|l N S I D E

NO ‘RIGHT WAY’ TO
MANAGE A DUOPOLY

Katz Radio Group recently conducted a
study of 280 duopolies in the Top 100
markets, examining how each operation
handles its programming, national and
local sales, and management. KRG Sr. VP
Gerry Boehme delves into the details.
Page 18

This week, R&R format editors turn
their collective spotlights on holiday
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Changes Rock Gongressional
Communications Committees

m Sen. Pressler defeated; Rep. Fields retires

In one of the ‘96 election’s
most hotly contested races, Lar-
ry Pressler (R-SD) was turned
away in his bid for a fourth term
in the U.S. Senate.

As of presstime (12:0lam ET.
11/6), Republicans had retained
control of the Senate Communi-
cations Subcommittee, and all in-
dications pointed to the party

By JEFFREY YORKE & HEATHER VAN SLOOTEN

Radio Industry Slams Justice Department

M Execs at Kagan seminar said gov’t agency’s actions are misguided |

maintaining its hold over the
House Telecommunications Sub-
committee. Those two groups
make the decisions affecting the
radio industry.

Pressler, an 18-year Senate vet-
eran, had served as Chairman of
the Communications Subcom-
mittee. The 54-year-old Pressler,

ELECTIONS/See Page 23

Cook Named VP,
Prog./Formats At
WW1 Radio Nets

programming, focusing on everything
from industrywide trends to
format-specific issues.

McVay Media Sr. VP/Pro-
gramming Charlie Cook has
been named [

The radio industry will not convince the DOJ {
R&R WASHINGTON BUREAU

to change its stance regarding station ownership

he ears at the Department of Justice must by way of “sound business argument” or by |

Begins Page 30 _ have been burning last week as radio group “sound legal argument” but rather by polit: >al VP, Program-

heads publicly blasted the DOJ for forcing ~persuasion. That’s according to Star Media ming/Formats

American Radio Systems to divestitself of in-  Group’s Bill Steding, who said VP Al Gore is for Westwood

volvement in three Rochester behind the DOJ’s actions One Radio

HOT WINTER PROMO IDEAS radio stations (R&R 11/1). against radio consolidation. I Networks.

[T CER GG UEII Gore hopes to avoid the kind

of concentrations formed by
cable TV companies, Steding
said, articulating a sentiment
held by several others in the
industry.

. “Sen. Joe McCarthy |
| would be pleased at how [the
DOJ] conducts its investiga-
| tions,” Steding remarked. “Itis
a witch hunt beyond witch

“] am astounded by the deci-
sion of the Department of Jus- [ (CLITVEIEICI T I CR (U

tice,” said Emmis Broadcast- ‘ consolidate beyond
ing Chairman/CEO Jeff Smu- | 50%] is anti-

3., o | S
lyan at Paul Kagan’s “Future | competitive, they

of Radio Acquisitions and :
Finance” seminar last week “eed_ a Webster’s
dictionary.

(11/3) in New York. “Thisisan |
| overreaction,an inability to un-
| derstand this business.” |

From ‘Tanksgiving’ and ‘Santa Stops’ to
‘Pay Off The Plastic’ and ‘Noon-Year's Eve,’
consultant irwin Pollack has the coldest
season’s hottest promotional ideas.

Based at the
company’s Va-
lencia. CA of-
fices, Cook
succeeds Bob
McNeill, who
left last week
to join Heritage Media in the
newly created VP/Programming
post (R&R 11/1).

Page 20 .
Cook

—Robert Sillerman

Alan Hay appointed GM SFX Broadcasting Chair- , . . . Cook will oversee program-
at ARS /gal,ﬁgn ore: man/CEO Robert Sillermanand ARS co-COO  hunts.” Steding added that Gore will back off ming of Westwood Oril)e’sg eight
WQSR PD Bill Pa’sha | David Pearlman said the DOJ's attemptstocap  his charge only if convinced it would be politi- 24-hour satellite music formats.
adds WOCT PD duties a broadgastgr’s ra&ilo ad mrkc'et sharfa fo ,50% cally prudent to do so. WW1 Radio Networks President
were misguided. “If Justice thinks [radio’s at- Smulyan — a longtime supporter of Demo- Ed Salamon commented, “Char-
« Sue Treccase named tempts to consolidate beyond 50%] is anti-com- ~ cratic party causes and candidates — agreed | oo appointment ensures,ourfor-
PD for WFLA/Tampa petitive, they need a Webster’s dictionary,” Sill-  with Steding, but said he is convinced the gov- mat affiliates will continue to win
* David Hall new President of erman declared. KAGAN/See Page 10 ‘ in markets of all sizes and ad-
Gaylord Communications Group L COOK/See Page 23
Page 3 —
Stern Warnings Issued Over
m Kard Liquor Ads On Radio
CHR/POP .
« ALANIS MORISSETTE Head Over Feet (Vaveric/Reprise) I RAB board meeting: cpen season on newspapers
CHR/RHYTHMIC. declared; association membership soars
e By Ro~ RoDRIGUES acceptance of hard liguor ads
URBAN RAERHUNASIN BRI imperils the future of beer and
o KEITH SWEAT Nobody (Elektra/EEG) DETROIT — Get ready for wine advertising.
URBAN AC another rouqq of debates_over al- “Joe Kennedy ha; ?bs'olutely
< BRANDY. TAMIA.. Missing You (EzstWestEEG cohol advertising on the airwaves. assured us that he wili bring [al-
’ gl EasitestEED) But this time, the issue is hard li-  cohol legislation] back.” declared
COUNTRY quor ads ... and some radio sta- RAB President Gary Fries, who
o PATTY LOVELESS Lonely Too Long (Epfc, tions in San Francisco and other ~ was speaking to the association’s
y 9 (Epic) .
NAC e markets have registered their po-  board of directors here. “Because
, by #9472 sitions by airing a flight of spots  the legislation will affect TV, too,
LN OO S e il for a Seagram gin. it will upset radio’s rate structure.
HOT AC e With the elections now over Seagram is spending $1 million
» CELINE DION it's All Coming Back To Me Now (550 Music) ? and two key lawmakers — Rep.  on radio, and there is o question
o ' b y Joseph Kennedy (D-MA) and in my mind that the fallout will
> ’ v Sen. Strom Thurmond (R-SC)  be bad.”
© ELTON JOHN You Can Make History (Young Again) (MCA) 2 - X, A ,$ ; L — re-elected, the broadcasting The San Francisco Chronicle
ACTIVE ROCK Al ;& 3 industry is expecting the pair to  reported that KNBR-AM,
introduce legislation that will KBLX-FM, KFOG-FM, KITS-
« METALLICA Hero Of The Day (Elektra/EEG) . . IETH e egisiatio ) b
severely restrictand virtually pro-  FM, and KYCY-FM aired ads
ROCK smaShlng The Pumpkln Record hibit beer and wine advertising  for Seagram’s Lime Twisted Gin.
o VAN HALEN Me Wise Magic (Warmer Bros.) tower o' jack-0'-lanterns more than three stories tall loomed and impose an outright ban on.  Other stations. including KGO-
ALTERNATIVE over a crowd of nearly 20,000 at Oldies WXOD/Keene, NH'’s hard liquor ads on the radio. AM, KCBS-FM, KKHI-AM &
annual Halloween Pumpkin Festival. The tower.broke the previous Some industry leaders are FM, KKSF-FM, KIOI-FM, and
* BUSH Swallowed (Trauma/interscope) y
Guinness world record for the most lit pumpkins in one place at one warning radio broadcasters that KOIT-FM rejected offers 1o air
ADULT ALTERNATIVE time (10,540) with a smashing 13,066. public opinion is on Kennedy’s the ad.
* R.E.M. Bittersweet Me (Warner Bros.) and Thurmond’s side, and that RAB/See Page 23

NEWSSTAND PRICE $6.50
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“At KOOL radio, the more we get sold, the better we do.”*

— Brian Bieler
VP & General Manager

Kool FM/Phoenix

44
The Research

Group develops

ool FM is now #2 25
to 54, * but in 1993 , Kool
FM was almost a footnote.
Tuwelfth in demo and a for-
mat competitor dumping

the right informa-

tion, then uses a

money on us trying to blow

us out of the oldies format. special system of

Then we called The
Research Group. Since we

strategic planning

started working together, to help you win -

we are working on our 11th T and stay strong —
up book. We have virtually the same staff that we

started with, and we have not spent a lot of !
money on outside marketing. - ments. Some managers may

In the process, we’ve changed owners four

in tough, competitive environ-

have the perception that using
times and still the results throughout all of the

changes have been spectacular, because of the the best is pr Ohibitively expen-

hard work of a good staff and great partnership  sive. With The Research Group,
with The Research Group. They have helped us '
stay focused in extraordinary times, and they

helped us get back our oldies heritage status from | about our availability in your

the mid 80s. While all this de-reg stuff has been in | :
. , . . marketplace and for prices that
the headlines, we’ve been quietly writing some |

headlines of our own.”  will fit your budget.

~ that is not true. Call today

For great results like these, call Larry Campbell, President, (206) 443-3888

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 * SEATTLE, WA 98121 * (206) 443-3888

Seattle * Colorado Springs ¢ Paris * London

Now an employee-owned company.

*Summer 1996 Arbitron. AQH share, A25-54, M-S, 6A-12M, MSA

waann amaricaneadiolbicton . oopo — = = - — —
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R&R  |SSUE NUMBER 1171

Treccase Rises To
PD At WFLA/Tampa

WFLA/Tampa has elevated Asst.
Operations Director Sue Treccase
to PD of the Jacor Communica-
tions News/Talk outlet. She suc-
ceeds Gabe Hobbs, who recently
became Jacor’s Director/Program-
ming, Sector A (R&R 9/27).

“Tt’s nice to be able to reward com-
petence and loyalty like this,” said
Hobbs, to whom Treccase reports.
“Sue has been invaluable to me since
I began programming News/Talk.”

Treccase added, “A lot of people
would kill for this gig. I'm grateful
for the opportunity and look forward
to making one of the country’s truly
great News/Talk stations even bet-
ter.”

Prior to accepting her most recent
post in 1989, Treccase worked at
Orlando outlets WHOO and
WKIS-AM (now WWNZ).

= = 5
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Gaylord Comm. Taps
Hall As President

Gaylord Entertainment Co. Sr.
VP/Cable Networks David Hall has
been named President of the Gay-
lord Communications Group. Hall
assumes his new duties December
1 following the retirement of Tom
Griscom, the TNN founder who has
led Gaylord’s broadcasting and ca-
ble operations for more than a de-
cade. BesidesTNN and CMT, Gay-
lord Communications manages
WSM-AM & FM & WWTN/
Nashville as well as KTVT-TV/
Dallas, KSTW-TV/Seattle, and Z
Music Television.

Gaylord Entertainment President
E.W. Wendell commented, **We are
truly going to miss Tom Griscom
with all of his tremendous contribu-
tions 10 the company during the past
45 years. But David Hall has been
working under Tom since before

HALL/See Page 23

“Now maybe he'll take our job offer,” WKLS/Atlanta PD Michael Hughes said of recently cleared Olympic bombing
suspect Richard Jewell. Hailing Jewell as a hero, the Rock station has offered him a post as security guard and is
running this billboard campaign, playing on Lynyrd Skynyrd's biggest hit. But Jewell denies any interest in the Job
offer. “Richard wants to be a police officer, not a radio personality,” one of his attorneys told the Associated Press,
which reports that the station has been threatened with a lawsuit for unauthorized use of Jewell’s likeness.

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

'.J"

e

National +17%

Source: RAB { !

Revenue Numbers Stiil Strong

hanks to a double-digit increase in national revenues, total radio billings in
September '96 were up 9% compared to September ’95, according to the
RAB. Year-to-date numbers (through September) are +6% overall, +6% locally,
and +5% nationally. RAB President/CEO Gary Fries said projections show na-

tional demand will continue through the fourth quarter.

fosatans

SRS

ARS Ups Hay To Market GM/Baltimore
1 Company also takes over WOCT & WWMX LMA

American Radio Sys-
tems has upped Alan Hay
to Market GM for five Bal-
timore outlets: Gospel

tunity in Baltimore. We will
y | need better communica-
& tions and better teamwork
" as we learn to sell radio as

WBGR-AM, Religious | a primary medium against
WBMD-AM, Oldies out- 4 newspaper and television.”
lets WOCT-FM & WQSR- it In other ARS/Baltimore
FM, and HtACWWMX- | | news:

FM. The announcement | © | < WQSR PD Bill Pasha
dovetails with ARS’s news | &\ | adds the same duties at
that 1t has taken over the § Ay WOCT.

LMA of WOCT and s WOCT & WWMX GM

WWMX.

ARS co-COO David Pearlman
told R&R, “Alan has exhibited ex-
traordinary leadership skills since
coming from WHFS/Washington
0 ARS to run WQSR and WBMD
last year, and we’re excited to ele-
vate him to this deserved position.”

“The first thing I'm going to do
is buy a new Franklin planner to
keep up with everything,” Hay
joked. “Seriously, this is a great
group of stations and a real oppor-

Jewell Of Denial

[ Phoned L Fax
310-788-1625 310-203-8727
310-553-4330 310-203-9763
310-788-1675 310-553-4056

310-553-4330 310-203-8450

Hay

wkla/atlanta

moreinfo @ rronline.com
newsroom@ rrcnline.com
jill@rronline.com

hmowry @ rronline.com

Ardie Gregory and Pro-
motions Manager Dawn Tritaik
exit.

e Barbara Crouse has been
narmned Marketing Manager for the
five stations.

¢ Todd Fisher will remain PD at
WWMX, while all of ARS/Balti-
more’s GSMs remain the same.

* WQSR is moving to the WOCT/
WWMX building: WBMD will
join WBGR at WQSR’s former
stomping ground.

LYNYRD SKYNYRD

ay

wwwaaL americanradiohistorv.com

RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:
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Hall Together Now

Host Casey Kasem (c) is flanked by UPI White House Bureau Chief Helen
Thomas (i) and National Public Radio’s Susan Stamberg at the Radio
Hall of Fame induction ceremonies in Chicago. Inductees included Stam-
berg, FCC Commissioner James Quello, and the late Wolfman Jack.

Several hundred of radio’s biggest players gathered recently to dishonor
FCC Commissioner James Quello at the 11th annual Bayliss Media Roast.
Taking part were (I-r) Media Matrix’s Tim Menowsky, Secret Communica-
tions’ Frank Wood, the Kagan Companies’ Paul Kagan, Bayliss Founda-
tion Exec. Dir. Kit Hunter Franke, Clear Channel Communications’Lowry
Mays, Quello, and Wiley, Rein & Fielding’s Dick Wiley.

http.//www.rronlinelom
310-203-8727 garrett@rronline.com

310-203-9763
202-783-0260

310-553-4330
202-783-3826

mailroom @rronline.com
mailroom @ rronline.¢om
615-244-8822

615-248-6655 Ihelton @ rronline.com
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RADIO BUSINESS

NAB Goes Head-To-Head With
FGC Over Casino Gaming Ads

In addition to the hard liquor advertising debate, the FCC
now has to deal with another vice: gambling.

The NAB und several casino
companies are suing the FCC.
The suit, filed October 18 in U.S.
District Court in New Jersey, ar-
gues that the FCC’s ban on ad-
vertising legal, non-Indian casi-
no gaming violates the First and
Fifth Amendments.

“The federal lottery broadcast
statute is wrought with numerous
exceptions and contradictory reg-
ulations that arbitrarily discrimi-
nate on the basis of the identity of
the speaker and the type of com-
munications media used,” the
court papers say.

Furthermore, according to the
documents, the government itself
has no interest in keeping the rule.

Fighting For Change

Steve Perskie, attorney for Play-
ers International, the lead plain-
tiff, said his company filed two pe-
titions with the FCC last year to
have the regulation changed.
“Those are still pending and there
has been no response whatsoever
from the FCC,” he complained.

FCC rules and a U.S. Statute
make illegal “any udvertisement of
or information concerning any lot-
tery. gift enterprise, or similar
scheme offering prizes dependent
in whole or in part upon lot or
chance.”

Essentially. the argument against
this rule is that advertisements for
legal activities should not be

EARNINGS

estinghouse’s (NYSE: WX)
broadcast group reported
third-quarter earnings of $2 million
(0 cents per share) on revenues
of $2 billion, compared to $27 mii-
lion (4 cents) on revenues of $1.3
billion for third quarter 1995. After
a $30 million after-tax extraordi-
nary loss, the company reported
anetloss of $28 million (6 cents),
significantly less than the $52 mil- |
lion loss posted third quarter last
year.

Broadcast group sales were
$910 miilion, a jump from last
year’s $166 million. Broadcast
cash flow was $149 million; third
quarter 1995 cash flow was $53
mitlion — that comparison does |

Westinghouse Reports
Smaller Third-Quarter Loss

not include the CBS stations.

The company said it saw a 14%
rise in radio sales, resulting in part
in a 52% cash flow increase for
radio.

“Our radio stations continue to far
exceed our expectations, both in
revenue growth and profitability,”
said Westinghouse Chairman
Michael Jordan. "We expect to
build on this performance as we look
forward to our merger with Infinity
Broadcasting.

Evergreen Media
vergreen Media Corp. (Nas-
daq: EVGM) Chairman/CEO -
Scott Ginsburg says “superlative”
Continued on:Page 8

banned. That is similar to the case
against banning hard liquor adver-
tising on radio and television — a
topic that has received considerable

@

The federal lottery
broadcast statute is
wrought with
numerous exceptions
and contradictory
regulations that
arbitrarily discriminate
on the basis of the
identity of the speaker
and the type of
communications
media used.

33

press since Seagram began adver-
tising its products over the air.

The plaintiffs are charging that
the gaming rule doesn’t define
“lottery, gift enterprise, or similar
scheme,” and that there is no clear
indication that gambling should be
part of that definition.

There are already several excep-
tions to the regulation. such as for
Indian casinos. state lotteries, and
charitable lotteries. And in 1993,
the FCC suspended the rule for ra-
dio and television stations in Ne-
vada until a court case involving
television company Valley Broad-
casting was resolved.

Some sources believe this case
and the related case in Nevada
make for potential Supreme Court
material. The other option is leg-
islative action, which might be
possible with NAB-friendly Sen.
Trent Lott (R-MS) on the Senate
Commerce Committee this term.

Forty-nine states allow legalized
gambling and 22 allow casinos.

BUSINESS BRIEFS

Quello: A Self-Roasting Commissioner

hings worked out all right at the Bayliss Foundation dinner last
week — despite the federal government banning a radio industry
roast of FCC Commissioner Jim Quello. Instead, Quello took matters
into his own hands and delivered an outstanding performance filled
with barbs aimed at himself, the industry, and the hand that feeds him.

“[Clear Channel President/CEO Lowry Mays] now talks to God daily
— not in prayer, but on a one-to-one basis,” Quello said, joking about
Clear Channel’s monster size. And Secret Communications President/
CEO Frank Wood also wasn't spared. “They threw away the mold when
they made Frank Wood,” Quello quipped. “And even with only one, sup-
ply exceeds demand.”

Quello told the audience that the FCC General Counsel’s jate decision
(10/25) to forbid the roasting of a government official “was particularly
surprising because | thought the First Amendment specifically gave ev-
eryone the right to criticize the government or ridicule government offi-
cials, including regulators. In fact, even in my legendary exchange with
Howard Stern, | said he had a right to be wrong, a right to ridicule govern-
ment officials, but ... Well, the rest is another story for another place.”

The commissioner told R&R afterward that he “used to write a smart-
ass column years ago” and that experience helped give him a foundation
for writing his Bayliss remarks. It also taught him how to edit his lines: “I
had some raunchy stuff | couldn’t use,” he said with a devilish grin.

Sinclair Withdraws Offer

S inclair Broadcasting (Nasdaq: SBGI) is withdrawing its public
offering of 6.25 million shares of Class A common stock be-
cause of negative market conditions. Two weeks ago Sinclair’s stock
took a plunge after the company announced third-quarter earnings
would B2 significantly lower than expécted.

Sinclair said it will consider an offer in the future, and that market
conditions are not representative of the company’s value. It also said it
may purchase outstanding Class A common stock from time to time in
the open market. (See also Sinclair’s third-quarter earnings perfor-
mance, page 8.)

Metro’s Midwest Buy

M etro Networks (Nasdaq: MTNT) has purchased Wisconsin In-
formation Systems Inc.’s (WIS) traffic reporting operations in Al-
buquerque, Milwaukee, Oklahoma City, and Omaha for $650,000. WIS
provides traffic services to 28 radio stations and two TV stations.

Financial Facts

M organ Stanley & Co. has upgraded Evergreen Media Corp.
(Nasdag: EVGM) from “outperform” to “strong buy.” The analysts
estimate Evergreen will have after-tax cash flow of $1.90 per share
this year ... Smith Barney upped American Radio Systems (Nas-
daq: AMRD) to “buy” from “outperform.”

Commodore Media is offering to purchase its 13 1/4% senior subor-
dinated notes due 2003 at 101% of their accreted value, plus any ac-

Continued on Page 23

WOULDN'T YOU LIKE TO OWN
A WINNING SPORTS FRANCHISEY

Get into the game and become a Prime Sports franchiseel!

Designed to make your station a revenue leader, Prime Sports’ all-star programming easily can be localized to meet the
demands of both listeners and advertisers. And, with Prime’s extensive marketing and merchandising support, you'll
have everything you need to be a winner!

Don’t get left on the sidelines!

Call today to get the exclusive
rights for your market!
972-402-4500

W mericanraciohstory-com

Do your own scouting report!
Check out our new demo
available on CD or cassette.
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Production Directors. Engineers. Even newsroom people swear
by the DSE. Which is probably why these stations with one DSE
soon wind up with two. Or even three. Learning is fast. Editing is
easier. Everybody is more productive. Because not only do your
; station’s multiple personalities get up to speed faster, they stay up
Ji there. To see it in action yourself call 1-800-622-0022 for a demo.
The DSE 7000. The New Speed Of Sound.

e Only Digital
Editing System Created For
Multiple Personalities.

“My advice: if you're gonna buy one, buy “ As quickly as you can conceptualize “ Radio lives by critical deadlines. With
two. Or you'll never keep the peace .” it, the DSE can do it. Or undo it. ” the DSE, time is on my side.”
John Buffaloe...Chief Engineer Bill Schultz... Production Director Barbara Sherry...Production Direclor
KSON, San Diego WKTU, New York Peach 94 Nine, Atlanta

“It’s the only digital system in radio that “You install it, it runs, the production “It gives our air talent so much creative
lets you edit by ear. What a concept .” department is happy. Next problem.” freedom, they won'’t use anything else.”
Ross Wilson... Production Director Dan Mettler...Chief Engineer Byron Swanson...Chief Engineer
K101, San Francisco WNDE/WFBQ, Indianapolis KKRZ, Portland

orban

H A Harman International Company

For a demo in the U.S.call Harris Allied Broadcast Center: 1800+ 622- 0022
Or contact Orban: Phone 1510+ 351:3500 Fax 1-510-351- 0500

______wuny amaricanradighistary com
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DEAL OF THE WEEK

o WKBQ-AM & FM &
WKKX-FM/St. Louis

RADIO BUSINESS

1996 DEALS TO DATE

Dollars To Date: $13,582,511,257

(Last Year: $5,274,329,426)

This Week’s Action:  $80,539,501 |

(Last Year: $141,328,925)

TRANSACTIONS AT A GLANCE

® WTXT-FM/Fayette (Tuscaloosa), AL $5.1 million
® WULA-AM/Ufaula, AL $35,000

® KISI-FM/Malvern, AR $150,000

® KMLA-FM/EI Rio, CA $550,000

® KTME-AM/Lompoc, CA $20,000

ITH Stations Traded This Year: 1978 * Lesso Inc. K tations $13.8 mill
$42'5 mllllon (Last Year: 1186) eSS(: ;\fooa-::na/ifk:r:::: City men
[ = o ® KLLS-FM/Augusta
Stations Traded This Week: 37 * KXXX-AM & KQLS-FM/Colby

socnn

(Last Year: 37) ® KGNO-AM, KDGB (FM CP) & KOLS-FM/Dadge City
® KZL S-FM/Great Bend
® KYUU-AM & KSLS-FM/Liberal
® KILS-FM/Minneapolis
® KFNF-FM/Oberlin
® KWLS-AM & KGLS-FM/Pratt
® WLBA-AM/Gainsville, GA $275,000
® KFTE-FM/Breaux Bridge &
KMDL-FM/Kaplan (Lafayette), LA $4.475,000
® KHOM-FM/Houma (New Orleans) $6.75 million
* WWSJ-AM/St. Johns (Lansing), Ml $127,500
® KQYX-AM & WMBH-AM/Joplin, MO $400,000
® KOSJ-FM/Nebraska City, NE $5 million
® WTOB-AM/Winston-Salem, NC $355,000
® KCHQ-FM/Altamont, OR $30,000
® WRSJ-AM/Bayamon, PR $968,000
& WHPB-AM/Belton, SC $4000
® KUKA-FM/San Diego, TX No cash consideration
® KFIZ-AM & FM/Fond du Lac, Wi $1

TRANSACTIONS

Emmis Now A Potent Arch Rival

[ Smulyan buys Zimmer trombo to build St. Louis quartet

WKBQ-AM & FM/St.
Louis & WKKX-FM/

Granite City (St. Louis)
PRICE: $42.5 million
BUYER: Emmis Broadcasting

SELLER: Zimmer Radio Group,
headed by President George Zim- ,
mer. Phone: (314) 335-4809 |
FREQUENCY: 1380 kHz; 104.1 | WTXT-FM/Fayette

MHz; 106.5 MHz | (Tuscaloosa)

POWER: 5kw day/1000 watts ‘ PRICE: $5.1 million

night; 39kw at 551 feet; 90kw at | BUYER: Osborn Communications |
1027 feet Corp., headed by President Frank

Corp., headed by President Jeff
Smulyan. It owns KSHE-FM/St. Lou-

FORMAT: CHR; CHR; Country
BROKER: Bill Lytle of Media Ser-

| Osborn. It owns WAAX-AM &
| WQEN-FM/Birmingham. Phone:

is. Phone: (317) 266-0100

-

et

..... %

vices Group iInc.

(203) 629-0905

MALSIEG_

GREAT SOUND

Queue |l

Maestro is the heart and the brain of the digitally inte-
grated radio station. All operations, from commer-
cials...to music...to announcer text...to up-to-the-
minute scheduling information, are at your fingertips.
Maestro brings all your digital operations together
into one, easy-to-use command center and is your
key to accessing CD quality audio directly from
hard disk.

And when you choose Maestro, or any product from
Computer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has been developing
suftware applications and manufacturing computer-
based products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
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SELLER: Tuscaloosa Broadcasting
Co., headed by President William
Dunnavant

FREQUENCY: 98.1 MHz

POWER: 100kw at 906 feet
FORMAT: Country

WULA-AM/Ufaula

PRICE: $35,000

BUYER: Mark Hellinger. Phone:
(706) 692-4100

SELLER: McGowan Media L.L.C.,
headed by President Steve McGow-
an. Phone: (334) 687-2066

KISI-FM/Malvern

PRICE: $150,000

BUYER: Malvern Entertainment
Corp., headed by President Scott
Gray. It owns KBOK-AM & FM/Mal-
vern. Phone: (501) 332-6981
SELLER: Lyons Communications
Inc., headed by President Monte Ly-
ons. Phone: (501) 337-9000

KMLA-FM/EI Rio

PRICE: $550,000

BUYER: Gold Coast Radio Inc.,
headed by President Salvador Ceja.
| | Phone: (805) 385-5656

SELLER: Clanton Corp.,headed by

President Raymond Clanton.
Phone: (520) 522-0831

KTME-AM/Lompoc

PRICE: $20,000

BUYER: Classic Communications
Corp., headed by President Rosaar-
io Miller. Phone: (805) 686-8933
SELLER: Los Padres Broadcasting
Corp., headed by President Milton
Zack. Phone: (619) 933-2601

WLBA-AM/Gainsville
PRICE: $275,000

BUYER: La Favorita Inc., headed by
President Samuel Zamarron. It owns

! WAOS-AM/Austell, GA & WXEM-

- sty Py

AM/Buford, GA. Phone: (770) 944-
0900

SELLER: Capital Assets Inc., head-
ed by President Bennie Hewett.
Phone: (770) 944-0900

Lesso Inc. Kansas

stations

PRICE: $13.8 million

BUYER: Wichita Great Empire
Broadcasting Inc., headed by Pres-
ident Mike Lynch. It owns KDFI-AM
& FM & KICT-FM/Wichita and KVOO-
AM/Tulsa. Phone: (316) 838-9141
SELLER: Lesso Inc., headed by
President Larry Steckline. Phone:
(316)721-8484

KYQQ-FM/Arkansas City
FREQUENCY: 106.5 MHz
POWER: 100kw at 1280 feet
FORMAT: Country

KLLS-FM/Augusta
FREQUENCY: 104.5 MHz
POWER: 45kw at 515 feet
FORMAT: Nostalgia

KXXX-AM & KQLS-FM/

Colby

FREQUENCY: 790 kHz; 100.3 MHz
POWER: 5kw; 100kw at 610 feet
FORMAT: Country; AC

KGNO-AM, KDGB (FM
CP) & KOLS-FM/

Dodge City

FREQUENCY: 1370 kHz; 93.9 MHz;
95.5 MHz

POWER: 5kw day/230 watts night;
100kw at 512 feet; 100kw at 577 feet
FORMAT: Country; (not on air yet);AC

KZLS-FM/Great Bend
FREQUENCY: 107.9 MHz
POWER: 99kw at 909 feet
FORMAT: AC

KYUU-AM & KSLS-FM/

Liberal
FREQUENCY: 1470kHz; 101.5MHz
Continued on Page 8
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LON HELTON

NEST MARKETING

Nest Marketing: The Latest Database Weapon

B Trademarked tool converts at-work listeners into station advocates

TV, billboards, bus sides, and bumper stickers are tradi-
tional marketing tools that get listeners to try your station.
But now there’s a new implement in the toolbox, one design-
ed to build listener loyalty in a way never before attempted.

*“Nest Market-
ing” — a term
trademarked by
Critical Mass
Media — targets
listeners where
they gather and
turns them and
their peers into sta-
tion advocates. Ac-
cording to CMM
Exec. VP/Market-
ing Michael Albl, Nest Marketing
allows a station/company to tailor its
marketing to the individuals who'll
offer the greatest rewards.

‘Maximedia’ Faults

“Stations must stop spending a lot
of money on maximedia that have
little impact and start talking to peo-
ple who will hang around the sta-
tion longer than anybody,” says Albl,
who contends Nest Marketing is on
the verge of replacing “branding” as

Michael Albl

CRITICAL
MASS MEDIA

a method of creating product loyal-
ty. “Branding is fading because
there's very little loyalty left for any-
thing, particularly radio stations. As
the number of choices increase, lis-
teners regard radio more as a utility
or commodity — resulting in disbe-
lief of brand imaging. Like any other
product, a radio station must go be-
yond branding itself as ‘Oldies’ or
“foday’s Hot Country’ It must en-
dear itself to listeners.”

Albl says these endearment at-
tempts often fail because most mar-
keting is done in time of need.

7] .

Stations must stop
spending a lot of
money on maximedia
that have little impact
and start talking to
people who will hang
around the station
longer than anybody.

I )

*“Managers then grab onto the latest
hot marketing item for a quick fix.
They usually run to TV — it's the
easiest way to achieve universal
awareness and great as a mass-ap-
peal, top-of-mind cume builder.

“Stay away from billboards and
bus sides — the recall is low and ef-
fectiveness is difficult to measure.
Consumers are bombarded by
20000 messages a day, and only a
few cut through the clutter. The
average person must see a message
eight times before achieving the ‘“Tri-
ple A": awareness, acceptance. and
action.

“Broadcasters also throw a lot of
money at people with contests. In an
age when people can buy a $1 lot-
tery ticket ihat offers a chance to win
millions, asking them to sit around
and listen for hours for a chance to
win $100 just doesn’t work anymore
as a tool to build cume or TSL.”

Group Efforts
So why Nest Marketing? Afbi re-
sponds. "It recognizes that individ-
uals form collective groups that

CRITICAL MASS MEDIA

Revolutionary Radio Research « Nest Marketing « Mental Weaponry

For more information about Nest Marketing
Please call (513) 631-4CMM

Donna Leonard
Abbe Harris
Elizabeth Hamilton
John Martin

Visit Radio’s Home On The Internet
World Wide Web Site: hitp.//www.cmmnet.com
World Wide E-Mail: cmm@cmmnet.com

{unite] based on interests. attitudes.
and apinions. As a group. they tend
to emulate or mirror one another
and adopt similar behavior traits to
fit into the group. They have a strong
sense of loyalty to that group, which
can be as small as a family unit or
as large as a social club or compa-
ny.”

Albl says nests can be transient
(short-term gatherings with no set
location) or rooted (those with a
foundation such as an office); rooted
nests are much easier to track than
either transient nests or individuals.
“It’s easier to market to 50 people
at one location than 50 people at 50
different locations. You spend less
and maximize every available lim-
ited marketing dollar.

“We market to offices and find
people we call ‘gatekeepers’ — those
who will advocate your station to
others. We also seek referrals, ask-
ing them to recommend the station
to friends. Gatekeepers act as entry

fax numbers.

one-way relationship.

further relationships.

Building The Perfect Nest

ritical Mass Media Exec. VP/Marketing Michael
Albl offers a step-by-step guide to Nest Marketing:

@ Secure business names, addresses, and phone and
@ Cultivate the nest through interactivity to avoid a

® Implement and maintain an ongoing impact, reach, and
frequency program with the targeted at-work nests.

@ Use gatekeepers to advocate the station.

® Infiltrate the nest through additional gatekeepers.

® Recontact the nests in order to cultivate

® Expand the number of nests continually.

decide which radio station to turn
on. It's important to reach them at
these times, because once they be-
come engrossed in their work, radio
becomes secondary. At-work tele-
marketing is very effective in reach-
ing these folks and affecting their
decision.”

Albl says marketing to the data-
base is very efficient. “It allows you
to approach gatekeepers as individ-
uals. The most cost-effective mar-
keting is done to an individual who
wants or needs a product and is
ready or able to buy it. Being able
to isolate that individual enables you
to maximize those limited marketing
dollars.”’

oof

It's easier to market to 50 people at one
location than 50 people at 50 different
locations. You spend less and maximize
every available limited marketing dollar.

I 1)

points into that office. One listener
becomes two, then four, and so on.
We go back to them again and again,
in a variety of ways, and sell the sta-
tion to them. It's a pyramid, like
Amway — they sell it to other folks.”

The lasting effects of that loyalty
is critical, says Albl. “Imagine a
competing station trying to come in-
1o an office where we've recruited
a number of gatekeepers. It's very
difficult to get them to switch over.”

Work Vs. Drive Times

CMM targets at-work listeners for
ratings reasons. Albl explains, “The
four prime hours of daily drive time
— two AM and two PM — yield 80
available quarter hours. The hours
from 8am-4pm offer 160 available
quarter hours. No matter what you
do in morning or afternoon drive.
if you don’t win those 160. you can't
make it up with the 80 from the
drives.”

Nest Marketing targets people at
specific times of day. aiming to max-
imize listening during those daytime
quarter-hour availabilities. Notes
Albl. “People treat the first 20 min-
utes in the moming and just after
Ipm — right after lunch — as "per-
sonal time” Theyre preparing for
the workday or planning the remain-
der of the afternoon. We try to reach
them then because they re about to

Albl adds that marketing to peo-
ple at work is also highly efficient
because they're “captured” there for
more than 160 quarter hours a week.
Because you know where and when
they’re at work — as opposed 10
guessing when they might be home
— it’s easier to reach them. In ad-
dition, he says there’s a 25% tur-
nover in residences, making it diffi-
cult to track individuals in their
homes. Once you've made numer-
ous contacts within a workplace, a
25% yearly database turnover won't
drastically damage your efforts —
there usually are a number of folks
remaining to carry the message.

Create, Cultivate,

Superserve

Albl outlines Nest Marketing's
strategies:

1. To create and form a long-term
integrated direct response marketing
program designed to influence lis-
tener behavior at point of decision
(when they get to work) and time of
tune-in (when they decide what
they're going to listen to).

2. To cultivate listeners in order
to develop a mutually beneficial. co-
dependemt relationship.

3. To superserve the core. expand
cume. and convert present cume to
core and ratings 1o revenue.

These strategies are carried out to
answer the listener’s usual guestion:

“What's in it for me?” Says Albl,
“How — and how often — does a
station answer that question? It rare-
ly answers in listener terms. Man-
agers and programmers have a bad
habit of not doing perceptual re-
search to find out what listeners
want. Instead, they go by what they
read in the trades or do what their
mentors taught them.

“If we can endear the station to
listeners and make them dependent
on it for entertainment, information,
and other things of value, chances
are they'll keep coming back. That’s
how we create co-dependency. We're
their friends all the time, not just in
times of need. We don’t just stop‘by
when we need something.”

And when it comes to “stopping
by,” friends get a much warmer wel-
come than strangers. “When person-
alities visit a nest — whether to
deliver lunch or say hello — they ask
for gatekeepers by name and person-
ally thank them for being part of the
station’s network. Asking for them
by name creates a big impression on
them and their co-workers.” Gate-
keepers also are rewarded with in-
vitations to special station events by
mail or fax — sent to the office, of

course.

oo

If we can endear the
station to listeners
and make them
dependent on it for
entertalnment,
information, and

other things of value,
chances are theyll
keep coming back.

I (1

Nest Marketing can also play a
key role for a station’s sales depart-
ment. Albl suggests sales people use
the database when targeting an ad-
vertiser to see if any key contacts are
already in place within the busimess.
*If a nest is active with listeners, the
potential advertiser will be more in-
clined to accept the sales message
— especially if the station has done
something nice for the people @ the
business. Each potential advertiser
not only is a possible revenue
source. but also a potentisl diary-
keeper.”

Copyright ©, Radio & Records, Inc. Reprinted by permission.

(ADVERTISEMENT)
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TRANSACTIONS

Gontinued from Page 6

POWER: 1kw; 100kw at 541 feet
FORMAT: Oldies; Country

KILS-FM/Minneapolis
FREQUENCY: 92.7 MHz
POWER: 50kw at 466 feet
FORMAT: Country

KFNF-FM/Oberlin
FREQUENCY: 101.1 MHz
POWER: 100kw at 420 feet
FORMAT: Country

KWLS-AM & KGLS-FM/

Pratt
FREQUENCY: 1290 kHz; 93.1 MHz
POWER: 5kw day/500 watts night;
100kw at 1007 feet
FORMAT: Country; Country

G

KFTE-FM/Breaux Bridge
& KMDL-FM/Kaplan

(Lafayette)

PRICE: $4,475,000

BUYER: ComCorp of Lafayette
Inc., a wholly owned subsidiary of
Communications Corp. of Ameri-
ca, headed by President Wayne
Elmore. Phone: (318) 237-1142
SELLER: Schilling Distributing Co.
Inc., headed by President Herbert
Schilling. Phone: (318) 232-2242
FREQUENCY: 96.5 MHz; 97.3 MHz

POWER: 22.5kw at 328 feet: 48kw |

at 502 feet
FORMAT: Classic Rock; Country

KHOM-FM/Houma

(New Orleans)

PRICE: $6.75 million

BUYER: Clear Channel Communi-
cations, headed by President Low-
ry Mays. it owns WODT-AM, WYLD-
AM & FM, KKND-FM, WNOE-FM &
WQUE-FM/New Orleans. Phone:
(210) 822-2828

SELLER: KHOM Associates L.L.P,,
headed by President Ray Saadi.
Phone: (504) 876-5466
FREQUENCY: 104.1 MHz
POWER: 100kw at 1946 feet
FORMAT: CHR

beneath

o grow

postage

¢ Label

1561 FAIRVIEW AVENUE

|

WWSJ-AM/St. Johns
(Lansing)

PRICE: $127,500

BUYER: Larry & Ellen Harp and
Wayne & Elmira Hill
SELLER: Mint City Radio Inc.,
headed by President Stephan
Evans. Phone: (517) 224-7333
FREQUENCY: 1580 kHz
POWER: 1kw day/3 watts night
FORMAT: Oldies

KCHQ-FM/Altamont
PRICE: $30,000 |
BUYER: George Wade. Phone: ‘
(541) 874-3321
SELLER: Western States Broad- |
casting Inc., headed by President t
George Zawila. Phone: (714) 636- |
5040 l
|
|

KQYX-AM & WMBH-A
Joplin

PRICE: $400,000

BUYER: Land Go Broadcasting
Inc., headed by President Patrick
Golay. Phone: (417) 623-5633
SELLER: Wiiliam Neal. Phone: (417)
781-1313

FREQUENCY: 1560 kHz; 1450 kHz
POWER: 10kw; 1kw

FORMAT: News/Talk; News/Talk

KOSJ-FM/Nebraska City

(Omaha-Council Bluffs)
PRICE: $5 million

J BUYER: Journal Broadcast Group
Inc., headed by President Douglas
Kiel. It owns KOSR-AM, KEZO-FM
& KKCD-FM/Omaha. Phone: (414)
967-5306

| SELLER: Nebraska Broadcasting
' Corp., headed by President Joerg

Klebe. Phone: (914) 561-2131
FREQUENCY: 97.7 MHz

POWER: 100kw at 981 feet
| FORMAT: NAC
BROKER: Kalil & Co.

WTOB-AM/Winston-
Salem

PRICE: $355,000

BUYER: Saiem Media of North
Carolina Inc., headed by President
Edward Atsinger. Phone: (805) 987-
0400

rJ

WRSJ-AM/Bayamon
PRICE: $968,000

BUYER: Concilio Mision Cristian-
ia Fuente de Agua Viva Inc., head- |
ed by President Rodolfo Ruiz. It |
owns WNOZ-AM/Aguadilla. Phone:

EARNINGS

Continued from Page 4

performances at the company’s
Chicago, Los Angeles, and New
York stations will result in upside
earnings surprises this quarter.

Evergreen should reduce its
loss from 14 cents per share last
year to nine cents in third quarter
1996. Broadcast cash flow is ex-
pected to rise more than 12.5%
from last year’s $35.1 million, and
revenues will increase by double
digits — more than expected, over
last year’s $84 miilion.

Ginsburg told Dow Jones the
group made another unsuccessful
attempt at buying Emmis Broad-
casting late last week and said the
group has an “acquisition capacity”
of $500 million to $600 million.

SFX Broadcasting

FX Broadcasting (Nasdaq:
SFXBA) announced its third-
quarter results.

The company reported a third-
quarter loss of $2.2 million (66
cents) on revenues of $45.3 mil-
lion, compared to a third-quarter
1995 loss of $731,000 (10 cents)
on revenues of $20.9 million.

(787) 750-4090

SELLER: ABG Realty and Invest-
ment Corp., headed by President
Andres Gomez. Phone: (787) 282-
0444

L. aros
MES WEHAEA

WHPB-AM/Belton
PRICE: $4000

BUYER: Robert Bryson. Phone:
(864) 338-7742

SELLER: CG & B Broadcasting
Inc., headed by President Cecil
Clement. Phone: (864) 847-9786

PRICE: No cash consideration
BUYER: Ideal MediaInc., headed by
President Armando Marroquin Jr.
Phone: (512) 668-6666

Broadcast cash flow grew 121%
to $17 mitlion from $7.7 million in
the same period last year.

SFX Chairman Robert Siller-
man cited the company’s aggres-
sive acquisitions this year for the
record increases in revenue and
cash flow. “The strong jumps ... rep-
resent continually improving station
performance, savings from the
combined station groups, and the
new stations we've acquired whose
impact is first appearing in our third-
quarter results. These numbers re-
flect the synergy of our corporate
strategy of prudent, but aggressive,
station acquisitions and the highly
capable operators.”

In July SFX closed its acquisi-
tions of Liberty Broadcasting and
Prism Radio Partners.

Chancellor Broadcasting

hancellor Broadcasting Co.
(Nasdaq: CBCA) this quarter
posted a loss of $2 million (11 cents)
on revenues of $52.8, compared to
a loss of $1.1 million (13 cents) on
third-quarter 1995 revenues of
$17.1 million.
Since closing its largest deal —
Shamrock Communications —in
February, Chancellor has grown

e

SELLER: Armando Marroquin Jr.

KFIZ-AM & FM/Fond du
Lac
PRICE: $1

BUYER: RBH Enterprise Inc., head-
ed by President Randall Hopper.
Phone: (414) 921-1071

SELLER: Lakeside Broadcasting
Inc., headed by President Donald
Jones. Phone: (414) 921-1071

For The Record

In a recent transaction (R&R
10/25), the names of KQMO-FM/
Ash Grove, MO's buyer and
seller were transposed: GMR,
MO Inc. is the buyer; Moon
Song Communications Inc. is
the seller.

more than 60%, which includes
pending deals.

“We have further diversified our
portfolio by market and format and
have better insulated our group
from individual market dynamics,”
said Chancellor President/CEO
Steven Dinetz.

Broadcast cash flow was up
164.3% to $20.6 million. Same-sta-
tion cash flow was up 34.1% to
$23.7 miflion, compared to $17.7
million last year.

Sinclair Broadcast
Group
inclair Broadcast Group
(Nasdaq: SBGI) reported a
loss of $3.3 million (10 cents) on
total revenues of $110.3 million,
compared to a third-quarter 1995
loss of $4.9 million (14 cents) on
total revenues of $50.2 mitlion.
Broadcast cash flow increased
99% to $52.8 million from $26.5 mil-
lion for the same period last year.

Premiere Radio Networks

remiere Radio Networks
(Nasdaq: PRNI) registered
record earnings, revenues, and

Continued on Page 23
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THERE ARE TWO

RADIO RESEARCH COMPANIES.

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warven Kurtzman, and Andy Bloom.

“The Plan” for Success

In radio research, there are hundreds of data
vendors. But only a couple of companies
with proven expertise as strategic thinkers.
We’re one of them. Coleman Research. The
Company with “The Plan.”

At Coleman Research, we do more than just
collect data. We interpret the numbers, then
help you develop a strategic game plan to
break away from the competition.

Every Coleman study includes “The Plan” —
a point-by-point set of strategic recommen-
dations encompassing formatting decisions,
music image management, secondary image
development of program attributes, and spe-
cific recommendations for marketing and
advertising initiatives.

COLEMANR

#The Plan” Gets Resulis

The results are impressive. Just ask your
colleagues at:

o KISS-FM in New York City
e HOT 97 in New York City

e POWER 106 in Los Angeles
e MIX 106.5 in Baltimore

e KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations 1n markets
around the country.

“The Plan” from Coleman Research helped
them make the climb to the top. We can
help take you there, too. Call Coleman
Research today and put the power of “The
Plan” to work for your station.

ONLY ONE HAS “THE PLAN.”

“I'm sorry
I didn’t start
with Coleman
Research
sooner!”

“After two years, we have great confidence
and trust in The Plan. The tables are easy, but
most importantly, Coleman’s interpretation is
key. Their experience and overview really
bring the research to life! If you ask me, I
would say, Call Coleman.”

Jobn Gehron,
American Radio Systems

ESEARCH

One of America’s Top Two Radio Research Companies

{919) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles

—anaLaaaric anradiohistepscom
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NEWSBREAKERS.

Moyes Establishes
Own Research Firm;
Gilmore Named EVP

The Research Group founder/
Chalrman Bill Moycs has departed to
7 form his own ra-
dio research firm,
Moyes Research
Associates. Don
Gilmore — a
seven-year Re-
search Group as-
sociate — has ac-
cepted the Exec.
VP/Sr. Strate-
gist post at the
new company,
which will be
based in Colorado Springs.

“We’re building a new kind of
strategy and research company
specifically designed to serve sta-
tions in the post-telecom era,”
Moyes said. “Don and I will be
working with many of the clients
we’ ve served in the past, but we’ll
also be adding some new group
and station clients.”

Gilmore told R&R, “We’ll
involve research and under-
stand what music and person-
alities work on a station. We’ll
also understand how other sta-

Moyes

ABCG’s Cardinal Virtue

New York’s John Cardinal O'Connor (c) recently visited ABC News Radio
for an interview airing on ABC Radio Networks. On hand to greet the cardi-
nal were ABC Radio President Bob Callahan (i) and Robert Callahan Sr,

tions in town are affecting that
success. Bill Moyes is one of ra-
dio’s few real visionaries: He in-
vented and executed new formats
and industries before anyone else
conceived them. For this new op-
portunity to occur is [tremen-
dous].”

Moyes served as President of

the Research Group from its
1976 inception until 1984, when
he became Chairman. Before
that, he served as VP/Radio for
Frank Magid & Associates.

At the Research Group, mean-
while, President Larry Camp-
bell has added Moyes’s former
chairman duties.

FROM THE FIELD OF DREAMS

SportsAmerica is ON THE AIR. And here's your “Dream Team” of sports broadcasting:
Charlie Jones of NBC; CBS's Michele Tafoya and Irv Cross; Kevin Harlan from Fox TV, Hall of
Famer Ray Scott; Mickey Charles from the Sports Network; Mike Elliott; and Tom Skibosh.

Now fans from coast to coast can really talk with professionals
from around the world of sports — commenting, criticizing, compli-

menting and cheerleading their teams, their heroes, their opinions —

seven nights a week on the SportsAmerica Radio Network with the

“Dream Team” of sports broadcasting.

Get in the game with “The new legend in SportsRadio.”
Call 3198756111 and visit with Brian Schultz or Pam Backer in
our Affiliations Department for all the stats and information on
SportsAmerica Radio Network — we're just a cornfield down

from the Field of Dreams.

)((

sﬁmenco
Hodno Network
"The new legend in SportsRadio”
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WHDH-AM's Director/Operations

broadcasters.”

EXECUTIVE ACTION

Metro Promotes Frawley To VP/Broadcast Ops

M etro Networks has elevated John Frawley to VP/Broad-
cast Operations. He joined Metro in 1988 as Director/Operations,
Boston and was promoted to Regional Director/Operations, Mid-Atlan-
tic Region in 1993; he's also worked in Boston as WBZ-AM's PD and

“John is the perfect manager to take on this newly created position,”
Metro Networks President Chuck Bortnick remarked. “He will be focus-
ing on further developing the programming and product that we provide to

In related activity, Dave Vanderslice has been promoted to VP/Avia-
tion. He became Metro/Washington, DC's Director/Operations eight years
ago and opened the company’s Philadelphia branch in 1990 with a similar
title; he was upped to Regional Director/Operations for New York, Phila-
delphia, Buffalo, and Rochester last year.

Kagan
Continued from Page 1

ermnment will halt its actions against
the radio industry after the presi-
dential elections.

Kaye, Scholer, Fierman, Hays
& Handler LLP partner Jason
Shrinsky half-joked, “I've never
had a client put an antitrust law-
yer in its acquisition budget, but
it’s a fact now.”

One of the questions raised by
talk about advertising share is how
much radio can increase its reve-
nues. “The radio pricing market-
place is not efficient,” Steding said.
Sillerman likewise said radio
needs to “close the gap on the dis-
count we suffer ... but achieving
[as much as a 15% advertising
share] is not going to be the result
of collusion.”

‘Play The Game’

Bankers’ favorite topic also was
the DOJ, although there was no
equivalent call to arms against Jus-
tice among that camp. Instead,
panelists seemed almost blasé.
about the long-term effects of
DOJ’s new rule. “They’re just
looking for attention,” said Alpine
Capital Managing Director Lisa
Hook. “They want to play the
game. We just need to enter into a
dialogue with them. Once we calm
them down, we can build a rela-
tionship.”

StoneGate Capital Group
Managing Director Joel Hart-
stone expressed a sentiment felt
throughout the industry: “The mar-
kets are a little bit confused by all
of this.”

Today there’s more to putting
value on a broadcast facility than
just last year’s revenue figures,
Shrinsky said. Some station pric-
es have escalated to 25 times cash
flow or more for a variety of rea-
sons, including giving the buyer a
“strategy position” in the market
— in a time of consolidation, sta-
tions can take on added value due
to their positioning potential.

Panelists also examined the state
of the stock markets which, at the
time of the seminar, were picking
up only slightly from a 33% drop
over the preceding two weeks.
“We’ve had a hiccup in the equity
markets in the past week,” Bank-

er’s Trust Managing Director Bill
Archer understated.

“We want people to buy these
stocks and make a lot of money
on them in the long run,” said
Alex. Brown & Sons Managing
Director Drew Marcus. “It’s just
not going to be this week.” Tor-
onto Dominion Capital Manag-
ing Director Brian Rich added,
“If there is some softening in the
multiples, we won’t see a decline
in banks’ lending, but they will
be more selective in who they
lend to.”

During a post-Kagan seminar
teleconference with stock analysts
last Tuesday (11/5), ARS CFO Joe
Winn said, “Despite the settle-
ment, we compete in the streets of
Rochester, Boston, and Hartford
every day. We know the world we
are competing in, and it’s not just
radio. It’s the world of overall ad-
vertising. And we compete very
much with newspapers, television,
direct mail, and so forth. We dis-
agree — strongly, operationally —
with the basic Justice Dept.
premise here.”

Winn added that ARS is “opti-
mistic, at some point, that that re-
ality will actually sink in either
through some judicial process or
through their own investigations or
their own learning curve.”

Asked if — after reviewing the
cost of complying with DOJ in
Rochester — ARS decided it
wasn’t worth fighting, Winn said,
“We looked at the situation in
Rochester and didn’t think that
was the place to make a stand on
principle.”

But there is hope for peaceful
negotiations. Smulyan told R&R
this week he is “hopeful that our
industry can sit down with the
Clinton administration and dis-
cuss this. There are things that are
not widely understood by them.
Obviously, look at all of our
stocks. The impact on our indus-
try has been dramatic — stocks
just hit the wall, and the question
is ‘why?’”

Also, NAB spokesman Dennis
Wharton said NAB representa-
tives — along with outside coun-
sel — expect to sit down with law-
yers from DOJ’s Antitrust Division
later this month and air their dif-
ferences.
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;OMPETE... THE POWER TO WIN...
THE POWER OF THE BENCHMARK
The Most Powerful Perceptual Research in Radio

You're battling two format competitors. They're all testing the music
you're testing. They've got clusters, you've got clusters. Sound familiar?

The answer is differentiation. Not just with music but with what goes on n between
the music. With stationality. And you won't get those answers in an auditorium test.
The key is perceptual research and the acknowledged leader 1s...

The Benchmark Company

We know how to listen to listeners without any agendas...
so you get the most honest, and actionable answers.

Benchmark Perceptual Research uses open-ended questions...
no boiler plate B.S. or endless agree/disagree questions
which are the equivalent of 15 minutes of mental cruise control.

The Arbitron diary is a blank page. Top-of-mind awareness wins. Benchmark's open
ended approach replicates, in a telephone interview, what the diary keeper faces.
That's how our clients get the knowledge they need to win.

The Benchmark Perceptual Study.
Reserve it for your market in 1997 before someone else does.

Call Rob Balon or Jason N. Donovan for a proposal 512/707-7010.
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The Most Powerful Perceptual Research In Radio
611 South Congress Avenue, Suite 200 ¢ Austin, Texas 78704
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ARS Ups Strasser To
Market GM in WPB

Lee Strasser — GM for Amer-
ican Radio Systems’ WBZT-AM,
WIRK-FM & WKGR-FM/West
Palm Beach —
had added the

Market GM title

@ seeing WEAT-
i AM & FM &
# WOLL-FM.
ARS has an
LMA and a
contract to
purchase the
WEAT-AM &
FM & WOLL

fom  OmniAmerica; Dave
D’Eugenio will continue manag-
ing the day-to-day operations of the
stations and will report to Strasser.
“It’s exciting for ARS to dip into
our own ranks and elevate Lee to

Strasser

S

EWSBREAKERS.

Somethin’ Special -

Warner execs relax backstage with Somethin’ For The People (SFTP)
after the new group’s recent performance in Los Angeles. Pictured (I-r)
are SFTP’'s Cat Daddy, manager Byron Phillips, Warner Sr. VP/Black
Music Denise Brown, Sr. VP/Marketing & Promotion Black Music A.D.
Washington, SFTP's Fuzzy, VP/A&R Black Music Alison Ball-Gabriel,

and SFTP's Sauce.

this well-deserved promotion,” said
ARS co-COODavid Pearlman. “He
is a highly talented, great motivation-
al leader who has exhibited extraor-
dinary radio skills within our West
Palm operations.”

In other news, ARS has hired Palm
Beach Radio Broadcasters’ Ross
Elder as Exec. VP/Operations for

ARS’s Boca Raton, FL-based Amer-
ican Tower Systems. In turn, PBRB
has appointed Patty Larschan Exec.
VP/COO; she will directly manage
WHLG-FM & WPBZ-FM. Pearl-
man said that “due to the changing
regulatory climate,” the company dis-
solved its JSA with WPBZ, effective
October 31.

£ Tne RIAA has Issued the following awards for the month of October:
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MULTIPLATINUM ALBUMS

“Appetite For Destruction,”
Guns N’ Roses, Geffen (14 mil-
lion); “Jagged Little Pill,” Alanis
Morissette, Maverick/Reprise (13
million); “The Hits,” Garth Brooks,
Capitol; “Nevermind,” Nirvana,
DGC/Geffen (9 million); “Miracles,”
Kenny G, Arista; “No Need To Ar-
gue,” Cranberries, Island; “August
& Everything After,” Counting
Crows, DGC/Geffen (7 million);
“Yes |Am,” Melissa Etheridge, |s-
land (6 million); “Falling Into You,”
Celine Dion, 550 Music; “in Ute-
ro,” Nirvana; “So,"” Peter Gabriel,
Geffen (5 million); “Brandy,” Bran-
dy, Atlantic; “Colour Of Love,” Ce-
line Dion; “Sleepless in Seattle” ST,
Various Artists, Epic (4 million);
“The Comfort Zone,"” Vanessa Wil-
liams, Mercury; “In Concert,” Jose
Carreras, Placido Domingo &
Luciano Pavarotti, London (3 mil-

s

SRRSO

lion); “Christmas Interpretations,”
Boyz Il Men, Motown (2 million).

PLATINUM ALBUMS |

“Time Marches On,” Tracy
Lawrence, Atlantic; “Jesus Freak,”
DC Talk, Forefront; “Zhane,”Zhane,
Motown; “Shine On,” Pink Floyd,
Columbia; “Chipmunks In Low Plac-
es,” Chipmunks, Epic; “Every Mo-
town Hit,” Marvin Gaye, Motown.

GOLD ALBUMS

“Test For Echo,” Rush, Atlantic;
“High School High" ST, Various Art-
ists, Big Beat/Atlantic; “Supersexy
Swingin’ Sound,” White Zombie,
Geffen; “One In A Mitlion,” Aaliyah,
BlackGround/Atiantic; “High Lone-
some Sound,” Vince Gill, MCA; ‘Des-
tiny,” Gloria Estefan, Epic; “Louder
Than Words,” Lionel Richie, Mercu-
ry; “Unplugged,” Kiss, Mercury; “I

Love To Tell The Story,” Andy Grif-

fith, Sparrow; “Groove Theory,”
Groove Theory, Epic; “Lonestar,”
Lonestar, BNA; “Club Cutz,” Various
Artists, RCA; “Walking Away A Win-
ner," Kathy Mattea, Mercury; “Shania
Twain,”Shania Twain, Mercury; “Ev-
ery Motown Hit,” Marvin Gaye.

MULTIPLATINUM SINGLE

“Macarena,” Los Del Rio, RCA
(4 million).

PLATINUM SINGLE

“It's All Coming Back To Me Now,”
Celine Dion.

GOLD SINGLES
“Hit Me Off," New Edition, MCA;

| “Pony,” Ginuwine, 550 Music; “It's All

Coming Back To Me Now,” Celine
Dion; “Ascension (Don't Ever Won-
der),”Maxwell, Columbia; “Po’ Pimp,”
Do Or Die, Rap-A-Lot/Noo Trybe;
“Where Do You Go,” No Mercy, Aris-
ta; ‘L ast Night,” Az Yet, LaFace/Arista.

Liberman Buys KYKF; Begins KBUE Simulcast

C hagal Communications has sold L.A.-area KYKF-FM/San Fernan-
do, CA to Liberman Broadcasting — owner of Spanish/Regional
Mexican combos KKHJ-AM & KBUE-FM/Los Angeles and KWIZ-AM
& FM/Anaheim-Santa Ana, CA — for $10.8 million,

KYKF, which had simulcast Country KIKF-FM/Anaheim since Sep-
tember 1994, immediately began simulcasting KBUE on the 94.3 MHz
frequency last Friday moming (11/1). The station will be operated under
an LMA by Liberman until its option to buy is exercised and officially ap-
proved by the FCC.

Liberman Broadcasting GM/Sales Manager Leonard Liberman told
R&R the additional signal will significantly assist KBUE in attracting His-
panics in the San Fernando Valley, who make up 30% of the population in
the valley. “We noticed in the books where the zip codes were for our
listeners that we didn't do as well there as in other areas. The reason was
our signal problem.” He added that KBUE received a 2.2 in the Summer
96 Arbitrons based primarily on listenership in Orange County, metro
L.A., and the San Gabriel Valley east of downtown

KIKF GM Art Astor said the simulcast never attracted the additional reve-
nue that was originally anticipated by station owners, "Country is a white for-
mat, and L.A. diaries just don't get out to the boonies,” Astor told R&R. “Adver-
tisers didn’t respond to the sales rates when we began simulcasting on KYKF,
and there simply wasn't enough sales revenue to run the signal.” Astor said an
extra $1 million was spent per year to maintain the operation.

Astor is considering other signal-boost options for KIKF, including a
cable radio network for those communities previously served by KYKF.

Mercury Records recently entered a joint venture to promote, market, and
distribute product from Portland-based Timv/Kerr Records. Concurrently,
Mercury VP/A&R Jim Fouratt was named Sr. VP/A&R & GM, East Coast
for Tim/Kerr. Announcing the good news are (I-r) Fouratt, Tim/Kerr Pres-
ident Thor Lindsay, and Mercury Sr. VP/GMAllison Hamamura and Pres-
ident/CEO Danny Goldberg.
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TIME TO FAGE THE MUSIC?

To make sure the next book is everything you want, be sure your music is everything it needs to be.
o N

H o w ? With MusICLINK, the NEW standard in music test software.

.(.

MusICLINK is a tool designed to increase your market share.
Because unlike other software, MUSICLINK can help you:

¢ Analyze each song’s compatibility with audience segments and demos
¢ Better understand and fine tune your music core
¢ Identify the songs that inspire your listeners to keep listening

And MUSICLINK is completely compatible with MusicMaster and Selector so you can make
changes quickly and easily. Call Mike Henderson today for more information. You'll discover

that when you face the music with Paragon Research, you'll like what you see.
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(303) 922-5600

¢ Auditorium Music Tests ® Auditorium Format Analyses ® Perceptual Studies ¢ Tracking Studies ® Focus Groups
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&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming
to radio, this second annual seminar is an extension of R&R’s com-
mitment to the Talk radio format. The R&R Talk Radio Seminar 97
offers a tremendous opportunity for general manzgers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
today: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the fcrms below and

‘'@ UoBUIYSeA « /661 | YR - /g Auenigay

mail or fax to our Los Angeles office. Register today!

Seminar Registration

INFORMATION M There is a $50.00

BEFORE JANUARY 31, 1997  $350 cancellation fee.
No refunds after

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

Please print carefully or type in the form below. Full payment must accompany re Jistration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

form. Please include separate forms for each registration. Photocopies are accep:able.

MA'L'NG ADDRESS Amount Enclosed:  $

D Visa D MasterCard D American Express D Discover D Check

Title Account Number |

Call Letters/Company Name

Expiration Date

L_JL_|

Month Year  Signature

Street

City
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Telephone # N
Print Cardholder Name Here

Hotel Registration

Amount $

" . Date of Arrival Time of Arrival
We look forward to hosting you in

The Grand Hyan our nation’s Capital at the Grand
at Washington Center | Hyatt Washington, located in the [ American Express [} visa [} MasterCard [ Discover

heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes
from Washington National Airport, and within walking distance of the White  Diners/Carte Blanche [} Check
House, Ford's Theatre and Lincoin Museum. The US Capitol, Smithsonian,
Vietnam Memaorial and more are located nearby.  To guarantee your reser-
vation we require either an enclosed check or money order covering the first Account Number
night's stay, or a major credit card number, expiration date, and signature
Deposits will be refunded only it cancellation notification is received at least 7 Company
days prior to arrival. * Reservations requested after February 6, 1997 or after Expiration Date: Month
the room block has been filled are subject to availability and may not be
available at the convention rate. Check in time is 3:00 pm; Check out time is Address
12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATION TO THE GRANO HYATT, AND A SEPARATE CHECK TO
R&R FOR YOUR SEMINAR PAYMENT.

Signature

City .
TYPE OF ROOM NO. OF ROOMS | CONVENTION RATES PrHiGardhpider NamglHEEs -
Single {1 person) * $145 / night
Double (2 people) * $165 / night

1 Bdrm Suite $475-1000 / night “Sharing Room witr Non-Smoking Room Requested ([

Telephone # Gold Passport #

* Regency Club Rates Avaitable.



www.americanradiohistory.com

14 e R&R November 8, 1996
“7_5 R o

S 2

e BOB CARL-
TON has joined
Rhino Records as
i VP/Sales. He
was previously
GM of Rykodisc.

Carlton

© BRUCE HENDERSON has been
elevated from Director/Product Man-
agement to Sr. Director/Marketing,

Henderson Reid

Silcock

Yong

Artist Development at Virgin Records.
In addition, LEAH REID and OSCAR
YONG have been appointed Direc-
tors/Product Management at the la-
bel. Reid was previously Associate

Director/Marketing at Columbia
Records; Yong spent the last year
producing live performances at New
York’s Central Park SoundStage.
Lastly, CASEY SILCOCK has been |
promoted to Virgin’s Manager/Tour |
Marketing. He previously served in
various administrative roles since
joining the label in 1994.

® STEVE LERNER has become a
partner and President of Grass
Records. He had most recently been

Graham

£
Lerner

President/CEOQ of Castle Communi-
cations. Concurrently, DEREK GRA-
HAM segues from the Director/Sales
& Marketing post at Castle to serve
as Sr. VP/Sales & Marketing at
Grass.

e LESLLIE
CROCKETT has
risen from Nation-
al Director/Public-
ity to Sr. Director/
Publicity at EMI
Records.

Crockett

 crrowice |

Arista/Bad Boy recording art-
1sts Notorious B.1.G. and mother
Faith Evans, son Christopher
Wallace. October 29.

KCBS-FM/L.A.LSM Neal Jen-
kins, mother Karin, son Sawyer
James, October 18.

WMFS/Memphis Production
Mgr./middays Greg Murray, wife
Julie, son Westly Nicklas, Octo-
ber 8.

MARRIAGES

Metro Networks VP/Aviation
Dave Vanderslice to WKXW-FM/ | |
Trenton, NJ talk show host Rob-
erta Gale, October 20.

CoNDOLENCES

Alligator Records biues art-
ist William Clarke, 45, Novem-
ber 3

Veteran Chicago radio news
announcer Dick Harley, 68, Oc-
tober 26.

¢ GRACE NEWMAN and KURT
NISHIMURA have been appointed Di- |
rector/Field Marketing and Director/ |
Publicity, respectively, at BMG Enter-

Nishimura

Newman

tainment. Newman was formerly Man-
ager/Marketing at RCA Victor; Nishimu-
ra most recently served as Manager/
Publicity at MCA Records.

R s

NEWSBREAKERS.

czn

© DIANE WEINER has risen from As- |

sociate Director/MarketingAdministra-
tion to Director/Marketing Administra-
tion at Arista Records.

¢ JANET McQUEENEY and REY
ROLDAN have been named Director/
Artist Development and Manager/Pub-
licity, respectively, at Silvertone
Records. McQueeney joins from Mil-
lenea Management, where she held an
artist management and marketing con-
sultant post; Roldan previously served
in the publicity department at Grass
Records. Additionallyy, DAMON
GROSSMAN has become Manager/
West Coast Promotions for the label.
He most recently held a promotion po-
sition at Tag Recordings.

® LIZA DEVILLA has been appointed
Director/Public Relations for the MCA
Music Entertainment Group. She for-
merly served as Corporate Public Re-
lations Manager for Hard Rock Cafe,
Intemational. Additionally, CHARLES
DIXON has been named National Di-
rector/DJ Marketing & Promotion,
Black Music at MCA Records. He for-
merly served as Director/A&R, DJ Pro-
motion at Pendulum Records.

@ BUDDY DEAL has joined Revolu-
tion to serve in an artist development
position. He previously held the Di-
rector/Marketing & Promotion post at
PRA Records. Additionally, MARY
STUYVESANT has joined the Revo-
lution marketing team. She most re-
cently owned and operated Triple M
Management.

® RA-FAEL BLANCO has been upped
from National Accounts Service Rep to
National Promotions Coordinator at
Rip-it Records.

National Radio

¢ THE ONE-ON-ONE SPORTS
RADIO NETWORK will air the 59th
annual Kelly Tires Blue-Gray All-
Star Football Classic live on Christ-
mas Day. For further information,
call (312) 633-0552.

Y

PROS ON

THE LOOSE

Don Bernstine — Marketing
Dir. WYSP/Philadelphia
(610) 325-3790

@ OUTDOOR LIFE RADIO, a partner-
ship between Outdoor Life magazine
and host/producer Scott Linden, is
now offering one-minute daily vi-
gnettes for national syndication. Top-
ics discussed include fishing, hunting,
camping, and other outdoor activities;
(541) 382-1726.

©® WESTWOOD ONE ENTERTAIN-
MENT'’s “Celebrity Connection™ has
announced the following schedule for
the next two weeks:

® Entertainment Tonight anchor
Mary Hart, November 11

® Singer Donovan, November 13

® Singer Mark Chesnutt, Novem-
ber 13 and 14

@ Diet guru Richard Simmons,
November 15
® Star Trek actor James Doohan,
November 19 and 20
For further information, call (212)
641-2066.

 Industry

© MATT MEANEY has been named
Systems Integration Manager at
Broadcast Programming. He most re-
cently served as Sales Engineer with
RF Specialties.

® MUSIC TECHNOLOGIES INTER-
NATIONAL (MTI), a satellite music
provider for businesses, will be pro-
viding service via Hughes Communi-
cations’ Galaxy VIi satellite. lts ser-
vices are found predominantly in drug
store chains and Kmart stores.

¢ THE SHEFRIN COMPANY has
moved. The public refations firm is now
located at 808 S. Ridgeley Drive, Los
Angeles, CA 90036-4727. Phone
(213) 931-8200; (213) 939-5799.

Changes

Adult Alternative: KAEP/Spo-
kane interim MD Haley Jones has
been officially named MD. .

AC: Mike Carlucci joins KBIG/ |

L.A. as a parttimer ... Dave Laza-
no joins Alternative-leaning Hot
AC KBBT-FM/Portland for eve-
nings ... Roger McHugh is new
to middays at WLZW/Utica-
Rome, NY. MD Heather Bishop
moves to overnights ... John
Green is upped to afternoons at
WQLR/Kalamazoo, MI ... Ron
Anthony is the new PD/afternoons
at WDKB/De Kalb, IL.

Alternative: Lee Ann Curtis
joins WPLY/Philadelphia for mid-
days ... Lorretta Emery returns to
Jacor’s XTRA-FM (91X) and
CHR/Rhythmic KHTS-FM/San
Diego as Programming Asst. ...
WEWS-TV/Cleveland weekend
anchor/reporter Michael Settonni
adds news anchor duties at cross-
town WMMS-FM’s “Buzzard
Morming Zoo” ... Dave Hill heads
to WMRQ/Hartford for the MD

post ... KDGE/Dallas hires Jared
Aman for middays... WZRH/New
Orleans morning host Laura
Jones joins crosstown KKND-FM
for mornings ... J.R. Randall
comes off the air at WPLA/Jack-
sonville and is replaced by Dick
Dale John “The Troll”
Haskins is the new nighttime host
at WXRA/Greensboro-Winston
Salem. WXSR/Tallahassee, FL
adds the Ron & Ron Morning
Show (Mookie is the local host).
Chaz Kelly moves from nights to
middays, and Jason Estrada
moves to overnights.

CHR: Tommy Maloney is the new
morning host at KIOC/Beaumont,
TX ... Brian McMahon replaces
Jimmi Jones in overnights at
WKZW/Peoria, IL ... Steve Rocha
rises to overnights at KFFM/Yaki-
ma, WA ... Linda Ray joins Scott
McKay for mormnings at WSKS/
Utica-Rome, NY ... Mark McGill
segues to mornings at WTCF-FM/
Saginaw, M1, while Jay Scott joins
as Production Dir./afternoons.

Country: Lee Petti joins WTQR/

Greensboro-Winston Salem for
nights ... Billy The Kid is new to
nights at WGKX-FM/Memphis.

News/Talk: WWRC/Washington
garden show host Joel Lerner has
expanded his show to 10am-noon
on Sundays.

Rock: KKYK/Little Rock Pro-
duction Dir. Rusty Keller joins
WWWV/Charlottesville, VA as
Production Dir./overnights ...
KBOY/Medford, OR welcomes
Von Hoffman as its new momn-

ing guy.

Records: Maani Edwards joins
BMG Songs as Creative Manag-
er/Urban Music, West Coast ...
Joseph Salvorises to Sr. Counsel
at Sony Music Entertainment.

National Radio: Ila Griffith For-
ster, Luis Guardia, and Mary
Kinkelaar are now Dir./Business
Affairs, Dir/Budget, and Proper-
ty Manager, respectively, at Na-
tional Public Radio.
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. WALLFLOWERS One Headlight

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
KENNY G The Moment
MADONNA You Must Love Me

Touch — Monica Logan
TONI BRAXTDN Un-break My Heart

MR-35 — Cary Pall
BODEANS Hurt By Love
CRANBERRIES Where You're Gone
LUSCIOUS JACKSON Naked Eye
PATTI ROTHBERG Treat Me Like Dirt

ALTERNATIVE PROGRAMMING
Steve Knoll e (800) 231-2818

CHR/Rock
TRACY CHAPMAN Smoke And Ashes
ELTON JOHN You Can Make History (Young Again)

Mainstream AC

TONi BRAXTON Un-break My Heart
KENNY G The Moment

MADONNA You Must Love Me

BROADCAST PROGRAMMING
Walter Powers o (800) 426-9082

Alternative — Leslie Cohan
CRANBERRIES When You're Gone

FACE TO FACE | Won't Lie Down

KULA SHAKER Tattva

PRESIDENTS OF THE UNITED STATES ... Mach 5

Digital Soft AC — Mike Bettelli
B. STREISAND & B. ADAMS | Finally Found Someone

Digital AC Mix — Mike Bettelli
ROD STEWART If We Fall In Love Tonight

Digital CHR — J.J. Cook
R. KELLY ! Believe | Can Fly
WALLFLOWERS 6th Avenue Heartache

Digital RHR — J.J. Cook
R. KELLY | Believe | Can Fly

Digital AC — J.J. Cook
ROD STEWART If We Fall In Love Tonight
TONY RiCH PROJECT Leavin’

JONES SATELLITE NETWORKS
Phil Barry e (303) 784-8700

Aduit Hit Radio — J.J. McKay
NO DOUBT Don't Speak
SEAL Fly Like An Eagle

Rock Alternative — Bryan Schock

BUSH Swallowed
SHAWN COLVIN Get Out Of This House
SEAL Fly Like An Eagle

Soft Hits — Rick Brady
ROD STEWART If We Fall In Love Tonight

WESTWOOD ONE NETWORKS
Bob McNelll ® (805) 294-9000

Bright AC — Bill Michaels
DC TALK Just Between You And Me
SEAL Fly Like An Eagie

Soft AC — Andy Fuller
MADONNA You Must Love Me

Adult Rock N Roll — Jeff Gonzer
JOHN MELLENCAMP Just Another Day
RUSH Half The World
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One-0On-One Sports’ Affiliates
score with Kevin Wall!

Austin/KFON LTl 0
Fall ‘95....................1.0
Spring ‘% ..............2.0

Kansas City/KCTE L1

Fall ‘95...................1.0
Spring '%..............1.6

Salt Lake City/KISN
Fall '95...................2.2
Spring ‘%..............3.0

San Antonio/KTKR

Fall ‘95...................1.6
Spring '%...............2.3

Tucson/KFFN L RUUZ
Fall ‘% ..................1.3

Spring ‘%..............2.6

lllustration by J.T. Steiny

For entertaining sports talk
with a listener-friendly format,
tune in to The Kevin Wall Show-
weekdays 2pm-6pm Eastern.

Source: Arbitron Fall'95/Spring 96
Men 25-54, MSA, AQH shares, Custom Daypér

b AAAA L Do o kioanradinhictarn, ocam


www.americanradiohistory.com

16 * R&R November 8, 1996

MANAGEMENT

Gan Radio Make Real Money On The ‘Net?

an a radio station make serious money on the Internet?
How about just under $1 million in 18 months? Serious

enough?

That's precisely what the manag-
er of WNNX (99X)/Atlanta
claimed during an Internet panel at
the recent NAB Radio Show in Los
Angeles: “Just under a million dol-
lars in 18 months.” I didn’t attend
the session, but I read about it in a
newsgroup on the Internet a few
days later. It certainly seemed to be
worth pursuing.

Turns out that the manager of
99X is Mark Renier, an experi-
enced radio pro, whom I’ve known
for more than 20 years. When 1
learned it was Renier who made the
million-dollar claim, I took it much
more seriously.

“How did the audience react to
that statement?” I asked Renier.

“Shock and disbelief,” he laughed.

Well, it’s no wonder! The popular
conception is that the "Net might be
important someday. I'm very inter-
ested in this subject and spend hours
each day studying it. Still, this fig-
ure of a million bucks in 18 months
is the largest that I've heard by far.

How Do They Do It?

According to Renier, the million-
dollar number represents the total
amount garnered from all of 99X’s
Internet-related activities. As you
might expect, the station is doing a
lot of Internet stuff in order to gen-
erate that kind of revenue. One of
the most profitable income avenues
involves software sales. WNNX has
cut some kind of deal with a local
Internet service provider that allows
the station to put its “brand” on lo-
cal Internet access and derive in-
come as well. The Los Angeles Times
has done something similar; work-
ing with AT&T.

WNNX also makes money on
“special event webcasting.” This
means selling sponsorships of con-
certs and other music-related events

Renier calls his
combination of radio,
magazine, direct
marketing, and
Internet efforts a
‘local media system.’

7

on 99X’s World Wide Web page.
One lucrative “related event” in-
volves chat. Whenever there’s a
good oportunity, 99X takes travel-
ing concert artists into a “chat
room” at its web page. Local adver-
tisers sponsor the session. This spe-
cial event web programming has
proved to be very rewarding.

Plus, WNNX aggressively has
sold online advertising to local
sponsors who are interested in
reaching 99X’s target audience. The
station has a very cool web site. It
has lots of bells and whistles, yet it
doesn’t take forever to download.
Very entertaining, too! You can
check it out at http://www.com/99x/
(tricky address, but that’s what it is).
They also broadcast using Real
Audio, so you can listen to the sta-
tion as well.

All of this is very interesting,
but the key thing seems to be that
WNNX’s Internet activities are
Jjust one part of the station’s “off-
air” presence in the Atlanta me-
dia market. The station puts out a
full-color, monthly magazine that
has a circulation of 150,000. Ad-
vertising is aggressively sold in
this publication.

WNNX also has a very active

By George Burns

loyal listener database that reach-
es one-third of its cume. The list is
used extensively, with major promo-
tions occurring every couple of
months. All of these activities cross-
promote each other as well as the
station. Renier strongly believes that
his Internet revenue would not be
nearly as good if its promotional
thrust wasn’t well integrated into ev-
erything else he is doing. Everything
feeds everything else.
Building A ‘Local
Media System’

Renier’s company is probably not
one of those outfits that is going to
buy hundreds of radio stations and
dominate certain markets with mas-
sive, multiple presence. He calls his
combination of radio, magazine, di-
rect marketing, and Internet efforts
a “local media system.” It’s one way
that a radio operator with a modest
number of stations in any given
market can compete in this crazy
new world of media mush.

“The local media system” may
well be a very important concept.
The idea certainly isn’t new, but the
possibilities for execution and ex-
ploitation have multiplied dramati-
cally in the last couple of years.

Anyone who expects to continue
in this industry cannot possibly
imagine that the old rules of sales,
promotion, and revenue will remain
substantially the same.

The entire media business is
merging and converging into a to-
tally new form. Dominating a demo-
graphic may well come to mean a
lot more than TSL. Reach across
multiple media channels can be an
important tool. And that is very dif-
ferent idea for most radio people.

George Burns is President
of Burns Medla Consultants.
Reach him at (310) 457-1599 or
burnsmedia@earthlink.com

® September 19 (through De-
cember 11) — Fall Arbitron.

3

® January 2 (through March 26)
— Winter 97 Arbitron.

® January 27 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 655-5960.

® February 3 — Deadline for
NAB Crystal Radio Award.Entries;
(202) 775-3510.

® February 6-9 — RAB '97
Mktg. Leadership Conference &

Exec. Symposium. Marriott Mar- |

quis, Atlanta; (800) 722-7355.

® February 21-22 — Dan
O’Day’s PD Grad School. Summit
Hotel Bei-Air, Los Angeles; (310)
476-8111.

® February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

® February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822.

® March 5-8 — 28th Country Ra-
dio Seminar. Oprytand Hotel, Nash-
ville; (615) 327-4487.

® March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221.

® March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

® March 27 (through June 18) |

— Spring Arbitron.

® April 4-7 —Broadcast Educa-
tion Assn. 42nd Annual Conven-
tion “Reinventing Electronic Media:
Multimedia in the New Millennium.”

Las Vegas Convention Center;
(202) 429-5354.

® April 5-10 — NAB '97. Las Ve-
gas Convention Center; (202) 775-
4970.

® April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

® April 23 —Academy of Coun-
try Music Awards. Universal Am-
phitheatre, Los Angeles; (213) 462-
3253.

® April 30 — Radio Only Man-
agement Conference. Phoenician
Hotel, Scottsdale, AZ; (609) 424-
6800.

® May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

® June 4-7 — PROMAX Con-
vention. Chicago Navy Pier; (310)
788-7600.

e June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

e June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

© June 26 (through September
7) — Summer Arbitron.

o July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

o September 17-20 —NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

e September 17-20 — 52nd In-
ternational Conference & Exhibi-
tion. New Orleans Convention Cen-
ter; (202) 659-6510.

e September 18 (through De-
cember 10) — Fall Arbitron.

MARKETING, INC.

Tools and Strategies for the New Millenium in Media

You'll get a written guarantee...with no fine print.

A QUANTUM LEAP

¥

TeleDATA®:

Fully Interactive Telecommunications System

® Provides an instant source of new NON-SPOT INVENTORY
* GENERATES impressive sums of NON-TRADITIONAL REVENUES

* INCREASES TRADITIONAL SPOT-RELATED REVENUES (:30s and :60s)
using creative packaging techniques

* Gathers information ABOUT YOUR AUDIENCE (demographic, geographic, efc.)
* Delivers information TO YOUR AUDIENCE... (far more than just news,

sports and weather)

* Collects QUALITATIVE information FROM YOUR AUDIENCE
for your advertisers (i.e. purchase habits and product consumption)

¢ Creates and maintains an accurate LISTENER DATABASE
for purposes of marketing and promoting your station
{using direct mail, outbound telemarketing, etc.)

VO TITTe T arTarHo i StorYy com
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Free Promotion!
GREAT COMMUNITY EVENT!!

Good radio stations entertain their listeners.
Great radio stations help their communities.
Thanks to these great radio stations, listeners
across the country have heard the message
that drinking and driving is a deadly

WHTO/Williamsport, PA  WQBE/Charleston, WV

WIFC/Marathon, WI WQOK/Raleigh
WILN/Panama City, FL ~ WROO/Jacksonville, FL

S e . . WJMN/Boston WRXL/Richmond
combination. Radio, thank you for helping! WKQl/Clarkston. M WRZ)X/Indianapolis
KAJA/San Antonio KMPS/Seattle WMGB/Macon WWKA/Orlando
KBXX/Houston KOUT/Rapid City, SD WMMS/Cleveland WXRR/Hattiesburg, MS
KCTR/Billings K0ZZ/Reno WNFZ/Knoxville WYAY/Atlanta
KDGE/Dallas KPKY/Pocatello WOW-FM/Omaha WYGY/Cincinnati
KDOT/Reno KPRR/E| Paso WPEG/Charlotte WYKX/Escanaba, MI
KHKS/Dallas KQFC/Boise WQBK/Albany WZZK/Birmingham
KHOMNew Orleans KQLT/Gasper, WY If you're interested in helping to bring
KICT/Wichita KQRN/Mitchell, SD Drunk Driving Simulator to
KJMN/Denver KROQ/Los Angeles the "".‘ IMGISIVIANIT 10 aNF
KJOK/Yuma KRRO/Sioux Falls market in 1997, please call
KJSR/Tulsa KTCS/Poteau, OK Henry Mowry at R&R, (310) 788-1626.
KKIQ/Concord,CA KTYL/Tyler, TX
KKLQ/San Diego KUHL/Santa Maria, CA
KKSN/Portland KXRK/Salt Lake City
KKSS/Albuquerque KZMK/Tucson
KLBC/Atoka, OK KZZU/Spokane
KLUC/Las Vegas WBVR/Bowling Green
KMAJ/Topeka WERQ/Baltimore
KMCK/Fayetteville WFLZ/Tampa

KMJE/Marysville, CA
KMJX/Little Rock

WFMF/Baton Rouge
WGLQ/Escanaba, MI

MARKETING

310-553-4330

or e-mail hmowry@rronline.com

_anann aaaricanradiohistanscom
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No ‘Right’ Way To Manage A Duopoly

Duopolies have changed the face of radio. Consolidation in
radio station ownership has led to fundamental shifts in the
ways that properties are programmed, marketed, and managed.

As duopolies continue to expand,
many of us are looking for the per-
fect duopoly formula that will guar-
antee success. Should programming
on different properties be targeted at
the same group of listeners, or should
each station deliver a different audi-
ence? Should management be consol-
idated under one person, or should
different general managers handle
each station? Should one local sales
force sell multiple properties, or
should each station have its own staff?
Is there a difference between local and
national sales? Is the pattern affected
by market size?

In essence, is there a “right” way
to run a duopoly?

To try to answer these questions,
Katz Radio Group Research has just
completed a study of duopolies in the
Top 100 markets. We examined the
approaches that group owners take in
three major areas: programming, sales
(national and local), and management.
We analyzed more than 280 duopolies
for this report, with duopolies defined
as the ownership and operation of two
or more stations on the same band —
AM or FM — in the same market.

Our conclusion: There is no “right”
way to run a duopoly.

Different Strokes For
Different Folks

The study clearly proves that no
single approach serves the needs of

Duopoly National
Sales Rep
Market Under One Spiit Across
Rank Rep Reps
1-10 71% 29%
11-20 87% 13%
21-50 86% 14%
51-100 90% 10%
Total
(Top 100) 86% 14%
Source: KRG

e

Angeles.

KZSS-AM.

& FM/Spokane.

Gt

Salespeople On The Move

® Neal Jenkins rises from NSM to LSM at KCBS-FM (Arrow 93)/Los

* Rick Hernandez joins Greater Media's KRLA-AM & KLSX-FM/L.A.
as NSM. He most recently worked at Infinity Radio Sales/NY.

¢ Stephan Jones has joined the sales staff of KPLZ-FM/Seattle.

¢ Lindsay Schnyder and Phillip Spivey have become GSMs for
Trumper Communications/Albuquerque. Schnyder will oversee sales
at KLSK-FM & KZRR-FM; Spivey will lead the sales department of KPEK-
FM & KTEG-FM. Additionally, Dick Claussenis now Dir./Sales for Trump-
er’s six-station Albuquerque group, which also includes KHTZ-AM &

* Morgan Murphy Broadcasting Dir./Local Radio Sales Chris Gar-
ras will now oversee the sales efforts of KEZE/Coeur d’Alene, ID & KNJY/
Spokane, as a result of a Sales Representative Agreement signed by the
two stations and Morgan Murphy. The company is the parent of KXLY-AM

® Colleen Mann has been appointed AE/Chicago for Westwood One
Radio Networks, reporting to VP/Midwest Sales Ted Jakubiak. She was
formerly Dir./Promotion & Retail Marketing for Gannett.

® Paul Hall is the new Sales Mgr. at KWBR-FM/San Luis Obispo, CA.

Duopoly
Management
Market One Two Or
Rank GM  More GMs
1-10 31% 69%
11-20 80% 20%
21-50 81% 19%
51-100 83% 17%
Total
(Top 100) 74% 26%
Source: KRG

all stations or owners. While some
operators consolidate their manage-
ment and sales operations, other be-
lieve that separate staffs maximize
revenue. Some owners institute con-
sistent practices across all markets;
others vary their approach based on
market conditions. For the three ma-
jor areas of duopoly operations:

Programming: There is no pattern
by owner or market in format or
demo targets. Owners tend to pro-
gram each station based on overall
market conditions.

Sales: Most owners use separate
sales staffs locally, but concentrate
their national sales efforts under one
rep umbrella.

Management: Duopoly stations in
the Top 10 markets usually have sep-
arate general managers, while mar-
kets 11+ place most stations under
one GM.

Let’s look at the results in more
detail.

Programming:
Wide Variation

Station fg@ats are designed to at-
tract listenership. When owners
could only control one station on
each band in a market, most facili-
ties were programmed to appeal to
the widest possible audience. The
result? Many competitors sounded
alike as they battled for the largest
possible audience.

By Gerry Boehme

Duopoly selling has made it pos-
sible to target different audiences
with each station, or to direct more
than one station toward a broader au-
dience or format.

For purposes of this study, KRG
Research grouped all possible format
approaches into five broad categories:

1) Concentration in one format:
The stations are programmed with
very similar formats to serve one for-
mat category. Examples: Rock/Alter-
native, Young Country/Traditional
Country.

2) Concentration in one demo: Two
or more different formats are designed
to deliver one age group. Examples:
CHR/Rock or CHR Rhythmic/Hot
AC todeliver 18-34.

3) Complementary formats: The
duopoly offers different formats that
fit well together, probably share au-
diences, and deliver similar age
skews. Examples: AC/Oldies, AC/
NAC.

4) Complementary demos: very
dissimilar formats targeted at differ-
ent age group, each delivering its own
demo, but which can also be sold to-
gether for broader demo delivery.
Example: Classic Rock (men 25-44)
and Soft AC (women 35-54) can be

Duopoly Local
Sales Force
Market One Local Separate
Rank Sales Staff  Staffs
1-10 14% 86%
11-20 28% 72%
21-50 25% 75%
51-100 20% 80%
Total
(Top 100)  22% 78%
Source: KRG

sold together to deliver adults 25-54.
5) Different formats and demos:
separate formats and demo targets
with little likelihood of joint sales.
Example: Urban/Soft AC.
Admittedly, these classifications
can be fairly subjective. A duopoly
programmed to superserve one for-
mat is certainly designed to deliver
its target demo as well, as the line
between complementary formats vs.
complementary demos is a fine one
at best. In each case, KRG Research
used its best judgment to “force™
each duopoly into one primary clas-
sification so that it could measure
overall patterns across markets.

Whatever Works

The results show that programming
philosophies vary, with no overall dom-
inant choice. (See table above right.)

The pattern does vary a bit by
market size. Stations in the Top 20
markets tend to concentrate on one
format or demo, while stations in
smaller markets show as many
“complementary” as “‘concentra-
tion” approaches.

This pattern is logical, given that
the larger markets have more sta-
tions. Owners in these markets may
perceive that it’s more beneficial to
target two or more stations toward a
similar format or demo target, since
more separation would leave them
open to attack in either area. Smaller

wasanoraaricanradiohisterny: com-—m

Duopoly Programming Approaches

Market  Concentrate Concentrate Complementary Complementary
Rank Fommat Demo Fommat Demo Different
1-10 33% 25% 9% 22% 1%
11-25 33% 26% 18% 14% 9%
26-50 17% 7% 36% 30% 10%
51-100 26% 13% 29% 24% 8%
Total
(Top 100) 26% 16% 26% 23% 9%
Source: KRG

markets have fewer stations, so own-
ers have more opportunity to main-
tain Jeadership positions in several
formats or demos without exposing
the duopoly to frontal attack.

Management:
Consolidation The Norm

The approaches in management
and sales practices show more dis-
tinct patterns. Generally speaking,
nearly 75% of duopoly stations have
one GM managing all properties.

A closer look at market size shows
a very different picture, however. Top
10 markets exhibit the opposite ef-
fect: Nearly 70% of duopolies have
separate general managers. The sin-
gle GM pattern is prevalent in all oth-
er market groups.

The complex business conditions of
a Top 10 market appear to lead own-
ers to hiring separate general manag-
ers. Interestingly, we’ve already seen
that Top 10 markets also show more
similar format or demo targets in the
duopoly. This means that the duopoly
general managers compete directly
with each other in many cases.

Local Sales Staff:
Separate In Most Cases

The majority of duopoly owners
believe that separate local sales staffs
maximize revenue — 78% of duopo-
lies in the Top 100 markets have sep-
arate sales forces for at least some of
the properties; only 22% have one
sales force for the entire station group.

This pattern doesn’t change much
according to market size. Separate lo-
cal sales staffs represent the clear-cut
majority in most cases.

National Rep: Most
Under One Umbrella
National sales practices, on the oth-
er hand, take almost the opposite tack.
While most stations have separate lo-
cal sales staffs, a large majority of

SN

Do You

your sales staff?

in the advertising community.

the following ways:

duopoly owners consolidate national
sales under one rep umbrella (Katz
Radio Group, Interep, or CBS).

The different practices in local
sales (mostly separate) and national
sales (mostly unified) may be due at
least in part to the influence of the
available client base. Many local re-
tail advertisers buy one or two sta-
tions deep, meaning that a salesper-
son with multiple properties may
only get one or two on the buy.

As arule, national advertisers pur-
chase as many stations as they need
to deliver marketplace objectives.
The combination of multiple stations

under one rep-enables the salesper-

son to deliver a target marketplace

— not just an individual station au-

dience — thereby providing better

service and execution to the buyer.
No ‘Right’ Way

The results of the KRG study point
out that there’s no best method for pro-
gramming, managing, or selling duopo-
lies. Some groups make decisions based
on personal or corporate philosophy;
others look at competitive conditions in
each market. In general, management
and national sales are centralized, local
sales staffs are separate, and program-
ming approaches vary.

This actually confirms what we’ve
always said about radio. Each station,
and each duopoly, is constructed to
succeed within its individual market.
Programming remains as varied as
ever, and listeners have more choice.
For sales, duopolies compete with
themselves for most business.

Looks good to us.

Gerry Boehme is Sr. VP/Director
of Radio Information Systems,
Katz Radio Group. He can be
reached via phone at (212) 424-
6784 and via e-mail at
gerry_boehme@katz-
media.com

Have A Sales Story To

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?

*In what new ways are you compensating and motivating

* Is your depariment using computer technology? How?
* Are you exploiting all possible new business sources?
¢ Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Blvd., 5th Floor,
Los Angeles, CA 90067-4004
Phone: (310) 788-1646 Fax: (310) 203-9763
E-mail: ronr@rronline.com
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C‘HRISTMAS
ON MUSIC ROW"

18 Hours — 70 Artists — 225 songs for *96

Celebrate with today’s hottest Country stars
recorded at home and in the studios of
Nashville’s historic Music Row.

Each hour, hosted by a different star, also features
comments and music from a galaxy of guest stars.

“This package is great! I’s easy, flexible and
sales made a ton. I recommend it highly,”
~Dean McNeil, PD WUSN Chicago

On CD - Revised for "96
Produced by:
Call #E HUNTSMAN

Tom Samoray Entertainment Inc.
1100 Sixteenth Avenue South
615-255-1100 Nashville, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOQL.COM

VAVAVATAVAVAY
PROMO SPECIRL

of the month
best quality. fast service. lowest prices
ICE S(RAPER

WINTER S
\_ COMING

._

BEFORE
15T SNOWFALL

* %

1 color impnnt

500 pe. min. plus freight

LEE ARNOLD PROMOTIONS

(414) 351-9088 + Fax (414) 351-6997

\Z

. > "4.0

Cﬁfigtmag

MUSIC NETWORKS

Satellite-delivered
Air up to 36 hours
Freshly produced each year

Market-exclusive by format:

¢ Adult Contemporary
* News/Talk
* Oldies

RESERVE YOUR MARKET NOW!

LRI CRRRR W) -'«;u-‘»*..‘{.-r;.; ,,.i-_‘;.:;i.:_—:
Take it easy. We’ll w
you Thanksglvmg & Christmas %

oh

4 PROMO SPECIALS F

best quality, fast service, lowest prices,
no hidden costs {full disclosure pricing).

r] FOR ALL OF YOUR HOLIDAY
GIFT-GIVING PROMOTIONS

FLYERS « TATTOOS + KAN KOOLERS * LIGHTERS +

KEY CHAINS - BEVERAGE WRENCHES + TOWELS Al
FANNY PACKS « TOTES « ICE SCRAPERS

SUNGLASSES « BALLOONS « STICKERS < DECALS *
T.SHIRTS + JACKETS « WATCHES « MUGS -

CENTERSTAGE SPECIALS GLASSES * PENS - SQUEEZE BOTTLES + HATS «
| . . visors TR AT LK BUTTONS
For mcre information, call Gene Ferry . LETTEROPENERS + SWEATSHIRTS + AND MORE

1-303-784-8700 2 =

z = (414) 351-9088 « Fax (111) 351-6997

JONES SATELLITE NETWORKS™ e ® 20 ' (0 2% (D 2% O
,a.n,.-«.a.-.-*r’r & M | r Aoy y e ) S v
v -l*,.‘avnnnr-nfn"--'v‘ ) - - - -

¥

CROOK & CHASE

LEE ARNOLD PROMOTIONS

“fii2 fileegic of i1tz

12 Hour Holiday Special 97 % Music
Run Twice For 24 Hour Show. i
Adult Designed For Oldies-Traditional }
A/C-News/Talk Stations.

BEACH BOYS SUPREMES
CARPENTERS STEVIE WONDER

Call 770 » 977 » 0708 For Demo Now

Larrstasdn Frz e

YCorizinius o T2 Counicy”

The Best Christmas Eve &
Christmas Day Programming

“Our listeners in 800 cities are
treated to excellent music!”

VOA Europe

“As good a show as we could
produce, if we had the time.”
WMXV-FM New York

“Sounds like we produced it
in-housc. Recommended!”

KOST-FM Los Angeles

“Good feedback from listeners!”
WTMX-FM Chicago

“A very good show!”

WBEB-FM Philadelphia

“Professional programming!”
KRLD-AM Dallas

“Excellent and casy to run'”
KHMX-FM Houston

“A god-send every single year!”
WASH-FM Washington

“Great music each year. Thanks!”

WBZ-AM Boston

“A show everyone can agree on!”

WPCH-FM Atlanta

“A presentation we can localize!”

WCCO-AM Minneapolis

“A terrific Christmas present!”
WWMX-FM Baltimore

“Your format works great for ust”  “Clearly, the best Christmas show!”
KXL-AM Portland KXKL-FM Denver

“We love this show each year!”
WTIC-AM Hartford

% 800-423 -XMAS #

i kicantadiohister-com.
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Hot Promotional Ideas

MARKE TING & PROMOTION |

For November & December

F or many radio stations, the fourth quarter represents the
three-month period in which retail promotional tie-ins are
most plentiful, thus offering the opportunity to keep your sta-
tion in the spotlight. Here are some of the hottest promotional

ideas for these winter months.

Santa Stops: Once each week-
day — and twice a day on week-
ends — between Thanksgiving
and Christmas, conduct a series of
mini-remotes for the number of
minutes that correlates most close-
ly to your station’s frequency.
Take the show on the road to lo-
cal businesses that could use a
turn-key Santa Claus event. Make
sure your event includes banners
to promote the mini-remote, priz-
es for children, a photographer,
and, of course, St. Nick himself.

Pay Off The Plastic: Give lis-
teners the opportunity to win
$1000 to “pay off” their credit
cards — just in time for the holi-
days — by registering to “pay off
the plastic.”

Get 10 heavy traffic, small-tick-
et retailers to invest $1000 each to
become participating sponsors.
With that $10,000, you air an
$8000 cash schedule. Be sure that
each 60-second paid commercial
promotes the register-to-win con-
cept. Make sure you evenly rotate
all mentions of the sponsors’ role
as registration outlets, too. (The
promotion becomes self-liquidat-
ing, as your station takes the re-
maining $2000 and awards it to
two different winners.)

New Year’s In New York: All
during November, a series of night

clubs invite patrons to enter a tal-
ent contest or register to win a
chance to go to New York City for
New Year’s. Note: The prize pack
should include round-trip airfare,
hotel accommodations for two,
meals, and some spending cash.

“Noon-Year’s Eve”: Your sta-
tion hosts a big bash at 12 noon
on December 31 (“Noon-Year’s
Eve”) for the very young and the
very old, who traditionally can’t
— or won't — stay up until mid-
night. Potential advertiser tie-in:
the sponsoring hotel, which could
also promote New Year’s room
packages.

(Your Call Letters) In Christ-
mas Lights: KBZT-FM/San Di-
ego offered a $1000 cash prize to
the listener who sent in the best pic-
ture of the station’s logo — all lit
up in Christmas lights. Possible tie-
ins: film distributors or photo de-
velopment centers.

Tanksgiving: Starting now, find
a chain of self-service gas stations
that is willing to have a “happy
hour” every Friday (“Tank God It’s
Friday”), and make your station’s
frequency the number of minutes
that the promotion is in effect and
the price of a gallon of gas. Then,
culminate the series of events by
doing it all day on “Tanksgiving.”

Veteran’s Day Blood Banks:

keting & promotion professionals.

radio industry.

Share Your Marketing Plan!

We hope you'll take partin the industry’s newest weekly forum for mar-

* Just what did it take to pull off that remote?

¢ How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Piease send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

By Irwin Pollack

On November 11, several hotels or
ballroom facilities become the
place where listeners can go and
donate blood. Sponsoring food and
soft drink-related advertisers can be
on hand with sampling opportuni-
ties.

The Great American Smoke-
Out: For this annual event —
which takes place November 21 —
consider tying in with a chain of
sandwich stores that will give away
free turkey subs all day to anyone
who comes into the restaurant and
throws away a pack of cigarettes,
showing his or her intentions to quit
smoking “cold turkey”"! )

Home For The Holidays: Lis-
teners go to sponsoring retail loca-
tions to win a trip to go home for
the holiday, or — if they are home
— to bring someone home for the
holidays. Find four retailers who
are willing to invest $1500 on your
station during November and De-
cember, then air a $5000 “shared
spotbank” that directs listeners into
the different registration outlets.
The best part is that you’ll still
have $1000 left over for your prize
package — round-trip airfare, ho-
tel, and spending money.

Santa Calls: Radio station ties
in with a multi-location fast food
chain. Parents register their child
to get a phone call from Santa
Claus.

Entrants are chosen at random by
someone at the radio station’s pro-
duction department who calls the
parent, asks if their child is home
— also asking for permission to
record the call, then preparing them
for the phone call that comes with-
in a minute after they hang up —
and gets such necessary informa-
tion as the child’s first name, the
number of brothers or sisters, what
the child got from Santa last year,
the name of the child’s teacher, and
the child’s favorite subject in
school. The child is then called by
Santa Claus.

The most animated, produced,
30-second conversations between
Santa and the children are piggy-
backed with 30-second spots for
the fast food chain.

Christmas Cash: Several retail-
ers join the radio station in offer-
ing listeners the chance to register

W americanradiohistary comm—

December Promotional Opportunities

Month-Long
Opportunities

® Made In America Month

® National Drunk Driving
Awareness Month

® Read A New Book Month

Special Weeks
: & Days
December 1 — Bingo’s
birthday (1929)
Christmas Lights Day
World AIDS Day

December 3 — World's largest
bar opened (1829)

December 5 — Blue Jeans
Thursday

Hanukkah begins at sun
down

December 6 — Microwave
oven patented (1945)

December 9 — America’s first
formal cremation (1792)

Christmas Card Day

December 10 — First U.S.
postal service announced
(1672)

Playboy's birthday (1953)

December 11 — First radio
message sent (1801)

December 12 — Blue Eyes
Day

Golf tee invented (1899)

December 13 — Clip-on tie's
birthday (1928)

December 14 — “Saturday
Night Fever” movie premiered
(1977)

December 15 — First law
school in the U.S. (1791)

First sex-change operation
(1952)

National Firefighters Day
December 16 — Eat What You
Want Day

World’s largest office party
December 17 — First one-way
street (1791)

December 18 — First Sunday
newspaper (1796)

December 19 — First broad-
cast of “I've fallen and | can't get
up” commercial (1985)
December 21 — Exercise Day

First basketball game
played (1891)
Shortest day of the year

December 25 — Christmas

December 26 — Coffee perco-
lator invented (1865)

God-awful Tie Day

Retum All Of Your Ugly
Christmas Gifts Day

December 27 — Chewing gum
patented (1869)

December 31 — Check The
Smoke Alarms Day

Make Up Your Mind Day

For national sponsor addresses and phone numbers for any special

month, week, or day, contact Irwin Pollack at (412) 952-0602.

to win $1000 in “Christmas Cash.”
The extent of the on-air promotion
is determined by the sum of the
combined retailers’ financial com-
mitment — plus $1000, which is
given to the one listener whose
name is pulled.

Pro:Motions

ment.

KEWS-FM & KYNG-FM/Dallas.

Radio sales and management
trainer Inwin Pollack is President of
Mew Hamipshire-based Radio Sales
Intelligence. He consults radio sta-

- -lions, broadcast groups, and asso-

ciations, and can be reached (toll-
free) at 1-888-RADIO 50.

® Jim Sheehan has become Promotions Dir. at KUFO/Portiand.

¢ Basim Blunt s the new Promotion Dir. at WROU/Dayton, replacing
Jonathan McNeil, who joins WKYS/Washington's promotions depart-

® Alan Cox has been appointed Promotions Dir. at WRKR-FM/Kalam-
azoo, MI. He will continue serving as a nighttime air talent.

® Kimberly Morgan has been named National Promotion Dir. for Ra-
dio Disney, ABC Radio Networks’ new 24-hour children’s radio format
set to debut in November. She most recently served as Marketing Dir. for

§s680 B00-Tus 01

= ‘4"

hittp ﬁmwresuttsmwkahng .com.
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CURRENT

.« ROMEO & JULIET (Capitol)
Single: Lovefool/Cardigans (Mercury)
Other Featured Artists: Radiohead, Everclear, Des’ree

e

BB

| Just Can't/Faith Evans

HIGH SCHOOL HIGH (Big Beat/Atlantic)
Singles: Bohemian Rhapsody/Braids

Other Featured Artists: Braxtons, D'Angelo, De La Soul

¢ THE FIRST WIVES CLUB (Work)

' Featured Artists: Puff Johnson, Dionne Farris, Brownstone
o THE ASSOCIATE (Motown)

Single: Keep Hope Alive/Tamia

Other Featured Artists: Wynonna, Patra, Shades

THAT THING YOU DO!

Single: That Thing You Do!/Wonders (Epic)
.« PHENOMENON (Reprise)

Single: Crazy Love/Aaron Neville

Other Featured Artists: Eric Clapton, Jewel, Peter Gabriel

TREES LOUNGE (MCA)
Single: Trees Lounge/Hayden

Other Featured Artists: Shane McGowan & The Popes, Inkspots
» CURDLED
. Single: Obsession Confession/Slash (Geffen)

BULLETPROOF (MCA)

Single: How Could You/K-Ci & Jojo

Other Featured Artists: Nonchalant, Delinquent Habits

* SHE’S THE ONE (Warner Bros.)

Single: Climb That Hill/Tom Petty & The Heartbreakers

EDDIE (Island/Hollywood)
Single: Tell Me/Dru Hill

Other Featured Artists: J’son, Jodeci, House Of Pain

COMING

SET IT OFF (EastWest/EEG)

Singles: Missing You/Brandy/Tamia/Knight/Khan
Days Of Our Livez/Bone Thugs-N-Harmony
Don't Let Go (Love)/En Vogue

Other Featured Artists: Brandy, Queen Latifah, Seal

* SPACE JAM

Singles: Fly Like An Eagle/Seal (Warner Sunset/Atlantic)
| Believe | Can Fly/R. Kelly (Tavdash/Jive)

THE MIRROR HAS TWO FACES

Single: | Finally Found Someone/Barbra Streisand & Bryan Adams (Columbia)

* EVITA

Single: You Must Love Me/Madonna (Warner Bros.)

DAYLIGHT

Single: Whenever There is Love/Donna Summer (Universal)

RO R R

RSO RO
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OVIES CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

#
*:
] Def Leppard, Monday (11/
11) at 7:30pm ET/4:30pm PT,
Prodigy (jump: CHAT).

Rod Stewart, Tuesday (11/
12) at 9pm ET/6pm PT, Amer-
ica Online (keyword: LIVE).

The remaining members of
Blind Melon meet fans Friday
(11/8) at 8pm ET/5pm PT in a
live web chat (http://
' www.sonicnet.com).

g Plug in to a Michelle
_ Shocked show from New York's
Iving Plaza on Saturday (11/9)
at 8pm ET/5pm PT (http:/
www.shellshock.com).

i Catch a tripleheader —
. Tonic, the Refreshments, and
. Soul Coughing — Wednes-
day (11/13), starting at 8:30pm
ET/5:30pm PT (http://
www.mmn.nef).

The Connells’ House Of
Blues/L.A. show will be cyber-
cast live late Wednesday at
1am ET/10pm PT (http://
www.liveconcerts.com).

Talk with Poe on the
web Thursday (11/14) at
9pm ET/6pm PT (http://
www.ticketmaster.com).

Hear Social Distortion and
D-Generation performing live
in cyberspace at 11pm ET/
8pm PT Thursday night from
the Hollywood Palladium
(http:/fwww. lalive.com).

On The Web

~ MUSIC DATEBOOK

MONDAY, NOVEMBER 18

1970/)erry Lee Lewis divorces his
cousin, Myra, whom he’d mar-
ried when she was 13.

1988/Phil Collins makes his big screen
debut as “Buster” opens.
Also ... Disney’s “Oliver & Co.”
— featuring the voices of Billy
Joel, Bette Midler, and Cheech
Marin — opens.

1990/Paul McCartney’s birth certificate
goes for $18,000 at an auction.

1994/The Rolling Stones become the
first act to broadcast a concert
on the Internet.

Born: Graham Parker 1950, Michael
Ramos (Bodeans) 1958, Kirk
Hammett (Metallica) 1962

TUESDAY, NOVEMBER 19

1982/Chuck Berry is released from
prison after serving two months
for tax evasion.

1995/art one of the three-part “Beat-
les Anthology” airs on ABC-TV.
The show attracts an estimated
47 million viewers.

Born: Crystal Waters 1963

WEDNESDAY, NOVEMBER 20 M

1973/The Who's Keith Moon collaps-
es twice onstage in San Fran-
cisco. Pete Townshend pulls a
19-year-old out of the audience
to play the last three songs.

1987/Prince’s third movie. “Sign ‘0’
The Times,” opens.

1991/The Rolling Stones sign a $45
million deal with Virgin, making
them rock’s highest-paid group.
(This mark has since been
eclipsed by R.E.M. and U2.)

e

|
|

Born: The late Duane Allman 1946, Joe
Walsh (Eagles) 1947, Mike D.
(Beastie Boys) 1965

| THURSDAY, NOVEMBER 21

I

|

1983Michael Jackson's “Thriller”
video premieres in L.A. movie
theaters.

1986/Joni Mitchell marries bassist
Larry Klein.

1988/Pink Floyd release their first live
album, “The Delicate Sound Of
Thunder.”

1990Mick Jagger marries his girl-
friend of 10 years, model Jerry
Hall, on the istand of Bali.

1995/The “Beatles Anthology |” sets a
first-day sales record, moving
450,000 units.

Born: Dr. John 1940, Bjork 1965, Alex
James (Blur) 1968

FRIDAY, NOVEMBER 22

1955/&\vis Presley signs with RCA. He
pockets a $5000 signing bonus.

1965/Boh Dylan marries Sara
Lowndes.

1968/The Beatles release the “White
Album.”

1995/Sophie B. Hawkins makes her TV
acting debut on Fox-TV’s “Party
Of Five.”

Born: Booker T. Jones 1944, Little
Steven 1950, Tina Weymouth
(Talking Heads) 1950

SATURDAY, NOVEMBER 23

1976/Jerry Lee Lewis is arrested in
Memphis after being spotted
outside Graceland waving a pis-
tol demanding to see Elvis
Presley.

1988/'Scrooged,” co-starring David

Johansen, opens.

Madonna — another year,
another scandal.

1990MTV bans Madonna’s “Justify
My Love” video.

1991Mueen lead singer Freddie Mer-
cury, 45, confirms he's suffering

fram AIDS. He dies the next day.

Born: Bruce Hornsby 1955

SUNDAY, NOVEMBER 24

1966/The Beatles begin recording

sessions for “Sgt. Pepper’s

Lonely Hearts Club Band,” lay-

ing tracks for “Strawberry
Fields Forever” — which
doesn’t make the album.

1991/yndi Lauper marries actor Dav-
id Thornton. Little Richard per-
forms the ceremony.

1992/Producer Terry Lewis and sing- ;
er Karyn White become parents

to daughter Ashley Nicole.

Born: Donald “Duck” Dunn (Booker T.
& The M.G.s) 1941

— Paul Colbert

b adaadicantadiohistonicam.
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See four label heads fall all
over themselves praising
Kenneth “Babyface” Edmonds
in Newsweek: Thomas Mottola
(“On any given week 40% to 60%
of the Top 10 records are R&B
records. That's a huge slice of
the market, and Kenny exerts a
great influence over it.”), Quincy
Jones (“Producers come and go,
but he will not be going, no-
where"), Clive Davis (“He brings
something special out of the art-
ists who interpret his material. He
writes different ways for different
people.”), and Andre Harrell (‘He
says everything a woman wants
to hear. He's the best male inter-
preter of romance there is.”)

Babyface himself tells Enter-
tainment Weekly, “There are ad-
vantages of being a star. But |
think it sucks for the most part.
I'd rather have a life.”

Here Comes Success

“He’s a glutton. Howard
[Stern] wants to control all the air-
waves and he refuses to be a
guest” — Judith Regan, who
steered Stern’s books to success,
explains why he won't appear on
her Fox News Network talk show
(Globe).

GQ names Hootie & The
Blowfish frontman Darius Ruck-
erone of its 11 “Men Of The Year.”
The ’'zine also devotes seven
pages to shots of Sting model-
ing Versace’s fall ‘96 collection.

Beach Boys resident genius
Brian Wilson is undergoing acu-
puncture treatment for depres-
sion and the voices he hears in
his head (Star).

“We don’t hate him, but we
hate the behavior” — Heads
bassist Tina Weymouth on the
band’s relationship with ex-
frontman David Byrne (Peo-
ple).

Herman Wouk — 81-year-
old author of “The Caine Muti-
ny” and “The Winds Of War” —
has teamed up with Jimmy Buf-
fett to create a Caribbean-fla-
vored musical that’s set to debut
in Florida next April (People).

Madonnarama!

Madonna is angry that one of
Carlos Leon’s in-laws sold the
Globe that “first picture” of baby
Lourdes. The photo actually
shows the duo holding one of Le-
on's nephews (Star).

Old Madonna pal/producer
Steven Bray has licensed nine
demos he and the vocalist made
back in 1981 to the Interact En-

o gl e i .
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Four Label Heads Found Kissin’ Babyface!

tertainment Group. Titled “Pre-
Madonna,” the disc will orly be
available via a TV spot (People).

Money, Money, Money

Michael Jackson secretly of-
fered $50,000 to buy the Pope’s
recently removed appendix
(Star).

Paula Abdul's wedding to
sportswear scion Brad Becker-
man cost $500,000 (Star).

Whitney Houston picked up
a cool $8.5 million for her 90-
minute command performance
for the Sultan of Brunei, said to
be the world’s richest man (Na-
tional Enquirer).

Courtney’s Corner

“It's either ‘Shanghai Surprise’
orit’s not” — Courtney Love gets
philosophical about “The Peopie
vs. Larry Flynt” in Prem:ere,
which sports a nine-page story on
the making of the movie ‘that
space does not permit 'Zine
Scene to quote in detail.

The National Enquirer, how-
ever, notes that all during the fiilm-
ing, Love had to submit to week-
ly drug tests.

And ... Love, 32, and Diana
Ross, 52, are among the stars
spotlighted in the Globe’s “Celeb-
ulite” photo feature.

Everybody’s A Critic

“It looked like | was dropped
by the label and | was Bob's son.
People thought, ‘Gee, he mustbe
bad’” — Wallflowers leader Ja-
kob Dylan reflects on where his
career stood four years back
(People).

“We're sort of one step down
from AA" — Eels leader E rates
the group’s status on the misery
index (Spin).

“I know | say this at the risk of
sounding like the David Cassi-
dy of rock, but I've never wished
that | was not attractive” — Spin
cover star/Bush frontman Gavin
Rossdale faces facts.

“One of the things that pisses
me off when people call us wacky
is that 50% of Beatles’ songs are
completely goofy or nonsensical.
Or ‘Smells Like Teen Spirit’ for ex-
ample, which is a completely sil-
ly song: The lyrics are hilarious
and goofy as fuck. Just because
Kurt Cobain frowned and looked
depressed when he sang these
really funny words, all of a sud-
den it has ‘gravity’”” — Presidents
Of The United States Of Ameri-
ca member Dave Dederer ad-
dresses the band's critics (Sp»).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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59.4 million households
Patti Galluzzi.
VP/Music Programming

MUSIC FIRST
50.8 million househotds
Lee Chesnut, VP/Music Programming
Wayne saak, Sr. VP/Music & Talent Relations

|ADDS ]

|ADDS

DAVE MATTHEWS BAND Crash Into Me (RCA)

FOXY BROWN Get Me Home ( Violator/Def JamvRALMercury)
R. KELLY | Believe | Can Fly ( Tavdash/Jive)

TDNY TONI TONE Let's Get Down (Mercury)
WALLFLDWERS One Headlight (/nterscope)

NEIL YDUNG This Town (Reprise)

BETTER THAN EZRA Desperately Wanting (Flektra/EEG)
FDUNTAINS DF WAYNE Radioactive Vibe (Atlantic)
KULA SHAKER Tattva { Columbia)

| EXCLUSIVE i

BUSH Swallowed ( Trauma/interscope)
RED HOT CHILI PEPPERS Love Rollercoaster (Geffen)

|HEAVY |

BECK Devils Haircut (DGC/Geffen)

BLACKSTREET t/DR. DRE No Diggity (/nterscope)
BONE THUGS-N-HARMONY Days Of Our Livez (EastWestEEG)
TONI BRAXTON Un-break My Heart (LaFace/Arista)
COUNTING CROWS Angels Of The Silences (DGC/Geffen)
SHERYL CROW If It Makes You Happy (A&M)

DR. ORE Been There, Done That (Death Row/interscope)
FUGEES No Woman, No Cry (Ruffhouse/Columbia)
HDOTIE & THE BLOWFISH Sad Caper (Atfantic)
MADONNA You Must Love Me (Warner Bros.)
MARILYN MANSON The Beautiful People (Nothing/Interscope)
NO DOUBT Don't Speak ( Trauma/Interscope)

R.E.M. Bittersweet Me (Warner Bros.)
SOUNDGARDEN Blow Up The Qutside World (A&M)
SUBLIME What | Got (Gasoline Alley/MCA)

311 All Mixed Up {Capricorn/Mercury)

| STRESS l

FIONA APPLE Shadowboxer { Work)

AZ YET Last Night (Laface/Arista)

BABYFACE This Is For The Lover In You (£pic)
BRAIDS Bohemian Rhapsody (Big Beat/Atlantic)
CAKE The Distance (Capricorn/Mercury)

DAVE MATTHEWS BAND Crash Into Me (ACA)

CELINE DION It's All Coming Back To Me Now (550 Music}
EN VOGUE Don't Let Go (Love) (FastWestEEG)
METALLICA Hero Of The Day (Elektra/EEG)

NAS Street Dreams (Columbia)

NEW EDITION I'm Stilt In Love With You (MCA)
PRESIDENTS OF THE UNITEO STATES ... Mach 5 (Columbia)
SEAL Fly Like An Eagle (Atiantic)

TOOL Track #1 (Zoo)

2PAC | Ain’t Mad At Ya (Death Row/Interscope)

'ACTIVE ]

AMBER This Is Your Night { Tommy Boy)

MERRIL BAINBRIDGE Mouth (Universa)

BRAT Sittin On Top Of The World (So So Det/Columbia)
FOXY BROWN Get Me Horme ( Violator/Def JarvRAL Mertury)
CRANBERRIES When You're Gone (/sfand)

DO OR DIE Po Pimp (Rap-A-Lot/Noo Trybe)
GINUWINE Pony (550 Music)

HEADS Damage I've Done (Radioactive/MCA)

JEWEL You Were Meant For Me (Atlantic)

MONTELL JORDAN Falling (Def JamvRAL/Mercury)

R. KELLY | Believe | Can Fly ( Tavdash/Jive)

LOCAL H Bound For The Floor {/sland)

SHAQUILLE O'NEAL You Can Stop The Reign ( Trauma/nterscooe)
KEITH SWEAT Nobody (Elektra/EEG)

SWV All About You (RCA)

TONY TONI TONE Let's Get Down (Mercury)
WALLFLOWERS One Headlight (/nterscope)
WESTSIDE CONNECTION Bow Down (Lench Mob/Priority)
WILD ORCHID At Night | Pray (RCA)

NEIL YOUNG This Town (Reprise)

|ON |

BETTER THAN EZRA Desperately Wanting (Elektra/EEG)
CRASH TEST DUMMIES He Liked To Feel It (Arista)
DISHWALLA Charlie Brown's Parents (A&M)
FOUNTAINS OF WAYNE Radioactive Vibe (Atfantic)
FUN LOVIN’ CRIMINALS Scooby Snacks (EMN
GRAVITY KILLS Enough (TVT)

KULA SHAKER Tattva { Columbia)

LEMONHEADS If | Could Talk I'd Tell You (Tag/Atlantic)
PRODIGY Firestarter (Mute/XL Recordings)

SPIRITS Orve {Rocket/Isiand)

STING I'm So Happy | Can't Stop Crying (A&M)
TONIC Open Up Your Eyes (Polydor/A&M)

Video airpiay from November 11-17

DAVE MATTHEWS BAND Crash Into Me (RCA)

RDD STEWART If We Fall In Love Tonight (Warner Bros.)
STREISAND & ADAMS | Finalty Found Someone ( Columbia)
CARDIGANS Lovefool (Mercury)

DC TALK Just Between You And Me ( Virgin)

GARBAGE Milk (Almo Sounds/Geffen)

SEBADDH Willing To Wait (Sub Pop)

KEITH SWEAT Nobody (Elektra/EEG)

XL ]

TONI BRAXTON Un-break My Heart (LaFace/Arista)
ERIC CLAPTDN Change The World (Reprise)

CELINE DIDN It's All Coming Back To Me Now (550 Music)
MADDNNA You Must Love Me (Warner Bros.)

ALANIS MDRISSETTE Head Over Feet (Maverick/Reprise)

| LARGE

COUNTING CROWS Angels Of The Silences (DGC/Geffen)
SHERYL CROW If It Makes You Happy (A&M)

EN VOGUE Don't Let Go (Love) (FastWest/FEG)

CHRIS ISAAK Think Of Tomorrow (Reprise)

ELTGN JOHN You Make History (Young Again) (MCA)
JOHN MELLENCAMP Key West Intermezzo... (Mercury)
NO DOUBT Don't Speak ( Trauma/interscope)

SEAL Fly Like An Eagle (Atiantic)

| MEDIUM |

BRYAN ADAMS Let's Make A Night To Remember (A&M)
TORI AMOS I'm On Fire (Atfantic)

FIONA APPLE Shadowboxer (Work)

MERRIL BAINBRIDGE Mouth (Universal)

DAVE MATTHEWS BAND Crash Into Me (RCA)
MELISSA ETHERIOGE Nowhere To Go (/s/and)

HDOTIE & THE BLOWFISH Sad Caper (Atlantic)
RuPAUL Snapshot (Rhino)

ROD STEWART It We Fall In Love Tonight ( Wamer Bros.)
STREISAND & ADAMS | Finally Found Someone ( Columbia)

| CUSTOM

LEAH ANDREGNE It's Alright, it's O K. (RCA)

AZ YET Last Night (Laface/Arista)
BRANDY/TAMIA/KNIGHT/KHAN Missing ... (FastWestEEG)
CARDIGANS Lovefool (Mercury)

CHALK FARM Lie On Lie (Columbia)

TRACY CHAPMAN New Beginning (Flektra/FFG)
NATALIE COLE w/NAT... When | Fall In Love (Flektra/EEG)
SHAWN COLVIN Get Out Of This House (Columbia)
CRANBERRIES When You're Gone (/siand)

DC TALK Just Between You And Me (Virgin)

EELS Novocaine For The Soul (DreamWorks/Geffen)
GARBAGE Milk (Almo Sounds/Geffen)

JOHNNY GILL Let's Make The Mood Right (Motown)
SUSANNA HOFFS All | Want (London/isiand)

JEWEL You Were Meant For Me (Atfantic)

MAXWELL Ascension... (Columbia)

CURTIS MAYFIELO New World Order (Reprise)
ELEANOR McEVOY Precious Little (Columbia)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
ANN NESBY I'm Still Wearing Your... (Perspective/A&M)
NEW EDITION I'm Still In Love With You (MCA)

R.E.M. Bittersweet Me {Warner Bros.)

SEBADOH Willing To Wait (Sub Pop)

DUNCAN SHEIK Barely Breathing (At/antic)

SPIRITS Drive (Rocket/Island)

KEITH SWEAT Nobody (Elektra/EEG)

TONY RICH PROJECT Leavin' (Laface/Arista)

LUTHER VANDROSS Your Secret Love (LV/Epic)
SUZANNE VEGA No Cheap Thrill (A&A)

WHY STORE Father {Way Cool Music/MCA)

WILD ORCHID At Night | Pray (RCA)

WEEKEND BOX OFFICE
NOVEMBER 1-3

1 Romeo & Juliet $11.13
(Fox)*

2 Sleepers (WB) $8.03

3 High School High $5.00
(TriStar)

4 Larger Than Life $3.77
(MGM/UA)*

5 The Ghost And The  $3.66

Darkness (Paramount)
6 Stephen King's Thinner $3.58
(Paramount)
7 The First Wives Cilub
(Paramount)
8 Dear God
(Paramount)*
9 The Associate
(Buena Vista)
10 The Long Kiss
Goodnight (New Line)

$3.56
$3.21
$3.11

$2.37

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include “Set
It Off,” starring Jada Pinkett and
Motown recording artist Queen
Latifah. The film's EastWest/
EEG soundtrack spotlights “Miss-
ing You" by Brandy, Tamia, Gla-
dys Knight, and Chaka Khan as
well as Bone Thugs-N-Harmo-
ny’s “Days Of Our Livez,” Seal's
“Hey Joe,” En Vogue’s “Don't Let
Go (Love),"Busta Rhymes’ “Live
To Regret,” Simply Red’s “An-
gel,” Goodie Mob’s “Angelic
Wars,” and tunes by Blulight,
Ray J., Billy Lawrence {/MC

Lyte, and X-Man f/H Squad.
Queen Latifah completes the LP
by performing “Name Callin” and
teaming with Organized Noize
on the film’s title cut.

“Ransom,” starring Mel Gib-
son and Rene Russo, also
opens this week. The film's forth-
coming Hollywood soundtrack
showcases not only a score by
James Horner, but also original
music composed by Smashing
Pumpkins frontman Bill Corgan.

Limited Releases

Widening in limited release is
“The Funeral,” starring Christo-
pher Walken and associate-pro-
duced by Def Jam Chairman
Russell Simmons. The film's
Critique soundtrack spotiights a
new song by Concetta Gordon
(*I'm Dying To Love”) as well as
Benny Goodman's “Moonglow,”
Duke Ellington’s “Take The A
Train,” Artie Shaw's “Back Bay
Shuffle,” Erskine Hawkins’s “Tip-
pin In,” and tunes by Coleman
Hawkins, Bunny Berigan, Mys-
tic, and Carlo Buti. Two cuts by
Sonny Boy Williamson — “Pon-
tiac Blues” and “Mr. Downchild”
— complete the LP.

Bob Hoskins and Patricia
Arquette star in “The Secret
Agent,” another film in limited
release. Nonesuch/EEG is re-
leasing the movie's soundtrack,
which highlights 16 pieces of
original music by label artist
Philip Glass.

i

TELEVISION

 VIDEO

NEW THIS WEEK

* PHAT BEACH (Live)
Jermaine “Huggy” Hopkins
and Tommy Boy act Coolio star
in this feature film, which also
showcases supporting roles by
KKBT/L.A. air talent Tre Black
and RAL/Mercury act Y?N-Vee.
The movie’s TVT soundtrack con-
tains cuts by E-40, Eightball &
MJG, Biz Markie, MoKenStef,
Def Jef, Chubb Rock, LaTanya,
Wildliffe Society, Delasaneice,
LA Ganz, Young Kyoz f/Spice 1,
Rod King f/Solo-Loc, Suga T f/

* MISSION: IMPOSSIBLE
(Paramount)

Tom Cruise stars in this fea-
ture film, which sports a Mother/
Island soundtrack with two new
arrangements of the Lalo Schi-
frin classics “Theme From Mis-
sion: Impossible” and “Mission:
Impossible Theme (Mission Ac-
complished),” both performed by
U2's Adam Clayton & Larry
Mullen. Songs by the Cranber-
ries, Cast, Bjork, Salt, Gavin
Friday, Skunk Anansie, Pulp,
Massive Attack, Nicolette, and

ideo airpl ber 11-17. . S . i
Video airplay from November Click, and Kinsui f/Bucwee Boiz. Longpigs complete the LP.
_I 36 million households aHE "
. 21 million households
) Y Lydia Cole, ki
A RN vr/Music Programming VP/Progra ”}; ;ning ®
CONCERT PULSE
list YoulonTRan Avg. Gross
l Video P,ay ’ o N Pos. Artist {in 000s)
BRAT Sittin’ On Top Of The World (So So Det/Columbia) - 1 JIMMY BUFFETT $1001.6
LUTHER VANDROSS Your Secret Life (LV/Epic) | National TOp 20 l 2 NEIL DIAMOND :81&3
i 3 GARTH BROOKS 734.8
:T:ﬁm"‘lrp'\gid 2 5Yg /:ZJ Z‘jg’ MG MAKAVELI Toss 1t Up (Death Row/Interscope) 4 KISS $617.3
e ; MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity) 5 GLORIA ESTEFAN $555.5
BABYFACE This Is For The Lover In You (£Fpic) "
BLACKSTREET No Diagi JASON WEAVER Stay With Me (Motown) 6 GEORGE STRAIT $442.4
o0 Diggity (/nterscope) w“ "
) KEITH SWEAT Nobody (Elektra/EEG) 7 “H.0.R.D.E. FESTIVAL $432.9
TONI BRAXTON Un-break My Heart (LaFace/Arista) Y
QKUMBA 200 The Child Inside (4ri 8 ALANIS MORISSETTE $385.9
KEITH SWEAT Nobody (Elektra/EEG) KUMBA e Child Inside (Arista) 9 STING $374.4
AZ YET Last Night (LaFace/Arista) N. DOGG VSNOOP ... Never Leave . (Death Row/interscope) 10 HOOTIE & THE BLOWFISH $349.3
SWV It's All About You (RCA) BONE THUGS ... Days Of Our Livez (FastWest/EEG) 11 REBA McENTIRE $347.7
MINT CONDITION What Kind Of Man... | Perspective/A&M) EN VOGUE Don't Let Go (Love) (Elektra/FEG) 12 STEELY OAN $336.0
(Note: This week's playlist is frozen.) 2PAC | Ain't Mad At Ya (Death Row/Interscope} 13 DAVE MATTHEWS BAND $316.8
TEVIN CAMPBELL | Got It Bad (QwestW8) 14 SMASHING PUMPKINS $309.7
15 JAMES TAYLOR $297.8

| RapCityTop10 |

JAY-Z wMARY J. BLIGE Can't Knock .. (Roc-A-Felia/Priority)
DO OR DIE Po Pimp (Rap-A-Lot/Noo Trybe)

2PAC | Ain't Mad At Ya (Death Row/interscope}

ROOTS Concerto Of The Desperado (Geffen)

QE LA SOUL Itzsoweezee ( Tommy Boy}

JERU THE DAMAIA Ya Playin' Yaself (Payday/London/Isiand)
KEITH MURRAY The Rhyme (Jive)

QUTKAST ATLiens (LaFace/Arista)

DR. DRE Been There Done That (Aftermattvinterscope)
NAS Sweet Oreams (Columbia)

(Note: This week's playhst s frozen.)

WILD DRCHID At Night | Pray (RCA}

WESTSIDE CONNECTION Bow Down (Priority)

JAY-Z Can't Knack The Hustle (Roc-A-Fella)

MINT CONDITION What Kind Of Man .. (Perspective/A&M)
NAS Street Dreamns (Columbia)

TONI BRAXTGN Un-break My Heart (LaFace/Arista)
M.0.P. Oead & Gone (Relativity)

GINUWINE Pony (550 Music/Epic)

E-40 Rappers Ball (Sick Wid' It/Jive)

NEW EDITION I'm Still In Love With You (MCA)

Most requested for week ending November 1

Among this week's new tours:

AIR SUPPLY
ANIMALS/YAROBIRDS
BARENAKED LAOIES

BLACK 47
COUNTING CROWS
DEFTONES
EDGAR WINTER BAND
GREAT WHITE
OCEAN BLUE
TODD RUNDGREN
The CONCERT PULSE is courtesy of Polistar, a

publication of Promoters’ On-Line Listings, (800)
344-7383: California (209) 271-7900.

WANAN - Mericareactertetary-c oM

TOP TEN SHOWS
OCTOBER 28-NOVEMBER3

Total Audience
(95.9 million households)

1 ER

2 Seinfeld

3 Home Improvement

4 Suddenly Susan

5 Friends

6 Monday Night Football
(Bears vs. Vikings)

7 Movie (Sunday)
(“The Lion King")

8 The Single Guy

9 Spin City

10 NYPD Blue

Teens 12-17

1 Home Improvement
2 Sabrina The Teenage Witch
3 Movie (Sunday)
(“Ace Ventura: Pet Detective”)
4 The Simpsons (8:30pm)
5 Boy Meets World
6 Movie (Sunday)
(“The Lion King”)
7 Clueless
8 The Simpsons (8pm)
9 Family Matters
10 When Animals Attack 2

Source: Nielsen Media Research

nG NMexT WEEk

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
Jject to change.

Friday, 11/8

* Michelle Wright, “Prime
Time Country” (TNN, 9pm ET/
6pm PT).

* Mary Chapin Carpenter,
“Late Show With David Letter-
man.”

* Queen Latifah, “Late Late
Show With Tom Snyder.”

* Simply Red and Tina Tur-
ner, “ABC In Concert” (check
local listings).

Monday, 11/11

* “Inside Edition” goes behind
the scenes at Michael Jack-
son’s “HiStory World Tour”
(syndicated; check local list-
ings}).

* Alabama, Paul Brandt,
and Lee Roy Parnell, “Prime
Time Country.”

* Bryan White, “David Let-
terman.”

Wednesday, 11/13

*Trisha Yearwood guest-
stars on ABC's “Ellen” (8pm).
* Tracy Lawrence, “Prime

Time Country.”

*Beck, “The Tonight Show
With Jay Leno.”

* Joshua Redman sits in
with the band on “David Letter-
man.”

 Carl Perkins, “Late Night
With Conan O’'Brien.”

Thursday, 11/14

* Collin Raye, “Prime Time
Country.”

* Dave Matthews Band,
“Jay Leno.”
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Hall

Continued from Page 3

TNN was launched. and he is without a
doubt one of the top leaders in the cable
networks industry. Under David’s lead-
ership, the cable networks and broadcast-
ing business will continue to flourish.”

Hall began working for Gaylord in
1966 while earning his degree from
Vanderbilt University. In 1973, he was
placed in charge of the Grand Ole Opry
House construction project. Two years
later, he was named Chief Engineer;
he was named TNN’s GM in 1983. He
has served as Sr. VP/Cable Networks
since 1993.

Hall stated, *“Tom Griscom has been
the best and the only boss [ have ever
had. I — and the rest of the company
— will truly miss him. His legacy is
monumental and something I intend to
build upon in the coming years.”

PusLisHer/CEQ: Erica Farber
Chier FinanciaL Ofricer: Bill Ferrari
Senior VP/ReseARcH & DEVELoPMENT. Dan Cole

EQITORIAL

ManacinG Eomor: Ron Rodrigues
Execurive Eoimor: Gail Mitchell
Senvior EoiTor: Don Waller
DIRECTOR/CHARTS & ForMaTS: Kevin McCabe
Music Eoitor: Steve Wonsiewicz
Format EbiTors: AC: Mike Kinosian
AERNATVE: Sky Daniels CHR: Tony Novia
Counmay: Lon Hetton NAC: Carol Archer
News/Tak: John Mainelli
Rock: Cyndee Maxwell URsan. Walt Love
DirecTor OF ResearcH SErvices: Hurricane Heeran
Associate Eomors: Jeff Axeirod, Julie Gidlow,
Adam Jacobson, Corey Levitan, Margo Ravet
AsSISTANT CHaRT DIRecToR: Anthony Acampora
AssisTAnT Eoimors: Lynn Beaudoin,
Paul Colbert, Frank Correia,
Lanetta Kimmons, Jay Levy, Tanya O’Quinn

INFORMATION SERVICES

SaLEs & MaRKeTING DIRECTOR: Jeft Gelb
Manacer: Jill Bauhs
CusTOMER SERVICE REPRESENTATIVES:
Marko Kiric, David Riley
DistrisuTion ManaGer: John Ernenputsch

DATA PROCESSING

DP/Communicanions DirecTor: Mike Onufer
CompuTer SERVICES: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Philiips,
Marjon Shabanpour, Kenton Young

CIRCULATION

Circutanon Manacen: Paige Beaver
CircuLaTion COORDINATORS: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUSLICATIONS

Hortrax Propucion: Jeff Steiman
Designer: Carl Harmon

PRODUCTION

Proouction DIRecToR: Kent Thomas
Prooucrion Manager: Roger Zumwait
Desian DIRecToR: Gary van der Steur
Associate ART DirecTor: Marilyn Frandsen
DesiGher: Tim Kummerow
GrapHics: Lucie Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

LegaL CounseL: Lise Deary
Orrice Manacer: Jacqueline Lennon
ACCOUNTING MAaNAGER: Tony Munoz
AccounTinG: Maria Abuiysa, Nalini Khan,
Magda Lizardo
Recepion: Juanita Newton, Karen Mumaw
Mai Services: Rob Sparago, Tim Waliters

BUREAUS

WasHIGTON, DC: 20207833822, FAX: 20207830260
Bureau CHier: Jeffrey Yorke
Associate Eniton: Heather Van Slooten
LEgAL CounseL: Jason Shrinsky

NasHvILLE: 615°244+8822, FAX: 61502486655
Bureau CHiEr. Lon Helton
Associate Epitor: Calvin Gilbert
Orrice ManaGEr: Ashley Selby

ADVERTISING

Los ANGELES: 310055324330, FAX: 310020348450
Vice PResiDenT/ADverTisING: Michael Atkinson
SaLes ManaGER: Henry Mowry
AoverTising Cooroivator: Nancy Hoff
Saces RepresenTanives: Missy Haffley, Kristy Reeves
AominisTRaTIVE AssisTanT: Ted Koziowski
MARKETPLACE SALES: Matt Parvis
OpporTuNITIES SALES: Dawn Garrett
WASHINGTON: 2020783+3826, FAX: 202+783°0260
Vice PresiDent/ Saies: Barry O’Brien
SaLes RepresENTATIVE: Lauren Beicher
AominsTRATIVE AsSISTanT: Shannon Weiner

NASHVILLE: 6152448822, FAX: 6152486655
DIRECTOR/SALES: Jennifer Scruggs

A Perry Corp. Company

Continued from Page 1

“There seems to be some sentiment
against accepting the ads, but I don’t
happen to agree with it,” KBLX Pres-
ident/GM Harvey Stone told R&R.
“Ifit’s legal and it’s done in proper taste,
I don’t know what’s wrong.”

Several of the managers at the sta-
tions that didn’t air the ad made the de-
cision not based on moral stance, but
for more practical reasons. “We’re go-
ing to have a spectacular fourth quarter,
and we’re really selling on rate,” said
one manager who asked not to be iden-
tified. “‘We didn’t take the spots because
the rate wasn’t good enough.”

One of the stations that reportedly
aired the spot was Infinity-owned
KYCY. But the company recently an-
nounced it no longer was giving its GMs
the option of taking hard liquor ads and
adopted a companywide ban on them.

“ have stated in the past my per-
sonal view that the broadcast media,
like print, should have the right to ad-
vertise all legal products, and Infini-
ty’s voluntary decision to refuse to ac-
cept hard liquor advertising is fully con-
sistent with that philosophy,” said In-
finity President/CEO Mel Karmazin.
“In this particular circumstance, how-
ever, Infinity happens to believe that
promoting hard liquor advertising is not
appropriate.”

Seagram, like all hard-liquor manu-
facturers, stopped advertising its prod-
ucts on the radio in 1936 and never ad-
vertised on TV — at least until earlier
this year, when Seagram ran TV ads

for Crown Royal on stations in Texas
and four other states. The current Sea-
gram radio ad also aired in seven other
markets, including Boston and Miami.

Newspapers Targeted

Aside from the alcohol issue, Fries
also announced a major initiative with
Arbitron to research the buying hab-
its of heavy newspaper advertisers.
Fries and the rest of the radio industry
have stuck a bull’s-eye on the newspa-
per industry because of the gigantic
billing advantage it holds over all lo-
cal media, despite radio’s advantage of
a larger weekly audience.

Arbitron GM Pierre Bouvard de-
scribed the enormous monies spent on
newspaper advertising, including $25
million in just the first six months of
1996 by the Nobody Beats The Wiz
electronics chain in New York City. An-
other example: $37 million by the
L.A.-area Ford dealers during the
same period.

Fries said radio needs only to take a
small fraction of newspaper’s billings
to *‘benefit enormously and increase its
billings way beyond the 7% of the $144
billion that’s spent on advertising.”

RAB Membership
Up Sharply

The RAB also announced that its
membership rolls have doubled in the
last five years. According to the last
count, 4639 stations are members,
compared to 2341 in September 1991.
Fries said radio stations representing
83% of the nation’s radio billings are
RAB members.

—

| Cook

Continued from Page 1

‘ vance us toward providing the high-
est-quality, personality-oriented
music radio in history.”

Cook told R&R, “I want to thank
Mike and Doris McVay. Along
with being my bosses for 12 1/2
years, they’ve been friends for over
20 years. It was a tough decision,
but I've had it with the traveling. 1
| worked with Ed at WHN/New

York in the late *70s and have al-
| ways considered him my mentor.

I’m thrilled to be back working with
| Ed, particularly at Westwood One.”

Over his 23-year broadcasting

career, Cook has programmed in a

| variety of market sizes and formats,

including Country outlets in Ypsi-
lanti, MI; Wheeling, WV; and Los
Angeles as well as a Miami AC sta-
tion. He joined McVay Media as a
partner and Sr. VP over 12 years
ago.
Cook will join WW1 December
1, but will continue working with
McVay Media through the end of the
year. McVay Media President Mike
McVay said his company remains
“extremely committed to Country”™;
he’s actively interviewing, looking
for the right person to succeed Cook.
In the interim, WQXK/Young-
stown PD Chuck Stevens — who
has been doing some Country con-
sulting for McVay and working with
Cook — will pick up some added
responsibilities.

Continued from Page 4

crued and unpaid interest. The offer, which expires November 26, is a re-
‘ sult of Commodore’s acquisition by Capstar Broadcasting Partners. That

deal closed last month.

‘ CD Radio Inc. (Nasdaq: CDRD) has entered a private placement agree-
ment for issuing $62.5 million in 5% delayed convertible preferred shares.
| The placement is contingent on CD Radio receiving an FCC license to

offer satellite digital radio.

" FTC Clears Deals

1 V he Federal Trade Commission has granted early antitrust clearance

The swap is valued at $70 million.

to the SFX Broadcasting/Westinghouse swap. Westinghouse is
trading its KKRW-FM/Houston for SFX’s KRLD-AM/Dallas (R&R 9/6).

In addition, the FTC cleared Spanish Broadcasting's $30 million pur-
chase of Westinghouse’s WYSY-FM/Chicago. WYSY is currently an In-

| finity station (R&R 9/6).

l Compiled from reports by the Associated Press, Dow Jones News

| Service, Reuters, United Press International, and R&R staff writers.
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Elections
Continued from Page 1

who is married, had been besieged
by accusations of homosexuality.
Among those majority members ex-
pected to seek the lead role on the
subcommittee are 73-year-old Sen.
Ted Stevens (AK), who was re-elect-
ed for a fifth term; John McCain
(AZ); and Conrad Burns (MT). Sen.
Ernest “Fritz” Hollings (D-SC),
whose term runs until 1998, remains
the ranking minority member on both
the Senate Commerce Committee
and the Communications Subcom-
mittee. Two other minority members
on the committee, John D. (Jay)

November 8, 1996 R&R ® 23

Rockefeller IV (D-WV) and John
F. Kerry (D-MA), were re-elected.
Kerry’s campaign may have been
aided by a constant barrage of on-air
support from syndicated morning
host Don Imus.

On the House side, Chairman Jack
Fields (R-TX) is retiring. Among
those vying for that chair are Rep.
Michael Oxley (R-OH), who has
served as Vice Chairman of the Tele-
communications and Finance Sub-
committee and easily won a ninth
congressional term; Billy Tauzin
(LA); and Joe Barton (TX). Rep.Ed
Markey (D-MA) is expected to re-
tain his position as ranking minority
member.

Ted Stevens (R-AK)

John McCain (R-AZ)

Conrad Burns (R-MT)

Slade Gorton (R-WA)

Trent Lott (R-MS)

John Ashcroft (R-MO)

Kay Bailey Hutchison (R-TX)
Spencer Abraham (R-MI)

Ernest Hollings (D-SC)

Daniel Inouye (D-Hl)
Wendell Ford (D-KY)
James Exon (D-NE)

John D. Rockefeller (D-WV)
John Kerry (D-MA)

John Breax (D-LA)

Richard Bryan (D-NV)
Byron Dorgan (D-ND)

Ron Wyden (D-OR)

Thomas Bliley (R-VA)
John Dingell (D-MI)

Jack Fields (R-TX), Chairman

Carlos Moorhead (R-CA)
Billy Tauzin (R-LA)
Dan Schaefer (R-CO)
Joe Barton (R-TX)
Dennis Hastert (R-1L)
Cliff Stearns (R-FL)
Bill Paxon (R-NY)
Paul Gillmor (R-OH)
Scott Klug (R-WI)
Chris Cox (R-CA)
Nathan Deal (R-GA)
Dan Frisa (R-NY)
Rick White (R-WA)
Tom Coburn (R-OK)

Ed Markey (D-MA) Ranking
Ralph Hall (D-TX)

John Bryant (D-TX)
Rick Boucher (D-VA)
Gerry Studds (D-MA)
Bart Gordon (D-TN)
Elizabeth Furse (D-OR)
Bobby Rush (D-IL)
Anna Eshoo (D-CA)
Ron Klink (D-PA)
Cardiss Collins (D-1L)
Bill Richardson (D-NM)
Elliot Engel (D-NY)

Michael Oxley (R-OH), Vice Chair

Senate Communicatiuns Subcommittee

Majority Members
Larry Pressler (R-SD)(Chairman)

Minority Members

N/A = not up for election

House Telecommunications
and Finance Subcommittee

Ex Officio Members

Majority Members

Minority Members

* as of 3am EST, 11/6

Defeated
Re-elected
N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A
(Ranking)
N/A

N/A
Retiring
Re-elected
Re-elected
N/A

N/A

N/A

N/A

Re-elected
Re-elected

Retiring
Re-elected
Retiring
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Re-elected
Defeated
lLeading *
Re-elected

Re-elected
Re-elected
Retired
Re-elected
Retiring
Re-elected
lLeading *
Re-elected
Re-elected
Re-elected
Retiring
Re-elected
Re-elected

EARNINGS

Continued from Page 8

cash flow for third quarter ending
September 30, 1996.

The company reported earings
of $1.3 million (14 cents) on reve-
nues of $7.1 million, & 62% jurip
from third-quarter 1995 eamnings of

| ers of its common stock and Class

$665,000 {10 cents) on revenues of
$5.7 miilion,

Cash flow was up 62% to $2.1 mil-
lion from $1.3 million during the
same period in 1995,

Per share eamings have been ad-
justed to reflect the company's two-
for-one stock dividend paid to hoid-

A common stock.
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Her first single made radio history
as the most played song of all
time. Ready for the second?

thout

the new single and video from the
gold debut album NOW IN A MINUTE

I

Produced by Additional
Kevin Killen Production and PURE
EL Mix by Arma Andon
Donna Lewis Jonathan and
"Most” Davis Steve fargholi

Personal
Representation:
Martin Harris

Management:

EARLY BELIEVERS:

KDWB KLLC STARSD
WFLZ KHHT WVKS
WXKB WHOT WPST

IMPACTING 11/11!

The Hearing Aid. Call 1-900-Atiantic for a quick music tune-up. Only $1 per call. Undzr 18 get parent's permission.
Touchtone phone required. Atlantic Records, NY, NY (212)399-4433 surf atlantic: http://www.atlantic-records.com
MIM[ ATLANTIC GROUP © 1996 ATLANTIC RECORDING CORP. A TIME WARNER COMPANY

zp10]

—

STREET TALK.

EMI’s Lopes, Lava’s DeLong Relocate

MI VP/West Coast Promo Chris Lopes

segues to Mercury as VP/West Coast

Pop Promo, EMI Nat'l Dir./Alternative &
AAA Promo Mike Abbattista moves to Walter
Yetnikoff’s new VelVel label as VP/Promo, and
EMi Nat'l Promo/Chicago Gary Triozzi exits.
No official word on Triozzi’s next stop, but ST
hears he has a certain craving.

Meanwhile, former Lava Sr. VP/Promo
Valerie Delong segues to similar duties at
Enclave, beginning November 11. Following
her from Lava are former Nat'l AAA Promo
Dara Kravitz — who'll become Enclave’s New
York regional — and Delong’s right arm, J.J.
Grossman. Delong tells ST she’s looking to
fill her No. 2 slot as well as regional posts in
Atlanta, Dallas, and L.A.

Is Heftel’s winning bid for KSCA/L.A.
closer to $120 million than the previously
rumored $110 million? And ... is the deal not
being announced yet due to the recent Wall
Street shakeup of some radio stocks?

Ex-WHTZ/NY PD Steve Kingston —
who’s been embroiled in a lawsuit with former
employer Shamrock Broadcasting (and new
owner Chancellor Broadcasting), which
sought to extend his non-compete — reported
to work as PD of crosstown WXRK at 12:01am
Friday (11/1).

Kingston’s attorney, Mitchell Mandell, told
ST that the judge denied Shamrock’s motion to
extend his restrictive covenant for another five
months in its entirety — especially the
argument that Kingston had admitted to any
acts of wrongdoing. Mandell noted that
Shamrock may continue to proceed against

Rumors

* Will former WPGC-AM PD Damon Williams be-
come the new PD at crosstown WKYS?

¢ Is KBEQ/KC wakeup artist Randy Miller being
heavily courted to return to momings at his alma
mater, WZGC/Atlanta?

s |Is former KSOL/SF and WERQ/Baltimore PD
Russ Allen having discussions regarding an open
programming gig that's south of the border?

s Is Monitor Publisher Michael Ellis aboutthisclose
to accepting an A&R gig with new start-up label
Crave?

Kingston for monetary damages, but would first
have to prove he'd engaged in any form of
wrongdoing.

Shamrock attorney Matt Liebowitz was
unavailable for comment.

Former WB (and MCA) VP/GM Jazz &
Progressive Music Ricky Schultz relaunches
Zebra Records, a “smooth jazz” label.

After nearly seven years with the station,
WXTB/Tampa OM Greg Mull resigns, citing
philosophical differences. Mull — who was also
OM of Classic Rock sister WTBT — was
named PD of WXTB in January 1990 when the
station changed format from Classic Rock
WKRL to Active Rock. Previously, he'd been a
consultant with the Research Group as well as
PD of WRXK/Ft. Myers.

KZLA/L.A. afternoon driver Bob Coburn
segues to crosstown Classic Rocker KCBS-FM.
Southland radio vet/*Country Connection”
syndicated TV host/KZLA parttimer Bob
Harvey takes Coburn’s afternoon slot. New
KZLA weekender is Marina Wilson.

A smoking console in Howard Stern’s
studio Tuesday morning (11/5) sent the gang
bailing as Stern yelled, “Fire!” — then broke to a
commercial. No sooner was the console fixed
than a local TV news crew appeared in the
lobby requesting an interview. They had heard
Stern was fired.

Well ... Stern and crew had been talking
about the New York Post’s speculation that
Westinghouse will drop their show when the
Infinity merger is complete.

KLSX/L.A. hired President Clinton’s
brother, Roger Clinton, to host the behind-the-
scenes Election Day coverage the Talk outlet
called “Political Indecision.”

Condolences to the family and friends of
veteran WGY/Albany air talent Paul Cassidy,
who passed away from complications suffered
in the midst of heart surgery on October 30.

Condolences to the family and friends of

Continued on Page 26

KISS-FM/Tampa

B104/Allentown

KXXY-KTST/Oklahoma City

U WUEJDL

WAWW americanrachohistory com —

“Flexible, High-Tech And Easy To Use”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.
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METALLICA
“Hexro of the Day”

! WRQK/Canton &%
NE w WZST/Chattanooga & i 7"
KHTQ/Spokane
WRFY/Reading
WHOT/Youngstown

and more

NEW: WLVY

TRACY CHAPMAN
“Smoke and Ashes”
New This Week:
WZIJM/Cleveland WRHT/Greenville

WSSX/Charleston WKZW/Peoria
WDCG/Raleigh KKRD/Wichita
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STREET TALK.-

Continued from Page 24

longtime Boston broadcaster/current WBZ-
AM weekender Norm Nathan, who passed
away October 29 at age 70.

And ... condolences to the family and
friends of WSPK/Poughkeepsie, NY swing-
shifter Bret Alan, who was killed in a car
crash on November 2.

Congratulations to KIIS/L.A. Prez/GM
Roy Laughlin and Rick Dees co-host Ellen
K, who were married last Saturday (11/2).

Get-well wishes to R&R Urban Editor
Walt Love, who'’s currently recovering from
major surgery. Please send all cards and
letters to R&R’s home office in Century City.

Similar sentiments go out to Peggy
O’Brien — wife of R&R VP/Sales Barry
O’Brien — who’s also home recovering from
major surgery.

Rumbles

* Citadel promotes KKOB-FM/Albuquerque PD
John Forsythe to OM and moves duopoly partner
KMGA PD Mike Parsons into the KKOB PD post.

* WABB/Mobile morning drive co-host Wayne
Coy becomes PD.

* Hot AC WCSO (The Ocean)/Portland, ME
segued to CHR on Friday (11/1). Tim Moore re-
mains PD of WCSO and sister WHOM. Meridith
does mornings, Jeff Parsons handles afternoons,
Jeremy Daniels tackles MD/nights,-and Mike Ad-
ams is the new overnighter.

* UC WXYV/Baltimore MD Lorenzo “Ice Tea”
Thomas is promoted to APD.

* KHTY/Santa Barbara, CA PD Damion Young
adds programming duties at sister KIST.

* WQKK/Johnstown & WQWK/State College,
PA interim PD Pat Urban cops the official PD nod.

* After spending the past 14 years as the voice
of the Baltimore Orioles, Jon Miller signs a multi-
year deal as lead play-by-play announcer for the
San Francisco Giants on KNBR-AM/SF and KTVU-
TV/SF. The Bay Area native previously called
games for the Oakland A's and Boston Red Sox.

* Despite what you read here a couple weeks
back (ST 10/15), Hot AC KMXJ/Ft. Smith, AR is
owned by Teddy Bear Communications Inc.

* KYSR/L.A. elevates parttimer Larry Morgan
to evenings.

* KIBB/L.A. welcomes ex-VH1 VJ (and former
crosstown KPWR morning co-host) Patty Lotz as
morning drive co-host. Incidentally, former KYSR
weekender Gary Spears is now filling in afternoons
atKIBB.

* WXYV, WCAO, WLIF & WJFK-AM/Baitimore
Creative Services Dir. Pat Garrett resigns to con-
centrate on his voiceover business.

» Former 18-year KGON/Portland vet Bob “The
Big B.A.” Ancheta lands the afternoon drive slot
at crosstown KKRH (Earth 105).

» KGGI/Riverside midday maven/Creative Ser-
vices Dir. Picazzo exits; former KIIS/L.A. swinger
Sky Walker cops the siot.
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. =J.J. Jordan joins R&R as Top 40 Editor.

<) STATION MAGAZINES i

COMPLETELY CUSTOMIZED AND LOCALIZED -« No syndication

*Database Marketing

¢ Roy Deutschman named WGRX/Baltimore GM.
* Ted Taylor becomes WDRE/Long Island PD.
* Jack Merker appointed KOGO/San Diego PD.

A4

¢ Lisa Velasquez rejoins Atlantic Records as
VP, Pop/Special Projects.

* Bob Sherwood joins Sony Software as
VP/Sound Technology.

« Jane Bartsch becomes WHLI & WKJY/Nassau-
Suffolk VP/GM.

* Jay Butler promoted to WQBH/Detroit PD.

¢ Dave Lancaster named KSSK-AM/Honolulu PD.

N4

¢ Judy Libow elevated to Atlantic Records
VP/Nat'l Promo.

¢ Brad Hunt upped to Elektra/Asylum
VP/Nat'l AOR Promo.

* Rusk promotes Houston Station Managers
Michael Packer (KTRH) and Pat Fant (KLOL) to GM.

* Leap O’ The Week: PD Stan Main goes from
WDAY-FM (Y94)/Fargo to WCMF/Rochester.

7

* Mel Karmazin elevated to Infinity Broadcasting
President.

* Al Brady Law appointed NBC O&0
VP/Programming.

= Julian Breen boosted to Greater Media
VP/Programming.

* WIFI/Philly names Don Cannon OM and
Liz Kiley PD.

* Rick Torcasso named KSLQ/St. Louis PD.

4

* Bev Mire appointed WCOZ/Boston MD.
* Cleveland Wheeler named KROY/Sacramento MD.

Records

* Arista/Nashville welcomes former MCG/Curb
Midwest regional Nathan Cruise as Mgr./Midwest Re-
gional promo, based in Chicago.

* GRP Nat'| NAC Promo Dir. Beth Lewis exits.

* Kathy Eulis exits Atlantic for N2K, a multimedia
jazz company.

* Island Dallas rep Greg Stevens exits.

* A&M's SF-based alternative label offshoot Treat
And Release folds; President Andie Brokaw relocates
to A&M’s L.A. lot for A&R duties.

» Jennifer Gunderson is promoted from Universal
President Daniel Glass's Executive Asst. to Mgr./Ad-
ministration for the fabel. And ... congratulations on
her engagement to label Dir/A&R Tom Lewis.

CusTOM PUBLISHING &
MARKETING GROUP, INC.
POB 1150 ¢ JUPITER, FL 33468 1150

CEM (561)743-0548 743554
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We let Rick Dees use one
and now he won't give it back!

“Nope. No way. Forget it.
This Instant Replay is mine.”

Hey, we understand. After all, Instant Relay
puts 1,000 of his favorite noises right in front of him
— ready for instant playback. No other audio player
makes it so easy to be spontaneous and creative.
It's fast, it's easy and it’s fun.
= Check it out. One Instant Replay can store
Vi . uptol6 hours of stereo sound. That’s 16 hours
" of sound effects, spots, promos, even entire
songs — anything — and you can play any
of them back instantly just by pressing one of
50 Hot-Keys! There’s no need for a computer
and no need for training. It's self-contained
and it works right out of the box — just

push the buttons and go!

) Wi e, _ To prove
~ Tty Instant Replay Erectan

QL y how Instant

Replay can make
your station better, you can Test Drive
one with no obligation! Call us now for
. free overnight delivery of your Test Drive
unit. And like Rick Dees, once you get
your hands on Instant Replay you
won't want to give it back either.

Transfer one cut or one Print hard copy Store up to 16 hours
thousand between machines stored cuts so you always of CD-quality digital
using the D-NET high-speed know what's where! audio on Instant Replay's

digital audio network. internal hard disk.

S WS SN e : "
e i (W VWY e e | | %W’W ﬁ

PROFESSIONAL DIGITAL AUDIO

5321 Sterling Center Drive @ Westlake Village, CA 91361
(818) 991-0360 « fax (818) 991-1360 © http.//www.360systems.com

If you're a call-letter station, you can try Instant Replay for 10 days with no obligation. If you decide to buy Instant Replay, we'll make
------ arrangements through one of our authorized dealers. Offer good in the continental US only. Offer expires December 31, 1996.

*Suggested retail prices: $2995 for 4 hours of storage; $3495 for 8 hours of storage and $3995 for 16 hours of storage.

360 Systems Instant Replay is a registered trademark of 360 Systems. ©1996 360 Systems.
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STEVE WONSIEWICZ

Dealing With Debuts

[ Industry consensus: it's not where you start but where you finish

Where an album debuts in national sales is important, no
doubt. But radio is more interested in how an album sells in
subsequent weeks when determining how important it may be

to its individual market.

The core fan base of an estab-
lished artist will often run out and
buy an album during its first week
in the stores. Programmers say this
phenomenon is even more pro-
nounced in music that appeals to
young consumers and especially in
the more polarized genres. But the
longer the sales maintain, the bet-
ter the odds that people are buying
the CD for more than just the first
single’s airplay.

With the crucial fourth quarter in
full swing, retail activity is being
heavily watched by both industries.
First-week chart debuts and open-
ing piece counts are often leading
indicators. Many people on the
front line at music retail are well
aware that opening-week releases
are in fierce competition with an
ever-increasing supply of entertain-
ment choices.

Who’s Buying?

Notes CHR/Pop WHTZ (ZlOO)/
New York PD g z
Tom Poleman,
“There’s a big
difference be-
tween a record
that sits at No. |
week after week [
in my market and [
one that spikes at }:
No. 1 and then [
really falls off. If [
[the latter hap- B
pens], it’s obvi-
ous the fan base
or the younger demos are buying the
record rather than mainstream
America. So I become skeptical
thatit’s a Z100 record. Sure it’s im-
portant to play records that have
high sales, but we’re still going to
fall back on the songs that test well
in callout.”

Poleman relies on debut sales to
gauge his audience’s passion for
certain styles of music. “For exam-
ple, a lot of the alternative artists
aren’t doing as well as they used to,
which is a reflection of people’s
tastes shifting back to the main-
stream.”

Pointing to Journey’s strong
opening-week debut, Poleman says
sales also can be used to see how
well telephone requests match up
with units scanned. “I’ll admit it. I
was skeptical and gun-shy about the
[Journey] record for a long time.
But when you see the level of sales,
how the phones continue to light up
and see the research come back —
well, it’s definitely made me a be-
liever. There is something going on
with the band. It certainly defies
people’s perceptions of what CHR
has been. We all thought those

Tom Poleman

bands were over, but the masses are
telling us those are legitimate
records after all.”

CHR/Rhythmic WPGC/Wash-
ington PD Jay Stevens agrees
that evaluating ¢
sales after the
first week is a
better barometer |
of audience pas-
sion. “lt tells
you if it’s real,”
he says, citing
the success story
at radio and re-
tail with Keith #
Sweat’s new al-
bum. “If any-
thing, that level
of sales makes me want to stay
with the record even longer. It also
tells me there’s depth to the project
and that I should look for other cuts.
We do that all the time. When
there’s a big-selling album we im-
mediately go after one or two album
cuts we think people will be into.”

Nevertheless, first-week sales
still prove invaluable. “On New
Edition’s new album we watched
debut sales because we were so far
out in front that initially the only
thing we had to go on was requests.
When we played ‘Hit Me Off’ the
phones blew up. Once it went on
sale we were very curious to see if
it was telephone hype or real. And
the sales have shown that it’s very-
real.”

Both programmers agree that
sales is only one factor in the pro-
gramming mix for deciding what
gets played. Says Poleman, “We
usually don’t drop a record because
itisn’t selling. We give it a fair ro-
tation and run it through callout be-
fore we make a decision.”

Labels: Debuts Reign

On the label side, for better or
worse, the new :
reality is that de-
but numbers still
make headlines
and news fodder
for the consumer
media. The in-
herent risk is that
if sales don’t
meet expecta-
tions, the album
is perceived as S
tainted in some Bob Catania
respects. That’s especially true if
the previous album was platinum-
plus.

The strategy with major releases
is to front-load the project — go
with a more commercial single and
do everything possible to convince
the public that the album is a must-

Jay Stevens

buy the first week out. As a result,
marketing may win out over art
when it comes to choosing a first
single. Balancing art and commerce
has become even trickier. Com-
ments Geffen Head/Promotion Bob
Catania, “Record companies know
that on a highly anticipated project
or a genre-specific album the record
is going to debut strong and that
there’s going to be a drop-off. The
big challenge is how to manage that
drop in people’s minds.”

Point well taken. For instance,
Metallica’s star-making machinery
was in high gear earlier this year. It
was damn near impossible not to see,
hear, or read about the band and its
new album. With other more recent
releases from major acts, the public-
ity and marketing efforts were more
background than foreground.

“You can pretty much control the
first week as far as telling people
the record’s out there,” says Cata-

If anything, that level of sales makes me want
to stay with the record even longer. It also tells
me there’s depth to the project and that |
should look for other cuts. We do that

all the time.
— Jay Stevens

nia. “But you can’t stop a fan from
buying it the first week out in order
to stagger the sales over several
weeks and make it look more con-
sistent. We all need to have as many
elements as possible in place.”

Are some bands being hurt because
they don’t want to do videos, tour, or
press? That could be. “But you have
to give the label a chance to work the
album and run it through its paces,”
says Catania. “People often times
judge things too quickly.”

‘Rolling Averages’

When it comes to radio, however,
Catania says sharp programmers “see
sales more in terms of rolling aver-
ages” than isolated events. “If radio
has a hit song on its hands based on
requests or callout, declining sales is
not going to be an issue. They are so
focused demographically that sales
don’t mean much unless the artist is
specific to their demo.”

Zoo Entertainment VP/Promotion
Ray Gmeiner, fresh off some eye-
popping opening weeks at retail with
Tool’s new Aenima album, admits the
sales game “can be a double-edged
sword” when it comes to dealing with
radio. “Onone hand they relmpressed
with a big debut. g
On the other hand
you have doubters
who hope to see
you fall on your
face the second
week.”

Gmeiner adds,
however, that sales
are more of an is-
sue with program-
mers who aren’t
already on the
record. “It’s usually the people who
are looking for an excuse not to come
aboard. With Tool we already had
about 71 of the 76 stations on R&R’s
Active Rock panel playing the single.”

PR o B

Ray Gmeiner

The Next Big Thing’s ‘Next Big Thing’:

Following Up Breakthrough LPs

This year we’ve seen big releas-
es by Hootie & The Blowfish,
Sheryl Crow, Counting Crows,
Bush and others. Each of these big-
name artists has in common a re-
cent break-
through and a
world of music
lovers watching
to see if they can
do it again.
What challenges
do labels and
programmers
tackle when tak-
ing on the privi-
leged yet some-
what daunting
task of working
with the Next Big Thing’s ...
big thing?

Kelly Mills

next

No Expectations?

After going platinum six times
over with Sheryl Crow and five
times with Soundgarden, A&M Sr.
VP/Promotion Rick Stone assess-
es the expectation factor: “The re-
tail market right now is a bit fragile
for us to have expectations to the
same degree as when their previous
records were released. I don’t think
we have to go around about how
many retail stores we’ve lost or how
discerning the American consumer
has become. You have to have some
sort of goals, but [you can’t] get im-
mediately disappointed if they're
not fulfilled.”

Adds A&M VP/Marketing Kelly
Mills, “In Sheryl Crow’s case,
when we heard the album, we
knew we didn’t need to make a big
statement: ‘Sheryl Crow’s big fol-
low-up to her multiplatinum,

* The
‘Listen to the

LX)

Grammy award-winning...
statement was,
record, the music is so strong.

Geffen Head/Rock Promotion
Alan Oreman experienced similar

Alan Oreman Danny Ostrow
numbers with the success of the de-
but Counting Crows release.
Looking at the possibilities for the
band’s second, he explains, “Ob-
viously this album was eagerly an-
ticipated. The sophomore effort is
always critical. But sometimes it’s
like a double-edged sword. It’s
looked at in a way almost where
people want it to fail. They’re less
likely to sing its praises and they
take a wait-and-see attitude. Per-
sonally, I like this record better
than the last one.”

Trauma VP/Promotion Danny
Ostrow describes how the compa-
ny revised its plans after receiving
Bush’s “Razor Blade Suitcase” al-
bum so soon: “Conventional wis-
dom was that the album wouldn’t
come out until next year. Maybe
we would come with a first-quar-
ter release, certainly not Thanks-
giving. So we took the finished al-
bum to major programmers, lis-
tened to what they had to say, and

VTAVIVATV AP 1 8 A1 =1 A (02 1R 1 B=101 0181101 AVA{0100N

By Jay J. Levy

based on our gut and their feedback,
we made a decision to rush-release
this project to make deadlines for a
Thanksgiving in-store. The chal-
lenge was making sure the public
knew there was a new Bush album
and not just dropping it on them.”

Programmers’ P.O.V.

Of course, once the music is out
there, it’s up to the programmers.
How do they generally approach fol-
low-ups to breakthrough projects?

Rock WRCX/Chicago PD Dave
Richards says, “Sometimes the first
album is so super-huge that the fol-
low-up will probably never compete.
If [the next one] is below par, it’s just
one less programming tool we have.
[But] we’ve seen plenty of research
show that the audience wants to hear
new music from established artists.
They want to hear that follow-up.”

CHR KRBE/Houston PD John
Peake notes that “it seems more and
more now that when an artist has a
big first effort, the first single from
the second album generally tends to
not be the biggest cut. The second
or third singles are the real hits. Of
course, at radio, we’d rather have the
hit right off the bat.”

Obviously radio wants the hit,
just as record companies want the
sales. But most involved seem to
be favoring the “wait and see” ap-
proach. Rick Stone sums it up:
“We constantly have to go where
the music takes us. There’s no set
pattern anymore. Because this
one did this doesn’t mean that
one’s going to do that. It just
means you’ve got to be sharp ev-
ery minute you're out there.
You’ve got to be sharp.”

IFENE T i
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Timing, they say, is everything.
But a couple of key adds can’t
hurt.

After debuting last week at Ac-
tive Rock, Slash/Warner Bros.
Failure has begun making moves
on the Alternative scene with adds
1 at KROGQ/Los Angeles, KNDD/

Seattle, and KPNT/St. Louis.

The track’s more mainstream.
straight-ahead rock sound is one of
its drawing cards. “We play hits and
we’re a Rock station,” says Worden
“That’s first and foremost. Many of
the hit songs from bands like Cake,
311, and Beck have a much differ-

- PR TE o . Awra Lo~
ent sound. 1f we only played those—

records we wouldn’t do nearly as

Failure

well [in the ratings].
We constantly need
records like ‘Stuck On
{ You" to give us bal-
ance. That’s why
they’re so essential to
KROQ and why they
sound so great on the
air.”

Nevertheless, 1t
was Active Rock that
first embraced the
song. According to
Warner Bros. Dir./Na-
tional Rock Promotion
Dave Lombardi, set-
up for the project be-
gan as far back as sum-
mer, giving program-
mers time to live with

That’s on top of growing airplay
at Active Rock, where the track
is receiving airplay at such ma-
jor market outlets as KEGL/Dal-
las, WZTA/Miami, and KUPD/
Phoenix.

One big believer in the veteran
Los Angeles-based band — led by
Greg Edwards and Ken Andrews
— is KROQ MD Lisa Worden.
“This will probably go down as one
of my favorite albums of the year,”
she says. “We’ve all known about
them for years and this time they’ve
broken through because they ve
made a great record.”

the album and solicit
opinions. The consensus was “Stuck
On You,” which was fine with the
Bunny. Warner Bros. also wanted to
make sure enough superstar product
cleared at radio.

“So many times record companies,
us included, pick image tracks to start
off with,” says Lombardi. “But with
all the competition and traffic, even
at our own company, you don’t al-
ways get a second chance. We want-
ed to come with a strong, across-the-
board track that we felt would open
up at Active Rock and then cross to
Alternative. which thankfully is what
happened.”

MONIFAH MADNESS — Marking the gold certification of Monifah’s “You” sin-
gle recently were (I-r) Universal Records Sr. Dir/Black Music Promotion Michael
Horton, Uptown Records Sr. VP/GM Charles Warfield, Universal President/Black
Music Jean Riggins, Uptown President Heavy D, Monifah, Uptown VP Lewis
Tucker, and Universal President Daniel Glass and VP/Sales Marc Offenbach.

Active Rock, Alternative ‘Stuck On’ New Failure

While Alternative gets more than
its fair share of media attention,
Lombardi agrees the time is ripe for
rock bands. “With Alternative start-
ing to lean more rhythmic, bands
like Failure are coming up with sol-
id, accessible rock songs. Active
Rock stations are looking {or bands
they’ll be able to play for a few
years and that they can own.”

Failure’s third album, the 17-
song “Fantastic Planet,” was re-
leased on August {3. The band be-
gins touring with Soul Coughing in
mid-November.

CHR/Rhythmic, Urban
Devoted To Mo Thugs

Baseball season’s over, but it
looks like Bone Thugs-N-Harmo-
ny has smacked a home run at ra-
dio with “Thug Devotion,” the de-
but single from the group Mo
Thugs Family, the first project on
the Cleveland rappers’ new imprint
Mo Thugs Records. CHR/Rhyih-
mic and Urban are vibin® on the
song’s familiar, melodic rap. This
week 28 Rhythmic outlets and 63
Urban stations are reporting the
single, from the album “Mo Thugs
Family Scriptures.”

According to Urban WKYS/
Washington APD/MD Mic Fox.
“Thug Devotion™ is pulling down
major phones. “We’re playing it
all day and it’s really working. It’s
researching well with women 18-
34 and of course with the younger
demos. | think the vocal style and
arrangements are the main reasons
the song goes beyond teens and
does as well as go-go and East
Coast hip-hop in our market.”

Chaka Zulu, MD at sister sta-
tion Urban WHTA/Atlanta,
agrees, saying the single is “one of
the most requested at our station.
There are a lot of Boneheads out
there. Almost everything coming
from them goes immediately into
rotation. They have a blend of mu-
sic that’s unique to them at the mo-
ment. The lyrical content is hard-
hitting and street enough to appeal
to the kids. But the musical arrange-
ments have a sound reminiscent of
older demos.”

Zulu also says the Bone Thugs
records aren’t burned. “They aren’t
fatiguing. even the older stuff,
which we still get requests for.”

The album. which is being mar-
keted and promoted by Relativity,
was released on November 5.

Wonf to share an
opinion about this
column?¢ Call me at

(615) 244-8822 or fax
(615) 248-6655.
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Hagar Finds ‘Salvation’
On Internet

Sammy Hagar is relaunching his solo career on the Inter-
net. The former Van Halen
vocalist will bow his new
single “Salvation On Sand
Hili” on November 8 at the
Liquid Audio (http://
www.liquidaudio.com) and
Music Boulevard (http:/
www.musicblvd.com) web
sites. The song, which only
can be downloaded using Lig-
uid Audio software, is from an album Hagar hopes to re-
lease by early next year; he’s yet to announce the label.

o 22

Sammy Hagar

Slash Cuts' GWN,R —

Guns N’ Roses guitarist Slash has exited the band
in what is being billed as
an amicable split. Slash
currently is looking for a
lead singer for a new band
and will play a handful of
dates with his biues cov-
er group Bluesball.
Meanwhile, remaining
Gunners Axl Rose, Duff
Matt
Sorum are reportedly go-
ing ahead with plans fora
new album. No word yet on when it will be releasad. In
other split-up/reunion news, the original members of '80s
alterna-meisters Echo & The Bunnymen have re-formed
and plan to record a new album and then tour ... UK alter-
na-rock band the Stone Roses are officially no more. The
last original member, lead singertan Brown, said last week
that he doesn’t plan to carry the torch any longer.

McKagan, and

Slash

Rhino Bows New Velvet Songs

Velvet Underground fans take note: Rhino will include
an hour of previously unreleased music from the band as
part of its two-disc “Loaded (Fully Loaded Edition)” set. Due
in Apri, it’s an extension of the 1968 “Loaded” album (featur-
ing “Sweet Jane”) and includes outtakes, demos, and alter-
native mixes.

In other album release news, Arista has slated a Novem-
ber 12 release for “The Ultimate Dance Party 1997, a 17-
song atbum featuring such blockbuster tracks as Robert
Miles’ “Children,” Los Del Mar’s “Macarena,” Real MeCoy's
“Another Night,” and Everything But The Girl's “Missing” ...
Pavement is looking at a February 11 release for its recently
completed album, tentatively titied “Brighten The Carners.”
The 14-song set was produced by Mitch Easter (R.E.M.) ...
Jive is eyeing a February release for a new album by the
Fresh Prince (aka actor Will Smith) and DJ Jazzy Jeff (Jeff
Townes). The duo’s last al-
bum was 1993’s “Code Red.”

Tour updates: Everything
But The Girl begins its U.S.
tour in San Francisco on No-
vember 11 ... Chalk Farm
begin a slew of dates open-
ing for Better Than Ezra on
November 9in Pontiac, Ml ...
The Bodeans kick off their
U.S. tour on November 14 in
Rockford. IL.

Kudos to living blues leg-
end John Lee Hooker, who
was awarded a lifetime
achievement award from the Blues Foundation. Hocker’s
new Van Morrison-helmed album, “Don’t Look Back," is slat-
ed to drop on February 25 ... Get-well wishes to Porno For
Pyros guitarist Peter DiStefano. who recently was diagnosed
with cancer. The band has canceled the rest of its tour while
DiStefano undergoes treatment.

[ ]

John Lee Hooker

____nann amaaricanradiohistanscom.
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JOHN MAINELLI

'Tis The Season To Break Format

(1 Holidays can be a time to ‘bond’ or safely experiment

The three biggest holidays of the year create unique op-
portunities for News/Talk stations to “bond” with their audi-
ences or try new programs. Many stations break format and
run special programming on Thanksgiving, Christmas, and

New Year’s Day.

Since Christmas and New Year’s
are outside the Arbitron ratings
period, they’re not only a good
time for talk show vacations, but
a rare opportunity to try out new
talent without worrying about di-
ary-keeper reactions. I talked to
several PDs about this year’s hol-
iday programming plans. One
theme I noticed was a hesitancy
for stations to break up their morn-
ing information blocks, no matter

Non-stop music starts
at 6pm and runs
through Christmas.
Everybody records
drops for the day, and
we have only one
sponsor per hour with
news and weather
updates as needed.
We give the day off
to as many people

as possible.
—Bill Wills

At WTMJ/Milwaukee, PD
Steve Wexler keeps the morning
program the same, then runs NFL
football. In Detroit, the tradition-
al home team match consumes

WXYT-AM’s Tur-

key Day schedule.
Says PD Doug
Gondek, “We’ll
carry a Lions game
with three hours of
pre- and post-game
coverage for what
amounts to a nine-
hour foolball pack-
age.”

what day it was. The rest of the
holiday is often a different story.

To Grandma’s
House We Go

On Thanksgiving, WIBC/Indi-
anapolis not only stays with in-
formation in the morning, but PD
Jon Quick says, “We even expand
our traffic coverage because ev-
erybody’s heading for granny’s
house. We focus more on region-
al traffic than metro because so
many people travel farther than
usual that day.”

WLW/Cincinnati programmer
Bill Willis doesn’t even give him-
self Thanksgiving Day off. “I host
the normal morning show, then we
do ‘Best Of’ shows with [talk
hosts] Mike McConnell and
Gary Burbank. At night, it’s
‘Sportstalk’ as always.”

KSL/Salt
Lake City PD
Rod Arquette is also heavy into
“football, football, football” on
Thanksgiving with at least three
games planned from college and
professional teams. On the day
after, known as the busiest shop-
ping day of the year, the station
*“does mall and events coverage,
including mall parking lot reports
by traffic reporters. We also broad-
cast downtown Christmas lighting
ceremonies from Temple Square,
a long tradition on KSL.”

Recently arrived WGN-AM/
Chicage PD Mary June Rose
says she’ll take two games from
the CBS NFL schedule. WBAP/
Dallas’s Tyler Cox says every-
thing’s status quo for Thanksgiv-
ing. “No football. Nothing special.
Everything’s like always, except
for a possible talk show host sub
here and there.”

NEWS/TALK

Michael at {703) 413-8343.

Frank Raphael at (212) 4565131,

canbe reachad at (310) 278-4548,

ers are some contacts if you're looking for holi-

day programming. If you want to carry (and partici-
pate in) the second annual Westwood One Talk All-Stars
special, call Gordon Peill at (703) 413-8563. Westwood

One's NFL, Notre Dame, and bowl game packages (Rose,
Cotion, Sugar, Holiday, and Hula} are handled by Larry

*CBS has the other bowl games (Fiesta, Orange, and Sunj and
thay can be had by caliing Nick Kleman at (212} 975-6085.
-1 you wanl ABC's "Merry Chiistmas from Walt Disney World,” call

*Rogs Reagan is the ane 1o canlact about the Christmas Music
Network. His number is {813) B97-8083.
* For old-tima radic Christmas specials, Charles uhhnl:nn&ﬁm

= Focus On The Family Broadcasting, producer of just one ver:
sion of "A Christmas Carol,” is at (71 9 548-4501.

‘Classic Songs
And Carols’

Christmas and Christmas Eve are
considerably more lively and for-
mat-breaking at almost every News/
Talk station. PDs know that “talk
Junkies” who tune in for topical talk
on Christmas Day are so hooked on
the format that it’s safe to run the
risk of annoying them on just one
day, especially since that day is out
of a ratings period. Plus, it’s a
chance to reward other loyal listen-
ers with a holiday treat or two and,
in some cases, a touch of warmth
that might not ordinarily be found
in great supply on the station.

Says Cox, “We carry the three-
hour, live ‘Merry Christmas from
Walt Disney World.” We did it
even before the merger [of Capi-
tal Cities/ABC and Disney].” He
also runs the usual morning infor-
mation block “no matter what”
and several “Best Of” shows. Cox
says he’s especially proud of a
staff-produced version of Charles
Dickens’s “A Christmas Carol”
that’s complete with sound effects
and bad, but well-intentioned, act-

We expand our traffic
coverage because
everybody’s heading
for granny’s house. We
focus more on regional
traffic than metro
because so many
people travel farther

than usual that day.
~Jon Quick

ing. Does Cox play Scrooge? “No,
that’s done by a voice-character
guy we use.” WBAP s also think-
ing about airing a two-hour ver-
sion of Dickens’s work produced
by Focus On The Family Broad-
casting.

WIBC'’s Quick sends out “hun-
dreds of cassettes every year to lo-
cal and national celebrities, ask-
ing them for a holiday thought or
Christmas memory.” Quick says

Continued on Page 32

and work.

Available Saturdays 10 a.m.-12 Noon (ET), Satcom C-5,
Transponder 23, SEDAT Channel 56

Today, less than 10% of the U.S. workforce represents the traditional family, with father at
work and mother at home with the kids. That means issues like child care, stress, burnout,
time-management, even elder care are more critical than ever. In addition to making one’s
home-life more complex, these issues can have a dramatic impact on workplace performance.
Work & Family from The Wall Street Journal® is the new talk radio program that offers true
insight and sound advice on these important topics. Best of all, it’s hosted by Sue
Shellenberger, the creator and writer of the popular Journal column.

For more information on this truly relevant program featuring Sue Shellenbarger—the country’s
foremost expert—call Nancy Abramson, Marketing Manager, at 1-800-828-6397.

A radio program that really hits home...

SUE SHELLENBARGER'S

WoR

e

FROM THE WALL STREET JOURNAL

Real-life solutions
to real-world problems.

©1996 Dow Jones & Company, Inc. All rights reserved. The Wall Street Journal
and Work & Family are registered marks of Dow jones & Company, Inc.

*Bureau of Labor Statistics

........
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’ sT Anniversqu
On The Air:

One year in national syndication.
On locally over 5 years. She’s a seasoned pro!

Incredible, huh? Okay - it’s actually only 114 affiliates
but the number 200 looked too good in headlines,
don’t you think?

Full Hours!

No exaggerations here! Expanding to 3 hours
January 5th! Take 2 or 3 hours. Of course, if you lake

0 : e ; all three, Kim will help you solve your GM's computer
@ “She’s fun, entertaining and appeals to techies and problems once in a while and you can take the credit!

novices alike. We’ll add the 3rd hour in January!” If you are the GM - Kim may give you her home
-Tom Clendening. PD. KIRO Seattle phone number!

@ “Kim Komando is a hit! WTMA's Saturday morning
ratings are significantly higher with all age groups!”
-High Jett. GM. WTMA Charleston. SC

-

Here’s what top
Talk Stations are saying...

From only three to over 110 stations in just one year!
The Kim Komando Show is a broadcast success story!
Kim and WestStar TalkRadio have taken a “niche” program
and made it appeal to a wide audience of both men and
women. How? Look and listen for yourself. She’s no geek.
And each weekend she proves that computer users don't
® “Up, fun and entertaining. We love the show!” have to be either! Especially strong in the 25 to 54 demos!

-Rick Patton, PD. WJJD Chicago Call Scott Duffy at affiliate relations today. He'll answer all
® “Response to the Kim Komando Show was instant your questions. (He'll even let you talk with Kim.) Or just
and positive for us on WTIC!” dial up the satellite and listen for yourself. Saturdays,

-Paul Dowglas. PD. WTIC Hartford 10:00 a.m. to noon, Eastern, SATCOM C5, Transponder 23,

@ “We listened to other computer shows but once SEDAT 49.
our advertisers heard Kim, they all wanted their By the way, if you think the show’s appeal is too narrow or computers

names associated with her show and nobody else!” are just a passing fad, ask yourself why almost every major national
 dexandenCotaar Saes Marier television advertiser, every major motion picture, Fortune 500 companies

WTOB Wenston-Salem, NC and most of your broadcasting competitors all have an Internet home page.

@ “Kim is smart, entertaining and compelling radio
personality. Not only is it a great computer show -
it's a great radio show!”

-John Quick, PD, WIBC Indianapolis

@ “It’s contemporary, it's hip and entertaining as
opposed to other computer shows hosted by
geeks!” -Andy Verra, PD.KTMS Santa Barbara, CA

@ “Combine the best of Bill Gates, Howard Stern,
Ralph Nader, Dear Abby and Marilyn Monroe and
you've got Kim Komando!”

-Ted Leorsis, President. America Online

WestStar TalkRadio Network

http://www.komando.com or http://www.weststar.com
America Online - Keyword KOMANDO

=AM kicantadio hister-com e
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'Tis The Season To Break Format

Continued from Page 30

the tapes have been returned with
messages from former Indianap-
olis residents such as David Let-
terman and Jane Pauley. Quick
says WIBC drops in classic holi-
day music before Christmas and
“goes nonstop on Christmas Eve
and Day, which is a long-standing
tradition for the station. We go for

@

No football. Nothing
special. Everything’s
like always, except for
a possible talk show
host sub here

and there.
—Tyler Cox

73

classic songs and carols by peo-
ple such as Bing Crosby, not more
modern versions from, say, Glen
Campbell or Aretha Franklin.”
This allows Quick to let as many
people as possible take Christmas
Day off.

WLW listeners will hear after-
noon host Burbank do his annual
special featuring characters he cre-
ates starting at 3pm on December
24. PD Bill Wills says, “Non-stop
music starts at 6pm and runs
through Christmas Day. Every-
body records drops for the day,
and we have only one sponsor per
hour with news and weather up-
dates as needed. We give the day
off to as many people as possible.”

Wexler uses Christmas as “an
opportunity to try out the bench
along with some of the regular talk

hosts who prefer to work on
Christmas. We also play a lot of
traditional and contemporary hol-
iday music during middays, and
we’ll probably have a college foot-
ball game later on.”

KSL is jam-packed with special
programming on Christmas. Says
Arquette, “We’re the corporate
sponsor of a two-hour Utah Sym-
phony concert. We also air Christ-
mas carols by the Mormon Taber-
nacle Choir, a version of ‘The
Messiah’ by the Oratoria Society,
Midnight Mass from the Catholic
Cathedral, and holiday program-
ming from the Christmas Music
Network. After news in the morn-
ing, which we do 365 days a year,
the rest of the day is all special
programming.”

Christmas Music Network, in-
cidentally, now includes News/
Talk in its three market-exclusive
formats. The other two are AC and
Oldies. The News/Talk edition,
available by barter except in the
smallest markets, includes “brief
holiday factoids” with traditional
and contemporary favorites hav-
ing an “adult appeal.” There are
optional news and local spot win-
dows in each of the 18 (required
minimum) to 32 hours of program-
ming.

ABC VP/Programming Frank
Raphael says most, if not all, af-
filiates get “Holiday Packs’™ that
include songs, chestnuts, drops,
and music beds that can be used
for holiday-themed commercials.
It’s a formatically organized pack-
age, kind of like one-stop shop-
ping.” Raphael says several celeb-
rities contribute to the drops and
record labels provide new as well
as traditional Christmas songs.

ABC’s three-hour broadcast from

Walt Disney World is available on
barter to other stations if ABC affil-
iates pass on it. Raphael also says
the network no longer does Mrs.
Bush’s “Storytime,” not “even by
Mrs. Clinton, Mrs. Dole, or Mrs.
Perot.”

When [ was aPD, I got a lot of
positive feedback from running a
series of old-time radio Christmas
specials. Charles Michelson &
Sons makes 12 half-hours avail-
able for areasonable fee. They in-
clude Christmas shows by Jack
Benny, Burns & Allen, and oth-
ers. Even a Christmas edition of
“Dragnet” is included.

@

We use Christmas as
an opportunity to try
out the bench along
with some of the
regular talk hosts who
prefer to work. We
also play a lot of
traditional and
contemporary holiday

music during middays.
—Steve Wexler

New Year’s News

On New Year’s Day, several sta-
tions contribute to and air the four-
hour “Westwood One Talk All-
Stars,” which features talk show
hosts’ views on the issues of the
past year. WBAP, among others,
carries the show along with year-
enders produced by ABC News.

Led by the “Cigar General,” SMOKE THIS! celebrates
the cigar resurgence in a lively, fast paced, downright
entertaining format. It's your chance to generate
big nontraditional revenues at the high rates you've
only dreamed about on the weekends. :

In other words, it's smokin’!

For market availability call Victoria Miller at (813) 579-3323,
Satcom C-5, Transponder 23, SEDAT Channel 49

wovw Aamericanradiohistory com

LARRY, LONDON’S BRITCHES NOT FALLING DOWN — KQSB/San-
ta Barbara, CA’s talk host London Fields gives Larry King a run for his
money ... at least in suspenders.

Those include special editions of
Hugh Downs’s “Perspective” and
“World News This Week” —
which becomes “World News This
Year.” Raphael says ABC also has
several sports year-enders, as well
as annual news and sports actual-
ity feeds and features, available
for affiliates.

Elsewhere on New Year’s Day,
football is pretty much what’s hap-
pening on News/Talk radio — it’s
one last chance to give people a
day off before the winter ratings
period kicks in. CBS’s Frank
Murphy says the network will
carry its usual roster of NFL and
bowl games. NFL games are only
available to stations that carried
the regular-season package. Mur-
phy doesn’t allow “cherry-picking”
during the holidays.

KSL will take up to three bowl
games, along with locally produced
year-end programs. WTMJ’s Wex-
ler says he’ll carry “as many bowl
games as I can.” Wexler’s hoping
the Wisconsin Badgers will be in
one of them, but says he’s not too
optimistic.

WLW’s Wills is also looking at
the bowl game schedule and ex-
pects to carry the University of
Cincinnati Bearcats NCAA bas-
ketball games. But before the sta-
tion bids farewell to 1996, it will
once again air “Goofy Loops,” a
five-hour montage of comedy
cuts, gag songs, famous movie
lines, and “Monty Python” bits.

John Mainelli’s e-mail address is
JPMain®@aol.com.

Photo Finish

amamber the old saying,

“A picture s worth a thouw-

- -zand words?” Well, 1'd fike you
o help me prove that point. Just
send along photos (black &
whits or color) of your fatest pro-
motians, n-studio guest vists,
etc. and wa'll go from there. Di-
rect your best shots o ma oo
Gall Mitchell at R&R, 10100
Santa Monica Boulavard, Fifth

| Floos, Los Angeles, GA 90067.

Saturdays 12NOON to 2PM (ET)


www.americanradiohistory.com

L2 3

November 8, 1996 R&R ® 33

L5

CALVIN GILBERT

Promotions With A Holiday Touch

[0 Format mixes demolished fruitcakes, Arizona blizzard with serious endeavors

The holiday season is a time to be jolly. Butit’s also a time

to spread goodwill throughout the community. In the midst of

dusting off holiday favorites like “Jingle Bell Rock,” Oldies
radio takes to the streets to touch listeners’ lives. Most Oldies
holiday promotions aren’t remarkably different from those
adopted by other formats. However, astute broadcast veterans
have turned these annual promotions into a major part of local

holiday tradition.

Here’s a look at some promotions
from Christmases past and present,
beginning with a minor snowstorm
in the Arizona desert.

Extra Ice, Please

KWFM-FM/Tucson’s “White
Christmas” does not require a crafty
meteorologist.

PD Dave Kalahar explains, “We
bring in 12 tons of snow, which is ac-
tually shaved ice. The week before,
we ask the community which charity
is deserving of a white Christmas.”

The recipient is usually a chil-
dren’s charity. In recent years, the
snow has been delivered to the Ari-
zona Home for the Deaf and Blind,
the Arizona Children’s Home, and
Children’s Home Society.

“It’s a huge pile of snow,” Kala-
har says. “Obviously, in Tucson,
snow is not a normal thing unless
you go up into the mountains.”

The station secures the shaved ice
from a local company. Kalahar
notes, “They doitovernight. It takes
four or five hours, and it fills up
dump trucks. The local guy (who
owns the company] has a big heart,
so he hauls it over to the location.”

When the prize is delivered,
KWFM gets more assistance from
its sponsors, which provide cook-

e Promo Parts ~

(announced AND in the clear)

Don't just “get by” with production elements intended for someone else’s format! GOLDMINE Production Parts
have everything you need to sound as much fun between the music as you do when the jock pulls the trigger on those 45s.

s Listener Reactions |

non-payment of a utility bill during
an especially brutal winter.

After paying the bill, WMII pro-
vided beds, a Christmas meal, and
cash to make the season brighter.

Sanders and crew tape-delay the
surprise calls to each *“Christmas
Wish” recipient. “Everyone gets
very emotional,” he notes. “Idon’t
think there’s any of us who don’t

leave the control
room on the verge of
tears after talking to
these people.”

The station usu-
ally grants 10-15
wishes each year.
However, Sanders
says the station’s

ies and hot chocolate. Kalahar says,
“We usually get smashed in the face
with snowballs from the kids hang-
ing around the place. But it’s a lot
of fun and brings a lot of goodwill
to the community.”

A Wish In Cleveland

WMJI/Cleveland’s “Christmas
Wish’ has been alocal institution since
the late *80s. After asking listeners to
provide information about those ex-
periencing extreme hardships, the
WMII staff determines the greatest
need and comes to that person’s aid.

PD Denny Sanders says, “The
ones that really grab you are the ones
that involve children.” He recalls
one situation in which three young
children were forced to sleep in
blankets on the floor because their
parents couldn’t afford beds. The
situation worsened when heat to the
family’s home was disconnected for

new owner (Nation-
wide Communications) is provid-
ing additional money for the "96
“Christmas Wish” program. He
promises, “We’ll have many, many
more ‘Christmas Wishes’ awarded
this year than we have in the past.”

Baltimore Holiday
Excellence

Charity fundraising is a year-
round affair for the WQSR/Balti-
more Children’s Fund. But the hol-
iday season provides a stellar oppor-
tunity to put the money to work.

The revenues come through the
sale of WQSR promotional items,
including a cassette compilation of
song parodies produced by morning
host Steve Rouse. In addition to
sales made during cassette signings
at Jocal retail outlets, the tape is of-
fered at station-sponsored events.

PD Bill Pasha says, “Each year,
we literally distribute tens of thou-

RS R

ON A HOLIDAY ROLL — Contending that a fruitcake is a wonderfui thing
to waste, WQSR/Baltimore’s sports anchor Tom Davis (in hard hat at
right) supervises as moming show hosts Linda Sherman and Steve Fouse
put the final touches on the seasonal baked goods collected from kisten-
ers. WQSR also gets into the holiday spirit with sales of "How Fouse
Screwed Up Christmasl,” a cassette compilation of song parodies per-
formed by the personality as Stevie & The Satellites.

sands of dollars to child-oriented
charities. Two years ago, there was
a community center that was right
downtown in the inner city. They had
purchased gifts for all the children,
and somebody broke in and took
them all. We replaced those gifts.”

Noting that the fund also provides
donations to other worthy charities,
such as Toys For Tots, Pasha notes,
“We distribute as we see fit, based
on the community’s needs.

“We also do our share of silly
things,” Pasha quickly adds. “We
have traditionally made fun of peo-
ple who give fruitcakes. Last year,
we took donations of old fruitcakes
from any source we could get. For
every one of those fruitcakes, we
donated a certain amount of money
to the children’s fund. And then we
took a steamroller and proceeded to
crush them.”

Denver Draws Blood

KXKL/Denver gets an early start
on the holidays with its annual
“Thanks For Giving” blood drive,

PRODUCTION PARTS

* Birthday Greetings
* Special Weekends

which takes place a week before
Thanksgiving. Working in conjunc-
tion with the non-profit Bonfils
Blood Center, PD Chris Hoffman
says this first-year promotion was
initiated by morning show team
Kelly & Alpha.

Noting that the charity was se-
lected because of an increased need
for blood during the holiday sea-
son, Hoffman says, “People who
donate throughout the year get busy
during the holidays and forget or
don’t have time.”

For Christmas, KXKL 1s again
seeking donations of used bicy-
cles, which will be refurbished by
members of the local public trans-
portation bus drivers’ unior.. Hoff-
man says, “The union had done it
in the past, but never with a me-
dia sponsor. When we tied in with
them last year, it just went through
the roof.”

Oldies Editor Calvin Gilbert can
be reached at (615) 244-8822.

Created with oldies radio’s leading PDs and consultants, GOLDMINE is your secret weapon to protect against oldies burnout.

You get a 100 Track Kick-Off Kit and a Brand New CD Every Two Weeks!

Call Radio Today at (212)581-3962

£ RADIO TODAY
=0
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CONTEMPORARY HIT RADIO

Holiday Thought-Starters

[ Make the most of your season with music, movies, and other promotional ideas

The final weeks of the crucial fall ratings period are upon
us, and now’s a great time to become better friends with your

listeners.

Here are a few interesting holi-
day promotions as well as a look at
this year’s new holiday music and
the hottest year-end movie releases.

Contests & Promotions

¢ Ca$h, Ca$h, Ca$h — What
better way to close out the final
days of the Fall ratings than with
cash giveaways? Time Spent Lis-
tening promotions seem to be the
most popular, whether you use a
free money song, three-song
Christmas collage, or a straightfor-
ward “be the correct caller” angle.
Play up that it’s holiday cash. This
is still by far the No. 1 prize lis-
teners want to win.

estrates. This promotion really helps
build Time Spent Listening, as well
as improving your image.

* Free Holiday

Dinners — With ev-
erything else going
on for the holidays,
who has time to
cook? Caterers and
restaurants are look-
ing to take advantage
of this time of year, so

* Pay Off Credit Cards —KIIS/
L.A. recently asked listeners to fax
in copies of their bills. Every day,
KIIS would call one winner an-
nouncing the station would pay their
bills. With the holiday season rap-
idly approaching, consumers are fac-
ing deeper debts and massive inter-

otherwise indicated.

{single) (Alias/Elektra)

Christmas Album” (Columbia)
Boyz Il Men “A Boyz It Men Christmas”
{Motown)

New Holiday Season Releases

Following is a list of some new music for this year’s hol-
iday season. All releases are albums unless

Archers Of Loaf — “Assassination On X-mas Eve”

Michael Bolton “This Is The Time — The

Jimmy Buffett “Christmas Island” (MCA)

Peter Buffett “Star Of Wonder” (Hollywood)

Natalie Cole “Holly & Ivy” (Elektra/EEG)

Enya “On My Way Home" (Single) (Reprise)

Gary Hoey “Ho Ho Hoey” (Zoo)

Whitney Houston ‘The Preacher's Wife” Soundtrack
{Arista)

Boney James “Boney’s Funky Christmas” (Warner Bros.)

Patti LaBelle “This Christmas” (MCA)

Collin Raye “Christmas The Gift" {Epic)

Adam Sandler Sampler (Wamer Bros.)

Trans-Siberian Orchestra “Christmas Eve And Other Stories”
{Lava/Atiantic)

Vanessa Williams “Star Bright” (Mercury) ABC-TV special 12/1
Xscape “Christmas Without You” (Single) (So So Def/Columbia)

Compilations:

“The Best Christmas Ever” (Virgin) — Louis Armstrong, Harry Belafonte,
Nat King Cole, Ella Fitzgeraid, Lena Horne, B.B. King, Aaron Neville

“Christmas Cocktails” (Capitol) — Nat King Cole, Jackie Gleason, Peggy
Lee, Dean Martin, Lou Rawls, Nancy Wilson

“Christmas Comedy Classics II" (Priority) — Mel Blanc, Chipmunks, Jingle
Cats, Stan Freberg, Bob & Doug McKenzie, “Weird Al” Yankovic

“Holiday Heroes” (Soul Purpose} — Chi-Lites, Johnny Kemp, Graham
Parker, Mavis Staples, Bobby Womack

“Just Say Noel” (Geffen) — Beck, Elastica, Aimee Mann w/Michael Penn,
Posies, Roots, Sonic Youth, Southern Culture On The Skids, Wild
Colonials

“Merry Soulful Christmas” (MCA) — Jets, Gladys Knight & The Pips,
Patti LaBelle, Stephanie Mills, New Edition

“A MoJazz Christmas” (MoJazz) — Norman Brown, Eddie M., Ronnee
Martin, Wayman Tisdale, Pharez Whitted

“O Come All Ye Faithful: Rock 4 Choice” {Columbia) — Bush, Dance Hall
Crashers, Juliana Hatfield, Luscious Jackson, Presidents Of The U.S.A,,
Henry Rollins, Sponge

“Special Gift” (Island) — Tanya Blount, Kurtis Blow, Will Downing, Dru Hill,
Isley Brothers, Ronny Jordan, Luke, Mona Lisa, Nneka, Angela Winbush

“12 Soulful Nights Of Christmas” (So So Def/Columbia) — Faith, Chaka Khan,
K-Ci & JoJo, Gerald LeVert, Tamia

why not offer them
free exposure in exchange for free
meals? You can give your listeners
an all-frills-included Thanksgiving
meal or, even better, a free Christ-
mas/holiday party for the office
hosted by your personalities.

* We’ll Do The Shopping (and
wrapping) For You — Everyone’s
knees buckle at the mere mention
of Christmas shopping, so imagine
if someone did the shopping for
you? Your listeners send their shop-
ping lists, including the hard-to-find
toys, and the winners don’t have to
leave home! This promotion
can be packaged with retail
clients as part of the pack-
age, and you can
pay or trade for
some of the
gifts.

* Gift Certifi-
cates — Retailers
need to get the
money in the bank,
especially this time of
&/ year, and will do it at
any expense. Gift certif-
/ icates get consumers in
£

the store where consumers
spend more money. Retailers
also know many consumers
lose, or never cash in gift certif-
icates, which equals more mon-
ey in the bank. Offer to promote their
gift certificates -in return for give-
aways. It’s a clean promotion that
gives your listeners flexibility and
is as good as giving away cash. Just
make sure the certificates are inven-
toried and get to your listeners.

* Computers — Can anything
be hotter right now? The slim prof-
it margin of the computer business
depends on volume sales. Approach
computer retailers, or the manufac-
turers themselves, for computers to
give away. Make sure they’re load-
ed and that your web site is book-
marked. You can give away the
computers by giving a “Password
Of The Day” at 7:30am and award-
ing it sometime before 6pm.

* The Internet & Online
Services — The cost for an Inter-
net provider or service like Ameri-
ca Online or CompuServe adds
up. Try giving away a year’s free
service in return for free promotion.
If you can’t get with the big com-
panies, check the newspapers for
local providers. Make sure your

Fourth-Quarter Movie Openings

he end of the year is a great time to connect your sta-

tion with the hottest movies. Here’s a listing of some
highly anticipated fall films. For a more detailed listing, see
the Marketing & Promotion section in last week’s R&R.

" November 15:

“Albino Alligator’ — Matt Dillon, Faye Dunaway, Gary Sinise {Miramax)

“Fm Not Rapaport” — Walter Matthau, Ossie Davis (Gramercy)

“The Mirror Has Two Faces’ — Barbra Streisand, Jeff Bridges, Pierce
Brosnan, Mimi Rogers (directed by Streisand) (TriStar)

“The Secret Agent” — Patricia Arquette, Gerard Depardieu, Bob Hoskins
{Searchlight)

“Space Jam” — Michael Jordan, Bugs Bunny (Wamer Bros.)

“Jingle Al The Way” — Arnold Schwarzenegger, Phil Hartman, Sinbad,
James Belushi (Fox)

“Nightwatch” — Nick Nolte, Patricia Arquette, Ewan McGregor (Miramax)

“Star Trek: First Contact” — Patrick Stewart, James Cromwell {Paramount)

- November 27

“The Crucible” — Daniel Day-Lewis, Winona Rider (Fox)
“101 Dalmatians” — Glenn Close, Jeff Daniels, Joely Richardson (Disney)

: December 6
“Daylight” — Sylvester Stallone (Universal)
“The Substance Of Fire” — Sara Jessica Parker, Ron Rifkin, Timothy
Hutton (Miramax)
“Hype” — Documentary on Seattle music scene

“Citizen Ruth” — Laura Dern, Burt Reynolds, Swoosie Kurtz (Miramax)

“Jerry Maguire” — Tom Cruise (TriStar)

“Mars Attacks” — Directed by Tim Burton (Wamer Bros.)

“Rosewood” — Jon Voight, Ving Rhames (Warmer Bros.)

“Beavis And Butt-head Do America” — (Paramount)

“Ghosts Of Mississippi” — Alex Baldwin, James Woods (directed by Rob
Reiner) (Castle Rock)

“The Ice Storm” — Sigourney Weaver, Kevin Kline (Fox Searchlight)

“Marvin's Room” — Mery! Streep, Robert De Niro, Diane Keaton, Leonardo
DiCaprio (Miramax)

Penny Marshall) (Arista)

Juliette Lewis (Paramount)

{Columbia)

“My Fellow Americans” — Jack Lemmon, James Garner (Warner Bros.)
“Night Falls On Manhattan” — Andy Garcia, Richard Dreyfuss (Paramount)
“One Fine Day” — Michelle Pfieffer, George Clooney (Fox 2000)

“The Preacher’'s Wife” — Whitney Houston, Denzel Washington (directed by

“Turbulence” — Lauren Holly, Ray Liotta (MGM)
“The Evening Star” — Jack Nicholson, Shirley MacLaine, Bill Paxton,

“Evita” — Madonna, Antonio Banderas (Hollywood)

“Hamlet’ — Robin Williams, Billy Crystal (Castle Rock)

“In Love And War” — Sandra Bullock, Chris O’Donnell

“Michael” — John Travolta, Andie MacDowell, William Hurt (New Line)
“The Portrait Of A Lady” — Nicole Kidman (Gramercy)

“The People Vs. Laffy Flynt" — Courtney Love, Woody Harrelson

sales department hits them up for a
schedule, too!

* CD Grabs & Shopping Sprees
— A great grand prize would be 103
seconds in a music, grocery, or retail
store. Get some TV coverage, and
schedule it on a Thursday, which ac-
cording to Arbritron is the highest-
listening day of the week.

¢ All-Request Day — Set aside
one day after the book ends and do
an all-request day for charity. Listen-
ers pay $10 per song and donate the
money to a good cause of your
choice. Bring in extra staff to main-
tain musical control to play songs
within your format.

* Holiday Hi’s — A holiday clas-

sic. Get together with MCI, AT&T,
or another long-distance carrier and
give away free phone calls at a local
mall. Broadcast some calls on the air
so everyone can hear you bringing
loved ones together.

If you’'d like to share some pro-
motional ideas, or would like expo-
sure for your promotions, e-mail me
at tnovia@rronline.com. Fax us at
(310) 203-9763, or mail us at R&R,
10100 Santa Monica Blvd., 5th Floor,
LosAngeles, CA90067-4004. Please
remember to keep us on your press
release list!

CHR Asst. Editor Paul Colbert
contributed to this column.
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_CALLOUT AMERICA

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES NOVEMBER 8, 1996

CaLLouT AMERICA. SONQ Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of October 14-20.

ARTIST TITLE LABEL(S)

ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 4.04

NO DOUBT Spiderwebs (Trauma/Interscope)

CELINE DION It's All Coming Back To Me Now (550 Music)

DONNA LEWIS | Love You Always Forever (Atlantic)
NO DOUBT Don't Speak (Trauma/Interscope)
KEITH SWEAT Twisted (Elektra/EEG)
MERRIL BAINBRIDGE Mouth (Universal)

R. KELLY | Can't Sleep Baby (If I) (Jive)
EN VOGUE Don't Let Go (Love) (EastWestEEG)
GREASE MEGAMIX Grease Megamix (Polydor/A&M)
WALLFLOWERS 6th Avenue Heartache (/nterscope)

GHOST TOWN DJ’S My Boo (So So Det/Columbia)

QUAD CITY DJ'S C'mon ‘N Ride It... (Quadra Sound/Big Beat/Atiantic) 3.60

SHERYL CROW If It Makes You Happy (A&M)
ERIC CLAPTON Change The World (Reprise)
NEW EDITION I'm Still In Love With You (MCA)
JOURNEY When You Love A Woman (Columbia)
WONDERS That Thing You Do! (Epic)

PRIMITIVE RADIO GODS Standing Outside... (Ergo/Columbia) ~ 3.40

BECK Where It's At (DGC/Geffen)

NO MERCY Where Do You Go (Arista) B
JOHN MELLENCAMP Key West Intermezzo... (Mercury)
AMBER This Is Your Night (Tommy Boy)

BRYAN ADAMS Let's Make A Night To Remember (A&M)

DC TALK Just Between You And Me (Virgin)
HOOTIE & THE BLOWFISH Sad Caper (Atlantic)
AMANDA MARSHALL Birmingham (Epic)
WILD ORCHID At Night | Pray (RCA)

LA BOUCHE Fallin’ In Love (RCA)

CHR/POP

™ W 2w 3w
404 408 4.04
398 3.8 391 3.9
391 3.99 39 3.90
3.90 374 396 3.92
38 — — @ —
3.86 3.82 384 3.74
384 350 368 3.7
377 3.8 379 3.76
375 369 349 —
368 362 350 3.56
365 354 350 3.47
363 3.60 367 3.54
363 364 3.64
357 341 356 353
356 357 358 3.46
355 — 359 345
351 349 348 353
380 — - @ —
347 351 357
333 349 354 359
330 336 344 334
328 330 326 3.16
324 34 328 332
322 329 328 323
3.2 319 — —
315 310 — @ —
314 302 325 3.29
3.09 313 294 3.7
293 3.05 298 —

TOTAL%
FAMILIARITY

91.5%
64.0%
92.8%
93.0%
54.5%
60.8%
71.8%
70.0%
48.5%
88.0%
44.0%
65.5%
79.8%
74.3%
88.0%
39.0%
52.0%
54.8%

76.8%
48.0%
85.5%
55.0%
65.8%
54.3%
27.5%
35.3%
25.8%
27.5%
37.8%

TOTAL%
BURN

24.5%
15.5%
28.8%
28.5%

7.5%
14.3%
13.3%
16.3%

7.5%
12.5%

8.3%
16.5%
27.5%
19.8%
29.5%

8.5%
11.3%
12.0%
24.0%
13.8%
29.0%
17.3%
23.0%
13.0%

6.0%

6.8%

6.0%

8.0%
15.3%

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are
tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions
and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence, Washington. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New
Orleans, Norfolk, Orlando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix,

Portland, Salt Lake City, San Diego. Songs are removed from Callout America after 20 weeks of testing. © 1996, R&R Inc.

CaLLouTr AMERICA:

Hot Scores

By Kevivn McCABE

wo valuable pieces of information

pertaining to music retail sales ap-
pear on every CalloutAmerica song
detail report. During callout interviews,
respondents indicate whether they al-
ready own the album being tested or if
they intend to purchase it in the future.
The results are often a great cross-ref-
erence to the overall data. Lat’s look at
this week’s top five testers:

“Head Over Feet” by Alanis Moris-
sette (Maverick/Reprise) is the latest
callout champ from her 13x-platinum
album “Jagged Little Pill.” It over-
whelmingly registers the highest per-
centage of ownership of anv album in
Callout America history: 46% of this
week’s sample owns the album; anoth-
er 15% claim they plan to buy it.

“Spiderwebs’ by No Doubt (Trau-
ma/Interscope), from their double-plat-
inum “Tragic Kingdom,” ranks No. 2
in overall score. Of this week’s 400
respondents, 20% own the album and
14% are planning to purchase it. “Don’t
Speak” debuts at No. 5 with a 3.88
average estimate and is exploding in
airplay at numerous formats. It's guar-
anteed that the intent-to-purchase score
will increase as rotations soar on “‘Don’t
Speak.

“It’s All Coming BackTo Me Now™
by Celine Dion (550 Musicis the sec-
ond callout smash from “Falling Into
You" which has surpassed 5 million
units. 20% of the sample owris and 22%
are still going out to buy.

Multiformat airplay on *‘I Love You
Always Forever” by newcomer Don-
na Lewis (Atlantic) gives it the fourth-
highest overall score and a strong in-
tent to purchase: 22% of the sample is
still headed out to buy, while 17% al-
ready own “Now InA Minute”.

Detailed reports of Callout Ameri-
ca data are available to you. Reach
R&R by phone at (310) 788-1695, fax
(310) 203-9763, or e-mail
anthonyl@rronline.com.

3.88 OVERALL!

“DON'T SPEAK”

54.5% FAMILIAR!

3.83 WOMEN 18-24! HUGE IN ALL 4 REGIONS!

Tzaavh

[2)

1

RECOADS

INTERSCOPE
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CHR/POP TOP 50

= . BREAKERS.
NOVEMBER 8, 1996
[ TOTALPLAYS —————— TOTAL NO DOUBT

3w 2W W W ARTIST TITLE LABEL(S) W LW 2w w STATIONS/ADDS Don’t speak ("'auma/lnterscope)
o o 5 @ ALANIS MORISSETTE Head Over Feet (ViverckReprse) 5712 5471 5169 4863 1180 | “ppoprae e %T
> 2 2 2 GELINEDION It's All Coming Back To Mle Now (550 Music) 5638 5660 5669 5494 11811
11 13 DONNALEWIS | Love You Always Ferever (Atlantic) 5484 5814 5906 5974 119/0 AMBER
+ 4 1 @ MERRIL BAINBRIPGE Mouth (Universal) 5181 4991 4659 4290 1211 This Is Your Night (Tommy Boy)
6 s s @ KEITH SWEAT Twisted (Elektra/EEG) 4119 3999 3895 3680 96/1 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
w 1 7 @ SHERYL CROW If It Makes You Happy (A&M) 4024 3616 3198 2843  116/0 2147174 75/9 ®
s s s 1 NOMERCY Where Do You Go (Arista) 3904 3961 4125 4250 10472
2 1w s @ JOURNEY When You Love A Woman (Columbia) 3831 3554 3283 2993 1131
s 7 9 o QUADCITYDJS Cmon N Ride It (Quacka Sound/Big BeatAtiantic) 3139 3329 3476 3549  93/0
0 o w0 o JOHN MELLENCAMP Key West Infermezzo (I Saw..) (Mercury) 3033 3203 3319 3324  93/0 MOST ADDED.
19 15 13 ) ENVOGUE Don't Let Go (Love) (FastWest/EEG) 2985 2702 2409 2193 1121 ARTIST TITLE LABEL(S) ADDS
7 s nw DISHWALLA Counting Blue Cars (A&M) 2977 3160 3457 3668 890 BARBRA STREISAND & BRYAN ADAMS | Fialy... (Columbiz) 67
BREAKER (B NO DOUBT Don't Speak (Frauma/interscope) 2722 1809 954 288 118/14 | CRANBERRIES When You're Gone (/siand) 44
— w1 @ SEALFly Like An Eagle (Warner Sunset/Atlantic) 2707 2047 676 23 112/8 | GARBAGE Milk (Aimo Sounds/Geffen) 2
2 2 v @ DCTALK Just Between You And Me (Virgin) 2538 2250 1908 1547  99/3 | NO OOUBT Don't Speak (Trauma/interscope) i
% 1w © @ LABOUCHE Fallin' In Love (CA) 2454 2253 2080 1958  103/5 |- EELLY Beleve | Canfly (Jic) M

, - . . RAXTON Un-break My Heart (LaFace/Arista) 13
13 14 14 17 TONI BRAXTON You're Makin’ Me ngh (43F303/Aflsta) 2448 2687 2778 2891 69/1 TRACY CHAPMAN Smoke And Ashes (E/ektra/EEG) 13
s 12 12 1 ERIC CLAPTUN Change The World (Reprise) 2304 2768 31 66 3492 85/0 OAVE MATTHEWS BAND Crash Into Me (RCA) 13
BREAKER @ AMBER This Is Your Night (Tommy Boy) 2147 1973 1760 1672 75/9 BLACKSTREET No Diggity (/nterscope) 12
n 13 15 20  NODOUBT Spiderwebs (Trauma/Interscope) 2110 2503 2784 3033 13/2 GREASE MEGAMIX Grease Megamix (Polydor/A&M) 12
% 2 2« @) WONDERS That Thing You Do! (Epic) 1969 1810 1536 1125 75/4 ROO STEWART If We Fall In Love Tonight (Wamer Bros.) 12
— 31 2 € MADONNA You Must Love Me (Warner Bros.) 1928 1740 1465 387 102/0
% 2 2 @ GHOST TOWN DJ'S My Boo (So So Def/Columbia) 1853 1740 1650 1553  69/4
2 2 2 @ HOOTIE & THE BLOWFISH Sad Caper (Atiantic) 1842 1810 1735 1493 810 MOST;T:?SE ASEDTWL
5 18 2 25 JEWEL Who Will Save Your Soul (Atlantic) 1753 1889 2249 2697  66/0 LAY
o w u @ TONIBRAXTON Un-break My Heart (LaFace/Arista) 1740 1270 983 651 9143 | ' MEwRs IWCRERSE
6 16 1 o ALANIS MORISSETTE You Learn (Maverick/Reprise) 1642 2092 2300 2621 64/0 NO DOUBT Don't Speak (Trauma/interscope) 4913
2 % w» @ NEWEDITION 'm Still In Love With You (MCA) 1571 1539 1515 1437 8oy | SEALFly Like An Eagle (Wamer Sunse/Atiantic)  +660
w v m 2  AMANDA MARSHALL Birmingham (Epic) 1541 2010 2289 2337 650 | - KELLY!Believe | CanFly (ive) 305

TONI BRAXTON Un-break My Heart (LaFace/Arista) +470

22 2 2 %  WALLFLOWERS 6th Avenue Heartache (Interscope) 1530 1803 1932 1902 70/0 ROD STEWART If We Fall In Love Tonight (Warmer Bros,) +460
2o 2 27 un  BRYAN ADAMS Let's Make A Night To Remember (A&M) 1475 1787 1974 1996 56/1 SHERYL CROW If It Makes You Happy (A&M) +08
40 34 35 R.E.M. Bittersweet Me (Warner Bros.) 1364 1226 1099 869 8711 GREASE MEGAMIX Grease Megamix (Polydor/A&M)  +292
0 2 R. KELLY | Can't Sleep Baby (If 1) (Jive) 1268 1689 1843 2042  41/0 0C TALK Just Between You And Me (Virgin) +288
TRRPTINY PRIMITIVE RADIO GODS Standing Outside... (Ergo/Columbia) 1186 1587 1964 2439 48/0 EN VOGUE Don't Let Go (Love) (EastiWestEEG)  +283
-~ o JEWEL You Were Meant For Me (Atiantic) 1130 847 459 116 705 | JEWELYou Were Meant For Me (Atiantic) +283
% 28 % WILD ORCHID At Night | Pray (RCA) 1101 1360 1577 1591 64/1
6 n % HOOTIE & THE BLOWFISH | Go Blind (Reprise) 1065 1026 918 788  38/3 HOTTEST
2 u ¥ REPUBLICA Ready To Go (RCA) 1046 991 900 837 65/3
— s @ GREASE MEGAMIX Grease Megamix (Polydor/A&M) 1028 736 618 425 sa2 | QECURREN TS

FUN FACTORY Don't Go Away (Curb) 914 962 931 947 5000

TRACY CHAPMAN Give Me One Reason (Elektra/EEG)

|
|
0: 000: 8- 60: 089: 0= = Q

GEGGY TAH Whoever You Are (Luaka Bop/WB) 800 738 593 512 561 o
w w CRANBERRIES Free To Decide (/s/and) 68 924 1155 1542 350 |[uprones ol 0
BLACKSTREET No Diggity (/nterscope) 21 534 285 152 30/12 | COLOR ME BAOD The Earth, The Sun, The Rain (Giant)
B 42 BLUES TRAVELER But Anyway (A&M) 720 791 918 952 24/0 EVERYTHING BUT THE GIRL Missing (Atlantic)
BONE THUGS-N-HARMONY Days Of Our Livez (EastWest/EEG) 706 678 565 502 40/0 TONY RICH PROJECT Nobody Knows (LaFace/Arista)
SUSANNA HOFFS All | Want (London/Island) 683 533 376 35 59/7 MARIAH CAREY Always Be My Baby (Columbia)
SUBLIME What | Got (Gasoline Alley/MCA) 639 634 504 442 487 | LABOUCHEBeMyLower (RCA)
7 BECK Where It's At (DGC/Geffen) 632 724 733 650  46/D gﬁg;‘gg fﬂm, “Ll’lg g‘omi F(‘,g‘u’;;] gﬂggjg) mbia)
R. KELLY | Believe | Can Fly (Jive) 579 74 37 8 50/14
3 3% 45 50 MELISSA ETHERIDGE NOWhere TO GO (/S/aﬂd) 352 762 1072 1458 25/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets

awarded to songs gaining plays over the previous week. If two songs
. . arap T are tied in number of plays, the song being played on more stations i
This chart reflects airplay from October 28-November 3. Songs ranked by total plays. Highlighted songs indicate Breaker. placed first, MostIncreased Plays lste the songe with the gresicet waek.

128 CHR/Pop reporters. 126 current piaylists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. to-week ncreases in total plays. Weighted chart appears on R&R ONLINE.

WE GREASED CLINTON TOO!

R&R CHR CHART () - €@)  MOST INCREASED PLAY
Billboard Top 40 Monitor Debut 36*  #5 Greatest Gainer
Billboard Hot AC Monitor Debut 40*

MOST ADDED THIS WEEK Lalloie
Including: L

WHYI- Miami  Q102-Cincinnati .

WKSE-Buffalo WGLU-Johnstown

DID SOMEONE SAY &REASE AT THE SUPERBOWL? o N0,

ﬁ;ig««* e
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o

i
£
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MUSIC FIRST
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POP/ALTERNATIVE TOP 20

— TOTALPLAYS —

TOTAL

W TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
. € ALANIS MORISSETTE Head... (Maverick/Reprise) 6767 6565 155/2
. €@ SHERYL CROW If It Makes You Happy (A&M) 5729 5398 186/
s € NO DOUBT Don't Speak (Trauma/interscope) 5215 3999 204/15
+ @ R.E.M. Bittersweet Me (Warner Bros.) 3788 3627 179/8
s @ SUBLIME What | Got (Gasoline Alley/MCA) 3545 3541 13777
s & DISHWALLA Counting Blue Cars (A&M) 3333 3560 112/0
o @ BUSH Swallowed (Trauma/Interscope) 3192 2866 93A1
1 @ COUNTING CROWS Angels Of The Silences (DGC/Geffen) 2873 2804 102/0
7 o EELS Novocaine For The Soul (DreamWorks/Geffen) 2695 2887  93/0
s 10 NO DOUBT Spiderwebs (Trauma/Interscope) 2537 2885 9972
12 ) SOCIAL DISTORTION | Was Wrong (550 Music) 2530 2447 90/0
11 @ CAKE The Distance (Capricorn/Mercury) 2359 2211 90/4
1 13 WALLFLOWERS 6th Avenue Heartache (/nterscope) 2334 2843 108/0
13 14 REPUBLICA Ready To Go (RCA) 2068 2244 1173
— (D STONE TEMPLE PILOTS Lady Picture Show (Atlantic) 1958 1753  95/8
1s @ PEARL JAM Hail, Hail (Epic) 1954 1948 81/0
— @ LOCAL H Bound For The Floor (/sland) 1865 1714 822
16 18 JEWEL Who Will Save Your Soul (Atfantic) 1799 2044 71/0
— (® LEMONHEADS If | Could Talk I'd Tell You (Tag/Atlantic) 1798 1704  84/0
— ¢® SOUNDGARDEN Blow Up The Outside World (A&M) 1707 1429  82/5

This chart reflects airplay from October 28-November 3. Songs ranked by total plays. 128 CHR/
Pop reporters and 96 Alternative reporters combine from the custom chart function on R&R
ONLINE. Alternative titles are manually extrapolated. For complete reporter lists refer to Pop
and Alternative sections. © 1996, R&R Inc.

JEWEL SHARES A PRIVATE MOMENT — Jewel (second from left) took part in KRBE/
Houston'’s Private Session concert series at the Art Institute of Houston. Celebrating the
event are (I-r) the At Institute’s Rick Simmons, and KRBE PD John Peake, VP/GM Nancy
Vaeth and AM co-host Maria Todd.

swing. Taking the station tour are (I-r) Intrigue’s Audley Wiggans Jr., Q102 PD Jimmy Steele,
group members Jaeson Harper and Anthony Harper, and Universal VP/Promotion Monte
Lipman.

ROD STEWART If We Fall In Love Tonight (Wamer Bros.)

Total Plays: 532, Total Stations: 56, Adds: 12

GINUWINE Pony (550 Music)
Total Plays: 504, Total Stations: 22, Adds: 6

KIM STOCKWOOD Jerk (Curb)
Total Plays: 469, Total Stations: 27, Adds: 1

BODEANS Hurt By Love (Slash/Reprise)
Total Plays: 463, Total Stations: 36, Adds: 5

CRUSH Jellyhead (Robbins)
Total Plays: 453, Total Stations: 18, Adds: 1

AZ YET Last Night (LaFace/Arista)
Total Plays: 420, Total Stations: 36, Adds: 11

MAXI PRIEST Watching The World Go By (Virgin)
Total Plays: 366, Total Stations: 21, Adds: 2

DAVE MATTHEWS BAND Crash Into Me (RCA)
Total Plays: 354, Total Stations: 36, Adds: 13

FIONA APPLE Shadowboxer (Work)
Total Plays: 321, Total Stations: 27, Adds: 6

DUNCAN SHEIK Barely Breathing (Atiantic)
Total Plays: 306, Total Stations: 22, Adds: 8

ELTON JOHN You Can Make History Young Again (MCA)
Total Plays: 262, Total Stations: 28, Adds: 1

CARDIGANS Lovefool (Mercury)
Total Plays: 246, Total Stations: 29, Adds: 10

GINA G Ooh Aah...Just A Little Bit (Wamer Bros.)
Total Plays: 244, Total Stations: 12, Adds: 6

TONY TONI TONE Let's Get Down (Mercury)
Total Plays: 242, Total Stations: 29, Adds: 8

WORLD WIDE MESSAGE TRIBE The Real Thing (Warmer Bros.)
Total Ptays: 236, Total Stations: 17, Adds: 0

JANN ARDEN Good Mother (A&M)
Total Plays: 227, Total Stations: 15, Adds: 0

EELS Novocaine For The Soul (DreamlWorks/Geffen)
Total Plays: 225, Total Stations: 11, Adds: 0

JOCELYN ENRIQUEZ Do You Miss Me (Ciassified)
Total Plays: 212, Total Stations: 8, Adds: 0

M.T.S. I'll Be Alright (Summit)
Total Plays: 211, Total Stations: 8, Adds: 0

SIMPLY RED Angel (EastiVestEEG)
Total Plays: 209, Total Stations: 18, Adds: 1

Songs ranked by total plays

Chalk Farm

Def Leppard

Fine Young Cannibals
Montell Jordan
Donna Lewis

Mint Condition

Red Hot Chili Peppers
sSwv

Apps Novemeer 12

“Lie On Lie” (Columbia)

George Clinton f/Coolio “Atomic Dog ‘97" (Capitol)

“Breathe A Sigh” (Mercury)

“The Flame” (MCA)

“Falling” (Def Jam/RAL/Mercury)

“Without Love” {Atlantic)

“What Kind Of Man Would | Be” (Perspective/AZM)
“Love Rollercoaster” (Geffen)

“It's All About U” (RCA)

A HALLOWEEN SPOOKTACULAR — John Mellencamp (1) came to WHTZ (Z100)/New
York’s Halloween party dressed as a midwestern rock star. 2100 air talents Christine Nagy
and Elvis Duran wore their regular work clothes.
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38 * R&R November 8, 1996

CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
PD: Michael Margan
MD: Roa Willtams
STREISAND & ADAMS “Finally”™
DUNCAN SHEIK "Barety”
CRANBERRIES “Gone™

WAEB/Allentown, PA
PO: Brian Check
MD: Chuck McGee
2 STREISAND & ADAMS “Finally”
NO DOUBT "Speak”

KQiZ/Amarillo, TX
POMD: Ted Kelly
FIDNA APPLE *Shadowbore”

STREISAND & ADAMS “Finally”
CRANBERRIES “Gone™
BODEANS “Hurt"
METALLICA"Day™

TRACY CHAPMAN “Smioke™

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Wakker
MD: Roxy Lennax
8 AZ YET “tast”
R.KELLY “Ry"

WSTR/Atlanta, GA
PD: Kevin Peterson
MD: J.R. Ammons
RKELLY “Fy”
STREISAND & ADAMS “Finally”

WAYV/Atlantic City, NJ

PD: Tommy Frank

MD: Paul Kelly

13 CRANBERRIES "Gone™
STREISAND & ADAMS “Finally”™
SUBLIME “What"
DAVE MATTHEWS BAND “Crash”
ROD STEWART “Fall"

WZNY/Augusta, GA
PD: Bruce Stevens.

7 BLACKSTREET “Diggity”
FIONA APPLE “Shadowboxe”
STREISAND & ADAMS “Finally”
CRANBERRIES “Gone™

KHFI/Austin, TX

PO: John Roberts

MD: Femando Ventura
BLACKSTREET “Diggity”
CARDIGANS "Lovefoal”
STREISAND & ADAMS “Finally”

WLSS/Baton Rouge, LA
DM/PD: Chuck Geiger

APD/MD: Spencer Kane

30 NOMERCY “Where™

29 TONI BRAXTON “Makn™

19 ENVOGUE “Don't”

15 R KELLY “Fy"

14 SUBLIME "What"

11 CRANBERRIES “Gone™

KQXY/Beaumont, TX
PD: Daie Baird

MD: Jammer

12 GARBAGE "Mik”

R.KELLY “Ry"
BLACKSTREET “Diggity™
CRANBERRIES “Gone™
ENIGMA “Invisible™

AZ YET “Last”

WXYK/Biloxi, MS
PD: Patty Steele

MD: Ken Clark
CRANBERRIES "Gone™
ROKELLY “Ry"
GARBAGE "Milk™

TONI BRAXTON “Heart”
TONY TONI TONE “Lets™

WMRV/Binghamton, NY
PD: Bill Sheridan

MO: Rick Kelly

ELEANOR MCEVOY “Precious”
DRU HILL "Tell

METALLICA “Day”

CARDIGANS “Lovefool”
DUNCAN SHEIK “Barely”
CRANBERRIES “Gone”
STREISAND & ADAMS “Finally”

KZMG/Boise, ID

PD: Mike Kasper

MD: Cari Baliance

CRANBERRIES “Gone™

RED HOT CHILI... “Love™
STREISAND & ADAMS “Finally”

ROBERTS & SUMMER “Whenever™

WXKS/Boston, MA
PD: Joha lvey
MD: Tad Bonvie
16 STREISAND & ADAMS "Finally”
9 DOG'S EYE VIEW “Falls”

WKSE/Buffalo, NY
PD: Sue D'Neil
APD/MD: Dave Universal
18 GREASE MEGAMIX “Grease™
SEAL“Fy"
TEMPERANCE “Forever™

WRQK/Canton, OH
PD/MD: Rick Michaels
APD: Todd Downerd
21 311 "Mued”

METALLICA "Day”
CARDIGANS “Lovefool”
GARBAGE "Milk”
CRANBERRIES "Gone™

WSSX/Charleston, SC

PDMD: Calvin Hicks
CRANBERRIES “Gone™
TRACY CHAPMAN “Smoke™
GARBAGE “Milk™

WVSR/Charleston, WV
PD: Bill Shahan
APD: Mike Ettwards
R.KELLY “Ry"
TONY TONI TONE “Lets™
JEWEL “You™
STREISAND & ADAMS "Finally”

WNKS/Charlotte, NC
PD: Brian Bridgman
MD: Marcie Crescente
8 TONI BRAXTON “Heart™
CRANBERRIES “Gone™
R. KELLY “Ry"

WZST/Chattanooga, TN
PD: Robin Daniels

APD/MD: Mike Gibson

8 GHOST TOWN DJ'S “Boo™

8 METALLICA “Day”

7 311 "Mixed”

4 GARBAGE "Mik"

2 ROD STEWART “Faii”

STREISAND & ADAMS “Finatly”

WKRQ/Cincinnati, OH

PD: Jimmy Steal

APD: Race Taylor

MD: Brian Douglas

21 GREASE MEGAMIX “Grease”
MAXI PRIEST “Watching™

WZIM/Cleveland, OH
Interim PD/APD: Dave Eubanks
MD: Action Jackson
CRANBERRIES “Gone”
TRACY CHAPMAN "Smoke™
AZ YET “Last”
CARDIGANS “Lovefoo!”
STREISAND & ADAMS “Finally”

KKMG Colorado Springs, CO
PD: Scooter B. Stevens
Music Coord.: Tim McKenna

ROD STEWART “Fall”

WNOK/Columbia, SC
PD: Jonathan Rush

MD: T.J. MeKay

STREISAND & ADAMS “Finally™

WNCI/Columbus, OH
PD: John Dimick

7 ELTON JOHN “History™

5 STREISAND & ADAMS “Finally™
5 REM."Me"

KHKS/Dallas, TX
PD: Ed Lambert

MO: John Reynolds

NO DOUBT “Speak”
R.KELLY “Fiy"

WGTZ/Dayton, OH
PD: Michaei Luczak

MD: Dani Steele

R KELLY “Fy”
GINUWINE "Poay”
KEITH SWEAT “Nobody™

KHHT/Denver, CO

PD: Dan Bowen

APD: Steve Douglas

MD: Lee Cagle

STREISAND & ADAMS “Finally”
DONNA LEWIS "Without™

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godhwin
STREISAND & ADAMS “Finally”
DAVE MATTHEWS BAND “Crash”
AZ YET*Last”
TONY TONI TDNE “Lats”

WLVY/Elmira, NY

PD: Mike Strobel

APD/MD: Brian Stoll
311 “Mixed”
CRANBERRIES “Gone™
DUNCAN SHEIK “Barely”
DAVE MATTHEWS BAND “Crash”
ELEANOR MCEVOY “Precious”
SIMPLY RED “Angel”

WJET/Erie, PA
PD: Neal Sharpe
MD: JJ. Foxx
KIM STOCKWOQD “Jerk”
FLEMING & JOHN “Love”
STREISAND & ADAMS “Finally”
CARDIGANS “Lovefool™

KDUK/Eugene, OR
PD: Barry McGaire
STREISAND & ADAMS "Finalty”
CRANBERRIES “Gone™
AZ YET “Last™
SUSANNA HOFFS “Want”

WSTO/Evansville, IN
PD: Barry Witherspoon
TONI BRAXTON “Heart"

KMCK/Fayetteville, AR

PD: Bo Shannon

MD: Mike Chase

9 ROD STEWART “Fai”™
CLINTON F/COOLIO “Atomic™
CRANBERRIES “Gone™
SUSANNA HOFFS “Want™

WWCK/Flint, MI

PO/MD: Scott Seipel

21 STREISAND & ADAMS “Finally”

10 GARBAGE “Mik™
CRANBERRIES “Gone"
METALLICA"Day”

WJMX/Florence, SC

DM: Kelth Mitchel!

MD: Jack Kahan

10 NO OOUBT “Speak”
CRANBERRIES “Gore"
FIONA APPLE “Shadowboxe”
STREISAND & ADAMS “Finally™
GARBAGE “Milk"
METALLICA "Day"

WXKB/Ft. Myers, FL

PD: Chris Cve

MD: Randy Sherwyn
SUBLIME “What'

KISR/FL. Smith, AR
PO/MD: Fred Baker
FUGEES "No™
RED HOT CHILL.. “Love”
ENIGMA “Invisible”
DAVE MATTHEWS BAND “Crash™
CRANBERRIES "Gone”
STREISAND & ADAMS “Finally”
CARDIGANS “Lovefool™

WMEE/FL. Wayne, IN
DM: Jeff Davis

MD: Captain Chris Didier
STREISAND & ADAMS “Finally”
CAROIGANS "Lovefool”

WYKS/Gainesville, FL
PO/MD: Jeri Banta

STREISAND 8 ADAMS “Firally”
ROD STEWART "Fail"

DAVE MATTHEWS BAND "Crash”
SUBLIME “What"

WSNX/Grand Rapids, MI
Interim PD: Keith Curry

AZ YET “Last”

STREISAND & ADAMS "Finally”
GEGGY TAH “Whoever”

WIXX/Green Bay, Wi
PO: Dan Stone

MD: David Burns

19 JEWEL “You"

18 LABOUCHE “Fallin™

8 NO DOUBT “Speak”

6 REPUBLICA “Ready”

WRHT/Greenville, NC
PD: J.T. Bosch

APD/MO: Gina Gray
CRANBERRIES “Gone™

311 "Mixed”

GARBAGE "Milk™

TRACY CHAPMAN "Smoke™

WFBC/Greenville, SC
PD: Rob Wagman
MD: Hawk Hatrison
11 LANETTIA “Love™
BODEANS "Hurt”
LA BOUCHE “Fallin™
SUBLIME “What"

WKSSHartford, CT
PD: Jay Beau Jones
MD: Christine Fox
5 SEAL'Ry"

STREISAND & ADAMS “Finally”
GARBAGE "Milk"
AZ YET “Last”
JEWEL "You"

KRBE/Houston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels
SARAH MCLACHLAN “Possession”

WZYPMuntsville, AL
PD: Marc Summers
18 NO DOUBT “Speak™
17 GREASE MEGAMIX “Grease”
13 REM. “Me"
3 TONI BRAXTON “Heart”
STREISAND & ADAMS "finally™

WZPL/ndianapolis, IN
PD: Tom Gierdrum

MD: Dave Decker

28 AMBER "Night"

WAPE/Jacksonville, FL
PD: Cal Thomas
APD/MD: Tony Marm
RED HOT CHIL... “Love™
STREISAND & ADAMS “finally”

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwands
AMBER “Night”
STREISAND & ADAMS “Finally”™
GARBAGE “Milk"
GREASE MEGAMIX “Grease™
DAVE MATTHEWS BAND “Crash”

WKFR/Kalamazoo, MI
PD/MO: Dave Michaels
CRANBERRIES “Gone™
REM. "Me”
STREISAND & ADAMS “Finally™
AZ YET "Last”

KMXV/Xansas City, MO
PD: Jon Zeliner

20 KEITH SWEAT "Twisted™

18 STREISAND & ADAMS “Finally™
16 NO DOUBT “Speak™

WWST/Knoxville, TN
PD: Rich Balley

TONI BRAXTON “Heart”
NO DOUBT “Speak”
SUBLIME “What"

KSMB/Lafayette, LA
PD: Bobby Novosad

MD: Bubba Boudreaux

TONI BRAXTON “Heart”
DUNCAN SHEIK “Barely™
SEAL "Ry

DC TALK “Just”

311 “Mixed”

STREISAND & ADAMS "Finalty”
BLACKSTREET "Diggity”
TONY TONI TONE “Lets™
GARBAGE "Milk™

WLAN/Lancaster, PA
PD: Jordan Waksh

APD/AMD: Vince D'Ambrosio

13 HOOTIE & BLOWFISH “Blind”
SUSANNA HOFFS “Want™
FIONA APPLE “Shadowboxe”
STREISAND & ADAMS "Finally"

WHZZ/Lansing, MI

PD: Chris Kerr

APD/MD: Woody Houston

5 GARBAGE "Milk"

5 GREASE MEGAMIX "Grease"
OAVE MATTHEWS BAND “Crash”
TRACY CHAPMAN “Smoke”
STREISAND & ADAMS "Finally”™

KFRX/Lincoin, NE

PD: Sonny Valentine

GREASE MEGAMIX “Grease”
BLACKSTREET “Diggy™

KlIS/Los Angeles, CA
PD: John Cook
APG/MD: Tracy Austin
12 BLACKSTREET “Diggity"

ROD STEWART “Fall"

WDJX/Louisville, KY
PD: C.C. Maithews
APD/MD: Karen Rite
GARBAGE "Milk™
ROD STEWART “Fail”
BLACKSTREET “Diggity”
STREISAND & ADAMS “Finally”

KZII/Lubbock, TX
PD: Jay Shannon
MD: Chris Keily
7 GINAG "Och”
2 WILD ORCHID “Night”
R.KELLY “Fy"
STREISAND & ADAMS “Finally”

WZEE/Madison, Wi
Interim PD: Dana Lundon
19 AMBER "Night™
14 TONI BRAXTON "Heart™
10 WONOERS “Thing”
4 BODEANS "Hurt"
2 STREISAND & ADAMS “Finally”

KBFM/McAllen, TX

PD: Billy Santiago

MD: Jeft DeWitt
MERRIL BAINBRIDGE “Mouth™
SEAL "Ry"
STREISAND & ADAMS “Finally”
SUSANNA HOFFS “Want™

WAOAMelboume, FL
PD: Scolt Chase
MD: J.T. Daniels

5 GREASE MEGAMIX “Grease™

4 NO DOUBT "Speak”

4 TRACY CHAPMAN "Smoke™

2 STREISAND & ADAMS “Finally”

WHYIMiami, FL
PD: Rob Roberts
MD: Al Chio
8 STREISAND & ADAMS “Finally”
NEW EDITION “Stil”
GREASE MEGAMIX “Grease™
GLORIAESTEFAN "Giving”

KDWB/Minneapolis, MN
PD: Dan Kleley

APD/MD: Rob Morris

16 GINUWINE "Pony”

9 MINT CONOITION "Man™

WABB/Mobile, AL

PD: Wayne Coy

MD: Crash
STREISAND & ADAMS "Finally"
GARBAGE "Milk"
OAVE MATTHEWS BAND “Crash”
ELEANOR MCEVOY "Precious™
AMBER "Night™
CRANBERRIES “Gone™
FIONA APPLE “Shadowboxe”

WVAQ/Morgantown, WV
POMD: Jon Anderson

AMBER "Night"

STREISAND & ADAMS “Finally”
CRANBERRIES “Gone™
GARBAGE "Milk™

TRACY CHAPMAN “Smoke™

WWXM/Myrtle Beach, SC
PD: Nikki Nite

MD: WallyB.

CRANBERRIES “Gone™
STREISAND & ADAMS “Finally”
BLACKSTREET “Diggrty™

WRVW/Nashville, TN
PD: Chartie Quinn

APD: Tom Peace

MD: Scooter

NO DOUBT "Speak™

BODEANS “Hurt”

STREISAND & ADAMS "Finally”
SUSANNA HOFFS “Want”

WFHN/New Bedford, MA
PD: Jim Reitz

MD: Kevin Palana

SEAL “Fly”

ROCKELL “Fell"

ANGELINA “Need"

WKCI/New Haven, CT
POD: Tony Bristol

APD/MD: Jeft McCartney

No Adds

WQGN/New London, CT
DM/PD: Franco
CRANBERRIES "Gone™
ENIGMA “Invisible”
DAVE MATTHEWS BAND “Crash”

KHOM/New Orleans, LA
PD: Bill Thorman
MD: Jammer

DAVE MATTHEWS BAND "Crash"
DUNCAN SHEIK “Barety”

CRANBERRIES "Gone™

GINAG “Doh”™

STREISAND & ADAMS “Finally™
PREMIERE "Sornething”

WEZB/New Orleans, LA
PD: Joe Larson
APD/MD: Joey G.
TONI BRAXTON “Heart”
STREISAND & ADAMS “Finally”
AMBER “Night™

WHTZ/New York, NY
PD: Tom Poleman
MO: Cubbry Bryant
16 REM. “Me”
15 ORIGINAL “Lwv"
14 SEAL'Ry"

WNVZ/Norfolk, VA
PD: Don Londen
MD: Jay West
GINAG “Ooh”
FUGEES “No™

KCH{Odesza-Midiand, TX
Acting PD: Lao Caro
7 NO DOUBT “Speak”
7 MO THUGS FAMILY “Thug™
GINUWINE “Pory™
RED HOT CHILL... “Love”
ROCKELL “Fell”

KJYO/Okiahoma City, 0K
PD: Mike McCoy
MD: Jimmy Barreda
CRANBERRIES “Gane™
RED HOT CHILL.. "Love™
DUNCAN SHEIK “Barely”

KQKQ/Omaha, NE

PO: Mike J. Steele

MD: imi famm
CRANBERRIES “Gone™
HOOTIE & BLOWFISH “Blind”
GARBAGE "Milk"

WXXL/Oriando, FL

DM: Adam Cook

APD/MD: Pete DeGraaft

19 WONDERS “Thing”™
STREISAND & ADAMS “Finally”
AZ YET "Last”

KPSI/Palm Springs, CA
PD: Mike Kesne
MD: Bohby Sato
12 GINUWINE "Pony”
10 LA BOUCHE “Fallin™
5 MOTHUGS FAMILY “Thug”
OC TALK “Just"
JOURNEY “Woman™

WKZW/Peoria, IL
PD:B.J. Stone

MD: Jack Sheil

4 CRANBERRIES "Gone”

4 CARDIGANS "Lovefool™

2 STREISAND & ADAMS “Finally”
2 ROD STEWART “Fat”

2 GARBAGE “Mik™

1 TRACY CHAPMAN "Smoke™

WI0Q/Philadelphia, PA
PD: Glenn Kalina

MD: Dee Doe McGuire

44 AMBER “Night”

13 ROCKELL "Fel”

SEAL “Ry"

WPLY/Philadeiphia, PA
PD: Chuck Tisa

MD: Doug Kublnski

46 NO DOUBT “Speak™

26 NO DOUBT "Spiderwebs”

19 BUSH “Swallowed”
CRANBERRIES “Gone”

KKFR/Phoenix, AZ
PD: Don Parker

MD: Brian Douglas

23 ENERGY “Take"

20 CELINE DION “Coming”

ROBERTS & SUMMER "Whenever™

KZZP/Phoenix, AZ
PD: Dan Persigehl
MD: Dave Cooper
9 ROD STEWART “Fail”

WBZZ/Pittsburgh, PA
PD: Keith Clark
MD: John Cline
TONI BRAXTON “Heart™
REM."Me”

KKRZ/Portland, OR
PD: Ken Benson
APD/MD: Rick Thomas
7 BLACKSTREET “Diggity"
JEWEL “You™
CRANBERRIES “Gone™

WERZFortsmouth, NH

DM/PD: Jack D'Brien

MO: Liz Jordan

5 STREISAND & ADAMS “Finally™

GARBAGE "Milk"
DAVE MATTHEWS BAND "Crash”
R.KELLY “Ry”
FIONA APPLE "Shadowboxe™
ENIGMA "Invisibie”
CRANBERRIES “Gone™

WSPK/Poughkeepsie, NY
PD: Stew Schantz
MD: Scotty Mac
16 HOOTIE & BLOWFISH “Blind”
4 STREISAND & ADAMS “Finally”
CRANBERRIES “Gone™
TRACY CHAPMAN “Smoke™
METALLICA “Day”
DRU HILL “Tefl”
311 “Mixed”

WPRO/Providence, RI
PD: Ciwis Shebel
MD: Tony Mascaro
TONI BRAXTON “Heart”
ELEANOR MCEVDY “Precious”
STREISAND & ADAMS “Finally™
GINAG “Ooh”
GARBAGE "Milk"

WHTS/uad Cities, IL-1A
OM; Tony Waitekus
MD: Brian Scot

GHOST TOWN DJ'S “Boo”

REM. "Me”

WDCG/Raleigh, NC

DM: Brian Bums

PD: Kip Taylor

12 CAKE “Distance”

10 STONE TEMPLE PILOTS “Lady”

10 311 "Mixed™

8§ FLEMING & JOHN “Love”

7 TRACY CHAPMAN “Smoke™
BARENAKED LADIES “Apartment™

WRFY/Reading, PA
PD: Al Burke

MD: Mike Browne

24 CHALK FARM “Lie”
CRANBERRIES “Gone™
GARBAGE "Milk"
METALLICA “Day”

WRVQ/Richmond, VA
PD: Lisa McKay

APD/MD: Billy Surt

13 O DOUBT “Speak™

311 “Mixed”

WXLK/Roanoke, VA
Interim PD: Gary Blake
STREISAND & ADAMS "Finally”
CRANBERRIES “Gone™

R. KELLY “Fy"

WPXY/Rochester, NY
DM: Clarke Ingram

APD/MD:J.J. Rice

10 STREISAND & ADAMS “Finally”

WZ0K/Rockiord, IL

PD: Tom Garrstt

MD: Eric Wilson

STREISAND & ADAMS “Finally”
BLACKSTREET “Diggity™
CARDIGANS "L ovetool”

REM. "Me”

SUSANNA HOFFS “Want™

WTCF/Saginaw, MI

PD: Mark McGill

MD: Scott Thomas

WONDERS "Thing”
BLACKSTREET "Diggity”

TONY RICH PRDJECT “Leavin™
SUSANNA HOFFS “Want™

WKBQ/St. Louis, MO
PD: Michael St. John
Interim MD: Michae! Mattern
14 REPUBLICA “Ready”

14 STREISAND & ADAMS "Finally™
12 BRYAN ADAMS “Lets”

KKLQ/San Diego, CA
PD: Greg Stevens
APO/MD: Ray Kalusa
40 LABOUCHE "Falfin™
12 NO MERCY “Where”
11 TONI BRAXTON “Heart"
8 RED HOT CHILI.. “Love”
8 AMBER "Night™

KHTY/Santa Barbara, CA
PD/MD: Damion Young
17 CAKE “Distance”
ENIGMA “Invisible™
311 "Mixed”
CARDIGANS “Lovefool”
PATTI ROTHBERG “Riicker”

WNOU/South Bend, IN

PO/MD: Bill Mitchel]

10 OUNCAN SHEIK “Barely”
STREISAND & ADAMS “Finally”
GARBAGE “Milk™
CRANBERRIES “Gone”

KHT(Q/Spokane, WA
PO: Scolt Shannon
MO: Tripp Rodgers
ROBERTS & SUMMER “Whenever™
DRUHILL “Tesi”
ENIGMA “Invisible”
FUN LOVIN' CRIMINALS “Scooby™
METALLICA “Day”
ROD STEWART "Fall”
CRANBERRIES “Gone"

WDBR/Springfield, IL
DM: Bill Ktaprath
MD: Rik Blade
30 CRUSH “Jellyhead”
TONI BRAXTON “Heart™
ROD STEWART “Fal™
STREISAND & ADAMS “Finaly"

KHTO/Springfield, MO

PD: Dave Alexander

MD: Ray Michaels
STREISAND & ADAMS “Finally”
TONY TONI TONE "Lets™
GINUWINE “Pony”
WONDERS "Thing"™
ROBERTS & SUMMER “Whenever”

WNTOQ/Syracuse, NY

PO: Tom Mitchell

MD: Jimmy Disen

19 BONE THUGS-N-HARMONY "Crossroads”
TONI BRAXTON “Heart”
RED HOT CHILI.. “Love”

WFLZ/Tampa, FL
PD: B.J. Haris
MD: Jeft Kapugi
17 DC TALK “Just”
KEB' MQ' “Home™

WMGi/Terre Haute, IN
PD: Beau Richands

MD: Rick D'Brien

STREISAND & ADAMS “Finlly™
LOUVETTE "Think"

KEB' MO' “*Home”

TRACY CHAPMAN “Smoke™
TONY TONI TONE “Lets™

WVKS/Toledo, OH

PD: Mike Wheeler

MD: Bill Michasts

STREISAND & ADAMS “Fnally”
MONTELL JORDAN “Falling”
DONNA LEWIS “Without™

WPST/Trenton, NJ
PD: Dave McKay

APD/MD: Mike Kaplan

10 311 “Mixed”

5 CRANBERRIES “Gone™

KRQQ/Tucson, AZ
PD: Tim Richards
MD: Valerie Knight
12 GREASE MEGAMIX “Grease”
BLACKSTREET “Diggity”
NO DOUBT “Speak”

KHTT/Tulsa, 0K
DM: Sean Phillips
PD/MD: Carty Rush
43 ALL-4-ONE “Skillz"

GINAG “Oot™

WWKZ/Tupelo, MS
PD/MD: Rick Stevens
12 STREISAND & ADAMS “Finally”
CRANBERRIES “Gone™
DRU HILL “Tell"
R.KELLY 'Fy"
KEB'MO' "Home™
METALLICA “Day"

KISX/Tyler, TX
PD: Michae! Storm
MO: Mick Fulgham
STREISAND & ADAMS "Finally”

WSKS/Utica, NY
PD: Bill Catcher

MD: Diane Chase

7 RKELLY'Ry"

7 BODEANS "Hurt”

7 DUNCAN SHEIK “Barety”

KWTX/Waco, TX

PO: Flagh Phillips

29 GINAG “Och”™
STREISAND & ADAMS “Firally”
SEAL "Fy"
DAVE MATTHEWS BAND “Crash”

WWZZ/Washington, DC
PD:Dale D'Brian
APDMD: Ron Ross

NO DOUBT “Spiderwebs™

WIFC/Wausau, Wi
PD: Rod Phillips

7 JEWEL “You™

6 LABOUCHE “Faliin™

4 NO DOUBT “"Speak™

4 REPUBLICA “Ready™

KKRD/Wichita, KS

PO: Jack Okiver

MD: Craig Hubbard
GHOST TOWN DJ'S “Boo™
STREISAND & ADAMS "Firally"
RED'HOT CHILL.. “Love”
TRACY CHAPMAN “Smoke™
AZ YET “Last”
CRANBERRIES “Gone™

WBHT/Wilkes-Barre, PA
PD: Kid Kedty
APD/MD: Danny Dcean
GHOST TDWN DJ'S “Boo”™
CRANBERRIES “Gone”
GREASE MEGAMIX “Grease”

WKRZ/Wilkes-Barre, PA
PD: Tony Banks
APDMD: Jerry Padden

GREASE MEGAMIX “Grease™
SUBLIME "What”

ELEANOR MCEVOY “Precious”

WSTW/Wilmington, DE
PD: Mike Somers

MD: Mike Rossi

MAXI PRIEST “Watching™
CRANBERRIES “Gone™
STREISAND & ADAMS “Finally”™

KFFM/Yakima, WA
PD: Michael Jack Kirby
MD: Lisa Addams

8 GINUWINE “Pory”

WYCR/York, PA

DM: Rick McCauslin

PD: Davy Crockett

16 GREASE MEGAMIX “Grease™
14 TONY TONI TONE “Let's”

13 AMBER “Night™

AZ YET “tast”

CRANBERRIES “Gone™
STREISAND & ADAMS “Finally”

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Jonny Hartwell
1 TONY TONI TONE “Lets”
1 METALLICA "Day”
STREISAND & ADAMS "Finally”
ROD STEWART “fall"
CRANBERRIES “Gone™
DAVE MATTHEWS BAND “Crash”

128 Total Reporters
128 Current Reporters
126 Current Playlists

TRACY CHAPMAN “Smoke”

Did Not Report, Playlist Frozen (2):
WNNK/Marrisburg, PA
KSLY/San Luis Obispo, CA

e ritcanradiohistory comnT



www.americanradiohistory.com

CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

November 8, 1996 R&R ¢ 39

WHTZ/New York m M KiS/Los Angeles WI0Q/Philadelphia WPLY/Philade!phia KHKs/Dallas
(212) 238-2300 F (818) 845-1027 (610) 667-8100 (610) 565-8500 1061 KISSFM (214)-891-3400
Poleman/Bryant 102.7 | [Cook/Austin Kalina/McGuire Tisa/Kubinski Lamberi/Reynolds
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE
IW W W IW W W W W 3W 2w LW TW 3W W W TW
32 50 61 64 CELINE DION/ts All Coming. 66 72 70 TA ALANIS MORISSETTE/Head Over Feet 22 43 60 65 GREASE MEGAMIX/Grease Megamix 44 47 46 46 SHERYL CROW/M It Makes You. 88 86 82 78 DONNALEWIS Love You Abways..
34 35 59 61 SHERYL CROWII it Makes You 83 77 76 72 NOMERCYMhere Do You Go 47 42 45 64 JOCELYN ENRIQUEZ/Do You Miss Me 17 - - 46 NODOUBT/Don't Speak 86 82 79 77 QUAD CITY DJ'S/C'mon ‘i Ride ft
52 46 60 60 ALANIS MORISSETTE/Head Over Feet 13 53 70 72 CELINE DION/tts Al Coming.. 33 61 63 63 R KELLY/I Can't Sleep.. 41 45 44 43 ALANIS MORISSETTEMead Over Feet 82 85 74 76 NOMERCY/Where Do You Go
50 47 55 59 NODOUBT/Spiderwebs 50 45 44 70 GHOST TOWN DJ'SMy Boo 44 50 62 61 GINAG/Ooh Aah...Just. 29 31 31 40 BUTTHOLE SURFERS/Pepper 39 60 71 75 ALANIS MORISSETTE/Head Over Feet
51 51 62 58 OONNALEWIS/I Love You Always.. 39 39 42 64 MERRIL BAINBRIDGEMouth 62 65 63 61 CELINE DION/Ats A Coming... 34 44 45 39 GOO GOO DOLLS/Long Way Oown 63 69 59 62 CELINE DIONItS Al Comag.
32 36 34 57 MERRIL BAINBRIOGE/Mouth 80 79 73 A7 DONNA LEWIS/ Love You Always... 63 62 48 60 ALANIS MORISSETTEMead Over Feet 32 31 33 36 REPUBLICAReady ToGo 43 49 51 57 KEITH SWEAT/Twisted
29 36 32 35 NOMERCYMhere Do You Go 80 79 75 A7 AMBER/This Is Your Night 36 43 46 50 KEITH SWEAT/Twisted 36 43 46 35 BLUES TRAVELER/But Anyway 48 49 57 56 AMBER/Mhs Is Your Night
26 46 59 34 AMBER/Thi Is Your Night - 26 40 45 KEITH SWEAT/Twisted 42 50 47 50 OUTHERE BROTHERS/Boom Boom Boom 35 33 45 33 BUSHMachinehead 45 46 50 53 COLORME BADD/The Earl.
11 23 32 30 NODOUBT/Don't Speak - 27 41 43 ENVOGUE/Don't Let Go (Love) 68 47 58 48 TONI BRAXTONNou're Makin' Me.. 27 31 30 32 SUBLIMEMWhat | Got 44 38 50 51 MERRIL BAINBRIDGEMouth
- 17 31 29 DC TALK/Just Between You. 25 37 43 42 QUADCITY DJS/C'mon ‘N Ride It. 53 65 45 46 QUAD CITY DSS/C'mon N Rude It 14 15 23 31 GEGGY TAH/Whoever You Are 41 43 41 46 ROBERT MILES/Children
26 15 24 28 LOVE SPIT LOVE/How Soon Is Now? 13 31 33 42 WONDERS/That Thing You Oo! 38 - - 44 AMBER/This Is Your Night 27 31 30 30 BARENAKED LAOIES/The Old Apartment - - 37 45 MARIAH CAREY/Undemeah The Stars
17 29 25 26 BLUES TRAVELER/But Anyway 40 42 41 41 CRUSHelyhead - - 22 43 MERRIL BANBRIDGEMouth 30 32 31 30 EELSMovocaing For. 44 40 34 43 TONY RICH PROJECT/MNobady Knows
19 24 28 26 JANN ARDEN/Insensitive - 28 42 41 TONI BRAXTON/You're Makin’ Me.. 37 46 38 43 GHOST TOWN DJSMy Boo 34 43 22 30 PATTIROTHBERG/Inside 47 39 33 43 MARIAH CAREY/Always 8¢ My Baby
23 28 34 26 WALLFLOWERS/Gth Avenue Heartache - - 29 39 NODOUBT/Dont Speak - 23 36 40 TONI BRAXTON/Un-break My Heart 39 32 31 29 REFRESHMENTS/Bandios 59 45 44 33 ALANIS MORISSETTE/You Learn
- 13 - 26 FUN FACTORY/Close To You 52 23 21 39 ROBERT MILES/Chidren 47 41 35 34 2 UNLIMITED/Do What's Good. 28 42 30 29 WALLFLOWERS/6th Avenue Heartache 46 45 41 32 LABOUCHE/Sweet Dreams
19 13 18 25 FUGEES/No Woman, No Cry - 13 26 29 0C TALK/Just Between You .. 22 41 43 34 MADONNANou Must Love Me 24 23 23 28 COUNTING CROWS/Angels Of.. 9 5 23 30 CELINE DION/Because YouLoved Me
47 32 32 25 CRANBERRIES/Free To Decide - 16 24 27 DISHWALLA/Counting Blue Cars 34 34 29 31 EVERYTHING BUT../Mssing 11 12 26 28 LEAH ANDREONEALS Alright, It's 70 68 65 30 CRUSH/ellynead
22 26 27 24 MADONNA'You Must Love Me 9 27 25 26  MAODNNA/ou Must Love Me 19 28 28 30 ENVOGUEDon LetGo (Love) 20 15 21 28 SARAH MCLACHLAN/Possession 22 21 27 30 GHOST TOWN OU'S/My Bor
29 33 24 22 QUAOCITY DJ'SC'mon N Fide ft. 35 40 42 26 JEWELMWho Will Save. 66 65 48 29 DONNA LEWIS/t Love You Always.. 26 19 27 28 BETTER THAN EZRA/King Of New Orieans 28 22 23 27 EVERYTHING BUT. Missing
41 51 31 22 ERC CLAPTON/Change The World 39 28 20 23 BILLIE RAY MARTINNour Loving Arms 26 28 27 26 LIVIN JOY/Dreamer 17 21 25 27 311/0own 42 29 33 25 LABOUCHERaln' In Love
10 16 15 21 EVERYTHING BUT. Missing 20 17 20 23 EVERYTHING BUT. Missing 34 29 29 25 LECLICK/Tomght Is The Night 31 - - 26 NODOUBT/Spiderwebs 21 15 17 24 LABOUCHE®Be My Lover
39 46 31 19 DISHWALLACounting Biue Cars 10 15 20 22 FUN FACTORY/Close To You 27 30 25 25 LABOUCHEFalin' in Love - - 10 25 PHISH/Free 15 14 18 22 NEWEDITIONA'™ Still In Luve...
19 17 16 19 LIVIN JOY/Dreamer 41 23 21 22 MARIAH CAREY/Always Be My Baby 28 30 21 25 MARIAH CAREY/Always Be My Baby 37 32 29 25 OASIS/Don't Look Back... 25 21 17 21 PLANET SOUL/Set U Free
- - 19 17 LABOUCHEfFaiin In Love - - - 20 CRANBEARIES/Dreams 28 27 25 25 MT.SJIWBe Ainght 30 27 16 25 NIXONS/Sister 24 18 24 21 2 UNUIMITED/Get Ready Fos This
- - - 16 R.EMJBitersweet Me - - 19 20 REAL MCCOY/Another Night 30 26 26 24 DREAM WORLOMovin' Up 29 31 2B 23 DAVE MATTHEWS BAND/So Much To Say 23 17 19 20 MONTELL JOROAN/THs Is ‘fow We Do It
16 23 18 16 AMANDA MARSHALUBirmingham - 16 27 19 NO DOUBT/Spiderwebs - - - 24 RKELLY/I Believe | Can Fly 30 19 26 23 WHY STORE/Lack Of Water 19 17 15 17 REALMCCOY/Run Away
- - 19 16 ENVOGUE/Don't Let Go (Love) - - 16 19 JOAN OSBOANE/One Of Us 36 41 23 23 LABOUCHE/Sweet Dreams 10 16 23 22 GIN BLOSSOMS/As Long As It.. 24 19 17 17 REAL MCCOY/Another Night
- - - 16 PLANET SOUL/Set U Free - - - 18 TONIBRAXTON/Un-break My Heart 32 34 35 22 TRACY CHAPMAN/Give Me One Reason 24 23 21 21 REM/Bittersweet Me 21 23 19 16 TLGWaterfals
- - - 15 ORIGINALA Luv U Baby 12 - 17 17 LABOUCHE/Be My Lover 22 28 25 21 MAXWELUAscension (Don'..) 22 16 16 20 CHALK FARM/LIe On Lie 17 15 19 16 SNAP/Rhythm IS A Dancer
13 12 18 15 PEARL JAM/Better Man 35 19 18 17  ALANIS MORISSETTE You Leam 23 22 21 20 LABOUCHE/Be My Lover - 21 23 20 LEMONHEADS/If | Could Talk. 17 14 15 16 BRANDY/Sittn' Up In My.
- - - 14 SEAURY Like An Eagle 19 31 39 17  COLOR ME BAOD/The Earth. 20 21 13 20 COOLIO/1,234 (Sumpin’..) - 12 12 19 STONE TEMPLE PILOTS/Lady Picture Show - - 13 15 GINUWINEPony
25 31 18 14 JOHN MELLENCAMP/Key West... - - - AT SEALKiss From A Rose 19 20 1B 18 WILD ORCHID/AtNight | Pray - - - 19 BUSH/Swallowed - 16 14 14 BOYZII MENAWater Runs Dry
- - - 14 OUTHERE BROTHERS/Boom Boom Boom 35 20 15 16  ALANIS MORISSETTE/Ironic 10 8 12 17 BONE THUGS-N-HARMONY/Days Of Our Livez 39 30 35 17 JEWEL/ouWere Meant... 16 - - 14 CRYSTAL WATERS/100% Pure Love
20 14 15 13 LEAH ANDREONEATS Alright, Its.. - - - 12 BLACKSTREET/No Diggity 17 16 17 17 LL COOL JAoungn 26 17 15 14 DONNA LEWIS/ Love You Aways... -7 13 13 MADONNA'You Must Love Ne
6 18 19 13 JOURNEYMhen You Love.. 20 16 13 12 LL COOL JiLoungn 20 27 28 16 BONE THUGS-N-HARMONY/Tha Crossroads 9 12 11 12 SOCIAL DISTORTION/ Was Wrong 17 17 15 13 31/Anything
29 21 16 13 PRIMITIVE RADIO GODS/Standing Outside. © - 11 11 BONE THUGS-N-HARMONY/Days Of Our Livez 29 14 11 15 DENINE W/COLLAGE/Love Of A Lifetime -~ 10 12 11 PEARL JAMMail Hat -~ - - 13 BONE THUGS-N-HARMONY/Tha Crossroads
© - - 13 NATALIE MERCHANT/Camival -~ 13 14 10 LA BOUCHEFalln In Love - - - 15 BLACKSTREET/No Digoity - - - 10 RED HOT CHILI../Love Rollercoaster 16 - 17 13 CORONA/The Rhythm Of .
- - - 12 OASISWonderwall 23 11 2 6 NEWEDITIONTM Still In Love. - - - 13 ROCKELUIFellIn Love - - 7 10 PRESIDENTS OF./Mach5 -5 15 12 WILD ORCHID/At Night | Pray
20 18 16 10 ALAMIS MORISSETTENou Leam - 11 6 6 WORLD WIDE MESSAGE./The Real Thing 48 4B 35 12 TONY RICH PROJECT/Nobody Knows - - - 9 DAVEMATTHEWS BAND/Crash Into Me 16 12 8 10 ERIC CLAPTON/Change The Worid
13 12 10 10 NO DOUBTAst A Girl - - - - RODSTEWART/If We Fail In. - 10 9 10 BRAIDS/Bohemian Rhapsody <o -9 311N Mied Up 32 22 22§ C00LION.2.3.4 (Sumpin' )
MARKET 79
&
ml{)lggl:gzinulnn KRBE/Houston WXKS/Boston WHYi/Miami mﬂ WSTR/Atlanta
(713) 266-1000 617) 396-1430 (305) 620-9299 404) 261-2970
'8rian/Ross KRm Peakzlelchaels 10' (4% Evey/:!onwe Roberts/Chio R ‘Peler)sonmnmons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W W W TW I 2W LW TW 3w 2N W IW W W TW W W LW TW
69 69 69 69 REAL MOCOY/Another Night 65 57 59 59 NOMERCYMhere Do You Go 62 59 63 62 DONNALEWIS/! Love You Always... 46 47 47 AT NOMERCYMhere Do You Go 56 55 53 58 DONNALEWIS/} Love You Atwiys...
69 69 68 69 QUADCITY DJS/Cmon N Rude ft.. 66 59 58 56 DONNALEWISA Love You Always. 61 53 59 60 ALANIS MORISSETTE/ead Over Feet 45 45 47 A7 CELINE DIONAUs All Coming. 56 56 53 56 BLUES TRAVELER/But Anyway
68 69 67 63 ALANIS MORISSETTE/Head Over Feet 42 38 50 56 NODOUBT/Spiderwebs 63 61 58 59 CELINE DIONAS All Comng... 42 47 46 46 BRYAN ADAMS/Let's Make A... 55 52 54 55 HOOTIE & BLOWFISH/! Go Blind
37 32 58 69 LABOUCHE/Sweet Dreams 43 47 55 55 NODOUBT/Don't Speak 46 53 59 59 JEWELWho Wil Save... 24 38 46 45 GINAGOoh Ash...Just.. 55 58 53 55 DISHWALLA/Gounting Bue Cass
69 69 68 69 LA BOUCHE/Be My Lover 35 31 47 49 QUAD CITY OJ'S/C'mon ‘N Ride ft.. 39 37 37 56 AMBER/This Is Your Night 39 44 45 45 GLORIA ESTEFAN/You'l Be Mine... 34 49 53 55 ALANIS MORISSETTE/Head Over Feet
38 62 67 69 TONI BRAXTON/You're Makin' Me... - - 34 46 CELINEDION/ItS All Coming... 62 43 39 53 NOMERCYMnere Do You Go 49 27 21 41 ALANIS MORISSETTE/Head Over Feet 36 35 35 49 NOMERCYMnere Do You Go
69 69 69 68 DONNALEWIS/I Love You Always... 17 40 44 43 MERRIL BAINBRIOGEMouth 37 37 33 38 DISHWALLA/Counting Biue Cars 37 31 26 38 AMBER/Ths Is Your Night 33 23 34 39 ERIC CLAPTON/Change The World
69 68 49 42 FUGEES/No Woman, No Cry 33 32 39 41 CRUSHJellyhead 14 25 42 38 JOHN MELLENCAMP/Key West.. 34 42 46 34 DONNALEWIS/I Love You Aways... - 34 36 36 SEALF Like An Eagle
43 44 44 42 LIVIN'JOY/Dreamer 52 46 35 36 LABOUCHE/Sweet Dreams 39 50 45 38 JANN AADEN/Insensitve 36 45 48 30 ERIC CLAPTON/Change The Worid 15 26 34 36 SHERYL CROWNI it Makes You .
44 41 42 42 FUNFACTORYA Wanna B With U 35 33 36 35 ALANIS MORISSETTE/Mead Over Feet 20 24 26 38 MERRIL BAINBRIDGEMouth 18 28 29 28 TONI BRAXTON/Un-break My Heart 37 37 35 36 MERRIL BAINBRIDGE/Mouth
- - 24 40 MERRIL BAINBRIDGEMouth 4 6 13 35 SHERYL CROW/H It Makes You... 27 30 41 37 BLUES TRAVELER/But Anyway 30 30 29 28 JOURNEYMhen You Love.. 35 33 34 35 JOURNEYMhenYouLove...
28 25 33 40 JEWEL/Who Will Save... 39 38 34 34 LABOUCHE/Be My Lover 16 20 31 37 SHERYL CROW/I It Makes You... - - 19 27 SEAL/Fl Like An Eagle 33 34 36 34 EVERCLEAR/Santa Monica...
41 42 43 39 CORONA/The Rhythm Of... 61 39 35 32 PRIMITIVE RADIO GODS/Standing Outside... 21 22 34 37 WALLFLOWERS/Sth Avenue Heartache 20 22 23 25 LABOUCHERalin'In Love 32 35 33 33 JOHN MELLENCAMP/Key West.
30 33 36 36 FUGEES/Killing Me Softly 45 38 33 28 BUTTHOLE SURFERS/Pepper 57 60 58 34 CRANBERRIES/Free To Decide 26 33 29 25 MELISSAETHERIDGENowhere To Go 36 36 35 33 PRIMITIVE RADIO GODS/Standig Outside...
26 37 37 35 GROOVE THEORY/Tel Me - - 24 26 AMBER/This IS Your Night 31 25 23 30 MELISSA ETHERIDGEMNowhere To Go 34 27 30 22 QUADCITY DS'S/Cmon’N Ride t.. 19 17 21 31 NIXONS/Sisler
23 29 34 34 NOMERCYMnere 00 You Go 32 22 27 22 CRANBERRIES/Free To Decide 28 26 28 27 JOURNEYMWhen You Love... 28 25 25 22 DISHWALLA/Counting Blue Cars 26 27 32 30 DCTALK/Just Between You...
43 43 31 32 CELINE DIONIs All Coming... 25 22 21 22 ROBERT MILES/One And One 47 60 46 24  ALANIS MORISSETTEou Learn 27 28 26 22 JOHN MELLENCAMP/Key West... 34 32 32 28 ALANIS MORISSETTE/Right Thraugh You
29 26 31 27 R KELLYA Can't Seep.. 26 1B 25 21 EVERYTHING BUT./Missing 23 18 21 22 GIN BLOSSOMS/Follow You Down 19 21 23 21 SHERYL CROW/H It Makes You.. 26 27 29 27 LABOUCHEallin' In Love
43 41 41 24 BONE THUGS-N-HARMONY/Tha Crossroads - 17 19 26 DISHWALLACounting Blue Cars 30 25 17 19 LABOUCHESweet Dreams 23 24 20 21 MERRIL BAINBRIDGEMouth - - 13 25 NODOUBT/Don't Speak
16 17 21 24 MAXIPRIEST F/SHAGGY/That Girl 44 45 22 19 ERIC CLAPTON/Change The Workd 16 19 22 17 ERIC CLAPTON/Change The World 18 17 19 20 ROBERT MILES/Children 17 15 25 24 CRANBERRIES/Free To Decide
16 19 19 24 LE CLICK/Tomght Is The Night 31 26 20 18 FUGEESNo Woman. No Cry - - 10 16 SMASHING PUMPKINS/1979 - - - 19 BABYFACEEveryTimel.. - 17 20 23 JEWELNou Were Meant...
34 29 17 23 COLOR ME BAOD/The Earth.. 16 13 20 18 ROBERT MILESChildren 9 18 17 16 LE CLICK/Tonght Is The Night 14 15 14 19 MARIAH CAREY/Always Be My Baby 16 17 20 19 ENVOGUEDon't Let Go (Love)
- - 19 22 GINAG/Ooh Ah..Just.. - - 16 18 TLCWaterfalls - - - 16 STREISAND & ADAMS/| Finally Found... 16 14 19 19 QKUMBA ZOO/The Child (Inside) 16 19 20 19 BRYAN ADAMS/Let's Make A.
- 19 30 21 MADONNAMou Must Love Me 12 15 15 16 GREEN DAYMWnen | Come Around 19 17 18 16 REM/Bittersweet Me 17 14 15 19 WORLD WIDE MESSAGE./The Real Thing 11 12 11 18 WALLFLOWERS/th Avenue Heastache
41 42 40 21 NICKI FRENCH/Total Ectipse Of... - 15 19 15 SUSANNA HOFFS/AIl | Want 11 16 19 15 MADONNA/You Must Love Me 12 16 17 19 JOCELYN ENRIQUEZ/Do You Miss Me 16 16 16 17 QUADCITY DJS/Cmon N Ride it
45 41 26 20 COOLIOA,23.4 (Sumpm’..) 19 14 18 15 JEWEL/You Were Meant.. - - 12 15 NODOUBT/Don't Speak 10 21 19 18 MADONNA'You Must Love Me 17 15 16 16 NO DOUBT/Spiderwebs
18 20 17 19 CRYSTAL WATERS/100% Pure Love 26 20 18 15 FIONA APPLE/Shadowboxer 17 20 18 14 COUNTING CROWS/A Long December 14 16 20 18 ROBERT MILES/One And One 19 14 15 16 REMJBittersweet Me
21 20 20 18 EVERYTHING BUT./Missing - - - 14 ENVOGUE/Don't Let Go (Love) 12 17 17 14 TRACY CHAPMAN/Give Me One Reason 17 15 15 17 KEITH SWEAT/Twisted 10 10 14 15 ELTON JOHNNou Can Make.
18 17 16 18 SMASHING PUMPKINS/1979 16 12 14 14 BLUES TRAVELER/Run-Around 37 24 13 14 BRYAN ADAMS/Lets Make A.. 27 24 23 17 WILD ORCHID/At Night | Pray 11 15 10 15 JANET JACKSONRunaway
16 16 17 16 INI KAMOZEMMere Comes... - - - 13 ENIGMA/Beyond The lnvisible 13 14 14 13 SEALFy Like An Eagie 12 - 14 17 ALANIS MORISSETTENou Leam 56 56 39 13 TONI BRAXTON/You're Makin' Me
14 16 15 16 TONY RICH PROJECT/Nobody Knows 12 - 14 13 COLLECTIVE SOUL/Shine - - § 12 WONDERS/Thal Thing You Do! - 14 - 17 FUGEES/Kiling Me Softly - - - 12 TONI BRAXTON/Un-break My Heart
- - - 15 GHOST TOWN DJ'SMy Boo - 15 16 12 STONE TEMPLE PILOTS/nterstate Love Song 15 13 12 12 ELEANOR MCEVOY/Precious Little - 17 - 16 CELINE DION/Because You Loved Me 14 15 20 12 LABOUCHE/Sweet Dreams
18 17 18 14 TRACY CHAPMAN/Give Me One Reason 12 11 - 12 HADOAWAY/MWnat Is Love - - 8 12 BODEANSHurtBy Love 15 16 16 16 COLLECTIVE SOUL/The Worlg | Know 13 14 11 12 EVERYTHING BUT. Missing
2 7 9 14 ALANIS MORISSETTENronic - 11 - 12 TRACY CHAPMAN/Give Me One Reason - 10 13 12 FUGEES/No Woman, No Cry - 17 19 16 MINOS OF MEN/A Brand New Day - - - 11 MARIAH CAREY/Always Be My Bady
30 31 15 14 NEW EDITION/A'm Stll In Love... - - 12 12 COOLIO/Gangsta's Paradise 14 13 13 11 OASIS/Champagne Supemova 17 16 18 15 REAL MCCOY/Anofher Night 21 18 16 11 BRANDY/Sitin' Up In My...
16 11 10 14  REAL MCCOY/Run Away 37 25 13 11 JOURNEYMWhen You Love... 6 12 14 11 CRANBERRIES/MWhen You're Gone 31 22 18 15 TRACY CHAPMAN/Give Me One Reason - - - 11 MARIAH CAREY/Faniasy
24 21 B 14 LA BOUCHEallin’ in Love 12 16 13 11 REPUBLICARReady To Go 1112 11 11 DC TALKAJust Between You... 18 18 1B 15 EVERYTHING BUT./Missing - 4 9 10 MADONNAYou Must Love Me
18 18 18 14 GABRIELLE/Dreams 19 15 14 11 COLLECTIVE SOUL/he World | Know 9 14 16 11 CAROIGANS/Lovefool 18 16 16 15 COLOR ME BADD/The Earth. - - - 10 TONY RICH PROJECT/Nobody Knowws
12 12 11 13 BRANOY/Sittn’ Up In My... - - - 11 BODEANS/Closer To Free - - - 10 ROD STEWART/If We Fall In. 14 15 - 15 GIN BLOSSOMS/Follow You Oown - = - - R.KELLY Believe | Can Fly
- - - 12 SHERYL CROW/I It Makes You.. 11 13 11 10 LIVE/Lightning Crashes 5 12 13 10 JEWELYou Were Meant... 15 11 8 14 ENVOGUEDon't Let Go (Love) - - - - STREISAND & ADAMS/ Finally Found...
_ MARKET A1H h
B o
( KKLQ/San Diego KDWB/Minneapolis 04 WKBQ/SL. Louis % | WB2Z/Pittsburgh KKFR/Phoenix
(619) 560-5464 (612) 340-9000 (314) 2050104 0 (412) 920-9400 (602) 258-6161
Stevens/Kalusa ]0]-3 Kietey/Morris $t. Joh/Matter = ClarkiCline Parker/Douglas
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISV/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w W TW w w W W W W TW W W LW TW
47 70 85 85 NO DOUBT/Dont Speak 55 27 60 62 QUADCITY DJS/C'mon N Ride it.. 47 46 47 46 DISHWALLACountng Biue Cars 63 49 61 63 DONNALEWIS/I Love You Always... 31 26 52 62 KEITH SWEATNobody
50 66 82 83 DC TALK/Just Between You... 43 62 61 61 TONI BRAXTONYou're Makin' Me... 41 45 45 45 MERRIL BAINBRIDGEMouth 49 56 50 61 TONI BRAXTON/You're Makin’ Me... 62 61 57 60 KEITH SWEAT/Twisted
48 50 60 82 HOOTIE & BLOWFISH/Sad Caper 62 60 60 61 KEITH SWEAT/Twisted 4B 47 47 44 DONNA LEWISA Love You Always.. 65 §5 47 58 ALANIS MORISSETTE/Mead Over Feet 55 §3 46 56 AALIAHAH Your Girt Onily...
20 44 59 82 MAXIPRIEST/Watching The Workd.. 21 2B 33 60 NODOUBT/Don't Speak 37 45 46 43 ALANIS MORISSETTE/Mead Over Fest 49 55 62 53 CELINE DIONIs All Coming.. 43 42 43 51 GINUWINEPony
20 42 59 80 JOURNEY/MWhen You Love... 42 50 62 58 CELINE DION/Is Al Coming... 42 41 42 42 QUAD CITY DJ'S/C'mon ‘N Ride .. 39 44 45 49 NOMERCYMhere Do You Go 48 47 49 49 TONI BRAXTON/You're Makin' Me...
48 58 77 79 DUNCAN SHEIK/Barely Breathing 34 39 43 43 MERRIL BAINBRIDGEMouth - 22 32 42 SEALRy Like An Eagle 44 43 31 47 QUAD CITY By'SC'mon 'N Ride it 51 57 42 45 SHADES/Tell Me (11..)
41 30 81 64 ALAMIS MORISSETTE/ead Over Feet 44 41 43 42 NO DOUBT/Spiderwebs 39 39 43 42 JOHN MELLENCAMP/Key West... 36 45 46 43 JEWELWho Will Save... 40 49 52 40 GHOST TOWN DJ'SMy Boo
10 68 56 59 SEAUFy Like An Eagle 61 49 63 42  DONNALEWIS Love You Aways.. 41 48 45 48 NOMERGYMMere Do You Go 47 42 47 40 DISHWALLACounting Bie Cars 45 39 41 39 BRAIDS/Bohernian Rhapsody
- - 13 48 CARDIGANS/Lovetoo! 38 34 41 41 ENVOGUE/Dont Let Go (Love) 45 40 40 39 CELINE DIONACs All Coming... 33 32 36 39 BLESSID UNION OF../Al Along 8 37 38 39 R.KELLY/ Believe | Can Fly
33 21 27 48 JEWELNou Were Meant... 42 46 40 41 R KELLY! Can't Sleep... 22 21 30 39 DCTALKAJust Between You... 34 30 38 39 SHERYL CROW/H It Makes You... 23 26 35 38 BABYFAGE/This Is For..
- - - 40 LABOUCHEFalim In Love 61 61 42 48  ALANIS MORISSETTE/Head Over Feet 35 40 35 34 JEWELWho Will Save... 4D 48 42 38  JANN ARDEN/Insensitive - - - 38 TONY TONI TONE/Let's Get Down
50 34 58 30 JOHN MELLENCAMP/Key West. 17 - 14 34 NO MERCYMhere Do You Go 11 24 30 32 BLUES TRAVELER/But Anyway 29 43 48 38 ALANIS MORISSETTE/You Learn 36 38 38 38 NEW EDITIONTm Stitin Love...
39 67 72 29 WONDERS/That Thing You Do! 10 15 37 34 CRUSHuelyhead 33 36 28 28 SHERYL CROW/H it Makes You.. 61 47 39 38 COLOR ME BADD/The Earth... 37 30 31 37 CHANTAY SAVAGEMon't Let ft Go..
39 69 67 27 STINGA'm So Happy... 30 28 31 33 AMBER/This Is Your Night 37 22 15 26 ENVOGUE/MDon? Let Go (Love) 39 36 36 37 OASIS/Champagne Supernova 49 44 42 37 ENVOGUE/Dont Let Go (Love)
- 22 25 24 ERIC CLAPTON/Change The World 45 42 16 28  MAXI PRIEST F/SHAGGY/That Gir 28 23 18 26 JOURNEY/When You Love... - 21 25 34 AMBER/This Is Your Night 30 30 29 31 BONE THUGS-N-HARMONY/Days OfDur Livez
- 18 25 22 GINBLOSSOMS/As Long As ft... - 24 26 27 SEAURyLkeAn - - B 25 GREASE MEGAMIX/Grease Megamix 40 46 45 34  MERRIL BAINBRIDGEMouth 37 39 37 29 NOMERCY/MWhere Do You Go
- 20 25 22 TONY RICH PROJECT/Nobody Knows 39 19 26 27 COOLION.234 (Sumpin’..) 13 15 13 22 NODOUBT/Dont Speak - 21 31 32 OC TALK/Jusl Between You... 20 26 31 28 LL COOL Mloungin
- - 24 22 COLLECTIVE SOUL/The Worid | Know 28 27 26 26 MARIAH CAREY/Aways B¢ My Baby 10 14 18 21 WONDERS/That Thing You Do! 35 40 44 32 R KELLY/I Cant Sleep... 22 22 23 27 BRANDY, TAMIA Missing You
48 69 38 21 AMANDAMARSHALL/Birmingham 28 42 24 26 BRANDY/Sittin' Up InMy... 28 19 21 21 ERIG CLAPTON/Change The World 22 12 21 29 JOHN MELLENCAMP/Key West... - - 19 27 MONIFAH/Nobody's Body
20 25 27 21 COLLECTIVE SOUL/December 27 27 27 26 LABOUCHE/Sweet Dreams 24 21 20 19 PRIMITIVE RADIO GODS/Standing Outside... 52 30 39 28 ERIC CLAPTON/Change The Workd 26 24 25 27 ARMAND VAN HELDEN/Funk Phenomena
- - 1321 JANN ARDEN/Good Mother 24 20 25 26 ALANIS MORISSETTE/ronic 9 12 19 19 MADONNAYou Must Love Me 18 17 20 27 LABOUCHEMalin' inLove 38 39 40 25 AMBER/This Is Your Night
16 - 22 20 NATALIE MERCHANT/Camival 22 32 38 25 SHERYL CROW/H It Makes You.. 16 15 19 19 LA BOUCHEFallin’ In Love - - 14 25 NODOUBT/Don't Speak 17 21 20 24 BLACKSTREET/No Diggity
42 22 27 20 WALLFLOWERS/6th Avenue Heartache 60 42 43 25 COLOR ME BADD/The Earth... 9 14 22 19 WILD ORCHID/At Night | Pray 31 26 28 23 ENVDGUEon't Let Go (Love) - - - 24 SWV/t's All About U
20 21 23 18 SPECIALS/A Littie Bit Me... - - 21 23 BLACKSTREETAo Oiggity © 9 22 17 BONE THUGS-N-HARMONY/Days Ot Our Livez 32 41 35 22 KEITH SWEAT/Twisted 24 28 21 23 WASH & BROWN/Keep On Jumpin®
- - 7 18 KEB'MO/More Than One Way... 15 17 23 23 ALANIS MORISSETTE You Leamn - - - 16 BLACKSTREETNo Diggity - - 17 22 GINBLOSSOMS/Follow You Oown - - - 23 ENERGY/Take Me Higher
17 20 21 17 MERRIL BANBRIDGEMouth 20 21 17 22 DISHWALLA/Counting Blue Cars 21 18 13 15 WALLFLOWERS/Sth Avenue Heartache 21 24 22 21 NODOUBT/Spiderwebs 40 40 23 23 GRDOVE THEORY/Baby Luv
- - - 17 TONIBRAXTON/You'Te Makin' Me... 59 43 15 21 ERIC CLAPTON/Change The World 18 1B 18 14 GEGGY TAH/Whoever You Are 20 16 19 21 00G'S EVE VIEW/Everything Falss... -~ 11 14 21 RICKY MARTINMaria
20 20 23 17 BLUES TRAVELERHook 10 16 32 20 GHOST TOWN DJ'S/My Boo -9 15 14 JEWELNou Were Meant... 18 17 17 21 DEEP BLUE SOMETHING/Breaktast AL.. 25 24 32 21 QUAD CITY OJ'S/C'mon ‘N Rede It..
- 19 25 16 FUGEES/Killing Me Softly 13 15 16 20 JANN ARDENInsensitive 11 14 - 14 REPUBLICAReady To Go 19 19 20 20 BLUES TRAVELER/Run-Around - B 21 20 SEAUFly Like An Eagle
- - - 16 GO0OGOD DOLLS/Name - 19 15 19 DONNA LEWIS/Without Love - - - 14 STREISAND & ADAMS/ Finally Found.. - - 20 20 (GOOGOO DOLLSMame - 19 - 20 CELINE DIONATS All Coming..
19 19 22 16 BLUES TRAVELERRun-Around 20 24 20 19 BECKMhere I's Al 13 10 - 12 BRYAN ADAMS/Lets Make A... - 15 20 19 LA BOUCHE/Sweet Dreams 21 20 16 19 DONNA LEWIS/ Love You Aways. .
19 20 21 14 NATALIE MERCHANT/Jeakousy 12 17 13 18 DC TALK/Just Between You... - -9 11 RODSTEWART/H We Fall In.. - - - 18 SEAUFl Like An Eagle 14 14 15 16 PUFF JOHNSON/Over And Over
11 11 15 14 REPUBLICA/Ready To Go 15 13 13 18 GREASE MEGAMIX/Grease Megamix 16 13 13 8 REMJBittersweet Me 13 13 20 18 NEW EDITIONA'm St In Love.. 15 14 17 15 LABOUCHEFalin' In Love
- - - 12 NOMERCYMhere Do You Go - 13 20 18 BONE THUGS-N-HARMONY/Days Of Our Livez - 6 9 5 SUBLIMEWnallGot 18 - - 18  SMASHING PUMPKINS/1979 - - - 12 AZYETAasthight
48 26 7 11 SHERYL CROW/If It Makes You. 26 21 18 18 NATALIE MERCHANTWonder 17 21 19 18 LABOUCHE/Be My Lover 12 14 13 12 TOM BRAXTON/Un-break My Heart
- - - 11 TONI BRAXTON/Un-break My Heart 14 14 13 17 NICKI FRENCH/Total Eclipse Of. . - - - 18 LiVE/Lightning Crashes 11 13 13 12 MO THUGS FAMILY/Thug Devation
7 11 13 10 MADONNAYou Must Love Me - - - 16 GINUWINEPony - - 17 18 HOOTIE & BLOWFISHTime - - 10 8 LL COOL JiAin't Nobody
18 15 20 8 R.EM/Bittersweet Me 16 17 15 15 BABYFACE/This Is For. 17 16 17 17 JOURNEY/When You Love... 3 5 7 6 MADONNAYou Must Love Me
- - - 8 REDHOTCHILI /ove Rollercoaster 13 14 12 14 REAL MCCOY/Another Night 20 18 16 17 REPUBLICA/Ready To Go
- - - 8 AMBER/Th Is Your Night 24 22 10 13 FUGEES/Killng Me Softly - - - - TONIBRAXTONAUn-break My Heart
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KZZP/Phoenix WFLZTampa WZJM/Cieveland KHHT/Denver - KKRZ/Portiand_ OR
(602) 964-4000 | (813) 839-9393 (216) 621-9566 (303) 321-0950 (503) 226-0100
Y‘;gg;?m Fn Persigehl/Cooper — | [Harris/Kapugi Eubanks/Jackson Bowen/Cagle Benson/Thomas
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE
IW W LW TW IW W W TW IW W W TW W 2w IW 2W LW
47 46 47 47 CELINE DIONAts All Coming.. 77 76 75 74 NODOUBT/Spiderwebs 49 51 48 50 ALANIS MORISSETTE/Mead Over Fest 61 63 62 61 DONNALEWIS/I Love You Always... 40 37 53 70 NO DOUBT/Spiderwebs
47 47 44 47 ALANIS MORISSETTEMead Over Feet 39 51 74 72 MERRIL BAINBRIDGEMouth 49 53 45 50 KEITH SWEAT/Twisted 47 60 65 61 MERRIL BAINBRIOGE/Mouth 71 69 68 69 CELINE DION/Its All Coming.
13 13 48 47 (0O GOO DOLLS/Name 74 74 73 66 CELINE DIONAt's All Coming... 52 54 55 49 GHOST TOWN 0.J'SMy Boo 60 60 63 59 ALANIS MORISSETTE/Head Over Feet 47 57 68 69 MERRIL BAINBRIDGE/Mouth
47 46 48 46 DONNA LEWIS/! Love You Always. 49 72 65 65 SHERYL CROW/If ft Makes You. 25 38 51 45 DC TALK/Just Between You.. 59 59 61 59 DISHWALLA/Countng Blue Cars 52 58 57 61 KEITH SWEAT/Twisted
45 48 47 46 ERIC CLAPTON/Change The World 33 39 41 53  GHOST TOWN DJ'S/My Boa 46 50 41 45 QUAD CITY DJ'S/C'mon ‘N Ride it .. 60 61 63 59 HOOTIE & BLOWFISH/ Go Biind 71 70 62 60 ALANIS MORISSETTE/Head Over Feet
12 15 46 44 COLLECTIVE SOUL/The World | Kniow 18 20 26 40 DONNA LEWISMWithout Love 9 40 36 44 MADONNA/You Must Love Me 60 60 60 59 ERIC CLAPTON/Change The World 68 55 39 54 TONI BRAXTON/You're Makin’ Me.
37 42 44 42 HOOTIE & BLOWFISH/ Go Blind 34 39 39 40 ALANIS MORISSETTE/ou Learn 48 51 54 43 MERRIL BAINBRIDGEMouth 51 50 57 58 NOMERCY/Mnere Do You Go 47 55 58 50 R.KELLYA Can't Skeep..
35 33 35 37 SARAH MCLACHLAN/I Wit Remember You 34 30 33 40 R KELLY/ICan't Sleep - 20 26 42 ND DOUBT/Don't Speak 18 28 41 48 OC TALK/Just Between You.. 26 42 44 49 SHERYL CROW/H It Makes You..
28 36 35 35 JOHN MELLENCAMP/Key West.. 60 40 39 37 AMBER/This Is Your Night 50 34 40 40 CELINE DIONAtS All Coming. - 31 48 47 SEAUFly Like An Eagle 66 66 53 42 ERIC CLAPTON/Change The World
36 36 34 35 STING/I'm So Happy.. 60 61 49 36 DONNA LEWIS/I Love You Always 13 26 30 40 EN VOGUE/Don't Let Go (Love) 50 49 47 46 TONI BRAXTON/You're Makin' Me.. 61 42 42 37 CRANBERRIES/Dreams
48 36 35 35 MERRIL BAINBRIDGEMouth 38 39 40 36 BILLIE AAY MARTIN/Your Loving Arms 45 13 30 37 DONNA LEWIS/I Love You Always 39 44 43 45 CELINE DION/Its All Coming. 47 45 39 36 DONNA LEWIS/ Love You Always.
37 46 35 35 BRYAN ADAMS/Let's MakeA... - 13 31 34 NO OOUBT/Don't Speak 29 21 30 33 QKUMBA ZOO/The Chitd (Inside) 44 49 49 45 WALLFLOWERS/Gth Avenue Heartache 25 29 35 34 WONDERS/That Thing You Oo!
46 35 35 34 JOURNEY/When You Love 37 34 36 34 NO MERCY/MWhere Do You Go 46 45 38 33 TONI BRAXTON/You're Makin' Me 54 61 51 45 JOHN MELLENCAMP/Key West .. 44 33 28 34 BRANDY/Sttin' Up In My.
37 47 35 32 OISHWALLA/Counting Blue Cars 54 5B 27 34 KEITH SWEAT/Twisted 42 43 8 33 WONOERS/That Thing You Oo! 42 44 46 44 NATALIE MERCHANT/Jealousy 31 29 28 33 ENVOGUEDon't Let Go (Love)
- 30 24 32 NOOOUBT/Don't Speak 25 25 31 31 REPUBLICA/Ready To Go 29 36 31 32 LABOUCHEFallin' In Love 60 49 47 44 CRANBERRIES/Free To Decide - 13 25 33 NODOUBT/Don't Speak
24 29 26 31 SHERYL CROWAS It Makes You.. 20 24 30 31 ENVOGUE/MDon't Let Go {Love} 34 26 29 32 FUGEESNo Woman, No Cry 27 23 28 38 SHERYL CROWIf It Makes You.. 33 35 33 30 AMBER/Ths Is Your Night
- - 19 30 JANN ARDEN/Good Mother 34 13 17 31 DISHWALLA/Counting Blue Cars - 28 26 30 GREASE MEGAMIX/Grease Megamix 20 23 31 36 QUADCITY DJ'S/C'mon N Rede It... 19 24 25 29 GINUWINEPony
- 30 29 29 SEAUFl Like An Eagle 14 23 31 29 LA BOUCHEFaliin' In Love 36 26 26 30 LL.COOL WLoungin 10 12 26 34 JOURNEYMWhen You Love.. - 27 24 29 SEAUFY Like An Eagle
34 37 34 29 TRACY CHAPMAN/Give Me One Reason 33 29 29 29 TONI BRAXTON/You're Makin' Me . 25 21 21 29 WILD ORCHID/At Night | Pray - - 17 30 NOODOUBT/Don't Speak - 21 26 28 TONI BRAXTON/Un-break My Heart
30 29 25 29 AMANDA MARSHALL/Birmingham 15 30 30 29 CRANBERRIES/Free To Decude - 14 19 26  MAXI PRIEST/Watching The World 24 27 29 28 KEITH SWEAT/Twisted 31 31 23 28 GHOST TOWN DJ'S/My Boo
36 35 34 25 MELISSA ETHERIOGE/Nowhere To Go 7 14 27 27 FUN FACTORY/Don't Go Away 26 24 23 26 JANN ARDEN/Insensitive 28 29 27 27 NO DOUBT/Spiderwebs 5 28 31 27 ROBERT MILES/One And One
- 22 20 23 JEWEL/You Were Meant. 30 27 17 27 COLOR ME BADD/The Earth.. - - 16 25 SEALFly Like An Eagle 31 32 30 27 HOOTIE & BLOWFISH/Tucker's Town 20 13 14 24 MAXI PRIEST F/SHAGGY/That Git
- - 21 23 FIONA APPLE/Shadowboxer 32 29 28 26 NEW EDITION/I'm Stil In Love... 35 23 26 24 BRANOY, TAMIA. /Missing You 20 24 26 26 LABOUCHEFalin' In Love 19 19 23 23 LL COOL JLoungin
23 20 20 22 HOOTIE & BLOWFISH/Sad Caper 27 30 29 26 JEWELWho Will Save. . 16 24 21 23 JOURNEYMWhen You Love. - - 22 26 JEWEL/You Were Meant.. 29 3t 28 23 QUADCITY DJS'S/C'mon ‘N Rede It -
30 29 25 22 OCTALKAust Between You 16 18 23 24  BONE THUGS-N-HARMONY/Days Of Our Livez 22 26 23 21 NEW EDITION/'m Still In Love. 14 24 26 25 ALANIS MORISSETTE/You Leam 15 14 18 21 HOOTIE & BLOWFISH/ Go Blind
14 16 17 20 DEL AMITRI/Roll To Me - - 9 22 SEALFly Like An Eagle - - - 21 BODEANS/Hurt By Love 24 21 23 23 ENVOGUEDon't Let Go (Love) 10 14 16 19 CRANBERRIES/Free To Decide
- 13 15 18 DEEP BLUE SOMETHING/Breakfast At... - - 25 22 TONY RICH PROJECT/ eavin' - 17 17 20 GINA G/Ooh Aah...Just... - - - 22 NEW EOITION/'m Still In Love... 13 11 11 17 CELINE DION/Because You Loved Me
- 34 18 17 SMASHING PUMPKINS/1979 7 8 10 21 WILD ORCHIO/At Night | Pray - - 16 20 TONI BRAXTON/Un-break My Heart 14 16 14 20 GEGGY TAHWhoever You Are 30 22 21 16 JANN ARDEN/Insensitve
10 14 18 16 SOPHIE B. HAWKINS/As | Lay Me Down - 14 27 19  MARIAH CAREY/Underneath The Stars 21 20 19 20 BRANDY/Sittin' Up In My... 20 20 - 20 DEEP BLUE SOMETHING/Breakfast At... 3 7 14 16 MADONNA/You Must Love Me
13 15 13 16 NATALIE MERCHANT/Jealousy - - - 17 DOCTALK/Just Between You.. 17 19 24 19 MTSA Be Alright - - - 20 DOG'SEVYE VIEW/Everything Falls.. 18 14 19 12 NEW EOITIONIm Still In Love..
12 13 15 15 NATALIE MERCHANT/Carnival 15 17 14 17  ORIGINALA Luv U Baby 7 11 15 19 AMANOA MARSHALL/Birmingham 43 44 32 19 SMASHING PUMPKINS/1979 7 7 9 9 HOOTIE & BLOWFISH/Sad Caper
12 14 16 15 NATALIE MERCHANT/MWonder - - 19 16 WORLD WIDE MESSAGE. /The Real Thing - - - 18 R.KELLY/ Believe | Can Fly 42 42 30 19 EVERCLEAR/Samta Monica... = - 5 7 SUSANNA HOFFS/AIl | Want
13 13 15 14 JANN AROEN/Insensitive 21 35 22 16  MADONNA/You Must Love Me 33 20 16 18 ROBERTMILES/One And One - - 20 19 GIN BLOSSOMS/Foliow You Down - - - T BLACKSTREET/No Oiggity
- - - 9 RODSTEWART/If We Fall In... 19 23 22 16 BRANOY/Sittin' Up In My.. 14 19 20 17 BRAIOS/Bohemian Rhapsody 18 19 23 18 FIONA APPLE/Shadowboxer - 5 6 6 INTRIGUEAT You've Ever...
51 19 16 15 QUADCITY 0J'S/C'mon ‘N Ride It.. - 11 10 17 DENINE W/COLLAGE/Love Of A Lifetime 6 9 11 11 MADONNA/You Must Love Me 14 17 12 5 JOURNEY/When You Love..
18 29 22 15 MAXIPRIEST/Watching The Wond. 26 19 12 16 MARIAH CAREY/Aiways Be My Baby 5 7 5 5 WONDERS/That Thing You Do! 12 5 9 5 AMANDAMARSHALL/Birmingham
10 10 14 15 GINUWINE/Pony 32 21 16 16 ALANIS MORISSETTE/You Leam - - - 5 R.EM/Bitersweet Me - - - - JEWELNou Were Meant.
14 15 16 13 BECK/MWhere It's At 13 13 15 15 MARIAH CAREY/Fantasy - - - - STREISANO & AOAMS/ Finally Found... S - CRANBERRIES/MWhen You're Gone
- 5 9 B GEGGY TAHMMoever You Are 12 18 13 15 MAX-A-MILLION/Sexual Healing - - - - DONNALEWIS/Without Love
- - 8 8 R.EM/Bitersweet Me 9 1B 10 15 PUFF JOHNSON/Over And Over
»
WKROQ/Cincinnati w KMXV/Kansas City WPRO/Providence WNCI/Columbus, OH WNVZ/Norfolk
(513) 763-5500 (816) 753-0933 (401) 433-4200 M,.LJ ,.,.‘q.,,,l,,, (614) 224-9624 (804) 497-2000
Steal/Oouglas 913 fM Zellner Shebel/Mascaro Oimick London/West
I
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE
IW W W TW W W W TW 3w 2W W T IW W W TW IW 2w W
45 51 50 66 AMBER/This Is Your Night 56 56 56 56 DONNA LEWIS/I Love You Always... 61 58 59 61 ALANIS MORISSETTE/Head Over Feet 28 47 59 63 MERRIL BAINBRIOGEMouth 70 76 67 67 QUAD CITY 0J'S/C'mon N Ride It...
43 43 66 65 ALANIS MORISSETTE/You Learn 56 56 56 56 CELINE DION/It's All Coming... 59 61 59 60 JOURNEYMWhen You Love. 60 60 62 60 CELINE OION/tS All Coming... 73 74 65 65 GHOST TOWN DJ'SMy Boo
36 53 62 62 CRANBERRIES/Free To Oecide 44 44 54 54 MERRIL BAINBRIOGEMouth 56 63 58 60 CELINE DION/It's All Coming.. 60 61 63 59 OONNA LEWIS/ Love You Always.. 69 69 62 65 TONI BRAXTON/You're Makin' Me...
27 33 52 62 SHERYL CROWI/If It Makes You.. 54 54 54 54 JEWEL/WHO Will Save.. 34 60 60 60 KEITH SWEAT/Twisted 23 42 57 58 WONDERS/That Thing You Do! 68 65 57 63 KEITH SWEAT/Twisted
63 61 66 62 CELINE DIONAt's All Coming. 52 52 52 52 PRIMITIVE RADID GODS/Standing Outside... 61 5B 61 56 MERRIL BAINBRIDGEMouth 55 59 57 §3 ERIC CLAPTON/Change The World 48 62 62 62 LL COOL JLoungin
63 64 51 54 NOMERCY/MWhere Oo You Go 46 46 46 50 ALANIS MORISSETTE/Head Over Feet 38 37 35 54 SHERYL CROW/If It Makes You. . 57 56 60 52 JEWELWho Will Save... 70 66 58 62 OONNALEWISA Love You Always...
63 65 B 50 BLUES TRAVELER/But Anyway 4B 4B 48 48 TON! BRAXTON/You're Makin' Me... 48 54 56 48 QUAD CITY DJ'S/C'mon ‘N Ride it.. 51 50 52 50 CELINE OION/Because You Loved Me 44 47 43 51 AMBER/This Is Your Night
41 39 59 48 JEWEL/Who Witl Save... 50 50 50 46 ALANIS MORISSETTE/You Learn 63 65 55 46 OISHWALLA/Counting Blue Cars 13 17 37 42 ALANIS MORISSETTEMead Over Feet 49 45 53 46 GINUWINEPony
65 64 56 48 DONNA LEWIS/ Love You Always.. 56 54 44 44 ERIC CLAPTON/Change The World 20 27 37 43 DCTALK/Just Between You... 44 55 43 38 NO MERCY/MWhere Do You Go 24 28 44 46 ORIGINALA Luv U Baby
67 68 41 47 QUAD CITY 0J'S/C’'mon N Ride It 42 42 42 42 JOURNEYAWhen You Love.. - 2B 16 38 WONDERS/That Thing You Oo! 40 40 39 36 TONIBRAXTON/You're Makin' Me.. 72 59 45 46 NOMERCY/MWhere Do You Go
49 46 4B 47 NO OOUBT/Spiderwebs 40 40 40 40 JOHN MELLENCAMP/Key west.. 42 39 36 37 AMBER/This Is Your Night 34 42 39 36 DISHWALLA/Counting Blue Cars 47 43 44 45 MERRIL BAINBRIDGEMouth
46 48 45 46 MERRIL BAINBRIOGEMouth 20 26 36 38 MADONNA/You Must Love Me - - 17 35 SEALFly Like An Eagle 38 30 3t 34 COLOR ME BAOD/The Earth... 24 39 42 45 BRAIDS/Bohemian Rhapsody
37 34 51 44 R.KELLY/I Can't Sieep... - 22 34 36 SEALFly Like An Eagle 27 34 37 34 ENVOGUEDon't Let Go {Love} 39 37 3B 34 BLUES TRAVELER/But Anyway 17 33 37 45 CELINE DIONAY' All Coming...
42 39 47 44 HOOTIE & BLOWFISH/Tucker's Town 20 20 28 30 TONIBRAXTON/Un-break My Heart 39 35 37 34 NO MERCY/MWhere Oo You Go 56 45 39 34 L0OS DEL RIO/BAYSIOEMacarena 47 44 43 43 ENVOGUE/Don't Let Go (Love)
47 52 50 42 ERIC CLAPTON/Change The World 32 34 2B 28 SHERYL CROW/I It Makes You.. 24 34 32 33 LABOUCHE/Fatiin’ In Love 55 56 35 33 ALANISMORISSETTE/ou Leamn 46 44 44 43 FUN FACTORY/Don't Go Away
32 30 31 40 PRIMITIVE RAOIO GODS/Standing Outside... 3B 38 38 26 OISHWALLA/Counting Blue Cars 10 14 13 32 MAOONNA/You Must Love Me 11 15 14 33 AMANDA MARSHALL/Birmingham 45 45 42 42 LWIN' JOY/Dreamer
- 27 37 38 NOOOUST/Don't Speak 20 20 24 26 ENVOGUE/Don't Let Go (Love) - - 26 28 MAXI PRIEST/Watching The World.. 9 15 12 31 WILO ORCHIO/AI Night | Pray 41 40 37 40 NEW EOITION/I'm SIill In Love.
27 31 18 38 EN VOGUE/Don't Let Go (Love) 26 24 26 26 JANN AROEN/Insensitive - - 17 25 NO DOUBT/Don't Speak 33 31 33 30 QUADCITY DJ'S/C'mon ‘N Ride It.. 22 27 20 23 JOCELYN ENRIQUEZ/Oo You Miss Me
32 32 38 38 GHOST TOWN 0J'SMy Boo 28 28 26 26 WILO ORCHID/At Night | Pray 26 20 17 25 QKUMBA Z0O/The Child (Inside} - - 11 19 NODOUBT/Don't Speak 22 26 21 23 LABOUCHEaliin' In Love
- 18 15 33 SEAUFl Like An Eagle -7 20 24 WONOERS/That Thing You Do! 20 25 26 24 NEW EQITION/'m Still In Love.. - - 13 18 HOOTIE & BLOWFISH/ Go Blind 16 23 24 22 LECLICK/Tonight Is The Night
- 24 32 32 REPUBLICAReady To Go 34 24 24 24 NATALIE MERCHANT/Jealousy 18 21 22 23 R.EM/Bittersweet Me 8 9 13 17 SHERYL CROW/If It Makes You.. - 12 17 22 WORLD WIDE MESSAGE../The Real Thing
- - 26 27 CRANBERRIESWhen You're Gone 18 18 20 22 HOOTIE & BLOWFISH/Sad Caper 25 27 26 23 ROBERT MILES/One And One 15 20 14 17 MADONNA/You Must Love Me - - 16 21 ROBERT MILES/One And One
26 25 25 26 BECK/Where It's At - - 1B 20 ROD STEWART/If We Fall In... 16 19 20 21 REPUBLICA/Ready To Go 15 20 1B 17 JOURNEY/MWhen You Love.. - - 6 20 SEALFy Like An Eagle
34 34 27 25 REM/Bitersweet Me - - - 20 KEITH SWEAT/Twisted 16 17 23 21 BLUES TRAVELER/Run-Around 39 42 37 15 JOHN MELLENCAMP/Key West. 12 18 17 11 BABYFACE/This Is For.
8 28 33 25 NEW EOITION/'m Stili In Love. - - - 18 STREISAND & AOAMS/! Finally Found.. - - 21 17 GHOST TOWN DJ'S/My Boo 13 16 15 14 DC TALK/Just Between You... -8 10 10 TONIBRAXTON/Un-break My Heart
40 31 31 24 JOURNEY/When You Love... 16 16 16 18 LA BOUCHEFallin' In Love 14 19 21 17 ORIGINAUI Luv U Baby 10 15 15 13 ENVOGUEDon't Let Go (Love) 10 6 5 6 KATALINADY Gid
- - - 23 KEITH SWEAT/Twisted - - 16 16 BOOEANSMurt By Love 59 40 35 17 DONNALEWIS/I Love You Always.. - - 14 12 SEAUFly Like An Eagle 10 6 5 5 BONE THUGS-N-HARMONY/Days Of Our Livez
17 16 24 23  MADONNA/You Must Love Me - - - 16 NO OOUBT/Don't Speak 15 12 14 16 BRAIOS/Bohemian Rhapsody 28 24 1B 11 NATALIE MERCHANTMWonder - 4 5 5 MADONNA/You Must Love Me
27 17 21 23  JOHN MELLENCAMP/Key West.. -7 10 16 JEWEL/You Were Meant. . 10 18 17 16  WILD ORCHIO/At Night | Pray - - - 10 BOOEANS/MHurt By Love - - - 4 RA.KELLY/ Beheve | Can Ry
46 28 24 22 WONDERS/That Thing You Do! 12 14 14 14 REPUBLICA/Ready To Go 17 17 20 16 PRIMITIVE RADIO GOOS/Standing Outside. 6 17 19 9 HARAY CONNICK JR /Hear Me In. = - - - GINAG/Ooh Aah...Just...
- 20 20 21 OC TALK/Just Between You... 10 12 12 12 REM/Bittersweel Me 14 15 1B 16 HOOTIE & BLOWFISH/ Go Blind - - - T ELTON JOHN/You Can Make. - - - - FUGEES/No Woman, NoCry
- - - 21 GREASE MEGAMIX/Grease Megamix 16 16 20 12 WALLFLOWERS/Bth Avenue Heartache - - - 15 RAEDHOTCHILL., /Love Rollercoaster - - 9 7 AMBER/This Is Your Night
53 34 38 21 00G'S EYE VIEW/Everything Falls.. 14 16 16 12 ELTON JOHN/You Can Make. 16 14 13 14 0ASIS/Champagne Supemova 7 B 6 7 NODOUBT/Spiderwebs
45 3B 24 20 LA BOUCHEFaliin' In Love 7 7 7 12 NEW EDITION/'m Still In Love... 10 14 12 14 TAKE THAT/Back For Good 32 33 31 6 ALANIS MORISSETTE/Ironic
55 58 54 20 NATALIE MERCHANT/Jealousy 7 7 7 12 SUSANNA HOFFS/All | Want 16 15 12 12 NATALIE MERCHANT/Jealousy S 5 7 & GEGGY TAHMWhoever You Are
23 18 20 17 BONE THUGS-N-HARMONY/Days Of Our Livez 41 35 36 12 NO OOUBT/Spiderwebs - - - 5 STREISANO & ADAMS/I Finally Found..
- - - 17 ROO STEWART/If We Fall In.. - 10 11 11 BRANDY/Sittin’ Up in My.. - = - 5 REM/Bittersweet Me
36 23 15 10 BOOEANSMHurt By Love - - - 10 RODSTEWART/It We Fail In.
44 38 29 9 FUNFACTORY/Don't Go Away 11 - 13 10 HOOTIE & BLOWFISH/OId Man & Me
15 7 17 8 AMANDA MARSHALL/Birmingham 43 - 10 10 ERIC CLAPTON/Change The World
a9 = S
ﬂ WZPLAndianapatis i WNKS/Charlotte MIx 704. 7 | |ciomew orteans WEZB/New Orleans 106,754 | wxxi /Ortando
(317) 816-4000 (704) 3319510 (”o” (504) B76-5466 (504) 5617002
tesianagous | | Gierdrum/Oecker O5.1F M Bridgman/Crescente Thorman/Jammer =7 [n | | Larson/Gioungo
PLAYS ARTISTAITLE s ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTHLE PLAYS ARTISTTITLE
IW W W TW W W W IW 2W W TW W W W TW W W W TW
62 61 60 65 CELINE OIONAt's All Coming.. 58 63 61 57 ALANIS MORISSETTE/Head Over Feet 72 77 77 76 NOODUBT/Spiderwebs 53 53 54 55 NOMERCY/MWhere 0o You Go 44 52 54 55 MERRIL BAINBRIOGE/Mouth
42 39 55 65 ALANIS MORISSETTEMead Over Feet 64 64 59 57 CELINE OIONAts Al Coming.. 74 75 77 75 CELINE OION/Its Al Coming... 52 55 55 54 HOOTIE & BLOWFISH/I Go Blind 55 53 53 52 ALANIS MORISSETTEMead Over Feet
60 59 64 60 JOHN MELLENCAMP/Key West 40 39 49 56 MERRIL BAINBRIDGE/Mouth 76 75 74 74 ALANIS MORISSETTE/Head Over Feet 43 44 54 54 JOURNEY/When You Love.. 55 55 52 51 CELINE DIONAts All Coming.
64 58 46 59 TONI BRAXTON/You're Makin' Me. 49 50 52 55 DISHWALLA/Counting Blue Cars B2 76 75 74 LOS OEL RID/BAYSIDE/Macarena 51 52 52 53 CELINE DION/t's Al Comming.. 42 42 45 48 QUAD CITY DJ'S/C'mon ‘N Ride It
- 22 43 53 GREASE MEGAMIX/Grease Megamix 56 59 57 52 OONNA LEWIS/I Love You Atways.. 76 77 74 73 KEITH SWEAT/Twisted 52 53 52 53 DONNA LEWIS/I Love You Always.. 57 55 56 47 KEITH SWEAT/Twisted
62 63 59 49 DONNA LEWIS/ Love You Always.. 56 53 53 §1 ALANIS MORISSETTE/You Leam 12 25 45 72 TONI BRAXTON/Un-break My Heart 53 52 54 §3 ALANIS MORISSETTEMead Over Feet 49 45 47 47 OONNA LEWISA Love You Always...
41 42 46 49 MERRIL BAINBRIDGEMouth 53 45 44 47 NOMERCY/MWhere Oo You Go B2 76 76 72 AZYET/LastNight 41 49 48 46 KEITH SWEAT/Twisted 32 40 40 44 R.KELLY/ Can't Skeep..
35 43 44 48 JEWELWho Will Save.. 38 36 50 40 NO DOUBT/Spiderwebs 75 75 79 72 GHOST TOWN 0J'S/My Boo 39 40 39 42 BRYAN ADAMS/Lets Make A.. 56 45 41 42 NO MERCYMnere Do You Go
- 2 29 42 SEALFly Like An Eagle 3B 35 35 38 QUAO CITY 0J'S/Cmon N Ride It. 74 72 72 71 SIR MIX-A-LOTAump On It 42 43 42 42 JOHN MELLENCAMP/Key West. 19 26 37 41 SHERYL CROW/I It Makes You.
41 43 42 41 JOURNEY/MWhen You Love.. 24 29 32 34 AMBER/This Is Your Night 76 75 77 71 DONNA LEWISA Love You Always 36 32 40 40 R.KELLY/ Can't Steep.. 27 34 38 41 NO DOUBT/Spiderwebs
43 46 39 41 COLOR ME BADO/The Earth. - 19 30 32 NOOOUBT/Don't Speak 79 71 72 70 OUTHERE BROTHERS/Boom Boom Boom 28 35 37 40 SHERYL CROW/f It Makes You.. 36 26 37 40 AMBER/Ths Is Your Night
42 43 39 41 OISHWALLA/Counting Blue Cars 20 18 29 32 KEITH SWEAT/Twisted 76 72 71 68 WORLO CLASS WRECKING/Turn Off The Light 36 41 42 40 WALLFLOWERS/Bth Avenue Heartache 15 25 34 35 BRAIDS/Bohemian Rhapsody
37 41 40 40 WONDERS/Thal Thing You Oo! 34 33 36 31 BLUES TRAVELER/But Anyway 32 48 71 53 NOMERCYMWhere Oo You Go 43 42 42 48 PRIMITIVE RADID GOOS/Standing Outside... 30 26 33 29 MTS./'HBe Alright
- - 18 38 NO DOUBT/Don't Speak 14 6 12 29 SHERYL CROW/ it Makes You. - 23 30 48 GINUWINE/Pony - 19 33 39 NODOUBT/Don't Speak 19 27 22 27 GHOST TOWN 0J'SMy Boo
39 42 37 36 ERIC CLAPTON/Change The World 30 48 44 29 LA BOUCHE/Sweet Oreams 29 43 61 48 TONI BRAXTON/You're Makin' Me. 39 41 40 39 MERRIL BAINBRIOGEMouth - 16 23 26 SEALFly Like An Eagle
27 29 29 31 DC TALK/Just Between You.. 47 36 31 28 COLOR ME BAOD/The Earth. 7 17 30 44 BLACKSTREETMNo Diggity 24 31 37 39 ENVOGUE/Don't Let Go (Love) - 7 23 26 NODOUBT/Oon't Speak
27 28 29 30 WILD ORCHIO/A Night | Pray 5 25 30 27 WONOERS/That Thing You Oo! 7 15 16 37 NEW EDITION/'m Still In Love.. 42 42 41 39  OISHWALLACounting Blue Cars - 10 20 26 TONI BRAXTON/Un-break My Heart
2B 27 31 29 SHERYL CROW/IN It Makes You. 27 26 22 27 JOURNEY/When You Love... 20 29 22 33 BONE THUGS-N-HARMONY/Days Of Our Lrvez 54 54 42 38 TONI BRAXTON/You're Makin' Me. 9 27 29 24 MADONNA/You Must Love Me
26 28 27 28 NATALIE MERCHANT/Jealousy 31 31 28 27 JEWELAWho Will Save... 29 27 32 32 MERRIL BAINBRIDGE/Mouth 38 38 38 38 ERIC CLAPTON/Change The World 14 14 15 20 EN VOGUE/Oon't Let Go (Love)
26 28 25 28 AMANOA MARSHALL/Birmingham 37 20 38 24 JANN ARDEN/Insensitive 31 32 29 31 GREASE MEGAMIX/Grease Megamix - 15 31 38 SEALFly Like An Eagle 11 16 20 20 OC TALK/Just Between You.
- - - 28 AMBER/This Is Your Night 18 17 23 21 FUGEES/Killing Me Softty 13 25 29 30 BRANDY, TAMIA. /Missing You 24 29 31 36 DO TALKAust Between You... 32 19 - 20 TONI BRAXTON/You're Makin' Me..
45 42 33 27 R.KELLY/I Can't Skeep.. - 5 12 20 DC TALKAust Between You.. 29 31 31 30 QUADCITY DSS/C'mon ‘N Fude It 37 36 34 34 NO OOUBT/Spiderwets 9 12 16 19 GREASE MEGAMIX/Grease Megamix
26 26 31 27 TONY RICH PROJECT/Nobody Knows 26 19 19 20 TONY RICH PROJECTNobody Kriows 12 21 28 30 LABOUCHE/Be My Lover 26 28 30 32 LABOUCHEFatin' in Love - - - 19 WONDERS/That Thing You Do!
19 - 22 27 LENNY KRAVITZ/Can't Get You Off. - - - 18 TLCMWatertalls - - 7 29 R KELLY/I Believe | Can Fly - - - 31 JEWEL/You Were Meant.. 39 39 27 17 JEWEL/Who Will Save..
13 18 22 26 ENVOGUEDon't Let Go (Love) 18 15 19 17 COLLECTIVE SOUL/The World | Know 70 71 52 29 R.KELLY/I Can't Steep. 20 19 19 22 GIN BLOSSOMS/Foliow You Down 26 34 21 15 ALANIS MORISSETTE/You Learn
24 26 22 24 KEITH SWEAT/Twisted 16 18 13 16 TRACY CHAPMAN/Give Me One Reason 71 73 56 29 TRACY CHAPMAN/Give Me One Reason 21 21 19 20 TONY RICH PROJECT/Nobody Knows 20 14 13 14 JOURNEY/MWhen You Love...
13 17 17 23 R.EM./Bitersweet Me - 10 14 14 SEAUFy Like An Eagle 69 39 26 29 BONE THUGS-N-HARMONY/Tha Crossroads 21 21 19 20 MARIAH CAREY/Always Be My Baby - - 17 13 BONE THUGS-N-HARMONY/Days Of Our Livez
- - - 21 BLUES TRAVELER/Run-Around 18 21 16 14 COOLID/1.2.34 (Sumpin'..) 12 20 23 28 MARJAH CAREY/Atways Be My Baby 24 18 17 19  NATALIE MERCHANT/Jealousy 10 16 17 12 NEW EOITION/'m Still in Love..
14 20 19 20 NEW EDITIONA'm Still In Love. - - - 13 GHOSTTOWN DJ'SMy Boo 14 21 22 26 LOUISIANA LAREAUX/New Orleans Ladies 18 19 18 19 JOAN OSBOANE/One Of Us 20 22 19 12 QKUMBA ZOO/The Child (Inside)
19 16 - 20 LABOUCHE/Be My Lover 21 18 20 13  KATALINA/DJ Gir 31 19 23 23 WILD ORCHIO/At Night | Pray 18 19 18 19 JANN ARDEN/Insensitive 15 25 18 11 LABOUCHEFallin' in Love
14 16 - 19 BODEANS/Closer To Free - - 13 12 ALANIS MORISSETTE/Ironic 67 41 20 22 KATALINA/DJ Girl 23 19 19 19 LA BOUCHE/Sweet Dreams - - - 9 JEWEL/ou Were Meant.. .
- - - 18 TONI BRAXTON/Un-break My Heart - 22 1B 12 CELINE OION/Because You Loved Me 40 31 23 21 REONEX/Cotton Eye Joe 20 20 18 19 DEEP BLUE SOMETHING/Breakfast At .. 13 12 8 8 WORLD WIOE MESSAGE./The Real Thing
17 - 23 18 EVERYTHING BUT. Missing 12 11 12 11 LOS OEL RIO/BAYSIDE/Macarena 12 11 15 20 ALANIS MORISSETTE/You Oughta Know - - - 18 ALANIS MORISSETTE/Ironic 1817 13 8 HOEERTMILES/OneAnq[)pe
17 16 - 18 BRANDY/Sittin' Up In My. 27 2B 24 10 ERIC CLAPTON/Change The World 32 26 25 19 ALANIS MORISSETTENou Learn 19 19 19 18 LA BOUCHE/Be My Lover 8 10 9 4 AMANDAMARSHALUBlrrpmqham
13 14 16 15 WALLFLOWERS/Gth Avenue Heartache 13 15 14 9 ENVOGUEDon't Let Go (Love) 14 18 20 18 CELINE DION/Because You Loved Me 20 17 19 18 (OO GOO OOLLS/Name - - - - STREISAND &.ADAMS/| Finally Found..
28 32 19 14 ALANIS MORISSETTE/tromc 9 7 6 9 WALLFLOWERS/6th Avenue Heartache 30 18 16 18 ALANIS MORISSETTEAronic 21 18 20 17 NATALIE MERCHANTWonder - - - - AZYET/astNight
32 34 18 13 ALANIS MORISSETTE/You Leam - - - 8 TONIBRAXTON/Un-break My Heart 13 11 13 18 JANN ARDEN/Insensitive 23 22 20 17 JEWEL/Who Will Save.
4 15 12 13 MADONNA/You Must Love Me - - 5 7 NEWEDITIONA'm Still In Love.. - 14 17 15 DRU HILL/Tetl Me - - 10 16 MAOONNA/YouMusMoveMp
15 12 13 12 BAYAN ADAMS/Let's Make A... 8 7 6 6 WILDORCHIO/At Night | Pray 3 3 9 14 BABYFACE/This Is For. 32 24 19 16 OUADCITY_[_)J'S/C‘mon'N Ride 1.
- - 6 8 BOOEANSMHurt By Love 5 6 6 6 JOHN MELLENCAMP/Key West 14 3 14 14 MELISSA ETHERIOGE/Nowhere To Go 17 19 20 15 BRANOY/Sittin' Up in My.
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WKSE/Butfalo WKSSMHartford m WRVW/Nashville WPXY/Rochester, N 99.7 WDJX | |WostiLouisville
(716) 884-5101 (860) 524-7819 (615) 664-2400 (716) 454-2600 M;,Z.muum. (502) 589-4800
0'Neil/Universal Jones/Fox Quinn/Scooter Ingram/Rice Matthews/Rite
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IN W W TW 3W 2W LW W W LW TW IW 2W LW TW IW 2W W TW
44 44 45 57 SHERYL CROW/ It Makes You... 34 44 54 57 AMBER/This Is Your Night 51 52 52 54 CELINE DION/It's All Comng... 48 48 58 55 DONNA LEWIS/I Love You Always.. 45 49 54 54 MERRIL BAINBRIDGE/Meuth
53 59 56 56 GOO GOODOLLSAong Way Down 55 61 63 56 DONNALEWIS/ Love You Always. 52 51 53 53 DISHWALLA/Counting Blue Cars 52 51 50 49 CELINE DION/It's All Coming... 28 38 51 52 SHERYL CROW/IT It Makes You.
56 58 56 56 DONNALEWIS/ Love You Always . 53 57 58 56 NOMERCY/Mhere Do You Go 41 26 35 51 BRYAN ADAMS/Let's Make A. 37 36 40 49 QUADCITY DJ'S/C'mon ‘N Rude It.. 27 28 32 50 JOHN MELLENCAMP/Kes West
42 30 51 53 ALANIS MORISSETTE/You Leam 53 59 56 51 CELINE DIONAts All Coming.. 24 28 38 46 JOHN MELLENCAMP/Key West... 49 50 53 48 ALANIS MORISSETTE/ou Learn 50 43 51 50 DONNA LEWIS/ Lave Yoy Aiways.
56 56 51 52 ALANIS MORISSETTE/Head Over Feet 46 52 51 4B ALANIS MORISSETTE/Head Over Feet 32 31 39 45 MELISSA ETHERIDGE/Nowhere To Go 37 29 42 48 NOMERCY/Mhere Do You Go 30 28 29 47 JOURNEYWhen You Low.
42 44 46 50 TONI BRAXTON/You're Makin' Me 22 37 48 47 MERRIL BAINBRIDGEMouth 20 17 21 38 ALANIS MORISSETTEHead Over Feet 26 20 35 43 CELINE DION/Because You Loved Me 42 48 57 31 CELINE DIONAts All Conang.
48 44 43 48 OUTHERE BROTHERS/Boom Boom Boom 22 24 32 42 KEITH SWEAT/Twsted - 10 14 30 GREASE MEGAMIX/Grease Megamix 43 49 39 42 ALANIS MORISSETTE/Head Over Feet 29 29 42 30 BRYAN ADAMS/Let's Male A.
57 59 58 44 QUADCITY DJ'S/C'mon ‘N Ride It. 36 37 36 37 DISHWALLA/Counting Biue Cars 27 21 25 29 WONDERS/That Thing You Do! 10 17 21 38 NODOUBT/Don't Speak 28 30 30 29 DISHWALLACounting Ble Cars
48 43 44 44 KEITH SWEAT/Twisted - 16 27 36 NODOUBT/Don't Speak 33 43 30 29 AMANDA MARSHALL/Birmingham 32 31 18 34 HOOTIE & BLOWFISHA Go Blind 28 37 33 28 TONIBRAXTON/You're Makin' Me.
20 20 40 43 BARENAKED LADIES/The Oid Apartment - - 16 36 SHERYL CROW/ It Makes You.. 2 22 25 29 SHERYL CROW/If It Makes You. 22 19 19 33 ERIC CLAPTON/Change The World 33 28 28 27 JEWELWho Will Save
40 46 45 42 DASIS/Don't Look Back. 30 36 30 36 COLOR ME BADD/The Earth. 30 31 31 29 PHIL COLLINS/Dance into The Light 18 18 15 32 DISHWALLA/Counting Blue Cars 29 29 29 26 NOMERCY/MWhere Do You Go
47 45 42 42 R.KELLY/ICan'tSleep.. 10 25 30 33 JOURNEYMWhen You Love... 7 5 13 28 TONI BRAXTON/Un-break My Heart 24 29 21 32 BLUES TRAVELER/But Anyway 48 39 28 24 QUAD GITY DJ'S/C'mon W Ride It
26 25 38 41 MERRIL BAINBRIDGEMouth 35 44 37 31 NO DOUBT/Spiderwebs 2 26 27 27 HOOTIE & BLOWFISH/Sad Caper 44 45 27 32 JANN ARDEN/Insensttive 9 12 12 23 AALIYAHAf Your Gir Only .
21 22 21 38 GHOST TOWN D'S/My Boo 33 29 31 30 TONI BRAXTON/You're Makin' Me 25 22 26 27 JOURNEY/MWhen You Love. 53 53 47 32 TRACY CHAPMAN/Give Me One Reason 21 28 16 23 R KELLY/ICan't Sieep...
56 54 39 38 CELINE DION/It's All Coming... 23 23 30 29 JEWELWho Will Save.. 6 9 24 26 LABOUCHEFalin’ In Love 35 35 21 30 MERRIL BAINBRIDGEMouth 29 23 11 22 CRANBERRIES/Free To D-cide
47 46 46 36 JANN ARDEN/Insenstive 31 30 29 25 BLUES TRAVELER/But Anyway - - 10 26 SEAUFly Like An Eagle 20 27 23 30 AMBER/This Is Your Night 15 12 29 22 WONDERS/That Thing Yo Do!
28 26 27 29 NEWEDITION/'m Still In Love 29 37 32 25 PRIMITIVE RADIO GODS/Standing Outside. 52 52 38 26 DONNA LEWISA Love You Always.. 31 33 42 30 NATALIE MERCHANT/MWonder 18 25 18 18 KEITH SWEAT/Twisted
24 27 29 28 GINAG/Qoh Ash Just - - 22 24 EVERYTHING BUT. Missing -7 21 25 MADONNA/You Must Love Me 45 40 27 26 COLLECTIVE SOUL/The World | Know - 9 15 16 NO DOUBT/Don't Speak
26 26 29 27 ENVOGUE/Don't Let Go (Love) - - 18 23 GINBLOSSOMSFoliow You Down 2% 22 23 25 MERRIL BAINBRIDGE/Mouth 21 20 13 26 GHOST TOWN DJ'SMy Boo 17 16 16 16 DASIS/Champagne Supersova
- 38 45 27 MADONNA/You Must Love Me 21 23 23 23 QUAD CITY DJ'S/C'mon ‘N Ride It. 8 8 14 24 AMBER/This Is Your Night - 14 18 26 SEAUFly Like An Eagle 17 17 16 16 JANN ARDEN/Insensitive
- - 24 21 DCTALK/Just Between You.. 22 32 26 22 CRANBERRIES/Free To Decide 25 26 - 24 TRACY CHAPMAN/Give Me One Reason - 6 14 26 SHERYL CROWT It Makes You. - 12 14 15 AZYET/Last Night
21 23 22 27 LL COOL J/Loungin 17 20 21 22 FUGEES/No Woman, No Cry 1& 18 19 19 NO MERCY/MWhere Do You Go 17 17 17 25 NATALIE MERCHANT/Jealousy 18 16 16 15 TRACY CHAPMAN/Give Me One Reason
50 54 41 26 NODOUBT/Spiderwebs - 5 15 21 TONIBRAXTON/Un-break My Heart 20 22 10 17 MARIAH CAREY/Always Be My Baby 14 12 9 25 COLOA ME BADD/The Earth... 43 35 18 15 BRANDY/Sitin' Up in My
37 41 23 25 PRIMITIVE RADIO GODS/Standing Outside. - - 18 21 TONY RICH PROJECT/Nobody Knaws 32 37 40 16 ERIC CLAPTON/Change The World 21 21 20 22 GOO GOO DOLLS/Name 13 11 5 14 HOOTIE & BLOWFISH/Sac Caper
14 15 19 25 CRANBERRIES/Free To Decide 2B 24 22 18 JANN ARDEN/Insensitive 20 17 - 16 BLESSID UNION OF./All Along 18 17 12 21 JOURNEY/When You Love. - 10 24 14 AMBER/THs Is Your Night
- - 19 25 NODOUBT/MDon't Speak 43 36 28 17 ERIC CLAPTON/Change The World 26 18 16 15 JEWELWho Will Save.. 34 27 14 20 CRANBERRIES/Free To Decide - - § 12 TONI BRAXTON/Un-break My Heart
17 19 31 22 JOURNEY/When You Love. 14 - 16 16 BLUES TRAVELER/Run-Around 30 33 25 15 NATALIE MERCHANT/Jealousy 19 19 18 18 BLUES TRAVELER/Run-Around 15 13 3 11 INTRIGUE/ You've Ever
39 44 44 22 LOS DEL RIO/BAYSIDE/Macarena 16 18 17 16 COLLECTIVE SOUL/The World | Know - - - 15 MELISSAETHERIDGE/I Want To Come Over 20 21 21 18 LA BOUCHE/Be My Lover - - 8 11 LABOUCHEFallin' In Love
17 20 19 20 TRAGICALLY HIP/Ahead By A Century - 12 12 12 ORIGINAL/I Luv U Baby 19 17 - 15 FOO FIGHTERS/Big Me 11 13 11 17 DENINE W/COLLAGE/Love Of A Lifetime 11 11 11 11 REPUBLICA/Ready To Go
21 18 21 20 LABOUCHEFallin' In Love 14 14 5 11 JOHN MELLENCAMP/Key West .. 18 18 - 15 COLLECTIVE SOUL/The Worid | Know 10 12 9 16 LABOUCHEFalin'In Love 14 12 11 11 AMANDA MARSHALL/Birriungham
- - 16 20 KIMSTOCKWOOD/Jerk 14 15 16 10 AMANDA MARSHALL/Birmingham 22 29 15 15 DOG'S EYE VIEW/Everytiung Falls.. 17 16 12 14 JOHN MELLENCAMP/Key West. - 10§ 11 SEALFly Like An Eagle
- - - 18 GREASE MEGAMIX/Grease Megamix - - 9 10 ROBEAT MILES/Chiidren 15 18 - 14 COLOA ME BADD/The Earth. 11 15 13 14 WILD ORCHID/At Night | Pray 12 11 10 10 NEWEDITIONA'm Still In | ove.
17 14 17 18 FUNFACTORY/Close To You B 22 23 8 WONDERS/That Thing You Do! 52 53 39 13 ALANIS MORISSETTE/You Learn 32 27 14 14 JEWELWho Will Save... - B 14 10 JEWEL/You Were Meant
43 19 10 18 JEWEL/Who Will Save 8 14 12 8 WALLFLOWERS/th Avenue Heartache 7 5 9 13 WILD OACHID/At Night | Pray 15 16 14 14 NATALIE MERCHANT/Camnival - - 4 1p TRACY CHAPMAN/Smoke nd Ashes
- - - 17 R.KELLYN Beheve 1 Can Fly - - 5 7 REPUBLICA/Ready To Go - - - 13 MARIAH CAREY/Fantasy 13 14 10 13 EVERYTHING BUT.Missing 15 12 14 10 WALLFLOWERS/6th Avenue Heartache
- - - 17 BONE THUGS-N-HARMONY/Days Of Our Livez 18 10 8 7 ENVOGUE/Don't Let Go (Love) 10 12 - 13 FUNFACTORY/I Wanna B With U 8 7 7 12 ROBERT MILES/One And One 15 11 9 9 DG TALK/Just Between You
- - 19 17 JOCELYN ENRIQUEZ/Do You Miss Me 5 5 5 7 MADONNAYou Must Love Me 11 15 - 13 CELINE DION/Because You Loved Me § 7 7 12 MADONNA/You Must Love Me 12 13 9 9 KIMSTOCKWOOD/Jerk
19 15 16 16 COOLIO/Gangsta’s Paradise 5 5 5 6 WILDORCHID/At Night | Pray 18 18 - 13 ACE OF BASE/Lucky Love - 13 - 12 NICKI FRENCH/Total Eclipse Of... - B 9 9 REMJBittersweetMe
16 18 19 15 MARIAH CAREY/Aiways Be My Baby 12 5 5 § DCTALKUust Between You 11 13 - 13 JANN ARDEN/Insensitive 13 12 13 12 DAVE MATTHEWS BAND/Ants Marching 12 11 6 9 ENVOGUE/Don't Let Go (Love)
16 17 1B 14 LABOUCHE/Be My Lover 5 5 5 § BABYFACEThis s For. 20 19 - 13 BLESSID UNION DF./Let Me Be The One - - - 12 ALANIS MORISSETTE/You Oughta Know - 8 7 9 BODEANS/Hurt By Love
4% 00, /ISR
el WDCG/Raleigh KJY0/Oklahoma City WGTZ/Dayton WAPE/Jacksonville KHFI/Rustin
(919) 361-1051 (405) 840-5271 (513) 294-5858 (904) 642-1055 (512) 4:4-9233
Taylor McCoy/Barreda Luczak/Steele Thomas/Mann v RobertsvVentura
ssins
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW2W W TW IW W LW W IW W TW W W W TW W W LW TW
57 57 58 57 DUNCAN SHEIK/Barely Breathing 61 61 57 49 DONNALEWISA Love You Always... 61 61 64 62 QUAD CITY DJ'S/C'mon ‘N Ride it 57 60 50 62 MERRIL BAINBRIDGEMouth 69 72 73 72 DONNA LEWIS/ Love You Awvays.
41 41 56 42 SHERYL CROW/H Il Makes You.. 36 59 60 49 SHERYL CROW/IF It Makes You... 61 61 64 62 CELINE DION/It's All Commg... 54 61 54 62 DONNA LEWIS/I Love You Always... 42 41 72 71 CELINE DION/It's Al Coming
49 49 35 42 PRIMITIVE RADIO GODS/Standing Outside. . 31 33 35 48 CELINE DION/It's All Coming.. 59 59 63 60 ALANIS MORISSETTE/Head Over Feet §5 60 50 58 CELINE DION/Ht's All Coming... 66 68 69 70 ALANIS MORISSETTE/Head Over Feet
42 42 45 35 SUBLIMEAWhat| Got 31 59 56 40 BLESSID UNION OF./All Along 31 46 64 59 KEITH SWEAT/Twisted 52 59 46 S5 QUAD CITY DJ'S/C'mon ‘N Ride ft. 70 72 71 70 TONI BRAXTON/You're Mak:' Me...
§1 51 48 35 BLUES TRAVELER/But Anyway 45 44 44 4D KEITH SWEAT/Twisted 62 61 65 59 TONIBRAXTONYou're Makin' Me... 50 57 21 55 MAXIPRIEST F/SHAGGY/That Girl 47 42 43 69 NODOUBT/Spiderwebs
46 46 34 35 R.EM/Bitersweet Me 30 33 33 38 OASIS/Don't Look Back... 27 37 42 43 ENVOGUE/Don't Let Go (Love) 55 60 50 53 NOMERCYMWhere Do You Go 42 41 43 47 GHOST TOWN DJ'S/My Boo
25 25 20 33 OC TALK/Just Between You... 28 25 24 37 ERIC CLAPTON/Change The Worid 19 34 39 39 TONI BRAXTON/Un-break My Heart 47 53 45 53 ALANIS MORISSETTE/Head Over Feet 29 25 23 45 KEITH SWEAT/Twisted
29 29 27 28 311/Down 18 18 22 36 TRACY CHAPMAN/Give Me One Reason 39 37 38 39 MT.S/ Be Alright 33 30 40 39 JOURNEYMhen You Love... - 22 43 45 HOOTIE & BLOWFISH/ Go Eund
40 40 15 28 BUTTHOLE SURFERS/Pepper 26 25 32 35 MERRIL BAINBRIDGEMouth 37 34 35 34 MERRIL BAINBRIDGEMouth 33 40 28 32 AMBER/This Is Your Night 69 72 41 41 JEWELWho Will Save...
18 18 33 27 DISHWALLA/Counting Blue Cars 11 28 32 35 WONOERS/That Thing You Dot 43 38 38 34 BRANOY/Sittin' Up In My... 29 38 18 31 DISHWALLA/Counting Blue Cars 41 41 41 39 MARIAH CAREY/Always Be My Baby
14 14 26 26 FUNLOVIN CRIMINALS/Scooby Snacks 20 36 38 34 NO DOUBT/Spiderwebs 35 34 37 34 DONNA LEWISA Love You Aiways... - 18 23 30 SEAUFy Like An Eagle 42 39 43 39 FUGEES/Killing Me Softty
- - 20 25 SEAUFly Like An Eagle 13 27 28 33 HOOTIE & BLOWFISH/Sad Caper 18 22 28 32 NO DOUBT/Spiderwebs 21 21 22 29 SHERYL CROWIIf It Makes You... 66 69 69 3B ALANIS MORISSETTEYou Learn
32 32 17 24 TRACY CHAPMAN/New Beginning 33 20 20 31 QUADCITY DJ'S/Cmon ‘N Ride 1. 30 30 29 32 TRACY CHAPMAN/Give Me One Reason 18 18 20 28 ENVOGUE/Don't Let Go (Love) 41 39 38 38 R.KELLYA Can't Steep...
22 22 21 24 EELS/Novocaine For... 22 41 43 31 NOMERCYMWhere Do You Go 26 28 29 32 JEWELWho Will Save. 32 40 35 27 LABOUCHEallin' In Love 42 40 41 37 TRACY CHAPMAN/Give Me (e Reason
- - 11 24 DAVE MATTHEWS BAND/Crash into Me 34 33 32 31 JOHN MELLENCAMP/Key West... - - - 31 SWV/Use Your Heart - - 17 27 HOOTIE & BLOWFISH/Sad Caper 20 23 23 36 LABOUCHEFalln' In Love
6 6 17 23 WALLFLOWERS/th Avenue Heartache 30 28 26 28 DC TALK/Just Between You 33 31 32 31 Swv/vou're The One - 14 15 23 NO OOUBT/MDon't Speak - 12 33 36 MADONNAou Must Love M
- - 23 23 NODOUBT/Don't Speak 60 30 29 26 TONIBRAXTON/You're Makin' Me... 37 30 32 30 PRIMITIVE RADIO GODS/Standing Outside... 23 30 23 23 ALANIS MORISSETTE/You Leam - 17 35 35 MERRIL BAINBRIOGEMoutir
20 20 34 22 DAVE MATTHEWS BANO/So Much To Say 31 32 33 26 OISHWALLA/Counting Blue Cars 24 29 31 30 BONE THUGS-N-HARMONY/Tha Crossroads 18 15 15 22 BECKMhere Its At 32 33 37 35 FUN FACTORY/Don't Go Away
21 21 22 22 ERIC CLAPTON/Change The World - - 12 25 SEAUFly Like An Eagle 19 24 26 29 R.KELLY/I Can't Steep... 11 14 28 20 ERIC CLAPTON/Change The Workd 27 25 27 29 EVERYTHING BUT. /Missing
7 7 9 22 HOOTIE & BLOWFISH/Sad Caper 24 13 15 22 GHOST TOWN 0J'SMy Boo 17 19 31 29 OISHWALLA/Counting Bive Cars - - - 20 ROD STEWART/If We Fall In... 20 26 27 27 LL.COOL Jtoungin
26 26 18 21 SMASHING PUMPKINS/1979 15 5 11 20 BRYAN ADAMS/Let's Make A... - - 9 28 NOOOUBT/Oont Speak 20 22 18 20 KATALINA/OJ Girl 17 19 16 25 ALANIS MORISSETTE/Ironic
14 14 21 21 REPUBLICA/Ready To Go - 5 16 19 NO 00UBT/Don't Speak 11 25 41 26 SHERYL CROW/M It Makes You... - - 11 19 SUBLIMEWnat | Got 22 21 19 25 GROOVE THEORY/Tell Me
27 27 21 20 BECKMWhere It's Al - - 9 17 FIONA APPLE/Shadowboxer 20 29 26 25 WONOERS/That Thing You Do! 6 13 11 18 JEWELWho Will Save... 20 24 23 24 LABOUCHE/Be My Lover
- - 12 19 BOOEANS/Hurt By Love 5 5 9 14 AEM/Bitlersweet Me 23 30 29 25 ALANIS MORISSETTE/You Learn 13 16 14 18 OEL AMITRI/Roll To Me 17 18 23 24 BLUES TRAVELER/Run-Around
20 20 31 18 DONNALEWIS/I Love You Aiways. 23 5 13 13 WILO OACHID/At Night | Pray 27 28 28 25 ALANIS MORISSETTE/Ironic - - - 15 TONI BRAXTON/Un-break My Heart 15 22 21 22 SOPHIE B. HAWKINS/As | Lay Me Oown
- - - 18 ALANIS MORISSETTE/Head Over Feet 10 16 17 13 NEWEOITION/'m Still In Love... 14 15 15 24 GHOST TOWN 0J'SMy Boo 10 16 12 14 BOOEANS/Closer To Free 18 22 20 22 3T/Anything
33 33 29 15 GARBAGE/Stupid Girl 12 13 15 13 JOURNEYWhen You Love... 62 46 32 24 NOMERCYMWhere Do You Go - - - 14 LABOUCHE/Sweet Oreams 17 17 18 22 SEAUKiss From A Rose
- - 11 14 EVERCLEAR/Santa Monica.. § 5 7 13 KM STOCKWOOO/Jerk - - 15 21 GREASE MEGAMIX/Grease Megamix 11 13 10 12 FUNFACTORY/l Wanna B With U 17 23 19 21 MARIAH CAREY/Fantasy
- - 12 13 JEWEL/You Were Meant. 5§ 5 7 12 FUNFACTORY/Don't Go Away 15 15 18 20 FUNFACTORY/Don't Go Away - - - 12 BLUES TRAVELER/But Anyway 18 18 18 20 WILO ORCHIO/At Night | Pray
12 12 11 13 JOAN OSBORANE/St Teresa - 5 9 12 MADONNA/You Must Love Me 20 21 21 18 LABOUCHEFallin’ In Love 11 12 - 12 NATALIE MERCHANT/Garnival 17 17 19 20 ENVOGUE/Don't Let Go {Lovel
- - - 12 CAKEThe Distance 17 10 10 10 GEGGY TAH/Whoever You Are 13 18 19 17 BONE THUGS-N-HARMONY/Oays Of Our Livez - 11 11 11 GOOGOO 00LLS/Name - - 21 20 GOOGOO 00OLLSMName
- - 12 12 FIONA APPLE/Shadowboxer 14 6 7 T REPUBLICAReady ToGo 10 20 19 17 OC TALK/Just Between You.. 13 14 10 11 EVERYTHING BUT. /Missing 18 16 18 18 BABYFACE/This Is For.
16 16 20 11 GEGGY TAH/Whoever You Are 5 5 7 7 BRAIOS/Bohemian Ahapsody 25 23 18 17 LL COOL JAoungin 11 11 10 11 REMBRANDTS/'ll Be There For,.. - - - 16 NODOUBT/Oont Speak
16 16 12 11 00G'S EYE VIEW/Everything Falls. 5§ 5 7 7 BABYFACE/This s For. 24 24 22 17 AMBER/This Is Your Night - - - 11 MARIAH CAREY/One Sweet Day 18 16 18 16 HOOTIE & BLOWFISH/Only Wanna Be..
- - - 10 STONE TEMPLE PILOTS/Lady Picture Show 5 7 8 T SUBLIMEMWhattGot 16 17 16 17 BLESSIO UNION OF /Al Along - - - 11 BLESSIO UNION OF./Let Me Be The One - - - - BLACKSTREET/No Oiggity
- - - 10 311/AlMixed Up § 5 7 7 ENVDGUEDon'tLetGo (Love} 37 - - 16 COLOR ME BADO/The Earth.. - - - 10 CELINE OION/Because You Loved Me - - - - CARDIGANS/Lovetool
12 12 12 10 GOO GOO DOLLSName § 5§ 7 7 STINGA'm So Happy.. - 7 14 15 BLACKSTREET/No Orggity 10 11 - 10 COUNTING CROWSMr. Jones - - - - STREISAND & ADAMS/! Finaliv Found...
- - - 8 FLEMING & JOHN/Love Songs 5 5 7 7 ELTON JOHN/You Can Make... 13 17 16 15 ERIC CLAPTON/Change The World - - - - PREDHOT CHILI../Love Rollercoaster
6 6 10 8 IGGY POP/LustFor Life 5 13 9 7 LABOUCHEFallin'In Love - 8 16 14 BECKMWhere lis At - - - - STREISAND & AOAMS!/ Finally Found..
- - - T TRACY CHAPMAN/Smoke And Ashes 5 5 7 T SPIRITS/Orive - 11 13 12 CELINE OION/Because You Loved Me
WRVO/Richmand = WELY/Albany, NY M WFBC/Greenville, SC 4&“"?‘ KHTT/Tulsa WBHT/Wiikes-Barre
(804) 576-3200 B Bt WW ot~ | |(518) 786-6600 (864) 271-9200 [ HI;T.:S (918) 492-2020 (717) 8242000
McKay/Surt Morgan/Willlams | Wagman/Harrison “Noa.o ra Rush Kelly/Ocean
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TOILE
W W LW TW IW W LW TW W W LW IW 2W LW TW W 2W LW TW
60 61 64 64 ALANIS MORISSETTE/Head Over Feet 59 60 61 61 ALANIS MORISSETTE/Head Over Feet 44 39 54 58 BLUES TRAVELER/But Anyway 12 35 35 87 ALANIS MORISSETTE/Head Over Feet 44 41 58 65 SHERYL CROW/If It Makes You..
61 66 63 64 OONNALEWIS/I Love You Always... 60 60 62 61 MERRAIL BAINBRIDGEMouth 60 55 57 55 ALANISMORISSETTE/Head Over Feet 85 85 85 86 QUAD CITY DJ'S/C'mon N Ride it 48 56 65 64 DONNA LEWIS/ Love You Alwiys.
59 63 61 62 TONI BRAXTON/You're Makin' Me. 61 61 62 61 OONNA LEWIS/I Love You Atways... 37 38 53 54 SHERYL CROW/M It Makes You... 86 84 85 86 KEITH SWEAT/Twisted 61 63 61 B3 CELINE OION/It's All Coming..
37 46 57 61 R KELLY/ICan't Sleep. 29 27 55 60 JOURNEYMWhen You Love. 41 37 40 51 KEITH SWEAT/Twisted 86 84 84 86 OONNALEWISA Love You Always... 18 31 41 58 JOURNEY/When You Love...
41 44 48 60 KEITH SWEAT/Twisted 30 28 44 60 SHERYL CROWAf It Makes You... 30 21 35 50 NEW EOITION/I'm Still In Love... 9 34 34 71 CELINE DION/It's All Coming... 61 64 63 55 ALANIS MORISSETTE Nou Learn
65 65 66 60 QUAD CITY 0J'S/C'mon ‘N Ride It... 60 61 62 60 CELINE OION/t's All Coming... 61 57 55 43 CELINE OION/It's All Coming... 28 45 45 45 LOS OEL RIO/BAYSIDE/Macarena 41 44 42 55  ALANIS MORISSETTEMead Cmer Feet
16 20 24 S4 GREASE MEGAMIX/Grease Megamix 28 54 61 46 TONI BRAXTON/Un-break My Heart 61 58 55 42 QUAO CITY OJ'S/C'mon N Ride ... 26 41 41 45 GHOST TOWN 0J'S/My Boo 45 39 17 49 LABOUCHE/Sweet Oreams
36 40 47 52 MERRIL BAINBRIDGEMouth 29 29 31 44 ENVOGUE/Don't Let Go (Love) 45 43 39 40 NIXONS/Sister - - - 43 ALL4-ONE/(She's Got) Skiliz 44 42 56 46 NO MERCY/MWhere Do You Go
31 46 58 50 WONDERS/That Thing You Oo! - - 23 36 SEAUFl Like An Eagle 45 39 39 37 TONI BRAXTON/You're Makin' Me... 29 28 29 42 HOOTIE & BLOWFISH/ Go Biind 64 64 66 45 QUAD CITY DJ'S/C'mon N Ride it..
61 63 63 48 CELINE DION/t's All Coming... 18 27 29 35 GREASE MEGAMIX/Grease Megamix 60 57 43 37 DONNALEWIS/ Love You Always... 42 42 42 41 NOMERCYMWhere Do You Go 60 63 51 43 TONI BRAXTONYou're Makin' Me...
§2 51 50 48 COLOR ME BADD/The Earth. 28 21 31 34 FUN FACTORY/Don't Go Away 40 51 43 37 R KELLYA Can't Sieep... - 42 39 36 LOS DEL CHIPMUNKSMacarena §7 45 40 42 NIXONS/Sister
62 64 64 48 MAXIPRIEST F/SHAGGY/That Girl 27 25 26 34 NEWEDITION/'m Stil In Love... 3B 28 39 37 WALLFLOWERS/Sth Avenue Heartache 35 34 36 36 R, KELLY/I Can't Steep.. 20 17 36 41 MERRIL BAINBRIDGEMouth
45 41 46 48 TRACY CHAPMAN/Give Me One Reason 30 27 29 33 HOOTIE & BLOWFISH/Sad Caper 15 15 33 33 COLOR ME BADO/The Earth... 42 43 44 34 LA BOUCHEBe My Lover 14 19 32 38 JOHN MELLENCAMP/Key West..
47 45 43 47 COOLI0N 234 (Sumpin'..) 30 29 30 33 JOHN MELLENCAMP/Key West... 31 26 26 31 R.E.M/Bittersweet Me 35 35 34 33 TONI BRAXTON/You're Makin' Me... 41 57 4B 37 EVERCLEAR/Santa Monica...
34 33 45 46 GHOST TOWN DJ'S/My Boo 29 29 30 31 BRYAN ADAMS/Let's Make A . 30 26 29 29 JOURNEY/When You Love.. 42 43 43 32 LA BOUCHE/Sweet Dreams 41 39 40 37 HOOTIE & BLOWFISH/Sad Caper
43 41 37 41 FUGEES/Kiling Me Softly 29 29 30 31 GHOST TOWN DJ'S/My Boo 33 28 30 29 ODCTALK/Just Between You... §1 20 30 30 CRUSHAeiyhead 32 36 35 33 NOOOUBT/Don't Speak
44 45 38 39 ALANIS MORISSETTE/You Learn - 16 19 29 SUSANNA HOFFS/AIl | Want 31 22 23 25 DISHWALLA/Counting Biue Cars 5 12 7 29 ENVOGUE/Don't Let Go (Love) 24 18 12 32 JEWELMWho Will Save...
- - 22 38 TONIBRAXTON/Un-break My Heart 10 23 27 29 MADONNA/You Must Love Me - - 22 24 SEAURy Like An Eagle 33 30 32 28 FUGEES/Kiling Me Softly 52 45 26 32 LENNY KRAVITZ/Can't Get You Off...
- 34 51 37 MADONNA/You Must Love Me - - 13 27 0OC TALK/Just Between You... 28 22 27 23 BRYAN ADAMS/Let's Make A... 28 29 29 28 FUN FACTORY/Don't Go Away 39 38 41 26 0ASIS/Don't Look Back...
32 40 36 36 ENVOGUE/Don't Let Go (Love) 30 27 31 24 ROBERT MILES/One And One - 10 14 23 NO OOUBT/Don't Speak 28 2B 27 27 AMBER/This Is Your Night 32 39 39 25 BRYANADAMS/Lets Make A...
38 36 35 34 LABOUCHEFallin'In Love - - - 22 R KELLYA Believe | Can Fly - - 1B 23 TONIBRAXTON/Un-break My Heart 26 23 24 26 NO DOUBT/Spiderwebs 17 16 28 24 AMANOA MARSHALL/Birmingham
32 32 30 33 OISHWALLACounting Biue Cars - 14 13 20 JEWEL/You Were Meant... 29 21 21 23 LENNY KRAVITZ/Cant Get You Off... 43 44 43 20 M.T.SJI Be Alright 14 12 12 20 FIONA APPLE/Shadowboxer
24 28 34 32 GINAG/Oonh Aah..Just... 30 19 18 19  WILD ORCHID/At Night | Pray 44 41 27 22 JOHN MELLENCAMP/Key West... 28 29 42 20 BILLIE RAY MARTIN/Your Loving Arms 19 18 20 20 GOO GOO DOLLS/Name
31 30 37 31 AMBER/This Is Your Night 16 16 17 19  MELISSA ETHERIOGEMNowhere To Go 44 41 22 21 GHOST TOWN DJ'SMy Boo - - - 17 REDHOT CHILI..Love Rollercoaster 40 25 18 20 BADLEES/Fear Of Falling
31 25 25 26 BECK/Where Its At 60 61 25 19 KEITH SWEAT/Twisted 42 40 19 19 HOOTIE & BLOWFISH/Sad Caper 32 31 26 16 COLOR ME BADD/The Earth... - 14 19 19 WONDERS/That Thing You Do!
31 36 28 24 BONE THUGS-N-HARMONY/Tha Crossroads 61 24 18 19 NO MERCY/MWnere Do You Go 19 19 14 19 O0ASIS/Don't Look Back... 42 33 31 15  ALANIS MORISSETTE You Learn - 16 15 18 JEWEL/You Were Meant...
- - 11 21 SHERYL CROWAf it Makes You... 17 18 18 19  BILLIE RAY MARTINour Loving Arms 19 22 18 19 JANN ARDEN/Good Mother 12 12 14 12 ERIC CLAPTON/Change The World 21 17 17 18 WALLFLOWERS/6th Avenue Heartache
- - 10 18 HOOTIE & BLOWFISH/I Go Biind 16 17 17 19 FUGEES/Killing Me Softly - - - 19 WONOERS/That Thing You Oo! 17 7 29 8 JOURNEY/MWhen You Love... - - 11 18 SEALFly Like An Eagle
31 22 17 14 HOOTIE & BLOWFISH/Sad Caper 16 - - 19 CELINE OION/Because You Loved Me 13 16 15 17 BECKMWhere Its At - - 2 T GREASE MEGAMIX/Grease Megamix - - 10 17 R.EM/Bittersweet Me
- - - 13 NODOUBT/Don't Speak 16 18 18 19 LOS DEL RiQ/BAYSIDEMacarena 22 18 18 17 OASI/Champagne Supemova § 11 6 6 NEWEDITION/I'm Still In Love... 15 16 13 17 LOS DEL RIO/BAYSIDEMacarena
- - - = 31VAIMixed Up 18 18 18 19 BRANDY/Sittin’ Up In My... 17 15 18 16 JANN ARDEN/Insensitive - 7 6 4 LABOUCHEFaliin'In Love 19 15 11 16 311/Down
21 20 21 18  KATALINA/DJ Girt 15 14 13 15 EELS/Novocaine For.. - - -« GINAG/Ooh Ah. . Just.. 16 9 14 16 BECK/Where it'sAt
- - - 18 NODOUBT/Don't Speak 60 36 17 15 ERIC CLAPTON/Change The Worid 18 12 13 15 JANN ARDEN/Insensttive
16 18 18 18 LA BOUCHE/alin' in Love 17 13 16 15 ALANIS MORISSETTE You Leam - - 11 14 FUN FACTORY/Don’t Go Away
- 16 17 18 CRANBERRIES/Free To Decide < - 13 14 SMASHING PUMPKINS/1979 20 20 22 14 ALANIS MORISSETTE/Ironic
16 18 17 18  NATALIE MERCHANT/Jealousy - - - 14 OASISWonderwall - - - 14 DCTALK.ust Between You...
16 18 17 18 TRACY CHAPMAN/Give Me One Reason - - - 14 CELINE DION/Because You Loved Me 22 21 16 14 REPUBLICA/Ready To Go
17 17 18 18 LA BOUCHE/Sweet Dreams 22 13 15 14 JEWEL/Who Will Save... 11 13 - 13 MARIAH CAREY/Always Be My fiaby
19 19 16 18 NO DOUBT/Spiderwebs - - - 14 EDWIN MCCAIN/Sofitude 10 - 10 12 HOOTIE & BLOWFISHA Go Blinc
- - 8 17 MARIAH CAREY/Underneath The Stars 15 - - 14 COLLECTIVE SOUL/The World | Know - - - 12 ERIC CLAPTON/Change The Wostd

aanany amaricanradiohistorn. com
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 — TOTAL PLAYS - TOTAL

3w WW ™w ARTIST TITLE LABEL(S) ™™ Lw ri w STATIONS/ADDS
s s 2 @ KEITH SWEAT Nobody (Elektra/EEG) 1690 1516 1382 1145 35/1
a2 1 @ BLACKSTREET No Diggity (Interscope) 1609 1530 1392 1367 3872
i n 4 @ TONIBRAXTON Un-break My Heart (LaFace/Arista) 1525 1354 1067 921 36/1
w 7 s @ GINUWINE Pony (550 Music) 1357 1320 1197 1069 3011
s 9 & @ NEWEDITION I'm Still In Love With You (MCA) 1281 1209 1173 1123 34/2
3 4 s s  AZYET Last Night (LaFace/Arista) 1270 1326 1338 1398 27/0
11 3 7 KEITH SWEAT Twisted (Elektra/EEG) 1248 1395 1592 1714 27/0
212 1w s  BABYFACE This Is For The Lover In You (Epic) 1138 1139 1048 1028 34/
% 1 13 € R.KELLY | Believe | Can Fly (Jive) 1071 1051 907 330 33/0
6 13 1« ) ENVOGUE Don't Let Go (Love) (FastWest/EEG) 1047 1035 1010 915 30/0
2 s 7 1 DONNALEWIS | Love You Always Forever (Atiantic) 1029 1218 1278 1414 23/0
7w 12 12 GHOST TOWN DJ'S My Boo (So So Det/Columbia) 1013 1055 1141 1216 27/0
6 5 9 13 AALIYAH If Your Girl Only Knew (BlackGrounad/Atiantic) 992 1185 1298 1265 2710
s 8 1 1 BONETHUGS-N-HARMONY Days Of Our Livez (FastWestEEG) 986 1119 1178 1318 32/0
o115 @ NOMERCY Where Do You Go (Arista) 976 955 976 1040 2311
15 15 116 BRAIDS Bohemian Rhapsody (Big Beat/Atiantic) 818 852 939 917 21/0
s 3 2  MINT CONDITION What Kind Of Man Would | Be (Perspective/AGM) 747 545 418 340 25/1
o 22 2 @  CELINE DION It's All Coming Back To Me Now (550 Music) 707 656 619 702 191
23 2¢ 20 19 DRUHILL Tell Me (Island) 677 688 587 607 24/0
13 18 1 20 LL. COOLJ Loungin (Def Jam/RAL/Mercury) 640 755 824 970 18/0

17 17 17 2 TONIBRAXTON You're Makin' Me High (LaFace/Arista) 629 757 844 887 18/0

1w 19 19 22 QUADCITY DJI'S Cmon ‘N Ride It.. (Quadia Sound/Big BeatAtiantic) 599 741 760 848 20/0
% 20 22 €@ MONTELL JORDAN Falling (Def Jam/RAL/Mercury) 584 573 644 554 19/0
BREAKER @ TONY TONI TONE Let's Get Down (Mercury) 567 221 _— - 26/5
BREAKER @ ANGELINA | Don't Need Your Love (Upstairs) - 530 477 385 360 17/0
2 2 22 2 1120nly You (Bad Boy/Arista) 514 603 629 623 12/0
n 25 2 @ R.KELLY | Can't Sleep Baby (If I) (Jive) 506 496 575 663 15/0
% 27 23 25 MOTHUGS FAMILY Thug Devotion (Mo Thug/Relativity) ~ 505 577 525 384 28/0

%5 28 2 29  BRANDY, TAMIA, KNIGHT, KHAN Missing You (EastWestEEG) 484 498 510 558 13/0

7 30 2 0  AMBER This Is Your Night (Tommy Boy) 484 493 459 522 12/0
s 2 s € JOCELYN ENRIQUEZ Do You Miss Me (Classified) 481 473 459 493 131
— 39 3 € ROCKELL I Fell In Love (Robbins) 444 316 285 206 17/2
21 23 2 3 SHADES Tell Me (I'll Be Around) (Motown) 382 492 590 658 11/0

1 3 33 3 WESTSIDE CONNECTION Bow Down (Lench Mob/Priority) ~ 376 386 377 346 231
2« 26 % 35 MAXWELL Ascension (Don't Ever Wonder) (Columbia) 370 438 537 578 12/0

— 4 3 €D MERRIL BAINBRIDGE Mouth (Universal) 340 298 248 171 13/2
€@  FOXY BROWN Get Me Home (Violator/Def Jam/RAL/Mercury) 308 1m 26 — 15/2
% 35 3 3 DO ORDIE Po’ Pimp (Rap-A-Lot/Noo Trybe) 307 316 318 280 13/1
— w0 3 3  E-40 Rappers’ Ball (Sick Wid’ It/Jive) 305 324 281 213 16/0
3 3¢ 3¢ 40  MARIAH CAREY Forever (Columbia) 305 362 375 370 8/0

- — & @ L.L. COOLJAin't Nobody (Geffen) 298 231 57 14 1977
- — s @ MARIAH CAREY Undemeath The Stars (Columbia) 294 253 75 25 10/0
— — « @ NATE DOGG /SNOOP DOGGY DOGG Never... (Death Row/interscope) 291 244 152 75 13/2
@ « o« @ REIGN Indestructible (H.0.L.A/Island) 284 242 232 250 9/0

— s — @ ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 257 202 195 123 5/0

@ GEORGE CLINTON f/COOLIO Atomic Dog '97 (Capitol) 256 191 82 22 13/2
2 « o @ 702 Steelo (Biv 10/Motown) 253 237 258 2n 111
@ SWV It's All About U (RCA) 248 61 — — 17/4
— — @ 4 SNOOP DOGGY DOGG Snoop’s Upside... (Death Row/Interscope) 241 242 126 56 14/2
@  DR. DRE Been There Done That (Aftermatty/Interscope) 224 157 57 9 14/8

This chart reflects airplay from October 28-November 3. Songs ranked by total plays. Highlighted songs indicate Breaker.
40 CHR/Rhythmic reporters. 39 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc.

BREAKERS.
TONY TONI TONE
Let’s Get Down (Mercury)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
567/346 26/5 (24)
ANGELINA
I Don’t Need Your Love (Upstairs)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
530/53 17/0 (25)
MOST ADDED.
ARTIST TITLE LABEL(S) ADDS
DR. DRE Been There Done That (Aftermath/Interscope) 8
L.L. COOL J Ain't Nobody (Geffen) 7
TONY TONI TONE Let's Get Down (Mercury) 5
SWV It's All About U (RCA) 4
NAS Street Dreams (Columbia) 3
PLANET SOUL Look Into My Eyes (Strictly Rhythm) 3
BRUCE ROBERTS & DONNA SUMMER Whenever... (Untersa) 3
JASON WEAVER Stay With Me (Motown) 3
MOST INCREASED
PLAYS
ARTIST TITLE LABEL(S) INCREASE
TONY TONI TONE Let's Get Down (Mercury) +346
MINT CONDITION What Kind Of Man... (Perspective/A&M) +202
SWV It's Alf About U (RCA) +187
KEITH SWEAT Nobody (Elektra/EEG) +174

TONI BRAXTON Un-break My Heart (LaFace/Arista) +171
FOXY BROWN Get Me... (ViolatorDef Jam/RALMercury) +137

ROCKELL | Fell In Love (Robbins) +128
BLACKSTREET No Diggity (/nterscope) +19
NEW EDITION I'm Still In Love With You (MCA) +12
NAS Street Dreams (Columbia) +69
HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MARIAH CAREY Aiways Be My Baby (Columbia)
FUGEES Killing Me Softly (Ruffhouse/Columbia)
SWV You're The One (RCA)

MONICA Why | Love You So Much (Rowdy/Arista)
ALANIS MORISSETTE You Learn (Maverick/Reprise)
BRANDY Sittin’ Up In My Room (Arista)

GROOVE THEORY Tell Me (Epic)

ALANIS MORISSETTE Ironic (Maverick/Reprise)
EVERYTHING BUT THE GIRL Missing (Atlantic)

LOS DEL RIO/BAYSIDE BOYS MIX Macarena (RCA)

Breakers: Songs registering 500 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs
are tied in number of plays, the song being played on more stations is
placed first. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Weighted chart appears on R&R ONLINE.

the masters are back “Mr Big Stuff” the long awaited return from the Gadfathers of rap.

The single out now from the forthcoming albumon Str8 Game Records
“New school funk with old school
flava...Has instant phones.”

- Mark Young (MD)

- Jay Allen (PD)

106 JAMZ - Chicago ’

Grandmaster Mele-Mel & Scorpio .

GOING FOR ADDS NOW!

2 GAME
DISTRIBUTION BY NAVARRE

101 W. Grand Ave. Ste.600, Chicago IL 60610 ph(312)755-1300 fx(312)755-1451

mimivivemrac-ayarass O Ol O IStO Y COM



www.americanradiohistory.com

CHR/RHYTHMIC

November 8, 1996 R&R ® 4.

W TW ARTIST TITLE LABEL(S CTRLPAS oL o | SEAL Fy Like An Eagle (Wamer Sunset/Atiantic) WHIGFIELD Close To Me (Cur)

. 1 BONE THUGS-N-HARMONY Days (EHSTWBSVEEG) 2004 3008 850 Total Plays: 207, Total Stations: 10, Adds: 1 Total Piays: 135, Total Stations: 2, Adds: 0

s @ MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity) ~ 1461 1351 g1 2PAC | Ain't Mad At Ya (Death Row/interscope) _WORLD WIDE MESSAGE TRIBE The Real Thing (Wamer Bros.)
4 0 BRAT Sittin’ On Top Of The World (So So Det/Columbia) 1321 1346 791 Total Plays: 206, Total Stations: 6, Adds: 0 Total Plays: 128, Total Stations: 8, Adds: 2

— @ FOXY BROWN Get Me Home (Violator/Def Jam/RAL/Mercury) 1304 789 918 1 pouche faiin In Love (ACH) OUTKAST ATLiens (LaFace/Arists)

s @ E-40 Rappers’ Ball (Sick Wid' Itiive) 1250 1242 88A | total Plays: 203. Total Stations: 11, Adds: 1 Total Plays: 126, Total Stations: 4, Adds: 0

DOGG F/SNOOP DOGGY DOGG .. (Deth Rovedrmiarscoe "

© @ gAUTTEMST :TL' | aFace/Ari tNa/er 2 ) :;:3 13;2 72//; ORIGINAL | Luv U Baby (Next Plateau) GINA THOMPSON The Things That You Do (Mercury)
o LR ristd) L Total Plays: 200, Totat Stations: 8, Adds: 0 Total Plays: 124, Total Stations: 4, Adds: 0

s s WESTSIDE CONNECTION Bow Down (Lench Mob/Priority) 1053 1060  76/3

2 ¢ DO OR DIE Po' Pimp (Rap-A-Lot/Noo Trybe) 971 1498 49A WILD ORCHID At Night | Pray (RCA) NAS Street Dreams (Colurmbia)

o @ SNOOP DOGGY DOGG Snoop's... (Death Row//nterscope ) 968 632 72/6 Total Plays: 187, Totat Stations: 9, Adds: 0 Total Plays: 120, Total Stations: 11, Adds: 3

6 1 L.L.COOLJ Loungin (Def Jam/RAL/Mercury) 875 1080  29/0 | MADONNA You Must Love Me (Wamer Bros.) ISLEY BROTHERS Floatin’ On Your Love (T-Neck/stand)
13 @ LIL’ KIM No Time (Undeas/Big Beat/Atlantic) 852 762 6472 Total Plays: 187, Total Stations: 13, Adds: 0 Total Plays: 112, Total Stations: 3, Adds: 1

n 1 ATRIBE CALLED QUEST Stressed Out (Jive) 818 812 650 | qupry pep ange Eastestres) ROBI-ROB'S CLUBWORLD Stake That Body (Columbia)
1 ) MAKAVELI Toss It Up (Death RowrInterscope) 760 544 A9 | o o 17, Toal Stations: 10, Adds: O Total Plays: 111, Total Stations: 5, Adds: 1

17 () SHAQUILLE O’NEAL You Can't Stop... (T W.isM/Trauma/iterscope) 122 504 7222

e @ ALMIGHTY RSO You Could Be My Boo (Rap-A-LotNoo Trybe) 7014 618 62/2 A TRIBE CALLED QUEST Stressed Out (Jive) SUMMER JUNKIES I'm Gonna Love You Tonight (/mport)
s 17 SALT-N-PEPA Champagne (MC A ) 641 930 380 Total Plays: 162, Total Stations: 8, Adds: 0 Total Plays: 104, Total Stations: 2, Adds: 0

2 18 QUAD CITY DJ'S Cmon... (Quadra Sound/Big Beat/Atiantic) 637  T71 2300 K-C1 & JOJO How Could You (MCA) ALMIGHTY RS0 You Could Be My Boo (Rap-A-LotNoo Trybe)
19 (® NAS Street Dreams (Columbia) 577 407 595 Total Plays: 147, Total Stations: 9, Adds: 2 Total Plays: 103, Total Stations: 3, Adds: 1

- @ DR. DRE Been There Done That (Aftermath//n terscope) 397 234 2816 BABYFACE Every Time | Close My Eyes (Epic) INTRIGUE If You've Ever Been In Love (Universal)
This chart reflects airplay from October 28-Novernber 3. Songs ranked by total plays. 40 CHR/Rhythmic reporters Total Plays: 136, Total Stations: 6, Adds 1 Total Plays: 102, Total Stations: 3, Adds: 0
and 81 Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap tities are manually
extrapolated. For complete reporter lists refer to Rhythmic and Urban sections. © 1996, R&R inc.

Songs ranked by total plays

Apps Novemeer 12

“One In A Million” (Big Beat/Atlantic)
“Walk Real Cool” (Critique)

OR. DRE

“BEEN THERE, DONE THAT"

FIRST SINGLE FROM THE ALBUM DR. DRE PRESENTS.....THE AFTERMATH [ IFURMI

Digital Underground
Dr. Dre

IN STORES 11/26

LS TLLEN Ty

“Been There Done That” (Aftermath/Interscope)

HEAVY RHYTHM/CROSSOVER IMPACT NOW!!

ROTATION ALREADY ON Flesh N’ Bone” “"World So Cruel” (Mercury)
HOT97 WIBT POWER 106 KPRR WPGC KCAQ Lil’ Suzy “Just Can’t Get Over You” (Metropolitan)
KMEL WBTT KBXX wocQ@ WHHH WBHJ Luke “Bounce To Da Beat” (Island)

WWKX KHTN WIMH WILD 107

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuquerque, NM
PD: Jeff Andrews
MD: Jacque James
L L. COOL J “Nobody™
NAS “Street”
TONY TONI TONE “Let's”

NATE DOGG F/SNOOP... “Never™

AZ YET "Sorry™

KKXX/Bakersfield, CA

PD: Chris Squires

MD: Tony Manes
MERRIL BAINBRIDGE “Mouth”
BLACKSTREET “Diggity”
LE CLICK "Tonight™

WORLD WIDE MESSAGE “Real”

WERQ/Baltimore, MD
PD: Tom Calococei

MD: Coka

11 SWV Al

6 BRAT “Sittin™

WJMN/Boston, MA
PD: Cadillac Jack McCartney
APD/MD: Cat Collins

No Adds

WBBM/Chicago, IL
PD: Todd Cavanah

MD: Erik Bradley

7 KEITH SWEAT “Nobody™

KZFM/Corpus Christi, TX
PD: Charlle Maxx
MD: Tony Manera

GINUWINE “Pony”

KJMN/Denver, CO
PD: Mark Feather
APD: Michael Hayes
MD: John Dickinson

5 WESTSIDE CONNECTION “Bow”

KQKS/Denver, CD

PD: Dan Bowen

MD: Lee Cagle

15 DO OR DIE “Pimp”
TONY TONI TONE "Let's”

KPRR/EI Paso, TX

PD: John Candelaria
DR. DRE “Been”
PROYECTD UNO "Pumpin™
SELENA “Only™

KBDS/Fresno, CA

PD/MD: Mark Adams
No Adds

WJMH/Greensboro, NC
PD: Brian Dovglas

MD: Mary Kay

51 JASON WEAVER "Stay”

50 ALMIGHTY RSD “Boo”

48 ISLEY BROTHERS “Floatin™

KiIKIHonolulu, HI
PD: Alan Dda

MD: James Coles
49 YOUNG AT HEART “Tender”
45 LORIE SALVATERA “143"
27 TONY TON! TONE “Let's”
16 MC LYTE "Cold”

5 BROWNSTONE “Garne™

KQMOQ/Honolulu, H
PD: Jamie Hyatt

MD: Mars Frehley

36 KORELL “Arms”

MERRIL BAINBRIDGE “Mouth”

TONY TONJ TONE “Let's”

KBXXMHouston, TX
PD: Rob Scorpio

MD: Greg Head

17 BABYFACE “Seven”
15 BABYFACE “Body”
11 NEW EDITION “Still"
8 AZ YET “Sorry”

§ NAS “Street”

WHHH/ndianapolis, IN
PD: Scott Wheeler
MD: Car Frye
L.L CODL J “Nobody™
DR. ORE “"Been”

WJBT/Jacksonville, FL
APD: Hitman Haze
MD: Jetf Lee
TONY TONI TONE “Lets”
NAS “Street”
JASDN WEAVER “Stay”
XZIBIT “Foundation”

KLUC/Las Vegas, NV
Interim PD: Cat Thomas
22 ROCKELL "Fell”

SWV “AIlI"

KPWR/Los Angeles, CA
PD: Michelle Mercer
APD/MD: Brace St. James
XZIBIT “Foundation”
JERU THE DAMAJA “Playin™

WPOW/Miami, FL

PD: Kid Curry

MD: Phil Jones

10 TONY RICH PROJECT “Leavin™

KHTN/Modesto, CA

PD: Pete Jones

MD: Mark Medina
MONSTARS “High™

ROBERTS & SUMMER “Whenever”

BABYFACE “Close”
DR ORE “Been”

KDDN/Monterey, CA

PD: Jenniter Wilde
SNOOP DOGGY DOGG “Snoop's”
ROCKELI. “Fell”

WKTU/New York, NY
PD: Frankie Blue
MD: Andy Shane
16 ONDINA “Into”
9 GLORIA ESTEFAN "Giving™
5 BLACKSTREET "Diggily”
5 