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NEW YEAR’S RESOLUTIONS FOR
STATION MANAGEMENT

Want to improve revenues? Programming
quality? Your own management skills next
year? Consultant John Lund has just the
. checklist for you.
Page 14

THE YEAR

790

THE LAST 12 MONTHS:

TRACING THE TRENDS

R&R’s format editors retrace the year gone
by, highlighting the principal issues and
events. All the major music promotion
moves, t0o.

Begins Page 30
SELLING CONTROVERSY

Battling “no controversial personality”
requests requires information — 86% of
Americans have never boycotted a product
or store — and the power of persuasion.

Page 16

¢ Harvey Leeds becomes Epic
Sr. VP/Artist Development

¢ Todd Little appointed PD
for KPOP & KGB/San Diego

« Boh West adds OM duties at
KXOA & KQPT/Sacramento

= Scott Musgrave upped to Arbitron

V/P/Sales, Radio Station Services
Page 3
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CHR/POP I
*ND DOUBT Don't Speak (Trauma/Interscope) {

CHR/RHYTHMIC {
« TON1 BRAXTON Un-break My Heart (Laface/Arista) i

|
URBAN |
« “AFKAP" Betcha By Golly Wow! (VPG/EM) {

URBAN AC ;
* “AFKAP” Betcha By Golly Wow! (VPG/EMI) |

COUNTRY |
* GARTH BROOKS That OI' Wind (Capitol)

NAC

« CHUCK LOEB The Music Inside (Shanachie)

HOT AC

¢ JOURNEY When You Love A Woman (Columbia)

AC
* TONI BRAXTON Un-break My Heart (LaFace/Arista)

ACTIVE ROCK
* SOUNDGARDEN Blow Up The Outside World (A&M)

ROCK
« STONE TEMPLE PILOTS Lady Picture Show (Atiantic)

ALTERNATIVE

* BUSH Swallowed (Trauma/Interscope)

ADULT ALTERNATIVE
* WALLFLOWERS One Headlight (/nterscope)

NEWSSTAND PRICE $6.50

Dallas Stations Help Police
Save The Lives O0f Children

M ‘Abduction alerts’ benefit from radio’s reach

By RoN RODRIGUES
R&R MANAGING EDITOR

Nine-year-old Amber Hager-
man was riding her bicycle in the
parking lot of a vacant shopping
center in Arlington, TX when a
man in a black pickup truck
pulled up to the Girl Scout, forced
her into the vehi-
cle, and disap-
peared.

Although there
was a wilness to
the abduction and
the police were
notified almost
immediately. au-
thorities spent nearly five days
searching for Amber before she
was found. murdered. eight miles
away in a creek.

The homicide was devastating
news to the Dallas Metroplex 11
months ago. [tdrew thousands of
sympathetic children and parents
toAmber’s funeral, and it spurred
aconcerned citizen to draft a let-

r

BC Radio’s KABC/

Los Angeles part-
nered with the U.S. Post-
al Service and Target
stores for a mega-sized
toy drive this holiday sea-
son. The station has set
up donation bins at 300
area post offices and at 64
Target stores in Southern
California. Some of the
donated toys will be giv-
en to kids found from the
thousands of letters the
post office receives each
year addressed to “Santa
Claus.” Others wilt go to
patients at the Ortho-
paedic Hospital of Los
Angeles and the Chil-
dren’s Hospital of Orange
County.

“Radio stations offer
what others can’t,
which is immediacy.”
—Carolyn Alvey

ter to Jennifer Grimes, then GM
of KDMX-FM/Dallas, wisely
suggesting that the area’s radio
stations do something to prevent
another such tragedy.

Experts say abducted children
who are recovered within 12
hours are likely to be found alive.
And radio — with
its massive reach
to in-car and out-
of-home consum-
ers — has the
unique ability to
alert the right peo-
ple at the right
time in a child
abduction case.

Grimes brought the letter to
the attention of the Dallas Assn.
of Radio Managers, and the
GMs enthusiastically agreed to
create a system that would as-
sist the local police departments
in child abduction cases.

DALLAS/See Page 24
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From Telecom

To Antitrust:

A Business Year In Review

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

According to the Chinese cal-
endar. 1996 is the Year of the Rat.
Those born during this year have
been described as “prone to spend
freely; seldom making lasting
friendships.”

That may or may not describe
the companies and deals created
in 1996. We’ll let you decide.
From the passage of the Telecom-
munications Act to the Depart-
ment of Justice’s investigations
into the fallout of that act, here’s
R&R'’s month-by-month round-
up of radio’s busiest year.

January
The year got off to a rip-roar-
ing ... stall. Budget haggling left
the FCC closed for almost eight
weeks, leaving the agency with a
backlog of more than 100 radio
deals.

Once Congress finally got
around to settling on a budget. the
“Blizzard of 96" closed the Com-
mission again. Several radio sta-
tions along the Eastern seaboard
were knocked off the air, while
staffers at all stations worked
“round the clock.

The telecom bill was also on
hold, thanks to congressional in-
fighting.

February

The telecom bill became the
Telecommunications Act, and the
industry grew up — quickly. Si-
multaneous House and Senate
votes passed the bill 414-6 and
91-5. respectively. Radio station
companies could now own eight
stations, no more than five on a
band, in markets with more than
45 signals.

ROUNDUP/See Page 9

Radio Tickled By Elmo’s Fire

“Tickle Me Eimo™ ... a phrase
that’s probably been heard more
on radio’s airwaves of late than
“another 10 in a row!”

KRTH-FM/L.A. morn-
ing man Robert W. Mer-
gan has been giving away
a Tickle Me Elmo doll every
morning during the holiday
season. Meanwhile, a slew of
stations staged auctions for
Elmo dolls. with proceeds go-
ing to charity. Among them:

¢ KIBB/L.A.’s morming,
midday. and afternoon
personalities teamed
up to net nearly
$3000 for three dolls.

* WRMF/West Palm Beach's
“Murphy In The Moming™ took
in $3000.

L

ey amaricanradiohistorny. com.-.

* WAJI/Ft. Wayne’s ““Christ-
mas Wish” auction brought
$2000.

* WROO-FM/
Jacksanville’s
morninz show
auctioned off an
Elmo doll fer $1000.

* The KYGO-FM/
Denver wa<eup crew
sold theirs for $7100!

« WPLJ/NY’s Rocky
Allen bagged $7500 for
charity.
* And the top price paid
for an Elmo doll so far is
$10.001 by a KIIS/L.A. lis-
tener, who beat her hus-
band’s bid by $1!
WLTF-FM/Cleveland radio

ELMO/See Page 24

WTMX/Chicago Ups
James To VP/Prog.
I Williams now VP/Sales

Bonneville has promoted
WTMX/Chicago PD Barry
Jamesto VP/Programming of the
Hot AC outlet. Concurrently.
GSM Chuck Williams has ad-
vanced to VP/Sales.

According to VP/GM Drew
Horowitz, “The synergy both
men have created within and be-
tween their respective depart-
ments [is responsible] for the ban-
ner ratings and revenues achieved
in 1996. I wanted to recognize the
leadership that has built and guid-
ed this team.

“In addition to increasing rat-
ings and revenues this year, we
also put more to the bottom line
than ever before. As we celebrate
our 26th year in Chicago for Bon-
neville, we can be thenkful for
and proud of the results we’ve

WTMX/See Page 24
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Leeds To Lead Epic
Artist Development

Epic Records VP/Promotion Har-
vey Leeds has augmented his du-
- ties by becoming
Sr. VP of the la-
bel’s new Artist
il Development de-
| partment. Artist
) Development
will encompass

Epic’s Metal, Al-
ternative, and
Video Promotion
Departments.

According to
label President Richard Griffiths,
“Epic’s Artist Development depart-
ment was formed to assure seamless
coordination between our Sales, Pro-
motion, and Marketing departments
at the very outset of a project.”

LEEDS/See Page 24

Leeds

Little Becomes PD
At KPOP & KGB/SD

Todd Little has been named PD
of Nostalgia-Classic Rock combo
KPOP-AM & KGB-FM/San Di-
ego. He most recently was PD at
Classic Rock KSLX/Phoenix.

“I feel fortunate to have found such
a bright and creative program direc-
tor,” KGB GM Bruce Blevins told
R&R. “He’ll add focus and passion
to an already great radio station.”

*“] got the job, thankfully, because
I have very compromising pictures
of Nationwide employees,” Little
joked. “It’s a great company, and it’s
a great opportunity for me.”

Prior to working for KSLX, Little
spent five years with Jacor in Den-
ver. serving as KBPI's Production
Director and Asst. PD and also
working with KRFX. Before that,
he spent six years on-air and in pro-
duction at WEBN/Cincinnati.

the activities of

R&R Holiday
Schedule

R&R’s Los Angeles, Nashville,
and Washington, DC offices will
adopt the following schedule over
the holidays:

* The offices will be closed for
Christmas on Wednesday, Decem-
ber 25 and Thursday, December 26.

* R&R will observe New Year's |
Day on Wednesday, January 1.

* R&R will not publish an issue
the week of December 23. The
deadline for the following issue,
dated January 3, is Monday, De-
cember 30.

Look for regular news up-
dates throughout the holidays !
on R&R ONLINE (http:// |
www.rronline.com).

Rodeo & Records

New MCA Nashville signee Big House was in the house at the National
Finals Rodeo. Every year the two-week-long cowboy competition draws
country’s top acts and radio and record pros to Las Vegas. Partying at
local hot spot Arizona Charlie's are (back row, I-r) Westwood One VP/
Programming Charlie Cook, Schmalz & Associates’ Lee Schmalz, band
co-manager Robbie Randall, the band’s Monty Byrom, Ron Mitchell and
Chuck Seaton, MCA Nashville Sr. Dir/National Promotion David Haley;
(center row, I-r) the band’s Sonny California, David Neuhauser and Tan-
ner Byrom, MCA Nashville Sr. Dir./Southwest Regional Promotion Roger
Corkill, Dir./Northeast Regional Promotion Denise Roberts and Dir./South-
east Regional Promotion Louie Newman;, (front row, I-r) MCA Nashville
Sr. Dir/A&R Larry Willoughby, band manager Al Bunetta, MCA Nashville
Dir./Westem Regional Promotion Bill Macky and Sr. VP/National Promo-
tion Scott Borchetta, R&R Publisher/CEOQ Erica Farber, and producer Pe-

ter Bunetta.

Musgrave Promoted To Arbitron

————mm

VP/Sales, Radio Station Services

Scott Musgrave has been
promoted to VP/Sales, Ra-
dio Station Services at the
Arbitron Co. He previous- |
ly served as Marketing
Manager/Radio Station Ser-
vices.

Musgrave began his
broadcasting career as an air
talent and PD at various ra-
dio stations in Ithaca, NY
and Hartford. In 1986, he
joined Arbitron’s Radio Sta-
tion Sales Division in Dallas. Two
years later, he moved to the compa-
ny’s New York office, where he

Musgrave

worked as an AE until 1990.

He then returned to radio,
 working for five years at
WIJZ-FM & WYXR-
| FM/Philadelphia as AE,
NSM, and GSM. He re-
b joined Arbitron in October
1995 in his most recent post.

“Scott Musgrave’s expe-
rience working in radio has
§ been invaluable to our ef-
" forts at becoming a cus-

tomer-driven company,”
noted GM/Radio Pierre Bouvard.
“Scott has earned the respect of cus-
tomers and peers alike.”

F;:\)zs

to continue as Sr. VP of the label.

i Arif, Arif, Arif Is On Fire

R

Legendary producer Arit Mardin (c)
r) Atlantic Records co-Chairmen/co-CEOs Ahmet Ertegun and Val Azzoli

recently re-upped his contract with (/-

HOW TO REACH UUS RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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OM West Adds Duties At ARS/Sacramento

American Radio Systems has expanded the duties of KMJI-AM &
KSFM-FM/Sacramento OM Bob West. He has added the respcnsibility
of overseeing operations and programming of Classic Hits KXOA-AM
and Adult Alternative KQPT-FM.

According to VP/GM Jerry McKenna, “KXOA & KQPT OM Jim Trapp
will continue in his present position as KQPT OM and report to Bob. Jim
has done an excellent job of building ‘the Zone’ to its present level of
success. | believe the combination of these two great programming wiz-
ards will ensure the Zone’s continued rise to the top.”

Prior to joining KMJI & KSFM, West had served as PD at KROY/Sac-
ramento and KGGI/Riverside.

Better Than Ezra poses with Elektra execs following a New Yorx gig.
Huddled are (top row, I-r) Sr. Dir./Top 40 Promotion Don Coddington, Na-
tional Dir./Alternative Promotion Pete Rosenblum, BTE's Kevin Giriffin,
KROQ/L.A. MD Alexa Tobin, BTE's Travis McNabb, VP/Alternative Pro-
motion Matt Pollack, WLIR/Nassau-Suffolk rep Ted Taylor, WHTG Mon-
mouth-Ocean rep T.J., WEA New York Branch Rep Mark Snider; (bottom
row, I-r) VP/Promotion Bill Pfordresher, WRAT/Monmouth-Ocean rep Carl
Craft, and Sr. Dir./National Video Promotion Diane Valenski.

WEB SITE: bttp://www.rronline.com
310-203-8727 garrett@rronline.com
310-203-9763
202-783-0260

310-553-4330 mailroom @ rronline com

202-783-3826 mailroom @ rronline com

615-244-8822  615-248-6655 Ihelton@ rronline.com
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Hundt Sets Goals For FCC In 1997

1 Deregulation, alcohol advertising face Commission

FCC Chairman Reed Hundt has released his 1997 wish
list for the Commission. However, legislators and trade groups
have some additional ideas for what the FCC should — and

should not — do.

Although he did not mention ra-
dio by name, Hundt said the Com-
mission could act in the public in-
terest by increasing political candi-
dates’ access to the airwaves and by
“responding to the congressional
request for an inquiry into liquor
advertising on television.”

His three broad goals are: Increase
competition and decrease monopo-
lies, work to secure the public inter-
est, and “Get rid of all the rules not
necessary to reach these other two
goals with a red-hot, rule-buming par-
ty.” He did not, however, specify
what those rules might be.

Hundt applauded the Commis-
sion’s efforts over the past three years
to focus “its resources on the policy
tasks, not on administration.” He also

brought up the never-ending contro-
versy about the FCC’s move to new
offices at the Portals, a building that
has been labeled as inconvenient for
commuters.

Meanwhile, House telecom lead-
er Billy Tauzin (R-LLA) is consider-
ing such slash-and-burn proposals for
the FCC as decreasing the five-mem-
ber Commission to one member,
privatizing some FCC functions, and
handing others to the states. He
stressed efforts that would change the
“FCC mindset” from regulatory to
deregulatory. Tauzin said early next
year the subcommittee will hold hear-
ings on revamping the Commission.

Hard-Liquor Hangover

The issue that will not go away
quietly, hard liquor advertising, is on

Radio Dean Goodman*

NAB Prepares For Radio Election

he following is a list of candidates slated for the NAB
Radio Board election in odd-numbered districts. Ballots,
which will be sent January 9, are due back January 31.

WEBE-FM/Bridgeport, CT VP/GM Vince Cremona
WXLO-FM/Worcester, MA President Robin Martin
WARA-AM/Fairhaven, MA Owner Michele Merolla
WKXL-AM & FM/Concord, NH President’/GM Richard Osborne

WTAE-AM & WVTY-FM/Pittsburgh VP/GM James Carter
WCOJ-AM/Coatesville, PA GM George Hall

WRZI-FM/Elizabethtown, KY President/GM Ross Becker
WBPA-AM/Pikeville, KY President/Owner Walter May

WACC-AM/Miami President Adib Eden Jr.
Paxson Communications & WINZ-AM/W. Palm Beach Exec. VP/

WSTA-AM & FM/St. Thomas, VI President Athniel Ottley

Continued on Page 9

Now adult contemporary music
has taken on a new energy...

and, in turn, a new life!

everyone’s agenda for the new year.
The latest complaints are being heard
from the beer industry, which is al-
ready flinching at the thought of in-
creased regulatory scrutiny of its
product — an advertising staple for
most stations.

The brewers’ lobbying giant, the
Beer Institute, is upset at a proposal
by the American Association of
AdvertisingAgencies (4A’s) and the
National Advertising Review
Council (NARC) to create a body
that would analyze advertising for all
“age-restricted” products: beer, wine,
liquor, tobacco, and gambling.

“Such artificial ‘age segregation’
is unnecessary and ill-conceived,”
Beer Institute President Raymond
McGrath said. “There is no common
denominator for these products. Each
is very different, faces its own unique
issues, and should be judged on its
own attributes.”

This stance does not square with
the Distilled Spirits Council of the
United States, which is arguing that
hard liquor companies should be al-
lowed to advertise, in part because
their products are no different, serv-
ing per serving, than beer or wine.

A 4A’s spokesperson said the pro-
posal is “very premature. We have
not issued anything yet,” she said.
“It’s all in a concept stage right now.”

NARC officials could not be
reached for comment. NARC is part
of the Better Business Bureau.

Hundt wants to issue a “notice of
inquiry” on the hard liquor issue,
which would allow formal comments
from the public. But he would not
have the support to do that — Com-
missioners Jim Quello and Rache-
lle Chong have said the issue is out-
side the FCC’s jurisdiction and be-
longs in the hands of Congress.

But Tauzin said hearings could
determine whether regulating the
ads would be constitutional, and
whether the FCC or the Federal
Trade Commission would have ju-
risdiction to do so.

BUSINESS BRIEFS

Generation X: No Nose For News

hile more than half of the public believes it's very important to

keep up with the news, “young adults (18-29) are far less likely to
express this view,” according to a just-released report by the Radio &
Television News Directors Foundation (RTNDF).

Part of the RTNDF's “News In The Next Century” project, the “Profile
Of The American News Consumer” study found that “two critical seg-
ments of the news audience of the future are going in different directions.”
While generational differences in news consumption are not uncommon,
comparisons indicate the generation gap is larger today than in the past.
The report, based on a random telephone survey of more than 1300 adults,
discovered that users of online services and the Intemet express a “strong”
interest in news but, as a group, young adults are disinterested.

Financial Roundup

acor Communications (Nasdaq: JCOR) reported this week that it

has a 5.3% investment stake in Paxson Communications Corp.
(AMEX: PXN). Jacor holds 2 miilion of Paxson’s Class A common shares,
which were purchased from December 3-10 for between $6.75 and $6.91
per share.

Paxson recently gave its nod to a plan that would extend full-recourse,
interest-bearing loans to senior management to help them buy common
stock on the open market. The number of shares was not available ...
Triathlon Broadcasting (Nasdaq: TBCOA) will pay a regular quarterly
dividend to preferred shareholders of record as of December 20, 1996.
The payment will be $2.36 per preferred share or $0.236 per depository
share. Payment will be made December 31, 1996.

Sinclair Broadcast Group Inc. (Nasdag: SBGI) saw the price of its
shares increase significantly last Tuesday (12/10) after a Salomon Broth-
ers analyst said the company could exceed Wall Street's estimates for
the next several quarters. The stock was up as high as $28.75 before
closing at $23 — an 18.5% gain, with trading volume more than three
times Sinclair's average.

KTID Fine Set In Stone

$15,000 Notice of Apparent Liability handed to KTID-AM & FM/

San Rafael, CA has become a fine. The FCC said the station
licensee, Marin Broadcasting, did not respond to the NAL, which
was issued in May. The fine is for lackluster EEO records and re-
cruitment efforts.

Chancellor/Omni Deal Moves Forward

hancellor Broadcasting Co.’s (Nasdaq: CBCA) acquisition of

OmniAmerica’s eight Florida stations has been given the go-
ahead by the Department of Justice. The transaction, valued at $178
million, should close in early 1997, Chancellor said, pending FCC ap-
proval.

Continued on Page 9

Radio One’s CHOICE/AC plays the top selling artists of today plus the biggest hits of the 80’s and 90s.
It’s today’s AC... with a new modern flavor... the real music of “choice” for professional adults.

And with Radio One’s unique TRUE LOCALIZATION techniques, your

station can sound seamlessly live and local 24 hours a day. To find out more
about a state-of-the-art combination you can bet on... call us today!
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“The lead dog always has the best view.
I’m not following anyone!”

- Spockman, The Planet 107.8

o win, I had one
clear choice to make.
Use the old-line thinking of
The Research Factory or upgrade
to a new way of doing radio.

I chose to break out front.

I knew I needed a clear

Your world has changed.
Your rules have changed.
So have the answers
you need to succeed.

To become a market leader
you demonstrated the
difference between success,
“Just getting by,” and failure.
This lies in your ability to use

advantage to win in my new
multi-opoly world.

So before making a decision I did my homework.

I uncovered that what other companies claimed
to be revolutionary innovations were actually
already behind-the-curve. The QT score,

the Magnum program ... okay stuff ...

Jjust not cutting edge.

I wanted to upgrade my results.

I wanted to work with radio’s true innovators.
The braintrust of people who are going to make
sure I stay up front as the lead dog.

That’s why Critical Mass Media is in!”

knowledge in revolutionary ways,
to recognize ahead-of-the-pack opportunities for
success and to take decisive action.

To stay a market leader you shunned the old
guard and upgraded to a new way of winning.

You took the lead and stepped out in front of the
pack. You found us there waiting to take you
further with the revolutionary innovations that
help you succeed:

TrueVariety ™ music research,

Mental Weaponry™ perceptual research,
Nest Marketing™ listener cultivation,
and TrueCore™ Targeting.

New World. New Rules. New Answers!™

CRITICAL MASS MEDIA

Revolutlonary Radlo Research Nest Marketing ® Mental Weaponry

To upgrade to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM e« (847) 441-4FAX « cmm@cmmnet.com

© 1996 Critical Mass Media, Inc.

internet site: www.cmmnet.com

g aaricanradinhictarny caom e
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DEAL OF THE WEEK

o WDRE-FM/Philadelphia

$20 million

TRANSACTIUNS

_RADIO BUSINESS

This Week's Action:
Stations Traded This Year:

Stations Traded This Week:

6 E e Su T
i T EITE R

1996 DEALS TO DATE

Doliars To Date:

$13,799,446,455

(Last Year: $5,536,240,668)

$51,378,978

(Last Year: $18,020,500)

2113

(Last Year: 1362)

27

(Last Year: 21)

Radio One Goes After The
Philly Sound, Buys WDRE

(3 Clear Channel adds WQMF/Louisville to its Kentucky collection

WDRE-FM/Jenkintown
(Philadelphia) PA
PRICE: $20 million

BUYER: Radio One Inc., head-
ed by co-Presidents Alfred
Liggens and Cathy Hughes.
Phone: (202) 686-9300
SELLER: Jarad Broadcasting,
headed by PresidentRon Morey.
Phone: (516) 222-1103
FREQUENCY: 103.9 MHz
POWER: 340 watts at 1000 feet
FORMAT: Alternative

R

Roberts Radio L.L.C.
acquisitions

PRICE: $4 miliion

BUYER: Roberts Radio L.L.C.,
headed by President Robert
Pittman. Phone: (914) 741-1133
SELLER: Community Air-
waves Corp. of Minneapolis,
headed by President Chistopher
Dahl. Phone: (612) 338-3300
BROKER: Jerry Dennon of
Montcalm Inc.

KRRZ-AM, KIZZ-FM &
KZPR-FM/Minot, ND
FREQUENCY: 1390 kHz; 93.7
MHz; 105.3 MHz

POWER: 5kw day/1kw night;
98kw at 571 feet; 100kw at 577
feet

FORMAT: Rock; AC; Country

KKAA-AM & KQAA-

FM/Aberdeen, SD
FREQUENCY: 1560 kHz; 94.9
MHz

POWER: 10kw day/5kw night;
100kw at 436 feet

FORMAT: Country; Oldies

KONZ-FM/Arizona City
PRICE: $400,000

BUYER: Brentlinger Broad-
casting Inc., headed by Presi-
dent Charles Brentlinger.
Phone: (602) 994-9100

SELLER: Phillip Zeni, court- -ap- |
pointed receiver. Phone: (602)
331-8900

KDAP-AM & FM/

Douglas

PRICE: $375,000

BUYER: KASA Radio Hogar
Inc., headed by PresidentMoises
Herrera. It owns KASA-AM/Phoe-
nix. Phone: (602) 706-9141
SELLER: KDAP Inc., headed by
President Howard Henderson.
Phone: (520) 364-3484

' KBYB-FM/EI Dorado

PRICE: $575,000

BUYER: Gulfstar Communica-
tions, headed by PresidentJohn
Cullen. It owns KKYR-AM & FM/
Texarkana. Phone: (512) 320-
7222

SELLER: KIXK Inc., headed by
PresidentCharles Shinn. Phone:

| (501) 862-9696

BROKER: Bill Whitley of Whit-
ley Media

KBAI-AM/Morro Bay

' (San Luis Obispo)

| PRICE: $150,000

BUYER: Jacor Communica-
tions, headed by President Ran-
dy Michaels. Phone: (513) 621-
1300

SELLER: Sarape Communica-
tions Inc., headed by President
Andy James Fakas. Phone:
(805) 237-6111

FREQUENCY: 1150 kHz

| POWER: 5kw

FORMAT: Nostalgia

BROKER: Jim Mergen and Ray
Stanfield of Ray Stanfield & As-
sociates

KMJI-AM/Sacramento
PRICE: $1.5 million

BUYER: Salem Communica-
tions Corp., headed by President
Edward Atsinger. It owns KFIA-
AM/Sacramento. Phone: (805)
987-0400

SELLER: American Radio Sys-
tems Corp., headed by President
Steve Dodge. Phone: (617) 375-
| 7500
FREQUENCY: 1380 kHz
POWER: 5Skw
FORMAT: Sports/Talk

Stevens & Co.

SRt

KMXM (FM CP)/
Gooding & KIKX (FM

CP)/Ketchum

PRICE: $1,118,378

BUYER: FM Idaho Co., headed
by President Wendell Starke. it
owns KLVJ-AM & FM/Mountain
Home, ID. Phone: (404) 892-2246
SELLER: Idaho Broadcasting
Consortium Inc., headed by
President Frederick Constant.
Phone: (707) 588-0707
BROKER: The Exline Co.

WZBN-FM/Carthage
PRICE: $210,000

BUYER: Bick Broadcasting Co.,
headed by PresidentJames Jan-
es. It owns KHMO-AM/Hannibal,
MO; KRRY-FM/Canton, MO; and
KICK-FM/Paimyra, MO. Phone:
(314) 221-3450

SELLER: Landmark Broadcast-

John Land. Phone: (319) 524-
4183

WKYL-FM/
Lawrenceburg
(Lexington-Fayette)
PRICE: $525,000

BUYER: Davenport Broadcast-
ing Inc., headed by President C.
Micheal Davenport. Phone:
(502) 223-7253

SELLER: Vernon Baldwin Inc.,
headed by President Vernon
Baldwin. Phone: (513) 829-7700
FREQUENCY: 102.1 MHz
POWER: 3kw at 328 feet

WAWAMN-AMericanradiehistiardacain-

BROKER: Gary Stevens of Gary |

ing Inc., headed by President |

TRANSACTIONS AT A GLANCE

® Roberts Radio L.L.C. acquisitions $4 million
® KRRZ-AM, KIZZ-FM & KZPR-FM/Minot, ND
® KKAA-AM & KQAA-FM/Aberdeen, SD
® KONZ-FM/Arizona City, AZ $400,000
* KDAP-AM & FM/Douglas, AZ $375,000
® KBYB-FM/EI Dorado, AR $575,000
* KBAI-AM/Morro Bay (San Luis Obispo), CA $150,000
®* KMJI-AM/Sacramento $1.5 million
* KMXM (FM CP)/Gooding & KIKX (FM CP)YKetchum, ID

$1,118,378

* WZBN-FM/Carthage, IL $210,000
®* WKYL-FM/Lawrenceburg (Lexington-Fayette), KY $525,000

Ssaste:

* WQMF-FM/Louisville $13.5 million i

* WQWQ-AM/Muskegon, Ml $400,000

® KYLS-FM/ironton, MO $70,000

* WWHB-FM/Hampton Bays (Nassau-Suffolk), NY $4 million
® WHOY-AM/Salinas, PR $700,000

®* WJFC-AM/Jefferson City, TN $5000

® WXST-FM/Loudon (Knoxville), TN $550,000

* WSTN-AM/Somerville, TN $50,000

® KIBL-AM/Beeville, TX $50,600

® KMPS-AM/Seattle $2 million

® KEZE-FM/Spokane $1.2 million H

FORMAT: Gospel

WQMF-FM/Louisville
PRICE: $13.5 million

BUYER: Clear Channel Commu-
nications, headed by President
Lowry Mays. it owns WHAS-AM,
WHKW-AM, WWKY-AM, WAMZ-
FM & WTFX-FM/Louisville.
Phone: (210) 822-2828
SELLER: Otting Broadcasting
Inc., headed by President John

Otting Sr. Phone: (502) 896-4400 |

FREQUENCY: 95.7 MHz
POWER: 29.5kw at 633 feet
FORMAT: Rock

wQwQ-AM/Muskegon
PRICE: $400,000

BUYER: WLC Broadcasting
Inc., headed by President
Nathaniel Wells Jr. Phone: (616)
722-3219

SELLER: Muskegon Lakeshore |
Broadcasting Inc., headed by |
President Edward Panyrek.
Phone: (616) 726-5669 |

KYLS-FM/Ironton

PRICE: $70,000

BUYER: Dockins Communica- |
tions Inc., headed by President
Fred Dockins. Phone: (573) 471-
6685

SELLER: David E. Smith Com-
munications Inc., headed by |
President David Smith. Phone:
(573) 783-6461

WWHB-FM/Hampton

Bays (Nassau-Suffolk)
PRICE: $4 million |
BUYER: Odyssey Communica- |

| tions, headed by President

Michael Kakoyiannis. It owns

WRKL-AM & WRGX-FM/Briarcliff
Manor, NY. Phone: (914) 592-
1071

SELLER: South Fork Commu-
nications Inc., headed by Presi-
dent Eddie Simon. Phone: (516)
728-9229

FREQUENCY: 107.1 MHz
POWER: 3kw at 276 feet
FORMAT: Country

n— —

Puerto Rico

WHOY—AMISaImas
PRICE: $700,000

BUYER: Colon Radio Corp.,
headed by President Martin Co-
lon Rivera. Phone: (787) 824-
3420

SELLER: Island Broadcasting
Corp., headed by President Juan

| Ortiz. Phone: (787) 864-0122

WJFC-AM/Jefferson

- City

PRICE: $5000

BUYER: Appalachian Educa-
tional Communication Corp.,
headed by President Kenneth
Hill. It owns WKCV-AM/Kingsport,
TN & WHCB-FM/Bristol, TN.
Phone: (423) 878-6279
SELLER: Upper East Tennesee
Broadcasting Inc., headed by
general partners Eaton Govan Ill
and Berton Cagle Jr. Phone:
(423) 926-3121

WXST-FM/Loudon

(Knoxville)

PRICE: $550,000

BUYER: MetroWest Radio
L.L.C., headed by Chief Manag-
er Susan Horne. Phone: (423)
531-6010

SELLER: Tellico Sound Ltd.
L.P, headed by President Deb-
bie Greenwood. Phone: (423)

Continued on Page 9
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Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays ~ Mark Kassof’s research and radio expertise means we give

the most music? Which one plays the best music? Which your station much more than statistics...
station is your favorite? Every research company uses
questions like these. We do, too. v/ It means we deliver our 2 CLASSIC CORE
- e — findings and analysis in

But at Mark Kassof & Co., webd + a clear, graphic, easy- 19 ) RESIRNACS
that’s only the beginning... to-understand way.
MARK KASSOF & CO. wanas v/ It means we work e

LAIDBACK LIVELY . HOT COUNTRY
GOES BEYOND THE , TN, s with you to turn JUNKIES -
BASICS... TARGET SEGMENT @) research into a UNINVOLVEDS
We specialize in the application . decisive. “plan of action” .“Cllgster Analysis
of powerful, advanced MULTI- customized to your pinpoints meanzngf ul
VARIATE ANALYSIS tools to Tobay station and focused on  targets for your station”
real-world radio situations like “Multi-Dimensional your market situation.
yours. Multi-Variate Analysis Scalzn.g. IS a power flll
looks at the pattern of listeners’ positioning tool v/ 1t means we are “on your team” exclusively in your
responses to many questions — not any one or two — to marl?et for 'a'full ygar...to answer questions and
provide a clearer picture of your station, competitors, provide additional input based on the research.
listeners. The result? Focused, actionable strategies that . _ e
WIN in today’s competitive, fragmented radio markets. Most importantly, this combination of powerful research

and personal service —
POWERFUL RESEARCH + PERSONAL SERVICE WORKS for our clients’ |
= SUCCESS STRATEGIES success! In fact, Mark l KN

Statistics alone (no matter how advanced) never helped K;SSOf ‘%CO- has }?pplclled | o, e
any station. Success requires the application of research i Va;:cle gesearlc an
into easy-to-understand, actionable as i Ipelidtve op

—® IALLYWHOANI |

i
\

. . . | 2
strategies. Mark Kassof is uniquely winning strategles 14 o +~T//>{§6H;;:ZZR;:T
qualified to apply powerful Multi- some of the biggest ‘ oow‘°"w o ™
Variate Analysis tools to radio. succe§ses n North és"”‘ 5' \ *o,y %“%
He has solid research credentials — American radio. | * 5‘9 é %‘% o
an M.B.A. in Marketing and years of | 8 %
3

Get the competitive edge

' lying it. And he h
experience applying it. And he has of Mark Kassof & Co.’s

8 more — over ten years at stations as a ful. ad d
programmer, researcher and air talent. POV 1;1’3 })lance ¢ Mapping determines your
Radio isn’t an “academic exercise” to o ) station’s optimum

# him...he’s been there. 313-662-5700 Stationality”

MARK XASSOF G CO.

TR N RN IRN NN RN RN RN N ANEnn NN ARNN R RRRNR RN

SUCCESS STRATEGIES FOR RADIO

“Multiple Discriminant
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The Eagle Group

RESEARCH STRATEGIES FOR BROADCASTING

- d

Dr. Roger Wimmer Joel Reish

TELEPHONE § FAX

303.980.1888 | 303.980.5980
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Roundup

Continued from Page 1

The FCC, meanwhile, faced a
transactions workload nearly three
times that of the previous year. Be-
fore President Clinton had signed
the bill, Jacor Communications hit
the new limit in Denver with its $152
million purchase of Noble Broad-
cast Group; Triathlon Broadcast-
ing maxed out in Spokane after pick-
ing up Silverado’s stations. One
week later, Jacor bought Citicasters
for an estimated $430 million.

The Commission also began an
inquiry into revamping its EEO
guidelines. That process is ongoing.

March

Not all legislators were satisfied
with the Telecom Act. Sen. John
McCain (R-AZ) in particular want-
ed spectrum auctions, and the FCC
Reform Bill — as it was informally
called — was bomn. Had it passed,
the bill would have also privatized
many FCC functions and downsized
the agency.

FCC officials told R&R in March
that the long-awaited indecency
guidelines would be out by late in the
month or in April. Some staffers to
the commissioners said they hadn’t
received them; others said the guide-
lines were forthcoming. One thing is
certain: Broadcasters haven’t seen
anything yet.

Other news:

¢ Infinity Broadcasting bought
Granum Communications’ 12 sta-
tions for $410 million.

¢ Clear Channel Communica-
tions bought U.S. Radio’s 18 sta-
tions for $140 million.

® FCC Commissioner Andrew
Barrett announced he was leaving
to join Edelman Public Relations
Worldwide.

April
The FCC was busy in April, for-
malizing the details of telecom and

taking action on a handful of radio
rulemakings.

* The AM expanded band allot-
ment plan was revised after the FCC
goofed on the first list.

¢ The Commission began crack-
ing down on dark stations, telling
them to get back on the air or forfeit
their licenses.

* SFX Broadcasting and Multi-
Market Radio announced plans to
merge.

May

Legislators mulled the idea of giv-
ing political candidates free airtime.
While the major television networks
offered some time, no radio compa-
ny formed a policy on the issue.

¢ Digital satellite broadcaster CD
Radio was chosen to receive a pio-
neer’s preference in a spectrum auc-
tion. Subsequent political outcry
killed that idea, and a government
panel recently voted to disallow any
preference in the auction.

* Former SFX President/CEO
Steve Hicks and his brother, Tom
Hicks of Hicks, Muse, Tate &
Furst, launched Capstar Broad-
casting with plans to spend $1 bil-
lion on middle-market radio stations.

® Now-retired Sen.  Larry
Pressier (R-SD) proposed a “grand
spectrum bill” that would merge the
National Telecommunications In-
formation Administration with the
FCC and give the FCC permanent
authority to auction spectrum fre-
quencies.

* Cox Broadcasting bought
NewCity Communications for
$250 million.

* Commodore Media issued its
initial public offering.

June
Dwarfing every radio deal that
came before it, Westinghouse Elec-
tric Corp. bought Infinity Broad-
casting for a mere $4.9 billion. Once
the radio industry finished reeling
from the news, the aftershocks were

TRANSACTIONS

Continued from Page 6

584-3210

FREQUENCY: 105.3 MHz
POWER: 6kw at 328 feet
FORMAT: Oldies

WSTN-AM/Somerville
PRICE: $50,000
BUYER: Patria Communica-
tions Inc., headed by President
Pierre Chestang. Phone: (708)
333-9333
SELLER: Fayette County
Broadcasting, headed by Presi-
dent Alfred Roberson lil. Phone:
(501) 572-5070

KIBL-AM/Beeville

PRICE: $50,600

BUYER: Paulino Bernal. Phone:
(210) 686-6382

SELLER: Ysidro Villareal &
Alma Moreno. Phone: (512) 547-
6160

ST
o, e S 2.4

b

KMPS-AM/Seattle
PRICE: $2 million
BUYER: Salem Communica-
tions Corp., headed by President
Edward Atsinger. It owns KGNW-
AM & KLFE-AM/Seattle. Phone:
(805) 987-0400

SELLER: EZ Communications,
headed by President Alan Box. It
owns KRPM-AM, KMPS-FM,
KBKS-FM, KYCW-FM & KZOK-
FM. Phone: (703) 591-1000
FREQUENCY: 1300 kHz
POWER: 35kw day/16kw night
FORMAT: Country

BROKER: Gary Stevens of Gary
Stevens & Co.

KEZE-FM/Spokane
PRICE: $1.2 million

BUYER: KEZE Inc., headed by
John Rook. Phone: (208) 664-
4014

SELLER: Melinda Boucher
Read. Phone: (509) 534-6000
FREQUENCY: 96.9 MHz
POWER: 9.8kw at 532 feet
FORMAT: Rock

felt: The DOJ and the Federal Trade
Commission started treating radio
like the bigger industries, introduc-
ing it to the world of antitrust law.

* Terrestrial digital broadcasters
continued to struggle to make in-
band, on-channel DAB successful —
one of the NAB’s dreams.

* By the end of the second quar-
ter, there were more than a dozen of
the latest deals — swaps — some of
which were valued at more than $50
million.

July

Even compared to the Westing-
house/Infinity bombshell the month
before, the deals that shaped July
were more than sparklers. Capstar
bought Osborn Communications
for $100 million, and Heftel Broad-
casting and Tichenor Media Sys-
tems combined to form a Spanish
supergroup.

August

The whirlwind summer ended
with, yes, more deals. But the already
swamped group heads faced full-
force another grueling task: convinc-
ing the DOJ to leave it alone. In the
midst of it all, Jacor became the first
company to agree to divest a station.

* American Radio Systems’
$655 million takeover of EZ Com-
munications brought it to nearly 100
stations.

¢ Chancellor Broadcasting
snapped up 12 Colfax Communi-
cations stations for $365 million.

September

Things slowed down quite a bitin
the fall. The most notable deal was
the 10-station swap in Charlotte be-
tween Evergreen Media, EZ, and
SFX valued at $350 million.

* The House Commerce Commit-
tee killed the FCC Reform Bill.

* Aslawmakers prepared the 1997
fiscal year budget, Reps. Thomas
Bliley (R-VA) and John Dingell (D-
MI) tried to talk the House leader-
ship out of auctioning spectrum, but
to no avail.

October

Herb McCord and Peter Fer-
rara formed Granum Communi-
cations Corp.

* Cox Radio and Metro Net-
works completed their initial public
offerings.

® The FCC slammed WBZU-FM/
Richmond with a notice of appar-
ent liability (NAL) of $10,000 for
airing certain Howard Stern broad-
casts.

¢ On several occasions in October,
the DOIJ leaned on broadcasters. But
after the two sides met several times
in November, it appeared that future
deals might get a smoother ride.

November

ARS became the second DOIJ ca-
sualty, being forced to divest three
stations in Rochester, NY. DOJ con-
cerns caused radio stock prices to
plummet 30% as analysts tried to
calm investors.

* The debate over hard liquor ad-
vertising became radio’s hottest con-
troversy when Seagram began air-
ing its ads on radio and television,
and the Distilled Spirits Council of
the U.S. lifted its decades-old vol-
untary ban on advertising.

_________www o americantadiohistops.com
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Moody’s Rates Jacor Notes

oody’s has assigned a B2 rating to Jacor Communications’

(Nasdaq: JCOR) pending $125 million in senior subordinated
notes. It also confirmed its B2 rating of Jacor’s existing $100 million of
10.125% senior subordinated notes; the B2 rating of its $18 million of
9.75% senior subordinated notes from the acquisition of Citicasters;
the B2 rating of its $600 million secured bank facility; and the B3 rating
of the $117 million of liquid yield option notes.

“We continue to believe Jacor has one of the strongest portfolios among
its pure radio company peer group, with the highest combined revenue
shares in nine of the Top 40 markets,” Moody’s said. “Moody’s also
believes the company’s properties offer some asset value protection
even in markets where its position is weaker, such as Los Angeles and
St. Louis, that it might seek to realize if it cannot build stronger positions
in those markets.”

Jacor has also offered to issue $170 million of 9.75% senior subordi-
nated notes via lead underwriters Donaldson, Lufkin & Jenrette and
Merrill Lynch & Co. The notes are due 2006. Closing is scheduled for
December 17, 1996.

EZ/ARS Merger Sets Early *97 Close

Z Communications Inc. (Nasdaq: EZCIA) Tuesday (12/17) ap-
proved the merger with American Radio Systems (Nasdaq:
AMRD). £Z President/CEO Alan Box said he expects the deal o close
in early 1997.
EZ shareholders will receive 0.9 shares of ARS’s Class A common
stock and $11.75 in cash per EZ share. The $655 million merger will put
ARS a few notches higher on the radio ladder with almost 100 stations.

Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.
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NAB Prepares For Radio Election

Continued from Page 4

WRGA-AM & WQTU-FM/Rome, GA President/GM Michael
McDougald*

WAKR-AM, WONE-FM & WQMX-FM/Akron VP/Exec. Sales Dir. Mark
Biviano

WONW-AM, WNDH-FM & WZOM-FM/Napoleon, OH President/CEQ
Richard McBroom

WBLL-AM & WPKO-FM/Bellefontaine, OH President Louis Vito

WJLB-FM & WMXD-FM/Detroit President/GM Verna Green*

KWYN-AM & FM/Wynne, AR President/CEO Bobby Caldwell*

WHHK-FM/Galva, IL President Roger Coleman*
WNTA-AM, WKMQ-FM & WXRX-FM/Rockford, IL VP/GM David
McAley

District 19:

KFRO-AM & FM/Longview, TX President J.R. Curtis*
KMGZ-FM/Lawton, OK President/GM Chuck Morgan
KJMM-FM/Tuisa GM Sam Wallace

KWLM-AM & KQIC-FM/Willmar, MN President Steven Linder*

Community Pacific Broadcasting President/CEQ David Benjamin
KCDS-FM/Angwin, CA GM David Shantz

KAGO-AM & FM/Klamath Falls, OR Local SM George Feola
KRKT-AM & FM/Albany, OR President Gary Grossman®
KGY-AM & FM/Olympia, WA GM Dick Pust

*incumbent

* The NAB went head-to-head
with the FCC over the right to ad-
vertise commercial casino gambling.
That issue is winding its way through
the courts.

* The FCC began investigating
loosening its cross-ownership waiv-

er policies between radio, TV, and
newspapers.

® The DOIJ cleared the Westing-
house/Infinity merger, and Westing-
house announced it was splitting into

ROUNBUP/See Page 24
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Free Promotion!
GREAT COMMUNITY EVENT!!

MADD and Chrysler have teamed Thiqlhl':lae _nrnhmotinn iskm:w
= - € In these marxets:
up to promote responsible driving avaliabie in t )
= - = Abilene Ft. Myers, FL kiahoma City
allﬂ yﬂlll' Statlﬂll can ]ﬂln thﬂlll! Atlanta Gainesville Port Huron, MI
. i Augusta, GA  Greensboro Savannah, GA
The Chrysler Drunk Driving Simulator Austin,R TX Gulfp%rtl, MSO ghrevepgrt «
’ Baton Rouge Hannibal, M partanburg,
to'ur features a "97 Dodge/Plymouth Neon Birmingham. AL Houston Springfield, M0
with an on-board computer program that gzartleston, SC iacksonéMS 2{ ;’etersburg .
) . . attanooga ansas City ugustine,
delays the car's steering and braking. The Chicago  Lake Charles, LA Tallahasses
car is programmed so your listeners can go:umgia, chA Lubbock, TXFL Wbodiix, LA
a0 o , | , y
feel the effects of drunk driving without TE e e .
Consumin-g alcohol. Ft. Worth Montgomery, AL Wichita

This is the perfect way for your station to
increase its community involvement and
gain positive personality exposure. You can
interview local police and spokespersons,
announce hotline numbers and give away
station promotion items supporting the event!

MARKETING
310-553-4330

or e-mail hmowry@rronline.com
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Ferguson Upped
To Island Records
Sr. VP/A&R

Island Records has elevated |

VP/A&R Holly Ferguson to Sr.

VP/A&R. She is based at the la-

bel’s Miami Beach offices.
“Without Holly — her experi-

ence, diplomacy, tact, and sheer |

common sense — Island Records,
the artists, and particularly the A&R
team would be quite lost in the in-
definable maze of the business we
call Artists & Repertoire,” said la-
bel Exec. VP Hooman Majd.
Island Chairman Chris Black-
well added, “Holly has been my
right hand for over 10 years. I quite
simply could not do without her!”
Prior to joining Island in 1984,
Ferguson served in various capaci-
ties at Arista Records, PolyGram
Records, and Infinity Records.

Jacor/Jacksonville
Urban Tromho Taps
Christian As GM

Ralph Christian has been ap-
pointed GM of three Urban Jacor
stations in Jacksonville. Christian
— formerly VP/GM of American
Radio Systems’ WECK-AM,
WIJYE-FM & WYRK-FM/Buf-
falo — will oversee Gospel
WZAZ-AM, UCWJBT-FM, and
Urban AC WSOL-FM.

Jacor VP/Jacksonville Market

Manager Les Samuels told R&R, |

“Christian’s a very bright guy with
a history of being a strong broad-
caster. He’s got a lot of experience
in a variety of different parts of our
business.”

Christian became VP/GM of the
ARS stations when the company
bought WYRK from Stener in
1994; he had already held that po-
sition at WYRK since 1991. Prior
to that, Christian spent a year as
NSM/LLSM at WBNG-TV/Bing-
hamton, NY.

Cozying up for a photo op at a recent Fiona Apple showcase are (I-r)
Work Group Local Promotion Manager Michele Block, WYKS/Gaines-
‘ ville. FL PD Teri Banta, WNNX/Atlanta APD Leslie Fram, WRLT/Nash-
ville PD Jon Peterson, Apple, WSSX/Charleston, SC PD Calvin Hicks,
WSTR/Atlanta MD J.R. Ammons, and Work Group Nat'l Director/Pro-
motion Dennis Reese.

L] ’ -
Collins Now PD At Rochester’s River
Coyote Collins has joined Classic Rock WQRY (The River)/Roches-
| ter, NY as PD. He exits crosstown Country WBEE, where he served as
MD/afternoon driver.

“This is a challenge,” Collins told R&R. “Creative people need to be
challenged creatively. all the time. If you’re not, then you’re just taking up
space.”

Prior to WBEE, Collins was Production Director and evening talent at
WKLX/Rochester. A 16-year radio veteran, Collins has worked as MD for
WKSS/Hartford and has spent time on-air at KIPR/Little Rock, WZZU/
Raleigh, and WXGT/Columbus, OH (ncw WCOL).

Thomas Promoted To KLUC/Las Vegas PD

Last Saturday (12/14) — during CHR/Rhythmic KLUC/Las Vegas’s staff
Christmas party — GM Tom Humm announced that MD/eight-year station
vet Cat Thomas has been promoted to PD, replacing Jerry Dean.

“I feel like I won the World Series!” Thomas told R&R. “Becoming a PD
is a goal I have worked on my entire career, and I have to thank Tom Humm
for giving me the shot. American Radio Systems is a great company, and
they are giving us all of the tools we need to win in Las Vegas. 1 look for-
ward to working with our staff, which has been behind me since I took over
as interim PD, and our consultant, [ARS/Sacramento’s] Bob West, who has
one of the greatest minds in radio.”

Prior to becoming MD at KLUC, Thomas was the Promotions Director/
Research Director, nighttimer. and overnighter at WXXL/Orlando.

Humm simultaneously announced that Research Director Melisa Stefas
has added MD stripes. In other KLUC news, overnighter Bo Jaxon moves
to afternoons; he replaces Thomas, who comes off the air. Parttimer Rob
Banks moves to overnights, and stand-up comedian Phil “Danger Boy”
| Maiorano joins the morning show as co-host.

Today’s level of fierce competition demands that
you prominently display your name every

Carolan, Vukovic Hired As 550 Music VPs/A&R

he A&R Department at 550 Mu-

sic has expanded with the ap- i
pointments of two new VPs, Tom
Carolan and Mio Vukovic.

“From day one it has always been
550 Music’s goal to have a fully real-
ized A&R department,” said label
President Polly Anthony. “[Sr. VP/
A&R]Michael Caplanand [Director/
A&R]Ben Goldman joining 550 was
an important first step. With Tom Car-
olan and Mio Vukovic coming on
board, our goal has been achieved.”

Carolan most recently served as A&R Representative for Atlantic
Records, which he joined in 1989.

Vukovic has served in various A&R capacities at Geffen Records.
Prior to joining that tabel in 1987, he owned and operated the incie L.A.
record company Vendetta.

Vukovic

Carolan

Rah-Rah Rahsaan

- e

MCA Records recently hosted an L.A. showcase for new signing Rah-
saan Patterson. Looking fashionable at the Pacific Design Center are (I-r)
President/Black Music Ken Wilson; VP/Urban Promotion, Blacx Music
Stanley Winslow; Universal Music Group President Zach Horowitz; Sr.
Dir/A&R, Black Music Madeline Randolph; Patterson; VP/Marketing &
Public Relations, Black Music Ashley Fox; Sr. VP/Marketing % Sales
Jayne Simon; Exec. VP Abbey Konowitch; and Uni Distribution Exec. VP/
GM Jim Urie.

RED Remains Blade Runner

&

Metal Blade Records recently extended its pact with RED Distribution
through the year 2000. Pictured at the signing are (I-r) Metal Blade Pres-
ident Michae! Faley and CEO Brian Slagel, and RED VP/GM Ken An-
tonelli and VP/Product Development Alan Becker.

Durable banners for a
throw-away price.

chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly
proposition to continuously replace expensive
signs and banners costing hundreds of dollars.

UV stabilized plastic won't
fade indoors or outdoors.

Simply FAX your loge and
color separation information

©1396 Reet Industries, Inc

for a free price quote.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

72" x 36" gives you 170 banners per roll

36" x 24" gives you 330 banners pes rol

31" x 18" gives you 340 banners pet roll

Banners are available in 18", 24" and 36" heights on 1000 ft rolls,
The number of banners on each roll is determinec by banner length,

KT

REEF INDUSTRIES. INC.

Call today
and gef exposed.

800/231-2417

1”.0. Box 751245
Houston, TX 77275-0245
713/507-4200
713/507-4295 FAX

PLASTIC
BANNERS

. unny amaericancadiohictory. com
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Radio

® LYN HINDSMAN has been upped to
President of Paxson Communications’
Panama City, FL properties. She pre-
viously served as GM of WPAP-FM/
Panama City. WPAP PD CHUCK
FRANCIS adds Group PD duties, while
WPAP MD/afternoons DAN MURRAY
is named OM of WDIZ-AM, WPBH-FM
& WSHF-FM. WPAP morning host
NORM JACKSON becomes MD/after-
noons, and former WPBH APD JEN-
NIFER BOARD is now PD/MD of

WFSY-FM. {

Records

® B.J. LOBERMANN has been pro-
moted from Director/National Sales to
= VP/Sales at Vir-
~{ gin. Upon his ap-
5| pointment, Lober-
! mann subse-
! quently elevated
i1 PAUL BABINand
*| BILL GIARDINIto
National Sales Di-
rectors and upped
MELANIE LEVY
from National Re-
° tail Marketing

Manager to Na-

tional Retail Mar-
keting Director at the label. Babin and
Giardini previously held the Southern
Regional Sales Director and Midwest
Regional Sales Director posts, respec-
tively, at Virgin.

Lobermann

¢ MAXINE STOWE has been elevat-
ed from VP/A&R to U.S. President of
Island Records’ Island Jamaica label
in the wake of Jon Baker’s exit.

® JOHN ETTINGER and MICHAEL
POWERS have risen to Directors/Re-

Powers

Ettinger

gional Promotion for the Midwest and
Northeast, respectively, at Mercury/
Nashville. Ettinger and Powers previ-
ously served as Managers/Regional
Promotion for their respective areas.

National Radio

® ERIC FAISON has joined SJS En-
tertainment as Urban Affiliate Relations
Manager. He most recently served as
PD of WBLK-FM/Buffalo. In related
news, SJS and THE URBAN NET-
WORK have teamed to present record-
ing acts Dru Hill and Mint Condition on
“Studio Vybes,” a one-hour program |
available to affiliates between January |
6-12, 1997; (212) 679-3200 ext. 224.

I

I

®TED “THE
BEAR” RICH-
ARDS has joined
Jones Satellite
Networks’ “Good
Time Oldies” for-
mat for morning
¥ drive. Richards, a
13-year air veter-
an and former |
i APD of CKLW/De- t
troit, most recent- ‘

Richards ly held an airshift
at WTRG-FM/Raleigh.

BirTHS

Broadcast Programming Pro-
grammer/Consultant Ken Moult-
rie, wife Nanci, daughter Malissa
Mischelle, December 10.

WXTR-AM, WWVZ-FM &
WWZZ-FM/Washington-Freder-
ick, MD OM Mark Williams, wife
Becky, son David Dylan, Decem-
ber 6.

MARRIAGES

WKSI-FM/Greensboro PD/
OM Chuck Finley to Debbie
Scott, December 1.

CONDOLENCES

The Enclave Head/Office Ser-
vices Anthony Mercurio, 35, De-
cember 3.

KTUC-AM/Tucson producer
Carole Heatley, 56, December 1.

¢ ABC RADIO NETWORKS is offer-
ing a six-hour, music-intensive Coun-
try special, “Christmas In America With
Bob Kingsley,” for its affiliates. The
music-intensive program, which has a
broadcast window through December
26 between 6am-midnight, features
Christmas songs and interviews from
top format performers.

Other holiday programming offered
byABC includes “New Year’s Eve Rock
& Roll Party” live from Disneyland with
Dick Bartley, airing 10pm-3:05am ET;

“Jim Casey’s Top 75 Of 1996, slated |
B — e

to air on Country radio from 10am-
4:40pm ET on January 1; and “The
Year-End Z-Rock 50, airing 12/29 from
7-11pm ET; (972) 448-3342.

® SONY’s SW NETWORKS presents
special Christmas and New Year's edi-
tions of “Personal Notes,” hosted by
Dave Koz. The two-hour NAC program
will feature Boney James as co-host
of its Christmas program. The year-end
special features a year-end music re-
view; (212) 833-5400.

* WESTWOOD ONE RADIO NET-
WORKS?’ “Adult Standards” continuous
format will broadcast live from Disney-
land on New Year's Eve. The program,
hosted by Chick Watkins and Jeff Roll-
ins, will ring in 1997 for every time zone,
including Hawaii. The bash will feature

| music from the Glenn Miller Orches-
I and others. In other WW1 news, “Ce-
lebrity Connection” will feature the fol-
lowing guest appearances:
! ® Andy Laurer, Friday, 12/20

® Edie Hand & Donna Presley, Fri-
day, 1/8/97

® Larry Hagman, Thursday, 1/9/97
For further information, call (212) 641-
2039.

® AME RADIO NETWORKS has an-
nounced its 1997 holiday schedule for
“After Midnite with Blair Garner”:

® “Country’s Greatest Lovers,” Feb-
ruary 14-16

® “Summer Blastoff,” May 24-26

® “Country At 200 MPH,” July
| 4-8

® “Country Thanks America,” No-
vember 27-30

® “The Best Of Country '97,” De-
cember 27-31
For more information, call (213) 851-
7770.

¢ NOSTALGIABROADCASTING has
launched its latest short-form program,
“Fastbreak ... with Dick Versace.” Its a
three-minute feature offering daily in-
sight on the NBA, beginning January
6, (503) 293-2601 ext. 772

® FINGER LAKES PRODUCTIONS
offers “The Ocean Report,” a daily, 90-
second feature focusing on oceanic
environmental news and reports. Dr.

Changes

AC: WWI *70s parttimer Zack
Taylor takes similar duties at
Rhythmic-leaning AC KIBB
(B100.3)/Los Angeles.

Alternative: Sherry Donovan
segues from KROQ/Los Angeles to
L.A -area trimulcast KLYY, KSYY
& KVYY (Y107) for afternoons ..
Chris Torrick is the new APD/MD
at WKJIN-FM/Baton Rouge ... Da-
lia shifts from nights to middays at
WKRO/Daytona Beach while
“Aaron With A K” comes aboard
for nights ... Paula Sangaleer is

January 30.

January 23.

February 12.

March 27.

In Loving Memory

] Remembering friends lost in 1996

I n our look back at 1996, we've reviewed the music, news,
and charts. Now R&R remembers those in the radio and
record communities whom we lostin the last year and wishes
their friends and families a happy, healthy 1997.

January
Producer/label boss/radio announcer/songwriter Bob Thiele, 73,

Commodore Media inc. Chairman of the Board Carter Burden, 54,

Baritone jazz saxophonist Gerry Mulligan, 68, January 20.

Katz Radio VP/Eastern Division Glenn Corneliess, 39, January 17.
Veteran radio research exec David Wisentaner, 50, January 12.
WNDU/South Bend, IN News Director Thom Howell, 43, January 12.

February
WVRK/Columbus, GA PD Brian Waters’s father, Donald Hutton,

March

Gun Club founder/lead singer Jeffrey Lee Pierce, 37, March 31.
WWDM-FM/Columbia, SC ND/morning co-host Brenda Jones, 39,

Continued on Page 24

WalA=adRekicantadiehister~cerm

tra, the Les Brown Band Of Reknown, |

Sylvia Earle hosts the program. For
further information, contact David Olm-
stead at (607) 275-9400.

| ® BUSINESS NEWS NETWORK will
now provide Salem’s SRN newscasts
on its 24-hour satellite channel, effec-
tive January 6, 1997. Concurrently,
SRN News — a subsidiary of Salem
| Communications Corp. — will begin
using a new SEDAT delivery system.
The partnership provides affiliates of
‘ both networks with easier access to

programming; (703) 683-8488.

Industry

| ® DAVID DZIEDZIC has been named
Sr. VP/Advertising & Services of the
National Association of Broadcasters,
effective 12/27. He most recently
served as VP/Marketing for the Texas
Rangers baseball club.

| ® BRETT HANSON has been named
President/Chief Executive of MTV Net-
I works Europe, effective January 1. He
was formerly President/Creative Direc-
| tor for the company, which encompass-
es MTV Europe and VH-1 Europe.

l ® THE ROCK AND ROLL HALL OF
FAME AND MUSEUM in Cieveland will
‘ relocate its Hail of Fame exhibit from
its current sixth floor location into the
l circular west wing of its facility. The
move increases the exhibit’s size from
| 1450 t0 5480 square feet.

new to nights at WOSC-FM/Salis-
bury-Ocean City, MD.

Country: Here’s the new lineup at
WKS1/Greensboro:  OM/PD
Chuck Finley shifts from mornings
to the 10am-noon shift. Dave Oak-
ley and Marti Ryan assume wake-
up duties, while Kevin Tanner
takes afternoons, Bud Ford takes
evenings, Dale Richards nabs
nights, and Lee Tanner snags over-
‘ nights ... Former KCHX PD Clay-
I ton Allen is the new PD/afternoon
' driver at KRYS-AM & FM/Corpus
Christi, TX.

Rock: Kevin Conrad rises from
nights to Production Dir/middays
at WIXQ/Lansing, MI ... Johnny
Cole joins KRNA/Cedar Rapids-
Iowa City, IA as a parttimer ... For
the record: Flynt Stone has re-
turned to KTAL/Shreveport, LA for
nights. His name was spelled incor-
rectly in the 12/6 issue of R&R.

Sports: David Kelly joins WKNR/
Cleveland as the new producer of
the “Mike Wolfe Show.”

Urban: Troi Tyler replaces
Ray’mond Anthony as host of
WGCI-FM/Chicago’s “Whispers
In The Dark” program.

Records: Michele Christiana has
been appointed National Marketing
Coordinator and Billye Sluyter has
been appointed National Merchandis-
ing Coordinator for Uni Distribution.

National Radio: Michael Boswell
is now VP/Programming at Media
Dynamics. The company also an-
nounces that its “Country Flash-
back’ series is now available in one-
or two-hour lengths. Call (708) 755-
4080 for additional information.

PROS ON

THE LOOSE

Jack Lawson — Marketing
Dir. KSD-FM/St. Louis (314) 645-
7545

Pete McRae and Cara Sabin
— Mornings WQKK-FM &
WQWK-FM/Johnstown-State
College, PA (814) 861-5659

Sherry Toennies — PD
KSDO/San Diego (619) 578-0705

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Touch — Monica Logan
BLACKSTREET No Diggity
TINA TURNER In Your Wildest Dreams

MR-35 — Cary Pall

MERRIL BAINBRIDGE Mouth
COLLECTIVE SOUL When The Water Fails
ENIGMA Beyond The Invisible

JASON FALKNER | Live

VERVE PIPE The Freshman

ALTERNATIVE PROGRAMMING
Steve Knoll e (800) 231-2818

CHR/Rock

SUSANNA HOFFS All | want
JEWEL You Were Meant For Me

Mainstream AC

MICHAEL ENGL1SH Freedom

GLORIA ESTEFAN I'm Not Giving You Up

R. KELLY ! Believe | Can Fly

HUEY LEWIS & THE NEWS 100 Years From Now
TONY RICH PROJECT Leavin’

Lite AC

CELINE DION Send Me A Lover
FINE YOUNG CANNIBALS The Flame
TONY RICH PROJECT Leavin’

uc

SNOOP DOGGY DOGG- Snoop's Upside ...
NAS Street Dreams

SHAQUILLE O’NEAL You Can’t Stop The Reign

o

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital Soft AC — Mike Bettelli
KENNY LOGGINS For The First Time

Digital AC Mix — Mike Bettelli
DON HENLEY Through Your Hands

Digital CHR — J.J. Cook
GREASE MEGAMIX Grease Megamix

Digital AC — J.J. Cook
“AFKAP™ Betcha By Golly Wow!
DON HENLEY Through Your Hands
KENNY LOGGINS For The First Time

Digital Hot AC — J.J. Cook
GREASE MEGAMIX Grease Megamix
DON HENLEY Through Your Hands

Alternative — Leslie Cohan

BLOODHOUND GANG Fire Water Burn
GRAVITY KILLS Enough
R.E.M. The Wake-Up Bomb

&

JONES SATELLITE NETWORKS
Phil Barry o (303) 784-8700

Adult Hit Radio — J.J. McKay
“AFKAP” Betcha By Golly Wow!

WHITNEY HOUSTON | Believe in You And Me
JOHN MELLENCAMP Just Another Day



www.americanradiohistory.com

e

THE MUSIC SCHEDULING SYSTEM

INTRODUCING THE ALL-NEW
MUSICMASTER FOR WINDOWS

Netscape Realaudio Eudota FTP

f

X A X X B

i 2 o &
| MusicMaster tor  TrafficMaster  Storage Library  MusicMaster Haar | 51
i Windows R i emina L

Horky Tonk Honen

i

won Find Gavfunkal Bridga Ovar Troubled Hater
ndfy Bonstadt Fnd The Different Deum

% - sichds r Windows

Gl MusicMaster  [EHEES VERITE Y GO Tane
i Nexus :

He Gott Get Out OF &
Angone Who Had A Heart

0 YT I Get Around
Babhy Fresnan Bo You Want To Dance

.l}apy Puckett Rnd The Young Girl
T Chi-Lites Oh Girl
Harcie Hlane

Check out the all-new MusicMaster for Windows. We’ve added Mouse Support, Scroli
Bars and other enhancements to make MusicMaster fully compatible with Windows 3.x,
95 and NT. Other new features include Linked Songs, Extended History Storage, a new
Traffic and Billing interface, and much more.

We're also introducing the MusicMaster Nexus Server, which provides an automatic

multiuser interface between MusicMaster, RealTime, your Automation System, and other
compatible software products.

For more information call today

800-326-2609 7N\
A" WARE

Intelligent Software ¥ Unparalleled Support

29600 Arcadian Avenue * Waukesha ® WI 53186 ¢ 414-521-2890 e fax: 414-521-2892 ¢ e-mail: info@a-ware.com * web: www.a-ware.com
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MANAGEMENT

New Year's Resolutions For

Station Management

WC January, 1997 the time to set ambitious goals for
; ore efficient management, improved revenue, and ded-
icated programming quality. The following provides major top-
ics for your next management or department head meeting.
These strategic goals should help improve the first quarter out-
look and assist management in setting reasonable and action-

able goals for 1997.

For General Managers ...

Whether you manage one or six
radio stations, help each fucility
achieve its full potential by develop-
ing a mission statement, a strategic
plan, and a marketing plan in addi-
tion to revenue and ratings goals.

* Think about your customers.
Make direct sales calls and learn
about your clients’ marketing needs.

e Listen to competitive stations and
watch them like a hawk.

¢ Talk to core listeners and under-
stand their perceptions and needs.
Research listeners as well as adver-
tisers and prospects.

* Be involved in all departments for
sales and programming growth. The
journey is as rewarding as the desti-
nation.

* Hire people who have a passion
for radio and your station(s). Provide
them with direction, creative chal-
lenges, stimulation, motivation, and
a winning strategic atmosphere.

* Improve management and people
skills. Your stations are a business that
will be judged accordingly.

¢ Hire the best people and learn to
maotivate them. Continually train and
reward them with increased respon-
sibility, leading to the satisfaction of
team accomplishment. Remember:
First-rate managers hire first-rate peo-
ple; second-rate managers hire third-
rate people.

* Develop a strong sense of mis-
sion. Know where your stations are
going and exactly how to get there.

* Know the principles of manage-
ment — positioning, marketing war-
Jare, and consultans selling. Read to
improve management and marketing
skills.

* Practice strategic management.
Strive for No. 1. Or — if you man-
age a duopoly — strive for No. 1, No.
2, No. 3, No. 4, No. 5, and so on.
When you’re on top, be your own
toughest critic and continually perfect
your station.

¢ Maintain station momentum.
When necessary, take decisive action
immediately. Don’tlet doubt and mis-
givings hang a cloud of uncertainty
over yourself and your staff.

For Sales Managers ...

Whether you manage one or six
stations, the sales effort for an under-
perfonning station should strive to
match the sales effort for the top-rat-
ed station. Only one station can be
No. 1, but all stations can be top rev-
enue generators.

* Maximize revenue by selling ev-
ery available unii at the highest price.
Compete on value, not on price.

* Be obsessed with sales, account
development, higher rates, and

Is Saméthing
Missing?

hat are your top

management
goals for 1997? For the
General Manager? For
the Sales Manager? For
the PD? What “New
Year’s Resolutions” will
make your and your sta-
tions more successful?
Fax or e-mail John Lund
for his next “Management
Goals” article in R&R.

monthly revenue increases.

* Sell the benefits of using your
station(s) to market a client’s prod-
uct or service.

e Sell solutions to marketing
questions, not spot schedules.

* Acquire an interactive tele-
phone system to benefit clients via
off-air sales promotions.

* Get success letters and testimo-
nials for use in your sales presen-
tations, web sites, and monthly mail-
ings to prospects and present adver-
tisers.

* Practice the principle of supply
and demand. Know when to raise
rates. If you’re sold out, you’re sell-
ing too cheaply. Practice yield man-
agement like the airlines and hotels
do, and adjust your rates according-
ly.

* Review accounts at least every
90 days and reassign dormant ones.

* Be an aggressive team leader
and coach. Demand performance,
but help it by nurturing each sales-
person’s strengths and downplaying
limitations.

* Tap the Internet (as well as on-
line sales services) for new sales
ideas and strategies. Use the sta-
tion’s web page as a new, powerful
medium to make revenue and add
value to radio.

* Use sales promotions to in-
crease listening spans, attract new
cume, enhance station image, and
bring in revenue.

* Develop more joint vendor pro-
motions. Sales promotions can be
tied to vendors and occur off air to
avoid clutter.

e Improve your salespeople. To-
day’s customer buys a salesperson,
not just radio time. The key means
of differentiating media today is
who sells it.

* Set specific goals for your team

By John Lund

and each member of it, including
yourself. Have regular updates on
how the individual and department
stand in relation to objectives.

* Develop high performers who
know their station, their clients’
needs, and marketing. They must be
well-trained, intelligent, profession-
al marketing consultants, problem-
solvers, and relationship-builders.

¢ Invest in qualitative market re-
search. Know everything about your
clients. the market, and the benefits
of your station(s).

e Utilize the traffic system’s client
and prospect database to keep then
informed via a regular newsletter
that sells station benefits.

* Understand marketing: “Defin-
ing and locating desirable custom-
ers and fulfilling their needs at a
profit to the station.”

* Provide exceptional client ser-
vice. Customer satisfaction is cheap-
er than finding new clients. Deliver
what you promise.

For Program Directors ...

Know the business of radio: “Get-
ting an audience and selling it to the
marketplace.” Thus, know radio
sales and profit.

* Maximize ratings by increasing
cume with outside promotion and
expanding Time Spent Listening
with better programming. Exhibit a
“ratings myopia” — be obsessed
with improving the numbers and
rankings.

* Implement programming re-
search. Find out what listeners want
and give it to them.

o If you program more than one
station, strive 1o maintain the unique
sound and “stationality” for each
one. Treat each staff as a separate
unit with its own pride and product.

* Live your demo, know your
market, and understand your listen-
ers.

e It’s not only what you air but
what you keep off the air that counts.
Protect the listener from the dull, the
needless, the commonplace, and the
unprofessional. Update promos and
liners often.

* Know everything about Ar-
bitron: how the research is conduct-
ed and processed, Maximizer and
programming software, and the im-
portance of programming to “first
preference” listeners.

* Have a strong programming po-
sition that’s easy to explain. It must
be unique, credible, and beneficial.
If the listener cannot describe the
station, marketing will be a problem.

* Improve your people. Develop
on-air talents who reflect the station
position and improve entertainment
value, excitement level, and creativ-
ity. Critique for show improvement.

* Know how to apply technology
to our business: data-base market-
ing to core listeners; telemarketing;
the Internet for show prep, audience
research, and station web sites; and
Arbitron’s Maximiser, MapMaker,
and Fingerprint.

waany amaricantadiohistornv.com
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* January 2 (through March 26)
— Winter ‘97 Arbitron.

e January 26 — Super Bowl
XXXI. New Orleans Superdome.

¢ January 27 — American Mu-
sicAwards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
(202) 775-3510.

* February 6-9 — RAB'97 Mkig.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

e February 21-22 — Dan
O'Day’s PD Grad School. Summit
Hotel Bel-Air, Los Angeles; (310)
476-8111.

* February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

* February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822.

NAB Crystal Radio Award Entries; |

* March 5-8 — 28th Country
Radio Seminar. Opryland Hotel,
Nashville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221.

*March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

* March 27 (through June 18)
— Spring Arbitron.

* April 4-7 — Broadcast Educa-
tionAssn. 42ndAnnual Convention
“Reinventing Electronic Media:
Multimedia in the New Millennium.”
Las Vegas Convention Center;
(202) 429-5354.

* April 5-10 — NAB '97. Las
Vegas Convention Center; (202)
775-4970.

¢ April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

* April 23 — Academy of Coun-
try Music Awards. Universal Amphi-
theatre, Los Angeles; (213) 462-
2351.

e Station programming should
sound local and relate one-on-one
to the target demographic.

* Remember that your strategic
goal is “profit-oriented program-
ming” that’s designed to produce
sales and bottom line results.

* Adults don’t often know what
they like, but they like what they
know. Familiarity breeds content, so
program the best-tested, most-pop-
ular, and most-familiar music, or
hottest talk topics or news items.

* News should reflect the needs of
the target demo. Delivery presenta-
tion is extremely important. Many
listeners want news to be delivered
quickly, concisely, conversationally,
and be interesting.

* Maintain a database of frequent
listeners. Use that core to generate
longer listening through direct mail
to home and workplace.

* The longest and most important
Arbitron daypart is “workday”
(8am-5pm, Monday-Friday). Ag-
gressively program and promote to
gain this captive and ratings-influ-
ential listener.

e Program mornings differently
than other dayparts. In morning
drive, many listeners want a diet of
news, time checks, weather, locally
relatable information, and personal-
ity.

* Outside of mornings, music sta-
tion listeners prefer to hear their

Javorite songs and a lot of music

with few interruptions.

* Remember Pareto’s Curve, the
36/72 rule: About 72% of your quar-
ter-hour comes from 36% of your
cume. Take special care of your
most frequent listeners.

* Program for the diarvkeeper.
Good ratings require that listeners
know exactly what station they lis-
ten to — by call letters, dial posi-
tion, or station name. Constantly
promote and advertise to gain trial,

A T TR R S WWY WY e

replenish cume, and keep the station
name in the public eye to strength-
en ratings recall.

* Believe in aggressive momen-
tum and “flow.” Promote ahead
when you have something special
coming up on the air. To get larger
quarter-hour shares, building Time
Spent Listening is easier and less
expensive than external advertising.

* Know as much about your com-
petitors as you know about your own
station. Constantly monitor the
competition, calculate their rota-
tions, and second-guess their every
move.

* Get out of the radio station for
a day and listen to the market criti-
cally.

* Start planning your spring. De-
velop your programming and mar-
keting strategy from research, and
carefully implement the execution.

* Possess and display a winning
attitude. The race does not always
go to the swift nor the battle to the
strong, but it’s a good way to bet!
Be victorious.

John Lund is President of
the Lund Consultants to
Broadcast Management Inc.
and Lund
Media Re-
search, a
San Fran-
cisco-based |
fuli-service %
radio pro-|
gramming,
consulting,
and research
firm. He may
be reached
by phone at
(415) 692-7777, by fax at (415)
692-7799, and by e-mail at
TLC2RADIO@aol.com
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What's a station GM to do?

Register today for Country Radio Seminar 28
March 5 thru 8 in Nashville.

Winning through learning... How to keep Country strong.

Four challenging, hard-hitting, idea-filled days that will sharpen your competitive edge

“GM WORKING BREAKFASTS”
A GM-focused event with timely topics like “Rumor Control in a Merger World,” “Managing EEO” and more.

“LOU HOLTZ ON LEADERSHIP AND TEAM MOTIVATION”

The legendary coach and best-selling author kicks-off the seminar with a motivating keynote speech.

“STEPHEN COVEY LEADERSHIP AND
TIME MANAGEMENT WITH JOE CALHOUN"

A revolutionary time-management seminar which empowers people to produce results, not just save time.

“MOVING UP, OVER OR OUT”

A distinguished panel talks candidly about changing careers in radio.
Smart tips for MDs, PDs, GMs, on-air personalities and owners.

“THE FUTURE OF RADIO AND THE
COUNTRY MUSIC INDUSTRIES”

Oren Harari peers into the next century and shares his insights
on the upheavals in country radio and country music.

Are you on a special diet? Will you need
child care services? The staff of CRS-28 can
help with these and other special needs. For
additional information call 615-327-4487.

For marketing trade show and
promotional opportunities

at CRS-28, call Todd Cassetty
at 615-327-4487.
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We’ve all seen the words typed across an avail request: no
controversial or blue personalities. All right, so that elim-
inates ... who? In some respects, it probably eliminates every
successful personality on radio. Controversy, whether liberal
or conservative, subtly delivered or unabashedly shouted, is,
after all, the stuff that good radio — or even good conversation
— 1s often made of.

Selling Controversial Personalities

By Kristen Walsh Santoro

How People
Really React

What did you do the last time
you saw something on TV that

ST s ™ s o — o

Tips To Help Clients Rethink A
‘No-Gontroversial’ Mandate

hen presenting the advantages of using top-ranked

personalities that are considered controversial by an
advertiser, NY-based Allscope Media President Evan
Greenberg suggests the following strategies:

* Ask clients to actually listen to a day or a week of the personality
(either in their market or on tape) to help them really understand how

So what about those shades of
blue? Well, according to the FCC,
indecericy is defined as “language
that describes, in terms patently of-
fensive as measured by contempo-
rary community standards for rhe
broadcast of the medium, sexual or
excretory activities or organs.” The
key phrase in this statement is con-
remporary community standards.

OK, we have a so-called “contro-
versial” personality. And each day,
more people in the community
choose to listen to this personality
over any other personality in the re-
spective market. Is this personality
offensive to the community stan-
dards?

Radio listening, as with all other
media usage, is still a free choice.
So there is obviously a significant
portion of the population — perhaps
even the majority — who want to
hear this programming every day.

Irwin Pollack

Sales and Management
Training Services

Consuiting &
Management
Sales Training
Sales Manager Training
Money-Making Sales Promotiors
Sales Department Audits
Turn-Around Plans
Accountability Systems
Inventory Management
Higher Rates
New Business Revenue Streams
Incentive Programs
Start-Up Guidance
Sense of Urgency Training
Recruiting, Interviewing, & Hiring

S

Seminar Topics
A Year's Worth of Great Sales [deas
& Effective Negotiating
Prospecting and Qualifying
Talking RO1 With Clients
Better Copywriting
30 Habits of Radio’s Super-Achievers
Account List Management
Super-Shrewd Saies Presentations
Making Your Station a “Must Buy”
Effective Sales Management

DADIO SALE
" INTELLIGENCE—
RADIO

SALES AND MANAGEMENT
CONSULTANTS

you personally found offensive

And at this point, blue begins to take
s bluglbee or morally objectionable?

on a slightly different hue.
The Silent Minority

Despite exceptional ratings and
proven success in moving product

Choice
Changed channel
Never saw anything

Percentage

45%

for sponsors, some so-called contro- objectionahle 19%

versial personalities repeatedly see Turned off TV 15%

certain advertisers shy away. Most Did nothing 12%

often, these advertisers are motivat- ]

ed by fear of consumer backlash, Expressed disapproval 9%

rather than by marketing consider- Retfused to allow

ations. In the day of the boycott, ad- kids to watch 3%

vertisers fear thef publigily and sales Contacted

repercussions of a product ban. ; g
Bt did you Know that 86% o JRNCvorkstalion 1%

Contacted advertiser 1%

adults have never joined an orga-
nized bhoycott against particular
products or stores for any reason,
according to a national survey con-
ducted by the Roper Organization.

Also, according to a study spon-
sored by the National Television

1%
1%

Stopped buying product
Other

100% due to multiple responses.
Source: Nat'l TelevisionAssoc. & NAB, 1992

Note: Total adds up to more than |

Association and the NAB, only /%

“When you hire me to consult
with you for just one day, I’ll find
at least 10 documentable ways
to improve your billing...
or the day is FREE!” |,

Can you say, without a doubt, that your sales department is
reaching its fullest potential? Be honest. Do you have inventory or rate
problems? An inordinate amount of agency business? A sales
management problem that you can't seem to overcome? If the answer
to any of these questions is yes, then you need my help.

My name is Irwin Pollack, and I'm sure you’ve heard of our radio
sales and management training. My companies have helped more
than 10,000 radio salespeople, 750 radio stations, and countless TV
stations increase their billing.

In just one day, I'll identify at least 10 significant opportunities that
will increase your billing and drive cash flow through the roof... or my
time is free.

My training reflects the lessons I've gathered over the past 15 years
visiting, speaking to, and observing this country’s best radio stations,
along with their managers and salespeople.

Quite frankly, the training I provide is for those who really want to
out-perform their revenue shares. Those who want to “shake things up”.
Even rock the boat. In fact, if we don't help improve things at your
station, we simply aren’t doing our job... that's why I've put teeth into
my guarantee.

Just ask a small sample of our client stations:

¢ KLSX-FM/KRLA-AM, Los Angeles ¢ WLEV-FM/West AM-Allentown
* WRKZ-FM, Harrisburg * WHOT-FM, Youngstown
¢ KHTQ-FM, Spokane * WCBW-FM, St. Louis
* WPRO AM/FM, Providence ¢ WVVE-FM, Mystic
As you can see, if you're in a larger market or a smaller one... right
now, at this very moment, your station is capable of exponential
improvement in its sales performance. You really don’t have to settle
for things as they are now. If you're ready, I'm ready.
Stop and think about it. Here’s the way it goes — “more of the
same” usually gives you more of the same.
When you would like to schedule a consultation, please give me a call at
(603) 598-9300.

Radio Plaza » 410 Amherst Street ® Suite 360 » Nashua, NH 03063

Phone: (603) 598-9300 » Fax: (603) 598-0200 ¢ Email: irwin@irwinpollack.com
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controversial — or uncontroversial — the personality really is.

* List the client advertisers who have used these personalities to
build business and increase sales.

* Show the ability of the personality to deliver a large audience. Add
dimension to pure ratings and impressions with strong qualitative pro-

Greenberg adds that clients relate to facts. The only way to over-
come an objection of this nature is to lay out an incontestable story
that supports the value and impact that a strong radio personality can
have on his or her audience and on consumer sales.

of those polled said that they boy-
cotted a product if it ran in a mor-
ally or personally offensive televi-
sion program. An additional 1%
said that they would actually con-
tact the sponsor advertising on the
program.

The vast majority (45%) said that
they would simply change the chan-
nel. Other top responses included
turning off the television (15%) and
doing nothing (12%). Interestingly,
19% said that they never find any-
thing objectionable!

As WJFK-FM/Washington GSM
Alan Leinwand says, “There are 14
important words that I reinforce on an
ongoing basis to my staff, to adver-
tisers, and to agencies: The people
who listen, like it. The people who
don't like it, don't listen.”

Leinwand — whose station line-
up includes Howard Stern, G. Gor-
don Liddy, Don & Mike, and the
Greaseman — has had a lot of ex-
perience tackling the “no-controver-
sial” programming dictate. He adds
that “people fail to realize that those
people who listen to the programs
actually like what they hear. Listen-
ers have a choice as to what program
they want to listen to, and those that
stay with our station’s programming
enjoy it on a daily basis.”

In fact, sometimes people’s reac-
tions in defense of a program or ad-
vertiser are so strong, that boycotts
actually backfire. One recent exam-
ple is Clorox. When the Christian
Leaders for Responsible Broad-
casting boycotted Clorox in an at-
tempt to punish advertisers that
sponsored shows such as “Married
With Children,” the strategy had the
reverse effect.

According to published sources,
sales of Clorox actually increased
during this peniod. And according to
a Roper Poll done at that time, only
1% of the current Clorox users even
knew thar Clorox was the target of
a boycott.

A similar scenario occurred on the
other side of the political spectrum,
when the National Organization for
Women (NOW) proposed a boycott of
Florida Orange Juice after Rush Lim-
baugh was named its spokesman.
When the president of NOW led a pro-
test demonstration outside of a conve-
nience store in Tampa, according to the
Wall Street Journal, “‘about half a doz-
en NOW members showed up, versus
200 people claiming allegiance to Rush,
who bought “gallons of juice.”

Focus On Results

In truth, the bottom line is that ad-
vertisers never really know when
lightning may strike, and when it
does, whether the results will be
damaging or beneficial. In light of
this, perhaps advertisers need to
keep their focus on determining the
most efficient and effective media
choices, rather than on taking the
less controversial way out.

As Infinity Radio Sales AE Joan
McNamara puts it, “Some agencies
feel that it would be too much of a
risk for their clients to advertise on
certain programs. But I ask, would
you rather risk your client NOT ad-
vertising on these programs?”

Infinity Radio Sales Dir./Sales
Pat Baker concurs, “It’s important
for marketers to set aside personal
opinions about a personality, and
focus on what’s best for the client.
If a personality has a proven suc-
cess record for advertisers, then it
is in their client’s best interest to
advertise on these programs.”

When Everybody Wins

When advertisers respond to the
demands of minority protesters, or
react overcautiously to possible con-
sumer backlash by eliminating any
possibly objectionable program-
ming from an advertising campaign,
all sides are hurt.

* The advertiser misses out on a
prime advertising opportunity, over-
looking some of the highest-rated,
most audience-loyal programming
available.

* The media suffers, as it’s forced
to stifle creativity and set artificial
boundaries on acceptable content.

* And, finally, the consumer los-
es his or her right to choose pro-
gramming options and to remain
free of imposed censorship.

Fighting for the rights of contro-
versial personalities within the ad-
vertising community is obviously an
important struggle. As Leinwand
says, “Be aggressive and never give
up.” Advice he readily follows, as
he has led WIFK to one of the top
billing-stations in Washington, DC.

Kristen Walsh Santoro is
Research Director at In-
terep. She can be reached at
(212) 818-8998 or e-mail
Kristen_Santoro@interep.com
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Maria Abuiysa
Anthony Acampora
Renu Ahluwalia
Carol Archer
Michael Atkinson
Jeff Axelrod

Jill Bauhs

Lynn Beaudoin
Lauren Belcher
Michelle Benson
Paul Colbert

Dan Cole

Derek Cornett
Frank Correia
Sky Daniels

Lise Deary

Mary Lou Downing
John Ernenputsch
Erica Farber

Bill Ferrari
Marilyn Frandsen
Dawn Garrett
Jeff Gelb

Julie Gidlow
Calvin Gilbert
Jay Gross

Missy Haffley
Jim Hanson

Carl Harmon, Jr.
Jennifer Harris
Hurricane Heeran
Lon Helton
Veronica Ho
Nancy Hoff
Daniel Holcombe
Saeid Irvani
Adam Jacobson
Nalini Khan
Lanetta Kimmons
Mike Kinosian
Marko Kiric

Ted Kozlowski
Tim Kummerow
Jacqueline Lennon
Corey Levitan

Jay }. Levy
Magda Lizardo

Wishing You A
Joyous Holiday Season
With Ez/ery Good Wish

For The New Year

From Your Friends

At RerR

Walt Love

John Mzinelli
Cyndee Maxwell
Kevin McCabe
Richard Michalowski
Gail Micchell
Lucie Morris
Henry Mowry
Karen Mumaw
Tony Mufioz
Juanita Newton
Tony Novia

Barry O’Brien
Andrew O’Donnell
Tanya O’Quinn
Michael Cnufer
Mate Parvis
Richard Perry
Cecil Phillips
Margo Ravel
Kristy Reeves
David Riley 11
Ron Rodrigues
Heather Ross

Alba Sales

Kelley Schieffelin
Jennifer Scruggs
Ashley Selby
Marjon Shabanpour
Wendy Siegel
Jennifer Sloan
Rob Sparago

Jeff Steiman

Kent Thomas
Gary van der Steur
Heather Van Slooten
Don Waller

Tim Walters
Shannon Weiner
Deborah White
Patrice Wittrig

Steve Wonsiewicz

Bert Wood
Jeffrey Yorke
Kenton Young

Roger Zumwalt
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ARKETING & PROMOTIO

Seasonal Grah-Bag: Girls, Gifis,
Michael, Elmo & More!

By Michael Mango, PROMAX International

MEFS/Memphis went looking for a few good girls —

and, boy, did they find ’em. This year’s ‘“’MFS Girl
Contest” turned up some of the Mid-South’s finest females for
a chance to represent all station activities. Pity the poor judges
faced with such a difficult task. Perhaps that’s why they canned
the tradition of first and second runners-up — there were three
lucky winners. Either that or WMFS’s demanding promo sched-
ule requires a team of talented spokesmodels.

Memo to Memphis: It’s nearly
1997. “Girl contests” are frowned
upon — and possibly even illegal
1n some states.

Why not open the contest to boys,
too? Or how about a politically cor-
rect *“MFS Character Contest™?

Sure, the competition included
talent and question 'n’ answer por-
tions, but it’s still steeped in sexism.
Just consider the prize bestowed
upon the three lucky ladies: all-ex-
penses paid trips for two to the Mall
of America where they can do what
girls are expected to do best
shop'til they drop.

*Tis The Season

WEJE-FM/Ft. Wayne, NJ is
sending listeners to see any show in
the United States. Whenever the sta-
tion’s Santa says, “Ho-ho-ho,” call-
ers are checked on-air to see who
has been naughty or nice via a ran-
dom stocking drawing that garners
either concert tickets — or a lump
of coal! One of the “nice” listeners
will then be chosen to attend the
concert of his or her choice any-
where in the U.S.

Give Til It Hurts

WDSY-FM/Pittsburgh made its
listeners happy when it gave away
two “his and her” Ford Explorers.
The contest gave those who entered
— and were called on the air — 10
minutes and eight seconds to call in.
If the person didn’t respond, a new
name was announced every 10 min-
utes until a winner was reached.

The 12 Bikes Of Xmas

Keeping its staff on edge with a
full schedule of promotions,
WXEG-FM (The Edge)/Dayton
announced a slew of projects, in-

cluding the **12 Mountain Bikes Of

Christmas.” During the 12-day

| |
|
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event, cycling enthusiasts were re-
quired to be the 10th caller when
they heard the song of the day. The
station and its sponsor, K&G Bike
Centers, gave away one of the bikes
(valued at $350) each day.

WXEG also is sponsoring a
“Moonlight Skating” night, a Christ-
mas Canned Food Drive, and a pro-
motion to give away tickets for two
to the forthcoming Super Bowl in
New Orleans.

Money Honey

In other Dayton news, WBTT-
FM recently gave away $10,000 in
a “Bribe” contest in which the cor-
rect caller identified — in exact or-
der — four designated WBTT
songs.

Hours Of Giving

KKDM-FM/Des Moines is
thanking its listeners for participat-
ing in the just-finished *“107 Hours
Of Giving.” in which callers donat-
ed various items that stretched from
cars to computers to toys. The sta-
tion also is throwing its “Second
Annual Christmas Listener Appre-
ciation Party” with guest artists
Goldfinger and Sister Soleil. Call-
ers win on-air tickets in the form of
a keepsake T-shirt.

Concerted Efforts

KFMB-FM/San Diego’s line-
up for its “Third Annual Jingle

Bells Concert” includes Jewel,
Suzanne Vega, D.C. Talk, and
Merril Bainbridge. The concert
benefits the Make-A-Wish Foun-
dation and sold out in less than
seven days.

Meanwhile, CIOC-FM (The
Ocean)/Victoria, BC found a
novel way to entice Hootie &
The Blowfish to its area to en-
tertain 400 winners and invited
guests. Preparations for the event
began last summer when the sta-
tion program manager noticed
that the group had a whole day
off between gigs in Western Can-
ada.

To hook the Blowfish, the sta-
tion dangled a day at a resort ho-
tel in exhange for putting on a 90-
minute concert. Hootie and the
grateful group ended up playing
for Ocean listeners for two and a
half hours!

Strange Bedfellows?

The trend of combining the
strange bedfellows of radio and
television seems to be growing.
KKCD-FM/Milwaukee and lo-
cal Fox affiliate KPTM-TYV join
the recently announced combina-
tion of WMXP-FM and
WMBD-TYV in Peoria, IL in link-
ing their respective morning
show broadcasts and talent.

In Peoria, Rock-based AC
WMXP-FM is broadcasting its
morning show for two hours on
WMDB-TV. The show boasts the
look, feel, and attitude of radio —
complete with irreverent hosts
and bits that will reportedly “push
the envelope.”

In Milwaukee, KKCD-FM an-
nounced it’ll broadcast its morn-
ing show from the New York City
set of Fox’s new morning show,
“Fox After Breakfast.” KKCD
listeners will get a taste of the be-
hind-the-scenes action of a net-
work TV broadcast and will ex-
perience a “show within a show”
that’s billed as unscripted and un-
predictable.

PAWS For Emphasis

Man’s best friend benefitted
from the fourth annual “PAWS-

Pro:Motions

rector Stacy Baker.

WZOK/Rockford, IL.

* WARQ/Columbia, SC welcomes new Promotions Di-

* Tom Garrett has been promoted to Group Marketing
Dir. for all eight Connoisseur Communications proper-
ties in Rockford, IL. He had been PD of the company’s

walk,” sponsored by KMTT-FM
(“The Mountain’’)/Seattle. The
event raised some $205.000 for
the Progressive Animal Welfare
Society (PAWS).

“PAWSwalk *96" has becone
the largest fundraiser of its kind
on the West Coast, and this year
engaged the participation of
more than 3000 humans and
1500 dogs. The money raised via
pledges provides food, shelter,
and care for abused and aban-
doned animals at PAWS until
they find new homes.

Live For Free

KORB-FM/Davenport, IA
combined two standard promo-
tions with its “Live For Free” li-
cense plate contest. Qualifiers
competed for the grand prize of
having all their December bills
(up to $1500) paid by attaching
a KORB sticker to their car win-
dows.

Station staffers roamed the
streets looking for stickers in the
KORB van and called out license
plate numbers. The correct call-
er copped free concert tickets
and qualified to win the grand
prize.

Food For Thought

Former Alternative WRGX-
FM/Hawthorne, NY recently
held its third annual food drive,
“X-107 Foodstock "96.” During
the month of November, the sta-
tion’s crew collected canned
goods and non-perishable food
items throughout New York’s
suburbs. All those who donated
became eligible to win tickets to
see Blues Traveler at Madison
Square Garden on New Year’s
Eve.

Michael Mania

KSSK-AM & FM/Honolulu
is working a serious Michael
motif in its December promo-
tion. The station’s on-air crew of
Michael T. and Michael Perry
are giving away tickets to the
premiere of the new film

“Michael,” starring the go-back,
comeback kid himself, John Tra-
volta.

The station also is giving away
tickets to the forthcoming, sold-
out Michael Jackson concert at
Aloha Stadium. Kudos to
KSSK’s promotions department
for the concept and thematic as-
sociations.

Elmo Grease

No kid can resist the charms of
Tickle Me Elmo this Christmas,
and no parent can find it in stock.
Radio to the rescue! Stations
across this great nation have
hoarded this season’s hottest toy
and are auctioning them off to
benefit various charities.

KIBB/Los Angeles auctioned
three dolls and donated the pro-
ceeds to Project Cuddle, a non-
profit charity for abused, aban-
doned, and drug-exposed chil-
dren.

KEX/Portland opened the
bids at $250 for its precious Elmo
and wound up bringing in $1100!
That money will go to Bob Mill-
er’s Needy Kids Fund, a charity
that provides vision and hearing
care to children in Oregon and
Southwestern Washington. Bob
Miller, incidentally, is KEX’s
morning man.

Is Tickle Me Elmo worth
$1000? That’s probably a thou-
sand times its actual value.
What’s priceless is the service
that radio stations are providing.

Who Loves A Parade?

KKILA/Los Angeles loves a pa-
rade — especially when it’s the
only station with the honor of par-
ticipating in the 1996 Hollywood
Christmas Parade. The event took
place December 1 and will be
broadcast to nearly 150 markets
this holiday season. KKLA’s float
was a live nativity scene.

How is it that KKLA was the
chosen station? Well, its format is
Christian Talk. Maybe it has a di-
rect line to the birthday boy Him-
self.

NON-TRADITIONAL REVENUE COURSE COMING JANUARY 8-11 1O LOS ANGELES, CA

GLOBAL
Sales Development

wanwLamericanradiohistons com——

Hurry! If you’re into new business development, you need to attend this ;

in-depth, nuts-and-bolts course used to train some of the highest billing '
experts in the country. It's only offered twice a year ... only once every MJV
two years on the West Coast ... and there are only 10 seats left! /
Call 804-560-9600 today!

“As | was going through this course, | was realizing how many seminars I’'ve been through and yet how little | knew. Scary. Some training
companies get you hafl way through the alphaget. Open the Floodgates gets you all the way from Ato Z.’

* Clare Wynne, Infinity, Dallas
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best quality, fast service. lowest prices.
no hidden costs (full disclosure pricing

ICE S(RAPER

60-minute weekly program
Entertaining & Inspirational

Music
With a touch of class

INFLATABLE IMAGES...Attract attention to your | Perfect for Sundays
station events with a customized giant inflatabie. 3-60s available for local sales

Perfect for your next BIG promotion! Blow-up FOR YOUR SAMPLE CD
you mascot or create your own shape and Bxclu®ie iehes fin vour mnalken
event. contact: Lenny Freed, 2880 Interstate us & 4
Drive, Brunswick, OH 44212. FAX: (330) 800_325_6333
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for your station. We print any picture, logo, Gentner's TS612 multi-line telephone
or design in up to four colors. Perfect for system is so easy to use, your talent can
concerts, public appearances, expos and give- concentrate on the callers without worrying
aways. Packaged on a roll and easy to use. about how to handle the calls. Plus, it's

expandable to cover multi-studio applications.

ROLL-A-SIGN Cost-effective plastic banners

FREE STUFF! T W Call today for a free brochure!
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Call today for your free : /
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Mancow’s ‘Nudestock’ Makes ‘Playboy’!

Astill from WRCX-FM/Chicago
morning dude Mancow
Muller's “Nudestock™ makes Play-
boy’s the “year in sex” photo essay.

Cassandra Wilson, the Fu-
gees, Patty Loveless, Sublime,
Ani DiFranco, Marcus Roberts,
and Maxwell are among Time's
choices for the “best music of '96.”

Meanwhile, Newsweek's read-
ers pick Gloria Estefan, LeAnn
Rimes, Los Del Rio, Alanis
Morissette, Celine Dion,
Smashing Pumpkins, Kiss, Toni
Braxton, the Fugees, and Oasis
as the year’s Top 10 musical
newsmakers.

Love & Happiness

Pamela Anderson has — once
again — dumped hubby Tommy
Lee and moved back in with her
parents after smelling alcohol on
his breath (National Enquirer).
Meanwhile, the Star says the rea-
son for the brief reconciliation was
Anderson taking a home pregnan-
cy test and coming up with a false
positive result.

The Globe runs an eye-popping
shot of Toni Braxton sporting a
mysterious bruise on her right
cheek before that recent Las Ve-
gas awards show.

Judd sisters Wynonna and
Ashley are feuding over Michael
Bolton (Globe).

Michael Jackson tells confi-
dants that Liberace visits him from
beyond the grave (National Enquir-
er). And ... chafing under Jackson's
leash, new wife Debbie Rowe is
afraid she’s going to lose their baby
(Globe).

New father Carlos Leon is
complaining that since the birth of
baby Lourdes, Madonnais treat-
ing him more like a houseboy than
a lover, cutting back on household
staff and expecting him to run er-
rands (Star).

Vince Gill and Amy Grant are
spending a lot of time crying on
each other’s shouiders about their
unhappy marriages (Star).

Power Perks

Nissan’s pseudo-“Toy Story”
TV spot uses Van Halen’s version
of the Kinks’ “You Really Got Me™
as its background music. Van
Halen’s participation was clinched
when ad agency Chiat Day
scored the members limited-edi-
tion 1996 Nissan 300 ZXs (Enter-
tainment Weekly).

Garth Brooks is flying in dishes
of chunky chocolate chip from his
favorite Nashville ice cream shop
to eat after every performance
(Globe).

Happy Holidaze

“Well, her daddy [Bobby Brown]
goes all out, with the Santa suit and
everything. And the night before is
so fun, because my brother and his
kids come over and we send the
kids to bed and then we try to figure
out those instructions for the toys.
It's real hard, because you know
there’s a bottle of wine or two be-
tween Bobby and my brother” —
Whitney describes holidays around
the Houston house {(Newsweek).

Hootie Who?

“If they are from South Carolina,
I'm sure they are competent” —
U.S. Senator Strom Thurmond,
age 93, assesses the talents of
home state homies Hootie & The
Blowfish (Rolling Stone).

“People hate us 'cause we don’t
write about how much we hate our
parents” — Hootie & The Blowfish
frontman Darius Rucker address-
es the band’s critics (Rolling Stone).

U Got The Look

“You sit in front of a mirror for four
hours while they do makeup and
hair, and by the time you leave, one
blemish on your face is, like, such a
big deal. It take a couple hours to
getoutof it and realize, ‘Oh ... there's
a whole universe of meaningful
things out here” — Fiona Apple
addresses success (Details).

“I'love makeup. | love getting my
hair done. I'm the furthest thing
from a rock chick” — No Doubt
frontwoman Gwen Stefani ad-
dresses success (Rolling Stone).

Pretentious, Moi?

“I don’t have the same problem
with Americans that many English
people do. You can never gener-
alize about a country, but you can
generalize about people and what
they do. | think Milan Kundera
said that — | didn’t want to be pre-
tentious and say it myself. You can
say that | said it if you want to make
me look smart” — Bush frontman
Gavin Rossdale addresses his
very Englishness of being (Details).

Sound Affects

“I combined a baseball bat hitting
a watermelon, a baseball bat on a
punching bag, a piece of cow liver
hitting a chopping block, and a
sword swipe” — “Beavis & Butt-
head” creator Mike Judge explains
the theatre-of-the-mind sound ef-
fects behind “frog baseball” when he
answers Playboy's 20 Questions.

“I want to do a musical movie ...
Like ‘Evita,” but with good music” —
Elton John plans his future (Time).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MONDAY, DECEMBER 30

1977/The Sex Pistols scheduled
U.S debut concert in Pitts-
burgh is cancelled due to visa
problems.

1979Emerson, Lake & Palmer break up.

1991/Bruce Springsteen and Patti
Scialfa become parents to
daughter Jessica Rae.

1994/The Beatles’ “Abbey Road” al-
bum and Elvis Presley’s “Heart-
break Hotel” are inducted into
the NARAS Hall Of Fame.

Born: Bo Diddley 1928, the late Del
Shannon 1939, Mike Nesmith
(Monkees) 1942, Davy Jones
(Monkees) 1945, Patti Smith
1946, Jeff Lynne (ex-ELO) 1947

TUESDAY, DECEMBER 31

1970/The Beatles officially break up.

1974/Lindsey Buckingham and
Stevie Nicks join Fleetwood
Mac.

1976/The Cars play their first gig.

1984/Def Leppard drummer Rick
Allen is injured in a car accident
and has to have his left arm
amputated on January 4.

1985/Rick Nelson is killed in a Dallas
plane crash.

Barbra Streisand — goin’
through a new stage.

1993/Barbra Streisand gives her
first concert in 22 years,
opening a two-night stand in
Las Vegas.

Born: Andy Summers {ex-Police)
1942, John Denver 1943, Don-
na Summer 1948, Tom Hamil-
ton (Aerosmith) 1951,

WEDNESDAY, JANUARY 1

1913/Louis Armstrong is sent to a
boys home where he learns to
play the cornet.

1953/Hank Williams Sr., 29, dies.

1962/The Beatles audition for Dec-
ca, which turns them down in
favor of Brian Poole & The
Tremeloes.

1986/Billy Joel and Christie Brinkley
become parents to daughter Al-
exa Ray.

THURSDAY, JANUARY 2

1979/Sex Pistols bassist Sid Vicious's
trial for the murder of girlfriend
Nancy Spungen begins.

1996/Madonna testifies against ac-
cused stalker Robert Hosk-
ins, who is eventually found
guilty.

Born: the late Roger Miller 1936

FRIDAY, JANUARY 3

1970/The Beatles record their last
song together (“I Me Mine”).
Also ... Davy Jones quits the
Monkees.

1982/Bruce Springsteen begins re-
cording his “Nebraska” album
on a four-track tape recorder in
his New Jersey home.

1987/Chaka Khan makes her acting
debut, playing a singer on NBC-
TV's “Hunter”

Born: George Martin 1926, Stephen
Stills 1945, John Paul Jones
(ex-Led Zeppelin) 1946

SATURDAY, JANUARY 4

1984/Van Halen releases “1984," its
last recording with singer Dav-
id Lee Roth until 1996.

1996/8peech announces Arrested
Development has broken up.

Born: Bernard Sumner (New Order)
1956, Michael Stipe (R.E.M.)
1960

SUNDAY, JANUARY 5

1987/Elton John undergoes throat
surgery in Sydney, Australia.

1988/Madonna files for divorce from
actor Sean Penn.

1994/Bruce Springsteen and Patti
Scialfa become parents to son
Sam.

1995/TLC’s Lisa “Left Eye” Lopes
receives five years probation
after pleading guilty to
charges of setting an arson
fire at her boyfriend’s man-
sion.

Born: Chris Stein (ex-Blondie) 1950,
Grant Young (Soul Asylum)
1964

MONDAY, JANUARY 6

1958/The Gibson company patents
the “Flying V" guitar.

1984/Tina Turner releases her come-
back hit, “Let’s Stay Together.”

1993/Bebop trumpeter  Dizzy
Gillespie, 75, dies of pancre-
atic cancer.

1996/James Brown’s wife, Adrienne,
47, dies.

Born: Malcom Young (AC/DC) 1953

TUESDAY, JANUARY 7

1954/Muddy Waters records “Hooch-
ie Coochie Man.”

1970/Max Yasgur is sued by neigh-
boring farmers for property
damage cause by a party he
hosted called Woodstock.

1985/John Fogerty releases his come-
back album, “Centerfield.”

Born: Kenny Loggins 1948, Kathy
Valentine (Go-Go’s) 1959

WEDNESDAY, JANUARY 8

1974/Kiss signs with Casablanca.

1988/Richard Marx marries actress/
dancer Cynthia Rhodes.

1991/Def Leppard guitarist Steve Clark,
30, dies of alcohol poisoning.

Born: The late Bill Graham 1931, the
late Elvis Presley 1935, Robbie
Krieger (Doors) 1946, David
Bowie 1947

THURSDAY, JANUARY 9

1992/Paul Simon’s South African
promoter’s office is bombed
by a political group protest-
ing Simon’s forthcoming
tour. Simon’s shows go on
uninterrupted.

. Les Paul 1916, Jimmy Page
(ex-Led Zeppelin) 1944, David
Johansen 1950, Dave Mat-
thews 1967

FRIDAY, JANUARY 10

1956/Elvis Presley begins his first re-
cording session in Nashville,
cutting “| Got A Woman,” then
‘Heartbreak Hotel.”

Born: The late Jim Croce 1943, Rod
Stewart 1945, Donald Fagen
(Steely Dan) 1948, Pat Bena-
tar 1952

SATURDAY, JANUARY 11

1980/The Pretenders release their
debut LP.

1984/Michael Jackson receives a
record 12 Grammy nomina-
tions, all but one for his album
“Thriller”

Heavy D. & The Boyz — spot
the future president.

1996/Heavy D is named President of
Uptown Records.

Born: Clarence Clemons (ex-E Street
Band) 1942, Vicki Peterson
{Bangles) 1958

SUNDAY, JANUARY 12

1979/The Bee Gees are awarded a star
on the Hollywood Walk Of
Fame.

1993/Ruth Brown, Dick Clark,
Creedence Clearwater Re-
vival, the Doors, Milt Ga-
bler, Frankie Lymon & The
Teenagers, Van Morrison,
Sly & The Family Stone, and
Dinah Washington are in-
ducted in to the Rock & Roll
Hall Of Fame.

1995/The Allman Brothers, Al
Green, Janis Joplin, Led
Zeppelin, Martha & The
Vandellas, Neil Young,
and Frank Zappa become
Rock & Roll Hall Of Fame
inductees.

Born: Ruth Brown 1928, George Duke
1946

— Paul Colbert
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Interactive Voice Respcnse System
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Push For The Best In Technology.
Push For The Best In Service.

Media Marketing Technolcgies’ RadioPHONE*Interactive Voice Response System puts
the best in technology and service at your fingertips. Our advanced applications include
HOOKS! Music Identification « Zip Code Messaging « Music Requesting « Music Testing °
Fax-On-Demand and much more. Our commitment to clients is practiced at radio stations
from coast to coast. Find out how to push all the right buttons for building listener loyalty
and generating new revenue from the radio specialists in phone technology.

M For advanced ap[lications and real life success stories
TECH . call Ruth Presslaff at [310) 792-6060. MEPLA MARKETING [ECHN®LBGIES

21250 Hawthome Blivd. Torrance, CA 90503
MEDIA MARKETING TECHNG®L®GIES Tel: 310-792-6060 * Fax: 310-792-6077
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MUSKC TELEVISION®
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr VPMusic & Talent Relations

|ADDS |

[ ]

MAKAVEL1 To Live & Die In L.A. (Death Row/Interscope)
SPICE GIRLS Wanna Be (Virgin)

IMMATURE Watch Me Do My Thing (Loud/RCA)

{ LIL" KIM Not Time (Undeas/Big Beat/Atlantic)

ROOTS What They Do (DGC/Geffen)

NERF HERDER Van Halen (Arista)

POE Hetlo (Modern/Atfantic)

UNSANE Scrape (Amphetamine Reptile)

|HEAVY |

TONI BRAXTON Un-break My Heart (Laface/Arista)
BUSH Swallowed { Trauma/Interscope)

CARDIGANS Lovefool (Mercury)

L.L. COOL J Ain't Nobody (Geffen)

COUNTING CROWS A Long December (DGC/Geffen)
OR. ORE Been There, Done That (Aftermath/interscope)
EN VOGUE Don't Let Go (Love) (£astWest/EEG)
WHITNEY HDUSTON ! Believe In You And Me (Arista)
R. KELLY | Believe | Can Fiy (Jive)

NEW EDITIDN 'm Still In Love With You (MCA)

NO DOUBT Don’t Speak ( Trauma/Interscope)

RED HOT CHILI PEPPERS Love Rollercoaster (Geffen)
SMASHING PUMPKINS Thirty-Three (Virgin)

SNOOP DOGGY... Snoop's Upside Ya Head (Death Row/Interscope)
SOUNDGARDEN Biow Up The Qutside World (A&M)
STONE TEMPLE PILOTS Lady Picture Show (Atiantic)
KEITH SWEAT Nobody (Elekira/EEG)

311 All Mixed Up (Capricorn/Mercury)

|STRESS

FOXY BROWN Get Me Home (Viokator/Det JanvRAL/Mercury)
CHEMICAL BROTHERS Setting Sun (Astrefwerks/Caroling)
SHERYL CROW Everyday Is A Winding Road (A&M)
DAVE MATTHEWS BAND Crash Into Me (RCA)
GINUWINE Pony (550 Music/Epic)

JEWEL You Were Meant For Me (Atfantic)

KULA SHAKER Tattva (Columbia)

LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol)
MAKAVEL! To Live & Die In L.A. (Death Row/Interscope)
JOHN MELLENCAMP Just Another Day (Mercury)
MONSTARS Hit Em High... (Warmer Sunset/Atiantic)

NAS Street Dreams (Columbia)

PRODIGY Firestarter (Mute/XL Recordings)

SPICE GIRLS Wanna Be (Virgin}

WALLFLOWERS One Headlight (/nterscope)

|BREAKTHROUGH |

TOOL Track #1 (Zo0)

[ACTIVE ]

“AFKAP" Betcha By Golly Wow! (NPG/EMI)

BABYFACE Everytime i Close My Eyes (£pic)

BETTER THAN EZRA Desperately Wanting (Elektra/EEG)
FAILURE Stuck On You (Warner Bros.)

FOUNTAINS OF WAYNE Radiation Vibe (At/antic)

DRU HILL Tell Me (/sland)

IMMATURE Watch Me Do My Thing (Loud/RCA)

LIL' KIM No Time (Undeas/Big Beal/Atlantic)

LOCAL H Bound For The Floor (/siand)

MADONNA You Must Love Me ( Warner Bros.)

MINT CONDITION What Kind Of Man.. {Perspective/A&M)
MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity)
ROOTS What They Do (DGC/Geffen)

TONY TONI TONE Let's Get Down (Mercury)

TRANS SIBERIAN ORCHESTRA Chistrias Eve... (Lava/Atiantic)

LON |

BLOODHOUND GANG Fire Water Burn (Republic/Geffen}
CAKE The Distance (Capricorn/Mercury)
DESCENDENTS 'm The One (Epitaph)

FUN LOVIN® CRIMINALS Fun Lovin' Criminal (EM/)
NERF HERDER Van Haien (Arista)

ORBITAL The Box (FFRR/London)

POE Hello (Modern/Atiantic)

ROD STEWART if We Fall In Love Tonight (Warner Bros.)
UNSANE Scrape (Amphetamine Reptile)

Video airpiay from December 23-29.

TONI BRAXTON Un-break My Heart (L aFace/Arista)
SHERYL CROW If it Makes You Happy (A&M)

JOHN MELLENCAMP Just Another Day (Mercury)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
NO DOUBT Don't Speak ( Trauma/Interscope)

| LARGE

“AFKAP” Betcha By Golly Wow! (NPG/EM))
COUNTING CROWS A Long December (DGC/Geffen)
EN VOGUE Don't Let Go (Love) (EastWest/EEG)
WHITNEY HOUSTON 1 Betieve In You And Me (Arista)
JOURNEY When You Love A Woman {Columbia)
MADONNA Don't Cry For Me Argentina (Warner Bros.)
SEAL Fly Like An Eagie (Warner Sunset/Atlantic)

ROD STEWART If We Fall in Love Tonight ( Wamer Bros.)
STREISAND & ADAMS | Finally Found Someone (Columbia)

| MEDIUM |
MERRIL BAINBRIDGE Mouth (Universal)

CARDIGANS Lovefool (Mercury)

SHERYL CROW Everyday Is A Winding Road (A&M)
GARBAGE Milk (Aimo Sounds/Geffen)

JEWEL You Were Meant For Me (Atfantic)

RuPAUL Snapshot (Rhino)

WALLFLOWERS One Headlight {/nterscope)

[cusTom | fi

FIONA APPLE Shadowboxer (Work)

AZ YET Last Night (La/Face/Arista)

BABYFACE Everytime | Close My Eyes (Epic)
BORROWERS Beautitul Strugole (Guardian)
BRANDY/TAMIAXNIGHT/XHAN Missing You (EastWestEEG)
JOHNNY CASH Rusty Cage (American)
PAULA COLE Where Have All The Cowhoys Gone (/maga/WB)
SHAWN COLVIN Get Out Of This House (Columbia)
CRANBERRIES When You're Gone (/siand)

DAVE MATTHEWS BAND Crash Into Me (RCA}

DC TALK Just Between You And Me (Virgin)

GLORIA ESTEFAN 'm Not Giving You Up (Epic)
SUSANNA HOFFS All | Want (London/Isiand)

ISLEY BROTHERS Tears (T-Neck/Isiand)

ELTDN JOHN You Make History (Young Again) (MCA)
R. KELLY | Betieve | Can Fly (Jive)

CHAKA KHAN Never Miss The Water (Reprise)

NIL LARA How Was | To Know (Metro Blue/Capitol)
ASHLEY MacISAAC Sieepy Maggie (A&M)

ELEANOR McEVOY Precious Little { Columbia)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
ANN NESBY I'm Still Wearing Your Name (Perspective/A&M)
NEW EDITION I'm Still In Love With You (MCA)

HOLLY PALMER Different Languages (Reprise)
DUNCAN SHEIX Bareily Breathing (Atiantic)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
STONE TEMPLE PILOTS Lady Picture Show (Atlantic)
KEITH SWEAT Nobody (Elektra/EEG)

LUTHER VANOROSS Your Secret Love (LV/Epic)

WHY STORE Father (Way Cool Music/MCA)

(Note: This week's playlist is frozen.)

FILI

r
f WEEKEND BOX OFFICE |

DECEMBER 13-15

1 Jerry Maguire
(TriStar)*

$17.08

2 Mars Attacks! (WB)*  $9.38
3 101 Dalmations $8.93
(Buena Vista)
4 The Preacher’s Wife  $7.64
(Buena Vista)*
5 Daylight (Universal) $4.13
6 Jingle All The Way $4.05
(Fox)
. 7 Star Trek: First $343
: Contact (Paramount)
8 Ransom $2.97
| (Buena Vista)
. 9 Space Jam (WB) $2.34
10 The English Patient $1.77
(Miramax)
All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week's openers include “Beavis
And Butt-head DoAmerica,” which
sports a Geffen soundtrack with
the Red Hot Chili Peppers’ cov-
er of Ohio Players’ “Love Roller-
. coaster’andL.L. Cool J’s version
of Rufus & Chaka Khan's “Ain’t
¢ Nobody.” The LP also features
. Isaac Hayes performing the mov-
ie's theme song, “Two Cool Guys,”
fg as well as tunes by Ozzy Os-
bourne, No Doubt, Butthole
Surfers, AC/DC, White Zombie,
Rancid w/Stubborn All-Stars,
Madd Head, Southern Culture
On The Skids, and Engelbert
Humperdinck.

. “One Fine Day,” starring Mi-
chelle Pfeiffer and George
Clooney, also opens this week.
The film's Columbia soundtrack

. showcases Natalie Merchant's
take on the title tune as well as the
Chiffons’ original. Songs by Ken-
ny Loggins, Shawn Colvin, Tina
Arena, Harry Connick Jr., Keb’
Mo’, Van Morrison, the Ad Libs,
the Shirelles, Tony Bennett, and
Ella Fitzgerald complete the LP.

Columbia also is set to release
the soundtrack to “Ghosts Of Mis-

. sissippi,” starring Alec Baldwin
and Whoopi Gotdberg. The al-
bum contains two versions of “l
Wish | Knew How It Would Feel

To Be Free” — one by Nina Si-
mone, the other by Dionne Far-
ris — along with classics by B.B.
King, Tony Bennett, Muddy Wa-
ters, and Robert Johnson.

“My Fellow Americans,” star-
ring Jack Lemmon and James
Garner, carries a TVT soundtrack
featuring Stevie Wonder, Elvis
Presley, Wilson Pickett, Creed-
ence Clearwater Revival, Ella
Fitzger-ald, and Lipps, Inc.,
among others.

Rounding out this week’s open-
ers is “Scream,” starring Neve
Campbell and Courteney Cox.
1ts TVT soundtrack highlights cov-
er tunes by Soho (Icicle Works'
“Whisper To A Scream [Birds
Fly]”) and Gus (Blue Oyster
Cult’s “Don't Fear The Reaper”)
as well as material by the Con-
nells, Nick Cave & The Bad
Seeds, Sister Machine Gun,
Moby, the Flow f/Julee Cruise,
and others.

Next Week

Opening next week in limited
release is “Evita,” starring Maver-
ick/Warner Bros. recording art-
ist Madonna. She contributes
“You Must Love Me,” “Don’t Cry
For Me Argentina,” and more to
the film's WB soundtrack, which
also highlights performances by
fellow cast members Antonio
Banderas, Jonathan Pryce, and
Jimmy Nail.

“The People Vs. Larry Flynt,”
starring Woody Harrelson and
Hole frontwoman Courtney
Love, also opens next week.
The film’s Angel soundtrack
sports vintage material by Gary
Wright, K.C. & The Sunshine
Band, the McCoys, Faron
Young, and others.

John Travolta stars in “Micha-
el,” which completes next week’s
openers. The film's Revolution
soundtrack contains songs by
Don Henley, the Mavericks,
Bonnie Raitt, Aretha Franklin,
Van Morrison, Willie Neison, Al
Green, Norman Greenbaum,
Kenny Wayne Shepherd f/
James Cotton, Randy Newman
w/Valerie Carter, and co-star
Andie MacDowell.

Z

- ) 36 miflion households
) \ ) Lydia Cole,

(AN AR V- Music Programming
| VideoPlaylist |

WHITNEY HOUSTON | Believe In You And Me (Arista)

ERIC BENET Spiritual Thang (Warner Bros.)

“AFKAP" Betcha By Golly Wow! (NPG/EM

CHAKA KHAN Never Miss The Water (Reprise)

R. KELLY | Betieve | Can Fly (Jive)

NEW EBITION I'm Still In Love With You (MCA)

GINUWINE Pony (550 Music)

TONI BRAXTON Un-break My Heart {LaFace/Arista)

KEITH SWEAT Nobody (Elektra/FEG)

EN VOGUE Don't Let Go (Love) (EastWest/FEG)

DR. ORE Been There Done That (Aftermath/Interscope)

FOXY BROWN Get Me Home (ViolatorDef JanvRAL Mercury)
Information for week ending December 20.

| RapCityTop10 |

DR. DRE Been There Done That (Aftermath/interscape)
FOXY BROWN Get Me Home ( Vilator/Def JamvRAL/Mercury)
REDMAN That's How It Is (Def JamvRAL/Mercury)
LIL KIM No Time (Undeas/Big Beat/Atiantic)
SHAQUILLE O'NEAL You Can't... { TWisM./Trauma/interscope)
MACK 10 Nothin' But The... (Buzz Tone)
NAS Street Dreams (Cofumbia)
CAMP LO Luchini (Profife)
MDONSTARS Hit ‘Em High (Warner Sunset/Atiantic)
RODTS What They Do (DGC/Geffen)

Information for week ending December 20.

T H E
21 miflion households
S Liz Kitey,
VP/Programming
MUSIC TELEVISION

YOU CONTROL..

| National Top20 |

“AFKAP" Betcha By Golly Wow! (NPG/EMA

AALIYAH One In A Million {BiackGround/Atlantic)
KEITH SWEAT Nobody (Elektra/FEG)

702 Get It Together (Biv 10/Motown)

MAKAVELI Toss It Up (Death Row/interscope)

R. KELLY | Believe | Can Fly {Jive}

CRUCIAL CONFLICT Showdawn (Universal)

E-40 Things Wili Never Change (Sick Wid' It/Jive)

LiL' KIM No Time (Undeas/Big Beat/Atlantic)

MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity)
MC LYTE Cold Rock A Party (EastWest/EEG)

KEITH MURRAY The Rhyme (Jive)

TONI BRAXTON Un-break My Heart (LaFace/Arista)
BONE THUGS... Days Of Our Livez (EastWest/EEG)
WESTSIDE CONNECTIDN Bow Down (Priority)
DANZIG Sacrifice (Hollywood)

EN VDGUE Don't Let Go (Love) (EastWest/EEG)

DR. DRE Been There Done That (Aftermath/interscope)
MACK 10 & THA BOGG POUND Nuthin' But .. (/nterscope)
GINUWINE Pony (550 Music)

Most requested for week ending December 13.

PRILSTAR.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s})
1 GARTH BROOKS $678.7
2 WHO $655.5
3 NEIL DIAMOND $643.2
4 KISS $480.3
5 GEORGE STRAIT $428.4
6 PEARL JAM $400.7
7 REBA McENTIRE $390.2
8 ALANIS MORISSETTE $351.9
9 RUSH $303.5
10 NEIL YOUNG $289.9
11 SMASHING PUMPKINS $280.9
12 DAVE MATTHEWS BAND $272.7
13 PHISH $263.8
14 JAMES TAYLOR $233.1
15 TRAGICALLY HIP $224.9

Among this week’s new tours:

TRACE ADKINS
DAVE MATTHEWS & TIM REYNOLDS
TY HERNDON
IMMATURE
JARS OF CLAY
MARTINA McBRIDE
PANTERA
LEANN RIMES
SEBADOH
SOCIAL DISTORTION
AARON TIPPIN
TRISHA YEARWOOD
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.

TELEVISION

TOP TEN SHOWS
DECEMBER 9-15

i

Total Audience i
(97 million households) é

1 ER
2 Seinfeld
3 Suddenly Susan
4 Friends
5 The Single Guy
6 Monday Night Football
(Chiefs vs. Raiders)
7 NYPD Bilue
8 20/20
9 Home Improvement
10 Movie (Monday)
(“Lying Eyes”)

Source: Nielsen Media Research

Coming NexT Week |l

All show times are ET/PT unless other
wise noted; subtract one hour for CT. Check
listings for showings in the Mountain time
zone. All listings subject to change.

Friday, 12/20

* Stone Temple Pilots, “The
Tonight Show With Jay Leno.”

* Darlene Love, “Late Show
With David Letterman.”

* Barry Manilow, “Late Night
With Conan O'Brien.”

Sunday, 12/22

e Lyle Lovett performs on
VH1’s latest installment of “Sto-
rytellers” (10am).

Thursday, 12/26

* Emmylou Harris, Lyle
Lovett, Kris Kristofferson, and E
saxophonists David Sanborn,
Phil Woods, and Jimmy Heath |
perform when “The Kennedy
Center Honors” Johnny Cash
and Benny Carter (CBS, 9pm).

Friday, 12/27 ‘

* Blues Traveler, “David Let-
terman.”

* Coolio, “Late Late Show With
Tom Snyder.”

* Harry Connick Jr. and Char-
lie Watts, “ABC In Concert”
(check local listings).

Saturday, 12/28

* Tony Bennett, Natalie Cole,
Sheila E., Herbie Hancock,
James Ingram, k.d. lang, Pat
Metheny, Tito Puente, Joshua
Redman, Jon Secada, and Ste-
vie Wonder, among others, cel-
ebrate the Thelonious Monk In-
stitute Of Jazz's 10th anniversa-
ry on ABC’s “Nissan Presents A
Celebration Of America’s Music”
(10pm).

Monday, 12/30

* Deana Carter, “David Letter-
man.”

Tuesday, 12/31

* Dionne Warwick and Burt
Bacharach perform on the first
of four “AMC In Concert At The
Rainbow Room” specials in 1997
(check local listings).

* JannArden, Kiss, the Pres-
idents Of The USA, Tony Rich,
and “Weird Al” Yankovic are
slated to perform live on “Dick
Clark’'s New Year’s Rockin’ Eve
'97" (ABC, 11:30pm).

* Wynonna and Bryan White
perform from Orlando on TNN's
“New Year's Eve At Sea World
Live” (11pm ET/8pm PT).
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AT ARBITRON

© 1996 The Arbitron Company

Pop the bubbly!
Joss the confetti!
Then, get down to business:

Make a resolution to be more successtul
and prosperous in "97.

Arbitron has a number of positions currently available in our offices around
the country for self-starters with radio station experience. All of them require
excellent PC skills with a working knowledge of industry software (both
quantitative and qualitative - Maximi$er®, RetailDirect™, Scarborough or similar
services). Great presentation skills a must.

Account Executive - Atlanta

Sell and support the growing line of Arbitron services to radio stations in the
Southeast. The ideal candidate will have at least 4 years of sales experience
(minimum 2 selling in radio) and be proficient using MaximiSer or similar
application.

Radio Station Training Specialists

(3 positions) - Chicago, Los Angeles, Baltimore/Washington

Responsible for making presentations and conducting seminars to teach clients
how to use Arbitron services to enhance their sales and marketing opportunities.
The ideal candidate will have 2 years of radio station sales experience with
solid communication and analytical skills. Strong PC skills in MaximiSer or
similar application is a must.

Scarborough Training Specialist - New York

Make presentations and conduct seminars to teach clients how to use Arbitron
services to enhance their sales and marketing opportunities. The ideal candidate
will have 2 years of radio station sales experience with solid communication
and analytical skills. Strong PC skills, with knowledge of Scarborough or similar
qualitative service, are a must.

" If you're a sales go-getter, a totally committed customer-oriented professional,

and ready to travel... come make some noise and blow your horn! Mail, fax, or -
E-mail your resume and salary requirements to:

Glenn Fernandez

The Arbitron Company

142 West 57th Street

New York, NY 10019-3300

Fax: (212) 887-1351
E-mail: glenn.fernandez@arbitron.com

ARBITROI

An Equal Opportunity Employer

of The Arbitron Company.
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NEWS

Dallas

Continued from Page 1

“Radio stations offer what others
can’t, which is immediacy,” re-
marked Carolyn Alvey, publicist
for the managers’ association.

‘Amber’s Plan’

*“Virtually every major station in
the Dallas-Ft. Worth area agreed to
install a phone line and fax machine
dedicated to ‘Amber’s Plan,”” said
association President Skip Schmidt.

The next time a confirmed child
abduction occurs, police will fax the
information to two designated radio
stations, both of which will phone
the police back to confirm the in-
formation. The stations will then
send a broadcast “abduction alert”
fax to the market’s other stations.

Ateach station, an alarm or flash-
ing light — installed in a location
that is monitored 24 hours a day —
goes off to alert that the ‘Amber fax
machine’ is in play.

An operator then takes that infor-
mation, which is already shaped into
a specific form, and breaks program-
ming. The script offers a description
of the child, the abductor, and the

location of the incident, and it in-
structs witnesses not to take matters
into their own hands but to notify
authorities.

‘Monumental Task’

Schmidt said the most difficult
part of the project was getting the
area’s 30 different police jurisdic-
tions on board. “It was the monu-
mental task we accomplished —
getting everyone to understand and
agree to it and to put all these mech-
anisms into place,” he said.

Dallas Police Chief Bennie Click
noted, “This youth protection initia-
tive is a welcome part of our depart-
ment’s Child Abduction Protocol,
which is designed to utilize every
resource available to our department
in locating an abducted child.”

Alvey said Marc Klaas, father of
kidnapping and murder victim Pol-
ly Klaas, recently gave his enthusi-
astic endorsement of Amber’s Plan.

“Our hope is that it never has to
be used in this market,” Schmidt
said. “But if it does, we hope it
serves as a deterrent or saves a life.”

The Dallas Assn. of Radio Man-
agers has prepared an information

packet for other area associations
interested in establishing a system
similar to Amber’s Plan. To obtain
one, call Carolyn Alvey at (972)
699-8953.

Roundup

Continued from Page 9

two companies: broadcasting and in-
dustrial.

December

Dealmaking has been light this
month. But where sales lack fervor,
the alcohol advertising debate more
than compensates. All sides — from
the regulators, to the legislators, to
past cabinet members — are giving
their views.

* The NAB is encouraging the
FCC to auction half of the DARS
spectrum to other wireless compa-
nies as well, in hopes of silencing
what it sees as a competitor to radio.

® Westinghouse and Infinity share-
holders approved the monster merg-
er, leaving only the FCC’s blessing
between the marriage of the two.

Leeds

Continued from Page 3

“Most of my competitors are in
the horse-racing business,” Leeds
told R&R. “I look forward to put-
ting music back into the music busi-
ness. In addition, I expect to inte-
grate all aspects of the company, in-
cluding promotion, with new tech-
nologies. You can no longer rely on
traditional media to break artists.”

Retaining his three-year VP/Pro-
motion post, Leeds will report to
Sr. VP Craig Lambert and Sr. VP/
Marketing Dan Beck.

Leeds began his career at Sony
Music (then CBS Records) in
1973 as a college rep covering Syr-
acuse University. Two years later,
he was named Manager/Northeast
Regional College Promotion. Leeds
Joined Epic in 1976 as Northeast
Regional Album Promotion Man-
ager, rising two years later to Asso-
ciate Director/National Album Pro-
motion. He became Epic’s first Di-
rector/Video Promotion in 1983
and, in 1986, was named VP/Al-
bum Promotion.

Continued from Page 10

March 25.

April 23,

75, June 2.

57, July 17.

July 17.

August 26.

Longtime Major Market Radio manager Michael B. Disney, uncle of WCKG-
FM & WYSY-FM/Chicago VP/GM Michael G. Disney, April 30.

Barbara Evans, wife of consultant Tom Evans, April 23,

Devon Scott, son of KAYD/Beaumont, TX Production Dir. Dennis Scott,

Saxophonist Barney Wilen, age 59, May 25,
Skunk Records act Sublime lead singer Bradley Nowell, age 28, May 25,
Kaviar and Toy Matinee singer-songwriter Kevin Gilbert, age 29, May 18.
XTRA-AM/San Diego talk show host Chet Forte, 60, May 18.

Life/Bellmark guitarist Johnny “Guitar” Watson, 61, May 17.

Former KNX/Los Angeles “Kaleidoscope” host Fred Anderson, 59, June 23,
Material Issue lead singer Jim Ellison, 31, June 20.

Former WZXL/Atlantic City, NJ air talent Jim King, 33, June 14.

Longtime non-commercial KPFK/Los Angeles program host Mario Casetta,

S_—

anhér.Ansmals baséist/Jlmt Hendrix Ekpénence manager Cﬁés Chahdier,

e ‘August
Former KPPC/Pasadena, CA PD and record producer Les Carter, 53,

In Loving Memory

Rap pioneer and Tommy Boy recording artist Harold “Whiz Kid” McGuire,

Record producer/songwriter J.D. Miller, 73, March 23.

Former tour director and management rep Ted V. Feazell, 48, March 17.
Singer-songwriter Terry Stafford, 54, March 17.

KSBJ/Humble, TX air talent Lee Darling, 59, March 8.

Industry vet Kurt Kelly’s mother, Irene Cronan, 59, March 8.

Rob Morris Sr., father of KDWB/Minneapolis MD Rob Morris, Aprii 19.

Producer/Chic bassist Bernard Edwards, 43, April 18.

Heavyweights Record Pool co-founder and American Recordings promotion
intern James “Squeek” Bell, 25, April 12.

WMJJ/Birmingham PD Joe Madison, April 5.

Styx Co-founder/drummer John Panozzo, 47, July 17. )
WXBD-AM/Bitoxi, MS PD & WXLS-AM/Biloxi MD Jim Sullivan, 63,

KBFX/Anchorage, AK Imaging Director/aftemoons Larry Mondello, 45,

August 19.

WERC-AM/Birmingham moming co-host Tommy Charles, 66, August 15,
Former WILM-AM/Wilmington, DE Sports Director Tom Mees, 46, August 14.
Former WQSI-AM & WZYQ-FM/Frederick, MD co-owner Howard Fisher, 74,

August 3.

September 14,

Singer and veteran broadcaster Anna Hridel, 82, September 16.
Bluegrass pioneer Bill Monroe, 84, September 9.

Boston programming legend Sunny Joe White, 42, September 7.
Former KIIS/L.A. sales associate Richa
Veteran Chicago radio news announcer Dick Harley, 68, October 26,
WGY/Albany weekend moming host/former MD Paul Cassidy, October 30.
Lush drummer Chris Acland, 30, October 17.

Former KABC/L.A. talk host Dr. David Viscott, 58, October 14

McVay Media President Mike McVay's sister Grace Hoffner, October 10.
Bellmark Records National Dir./Sales, Club Promotions & Gospel Radio

Donnie Ray Hunter, October 9.

KKAR/Omaha ND Gene Taylor, 68, October 3.

Singer Tiny Tim, 64, November 30.

Former Exec. Asst. to Blue Note Records President Bruce Lundvall Diane

Nixon, 49, November 30.

Former WIYY/Baltimore and WKGR/West Paim Beach announcer Sherrie

Gregory, 34, November 28.

Former Revolution promo exec Ray Carlton’s father, Jerome Carlton,

November 25.

WKGN/Knoxville PD Wayne Swann's son Delvin, 17, November 24.
Saxophonist Art Porter, 35, November 23.

WSOC/Charlotte air talent Bill Dollar, 46, November 21.

KSD-FM/St. Louis PD Steve Brill's father, Charles F. “Chuck” Brill, November

9

Jazz saxophonist Eddie Harris, 62, November 5.
Alligator Records blues artist William Clarke, 45, November 3.
WEJM-FM/Chicago late-night host Isadore “Rapmaster Pinkhouse” Pink,

31, November 2.

Country singer Faron Young, 64 De;:ember 10.

Former WABC/NY air talent Charlie Greer, 73, September 30.
KKSF-FM/San Francisco PD Steve Feinstein, 40, September 26.
Singer-songwriter Don Reid, 85, September 16.

Soul Stirrers Quartet manager Silas Roy “Senior” Crain, 85,

Eastﬁousé, 35, October 27.

WVAQ-FM/Morgantown, WV PD John Anderson’s mother, Julia Anderson,
August 25

KBXX/Houston evening host Kid Fresh’s brother, Cariton Danlels, August
23.

WJBT/Jacksonville afternoon host Hitman Hayes's stepfather, Dan
DiGlovanni, August 22.

Former Waitresses singer and MCA Music Publishing Manager/Creative
Services Patty Donohue, December 9.

WKHX-FM/Atlanta Promotions Dir. Andy Guzman, December 3.

The Enclave Head/Office Services Anthony Mercurio, 35, December 3.

Former R&R/Nashville Director/Sales Vicky Layne, 45, December 2.

KTUC-AM/Tucson producer Carole Heatley, 56, December 1.

Elmo

Continued from Page 1

personalities Corey, Jay & Desir-
ay created a 1:57-length song, apt-
ly entitled, “Tickle Me, Elmo.” You
can preview and download a broad-
cast-quality version of the ditty at
http://www.radioearth.com/
elmo.htm

WTMX

Continued from Page 1

achieved together.”

James arrived nearly four years
ago after having programmed Hot
AC KYKY/St. Louis. Williams
joined WTMX more than three
years ago.

PusLisner/CEQ: Erica Farber
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Semior VP/ReSEARCH & DevELOPMENT: Dan Cole
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FRIDAY, JANUARY 3, 1997
L.A. CONVENTION CENTER
7pm - 11pPm

COMIC RELIEF
AN ES AUTO SHOW

TO BENEFIT HOMELESS HEALTH CARE LOS ANGELES

CATERED BY TOMMY TANG'S GLOBAL CUISINE

LIVE ENTERTAINMENT

FOR INFORMATION AND TICKETS (213) 741-0325 VIP TickETS $50

SNEAK PREVIEW OVER ONE THOUSAND 1997 DOMESTIC AND IMPORT
CARS AND TRUCKS BEFORE THE AUTO SHOW OPENS TO THE GENERAL PUBLIC.

m : = rERINS
Six Flags ,0}%"/‘ EESH Acat A"HS?S&%”' i
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California Built For Living.



www.americanradiohistory.com

26 * R&R December 20, 1996

Telemarketing
With Impact

Find Out Why America’s
Top Stations
Use impact

Telemarketing
Interactive television

¢ Database
management

Direct mail

Customized prepaid
phone cards

Interactive direct mail

+ Interactive
phone systems

& Country Call sw

Whatever it takes to reach your station’s goals

1-600-3IMPACT

Impact Target Marketing

100 Corporate Place, Suite 202
Peabody, MA 01960 (508) 535-4500
FAX (508) 535-0011

=
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WDRE/Philly Sold To Radio One!

of WDRE/Philly to Radio One Inc., the

self-proclaimed “largest African-
American-owned radio group.” Station insiders
predict a flip from Alternative to Urban either on
or before the March takeover date. So where’s
PD Jim McGuinn likely to land?

' arad Broadcasting announced the sale

Crocker Exits WBLS {

Inner City Broadcasting’s WBLS/NY
opted to not renew PD/MD/afternoon driver
Frankie Crocker’s contract. His final day at
the Urban AC — which has been using the
“Power 107.5” moniker since Crocker’s most
recent return to '‘BLS in fall 1995 — was
Wednesday (12/11). Ricky Ricardo segues
from swing to afternoons.

WBLS GM Oliver Sutton described the
parting as amicable (“We just couldn’t reach an
agreement”), adding that no musical changes
were planned.

APD/morning show producer Reggie
Rouse is now acting PD; longtime air talent
Sergio Dean takes over Rouse’s producer
duties. Michelle Campbell becomes MD.

Ex-WLUM/Milwaukee PD Ron Bunce is
set to assume the PD post at KWOD/
Sacramento, replacing the exiting Alex
Cosper.

After two years on the J-O-B — and two
weeks after Emmis Broadcasting took over
WKBQ-AM & FM/St. Louis from Zimmer
Broadcasting — PD Michael St. John
resigns to pursue other broadcast interests.
No replacement named.

ST's all-seeing eyes couldn’t help but
notice Jacor buying a 5.3% stake in Florida-
based Paxson Communications (see Page
4). And what about Jacor’s recent purchase of
KBAI/San Luis Obispo, CA (see Page 6)?
Isn’t that on the same frequency as KIIS-AM/
L.A.? Hmmm ...

Rumors

* Wili KZZU/Spokane APD/MD/afternoon driver
Casey Christopher become PD/mornings at cross-
town KNJY, which will soon flip to Alternative?

» Is fongtime KKFR/Phoenix afternoon driverflocal
TV personality Supersnake — who's chosen not to
re-up with the station — being courted for mornings
at Jerry Clifton’s crosstown KBZR? And will KBOS/
Fresno MD/night slammer Mikey Freeman take the
MD/night duties at KKFR if 'n’ when current MD Brian
Douglas becomes APD and moves to afternoons?

* Will former fmprint VP/Promo Brad Chambers
resurface at a Pennsylvania radio station shortly?

* Is that voiceover specialist Sandy Thomas do-
ing middays at Chancetior's WBAB/Long Istand?

WAMAL americanradiohistarvy caom

MCI Exits 1-800-MUSIC NOW

After one short year of dabbling in the $1
billion music retailing business via an 800
number, long-distance phone giant MCI will
fold its “1-800-MUSIC NOW” business on
December 31. It's estimated that MCI spent
$10 million to promote and develop the
business.

FM Talk outlet KLSX/L.A. becomes the
market’s first English-language station to accept
commercials for Jagermeister, an alcoholic
liqueur.

Top-rated Spanish KLVE was the first L.A.
station to air alcohol commercials, in that case
for a brandy. KLSX GM Bob Moore told the
L.A. Times, “I agree with those in the liquor
industry who think any ban is ridiculous,” adding
that “the bottom line is that it's not illegal.”

Moore also said he got approval from
owners Greater Media to run the ads and “he
rejected ads for two other liquors.”

Former Olympic bombing suspect Richard
Jewell is suing Rock WKLS/Atlanta for
plastering his face on about 100 local “Freebird”
billboards (R&R 11/8).

“We put up billboards that celebrated he
was no longer considered a suspect, and we
get a lawsuit,” PD Michael Hughes told AP.
“We're a little disheartened.”

Jewell wasn't happy that the station
implemented the 'boards after he rejected a
$5000 offer to use his likeness. The lawsuit
seeks damages for unauthorized use of his
likeness and for implying Jewell was once a
jailbird.

Metro NYC phone company NYNEX
estimates that WKTU/NY received more than
300,000 calls every time a pair of tickets was
given away for the station’s “Three Divas On
Broadway” concert that featured Donna
Summer, Gloria Estefan, and Chaka Khan.

Mooters Exit Radio

At presstime, the syndicated “Hooters On
The Radio” show — which has been airing
repeats for the last month because of a
rumored fight between hosts B.L. & Lynne
Austin — was expected to air its last broadcast
on Wednesday (12/18).

While investigating a power outage,
longtime broadcaster/ moderator of
rec.radjo.broadcasting (an Internet
newsgroup for radio pros) Bill Pfeiffer
discovered his rural Springfield, MO home was
on fire.

Continued on Page 29
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We “Wannabe” the first to wish you a happy holiday!
jee you in January!

-

Management: 8imon Fulier @ 19 Management
http://www.virginracerds.com / g
© 1898 Virgin Records Ltd. 1”
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Continued from Page 26

After dragging his ailing mother, 82, out of
the house and administering CPR, Pfeiffer
found volunteer firefighters stymied by a lack of
hydrants in the rural area. Once the tank truck
ran out of water, the fire raged out of control.

Pfeiffer and his mom — who remains in
ICU in fair condition — lost everything but the
clothes on their backs. For those interested in
donating practically anything, here’s his
address: William Pfeiffer, Box 8746,
Springfield, MO 65801.

Hasl Yo The Chiativione

WRCX-FM/Chicago morning manatee
Mancow Muller is among Chicago magazine’s
list of the 17 “baddest men — and women — in

Rumbles

* WQSL/Wilmington welcomes naw PD-Marty
Callahan, formerly middays at sister WWQGQ. PD
James Gregory axits.

¢ Look for WZEEMadison, Wi MD Dana Lundon
to become PD at WJET/Erie, PA in the wake of Neal
Sharpe's exit for the WNCLHColumbus MD siot.
Meanwhile, 'JET APD Jaybo Hannon gets promot-
ed to Corporate Dir./Production for the station’s par-
ent company’s TV & radio outlets,

* KTAL/Shreveport, LA walcomes naw G- Jim
Vidler, formery VFMkig. at Brents Music Network.

* KGNC-FM/Amaritlo, TXGSM Dan Gorman has
bean upped Io Station Mgr.

o Jeff Hillary becomes OM for the Amaturo
Group's recently acquired Santa Rosa, CA stations:
News/Talk KSRO-AM, Country KFGY-FM, Oldies
KMGG-FM, and Rock KXFX-FM. The 21-year radio
industry vet has been ND/moming co-host for ABC
Aadio’s Hot AC format as well as KMGC-FM/Dal-
las's APD and crosstown KMJZ-FM's NEVmorming
news parsonality.

» John Walch & Steva Woods are the new mom-
ing team at KSAN-FM/SF, coming from Chancelior
sigter Lirban WIHM-FMiOrlando. They repiaceGlen
Boaychuk & Jo Thomas, who will go their separate

Ways. ;

» WASHWashington midday maven Bill Wor-
thiregton will tearn with Kin Burton in meming drive,
He succeeds Kevin Gossett, who'll depan when his
eontract is up on Decambar 31. ;

* Look for Gary McGee to replace Westwood
One’s syndicated Doug “Greaseman” Tracht in
moming drive at. WZGEC-FM {zsapmmn n mid=
January.

» Former WCHZ (Channel ZyAugusta, GA APD
Todd Haller seques to the same siot at GMR Broad-
casting start-up KCHZMKC.

» Altemative WJBXFL. Myers PD Michehs Buc-
zynski joins Hot AC WBMX/Boston as APD/MD.
Also 6n the Beantown scene, WADM has begun air-
ing Bloomberg business news, picking up where
crosstown WEBNW left off after it was sold to Salem
and began airing Christian programming,

* WKBGQ/SL Louls welcomes former WKX.i{Chat-
tancaga APDYMDiafternoon drver Chad Elliot for
swing.

« KGGI/Riverside weicomes night slammerRicky
Fuentes, coming from the similar shift at KKSS/Al-
buguergue, beginning January 2.

* WBHJ/Birmingham welcomes weekender
Dwight Stone, coming from MD/mornings at WKUP/
Hunteville, AL.

* KDES/Wichita AMD Ricardo Cherry is upped
to APD.

* KHTQ/Spokane night slammar Harrison Wood
segues to crogstown KZZU for weskendsfill-ns.

* KDOT/Reno, NV ups Chris Payne to MD.

* WZYP/Huntsville, AL wealoomes naw night
jammimier Chiris Callawsy, coming from Z99/Cayman
Isiands.

A4

* KYW/Philly VP/GM Roy Shapiro adds crosstown
WGMP duties.

* Tony Coles becomes KXEZ (now KIBB)/L.A. PD.

* Bob Hamilton named KABL & KBGG/SF PD.

¢ Eric Logan lassoes KYCY/SF PD post.

* Bob Lewis appointed KGGI/Riverside PD.

hod

* Bruce Mittman named WAAF/Worcester-Boston GM.
* WGAY/Washington shifts to Soft AC with
John Moke as PD.
¢ Phil Hall becomes KODZ/Dallas PD.
* Money talker Sonny Bloch switches from
WABC/NY to crosstown WOR.

A4

* Capitol Industries/EMI appoints
Joe Smith Vice Chairman/Chief Executive and
David Berman President.

* Bob Kaghan named Metroplex Nat'| PD.

¢ Price Communications sets Joel Lind as
VP/Programming and VP/OM of
WMTG & WNIC/Detroit.

* Tim Kelly becomes WCKG/Chicago PD.

4

¢ Rich Fitzgerald named Network Records VP/GM.

* Mike Horne tapped as KQYT/Phoenix GM.

* Rick Harris becomes WLPX/Milwaukee PD.

¢ Phil Quartararo appointed RCA Records
Northeast Regional Promo Mgr.

* Gail Mitchell elevated to R&R News Editor.

N4

* Kevin McKeown named KROQ/L.A. OM.

¢ Dick Bozzi becomes CKLW/Detroit PD.

* Banana Joe Montione joins WOHO/Toledo
as MD/evenings.

* WNWS/NY to become Soft Rock WYNY

on January 1. '

the whole damn town.” Also on the list —
besides Bulls star Michael Jordan and Mayor
Richard M. Daley — noted alternative rock
(Bush, Nirvana, PJ Harvey) record producer
Steve Albini!

Speaking of champions, congratulations to
R&R Assoc. Editor Julie Gidlow, who won the
Masters Ladies division at the Pacific Coast
Sectional Figure Skating Championships in
beautiful Bountiful, UT last Saturday (12/14).

Records

+ Asylum/Nashville ¥P/Promo Denny Mosesman
exits.

* Mercury VP/Field & Singles Promo Tony Smith
extends his deal with Mercury.

» Jive will elevate Jchn McMann from Natf Mgr./
Mix Show & Street Prormo to Nat'l Dir./Crossover Pro-
o on January 1.

s Roadrunner Atlanta regional Howard Petruziel-
lo becomes the Enclave’s Southeast Regional rep.
Meanwhile, Roadruaner MNat'l Dir/Modem Roci/AAA
Promo Sean Knight axils.

______vunany amaoricanradiohictans cam
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Change
the course
of music
history.

Hearing loss has altered many
careers in the music industry.
H.E.A.R. can help you
save your hearing.

A non-profit organization
founded by musicians and
physicians for musicians, music
‘fans and other music
professionals.

H.E.A.R. offers information
about hearing loss, tinnitus,
testing, and hearing protection.
For an information packet,
send $10.00 to:

H.E.A.R.

P.O. Box 460847
San Francisco, CA 94146
or call the H.E.A.R.
24-hr hotline at
(415) 773-9590

HEAR/

HEARING EDUCATION AND AWARENESS FOR ROCKERS
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STEVE WONSIEWICZ

Label Comings And Goings

OJ Roundup of personnel changes, restructuring at top record companies

Compared to its predecessor, 1996 was a relatively calm
year for shakeups inside the industry’s top record companies.
But there still were some heavy developments. Here’s a con-

densed sampling...

. January:

Val Azzoll is promoted to Atlantic
co0-Chair/co-CEO ... Richard Palm-
ese returns to Arista as Sr. VP/Promo-
tion ... Uptown promotes Heavy D to
President ... EMI elevates Dave Ro-
sas to Sr. VP/R&B Promotion ... Epic
ups Stu Bergen to VP/Alternative ...
Rising Tide/Nashville taps Tim Mur-
phy as VP/Promotion ... Qwest ap-
points Don Eason VP/Promotion ...
Reprise/Giant Nashville bumps Jack
Purcell to Sr. Director/Promotion ...
Rick Baumgartner is upped to Di-
rector/National Promo for Warner
Bros./Nashville ... Discovery taps
Gary Poole as Director/National Pro-
motion and Rene Magallon as Na-
tional Director/Adult Alternative &
CHR Promotion ... Grass names
Shanna Fischer VP/Promotion and
Bob Cahlll Exec VP.

R February

Al Cafaro ascends toA&M Cha]r-
man/CEO ... Atlantic elevates Danny
Buch to Sr. VP/Promotion and An-
drea Ganis to Exec. VP/Promotion ...
Craig Lambert joins Epic as Sr. VP
... MCA Music Entertainment Group
taps Paul Cooper as VP ... Arista
names Paul Brown VP/Rock Promo-
tion and boosts Lionel Ridenour to
VP/R&B Promotion ... Mike Bernar-
do rises to Mercury VP/Urban Pro-
motion ... Danny Ostrow joins Trau-
ma as VP/Promotion ... Caroline taps
Matt Voss as VP/Marketing & Pro-
motion ... Magnatone hires Chuck
Rhodes as Sr. VP/Promotion &
Marketing and George Briner as Di-
rector/National Promotion ... Decca
bumps John Lytle to VP/National
Promotion ... Virgin taps Eric
Thrasher as Sr. Director/Field Oper-
ations ... EMI boosts Etoile Shapiro
to National Director/AC Promotion ...
Morace Landy rises to Island Nation-
al Director/Black Music Promotion ...
American Recordings ups Todd Siev-
ers to National Director/Alternative
Promotion ... Geffen creates Outpost
Recordings ... Discovery names Leigh
Armistead National Director/NAC,
Jazz, AC Promotion ... Gary Badde-
ley segues to Robbins Entertainment
as VP/GM ... Bob Carlton is named
GM of Rykodisc USA ... Boyz Il Men
form Stonecreek Recordings with
Sony Music.

Universal launches Daniel Glass

is President ... MCA names Abbey
Konowitch Exec. VP and acquires
50% of Interscope ... Asylum appoints
Joe Mansfield co-President/CEO ...
Capitol and EMI unify their music de-
partments ... GRP hires David Stef-
fen as Sr. VP/GM, elevates Doug
Wilkins to VP/Urban Promotion ...
Darren Higman signs on as Tag VP/
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GM ... Giant rebows as Revolution,
naming Missy Worth Sr. Creative
Executive ... Mercury names David
Leach GM ... Epic names Ray Har-
ris Sr. VP/Black Music ... Way Cool
Music hires Wendy Naylor as VP/
Promotion ... Arista taps Jeff House
as Sy Director/Street Marketing &
«w1 Promotion ... Ray Gmeiner
named VP/Promotion, Doug Ingold
Sr. Director/Alternative Promotion at
Zoo ... Wamer Alliance taps Kevin
Killingsworth as Director/National
Promotion.

LRSS Aprl T
Wamer/Repnse Nashville ups Ed-
die Reeves to Exec. VP/GM ... Uni-
versal appoints Jean Riggins as Pres-
ident/Black Music ... Virgin/Noo
Trybe sets team: Noo Trybe President
Eric Brooks adds Virgin Sr. VP du-
ties, Mike Mack becomes Noo Trybe
GM, and Dwight Bibbs joins as Noo
Trybe/Virgin VP/Promotion ... Road-
runner names Jeb Hart as Sr. VP/GM
... Lea Pisacane ascends to VP/Rock
Promotion at Atlantic ... Columbia/
Nashville promotes Debi Fleischer to
VP/National Country Promotion, Ted
Wagner named Director/National
Promotion ... Relativity taps Tommy
Thompson as VP/Urban Music Pro-
motion ... Rising Tide/Nashville hires
Rick Moxley Director/National Pro-
motion ... Atlantic ups Mark Fischer
to Director/Rock Promotion ... Nick
Bull joins EMI as National Director/
Alternative Promotion ... Epic ele-
vates Liz Montalbano to Director/
National Crossover Promotion ...
Roadrunner recruits Marco Navar-
ra as Sr. Director/Promotion ... Rob-

bins Entertainment nabs Cary Vance
as Sr. Director/Promotion.

John Ingrassia is upped to Sr. VP/
Columbia Records Group and Will
Botwin joins as Sr. VP/Columbia
Records ... Mercury/Nashville boosts
Norbert Nix to VP/National Promo-
tion & Artist Development and Pat
Surnegie to VP/West Coast Promo-
tion ... Joey Carvello segues to
HOLA as VP/Promotion ... Elektra
names Dana Keil as Sr. Director/Pro-
motion, Adult Formats and Tom Ma-
ffei as Sr. Director/Crossover Promo-
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tion ... Discovery taps Tami Morris-
sey as Director/Alternative & Rock
Promotion ... Wamner elevates Valar-
ie Moses to National Director/AC
Promotion and Steve Zap rejoins as
National Director/Hot AC Promotion
.. RCA/Nashville ups Eric Beggs to
Director/National Promotion ... Cap-
itol bumps Tommy Daley to Nation-
al Director/Rock Promotion ... A&M
recruits Byron Pitts as National Di-
rector/Urban Promotion, taps Jay
Hughen as National Director/College
Radio Promotion ... Revolution names
Gary Poole Head/Album & Rock
Promotion and Gary Richards Head/
Alternative Promotion ... Kathi
Moore joins Critique as National Di-
rector/Black Music Promotion ... Wil-
liam Marion signs on as 57 Records
National Director/Promotion & Spe-
cial Projects.

June« J :g;

MCA reorganizes Black Music,
installing Ken Wilson as President/
Black Music and Stanley Winslow as
VP/Urban Promotion ... Uptown
names Charles Warfield Jr. Sr. VP/
GM, Lewis Tucker VP ... Perspective
taps Eric Thrasher as Sr. VP/Promo-
tion, bumps Rodney Shealy to Na-
tional Director/Promotion ... EMI ups
Fred Williams to Sr. Director/Nation-
al Urban Promotion, Chris Barry to
Director/National Urban Promotion,
and Stephanie Lopez-Ajose to Na-
tional Director/“Quiet Storm™ Radio
& Urban Catalog ... RCA promotes
James Boyce and Taryn Brown to
co-Directors/National Urban Promo-
tion ... Rich Holtzman joins 4AD as
Label Manager/Head of Promotion ...
Curb Records Group (CRG) reorga-
nizes, names Jeff Hackett Director/
National Promotion and Gaylen Ad-
ams Director/National Promotion, el-
evates John Curb to VP/Promotion,
appoints Carson Schreiber VP of
new label Curb/Universal and taps
Gerrie McDowell as Curb/Universal
VP/Promotion ... Elektra promotes
Pete Rosenblum to National Direc-
tor/College & Alternative Promotion.
July N %%g&“? (

GeffenyDGC names Bill Bennett
President ... Al Teller forms Red Ant
Entertainment ... Reprise names
Steve Tipp Sr. VP/Promotion ... MCA
appoints Skip Bishop as Sr. VP/Pro-
motion ... Sony Music forms Sony
Music Independent Labels ... Way-
man Jones rejoins Mercury as Sr. VP/
Marketing & Urban Promotion ..,
RCA/Nashville Label Group (RLG)
names Dale Turner RLG VP/Promo-
tion ... Arista appoints Joe Hecht as
VP/Rhythm-Crossover Promotion ...
Imprint/Nashville recruits Anne
Weaver VP/Promotion ... Universal
taps Michael Horton as Sr. Director/
Black Music Promotion ... Roadrun-
ner hires Billy Cox as VP & Head/
Promotion ... Capricorn ups Phil
Walden Jr. to VP/GM ... JVC/Vertex
names Del Costello GM of both la-

Continued on next page

Things That Made Us Go ‘Hmmmm’:
A Lighthearted Look At The Year In Music

By Jay J. Levy

So much has happened these past 52 weeks, what can

one say? Alanis Morissette started '96 with her “Hand

In Her Pocket” and ended up with her “Head Over Feet.”

Donna Lewis stayed at number one for what seemed like

“Always, Forever,” and Tracy Chapman gave us one real-
ly good reason to listen to her once again.

An incredible year for female artists across the board
helped make 1996 one of the most dominant years for wom-
en. In fact, except for a brief two-week stay by Tony Rich
Project in mid-March, the top 'spot on the Pop chart went
exclusively to women every other week of the year!

* But that's only part of the story! There were trends, insights, dis- '

coveries, and more! There must be a way to put them ali into some
sort of perspective — Some type of focus to make some sort of sense
out of all this chaos we call music! Alright, alright — let’s review:

~ There was an unprecedented number of “Nobodys” on the chart
this year. Both Diana King and L.L. Cool J had remakes of “Ain’t

Nobody” (only for Chaka Khan to have the last word, opening her

greatest-hits package with the original version). Tony Rich sang “No-
body Knows” until everybody did, and Keith Sweat proved In ‘96 that
he is definitely not one {a "Nobody,” that is).
. We “Survived” twice with Chantay Savage and Diana Ross both
"remaklng Gloria Gaynor's DNA (Disco National Anthem) I Will...”
We got somewhat tangled up in the Braids’ hip-hop version of: “Bo-

hemian Rhapsody,” and got knocked out by a slick, souped up ver- .

sion of “Killing Me Softly.” Groovin' to Roberta Flack, who woulda

= thunk it?

In 96 we learned the power of abbrevlation' We got to know artists

7 like J" son, D’Angelo, Wreckx-N-Effect, and Bone Thugs-N-Har-

mony. There was Sophie B., Mary J., R. Kelly, aiid Kenny G —all

of whom live in a place called H-Town {No Doubt). :

" And when mere words failed us we used numbers: We were intro-
duced to bands like 3T, 311, BR-549, 112, K7, 702, Seven Mary

Three, Eight-Six-Seven-Five-Three-0-Nine. Oh, wait — sorry, wrong

decade. Anyway, all of whom made names (or, um, numbers) for them-
+ selves in 1996. i :

We also became quite spiritual this year We weren't ;ust a bunch of

- hedonistic, head-bangin’, stnmuiahon freaks. Heck no! We contem-

- platéd God at all opportumttes We wondered if God was “One of Us”™
thanks to Joan Osborne, found out that God could be a woman in
“* “Counting Blue Cars” and worshipped the almighty Gods of the Prim-

itive Radio-type. Also, quite notably, we saw Christian Music go POP -
. With bands like Jars Of Clay and dc Talk, both shattering the Amy

Grant mold of what crossover Christian success could look like.

_ On a personal note, if | can just shift gears for a moment here, |

just have to say — there was s0 much damn Garbage on the charts

-this year! Everywhete you looked: Garbagé, Garbage, Garbage. It
. was on CHR, Rock, Alternative, Active Rock ... just shamefult We

1996 was also quite a pohtlcai year. Nixon(s), Bush, Kennedy(s)
and The Presidents Of The United States Of America all made

’ lhelr voices heard as the musical voters went to the polis. There seems
.. to be a run-off between The Presidents and Bush that will last well '

into '97, and I'm sure someone out there is keeping strict account of
‘the numbers. No sign of any bands named The Perots as of yet, but
5. we'll keep you posted 5
Otherwise, itwas a regularAmmal ngdom on the charts thls year
“We had Phish, Eels,-a “Pony,” even a couple of Seals. And every-

where you looked, nothing but Crows: Black ones, Crows nafmed -
Sheryl, entire movie sound:racks dedlcated to them, oh — too many

" tried everythmg to get rid of the Rancid smell —Sait, Ammonia,
vﬁ’ﬁeven a littie Tonic (with Lémonheads) — but there was just no Xs-

_cape. Ltsleners had absolutely “Nowhere To Go.” There, {'ve said it
Srand I m glad. Now, let's move on. '

for the Caunting, really. And where there' s animal life, there sbound *
o be Goo (Goo Dolls), Foo (Fighters) and more Hootie” “thén you

could shake a stick at ANy : .

3 )¥<

Lastly, if you were hungry, merg was plenty of gruh m 90, around

. Our '96 musical menu started this year with a delicious."Brain Stew”,

{or salad), Hog was the main course {Space or Regular), there were

Cranberries (a perennial favorite), Pappers (Red Hot Chilis or ones:.~
that Surfed in strange places); and a refreshing Apple for the picking ®

¢{but, you can call her Flona). And if you'can go “T he Disxance we -
do have Cake for dessert. ~ »
*Wall, I'do hope this pmfesmralaﬂalymshasgwenymsomeperspee—

feel muc:h better Thank you and a very Happy Hahday from FI'.aFlI

"y

,~5. s ;.~

-=five and serious appreciation for all that has been in the past year. Horone e

3
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The Year In Quotes

] Radio and record notables deliver quotables on the top issues of 1996

January
“There are still some people who
look at my involvement in Garbage
rather cynically. Quite frankly, I might
do the same thing if I saw some well-
known producer forming a group or
recording an album” — Butch Vig

February

“In the last three years I don’t re-
member doing anything generating
this much favorable response”— Al-
ternative WKQX/Chicago PD Bill
Gamble on the rising popularity of in-
dustrial music at Rock radio

March

*As NAC attains more mass appeal
with adults, more vocals are going to
cross over. Some of it is pre-planned
and some just happens in the studio
and ends up working for NAC™—All
That Jazz Consulting & Marketing
owner Cliff Gorov on the sometimes
blurred lines between UAC, AC, and
NAC

April

“You will see more old-school
bands in the future because it’s a
sound that takes us back to that place
in time in the late "60s and early *70s
when the music gave the format its
signature sound” — Urban WAMO/
Pittsburgh PD Ron Atkins on the ap-
peal of "60s and early *70s music

May

“Alternative is where the music is
at. If you’re not at least looking at this
stuff then 1 don’t know how you are
filling up your playlist” — Hot AC
KYSR/L.A. PD Dave Beasing on ul-
ternative's growing appeal at the for-
mat

“One good thing about Alterna-
tive’s growth is that it woke up Rock
radio. Nobody was listening to the sta-
tions anymore because programmers
had gotten lazy and the music was
getting boring. That’s changing. By
the end of the year it’s going to get so
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close musically it will be ridiculous™
— Epic VP/Rock Promotion Laura
Curtin, talking about hard rock’s re-
surgence
June

“When certain programmers go on
a record, we’re already noticing it’s
getting added in other cities by sta-
tions owned by the same company”
— Work Sr. VP/Promotion Burt
Baumgartner on dereg’s impact

July

“The only big mistake Alternative
can make is to get gun shy on hit art-
ists when they start turning up, as they
inevitably do, on CHR” — Alterna-
tive WNNX/Atlanta PD Brian Phil-
ips on the crossing over 10 Pop radio

“In the case of a band coming off a
five-million-selling album like Blues
Traveler, you run the risk of oversat-
uration; of being too available to a
point where the music is taken for
granted” — A&M Sr. VP/Promotion
Rick Stone on alternative music at
mainstream radio

“There’s no formula like there might
have been years ago. It’s all about what
will work in one market and what
might not work in another. You can’t
let the charts, which [are set up by for-
mat], restrain you” — Columbia Sr.
VP/Promotion Jerry Blair on crossing
records over to other formats

August

“If this format is going to continue
to survive and grow — and I certain-
ly think it can because there’s a lot of
great music available — then we have
to be open to playing a variety of
songs. We shouldn’t be afraid to play
the Wallflowers, for example™ — Al-
ternative WHYT/Detroit PD Garett
Michaels

September
“The edict has come down to sign
and develop artists and begin selling

albums. It’s very similar to what hap-
pened with rap and hip hop years ago.

R e

The record community finally got the
picture and started developing rap art-
ists because they saw the huge audi-
ence with enough disposable income
to buy the albums. We’re moving in
that direction with dance” — Island
Sr. Director/Crossover Promotion
Marthe Reynolds

October

“There were years in the past
where some [record companies]
were able to take 30% of the gross
to the bottom line. Those days may
be gone forever, but there’s still a
lot of net to be had if you have the
hits and the acts that can sell
records” — Arista/Nashville Presi-
dent Tim DuBois, assesses the state
of Country

“Many of the records that are work-
ing are mediocre at best, even though
a few good ones slide through™ —
MCA/Nashville President Tony
Brown on research’s effect on Coun-
try radio

“Something that’s literally cool and
hip is going to remain that way, re-
gardless of where it gets played™ —
MCA Sr. VP/Promaotion Skip Bishop
on the effect of mainstream Pop ex-
posure on alternative imaging

- November

“Listeners set up certain bound-
aries, and as a programmer you have
to find that fine line. If you cross it
you get your hand slapped. We did.
But if you don’t play [those alter-
native songs] you’ll never find out”
— Active Rock KEGL/Dallas PD
Duane Doherty on sharing music at
Rock radio

December

“Urban artists are the ones put-
ting out the records people want
to hear. Look at the sales and re-
quests. My research indicates peo-
ple prefer this music at this point
intime” — CHR/Pop WFLZ/Tam-
pa PD B.J. Harris

R R

Label Comings & Goings (cont)...

bels ... Dave Kunert ;oins JVC as
National Promotion D ector.
Augusi

A.D. Washington joins Warner as
Sr. VP/Marketing & Promotion
Black Music: Warner promotes Dave
Dannheisser to VP/Promotion
RCA elevates Bonnie Goldner to
VP/National Promotion, recruits
Rick Morrison as National Director/
Alternative Promotion. West Coast ...
Windham Hill/High Street names
Steve Vining President ... Epic/Nash-
ville ups Rob Dalton to VP/National
Country Promotion ... Way Cool Mu-
sic appoints Michael Prince VP/Pro-
motion, Roze Braunstein National
Director/Alternative Promotion ...
RCA taps Jerry McKenna as Sr. Di-
rector/Crossover Promotion and Jack
Cyphers as National Director/Cross-
over Promotion ... Atlantic bumps
Kim Stephens to Sr. Director/Promo-
tion & A&R and Mark Fritzges to
Sr. Director/National Promotion ...
Island ups Marthe Reynolds to Sr.
Director/Crossover Promotion ...

A&M/Nashville names Randy Cudd
National Director/Radio & Artist De-
velopment, Gene Hughes Director/
National Promotion ... Mercury boosts
Maria Aronis to National Director/
Promotion & Marketing ... Virgin/
Noo Trybe hires A.J. Savage as Vir-
gin National Director/Promotion and
Mark Boyd as Noo Trybe National
Director/Promotion ... Henry Droz
named President and Jim Urie Exec.
VP/GM of Uni Distribution ... Zero
Hour names Randy Hock VP/Promo-
tion & Marketing ... Tim Hyde joins
Walt Disney Records as Director/
Radio & Video Promotion.

Relativity ups Alan Grunblatt to
Sr. VP ... Virgin promotes Jeffrey
Naumann to VP/Field Promotion ...
Universal appoints Monte Lipman as
VP/Promotion ... Ritch Bloom rejoins
Capitol as VP/Promotion ... Mam-
moth elevates Steve Balcom to VP/
GM ... BNA/Nashville bumps Tom
Sgro to Sr. Director/National Promo-
tion ... A&M/Nashville shutters oper-

ations ... RCA boosts Joe Reagoso to
Sr. Director/Pop Promotion ... RCA
taps Art Phillips as National Direc-
tor/Adult Alternative & College Pro-
motion ... Discovery names Gregg
Mariuz National Director/Field Pro-
motion ... Zero Hour hires Seth Ger-
shman as Director/Promotion ... Sean
Knight joins Roadrunner as National
Director/Alternative & AdultAlterna-
tive Promotion ... Mike Bergin seg-
ues to National VP/Promotion at
Twisted Records.

October

Epic appoints John Boulos as Sr.
VP/Promotion ... Geffen promotes
Bob Catania to Head/Promotion
Virgin elevates Al Moinet to VP/Pro-
motion, Dawn Hood to VP/Alterna-
tive Promotion and recruits Scott
Douglas as Sr. Director/Promotion,
Albums ... Ken Lane segues to Aris-
ta as VP/Promotion ... Priority names
Marc Benesch Sr. VP/Promotion &
Marketing, Sean Lynch VP/Promo-
tion ... MCA recruits Lisa Cristiano
as VP/Alternative Promotion and

_________anann oo aricaneadiohictan, ~am

Music News & VIEws

Stones Ready To Roll Again
The Rolling Stones plan to hit the road again, according to publ shed
reports in the UK. Nothing’s been made official, but it appears the tcur —
in support of the band’s forthcoming album on Virgin — could hit the U.S,
by this summer and last as long as eight months. The 127-date Voodoo
Lounge tour ended in 1995 and grossed the Stones about $420 miflion:

Bowie 50th Bash In NY

David Bowie will celebrate his 50th birthday in style with a concert at
New York’s Madison Square Garden. The .

Thin White Duke will perform songs from
his forthcoming album “Earthling,” as well
as older material. Artists scheduled to lend
a hand to the festivities include Lou Reed,
Sonic Youth, Frank Black, the Foo Fight-
ers. the Cure’s Robert Smith, and open-
ing guest Placebo.

Reggae fans can download new ver-
sions of Bob Marley's classic song “Get
Up Stand Up” via the Amnesty International
USA-sponsored web site (getupstandup.com). The recordings, avail-
able exclusively on the Web, are part of Al's yearly celebration of Intzrna-
tional Human Rights Day. Artists contributing their talent include Pattt
Smith. Booker T. Jones, and the trio of Maxi Priest, Shaggy and
Rayvon,

Hollywood Serving Lounge Cocktail

Lounge music fans take notice: Hollywood is eyeing a spring re ease
for “Lounge-A-Palooza,” a compilation album featuring cover versicns of
cocktail classics. Here’s a sample: Steve Lawrence/Eydie Gorme do-
ing Soundgarden’s “Black Hole Sun,” Glen Campbell/Michelle Shocked/
Freddy Fender singing “Wichita Lineman,” Pizzicato Five warbling to
“The Girl From lpanema,” and P.J. Harvey covering Mel Torme's “Zaz
Turned Blue.”

In other album release news, Atlantic has picked a March 4 re ease
for Collective Soul's new album, tentatively titled “Disciplined Breakcown”

.. Windham Hill pianist Jim Brickman’s third album of original maerial,
the 12-song set “Picture This,” goes to retail on January 28 ... Faith No
More’s new disc on Reprise is slated for release in the second quarter ...
RCA has now penciled in February 11 as the street date for the Wild
Orchids’ self-titled debut album ... Columbia/Nude alternative act Lon-
don Suede’s new set “Coming Up” drops in the U.S. on April 8. The
group will tour the U.S. beginning in May ... Trance masters the Orb are
set to release “Orblivion” on February 10 in the UK.

In the studio: Bruce Hornsby is getting ready to begin work cn his
new album in New Orleans ... Morrissey is set to enter a New York studio
to start recording the follow-up to ‘95's “Southpaw Grammer.” The new
disc could be released as early as April ... Mercury alterna-rock bard the
Refreshments reportedly have been asked to record the theme scng to
Fox TV’s new cartoon comedy “King Of The Hill,” which is slated to bow
onJanuary 12 ... Wu-Tang Clan are in New Jersey recording material for
a new album that's scheduled for a March release.

Lastly, here's the Hard Rock Cafe’s free New Year's Eve concertlineup:
Goo Goo Dolls (Honolulu), Tonic (Las Vegas), Geggy Tah (LosAngzles),
Waliflowers (Maui), Junior Brown (Nashville), Boxing Gandhis (New-
port Beach, CA), Chalk Farm (Phoenix), Rocket From The Crypt (San
Francisco), and Emmet Swimming (Washington, DC). Happy New Year!

David Bowre
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Bruce Reiner as VP/Crossover Pro-
motion, and ups Susan Greenwood
to Sr. Director/Alternative Promotion
.. Arista/Nashville boosts Bobby
Kraig to VP/Promotion for Arista and
Career ... Denise George rises to VP/
Promotion for Jive/Silvertone ... K-tel
International ups David Weiner to
President ... Heidi Jo Spiegel rejoins
Next Plateau Entertainment as Sr. VP/
Promotion ...Mike Owens joins as
Director/Field Operations for Arista/
Nashville ... River North/Nashville
ups Kevin Herring to VP/Promotion
... Next Plateau Entertainment names
Kenneth Williams Director/Nation-
al Promotion ... Rick Sackheim joins
Private Music as National Promotion
Director.
November

Alan Oreman segues to Almo
Sounds as VP/Promotion ... Virgin el-
evates Bob Frymire to VP/Promo-
tion Operations, Patty Morris to Na-
tional Field Promotion Director ...
Arista promotes Vanessa Barryer to
National Director/Urban Promotion
.. MCA boosts Dennis Boerner to

VP/Video & East Coast Aliernative
Promotion, Nick Attaways to Na-
tional Director/College Music Strat-
egies ... Pete Rosenblum rises to
National Director/Alternative Pro-
motion at Elektra ... Universal wel-
comes five execs: Evan Forster as
Sr. Director/Crossover Promotion.
Charlie Foster as Sr. Director/Top
40 Promotion. Hoard Leon and
Kale Wrong as co-National Direc-
tors/Rock Format Promotions, and
Kay McCarthy as National Direc-
tor/Field Promotion ... Lee Durham
becomes Director/Promotion at
Word/Nashville.

Nancy Levin marches to Red
Ant Entertainment as Sr. VP ... Su-
zanne Berg joins GRP as Sr. VP/
Promotion ... Enclave recruits
Valerie DeLong as Head/Promo-
tion ... Magnatone names Colin
Stewart President/CEQO ... Geffen
promotes Warren Christensen to
Head/Rock Promotion ... Mercu-
ry ups Dave Einstein to S-. Direc-
tor/Adult Rock Promotior..
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NEWS/TALK

‘I’s The End Of The Year As We Know It’

[J In like a lion and out like three lions

Fasten your seatbelts. It was a bumpy year in News/Talk.

Here goes ...

January

Never-aging, world-class
schmooze Kato Kaelin gets the
boot (a Bruno Magli?) fromL.A.’s
KLSX. the FM Talk station with
Howard Stern in the morning. Lat-
er in the year, Kaelin tells the me-
dia that maybe O.J. did it after all.

Republican party advisor Mary
Matalin, wife of Democratic party
advisor James Carville, starts a net-
work talk show tor CBS Radio ...
Marty Gill joins all-News WWJ/
Detroit as PD/ND ... Metro Traf-
fic reporter Jim Endesley and a
contract pilot are killed when their
plane crashes while covering the
morning commute in Cleveland.

February

President Clinton signs the new
Telecom Bill which means, in a nut-
shell, that everyone can now buy
everything.

The Walt Disney Co. closes on
its $19 billion purchase of Capital
Cities/ABC which, later in the
year, drops the “Capital Cities”
name and, also, quite a few em-
ployees ... Longtime WGN/Chica-
g0 GM Dan Fabian leaves owner
Tribune after three decades.

Lawyers for WJR/Detroit and
WWDB/Philadelphia do battle
over the services of Paul W. Smith.
tapped by *JR to replace the late J.P.
McCarthy .. R&R hosts its first
annual Talk Radio Programming
Seminar in Washington, DC.

March

Variety headlines a story: “Will
[WABC/New York’s] Bob Grant
Make the Mouse Roar?” The “me-
dia watchdog” group “FAIR” runs
an ad in the New York Times: “Is
Bigotry a Disney Family Value?” ...
ABC Inc.’s KGO/San Francisco is
called “right-wing radio” by Mayor
Willie Brown after a “jungle bun-
ny” insult goes un-bleeped.

Former KMOX/St. Louis exec
Tim Dorsey buys crosstown
WIBYV and promptly hires more
than a dozen KMOX staffers, start-
ing with morning hosts Bill Wilk-
erson and Wendy Wiese ... CBS
Radio picks Howard David and
Matt Millen to replace NFL an-
chors Jack Buck and Hank
Stram, who did 16 seasons.

The White House reportedly asks
C-SPAN to kill its planned rerun of
the Radio and TV Correspondents
Dinner featuring Don Imus. C-
SPAN declines. Imus was widely
criticized for caustic jokes about the

President, First Lady, and others, but
says everyone should have known
what they were in for.

Dr. Laura Schlessinger finally
gets picked up in Chicago, by WLS
... Premiere Radio takes over syn-
dication of former First Son
Michael Reagan’s network talk
show ... CBS tests a “60 Minutes”
radio simulcast on KNX/LosAnge-
les ... Former WINS/New York
Exec. Editor Steve Swenson gets
GM stripes at WTOP/Washington.

April
WABC/New York fires longtime
top-rated star Bob Grant for reasons
that have never been explained. The
Daily Newsreports that Jesse Jack-
son is also demanding the firing of
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2 e e --~ (.-. o 0% ‘-A o 3
: £ £y

v ( -

PD Phil Boyce, claiming Boyce is
responsible for Grant’s allegedly
racist remarks. Later in the month,
Grant returns to the air on crosstown
WOR.

A judge in Texas warns Howard
Stern that he’ll be arrested for “dis-
orderly conduct” the next time he sets
foot on Lone Star soil because of his
comments after the death of Tejano
singer Selena the year before.

Westinghouse/CBS Chairman
Michael Jordan warms radio hearts
everywhere when he says of the
medium, “Today, the jewel is bright-
er and even more valuable” ...
Former WMCA/WABC/WOR fi-
nancial talk host Sonny Bloch, in
jail facing multistate felony charges,
is ordered to return $3.9 million to
radio group investors. Bloch also
pleads guilty to federal tax evasion
and perjury.

WWRC/Washington yanks
Col. Oliver North’s syndicated
show from afternoon drive and
moves it to evenings ... CBS Radio
says it'll keep airing Mary Matalin’s
show while she works, unpaid, on
the Dole-for-President campaign.

Mark Mason leaves ESPN Ra-
dio to become Exec. Editor at
WINS/New York ... Al Mayers de-
parts WRKO/Boston to become

PD at WJR/Detroit ... Cross-Mo-
town at WXYT, Doug Gondek ar-
rives as PD ... Diane Cridland bids
adieu to KDKA/Pittsburgh to join
WGMP/Philadelphia (formerly
WCAU) as PD ... Bonnie Buck is
named News Director at News/
Sports WMAQ/Chicago.

May

New ABC Inc. radio chief Bob
Callahan announces the departures
of Group I head and WABC GM
Don Bouloukos and decades-long
KABC/L.A. GM George Green.
Group II boss and Atlanta GM
Norm Schrutt keeps Atlanta but is
relieved of his group, except for the
Chicago FM. Later in the year,
Schrutt retires.

Meantime, Callahan tells the Ra-
dio Only Management Conference
that the firing of WABC’s Bob Grant
was “an easy decision.” Vanity Fuir
says it was ABC President Bob Iger
who ordered the execution ... The
WOR Radio Network a