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WHAT’S THE ALTERNATIVE?, PT. 3

Jacobs Media consulitant Tom Calderone
opens up, speaks frankly, and serves up
encouraging thoughts regarding the
identity crisis that currently challenges
Alternative radio.

Page 72

It happens in the next issue: A format-by-
format review of the top 96 songs of 1996,
songs that made the Top 15, the year’s
top-testing CHR/Pop titles, and label
performance reviews.

IS RADIO SPOT PRICING
AFFECTED BY DUOPOLY?

Not really, according to a cost-per-point
analysis conducted by KRG Research. in
fact, the biggest CPP increases occurred in
markets with the smallest duopoly shares.

Page 12

PEOPLE IN THE NEWS

¢ Nancy Levin becomes Sr. VP
of Red Ant Entertainment

* Tom Connolly now Jacor
VP/Atlanta Market Manager

* Bill Louis appointed
WNCX/Cleveland PD

* Jim Hays adds WHOK-FM/
Columbus PD duties

Page 3

(THIS #] WEEK

CHR/POP

* NO DOUBT Don't Speak (Trauma/Interscope)

CHR/RHYTHMIC

* TONI BRAXTON Un-break My Heart (LaFace/Arista)

URBAN
*R. KELLY | Believe | Can Fly (Jive)

| URBAN AC
* TONI BRAXTON Un-break My Heart (LaFace/Arista)

COUNTRY
* REBA MCENTIRE The Fear Of Being Alone (MCA)

NAC
* CHUCK LOEB The Music Inside (Shanachie)

HOT AC
* JOURNEY When You Love A Woman (Columbia)

AC
* JOURNEY When You Love A Woman (Columbia)

ACTIVE ROCK

* BUSH Swallowed (Trauma/Interscope)

ROCK
© METALLICA Hero Of The Day (Elektra/EEG)
ALTERNATIVE

* BUSH Swallowed (Trauma/Interscope)

ADULT ALTERNATIVE
* WALLFLOWERS One Headlight (/nterscope)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

FTC Involved In ‘Brewhaha’
Over Radio, TV Alcohol Ads

M FCC still split on jurisdiction issue

he Federal Trade Com-
mission has taken its place
on the stage that is the hard li-
quor drama. The agency has is-
sued subpoenas to Seagram Co.
and Stroh Brewing Co. in an at-
tempt to leam what effect their
ads have on young people.
Seagram spokesperson Bevin

Journalreported. It is still unclear
whether that subpoena indicates
the FTC has broadened its inter-
est in alcohol advertising to in-
clude wine and beer spots in ad-
dition to hard liquor ads or wheth-
er this move was targeted only to
the MTV ad. The ad, MTV says,
was mistakenly aired between 8-

Gove would not 9pm.

comment on the The FTC’s
details of the sub-  “The four major networks  move, which FTC
poena, but said - have said they will not take = spokesperson Vic-
the subpoena is these ads on theirown  toria Streitfeld
“in regards to our  gtations. I their example is would neither con-
advertising initia- followed by all the other firm nor Qeny. is
tives. broadzasters, then we the latest in a se

“We intend to
cooperate with

don’t have to get in the

ries of regulatory
threats that began

the FTC toassure ~ fule-writing business.”  after the Distilled
them our advertis- — Reed Hundt Spirits Council of
ing is fully appro- the U.S. (DIS-
priate, is and al- CUS) lifted its 50-

ways has been conducted with re-
sponsibility, and is directed at
consumers of legal drinking age
and above,” a Seagram statement
said.

The Stroh subpoena was for a
Schlitz Malt Liquor ad that ran
during anMTYV show targeted to
teenage girls, the Wall Streer

year voluntary ban on airing li-
quor ads on radio and television.
The beer and wine industry
spends about $600 million a year
on radio and television ads, which
means government restriction of
those ads could severely hurt

ALCOHOL/See Page 22
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WHUR At 25: ‘Refreshing
Voice’ Stays The Course

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Jim Watkins was five when he
began poking his head into the
back of the television set in the
living room of his
parents’ Richmond,
VA home. His fa-
ther, a door-to-door
TV salesman, used
the set as a display

model, showing it [l MELZT D

proudly to all look- ~ FFF

ers. So to keep young Jim from
removing the tubes, he was giv-
en an old phonograph to dissect.
That was in 1956: the first of hun-

dreds of electronics projects Wat-
kins would take on.

Fast forward to December 6,
1971, Jim Watkins's early inter-
est in radio waves and electron-
ics begns to pay off
i in a historical mo-
ment when, three
days after being
hired by Howard
University as chief
engineer, he flips the

o switch and turns on
WHUR-FM, one af a handful of
commercial stations in the coun-

WHUR/See Page 38

How Formats Stack Up

In the Arbitron-rated markets, News/Talk’s ratings rule the roost, accord-
ing to an M Street tabulation of the country’s 10,261 commercial radio
stations. But Country still leads in the number of stations in the format —
it’s on more than one-third of stations in unrated markets.

Arbitron Markets

AQH  Station
Format Share Count
News/Talk 11.8 687
Country 1.0 796
CHR 6.4 240
Oldies’ 6.1 356
Rock 6.0 222
Urban 5.8 136
AC 5.5 321
Spanish 4.7 297
Alternative 39 127
Soft AC 39 169
Hot AC 34 135
Classic Rock 3.2 226
Nostalgia 3.0 301
Urban AC 26 104
NAC 2.3 74
Adult Alt. 14 71
Sports 1.4 123
Black Gospel 0.7 132
Religion 0.6 312

Cont. Christian 03 85
Southern Gospel 0.1 85
Others 34 287

Total 100 5318

Unroted Markets

% of Sration % of
Total Couni Total
13% 631 9%
15% 172¢ 35%
5% 93 2%
7% 382 8%
4% 51 1%
3% 47 1%
6% 63t 13%
6% 166 3%
3% 2C <1%
3% 168 3%
3% 148 3%
4% 123 3%
6% 188 4%
2% 17 <1%
1% 15 <1%
1% 39 1%
3% 33 1%
3% 34 1%
6% 12 2%
2% 57 1%
2% 163 3%
5% 288 6%
100% 4943 100%

Source: M Street Corp. Format Share Data
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91X/San Diego Billboard Campaign Goes Out On A Lamb

XTRA-FM (91X)/San Diego used sheer wool power to differentiate itself from the herd of Alternative competitors. No sheep were harmed during
the making of this promotion, which began on Lay-Baah Day and runs until Fleece Navidad. The idea for the campaign — which later substitutes
ostriches — came from station OM Tim Dukes.

Thousands Of Radio Industry Web Links: http.//www.rronline.com
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eritage Media took
over “My 102” from Jacor
in February of 1996. The
first thing Heritage did was

to bring in The Research
Group. Their Format
Search Study helped us find
a big hole for 60s oldies.
With their help, we flipped
to the new format within
seven days after our strategeic planning meeting.
The Research Group played a big part not only
in the selection of the format, but in the execu-
tion as well. We had no program director for the
first few months. With their variety of services,
The Research Group provided everything we
needed.

“The numbers tell it all. We’re up to #2 25 to
54 for the first time since 1991.

“Our president, Paul Fiddick, told me that
The Research Group builds a better mousetrap...

and now I can see why.”

~Jeff Jacoby

President ¢& General Manager
“My 102,” WMYU-FM/
Knoxville

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning

to help you win -

and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that

will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888

The Research Grdup

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 * SEATTLE, WA 98121 ¢ (206) 443-3888

Seattle  Seattle * Paris * London
Now an employee-owned company.

*Winter to Spring to Summer 1996 Arbitron. AQH share, A25-54, M-S, 6A-12M, MSA
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Levin Accepts Red
Ant’s Sr. VP Post

Former Priority Records Sr. VP/

Promotion Nancy Levin has

: marched to Al

Teller’'s new

Red Ant Enter-

tainment label
as Sr. VP.

“We are ex-
traordinarily
lucky to have
Nancy at Red
Ant.” said Pres-
ident Randy
Phillips. “Our
first marketing
meeting with her was like being
at ground zero in a nuclear explo-
sion. If we survive Nancy’s atom-
ic energy and enthusiasm, I know
we will enjoy working for her!”

Levin told R&R, “I don’t see a lot
of people having fun in this business
anymore — a forgotten key ingre-
dient to success. I'm so lucky to be
a part of Red Ant.”

Prior to Priority, Levin spent eight
years in the Reprise Records pro-

LEVIN/See Page 22

Levin

Louis Rises To PD
At WNCX/Cleveland

WNCX-FM/Cleveland MD Bill
Louis has been elevated to PD. In
addition to his new duties, the first-
time PD will retain his midday air-
shift at the Clear Channel Commu-
nications Classic Rocker.

“Bill has been an integral part of
the WNCX team for nine years,”
said WENZ-FM & WNCX VP/GM
Walt Tiburski. “He now has the
authority to complement his great
ability and talent to lead the station
into the year 20(4).”

Louis added, *'I’ ve been in the bat-
tle in Cleveland for nine years as the
second-in-command. I’ ve seen great
things fromWNCX, and — with the
team we have assembled here today
— we will continue to be a force in
Cleveland radio and a feader of Clas-
sic Rock stations across the coun-
try.”

Louis started his midday career at
WMJY/Long Branch, NJ (Mon-
mouth County), then moved on to
KSMG/San Antonio, WMXJ/Mi-
ami, and WSHE/Miami before
joining WNCX.

I—t_:allout America
| Holiday Schedule

he final Callout America
Tchart for 1996 will appear in |
| R&R’s December 13 issue. Look |
for Callout America to resume in
the new year in the R&R issue

dated January 10, 1997.

| ularly care to follow this one up.

Connolly Now Jacor VP/Atianta Mkt. Mgr.
" m Houghton remains as GM of Talk WGST-AM & FM

WKLS-FM/Atlanta GM Tom
Connolly has been elevated to Ja-
cor Communications’ newly cre-
ated VP/Atlanta Market Manager
post. In his new role, Connolly will
oversee Talkers WGST-AM & FM,
Rock WKLS, and ACWPCH-FM.
Bob Houghton will continue as
GM of the WGST combo.

“We're very pleased to have Tom
Connolly take on this new leadership
role in Atlanta,” said Jacor President/

V Is A Terrible Thing To Waste

L. .

Yeah, we know it's a month old. But we just had to show you how KKRZ
(Z100)/Portland conducted its presidential poll on Election Day. The elec-
torate was encouraged to use either the “Clinton Crapper” (1) or “Dole
Dumper” porto-potties roaming the stree's of Portland on the back of a
trailer. No word on the winner — who was supposed to be determined by
total weight of the voting toilets the moming after — and we didn’t partic-

COO Robert Lawrence. “Tom has
been in the Atlanta market for 11
years and is an outstanding radio per-
son. We are confident that he and his
entire team will continue to make tre-
mendous contributions to the Atlan-
ta stations and to Jacor.”

Connolly has served in various
management posts since May 1981,
when he became GM at WDAF/
Kansas City. He took on his most
recent post at the end of 1992.

Branson Resurfaces With New V2 Label

m Pearce, Steele, Abbott take top exec slots

Virgin Records co-founder Rich-
ard Branson, who sold the compa-
ny to Thorn EMI in June 1992, has
resurfaced with a new London-
based label called V2.
| In the first wave of executive ap-
pointments, former Sony Music Li-
censed Repertoire Division Manag-
ing Director Jeremy Pearce has
been named V2 Group CEO; former
| Island Records Marketing Director

David Steele has been tapped as V2

Records GM; and Big Cat Records
} founder Steven “Abbo” Abbott has

become V2 Head/International.

' V2’s distributor has yet to be an-

nounced, although deals have been
sealed to distribute three indie labels:
Big Cat, Blue Rose, and Banana.

Branson co-founded Virgin in 1973
with his cousin Simon Draper, but —
according to a V2 Group statement —
was forced to sell in order to protect
his Virgin Atlantic airline from fierce
competition from British Airways.
Under terms of the reported $935 mil-
lion sale, Branson was excluded from
the business for 30 months, a restric-
tion which lapsed in 1996.

V2 so far has opened affiliate of-
fices in the U.S., France, Germany,
and Scandinavia.

WLLD-FM/Columbus, OH PD
Jim Hays has added similar duties
at Jacor Communications sister
WHOK-FM, retaining his OM du-
ties at the two Country outlets. The
move comes as WHOK PD and 23-
year station vet Max Raines steps
down to concentrate on mornings —
a shift he’s held for the last 13 years.

Hays told R&R, “I'm happy that

Hays Adds PD Duties At WHOK/Columbus

[WHOK & WLLD VP/GM] John
Potter has the confidence in me to
handle both radio stations. [New
owner] Jacor has big plans for these
two properties, and I look forward
to the challenges of the competitive
situation in Columbus.”

Hays spent two and a half years as
the PD of KHEY-AM & FM/EI

HAYS/See Page 22
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Gilbert Answers Research Group Memo

Critical Mass Media Exec. VP/Research Carolyn Gilbert sent R&R
the following response to an internal memo distributed by The Re-
search Group Director/Statistics Steve McKinney (R&R 11/22). In
his memo, McKinney took issue with Gilbert’s comments in R&R’s
November | AC column.

I was surprised and flattered to note that the supposed market lead-
er, The Research Group, took the time to reply to commernts I made
about music research a few weeks ago. This conversation with R&R
was not intended to reveal all the secrets of our music system, nor was
it intended to discuss all the ways by which we analyze music. 1'd like
to put my random thoughts into context.

At Critical Mass Media, we demand specific emotional and action-
oriented semantic differentials from respondents, rather than vague,
relative, one-to-five, “bad to good”-type scores. This was my point,
and it was probably not stated clearly enough.

We convert these semantic differentials to numerical values and pro-
vide discreet percentage scores for each opinion along with preference
scores (described), reflecting both the total and familiar samples.

My comments were aimed at our common competitors offering mean
scoring options that give results reflecting central tendencies. Mr.
McKinney, we have competitors who do not believe that burn is ua rele-
vant opinion. Certainly if a respondent is so burned on a title that he/
she will change stations, this is a valid opinion. I was thinking of these
companies — not You — in my comments.

Any scoring system that shows relationships among titles — giving a
programmer an indication of relative passion along with other vital
information necessary to determine where in the normal life cycle of
the song each title falls — will provide the information necessary to
program a radio station. Any scoring system is arbitrary to some de-
gree. If yours shows that they like this song more than that one, that
this one is going up while the other is on the decline, [or] that this is a
hit while that’s a stiff, use it!

I hope this clarifies our position on music scoring. The bottom line
is that we think radio stations should play the hits because stations
that play the hits seem to do better in the ratings. There are numerous
valid ways to determine hits. The validity of our system is borne out
by ratings generated by our client stations, [and] we stand by our
methodology.

HOW 170
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RADIO BUSINESS

FCC Rejects Broadcasters’ Request

For Changes In Gambling Regulations

With several court cases staring it in the face, the FCC has
denied a casino gaming company and two broadcasting groups
their request that the Commission dump the rule that prohibits
commercial gambling advertising.

In a letter to the New Jersey
Broadcasters Association, Players
International, and Greater New
Orleans BroadcastersAssociation,
the FCC said its gambling regula-
tion is constitutional. In October the
three groups, along with the NAB,
filed suit against the FCC over the
same issue.

Ban Violates
Equal Protection

The petitioners are arguing that
the FCC’s casino gaming regula-
tions are unconstitutional because of
the many exceptions to the ban and
the fact that it violates the equal pro-
tection clause.

FCCrulesand a U.S. statute make
illegal “any advertisement of or in-
formation concerning any lottery,
gift enterprise. or similar scheme.

@

[There is] no new
judicial opinion holding
the casino advertising
ban unconstitutional ...

there is no basis at
this time for the
extraordinary relief
requested by these
petitioners.
39

—FCC
offering prizes dependent in whole
or in part upon lot or chance.” But
that rule. which is jointly enforced
by the Department of Justice, does
not apply to state-run, Indian-run, or
non-profit gambling advertising.

Currently. 49 states allow gambling
and 22 allow casinos.

The rule has been temporarily
suspended in Nevada for more than
three years pending the outcome of
acourt challenge there. The petition-
ers are also citing a recent Supreme
Court decision that loosens liquor
ad rules.

The FCC said in its letter, howev-
er. since there is “no new judicial opin-
ion holding the casino advertising ban
unconstitutional ... there is no basis at
this time for the extraordinary relief
requested by these petitioners.”

Last week the NAB. along with
the American Association of Ad-
vertising Agencies and the Associ-
ation of National Advertisers, filcd
a friend-of-the-court brief in support
of Greater New Orleans in its case
against the FCC. which is currently
pending in U S, Fifth Circuit Court
of Appeals.

“The continuing efforts of gov-
ernments at all levels to advance

Continued on Page 6
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Maestro is the heart and the brain of the digitally inte-
grated radio station. All operations, trom commer-
cials...to music...to announcer text..to up-to-the-
minute scheduling information, are at your fingertips. |
Maestro brings all your digital operations together |
into one, easy-to-use command center and is your |-
key to accessing CD quality audio directly tfrom

And when you choose Maestro, or any product from F
Comyputer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has heen developing
software applications and manufacturing computer-
based products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
tional customer service, set Computer Concepts apart
from other suppliers.

| Discover how Maestro from Computer Concepts can
~ bring excellence and widen the creative range of
your station. Call us today for complete information,

1-800-255-6350.

Audition Window

8375 Meltoss Drive, [enexo, Kansas 66214 ¢ Phone 8002556350 ¢ Fax 913-541-0169

 BUSINESS BRIEFS

SFX/EZ Swap Tabled; Statements Filed

he swap between EZ Communications (Nasdaq: EZCIA) and SFX

Broadcasting Inc. (Nasdaqg: SFXBA) is off. SFX had agreed to trade
its WTDR-FM/Charlotte and $64.8 million for EZ's WNKS-FM, WRFX-
FM & WSSS-FM/Charlotte.

Meanwhile, EZ is restructuring its deal with Evergreen Media Corp.
(Nasdag: EVGM). EZ is trading its WIOQ-FM & WUSL-FM/Philadel-
phia and $10 million for Evergreen's WFNZ-AM, WBAV-AM & FM,
WNKS-FM, WPEG-FM & WRFX-FM/Charlotte. WRFX, EZ says, will likely
be acquired by a trust and later sold or swapped.

SFX cited the fact that the Evergreen/EZ deal was taking too long to
close as the reason for terminating its agreement with EZ.

SFX Exec. Chairman Robert Sillerman said he is pleased with the
performance of the Charlotte stations his firm already owns and added
he would reconsider a deal with EZ and Evergreen once their deal is
wrapped up.

Evergreen Redeems Notes

E vergreen Media Corp. (Nasdag: EVGM) has redeemed all of its
outstanding $3.00 convertible exchangeable preferred stock at
a price of $52.70. The price, which is for outstanding stock as of De-
cember 27, is 104.2% of the $50 liquidation preference of each share,
plus accrued and unpaid dividends.

Financial Roundup

D ean Witter analyst Alan Kassan has downgraded the Walt Dis-
ney Co. (NYSE: DIS) to “neutral,” predicting smaller third- and
fourth- quarter 1997 earnings due to the Disney theme parks. Disney
also will not be seeing more benefits from the long-closed purchase
of ABC.

Salomon Brothers started coverage of Chancellor Broadcasting
Co. (Nasdaq: CBCA), Clear Channel Communications (NYSE: CCU),
and Cox Radio Inc. (Nasdaq: CXR) with a “buy” rating.

Chancellor’s target price is $37 per share, Salomon said, and shoula
post after-tax cash flow of 88 cents per share. The firm said it expects
Clear Channel to have an after-tax cash flow of $2.65 a share, witha 12-
to 18-month target of $85. Cox will earn about 76 cents a share, with $21
as a 12- to 18-month target price.

DARS Decision Coming Soon?

C omments were due Tuesday (12/3) on the decision an independent
government panel reached regarding satellite digital audio radio
(DARS). The FCC has said it will make its final decision as soon as
possible regarding whether it will grant a pioneers preference to CD Ra-
dio. The panel's recommendation was that none of the four applicants
should receive a preference.

CBC Closes Foothill Deal

hildren’s Broadcasting Corp. (Nasdaq: CBC) has closed its
$16.5 million credit facility with Foothill Capital Corp., a Nor-
west company. The loan is secured by “substantially all” of CBC's
assets, the company said.
The loan will be used as working capital and cash to buy radio stations
and for marketing and sales.

Ne Commodore Notes Tendered

C ommodore Media, which had offered to buy back its 13.25% se-
nior subordinated notes due 2003, said none of the notes were
tendered for purchase. Commodore had announced it would buy the
notes at 101% of accreted value, plus any unpaid interest. The offer
expired November 26. Commodore was recently acquired by privately
held Capstar Media.

Clear Channel Receives Waivers

C lear Channel Communications has been granted one-to-a-mar-
ket waivers in Memphis and Providence. Clear Channel is pur-
chasing KWAM-AM, WREC-AM, KJMS-FM & WEGR-FMMemphis and
WRXQ-FM/Olive Branch, MS (Memphis) — where it already owns WDIA-
AM & WHRK-FM as well as WPTY-TV. The FCC also granted Clear Chan-
nel a waiver for its purchase of WWBB-FM/Providence and WWRX-FM/
Westerly (Providence), where the company owns WPRI-TV.

Continued on Page §
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Market Modeling, the first real advance in
perceptual research in 20 years gives

you the advantage you need in today'’s
competitive markets.

~ Just Got

Market Modeling prowdes the first fully
lntegrated plcti re of your radio statwn
. your competltors and unexplonted o
. opportunltles It mtegra’ces Arb{tron results,

perceptual research, and music testmg into
" a single actionable plcture of the market

Easier.

If you want to find out how research
can help you grow and learn more about
Harker Research, call Richard Harker or

Glenda Shrader-Bos.

s ! W L 4 ',_,{?fi,%g,

MARKET MODEL NG™
-perceptual mapping for radio

Phone: 919.954.8300
Fax: 919.954.8844

More Than Research— Answers.

AR S aarioanra diolbictaon . com
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'RADIO BUSINESS _

DEAL OF THE WEEK W 1996 DEALS TO DATE

Dollars To Date: $13,650,767,638
(Last Year: $5,474,929,757)

This Week’s Action: $27,292,000
(Last Year; $68,803,330)

WXZZ-FM/Lexington, KY

o WTKT-AM, WKQQ-FM & I
$24 million (est.) |

|

|

 I—

Stations Traded This Year:
Stations Traded This Week:

2051

(Last Year: 1304)

!
(Last Year: 54) g
i

TBANSAGTIUNS

Thanksgiving Finds Jacor Stuffed In Lexington

O Gobbles up three more stations to reach market limit, 104 overall

S L Ol S
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WTKT-AM, WKQQ-FM &

WXZZ-FM/Lexington, KY
PRICE: $24 million (estimated)
BUYER: Jacor Communica-
tions, headed by President Ran-
dy Michaels. It owns WLAP-AM,
WMXL-FM & WWYC-FM/Lexing-
ton. Phone: (513) 621-1300
SELLER: Village Companies,
headed by President James
Heavner. Phone: (919) 968-4811
FREQUENCY: 1580 kHz; 98.1
MHz; 103.3 MHz

TSR
k|
kit

POWER: 10kw day/45 watts
night; 100kw at 561 feet; 1kw at
794 feet

FORMAT: Urban; Rock; Alternative
BROKERS: George Orwell and
Charles Giddens of Media Ven-
ture Partners

S R
%&be’io&* s ﬂii_ ME i R

o Callfornia m»j

i
e M Tives Ry =

FM CP/Monterey-Salinas
PRICE: $295,000

BUYER: KCTY-AM & KRAY-FM,
Inc., headed by President Robert

| Dahlstrom. It owns KCTY-AM &

 BUSINESS BRIEFS

Continued from Page 4

The Commission said granting the waivers would result in financial ben-
efits for the stations without creating overconcentration in the markets.
The FCC is currently looking at further loosening its radio-TV cross-own-

ership waiver policy.

Oregon Station’s Fine Reduced

he FCC has reduced a KSWB-AM/Seaside, OR fine from $12,000
to $10,000. Licensee Monte Corp. is charged with unauthorized

transfer of control. Although the Commission contends the licensee
was wrong in twice transferring control of the station without approv-
al, the fine was lowered because the station licensee misunderstood
certain filing requirements.
Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.

KRAY-FM/Salinas. Phone: (408)
757-5911

SELLER: Villamil FM Radio, head-
ed by general partner Julio Villamil.
Phone: (408) 688-9086

o T . H
| Georg]
WGCO- FM/Mldway
(Savannah)

S e
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TRANSACTIONS AT A GLANCE

+ FM CP/Monterey-Salinas $295,000

* WGCO-FM/Midway (Savannah), GA $2.5 million (est.)
*« WXGL-FM/Topsham (Portland), ME $497,000

|
i

§
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PRICE: $2.5 million (estimated)

BUYER: New Adventure Commu-
nications Inc., a wholly owned sub-
sidiary of Adventure Communica-
tions, headed by President Micha-
el Shott. It owns WFXH-FM, WIJY-

FM & WLOW-FM/Savannah. |

Phone: (304) 325-3514

SELLER: Clark Broadcasting Co.,
headed by President Michael Dou-
glas. Phone: (301) 657-7180
FREQUENCY: 98.3 MHz
POWER: 100kw at 981 feet
FORMAT: Oldies

' BROKER: Serafin Brothers

WXGL-FM/Topsham

(Portland)

PRICE: $497,000

BUYER: Great Eastern Media,
headed by President Colin Hiscock
SELLER: Coastal Broadcasting
Inc., headed by President Robert
Cole. Phone: (409) 233-2655
FREQUENCY: 95.5 MHz
POWER: 3kw at 456 feet
FORMAT: Oldies

BROKER: New England Media

FCC Rejects Broadcasters’ Bid For Gambling Rule Changes

Continued from Page 4

social policy goals by suppressing
speech and keeping citizens in ig-
norance demand constant vigi-
lance,” the groups said in their brief.

Scrutinize Government Ban

They are arguing that the govern-
ment’s rule does not advance a sub-
stantial government interest and
point out that the Supreme Court in
an earlier ruling said it must scruti-
nize a government ban on speech
that is not meant to protect consum-
ers from fraud.

The NAB and the advertising
agency representatives are also say-
ing the government has failed to
show that its gambling rule is not
excessive in its efforts to reduce the
amount of gambling in the U.S.

“[The] government could sponsor
its own speech to educate the public
on the social ills the government be-
lieves arise from excessive gam-

bling,” they said in the brief. “Con-
gress also could impose and enforce
its own regulations on casino gam-
bling, to the extent that such activi-
ty has a sufficient impact on inter-
state commerce.”

But the groups qualified that state-

ment by noting the many exceptions
to the ban indicate the government
does not truly have an interest in re-
ducing gambling.

The FCC, however, appears pre-
pared to await a court decision be-
fore revisiting the issue.

DEREG SALAD Deregulanons lmpact on the telecommunlcatlons in-
dustry was the subject of a recent luncheon sponsored by the American
Women In Radio & Television chapter in Houston. Panelists included (I-r)
U.S. Representative Joe Barton (R-TX), SFX Broadcasting CEQ Michael
Ferrel, Association of Local Television Stations President James Hedlund,
and Westem International Media Exec. VP/Broadcast Division Amy Nizich.

Quality
Auditorium
Test Hook Tapes

Digitally Produced Hooks

Clear Sound

Consistent Length

For information contact
Bernie Grice
(573) 443-4155

Internet: hooks@hooks.com
http://www.hooks.com
Compuserve: 72223,2705
FAX: 573-443-4016

200 0Old 63 South, Suite 103 ® Columbia, Missouri 65201-6081

TM CeNntury GoldDiscs* and HitDiscs"

WYWW ameriecanrachohieteorsrcom
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Interactive Voice Response System

LISTENER
LOYALTY

Push For The Best In Technology.
Push For The Best In Service.

Media Marketing Technologies’ RadioPHONE*Interactive Voice Response System puts
the best in technology and service at your fingertips. Our advanced applications include
HOOKS! Music Identification « Zip Code Messaging « Music Requesting « Music Testing *
Fax-On-Demand and much more. Our commitment to clients is practiced at radio stations
from coast to coast. Find out how to push all the right buttons for building listener loyalty
and generating new revenue from the radio specialists in phone technology.

M For advanced apflications and real life success stories
iTECH X MIIR PreSSIa’fat [310] 792-6060. MESIA MARKETING TECHN®LOGIES

21250 Hawthome Bivd. Torrance, CA 90503
MEDIA MARKETING TECHNOLOGIES Tel: 310-792-6060 * Fax: 30-792-6077
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NEWSBREAKERS.

©® TOM HUNT has been named GM of
Connoisseur Communications-owned
WGBF-AM & FM & WTRI-FM/Evans-
ville, IN. He most recently served as
President/GM of WGCL-AM & WTTS-
FM/Bloomington-Indianapolis.

Records

® CHRIS BER-
GEN has become
National Promo-
tion Manager at
Interhit Records,
an independent
dance label. He
previously served
as Club/Mixshow
Promotion Man-
ager for Strictly
Rhythm Records.

Bergen

National Radio

® JONES SATELLITE NETWORKS
and JIM OWENS RADIO present “A
Crook & Chase Country Christmas,” a
four-hour, country music-intensive spe-
cial delivered on CD. The show fea-
tures holiday tunes and interviews with
such artists as Mark Chesnutt, Mindy
McCready, Wade Hayes, and Tracy
Byrd; (303) 784-8680.

® SONY’'s SW NETWORKS is offer-
ing special holiday versions of “hard-
Drive,” a two-hour Rock program host-
ed by WRCX/Chicago's Lou Brutus,
and the two-hour “Country’s Most
Wanted With Carl P. Mayfield” to its
affiliates. Both programs will feature
Christmas music from top format acts
and are slated to air between 12/21-
25.Ayear-end wrap-up featuring inter-
views and acoustic performances by
each format's hitmakers is set for 12/
28-1/1/97; (212) 833-6857.

® WESTWOOD ONE RADIO NET-
WORKS will offer the following year-
end specials to its affiliates:

® “NBC Year In Review,” hosted by
Dirk Van, an hourlong review of 1996's
top stories and lighter moments, is
scheduled to air the last two weeks in
December.

® “NBC Extra: The Year in Review”
and “Mutual News Year-End Reports”
— :60 vignettes presented in 20 parts
by NBC and Mutual News correspon-
dents, respectively — will air through
December 31.

® “Mutual Year In Review: The Big
Stories,” a 30-minute program hosted
by Dick Rosse; and “Mutual Year In

MARRIAGES
KHHT & KQKS/Denver PD
Dan Bowen to Dawn Coy, No-
vember 30.

CONDOLENCES
Singer Tiny Tim, 64, November
30.

Review: People, Sports And Enter-
tainment,” a 30-minute show hosted
by Sam Litzinger, will air December
28-29.

® CNNRadio recaps '96 with a
series of 10 90-second vignettes fo-
cusing on the year’s top news sto-
ries. Anchored by Mike Cunningham,
each segment will be bulk fed with
music opens and closes during the
week of 12/9-13. Versions without
music will run in the last :90 of each
top-of-the-hour newscast on Christ-

| mas Eve and Day, New Year’s Eve,
| and January 1, 1997.
Lastly, WW1 Radio Networks has
| signed CHR/Rhythmic WKTU/New
York to a custom-designed WW1 News
| affiliation; (212) 641-2066.

® ONE-ON-ONE SPORTS RADIO
NETWORK has introduced a new
segment featuring NASCAR racing’s
Team SABCO members Robby Gor-
don, Joe Nemechek, and Wally Dal-
lenbach Jr. for its “Steve Czaban
Show.” Each will rotate as program
guests during the 1997 NASCAR Win-
ston Cup season on Mondays and
Fridays. The show airs 6-10am ET,
(847) 509-1661.

® ORANGE PRODUCTIONS has
launched a weekly, hourlong syndi-
cated program devoted to the music
of Tony Bennett. “The Best Of Ben-
nett,” hosted by Sid Mark, will also
feature current interview material by

the singer. For further information,
call (908) 322-7908.

Industry

e TED FERGU-

SON has been
! named Joint GM/
{ European Opera-
tions at Radio
{ Computing Ser-
vices (RCS) and
will be based in
| Paris. Ferguson
most recently
served as VP/
GM of KTAL-FM/
Shreveport, LA.

Ferguson

® JULIEAVERY has joined Revenue De-
velopment Systems as a Vendor/New
Business Consultant. She was previous-
ly Director/Retail Development atAmer-
ican Radio Systems’ WCMF-FM,
WNVE-FM & WRMM-FM/Rochester.

Changes

AC: KAXT-FM/Monterey-Sali-
nas flips from Country to Alter-
native-leaning Hot AC.

Alternative: Ron Gibbonsis ap-
pointed MD at KWOD/Sacra-
mento as Brad Adams rises to
middays ... Sandy Horowitz de-
parts the PD chair at KTEG-FM/

Albuquerque with no replacement |

named ... WPLA-FM/Jackson-
ville PD J.R. Randall relinquish-
es his airshift as nighttimer Dick
Dale segues to momings ... KAEP/
Spokane interim MD Haley Jones
is now fulitime MD.

CHR: Former KIIS/L.A. after-
noon driver The Nastyman is the
new morning driver at KHOM/
New Orleans ... After a long
search, WNCI/Columbus PD
John Dimick names WJET/Erie,
PA PD Neal Sharpe APD/MD/
Promotion Director, effective 12/
9 ... WBTT/Dayton middayer
Raye Kimberlin assumes MD
duties previously held by Mark
Allen (aka Mojo), the new night-
timer at WDRQ/Detroit ... Dar-
rin Stone picks up APD/MD/PM
drive duties at WABB/Mobile,
effective 12/9. MD Crash takes
Music Coordinator duties and re-
mains in nights ... Tony Hamil-

\

Diamonds And Dollars

WRQX (Mix 107.3)/Washington loyal listener Shelly Ogden carries out
just a small part of the $31,203 she recently won as the grand-prize win-
ner in the ABC-owned station’s “Ea$y Money” contest. Cheering her on
are () Mix morning maestro Jack Diamond, (second from [) OM/PD Ran-
dy James, and (r) Ogden family members.

ton takes over mornings at
| WWST/Knoxville, replacing Ron
Geronimo ... WKCI/New Haven
middayer Carla St. John exits
while overnighter Samantha
| Stevens moves to middays ...
Former KJEE/Santa Barbara, CA
MD Deanne Saffren joins cross-
town KHTY as APD/swings. Af-
ternooner Samantha Mattern
adds MD stripes ... WZYP/Hunts-
ville, AL afternoon driver Steve
Wayne exits and PD Marc Sum-
mers steps in. Nighttimer Mindy
Madison moves to middays ...
| Mark Roberts is the new Promo-
| tions Dir./morning host at KAFX/
Lufkin, TX.

Country: JonAnthony becomes
| MD/mid-moming host at WMZQ/
Washington.

| Oldies: Mike Ruble joins *70s
| WYSY (Y107.9)/Chicago for in-
terim swings until the station flips
to a Spanish-language format. He
will continue his news/produc-
tion/sales duties at WJOL-AM/
Joliet, IL.

Rock: KUFO/Portland welcomes
Craig “The Dog Faced Boy” to
nights ... Ted K departs KKEG/
Fayetteville, AR for momings at
KBRE/Little Rock ... Flynstone
returns to KTAL/Shreveport, LA
for nights ... Shane Thomas is

named Asst. MD at WGLF/Talla- |

| hassee, FL ... KTYD/Santa Bar- |

!

| bara, CA eight-year afternoon vet
| Lorrin Bond exits.
|

Records: Barbara Bensonis el-
evated from Manager/Retail Pro-
motion to Dir/Radio & Retail
Promotion at Benson Music
Group ... Paul Bezilla is named
General Counsel/VP, Corporate
Development at K-tel Interna-
tional ... Candace Nuyens and
Wade Hunt are promoted to
Manager/A&R Administration
and Manager/Creative Services,
respectively, at Arista ... Wes
Hall is now a secondary promo-
tion coordinator at Mercury/
Nashville ... MCA Music Enter-
tainment appoints Cindi Peters
Dir./Creative Services, MCA
Music Publishing & A&R.
She’il be based in Vancouver ...
Hollywood Records and Bar/
None Records have formed an
alliance allowing Hollywood to
market, promote, and distribute

select Bar/None releases. The

deal also provides Hollywood
with A&R and Bar/None cata-
log access.

National Radio: Steven Ziegler
becomes Partner/Technical Dir.
and Producer for the Miami-based
Into Tommorrow Radio Network.

Industry: Anita Hogin is now a
partner at International Artist
Management ... Former Tim Tye
Entertainment and World Class
Talent agent Kenny Woodward
has joined Variety Attractions, a
Zanesville, OH company that pro-
duces entertainment at fairs and
festivals.

than ratings.”

fzed service in the next five years.

Media Audit To Survey 75th Market

|

\ he Medla Audit has announced It will survey Toledo, its 75th market,
| to accommodate the growing interest in qualitative research that has
I arisen from radio consolidation and the passage of the Telecom Act.

|

“Recent radio consolidation fostered by the Teiecom [Act] is part of
the reason for the interest and growth in qualitative,” said The Media
Audit’s Philip Beswick. “in much of the consolidation, stations of sim-
ilar formats have been amalgamating. As a result, radio managers are
less interested in showing one station smaller or larger than another.
| Iinstead, there is a desire to show the uniqueness and value of each
' station. it is much easler to do this with qualitative information rather

The company plans to survey more than 200 markets with a standard-

PROS ON

THE LOOSE

Mojo Mason —APD/MD/mid-
days KTUX/Shreveport, LA (318)
688-4418

Allison Strong — Program-
ming Asst./swings KUPR/San
Diego (602) 912-9111

NATIONAL
RADIO
FORMAT

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
WHITNEY HDUSTON ! Believe In You And Me
SEAL Fiy Like An Eagle

Hot AC — Robert Hall
WHITNEY HOUSTON.I Believe in You And Me
DUNCAN SHEIK Barely Breathing

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

BUSH Swaliowed

CRANBERRIES When You're Gone

RED HOT CHILI PEPPERS Love Rollercoaster

Mainstream AC

SEAL Fly Like An Eagie

SIMPLY RED Ange!

STREISAND & ADAMS | Finally Found Someone

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Digital CHR — J.J. Cook
KEITH SWEAT Nobody

Digital AC — J.J. Cook
WHITNEY HOUSTON I Beiieve In You And Me

Alternative — Leslie Cohan
GARBAGE Number One Crush
NIRVANA Drain You

SOUL COUGHING Super Bon Bon

Digital Hot AC — J.J. Cook
DUNCAN SHEIK Barely Breathing

Digital Soft AC — Mike Bettelli
WHITNEY HOUSTON I Believe In You And Me

Digital AC Mix — Mike Bettelli
WHITNEY HOUSTON | Believe In You And Me

2 RO S

JONES SATELLITE NETWORKS
Phil Barry  (303) 784-8700

Adult Hit Radic — J.J. McKay
JEWEL You Were Meant For Me

Soft Hits — Rick Brady
WHITNEY HOUSTON | Believe In You And Me

WESTWOOD ONE NETWORKS
Bob McNeill = (805) 294-9000

Soft AC — Andy Fuller
WHITNEY HOUSTON i Believe in You And Me

Adult Rock 'N’ Roll — Jeff Gonzer
RUSH Half The World

oo amaericanradiohisfory com
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Live Interactive 2hr. Program

60-minute weekly program
Entertaining & Inspirational

Music
With a touch of class

Perfect for Sundays
3-60s available for local sales

FOR YOUR SAMPLE CD

Exclusive rights in your market

800-325-6333

Produced at KFUO-FM by Ron Klemm

- An Outstanding ‘Way

To Promote Your Event!

FREE STUFF!

Call today for your free
illustrated booklet-“29 Creative
Ways To Use Banners on a Roll”

1-800-786-7411

LEHRER
V LLEN

2068837400 Fax 8834499

| ECONOMICAL CONAENGENT  EFRFCT RVE

Can your talk show
phone system do this?

O Conference 4 callers on-air
O Permit simultaneous on-air and off-air use

0 Provige talent, producer, and screener locations

O Expand to multiple studios
[0 Provide clear, understandable audio

Gentner’'s TS612 can do all this, and more!

Call today for more information.

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

. e * i Wit € S
Call Toll Free: ROUEAY,
U.S. 1-800-231-2417  #tasmic
Canada 1-800-847-5616  BANNeRs
(713) 507-4295 FAX

MAURER POLWER

WAXQ-New York Has It!
WDVE-Pittsburg Has It!
KZPS-Dallas Has It!
KSLX-Phoenix Has It!
KSHE-St. Louis Has It!
KGB-San Diego Has It!
KGON-Portland Has It!

GET IT !!!

800-932-9007

Voice-over/Station Imaging

VOICEPRINT (sm)

ATATATZAVAY
PROMO SPEC1EL

of the month

best’quality. fast service, lowest pfices
no hidden costs (full disclosure pricing)

_ WINTER’S
N HERE

A AT VAN

1 color imprint

500 pc. min. plus freight

LEE ARNOLD PROMOTIONS
(414) 3519088 « Fax (414) 351-6997

ANV INYNZINAALNTIINTZZN

NN s

DON'T GET CAUGHT
EMPTY HANDED!

We HAVE ALL YOUR PROMOTIONAL
N€EEDS FOR 1997111

80007868011 http://www.resvlismarketing £om

| ‘Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis

R .. 3
THe INDUSTRY’S NEWSPAPER

310-788-1621
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MANAGEMENT

Seven Principles To Winning Ratings

By Julie Heath & Rhody Bosley

q nd the winner is ... the No. 1 station in a market is the one
that gets more quarter-hours of listening in Arbitron dia-
ries than any other. The premise is simple, but achieving it is

more difficult.

Arbitron radio ratings diaries mea-
sure only two dimensions of radio
listening: the number of different
people who listen to the station, and
the number of quarter-hours they lis-
ten. You can win the ratings game
either by getting a small number of
listeners to listen a lot (high Time
Spent Listening), or getting a large
number of listeners to simply sam-
ple your station (high cume). Of
course, anyone who has ever been
involved with radio programming
knows that getting listeners to stay
tuned for longer time spans can be
one of the most challenging accom-
plishments. The principles involved
in winning the radio ratings game are
the same in every market, for every
station, and for every format.

Research Director Inc. just pre-
pared normative data involving more
than 300,000 diarykeepers, spanning
from Winter 1993 to Summer 1996.
The company’s trademarked “PD
Profile” audience analysis system
processed the records for 302,491
diarykeepers. The lessons learned
from this data can be helpful to any
radio programming decision-maker.

It All Starts With Cume

Cume is the first building block
to quarter-hours. Often program di-
rectors are so engrossed with build-
ing Time Spent Listening that they
overlook the importance of cume.
Each diarykeeper who mentions lis-
tening to a station for five or more
minutes in one entry makes that di-
ary count as cume for that station.
Cume can be measured by many
variables. Age, sex, ethnicity/race,
and geographic area are the ones
most broadcasters are used to see-
ing.

Cume is a constant challenge for
a radio station to maintain. While
competitors try to get listeners to be
loyal to their stations, some listen-
ers move away and others simply
change their lifestyles. In many cas-
es, there’s nothing you can do about
losing cume, except replace them
with new listeners.

Identify Your Core

Cume can also measure the num-
ber of different people who listen by
preference level. That is, the audi-
ence may be segmented by the rela-
tive amount of time they spend with
the various stations that they listen
to in a week. The percentage of the
audience that listens to one station
more than any other is called First
Preference cume. The percentage of
the audience that constitutes the First

Julle ‘Heath and Ahody.

Bosley ara pariners with Re-

search Director Inc. She can

be reached at (410} B74-8101.

He ‘gan be reached al: (410)
337-5850.

Some stations using the “PD Pro-
file” analysis have actually shown
days other than Thursday with a

_First Preference Listeners = Power
The following lable shows the percentage of total cumie that is First. -
... Preference cuma and the percentage of total quarter-hours contributed .
by First Preforonce lstenas. 4! : "
_____ e . ol Cume. .., % of Quarter-hours
36.2 71.8
34.1 72.5
CHR 35.5 68.4
Classic Rock 32.1 69.6
Country 40.9 75.4
News/Talk 42.5 72.6
Oldies 30.5 66.8
Rock 32.4 70.1

Preference is extraordinarily pow-
erful, as can be seen in the table
above. First Preference diarykeep-
ers typically account for about 36%
of the station’s diarykeepers, but
contribute 72% of all quarter-hours
of listening. The First Preference (or
P1) audience also is referred to as
the core audience.

Daily Cume Builds TSL

The daily cume reveals the abili-
ty of the station to get the diarykeep-
er to tune in on another day of the
week. Since most people listen for

higher percentage of the total week’s
cume. There is no way to know how
much of the extra cume and TSL on
Thursday should be attributed to
which cause.

TSL Is Really
Two Estimates

Time Spent Listening traditional-
ly has been thought of as one esti-
mate. but really it’s two estimates:
average duration of listening and
number of occasions of listening in
a week. Note that in the next table

Percentage Of Cume Listening
. By Day Of The Week
520 51.9 513 586 559 404 319
494 493 489 554 527 373 299 ©
CHR 509 502 497 602 560 413 334 . |
ClassicRock 498 502 501 564 554 387 :
Country 553 549 539 621 591 448
‘News/Tak 628 630 624 688 657 383
_ Oldies 466 459 461 518 501 405
‘Rock 503 504 498 574 557 401 30
s T :

several quarter-hours each time
they tune in, getting the diarykeep-
er to listen an extra day produces a
gain of multiple quarter-hours. The
table immediately above shows the
percentage of total diarykeepers
that tune in by day of the week.

Thursdays have a slightly elevat-
ed listening level. There is some de-
bate about why this percentage is
higher. There is a known bias in
multi-day survey methodology that
causes the first day of the survey to
be slightly higher. The research
community calls this phenomenon
“survey enthusiasm.” The theory is
that respondents are starting a new
task and are just a bit more involved
than later in the survey week. How-
ever, there is the self-fulfilling
prophecy induced by special con-
tests and advertising directed at di-
arykeepers to take advantage of this
survey enthusiasm.

the average duration of listening
doesn’t vary much by format, but
occasions of listening do. TSL for
the week simply is multiplying the
number of occasions per week by
the average duration per occasion.

DATELINE

* September 19 (through De-
cember 11) — Fall Arbitron.

* December 9 & 10 — PROMAX
Sales Promotion Conference. Chi-
cago Hilton & Towers; (310) 789-
1554,

e i R i R
,wav..ig e
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* January 2 (through March 26)
— Winter '97 Arbitron,

e January 27 — American Mu-
sic Awards. Shrine Auditorium_ Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 6-9 — RAB '97 Mktg.
Leadership Conference & Exec,
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

prepared to make a commitment of
some length. Radio programmers
have done an extraordinarily good
job of removing the tune-outs over
the years. Tune-outs are attributed
to music that is burned out or doesn’t
fit the station, commercials that are
too annoying, personalities who
aren’t relevant, and even a bad sig-
nal. The normative data reveals who
the greatest difference in TSL by
format is mostly attributed to the
average number of occasions of lis-
tening.

Recycle The Audience

Conventional wisdom in radio
has been to encourage listeners to
listen in another daypart. That is,
invite the morning drive audience to
rejoin the station in afternoon drive,
or get the morning drive audience
to tune in the station during the work
day.

In reality, there are three ways to
recycle the audience — by daypart,
by day of the week, and by location
— and each requires attention to dif-
ferent programming tactics.

Recycling by daypart simply is
getting the cume in one daypart to
listen in a different daypart as well.
These dayparts typically have been
consistent with Arbitron standard
daypart breaks, such as Monday-
Friday 6am-10am, etc.

Recognizing that most people
have about the same schedule each
day Monday through Friday also
means that they should be available
to listen to the radio at about the
same time each weekday. Also, it’s
important to be able to move that
audience from weekday to weekend
and back again. The “PD Profile”
has reviewed stations that have had
up to 25% of the weekend audience
exclusive to weekends — meaning
that the stations haven’t done an ef-
fective job of recycling weekend to
weekday listening. That percentage
is normally about 15% exclusive to
the weekend for stations doing a
good job of recycling.

in the car on the way to work, and
then keep them company while
they’re at work. This behavior may
take place in just one daypart! Nor-
mative data from the “PD Profile”
reveals that successful radio stations
are able to recycle at least 18% of
the audience from home to work.

A Never-Ending Challenge

The “PD Profile” reveals that the
distribution of diaries and quarter-
hours by week is very consistent.
While there is a slight increase in
in-tab diaries in weeks 11 and 12,
this doesn’t justify the industry trend
to focus much of the marketing dol-
lars during the last few weeks of the
survey. Overall, there probably has
been too much emphasis on market-
ing to so-called “Phase III” diary-
keepers to capitalize on Arbitron’s
“over-sampling” during that time.
The station must keep in mind that
the Arbitron quarterly is not one sur-
vey of 12 weeks, but rather 12
groups of respondents who partici-
pate for one week each.

Diary Distribution
By Week
Week Diaries Quarter-hours
1 8.5% 8.7%
2 8.5% 8.4%
3 8.0% 7.9%
4 8.4% 8.5%
5 8.1% 8.1%
6 7.8% 7.5%
7 8.4% 8.4%
8 8.5% 8.7%
9 8.0% 7.7%
10 8.4% 8.3%
1 8.8% 9.0%
12 8.7% 8.7%

The wise radio programmer
tracks the data that underlies the sev-
en principles outlined above. Pro-
gramming and promotions can fo-
cus precisely on the areas that need

Dimensions Of TSL . . .
The third way to think about re-  to be improved. Goals should be set
Average Average ] ] 3 3 ] 3
s g cycllpg the audience is by listening  very specifically so that th;se areas
Of Occasions  Quarter Hours  location. (See table below.) Forex-  may be trended to determine if the
All 6.2 55 ample, in morning drive the station  implementation has produced the
may wake up listeners at home, then  desired result — which, as always,
AC 55 58 . > . .
get them to listen to traffic reports  is to win in the ratings.
CHR 6.0 46 e e AL ———— —
Country 7.2 5.4 T lina By *
- Recycling By Listening Location
News/Talk A 5.0 i Thrad i : ;
Oldies 5.5 5.2 S FromMome L POm G [ Prom Went [ Freer Ginas
Rock 6.2 5.0 .+ To Home 100% 41.6% 39.6% 46.5%
od
To Car 62% 100% 54.4% 56.3%
Tune-Outs
Rerpove The e To Work 18.7% 17.4% 100% 20.4%
One interpretation of the TSL data " . " -
may be that once a person has de- To Other 6% 4.9% 5.5% 100%  «

cided to listen to the radio, they’re
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SALES

Radio Pricing: No Link To Duopoly Strength

uopolies have been a growing factor in radio since 1992.

They have obviously changed the face of our medium.
Some effects have matched industry expectations, while others
have shown some predictions to be incorrect.

Last month (R&R 11/18), we

summarized a study by the Katz
Radio Group (KRG) Research
Department that analyzed the ef-
fects of duopoly on format devel-
opment and management practic-
es. We found that no consistent
programming pattern exists from
one duopoly to the next, and that
new format development has ac-
celerated under the new ownership
rules. Some observers feared that
duopoly would lead to same-
sounding radio; this has not been
the case.

KRG Research also found that
most stations kept local sales staffs
separate, meaning that competi-
tion remains strong in individual
markets. Again, those who predict-
ed less competition have been
proven wrong.

New Issue: Pricing

Lately, another duopoly topic
has risen to prominence. Recent
industry discussions have centered
on whether common ownership
affects market pricing. Some peo-
ple believe that higher concentra-
tion of ownership within markets
will lead to rate increases, while
others argue that owners will tend
to offer rate discounts for buying
multiple station packages.

In order to study this issue in
more detail, KRG Research just
completed a major analysis of ra-
dio cost-per-point (CPP) trends
from 1992-96. The results show
that, once again, fears regarding
potential duopoly influence are
unfounded.

Duopolies: No
Higher Costs

According to the KRG study,
there is no pattern of higher CPP
increases in markets with heavier
duopoly influence. In fact, the ev-
idence suggests that larger CPP
increases occurred in the markets
with the smallest duopoly shares,
while market costs in heavily
duopolized markets have risen at
a lesser rate.

This represents a key finding.
The findings point out that market
pricing models are influenced by
many factors, and that duopoly just
stands as one piece of the puzzle.

To produce the analysis (“The
KRG Study On Radio Market
Pricing: Comparison Of Duopoly
Strength To National CPP”’), KRG
collected national CPP data from
two major pricing sources: Spot
Advertising Radio Costs (SPARC)
and Media Market Guide (MMG).
Estimates were pulled for fourth-
quarter 1992, 1994, and 1996.

The analysis included two main
demos — adults 18-34 and adults
25-54 — and tracked CPP gains
in each market from 1992-1996
(when duopoly first began) as well
as 1994-96 (when duopolies began

to heavily influence many mar-
kets).

The Assumption

If duopolies influence pricing
structures, then markets with
heavier duopoly influence should
show the largest price increases.
To measure this, we tracked 12+
AQH audience share for the num-
ber one- and number two-ranked
duopolies in each market, using
Duncan American Radio figures,
based on Arbitron Spring 1996
Mon-Sun 6am-Mid MSA Persons
12+.

In some cases, Duncan identi-
fied specific duopolies as “pend-
ing.” For these stations, KRG Re-
search used its best judgment to
delete any duopolies that hadn’t
taken effect by June 1996. We as-
sumed that duopolies taking effect
after that date couldn’t play a role
in influencing fourth-quarter CPP.

We ranked markets based on the
12+ audience share for the num-
ber one-ranked duopoly and com-
pared audience dominance to CPP
trends to see if there was any cor-
relation. We also combined the
shares for the number one- and
number two-ranked duopolies and
performed the same analysis, in-
vestigating whether the top two
ownership groups play a role in
CPP levels.

By comparing the growth in
CPP from 1992-96 and from 1994-
96 for each market in the two dem-
os, we could then examine wheth-
er markets with higher duopoly
audience exhibited higher CPP in-
creases.

Higher CPP In General

One thing became clear right
away. Radio CPP levels have in-
creased significantly. Both CPP
sources show sizable gains for the
average market during the past
four years.

CPP % Increases In
Top 100 Markets

SPARC

Adults 18-3¢8  Adults 25-54

1992-96 +25% +25%
1994-96 +19% +19%
Media Market Guide

Adults 18-34 Adults 25-54
1992-96 +38% +32%
1994-96 +13% +8%

By Gerry Boehme

If duopoly affects market CPPs,
then pricing gains should be high-
er in markets where duopolies gar-
nered higher audience shares.
We’d expect to see a graph like
this, with the line running from
high points on the left to low
points on the right.

CPP/Duopoly Audience
Comparison

Duopoly

Audience %

60 | E

40 \J

20 ;
0 |

60 40 2 0
CPP Gain

The charts on the right provide
examples of the actual study re-
sults. All analyses show the oppo-
site pattern — lower CPP gains in
heavy duopoly markets. There ap-
pears to be no connection between
duopoly audience dominance and
radio CPP increases.

Logical Reasons

These results shouldn’t surprise
anyone. We believe that several
facts help explain the pattern.

First, as we said earlier, the vast
majority of duopolies have sepa-
rate local sales staff. Format ap-
proaches also vary, with many
owners choosing to target comple-
mentary formats and demos, rath-
er than trying to concentrate in one
area. Both of these factors ensure
strong competition.

Second, we also know that
many owners offer incentives for
buying multiple station packages,
especially on the national level.
This strategy conforms to pricing
models that existed in the past,
when owners set combined AM-
FM rates at a lower cost than buy-
ing a co-owned AM and FM sepa-
rately. The result? Lower prices for
the same audience delivery.

Third, Arbitron and other ratings
services show each station’s audi-
ence individually, making it easy
for an advertiser or an agency to
compare audience delivery on
each property against the cost for
the package.

Higher Demand

The KRG study comparison of
duopoly strength to national costs
provides the first detailed look at
how duopoly growth has affect-
ed radio pricing strategies. The re-
sults suggest that radio’s CPP
gains can be attributed to a great-
er appreciation of radio’s benefits
— and greater demand on inven-
tory — rather than to any influ-
ence or “control” by duopolies on
pricing.

Duopoly has led to more for-
mat development, more listener
choice, and higher audience sat-

MAANNL Sraaricaradiobicton, copna

Some Graphic Evidence

he graphs below provide examples that market cost
increases have been slower in markets with high per-
centages of audience listening to the number one- and num-
ber two-ranked duopolies. The graphs include SPARC data
for adults 25-54, ranking markets according to the top-
ranked duopoly share (taken from Duncan), and trending

CPP from 1994-96.
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isfaction, and it has made radio
easier to buy. This great news
comes at a time when radio is at-
tracting more and more attention
from advertisers looking to reach
highly targeted audiences with ef-
fective messages.

R T

Gerry Boshme is 5r. VP/Direcior
of Radip Infermation Systems, etz
Radio Group. He can ba reached
via phona at (212) 424-6784 and via.
a-mail at’ gerry. boehme @katz-



www.americanradiohistory.com

Now n 23D markets

Today, Arbitron delivers more than just ratings; we can give you

access to detailed profiles of the consumers in your market.
. Now you can talk about the consumers who are reached by
your station and by the other advertising media in your market.
That’s valuable information you can use to pitch and win new
local retail business.

From the Scarborough Report in 60 major markets, to
RetailDirect™ in 42 mid-sized markets, and the new Qualitative
Diary Service slated for Spring 1997 in 133 markets* Arbitron
provides the right qualitative information tailor-made for the needs
of your local market.

Ad dollars gain more power
There’s one word that makes a retailer sit up and listen: “customers.”
With any of Arbitron’s qualitative services, you can talk to your local
advertisers in the language they want to hear. You can help an
advertiser see their customers as they are: their income, education,
where they shop, the retail services they use. You can help advertis-
ers find the customers they want to reach, spend ad dollars more
efficiently and increase the power of marketing resources with
every buy.

Contact your local Arbitron representative for more information
about the local market qualitative services that can help your
business grow.

*Number of markets as of November 11, 1996.

& Scarborough markets
w» RetailDirect markets

Y Qualitative Diary Service
markets

ARBITROI

© 1996 The Arbitron Company

S = ————kadiaekiealkadiekician L cam. . —


www.americanradiohistory.com

74 * R&R December 6, 1996

MARKE TING& PROMOTION

Mega-Marketing: The Key To Winning Big

Wth 31 stations in 1994, Clear Channel was by far the
country’s largest broadcast group. Now, nine companies
own 40 or more radio properties. As of this writing, Clear Chan-

nel itself has tripled in size.

Acquiring market “clusters” pro-
vides radio groups with a huge head
start, but comes with no guarantee
of long-term success. For broad-
casting companies that’ve experi-
enced explosive growth, now
comes the challenge of Phase Two
— performance. Several radio
groups have the opportunity to dis-
tance themselves from the pack.

The radio operating premise of
“run it lean and sell lots of spots”
can no longer be looked to as a
long-term growth strategy. Radio
has employed the same methods for
years, yet the economics of scale
have changed dramatically. Until
now, radio couldn’t afford to seri-
ously address strategic marketing.
Now it can’t afford not to.

According to an August 29, 1996
cover story in Business Week, cor-
porate America is moving beyond
the pure efficiency approach to find
profits. Leaders from other indus-
tries are seeking growth through
strategic planning. imagination, and
creating new opportunities.

“After years of downsizing and
cost-cutting to boost profitability,
very little progress has been made
to generate distinctive competitive
advantages. Companies that turned
to streamlining and shrinking to
hike productivity are now turning

to big thinking and strategic growth
strategies to drive profit.”
— Business Week

Mega-Marketing

Now that the radio landscape has
been freshly bulldozed, how will
broadcasters evolve their operating
strategies? As companies continue
to acquire, swap, and settle into pri-
ority markets, smart broadcasters
will look to what I call “mega-mar-
keting,” the next level of radio mar-
keting. Mega-marketing means fo-
cused, efficient station promotion.
It converts big ideas into non-tra-
ditional revenue streams.

Radio stations routinely hire con-
sultants for programming, research,
sales, and even computer network-
ing. However, the vital responsibil-
ity of marketing usually falls to the
promotion director. We often attack
the symptom, not the cure, by
crowning them as marketing direc-
tor, giving them a $2000 raise, and
hoping that somehow they’ll rise to
the challenge. However, even the
most brilliant promotion directors
are exhausted from six or seven
days a week of hanging banners,
distributing window stickers, staff-
ing club nights, and covering sales
remotes,

Meanwhile, many GMs and PDs

Mega-marketing takes a new look at imaging, promotion, and thinking
BIG.

By Beau Phillips

are often so consumed with “doing”
that they rarely have time to think.
With increased responsibilities, plan-
ning and innovation take a backseat
to managing day-to-day operations.
While this makes for an efficient struc-
ture, where will growth come from?
Mega-marketing.

Mega-marketing aims a station’s
image with laser focus. It encompass-
es on- and off-air imaging, cume
building, promotional planning, and
creating innovative, new opportuni-
ties.

Strategic marketing gurus call them
*“white space opportunities,” the new
areas of growth possibilities that fall
between the cracks because they don’t
match the skills of the existing busi-
ness.

While at KISW/Seattle, we found
such an opportunity at the city’s an-
nual Seafair festival. Every August,
Seafair draws more than 500,000 peo-
ple to watch hydroplane races, and
every radio station vies to have a pres-
ence at the event. While we weren’t
hydroplane experts, we decided to
enter our own boat, the Miss Rock, in
the field.

KISW’s sales department sold
sponsorship packages, and we parad-
ed the boat around town, attracting
thousands of listeners to sign her hull.
The station sounded inspired. and our
Miss Rock was clearly the crowd fa-
vorite. KISW monopolized print and
TV coverage, while generating ton-
nage in promotional value for our-
selves and our clients. This has be-
come a KISW signature event, driv-
ing ratings momentum right into the
fall book.

Creating The Mega-
Marketing Advantage

Mega-marketing only works when
programming is solidly in place. In
today’s competitive environment,
mere survival will require that stations
stay focused and assertive, Attention
then turns to marketing, promotion,
and advertising to create the advan-
tage. Here are six ways that mega-
marketing for radio might capitalize
on this growing trend:

Brand Management. A well-po-
sitioned station still must elbow its
way into listeners’ minds. With the
growth surge in cable TV, the Inter-
net. video rentals, special interest mag-
azines, et al.. your competition isn’t
just “Brand X anymore.

Mega-marketing Specialists. In-
creasingly, radio stations will seek
marketing expertise to package the
station strategically, promotionally,

than juist before rating periods?

Imageioume growlh ideas?.

mte aﬂdaﬂwahm requests?

The Mega-Marketing Quiz
Smﬁe 10 pum&.“ fw each "yes answer.

s markating an ongoing, daiby cum.nflrnent atyour station, mﬂwr

Dhas your station management team have ample rnﬂrkﬁljﬂg éxpertiso
and “think tlmar’ 1 plan the station’s cmm«‘:‘ ]

Doas your op&rar:rsg budget includs & 12-manth bJu»apnnt matdetalis
marketing/promation/adverdising plans?

Is your sirategic plan monitored and adjusted u':rwgmut the year?

bs your station’s marketing directar mnwﬁd an majos Mmtegm issues?
fs the: primary pum&se af'félur wml-dy pmbﬁm mmarl:k'lqs o dwainp.

- Does your station have a sysiem rr::a-f(ech'feﬁr ax:mmodﬂte and wa[— :

Doas fnur mar‘m{i‘ngmrectm have the skills nemmrytoalmtegucaﬂv :
and craatively steer your slation's mark-am:g"

Is your station sending m_sama massage via piommm. an-air posi-
tioners, off-air advertising, and salds materials?

Does your station hoid back 10% of its promotion budgel to research
the effectivensss of your advartising?

i your station scored 70+ points. you are ready to begin reaping the.
banefits of mega-marketing success, If you scored 60 of fower, your sla-
tion may already beln your competifos’s gunsights.
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and creatively. Even stations with
marketing expertise may lack the time
to maximize it. Benefits: Resource to
help plan, create, teach, and grow sta-
tion cume and image.

Selling Big Ideas. Contesting and
value-added clutter will give way to
large-scale benchmark promotions. As
advertising agencies continue to shift
funds from spot to promotion dollars,
there’ll be great opportunities for mar-
keting to generate non-traditional rev-
enue streams. Nickelodeon and MTV
work this angle better than anyone.
They create big programming corner-
stones such as the “Beach House” and
then create advertiser synergies. Ben-
efits: New revenue stream that sup-
ports programming goals.

Constant Innovation. Radio is in
desperate need of new ideas. Listen-
ers have been “tenth callered” into
submission. Innovators will stop the
madness and reinvent radio promo-
tion. When Z100/New York pre-
miered Madonna’s “Bedtime Sto-
ries,” it went far beyond a listen-and-
win contest. The station devised a fan-
tasy event that was televised nation-
ally by creating a huge pajama party
— complete with Madonna. dressed
in her jammies, reading bedtime sto-
ries. Benefits: Creates emotional con-
nection with listeners: entices them to
listen — rather than bribing them.

Promotional Synergies. Radio has
only scratched the surface of leverag-
ing promotional partners. Stations will
build bridges between themselves and
other companies. Two-for-one airline

tickets now come with athletic shoes.
Free calling minutes for watching
CBS-TV. While radio offers targeta-
bility and immediacy, partners may
provide access to in-store, direct mail,
or new media opportunities. Benefits.
Create greater promotional impact
and extend the station’s reach.

Promotion Accountability. Aside
from salaries, station promotion is of-
ten the budget’s single biggest line
item. Yet, how often have you seen
stations throw money at a promotion,
only to take a ratings dip? As the say-
ing goes, ““We know that we’re wast-
ing 50% of our promotion budget; we
justdon’t know which half.” Benefits.
Aim promotion resources with laser
focus, not a shotgun.

Next week, I'll provide you with
the 15 secrets to marketing success.

Beau Phil-
lips is a Fairfield,
CT-based mar-
keting consult-
ant. His back-
ground includes
14 years as
GM and PD at
KISW/Seattle
as well as Sr. VP/
Mktg. atVH1. He
is currently con- f
sulting CBS-TV
and Sony. Reach him by phone at
(203) 254-9403 or e-mail at
BeauPhllps @aol.com

GALL-OUT

Call now for 1997 budgeting. (303) 922-5600.

PARAGON
A
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IT'S NEVER T0O LATE

R A i

T0 SAY THANK YOU

THE 1996 RADIO HALL OF FAME
INDUCTION GALA WAS:

produced by STEVE RYAN
written by RICH SAMUELS
directed by DICK CARTER
assistant director: MICHELLE McKENZIE-VOIGT
audio engineer: JIM MANCINI
stage manager: DAN ROSS
production assistance: BRUCE GOLDBERG OF SW NETWORKS
musical director: GEORGIA FRANCES

and special thanks to:

SEARS
AMERICAN AIRLINES
WESTWOOD ONE RADIO NETWORKS

RADIO & RECORDS

JIM BOHANNGCN

CASEY KASEM

and
LYNNE “ANGEL” HARVEY

RADIO

HALL OF FAME

Thanks for making radio’s biggest night a smashing success!

__ywwwwramericanradiohistorv. com
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CURRENT
e SPACE JAM (Warner Sunset/Atlantic)

Singles: Fly Like An Eagle/Seal

| Believe | Can Fly/R. Kelly (Tavdash/Jive)

Hit ’'Em High/Monstars
Space Jam/Quad City DJ’s

Other Featured Artists: Coolio, D’Angelo, All-4-One

* JINGLE ALL THE WAY (TVT)

Singles: So They Say It's Christmast.ou Rawis w/Brian Setzer Orchestra
Sleigh Ride/Darlene Love w/Brian Setzer Orchestra
. Other Featured Artist: Johnny Mathis
~ * THE MIRROR HAS TWO FACES (Columbia)
. Single: | Finally Found Someone/Barbra Streisand & Bryan Adams

_ *SETIT OFF (EastWesVEEG)
. Singles: Angel/Simply Red

Don't Let Go (Love)/En Vogue
Other Featured Artists: Brandy, Queen Latifah, Seal

"« ROMEO & JULIET (Capitol)

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage
Other Featured Artists: Radiohead, Everclear, Des’ree

Single: | Just Can't/Faith Evans

. < DAYLIGHT

* THE PREACHER'’S WIFE (Arista)

¢ HIGH SCHOOL HIGH (Big Beat/Atlantic)
Other Featured Artists: Braxtons, D’Angelo, De La Soul

COMING

Single: Whenever There Is Love/Bruce Roberts & Donna Summer (Universal)

Single: | Believe In You And Me/Whitney Houston
* BEAVIS AND BUTT-HEAD DO AMERICA (Geffen)

Singles: Love Rollercoaster/Red Hot Chili Peppers
Walk On Water/Ozzy Osbourne

Ain’t Nobody/L.L. Cool J

Other Featured Artists: No Doubt, White Zombie

* EVITA

Single: You Must Love Me/Madonna (Warner Bros.)

* MICHAEL

Single: Through Your Hands/Don Henley (Revolution)
* THE PEOPLE VS. LARRY FLYNT (Angel)
Featured Artists: Gary Wright, KC & The Sunshine Band, McCoys

SO s

MONDAY, DECEMBER 16

1966/Jimi Hendrix releases his first
single, “Hey Joe.”

1988/Disco falsetto master Sylvester,
40, dies of complications from
AIDS.

1992/Barbra Streisand signs a 10-
year, $60 million film/record deal
with Sony.

Born: Billy Gibbons (ZZ Top) 1950

TUESDAY, DECEMBER 17

1977/Elvis Costello, subbing. for the
Sex Pistols, performs “Radio
Radio” on “Saturday Night Live”
after promising he wouldn’t. Pre-
members prompted Costello’s
change of heart.

1982/Karen Carpenter gives her last
performance — a Christmas
show at an L.A. school.

1986/The Doobie Brothers reunite for
a benefit in Palo Alto, CA. The
performance inspires a reunion
tour in 1987.

1994/Celine Dion marries Rene Angel-
li. Also ... Bon Jovi guitarist
Richie Sambora marries actress
Heather Locklear.

Born: The late Eddie Kendricks 1939,
the late Paul Butterfield 1942,
Mike Mills (R.E.M.) 1956

WEDNESDAY, DECEMBER 18

1968/John Lennon & Yoko Ono hold a
press conference while sitting in
a bag at London's Underground
club.

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

’Net Chats

Paula Cole, Monday (12/9)
at 9:30pm ET/6:30pm PT,
America Online (keyword:
WARNER).

Jefferson Airplane founder
Paul Kantner, Wednesday (12/
11) at 10pm ET/7pm PT, Prodi-
gy (jump: CHAT).

Sir Mix-A-Lot, Thursday (12/
12) at 10pm ET/7pm PT, Mi-
crosoft Network (“Rifff’ forum,
Onstage Channel 3).

On The Web

Catch a live 311 concert
Wednesday night (12/11) at
11:45pm ET/8:45pm PT (http:/
Mmwww.mmn.nef).

LiveConcerts.com kicks off
its “12 Days Of Christmas” —
featuring live and recorded
shows from Stone Temple Pi-
. lots, No Doubt, Tina Turner,
Black Crowes, and more -— on
Thursday (12/12). Check hitp:/
/www.liveconcerts.com for
scheduled performances.

i

1970/The Bealles release their last al-
bum, “From Them To Us,” a
Christmas album for their fan club.

1975/Rod Stewart announces he’s
leaving the Faces to go solo.

1983/Keith Richards marries model
Patti Hansen.

Keith Richards — A model marriage.

Born: Keith Richards 1943

THURSDAY, DECEMBER 19

1955/Carl Perkins records “Blue Suede
Shoes.”

1980/"9 To 5,” co-starring Dolly Par-
ton, opens.

1993/0riginal Byrds drummer Mighael
Clarke, 49, dies of liver failure.

1994/Rerosmith closes its “Get A Grip”
tour by playing at the group’s
new Boston club “Mama Kin
Complex,” named after one of
the band’s songs.

Born: Maurice White (Earth, Wind &
Fire) 1941, Chris Robinson
(Black Crowes) 1969

FRIDAY, DECEMBER 20

1957/Elvis Presley receives his draft
notice.

1973/Bobby Darin, 37, dies of a heart
attack.

1975/Joe Walsh replaces Bernie Lea-
don as the Eagles’ lead guitarist.

Born: Peter Criss (Kiss) 1945

SATURDAY, DECEMBER 21

1968/Croshy, Stills & Nash perform
together for the first time.

1969/Diana Ross gives her last perfor-
mance with the Supremes on
“The Ed Sullivan Show.”

1970/Elvis drives himself to the White
House to volunteer his services
to President Nixon on fighting
the nation’s drug problems. He
gives Nixon a chrome-plated
Colt .45; Nixon gives him a Nar-
cotics Bureau badge.

1989/Carlos Santana and wife Debbie
become parents to daughter An-
gelica Faith.

Born: The late Frank Zappa 1940, Carl Wil-
son (Beach Boys) 1946, Gabrielle
Glaser (Luscious Jackson) 1965

SUNDAY, DECEMBER 22

1976/Isaac Hayes files for bankruptcy.

1978/Faces drummer Kenney Jones
replaces the late Keith Moon as
the Who's drummer.

1991/Gregg Allman makes his acting
debut as a drug kingpin in “Rush.”

1995/Whitney Houston’s second mov-
ie, “Waiting To Exhale,” opens
nationally.

Born: Robin & Maurice Gibb (Bee
Gees) 1949, Rick Nielsen
(Cheap Trick) 1950

— Paul Colbert

Split Decisions: Jackos, Jaggers & More!

M ichael Jackson’s new wife,
Debbie Rowe, wants a di-
vorce, according to the Globe. In
other news regarding the pair, the
Star reports MJ suggested his wife
take a lover after she gives birth to
their child. And the National Enquir-
ersays Rowe wants him to sell his
Neverland ranch or she'll raise the
child by herself.

Mick Jagger and Jerry Hall
hope a third honeymoon in Bali will
save their rocky marriage (Globe).

The Enquirer claims Pamela
Anderson told Tommy Lee she'll
drop divorce proceedings if he
gets treatment for his alcohol,
drug, and anger problems. Mean-
while, the Starreports that Ander-
son is terrified of being infected
with AIDS owing to Lee’s flings
with hooker-turned-topless danc-
er Suzi Sterling.

Vanessa Williams is sharing a
condo with screenwriter Christo-
pher Solimine — although her di-
vorce isn't final (Globe).

Best 0f The Worst

Making the “Spy 100 Lineup” of
the “world’s worst people, places,
and things” are: Oasis (#7) for,
among other misdeeds, wishing
AIDS and death on two members
of Blur; rap music’s civil war (#17);
the “Macarena” (#40); “AFKAP”
(#41) for continuing to insist that he
be called a symbol; MTV (#51) for
its mysterious disappearing videos
trick; “the greenback comebacks”
of Kiss and the Sex Pistols (#60);
and Madonna and child (#91).

Father Knows
Second Best

Because she wants to sleep
alone with her baby daughter, Ma-
donna kicked Lourdes’s father,
Carlos Leon, out of her bed. He
now sleeps in a guest room (Star).

Julian Lennon recently paid
$5000 at an auction to reclaim a
postcard signed “Love, Dad” that
his father, John, mailed to him in
1979 (Globe).

Find Somebody To Shove

“A child doesn’t know why Mom-
my is being an insane, verbal ma-
niac one minute, and the next mo-
ment telling you how great you are”
— China Kantner on growing up
with Grace Slick (People).

“We can all sitaround and think
about people who are in famous
positions — it's easy to say, ‘Oh,
they’re bitches and they’re this and
they're that.’ But | mean, there's a
lot that goes along with that. You
know, we wake up every day, and

sometimes we don’t feel very
good. Sometimes we get our
monthlies, and we go through our
little PMS period” — Whitney
Houston to Premiere.

“I've always been a bitch. I'm no
more a bitch now than when | was
a rabid failure” — Garbagewoman
Shirley Manson to Us.

Hoarse Play

Bruce Springsteen has bought
a dozen horses and is now shop-
ping for cattle with which to stock
two farms he bought in Colts Neck,
NJ (People).

The Star has Garth Brooks wor-
ried sick after being told by doctors
he may need a tonsillectomy to heal
his chronic throat pain. And he may
have to retrain his singing voice to
compensate for possible scarring.

Oedipus Wrecks
Blossoming Hopes

“Unfortunately, our audience is
just not interested,” WBCN-FM/
Boston PD Oedipus takes no pity
on the Gin Blossoms in a Rolling
Stone article on one-hit alternative
wonders. He explains, “it's not ra-
dio’s responsibility to develop ca-
reers. Our job is to entertain our
audience, which generates ratings,
which generates revenues.”

We Should All Have
Such Problems

“The biggest happiness [in my
life] is when my mother gave me
birth ... The biggest disappoint-
ment is that | am 53 and look like
25" — Julio lIglesias during an
America Online chat (Entertain-
ment Weekly).

“Within a day, the phone was ring-
ing off the hook. By the end of that
week, we played a show and had
all these bigwigs looking at one an-
other. Suddenly they all had to have
us ... You didn’t know if you should
start to laugh or start to cry” — Wall-
flowers frontman Jakob Dylan de-
scribes the feeding frenzy ignited by
a single A&R person’s positive re-
action to their demo tape (GQ).

Madonna’s Exorcise
Routine

“| felt her enter my body like a
heat missile, starting with my feet,
traveling up my spine, and flying out
my fingertips, into the air, out to the
peopie, and back up to heaven” —
Madonna describes being pos-
sessed by the ghost of Eve Peron
while shooting the “Don’t Cry For
Me Argentina” sequence for “Evi-
ta” (Globe).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEVISH
59.4 miffion households
Patti Galluzzi,
VP/Music Programming

HUSIC ARST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VPMusic & Talent Relations

|ADDS _ |

[ADDS -

ADAM SANDLER The Chanukah Song (Warner Bros.)
BABYFACE Everytime | Close My Eyes (Epic)
BLOODHOUND GANG Fire Water Burn (Republic/Geffen)
DESCENDENTS I'm The One {Epitaph)

FUN LOVIN’ CRIMINALS Fun Lovin’ Criminal (EM)

|EXCLUSIVE |

L.L. CDOL J Ain't Nobody (Geffen)

HEAVY ]

TDNI BRAXTON Un-break My Heart (LaFace/Arista)
BUSH Swallowed ( Trauma/interscope)

CDUNTING CRDWS A Long December (DGC/Geffen)
SHERYL CRDW If It Makes You Happy (A&M)

DR. DRE Been There, Done That { Death Row/Interscope)
NEW EDITION I'm Still In Love With You (MCA)

NO DOUBT Don't Speak ( Trauma/interscope)

RED HOT CHILI PEPPERS Love Rollercoaster (Geffen)
ADAM SANDLER The Chanukah Song (Warner Bros.}
SMASHING PUMPKINS Thirty-Three ( Virgin)

SNOOP DOGGY ... Snoop’s Upside ...( Death Row/Iriterscope)
SOUNDGARDEN Blow Up The Outside World (A&M)
STONE TEMPLE PILOTS Lady Picture Show (At/antic)
KEITH SWEAT Nobody {Elektra/EEG)

311 All Mixed Up (Capricorn/Mercury)

JOURNEY When You Love A Woman (Columbia)
SHERYL CROW Everyday Is A Winding Road (AM)
BABYFACE Everytime | Close My Eyes (Epic)

PAULA COLE Where Have All The Cowboys Gone (/maga/WB)
WALLFLOWERS One Headlight (/nterscope)

TDNI BRAXTON Un-break My Heart (LaFace/Anista)
SHERYL CROW If It Makes You Happy (A&M)

JOHN MELLENCAMP Just Another Day (Mercury)
ALANIS MORISSETTE Head Over Feet {Maverick/Reprise)
NO DOUBT Don't Speak ( Trauma/interscope)

“AFKAP” Betcha By Golly Wow! (NPG/EMI)
COUNTING CROWS A Long December (DGC/Geffen)
CELINE DION it's Ail Coming Back To Me Now (550 Music)
EN VOGUE Don't Let Go (Love) (EastWest/EEG)
JOURNEY When You Love A Woman (Columbia)
MADONNA Don't Cry For Me Argentina ( Warner Bros.)
SEAL Fly Like An Eagle (Atlantic)

ROD STEWART If We Fall In Love Tonight ( Warner Bros.)
STREISAND & ADAMS | Finally Found Someane (Columbia)

MERRIL BAINBRIDGE Mouth (Universal)
CARDIGANS Lovefool (Mercury)

SHERYL CROW Everyday Is A Winding Road (A&M)
DAVE MATTHEWS BAND Crash Into Me (RCA)
GARBAGE Milk (Aimo Sounds/Geffen)

JEWEL You Were Meant For Me (Atlantic)

ELTON JOHN You Make History (Young Again) (MCA}
RuPAUL Snapshot (Rhino}

STRESS ]

lcusToM |

AZ YET Last Night (Laface/Arista)

FOXY BRDWN Get Me Home ( Violator/Def JanvRALMercur))
CAKE The Distance (Capricorn/Mercury)

DAVE MATTHEWS BAND Crash Into Me {RCA)

EN VDGUE Don't Let Go {Love} (EastWest/EEG)
GINUWINE Pony (550 Music/Epic)

JEWEL You Were Meant For Me (Atfantic)

NAS Street Dreams (Columbia)
PRESIDENTS OF THE UNITED STATES ... Mach 5 (Columbi)
PRODDIGY Firestarter (Mute/XL Recordings)

B. REAL/BUSTA ... Hit Em High ... {Wamer Sunset/Atiantic)
R.E.M. Bittersweet Me (Warner Bros.)
WALLFLOWERS One Headlight (/nterscope)

| BREAKTHROUGH |

TOOL Track #1 {Zoo)

|ACTIVE ]
“AFKAP” Betcha By Golty Wow! (NPG/EMI)

FIONA APPLE Shadowboxer (Work)

BABYFACE Everytime | Close My Eyes (Epic)

MERRIL BAINBRIOGE Mouth (Universal)

BECK Devils Haircut { DGC/Geffen)

BETTER THAN EZRA Desperately Wanting (Elektra/EEG)
DC TALK Just Between You And Me (Virgin)

DRU HILL Tell Me ( /slanc)

R. KELLY | Betieve | Can Fly ( Tavdash/Jive)

KULA SHAKER Tattva (Columbia)

LOCAL H Bound For The Floor (/sland}

LUSCIDUS JACKSON Naked Eye (Grand Royal/Capitol)
MADONNA You Must Love Me (Warner Bros.)

MINT CONDITIDN What Kind Of Man... (Perspective/A&M)
MD THUGS FAMILY Thug Devotion (Mo Thug/Relativity)
SHAQUILLE O'NEAL You Can't... (Trauma/Interscope)
SWV All About You (RCA)

TONY TONI TONE Let's Get Down (Mercury)

TRANS SIBERIAN ORCHESTRA Christmas Eve ... (Lava/Atiantic)
WESTS!DE CONNECTION Bow Down (Lench Mob/Priority)

LON )

BLODDHOUND GANG Fire Wate' Burn (Republic/Geffen)
CAROIGANS Lovefool (Mercury)

CHEMICAL BROTHERS Setting Sun {Astrelwerks/Caroline)
CRANBERRIES Where You're Gone (/siand)
DESCENDENTS I'm The One (Epitaph)

FAILURE Stuck On You ( Warner Bros.)

FOUNTAINS OF WAYNE Radiation Vibe {Atfantic)

FUN LOVIN’ CRIMINALS Fun Lovin' Criminal (EMA
GARBAGE Milk (A/mo Sounds, Geffen)

GRAVITY KILLS Enough (TVT)

ORBITAL The Box (FFRR/London)

RDD STEWART If We Fall In Love Tonight (Warner Bros.)

Video airplay from December 9-15.

FIONA APPLE Shadowboxer (Work)

AZ YET Last Night (La/Face/Arista)

BABYFACE Everytime | Close My Eyes (Epic)
BORROWERS Beautiful Struggle (Guardian)
BRANDY/TAMIAXNIGHT/KHAN Missing You (Easti¥estEEG)
JOHNNY CASH Rusty Cage (American)

PAULA COLE Where Have All The Cowboys Gone (/maga/WB)
SHAWN COLVIN Get Out Of This House (Columbia)
CRANBERRIES When You're Gone (/sland)

DC TALK Just Between You And Me ( Virgin)

ANI DIFRANCO Joyful Girl (Sub Pop)

ENYA On My Way Home (Reprise)

GLORIA ESTEFAN I'm Not Giving You Up (£pic)
SUSANNA HOFFS All | Want (London/Island)

CHRIS ISAAK Think Of Tomorrow (Reprise)

ISLEY BROTHERS Tears (T-Neck/Island)

R. KELLY ! Believe { Can Fly { Tavdash/Jive)

CHAKA KHAN Never Miss The Water (Reprise)

NIL LARA How Was | To Know (Metro Blue/Capitol)
ASHLEY MacISAAC Sieepy Maggie (A&M)

ELEANOR McEVDY Precious Little (Cofumbia)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
ANN NESBY I'm Still Wearing Your Name ( Perspective/AGM)
NEW EDITION I'm Still In Love With You (MCA}

HOLLY PALMER Different Languages (Reprise}

LINOA PERRY Fill Me Up (/nterscope)

R.E.M. Bittersweet Me (Warner Bros.)

DUNCAN SHEIK Barely Breathing (Atiantic)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
STONE TEMPLE PILOTS Lady Picture Show (Atiantic)
KEITH SWEAT Nobody (Elektra/EEG)

TONY RICH PROJECT Leavin’ (LaFace/Arista)

LUTHER VANDROSS Your Secret Love (LV/Epic)
SUZANNE VEGA No Cheap Thrill (A&M)
WALLFLOWERS One Headlight (/nterscope)

WHY STORE Father ( Way Cool Music/MCA}

Video airpiay from December 9-15.
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NOV. 25-DEC. 1

Total Audience
{97 million households)
1 Monday Night Football
(Steelers vs. Dolphins)
2 Home Improvement
3 Touched By An Angel
4 Frasier
Movie (Sunday)
(‘Jurassic Park”)
& ER
7 60 Minutes
8 NYPD Blue
9 Movie (Thursday)
(“Home Alone”)
10 Spin City
Teens 12-17
1 Home Improvement
2 Movie (Sunday)
(“Jurassic Park”)
3 Movie (Thursday)
(“Home Alone”)
The Simpsons
Movie (Saturday)
(“Beethoven’s 2nd”)
Sabrina The Teenage Wiich
ER
TV Censored Bloopers
Movie (Monday)
(“Fall Into Darkness”)
10 Clueless

Source: Nielsen Media Research
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All show times are ET/PT unless other-
wise noted; subtract one hour for CT. Check
listings for showings in the Mountain time
zone. Al listings subject to change.

Tube Tops

“The Rolling Stones Rock And
Roll Circus” — a 1968 concert film
featuring the Who, Jethro Tull, Taj
Mahal, Marianne Faithful, Yoko
Ono, and the Dirty Mac (a “super-
group” comprised of John Lennon,
Eric Clapton, Keith Richards, and
the Jimi Hendrix Experience’s
Mitch Mitchell) — makes its world
TV debut on VH1 (Friday, 12/6, 9pm).

- Friday, 12/6

* Chick Corea performs when
PBS debuts “Bobby McFerrin:
Loosely Mozart —The innovators Of
Classical Music” (check local listings).

¢ Celine Dion, “The Tonight
Show With Jay Leno.”

* Nirvana and Crash Test Dumimies,
“ABC In Concert” (check local listings).
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Saturday, 12/7

¢ ‘The Selena Murder Trial’ — a
docudrama on the life and death of
| the Tejano singer — premieres on
| E!(7pm ET/4pm PT),
* No Doubt, “Saturday Night
Live” (NBC, 11:30pm).

Monday, 12/9

* “George Winston — Seasons
In Concert” debuts on PBS (check
local listings).

* Amy Grant, Alison Krauss,
Hal Ketchum, Steven Curtis
Chapman, and host Gary Chap-
man perform on “A Sam’s Place
Christmas” (TNN, 8pm ET/5pm PT).

« Patti LaBelle, “Jay Leno.”

¢ Dolly Parton, “Late Late Show
With Tom Snyder.”

* Willie Neison, BR5-49, and
Little Jimmy Dickens join Marty
Stuart for “Marty’s Christmas Par-
ty” (TNN, 8pm ET/5pm PT),

* Travis Tritt co-stars in “Christ-
mas In My Hometown,” a made-for-
TV movie (CBS, 9pm).

* Gloria Estefan, “Late Show
With David Letterman.”

¢ John Pizzarelli, “Late Night
With Conan O'Brien.”

* David Crosby, “Tom Snyder.”

Wednesday, 12/11

¢ Martina McBride, Mindy Mc-
Cready, and Aaron Tippin perform
on “Alabama’s Christmas Greet-
ings” (TNN, 8pm ET/5pm PT).

* Amy Grant, Bryan White, Jeff
Wood, and the Manhattan Trans-
fer perform on CBS's “Kathie Lee:
Just InTime For Christmas” (9pm).

* George Michae! performs from
London on “MTV Unplugged” pre-
mieres (9pm).

* The documentary spoof “Weird
Al Yankovic: There’'s No Going
Home” debuts on the Disney
Channel (9:30pm).

* Lyle Lovett, “Jay Leno.”

¢ Counting Crows, “David Let-
terman.”

¢ Tracy Chapman, “Conan
O'Brien.”

Thursday, 12/12

* Joe Cocker, “Jay Leno.”
¢ Lyle Lovett, “Tom Snyder.”

cases
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g 36 million households
) % 1 Lydia Cole,

72N PN VP/Music Progiamming
| Video Playlist |

“AFKAP” Betcha By Golly Wow! (NPG/EMY)

CHAKA KHAN Never Miss The Water (Reprise)

R. KELLY | Believe | Can Fly (Jive}

NEW EDITION 'm Still In Love With You (MCA)

BRAT Sittin’ On Top Of The Wortd (So So Det/Columbia)
GINUWINE Pony (550 Music)

BABYFACE This Is For The Lover In You (Epic)
MONTELL JORDAN Falling (Def Jam/RAL/Mercury)
TONI BRAXTON Un-break My Heart (LaFace/Arista)
KEITH SWEAT Nobody (Elektra/EEG)

Information for week ending December 6.

| RapCityTop10 |

LIL' KIM No Time (Undeas/Big Beat/Atlantic)

OR. ORE Been There Done That (Aftermath/interscope)
FOXY BROWN Get Me Home ( VioiatorDef Jam/RAL Mercury)
NAS Street Dreams (Columbia)

REDMAN That's How It Is (Def Jam/RAL/Mercury)
JERU THE DAMAJA Ya Playin' Yase!f ( Payday/London/Islanc)
SHAQUILLE O'NEAL You Cantt .. { TW/isM./Traumarinterscope)
MACK 10 Nothin’ But The ... (Buzz Tone)

KEITH MURRAY The Rhyme (Jive)

CAMP LO Luchini {Profile)

Information for week ending December 6.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION
YOU CONTROL-

 Hationad Top 30°]

LIL' KIM No Time (Undeas/Big Beat/Atiantic)

R. KELLY ! Befieve | Can Fly (Jive)

AALIYXAH One In A Million {BlackGround/Atiantic)
MAKAVELLI Toss It Up (Death Row/interscope)

KEITH SWEAT Nobody (Elektra/EEG)

MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity)
EN VOGUE Don't Let Go (Love) (Elektra/EEG)

“AFKAP” Betcha By Golly Wow! (NPG/EM))

BONE THUGS.... Days Of Qur Livez (Eastiest/EEG)
SHAQUILLE O'NEAL You... { TW.isM/Trauma/interscope)
TONI BRAXTON Un-break My Heart {{ aFace/Arista)
SNOOP 00GGY DOGG Snoop’s... (Death Row/Interscope)
WILO ORCHIO At Night | Pray (RCA)

NATE DOGG /SNOOP... Never... ( Death Row/interscope)
HDUSE OF PAIN Fed Up (Tommy Boy)

VANILLA ICE Ice Ice Baby (EMI)

JAMES BROWN Hooked On Brown (Scott))

WESTSIDE CONNECTION Bow Down (Priority)
REPUBLICA Drop Dead Gorgeous (RCA)

FLESH & BONE World So Cruel (Def Jam/Mercury)

Most requested for week ending November 29.

PRALSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 JIMMY BUFFETT $969.6

2 WHO $691.9

3 NEIL DIAMOND $683.0

4 GARTH BROOKS $681.8

5 GLORIA ESTEFAN $601.6

6 PHISH $554.6

7 KisSS $516.2

8 “H.O.R.D.E. FESTIVAL” $442.2

9 STING $440.5

10 GEORGE STRAIT $407.1
11 ALANIS MORISSETTE $385.2
12 REBA McENTIRE $378.4
13 RUSH $310.1
14 NEIL YOUNG $296.7
15 SMASHING PUMPKINS $294.1

Among this week’s new tours:
BORROWERS
CONFEDERATE RAILROAD
JOHN DOE
| MOTHER EARTH
GEORGE JONES
KEB'MO’

MARILYN MANSON
NEW EDITION
The CONCERT PULSE is courtesy of Polistar, a

publication of Promoters’ On-Line Listings, (800}
344-7383; California (209} 271-7900.
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WEEKEND BOX CFFICE
NOV. 29-DEC. 1
1 101 Daimations ~ $33.50
(Buena Vista)* i
2 Star Trek: First $17.80
Contact (Paramouni)
3 Space Jam (WB) $13.55

4 Jingle All The Way  $12.67 |

(Fox)

5 Ransom $12.48
(Buena Vista)

6 The Mirror Has Two  $6.01
Faces (TniStar)

7 The English Patient $4.34
(Miramax} 3

8 Set It Off $3.23 |
(New Line)

9 Romeo & Juliet $2.41
(Fox)

10 Sleepers (WB) $0.86

All figures in millions
* First week in release
Note: Figures reflect a three-day weekend.
Source: Entertainment Data inc.

COMING ATTRACTIONS:
Opening in limited release this
week is “Hype!” The documen-
tary explores the Seattle music
scene with rare performance
footage by Nirvana, Pearl Jam,
Soundgarden, Mudhoney, 7
Year Bitch, and Posies as well
as Gits, Melvins, Blood Circus,
Coffin Break, Dead Moon,
Fastbacks, Flop, Gas Huffer,
Hammerbox, Love Battery,
Mono Men, Seaweed, Some
Velvet Sidewalk, Supersuck-
ers, Young Fresh Fellows, and
Zipgun. Several of these acts —
plus Wipers, U Men, Green Riv-
er, Girl Trouble, Tad, Pigeon-
hed, and Mark Lanegan — are
showcased on the movie's Sub
Pop soundtrack.

This week’s openers also in-
clude “Daylight,” starring
Sylvester Stallone. The film’s
Universal soundtrack sports the
Bruce Roberts-Donna Sum-
mer coliaboration “Whenever
There Is Love” as well as Ho-
Hum's “Don’t Go Out With Your
Friends Tonite.”
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NEW THIS WEEK

e THE CABLE GUY (Columbia
TriStar)

Jim Carrey and Matthew
Broderick star in this feature film,
which spawned a Work sound-
track with Primitive Radio
Gods’ “Standing Outside A Bro-
ken Phone Booth With Money In
My Hand" and Carrey’s version
of Jefferson Airplane’s “Some-
body To Love.” Songs by Porno
For Pyros, Filter, Silverchair,
Cracker, Cypress Hill, Toadies,
Alice In Chains’ Jerry Cantrell,
and others round out the LP.

* STRIPTEASE (Columbia
TriStar)

Demi Moore stars in this fea-
ture film, which spawnedan EMI
soundtrack with cuts by Chynna
Phillips, Eurythmics, Prince,
Blondie, Billy idol, Smokey
Robinson & The Miracles,
Joan Jett & The Blackhearts,
Billy Ocean, Booker T. & The
MG’s, Dean Martin, Soul Sur-
vivors, Spencer Davis Group,
and Laladin.
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CUNTING CAoWS
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.R&R Top 40 Mainstream: @ @
BDS Top 40 Mainstream: Debut 38*
BDS Spins: 776 Spins (+211)

On 85 Top 40 Stations!
Z100/New York
WSTR/Atlanta
WKRQ/Cincinati - ADD
WZPL/Indianapolis-ADD
KHHT/Denver-ADD
WPRO/Providence-ADD
KRBE/Houston
KMXV/Kansas City
WFLZ/Tampa
WKBQ/St. Louis
WPLY/Philadelphia
W2ZJM/Cleveland
WQZQ/Nashville
KYSR/Los Angeles
KHMX/Houston
KDMX/Dallas
WMXV/New York e
WBMX/Boston

WKSE/Buffalo 1. 0.0.0.1
WFLY/Albany-ADD

WKCI/New Haven-ADD

and more...

MUSIC FIRST

LARGE

ROLLING
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“"THE FIRST SINGLE AND NEW VIDEO ' -
FROM THE NEW ALBUM

. “Recovering '
+ The Satellites” -

PRODUCED BY GIL NORTON _

" -
P s O T R

Por=

DAVID GEFFEN COMPANY

e

DIRECT MANAGEMENT INC. / STEVEN JENSEN & MARTIN KIRKJP

ho will step up and buy WMMR/
Philly? As part of the deal with the
DOJ to approve the Westinghouse-

Infinity deal, WMMR must be divested. The
Philadelphia Inquirer points to Evergreen and
Greater Media as possible players, but the
Inquirer says “there’s also a rumor that John
DeBella, an '"MMR exile now at erstwhile rival
WYSP, is trying to put together a group to buy
the station. (DeBella, who signed a new
contract, says no way. ‘And I'm going to buy
NBC, too,” he cracked.)”

Former KFRE-AM & KMPH-FM/Fresno
reporter Steven Diddy has been committed to
a mental hospital after being judged mentally
unfit to stand trial for the killing of a two-year-
old boy. Diddy had.confessed to the homicide
in October — apparently so he would be taken
into custody where he would be “safe from
some undisclosed threat” — but later recanted,
according to the AP.

It appears - Monitor Publisher Michael
Ellis is thisclose to making a deal to join
Sony’s Crave Records as VP/A&R early next
year.

KROQ/L.A'’s Kevin (Ryder) and Bean
(Gene Baxter) lost — or perhaps gained —
more sleep than usual this past week. When
the duo were off-air Monday (12/2), rumors

Rumbles

e LA vet Paul Freeman surfaces for parttime/
swing on KBIG-FM/L.A.

* WWST/Knoxville middayer Andi Jacksonadds
APD stripes.

* WACO/Waco, TX MD Glenn Michels is upped
to PD. He succeeds Zack Owen, who is now OM
over six Gulfstar properties.

. » Network 40 Crossover Editor Debby Peterson
is the new Dir./National Crossover for Red Ant En-
tertainment. 3,

* KQWB/Fargo, ND MD Mike Simmons exits; PD
Guy Dark picks up those duties.

* KBAT/Odessa, TX PD Bob Gerhard exits.

* Eric Stevens is named Corporate PD/Station
Manager for Taylor's Macon, GA properties: Rock
WAQBZ, Urban WiIBB, Urban Gold WRBG, MR-35 si-
mulcast WWIQ & WYIQ, and Talk simulcast WKTK
& WITK. As if that's not enough, Stevens also does
weekends at WKLS/Atlanta.

* KTAL/Shreveport MD. Ragen King ascends to
APD.

DeBella Da Owner?

swirled that contract negotiations had reached
an impasse. But at press time, the pair were
back to their on-air antics and an apparent
contract settlement will be reached.
Meanwhile, there are some Southland
residents who still have issues with the duo.
The L.A. Times says complaints have been
lodged against the show by the Gay and
Lesbian Alliance Against Defamation.
According to GM Trip Reeb, invitations have
been extended to representatives of GLAAD to

voice their issues on-air. Good morning,
everybody!

Three Amigos ‘

What's WKTU/NY’s answer to the Three

Tenors? It's the Three Divas on Broadway! The
CHR/Rhythmic station presents Donna
Summer, Gloria Estefan, and Chaka Khan at
NY’s intimate Lunt-Fontaine Theatre next week
(12/11). Of course, WKTU’s very own diva,
RuPaul, will host the festivities.

There’s rumbles in Annapolis, MD that the
sale of Adult Alternative WRNR-FM may be in
the works. Owner Jake Einstein, who also
owns WNAV-AM & WYRE-AM/Annapolis, told
ST, “Itis simply not true.”

Congrats to KKLQ (Q106)/San Diego
morning drivers Jeff & Jer, whose exclusive
and timely interview with Tommy Lee about his

alcohol problem and reconciliation with Pamela

Anderson Lee received tons of international
media exposure.

KABL-AM/San Francisco has opted for a
home-grown Nostalgia format over the
Westwood One version it had been using. PD
Bob Hamilton will supervise. The station is
currently jockless, but look for a new lineup to
be announced soon.

} Limbaugh/Stem Race War?

In a story entitled “Leaping to the Defense of
Controversial Airwave Kings,” Washington Post
columnist Howard Kurtz stepped up to defend
Rush Limbaugh and Howard Stern from
veteran columnist Carl Rowan who, in his.new

Continued on Page 20
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An Arust To Remimmd You \.\-’hy
You're In The Record Business.

Odds are. it wasn't just to dehiver ratings.

You love music, rememberr All kinds. not

just Triple A or Commercial Alternative

or whatever labels we’'ve invented to

describe the undescribable.

So when Billboard calls Nil Lara’s debut album
“a revelation,” and The New York Times declares
“he has clearly come up with something new,” and
Natalie Merchant calls Nil "a passionate writer
and performer who deserves to be heard,” we
know we're doing our job. Bl‘ingﬁng you music
that is amazing, complex and _rea',__:{.: All we
ask is that you do you_r.\jc}"b. The

one vou fell in love with.

6 New Adds On 24 Stations
This Week Including

WMC KKMY WKTI Milwaukee
KHTQ WRQK WQZB Nashville
WZST KHHT KHHT Denver

One Of This Years 5 Longest
Charting (32 Weeks On!) AAA Artists

Nil Lara BDS Spins = Nil Lara Soundscan Sales

Detroit 672 - 3,085
Los Angeles 221 - 3,039
Miami 180 - 3,028

- 2,637

Chicago 149

—— —
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Change
the course
of music
history.

Hearing loss has altered many
careers in the music industry.
H.E.A.R. can help you
save your hearing.

A non-profit organization
founded by musicians and
physicians for musicians, music
fans and other music
professionals.

H.E.A.R. offers information
about hearing loss, tinnitus,
testing, and hearing protection.
For an information packet,
send $10.00 to:

H.E.A.R.

P.O. Box 460847
San Francisco, CA 94146
or call the H.E.A.R.
24-hr hotline at
(415) 773-9590

HEAR/

HEARING EDUCATION AND AWARENESS FOR ROCKERS

Continued from Page 18

book “The Coming Race War,” blasts Limbaugh
and Stem, labeling them as “hatemongers.”

Responding to Rowan’s statement that
“Limbaugh is an ‘entertainer’ who cracks
wicked, often bigoted, jokes,” Kurtz notes, “Not
a single example is offered because there are
none.”

For his part, Limbaugh has called Rowan
“demented and an aging hypocrite who | think
has lost his mind.”

Kudos to Interscope Records on its
history-making sales success. The label
copped the top four album sales slots for the
week ending November 24, the first such
achievement in 20 years, the L.A. Times
reports. The top four rankings belong to the
albums by Bush, Snoop Doggy Dogg, No
Doubt, and Makaveli.

Following last week’s announcement that
the EZ-SFX Charlotte swap is off, is Jeff-Pilot
Prez Clarke Brown eyeing one or more of the
stations now on the loose (including WFNZ-
AM, WBAV-AM & FM, WNKS-FM, WPEG-FM
& WRFX-FM/Charlotte) as potential sisters to
WBT-AM-FM & TV, and WWSN-FM?

The Baltimore Orioles have extended
their relationship with longtime broadcast
home WBAL-AM/Baltimore for three years at
a rumored $3 million annually.

First on WBAL's agenda: Find a
replacement for announcer Jon Miller, who
bolted for the Giants broadcast booth at
KNBR/San Francisco.

} ‘Big D’ Radio Bashing

ST couldn’t help but notice some harsh
words from Dallas Business Journal editor Jim
Nash in a recent column entitled “Big D Inches
Toward Homogenization.” Nash writes, “Little
by little, the whiskey that is Dallas is becoming
1% milk. At the moment, Dallas FM radio is
dominated by time-and-temperature types.
Few of them know a thing about the music
they play. Most, given the chance to voice an
opinion, can do little more than criticize traffic
conditions.

Radio-types shouldn’t feel too bad —
Nash went on to bash local TV, newspapers
(other than his own), and local sports teams.

Feel free to share your thoughts with
Nash: E-mail him at ouijal4@aol.com.

Sinclair Broadcasting's WJCE-FM/
Nashville drops its Urban AC format and will
program all Christmas music until sometime
after the holidays, when it will flip to NAC.

As Tele-Media takes over WARM-AM,
WKQV-AM & FM, WBHT-FM & WMGS-FM/
Wilkes Barre from Susquehanna, look for
VP/GM Jim Loftus to stay on through the
closing — scheduled for the first or second
quarter of 1997 — after which he’ll take on
another assignment with Susquehanna.

v

¢ Rising Tide/Nashville opens doors with
Ken Levitan as President.

« Steve Blatter becomes Odyssey Communications
VP/Programming.

* Allen Stieglitz selected as KMLE/Phoenix GM.

* Bobby Hatfield hired as WWWE/Cleveland PD.

>4

» Al Cafaro named PolyGram Holding Inc. Exec. VP.

« Jerry Bobo tapped as KOAZ/Dallas President/GM.

* WOR Radio Network formed; Rich Wood
appointed Director.

* Mike Love elevated to WBLS/New York PD.

« Kurt Kelly set as KJQY/San Diego PD.

)\ 4

+ King Broadcasting crowns Steven Clifford
Corporate President/CEQO and Eric Bremner
President/Broadcasting.

* Phoenix’s New Players: Jim Seemiller GM at
KOOL-AM & FM, Bob McNeill OM at KOY, and
John Sebastian PD at KDKB.

* Charles Richardson appointed
KATZ-FM/St. Louis GM.

« Sean “Hollywood” Hamilton joins
KIIS-AM & FM/Los Angeles for evenings.

A4

» Don lenner elevated toMillennium Records Exec. VP.
» Gary Guthrie tapped as KOPA & KXAM/Phoenix GM.
» Dene Hallam lassoes WHN/New York PD post.
* Mike Novak named KYUU/San Francisco PD.

I = Jo Jo Kincaide joins WIFI/Philadelphia for nights. '

Boyd Arnold becomes Group GM at
Dame Media’s Harrisburg stations. Arnold is |
currently GM for WHP-AM, WKBO-AM &
WRVV-FM and he’ll assume similar duties over
WCMB-AM, WWKL-FM & WYMJ-FM.

After a 28-hour, 17-minute live broadcast,
KIIS/L.A. afternooner Magic Matt Alan achieved
his goal of raising 30,000 pounds of food for the
seventh annual KIIS Hunger Goodbye.

The Hunter-Moon Group indie promo firm |
that was formed last April has been dissolved.
Principal Nick Hunter will continue in the biz
with his own promotion company while Hunter’s
primary focus will be his “PD Hit Line,” a focus
group of PDs and MDs who are on the R&R
and BDS reporting panels.

Congratulations to former WPEN-AM/
Philly personalities Ed Hurst and Joe Grady,
who were recently inducted into the Broadcast
Pioneers Hall of Fame (11/21).

Condolences to the family and friends of |
KPUA-AM, KNWB-FM & KWXX-FM/Hilo, HI
President/GM John Leonard,who passed
away following a heart attack Monday (12/2).
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™ B When you're the new kid on the block, creating an identity is everything.
Communication Graphics understands that. That’s why we went to them to create
our Big Dog identity. In just ten weeks, our market penetration was up 84%. Now
we’re taking an even bigger bite out of the competiticn.

JOHN LOCKMILLER, GENERAL MANAGER 96.9
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Graphics Inc

1765 North Juniper, Broken Arrow, OK 74012 « 1-800-331-4438 * 918-258-6502 * Fax 918-251-8223
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EXECUTIVE ACTION

WMYI/Greenville, SC Taps Jackson As PD

ormer WDLX/Greenville, NC programmer Gary Jackson has retumed
to Greenville, SC to become PD/MD of WMYI. He succeeds Mark
Pollitt, who departed the Hot AC last Monday (12/2).

Jackson told R&R, “ know quite a few people [who work] here, including
the GM[BarbaraAllen], and it was a great opportunity for me to get closer
to home base. We'll do some fine-tuning and put our own [systems] in
place, but there are no problems here and | don’t envision making any
major changes. it will take me a little time to get up to date on everything
we’re doing."

Prior to his 10-year WDLX programming stint, Jackson spent approxi-
mately 15 years in Greenville, SC programming WQOK and WCKN (now
WROQ)

Metro’s Regional Dirs./Ops Add VP Stripes

S even Metro Networks Regional Directors/Operations — Doug Boyn-
ton (Great Lakes region), Mike Haake (Central), Dave Klahr (South-
east), Jim Sharpe (Midwest), Phil Strider (Northwest), Alan Edwards
(Orlando), and John Acello (Phoenix) — have added VP stripes.

‘Each Regional Director/Operations is responsible for overseeing muiti-
ple cities’ operations,” explained President Chuck Bortnick. “They have a
huge level of responsibility and have played a large role in our growth. We
felt it was time to reward them for their level of commitment to developing
and enhancing our affiliate relations.”

In their new positions, the VPs are responsible for overseeing their re-
spective markets’ daily radio and TV operations as well as developing and
improving affiliate relations.
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The RIAA has issued the following awards for the month of November

|

MULTIPLATINUM ALBUMS

“Jagged Little Pill,” Alanis Moris-
sette, Maverick/Reprise (14 million);
“Ten,” Pearl Jam, Epic (10 million);
“Legend,” Bob Marley & The Wail-
ers, Island; “Sgt. Pepper’s Lonely
Hearts Club Band,” Beatles, Capi-
tol (9 million); “The Beatles,” Beat-
les (8 million); “Falling Into You,”
Celine Dion, 550 Music (7 million);
“The Beatles 1967-1970,” Beatles (6
million); “(What's The Story) Mom-
ing Glory?” Oasis, Epic; “Merry
Christmas,” Mariah Carey, Colum-
bia (4 million); “Secrets,” Toni Brax-
ton, LaFace/Arista; “The Beatles
Anthology, Volume 2,” Beatles (3
million); “Keith Sweat,” Keith
Sweat, Elektra/EEG; “Crash,”
Dave Matthews Band, RCA;

GOLD ALBUMS

“This is The Time — Christmas
Album,” Michael Bolton, Colum-
bia; “Hello,” Poe, Modern/Atlantic;
“Linus & Lucy — The Music Of
Vince Guaraldi,” George Winston,
Windham Hill; “That Thing Yo Do!"
ST, Various Artists, Epic; “Another
Level,” Blackstreet; “Home Again,”
New Edition; “Bow Down,” West-
side Connection, Priority; “New
Adventures In Hi-Fi,” R.E.M.; “Star-
dust,” Natalie Cole, Elektra/EEG;
“Set It Off' ST, Various Artists; “Pic-
ture This,” Do Or Die, Rap-A-Lot/
Noo Trybe; “What | Do The Best,”
John Michael Montgomery, Atlan-
tic; “Did | Shave My Legs ForThis?”
Deana Carter; “Rent” ST, Original
Cast, Dreamworks; “Atliens,” Out-

it

NEWS

Alcohol

Continued from Page 1

broadcasters.

In an interview on NBC-TV’s
“John McLaughlin’s One On One”
last week, FCC Chairman Reed
Hundt stated plainly he supports a
complete ban on hard liquor adver-
tising if stations refuse to reinstate
the ban. “We should — we ought
to,” Hundt said.

That may be not be so easy, how-
ever. Although Hundt seems to have
the backing of Commissioner Sus-
an Ness, Commissioners James
Quello and Rachelle Chong have
already voiced their opposition to
FCC involvement, maintaining that
it is under the jurisdiction of Con-
gress and the FTC.

“The four major networks have
said they will not take these ads on
their own stations,” Hundt said. “If
their example is followed by all the
other broadcasters, then we don’t
have to get in the rule-writing busi-
ness.”

s

Congress might take care of that
business for them. Rep. Joseph
Kennedy (D-MA) is planning to in-
troduce legislation next year that
would ban all alcohol ads on radio
and television.

Still, the FCC recently received its
first formal petition to prohibit liquor
ads. The State of Alaska said, “Ad-
vertising of distilled spirits on tele-
vision and radio will inevitably in-
crease the use of this potent drug
among the most vulnerable popula-
tions: the nation’s young people.”

‘Level Playing Field’

Several people in the broadcasting
and alcohol industry have speculat-
ed that DISCUS’s vote to remove the
ban is an attempt to “level the play-
ing field” by forcing regulators to
either allow the liquor ads or ban all
ads.

DISCUS has always maintained
there is no difference in the effect of
liquor versus beer and wine. Officials
from DISCUS and Stroh could not
be reached for comment.

Hootie You Love?

Hootie & The Blowfish singer Darius Rucker (c) was recently honored as
GQ’s Man of the Year (Music Category). On hand to show support are
Atlantic Group co-Chairmen/co-CEQOs Val Azzoli () and Ahmet Ertegun.

Nipper Hears Loud Clear

A

Levin

Continued from Page 3
motion department. She began her
career in radio as PD for KFMU-FM/
Breckenridge-Vail, CO and later
was Asst. PD for then-KBER-FM/
Albuquerque.

Hays

Continued from Page 3
Paso before joining WLLD last May.
His career also includes a stint as PD
of KGEO/Bakersfield.

WHOK & WLLD moved into a
new North Columbus facility last
week. WHOK, licensed to Lancast-
er, will continue to operate a satellite
studio in a Lancaster mall, broadcast-
ing afternoons and nights from there.

PusLisHer/CEQ: Erica Farber
Chier FinanciaL Orricer: Bill Ferrari
SenioR VP/ResearcH & DeveLopMenT Dan Cole

ENTORIAL

Manacing EoiTor: Ron Rodrigues
Executive EDiTor: Gail Mitchell
SEnioR EDiTor: Don Waller
DIReCTOR/CHARTS & ForMATS: Kevin McCabe
Music EpiToR: Steve Wonsiewicz
Formar EDiTors: AC: Mike Kinosian
ATERMATVE: Sky Daniels CHR: Tony Novia
Country: Lon Heiton NAC: Carol Archer
News/TaLk: John Mainelli
Rock: Cyndee Maxwell Ursan: Wait Love
DIRECTOR OF RESEARCH SERVICES: Hurricane Heeran
AssociaTe EpiTors: Jeff Axelrod, Julie Gidlow.
Adam Jacobson, Corey Levitan, Margo Ravel
ASSISTANT CHART DirecTor: Anthony Acampora
AssISTANT EDITORS: Lynn Beaudoin,
Paul Colbert, Frank Correia
Lanetta Kimmons, Jay Levy, Tanya O'Quinn

INFORMATION SERVICES

Sates & MarkeTiNG DIRecTOR: Jeff Gelb
Manager: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES
Marko Kiric, David Riley
DisTrIBUTION ManAGER: John Ernenputsch
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DP/CommunicaTions DirecTor: Mike Onufer
CompuTER ServiCES: Mary Lou Downing,
Dan Holcombe, Saeid irvani, Cecii Phillips,
Marjon Shabanpour, Kenton Young

CIRCULATION

CircuLaion ManaGer: Andrew O’Donnell
CircuLaion CooroinaToRs: Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

Hotrx ProbucTion: Jeff Steiman
Desioner: Carl Harmon
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- Roger
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RCA Records announced the formation of a joint venture last week with
Loud Records, which it had been distributing since 1992. Trumpeting the
deal are (I-r) RCA Exec. VP/GM Jack Rovner, Loud President/CEQ Steve
Rifkind, BMG Entertainment North America President/CEQO Strauss
Zelnick, Loud VP/GM Rich Isaacson, Loud VFP/Promotion Jonathan Rif-
kind, and RCA President Bob Jamieson.

“Something To Remember,” Ma-
donna, Maverick/Sire/WB; “Eyes
That See In The Dark,” Kenny
Rogers, RCA (2 miliion).

Kast; “Crank it Up - The Music Al-
bum,” Jeft Foxworthy, Warner
Bros.; “Jock Jams, Volume 2,” Var-
ious Artists; “The Crow: City Of An-
gels” St, Various Artists; “Sublime,”
Sublime, Gasoline Alley/MCA,;
;rhe“Beat‘!-?-ts]Anéhoﬁ)gy’ Vgl;J rge?,” ; AccounTing: Maria Abuiysa, Nalini Khan,
eatles; e Burdens eing = ) Magda Lizardo

Upright,” Tracy Bonham, Island; | Winston se” Em R&T's‘:';v;’c‘s’:'aﬂ:hm;"goﬁ::‘"x;“::
“Pet Your Friends,” Dishwalla,

A&M; “Christmas Favorites From

BUREAUS
The World’s Favorite Tenors,” Jose
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Carreras, Placido Domingo &

Bureau CHier: Jeffrey Yorke
AssociaTe EOITor: Heather Van Slooten
. P i S Ci . LeGaL CounseL: Jason Shrinsky
Luc:ano avarotti, " onx sl NASHVILLE: 615024498822, FAX: 61522486655
cal; “Narada Decade,” Various Art-
ists, Narada; “The Lizard,” Saigon
Kick, Third Stone/Atlantic;

Bureau CHier: Lon Helton
“Strange Fire,” Indigo Girls, Epic.

~ PLATINUN 3UM

“This Is The Time — Christmas
Album,” Michael Bolton, Columbia;
“Another Level,” Blackstreet, Inter-
scope; “HomeAgain,” New Edition,
MCA; “New Adventures In Hi-Fi,”
R.E.M., Wamer Bros.; “Set It Off” ST,
Various Artists, Elektra/EEG; “Did |
Shave My Legs For This?" Deana
Carter, Capitol; “Atliens,” OutKast,
LaFace/Arista; “Jock Jams, Volume
2," VariousArtists, Tommy Boy; “The
Crow: City Of Angels” ST, Various
Artists, Hollywood; “Destiny,” Gloria
Estefan, Epic; “The Beatles Anthol-
ogy, Volume 2,” Beatles; “Between
Now And Forever,” Bryan White,
Elektra/EEG; “Enrique Iglesias,”
Enrique lIglesias, Fonovisa;
“Boombastic,” Shaggy, Virgin; “Bry-
an White,” Bryan White, Asylum/
EEG; “Let it Flow,” Dave Mason,
Columbia.

AssociaTE EoiTor: Calvin Gilbert
Orrice Manager: Ashiey Selby

ADVERTISING

Los AnceLEs: 31025534330, FAX: 31022038450
VicE PRESIOENT/ADVERTISING: Michael Atkinson
Sates ManaGer: Henry Mowry
AoverTising COORDINATOR: Nancy Hoff
Saies RepresenTanives: Missy Haffley, Kristy Reeves
Saes AssisTanT: Deborah White

Aom A 1. Ted Kozl
MARKETPLACE SALES. Matt Parvis
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WASHINGTON: 202078323826, FAX: 2027830260
Vice Presioent/ Saces: Barry O’Brien
SALES REPRESENTATIVE: Lauren Belcher
ADMINISTRATIVE AssISTANT: Shannon Weiner

NASHVILLE: 61524498822, FAX: 61502486655
DirecToR/SALES: Jennifer Scruggs

A Perry Corp. Company

- PLATINUMSINGLES
“Pony” Ginuwine, 550 Music;
“Twisted,” Keith Sweat.

OLD SINGLES

“Sittin’ On Top Of The World,” Da
Brat, So So Def/Columbia; “No-
body,” Keith Sweat.

Windham Hill Midwest Regional Sales Manager Paul Witcoff (1) and VP/
Marketing Ron McCarrell (r) present George Winston with a gold plaque
for his recent album “Linus & Lucy — The Music Of Vince Guaraldi.”
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Pop Goes Back To The Center

L1 Rhythmic and Urban crossovers help strike halance at CHR/Pop

The cycle is moving again. Pop programmers are paying
closer attention to the strong crossover appeal of Rhythmic and
Urban hits. A number of influential stations that had leaned
more Alternative have adjusted their music closer to the center.
And the industry is watching closely.

Observes o
Elektra Sr. VP/ | i
Promotion Greg |
Thompson, |}
“There used to be |
anywhere from
20to 30CHR sta-
tions that leaned
very Alternative.
That’s changed.
[WHTZ/New
York] has made a
drastic  shift.
KRBE/Houston
is now playing En Vogue. It’s a
cume-driven game at CHR, and pro-
grammers are realizing you get the
largest cume by playing the biggest
hits in your market, and some of the
biggest hits are coming from Urban.

“The people who comprise the
frenzied core of any format always
will remain important since they are
the ones who bring the biggest hits
in a genre to the surface. You are not
going to beat the stations that super-
serve that core. But if you’re the sec-
ond choice of those people, you’re
going to do very well.”

Thompson acknowledges that it’s
often a big chore convincing certain
stations that a record has jumped the
tence. “There is definitely a lot of

Greg Thompson

Jack Satter B.J. Harris
resistance in certain areas. But I have
to give credit where credit is due.
Many programmers have seen the
hit potential on some records.
[KDWB/Minneapolis PD] Dan
Kieley, for example, comes to mind.
There is no Rhythmic or Urban sta-
tion in his market. He could avoid
urban records like the plague, yet
he’s smart enough to realize he can
take the best of the best.”

Jive Sr. VP/Pop Promotion Jack
Satter points to “‘some major break-
throughs this year at CHR/Pop.
WSTR/Atlanta and WRVW/
Nashville are playing R. Kelly for
the first time. And once you prove
they work you stand a better shot the
next time.”

JAKE AND THE PHAT PEOPLE —

Blackbird/Elektra band Jake hang
backstage after performing at New York’s CB'’s Gallery. Pictured (stand-
ing, I-r) are Jake's Johnny Rags, Jessie Lee Montague and Jagoda, Black-
bird Dir./Operations Tor Elting, and (seated) Jake’s Jason Darling.

Video Play

When it comes to crossing
records, Thompson uses sales and
video play as a key barometer. “If
arecord is a top 15 selling album

Jimmy Steal Lionel Ridenour
in a market, sharp programmers
are going to realize it’s a mass-ap-
peal album and that it could be
valuable tool to increase cume.
You also have to take into account
MTYV and VHI. That exposure
goes a long way.”

Satter has firsthand experience
with how video airplay can im-
pact a project. “That’s one area
that helped us with ‘I Can’t Sleep
Baby (If I).” When we got the
record in pretty decent rotation on
MTV more stations started add-
ing it. It’s hard to have a big cross-
over record if you don’t have
MTV or VHI airplay.

WFLZ/Tampa is proving that
Rhythmic hits can help achieve rat-
ings goals. According to PD B.J.
Harris, “There are a few more slots
for dance and rhythmic records than
other genres because they are the hit
music right now. We saw the shift
happen several months ago when
there was a little bit of a backlash
from listeners against some of the
Alternative music.

“Urban artists are the ones put-
ting out the records people want to
hear. Look at the sales and requests.
My research indicates people pre-
fer this music at this point in time.
Is it going to be the music that gets
played six months from now? |
don’t know. I'm going to follow my
gut, our research. and the sales and
see what happens. If you start turn-
ing your back to what's testing and
selling then you are going to tube
the station.”

Look Beyond Labels

While it's difficult, Harris says
programmers have to look beyond
labels when listening to the music.
“Take ‘I Believe I Can Fly.” Is that
an Urban record? Most people im-
meciately think it is because of the
artist. But it’s not. There are a lot
of people out there who are not

__vywoann americanradiohicstary com
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So much of today’s popular
music and culture is firmly rooted in the
Urban lifestyle. You can’t just stick a
couple of songs in an hour of
programming during the day and consider
yourself hip to what’s going on.
It’s bigger than that and
has been for a while.
— Lionel Ridenour

touching the record precisely be-
cause of that. Same thing with Kei-
th Sweat. People who are laying
off those records are going to hurt
their station.”

CHR/Pop WKRQ/Cincin-
nati PD Jimmy Steal agrees.
“A lot of it comes down to the
songwriting. The [Urban] songs
that have crossed over and be-
come the biggest hits are the
ones that are also palatable for
AC. Tony Rich, Boyz 11 Men,
R. Kelly — when those records
start out I code them as urban
but by the end of their run I ba-
sically recode them AC.”

Steal admits, however, that he
continues to daypart certain
records and avoids rap. “In the
case of Blackstreet’s ‘No Diggi-
ty’ or Ginuwine’s ‘Pony,” we’ll
play those records only at night
since they cater to a more active
audience.” Nevertheless, it’s im-
portant exposure since the station
only shares 17% of its audience
with crosstown Urban WIZF.

Steal understands why some
programmers have started opening
a few more slots to mainstream
Urban tracks. He cautions, how-
ever, about moving too far in one
direction. “CHR has always em-
braced the next best thing and
bludgeoned it to death. It was done
with rap, AC, and, more recently,
Alternative. It might happen to
Urban if we’re not careful. If you
pay too much attention to any one
sound you’re going to throw peo-
ple a curve ball.”

39

Urban Perspective

Arista VP/Urban Promotion Li-
onel Ridenour notes, “‘By no means
do I think [Urban] music has
achieved what I consider a fair and
equal status yet. But it’s encourag-
ing that advances are being made.”

That said, however, Ridenour of-
fers an interesting reason a few ex-
tra Urban tracks have broken from
the pack. “Who’s one of the biggest
stars around? Michael Jordan, a
black man who plays basketball.
Why wouldn’t the music you asso-
ciate with him be heard at Pop ra-
dio? So much of today s popular
music and culture is firmly rooted
in the Urban lifestyle. You can’t just
stick a couple of songs in an hour of
programming during the day and
consider yourself hip to what’s go-
ing on. It’s bigger than that and has
been for a while. But it’s nice to see
it beginning to change.”

As for alienating an Urban artist’s
fan base, Ridenour downplays the
risks when crossing records. “The
artists and labels have been pretty
responsive to covering all the bases.
Everybody knows the pitfalls. The
bottom line is, if it’s not ccol at home
it’s not going to be cool anywhere
else. History has proven the minute
you start skipping it’s all over.

“Too much i1s made zbout for-
mats,” Ridenour sums up. “If it’s a
No. | Urban record then i deserves
to be a great Pop record as well.
What’s going on with these records
is that they won’t be denied. Hit
records are hit records and deserve
to be treated as such.”

BACKSTREET TALK — Jive Records’the Backstreet Boys were recently
presented with a plaque commemoratiung sales of more than 5 million
records in 20 countries. Pictured (clockwise from far left) are band co-man-
ager Louis Pearlman, RoughTrade Germany Managing Dir. Kurt Thielen,
Jive President Barry Weiss, the band’s Kevin Richardson, Nick Carter and
Howie Dorough, Zomba UK Managing Dir. Steve Jenkins, band co-man-
ager Johnny Wright, the band's AJ McLean and Brian Littrell, band co-
manager Donna Wright, and Zomba Europe VP Bert Meyer.
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Nerf Herder’s ‘Van Halen’ Erupting At Alternative

It’s two, two treats in one. That’s
how Alternative is responding to the
single “Van Halen” by newly signed
Arista alternative rockers Nerf Herd-
er. The track — Most Added at Al-
ternative two weeks ago — is rapidly
gaining quite a following. Recent
major market converts include
KTBZ/Houston, WNNX/Atlanta,
KEDJ/Phoenix, and WMMS/Cleve-
land.

Several factors are driving inter-

tention of Arista Sr. Director/A&R
Kurt St. Thomas, who signed them
only a couple of weeks ago.
WEQX/Albany was one of those
stations catching the early wave.
Comments PD Ian Harrison. who's
played the single around 200 times
since adding it on October 17, “It’s a
tongue-in-cheek song. But there are
a lot of Alternative listeners who own
the first two Van Halen records or, if
they don’t, they love them. Those

Nerf Herder

est in the song: On the surface it’s a
quirky novelty record that stands out.
The timing couldn’t be much better
given all the hoopla about the band’s
new lead singer.

Originally signed to San Fran-
cisco-based indie My Records (its
first act), the Santa Barbara-based
group has built a following on the
West Coast. That Bay Area connec-
tion is what first got the ball rolling.
Arista VP/Rock Promotion Paul
Brown tips his hand to KITS/San
Francisco MD Aaron Axelsen for
first breaking the song in Alternative
circles and to KPNT/St. Louis PD
Alex Luke for spreading the buzz.
Eventually. the band came to the at-

records are so classic that anybody
can relate to the song.”

Harrison credits MD Marc Dark
for bringing the song to his attention.
“He brought it to the music meeting,
and we knew we had to get it on the
air. We had a few empty slots at the
time and weren’t happy with some of’
the heavy [guitar-driven] stuff, so it
really made sense. It also was a time-
ly move for us because the shit was
about to hit the fan with Van Halen.”

Harrison agrees that “Van Halen”
is a song within a song. “That’s the
key. Good reaction records always get
people’s attention. They’ll react to the
lyrics and the beat, but the best ones
have something more to offer. This

*;
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MORE CHEA

and Robin Zander.

P TRICKS! — While finishing up their album set for a March
release on Castle/RedAnt, members of Cheap Trick welcomed fan and uber-
producer Steve Albini. Match the hat style with the personality on (I-r) the
band's Tom Petersson and Rick Nielsen, Albini, and Trick’s Bun E. Carlos

song reeks of music nostalgia, which
1s another reason it was such a huge
record for us.” Another plus for the
group: Many programmers already are
eyeing second singles, including Har-
rison.

Those comments are music to
Brown’s ears. “The beauty of work-
ing records like this is that it’s hap-
pening on its own and the song is
about a band most Alternative listen-
ers are big tans of. It touches a chord
with a lot of people. Listeners have all
gone through emotional roller coast-

ers with bands they love.”

Pushing forward, Brown is book-
ing the band on as many holiday
shows as possible — including
XTRA/San Diego, KEDIJ, and
KROX/Austin — while organizing
tour plans for ’97. A remastered ver-
sion of the band’s self-titled album
goes to retail early next year.

Discovery’s Catfish Not
‘Invisible’ At Rock

Catfish for the holidays. That’s
what Eureka/Discovery hopes is on
the menu at Active Rock and Rock.

“Invisible,” the first single from
Catfish’s third album, *Viciously De-
licious,” is slowly but surely develop-
ing at Active Rock and Rock. Early
supporters of the band’s raw rock/funk
sound include Active Rockers WAAF/
Boston, KIOZ/San Diego. and
KRXQ/Sacramento. The buzz could
pick up with adds at WRIF/Detroit
and KBPI/Denver.

For’RIFAPD/MD Dave Welling-
ton. the reason why he added the track
is simple: “We like the record because
it has a great guitar sound, good hooks,
and goes through some interesting
changes. We thought it deserved a
shot.

“It’s difficult to break anything this
time of year. A lot of stations tighten
up their playlists. We don’t necessari-
ly believe in doing that.”

As with most records, 'RIF will
play it at night for the first few weeks.
“We really don’t test songs. Once we
make a commitment we put it on at
night and see what happens.” Even
though it’s always difficult working
new acts during the holidays, Discov-
ery VP/Promotion Jack Ashton says
there “seems to be a little less product
being released to Active Rock and
Rock. We wanted to take advantage
of the opportunity and get a firm base
established.”

Ashton is especially encouraged
by how well major market stations
have taken to the band, as well as
stations who supported Catfish’s
earlier records. “The band had
some success in the Midwest and
the South, so they’re not unknown
in those areas. That familiarity
helped us a lot this time around.”

Catfish, who has toured with
Spacehog and the Reverend Hor-
ton Heat, is gearing to play as
many Christmas radio shows as
possible before hitting the road in
the new year.

Henowned producers James

~ Blackstreet, Sweat On
- New Edition Tour

The New Edition re-
union tour is getting
hotter and wetter by
the week. Joining the
MCA group will be In-
terscope’s Black-
street and, for a limit-
ed number of appear- #
ances, Elektra’s multi-
platinum artist Keith
Sweat. Concurrently, Budweis-
er has signed on as official spon-
sor for the tour, which kicks off
on December 27 in Boston.

Jam/Lewis Ink
With Universal

“Jimmy Jam” Harris and Ter-
ry Lewis have formed a joint
venture with Universal Records.
Under terms of the deal, Harris
and Lewis will serve as co-Chair-
men, produce albums, handle
A&R duties, and oversee daily
operations for the as-yet un-
named imprint. Universal will
provide marketing, promotion,
and sales/distribution muscle.

Odds-n-ends: Atlantic has
signed singer/songwriter/produc-
er BeBe Winans to a long-term, worldwide recording con-
tract. Winans, who will continue recording for contempo-
rary Christian imprint Sparrow Records, will release his
first solo album sometime next year ... Hard rockers Mot-
ley Crue and former lead singer Vince Neil have been in
the studio recording material for the band’s new album slat-
ed for release in the second quarter of '97. John Corabi,
who replaced Neil, remains with the group ... Promoter
Metropolitan Entertainment Group has pulled the plug
on “All Wrapped Up” — the Adult Alternative holiday tour
featuring John Hiatt, Steve Earle, Keb’ Mo’, and Paula
Cole — because of poor ticket sales.

Album update: DreamWorks has set a March 11 street
date for the release of Henry Rollins’s first album for the
label ... Atlantic will release Manhattan Transfer’s new
album “Swing” next spring. Also, congrats to the quartet,
who celebrate 25 years in the biz in ‘97. Meanwhile, the
label also is now eyeing a Fall ‘97 release for the first of
three Genesis box sets ... Warner Bros. will release a
limited edition, five-CD
box set of live acoustic
performances by Elvis
Costello and pianist
Steve Nieve in mid-De-
cember.

Web antics: Louis-
ville-based pop act the
Diane Williams Group
has inked a development
deal with TVT thanks to
the Internet promotion,
New Music CyberBattle, co-sponsored by the label and 7-Up.
The group, which beat out 100 other unsigned bands, was
chosen by a combination of Internet polling and voting by
a panel of music professionals ... Speaking of the Net,
dance/club fans should check out vybeMuZiK
(vybemuzik.com), a web site which provides news, record
reviews, and related information about the dance/club com-
munity.

Lastly, capitalizing on America’s current fixation with ci-
gars, Smokin’ Records has released “Smokin’ Jazz,” ajazz
compilation featuring legendary artists performing some of
the genre’s all-time classics. Included are "Mack The Knife”
(Louis Armstrong), “Take Five” (Dave Brubeck), “Lazy
River’ (Pete Fountain), “A-Tisket A-Tasket” (Ella Fitzger-
ald), “One O’clock Jump” (Count Basie) and “Satin Doll”
(Duke Ellington).

Jimmy Jam Terry Lewis

Genesis
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Web Site Reviews II:

] The second leg of our format web site trek

Last month, I looked at all the News/Talk station Internet
sites I could find in cities A through L. Here’s the other half of
the alphabet. This time, the reviewing went quicker because I
launched everything from the R&R ONLINE “Passport” sec-
tion. It’s under “Links” at http://www.rronline.com.

R&R “Linkmaster” Jeff Axelrod
organizes and updates sites for all
formats and groups them by cate-
gory. You just click on a station and
you're there, without having to type
long and sometimes convoluted ad-
dresses. Recent additions have a
“New’" star along side.

Unless otherwise noted, all the
web site addresses in this column
start with “hittp://www.” As usual,
I looked at most of these sites in
the dead of night when I get the
most speed out of my somewhat
pokey (but average for most com-
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puter users) 19.2 kbps modem. So
when I found a site to be slow to
load, it’s a good bet most others
will, too.

Some people make computers and
Internet “cruising” seem more com-
plicated than they are. Being simple-
minded, I will keep digital jargon to
a minimum. In the early days of
“MS-DOS” computing, there were
no pictures. Your choice of colors
were: Which one? Printing looked
like it was done with buckshot. You
had to type in lengthy, ultra-logical
commands for almost everything

MToZ

youdid. One slip with a **.” and noth-
ing worked.

Make Effects Worth Effort

Since the advent of Windows and
MaclIntosh “master programs,” com-
puters are much easier to use than
they were in the *80s. You just move
your “mouse” and click on a picture
or word that looks interesting to you.
Other picture and word choices take
you from there.

Of course, that’s much too un-
eventful for a lot of computer pro-
fessionals and freaks. That’s why
you keep needing to upgrade your
“web browser” and several of the
programs that let you hear sounds
and watch things move. These can
be complicated to deal with, take
time to “download,” and the end ef-
fects are often not worth the effort.
But these are computer toys and
there will always be computer toys.

When you’re doing a web site for
public consumption, however, it’s
best to think about CONTENT and
not this week’s “state-of-the-art.”
There are so many web sites to
choose from that. if yours presents
even one confusing element or road-
block, web cruisers are likely to go
elsewhere fast.

Likewise. if your site is magnifi-
cent to behold but takes minutes to
load because of all its complicated
elements, I for one won’t wait
around so long. Start out with an
attractive, colorful, but relatively
simple “homepage” to welcome
people and orient them to your site.

This gets loaded quickly and your
visitors can get started right away
on their tour of your station. You can
put all kinds of complicated things
elsewhere, behind buttons or pic-
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KTSA/San Antonio’s homepage is right on the button for radio.

¥ ',‘,;

e ELAEE “(F,‘”‘S

Pruiom ¢ oo muy g 0r ow

W < Wiatspg "TE

tures, for eventual exploration and
high-tech wonderment.
Smile! You’re
On StudioCam

KPIX/San Francisco’s web site
(kpix.com) has something that’s re-
ally effective and will be increasing-
ly expected on radio web sites: the
live StudioCam. It’s one thing to put
your program audio on computer
(something you get 10 times easier,
and better. just by flipping on your
radio!). It’s quite another to take a
live, albeit still-frame, look at the
people you’'re hearing on the radio
right now-.

Unfortunately, I looked in on
KPIX at 11:25pm (PT) and saw a
black box with the disclaimer, *“This
image is not available at all times
(e.g., during syndicated programs}).”
Here’s a thought. Put a camera look-
ing out on a nearby, well-lit San
Francisco street during those times.
Candid shots can be interesting, es-
pecially when people realize where
the camera is!

KPIX’s camera dutifully tried to
update itself while I was looking but
the result was. of course, new black-
ness. The more often a camera up-
dates the picture (should be about
once a minute), the more it's like
watching live TV. If you want to in-
crease traffic on your web site, the
Talk host could hold up something
related to a contest that only web
watchers can identify.

WMC/Memphis (wmcstations.
com/ampages/am.htm) also has a
“Live StudioCam” but it was trained
on a logo on the wall at 1 1pm one
Saturday night.

Have I mentioned that it’s a good
idea to keep your web address
(“URL"”) as short and sieple as pos-
sible? Some stations werk their slo-
gan or dial position into it, like
“newsradio88.com” for WCBS/
New York.

WCBS’s site, by the way, starts
off with a handsome-looking sum-
mary of “Top Stories.” When you
click to “Virtual 88.,” vou can lis-
ten to station jingles, sounders,
and promos. There’s also a button
for e-mailing the NYC mayor and
the governors of New York and
New Jersey. A small ad/button di-
rects you to an interesting new
city/information site that’s inde-
pendent of WCBS, “Yahoo! New
York™ (http://ny.yahoa.com).

Lesbians, Vampires
& Baptists?

Another interesting concept is
found at WTKS-FM/Orlando’s
web site (wtks.com). Ycu click on a
button called “Join the discussion”
and you enter the station’s aircheck
archives. You can look at a menu
and play actual on-air cuts like this
one from WTKS’s Cathy Taylor:
*“Can the same company that brings

Continuec on Page 26

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PN (ET)

Both programs via Sitcom gfiTransEmder 23, Chanrnel 54.  Forth

EFM MEDIA MANAGEMENT

—_waaaramericanradiohistaorvy. com

e full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-1405.

issues,

Health-medical news,

opinions and

advice to callers by

America’s favorite M.ID.

DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (E7)
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Continued from Page 25

us Mickey Mouse bring a lesbian to
prime-time television?” That ex-
change was recorded on “Tuesday,
Sept. 17, 6:25pm.”

Other WTKS Talk show sound-
bites include “A Baptist is a Baptist
-— Not!” and “Welcome to the Vam-
pire Rapist.” There’s also something
called the “Slaughter Ed Tyll
Game.” Yes, you need a special pro-
gram to listen to these, but your “In-
ternet browser” may already have
one loaded. If not, it will tell you
what to do.

Now, /'m not one to complain.
But the WTKS web site mascot,
who appears on every page, is a big
dumb fat guy with a hard hat named
“Vinnie Bumbazzi.” The Italian half
of me couldn’t care less. The Irish
half thinks it’s pretty funny.

But you don’t want to know what
WABC-t0-WOR Talk host Bob
Grant (also ltalian) went through
when he compared former Gov.
Mario Cuomo (also Italian) to one
of the Super Mario Bros. and threw
in the word sfuchime. [Note to R&R
editors: it’s no compliment but it’s
not obscene, in spite of what the ex-
governor says.]

Another radio-tailored event is at
WTDY/Madison, WI (wtdy.com).
You are directed to a button called
“Mystery Voice” and told to listen
in the morning for a chance to iden-
tify it and win something. What, it
doesn’t say. But I think the voice
was either Charles Lindbergh or
Wilbur Wright.

KURV/McAllen (kurv.com),
greets you with messages that scroll
inside a box, like the news above
New York City’s Times Square.
This, of course, requires another
special program (actually a Java
“applet”) to see, but you probably
have it and, if you don’t. you just
don’t get to see the moving mes-
sage.

These “crawls” are real eye-
catchers, but most sites tend to
waste their content on puffery and

redundant phrases, rather than hard-
core information or timely, catchy
messages. KURV uses it to hype
programming and sales.

Always Eye-Catching:
Cash!

KOEL/Oelwein, IA (koel.com),
entices you with two instant hooks:
“Crossword Puzzles for Fun” and
“Win $$SCASHS$S$” buttons. You get
a taste for the nation as you sample
all these web sites. KOEL, for ex-
ample, has a link for “Agritalk,”
which is a popular program in this
nook of the farm belt.

You know the chief engineer has
custody of KTOK/Oklahoma
City’s web site (okcradio.com) be-
cause, of all the many buttons to
choose from, “Engineering Home
Page” is at the top of the list. KTOK
shares its site with co-owned Talk
station WKY and two FM music
stations.

WBEC/Pittsfield, MA
(am1420wbec.com), is a station that
doesn’t let a small-market budget
stand in the way of a classy-look-
ing web site. I’ve said it before and
I’ll say it again: Creativity goes
much further than money on the In-
ternet.

WBEC presents its homepage
choices on the right side of the
screen while color pictures of the
talent scroll down separately on the
left. Recent local news stories are
available and all kinds of nice-look-
ing logos are attached to links for
independent, but related, sites. It has
a jet black background, which looks
extra elegant when used with good
graphics.

Business-format KBNP/Port-
land (kbnp.com) has a smart look-
ing set of dollar bill-type *“water-
marks” on its homepage. There’s
also a $100 bill portrait of Ben
Franklin (wearing headphones!)
under the slogan, “The Money Sta-
tion.” Clearly, you get an idea what
KBNP is all about.

KTSA/San Antonio (ktsa.com)
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Ben Franklin gets quotes on his electric and kite stocks from KBNP/Portiand, OR,
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has one of my favorite designs fora
radio station homepage: a multibut-
ton, digital, sportscar-type radio
with a 3-D look. 1 noticed a button
called “Leroy,” pressed it, and got a
photo of Chief Engineer Leroy Di-
etrich under “Meet Virtual Leroy.”
Leroy didn’t look at all happy to be
posing for that picture. Click else-
where and he gives you a technical
tour.

Don’t Go Overboard

If you just want to see a nice-
looking radio station building, one
that is apparently new but made to
look 1930s-style, check out WSYR/
Syracuse (sybercuse.com/wsyr).

Some stations’ web sites can use
a little work, but therein lie lessons
for everybody.

WINZ/Miami (940winz.com)
has an attractive homepage but it’s
far too large for even Bill Gates’s
computer screen. To see all of the
opening information, you have to
scroll down and to the right. There
wasn’t enough information on the
page to necessitate a “wide-screen”
format. And it takes longer to load,
the more scrolling windows (and di-
rections of scrolling) you have.

WINZ’s site has something more
sites might consider. If you “click
here,” you can attempt to resolve
“problems with this site or any of
these links.” You’re given an elec-
tronic form to e-mail WINZ for an
answer.

This brings up a point and re-
minds me of what Dear Abby al-
ways says: “Don’t ask for e-mail if
you don’t plan to answer it prompt-
ly.”

WINZ also lets you click on a
“Bosnia” button in order to “Check
on our troops, then drop them a
line.” Click on “Your story” and the
station asks you for demographic
information about yourself.

Check out Business-for-
mat WBBR/New York
(bloomberg.com/wbbr) and you'll
see what I mean about new pro-
grams constantly updating and re-
placing old programs. You get a lec-
ture on what you need to access
WBBR Audio Archives (Stream-
works 1.0 or 2.0) or Live Program-
ming (any Streamworks or RealAu-
dio). With Streamworks (only), you
get a choice of live audio at either
“8k/9600-14.4 kbps” or *“16k/28.8+
kbps.”

Enough already! Once you’re
well-armed, however, WBBR is a
helpful site because of its ownership
by Bloomberg News Service and
all the options therein.

Click Burnout

WCLT/Newark, OH (wclt.com),
starts off by asking you whether you
want to see the site via Netscape 3.0
or some other (presumed-inferior)
browser. I went in through Netscape
3.0 and got an intriguing, flashing
On-The-Air sign with the cryptic
message, “You are entering WCLT
studios.” But then the waiting be-
gan.

Memo to all webmasters: Don't
get 100 fancy before everyone else
catches up with your computer.

On the other hand, don’t be bar-
ren and redundant. Go to KFAB/
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Omabha (kfab.com) and right away
you’re on an almost totally white
page, being asked, “Click here to
continue.” This is an unnecessary pit
stop on the Information Raceway.
Of course you want to continue or
you wouldn’t have called up the site
in the first place!

WTHI/Terre Haute, IN
(newstalk1480.com), is another web
site that requires a second click to
get you into the site you thought you
were already into.

By the way, this is just one ex-
ample of why you have to take “hit
count” claims with a veritable salt
mine. In the cases of KFAB and
WTHI, you’d be counted as two hits
before you even get in. If you click
like crazy through a web site (in-
cluding each time you go back to
the home page), everv click is count-
ed as one hit. You can see how these
inflate quickly to unbelievable, but
much-hyped, head counts.

A downside of the earlier-men-
tioned web site of WTKS/Orlando
is its maze of links, many of which
send you back and forth and around
again. Via “Home Invasion,” you
enter the WTKS “house.” Click
“Living Room” and there’s Vinnie
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A quick loading, but attractive homepage for Miami’s WINZ.

Bumbazzi and an easy chair. Click
“Tree House” and you get a plug for
overnight host Drew Garabe. Click
“Bathroom” and it’s Howard
Stern. Not the greatest positioning
statement, by the way, considering
all the unjustified heat he gets.

KCSJ/Pueblo-Colorado
Springs (puebloradio.com) gets the
Cinerama award for Wide-Screen
Home Page. It’s twice as wide as it
is long, and you have to scroll four
different ways to see the entire log-
os of KCSJ and its Country sister,
KGHF. The rest of the homepage
is on the left side below, in conven-
tional fashion.

On the plus side, KCSJ has a
clever e-mail animation I hadn’t
seen before. A little hand writes a
letter, the letter folds, slides into an
envelope, and scoots off to its des-
tination. Cuter 'n a bug’s ear.

In the last web site review col-
umn, [ mentioned the foot-long
URL of WFPG/Atlantic City. NJ.
That was a beta site moniker and the
new URL is a very compact
wfpg.com.

John Mainelli'’s e-mail address is
JPMain@aol.com.
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R&R Talk Radio Seminar 97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most useful,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming
to radio, this second annual seminar is an extension of R&R’s com-
mitment to the Talk radio format. The R&R Talk Radio Seminar 97
offers a tremendous opportunity for general meanagers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
tcday: from managing talent to increasing revenue opportunities, from
tcday’s hot topics to tomorrow’s technologies. Fill out the forms below and
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mail or fax to our Los Angeles office. Register today!

Seminar Registration

SEMINAR FEES There is a $50.00

cancellation fee.
BEFORE JANUARY 31, 1997 $350 No refunds after

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

INFORMATION

FAX BACK THIS FORM T0 (310)203-8450 OR MAIL TO:
R&R Talk Radio Seminar

10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

PLEASE ENCLCISE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Please print carefully or type in the form below. Full payment must accompan registration
form. Please include separate fcrms for each registration. Photocopies are acceptable.

MAILING ADDRESS Amount Enclosed:  §

D Visa D M asterCard [:] American Express D Discover [:] Check

Account Number I

Call Letters/Company Name

Expiration Date

L_JL_J

Month Yea-  Signature

Street

City

Teiephone # .
Print Cardholder Name Here

E-mail

Hotel Registration

Amount $ ——

. Date of Arrival Time of Arrival
Vve look forward to hosting you in

The Grand Hya“ our nation's Capital at the Grand
at Washington Center| tat Washington, located in the Q American Express [ visa  (J MasterCard [ Discover

heart of downtown Washington DC. Date of Depar.ure

The Grand Hyatt at Washington Center is conveniently Jocated 15 minutes
from Washington National Airport, and within watking distance of the White {J Diners/Carte Blanche [ Check
House, Ford's Theatre and Lincoin Musewm. The US Capitol, Smithsonian.
Vietnam Memaoriai and more are located nearby. * To guarantee your reser-
vation we require either an enclosed check or money order covering the first Account Number
night's stay. or a major credit card number, expiration date, and Signature.
Deposits witl be refunded only if cancelfation notification is received at least 7 Company
days prior to arrival. ® Reservations requested after February 6, 1997 or after Expiration Date: Month
the room block has been filled are subjec’ to availability and may not be
available at the convention rate. Check in time is 3:00 pm; Check out time is Address
12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO
R&R FOR YOUR SEMINAR PAYMENT.

Signature

Cit
TYPE OF ROOM NO. OF ROOMS | CONVENTION RATES ’ Rrnticaioholderfiamelbiers
Single (1 person) * $145 / night
Double (2 people) * $165 / night
1 Bdrm Suite $475-1000 / night
“ Regency Club Rates Available

Telephone # Gold Passport #

Sharing Room with ) Non-Smoking Roorm Requested J
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Mike Joseph: Get Back To Basics

[ 50-year consultant/programmer says not relating to the audience has hurt CHR

Ask programmer/consultant Mike Joseph for an opinion,
and you’ll get one — and a few more. While others he has worked
with have chosen to move on, Joseph is still incredibly passion-
ate about CHR — and rightfully so, since he is one of its innova-
tors. In part two of my interview — part one ran last week (R&R
11/29) — Joseph walks us through CHR basics, personalities,
voices, relatability, and much, much more.

R&R: Explain some of the “Mike
Joseph basics.”

Mike Joseph: Personality —
jocks relating to the audience at that
particular time. There are only a few
jocks who can relate to their audi-
ence ... very, very few.

R&R: How would you teach some-
one to relate to their audience?

MJ: Make very adult, normal,
simple statements about what is hap-
pening to listeners, to the city, in the
news, and to jocks themselves. In
other words, add warmth, maturity,
humor, and concern, and talk about
whatever the audience is into.

R&R: What do you think of to-
day’s CHR personalities?

MJ: Today, I hear [air talents]
screaming at 10am until 2pm, and
they’re not prepared. The audience
isn’t there. You have to prepare. I
used to force my jocks to do one
hour of prep for each hour they were
on the air. That’s how much it takes.
Even though everything sounded
ad-libbed. they had to write every-
thing down.

m:

People want to
hear what’s going
on around them,
Disc jockeys used
to be a source of
information, and
they’re not
anymore. They
don’t talk about
music or artists.

7))

R&R: Why do you think Talk and
News formats are having success?

MJ: People want to hear what'’s
going on around them. Disc jock-
eys used to be a source of informa-
tion, and they’re not anymore. They
don’t talk about music or artists.
That’s where the name came from
in the first place: disc jockeys. [ You
must] relate to the music and artists.
They do that in every other media
— we don’t. The [standout] voices
aren’t there anymore. I'd go through

250-1000 tapes
to pick the best
voices.

R&R: How did
you find the
“best voice’?

MJ:  Think
about the day-
parts. Look at
the ratings I had!
Come on! It’s
personality, friendliness, charm, in-
telligence, and maturity. You’ve got
to talk about what people are into
that particular hour, including news
events. Aren’t the great Talk men of
today all former Top 40 disc jock-
eys? Where do you think they
learned it? Rush Limbaugh, Don
Imus, Howard Stern?

In middays, for example, [talk
about] offices, housewives, shop-
ping malls; [give the] time, temper-
ature, weather, news, humor ...

%
Mike Joseph

R&R: What has hit you as origi-
nal lately?

MJ: Musically, I don’t know. But
I've heard a few original things here
and there. [Air talents should] fol-
low the happy news events, holi-
days, and holy days and do kooky
calendar bits. Use different person-
alities, jingles.

R&R: Is that news from the jock’s
life or from newscasts?

MJ: From the jock. He or she is
the communicator. [A winning for-
mula is] more than music. It’s the
production and tightness. Just like
George Lucas and Steven Spielberg
edit a movie, I edit a radio station. I
digest and condense. One of the rea-
sons David Letterman is losing to
Jay Leno is because Letterman
doesn’t know how to digest and re-
late. He’s talking to himself and ram-
bles. This is also happening more and
more in Talk radio, too.

R&R: Would you do news on
CHR today?

MJ: 1 don’t do news after 10am,
but the jock should talk about ma-
jor events. Whatever people are
thinking about should be addressed.
That’s where CHR lost it — they're
not communicating. Two of the worst
things that happened to CHR were
the *10-in-a-row music sweep” and
commercial backups.

R&R: All of your jocks had deep,
resonant voices. Is it a mistake for a
programmer today not to use that
technique?

MJ: Yes. During the daytime, the
voices [on my stations] had to be big
boomers, be ballsy, and have depth.
They had to have resonance, charm,
and smile. You had to be friendly.
Weren't the greatest jocks of all time
all friendly? In Buffalo and Chica-
go, I had Dick Biondi — one of the
greatest screamers of all time! And
last but not least, what about Cousin
Brucie? They’re still doing it today!

R&R: What else does CHR need
to be doing?

MJ: Dayparting. Daypart your
contests, promotions, commercials,
everything ... just as they do in tele-
vision. That’s one of the basic prob-
lems. You have to give as much in-
formation in as short amount of time
as possible.

R&R: Should there be talk be-
tween every record?

MJ: I keptitunpredictable. It depend-
ed on the record’s intro and outro.

R&R: Should every song be front-
and/or back-sold?

M]J: Yes. People have to know who
they’re listening to.

R&R: What about research that
shows audiences think radio stations
talk too much?

MJ: [ have a talk limit until [an air
talent] can show he or she is a major
talent. The station has to make it first.
The personalities come later, through
the sound. That’s why I don’t believe
in sloppy sign-ons. I'll do a dry run
the week before I hit, so when we do
hit, we’re perfect.

R&R: What characterizes a Mike
Joseph sign-on?

All-News bills $22
million in L.A. Is KNX
talking about TSL?
Top 40 doesn’t talk
TSL — we talk about
the number of
impressions per day.
We should sell
ourselves like news
stations do.

tB

v americanradiohistorvy com

T

o 2 st
S s

¥ Joseph:

urban centers.

your audience is talking about.

Fundamentals 0f The Format

ere’s the programming world according to Mike

* Play the 30 most popular and best-selling songs — regardless of genre.
Play 10-15 records during drive times.

« Daypart your music according to your audience’s wants.

* Research record store music sales.

* Keep it mainstream — don't play more than 50% ethnic music.

« Extend your research to suburbs — don’t exclusively research the

* Relate to the audience — make sure your air talents talk about what

¢ Be informational — about music, local events, etc.

* Don't air news after 10am, unless it's a major event.

« |dentify your music — people want to know what they're listening to.
« Target the teen audience, as well as adults.

* Give away cash — nothing else.

« Be original. Don't be a poor copy of another station.

« Train and nurture upcoming talent.

MJ: Commercial limits — usual-
ly no more than eight minutes an hour
with a new station. Getting the call
letters, slogan, and frequency out —
at first hitting them over the head,
then doing it subliminally. You’ve got
to have variety, tempo variation, and
a change of pace. If it’s a fast mar-
ket, you should have a fast tempo.

Another thing that’s killing CHR
is the “no teens” mentality. One of
the major reasons I made it in Top 40
was getting to teens at schools and
malls with personal appearances,
dropping names of communities,
teachers, hot spots, etc.

R&R: What's the best way to pro-
mote a station?

MJ: In a kickoff station, TV is key
— although it costs so much. Find
the teen shows, and advertise on
them.

R&R: So vou wouldn't target 18-
34 women?

MJ: I'm not saying that. I'm say-
ing I'd include the teens. My demo
is 12-54. Daytime I get 18-49 and 25-
54. 1 go “zero teen” during the day.

R&R: Do sales promotions get on
your stations?

MJ: No, only audience involve-
ment promotions. Whatever people
are into personally — social security
numbers, licenses, addresses, jobs,
employers, phone numbers, names.
My most successful contest ever was
“The Name Game.” I’d find the most
common names in the market and
make a contest out of them.

R&R: What kind of prizes should
stations be giving away?

MJ: Give away cash — as much
as possible, nothing else. Give it
away Sam to midnight, strictly Ar-
bitron time. Forget the BMWs —
they don’t mean a thing.Screw the
TSL!

All-News bills $22 million in
L.A. Is KNX talking about TSL?
Top 40 doesn’t talk TSL — we talk
about the number of impressions
per day. We should sell ourselves
like news stations do.

R&R: Just close your eyes and go
for cume?

MJ: Yes.

R&R: How do you brainwash lis-
teners to write down your station?

MJ: At first, hit them over the
head. Then [do it] subliminally. Do
it differently than anyone else in the
market. If you copy someone else,
you’ll always be a bad imitation of
them. There is so much sameness out
there, nobody knows what they’re lis-
tening to. As long as you stay con-
temporary, you’ll stay new and dif-
ferent. Get into the sounds people are
into today.

66}

The station has to
make it first. The
personalities come
later, through the
sound. That’s why |
don’t believe in
sloppy sign-ons. I’ll
do a dry run the
week before | hit,
so when we do hit,
we’re perfect.

)

R&R: You've been vocal about the
lack of talent today.

MJ: One of my major [questions]
is: Where is the talent coming
from? Nobody is being trained out
there. With satellites and new tech-
nology, many executives have said
talent will come from other media.
What happens when the singers,
doctors, and lawyers [on the radio}
wear out?

The number-one course being
taught in colleges is Communica-
tions, What are these kids studying?
The same is happening in TV; TV
stars come out of comedy clubs now.
We are an audio media. There’s no
recognition of the voice anymore.
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CH :' C P TOP 50 BREAKERS:
DECEMBER 6, 1996
“AFKAP”
[ TOULPUYS —————  [omL Betcha By Golly Wow! (NPG/EMY)
W W W ™ ARTIST TITLE LABEL(S) ™ Lw 2w 3W STATIONS/ADDS | TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
s s s @ NODOUBT Don't Speak (Trauma/Interscope) 5755 5431 4489 3508 1260 | 2181/471 108/3 17
s 2 2 2 MERRIL BAINBRIDGE Mouth (Universal) 5246 5456 5461 5356 11900
+ v 1 3 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 5201 5608 5691 5704 115/ ~_ NEWEDITION
s s s @ SHERYL CROW If It Makes You Happy (A&M) 4798 4670 4506 4316  117/0 I'm Still In Love With You (MCA)
w 9 7 @ ENVOGUE Don't Let Go (Love) (EastWestEEG) 4416 4101 3665 3316 11972 '°"55‘;';"/'§;“* o ;g’/‘é““"’“ “6‘
2 3 4« & CELINEDION It's All Coming Back To Me Now (550 Music) 4327 4884 5219 5515  108/0
4« a4 6 7 DONNALEWIS | Love You Always Forever (Atlantic) 3939 4498 4899 5184 106/0
6 7 s s KEITH SWEAT Twisted (Elektra/EEG) 3822 3949 4069 4117 970
;s s s JOURNEY When You Love A Woman (Columbia) 3606 3842 3856 3886 1050 MOST ADDED-
v 1 1z ) TONIBRAXTON Un-break My Heart (LaFace/Arista) 3671 3154 2686 2284  118/7 | AwmsTimE wse ADDS
n u 1w n  SEAL Fly Like An Eagle (Warner Sunset/Atlantic) 3519 3622 3429 3231 109/0 BABYFACE Every Time | Close My Eyes (Epic) 4
8 1 n 12 NOMERCY Where Do You Go (Arista) 3202 3586 3620 3793  92/0 | GINAG Ooh Aah..Just A Littie Bit (Eternal/W) 30
w 12 w1 DCTALK Just Between You And Me (Virgin) 2930 2967 2882 2776 99/ | CARDIGANS Lovefool (Mercury) 18
v s w @  AMBER This Is Your Night (Tommy Boy) 2807 2788 2668 2437 902 | MHITNEY HOUSTON fgr':g"ge';‘e:’n°b“ef’(‘g(§;‘§({ﬁ,’;gf‘)’) I
% 2 1 () GREASE MEGAMIX Grease Megamix (Polydor/A&M) 2516 2245 1841 1393 92/2 BETTER THAN EZRA Desperately Warting (SwedEkracty) 11
s 1 1w @ GHOST TOWN DJ'S My Boo (So So Def/Columbia) 2200 2152 2055 2009 76/2 QUAD CITY DJ'S Space Jam (Wamer Sunset/Atiantic) 11
DONNA LEWIS Without Love (Atiantic) g
RED HOT CHILI PEPPERS Love Rollercoaster (Geffen) 9
""" SH " i O GINUWINE Pony (550 Music) 8
w 1 2 2 TONIBRAXTON You're Makin’ Me High (LaFace/Arista) 1904 2040 2243 2352 55/0 LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 8
v 2 x @ JEWEL You Were Meant For Me (Atlantic) 1896 1606 1500 1286  93/6 | DUNCAN SHEIK Barely Breathing (Atiantic) 8
w 1 1 2 DISHWALLA Counting Blue Cars (A&M) 1828 2045 2428 2651 74N
4 un 2 € BARBRA STRESAND & BRYAN ADAMS | Finaly Found.. (Coumbia) 1700 1478 1194 787 98/2 MOST INCREASED
s 3 29 @ BLACKSTREET No Diggity (Interscope) 1688 1466 1240 1040 91/7 PLAYS TonL
1 17 19 2  LABOUCHE Fallin’ In Love (RCA) 1688 2044 2371 2503 69/2 PLAY
— w« u @ DONNALEWIS Without Love (Atiantic) 1638 1212 722 223 929 | MTeTTMeweRd IWeReASE
w w2 n @ R KELLY | Believe | Can Fly (Jive) 1585 1205 1143 877  89/4 | GINAG OohAah..JustA Littie Bit (Eternal/WB) ~  +583
s 2 2 2 JOHN MELLENCAMP Key West Intermezo (I Saw..) (Mercury) 1541 1734 1992 2561 580 | WHITNEY HOUSTON | Believe In You And Me (Arista) +540
. . TONI BRAXTON Un-break My Heart (Laface/Arisia) +517
n 2 » @ HOOTIE & THE BLOWFISH | Go Blind (Reprise) 1405 1355 1315 12713 5622 | .uppyap gercha By Golly Wow! (NPG/EMI) i
— « x € REDHOT CHILI PEPPERS Love Rollercoaster (Geffen) 1319 1106 824 431 94/9 DONNA LEWIS Without Love (Atiantic) +426
24 2 a un  NODOUBT Spiderwebs (Trauma/Interscope) 1305 1407 1421 1799 49/0 COUNTING CROWS A Long December (DGC/Gefien)+418
— s 3 € CARDIGANS Lovefool (Mercury) 1294 932 641 431 80/18 CARDIGANS Lovefool (Mercury) +362
— — « €D COUNTING CROWS A Long December (DGC/Geffen) 1275 856 256 59 84/13 | NO DOUBT Don't Speak (Trauma/Interscope) +324
— — 4« @ GINAG Ooh Aah...Just A Littie Bit (Eternal/WB) 1262 679 430 344  90/30 | BETTER THAN EZRA Desperaitly Waning (SweliCitafs) +323
2 % » 3 REM.Bitersweet Me (Wamner Bros.) 1250 1596 1582 1536  71/0 | ENVOGUEDon'tLetGo (Love) (EastiWestEEG)  +315
0 1 » @ CRANBERRIES When You're Gone (/sland) 1161 991 870 585 6672
@ 3 % €D SUSANNA HOFFS All | Want (London/Island) 1149 1121 1020 841 TN HOTTEST
% s s R KELLY | Can't Sleep Baby (If 1) (Jive) 1036 1123 1075 1253  32/0
aonwoa w(;mnsns That Thing Y(;; Do! ,ngic) ) 937 1552 1948 2093 38O [, . 5£CURRENT$
@ 43 4 BODEANS Hurt By Love (Slash/Reprise 935 840 744 643 57/4 )
~ &« @ AZYETLast Night (LaFace/Arisa) 004 B0 689 557 SUZ | s MORISSETE vou Loam (MaverokReprise)
49 48 45 @ GINUWINE Pony (550 Music) 838 770 654 611 48/8 JEWEL Who Will Save Your Sout (Atiantic)
2 23 3 4 MADONNA You Must Love Me (Warner Bros.) 830 1414 1841 2014 52/0 EVERYTHING BUT THE GIRL Missing (Atlantic)
a7 @ s 4« SUBLIME What | Got (Gasoline Alley/MCA) 744 750 759 681 53/3 LA BOUCHE Sweet Dreams (RCA)
@  JOHN MELLENCAMP Just Another Day (Mercury) 740 512 92 —  52/5 | LABOUCHE Be My Lover (RCA)
— — = (@ DAVE MATTHEWS BAND Crash into Me (RCA) 723 667 624 530 5371 ffkﬁ'lﬂ":f&“."?J!ﬁEa?ﬂﬂ'}f Sun, The Rain (Giant)
@ DUNCAN SHEIK Barely Breathing (Atiantic) 721 629 565 454  43/8 nsensitive
s o w« w RODSTEWART If We Fall In Love Tonight (Wamer Bros) 704 790 806 756 56/ mﬁﬁmg":@gﬁ"gg a;eBF;@S?goffﬁgg’fEG)
# 3% 4« 4« WALLFLOWERS 6th Avenue Heartache (Interscope) 687 828 1000 1150 25/0
@  KEITH SWEAT Nobody (Elektra/EEG) 627 485 351 150 18/2 Breakers: Songs registering 2000 plays or more for the first tima, Bullets
awarded to songs gaining plays over the previous week. If two songs
This chart reflects airplay from November 25-December 1. Songs ranked by total piays. Highlighted songs indicate Breaker. ;wﬂmm,,:mp?"m '.’,’.L"“..,,;";.':"m”..,.'“;",.mr.
128 CHR/Pop reporters. 124 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. fo-week increases in total plays. Weightod chart appoars on RAF ONLINE.

Call now for 1997 budgeting. (303) 922-5600.

——tAAAAEadaekicantadiohistensLcom.
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POP/ALTERNATIVE TOP 20

'—TVIOTAL PLAYS — TOTAL

W TW ARTIST TITLE LABEL(S) LW STATIONS/ADDS

+ @ NO DOUBT Don’t Speak (Trauma/Interscope) 8750 8381  215/1
3 2 SHERYL CROW If It Makes You Happy (A&M) 5719 5729 167/0

3 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 5719 6371  141/0
5 4 BUSH Swallowed (Trauma/interscope) 3398 3455 9700
4 5 R.E.M. Bittersweet Me (Warner Bros.) 3269 3848 148/0
s & SUBLIME What | Got (Gasoline Alley/MCA) 3212 3435 13773
s @ RED HOT CHIL! PEPPERS Love Rollercoaster (Geffen) 3030 2738 172/10
7 @ CAKE The Distance (Capricorn/Mercury) 2822 2772 102/2
o o STONE TEMPLE PILOTS Lady Picture Show (Atfantic) 2526 2586  98/0
17 ) GARBAGE #1 Crush (Capitol) 2459 2017  95/8
11 ) LOCAL H Bound For The Floor (/sland) 2453 2341 92/
13 @ 311 All Mixed Up (Capricorn/Mercury) 2412 2288 11973
1 (©) SOUNDGARDEN Blow Up The Outside World (A&M) 2371 2272  88/1
10 14 DISHWALLA Counting Blue Cars (A&M) 2143 2396  93A1
— (B BETTER THAN EZRA Desperately Wanting (Swel/Elektra/EEG) 2104 1537 132/15
15 16 KULA SHAKER Tattva (Columbia) 2042 2050 92/0
— (D COUNTING CROWS A Long December (DGC/Geffen) 2019 1145 151/41
2 O JEWEL You Were Meant For Me (Atlantic) 1963 1662  95/6
18 19 PRESIDENTS OF THE UNITED... Mach 5 (Columbia) 1958 1976  93/0
— @ CARDIGANS Lovefool (Mercury) 1922 1421 123/25

This chart reflects airplay from November 25-December 1. Songs ranked by total plays. 128
CHR/Pop reporters and 98 Altemative reporters combine from the custom chart function on
R&R ONLINE. Altemative titles are manually extrapolated. For complete reporter lists refer to
Pop and Altemative sections. © 1996, R&R inc.

IN DAVE KEN DENCE DAY — KZZU/Spokane, WA morning duo Dave Sposito and Ken
Hopkins have great success with their end-of-the-year CD, “DK2 In Dave Ken Dence Day,” a
collection of song parodies and comedy bits.

VOLUME ONE

c.n_od‘ooc.n.ooo...éooo_o..ooooo

PRO-FM’S BEST BUTTS — WPRO (Pro-FM)/Providence morning man Mike Butts has com-
piled this “Best OF charity CD with proceeds going to the Providence Animal Rescue League
and the Mike Butts Children’s Hospital Foundation.

WHITNEY HOUSTON | Believe In You And Me (Arista)
Total Plays: 623, Total Stations: 70, Adds: 15

CHALK FARM Lie On Lie (Columbia)
Total Plays: 294, Total Stations: 26, Adds: 2

TONY TONI TONE Let's Get Down (Mercury)
Total Plays: 531, Total Stations: 40, Adds: 1

FINE YOUNG CANNIBALS The Flame (MCA)
Total Plays: 277, Total Stations: 23, Adds: 0

CRUSH Jellyhead (Robbins)
Total Plays: 516, Total Stations: 18, Adds: 0

MINT CONDITION What Kind Of Man Would | Be (Perspectie/A&M)
Total Plays: 220, Total Stations: 22, Adds: 2

SWV It's Al About U (RCA)
Total Plays: 458, Total Stations: 34, Adds: 0

JOCELYN ENRIQUEZ Do You Miss Me (Classified)
Total Plays: 209, Total Stations: 6, Adds: 0

311 Alt Mixed Up (Capricom/Mercury)
Total Plays: 441, Total Stations: 31, Adds: 3

ELEANOR MCEVOY Precious Little (Columbia)
Total Plays: 195, Total Stations: 16, Adds: 1

FIONA APPLE Shadowboxer (Work)
Total Plays: 423, Total Stations: 32, Adds: 0

METALLICA Hero Of The Day (Flektra/EEG)
Total Plays: 170, Total Stations: 14, Adds: 0

BETTER THAN EZRA Desperately Wanting (SwebElekdraFEG)
Total Plays: 417, Total Stations: 51, Adds: 11

OUTHERE BROTHERS Boom Boom Boom (Aureus)
Total Plays: 170, Total Stations: 7, Adds: 0

GARBAGE Mik (Aimo Sounds/Geffen)
Total Plays: 395, Total Stations: 32, Adds: 0

STONE TEMPLE PILOTS Lady Picture Show (Atiantic)
Total Plays: 169, Total Stations: 8, Adds: 0

GLORIA ESTEFAN 'm Not Giving You Up (Epic)
Total Plays: 378, Total Stations: 29, Adds: 1

ROCKELL | Fell In Love (Robbins)
Total Plays: 161, Total Stations: 7, Adds: 1

L.L. COOL J Loungin (Def JamyRALMercury)
Total Plays: 340, Tota! Stations: 14, Adds: 0

CAKE The Distance (Capricom/Mercury)
Total Plays: 151, Total Stations: 13, Adds: 2

Songs ranked hy total plays

Apps Decemeer 10

Boyz Il Men “You're Not Alone” {Motown)
Intrigue “Hard To Say I'm Sorry” (Universal)
Jars Of Clay - © . “Littte Drummer Boy” (Jive) -
Pearl Jam “"Off He Goes” (Epic)

Keith Sweat “Nobody” (Elektra/EEG)

TWO MUCH EBERTZ — KDWB/Minneapolis moming Producer/sidekick Pat Ebertz (I) and
his twin brother, Mike (r), doubled up on actor Phil Hartman at the station’s “Jingle All The Way”
movie premiere.

vy americanradiohistorv com T i
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RED HOT CHILI... “Love”

PR @ R RN AR R SRR R BN
Stations and their adds listed alphabetically by market
WFLY/Albany, NY WKSE/Buftalo, NY WKMX/Dothan, AL WFBC/Greenville, SC KIIS/Los Angeles, CA WEZB/New Orleans, LA | WERZ/Partsmouth, NH KRUF/Shreveport, LA KHTT/Tulsa, 8K
PO: Michael Morgan PO: Sue 0'Neil PO: Phit Thomas PD: Rob Wagman PD: John Cook PD: Joe Larson OM/PD: Jack D'Brien PO/MD: Gary Robinson OM: Sean Phillips
MD: Ron Williams APD/MO: Dave Universal WD: Tim Godwin MD: Hawk Harrison APD/MD: Tracy Austin APD/MD: Joey 5. MD: Liz Jordan 2 ROCKELL"Fell PO/MD: Carty Rush
QUAD CITY DJ'S “Space” GINUWINE “Pory” JOHN MELLENCAMP “Day” BETTERTHAN EZRA “Wartig” | 18 CARDIGANS “Lovetool” GINAG “Ooh™ LUSCIOUS JACKSON “Naked" 2 BABYFACE "Close” LE CLICK “Tonght"
BABYFACE "Close” BETTER THAN EZRA “Wanting” AZYET “Last RKELLY “Ry" BETTER THAN EZRA "Wanfing” SYD STRAW "People” BLACKSTREETDiggity”
COUNTING CROWS “December”™ BABYFACE “Close” CARDIGANS "L ovefoal” WHITNEY HOUSTON "Believe” GINA G “Ooh”
COUNTING CROWS “December”
WRQK/Canton, OH WNDU/South Bend, IN
PO/MD: Rick Michaels WHTZNew York, NY PO/MO: Bill Mitchell WWKZ/Tupeln, MS
WAEB/Allentown, PA APD: Todd Downerd WLVY/Elmira, NY WDJX/Louisville, KY PO: Tom Poleman WSPK/Poughkeepsie, NY GINA G “Ooh” PO/MD: Rick Stevess
PD: Brian Check SHAWN COLVIN “House™ PD: Mike Strobet WNNKMarrishurg, PA PD; C.C. Matthews MD: Cubby Bryant PD: Stew Schaniz BABYFACE “Clcse”
MD: Chuck McGes NIL LARA "How™ APO/MO: Brian Stol PO: John 0'Dea APO/MO: Karen Rite 16 OONNA LEWIS “Without” MO: Scotty Mac GINAG "0ot”
1 RED HOT CHILL.. “Love™ LUSCIOUS JACKSON “Naked” MD: Scott Shaw DUNCAN SHEIK “Barely” 12 BLACKOUT ALLSTARS *Like™ 7 LEAH ANDREONE "Alright” THEY MIGHT BEGIANTS "S-£-X-X-Y"
WHITNEY HOUSTON “Believe” SYD STRAW *Peopk” BLACKSTREET “Diggity” GINAG “Ooh” & SUSANNA HOFFS "Want” QUAD CITY DJ'S “Space™ KHTQ/Spokane, WA
HOOTIE & BLOWFISH “Blind” BABYFACE "Close” REO HOT CHILI.. "Love™ BABYFACE “Close” BETTER THAN EZRA “Wanting” PD: Scott Shannon
WSSX/Charleston, SC GINAG “Ooh” GINUWINE “Pony” WD: Tripp Rodgers
PO/MO: Catvin Hicks 42 AMBER “Night" KISX/Tyler, TX
BABYFACE “Close” WNVZMNorfolk, VA 19 LABOUCHE “Fafin™ PD: Michael Storm
KQiZ/Amarillo, TX RLKELLY “Fiy" WKSSMHartford, CT PD: Don London WPRO/Providence, RI BABYFACE “Close” MD: Mick Fuigham
PO/MD: Ted Kelly WJET/Erie, PA PD: Jay Beau Jones WZEE/Madison, W MD: Jay West PD: Chris Shebel CAKE “Distance” DONNA LEWIS. Without”
INTRIGUE “Sorry” Interim PD:J.J. Foxx WD: Christine Fox PO: John Harrison BABYFACE “Close” MD: Tony Mascaro GINAG Do
THEY MIGHT BE GIANTS “S EXX-Y" GINUWINE “Pory” 5 BLACKSTREET*Diggity” APD/MO: Dana Lundon TONY TONI TONE “Lets” COUNTING CROWS “December” NIL LARA"How"
GINUWINE “Pony” WVSR/Charleston, WV JOHN MELLENCAMP “Day” DAVE MATTHEWS BAND “Crash” No Adds AMBER "Golour” THEY MIGHT BE GIANTS “S-£-X XY™
COUNTING CROWS “December” | PD: Bifl Shahan BETTER THAN EZRA “Wanting” CHALK FARM “Lie” WSKS/Utica, NY
APD: Mike Edwards DONNA LEWIS “Without” PD: Bill Gatcher
20 GINAG "Ooh” WHTS/Quad Cities, IL-IA MD: Diane Chase
CARDIGANS "Lovetool” KBFM/McAllen, TX WKPK/NW, Michigan OM: Tony Waitekus KZZU/Spokane, WA 14 CARDIGANS “Lovefool™
KGOT/Anchorage, AK MINT CONDITION "Man”™ KDUK/Eugene, OR PD: Billy Santiago PO: Rob Weaver MD: Brian Scolt PD: Ken Hopkins 14 COUNTING CRAWS “Decsmber”
OM: Mark Murphy AZ YET “tast” PD: Barry McGuire KRBEMHouston, TX MO: Jett Dewitt MO: Jason Young No Adds APD: Casay Chistopher 8 WHITNEY HDUSTON “Believe”
PD: Paul Waker MO: Mat Jarmes PO: John Peske “AFKAP" “Betcha” DONNA LEWIS “Without” 27 WHITNEY HOUSTON “Believe™ 5 BLACKSTREET"Diggy”
MD: Raxy Lennox COUNTING CROWS “Decernber” | APD: Scotty Sparks QUAD CITY DJ'S "Space” CRANBERRIES “Gone™
13 GINAG "Ooh WHITNEY HOUSTON “Believe™ WMD: Jay Michaels BABYFACE “Close” CARDIGANS "Lovefool”
wHITNEY HousTon “Belie” | WNKS/Charlotte, NC GINAG “Ooh” 12 GARBAGE "Crush™ SUBLIME “Wrat" WDCG/Raleigh, NC
PO: Brian Bridgman TON: BRAXTON “Heart” DM: Brizn Bums WDBR/Springfield, IL KWTX/Waco TX
MD: Marcle Crescente PD: Kip Taylor OM: BHI Klaproth PO: Flash Phillips
7 OONNALEWIS "Without” KCHI Odisssa-Midiand, TX | 14 carsace “Crusn MO: Rik Blade CARDIGANS “Lisvefool™
WSTR/Atlanta, GA WSTO/Evansville, IN WAOAMelbourne, FL Acting PD: Leo Caro CARDIGANS “Lovefoo™ GINAG “Oot” WHITNEY HOLSTON “Beleve”
PD: Kevin Peterson PD: Barry Witharspoon WZYPMuntsville, AL PD: Scot Chase MONTELL JORDAN “Falling™ RED HOT CHILL.. “Love”
MO: J.R. Ammons 16 TRACY CHAPMAN “Reason” PD: Marc Summers WD:J.T. Daniels QUAD CITY 0J'S “Space” JEWEL "You"
BABYFACE “Close” WZST/Chattanooga, TN 4 FUGEES "Softy” BABYFACE "Close” BODEANS “Hurt" BABYFACE “Close™
GREASE MEGAMIX “Grease™ PD: Robin Daniels GINAG “Ool™ SUBLIME "What" EN VOGUE “Dont” WRFY/Reading, PA WWZZ/ Washington, DC
APD/MD: Mike Gibson CARDIGANS “Lovetool” PO; Al Burke PO: Date D'Brian
2 LUSCIOUS JACKSON “Naked" DON HENLEY "Hands™ MD: Mike Browne KHTO/Springfield, MO APD/MD: Ron Ross
1 DUNCAN SHEIK “Barely” KJY0/Oklahoma City, 0K ELEANOR MCEVOY "Precious” PD: Dave Alexander “AFKAP" “Betcha”
WAYV/Atlantic City, NJ NIL LARA “How" WZPL/ndianapolis, IN | WHYI/Miami, FL PD: Mike McCoy KINKS "Bone” MD: Ray Michaels BLACKSTREEY Diggity”
PD: Tommy Frank GINAG “Doh" PD: Yom Gjerdrum PD: Rob Raberts MD: Jimey Barreda REQ HOT CHILL. “Love™ GINUWINE "Pory”
MO: Paul Kelly BABYFACE “Close” KMCK/Fayetteville, AR MD: Dave Decker MD: Al Chio WHITNEY HOUSTON “Believe” RUPAUL “Srapshot”
JEWEL “You© PO Bo Shannon WHITNEY HOUSTON “Befievs” QUAD CITY D' "Space” BABYFACE “Close” KYM MAZELLE "Young"
MD: Mike Chass COUNTING CROWS “December” 311 "Mixed” WRVQ/Richmond, VA
LUSCIOULS JACKSON “Naked” GINAG 0ot PD: Lisa McKay KKRD/Wichita, KS
WKRQ/Cincinnati, OH BABYFACE “Close” APO/MD: Billy Surt PD: Jack Oliver
WZNY/Augusta, GA PO: Jimmy Stea! KDWB/Minneapolis, MN BONE THUGS-N-HaRMONY ‘Days” | WNTQ/Syracuse, NY MD: Craig Hubbar
PO: Bruce Stevens APD: Race Taylor PO: Dan Kietey KQKQ/Omaha, NE PD: Tom Mitchell No Adds
CARDIGANS “Lovefool” MO: Brian Douglas WAPE/Jacksonville, FL APD/MD: Rob Morris PO: Mike J. Steele MO: Jimany Disen
BABYFACE “Close” COUNTING CROWS “December | WWCK/Flint, MI PD: Cat Thomas NoAdds MD: Jimi Jamm CARDIGANS “Lovefool”
GINAG “Ooh” GINAG *Ooh” PO/MO: Scott Seipel APD/MO: Tony Mann BABYFACE “Close” WXLK/Roanoke, VA
BABYFACE “Close” BABYFACE "Close” CARDIGANS "Lovefool” PD/MD: Gary Blake WBHT/Wilkes-Barre, PA
GARBAGE "Crush™ CARDIGANS "Lovetoot” BABYFACE “Close” PO: Kid Kelly
GINAG "Ooh” WABB/Mobile, AL AMBER “Night" WFLZ/Tampa, FL APD/MD: Danny Oean
KHFI/Austin, TX WZJM/Cleveland, OH PD: Wayne Coy PO: B.J. Harmis TONI BRAXTO'S "Heart”
PO: John Roberts Interim PD/APD: Dave Eubanks MD: Datrin Stone W)O(L/Orlando, FL MOD: Jatt Kapugi CAKE “Distanc: ™
MO: Femando Ventura WD: Action Jackson WGLU/Johnstown, PA RLKELLY "Ry" DM: Adam Cook 35 TONI BRAXTON “Heart” BODEANS "Huit”
No Adds WHITNEY HousTOn “Betieve” | WWMX/Florence, SC PD: Rich Adams GINAG “oh” APD/MO: Pete DeGraatl WPXY/Rochester, NY 20 AMBER “Colour” NEW EDITION ‘St
GLORIA ESTEFAN “Giving” DM: Ksith Mitchel WD: Mitch Edwards NO MERCY “Klss” 19 K5 "Passion” DM: Clarke Ingram 15 KEITH SWEAT “Nobody™
GINUWINE “Pony” WD: Jack Kahan TONI BRAXTON *Heart” GINUWINE "Pony™ APOMD: J.J. Rice
GARBAGE "Crush” OONNA LEWIS "Without" GINAG “Oo™
WLSS/Baton Rouge, LA LUSCIOUS JACKSON "Naked” WKRZ/Wilkes-Barre, PA
OM/PD; Chack Geiger LEAH ANDREONE “Alright” WVAQ/Morgantown, WV WMGI/Terre Haute, IN PO: Tony Banks
APD/MD: Spencer Kane KKMG/Colorado Springs, CO TONI BRAXTON “Heart” WKFR/Xalamazoo, M| PO/MD: Jon Anderson PD: Beau Richards APD/MD; Jorry Pasiden
16 JEWEL ~You" PD: Scooter B. Stevens BABYFACE “Close” PO/MD: Dave Michasts WHITNEY HOUSTON “Believe” KPSI/Palm Springs, CA |WTCF/Saginaw, MI MD: Rick 0'Brien CARDIGANS “Lavetool”
15 311 "Mied™ Music Coord.: Tim McKenna WHITNEY HOUSTON “Believs” BETTER THAN EZRA “Wartting” PO: Mike Keane PD: Mark McGll 25 INTRIGUE “Sony” DUNCAN SHERX "Barely”
2 CARDIGANS "Lovetool” 24 LABOUCHE Fallin™ BABYFACE “Close” GINAG “Ooh MD: Bobby Sato APO/MD: Jull Jay 20 QUADCITY DJ'S “Space” GINAG “Oo"
7 ROD STEWART “Fai” CARDIGANS “Lovetoor™ No Adds RED HOT CHILL.. “Love” 2 BABYFACE “Close”
WXKB/Ft. Myers, FL COUNTING CROWS “Decamber” KRISTINE W, “Living™
PD: Chris Cue
KQXY/Beaumont, TX MD: Randy Sherwyn KMXV/Kansas City, MO
PD: Dale Baird WNOK/Columbia, SC JEWEL You© PD: Jon Zeflner WWXM/Myrtle Beach, SC | WKZW/Peoria, IL WSTW/Wilmington, DE
MD: Jammer PD: Jonathan Rush GINAG “Ooh” 16 GINAG“Coh PO: Nk Nite PD:B.J. Stone WVKS/Toledo, OH PD: Mike Somers
9 AMBER “Colour™ MD: T.J. McKay 12 RED HOT CHILL. “Love” MD: Wally B, MD: Jack Shell WKBQ/St. Louis, MO PD: Mike Wheeler MD: Mike Rossi
8 GHOST TOWN DJ'S “Bog” 11 AED HOT CHILL. "Love" 8 311 "Mixed” 5 SYDSTRAW "People™ PD: Michae St. John MD: Bill Michasls DONNA LEWIS Without"
COUNTING CROWS "Decamber BABYFACE “Close” BETTER THAN EZRA "Wanting™ 5 OUNCAN SHEIK"Barely™ Inderim MD: Michaol Matiem WESTERN FLYER"M-E" CAROIGANS "tovefool”
BABYFACE "Close” BETTER THAN EZRA 'Warnting® | KISR/F1. Smith, AR BABYFACE "Close” 3 LUSCIOUS JACKSON "Naked” 5 SUBLIME ‘What"
CARDIGANS "Lovefool” PO/MO: Frod Baker WWST/Knoxville, TN 2 BABYFAGE “Close” JOHN MELLENCAMP “Day”
QUAD CITY DJ'S “Space™ BABYFACE “Close” PD: Rich Balley A. KELLY “Fly” wpsnmm N
JEWEL “You™ MD: Andi Jackson BETTER THAN EZRA "Warting” on, A
WNCI/Columbus, OH STREISAND & ADAMS Finaly” | WRVW/Nashwville, TN " PO: Dave MeKay KFFM/Yakima, WA
PD: Jobhn Disnick BOOEANS “Hurt” PD: Chartie Quinn WI0Q/Philadelphia, PA APD/MD: Mike Kapian PO: Michasl Jack ity
WXYK/Biloxi, MS APD/MD: Neal Sharpe GINAG “Ooh” APD: Tom Peace PD: Glenn Kalina 12 ALANIS MORISSETTE “Right" Mo Adams
PD: Patty Steele “AFKAP™ “Betcha” WMEE/Rt. Wayne, IN MD: Scooter MD: Dee Dee McGuire 12 BETTER THAN EZRA “Wanting” & Eu T o
MD: Ken Clark DONNA LEWIS “Without” DM: Jeft Davis DUNCAN SHEIK “Barely” 1D PROYECTO UNO “Pumpin™ KKLQ/San Diego, CA 9 TONI BRAXTON "Heart” LRRHITNEVHOUSIDN BEeve
DUNGAN SHEIK “Barely” MD: Captain Chris Didier BABYFACE “Close™ QUAD CITY DJ'S "Space” PD: Greg Stevens CHALKFARM “Lie"
BLACKSTREET “Diggity” 15 BABYFACE “Close” KSMB/Lafayette, LA CRANBERRIES “Gone” APDMD: Rey Kalusa
BABYFACE “Close™ 14 OON HENLEY “Hands™ PD: Bobby Novosad 17 ENVOGUE “Dont”
KHKS/Dallas, TX MD: Bubba Bovdreaux 8 GHOSTTOWN DJ'S “Boo”
PD: Ed Lambert 7 LINASANTIAGO “Feels” 8 GINAG Ooh” ° KRQQ/Tucson, AZ WYCR/York, PA
MD: John Reynolds GINAG “Ooh" WKCI/New Haven, CT WPLY/Philadelphia, PA JOHN MELLENCAMP “Day” PD: Tim Richards OM: Rick MeCausin
WMRV/Binghamion, NY TONI BRAXTON “Heart WYKS/Gainesville, FL LUSCIOUS JACKSON “Nake” | PD: Tony Bristol PD: Chuck Tisa WD: Valarie Knight PO: Davy Crockett
PO: Bill Sheridan BLACKOUT ALLSTARS “Like” PO/MD: Jori Banta HOOTIE & BLOWRISH “Biind” APD/MD: Jott McCartney MO: Doug Kubinski 8 GINUWINE “Pory” 11 DONNA LEWIS “Without”
MO: Rick Kelly BABYFACE “Close” LEAH ANDREONE “Aright” COUNTING CROWS “December” SMASHING PUMPKING “Thirty" NEW EDITION “Stl" GINAG "Oon
QUAD CITY DJ'S “Space” GINAG “Ooh” GARBAGE “Crush” BABYFACE “Close” B
LEAH ANDREONE “Arght SPONGE My’ KSLY/San Luis Obispo, CA BETTER THAN EZRA “Wartng
BABYFACE ‘Close" WGTZ/Dayton, OH OWPD:Dave Corigiophr
PD: Mary Franco WLAN/Lanmsier, PA WQGN/New London, CT HB'M;MBIM
MD: Dani Steele WSNX/Grand Rapids, Ml | Po: JordanWaish DM/PD: Franco 1 BLODDHOUND GANG “Fire I —
DUNGAN SHEIK "Barely™ inlerim PD: Kelth Curry APD/AMD: Vince D'Ambrosio BABYFACE “Close” o I T
GINAG "Oon” WHITNEY HOUSTON “Believe™ GREASE MEGAMIX “Grease” LUSCIOUS JACKSON “Naked" WBZZ/Pittsburgh, PA
KZMG/Boise, ID KEITH SWEAT “Nobody” JOHN MELLENCAMP “Day” PD: mm o L et
PD: Mike Kasper QUAD CITY DJ'S "Space” M- Joha Cline 128 Current Reporters
MO: CartBallance . MINT CONDITION “Man™ 24 JANN ARDEN “Insensifv” 124 Current Playlists
BODEANS “Hurt WHZZ\Lansing, MI CARDIGANS “Loveloal KHTY/Santa Barbara, CA
WIXX/Green Bay, Wi PD: Chris Kerr PD: Damion Young Reported Frozen Playlist (2):
KHHT/Denver, CO e — e MO: Samantha Matiem KZILubbock, TX
PD: Dan Bowen MD: David Bums DUNCAN SHEIK “Barely” KHOM/New Orleans, LA )
. No Adds BABYFACE “Close” PO: Bill Thorman 18 PEARL Ja 0 WHOT/Youngstown, OH
APD: Steve Douglas 18 SOUNDGARDEN "Blow”
WXKS/Boston, MA MD: Lee Cagle WHITNEY HOUSTON “Believs™ MD: Jamemer, 13 GARBAGE “Crush” }
PD: Joh vey 21 COUNTING CROWs “December | WRHT/Greenville, NC 14 K5"Passion” KKRZ/Portland, OR DS Did Not Report, Playlist Frozen (2):
MO: David Corey BABYFACE “Close" PO:4.T. Bosch KFRX/Lincoln, NE 5 QUAD CITY DJ'S “Space™ PD: Ken Benson 13 DISHWALLA"Cars” WZOK/Rockford, IL
24 LABOUCHE “Sweet” BLACKSTREET "Diigty” APOMO: Gina Gray PO: Sonny Valentine LEAH ANORECNE “Alnght” APDMD: Rick Thomas COUNTING CROWS “December” WIFC/Wausau, Wi
GINAG "Ooh” NILLARA "How™ BABYFACE “Close” 8 STREISAND & ADAMS “Finaly” LOUVETTE “Think” BABYFACE “Close” WALLFLOWERS “Headight
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WHTZ/New York KliS/Los Angeles WI00/Phliadelphia WPLY/Phlladelphia 06 KISSFM KHKS/Dallas
(212) 239-2300 (818) 845-1027 (610) 667-8100 (610) 565-6900 1061 (214) 891-3400
Poleman/Bryant 102.7 | [Cook/austin Kalina/McGuire Tisa/Kubinski Lambert/Reynoids
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
W oW W IW 2W LW IW 2W W W W LW TW IW 2W 1w
56 64 64 68 NODOUBT/Don't Speak 70 72 72 73 MERRIL BAINBRIDGEMouth 65 47 62 65 JOCELYN ENRIQUEZ/Do You Miss Me 46 47 47 47 NODOUBT/Don’t Speak 65 71 79 79 KEITH SWEAT/Twisted
65 64 61 65 MERRIL BAINBRIDGEMouth §3 71 71 73 TONI BRAXTON/You're Makin' Me... 52 66 65 62 OUTHERE BROTHERS/Boom Boom Boom 46 47 47 46 SHERYL CROW/IF It Makes You. 42 41 7B 74 NO DOUBT/Don't Speak
64 59 66 865 SHERYL CROWAS It Makes You... 75 74 74 73 NOMERCYMWhere Do You Go 17 26 60 62 NODOUBT/Don't Speak 44 44 44 43 BLUES TRAVELER/But Anyway 66 66 72 70 CELINE DION/It's All Coming..
12 20 34 63 TONI BRAXTON/Un-break My Heart 43 42 42 72 KEITH SWEAT/Twisted 42 59 58 59 QUAD CITY DJS'S/C'mon 'N Ride It... 25 28 28 43 SARAH MCLACHLAN/Possession 47 48 54 §2 MERRIL BAINSBRIDGEMouth
- 61 60 62 SARAH MCLACHLAN/Possession 65 44 44 70 GHOST TOWN DJ'SMy oo 42 38 42 58 TONI BRAXTON/Un-break My Heart 45 42 42 40 ALANIS MORISSETTE/Head Over Feet 73 76 69 58 DONNALEWIS/ Love You Atways ..
25 17 54 61 NODOUBT/Spiderwebs 43 49 49 48  NO DOUBT/Don't Speak 22 38 46 56 ENVOGUEDon't Let Go (Love) 30 30 30 37 WALLFLOWERS/6th Avenue Heartache 57 56 54 54 NOMERCYMhere Do You Go
27 22 26 34 SEAL/Fly Like An Eagle 45 42 42 47 AMSER/This Is Your Night 45 28 37 54 GINA G/Ooh Aah...Just... 31 30 30 31 BARENAKED LADIES/The 01 Apartment 65 44 56 53 QUAD CITY DJ'S/C'mon "N Ride It.
44 56 38 34 ALANIS MORISSETTE/ead Over Feet 70 71 71 A7 CELINE DIONAtS Alt Coming... 40 45 51 51 GHOST TOWN DJ'SMy 8oo 1119 19 31 311/Al Mixed Up 57 54 55 53 CRUSH/ellyhead
21 13 19 32 DISHWALLA/Gounting Biue Cars 44 45 45 46 CRUSHUellyhead 39 55 45 50 AMBER/This Is Your Night - - - 30 COUNTING CROWS/A Long December 72 73 71 51 ALANIS MORISSETTE/ead Over Feet
20 19 28 31 JOHN MELLENCAMP/Key West... 43 44 44 44 DONNA LEWISA Love You Always... 21 24 23 45 R.KELLY/ Believe | Can Ry 33 32 32 30 SUBLIMEMWhat!Got 4B 52 50 51 TONY RICH PROJECT/Nobody Knows
16 25 29 29 ENVOGUEDon't Let Go (Love} 15 41 41 44 GREASE MEGAMIN/Grease Megamix 55 43 36 43 KEITH SWEAT/Twisted 29 27 27 30 LEAH ANDREONEAts Alright, It's.. 5B 58 54 51 AMBER/This Is Your Night
17 20 30 29 GHOST TOWN DJ'S/My Boo 44 43 43 43 QUAD CITY DJ'S/C'mon ‘N Ride It... 48 29 30 42 R.KELLY/I Can't Sleep... - - - 30 DUNCAN SHEIK/Barely Breathing 49 52 53 50 COLOR ME BADD/The Earth...
24 21 25 28 WALLFLOWERS/Gth Avenue Heartache 42 32 32 41 ENVOGUEDon't Let Go (Love) 13 21 37 38 DENINE W/COLLAGEA.ove Of A Litetime 30 32 32 29 GEGGY TAHMWhoever You Are - - 39 42 GREASE MEGAMIX/Grease Megamix
35 29 35 28 AMBER/This Is Your Night 28 24 24 39 TONI BRAXTON/Un-break My Heart - 24 26 37 NEW EDITION/I'm Still in Love. 34 28 28 29 REPUBLICA/Ready To Go 18 13 32 40 ALANIS MORISSETTE/You Leam
- 16 21 27 CRUSH/ellyhead 72 72 72 38 ALANIS MORISSETTE/Head Over Feet 37 46 48 36 TONIBRAXTON/You're Makin' Me... 29 29 29 28 COUNTING CROWS/Angels 1. 42 39 40 37 MARIAH CAREY/Undemeath The Stars
27 25 29 27 OCTALK/Just Between You... 21 26 26 31 EVERYTHING BUT..Missing 59 60 39 31 ALANIS MORISSETTEHead Over Feet 24 31 31 26 LEMONHEADS/H  Could Talk... - 28 28 35 TONIBRAXTON/You're Makin' Me...
58 31 38 27 NOMERCYMWhere Do You Go - - - 29 GINAG/Ooh Aah. Just.. 13 28 22 29 ROCKELLA Fell In Love 29 27 27 25 REFRESHMENTS/Banditos 38 30 21 29 GHOST TOWN DJ'SMy Boo
24 25 23 26 LABOUCHEMallin' In Love 18 15 15 26 SEAL/XKiss From A Rose 26 24 27 26 EVERYTHING BUT../Missing 30 3t 31 24 PATTI ROTHBERG/Inside - 25 36 26 ENVOGUE/Don't Let Go (Love)
27 31 29 26 ORIGINAL/ Luv U Baby 22 22 22 26 REAL MCCOY/Another Night - - 13 25 “AFKAP"/Betcha By Golly Wow! 20 19 19 23 BUSH/Swallowed 17 20 20 24 2 UNLIMITED/Get Ready For This
34 60 20 23 CELINE DIONAtS Al Coming.. 24 24 24 25 BILLIE RAY MARTIN/Your Loving Arms 57 46 35 24 DONNA LEWISA Love You Always... 23 25 25 22 JEWEL/YouWere Meant... 24 20 21 24 PLANET SOUL/Set U Free
26 14 13 22 JANN ARDEN/nsensitive 12 17 17 24 LL. COOL JLoungin - - - 24 CRUSH/eilyhead 26 13 13 20 NO DOUBT/Spiderwebs 24 25 22 23 [ABOUCHE/Be My Lover
9 12 13 21 JEWEL/You Were Meant... 12 13 13 23  BLACKSTREETMNo Diggity - - - 23 DONNALEWISWithout Love 8 12 12 20 DAVE MATTHEWS BAND/Crash Into Me 22 22 18 22 NEW EDITION/I'm Still In Love...
25 26 31 21 MADONNA/You Must Love Me - 23 23 22 MARIAH CAREY/Atways Be My Baby 23 24 24 23 LIVIN' JOY/Dreamer 18 19 19 19 STONE TEMPLE PILOTS/Lady Picture Show 21 20 20 22 MONTELL JORDAN/This Is How We Do It
20 13 16 21 ALANIS MORISSETTEAronic 17 15 15 21 ALANIS MORISSETTE/You Leam 12 16 12 22 BONE THUGS-N-HARMONY/Days Of Our Livez 7 8 8 19 CRANBERRIESWhen You're Gone - - 26 21 "AFKAP"/Betcha By Golly Wow!
- - 14 19 COUNTING CROWS/A Long December 12 17 17 19 LA BOUCHE/Be My Lover 22 22 22 22 (ABOUCHE/Sweet Dreams 20 22 22 19 GINBLOSSOMS/As Long As Ht... 21 17 16 19 SNAP/Rhythm Is A Dancer
- - 13 18 BLACKSTREET/No Diggity 22 - - 18 NODOUBT/Spiderwebs - - 13 22 AMBER/Colour Of Love 23 17 17 17 PHISH/Free 23 23 20 19 EVERYTHING BUT. Missing
- 14 16 18 R KELLYA Believe | Can Fly - - - 18 CARDIGANS/Lovefoo! 60 28 23 21 2 UNLIMITED/Do What's Good... 14 15 15 17 RED HOT CHILL./Love Rollercoaster 20 19 27 18 CELINE DION/Because You Loved Me
18 20 10 18 LIVIN JOY/Dreamer 16 22 22 16 LA BOUCHE/Sweet Dreams 26 27 25 21 LE CLICK/Tonight Is The Night 44 40 40 16 BUTTHOLE SURFERS/Pepper 20 18 19 18 REAL MCCOY/Run Away
- - - 16 DONNALEWISMithout Love - - - 16 DONNALEWISMithout Love 16 20 23 21 BLACKSTREETMNo Diggity 26 16 16 16 BETTER THAN EZRAKIng Of New Orieans 19 19 14 17 TLCWaterfalls
21 18 18 16 TRACY CHAPMAN/Smoke And Ashes 9 13 13 13 GINUWINEPony 21 24 23 20 M.TSAN Be Alright 32 36 36 16 BUSHMachinghead 30 18 13 16 LA BOUCHE/Sweet Oreams
- - 17 16 CRANBERRIES/Free To Decde 11 11 11 12 BONE THUGS-N-HARMONY/Days Ot Dur Livez 21 21 21 19 LA BOUCHE/Be My Lover 13 15 15 13 DONNA LEWIS/I Love You Always .. 16 16 15 16 BRANOY/Sittin’ Up In My
-4 10 15 STREISAND & ADAMSA Finally Found.. = - - 12 TONY RICH PROJECTMNobody Knows 19 19 19 18 DREAMWORLDMovin' Up 10 14 14 11 DISHWALLACharlie Brown's... 18 14 15 16 CORONA/The Rhythm Of
15 14 10 15 LEAH ANDREONE/It's Ainght. It's.. 26 25 25 11 DCTALK/Just Between You... - - 13 17 GINUWINEPony 7 9 9 9 BODEANSMurt By Love - 7 7 15 DDNNA LEWISWithout Love
-2 9 13 “AFKAP"/Betcha By Golly Wow! 7 9 9 8 NEWEDITIONA'm Still In Love. . 64 66 51 16 GREASE MEGAMIX/Grease Megamix 15 20 20 8 DAVE MATTHEWS BAND/So Much To Say 10 17 14 15 BLACKSTREET/No Diggrty
- - 16 13 LOVE SPIT LOVEMHow Soon Is Now? 1 8 8 8 STREISAND & ADAMSA Finally Found. 15 13 12 14 SEAUFly Like An Eagle - - - 8 REPUBLICADrop Dead Gorgeous 19 14 15 15 CRYSTAL WATERS/100% Pure Love
- - - 12 BLACKOUTALLSTARS/ Like it 3 6 6 4 RODSTEWARTAfWe Fallln... - - - 13 FUNKY GREEN DOGS/Fired Up - - - - SMASHING PUMPKINS/Thirty-Three 18 20 18 15 REAL MCCOY/Another Night
13 11 12 12 GIN BLOSSOMS/Foliow You Down - - - - R.KELLYA Believe | Can Fy - 15 15 12 C00LI0N 2,34 (Sumpin’...} - - - - GARBAGE/# Crush 1113 13 14 GINUWINEPony
10 13 15 12 JEWELMWho Will Save... - - - - WHITNEY HOUSTONA Believe I You... 14 30 12 11 L.L CDOL JLoungin - - - - SPONGEMave You Seen Mary 11 9 10 14 WILD ORCHID/At Night | Pray
11 - - 12 QASIS/Don't Look Back.. S - 10 PROYECTO UNO/Pumpin’ < - - 13 FUNFACTORY/Close To You
23 14 14 12 EVERYTHING BUT. Missing 95 2 9 MERRIL BAINBRIDGE/Mouth 13 15 12 10 3V/Anything
&
mll/w”hiﬂﬂﬂﬂ KRBEMouston WXKS/Baston WHYi/Miami W WSTR/Atlanta
{301) 899-1041 (713) 266-1000 617) 396-1430 (305) 620-9289 404) 261-2970
0'Brian/Ross KRE Peake/Michaels I(vey/Corey Roberts/Chio ATLANTA :Feter)sonlkmmons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW 3IW W W TW W W W TW IW W LW TW W 2W W TW
68 68 69 70 LA BOUCHE/Sweet Oreams 49 59 59 56 CELINE DION/Its All Coming.. 58 63 56 61 MERRIL BAINBRIDGEMouth 33 41 45 47 JOURNEYMWhen You Love... 31 36 48 57 NODOUBT/Don't Speak
69 69 69 69 REAL MCCOY/Another Night 56 58 56 55 NODOUBT/Don't Speak 33 50 60 58 SHERYL CROW/If It Makes You... 27 42 45 46 TON! BRAXTON/Un-break My Heart 54 55 55 56 DONNA LEWISA Love You Always
69 58 69 69 DONNA LEWIS/ Love You Always... 43 55 56 52 MERRIL BAINBRIDGEMouth 59 63 59 57 AMBER/This Is Your Night 43 45 43 46 CELINE DION/'s All Coming... 34 35 49 56 NIXONS/Sister
68 69 69 69 LABOUCHEBe My Lover 46 43 46 52 CRUSH/Jellyhead 55 59 59 57 ALANIS MORISSETTE/Head Over Feet 20 28 40 45 AZ YET/LastNight 56 56 56 55 ALANIS MORISSETTE/Head Over Feet
64 69 68 69 NOMERCYMWhere Do You Go 57 56 57 47 NOMERCY/MWhere Do You Go - 25 37 54 BLUES TRAVELER/But Anyway 45 44 47 44 GINAG/Ooh Aah..Just.. 55 56 55 46 DISHWALLA/Counting Blue Cars
69 69 68 69 ALANIS MORISSETTE/Head Over Feet 37 38 42 47 (A BOUCHE/Sweet Dreams 17 18 25 45 NODOUBT/Dan't Speak 45 46 28 38 ALANIS MORISSETTE/Head Over Feet 30 50 40 46 SHERYL CROWAf It Makes You
20 16 54 68 LE CLICK/Tonight Is The Night 54 42 43 46 NO DOUBT/Spiderwebs 61 60 56 42 CELINE DIONAI's All Coming... 2t 25 23 38 STREISAND & ADAMS/ Finally Found... 32 47 52 46 ERIC CLAPTON/Change The World
40 43 43 45 LIVIN JOY/Dreamer 39 37 38 39 LABOUCHE/Be My Lover 62 60 58 42 DONNA LEWIS/I Love You Always. - 19 41 32 NOODOUBT/Don't Speak 36 36 34 38 OC TALK/Just Between You
42 47 46 45 MERRIL BAINBRIDGEMouth 51 46 38 36 DONNA LEWIS/ Love You Always.. 12 19 16 40 BRYAN ADAMS/Lets Make A.. 9 16 20 27 GLORIA ESTEFAN/I'm Not Giving.. 49 30 34 37 JOHN MELLENCAMP/Key West
23 29 39 43 GHOST TOWN DJ'SMy Boo 18 27 33 33 RODBERT MILES/One And One 24 32 56 39 JOURNEY/When You Love.. 30 23 38 27 BRYAN ADAMS/Let's Make A... 35 34 34 35 SEAL/Fly Like An Eagle
45 42 42 43 TONI BRAXTON/You're Makin' Me... 28 32 30 32 AMBER/This Is Your Night 60 61 38 36 NOMERCY/Where Do You Go 28 27 29 26 BABYFAGE/Every Time .. 54 41 33 35 NOMERCYMWhere Do You Go
38 39 43 42 FUGEESMNo Woman, No Cry 20 34 27 28 ENVOGUE/Don't Let Go (Love) 34 37 36 35 WALLFLOWERS/6th Avenue Heantache - - - 26 NOMERCY/Prease Don't Go 32 31 32 35 JOURNEY/When You Love
38 40 39 41 CORONA/The Rhythm Of.. 32 36 33 27 SHERYL CROW/If ft Makes You... 42 25 20 28 JANN ARDEN/nsensitive 23 21 27 24 SHERYL CROW/ It Makes You... 33 33 32 34 EVERCLEAR/Santa Monica
30 34 33 37 NO DOUBT/Spiderwebs - 19 31 27 PLANET SOUL/Set U Free 25 23 - 24 LA BOUCHE/Sweet Dreams 46 31 25 24 AMBER/This Is Your Night 42 33 33 34 BLUES TRAVELER/But Anyway
- 26 3B 35 KEITH SWEAT/Twisted - - 9 26 GREASE MEGAMIX/Grease Megamix 25 23 35 24 CRANBERRIES/Free To Decide 23 21 19 23 QUADCITY DJ'S/C'mon ‘N Ride tt... 55 55 41 33 HOOTIE & BLOWFISH/ Go Biind
- 23 35 34 NODOUBT/Don't Speak 9 21 25 23 REDHOT CHILL. /Love Rollercoaster -9 12 23 TONI BRAXTON/Un-break My Heart 35 30 20 23 JOCELYN ENRIQUEZ/Do You Miss Me - 20 31 29 “AFKAP"/Betcha By Golly Wow!
- - 26 31 ENVOGUE/Don't Let Go (Love) 20 25 20 22 EVERYTHING BUT. /Missing 36 36 24 23 JOHN MELLENCAMP/Key West . 24 23 20 23 DONNA LEWISA Love You Always... 27 27 27 28 JEWEL/You Were Meant
20 25 22 31 R.KELLYACan't Sleep... - 27 26 19 MIGHTY DUB KATS/Magic Carpet Ride 43 31 37 22 JEWELWho Wil Save... 14 13 13 23 ROD STEWART/f We Fal In... - 19 26 28 BOOEANSHurt By Love
33 30 29 28 GINAG/Ooh Aah...Just... 8 10 20 19 SARAH MCLACHLAN/Possession 25 26 34 22 STREISAND & ADAMS/I Finally Found. . 24 23 21 22 DISHWALLA/Counting Blue Cars 30 25 27 27 ALANIS MORISSETTE/Right Through You
36 33 31 28 CELINE DION/t's Aft Coming... - - 20 18 COUNTING CROWS/A Long December 13 12 12 21 CRANBERRIESMWhen You're Gone 38 47 30 22 MERAIL BAINBRIDGEMouth 17 1B 19 24 WALLFLOWERS/Sth Avenue Heartache
69 69 50 27 QUAD CITY DJ'S/C'mon N Ride It . - - - 18 CRANBERRIES/Free To Decide 16 20 15 21 LE CLICK/Tonight Is The Night 20 19 21 21 ROBERT MILES/Children 19 19 16 23 ELTON JOHN/You Can Make. .
25 29 25 27 COLOR ME BADD/The Earth... 19 20 17 18 DISHWALLACounting Blue Cars 12 16 22 20 COUNTING CROWS/A Long December 15 20 22 20 DCTALK/Just Between You... 19 22 20 22 CRANBERRIES/Free To Decie
17 14 19 22 GABRIELLE/Dreams -5 19 17 DONNA LEWIS/Without Love 13 17 17 20 SUSANNA HOFFS/AIll Want 17 23 24 20 MINDS OF MEN/A Brand New Day - 18 16 20 AMBER/This Is Your Night
15 15 14 22 SMASHING PUMPKINS/1979 - 14 15 16 CAKE/The Distance 13 17 20 20 BOOEANSMurt By Love 14 20 19 20 GREASE MEGAMIX/Grease Megamix 17 17 18 19 TONI BRAXTON/Un-break My Heart
17 14 17 22 EVERYTHING BUT. /Missing 14 14 13 16 STONE TEMPLE PILOTS/nterstate Love Song 10 17 16 20 CARDIGANS/Lovefoot 14 16 17 20 ENVOGUE/Don't Let Go (Love) 16 14 15 17 REM/Bittersweet Me
17 21 20 21 SHERYL CROWAH It Makes You... 11 8 7 15 JOURNEYMhen You Love... 21 18 20 20 REM/Bittersweet Me - - - 18 REALMCCOY/Another Night 12 14 16 17 R KELLY Believe | Can Ry
< - - 20 TONIBRAXTON/Un-break My Heart 15 17 16 15 COLLECTIVE SOUL/The World | Know 18 22 19 19 ALANIS MORISSETTE/AI | Really Want 14 13 13 18 SMASHING PUMPKINS/1979 19 17 20 16 EN VOGUE/Don't Let Go (Love)
18 17 19 19 NEW EOITION/I'm Still In Love... 15 12 15 15 BLUES TRAVELER/Run-Around 10 16 15 18 JEWEL/You Were Meant... 44 48 31 18 NOMERCY/Where Do You Go 12 17 12 15 JANET JACKSONRunaway
19 20 21 19 BONE THUGS-N-HARMONY/Tha Crossroads 11 - 11 14 ALANIS MORISSETTENou Leam 30 38 37 18 DISHWALLA/Counting Blue Cars 25 22 18 18 ERIC CLAPTONChange The World 10 15 12 14 STREISAND & ADAMS/! Finally Found
42 42 24 19 FUN FACTORY/A Wanna B With U 15 - - 14 FUGEES/No Woman, No Cry 29 22 19 17 ALANIS MORISSETTE You Leam -9 16 17 ELEANOR MCEVOY/Precious Littie 13 14 13 14 EVERYTHING BUT.Missing
39 41 40 19 FUGEES/Kilhing Me Softly 17 19 19 14 ROBERT MILES/Children 12 12 16 17 ELEANOR MCEVOY/Precious Little - - 17 17 “AFKAP"/Betcha By Golly Wow! - - - 13 COUNTING CROWS/A Long December
- - - 19 AMBER/ThIs Is Your Night - 13 12 14 REAL MCCOY/Another Night 18 19 20 16 TRACY CHAPMAN/Give Me One Reason 13 13 - 17 EVERYTHING 8UT./Missing - 6 10 12 NEW EDITION/'m Stll In Love
- - - 18 FUNKY GREEN DOGS/Fired Up 20 21 16 13 SUSANNA HOFFS/AIl | Want 13 13 14 14 FUGEESNo Woman, No Cry - - 14 17 WHITNEY HOUSTONA Believe In You... 11 - 10 12 TONI BRAXTON/You're Makin’ Me
13 13 12 13 TONY RICH PROJECT/Nobody Knows 29 31 25 13 BUTTHOLE SURFERS/Pepper 6 9 14 13 DUNCAN SHEIK/Barely Breathing 17 14 15 16 TRACY CHAPMAN/Give Me One Reason 19 19 17 11 BRYAN ADAMS/Let's Make A
17 12 10 12 CDOLI0M.234 (Sumpin’..) - - 2 13 CRANBERRIESMWhen You're Gone - 6 7 13 DONNA LEWISWithout Love 6 16 15 15 REDHOT CHILI.. Love Rollercoaster 10 14 12 11 BRANDY/Sittin' Up In My
15 12 - 11 JEWELWho Will Save... 17 15 14 13 TLCWaterfalls 12 31 13 12 RODSTEWART/If We Fall In. 14 - 14 15 GINBLOSSOMS/Foliow You Down 10 - 1t 11 LABOUCHE/Sweet Oreams
15 15 14 10 NICKi FRENCH/Total Eclipse 01... 15 14 - 13 TRACY CHAPMAN/Give Me One Reason - - B 12 “AFKAP"/The Holy River - = 9 15 DONNA LEWISWithout Love 10 10 9 10 MADONNA/You Must Love Me
- - - - "AFKAP"/Beicha By Golly Wow! - - - 12 GARBAGE/M Crush - - 11 10 JOHN MELLENCAMP/Just Another Day 7 20 20 15 GHOST TOWN DJ'S/My Boo - - - 10 TLC/Diggin' On You
< - = - BLACKSTREETMNo Diggity - - 7 12 “AFKAP"/Betcha By Golty Wow! 10 9 12 8 DCTALKAust Between You. 12 19 18 15 NEWEDITIONYm Still n Love.. - - - 10 TONYRICH PROJECT/Like A Woman
- - - - GINUWINEPony 15 15 13 12 GREEN DAY/When | Come Around - 12 6 6 "AFKAP/Betcha By Golly Wow! 17 18 18 15 ALANIS MORISSETTE/ You Leam - 10 - 10 TLCMaterfalls
— ‘\ X
e KKLO/San Diego KDWB/Minneapolis 04 WKBQ/S1. Louls £ WBZZPittsburgh ﬂz WFLZ/Tampa
(619) 560-5464 (612) 340-9000 (314) 205-0104 S (412) 920-9400 (813) 839-9393
= Stevens/Kalusa ’a’-} KieleyMorris St. John/Mattern e Clark/Cline Harns/Kapugi
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W W W W LW TW IW2W LW TW IW 2w LW IW 2W LW TW
77 77 72 71 OUNCAN SHEIK/Barely Breathing 62 62 62 62 NO DOUST/Don't Speak 50 50 50 49 MERRIL BAINBRIDGEMouth 55 65 67 67 DONNA LEWISA Love You Always.. 48 65 73 72 NODOUBT/Don't Speak
79 75 74 77 NODOUBT/Don't Speak 43 43 61 62 ENVOGUE/Don't Let Go (Love) 47 47 47 46 DONNALEWISA Love You Aiways... 64 64 63 61 ALANIS MORISSETTE/Head Over Feet 37 32 41 68 ENVOGUEDon't Let Go {Love)
78 77 76 77 DCTALK/Just Between You... 61 61 61 61 R KELLY/ICan't Sleep.. 38 42 43 44 SHERYL CROW/A It Makes You.. 20 34 47 59 ENVOGUEDon't Let Go (Love) 44 68 68 68 TONI BRAXTON/You're Makin' Me
31 53 73 75 NOMERCYMnhere Do You Go 60 60 60 B0 KEITH SWEAT/Twisted 47 46 37 41 ALANIS MORISSETTE/Head Over Fest 57 61 60 57 TONI BRAXTON You're Makin' Me... 73 73 72 60 NO DOUBT/Spiderwebs
53 71 75 74 CARDIGANS/Lovefool 59 59 60 60 TONI BRAXTON/You're Makin' Me... 25 34 40 40 NO DOUBT/Don't Speak 61 64 49 49 CELINE DION/t'S All Coming... 58 59 58 57 SHERYL CROW/I It Makes You
65 39 74 74 JOURNEYMWhen You Love.. 45 45 45 45 QUAD CITY DJ'S/C'mon ‘N Ride It... 39 42 42 40 NOMERCY/MWhnere Oo You Go 30 42 51 48 KO DOUBT/Don't Speak 71 71 70 51 MERRIL BAINBRIOGEMouth
37 66 51 73 JEWEL/You Were Meant. 33 44 44 44 SHERYL CROW/H It Makes You. 27 40 42 39 GREASE MEGAMIX/Grease Megamix 44 42 46 40 NOMERCYMhere Do You Go 39 43 36 50 AMBER/THis Is Your Night
48 47 48 S0 LA BOUCHEFallin' in Love 44 44 44 44 MERRIL BAINSRIDGEMouth 45 41 42 39 DISHWALLA/Counting Blue Cars 31 58 39 40 MERRIL BAINBRIDGEMouth 56 49 42 41 GHOST TOWN DJ'S/My Boo
-7 21 48 OONNA LEWISWithout Love 61 61 43 43  ALANIS MORISSETTE/Head Over Feet 41 42 41 39 SEAUFly Like An Eagle 32 42 41 38  SEAUFly Like An Eagle - - 11 38 GINAG/Doh Aah...Just
75 69 47 47 MAXI PRIESTAWatching The World . 31 42 42 42 OONNA LEWIS/I Love You Atways... - 16 22 39 311/AMixed Up - 33 38 GINAG/Ooh Aah...Just.. 39 39 37 35 OONNALEWIS/MWithout Love
33 33 35 34 JOHN MELLENCAMP/Key West . 22 33 39 42 BLACKSTREETMNo Diggity 40 41 41 39 JOHN MELLENCAMP/Key West... 42 37 38 37 SHERYL CROW/If It Makes You... - - - 35 TONIBRAXTON/Un-break My Heart
76 77 63 31 HOOTIE & BLOWFISH/Sad Caper 24 35 35 35 MARIAH CAREY/Always Be My Baby 25 19 17 35 DCTALK/Just Between You... 30 33 31 36 LABOUCHEfallin'In Love 32 36 34 33 KEITH SWEAT/Twisted
29 26 26 27 GINBLOSSOMS/As Long As it 33 39 37 34 GHOST TOWN DJ'SMy Boo 42 44 41 34 HOOTIE & BLOWFISH/ Go Blind 36 38 39 36 AMBSER/This Is Your Night 33 33 31 29 FUNFACTORY/Oon't Go Away
29 30 30 27 ALANIS MORISSETTE/Head Over Feet 41 41 33 33 MAXI PRIEST F/SHAGGY/That Girl 33 22 26 31 QUAD CITY DJ'S/C'mon N Ride Ht... 35 32 41 33 DISHWALLA/Counting Blue Cars 38 36 30 29 NOMERCYMhere Do You Go
30 28 29 25 ERIC CLAPTON/Change The Workl 10 30 30 30 CARDIGANS/Lovefool 35 28 15 29 JOURNEYMWhen You Love. 1B 27 26 30 TONI BRAXTON/Un-break My Heart 24 23 19 29 CRANBERRIES/Free To Decide
21 21 23 24 COLLECTIVE SOUL/December 39 18 29 29 NO DOUBT/Spiderwebs 34 38 33 28 CELINE OION/It's Al Coming... 29 19 19 29 R.KELLYACan't Skeep.. 40 40 33 27 BILLIE RAY MARTIN/Your Loving Arms
61 23 22 24 SEAL/Fly Like An Eagle 29 25 28 28 LABOUCHE/Sweet Dreams 5 17 16 25 JEWEL/You Were Meant... 36 33 34 29 OASIS/Champagne Supemova 12 15 19 26 BLACKSTREET/No Oiggity
24 23 25 24 WONDERS/That Thing You Do! 27 27 27 27 BRANDY/Sittin' Up In My... 25 29 21 25 ENVOGUE/Don't Let Go (Love) 38 34 24 27 JEWEL/Who Will Save... - 8 14 26 COUNTING CROWS/A Long December
25 25 23 24 TONY RICH PROJECT/Nobody Knows 26 26 26 26 COLOR ME BADD/The Earth... 18 23 22 24 BLACKSTREETMNo Diggity - - 10 25 GREASE MEGAMIX/Grease Megamix 37 38 34 25 SEAUFl Like An Eagle
- - - 23 HOOTIE & BLOWFISH/ Go Blind 28 26 26 26 COOL!O/.234 (Sumpin'..} - - 21 23 REDHOT CHILI../Love Roflercoaster 31 33 - 24 JANN ARDEN/Insensitive 24 23 24 24 0C TALK/Just Between You
24 21 23 23 BLUES TRAVELER/Run-Around - 16 26 26 “AFKAP"/Betcha By Golly Wow! - - 17 18 AMBER/This Is Your Night 16 22 31 24 R.EMJ/Bittersweet Me 31 27 27 24 COLOR ME BADO/The Earth
4 17 29 21 FUNFACTORY/Don't Go Away 44 23 24 24 CELINE DIONAts All Coming.. 13 14 22 16 STREISAND & AOAMS/! Fnally Found... 24 22 24 23 ERIC CLAPTON/Change The World 32 31 24 23 (ABOUCHEalin' In chg
18 19 20 20 ALANIS MORISSETTE/Right Through You 24 23 23 23 SEAUFl Like An Eagle 5 20 19 15 KEITH SWEAT/Twisted 23 23 19 23 GIN BLOSSOMS/Foliow You Down 56 §5 47 21 CELINE OION/Its All Coming
19 20 19 19 GLORIA ESTEFAN/'m Not Giving... 26 24 22 22 ALANIS MORISSETTE/ronic - 17 21 14 “AFKAP"/Beicha By Golly Wow! 43 38 33 23 COLOR ME BADD/The Earth 22 20 21 21 BONE THUGS-N-HARMONY/Days Of Qur Livez
- - 20 19 FUGEES/Killing Me Softly 16 17 18 22 GINUWINE/Pony - 11 12 13 COUNTING CROWS/A Long Oecember 46 33 30 22 QUADCITY DJ'S/C'mon ‘N Ride It.. 14 15 15 20 WORLD WIDE MESSAGE./The Real Thing
- - 18 18 MARIAH CAREY/Aways Be My Baby 19 20 21 21 REDHOT CHILI. /Love Rollercoaster - B 5 11 OONNALEWISWithout Love 28 24 19 22 DEEP BLUE SOMETHING/Breaklast AL. - - - 20 AMBER/Colour Of Love
50 40 20 18 FINE YOUNG CANNIBALS/The Pame 15 19 21 21 TONI BRAXTON/Un-break My Heart 18 13 6 10 BODEANS/Hurt By Love 22 20 21 22 SMASHING PUMPKINS/1979 22 18 29 20 DONNA LEWISA Love You Always.
- = 17 17 SMASHING PUMPKINS/1979 21 19 19 19  BONE THUGS-N-HARMONY/Days Of Our Livez = - 10 10 TONI BRAXTON/Un-break My Heart - - 17 20 REDHOT CHILI../Love Roliercoaster 24 25 24 19 R.KELLY/I Can't Sheep..
- - - 17 FOOFIGHTERS/Big Me 18 21 18 18 DONNA LEWIS/Without Love - - B OAVE MATTHEWS BAND/Crash Into Me 25 19 22 20 BLUES TRAVELER/Run-Around 10 14 12 19 JOURNEYMWhen You Love
- - 16 17 DISHWALLACounting Blue Cars 14 16 18 18 GREASE MEGAMIX/Grease Megamix - - 7 8 FIONAAPPLE/Shadowboxer 25 20 22 20 DOG'S EYE VIEW/Everytning Falls... 21 18 18 18 TONY RICH PROJECT/Leavin
- - - 17 ENVOGUEMDon't Let Go (Love) 12 18 18 18 BECKMWhere Its At 12 16 14 8 LABOUCHEfalin In Love - - - 19 NATALIE MERCHANTWonder -7 7 18 AZYETAastNight
8 13 15 17 TONI BRAXTON/Un-break My Heart - 7 15 18 GINAG/Och Aah...Just... 8 - - 5 SUBLIMEMWhat!Got - 20 18 19 GOO GOO DOLLSName 6 9 10 17 JEWEL/You Were Meant
16 16 13 13 KEB MO'More Than One Way... 14 17 17 17 NICK! FRENCH/Total Eclipse Of. - - - - JOHN MELLENCAMP/Just Another Day 20 22 20 18 KEITH SWEAT/Twisted 13 12 17 17 GINUWINE/Pony
20 25 16 13 AMBER/This Is Your Night 10 10 16 16 JOURNEYMhen You Love... -« = - R.KELLY Believe | Can Fly - 20 19 18 HOOTIE & BLOWFISH/Time - - - 15 KEITH SWEAT/Nobody
- 312 13 KEITH SWEAT/Twisted 16 13 16 16  REAL MCCOY/Another Night - - BETTER THAN EZRA/Desperately Wanting 18 20 18 18 LIVEAightning Crashes - 7 6 15 RKELLY/ Believe | Gan Fly
26 25 16 13 TONI BRAXTONYou're Makin’ Me... 19 29 16 16 HOOTIE & BLOWFISHA Go Blind - - - 17 HOOTIE&BL(_)WFISH/IGOBImd - 16 - 14 L.L.COOLJILoL_mglnA
- - 3 9 WHITNEY HOUSTON/! Believe In You... 12 14 15 15 BABYFACE/This Is For . - - - 14 RKELLYA Believe | Can Fly 30 2B 30 13 NEW EDITIONA'm Still in Love. .
- - - 8 GHOST TOWN DJ'SMy Boo 12 10.15 15 BONE THUGS-N-HARMONY/Tha Crossroads - 10 17 13 BLACKSTREETNo Diggity 31 22 13 12 REPUBLICA/Ready To Go
- - - 8 GINAG/Doh Aah..Just.. - 12 14 14 STREISAND & ADAMS/! Finally Found. - - - - CAROIGANSAovefool - 6 11 11 REDHOT CHILL./Love Rollercaaster
1717 11 8 SHERYL CROWN! it Makes You.. -~ <14 14 DIANAKING/Shy Guy 22 11 9 10 MADONNAYou Must Love Me
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JAMMIN v
WZJM/Cleveland KHHT/Denver KKRZ/Portiand, OR WKROQ/Cincinnati KMXV/Xansas City
16) 621- (303) 321-0950 (503) 226-0100 513 763-5500 (816} 7E3-0933
(216) 621-9566 (513)
Eubanks/Jackson Bowen/Cagle Benson/Thomas Steal/Douglas FM Zeliner
PLAYS ARTISTITITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W W W TW W W LW TW W W W TW W 2W LW TW
43 56 54 54 NO DOUSBT/Don't Speak 62 60 60 61 DONNA LEWIS/ Love You Aiways... 68 69 66 69 CELINE DIDNAtS All Coming... 64 64 64 60 SHERYL CROW/IF It Makes You... 56 56 56 56 MERRIL BAINBRIDGE/Motth
32 50 45 53 SHERYL CROW/f it Makes You... 59 63 63 61 ALANIS MORISSETTEHead Over Feet 69 69 67 69 NO DOUBT/Spiderwebs 31 33 55 58 GREASE MEGAMIX/Grease Megamix 28 34 56 56 NO DOUBT/Dont Speak
36 43 51 50 GINA G/Ooh Aah..Just. 28 36 36 60 NO DOUBT/Don't Speak 38 53 67 67 NODOUBT/Don't Speak 43 58 63 58 NO DOUBT/Dont Speak 56 56 56 56 ALANIS MORISSETTE/Head Over Feet
39 34 42 50 GHOST TOWN DJ'SMy Boo 63 59 53 60 HOOTIE & BLOWFISHA Go 8ind 52 66 54 66 EN VDGUEDon't Let Go (Love) 62 60 64 57 CELINE DION/Its All Coming... 54 54 54 54 SHERYL CROW/ It Makes You...
51 45 45 49 KEITH SWEAT/Twisted 63 63 63 59 MERRIL BAINBRIDGE/Mouth 30 32 33 54 TON! BRAXTON/Un-break My Heart 41 51 58 53 ENVOGUEDon't Let Go (Love} 56 56 52 52 CELINE OION/its All Coming..
51 43 41 43 MADONNA/You Must Love Me 51 58 58 56 CELINE DIONA's All Coming... 5C 69 70 52 ALANIS MORISSETTE/ead Over Feet 65 64 63 51 AMBER/This Is Your Night 44 46 50 50 JOURNEY/MWhen You Love..
28 27 40 49 SEALFly Like An Eagle 48 50 50 50 WALLFLOWERS/Gth Avenue Heartache 68 47 45 45 MERRIL BAINBRIDGE/Mouth 51 50 60 51 MERRIL BAINSRIOGEMouth 40 44 46 46 SEALFly Like An Eagle
39 40 50 45 EN VOGUE/Don't Let Go {Love) 44 43 43 50 SHERYL CROW/I It Makes You.. 69 58 43 46 SHERYL CROW/IT It Makes You.. 59 68 57 50 NOMERCY/Where Do YouGo 50 50 48 46 DONNA LEWIS/I Love YousAlways..
38 44 40 45 TONI BRAXTON/You're Makin' Me. 20 26 26 50 ENVOGUEDon't Let Go (Love) 48 42 57 45 DONNA LEWISA Love You Always. . 49 51 52 49 NO DOUBT/Spiderwebs 34 36 42 44 ENVOGUEMDon't Let Go (Love)
- 28 31 40 JOCELYN ENRIQUEZ/Do You Miss Me 50 46 46 50 DC TALKJust Between You.. 28 34 38 41 CRANBERRIES/Dreams 63 52 59 48 BLUES TRAVELER/But Anyway 38 40 40 42 DISHWALLA/Counting Bie Cars
43 39 41 40 DC TALK/Just Between You... 50 56 56 48 ERIC CLAPTON/Change The World 27 32 29 37 BLACKSTREET/No Diggity 2t 42 47 46 JOURNEYMhen You Love... 22 24 32 40 KEITH SWEAT/Twisted
40 38 35 39 NOMERCYMWhere Do You Go 40 40 40 48 JOURNEYMhen You Love... - 43 47 37 NOMERCYMhere Do You Go 26 18 21 42 CRANBERRIESWhen You're Gone 52 52 44 38 PRIMITIVE RADIO GODS/Standing Outside...
23 17 29 39 NEW EDITION'm Stili In Love... 59 58 58 47 DISHWALLACounting Blue Cars 40 21 32 36 R.KELLY/ Can't Sleep... 42 40 48 41 GHOST TOWN DJ'SMy Boo 32 32 34 36 TONIBRAXTONAUn-break My Heart
10 13 23 35 CARDIGANSAovefool 32 43 43 46 SEALFl Like An Eagie § 17 23 35 JEWEL/You Were Meant... - - 37 35 CARDIGANS/Lovefool 46 42 36 34 JEWEL/Who Will Save..
26 37 34 35 R.KELLY/ Believe | Can Ry 45 44 44 45 TONI BRAXTON/You're Makin' Me... 48 45 45 32 KETH SWEAT/Twisted 46 37 39 34 DONNA LEWIS/ Love You Always... 30 28 28 32 JOHNMELLENCAMP/Key West...
20 38 38 34 STREISAND & ADAMS/I Finally Found... 47 45 45 45 JOHN MELLENCAMP/Key West... 61 34 30 32 TONI BRAXTON/You're Makin' Me... - - 41 33 DONNA LEWIS/Without Love 4B 48 38 30 TONI BRAXTON/You're Mikin' Me...
27 30 30 30 GREASE MEGAMIX/Grease Megamix 47 45 45 44 CRANBERRIES/Free To Decide 33 31 30 32 MAXIPRIEST F/SHAGGY/That Girl 25 28 31 32 RED HOT CHILI.Love Rollercoaster 16 22 26 26 JEWEL/You Were Meant..
- 12 25 30 “AFKAP"/Betcha By Golly Wow! 25 24 24 41 JEWELNou Were Meant... 24 27 35 31 HOOTIE & BLOWFISH/ Go Biind 5t 61 47 30 R.KELLY/ICan Skeep... 42 30 28 24 ERIC CLAPTON/Change The World
5 37 30 28 LL COOLJlLoungin - - - 25 DUNCAN SHEIX/Barely Breathing 31 36 32 30 ROBEAT MILES/One And One 27 28 30 27 KEITH SWEAT/Twisted - 16 18 24 OC TALK/Just Between You...
46 55 30 27 QUAD CITY DJ'S/C'mon ‘N Ride ... 30 3t 31 25 HOOTIE & BLOWFISH/Tucker's Town - - 11 30 GINAG/Ooh Aah.. Just... - 26 28 27 GINUWINE/Pony 16 22 22 22 BODEANS/Hurt By Love
- - 17 25 DONNALEWISMWithout Love 27 26 26 23  NEW EDITION/'m Still In Love... - 10 28 26 GLORIA ESTEFAN/'m Not Giving... 45 34 26 27 JEWELWho Wil Save... 12 20 22 22 DONNA LEWIS/Without Lave
- 5 15 24 RED HOT CHILL./Love Rollercoaster - 11 11 23 R KELLY/ Believe | Can Fly 22 21 25 26 LL COOL Jloungin 25 28 31 26 JOHN MELLENCAMP/Key West... 14 18 20 22 GREASE MEGAMIX/Greas: Megamix
16 20 22 23 AZYET/ast Night - 14 14 22 TONI BRAXTONAUn-break My Heart 33 25 27 25 GINUWINEPony 20 16 20 25 WONDERS/That Thing You Do! 28 28 24 20 ALANIS MORISSETTE/You Leam
- - - 23 BLACKSTREET/No Diggity - - - 21 COUNTING CROWS/A Long December - - - 22 CARDIGANS/Lovefoo! 40 29 25 23 ALANIS MORISSETTE/You Leam 20 20 20 2p STREISAND & ADAMS/ Finally Found...
30 29 27 22 DONNA LEW!S/ Love You Always. . 17 20 20 21 LA BOUCHE/Faliin' in Love 2) 20 20 21 QUAD CITY DJ'S/C'mon ‘N Rige it.. 44 37 22 22 MAXI PRIEST/Watching The World.. - 16 18 18 "AFKAP"/Betcha By Golly Mow!
23 23 25 22 MAXI PRIEST/Watching The World.. - - - 19 GIN BLOSSOMS/Follow You Down 4 11 17 20 STREISAND & ADAMS/I Finally Found.. 18 25 22 20 BLACKSTREETNo Diggity 12 16 18 COUNTING CROWS/A Long December
49 44 37 21 ALANIS MORISSETTE/Head Over Feet 19 - - 19 MARIAH CAREY/Always Be My Baby 39 25 23 20 ERIC CLAPTON/Change The World 45 24 14 17 ERIC CLAPTON/Change The World - - 16 16 WHITNEY HOUSTON/I Beieve In You.
28 26 28 21 TONISRAXTON/Un-break My Heart 17 16 16 19 DOG'S EYE VIEW/Everything Fals... - 17 30 19 “AFKAP"/Beicha By Golly Wow! 12 8 11 17 BODEANS/Hurt By Love - - - 16 GINAG/Ooh Aah..JusL...
46 34 26 20 MERRIL BAINBRIDGE/Mouth - - - 18 CRANBERRIESMWhen You're Gone 13 15 11 19 CELINE DION/Because You Loved Me 18 14 13 16 OCTALK/Just Between You... 14 14 14 14 REM/Bittersweet Me
22 15 16 20 MARIAH CAREY/Always Be My Baby - - - 18 DEEP BLUE SOMETHING/Breaifast Al .. 21 22 15 18 NEWEDITION/'m Still In Love... 20 17 17 16 BONE THUGS-N-HARMONY/Days Of Qur Livez 24 26 24 14 ROD STEWART/If We Fallin...
20 17 26 20 JANN ARDEN/nsensitive - - - 18 DEL AMITRI/Roll To Me 17 18 15 13 JANN ARDEN/Insensitive - 29 16 14 “AFKAP"/Betcha By Golly Wow! 12 12 14 14 NEW ECITIONA'm Still In‘Love...
- - 16 19 SWVAts Al About U 17 12 12 17 FIONA APPLE/Shadowboxer 12 17 14 10 GREASE MEGAMIX/Grease Megamix - 4 23 14 STREISAND & ADAMS/I Finally Found.. - - - 12 RED HOT CHILL..fLove Rollercoaster
13 12 14 19 MARIAH CAREY/Fantasy 12 11 11 12 MADONNA/You Must Love Me 7 9 10 10 SUSANNA HOFFS/AN t Want 20 13 14 12 ROD STEWART/If We Fall In.. - 12 12 FIONA APPLE/Shadowboaer
23 24 10 18 CELINE DION/It's All Coming. S5 7 7 10 DONNA LEWISMWithout Love -5 5 6 CRANBERRIES/When You're Gone 25 28 10 7 MADONNA/You Must Love Me 12 12 12 12 SUSANNA HOFFS/AJ | Want
19 25 24 18 BODEANS/Hurt By Love - - - 9 “AFKAP"/Betcha By Golly Wow! - - 5 DONNA LEWIS/Without Love 25 17 21 6 NEWEDITIONI'm Still In Love. - 7 10 10 DAVE MATTHEWS BAND.Crash Into Me
19 12 12 17 TONY TONI TONE/Let's Get Down 6 6 6 7 STREISAND & ADAMSA Finally Found... - - - BABYFACE/Every Time ! 19 9 30 6 SEALFly Like An Eagle
15 10 15 17 LA BOUCHE/Be My Lover - - - - BABYFACEEvery Time .. 19 6 8 5 R.EM/BittersweetMe
14 13 11 17 ALANIS MORISSETTE ronic - - - - BLACKSTREET/No Diggrty - - - - COUNTING CROWS/A Long December
22 15 20 16 JOURNEY/When You Love.. - -+ - NILLARAHow Was | To Know - - - - GINAG/OohAah._Just..
14 14 13 16 MAX-A-MILLION/Sexual Healing
MARKET £3
WPRO/Pravidence L'I ‘q]‘q WNCLColumbus, OH WNVZ/Nortolk WZPL/\ndianapotis > WNKS/Charlotte
(401) 433-4200 L et e (614) 224-9624 (804) 497-2000 (317) 816-4000 (704) 331-9510
ShebeyMascaro Dimick/Sharpe London/West mmanarous | | Gierdrum/Decker O5.1FM Bridg man/Crescente
PLAYS ARTIST/TITLE PLAYS AATIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW LW TW W 2W LW TW IW W W TW W ZW W TW W W LW
58 58 57 52 SHERYL CROWAf it Makes You... 6t 58 63 62 CELINE DIONAL's All Coming... €5 69 69 63 GHOST TOWN DJ'S/My Boo 30 55 66 69 SHERYL CROWf it Makes You... 39 45 51 61 NO OOUBT/Don't Speak
63 60 58 52 KEITH SWEAT/Twisted 60 60 62 62 MERRAIL BAINBRIDGEMouth 45 48 63 58 ENVOGUEDon't Let Go (Love) 59 60 61 64 TONI BRAXTON/You're Makin' Me... 58 60 55 57 ALANIS MORISSETTEMHead Over Feet
35 35 59 52 NODOUBT/Don't Speak 38 58 57 62 ALANIS MORISSETTE/Head Over Feet 57 56 44 58 L.L COOL Joungin 29 25 36 63 TONI BRAXTON/Un-break My Heart 26 33 49 55 SHERYL CROW/T It Makes You...
46 43 44 51 SEAUFly Like An Eagle 58 61 63 60 DONNA LEWIS/I Love You Always... 66 66 63 58 KEITH SWEAT/Twisted 58 61 66 62 ALANIS MORISSETTE/ead Over Feet 62 54 50 51 DONNALEWISA Love You Always...
24 25 32 50 TONIBRAXTON/Un-break My Heart 25 34 54 59 SHERYL CROW/I it Makes You... 45 47 63 54 NEWEDITIONZ'm Still In Love.. 42 39 43 62 JEWEL/Who Will Save... 25 29 46 46 GREASE MEGAMIX/Grease Megamix
61 57 59 49 JOURNEY/MWhen You Love... 36 36 36 56 MADONNA/You Must Love Me 4 26 43 51 R.KELLY/I Believe  Can Fly - - 43 60 CARDIGANS/Lovetool 36 47 36 45 JOURNEY/When You Love ..
34 62 56 49 ENVOGUE/Don't Let Go {Love) 36 52 41 55 WILD ORCHID/At Night | Pray S0 47 49 50 NO MERCYMWhere Do You Go 22 26 24 60 KEITH SWEAT/Twisted 62 48 45 45 ALANIS MORISSETTE/You Leam
40 41 40 29 DCTALK/Just Between You... 60 60 39 44 WONDERS/That Thing You Do! 21 28 44 48 JOCELYN ENRIQUEZ/Do You Miss Me 42 45 74 53 NODOUBT/Don't Speak 32 34 37 43 KEITH SWEAT/Twisted
59 59 40 28 AMBER/This Is Your Night 17 36 39 43 DC TALKJust Between You... 43 50 65 47 MERRIL BAINBRIDGEMouth 51 4B 54 47 MERRIL BAINBRIDGEMouth 41 26 18 39 TONY RICH PROJECTNmody Knows
55 57 59 25 ALANIS MORISSETTEHead Over Feet 63 37 49 42 JEWELWho Will Save... 51 45 46 47 AMBER/This Is Your Night 40 44 47 46 JOURNEY/When You Love... 43 37 32 36 BLUES TRAVELER/But Aryway
33 35 33 24 NEWEDITIONA'm Still in Love... 55 36 51 41 ERIC CLAPTON/Change The World 18 21 38 46 TONI BRAXTON/Un-break My Heart 16 40 48 44 WALLFLOWERS/6th Avenue Heartache 42 50 56 36 CELINE DIONAt'S All Coming...
62 37 31 22 MERRIL BAINBRIDGEMouth 38 35 37 40 AMANDA MARSHALL/Brmingham 48 46 46 46 CELINE DION/its Al Coming... 46 40 60 37 DONNA LEWISA Love You Aways... 43 50 39 36 MEARIL BAINBRIDGEMuuth
37 33 34 22 LABOUCHERallin' In Love 39 36 34 40 DISHWALLA/Counting Blue Cars 56 56 38 46 FUN FACTORY/Don't Go Away 46 41 - 35 DISHWALLA/Counting Blue Cars 23 39 28 34 ERIC CLAPTON/Change The World
18 17 24 22 STREISAND & ADAMS/I Finally Found... 36 38 39 40 ENVOGUEDon't Let Go (Love) 42 40 42 43 GINUWINEPony 20 24 30 34 ENVOGUEDon't Let Go (Love) 35 25 34 32 AMBER/This Is Your Night
- - - 20 GLORIA ESTEFAN/'m Not Giving... 15 18 19 39 STREISAND & ADAMS/ Finally Found... 9 25 42 42 BABYFACEThis is For... 25 29 29 34 TONY RICH PROJECTMNobody Knows 51 39 38 31 NOMERCY/MWhere Do Yau Go
16 20 27 20 GINA G/Och Aah._Just... 30 34 39 39 SEAL/Fly Like An Eagle 20 21 21 37 SEALFY Like An Eagle - 3 23 32 RED HOT CHILI../Love Roliercoaster 19 33 37 31 NO DOUBT/Spiderwebs
58 58 60 19 CELINE DIONAs All Coming... 33 36 33 37 BLUES TRAVELER/But Anyway - - 3 35 KETHSWEAT/Nobody - 23 30 31 DONNA LEWiSMWithout Love 16 17 19 26 TONI BRAXTON/Un-breal: My Heart
- - - 18 “AFKAP"/Betcha By Golly Wow! 26 25 23 37 NO DOUBT/Don't Speak 19 22 24 28 GINAG/Ooh Ash..Just... 62 41 26 29 JOHN MELLENCAMP/Key West... 15 17 21 26 GHOST TOWN DJ'SMy Eoo
- 30 27 18 DONNA LEWISMithout Love 49 49 29 31 CELINE DION/Because You Loved Me 44 33 18 24 BRAIDS/Bohemian Rhapsody 25 25 27 28 WILD ORCHID/AL Night | Pray 31 30 32 23 DISHWALLA/Counting Blue Cars
19 24 24 18 GHOST TOWN DJ'SMy Boo 5 9 6 28 HARRY CONNICK JR/Hear Me In... - - - 23 ROCKELL/FellIn Love - - - 28 JEWELYou Were Meant... - 16 22 22 JEWEL/You Were Meant
26 26 28 17 MAXI PRIEST/Watching The World . - - - 26 GREASE MEGAMIX/Grease Megamix - - 13 22 SWV/it's All About U 48 25 30 27 GREASE MEGAMIX/Grease Megamix 25 22 22 22 LABOUCHE/Swest Dreams
17 18 19 13 RED HOT CHILI../Love Rollercoaster 32 23 23 21 HOOTIE & BLOWFISH/I Go Biind - - 17 22 “AFKAP"/Belcha By Golly Wow! 31 39 28 26 OC TALK/Just Between You.. 18 15 18 22 COLLECTIVE SOUL/The World | Know
22 20 24 12 REPUBLICA/Ready To Go 18 19 17 18 AMBER/This Is Your Night 46 34 22 20 ORIGINAUI Luv U Baby 24 25 28 25 AMBER/This Is Your Night 21 15 19 21 WALLFLOWERS/6th Avenue Heartache
- - - 12 CARDIGANS/Lovetool S 10 13 14 TONI BRAXTON/Un-break My Heart 24 24 19 20 LABOUCHE/allin® In Love 65 57 41 22 CELINE DIONUs All Coming. 13 9 21 21 ENVOGUEDon' Let Go 'Love)
- 18 18 11 SWVAts All About U 18 14 17 13 BDDEANS/Murt By Love - 17 18 19 SIMPLY RED/Angei 16 8 13 21 BODEANS/Hurt By Love - 15 16 20 HOOTIE & BLOWFISH/I Go Bind
- - - 11 R KELLY/I Believe | Can Fly - 11 10 11 JEWEL/You Were Meant. . - - - 17 DONNA LEWIS/Without Love 42 29 27 20 ERIC CLAPTON/Change The World - - 9 20 CARDIGANS/Lovefoal
35 36 31 9 MADONNA/You Must Love Me - 5 7 8 LABOUCHERaliin'In Love 45 36 22 8 LECLICKTonight Is The Night 28 25 24 20 NEW EDITION/'m Still In Love. - - - 19 GINA G/Ooh Aah...Just...
22 19 20 9 ELEANOR MCEVOY/Precious Littie 18 9 7 8 QUADCITYDJS/C'mon N Ride k.. 2 8 9 6 BLACKSTREET/No Diggity 17 16 18 19 EVERYTHING BUT. /Missing 17 15 16 17 TRACY CHAPMAN/Give We One Reason
14 16 14 8 GARBAGEMilk - - - T WHITNEY HOUSTON/I Believe In You. § 5 5 5 BONETHUGS-N-HARMONY/Days Of Our Livez - - - 19 CRANBERRIESWhen You're Gone - - - 17 NATALIE MERCHANT/Jexlousy
22 19 20 5 R.EM/Bittersweet Me 5 6 5 7 RAEM/Bittersweet Me 7 5 5 5 KATALINA/DJ Gird 18 19 16 18 LABOUCHE/Be My Lover 16 21 14 17 FUGEESXiling Me Softiv
16 12 13 5 ROD STEWART/If We Fall In.. 10 9 8 6 ELTON JOHN/You Can Make. - 6 8 3 AZYETAastNight 22 20 26 17 R.EM.Bittersweet Me 44 53 45 15 QUADCITY DJ'S/C'mon N Ride It
- - - - COUNTING CROWS/A Long December 15 13 15 6 JOURNEY/When You Love .. - - - - BABYFACEEvery Time .. 13 14 17 17 BLUES TRAVELERRun-Around - - 17 14 NATALIE MERCHANT/Wo nder
- - 5 5 SUSANNA HOFFS/AIl | Want - - - - TONY TONI TONE/Lets Get Down 25 23 20 16 R.KELLY/ICant Sleep... - - - 14 BLUES TRAVELER/Hook
9 5 6 5 NODOUBT/Spiderwebs - - - - AMBER/Coiour Of Love 28 26 28 16 LENNY KRAVITZ/Can't Get You Off... 18 16 17 13 COOLIO/1,2.34 (Sumpit' .}
- - - - "AFKAP"/Betcha By Golly Wow! 17 16 15 16 TRACY CHAPMAN/Give Me One Reason 10 13 12 12 SUSANNA HOFFS/AIl | Want
- - - - DONNALEWISMWithout Love - - 16 15 ALANIS MORISSETTE/You Learn - - - 8 BLACKSTREET/No Digghy
18 15 21 15 BRANDY/Sittn’' Up in My.. - - - 7 DONNALEWISMWithout _ove
- - - 8 STREISAND & ADAMS/I Finally Found... 5 9 7 7 CRANBERRIESMWhen You're Gone
- - 8 8 JOHN MELLENCAMP/Just Another Day 7 7 5 7 NEWEDITIONA'm Still {1 Love.
- 6 7 7 R.KELLY/Believe | Can Ry - - 5 6 AZYET/astNight
MiIx 704. 7 | | ciommew orieans WEZB/New Orleans 106.7Fm | | ywxxt riando WKSE/Bufialo ij 595 WK3S/Hartford
PFOPS | | 504 5765066 (504) 581-7002 (407) 339-1067 (716) 884-5101 {860) 524-7819
Thorman/Jammer - - Larson/Giovingo Gook/DeGraaft O'Nei/Unrversal Jones/Fox
PLAYS ARTISTITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TW W 2W LW TW IW 2w LW TW IW W LW TW IW W LW
68 68 69 73 TONIBRAXTON/Un-break My Heart 63 52 55 56 NO MERCY/MWhere Do You Go 56 54 55 55 MERRIL BAINBRIDGEMouth 26 28 54 56 GREASE MEGAMIX/Grease Megamix 47 54 54 60 MERRIL BAINBRIDGEMouth
71 71 67 73 CELINE DION/ts Al Coming.. 41 43 55 56 NOOOUBT/Don't Speak 53 51 54 54 CELINE OION/Its All Coming... 36 42 53 54 ENVOGUE/Don't Let Go (Love) 59 59 51 56 DONNA LEWIS/ Love “ou Always.
- - 70 70 KEITH SWEAT/Nobody 41 50 54 54 MERRIL BAINBRIDGE/Mouth 52 51 52 54 ALANIS MORISSETTE/Head Over Feet §2 52 52 52 ALANIS MORISSETTE/Head Over Feet 38 39 43 54 NO DOUBT/Don't Speas
68 38 69 70 GINUWINEPony 54 53 52 53 CELINE DION/Its All Coming.. 30 32 47 54 NODOUBT/Don't Speak 33 50 52 52 NO OOUBT/Don't Speak 60 52 46 53 AMBER/This IS Your Night
26 62 68 69 NODOUBT/Don't Speak 56 53 52 53 JOURNEY/When You Love... 48 56 51 49 KEITH SWEAT/Twisted 60 55 55 52 DONNA LEWIS/I Love You Always... 54 54 48 51 ALANIS MORISSETTEAead Over Feet
29 30 67 69 ENVOGUEMDon't Let Go (Love) 53 54 53 52  ALANIS MORISSETTE/Head Over Feet 42 38 39 41 NOMERCYWhere Do You Go 40 54 54 51 BARENAKED LADIES/The Oid Apartment 58 62 58 50 NO MERCY/Where Oo You Go
69 68 67 69 BLACKSTREET/No Diggity 45 46 47 45 KEITH SWEAT/Twisted 43 37 36 39 AMBER/This Is Your Night 43 40 39 50 SHERYL CROWAf it Makes You.. 43 45 43 43 KEITH SWEAT/Twisted
70 70 68 67 DONNA LEWIS/ Love You Always. 54 55 46 43 HOOTIE & BLOWFISH/I Go Biind 24 26 37 39 TONI BRAXTON/Un-break My Heart 53 39 34 50 ALANIS MORISSETTE/You Learn 37 37 37 43 SHERYL CROWAf It Makes You...
28 28 66 67 R.KELLY/I Beleve | Can Fly 36 37 40 42 ENVOGUEDon't Let Go (Love) 33 34 36 37 GHOST TOWN 0J'S/My Boo 55 42 53 44 QUAD CITY DSS/C'mon ‘N Ride It.. 44 41 34 41 CELINE DIONAUS All Caming.
71 69 69 66 NEW EOTION/'m Still In Love 41 45 55 41 SHERYL CROW/If it Makes You.. 41 35 DONNA LEWIS/I Love You Always.. 39 54 43 43  KEITH SWEAT/Twisted 34 39 35 39 JOURNEY/When You Love...
68 68 66 66 WORLDCLASS WRECKING/Turn Off The Light 55 44 40 40 OONNA LEWIS/ Love You Always... 38 25 33 ENVOGUEDon't Let Go (Love) 42 39 40 41 MERRIL BAINBRIDGEMouth 12 22 31 35 ENVOGUE/Don't Let Go (Love)
71 70 66 66 NO DOUBT/Spiderwebs 24 38 37 40 TONI BRAXTON/Un-break My Heart 27 29 34 31 SHERYL CROW/H It Makes You... 53 56 44 40 GOO GOO DOLLS/Long Way Down 40 32 25 33 OISHWALLA/Counting Blue Cars
70 70 65 66 GHOST TOWN 0J'S/My Boo 42 42 41 40 WALLFLOWERS/6th Avenue Heartache 48 47 39 29 LABOUCHEFalln' In Love 28 28 42 39 GHOST TOWN DJ'S/My Boo 23 20 21 29 TONI BRAXTON/Un-break My Heart
43