-
sire to curtail his label activities.
Working a reduced schedule,
Weston remains on board as Man-
ager/Special Promotions for both
labels.

Kraig Nichols

Among the other changes at Aris-
ta:

* Director/Southeast Regional Pro-
motion Mike Owens has risen to Di-
rector/Field Promotion.

* Manager/Northeast Regional
Promotion Teddi Bonadies has been

ARISTA/See Page 32

Arrow Points Way To NAB

KCBS-FM (Arrow 93)/L.A. will welcome visitors to the NAB Radio Con-
vention on October 9-12 with this billboard facing the L.A. Convention
Center.

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

310-788-1625
310-553-4330
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

newsroom@ rroniine.com
jill@rronline.com

hmowry @rronfine.com

HOW T0 HEACH [/ RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

<> GO

moreinfo @ rrontine.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

e

D

310-553-4330
202-783-3826
615-244-8822

615-248-6655

WEB SITE: http://www.rronline.com
310-203-8727
310-203-9763
202-783-0260

garrett @ rrontine.cam
mailroom @ rronline.com
mailroom@ rronline.com

Ihelton @ rronline.com

-

Rt e L

——ii A kica A d o histiak-6o00


www.americanradiohistory.com

Changing the way
i0 does

For nearly 20 years, Strategic has
been the leader in radio research
innovations, offering fresh insight
and exciting new ideas.

In fact, our innovations have actually
helped change the way radio does
business, in both programming and sales.

In 1980, we introduced the first
dedicated phone center to an industry
that had previously “farmed out” its work
to low-quality local subcontractors. What
Strategic pioneered has changed the way
research is done throughout the radio
industry.

In 1984, we offered an alternative
to the traditional once-a-year research
studies with “Strategic & Tactical Audience
Research (STAR)"—a sophisticated,

comprehensive program of weekly
audience research that includes testing
of currents, recurrents, and oldies, plus
ongoing perceptual research. Today, STAR
is America’s premier research program,
used by leading radio stations across the
U.S. and Canada, plus both MTV and VH1.

In 1988, our Format Search
revolutionized the way that major
broadcast groups identify and evaluate
potential formats. Our unique study can
actually predict shares and rankings in
key sales demos for up to five potential
formats.

In 1992, we introduced our most
dramatic innovation yet—AccuRatings.
This state-of-the-art management
information tool tracks changes in radio
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listening behavior on a weekly basis.
AccuRatings allows programmers to make
smarter decisions, and it allows sales-
people to introduce newer, fresher and
better information into the sales process.

In 1996, we premiered Qualitative
2000 which provides salespeople with
customizable quarterly data in hundreds
of categories, further improving the
relationship between radio and its clients.

What does the future hold? More
changes and more opportunities.

We're introducing cutting-edge
technology into our phone center to
improve research quality and provide
faster turnaround. We're developing
sophisticated new desktop software for
our entire range of products. And as radio

continues to evolve and grow, Strategic is
the firm that will continue to be the leader
in innovation, helping its clients achieve
further growth and additional success.

Want to change the way you do business?

Call 1-800-777-8877.

180 N. Wabash Avenue, Chicago, IL 60601

e amaricanradiohistonsaeam..
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DAB Proponents Mull Technology’s Future
O IBOC's possibility discussed at CEMA workshop

An in-band, on-channel (IBOC) digital radio system may
not be impossible. However, the short-term prospects for its
development don’t look promising.

That was the sentiment at the
Consumer Electronics Manufac-
turers Association’s (CEMA) an-
nual digital workshop in Philadel-
phia this week.

Last week AT & T/Lucent Tech-
nologies removed its IBOC system
from CEMA’s tests. That move,
combined with USA Digital Ra-
dio’s withdrawal two months ago,
has increased industry opinions
that the technology isn’t viable.

In-Band A ‘Real’ Option?
Michel Tremblay, head of the
Canadian Association of Broad-
casters, noted there is “little or no
evidence [in-
band] systems can m
work in the real
world.” Canada
recently imple-
mented the Eure-
ka-147 system,
which operates
using L-band fre-
quencies. The
U.S. is precluded
from using the
L-band because it
is allocated to ser-
vices such as the military. Eureka-
147 is considered to be the world
standard outside the U.S.

Throughout the panel discussion
on digital audio. engineers and
manufacturers reiterated their be-
lief that digital broadcasting —

whatever form it takes — would
not be a competitor toAM and FM
broadcasters, but a ‘“‘replacement
technology.”

“AM and FM will not disappear
overnight. Only a few will be dig-
ital [initially], and most will simul-
cast for 10 to 15 years,” Tremblay
said of Canada’s digital broadcast-
ers. Canada has allocated all of
its digital spectrum to existing
broadcasters, while the U.S. has
favored granting additional spec-
trum to new licensees.

Proponents of DAB stressed that
it is in broadcasters’ interests to
support digital radio, especially

| am very annoyed by what the NAB is saying.
It doesn’t seem like they’re very motivated to
find a host station. They ought to be able to

convince some broadcaster to try out this new
technology, but I'm not sure they even had a

strategy for doing that.
—Edward Chen

since computers, cable, and tele-
vision will soon be able to provide
many of the same services radio
does — with much better sound
quality.

“Can U.S. broadcasters be com-
petitive against [new technolo-

gies]?” asked Delco Electronics’
Scott Wright. “Yes. Local ser-
vices will always be competitive,
but not without an increase in the
quality of sound.”

Panelists extolled the data servic-
es that could theoretically accom-
pany DAB — such as personalized
traffic updates and coupon printouts
from advertisements — but be-
moaned the fact that Canada, Mex-
ico, and most of Europe are well
ahead of the U.S. in implementing
DAB. They also admitted that such
features only seem realistic with the
Eureka system.

Need Host Station

But in an interview last week,
AT&T/Lucent Signal Processing
Branch Technical Manager Ed-
ward Chen
expressed
confidence in
1BOC and
blamed the cur-
rent impasse on
the NAB's in-
ability to find a
host station on
which the sys-
tem could be
tested. He also

m indicated

AT&T/Lucent

is not willing to continue working
with the NAB on IBOC.

“My system works.” Chen said.
“I am very annoyed by what the
NAB is saying. It doesn’t seem

Continued on Page 10

CBS Radio Pares Dallas Portfolio With Swap

O SFX deal helps company meet FCC guidelines

CBS Radio, which has long sought additional properties in
the nation’s capital, last week swapped two Dallas FMs — Ac-
tive Rocker KTXQ and Classic Hits outlet KRRW — for SFX
Broadcasting’s recently acquired Alternative WHFS-FM/

Washington.

The value of the transaction was
placed at $59 million by industry
analyst Jim Duncan, who estimat-
ed that WHFS was worth $51 mil-
lion when SFX bought Liberty
Broadcasting for $227 million in
June.

“The addition of WHFS will
strengthen our presence in the im-
portant Washington market,” said
CBS Radio President Dan Mason.
“WHES is a legendary station with
a quarter-century’s worth of innova-
tive programming as its hallmark.”

“This swap is consistent with our
strategy of exiting markets where we
operate a only a single station, and
building groups of strong FM sta-
tions in markets,” said SFX Exec.
Chairman Robert F. X. Sillerman.

The deal is the second between
the two groups this year. In May,
SFX agreed to exchange KRLD/
Dallas and the Texas State Net-
works for CBS’s KKRW-FM/
Houston.

Continued on Page 10

BUSINESS BRIEFS
FCC’s Budget Boost

hings panned out as expected for the FCC after last week’s sprint to

approve next year's federal budget. The Commission received $189.1
million — a few dollars more than the $185.6 million it's been given the
past two fiscal years.

The FCC has to come up with $152.5 million of that budget through
fees and certain auctions. And the appropriation does not include funds
for the much-awaited yet nowhere-on-the-horizon move to the Portals in
Washington.

Cox IPO A Done Deal
C ox Radio’s (NYSE: CXR) initial public offering of 7.5 million shares of
class A common stock became effective last Thursday (9/26). The
offering price is $18.50 per share. The IPO is for 30% of Cox Radio. The
remaining 70% will be heid by parent company Cox Enterprises.

Cox Enterprises Exec. VP/Radio Bob Neil will be President/CEO of
Cox Radio. Cox said it hopes to raise $120 million from the offering. Ina
release Cox Radio said it would use the proceeds to fund its $250 million
acquisition of NewCity Communications’ 18 radio stations, repay debt,

and for “general corporate purposes.”
The NewCity deal is expected to close in 1997.

FCC Reviews Radio-Newspaper Cross-Ownership

A s promised when it approved the Capital Cities/ABC-Disney merg-
er, the FCC is re-examining its radio-newspaper cross-ownership
caps. In February the Commission gave the companies a year to sell
either a radio station or a newspaper in both Ft. Worth and Detroit. If the
rules are changed, the commissioners have indicated Disney could keep
the properties. Comments are due December 9.

Radio Joins Free Airtime Parade
BS Inc. and Fisher Broadcasting are the first companies to offer
major political candidates free, unedited airtime on the radio this fall.

The companies will offer time on both their television and radio stations.

CBS is offering President Clinton and Republican presidential nominee

Bob Dole from two minutes to two and a half-minutes to speak their minds.

The first broadcast will be October 21.

Fisher is following suit. Its KWJJ-AM & FM/Portiand and KOMO-AM,

KVI-AM & KPLZ-FM/Seattle will air the candidates’ responses in 90-

second news segments. Nineteen stations owned by Sunbrook Com-
munications, a division of Fisher, will also air the broadcasts.

Financial Fest

runtal & Co. has upgraded Emmis Broadcasting Corp. (NYSE:

EMMS) from “neutral” to “outperform long term.” According to wire
reports; Gruntal said the increase was based on price rather than on chang-
es in the company or the industry and cited Emmis’s declining stock price
over the past three weeks as creating an “attractive buying opportunity” ...
Ackerley Communications has declared a two-for-one stock split of its
common and class B stock. Ackerley has an interest in KIR-AM & FM &
KUBE-FM/Seattle and owns seven television stations ... Paxson Com-
munications is selling $150 million in 12.5% cumulative exchangeable
preferred shares this week, according to the Wall Street Journal. The
issue will be exchangeable into senior subordinated debt.

Conventionally Speaking

ashington, DC law firm Dickstein Shapiro Morin & Oshinsky L.L.P.

will be holding a seminar — “Broadcast Financing For The 1990s:

How To Be A Winner In A Rapidly Changing Environment” — on October

9 at the NAB Radio Show in Los Angeles. Panelists include an array of

heavy-hitters on the financia! end of the radio industry. The discussion

will focus on “the availability of new acquisition financing in the aftermath
of the Telecommunications Act of 1996,” the firm said.

Continued on Page 10
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One consulting firm for duopoly strategy with format specialists for
programming, music, talent development and station launch.

Meet John Lund at the NAB Radio Show -- Omni Hotel

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY ¢ COUNTRY o TOP 40 » ROCK ¢ C LASSIC ROCK ¢ OLDIES » NEWS-TALK

WAMA-AMericanradiohtetorvy-—com:


www.americanradiohistory.com

The Fabulous Sports Bahe has over 180 stations
and she’s still working hard for more listeners!
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RADIO BUSINESS

DEALS OF THE WEEK Jl 1996 DEALS TO DATE

o KEWS-FM/Dallas $42 million (est.)
e Jacor-Gannett swap $300 million (est.)

KIIS-AM & FM/Los Angeles

KSDO-AM & KKBH-FM/San Diego

WDAE-AM & WUSA-FM/Tampa-St. Petersburg

o (BS-SFX swap $59 million (est.)
o KRRW-FM.& KTXQ-FM/Dallas
e WHFS-FM/Washington

TRANSACTIONS

Dollars To Date: $12,557,358,520
(Last Year: $4,790,765,967)

This Week’s Action:  $99,820,000
(Last Year: $60,911,569)

Stations Traded This Year: 1789
(Last Year: 1033)

Stations Traded This Week: 30

(Last Year: 33)

TRANSACTIONS AT A GLANCE

KEAG-FM/Anchorage, AK $2.5 million

KEZX-AM & KJOK-FM/Yuma, AZ $1,375,000
KHIS-AM & FM/Bakersfield, CA $2.65 million
KWIZ-FM/Santa Ana, CA $11.2 million
WMOP-AM/Ocala, FL $350,000

WMPZ-FM/Ringgold, GA $960,000

WEAS-AM & FM/Savannah, GA $3.75 million
KEZT-FM/Ames, IA $3.2 million

KFOR-AM & KRFX-FM/Lincoln, NE $5.3 million
WTTM-AM & WCHR-FM/Trenton, NJ $20 million
KPHT-FM/Kindred, ND $800,000 i
WMYB-FM & WYAK-FM/Myrtie Beach, SC $5,125,000
KDXE-FM/Sulphur Springs, TX $525,000
WMAD-AM/Sun Prairie (Madison), Wi $85,000

Jacor’s Jumpin’ After Swap With Gannett
[ CBS Radio completes Dallas divestitures: KEWS to Salem, KRRW & KTXQ to SFX

FREQUENCY: 1130 kHz; 102.9
MHz

| POWER: 10kw; 32kw at 617 feet

' FORMAT: News/Talk; AC

=

KEWS-FM/Dallas
PRICE: $42 million (estimated)
TERMS: Asset sale for cash and
KDFX-AM/Dallas ‘
BUYER: Salem Communications
Corp., headed by Edward Atsing-
er {ll. It owns or operates 38 other
stations.

SELLER: Infinity Broadcasting

WDAE-AM & WUSA-FM/

Tampa-St. Petersburg
TRADED TO: Jacor; it also owns
WFLA-AM, WDUV-FM & WFLZ-

A | FM/Tampa.
Corp., headed by President Mel . )
Karmazin. Infinity is being acquired } :\:A?_'EZQUENCY' 1250 kHz; 100.7

by CBS Radio.

FREQUENCY: 94.9 MHz
POWER: 98kw at 1509 feet
FORMAT: News

BROKER: Gary Stevens of Gary
Stevens & Co.

POWER: 5kw; 100kw at 1211 feet
FORMAT: Hot AC; Hot AC

CBS Radio-SFX

Broadcasting swap

| EXCHANGE VALUE: $59 million
TR T | (estimated)
.= | | TERMS: SFX Broadcasting is
Jacor Communications- swapping WHFS-FM/Washington
Gannett swap for CBS Radio’'s KRRW-FM &
EXCHANGE VALUE: $300 miion | K 1%a-FM/Dallas.
(estimated)
TERMS: Jacor Communications
is swapping WSTP-TV/Tampa for
Gannett's KIIS-AM & FM/Los An-
geles, KSDO-AM & KKBH-FM/San
Diego, and WDAE-AM & WUSA-
FM/Tampa-St. Petersburg.

WHFS-FM/Washington
TRADED TO: CBS Radio, head-
ed by President Dan Mason. It
owns or has agreed to buy 80 oth-
erstations, including WPGC-AM &
FM, WARW-FM & WJFK-FM/
Washington.

FREQUENCY: 99.1 MHz
POWER: 50kw at 459 feet
FORMAT: Alternative

KIIS-AM & FM/Los

Angeles
TRADED TO: Jacor, headed by |
CEO Randy Michaels. it owns or
operates 73 other stations.
FREQUENCY: 1150 kHz; 102.7
MHz

POWER: 5kw; 8kw at 2959 feet
FORMAT: CHR; CHR

KRRW-FM & KTXQ-FM/

Dallas

TRADED TO: SFX Broadcasting

Inc., headed by Chairman Robert
| Sillerman. It owns or has agreed
to acquire 72 stations.
FREQUENCY: 97.9 MHz; 102.1
MHz
POWER: 100kw at 1611 feet;
100kw at 1447 feet
FORMAT: Classic Hits; Rock

KSDO-AM & KKBH-FM/
San Diego

TRADED TO: Jacor; it also owns
XTRA-AM & FM & KHTS-FM/San
Diego.

«Station Ratings

«Station Transactions
sFormats or Affiliations
Estimated Station Revenues

eIndustry Trends
sMarket Statistics
«Station Contacts
+Technical Data
Coverage Maps

Estimated Market Revenues

- KEAG-FM/Anchorage
PRICE: $2.5 million
TERMS: Asset sale for cash
‘ BUYER: Pioneer Broadcasting
Co. Inc.,headed by President Elis-
| abeth Clapp Williams. Phone:
(206) 628-3121
SELLER: Ingstad Alaska Broad-
casting Inc., headed by President
Thomas Ingstad. Phone: (612)
471-0970
FREQUENCY: 97.3 MHz
POWER: 100kw at 594 feet
FORMAT: Oldies

d: L Iz s 1

| KEZC-AM & KJOK-FM/

Yuma

PRICE: $1,375,000

TERMS: Asset sale for $600,000

cash, a $175,000 non-compete

agreement, a $250,000 consulting

agreement, and a 10-year,

| $350,000 promissory note at 7%
interest

| BUYER: MonsterMedia L.L.C.,

| headed by principals Joseph
Soldwell and Gordon Lewis

| SELLER: MagnaMedia Inc., head-
ed by President James Stowe.
Phone: (520) 782-4321
FREQUENCY: 1400 kHz; 93.1

| MHz

| POWER: 1kw; 100kw at 79 feet
FORMAT: B/EZ; Hot AC

' Bakersfield
PRICE: $2.65 million
TERMS: Asset sale for cash
BUYER: Hemisphere Broadcast-
ing, headed by owner Clifford
} Burnstein. It owns or operates
KKXX-FM & KRAB-FM/Bakers-

field; KYNO-AM, KJFX-FM &
KFRR-FM/Fresno; KSTT-FM,
KSLY-FM/San Luis Obispo; and
KXFM-FM/Santa Maria, CA.
SELLER: International Church of
the Foursquare Gospel Inc.,
headed by President James Rog- |
ers. Phone: (213) 484-2400
FREQUENCY: 800 kHz; 96.5 MHz
POWER: 1kw day/440 watts night;
50kw at 499 feet

FORMAT: Religious; Religious
BROKER: Randy George of Ster-
ling Associates

KWIZ-FM/Santa Ana
PRICE: $11.2 million

TERMS: Asset sale for cash
BUYER: Liberman Broadcasting |
Inc., headed by Presidents Jose

| and Lenard Liberman. It owns |

Not only does BIA have the information you need.. ..

KKHJ-AM/Los Angeles, KBUE-
FM/Long Beach, and KWIZ-AM/
Santa Ana. Phone: (213) 520-1055
SELLER: Odyssey Communica-
tions Inc., headed by President
Michael Kakoyiannis. It owns five
other stations, including KLYY/Fall-
brook-L.A. Phone: (914) 592-1071
FREQUENCY: 96.7 MHz
POWER: 3kw at 207 feet
FORMAT: Ethnic

PRICE: $350,000

TERMS: Asset sale for $175,000
cash and a $175,000 promissory
note at 6.7% interest

BUYER: Florida Sportstalk Inc., |
headed by President Gordon \
Smith. Phone: (352) 351-4466
SELLER: WMOP Broadcasting
Inc., headed by President Dick An-
drews. Phone: (904) 732-2010
FREQUENCY: 900 kHz

POWER: 3.3kw day/23 watts night
FORMAT: Country

Broadcast ... we know what

ISR

PUBLICATIONS

BIA Publications, Inc.

1-800-331-5086

fo do with it.

«Customized Research & Databases

* MastferAccess Software
Investment Guides
Industry Directories
*Newsletters

+Mailing Labels, and so much more...

—voramericanradiohistory o

- WMPZ-FM/Ringgold

(Chattanooga)

PRICE: $960,000

TERMS: Asset sale for $200,000
cash; $135,000 assumption of debt;
a $250,000 non-compete agree-
ment; and a 10-year, $375,000
promissory note at 9% interest
BUYER: Brewer Broadcasting
L.L.C., headed by President Jim
Brewer. It owns WJTT-FM/Chat-
tanooga.

SELLER: SMI Communications
Inc., headed by Thomas Brooks
FREQUENCY: 93.7 MHz
POWER: 3kw at 328 feet
FORMAT: Urban

BROKER: Bill Cate of Sunbelt
Media Inc.

WEAS-AM & FM/

Savannah

PRICE: $3.75 million

TERMS: Asset sale for cash
BUYER: Ogeechee Broadcast-
ing Co. Inc., headed by President
Eddie Esserman. It is a partial
owner of WMAZ-AM & WAYS-FM/
Macon, GA.

SELLER: WEAS Inc., headed by
President Marie Rivers
FREQUENCY: 900 kHz; 93.1 MHz
POWER: 4.35kw day/152 watts
night; 97kw at 981 feet

FORMAT: Sports/Talk; Urban
BROKER: George Reed of Media
Services Group Inc.

KEZT-FM/Ames

PRICE: $3.2 million

TERMS: Asset sale for cash
BUYER: Saga Communications
Inc., headed by President Ed
Christian. It owns or operates 34
other stations. Phone: (313) 886-

Continued on Page 10
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The Brown Organization
to
Evergreen Media Corporation

$115,000,000

Sy s

Sunshine Wireless, Inc.
to
OmniAmerica Group

$78,300,000

(RO Cp—

Radio West
to
Citadel Communications

$7,700,000

sy s

OmniAmerica Group
to
Citicasters

$24,000,000

[N G-

OmniAmerica Group
to
Nationwide Communications, Inc.

$43,500,000

[ C—

OmniAmerica Group
to
Chancellor Broadcasting Company

$178,000,000

— gy

Radio Elizabeth, Inc.
to
Children's Broadcasting, Corporation

$11,500,000

[ G-

SFX Broadcasting, Inc.
to
Bonneville International Corporation

$25,000,000

— e

Brown Broadcasting Company
to
Sandusky Radio

$29,250,000

.

IBS Corporation
to
KALI-FM, Incorporated

$9,100,000

s —

Midcontinent Media, Inc.
to
Chancellor Broadcasting Company

$22,000,000

ey

Alta Gulf, Inc.
to
Citicasters, Inc.

$8,000,000

m*m

Marathon Broadcasting Corporation
to
Triathlon Broadcasting Company

$3,300,000

$3,131,400,000

12 month trailing...

Beasley Broadcast Group
to
Evergreen Media Corporation

$103,000,000

[F Cp—

The Kravis Company
to
Cox Broadcasting

s ——

Evergreen Media Corporation
to
EZ Communications

e oy —

Chancellor Broadcasting Company
to
American Radio Systems, Inc.

$33,000,000

[ G-

Chancellor Broadcasting Company
to
Evergreen Media Corporation

$30,000,000

——*-——n

HMW Communications, Inc.
to
SFX Broadcasting, Inc.

$43,000,000

s oy s

Tichenor Media System, Inc.
and
Clear Channel Communications, Inc.
with
Heftel Broadcasting Corporation
$690,000,000

P C—

KIFM Broadcasting, L.P.
to
Jefferson Pilot Communications

$28,750,000

sy —

Pyramid Communications, Inc.
to
Evergreen Media Corporation

$306,500,000

[ C—

Tribune Broadcasting Company
to
Henry Broadcasting

$13,000,000

-—*—_

Panache Broadcasting, L.P.
to
Mercury Radio Communications

$48,000,000

s

Shamrock Broadcasting, Inc.
to
Chancellor Broadcasting Company

$395,000,000

Star Media has sold or

closed over Three Billion Dollars
in station transactions over

the last twelve months.

Chancellor Broadcasting Company
to
Secret Communications

$27,000,000

T |§

TK Communications
to
Paxson Communications, Inc.

$57,500,000

s .

Evergreen Media Corporation
to
Mercury Radio Communications, Inc.

$19,500,000

s

Evergreen Media Corporation
to
American Radio Systems, Inc.

$12,500,000

T —

Crescent Communications
to
Tichenor Media System, Inc.

$40,000,000

[ S—

Crescent Communications
to
Evergreen Media Corporation

$44,000,000

P S —

Olympic Broadcasters, Inc.
to
American Radio Systems, Inc.

$14,000,000

el R »

Tar Heel Broadcasting System, Inc.
to
Pinnacle Broadcasting Company, Inc. IL

$3,700,000 !

—*—-

Zapis Communications
to
American Radio Systems, Inc.

$24,800,000

g S

Diamond Broadcasting, Inc.
to
Group W Radio, Inc.

$77,000,000 '

IO p—

Compass Radio Group, Inc.
to
Par Broadcasting, Inc. {

$68,000,000 |

w— oy —

Sun Mountain Broadcasting Stations
to
Trumper Communications, Inc. i

$5,250,000

m*m

Secret Communications, L.P.
to
Evergreen Media Corporation {

$237,750,000 |

"Radio's Full Service
Financial Specialists' r«

RSEEES

YT TrE——

_________nany amaricanradinhictans cam —_

5080 Spectrum Drive, Suite 609 East » Dallas, TX 75248  (972) 458-9300
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TRANSACTIONS

Continued from Page 8

7070

SELLER: Bunce Broadcasting
Inc., headed by President Bob
Bunce. Phone: (515) 232-0104
FREQUENCY: 104.1 MHz
POWER: 100kw at 1011 feet
FORMAT: AC

___iNeDrosxa
KFOR-AM & KFRX-FM/
Lincoln

PRICE: $5.3 million
TERMS: Asset sale for cash
BUYER: Three Eagles Commu-
nications Inc., headed by CEO
Rolland Johnson. Phone: (402)
483-5100

SELLER: KFOR/KFRX Broad-
casting Inc., headed by President
Edward May Jr. Phone: (402) 483-
5100

FREQUENCY: 1240 kHz; 102.7
MHz

POWER: 1kw; 100kw at 430 feet
FORMAT: AC; CHR

;.4.\ i

R-FM/

WTTM-AM & WCH
Trenton
PRICE: $20 million

RADIO BUSINESS

TERMS: Asset sale for $15 million
cash and a three-year, $5 million
promissory note at 6% interest
BUYER: Nassau Broadcasting
Partners L.P., headed by President
Lou Mercanti. It owns and oper-
ates WPST-FM/Trenton. Phone:
(609) 924-1515

SELLER: Great Scott Broadcast-
ing, headed by President Faye
Scott

FREQUENCY: 920 kHz; 94.5 MHz
POWER: 1.4kw day/1kw watts
night; 50kw at 492 feet

FORMAT: News/Talk; Religious
BROKER: Dan Gammon of Amer-
icom for Great Scott Broadcasting

b

vortn va

KPHT-FM/Kindred (Fargo)
PRICE: $800,000

TERMS: Asset sale for cash
BUYER: MSB Inc., headed by
President Richard Voight. It owns
or operates KPHT-AM & KFGO-
FM/Fargo and KVOX-AM & FM/
Moorhead, MN.

SELLER: Above and Beyond
Broadcasting L.L.C., headed by
President James Erickson.
Phone: (701) 293-0471
FREQUENCY: 92.3 MHz 1
POWER: 25kw at 328 feet
FORMAT: CHR

WMYB-FM & WYAK-FM/

Myrtle Beach

PRICE: $5,125,000

TERMS: Asset sale for $350,000
cash; a four-year, $3.55 million
promissory note with no interest for
WYAK; and a two-year, $1,225,000
promissory note with no interest for
WMYB

BUYER: Pinnacle Broadcasting
Co., headed by Chairman Phillip
Marella. It owns 16 other stations,
including WRNN-FM/Myrtle Beach.
SELLER: Multi-Market Radio Inc.,
headed by President/CEO Michael
Ferrel. it owns or operates nine oth-
er stations.

FREQUENCY: 99.5 MHz; 103.1
MHz

POWER: 13.5kw at 446 feet;

12.5kw at 328 feet

FORMAT: Country; Nostalgia
BROKER: Paul Leonard of Star
Media Group

KDXE-FM/Sulphur
Springs

PRICE: $525,000

TERMS: Asset sale for cash
BUYER: Ninety Five Nine Inc.,
headed by President John Mitch-

HELPING RADIO ENTREPRENEURS
BuiLp THEIR COMPANIES

$75,000,000
Senior Debt Financing
has been arranged for
Paxson Communications
Corporation

€

COMMUNICATIONS
EQUITY

_ASSOCIATES

$150.000.000
Senior Credit Facility
has been arranged for
Paxson Communications

Corporation

COMMUNICATIONS

QUITY
" ASSOCIATES

$24.200,000
Senior Debt Financing

has been arranged for

Mel Wheeler, Inc.

COMMUNICATIONS
_ EQUITY
ASSOCIATES

$11,200,000
Equity Capital

has been arranged for

Shockley Communications
Corporation

€

COMMUNICATIONS
EQUITY
ASSOCIATES

$10,000,000
Sale of Preferred Stock

has been arranged for

Excl’ Holdings, Inc.

©

COMMUNICATIONS
_ EQUITY
ASSOCIATES

Financings « Mergers & Acquisitions ¢ Valuations
Strategic Advisory e Merchant Banking

CEA, Inc.
375 Park Ave., Suite 3808
New York, NY 10152

(212)319-1968; Fax (212)319-4293

http://www.commequ.com

CEA and CEA, Inc. are members of the National Association of Securities Dealers, Inc.

and their professional associates are reg

istered with the NASD. Member SIPC.

WWY-ainericantadiohistor:con i

ell. Phone: (318) 869-1301
SELLER: Gilbert Group Inc.,
headed by President Galen Gil-
bert. Phone: (903) 855-6122
FREQUENCY: 95.9 MHz
POWER: 6kw at 285 feet
FORMAT: Country

; ?ﬁ}f’m .
WMAD-AM/Sun Prairie

(Madison)

PRICE: $85,000

TERMS: Asset sale for cash
BUYER: Northwestern College,
headed by President Donald Erick-
son. It owns 11 other stations. (612)
631-5000

SELLER: Point Communications
L.P., head by President Richard
Verne. it owns WIBA-AM & FM/
Madison. Phone: (516) 668-3844

FREQUENCY: 1190 kHz
POWER: 1kw
FORMAT: Nostalgia

For The Record

W SIV-AM/East Syracuse,
NY was included in last

week’s sale of WVOA-FM/
DeRuyter, NY (R&R 9/27). The
“Stations Traded This Year” total has
been adjusted to reflect this.

In last week's KIST-AM/Santa
Barbara & KMGQ-FM/Goleta,
CA deal, the names of the buyer
and seller were inadvertently
transposed: Engles Enterprises
Inc., headed by Steven Engles,
is the buyer; Channel Islands
Broadcasting Inc. is the seller.

"BUSINESS BRIEFS

Continued from Page 6

B O

Shreveport Combo Fined

he FCC levied a hefty fine last week against KWKH-AM & FM/
Shreveport, LA. The fine, in the amount of $16,500, was for inad-
equate EEO recruiting. The stations were not charged with employment

discrimination.

Strauss Starts Strategies

ormer White House Radio Director Richard Strauss has created
Strauss Radio Strategies Inc., a public relations, communications,

strategy and consulting firm.

Compiled from reports by the Associated Press, Dow Jones
News Service, Reuters, United Press International, and R&R staff

writers.

DAB Proponents Mull Technology’s Future

Continued from Page 6

like they’re very motivated to find
a host station. They ought to be
able to convince some broadcaster
to try out this new technology, but
I'm not sure they even had a strate-
gy for doing that.”

IBOC lab tests have proved dis-
appointing at best, but both USADR
and AT&T/Lucent have said they
don’t think the tests give a fair pic-
ture of IBOC’s capabilities.

Chen pointed out that because in-
vestors haven’t been enthusiastic
about IBOC,AT&T hasn’t commit-
ted a lot of resources to the technolo-

gy since its creation in 1993. He also
criticized the Electronic Industries
Association and NAB for insisting
on finding a test site in San Fran-
cisco. “It’s not the best testing site.
It’s the worst-case scenario. And in
the meantime, you can’t find a sta-
tion there, so nothing gets done.
That makes no sense.”

However, it seems Chen is in the
minority when it comes to IBOC’s
merits. As Wright putit, “If in-band
isn’t feasible, we need to accept that.
If we don’t watch our backsides,
someone will have our business. We
have to be proactive.”

CBS Radio Pares Dallas Portfolio

Continued from Page 6

FCC Limits Met

CBS Radio’s pending merger
with Infinity Broadcasting would
have left CBS with eight FMs in the
Big D. But the tax-free, like-prop-
erty exchange — combined with the
sale of a third FM this week —
brought CBS into compliance with
the FCC’s single-market ownership
limits.

The third FM, KEWS, was sold
to Salem Broadcasting for $42 mil-
lion cash plus KDFX-AM. (The
acquisition of KDFX now leaves

CBS with one too many AMs in the
market. CBS is éxpected to spin off
KDMM-AM.) In addition to sat-
isfying the FCC requirements, the
series of spin-offs should keep the
Department of Justice's antitrust di-
vision happy as well.

CBS currently owns Classic Rock
WARW-FM/Washington,; it is ac-
quiring three other DC outlets —
WPGC-AM & FM & WIFK-FM
— in the Infinity merger.

KTXQ and KRRW had 1995 rev-
enues of about $7 million and $4.8
million, respectively, according to
BIA; WHFS’s 95 revenues were
$7.2 million.
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WHY IS ALAN BURNS & ASSOCIATES
THE most recommended
AC/CHR CONSULTING FIRM?

Donna Burns, Dave Shakes, Alan Burns and Jeff Johnson.

Because of our strategic thinking, experience,
and personal attention. No cookie-cutters here.
The result is success for our clients.

For example:

Case study #27 -CHR, Top Five Market

Hired by the #3 CHR in one of America’s largest markets, Alan Burns &
Associates helped this station reposition its music to be distinctly different,
turn a raw but talented morning show into market leaders, and create a
cultural phenomenon with packaging and promotion.

Result: Our client drove the other two CHRs out of the format and scored
the highest ratings in the station’s history.

Case study #28 -Major Market AC

This long-time AC leader had fallen on hard times: its music had lost rele-
vance, its morning show was tired. We helped reposition the station musi-
cally, revived the morning show, assembled a great marketing campaign
and found them an excellent PD.

Result: 25-54 rank shot up 8th to 1st in 6 months.

We can do the same for you. Call 703-648-0000.

JZEMT.J&RT

& Associales.

A few stations we've helped—KHMX, Houston * WBBM-FM, Chicago * KBIG, Los Angeles * WRQX, Washington, DC *
KQKQ), Omaha * WQAL, Cleveland * TTFM/GOLD FM, Melbourne, Australia ® KIIS, Los Angeles * WWMX/WOCT, Baltimore *
KSTP-FM, Minneapolis « WRVQ, Richmond * KEZR, San Jose * WBOS, Boston ®* WRAL, Raleigh * WLTQ, Milwaukee *
WZPL, Indianapolis * WJMN, Boston * MIX 106.5, Sydney, Australia * WWDE/WNVZ, Norfolk * KJMN, Denver *
WOMX, Orlando * WKSE, Buffalo ® RS2, Berlin, Germany and many more.

———did oo orio oo diobictor . oo . S


www.americanradiohistory.com

September 1996

CLOSED

RAINBOW BROADCASTING, INC.
The Brentlinger Family

has sold the assets of
KBZR-FM
Phoenix, Arizona

to

NPR PHOENIX L.L.C.
Scott Fey, Jerry Clifton & Albert Bracht

We assisted the seller in this transaction.

SERAFIN BROS., INC.

P.O. Box 262888, Tampa, FL 33685 (813) 885-6060

Join us
for the

CEA
Financial Breakfast

at the

NAB Radio Show

with a keynote address from
the Honorable
James H. Quello
FCC

Thursday, October 10, 1996

GD 7:30 a.m. - 8:45 a.m.

NV Los Angeles Convention Center
COMMUNICATIONS Petree Hall D
EQUITY etree

ASSOCIATES

Securities Dealers, Inc. and its ional i are regi with the NASD.

RMS MEDIA
MANAGEMENT

REFINANCING
OF

WDAD-AM
WQMU-FM

INDIANA, PENNSYLVANIA

$1,000,000

ANEVAN 1850 Parkway PLACE, SUITE 420

CIAI MARIETTA, GEORGIA 30067
AN (770) 499-8090
ERVICES Ro0ss SECUNDA, PRESIDENT

The can’t-miss meeting for station buyers, sellers, bankers, brokers

THE FUTURE OF RADIO
ACQUISITIONS & FINANCE

Wednesday, Oct. 30, 1996--The Park Lane Hotel, New York City

e CONSOLIDATION STRATEGY: The Importance of Size, Markets
and Multiples in Formation of Large Radio Companies

® SALES & MANAGEMENT: Leveraging In-Market Multiple
Ownership into Bigger and Better Business

e WHAT'S A STATION WORTH?: Risks and Rewards in Properties
and Prices

o MONEY MARKETS: An Inside Look at Costs and Availability of
Equity and Debt Capital

CONFIRMED SPEAKERS: Conference
William Archer, Managing Director, Bankers Trust Publications
Ed Christian, Pres. & CEO, Saga Communications
Joel Hartstone, Mng. Dir., StoneGate Capital Grp.

Steve Hicks, Pres., Capstar

Lisa Hook, Managing Director, Alpine Capital '

Dick Kozacko, Pres., Kozacko Media Services Fe———
Drew Marcus, Managing Director, Alex. Brown & Sons

Kathleen Mayher, SVP & Mgr., Society National Bank [ il (il
Lou Mercatanti, Chmn. & Pres., Nassau Broadcasting ESTC
David Pearlman, co-COO, American Radio Systems

Brian Rich, Mng. Dir., The Toronto-Dominion Bank

Glenn Serafin, Pres., Serafin Bros.

Robert Sillerman, Chmn. & CEOQ, The Sillerman Co.

Jeff Smulyan, Chmn. & CEO, Emmis Broadcasting

Bill Steding, Managing Director, Star Media

Farid Suleman, CFO, Infinity Broadcasting

] For information or to reserve your place, please contact
{ Lorraine Yglesias, Conference Coordinator, Kagan
Seminars Inc. Tel: (408) 624-1536;
. FAX: (408) 624-5882; email: seminars@kagan.com
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TOP STATIONS--TOP PERFORMANCE

Staff Tune-Ups ® Diagnostic Check-Ups
Cash Flow Lubrication  Accounts Rotated
Battery Recharge Workshops ® Asset Valuation
Specialists in Repairs during LMA transition

Think about it: Are you taking better care of
your car than your radio station?

See us at NAB Radio "96
Call Tim Menowsky (813) 960-1101
to schedule an appointment

Dozens of ‘High-Performance Radio’ references from LA, Litle Rock, New York,
St. Louis, Baltimore, San Antonio, Chicago, Tampa, Detroit, San Diego, Wilkes-Barre,

San Francisco, Houston, New Orleons Richmond, aneopohs Tulsa, Cincinnati,
Harnsburg Memphus Milwaukee, Nashville and probably YOUR ‘market.

CLOSED!

WDSM(AM)/KZIO(FM)
and

KXTP(AM)/ KTCO(FM)

Duluth, Minnesota

$3,800,000
by

WDSM/KZIO, Inc. and Head of

Lakes Broadcasting
(Patricia McNulty and Ken Buehler)
to

Shockley Communications
(Terry and Sandy Shockley)

We are pleased to have served as exclusive
broker in this transaction.

p PRk Commimicarions CORPORATION

5044 Dorsey Hall Drive « Sulte 205 « Ellicott City, MD 21042 « 410-740-0250

Access»zto cap

__ .
Deregulatlon 1s rewardlng to.those
with the ability to harness it..

In !thns dynamic marketplace the=
ablhty to grow is necessary to surv"'"':‘e

We have successfully represen‘t@i

broadcasters in securing =
undh}seds of millions of dii[lar,s
~in Semor debt and eqiﬁllty; ‘

.170 Wes m nster Street
Suite 701
““Providence, RI. 02903‘ . e
Tel; (401} 4543130 Fax: $40k) 454=3131-Compuserve: 72203,2457

Visit Our Hospitality Suite at the NAB.
Room 1472, Omni Los Angeles, Oct. 9-12

MEDIA SERVICES GROUP, INC.

ACQUISITIONS » VALUATIONS » FINANCING » CONSULTATION

San Francisco « Philadelphia « Washington * Kansas City * Providence * Salt Lake City * Jacksonville * Richmiond

\_ y,

As of October 1, 1996:
Deals to Date

Dollars to Date: $ 12,457,538,520
(Last Year: $4,743,854,398)

Stations Traded This Year: 1,758
(Last Year: 1,002)

Value of Stations Swapped This Year:
$940,050,000 (est.)

Statistics compiled from FCC filings
and brokers press releases.
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Laird Becomes CHR
KGGI/Riverside PD

Diana Laird — most recently
PD for Westwood One’s Adult
& Rock N’ Roll
format — has
been named PD
at KGGI/River-
side, effective
October 7. She
replaces Bob
! Lewis, who will
exit the Chan-
cellor Broad-
“| casting CHR on

October 4.

“We’re thrilled
to have Diana joining Chancellor
and KGGI,” station VP/GM Bob
Bernstein told R&R. “She is an
outstanding talent and has the abil-
ity to conceive of a plan. implement
it, and make sure it is executed
flawlessly. She’s creative, has CHR
on-air experience, and has worked
markets similar to ours, such as
Fresno and Sacramento. She loves
this radio station and wants to be a
part of it — and we are very lucky
to be able to get her.”

Laird added. “I'm very excited
to become a part of Chancellor and
look forward to working with Bob

LAIRD/See Page 18

Laird

Higher Octave Music execs presented Ottmar Liebert with platinum and
gold awards following a recent L.A. performance. The ceremony included
(I-r) Operations Manager Maria Ehrenreich, band member Jon Gagen, Sr.
VP Linda Nyhan, President/CEQ Matt Marshall, Liebert, Chairman Dan
Selene, Sr. VP Scott Bergstein, and Liebert manager Stefan Liebert.

Faad For Thaught

The Women's Health Luncheon '96 welcomed a variety of industry shak-
ers to the Sony Music Studios to raise funds for the Feminist Majority Foun-
dation and Rock For Choice. ‘Attendees included (I-r) RFC’s duVergne
Gaines, attorney Rosemary Carroll, FMF President Eleanor Smeal, L7
founding member Donita Sparks, Sony Music Entertainment Exec. VP
Michele Anthony, RFC's Michel Cicero, and Mountain Country Women's
Clinic owner Dr. Susan Wicklund.

More Than
Just News!

Come See Us
World Media Expo
Los Angeles Convention Center
October 10-12, 1996
Booth 355 ¢ South Hall

202-736-9620

Viautin Rises To Island SVP/Media Relations

sland Records has elevated John Vlautin to Sr.

VP/Media Relations. He formerly was VP in that
department.

“John has done an extremely good job of repre-
senting the artists and the label to the outside world,”
said label Exec. VP Hooman Majd. “He has put to-
gether a truly first-class team, and his promotion is a
way of recognizing the importance of his department
and the continual expansion of his and his team’s
influence in breaking new artists.”

A 13-year record industry veteran, Vlautin began
his career at Columbia Records in 1983. He iater
spent four years in A&M Records’ publicity depart-
ment, then moved to Island in 1990.

Viautin

Splegel Wllllams Reach Next Plateau

Next Plateau Entertainment has
elevated Heidi Jo Spiegel to St. VP/ }'
Promotion and tapped Kenneth Will- |
iams as Director/National Promotion.
Formerly VP/Promotion for Next Pla-
teau, Spiegel returns following four
years as VP/GM for Big Beat Records.
Williams arrives from indie promotion/
marketing company Elite/ADM,
where he was Mix Show Coordinator.

“Heidi is a dynamo with an enthu-
siasm, energy, and a can-do attitude
that excite the whole company,” Next
Plateau President Eddie O’Loughlin told R&R. “We’re delighted to have
the opportunity to work with her again.”

Spiegel added. “It’s great to be back at Next Platcau with Eddie O’ and [GM]
Dale Roadcap. [ look forward also to working with the Roadrunner staff. I'm
really excited about this place because it’s like we’re starting all over again.”

Spiegel began her career in 1979 with Sunshine Record Distribution
as Director/Promotion. She was tapped for similar duties by Vanguard
Records between [982-85. After a hiatus, Spiegel served as VP/Promotion
for Next Plateau trom 1989 to 1992, when she moved to Big Beat.

Regarding Williams, O’Loughlin told R&R: “Ken impressed us over
the past few years in the way he approached mix show DJs with a combina-
tion of research, intelligence, and personality.”

Spiegel Williams

Metheny To Dlrect Jacor commumcatuons
Programming Operations In Jacksonwlle

Jacor Communications has upped Kevin Metheny |
10 its newly creaied Director/Jacksonville Programming | 4
Operations post. Previously OM for News/Talk-Coun-
try combo WJGR-AM & WQIK-FM/Jacksonville,
Metheny now oversees programming at those two stations
as well as Gospel WZAZ-AM, CHR/Rhythmic WJBT-
¥M, and Urban AC WSOL-FM.

“Kevin has filled this role since arriving in Jackson-
ville, and we felt it was important to formally recognize
his contributions.” stated Jacor VP/Programming Tom
Owens. “Herepresents all the criteria of a multiple-prod-
uct manager: bright, people-friendly. organized, self-mo-
tivated, and passionate ... about our product, that is.”

A former MTV VP/Music Programming & Production, Metheny also has
worked at KQQL/Minneapolis, KFRC-AM & FM/San Francisco, KTKS/
Dallas, WNBC/New York, WMCS/Milwaukee. and WEFM/Chicago.

Metheny

Earache Catches RED Eye

Earache Records recently signed its third consecutive three-year distri-
bution agreement with RED Distribution. Celebrating are (I-r) RED Sr.
VP/GM Ken Antonelli, TriStar Music Group/RED President Sal Licata,
Earache Presidentiowner Digby Pearson and GM Eric LeMasters, and
RED VP/Product Development Alan Becker.

B B e R 0 6 18 1 |
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B MAPPING SOFTWARE FOR RADIO SALESPEOPLE

MAKES
VIAPS
THAI

MAKE

YOU
IVIONEY.

Simple Sales Software with Built-in Arbitron Ratings that
Paints a Picture of Your Audience for your Advertisers.

See Us at NAB Booth 2121

or Call Your Arhitron Representative for Details.

d| = :
e o6 o o o ¢ o o s on
L LS

.......................... ARBITRGIN
TeL: 310-260-5000 TeL: 212-887-1300
Fax: 310-260-6550 Fax: 212-887-1375

© 1996 THE ARBITRON COMPANY
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Introducing the CGI Creative Group.
The one company putting it all together for radio.
Breakthrough creative, solid marketing, more than
25 years of industry experience.

After investing millions in your station,
you want more than a disjointed, piecemeal,
fragmented image. We've all seen it, though.
Some stations continue to plaster their ID
on everything under the sun. Problemis,
the imagesgusually lack continuity and a g -
unique ge‘;tive spark.

‘Mak An Impact.

Our award-winning S~
8 , logo and design work is the start.
el ' ~ Now, we can extend your creative identity
' into every facet of your advertising, marketing -
‘ . and promotions. Whether it's outdoor boards, print
“ ads, direct mail, whatever. We're ready now to show

you work that will have a big impact in your market.
-

L]

»

So call our new CGI Creative Group when you want

to break down harriers. We're the people who

. know how to make you look as good as you
sound. 1-800-331-4438.

~{ommunication
- Graphics Inc

rth Juniper, Broken frrow, OK 74012
18-258-6502 ¢ Fax 918-251-8223

1-800-331-4438 ¢

.......
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Landreth Appointed
WWTN/Nashville PD

KFMB-AM/San Diego Execu-
tive Producer and “Stacy Taylor
Show” producer Jack Landreth has
been named PD at Gaylord Broad-
casting News/Talk WWTN-FM/
Nashville. Kyle Cantrell, who had
served as OM/acting PD, will retain
his OM duties and remain acting PD
of Country sisters WSM-AM & FM.

Cantrell told R&R, “Jack is a guy
who impressed me as being a very
energetic, bright young man. He has
lots of experience in the business,
and [ admire him for that. I think he’s
a perfect fit for the company.”

Landreth joined KFMB-AM in
December 1993 after serving as pro-
ducer for WLUP/Chicago’s “Kevin
Matthews Show.” Before that, he
began his career at crosstown WLS-
AM/Chicago, serving as a produc-
er from 1989 to 1992.

CHR MXQ Goes
Soft AC In
Birmingham

Dick Broadcasting CHR
WMXQ/Birmingham flipped to
Soft AC on September 25 and now
calls itself “Soft Rock, 94.5.” Core
artists include Michael Bolton, Ma-
riah Carey, Gloria Estefan, Whit-
ney Houston, Billy Joel, and Lion-
el Richie. The WMXQ calls are cur-
rently still in place, but new ones re-
portedly are under consideration.

The station had been simulcast-
ing “Murphy In The Morning”
from Hot AC sister WKZL/
Greensboro, but he departed with
the format flip. PD Jeff Tyson now
does mornings instead of afternoons;
Gail O’Brien moves from middays
to afternoons; Production Director
Steve Atkins segues to middays;
and John Michaels continues do-
ing nights.

Tyson told R&R, “The Research
Group does a project for usevery year,
and [this year’s] results showed a huge
hole here for this format. It wasn’t that
[CHR] was bad, but it’s believed Soft
AC has the potential to bring in more
money. We’ll be very music-intensive
for the first six to 12 months.”

Commenting on crosstown AC
WMLJJ, Tyson told R&R, “It sounds
cluttered to me. Their processing is
irritating and fatiguing, and their [per-
sonalities] aren’t as good as ours.
They have a lot of promotions on the
air, and people will soon notice that
we're the soft and comfortable sta-
tion to listen to.”

Among 26 rated signals in this
spring’s Arbitron, WMXQ ranked
eighth 12+ (4.3); Country WZZK-
FM was first with a 12.6 and WMIJJ
ranked third (9.1).

Laird

Continued from Page 14
Bernstein and consultant Guy Za-
poleon. The opportunities within the
company and KGGI are great.”
Commenting on the musical di-
rection of the station, Laird told
R&R, “We need to take the station
in more of an ‘Adult CHR’ direc-

x

Saked Therapy

at BMG’s Beverly Hills headquarters. Gathered are (I-r) VP/Sales & Field
Marketing Steve Macon, VP/International J.P. Bommel, VP/Marketing
Margi Cheske, Sr. VP/Business Affairs Giulio Proietto, Shocked, Presi-
dent/CEO Ron Goldstein, VP/Promotion Tom Gorman, and VP/Creative
Services Melanie Penny.

Jacksonville Gets ‘Real’ With Talk WPVJ |

Paxson Communications officially unveiled its newest Jacksonville
outlet Monday morming (9/30) — all-Talk WPV J-FM/Jacksonville — as
“Real Radio 106.5.” It had been testing the 6000-watt signal with West-
wood One’s Adult Rock & Roll format last week. New call letters will be
chosen shortly.

Steve Fox — who most recently served as sister WPLA-FM’s morning
show producer — will serve as PD, while Paxson/Jacksonville VP/Pro-
gramming John Richards will oversee operations. Doug “Greaseman”
Tracht, who became a market institution as morning host at WAPE-FM
between 1975-82, returns to Jacksonville’s morning airwaves via satellite
from WW1’s Culver City, CA facility.

WW1’s Mike Walker (10am-noon), Don & Mike (afternoons), Tom
Leykis (evenings), and Ferrall On The Bench (nights) — as well as WOR
Radio Networks’ Joey Reynolds (overnights) — round out the station’s
talent roster. The Adult Rock & Roll format remains in weekends and will
fill Leykis’s shift until his November 1 start; a replay of Greaseman’s first
three hours will air between noon-3pm until the end of the month, when the
shift will officially be filled.

*“‘Real Radio’ is Talk radio with a bite,” Fox told R&R. “It’s got an edge
to it, especially with the Greaseman and Don & Mike. We’re opening up a
whole new avenue of listening for Jacksonville. This is not your average
Talk station, and I think they’re going to like what they hear.”

To generate interest in the new station and the Greaseman, Fox continu-
ously played Frankie Valli’s “Grease,” along with bits of dialogue from.
the “Grease” film, from 4pm Sunday until 6am Monday. Fox — a 22-year
market veteran who also has worked at WJAX, WCRJ, WROO, WAIA,
and WIVY — added, “The response [to the Greaseman] is incredible. WW 1
said that he received over 100 calls from Jacksonville on his first day. Peo-
ple called up wanting to buy time once they heard him on the air.”

Jacor the company’s core strategy.”

Industry analyst Jim Duncan
says it’s a win-win deal for Gannett
and Jacor: “For the value of one TV
station, Jacor got back half its invest-
ment in Citicasters. This is really a
great deal for Jacor.” R&R estimates
the radio portion of the Jacor/Citi-
casters merger to be $430 million.

More L.A. Stories?

A Jacor spokesperson said al-
though Jacor will mostlikely hold on
to WKRC-TV, it is “highly unlikely”
that it will look to future television

Continued from Page 1

WTBT-FM & WXTB-FM. Terms
of the deal were not released, though
industry analysts are valuing it at
more than $300 million.

The swap leaves Jacor with one
TV station, WKRC-TV/Cincinnati
(acquired from Citicasters), as well
as 35.1% of the radio revenues in
Tampa and 22.7% in San Diego,
according to BIA estimates.

“There’s no doubt that owning
radio and TV properties in a single
market presents some outstanding
opportunities,” Jacor CEO Randy
Michaels said. “For Jacor, though,
the chance to build on our estab-
lished positions in the San Diego and
Tampa radio markets — and to
make our first entry into the Los
Angeles market in a meaningful way
— created an opportunity too good
to pass up. It’s totally in sync with

however, that Jacor 1s not done spend-
ing money in L.A. and called the KIIS
acquisitions a “‘good start.”

CHR KIIS-FM was L.A.’s top bill-
er last year, raking in $29 million, and
is expected to do almost as well in
1996. Gannett, meanwhile, appears to
be bowing out of the radio industry. It
still owns WGCI-AM & FM/Chi-
cago, KHKS-FM/Dallas, and
KKBQ-AM & FM/Houston.

But many think it’s only a matter
of time before those get sold or, more
likely, swapped. “I have a feeling
another shoe will drop within the
next 30 days,” Duncan said.

In the hours following the deal’s
announcement, Jacor’s stock rose
$1.375 to $32.75 on NASDAQ;
Gannett’s fell by $.125 to $70 on the
New York Stock Exchange.

tion. It will be designed for the com-
munity -and refocused to get back
some of those 25-34 numbers.”

Laird’s diverse programming and
on-air background includes stops at
WSHE/Miami, KSFM/Sacra-
mento, Fresno outlets KJFX and
KYNO, and KWBR/San Luis
Obispo, CA.

acquisitions. He fueled suspicions,

_NEWSBREAKERS.

ABC

Continued from Page 1

cago and Detroit outlets, respective-
ly. This “reporting situation,” as an
ABC spokeswoman characterized it,
will allow newer managers to get ex-
perience from seasoned general
managers. It also will consolidate
some of the layers of management
at the Disney-owned company.

“These promotions finetune an
organization that already works
well,” ABC Radio President Rob-
ert Callahan stated. “It enables us
to better utilize the expertise of
some of our most experienced and
energetic managers and to maxi-
mize their contribution to the sta-
tion group.”

Hare began his broadcasting ca-
reerin 1969 asaKXYZ-AM & FM/
Houston AE and later became
WRQX/Washington’s GSM and
WRIF/Detroit’'s GM. In 1984, he
joined KTKS/Dallas as VP/GM and
became WBAP’s President/GM two
years later.

Sansone joined ABCin 1977 as a
WKBW/Buffalo AE — ironically,
it was Schrutt who hired him for that
position. Sansone moved to Atlanta
as GSM in 1983 and to his most re-
cent Dallas post in 1988.

Fezzey started at ABC in 1980 as
a WIR AE. After a series of promo-
tions, he became that station’s GSM
in 1988 and was upped to President/
GM last year.

Steinmetz joined KQRS-AM &
FM in 1985 as VP/GM and was ele-
vated to President/GM a year later;
he added his KEGE duties in 1994.
He started his career in 1976 at
KQDS-AM & FM/Duluth, MN
and has also worked at WEBC/Du-
luth and WCCO/Minneapolis.

‘A Hell Of A Ride’

In 1963, Schrutt was a Buffalo
car salesman when he was recruit-
ed to sell time at WKBW by former
Capital CitiessABC Radio Presi-
dent James Arcara — then the
GSM at WKBW. He became WK-

BW’s VP/GM in 1977, later man-
aging the company’s KZLA-FM/
Los Angeles (1980-81) and
WKHX-AM & FM & WYAY
(1981-present). From 1987-96, he
also served as President/Owned
Radio Stations, Group II.

“It’s been a hell of aride,” Schrutt
told R&R. “I don’t know a lot of
people in this business who’ve
worked for the same company for
33 years. But [my wife] Lynda con-
vinced me that the goal of being the
oldest living GM of a station has
been reached. I told her I liked the
action. She told me I was nuts. Even-
tually, I figured she was right.”

Schrutt won’t totally leave ABC,
however. He’ll continue for the next
year, at least, as a consultant to the
company’s international radio activ-
ities, including the Scandinavian
Broadcasting System. He’s worked
in that role for the last six months.

Other than that, Schrutt says he
has “no plans at all. If something in-
teresting comes up, I might take a
look — within the parameters of my
agreement with ABC. Otherwise,
I’m available for speaking engage-
ments at bar mitzvahs, weddings,
and confirmations.”

Schrutt will be in his Atlanta of-
fice through the end of October,
though he will be on vacation in the
middle of the month.

Sansone commented on his pre-
decessor at WKHX and WYAY:
“Both stations are rich in tradition,
and everyone knows Norm is a big
reason for it. Going into a situation
like this, the biggest challenge is to
keep the rich tradition that every-
body is used to. Sure, there will be a
difference in personality and style,
but good radio is good radio. And
Norman does good radio.”

Ironically, Schrutt’s retirement
announcement came on the last day
the “Capital Cities” banner flew
over radio properties. As of Octo-
ber 1, the first day of parent Disney’s
fiscal year, the company is official-
ly ABC Inc.

Catania
Continued from Page 1

look forward to continuing to work
with them, as well as developing my
relationships with the other depart-
ments at Geffen.”

Catania began his music career in
1977 at RCA Records, tackling lo-
cal radio promotion in the Philadel-

phia area. He joined Island Records
in 1984 as an AOR promotion ex-
ecutive and was elevated to Sr. VP/
Promotion two years later. Depart-
ing Island in 1990, Catania headed
to Charisma Records as VP/Pro-
motion, where he remained until
joining Elektra Entertainment as
VP/Top 40 Promotion in 1992. He
joined Geffen in 1993.

) &

and IME’s Edwin.

Landing ‘Astronaut’

! Mother Earth — owners of the top 10 Active Rock track “One More
Astronaut” — panrty it up with Capitol execs after a recent L. A. gig. Having
a blast-off are (I-r) tour manager John Boyes, VP/National Promotion Ritch
Bloom, Dir./Promotion & Marketing Greg Seese, IME's Jagori Tanna and
Christian Tanna, Sr. VP/Promotion Phil Costello, IME’s Bruce Gordon,
National Dir./ Rock Promotion Tommy Daley, IME manager Bob Luhtala,

}
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THE MUSIC SCHEDULING SYSTEM

INTRODUCING THE ALL-NEW MUSICMASTER FOR WINDOWS
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Netscape RealAudio Eudora FTP
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Muschaster for TrafficMaster  Storage Library Muschaster
E Windows RealTime

for Windows

MUSIcMastel ¢ Bohedule Editor 3 FTue Sep 18, 1996 :
Nexus }
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}11; Iia{l A Heart

I Get Arowund
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Chi-Lites oh Giel
Marcie Blane Bohhy* rl
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VISIT A-WARE SOFTWARE IN BOOTH 2655 AT THE WORLD MEDIA EXPO IN LOS ANGELES.

While you’re there, check out the all-new MusicMaster for Windows. We’ve added Mouse Support,
Scroll Bars and other enhancements to make MusicMaster fully compatible with Windows 3.x, 95 and
NT. Other new features include Linked Songs, Extended History Storage, a new Traffic and Billing
interface, and much more. Also, be sure to see the new MusicMaster Nexus Server, which provides an

automatic multiuser interface between MusicMaster, your Automation System, and other compatible
software products.

If you won'’t be attending the show, give us a call and we’ll be happy to fill you in on all the exciting new
products and enhancements you’ll be missing!

For more information f:v\i\
e
call today NN
800-326-2609 ,y) /
OCTOBER 10-12, 1996 AtSﬂwYUApBSpE

22600 Arcadian Avenue * Waukesha ¢ WI 53186 ¢ 414-521-2890  fax: 414-521-2892 ¢ e-mail: info @ a-ware.com ® web: www.a-ware.com

waanns Araaricoanradinhictarn, ~com
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Records

| «JEFFREY
HARLESTON
has beenelevated
from Director/Busi-
ness & LegalAffairs
to VP/Business &
Legal Affairs at

MCA Music Enter-

tainment Group.
Harleston *RICK SACK-
HEIM has be-

come National Promotion Director at Pri-
vate Music. He had previously served
in a similar position at Scotti Bros.
Records.

* MELISSA
DRAGICH is the
new Director/Me-
dia Relations,
West Coast at
Epic Records.
She most recent-
ly served as Na-
tional Director/
Media Relations
for American Re-
cordings.

Dragich

* JEANNE DE SANCTIS and JOANNE
FRANCILLON have been named Pro-
ducer/Music Programming, Radio Divi-
sion and Exec. Asst. to the CEO, re-
spectively, at Para-
digm Music Enter-
tainment. In relat-
ed news, the com-
pany has entered
into a marketing
and distribution
| agreement with
EvilTeen Records.
Furthermore, The
4th Floor, a NY-
based band, has
become the first
act to be signed to Paradigm Records.
Its debut album, “We’re All Good Peo-
ple ...,” will be released on October 8.

LI g 3 L]
National Radio
* ROBERT WAGNER has been appoint-
ed Sr. VP/GM of CHET-5 Broadcasting’s
WKNY-AM/Kingston, NY & WDSP-FM
& WDST-FM/Poughkeepsie-Wood-

stock, NY. He had most recently owned
his own media-related consultancy.

De Sanctis

Industry

*BILL BRAND has been named VP/
Programming & Production at VH1. He
most recently served as News Direc-
tor of WPRI-TV/Providence.

* SIGNAL TRANSPORT, a new com-
pany devoted to product development,
manufacture, and marketing for audio/
video/data systems integration, has

|

l

been formed as a wholly separate ven- |
ture of David Carroll Electronics. All
products formerly manufactured by |
David Carroll wili now be done by the
new company; David Carroll will con- |
centrate on audio, video and data sys- |
tems design, integration, contracting,
and pro audio sales. LEE POMER-
ANTZ will serve as Signal’s Dir./Sales
& Mktg.; phone (510) 528-6039, fax
(510) 528-6043.

S ———

Changes

AC: Ryan Seacrest moves from

evenings to afternoons at Hot AC l
KYSR/Los Angeles ... At WDRQ/
Detroit, Lynne Woodson joins
Gary Palmer as morning co-host
... WMYI/Greenville, SC pro-
motes Judy Price from Promotion
Dir. to News Dir. ... Heather Bish-
op rises to MD at WLZW/Utica,
NY ... Lisa Banner joins KSBL/
Santa Barbara, CA for nights ... At
KHLA/Lake Charles, LA, OM/
PD Don Rivers adds midday du-
ties and Gary Shannon joins for
mornings ... Correction: Lou

MARRIAGES

TVT Records President Steve
Gottlieb to Stephanie Giauffret,
September 6.

BirTHs

KRAV-FM/Tulsa evenings Eric
Martin, wife Jennifer, daughter
Morgan Elaine, September 19

WEFX-FM/Norwalk, CT PD/
afternoons Storm N. Norman,
wife/morning co-host Anne
Rondepierre, son Charles
Robert, September 18

MJI Broadcasting VP/GM
Gary Krantz, wife Suzanne,
daughter Jacqueline Keegan,
September 13.

WJOY-AM & WKOL-FM/Burl-
ington, VT morning co-host Gin- | |
ny McGehee, husband WKDR- ’

AM/Burlington, VT morning co-
host Jim Condon, son Thomas
Laird, September 6

| dents.

Sanchez departs WMGQ/New
Brunswick, NJ for swings at
WKIJY-FM/Nassau-Suffolk. ‘

CHR: WZJM/Cleveland morning
co-host LeAnne Sommersexits ...
Fifteen-year WDCG/Raleigh
News Dir. Tom Britt departs, with
no replacement named ... KZZU/
Spokane morning driver Dave
Sposito inks a new three-year deal
... WCSO/Portland, ME morning
driver Steve Kelly accepts simi-
lar duties at WSNX/Grand Rapids |
... AtWZOK/Rockford, IL. night-
timer Eric Wilson adds MD du- |
ties, while afternoon driver David |
Jay becomes Asst. MD ... WQGN/
New London, CT middayer Chi-
co Marrero is now MD/nights,
replacing Rob Hayes.

Country: Jo Rising assumes eve-
nings at KXKC/Lafayette, LA ...
Nicole Beals moves from evenings
to middays at WIXY/Champaign-
Urbana, IL ... Melissa McConnell
is the new PD/middays at KRAZ/
Santa Rosa, CA.

NAC: Teri Webb is the new
morning host at WJJZ/Philadel-
phia ... Kris Bradley joins WSJW/
Louisville for nights ... KHII/Col-
orado Springs, CO flips from
Country to NAC, becoming a
Jones Satellite Network “FM Lite”
affiliate.

News/Talk: John Bisney, Gary
Baumgarten, and Dale Willman
join CNN Radio as correspon-

Continued on Page 32 |

PROS ON THE LOOSE

Cheryl Broz — VP FA Communications (713) 890-0494

Arthur Field — Motown Northeast Regional (212) 744-0502

Rich Pastore — Exec. VP FA Communications (617) 244-6079
Alan Sells — PD KFRQ/McAllen-Brownsville (210) 631-8933
Joshua Tamases — Promotions Coordinator/morning sidekick KZLA/

L.A. (818) 558-4090

Marilyn Thompson — Moming co-host WXTR & WXVR/Washington

(202) 244-5999

Sharon White — VP/Sales FA Communications (213) 656-5156

NATIONAL
RADIO
FORMATS

ABGC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart

PHIL COLLINS Dance Into The Light
JOURNEY When You Love A Woman

Hot AC — Robert Hall
JOURNEY When You Love A Woman

Touch — Monica Legan

BRANOY/TAMIA/KNIGHT/KHAN Missing You
LUTHER VANOROSS Knocks Me Off My Feet

Classic Rock — Chris Miller

COUNTING CROWS Angels Of The Silences
JOURNEY Message Of Love

MR-35 — Cary Pall

MARSHALL CRENSHAW Starless Summer Sky
GEGGY TAH Whoever You Are

NO 00UBT Don't Speak

PHISH Free

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

OISHWALLA Charlie Brown’s Parents
STING I'm So Happy | Can't Stop Crying

Mainstream AC

OAVE KOZ Don't Look Back
STING I'm So Happy | Can't Stop Crying
WILO ORCHIO At Night | Pray

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082

Digital AC — J.J. Cook

MICHAEL BOLTON Love Is The Power
JOURNEY When You Love A Woman

Digital Hot AC — J.J. Cook
JOURNEY When You Love A Woman

Digital CHR — J.J. Cook

JOURNEY When You Love A Woman
ALANIS MORISSETTE Head Qver Feet

Digital RHR — J.J. Cook
BABYFACE This Is For The Lover In You

Modern Rock — Leslie Cohan

MARILYN MANSON The Beautiful People
MIONIGHT OIL Underwater

NIRVANA Aneurysm

TOOL Stinkfest

Digital Soft AC — Mike Bettelli
MICHAEL BOLTON Love Is The Power

Digital AC Mix — Mike Bettelli
JOURNEY When You Love A Woman

JONES SATELLITE NETWORKS
Phil Barry * (303) 784-8700

Adult Hit Radio — J.J. McKay

PHIL COLLINS Dance Into The Light
JOURNEY When You Love A Woman
ALANIS MORISSETTE Head Over Feet

Soft Hits — Rick Brady
JOURNEY When You Love A Woman

WESTWOOD ONE NETWORKS
Bob McNeill * (805) 294-9000

Soft AC — Andy Fuller

PHIL COLLINS Dance into The Light
CELINE OION It's Ali Coming Back To Me Now

Aduit Rock & Roll — Diana Laird

JOURNEY Message 0f Love

Reserve your market now!
Contact Paul Woodhull 800-9-CAVETT

For Marketing and Sales Contaet:
CMN a division of THE INTEREP RADIO STORE / 212-309-9372

MEET DICK CAVETT AT THE NAB!

AT THE GOLD ROOM, LOBBY LEVEL,THE BILTMORE HOTEL / OCTOBER 10TH, 8PMTO MIDNIGHT
FREE TRANSPORTATION TO AND FROM THE BILTMORE, INTER-CONTINENTAL,AND OMNI HOTELS.
GOURMET DINNER BUFFET AND ENTERTAINMENT BY WARNER BROTHERS JAZZ RECORDING ARTISTS.

WA e fieantracholistery-eom:
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Market Modeling, the first real advance in
perceptual research in 20 years gives

you the advantage you need in today’s
competitive markets.

- Just Got

Market Modeling provides the first fully -
integrated pa?’f?ﬂjjufe of your radio station,
your competltors and un,explorced
opportunities. It integrates Arbitron results
perceptual research, and music testmg into
a single actionable plcture of the market.

Easier.

If you want to find out how research

can help you grow and learn more about

Harker Research, call Richard Harker or
Glenda Shrader-Bos.
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Radio Takes Anather Glant leap Un The ‘Net

S do s th Xenamr..

-

his Internet thing just refuses to go away. bver the last
year, my research projects have shown a dramatic in-
crease in online usage among radio listeners. Last fall, we
were looking at about 3%. I just finished a project in a medi-
um-sized southern city where the usage was 25% among

women 30-50.

Near CD Quality

In my last article (R&R 9/6), 1
wrote about RealAudio 2.0 Plus, a
computer program that allows you
to receive live, real-time audio over
the Internet. There are at least 100
stations worldwide that broadcast
over the ’Net, using RealAudio 2.0
technology or one of its competi-
tors. RealAudio 2.0 Plus employs
an on-screen interface that copies
the car radio metaphor: You are pre-
sented with preset buttons and even
a scan control.

I had hardly put down my $30
for this program when Progressive
Networks, .the parent company of
RealAudio, came out with a beta
version of RealAudio 3.0. This
brings live audio onto your comput-
er in stereo over a 28.8bps modem
connection. If you have a faster
hookup, such as ISDN, RealAudio
3.0 will deliver live radio program-
ming at better quality than existing
FM radio. For all purposes, it is ra-
dio at near CD quality.

When I tried this new stereo
sound two weeks ago, I was
stunned. Even though I have been
following this story for over a year,
I couidn’t help but feel that some-
thing very big had happened. With
the advent of RealAudio 3.0, I sus-
pect the Internet has taken the mega-
step that makes it a new mass-ap-
peal medium. This is much like
what happened to FM itself in the
late *60s and early *70s.

“The Acid Test’

Progressive Networks tried an
experiment over KING-FM (http:/
/www.king.org), Seattle’s legendary
Classical station. On September 13,

We operate local
stations, and the value
of the Internet or
anything else has to
be measured against
how it-facilitates a
better-running, more
profitable local
radio station.

Progressive Networks broadcast
three classical selections over
KING’s air, directly from an ISDN
Internet connection using RealAu-
dio 3:0. No one in the audience no-
ticed any difference. That would
certainly seem to be the acid test
on quality. :

KING GM Peter Newman
agrees this is a very big step in the
development of digital audio enter-
tainment. Like most of the radio
people who have been fascinated
by these developments, Newman
doesn’t know exactly what it
means for the business of radio.
Right now, frankly, any real-world
benefits seem ethereal at best.

It remains to be seen if any tan-
gible results will come from the In-
ternet. This isn’t confined to radio
— for the time being, Newman
says KING has derived consider-
able promotional value from
broadcasting its programming over
the Internet. “Itisn’t very often that
our format can say ‘new’ and real-
ly mean it,” he says.

By Gearge Burns
Far Reach

On a more commercial level, you
can now hear Dallas Alt€rnative sta-
tion KDGE (http://www.kdge.com)
in RealAudio 3.0. As I write this, 1
am doing just that — I’m listening
to KDGE in stereo, by way of its
AudioNet connection (http://
www.audionet.com); I’m doing this
with the same computer on which
I’m typing. KDGE and KING are
now regularly tuned stations in my
office —even though I'm in South-
ern California.

KDGE VP/GM Tom Glade
stresses four things:

1) Broadcasting the station over
the Internet is just a natural part of
having a good web site. “A great
web site has to keep changing and
stay dynamic,” he notes. What
could be more changmg;and dy-
namic than the station’ s actual pro-
.gramming?

2) When you start, getting re-
quests from Israel, New Zealand,
and Australia, it’s a great morale
boost for DJs. It makes them feel
they are part of somethmg much
bigger than a local radio station.
Glade feels this. increased excite-
ment comes across the air to Dal-
las radio listeners.

3) Agood web site is a great val-
ue-added item for certain kinds of
sponsors. Presently, this is largely
confined to the kinds of companies
that have computer and Internet tie-
ins, such as CompUSA or Circuit
City. But these companies now val-
ue a link on a good radio station
web page. Increasingly, they ask for
it as a matter of course.

4) Glade says being on the "Net
has increased the amount of inter-
action he has with the audience by
“20to one.” Listeners who are com-
puter-oriented just seem to e-mail
the station with much more fre-

DATELINE

* September 19 (through De-
cember 11) — Fall Arbitron.

* October 4-6 — '96 Women In
Communications Conference. Red
Lion Jantzen Beach Hotel, Port-
land, OR; (703) 359-9000

* October 9-12 — NAB Radio
Show. Los Angeles Convention
Center; (202) 429-5420.

* October 9-12 — RTNDA 51st
International Conference & Exhibi-
tion. Los Angeles Convention Cen-
ter; (202) 659-6510.

* October 12 — NAB Marconi
Radio Awards Dinner & Show.
Westin Bonaventure, Los Angeles;
(202) 429-5350

* October 23-26 — RAP
SHEETs Working Towards A Uni-
ﬂed Hip Hop. Nation Ill. Site TBA
Los Angeles; (213) 634-3528.

* October 27 — '96 Radio Hall
of Fame Induction Ceremony &
Dinner. Radio Hall of Fame, Chica-
go; (800) 860-9559.

* October 30 — John Bayliss
Foundation Roast. Waldorf Hotel,
New York; (408) 624-1536.

* October 30-November 2 —
Philadelphia Music Conference.
Doubletree Hotel; (215) 426-4109.

i

* November 2-5 — RAB Board
Meeting. Ritz-Carlton, Dearborn,
MI; (214) 753-6750.

¢ January 2 (through March 26)
— Winter '97 Arbitron.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

¢ February 6-9— RAB 97 Mktg.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

* February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

¢ February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
, Hyatt Hotel, Wastington, DC; (202)
783-3822.

* March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Orlando Worid
Center; (609) 596-2221

*March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

quency and spontaneity than those
who are confined to “‘snail mail.”
Increased audience contact is a
valuable marketing aid.

Local Focus

None of this should cause us to
take our eyes off the radio station
ball. We operate local stations, and
the value of the Internet or anything
else has to be measured against how
it facilitates a better-running, more
profitable local radio station. One
could get carried way. As Glade

says, “There are millions of dollars
to be lost on the Internet.”

And yet there are great changes
afoot. This is not just another giz-
mo. From every point and facet, the
foundations of the broadcasting
business are creaking with change.
Technology is no exception. Listen!

Gnofge Hurnsrs: Prawdanlef
" Bumns Media Consuitants, Feach
Chimat {310) 457-1588 o
‘Burnsmedia 8earthlink.net

TIME TO FAGE THE MUSIC?

To make sure the next book is everything you want, be sure your n music is everything-it 1\1\€fds to be.

H o w ? With MUsICLINK, the NEW standard in music test software.

MusiICLINK is a tool designed to increase your market share.

g

Because unlike other software, MUSICLINK can help you:: =~ . = /

+ Analyze each song’s compatibility with audience segments and demos

¢ Better understand and fine tune your music core / s N

¢ Identify the songs that inspire your listeners to keep listening |
And MusICLINK is completely compatible with MusicMaster and Selector s0 you can make
changes quickly and easily. Call Mike Henderson today for more mformatlon You'll discover S

that when you face the music with Paragon Research, you'll like what you see.

‘s

e

-
e

¢ Auditorium Music Tests ® Auditorium Format Analyses ¢ Perceptual Studies ¢ Trac"k\_ing Studies # Focus Groups

waserr amaricanradighicton, cona,
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WINDOW & BUMPER STICKERS THAT LAST

U3 TAPE & LABEL

THE BEST IN BUMPER STICKERS AND WINDOW DECALS.

1561 FAIRVIEW AVENUE I ST.LOUIS, MO 63132 1 1.800.569.1906 1| PHONE: 314.423.4411 FAX: 314.423.2964

COME VISIT US AT WORLD MEDIA EXPO '95, SEPT. 7-9, BOOTH #235

. americanradiohistoryy. com S R
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Radio: The Also-Ran Advertising Medium

In the 1960s, the legendary Stan Freberg created a radio
campaign for the NAB that touted the power of radio ver-
sus that of television. In the spots, Freberg made a herd of ele-
phants run through the studio, dodged an oncoming train, and
built a huge ice cream sundae in Lake Michigan — complete
with a 10-ton maraschino cherry!

His point: Radio “stretches the
imagination” beyond the limits of
the TV screen. While TV commer-
cials are limited to an average of

19 inches, radio’s “‘screen” is a per-
son’s entire mind.

Underutilized Medium

Knowing this to be true, then why
is radio so vastly underutilized as an
advertising medium? If an advertis-
er can “hire” the entire USC march-
ing band for a radio spot at a cost of
$10,000 why would they pay be-
tween $200,000, and $250,000 for
a TV spot with actors in band uni-
forms? Also, the significantly low-
er production cost associated with
a radio spot does not compromise
the effectiveness of the message —
it has been shown that message re-
call is no different between aTV and
radio commercial.

Yes, a television spot does cost
more than a radio spot. And yes, itis
intrusive. And yes, it is a great reach
vehicle. But so is radio. Radio as a
medium is with us more hours a day
than TV, newspaper, or outdoor. It
wakes us from sleep, keeps us com-
pany in the car, is with us through
the work day, goes with us to the
gym, and to the beach to relax.

The average listener spends
nearly three and one half hours
each weekday and five hours each
weekend listening to the radio. To-
day, more than 500 million radios
are in use in the U.S. — that’s an
average of six radios per household
in over 99% of homes.

The typical radio listener only
listens to three stations per week:
the preferred music station, the
backup news and information sta-

tion, and the station that is deter-
mined by the listener’s mood. With
such small variances in the listener’s
usage habits, advertising messages
can be tailored so that the right mes-
sage is reaching the right people.

In spite of all this, radio contin-
ues to have a minimal role in the
media mixes of most large agen-
cies. This limited use can only be
attributed to a lack of understand-
ing on the part of buyers and plan-
ners of radio’s impact in an adver-
tising campaign. It would only re-
quire minimal research to discov-
er that radio has been an integral
part of many successful marketing
efforts by companies such as Mol-
son Beer, Dial-A-Mattress, Snap-
ple Beverages, CompUSA, and
NutriSystems weight loss centers.

‘Demographically
Selective’

Also, the use of radio in a cam-
paign has been affected by the ad-
vertisers’ and ad agencies’ depen-
dency on television’s vast audi-
ence. However, TV (excluding ca-
ble) is not as “demographically se-
lective” as radio and is cost-ineffi-
cient in reaching defined segments
of the population. Radio’s unique
strengths suggest that excluding ra-
dio from a media plan should not
be the common occurrence that it
is currently.

With the exception of prime-
time TV, radio is used more for en-
tertainment and information than
any other medium. From an adver-
tiser’s standpoint, it should be not-
ed that radio’s prime-time hours
coincide with prime shopping
hours — 75% of all purchases are

© Copyright 1996 by United Stations Talk Networks

By Gerry McGoldrick

made between 6am and 7pm. Also,
studies have shown that 55% of all
consumers listen to radio within
one hour of their largest purchase
of the day.

Radio can be aimed at different
segments based on age, sex, resi-
dence, interests, and hobbies, as
well as psychological traits. This
“targetability” minimizes waste
and, while other mediums allow
some selectivity, radio provides
advertisers with the highest degree
of flexibility in audience selection.
Radio also offers the greatest val-
ue in terms of price and efficiency.

Broad Reach
For Low Price

In the last decade, radio has expe-
rienced minimal price increases
while all other mediums have in-
creased, some very dramatically. For
example, while the cost per thousand
(CPM) for newspapers has consis-
tently risen and is now at about $20,
radio’s CPM has been steady at about
$3.

Though reaching as many people
as possible is the main goal of most
campaigns, the message needs to be
reinforced again and again before the
average person will respond. Fre-
quency: By using radio, an advertis-
er can achieve very high frequency
levels in a short period of time, with-
out spending a small fortune. And ra-
dio is one of the few mediums in
which this can be accomplished.

Comparing identical budgets, a
consumer will be exposed to a radio
message 25 times more than the TV
commercial. This frequency also
contributes to building the brand of
the product. By being constantly
bombarded with an advertiser’s
unique message, the consumer will
come to recognize the product by the
commercial content, and that content
will be forever associated with that
product.

As Mr. Freberg demonstrated in
his spots for the NAB, it’s radio’s

hear how opposites
attract an audience and get your
listeners involved in the fray

for the: Washington Times.

Salespeople On The Move

+ Vince Raimonda has been named GSM of WIJZ-FM/Philadelphia.
He was previously Dir/Sales for WYSP/Philly's Eagles Radio Matwork.

= David Place has been elevated frum LEM to GSM at Greater Me-
dia's WMJX-FM/Boston, replacing Frank Kelley, who assumes Director/
Sales duties at sisters WKLB-FM & WROR-FM. Annie McGuire joins
MUX from crosstown WEGQ-FM 10 assume the LSM position,

* Tony Burke has been appointad GSMMWashington of Shadow Broad-
cast Services. Ho most recently sernved as Retall Advertising Manager

* Wendy Wohlman has been promoted from Format Marketing Mar. 1oAc-
courtt Mgr. for the Interep Radio Store's BBDO Account Management Team,

creative capabilities that sets it
apart from all the other mediums.
Often referred to as “theater of
the mind,” radio has the ability to
stimulate visuals and allow con-
sumers to form unlimited person-
al mental images of the product
through the use of their own
imaginations.

The widely held idea that the
book is always better than the
movie follows this premise. The
book is better because readers
have established their own imag-
es of characters and scenery that
is contradictory to the director’s
vision. This makes the story less
personal and threatens to ruin the
experience as a whole.

Radio evokes feelings. The
senses that evoke these feelings
are smell, hearing, and vision.
Since most advertisements cannot
be smelled and can only be heard
or seen, radio is more likely to
elicit a response than any other
medium.

Picturing Radio

Furthermore, radio stimulates “im-
agery transfer.” This is the process
by which people transfer the images
from a television campaign to a ra-
dio spot. In fact, it has been proven
that consumers can easily picture the
visual aspects of a TV commercial
when exposed to a radio spot with a
similar audio track. This allows an
advertiser’s dollars to go twice as far
than if newspaper or outdoor was
used. It also leads back to the ques-
tion, why is radio spending so far
short of television and even maga-
zines ($10 billion)?

For one reason or another, radio

LEFT TO RIGHT —
with Barry Farber & Alan Colmes.

Provocative Radio Monday -Friday 1PM - 3PM ET %

WAAMA - M erica N rachetretemror—rr——

is considered a second-tier medium
by both advertisers and their agen-
cies. When presenting to a client,
concepts for radio spots don’t seem
to generate the same excitement as
TV concepts. However, radio’s abil-
ity to deliver an advertising message
to consumers is just as [potent] as
that of other mediums.

The recent wave of acquisitions
and mergers in the radio communi-
ty is further proof that the potential
for greatness is there. These mega-
deals are a first step in helping ra-
dio reach that elusive “next level.”
Children’s Broadcasting Corp.
Chairman/President Chris Dahl
was recently quoted as saying the
merger of Westinghouse/CBS with
Infinity Broadcasting “gives the
advertising community another rea-
son to believe that radio is some-
thing other than an alternative toTV.
It’s now competitive with TV and
can produce the same advertising
results.”

Today, there are more compo-
nents to a good media plan or buy
than just low cost per points and
high reach and frequency levels. It
starts with the proper execution of
great, thought-provoking creative.
The compelling message is driven
home by the careful selection of tar-
get audiences and the mediums that
reach those audiences. Radio should
be at the forefront of the media se-
lection process.

Gerry McGoldrick is Media Di-
rector for McAdams, Richman
& Ong Advertising & Design.
He can be reached at (610)
667-8900.
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cordially invite you to tear it up
and bring down the house
with lnterscope Records Recording Artist

featuring

Brian Setzer
and his 17-piece Rockin’ Big Band

at the NAB Radio Show
- Priday, October 11, 1996

6:00 - 8:00pm
~ Biltmore Bowl
The Bilimore Hotel .
las Angeles, CA

S VJ R

a Sony Corper
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21 Ways To Reduce Stress

S tress has always been a challenge for marketing directors
and other radio executives, but it has increased in recent
months and years because of increased format competition,
downsizing, and other economic trends.

When the issue of stress comes
up, most of us associate that with
Type-A behavior. Keep in mind,
having Type-A personality tenden-
cies is not a bad thing, you just have
to learn to control life’s stresses and
learn to keep things in perspective.
We are all under some stress —
some certainly more than others —
but the key is to regidarly reduce it
and gain a balanced perspective on
lite. Achievement in one area of
your life is not worth killing your-
selt for, even if vou die wealthy.
Beiter put. In the Successories stores
(in major shopping malls around the
country). there’s a new poster tell-
ing about life’s priorities. Under-
neath the picture of a toddler stand-
ing near a lake, it reads, “One hun-
dred years from now. it will not
matter what my bank account was,
the sort of house I lived in, or the
car I drove... But the world may be
different because I was important in
the life of a child.”

To avoid or overcome burnout,
heed the advice in the 21 tips that
follow:

1. Leamn to enjoy work and teel
good about it rather than perceiving
itas a deadline, a responsibility, and
an obligation. Work can be a lot
more fun if we approach it with the
enthusiasm, curiosity, and openness
of children.

2. It you have been working 60-
70-hour work weeks, cut back. Pro-
ductivity drops in people under high
stress.

3. Set goals and write them down.
Take stock of your activities and de-
termine which olffer the highest pay-
off. Set goals for these and get rid of
as much “busy work™ as you can.

4. Reduce alcohol, fat, cholester-
ol, and salt intake to improve health
and reduce the possibility of stroke
associated with stress.

5. Learn to say “no.” Refusing to
take on more work or responsibili-
ties will not always lower your

By Irwin Pollack

worth in the eyes of others. Fend for
yourself. Learn to be selfish.

6. Spend more time with family
and friends. Workaholics often
downplay the importance of family
and friends in their lives. People are
very important. Keep those connec-
tions fun and heulthy.

7. Exercise regularly. Experts re-
port — over and over again — this
1s the best way to reduce stress. Even
il it’s a vigorous walk for 30 min-
utes three times a week, excercise
makes you stronger in every way.
Research has shown that people be-
tween the ages of 55 and 85 who
exercise regularly are mentally
sharper. Start now.

8. Don’t procrastinate by doing
low-priority tasks — therefore ne-
glecting high priorities until there s
a crisis. It’s hard to use time and
energy to your best advantage with-
out specific goals.

9. Much stress is self-induced.
Accept yourszlf and your work and
don’t strive for perfection in every
small thing. Rule of thumb: Some
areas need to be perfect and some
need only to be “close enough.”

10. Break up your routine. Sales-
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Maestro is the heart and the brain of the digitally inte-
grated radio station. All operations, trom commer-
cials..to music...t0 announcer text..to up-to-the-
minute scheduling information, are at your fingertips.
Maestro brings all your digital operations together

into one, easy-to-use command canter and is your
key to accessing CD quality audio directly from
hard disk.

And when vou choose Maestro, or any product from
Computer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has been developing
software applications and manufacturing computer-
bhased products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
tional customer service, set Computer Concepts apart
trom other suppliers.

Discover how Maestro from Compurer Concepts can
bring excellence and widen the creative range of
your station. Call us today for complete information,

1-800-255-6350.
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8375 Melrose Drive, lenexa, Kansas 66214 ¢ Phone 800-255-6350 @ Fox 913-541-0169
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promotion.

THE HUMAN TOUCH — WWKX/Providence added the human element
— literally — to its recent billboard campaign promoting the “Keeler in the
Morning” show. Here’s a happy intern learning the ins and outs of radio

people are lucky because their days
are so varied. If your routine is very
rigid, however, change it around to
give yourself some variety. The
same principle applies to what you
eat. Avoid the food ruts, especially
the fast-food ruts.

11. Eat lunch away from the sta-
tion. If you are routinely in the sta-
tion during lunch, getout. If you can,
walk somewhere for lunch and don’t
talk about the station with your co-
workers. Lunch should be an hour-
long vacation.

12. Accept the things out of your
control, like an overbearing boss or
subordinate who is unlikely to
change, no matter what you do.

13. Consider reading a book or
listening to an instructional tape on
stress reduction.

14. If a stressful event is ap-
proaching, visualize yourself doing
it well and in a relaxed manner.

I5. Take time to relax. Instead of a
coffee break, take some time to Kick
oft your shoes. put your feet up on the
desk. close your eyes and daydream.
meditate, or just take a snooze.

16. Just lighten up. Although this
is difficult advice to execute, it’s the
most important. Keep things in per-
spective — the right perspective
being nothing is worth getting sick
(or upset) over.

17. Learn to feel comfortable con-
fiding in someone, but not the same
person every time. Give others sup-
port in return.

18. Realizing that driving 1s a
major stress inducer, consider tak-
ing a different route to and from
work on a regular basis. Also: Don’t
think of driving as a competitive
event. Forgive transgressors. Ignore
the stupidity of others.

19. Much stress is brought on by
procrastination. To help yourselfl
overcome procrastination, realize it
is the thief of time. Then, take the
bigger, more challenging tasks and
break them down into smaller piec-
es. Decide which is the first step,
assign a time to do it, then execute.

20. Know yourselt well enough to
identify those people. tasks, or events
which “stress you out.” Delegate or

Pro:Motions

* KFWB-AM & KTWV-FM/
L.A. Dir/Promotion & Mktg. Deb-
bie Vandermeulen has left the
CBS-owned combo.

* Anita Erickson is the new
Promotions Dir. at KAJZ/Austin.
She had most recently been Pro-
motions Dir. at WOAZ/Boston.

trade those things to others in the sta-
tion who may not be as bothered.

21. Don’t let stress ruin your day
and the good parts that have come
with it. If you do, you’ve given in
to the fact that the stress is stronger
than you are.

Radio positions are stresstul even
in good times because they involve
uncertainty, overwork, a teeling of
helplessness, and constant urgency.
What has made it worse is now, with
consolidation, even if people are
good employees and make the right
decisions, many don’t know if they
will keep their jobs. Overwork has
accelerated because of increased
competition, so that now 70-and 80-
hour weeks are not unheard of.

The secret in it all is to recognize
the need to change, but change your-
self slowly. You cannot adopt five
or six new behaviors overnight. Take
them one at a time, and before you
know it you'll be a new person.

Show Us Your
Pumpkin!

hat promotions does your
station have planned for
October? We'd love to hear what
you've got in store for Halloween,
as well as for the number of
blockbuster movie openings hap-
pening within the next few
months. Pass them to:
Ron Rodrigues
Radio & Records
10100 Santa Monica Blvd.
5th Floor -
Los Angeles, CA 90067
E-mail: ronr@rronline.com
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LOYALTY MARKETING LEADERS

THE BEST WORK WITH THE BEST

e B

WKTU - New York
K101 - san Francisco
KFOG - san Francisco
WIJZW - washington
WKLB - Boston
KUBE - seattle

Q1 06 - san Diego
WIL FM - st Louis
WZPT - pittsburgh
KGME - Phoenix
KW]) - portland
KCMO - Kansas City
Y92 - Sacramento
KHTK - sacramento
WSOC - Charlotte
WSM FM - Nashville
W]NO - W. Palm Beach
WQlK - Jacksonville
KMXZ - Tucson
KZST - santa Rosa
CFOX - vancouver

KABC - Los Angeles
KNBR - san Francisco
WXTU - philadelphia
KISS - Boston
KMPS - Seattle

K]R FM - seattle
KIOZ - san Diego
WPOC - Baltimore
KED] - Phoenix
WZAK - Cleveland
KFXX - portland
KLTH - kansas City
KNCI - sacramento
KSS] - Sacramento
WSSS - Charlotte
WSM AM - Nashville
WRLX - w. palm Beach
WGQGY - Albany
B106 - Columbia
K]ZY - Santa Rosa
CKBD - vancouver

e B

KMPC - Los Angeles
KSAN - san Francisco
WMZQ - Washington
W]MN - Boston
KZOK - seattle

KJR AM - seattle
KTCZ - Minneapolis
B94 - rittsburgh
KBUQ - Phoenix
WZJM - Cleveland
WGRR - Cincinnati
KFRG - Riverside
KRAK - sacramento
WWABB - providence
WMAG - Greensboro
WRMF - w. Paim Beach
WCLB - w. Paim Beach
WRVE - Albany
WAIA - Melbourne
KXKC - Lafayette
ADFM - Australia

The Fairwest Direct Loyalty Marketing System is now considered a mainstream strategy
for leading stations. Based on the efficiencies and effectiveness of Loyalty Marketing,
stations are enjoying dramatic rating increases and new revenue.

Fairwest Direct is a full service direct marketing company. From interactive phone systems, the building and
management of a pure database and the development of targeted direct mail and telemarketing campaigns,
leading stations rely on the company that pioneered the concept of Loyalty Marketing for Radio.

Call Reg Johns, Rob Sisco, Carolyn Dhillon or Dave Parks at Fairwest Direct and
let us help you chart your course in direct marketing strategies.

FAIRWEST DIRECT

LOYALTY MARKETING SYSTEMS

INTERACTIVE SYSTEMS ¢ DIRECT MAIL * TELEMARKETING
DATABASE MANAGEMENT ® SALES APPLICATIONS
9815 CARROLL CANYON RoaD, SuiTE 206, SAN DiEGO,CA 92131

PHONE (619) 693-0576 Fax (619) 693-0778

___anany oo aricanradinhictan, ~om
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Howard Stern’s Hair Check!

oward Stern — who once

taunted former Philly nem-

esis John DeBella with
“baldy” chants — is secretly receiv-
ing hair treatments at New York’s
Philip Kingsley Trichological Cen-
tre. Sources say Stem is desper-
ately trying to avoid tuming into his
chrome-domed dad. And he's so
determined to keep his hundreds-
per-treatment visits a secret thathe
only makes appointments by car
phone (Globe).

Stem is also featured in News-
week — as is Madonna — as evi-
dence of a new book’s hypothesis
that later-born siblings are more
likely to challenge the status quo
than firstborns.

Now You See Him

“We'll have the same old peo-
ple we always have — lying, thiev-
ing politicians or liberal weenie pun-
dits. I'll still be talking with people
like Pat O’Brien, Ed Rollins, and
that goofy Deborah Norville. And
| have to hold up all the books I'm
required to plug from all the pub-
lishers who bribe me” —Don Imus
on what viewing his syndicated ra-
dio show on cable’'s MSNBC adds
to the experience (People).

Shock & Roll

Courtney Love says she
wants a quiet family life and a new
baby with clean-cut new beau Ed-
ward Norton, whom she met while
lensing “The People Vs. Larry
Flint" (Star).

Singer k.d. lang — with three
galpals in tow — startled the crowd
at a mostly male L.A. punk rock
club by throwing herself into the
center of the moshpit (Globe).

Country singer Lorrie Morgan
stunned a packed house —and her
band members — when she an-
nounced that her beau, singer
John Randall, proposed just hours
before they took a Kentucky stage
to sing a duet (National Enquirer).

Can things be so bad that Ringo
Starr has signed on to tutor aspiring
rockers (with $4500 to bum) at an
upcoming “Rock 'n’ Roll Fantasy
Camp™? (Entertainment Weekly)

Run Of The Millionaires

Newsweek reports that Sean
“Puffy” Combs signed a multimil-
lion-dollar deal with Arista
Records earlier this month for a
piece of his Bad Boy Records.

Joni Mitchell is about to signa
seven-figure deal to publish three
books: a memoir, a book of lyrics
and poetry, and a collection of art-
work (New York).

The National Enquirer calcu-
lates the divorce settlements
eamed by celebrity spouses as a
measure of dollars per year of mar-
riage. Julianne Phillips’s three
years with Bruce Springsteen

yielded her $6.15 million per year.

Scream On

“He just kept yapping to his pub-
licist [on the cell phone]. So while
he was dropping names and show-
ing off, | pulled out my cell phone
and called my lawyer” — eager to
overturn her divorce settlement,
Cyrinda Foxe-Tyler explains why
a summons awaited surprised ex-
hubby Steven Tyler after they took
their daughter Mia to look at
schools (New York).

Worried About You

A jarring pictorial in the Globe
pictures Mick Jagger at 119
pounds. The wrinkly Rolling
Stone's five-hour exercise routines
and starvation diets may lead the
53-year-old to an early grave, pals
reportedly worry.

“Having that heart attack really
put things back into focus for me.
You can't eat cheeseburgers and
fried chicken day in and day out,
smoke four packs of cigarettes a
day, and drink 10 gallons of pop”
— John Mellencamp wakes up
and smells the herbal tea (Nation-
al Enquirer).

Jerry Lee Lewis suffered a ma-
jor heart attack scare for the sec-
ond time in two years. Two weeks
before his 61st birthday on Septem-
ber 29, the singer stopped breath-
ing and had to be revived (Nation-
al Enquirer).

“Though | have fears, | think
truthfully 'm going to live to be a
very old age. If what I've gone
through hasn't killed me yet, noth-
ing’s going to. That's my fucking
opinion” — more from Madonna's
Vogue cover story,

An Album With L'eggs

“The fact that [the shot] was
going to be such a big spend
on Hanes’s part [reportedly $20
million], it only makes sense for
us to hook in” — Virgin Presi
dent/CEO Phil Quartararo ex-
plains why the original cover of
Tina Turner’s new “Wildest
Dreams” CD was scrapped in
favor of a clone of her recent
hosiery ad campaign (Enter-
tainment Weekly).

Ice-T Gets His Phil

“I recently saw a TV program
in which a young, radical journal-
ist was interviewing lce-T ... The
guy asked, ‘What do you gotin the
record collection?’ And lo and be-
hold, all my albums were there
The guy said, ‘Aw come on, man,
what js this bulishit?’ And Ice-T
jumped on him and said, ‘Don’t
mess with my Phil, man. Don’t you
fucking mess with my Phil." What
can | say? | was flattered that the
guy even knew | existed” — Phil
Coliins to GQ.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

S et

'MUSIC & MOVIES

CURRENT

® THE FIRST WIVES CLUB

Featured Artists: Erin O’Hara, Juni

® BULLETPROOF (MCA)
Singles: Champagne/Salt-N-Pepa
Where I'm From/Passion

Single: Over And Over/Puff Johnson (Work)
® 2 DAYS IN THE VALLEY (Edel America)

or Wells, Lyle Lovett

How Could Youw/K-Ci & Jojo
Other Featured Artists: Nonchalant, Delinquent Habits

® TIN CUP (Epic Soundtrax)

Featured Artists: Chris Isaak, Patty Loveless, Shawn Colvin

® SHE’S THE ONE (Warner Bros.)

®* PHENOMENON (Reprise)
Single: Crazy Love/Aaron Neville

Single: Climb That Hil/Tom Petty & The Heartbreakers

Other Featured Artists. Eric Clapton, Jewel, Peter Gabriel
®* THE CROW: CITY OF ANGELS (Hollywood)

Singles: Jurassitol/Filter

I'm Your Boogie Man/White Zombie (Hollywood/Geffen)
Other Featured Artists: Bush, Hole, PJ Harvey

® GRACE OF MY HEART (MCA)

® ED’S NEXT MOVE (Milan/BMG)

® EDDIE (Island/Hollywood)
Single: Tell Me/Dru Hill

® SET IT OFF (EastWestEEG)

Single: God Give Me Strength/Burt Bacharach & Elvis Costello
Other Featured Artists: For Real, Shawn Colvin, J Mascis

Featured Artists: Benny Golson, Jane Kelly Williams

Other Featured Artists: J'son, Jodeci, House Of Pain
COMING

Singles: Missing You/Brandy/Tamia/Knight/Khan
Days Of Our Livez/Bone Thugs-N-Harmony
Don't Let Go (Love)/En Vogue
Set It Off/Organized Noize

Other Featured Artists: Queen Latifah, Seal
* HIGH SCHOOL HIGH (Big Beat/Atlantic)

Singles: | Got Somebody Else/Cha

Wu-Wear: The Garment ...

nging Faces
/RZA f/Method Man ...

Other Featured Artists: Braxtons, D’Angelo, De La Soul

H
i

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Rapper Richie Rich, Monday
(10/7) at 7:30pm ET/4:30pm PT,
Prodigy (jump: CHAT).

“X-Files” music composer
Mark Snow, Monday at 9:30pm
ET/6:30pm PT, America Online
(keyword: WARNER).

Devo, Monday at 10pm ET/
7pm PT, America Online (key-
word: LIVE).

K.T. Oslin, Tuesday (10/8) at
9pm ET/6pm PT, CompuServe
(go: CONFERENCE).

On The Web

LiveConcerts.com presents
concert cybercasts this week
from the Radiators and Me’shell
Ndegeocello. Catch the Radia-
tors late Friday night (10/4) at
2:30am ET/11:30pm PT, Nde-
geocello’'s Sunday (10/6) show
begins at midnight ET/9pm PT
(hitp:/liveconcerts.com).

The “F Musicfest,” which start-
ed Thursday night (10/3) on L.A.
Live, runs through Sunday.
Bands scheduled for 'net show
feeds include Motorhead, War-
rant, Body Count, W.A.S.P,,
Ugly Kid Joe, and L.A. Guns
(http://www.lalive.com).

The T.J. Martell Founda-
tion has gone online; visit its
new web site at htip:/
www. TUMartellFoundation.org.

MONDAY, OCTOBER 14

1955/Buddy Holly opens a Lubbock,
TX show for Bill Haley & His
Comets. The next day, Holly
opens for Elvis.

1966/Grace Slick plays her first gig
with Jefferson Airplane.

Born: Cliff Richard 1940, Justin
Hayward (Moody Blues)

1946, Thomas Dolby 1958,

Karyn White 1965

TUESDAY, OCTOBER 15

: 1976/1ke & Tina Tumner break up their act.
1988/Debbie Gibson sings the National
Anthem at the Dodgers-A's
Worid Series game.
1991/John Fogerty and wife Julie be-
come parents to son Shane Cody.
Born: Richard Carpenter 1945, Chris
DeBurgh 1948, Tito Jackson
1953, Mark Reznicek (Toadies)
1962

WEDNESDAY, OCTOBER 16

1962/Motown puts its first multi-artist
“Motortown Revue” on the road.

1964/Songwriting great Cole Porter dies.

1972/Creedence Clearwater Revival
breaks up.

1976/Stevie Wonder releases his land-
mark “Songs In The Key Of Life”
LP.

1986/Lionel Richie’s “Dancing On The
Ceiling” becomes the first album
to be certified gold as well as sin-
gle, double, and triple platinum
on the same day.

WAV americanradiehisterv-com

| 1991/NVanilla Ice makes his movie de-
but as “Cool As fce” premieres.

Born: Bob Weir (ex-Grateful Dead)
1947, Flea (Red Hot Chili Pep-
pers) 1962, Wendy Wilson (ex-
Wilson Phillips) 1969

| 1919/The Radio Corporation of Amer-
ica (RCA) is formed.

1976/“Hair” opens at New York’s Pub-
lic Theater.

1986/"Sid And Nancy” (the film biogra-
phy of Sex Pistols bassist Sid Vi-
cious and girlfriend Nancy Spun-
gen) and “Round Midnight”
(starring the late Dexter Gordon
and featuring a Herbhie Hancock
score) open nationally.

Born: David St. Hubbins (Spinal Tap)
1947, Ziggy Marley 1968

1966/The Jimi Hendrix Experience
makes its debut in Paris.

| 1986/Fleetwood Mac's Christine
McVie marries composer Edu-
ardo DeMendonca.

1989/Guns N’ Roses singer Axl Rose

threatens to quit the group dur-
ing an L.A. concert. He recants

| the next day.

| Born: Chuck Berry 1926, Wynlon

\ Marsalis 1961

SATURDAY, OCTOBER 19

1966/Jeff Beck quits the Yardbirds.

FRIDAY, OCTOBER 18

THURSDAY. OCTOBER 17

1987/Melissa Etheridge begins re-
cording her first album.

1990/During 2 Live Crew’s obscenity
trial in Florida, the jury asks the
judge if they can laugh out loud,
claiming some are suffering
physical pain holding it in.

Madonna -— “Don't cry for me ...”

H
i

1995/After hearing Madonna had won
the starring role, Argentina Pres-
ident Carlos Menem commis-
sions a second “Evita" movie. He
calls Madonna's casting “a total
and utter disgrace.”

| Born: the late Peter Tosh 1944, Patrick

Simmons (Doobie Brothers) 1945

SUNDAY, OCTOBER 20

1976/Led Zeppelin's concert-movie
“The Song Remains The Same”
opens nationally.
1977/Lynyrd Skynyrd singer Ronnie
Van Zant, guitarist Steve
Gaines, and backup singer
Cassie Gaines are killed in a
Mississippi plane crash.
Born: Tom Petty 1953
— Paul Colbert
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Four year-old Paige DeAlmeida
has a pet fish named Capelody and a fat kitty named Mr. Kid.
She also had rhabdomyosarcoma, a malignant cancer of the muscle

tissue in her face. A bone marrow cleansing process developed
by Neil Bogart Memorial Laboratories allowed Paige to be
treated with her own marrow instead of a costly and potentially

difficult transplant. r"’\

New ways to save lives.

Finding new ways to save lives in the fight against children’s cancer, leukemia and AIDS
is what The Neil Bogart Memorial Fund is about. This year researchers are working on the

development of “anti-cancer” tumor suppressor genes as well as a therapy to kill small amounts

of tumors left after treatment. The list of ground-breaking research The Bogart Laboratories

is working on is endless. But so is the number of children fighting these diseases.

A chance to help. oOn NovemMBER 141i, 1996 the gala dinner of The Neil Bogart Memorial Fund
will honor CAPITOL RECORDS PRESIDENT & CEO GARY GERSH. But we all know this
evening is about more than honoring Gary Gersh. It’s about helping children in need.

It’s about you. It’s about all of us.

THE NEIL BOGART MEMORIAL FuxND

A Divicion Of The T J. Martell Foundation ’
»
Call (310)247-2980 for information on how vou can help.  Fhoweapss teai e : %

_ _ wnany amaricanradinhictarns com
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/  TELEVISION = FILMS
MUSIC TELEVISION® MUSIC FIRST .
59.4 million households 50.8 million households TOP TEN SHOWS Sunday, 10/6 WEEKEND BOX OFFICE
Patti Galluzzi, Lee Chesnut, VP/Music Programming L SEPTEMBER 23-29 _ SEPTEMBER 27-29
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations H
Total Audience |  [ie% 1 The First Wives $15.31
|ADDS | || |laDDS (95.9 million households) , Club Paramount)
MADDNNA You Must Love Me (Maverick W) COUNTING CROWS Angels Of The Siences (DGC/Geffen) i (Columbia)” a )
COUNTING CROWS Angels Ot The Silences (DGC/Geffen) MADONNA You Must Love Me (Maverick/W5) 1 ER | i
. 3 LastMan Standing $3.57
HOOTIE & THE BLOWFISH Sad Caper (At/antic) EELS Novocaine For The Soul (DreamWorks/Geffen) 2 Seinfeld g ‘ g 5 H
| At Mad A NEW EDITION 'm Still In Love With You (MCA) (New Line)
2PAC Mad At Cha (Death Row/Interscope) 3 Suddenly Susan . 4 2DpaysinThe $3.35
CELINE DION it's All Coming Back To Me Now (550 Music) l XL l 4 Friends . i Valley (MGM/UA)*
LOCAL H Bound For The Floor (/siand) 10N BRAXTON U regk vy e (LaFacehrt 5 Monday Night Football il E 5 Fly Away Home $3.00
R n-Break My Heart (LaFace/Aris - + Janis Joplin is profiled when i
TONIC Open Up Your Eyes (Folydor/A&M) ERIC CLAPTON Change The Worid (Reprise) (Gaalafatn VH1 debutsotlpwe hoznon “Leg- 6 ;Sg;umb/‘z ceDay $2.55
l EXCLUSIVE I CELINE DION Its All Coming Back To Me Now (550 Music) 6 Home Improvement Lo 9 Leg penaen 4 :
: ' JOHN MELLENCAMP Key WestIntermezzo .. (Mercun) | = 7 The Single Guy ends” series (6pm ET/3pm PT). 7 g:ol’;) S e
. . . ulletproo .
MADONNA You Must Love Me (Maverick/ WE) MIS MOR?SSET!E riead Over st (tavrcuRepris £ - CO.Sby - on TLr:?sy(;C-)alTwll:leurt‘: ?B‘:Jecr:l(::: (Uni Ve‘f,sa/)
| LARGE Pl ters: Gone Country” (8prn ET 8 First Kid $1.64
| HEAVY | ks 10 Frasier rs: Gone Country” (8pm ET/ (Buena Vista)
BRYAN ADAMS Let's Make A Night To Remember (ASM) Spm PT). 9 Maximum Risk $1.60
BLACKSTREET {/DR. DRE No Diggity (/nterscope} COUNTING CROWS Angels Of The Silences (DGC/Geffen) Adults 25-54 (C olumbia ) '
COUNTING CROWS Angels Of The Silences (DGC/Geffen) SHERYL CROW If It Makes You Happy (A&M) : MOﬂday, 1 0,7 10 Tin Cu (WB $1.15
SHERYL CROW (1 1t Makes You Happy (A&M) DISHWALLA Counting Blue Cars (4844 i) ’
u Happy MELISSA ETHERIDGE Nowhere To Go (/sfand) 1 ER * Clint Black and Suzy Bog- i
FILTER Jurassitol (Hollywood) JEWEL Who Will Save Your Soul (Atiantic) 2 Seinfeld guss perform as Gary Chap- : '}_[5 ”f‘:v'::k”’{n'"rzg’"s
5 . TS ase
FUGEES Ready Or Not (ARuffhouse/Columbia) :::'(‘): ;iv;ls INLloveLYou I;Way;a Forngrlanrlc) E 3 Suddenly Susan man begins hosting “Prime Source: Entemainment Data §
HOOTIE & THE BLOWFISH Sad Caper (Atfantic) LT LD, ) i 4 Fri " - Emenainment bat inc.
STING I'm So Happy | Can't Stop Crying (A&M) : Friends Time Country” (TNN, 9pm ET/
JOHN MELLENCAMP Key West Intermezzo ... (Mercury) WALLFLOWERS 6th Avenue Heartache (Interscope)” H 5 The Single Guy 6pm PT). COMING ATTRACTIONS:
METALLICA Hero Of The Day (Elektra/EEG) l o E 6 Monday Night Football ¢ Ray Davies, “David Letter- This week's openers include “The
NO DOUBT Don't Speak { Trauma/Interscope) MEDIUM | i (Dolphins vs. Colts) man.” Long Kiss Goodnight,” starring
RAGE AGAINST THE MACHINE People Of The Sun (Epic) MERRIL BAINBRIDGE Mouth (Universal . 7 Homelmprovement Geena Davis and Samuel L.
A.E.M. Bittersweet Me (Warner Bros) BLACK CROWES Blackberry (American/Reprise) 8 3rd Rock From The Sun Tuesday, 10/8 ::é::son. Tze ﬁ'T('Sf forthcoming
SALT-N-PEPA Champagne (MCA) PHIL CDLLINS Dance Into The Light (Atfantic) 9 Spin City soundtrack features the
i i *Mark Collie, George 's covel
SOUNDGARDEN Burden In My Hand (A&M ELTON JOHN You Make History (Young Again) (MCA) 10 Frasier g Tom Tom Club's r of Jim-

SUBLIME What | Got (Gasofine Aliey/MCA}
311 Down (Capricom/Mercury)
WALLFLOWERS 6th Avenue Heartache {/nterscope)

| STRESS o

FIONA APPLE Shadowboxer (Work)

BONE THUGS-N-HARMONY Days Of Our Livez (EastWestEFG)
TONI BRAXTON Un-Break My Heart {LaFace/Arista)
CAKE The Distance (Capricorn/Mercury)

EELS Novocaine For The Sout (DreamWorks/Geffen)
GEGGY TAH Whoever You Are (Luaka Bop/WB)
GHOST TOWN DJ'S My Boo (So So Det/Columbia)
DONNA LEWIS | Love You Always Forever (Atlantic)
MARILYN MANSON The Beautiful People ( Nothing/Interscope)
MAXWELL Ascension (Don't Ever Wonder) (Columbia)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
NEW EDITION I'm Still In Love With You (MCA}

NO MERCY Where Do You Go {Arista)

REPUBLICA Ready To Go (RCA)

SOCIAL DISTORTION | Was Wrong (550 Music)

2PAC | Ain’t Mad At Cha (Death Row/Interscope)

| ACTIVE

AALIYAH If Your Girl Only Knew (BlackGround/Atlantic)
AZ YET Last Night (LaFace/Arista)

BLACK CROWES Blackberry (American/Reprise)
CHINO XL Kreep (American)

CELINE DION it's All Coming Back To Me Now (550 Music)
GINUWINE Pony (550 Music/Epic)

GROUP THERAPY East Coast West .. (Aflermath Ent/Interscope)
ME'SHELL NDEGEOCELLOWho Is He... (Maverick/Reprise)
112 Only You (Bad Boy/Arista)

QUTKAST Elevators (LaFace/Arista)

POE Angry Johnny (Modern/Atiantic)

IGGY POP Lust For Life (Capitol)

RZA {/METHOD MAN ... Wu-Wear ... (Big Beat/Atlantic)
SEBADDH Ocean (Sub Pop)

SWV.Use Your Heart (RCA)

WEEZER Ei Scorcho (DGC/Geffen)

WHITE ZDMBIE I'm Your Boogie Man (Hollywood/Geffen)

LON |

BETTER THAN EZRA King Of New Orleans (Swell/Elektra/EEG)
DEFTONES 7 Words (Maverick/WB)

FUN LOVIN' CRIMINALS Scooby Snacks (EMA)
LEMONHEADS 1f | Could Talk I'd Tell You (Tag/Atlantic)
LOCAL H Bound For The Fioor (/siand)

NIRVANA Aneurysm (DGC/Geffen)

SCHLEPROCK Suburbia (Warmer Bros.)

SCREAMING TREES Sworn And Broken (Epic)

TONIC Open Up Your Eyes (Polydor/A&M)

Video airplay from October 7-13.

GARBAGE Stupid Girl (A/mo Sounds/Geffen)
HOOTIE & THE BLOWFISH Sad Caper (Atiantic)
AMANDA MARSHALL Birmingham (Epic)
MAXWELL Ascension ... (Columbia)

TINA TURNER Missing You (Virgin)

| CUSTOM

FIONA APPLE Shadowboxer (Work)
BRANDY/TAMIAKNIGHT/XHAN Missing You (EastiWest/EEG)
BRIAN SETZER ORCHESTRA Rumbie In Brighton (/rterscope)
CRANBERRIES Free To Decide (/sland)

EELS Novocaine For The Sout (DreamWorks/Geffen)
FOR REAL Like | Do (Rowdy/Arista}

JOHNNY GILL Let's Make The Mood Right (Motown)
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
ISLEY BROTHERS Floatin’ On Your Love (T-Neck/Island)
JEWEL You Were Meant For Me (Atfantic}

PUFF JOHNSDN Over And Over {Work)

KEB’MO’ More Than One Way Home (Okeh/Epic)

R. KELLY | Can't Sleep Baby (If 1) (Jive)

KENNY LATTIMORE Never Too Busy { Columbia)
ELEANOR MCEVOY Precious Littie (Columbia)

MINT CONDITION What Kind Of Man.... (Perspective/A&M)
ME'SHELL NDEGEOCELLOWho Is He ... (Maverick/Reprise)
NEW EDITION I'm Still In Love With You (MCA)

OASIS Don't Look Back In Anger (Epic)

R.E.M. Bittersweet Me (Warner Bros.)

RuPAUL Snapshot (Rhino)

DUNCAN SHEIK Barely Breathing (Atfantic)

SWV Use Your Heart (RCA)

LUTHER VANOROSS Your Secret Love {LV/Epic)
SUZANNE VEGA No Cheap Thrill (A&A)

Video airplay from October 7-13.

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

Friday, 10/4

* Tori Amos, “Late Show
With David Letterman.”

¢ Mariah Carey, Gloria Es-
tefan, and Alanis Morissette,
“ABC In Concert” (check local
listings).

Saturday, 10/5

* Sheryl Crow, “Saturday
Night Live” (NBC, 11:30pm).

S D St S

Jones, Daryle Singletary, and
Pam Tillis, “Prime Time Coun-
try.”
¢ Luther Vandross, “The
Tonight Show With Jay Leno.”
o Clint Black, “David Letter-
man.”

Wednesday, 10/9

 Kid ‘N Play's Christopher
Reid guest-stars on WB's “Sis-
ter, Sister” (check local listings).

* Rodney Crowell and
Charlie Daniels, “Prime Time
Country.”

¢ Chris Isaak, “Jay Leno.”

* Midnight Oil, “David Letter-
man.”

* Connells, “Late Night With
Conan O’Brien.”

Thursday, 10/10

* Brooks & Dunn and Jo
Dee Messina, “Prime Time
Country.”

* Cher, “Jay Leno.”

i

_ 1 36 miflion households
) % ) Lydia Cole,

/2N PR VP/Music Programming
| VideoPlaylist |

LUTHER VANDROSS Your Secret Life {LW/Epic)

2PAC | Ain't Mad At Cha (Death Row/Interscope)
D’ANGELO Me And Those Dreamin’ Eyes Of Mine (EM)
GINA THDMPSON The Things That You Do (Mercury)
MAXWELL Ascension ... (Columbia)
BRANDY/TAMIA/KNIGHT/KHAN Missing You (Easti¥est/EEG)
BLACKSTREET No Diggity (/nterscope)

AALIYAH If Your Girl Onty Knew (BlackGround/Atlantic)
TONI BRAXTON Unbreak My Heart (LaFace/Arista)
SWV Use Your Heart (RCA)

Information for week ending October 4.

| RapCityTop10 |

2PAC | Ain't Mad At Cha {Death Row/interscope)
BONE THUGS ... Days Of OQur Livez (EastWest/EEG)
WESTSIDE CONNECTION Bow Down (Lench Mob/Priority)
DO OR DIE Po Pimp (Rap-A-Lot/Noo Trybe)

OQUTKAST Elevators (LaFace/Arista)

GROUP THERAPY East Coast West Coast ... (/nferscope)
E-40 Rappers' Ball (Sic Wid It/Jive)

JAY-Zw/MARY J. BLIGE Can't Knock ... (Roc-A-Felia/Priorty)
A TRIBE CALLED QUEST Stressed Qut (Jive)

ROOTS Concerto Of The Desperado {Geffen)

information for week ending October 4.

T - E
21 milfion households
Les Garland,
Exec. VP/Programming
MUSIC TELEVISION
YOU CONTROL.

| National Top20 |

2PAC How Do You Want It {Interscope)

BONE THUGS-N- ... Days Of Our Livez (EastWesVEEG)
702 Steelo (Biv 10/Motown)

KEITH SWEAT Nobody (Elektra/EEG)

ALFONZO HUNTER Just The Way (EM/)

NO MERCY Where Do You Go (Arista)

2PAG So Many Tears (Interscope)

GROUP THERAPY East Coast West Coast ...(/nferscope}
CRUCIAL CONFLICT Ride The Rodeo (Pallas/Universal)
RZA 1/METHOD MAN ... Wu-Wear (Big Beat/Atlantic)
JOHNNY GILL Let't Get The Mood (Motown)
BLACKSTREET No Diggity {/nterscope)

2PAC How Do You Want It (/nterscope)

AZ YET Last Night (LaFace/Arista)

SHADES Tell Me (I'll Be Around) (Motown)

CHANGING FACES | Got Somebody Eise (Atlantic)

! DRU DOWN Can You Feel Me (Relativity)

| WESTSIDE CONNECTION Bow Dawn {Lench Mob/Priortty)
| 700 SHORT Never Talk Down (Jive)
DO OR OIE 0o You Wanna Ride (Rap-A-Lot/Noo Trybe)

Most requested for week ending September 27.

PSRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 JIMMY BUFFETT $906.3

2 GARTH BROOKS $849.2

3 NEIL DIAMOND $799.3

4 “LOLLAPALOOQZA '96” $795.7

5 KiSS $690.9

6 H.O.R.D.E. FESTIVAL $467.5

7 HOOTIE & THE BLOWFISH $409.1

8 GLORIA ESTEFAN $402.0

9 ALANIS MORISSETTE $397.6

10 STING $387.5
11 DAVE MATTHEWS BAND $365.2
12 REBA McENTIRE $342.2
13 STEELY DAN $331.7
14 JAMES TAYLOR $307.7
15 “FURTHER FESTIVAL" $286.0

Among this week's new tours:
BONEPONEY
BUTTHOLE SURFERS
CRACKER
MARSHALL CRENSHAW
| MOTHER EARTH
DAVE KOZ
JIM LAUDERDALE
MARILYN MANSON
MODERN ENGLISH
OUTKAST
PORNO FOR PYROS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Califomia (209) 271-7900.
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my Cliffs ‘Many RiversTo Cross,”
along with songs by Semisonic
(“FN.T), Jars Of Clay (“The
Chair”), Labelle (‘Lady Mama-
lade”),Neneh Cherry (‘Woman”),
Marvin Gaye (“Stubbomn Kind Of
Fellow”), Santana (“She’s Not
There”), Otis Redding & Carla
Thomas (“Bring It On Home"),
Muddy Waters (“Mannish Boy”),
and Junior Parker (“Next Time
You See Me”).

“D3: The Mighty Ducks,” star- |
ring Emilio Estevez, also opens |
this week. The film’s Hollywood
soundtrack sports Queen's “We
Will Rock You,” Barenaked La-
dies’ “Grade 9,” Southside
Johnny’s “Shake ‘Em Down,”Dr.
John's “Accentuate The Positive,”
Marky Mark’s “Good Vibrations,”
the Outfield’s “Winning ItAll,” the
Poorboys’ “Hey Man,” and the
Stone Coyotes’ “The Changing
Of The Guard.”

Tom Hanks wrote, directed,
and stars in “That Thing You
Do!” which rounds out this
week’s openers. The film's Epic
Soundtrax LP showcases six
cuts by “the Wonders” — por-
trayed on-screen by actors Tom
Everett Scott, Johnathon
Schaech, Steve Zahn, and
Ethan Embry — as well as
songs by such fictitious bands
as “the Norm Wooster Singers,”
“the Heardsmen,” “Freddy Fre-
drickson, “the Chantrellines,”
“the Saturn 5," “Diane Dane,”
“the Vicksburgs,” “Del Paxton,”
and “Cap’N Geech & The
Shrimp Shack Shooters.”

"VIDEO

NEW THIS WEEK

* R.E.M.: ROAD MOVIE
(Warner Reprise)

Fitmed inAtlanta during the fi-
nal three nights of R.E.M.'s
“1995 Monster Tour,” this 90-
minute collection spotlights
songs such as “Losing My Reli-
gion,” “Man On The Moon,” “Ev-
erybody Hurts,” “Find The Riv-
er,” “Wake Up Bomb,” “Under-
tow,” and more.
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PROMO SPECIALS
best quality, fast service, lowest prices

WE SPECIALIZE IN RUSH
ORDERS AND HARD TO FIND

IMPRINTED MERCHANDISE %

FLYERS « TATTOOS « KAN KOOLERS « LIGHTERS +
KEY CHAINS « BEVERAGE WRENCHES « TOWELS »
FANNY PACKS « YOYOS « ICE SCRAPERS *
SUNGLASSES « BALLOONS « STICKERS « DECALS *
T-SHIRTS « JACKETS « WATCHES + MUGS +

Q BOTTLES « HATS »
RRleiat] « MOST ITEMS UNDER $1.00 « [5Van(e/\}
« LETTEROPENERS « SWEATSHIRTS « AND MORE

INFLATABLE IMAGES. .. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
you mascot or create your own shape and
event. contact: Lenny Freed, 2880 Interstate
Drive, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330)273-3200, EXT.137.

(414) 351-9088 * Fux (414) 351-6997

PNV INTYNZ LN LNTIONTZEN

LEE ARNOLD PROMOTIONS %

\Z

SCLITT | MAURER POLER

WAXQ-New York Has It!
WDVE-Pittsburg Has It!
KZPS-Dallas Has It!
KSLX-Phoenix Has It!
KSHE-St. Louis Has It!
KGB-San Diego Has It!
KGON-Portland Has It!
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Gentner's TS612 multi-line telephone
system is so easy to use, your talent can
concentrate on the callers without worrying
about how to handle the calls. Plus, it's
expandable to cover multi-studio applications.

GET IT !!!

Call today for a free brochure!

= Gentner

800-932-9007

Voice-over/Station Imaging
VOICEPRINT (sm)

 Toll-free 1-800-945.7730

Jutside the U.S. 1-801-975-7200 |

ggé%ss @33@%
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IMERINTED)[MOUSE|[PADS)

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

U.S. 1-800-231-2417 PLASTIC

i Call Toll Free: I Hl :
Canada 1-800-847-5616  PANNERs

800 786-8011
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PROMO 5P ECIEL

of the month

best quality, fast service, lowest prices.

ne hidden costs (full disclosure pricing)

ICE SCRAPER

(R N\

_ WINTER’S
\_ COMING

ZAGIACIAN

N

ORDER
BEFORE
1T SNOWFALL

* %

s G 45¢

500 pe. min. plus freight

LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fax (414) 351-6997
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An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call roday for your free

illustrated booklet*29 Creatve LE RER
Ways To Use Banners on a Roll” \f LEN
1-800-786-7411 2068837400 Fax 883459

ECONOMICAL CONVENIENT EFFECTIVE

Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis

K

THe INDUSTRY'S NEwsPAPER

http://www.resultsmarketing.com e (713) 507-4295 FAX
| ‘ :
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NEWS

Mainelli
Continued from Page 1

dous track record, as well as an un-
derstanding and enthusiasm for the
format, coupled with strong writ-
ing skills. With the continued im-
portance being placed on non-mu-
sic stations, look for John to help
us increase our news coverage and
information products servicing the
News and Talk marketplace.”

One of Mainelli’s first tasks will
be to announce the preliminary
agenda for R&R’s recently an-
nounced Talk Radio Seminar *97,
set for February 27-March 1 at
Washington. DC’s Grand Hyatt
Hotel.

Mainelli spent six years pro-
gramming WABC, starting as Op-

erations Director in 1988. After two |

years at the Talk outlet, he took a
one-year sabbatical, then rejoined
the ABC flagship station as Oper-
ations Director/PD.

Prior to joining WABC, Mainel-
i was PD for Gannett’s KCMO/
Kansas City. Between [980-1985,
he served twice as VP/News & Pro-
gramming at KSDO/San Diego,
interrupted by a six-month stint as
PD/ND at crosstown competitor
KCNN. Before becoming a pro-
grammer, he held editorial posi-
tions at KCBS/San Francisco,
KABC/Los Angeles, and KFWB/
L.A.

The RIAA has issued the following awards for the month of September:

MULTIPLATINUM ALBUMS

“Jagged Little Pill,” Alanis
Morissette, Maverick/Reprise
(12 million); “Breathless,” Kenny
G, Arista (11 million); “The Wom-
an In Me,” Shania Twain, Mer-
cury (8 million); “Waiting To Ex-
hale” ST, Various Artists, Arista;
“Greatest Hits,” Patsy Cline,
MCA (7 million); “All Eyez On
Me,” 2Pac, Death Row/Inter-
scope; “No Need To Argue,”
Cranberries, Island; “Greatest
Hits,” Tom Petty & The Heart-
breakers, MCA (6 million); “The
Score,” Fugees, Ruffhouse/Co-
lumbia (5 million}; “I Still Believe
In You,” Vince Gill, MCA; “The
Closer You Get,” Alabama, RCA;
“Chronicle,” Creedence Clear-
water Revival, Fantasy (4 mil-
lion); “Tigerlily,” Natalie Mer-
chant, Elektra/EEG; “Greatest
Hits Volume |I,” George Strait,
MCA (3 million); “It Was Written,”
Nas, Columbia; “Secrets,” Toni
Braxton, LaFace/Arista; “Mr.
Smith,” L.L. Cool J, Def Jam/
RAL/Mercury; “When | Call Your
Name,” Vince Gill; “Ocean Front
Property,” George Strait;
“Creedence Gold,” Creedence
Clearwater Revival (2 million).

PLATINUM ALBUMS

“Unplugged,” Alice In Chains,
Columbia; “It Was Written,” Nas;
“New Beginning,” SWV, RCA;
“What The Hell Happened To
Me?” Adam Sandler, Warner
Bros.; “Sweet Dreams,” La
Bouche, RCA; “Q’s Jook Joint,”
Quincy Jones, Qwest/WB; “Jars
Of Clay,” Jars Of Clay, Silver-
tone; “Hypnotize The Moon,”
Clay Walker, Giant; “In Pictures”
and “Cheap Seats,” Alabama; “|
Think About You,” Colilin Raye,
Epic; “311,”311, Capricorn; “Nut-
tin' But Love,” Heavy D & The
Boyz, Uptown/MCA,; “8 Seconds”
ST, Various Artists, MCA; “Hold-
ing My Own,” “Ten Strait Hits,”
“Merry Christmas Strait To You,”
“#7,” and "Something Special,”
George Strait; “Merry Christmas
To You,” Reba McEntire, MCA,
“Amadeus” ST, Neville Mariner,
Fantasy; “The Concert,”
Creedence Clearwater Revival;
“A Charlie Brown Christmas,”
Vince Guaraldi, Fantasy.

GOLD ALBUMS

“Beats, Rhymes & Life,” A Tribe
Called Quest, Jive; “En Pleno Vue-
lo,” Marco Antonio Solis, Fonovi-
sa; “Unplugged,” Alice In Chains;
“Life From The Fall,” Blues Travel-
er, A&M; “The Final Tic,” Crucial
Conflict, Pallas/Universal; “Phe-
nomenon” ST, Various Artists, Re-
prise; “It Was Written,” Nas; “Get On
Up And Dance,” Quad City DJ’s,
Big Beat/Atlantic; “Reasonable
Doubt,” Jay-Z, Roc-A-Fella/Priority;
“So So Def Bass All-Stars,” Various
Artists, So So Def/Columbia; “Now
In A Minute,” Donna Lewis, Atlan-
tic; “lce Cream Man,” Master P, No
Limit/Priority; “Maxwell’'s Urban
Hang Suite,” Maxwell, Columbia;
“Between Now And Forever,” Bry-
an White, Asylum/EEG; “Living
Under June,” Jann Arden, A&M;
“IV,” Diamond Rio, Arista; “Wither
Blister Burn & Peel,” Stabbing
Westward, Columbia; “Silk,” Silk,
Elektra/EEG; “Ledbetter Heights,”
Kenny Wayne Shepherd, Giant;
“The Mask And Mirror” Loreena
McKennitt, Warner Bros.; “The
Legendary Jim Reeves,” Jim
Reeves, RCA; “Rollin’ On The Riv-
er,” “"Hot Stuff,” and “More
Creedence Gold,” Creedence Clear-
water Revival, “A Charlie Brown
Christmas,” Vince Guaraldi; “Shaft”
ST, Isaac Hayes, Stax.

MULTIPLATINUM SINGLES

“Macarena,” Los Del Rio, RCA
(3 miilion); “Mr. Big Stuf,” Jean
Knight, Stax (2 million).

PLATINUM SINGLES

“I Can't Sleep Baby (if 1),” R.
Kelly, Jive; “Respect Yourself,” Sta-
ple Singers, Stax; “Mr. Big Stuff,”
Jean Knight; “Indian Reservation,”
Paul Revere & The Raiders, Co-
lumbia.

GOLD SINGLES :

“Elevators,” OutKast, LaFace/
Arista; “Change The World,” Eric
Clapton, Reprise; “I Can't Sleep
Baby (If1),” R. Kelly; “Respect Your-
self,” Staple Singers; “Theme From
Shaft,” Isaac Hayes; “Mr. Big Stuff,”
Jean Knight; “Time Is Tight” and
“Soul Limbo,” Booker T. & The

MG’s, Stax; “Baby,” Carla Tho-
mas, Stax; “Walking The Dog,”
Rufus Thomas, Stax.

| Arista
Continued from Page 3

elevated to Director/Northeast and
relocates from Washington. DC to
Nashville.

* Manager/West Coast Promotion
Lori Dawe-Hartigan has been pro-
moted to Director/West Coast.

* Director/Field Promotion Kevin
Erickson is set to relocate from
Nashville to Chicago by the end of
the year.

In promoting Kraig to oversee the

Arista and Career promotion staffs,
DuBois commented, “Bobby has
made a tremendous contribution to
Arista, and I'm very excited to an-
| nounce this promotion.”
{ Kraig — who joined Arista in
1993 after a 12-year stint as PD for
KPLX/Dallas — stated, “l would
like to thank Tim DuBois and Jack
Weston for having the confidence
and giving me the opportunity to
learn and grow so that I would be
able to step into the position when
the time came.”

On her promotion, Nichols not-
ed. “Tim DuBois and Bobby Kraig
are well-respected leaders in our in-
dustry. I am honored to work with
them and appreciate their vote of
confidence.”

DuBois selected Nichols to run
the Career promotion department
when the new label was established

cBC

Continued from Page 3

based on more than the format:
“[ABC] entered into a specific
agreement with us that gave them
a very close look at what we do as
broadcasters for children over the
radio. It is clear that trade secrets
and information [were misappro-
priated].”

An ABC spokesperson said the
company does not comment on
pending litigation.

Daht added that at Monday’s (9/30)
annual meeting the shareholders’
response was “‘positive.” Also at

wLup

Continued from Page 3

format will lie somewhere be-
tween the Hot AC approach of
WTMX/Chicago and the Adult
Alternative slant of crosstown
WXRT, according to de Castro.
A search for high-profile pro-
gramming candidates has begun,
with Evergreen vets Steve Rivers
and Greg Solk overseeing the day-
to-day functions in the interim. In
addition, a search for top person-
alities to complement Brandmeier

Changes

Rock: WAAF/Boston swinger Paul
Marshall joins WMFS/Memphis as
| Asst. MD/nights ... WXLP/Quad
| Cities, IA-IL welcomes WRXR/Au-
gusta, GA Production Director Jeff
Ros for similar duties ... WKLT/NW
Michigan makes the following
changes: WCSX/Detroit’s Dave
Clapper joins as Asst. MD/nights;
night personality Krystal flips to

Bonadies

Dawe-Hartigan

in 1990. She joined Arista in 1990 as
Coordinator/Promotion and was sub-
sequently promoted to Manager/
Southwest Regional Promotion and
Director/Field Promotion. Prior to
joining Arista, she worked in
NARAS’s Nashville office.

Dame — who is moving from Chi-
cago to accept his new position —
joined Arista in 1993 after serving as
OM for KOWF-FM/San Diego.

that meeting, CBC’s shareholders
voted to increase the number of au-
thorized shares from 12.5 million to
50 million.

In an announcement that came
days before the split with ABC,
Dahl said the company had retained
Southcoast Capital to consider the
possible sale or merger of CBC.
This week, Dahl said that consider-
ation is ongoing.

The Radio AAHS format has a
network of 32 stations that the com-
pany says reach about 40% of the
nation. CBC’s flagship station is
WWTC-AM/Minneapolis.

is being conducted.

A sample hour of WLUP’s new
format included R.E.M.’s “Orange
Crush.” Tracy Chapman’s “Give
Me One Reason,” David Bowie’s
“Modern Love,” Dave Matthews
Band’s “Ants Marching,” the
Clash’s “Train In Vain,” Melissa
Etheridge’s “I’m The Only One.”
Aerosmith’s “Sweet Emotion,”
Tom Petty’s “Walls.” Alanis
Morissette’s “You Learn,” Eric
Clapton’s “Change The World,”
INXS’s “Need You Tonight.” and
Natalie Merchant’s “Wonder.”

overnights; and KSHE/St. Louis’s
Jim Ellis joins for moming drive ...
Stu Emerson joins KMJX/Little
Rock for swings ... KILO/Colorado
Springs, CO morning co-host Bob
Ely exits. Ross Ford replaces Ely
as Steve Ryan’s co-host in mornings;
afternoon driver Dirk Kirkland and
APD/MD/middays Peg Pollard
swap shifts, Steve Pasko rises to late-
nights, and swinger Andy Hamilton
segues to overnights.

Online
Continued from Page 1

To access R&R Online, users
will need an account with an In-
ternet service provider and web
browser software such as
Netscape (version 2.0 or above) or
Microsoft Explorer (version 2.0
or above), or a commercial online
service such as America Online
(version 3.0) or CompuServe
(version 2.0 or above). The site can
be accessed by entering http://
www.rronline.com.

Check out a demonstration of
R&R Online at the NAB World
Media Expo (October 10-12) in the
Los Angeles Convention Center
Exhibit Hall, Booth 2605.
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AOMINISTRATIVE ASSiSTANT: Ted Kozlowski
MaRKETPLACE SaLEs: Matt Parvis
OPPORTUNITIES SALES: Dawn Garrett
WASHINGTON: 202+783¢3826, FAX: 2027830260
Vice PRESIDENT/ SaLES: Barry O'Brien
SaLes RePRESENTATIVE: Lauren Belcher
ADMINISTRATIVE ASSISTANT: Shannon Weiner

NASHYILLE: 615224428822, FAX: 6152486655
DIReCTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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R&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming

to radio, this second annual seminar is an extension of R&R’s com-

mitment to the Talk radio format. The R&R Talk Radio Seminar '97

offers a tremendous opportunity for general managers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and
mail or fax to our Los Angeles office. Register today!

'0°Q U0IBUIYSRM » 2661 ‘| YR - LZ Aieniqad

Seminar Registration

SEMINAR FEES There is a $50.00

BEFORE JANUARY 31,1997 $350 cancellofion fee.
No refunds after

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

INFORMATION

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYM : SEMINAR

Please print carefully or type in the form below. Full payment must accompany registration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

form. Please include separate forms for each registration. Photocopies are acceptable.

f MA'L'NG ADDRESS Amount Enclosed:  $

D Visa D MasterCard D American Express D Discover D Check

Account Number I

Call Letters/fCompany Name

Expiration Date

Month Year  Signature

Street

City

Telephone #

r
1
1
1
]
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
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1
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1
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1
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1
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i
t
i
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i
I
[}
i
]
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i
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]
]
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1
i
1
1
]
1
1
]
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]
]
]
]
]
]
]
]
]
]
1
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]
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1

Print Cardholder Name Here

Hotel Registration

Amount $

. 3 Date of Arrival Time of Arrival
We look forward to hosting you in

The Grand Hyatt our natien’s Capital at the Grand

at Washington Center | Hyatt Washington, located in the [ American Express [ visa () MasterCard [ Discover

heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes

from Washington National Airport, and within walking distance of the White I Diners/Carte Blanche [l Check

House, Ford’s Theatre and Lincoln Museum. The US Capitol. Smithsonian, '

Vietnam Memorial and more are |ocated nearby. © To guarantee your reser-

vation we require either an enclosed check or money order covering the first Account Number

night's stay, or a major credit card number. expiration date, and Signature.

Deposits will be refunded only if cancellation notification is received at least 7 Company

days prior to asrival. * Reservations requested after February 6, 1997 or after Expiration Data: Month

the room block has been filled are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR Signature

HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO

R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROOM NO. OF ROOMS CONVENTION RATES
Single (1 person) * $145 / night

Double (2 people) * $165 / night

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Avalable

Name

ity
Print Cardholder Name Here

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested 3
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CHR MOST ADDED!
HOT AC CHART &

KRBE 10X KKLQ 35X
KZzP 24X WDJX ADD
KJYO ADD WLSS ADD 21X
KHTQ ADD WERZ ADD
KZMG ADD 18X WIFC 24X
WIXX 24X KDMX 13X
KHMX 22X WBMX 12X
KFMB 31X WMTX 5X
KALC 40X KBEE 9X

KISN ADD 20X  WTIC 17X

...AND MANY MORE!

Bllpwwamtecords.co® - Management:
O wuu.tm:m. trme A righll vesenend
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Free Press’s Reporting Fizzles!

JR-AM/Detroit afternoon driver
Mitch Albom — who doubles as a
Detroit Free Press columnist —

ripped into his own paper this week, accusing
it of “shoddy reporting” after Free Press
reporter John Smyntek speculated — huge
headlines and all — that a WJR staff meeting
scheduled for last Friday (9/27) was to
announce the likely sale of the station.

Well, WJR GM Mike Fezzey did have
something to say to the 'JR staff, but it wasn’t
about a sale. Instead, he announced that
John Cravens, longtime GM of co-owned
WHYT-FM, was exiting and that he would be
running both stations. Fezzey went on
Albom’s show Friday (9/27) to explain the
situation to his listeners, but the Free Press
further aggravated things by running a
correction under the headline, “WJR Sale
Fizzles!”

Court proceedings in Shamrock/
Chancellor’s legal action against WHTZ/NY
PD Steve Kingston over Kingston’s alleged
non-compete violation have been delayed for
about two weeks.

Lava, TAG, and Big Beat are about to
be folded into Atlantic Records, becoming

Rumors

* With Jive VP/Promotion Ken Lane departing
for Arista, are VP stripes in store for Detroit-based
National Dir/Promotion Denise George?

* |s A&M Los Angeles local Tami Shawn gearing
to make a move?

* Now that WRCX/Chicago morning driver Man-
cow has signed a new, lucrative long-term contract,
is attorney Bob Eatman working on his syndication
deal that could be announced as early as next week
at the NAB in L. A.? And what stations are already
waiting in the wings?

* What's up with KROQ/L.A. morning drivers
Kevin & Bean, whose contracts expire at the end of
November?

* Wil Jefferson-Pilot's WWSN/Charlotte PD
John McFadden step down to concentrate on his
air work?

* Was that WAKX/Grand Rapids PD/afternoon
driver Jay Towers that R&R spies heard on the oth-
erwise-jockless WDRQ/Detroit?

« |s a certain Jacksonville morning show about to
split for Atlanta ... and speaking of Jacksonville, is
WAPE PD Cat Thomas about to get promoted to
Oom?

strictly imprint deals. A specific number of

layoffs has not been determined; as of

Tuesday, no one had received their papers.

Welcome To Deregula_tion.'<

Thanks to the loosening of ownership
limits, a number of CBS radio and TV
newsrooms are joining forces for
newsgathering and marketing purposes. One
such union is occurring in San Francisco,
where KCBS-AM is in the process of merging
its newsroom with CBS affiliate KPIX-TV.

That's all fine and well, except that KCBS
recently refused a $35,000 time buy from Cox-
owned KTVU, the market's Fox TV affiliate,
promoting KTVU’s 10pm newscast.

Why? Because by virtue of KCBS'’s new
ties with KPIX, the station considers KTVU's
newscast to be a direct competitor. And as
CBS VP/Communications Helene Blieberg
says, “You don’t ask a Ford dealer to put
Chrysler caré on their lot.”

Blieberg says similar rules are in effect at
other CBS radio-TV unions in New York,
Chicago, Los Angeles, Detroit, and Boston.
She adds that KCBS is willing to accept
KTVU’s non-news spots, and CBS’s other SF
stations can carry its news promos ... just not
on KCBS.

But KTVU GM Kevin O’Brien is fuming,
and he’s decided to pull all his business from
the station. So has ABC-owned KGO-TV,
whose sister station, market-leading N/T KGO-
AM, says it accepts newscast advertising from
competing TV stations.

Best wishes for a speedy recovery to
RCA/Nashville Sr. VP/GM Randy Goodman,
who's been resting at home (but will probably
be back at work by the time you read this)
following an angioplasty procedure last Friday
(9/27).

Yes, WFNX/Boston generated some
major radio buzz prior ta relaunching itself as
“Radio Anarchy Boston.” While you may have
heard plenty of speculation about format and
personnel changes, stay tuned — right here —
for the real story.

Continued on Page 36

K???/Los Angeles

MegaStation/ San Juan, PR

WAPE-WFYV/Jacksonville

.9 1]} HLI:.)L

“The Hottest New Thing Since Call-Out Was Invented”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.

0-595-0391

b A O ricaNnEadiakhictanscom

October 4, 1996 R&R ® 35

SW Suite #1138
Wed r| 8-12mid

At the Biltmore Hotel, come by for food
drinks and a little of the unexpected...

Musicam Express |
Booth #2329 -

Wednesday Saturday at the Los Angeles
Convention Center... check out our
Programming Services Packages on
the Musicam Express delivery system

International

R RO

Thursday 6-7:30om
LA Convention Center
INTERNATIONAL West Lobby Terrace
...a New Adult Contemporary format
service for worldwide radio

W Networks and Radio & Records

cordially invite you to tear it up and
bring down the house with lnterscope
Records Recording Artist

The Brian Setzer Orchestra
featutring Brian Setzer
at the NAB Radio Show

Friday, October 11, 1996
6:00 - 8:00pm

| Biltmore Bowl

The Biltmore Hotel
Los Angeles, CA
% Rk

IE Management: Dave Kaplan Management
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SW

PROGRAMMING SERVICE

CHECK OUT OUR

PROGRAMMING
SERVICES
PACKAGES

AT THE
MUSICAM EXPRESS
BOOTH #2329
& SW BILTMORE
SUITE #1138

a Sony Corporation of America company
1370 Avenue of the Americas New York, NY 10019 212-833-540

Continued from Page 35

KDON/Monterey received the bones from
thousands of chickens, fish, and even some
cattle after it invited listeners to send in a bone
of any kind to qualify for front row seats to a
Bone Thugs-N-Harmony/Keith Sweat/SWV
concert. The bad news: Someone who wanted
to win real bad stole some historic whale bones
from California’s First Theater. Only after
KDON put out appeals to return the 60-year-
old artifacts were they recovered in a local park
undamaged. In a related incident, others

Rumbles

* Former KFRC/SF morning driver Gary Bryan is
the new moming driver at Evergreen’'s WYXR/Philly.

* Howard Stern head writer Jackie “The Joke
Man” Martling signs a deal with Oglio Records, that
will bring Martling’s comedy CDs “The Joke Man” and
“Sgt. Pecker” — previously only available through
Martling’s 800 number — to retail stores nationwide
by November 5.

* WINZ/Miami has dropped its evening Sportstatk
programming in favor of news. The station also reset
its daytime lineup to include Dr. Laura Schilessinger
10am-noon, and Rush Limbaugh 1-4pm. it's also
flipped its network affiliation from CBS to ABC.

» Congrats to KUBE/Seattle, which helped raise
over $1.5 mittion for the NorthWest AIDS foundation.

* WCMQ-FM/Miami flips from Spanish Soft AC to
a Spanish Goid-based format.

* Michael Eisner, the big cheese of the Disney
mouse kingdom, joined ABC Radio's syndicated Tom
Joyner on Monday (9/30) as part of Disney World's
25th birthday extravaganza in Oriando.

* KLOS/L.A. moming show producer Rosemary
Jimenezis upped to Manager/Multimedia Services for
KLOS and sister stations KABC-AM & KMPC-AM.

* WDJB/Ft. Wayne flips from CHR to Hot AC.

* WERQ/Baltimore MD Camille Cashwell exits
with no replacement named.

* Former KDGE/Dallas nighttimer Lukas is the
new nighttimer at WHTZ/NY.

* KYSR/L.A. nighttimerRyan Seacrest segues to
afternoon drive.

* WFLZ/Tampa and Jacor syndicated nighttimer
“Bubba The Love Sponge” soaks up another affilate
with the addition of nights at WZYP/Huntsville, AL..

* WQSL/Wilmington, DE gives APD/MD James
Gregory PD stripes as PD Jake Edwards gives up
the reins to concentrate on afternoons.

* Happy birthday (9/30) to “Radio’s Best Friend”
Art Voulo.

* WIXV & WSGF/Savannah, GA PD Eric Stevens
exits after two weeks on the j-0-b; OM Mark Blake
also departs. MD Derek Taylor is handling interim
PD chores.

* WXRA/Greensboro, NC ups MD/middays Mar-
cia Gan to APD; night slammer Andy Sims to MD/
PM drive. Meanwhile, PD Tim Satterfield adds mom-
ing show duties with hosts Gina & The Dave.

* As mentioned last week, WING/Dayton Michael
Luczak has been named interim PD for sister WGTZ/
Dayton, but this week we spelied his name right.

* At Stellar Communications’ new CHR KNRV/
Killeen, TX, Joey Armstrongis PD, Dan Watson is
APD, and Jess Woollard is MD.

2)

ANYTHING FORA PLUG — After WPLJ-FM/NY per-
sonality Rocky Allen gave away a free hair transplant
to one of his balding listeners, sidekick Blain Ensley
(r) broadcast live from the surgery. The transplanted
New Yorker was Michael Strong.

attempted to remove the head of a whale
skeleton at another location but gave up when
they realized it was chained to the building.

A couple who met through WHYI (Y100)/
Miami’s online “Dateline” are getting married
November 16. Speaking of Y100, ST
congratulates morning driver “Footy,” who will
celebrate his 10th annual “Footy’s Wing Ding”
on December 7. This event has raised
hundreds of thousands of $3% to help fight drug
abuse.

> Hey Macaroni! ‘

Could there possibly be any more
macarena promotions? Of course there can!
WHB/KC personality the Real Don Glaze set a
record for the “One Man Macarena” by doing a
complete rotation of the dance in each seat of
Kauffman Stadium, home of the Kansas City
Royals. Glaze performed the stunt to raise
awareness for the Easter Seal Society. And a
new macarena twist: During a local college
football game WHOT/Youngstown listeners
donated 2000 pounds of macaroni to the local
food bank. ST was wondering why it took so
long for a radio station to make that connection
... that’s the word that keeps popping up in our
spell-checker every time we write about that
#%*@&% dance craze!

Talent raids have already begun between
longtime ratings champ WJLB/Detroit and new
challenger WCHB (The Beat). “Tune Up,” a
veteran traffic reporter and sidekick to 'JLB
morning driver John Mason, crosses the street
to 'CHB for mornings with Larry (Doc) Elliott.

Former Watergate co-conspirator G. Gordon
Liddy used his Westwood One syndicated
midday show Monday (9/30) to sign up voters
on the last day allowed to register for the
presidential election. Liddy’s producer, John

Continued on Page 38

THE JUDY JARVIS SHOW

“Talk Radio’s Independent-Minded Broad”

October 10th & 11th, 9:00AM to 12noon, lower lobby.

MEET JUDY JARVIS AT THE NAB

THE JUDY JARVIS SHOW available Mon - Fri 12 - 3pm EST
On SATCOM C-5 TRANSPONDER 23 / SEDAT CHANNEL 25
Contact Deborah Shillo 860-242-7276 or 800-477-JUDY

BROADCASTING LIVE FROM THE OMNI HOTEL
|
|

wirn-arericantadiohistory-com
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TINATURNER
MISSING YOU

Az CHART (D)
BOS 22*

» Catch the Mike Waliac
60 Minutes interview
with Tina in October!

* = Tina Turner specm -

o YT Tina Turner specisk

MASSIVE HANES ™
CAMPAIGN

+ 38 million national network and
cable TV campaign airiag now.

» %4 muliion national print campaign:
8-page inserts now 11 Elle, Vanity

Fair, Us, and Prenxere; fcllow-up

full page ads through Apsil,

frem the mew album Wildest Dreams

Praduced by Trevor Horn for Han 2roductions
Executive Producers: Tina Turner ard Roger Davies
wAanagement: Roger Davies

o @

-
Parlophoqe

btp-/{/wrrw.virginrecords.com
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dc Talk
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(0U AND
" ME

rrom THE Atum JESUS FREAK

Produced by Teby McKeehan and Mark Heimermann

il

True Artist Management

SR

http://www.dctalk.com F

hitp://www virginrecords.com 1/” s B
©1996 Virgin Records Ameriea, lnc. /f&‘ &

2nd Most Added Including:

WZJM

WNCI  WPRO
KZZP  WOMX
: WKSS  WXXL
s KKLQ  WDJX
K101  WDCG
WUSA  WABB

and many more

Already On:
KFMB KSTP
KYSR KDMX
WSTR KHMX
WXKS WKTI
WPLL
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STREET TALK.-

Popp, and “Rock the Vote” stationed
themselves outside the flagship WJFK/DC

Brandy, Tamia, Glddys Knight, studios.

Chaka Khan “Missing You”
AIR Awards To DC,

Florida Recipients

Retired 36-year WMAL-AM/Washington
vet Bill Trumbull will receive the Lifetime
Achievement Award at the 10th Achievement In
Radio (AIR) awards on Oct. 17. Down in
Florida, Miami mainstay (and current WMXJ
personality) Rick Shaw wiil receive a similar
honor from the South Florida AIR chapter Nov. 9.

Who would have known
That you'd have to go
So suddenly so fast
How could it be
That a sweet memory
Would be all
All that we have left

And know that you're gone
Everyday I go on
But life is just not the same
I'm so empty inside
And my tears I can't hide
But I'll try
I'll try to face the pain
Though I'm missing you
Chorus
Although I'm missing you
I'll find a way to get through
Cause you were my sister
my strength my pride
Only GOD may know why
Still I will get by
There were so many things
That we could have shared
If time was on our side
Now that you're gone

» Andre Harrell appointed Motown Records
President/CEO.

¢ Allan Chlowitz named KNEW &
KSAN/San Francisco GM.

* WWWM-AM & FM/Toledo GM David Dickey adds
WALR-AM & FM/Atlanta duties.

* Brian Koppelman elevated to EMI Records Sr. VP.

* Robin Bertolucci named KOA/Denver OM/PD.

You may want to check out the Upper
Midwest Conclave PD Retreat/Talen Trak, Oct. V
18-19 in Kansas City. KBEQ/KC morning
driver Randy Miller will keynote the luncheon;

WDCG/Raleigh OM Brian Burns will
moderate. Details: (612) 927-4487.

* Michael Plen boosted to Virgin Records
Sr. VP/Promo.
« Bill Bennett named DGC Records Director/Promo.
« Emmis Exec. VP/Programming Rick Cummings
takes on KPWR/Los Angeles PD duties.

Condolences to the family and friends of Ponbaiispeedich i HM/SanlBicgiZP,

Robert Koch, longtime Michigan broadcaster
and former owner of WSDS-AM/Ann Arbor, w

MI, who passed away (9/26) at age 74. )
« Joe Gailante boosted to RCA/Nashville VP/GM.
* KIIS-AM & FM/Los Angeles elevate Lynn
Anderson to VP/GM and Peg Schiavo to VP/GSM.
* KFi & KOST/Los Angeles raise Howard Neal to
VP/GM, Jhani Kaye to Station Manager, and Luz

Not since WSM/Nashville personality
Dick Leyman offered the news “In Leyman’s
Terms have_ we hgard one this creative: Erdmann to GSM.

WJR/Detroit momning news vet Dan Streeter » Craig Magee lassoes KIKK-AM & FM/Houston VP/

is doing commentaries known as “Street Talk.” GM post.
* Mary Catherine Sneed recruited as DKM

Broadcasting VP/Operations.

I can still feel you near : : ; .
g : » Sam Kaiser named MTV VP/Programming.
So I'll smile with every tear I cry Promotions In Motion
Cause we were the closest 0f iends _- WKRQ/(Eincinnati recently held a “Do That v
Thing You Do"” contest for an opportunity to win the

But I'll wait for the day
When I'll see you again
See you again

grand prize package of a trip to Hollywood for the
premiere of Tom Hanks’s new movie, “That Thing * Allen Shaw appointed Summit Communications
You Do!" Contestants exhibited talent that ranged VP/Radio.

SOUNDSCAN SINGLE 19-18
SET IT OFF LP IN STORES NOW

RAISING ITS HAND AT

WWKX Providence
KTFM San Antonio
XHTZ San Diego
WNCI Columbus
WDRQ Detroit
KUBE Seattle
WYCR Harrisburg
WDJX Louisville

WGTZ Dayton
KPRR El Paso
KIK! Honolulu

W.JJS Roanoke

KKRZ Portland

WXIS Johnson City

KMEL San Francisco
WXKJ Chattanooga

from double-jointed arm twists to lighting a pork rind
on fire and eating it. The winning contestant did a
comedy routine with his dog “Balance,” including a
killerimpersonation of station PD Jimmy Steal. In
a timely fashion WKRQ also held a “First Wives
Martini and Cigars Happy Hour” at Morton’s in down-
town Cincy.

* WPLY/Philly has resurrected its “The Dead Guy
In An Envelope” contest. With Halloween just around
the corner, WPLY moming driver Barsky wrote the
name of a famous "Dead Guy" on a piece of paper,
placed it in an envelope, and sealed it in front of wit-
nesses. Barsky is taking random phone calls to hear
listener guesses. The listener who guesses correct-
ly wins $10,000. WPLY is also giving its listeners a
Hummer! Every moming Barsky plays the “Hummer
Cut Of The Day.” The 100th caller wins a key that

WERAQ Baltimore
KZHT Salt Lake City
WFLY Albany
WZPL indianapolis
KKSS Albugquerque
KDON Monterey
WMXQ Birmingham
WNCK Flint

WPGC D.C.

KBOS Fresno
WNNK Harrisburg

KZFM Corpus Christi
KGGI San Bernardino
WZJM Cleveland
KDGS Wichita

KKFR Phoenix
WVSR Charleston
WHHH Indianapolis
KQKS Denver

KCAQ Santa Barbara
KQKQ Omaha

...and many more!

IF WOMEN ARE NOT MISSING YOU...
YOU ARE MISSING WOMEN!

F e Groups /| Networks

may start the Hummer vehicle.

« KIIS/L.A. is giving away a new BMW Z3 Road-
ster every Thursday during the fall ratings. Every

Thursday, Rick Dees plays three special songs.

When listeners hear those three songs in their ex-

act order, caller 102 wins the car!

THE RADIO CHANNEL

www.radiochannel.com

« Cap Cities sets Norm Schrutt as WBIE/Atlanta VP/
GM and Fred Weinhaus as WPAT-AM & FM/New
York GM.,

* Dan Halyburton tapped as KLIF & KPLX/Dallas
OM.

* WLS-FM/Chicago PD Tim Kelly goes crosstown to
WLUP.

» Jon Rivers returns to KNUS/Dallas as PD.

* Bob Linden recruited as WWWL (Love 94)/Miami

* John Bayliss appointed Combined
Communications Corp. President.

* Rob Sherwood tapped as KSTP/Minneapolis PD.

* WNBC/New York hires Joe McCoy for middays,
Walit “Baby” Love for afternoons, and moves
Cousin Brucie Morrow to evenings.

* ABC buys WMAL-AM & FM/Washington for
$16 million.

A

For Further Information:

Nab Radio Show-
Booth #2202

The Only Name You Need To Find Radio On The Web or

FOR
WHO ?
® Stations WITH Web Sites

i ©® Stations WITHOUT Web Site
® Program Suppliers

mrrdarr

©® Advertisers
® Listeners

Increases Web Site Traffic  #£
Captures Internet Ad Doliars
FAST/EASY/EFFECTIVE

Web Presence Without The Expense
Creates Profit Center

Quality Audio - Accessibie Anywhere
Taraet Marketina

—_— ®m (212) 628-3240

outside of NY call toll free

(888) FIND - RADIO

% or Email us at
info@radiochannel.com
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#1 Most Added Everywhere!
139 R&R Rock/Active Rock Adds

Act

Produced by Gil Norton
Mixed by Michael Barbiero

Direct Management Group Inc.
Steven lensen & Partin Kirkup

httpr//Countingcrows.com

. http/iwwagetten.com
ompm ORI, WG 1996 Geffen Records, inc.

ive Rock

Major Market Airplay

WBAB WDVE WKLS
WNEW WEBN WIYY
WHJY WJRR WNOR
WYSP wXTB WMMR
wBZX WZTA WDZR
KSJO KISW wwDC

The First Track And Video
From» The Forthcoming New. Album
Recovering The Satellites

Debut

WRIF
WLZR
WRCX
KQRC
KISS
WRFX

KEGL
KTXQ
KUPD
KDKB
KLOS
KSHE
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STEVE WONSIEWICZ

Music Row Roundtable

Label top guns discuss the state of country music

What’s going on in country music? This seems the prevalent question on Nashville’s lips as
the 1996 CMA Awards on October 2 brought increased exposure to the format.

Given that sales have dipped
around 9% year-to-date and radio
listenership is also on the down-
swing, will the business revisit the
post-“Urban Cowboy” era? Or is
what’s occurring more like a normal
correction in an overly heated stock
market?

Fortunately, the latter is over-
whelmingly the consensus of opin-
ion among a handful of Nashville’s
top guns. Sure, business is off, but
so is the entire music industry, they
say. It’s nothing that a couple of hits
won’t cure.

Just An Adjustment
“I’m maybe not as pessimistic as
some people,” explains Arista/
Nashville President Tim DuBois.
“We are experiencing an adjust-
ment, which
most people ex-
pected to happen
at some point.
We knew we
couldn’t contin-
ue our meteoric
growth indefi-
nitely. You know
things are out of
whack when
there are four
.country dance
clubs in Toledo
or six Country stations in Akron.”
For people seeing comparisons to
the “Urban Cowboy” period,
DuBois says, “There’s a very big
difference in that ‘Urban Cowboy’
was based on a fad while this boom
is based on a new take on the music
and a whole new generation of new
artists, It will be interesting to see
where we are at year-end because
we still have some major releases
due from artists such as Alan Jack-
son, Reba McEntire, Mary Chap-
in Carpenter, and Clint Black. We
were off about 11% for the first six
months, but we may get part of that
back the second half of the year.”
Like many execs, DuBois says
much of the slide can be attributed to
the lack of top-selling albums. “Out-
side of Shania Twain’s album we
haven’t had a strong record lead the
way until LeAnn Rimes came along.”
DuBois also cautions about even
comparing today’s climate to the
hot, young country boom of the late
*80s/early "90s. “Billy Ray Cyrus
and Garth Brooks happened
around the same time and that real-
ly pumped the market way up. We’ll
have that again sometime, but it’s
kind of hard to keep that kind of
growth going.”
DuBois concedes that some labels
may “fall by the wayside” if they

Tim DuBois

can’t build a solid-selling roster, due
to the changes in the economics of
the business. But he doesn’t see the
business as sick. “It’s very much a
reality that there are no more chanc-
es to succeed in this business than
there were before. Radio still can
play only so many records. But with
more people playing the game by
default there are going to be more
failures. Nashville had a very sweet
thing for a few years in that we could
sell multiplatinum while the cost of
doing business wasn’t nearly as high
as it was in the rock or pop world.
That’s changing.

“But that doesn’t mean it’s not a
profitable business. My profit margin
has dropped considerably over the last
two or three years, but the bottom line
is still strong. There were years in the
past where some of us were able to
take 30% of our gross to the bottom
line. Those days may be gone forev-
er, but there’s still a lot of net to be
had if you have the hits and have the
acts that can sell records.”

Something Wrong?

Sony/Nashville Exec. VP/GM
Allen Butler agrees with DuBois
that a spate of new releases by name
acts could re-energize the format.
The hoped-for kick earlier this year
from some releases by a few major
artists didn’t materialize, which con-
tributed to lethargic sales.

“That’s less based on what’s go-
ing on at the format than the fact
that maybe there was something
wrong with the music. If a super-
star’s album doesn’t sell up to expec-
tations, does that mean there’s some-
thing wrong with
country music or
| that the particu-
{1 lar album is less
] than the con-
sumer wanted?”

He also notes
that other music
genres have sto-
len the limelight
when it comes to
media attention,
which also might
have chipped
away at sales. “Alternative’s really
hot. So is urban and rap. They’re
going through a growth period be-
cause the music’s gotten consider-
ably better over the years. There’s
some alternative music that I like
which I wouldn’t have listened to at
all a couple of years ago.”

Butler stresses that it takes time
for new artists to be fully embraced
by radio and consumers. “If you
look at the sales and radio charts,
you're going to see that many of the
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artists’ [careers] are for the most part
less than five years old. There has to
be a catch-up period. There are still
a lot of people who don’t know who
some of these new artists are; they
haven’t become part of the core.”

Butler says he thinks the business
is poised for a solid fourth quarter.
Yet if the numbers don’t add up, he
doesn’t expect a knee-jerk reaction
from the labels. “Most people al-
ready have taken into consideration
what’s happening in their business
plans for next year. We’re already
planning our budgets for the *97
holiday season. If our accounts have
a healthy holiday and music is on
the consumers’ priority gift list, we
could see the whole year turn around
in that short period of time since
about 40% of our sales come dur-
ing the fourth quarter.”

Does Research Kill?

While he remains bullish about the
genre in the long term, MCA/Nash-
ville President Tony Brown wonders
if one contributor to this year’s
lackluster sales performance isn’t ra-
dio’s increasing
reliance on re-
search, which he
says is “killing
some good mu-
sic.”

Speaking from
a producer’s per-
spective, Brown
observes, “Many
of the records
that are working
are mediocre at
best, even though a few good ones
slide through. But there will be the
one record, like Vince Gill’s first
single on his new album, that hits
top 15 and then dies — almost over-
night it seems. It makes you won-
der what happened.

“Programmers then tell you the
reason is that ‘the research is now
coming in and it’s telling us the
record isn’t working.” To A&R peo-
ple research is a bad word. What
seems to be working at radio for the
most part when it comes to male
singers and bands is ‘sameness,” just
like it does in mainstream pop mu-
sic as well. Anything else has to find
its way.”

Could country paint itself into a
corner, much like rock did in the late
80s/early "90s? Brown says,
“There’s a danger for the format
because most A&R people won’t
have big enough balls to step up and
stay the course. As far as I'm con-
cerned, Vince not making it past No.
12 is not going to make me go back
and redo his music. It’s going to

Tony Brown
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One disturbing thing we’re seeing is records
that are researching very well for radio but
aren’t selling. If that continues it will take this
business into the toilet. Turntable hits don’t
work. It’'s when we get out of synch with each

other that things get disturbing.
— Luke Lewis

make us hang in there because one
year from now when some of these
new artists-who are nothing more
than three-minute stars — are gone,
Vince will still be there. But it’s a
little hard to believe in yourself if
you're in A&R these days. I'm
hard-nosed and stubborn enough to
believe in every artist on this label.
If I don’t, I'll have to bail.”

With radio “playing it too safe
these days,” Brown says he’s had to
adjust; that over the last year and a
half about “80% of every single re-
leased gets edited, sometimes radi-
cally” just for radio.

Brown may sound a little harsh,
but he says even in the current cli-
mate new acts are breaking and sell-
ing. “There always will be room for
a great vocalist like Vince Gill, Col-
lin Raye, or a newcomer like Bry-
an White, who’s a great singer and
a great-looking kid recording great
albums. His records are about his
vocal ability, whereas a lot of the
other songs being released are about
a song recorded to sound like one
that was previously a hit.”

‘Paralysis By Analysis’

One exec who is outwardly more
concerned is Mercury/Nashville
President Luke Lewis. “We're all
dealing with a little paralysis by
analysis right now. I know I’'m not
immune to it even though it’s gen-
erally something people in the in-
dustry do after the record is over
rather than before the initial creative
process.”

One big concern of Lewis’s:
Country’s movement toward young-
er audiences. “If it’s safe to assume
that country listenership is down
around 20% and that the bulk of that
decrease is in the
upper demos —
and if by trying
to bolster its 12+
numbers, radio
starts leading
younger and
younger — then
we’re screwed.
Because of that
think we’re all a
little gun-shy
when it comes to
releasing beefy,
adult-content records, which are the
ones that generally sell. A lot of peo-
ple are making novelties, ditties, or
fluff records targeted to younger
people. That’s not what builds art-
ists in this genre. It’s survived for as
long as it has because of artist loy-
alty.

“People might think I'm whining
even though I’m a big beneficiary of
selling records to younger people.
ButI see it more as hunkering down.”

Because of the changes at radio,
Lewis admits he’s lost touch to a
certain extent with operators. “I need
to talk with some radio owners. Can
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they be content with that kind of a shift
in listenership? I wouldn’t guess so.
That side of the business is pretty con-
fusing to me now. I don’t know what
they want or what they think they
need.”

Lewis agrees with Brown that ra-
dio’s increasing use of research is pos-
ing some problems. “One disturbing
thing we’re seeing is records that are
researching very well for radio but
aren’t selling. If that continues it will
take this business into the toilet. Tum-
table hits don’t work. It’s when we get
out of synch with each other that things
get disturbing. There’s a sense of that
going on right now, even though I'm
not 100% sure it’s reality-based.”

“Too Early To Tell’

Lewis acknowledges that some
new records are getting in synch when
itcomes to research and sales. He cites
songs by newcomers Mindy Mec-
Cready, Jo Dee Messina, and Paul
Brandt. “That’s a healthy sign.”

Sums up Warn-
er/Reprise
Nashville Exec.
VP/GM Eddie
Reeves, “When
you put it in per-
spective — the
9% drop in sales,
the decline in
touring, and
what’s happening
at radio — you
can make the
statement that
country is down. Okay, but what does
that really mean?

“My view is that it’s too early to
tell. I never expected the industry to
be at $2 billion and keep increasing.
That’s not how growth patterns hap-
pen. You go up a few steps and down
one or two. You have to look at the
trend line over the long term. When
Garth’s record hit 10 million in sales
you could say he’s peaked, but that’s
nonsense.”

*“I don’t know what’s going to hap-
pen after this year. Will it be back up
10% next year or down another 10%?
That will largely depend on what kind
of music we release.”

Reeves nixes any notion that the
closing of A&M/Nashville s any for-
bearer of what the industry is facing.
“When our business quadrupled it at-
tracted a lot of new players who
thought they could make a lot of mon-
ey. | guarantee you that many, many
of them will fall by the wayside even
if country continues to grow, mostly
because they won’t break enough art-
ists needed to justify the investment.

“A few years ago when companies
looked at the economics of the coun-
try business — when it jumped from
$500 million to $2 billion — and com-
pared it with pop music, the invest-
ment was very atiractive. Now the cost
structure is about the same as pop. It
doesn’t mean it’s less atiractive.”

Eddie Reeves
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Country Getting To ‘Know’ Sharp

Some hit songs enjoy such mass
popularity that they instantly get cov-
ered by artists in other formats. That
certainly seems to be the case based on
early returns for the Tony Rich

Kevin Sharp

“Tony Rich even called himself a
while ago and said he loved my version.
He told me that when he first played the
song people gave him hard time about
doing a country song. So in some respects
‘Nobody Knows’ is coming
full circle.”

The track is pulling major
phones at WIVK/Knoxville,
trailing only *“Strawberry
Wine” for the top spot. Ac-
cording to PD Les Acree,
“Nobody Knows” has an
“honest delivery and great
lyrics” that are essential for
the format. “We’ve had a cou-
ple of calls from people who
said they knew it was a cov-
er, which only adds to the fa-
miliarity. It’s also a song they
haven’t heard enough to be
tired of yet. It’s not like it was
recorded four or five years
ago and is now a part of a sta-
tion’s oldies library. That less-
ens the burn.”

Project’s multiformat smash “Nobody
Knows.”

The former Pop radio hit is finding
an audience at Country courtesy of Asy-
lum/Nashville performer Kevin
Sharp, whose remake of the tune
ranked as the seventh Most Added at
Country two weeks ago, trailing only
new records by Reba McEntire, Terri
Clark, Garth Brooks, Mary Chapin
Carpenter, Randy Travis, and Clay
Walker. This week nine more stations
jumped on the track from Sharp’s de-
but album, ‘“The Measure Of A Man,”
released on September 24. The song
joins along list of records — *“T Swear,”
“ICan Love You Like That,” and “TWill
Always Love You” come to mind —
working on multiple formats in recent
years.

Sharp’s version was almost never re-
corded. The reason: in 1989 at the age
of 18 he was diagnosed with a life-
threatening form of bone cancer, which
miraculously went into remission
around March ’91. It was during this
time that Sharp took part in the “Make
A Wish Foundation,” an organization
that tries to fulfill one last wish for ter-
minally ill children. His wish was to
meet renowned composer David Foster.

“I'm the kind of guy who always
looks at the credits at the end of the mov-
ie and so many of his songs have
touched me over the years,” says Sharp.
“I thought at the time, ‘If my life on
earth is going to be short then I want to
meet this person.” He befriended me and
my family and gave us hope. He made
a difference. We can’t thank him
enough.”

Foster was also responsible for turn-
ing Sharp onto “Nobody Knows.” Sharp
says, “The original plan was not to
record any covers. But David called and
said it would make a great country
record. My heart has always been in
country, but when I heard the song on
Pop radio I immediately fell in love with
it.

KZSN/Wichita MD Dan
Holiday says the song is the station’s
“biggest response record” since “Blue”
by LeAnn Rimes. 1 was aware of the
song because I try and pay attention to
what’s going on at other formats. When
I first heard it I thought the label had done
a great job of turning it into a country
record. We immediately put it on and
started getting a lot of calls. I could just
hear the cash registers start to ring. When
that happens there’s some real passion
behind a record. Anytime you can sus-
tain that, it’s healthy for the format.”

Holiday says the track is working
across demos. “We tested it in a new
music feature and it came back 100%
positive. People from the youngest to the
oldest demos liked the song. The young-
er demos who sample Pop stations prob-
ably recognized it, which adds to the fa-
miliarity. And it’s especially popular
among upper females because of the tem-
po and lyrics.”

CHR, Urban ‘Rhap’-ed

Up In Braids

Speaking of covers, Big Beat/At-
lantic vocal duo the Braids’ hip-hop
remake of Queen’s “Bohemian Rhap-
sody” is shaping up to be a multifor-
mat hit. Two weeks ago the song, fea-

tured on the soundtrack to the mov-
ie “High School High,” entered the
CHR/Rhythmic Top 50 at No. 29
and was the fifth and sixth Most
Added at Urban and CHR/Pop, re-
spectively.

CHR/Pop KI1IS/Los Angeles
MD Tracy Austin says she and her
colleagues were taken aback upon
first listen. The second take, how-
ever, convinced her. “After you get
over the initial kind of shock, you
realize they’ve done a pretty good
job. When you think about it, the
song and lyrics are appropriate for
what they're trying to get across.”

Listeners are reacting likewise,
Austin says. “We’re already getting
some calls and people are telling us
the same thing.”

Commenting on how she views
covers, Austin observes, “Remakes
often are effective, but they have to
be a quality piece of work” regard-
less of whether they’re true to the
original or take a different course.
“As a programmer you can’t help
but think about how many you have
on the air. Yet you have to remem-
ber that the listeners aren’t analyz-
ing the station like you are. You can’t
overthink it.”

On the promotion front, Big Beat
Sr. Dir./National Promotion John
Trienis says his label and Atlantic
were in synch in the belief to drop
the track at radio and let it get
phones before taking the group on
any dog-and-pony promo tour. “It
was a little unusual but we all felt
that because of the uniqueness of the
song that it would turn out to be a
reaction record. We thought the ini-
tial calls might not all be positive,
but once it was on the air enough it
would sink in. Each year there are a
couple of records that work that way.
This could be one of them.”

Trienis also credits Atlantic’s
promo staff for getting things going.
“Most of the time we start the
records and hand them off to Atlan-
tic. In this case [Atlantic Exec. VP]
Andrea Ganis and her team were
involved from day one. They’ve
done a great job.”

Look for Big Beat to release the
Braids’ debut album early next year.

MERCURY PAYS THE ‘RENT STAR — Mercury Records President/CEO Danny
Goldberg (1) signs Daphne Rubin-Vega (c) — star of the Broadway hit “Rent’— to
a long-term contract as Rubin-Vega’s manager Ramon Hervey looks on.
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Led Zep Plugs In
For '97 Concert

The three remaining members of legendary rock band L.ed
Zeppelin will regroup
for a one-off concert
next summer to bene-
fit the Nordoff-Robbins
Trust. A tribute to the
band'’s former manag-
er, the late Peter
Grant. the show will be
held in Knebworth in
the UK. Drummer Ja-
son Bonham, son of
the band’s late John Bonham, is slated to join Robert Plant,
Jimmy Page, and John Paul Jones. The group’s last re-
union concert was in New York at the 1995 Rock and 30ll
Hall of Fame induction ceremony.

In other concert news, the Stone Temple Pilots kick off a
six-week, 30-city tour on November 4 in Los Angeles at the
Universal Amphitheater. Other major markets the band will
visit: Phoenix, Dallas, Seattle, Chicago, Denver, Cleveland,
Boston, Philadelphia, and San Jose. The band will perform
mostly indoors and at mid-sized arenas.

Pumpkins Late For Halloween

Led Zeppelin

Virgin will release a five-CD, 33-song box set of singles
from the Smashing Pumpkins titied “The Aeroplane Flies
High” on November s :
19. The set features
five singles from the
album “Melion Collie
And The Infinite Sad-
ness” and their corre-
sponding B-sides,
some of which have
only been available
on import. Special
bonus: five previous-
ly unreleased covers, including the Cars’ “You're All I've Got
Tonight,” Blondie’s “Dreaming,” Alice Cooper's “Clones
(We're All),” the Cure’s “A Night Like This,” and Missing
Persons’ “Destination Unknown "

A Los Angeles federal district court judge last week dis-
solved a temporary restraining order barring Geffen from
using the word “Pinkerton” in selling, distributing, or adver-
tising altema-pop band Weezer’s new album of the same
name. The order was obtained by the security/investigation
services firm Pinkerton’s Inc. However, Pinkerton’s $2 mil-
lion suit for damages and a name change is still pending
against the label and band

Odds-N-Ends: TLC's Tionne “T-Boz” Watkins has
bowed her own imprint Shee Entertainment, with a focus
on developing new artists. First signings: alternative mck
groups She’s The Man and Moibustrip. T-Boz will produce
both projects. Shee Entertainment also will develop anima-
tion series and films ... L ook for George Michael to record
an MTV “Unplugged” set sometime in the near future ... UK
alterna-pop band Blur is eyeing a spring release for its new
album ... Reprise will release a Chaka Khan greatest hits
package later this year. The set features a duet with Me’shell
Ndegeocello called “Never Miss The Water.”

Morissette, Twain Set Records

Congrats to Maverick/Reprise recording artist Alanis
Morissette, whose “Jagged Little Pill” has reached the 12
million sales mark. According to the RIAA, it ties with Whit-
ney Houston's self-titled set as the best-selling album by a
female artist. Other notable RIAA certifications: Shania
Twain's “The Woman In Me” hit the eight mitlion sales level,
making it the best-selling album by a female country artist;
Los Del Rio’s “Macarena” is now one of the best-selling sin-
gles of all time at three million in sales.

Speaking of “Macarena,” those wacky cartoon characters
the Chipmunks will be singing the song on their new dance
album “Club Chipmunk: The Dance Mixes.” The single and
video — on Chipmunks/Sony Wonder/Epic — goes to re-
tail on October 8. Also on the album: “'mToo Sexy,” “Love
Shack,” Stayin’ Alive,” and “Vogue,” among others.

Smashing Pumpkins
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Evergreen’s Explosive Growth

Continued from Page 1

is stealing from someone else. The more
difficult one is to find people who are
professionals outside of this industry and
give them training. That’s the epitome
of a well-functioning organization.

R&R: Why does Evergreen seem
to experience relatively low employ-
ee turnover?

SG: The real deal is that people have
no obligation, under the 16th Amend-
ment, to work anywhere. I think they
work eight, or 10 or 12 hours a day, pri-
marily where they enjoy themselves.
Creative people like to work in envi-
ronments where they get their need for
psychic pleasure and job satisfaction
fulfilled.

You can’t keep someone just by of-
fering them more money, although as
people within this company frequently
remind me, money is important. Ulti-
mately, you keep people who are cre-
ative, focused, and superlative in their
fields by offering them the opportunity
to grow, to move from station to station
if necessary, to begin a career at one level
and continue to move it forward. We
have turnover, like everybody. But with
our key players, we see very little.

R&R: How would you advise GMs
who have been displaced by consoli-
dation to make themselves more valu-
able in the new radio reality?

SG: Asmaller market GM can move
up in market size if he’s willing to move
down some in job title. It doesn’t mean
he’ll necessarily take a cut in either pay
or responsibility. If you’re a GM in a
major market who’s lost your job and
the market’s consolidated, your experi-
ence may be very valuable to a medi-
um market.

The most important thing a GM,
GSM, or PD can do is absolutely work
at their craft and do it in a way that they
are managing people for the '90s and
beyond and not relying upon the so-
called tried-and-true, tested ways. Be-
cause the challenge in radio— as itis in
all industries — is to bring change to
the industry and the work environment
in a positive way. That’s something we
put great emphasis on at Evergreen.

R&R: Do you expect Evergreen to
remain radio-focused?

SG: There's a real advantage in be-

Quality.

(It makes a WORLD of difference)

ing a radio-only company in that you
have the full attention of senior man-
agement and the board of directors.
You have the ability to raise capital
for acquisition and expansion. Every-
body’s thinking the same thing. They
don’t have to decide whether their
money should go into radio broadcast-
ing, TV broadcasting. cable, outdoor,
Internet projects, or a wide variety of
opportunities that exist in today’s
highly diversified and fragmented
telecommunications world.

Having that focus — efficiency in
running radio stations in the country’s
largest revenue markets — has been
the success of Evergreen. As a result
of that focus and having those blind-
ers on, it has created opportunities for
us that otherwise would not have aris-
en. We're not particularly interested
in other forms of media until we’re
able to fill out our stations in these top
markets.

R&R: In addition to this icono-
clastic critical thinking, what are
some of the other principles that
have fueled Evergreen’s success?

SG: Top 10 market focus, absolute
focus on marketing position and for-
mat position, exploitation of that po-
sition so you get the highest possible
ratings, then selling it with more effi-
ciency and a higher power ratio than
people would expect.

R&R: What are your short-term
and long-term expectations for Ev-
ergreen?

SG: Short term, I would expect that
Evergreen would continue to fill out
its business plan, that we’d have a
number of tuck-ins or fill-ins where
we would continue to build the FM
group so we’d have five FMs in the
markets where it’s possible. We obvi-
ously would like a large presence in
New York, Los Angeles, Houston, and
several other markets where we do not
yet have five FMs. The long-term goal
is to grow shareholder value. Our job
is to grow and maximize the cash flow
of the company, improve our stock
price, and reward the shareholders.

R&R: How do your and Jimmy
de Castro’s roles differ?

SG: Jimmy and I have been part-
ners for well over a decade. We occa-
sionally find ourselves doing the same
things and, more frequently, we find
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ourselves in different roles. | primari-
ly handle mergers and acquisitions;
Jimmy handles operations and person-
nel recruitment. We handle a number
of marketing, programming, and po-
sitioning issues for these radio stations
together.

R&R: In retrospect, what do you
consider Evergreen’s best deal, and
what’s your biggest regret?

SG: The very best deal we ever did
was putting Jim de Castro; Matt De-
vine, who came from the airline in-
dustry; and myself in the same room.
It was the essence of what Evergreen
is. The best deals we ever did were
the ones we didn’t do. Immediately,
having lost a transaction or two, it
looked like a heartbreaker. But we
were able to shake off the loss and get
some more wins.

R&R: With so many properties,
how will Evergreen oversee them
effectively?

SG: It’s impossible to manage a
major group of radio stations — you
don’t have enough time in the day to
make the phone calls — if you’re go-
ing to try to keep every GM totally
under your thumb. It has to be done
by having excellent GMs and prod-
uct people, having the best research
that’s available, making sure people
have a passion for the truth, and look-
ing at and exploiting every market-
place opportunity.

R&R: Why are broadcasters
having to pay what some think are
outrageous prices for stations to-
day?

SG: In a consolidation effort, pric-
es always go up. If you look histori-
cally at any consolidated industry,
there’s first a fairly frothy market and
people pay up. An obvious example
of that is what CBS was willing to pay
for Infinity. On a trailing cash flow
basis, it looks like somewhere be-
tween a 17 1/2-and 18-times trailing
cash-flow deal. With respect to what
we’re prepared to pay for properties,
it’s substantially below that. We’ve
done most of our transactions, partic-
ularly the larger ones, in the nine, 10,
and 11 range, and some of our recent
one-off transactions between 12 and
14 in terms of trailing cash flow.

As a historical matter and as a data
point, it’s interesting to know what

The most important thing a GM, GSM, or PD
can do is work at their craft and do it in such a
way that they are managing people for the ‘90s
and beyond and not relying upon the so-called

tried-and-true, tested ways. The challenge

is to bring change to the industry and the
work environment in a positive way.

people have paid for properties. But
what’s important to know is what you
can do with the property, not what you
paid. Let’s look at a couple of exam-
ples inside Evergreen. In 1989, we
purchased Classical KFAC/L.A. for
$55 million with $2 1/2 million of cash
flow and a future that didn’t look par-
ticularly bright with respect to grow-
ing that cash flow to double-digits. We
went through a complete process of
evaluating the market and what [for-
mat] to do, and we came up with a
radio station known today as KKBT
(The Beat) that is now top three 12+,
18-34, and 25-54 and has consistent-
ly improved its cash flow.

When 1 paid $55 million for that
radio station seven years ago, many
people thought [ was crazy (and those
people who already knew I was crazy
felt better about it). But we were able
to take something, no matter what we
paid for it, that today looks like one
of the best deals ever done in the his-
tory of broadcasting.

It was the same thing in New York.
When we brought the Broadcasting
Partners station there (WYNY) it was
the 17th- or 18th-ranked station and
had about $3 million in cash flow. It
just wasn’t appropriate for the amount
of people who were listening. We
don’t think we’re geniuses; we just
give people what they’re asking for.
We went to the market and did a tre-
mendous amount of research — a tri-
ple-blind study of what was the prop-
er thing.

At the end of that process, unques-
tionably, the only thing to do was put
on a station that was contemporary,
playing mass-appeal hits with a dance
flavor, and combining bigger-than-life
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promotions with the music and high-
profile personalities. WKTU was pro-
pelled from almost last to first place
not just in the 12+ beauty contest, but
in key demographics like 12-54, 18-
34, and 25-54.

R&R: At the time of WKTU’s
purchase, Evergreen stock value
was at $14 a share and is now worth
double that. Is the stock’s growth
directly attributable to that station’s
ratings and billing success, or are
other factors involved?

SG: In fact, the stock price has
more than doubled because we split
the stock. It’s probably tripled or bet-
ter since the purchase of Broadcast-
ing Partners. There are a lot of fac-
tors in its success. One is New York.
Another is the acquisition of Pyra-
mid Communications and a number
of other radio stations that we’ve ac-
quired. All in all, the reason our stock
has done well is because we’ve done
aterrific job of operating these prop-
erties. We had nine straight quarters
of double-digit cash flow growth on
the same-store basis and that’s a
record the investors are looking at
and are willing to give us a nice eval-
uation on.

R&R: What level do you expect
WKTU to maintain in the long
run?

SG: I don’t think it’s possible
for any radio station to have these
kind of numbers in the long run.
What is possible is for a radio station
that was an also-ran, almost last place
in the amount of revenues brought
in by major FMs in New York City,
to be a top two radio station that bills
$20-$25 million a year. That is our
expectation for the station.
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GOING FOR THE GUSTO — Wearing a comparwy cap after a hard day
slaving on a hot Texas beach, Evergreen Media Chair/CEO Scott Gins-
burg recovers over brownies ala mode with daughter Laura, who he de-
scribes as the Ginsburg family music director.

R&R: What will the radio land-
scape look like five years from now?

SG: There will be continued con-
solidation. There will be less players.
The important thing is that the top 10
radio players will control 60%-70%
of the business.

R&R: At this moment, are you
only a buyer? Or, is Evergreen al-
ways for sale at the right price?

SG: What you learn when you en-
ter the public marketplace is to never
say never. We would always consider
an astoundingly high offer, but right
now we’re totally focused on buying.

R&R: Are you more interested
in buying groups or highly desirable
single stations?

SG: We’ve done both, and it’s cer-
tainly easier to buy a nice, well-run
group of radio stations. Unfortunate-
ly, there aren’t that many deals to do,
so we’ve been buying one-offs all
year. There are some economic bene-
fits to buying one-off stations — par-
ticularly tax benefits — by getting an
asset basis instead of a stock basis.

But in terms of what it puts a com-
pany through, each negotiation takes
about a month, the due diligence takes
about the same amount of time, and
when it’s all said and done, you’re tak-
ing over one station [for the same in-
vestment of time and energy involved
in securing a group]. We’ve had some

tremendous luck in finding both
groups and one-offs to build Ever-
green into the largest pure-play radio
company in America.

R&R: What about your rumored
rivalry with Mel Karmazin?

SG: There is no rivalry. It’s a fact
that he’ll be running a radio enterprise
that’s got almost triple our revenues.
CBS has domination of the AM band.
But with respect to the FM band,
we’re full competitors in every one of
the markets with them. We’re delight-
ed to be competing with them and we
believe it’s a very healthy situation
from an economic point of view.
We’ve competed against CBS, West-
inghouse, and Infinity, and this new
entity will be just as easy to compete
with.

R&R: With two top five market
NAC stations among its holdings —
WNUA/Chicago and WJJZ/Phila-
delphia — Evergreen has a consid-
erable interest in NAC. What are
your thoughts about the format’s
future and its role in the company’s
future?

SG: We think this is a tremendous
format! There’s an opportunity in this
business to own a number of differ-
ent kinds of formats. We call some of
the formats “high cost providers” and
others “low cost providers.” High-cost
providers are those that have expen-

INTERVIEW

sive morning shows, a tremendous
amount of listener interaction every
day, and that need promotion depart-
ments of five or 10 people. We have
low-cost, provider-type stations, too,
where the music and the format is
more important and you relate to your
listeners in a little different way.

We're very proud of our NAC sta-
tions. WNUA is one of the most suc-
cessful stations in the entire country
and has grown nicely since we’ ve tak-
en it over from Pyramid. With respect
to WIJZ, that station continues to
mature. We find it takes between two
and four years to get an NAC station
up and running.

As for the future, I'd wager that by
the time you run this interview, Ever-
green will own another NAC station
in ancther major American market.
[Editor’s Note: On 9/20, Evergreen
announced the acquisition of NAC
ratings giant KKSF/San Francisco
and sister Classical KDFC-AM &
FMV/SF, as well as Urban AC WDAS-
AM & FM/Philadelphia).

R&R: As the parent company of
Broadcast Architecture, Evergreen
has an incredible in-house research
resource at its disposal. How does it
fit into your grand scheme?

SG: Before we purchased Pyramid,
we were the second largest client of
Broadcast Architecture {then owned
by Pyramid], which is led by CEO
Frank Cody and COO Brian Stone
in Princeton, NJ. They’re just excel-
lent people in this business. They have
an unyielding, unbending zeal to find
the truth and tell the truth. As a result,
they’ve provided this company and
almost every other public company in
America, as well as many private
companies, with some of the best re-
search that’s ever been devised in this
business. Working with Frank, Brian,
and their exceptional staff, using pro-
prietary software, and using their re-
search consistently, we’ve been able
to stabilize and improve our ratings
at almost every one of our radio sta-
tions.

R&R: What other formats are
you bullish on for the near future?

SG: The Urban format is perform-
ing extremely well in many of these
markets, and CHR is once again per-
forming well. We’ve always had a
passion for our AM formats in Wash-
ington and Houston. The all-News sta-
tions are like a utility — you have to

constantly remind people of what it is
you do and how you do it. But they
are very, very good stations. We have
significant holdings inAC, too, as well
as some Rock stations.

Evergreen isn’t wed to any one for-
mat. The only format we don’tdois a
conservative, “Hot Talk”-type format
because we’ve never felt quite com-
fortable with it. That doesn’t mean it’s
a bad format, but if they handed me
the keys [to one] and said, “‘Scott, go
run that,” everyone would realize
within an hour that I was some radi-
cal liberal, they wouldn’t like me, and
would want to quit.

R&R: Is there a particular mar-
ket that you’d like to get into that
you aren’t in yet?

SG: There are a number of markets
that we’d like to be further involved
with, butAtlanta is one that we should
probably be in. Atlanta’s been calling
to me.

There will be
continued
consolidation.
There will be less
players. The important
thing is that the top
10 radio players will
control 60%-70%
of the business.

R&R: In what ways has Ever-
green implemented standard sales
and promotion strategies and mu-
sic and audience research for its
radio station groups?

SG: We have some standard reports
that would work forafive, 10, or 100-
station group, which are the financial
package, reporting on their profit-and-
loss statements, and their balance
sheets — and that’s fairly simple. The
more difficult part of the business is
being able to take sales management
techniques and transfer them from sta-
tion to station. It’s more difficult to
get programmers [of various formats
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in various markets] to relate to one
another. We’ ve set up basic e-mail for
the entire company so that all the se-
nior management can be in touch with
one another.

The second thing we’ve done is set
upteam leaders and group leaders in the
sales, programming, and promction are-
nas to foster intemnal debate and use our
internal resources to help each station
and inspire them with new ideas. When
we put "KTU on the air, for example,
we didn’t use but one or two outside ser-
vice people: Almost all the talent came
from within Evergreen ... our GM, PD,
sales management. and so on. We had
perhaps the biggest task of any radio
company this year in successfully
changing a station in New York, and it
was all done intemnally. That’s something
we are very proud of.

R&R: What and who were you
listening to when radio first grabbed
your attention?

SG: Until I was 13, 1asked my broth-
er and sister to turn off the car radio: 1
was focused on looking at other cars and
enjoying the sights. But then I was able
to pick up KAAY/Little Rock where
we lived in Sioux City, IA and it played
an underground show called *‘Baker
Street” at night. I then started listening
to KOMA/Oklahoma City for Top 40
and developed a passion for 1t during
my teenage years. I began my radio ca-
reer in 1970 when 1 joined the WTUL/
New Orleans airstaff at Tulane Univer-
sity. 1 thought it might create the oppor-
tunity to get a date.

R&R: Do youplan tocreate anin-
house national rep?

SG: No, we have a long-term con-
tract with the Katz Radio Group.
We use any one of the available rep
firms within Katz. We feel extreme-
ly lucky and proud of that relation-
ship — lucky because we’ve both
chosen well, and proud because
we’re doing a terrific job of grow-
ing our business.

R&R: What motivates you?

SG:Thave an attention deficit. No,
actually, I’ ve had to redefine that sev-
eral times. At first, it was to grow out
a seven-FM radio station group. Then
it was to build duopolies. Teday, it’s
to build clusters. But it’s always to
build. Basically, we could build hous-
es, radio stations, or donut shops. But
the entrepreneurial spirit is to build
and to foster an environment i which
that building can take place.

A radio program about topics

that really matter.

Child care. Elder care. Stress. Burnout. Time-management. Dealing with employees.
Coping with management. These are the issues affecting every working person—
boss and employee aliké—today. Work & Family from The Wall Street Journal® is the
new talk radio program that offers true insight and sound advice on these important
topics. Best of all, it’s hosted by Sue Shellenberger, the creator and writer of the
popular Journal column.

For more information on this relevant program featuring Sue Shellenbarger—the country’s.
foremost expert—call Nancy Abramson, Marketing Manager, at 1-800-828-6397.

Available this September: Saturdays 10 a.m. - 12 Noon (ET), Satcom C-5,
Transponder 23, SEDAT Channel 56.

Already on: KEX/Portland, WH ] J/Providence, WJNO/West Palm Beach, and more!

SUE SHELLENBARGER'S

Real-life solutions
to real-world problems.

FROM THE WALL STREET JOURNAL
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HE "60S WAS A TIME OF CULTURAL CHANGE. POP MUSIC TASTES
were shifting from Fabian and Frankie Avalon to the
Beatles and the Rolling Stones, and — by the end of
decade — to the bands that provided the musical score
to the Woodstock generation.

Country music, 100, was rife with changes. It man-
aged to weather initial challenges in the late "50s when
Elvis began his reign as the “King of Rock "N’ Roll.”
Moving into the next decade, country was committed to serving
its existing audience while artists and producers found ways to
cultivate new fans.

It was an era when hard-core country acts such as Ernest Tubb,
Red Foley, the Wilburn Brothers, Kitty

(T

moved from the minors to the major leagues in 1966 with “Swing-
ing Doors.” His ’60s artistic output — “The Bottle Let Me Down,”
“The Fugitive,” “Sing Me Back Home,” and “Okie From Musko-
gee” — weighed heavily in Haggard’s 1994 induction into the Coun-
try Music Hall of Fame.

California country traveled in yet another direction in the late
*60s when Glen Campbell emerged after years of studio work
and minor success as an artist to record an obscure John Hart-
ford song, “Gentle On My Mind.”” It became one of the biggest
hits of the decade. Campbell’s pop-country approach — honed in
his recordings of the Jimmy Webb-written “By The Time I Get
To Phoenix,” “Wichita Lineman,” and “Galveston” — made him

one of the era’s biggest stars regardless of mu-

Wells, and Red Sovine were still enjoying
plenty of radio airplay. At the same time, Chet
Atkins and Owen Bradley were at the height
of their production powers as they polished
country to a new luster, ushering in the “Nash-
ville Sound.”

Along with the smooth sounds of Jim
Reeves and Brenda Lee, there was room for
the more traditional sounds of Hank Snow,
Porter Wagoner, and Carl & Pearl Butler.

Lon Helton

sical genre.

Jimmy Dean had already laid the ground-
work by hosting country shows on CBS-TV
and ABC-TYV, but network television discov-
ered country in a big way during the '60s with
the annual CMA awards telecast. In addition
to Dean, Campbell and Johnny Cash each
hosted their own *60s network television
shows, providing national exposure ko music

Calvin Gilbert

Additionally, *60s Country radio managed o

play hits by Walter Brennan (“Old Rivers,” 1962), Minnie Pearl
(an “answer song” to Sovine’s “Giddyup Go,” 1966), Burl Ives
(“A Little Bitty Tear,” 1962), and Lorne Greene (“Ringo.” 1964).

While Nashville was further establishing itself as a major music
center, things were beginning to shake in California. Coming out
of Bakersfield, the Maddox Brothers & Sister Rose had been
recording since the late *40s. Buck Owens set the tone for the fu-
ture with two hit singles released in 1959 — “Second Fiddle” and
“Under Your Spell Again.”

Owens hit with several additional singles, but he kicked the
door wide open in 1963 with “Act Naturally,” a Johnny Russell-
Voni Morrison song later recorded by the Beatles. Owens'’s string
of chart-toppers included such classics as “Love’s Gonna Live
Here,” “Together Again,” “My Heart Skips A Beat,” and “Before
You Go.”

And following in the tradition of other West Coast country acts,
including Wynn Stewart and Tommy Collins, Merle Haggard

Top to bottom: Ray Price, Jimmy Dean, Buck Owens,
Glen Campbell, Willie Nelson

e unany americanradiohistorvy.caom

legends who were previously deemed to0o coun-
try for a mainstream audience.

By the late '60s, John Sebastian had romanticized Music
City in the Lovin® Spoonful pop hit “Nashville Cats”; Elvis
had long ago left Memphis to begin recording in Nashville. But
the decade found Music Row studios frequented by numerous
non-country acts, including Joan Baez, the Byrds, Ian & Sylvia,
Simon & Garfunkel, John Stewart, and the Beau Brummels.
No doubt, their decisions were influenced by Bob Dylan, who
came to Nashville in 1965 to record his landmark “Blonde On
Blonde” album.

In its most literal sense, Music Row is that area along 16th and
17th Avenues in Nashville. However, the business of country mu-
sic was beginning to extend far beyond the Tennessee border. With
that in mind, this second annual instaliment of the “Legends Of
Music Row” spotlights those who made country music history dur-
ing the *60s — in Nashville and California. While an entire book
could easily be devoted to the subject, it’s physically impwssible to
interview everyone who made contributions. But the perspectives
of key players — including Jimmy Dean. Glen Campbell, and Buck
Owens — should provide significant insights about one of coun-
try music’s most exciting decades.
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MUSIC ROW MAINTAINED RELAXED ATMOSPHERE

NASHVILLE ADDS A LITTLE PoLISH

AS COUNTRY KEPT EVOLVING

IMES HAVE CERTAINLY CHANGED IN THREE DECADES.
Today, gold and platinum parties are commonplace
on Music Row. In the ’60s, label executives were
delighted if a country single sold 12,000.
Recalling a moment in 1966, Jerry Kennedy,
Director/A&R for Mercury at the time, says, “I can
remember being at a hockey game and [Decca
Nashville head] Owen Bradley was telling me
about Jack Greene being over 200,000 with ‘There
Goes My Everything.” We were all standing there in amaze-
ment. Country singles just didn’t sell in those numbers un-
less it was a crossover hit.”

Kennedy originally came to town in 1961 to work as an
assistant to Mercury VP/A&R Shelby Singleton. The compa-
ny’s office was located in downtown Nashville, but the pair
soon noticed things beginning to click musically in the resi-
dential area along 16th and 17th Avenues. “We watched Mu-
sic Row develop,” fondly recalls Kennedy. “RCA had a stu-
dio and Chet Atkins’s office there. Owen had the Quonset
Hut. And Jim Denny built the Cedarwood Music building.
That’s about all there was in ‘61.”

Initially. Mercury was an underdog in a business virtually
dominated by RCA, Decca, Columbia, and Capitol. As the

Breaking Country’s Color Barrier

thers have attempted to follow in Charley

Pride’s footsteps, but he remains the only

African-American country artist to have en-
joyed substantial — and lasting — success.

Chet Atkins signed
the Mississippi native to
RCA in 1966, but Pride
had no say about how he
would be introduced to
the public. As he recalls,
“There wasn’t anything
discussed with me. They
just decided there would
be nothing said or any-
_~ I thing ... just release the
record as it was, let the record speak for itself, and
just see what happened after things got out. No
pictures or nothin’” Beginning with the debut sin-
gle,*The,Snakes Crawl At Night” Pride scored a
series of hits in the ’60s with“l Know One,”“Does
My Ring HurtYour Finger,” and his version of Hank
Williams’s “Kaw-Liga.” =

Pride never worried about
being categorized. “l am
what | am, and that’s what |
made it. | was a country sing-
er who just happened to be
the color | am. That’s the
reason | wasn't — and
never would be — a
novelty.”

After three de-
cades, Pride still packs %
in the crowds at his
Branson, MO music the-
ater. “I've made a lot of
fans,” he explains,and they
still like to hear me sing.
They still come to see me ev-
erywhere | go”

e

Charley Pride

decade progressed, Mercury began to rise thanks to a roster
that included Roy Drusky, Dave Dudley, Tom T. Hall, George
Jones, and Leroy Van Dyke. Smaller labels were enjoying
their share of success, too, including Hickory, Starday, King,
and Monument.

In additon to Atkins helming RCA and Bradley in charge
at RCA, another key player in Nashville was English-born
Don Law, who operated Columbia with the assistance of
Frank Jones. Qutside of Nashville, Capitol A&R head Ken
Nelson was taking care of the label’s country business in
L.A.And while Nelson’s production work is primarily iden-
tified with the L.A. studio, he also recorded the label’s art-
ists in Nashville.

Celebrating Anybody’s Hit

Today, Music Row is still a lot like a small community. But
the business climate was much more relaxed 30 years ago.

Kennedy explains, “l would walk down the street and Owen
would say, ‘Listen to this new thing.’ I could do the same thing
with Chet if he was walking by my building. It was like a fam-
ily. Everybody had their job to do, but we were all doing it
above board. People would celebrate a hit by anybody.”

Named Mercury’s VP/A&R in 1969, Kennedy says, “I don’t
think anybody in this town was concerned about titles. I re-
member when [ was named VP, 1 kept it from people tike Kris
Kristofferson because [ knew they were going to make fun of
me when they found out. And they did.”

In the "60s, record labels operated with small staffs that were
typically headed by someone who had a musical background. Sin-
gleton notes, “It wasn’t as much business as it was a lot of fun.
Now it’s governed by computers, surveys, and Harvard MBAs.”

Pointing out that the business changed in the *70s, Single-
ton says, “We used to do everything ourselves. Sometimes I’d
cut arecord. get on the airplane, and take the acetate myself to
plug [at radio].”

From Fiddles To Violins

The *60s ushered in what came to be known as the “Nashville
Sound,” although “countrypolitan” was another term frequent-
ly applied after Atkins and Bradley began adding violins instead
of fiddles to country records. When the decade began, radio hits
ranged from the velvety sounds of Jim Reeves’s “He'll Have
To Go™ to Hank Locklin’s hard country “Please Help Me, I'm
Falling.” As the era progressed, both approaches continued to
win favor at radio, with Eddy Arnold’s smooth sounds finding
airplay alongside more traditional records by Loretta Lynn, Del
Reeves, Stonewall Jackson, Ernest Tubb, and many others.

In addition to Jack Clement, another prime visionary of the
'60s was songwriter/producer Billy Sherrill, who was respon-
sible for Tammy Wynette’s success with “D-I-V-O-R-C-E”
and “Stand By Your Man.” Sherrill’s mother-in-law had been
trying to convince music publisher Al Gallico of his talent. As
Gallico recalls, “She’d tell me he was a genius, but I took that
with a grain of salt.”

When Gallico finally got around to visiting Sherrill at a Nash-
ville studio in 1964, he found him engineering a session —
and playing all the instruments on the recording. Gallico signed
him as staff writer for $100 a week and eventually helped Sher-
rill land an A&R job at Epic, which was opening as Colum-
bia’s sister label.

At the time, Gallico says, Sherrill was more interested in
R&B. But when Epic artist David Houston scored a major hit
with “Almost Persuaded”” — which Sherrill produced and co-
wrote with Glenn Sutton — he abandoned his aspirations of
working in the R&B arena.

Crossing Over
As the Nashville Sound subtly began creating a wider audi-
ence for country, some unlikely records quickly found favor
with a substantial pop audience. Roger Miller enjoyed mas-
sive crossover success with “Dang Me,” “Chug-A-Lug,” and
“Do-Wacka-Do,” three songs from his Smash debut album
that Kennedy produced in a single afternoon for less than $2000.
When Singleton left Mercury, he formed Plantation
Records. The label went on to exceed his wildest expectations

Industry veteran Al Gallico (far right) with singer Marty
Robbins, Tree Publishing’s Jack Stapp, and producer
Shelby Singleton.

with a 1968 single by an unknown female singer who was
singing soap opera lyrics written by Tom T. Hall. The singer
was Jeannie C. Riley; the single was “Harper Valley PTA.,”
which became part of modern-day Americana.

How easy was it to get that particular record played? Sin-
gleton laughs, “It was very easy. It was just like going to the
dice table and rolling a seven. We recorded it one night and we
were shipping records the next morning.

*“We had a feeling it was going to be a big hit, but I had no
idea it would be a big pop record, also. That one started selling
records from the time it was released. As far as working that
record, it was all we could do to answer the phone and take
requests from people who wanted copies of it.”

Watching A Hit Almost ‘Walk On By’

eroy Van Dyke had everything figured out
after “Auctioneer” became his first hit in

1957. He recalls, 'l was so naive. | thought,
‘This is wonderful. Now I'll go in and cut another
million-seller, and then I'll cut another, and this
will be great fun’

“It didn’t work that way.
One or two releases after
‘Auctioneer; | thought | was
a has-been.” After working
at the Ozark Jamboree,Van
Dyke met producer Shel-
by Singleton, who head-
ed Mercury’s country op-
eration. Singleton brought
the singer to Nashville and
produced a single that became one of the biggest coun-
try records of all time. Released in 1962,“MyWorld’s
Caving In” got airplay, but it was the single’s flip side
that establishedVan Dyke’s career.

“They were both good, solid sides. But | still
thought ‘Walk On By’ was the one that would do
something,” he says. “| was really upset when | found
out Mercury was
promoting the other
side. We wound up
with a classic split
record. One side was
getting about as
much play as the oth-
er, and neither one
was going No. |”

As he watched the
single stall, Van Dyke
received some unsettling news while visiting a pub-
lishing company. “Somebody told me Conway Twit-
ty had covered me on ‘Walk On By’ the night be-
fore”When Singleton and assistant Jerry Kennedy
were informed of the situation, they stepped up ef-
forts to promote “Walk On By

Leroy Van Dyke

“Initially, they did nothing to get it played,” Van
Dyke says. “But later on, they pulled all the stops,
and it went straight to No. |
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7 LOOKS BACK ON FOUR DECADES

AD HARLAN HOWARD GROWN UP IN THE BIG CITY, HE MIGHT
have created a song catalog rivaling those of Jerome Kern
or Cole Porter. Raised on a Michigan farm, Howard in-
stead gravitated to the sounds of the Grand Ole Opry and
became one of the greatest songwriters in country music
history.

At 69, Howard has become a father figure for Nash-
ville songwriters who remain in awe of a man who has
been writing hit songs for four decades. He’s penned more

than 4000 songs — and more than 1100 have been recorded.

‘A Little Gift’

When a teenaged Howard was listening to Opry broadcasts on
WSM-AM/Nashville, he routinely: atterhpted to transcribe the lyr-
ics to the latest songs sung by Ernest Tubb. “When you get done,
you’ve only got a verse or two because they sing too fast,” he says.
Using a “fill in the blanks” approach, Howard wrote his own vers-
es, using the same theme and melody.

“Even today, I could sing you a couple of those clas-
sics where I could slip in a verse or two, and you
wouldn’t know where their song ended and mine
began. I really did have a little gift, especially
with them leading the way.”

Before long, Howard was writing his own
songs from scratch. And while Tubb contin-
ued to be his hero, Howard was realizing the
reason for his fascination. “I leared early
that the songs were what turned me on.”

Cindy Walker (who wrote numerous
hits for Bob Wills) and Floyd Tillman
(“Slipping Around”) joined Tubb as Howard
influences. “After all these years, I've real-
ized that I write from the Texas influence,
which is the love songs, the dance beats. 1
wanted not only to write love songs, but to
make people get up and go dance to them.”

L.A. Days

After working at a Detroit factory, Howard moved to

Los Angeles in 1955 for another factory job while he kept pluggmg

away on his songwriting. Several of his songs were recorded by
West Coast acts, but his breakthrough came in 1958 when Nash-
ville-based Charlie Walker recorded “Pick Me Up On Your Way
Down.” The Columbia session was produced by Ray Price, who
later called Howard to secure some songs for himself.

Howard sent Price a three-song tape, which included *“Heartaches
By The Number,” still Howard’s most successful song. Pop singer
Guy Mitchell later turned it into a pop hit. Howard says, “I've got
a lot of people to thank, but Ray is the guy who physically picked
me up out of the factory and sent me down to Nashville with the
money he allowed me to make.”

Nashville Nights

Although the West Coast country scene was beginning to flour-
ish, Howard always had his sights set on Nashville: “I felt like heaven
on earth had to be in Nashville.”

Howard’s credentials were solid when he arrived in Nashville in
1960, a period when the recording and publishing industry began
setting up shop on what came to be known as Music Row. “I came
here with a hundred grand in my pocket that Pamper Music had
sent me,” he recalls. “It takes a year to get your money, so I kept
working in the factory until they sent me two checks.”

In Nashville, Howard started meeting groducers like Chet At-
kins and Owen Bradley and hanging out with songwriters Willie
Nelson, Hank Cochran, and Roger Miller upstairs at Tootsie’s
Orchid Lounge. Located across the alley from the Ryman Auditori-
um, the legendary watering hole was frequented by many Opry stars
between performances.

Describing the camaraderie, Howard says, ‘“The singers were friends
with all of us. They would go in and record the three or four best songs
they found. We would go to the studio and sit back in the corner at a
big table. At the end of a three-hour session, we knew who had the next
single just by listening. It didn’t take a genius to figure that out.

“The competition was the songs. The competition wasn’t the peo-
ple. We were all buddies. We all went out at night to drink beer

Cover art from the “Harlan Howard: All-Time Favorite Country
Songwriter” CD.

Plugging Away

ore than | 100 of Harlan Howard's
songs have been recorded. Here's a
list of 14 undeniable classics:

® Piclk Me Up OnYour Way Down/Charlie
Walker (1958)

® Mommy For A Day/Kitty Wells (1959)

¢ Heartaches By The Number/
Ray Price (1959}

® | FallTo Pieces/Patsy Cline (1961)
® Busted/Johnny Cash (1963)

® You Comb Her Hair/
George Jones (1963)

® |'ve GotATiger By The Tail/
Buck Cwens (1965)

® The Streets Of Baltimore/
Bcbby Bare (1966)

® |ifeTurned Her ThatWay/
Mel Tillis (1967); Ricky Van Shelton (1988)

* {ts All Over (ButThe Crying)/
Hank Williams Jr. (1968)

® She Called Me Baby/Charlie Rich (1974)

¢ | Don't Know AThing About Love
(The Moon Song)/Conway Twitty (1984)

* Somebody Should Leave/Reba McEntire
(1985)

¢ Somewhere Tonight/Highway 101 (1987)

together. We were all rivals, but
we were all friends. Sometimes
one guy would get a little hotter
than the other, but nobody got
mad or jealous.”

Tin Pan Nashville

Howard and his pals weren’t
aware that they were making his-
tory in the '60s. “What I realize
now is ... it was like the birth of
Tin Pan Alley/Nashville. All of a
sudden, there were more artists
getting signed. They needed people like me who didn’t want to sing.”

With the exception of Felice & Boudleaux Bryant, few song-
writers wrote as a team. Today, co-writing is the norm in Nashville,
often with more than two names credited. Howard says, “I'm get-
ting to be an old fart, but I sit around in amazement when I see
three names on a song. What did that third guy do?”

These days, too, Howard says a No. 1 single can mean a total of
$125,000 or more 1o songwriters. But “in the *60s, $10,000 was a
good guess for a No. 1 — with No. 1 meaning Top 5. There really
isn’t that much difference. I had songs that charted at eight or nine
that made more than the others.”

Howard never took a draw — an advance payment from a pub-
lishing company for his future songs. Noting that he worked in a
factory until the royalty checks started arriving, Howard says, “I do
believe you can do this in your spare-time. By God, you can work
eight hours a day, five days a week, support your family, and pay
your bills.

“Even though you’re not rich, you can be a songwriter with-

out getting $400 a week for the songs you haven’t writ-
ten yet. I'm a little contemptuous of that, because I
_didn’t have to do it. I'm still not sure if that helps
. create writers or makes them lazy.”

Schooling Producers

When it comes to selecting songs, Howard says
today’s producers should strive to be more dar-
ing. He explains, “They want a hit song. But
they say, ‘I want a positive uptempo.” They don’t
say they want ‘D-1-V-O-R-C-E.’ They don’t say

they want ‘Big Bad John.’

“Skip everything I wrote, but think of the

impact songs. Think of that wonderful
piece of work Marty Robbins did with
¢ ‘El Paso.” Think about Willie and ‘Red
* Headed Stranger.” Think about things
that were so startling, good, and unusu-
" al. You don’t want one of those anymore?
“Are you really sure you want a positive, upt-
empo ditty? Give me a damn break! You’re taking
the heart out of the writers. You won’t allow even the pub-
lishersto play somethmg soulful that my friend down the
street just wrote that would raise the hair on your arms.

“What if you wrote ‘He Stopped Loving Her Today,” and it was
brand new? Under their rules and what they ask for, it would be like
pulling teeth to get somebody to listen to it. They’d say, ‘That dreary
song where somebody died.” Or a prison song like ‘Green Green Grass
of Home.’ Shit, they don’t want any part of it. A lot of them [the pro-
ducers] arg-young ... a lot of them are from rock ‘n’ roll. They really
don’t know the history of country music and how great it can be. Plus,
they probably don’t like it anyhow.”

Taking his argument another step further, Howard adds, “The
Country Music Foundation has almost every record that was ever
made. Maybe we ought to jail these producers for two weeks and
play them a thousand of the greatest country songs and records.
Make them go to school.”

Noting that his friend and co-writer Kostas is now one of to-
day’s most prolific writers, Howard says, “I don’t want to write that
much anymore. I don’t even want to get tense about it. I was stressed
out 25 years over this business. I took a long:hard look at it.

“I want to be a pro until I die. How do I do that? I go about
half-throttle. I don’t let it worry me. [ don’t want to sit around
and be Jesus of Nazareth and say, ‘I don’t like the way music’s
going,’ because I know the solution to all my
problems. If I could write a song as good as
‘Wind Beneath My Wings,” I don’t care
what direction country music is going.
I will have a smash.”
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THE SESSION VETS SPIN TALES FROM THE PAST

URING THE "60S, PRODUCERS AND MUSICIANS IN NASHVILLE
and L.A. were knocking out three — and sometimes
four — completed songs in a three-hour recording
session. These days, it might take that long for engi-
neers to mike the drums and tweak the equalization.
Today’s process doesn’t make a lot of sense to Cliffie
Stone, who began producing records in L.A. during the
’40s. “I'm strictly of the old school,” Stone admits. *T
want to hear somebody sing a song. I don’t know that anybody
ever buys a record because the tom-toms are in the right place.”

The Real McCoy

Three decades ago, there wasn’t time to worry about such
matters, says Charlie McCoy, who was one of the busiest Nash-
ville session players of the era. “At most studios, the drums were
already in place. They were already miked. One drummer would
put a set in at Owen Bradley’s studio and

e
v

WUSIC Ry,

much had it wrapped up, doing three and four ses-
sions a day. If they were late for one studio, the
studio would just wait for them. They were really
in demand.” —

McCoy’s first session was in 1961 for Ann-

Margret’s “I Just Don’t Understand,” a Top 20 pop record
produced by Atkins. Later that week, he played harmonica on
Roy Orbison’s “Candy Man.”

“All of a sudden, the phones started to ring,” McCoy recalls.
“I did one stretch of 15 consecutive years at over 400 sessions a
year. And there have been quite a few years around 300.”

When the '60s began, two studios existed — Bradiey’s Quon-
set Hut and RCA’s Studio B. Gradually, McCoy says, Elvis
guitarist Scotty Moore built a studio, followed by Sun Records
founder Sam Phillips, who had a downtown studio that was
eventually sold to Fred Foster’s Monument Records.

October 4,1996, R&R * 51

Jerry Kennedy (r) and Faron Young work on a song arrangement.

the whole band would make a part. And they would put it to-
gether with a razor blade.”

Jerry Kennedy has similar recollections as a session gui-
tarist and producer. “When the red light went on, you started
playing. When the light went off, that was the record. We tried
intentionaily to keep stuff loose.”

Noting that musicians were encouraged to be creative,
Kennedy adds, “They had more freedom. I always thought I
was one of them before I was a producer. When I wzlked in, |
think they knew I wanted their help. I wasn’t going 1o call all
the shots. If they wanted to do something that was different

from what was on the radio, they were wel-

another one would put a set in at RCA.
There were so few drummers, they would
just use each others’ equipment.”

McCoy was playing rock ‘n’ roll in Flor-
ida when singer Mel Tillis urged him to
move to Nashville in 1960. He had visited §
the city in 1959 when he auditioned for

come to try it. [ worked for some produc-
ers who knew exactly what they wanted
and didn’t care for suggestions. Those
were tough and uncomfortable sessions to
play on.”

Often finding themselves working from
10am until after midnight each day, the

Decca’s Bradley. RCA’s Chet A tkins, and
Columbia’s Don Law. “I was a rock ‘n’ roll singer, and there
wasn’t much of that going on around here,” McCoy reflects.
“They were all very nice but said, ‘Thanks but no thanks.””
As a “consolation prize,” Bradley invited McCoy to a Bren-
da Lee recording session. And as he watched musicians Bud-
dy Harman, Bob Moore, Floyd Cramer, Grady Martin,
Harold Bradley, Ray Edenton, Boots Randolph, and the
Jordanaires provide the backing on “‘Sweet Nothings,” Mc-
Coy charted a different career path.
“My whole focus had been ‘I want to be a singer.” But while
I was in that studio, my whole perspective changed. All of sud-
den I saw how these guys worked together. Of course, I was
going to music school. And here were these guys sitting there
with no music ... playing exactly what needed to be played.”
McCoy — whose specialty among the several instruments
he played was the harmonica — laughs when asked about the
competitiveness of the studio scene. “It wasn’t
too competitive at all.
Those guys pretty

Although everything was being recorded for mono singles,
Bradley had a three-track machine. “The only reason he ran it
was for a safety,” McCoy says. “He put the vocal on one track
and then split the band up. Back in those days, radio stations
pretty much played mono. If you recorded a stereo record and
you played it mono, the center track jumped out. They record-
ed to three-track so they could record a mono version and drop
the center back a little.”

Four-track recording arrived in Nashville by 1963, with eight-
track becoming the norm two years later. “Sessions were very
prompt,” McCoy says. “At 10 o’clock, you walked in the door.
Just a little after 10, they’d either start playing a demo or, if it
was a written arrangement, they’d have the parts passed out. It
was very usual to hear the first playback within 30 or 45 min-
utes. Pretty much what you heard when you walked out of the
studio —— that was the record. There wasn’t any overdub, punch-

in, or repair. The only way they would
repair would be to make a work part;

musicians found different ways to.relieve
the stress. Kennedy says, “Some of the poker games that went
on inside the studio were as legendary as the records that were
cut. Some big money was changing hands. You might find an
unbelievable poker game at every session.

“It was just a way to keep things from being so serious. I
think we all loved the music. I heard somebody say, “T'd rather
play on a hit than be paid for it.” I think that was the attitude
everybody had. The money was nice, but everybody ook a lot
of pride in those records.”

L.A. Scene
While Nashville studios were recording most country acts,
L.A. had become an active country scene. Only taking home
$50 per three-hour session, Nashville musicians mught have
envied Glen Campbell had they known he was getting $65

for the same work on the West Coast.
Campbell came from a country background, but his guitar
sound was a hot commodity in L.A. His first session work was
Continued ¢n Page 62

Playing With The ‘Real McCoy’

harlie McCoy won a Grammy in 1973 for his “The Real McCoy" album and was
c named Instrumentalist of the Year twice by the Country Music Association
and seven times by the Academy of Country Music.

During the *60s and '70s alone, the session musician’s distinctive harmonica stylings
could be heard on Roy Orbison’s “Biue Bayou,” Barbara Man-
drell’s“l Was Country When Country Wasn't Cool,” Johnny ¢
Paycheck’s Take This Job And Shove It,” TanyaTucker’s
“Deita Dawn,” George Jones’s“He Stopped Loving Her
Today." TomT. Hall’s “Old Dogs, Children, And Water-
melon Wine,” Simon & Garfunkel’s“The Boxer,” and
Johnny Cash’s “Orange Biossom Special.”

In addition to country sessions with Loretta Lynn,
Vince Gill, Alabama, Dolly Parton, and others, Mc-
Coy recorded five albums with Bob Dylan and seven movie
soundtracks with Elvis Presley. His other non-country credits
include sessions with Ringo Starr, Nancy Sinatra, Gordon
Lightfoot, the Steve Miller Band, Manhattan Transfer, Joan
Baez, and Peter, Paul & Mary.

McCoy’s children were aware of what their father did for a living. But he says they
weren't really impressed until 1973 — when he played on the session for “Paper
Roses.” “l had cut with everybody in the world,” McCoy laughs. “But when | cut with
Marie Osmond, then | was cool”

memdddddAL o oricanradichistanscom. -
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HOW STARS FOUGHT NETWORK STEREOTYPES

GOUNTRY TV: TRIUMPH AND TURMOIL

F YOU TALK TO BIG CITY RADIO PROGRAMMERS WHO SWITCHED TO A
Country format in the late 50s and early *60s, they’re quick
to give Jimmy Dean ample credit for expanding country’s
presence in the metropolitan arena.

Beginning with CBS-TV’s “The Moming Show” in 1958,
followed later by the *63 debut of ABC-TV’s “The Jimmy
Dean Show,” he was the first country entertainer to host a
network television program.

Dean was doing radio and TV shows in Washington, DC
when he learned CBS was looking for a country entertainer to host
a live show in the Big Apple to compete against NBC-TV’s Dave
Garroway in the 7am weekday time slot. “Thank God for the igno-
rance of the CBS officials,” Dean recalls. “I know there was an
awful lot of money spent in Nashville trying to get that show. They
didn’t know me from Adam. As a result, we got the show.

- ‘Diversification Was Imperatlve |

n addition to his accomplishments as a country tele- [

vision pioneer, Jimmy Dean also enjoyed formida-

ble chart success, beginning with“Bummin’ Around”
in 1953. But 1961 brought his biggest hit, the self-penned
“Big Bad John”

Columbia was uneasy with Dean’s original record-
ing, which closes with the line, “At the bottom of this
mine lies one hell of a man.” Dean recalls,“They said we
couldn’t say that. We went back and changed the last line
on the song.There are about 25,000 copies of those 45s
that have ‘one hell of a man’ on them, but | don't have
one. | wish to hell | did. Theyre collectors’ items and

really rather valuable””
Later in the '60s, Dean sealed his financial future by |
establishing Jimmy Dean Foods, which grew into a

multimillion-dollar company. About his business interests, Dean laughs,“If you had seen my
act, you would have realized that diversification was imperative. It was just a form of diver-

sification, not having all your eggs in one basket”

Did Dean endure a lot of kidding from other entertainers when they learned he was
getting into the sausage business? “Oh, hell, yes! But we're putting together a documentary
E now. I'm going to call it "25 Years Of Sausage And 45 Years Of Ham.”

ot R WO oo s v

***Two Very Special Album World Premieres™**

“[And it certainly] was live. I got up at 3:30 every morning.
The only people I saw on my way to work were hookers who
were going home.”

- Network Battles

During the year he did the morning show, he paired coun-
try acts with artists such as Mel Torme and Jerry Vale —
and found himself butting horns with network brass. “When I
first started fighting those battles in New York, anytime you
said ‘country,” out came the hay bales, rail fences, saddles,
and wagon wheels. They thought we were hayseeds. I tried to
change that. I always felt country was a prestige product that
would do very well if presented as is. Don’t try to gussy it up.
Don’t play it down.”

Five years later he found himself waging those same bat-

tles when his New York-pro-

%7 duced ABC show began its

three-year run. “They didn’t

understand country,” Dean

says of the network execu-

tives. “They were booking

the acts, but 1 had the option

of accepting or rejecting

them. Once 1 recommended
that we get Buck Owens.

“So they got Buck Owens

—- but without his band. In

those days, Buck Owens with-

out his band was ridiculous.

He should not have to work

. with a 35-piece orchestra.

{  Without Don Rich, who sang

tenor, he was as useless as tits

on a boar hog. So | took the
|+ money out of my pocket

J . because we were already over

_ budget for that particular show

| to bring his band in.

“They [the network] had a
fine wagon, but they had the
wrong horse pullin’ it. My
contention was if we had a
¢ strictly country show, we
§ would have strictly country
J

e

Jimmy Dean

fans watching it. What I was
trying to do was to entice

IO

Glen Campbell (r) )
performs with John Hartford on Campbell S
“Goodtime Hour,” which aired on CBS-TV.

other people to listen to
country.”

‘Saving Grace’

“We got word that the
show was going to be tak-
en off the air because the
ratings weren’t that good,”
Dean continues. “I called a
meeting and said, ‘Gentle-
men, if we go off the air,
they’re not going to say you
went off the air. They’re
going to say I went off the
air. I{ they’re going to say |
went off the air, then I’'m
running this thing kit and
caboodle from here on out.

“I told them a jazz musi-
cian might enjoy a flaued
13th chord, but Lubbock, TX
doesn’t want that ... and
they’re not gonna get any
more. The ratings started to climb as soon as we did that. As a result,
we stayed on the air for three years.”

National advertisers didn’t know anything about country mu-
sic, either. But they knew Dean could sell their products. “Adver-
tisers were my saving grace. Basically, all | was — and all 1 am -
1s 4 peddler. When I was on TV, in Vegas, and at Camegie Hall, 1
walked onstage and sold a song or a story.

“In order to sell anything, it’s a whole lot easier if you sell yourself
first. When I walked onstage or in front of a camera, T always thought
the quicker I could let people know T liked them, the better off I was
going to be. It’s very difficult to dislike someone if they like you a lot.”

While Dean was making his network inroads, small Nashville
companies such as Show Biz Productions were syndicating low-
budget country shows hosted by Porter Wagoner, the Wilburn
Brothers, Flatt & Scruggs, and Ernest Tubb. In L.A., Dick
Clark was expanding into country by producing programming
for the national networks. Slowly but surely more country-ori-
ented shows arrived, including “Hee Haw” (CBS, 1968), The
Johnny Cash Show” (ABC, 1969), and “The Glen Campbell
Goodtime Hour” (CBS, 1968).

Boots Randolph visits with the
host of ABC-TV’s “Jimmy Dean
Show.”

Continued on Page 62

Two Very Special Women Of Country

(s.s entertamment Proudily Presents:

Mary Ghapin Garpenter

Performing Live From Washington, D.C., October 21

Rebha McEntire

Live From Nashville — October 29th

LOCK IN THESE TWGO 90 MINUTE EXCLUSIVE LIVE EVENTS TODAY!
Call 212-679-3200, Exi. 210
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THE COMPETITION WAS FRIENDL

RELATIONSHIPS AND RADIO AIRPLAY WENT HAND IN HAND

N A DAILY BASIS, TODAY’S PDs AND MDS ARE DEL-
UGED with new music from major labels and inde-
pendents trying to make their presence known on
the Country airwaves. Former Mercury VP/A&R
Shelby Singleton says the competition among la-
bels wasn't that fierce in the "60s.
Nashville-based Singleton, who spent two
weeks each month in New York heading up all of
Mercury’s A&R activities internationally, explains,
“You didn’t have hundreds of country records coming out.
During those years. you prob-

driving force in getting records played in their local
territories. They knew the disc jockeys.

“They were smart enough in those days; if a record
had been on the radio for a week and it wasn’t sell-
ing, they'd tell the guy to take it off and play some-
thing else. It wouldnt be like today’s hype where
they want to play it to death and try to make some-
body buy it. If nobody wanted to buy it, it was like,

A star-studded lineup featuring
singer Bobby Goldsboro, Al Gallico, producer Billy Sherrill,

*Use the space for something that’s selling.” songwriter Glenn Sutton, and singer Buck Owens.

As for the stations the labels used, nighttime pow-
erhouses like WSM/Nash-

ably only had five or six |
records a week coming outon |
all the various record labels.
With some of the acts, we |
used to do three LPs a year.”

Singleton began his de-
cade-long career with Mer-
cury in 1957 promoting
records in Shreveport, LA.

Raﬂom’tampeﬂﬂvedtype
dbuﬂn@gmmasuls

ville, WCKY/Cincinnati, and
border stations XERF and
XEG were among those on the
singles launch list. Singleton
explains, “Atnight, if you got
four or five of those, normally
all the rest of the local stations
would follow suit.”

Among the differences in

He says. “We had a promo-
tion staff, but basically most of it was done by the local
distributors. We had a few regional guys and maybe one
national guy who was involved in it. You only had about
200 radio stations that even played country.”

Observing the promotion activities of other Nashville la-
bels, he says, “It was pretty much the same. One person’s
job was to work over the regional guys who were [responsi-
ble for] sales and promotion and stay in contact with the
local promotion men who worked for the distributors.”

‘Driving Force’
Independent promoters were the key fo success in the
*60s. According to Singleton, “They were pretty much the

promotion then and now was
the lack of consistent playlists at radio and the music pub-
lishers’ heavy involvement. Singleton says, “The playlists
were generally governed by the jockey himself. Each guy
had his own bin of records he played. You might go into a
station and service it with five or six copies of a record
one for each disc jockey.”

Plugging Songs
One music publisher who knew the ropes was Al Gal-
lico [whose company at the time was called Painted
Desert Music]. He agrees with Singleton, adding. “It
wasn’t like it is today. If you got in with the guy, the
disc jockey himself could put it on. You take a guy to

dinner, entertainment, and that’s it. There was no pay-
ola, no cash. Not one dime.”

Referring to his role in getting records played then, Gaili-
co calls himself a “song plugger.”” “A good publisher would
find a writer, get the song recorded, and promote it.” His
reputation for maintaining strong radio contacts went hand-
in-hand with his publishing company’s success. Gallico adds,
“People used to give me songs because I was a good pro-
moter. A guy gave me the song ‘Laura, What He’s Got That
1 Ain’t Got,” which was a big hit for Leon Ashley.”

Gallico’s assessment of promoters’ relationships with ra-
dio decision-makers is on the money, concurs Singleton.
“As we became friends with the MDs or disc jockeys, we
used to go out to dinner with them and their wives. Some
of them would invite us over to their houses. We’d buy the
steaks and cook them in their backyards. Radio wasn’t a
competitive-type of business as much as it is today. It was
more a friendship-type thing.”

Getting records played at Pop radio was a different prop-
osition. Singleton says. “There were a lot of wild things
that went on in the pop business. Country didn’t mean
that much. If we sold 10,000 {copies] of a record. it could
make money because the cost of recording was so low in
those years.”

A PUBLISHER"

PARADISE

HELPING SONGS AND WRITERS FIND A HOME

ORE THAN 250 MUSIC PUBLISHING COMPANIES ARE LISTED
in Nashville’s current phone book. But during the
*60s, smaller publishing firms were sharing the arena
with Nashville’s then-“big three”: Acuff-Rose Pub-
lications, Tree Publishing, and Cedarwood Pub-
lishing. ;.

‘Mountain’ Of A Hit

Acuff-Rose, established in:1942 by Ro§ Acuff
and songwriter Fred Rose, was Nashville’s first
commercial music business outside of WSM/Nash-
ville and the Grand Ole Opry. Former Opry Manager
Jack Stapp created Tree in 1951, while former WSM
Talent Director Jim Denny founded Cedarwood in
1954 with honky-tonk star Webb Pierce. On the West
Coasl the prime publishing entities were Buck Owens’s
Bluebook Music and Cliffic Stone’s Central Songs.
And country music also weighed heavily on the minds
of New York publishers, not the least ol whom was
music veteran Al Gallico.

“Acuff-Rose is still the best.” says Gallico. “They’ ve
got the best catalog. I don’t care how big Tree Music is,
they can’t touch Acuff-Rose’s catalog. Their songs were
so big. Most of them are still pop ... the Hank Will-
iams songs, the Roy Orbison songs.”

When Gallico talks about music publishing, people tend
to listen. Based in L.A. since the *70s, Gallico began his

York. His involvement with country music started in the early
’40s when he worked for Shapiro-Bernstein Publishing.

In 1961 he established Shapiro-Bemnstein’s Nashville divi-
sion — Painted Desert Music — and hired Merle Kilgore

to operate it. When Al Gallico Music was created in 1963,
Kilgore remained with Gallico. After Kilgore began working
with Gallico. his first hit came in 1962 with Claude King’s
“Wolverton Mountain.”

Al Gallico (far right) welcomes songwriter Norro Wilson to the fold;
looking on are Glenn Sutton and Gallico associate Merle Kilgore.

career in 1939 as a song plugger for Leeds Music in New

PP —

The “Wolverton Mountain” story speaks volumes about
Gallico’s commitment to great songs. He explains, “They
[Columbia Records] made ‘Wolverton Mountain’ a B-side.
They thought [King manager] Tillman Franks was doing
Merle a favor by cutting it. Tillman and I knew that when
the record came out, ‘Wolverton Mountain® would be the
monster.”

A few days later, Gallico and Franks told Columbia A&R
head Don Law that they wanted to buy King’s master record-
ing. Gallico says Law told them, “We don’t sell masters. We're
Columbia.” Columbia then released it as an A-side, and it went
on to become one of the biggest hits of the early *60s.

‘Good Ears’

Explaining his key to success, Gallico says, “God gave me
good ears. I can’t read or write music, but I have picked more
hits ... Something lights up in my head.”

Gallico also possessed an understanding of the writers —
and the economic realities faced by those whose income
hadn’t yet matched their talent. He recalls when he met strug-
gling songwriter Glenn Sutton, who told him, “Do me a
favor. Please give me $50 a week. I want to live here and
write here.”

Gallico agreed and introduced Sutton to one of his other

discoveries in the "60s — Billy Sherrill. Their initial collabo-

ration resulted in David Houston’s biggest hit, “Almost Per-
suaded.” With Norro Wilson, Tammy Wynette, Steve Davis,
and others also writing for the company. Gallico-published
country hits of the *60s and *70s inciuded “Stand By Your
Man” and “The Most Beautiful Girl In The World.”

Making frequent commutes between New York and Nash-
ville, Gallico stayed busy pitching songs to artists and la-
bel personnel — and maintaining his contacts with radio
programmers. He says, “A publisher was a publisher in
those days. I believe in writers. With a good song, I'm a
good publisher.”

Continued on Page 63
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HONORING

Owens, and the late Patsy Montana undeniably helped write the book.

AL A a

It’s been suggested that Ray Price has crafted two artistic identities: the honky-tonk singer who
recorded, ' 50s and ’60s hits such as “‘Crazy Arms” and “Night Life,” and the country-pop singer who
gained a new generation of fans with the 1970 crossover smash “For The Good Times.”

Sitting in his tour bus in Nashville, Price smiles and says, “It’s like the monkey said when he
walked across the mirror: It depends on how you look at it.”

One of this year’s Country Music Hall of Fame inductees, Price further explains, “If I sing ‘Crazy
Arms’ with a steel and fiddle, they say, ‘That’s honky-tonk.” If I do ‘Crazy Arms’ with 20 strings and
the orchestra, they say, ‘That’s pop.’ As far as I'm concerned, there’s no difference. It’s just how they
hear it. If they think honky-tonk, great. If they think sophisticated, great. The one thing I want both
sides to think is ‘That’s good.’ That’s all I care about.”

Born January 12, 1926 in Perryville, TX, Price signed with Columbia in 1951 upon the
urging of Hank Williams Sr. Beginning in 1952 with “Talk To Your Heart” and “Don’t Let The
Stars Get In Your Eyes,” Price spent the decade recording other hits, including “Release Me,”
“City Lights,” and “Invitation To The Blues.” Following his ’60s hits, including “Make The
World Go Away,” “Burning Memories,” and “The Other Woman,” Price moved back to Texas
from Nashville in 1969, just before he began to en-
Jjoy his crossover success.

Price retuned to his home state to help care for his
terminally ill father. But he says some people in Nash-

HREE LEGENDS

BLAZED NEW COUNTRY TRAILS

INnpuctioN INTo THE CouNTtRY Music HALL oF FAME is the highest honor bestowed on a country entertainer. It’s
reserved for those who pioneered the music and created a major impact. So who could argue with the qualifi-
cations of the newest members inducted this week? When it comes to country music history, Ray Price, Buck

Ray Price ;

ville felt he was tuming his back on them.
*That was the talk,” he admits. “I don’tknow 3
why they did it. All the old-timers know that
when I did ‘Danny Boy’ (1967), the so-
called shit hit the fan. They thought I had
deserted country music. I don’t know if they

recall it or not, but I sure do.”

For years Price’s band, the Cherokee Cow- i<
boys, had featured several violins. So expanding the orchestration on his recording of Kris Kristof-
ferson’s “For The Good Times” seemed natural to Price. “That’s just the way I wanted to do it, not
because I knew what in the hell I was doing. I just thought that’s how my fans wanted to hear it. I
knew I could get a lot more fans with sugar than I could with vinegar.”

Asked to comment on his Hall of Fame induction, Price says he’s glad his mother has lived to see
it. “She’s 93 and has a lot of [health] problems, but she can see it on TV. I'm happy for that reason
more than I am for any of it.”

Personally, however, Price seems bewildered by the accolade. “I'm not being derogatory, but I
don’tknow what the Hall of Fame really means. That may sound stupid, but I don’t know what it really

Continued on Page 63

Buck Owens was riding high in 1966 with “I’ve Got A Tiger By The
Tail,” “Act Naturally,” “My Heart Skips A Beat,” and “Together Again.”
That was the year his longtime booking agent, Jack McFadden, announced
that Owens had been invited to perform at Carnegie Hall.

“I’ve already been up there 18 times,” Owens told him, “and I didn’t
like it. They don’t like me. and they stay away from my shows.” When
Owens said he’d consider a New York City show the following year, Mc-
Fadden explained, “That ain’t the way it works. They invite you. You
don’t tell them.” So Owens agreed to the date, but only after telling Mc-

Fadden, “I'm warning you right now. If it ain’t goin’ real good, I’'m gon-
B na get sick as hell. And you’'ll have to cancel it.”

He laughs about the episode now. But that Owens attitude — and
his music — has influenced a host of younger country acts includ-
ing Dwight Yoakam, who calls his musical hero the “quintessential
honky-tonk artist” and Owens’s Buckaroos the “best band to ever
walk on a stage.”

Born August {2, 1939 in Sherman, TX, Alvis Edgar Owens Jr.
hails from a sharecropping family who migrated to Mesa, AZ dur-
ing the Great Depression. After working in local clubs, Owens

moved to California, where he was later credited with creating the
“Bakersfield Sound.”

Owens first recorded for the independent Pep Records during the early
*50s as Corky Jones. His first Capitol hits — “Second Fiddle™ and “Under
Your Spell Again” — bowed in 1959. In the late *60s, he was a regular on
TV’s weekly “Hee Haw.” The series was financially lucrative, which got
him off the road. But he believes “TV is the quintessential culprit for re-
moving all mystique. It hurt record sales.”

Diagnosed with cancer several years ago, Owens was suffering from a
bout of depression when he learned he was being inducted into the Country
Music Hall of Fame. While he admits he's been critical of the Country
Music Association, which selects the inductees, Owens says, “I was so
touched. That darkness dissipated. 1 began to laugh and smile. I’d said so
many strong things over the years, I never expected it. Most of those state-
ments were made by somebody who loved the music passionately. But I
have to chalk a lot of them up to ‘young and stupid,” which is what | was
when 1 said some of those reckless things.

“However, I'm very honored. As | always have, I'm gonna do my best to
do the best for country music.”

These days, it’s not extraordinary for a female country artist to hit the
million-sales plateau. But such a landmark was virtually unheard of in
1935 when Patsy Montana became the first female country artist to
break that barrier with “l Want To Be A Cowboy’s Sweetheart.”

Born Ruby Blevins on October 30, 1914 in Hot Springs, AR, Mon-
tana dazzled generations of fans with her yodeling cowgirl style un-
til her death earlier this year. She moved to California in the early
>30s, where her first prize in a talent contest netted her a local radio
show and, as a result, a second radio job with country singer Stuart
Hamblen.

During a visit to Arkansas in 1932, she crossed the Louisiana state
line to spend a week performing on KWKH/Shreveport. Future Hall
of Fame member Jimmie Davis, who was doing a daily show for the
station, took her along on his Victor recording session during which she
assisted him on several songs and cut four tracks of her own.

By 1933 she was singing with the Prairie Ramblers on WLS/Chi-
cago. Working as a regular on “The National Barn Dance,” Montana

From Cheyenne.”

conferences.

debut album.

began recording for the American Record Corporation, a relation-
ship that resulted in “I Want To Be A Cowboy’s Sweetheart” and a
string of other hits, including “Rodeo Sweetheart”” and “Shy Anne

During the *30s, Montana also worked at WOR/New York and
returned West for film work, including a role in Gene Autry’s “Col-
orado Sunset.” In the *40s, she recorded for Decca and RCA Vic-
tor, while the *50s found her guesting on ABC-TV’s “Ozark Jam-
boree.” In 1964, she recorded a live album in Arizona with a band
that featured a then-unknown Waylon Jennings on guitar.

During her final years, Montana recorded for a variety of inde-
pendent labels, including Flying Fish. She also continued to per-
form at colleges, reunions of veteran entertainers, and academic

-~voramericanradiohistorvcomm T T T

Part of Montana’s legacy is being carried on by LeAnn Rimes,
who recorded “Cowboy’s Sweetheart” for her recently released

Patsy Montana
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“THE GIFT” eb Chri ‘wrapped in the wonder of believing.

NONN "_jia&?%rﬁNAs AND GLAD.

“THE GIFTI" SCHEDULEDEVENTS:

Oct. 12 Ship Date on Christmas Radio Special
Nov. 4 “Mary , Did You Know” video
filming with Wynonna
Nov. 8 HOLIDAY TOUR premier concert
at the Ryman Auditorium | .
Nov. 24 Macy’s Thanksgiving Day Parade X |-\ \ Y ) {; I L ,\
Nov. 29-Dec. 22 NATIONAL HOLIDAY CCNCERT TOUR

Nov.-Dec Family Channel television airing
of the Ryman Holiday Performance
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WITH THE ADVENT OF THE ‘BAKERSFIELD SOUND,” CALIFORNIA PUTS A

1 ’
’

GOUNTRY MIGRATES WEST

NEW SPIN ON THE MUSIC - AND IGNITES COMPETITION WITH NASHVILLE

OUNTRY MUSIC ALWAYS REVOLVED AROUND NASHVILLE —
until the *60s. Then Buck Owens unleashed the
“Bakersfield Sound” on the West Coast. And Merle
Haggard followed suit with the hits “Mama Tried.”
“The Fugitive,” and “‘Okie From Muskogee.”

The country scene was migrating. But to get a clear-
er picture of Calilomia country’s success in the *60s,
those who were there say you first have to understand
the atmosphete that existed during World War I1.

‘People Wanted Entertainment’

Cliffie Stone, a key player on the West Coast for more than
five decades, explains, “You must understand: originally we
were western. You have to go back to people like Gene Au-
try, Hoot Gibson, and Ken Maynard. They had a certain
amount of entertainment on their own.”

The arrival of World War Il brought new California res-
idents from Texas and Oklahoma. Stone says, “With the
defense plants and the thousands who came 10 the West
Coast to work. people wanted some type of entertainment.
They filled the bars. They filled the ballrooms. We had live
radio bands.”

Combining his love for the music with an entrepreneur-

enough money for an order like that. | tried to borrow money
from the bank, and they just laughed at me.”

In a bind, Stone sold the masters to Bel-Tone Records,
which in turn hired him in its A&R department to work with
Eddie Dean, Frankie Laine, and Dale Evans. When Capi-
tol’s Lee Gillette heard Stone’s production prowess on Dean’s
“This Lonely World,” he offered Stone an A&R job.

“I was very successful,” Stone says. “l say that modestly
because I was the only authority on country music in the whole
company. I could sign Merle Travis, record him, and pick what
record we were going to release. If you produced the record
and it was a hit, that was fine. If it wasn’t. you could get fired.
That was all right with me — I knew my product because of
my disc jockey work.”

After Stone left Capitol in the early *50s. one of his succes-
sors was Ken Nelson, who produced most of the label’s clas-
sic country records of the *60s.

Bakersfield Dues

Pioneering artists such as Tommy Collins, Red Simp-
son, and Wynn Stewart opened the door for Buck Owens’s
music. Stone says, “It was kind of a groundswell. Buck got
started playing guitar for Tommy Collins. I think Ken signed

ial spirit, bassist Stone found
work as a disc jockey and per-
former on several radio shows.
His greatest contribution was
creating the “Dinner Bell
Roundup,” a daily show on
KPAS/Pasadena, CA which
later adopted the KXLA call
letters. In 1944, the live show
took the name “Hometown
Jamboree” when it moved to EJ
Monte Legion Stadium. where
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Buck mostly to get rid of
him, so he would stop driv-
ing him crazy.”

Stone notes that Bakers-

LINKY

) field already served as head-
ANRINIY]

"‘”‘1“]‘”9 quarters for the likes of Jean

Huih, Shepard and Ferlin Husky.

“When the defense plants
closed down. people moved
up to Bakersfield to work in
the fields. I know Haggard’s
family lived in a worker’s

21135+

an average night attracted an audience of 1200.

Along the way, Stone and partner Darrell Rice ponied up
$300 each to form Lariat Records, which had recorded four
sides, including Merle Travis’s “Hominy Grits” and Wesley
Tuttle & The Sunshine Girls’ “Cool Water.” Stone remem-
bers, “I'd order 50 records and pay for them. Then I'd go to
the record stores, sell them four records each, and go back
and order another 50.” Recalling the day when a national dis-
tributor ordered 10,000 records, Stone says, “We didn’t have

shed on a ranch.”

Jack McFadden, Owens’s agent since 1963, traces
Bakersfield’s history: “Back during the dust bowls in the ‘30s
and ‘40s, Bakerstield was the first city people hit after com-
ing through the Mojave Desert — it was the first place with
any civilization, any sign of hope. or even a lot of water to
drink. There are pictures of broken down. old cars taken on
the Edison Highway, which is in the eastern part of Bakers-
field. People just squatted there and pitched a tent. Out of

those hard times came talent.

I years, he's seen a lot — and done a lot.

Touring The Bottom Line

ack McFadden managed movie theaters in Missouri and California before he began
E managing western swing bands in California during the '40s.In a career spanning 50+

He booked the first $1000-a-night concerts that Hank Williams ever saw and operat-

They sang about it.”

Owens, a Texas native who
spent his early youth in Arizo-
na says, “We were dirt people,
‘Grapes Of Wrath® people.
That’s what 1 always called
myself after I spent my 11 cents

a
§
|
|
§
E

ed a Bakersfield, CA-based

Jack McFadden

talent agency whose 64 roster included Merle Haggard,
Tommy Collins, Bonnie Owens, Freddie Hart, and
Wynn Stewart. More recently, he's managed Billy Ray
Cyrus and continues to run a successful management com-
pany in Nashville.

Reflecting on the geographic differences associated with
the touring industry back in the day, McFadden says, “The
majority of the touring business west of the Mississippi River
was clubs and auditoriums. East of the Mississippi were gym-
nasiums and high school auditoriums. Up north,you had some
clubs.”

He also worked with six regional concert promoters who
“had first refusal on anything in their territory. If we started
planning a tour, we called them up.* And since many of the

promoters were DJs who produced concerts for supplemental income, there was a direct
connection with radio."“¥Ve would never go into a market without the support of the radio
station,” emphasizes McFadden.

Noting that the business of touring was less sophisticated in the '60s, McFadden says
many country artists’ concert fees didn’t match their power to draw a crowd. One case in
point was Bakersfield client Buck Owens. With nothing more than a handshake, he’s

Continued on Page 60
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and saw that movie. We moved
all the damn time. I remember
going to four different schools
in one school year.

“My folks would take us out
of school two weeks before it
was over. We'd come here
[Bakersfield] and work
through the potato harvest.
Sometimes we’d work carrots
up in Porterville, the peaches
in Modesto, the tomatoes in
Tracy. We were what people
called fruit ramps.”

Owens was plying his musi-
cal trade in Phoenix when he
decided in 1951 to follow his
future in Bakersfield. “1 knew
about Bakersfield. I had a cou-
ple of uncles there who played
guitars; all 1 ever heard was
played just sitting around on the
porch. But I was aware that

By The Time He Was A Star

hen Glen Campbell first heard the song that paved
Whis way as one of the biggest crossover artists in

the '60s, he was driving around L.A. Explaining how
he came to hear the rather obscure John Hartford
single, Campbell says, "It was one of the little Country
stations, just per chance. |
heard‘ever smilin’, ever gen-
tle on my mind’ and thought,
‘What a nice thought” So |
got the record”

“Gentle On My Mind," his
breakthrough hit, was a sec-
ond take, with Leon Russell
on piano and Doug Dillard
on banjo. It was also the first
song he'd been allowed to

] choose during his contract

with Capitol. Because of a

business deal, Campbell says,"| could only do American

Music-published songs for two years. | didn't know any

better” Terming some of his early records “artistic disas-

ters.” Campbell says the other problems involved “song

selection and working with first-time producers ..,
never-was producers.”

He first discovered his 1967 crossover hit, “ByTheTime
|- Get To Phoenix,” while looking at a Johnny Rivers al-
bum cover. “The title intrigued me.| didn't know if it was
about the bird flying out of the ashes. But
when | heard it, it made me real home-

and

sick. It was a totally well-written song.
The story is country — it's not up-
town, city lyrics, so to speak”” :

“Phoenix™ was written by Jimmy
Webb, who wrote a series of
Campbell hits, including*“Wich-
ita Lineman” and*“Galveston.”
They collaborated in the
'80s as weli on Campbell’s
| “Reunion” album.

“I'd like to do another
album with Jimmy,”
| Campbell says. “He's got
new stuff that will just
curl your eyebrows. |
think the market is ready
for something like that.
But | don't know if you :
could promote it or not.” 7 \

[

- ik -

there was lots of music out there.” His ambition was “to be

the world’s greatest guitar picker.”
g g p

Defining The ‘Sound’

Owens got his first Bakersfield gig playing with Bill Woods
& The Orange Blossom Playboys — whom he describes as
“a typical Bob Wills band” — at the Blackboard, a 500-seat
honky-tonk. Owens says, “They had a bar. dance floor, and a
bandstand. They put you over in the corner, up against the
wall. That’s how simple it was.”

By 1954, he was singing, writing songs. and receiving en-
couragement from Ernest Tubb, Patsy Cline, and other stars
who performed at the club. During his seven-year Blackboard
tenure, Owens would travel to L.A. for work as a session
musician, providing guitar licks for Tommy Collins. Wanda
Jackson, and others. “I played on them strictly for the money.
I was trying to make enough to make a living. In those days
you got $41.25 [a session]. I would travel to L.A., work all
afternoon, and then get back in time to play at the Blackboard.”

“Second Fiddle” was Owens’s first hit in 1959. His sound
was already identifiable, but his *60s records shaped the stan-
dard for what came to be known as the “Bakersfield Sound.”
Their sharp. almost brittle tone, personified California’s country
approach. “I’d like to take credit for a lot of that stutt, but
most of it was luck,” Owens says.

Describing the sound of records being played on AM radio
then as “just one big muddle,” Owens notes, “Ken Nelson and |
hated bass. It roamed all over the place. When I cut the bass
down — and there’s hardly any bass on them if you listen
today — all I was doing was making them sound good to my
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E GAVE YOU THE #1 HIT

“I DON’T THINK I WILL”
NOW HE RAISES THE STAKES
WITH THE POWERFUL NEW SINGLE

“ALL1DO IS LOVE HER.

- 19 consecutive weeks of album sales increases

» #1 video - CMT / TNN - Regis € Kathie Lee appearance
- Two-page feature in People magazine

JAMES BONAMY

ADD DATE: 10/7



www.americanradiohistory.com

60 * R&R October 4,1996

\RGENDS OF MUSIC R,

Country Migrates West

Continued from Page 58

I'had a hindrance with high frequencies. I couldn’t hear them
as well as some people, so I turned it up. It was awful sharp,
but it was too late then. Later on as I began compromising
those things, I found I was lucky I didn’t compromise them in
the early days.”

A Rich Legacy

In addition to their pace-setting record production, Owens
and his Buckaroos — lead guitarist/harmony vocalist Don
Rich, steel guitarist Tom Brumley, bassist Doyle Holly,
and drummer Willie Cantu — have also influenced new
generations of country musicians. Owens says, “Musically
speaking, | thought they were the best band I ever had.”

Recalling “Live At Carnegie Hall,” a 1966 live record-
ing that featured that particular edition of the Buckaroos,
Owens says, “We didn’t sit down to practice. There were
some difficult tempo changes and modulations from key to
key, and there were two or three little medleys. I recently
listened to it in its entirety, and there wasn’t one missed
note, not one hesitation on anything.”

Rich, who died in a 1974 motorcycle accident, was a 16-
year-old fiddler when he first met Owens at a Tacoma, WA
television show. Owens, who played lead guitar on his ear-
ly records, hired Rich as a fiddier. However, on the road,
Owens kept noticing him playing guitar backstage. “It
wasn’t long before he had gathered what I did,” says Owens.
“Keeping the same styles going, he was rapidly improving
on it and enlarging it.”

Although Owens says he had the songs and could have
hired a good band, “Don Rich had as much to do with [my
success] as | did. 1 think I would have done all right mak-
ing the records without Don. But I don’t think it would’ve
happened like it did.”

Competing For Success

Prior to 1960, Stone says there was no competition be-
tween Nashville and California. “But we were way ahead
of Nashville. The only thing Nashville really had was the
Grand Ole Opry. Otherwise, it was just another town. But
the Grand Ole Opry was the drawing card.”

The Country Music Association was founded in 1958
in Nashville to coordinate and promote the country music
industry. The West Coast equivalent — the Academy Of
Country Music — did not exist until the "60s when the
competition between the two country hotbeds was taking
off.

“There was a definite competition between the West
Coast and Nashville in the ’60s,” confirms Stone. “They
were organized and we were not. But we did all right. I’ve
been in it ever since I was a teenager, and I’ve made a fair
living.”

Stone, however, resents Nashville’s attitude toward Cal-
ifornia product. “They just seemed to want to turn it off.
They didn’t want any other area to get any credit for any-
thing country. I don’t know ... maybe the Academy came
along a little late.

Owens recalls, “I think Nashville was wondering what
was going on. They came right out and said many times
that if it didn’t happen in Nashville, it wasn’t happening.
All those people joined together to get all the business com-
ing to Nashville. It was like, ‘Once it gets here, we’ll wres-
tle each other to see who gets it.” I think they attempted to
belittle the things that were happening in California. They
didn’t want to recognize it.”

“the Sixties

Sessions Galore

Although RCA’s Studio B is still occasionally used
for recording sessions, it's now primarily a historic
attraction operated by the Country Music Founda-
tion. During the '60s, the studio was used by count-
less country artists, as well as by Elvis Presley and
the Everly Brothers. In the top photo, guitarist Chet
Atkins and pianist Hargus “Pig” Robbins run
through an arrangement; at right, Atkins sits in the
producer’s chair while an engineer finalizes a mix.

Touring The Bottom Line

Continued from Page 58

booked personal appearances for Owens since 1963.
However, when McFadden and Owens began their profes-
sional relationship, Owens was only earning $250-$300 a
show with his four-piece band. On the first tour McFad-
den booked, Owens found the pay scale for each date
ranging from $400 on a Monday to $1000 on weekends.
During Owens’s heyday, the paydays became more lucra-
tive when McFadden began securing percentages for most
concert dates.*We had a lot of $20,000 dates,” says Mc-

fadden.“If he drew the people, he was entitled.”

Recalling a backstage visit with Lefty Frizzell at an El
Cerrito, CA show, he says,“This place was so full that you
could not walk.| was in the box office, which took in over
$8000. Then | was back in Lefty’s dressing room when they
paid him $500. And here he was with a seven-piece band,
three cars, and three trailers.

“The promoter was standing there, so | told him,‘You
made eight grand and you pay this man $500? You ought
to be arrested. One of these days, I'm gonna change all of
that’ Lefty put his arm around me and said, ‘Jack, hurry
up, will you?" | made that a goal.”
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THE NEW SINCLE

ON YOUR DESK NOW

As seen on CMT, TNN, Prime Time Country, Live at the Wildhorse and
the Wal-Mart Country Music Across America Tour!
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Baton Rouge, LA

Our %Oth station!

Welcome to Country Countdown,
America’s fastest growing weekend
country music show.

OUNTRY COUNTDOWN

Want to bring YOUR weekend ratings up?

A Day In The Life

Continued from Page 51

on “Limbo Rock” while he was a member of the
Champs rock group. But his connection with Jim-
my Bowen led to work as a hired gun for all styles
of music. .

“There was a clique of about 12 musicians,” Camp-
bell remembers. “We were never all on the dates at the
same time, but there were a couple of drummers, four or
five guitar players, and some bass players. That was ba-
sically the whole crux of the rhythm section. Leon Rus-
sell was a big studio piano player. We did everything
from Sinatra to Jan & Dean and the Beach Boys.”

The best of Campbell’s country work can be heard
on Merle Haggard’s Capitol sessions produced by
Ken Nelson. “It was the whole shootin” match,” Camp-
bell recalls. “All the prison songs, like ‘Sing Me Back
Home.” Bonnie Owens and I did harmonies on all of
that.”

At one point, Campbell had done sessions with vir-
tually all of Capitol’s L.A.-based country roster. He
says, “I never did play on Buck Owens’s stuff, but I
went to Merle’s concert and realized I'd sung on half
the songs. I'm talking about everything on the albums,
not just the singles.”

Campbell even played on one unlikely country al-
bum, *“Steve [Lawrence] & Eydie [Gorme] Sing
Country.” “That was the first session where they just
stuck some notes in front of me. It was Don Costa,
Sinatra’s guy. And the song was ‘I Really Don’t Want
To Know.” I said, ‘I don’t read notes, Mr. Costa.” He
said, ‘Do you know the melody?’ I said ‘Yes,” and he
said, ‘“That’s all there is.” From that time on, if there

Country TV

Continued from Page 52

Campbell Connection

Having gained national prominence thanks to “Gentle
On My Mind” and “By The Time I Get To Phoenix,”
Campbell already had done some guest stints on the
“Smothers Brothers Comedy Hour” when he got his
shot as a network TV host.

“It was because of Tommy Smothers,” Campbell
says. “It was up to him who to hire to do the summer
replacement show. The summer show was such a hit: It
was No. 1 every week in its time slot, 8pm on Sunday.
From the numbers, I guess they thought I could do it
[during the regular season].”

After Campbell moved to a weeknight slot, he discov-
ered the CBS executives didn’t understand the country
audience. “I had the No. 1 show in my time slot on Tues-
day night when I started. The next year, they moved me
to Wednesday night. Do you know what that did to an
early show? Everybody who goes to church on Wednes-
day night didn’t see the show.”

was a solo he wanted me to play, he just wrote down
*solo Glen.’ That really made me feel good.”

Campbell says L.A. country sessions usually yield-
ed four or five sides in a three-hour period, but the pop
and rock sessions were much different. “With Bobby
Darin, we were in the studio for 12 hours doing ‘You’re
The Reason I'm Living.” We were in the studio all day
with Elvis doing ‘What'd I Say.” With Brian Wilson,
you could be in the studio all day and get half a track
done. It was the same thing with Phil Spector. He was
scab datin’. He’d give you two songs for $35, and you’d
be in there for 12 hours.”

Beyond Country

McCoy notes that a lot of pop records were produced
in Nashville in the early "60s, including Bobby Vin-
ton’s “Blue Velvet” and Orbison’s Monument hit, “*Oh,
Pretty Woman.” Nashville's reputation expanded con-
siderably in 1965 when Bob Dylan camped out at the
Columbia studio to record his landmark double album,
“Blonde On Blonde.”

Producer Bob Johnston had used McCoy on the ses-
sions for Patti Page’s “‘Hush, Hush Sweet Charlotte.” Af-
ter the song became a hit, McCoy says, “They thought,
“This guy’s the Messiah. He resurrected Patti Page.’ So
they said, ‘How would you like to work with Bob Dy-
lan?”

While McCoy was on vacation in New York,
Johnston invited him to the studio where Dylan was
recording “Highway 61 Revisited.” McCoy ended up
playing guitar on “Desolation Row.” McCoy says, “Af-
ter that,” McCoy recalls, “Johnston talked Dylan into
coming to Nashville to make a record. So he came on
down to do ‘Blonde On Blonde,’ ‘John Wesley Hard-
ing,” ‘Nashville Skyline,” and ‘Self Portrait’.”” McCoy
played on all of them.

Network officials also tried to steer Campbell away
from featuring too many mainstream country artists.
“Memos would come in saying ‘cut down on the coun-
try acts.” But the show we did with Merle Haggard,
Johnny Cash, Buck Owens, Jerry Reed, Mel Tillis, and
Anne Murray was the number one-rated show that Sun-
day night.” When the ratings were delivered, Campbell
says, “I showed them. I don’t know if it ticked them off
or what.”

Campbell wasn’t that concerned with what the net-
work thought. “It wasn’t a battle. I would just say, ‘I’ll
pick the songs and guests. If they don’t want to air the
show, fine.””

Although Campbell had strong country roots, the
pop influence was strong on his records — and on
the television show. “I just did songs I liked,” he says.
“I didn’t even consider whether they were country,
pop, or jazz.”

Still, his fondest memories of the show hinge around
the regular acoustic segment which found him playing
old country and bluegrass songs with banjo player and
“Gentle On My Mind” writer John Hartford. “Some
of the best stuff we did on the show was sitting down in
that little ‘U’ on stage.”
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and Charlie Chase.
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the Crook & Chase Country Countdown.
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Gene Ferry, National
Affiliate Sales Manager,
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A Publisher’s Paradise
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How did the locals in Nashville react to an Italian from Brook-
lyn? “I had more respect in Nashville than anybody. My peers
respected me. Jim Denny and Jack Stapp loved me.” Gallico
sold his country catalog to Columbia Pictures in 1986.

Playing At Denny’s

Those involved in the world of utility companies may not
realize that current Nashville Gas President Bill Denny ear-
lier enjoyed an illustrious career in the music business. He
worked at Cedarwood Music during the late *50s, spent a
short tenure at Columbia Records, and returned to the pub-
lishing company when his father, Jim Denny, became ill in
1960. He ran Cedarwood for two decades after his father’s
death in 1963.

In addition to Cedarwood, Denny’s father established
Driftwood Publications with singer Carl Smith; the two
companies were eventually merged into one entity. With staff
writers Mel Tillis, Wayne Walker, Marijohn Wilkin,
Danny Dill, and Jan Crutchfield, the Cedarwood catalog
included ““Detroit City,” “Ruby, Don’t Take Your Love To
Town,” and “Are You Sincere.”

Reflecting on the publishing climate of the *60s, Denny
says, “It was a very competitive business, but it was a friend-

ly competition. Our efforts were to grow the business in
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town. We all knew there was plenty of business. If we didn’t
get a song cut this time, we would next time.”

Cedarwood wasn’t much different than today’s publish-
ing companies. Denny explains, “The writers would bring
us the song in a very raw fashion, and we’d produce a demo
session. We’d do 10 or 12 songs in a three-hour period, gen-
erally with a four- or five-piece band. We’'d do reasonably
good demos. A lot of times, the writers would sing them.
Jan Crutchfield was the demo singer for a lot of people in
town at that time.”

The songwriting atmosphere began changing toward the
end of the decade. Denny notes, “I guess the writers got
more sophisticated in their writing approach. It wasn’t as
much a hobby kind of thing — it was more professional

writers. Of course, the professional writers were the staff

writers who were getting advances.”

Noting that other changes were afoot. he says, “The pub-
lishing business got a lot more crowded. more artists be-
came writers, and record labels in turn attempted to sign
compact acts: They would sign artists who were their own
writers.”

Staying Competitive
While several smalier companies began finding fortune
in the ‘60s, the bigger publishers had the advantage of larg-
er budgets. Denny says, “We were very much involved in
the promotion of a record. We had our own fulltime promo-
tion people on staff. And we hired other guys in different
markets from time to time to promote records for
us. That was something the

WE SPECIALIZE IN HEAVY METAL.
(WINNING IT THAT IS.)

Just ask clients like BBC Radio 1, whose
IDs won a Silver at the prestigious New York

Festivals, and a Gold Medallion at this year’s
PROMAX Awards. WJZW Smooth dJazz, who
took home a Silver PROMAX Medallion. And
WMZQ Country, who we helped move from #3 to #1 in fust a few
short months. And we can do the same for you. Because there’s

Groove Addicly

nothing more addicting than success.

smaller publishers were never able to do because they just
couldn’t afford it.”

Although Denny feels the promotion push had annmpact
on the success of records. he says it’s hard to identify any
particular song that became a hit solely because of Cedar-
wood’s calls to radio. "“The artists sometimes were promot-
ing their own records. Of course, the record companies were
involved. We never claimed to have broken a record, al-
though we knew there were a lot of times when we had a
solid 30 or 40 reporting jocks who were playing it because
we asked them to.”

The Cedarwood song catalog was sold to Mel Tillis in
1983. It was subsequently purchased by its current holder,
PolyGram Music.

‘Glad I'm Still Alive’

Continued from Page 56

means. Not yet. Up until this year, they never gave aver two
minutes to the whole damn thing out of the 9)-minute or two-
hour show. To me, that means the award ain’t worth more than
two minutes. I'm trying to think like somebody else would, just
sitting out there wondering. This year they seem to be trying
harder, and I'm glad. I'm not mad or bitter. Hell, I'm just glad
I'm still alive.”

Price’s 70-year-old voice remains rich and supple. *"We play
the same places I’ve been playing for 50 years,” he says of
the 180 dates he logged last year. ““A lot of them are new
facilities, but it’s the same towns.” His band’s medi-
an age is older than today’s country acts; some of
the musicians have been playing with him for
three decades. Talking about his song catalog,
Price laughs, “Tdon’t demand that they know
how to play more than 15 or 20, but there

are 40 1 better be able to call on.”

Earlier this year, Price embarked on a
concert tour of Japan; plans are under way
to bring him back next year for a perfor-
mance with the Tokyo Sympheny. This
veteran country star now finds himself in
the unique position of playing a Texas

dance hall one night — and then appear-

ing the next night with a symphony in
Dallas or Chicago. To which Price just
leans back and smiles, “Well, it gives us
twice the work.”

RCA’s studio on Music Row was a
hotbed of activity during the ’60s.

WHo DId THaT MUSIC LIBRARy?)

The WHo DId THaT MUSIC LIBRARy? The first
music production library that makes every
other music library sound like exactly what it
is: stock music.

(310) 442-1444 « FAX: (310) 442-1448 « E-mail: info@GrooveAddicts.com or info@thatmusic.com

____unany amaricanradicohistons.com.
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COUNTRY TOP 50 BREAKERS.
OCTOBER 4, 1996 GARTH BROOKS
That OI' Wind (Capitol)
88% of our reporters on it (170 stations)
TOTAL PLAY  TOTAL ok TOTAL o 101 Adds » Moves 42-27
W 2w W ™ ARTIST TITLE LABEL(S) STATIONS/ADDS RANK PLAYS PLAYS POINTS POINTS
s + - € TRISHA YEARWOOD Believe Me Baby (I Lied) (MCA) 1920 | 1 7010 4343 36533  +1983 TERRI CLARK
w s s @ PAULBRANDT | Do (Reprise) 1921 2 6789  +405 35168  +2040 Poor Poor Pititul Me (Morcury)
w s+ @ VINCE GILL Worlds Apart (MCA) 190/0 3 6583 +142 33743 4679 Lol e eporters on (;39 L))
o » 1 s+ TRACY LAWRENCE Stars Over Texas (Atiantic) 1890 | 4 6477 340 33633  -1660 Adds  Moves 4533
s 12 o @ ALABAMA The Maker Said Take Her (RCA) 18972 6 6040 4476 31208 42737 WYNONNA
1w w0 7 @ TOBY KEITH A Woman’s Touch (Mercury) 190/0 5 6079 +241 30819  +1142 My Angel Is Here (Curb/MCA)
19 15 10 @ CLINT BLACK Like The Rain (RCA) 192/0 7 5813 4629 30357  +3255 61% of our reporters on it (119 stations)
2 s s @ JODEEMESSINA You're Not In Kansas Anymore (Curb) 189/0 8 5797 458 29156 +20 6 Adds » Moves 39-38
w 15 1 @ COLLIN RAYE Love Remains (Epic) 19111 9 5635 +430 28672  +2032 GARY ALLAN
2 19 15 ) TRAVIS TRITT More Than You' Ever Know (Wamer Bros)  189/1 11 5196  +570 27227 +3154 Her Man (Decca)
e 17 12 Q) DAVID LEE MURPHY The Road You Leave Behind (MCA)  192/0 10 5303 #4462 27195  +2202 60% of our reporters on it (115 stations)
2 6 14 @ KENNY CHESNEY Me And You (BNA) 1901 12 5141 4389 26383  +1931 6 Adds * Moves 36-37
% 2 1 @ GEORGE STRAIT | Can Still Make Cheyenne (MCA) 19273 14 4959  +443 25872 42457
7 6 1z Q) SAMMY KERSHAW Vidalia (Mercury) 188/0 13 5106 +234 25833  +1226
u 2 1 ) PATTY LOVELESS Lonely Too Long (Epic) 192/0 15 4817  +424 24899  +2009 MOST ADDED:-
> 1 s 1 TYHERNDON Living In A Moment (Epic) 162/0 16 4606 -1817 24045  -8917 | ARTST TTLE LBELS) ()
% 2z 0 @ JOHN MICHAEL MONTGOMERY Ain't Got Nothin'... (Atiantic) 191/3 17 4421 4306 22516  +1655 | GARTH BROOKS That OF Wind (Capitol) 101
% 2 » @ DEANACARTER Strawberry Wine (Capitol) 192/4 18 4233 4587 21963  +3057 | 1M MCGRAW Maybe We Should Just Sleep On it (Curb) 72
. . TERRI CLARK Poor Poor Pitiful Me (Mercury) 67
% 2 2 @ JOHN BERRY Change My Mind (Capitol) 1851 19 4179 +243 21451 41189 PAM TILLIS Betty's Got A Bass Boat (Aristz) 49
— — 2z €D REBAMCENTIRE The Fear O’f Being Alone (MCA) 190/32 21 3844 41201 20127 45818 | yuapy ryinom CARPENTER Let Me o Your Heat (Colmbi) 46
% 2 25 € BROOKS & DUNN Mama Don't Get Dressed Up... (Arista) 184/7 20 3887  +491 19645  +2612 | REBA MCENTIRE The Fear Of Being Alone (MCA) 32
2 2 2 €@ RICOCHET Love Is Stronger Than Pride (Columbia) 185/6 22 3787 4374 19076  +2042 | RANDY TRAVIS Would | (Warner Bros.) 32
5 wn 2 @ DIAMOND RIO It's All In Your Head (Arista) 178/4 23 3424 4319 17297  +1815 | MINDY MCCREADY Maybe He'll Notice Her Now (BNA) 29
% 33 2 €@ TRACE ADKINS Every Light In The House (Capitol) 17377 24 3393  +543 17078  +2830 | CLAY WALKER Bury The Shovel (Giant) 25
% » 2 @ TYENGLAND Iresistible You (RCA) 170/8 | 26 3059 +259 15399  +1298 | MARK CHESNUTT It's A Little Too Late (Decca) 24
0 3w @ WESTERN FLYER What Will You Do With M-E (SOR) 15773 27 2941 4205 14870  +945
BREAKER (D GARTH BROOKS That OF Wind (Capitol) 170101 | 29 2762 +1675 14421 48070 MOST INCREASED
% u ® @ MILAMASON That's Enough Of That (Atlantic) 164/4 | 28 2824 4276 14255  +1498 PLAYS oL
s 3w @ DAVID KERSH Goodnight Sweetheart (Curb) 15218 | 30 2666 +430 13697  +2269 | aanst rmie s WCRERSE
7 5 6 30 FAITH HILL You Can’t Lose Me (quer Bfos.) 104/0 32 2402 -3511 12399 -17518 GARTH BROOKS That OF Wind (CaplIO/) +1675
— w3 €@ CLAY WALKER Bury The Shovel (Giant) 162/25 31 2445 4554 12106  +2659 | REBA MCENTIRE The Fear Of Being Alone (MCA) +1201
s 3 19 3 BILLY DEAN That Girl's Been Spyin’ On Me (Capitoi) 97/0 34 2219  -2390 11351  -11475 | TIM MCGRAW Maybe We Should Just Skeep On It (Cur) +1023
BREAKER €O TERRI CLARK Poor Poor Pitiful Me (Mercury) 139/67 | 39 1937 +1009 10306  +5033 | TERRI CLARK Poor Poor Pitiful Me (Mercury) ~ +1009
o # w» € TRACY BYRD Big Love (MCA) 143/21 37 2024 +407 9820  +1942 | CLINT BLACK Like The Rain (RCA) - +629
2 25 2 3 SHANIA TWAIN Home Ain't Where His Heart... (Mercury) 98/0 | 43 1807 -1578 9715  -789g | MARY CHAPIN CARPENTER Let Me Into Your... (Cotimba) +602
« % s €@ MARTINA MCBRIDE Swingin’ Doors (RCA) 13912 | 38 1954 4187 9289 4961 ?&%‘é&%’?&’éﬁ%bﬂ W) —
, : e - ‘ou'l Ever Know (Wamer Bros,) +570
BREAKER € GARY ALLAN Her Man (Decca) M5E | 40 1895 4228 0227 1239\ gy waLKER Bury The Shovel (Gianl) +554
BREAKER € WYNONNA My Angel Is Here (CurtyMCA) 119% | 46 1585  +70 8116 +424 | TRACE ADKINS Every Light In The House (Capitol) +543
w 2 « € RHETTAKINS Love You Back (Decca) 123/8 45 1632 4173 7750  +811
— % « @ NEAL MCCOY Going, Going, Gone (Atlantic) 109A16 47 1532 4321 7334  +1528 MOST INCREASED
— _ 4 @ MARY CHAPIN CARPENTER Let Me Into Your Heart (Columbia) 109/46 48 1454 4602 7318 42775 POINTS
so 4 4 @ LONESTAR When Cowboys Didn't Dance (BNA) 95/12 50 1303 +185 6282  +903 FONT
DEBUTP @ TIM MCGRAW Maybe We Should Just SleepOnlt (Curb) 8072 | 52 1133 41023 6114 45439 | 7 M 250 ICRERSE
— & 4 @ WADEHAYES Where Do | Go To Start All.. (DKG/Columbia) 103/9 | 51 1230  +198 5596  +839 | GARTH BROOKS That OF Wind (Capitol) +8070
@ RANDY TRAVIS Would | (Warner Bros.) 92/32 | 53 1010 +407 4999  +1778 2;“ MCENTIRE The Fear Of Being Alone (MCA) +5818
. MCGRAW Maybe We Should Just Skeep On It (Curt) +5439
© @ = @ BRADYSEALS Another You, Another Me (Reprise) 71/9 56 015 4194 4674 4915 | 1eapl'ciaRK Poor Poor Pitful Me (Mercury)  +5033
o o s« @ SUZYBOGGUSS No Way Out (Capitol) 795 55 933 +63 4626  +333 | CyNT BLACK Like The Rain (RCA) +3255
— s — @ LEEROY PARNELL We All Get Lucky Sometimes (Career)  76/10 57 913  +145 4448 +706 | TRAVIS TRITT More Than You Ever Know (Wamer Bros,) +3154
@ MARK CHESNUTT It's A Littte Too Late (Decca) /24 59 826 +275 3893  +1265 | DEANA CARTER Strawberry Wine (Capitol) +3057
@ KEVIN SHARP Nobody Knows (Asylum/EEG) 56/9 62 722 +206 3597  +1017 | TRACE ADKINS Every Light In The House (Capitol) ~ +2830
MARY CHAPIN CARPENTER Let Me Into Your... (Cotumbig) +2775
This chart reflects airplay from September 30-October 6. Songs ranked by total points. Highlighted songs indicate Breaker. ALABAMA The Maker Said Take Her (RCA) +2737
192 Country reporters. 186 current playlists. Songs that are down in points for three consecutive weeks are moved to recurrent. © 1996, R&R Inc.
HOTTEST
RECURRENTS
ARTIST TITLE LABEL(S)
: /géa’/yl/ , BRYAN WHITE So Much For Pretending (AsylunvEEG)
ecc’e J RICK TREVINO Learning As You Go (Columbia)
JAMES BONAMY | Don't Think | Will (Epic)
: TIM MCGRAW She Never Lets It Go To Her Heart (Curb)
PRN DE”VERS TH 3 ST*RS GEORGE STRAIT Carried Away (MCA)
- MARK WILLS Jacob's Ladder (Mercury)
Country Mai lb a g9 MINDY MCCREADY Guys Do It All The Time (BNA)
BROOKS & DUNN | Am That Man (Arista)
RICOCHET Daddy’s Money (Columbia)
Call Dani Eisler at NEAL MCCQY Then You Can Tell Me Goodbye (Atlantic)
Pelmorex Radio Network Breakers: Song has achieved airpla'y 'at 69% of our reporterg for the first
time. Bullets awarded to songs gaining in plays and/or points over the
Tel: (905) 566-9511 Fax: (905) 566-8004 T e e S o
| Internet: deisler@on.pelmorex.com NET-WORKSI" Ei; Esnﬁﬁﬁﬁfﬁiﬁg %E}g%g:ugﬁgﬁim

WWW-americanradiehistorn/ecoit e = .. ) )
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“Another You, Another Me"
Is The Best Kind Of Hit Record

- Instant audience reaction.
- Passionate phones.
- Everybody’s talkin’ about it!
- Huge female phone record.

- Top 5 potential.
Every third caller was asking to play the record. 3§
. When the chorus Kicks in, the phones light up. &
- Album requests at Camelot stores.
- Impact single sales

We&Didn’t Write This Ad.
YOU DID

I PLAY IT AGAI

©1996 Reprise Records

Special thanks to:
Tim Closson/VP Programming Chancellor Broadcasting
Jeff Garrison/KMLE
Greg Swedberg/KEEY
Tom Hanrahan/WSTH
Keith Marlow/KTST
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BR5-49 Cherokee Boogie (Arista)

Total Stations: 62, Total Points: 3258, Total Adds: 11, Including: WWYZ 19, WMJC 10,
WOW 9, KUZZ 7, WIXY 7, WWQM 7, WXTU 7, WSM 6, KSAN 5, KYCY 5, WBCT 5,
WR00 5

Piays include: WAYZ 30 {30), KRRV 28 (24), WKDQ 26 (26), WXBQ 26 (26), KXKC 24
(24), KJJY 21 (21), WAXX 21 (21), KYNG 20 (10), WDAF 20 (20), WTCM 17 (13),
KJUG 15 (15), KVOO 15 (15), WFGY 15 (15), WKKX 15 (15)

PAM TILLIS Betty's Got A Bass Boat (Arista)

Total Stations: 57, Total Points: 2877, Total Adds: 49, Including: KTTS 34, WRNS 22,
WGAR 18, WZZK 16, KJUG 15, KKIX 15, WFGY 15, KXKC 14, WPKX 14, WTCM 14,
WGNA 13, WSIX 13, WCMS 11, WTCR 11, KIKF 10, WMTZ 10, WTVY 10, KALF 9,
KHEY 9, KVOO 9, WGTY 9, WOW 9, KSOP 7, KZSN 7, WDSY 7, WOVK 7

LEANN RIMES One Way Ticket (Because | Can) (MCG/Curb)

Total Stations: 28, Total Points: 2171, Total Adds: 16, Including: KIKF 30, WDAF 20,
WBYT 18, KKCS 17, WWFG 16, WZZK 16, KJUG 15, WXTA 15, WFMB 12, WLWI 12,
KBUL 11, WGNE 11, KHAY 10, WUSY 7, KWJJ 5, WMTZ 5

Plays Include: WBCT 25 (25), KEEY 18 {18), WGAR 18 (18), WUBE 18 (18), KFMS 16
(16), KMPS 16 (16), KSAN 15 (15), WIVK 15 (15), WKKX 15 (15)

DERYL DODD Friends Don't Drive Friends... (Columbia)

Total Stations: 51, Total Adds: 0, Totai Points: 2118, Plays Include: KRRV 28 (24), KKIX
25 (25), WwWQQ 22 (22), WPKX 21 (14}, WACO 20 (20), KJUG 15 (7), KVOO 15 (15),
WEGY 15 (15), WSM 15 (15), WFMB 14 (12), KFDI 12 (12), WAXX 12 (12), WFMS 12
(12), WKNN 12 (12), KAJA 10 (10), WKSJ 10 (10), WTVY 10 (10), WWYZ 10 (10), KALF
9(9), KHAY 9 (9), WGTY 9 (10), WOW 9 (9), WTDR 9 (9), KTTS 8 (8), WMTZ 8 (8)

MINDY MCCREADY Maybe He'll Notice Her Now (BNA)

Total Stations: 40, Total Points: 1897, Total Adds: 29, Including: KXKC 21, KBEQ 18,
KZSN 17, KJUG 15, WIBW 15, WGNA 13, WSIX 13, KRRV 12, WFMB 12, WKNN 12,
WTCM 12, KFMS 10, WTVY 10, KATM 9, WNCY 9, WOW 9, KRMD 8, KUZZ 7, WAMZ
7, WXCL 6, KFDI 5, KGEE 5, KMPS 5, WDEN 5, WKCN 5, WQYK 5, WRKZ 5, WVLK 5,
WYCD 5

DARYLE SINGLETARY Amen Kind Of Love (Giant)

Total Stations: 32, Total Points: 1816, Total Adds: 23, Including: KNIX 26, WGAR 18,
KPLX 15, WDEN 15, WIVK 15, WAXX 12, WFMB 12, WKNN 12, KIKF 10, WTVY 10,
KV00 9, KJJY 7, KSOP 7, WSSL 7, WXCL 6, KASE 5, KORD 5, KTTS 5, WKSF 5, WQYK
5, WSIX 5, WSOC 5, WTCR 5

Plays Include: WDAF 20 (20), KBEQ 18 (18)

DOLLY PARTON Just When | Needed You Most (Rising Tide)

Total Stations: 35, Total Points: 1784, Total Adds: 12, Including: WWQQ 22, WEZL 16,
KPLM 14, WGH 14, WTCM 12, WOW 9, KKIX 7, KUZZ 7, WGTY 7, WXCL 6, WSIX 5,
WSO0C 5

Plays Include: WPOC 20 (16), WBCT 18 (18), WCMS 18 (11), WGAR 18 (18), WXTA
16 (16), WFGY 15 (15), WXTU 12 (12), WTVY 10 (5), WWYZ 10 (5), KHAY 9 (9),
WMJC 7 (7), WMTZ 7 (7), KASH 6 (6)

BURNIN’ DAYLIGHT Love Worth Fighting For (Curb)

Total Stations: 33, Total Points: 1748, Total Adds: 11, including: KJUG 15, WSIX 13,
WAXX 12, KGNC 10, WKIX 9, KAYD 7, WFRG 7, KTCS 5, KTTS 5, KVOO 5, WRKZ 5
Plays Include: KSAN 26 (5), WSOC 25 (13), WWQQ 22 (22), KBEQ 18 (18), WEZL 16
(16), KKIX 15 (15), KRRV 15 (12), WKDQ 15 (15), WXBQ 15 (15), WXTA 15 (5),
WFMB 14 (12), WRNS 14 (10), WCMS 11 (11), WTVY 10 (10), WWYZ 10 (10)

KEITH STEGALL My Life (Mercury)

Total Stations: 26, Total Points: 1248, Total Adds: 0,

Plays Include: WPOC 20 (16), WTVY 20 (5), WEZL 16 (16), KRRV 15 (15), WXTA 15
(15), KNFR 14 (14), KSON 14 (14), WAXX 12 (12), KBEQ 10 (10), KXDD 10 (10),
WWYZ 10 (5), KATM 9 (9), KVOO 9 (3), WTDR 9 (3), WMTZ 8 (8), KASH 6 (6), KFDI 5
(5), KGEE 5 (5), KMPS 5 (5), KTCS 5 (5), KTTS 5 (5), KW 5 (5), KYGO 5 (5), WBCT
5 (5), WTCR 5 (5)

AARON TIPPIN How's The Radio Know (RCA)

Total Stations: 28, Total Points: 1079, Total Adds: 6, Including:

WIBW 15, WAXX 12, WLWI 12, WR0O 7, WBYT 5, WSOC 5

Plays Include: WWQQ 22 (22), WTCM 17 (12), WFGY 15 (15), WXTA 15 (15), WTCR
11 (5), KGNC 10 (10), WGTY 10 (9), WTVY 10 (5), WWYZ 10 (10), KVOO 9 (9), KRYS
7(5), KSOP 7 (7), KUZZ 7 (7), WAMZ 7 (7), WFRG 7 (7), WSM 6 (6), KFDI 5 (5), KTl
5(5), KTTS 5 (5), WOEN 5 (5), WKCN 5 (5), WRKZ 5 (5) -

GEORGE JONES Honky Tonk Song (MCA)

Total Stations: 18, Total Points: 1008. Total Adds: 0.

Plays Include: KSCS 16 (16), KKIX 15 (7), KVOO 15 (15), WKIS 14 (14), WFMS 12
(12), KSSN 10 (10), WDAF 10 (10), WTVY 10 (5), WWYZ 10 (10), KAYO 7 (7), WAMZ
7 (7). KFDI 5 (5), KIKK 5 (5), KTTS 5 (5), WRKZ 5 (5), WTCR 5 (5), WXTA 5 (5)

PAUL JEFFERSON | Might Just Make It (Aimo Sounds)

Total Stations: 26, Total Points: 872, Total Adds: 3, Including: WTCM 12, WOVK 7,
WS0C 5

Plays Include: WWQQ 22 (22), WCMS 11 (1), WTVY 10 (5), WWYZ 10 (5), WTDR 9
(9), KNFR 7 (7), KSKS 7 (7), WFRG 7 (7), KFDI 5 (5), KRST 5 (5), KSAN 5 (5), KTEX 5
(5), KTTS 5 (5), WBCT 5 (5), WOEN 5 (5), WKLB 5 (5), WKSF 5 (5), WMIL 5 (5), WRKZ
5 (5), WSIX 5 (5), WTCR 5 (5), WWWW 5 (5), WXTA 5 (5)

CARYL MACK PARKER Better Love Next Time (Magnatone)

Total Stations: 24, Total Points: 831, Total Adds: 21, Including: WRKZ 16, KJUG 15,
WKKX 15, KPLM 14, KTOM 10, WKSJ 10, KKIX 7, WMSI 7, WSSL 7, KASH 6, WWZD
6, KFDI 5, KSON 5, KTTS 5, KVOO 5, KWJJ 5, WCKT 5, WDEN 5, WKNN 5, WTCR 5,
WIVY 5

Plays Include: KUBL 7 (7), KYGO 5 {5), WWYZ 5 (5)

FAITH HILL | Can't Do That Anymore (Warner Bros.)
Total Stations: 10, Total Points: 807, Total Adds: 10, Including: WDAF 20, KBEQ 18,
KEEY 18, WBOB 16, WIVK 15, KFMS 10, KFKF 8, KSOP 7, WSOC 5, WWYZ5

SKY KINGS That Just About Says It All (Warner Bros.)

Total Stations: 14, Total Points: 683, Total Adds: 0

Plays Include: WWQQ 22 (22), WWYZ 19 (19), WFGY 15 (15), WXTA 15 (15), WFMS
12 (12), KVOO 9 (9), WAMZ 7 (7), WIBW 7 (7), WMTZ 7 (7), KAJA 5 (5), KTTS 5 (5),
WGH 5 (5), WSOC 5 (5), WTCR 5 (5)

STEVE AZAR Nights Like This (River North)

Total Stations: 22, Total Points: 649, Total Adds: 20, Including: KRRV 12, WFMB 12,
KBEQ 10, WRNS 10, KJUG 7, KKIX 7, KNFR 7, KSKS 7, KAJA 5, KNUE 5, KTTS 5,
WDEN 5, WKSF 5, WRKZ 5, WSOC 5, WTQR 5, WTVY 5, WWQQ 5, WXTA 5, WYCD 5
Plays Include: WTCR 5 (5), WWYZ 5 (5)

EMILIO Have | Told You Lately (Capitol)

Total Stations: 12, Total Points: 472, Total Adds: 0

Plays Inctude: KPLM 26 (26), KCYY 21 (12), WTCM 14 (13), KFMS 10 (10), WTVY
10 (10), KNAX 9 (9), KFDI 5 (5), KGEE 5 (5), KORD 5 (5), KTTS 5 (5), WDEN 5 (5),
WTCR 5 (5)

STEPHANIE BENTLEY Dead Ringer (Epic)

Total Stations: 15, Total Points: 425, Total Adds: 2, Including: WKCN 5, WSOC 5
Plays Include: WWQQ 22 (22), WTVY 10 (10), WWYZ 10 (10), WMTZ 7 (7), KFDI 5
(5), KNUE 5 (5), KTTS 5 (5), KV0O 5 (5), WOEN 5 (5), WKSF 5 (5), WRKZ 5 (5), WTCR
5 (5), WXTA 5 (5)

Songs Ranked By Total Points

NATIONAL RADIO FORMATS

ABC RADIO NETWORKS
Mark Edwards * (214) 991-9200

Country Coast To Coast

Adds:

TERRI CLARK Poor, Poor, Pitiful Me

TIM McGRAW Maybe We Should Just Sleep On It
Hottest:

CLINT BLACK Like The Rain

JO DEE MESSINA You're Not In Kansas Anymore
OEANA CARTER Strawberry Wine

RICOCHET Love Is Stronger Than Pride

REBA McENTIRE Fear Of Being Alone

Real Country

Dave Nicholson » (602) 966-6236
Adds:

GARTH BROOKS That OI’ Wind

ALAN JACKSON Little Bitty

DAVID KERSH Goodnight Sweetheart

Hottest:

TRAVIS TRITT More Than You'll Ever Know
TRISHA YEARWOOD Believe Me Baby (I Lied)
DAVID LEE MURPHY The Road You Leave Behind
PAUL BRANDT | Do

GEORGE STRAIT | Can Still Make Cheyenne

AFTER MIDNITE ENTERTAINMENT
Craig Scotte (901) 755-9753

Adds:

GARY ALLAN Her Man

TERRI CLARK Poor, Poor, Pitiful Me
TIM McGRAW Maybe We Should Just Sleep On it
CLAY WALKER Bury The Shovel

Hottest:

TRACY LAWRENCE Stars Over Texas

TRISHA YEARWOOD Believe Me Baby (| Lied)
VINCE GILL Worlds Apart
ALABAMA The Maker Said Take Her
PAUL BRANDT | Do

ALTERNATIVE PROGRAMMING

Steve Knoll » (800) 231-2818
Adds:

SUZY BOGGUSS No Way Out

BROOKS & DUNN Mama Don't Get Dressed Up For...
DIAMOND RO It's Alt In Your Head

JOHN MICHAEL MONTGOMERY Ain't Got Nothin' On Us
Hottest:

TY HERNDON Living In A Moment

TRACY LAWRENCE Stars Over Texas

BILLY DEAN That Girl's Been Spyin’ On Me

TRISHA YEARWOOD Believe Me Baby (] Lied)

PAUL BRANDT | Do

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

Super Gountry Pure Country
- Ken Mouitrie

Adds:

GARY ALLAN Her Man

TRACY BYRD Big Love

WADE HAYES Where Do | Go To Start All Over
LEE ROY PARNELL We All Get Lucky Sometimes
PAM TILLIS Betty's Got A Bass Boat

RANDY TRAVIS Would |

Hottest:

ALABAMA The Maker Said Take Her
TRISHA YEARWOOD Believe Me Baby (I Lied)
CLINT BLACK Like The Rain

TRACY LAWRENCE Stars Over Texas

TY HERNDON Living In A Moment

Digital Country - L.J. Smith

Adds:

GARTH BROOKS That OI' Wind

TERRI CLARK Poor, Poor, Pitiful Me
REBA McENTIRE The Fear Of Being Alone
NEAL McCOY Going, Going, Gone

KEVIN SHARP Nobody Knows

Hottest:

TRACY LAWRENCE Stars Over Texas
TRISHA YEARWOOD Believe Me Baby (I Lied)
VINCE GILL Worlds Apart

CLINT BLACK Like The Rain

TOBY KEITH A Woman's Touch

BROADCAST PROGRAMMING CONTINUED

Digital New Country — L.J. Smith

Adds:

GARTH BROOKS That OI' Wind

TERRI CLARK Poor, Poor, Pitiful Me
DAVID KERSH Goodnight Sweetheart
NEAL McCOY Going, Going, Gone

REBA MCENTIRE The Fear Of Being Alone
KEVIN SHARP Nobody Knows

Hottest:
TRACY LAWRENCE Stars Over Texas

TRISHA YEARWOOD Believe Me Baby (I Lied)
VINCE GILL Worlds Apart

CLINT BLACK Like The Rain
TOBY KEITH A Woman's Touch

GREAT AMERICAN COUNTRY
VIDEO NETWORK

Jim Murphy * (303) 784-8700

Adds:

BROOKS & DUNN Mama Don't Get Dressed Up...
MARY CHAPIN CARPENTER Let Me Into Your Heart
LONESTAR When Cowboys Didn’t Dance

LEANN RIMES One Way Ticket

RANOY TRAVIS Would |

Hottest:
MINDY McCREADY Guys Do It All The Time
JOHN BERRY Change My Mind

TRACY LAWRENCE Stars Over Texas

FAITH HILL You Can't Lose Me
TRAVIS TRITT Maore Than You'

JONES SATELLITE NETWORKS
Phil Barry » (303) 784-8700

CD Country - John Hendricks

Adds:

BLACKHAWK King Of The World
FAITH HILL | Can't Do That Anymore
KEVIN SHARP Nobody Knows
Hottest:

JOHN BERRY Change My Mind
CLINT BLACK Like The Rain

DEANA CARTER Strawberry Wine
TERRI CLARK Poor, Poor, Pitiful Me
JOE DIFFIE Deep In The Ditch

REBA McENTIRE The Fear Of Being Alone

U.S. Country - Jim Murphy

Adds:

TERRI CLARK Poor, Poor, Pitiful Me

DOLLY PARTON Just When | Needed You Most
PAM TILLIS Betty's Got A Bass Boat

Hottest:

PAUL BRANDT | Do

VINCE GILL Worlds Apart

TOBY KEITH A Woman's Touch

JO DEE MESSINAYou're Not In Kansas Anymore
TRISHA YEARWOOD BelieveMe Baby {i Lied).

WESTWOOD ONE RADIO NETWORKS
Bob McNeill » (805) 294-9000

Hot Country - David Felker

Adds:

GARY ALLAN Her Man

TRACY BYRD Big Love

TERRI CLARK Poor, Poor, Pitiful Me
Hottest:

TY HERNDON Living In A Moment

TRISHA YEARWOOD Believe Me Baby (I Lied)
TRACY LAWRENCE Stars Over Texas

PAUL BRANDT | Do

VINCE GILL Worlds Apart

Mainstream Country — David Felker

Adds:

GARTH BROOKS That OF Wind

CLAY WALKER Bury The Shovel

Hottest:

BILLY DEAN That Girls Been Spyin’ On Me

TY HERNDON Living in A Moment

BRYAN WHITE So Much For Pretending
TRISHA YEARWOOD Believe Me Baby (I Lied)
TRACY LAWRENCE Stars Over Texas

€ JTNN

THE NASHVILLE NETWORK &
60.2 milflion households
Traci Todd,
Manager/Video Programming

|ADDS I

TIM McGRAW Maybe We Should Just Sleep On It (Curb)
LEANN RIMES One Way Ticket (MCG/Curb)
RANDY TRAVIS Would | {Warneér Bros.)

| HEAVY l

PAUL BRANDT | Do (Reprise}

BROOKS & DUNN Mama Don't Get Dressed Up ... (Arista)
KENNY CHESNEY Me And You (BNA)

BILLY RAY CYRUS Trail Of Tears (Mercury)

VINCE GILL Worlds Apart (MCA)

SAMMY KERSHAW Vidalia (Mercury)

TRACY LAWRENCE Stars Over Texas (Atlantic)

PATTY LOVELESS Lonely Too Long (Epic)

JOHN MICHAEL MONTGOMERY Ain't Got Nothin' On Us (Atlantic)
DAVID LEE MURPHY The Road You Leave Behind (MCA)
RANDY TRAVIS Are We In Trouble Now (Warner Bros.)
TRAVIS TRITT More Than You'll Ever Know (Warner Bros.)

Information current as of September 30

(M1

COUNTRY MUSIC TELEVISION

30.8 million households
Tracy Rogers, Director/Programming
Paul Hastaba, VP/GM

| ADDS

JAMES BONAMY All | Do Is Love Her (Epic)

CHRIS LEDOUX Five Dollar Fine (Capitol)

MARTINA McBRIDE Swingin' Doors (RCA)

CARYL MACK PARKER Better Love Next Time (Magnatone)
BRYAN WHITE That's Another Song (Asylum/EEG)

VINCE GILL Worids Apart (MCA)

SAMMY KERSHAW Vidalia (Mercury)

TRACY LAWRENCE Stars Over Texas (Atlantic)

DAVID LEE MURPHY The Road You Leave Behind (MCA)
PAUL BRANDT | Do (Reprise)

KENNY CHESNEY Me And You (BNA)

TRISHA YEARWOOO Betieve Me Baby (1 Lied) (MCA)
BILLY RAY CYRUS Trail Of Tears (Mercury)

JOHN BERRY Change My Mind (Capitol)

CLEDUS T. JUDO If Shania Was Mine (Razor & Tie)

[HEAVY —

JOHN BERRY Change My Mind (Capitol)

PAUL BRANDT | Do (Reprise)

OEANA CARTER Strawberry Wine (Capitol)

KENNY CHESNEY Me And You (BNA)

BILLY RAY CYRUS Trail Of Tears (Mercury)

SAMMY KERSHAW Vidalia (Mercury)

TRACY LAWRENCE Stars Over Texas (Atantic)

DAVID LEE MURPHY The Road You Leave Behind (MCA)
TRAVIS TRITT More Than You'll Ever Know (Wamer Bros.)
SHANIA TWAIN Home Ain't Where His Heart s (Anymore) (Mercury)
TRISHA YEARWDOD Believe Me Baby (I Lied) (MCA)

|HOT SHOTS

BR5-49 Cherokee Boogie (Arista)

BROOKS & DUNN Mama Don't Get Dressed Up .. {Arista)
MARY CHAPIN CARPENTER Let Me Into Your Heart (Colurnbia)
LONESTAR When Cowboys Didn't Dance (BNA)

NEAL McCDY Going. Going, Gone (Atiantic)

TiM McGRAW Maybe We Should Just Sleep On It (Curb)
JOHN MICHAEL MONTGOMERY Ain't Got Nothin' On Us (Attrtic)
DOLLY PARTON Just When | Needed You Most (Rising Tide)
LEANN RIMES One Way Ticket (MCG/Curb)

DARYLE SINGLETARY Amen Kind Of Love (Giant)
RANDY TRAVIS Would | (Warner Bros.)

RICK TREVINO Running Qut Of Reasons To Run (Columbia)

Heavy rotation songs receive four to five plays per day
Hot Shots receive three to four plays per day. Pick Hits of
the Week receive an extra piay above heavy rotation per
day. All Top 10 videos also receive heavy rotation

Information current as of October 2
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COUNTRY REPORTERS
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Stations and their adds listed alphabetically by market

WQMX/Akron, OH
PD: Kevin Mason
MD: Blil Shiel

18 GARTH BROOKS
18 TRACY BYRD
18 TIM MCGRAW

WGNA/Albany, NY
DOM: Fred Horton
MD: Blll Earley

13 GARTH BROOKS
13 WADE HAYES

13 MINDY MCCREADY
13 TIM MCGRAW

13 PAMTILLIS

KRST/Albuquerque, NM
PD: JIm Patrick

MD: Chaz Malibu

12 DAVID KERSH

12 CLAY WALKER

5 M. CHAPIN CARPENTER
5 MARTINA MCBRIDE

5 TIM MCGRAW

5 KEVIN SHARP

KRRV/Aiexandria, LA
PD: Lon Harrls

MD: Michael Bailey
12 GARTH BROOKS

12 MINDY MCCREADY
12 CLAY WALKER

12 TRACY BYRD

12 RANOY TRAVIS

12 STEVE AZAR

WFGY/Altoona, PA
PD/MD: Polly Wogg
35 GARTH BROOKS

15 TERRI CLARK

15 PAMTILLIS

15 RANDY TRAVIS

KGNC/Amarillo, TX

PD: Tim Butler

MD: Patrick Clark

45 GARTH BROOKS

31 TIM MCGRAW

22 M. CHAPIN CARPENTER
10 TERRI CLARK

10 BURNIN' DAYLIGHT

10 WADE HAYES

KASH/Anchorage, AK
PD: Dennis Carter
MD: Eddle Maxwell

10 GARTH BROOKS

10 M. CHAPIN CARPENTER
10 TERRI CLARK

6 MARK CHESRUTT

& CARYL MACK PARKER

WNCY/Appleton, Wi
PD: Mark Shannon

MD: Steve Davi:

9 TIM MCGRA!

9 MINDY MCCREADY
9 DAVID KERSH

9 JAMES BONAMY

WKSF/Ashevitle, NC
PD: Dale Mitchell
MD: Nikki Thomas
18 TIM MCGRAW

18 LEE ROY PARNELL
5 JAMES BONAMY

5 BRYAN WHITE

5 RANDY TRAVIS

5 STEVE AZAR

5 DARYLE SINGLETARY

WKXC/Augusta, GA
PD: Tommy Gentry
MD: Tony Cooper
18 TIM MCGRAW

18 TRACE ADKINS
18 CLAY WALKER

KASE/Austin, TX
PD: Brad Hansen
MD: Steve Ga

5 GARTH BROOKS
5 CLAY WALKER
5 RICOCHET

§ DARYLE SINGLETARY

KUZZ/Bakersfieid, CA
PD/MD: Evan Bridwell
22 GARTH BROOKS
22 M CHAPIN CARPENTER
7 RANDY TRAVIS
7 MINOY MCCREADY

7 BR5-49
7 DOLLY PARTON

WPOC/Baitimore, MD
PD: Bob Moody

MD: Greg Cole

16 GARTH BROOKS

WYNK/Baton Rouge, LA
PD/MD: Brian Kin

13 REBA MCENTIR|

13 TRACY BYRD

13 RHETT AKINS

13 NEAL MCCOY

KAYD/Beaumont, TX
PD/MD: Frank Dawson
23 REBA MCENTIRE
15 GARTH BROOKS
7 M. CHAPIN CARPENTER
7 BURNIN' DAYLIGHT

WKNN/Biloxi, MS

PD: Rick nam

MD: Kipp Greggo:

12 DARMLE SINCLETARY
12 GARTH BROOKS

12 MINDY MCCREADY
5 CARYL MACK PARKER

WHWK/Binghamton, NY
PD/MD: John Davison
13 CLAY WALKER

13 GARTH BROOKS

13 RANDY TRAVIS

13 TERRI CLARK

WZZK/Birmingham, AL
PD: Jim Tice

MD: Scott Stewart

16 TIM MCGRAW

16 TERRI CLARK

16 PAMTILLIS

16 LEANN RIMES

WYRK/Buffalo, NY
PD: Ken Johnson
MD: Pat O'Brien
12 TIM MCGRAW
12 DIAMOND RIO
12 TRACE ADKINS

KHAK/Cedar Rapids, 1A
PD: Jetf Wintield

MD: Dawn Johnson

23 TIM MCGRAW

15 TERRI CLARK

15 GARTH BRDOKS

8 BRYAN WHITE

WIXY/Champaign, IL
PD/MD: Rob Kelley
18 GARTH BROOKS

BR5-49
7 SUZY BOGGUSS
5 PAMTILLIS

WBUB/Charteston, SC
PD: Charlle Lindsay
MD: John Dixon

15 TY ENGLAND

15 REBA MCENTIRE

15 CLAY WALKER

WEZL/Charteston, SC
PD: TJ Phillips

MD: Gary Gritfin

16 TIM MCGRAW

16 MARK CHESNUTT
16 DOLLY PARTON

WS0C/Chartotie, NC
PD: Paul Johnson
MD: Rick McCracken
FAITH HILL

DOLLY PARTON
DARYLE SINGLETARY
WYNONNA

TIM MCGRAW

PAUL JEFFERSON
TRACE ADKINS
STEVE AZAR
STEPHANIE BENTLEY
AARON TIPPIN
RANDY TRAVIS

Lo mam g

WTDR/Charlotie, NC
PD/MD: Loyd Ford
24 PAMTILLIS

14 GARY ALLAN

9 TIMMCGRAW

9 MARTINA MCBRIDE

WUSY/Chattanooga, TN

PD/MD: Bob Sterlin:
CONFEDERATE RAILROAD

MARK CHESNUTT

TIM MCGRAW

LEANN RIMES

TERRI CLARK

N0

WKXK/Chicago, tL
DM/PD: Ted Stecker
MD: Matt McCan

10 M. CHAPIN CARPENTER
10 GARTH BRODKS

10 REBA MCENTIRE

10 TRACY BYRD

WUSN/Chicago, IL
PD: Dean McNeil
MD: Tricia Biondo
14 TIM MCGRAW

5 CLAY WALKER

KALF/Chico, CA
PD/MD: Scott Michaels
20 DAVID KERSH

20 RANDY TRAVIS

9 GARTH BROOKS

9 TERRI CLARK

9 PAMTILLIS

WUBE/Cincinnati, OH
PD: Tim Closson
MD: Duke Hamilton
25 TERRI CLARK

18 TIM MCGRAW

WGAR/Clevetand, OH
PD: Denny Nugent
MD: Chuck Collier

25 TERRI CLARK

25 TIM MCGRAW

18 DARYLE SINGLETARY
18 PAM TILLIS

KKCS/Cotorado Springs, CO
PD: Charlie Cassidy

MD: Dave Shepel

17 TIM MCGRAW

17 TERRI CLARK

17 LEANN RIMES

17 DAVID KERSH

WCOS/Cotumbia, SC
PD: Bob Raleigh
MD: Gien Garrett

11 REBA MCENTIRE
11 TY ENGLAND

11 OIAMOND RIO

WKCN/Columbus, GA
PD: Robin Lee

MD: Sheryn Green

12 TIMMCGRAW

5 STEPHANIE BENTLEY
§ TERRICLARK

5 MINDY MCCREADY
5 PAMTILLIS

5 MARK WILLS

WCOL/Columbus, OH
PD: Gary Moss

MD: John Crenshaw

19 M. CHAPIN CARPENTER
19 TERRI CLARK

19 REBA MCENTIRE

WHOK/Columbus, OH
PD: Max Raines

MD: Mark Clark

15 CLAY WALKER

15 TIM MCGRAW

15 TRACY BYRD

KRYS/Corpus Christi, TX
PO/MD: Danny McWiillams
10 GARTH BROOKS

KPLX/Dallas, TX

PD: Smokey Rivers
MD: Teresa wnllney
20 TIMMCGR

15 DARYLE SINGLETARY
15 GARTH BROOKS

15 CLAY WALKER

KSCS/Dallas, TX
PD: Dean James
MD: Linda D'Brian
20 ALABAMA

20 REBA MCENTIRE

KYNG/Dallas, TX

PD: Dan Pearman

MD: Stacey Tackett

10 CLINT BLACK

10 JOHN M. MONTGOMERY
5 DAVID KERSH

5 CLAY WALKER

5 TRACY BYRD

5 LEE ROY PARNELL

WGNE/Daytona Beach, FL
PD: John Rivers

28 AEBA MCENTIRE

28 GARTH BROOKS

20 RANDY TRAVIS

11 JAMES BONA MY

11 TERRI CLAR

11 M. CHAPIN CARPENTER
11 LEANN RIMES

11 NEAL MCCOY

KYGO/Denver, CO
PD: John St. John
MD: Jennifer Page
13 TIM MCGRAW
13 JAMES BONAMY
13 MARK WILLS

5 BRADY SEALS

KJJY/Des Moines, 1A
PD: Beverlee Brannigan
MD: Eddle Hatfield

21 GARTH BROOKS

2t TIM MCGRAW

7 DARYLE SINGLETARY

WWWW/Detroit, MI
PD: Mark Hamlin

MD: Carl E.
13 MARTINA MCBRIDE

WYCD/Oetroit, MI
PD/MD: Eddie Haskell
27 REBA MCENTIRE

5 STEVE AZAR

5 WYNONNA

5 MINDY MCCREAOY

WTVY/Dothan, AL
PD/MD: Shannon D'Neal
10 GARTH BROOKS

10 MINDY MCCREADY

10 OARYLE SINGLETARY
10 PAMTILLIS

5 STEVE AZAR

5 CARYL MACK PARKER
5 JAMES T. HORN

WAXX/Eau Claire, Wi
PD: George House
MD: Tim Wilson

12 TIM MCGRAW

12 DARYLE SINGLETARY
12 BURNIN' DAYLIGHT
12 AARON TIPPIN

12 KEVIN SHARP

KHEY/Et Paso, TX
PD: Jay J. McCrae
MD: Jordan Lee
19 GARTH BROOKS
9 PAMTILLIS

9 BRADY SEALS

9 TERRI CLARK

WXTA/Erie, PA
PD: Blil Shannon
MD: Chet Price
16 GARTH BROOKS
16 TIM MCGRAW
15 LEANN RIMES
5 STEVE AZAR
5 MARK CHESNUTT
5 PAMTILLIS

KUGN/Eugene, OR

PD: Bruce Agler

MD: Bob Bosche

20 GARTH BROOKS

20 REBA MCENTIRE

14 M. CHAPIN CARPENTER

5 RANDY TRAVIS
5 PAMTILLIS

WKDQ/Evansville, IN
PD: Dave Evans
MD: K.C. Todd

15 MARK CHESNUTT
15 GEORGE STRAIT

KKIX/Fayetteville, AR
PD: Eric Marshall

MD: Tone Marconi

15 M. CHAPIN CARPENTER
15 REBA MCENTIRE

15 PAMTILLIS

15 GARTH BROOKS

15 KEVIN SHARP

7 CARYL MACK PARKER
7 DOLLY PARTON

7 STEVE AZAR

7 JOE NICHOLS

WKML/Fayetteville, NC
PD: Don Chase
APD/MD: Andy Brown
GARTH BROOKS
REBA MCENTIRE
CLAY WALKER

PAM TILLIS

WADE HAYES

RANDY TRAVIS

oo

WCKT/Ft. Myers, FL
PD: Ron Ellis

APD/MD: Jetf Reed
REBA MCENTIRE
GARTH BROOKS

TIM MCGRAW
LONESTAR

TRACY BYRD

RANDY TRAVIS

M. CHAPIN CARPENTER
CARYL MACK PARKER

o g

KTCS/Ft. Smith, AR
DM/MD: Mark Harper
28 GARTH BROOKS

15 TERAI CLARK

15 RANDY TRAVIS

5 BURNIN' DAYLIGHT
5 WYNONNA

WOHK/FL. Wayne, IN
PD: Jeff Davis

MD: Jetf Moore

13 TIM MCGRAW

13 WESTERN FLYER
13 OEANA CARTER

KNAX/Fresno, CA

PD: Larry Santiago

MD: Scott Stevens

16 DAVID KERSH

9 TERRI CLARK

9 M.CHAPIN CARPENTER
5 SUZY BOGGUSS

KSKS/Fresno, CA

PD: Ken Boesen

16 GARTH BROOKS

7 STEVE AZAR

7 M.CHAPIN CARPENTER
7 TIMMCGRAW

WBCT/Grand Rapids, MI
PD: Doug Montgomery
MD: Kelly irls

25 GARTH BROOKS

5 BRS-49

5 SUZY BOGGUSS
WTOR/Greenshoro, NC
PD: Paul Franklin

MD: Deano St.Clalr
15 BRADY SEALS

5 MARTINA MCBRIDE

WRNS/Greenville, NC
PD: Wayne Carlisie
MD: Dale Knlppers
25 REBA MCENTIRE

24 HUTCHENS

22 PAMTILLIS

10 BRADY SEALS

10 STEVE AZAR

WESC/Greenville, SC
MD: John Landrum
18 GARTH BROOKS

5 PAM TILLIS

5 MARTINA MCBRIOE

WSSL/Greenvilte, SC
PD: Mike Chapman
MD: Dude Walker
15 TIM MCGRAW
15 RANDY TRAVIS
7 DARYLE SINGLETARY
7 CARYL MACK PARKER
7 FRAZIER RIVER

WAYZ/Hagerstawn, MD
PD: Dick Raymond
MD: Selena Luther

30 REBA MCENTIRE

30 GARTH BROOKS

20 NEAL MCCOY

20 LONESTAR

20 WAOE HAYES

WRKZ/Marrisburg, PA
PD: Mitch Mahan
MD: Dandallon
19 GARTH BROOKS
19 TERRI CLARK
16 CARYL MACK PARKER
5 MINDY MCCREADY
5 PAM TILLIS
5 STE
5 BURNIN DAYLIGHT

WWYZHarttord, CT
PD: Greg Roche
MD: John Savllle
JAMES BONAMY
CONFEDERATE RAILROAD
RICK TREVINO
BLACKHAWK

JEFF wOOD

FAITH HILL

RAY VEGA

MARK WILLS

o cienaien

KIKKMouston, TX

PD: John Roberts

17 REBA MCENTIRE

17 BROOKS & DUNN

17 GARTH BROOKS

17 JOHN M. MONTGOMERY
5 MARK CHESNUTT

5 CLAY WALKER

KiLT/Houston, TX
PD: Debble Murray
10 DIAMOND RIQ

10 TY ENGLAND

WTCR/Huntington, WV
DM: David McNeely
PD/MD: Dave Poole
16 TIM MCGRAW
11 PAMTILLIS
5 JAMES T. HORN
5 CARYL MACK PARKER
5 DARYLE SINGLETARY

WFMS/ndianapotis, IN
PD: David WWd

MD: J.D. Cani

12M CHAPIN CARPENTER
12 GARTH BROOKS

12 CLAY WALKER

12 WESTERN FLYER

12 RANDY TRAVIS

WGRL/ndianapolis, IN

PD Sam McGuire
John Q. Morris

23 WARK CHESNUTT

23 LEE ROY PARNELL

23 TIM MCGRAW

23 MARTINA MCBRIDE

13 DWIGHT YDAKAM

13 DAVID LEE MURPHY

WMSI/Jackson, MS
DM/PD: Buddy Van Arsdale
APD/MD: Rick Adams

16 DAVID KERSH

7 GARTH BROOKS

7 TERRI CLARK

7 TIMMCGRAW

7 CARYL MACK PARKER

7 BRADY SEALS

WOiK/Jacksonville, Ft.
/MD: Jon Alien

& MARTINA MCBRIDE

WRO0O/Jacksonville, FL
PD: Tom Kelly

MD: Buzz Jackson
TIM MCGRAW
AARON TIPPiN
WADE HAYES
NEAL MCCOY

LEE ROY PARNELL
TERRI CLARK
TRACY BYRC:
BR5-49

R R N B ]

WXBQ/Johnson City, VA
PD: Bill Hagy

MD: Reggle Neel

10 MARK CHESHUTT

10 GEORGE STRAIT

10 JAMES BONAMY

WMTZ/Johnstown, PA
PD/MD: Brian Cleary

19 GARTH BROOKS

10 PAM TILLIS

7 M. CHAPIN CARPENTER
6 NEAL MCCOY

5 LEANN RIMES

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

18 GARTH BROOKS

18 FAITH HILL

18 MINOY MCCREADY
18 TIM MCGRAW

10 STEVE AZAR

KFKF/Kansas City, MO
PD: Dale Carter
MD: Tony Stevens

8 FAITHHILL

8 RANDY TRAVIS

8 TERRI CLARK

WDAF/Kansas City, MO
PD: Ted Cramer

MD: David Bryan

20 FAITHHILL

20 LEANN RIMES

10 GARY ALLAN

10 BLACKHAWK

WIVK/Knoxvitle, TN
PD/MD: Les Acree

15 DARYLE SINGLETARY
15 FAITH HILL

15 TIM MCGRAW

KXKC/Lafayette, LA
PD: Renee Revett

21 MINDY MCCREADY

21 GARTH BROOKS

14 PAMTILLIS

12 JAMES BONAMY

12 MARK CHESNUTT

11 MILA MASON

11 M. CHAPIN CARPENTER

WIOVAancaster, PA
PD: Brother Weems
MD: Robin Wiitlams

12 GARTH BROOKS

5 M. CHAPIN CARPENTER
5 LEE ROY ELL

5 NEAL MCCOY

5 PAMTILLIS

WiTLALansing, MI

PD: Steve Cherry
APD/MD: A.J. Wiison

14 GARTH BROOKS

14 M. CHAPIN CARPENTER
10 RICOCHET

KFMS/Las Vegas, NV
PD: Jay Phillips
APD/MD: Shari Singer
16 TIM MCGRAW

10 M. CHAPIN CARPENTER
10 MINDY MCCREADY

10 BRYAN WHITE

10 KEVIN SHARP

10 FAITH HILL

10 LONESTAR

KWNR/Las. Vegas, NV
PD/MD: Tom Jordan
13 GARTH BROOKS

7 TRACY BYRD

7 CLAY WALKER

7 TRACE AOKINS

WVLK/Lexington, KY
PD/MD: Matt Austin
GARTH BROOKS
MARK CHESNUTT
TERRI CLARK
MINDY MCCREADY
TiM MCGRAW

PAM TILLIS

W enen

KZKX/Lincoln, NE
PD: Charlie Thomas
13 REBA MCENTIRE

5 GARTH BROOKS

5 TERRI CLARK

5 CLAY WALKER

KSSN/Little Rock, AR
PD: Greg Mozingo
MD: Tom Travis

25 BROOKS & DUNN
25 PAUL BRANDT

10 JOHN BERRY

10 TY ENGLANO

10 REBA MCENTIRE

WMJC/Long Istand, NY

PD/MD: Jim Asker

15 DAVID KERSH

15 RHETT AKINS

15 M. CHAPIN CARPENTER
10 BR5-49

7 BRADY SEALS

KIKF/Los Angeles, CA
PD: Bob Harvey
APD/MD: Carrle Dunne
30 LEANN RIMES

10 TIM MCGRAW

10 DARYLE SINGLETARY
10 PAMTILLIS

10 RUBY LOVETT

10 THREE HANKS

10 RICK TREVINO

KZLA/Los Angeles, CA
PD: John Sebastian
APD/MD: Bill Fink
37 RICOCHET
37 GARTH BROOKS
7 MARTINA MCBRIDE
7 TRACY BYRD
7 TERRICLARK

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Ron Hazard

22 BRYAN WHITE

7 NEAL MCCOY

7 MINDY MCCREADY

KLULLALubbock, TX
PD: Jay Richards
MD: Heather Harris
19 TIM MCGRAW

19 DAVID KERSH

19 BROOKS & DUNN

WDEN/Macon, GA

PD: Gerry Marshall
MD: Laura Starling
}g GARTH BROOKS

15 DARYLE SINGLETARY
5 PAMTILLIS

S MINDY MCCREADY

5 JAMES T. HORN

5 CARYL MACK PARKER
5 STEVE AZAR

5 ALISON KRAUSS

WWOM/Madison, Wi
OMW/PD: Tom Oakes
MD: Mel McKenzie
17 GARTH BROOKS

7 RANDY TRAVIS

7 LONESTAR

7 BR5-49

KTEX/McAtien, TX
PD/MD: Jim Paczkowski

5 MARK CHESNUTT

WGKX/Memphis, TN
Int. PD: Mark Blilingsiey
22 TIM MCGRAW

10 TRACY BYRD

10 TERRI CLARK

10 TY ENGLAND

WOGY/Memphis, TN
PD: Polly Wogg

MD: Hopalong Cassidy
20 GARTH BROOKS

7 RHETT AKINS

WKiS/Miami, FL
PD: Bob McKay
MD: Dariene Evans
14 TRACE ADKINS
14 RHETT AKINS

14 SUZY BOGGUSS
14 GARTH BROOKS
14 TRACY BYRD

14 TERRI CLARK

WMIL/Milwaukee, Wi
PD: Kerry Wolfe
MD: Mitch Morgan
14 TIM MCGRA\
5 MARTINA MCBRIDE
5 PAMTILLIS

KEEY/Minneapolis, MN
PD: Gregg Swedberg
MD: Travis Moon

18 TIM MCGRAW

18 BRYAN WHITE

18 FAITH HILL

5 PAMTILLIS

5 DAVID KERSH

WBO0B/Minneapolis, MN
PD/MD: Bob Wood

16 FAITH HILL

16 TIM MCGRAW

16 BRYAN WHITE

WKSJ/Mobile, AL

PD: Scott Johnson

MD: Biil Dotson

19 REBA MCENTIRE

17 GARTH BROOKS

17 M. CHAPIN CARPENTER
17 TERRI CLARK

10 LEE ROY PARNELL

10 CARYL MACK PARKER

KATM/Modesto, CA
PD: Ed Hill

MD: Chris Costa

13 TIM MCGRAW
MINDY MCCREADY
CLAY WALKER
TERRI CLARK
PAMTILLIS

RANOY TRAVIS
MARTINA MCBRIDE

oo

KTOM/Monterey, CA
PD: Erik Foxx

MD: Karyann Hamilton
21 GARTH BROOKS

10 M. CHAPIN CARPENTER
10 TERRI CLARK

10 CARYL MACK PARKER
10 KEVIN SHARP

WLWI/Montgomery, AL
PD: Al Mason

MD: Nancy Knight

22 TIM MCGRAW

12 LEANN RIMES

12 TERRI CLARK

12 AARON TIPPIN

WSIX/Nashvitte, TN
PD/MD: Dave Kelly

13 PAM TILLIS

13 TIM MCGRAW

13 RANDY TRAVIS

13 MINDY MCCREADY
13 M CHAPIN CARPENTER
13 BURNIN' DAYLIGHT
§ DARYLE SINGLETARY
5 DOLLY PARTON

5 KEVIN SHARP

WSM/Nashville, TN
Acting PD: Kyle Cantrell
MD: Kim Leslie

15 TERRI CLARK

15 GARTH BROOKS

6 PAMTILLIS

6 BRS5-49

6 LONESTAR

WNOE/New Orteans, LA

interim PD: Eddie Edwards

MD: Cadillac Jack

10 GARTH BROOKS

10 M. CHAPIN CARPENTER
5 PAMTILLIS

WCMS/Norfolk, VA
PD/MD: Mike Meehan
22 GARTH BROOKS
CLAY WALKER

11 MARK CHESNUTT
11 NEAL MCCOY

11 RANDY TRAVIS

11 TRACY BYRD

11 PAMTILLIS

11 LONESTAR

WGH/Nortolk, VA
PD: Randy Brooks
MD: Mare Carmo
14 GARTH BROOKS

14 BROOKS & DUNN

WTCM/NW Michigan
PD: Mark Staycer

MD: Ryan Dobi

15 GARTH BROOKS

14 TERRI CLARK

14 PAMTILLIS

12 M. CHAE'!N CASRPENTER

LY PARTON
12 MINDY MCCREADY

KGEE A ssa-Midland, TX
PD: Mike Lawrence
MD: Boomer Klnguon
21 GARTH BROOK!

14 BRYAN WHITE

5 LONESTAR

5 MINDY MCCREADY

5 LEE ROY PARNELL

KTST/Dklahoma City, 0K
PD: Charlie Harrigan
MD: Keith Mariow

20 GARTH BROOKS

20 M. CHAPIN CARPENTER
20 MARK CHESNUTT

20 TERRI CLARK

20 REBA MCENTIRE

5 PAMTILLIS

KXXY/Okizhoma City, 0K
PD: Chlrlle Hnrrlgan
MD: Bl R

10 REBA MCENTIRE

10 GARTH BROOKS

KXKT/Omaha, NE
PD: Tom Goodwin
MD: John Glenn
14 RANDY TRAVIS
14 TERR! CLARK

WOW/Omaha, NE
PD: Ken Brooks
MD: Tom Scott

M. CHAPIN CARPENTER
GARTH BROOKS
REBA MCENTIRE
TERRI CLARK
RARDY TRAVIS
MARK CHESRUTT
KEVIN SHARP
BR5-49
DOLLY PARTON
MINDY MCCREADY
PAMTILLIS
TIM MCGRAW

CELEREOOEOO®

WWKA/Ortando, FL
PD: Mlke Moore
MD: Shadow Stevens
17 GARTH BROOKS

17 CLAY WALKER

5 DAVID KERSH

KHAY/Oxnard, CA
PD/MD: Mark Hill
10 LEANN RIMES
9 BLACKHAWK
9 TIM MCGRAW
5 DAVID KERSH

KPLM/Paim Springs, CA
PD/MD: Al Gordon

14 GARTH BROOKS

14 TERRI CLARK

14 DAVIO KERSH

14 CARYL MACK PARKER
14 LEE ROY PARNELL

14 DO