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it's No Secret Noew: SFX
Buys into Three New Markets

It was no surprise because it was no secret. After a week of rumors that
SFX Broadcasting would pay Secret Communications $3)0 million
for nine stations in three markets, the companies said Tuesday (10/15) the
deal was done. It lands Robert EX. Sillerman’s SFX in three virgin
markets — Pittsburgh, Cleveland, and Indianapolis. And there are no
LMAs involved, clearly with the hope of keeping the long arm of the
Department of Justice from reaching out and slowing the sale.
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SPOTLIGHT ON ED McLAUGHLIN

Before he became the man who launched
Rush Limbaugh into syndicated
superstardom, Ed McLaughlin was
President of ABC Radio Networks. R&R
News/Talk Editor John Mainelli catches
the Talk radio titan looking back — and
forward — prior to receiving the NAB's
1996 National Radio Award.
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FM/Pittsburgh; WTAM-AM & WLTF-FM/Cleveland; and WNDE-
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The 1996 recipient of the NAB
National Radio Award.

Ed McLaughlin. Chairman,
EFM Media.
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Jon Anderson,
Steve Howe,

Rick Wakeman, #lan White.

The debut single.
Going for adds at AOR and AAA Now!

) “AMERICA”

N\ NI | : Erom the brilliant new album by the most
RO TURSCENEOIE R important new music group of our time.

3 AL

“KEYS TO
ASCENSION”

On the street October 29, 1996.

Over 110 minutes of amazing new studio
tracks and new live recordings of classic YES
music - plus - original album and single
artwork by Roger Dean.

THE MUSICAL EVENT OF THE YEAR!

Q’o . '
%@INTERNATIONAL B NVAGCs
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DISTRIBUTION

“Manufactured and Distributed in the United

States by BMG Distribution, a unit of BMG

Entertainment, 1540 Brcadway, New York,
10036". ;

Management - Jon Brewer / IMPACT BMG is a trademark of BMG Music.”

Ph. (919) 269 5508
Fax (919) 269 7217
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Kingston Wins A
Battle, But War’s

Far From Over
M NJjudge denies
default ruling in court
clash with Chancellor

Steve Kingston's battles with
Chancellor Broadcasting over
Kingston’s non-compete in New
York reached another milestone, with
the veteran programmer claiming
victory in this round but his oppo-
nents declaring, “It ain’t over yet!”

Kingston, who left WHTZ-FM
earlier this year and announced his
intention to join Infinity-owned
crosstown competitor WXRK-FM,
was sued by Chancellor, which
charged that Kingston violated the
terms of his non-compete agree-
ment. That agreement is set 10 ex-
pire at the end of this month.

But last month Chancellor went
back to court, claiming that King-
ston did not respond to some of their
requests and, thus. petitioned a judge
to hold Kingston in default. In its
filing, Chancellor asked that King-
ston be penalized $250,000 and that
his non-compete be extended.

The judge denied Chancellor’s re-
quest, spurring Kingston’s attorney,

KINGSTON/See Page 26
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George To VP/Promo
At Jive/Silvertone

Denise George has been upped
from National Director/Promotion
’ : to VP/Promotion
i for Jive/Silver-
4 tone Records.
Although she fills
the post vacated
by New York-
#1 based Ken Lane
(now at Aris-
ta Records),
George continues

Detroit.

“Denise’s solid
relationships, na-
tional knowledge, company loyal-
ty, and determination to win have
earned her these well-deserved
stripes.” said Jive/Silvertone Sr. VP/
Pop Promotion Jack Satter.

George told R&R, “I'm very ex-
cited to continue a close working
relationship with Jack Satter and all
the great people at Jive.”

Prior to Jive/Sitvertone, George
was National Director/Pop Promo-
tion for EastWest Records. She
began her industry career as a pro-
motion assistant with  ABC

George

Records, moving on to Capitol
Records as Regional Advertising
Coordinator, A&M Records as Pro-
motion Manager, and MCA
Records as Regional Promotion
Manager.

to work out of

Dallas Tower Collapse Kills Three,
Silences Three Infinity Stations
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r I Yhree maintenance workers were killed Saturday moming (10/12) when
the 1520-foot television and radio broadcast tower they were working
on collapsed in Cedar Hill, TX. The workers died instantly as the tower

crumbled toward the transmitter building below, causing a transformer 1o ex-

plode. The tower, located 15 miles southwest of Dallas, housed the transmitters
for Infinity’s NAC KOAI-FM, Urban AC KRBV-FM, and Country KYNG-

FM as well as KTXT-TV, As a result. all four broadcasters went oft the air.

Infinity responded by moving KYNG’s programming to the 94.9 frequency
occupied by co-owned all-News KEWS-FM at 6pm that night. By Monday
night (10/14). KYNG had been able to use a backup antenna owned by Gan-
nett’s KHKS-FM 1o transmit a 1000-watt looped message at 105.3 MHz tell-
ing KYNG listeners it was broadcasting at 94.9 MHz. Oldies sister KLUV-

FM also aired promos telling Dallas-area listeners that the Country station was

at the KEWS frequency.

KEWS & KYNG VP/GM Scott Savage cxpected KYNG to have returned
to full power at 105.3 by last Wednesday (10/16). Still. the KYNG simulcast

headlined by Don Imus and Don & Mike. That format will eventually shift to
1190 kHz following KEWS’s swap to Salem Cammunications. " KEWS didn’t
deserve 1o go out the way it did,” Savage said. “Obviously, Infinity would have

liked to have kept it. But because of ownership limits, we had to sell it.”

Meanwhile, KOAI returned to the airwaves by Spm Monday. tollowed by
KRBV at exactly 5:39pm Tuesday. KOAI, which normally broadcasts with
25,000 watts at 1500 feet, is temporarily using 20,000 watts at 1000 feet. At
KRBV, PD Thomas Bacote took 1o the airwaves just before 6pm to explain to
listeners why the station had been ofl the air for three days. It then immediately
resumed its normal programming.

“We went back to regular programming to give listeners the opportunity to
know we’re back on the air,” Bacote said. GM Skip Schmidt told R&R that
KRBV is back at full power, but is temporarily using an auxiliary site main-
tained by sister KVIL-FM.

KYNG will soon begin fundraising efforts on behalf of the families of the
three men who died. All were employed by Doty-Moore Tower Services,
according to the Dallas Morning News.

APWIDE WORLDPHOTOS

will continue until October 28, when KEWS is set to flip to an all-Talk format |
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Brian’s Song
g m o l 17 %
The Brian Setzer Orchestra headlined the NAB cocktail reception Co-spon-
sored by R&R with Sony Worldwide Networks. Gathered are (I-r) R&R
‘ Publisher/CEQ Erica Farber, Brian Setzer, and Sony Worldwide Networks
President/CEQ Dan Forth and Exec. VP/COQ Todd Sloan.

SPRING ARBITRONS

ABC AMs Combine For SF Win

KGO/San Francisco took a slight dip in the Summer 96 Arbitron ratings
but still held on to its No. | status in the city by the Bay. It’s likely the station
gave some of its audience o co-owned ABC talker KSFO; the latter’s num-
bers began rising after it picked up longtime KGO talk host Jim Eason.

Elsewhere, WPGC-FM recaptured first place in Washington, and Urban
ACs in Detroit, Atlanta, Dallas, and St. Louis performed quite nicely.

Numbers from 11 major markets. Page 34; same-day results from the Top
100 markets: hittp://www.rronline.com

Philadelphia

Sp '96 Su 96 Sp 96 Su 96 ‘
KGO-AM (News/Talk) 68 66 KYW-AM (News) 72 7.3
KCBS-AM (News) 48 48 WUSL-FM (Urban) 68 62
KMEL-FM (CHR/Rhy) 4.2 43 WOGL-FM (Oldies) 54 59
KFRC-A/F (Oidies) 38 42 WBEB-FM (AC) 57 55
KYLD-FM (CHR/Rhy) 38 4.2 H WYSP-FM (Rock) 51 52
KOIT-A/F (AC) 34 38 WDAS-FM (Utban/AC) 55 5.1
KNBR-AM (Full Serv) 45 36 ’ WWDB-FM (Taik) 44 51
‘ KKSF-FM (NAC) 39 35 | WMGK-FM (Ci. Hits) 46 47
KIOI-FM (Hot AC) 37 32 | WIOQ-FM (CHR/Pop) 43 45
KFFG/KFOG (Adult Aty 37 32 ' WPEN-AM (Nostalgia) 4.8 4.3

FULL BREAKQUTS FROM 11 MARKETS: Page 34
Same-Day Results: hitp://www.rronline.com
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FGC Rules Discussed, Slow Pace Challenged

FCC officials, industry analysts, and lawyers attempted to
explain the reams of FCC regulations at several NAB Radio
Show sessions last week. At the top of everyone’s list was the

FCC’s snail-like progress on
ment opportuntty rules.

“EEO is still the queen mother of
broadcast regulations,” said Fletch-
er, Heald & Hildreth’s Harry
Martin. FCC Enforcement Bureau
Chief Chuck Kelley suggested that
broadcasters recruit minorities for
every open position — even if they
already know who they are going to
hire. He added, “[The FCC] would
never encourage you to hire anyone
but the best candidate for the job.”

A session entitled, “EEQ — New
Rules And Rights On The Horizon,”
seemed to have been misnamed. The
new rules haven’t been made clear,
and it doesn’t look like they’re on
the horizon, either. When asked
when radio could expect movement
from the FCC on EEO streamlining,
panelist John Wells King of Haley,
Bader & Potts laughed, “Not any-
time soon,” adding that election year
politics has essentially stalled the
process. The speakers encouraged

Irwin Pollack

Sales and Management
Training Services

Consulting &
Management
Sales Training
Sales Manager Training
Money-Making Sales Promotions
Sales Department Audits
Turn-around Plans
Accountability Systems
Inventory Management
Higher Rates
New Business Revenue Streams
Incentive Programs
Start-up Guidance
Sense of Urgency Training
Recruiting, Interviewing, & Hiring

Seminar Topics
A Year's Worth of Great Sales Ideas
Effective Negotiating
Prospecting and Qualifying
Talking ROI With Clients
Better Copywriting
30 Habits of Radio’s Super-Achievers
g Account List Management
Super-Shrewd Sales Presentations
Making Your Station a “Must Buy”
Effective Sales Management

INTELLIGENCE

RADIO
SALES AND MANAGEMENT
CONSULTANTS

e

streamlining its equal employ-

broadcasters to assume things are
“business as usual” and continue to
keep detailed recruitment records.
LMAs were a hot topic, particu-
larly because the Department of Jus-
tice continues its investigation into
whether they constitute a transfer of
control. Regulators pointed out that

the issue is a procedural ong, not an
antitrust one; in other words, the
Justice Department is questioning
whether broadcasters should be al-
lowed to run stations before the DOJ
has cleared the deal of antitrust con-
siderations. FCC Commissioner
Susan Ness asked, “Are we work-
ing in cooperation with the Justice
Department? Yes. Are we bound by
what they say? No.”

Panelists throughout the sessions

Continued on Page 10

53
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Jacor Seals 20-Station Regent Deal

J acor Communications has acquired Regent Broadcasting'’s 20
stations for $170 million.

The purchase results in Jacor adding KMXV-FM & KUDL-FM to its
Kansas City stable. The deal also marks Jacor’s debut in four cities; KBGO-
FM, KFMS-FM, KSNE-FM & KWNR-FM/Las Vegas; WFIA-AM, WDJX-
FM, WSFR-FM, WSJW-FM & WVEZ-FM/Louisville; WEZL-FM & WXLY-
FM/Charleston, SC; and KALL-AM, KKAT-FM, KODJ-FM, KUTQ-FM
& KZHT-FM/Salt Lake City. Regent has JSAs in Salt Lake City with KBKK-
FM & KRKR-FM.

Jacor is buying Regent for 3.55 million newly issued shares of Jacor
common stock, warrants to purchase 500,000 shares of Jacor common
stock at $40 per share, and the assumption of Regent’s $64 million debt.

CBC’s KPLS Awarded Power Boost -

Creating super-duopolies is a lot easier than running them.
That, if anything, was the prevailing theme at the NAB Radio
Show last week. Several panel discussions focused on financing
and managing stations as the consolidation trend continues.

AtDickstein, Shapiro, Morin &
Oshinsky’s “Broadcast Financing
For The 1990s” seminar, a group of
the industry’s financial leaders —
and lenders — looked to the future

“When you hire me to consuit
with you for just one day, I’ll find
at least 10 documentable ways
to improve your billing...

or the day is FREE!”

Can you say, without a doubt, that your sales department is
reaching its fullest potential? Be honest. Do you have inventory or rate
problems? An inordinate amount of agency business? A sales
management problem that you can't seem to overcome? If the answer
to any of these questions is yes, then you need my help.

My name is Irwin Pollack, and I'm sure you've heard of our radio
sales and management training. My companies have helped more
than 10,000 radio salespeople, 750 radio stations, and countless TV
stations increase their billing.

Competinﬁ In The Consoiid;liion H'Era
[J NAB panefists discuss financing, managing super-tuopolies

and offered tips on “how to be a win-
ner in a rapidly changing environ-
ment.” They determined consolida-
tion’s next target is mid-sized markets.

COMPETING/See Page 14

In just one day, I'll identify at least 10 significant opportunities that
will increase your billing and drive cash flow through the roof... or my
time Is free.

My training reflects the lessons I've gathered over the past 15 years
visiting, speaking to, and observing this country’s best radio stations,
along with their managers and salespeople.

Quite frankly, the training I provide is for those who really want to
out-perform their revenue shares. Those who want to “shake things up”.
Even rock the boat. In fact, if we don’t help improve things at your
station, we simply aren’t doing our job... that’s why I've put teeth into
my guarantee.

Just ask a small sample of our client stations:

¢ KLSX-FM/KRLA-AM, Los Angeles « WGTR-FM, Myrtle Beach
* WRKZ-FM, Harrisburg * WHOT-FM, Youngstown
¢ KHTQ-FM, Spokane * WCBW-FM, St. Louis
* WPRO AM/FM, Providence * WIMX-AM/FM, Florence
As you can see, if you're in a larger market or a smaller one... right
now, at this very moment, your station is capable of exponential
improvement in its sales performance. You really don’t have to settle
for things as they are now. If you're ready, I'm ready.
Stop and think about it. Here’s the way it goes — “more of the
same” usually gives you more of the same.
When you would like to schedule a consultation, please give me a call at
(603) 582-6900.

Radio Plaza » 410 Ambherst Street ® Suite 360 ® Nashua, NH 03063
(603) 582-6900

hildren’s Broadcasting Corp.’s (CBC) Radio AAHS is increasing
the power of its KPLS-AM/Los Angeles from 2500 watts to 50,000
watts during the day and from 1000 watts to 20,000 watts at night.
The power boost came on the heels of another announcement by
CBC that it would begin weekly live broadcasts from Universal Stu-
dios’ theme parks in Los Angeles and Orlando, and from Knotts Berry
Farm’s Camp Snoopy in L.A. The company also announced a televi-
sion deal with comedian Rich Little and a weekly radio science pro-
gram from the American Association For the Advancement of Sci-
ence in Washington, DC.

Radio Dole

N ewsweekreports that the Dole campaign will make a “massive” na-
tional radio buy for a series of attack ads aimed at driving up Clin-
ton’s negative ratings. The effort is part of a two-pronged approach that
will be followed by positive TV commercials designed to boost Dole's
positive ratings. Each campaign has $25 million left in its war chest to
spend before the election. There’s no word concerning the markets where
the Dole campaign intends to make its buys.

AFTRA, NPR Agree On Salary Hike

i FTRA and NPR have come to terms on a four-year contract. Approx-

imately 175 NPR employees covered by the AFTRA deal will re-

ceive a 14.5% wage increase over the term of the deal, plus a promise

not to be faid off during the first year. Other elements of the new agree-

ment include two weeks paid parental leave for child birth or adoption
beginning in the fourth contract year.

Infinity Eyes Ownership Limit With KDMM Sale
I nfinity Broadcasting (NYSE: INF) is selling KDMM-AM/Dallas to Mar-
cos Rodriguez Inc. The transaction would bring Infinity within the
;. FCC’s ownership limits. Rodriguez had owned stations in the area be-
- fore selling them to Heftel Broadcasting two years ago.

SRR

Congress To Zoom In On Spectrum Issues

Next month’s election could produce some dramatic changes
in the House and Senate Telecommunications subcommittees.
In fact, staffers from the offices of Reps. John Dingell (D-MI),
Rick Boucher (D-VA), and Billy Tauzin (D-LA) last week
took a stab at predicting what congress will concentrate on in

the next session.

The consensus? “Spectrum, spectrum, spectrum.” “We will be making a
significant effort to put this issue to rest,” said House Telecommunications
subcommittee Staff Counsel Cathy Reid.

Also targeted for discussion — alcohol advertising. Tauzin’s Legislative
Director Dan Brouillette added that Tauzin “wants to look at the role of
the FCC early in the next session.” Boucher’s Legislative Counsel Mike
Mandigo predicted an “aggressive copyright agenda next year.”

Sen. Robert Bennett (R-UT) also shared his radio love story, describing
an ad that “wailed on [Democratic challenger] Wayne Owens for 60 sec-
onds. The minute that radio spot hit, our phones started ringing. I still lost
rural Utah, but instead of losing 70/30 I lost 55/45 and I won the primary,
and now I'm in the U.S. Senate. Thank you, radio.”

Digital Radio Highlighted At NAB

l n-band, on-channet (IBOC) digitat audio broadcasting (DAB) propo-
nents last week took full advantage of the opportunity to champion
their systems in the IBOC-friendly NAB Radio Show atmosphere.

In a letter to NAB president Eddie Fritts, Westinghouse Chairman
Michael Jordan pledged that Westinghouse would work with the NAB
toward an IBOC solution. “Westinghouse and CBS were two of the founding

DIGITAL/See Page 27
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If you don’t know what it is,
you’re about to become its next victim.

CRITICALMASS MEDIA.

Revolutlonary Raduo Research Nest Marketing ® Mental Weaponry

Upgrade to the revolutionary next generation of Nest Marketing™ weaponry.
John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM ¢ (847) 441-4FAX  cmm@cmmnet.com

© 1996 Critical Mass Media, Inc.
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© WTAM-AM, WLTF-FM/Cleveland

* WNDE-AM, WFBQ-FM, & WRZX-FM/Indianapolis
* © WDSY-AM, WOVE-FM, WXDX-FM, & WJJJ-FM/Pittsburgh

N
i

3 DEALS OF THE WEEK

® Secret Communications stations $300 million

1996 DEALS TO DATE

Dollars To Date: $13,145,891,367

® Jacor-Regent Communications merger

$170 million (est.)
© KMXV-FM & KUDL-FM/Xansas City, MO

o WEZL-FM & WXLY-FM/Charleston, SC

© WMT-AM & FM/Cedar Rapids
© WHO-AM & KLYF-FM/Des Moines

o KALL-AM, KKAT-FM, KODJ-FM, KUTQ-FM & KZHT-FM/Salt Lake CHy
© KBEO-FM, KFMS-FM, KSNE-FM & KWNR-FM/Las Vegas
* WFIA-AM, WDJX-FM, WSFR-FM, WSJW-FM & WVEZ-FM/Louisviile

® Palmer Communications lowa stations $52.5 million

This Week's Action: $540,282,607

Stations Traded This Year:
Stations Traded This Week:

(Last Year: $4,933,703,001)

(Last Year: $42,722,034)

1863

(Last Year: 1101)

54

(Last Year: 17)

TRANSACTIONS

The Secret’s Out; Nine More Join SFX Family

LI Jacor booming with Regent acquisition and four stations in lowa

Paate
\ ok o 3

Secret Communications

stations

PRICE: $300 million

TERMS: Cash

BUYER: SFX Communications,
headed by President Robert Siller-
man. It owns 75 other stations. It has
agreed to buy or swap 12 other sta-
tions. Phone: (212) 980-4455
SELLER: Secret Communications,
headed by President Frank Wood.

i p R

Phone: (513) 621-1600
BROKER: William Steding of Star
Media Group

WTAM-AM & WLTF-FM/
Cleveland

FREQUENCY: 1100 kHz; 106.5 MHz
POWER: 50kw; 11.5kw at 1037 feet
FORMAT: News/Talk; AC

WNDE-AM, WFBQ-FM &

WRZX-FM/Indianapolis
FREQUENCY: 1260 kHz; 94.7 MHz;
103.3 MHz

POWER: S5kw; 47kw at 892 feet; 18kw
at 850 feet
FORMAT: News/Talk; Classic Rock;
Altemative

WDSY-AM, WDVE-FM,
WJJJ-FM & WXDX-FM/

Pittsburgh

FREQUENCY: 1080 kHz; 102.5 MHz;
104.7 MHz; 105.9 MHz

POWER: 50kw day/2500 watts night;
55kw at 820 feet; 20kw at 781 feet;
72kw at 528 feet

and Prices

NEW

X

The can’t-miss meeting for station buyers, sellers, bankers, brokers

THE FUTURE OF RADIO
ACQUISITIONS & FINANCE

, Oct. 30, 1996--The Park Lane Hotel, New York Cit

CONSOLIDATION STRATEGY: The Importance of Size, Markets
and Multiples in Formation of Large Radio Companies

SALES & MANAGEMENT: Leveraging In-Market Multiple
Ownership into Bigger and Better Business

WHAT'S A STATION WORTH?: Risks and Rewards in Properties

MONEY MARKETS: An Inside Look at Costs and Availability of
Equity and Debt Capital

CONFIRMED SPEAKERS:

William Archer, Managing Director, Bankers Trust

Ed Christian, Pres. & CEO, Saga Communications
Joel Hartstone, Mng. Dir., StoneGate Capital Grp.
Steve Hicks, Pres., Capstar

Lisa Hook, Managing Director, Alpine Capital

Dick Kozacko, Pres., Kozacko Media Services

Drew Marcus, Managing Director, Alex. Brown & Sons
Kathleen Mayher, SVP & Mgr., Society National Bank
Andy McLure, Pres., The Exline Co.

Lou Mercatanti, Chmn. & Pres., Nassau Broadcasting
Stuart Olds, President/Katz Radio, Katz Media Group
David Peariman, co-COO, American Radio Systems
Brian Rich, Mng. Dir., The Toronto-Dominion Bank
Glenn Serafin, Pres., Serafin Bros.

Jason Shrinsky, Partner, Kaye Scholer Fierman Hayes
Robert Sillerman, Chmn. & CEO, The Sillerman Co.
Jeff Smulyan, Chmn. & CEO, Emmis Broadcasting
Bill Steding, Managing Director, Star Media

Farid Suleman, CFO, Infinity Broadcasting

For information or to reserve your place, please contact Lorraine Yglesias,
Conference Coordinator, Kagan Seminars Inc. Tel: (408) 624-1536;
FAX: (408) 624-5882; email: seminars@kagan.com

Conference
Publications
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TRANSACTIONS AT A GLANCE

°* WBKW-FM/Key West, FL $300,000
® WNBS-AM, WSJP-AM & WBLN-FM/Murray, KY $2.8 million
® WKLW-AM & FM/Paintsvilte, KY $150,000

* WBBU-FM/Baker (Baton Rouge), LA $1.75 million

® KIRS-AM/Sun Valley, NV $165,000
® WCKX-FM/London, OH $4.5 million

__wanann amaricanradicohictorn copoa

to-date totals.

® WDIF-FM/Marion, OH $1,722,000

® WVAC-AM & WLKR-FM/Norwalk, OH $100,000
® WNOZ-AM/Aguadilla, PR $250,000

® WSSC-AM/Sumter, SC $100,000

® KTWB-FM/Sioux Falls, SD $240,000

® WFXS-FM/Soddy Daisy, TN $1,142,500

® WYXE-AM/Gallatin, TX $1.29 miliion

® KHYM-AM/Gilmer, TX $80,000

® KGRI-FM/Henderson, TX $1.3 million

® KLIS-FM/Palestine, TX $168,107.49*

* WVTW (FM CP)/Charlottesville, VA $25,000

® WKYG-AM & WXKX-FM/Parkersburg, WV $1.7 million

" This price is rounded to the nearest dollar for use in weekly and year-

FORMAT: Country; Rock; NAC; Alter-
native

Jacor-Regent

Communications merger
PRICE: $170 million (estimated)
TERMS: Jacor will acquire Regent
Communications for 3.55 million new-
ly issued shares of Jacor common
stock, warrants to purchase 500,000
shares of Jacor common stock at $40
per share, and the assumption of Re-
gent’s $64 million debt.

BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels.
Phone: (513) 621-1300

SELLER: Regent Communications
Inc., heaed by PresidentTerry Jacobs.
Phone: (606) 292-0030

KMXV-FM & KUDL-FM/

Kansas City, MO
FREQUENCY: 93.3 MHz; 98.1 MHz
POWER: 100kw at 1066 feet; 100kw
at 994 feet

FORMAT: CHR: AC

KALL-AM, KKAT-FM,
KODJ-FM, KUTQ-FM &

KZHT-FM/Salt Lake City
FREQUENCY: 910 kHz; 101.9 MHz;
94.1 MHz; 99.5 MHz; 94.9 MHz
POWER: Skw day/1000 watts night;
26kw at 3740 feet; 40kw at 3061 feet;
39kw at 2953 feet; 47kw at 2790 feet
FORMAT: News/Talk; Country; Old-
ies; Rock; CHR

KBGO-FM, KFMS-FM,
KSNE-FM & KWNR-FM/

Las Vegas

FREQUENCY: 93.1 MHz; 101.9 MHz;
106.5 MHz; 95.5 MHz

POWER: 24kw at 3744 feet; 100kw
at 1181 feet; 100kw at 1155 feet; 92kw
at 1161 feet

FORMAT: Oldies; Country; AC; Country

WFIA-AM, WDJX-FM,
WSFR-FM, WSJW-FM &

WVEZ-FM/Louisville
FREQUENCY: 900 kHz; 99.7 MHz;
107.7 MHz; 103.9 MHz; 106.9 MHz
POWER: 1kw day/163 watts night;
24kw at 715 feet; 36kw at 568 feet;
1.35kw at 489 feet; 24.5kw at 669 feet
FORMAT: Religious; CHR; Classic
Rock; NAC; AC

WEZL-FM & WXLY-FMW/

Charleston, SC
FREQUENCY: 103.5 MHz; 102.5 MHz
POWER: 100kw at 659 feet; 100kw

at 1001 feet
FORMAT: Country; Oldies

Palmer Communications

lowa stations

PRICE: $52.5 million

TERMS: Cash

BUYER: Jacor Communications Inc.,
headed by CEO Randy Michaels. It
owns 96 other stations. Phone: (513)
621-1300

SELLER: Palmer Broadcasting L.P.,
headed by President Joe Lentz.
Phone: (515) 242-3500
BROKERS: Kalil & Co. for Jacor;
Salomon Bros. for Palmer

WMT-AM & FM/Cedar
Rapids

FREQUENCY: 600 kHz; 96.5 MHz
POWER: 5kw; 100kw at 518 feet
FORMAT: Full Service; AC

WHO-AM & KLYF-FM/Des

Moines

FREQUENCY: 1040 kHz; 100.3 MHz
POWER: 50kw; 100kw at 1700 feet
FORMAT: News/Talk; AC

. Florida
WBKW-FM/Key West
PRICE: $300,000

TERMS: Cash

BUYER: Crain Broadcasting Inc., a
wholly owned subsidiary of Crain As-
sociated Enterprises, headed by
President Ramsey Crain. It owns
WWUS-FM/Big Pine Key, FL. Phone:
(313) 446-6000

SELLER: Key West Communications
Inc., headed by President Bruce
Timm. Phone: (904) 385-0065
FREQUENCY: 98.7 MHz

POWER: 100kw at 125 feet
FORMAT: This station is dark.
BROKERS: Media Services Group
and the Connelly Co.

EaEmEE e o e
. Kentucky

i, A L

WNBS-AM, WSJP-AM &

WBLN-FM/Murray
PRICE: $2.8 million
TERMS: Asset sale for cash
BUYER: WRUS Inc., headed by
President William McGinnis. it owns
or operates WRUS-AM/Russelville,
KY; WVVR-FM/Hopkinsville, KY; and
WBVR-FM/Bowling Green, KY.
Phone: (502) 726-3555
SELLER: Jackson Purchase Broad-
casting Co., headed by President
Sam Parker. Phone: (502) 752-2400
FREQUENCY: 1340 kHz

Continued on Page 10
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The Eagle Group

RESEARCH STRATEGIES FOR BROADCASTING
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President Rodolfo Ruiz. Phone: (787) | WGOW-AM & WSKZ-FM/Chattanoo- | Phone: (806) 799-8618

o e e
e i moﬁw<}

Lol R LT SELLER Nos I, headed by Pres- | o i onie | POWER: Sor a1 390 foe
: I y Pres- one: | : a ee
POWER: 1kw WCKX'FMlLondon | ident David Ortiz Phone: (787) 891- | SELLER: Pye Broadcasting Inc. FORMAT' Country
FORMAT: Country | (Columbus) | 00of Phone: (706) 278-5141 T T
: PRICE: $4.5 million FREQUENCY: 1340 kHz FREQUENCY: 102.3 MHz i ARG
TERMS: Asset sale for cash | POWER: 5kw day/1000 watts night ’ POWER: 6kw at 285 feet WVTW (FM CP)/
WKLW-AM & FMW/ BUYER: Biue Chip Broadcasting, | FORMAT: Spanish FORMAT: Classic Rock .
A ! headed by President Ross Love. It I %m% - | BROKER: RA-AD of Trenton Inc. Charlottesville
Paintsville owns four other stations, including @%@; % b o }é“ﬁ@;] e i PRICE: $25,000
PRICE: $150,000 WIZF-FM/Cincinnati. Phone: (513) | "t o mﬁi yas TERMS: Cash
TERMS: Stock sale for $50,000 cash | 351-5900 WSSC-AM/Sumter | LR _w : | BUYER: Virginia Tech Foundation
and a 10-year, $100,000 promissory | SELLER: Sunrise Broadcasting, ' PRICE: $100,000 KHYM-AMIGIImer Inc., headed by President John
note at 10% interest headed by President Joerg Klebe. | TERMS: Asset sale for cash PRICE: $80,000 Rocovich. It owns WVTR-FM/Marion,
BUYER: Alan Burton, acquiring B & BUYER: Sumter Baptist Temple inc., | TERMS: Cash VA; WVTF-FM/Roanoke; and WVTU-

G Broadcasting Inc.

SELLER: William Gibson
FREQUENCY: 600 kHz; 94.7 MHz
POWER: 5kw day/43 watts night;
4.9kw at 731 feet

FORMAT: AC; AC

WBBU-FM/Baker (Baton
Rouge)

PRICE: $1.75 million

TERMS: Asset sale for cash
BUYER: Guaranty Broadcasting,
headed by Chairman George Foster.
It owns eight other stations, including
WGGZ-FM & WTGE-FM/Baton
Rouge. Phone: (504) 383-0355
SELLER: BEBE-F Broadcasting,
headed by President Beatriz Facun-
dus. Phone: (504) 774-1073
FREQUENCY: 107.3 MHz

POWER: 4.6kw at 374 feet
FORMAT: AC

BROKER: Charles Giddens of Media
Venture Partners

<5H \%\%—k iﬁy\f Wﬁk if
. Nevada

KIRS-AM/Sun Valley
PRICE: $165,000

TERMS: Cash

BUYER: Thomas Aquinas School,
headed by Director Douglas Sher-
man. Phone: (916) 583-8858
SELLER: The Wagenvoord Advertis-
ing Group Inc., headed by President
David Wagenvoord. It has interests in |

'E;.ﬁi.o ﬁi
e
il

ek
ey

two other stations. Phone: (702) 796- | i

1230

FREQUENCY: 1590 kHz
POWER: 5kw

FORMAT: News/Talk
BROKER: The Exiine Co.

Phone: (212) 319-7210
FREQUENCY: 106.3 MHz
POWER: 6kw at 328 feet

FORMAT: Urban

BROKER: Peter Handy of Star Me-
dia Group

WDIF-FM/Marion

PRICE: $1,722,000

TERMS: Cash

BUYER: Marion Radio Company,
managed by general partner Bur-
bach Broadcasting Co., headed by
President Nicholas Galii. It owns
WMRN-AM & FM/Marion. Phone:
(412) 263-6716

SELLER: Rock ‘n’ Roll Ltd., headed
by managing member Janice Scant-
land. Phone: (614) 889-1043
FREQUENCY: 94.3 MHz

POWER: 3kw at 299 feet

FORMAT: Classic Rock

WVAC-AM & WLKR-FMW/

Norwalk

PRICE: $1.29 million
TERMS: Stock sale for cash
BUYER: North Central Radio Hold-
ings Inc., headed by President Dav-
id Mehling, is acquiring Firelands
Broadcasting Inc. Phone: (419)
625-0515

SELLER: Firelands Broadcasting
Inc., headed by President James
Westerhold. Phone: (419) 668-8151
FREQUENCY: 1510 kHz; 95.3 MHz
POWER: 5kw; 3kw at 299 feet
FORMAT: Nostalgia; AC

T Mﬁﬁ‘?&ﬂﬁﬁfiﬁﬁ‘%@ 4
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WNOZ-AMIAguadIIIa
PRICE: $250,000

TERMS: Cash

BUYER: Congcilio Mision Cristiana
Fuente De Agua Viva Inc., headed by

headed by Chairman Robert Gunther.
Phone: (803) 469-0288

SELLER: Magnolia Media Inc., head-
ed by President Michael Switzer.
Phone: (803) 778-9772 [
FREQUENCY: 1340 kHz
POWER: 1kw

FORMAT: News/Talk

KTWB-FM/Sioux Falls
PRICE: $240,000

TERMS: Stock sale for cash
BUYER: Lee Axdahl, increasing his
interest in Kirkwood Broadcasting Inc.
from 27.5% to 55%. Phone: (605)
362-9901

SELLER: Roanne Axdahl
FREQUENCY: 101.9 MHz

POWER: 34kw at 581 feet
FORMAT: Country

WYXE (AM CP)/Gallatin
PRICE: $100,000

BUYER: Jon Gary Enterprises Inc.,
headed by President Gary Frank.
Phone: (602) 973-8109

SELLER: B & E Broadcasting of Sum-
ner County Inc., headed by President
Emie Ashworth. It owns WSLV-AM/
Ardmore, TN. Phone: (615) 374-3206
FREQUENCY: 1130 kHz

POWER: 2.3kw

FORMAT: Country

WFXS-FM/Soddy-Daisy

PRICE: $1,142,500

TERMS: Cash

BUYER: Radio Chattanooga Inc., a

wholly owned subsidiary of Blooming-

’ ton Broadcasting Corp., headed by
President Danny Brown. It owns |

BUYER: World Broadcast Network,
headed by general partner Bemard
Smoots. Phone: (713) 723-9317
SELLER: KHYM Inc., headed by
President Linda Reed. Phone:
(713) 530-1001

FREQUENCY: 1060 kHz

POWER: 10kw

FORMAT: This station is dark.

KGRI-FM/Henderson
PRICE: $1.3 million

TERMS: Stock sale for $800,000
cash and a $500,000 letter of credit
BUYER: Hunt Broadcasting Inc., head-
ed by President Janice Hunt, is acquiring
Dean Broadcasting Inc. It owns KDVE-
FMDenison-Shaman, TX and KIKM-
FM/Sherman. Phone: (303) 789-1118
SELLER: Dean Broadcasting Inc.,
headed by President Chipper Dean.
He also owns Wes Dean & Associ-
ates, owner of KWRD-AM/Hender-
son. Phone: (903) 657-4528
FREQUENCY: 99.9 MHz

POWER: 7.1kw at 433 feet
FORMAT: Country

KLIS-FM/Palestine

PRICE: $168,107.49

TERMS: Cash

BUYER: Nicol/Excel Broadcasting

| L.L.C., headed by Chairman Tom l

Nicol. Phone: (409) 544-9694
SELLER: Excel Broadcasting inc.,
headed by President Benny Judah.

| FM/Charlottesville, VA. Phone: (540)
989-8900

SELLER: STU-COMM Inc., headed
by President Michael Friend. Phone:
(804) 971-4096

FREQUENCY: 88.5 MHz

POWER: 120 watts at 1089 feet

WKYG-AM & WXKX-FM/

Parkersburg

PRICE: $1.7 million

TERMS: Asset sale for cash
BUYER: PBBC Inc., a wholly owned
subsidiary of Burbach Broadcasting
Co., headed by President Nicholas
Galli. It owns WXIL-FM/Parkersburg.
Phone: (412) 263-6716

SELLER: Fritz Communications Inc.,
headed by President Jack Fritz II.
Phone: (304) 485-4565
FREQUENCY: 1230 kHz; 103.1 MHz
POWER: 1kw; 730 watts at 551 feet
FORMAT: News/Talk; Country

'| Addendum

The KWIZ-FM/SantaAna, CA
deal (R&R 10/4) was brokered
by Elliot Evers of Media Venture
Partners. That information was
not available at presstime.

Continued from Page 6

touched on the issues of radio/news-
paper cross-ownership, FCC inspec-
tions, and the general regulatory cli-
mate for radio deals. FCC Audio Ser-
vices Chief Linda Blair said the latest

| FCC Rules Discussed, Slow Pace Challenged

AM expanded band allotments appear
to be “absolutely correct.” The FCC
had found mistakes in the first two al-
lotment plans. The current plan has yet
to be received by the Mass Media Bu-
reau or the full Commission.

MOAN R K
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Tools and Strategies for the New Millenium in Media

1

You'll

TeleDATA®:

Interactive Telecommunications System

for the REAL world.. from

REAL entertainment for your listeners...while creating a
REAL powerful listener database...and gathering
REAL impressive market research.. for use by

REAL media experts...who have developed
REAL innovative uses for our interactive system...providing

REAL sales reps...making them

REAL consultants... who produce impressive amounts of

get a written guarantee...with no fine print.

REAL Non-Traditional Revenues...resulting in
REAL happy General Managers,
Listeners and Advertisers.
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THERE ARE TWO TOP
RADIO RESEARCH COMPANIES.
ONLY ONE HAS “THE PLAN.”

“The Plan” for Success

In radio research, there are hundreds of data
vendors. But only a couple of companies
with proven expertise as strategic thinkers.
We’re one of them. Coleman Research. The
Company with “The Plan.”

At Coleman Research, we do more than just
collect data. We interpret the numbers, then
help you develop a strategic game plan to
break away from the competition.

Every Coleman study includes “The Plan” —
a point-by-point set of strategic recommen-
dations encompassing formatting decisions,
music image management, secondary image
development of program attributes, and spe-
cific recommendations for marketing and
advertising initiatives.

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman, and Andy Bloom.

“The Plan” Gefts Resulis

The results are impressive. Just ask your
colleagues at:

KISS-FM in New York City
HOT 97 in New York City
POWER 106 in Los Angeles
MIX 106.5 in Baltimore
KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets
around the country.

“The Plan” from Coleman Research helped
them make the climb to the top. We can
help take you there, too. Call Coleman
Research today and put the power of “The
Plan” to work for your station.

“| usually skip
the first 300
pages and go
straight to
The Plan!”

“The Plan is the first thing I look at, then

I refer to it for months. It’s a roadmap to
success that cuts to the chase and gives a
clear strategic picture. Our stations have
achieved fantastic growth and dominance
with The Plan — it’s what every manager is
looking, for.”

v,.,_,_m....._.,_.
e

Bob Case,
New Century Media,
Seattle, WA

COLEMAN RESEARCH

One of America’s Top Two Radio Research Companies

(919) 571-0000

Hamburg ¢ Research Triangle Park ¢ Los Angeles

Wy americanradiohistornv.com
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GHRISTMAS
ON MUSIC ROW*

18 Hours — 70 Artists — 225 songs for *96

Celebrate with today’s hottest Country stars
recorded at home and in the studios of
Nashville’s historic Music Row.

i Each hour, hosted by a different star, also features
 comments and music from a galaxy of guest stars.

“This package is great! It’s easy, flexible and
sales made a ton. I recommend it highly,”
~Dean McNeil, PD WUSN Chicago

On CD - Revised for '96
Produced by:
Call # HUNTSMAN
Tom Samoray E Entertainment Inc.
1100 Sixteenth Avenue South
EFAMSRIUOY  Noshville, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOL.COM

PROMO SPECIEL

of the month
best quality. fast service. lowest prices.
no hidden costs (full disclosure pricing)

ICE SCRAPER

WINTER S
X

COMING
BEFORE
15T SNOWFALL

* %

1 color imprint
500 pc. min.

plus-freight

LEE ARNOLD PROMOTIONS

(414) 351-9088 + Fax (414) 351-6997

i‘?

fﬁﬁslmag

MUSIC NETWORKS

Satellite-delivered
Air up to 36 hours
Freshly produced each year

Market-exclusive by format:

* Adult Contemporary
* News/Talk
* Oldies

P L T T T TR R T T %
X
%; R R RIRIRIRIR R

LALL

For more information, call Gene Ferry

1-303-784-8700

@

JONES SATELLITE lﬂnm'
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“The Magic of; Ch_r:stmas”

o An Extraerdmay Ra(ho Spe | for 1995

a*:&"x“?ﬁ‘-”x%a?s&;s

f" Take it easy. We’ll work for ki?‘i
5 you Thanksgmng & Chrnstmas 3"4

L

a® |

.'.lx.' GIFT-GIVING PROMOTIONS
Y

| (‘- KA KEY.CHAINS - BEVERAGE WRENCHES « TOWELS *
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ul PROMO S@E@U@ES K
best quality, fast service, lowest pnces. 4

FOR ALL OF YOUR HOLIDAY

FLYERS « TATTOOS « KAN KOOLERS  LIGHTERS *

SUNGLASSES « BALLOONS « STICKERS * DECALS -
T-SHIRTS « JACKETS « WATCHES « MUGS

GLASSES * PENS « SQUEEZE BOTTLES * HATS
VISORS RN AL T LRI HIE BUTTONS
+ LETTEROPENERS * SWEATSHIRTS « AND MORE

C@o

LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fux (11.4) 351-6997

"i FANNY PACKS * TOTES + ICE SCRAPERS -

ACCELERATE WITH THE EFFECTIVE
21st CENTURY BREAKTHROUGH
SIGNATURE VOICEPRINT

THAT HAS BEEN THE MODEL

AND CONTINUES TO SET PEAK
PERFORMANCE STANDARDS.

MARK DRISCOLL PRODUCTIONS

Hollywood: (213) 934-2111 FAX: (213) 938-4200

FIRM. SUBTLE.
POWERFUL MOMENTUM.
PERSUASIVE. DYNAMIC.

“HIP SPIN HYPE” OR
STRAIGHT-ON MAINSTREAM.

| USERS: The top 2 or 3% of the coolest
L that are always on top.

Custom demos by appointment and all the toys and
high tech “bells & whistles” included.

"The Best Christmas Eve &
Christmas Day Programming

“Our listeners in 800 cities are
treated to excellent music!”

VOA Europe

“Good feedback from listeners!”
WTMX-FM Chicago

“A god-send every single year!”
WASH-FM Washington

“A show everycne can agree on!”
WPCH-FM Atlanta

“Your format works great for us!”  “Clearly, the best Christmas show!”
KXKL-FM Denver

KXL-AM Pordand

“As good a show as we could
produce, if we had the time.”
WMXV-FM New York

“A very good show!”
WBEB-FM Philadelphia

“Excellent and easy to run!”
KHMX-FM Houston

“A presentation we can localize!”

WCCO-AM Minneapolis

“Sounds like we produced it
in-house. Recommended!”

KOST-FM Los Angeles

“Professional programming!”

KRLD-AM Dallas

“Great music each year. Thanks!”
WBZ-AM Boston

“A terrific Christmas present!”

WWMX-FM Baltimore

“We love this show each year!”

WTIC-AM Hartford

% 800- 423 XMAS #

MAA- M AN CANTA QIO RIS O 0 T —
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McGuire To E
Sacramento VP/GM

EZ Communications VP/Na-
tional PD Doug McGuire has been
named VP/GM
for the com-
pany’s two Sac-
ramento FM
Country stations,
KNCI-FM &
KRAK-FM, as
well as “Hot
Talk” KHTK-
AM. He replac-
es Chuck Gold-
mark, who spent
over 12 years
with EZ in two separate stints. EZ’s
sale to American Radio Systems
is pending.

“Both EZ and ARS are thrilled to
see Doug move toa new level of man-
agement,” EZ President/CEO Alan
Box commented. With his experience
in programming at the national level,
Doug will bring a unique perspective
to the stations’ operations.”

The 23-year radio vet joined EZ
in 1988 as PD of KYKY-FM/St.
Louis. He was upped to Regional
VP/Programming later that year and
to his most recent post in 1993. His
other programming experience in-
cludes the PD slots at WLVK-FM/
Charlotte and WYAY-FM/Atlanta.

McGuire

Group Heads
Continued from Page 1

Despite their successes, none were
prepared to predict where consolida-
tion will finally end. “Everybody this
week has been talking about how to
run 100 stations,” said Jacor Com-
munications’ chief Randy
Michaels. “But nobody’s ever done
it before — how can we know?”

Clear Channel Communica-
tions’ Mark Maysnoted, “The dan-
ger for us is that we may be the guys
who goof it up!” And Michaels
agreed by stating, “Experts are in real
trouble in times of fundamental
change,” and he echoed Mays with,
“We are all making it up as we go
along.”

But Mays was also optimistic
about the future. “We have the op-
portunity to put transmitters in the
hands of better-financed operators
and better programmers,” he said.

At one point, Mays joked, “Ran-
dy [Michaels] suggested in the back
room that we all merge. That would
be the first 700 stations right there!”

Since the passage of the Telecom-
munications Act in February, radio
has experienced an ungraceful
change “like a roller coaster with
highs and lows every week,” noted
CBS Radio head Dan Mason. But
one thing that will remain a constant,
he said, is that in order to be success-
ful stations will have to continue to
get “ratings and revenues, and be
profitable.”

The panel, moderated by Bill
Clark, also included ABC Radio’s
Bob Callahan.

Being a GM was “the best job I
ever had,” Steve Dinetz told a
roomful of station managers who
came together on October 10 to
consider one of the radio industry’s
most pressing questions: “Should
You Run Multiple Stations With
Just One Manager?”

It was quite an admission for the

4 ; . .
L. b

They Might Be Giants played New York's Mercury Lounge in support of
their recent “Factory Showroom” CD. Pictured (I-r) are the duo’s John
Flansburgh and John Linnell, and Elektra Chairman Sylvia Rhone.

Greenwood Now MCA Sr. Dir./Alternative

MCA Records has elevated Susan Greenwood from B
Director/Rock Promotion to Sr. Director/Alternative Pro- §

motion.

“It takes about half a split-second to see Susan’s tal-
ent and drive,” said Sr. VP/Promotion Skip Bishop.
“She has a clear vision of where music is going and &%
how to get it there. With her vast street knowledge and §
energy, Susan is proving to be one of MCA’s hottest |

properties.”

Prior to joining MCA in 1990 as Director/Heavy Met-
al Promotion, Greenwood served as Coordinator/Contem- [

porary Music for Warner Bros. Records.

President of the fast-growing Chancel-
lor Broadcasting to make — but cer-
tainly one that endeared Dinetz to his
audience.

*“The best return in any business is a
great manager and a great leader. It’s
the people; it’s the general manager,”
Dinetz said, stressing the importance
of companies entrusting properties to
strong and effective managers.

“Just because you own the most sta-
tions in a given market doesn’t mean
you’ll win,” Dinetz reminded the pan-
el, which was moderated by Regent
Communications’ Bill Stakelin and
included EZ/Communications/St.
Louis manager Karen Carroll and
ARS ¢o-COO John Gehron, “Great
GMs have to instill in their staffs that
things will be perfect.”

But when Stakelin suggested that, in
the new era of consolidation, GMs must
look for new ways to keep sales staffs
“energized and motivated with the in-
ternal competition to sell,” Dinetz ap-
peared miffed.

“We shouldn’t have to incentivize
salespeople to do what we are already
paying them to do,” Dinetz countered.
“Sales is a very hard job when you start,
but after you are established ... youcan
make a lot of money.”

‘Call On More People’

The panelists agreed with Dinetz
when he told the audience, “Consoli-
dation doesn’t mean everyone is going
to lose their jobs. We are an understaffed
industry ... The more people you have
selling, the more revenues.”

Gehron said sales staffs “need to call
on more people to be competitive with
newspapers. We don’t give advertisers
the coverage they need.”

But as anyone will tell you, with GMs
and group presidents, it always boils
down to the bottom line. Or as Dinetz
put it, “We have to make our numbers,
and you have a better chance of making
the numbers by hiring more salespeople
than by buying one more spot on TV.”

M
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| EXECUTIVE ACTION

recent post in 1989.

Chelekis Upped To Dir./Sales, ABC Radio/L.A.

ouis Chelekis has been promoted to the new-

ly created Director/Sales post for ABC Radio’s |
KABC-AM, KMPC-AM & KLOS-FM/Los Angeles.
He previously was KLOS’s Sales Manager.

“Louis has made a tremendous contribution to the
KLOS sales effort through the years,” stated KABC,
KMPC & KLOS President/GM Maureen Lesourd.
“His leadership skills and dedication will be an invalu-
able asset to all three stations.”

After stints at WKPA-AM & WYDD-FM/Pittsburgh
and KFAC-AM & FM/L.A., Chelekis joined KLOS in
1979 as an AE specializing in retail direct new busi-
ness and co-op advertising sales. In 1985 he was
upped to Retail Sales Manager/Co-Op Director; he assumed his most

Chelekis

Parshall To WHFS/Washington’s GSM Post

HFS/Washington has appointed Bill Parshall as its new GSM.
Parshall most recently served as GM at WIOT/Toledo.

“It's a once-in-a-lifetime opportunity to get someone with Bill’s 2xperi-
ence,” 'HFS GM Phil Zachary told R&R.

Concurrentty, WHFS has tapped crosstown WPGC Sr. AE Deborah
Paxson as LSM; 'HFS acting LSMMike Stotsky has been namec Direc-
tor/New Business Development.

Festival for Radio Lovers

Live broadcasts, classic programs, and seminars.
October 28 through November 8

Drive-Time Radio: An Overview Take Me Out to the Ball Game:

Panelists: Tom Joyner, Dick Purtan,
Anthony J. Rudel, Pat St. John
Monday, October 28
12:30-2:00 p.m.

Scott & Todd in the Morning
Panelists: Scott Shannon,

Todd Pettengill, Naomi
DiClemente, John Machay,

Joe Nolan

Tuesday, October 29
12:30-2:00 p.m.

The Hot 97 Morning Show
With Ed, Lisa, and Dre
Panelists: Ed Lover, Lisa G.,
Dr. Dre, Wayne Mayo,

Pia James

Wednesday, October 30
12:30-2:00 p.m.

Rambling with Gambling

Panelists: John R. Gambling,

Joe Bartlert, Lisa Lopez, George
Meade, Robert ]. Pagliaro, Bob Papa
Thursday, October 31

12:30-2:00 p.m.

City Folk Morning Show

Panelists: Darren DeVivo,

Amy Eddings, Monique Fortuné,
Rita Houston, Dr. Ralph Jennings,
Liz Opoka, Chuck Singleton
Friday, November 1

12:30-2:00 p.m.

Baseball on the Radio

Panelists: Joe Castiglione, Gary
Cohen, Harry Kalas, Curt Smith,
John Sterling, Bob Wolff
Monday, November 4

6:00-7:30 p.m.

A Disco 92 Reunion:

The Original WKTU-FM

Panelists: G. Keith Alexander,
Johnny Allen, Al Bandiero,
Joe Causi, Freddie Colon,
Paco, Diane Prior, Ann Tripp,
Frankie Blue, Kent Burkhart,
Michael Ellis, David Rapaport
Wednesday, November 6
6:00-7:30 p.m.

Pacifica Radio and the
Counterculture

Panelists: Margot Adler, Charles
Amirkhanian, Erik Bauersfeld,
Larry Bensky, Ralph Engleman,
Bob Fass, Paul Fisher, Larry
Josephson, Chris Koch, Robert
Krulwich, Julius Lester, Frank
Millspaugh, Dale Minor, David
Ossman, Steve Post

Thursday, November 7
6:00-7:30 p.m.

Norman Corwin and the
Art Of Radio

Friday, November 8
12:30-2:00 p.m.

Also During the Festival

Live Broadcasts with stars and
stations from around the country
including, WQCD, WPLJ, WOR,
WFUV, WOMC, WNYC, WFMU,
WZVU, WHUD, WQEW, and morz.

Listening Series specially curated
from the permanent collection.

Family Events introduce children
to the wonders of radio.

For up-to-date information on
all Radio Festival events, please
call the Festival Hotline at

212-621-6709.

Seminar Tickets

General public: $12
Museum members: $10
Series (any 5 seminars): $55

‘Museum members: $45

Advance sales at Museum
or through Ticketmaster
212-307-7171.

Maijor funding for the Second Annual Radio Festival has been generously provided by The Hearst Corporation, EFM Media Management,
Infinity Broadcasting Corporation, The interep Radio Store, The Sillerman Companies and SFX Broadcasting, Inc.
The Museum would also like to thank Ralph Guild and Robert F.X. Sillerman for funding the Radio Festival Coordinator position.

—_www.americanradiohistorv.com

THE MUSEUM OF TELEVISION & RADIO
25 West 52 Street, New York, NY (212) 621-6600
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Moody Set To Exit
WPOC/Baltimore &
Open Consultancy

Nine-year WPOC-FM/Balti-
more PD Bob Moody is set to leave
, the Country out-
let on Decem-
ber 31. He’ll
| move to Nash-
ville and open
Moody & Son

e

Weiner Promoted To President Of K-Tel

-tel International has elevated David Weiner
from Sr. VP to President. He relocates from

Los Angeles to Minneapolis with the promotion.
CEO Philip Kives commented, “Most K-tel em-
ployees have worked closely with David over the past
few years and know that his skills and knowledge of
our business make him a perfect fit to lead K-tel into &
what | see as a very profitable and exciting future.

A singerless Van Halen took home this year’s Concrete/Foundations Qut- Weiner joined K-tel in 1993 as VP/Corporate De- |
standing Achievement in Music award. Presented by Alice in Chains’Jer- velopment. Before that he served four years as an
ry Cantrell at the recent F-Musicfest in L.A., the award was followed by a entertainment consultant with Deloitte & Touche

press conference during which the band confirmed R&R'’s 9/27 report that :
Extreme’s Gary Cherone was about to join. Gathered are (I-r) Van Halen’s
Michael Anthony and Alex Van Halen, Cantrell, Eddie Van Halen, and Con-

The Country
Radio Special-
ists, a consul-
tancy providing

Weiner

programming as-
sistance, talent
coaching, and re-
cruitment services.
The Arkansas native emphasiz-
es. “There are no phtlosophical
differences or any secret scandal
here. This is just a simple case of
a couple wanting to go home and
start their own business.” Moody’s
wife has family in Kentucky.

Moody

crete Marketing President Bob Chiappardi.

WPOC GM Jim Dolan says,
“Make no mistake, Bob will be
missed. He’s been responsible for cre-
ating a great product at a crucial time
in the growth of country music. Even
when the marketplace started boom-
ing, Bob significantly overachieved
the boom. That’s saying something.”

Speaking of the tuture, Dolan
said, “We’re in the enviable position
of being able 1o attract the best that
the business has to offer, and the
searchlight is on.”

WPOC has twice won the CMA
award as Station of the Year.

Competing

Continued from Page 6
Media Venture Partners’ Brian
Cobb predicted, “Someday, some-
one will own 500 stations. Maybe
there will only be 100 owners in
the country.”

One common belief was that the
Department of Justice’s 50% limit
in a market is arbitrary and should
be challenged. “Somebody should
have thought about what was go-
ing to happen before they passed
the telecom bill ... You’d think there
would be some communication be-
tween Justice and the FCC,” said
Communications Equity Associ-
ates Sr. VP Gretchen Shugart.

Infinity Broadcasting’s Mel
Karmazin ended a seminar on
“Radio Ownership’s Future: Is
There A Place For The Private
Broadcaster?” with a plea to the
FCC thatit lean on the Department
of Justice to stop slowing the li-
cense transfer process. The DOJ
has been eyeing a number of the
radio group mega-mergers includ-

ing Infinity’s $4.3 billion deal with
CBS/Westinghouse, which was an-
nounced in mid-June.

When Chuck Mefford of Mef-
ford Achievement Systems dished
out his “Seven Super Secrets Of Su-
per Duopolies,” he stressed, “We’ve
got to quit playing ‘tallest pygmy”
and stop carving each other up.” He
added that TV and newspapers are
the real competition.

Eating Their Young?

Emotional gunfire doesn’t always
come from competing companies. In
these days of multiple ownership.
some of the shootouts happen incom-
bo hallways. During a panel entitled
“Multiple Ownership Wars: Corpo-
rate Shootouts Are Coming Your
Way,” KSD-AM & FM & KYKY-
FM/St. Louis PD Smokey Rivers
asked, “What happens in the combo
hallways when one station’s ratings
go way up and another station’s num-
bers crash?”

“It’s a little easier for GMs,” ac-
knowledged Mark Steinmetz of
KQRS-AM & FM/Minneapolis.

“We have a party together. We share
in each other’s joys and ease each
other’s pain.” But that doesn’t al-
ways work, pointed out Chuck
Finney of Secret Communica-
tions. When that happens, the down
stations “might not be ready to par-
ty.”

The panel — moderated by ABC
Radio’s Robert Hall and featuring
WFNZ-AM, WBAV-AM & FM,
WNKS-FM, WPEG-FM &
WRFX-FM/Charlotte GM Wayne
Brown and ARS co-COO David
Pearlman — noted there probably
won’t be a rush anytime soon to put
combos under one roof.

Money, Money, Money

The industry’s collective head is
still spinning at the high multiples
radio stations command. First
Union Capital Markets VP Bish-
op Cheen gave his perspective.
“High multiples will begin to trick-
le down to the mid-size markets and,
in selected situations, in the small
markets. But the larger, more diver-

Stuart Steps Up To Jacor/Toledo Market Mgr.

acor Broadcasting has elevated WSPD-AM, WRVF-FM & WVKS-

FM/Toledo VP/GM Andy Stuart to its newly created Market Man-
ager post. In his new position, Stuart will oversee operations of the
three stations as well as WCWA-AM & WIOT-FM.

“We are very pleased withAndy’s performance at WVKS, WRVF, and
WSPD,” said Jacor Radio Division President Davis Crowl. “His skills
will greatly contribute to the ongoing success we expect at WCWA and
WIOT.” WCWA & WIOT are currently operated under a LMA with Enter-
prise Media and will become Jacor properties once final FCC approval
is granted.

Stuart has worked in the Toledo market since 1988, when he joined
WVKS (then known as WMHE-FM) as GSM. He was upped to Station
Manager, then GM, before then-owner Noble Broadcast Group pur-
chased WSPD & WRVF and elevated him to his most recent post. Stu-
art has also served as GSM of WLVK/Charlotte and LSM of WKZL/
Greensboro.

sified companies will be better able
to weather economic downturn.”

Media Services Group VP Bob
Maccini pointed out that “financing
is available at every level. But once
you start moving down in loan size.
your options start decreasing.”
Chase Manhattan VP/Media and
Telecommunications Group Jim
Kuster added, “What has attracted
capital to radio is the consolidation
in the industry itself. We will soon
have big deals that are geared to
small markets.” The accessibility of
capital has resulted in the vast ma-
jority of radio deals closing, as
AT&T Capital Corp. VP Sam
Bush cited.

You’d better sound like you know
what you are doing if you are going
to ask a lender for money. At least
that was the message delivered by a
panel of experts who discussed
“Smaller Market Station Financing
In The Age Of Deregulation.”

“Bankers want to be confident
that the operators know how to run
their business,” said Allied Capi-
tal Lending President/CEO Kathy
Marien, a Washington, DC-based
small business lending company.
“Understand your business plan.
Not only do we want you to know
how to run a radio station, we also
want you to know how to run a
business.”

SOMETHING NEW 1S COMING TO A STANON NEAR YOU

Join over 50 stations and 14 group owners across 8 formats who have committed to MatchMaker,

a proven non-traditional revenue program.

Our representatives have more than a century of collective radio experience.

Jim Fox, Steven Graubart, Maynard Grossiman, Harvey Mednick. Jim Stanton, Donn Winther

CaLL 1-888-Go-TaNco

MatchMaker. a service of Tango Commumications. | West Pennsylvania Avenuie. Towson. Maryland 2120+

WAAMAL aeticantadiahistans.com
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INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
you mascot or create your own ‘shape and
event. contact: Lenny Freed, 2880 Interstate
Drive, Brunswick, OH 44212, FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330)273-3200, EXT.137.

Can your talk show
phone system do this?

Conference 4 callers on-air

Permit simultaneous on-air and off-air use
Provide talent, producer, and screener locations
Expand to multiple studios

Provide clear, understandable audio

Gentner's TS612 can do all this, and more!

Call today for more information.

3
]

:

HOTTEST NEWS, SPORTS
S ENTERTAINMENT

———— Talk Show!

If you understand #1 Ratings ? There's No Other
Winners everywhere.. & e

you can understand the 4 P Radio Talk
ratings power of the . Eaag  Show Like It!

HOT
TUB!

Larry John, Sco The Evolution

4 i
lT 8 H@T‘ o™ of Talk Radio for
. the ‘90's & Beyond!

Call: 1-800-821-5068
24 Hour Listener Line: (602) 655-0500

FIRST TIME ON CASSETTE

Master Clinician and Professor of
Speech Language Pathology

Dr. Robert Blakeley's
clinically demonstrated techniques
improve quality, enrich resonance

and can even lower your voice

to develop optimal pitch

Digitally mastered to teach you to find the
richer, deeper, self-confident voice you
want in as little as 30 days. All exercise
techniques demonstrated in practice-along
sessions. Improve your opportunities for
success by developing your most valuable
asset: YOUR VOICE!

$19.95 Call to Order
+4.95s1 1.800-257-6154

All major credit cards accepted Email: voicenew®aol.com

| Improve Your Voice

MARK MAURER

The voice of some of the greatest
radio stations in America

WAXQ » WDVE  KZPS
KSLX « KSHE « KGB
KGON & MORE

Voice-over Services / Station Image
Same Day / Next Day
Budget Friendly

800-932-9007

For your demo

UOICEPRINT

Broadcast media

i
&

)

L3
7 APEX
7 RN
RADIO CONSULTANTS

A CALIFORNIA CORPORATION

Rob Edwards Bob Darling
*Adult Programming Experts

Soft-Mainstream-Hot AC
Gold/Oldies/Country/Easy

Reach the *Apex
“_of ratings and revenue!

Rob Edwards (213) 664-0442
Bob Darling (805) 520-7653

3
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PROMO SPECIAL

of the month

best quality. fast service. lowest prices. |
no hidden costs (full disclosure pricing)

ICE $CRAPER

N o s

_ WINTER’S

\_ COMING
BEFORE

15T SNOWFALL
* %

1 color imprint
500 pc. min. plus freight

LEE ARNOLD PROMOTIONS
(414) 351-9088 * Fax (414) 351-6997

PNYINYNY NG NGYSTLLN

An Outstanding Way

To Promote Your Event!

Call today for your free
illustrated booklet-“29 Creative LEHRER
Ways To Use Banners on a Roll” \/t LEN

1-800-786-7411 2068837400 Fuc 8834699

ECONOMICAL CONVLNIFNT EFFECTIVE

| Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis

THE INDUSTRY'S NEWSPAPER

310-788-1621
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NENDUREARERS.

Radio

® MICHAEL GARCIA has become
Business Manager at Nationwide Com-
munications’ KFSD-FM/San Diego.
Garcia most recently served in a simi-
lar post at KISW-FM/Seattle.

Records

® JOCELYN COOPER-GILSTRAP
has been appointed Sr. VP & Special
Assistant to the Chairman of MCA
Music Entertainment Group. She pre-

Hamlin

Cooper-Gilstrap

viously served as President of Mid-
night Songs, a co-venture Cooper-Gil-
strap founded with PolyGram Music
Publishing and Mercury Records. In
related news, ANGELA HAMLIN has
become National Director/Promotion
Administration at MCA Records. Ham-
lin joins the label from RCA Records,
where she served as Manager/Admin-
istration Promotion in the company’s
New York office.

© BRUCE FLOHR
has risen from Sr.
Director/A&R, Art-
ist Development
to Sr. VP/A&R,
Artist Develop-
ment at RCA
Records.

Fiohr

e DAVID
McLEES has
been promoted
from Managing
Director/A&R to
VP/A&R at Rhino
Records.

MclLees

| @ LIZ MORENTIN has joined A&M |

Records as National Director/Publici-
ty. She most recently held the Associ-
ate Director/Press & Artist Relations
post at Elektra Records.

® BELMONT UNIVERSITY has cre-
ated a Music Business Board of Ad-
visors comprised of key industry fig-
| ures to provide direction to the
school’s music business program.
Participants include Curb Records
Chairman MIKE CURB, Atlantic
Records/Nashville President RICK
BLACKBURN, MCA Records/Nash-
ville Chairman BRUCE HINTON, and
recording artist TRISHA YEAR-
WOOD, among others.

National Radio

e WESTWOOD ONE RADIO NET-
WORKS' “Celebrity Connection” has
announced the following schedule for
the remainder of this month:

® “Seinfeld” inspiration Kenny
Kramer, October 17
| ® Actress/model Cindy Crawford,
October 18

® Actress Jane Fonda, October 21

® Actress Pamela DesBarres, Oc-
tober 22

® Actor Al Lewis, October 29
For further information, call (212) 641-
2066.

Industry

e MIKE TROJE has been elevated to
Director/North American Sales and
SUSAN DINGETHAL has risen to Di-
rector/National Accounts at Broad-
cast Electronics (BE). Troje previous-
ly served as RF/Studio Product Sales
Manager; Dingethal joined BE in 1994
as Digital Sales Manager/Western Di-
vision.

Additionally, BRYAN JONES and
STUART McRAE have become
Sales Manager/Central Region and
| Sales Manager/Southern Region,
respectively, for BE. Jones was for-
merly a customer service engineer
in the company’s digital customer
service division; Mc Rae had previ-
ously been VP/Marketing at TM
Century.

Executive Director of the Native
American Journalists Association.

© LOREN OMOTO has been named |

|

|

Omoto has previously served as
News Director of Minnesota Public
Radio. He will resign as President of
the Asian American Journalists Asso- |
ciation’s Minnesota chapter to avoid |
any potential conflict of interest.

Changes |

Alternative: Former WXNU/
Louisville PD Rick Jamie joins
WAQZ/Cincinnati for nights ... Brad |
Maybe is the new nighttimer at |
WEDG/Buttalo. Kit Missle moves |
to afternoons while PD Rich Wall
returns to middays. Wall’s new call
time hours are Thursdays from 3-
Spm EDT ... WEQX/Albany APD/

| MD Marc Alghini shifts from nights |

to mornings while Matt Houston
joins as Promotions Dir/nights ...

 cHRowicLe |

BirTHS
Maverick/WB recording artist | |
Madonna, father Carlos Leon,
daughter Lourdes Maria Ciccone,
October 14.

WMXV/New York air talent
Tripp Rogers, wife Sue, daugh-
ter Stephanie Marie, October 9.

WB VP/Promotion Barney Kil-
patrick, wife Valerie, daughter
Mary Elizabeth, October 6.

Clint Black’s tour manager
Zack Berry, wife Lisa, son Ryan
Matthew, September 17.

MCA/Universal Chairman/ |
CEO Edgar Bronfman Jr., wife
Clarissa, son Aaron Edgar, Sep-
tember 16.

CONDOLENCES

Former KABC-AM/L.A. talk
host Dr. David Viscott, 58, Octo-
ber 14.

McVay Media President Mike
McVay's sister Grace Hoffer, Oc-
tober 10.

Bellmark Records National
Dir./Sales, Club Promotions &
Gospel Radio Donnie Ray Hunt-
er, October 9.

KKAR/Omaha ND Gene Tay-
lor, 68, October 3.

Former WABC/NY air talent
Charlie Greer, 73, September 30.

WXKR/Toledo MD Mike MaclIn-
tire has departed ... Louanne
Travers rises to afternoons at
KTHX/Reno, NV.

CHR: KRBE/Houston welcomes
Rob Radencic as Creative Servi-
ces Dir. ... KDWB/Minneapolis
nighttimer Tone E. Fly pens a four-
year deal ... KZZP/Phoenix midday
host Ginny Harmon shifts to co-
host mornings with Brian Allen ...
Catfish Cooper rejoins WEZB/
New Orleans as APD/afternoons ...
KSFM/Sacramento MD Trejo adds
APD duties ... KGGI/Riverside-San
Bermnardino MD/middays Michael
Steele has resigned, but remains
with the station until a replacement
is named ... WIMN/Boston morn-
ing show producer Jeff Dollar seg-

PROS ON
THE LOOSE

Ski Anderson — Afternoon
talk host WASK-AM & FM/Lafay-
| ette, IN (317) 477-5814

ues to KRQQ/Tucson ... Former
WQGN/New London, CT MDReb
Hayes joins WKCI/New Haven for
nights ... WZST/Chattanooga wel-
comes Gail Lewis to middays ...
Former WTNY/Watertown, NY PD
Dick O’Neil is the new PD at
WLIN/Jackson MS ... Brandon
James rises to nights at WRFY/
Reading, PA ... KDUK/Eugene, OR
ups afternoon driver Matt Jamesto

Continued on Page 27

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall e (214) 991-9200

Starstation — Peter Stewart
TINA TURNER Missing You

Touch — Monica Logan
BRANDY/TAMIA/KNIGHT/KHAN Missing You
CURTIS MAYFIELD New World Order

Classic Rock — Chris Miller
KINKS To The Bone

MR-35 — Cary Pall

CDUNTING CROWS A Long December
DC TALK Just Between You And Me
HEADS Damage I've Done

OMC How Bizarre

R.E.M. Bittersweet Me
WALLFLOWERS One Headlight

ALTERNATIVE PROGRAMMING
Steve Knoll e (800) 231-2818

CHR/Rock

HOOTIE & THE BLOWFISH Sad Caper
JOURNEY When You Love A Woman
REPUBLICA Ready To Go

Lite AC

PHIL COLLINS Dance Into The Light
JOURNEY When You Love A Woman
DAVE KOZ Don't Look Back

Urban Contemporary

TEVIN CAMPBELL | Got It Bad

ISLEY BROTHERS Floatin' On Your Love
PUFF JOHNSON Over And Qver

KEITH SWEAT Nobody

%

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital Soft AC — Mike Bettelli
BRIAN McKNIGHT Remember The Magic

Digital AC Mix — Mike Bettelli
MADONNA You Must Love Me

Modern Rock — Leslie Cohan
HEADS Damage I've Done
LEMONHEADS 1t | Could Talk

IGGY POP Lust For Life

-

WESTWOOD ONE NETWORKS
Bob McNeill » (805) 294-9000

Bright AC — Bill Michaels
AMANDA MARSHALL Birmingham

Soft AC — Andy Fulier
MICHAEL BOLTON Love Is The Power

Adutt Rock & Roll
BAD COMPANY One On One

KUDOS, KIDDOS! -

1996 Marconi Awards

KODA-FM/Houston
Major Market Station of the Year

Dusty Black, Dave Dillon, Mark Sherman & Jack Taddeo
PARAGON

WQSR-FM/Baltimore
Oldies Station of the Year

Alan Hay, Bill Pasha & Rick Peters

(303) 922-5600

wwweamericanradiohistorn.com
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__MANAGEMENT

The Pros & Dans Uf Market Research m

his second installment of Dave Elliott’s interview with
legendary marketing strategist/author Al Reis focuses on

the pros and cons of market research.

Dave Elliott: Many nmes, a ra-
dio station will suddenly become
successful with a certain artist or
certain tvpe of music, and all the oth-
er stations will “jump on the band-
wagon” and hammer i1 into the
ground — even if it’s outside of their
usual focus.

Al Reis: Forget it, it’s too late —
you’ve got to do it first. You achieve
anarrow-focus specialist position in
the mind by standing for something.
But once somebody does that, you
can’t take somebody else’s position
away from them. You have to be the
first to do that.

In any given industry, there is an
opportunity to narrow the focus, get
rich and famous. But — and this is
the big “but” — you’ve got 1o do it
first. And you just can’t see what oth-
er people are doing. That’s the role
of an entrepreneur: to sense or de-
tect a possibility before it actually
happens, like Howard Schultz did
with Starbucks coftee.

It’s an amazing thing about life —
people want to do what everybody
else is doing. And they just don’t
seem 1o see opportunities unless
somebody else is doing it. That’s the
fundamental problem with entrepre-
neurs today. As they look around,
they don’t use their imaginations.
They just look around and see what
someone else is doing and see some-
one else getting successful and say,
“Gee, 1 can do that too. I can do it
better.” And what I’m saying to en-
trepreneurs is “no.”

The road to success is not doing a
better coffee than Starbucks. The
road to success is to think, “How do
I narrow the focus of something that
may not have any market today? If 1
narrow the focus, I'm a specialist, 1
can own that concept, and now all
have to do is increase the size of the
market.”

DE: Let’s spend some time on ev-
ervbody’s fuvorite topic: market re-

search. A friend of mine got back
an auditorium test; evervthing they
were plaving tested at the bottom,
and everything they weren t playing
tested on top. Should a station
change the music 1o fit the test re-
sults?

AR: 1 think that’s an option. My
advice is you either keep what
you’re doing or make a major
change. But when you make a ma-
jor change, you have to promote it,
announce it. You just can’t change
it, or you’ll really confuse people.
You have to let people know it’s
coming. So either change it with a
big splash, or keep it the same.

DE: Earlier you said « station
1rving to position its way to the top
should try to “look to the future”
and find the next wave. People of-
ten try to use research to uncover
new trends. Is there any way you can
do that?

AR: I don’t think so. Think about
being an A&R person for a record
label. If you try to pick performers
on the basis of research, you’re go-
ing to be a big tailure. You have to
use your own judgment as to wheth-
er or not the stuff has potential. Re-
search can only tell you what has
happened in the past. It’s not very
good at telling you what people are
going to like.

DE: The other problem is that
research doesn't take into account
market realities. For example, ev-
ery movie to hit the theaters and
everv TV show to hit the networks
passed the research test with flying
colors. Yet 90% of all new TV shows
Sail.

AR: Movie research has not been
particularly accurate; the same is
true with music. Here’s why: Peo-
ple don’t just listen to what they like
or go to movies they like. They go
to movies other people like. In oth-
er words, if the buzz is on for “In-
dependence Day,” everybody wants

By Dave Elliott

to see “Independence Day.”

And that’s very true in the music
world, too. When high school or
college kids talk totheir friends, and
everyone is talking about Hootie &
The Blowfish, I want to listen (o
Hootie & The Blowfish! I might not
even particularly like the music at
first — but if everybody is talking
about it and everyone is listening to
it, I'll listen to it, too. There’s a fad
thing going on here. It’s “go with the
flow.”

DE: So vou might test a movie,
TV show, or music, and it might do
well in research. Then something
else comes out that gets big word-
of-mouth, and evervbody flocks to
that. This is where you have to take
market realities into account. How
do vou determine the difference be-
tween people’s taste via an audito-
rium ranker compared to actually
delivering upon what’s expected?

AR: I don’t object to research at
all. T think you always have to eval-
uate the results with a little skepti-
cism. Don’t forget, this is totally ar-
tificial. Don’t run your station by
research — run your station by in-
stinct. The research is just an input.
I wouldn’t believe any research that
just strikes me as riot valid, I don’t
care what the research says. Use
your good judgment here. | think
judgment and instincts are much
more important than just pure, raw
research, especially when it’s done
in auditorium and artificial situa-
tions.

DE: /i the past, vou've said a lot
of companies hire you, pay you the
big bucks, and then don't take your
advice because you make things
sounds so simple. They say to them-
selves, “Gee, it couldn’t be that
easy.”

AR: Itsnust be more difficult than
that, right? In a funny way. the prin-
ciple is simple but working it out in
practice is difficult — the difficulty
of executing a simple idea.

For example, we did a lot of work
on Lotus Development Corpora-
tion. We got them to refocus the

PLASTIC
BANNERS

©1906 Reef Incustries. Inc

Research can only tell you what has
happened in the past. It’s not very good at
telling you what people are going to like.

800/231-2417

company [rom spreadsheets to
Groupware with their Notes prod-
uct. That was an enormous success.
It was so successful that Lotus was
bought by IBM for $3.5 billion.
That’s an enormous amount of mon-
ey. Why did IBM buy Lotus? Be-
cause of the Groupware and the
Notes products. But when Lotus
moved from spreadsheets to Group-
ware and then Notes products, it was
difficult internally. According to
sources I’ve heard, 11 vice presi-
dents were fired because they resist-
ed the move from spreadsheets to
Groupware: they didn’t want to do
that.

That’s the way it goes sometimes
when you run a company and you
have a simple concept that you want
to execute. People get in your way
— they argue and they fight with
you, and you either have to modify
your ideas and concepts or you have
to fire some people.

You can’t make an omelet with-
out breaking a few eggs. And you
can’t focus a company, certainly a
big company like Lotus, without
breaking a few internal eggs. So, it’s
not always easy in practice to exe-
cute the focusing idea. But in theo-
ry, it’s very simple.

And1 find that most management
people don’t buy the theory. They
don’t even think about the notion
that their company might be better
off if it were focused. “What do you
mean, give up business? We can’t
give up business.” If you want to
focus something, you have to give
something up, you have to sacrifice.

You can be successful — you can
be worth $3.5 billion if you can own
one word, Groupware. in the mind
of a customer or prospect. So the
secret of business is simple, but
that’s not to say that it’s easy to do.

DE: You said a lot of people don't

like 10 take your advice because of

EXPOSE YOURSELF WITH A MINIMUM

Today’s level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

Call today
and get exposed.

UV stabilized plastic won't
fade indoors or outdoors.

% Simply FAX your logo and
color separation information
for a free price quote.

72" x 36" gives you 170 banners per roll

Banners are available in 18", 24".and 36" heights or 1000 ft rolls.
The number of banners on each roll is determined by kbanner length

® P.0. Box 750245
Houston, TX 77275-0245
713/507-4200

REEF INDUSTRIES, INC.
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the research or fear of suerifice/fo-
cus. Speak about instincts versus
researcl and the problem with mar-
ket research.

AR: Market research can be good
and bad. Research is fine when you
ask people what they did vesterday.
In other words, people quite often
can remember exactly what prod-
ucts they bought, where taey went,
and what things they did. But re-
search i1s bad when it asks people
what they’re going to do tomorrow.
So, you have to be careful when you
do research and ask pecple what
they’re going to do.

Let’s say Starbucks was doing
research and asked. “Where do you
buy your coffee in the morning?”
and people said, “I stop at the local
coffee shop and I pick up a cup for
75 cents.” Then researchers said.
“Would you pay $1.50 for a better
cup of coffee at Starbucks?” The
prospect might say, “Ng, I’m not
going to do that,” but of course they
[might].

So, research gets you in trouble
mainly when you ask people what
they’re going to do — people don’t
know what they’re going to do until
they’re offered that oppertunity to
do it; maybe then they’re going to
look at it in a different way. So, re-
search is good or bad. I’'m not
against research, I’'m just saying that
you have to be careful about predict-
ing the future based on research.

Dave Elliott is President of the
Innovation Network, aresearch
and programming consutting firm
that specializes in format position-
ing. To hear an unabridged ver-
sion of this interview or fo- a print-
ed copy (while supplies last}, call
Elliott at {310) 457-2288; he also
can be reached by e-mail at
innonet®aol.com

OF RISK.

% Durable banners for a
throw-away price.

36" x 24" gives you 330 banners per r
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Superlatlve Servn:e Success Taday

he times they are a changin’. How ironic that Bob Dylan’s
words, broadcast for nearly three decades on radio across
America, are now the perfect anthem for the radio industry itself.

It seems that every week — or
every day — brings news of anoth-
er station group merger or acquisi-
tion and the formation of powerful
new alliances. It’s getting so you
can’t tell the station lineups without
a scorecard. To put it mildly, the
Telecommunications Act has shift-
ed the evolution of our industry into
fast-forward.

With all the changes swirling
around us, it’s critical that we not
ignore the important issue of cus-
tomer service. To do so would be a
giant step backward for an industry
that’s enthusiastically striding — if
not sprinting — into the future.

For super-duopolies and mega-
station groups, it can be tempting —
even if only on a subconscious lev-
el — to not work quite as hard at
servicing customers, to sit back and
figure that size alone will guarantee
success. The reality is that while the
bottom line may continue to look
healthy in the absence of customer
service, the combination of size and
service can make your bottom line
downright robust by siphoning mon-
ey away from competitive media.

For the station representation
business. the customer service chal-
lenge in this new world order is to
demonstrate the flexibility to adapt
to the specific needs of station
groups. At Interep. the issues we
found ourselves grappling with in-
cluded how to best keep up with the
changing shape of individual station
groups. how to ensure a continua-
tion of our “expect quality” philos-
ophy when our client station groups
were getting larger. and the survival
of our rep companies in the face of
their client stations being absorbed
into larger station groups.

As we pondered the answers to
these questions, we consulted with
several customer service experts and
identified the most important “service
quality determinants™ as originally re-

BOB DOLE, STEVE FORBES

ported in 1984 by the widely published
author A. Parasuraman, generally re-
garded as the father of service quality
research. These determinants are ev-
ery bit as valid today as they were
more than a decade ago. They are:

1) Reliability — consistency of
performance and dependability

2) Responsiveness — willing-
ness and readiness to provide service

3) Competence — possessing
the skills required to perform the
service

4) Access — approachability,
ease of contact

5) Courtesy — respect, consid-
eration, politeness

6) Communication — keeping
customers informed

7) Credibility — trustworthi-
ness, honesty

8) Security — freedom from
danger, risk, or doubt

9) Knowing The Customer —
understanding customer needs

10) Tangibles — physical evi-
dence of the service.

Parasuraman pointed out that Tan-
gibles and Credibility are “‘search”
properties, meaning they can be
known in advance of the sale and
therefore are easy to evaluate. Com-
petence and Security are “credence”
properties. which are difficult to eval-
uate even after the sale is made. The
other six are “experience” properties.
which can be known as the customer
is purchasing or consuming the ser-
vice. Parasuraman also points out that
customers typically evaluate service
based on “‘experience” properties.

Most significantly. the author
stresses that quality service isn’t
something that can be attained by
delegating such responsibility to a
few people or departments. A “qual-
ity culture” must be developed by:

* Establishing specific quality
standards

* Hiring personnel able to meet
the standards

By Paul Anovick

* Training personnel to meet the
standards

¢ Checking to see that the stan-
dards are met

« Rewarding personnel for success.

As we examined these various
quality service issues, our solution
to industry changes and the custom-
er service question was the creation
of Allied Radio Partners, a rep firm
with an unprecedented “team” man-
agement structure geared to meet-
ing the needs of client stations in the
new deregulated world. Allied arose
from the melding of Major Mar-
ket Radio, Torbet Radio, and Con-
cert Music Broadcast Sales. The
process through which we navigat-
ed to arrive atAllied is worth a brief
review because it illustrates the de-
gree of effort that goes into creating
a service-oriented organization.

We began by studying the service
needs of our client stations, and we
brought in customer service experts —
including the marketing consultant in-
strumental in General Motors’ creation
of its Saturn division and the director
of quality for Ritz-Carlton in New York
— to lend their expertise to our mis-
sion.

We zero-based our customer ser-
vice approach and built a model from
the ground up. This ultimately result-
ed in the creation of the managing
partner concept, in which each of five
managing partners works directly
with a specified group of clients.

Externally. the partners are the
company. Working with their sales
teams. each has direct responsibili-
ty and accountability for meeting
client station needs. In conjunction
with a managing partner, client sta-
tions build their own national sales
team. office by office, thus enabling
clients to have us deploy resources
where they need them most.

Managing partners guarantee
same-day response Monday through
Friday and availability on weekends.
They are never out of touch. We
dont have a client service depart-
ment. The managing partners inter-
face with their clients and ask. to

wiorks for you.

- -giving thesn appropriste authority.

Evaluating Your Customer Service

mproving customer service takes more than simply decid-

ing to be more customer-friendly. Following are some tips
for evatuating and improving station customer servica.

1) Start the process with a zero-based mindset. You aren'l married
I the way you're currently doing things, or the way others are daing things,
Start with a clean slate to develop the type of customer service model that

2} Conduct a survey to measure current levels of satisfaction among
customars, to give you some sense of the task at hand. Use an exper-
encad resaarch firm to ensure accurate data.

3} Iif you make customer-service claims, make sure there is sub-
MMIM them. it's ane thing o say “we provide graat customer ser-

* Ifs something else entirely to make specific promises with specific
remadres andfor penaities for failing to defieer

-4) Empower employees to take action to remedy customer com-
plaints. Make mmrmwmmma: sach and sveryone of

? mmmmumsmﬁmrwmfmmmdemgmﬂamw-

. 5) Communicate, communicate, communicate. Communicate inter-

' nally to discuss befter ways of doing business. Communicate entarnally to
customers to learn what they think of your station and what they would fike
1o goa imptove. Then, act on what you've leamsd.

6) Prevent defects. All intemal work must be built around quality to pre-
vent any defect from ever reaching the customer,

T} Built-in standardization. Make sura evenyone interacting with clients
goes through the sama tralning process, Clients must know that thelr quas-
tors will viedd the same answers, and the comect answers — no matier
who they ask. This doesn't mean that individual styles need to be discour
aged, 50 long as everyona is speaking the same languags.

paraphrase former New York May-
or Ed Koch, “How are we doin""?

In the area of service, your goal
should be the same as ours — to cre-
ate “raving fans” of brand-loyal cli-
ents. Having a firm grasp of this
goal, we developed the following
values and guiding principles (The
boldface words are the critical points
that should be considered as part of
your customer service program):

To be client-focused. dedicated to
providing customized sales and ser-
vice to our clients.

To be innovative in our sales
strategies and flexible in our struc-
ture in order to meet the needs of
our client stations.

To make real customer service
commitments by offering perfor-
mance guarantees to stations and
groups.

To empower regional managers
and account executives to make
on-the-spot performance adjust-
ments to satisfy clients.

To provide a profit-sharing plan
for all employees to enhance the

team concept.

To stress TEAM (Together Ev-
eryone Achieves More).

The responses to date have been
gratifying, with most focusing on the
two things that we know will build
the kind of brand loyalty we seek:
sales and service. In Allied’s first
120 days. sales performance is up
significantly from the combined
Torbet, Major Market, and Concert
Music operations.

The Allied Radio Partners story
represents our own unique experi-
ence with the customer issue. In
these rapidly changing times, all of
us in the industry must look inward
at our own service structures with
an eye toward making them stron-
ger. so that bigger does indeed trans-
late to better.

Paul Anovick is the Managing
Partner at Allied Radio Part-
ners. He can be reached at
{212) 818-8900.

or JACK KEMP
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MARKETING & PROMOTION

Whatever Floats Your Boat ...

By Scott Slaven, PROMAX Intemational

I I ere’s the most disgusting/amusing contest to come
along in quite some time: KORD-FM/Tri-Cities, WA
qualified 12 lucky listeners to compete in the “Ultimate Root

Beer Float.”

This deserving dozen met at the
Columbia Pools in nearby Richland
where the “Ultimate Root Beer
Float” — a six-person spa filled to
the brim with Barg’s root beer and
Darigold ice cream — had been cre-
ated. One by one, these 12 brave
souls dove to the bottom of the tub
where 12 coins lay.

Eleven of the coins were redeem-
able for prizes, the other sported a
“S” that stood for what some might
call the cherry on the top of the loat,
i.e., the grand prize, which was the
spa itself. Although the third diver
down was the ultimate winner, the
rest of the contestants jumped in
anyway for the chances to claim
tickets to see forthcoming concerts
by Tim McGraw, Faith Hill,
Wynonna, and BlackHawk.

It’s A Festival!

KUPD-FM/Tempe, AZ fired
up its 15th annual “U-Fest” with

WAJY-FM/Aiken, SC (Nostalgia)

WQBK-FM/Albany (Alt)

WJZF-FM/ Btianta (NAC)
www.am7sowsk.comiwjzf.html

WSB-FM/Atlanta (AC)

KAJZ-FM/Austin (NAC)
www.ibj.com/jjazz/jazz.html
KKBB-FM/Bakersfield (Cl. Rock)
KLLY-FM/Bakersfield (AC)
KNZR-AM/Bakersfield (News/Talk)
WPOC-FM/Baltimore {Country)
pages.prodigy.com/MBfwpoc

KQXY-FM/Beaumont, TX (CHR)

WXYK-FM/Biloxi, MS (CHR)
205.217.114.175./wxyk.htm

WGRG-FM/Binghamton, NY (Ait)

WKSE-FM/Buffalo (CHR)
WIZN-FM/Burlington, VT (Rock)
WRQK-FM/Canton, OH (CHR)
WHMS-FM/Champalgn, IL (AC)
WRFQ-FM/Charleston (Cl. Hits)
WRFX-FM/Charlotte (Cl. Rock)
WSKZ-FM/Chattanooga (Rock)

www.sigma. netidix
KKUP-FM/Cupertino, CA (Ad. Alt.)

www.deepideas.com/kkup
KEGL-FiWDallas (Alt)

www.power92.com

WSNX-FM/Grand Rapids (CHR)

WDRC-AM/Hartford (News/Talk)
www.wdrc.com/am.htmi

WKSS-FM/Hartford (CHR)

New On The 'Net

he following stations’ World Wide Web pages were recently
added to the Passport section of R&R’s web site
(www.rronline.com). Note: All addresses begin with http:/.

www.am750wsb.com//b985.htmi

KQKI-FM/Bayou Vista, LA (Country) www.kqgki.com

www.binghamton.com/power101

www.chattanooga.net/RADIO/kzpage.htmi
KFTX-FM/Corpus Christi, TX (Country)-

CKNG-FM/Edmonton, Alberta, Canada (CHR)

KXKL-FM/Grand Forks, ND (Country)
members.tripod.comy-kmav/206.144.3;80/x193

PR@MA X

PORNITION & WAREOOIRY EXECUTIDNES 1N TUE ELECINOAIC NEDNE

nine bands taking center stage on
October 5. (A second stage show-
casing some of Arizona’s finest
local talent kept the music contin-
uous.) Held at the 20,000 capaci-
ty Blockbuster Desert Sky Pavil-
lion, “U-Fest '96" featured such
great marquee names as Type O
Negative, Lucy’s Fur Coat, the
Deftones, Tonic, and Life Of Ag-
ony.

100 Tons Of Food

"Tis the season for food drives,
and WIQB-FM/AnnArbor, MI is
gearing up for its ninth annual

www.gabn.net/joy102

www.wgbk.com WDAF-AM/Kansas City (Country) www.wdaf.com KCYY-FM/San-Antonio (Country)  www.y100fm.com
WKHY-FM/Lafayette, IN (Rock) www.mdn.net/wkhy KSJL-FM/San Antonio (Urban) www.ksjl.com
KSMB-FM/L afayatte, LA {CHR) KTFM-FM/Szh Antonio (CHR) www.ktfm.com
www_ ksmbads comymusic/ KZOZ-FM/San Luis Obispo (Cl. Rock)
KSNE-FM/Las Vegas (AC) www.kzozfm.com
www.vegas.com/sunny/106.html WBHT-FM/Scranton-Witkes Barre (CHR)
KLAW-FM/Lawton, OK (Country)  www.klaw.com www.leader.net/wbht/
www.kkbb.com KZCD-FM/Lawton, OK (Rock) www.z94.com KELO-FM/Sioux Falls, SD (AC) www.kelofm.com
www.klly.com WGXL-FM/Lebanon, NH (Hot AC) www.x/92.com KAGQQ-AM/Spokane (Full Service)
www.knzr.com KGNG-AM & FM/Lihue, Kauai, HI (Hot AC) radio.skywalk com/sbe/kaqa.htmi
ngsflradléigom Ancele KISC-FM/Spokane (AC)
FM & KBCD-FM/Los Angeles (CHR) radio.skywalk.com/sbc/kisc.html
www. grooveradic.com

www/ixicp.com/kgxy

www.kiss.buffalo.net

www.wizn.com www.revi05.com WKOK-FM/Sunbury, .PA (AC)

www.wrqk.com/ WVAQ-FM/Morgantown, WV (CHR) www.wvaq.com Wit bl e
www.whms.com WWXM-FM/Myrtle Beach, SC (CHR) MV'_ se ( )C LA A RS
www.wrfq104.com www.beachside.com/mix977 WMGI-FM/Terre Haute, IN (CHR) mlem..?bcs.com
www.wrfx.com WFHN-FM/New Bedford, MA (CHR) -mg';nnﬂ?pekaedp (F-::sf ?Ho: AC) WWWW ZL?ZSZZ’WC

www,

www.kegl.com

www.sunnyfm.com/ |

www.wkss.com

WTFX-FM/Louisville (Rock)

WXNU-FM/Louisville (AR}
vmarkeling.comy1 0594 105.hitm{

WEGR-FM/Memphis (Rock)

WLYF-FM/Miami (AC)

KREV-FM & WREV-FM/Minneapoiis (Alt)

KJYO-FM/Oklahoma City (CHR)
KYIS-FM/Oklahorita City (HotAC)  www.kyis.com
WTKS-FM/Orlando (Talk weekdays/Alternative weekends)
www.wtks.com
WXXL-FMOrlando (CHR)
| www.oo.comxIT067.htm! )
WQXC-AM/Otsego-Plainwell-Kalamazoo, Ml (Nostalgia)
www.net-link.net/vintage
WIOQ-FM/Philadelphia (CHR)
KZON-FM/Phoenix (Ad. Alt)
KKRZ-FM/Portland, OR (CHR}
www.z100pcertland.com

“Rockin’ For The Hungry” event.
The station will be broadcasting
live for five days outside a major
shopping center, asking listeners to
donate non-perishable food items.
WIQB has set its sights on scor-
ing 100 tons of food to donate to
the local Huron Harvest Food
Bank.

Jobs, Jobs, Jobs

From our “ask not what your lis-
tener can do for you, ask what you
can do for your listener” file
comes word that the unemploy-
ment rate is under 5% for the first
time this decade. This is not a
sound-bite plug for the Democratic
re-election campaign, it’s a statis-
tical fact, and a group of Milwau-
kee stations have banded together
to keep that rate headed down.

WANG, WEMP, and WMYX
recently held a job fair in conjunc-
tion with more than 20 local busi-
nesses that were looking to fill a
variety of positions in their com-
panies, which included Dean Wit-
ter and Kohl’s department stores.

KOMOQ-AM & FM/Honolulu (CHR)
wwi. htla. netKQMQ/kgmg. htm
KUMU-AM & FM/Honolulu (B/EZ)
WGLD-FMindianapolis (Urban Gold)
www. wilc.comAvgld.htm
WJKK-FM/Jackson, MS (Country)
www.misnet.com/wjkk/index.html|
WAPE-FW/.Jackzonville (CHR)
www.cyberjax.comiwape’
KFKF-FM/Kansas City (Country)

www.mvangel.comfun107
WKCI-FM/New Haven (CHR)
WEBBR-AM/New York (Business News)

L comybbr

www.kumu.com

kansasciiy. comvkfkf

www.foxrocks.com

www.rock103.com
www.wiyf.com

www.kc101.com

okcradio.com

www.q102philly.com
www.kzon.com

keting & promotion professionals.

radio industry.

Share Your Marketing Plah!

We hope you'll take part in the industry’s newest weekly forum tor mar-

« Just what did it take to pull off that remote?

» How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

» Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promoticn in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.
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Wifestyles Of The
Rich And Famous

Finally, as the surprise hit film
“The First Wives Club” continues
to hold a top spot in terms of box
office grosses, WMXV-FM (Mix
105)/New York jumped on the
bandwagon by starting its own chap-
ter of the wronged woman club.

Suddenly single spouses were
encouraged to call into the station
with their tales of wedding woe —
the Top 20 were chosen by air tal-
ent Liz White for a double-decker
“Mix 105 Deck ’Em Bus” ride to a

wrokiwzokhp.htm

www.ckcl.ca/radio

themix.ckel.cafradio

www.gater.com

WPOR-AMProvidence (News/Talk) www.wpro.com

WWKX-FM/Providence (CHR)
WWLI-FM/Pravidence (AC)
WKIX-FM/Raleigh (Country)
KADI-FM/Republic, MO (Réligious)
WNVE-FM/Rochester (Alt)
WZOK-FM/Rockford, IL (CHR)

KALL-AM/Salt Lake City (News/Talk/Sports)
www.aros.net/KALL/Welcome.html

KNFR-FM/Spokane (Country)
radio.skywalk.com/she/knir.htmi

KTRW-AM/Spokane (Sports)
radio.skywalk.com/ktrw/

WDBR-FM/Springfield, IL (CHR)
wiww. iraifcom.comfwdbr’

CKCL-AM/Truro, Nova Scotia, Canada (Country)
CKTO-FMTrura, Nova Scotia, Canada (Hot AC)
A}

KRQQ-FM/Tucson (CHR)
www.imsystem.com/krq/index.htm
KBBY-FM/Ventura, CA (Hot AC)
WRCY-FM/Warrenton, VA (Washington) (Country)
www.thunder107.com/t107
WHUR-FM/Washington (Urban AC) www.whur.com
WKGR-FM/West Palm Beach (Cl. Rock)

WOMP-FM/Wheeling, WV {Hot AC) www.weir.net/wompfm
WILM-AM/Wilmington (News)
www.deldir.com/Mwilm.htm

free dinner at the local Planet Hol-
lywood. Afterwards, the divorced
divas got to spend a night on the
town with Ms. White — all the
while reciting the film’s mantra,
“Don’t get mad, get everything!”

Pfﬂ.'Mﬂﬁﬂﬂf

« Mike Patterson has joined
WKTMilwaukeeas Agst, Pro-
motions Dir. He previously
sarved as Promotions Dit. of
WZEEMadison, Wi

www.kix106fm.com
www.lite105.com
www.kix96.com

www. kadi.com
thenerve.matrics.com
www.zebranet.conv/

www.wkok.com

www.kbby.com

To link your station to R&R’s web site, e-mail Jetf Axelrod at jaxelrod @rronline.com.

________wuwnw americanradiohistorny. com
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Sex & Drugs & Rock & Roll!

Keith Richards wants Mick
Jagger to get professional
help for his sex addiction (Globe).

Courtney Love is angry that
one of her late husband Kurt Co-
bain’s friends recently auctioned
off the rocker’s personal effects.
"Zine Scene notes Cobain’s rehab
discharge papers fetched $1150
(National Enquirer).

One of Whitney Houston's
ex-bodyguards has co-written a
tell-all book, claiming the singer
was a raging pothead who liked
to spike her marijuana with co-
caine (National Enquirer). Inci-
dentally, Star psychic Jeane Dix-
on offers this bold prediction:
Houston hubby Bobby Brown'’s
life will be threatened by firearms,
fire, falls, and knives (Stan).

The secrets to Bette Midler’s
happy marriage include whipped-
cream baths and re-enacting the
vows every year in front of an
Elvis Presley impersonator (Na-
tional Enquirer).

Country Comforts

Wynonna Judd has been
spotted partying it up with
Michael Bolton (Star).

Lyle Lovett and his new 17-
year-old galpal have moved in to-
gether (National Enquirer).

Tracy Lawrence is engaged
to Dallas Cowboys cheerleader
Stacie Drew (People).

Faith Hill was two months
pregnant when she married Tim
McGraw (National Enquirer,
Globe, Stan).

U Got The Look

The Ladies Home Journal re-
touched its cover photo of Cher,
putting her head on another body
— in another dress — and elimi-
nating one of her tattoos (Star,
Newsweek).

And ... that new look Lisa Marie
Presley sports comes from a
breast lift, thigh liposuction, and la-
ser skin resurfacing (National En-
quirer). She's also trying to get ex-
hubby Michael Jackson to reveal
the terms of that infamous case he
settled out of count (Globe). Mean-
while, Jackson is pictured renting
kiddie videos in Amsterdam. The
Star also reports he's made a $4
million offer to buy a 100-room cas-
tle in Prague.

The Fame Game

“It freaked me out that someone
cared enough about hating me to
come up to me on the street and
say it to my face” — Counting
Crows frontman Adam Duritz on
the price of sudden fame (7Time).

“You don’t have to introduce
yourselves. Back in Japan, my

dogs are named Chris and Tina”
— Tina Weymouth and Chris
Frantz recall Cibo Matto member
Yuka Honda's response to being
asking to sing on the new Heads
album (Rolling Stone).

Into The Music

“Every actor |'ve ever met
wants to be a musician, but ev-
ery musician | know is really glad
that they’re a musician” — Court-
ney Love on why her heart be-
longs to music (Newsweek).

Entertainment Weekly's sev-
en-page story on the aborted
original Van Halen reunion finds
Eddie Van Halen saying of Dav-
id Lee Roth, “I sensed a differ-
ent guy than | used to work with.
Not necessarily humbled, just
normal. Like the LSD — that's
what | call Lead Singer Disease
— was gone.”

“We’'re reaching a time when
people are looking for what's af-
ter grunge” — WDRE/Phiilly PD
Jim McGuinn on the recent pop-
ularity of songs that sport shuf-
fling dance beats with the Alter-
native audience (Rolling Stone).

Undercover
Operations

“Most Hollywood liberals feel
politics is impure. They only want
to help on a particular issue. But
| wanted to actually elect the right
people. That's the only way to
change things” — George cover
star Barbra Streisand talks
realpolitic.

The late Tupac Shakur makes
the cover of Rolling Stone — which
devotes 12 pages to the man — as
well as a wrap-around cover of Vibe
— which adds an eight-page insert
on the subject ‘cause the ’zine’s
original cover story was on the New
Edition reunion.

Creature Comforts

“I love Alison Krauss. She’s
a little creature unto herself, like
Emmylou Harris was. None of
the boys are killin’ me. | think the
boys are really all chasin’ after
the same bone” — K.T. Oslin as-
sesses the current state of coun-
try music (People).

“In the morning [the outhouse]
had to be thawed, so we'd argue
about who had to go out first” —
Jewel describes growing up in
Alaska (Us).

“Not being that intelligent or
that happy myself, I'm looking for
awoman to help me out” — Chris
Isaak, on what he wants out of a
relationship (Us).

Paul McCartney’s wife, Lin-
da, is being secretly treated for
cancer (Star, Globe).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

SHOW PREP

* THE FIRST WIVES CLUB

Single: Over And Over/Puff Johnson (Work)

* THAT THING YOU DO!

* 2 DAYS IN THE VALLEY (Edel America)

i
i
%
]
Single: That Thing You Do!/Wonders (Epic) g
:

Featured Artists: Erin O’Hara, Junior Wells, Lyle Lovett

* BULLETPROOF (MCA)

Singles: Champagne/Salt-N-Pepa
Where I'm From/Passion

How Could You/K-Ci & Jojo
Other Featured Artists: Nonchalant, Delinquent Habits

* TIN CUP (Epic Soundtrax)

Featured Artists: Chris Isaak, Patty Loveless, Shawn Colvin

* SHE’S THE ONE (Warner Bros.)

Single: Climb That Hil/Tom Petty & The Heartbreakers

« PHENOMENON (Reprise)

Single: Crazy Love/Aaron Neville
Other Featured Artists: Eric Clapton, Jewel, Peter Gabriel

» GRACE OF MY HEART (MCA)

Single: God Give Me Strength/Burt Bacharach & Elvis Costello
Other Featured Artists: For Real, Shawn Colvin, J Mascis

* ED’S NEXT MOVE (Milan/BMG)

Featured Artists: Benny Golson, Jane Kelly Williams

* EDDIE (Island/Hollywood)
Single: Tell Me/Dru Hill

Other Featured Artists: J'son, Jodeci, House Of Pain
COMING

* THE ASSOCIATE (Motown)

Featured Artists:. Wynonna, Patra, Shades

* SETIT OFF (EastWest/EEG)

Singles: Missing You/Brandy/Tamia/Knight/Khan

Days Of Our Livez/Bone Thugs-N-Harmony
Don’t Let Go (Love)/En Vogue

Set It Off/Organized Noize

Other Featured Artists. Brandy, Queen Latifah, Seal

* HIGH SCHOOL HIGH (Big Beat/Atlantic)
Singles: 1 Got Somebody Else/Changing Faces
Wu-Wear: The Garment .. /RZAf/Method Man ...
Other Featured Artists: Braxtons, D’Angelo, De La Soul

* EVITA

Single: You Must Love Me/Madonna (Maverick/ WB)

* DAYLIGHT

O ORI RSO

Single: Whenever There Is Love/Bruce Roberts & Donna Summer (Universal)

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

‘Net Chats

Paul Anka, Monday (10/21)
at 10pm ET/7pm PT, America
Online (keyword: LIVE).

Hiphop  duo Heltah
Skeltah, Tuesday (10/22) at
7:30pm ET/4:30pm PT, Prodigy
(jump: CHAT). |

K.T. Oslin, Wednesday (10/ §
24) at 9pm ET/6pm PT, Com-
puserve (go:CONFERENCE).

On The Web

Stir's Friday night (10/18) con-
cert in Dallas will be cybercast
live at 10:30pm ET/7:30pm PT at
the Capitol Records web site
(httpZ/hollywoodandvine.conv
Starlandmotel/stir.html).

Check out Dishwalla un-
plugged from Houston Sun-
day night (10/20) (http://
www.audionet.com).

Catch a Luscious Jackson
live netcast onTuesday (10/22);
check http://www.lalive.com
for further details.

Visit new official web sites from
country artists Ty England (http/
/www.nashville.net/~tyland),
Trisha Yearwood (http:/
www.epn.com/yearwood),
Travis Tritt (http://

A DO TS

www.epn.com/tritl), and Kenny
Rogers (http://www.epn.com/
rogers).

k4
i
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MONDAY, OCTOBER 28

1961/A customer asks Liverpool record
store clerk Brian Epstein for a copy
of "My Bonnie” by a local group.
Curious, he searches out, finds, and
becomes manager for the Beatles.

1977/The “Nevermind The Bollocks
Here’s The Sex Pistols” LP is re-
leased in America.

Born. Stephen Morris (New Drder) 1957,
Geno Leonardo (Filter) 1969

TUESDAY, OCTOBER 29

1966/The “Home Of The Blues” —
Beale St. in Memphis, TN — is
deciared a national landmark.

1971/Allman Brothers guitarist Duane
Allman is killed in a motorcycle
accident near Macon, GA.

1977Meat Loaf releases “Bat Out Of Hell.”

1990/The Byrds, LaVern Baker, John
Lee Hooker, the Impressions,
Wilson Pickett, Jimmy Reed, and
Ike & Tina Turner are inducted into
the Rock & Roll Hall Of Fame.

Born: Denny Laine (ex-Moody Blues,
Wings) 1944, Peter Green (ex-
Fleetwood Mac) 1946, Randy
Jackson 1961

WEDNESDAY, 0CTOBER 30

1938/0rson Welles and company cre-
ate panic with their “War Of The
Worlds" radio broadcast.

1970/Moors singer Jim Morrison is
sentenced to a six-month jail

waAAAL amekieantadiohistornseecoam

H

term and fined $500 for alleg-
edly flashing a Miami audience.

1986/The Beastie Boys release “Li-
cense To II1.”

Tom Donahue — Hall of Famer.

1995Mavid Bowie, Tom Donahue,
Gladys Knight & The Pips, Jef-
ferson Airplane, Little Willie
John, Pink Floyd, Pete See-
ger, the Shirelles, and the Vel-
vet Underground are elected to
the Rock & Roll Hall Of Fame.

Born: Eddie Holland 1939, Grace
Slick 1939, Timothy B. Schmit
(ex-Poco, Eagles) 1947

THURSDAY, OCTOBER 31

1993/Tupac Shakur (aka 2Pac) is ar-
rested for allegedly shooting
two off-duty Atlanta policemen
during a late night argument.

Born: The late Bernard Edwards
(Chic) 1952, Larry Mullen Jr.
(U2) 1961, Adam Horovitz
(Beastie Boys), Vanilla Ice
1969

Born:

SATURDAY, NOVEMBER 2

1979/The movie version of the Whao's

“Wonderwall Music,” the
soundtrack to his “Wonderwall”
movie, becoming the first mem-
ber of the Beatles toissue a solo
album.

Lyle Lovett 1956, Anthony Kie-
dis (Red Hot Chili Peppers) 1962

SR

REIRSRERE S

“Quadrophenia,” featuring Sting,
opens.

1990®rince’s fourth film — “Graffiti

Bridge,” co-starring Tevin Camp-
bell, Mavis Staples, and the
Time — opens.

Born: Keith Emerson (Emerson, Lake

& Palmer) 1944, k.d. Lang 1961

SUNDAY, NOVEMBER 3 §

1957/)erry Lee Lewis releases “Great

Balls Of Fire.”

1972/)ames Taylor and Carly Simon

are married.

1986/°Wha’s That Girl,” co-starring

Madonna, opens.

| 1988MA02’s concert-movie “Rattle And

|

Hum” opens.

1995Mootie & The Blowtish and Bob

Dylan reach an out of court set-
tlement for the group’s unautho-
rized use of Dylan’s fyrics in their
song “Only Wanna Be With You.”

FRIDAY. NOVEMBER 1 Born: Adam Ant 1954

1968/George Harrison releases

— Paul Colbert
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MUSIC TELEVISION®
59.4 miltion households
Patti Galluzzi,
VP/Music Programming

MUSIC AIRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS |

XL B

BABYFACE This Is For The Lover In You (Epic)
PRESIDENTS OF THE UNITED STATES ... Mach 5 {Columbia)
AMBER This is Your Night { Tommy Boy)

BRAIDS Bohemian Rhapsody (Big Beat/Atlantic)
SHAQUILLE O'NEAL You Can't Stop The Reign( Trauma/interscope)
WESTSIDE CONNECTION Bow Down (Lench Mob/Priority)
GRAVITY KILLS Enough (TV7)

PORND FOR PYROS 100 Ways (Warner Bros.)
PRODIGY Firestarter (Mute/XL Recordings)

QKUMBA 700 The Child Inside (Arista)

[HEAVY |
BECK Devils Haircut (DGC/Geffen)

BLACKSTREET 1/DR. ORE No Diggity (/nterscope)
BONE THUGS-N-HARMONY Days Of Qur Livez (FastWestEEG)
COUNTING CROWS Angels Of The Silences {DGC/Geffen)
SHERYL CROW If it Makes You Happy (A&M)

DR. DRE Been There Done That (Death Rowv/interscope)
FUGEES Ready Or Not (Ruffhouse/Columbia)

HDOTIE & THE BLOWFISH Sad Caper (Atiantic)
MAOONNA You Must Love Me (Warner Bros.)

JOHN MELLENCAMP Key West Intermezzo ... (Mercury)
METALLICA Hero Of The Day (Elektra/EEG)

NO DOUBT Don't Speak ( frauma/interscope)

RAGE AGAINST THE MACHINE People Ot The Sun (£pic)
R.E.M. Bittersweet Me (Warner Bros.)

SUBLIME What | Got (Gasoline Alley/MCA)

311 All Mixed Up {Capricorn/Mercury)

|JAM OF THE WEEK |

BABYFACE This Is For The Lover tn You (£pic)

|STRESS ]
FIONA APPLE Shadowboxer (Work)

TONI BRAXTON Un-Break My Heart {Laface/Arista)
CAKE The Distance (Capricorn/Mercury)

CELINE DION It's All Coming Back To Me Now (550 Music)
EELS Novocaine For The Soul (DreamWorks/Geffen)
GEGGY TAH Whoever You Are (Luaka Bop/WB)

GHOST TOWN 0J'S My Boo (So So Def/Columbia)
MARILYN MANSON The Beautiful Peaple (Nothing/Interscape)
MAXWELL Ascension (Don’t Ever Wonder) { Columbia)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
NEW EDITION i'm Still In Love With You (MCA)

ND MERCY Where Do You Go (Arista)

POE Angry Johnny (Modern/Atlantic)

PRESIOENTS OF THE UNITEO STATES ... Mach 5 (Columbia)
REPUBLICA Ready To Go {RCA)

SOCIAL OISTORTION | Was Wrong (550 Music)

2PAC | Ain't Mad At Ya {Death Row/Interscope)
WEEZER El Scarcho (DGC/Geffen)

|ACTIVE |
AALIYAH I Your Girl Oniy Knew (BlackGround/Atiantic)
AMBER This is Your Night { Tommy Boy)

AZ YET Last Night (LaFace/Arista)

BLACK CROWES Biackberry {American/Reprise)
BRAIDS Bohemian Rhapsody (Big Beat/Atlantic)
CHINO XL Kreep (American)

FILTER Jurassitol (Hollywood)

GINUWINE Pony (550 Music/Epic)

PUFF JOHNSON Over And Over (Work)

MONTELL JORDAN Failing (Def Jam/RAL/Mercury)
NAS Street Dreams (Columbia)
SHAQUILLE O'NEAL You Can't Stop The Reign( Taurma/interscope)
WESTSIDE CONNECTION Bow Oown (Lench Mob/Priority)
WILD ORCHID At Night | Pray (RCA)

LON ]
DEFTONES 7 Words (Maverick/WB)

DISHWALLA Charlie Brown's Parents (A&M)

FUN LOVIN' CRIMINALS Scooby Snacks (EM))
GRAVITY KILLS Enough {TV7)

JEWEL You Were Meant For Me (Atiantic)
LEMONHEADS |f | Could Talk I°d Tell You (7ag/Atlantic)
LOCAL H Bound For The Floor (/sfand)

NIRVANA Aneurysm (DGC/Geffen)

PORNO FOR PYROS 100 Ways (Warner Bros.)
PRODIGY Firestarter {Mute/XL Recordings)

QUKUMBA Z00 The Child Inside (Arista)

SCREAMING TREES Sworn And Broken (Epic)

TONIC Open Up Your Eyes (Polydor/A&My

Video airplay from October 21-27.

TONI BRAXTON Un-Break My Heart (Laface/Arista)
ERIC CLAPTON Change The World (Reprise}

CELINE DION it's All Coming Back To Me Now (550 Music)
JOHN MELLENCAMP Key West Intermezzo .. (Mercury)
ALANIS MDRISSETTE Head Over Feet (Maverick/Reprise)

| LARGE

BRYAN ADAMS Let's Make A Night To Remember (A&M)
COUNTING CROWS Angels Of The Sitences (DGC/Geffen)
SHERYL CROW If It Makes You Happy (A&M)
DISHWALLA Counting Blue Cars (A&M)

MELISSA ETHERIDGE Nowhere To Go (/sland)

ELTON JOHN You Make History (Young Again) (MCA)
DONNA LEWIS | Love You Always Forever (Atiantic)

TOP TEN SHOWS
OCTOBER 7-13

Total Audience
(95.9 million households)

Seinfeld

ER

Suddenly Susan
Home Improvement
Friends

The Single Guy
Monday Night Football
(Steelers vs. Chiefs)
Spin City

20/20

10 Primetime Live (Tuesday)

NG U AW

© %

Adults 18-34

Time Country” (TNN, 9pm ET/
6pm PT).

» B.B. King, “Late Late Show
With Tom Snyder” (check local
listings).

« James Carter, Harry Con-
nick Jr., and Charlie Watts,
“ABC In Concert” (check local
listings).

Saturday, 10/19

¢ Michael Feinstein guest-
stars as himself on ABC’s
“Coach” (9pm).

*« New Edition, “Saturday
Night Live” (NBC, 11:30pm).

MADONNA You Must Love Me (Maverick/WB) Monday, 10/21
STING I'm So Happy | Can't Stop Crying (A&M) ! Seinfeld :
WALLELOWERS 6th Avenue Heartache (Interscope) 2 ER W * Michael g ':CD°F"‘_3 ':’
! ‘ ynonna, and host Ricky
3 Fnensd.s & | Skaggs perform on TNN's
[ MEDIUM } 4 ;”Z . '"!IJ’es uy “CMT Presents Monday Night
: of Iguddenly,otsan ‘ Concerts” (8pm ET/5pm PT).
TORI AMOS I'm On Fire {Atiantic) 6 HO{ne Improvement « Larry King guest-stars as
MERRIL BAINBRIOGE Mouth (Unrvgrsa/) - 7 Spin City ) himself on the 200th episode of
BLACK CROWES Blackberry (American/Reprise) 8 Monday Night Football “Murphy Brown” (CBS 9pm)
PHIL COLLINS Dance into The Light (Atlantic) (S{ee[ers VS. Ch/'efs) « Billy Ray Cyrus' “Prim.e
GARBAGE Stupid Girl (Almo Sounds/Geffen) 9 The X-Files Time Country” ! 1
HOOTIE & THE BLOWFISH Sad Caper (Atiantic 10 Roseanne ! i : Lclxett ol TaER :
- . e Lyle ate Show *
AMANOA MARSHALL Birmingham (Epic) 4 '
Source: Nielsen Media Research With David Letterman.” %
[ CUSTOM ] : C a%dl :
. 5 OMING NEXT WEEK Tuesday, 10/22 i
F
FIONA APPLE Shadowboxer(l@r‘k) 3 ‘ « Keith Sweat, “The Tonight ;
BRANDY/TAMIAXNIGHT/KHAN Missing You (EastiVestEEG) All show times are ET/PT Show With Jay Leno.” :
BRIAN SETZER DRCHESTRA Rumbie In Brighton (/erscope) unless otherwise noted: sub- « Shervl Crow. “David Letter- §
SHAWN COLVIN Get Out Of This House (Columbia) i tract one hour for CT. Check man.® ry ’ £
EELS Novocaine For The Soul (preamWorks/Geﬂen) Iistings for showings in the | « Brian Setzer Orchestra
FOR REAL Like | Do (Rowdy/Arista) '\ Mountain time zone. All listings “Late Night With Conan
JOHNNY GILL Let's Make The Mood Right (Motown) subject to change ate Nig [
WHITNEY HOUSTON Why Does It Hurt So Bad (Arista) ’ O'Brien. .
CHRIS ISAAK Think Of Tomorrow (Reprise) :
JEWEL You Were Meant For Me (Atlantic) Tube TO S
PUFF JOHNSON Over And Over {Work) p wedneSday’ 10/23
KEB’MD’ More Than One Way Home (Oketv/Epic) The Beacrl Boys, John » Enrique Iglesias, “David
KENNY LATTIMORE Never Too Busy (Columbia) Conlee, Hootie & The Blow- Letterman.”
MAXWELL Ascension .. (Columbia) fish, Jewel, and Martina «Crash Test Dummies,
ELEANOR MCEVOY Precious Little (Columbia) McBride perform alongside co- “Conan O'Brien.”
MINT CONDITION What Kind Of Man... (Perspective/A&M) founders John Mellencamp,
ME'SHELL NDEGEOCELLO Who Is He ... (Maverick/Reprise) Willie Nelson, and Neil Young
ANN NESBY I'm Stili Wearing Your Name (Perspective/AGM) when TNN presents “Farm Aid Thursday, 10/24
NEW EUITIUN I'm Stiil In Love With You (MCA) '96," a six-hour performance - Ty England and Kenny
R.E.M. Bittersweet Me ‘(Wamer Bros.) special (Saturday, 10/19, 6pm Rogers el Coumry 4
RUPAUL Snapshot {Rhino} ‘ ET/Spm PT). 0 : A
DUNCAN SHEIK Barely Breathing (Atfantic) * Mary Chapin Carpenter,
TINA TURNER Missing You ( Virgin) Fridav. 10/18 “Jay Leno.”
LUTHER VANDROSS Your Secret Love (LV/Epic) Y, » Phil Collins, “David Letter-
SUZANNE VEGA No Cheap Thrill (A&M) «Sawyer Brown, “Prime man.”
Video airplay from October 21-27. ) | Bl g
- \ eitionHouSEhals vy 13 21 million househaids
}/\ J\ VP/Mu.Ls}i,cd ’ng oi:’mmin Liz Kitey, * A o
9 9 Exec. VP/Programming CONCERT PULSE
H MUSIC TELEVISION
| VideoPlaylist || | vew&nRs: e g Groes
N . {1
. . 1 “LOLLAPALOOZA 96" $784.6
LUTHER VANDROSS Your Secret Life (LV/Epic) [ i ]
2PAC ! Ain't Mad At Ya (Death Row/interscope) National TOp 20 2 GARTH BROOKS $742.3
D'ANGELO Me And Those Dreamin’ Eves 0f Mine (EM)| | kerrw sweAT Nobody (EiektraZes) i ":E; DIANMOND :gf;-;
MAXWELL Ascensian ... (Columbie) BOME THUGS. . Days Of Our Livez (EastWesyEEG) S T RIAESTECAN P
:’L‘:g:;ﬁ?y"'gm‘“ﬁ" :"'55'”9 You (EastESIEEG) | | appag | Ain't Mad At Cha (Death Rowinterscope) e et e TIVAL §467.5
AALIYAH It YourN gm '3ﬁ1wx(n25'f§f;’2i)(;rouna/Auam) T02Stee oj(Blg0 Morer) 7 GEORGE STRAIT $460.4
R DU My Heart (L aFace/Arista) PO CENTHELS! T ) 8 HOOTIE & THE BLOWFISH  $396.9 |
\SLEY BROTHERS Fioatin’ On Your Love (T-Neck/sland) WESTSIDE CONNECTION Bow Down (Priority) 9 ALANIS MORISSETTE $393.0
AZ YET Last Night (LaFace/Arista) NEW EDITION I'm Still In Love With You (MCA) 10 STING $388.9
) N. DOGG /SNOOP ... Never Leave ... (Death Row/interscol 11 REBA McENTIRE $342.2
( D)
Information for week ending October 18. CRUCIAL CONFLICT Ride The Rodeo (Paflas/Universal) 12 STEELY DAN $331.7
’ — RZ /METHOD MAN .. Wu-Wear (Big Beat/Atiantic) 13 DAVE MATTHEWS BAND $326.6
f Rap Clty Top 10 ] MARILYN MANSON The Beautifut People (Nothingrterscope) IISMASHINGIEUNRKINS $295.0
“I i 15 JAMES TAYLOR $293.7
2PAC | Ain't Mad At Ya (Deatn Row/Interscope) BLACKSTREET No Digaty (Interscope)
DO OR DIE Po Pimp (Rap-4-LotNoo Trybe) ﬁg“ﬁ:g’éﬁ xgz 'Dg"v'osu°g‘o"'(’:fgt§)'“ (Atiantic) Among this week's new tours:
JAY-Zw/MARY J. BLIGE Can't Knock ... (Roc-A-Fella/Priorit) ‘ )
BONE THUGS .. Days Of Our Livez (FastWest/EEG) BRANDY/TAMIAKNIGHT/KHAN Missing You (EastestEEG) BRANFORD MARSALIS TRIO w
ROOTS Concerto Of The Desperado (Geffen) TOKI BRAXTON Un-Break My Heart (LaFace/Ansta) HIROSHIMA
A TRIBE CALLED QUEST Stressed Out (Jive) HELYAH SKELTAH Therapy (Priority) “LADIES OF NOTE”
WESTSIDE CONNECTION Bow Down (Lench Mob/Priority) JOHNNY GILL Lef's Get The Mood Right (Motown) JUDY COLLINS & ROBERTA FLACK
DE LA SOUL Itzsoweezee (Tommy Boy) DO OR DIE Do You Wanna Ride (Rap-A-Lot/Neo Trybe) LIFTER
OUTKAST Aliens (LaFace/Arista) 2PAC How Do You Want it (Death Row/interscope) KEIKO MATSUI
KEITH MURRAY The Rhyme (Jive)
. The CONCERT PULSE is courtesy of Polistar, a
- k ending O 7 Most requested for week ending October 11. publication of Promoters’ On-Line Listings, (800)
informationforweekiending Octoerg1B. 344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
OCTOBER 11-13

1 TheGhostAnd The Darkness $9.21
(Paramount)” z

2 The First Wives Club  $9.12
(Paramount)

3 TheLongKiss Goodnight $9.06
(New Line)*

4 The Chamber $5.61
(Universal)*

5 That Thing You Do!  $4.92
(Fox)

. 6 D3: The Mighty Ducks $4.16
Z (Buena Vista) %

7 The Glimmer Man $4.09
(WB)

8 Extreme Measures  $1.64
(Columbia)

9 Fly Away Home $1.60
(Columbia)

i 10Independence Day (Fox) $1.29

All figures in millions
* First week in release

Source: Entertainment Daia Inc.

COMING ATTRACTIONS:
This week’s openers include
“Get On The Bus,” starring
Ossie Davis and directed by
Spike Lee. The film’s 40
Acres And A Mule/interscope
soundtrack showcases music
by Blackstreet, D’Angelo,
Curtis Mayfield, A Tribe
Called Quest, Stevie Wonder,
the Neville Brothers, and
God’s Property f/Kirk Franklin.

“Swingers,” starring writer/
co-producer Jon Favreau, also
opens this week. The film's g
forthcoming Miramax/Holly- ¢
wood soundtrack sports Dean
Martin’s “You're Nobody ‘Til
Somebody Loves You,” Love
Jones’s “Paid For Laving,”
Count Basie & Tony Bennett's
“With Plenty Of Money And
You,” Louis Jordan’s “Knock
Me A Kiss,” Roger Miller’s
“King Of The Road,” George
Jones’s “She Thinks | Still
Care,” Average White Band’s
“Pick Up The Pieces,” Bobby
Darin’s “'m BeginningTo See The §
Light,” and music by King Floyd,
Joey Altruda, Big Bad Yoodoo
Daddy, and the Jazz Jury.

Openingin limited release this ¢
week is “Trees Lounge,” starring
writer/director Steve Buscemi.
The film’'s MCA soundtrack fea-
tures two cuts each by Brenda
Lee (“YouAlways Hurt The One
You Love” and “Break li To Me
Gently”) and the Ink Soots (‘I
Never Had A Dream Come
. True” and “I Understand [Just
. How You Feel]”) as well as
¢ Shane MacGowan & The
Popes’ “That Woman's Got Me
Drinking” and Hayden'’s title .
track. Songs by Bill Dezl & The
Rhondels, Patrick Tuzzolino, E
Craig Ross, the Mills Brothers,
and others complete the album.
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VIDEO

NEW THIS WEEK

¢ FILTER: PHENOMENOLOGY,
1137 DAYS ON THE SHORT
BUS (Warner Reprise)

This 95-minute interview, live
performance, and video clip
compilation highlights “Hzay Man,
Nice Shot,” “Dose,” “Jurassitol,”

. “Stuck In Here,” “Take Another,”
§ “White Like That,” and “Jnder.”
i
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Solk & Sterne To Reunite At New Loop?

xpect Greg Solk to be named PD at
the new WLUP/Chicago. The move
will reunite Solk with GM Doug

Sterne; they last worked together at
crosstown Evergreen Sports outiet WMVP.

WXXL/Orlando PD Adam Cook is
promoted to OM for WXXL & sister WJHM.
One of Cook’s first duties is to find a PD for
WJHM. Could that person come from within
Chancellor?

Look for Gary Spivak to assume Nat'l
Alternative Promo responsibilities at Atlantic,
but don’t look for the expectant father to
relocate to’New York before January.

WXLK/Roanoke, VA PD Sammy
Simpson splits to become Mktg. Dir. at
WWZZ/Washington.

Kudos to Virgin VP/Field Promo Jeffrey
“The Jesusmeister” Naumann, who came
up with the briflant idea to include the callout
research hook on the newest Virgin CD-Pro
by Maxi Priest, “Watching The World Go By.”
Given the industry’s continued emphasis on
callout research, will other labels follow his
lead?

} The Munster Mash ‘

Actor Al Lewis — best-known for his
role as “Grandpa Munster” on the '60s CBS-
TV show “The Munsters” — will be the emcee
for WKRQ/Cincy’s Halloween “Munster
Mash.”

Rumors

» |s all that format change chatter swiring around
SFX's KTXO & KARW/Dallas strictly smoke? Al-
thiough market rurmars have KTXQ fipping 1o CHRY
Rhythmic and adopting The Beat 10217 as its mon-
iker, is this all the carefully crafted concoction of SFX
Regional Mor. Dusty Black, who - in fact »— plans
o make na changes?

= Will Sean Roberison be promoted to WENZJ
Cleveland P07

 Any truth to that New York Post story aboutCBS
Radio's “Late Late Radio Show” co-host Steve
Mason being a strong candidate to take over NBC-
TV’s “Later” in the wake of host Greg Kinnear’s
impending departure?

Speaking of scary stuff ... WHOT/
Youngstown overnighter Jim Lobby is
breathing a little easier these days after having
been buried alive for 29 hours in a stunt that
raised thousands of dollars and tons of food for
a local charity.

Congrats to KROQ/L.A. Promotion Dir. —
and former R&R sales star — Stacie Seifrit,
who'’s recently been elevated to Dir./Sales &
Mktg for the station. Amy Stevens takes
Seifrit's previous post, coming from a similar
slot at KKLQ & KIOZ/San Diego.

KUTQ/SLC flips calis to KURR; Chet
Buchannan remains PD.

} 1 Confess <
KFRE-AM & KMPH-FM/Fresno news

reporter Steven Diddy confessed to
kidnapping and killing two-year-old Matthew
Moorby, according to the Fresno Bee.

Moorby’s pajama-clad body was found in
a lake on February 8, two days after the boy
had been reported missing. An autopsy
determined Moorby had drowned.

Diddy complained of feeling ill on
Thursday (10/10), leaving the Country-News
combo at noon and turning himself in to the
police at 1:40pm. KFRE & KMPH fired him the
next day. Interestingly, Diddy had quit his job at
the combo on February 11 and had been
rehired on August 10.

Radio psychotherapist Dr. David Viscott
— who hosted a call-in talk show on KABC-
AM/L.A. from 1980-93 — was found dead from
an apparent heart attack on Monday (10/14).
He was 58.

Condolences to WCBS-FM/NY moming
star Harry Harrison, whose 31-year-old son,
Brian, died in an auto accident last week.

Congrats to R&R Music Editor Steve
Wonsiewicz and Warner-Reprise/Nashville
VP/A&R Paige Levy on a new addition to their
family. Son Ethan Bron joined them October 4.

Continued on Page 24
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Does your call-out research company use the same people over & over?
You control panel building with ComQuest. What a concept.

CALL-OUT MUSIC RESEARCH FOR THE NEXT MILIENNILM
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7 DAYS AGO

* #1 Most Played & Requested Record at WCHZ/Augusta

* #2 Most Played Record at 99X/Atlanta
* Over 3,000 Total Units Sold in America

v

21 DAYS AGO

* Top 5 Callout Research 99X/Atlanta
* #1 Phones at WIQB/Ann Arbor
WRAX/Birmingham Re-Adds “Love Songs™
Over 5,000 Total Units Sold in Nashville

v

49 DAYS AGO

* The Edge/Albany Adds “Love Songs”
* The Edge/Albuquerque Adds “Love Songs”
» Cotton Club/Atlanta - Sold Out (750)
* Flamingo's Night Club/Knoxville - Sold Out (500)
* Five Points Music HallBirmingham — Sold Out (750)

v

70 DAYS AGO

* #1 Phones WRLG/Nashville
+ 99X/Atlanta Adds “Love Songs”
* WCHZ/Augusta Adds “Love Songs”

v

84 DAYS AGO

* #1 Phones KTOZ/Springfield
* WRLG/Nashville Adds “Love Songs”

v

98 DAYS AGO

* KTOZ/Springfield Adds “Love Songs”
* WIQB/Ann Arbor Adds “Love Songs”
* WRAX/Birmingham Adds “Love Songs” (for the first time)

v

FLEMING & JOHN
“LOVE SONGS”
AIRPLAY NOW!

celebrating our 289th day in business

4
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eal
Fly Like An Eagle

the new single from the soundtrack album

SPACE JAM The Motion Picture
starring Michael Jordan and Bugs Bunny
OPENS EVERYWHERE - NOVEMBER 15th

EXECUTIVE ALBUM PRODUCERS: KEN ROSS, CRAIG KALLMAN & DOMINIQUE TRENIER
EXECUTIVE IN CHARGE OF MUSIC FOR WARNER BROS. PICTURES: GARY LEMEL
MANAGEMENT: 808 CAVALLD/REBECCA MOSTOW

surf atlantic: hitp://www.atlantic-records.com
hitp://www.spacejam.com
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1996 ATLANTIC RECORDING CORP A TIME WARNER COMPANY

STREET TALK-_

Continued from Page 23

Growin’ Up
Last Friday (10/11) night at Westwood
One’s NAB convention party, veteran talk
hosts Tom Leykis and Doug “Greaseman”

Tracht were reminiscing about growing up in

the '50s and '60s.
Leykis was telling Tracht about this one

kid who lived across the street from him in the
Bronx, Lee Harvey Oswald, who grew up to

assassinate President John F. Kennedy.
That's when the Greaseman learned he'd
grown up only two blocks away from Leykis!

Rumbles

* WOGY-FM/Memphis PD Polly Wogg and MD
Ronnie Rice (aka Hopalong Cassidy) flip re-
sponsibilities; Rice becomes acting PD as Wogg
concentrates on the morning show and adds MD
duties.

*» Country KCDI/Tucson changes calls to KSJM
and flips to CHR/Rhythmic. Look for the station to
program up to 25% Spanish music. Former cross-
town KOHT NSM Isaac Ruiz becomes GM, ex-
KOHT Sales Mgr. Rick Verdugo takes GSM/OM
duties, and former KLAX/L.A. PD Jesse Rios cops
the PD slot.

* Mimi Griswold has been named OM for the
Radio Corporation. She'll be overseeing program-
ming for Alternative WKRL/Syracuse and WKLL/
Utica-Rome, NY, while retaining programming re-
sponsibilities for Classic Rock WTKV-FM & WTKW-
FM/Syracuse and WRCK/Utica-Rome.

* KXLK/Wichita becomes Broadcast Architec-
ture’s latest NAC client; PD Dennis Kincaid exits.
Look for new calls shortly.

In other Wichita news, KKRD PD Jack Oliver
adds GM/OM duties for KKRD and sisters KRZZ
and KNSS.

* WSMK/South Bend, IN moves from CHR/
Rhythmic to Urban Contemporary with a live full-
time airstaff. Wendy Coffman remains GM; Jeff
Rider will be PD.

* KHTY/Santa Barbara, CA PD Damion Young
adds programming responsibilities for crosstown
sisterKIST.

* WDEZ-FM/Wausau, Wi welcomes new PD
Brian Kelly, coming from an AE post at WTSO-AM
& WMLI-FM/Madison, WI.

* UC KZWA/Lake Charles, LA PD/afternoon driv-
er Randolph Walker exits; morning man B.B. Davis
and MD James Williams become acting PDs. Wil-
liams takes over the afternoon drive duties, too.

* KKUZ/Ft. Smith, AK flips from Country to CHR/
Rhythmic and new calls KMXJ under owner/PD Ted
High Jr.

* KMPC/L.A. midday talent Bob Heckler exits;
he's replaced by Marilyn Kagan.

* Former KHKS/Dallas midday maven LeighAnn
Adams segues into a similar shift at KIBB/L.A.

* Parttimer Donna Rodgers becomes the new
MD at WRCN/Long Island.

¢ After running jockiess for two months, the live
airstaff — minus aftemoon driver Reggie Louque,
who exits — returns to WLSS/Baton Rouge.

* KZFM/Corpus Christi, TX PD Charlie Maxx will
exit on December 19 to be MD/midday maven with
PD/hubby Jay Gleason (formerly PD at crosstown
KRAD) at WFNQ/Greenville, SC.
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* Paul Anovick elevated to Major Market Radio Sales
President.

* Steve Oshin upped to KBIG/L.A, VP/GM.

* Tim Sheehan becomes WRCN/Long Island PD.

* Harv Alan named WZGC/Atlanta PD.

* Chris Ebbott appointed PD for KISO-AM, KOY-AM,
KYOT-FM & KZON-FM/Phoenix.

v

¢ Pat Duffy named KRTH/L.A. VP/GM.
* Larry Wexler upped to WKSZ/Philly President/GM.
* Business Radio Network sets Steven Winter as
President and Robert Welch as VP/Finance
& Administration.
* KVI/Seattle goes Talk with Brian Jennings as PD.
* Bill Pugh becomes WRXL/Richmond PD.

-

* Bill Bennett joins MCA Records as
VP/Album Promo.

* Joel Salkowitz named WQHT/NY PD; Steve Ellis
becomes MD.

* Ric Lippincott returns to WYTZ/Chicago as PD.

* CHR WGCL/Cleveland becomes WNCX, with
John Gorman as VP/OM and Denny Sanders as PD.

» Sean Lynch upped to KKRZ/Portland PD.

* Dave Reinhart tapped as WLW/Cincinnati PD.

)\ 4

* Al Coury forms Network Records;
Elektra/Asylum to distribute.

* Dave Denver (aka Ric Lippincott) named
WLS-AM & FM/Chicago PD.

* Max Floyd joins WKLS/Atlanta as PD.

* Jack Casey becomes WMJX/Boston PD.

N4

* Robert L. Canada Jr. named
WGH-AM/Norfolk Program Mgr.
* Billy Juggs becomes KMET/L.A. MD.
¢ Heftel sells WKTQ (13Q) & WSHH-FM/Pittsburgh

A
Records

¢ Former Columbiatocal Dallas promo mgr. David
Newmarkgoes toWork as Regional Southeast Pro-
mo Mgr./Dallas. He replaces John Gray, who seg-
ues to Work Regional Northwest Promo Mgr., based
out of San Francisco (replacing Hugo Cole). Also
new to Work is Steve Rabeor, who becomes Re-
gional Promo Mgr., based out of Chicago. Rabeor
was most recently EMI’s local St. Louis promo rep.

¢ Expect Damon Grossman — formerly with Tag
— to join Silvertone for West CoastAitemative Pro-
mo duties.

* MCA Records re-upped its long-term joint ven-
ture agreement with Radioactive Records until 1999.

* All formats

* No boilerplate

* No syndication

CusToM PUBLISHING &
MARKETING GROUP, INC.
POB 1150 ¢ JUPITER, FL 33468-1150
CEM (561)743-0548 745%40
http:/home.earthlink.net/~cpmgrp/
F O R RAaDIi1o
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WE CAN’T
SIMPLIFY
YOUR LIFE.

BUT WE CAN
SIMPLIFY
YOUR AIRPLAY.

At Elektra, we know that radio life is complicated enough. The last
thing you need is to have to choose a song that doesn’t test & request.

- SIMPLY RED nit singie “ANGEL."

it’s from the forthcoming SIMPLY RED GREATEST HITS album (in-stores 10/22)
and is currently featured on the SETIT OFF soundtrack (soundscan rank #7 ).

Ratings made right.
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Continued from Page 1
correct the errors of docket 80-90
through consolidation.”

But he also warned that battles with
regulators are not over: The industry
“must now convince an ill-guided Jus-
tice Department in understanding that
radio is but a small part of the total ad-
vertising marketplace, so we can uti-
lize the economies of scale envisioned
by Congress when it passed the Tele-
com Act.”

Fritts also called for reform of polit-
ical campaign regulations that force
broadcasters to sell airtime to politicians
at the lowest unit rate. ] take great um-
brage at the idea of confiscating broad-
cast time to subsidize political cam-
paigns.”

Fritts’s comments about the Justice
Department were seconded by Infinity
Broadcasting CEO Mel Karmazin,
who topped off a radio ownership sem-
inar with a plea to the FCC that it lean
on the DOJ to stop slowing the license
transfer process. But precious few group
operators were otherwise willing to clock
in with their opinions about the matter.

At a separate panel. FCC Commis-
sioner Susan Ness touched on the de-
veloping relationship between the Com-
mission and the DOJ: “Are we work-
ing in cooperation with the Justice De-
partment? Yes. Are we bound by what
they say? No.”

Certainly, the effects of the telecom
bill was topic No. 1 at a group heads ses-
sion moderated by former Shamrock
Broadcasting Chairman Bill Clark.
Jacor CEO Randy Michaels declared,
“Everybody this week has been talking
about how to run 100 stations ... but no-
body’s ever done it before — how can
we know? Experts are in real trouble in
times of fundamental change.”

The panelists also agreed that com-
petition is not radio vs. radio anymore:
the real competitors are newspapers and
television. “For years, radio has been
the little brother of the media industry.
Now we have an opportunity to become
an equal partner with other media,” said
CBS Radio President Dan Mason.
(Details of this session: Page 1).

Digital Display

Thanks to telecom, digital radio was
on this year’s back burner. Although
the independent satellite digital audio
radio (DARS) panel has still not made
its recommendations to the FCC, Com-
missioner Ness predicted the new spec-
trum will be auctioned by the beginning
of next year. Ness said the Commission
1s “emphasizing the unique benefits of
DARS while minimizing the harm to
terrestrial broadcasters.”

Proponents of in-band. on-channel
(IBOC) DAB took full advantage of the
opportunity to champion their systems
in the IBOC-friendly NAB atmosphere.
In a letter to Fritts, Westinghouse Chair-
man Michael Jordan pledged the “high-
est level of corporate commitment” to
IBOC field tests.

Bernee Strom, President of USA Dig-
ital Radio (a partnership between West-
inghouse and Gannett), reiterated that
USADR “did not withdraw from the
[EIA] field tests. The EIA stopped ne-
gotiating,” he said, proclaiming that the
USADR IBOC system is far from dead.

A representative from the Canadi-
an Assn. of Broadcasters gave the As-
sociation’s usual pitch for the Eureka-
147 (out of band) system, as did Delco
Electronics’ Scott Wright. Panelists
agreed the FCC is becoming increas-
ingly interested in DAB (particularly
since the tests are taking so long) and
anticipated that the FCC will play a “less
passive role” in the near future.

EEO: ‘Business As Usual’

Attempts to shed light on EEO re-
form was not a high point of the con-

vention. The session “Equal Employ-
ment Opportunity — New Rules &
Rights On The Horizon” was likely
misnamed. The new rules haven’t been
made clear, and it doesn’t look like
they’re on the horizon, either. When
asked when radio could expect move-
ment from the FCC on EEO streamlin-
ing, panelist John Wells King of Ha-
ley, Bader & Potts laughed, “Not any-
time soon,” adding that election year
politics has essentially stalled the pro-
cess. The speakers encouraged broad-
casters to assume things are “business
as usual” and continue to keep detailed
recruitment records.

At another EEO session, the FCC’s
Chuck Kelley suggested that broad-
casters recruit minorities for every open
position — even if they already know
who they are going to hire. He added,
“[The FCC] would never encourage
you to hire anyone but the best candi-
date for the job.”

On the financing front, consolida-
tion’s next target is mid-sized markets.
Media Venture Partners’ Brian Cobb
predicted at the Dickstein, Shapiro,
Morin & Oshinsky “Broadcast Financ-
ing ForThe 1990s” conference, “Some-
day, someone will own 500 stations.
Maybe there will only be 100 owners
in the country.”

More opinions regarding the Depart-
ment of Justice were registered: ““Some-
body should have thought about what
was going to happen before they passed
the telecom bill ... You’d think there
would be some communication be-
tween Justice and the FCC,” said Com-
munications Equity Associates Sr. VP
Gretchen Shugart.

Dereg Diplomacy

A host of sessions addressed the day-
to-day operations level. At one entitled
“Corporate Shootouts Coming Your
Way,” KSD-AM & FM & KYKY-FM/
St. Louis PD Smokey Rivers asked,
“What happens in the combo hallways
when one station’s ratings go way up
and another station’s numbers crash?”

“It’s a little easier for GMs,” ac-
knowledged Mark Steinmetz of
KQRS-AM & FM/Minneapolis. “We
have a party together. We share in each
other’s joys and ease each other’s pain.”

But that doesn’t always work, point-
ed out Chuck Finney of Secret Com-
munications. When that happens, the
down stations “might not be ready to
party,” said Finney.

Members of the panel — moderated
by ABC Radio’s Robert Hall — also
suggested there probably won’t be a
rush to put combos under one roof, since
he believes groups will continue to swap
and sell stations for some time.

And yet another panel addressed the
burning consolidation question:
“Should You Run Multiple Stations
With Just One Manager?”

“Consolidation doesn’t mean every-
one is going to lose their jobs. We are an
understaffed industry,” remarked Chan-
cellor Broadcasting’s Steve Dinetz.

American Radio Systems co-COO
John Gehron warned the radio market
1s “playing catch-up, and we have to be
sure we don’t make mistakes.” The
panelists seemed hesitant to encourage
too many staff cuts. In particular, they
agreed stations now need a larger sales
staff, not a smaller one. Dinetz said, “If
you can hire 50 people to get you 10%
of the ad revenues in your market, hire
them.” He added that GMs, in his opin-
ion, are “the most important people in
the industry.”

New ASCAP

Contract Saves $$$
The radio industry will save an esti-
mated $22 million in music license fees
over the next five years based on a new
contract with ASCAP that was ham-

anany amaricanradiohistonscom

mered out after more than a year of ne-
gotiations by the Radio Music License
Committee. RMLC Exec. Director
Dave Fuellhart said the new five-year
pact will freeze ASCAP rates at their
current levels: 4.22% for the first 10%
of music-weighted hours (up to 400),
and 2.135% of revenue subject to fee
thereafter.

Fuellhart provided an example of the
fee structure: A station with adjusted
gross revenues of $1 million and 1042
yearly weighted music hours during
morning drive would have $251,680 in
revenue subject to the fees. In the end,
a station would be paying about $9833
annually for music rights. However,
Fuellhart stressed that the agreement in-
cludes three circumstances in which
ASCAP will refuse stations new licens-
es: any station owing past license fees
to ASCAP; any station failing to sub-
mit all required monthly and annual re-
ports; and any station submitting the re-
ports but failing to pay all license fees,

Stations will have 45 days after the
agreement is signed to get current with
ASCAP. The contract is pending ap-
proval of the Southern District Federal
Court of New York and will be retroac-
tive to January 1, 1996.

At a trade media news briefing, Ar-
bitron GM Pierre Bouvard said his
company is successfully addressing
three main concerns that were previous-
ly ignored: sample sizes, response rates,
and young male proportionality.

Among the itens on comipany Pres-
ident Steve Morris’s plate: Raise the
research standards for the Scarborough
qualitative service and obtain EMRC
accreditation. Morris also said R&D on
Arbitron’s so-called people-meter is
continuing, but he hinted that support
from international broadcasters will be
required to make electronic measure-
ment financially viable.

McLaughlin Honored

Veteran radio exec Edward F.
McLaughlin was awarded the NAB’s
1996 National Radio Award for his life-
time contribution to broadcasting.

After a long career at ABC Radio,
McLaughlin discovered Rush Lim-
baugh and helped rekindle the network
Talk radio industry. He told luncheon
attendees that, in “consolidation ma-
nia,” they should not lose sight of what
really brings in radio ratings and reve-
nues: “It’s the programming. 1t’s still
programming. It's the show that
counts.”

McLaughlin was followed by enter-
tainer Dolly Parton, who told the
broadcasters, “I am with my people —
radio tycoons.” Parton reminisced
about how, as a youngster, she sang on
her hometown WSEV-AM, which she
now owns in tandem with WDLY-FM.
And she didn’t miss a beat in market-
ing, plugging her radio stations, her
Dollywood theme park, and her new
CD “Treasures,” appealing to broad-
casters for airplay: “I need the money.
Don’t snicker — it takes a lot of mon-
ey to make a person look this cheap!”
She ended her performance with a
song about radio written especially for
the occasion.

NAB On The Net

While some radio broadcasters are
already becoming masters of their (In-
ternet) domain, the Radio Show’s *Net-
related sessions showed there’s plenty
of room for further growth and evolu-
tion within the medium.

NAB devoted one seminar per day
to the Internet, starting with a Wednes-
day crash-course primer on what it is
and how it’s used. The issues covered
increased in complexity each day, cul-
minating in a seven-hour Internet Boot
Camp session on Saturday.

1996 Marconi Award Winners

etroit’s 74-year-old WJR-AM, an ABC-owned News/Talk outlet, cap-

tured the Marconi Award for Legendary Station of the Year. Pre-
sented by the NAB before a Saturday evening (10/12) dinner crowd of
nearly 3000 packed into the Los Angeles Westin-Bonaventure Hotel, the
station beat out KING-FM/Seattie, KSL-AM/Sait Lake City, WHAS-AM/
Louisville, and KNX-AM/Los Angeles. Other winners:

e Country Station: KMPS/Seattle

® Jazz Station: KPLU-FM/Tacoma, WA
® News/Talk/Sports Station: WFAN-AM
® Oldies Station: WQSR-FM/Baltimore
® Religious/Gospel Station: WMBI-FM/Chicago [

® Rock Station: WFBQ-FM/Indianapolis |

® Spanish Station: KLTN-FM/Houston l !
® Urban/R&B Station: WJLB/Detroit

® Major-Market Station: WFAN-AM/New York

® Large-Market Station: WHAS-AM

® Medium-Market Station: KSSN-FM/Little Rock
® Small-Market Station: WRGA-AM/Rome, GA
® Major-Market Personality: Hudson & Harrigan, KILT-FM/Houston
® Large-Market Personality: Coyote Calhoun, WAMZ-FM/Louisville

® Medium-Market Personality: Bruce Bond, WNNK-FM/Harrisburg |
® Small-Market Personality: Michael H. McDougald, WRGA-AM

® Network/Syndicated Personality: Paul Harvey,
“Paul Harvey News & Comment,” ABC Radio Networks/Chicago |

o AC/EZ Station: WLTE/Minneapolis

® Big Band/Nostalgia Station: WMMB-AM/Melbourne

® CHR Station: KDWB-FM/Minneapolis

o Classical Station: WGMS-FM/Rockville, MD (Washington)

L
|

The question that arose most fre-
quently was “Will the World Wide Web
make me money?” Panelists answered
with a resounding “yes™ — several
speakers referred to a recent Jupiter
Communications study estimating
that web advertising will become a $5
billion business by the year 2000. And
WNNX (99X)/Atlanta VP/GM Mark
Renier pointed out that his station’s
ability to run an interactive web site
promotion helped it win a recent
$10,000 buy.

Live audio streaming was another
hot topic. With streaming software be-
coming more advanced and Arbitron
now recognizing Internet listening in
diaries, cybercasting is on its way to-
ward becoming an alternate means of
broadcasting. “There aren’t that many
people that can listen to radio on the
‘net,” Intervox’s Peggy Miles admit-
ted, “but last year, nobody could ... and
that’s changing fast.”

Before any of that happens,
though. there remains a basic need
to gain a better understanding of the
technology: Hardware glitches de-
layed demonstrations and perplexed

presenters a number of times duriz
the sessions.

In contrast, the convention itse
ran smoothly — most attendees lau
ed the smooth flow of sessions ar
clockwork events. To top that off, th==
were no scary hotel snafus like the on:
experienced in the lobby of the West
Bonaventure at the 1994 conventie
inL.A.

What’s more, the exhibit hall w
located just below the meeting roox
this year, as opposed to their compz
atively distant location in *94.

The only grumblings — minor q
they were — were about low exhi
hall traffic and the disparate locatiof
of the two radio “headquarters” hot

This year’s show also marked dﬁ!
end of a four-year marriage of i
NAB, RTNDA, and SMPTE convei
tions. The NAB and RTNDA will stag
their 1997 programs at the New
leans Convention Center next fall (t
NAB program runs Sept. 17-20) bx
fore going their separate ways.

Also reporting: Jeffrey York:
Heather Van Slooten, Julie Gidlos
Adam Jacobson, Jeff Axelrod.

Kingston

Continued from Page 3
Mitchell Mandell, (o declare victory
in this round. “This amounts, for pur-
poses of this motion, as a complete vic-
tory for Steve,” he said.

Mandell accused Chancellor of
playing games with “procedural tech-
nicalities rather than proving that Steve
actually did anything wrong. The judge
made it clear that they are not going to
be able to do that.”

Mandell hinted that Kingston may
consider filing a defamation counter-
claim against Shamrock Broadcast-
ing. (Shamrock initiated the proceed-
ings; it was subsequently bought by
Chancellor.) “We believe the manner
in which they are handling this evi-
dences an intent to ruin Steve in the
industry.”

Chancellor attomey Matt Leibow-

itz denied any attempt to defame King
ston and disputed Kingston’s claim f
victory at this stage of their legal ac
tion.

“He won a skirmish, but any firs
year law student would have told yu
he was going to win,” Leibowitz sai¢
“We did this because the only proce
dural way to stop somebody from stome
walling is to go through this proces.
The judge didn’t deny the damages 7
she didn’t even reach that question.”

Leibowitz said that Kingston has “ac
mitted to” 25 of the 27 claims made i
their original complaint about King
ston’s alleged non-compete violation.
“He’s now admitted the basis of ot
case.”

But Leibowitz himself admitted th:
the latest legal round only breaks th
“logjam” so that the meat of the cas
can now proceed.
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3oulos
Continued from Page 1

orts is that much more important, wheth-

|
|

ritbe through new technologies like web |

ites or the marketing of our bands
hrough avenues other than radio.”

Boulos told R&R, “I'm pretty ec-
Itatic about joining a company of this
tature. Epic is one of the best record
-ompanies in the business — if not the
sest — and I think it’s great to be of-
ered this opportunity.”

Boulos began his career in 1976 at
_ondon Records, where he served as
_ocal Promotion Manager until being
1ipped to National Promotion Manager
n 1979. He then joined RCA Records
s New York LPM and came to Island
Records in 1983 as Northeast Regional
’romotion Manager. In 1985, Boulos
'ook on the Northeast Regional Promo-
ion Director post at Mercury Records.
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Digital

Continued from Page 6

partners of USA Digital Radio (US-
ADR) ... I want to assure you that
Westinghouse is committed to pro-
viding USADR with the resources
necessary to continue its develop-
ment of a viable DAB system for the
United States,” Jordan wrote.

Bernee Strom, President of US-
ADR (whose other partner is Gan-
nett), reiterated that USADR “did
not withdraw from the [EIA] field
tests. The EIA stopped negotiating
“and proclaimed that the USADR
IBOC system is far from dead.”

Later in the week, USADR said it
had completed reviews of IBOC and
the USADR technology. “Third-par-
ty review has concurred with our
conclusion that IBOC is quite viable
and that all technical issues can be
addressed to the satisfaction of broad-
casters and regulators,” Strom said
in a release.

AT&T/Lucentalso pulled its sys-
tem out of the EIA tests when the
DAB subcommittee could not find a
host station for the field tests. “I feel
bad about that.” said Greater Me-
dia’s Milford Smith, who is on the
DAB subcommittee. “We should
have been able to do something about
[finding a host station]. Nevertheless,
IBOC is the best system for the U.S.”

FCC Increases
DAB Interest
A representative from the Cana-
dianAssn. of Broadcasters gave the
usual pitch for an out-of-band, Eure-

ka-147 system, as did Delco Elec-
tronics’ Scott Wright. Panelists
agreed the FCC is becoming increas-
ingly interested in DAB (particular-
ly since the tests are taking so long)
and anticipate the FCC will play a
“less passive role” in the near future.

Satellite-delivered digital radio re-
ceived limited mentions. Although
the independent satellite digital au-
dio radio panel has still not made its
recommendations to the FCC, Com-
missioner Susan Ness said the new
spectrum will be auctioned by the be-
ginning of next year. At the “FCC
Policymakers Breakfast” at the NAB
convention last week, Ness said the
FCC is “‘emphasizing the unique ben-
efits of DARS while minimizing the
harm to terrestrial broadcasters.”

In u keynote speech Fritts said,
“We strongly believe the IBOC con-
cept is clearly superior to the Eureka
system ... IBOC is our industry’s best
chance to ensure that radio does not
become a second-class citizen in the
digital revolution.” He added, “NAB
will continue to lead the charge
against satellite-delivered radio. We
believe this concept could very well
destroy the great service of localism
we provide to our respective com-
munities ... we must raise our voices
in unison on Capitol Hill and at the
FCC.”

Nevertheless, many broadcasters
are still bucking the changes. One au-
dience member at the DAB panel
groused, “We don’t need digital ...
our stations are good-sounding sta-
tions as they are.”

SFX

Continued from Page 1

group of stations and we are ex-
tremely excited to be entering three
new markets, particularly since we
will enter Pittsburgh with the top two
stations and Indianapolis with the
No. | station,” said Sillerman. “In
terms of revenue, our station groups
will rank No. 1 in Pittsburgh and
Indianapolis and No. 2 in Cleve-
land.”

Sillerman said, “[Secret Presi-
dent] Frank Wood has done a su-
perb job in building this group, and
our intention is to stay on the same
track and keep taking these stations
higher.”

The deal marks SFX’s entry into
the Midwest, and “we can think of
no better entrance than with stations
of this caliber,” Sillerman said.

Three-City Trip
Because the rumor mill was in full

gear and there was “a substantial
likelihood” that the deal would hap-

pen, Secret’s Wood said he and oth-
er company officers visited all three
cities last week and “broke the news
to the staff” about the pending sale.
“The was no reason not to,” Wood
told R&R. “Initially there was a lit-
tle unhappiness, but it's the way of
the business. We read about it every
week. They were not surprised.”

This week, Secret chartered a
plane and flew to each city to intro-
duce SFX brass. Wood said he ex-
pects Michael Feral to run the SFX
cluster, but that the transfer could
take until June 1997.

Wood, who describes himself as
being “in the last year of the {25-54]
demo,” first joked that after the deal
he would “join a broadcasters bowl-
ing league” or possibly create the
“broadcast division of AARP.” He
then said he had no intention of re-
tiring, but declined to offer specif-
ics.

The deal gives SFX a total of 79
stations: 45 it already owns, and 34
awaiting government approval for
ownership transfer.

- Changes

Continued from Page 16

MD ... KLVY/Dubuque, IA morning
driver Dan Tooker segues to KFRX/
Lincoln, NE ... CHR/Rhythmic
WSGF/Savannah, GA PD Eric
Stevens exits ... At WSKS/Utica-
Rome, NY, former WFBC/Greenville
swinger Bill Catcher is named PD/
afternoon driver, replacing Becky
Meyers, while former WHEN/Syra-

cuse middayer Diane Chase becomes
APD/MD/middays, replacing Steve
Lawrence. Meanwhile, former
WOWC/Birmingham morning driver
Scott McKay joins for momings, Steve
Kelly comes aboard for nights, and Ni-
kki Nite segues tooverights ... KCAQ/
Oxnard-Ventura, CA morning driver
Hal “9000” Abrams joins nearby
KHTY/Santa Barbara for similar duties
... WKFR/Kalamazoo, MI middayer
Mark Anderson exits for the PD slot
at WYSS/Sault Ste. Marie, MI.
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STEVE WONSIEWICZ

Telling The Story

LI Top programmers go on the record to support developing records

Every week record labels flex their promotional muscle to
tell the story behind budding singles at radio. It’s often an
enormous challenge and creativity is key.

Two different California programmers were recently giv-
en industry spotlight on two separate songs that were smash
hits at their stations. KFMB/San Diego PD Tracy Johnson
was the first to play “Mouth” by Merril Bainbridge (Univer-
sal). KMEL/San Francisco MD Joey Arbagey drafted a very
sincere letter to the industry about his support for “Ascension
- (Don’t Ever Wonder)” by Maxwell (Columbia).

Utilizing influential pro-
grammers in promotion efforts is
nothing new. The difference with
these recent ex-
amples is the
uniqueness of
the campaigns,
the program-
mers highlight-
ed, and the
strong commit-
ment and fol-
low-through by
the labels.
These case stud-
ies also go a
long way toward
pointing out the pros and cons of
linking an artist with a programmer.

Word Of (Big) Mouth

Johnson recalls his first experience
with “Mouth.” Universal brought
him the record around the middle of
June and solicited his advice since
they were seriously considering sign-
ing the artist. Later, he says, Univer-
sal came back to him and said they
wanted to “use me as the centerpiece
for the song. They asked if I would
be interested. I thought they would
simply put a picture of her in an ad
with a quote by me. The next thing
knew they had turned it into a whole
marketing campaign.”

That campaign initially featured
a gagged Johnson and the headline
“Tracy Johnson Has A Big Mouth,”
which caught the attention of many
programmers. Turns out Universal

This campaign had
people talking before
the record came out. |
should know because
1 received enough
phone calls about
what | did. | think it
also shows the labels
are getting smarter
about how they

market their records.
— Tracy Johnson
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Joey Arbagey
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came to the right guy, as Johnson
believed strongly in the song’s hit
potential at Star 100.7, and he add-

Jerry Blair Tracy Johnson

ed it out of the box. The net result:
One of the biggest records for the
station in over a decade, a point
stressed in most promo materials.

Even though he was the focal
point, Johnson says Universal rolled
out “one of the most creative ad cam-
paigns in a while. This campaign had
people talking before the record came
out. I should know because I re-
ceived enough phone calls about
what I did. I think it also shows the
labels are getting smarter about how
they market their records.”

Commenting on any benefits
KFMB received in being part of the
campaign, Johnson says, “It’s some-
thing we’re very proud of — to be
known as the station that helped ex-
pose her music nationally. We al-
ready have a pretty good reputation
in the industry, but it helped rein-
force to the labels how powerful we
can be in breaking an artist.”

Another benefit KFMB picked up
was recognition in its own backyard.
“When we started playing this record
the retailers couldn’t stock the sin-
gles until the first of November. We
got so many calls from record stores
asking us to either stop playing the
song or to help them get copies. That
definitely helped our profile.”

The link also shows how impor-
tant radio-record relationships can
be in breaking acts. “[Universal VP/
Promotion] Mente Lipman and [Sr.
Director/A&R and Research] Marc
Nathan, who found Merril, are very
good friends of mine. There were
working for a brand new label, look-
ing for their first big break-through

i ———

hit, and they believed Merril could
be a long-term artist for them. I
wanted to help out, although I
wouldn’t have done it if it wasn’t
such a great record.”

Right Type Of Station

Lipman agrees that having a
champion at radio can make a huge
difference. “Look at what’s happen-
ing at Columbia. There’s no ques-
tion [KMEL/San Francisco MD]
Joey Arbagey has helped heighten
interest in Maxwell at crossover.”

Identifying the right type of sta-
tion is crucial, however. Says Lip-
man, “It’s more
effective when
: :-. it’s a more main-
stream station
that prides itself
" | in playing mass-

| appeal records.
How many times
have you seen a

programmer talk
up a record that
“ nobody else in

the country is

playing or can
play? As for Tracy, he’ll be the first
to admit he’s a conservative pro-
grammer. People know he’s not the
kind of guy constantly up on his
soapbox hyping records. That’s a
big reason the campaign was effec-
tive.”

Lipman cautions, however, about
going to the well too often when it
comes to selecting certain stations
for promo campaigns. “We can’t do
anything with Tracy for a long time.
If we do, it’s going to look like a
scam. Programmers are going to
resent it if you keep going back to
the same people.” Egos also are
going to come into play, he says.
That can be used, however, to the
label’s benefit. Lipman says one
major-market AC PD who was not
on the record told him, ““We have
no intention of playing it. Biggest
hype job of the year.” He even ad-
mitted his own ego might be a part
of it, but that he ‘didn’t care what’s
happening in San Diego. 1 care
about my own market.”

“My response was the fact that we
were talking about it meant the cam-
paign was effective; that it was de-
signed to heighten interest in the
project and not about how great Tra-
cy Johnson is. The point I was try-
ing to get across was that anytime a
programmer in a major market says
a song is the biggest record in 12
years, you have to take notice.” For
better or worse, Lipman admits that
it’s the major-market stations that
usually make the difference. “You
can have the No. 1 most-played or
requested record at some of the

Monte Lipman

—_ waann americanradiohictaornsz cam
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SOUND DECISIONS

| was kind of annoyed that people were letting
this nearly slip through the cracks. It’s
important for people in our position to educate
our audience and the industry on new music

because so much of what comes out is formula.
— Joey Arbagey

smaller stations and nobody is go-
ing to care.”

Artists Who Need
Champions

Arbagey agrees that in certain
cases new artists need vocal cham-
pions at radio, especially when their
music is hard to categorize. In fact,
in an ad appearing in R&R, Arbagey
went so far as to tell programmers
that, “If you can’t hear this record
you shouldn’t be in radio.”

He says, “I was kind of annoyed
that people were letting this nearly
slip through the cracks. It’s impor-
tant for people in our position to
educate our audience and the indus-
try on new music because so much
of what comes out is formula. Max-
well’s music is so unique. I felt his
passion coming through the record.
That’s why I decided to step it up
100% and get totally behind it.”
Arbagey says it’s something he
probably won’t do often. “I know I

It's more effective
when it’s a more
mainstream station
that prides itself in
playing mass-appeal
records. How many
times have you seen a
programmer talk up a
record that nobody
else in the country is
playing or can play?
—Monte Lipman

stepped out pretty far on this one,
but I did it because I felt so passion-
ate about the record. I would never
do what I did if I didn’t truly believe
in the music and the artist. But not
that many records come across my
desk like this.”

As for any fallout, he notes, “My

peers were getting a little irritated
because they were sick of hearing
me. However, I didn’t feel I would
lose any credibility in the industry
because I know [Maxwell’s album]
‘Urban Hang Suite’ is it. At the time
I didn’t care if the song didn’t get
more airplay. I just wanted it to get
heard and let the audience decide.”
Now that he’s been the center of at-
tention for a record, Arbagey says he
would “definitely take a second look if
I see somebody stepping out and put-
ting themselves on the line. We have
to remember that while this is a busi-
ness it all comes down to the music.”

‘Breaking An Artist’

Sums up Columbia Sr. VP/Pro-
motion Jerry Blair, “There’s a short
list of programmers who truly ap-
preciate artists and their music as
opposed to being concerned only
with songs. With Maxwell we felt
that Joey would fall in love with the
music, which thankfully he did, be-
cause we know what he likes. His
love [for the music] then turned into
the station’s love because Joey
knows his market and that his audi-
ence is going to embrace the song
and Maxwell.”

Blair agrees with Lipman that this
strategy has limitations. ‘““You make
it a point never to go to the well too
often because if you do it loses its
impact. You also have to do it at the
right time and, more importantly,
you better be right. And then, after
you go there, you better make cer-
tain you have your follow-through
plan in place and that you’re not
leaving them alone.”

Meaning? Make sure the artist
either visits the station or tours the
market, say label promo pros.

“If you are going to run a promo-
tion staff you have to know which
of those programmers are most like-
ly to go on which artists and when
they are going to do it. A lot of sta-
tions can break a song, but what we
are doing, which is evident with
what’s happening at KMEL, is
breaking an artist with Maxwell.”

‘MISSION’ GOES GOLD ~— The Isley Brothers gathered at the Hard
Rock Cafe to receive a gold album for their most recent endeavor, “‘Mission
To Please.” After the ceremony, the Island recording artists dedicated mem-
orabilia to the Hard Rock for display. On hand for the presentation are (I-r)
Istand Black Music GM/Sr. VP Hiriam Hicks and Sr. VP/Operations Vamell
Johnson, Emie Istey, Ronald Isley, and singeniproducer Angela Winbush.
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The contemporary Christian music
label just doesn’t fit certain artists. Wit-
ness new Virgin signing DC Talk,
whose single. “Just Between You And
Me,” last week crossed over to debut

DC Talk

CHR/Pop WSTR/Atlanta MD J.R.
Ammons agrees. “You have to be care-
ful not to overanalyze it. We have it
classified in Selector as a straight-ahead
pop record. It you listen to it that way
and strip away any precon-
ceived notions, that’s exact-
ly the way it comes across.
Yet more importantly, that’s
the way your audience is

That’s true here. They re-
ally like the song and are
comparing it very favorably
to Seal.”

Ammons says the band’s
track record is also a plus.
“They’ve sold over 16,000
albums in Atlanta and are
one of the superstars in the
[genre]. We’ve also been
playing the song for over
six months in our {Christian
specialty program]. So in
many respects it’s not like
we’re going outon alimb.”

Not being one to follow
closely what's happening
musically in the contempo-
rary Christian music world,

at No. 39 on the CHR/Pop chart and
No. 25 on the Hot AC Top 30. Major-
market outlets reporting the track in-
clude CHRs WNCI/Columbus, OH,
WXKS/Boston, and WZJM/Cleve-
land and Hot ACs such as KFMB/San

| Diego, KYSR/Los Angeles, and

KIOLI/San Francisco.

Originally signed to Forefront (re-
cently purchased by Virgin parent com-
pany EMI), DCTalk is one of contem-
porary Christian’s most popular and
best-selling acts. The group has two
certified gold albums and one platinum
disc under its belt while its most re-
cent and fourth set, “Jesus Freak,” is
fast approaching the million mark.

This isn’t the first time the group
has been worked to secular radio. The
trio also picked up airplay for the title
cut last year at mainstream radio, a few
months before Jars Of Clay crossed
into secular radio with its single
“Flood.”

With its unmistakable similarity to
Seal, “Just Between You And Me” is
“definitely pulling down phones,” says
Hot AC KHMX/Houston PD Pat
Paxton, who has the track in early call-
out. “All the calls have been very pos-
itive. They want to know who the
group is so they can get the record.”

Since most of the airplay the band
received was on Christian radio, Paxton
says the group is still relatively unknown
to his audience. “Obviously there’s go-
ing to be a small percentage of dedicat-
ed Christian music fans who know the
band. but the majority of mass-appeal
listeners are going to hear this as a new
song from a new band.”

Another plus, say programmers, is
that it’s not an overtly religious tune.
“That’s the key,” says Paxton. “The song
isn’t preachy. It’s a good, upbeat pop
song that fits exactly with what we do.”

Paxton wonders if it’s time
radio and records paid more attention
to music being created in the genre. “If
this is an example of the type of music
that’s available, then there are likely
more acts that could cross to the main-
stream.”

When it comes to working the band
to radio, Virgin VP/Field Promotion
Jeffrey Naumann says the label
is “treating them like we would
any other artist and we’re treat-
ing the song like we would a new
single from the Smashing
Pumpkins or Maxi Priest.”

Even though the band’s heri- |
tage is in contemporary Christian |
music, Naumann says he hasn’t
encountered any resistance at ra-
dio. “It’s an obvious hit. There
are no tndications that it is any-
thing other than a great song. In
many respects the setup was easy
because a lot of stations already
had a lot of success with ‘Jesus
Freak.” So they were familiar
with the band. We are going to
work with them like any devel-

New Single Walks DC Talk Over To Mainstream

month (300,000 units).

Columbia credits KITS/San
Francisco assistant MD Aaron Ax-
elsen with being the earliest and most
vocal champion for the band. That
passion and his station’s success with
the record eventually spread through-
out the alterna-network.

Says WNNX/Atlanta PD Brian
Philips, “This is a band you want to
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Rundgren Sees Net Profit
In Music Delivery
“CDs are about to spin into oblivion.” So writes multime-

dia maven Todd Rundgren
in the November issue of
Windows magazine. The
tech-head singer/songwrit-
er/producer predicts direct
delivery of music via the In-
ternet to the personal com-
puter will replace normal re-
tail distribution in years to
come. Rundgren says
sound quality — one key
criticism of web music de-
livery — shouldn't be an is-

going 1o hear the song.  own. Thebuzzis justunbelievable. 1

can’t think of any record recently
which this many people have called
us about. There are a lot of promis-
ing new bands and songs out there. but
this is overshadowing it all.”

As to why the song is working,
Philips observes. “The easy answer is
that it doesn’t sound like anything else.
But different doesn’t always cut it. It’s
more than that. The way it repeats it-
self at key times and its almost hyp-
notic feel provoke an instant reaction.
It’s one of those rare songs that you
get in one listen.”

KDGE/Dallas MD Mike Peer is
another enthusiastic fan. “After lis-
tening to the album about two months
ago, this was the track I kept coming
back to, so I was glad Columbia de-
cided to lead off with it. It has a huge
success story in the UK and definite-
ly has the right stations playing it.”

Peer also notes that the track is
coming along at the right time. “Ear-
lier in the year there was almost (oo
much music from British bands be-
ing released. Now there isn’t much
out there. And with the music chang-

Kula Shaker

oping act. They are very agreeable guys
with very strong beliefs who want to be
thought of as a hit rock/pop act instead
of only as a Christian group.”

DC Talk currently is touring Europe
and will return to hit the road stateside
by the end of the year.

Kula Shaker’s ‘Tattva’ Buzz

Sometimes the buzz — not to men-
tion the music -— is too big to ignore.
That’s the story developing with Co-
lumbia alternative act Kula Shaker,
whose single “Tattva” is being reported
by a creme de la creme of Alternative.
This week 47 stations are reporting the
track from the quartet’s debut album
“K.,” which spent three weeks atop the
UK album charts and hit platinum in one

ing at the format and getting more
rhythmic, a track like this gives our
station the balance we need.”

Because of the strong industry
buzz, Columbia has kept things low-
key in promoting the band to Alter-
native. The label didn’t even ser-
vice Alternative until this week. The
only way programmers could get a
copy was to buy it. The only sta-
tions serviced with an import were
select college radio outlets, and that
happened only one month ago. In
fact, the first big introduction to the
band occurred last month at the CMJ
convention.

Kula Shaker begins a 12-date club
touron November 4 in Atlanta. The “K”
album drops at retail on October 22.

ta singer/songwriter Sarah

sue because advanced Todd Rundgren
data compression tech-

niques — combined with the addition of an ISDN line or a
cable modem — result in quality approaching CDs. Rundgren
says the new model benefits fans in other unique weays. He
writes, “It's especially great for garage bands and for people
like me who don’t have a gigantic fan base. [l can sav]tomy
fans, ‘For $20 V'l give you everything | do for the next year.’
And they don't have to wait untit the end of the year t get it.
As I do it, I'lf deliver it instantaneously.”

Wrapped Up Ready To Go

It seems roots rock traveling shows are all the rage. The
newest kid on the block:
the All Wrapped Up tour, a
20-city fest featuring John
Hiatt, Steve Earle, Keb’
Mo’, and Paula Cole.
Bowing the week before
Thanksgiving and ending
December 21, the tour was
assembled by Metropoli-
tan Entertainment Group
and Songlines

In other tour news, Aris-

McLachlan plans to ex-
pand her all-female tour, the
Lilith Fair, to include stops
next year at 20-30 cities in
North America. Artists said
to have committed for next
year include Paula Cole,
Neneh Cherry, Lisa Loeb,
and Aimee Mann. Perform-
ers on last year’s four-date
tour included Cole, Loeb,
Mann, Patti Smith, Su-
zanne Vega, and Emmy-
lou Harris. As with last
year's tour, the headline act will change each night.

A Prize Inside 10,000 Boxes

To help promote Van Halen's “Best Of Volume 1,” Warn-
er Bros. will release 500 CDs autographed by Eddie Van
Halen and another 10,000 containing a guitar pick. Th grand
prize: a certificate for a Van Halen-autographed Feavey/
Wolfgang guitar. The album hits retail on October £2. The
label is also planning a special one-hour radio event to help
promote R.E.M.’s “New Adventures In Hi-Fi” album. Details
from the label are forthcoming. And Warner/Reprise Video
drops a couple of rock tapes this fall with the release of Van
Halen’s “Video Hits, Volume 1” on October 29 and Filter's
“Filter, Phenomenology, 1,137 Days On The Short Bus” on
October 22.

Nothing’s official, but it looks like Atlantic is going/ ahead
with plans to release an album featuring the Stone Temple
Pilots — sans Scott Weiland who was in rehab — with a
guest vocalist. No name, title, or release date could be con-
firmed at presstime ... Atlanta folk rock hero Jack Logan is
in the studio working on a new album, which could come as
early as next spring ... Suzanne Vega begins her 20-date
club tour on October 21 in Baltimore ... Hard rockers Motor-
head hit the road for a three-week tour in Novembar, sup-
ported by Dio.

Sarah McLachlzn

John Hiatt

www.americanradiahistorv.com
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NEWSTALK

Tribute To A Talk Radio Titan

[ It's SRO at NAB luncheon honoring Ed McLaughlin

Yorty Hall at the Los Angeles Convention Center is about
as big aroom as you can have with a roof and no columns. Yet
every seat at every table was filled as the radio industry came
to honor Edward F. McLaughlin, recipient of the NAB's

1996 National Radio Award.

Dolly Parton made a speech and
sang a song she wrote about radio.
“Rush Limbaugh Show™ (and
WABC/New York) announcer John
Donovan voiced a multimedia trib-
ute. A long dais of dignitaries flanked
the man of the hour. When it was
McLaughlin’s turn to acknowledge
the acknowledgements, the standing
ovation was instantaneous.

Today, Ed McLaughlin is best
known as the man who launched Rush
Limbaugh into syndication and. as a
result. caused the creation of about 500
new Talk stations since 1988. But peo-
ple in almost every other format knew
about McLaughlin long before that
because of his long and incredibly suc-
cessful tenure as President of the ABC
Radio Networks.

The day before the luncheon, I
talked to McLaughlin about life be-
fore Rush. which I knew a little
about. and his thoughts on life after
Rush, much of which I experienced
firsthand.

Gearing Up
His radio career kicked into high
gear in 1964 when he became GSM
of ABC’s KGO in his hometown of
San Francisco. Three years later,
while still staging remotes from plac-
es like the famed hungry i nightclub,
KGO started to get serious about
News and Talk, and McLaughlin be-
came its GM. Several events hap-
pened simultaneously that began to
shape KGO into the mix of News and

Talk that it still airs today.

; The late 1960s
i | was a terrific era
| for the brand new
Talk radio stations
sprouting up
i around the coun-
try. But the talk
shows mirrored
the tensions of the
| times and made
| some advertisers

Ed McLaughlin extremely ner-
vous. McLaughlin
says, "As much as ['d like to take

credit for seeing the benefits of do-
ing all-News in afternoon drive
[KGO’s first news block], frankly I
started it as a vehicle for sponsors
who didn’t want to be anywhere near
the talk shows.” Ratings started to
inch up and McLaughlin says “ad-
vertisers found they were reaching
a quality audience that they couldn’t
find anywhere else.”

KGO’s morning news block was
launched for an entirely different rea-
son. McLaughlin says. “We had J.P.
McCarthy up against [rival KSFO
legend] Don Sherwood, and he was
doing quite well in spite of the fact
that Sherwood dominated San Fran-
cisco. We got McCarthy because
WJR/Detroit was paying him virtu-
ally nothing. But then Capital Cit-
ies bought "JR, opened up the vault,
and lured J.P. back. So we added
news to the mornings, too.”

KGO’s all-News blocks became
such a hit with listeners as well as
advertisers that soon a noon newscast

was added. (Editor’s note: Interest-
ingly. some 30 vears later. KGO's
noon news block will be retired in
December to clear an hour for Dr.
Laura Schlessinger’s syndicated
talk show.)

Dramatic Changes

In 1968. the radio network busi-
ness changed dramatically when
ABC launched its controversial four-
network concept. Instead of just one
ABC affiliate in each market. there
could now be four: Contemporary.
Information. Entertainment. and FM.
The move also allowed McLaughlin
to complete KGO's transition to to-
tal News/Talk by dropping the long-
running but dated *“Breakfast Club”™
with Don McNeil.

Four years later. in 1972,
McLaughlin was running the four
networks. even though "I would have
much preferred to be running the
0&Os. They were making money.
But {then-ABC President] Elton
Rule said. basically, Do it or else.’
So 1 did it.” McLaughlin says the ra-
dio networks lost $3 million a year.
year in and year out. Not $2.7 or $2.8.
Always $3 million. The first thing 1
did when I arrived in New York was
to compliment them on their consis-
tency.”

When [ asked McLaughlin why
ABC carried the networks for so
many losing years, he said, “In those
days. a broadcasting company nev-
er stopped doing anything that it had
been doing for a long time. Plus
there were FCC concerns about
leaving so many stations without a
network service.”

In spite of that, six months after
taking over the radio networks,
McLaughlin told ABC Chairman

Changing With The Times

he News/Talk/Sports format room at last week’s NAB

was scheduled as one of the first events of the Radio
Show. It happened — even before the opening night wel-
coming parties — at 2pm on Wednesday (10/9).

As a result, attendance wasn't the greatest and the energy level was a
little low. The session even ended early, by 15 minutes. More than one at
the Convention Center session mentioned “jeg lag.” And the NAB program
even went so far as to say: This session will not be recorded.

Tom Bigby, PD of Sportstalk WIP/Phitadelphia, was the moderator.
Panelists were Talk radio PDs Gabe Hobbs of WFLA/Tampa and Robin
Bertolucci of KOA/Denver and all-News PDs Greg Tantum of KFWB/
L.os Angeles and Jim Farley of WTOP/Washington.

KFWB'’s Tantum talked about LosAngeles’s changing demographic and
ethnic population and said all-News needs to do a better job of deciding
what that city needs. He noted that a lot of the old News radio hooks, like
stock updates, sports, weather, and headlines, can now be found on the
Intermet and online services, not to mention the fact that almost every L.A.
TV station {like those just about everywhere) now does early moming news.

KOA/Denver's Bertolucci said her competition, at least one of them, is
now under the same roof (Jacor now owns Full-Service KHOW, too). She
described KOA as ‘a guys’ station, News-Talk-Sports, Rockies, Broncos,
and Bucks.”

‘Less AM Listening’

Farley of WTOP/Washington said he’s cursed with “less AM listening
than any market in the Top 20. All kinds of FM stations [also] do traffic and
weather in AM and PM drives, even around noon in some cases.” He also
noted that public radio is a bigger factor in Washington than anywhere else
and said “one of them does a very good local news job.” He didn’t say
which one. Farley added that WTOP tries to counter some of the FM com-
petiton by “running promos on the fact that FM can’t cut it in weather emer-
gencies.”

WFLA/Tampa’s Hobbs agreed with Bertolucci that his station, too, is
“testosterone-driven™ and noted that it's close on the heeis of an FM AOR
station in men 25-54."He said he protects the young demos by barring
spots like “June Allyson and her adult diapers.” Hobbs says the news
blocks on WFLA“are good cume-builders. We use fear as a magnet. Once
the listeners are lured, we can have some fun.”

The lone Sportstalk PD, WiP/Phitadelphia’s Bigby, said radio has gone
back to the days of two giant stations dominating the town, “only now it's
two companies dominating a town." His station will be e pluribus unum in
Philadelphia when the CBS/Westinghouse/infinity merger takes effect.
KFWB’s Tantum told Bigby that it's too bad their stations can't get away
with “best of” shows like the Talk stations do. Tantum said he would gladly
“repeat coverage of the big L. A. quake, which brought killer ratings to KFWB.”

Questions from the audience were few. The session ended after con-
sultant Holland Cooke made a pitch for Dick Cavett’s new moming radio
show and its star made some cameo quips from the back of the room.

Leonard Goldenson and Rule that
“clearances and systems for enforc-
ing them were so lousy, especially for
the Contemporary Network, that they
might as well shut the whole thing
down.” He says an additional benefit
from that action would have been his

return to San Francisco because “at
that time, I didn’t care for New York
City.”

He warned Goldenson and Rule
that the only alternative was to “clean

Continued on Page 32
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Continued from Page 30

up the act in the network radio busi-
ness. [ went to [then-FCC Chairman]
Richard Wiley and asked him if he
thought it was as bad for a station to
falsify affidavits to its network as it
was for them to falsify affidavits to
advertisers.” Wiley told McLaughlin
that. indeed, it was just as bad, and
McLaughlin asked Wiley to “issue a
policy statement to that effect. When
he did. T had a stamp made up and put
that statement on every monthly per-
formance report the networks sent
out.”

This dramatic move was a shock to
the stations and a revelation to
McLaughlin. “It turned out that radio
networks weren’t as indispensable to
stations as everyone at the networks
thought. We didn’t have a major earth-
quake. but we lost quite a few stations
and had to increase compensation to
others. We also had to rethink how we
served our stations from top to bottom,
starting with news.”

Harvey, Kasem & Cosell

McLaughlin saysABC Radio News
executives made ““a big presentation
about the quality of the newscasts and
news resources. Then I passed around
clearance reports and everybody, in-
cluding Leonard and Elton, was flab-
bergasted. The newscasts were great.
But nobody carried any of them!" He
says the only program at the time that
held its own with tough clearance de-
mands was Paul Harvey. “This made
Harvey all the more important to the
network. At the time, there were only
300 Paul Harvey affiliates, and we
were charging $800 a minute. I took
him off the ‘E’ network exclusively
and made him available more broad-
ly. Soon we had 1300 stations for Har-
vey, and [ decided to raise the rate to
$4000. When sales balked, I said the
first exec who closed a $4000 minute
could keep the four grand. It got sold
within the hour.”

McLaughlin says he’ll never for-
get his first contract negotiation with
Harvey. “Dead serious, Paul held out

his hands and said, ‘Lord, look down
upon these negotiations and this young
man who has just become the Presi-
dent of the ABC Radio Networks.””
McLaughlin says he thinks he heard a
deep voice from above the ceiling say.
“Give him what he wants.” At the new
president’s first NAB, he wanted Har-
vey to make a speech. “Paul told me,
‘Even for [his wife] Angel’s favorite
charity, I charge $10,000 a speech. I’'m
very consistent about that.””
McLaughlin told Harvey, “I’'m consis-
tent, too, Paul. I don’t pay [Howard]
Cosell, [Howard K.] Smith, [Frank]
Gifford, or [Keith] Jackson to make
speeches.” McLaughlin says Harvey
agreed to make one free speech.

The two remain close friends, as
do McLaughlin and “American Top
40” founder Casey Kasem. That re-
lationship began nearly 20 years ago
when the ABC Radio Networks
president tried to license Kasem’s
popular Watermark program. “We
wanted to take the '
show from cash to m
barter but the con-
ceptdidn’t sit right
with [then-Water-
mark president]
Tom Rounds. So
ABC bought Wa-
termark.”
McLaughlin says
his experience
with AT40 and, to
a lesser degree,
DIR’s “King Bis-
cuit Flower Hour,” exposed him to
the vast potential of syndicated ra-
dio. Which. of course, brings us to
Rush Limbaugh. but not before a
pair of Howard Cosell stories.

Dolly Parton. who sang at
McLaughlin’s NAB tribute last week,
also performed in 1978 at the ABC
four-network 10th anniversary party
in Las Vegas. Howard Cosell was the
emcee. McLaughlin remembers,
“Howard thought he was the star of
the evening and wouldn’t bring Dolly
out. Meantime, Dolly is stuck in a hot
kitchen waiting for an introduction that
isn’t coming and her mascara starts to

I'm winding down
but not ready to
retire. What would |
do? | think this
business can be a
lot of fun — and I'm
still having some.

melt. I overheard someone in the au-
dience say, ‘Only Ed McLaughlin
could put the world’s three biggest
boobs in one show.””

When McLaughlin and Cosell once
shared a cab in New York City, Cosell
started to light up a trademark cigar.
The cabbie, knowing full well who his
passenger was, said, “This cab ain’t
moving if that asshole lights up.”
McLaughlin told Cosell, “Howard, do
you smoke or do we move?” Cosell
dumped the cigar.

The Rush Connection

When Capital Cities bought ABC
in 1986, McLaughlin was asked to re-
main as radio networks president but
knew Cap Cities’ Jim Arcara was in
line for the presidency of ABC Radio,
which included the O&Os as well as
the networks. Since that was the posi-
tion McLaughlin had been groomed
for under ABC management. he left
the company but served as a consult-
ant for two years.
One of his as-
signments was to
negotiate a new
long-term deal
with Paul Harvey
on behalf of Cap-
ital Cities/ABC.
Though
McLaughlin had
a non-compete
with CC/ABC,
the company al-
lowed him to
syndicate Dr. Dean Edell, based at San
Francisco’s KGO. McLaughlin creat-
ed EFM Media Management and
operated out of ABC’s headquarters
building on Sixth Avenue. The staff
pretty much consisted of Lee Vanden-
Handel and Ed’s wife, Pat.

When McLaughlin decided that sta-
tion ownership (just one) might be an
interesting idea, he and Paul Harvey
looked into buying KFBK in Sacra-
mento, the home (in 1987) of Rush
Limbaugh. He noticed that “some-
thing big was happening with the num-
bers between 9am and noon. Of
course, it was Rush. At about the same

As much as I'd like to take credit for seeing the
benefits of doing all-News in afternoon drive [on
KGO/San Francisco], frankly | started it as a
vehicle for sponsors who didn’t want to be
anywhere near the talk shows.

time, [News/Talk consultant] Bruce
Marr told me he’d found the next
Paul Harvey. That turned out to be
Rush, too.” McLaughlin was still
under a non-compete with CC/ABC,
so syndication of Limbaugh was out
of the question at the time. Howev-
er, he noticed that Limbaugh’s con-
tract had an escape clause that let
Limbaugh out in 30 days if he got
an offer in “a Top 5 market.”

Inearly 1988, McLaughlin’s non-
compete was nearing its end and
WABC/New York was looking for
a new PD. McLaughlin asked this
writer if he’d be interested in the job.
I was and joined WABC for the first
time in April of that year. McLaugh-
lin then asked if I’d listen to tapes
of “this rather unusual fellow who's
a big hit in Sacramento. I think 1
might like to syndicate him. But [
can only get him for a Top 5 market
and [ don’t see it happening in the
other four.” Long story short: [
heard. [ liked.

Unfortunately, WABC had been
foundering around the 20th position
with a lineup that consisted mainly
of syndicated ABC Talk radio pro-
gramming that wasn’t long for the
world. I was nervous about taking a
program that was under someone
else’s control (even if it was Ed
McLaughlin), considering the histo-
ry of such programs on the station.
That’s when McLaughlin. Lim-
baugh, and I decided that Limbaugh,
reluctantly, would do two hours just
for WABC (10am to noon) and two
hours for the EFM Network (noon
to 2pm), based at WABC'’s studios.
That way, Rush could be “custom-
integrated” into an entirely new
WABC lineup and, at some point, the
local and network shows would be-
come one.

Limbaugh’s WABC debut was
July 4 (yes!), 1988. McLaughlin (in

99

the Bahamas) and I (in New York)
rejoiced at how great it went. The
two-hour network show premiered
on August | with something like 80
stations, most of them inherited from
Owen Spann’s canceled ABC
Talkradio network time slot.

The two Limbaugh shows were
great for me, OK with McLaughlin,
but not at all fun for Limbaugh. He
had to do two separate programs ev-
ery day, each with its own monologue,
style, content. format. etc. In retro-
spect, knowing now how that (justifi-
ably) pained him for almost two years,
1 would have done it differently. On
the other hand. McLaughlin was able
to get Limbaugh started in syndication
with, in, and from the biggest market
of all. And I'd like to think we made
Limbaugh’s jarring transition from
Sacramento Superstar to New York
(and national) Unknown easier to han-
dle. Frankly, he was absolutely miser-
able during the first year or so. And
he arrived during one of the hottest
summers in the city’s history. He’s still
not too crazy about New York, but 1
think everything else has gone pretty
well for him. Not to mention the
NAB’s man of the hour, Edward F.
McLaughlin.

What's next? McLaughlin says
he’s “winding down but not ready
to retire. What would 1 do?” If he
were (o sell EFM, though, he says
he probably would retire. One regret
is that he never found “a third pro-
gram. or fourth or fifth” that he had
enough confidence in to syndicate.
Yet he says he’s not actively looking
for anything to add to the lineup of
Limbaugh and Dr. Dean Edell. “I’'m
not in the [Infinity President Mel]
Karmazin buying and selling mode.
I like to have one or two projects and
really concentrate on them. I think
this business can be a lot of fun —
and I’m still having some.”
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R&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming
to radio, this second annual seminar is an extension of R&R’s com-
mitment to the Talk radio format. The R&R Talk Radio Seminar *97
offers a tremendous opportunity for general managers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote

6.5

g

speakers will address a broad spectrum of issues confronting Talk radio
today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and
mail or fax to our Los Angeles office. Register today!
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Seminar Registration

SEMINAR FEES There is a $50.00

cancellation fee.
BEFORE JANUARY 31, 1997 $350 No refunds affer

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

INFORMATION

FAX BACK THIS FORM TO (310)203-8450 or mAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Bivd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

Please print carefully or type in the form below. Full payment must accompany registration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

form. Please include separate forms for each registration. Photocopies are acceptable.

MA"._'NG ADDRESS Amount Enclosed. $

D Visa D MasterCard D American Express D Discover D Check

Account Number I

Call Letters/Company Name

Expiration Date

Month Year  Signature

Street

City

Telephone # .
Print Cardholder Name Here

Hotel Registration

Amourt $

Date of Arrival Time of Arrival

We look forward to hosting you in
The Grand Hyatt our nation’s Capital at the Grand

at Washington Center | Hyatt Washington, located in the [ American Express [ visa [ MasterCard [ Discover
heart of downtown Washington DC. Date of Departure

The Grand Hyatt at hington Center 1s conveniently located 15 minutes

from Washington National Airport, and within walking distance of the White [ Diners/Carte Bianche [ Check

House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,
Vietnam Memorial and more are iocated nearby. * To guarantee your reser-
vation we require either an enclosed check or money order covering the first Account Number
night's stay, or a major credit card number, expiration date, and signature.
Deposits will be refunded only if cancellation notification is received at least 7 Company

days prior to arrival. * Reservations requested after February 6, 1997 or after Expiration Date: Month
the room block has been filled are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO
R&R FOR YOUR SEMINAR PAYMENT.

Signature

City
Print Cardholder Name Here

TYPE OF ROOM NO. OF ROOMS CONVENTION RATES
Single (1 person) * $145 / night

Double (2 people) * $165 / night

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Available

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested a
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RATINGS

San Francisco

Sp 96 Su '96
KGO-AM (News/Talk) 6.8 6.6
KCBS-AM (News) 48 48
KMEL-FM (CHR/Rhy) 42 43
KFRC-A/F (Oldies) 38 4.2
KYLD-FM (CHR/Rhy) 38 4.2
KOIT-A/F (AC) 34 38
KNBR-AM (Full Serv) 45 36
KKSF-FM (NAC) 39 35
KIOI-FM (Hot AC) 37 32
KFFG/KFOG (AdultAlt) 3.7 3.2
KSFO-AM (Talk) 22 28
KBLX-FM (NAC) 28 27

KDFC-FM (Classical) 27 27
KITS-FM (Alternative) 25 24
KSAN-FM (Country) 1.7 24
KLLC-FM (Hot AC)* 1.3 22
KSJO-FM (Rock) 16 22
KBGG-FM (Oldies) 21 241
KABL-AM (Nostalgia) 19 20
KOME-FM (Atternative) 1.7 19

KBAY-FM (AC) 19 17
KLOK-AM (Spanish) 2.0 1.5
KEZR-FM (AC) 14 14
KPIX-A/F (News) 14 14

KSOL-FM (Urban/AC)*™ 21 1.4
KYCY-FM (Country) 14 14
KBRG-FM (Spanish) 8 11
KNEW-AM (Country) 8 10

*Was KRQR-FM (Rock) until mid-
June.

**Switched to Spanish format in
August.

= — . o ]
Houston-Galveston

Sp '96 Su '96
KBXX-FM (CHR/Rhy) 75 7.0
KILT-FM (Country) 46 59
KMJQ-FM (Urban/AC) 6.0 54
KODA-FM (AC) 6.2 54

KRBE-FM (CHR/Pop) 45 54
KHMX-FM (Hot AC) 49 53
KKBQ-AF (Country) 53 47
KQUE-FM (Nostalgia) 5.1 4.7
KLOL-FM (Rock)* 33 38
KKRW-FM (CI. Hits) 33 37
KLTN-FM (Spanish) 31 37

KTRH-AM (News) 46 37
KIKK-FM (Country) 35 36
KLDE-FM (Oldies) 43 36

KTBZ-FM (Altemnative) 3.1 35
KPRC-AM (News/Talk) 3.3 3.1
KQQK-FM (Spanish) 3.2 27

KHYS-FM (NAC) 1.8 15
KLAT-AM (Spanish) 13 15
KILT-AM (Sports) 1.0 13

KSEV-AM (News/Talkk) 1.0 1.2
KXTJ-FM (Spanish) 12 1.1

*Switched to Classic Rock in early
September.

Philadelphia

Sp 96 Su '96
KYW-AM (News) 72 73
WUSL-FM (Urban) 68 6.2

WOGL-FM (Oldies) 54 59

WBEB-FM (AC) 57 55
WYSP-FM (Rock) 51 52
WDAS-FM (Uban/AC) 55 5.1
WWDB-FM (Talk) 44 51

WMGK-FM (CI. Hits) 46 4.7
WIOQ-FM (CHR/Pop) 4.3 45
WPEN-AM (Nostalgia) 48 4.3
WJJZ-FM (NAC) 32 4.2
WXTU-FM (Country) 38 4.2
WYXR-FM (Hot AC) 39 36
WMMR-FM (Cl. Rock) 4.5 35
WPLY-FM (CHR/Pop) 31 30
WFLN-FM (Classical) 31 29
WIP-AM (Sports) 37 28
WDRE-FM (Alternative)* 2.1 1.8
WPST-FM (CHR/Pop) 16 1.2
WHAT-AM (Talk) 7 13

*Was WIBF-FM until July.

Boston

Sp '96 Su 96
WBZ-AM (News) 79 78
WJMN-FM (CHR/Rhy) 6.0 6.6
WRKO-AM (News/Talk) 6.6 6.4
WXKS-FM (CHR/Pop) 6.9 6.4
WMJX-FM (AC) 6.0 57
WBCN-FM (Alternative) 5.0 5.2
WODS-FM (Oldies) 44 49
WCRB-FM (Classical) 3.7 4.1
WBMX-FM (Hot AC) 38 4.0
WZLX-FM (Cl. Rock) 50 39
WEEI-AM (Sports) 41 37
WBOS-FM (Aduit Alt) 29 30
WEGQ-FM (Oldies) 29 28
WAAF-FM (Rock) 26 24
WBCS-FM (Country)* 1.7 2.4
WXKS-AM (Nostalgia) 2.4 2.4
WKLB-FM (Country)** 22 2.1
WOAZ-FM (NAC) 19 18
WILD-AM (Urban/AC) 12 15
WFNX-FM (Alternative) 1.3 1.3

*Changed calls to WKLB-FM in
early September.

**Switched to WROR-FM (Oldies)
in early September.

 Arbitron resullts, look
- up R&R Online at

Detroit

Sp '96 Su "96
WJLB-FM (Urban) 10.3 105
WJR-AM (Talk) 6.8 6.2
WOMC-FM (Oldies) 6.0 6.2
WKQI-FM (Hot AC) 39 58
WNIC-FM (AC) 54 55
WWJ-AM (News) 50 54
WRIF-FM (Rock) 51 48

WMXD-FM (Urbar/AC) 3.7 4.4
WWWW-FM (Country) 4.7 3.9
WXYT-AM (Talk) 3.7 38
WYCD-FM (Country) 38 36
WCSX-FM (Cl. Rock) 27 33

WJZZ-FM (NAC)* 29 29
WHYT-FM (Altemative) 2.7 2.8
WVMV-FM (NAC) 31 26

WDRQ-FM (CHR/Rhy)** 3.2 23
CKWW-AM (Nostalgia) 2.2 2.1
CIMX-FM (Altemative) 18 19
WQRS-FM (Classical) 2.1 1.9
WDZR-FM (Rock) 15 18
WYST-FM (Oldies) 26 1.7
WAQBH-AM (Urban/O) 11 1.2
CIDR-FM (Aduit Alt) 14 1.0

WCHB-AM (Talk) 8 10
WDFN-AM (Sports) 9 10
WGPR-FM (Urban) 10 1.0

*Switched to WCHB-FM (Urban) on
September 16.

**Was WLTI-FM (AC) until August
9.

Dallas-Ft. Worth

Sp '96 Su 96
KKDA-FM (Urban) 57 63
KHKS-FM (CHR/Pop) 6.2 5.9
WBAP-AM (News/Talk) 4.9 5.4
KSCS-FM (Country) 6.2 49
KYNG-FM (Country) 49 48
KVIL-FM (AC) 52 47
KRBV-FM (Urban/AC) 4.2 4.6
KRLD-AM (News/Talk) 4.1 4.3

KLUV-FM (Oldies) 34 42
KEGL-FM (Rock) 38 38
KPLX-FM (Country) 43 38
KOAI-FM (NAC) 34 35

KDMX-FM (Hot AC) 39 33
KLTY-FM (Religious) 29 33
KDGE-FM (Alternative) 3.2 3.1
KRRW-FM (ClI. Hits) 22 27
KTXQ-FM (Rock) 27 27
WRR-FM (Classical) 22 27
KZPS-FM (Cl. Rock) 26 25
KLIF-AM (News/Talk) 26 23
KESS-AM (Spanish) 1.7 18
KTCK-AM (Sports) 23 18
KHVN-AM (Religious) 1.2 1.5
KHCK/KICI (Spanish) 16 1.3
KKDA-AM (Urban/O) 1.0 13
KEWS-FM (News) 11 1.0
KRVA-AM (Spanish) 8 1.0

Atlanta

Sp '96 Su '96
WVEE-FM (Urban) 89 94
WKHX-FM (Country) 86 9.0
WSB-AM (Talk) 92 8.7
WPCH-FM (AC) 51 59
WALR-FM (Urban/AC) 48 57
WKLS-FM (Rock) 50 5.2
WSB-FM (AC) 51 5.2

WSTR-FM (CHR/Pop) 6.2 5.2
WNNX-FM (Alternative) 5.7 4.9
WFOX-FM (Oldies) 50 48
WHTA-FM (Urban) 54 47
WYAY-FM (Country) 36 42
WZGC-FM (Cl. Hits) 3.1 3.1
WAOK-AM (Religious) 19 25
WJZF-FM (NAC) 27 24
WGST-FM (News/Talk) 25 2.1
WGST-AM (News/Talk) 2.5 2.0
WCNN-AM (Sports) 7 10

Seattle-Tacoma

Sp 96 Su '96
KIRO-AM (News/Talk) 71 76
KMPS-A/F (Country) 54 6.0
KUBE-FM (CHR/Rhy) 57 6.0
KBSG-A/F (Oldies) 50 55
KVI-AM (Talk) 55 47
KNDD-FM (Alternative) 4.3 4.3
KIXI-AM (Nostalgia) 36 43
KING-FM (Classical) 38 41
KLSY-FM (AC) 37 4.0
KMTT-A/F (Adult Alt) 3.1 40
KZOK-FM (CI. Rock) 42 38

KPLZ-FM (Hot AC) 47 36
KISW-FM (Rock) 41 35
KJR-FM (Oldies) 36 35

KYCW-FM (Country) 46 34
KOMO-AM (Full Serv) 39 3.1

KBKS-FM (Hot AC) 1.7 3.0
KWJZ-FM (NAC) 23 29
KIRO-FM (Taik) 21 21
KRWM-FM (AC) 27 20
KJR-AM (Sports) 29 18
KCMS-FM (Religious) 14 16
KNWX-AM (News) 9 1.0
R T T e e SR
St. Louis

Sp '96 Su '96
KMOX-AM (Talk) 13.1 132
WIL-FM (Country) 78 80
KMJM-FM (Urban) 71 63
KSHE-FM (Cl. Rock) 57 6.0
KYKY-FM (Hot AC) 56 59
KEZK-FM (AC) 6.9 57
KPNT-FM (Alternative) 5.7 4.4
WKBQ-FM (CHR/Pop) 3.9% 3.9
KLOU-FM (Oldies) 47 37
KSD-FM (Cl. Rock) 33 35

KXOK-FM (Urban/AC) 2.1 3.0
WKKX-FM (Country) 3.1 30
KIHT-FM (Ct. Hits) 33 29
WIBV-AM (Talk) 27 28
WRTH-AM (Nostalgia) 29 28
KFUO-FM (Classical) 22 26
WVRV-FM (Adult Alt) 21 26
KATZ-AM (Urban/AC) 1.1 1.8
KSD-AM (Nostalgia) 11 18
WCBW-FM (Religious) 1.2 1.7
KATZ-FM (Urban/AC) 1.1 13
WEW-AM (Nostalgia) 18 1.0

©1996 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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Washington, DG

Sp '96 Su '96
WPGC-FM (CHR/Rhy) 5.6 6.1
WBIG-FM (Oldies) 49 53

WMZQ-FM (Country) 6.4 53
WHUR-FM (Urban/AC) 58 5.0

WASH-FM (AC) 51 5.1
WMMJ-FM (Urbar/AC) 4.6 45
WKYS-FM (Urban) 48 42

WRQX-FM (HotAC) 46 4.2
WGMS-FM (Classical) 4.1 4.0

WJZW-FM (NAC) 34 40
WMAL-AM (News/Talk) 4.2 4.0
WWDC-FM (Rock) 35 39
WJFK-FM (Talk) 33 37
WHFS-FM (Altemative) 2.9 3.3
WTOP-AM (News) 30 3.0
WGAY-FM (AC)" 19 28

WARW-FM (Cl. Rock) 2.3 25
WWZZ/WWVZ (CHR/Pop)™* 1.3 25
WWRC-AM (Talk) 20 1.3
WFRE-FM (Country) 1.1 1.1
WYCB-AM (Religious) 1.4 1.1
WWDC-AM (Nostalgia) .9 1.0

*Was WEBR-FM until late June.
**Was WXTR/WXVR (Oldies) until
late July.

San Diego

Sp '96 Su '96
KYXY-FM (AC) 64 68
XHTZ-FM (CHR/Rhy) 66 6.2
KFMB-AM (Full Serv) 56 6.1
KSON-FM (Country) 6.8 6.0
KSDO-AM (News/Talk) 4.1 4.6
KBZT-FM (Oidies) 43 44
XTRA-FM (Altemative) 3.6 4.2
KFMB-FM (Hot AC) 44 41
KFSD-FM (Classical) 34 3.7
KKLQ-FM (CHR/Pop) 4.1 3.3

KIOZ-FM (Rock)* 36 32
KFI-AM (Talk) 3.0 3.0
KGB-FM (CI. Rock) 28 28
KIFM-FM (NAC) 32 27

KPLN-FM (Cl. Hits)** 1.7 23
KPOP-AM (Nostalgia) 2.8 2.2
XTRA-AM (Sports) 19 22
XHKY-FM (Spanish) 15 20
XHRM-FM (Alternative) 24 1.8

KKBH-FM (AC) 19 1.7
KOGO-AM (Talk) 19 16
KHTS-FM (CHR/Rhy) 7 15
XLTN-FM (Spanish) 8 13
XTIM-FM (Spanish) 10 1.3
KUPR-FM (Adult Alt) 1.1 1.1
KSPA-AM (Nostaigia) 1.1 1.0
KXST-FM (Rock AC)™** 1.1 1.0
XEMO-AM (Spanish) 7 1.0

* KIOZ-FM moved to 105.3 MHz in
April.

** Was KMKX-FM until July.

*** Was KCBQ-FM (Cl. Hits) then
moved to 102.1 MHz in April

AC-Adult Contemporary, Adult Alt-Adult Alternative, Alternative-Alternative, B/EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/Rhythmic,
Cl. Hits-Classic Hits, Classical-Classical, Cl. Rock-Classic Rock, Country-Country, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle of the Road, NAC-New AC, News-
News, Nostaglia-Nostaglia, New/Talk-News/Talk, Oldies-Oldies, Religious-Religious, Rock-Rock, Spanish-Spanish, Sports-Sports, Talk-Talk, Urban/AC-Urban Adult Contemporary, Urban-Urban
Contemporary, Urban/O-Urban Oldies.
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TONY NOVIA

Where Do We Go From Here?

1 NAB’s CHR panel discusses new opportunities created by the Telecom Act

At last week’s CHR session at the NAB Radio Show in Los
Angeles, American Radio Systems (ARS) co-COO John Ge-
hron, Emmis Broadcasting VP/Programming Rick Cum-
mings, WBBM-FM (B96)/Chicago PD Todd Cavanah, New
Century Media VP/Programming Bob Case, and former
KLUC/Las Vegas PD Jerry Dean agreed that consolidation
will create more opportunities for CHRs to succeed.

Early into the CHR gathering, au-
dience members were asked who
thought the Telecom Act’s passage was
good for the industry. When very few
raised their hands, Cummings felt sur-
prised by how few approved of the new
regulations but acknowledged the anx-
iety felt by many of those who disap-
proved of the act’s passage. “I'm not
surprised there’s a lot of fear involved
because there’s a lot of ‘unknown.’ But
there will be a greater demand for tal-
ent and expenimental formats. If acom-
pany like ARS or Emmis pays $75-
$100 million for a station, the philos-
ophy won’t be, "How can 1 run this
group of stations cheaper?” It will be.
‘How can I take this group of stations
and own a demographic in a way
where we can not only drive rates in,
but also sell against newspapers and
TV, which continue to get a ridiculous
share of ad dollars?”

While plenty of people may won-
der how some stations can be valued
at such enormousiy high prices, par-
ticularly in major markets, Gehron
believed the justification comes from
each corporation’s dictate. “It de-
pends on your corporate philosophy
and what that station means to your
strategy in that market. It means more
to somebody who may need one sta-
tion to complete their strategy than it

@

Consolidation will
create situations where
companies say, ‘Rather
than doing three ACs or
three Countrys [in one
market], let’s try some

new things.’ That’s
tougher than when you

have several
individually-owned
entities all saying,
‘Let’s get 25-54
numbers.’
— Rick Cummings

179

does to someone getting into a mar-
ket for the first time. That’s what de-
termines price.”
Sibling Adoption
KMEL-FM & KYLD-FM (Wild
107)/San Francisco is just one ex-

ample where competing stations were
suddenly asked to work together

6]

As we put together
groups within markets

and figure out how to
run them, there will be

terrific opportunities

to grow within a

market without pulling

up your families.
— John Gehron

33

when one station purchased the other
(in this case Evergreen). What can
CHRs expecl to encounter if a simi-
lar scenario unfolds in their market?
“That’s exactly what happened to us
in Las Vegas,” suid Dean. “A lot of
that depends on your past relationship
with your competitors. If it was pro-
fessional. it’s easier. If they were nasty
and pulled dirty tricks on you, it’s
much more difficult to call them your
brother or sister. If you have a ma-
ture, professional PD, he can get that
feeling out to the staff. We also forget
it’s more competitive on the sales side.
They have to work with people they
were competing against as well.”
KLUC’s parent, Nationwide Com-
munications, purchased crosstown
KJMZ-FM and subsequently flipped
the station from CHR/Rhythmic to
Hot AC as KMXB-FM, ending the
direct format threat the station once
posed for KLUC.

Commented Case, “We’ve bought
stations in Phoenix and Seattle, and in
atakeover process, it’s one thing to be
an eater and another to be eaten. But
when you talk to the new employees
they just assume you’re going to bring
in your own people. The eaters assume
the existing employees will try to leam
your culture and do what it takes to
become part of your company. In a
takeover situation, the employees can
only guess what the new owners are
going to do. Sometimes they panic,
become defensive, or make harsh de-
cisions and just don’t want to be part
of the team. That’s not our intention
going in at all.”

When asked if today’s MDs and
PDs will have the ability to advance
up the programming ranks as he did at
WLS/Chicago, Gehron — who rose
from PD to GM at the station — re-
sponded, “I think the opportunity is
even better than in the past. I'm sur-
prised at the fear I hear through all
these changes. I probably shouldn’t be

CHR
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surprised because when there’s
change, there’s fear and people worry
about uncertainty. The good people
will be successful. If you have a broad
view of things, follow good, basic pro-
gramming philosophies, and don’tlim-
it yourself to any particular format,
you’re going to be a very valuable
commodity in this new world.

“In the past, when you wanted to
grow, you had to move to another
market. As we put together groups
within markets and figure out how to
run them, there will be terrific oppor-
tunities to grow within a market with-
out pulling up your families. Oppor-
tunities for the future will be the best
we’ve ever had for stability and cre-
ative challenges.”

Dean emphasized that when com-
panies buy radio stations, they’ll al-
ways need good people to run them.
“There is a lot of uncertainty in our
business right now, but one thing for
certain is the cream will rise io the
top. Companies like ARS and Jacor
need people Lo run their stations. They
buy the physical plant, but also buy
the expertise and knowledge of the
people working there.”

State Of The Format

Regarding CHR’s heaith, Cum-
mings believes it’s still in great shape.
“When all is said and done, consoli-
dation will have put CHR in better
shape. Consolidation will create situ-
ations where companies say, ‘Rather
than doing three ACs or three Coun-
trys [in one market], let’s try some new
things.” We’ ve done that at Emmis, and
we’re pretty proud. We did it in New
York, where we had
the first successful m
large-market
duopoly  with
WQHT-FM (Hot
97) and WRKS-
FM (98.7 Kiss).
We beat Kiss,
bought them and
made them allies.
and then attacked
both ends of the de-
mographic. That’s
the way it should
work. It creates
synergy, job oppor-
tunities, new for-
mats, and an envi-
ronment for cre-
ative thinking.
That’s tougher than
when you have several individually
owned entities all saying, ‘Let’s get
25-54 numbers.” That’s when you end
up with four ACs or six Alternative
stations in one market.”

While many programmers feel there
is acorporate conspiracy against CHR,
Gehron countered, “At ARS, we look
for the opportunities in the market. We
have a number of CHRs — it’s a good
format. We’ve been doing a Pop-Al-
ternative format in four markets and
it’s taken off quickly to become a play-

1 hear many reasons
why CHR won’t work,
namely, ‘We don’t want
teens.’ We’re the only
business in the world
that doesn’t want
teens. Do sitcoms,
MTV, movies, or sports
teams reject teens? No,
because when you
blow off your youth, you

blow off your future.”
— Mike Joseph
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ry Dean.

Panelists for this year's NAB CHR session included (I-r) Emmis VP/Pro-
gramming Rick Cummings, WBBM-FM (B96)/Chicago PD Todd Cavanah,
moderator R&R’s Tony Novia, ARS co-COO John Gehron, New Century
Media VP/Programming Bob Case, and former KLUC/Las Vegas PD Jer-

eramong 18-34 women. We like youth
formats, especially when it adds to
what we’re doing in the market.”

Legendary CHR programmer/con-
sultant Mike Joseph, who sat as a ses-
sion audience member, was asked by
a panelist his opinion of CHR today.
“Idisagree with the splintering of Top
40, sloppy sign-ons, and the ‘shortage’
of talent,” Joseph said. “One of the rea-
sons there isn’t talent out there is syn-
dication and satellites. There is no lo-
calization and no one is being trained.
Top 40 is hits. If you play non-hits,
you're not Top 40. I've been in this
business since 1956 and what made
Top 40 through the years was playing
the hits.

“Unfortunately ‘hit’ has become a
dirty word. There are four listed
CHRs in New York, but they’re all
different formats, catering to the same
demo — there’s not one true CHR. I
haven'tdone alive CHR for 12 years.
I’ve consulted Top 40, but haven’t
done a CHR turnaround in 10 years
because there is no Top 40.

“Every time I give a recommen-
dation, I’m given many reasons why
CHR won’t work, namely, ‘We don’t
want teens.” We’re the only business
in the world that
doesn’t  want
teens. Do sitcoms,
MTYV, movies, or
sports teams reject
teens? No, be-
cause when you

low off your
youth, you blow
off your future.”

Cavanah  re-
sponded, “We do
look at teens at
B96, but our pri-
mary goalis 18-24
women. We're do-
ing 12-24 radio
and doing well.
We’re  number
three 18-49 by tar-
geting the young
end and owning the 18-24 cell. We
look at teens in research and focus
groups. I’ve never alienated teens.
However, in the sales department,
there’s not that much national money
with teens. You have to grow revenue.”

What The Future Holds

What’s in store for CHR? Said
Cummings, “It’'s OK if you are not
certain where all of this is going. I be-
lieve that the format 1s going to be bet-
ter off down the road. With the kind of

.y americanradiahistorvy. com -

money companies are spending, the
demand for talent and creativity will
be better three years from ncw. We’ll
all have better opportunities. ’

Added Gehron, “Don’t be atraid of
the future and change — embrace it.
Consolidation is going to be very good
for this format and it’s going to allow
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This is a killer time for
CHR. Dig up compelling
personalities, do
compelling radio, and
have great promos and
contests. This is a
business and it’s about
making money but,
let’s remember, we're

here to entertain.
— Bob Case

[CHR] to fit in with overall corporate
strategies. It’s going to be a very, very
exciting time as advertisers slart to re-
emphasize teens and young adults.
This format is going to be in a won-
derful position to take advantage of
that.”

Case brought up an overlooked
point. “We all sound so sophisticat-
ed! This is fun, this 1s radio... 1t’s sup-
posed to be a lot of fun. That’s why
we all decided to get into this. If you
look at the album charts right now,
half or more of the top 20 represent
our format. Country has one album
in the top 20. We should all be ap-
plauding, because this is great! This
is a killer time for CHR. Dig up com-
pelling personalities, do compelling
radio, and have great promos and con-
tests. Get to know and love your au-
dience. Spend massive amounts of
time coddhing and nurturing them.
This is a business and it’s about mak-
ing money. But, let’s remembezr, we’re
here to entertain. We’re a listener’s
companion in their car.”

Echoing Case’s philosophy, Ca-
vanah reminded attendees to stay fo-
cused. “Love your station. Don’t be
so quick to jump on the bardwagon
[to mimic] what’s going on in New
York, Los Angeles, or Chicago. Stay
focused on your market’s needs and
be as broad as you can for vour tar-
get. Don’t program yourself into a
corner, and definitely have fun.”
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EXCLUSIVE NATIONAL MusIc RESEARCH ESTIMATES OCTOBER 18, 1996

CaLour Awericas sONg selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of September 23-29.

CALLOUT AMERICA.

ARTIST TITLE LABEL(S) ™ LW oW W FAMILIARITY  BURN By Kevivn McCaBE
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 4.04 418 400 3.99 93.0% 21.3% Ciﬂiu}rf;:rﬁifg%f vfilf:é
NO DOUBT Spiderwebs (Trauma/interscope) 395 394 398 383 64.8% 15.8% e, s it
DONNA LEWIS | Love YOlJ Always Forever (Atlantic) 3.92 3.87 3.89 3.83 89.5% 26.5% | duce results. It’s important not to
CELINE DION It's All Coming Back To Me Now (550 Music) ~ 3.90 3.8 394  3.81 82.3% 19.8% | & ety wisser finger” be-
L.L. COOL J Loungin (Def Jam/RAL/Mercury) 38 38 390 — 47.5%  9.3% | course.Inthe 19 months R&R has
R. KELLY | Can't Sleep Baby (If 1) (Jive) 376 379 379 372 593%  16.0% |t rercs songs s i
KEITH SWEAT Twisted (Elektra/FEG) B 374 3.94 38 377 53.8% 13.0% | vorability over multiple weeks in
MERRIL BAINBRIDGE Mouth (Universal) 7 371 362 361 330 57.3% 12.8% | sraen (&M and onel Loyt
CRANBERRIES Free To Decide (/sland) 364 356 334 359 72.0% 22.3% | Down”by Sophic B. Hawkins

(Columbia) are prime examples

QUAD CITY DJ’S C'mon ‘N Ride It... (Quadra Sound/Big BeatAtlantic) 3.64 3.63 3.68 3.78  75.5% 24.3% | of songs that went on to become
BECK Where It's At (DGC/Geffen) 359 340 358 — 42.3%  9.0% | big performers after sufficient fa-

miliarity developed in callout re-

PRIMITIVE RADIO GODS Standing Outside... (Ergo/Columbia) 3.57 352 3.44 350 79.3% 19.3% | scarch.

GREASE MEGAMIX Grease Megamix (Polydor) 356 3.66 — 362 86.0% 14.5% [ Thisweek Tree Do, Tl
GHOST TOWN DJ’S My Boo (So So Def/Co/umb/a) 354 — —_ 3.66 56.5% 15.5% | 3.56-3.64 in total favorability in
TONI BRAXTON You're Makin' Me High (LaFace/Arista) ~ 3.54 3.53  3.63 356 76.5% 27.5% | U5 'Oh week in the survey. It
JOURNEY When You Love A Woman (Columbia) 35 333 — = 29.3%  4.8% | 3.79 among women 18-24. Strong
SHERYL CROW If It Makes You Happy (A&M) 353 345 330 329 68.8% 17.0% | AP in key Callout America
DISHWALLA Counting Blug Cars (A&M) 348 364 356 3.60 86.8% 34.8% | data “Free” receives 57 plays ai
WALLFLOWERS 6th Avenue Heartache (Interscope) 347 355 355 —  M3% 12.8% | wiromew Ve and s sius
ERIC CLAPTON Change The World (Reprise) 346 346 344 356 88.3% 32.8% |a KRBEMHouston ]
NEW EDITION 'm Still In Love With You (MCA) 345 —  —  —  205%  5.5% | Jourmer Cotmin oy 3y
NO MERCY Where Do You Go (Arista) 334 332 340 334 79.8% 29.0% | 353 intotl favorability in its sec-
AMBER This Is Your Night (Tommy Boy) 332 —  —  —  538% 17.3% | emons wemen lo0 e ob3e
AMANDA MARSHALL Birmingham (Epic) 329 324 277 —  21.3%  5.5% | [t ranks fifth in aiplay at WPRO/
Providence and KZZP/Phoenix
BRYAN ADAMS Let's Make A Night To Remember (A&M) 323 327 328 3.08 36.5%  9.5% | and No. 10 on WSTR/Atlanta.
MELISSA ETHERIDGE Nowhere To Go (/sland) 320 313 321 318 450% 12.3% b7 IO Rizien o oiae
JOHN MELLENCAMP Key West Intermezzo (MEFCUI)/) 31@ _ __3.19 - 3:'9 319 51.5°L 15.5% | serviced to radio last week on a
WILD ORCHID At Night | Pray (RCA) B 307 — —  —  213%  7.0% | D Pro that features a |3-sec

VP/Field Promo Jeffrey Nau-

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very mann explains, “This is an ef-
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are | fort to avoid any confusion
tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions about the hook. We want this to
and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence, Washington. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New ’
Orleans, Norfolk, Oriando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, s
Portland, Salt Lake City, San Diego. Songs are removed from Callout America after 20 weeks of testing. © 1996, R&R Inc. long run.

be beneficial to radio in the

& CALLOUT AMERICA RESEARCH
The audience knows ... you should know ... e i e e

3.73 Women 18-24 (7th)

" 3.60 South Region (10th)
! 3.69 Midwest Region (10th)
. RHYTHM - CROSSOVER

PWR 96 KBFM KDON
KKSS KCAQ WJJS

MAINSTREAM TOP 40

a102 WKBQ 'KDWB WFLZ
WNKS WZJm WAPE G105
KROQ WXKB WKSS Kaka
WRVQ WPST WABB WSPK
WDJX WNNK WGTZ-ADD  WFLY-ADD

WZNY-ADD WWCK-ADD WFBC-ADD WSSX-ADD
WERZ-ADD WHZZ-ADD

P » MODERN AC

1= > Best male video - MTV Video Awards  KFMB/San Diego — Tracy Johnson

DAVID GEFFEN COMPANY

Former Buzz Clip SOUNDSCAN
MUSKC TELEVISION® 536,000 RECORD BUYERS
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EN VOGUE
e L AT Ry ToTAL Don’t Let Go (Love) (EastWest/EEG)
woowW oW TW ARTIST TITLE LABEL(S} ™ Lw w w STATIONS/ADDS | TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
« 1+ 1+ 1 DONNALEWIS | Love You Always Forever (Atiantic) 5974 6149 6182 6296 121/0 2193/331 104/5 (19)
5 2 2 @ CELINE DION It's All Coming Back To Me Now (550 Music) 5494 5396 5079 4580 119/2
w6 s 4 @ ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 4863 ~ 4203 3487 2561 11373
i s s @ MERRIL BAINBRIDGE Mouth (Universal) 4290 3932 3576 3214 119/2
s 3 3 s NOMERCY Where Do You Go (Arista) 4250 4523 4404 4226 107/0
w o s @ KEITH SWEAT Twisted (Elektra/EEG) 3680 3592 3419 3221 9400 MOST ADDED-
&« 4 s 7 DISHWALLA Counting Blue Cars (A&M) 3668 4034 4260 4345 99/0 ARTIST TITLE LABEL(S) ADDS
2 1 o @ QUADCITY DJ'S Cmon ‘N Ride It.. (Quacra Sound/Big BeatAantic) 3549 3456 3307 3160 102/0 | MADONNA You Must Love Me (Warner Bros.) 92
2 s 7 o ERIC CLAPTON Change The World (Reprise) 3492 3931 4164 4591 105/0 | NO DOUBT Don't Speak (Trauma/Interscope) 34
w 1w 1 @  JOHN MELLENCAMP Key West Intermezzo (I Saw..) (Mercury) 3324 3180 3089 3031 1021 | JEWEL You Were Meant For Me (Atiantic) 33
w 5 1 n  NODOUBT Spiderwebs (Trauma/Interscope) 3033 3045 2988 2045 1030 | SUSANNAMOFES P Fen (ULl -
, .E.M. Bittersweet Me (Warner Bros.) 15
~ 2 v @ JOURNEY When You Love A Woman (Columbia) 2993 2562 1948 591 114/3 | D¢ TALK Just Between You And Me (Virgin) 12
o u 1 13 TONIBRAXTON You're Makin' Me High (LaFace/Arista) 2891 3143 3243 3490 78/0 GEGGY TAH Whoever You Are (Luaka Bop/WB) 11
20 18 18 SHERYL CROW If It Makes You Happy (A&M) 2843 2597 2224 1929 110/4 WONDERS That Thing You Do! (Epic) 11
7 1w 15 JEWEL Who Will Save Your Soul (Atlantic) 2697 2988 3131 3604 89/1 AZ YET Last Night (LaFace/Arista) 10
6 7 10 1 ALANIS MORISSETTE You Learn (Maverick/Reprise) 2621 3181 3561 4121 86/0 BECK Where It's At (DGC/Geffen) 9
s 1 15 1 PRIMITIVE RADIO GODS Standing Outside... (Frgo/Columbia) 2438 2973 3205 3570 821 BLACKSTREET No Diggity (/nterscope) 9
2 15 1w @ AMANDA MARSHALL Birmingham (Epic) 2337 2266 2084 1907  96/1 a';iﬁgl’ggﬁw"txh‘?’eaig va,gag'é ( g"“""/‘?’). g
BrREAKER O ENVOGUE Don't Let Go (Love) (FastWestEEG) 2193 1862 1303 243 10455 | gy et wr e ,,ey/‘,’wc‘;,)( G
w7 1 19 20 R.KELLY | Can't Sleep Baby (If I) (Jive) 2042 2226 2274 2245 70/0
% 2 o @ BRYAN ADAMS Let's Make A Night To Remember (A&M) 1996 1975 1886 1877 80/0
a4 w2 @ LABOUCHE Fallin’ In Love (RCA) 1958 1595 1324 888 91/3
2 24 20 €  WALLFLOWERS 6th Avenue Heartache (/nterscope) 1902 1771 1626 1526 90/ MOST INCREASED
s 2 25 @ AMBER This Is Your Night (Tommy Boy) 1672 1445 1379 1323 62/5 PLAYS s
% 20 2 @ WILD ORCHID At Night | Pray (RCA) 1576 1472 1362 1297 85/4 ARTIST TITLE LABEL(S) INCREASE
s 30 20 €@ GHOST TOWN DJ'S My Boo (So So Def/Columbia) 1553 1436 1354 1310 64/ DC TALK Just Between You And Me (Virgin) +702
— — 3 €@ DCTALK Just Between You And Me (Virgin) 1547 845 249 67 8712 ALANIS MORISSETTE Head Over Fest (Maverick/Reprise) +660
15 15 20 25 CRANBERRIES Free To Decide (/sland) 1542 1996 2451 2589 65/1 R.E.M. Bittersweet Me (Warner Bros.) +605
_ _ s €@ HOOTIE & THE BLOWFISH Sad Caper (Atlantic) 1493 1115 314 49 78/3 | JOURNEY When You Love A Woman (Columbia)  +431
w w o @ PHILCOLLINS Dance Into The Light (Face Value/Atantic) 1476 1463 1205 986 7app | MADONBAYouThet oseife d(g‘fg”f; Aﬁg);ifc) jhedl
& 20 25 3 MELISSA ETHERIDGE Nowhere To Go (/sland) 1458 1803 2046 2220 68/0 LA BOUCHE Faliin’ In Love (RCA) i 4363
42 39 30 @ NEW EDITION I'm Still In Love With You (MCA) 1437 1316 1111 869 82/6 MERRIL BAINBRIDGE Mouth (Universal) +358
— — & €D WONDERS That Thing You Do! (Epic) 1125 818 534 259 65/11 EN VOGUE Don't Let Go (Love) (FastWestEEG) — +331
so 4 € QKUMBA ZOO The Child (Inside) (Arista) 1124 957 869 656 69/1 WONDERS That Thing You Do! (Epic) +307
2 2 3 35 NATALIE MERCHANT Jealousy (Elektra/EEG) 1076 1183 1397 1721 491
s 4 3 s  ROBERT MILES One And One (Arista) 1044 1057 894 828 6172
% 27 a1 a7 LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA) 969 1263 1396 1786 44/0 HOTTEST
% w2 3 3 BLUES TRAVELER But Anyway (A&M) 952 1126 1311 1677 35/0
o &5 4 g FUN FACTORY Don't Go Away (Curb) 947 835 796 697 55/3 U 5EchRRE~ TS
LEBUT) R.E.M. Bittersweet Me (Warner Bros.) 869 264 90 51 65/15 . -
w w m o«  FUGEES Kiling Me Softy (Ruffhouse/Columbia) 861 91 062 1341 460 | Lo Al O gy (o)
— —~ 4« (P REPUBLICA Ready To Go (RCA) 837 656 504 410 61/5 COLOR ME BADD The Earth, The Sun, The Rain (Giant)
— 4w « @ HOOTIE & THE BLOWFISH | Go Blind (Reprise) 788 751 705 700 28/5 EVERYTHING BUT THE GIRL Missing (Atiantic)
— 4 s @ BRAIDS Bohemian Rhapsody (Big Beat/Atlantic) 749 745 690 478 47/0 TONY RICH PROJECT Nobody Knows (LaFace/Arista)
% 4 4 4  MAXIPRIEST {/SHAGGY That Girl (Virgin) 739 794 909 1063 26/0 MARIAH CAREY Always Be My Baby (Columbia)
% % 3 4« OASIS Don't Look Back In Anger (Epic) 723 1002 1228 1408  34/0 LA BOUCHE Be My Lover (RCA)
GEBUT) @ TONIBRAXTON Un-break My Heart (LaFace/Arists) 651 388 114  —  51/8 | BRANDYStin' Upin My Room (Arista)
GEBUTP @ BECK Where It's At (DGC/Geffen) 650 560 524 4a2 549 | monuH GRREY Forever oo 1550 Music
4 4 4 4o BONE THUGS-N-HARMONY Tha Crossroads (Ruthiess/Relativity) 568 667 746 839 28/0 ‘!
- — 50 50 CRUSH Je"yhead (RObeHS) 549 596 578 517 17/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets
ded to songs gaining plays over the previous week. If two songs
This chart refiects airplay from October 7-13. Songs ranked by total plays. Highlighted songs indicate Breaker. ::::;f,",.‘,’;,";’::f {nﬁle‘ﬂ::;';.';‘;‘,:ﬁ;‘?,m“foﬁg’l 3,7,.‘,",‘.,’:‘;:2:,2?,“3:‘;}:
128 CHR/Pop reporters. 126 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. to-week increases In total plays. Weighted chart appears on R&R GNLINE.

NEW THIS WEEK: Callout America o (allout
KDWB WPXY 3.71 Women 18-24 (#9) ® Requests
WXXL WIZEE 3.74 West Region (#9) e Auditorium

KTFM  KKSF 86% Familiar o All demos

Doﬁor

RECORDS MUSIC FIRST
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L_L

POP/ALTERNATIVE TOP 20

I~ TOTALPLAYS — TOTAL
LW TW  ARTIST TITLE LABEL(S) ™ LW STATIONS/aDDS
+ @ ALANIS MORISSETTE Head Over... (Maverick/Reprise) 5860 5082  148/5
s @ SHERYL CROW If It Makes You Happy (A&M) 4768 4576 186/5
2 3 DISHWALLA Counting Blue Cars (A&M) 4188 4620 130/0
s @) WALLFLOWERS 6th Avenue Heartache (Interscope) 3687 3591 161/
4 s NO DOUBT Spiderwebs (Trauma/interscope) 3662 3751 134/0
s @ SUBLIME What | Got (Gasoline Alley/MCA) 3275 3066 129/10
10 @ EELS Novocaine For The Soul (DreamWorks/Geffen) 2996 2941 102/
s & PRIMITIVE RADIO GODS Standing... (Ergo/Columbia) 2927 3542 109A
s o JEWEL Who Will Save Your Soul (Atlantic) 2829 3161 984
— @ R.E.M. Bittersweet Me (Warner Bros.) 2754 1628 1047
711 ALANIS MORISSETTE You Learn (Maverick/Reprise) ~ 2750 3284 921
12 @ REPUBLICA Ready To Go (RCA) 2622 2462 142/5
1 @ COUNTING CROWS Angels Of The Silences (DGC/Geffen) 2606 2289  104/2
114 311 Down (Capricorn/Mercury) 2546 2820 92/0
s @ SOCIAL DISTORTION | Was Wrong (550 Music) 2412 2315 93A4
16 @ GEGGY TAH Whoever You Are (Luaka Bop/WB) 2130 2062 121/11
1 17 SMASHING PUMPKINS Muzzle (Virgin) 2017 2043 794
— (O PEARL JAM Hail, Hail (Epic) 1855 1687 79/4
— {® NO DOUBT Don't Speak (Trauma/Interscope) 1813 1181 117/45
17 20 BETTER THAN EZRA King Of... (Swell/Elektra/EEG) 1769 2043 68/0

This chart reflects airplay from October 7-13. Songs ranked by total plays. 128 CHR/Pop report.
ers and 95 Alternative reporters combine from the custom chart function on R&R ONLINE,
Alternative titles are manually extrapolated. For complete reporter lists refer to Pop and Alterna-
tive sections. © 1996, R&R Inc.

SHOVELING FOR CRANBERRIES — WXKS (Kiss 108)/Boston moming talent Matt Siegel (c)
gave listener Michael Viola (i) a trip to London to see the Cranberries in concert by simply
shoveling elephant dung at the circus. Ringling Bros.” Tammy The Clown displays her feelings.

: v K% i i
WILD ABOUT DEES WOMEN — Wild Orchid helped KIIS-FM/Los Angeles morning vet Rick
Dees (1) give away prizes at the station’s recent “Free Gas Friday” remote. Looking prettier
than Dees are (I-r) Dees, and group members Renee Sandstrom, Stacy Ferguson and Ste-
fanie Ridel.

il

L.L. COOL J Loungin (Def JamvRAL/Mercuiry)
Total Plays: 522, Total Stations: 30, Adds: 0

KIM STOCKWOOD Jerk (Curty)
Totai Plays: 371, Total Stations: 31, Adds; 2

GEGGY TAH Whoever You Are (Luaka Bop/WB)
Total Plays: 512, Total Stations: 49, Adds: 11

AALIYAH f Your Girt Only Knew (BlackGround/Atiantic)
Total Plays: 316, Total Stations: 24, Adds: 1

BONE THUGS-N-HARMONY Days Of Our Livez (EstiVest )
Total Plays: 502, Total Stations: 30, Adds: 8

NO DOUBT Don't Speak (Trauma/interscape)
Total Plays: 288, Total Stations: 40, Adds: 34

BABYFACE This Is For The Lover In You (Epic)
Total Plays: 467, Total Stations: 41, Adds: 1

311 Down (Capricom/Mercury)
Total Plays: 282, Total Stations: 18, Adds: 0

STING I'm So Happy | Can't Stop Crying (A&M)
Total Plays: 452, Total Stations: 29, Adds: 0

SPIRITS Drive (Rocket/island)
Total Plays: 278, Total Stations: 31, Adds: 2

SUBLIME What | Got (Gasoline Alley/MCA)
Total Plays: 442, Total Stations: 39, Adds: 9

ELTON JOHN You Can Make History (Young Again) (MCA)
Total Plays: 273, Total Stations: 29, Adds: 3

GREASE MEGAMIX Grease Megamix (Polydor)
Total Plays: 425, Total Stations: 25, Adds: 9

PUFF JOHNSON Over And Over (Work)
Total Plays: 253, Total Stations: 22, Adds: 0

INTRIGUE 1 You've Ever Been In Love (Universal)
Total Plays: 407, Total Stations: 29, Adds: 1

EELS Novocaine For The Sout (Dreamivorks/Geffen)
Total Plays: 210, Total Stations: 13, Adds: 0

KATALINA DJ Girl (Thump)
Total Plays: 405, Total Stations: 20, Adds: 0

FIONA APPLE Shadowboxer (Work)
Total Piays: 206, Total Stations: 13, Adds: 1

MADONNA You Must Love Me (Wamer Bros.)
Total Plays: 387, Total Stations: 92, Adds: 92

COUNTING CROWS Angels Of The Silences (DGC/Geffen)
Total Plays: 189, Total Stations: 11, Adds: 1

Songs ranked by total plays

SELECTED NEW RELEASES
Apbps OcToBER 22

“Hurt By Love” (Slash/Reprise)
“Swallowed” (Trauma/Interscope)
“Breathe A Sigh” (Mercury)

“Love Songs” (Universal)

“Tell Me” (Island)

“100 Years From Now"” (Elektra/EEG)
“Leavin’” (LaFace/Arista)

“Fly Like An Eagle” (Atlantic)

“Angel” (Elektra/EEG)

“Lady Picture Show” (Atlantic)

Bodeans

Bush

Def Leppard

Fleming & John

Dru Hill

Huey Lewis & The News
Tony Rich Project

Seal

Simply Red

Stone Temple Pilots

YOU WEAR WHAT YOU EAT — WPRO-FM/Providence AMers Mike (r) and Lisa Butts cornered
Mrs. Wofgang Puck (Barbara Lazoroff), modeling this delectable design, outside Walt Disney
World's Wolfgang Puck Cafe during the station's coverage of the Central Florida theme park's
25th anniversary.
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Stations and their adds listed alphabetically by market
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2

WFLY/Albany, NY

PD: Michael Morgan

MD: Ron Williams

10 MADONNA “Must”
JEWEL "You”
SUSANNA HOFFS “Want”
REM “Me”
AZ YET "Last”
BECK “Where"

WAEB/Allentown, PA
PD: Brian Check
MUD: Chuck McGee
MADONNA “Must”
EN VDGUE "Don't"
REM. “Me’
REPUBLICA “Ready”

KQiz/Amarillo, TX
PD/MD: Ted Kelly
MADONNA "Must”
ND DOUBT “Speak”
AZ YET “Last”
MQ THUGS FAMILY “Thug”
SUBLIME “What"
KEB' MQ' “Home™

KGOT/Anchorage, AK
OM: Mark Murphy
PD: Paul Watker
MD: Roxy Lennox
16 HDOTIE & BLOWFISH "Blind”
6 MADONNA “Must”
6 REM."Me"
6 NEWEDITION “Stll®
WONDERS “Thing"

WSTR/Atlanta, GA
PD: Kevin Peterson
MD: J.R. Ammons
MADONNA “Must”
JEWEL "You"

WAYV/Atlantic City, NJ
PD: Tommy Frank
MD: Paul Kelly
16 SUSANNA HOFFS “Want”

WZNY/Augusta, GA
PD: Bruce Stevens
BECK "Where”
NO DOUBT "Speak”
MADONNA “Must™
JEWEL “You™

KHFi/Austin, TX
PD: John Roberts
MD: Femando Ventura
HOOTIE & BLOWFISH “Blind”
MERRIL BAINBRIDGE “Mouth” \
MADONNA “Must”

WLSS/Baton Rouge, LA
OM/PD: Chuck Geiger
APD/MD: Spencer Kane
18 MADONNA “Must”

KQXY/Beaumont, TX

PD: Dale Baird

MD: Jammer,

25 JEWEL "Have”
TONI BRAXTON “Heart”
JEWEL “You”
GREASE MEGAMIX “Grease”™
R.EM. "Me”
NO DOUBT “Speak™
MADONNA “Must”

WXYK/Biloxi, MS
PD: Patty Steele
MD: Ken Clark
AZ YET “Last”
MADONNA "Must”

WMRV/Binghamton, NY

PD: Bill Sheridan

MD: Rick Kelly
GEGGY TAH "Whoever
BLACKSTREET "Diggrty”
NO DOUBT “Speak”
SUSANNA HOFFS “Want”
MADONNA "Must™

KZMG/Boise, ID
PD: Mike Kasper
MD: Cari Ballance
SUSANNA HOFFS “Wart"
JEWEL “You"
NO DOUBT “Speak™
MADONNA “Must”

WXKS/Boston, MA
PD: John tvey
MO: Tad Bonvie
11 MADONNA "Must”
9 LECLICK "Tonight”
8 ALANIS MORISSETTE “Really”
6 CRANBERRIES “Gone”
5 NATALIE MERCHANT “Jeafousy™
5 JEWEL "You™
SUSANNA HOFFS “Wart”

WKSEBuffalo, NY
PD: Sue 0"Neil
APD/MD: Dave Universal
MADONNA “Must”

WRQK/Canton, OH
PO/MO: Rick Michaels
APD: Toad Downerd
52 ALANIS MORISSETTE “Head"
NO DOUST "Speak”
SUSANNA HOFFS “Want”
WONDERS “Thing"

WSSX/Charleston, SC
PD/MD: Calvin Hicks
13 NO DOUBT "Speak”
SPIRITS “Onve”
BECK “"Where™

WVSR/Charleston, WV
PD: Bill Shahan
APD: Mike Edwards
WONDERS “Thing”
TONI BRAXTDN “Heart”
SUSANNA HOFFS “Want”
SUBLIME "What™
BLACKSTREET “Diggity”

WNKS/Charlotte, NC
PO: Brian Bridgman
MD: Marcie Crescente
5 WONDERS “Thing"
DC TALK “Just”
MADONNA "Must”
SUSANNA HDFFS “Want"

WZST/Chattanooga, TN
PD: Robin Daniels

APO/MD: Mike Glbson

8 MADDNNA "Must”

2 SUSANNA HOFFS “Want”

1 JEWEL "You"

WKRQ/Cincinnati, OH
PD: Jimmy Steal
APD: Race Taylor
MD: Brian Douglas
36 BODEANS “Hurt”
17 MADONNA “Must”

WZIM/Cleveland, OH
Interim PO/APD: Dave Eubanks
MD: Action Jackson

9 MADONNA “Must”
NO DOUBT "Speak™
DENINE W/COLLAGE “Lifetime”
MAX! PRIEST “Watching”

KKMG/Colorado Springs, C0
PD: Scooler B. Stevens
Music Coord.: Tim McKenna
MADONNA “Must”
AMBER “Night”
NEW EDITION "Still™

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay
14 MADONNA “Must”
NO DOUBT “Speak”
JEWEL “You™
GEGGY TAH “Whoever”

WNCI/Columbus, OH
PD: John Dimick
15 MADONNA “Must™
8 SHERYL CROW "Happy™

KHKS/Dallas, TX
PO: Ed Lamberi
MD: John Reynoids
MADONNA "Must”
WILD ORCHID "Night”

WGTZ/Dayton, OH
Interim PD: Michael Luczak
MD: Gretchen Corbett

MADONNA “Must”
BECK “Where”
BLACKSTREET Diggity”

KHHT/Denver, CO

PD: Dan Bowen
APD: Steve Douglas
MD: Lee Cagle

6 MADONNA “Must™

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin
MADONNA "Must”
SUBLIME “What™
GEGGY TAH "Whoever”
REM. “Me"

WLVY/Elmira, NY
PD: Mike Strobel
APO/MOD: Brian Stoll
MADONNA "Must”
SUSANNA HOFFS “Wart™
JEWEL "You"
NO DOUBT "Speak”

WJET/Erie, PA
PD: Neal Sharpe
MD: J.J. Foxx
HOOTIE & BLOWFISH "Sad”
LA BOUCHE “Fallin™
REM. "Me"
REPUBLICA "Ready”

KDUK/Eugene, OR
PD: Barry McGuire
LABOUCHE "Fallin™
WORLD WIDE MESSAGE. "Real™
MADONNA “Must”
GEGGY TAH “Whoever”

WSTO/Evansville, IN
PD: Barry Witherspoon
AMBER "Night”
MADONNA “Must"

KMCK/Fayetteville, AR
PD: B Shannen
MD: Mike Chase
6 MADONNA "Must"

BLACKSTREET “Diggity”
NO DOUBT “Speak”
MAX) PRIEST "Watching”
BDNE THUGS-N-HARMONY “Days”

WWCK/Flint, MI

PO/MD: Scott Seipei

10 MADONNA "Must”
SUSANNA HOFFS "Wart”
BECK "Where”
JEWEL "You"
NO DOUBT “Speak”
MAXI PRIEST “Watching™

WJMX/Florence, SC
OM: Keith Mitchell
MD: Jack Kahan
25 HOQTIE & BLOWFISH “Blind™
GEGGY TAH “Whoever”
SUSANNA HOFFS "Want”
JEWEL "You™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn
MADONNA "Must”

KISR/Ft. Smith, AR
PO/MD: Fred Baker
MADONNA“"Must”
NODOUBT "Speak”
SUSANNA HOFFS "Want™
AZYET "Last”

WMEE/Ft. Wayne, IN
OM: Jeft Davis
MD: Captain Chris Didier
5 GEGGY TAH "Whoever”
MADONNA “Must”
JEWEL “You"
SUSANNA HOFFS “Want™

WYKS/Gainesville, FL
PD/MD: Jeri Banta
5 ENVOGUE “Dont”
MADONNA “Must”
JEWEL "You"
MAXI PRIEST “Watching”
GREASE MEGAMIX “Grease”

WSNX/Grand Rapids, MI
Interim PD: Keith Curry
14 NO DOUBT "Speak”
MADONNA “Must”
BLACKSTREET "Diggity”

WIXX/Green Bay, WI
PD: Dan Stone
MD: David Burng
8 FUN FACTORY "Dont”

WRHT/Greenville, NC

PD:J.T. Basch

APD/MD: Gina Gray

12 GHOST TOWN DJ'S “Boo™

10 BONE THUGS-N-HARMONY “Days™
DUNCAN SHEIK “Barety”
SPIRITS “Drive”
SUSANNA HOFFS “Wart”
MADONNA "Must”

WFBC/Greenville, SC
PO: Rob Wagman
MD: Hawk Harrison
13 JANN ARDEN “Mother”

13 BONE THUGS-N-HARMONY “Bays™

13 BECK “Where”

11 REPUBLICA “Ready”
10 DREAM CLOCK "Thing™
9 DRAG "Race”

=

JEWEL “You™
NO DOUBT “Speak”

WNNKMarrisburg, PA
PO: John 0'Dea
MD: Scott Shaw
HOOTIE & BLOWFISH “Sad”
NEW EDITION “Stit”
KIM STOCKWOQD “Jerk”
MADONNA "Must”

WKSSMartford, CT
PD: Jay Beau Jones
MD: Christine Fox

29 PRIMITIVE RADIO GODS “Standing™

22 CRANBERRIES “Decide”
10 JOURNEY “Woman™
5 MADONNA "Must”

KRBE/MHouston, TX
PO: John Peake
APD: Scotty Sparks
MD: Jay Michaels
12 REPUBLICA "Ready”
7 MADONNA "Must”

AMANDA MARSHALL “Birmingham”

SUSANNA HOFFS “Wart”

WZYPMuntsville, AL
PD: Marc Summers
15 AMBER "Night"
14 SHERYL CROW “Happy™
12 EN VOGUE "Dont”
9 ELTON JOHN "History”
JEWEL "You™

WZPL/ndianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker
13 ENVOGUE “Dont”
4 MADONNA “Must"

WAPE/Jacksonville, FL
PD: Cat Thomas
APD/MD: Tony Mann
NO DOUBT “Speak”

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards
50 ALANIS MORISSETTE "Head”
MAX| PRIEST “Watching™

WKFR/Kalamazoo, MI
PD/MD: Dave Michaels
TONI BRAXTON “Heart”
MADONNA “Must”
BECK "Where"
JEWEL “You"
NO DOUBT “Speak”

KMXV/Kansas City, MO
PD: Jon Zeliner
20 MADONNA "Must"
7 NEW EDITION “Stil”
7 QKUMBA ZOO “Child”
7 SUSANNAHOFFS “Want"

WWST/Xnoxville, TN
PD: Rich Baiiey

BONE THUGS-N-HARMONY “Days"

WILD ORCHID "Night"
JEWEL "You"
WALLFLOWERS “Heartache™

KSMB/Lafayette, LA
PD: Boblry Novosad
MD: 8ubba Boudreaux
MADONNA "Must”
NO DOUBT “Speak”

BONE THUGS-N-HARMONY “Days”

JEWEL "You"
SUSANNA HOFFS “Want”

WORLD WIDE MESSAGE. "Real”

WLAN/Lancaster, PA
PD: Jordan Waish
APD/AMD: Vince D'Ambrosio
MADONNA “Must”
DC TALK “Just”

TREADMILL TRACKSTAR “Shoukint”

KFRX/Lincoln, NE
PD: Sonny Valentine
BONE THUGS-N-HARMONY “Days”
MADONNA “Must”
SUSANNA HOFFS "Want”
WONDERS “Thing”
REM."Me"

KliSA.os Angeles, CA
PD: Joha Cook

APD/MOD: Tracy Austin

13 WONDERS "Thing™

9 MADONNA “Must”

WDJX/Louisville, KY
PD: C.C. Matthews
APDMD: Karen Rite
AMBER "Night”
NO DOUBT “Speak”
AZ YET "Last"
REM. "Me"
JEWEL "You™

KZlIlubbock, TX
PD: Jay Shannon
FUN FACTDRY *Don't"
AALIYAH “Knew"
BONE THUGS-N-HARMONY “Days”

WZEEMadison, Wi
Interim PO: Dana Lundon
24 GREASE MEGAMIX “Grease”
11 MADDNNA “Must”
DC TALK “Just”

KBFM/McAllen, TX

PD: Billy Santiago

MD: Jett DeWitt

13 ALANIS MORISSETTE "Head"

12 ROBI-ROB'S CLUBWORLD “Shake”

11 MADDNNA "Must”
GEORGIE PORGIE “Love"
WORLD WIDE MESSAGE.. "Real”
REM. "Me"

WAOA/Melboume, FL
PD: Scott Chase
MD: J.T. Daniels
20 DC TALK “Just”
19 WILD ORCHID “Night™
MADONNA "Must”

WHYI/Miami, FL
PD: Rob Roberts
MD: Al Chio
10 MADONNA “Must”
MINDS OF MEN “Brand"

KDWB/Minneapolis, MN
PD: Dan Kieley

APD/MD: Rob Morris

15 GREASE MEGAMIX "Grease”

7 MADONNA “Must”

WABB/Mobile, AL
PO: Brett Dumier
MD: Crash
HOOTIE & BLOWFISH “Sad”

WVAQ/Morgantown, WV
PD/MD: Jon Anderson
JEWEL “You™
SUSANNA HOFFS “Wart”
MADONNA “Must”

WWXM/Myrile Beach, SC
PD: Nikki Nite
MD: Wally B.
MADONNA "Must”
SUBLIME "What”
NO DOUBT "Speak™

WRVW/Nashville, TN
PD: Charlie Quinn
APD: Tom Peace
MD: Scooter
NEW EDITION “Still*
MADONNA "Must”
REM. "Me”

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Kevin Palana
MADONNA “Must”
ORIGINAL "Love”
AZ YET “Last”

WKCI/New Haven, CT
PO: Tony Bristol
APD/MD: Jefi McCartney

MADONNA “Must”
JEWEL "You"

WQGN/New London, CT
DM/PD: Franca
29 HDOTIE & BLOWFISH “8lind”
MADONNA “Must”
ROBERT MILES “One”
SUBLIME "What"
DC TALK "Just”

KHOM/New Orleans, LA
PD: Bill Thorman
MD: Jammer,
JEWEL "You"
MADONNA "Must”
SUSANNA HOFFS “Want”
NO DOUBT "Speak”
ANGELINA “Need"

WEZB/New Orleans, LA
PD: Joe Larson
APD/MD: Joey G.
NO DOUBT "Speak”

WHTZ/New York, NY
PD: Tom Poleman
MD: Cutby Bryant
22 MADONNA “Must”
11 NO DOUSBT “Speak”
6 JOURNEY ‘Woman™
5 JEWEL "You"

WNVZ/Norfolk, VA
PD: Don London
MD: fay West
17 CELINE DIDN “Coming”
TONI BRAXTON “Heart”
MADONNA "Must"

KCHDOdersza-ikand, TX
PD: Clayton Allen
MD: Leo Caro
28 MERRIL BAINBRIDGE “Mouth™
12 NO DOUBT “Speak”
MADONNA “Must”
MAX! PRIEST “Watching”
JEWEL “You™
SUSANNA HOFFS “Wart"

KJYO0/Oklahoma City, 0K
PD: Mike McCoy
MD: Jimey Barreda
MADONNA “Must”

KQKQ/Omaha, NE
PD: Mike J. Steele
MD: Jimi Jamm
MADONNA “Must”
SUBLIME “What"

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraatt
9 MADONNA “Must™
9 GREASE MEGAMIX “Grease”
TONI BRAXTON “Heart”

KPSI/Palm Springs, CA
PD: Mike Keane
MO: Bobby Sato
9 TONI BRAXTON “Heart”
WONDERS “Thing”
MADONNA "Must”
SALT-N-PEPA “Champagrie”

WKZW/Peoria, IL
PD:B.J. Stone
MD: Jack Shell
5 SUBLIME "What™
5 DCTALK “Just”
5 SUSANNAHOFFS “want™
2 MADONNA “Must”

WI0Q/Philadelphia, PA
PPD: Glenn Kalina
#D: Dee Dee McGuire
22 MADONNA "Must”
TON1 BRAXTON “Heart™

WPLY /Philadelphia, PA
PD: Chuck Tisa
MD: Doug Kubinski
STONE TEMPLE PILOTS "Lady”
LEMONHEADS "Could”
PEARL JAM “Hail"

KKFR/Phoenix, AZ
PD: Don Parker
MD: Brian Douglas
8 R.KELLY Py
3 MADONNA "Must”
CELINE DION “Coming”

KZZP/Phoenix, AZ
PD: Dan Persigehl
MD: Dave Cooper
16 GEGGY TAH "Whoever"
NO DOUBT “Speak”
JEWEL “You™

WBZZ/Pittsburgh, PA
PD: Keith Clark
MD: Johs Cline
AMBER “Night”
DC TALK "Just"

KKRZ/Portland, OR

PD: Ken Benson

APD/MD: Rick Thomas

19 GINUWINE “Pony”
5 JOHN MELLENCAMP “Key"
5 ROBERT MILES “One”
3 MADONNA “Must”

INTRIGUE “Ever”

WERZ/Portsmouth, NH
DM/PD: Jack O'Brien

MD: Liz Jordan
BECK "Where”
MADONNA “Must”
NO DOUBT "Speak”
JEWEL “You"
SUBLIME "What"
BLACKSTREET "Diggity”

WSPK/Poughkeepsie, NY
PD: Stew Schantz
MD: Scalty Mac
12 MADDNNA “Must”
1 NODOUBT "Speak”
1 BLACKSTREET "Diggity”
MAXI PRIEST “Watching”
SUSANNA HOFFS “Want"

WPRO/Providence, Rl
PD: Chris Shebel
MD: Tony Mascaro
10 MADONNA “Must”
WONDERS “Thing”

WHTS/Quad Cities, IL-1A
DM: Tony Waitekus
MD: Brian Scott
No Adds

WDCG/Raleigh, NC
DM: Brian Burns
PD: Kip Taylor
6 1GGY POP “Lust”
FIONA APPLE “Shadowboxe”

WRFY/Reading, PA
PD: Al Burke
MO: Mike Browne
22 FLEMING & JOHN “tove”
SUSANNA HOFFS “Wart”
BODEANS “Hurt”

WRVQ/Richmond, VA
PD: Lisa McKay
APD/MD: Billy Surf
MADONNA “Must”

WXLK/Roanoke, VA
APD/MD: Gary Blake
23 TRACY CHAPMAN "Reason”
ELTON JOHN “History”
JEWEL "You"

WPXY/Rochester, NY
OM: Clarke Ingram
APD/MD: J.J. Rice
10 NO DOUBT “Speak”
9 GREASE MEGAMIX “Grease”
5 MADONNA “Must”
SHERYL CROW "Happy"
EN VOGUE “Don't"
SEAL“Fly”

WTCF/Saginaw, M
PD/MD: Marc McGill
KIM STOCKWOOD “Jerk”
GREASE MEGAMIX "Grease™

WKBQ/St. Louis, MO
PD: Michael St. John
Interim MD: Michael Mattem
13 NO DOUSBT “Speak”
9 MADONNA "Must”
JEWEL "You™
SUBLIME “"What"

KKLQ/San Diego, CA
PD: Greg Stevens
APD/MD: Ray Kalusa
47 NO DOUBT "Speak™
10 SEAL “Fy”
7 MADONNA "Must”

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher

KHTT/Tulsa, 0K
DM: Sean Phillips

MD: Adam Burnes PDMD: Carty Rush
13 BUSH"Swaliowed” LOS DEL CHIPM'JNKS “Macarena”
CAKE "Distance” {ABOUCHE “Falbn™
KHTY/Santa Barbara, CA | WWKZ/Tupelo, MS
PD/MD: Damion Young PD/MD: Rick Steven:.
26 JEWEL "Save” JEWEL “You"

MADONNA “Mugt"
TONI BRAXTON “Heant”
SUSANNA HOFF<: “Want”

16 NERF HERDER "Van”
15 LOCAL H "Bound”
14 COUNTING CROWS “Angels™

=

12 WEEZER "Scorcho” 0C TALK “Just”
8 NIRVANA "Aneurysm”
FUN LOVIN CRIMINALS “Scooby”
CRANBERRIES "Gone” KISX/Tyler, TX
1GGY POP "Lust” PD: Michasl Storm
SCREAMING TREES “Sworn™ MD: Mick Fulgham
SUPERDRAG “Major” MADONNA “Mus™
BECK "Where™
WNDU/South Bend, IN

PO/MD: Bill Mitchell WSKS/Utica, NY
NO DOUBT “Speak” PD: Bill Catcher
JEWEL "You™ MD: Diane Chase

GREASE MEGAMIX “Grease™
WILD ORCHID "Night”

18 DC TALK “Just”

18 NEW EDITION “Sl”
8 WONDERS "Thimy~
18 MADONNA “Mug”

KHTQ/Spokane, WA 5 REM "Me"
PD: Scatt Shannon
MO: Tripp Rodgers
5 AZVET"Last’ KWTX/Waco, TX
1 MADONNA “"Must” PO: Flash Phillips
BLACKSTREET “Diggity” DC TALK “Just”
KEB' MO"“Home" MADONNA "Must”
MAX| PRIEST "Watching” REPUBLICA “Ready”
NO DOUBT “Speak”
SUSANNA HOFFS "Wart”
JEWEL “You™ WWZZ/Washington, DC
PD: Dale 0'Brian
APD/MD: Ron Ross
WDBR/Springfield, IL MADONNA "Mug?”
OM: Bill Kiaproth
MD: Rik Blade
MADDNNA "Must” WIFC/Wausau, Wi
PD: Rod Phillips

o 5 FUNFACTORY “Can't”
KHTO/Springfield, MO
PD: Dave Alexander

MD: Ray Michaeis KKRD/Wichita, KS
MADONNA "Must™ PD: Jack Diiver
ELTON JOHN “History" MD: Craig Hubbard
GREASE MEGAMIX “Grease” MADONNA “Mus”
REM."Me™
NO DOUBT "Spexk”
WNTQ/Syracuse, NY SUSANNA HOFFE, "Wart”
PD: Yom Mitchell
MD: Jimmy Disen
22 MADONNA "Must’ WBHT/Wilkes-Barre, PA
GEGGY TAH "Whoever" PD: Kid Kelly
APD/MD: Danny Ocean
JEWEL “You™
WFLZ/Tampa, FL WONDERS "Thirg"
PD:8.J. Harris CARDIGANS "Lovetool”
MD: Jeft Kapugi GEGGY TAH “Wimever”

21 MADONNA "Must”
18 DONNA LEWIS "Without”

18 MAX| PRIEST “Watching™ WKRZ/Wilkes-Barre, PA

GEGGY TAH "Whoever" MD: Jerry Padden
22 JANN ARDEN “Mother”
NO DOUBT “Spes”
WMGl/Terre Haute, IN BODEANS “Hurt”
PD: Beau Richards
MD: Rick 0'Brien
5 MADONNA"Must” WSTW/Wilmington, DE
5 AZYET Last’ PD: Mike Somers
5 SUSANNA HOFFS “Want™ WD: Mike Rossi
2 REM."Me" 18 HOQTIE & BLOWISH “Blind™
MADONNA “Mug"
REM. "Me™
WVKS/Toledo, OH SUSANNA HOFE:. “Wart”
PD: Mike Wheeler
MD: Bill Michaels KFFM/Yakima. WA
BLACKSTREET "Diggity” PD: Michael Jack Kigyy
BABYFACE "Lover" MD: Lisa Adams
AZYET “Last” 16 AZVET “Last’
DC TALK "Just” 2 SHERYL CROW “Happy”
2 JOURNEY "Worman”
WPST/Trenton, NJ WYCR/York, PA
PD: Dave McKay OM: Rick McCauslim
APD/MD: Mike Kaplan PD: Davy Crocket
13 DC TALK “Just” 15 REM. "Me"
6 LECLICK Tonight” MADONNA "Mugt"

WONDERS "Thimy"
SUSANNA HOFFS “Want"
WORLD WIDE MESSAGE.. “Real”

WHOT/Youngstown, OH

5 JEWEL “You"
MADONNA "Must”
GEGGY TAH "Whoever”

KRQQ/Tucson, AZ PD: Tom Pappas
PD: Tim Richards MO: Jonmy Hartwell
MD: Valerie Knight 8 BONE THUGS-N-HARMONY “Days™
No Adds 2 MADONNA “Mugt®

SUSANNA HOFFE: “Want™

128 Total Reporters
128 Current Reporters
126 Current Playlists

Did Not Report, Playlist Frozen (2):
WHZZ/Lansing, MI
WZOK/Rockford, IL

o amaoricanradiohictans cam
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

WHTZMNew York KIIS/Los Angeles WI0Q/Philadelphia WPLY/Philadelphia KHKS/Dallas
(212) 239-2300 (818) 845-1027 (610) 667-8100 (610) 565-8900 1061 KISSFM (214) 891-3400
Poleman/Bryant 102.7 | |Cook/austin Kalina/McGuire Tisa/Kubinski Lambert/Reynolds
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W 3W W W TW 3IW W LW Tw W W w W 2w W TW
33 48 50 52 ALANIS MORISSETTEMead Over Feet 42 43 66 83 NQMERCYMhere Do You Go 64 50 66 68 TONIBRAXTON/ou're Makin' Me.. 31 29 42 44 SHERYL CROW/H It Makes You... 80 85 84 88 DONNA LEWISA Love You Atways
54 54 52 51 DONNA LEWIS/I Love You Aways. 84 80 79 80 DONNA LEWIS/ Love You Always. 22 55 72 68 ALANIS MORISSETTE/ead Over Feet 45 45 43 41 ALANIS MORISSETTE/Mead Over Feet 62 66 77 86 QUAD CITY 0J'S/C'mon N Ride It
52 56 49 50 NO DOUBT/Spiderwebs 85 83 83 80 AMBER/This Is Your Night 61 69 71 66 DONNA LEWISA Love You Atways. . 44 45 41 39 JEWELNou Were Meant 79 84 85 82 NOMERCYMihere Oo You Go
37 35 37 47 CRANSERRIES/fFree To Decde 78 77 54 66  ALANIS MORISSETTE/Mead Qver Feet 50 64 74 62 CELINE DION/ts All Coming. 31 40 33 39 REFRESHMENTS/Banditos 86 88 85 70 CRUSH/Jellyhead
14 18 25 41 ERIC CLAPTON/Change The World 21 42 68 52 RDBERT MILES/Children 65 52 42 53 QUAD CITY DJ'S/C'mon 'N Ride It 30 40 31 37 OASIS/Don’l Lok Back . 27 21 22 63 CELINE DION/Its All Comung
54 §1 51 39 DISHWALLACounting Blue Cars 19 15 39 50 GHOST TOWN DJ'SMy Boo 45 42 48 48 TONY RICH PROJECT/Nobody Knows 30 40 45 36 BLUES TRAVELER/But Anyway 80 76 73 59 ALANIS MORISSETTE/You Lean
28 31 37 34 SHERYL CROWNS it Makes You... 46 44 39 41 MARIAH CAREY/Always Be My Baby 27 15 42 47 JOCELYN ENRIQUEZ/Do You Miss Me 45 33 30 35 BUSHMachinehead 49 49 51 48 AMBER/This Is Your Night
12 .23 22 32 CELINE DION/It's AN Coming.. 44 38 37 40 GROOVE THEORY/Tell Me 59 51 41 44 GINAG/Doh Ah, JustA. 46 43 46 34 G0OG0ODOLLSALong Way Down 45 50 51 47 MARIAH CAREY/Always Be My Baby
16 15 25 32 MERRIL BAINBRIDGEMouth 26 44 43 40 CRUSHellyhead 63 53 66 42 2 UNLIMITED/Do What's Good... 30 31 42 34 PATTI ROTHBERG/Inside 46 47 48 46 LABOUCHE/Sweet Dreams
28 34 36 32 GARBAGE/Stupid Gir 43 41 39 39  MERRIL BAINBRIDGEMouth 38 28 27 42 OUTHERE BROTHERS/Boom Boom Boom 27 29 29 32 REPUBLICARReady To Go 46 49 43 45 COLOR ME BADD/The Earth
26 27 26 29 NOMERCYMhere Do You Go 47 43 43 39 LABOUCHE/Sweet Dreams 44 45 44 40 CRUSHJelyhead 46 35 30 31 NODOUBT/Spiderwebs 26 25 49 44 TONY RICH PROJECT/Nobody Knows
32 30 3t 29 PRIMITIVE RADIO GODS/Standing Outside. 46 42 43 39 BILLIE RAY MARTINour Loving Amns 46 43 46 38 AMBER/This Is Your Night 30 30 25 31 GARBAGE/Stupid Girl - 32 39 44 MERRIL BAINBRIDGEMouth
38 51 35 29 QUADCITY DJ'S/Cmon N Ride It . 43 36 38 37 MARIAH CAREY/Forever 42 31 24 37 GHOST TOWN DJ'SMy Boo 30 30 30 30 EELS/Novocaine For.. 25 24 25 43 KEITH SWEAT/Twisted
37 38 46 28 OASIS/Don't Look Back.. 31 40 36 36 BRAIDS/Bohemian Rhapsody 52 47 49 36 KETH SWEAT/Twisted 20 18 27 30 WHY STORE/Lack Of Water - - 5 42 LABOUCHEFalin' In Love
25 25 22 26 AMBER/Ths fs Your Night 76 72 45 35 ALANIS MORISSETTE/You Leam 51 48 33 36 LABOUCHE/Sweet Dreams 29 29 27 30 NIXONS/Sister 39 41 40 41 ROBERT MILES/Children
37 37 28 26 LOVE SPIT LOVE/How Soon Is Now? 22 20 29 35 ALANIS MORISSETTE/Ironic 44 44 48 35 NOMERCYMhere Do You Go 46 35 30 29 SMASHING PUMPKINS/Tonight, Tonight - - 19 39 ALANIS MORISSETTE/ead Over Feet
21 14 25 25 JOHN MELLENCAMP/Key West.. 38 38 40 35 JEWELMWho Will Save. 26 27 27 34 EVERYTHING BUT. Missing 32 30 32 29 BUTTHOLE SURFERS/Pepper 40 39 35 37 FUGEES/iing Me Softly
16 17 18 23 WALLFLOWERS/Bth Avenue Heartache 40 39 31 25 GELINE DION/Because You Loved Me 28 25 29 34 LE CLICK/Tomight Is The Night 29 30 29 29 DAVE MATTHEWS BAND/So Much To Say 30 28 30 32 COOLIO/1,234 (Sumpin'..)
- - - 22 MADONNA/You Must Love Me 23 22 26 25 QUADCITY OJ'S/C'mon N Ride It 52 43 46 33 R.KELLY/I Can't Sieep.. 29 29 30 28 WALLFLOWERS/6th Avenue Heartache 53 32 31 28 EVERYTHING BUT..Missing
1119 16 22 311/Down -5 14 23 NEW EDITIONA'm Stil In Love... 53 33 28 32 TRACY CHAPMAN/Give Me One Reason 31 30 29 28 PEARL JAMMhO You Are 26 30 29 27 SOPHIE 8. HAWKINS/As | Lay Me Down
28 21 12 20 ALANIS MORISSETTENou Leam 28 22 22 21 KATALINADJ Git 24 27 27 30 DREAM WORLDMovin' Up 29 29 32 27 CRANBERRIES/Free To Decide 18 22 19 25 PLANET SOUL/Set U Free
- 18 1B 20 QKUMBA Z0O/The Chikd (Inside) 16 18 20 20 EVERYTHING BUT. Missing 17 24 29 29 OENINE W/COLLAGE Love Of A Litetime 13 15 24 27 SUBLIMEMhat| Got 20 20 20 24 REALMCCOY/Another Night
10 17 21 20 LEAH ANDREONE/ItS Alright . 24 20 19 20 LL COOL JLoungin 21 22 21 28 MARIAH CAREY/Always Be My Baby 22 19 21 27 BARENAKED LADIES/The Old Apartment 21 23 21 24 2 UNLIMITED/Get Ready For This
21 22 23 19 JANN ARDEN/Insensitive 24 25 17 19 COLOR ME BADD/The Earth. 22 26 25 28 M.IS/ Be Alright 31 30 31 26 BETTER THAN EZRA/King Of New Orfeans 18 20 19 23 MONTELL JORDAN/This Is How We Do It
26 29 31 19 FUGEESNoWoman, No Cry 42 37 26 19 BONE THUGS-N-HARMONY/Tha Crossroads 18 21 29 27 LABOUCHERalin' In Love 26 24 27 26 LENNY KRAVITZ/Can't Get You Off... 20 21 21 22 GHOST TOWN 0J'SMy Boo
11 - - 19 LIVIN JOY/Dreamer 18 15 17 18  LOS DEL RIO/BAYSIDE/Macarena 23 26 27 25 LIVIN' JOV/Dreamer 31 27 30 26 CUREMntCar 28 29 28 21 LABOUCHE/Be My Lover
1 8 24 17 BLUES TRAVELERBut Anyway 45 41 42 17 BRANDY/Sittin' Up In My.. 45 §5 31 23 JEWELMWho Wil Save.. 43 45 40 25 DONNA LEWIS/I Love You Always.. 29 19 19 21 TLCWatertalis
37 12 16 AMANDAMARSHALLBimingham < - - 13 WONDERS/That Thing You Dot 21 16 19 23 LABOUCHE/Be My Lover 22 24 26 24 REM/Bittersweet Me 25 24 15 20 BRAIDS/Bohemian Rhapsody
- 10 12 14 POE/Angry Johnny - - - 13 CELINE DIONts All Coming.. 9 5 6 22 MAXWELL/Ascension (Don'..) -~ 13 21 24 COUNTING CROWS/Angels Of.. © 21 19 19 REAL MCCOY/Run Away
32 29 - 14 NIXONS/Sister 32 15 13 12 LABOUCHE/Be My Lover - - 25 22 GREASE MEGAMIX/Grease Megamix 14 21 24 22 CHALK FARM/Lie On Lie 14 13 11 17 PRIMITIVE RADIO GODS/Standing Outside...
13 16 - 14 NATALIE MERCHANTJealousy 12 14 15 11 3TMihy < - - 22 MADONNAYou Must Love Me 5 6 7 20 SARAHMCLACHLAN/Possession 44 41 16 17 3T/Anything
- - 14 13 NO DOUBTAust A Girl 11 12 12 11 ERIC CLAPTON/Change The World 18 17 15 20 COOLION 2,34 (Sumpin'..) 1116 19 19 POE/Angry Johnny 16 19 17 17 SNAP/Rhythm Is A Dancer
- - 10 13 PEARL JAWBetter Man 12 12 13 10 FUN FACTORY/Close To You 21 22 23 20 BONE THUGS-N-HARMONY/Tha Crossroads - = - 17 NODOUBT/Don' Speak 34 21 16 17 BRANDY/Sittin’ Up In My.
25 13 - 12 GOOGOO 0OLLS/Name << 9 MADONNAYou Must Love Me - 23 32 19 ENVOGUE/Don' Let Go (Love) 15 17 16 17 311/Down 12 10 15 16 ERIC CLAPTON/Change The World
11 10 14 12 BLUES TRAVELER/Hook 18 16 23 19 WILD ORCHID/AL Night | Pray -9 13 14 GEGGY TAHWhoever You Are - 15 16 16 CORONAThe Riythm Of .
- 13 13 12 GIN BLOSSOMS/Follow You Down -~ 17 18 18 BRANDY/Sittin' Up In My.. 17 15 10 11 LEAH ANDREONE/I's Alight.. 16 - - 16 CRYSTAL WATERS/100% Pure Love
- - - 11 NODOUBT/Dont Speak 16 19 15 17 LL COOL JLoungin 129 11 11 DOG'S EYE VIEW/Small Wonders 5 17 18 15 NEW EDITION/'m Still In Love.
- 11 11 11 BUTTHOLE SURFERS/Pepper 24 19 16 16 FUGEES/No Woman, No Cry 7 5 17 10 GIN BLOSSOMS/As Long As It.. - - - 14 COOLIO/Gangsta's Paradise
12 12 26 11 EVERCLEAR/Santa Monica... - 13 - 15 ALANIS MORISSETTEYou Leam <« - 9 SOCIAL DISTORTION/I Was Wrong 17 - - 14 SOUL FOR REAL/Every Little Thing.
- 13 13 10 EVERYTHING BUT. Missing 113 12 10 BONE THUGS-N-HARMONY/Days Of Our Livez - - 9 8 NIRVANNAneurysm 43 37 18 9 CELINE DION/Because You Loved Me
MARKET #8
g g
gg)ﬂ{’:’:&"inmn KRSE/Houston WXKS/Boston WHYI/Miami mm WSTR/Atlanta
899- (713) 266-1000 617) 396-1430 {305) 620-9299 404) 261-2970
0'Brian/Ross KRBE Peake/Michaels Ingm Evey/)Bonvie Roberts/Chio Gl il :’m,)so,./kmmo,.s
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW W W LW TW 3W 2W LW TW W 2W LW TW W W Iw
69 67 70 69 DONNALEWIS/ Love You Always... 58 58 56 66 DONNALEWIS/I Love You Always. 58 62 60 63 CELINE OION/ts All Coming. 22 36 44 49 ALANIS MORISSETTEMead Over Feet 56 40 49 56 TONI BRAXTON/You're Makin' Me...
69 68 70 69 FUGEES/No Woman, No Cry 49 58 58 65 NOMERCYMhere Do You Go 37 50 61 62 NOMERCY/MWhere Do You Go 44 44 43 46 NOMERCYMWhere Do You Go 56 §7 55 56 BLUES TRAVELER/But Anyway
67 69 68 69 ALANIS MORISSETTENou Leam 51 49 49 61 PRIMITIVE RADIO GODS/Standing Outside... 60 62 63 62 DONNALEWISA Love You Aways.. 45 45 45 45 CELINE DION/I's All Coming... 20 34 52 55 HOOTIE & BLOWFISH/ Go Blind
68 68 70 69 REAL MCCOY/Anather Night 36 48 45 52 LA BOUCHE/Swest Dreams 57 61 60 61 ALANIS MORISSETTE/Mead Over Feet 27 32 28 A2 BRYAN ADAMS/Let's Make A.. 56 58 55 55 DISHWALLA/Counting Blue Cars
68 68 70 69 QUADCITY DJ'S/IC'mon N Ride It 32 31 35 45 BUTTHOLE SURFERS/Pepper 48 53 58 57 CRANBERRIES/Free To Decide 43 33 28 39 GLORIA ESTEFAN/You'l Be Mine... 56 57 56 55 DONNA LEWIS/I Love You Always...
67 67 67 69 LABOUCHE/Be My Lover 43 41 36 44 ERIC CLAPTON/Change The World 55 56 30 47 ALANIS MORISSETTE/You Learn 26 25 23 37 AMBER/This Is Your Night 20 45 54 54 CELINE DION/I's Al Coming...
22 30 56 68  ALANIS MORISSETTE/ead Over Feet - - 3t 43 NODOUBT/Don't Speak 58 57 61 46 JEWELWho Wil Save. 44 29 24 36 ERICCLAPTON/Change The World 36 36 35 37 MERRIL BAINBRIDGEMouth
41 42 42 45 COOLI0/,234 (Sumpin'..) 43 41 32 42 NO DOUBT/Spiderwebs 23 35 36 39 AMBER/This Is Your Night 25 39 42 34 DONNALEWIS/I Love You Aways... 34 33 35 36 NOMERCYMiere Do You Go
42 41 43 44 FUNFACTORY/ Wanna B With U 41 32 33 39 LABOUCHEBe My Lover 34 33 39 39 JANN ARDENAnsensitive 41 45 47 34 QUAD CITY DJ'S/C'mon N Ride It 35 34 33 36 PRIMITIVE RADIO GODS/Standing Outside...
39 41 44 43 LVIN JOY/Dreamer 5 27 33 37 JOURNEYMWhen You Love.. 40 39 40 37 DISHWALLA/Counting Blue Cars 18 35 43 31 TRACY CHAPMAN/Give Me One Reason 14 29 34 35 JOURNEYAWhen You Love..
62 68 51 43 CELINE DION/Ifs All Commg. 27 33 32 36 NIXONS/Sister 20 25 28 37 BRVAN ADAMS/Let's Make A . 27 28 30 30 JOURNEYMhen You Love... - 48 38 34 ALANIS MORISSETTE/Right Through You
41 43 45 43 BONE THUGS-N-HARMONY/Tha Crossroads 33 35 32 35 QUAO CITY DU'S/Cmon *N Ride it.. 19 20 21 31 MELISSA ETHERIDGENowhere To Go 42 45 45 28 OISHWALLACounting Blue Cars 7 14 26 34 ALANIS MORISSETTE/Head Over Feet
41 41 42 41 CORONA/The Rhythm Of... 34 35 35 35 ALANIS MORISSETTE/Mead Over Feet 34 24 21 30 LABOUCHE/Sweet Oreams 6 21 24 27 WILO ORCHID/At Night ! Pray 36 33 36 33 EVERCLEAR/Santa Monica..
50 39 40 41 NICKI FRENCH/Total Eclipse Of... 26 28 32 33 CRUSHJellyhead 6 20 27 28 JOURNEYMhen You Love. 18 19 19 27 JOHN MELLENCAMP/Key West . 54 52 49 33 ERIC CLAPTON/Change The World
37 41 41 38 TONI BRAXTON/You're Makin' Me... 22 29 29 32 CRANBERRIES/Free To Decide 18 30 38 27 BLUES TRAVELER/But Anyway 22 19 21 26 MELISSA ETHERIDGE/Nowhere To Go 17 18 26 32 JOHN MELLENCAMP/Key West...
35 32 33 37 LABOUCHE/Sweel Dreams 22 22 28 31 QKUMBAZOO/The Chid (Inside) 22 22 33 26 EVERYTHING BUT...Missing 42 36 28 24 GINAG/Ooh Ah, Just A. 34 22 28 32 COLOR ME BADD/The Earth...
37 35 31 34 COLOR ME BADD/The Earth.. 44 - 24 31 FUGEES/NoWoman, No Cry 43 33 33 25 PRIMITIVE RADIO GODS/Stancing Outside. 28 29 27 23 MERRIL BAINBRIDGEMouth - 11 23 26 LABOUCHEallin’In Love
35 36 32 30 FUGEES/Killing Me Softly - - 9 26 FIONAAPPLE/Shadowboxer 26 24 21 23 GIN BLOSSOMS/Follow You Down 25 27 26 21 R.KELLY/I Can't Steep... 27 28 26 26 DCTALK.Just Between You. .
35 36 34 30 NEWEDITION/T'm Still In Love. - - 21 25 ROBERT MILES/One And One 21 20 24 21 WALLFLOWERS/6th Avenue Heartache 17 17 18 20 LABOUCHEFalliv In Love 33 24 23 21 BRANDY/Sitin’ Up In My..
33 28 29 29 R KELLYA Can't Sleep.. 23 22 21 25 EVERYTHING BUT. Missing 16 16 19 20 MERRIL SAINBRIDGEMouth 27 21 21 19 PHIL COLLINS/Dance Into The Light 37 21 18 18 TONY RICH PROJECT/Like A Woman
26 31 29 28 JEWELWho Wil Save 16 15 17 24 WALLFLOWERS/6th Avenue Heartache 6 12 15 19 REM/Bittersweet Me 16 15 13 19 SHERYLCROW it Makes You.. - - 10 18 REM./Bittersweet Me
28 28 28 26 GROOVE THEORY/Tell Me 28 23 29 24 POE/Angry Johnny 23 22 30 18 ALANIS MORISSETTE/Ironic 17 15 16 18 SMASHING PUMPKINS/1979 15 14 16 19 NIXONS/Sister
- - 17 24 LABOUCHEFalin In Love < -9 19 JEWELNou Were Meant . - - - 17 COUNTING CROWS/A Long December 14 17 17 18 EVERYTHING BUT. Missing 16 16 19 17 CRANBERRIES/Free To Decide
- - 17 23 NOMERCYMhere Do You Go 13 14 16 19 COLLECTIVE SOUL/The World | Know 11 11 14 16 SHERYL CROWIf It Makes You. <= - 18 TONI BRAXTON/Un-break My Heart 14 14 20 17 NO DDUBT/Spiderwebs
20 21 19 23 LOS DEL RIO/BAYSIDEMacarena 14 16 17 17 MERRIL BANBRIDGEMouth 58 31° - 16 ERIC CLAPTON/Change The Worid 18 16 17 18 COLOR ME BADD/The Earth_. 15 16 16 16 AMANDA MARSHALL/Bimingham
22 21 20 21 EVERYTHING BUT. Mssing 34 - - 16 ROBERT MILES/Children 11 15 15 15 ELEANOR MCEVOY/Precious Littie 23 26 22 18 ROBERT MILES/Children 16 16 17 16 QUADCITY DJ'SIC'mon N Ride It.
20 19 17 18 CRYSTAL WATERS/100% Pure Love 16 15 15 16 BLUES TRAVELERRun-Around 19 16 11 14 0ASIS/Champagne Supemova 14 16 17 17 KEITHSWEAT/Twisted < 12 17 16 ENVOGUE/Don't Let Go (Love)
18 21 17 18 SMASHING PUMPKINS/1979 © - - 15 ACE OF BASE/The Sign 20 20 1814 JOHN MELLENCAMP/Key West... - 13 17 17 WORLD WIDE MESSAGE./The Real Thing 16 14 19 16 BRYAN ADAMS/Let's Make A..
19 20 19 18 TRACY CHAPMAN/Give Me One Reason < - 12 13 INIKAMOZEMere Comes.. < - - 13 SEAUFly Like An Eagle - 17 15 17 REAL MCCOY/Another Night - - 11 15 SHERYL CROW/I It Makes You..
15 13 18 18 CRUSH/Jellyhead 8 11 11 12 MELISSAETHERIDGEMowhere To Go 24 18 - 12 TRACY CHAPMAN/Give Me One Reason - - 5 16 HOOTIE & BLOWFISH/Sad Caper 45 23 16 14 LA BOUCHE/Sweet Dreams
41 43 27 18 GABRIELLEMDreams < - - 12 REPUBLICARReady To Go < - = 11 MADONNAYoU Must Love Me - - 10 16 QKUMBA Z00/The Child (Inside) 15 14 13 13 EVERYTHING BUT. /Missing
18 13 16 16 NI KAMOZE/Here Comes... 15 14 13 12 HADDAWAYMhat Is Love <9 12 11 DG TALK/Just Between You.. 14 19 17 16 (ABOUCHEBe My Lover 13 12 12 13 FUGEES/Kiling Me Softty
9 17 19 16 MAXI PRIEST F/SHAGGY/That Gir - - - 12 COLLECTIVE SOUL/Shine 6 8 9 11 AMANDA MARSHALL/Bimingham - - 9 15 ENVOGUEDon Let Go (Love) 7 15 15 12 PHIL COLLINS/Dance Into The Light
9 13 16 16 LE CLICK/Tonight Is The Night 17 17 12 12 GREEN DAYMhen | Come Around © 514 9 CARDIGANS/Lovefool 15 15 17 15 COLLECTIVE SOUL/The World | Know 10 10 12 12 LABOUCHE®Be My Lover
12 10 16 16  REAL MCCOY/Run Away < - - 12 PLANET SOUL/SetU free - - - 9 LECLICKTonight Is The Night - 13 17 14 MARIAH CAREY/Always Be My Baby 1110 11 11 WALLFLOWERS/Sth Avenue Heartache
13 17 14 14 TONY RICH PROJECT/Nobody Knows - - - 11 LIVELightning Crashes - - - 8 ALANIS MORISSETTE/AII [ Really Want 13 13 - 14 BILLIE RAY MARTINNour Loving Ams 13 15 14 11 JANET JACKSON/Runaway
8 10 9 13 PLANET SOUL/Set U Free 10 12 - 11 PEARL JAM/Better Man 14 15 18 8 BRAIDS/Bohemian Rhapsody - - - 14 BDDEANS/Closer To Free 12 10 11 10 ELTON JOKN/You Can Make.
14 18 13 12 BRANDV/Sittin’ Up in My.. 14 13 - 11 CRANBERRIES/Dreams 5 6 7 7 PHILCOLLINS/Dance nto The Light 16 17 18 14 GIN BLOSSOMS/Follow You Down 1111 - 10 SEAUDon't Cry
10 9 9 11 CELINE DION/Because You Loved Me 40 25 12 10 FUGEES/Killing Me Softly - - - 6 CRANBERRIES/When You're Gone 17 17 16 14 ROBERT MILES/One And One - - = - MADONNA/You Must Love Me
15 14 4 2 ALANIS MORISSETTE/Ironic < - - 10 COLLECTIVE SOUL/December - - - 5 HOOTIE & BLOWFISH/Sad Caper - - - 13 DEEPBLUE SOMETHING/Breakfast AL. < - - - JEWEL/You Were Meant...
KKLO/San Diego ﬁ KDW8/Minneapolis 04 WKBQ/SL. Louis W8ZZ/Pitisburgh KKFR/Phoenix
(619) 560-5464 (612) 340-9000 (314) 205-0104 (412) 920-9400 (602) 258-6161
— Stevens/Kalusa ]0]-} Kieley/Morris St. John/Mattern Clark/Cline Parker/Douglas
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2W W TW 3W 2W LW TW IW W IW Tw IW W LW TW W 2w W TW
-+ 11 38 50 DCTALK/Just Between You. 61 60 60 62 KEITHSWEAT/Twisted 45 46 48 A8 DONNA LEWIS/I Love You Always. 38 49 52 65 AUANIS MORISSETTE/Head Over Feet 62 62 62 62 KEITH SWEAT/Twisted
49 49 48 50 JOHNMELLENCAMP/Key West... 61 50 60 61 DONNALEWIS/ Love You Aways... 46 47 47 A7 DISHWALLACounting Blue Cars 48 60 50 63 DONNA LEWIS Love You Always... 40 37 39 55 AALIVAH/If Your Girl Dnly..
36 50 45 48 DUNCAN SHEIK/Barely Breathing 60 59 57 61 ALANIS MORISSETTE/Head Over Feet 10 29 44 45 CELINE DION/it's Alt Coming... 48 39 39 61 COLOR ME BADD/The Earth.. 39 38 39 51 SHADES/TellMe {Ill..)
48 48 49 4B  AMANDA MARSHALL/Bimingham 42 40 41 60 COLOR ME BADD/The Earth... 31 27 39 42 QUADCITY DJ'SIC'mon *N Ride ft. 26 24 46 52 ERIC CLAPTON/Change The World 26 44 42 49 ENVOGUE/Don't Let Go (Love)
49 50 49 48 SHERYL CROW/ It Makes You... 59 61 26 59 ERIC CLAPTONChange The World 23 30 26 41 MERRIL BAINBRIDGEMouth 15 12 21 49  CELINE DION/'s A Coming... 43 60 46 48 TONI BRAXTON/You're Makin' Me...
- 9 34 48 HOOTIE & BLOWFISH/Sad Caper 42 40 44 55 QUAD CITY DJ'S/Cmon N Ride It . 41 42 39 41 NOMERCYMhere Do You Go 31 42 52 49 TONI BRAXTONYou're Makin' Me... 38 43 40 45 BRAIDS/Bohemian Rhapsody
- - - A7 NODOUBT/Don't Speak 40 26 41 45 MAXI PRIEST F/SHAGGY/That Girt 25 32 34 39 JOHN MELLENCAMP/Key West... 55 41 49 A7  DISHWALLA/Counting Blue Cars 59 56 60 43 GINUWINEPony
48 46 43 46 ONCE BLUE/Save Me 16 33 19 44  NO DOUBT/Spiderwebs 46 42 40 39 NO DOUST/Spiderwebs 33 40 41 44 QUAD CITY OU'S/C'mon N Ride It . 50 52 58 40 GHOST TOWN DJSMy Boo
47 47 48 44 TRACY CHAPMANNew Beginning 44 44 62 43 TONI BRAXTONYou're Makin' Me.. 22 23 23 37 ALANIS MORISSETTE/Head Over Feet 36 35 41 40 MERRIL BAINBRIDGEMouth 38 37 44 40 GRDOVE THEORY/Baby Luv
46 47 47 42 WALLFLOWERS/Sth Avenue Heartache 61 60 61 42 CELINE DION/HS Al Coming.. 8 20 29 37 ENVOGUEDon't Let Go (Love) 39 42 38 40 JANN ARDEN/Insensitive 40 40 39 3B  AMBER/This Is Your Night
16 48 48 41 ALANIS MORISSETTE/Head Over Feet 34 40 39 42 RKELLYACan't Skep.. 44 44 41 35 JEWELWhO Wikl Save.. 51 51 47 39  NOMERCYMhere Do You Go 56 38 40 38 R_KELLY/Can't Steep..
22 35 33 39 STING/'m So Happy.. 27 17 38 39 COOLIOM 234 (Sumpin”..) - - 15 33 SHERYL CROW/If i Makes You.. 51 39 42 39 OASIS/Champagne Supemova 36 38 40 37 NOMERCYMWhere Do You Go
10 36 36 39 WONDERS/That Thing You Dot 13 33 34 38 ENVOGUEDon't Let Go (Love) 35 23 28 31 CRANBERRIES/Free To Decide 39 37 39 36 JEWELWO Will Save. - 32 32 37 CHANTAY SAVAGE/Don't Let t Go..
17 31 33 33 JEWEL/You Were Meant... 30 25 29 34 MERRIL BAINBRIDGEMouth 15 32 31 28 JOURNEYMhen You Love.. 36 32 30 35 R.KELLY/Can't Sleep.. 24 21 24 36 NEW EDITION/'m St In Love...
40 43 36 28 GEGGY TAHMWhoever You Are 19 20 36 30 AMBER/THis Is Your Night 26 22 33 28 ERIC CLAPTON/Change The World - 30 34 34 SHERYL CROWJH It Makes You... 31 45 33 34 TONY RICH PROJECT/Like A Woman
29 30 31 26 FIONA APPLE/Shadowboxer 26 27 28 28 BRANDY/Sittin' Up In My... 33 39 37 24 PRIMITIVE RAOIO GODS/Standing Outside. . 45 51 44 33 BLESSID UNION OF_/All Along 25 25 28 32 BRAXTONS/So Many Ways
17 - 17 20 SMASHING PUMPKINS/1979 25 26 28 28 MARIAH CAREY/Aiways Be My Baby 19 22 22 24 POE/Angry Johnny 30 29 30 32 KEITH SWEAT/Twisted - - 24 31 KEITH SWEAT/Nobody
- 18 17 20 SPECIALS/A Littie Bt Me... 11 21 21 27 LABOUCHE/Sweet Dreams - - 15 22 DCTALK/Just Between You.. 15 24 27 31 ENVOGUEDon't Let Go (Love) 32 29 31 30 BONE THUGS-N-HARMONY/Days Ot Our Livez
- - - 20 COLLECTIVE SOUL/December 26 25 25 26  NATALIE MERCHANTWonder 16 14 22 21 WALLFLOWERS/th Avenue Heartache 61 61 58 29  ALANIS MORISSETTE/You Leam ~ - 16 26 ARMAND VAN HELDEN/Funk Phenomena
- 16 17 20 BLUES TRAVELER/Hook 22 26 24 24  ALANIS MORISSETTE/ronic < 13 17 19 311/Down - - 6 24 WONDERS/That Thing You Oo! 27 33 32 25 QUADCITY DJ'S/C'mon ‘N Ride i..
- - 6 20 MAXIPRIESTWatching The World.. 19 23 12 24  FUGEES/Kiing Me Softly - 12 23 18 GEGGY TAHMhoever You Are 18 20 22 22 JOHN MELLENCAMP/Key West... 19 19 26 24 WASH & BROWN/Keep On Jumpin’
5 20 16 20 JOURNEYMWhen You Love.. < - 10 22 SHERYL CROW/Y It Makes You. 7 16 13 16 LABOUCHEFalin In Love 22 17 20 21 NO DOUBT/Spiderwebs 5 22 28 23 BABYFACEThis Is For..
< - 16 19 TOAD THE WET./Good intentions < - 18 21 NODOUBT/Don't Speak - - 10 16 REM.Bittersweet Me - - 3 20 REPUBLICA/Ready To Go + - 24 22 WORLD WIDE MESSAGE./The Real Thing
16 15 16 19 NATALIE MERCHANT/Jealousy 14 11 24 20 DISHWALLACOUNting Blue Cars 14 9 6 13 BRYAN ADAMS/Let's Make A 20 20 - 20 DOG'S EYE VIEW/Everything Falis. 27 26 26 22 SWV/Use Your Heart
19 17 17 19 BLUES TRAVELER/Run-Around 32 26 22 20 (ABOUCHEFaliin' In Love <+ - 13 NODOUBT/Don't Speak - 19 - 19 BLUES TRAVELER/Run-Around 20 17 20 22 BRANDY, TAMIA. /Missing You
- 6 17 18 REMBittersweet Me - 22 20 20 BECKMhere Its At < - - 12 BECKMWnere Its Al < - 26 19 FUGEES/Killing Me Softly 40 38 21 21 DONNALEWIS/ Love You Always..
14 13 5 17 MERRIL BAINSRIDGEMouth - 19 15 20 JOURNEYMhen You Love.. 25 26 30 11 BLUES TRAVELER/But Anyway 15 15 17 18 0ASI/Don't Look Back... - 15 16 20 LL COOL JLoungin
- - 16 NATALIE MERCHANT/Camival 17 20 21 19 CELINE 0I0NBecause You Loved Me 22 21 21 11 REPUBLICAReady To Go - - 3 18 LABOUCHEFalin' In Love 17 20 16 19 MARIAH CAREY/Atways Be My Baby
<~ - 16 ALANIS MORISSETTERight Through You 18 19 19 18  BRAIDS/Bohemian Rhapsody 5 5 6§ 10 WONDERS/That Thing You Do! 20 19 16 18  SMASHING PUMPKINS/1979 37 34 38 19 ALANIS MORISSETTEYou Leam
- - 15 JARS OF CLAY/Fiood 10 23 30 17 NOMERCYMWhere Do You Go 18 15 7 9 AMANDAMARSHALUBimingham 18 17 19 18  DEEP BLUE SOMETHING/Breakfast AL.. ~ - 15 17 BLACKSTREET/No Diggity
- - 2 11 REPUBLICA/Ready To Go - 13 14 17 TONY RICH PROJECT/Nobody Knows < - - 9 MADONNA/You Must Love Me - - - 18 REAL MCCOY/Anather Night 14 19 16 15 MAXWELUAscension (Don't..}
13 13 11 10 PHIL COLLINS/Oance Into The Light 23 16 10 17 JEWEL/Who Wil Save.. 149 13 9 WILD ORCHID/At Night | Pray 31 37 36 17 CELINE DION/Because You Loved Me - - - 15 LABOUCHEalin' In Love
- - - 10 SEAUFly Like An Eagle -~ 17 14 16 BABYFACE/This Is For. - - 9 T ROBERT MILES/One And One - - 14 17 JOURNEYMhen You Love.. - = - 14 PUFF JOHNSON/Over And Over
- - - T MADONNAYou Must Love Me - - - 15 GREASE MEGAMIX/Grease Megamix 18 24 15 6 PHIL COLLINS/Dance Into The Light 1§ - - 17 HOOTIE & BLOWFISH/Only Wanna Be.. = - - 12 TONIBRAXTON/Un-break My Heart
26 16 8 3 MELISSAETHERIDGENowhere To Go 28 21 19 15 ALANIS MORISSETTE ou Learn < - - - JEWEL/You Were Meant. - - 17 17 MARIAH CAREY/Always Be My Baby - - - 11 MO THUGS FAMILY/Thug Devotion
- 14 12 14 NICKI FRENCH/Total Ecipse Of . < - - - SUBLIMEMnat) Got - 17 16 17 COLLECTIVE SOUL/December - - - 8 R.KELLY Bebeve ! CanFly
10 10 12 13 AMANDA MARSHALL/Bimingham - 16 18 17 LABOUCHEBe My Lover <= -3 MADONNAYou Must Love Me
13 13 13 13 BRYAN ADAMS/Lets Make A. = 1421 13 NEWEOITION'm Still In Love. - - - - CELINE OIONAts All Coming.
11 16 11 13 CRYSTAL WATERS/00% Pure Love <+ - - AMBER/This Is Your Night
- 13 - 13 REAL MCCOY/Anather Night - - - - DGTALK/Just Between You.
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W W LW TW IW W LW TW 3W W W TW W W LW W W W
37 37 36 48 MERRIL BAINBRIOGEMouth 48 70 76 77 NO DOUBT/Spiderwebs 25 40 49 52 GHOST TOWN DJ'S/My Boo 59 61 60 61 DONNALEWISA Love You Always.. 62 60 61 71 CELINE DIONt's All Coming...
35 4B 47 47 ALANIS MORISSETTEMead Over Feet 25 40 74 74  CELINE DION/t's All Coming... 55 §2 50 50 CELINEDIONAYs All Coming... 57 61 61 80 ERIC CLAPTONChange The World 62 64 62 71 ALANIS MORISSETTE/Head Over Feet
| 46 48 46 47 DONNA LEWISA Love You Aways... 65 68 60 60 DONNA LEWIS/ Love You Always... - 56 §3 49 ALANIS MORISSETTE/Head Over Feet 45 56 61 60 CRANBERRIESFree To Decide 47 53 64 68 TONI BRAXTONou're Makin' Me...
43 36 38 47 CELINE DIONAts All Coming... 39 38 55 60 AMBER/This Is Your Night 20 27 44 49 KEITH SWEAT/Iwisted 13 22 49 60 ALANIS MORISSETTEMHead Over Feet 61 59 52 56 ERIC CLAPTONChange The Worid
30 32 36 46 JOURNEY/When You Love.. 45 42 42 “54. KEITH SWEAT/Twisted 40 43 55 48 MERRIL BAINBRIDGEMouth 48 61 62 G0 HOOTIE & BLOWFISH! Go Biind 57,57 60 61 CRAMFEHES(reams
47 AT 46 45 ERIC CLAPTONChange The World 64 60 69 51 QUADCITYQJSC'mon‘NRidelt,. 46 54 47 48 ?UADCWYDJ'SIC}non'MRide 1. 51 .56 65 59 DEHMALLATZRY Bue Cars 30 35 43 52 KETH SWEAT i
42 45 48 37 HOOTIE & BLOWFISHA Go Biind 25 33 37 43 SH CROW/ t Makes You... 55 50 49 48 TDN!BRAXTON/You're Makin® Me... 46 45 47 54 JOHIN WELLEMCAMRAKey West.. Sg LA A R, KELLYY Car Sleep...
46 47 47 37 DISHWALLACOumting Blue Cars 36 40 44 39 MERRIL BAINBRIDGEMouth 42 43 50 45 MAY PRIEST F/SHAGGY/That Gin 4049 50 51 NO MELS1/MWhere Do You Go 62 50 52 47 DONNALEWISA Love You Aways...
[30 32 36 37 BRYAN ADAMS/Lets Make A... 6B 41 41 38 BILLIE RAY MARTI/Your Loving Arms 61 56 47 45 DONNA LEWIS! Love You Aways... 47 48 49 50 TONI BRAXTON/You're Makin' Me... 32 37 44 47 MERRIL BANBRIDGEMonth
37 37 36 36 MELISSA ETHERIDGENowhere To Go 4B 45 41 37 NOMERCYMhere Do You Go 26 29 26 42 WONDERS/That Thing You Dot 45 45 48 49 PRIMITIVE RADIO GODS/Standing Outside... - 22 33 44 BRANDY/Sitfin' Up In My..
36 37 35 36 JEWELMWho Wil Save.. 23 43 38 34 DISHWALLACounting Blue Cars 38 42 37 40 NOMERCY/MWhere Do You Go 39 49 47 47 MERRIL BAINBRIDGEMouth 36 34 35 48 ND DOUBT/Spiderwebs
35 36 35 36 STINGYou Still Touch Me 61 59 50 34  ALANIS MORISSETTE You Leam 34 38 44 36 LL COOL Lloungin 59 4B 44 45 JANN ARDEN/Insensitive 34 30 32 33 AMBER/THs s Your Night
19 24 29 36 STINGTm So Happy.. 25 20 30 34 R.KELLY/ Can't Skeep... 17 23 30 35 BRANDY, TAMIA. /Missing You 23 25 27 44 WALLFLDWERS/th Avenue Heastache 23 21 20 31 GHOST TOWN DSS/My Buo
35 33 36 35 SARAH MCLACHLANA Will Remember You 38 39 43 33  GHOST TOWN DJS'S/My Boo 28 36 41 34 FUGEES/No Woman, No Cry 45 44 46 43 SMASHING PUMPKINS/1979 28 30 31 31 ENVOGUEDon't Let Go (f ove)
36 3B 36 34 TRACY CHAPMAN/Give Me One Reason 21 30 30 33 TONI BRAXTON/You're Malin' Me... 17 15 23 33 ROBERT MILES/One And One 43 45 42 42 NATALIE MERCHANT/ealousy 35 33 32 30 JANN ARDENAnsensitive
- 10 20 30 OC TALKJust Between You... 16 28 36 32 NEW EDITION!'m Still In Love... 11 19 34 32 ALAMIS MORISSETTENou Leam 42 41 44 42 EVERCLEAR/Santa Monica.. 31 32 33 29 QUADCITY DJS/C'mon % Ride It
30 29 30 30 AMANDA MAASHALUBimingham 68 39 38 32 MAX! PRIEST F/SHAGGY/That Gin 9 11 13 29 LA BOUCHEFalin' In Love 18 26 39 39 CELINE DIONAS All Coming... 9 1B 23 26 SHERYL CROWNI It Make: You...
23 30 29 29 NO DOUBT/Spiderwebs 42 35 35 31 PRIMITIVE RADIO GODS/Stancing Outside... -4 21 29 QKUMBA ZOO/The Chik! {inside) 59 4B 46 37 JEWELWho Will Save.. -9 23 25 WONDERS/That Thing Yow Dot
- 13 23 29 WONDERS/That Thing You Do! 46 41 30 30 COLOR ME BADD/The Earth.. 23 18 22 26 MARIAH CAREY/Aays Be My Baby 33 31 28 31 HOOTIE & BLOWFISH Tuckers Town 19 16 22 21 NATALIE MERCHANTWonder
21 23 29 20 PRIMITIVE RADIO GOOS/Standing Outside... 28 32 29 27 JEWELWhO Will Save... 19 25 34 26 JANN ARDEN/Insensitive 22 25 27 28 NODOUBT/Spiderwebs 45 45 33 20 MAXI PRIEST F/SHAGGY/That Gin
29 29 30 28 JOHN MELLENCAMP/ey Wesl.. - - 14 25 REPUBLICAReady To Go 18 24 1B 25 WILD ORCHID/AL Night | Pray - - 20 27 SHERYL CROWVH it Makes You... - - - 18 GINUWINEPony
10 20 21 24 SHERYL CROW/I it Makes You... 22 22 24 23 NATALIE MERCHANT/Jealousy - - 20 25 DCTALK/Just Between You... 20 26 24 25 AMANDAMARSHALLBimingham 11 17 21 19 LL COOL Jloungin
- - 1 23 HOOTIE & BLOWFISH/Sad Caper 25 30 25 22 ROBERT MILES/Chidren - 22 24 HOOTIE & BLOWFISH/Sad Caper 21 25 29 24 KEITH SWEAT/Twisted 6 1B 13 18 NEWEDITION/'m StillIn Love...
20 20 20 22 WALLFLOWERS/6th Avenue Heartache - - - 21 MADONNAou Must Love Me - 19 17 22 NEWEDITIONAm Stll In Love... - 18 25 24 ENVOGUEDon Let Go {Love) § 21 21 17 BRAIDS/Bohemian Rhapssdy
- - - 16 GEGGY TAHMWhoever You Are 13 33 25 20 EN VOGUEDon't Let Go (Love) 44 21 13 21 R KELLY/ Can't Sleep... - - 13 20 LABOUCHEFaliin in Love 23 20 21 15 HOOTIE & BLOWFISHA Go Blind
15 12 13 15 TOAD THE WET. /Good Intentions - 16 23 19 BRANDY/Sittin' Up In My... 19 14 11 21 BRANDY/Sitin' Up In My... 27 31 27 20 QUAD CITY DJI'S/C'mon ‘N Ride It.. 17 17 20 14 JOURNEYMWhen You Love ..
11 14 13 14 DEL AMITRURoll ToMe 21 24 24 18  MELISSA ETHERIDGE/Nowhere To Go 18 17 16 21 BLUES TRAVELER/Hook - - - 20 DEEP BLUE SOMETHING/Breaklast AL... 17 17 11 13 COOLIOA.23 4 {Sumpin’ .)
13 14 13 13 JANN ARDENAnsensitive - - - 18 DONNA LEWISMithout Love 13 13 12 18 FUGEES/Kiking Me Softly - - - 18 FIONA APPLE/Shadowboxer - 19 26 13 CELINE DION/Because You Loved Me
36 25 14 13 NATALIE MERCHANT/Jealousy - - - 18 MAX PRIESTWatching The Word.. 16 25 19 17 MTS/H Be Alright - 18 DC TALK/Just Between You... § 7 12 12 AMANDA MARSHALUBiringham
12 15 20 13 GOOGOO DOLLS/Name 23 37 1B 16 ERIC CLAPTON/Change The World 14 13 14 17 MARIAH CAREY/One Sweet Day 20 - 18 DEL AMITRURol To Me 23 21 12 10 CRANBERRIES/Free To Decide
11 12 11 12 NATALIE MERCHANTMWonder - - 17 16 BONE THUGS-N-HARMONY/Days Of Our Livez - 15 20 16 JOURNEY/When You Love... 20 20 - 18 TLCaterfalls - - § 7 HOOTIE & BLOWFISH/Sau Caper
14 12 13 12 BLUES TRAVELERRun-Around - - 7 15 ORIGINALY Love You Baby 14 23 26 15 SHERYL CROW/Y tt Makes You... 20 - 20 15 ALL4-ONEA Can Love You.. 18 10 11§ WILDORCHID/AL Night | Pray
47 47 47 12 COLLECTIVE SOUL/The World | Know 13 12 - 15 CRANBERRIES/Free To Decide 17 20 1B 15 LA BOUCHE/Sweet Dreams - 20 15 TOAD THE WET. /Good intentions § B - 5 JOHNMELLENCAMP/Key west..
- - 12 12 NATALIE MERCHANT/Camival § 16 17 14 BECKWhere tS At 48 44 4B 15 COLOR ME BADD/The Earth... 32 34 17 14 AULANIS MORISSETTE/You Leam - - - 5 KENNYG/The Moment
12 10 17 11 GREEN OAYMWhen | Come Around 33 23 8 14 LABOUCHEFalin In Love - 14 17 14 BRAIDY/Bohemian Rhapsody - - - 14 GEGGY TAH/Whoever You Are - & ROBERT MILES/One And One
- - - 10 ALANIS MORISSETTE/ronic - 12 12 11 JOURNEYMhen You Love... - 12 12 13 ENVOGUE/Don't Let Go {Love) 10 12 13 10 PHIL COLLINS/Dance Into The Light - -3 MADONNA/You Must Lov Me
14 13 14 10 SOPHIE B HAWKINS/As | Lay Me Down 15 13 9 10 GINUWINEPony 14 15 14 13 MARIAH CAREY/Fantasy 9 13 14 10 JOURNEYMhen You Love... - - - INTRIGUE You've Ever.
- - - - NODOUBTMont Speak - 14 12 9 KATALINADJ Gin 14 16 12 13 EVERYTHING BUT. Missing - - - 6 MADONNA/You Must Love Me
- JEWEL/You Were Meant... 26 21 18 9 KIMSTOCKWOOD/ Jerk 12 13 19 12 CELINE DIONBecause You Loved Me § 7 6 § WONDERS/That Thing You Do!
B 9 8 9 AMANDAMARSHALL/Bimningham 12 13 16 12 MAX-A-MILLION/Sexual Healing
’
WXRQ/Cincinnati KMXV/Kansas City WPRO/Providence WNCI/Columbus, OH
(613) 763-5500 (B16) 753-0933 {401) 433-4200 mi%q (614) 224-9624
Steal/Douglas 3_ [M Zeliner Shebel/Mascaro Dimick
S ARNST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W W W TW IV W LW TW IV 2W LW W W
§5 54 66 67 QUADCITY 0J'S/Cmon ‘N Ride It.. 56 56 56 56 DONNALEWIS/ Love You Always... 61 63 67 63 DISHWALLA/Counting Blue Cars 40 52 59 60 CELINE DIONAts Al Coming... 6B 75 75 73 GHOST TOWN DJ'SMy Boo
68 64 62 65 DONNALEWIS? Love You Always.. 56 56 56 56 ERIC CLAPTON/Change The World 32 69 59 61 ALANIS MORISSETTEHead Over Feet 62 60 59 60 DONNALEWISA Love You Always... 56 68 76 72 NOMERCYMhere Do You Go
50 56 64 B3 NO MERCYMhere Do You Go 46 SO 50 56 CELINE DION/i's Al Coming... 35 40 57 61 MERRIL BAINBRIDGEMouth 52 54 53 57 JEWELMhoWill Save.. 68 69 69 70 DONNALEWISA Love You Aways..
19 45 65 B3 CELINE DION's All Coming.. §2 54 54 54 JEWELWho Will Save.. 60 60 59 59 DONNA LEWIS/ Love You Aways... 58 57 56 56 LOS DEL RIO/BAYSIDEMacarena 74 75 74 70 QUADCITY DS'S/Cmon 'NeRide
42 47 61 63 BLUES TRAVELER/But Anyway S0 52 52 52 PRIMITIVE RADIO GODS/Standing Outside... 21 37 36 59 JOURNEY/When You Love.. 54 §7 S7 55 ALANIS MORISSETTE/You Leam 69 69 69 69 TONI BRAXTONYou're Maiin' M
§9 60 61 55 NATALIE MERCHANT/Jealousy 42 48 48 50 ALANIS MORISSETTENou Leam 62 62 61 56 CELINE DIONt's All Goming... 61 57 56 55 ERIC CLAPTONChange The Worid 64 67 68 68 KEITH SWEAT/Twisted
64 67 54 53 DOG'S EYE VIEW/Everything Fals... 44 42 30 48 TON) BRAXTONYou're Makin' Me... 45 37 53 48 QUADCITY DF'SC'men ‘N Ride ft.. 52 49 54 51 CELINE DIONBecause You Loved Me 62 6B 68 68 R.KELLY/Cant Sieep...
32 37 46 49 NO DOUBT/Spiderwebs 20 34 46 46 ALANIS MORISSETTE/Head Over Feet 38 36 40 45 JOHN MELLENCAMP/Key WesL.. 48 47 47 44 NO MERCYWhere Do You Go 52 54 49 49 GINUWINEPory
41 53 47 47 ERIC CLAPTON/Change The World 22 24 34 44 WMERRIL BAINBRIDGEMouth 61 60 47 43 ERIC CLAPTON/Change The Worid 27 49 41 40 TONI BRAXTONNou're Makin' Me... 55 54 46 48 LL.COOL Moungin
42 3B 46 46 MERRIL BAINBRIDGEMouth 16 22 24 42 JOURNEY/When You Love.. 14 19 17 42  AMBER/This Is Your Night 25 37 36 38 BLUES TRAVELER/But Anyway 21 26 42 47 ENVOGUEDon't Let Go (Love)
7 41 49 46 WONDERS/That Thing You Do! 38 40 40 40 JOHN MELLENCAMP/Key West.. 63 61 42 41 NODOUBT/Spiderwebs 11 23 36 39 JOHN MELLENCAMP/Key West... §2 32 37 A7 MERRIL BAINBRIDGEMouh
38 39 46 45 LA BOUCHE/Fakn' In Love 52 56 56 38 DISHWALLACountng Biue Cars 60 56 56 39 NOMERCYWhere Do You Go 37 29 33 38 COLOR ME BADD/The Earth. . - 24 47 A7 BILLIE RAY MARTINour - oving Amms
46 46 47 45 AMBER/TNS Is Your Night 36 36 36 36 AMANDAMARSHALL/Birmingham 20 28 38 38 AMANDA MARSHALL/Bimmingham 40 41 37 37 FUGEES/Afing Me Softly 47 §3 46 46 FUN FACTORY/Dont Go Away
46 51 46 44 OASIS/Dont Look Back.. 54 46 44 34 NATALIE MERCHANT/Jealousy - - 16 38 SHERYL CROW/I it Makes You... 42 44 38 34 DISHWALLA/Counting Blue Cars - 21 46 45 LIVIN JOY/Dreamer
43 3B 41 44 FUNFACTORY/Dont Go Away 24 32 32 32 SHERYLCROWA! it Makes You... 27 36 30 34 KEITH SWEAT/Twisted 26 25 29 33 QUAD CITY DS'SC'mon ‘N Ride .. 48 S3 46 44 AMBER/This Is Your Night
65 49 41 43 ALANIS MORISSETTENou Leam 26 24 24 28 WILD ORCHID/AL Night | Pray 34 39 33 32 R.KELLY/Can'tSieep.. 38 39 31 32 ALANIS MORISSETTE/ronic 56 55 41 43 BONE THUGS-N-HARMONN/Tha Crossroads
56 45 40 42 HOOTIE & BLOWFISH/Tuckers Town 24 26 26 26 BRYAN ADAMS/Lef's Make A.. - 28 2 27 ENVOGUEDon't Let Go {Love) 33 33 37 29 TRACY CHAPMAN/Give Me One Reason 27 33 42 41 NEW EDITION/'m St In Love...
53 54 41 41 DISHWALLA/Counting Blue Cars 28 30 22 26 JANN ARDENMnsensitive 17 26 23 26 (QKUMBA ZOO/The Child (Inside) 14 24 21 28 MERRIL BAINBRIDGEMouth 62 54 49 28 L0S DEL RIVBAYSIDEMzzarena
45 43 42 41 JEWELMho Will Save... 34 38 38 24 NOMERCYAWhere Do You Go 23 21 25 26 BAYAN ADAMS/Lets Make A.. 34 37 33 28 NATALIE MERCHANT/Wonder - 19 22 26 MARIAH CAREY/Fantasy
14 28 42 40 JOURNEYMWhen You Love... 48 44 42 22 TRACY CHAPMAN/Give Me One Reason - - 22 25 ROBEAT MILES/One And One 9 12 15 23 WONDERS/That Thing You Da! § 13 22 24 BRAIDS/Bohemian Rhapscly
34 38 41 39 BILLIE RAY MARTINOuUr Loving Arms 20 20 22 22 PMILCOLLINS/Dance Into The Light 18 15 23 24 LA BOUCHEalin' InLove - - - 15 MADONNA'You Must Love Me - 5 24 24 ORIGINAL/ Love You Baby
23 34 34 37 R KELLY/ Can't Sieep.. - - - 20 Must Love Me - - 16 20 DG TALK/Just Between You... - 11 15 15 JOURNEY/MWhen You Love... 22 22 24 23 PUANET SOULSet U Free
30 22 32 36 CRANBERRIES/Free To Decide - 18 1B 20 TONIBRAXTON/n-break My Heart 1B 14 20 NEW EDITIONYm St In Love... 12 9 11 13 ALANIS MORISSETTE/ead Over Feet 10 17 23 23 GROOVE THEORY/Tell Me
- - - 36 BODEANSMurt By Love 14 14 18 20 ENVOGUEMon't Let Go {Love) 18 16 17 19 PHiL COLLINS/Dance Into The Light - 6 15 13 DCTALK.Just Betwoen You... 10 20 20 23 TiCAWaterfalls
- - - 34 REM/Bittersweet Me 22 22 20 18 MARIAH CAREY/Forever - - - 18 REMJ/Bittersweet Me 17 15 11 11 AMANDA MARSHALL/Birmingham - 32 28 22 LABOUCHEFalin' InLove
33 34 36 32 GHOST TOWN DJ'SMy Boo - 12 16 18 HOOTIE & BLOWFISH/Sad Caper 60 37 37 17 PRIMITIVE RADIO GODS/Standing Outside... - - - 11 BRYANADAMS/Lets Make A.. - 5 24 22 JOCELYN ENRIQUEZ/Do You Miss Me
35 39 41 32 PRIMITIVE RADIO GODS/Standing Outsie... 14 14 16 16 LA BOUCHEFaiin' In Love - - - 16 REPUBLICAReaty ToGo 13 12 7 11 PHILCOLLINS/Dance Into The Light 46 19 22 22 LA BOUCHE/Sweet Dreams
28 30 33 28 HOOQTIE & BLOWFISH/OI Man & Me 20 20 1B 16 CELINE DION/Because You Loved Me 17 20 20 16 BLUES TRAVELER/Run-Around - - 10 10 ENVOGUEMon't Let Go (Love) 32 21 20 22 MARIAH CAREY/Always Be My Baby
- - 17 27 ENVOGUEDon't Let Go {Love) 7 7 12 16 WALLFLOWERS/Sth Avenue Heartache - 13 16 16 NATALIE MERCHANT/Jeaiousy 10 1% 12 9 WILD ORCHID/At Night | Pray 10 20 20 21 TLC/Diggin’ On You
- - 12 27 JOHN MELLENCAMP/Key West... - 14 14 14 ELTON JOHN/You Can Make... 15 13 17 16 0ASIS/Champagne Supermova - - - 8 SHERYLCROW/H tt Makes You.. 10 17 20 21 LABOUCHE/Be My Lover
33 38 39 27 SHERYL CROW/ tt Makes You.. - 7 12 REPUBLICARReady To Go 15 13 15 15 BRAIDS/Bohemian Rhapsody 27 24 34 7 HOQTIE & BLOWFISH/Tucker's Town 22 16 - 20 FuN FACTORY/Close To You
- - - 26 BECKMmere KsAt - - 7 10 REM/Bitiersweet Me 18 14 15 15 LOS DEL RIO/BAYSIDE/Macarena 9 12 16 7 CRANBERRIES/Free To Decide - 21 23 28 DIANAKING'Sty Guy
20 27 27 25 LABOUCHE/Be My Lover - - - 7 NEWEDITIONTm St In Love... - - - 14 ORIGINALA Love You Baby 7 9 10 7 NODOUBT/Spiderwebs 10 21 24 19 SHAGGY/Boombastic
- 26 22 23 BONE THUGS-N-HARMONY/Days Of Our Livez - - - 7 QKXUMBAZOO/The Child (Inside) 15 17 15 14 HOOTIE & BLOWFISH? Go Bind 14 11 11 8 MELISSA ETHERIDGENowhere To Go - - - 17 CELINE DION/Ats A Coming...
- 24 29 23 LABOUCHE/Sweet Droams - -7 SUSANNA HOFFS/NI | Want 1€ 14 14 13 EVERYTHING SUT..Missing - 8 7 6 HARRY CONNICK JA/Hear Me In... - - - 16 LECLICK/Tonight Is The Nigit
= - 17 MADONNAYou Must Love Me 16 10 11 11 HOOTIE & BLOWFISHOM Man & Me 7 7 7 5 OASISDon't Look Back.. - - 12 BABYFACE/This s For..
27 19 15 15 AMANDA MARSHALLBimingham - - 14 16 WILD ORCHIDVAL Night | Pray 12 13 12 5 PRIMITIVE RADIO GODS/Standing Outside... -5 9 11 MAXWELL/Ascension (Dort.)
20 6 18 15 BONE THUGS-N-HARMONY/Tha Crossroads - - - 10 MADONNA/You Must Love Me - - - 5 GEGGY TAHMhosver You At - - 4 10 BONE THUGS-N-HARMON/Days Of Ous Livez
7 1B 15 13 MAXi PRIEST F/SHAGGY/That Gin 16 13 13 10 TAKE THAT/Back For Good - 4 6 10 KATALINADJ Gid
- - - 8 NEWEDITION'm SG In Love... - - - - WONDERS/That Thing You Dot - - - TONIBRAXTONAUN-break by Heart
N
WZPUindianapolis WNKSCharlotte Mix 7 0%£. 7 | | ioupew oreans WEZB/New Orleans B0TF | luxxt/Orfando
(317) B16-4000 {704) 3319510 (”0” (504) 876-5466 (504) 581-7002 (407) 3391067
mownarous | | GerdrumyDecker O8B.1FM Bradgman/Crescente man/Jammer A Larson/Giovingo Cook/TeGraatt
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TALE PLATS ARTIST/TITLE
W W LW TW W 2W LW TW W 2W W TW W 2W LW TW IW W LW TW
58 61 62 64 TONI BRAXTON/You're Makin' Me... 44 55 53 64  CELINE DION/ts All Coming.. 72 72 76 82 LOS DEL RIG/BAYSIDEMacarena 57 56 54 58 TONI BRAXTON/You're Makin' Me... 56 54 56 57 KEITH SWEAT/Twisted
67 68 64 62 DONNA LEWIS? Love You Always... 39 §1 53 58  ALANIS MORISSETTEMead Over Feet 78 75 76 82 AZ YET/LastNight 39 45 51 53  ALANIS MORISSETTE/ead Over Feet 56 54 56 56 NOMERCY/MWhere Do You Go
32 45 56 62 CELINE DIONAS All Coming... 59 54 49 56 DONNALEWISA Love You Always... B2 B2 79 79 DUTHERE BROTHERS/Boom Boom Boom §5 55 55 53 NOMERCYMWhere Do You Go 43 42 46 55 CELINE DION/t' All Comang...
59 62 64 60 JOHN MELLENCAMP/Key West... 58 §5 66 56 ALANIS MORISSETTENOU Leam 76 69 75 76 DONNALEWISA Love You Aways... 38 42 44 52 HOOTIE & BLOWFISHA Go Bling 45 54 53 §5 ALANIS MORISSETTEMexd Over Feet
30 38 41 45 R.KELLYACant Skeep.. 32 37 42 53 NOMERCYMhere Do You Go 19 69 78 76 WORLD CLASS WRECKING/Tum Off The Light 55 53 53 52 DONNALEWIS/ Love You Aways... 48 54 55 49 DONNALEWISA Love You Always..
44 40 44 43 COLOR ME BADD/The Earth... 38 38 46 49 DISHWALLACounting Bue Cars 77 76 79 76 KEITHSWEAT/Twisted 54 54 54 51 CELINE DIONAts A Coming... 27 33 36 44 MERRIL BAINBRIDGE/Mauth
- 43 42 42 ALANIS MORISSETTE/Head Over Feet 31 46 39 47 COLOR ME BADD/The Earth 26 74 81 76 ALANIS MORISSETTE/Head Over Feet 41 42 41 43 PRIMITIVE RADIQ GODS/Standing Outside... 40 50 49 42 QUAD CITY DJ'S/C'mon ‘N Ride it
39 29 40 42 DISHWALLA/Gounting Blue Cars 27 25 36 40 MERRIL BAINBRIDGEMouth 29 66 77 75 GHOST TOWN DJ'SMy Boo 23 37 37 43 JOURNEY/When You Love... 47 24 29 30 JEWELMWho Will Save..
- 2 35 41 JOURNEYMWhen You Love... 34 31 31 38 NODOUBT/Spiderwebs - 24 33 74 SIRMX-A-LOT/ump On it 39 43 44 42 JOHN MELLENCAMP/Key West . 39 30 36 36 AMBER/This Is Your Night
45 26 27 41 MERRIL BAINBRIDGEMouth 29 29 34 38 QUADCITYDJS/C'mon N Ride it 75 79 79 74 CELINE OIONM'S All Coming... 52 53 48 42 DISHWALLACounting Blve Cars 26 31 356 35 LABOUCHE/Sweet Dreams
61 58 44 39 ERICCLAPTON/Change The World SO0 32 44 37 JANN ARDENAnsensitive 72 74 74 72 NODOUBT/Spiderwebs 34 39 37 41 KEITH SWEAT/Twisted 18 28 26 32 R.KELLYACan'tSeep..
- 16 33 37 WONDERS/That Thing You Do! 20 24 36 34 BLUES TRAVELER/But Anyway 74 74 78 T1 TRACY CHAPMAN/Grve Me One Reason 40 42 39 40 CRANBERRIES/Free To Decide 22 36 29 32 TONI BRAXTON/You're Madn' Me.
44 25 37 35 JEWELWho Wil Save... 48 40 31 31 JEWELWho Wil Save... 8C 84 78 70 R.KELLYA Cant Sleep.. 41 41 40 39  MELISSA ETHERIOGENowhere To Go 51 38 34 30 M.TS/' BeAlright
40 20 25 32 ALANIS MORISSETTE/You Leam 25 39 20 30 LA BOUCHE/Sweet Dreams 76 75 78 69 BONE THUGS-N-HARMONY/Tha Crossroads 36 42 43 39 MERRIL BAINBRIDGEMouth 50 37 41 29 JANN ARDEN/Insensitive
24 39 45 28 SHERYL CROWH it Makes You... 34 28 36 27 ERIC CLAPTONChange The World 77 80 79 67 KATALINAD Gin 36 37 41 39 BRYAN ADAMS/Let's Make A . 27 33 31 27 NODOUBT/Spiderwebs
17 12 19 28 ALANIS MORISSETTE/ ronic - 5 22 27 JOURNEYWnen You Love... - - - 40 REONEX/Cotton Eye Joe 54 50 46 38 ERIC CLAPTON/Change The Worid 39 20 16 26 ALANIS MORISSETTE Yov Leam
57 59 35 27 TRACY CHAPMAN/Give Me One Reason 36 36 30 26 TONY RICH PROSECT/Nobody Knows 80 41 33 32 ALANIS MORISSETTENYou Leam 26 28 36 37 NO OOUBT/Spiderwebs 22 29 37 26 ERICCLAPTONChange Twe World
11 26 28 27 WILD ORCHID/At Night | Pray 13 19 25 24 AMBER/This Is Your Night 30 - 36 32 NOMERCYMhere Do You Go 28 38 37 36 WALLFLOWERS/th Avenue Heartache 24 25 21 21 PRIMITIVE RAOIO GODS:Standing Outside. .
21 26 27 27 ROBERT MILES/One And One 19 21 18 21  KATALINADJ Gid - 3 4 31 ENVOGUEDon't Let Go (Love) - - 27 36 R KELLY/i Can' Seep.. 19 19 21 21 NATALIE MERCHANT/Jealousy
- - 1B 27 DG TALKJust Between You.. 14 19 22 20  KEITH SWEAT/Twisted 7 1 15 31 WILD ORCHID/At Night | Pray 38 37 36 34 ALANIS MORISSETTENou Leam 8 15 19 20 QKUMBA ZOO/The Child pnside)
44 44 30 26 AMANDA MARSHALLBimmingham 24 21 22 18 FUGEES/Killing Me Softly 76 B3 78 31 GREASE MEGAMIX/Grease Megamix 26 24 29 32 QUADCITY DS'S/C'mon ‘N Ride it - 5§ 17 20 JOURNEYMWhen You Lowe .
26 28 30 26 TONY RICH PROJECT/Nobody Knows 14 18 18 18 COOLIO/T2,34 (Sumpin'”..} 27 33 35 30 ALANIS MORISSETTEflronic - - - 28 SHERYL CROW/S it Makes You.. 39 37 24 20 COLORME BADD/The Eath..
1§ - 21 26 NATALIE MERCHANT/Jealousy - - 1B 18 COLLECTIVE SOULThe World | Know 3 4 4 29 MERRIL BAINBRIDGEMouth 15 22 22 26 LA BOUCHEfallin' In Love 28 22 19 19 CRANBERRIES/Free To Drcide
20 25 21 24 KEITH SWEAT/Twisted 43 26 22 16 TRACY CHAPMAN/Give Me One Reason 26 34 35 29 TONI BRAXTON/You're Makin' Me... - 18 24 24 ENVOGUE/MDon't Let Go (Love) 18 14 17 19 SHERYL CROW/Y It Makes You...
43 40 27 23 HOOTIE & BLOWFISH/Tuckers Town - - - 15 BLUES TRAVELER/Hook 78 43 35 29 QUAD GITY DJ'S/C'mon ‘N Ride It .. - - - 24 DG TALKAJust Between You.. 16 21 16 19 GHOST TOWN DJSMy Beo
23 21 25 21 NODOUBT/Spiderwebs 11 7 3 14 SHERYL CROW/  Makes You... - - 20 BONE THUGS-N-HARMONY/Days Of Our Livez 39 40 38 24  NATALIE MERCHANT/Jealousy - 7 9 18 ROBERT MILES/One And One
43 36 42 19 LENNY KRAVITZ/Can't Get You Off. - - 33 14 BRANOY/Sittin' Up In My... 13 13 13 18 TIASHp N Slide 39 40 40 23 LA BOUCHE/Sweet Dreams 10 7 11 17 DISHWALLA/Counting Blue Cars
19 15 19 19 LA BOUCHE/Be My Lover - - - 13 ENVOGUEDort Let Go {Love) 13 - - 17 JOAN OSBORNE/One Of Us 24 18 21 23  JEWELWho Will Save.. 18 20 18 17 GARBAGE/Stupid Gir
19 17 20 17 EVERYTHING BUT. Missing 21 17 - 12 LOS DEL RIO/BAYSIDEMacarena 12 - 10 16 EVERYTHING BUT. Missing - 18 24 21 AMANDAMARSHALI/Bimingham - 11 19 15 BRAIOS/Bohemian Rhapsady
19 15 14 17 JANN AROENnsensitive 16 - 20 12  NATALIE MERCHANTWonder 3t 38 36 16 ROULALick t 21 21 21 21 MARIAH CAREY/Always Be My Baby 21 22 18 15 LABOUCHEFatin’ In Love
- 16 - 17 BRANDY/Sitiin' Up In My... 6 § 10 11 BECK/Where its At 12 13 13 16 PLANET SOUL/Set U Free 19 1B 19 21 NATALIE MERCHANT/Wonder - 5 16 14 ENVOGUEDon't Let Go (Love)
21 18 22 17 FUNFACTORY/l Wanna B With U 6 15 14 9 LABOUCHEMaliin' In Love 3 4 3 14 LABOUCHEalin In Love 20 20 24 21 TONY RICH PROJECT/Nobody Knows - - 5 13 WORLD WIDE MESSAGE_/The Real Thing
9 15 11 15 BAYAN ADAMS/Let's Make A.. - - 7 9 WALLFLOWERS/Bth Avenue Heartache - - 14 14 MELISSA ETHERIOGENowhere To Go 19 21 20 20 GIN BLOSSOMS/Follow You Down 19 14 20 12 KATALINA/DI Girl
14 1§ 20 14 NEWEDITION'm Still In Love. 11 14 16 9  BUTTHOLE SURFERS/Penper § 5 14 14 JOHN MELLENCAMP/Key West... 16 19 18 20 DEEP BLUE SOMETHING/Breaktast AL.. - - 5 11 DCTALKJust Between You.
- - 18 14 BODEANS/Cioser To Free 11 12 9 8 WILD ORCHID/At Night | Pray 13 - 14 14 ALANIS MORISSETTE/Mand tn My Pocket 14 18 20 20 TRACY CHAPMAN/Give Me One Reason 9 13 14 10 NEWEDITIONI'm Stil In Love
- 13 WALLFLOWERS/6th Avenue Heartache - - - 5 JOHN MELLENCAMP/Key West... 29 35 36 14 CELINE DION/Because You Loved Me 20 21 21 20 GOO GOO DOLLSMName .- 9 MADONNA/You Must Love Me
13 R.EM.Bittersweet Me - 5  SPIRITS/Drive 3¢ 35 33 14 LOUISIANA LAREAUX/New Orleans Ladies 20 17 16 19 LA BOUCHE/Be My Lover .- 9 GREASE MEGAMIX/Grease Megamix
5 - 13 ENVOGUEDon't Let Go (Love) 5  WONDERS/That Thing You Oo! 3 4 6 13 BRANDY, TAMIA. Missing You 39 25 21 18 JANN ARDEN/Insensitive § 16 14 8 AMANDA MARSHALL/Bimingham
22 - 22 12 CELINE DION/Because You Loved Me - DCTALK/Just Between You - - 13 JANN ARDEN/Insensitive 20 18 1B 18 JOAN OSBORNE/One Of Us 9 13 9 6 JOHN MELLENCAMP/Key'West.
S - 4 MAOONNA/You Must Love Me S - MADONNA/You Must Love Me 3 4 12 TONI BRAXTON/Un-break My Heart 20 17 17 17 BRANDY/Sittin’ Up In My. - - - TONIBRAXTON/UN-break My Heart
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WKSE/Buffalo WKSSHartford WRVW/Nashvitle WPXY/Rochester, N 98.7 WDJIX | |woixoisvite
(716) 884-5101 | -!95-1 (860} 524-7819 (615) 654-2400 (716) 454-2600 mz.m Musict | | (502) 589-4800
O'NeilUnversal JonesFox Quinn/Scooter Ingram/Rice Matthews/Rite
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W W W TW W IW LW TW W W W TW W 2w W TW
59 57 62 57 QUADCITY DJ'S/C'mon ‘N Ride It.. 63 58 54 55 DONNA LEWISA Love You Always... 29 33 53 52 DISHWALLA/Counting Blue Cars 48 45 49 53 TRACY CHAPMAN/Give Me One Reason 48 52 47 50 DONNALEWISA Love You Always. .
57 52 53 56 ALANIS MORISSETTE/Head Over Feet 40 42 44 53 CELINE DIONAtS All Coming... 36 52 51 52 DONNALEWIS/ Love You Afways... 53 52 53 52 CELINE DIDN/Its All Coming.. 23 42 43 48 QUAD CITY DJ'S/C'mon ‘N Ride IL..
51 52 52 56 CELINE DION/Ht's All Coming.. 47 47 37 53 NOMERCY/Where Do You Go 44 39 52 52 ALANIS MORISSETTE/You Leam 43 53 50 49 ALANIS MORISSETTE/You Learn 21 34 33 45 MERRIL BAINBRIDGEMouth
54 56 61 56 DONNA LEWIS/ Love You Always... 48 48 43 46  ALANIS MORISSETTE/Mead Over Feet 27 51 52 81 CELINE DION/it's All Coming.. 50 60 55 48 DONNA LEW!S/I Love You Always.. 45 47 42 43 BRANDY/Sttin’ Up In My.
52 56 55 53 GOO GOO DOLLS/Long Way Down 59 45 44 43 ERIC CLAPTON/Change The Word 14 35 52 41 BRYAN ADAMS/Let's Make A... 43 27 37 45 COLLECTIVE SOUL/The World | Know 48 50 44 42 CELINE DION/t's All Coming..
26 27 39 50 ND DOUBT/Spiderwebs 42 41 36 36 DISHWALLA/Counting Blue Cars 21 25 32 33 AMANDA MARSHALL/Bimungham 25 25 21 44 JANN ARDEN/Insenstive 30 31 33 33 JEWELWho Will Save...
39 43 40 48 KEITH SWEAT/Twssted 16 8 16 35 NO DOUBT/Spiderwebs 17 23 29 32 MELISSA ETHERIDGE/Nowhere Ta Go 36 45 38 43 ALANIS MORISSETTE/Mead Over Feet - 26 32 30 JOURNEYAWhen You Love...
48 46 41 48 OUTHERE BROTHERS/Boom Boom Boom 29 29 25 34 AMBER/THs Is Your Night 52 39 21 32 ERIC CLAPTON/Change The Worid 40 46 40 39 GINBLOSSOMS/Follow You Down 44 39 28 29 ERIC CLAPTON/Change The World
43 51 54 47 JANN ARDENAnsensttive 28 28 28 33 TONIBRAXTON/You're Makin' Me... 17 30 32 30 PHIL COLLINS/Dance Into The Light 35 37 34 37 NOMERCY/Where Do You Go 29 34 28 29 CRANBERRIES/Free To Decide
40 46 52 47 R KELLYA Can'tSleep . - 21 20 31 BLUES TRAVELER/But Anyway 51 36 14 30 NATALIE MERCHANT/Jealousy 35 41 44 37 QUADCITY DJ'S/C'mon *N Ride ... 22 33 29 29 BRYAN ADAMS/Let's Make A.
20 37 43 44 SHERYL CROWIIf It Makes You . 31 35 23 30 COLOR ME BADD/The Earth... 26 19 24 26 JEWEL/Who Will Save.. 31 31 37 35 MERRIL BAINBRIDGEMouth 27 17 17 29 NOMERCYMWhere Do You Go
43 44 40 43 JEWELWho Will Save... 22 20 - 29 PRIMITIVE RADIO GODS/Standing Outside. . 8 28 28 25 JOURNEYMWhen You Love 26 36 33 34 CRANBERRIES/Free To Decide 44 37 28 28 TONI BRAXTON/You're Makin' Me ..
41 43 39 42 TONIBRAXTON/You're Makin' Me.. 47 40 37 28 JANN AROEN/insensitive - - - 25 TRACY CHAPMAN/Give Me One Reason 24 27 32 32 JEWELWho Will Save 27 30 27 28 DISHWALLA/Counting Biue Cars
57 51 54 42 ALANIS MORISSETTE/You Leam 31 24 26 25 LA BOUCHE/Sweet Dreams 27 25 19 24 JOHN MELLENCAMP/Key West.. 27 34 31 32 HOOTIE & BLOWFISH/ Go Biing 14 17 24 28 SHERYL CROW/S It Makes You.
22 38 40 40 0ASIS/Dont Look Back... 47 37 25 23 JEWELWho Will Save 6 16 t1 22 SHERYL CROW/ It Makes You . 51 45 45 31 NATALIE MERCHANT/Wonder 15 30 27 27 JOHN MELLENCAMP/Key West
- - 19 39 10S DEL RIO/BAYSIDEMacarena 9 6 7 22 MERRIL BAINBRIDGEMouth - - - 22 BLUES TRAVELER/But Anyway 29 16 20 27 MARIAH CAREY/Forever 14 15 30 23 PRIMITIVE RADIO GODS/Standing Outside
26 23 16 37 PRIMITIVE RADIO GODS/Standing Outside... 39 33 - 22 CRANBERRIES/ree To Decide 13 15 16 22 DOG'S EYE VIEW/Everything Falls 22 26 30 26 CELINE DION/Because You Loved Me 45 35 18 22 HOOTIE & BLOWFiSHTucker's Town
42 43 41 35 NODOUBTMust A Girl 16 19 19 22  KEITH SWEAT/Twisted 13 20 21 21 WONDERS/That Thing You Do! 26 25 17 24 BLUES TRAVELER/But Anyway 12 19 16 21 R KELLY/ICan't Sleep .
25 29 26 28 NEWEDITION/I'm Stil In Love . 17 16 17 21 QUAD CITY 04'S/C'mon ‘N Ride It . 12 19 19 21 MERRIL BAINBRIDGEMouth 22 16 12 22 AMANDA MARSHALUBirmingham 12 15 16 18 KEITH SWEAT/fwisted
21 26 26 26 MERRIL BAINBRIDGEMouth 30 27 25 21 ALANIS MORISSETTE/You Learn 14 20 21 21 TRACY CHAPMAN/New Beginning 19 32 23 22 ERIC CLAPTON/Change The World 28 24 17 18 TRACY CHAPMAN/Give Me One Reason
- 24 29 26 ENVOGUEMDon't Let Go (Love} 5 23 25 18 ENVOGUE/Don't Let Go (Love) 49 41 12 20 BLESSID UNION OF . /All Along 21 20 13 21 EDWIN MCCAIN/Solitude 14 19 18 17 O0ASIS/Champagne Supemnova
43 18 18 26 LIVIN JOY/Dreamer 19 17 20 17 BLUES TRAVELER/Hook 14 26 25 20 ALANIS MORISSETTE/Head Over Fest - - 5 21 GHOST TOWN DJ'SMy Boo 13 20 17 17 JANN AROEN/Insensitive
22 21 19 24 GINAG/Ooh Ah. JustA.. 33 27 28 17 FUGEESMNo Wornan, No Cry 17 19 16 20 MARIAH CAREY/Always Be My Baby 11 20 19 21 GOO GOO DOLLS/Name 28 40 29 16 MARIAH CAREY/Forever
18 28 21 21 GHOST TOWN DJ'SMy Boo 18 14 17 16 COLLECTIVE SOUL/The World | Know 15 17 18 20 BLESSID UNION OF. /Let Me Be The One 27 33 29 20 AMBER/This Is Your Night 6 9 16 15 WONDERS/That Thing You Do!
- - 16 21 LA BOUCHEFalin' In Love 5 5 12 16 MELISSA ETHERIDGENowhere To Go 22 16 16 19 FOO FIGHTERS/Big Me 13 21 20 20 LABOUCHEBe My Lover 16 17 13 15 MELISSA ETHERIDGENowhere To Go
20 21 28 21 LL COOL JLoungin 16 16 17 14  BLUES TRAVELER/Run-Araund 15 31 27 18 NO MERCY/Mhere Do You Go 21 22 20 19 BLUES TRAVELER/Run-Around - - 11 15 BECKMWhere It's At
21 20 20 20 GARBAGE/Stupid Girl 5 5 6 14 AMANDAMARSHALL/Bimingham 35 - - 18 ALANIS MORISSETTE/Ironic 15 14 18 18 DISHWALLA/Counting Blue Cars 8 16 14 15 INTRIGUE/I You've Ever
- - 19 20 BARENAKED LADIES/The Ofd Apartment 5 5 5 14 JOHN MELLENCAMP/Key West... 17 18 18 18 ACE OF BASE/Lucky Love 7 20 17 18 JOURNEY/When You Love.. - - 11 15 DC TALK/Just Between You .
- 16 19 20 QKUMBA Z0O/The Chitd {Inside) 17 16 15 14 DOG'S EYE VIEW/Everything Falis - 13 15 18 COLLECTIVE SOUL/The World | Know 18 18 24 17 NATALIE MERCHANT/Jealousy 6 9 13 15 WALLFLOWERS/Gth Avenue Heartache
24 26 27 19 AMANDA MARSHALL/Birmingham 10 8 6 13 R KELLYA Can't Sleep 15 17 15 17 GINBLOSSOMS/Til | Hear It .. 19 23 17 17 JOHN MELLENCAMP/Key West... 15 15 14 14 AMANDA MARSHALL/Bimingham
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