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1996 YEAR-END RADIO
BUSINESS IN REVIEW

Radio station trading more than doubled
fast year’s record-setting levels, soaring to
$13.8 billion. Furthermore, every one of
the top 20 transactions topped the $100
million mark.
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Begins Page 4

INCREASING REVENUES BY
INCREASING RADIO SHARE

Combining commonly owned radio
properties and comparing them with other
media can be an avenue to higher
revenues. Arbitron General Manager/
Radio Pierre Bouvard details how to
document this.

Page 16

REPRESENTING RADIO IN
SMALL & MEDIUM MARKETS

Commercial Radio Sales founder Roger
Rafson addresses the challenges involved
in representing small- and medium-market
radio stations for the fast 15 years.
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= Dave Logan takes on SW Networks
VP/Programming responsibilities

¢ Catherine Meloy appointed VP/GM for
WBIG & WGMS/DC; Bob Snyder now
WTEM VP/GM; Alan Stieglitz now
GM for KMLE & KOOL/Phoenix

¢ Phil Manning becomes
PD for KNDD/Seattle

¢ Chuck Dickemann named
OM at WCCO/Minneapolis

¢ Mike Kenney now Jacor Cincy
Market Manager; Jacqui Brum
named GM for Cincy FMs; Tom
Sly shifts to Jacor SLC outlets

Page 3

THIS #] WEEK/

CHR/POP

* NO DOUBT Don't Speak (Trauma/Interscope)

CHR/RHYTHMIC
o EN VOGUE Don't Let Go (Love) (FastWestEEG)

URBAN
© AALIYAH One In A Million (BlackGround/Atlantic)

URBAN AC
o WHITNEY HOUSTON [ Believe In You And Me (Arista)

COUNTRY
* MARK CHESNUTT It's A Little Too Late (Decca)

NAC
o WAYMAN TISDALE Don't Take Your ...(MoJazz/Motown)

HOT AC

« N0 DOUBT Don't Speak (7rauma/Interscope)

AC

* TONI BRAXTON Un-break My Heart (Laface/Arista)

ACTIVE ROCK
* LIVE Lakini's Juice (Radioactive)

ROCK

* WALLFLOWERS One Headlight (/nterscope)
ALTERNATIVE

U2 Discotheque (/sland)

ADULT ALTERNATIVE
*'WALLFLOWERS One Headlight (/nterscope)

NEWSSTAND PRICE $6.50

Arista Records’ Clive Davis became the only active record compa-
ny president ever to receive a star on Hollywood’s Walk of Fame.
Hollywood simultaneously declared Tuesday (1/28) “Clive Davis Day.”

JANUARY 31, 1997

Tauzin: Broadcasters Should
Regulate Booze Ads, Not FCC

m Hearings on alcohol ads could begin next month

ouse Telecommunications Subcommittee Chairman Billy Tauzin

(R-LA) says the FCC has no business trying to regulate broadcast
liquor advertising. Tauzin has said he would “prefer to sce this resolved
with a seif-regulatory code of conduct through the broadcasters.”

Meanwhile, the Senate Commerce Committee is gearing up for
hearings on the matter. And they’re not just talking abou: hard liquor
— they re also considering beer and wine advertising. The hearings
were originally to begin during the second week of February. but have
since been postponed and have yet to be rescheduled. There is no
word yet on who will testify, but several broadcasters are expected to
make appearances.

Several other legislators, including Rep. Joe Kennedy (D-MA), have
asked the FCC to look into the effects of liquor ads. Motaers Against
Drunk Driving and the State of’ Alaska have each asked thz Commis-
sion to ban the ads — something FCC Chairman Reed Hundt is iich-
ing to do if broadcasters don't re-enact the 50-year voluntary ban.

In a letter to Hundt earlier this month, House Commerce Commit-
tee Ranking Member John Dingell (D-MI) questioned t1e Commis-
sion’s authority to regulate alcohol advertising. That move came days
after Hundt announced he plans to begin an inquiry intc aard liquor
ads this year. The four commissioners are expected to respond to Din-
gell’s letter by today (1/31).

The Distilled Spirits Council of the U.S. late last year lifted the
voluntary ban, but most stations have said they will not a r liguor ads.

Chicago, L.A. Execs‘Exit ABC

B WLS’s Jones takes over at WKXK as Lindahl
leaves; Curelop resigns from KLOS’s PD post

ABC Radio has eliminated another of its dual-GM rarkets with
the departure of Country WKXK-FM/Chicago GM Gregg Lindahl.
A corporate memo addressed to staffers in Chicago stated in part,
“Gregg has decided 1o leave the company to pursue other opportuni-
ties. We have decided to restructure the radio stations in "hicago and
Zemira Jones, President/GM of WLS-AM. will assume responsibil-
ity for WKXK as well. This promotion is effective immediately.”

Jones is a 20-year ABC vet, having joined all-Talk WLS in 1985
after a long stint as GSM of WMAL/Washington. W KXK GSM
Frank DiMatteo also has exited.

In Los Angeles, meanwhile. KLOS PD Carey Curelop suddenly
resigned from the Rock outlet. MD Rita Wilde will ovarsee KLOS
programming until a replacement is named.

ABC/See Page 29

McGuinn Moves To
WPLY/Philly PD

Former WDRE/Philadelphia
PD Jim McGuinn has been se-
lected as the
new PD a:
crosstown
CHR WPLY
(Y100). He re-
places Chuck
Tisa, who ex-
|| its.
| “Jimbringsa
wealth or
knowledge
and skills to
Y 100,”WPLY
President/COO Lynn Bend
Bruder remarked. “His proven
track record. contacts. and forma:
2xpertise — matched with the re-
sources and superb staff at Y 100
— will help maximize our ratings
and revenue opportunities in the
market.”

McGuinn told R&R, “Th s is
a tremendous opportunity to stay
in the market, and there is great
room for growth. I'm excitel to

McGuinn

McGUINN/See Page 29

L i e} st
AMA Champs Vamp For Camera
Show-stealers at Monday’s (1/27) American Music Awards included
(clockwise from top . I-r): Toni Eraxton, Chaka Khan, and Brandy,
who all took home the Favorite Soundtrack Award for “Waiting To
Exhale”; metal-clad presenter Pat Boone and Favorite Female Coun-
try Artist Shania Twain; and Fzvorite Country Band, Duo Or Group

victors Brooks & Dunn.

Radio One’s WDRE
Names Trent VP/GM

Radio One has apoointed Dar-
ryl Trent VP/GM of WDRE/
Philadelphia, e Ty
which the com- :
pany recently |,
agreed to buy
from Jarad
Broadcasting.
Trent succeeds
Jim McGuinn,
who has crossed §
the street to §
WPLY’s PD §
post (see story,
this page). Trent
will assume his new dosition on
February 10; on or around that
date, Radio One expe:ts to begin
operating the station under an
LMA.

Radio One President Alfred
Liggins told R&R, *2’ve known
Darryl for about 10 years, when
he was Station Manager at
WCXR & WCPT/Washington
forGroup W. I"ve {-ayed incon-
tact with him and spent an exten-

TRENT/See Page 29

Trent

Win R&R’s 13th Annual Grammy Contest! See Page 28 -
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The first single and video by JON SECADA from the forthcoming album SECADA. Single produced and arranged by JIMMY JAM & TERRY LEWIS for Flyte Tyme Productions, Inc.

IMPACT DATE FEBRUARY 3!
TOP 40, CROSSOVER,
HOT AC & AC!

NOOS OOL

ALBUM INSTORES ON MARCH 25.

Written by James Harris lf], Terry Lewis, Jon Secada Management by Emilio Estetan Jr. for Estefan Enterprises, Inc. http://www.emirecords.com. ©1997 SBK Records :%
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Logan Transfers To
Sony’s SW Networks
As VP/Programming

Radio consultant Dave Logan has
been tapped as VP/Programming for
Sony’s SW Networks. The 20-year
radio industry
veteran succeeds
Corinne Baldas-
| sano, who left the
company to pur-
sue other inter-
| ests.
“Dave Logan is
d one of the great
all-time radio
programmers,”
" said President/

CEO Dan Forth.

Logan

“*As SW Networks enters its next |

phase of growth, | cannot think of
anyone more in touch with the pro-
gramming needs of our affiliates
than Dave.

“Corinne Baldassano played an
integral part in the creation of SW
Networks. We will miss her and
know she will achieve great success
in her future endeavors.”

Logan served as Director/Pro-
gramming for Sundance Broad-
casting, where he was responsible
for KISO-AM, KOY-AM, KYOT-
FM & KZON-FM/Phoenix, in
1995. Prior to that. he held PD posts
at WLUP/Chicago (1992-94),

LOGAN/See Page 29

Manning To Man PD
Duties At Seattle
Alternative KNDD

Phil Manning has been named PD
at Alternative KNDD/Seattle, re-
placing the exit-
% ing Rick Lam-
bert. Manning
resigned as PD of
Odyssey Com-
munications’
L.A-area “Y-
107 trimulcast,

y ;;«s -:;
[ ¥

% KVYY/Ventura
4| & KSYY/Fall-
~ brook.

“Phil has an
enormous amount of energy and cre-
ativity to go along with his innate

Manning

WRCX/Chicago morning man Mancow Muller (r) recently appeared as a
guest on the TV talk parody “Night Stand With Dick Dietrick.” Holding the
mike is actor Timothy Stack as the fictional talk host.

Chancellor Closes $365M Colfax Deal

|

Chancellor Broadcasting has
closed its $365 million purchase of
Colfax Commu-

| nications’ sta-
tions, a deal that §
was first an-
nounced last Au- [
gust (R&R 8/30/
96). The transac-
tion moves Chan-
cellor into two
new markets:
Washington
(all-Sports ™
WTEM-AM,
Oldies WBIG-FM, and Classical
WGMS-FM) and Milwaukee (Nos-
talgia. WOKY-AM and Country
WMIL-FM).

Catherine Meloy — who has run
WGMS for eight years and put
WBIG on the air three and a half
years ago — has been named VP/

Snyder

I Meloy and Snyder assume VP stripes in DC;
‘ Stieglitz takes more GM duties in Phoenix
|

Bob Snyder — who helped Meloy
launch WTEM five years ago and
became its GM
nearly two years
ago — adds VP
stripes at "'TEM.
“After visiting
the station on sev-
eral occasions
and knowing how
; we like to do
business. we
: thought we want-
- — — edto go back to
Stieglitz  he way it was
with Cathy,” Chancellor Sr. Exec.
VP George Toulas told R&R. Tou-
las said that Mack “had done a fine
job,” but Chancellor wanted to con-
solidate the slots.
At Chancellor’s Phoenix stations.
Country KMLE-FM GM Allen
Stieglitz has added GM duties at

feel for this constantly changing for- |

mat,” Entercom/Seattle President
G. Michael Donovan commented.
“What | like best about Phil is his
total devotion to any station he
comes to — a burning desire to win
that the staff will feel from day one.”

Manning added. “Entercom has
made itself the dominant radio pres-
ence in Seattle. The chance to con-
tribute to a heritage Alternative sta-
tion like “The End’ is a tremendous

MANNING/See Page 29

GM for both stations, succeeding

18-month "BIG GM Rick Mack. CHANCELLOR/See Page 29

i{ KLYY/Arcadia, | :

Latest ‘Alice’ Convert: WKBQ/St. Louis

CHR WKBQ/St. Louis became “Alice @ 104.1” late last Friday after-
noon (1/24). It joins two other top 25-market. Alternative-leaning Hot ACs
using the Alice handle — KLLC/San Francisco and KALC/Denver —
but leaves the 17th-largest market without a CHR.

Representative Alice @ 104.1 artists will include Blues Traveler, Hootie
& The Blowfish, Natalie Merchant, Alanis Morissette, No Doubt, and
Oasis.

“We’ll be the first new station in St. Louis with programming targeted to
women in years,” said VP/GM John Beck. “Our station programs a style
of music so new that it doesn’t really have a name yet. But since listeners
don’t know anything about industry terminology, we gave it the name ‘Al-
ice’ [because] it’s fun.”

Emmis Broadcasting announced last November (R&R 11/8/96) it pur-
chased WKBQ and Country WKKX/St. Louis from Zimmer Radio Group
for $42.5 million. Emmis is operating the stations under LMAs until the
i FCC finalizes the sale. Among 29 rated signals in the fall Arbitron, WKBQ
placed ninth (4.2).
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wcc()/aneapolls Taps Dickemann As OM

Chuck Dickemann has
been appointed OM at Full
Service WCCO-AM/Min-
neapolis. He most recently
spent four years as a pro-
gramming consultant tfor
Shane Media in Houston.

“Chuck has a highly suc-
cessful track record pro-
gramming heritage AM ra-
dio stations,” noted WCCO
VP/GM Jim Gustafson.
“He has leadership experi-
ence in community service. news,
information, and sports needed to
ensure WCCO listeners the quality

Dickemann

A 20-year broadcast in-
dustry veteran, Dicke-
mann’s programming expe-
rience includes stints at
| WBZ/Boston (1987-89)

| and KDKA/Pittsburgh
A (1989-93).

“One thing | know for sure
is that WCCO is unique,”
Dickemann stated. “Long
traditions of positive com-
munity involvement. ag-
gressive news coverage
and strong personalities have made
WCCO one of America’s most fa-
mous stations. Continuing these tra-

programming they expect.” ditions wili be my top prioﬁty."

R RS

Kenney Named Jacur Market Mgr./Cincy
@ Brum up to FMs’ GM; Sly to co-manage in SLC

l WAQZ. WEBN, WOFX &
WWNK. Tom Sly, who cur-
rently oversees WWNK,
will transfer to Salt Lake
City. where he will co-man-
age Jacor’s KALL-AM,
KKAT-FM, KODJ-FM,
KURR-FM & KZHT-FM
o and the company’s JSA
with KBKK-FM &
KRKR-FM.

“We’re delighted that we
have a strong management
team to oversee these key assets in
Cincinnati,” said Jacor President/

ey

Jacor Communications
has promoted Mike Ken-
ney to its newly created
Market Manager/Cincinnati
post. Kenney, currently GM | *
of Jacor’'s WCKY-AM/ [
Cincinnati, will add over-
sight responsibilities for the
company’s WLW-AM,
WEBN-FM, WOFX-FM
& WWNK-FM as well as
its sales marketing agree-
ment with Middle Market
Broadcasting’s WAZU-AM,
WSAI-AM & WAQZ-FM.

Additionally, ’EBN GM Jacqui
Brum has been elevated to GM of

Sly

KENNEY/See Page 29
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1996: The Year Of Telecom Trading

[ Act’s passage shatters records halfway through year

BY PatricE WITTRIG
R&R W ASHINGTON BUREAU

Radio’s most spectacular year ever has drawn to a close,

spite the DOJ investigations, buy-

License Terms Extended To Eight Years

t's official. The FCC has extended radio and television license terms to
eight years from the previous seven for radio and five for television.
The Commission was required by the recent Telecommunications Act to
consider extending the license terms to a maximum of eight years. Li-

and here are the results: a grand total of $13.8 billion and 2159
stations changed hands for 151% and 58% increases over 1995’s
totals of $5.5 billion and 1367 stations.

The year started out slowly, with
the federal government shutdown
and snowstorms bringing FCC ac-
tivity to a virtual standstill. But the
wheeling and dealing that followed
the February signing of the Telecom-
munications Act quickly made up
for lost time. By the end of March,
$2.4 billion worth of trading had al-
ready taken place. The second quar-
ter’s whopping $7.4 billion total
topped last year’s year-end figure,
assuring a new record by the time
summer arrived. Quarters of $2.9
billion and $1.5 billion finished off
the year.

In the fourth quarter, the Depart-
ment of Justice cast a shadow over

Transactions At
A Giance: 1996
* Total Stations Traded: 2159
«-Total Dollar Value: $13.8 hillion
¢ AM Stations: 830
*AMCPs: 4
* FM Stations: 1278
* FM CPs: 47

the industry when it forced Ameri-
can Radio Systems to divest three
Rochester stations in the interest of
promoting market competition. De-

outs, consolidations, and swapping
reached an all-time high last year.
Each of 1996’s top 20 deals carried
$100 million-plus price tags, while
just nine of last year’s topped the
$100 million mark. The biggest deal
of 1996, the $4.9 billion CBS-West-
inghouse/Infinity merger, sur-
passed annual trading for every year
but 1995 all by itself.

Top brokers this year were Media
Venture Partners ($1.25 billion, 162
stations traded), Star Media Group
($894 million, 72 stations), Black-
burn & Co. ($595.6 million, 81 sta-
tions), Gary Stevens & Co. ($465
million, 39 stations), and Kalil & Co.
($462.9 million, 44 stations).

States with the heaviest trading
this year were California (169), Flor-
ida (164), Texas (148), New York
(105). and North Carolina (79).

cense terms for experimental stations will still be one year.

“By applying a uniform license term ... the Committee simply recogniz-
es that there is no reason for longer radio license terms than for television
licenses,” the FCC ruling quoted Congress as saying. “The Commitiee
intends that applying a uniform license term ... for radio and television
licenses will enable the Commission to operate more efficiently in the
awarding of new or renewed licenses.”

Not surprisingly, the new rule has the support of most broadcasters and
the NAB, which filed comments last year. Broadcasters who received
their licenses during the current renewal cycle — but prior to the rule
change — will also have those terms extended to eight years.

oz

H
3

§ he Federal Trade Commission has granted early antitrust clear-

Jacor/Nationwide Swap Cleared

ance to the Jacor Communications/Nationwide Communications
swap. The deal, announced late last year, involved Jacor trading its KOPA-
AM & KSLX-FM/Phoenix for Nationwide’s KPOP-AM & KGB-FM/San
Diego. The swap is valued at approximately $45 million.

Infinity Texas Trusts Terminated

nfinity Broadcasting’s KRBV-AM & FM, KLUV-FM & KOAI-FM/Dal-
las were released from their respective trusts this week and are back
in Infinity/Westinghouse’s hands. The stations had initially been placed
in the trust, under the supervision of Bill Clark, when Infinity went over

100

Stations Sold By Month

R e 1A Total 1996: 2159

Dollar Volume By Month

Al figures in millions (rounded}
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LUCIREETEERE LY Total 1996: $13.8 billion

The Year’s Biggest Deals

$4.9 billion

Infinity Broadcasting to CBS-Westinghouse
33 stations in 14 markets: Atlanta, Baltimore, Boston, Chicago, Dallas, Detroit, Houston, Los Angeles, New
York, Philadelphia, San Francisco, San Jose, Tampa, Washington

$690 million

Tichenor Media Systems/Heftel Broadcasting merger
36 stations in 11 markets: Chicago, Dallas-Ft. Worth, El Paso, Houston, Las Vegas, Los Angeles, Monterey-
Santa Cruz, New York, McAllen-Brownsville, Miami, San Antonio, San Francisco

$655 million

Seattle, St. Louis

EZ Communications/American Radio Systems merger
23 stations in seven markets: Charlotte-Gastonia-Rock Hill, Kansas City, Philadelphia, Pittsburgh, Sacramento,

$430 million

Tampa

Citicasters to Jacor Communications
19 stations in eight markets: Atlanta, Cincinnati, Columbus, Kansas City, Phoenix, Portland, Sacramento,

$410 million

Granum Communications to Infinity Broadcasting
12 stations in five markets: Atlanta, Baltimore, Boston, Dallas, Orlando

Continued on Page 10

the ownership limit there. By divesting KEWS-FM/Dallas, Infinity was able
to dissolve the trusts and reclaim the stations.

is still “buy.”

Gannett Up, Katz Down

errill Lynch analysts have upgraded Gannett's (NYSE: GCI) stock
from “neutral” to “accumulate.” Gannett's long-term rating from Merrill

Continued on Page 9

Keeney Drops Out Of Running
For Commission Vacancy

FCC Common Carrier Bureau Chief Regina Keeney has
pulled herself out of the running for a vacant seat on the five-

member Commission.

“It was a very hard decision, but
my family has to come first,”
Keeney told the Associated Press.
*To sign up for three more years as
commissioner was just too much.”

Keeney was originally nominat-
ed by House Speaker Newt Ging-
rich (R-GA), Senate Majority Lead-
er Trent Lott (R-MS), and Sen.
John McCain (R-AZ).

Had Keeney remained in the run-
ning for one of the Republican Com-

EARNINGS

alt Disney Co. (NYSE: DIS)

has released its fourth-quar-
ter report. (The numbers assume
Disney acquired ABC at the begin-
ning of fourth-quarter 1995.) Quar-
terly eamings were $669 miltion (98
cents per share) — excluding a
$135 mitlion gain on the sale of
KCAL-TV/LesAngeles —onrev-
enues of 6.3 billion. That com-
pares to fourth-quartar 1995 eam-
ings of $565 miflion (82 cents) on
revenues of $5.9 billion. Broadcast-
ing revenues increased 4%to $1.9
billion from $1.8 billion during the
same period in 1995.

Companies Report Positive Fourth Qtr.

mission seats, many believe it was
questionable whether she would
have been confirmed, owing to her
controversial role in deregulating the
local phone business.

One of the Republican seats was
left open last March when Commis-
sioner Andrew Barrett left. The
other is currently held by Rachelle
Chong, whose term expires at the
end of June 1997. Democrat James

Continued on Page 9

| Disney also said itis increasing
its quarferty dividend from 11 cents
to 13.25 cents per share.

Tribune Co.(NYSE:TRB) says
income grew 13% to $81.8
miltion (63 cents) in fourth-quarter
1996 from $72.2 million (53 cents)
during the same period last year.
Tha broadcast and entertainment
unit saw profits rise 24%. Reve-
nues for the entire company were
up to $608.3 million from $593.8
million the same quarter in 1995.
The fourth-quarer earnings in-

Continued on Page 9




5 Brian Bieler
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Vice President and

i ——  General Manager
% bt KOOL Radio

Phoeni

“ ﬂ-"

& K001 Hadm gues 1ZIh {0 lst In nuthlng flat!

How sweet it is and it only took 3 years! Number one

o 25-54 shares. Hardly a day goes by
OOL Rﬂdlo Phoenlx when we don’t get a call from some-

one flying through Phoenix who calls and says, “What a

great-sounding Oldies station!” We create a good work-

ing environment and let people motivate themselves. It

takes about two seconds of being in our station to know

we have something good going on here. Nothing fancy,

just hard work and a great attitude...and we stick to our
plan, our strategy, and our research like superglue. The
best music, the best talent, the best attitude, the best
strategy. Real good radio just like mother used to make.
KOOL Radio is again a heritage station and thank you,
thank you, thank you Research Group for a fantastic
3-year ride. You're the greatest!

The Research Group

2601 Fourth Ave, Suite 250 - Seattle, WA 98121 - (206) 443-3888
Seattle « Paris + London

Fall 1996 Arbitron, Adults 25-54, AQH Share, M-S, GA-12M.
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$11.5 million

8l DEAL OF THE WEEK

o WZFX-FM/Whiteville
(Fayetteville), NC

This Week’s Action:
Stations Traded This Year:
Stations Traded This Week:

RADIO BUSINESS

S R R

1997 DEALS TO DATE R

Dollars To Date:

$502,473,388

(Last Year: $183,129,778 )

$28,626,514

(Last Year: $84,170,533 )

154

(Last Year; 127 )

21

(Last Year: 63 )

TRANSACTIONS

Beasley Buys Fayetteville’s ‘Fox’

(3 WZFX acquisition gives company two AMs, three FMs in NC market

A

WZF
(Fayettevilie), NC

PRICE: $11.5 million

TERMS: Asset sale for cash
BUYER: WZFX License Limited
Partnership, a wholly owned subsid-
iary of Beasley FM Acquisition
Corp., headed by President George
Beasley. It owns WEWO-AM,

WTSB-AM, WAZZ-FM & WKML-
FM/Fayetteville. Phone: (941) 263-
5000

SELLER: Joyner Communica-
tions inc., headed by President
David Weil. Phone: (919) 734-
111

FREQUENCY: 99.1 MHz
POWER: 100kw at 981 feet
FORMAT: Urban

BROKER: Michael Bergner of
Michael Bergner & Co.

KNXN-AM/Sierra Vista
PRICE: $175,000

TERMS: Stock sale for $50,000
cash and a 10-year, $125,000 prom-
issory note at 8% interest

BUYER: Noel and Mary Yarbrough
are buying Blue Horison Invest-
ments Inc. Phone: (520) 378-0522
SELLER: William and Valta

Mareh 1996
Clearview
Broadcasting
sold

WHCY-FM

Blairstown. NJ

to
Nassau Broadcasting

May 1996
Public Interest Corp.
sold
WWWB-TV
Tampa/Lakeland, FL
to
Hearst Broadcasting

July 1996
Nassau Broadcasting
LMA'd
WOBM AM-FM
Toms River, NJ
Srom
Seashore Broadcasting

August 1996
Nassau Broadcasting
acquired
WNNJ AM-FM
Newton. NJ
Srom

Group M
Communications

November 1996
Clark Broadcasting Co.
agreed to sell
WGCO-FM
Savannah, GA
to

New Adventure
Communications

September 1996

Rainbow
Broadcasting

sold
KBZR-FM
Phoenix/Coolidge. AZ
to

NPR Phoenix, LLC

Aggressively
promoting the
interests of

our clients.

SERAFIN BROS.

Broadcast Brokerage & Finance

P.O. Box 262888, Tampa, Florida 33685
Phone (813) 885-6060 ¢ Fax (813) 885-6857

November 1996
KHOM Associates
agreed to sell
KHOM-FM
Houma. LA
to

Clear Channel
Communications

December 1996
Nassau Broadcasting
agreed to acquire
WSUS-FM
Franklin, NJ

Srom

WSUS
Communications

e A

BRSSO

$52,500 for 25%

$2,939,014

No cash consideration

TRANSACTIONS AT A GLANCE

® KNXN-AM/Sierra Vista, AZ $175,000

® KDRS-AM & KLQZ-FM/Paragould, AR $545,000

® KLIX-AM & FM & KEZJ-FM/Twin Faliis, ID $8 million (est.)
® WAVG-AM/Louisville $1.8 million

®* WNGO-AM & WXID-FM/Mayfield, KY $1.3 million

® KJVC-FM/Mansfield, LA $85,000

® WRXS-FM/Ocean City, MD $400,000

® KZPK-FM/Paynesviile (St. Cloud), MN $1 million

¢ WTSN-AM/Dover & WBBY-FM/Somersworth (Dover), NH

® WZRZ (FM CPYMill Hall (Williamsport), PA $505,000
® WSWV-AM & FM/Pennington Gap, VA $325,000
¢ WVMT-AM/Burlington & WXXX-FM/South Burlington, VT

® KBLV-AM/Bellevue (Seattle-Tacoma), WA

o

Yarbrough are selling their interest
in Blue Horizon Investments Inc.
Phone: (520) 458-1831

KDRS-AM & KLQZ-FM/
Paragouid

PRICE: $575,000

TERMS: Asset sale for cash
BUYER: Paragould Radio Broad-
casting L.L.C.,a wholly owned sub-
sidiary of Lyons Communications
Inc., headed by President Monte
Lyons

SELLER: SAS Communications
Inc., headed by President Jim Ad-
kins

FREQUENCY: 1490 kHz; 107.1
MHz

POWER: 1kw; 3kw at 410 feet
FORMAT: Gospel; Oldies
BROKER: Biil Cate of Sunbeit
Media

KLIX-AM & FM & KEZJ-

FM/Twin Falis

PRICE: $8 million (estimated)
TERMS: Asset sale for cash
BUYER: Lartique Multimedia Sys-
tems inc., headed by President
John Lynch. It recently acquired
KGEM-AM, KCID-FM, KJOT-FM &
KQXR-FM/Boise.

SELLER: B & B Broadcasting,
headed by President George
Broadbin. Phone: (208) 733-1310
FREQUENCY: 1310 kHz; 96.5 MHz;
95.7 MHz

POWER: 5kw day/2.5kw night;
100kw at 131 feet; 50kw at 620 feet
FORMAT: News/Talk; Oldies; Coun-
try

BROKERS: Greg Merrill, Tom
McKinley and Austin Waish of
Media Services Group

WAVG-AM/Louisville
PRICE: $1.8 million

TERMS: Asset sale for cash
BUYER: Pulitzer Broadcasting
Co., headed by President Michael
Pulitzer. Phone: (314) 721-8777
SELLER: Sunnyside Communica-
tions inc., headed by President
Charles Jenkins. Phone: (812) 283-
3577

FREQUENCY: 970 kHz
POWER: 5kw

FORMAT: Nostalgia
BROKER: Henson Media inc.

WNGO-AM & WXID-FMW/
Mayfield

PRICE: $1.3 million

TERMS: Asset sale for $300,000
cash and a five-year, $1 million
promissory note at 8% interest
BUYER: Western Kentucky Radio
L.L.C., headed by President William
McGinnis. Phone: (502) 726-3555
SELLER: West Kentucky Broad-
casting Co. Inc., headed by Presi-
dentCharles Stratten. Phone: (502)
247-5122

FREQUENCY: 1320 kHz; 94.7 MHz
POWER: 1kw day/97 watts night;
32kw at 443 feet

FORMAT: Sports/Talk; Country

KJVC-FM/Mansfield
PRICE: $85,000

TERMS: Asset sale for cash
BUYER: Metropoilitan Radio
Group Inc., headed by President
Gary Acker. Phone: (817) 430-3548
SELLER: DeSoto Broadcasting
Inc., headed by President Robert
Ciiffoul. Phone: (318) 697-4000

WRXS-FM/Ocean City
PRICE: $400,000

TERMS: Asset sale for $40,000
cash and a 10-year, $360,000 prom-
issory note at 8% interest

BUYER: HVS Partners, headed by
President Gisela Huberman. It
owns WTGM-AM, WLVW-FM &
WQHQ-FM/Salisbury, MD. Phone:
(301) 983-098

SELLER: J.H. Communications,
headed by President J.J. McKay.
Phone: (757) 428-1192
FREQUENCY: 106.9 MHz
POWER: 6kw at 302 feet
FORMAT: Altemative

KZPK-FM/Paynesville

(St. Cioud)
PRICE: $1 million

Continued on Page 8




I Can’t Wait.

I Need o B

0

“Picture this:
I open up the trade press
and there is this ad from
The Research Factory
saying: ‘Blah goes from
14" to 1* in nothing flat...
it ONLY TOOK 4 YEARS!’

Four years? Who can wait that long!
I don't have that kind of time.

To win now, I had one clear choice
to make. Upgrade to a new way of
winning or continue to use the
‘takes forever to work’ stuff from
The Research Factory.

I chose to partner with the weapons
wizards who in 1996 helped

9 stations in the Top 15 markets
become number 1. That innovative
braintrust of people who I can
depend on to help me win...Now.

Critical Mass Media!”

e #1 Now!

Your world has changed.
Your rules have changed.
So have the answers you
need to succeed.

To become a market
leader you demonstrate
the difference between
success, “just getting by,”
and failure.

This lies in your ability to use
knowledge in revolutionary ways,
to recognize ahead-of-the-pack
opportunities for success and to
take decisive action.

To stay a market leader you’ve shunned
the old guard and upgraded to a new
way of winning.

You took the lead and stepped out in
front of the pack. You found us
waiting to take you further with the
revolutionary innovations that

help you succeed:

TrueVariety™ music research,

Mental Weaponry™ perceptual research,
Nest Marketing™ listener cultivation,
TrueCore™ Targeting.

New World. New Rules. New Answers!™

CRITICAL MASS MEDIA

Revolutionary Radio Research ¢ Nest Marketing ® Mental Weaponry

To upgrade to our revolutionary services, please contact:
John Martin, Elizabeth Hamilton, Abbe Harris, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM -« (847) 441-4FAX » cmm@cmmnet.com

© 1997 Critical Mass Media, Inc. intemnet site; www.cmmnet.com
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93 Rock.

92,7 KRXQ|

1-8-97

As the Active Rock format has started to achieve @ modicum
of credibility and parity with Alternative in the industry’s mind,
several high profile stations have abandoned the format. Due
eitherto «Market Cluster Synergy” of, quite frankly, poor pro-
gramming, wavering belief and imp|ementation.

Having championed Active Rock for the last decade | would
hate to see this hard fought battle for credibility eroded by a
few individual business decisions that have been made as a
newly deregulated industry struggles to find equilibrium.

| ask group heads and recording industry executives 10 look
around.The format s alive, very alive.inmy current market,
Sacramento, it’s thriving —even when faced with competition
froma Classic Rock, an Arrow format, an Alternative and a
Modern AC. Active Rock, when executed properly, does reap
ratings success; achieves fiscal prosperity and sells CDs and

To the broadcast group CEOs and programming VPs,lurge
you to continue o0 consider the format a viable option in your
market equations.To the record industry atlarge, promotion
departments and concert promoters, allow us equal considera-
tion. Keep the playing field level and may the pest stations win!

ThankYou.
Curtiss Johnson

Director of Programming
KRXQ Sacramento

This 1s a public service
announcement from

Phone: 212-924- .
e 924-7775  Fax: 212-691-8303 * Email: turtle @ inch
: nch.com




RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

TERMS: Cash payment of an exist-
ing $150,000 promissory note and a
five-year, $850,000 promissory note
at 8% interest

BUYER: Leighton Enterprises
Inc., headed by President Al Leigh-
ton. It owns KDLM-AM/Detroit
Lakes, MN; KNOX-AM & FM/Grand
Forks, MN; KNSI-AM & KCLD-FM/
St. Cloud, MN; and an FM CP in St.
Joseph, MN. Phone: (320) 251-1450

|

SELLER: Ronald Linder. Phone:
(320) 259-9435

FREQUENCY: 98.9 MHz

POWER: 47.3kw at 499 feet

| FORMAT: Country

BROKER: LGG Media Brokers

e
s-qu ’.§-.~.. FEE | ~3
: et e

WTSN-AM/Dover &
wBBY-FW/

Somersworth (Dover)
PRICE: $52,500 for 25%

| TERMS: Stock sale for a 10-year,

Keeney Drops Out Of Running
For Commission Vacancy

Continued from Page 4

Quello, amid pressure from the
White House, will retire in June.

Reed To Finish Term?

This leaves the future makeup of
the Commission a mystery right
now, not to mention the increasing
speculation regarding Chairman
Reed Hundt and whether he will
stick around until the end of his term:
June 1998. When Hundt does leave,
his successor is widely expected to
be current Commissioner Susan
Ness.

The most likely Quello replace-
ment is FCC General Counsel Bill
Kennard. who has the backing of
Hundt and, reportedly, Vice Presi-

EARNINGS

dent Al Gore — a key player in the
decision.

If appointed, Kennard could be
flanked by retired General Colin
Powell’s son, Michael Powell, who
is currently the chief of staff for the
Department of Justice’s antitrust di-
vision and golden child for one of
the Republican slots. And there is
also Sen. Bob Kerrey (D-NE) aide
Chris McLean, who has the back-
ing of several Democratic senators.
Should Chong decide to not return,
or should she not be reappointed, it
could avert a McLean/Kennard
standoff.

The Commission is required to
have at least three commissioners for
a valid vote.

Continued from Page 4

cluded a $10 million pre-tax gain
from Tribune's sale of its stake in
TV station owner Qwest Broad-
casting.

Tribune’s full-year eamings were
also up, from $278.2 mitlion ($2) on
revenues of $2.2 billion in 1995 to
$372.1 miillion {$2.88) on revenues
of $2.4 billion in 1996.

After the announcerment Pruden-
tial Securities reiterated its “buy”
recommendation. Prudential ana-
lyst Melissa Cook gave the stock
a 12-month target of $47.50. Like-
wise, Gruntal & Co. reiterated its
“buy” recommendation, with Ana-
lyst Rita Zanella Benson setting
the 12-month target price at $47.

quarter net eamings of $49.3 mil-
lion (61 cents) on revenues of
$404.1 milion. That compares to
fourth-quarter 1995’s income of
$35.8 miltion (45 cents) on reve-
nues of $361.5 million.

For the year ended 1996, Ce-
ridian had eamnings of $181.9 mil-
lion ($2.25 per share) on revenues
of $1.5 billion. 1995 showed eam-
ings of $134.1 million ($1.88) on
revenues of $1.3 billion, exclud-
ing approximately $80 million in
charges due to Cetidian’s acqui-
sition of info-services company
Comdata.

After the announcement Robert
W. Baird & Co. upgraded Ceridi-
| an’s stock to “strong biuy," and esti-
mated the company would report
eamings of $2.70 per share in 1997
and $3.20 next year.

rbitronparent Ceridian Corp.
{NYSE: CEN) posted fourth-

| $52,500 promissory note at 18.3%

interest

BUYER: Robert Demers is acquir-

ing 15 shares (25% interest) in addi-
tion to his exisiting 38% stake in

\ Garrison City Broadcasting Inc.

Phone: (603) 742-1270

SELLER: Jerome Lipman. Phone:

(603) 742-7447

FREQUENCY: 1270 kHz; 98.7 MHz

POWER: 5kw; 6kw at 328 feet

FORMAT: Sports/Talk; AC

S "_"'_WWS?E e

_ - Pean syvatte |
WZRZ (FM CP)/Mill Hall
(Williamsport)

PRICE: $505,000

TERMS: Asset sale for $20,000 cash
and a 20-year, $485,000 promisso-
ry note at 8% interest

BUYER: Big Mountain Broadcast-
ing Inc., headed by President Sa-
batino Cupelli. it owns WQBR-FM/
Williamsport. Phone: (717) 769-2327
SELLER: Dolphin Broadcasting
Inc., headed by President John
Kennedy Jr. Phone: (407) 459-3686
FREQUENCY: 98.7 MHz

POWER: 970 watts at 581 feet

| WVMT-AM/BurImgton
& WXXX-FM/South

Burlington

PRICE: $2,939,014

TERMS: In consideration for the
price, Sison Broadcasting will is-
sue 100% (685 shares) of its com-
mon stock to James Broadcasting,
in addition to all of its capital stock
holdings in James. At the same time,
James will assign to Sison all of its
capital stock holdings in Sison.
BUYER: Sison Broadcasting Inc.,
headed by President Paul Gold-
man. Phone: (802) 655-1620
SELLER: James Broadcasting
Inc., headed by President Simon
Goldman. Phone: (716) 487-1151
FREQUENCY: 620 kHz; 95.5 MHz
POWER: 5kw; 25kw at 236 feet
FORMAT: Oldies; CHR

o £
ey

inia
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WSWV-AM & FW

Pennington Gap
PRICE: $325,000
TERMS: Asset sale for cash

BUYER: IBS Communications
L.L.C., headed by managing mem-

‘ ber David Hartley. Phone: (540)
546-2520

SELLER: Lee Broadcasting Corp.,
headed by PresidentJ.D. Nicewon-
der. Phone: (540) 669-8718
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KBLV-AM/Bellevue

(Seattle-Tacoma)

PRICE: No cash consideration
TERMS: This station is being di-
vested to the receiver to facilitate
consummation of the Personal

January 31,1997 R&R * 9

| Achievement Radio Inc./Person-
al Achievement Radio L.L.C.
merger.
RECEIVER: KXPA License
‘ L.L.C., headed by Manager Darr-
yl Thompson. Phone: (415) 324-
5888 ]
DONATOR: Personal Achieve-
ment Radio Inc., headed by Pres-
ident N. John Douglas. Phone:
(415) 324-5888
FREQUENCY: 1540 kHz
POWER: 5kw
FORMAT: Religious

BUSINESS BRIEFS

’ Continued from Page 4

Paine Webber analyst Chris Dixon lowered his rating on Katz Media
(AMEX: KTZ) to “neutral,” saying Katz’s fourth quarter will be “somewhat

disappointing.”

S&P Rates ARS

merican Radio Systems (Nasdag:AMRD) has received a single B-
minus rating from Standard & Poor’s for its proposed $150 million
offering of cumulative exchangeable preferred stock. The rating affects

about $175 million of debt.

S&P said it expects ARS to continue its aggressive acquisition strategy
over the next months “without a significant increase in financial risk. Some
uncertainty remains, however, as to the magnitude of further acquisitions
and the effect on long-term coverage ratios. Current interest coverage
and debt to cash flow are relatively strong for the rating, but continued
acquisition spending at recent levels may limit the potential for a ratings

upgrade over the near term.”

But S&P added that ARS could also see an upgrade if the company
shows it can “successfully absorb and improve profitability of pending

acquisitions.

ARS also priced $200 million of private-issue cumulative exchange pay-
in-kind preferred stock via lead manager CS First Boston. The notes are

callable after five years.

NAB Taps Gehron, Jordan For Radio Show

merican Radio Systems co-COO John Gehron will chair the NAB's

1997 Radio Show Steering Committee.

Subcommittee chairs include KABC-AM, KMPC-AM & KLOS-FM /Los
Angeles GM Maureen Lesourd; Emmis Broadcasting Exec. YP/Pro-
gramming Rick Cummings; and WMAQ-AM/Chicago VP/GM ‘Weezie
Kramer.

In other NAB news, Westinghouse Chairman/CEO Michael Jordan
will be the keynote speaker at the opening ceremony of the April 7 con-
vention. He's expected to discuss radio consolidation, digital broadcast-
ing, and shifting advertising demographics.

CPB Chief To Step Down

C orporation For Public Broadcasting (CPB) President Richard Cari-
son has announced he will leave that post by June 30. In a staff
memo, Carlson said he is “at a point where | am ready to contribute a
lifetime's experience to an exciting new venture.” He has not yet said
what that venture will be, and no successor has been named. Carlson
became President of CPB — which helps fund National Public Radio —
in 1992.

Compiled from reports by the Associated Press, United Press Inter-
national, Dow Jones News Service, and R&R staff writers.
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Call now for 1997 budgeting. (303) 922-5600.

PARAGON
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Stations
Broker* Sold  § Total**
1996 Broker Scorecard | s s ss
Hickman Assoc. 4 5.5
R T sni Montcalm 8 5.4
Media Venture Partners 162 12486 Beorge Jennison 2 5.3 _ :
Star Media Group 72 8ma.2 The Mahlman Co. 2 4.5 inoi ennsylvania
Blackburn & Co. a1 595.6 Force Communications 4 4.2 TN
Gary Stevens & Co. 39 465.5 McCoy Broadcast Brokerage 3 4.0
Kalil & Co. a_ 429 Haddon'q Assar; L gt | Carolina
Salomon Brothers % 4393 Sunheit Modia 7 3.8 5 56 )
Media Services Group 54 1867 Norman Fischer & Assoc. 3 3.6 < } Georgia
Americom 2 129.0 Snyder &ISanchez Agency 3 3.6 : 2 Florida
Crisler Capital Co. 5 125 Holt Media Group 2 3.5 64
J.P_ Morgan 16 105.3 :ta, L L) 2 132
Radio Consultants Inc. 16 1053 erling Assoc. 2 2.7 .
R RN, T John Saunders 3 25 1996 State-By-State Transactions
Dugan & Assoc. 4 1000 :’;_':'a"‘::'::" & Assoc. ;" :-: STATE M M AMCP FM CP Total
Goldman Sachs 19 89.4 fors - !
Bergner & Co. 13 52.0 Broadcasting Asset Mgmt. Corp. 1 1.8 glabana il e . ! <l
Patrick Communications 10 a3 New England Media 2 1.6 a2 : ! : 1 L
Richard A. Foreman Assoc. 8 40.9 Snowden & Assoc. 3 16 Ao 1 33 L 2 =
Whitley Media 16 28.0 Johnsen Communications Properties 2 1.3 Arkansas 10 22 0 1 33
Jorgenson Broadcast Brokerage 7 26.3 Gordon Rice Assoc. 5 1.2 California 69 95 1 4 169
Stan Raymond & Assoc. 4 236 RA-AD of Trenton 1 11 Colorado 13 28 0 0 41
g:%;ﬂ’m Media Brokerage 3 2.0 5::::'2 :;oc : : Connecticut 12 15 0 1 2
M 1 18.0 0
Serafin Brothers 4 144 Randolph George 1 8 Defaware 2 ! : 2 i
Exline Co. 19 141 Sailors & Assoc. 1 7 U d 8 § L 3
BIA Capital Corp. 3 1.0 George Moore & Assoc. 2 7 Florida 56 106 0 2 164
Chapin Enterprises 13 10.7 Barry Sidelsky 1 5 Georgia 27 39 0 0 66
Whittle Agency 3 8.2 William R. Rice Co. 3 4 Hawaii 5 7 0 0 12
H.B. LaRue Media Brokers 1 1.5 ThombsraCo. 1 4 daho 5 10 0 . 7
Tornberg & Co. 2 7.0 MGMT Services inc. 1 2 =
Kozacko Media Services 9 6.1 Alderfer & Assoc. 1 2 |IIu70|s 2 % 0 6 e
John Barger 3 6.0 Ray Stanfield & Assoc. 1 2 Indiana 8 7 0 0 25
W. John Grady 2 6.0 Spectra Real Estate 1 1 lowa 9 20 0 2 3
* In deals involving more than one broker, each broker receives Alliance Media 1 1 Kansas 17 25 0 1 43
full credit for the deal. But the amount of the deal and the num-
ber of stations are counted only once in the total. Total 750 $4982.5 Kentucky 20 25 0 0 45
PHlarCHRe Lovisiana 13 18 0 0 31
Maine 5 12 0 0 17
Maryland 4 9 0 0 13
) B" t D I Massachusetts 11 18 0 0 29
The Year’s Biggest Deals cones v« T
$365 million Colfax Communications to Chancellor Broadcasting Minnesota [ & 0 ! 47
12 stations in four markets: Milwaukee, Minneapolis, Phoenix, Washington Mississippi 5 13 0 0 18
$300 million Secret Communications to SFX Broadcasting Missouri 2% L 0 0 60
Nine stations in three markets: Cleveland, Indianapolis, Pittsburgh Montana 5 7 0 0 12
$300 million (est.) Jacor Communications/Gannett swap Nebraska 7 9 0 2 8
Six radio stations in three markets: Los Angeles, San Diego, Tampa Nevada 10 20 0 0 30
$275 million Heftel Broadcasting to Clear Channel Communications New Hampshire 5 3 0 0 8
17 stations in seven markets: Chicago, Dallas-Ft. Worth, Las Vegas, Los Angeles, Miami-Ft. Lauderdale,
Nassau-Suffolk, New York NENEIETEEY £ : f d 5
e - o A New Mexico 10 21 0 0 K|
$250 million New City Communications to Cox Broadcasting
18 stations in seven markets: Atlanta; Birmingham; Bridgeport, CT: Orlando; San Antonio; Syracuse; Tulsa New York 4 59 0 1 105
$237.75 million  WJLB-FM, WMXD-FM & WQRS-FM/Detroit e 4 ! ! e
and WFLN-FM/Philadelphia to Evergreen Media North Daketa 3 / 0 3 13
$235 million Radio Equity Partners to Clear Channel Communications Ohio L =t Y ! 2
19 stations in eight markets: Columbia, SC; Ft. Myers-Naples; Greensboro; Memphis; New Orleans; Oklahoma 19 27 0 2 48
Oklahoma City; Providence; Springfield, MA Oregon 16 91 0 1 38
$200 million Commodore Media to Capstar Media Pennsylvania 29 4 0 2 72
33 stations in eight markets: Allentown-Bethlehem; Danbury, CT; Ft. Pierce-Stuart-Vero Beach, FL; - :
Huntington, WV-Ashland, KY; White Piains, NY; Poughkeepsie, NY; Stamford-Norwalk. CT; Wilmington, DE Puerto Rico 8 3 0 0 1
- " R R X Rhode Island 2 4 0 0 6
$178 million OmniAmerica stations to Chancellor Broadcasting :
Eight stations in three markets: Jacksonville, West Palm Beach, Oriando South Carolina 10 29 0 0 39
$170 million Jacor/Regent Communications merger Sauth Gakota " 2 e L &l
18 stations in five markets: Kansas City; Salt Lake City; Las Vegas; Louisville; Charleston, SC Tennessee 19 23 1 2 45
$152 million Noble Broadcast Group to Jacor Communications Texas 51 94 0 3 148
12 stations in four markets: Denver, St. Louis, Toledo, San Diego Utah 6 13 0 0 19
$140 million U.S. Radio Inc. to Clear Channel Communications A ‘ Vermont 3 6 0 1 10
18 stations in eight markets: El Paso; Houston,; Little Rock; Memphis; Milwaukee; Norfolk; Raleigh; Reading, PA Virginia 14 97 0 5 43
$115 million Heary Broadcasting to American Radio Systems Corp. Virgin Islands 1 0 0 1 2
Nine stations in four markets: Fresno, Omaha, Portland, Sacramento -
= - = Washington 21 20 0 0 41
$110 million WRMA-FM & WXDJ-FM/Miami to American Radio Systems West Virginia 22 Y 0 0 46
$105.25 million  Prism Radio Partners to.SFX Broadcasting Inc. o Wisconsin 21 27 0 0 48
16 stations in five markets: Jacksonville, Louisville, Raleigh, Tucson, Wichita Wyoming 2 5 0 1 10
A complete list of stations traded in these deals is available at the R&R ONLINE web site — hitp://www.rronline.com Total 830 1278 3 47 2159
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Paints a Picture of Your Audience for Your Advertisers.

MapMAKER CIienf Sales Prospects Map
Mapping Option

(Check Box to Show/Not Shaw
on the Map)

. X My Audi
Neighborhoods X g Alines
r_ Competitor’s Audience:

With Your Your [X Client’s Location(s)

Listeners Client’s [ Retail Categories
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—What's Next
PNt
[ save ]
ADD MORE INFO

Finally, a Sales Tool that answers the question; “How do | get on this buy?”
It’s MapMAKER and it uses Arbitron’s respondent level data to show
prospective advertisers that you have listeners where they have customers.

Call your Arbitron Representative for a free demo and see how MapMAKER can work for you!

NE“M[TECH]- SEE “s AT T“E HAB ! FT\RBITR":‘

EL: 212-887-1300

MARKEFTING TECHNOLOGIES © 1996 THE ARBITRON COMPANY
A CERIDIAN CORPORATION
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Fields Adds WIZF/
Cincy To PD Siate

Blue Chip Broadcasting VP/
Broadcast Operations Tony Fields
has officially
taken over addi-

WMJIM-FM/
Louisville.

Fields — who
has been a pro-
gramming con-
sultant to WIZF since joining Blue
Chip last March — succeeds VP/
Programming Bill Bailey. Bailey is
taking on a “special assignment,”
the company said, assisting with its
upcoming acquisitions.

Fields arrived at Blue Chip fol-
lowing a stint as PD/morning man
at WKKV/Milwaukee and VP/
Broadcast Operations for KKV
parent UNC Media. A former Na-
tional PD for Willis Broadcast-
ing, Fields previously pro-
grammed WBLZ/Cincinnati and
WJYL/Louisville.

With Bailey (who was also
WIZF’s morning man) leaving the
station, two other changes have
been made: Middayer Lauri Jones
adds MD duties, and WAMO/
Pittsburgh morning host Mark
Gunn has been tapped to fill the
same slot at "IZF.

Fields

WTFX PD: Future
Bob’s Future Joh

Rock WTFX-FM/Louisville
Asst. PD/afternoon driver Future
Bob has been
upped to PD.
The move fol-
lows Michael
Lee’s promo-
tion to OM of
WTFX and
Classic Rock
sister WQMF-
FM.

“It’s great to
be a part of
Clear Chan-

Bob

P 2

The T.J. Martell Foundation will honor Epic Records Chairman David Glew
in May with its annual Humanitarian of the Year Award. Announcing the
ceremony are (I-r) BMI President/CEO and Martell President Frances Pre-
ston, Glew, and Epic Associated Labels Sr. VVP/GM and Martell Chairman
Tony Martell.

T T T R B e e i T R e T
Jacor Taps Thon As Market Mgr./Columbus
[ Potter adds WTVN GM duties as Frey retires

WAZU-FM, WLVQ-FM & WZAZ-FM/Columbus, OH GM Tom
Thon has been elevated to Jacor Communications’ newly created Mar-
ket Manager/Columbus post. In addition to his GM duties, Thon will over-
see Jacor’s seven market stations, including WLOH-AM, WTVN-AM,
WHOK-FM & WHQK-FM.

Concurrently, WLOH, WHOK & WHQK GM John Potter has added
GM duties at WTVN. He succeeds 16-year President/GM Perry Frey,
who has announced his retirement.

“Tom’s longtime management experience in Columbus will enable us to
effectively coordinate all of our efforts in this important broadcast area,”
said Jacor President/Radio Division Dave Crowl. “And John’s proven track
record at WHOK & WHQK — plus the years he previously worked in

programming and sales at WTVN — makes him a great choice to take the
reins from Perry Frey.”

Cruise Controls KKMJ/Austin Programming

KOOI/Tyler, TX PD Nolan Cruise returns to KKMJ/Austin as PD.
Cruise — who left the AC’s Asst. PD/MD slot approximately six months
ago — succeeds Stan Main, who continues as OM.

“Nolan wanted to go out and get a taste of programming on his own,”
Main told R&R. “But it’s a huge win to have him back because Nolan’s
basically the heart and soul of this station. When speaking about KKM),
eight of 10 people on the street refer to it as Nolan Cruise’s station. We told
him when he left that we’d always welcome his return.”

Cruise, who also does a midday airshift, told R&R, “[Before taking the
KOOI programming job], I"d been at KKMIJ for 10 and a half years; I played
the first song heard on this station. I’ ve always felt comfortable here, and it’s
good to be back home.”

Prior to joining KKMJ, Cruise held several on-air jobs including morn-
ings at KULA/Honolulu.

nel,” said Future Bob. “Michael has
put together a great team here at the
Fox. Those are some big shoes to
fill; luckily we have a great support
staff. I’'m looking forward to the
challenges that lie ahead, but if
Mike tries that cabbage diet again

I’m asking for a new office!”

Prior to his most recent post, Fu-
ture Bob worked a swing shift at
WEBN/Cincinnati and was MD
for WQME. Future Bob has been
with WTFX since its sign-on three
years ago.

Leaders Of The Pack

z"" ’“?M

America’s cheddar-heads came out in full force for Super Bowl XX X1 last Sunday, as revelers from Century City,
CA to Sheboygan, Wi whooped it up while watching their Green Bay Packers send the New England Patriots
packing down in New Orleans. While tons of cheeseheads partied hearty at WZEE (Z104)/Madison, W!'s party
at a local Bucky O'Brien’s — complete with authentic Lambeau Field Frozen Tundra, R&R's Packer Backer/
Circulation CoordinatorJim Hanson held his own one-man victory parade through the L.A. office while showing
off his full fan regalia. We still don't know if any of that cheese is actually edible ...

EXECUTIVE ACTION

Metro Appoints Six New Dirs./Operations

M etro Networks has named new Directors/Operations for three of its
regions:

@ Central: Todd Carruth and Bill Grady will oversee Dallas and Kan-
sas City, respectively. Carruth most recently was Asst. Director/Opera-
tions, Dallas; Grady is an eight-year Metro veteran

® Southeast: Chris Monroe joins Metro's Atlanta office from crosstown
WSB, where he operated the traffic center for seven years. Jay Moore
will man the Orlando office and also serve as News Director; he previous-
ly was acting News Bureau Chief for that office. And Orlando traffic an-
chorDon Adams moves to the Ft. Myers branch as acting Director/Oper-
ations.

® Mid-South: Carl Moore will be based in Memphis. He formerly was
Asst. Director/Operations, Tampa.

“The ability to promote from within is a very important tactic to help best
serve our affiliates’ needs,” commented President Chuck Bortnick. “The
ability to recruit strong managers with heavy broadcasting experience is
also important in keeping our operations efforts fresh and solid "

In other Metro news, Brian Carey and Cassie Anderson have been
appointed News Bureau Chiefs in New York and Baltimore, respectively.

5 T

Foxx Nets PD Post At KXPT/Las Vegas

Chris Foxx has been promoted to PD at Adult Alternative KXPT/Las
Vegas. He succeeds Richard Reed, who had previously assumed Opera-
tions Director responsibilities for parent Lotus Broadcasting’s market
outlets (KENO-AM, KORK-AM, KOMP-FM & KXPT).

**Chris has been handling the duties on a trial basis, and we are impressed
by his actions,” Lotus VP/GM Tony Bennici commented. “He has already
implemented several musical and presentation changes, which we feel have
enhanced the sound of the station. We are looking forward to further inno-
vation and resulting success with Chris.”

Foxx added, “I am well aware of the challenges of programming ‘The
Point’ in the ever-changing Las Vegas radio landscape. I seek to elevate the
station to new heights and eagerly anticipate the challenges.”

Foxx began his career with Lotus as a parttime air talent in June 1990.

R&R Moves Kimmons To Urban, NAC Sales

R&R Urban Asst. Editor Lanetta Kimmons has
moved over to the company’s sales dept. She will spe-
cialize in Urban and NAC music sales.

“I’m thrilled to fill this important position from
within our ranks,” noted VP/Advertising Michael
Atkinson. “Lanetta richly deserved this promotion.
In the four years since she joined R&R, she has ac-
quired a vast command of the Urban format that will
be useful in her new position.”

Kimmons joined R&R in 1992 as Urban Asst. Editor.

Back in the editorial department: AC Asst. Editor
Tanya O’Quinn transfers to similar duties in the Ur-
ban department; Jennifer Harris is promoted from Ed-
itorial Asst. to AC Asst. Editor.

Kimmons

‘Tha Hall Of Game’

Rap artist E-40 celebrates the recent RIAA gold certification of his “Tha
Hall Of Game" album with execs from Sick Wid’ It/Jive Records. Showing
the gold are (I-r) label Director/Marketing Cheryl Brown-Marks, VP/R&B
Promo Larry Khan, E-40, Sr. VP/A&R Jeff Fenster, and VP/Black Music
Marketing Jazzy Jordan.




TuNe-IN 10 NAB...Your Rapin GONNEGTION.

With all the changes the radio industry is going through — deregulation, consolidation, new technologies —
E how can you survive? And thrive? You can start by attending two can’t-miss events. Both sponsored by NAB
and filled with the tools you need to successfully navigate this new era.

Conferences: April 5 & 6-10, 1997
Exhibits: April 7-10, 1997
Las Vegas, Nevada USA

When it comes to radio, NAB'97 really pours it on. With two
targeted Radio/Audio Pavilions, NAB'97 is setting the pace of
i convergence. At NAB'97, you'll:

WV See the hottest new technologies, products and services for
radio broadcasting and audio production; plus explore the
latest innovations for satellite communication,
telecommunications, multimedia and the Internet.

W Learn tools and techniques to succeed at the NAB Radio
Management Conference and RAB Sales and Marketing
Conference plus have full access to 10 additional conferences

covering topics like law & regulation, satellite commu-
nication, the Internet and more.

WV Network with thousands of your calleagues
and rub elbows with industry leaders at dozens
~ of special events.

NAB’97. Everything you need to
compete in the world of
convergence.

RADIC

w=THE NAB =

September 17-20, 1997
Morial Convention Center
New Orleans, Louisiana

This event is a magnet for the best and brightest who are leading the
industrv into the 21st century. So, come to New Orleans in
September and get ready to super-charge your business:

WV Learn from radio’s leading managers in dozens of interactive and
idea generating sessions.

W Sharpen your edge in sessions on management, programming
and production, as well as in the Radio Advertising Bureau’s Sales
& Marketing program.

W Hone your skills in NAB's new Engineering Certification Program.
W Meet nearly 200 suppliers of Radio/Audio technologies,
products and services, follow up on vour NAB’97 contacts
and wrap up end-of-year purchases.
W Network at the one event that's a who’s who of radio.
The NAB Radio Show. It’s a hot bed of ideas, opportunities, and
entertainment. If you're a radio professional, this is the one

event you can’t afford to miss!

Win a free hotel stay in New Orleans!
Check our website for details.

Register on the Web! Check our website at www.nab.org/conventions/
for all the latest information on NAB'97 and The 1997 NAB Radio Show conferences, exhibitors, registration and housing,

t For more information, complete this form and fax to: (202)429-5343
Please send me information on NAB'37 Q Attending Q Exhibiting

RR

Areas of Interest (creck all that appiy): Q Radio/Audio Q Television/Video/Film Q Multimedia Q Internet/Intranet Q Telecommunications Q Satellite

Name Title

Call Letters

Company
Address

OAM O ATV

City State
Phone Fax

Zip(Postal Code)

Country

E-Mail Address

For up-to-the-minute registration, exhibitor and program details:
e Visit the NAB Website at www.nab.org/conventions/

e Call the NAB Fax-On-Demand Service at (301)216-1847 from the touch-tone handset of your fax machine and follow the voice instructions.
* Or for information on attending, call (800)342-2460 or 1202)775-4970. For information on exhibiting call (800)NAB-EXPO or (202)775-4988.




14 R&R January 31, 1997

Radio

e DEBBIE
STARK has been
elevated from
Marketing & Pro-
motions Manager
to Director/Adver-
tising Sales &
Marketing  at
Jones Satellite
Networks.

Stark

Records

* MARKFRIED-
MAN has risen
from Director/Cre-
ative Services to
VP/Creative Ser-
vices at Chrysalis
Music Group.

Friedman

e BRETT
WRIGHT has
been named VP/
GM, Biack Music
for Volcano En-
tertainment. He

most recently
served as VP/
Marketing at
Loud Records.
Wright

e ROCHELLE

FOX has become

Marketing Direc-

tor for Geffen

Records. She

previously had

been West Coast

Alternative Pro-
motion Director
for the label.

e MIKE DEPIP-
PA has been ap-
pointed National
Manager/College
Radio & Market-
ing for Elektra En-
tertainment
Group. He previ-
ously served as
National Manag-
er/College Radio
for EMI Records.

BirTHS
Warner Bros. Records Sr. Dir./
Mktg. & Sales, Jazz Randall
Kennedy, wife Robin, son Max
Alexander and daughter Emma
Victoria, January 20
KLAQ/EI Paso nights Glenn
Garza, wife Kerri, daughter
Ashlee Michelle, January 15.

CONDOLENCES

Songwriter Richard Berry, 61
January 23.

Songwriter Irwin Jesse Le-
vine, January 21

Songwriter/producer Keith Di-
amond, 46, January 18.

Blues and gospel singer Millie
Kaiserman, December 24,

NEWSBREAKERS.

National Radio

e WESTWOOD ONE ENTERTAIN-
MENT presents Tom Petty & The
Heartbreakers in a live performance
from the Fillmore in San Francisco on
Friday, February 7, at 12:30am ET/
9:30pm PT. In addition to the concert,
WW1 will offer affiliates 10-minute live
segments of that night's show between
January 31-February 4 and on Febru-
ary 6. Petty and his band are perform-
ing 20 shows, each with different sets,
during this time period; (212) 641-2039.

e SJS ENTERTAINMENT is offering
three country specials during the next
month. “#1 Country,” a 90-minute pro-
gram featuring number one songs
from the format’s most popular acts,
airs February 3-9; “For The Love Of
Country,” a three-hour special host-
ed by Hoss Burns spotlighting love
songs from popular format artists, airs
February 7-14; “The Many Sides Of
Garth Brooks,” a 90-minute program
sharing backstage antics and private
moments with listeners, airs Febru-
ary 17-23.

in related news, SJS URBAN EN-
TERTAINMENT presents the following
February specials: “The Soul Of Se-
duction,” a 90-minute program includ-
ed in the network’s “Studio Vybes” se-
ries, features interviews and music
from today’s top hip-hop and R&B acts;
“After 7's Greatest Hits,” slated to air
between February 24 and March 2,
features the world premiere of the R&B
act's best-of compilation.

For further information, contact Kris
Montione at (212) 679-3200, ext. 224.

e MJI BROADCASTING will present
the format-specific pre-Grammy
Awards music specials featuring the
following recording acts representing
their respective format:

e Dishwalla (Rock)

e Travis Tritt (Country)

e Presidents Of The United States

of America (Alternative)
e David Sanbom (NAC)
e Brian McKnight (Urban)

® Tony Rich Project (Hot AC)
® Jewel (CHR)

The Grammy Awards will be held at
Madison Square Garden on February
26. For further show information, call
(212) 245-5010.

e NOSTALGIA BROADCASTING
has launched two new teen-oriented
programs. “Modern Rock Minute,”
hosted by Daryl Summers, is a daily
two-minute program featuring inter-
views, top events, and top songs on
Alternative radio. “Teen Tips,” hosted
by Angeline Holmes, is a two- to three-
minute daily vignette offering advice on
fashion, music, school, and relation-
ships. Both shows are delivered on
cassette and available via barter
through a market-exclusive license
agreement; (503) 293-2601 ext. 770.

Industry

e HARVEY GANOT has been named
President/International Advertising
Sales of Viacom’s MTV and VH-1 Net-

Ganot

works. He will re-
tain his duties as
President/MTV
Networks Adver-
tising & Promo-
tion Sales, U.S. In
related news,
DONALD SIL-
VEY has been
named Sr. VP/
Programming En-
terprises & Busi-
ness Development and ED PAPARO
has become VP/Programming Enter-
prises & Business Development at

Paparo

MTV. Silvey previously served in Pap-
aro’s new post; Paparo had most re-
cently been Director/Programming En-
terprises & Business Development.

Products & Services

e DUNCAN’'S AMERICAN RADIO
has published the 1997 edition of “The
Facilities Of American Radio.” The
comprehensive report, edited and re-
searched by J.T. Anderton with Thom
Moon and engineering consultant Wil-
liam Suffa, provides a detailed analy-
sis of the top 100 Arbitron markets’ prin-
cipal FM signals with coverage maps
and updated data. For more informa-
tion, call (513) 731-1800.

e PEREGRINE PRESS has published

the 1997 edition of “Essential Radio,”
written by Jeffrey Dingle. The updated
version includes more than 1000
changes and hundreds of station addi-
tions. The guide, designed for travel-
ers in search of their favorite radio pro-
gramming, is available for $9.95 at
major bookstores, Tower Records,
HMV, and Sam Goody/Musicland;
(617) 639-8090.

o TM CENTURY has released its lat-
est GoldDisc library, “New A/C.” The
18-disc library contains the top 280
best-selling NAC titles and sells for
$360. For further information, contact
David Graupner at (972) 406-6809.

e NATIONAL PUBLIC RADIO (NPR)
and its member stations have begun
an experimental project that enables
select NPR programs to be simulcast
on the Intemet. Audio from “Morning
Edition,” “All Things Considered,” and
“Talk Of The Nation” became available
on January 21 on four member-station
web sites: WRKF/Baton Rouge
(http://www.Ipb.gen.la.us/~wrkf),
WKSU-FM/Kent, OH (http://www.
wksu.kent.edu/), KCBX/San Luis
Obispo, CA (http://www.kcbx.org),
and the WAMC Northeast Public Ra-
dio Network, based in Albany (http:/
www.wamc.org).

NPR'’s board of directors authorized

Changes

AC: “Archer In The Afternoon”
moves to mornings at Hot AC
WPLL-FM/Miami ... WZOK/
Rockford, IL middayer Susan Jen-
ner resigns to take nights at HotAC
KYMX/Sacramento ... WKZL-FM
& WKRR-FM/Greensboro MD
Doug McKnight rises to APD ...
Scott Alexander and Rachel Rabe
join KRUZ/Santa Barbara, CA for
swings.

Adult Alternative: Julie Oehl-
beck rises from swings to nights at
WMAX/Rochester Kurt
Schreiner is the new MD atWJBX/
Ft. Myers ... At KOTR/San Luis
Obispo, CA, Dean Kattari moves
to afternoons, Drew Ross shifts to
late-nights, and former PM driver
Mike Shaw exits.

Alternative: Suburban L.A. trimul-
cast KLYY, KSYY & KVYY
(Y107) Production Dir. Chuck
Doud adds the 10am-noon airshift,
while Chase joins for overnights ...
Shark joins KOME/San Jose-San
Francisco for afternoons ... Kacy
Harrison joins KKZN-FM/Dallas

for afternoons ... Thom West rises
from swings to morning show co-
host at KPNT/St. Louis. Adam
Potts ascends from overnights to
evenings, while Don Mueller and
Bonnie Richardson take late-
nights and overnights, respective-
ly ... John Schroeder is upped from
MD to APD and retains his after-
noon airshift.

Classic Hits: Longtime Hot AC
WNNJ-FM/Newton-Sparta, NJ
flips to Classic Hits. Mike Ragz
joins from co-owned WSBG-FM/
Strousburg-Wilkes Barre for over-
nights using the name Mike Mal-
one.

CHR: WHTZ/New York moming
co-host Elliot Segal debuts a new
daily fax moming show prep ser-
vice — “The Elliot Report” — in
cooperation with United Stations
Radio Networks ... KGGI/River-
side-San Bernardino overnighter
Sonny Loco segues to middays,
while PD Diana Laird (aka Diana
Smart) takes the 2-4pm shift ...
WNVZ/Norfolk middayer Paul
McCoy segues to mornings and is
replaced by Troy Shannon ...
WGTZ/Dayton promotes over-

nighter Shawn Stevens to middays
... Mindy Madison takes middays
at WZZK/Birmingham ... WBHT-
FM/Wilkes-Barre swinger Toby
Baker adds late-night duties at
market competitor WSBG-FM/
Strousburg, PA. Jason Knapp joins
for weekends ... WRQK/Canton-
Akron middayer Jay Nully departs
with no replacement named ...
KKXX/Bakersfield afternoon driv-
er Craig Marshall moves to mid-
days, nighttimer Mike Scott jumps
to afternoons, overnighter Joe

Continued on Page 29

PROS ON

THE LOOSE

Jon Ballard — Afternoons
KISW/Seattle (206) 282-8689

Byrd — Mornings WIYY-FM/
Baltimore (410) 581-9898

Reggie Buckingham— Nights
WSGF-FM/Savannah, GA (916)
353-7566

Pat Evans — PD KSMG-FMW/
San Antonio (210) 494-5688

Dave-O Thompson — Over-
nights KYGO-FM/Denver (303)
759-4998

a one-year experimental plan to study
the impact of programming placement
on the World Wide Web; an advisory
committee created by NPR will report
to the board in July on the program’s
efficacy.

In related news, NPR affiliate
WFCR-FM/Amherst, MA and Hamp-
shire County Broadcasting’s News/Talk
WTTT-AM have formed a partnership
allowing WTTT to air selected NPR
programming without commercial
breaks. Airing from 10am-6pm daily,
WTTT will broadcast “The Connection”
from WBUR-FM/Boston; “Monitor Ra-
dio Midday Edition;” “The Derek
McGinty Show” from WAMU-FM/
Washington; “Talk Of The Nation;” “The
World;” and WAMU'’s “Diane Rehm
Show.”

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

SMASHING PUMPKINS Thirty Three
TONIC Casual Affair
WALLFLOWERS One Headlight

Mainstream AC
JIM BRICKMAN w/MARTINA McBRIOE Valentine
JOHN MELLENCAMP Just Another Day

Lite AC

WHITNEY HOUSTON | Believe In You And Me
OOLLY PARTON Peace Train

BRUCE ROBERTS & OONNA SUMMER Whenever

uc

AALIYAH One In A Miltion

BABYFACE Every Time | Close My Eyes
IMMATURE watch Me Do My Thing

LI’ KIM No Time

PUFF OAOOY Can't Nobody Hold Me Down
QUAO CITY 0J'S Space Jam

BROADCAST PROGRAMMING
Walter Powers e (800) 426-9082

Digital AC — J._J. Cook
PHIL COLLINS it's In Your Eyes
R. KELLY | Believe | Can Fly

Hot AC — J._J. Cook
NO MERCY Where Do You Go

Digital Soft AC — Mike Bettelli
CELINE OION All By Myself

Digital AC Mix — Mike Bettelli
PETER CETERA w/RONNA REEVES $.0.5.

Alternative — Leslie Cohan
EELS Rags To Rags

JONES SATELLITE NETWORKS
Phil Barry e (303) 784-8700

Adult Hit Radio — JJ McKay
R. KELLY | Believe | Can Fly

Rock Alternative — Bryan Schock

BIG HEAD TODD & THE MONSTERS Resignation Superman
CARDIGANS Lovefool

PEARL JAM Off He Goes

R.E.M. Electrolite

U2 Discotheque

Soft Hits — Rick Brady
PHIL COLLINS It's In Your Eyes
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Interactlve Vo:ce Response System

Push For The Best In Technology.
Push For The Best In Service.

Media Marketing Technologies’ RadioPHONE“Interactive Voice Response System puts
the best in technology and service at your fingertips. Our advanced applications include
HOOKS! Music Identification « Zip Code Messaging * Music Requesting « Music Testing *
Fax-On-Demand and much more. Qur commitment to clients is practiced at radio stations
from coast to coast. Find out how to push all the right buttons for building listener loyalty
and generating new revenue from the radio specialists in phone technology.

M For advanced ap[lmations and real life success stories
TECH call Ruth Pressiaff at (310) 792-6060.

21250 Hawthorne Blivd. Torrance, CA 80503
MEDIA MARXETING TECHNOLOGIES Tel: 310-792-6060 = Fax: 310-792-6077
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Increase Revenues By
Growing Radio Share

By Pierre Bouvard

an radio grow its share of ad revenues? Wall Street thinks

so! In last week’s R&R, CS First Boston’s Harry De-
Mott said, “Radio’s in a position it has never been in before.
(Stations) can offer as much coverage as television, and it costs
less. They can offer individual demographics or bulk.”

Pre-consolidation, attempting to
tell radio’s story was difficult. Radio
was a collection of small entities with
low market penetration. Pitting a lone
radio station against the mighty reach
of newspaper or television was prob-
lematic.

Now, radio has a unique opportu-
nity to tell its story by combining
commonly owned properties and
comparing them to other media. How
canradio document realize DeMott’s
vision of higher revenue shares?

Below is a series of ideas and strat-
egies for unleashing the new market-
ing power of radio. These ideas in-
volve new application of existing Ar-
bitron ratings and qualitative data.

Use Net Cume

1) Two words: net cume. Under-
stand and determine the net cume of
your commonly owned properties.
Net cume is simply the total number
of different people reached by all
your commonly owned properties.

You cannot add the cumes in the
rating book together. Why? Because
of duplication. (If you add the cume
of WINS-AM and WCBS-AM in
New York together, you’re counting
some folks twice. After all, there are
people who listen to both stations.)
So how do you obtain net cume? The
answer lies in a very simple
Maximi$er run.

Using the MaximiS$er software,
you can add together six, seven,
eight, even 10 radio stations and get
the total number of different people
reached by all those stations. Go into
MaximiS$er station screen, select the
station combo/LMA option. Com-
bine your properties and label them
(Jacor, for example). Now you can
run rankers, county and zip runs, and
put schedules together. Highlight and
pay close attention to the cume and
cume rating numbers.

To show how properties can be
combined, I’ve used the six CBS
properties in New York: News WINS-

The Results Of Arbitron’s
Newspaper Advertiser
Perceptual Study

Look for the results of this land-
mark Arbitron study conducted
among major newspaper advertis-
ers. The study will answer the
question, “How is radio perceived
by major newspaper advertisers?”

We'll explore the key strengths
and weaknesses of newspapers
in the minds of advertisers. The
study will help develop the best
strategies for radio to enhance its
revenue shares. The results will be
presented at noon on Friday, Feb-
ruary 7 at the RAB Convention.

Radio & Records will have
complete coverage of the key find-
ings of the study available on its
web site (www.rronline.com) as
well as in the issue after the RAB
Convention.

AM, News WCBS-AM,Oldies
WCBS-FM, Sports WFAN-AM,
Classic Rock WNEW-FM, and Al-
temative WXRK-FM.

Combine Reach

Across Demos

2) Show combined audience
reach across key demographics. Run
the small 10-year age breaks, or
broader demos. In this first graph
(lower left), we’ve broken out cume
reach among persons 18-34, 25-54,
and 35-64. Note that 52% of all per-
sons 25-54 living and breathing in
the New York City metro are
reached by the six CBS stations.
Overall, 7.3 million people 12+ are
reached by the combined CBS New
York properties. (That’s more than
the entire population of the Chica-
go market!) In the 7 o’clock hour,
the six CBS stations combine to
reach 2.8 million New Yorkers!

CBS Radio/NY Metro
Reach By Demographic
Mon-Sun 6am-Midnight, Winter *96
Reach %
70

Adufts Men Women Adults Men Women Adults Men Women
18-34 1834 18-34 26-54 25-54 25-54 36-64 35-64 35-64

Source: Arbitron

MANAGEMENT

CBS Radio/NY Metro

In-Car Cume Audience Hour By Hour
Mon-Fri, Adults 18-64, Winter '96

14000 ¢
10000
8000
6000 |
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Show Location
Of Listening

3) Show cume performance by
location of listening. One of the
unique strengths of radio is its abili-
ty to reach the active and mobile
consumer away from home. Away
from home consumers are on the go
with credit cards and cash. Passive
media (such as TV) are consumed
more at night, when the stores are
closed and people are not in a buy-
ing mode. Radio reaches people dur-
ing the 9-to-5 shopping hours away
from home.

The next graph — see chart at
upper right— displays in-car listen-
ing on an hour-by-hour basis. The
in-car listenership for the six CBS
stations jumps from 600,000 in the
6am hour, to 1.2 million an hour
from 7-9am. Even during the mid-
die of the day, there are 600,000 New
Yorkers listening to CBS radio in
their cars. Note that there’s a little
bump during the noon hour as folks
go out to lunch and beginning at
3pm, in-car listenership increases as
people head home.

Run your properties’ at-work net
cumes. During a typical daytime
hour, there are 600,000 people lis-
tening to a CBS New York radio sta-
tion while they’re at work.

Show Who’s
Listening Where

4) Show location listenership
composition. Typically, 50%-70% of
listenership occurs away from home.
Among adults 25-54, the amount of
quarter-hours for the six CBS prop-
erties is equally split between at-
work (31%), in-car (29%) and at-
home (38%). Thus, 60% of the adult
25-54 AQH listening to the six CBS
properties occurs away from home.

CBS Radio/NY Metro
Location Of Listening,
AQH Composition
Adults 25-54
Mon-Fri 6am-Midnight,

Winter 96
At-Work 31%
in-Car 29%
At-Home 38%
Other 1%
Source: Arbitron

Use Qualitative
Comparisons

5) Utilize qualitative to compare
radio against other media. This is
where you can really get a big bang
from your Scarborough/Retail-
Direct investment. Scarborough is
the only qualitative service that uses
a TV diary to measure TV viewer-
ship. In the world of newspapers,
Scarborough is the gold standard of
readership. Scarborough is to news-
papers what Arbitron ratings are to
radio. Make highly credible compar-
isons between your consolidated
properties and other media.

Below, we’ve indicated the net
reach of CBS Radio compared
with other major New York media
properties. As you can see, the net
reach of CBS Radio is twice that
of the New York Times, 70% big-
ger than the Daily News, and beats
out WPIX-TV (Channel 11), a
large independent.

.-%:'Gﬁﬁpiammmuav
o cationars
*53% of planned new vahicle

plrchasers
*Mﬂ&mﬁmmﬁ :
= 52% of CVS shoppers

- #51% of Macy's shoppers

+ . %50% of Toys B'ts shoppars

. #49% of Pathmark shoppers

* 47% of MceDonald's dingrs
* 46% of heavy grocery shop-
pars
mmm] "

Similar analyses can be performed
for your properties. Arbitron current-
ly has 235+ markets with qualitative
information. (For further information
on how you can portray the power-

Reach
Percent

Radio’s New Marketing Power

Daly NV

News Times

CBS

WABC-TV WPIX-TV
Ch.7 Radio

Ch.11

Source: Scarborough

6) Show what proportion of key
qualitative targets your station’s
reach. Get an advertiser’s attention.
Historically, advertisers have consid-
ered radio as small change, since no
individual station could reach a large
number of consumers. Now with the
aggregation of commonly owned
stations, look above at the propor-
tion of desirable consumers reached
by CBS Radio in New York.

ful marketing force of your common-
ly owned properties, contact your Scar-
borough or Arbitron Trainer.)

These are truly exciting times for
radio in creating cash register results
for our clients by leveraging radio’s
newfound marketing power.

- Plerre Bouvard is Genaral Man-
ager/Radio for the Arbitron Com-
pany. He -:ra:lbﬂ mﬂdv&d a.l {212}?
- BET-1300. :




DROP THESE
NAMES WHEN
YOU RETURN
FROM CRS-28

Irace Adkins « Matraca Berg * Clint Bladk * Suzy Bogguss
James Bonamy ¢ Bobby Braddocdk * Paul Brandt

Mary Chapin Carpenter ¢ Deana Carter * Mark Chesnutt
Ierri Clark * Deryl Dodd ¢ Bill Engvall « David Kersh

Patty Loveless « Mila Mason ¢ Jo Dee Messina * LeAnn Rimes
Kevin Sharp ¢ Pam Tillis « Jim Weatherly « Bryan White

Lee Ann Womack and scores more being scheduled daily...

Four challenging, hard-hitting, idea filled days that will sharpen your
competitive edge with 34 sessions that include:

“LOU HOLTZ ON LEADERSHIP AND TEAM MOTIVATION"

The legendary coach and best-selling author kicks-off the seminar with a motivating keynote speech.

“STEPHEN COVEY LEADERSHIP AND
TIME MANAGEMENT WITH JOE CALHOON"

A revolutionary time-management seminar which empowers people to produce results, not just save time.

“MOVING UP, OVER OR OUT”

A distinguished panel talks candidly about changing careers in radio.
Smart tips for MDs, PDs, GMs, on-air personalities and owners.

“COMPETITIVE STRATEGIES FOR THE
COUNTRY RADIO AND MUSIC INDUSTRIES”

Oren Harari challenges these industries to be bold and creative.

Are you on a special diel? Will you need
child care services? The stalt of CRS-28 can
help with these and other special needs. For
additional information call 615-327--1487

For marketing, trade show 3nd
promotional opportunities -
at CRS-28, call Todd Cassetty g : T 1 I
al 615-327-4487 ' ’ y
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SALES

The Ghallenges Of Representing
Small- & Medium-Market Radio

Bryan Farrish, Publisher of the RADIO-MEDIA news-
letter, recently conducted this interview with Roger Rafson of
Commercial Media Sales, which handles medium- and small-
market radio station representation.

Bryan Farrish: You’re the head
of your medium- and small-market
rep firm. What's your background,
and what made you want to become
involved with these particular-
sized markets?

Roger Rafson: I started in radio
when I was 11, as a studio engineer
for high school football games on
WEEF-AM & FM/Highland
Park, IL. When my voice changed,
they let me on the air and I was a
DJ through high school. In 1975, 1
took a year off from school and
tried radio sales. That year, I made
enough money to pay for my col-
lege education, and that’s when I
knew that I loved radio sales!

Later, I sold for the student sta-
tion at the University of Illinois,
WPGU. I also served as its GM for
a year. And after college, I tried
selling TV, repping stations for
Tele-Rep in Chicago, and selling
locally for KDKA-TV here in

Media Audit.

Media Audit $ale$ Factoid

ere’s another sales fact from the resources of The

Aduits 18+ Who Plan To Buy
A Vehicle In The Next 12 Months

Radio is most efficient at reaching potential new vehicle purchasers
who are heavy consumers of the following media:

% Reached

Pittsburgh.

One of the first things I noticed
when I moved to Pittsburgh was that
there were no national sales offices
here. So in 1982 (15 years ago!) 1
started Commercial Media Sales
(CMS), a radio rep firm to be based
in Pittsburgh. CMS has filled a nice
niche in this marketplace.

BF: Can you name some of ad-
vertisers with whom you 've worked?

RR: Sure. My rep firm repre-
sents most of the small-market ra-
dio stations that are on the Rite
Aid campaigns. We work with
many car dealer groups, state lot-
teries, retailers, restaurant chains,
grocery store chains, etc. Many
political campaigns love using my
service to reach the voters in the
smaller markets.

BF: Could you tell us a recent
success story?

RR: CMS was involved in many
successful state-wide political cam-
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Newspaper TV

By Roger Rafson

paigns this past November. Politi-
cal campaigns require information
in a very short amount of time, and
CMS did the job. Here in Western
Pennsylvania, CMS sold a concept
to Blue Cross of Western PA, where-
in the organization aired a half-hour
program each week. It’s been on
CMS stations exclusively now for
the past four years.

BF: Apparently, you get to work
with some brands who also use
Katz or Interep?

RR: Buyers rely on Katz and In-
terep for getting a brand onto sta-
tions in the major markets. They
use CMS for getting the brand into
the smaller markets.

BF: Speaking of Katz or Interep,
do you ever cross paths with them
when talking with a particular sta-
tion?

RR: Mostly not. However, some
stations have — in their agree-
ments with their national rep firm
— protected the Greater Pittsburgh
territory for my rep firm, since the
other firms don’t have offices here.

BF: You recently had an article
in another trade magazine in which
You said that a rep firm such as
yours is ideal for the media buyer
who buys mostly in the large mar-
kets, but who needs help in buying
“outlying” markets. Does “outly-
ing” mean regional parts of the
country (such as around Pitts-
burgh), or does it mean smaller sta-
tions, nationally?

RR: CMS sells for stations lo-
cated outside of the major markets,
nationally.

BF: What if a particular client is
buying only one or two major mar-
kets? Will you handle these markets,
too — especially since such a client
may not have a major agency?

RR: Absolutely. Over the years,
CMS has grown with many of the
accounts to whom we sell; ac-
counts that were once small, and
are now much larger.

BF: In your dealings with plan-
ners and buyers, what is the most
difficult reason they give you for
not buying your stations?

RR: My biggest frustration is
that local radio all too often gets
what’s left over after the major-
market money has been spent. If an
advertiser has locations and/or dis-
tribution in smaller markets, then
these markets should receive the
same advertising support that the
majors get.

Most small markets aren’t well
served by major-market TV. Peo-
ple tune to the local radio station
to get the information that they
need every day.

BF: You've talked before about
stations having newsletters. What
type of information might be in a
newsletter that a buyer could use?

RR: With so many desktop pub-
lishing options available on the PC,
good-looking newsletters can be
produced by stations economical-
ly. Newsletters can be an effective
sales tool for keeping clients up-to-
date on what opportunities are
coming up at a particular station.

Menager.

Gradip.

County, NY.

fice to LA,

FM/Santa Barbara, CA.

Salespeople On The Move

* WGNE-FM/Daytona Beach AE Paul Tchilovans rises to Sales

*4.0. MacKay joins American Urban Radio Networks as Direc-
tor/Sales.” He formarly served as Prasident of Sterling Performance

* Katz Radio Group makes the following personnel changas:

AtChristal Radin/Atianta, Mark Mayfisld moves up from VP/Sports
Marketing to VP{Sales Manager Meanwhile, Christal Radio/MNew York,
AE Tarry Howard rises to Sales Manager while Mark Gadlke joins as
an AE. Gaulke formady served as GSM of WRKL-AM/Rockiand

.Robert Rathfarh joins KRG Network Dimensions as an AE. Ha
was previousty AE with Sportefan Radic Network.

Katz Radio AE dwlﬂophar wrmt relocates from its Chicago of-

Alisa Krohn joins Eentﬂr Radio as an AE/L.A. She most recently
served as consuliant to KIST-AM, I(THS-AH, KHTY-FM & KMGO-

Lastly, Jamie Kriagel Is promoted from Sales Managan*DaHas fo
Sales Manager/NY al Banner Radio.

Also, by highlighting advertising
success stories, newsletters can
help to facilitate a continuing rela-
tionship with the clients.

BF: What is your general view-
point on the ratings services?

RR: I'm not big on them. Sta-
tions pay money for the ratings to
be taken. The buyers then use the
ratings as a way to pit stations
against each other, in order to force
rates Jower. In smaller counties, the
sample size is pathetically small.
The county coverage books are a
year old when they’re published!

BF: What about non-standard
spots? Do you handle many Pls,
infomercials, or such?

RR: Yes, I sell half-hour spots.
Many of my stations carry PI ad-
vertisers as well.

BF: In your experience, have
you found that it becomes neces-
sary to present your Talk stations
in a different manner than your
music stations?

RR: Not really. Every format
has its own strengths and weak-
nesses. Thank goodness for the
News/Talk format; I believe it’s
saved the AM dial.

BF: How do you see the Inter-
net helping you?

RR: CMSradio.com went online
in 1996. We’re hoping to reach new
buyers via the Internet. But our
website should also be of value to
existing buyers.

BF: What about the new web-
based buying services such as
Hyper Corp. or BuyMedia? Do
you see them being useful?

RR: Truthfully, I don’t know
enough about their services to
comment.

BF: Finally, what is your predic-
tion for selling advertising in me-
dium- and small-market radio in
the face of consolidation?

RR: I feel it’s healthy. It creates
a more united front when two,
three, or four stations make their
presentations together. It makes
radio more professional — in oth-
er words, less back-stabbing — and
it makes radio more profitable,
which is, of course, why we’re all
in the business.

You can reach Roger Rafson
at{412) 421-2600 or via his web
site: ftip:fcmsradio.com. For
a free trial subscription to Aa-
dio-Media. call {818) 905-8038.
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LOYALTY MARKETING LEADERS

THE BEST WORK WITH THE BEST

e ¥

WKTU - New York
KLOS - Los Angeles
KSAN - san Francisco
WMZQ - Washington
W]MN - Boston
KZOK - Seattle

KJR AM - seatile
KTCZ - Minneapolis
B94 - pittsburgh
KBUQ - Phoenix
WZJM - Cleveland
WGRR - Cincinnati
KFRG - Riverside
KRAK - Sacramento
WSOC - Charlotte
WSM FM - Nashville

W]NO - W. Palm Beach

WQIK - jacksonville
KMXZ - Tucson
KZZU - spokane
K]ZY - Santa Rosa

KABC - Los Angeles
K101 - san Francisco
KFOG - san Francisco
WJZW - Washington
WAKLB - Boston
KUBE - Seattle

Q1 06 - san Diego
WIL FM - st Louis
WZPT - pittsburgh
KGME - Phoenix
KW])] - portland
KCMO - Kansas City
Y92 - Sacramento
KHTK - sacramento
WWMG - Charlotte
WSM AM - Nashville
WRLX - w. Palm Beach
WGQGY - Albany
KKHG - Tucson
WAIA - Melbourne
CKBD - vancouver

e ¥

KMPC - Los Angeles
KNBR - san Francisco
WXTU - philadelphia
KISS - Boston

KMPS - seattle

KJR FM - seattle
KIOZ - san Diego
WPOC - Baltimore
KED)] - Phoenix
WZAK - Cleveland
KFXX - portland
KLTH - kansas City
KNCI - sacramento
KSS] - Sacramento
WMAG - Greensboro
WRMF - W. Palm Beach
WCLB - w. palm Beach
WRVE - Albany
B106 - Columbia
KZST - santa Rosa
ADFM - Australia

The Fairwest Direct Loyalty Marketing System is now considered a mainstream strategy
for leading stations. Based on the efficiencies and effectiveness of Loyalty Marketing,
stations are enjoying dramatic rating increases and new revenue.

Fairwest Direct is a full service direct marketing company. From interactive phone systems, the building and
management of a pure database and the development of targeted direct mail and telemarketing campaigns,
leading stations rely on the company that pioneered the concept of Loyalty Marketing for Radio.

Call Reg Johns, Rob Sisco, Jyl Auxter or Dave Parks at Fairwest Direct and
let us help you chart your course in direct marketing strategies.

FAIRWEST DIRECT

LOYALTY MARKETING SYSTEMS

INTERACTIVE SYSTEMS * DIRECT MAIL * TELEMARKETING
DATABASE MANAGEMENT * SALES APPLICATIONS

9815 CARROLL CANYON RoaDp, SuiTE 206, SAN DiEGo,CA 92131

PHONE (619) 693-0576 Fax (619) 693-0778
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Are Sales Promotions Devouring Your Station?

S cene: weekly promotion meeting. The sales manager sheep-
ishly unveils a stack of sales promotion requests. Groans
echo throughout the room as he begins: “Let’s see, we need a
six-hour car dealer remote, a jock to cut the ribbon at a new 7-
11 store, a salad shooter contest for Kmart, and a Cruex give-
away in morning drive. Oh, and we either do these promotions

or we lose the buy.”

It seems that with every spot
buy comes the most-feared words
in the radio industry, “added val-

e.” Advertiser-driven promo-
tions have grown from being an
occasional nuisance to an insatia-
ble raptor that’s devouring our
radio stations. They litter our air-
waves with misguided enter-to-
win contests, disposable give-
aways, and ineffective sponsor-
ship mentions.

At best, sales promotions cre-
ate indifference. More often than
not, they invite listener tuneout.
If you walk from the business,
rest assured that your competitor
stands ready and willing to com-
ply in order to get the buy.

As much as we may resent the
deluge of sales promotions, it's
not as simple as just saying no.
Radio groups have paid such
huge sums for stations that the
pressure to deliver revenue has
intensified. But at what cost?

Forced To Swallow

Advertisers are forcing stations
to swallow promotions that pass
through their system like a pig
through a boa constrictor —
slowly, painfully, and hard to di-
gest.

Somehow, this might be more
palatable if advertisers truly be-
lieved in the value of sales pro-
motions. But media buyers have
become commodities brokers. In-
stead of frozen pork bellies, they
buy Gross Ratings Points (GRPs).
Relying on ratings and demo
rankers, they set out to make an

Pro:Motions

a local concert promoter.

with no replacement named.

* KQRC/Kansas City Promotions Director Candy Chorice exits to join

* KSLY/San Luis Obispo, CA Promotion Director Eric Shade resigns

efficient buy — though not al-
ways an effective one.

Buyers then twist the knife in
the form of a sales promotion,
usually presented in the form of
a mandate. Is their intent to af-
fect product sales or brand aware-
ness? Of course not. They
squeeze promotions from stations
so that they can show our scalps
to the client.

Do agencies follow-up to as-
sess the promotion’s effective-
ness? Dream on. They got to
place buys in 13 more markets
before lunch (and put more sta-
tions in a promotional hammer-
lock).

The Dreaded
‘Added Value’

Added value isn’t unique to ra-
dio, we’ve just mismanaged it. In
the retail industry, added value
often means a free gift with pur-
chase. Get a free gift bag with the
purchase of Estee Lauder per-
fume. Buy a computer pre-load-
ed with software. Get a free “101
Dalmations” toy with a Mc-
Donald’s “Happy Meal.”

In radio, we rarely offer our au-
dience real added value. Instead,
we’ve become an audio junk mail
service, routinely asking listeners
to disrupt their routine, enter-to-
win, be the tenth caller, and win
a prize — that they don’t even
want! Where’s the added value?

Your station gets the buy, the
client gets exposure, and the lis-
tener gets bombarded with clut-
ter. It’s a classic lose-lose scenar-
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By Beau Phillips

io. While program directors work
tirelessly to minimize tuneout,
weak sales promotions are chas-
ing listeners away. (After all, ill-
conceived sales promotions only
put a temporary kink in the sales
curve.) This short-term thinking
is feeding the ferocious beast
while it tramples your station’s
TSL. Sadly, this cancer is spread-
ing to television, with print sure
to follow.

Taming The Beast

Clearly, there is no turning
back. We are long past the point
of complaining, refusing, or al-
lowing promotion meetings to de-
generate into a screaming match.
It’s time for department heads to
lay down their weapons and col-
lectively tame the sales promo-
tion beast.

Account executives are the
station’s first line of defense.
However, many AEs fight harder
for their client (and commission)
than for the best interests of the
station. The best AEs know their
clients well and excel by acting
as the linchpin between their cli-
ent and the station’s needs.

Sales managers must serve as
the final filter. They know that
opening the promotional flood-
gates will undermine the station’s
programming. Allowing AEs to
“play the promotion card” as a
deal-clincher isn’t doing the job.
Nationwide Communications
VP Clancy Woods used to stun
account execs by asking, “Now
that we know what the client
wants, when does the selling
start?” The wise sales manager
insists that AEs develop solu-
tions, rather than just dropping
their problem on a promotion
meeting.

Program directors are paid to
deliver ratings. But that doesn’t
release them from their responsi-
bility to cooperate with the sales
effort. When the sales, program-
ming, and promotion departments
respect each other’s goals, PDs
won’t always be made the bad
guy when they say no.

Promotion directors can no
longer operate as the banner-
hanger and contest coardinator.
They must develop solutions as
the liaison between sales and pro-
gramming.

Sales promotions are devouring radio stations like an insatiable raptor.

The Six-Step
Recovery Program

1) Create filters. Develop mu-
tually agreed upon criteria for pro-
motions (i.e., when to say no). De-
termine the promotion’s compati-
bility with your station. What is the
minimum ad buy? How many can
you handle?

2) Create tripod promotions.
Consider your station, your cli-
ent, and your audience as three
legs of a tripod. Smart promo-
tions work for all parties and
make for a tripod that stands
strong. CBS-TV enticed viewers
to watch its new fall lineup with
free long-distance minutes. It
drove viewership, provided MCI
with tremendous awareness, and
rewarded viewers. True added
value. If a promotion airs just to
get the buy, only one leg stands
— and the tripod collapses (and
so does your station’s TSL).

3) Protect your prime real es-
tate. The promo slot that immedi-
ately follows a fading song must
be reserved for jocks to showcase
your station’s strongest imaging.
Promote the great things your sta-
tion is doing — not a car dealer re-
mote. Pre-produce sales promo-
tions, and distance yourself.

4) Be proactive. Approach cli-
ents with synergistic opportunities.
Many clients are seasonal and you
can anticipate a buy coming down.
Be proactive and bring advertisers
ideas that work for both parties.

5) Be premier program solv-
ers. Don’t sell promotions, sell cre-
ative solutions. In theory, they’re

buying your station’s ability to un-
derstand and move your audience.
Show them how to best put your
station to work. When you have the
opportunity to solve problems, po-
sition your station as the most ef-
fective problem-solver in town.

6) When all else fails, bury it.
Sometimes clients have a canned
promotion and want a simple yes
or no answer. If you accept, fulfill
your obligation. But don’t sacrifice
your radio station in the process. If
you can, add a sales promotion
unit, placed last in a stopset. Then
bury all details on your web site,
database, or via your interactive
phone.

The next time your station is
asked to promote discount coupons
that offer $5 off on a new Hyun-
dai, put your ear next to the speak-
er. If you listen very closely, you'll
hear the roar of listeners punching
out your radio station.

Beauy
Phillips is a
Fairfield, CT-
based mar-
keting con-
sultant, work-
ing with a va-
riety of radio
groups and
stations. His |
background
includes 14
years as GM
and PD at KISW/Seattle as well
as Sr. VP/Marketing at VH1.
Reach him by phone at (203) 254-
9403 or by e-mail at
BeauPhlips @aol.com
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Stern Shares Secret Shatner Scare!

H oward Stern’s words on
meeting the Dust Brothers
(John King and Mike Simpson)
— who produced Stern’s musical
contribution to the “Private Parts”
soundtrack — were: “They look
like accountants or lawyers or
something.” Stern also asked the
knob-twirling duo, “Am | being
William Shatner or something?”

Elsewhere in the seven-page
Los Angeles story on the Dust
Brothers, Simpson talks about
producing ex-Motley Crue front-
man Vince Neil: “All Vince cares
about is pussy. Making records for
him was just a vehicle for getting
pussy and getting money to buy
pussy.” Simpson also notes that
Neil routinely began recording
sessions by fornicating with three
or four women in the studio in
plain view of his producers.

Meanwhile, the National En-
quirer reports that Motley Crue
drummer Tommy Lee has hired
‘round-the-clock bodyguards to
help keep him off drugs and al-
cohol.

Sugar & Spice

“We don’t try to please any-
body. What we're doing is what
we want to do, what we really
enjoy, and if people are receptive
to it, then that’s brilliant” — Spice
Girls member Mel C. explains it
all for you (Time).

“Like [a] '90s attitude, a new
generation, a breed of thinking” —
Spice Girls member Geri explains
the ingredients that went into the
group’s creating a whole new
“spicey movement” (Newsweek).

Madonnarama!

Madonna sold her 14-room
NYC apartment on Central Park
West to tennis ace John McEn-
roe for $7 million (Globe).

Meanwhile, the Star reports
that Brigitte Bardot has refused
Madonna'’s $5 million offer for the
rights to Bardot’s autobiography.
The Staralso says that Madonna
is so concerned about pal Rosie
O’Donnell’'s being overweight,
that she badgered a waitress into
changing O’Donnell’'s goat
cheese tart and steak order to
salad with no dressing.

Love & Happiness

Actress Drew Barrymore
dumped Hole guitarist Eric Er-
landson for “Bottle Rocket” star
Luke Wilson (Globe, Star).

Jon Secada, 35, announced
plans to marry Maritere Vilar, 24.
The bride-to-be works in (Seca-
da’s manager) Emilio Estefan’s
office (Star).

Celine Dion’'s “secret heart-
ache” is remembering watching her
16-year-old niece die from cystic
fibrosis in the singer’s arms (Star).

Meanwhile, Courtney Love's
publicity firm sent out new glam-
our photos of the Hole frontwom-
an — along with a note telling alil
publications NOT to use any vin-
tage pictures if they want anything
resembling the star’s cooperation
in the future (Starn).

And... knowing the end is near,
Frank Sinatra has had a custom
casket built out of drapes, brass
fittings, and heavy doors taken
from now-defunct Las Vegas ca-
sinos where he’s performed (Na-
tional Enquirer).

Gimme Some Truth

“t like aimost all of our other
songs better than ‘Lovefool” —
Cardigans singer Nina Persson
tells it like it is (People).

“I had America-mania when |
was a kid, but | loved all the things
that America rejects: It was black
music, it was the beatnik poets, it
was all the stuff that | thought was
the true subversive rebellious
side. To almost disown that and
to give us back McDonald’s and
Disney is not fair, and it's not a
true representation of what makes
America great. What makes
America great is its pioneer, in-
dependent spirit, not its corporate
togetherness” — Englishman
David Bowie explains America to
us {Entertaiment Weekly).

Notable Quotes

“To me, talentwise, it's a coin
toss” — Pat Boone answers the
David Lee Roth-or-Sammy
Hagar question (Entertainment
Weekly).

Interview's “The 30 Most Want-
ed People Issue” spotlights such
musical notables as (in order of
appearance) Ani DiFranco, John
Cale, David Bowie, Tupac
Shakur, Jayne County, Eartha
Kitt, Courtney Love, and Shirl-
ey Manson, the last of whom de-
scribes her relationship with fel-
low Garbage members as, “| stick
the rockets up their assholes
sometimes, and they shove the
leather glove in my mouth every
now and again to keep me quiet.”

‘MusiIc

* JERRY MAGUIRE (Epic Soundtrax)
Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

* BEVERLY HILLS NINJA (EMI)

Featured Artists: Patti Rothberg, Hazies, Blondie

* EVITA (Warner Bros.)

Single: Don’t Cry For Me Argentina/Madonna
Other Featured Artists: Antonio Banderas, Jonathan Pryce

* SCREAM (TVT Soundtrax)

Featured Artists: Nick Cave & The Bad Seeds, Moby, Connells

* MICHAEL (Revolution)

Single: Through Your Hands/Don Henley
Other Featured Artists: Kenny Wayne Shepherd, Bonnie Raitt
* THE PEOPLE VS. LARRY FLYNT (Angel)
Featured Artists: Gary Wright, KC & The Sunshine Band, McCoys

* ONE FINE DAY (Columbia)

Single: For The First Time/Kenny Loggins
Other Featured Artists: Keb’Mo’, Tina Arena, Natalie Merchant

* THE PREACHER'’S WIFE (Arista)

Singles: 1 Believe In You And Me/Whitney Houston
Somebody Bigger Than You Or /Whitney Houston
* BEAVIS AND BUTT-HEAD DO AMERICA (Geffen)
Single: Love Rollercoaster/Red Hot Chili Peppers
Other Featured Artists: No Doubt, White Zombie, L.L. Cool J
* SPACE JAM (Warner Sunset/Atlantic)

Singles: Fly Like An Eagle/Seal

| Believe | Can Fly/R. Kelly (Jive)

For You | Will/Monica

Space Jam/Quad City DJ’s
Other Featured Artists: Coolio, D’Angelo, All-4-One.

* SET IT OFF (EastWest/EEG)

Single: Don't Let Go (Love)/En Vogue
Other Featured Artists: Brandy, Queen Latifah, Seal

 ROMEO & JULIET (Capitol)

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage
Other Featured Artists: Radiohead, Everclear, Des’ree
* THE MIRROR HAS TWO FACES (Columbia)
Single: | Finally Found Someone/Barbra Streisand & Bryan Adams

COMING

« SUBURBIA (DGC/Geffen)

Featured Artists: Beck, Butthole Surfers, Girls Against Boys

* WHEN WE WERE KINGS

Single: Fugees/Rumbie In The Jungle (Mercury)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not venified any of these reports.

MONDAY, FEBRUARY 10

1942/Glenn Miller's “Chattanooga
Choo Choo” becomes the first-
ever gold record.

1993/Michael Jackson grants his first
interview in 15 years, a televised
chat with Oprah Winfrey.

1995/Dr. Dre is sentenced to five
months probation for drunk driv-
ing.

Born: Roberta Flack 1939, Donovan
1946, the late Cliff Burton (Me-
tallica) 1962

TUESDAY, FEBRUARY 11

1963/The Beatles begin recording their
first album.

1964/The Beatles give their first U.S.
concert, performing in Washing-
ton, DC.

1967/The Monkees announce they’ll
play their own instruments on all
future recordings.

}

David Bowie & Mick Ronson —
‘“Ziggy played guitar ...”

1972/David Bowie performs as “Zig-
gy Stardust” for the first time.
Ziggy debuts in Tollworth, En-
gland.

Born: The late Gene Vincent 1935, Ger-
ry Goffin 1939, Sheryl Crow
1962, Brandy 1979

WEDNESDAY, FEBRUARY 12

1961/The Miracles’ “Shop Around”
becomes Motown’s first million-
selling single.

1967/Rolling Stones guitarist Keith
Richards’s home is raided by
police looking for drugs. Some
paraphernalia is confiscated, but
Richards and bandmate Mick
Jagger aren’t arrested until May.

1972/Yes release “Roundabout.”

Born: Ray Manzarek (Doors) 1935,
Chynna Phillips 1968

THURSDAY, FEBRUARY 13

196 1/Frank Sinatra launches Reprise
Records.

1967/The Beatles release the double-
A-sided “Penny Lane” and
“Strawberry Fields Forever.”

1972/Led Zeppelin is forced to cancel
a Singapore concert when offi-
cials won’t let them off the plane
because of their long hair.

1983/Marvin Gaye, accompanied by a
“Sexual Healing”-type dance
beat, sings the National Anthem
at the NBA All-Star Game in L.A.

1988/Michael Jackson buys a Santa
Ynez, CA ranch that he’ll name
“Neverland.”

1994/Brian McKnight makes his TV
acting debut, playing himself on
“Martin.”

Born: Peter Tork (Monkees) 1944,
Peter Gabriel 1950, Peter Hook
(New Order) 1956

& MOVIES CYBERSPACE

CURRENT

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

‘Net Chats

Big Head Todd & The Mon-
sters, Monday (2/3) at 9pm ET/
6pm PT, America Online (key-
word: LIVE).

Eric Benet, Monday at
9:30pm ET/6:30pm PT, Ameri-
ca Online (keyword: WARNER).

RS

E Paul Anka, Wednesday (2/
5) at 10pm ET/7pm PT, Ameri-
ca Online (keyword: LIVE).

Blind Melon, Thursday (2/6)
at 8pm ET/5pm PT, America
Online (keyword: LIVE).

Nitty Gritty Dirt Band,

Thursday at 9pm ET/6pm PT,

. Microsoft Network (Onstage
Channel 3, “Rifff’ forum).

On The Web

Cybersneak into a live Seba-
doh show late Saturday night
(2/1) at 12:45am ET/9:45pm PT
(http://www.audionet.com).

R

An interview with “AFKAP,”
featuring live performance vid-
eo, takes place on Microsoft's

g Music Central web site Thurs-
day at 9pm ET/6pm PT (http://
musiccentral.msn.com).

FRIDAY, FEBRUARY 14

1972/*Grease” begins its 10-year the-
atrical run.

1974/The Captain & Tennille get mar-
ried.

1977/The B-52's make their perfor-
mance debut, playing an Athens,
GA party.

1996/ AFKAP” marries his backup
singer/dancer Mayte Garcia.

SATURDAY, FEBRUARY 15

1965/Nat King Cole, 48, dies of lung
cancer.

1975/Gino Vannelli becomes the first
white artist to perform on “Soul
Train.”

1977/Sid Vicious replaces Glen Mat-
lock as the Sex Pistols’ bassist.

1979/The Bee Gees win five Grammys,
including Best Album (the “Sat-
urday Night Fever” soundtrack).
Billy Joel's “Just The Way You
Are” wins Best Record and
Song, and A Taste Of Honey
wins Best New Artist.

1996/Paula Abdul guest-stars as her-
self on “The Single Guy.”

Born: Ali Campbeil (UB40) 1959

SUNDAY, FEBRUARY 16

1974/Elton John releases “Bennie And
The Jets.”

1985/Pat Benatar and Neil Giraldo
become parents to daughter
Haley.

Born: Sonny Bono 1935, James In-
gram 1956, Andy Taylor (ex-
Duran Duran) 1961

— Paul Colbert
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MUSIC TELEVIS
59.4 million households
Patti Galluzzi,
VP/Music Programming

|ADDS |
PORND FOR PYRDS Hard Charger (Wamer Bros.)
2PAC & SNOOP DOGGY .... Wanted Dead .. (Death Row/rkerscope)
VERVE PIPE The Freshman (RCA)

BLACKSTREET Don't Leave Me (interscope)

NEW EDITION #/PUFF DADDY You Don'tHave To Worry (MGCA)
SDUL ASSASSINS The Puppet Master (Columbia)
SDUL CDUGHING Super Bon Bon (Slash/W8)

KEITH SWEAT Just A Touch (Elektra/EEG)

DAVID BDWIE Littie Wonder (Virgin)

ASHLEY MaclISAAC Sleepy Maggie (A&M)

| EXCLUSIVE ]

BUSH Greedy Fly ( Trauma/interscope)
LIVE Lakini's Juice {Radioactive)

| HEAVY |
AALIYAH One in A Million (BlackGround/Atiantic)
CARDIGANS Lovefool (Mercury)

COUNTING CRDWS A Long December { DGC/Geffen)
SHERYL CRDW Everyday |s A Winding Road (A&M)
DAVE MATTHEWS BAND Crash Into Me (RCA)

SNOOP DOGGY DOGG Vapors (Death Row/Interscope)
JEWEL You Were Meant For Me (Atantic)

R. KELLY | Believe | Can Fly (Jive)

MARILYN MANSON Tourniquet (Nothing/interscope)
METALLICA King Nothing (Elektra/EEG)

NINE INCH NAILS The Perfect Drug (Nothing/Interscope)
NO OOUBT Excuse Me Mr. { rauma/interscope)
OFFSPRING All | Want (Columbia)

PORNO FOR PYROS Hard Charger (Warner Bros.)
SILVERCHAIR Abuse Me (Epic)

SPICE GIRLS Wannabe (Virgin)

U2 Discotheque (/sland)

WALLFLOWERS One Headlight (/nterscope)

| STRESS

BABYFACE Everytime | Close My Eyes (£pic)

ERYKAH BADU On And On (Kedar/Universal)
BLOODHOUNO GANG Fire Water Burn (Repubiic/Getfen)
FOXY BROWN Get Me Home (Vioiator/Def JarvRAL/Mercury)
FUGEES Rumble In The Jungle (Mercury)

WHITNEY HOUSTON | Beiieve In You And Me (Arista)
LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol)
PROOIGY Firestarter (Mute/Maverick/WB)

R.E.M. Electrolite {Warner Bros.)

ROOTS What They Do (DGC/Geffen)

TONY TONI TONE Let's Get Down (Mercury)

2PAC & SNOOP DOGGY .... Wanted Dead .. (Deatf Rownierscope)
VERUCA SALT Volcano Girls (Outposf)

VERVE PIPE The Freshman (RCA}

| ACTIVE |
BLACKSTREET Don't Leave Me (/nterscope)

CAKE | Will Survive (Capricorn/Mercury)

OEPECHE MOOE Barre! Ot A Gun (Reprise)

E-40 Things'll Never Change (Sick Wid" 1t/Jive)
FOUNTAINS DF WAYNE Radiation Vibe {Atiantic}

GINA G Ooh Aah ... Just A Little Bit (Eternal/WB)
IMMATURE Watch Me Do My Thing (Loud/RCA)

LIL’ KIM No Time (Undeas/Big Beat/Atiantic)
MAXWELL Sumthin’ Sumthin’ (Columbia)

MC LYTE Cold Rock A Party (Elektra/EEG)

MONICA For You | Will (Wamer Sunset/Atiantic)

NEW EDITION PUFF OADOY You Don'tHave To Worry (MGA)
PUFF OADOY Can't Nobody Hold Me Down (Bad Boy/Arista)
DUNCAN SHEIK Barely Breathing (Atlantic)

SOUL ASSASSINS The Puppet Master (Columbia)
SOUL COUGHING Super Bon Bon (SlashW8)
SUBLIME Santeria (Gasoline Alley/MCA)

KEITH SWEAT Just A Touch (Elektra/EEG)

UNSANE Scrape (Amphetamine Reptrle)

|ON |
BJDRK | Miss You (Elextra/EEG)
DAVID BOWIE Little Wonder ( Virgin)
CHEMICAL BROTHERS Setting Sun (Astrelwerks/Caroline)
FUN LOVIN' CRIMINALS Fun Lovin’ Criminal (EM/)
ASHLEY MacISAAC Sieepy Maggie (A4M)
PHAESIDENTS OF THE UNITED STATES .. Volcano ( Columbia)
REPUBLICA Drop Dead Gorgeous {ACA)

Video airplay from February 3-9.

MUSIC ARST
50.8 mitlion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS

“AFKAP” Sombody's Somebody (VPG/EMA

LEAH ANDREONE It's Alright, It's OK (RCA)

BIGHEAD TODD & THE MONSTERS Resignation . (Revolution)
PHIL COLLINS It's In Your Eyes (Atiantic)

JDHNNY GILL It's Your Body (Motown)

MAXWELL Sumthin’ Sumthin’ (Columbia)

GEDRGE MICHAEL Star People ( DreamWorks/Geffen)

| XL

TONI BRAXTDN Un-break My Heart (LaFace/Arista)
EN VOGUE Don't Let Go (Love) (EastWest/EEG)
JEWEL You Were Meant For Me (Atlantic)

JOHN MELLENCAMP Just Another Day (Mercury)
ND DOUBT Don'’t Speak ( Trauma/Interscope)

|LARGE |

“AFKAP” Sombody's Somebody (VPG/EM/)
CARDIGANS Lovetool (Mercury)

SHERYL CRDW Everyday Is A Winding Road (A&M)
CDUNTING CROWS A Loig December (DGC/Geffen)
CELINE DIDN All By Myself {550 Music)

WHITNEY HOUSTON | Believe n You And Me (Arista)
MADONNA Don't Cry For Me Argentina (Warner Bros.)
U2 Discotheque (/sland)

WALLFLOWERS One Headlight (/nterscope)

| MEDIUM

BABYFACE Everytime | Close My Eyes (Epic)

PAULA COLE Where Have All The Cowboys Gone (/maga/WB)
JOURNEY When You Love A Woman (Columbia)

R. KELLY | Believe | Can Fly (Jive)

OUNCAN SHEIK Barely Breathing (At/antic)

| CUSTOM

LEAH ANDREONE It's Alright, It's OK (RCA)

ERYKAH BADU On And On (Kedar/Universal)

BETTER THAN EZRA Desperately Wanting (Flektra/EEG)

BIG HEAD TODD & THE MONSTERS Resignation ... Revoltion)

BLACKSTREET No Diggity (Interscope)

BORROWERS Beautiful Struggle (Guardian)

DAVID BOWIE Little Wonder (Virgin)

CRANBERRIES When You're Gone {/sland)

PHIL COLLINS It's In Your Eyes (Atiantic)

DAVE MATTHEWS BAND Crash Into Me (RCA)

GLORIA ESTEFAN 'm Not Giving You Up (Epic)

GINA G Ooh Aah ... Just A Littie Bit {Eternal/WB)

JOHNNY GILL It's Your Body (Motown)

SUSANNA HOFFS All | Want (London/Island)

ISLEY BROTHERS Tears (T-Neck/Island)

ASHLEY MaciSAAC Sieepy Maggie (A&M)

MAXWELL Sumthin’ Sumthin’ (Columbia)

ELEANOR MCEVOY Precious Little (Columbia)

GEORGE MICHAEL Star People {DreamWorks/Getfen)

MINT CONOITION What Kind Of Man...(Perspective/A&M)

NEW EOITION I'm Still In Love With You (MCA)

HOLLY PALMER Ditferent Languages (Reprise)

R.E.M. Electrolite ( Warner Bros.)

RuPAUL Snapshot {Rhino)

BRUCE SPRINGSTEEN Secret Garden (Columbia)

KEITH SWEAT Nobody (Elextra/EEG)

LUTHER VANDROSS | Can Make It Better (LV/Epic)
Video airplay from February 3-9.
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TOP TEN SHOWS
JANUARY 20-26

Total Audience
(97 million households).

1 Super Bowl XXXI
(Packers vs. Patriots)
Super Bowl Postgame
ER

Seinfeld

The Naked Truth
The X-Files

Friends

The Single Guy
Frasier

NYPD Biue

=
Foovuoanwawn

Teens 12-17

Super Bowl XXXI

Super Bowl Postgame

Sabrina The Teenage

Witch

Clueless

Boy Meets World

ER

Family Matters

Seinfeld

The X-Files

Home Improvement
Source: Nielsen Media Research

WA=

QWO NOO AL

All show times are ET/PT
unless otherwise noted, sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
Jject to change.

Tube Tops

Bonnie Raitt, Aaron Nev-
ille, and David Crosby perform
when they guest-star on ABC’s
“Ellen” (Wednesday, 2/5,
9:30pm).

Friday, 1/31

* Violent Femmes guest-
star on ABC’s “Sabrina, The
Teenage Witch” (9pm).

*lce Cube, “The Tonight
Show With Jay Leno.”

* Travis Tritt, “Late Show
With David Letterman.”

|

o e

¢ Presidents Of The United
States Of America, “Late Night
With Conan O'Brien.”

*No Doubt, “ABC In Con-
cert” (check local listings).

Saturday, 21

* Waylon Jennings, Kris
Kristofferson, Willie Nelson,
Kimmie Rhodes, and Billy
Joe Shaver perform on PBS’s
“Austin City Limits: Songwriters
Special” (check local listings).

eJohnny Cash and June
Carter Cash reprise their roles
onCBS's “Dr. Quinn, Medicine
Woman” (8pm).

Tuesday, 2/4

» Aaron Tippin, “Prime Time
Country” (TNN, 9pm ET/6pm
PT).

Wednesday, 2/5

« Billy Ray Cyrus is profiled
on TNN'’s “The Life And Times
Of..” series (8pm ET/5pm PT).

* Neal McCoy, “Prime Time
Country.” "

* Wayne Newton,
Leno.”

* Tony Bennett, “David Let-
terman.”

“Jay

* Cardigans, “Conan
O’Brien.”
Thursday, 2/6

¢ Paul Brandt, “Prime Time
Country.”

- ) 36 miflion households

) ) Lydia Cole,
AR s/ Music Programming

| VideoPlaylist |

FOXY BRDWN Get Me... ( Vioiator/Def Jam/RAL/Mercury)
TONY TONI TONE Let's Get Down (Mercury)

R. KELLY | Believe | Can Fly {Jive)

NEW EOITION 'm Stilf In Love With You (MCA)

EN VOGUE Don't Let Go (Love) (FastWest/EEG)
ERYKAH BADU On And On (Kedar/Universal)

WHITNEY HOUSTON | Believe In You And Me (Arista)
“AFKAP" Betcha By Golly Wow! (NPG/EMI)

LIL' KIM No Time { Undeas/Big Beat/Atiantic)

TON! BRAXTON Un-break My Heart (Laface/Arista)

Information for week ending January 31.

[ RapCityTop 10|

MACK 10 Nothin' But The... (Buzz Tone)

FUGEES Rumble In The Jungle (Mercury)

MONSTARS Hit ‘Em High (Warner Sunset/Atlantic)

MC LYTE Cold Rock A Party (FastWest/EEG)

REDMAN Whateva Man (Def Jam/RAL Mercury)

PUFF DADOY Can’t Nobody Hold Me... (Bad Boy/Arista)
ROOTS What They Do (DGC/Getfen)

MAKAVELI To Live & Die In L.A. (Death Row/Interscope)
TRACY LEE The Theme (Universa

LOST BOYZ Get Up (Universal)

Information for week entling January 31.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top20 |

DRY HILL in My Bed (/sfand)

WHITNEY HOUSTON | Believe In You And Me (Arista)
AALIYAH One In A Million (BlackGround/Atiantic)
SPICE GIRLS Wannabe ( Virgin)

MAKAVEL! To Live And Die In LA (Death Row/Interscope}
PUFF DAODY Can't Nobody Hold Me... (Bad Boy/Arista)
MONICA For You | Will (Wamer Sunset/Atiantic)

KEITH SWEAT Nobody (Elektra/EEG)

MASTER P s There A Heaven... {Priority)

MACK 10 & THA DOGG POUND Nuthin' But... (/nterscope)
R. KELLY | Betieve | Can Fly (Jive)

REDMAN Whateva Man (Def Jam/RALMercury}

NEW EDITION You Don't Have To Worry (MCA)

BRAT 1/T-BOZ Ghetto Love (So So Def/Columbia)

NO DOUBT Don't Speak { Trauma/interscope)}
WESTSIDE CONNECTION Bow Down (Priority)

RAY J. Let It Go (Elektra/EEG)

DERELECT CAMP Move It In, Move It Qut (Next Piateau)
702 Get It Together {Biv 10/Motown)

MONIFAH You Don't Have To Love Me (Uptown/Unit /}

Most requested for week ending January 24.

PRLLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 NEIL DIAMOND $806.5
2 WHO $632.0
3 KISS $5499
4 KENNY G/TONI BRAXTON $407.2
5 REBA McENTIRE $393.0
6 RUSH $305.5
7 TRAGICALLY HIP $291.6
8 SMASHING PUMPKINS $288.7
9 PHISH $277.4
10 NEIL YOUNG $271.0

11 DAVE MATTHEWS BAND $241.2

12 STONE TEMPLE PILOTS $218.8
13 ALAN JACKSON $211.6
14 BROOKS & DUNN $187.8
15 MELISSA ETHERIDGE $183.2

Among this week’s new tours:

RHETT AKINS TIM McGRAW

JOHN BERRY WILLIE NELSON

BETTER THAN EZRA PAVEMENT
BLACKHAWK PRESIDENTS OF THE

SUZY BOGGUSS USA

ANl DIFRANCO SPACE

FISHBONE CLAY WALKER

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (208) 271-7900.
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WEEKEND BOX OFFICE
JANUARY 24-26

1 Jerry Maguire $5.51
(TriStar)

2 InLoveAnd War  $548
(New Line) ;

3 Beverly Hills $5.48
Ninja (TriStar)

4 Metro $5.47
(Buena Vista)

5 Evita $5.41
(Buena Vista)

6 Scream (Miramax)  $4.04

7 The Relic $4.00
(Paramount)

8 Fierce Creatures $3.75
(Universal)®

9 Michael $3.13
(New Line)

10 Zeus And Roxanne $2.75
(MGM/UA)*

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“Gridlock’d,” starring Tim Roth

NSRS RGOS R R A NRSEIRNS

SRR AR

and the late Tupac Shakur (aka
Death Row/Interscope artist
2Pac). The fiim’s Death Row/
Interscope soundtrack show-
cases 2Pac’s “Never Had A
Friend Like Me”; he teams with
Snoop Doggy Dogg on “Want-
ed Dead Or Alive” and is fea-
tured with Tray Deee and Priest
“Soopafly” Brooks on Snoop
Doggy Dogg’s “Out Of The
Moon (Boom Boom Boom).”
Cuts by Lady Of Rage (“Sho
Shot”), Danny Boy (“t's Over
Now” and ‘! Can’t Get Enough”),
Nate Dogg (“Why"), Dat Nig-
ga Daz (“Don't Try To Play Me
Homey"), J. Flex (“Lady Hero-
in”), Storm (“Will | Rize™), Bgo-
ti (“Tonight It's On”), O.F.T.B.
(“Body And Soul”), Eight Mile
Road (“Life Is A Traffic Jam”) —
as well as “Off The Hock” by
Snoop Doggy Dogg, Charlie
Wilson, Val Young, and James
E. DeBarge — complete the LP.
Widening in reiease this
week is “Angel Baby,” starring
John Lynch. The fiim’'s Milan
soundtrack features Peter Gab- |
riel's “We Do What We're Told,”
Norman Greenbaum’s “Spirit
In The Sky,” Nusrat Fateh Ali
Khan's “Tracery” and “Sea Of |
Vapours,” and songs by John
Clifford White, Shu-de, the
Grid, the Vogues, the Big No
No, Bel Canto frontwcman
Anneli Drecker, and Dave
Clayton & Renaud Pion. :
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| remember running |

through the wef grass... I

"Excellent high scores this week
make ‘Better Than fzra' #1 with
18-34 persons in our expensive
yet effective research program.
for as much money as we are

spending, this better be right.”

Sean Demery/ D
99X/ Atlanta

And falling a step behind

both of us never firing |

KKRZ Portland Add
1YO Oklahoma City Add
KMXB Las Yegas Add
KESR Little Rock Add
WKSZ Green Bay Add

Desperately Wanfing |

Monitor Debut 36
R&R CHR/Pop 37 - 33

m

Elektra Entartainment MUSIC TELEVISION®

Disney: $eriou$ Commitment To ABC Radio?

ews that the Walt Disney Company is

exploring the possible sale of its

Capital Cities/ABC publishing arm —
which puts out a wide variety of consumer and
trade publications and includes a book
publishing division — sparked speculation
about Disney’s commitment to other divisions,
including ABC Radio.

However, ABC Radio Prez Bob Callahan
told ST that Disney is not only not looking to
get out of the radio business, but also that it
may use some of the proceeds from the
publishing division sale — which some experts
figure will amount to $2.5 billion — to fund radio
station acquisitions, given the “right
opportunity” at the “right price.”

ST also couldn't ignore reports that Disney
and cable operator Comcast intend to
purchase a 69% interest in E! Entertainment
Television (currently owned principally by
Time-Warner). And although Disney
apparently won't be the operating partner in
this deal, it will become Howard Stern’s boss,
by virtue of Stemn’s daily, hourtong show on E!

Look for RCA Sr. VP/Promo Butch
Waugh to be named Sr. VP/GM for the RCA
Label Group/Nashville. A 15-year label vet,
Waugh will replace the recently exited Randy
Goodman. Now the next question is ... who'll
take Waugh’s place?

In the wake of KLOS/L.A. PD Carey
Curelop’s sudden resignation (see Page 1),
insiders say that KQRS/Minneapolis PD Dave
Hamilton and consuitant Charlie West are two
of the names linked for potential programming
roles at the station.

Rumors

* |s Capitol Sr. Dir/Nat'i Promo Jeff Blalock head-
ed for greener pastures?

* in the wake of SFX’s recent purchase of WKHK-
FM/Richmond, PD Mark Richards will exit the sta-
tion by the end of next month. Meanwhile, WUSY-
FM/Chattanooga PD Bob Steriing resigns andAPD/
Prod. Dir. Clay Hunnicutt takes the programmming
reins. Are these two items related?

* Is longtime radio veteran (and current Hits Urban
Editor) Jerry Boulding thisclose to being named PD
at WBLS/NY?

Jacor NAC WSJW/Louisville ups APD
Brian Conn to PD. He replaces C.C.
Matthews, who's been elevated to OM of the
group’s Louisville stations.

Doc Wynter, formerly with KMJM-FM/
St. Louis, becomes PD for WSOL-FM &
WJBT-FM/Jacksonville. Wynter will also
handle afternoon drive for WSOL-FM, which
shifts identifiers from “Classic Soul 101.5” to
the “New Sound Of 101.5.”

Universal Truths? ‘

ST hears that Interscope co-founder
Jimmy lovine is wrapping up his deal to
become COO of the Universal Music Group.
ST also hears that Jolene Cherry is close to
announcing her own labet through the
Universal Music Group.

As rumored for weeks, Ron Diaz exits
the syndicated “Ron & Ron Show” to pursue
other interests — such as hiking, diving, and
following the sun. Diaz had co-hosted the
show with partner Ron Bennington for more
than a decade.

Mercury Phiily-Baltimore-Washington
local promo rep Mike Klein heads to L.A. to
become Nat'l Mgr./Crossover Promo, West
Coast for the label in March.

}LetMeRockYa,Chakalam

Viacom Rhythmic Hot AC KIBB/L.A.
inked Chaka Khan for a three-hour nightly
(Monday through Thursday) airshift. The
Reprise recording artist’s first show was
Monday (1/27).

Oprah Winfrey will provide the keynote
address at the forthcoming PROMAX
international Convention, set for June 4-7 in
Chicago.

“Gay-friendly KTU nixes lesbian ad,” read
the Page 6 headline in the New York Post |last
week. The story went on to say that “though
the disco and dance music station has been

Continued on Page 26

GCUIIT WUIEJDL

619-268-4821

From Sea to Shining Sea.. ComQuest welcomes:
Krater 96/Honolulu... The MegaStation/San Juan, PR.
And dozens of other great stations in between...
CALL-OUT MUSIC RESEARCH FOR THE NEXT MILLENNIUM




NINE INCH NAILS “THE PERFECT DRUG”
PRODUCED BY TRENT REZNOR

FROM THE NOTHING/INTERSCOPE SOUNDTRACK “LOST HIGHWAY”
SOUNDTRACK PRODUCED BY TRENT REZNOR
EXECUTIVE PRODUCED BY DAVID LYNCH

HUGE PHONES EVERYWHERE!

On Over 100 Alternative Stations!
R&R Alternative Tracks @ - @
BB Modern Rock Monitor 27-14* Airpower

On Over 75 Rock Stations!
R&R Active Rock Debut €l - BREAKER
BB Rock Monitor Debut 31*

m Heavy

LB TELEVIEGROND

Album In Stores February 18th!

@1996 LOST HICHWAY PRODUCTIONS, INC. AND THREE PICTURES PRODUCTION COMPANY. ALL RIGHTS RESERVED. FOR PROMOTIONAL USE ONLY. NOT FOR SALE. INTD/C-90090.
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"WHEN
NEED YOU”

the new single...

from the album
“FREEDOM”

#2 MOST ADDED
AT AC]

Including:
WLT/Chicago WRCH/Hartford
WWLI/Providence WBBQ/Augusta-25x

WLAC/Nashville KQXT/San Antonio
and 17 more!

CHR LEADERS:

WERZ/Portsmouth
WQGN/New London
KHTQ/Spokane WYCR/York

and more!

Produced by Guy Roche
Mixed by David Thoener
Management: The Judd House

Continued from Page 24

applauded for its homo-friendly ‘rhythmic pop’
playlist, when the Her/She bar wanted to buy
commercial time for its Friday night lesbian
dance parties, the owner says he was turned
down because the station has a policy not to
‘promote alternative lifestyles on-air.”
WKTU/NY GM John Fullam told ST, “This
was strictly a [commercial] copy issue,” adding
that “we asked them to submit other copy and,
instead of doing that, they went on a publicity
campaign” to bring attention to some of the bar’s
alternative lifestyle nights that weren't doing well.
“With a cume of 2.5 million people, we
have a lot of love for a lot of lifestyles and
ages,” Fullam continued, “but we're also
sensitive to copy standards and product
standards as is the case for every radio and TV
station targeted to a mainstream audience.”

Ready, Jet Set, Go!

ST hears that KYSR/L.A. afternoon driver
Ryan Seacrest will segue to the same shift at
Evergreen’s KIOV/SF, replacing Rick Shaw.
Word is the 21-year-old Seacrest will continue
his TV acting career, and that he’ll be
commuting between SF and L.A. on Merv
Griffin’s private jet!

Rumbles

» Citing “philosophical differences,” GM Meg De-
Lone is set to depart AC WBEB/Philly.

* Leap O' The Week: KMGQ/Santa Barbara, CA
(Market No. 184) PD/morning talent Abby Bonell
jumps to afternoon drive at Hot AC WDB2Z/NY (Mar-
ket No. 1). Former KGBY/Sacramento MD Vince
Garcia becomes KMGQ PD.

* HotAC KSMG/SanAntonio PD Pat Evans exits.

* WHYN-FM/Springfield, MA PD Gary James is
upped to OM/PD.

* Gulfstar Communications names Chris Weg-
man GM for its Baton Rouge properties: WJBO-AM,
WYNK-AM & FM & WLSS-FM. Wegman previously
served as VP/GM for KFRQ-FM, KKPS-FM & KVLY-
FM/McAllen-Brownsville.

* WXLK/Roanoke, VA PD/afternoon driver Gary
Blake exits for APD/MD/middays at new CHR/Pop
WAEZ (Electric 99.3)Johnson City, TN. WXLK
night slammer Lisa Jo Elliott becomes interim MD.

* KWBR/San Luis Obispo, CA PD John Mack-
ey exits on Friday (1/31) to join a local ad agency.
Joe Alvino will handle interim PD duties and Megan
Raye wili become interim MD.

* WPXC/Cape Cod, MA PD Brian Beddow exits.

*New CHR WCSO/Portland, ME adopts new
calls, WJBQ.

* KYYY/Bismarck, ND welcomes new Ops Dir.
Todd Reasland.

* Hot AC WPLJ/NY welcomes Rich Kaminski for
weekends. Meanwhile, crosstown WHTZ drops the
sex-talk “Love Phones” show in favor of music.

* KBGG/SF moming co-host Darian O Toole inks a
three-year deal with the Chancellor Classic Hits outiet.

» Look for Sandusky to take over the operation of
KSLX-FM/Phoenix on Saturday (2/1). VP Chuck
Artigue will oversee the new acquisition as well as
sister stations KUKQ-AM, KDKB-FM & KUPD-FM.

« WRBQ-FM/Tampa drops its longtime “Q105"
moniker for a new identifier (“105 W-R-Bee-Q — the
Bee") and a “Catch the buzz” slogan.

« After 28 years on-air at WHOK-FM/Columbus, OH,
Mark Clark segues to momings at crosstown WCLT-FM.

* KHOM/New Orleans welcomes new APD/mid-
day maven Kandy Klutch, most recently with Joel
Denver’s All Access Music Group. Howard Ros-
en Promotion associate Mark Strickland cops
Klutch's former slot.

« AC WSNE/Providence moming co-host Joan
Edwardsen (of Jones & Joan) is doing the show from
bed. (She's expecting twins by the end of February).

¢ Andrea Ganis elevated to Atlantic Records
Exec. VP/Promo.
* Craig Lambert appointed Epic Records Sr. VP.
* Lionel Ridenour upped to Arista Records
VP/R&B Promo.
* Dennis Gwiazdon named
KPOP & KGB/San Diego GM.
» Garrett Michaels becomes WHYT
(The Planet)yDetroit PD.

A4

* John Patton namedBonneville Intemational President. 4
* Ron Urban joins RCA Records as Sr. VP/Ops.
* Bruce Tenenbaum upped to MCA Records
Sr. VP/Promo.
* Ford Colley named WTMX/Chicago PD.
* Doug Baker promoted to WSIX/Nashville PD.

hd

« Eliiot Goldman re-ups as RCA/Ariola President/CEOQ.
* Hal Rosenberg elevated to Lotus Communications
Exec. VP. =3
* Don Nelson namedUnidyne Broadcast Division VP/GM. i
* Bill Stedman becomes KNEW & KSAN/SF OM;
Dennis Day upped to KSAN PD.
» Miami Moves: WLVE signs Greg Budell for
mornings, ups John Moen to Dir./Programming
& Ops; Mike Anthony named WIOD PD.

\ >4

* Walt Sabo returns to ABC Radio as VP/Network Ops. 4
* Les Garland named MTV VP/Programming.

« Dale Parsons promoted to WTAR & WLTY/Norfolk OM.
* Birch buys Mediastat.

v

* Ted Cramer becomes WDAF/KC PD.

+ Jimmy Rabbit hops to KROQ/L.A. for
afternoon drive.

* Ron Jordan returns to WMPS/Memphis for

I afternoon drive.

Heartfeit condolences to the family and friends
of R&R CFO Bill Ferrari, whose father, John :
ouis Ferrari, passed away on Monday (1/20).

That’s The Way The
Cookie Crumbles ...

KPEK (The Peak)/Albuquerque recently:
piqued a mountain of media interest when the
station was told to stop helping the Gird Scouts.;
Evidently, one entrepreneurial scout called the i
Gene & Julie morning show, saying she was
having trouble selling her cookies. Invited dowfr‘f
to the studio to pitch her product on-air, the girl+
sold more than 300 boxes of cookies in an hout.

However, the head of the local Girl Scout
Council as well as several other outraged Girl
Scout moms called the station, complaining it
wasn't fair that their daughters didn't getto sell
their cookies on-air — and the Peak was banned
from pushing any more cookies for the young girl,

Morning driver Gene Gates called the :
reaction “pretty ‘crumby,” noting “we were just
trying to raise some ‘dough’ for the Girl Scouts%
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“The track from VILLAINS that makes their WEBSITE buzz”

N
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Already On:

KROQ KDGE KPNT Q101 KNDD
CIMX 99X WHFS WHYT and many more

Already #1 Testing Record @ WEND!

ADDS TWw:
WBCN KOME
KREV ~WHTG
KZON WPBZ
KTCL  KNRX
KLZR

Produced by Jerrv Harrison
Mixed bv Tom Lord-Aige

“the freshmen”

MUSIC TELEVISION® B U ZZ C Ll P

WPLA
wBzZU
KMYZ
KGDE

R 2

R&R Alternative

the new single by Debut @)

the verve pipe s

WHMP
KQXR
KTOz
KQRX

At Mainstream Rock-Already on:

WRIF KDKB WDVE WBZX WAAF and many more

ADDS TW:
KLAQ WYNF wJXQ KXFX WCLG

At Adult Alternative-Already on:

KMTT WXRT WBOS and many more

ADDS TW:
KXPK KENZ KGSR KTHX WNCS

1 year later and the commitment continues...

New version produced and mixed by Jack Joseph-Puig

» %o Management: Doug Buttieman Management/The Fitzgerald Hartley Company

The RCA Records Ladel is 8 untt of BMG Entertainment » Tmk(s)

Regrsiered Marzais) Regrstrada;s) s © General Electne Co., USA + BMG logo 15 a trademark of BMG Music + 5 1387 BMG Emtertammant

Web Site: http://thevervepipe.com
E-mail: info@thevervepipe.com
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13th Annual Grammy Contest

O Music’s biggest night graduates to the Garden
he 39th annual Grammy Awards will be held at New York
City’s Madison Square Garden on February 26. R&R’s an-
nual Grammy Contest — now in its 13th year — is open to all
readers. Here are the details:
HOW TO WIN:
Predict the highest number of eventual
Grammy winners from the 12 categories
shown.
WHAT YOU’LL WIN:
" First Prize: $500.00 i
Ton Braxton Second Prize: $300.00 »
Third Prize: $100.00 j
i
HOW TO ENTER: [
Fill in your name, affiliation, and phone §

number on the adjacent Grammy Contest
Baliot, then check off your predictions in each
of the 12 categories — one guess per
category and one entry per contestant.

Fax or mail this page or a copy of it:

Fax: (310) 203-9763.

Mail:
R&R Grammy Contest

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067

i

i

i

i

i

i

i
L §
Celine Dion i
DEADLINE: !

5:00pm PST Friday, February 21. i
Winners will be announced in the §
i

i

g

i

i

i

i

i

i

i

i

following week’s addition of Street :
Talk (3/8/97). (Employees of R&R
are welcome to enter but ineligible
for the prizes.) Good luck to all
Grammy nominees and all R&R
Grammy contestants!

!
;
i
i
i
|
i
i
g
|
;
j
;
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No Doubt

1996 Grammy Contest Ballot

Name

Title

Affilation

| " RECORD OF THE YEAR - |

[J GIVE ME ONE REASON/Tracy
Chapman (Elektra/EEG)

[ ] CHANGE THE WORLD/Eric
Clapton (Reprise)

(] BECAUSE YOU LOVED ME/Celine
Dion (550 Music)

[ IRONIC/Alanis Morissette
(Maverick/Reprise)

(] 1979/Smashing Pumpkins (Virgin)

| . 'ALBUM OF THE YEAR

[C] ODELAY/Beck (DGC/Geffen)

(J FALLING INTO YOU/Celine Dion
(550 Music)

(] THE SCORE/Fugees (Ruffhouse/
Columbia)

(] MELLON COLLIE AND
THE INFINITE SADNESS/
Smashing Pumpkins (Virgin)

[(J WAITING TO EXHALE/Soundtrack
(Arista)

| SONG OF THE YEAR
(] BECAUSE YOU LOVED ME
(] BLUE

(] CHANGE THE WORLD

(] EXHALE (SHOOP SHOOP)

(] GIVE ME ONE REASON

(] GARBAGE

(] JEWEL

(] NO DOUBT

(] TONY RICH PROJECT
(] LEANN RIMES

” BEST FEMALE POP VOCAL -

(] UN-BREAK MY HEART/Toni
Braxton (LaFace/Arista)

(J GET OUT OF THIS HOUSE/Shawn
Colvin (Columbia)

(] BECAUSE YOU LOVED ME/Celine
Dion (550 Music)

] REACH/Gloria Estefan (Epic)

(] WHO WILL SAVE YOUR SOUL/

Jewel (Atlantic)

* BEST FEMALE COUNTRY
VOCAL PERFORMANCE

[J LET’S MAKE A NIGHT
TO REMEMBER/Bryan Adams
(A&M)

(] CHANGE THE WORLD/Eric Clapton
(Reprise)

(] KEY WEST INTERMEZZ0
(1 SAW YOU FIRST)/John
Mellencamp (Mercury)

(] NOBODY KNOWS/Tony Rich Project
(LaFace/Arista)

(] LET YOUR SOUL BE YOUR PILOT/
Sting (A&M)

' BY A DUD DR GROUP ,;i
WITHVOCAL  *

(] FREE AS A BIRD/Beatles (Capitol)

(] AS LONG AS IT MATTERS/Gin
Blossoms (A&M)

(J WHEN YOU LOVE A WOMAN/
Journey (Columbia)

(] FIRE ON THE MOUNTAIN/Neville
Brothers (A&M)

[ PEACHES/Presidents Of The United
States Of America (Columbia)

(] WHEN YOU WISH UPON A STAR/
Take 6 (Walt Disney)

[7 “BESTR&BALBUM - |

(] MOVING ON/Oleta Adams (Fontana/
Mercury)

[J MAXWELL'S URBAN HANG SUITE/
Maxwell (Columbia)

(] NEW WORLD ORDER/Curtis
Mayfield (Warner Bros.)

(] PEACE BEYOND PASSION/Me’Shell
Ndegeocello (Maverick/Reprise)

(] WOROS/Tony Rich Project
(LaFace/Arista)

RR

[JLET ME INTO YOUR HEART/Mary
Chapin Carpenter (Columbia)

(1 STRAWBERRY WINE/Deana Carter
(Capitol/Nashville)

["] BABY MINE/Alison Krauss
(Walt Disney)

[J BLUE/LeAnn Rimes (MCG/Curb)

(1 BELIEVE ME BABY (I LIED)/Trisha
Yearwood (MCA/Nashville)

(] SHERYL CROW/Shery! Crow
(A&M)

[ CRASH/Dave Matthews Band
(RCA)

(] TRAGIC KINGDOM/No Doubt
(Trauma/interscope)

(J ROAD TESTED/Bonnie Raitt
(Capitol)

(] BROKEN ARROW/Neil Young With
Crazy Horse (Reprise)

| BEST ALTERNATIVE MUSIC

{ _ PERFORMANCE -

(] BOYS FOR PELE/Tori Amos
(Atiantic)

(] OOELAY/Beck (DGC/Geffen)

(] THE BUROENS OF BEING
UPRIGHT/Tracy Bonham (Island)

(J NEW AOVENTURES IN HI-FI/
R.E.M. (Warner Bros.)

(J MELLON COLLIE ANO THE
INFINITE SAONESS/Smashing
Pumpkins (Virgin)

BEST CONTEMPORARY JAZZ |

o2 PERFORMANCE .

(] JOINEOQ AT THE HIP/Bob James &
Kirk Whalum (Warner Bros.)

(] RATAMACUE/Harvey Mason
(Atlantic)

(] HIGH LIFE/Wayne Shorter

[J BETWEEN THE LINES/Mike Stern
(Atlantic)

(] IF FOUR WAS ONE/T.J. Kirk
(Warner Bros.)

&

&
&
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The Most Important Event In Radio

February 6-9, 1997 Atlanta, G

97

Call 1-800-917-4269 for Details
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McGuinn
Continued from Page 1

be working with owner Dan Lern-
er, Lynn Bond Bruder, and consult-
ants [WPLJ/New York PD] Scott
Shannon and {WPLJ MD] Mike
Preston.”

When asked when his first day at
Y 100 would be, McGuinn respond-
ed, “As soon as I turn off "DRE, I'll
walk across the street [to WPLYL”
' WDRE was recently sold to Radio
{One and is expected to flip from Al-
ternative to an Urban format during
the second week of February.

Prior to joining WDRE, McGuinn
held PD posts at KPNT/St. Louis
1and WEQX/Albany and was an air

personality at WWRX/Providence.

He began his radio career at WPGU/

Champaign, IL.
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Adam Jacobson, Corey Levitan, Margo Ravel
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Jennifer Harris, Jay Levy, Tanya O’Quinn
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Trent
Continued from Page 1

sive amount of time with him. So
when the Philadelphia opportunity
came about, he was the perfect
choice for the job. He’s a native Phil-
adelphian, he knows the business,
he’s a smart businessman, and that’s
the kind of person we look for.”
“I’'m excited about it for obvious
reasons,” said Trent. “I’ve been trav-
eling the country — developing the
skills and making the contributions

-— and it’s the ultimate honor to be

able to take that and apply it in your
hometown and serve a community
that you grew up in.

“You can expect a well-focused,
disciplined kind of leadership, total-
ly committed to servicing a market
that I know very well and have a
great deal of pride in coming from.”

Trent most recently founded and
headed Trent Communications, a
communications and marketing firm.
In addition to his stint managing
WCXR & WCPT, he was a Group
W Television Sales Manager and an
AE for a Group W TV station, Cox
Broadcasting, and CBS Radio.

WDRE currently is Alternative.
The station is expected to flip to an
Urban format around the second
week of February.

ABC

Continued from Page 1

“After five and a half years it’s
time to step aside,” Curelop said.
“KLOS has changed to a different
direction, and I think it’s a good one.
[President/GM] Maureen Lesourd
and I have always agreed on where
to go, but have different ideas on how
to get there. I think she should have
the opportunity to bring in who she
wants to accomplish that.”

Lesourd added, “Both Carey and
I strongly agreed on the goal to bring
KLOS back to its roots as a main-
stream Rock station. However, we
disagreed over the main strategies to
achieve that goal. So Carey decided
to move on. He has faced some very
challenging situations during his ten-
ure at KLLOS, but he handled them
with dedication and professionalism.
Those qualities will follow him as
he pursues other opportunities in our
industry.”

This was Curelop’s second stint at
the station. He was PD of crosstown
KQLZ (Pirate Radio) between
KLOS programming jobs and has
also programmed WYNF/Tampa,
WLLZ/Detroit, and WA BX/Detroit.

Kenney
Continued from Page 3

Radio Division Dave Crowl.
“Mike’s experience in and knowl-
edge of a full range of formats will
enable us to effectively coordinate
all of our efforts in this core broad-
cast area.

“Jacqui’s longtime success at
WEBN and her knowledge of the
Cincinnati broadcast area will help
ensure a consistent future for our FM
properties. And Tom has displayed
excellent skills at WWNK. We’re
excited about his future contribu-
tions in Salt Lake City.”

Dave Martin will remain GM of
WLW.

Chancellor
Continued from Page 3

Oldies KOOL-AM & FM. KOOL
GM Brian Bieler departs after three
years at the station. Terry Hardin
continues as VP/GM of KISO-AM,
KOY-AM, KYOT-FM & KZON-
FM/Phoenix.

Stock Offering

Chancellor (Nasdaq: CBCA) also
said it concluded its private offering
of $100 million worth of 7% con-
vertible preferred stock. The shares
are convertible at $32.90 per share
into shares of Chancellor Class A
common stock. Chancellor aiso has
issued $200 million ($100 million
more than previously announced) of
12% exchangeable preferred stock
due 2009.

The company used the stock sale
proceeds, along with borrowing from
a $345 million line of credit, to fund
the Colfax acquisition. The remain-
ing portion of the credit will be used
in the group’s purchase of Om-
niAmerica Group.

The Colfax deal is the second-larg-
est acquisition in the three-year-old
group’s history. It moves Chancel-
lor into two new markets, Washing-
ton and Milwaukee, “the former of
which is a $200 million market
ranked in the top 10,” Chancellor
President/CEO Steven Dinetz told
R&R when the deal was struck.

Créme de Ia Crumbley

T

i
Steve Crumbley, former OM/PD

for WXYV-FM/Baltimore, was recently hon-
ored at the fifth annual Salute To Excellence awards dinner for his innovative
style, creative broadcasting techniques, and commitment to quality program-
ming. Attendees included (standing, I-r) Radioscope’s Lee Bailey, Infinity Broad-
casling’s Melvin Moore and Bob Woodward, Sony Entertainment’s LeBaron
Taylor, Jack “The Rapper” Gibson, WDAS-FM/Philadelphia’s Joe “Buiterball”
Tamburro, Epic’s Ray Harris, and (kneeling) Crumbiey.

%

Logan
Continued from Page 3

WNEW/New York (1989-91), and
KFOG/San Francisco (1987-89 and
1982-84). He was VP/Superstars Di-
vision for the Burkhart/Abrams ra-
dio consultancy between 1985-86 and
PD at WLAV/Grand Rapids between
1979-82.

“I'm delighted to be a part of the
management team at SW Networks,”
Logan remarked. “I look forward to
assisting with the continuing evolution
of our many products and services, both
domestically and internationally.”

Manning
Continued from Page 3

career opportunity. The Entercom
team in Seattle — with programmers
like Chris Mays [KMTT], Clark
Ryan [KISW], and Jay Kelly
[KBSG] — is a group of superstars
that I'm pleased and flattered to
join.”

Prior to his position at Y-107,
Manning had held the PD post at En-
tercom’s WNRQ/Pittsburgh. He’s
also programmed at WENZ/Cleve-
land and WOXY/Cincinnati.
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Brown takes nights, and parttimer
Jack Hammer is promoted to over-
nights ... KHTQ/Spokane intern
Chris Cruze is promoted to night-
timer ... Longtime WAOA/Mel-
bourne nighttimer Mike Lowe exits
... Zakk Daniels is the new midday-
er at KDUK/Eugene, OR ... WTCF/
Saginaw-Bay City, MI nighttimer
Tom Lazar adds Research Director
... WKMX/Dothan, AL hires Cat
Collans for nights ... WKPK/NW
Michigan News Director/middayer
Brent Carey adds MD duties as Ja-
son Young is appointed Creative Di-
rector ... KGOT/Anchorage, AK
morning show co-host Bill Stewart
adds APD stripes ... KOKU/Agana,
Guam PD/afternoon driver Ray Gib-
son and morning man Jimmy Jam
trade airshifts.

Country: WWFG-FM/Salisbury-
Ocean City, MD APD/MD Ray Ro-
mano departs for mornings at
WMIJC-FM/Nassau-Suffolk ... Bill
Poindexter is elevated to MD at
WUSY-FM/Chattanooga ... Jesse
Block rises from overnights to Asst.
Production Dir. at KAYD-FM/Beau-
mont, TX. Parttimer Steve Avery
takes Block’s former shift.

Fuli Service: - Former Ohio State
University football coach Earle
Bruce signs with WTVN-AM/Co-
lumbus for play-by-play coverage
and Tuesday night reports.

News/Talk: Van Earl Wright joins
the “Morning News Team” at
KFWB/Los Angeles ... Dr. Tara

Fields joins KPIX-FM/San Fran-
cisco for the noon-3pm shift ...
Christopher Thompson becomes

morning show producer/sports an-
chor at WVOC-AM/Columbia, SC.

Nostalgia: WITH-AM/Baltimore
adds Metro Networks-provided
news coverage to complement its
Metro traffic reports.

Religious: Brad England is now
Producer, Kathleen Bowers be-
comes Graphic Artist, and Diane
Schuller joins as Board Operator at
the K-LOVE Radio Network.

Rock: Former Z-Rocker Chaz
Fernandez brings his “Camp Cha-
os” program to mornings at WRCN/
Nassau-Suffolk ... WZXIL/Atlantic
City, NJ ups overnighter Tom *T-
Bone” Smith to nights ... Jim
Clarke returns to WRKI/Danbury,
CT for nights ... KTAL/Shreveport,
LA welcomes new moming co-host
Smokin’ Dave Benetar ... WKHY/
Lafayette, IN middayer Derek Dav-
enport earns MD stripes.

Sports: Dave Lapham signs with
WKYN-AM and sister Country
WUBE-FM/Cincinnati as a Bengals
broadcast color analyst.

Records: Stephen Finfer is now
VP/GM, East Coast Operations for
MCA Music Publishing ... Clyde
Liebermanis promoted from Sr. Di-
rector/East Coast Creative Opera-
tions to VP/East Coast Creative Op-
erations for BMG Entertainment ...
Carolyn Robbins is named Sr. Di-
rector/National Single Sales & Field
Marketing and Meg Ritschel is now

Product Manager at Mercury
Records ... Harve Pierre rises to Sr.
Director/Black MusicA&R and Ane
Roseborough becomes Sr. Director/
Artist Development, Black Music
Division at RCA Records ... Rick
Meuser is tapped as Sr. Director/Le-
gal & Business Affairs at EMI Mu-
sic Publishing ... Andy Kemp joins
Discovery Records as a Chicago-
based promo rep ... Cracker band
member Dave Lowery and 40 Watt
Club talent booker Velena Vegohave
reopened their Athens, GA-based
Pitch-A-Tent Records. The indepen-
dent label plans to release four EPs
per year, all produced and recorded
by Lowery. Scott Munn joins as
Promotion Director ... Volcano En-
tertainment and Zoo Entertainment
will relocate to 71 West 23rd St., 14th
floor, New York, NY 10010, effec-
tive February 1. Phone (212) 367-
4860.

National Radio: Sammi Gonzalez
is named Operations Manager for
ABC Radio International ... J.P.
Spees is appointed Production Di-
rector for Metro Networks/Houston
... Sony’s SW Networks’ “Classic
FM’ adds Fred Child zs morning
host. Kaaren Hushagen assumes
middays, while Dennis Elsas shifts
to afternoons.

Industry: Eddie Blountis now VP/
Artist Development at Image Man-
agement Group ... Mike Peterson
rises to the newly created Digital
Design Engineer position at Broad-
cast Electronics Inc. ... Linda Sueis
named Administrative & Publicity
Assistant at the Mercer Group.
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SOUND DECISIONS

Electronica Electrifies Alternative

[J Underground genre bubbles over into the mainstream

The electronica movement’s long-awaited and much debated
arrival is finally here. And if the pros in the field are right, it
may penetrate the musical mainstream sooner rather than later.

Like many people, | had major res-
ervations about the music. I witnessed
how vibrant the electronica and rave
scene had become while living in
London and Amsterdam between
1989-94. Nevertheless, I thought the
music’s European roots and sound
would clash with America’s love af-
fair with guitar rock.

That changed one evening two
weeks ago as [ left my local Kroger
grocery store in the Nashville sub-
urbs. Some kids drove up, electroni-
ca blasting from the speakers. They
said many of their peers were into the
scene. They mentioned attending a
rave at a warehouse in the city the
previous weekend that drew 500 peo-
ple and both planned to go to anoth-
er one next week. That proved to me
the music could play in Peoria. And
if the much-rumored, front-page ar-
ticles on the music in Rolling Stone,
Spin and Entertainment Weekly fol-
low suit, then the dam could burst
wide open.

America’s Delayed
Reaction

The question now is this: Why is
electronica finally surfacing in the
U.S. after flourishing for so long
overseas and at select American
clubs? And how much punch and lon-
gevity will the movement have in the
months and years to come? Record
labels will be investing a lot of time
and money shortly to break bands
such as the Sneaker Pimps, Tricky,
Gusgus, Rockers H-Fi, DJ Shadow,
White Town, as well as UK chart-
toppers Underworld, Chemical
Brothers. and Orbital.

In many respects, the electronica
movement is already in full swing.
Pros point to the record-breaking first

Radio has to pay
attention to
[electronica] because
the sales have been
so prominent for a
couple of artists. The
records are breaking
from the street and
selling in
comparatively high
enough volume with
little or no airplay.
Smart programmers

are taking notice.
—Jeffrey Naumann

week of U2’s
electronica-fused
*Discotheque”single
and the debut last
week of Prodi-
gy’s “Firestarter”
on R&R’s Alter-
native chart. Oth-
ers say it began
months ago when
the format upped
its commitment to
new tracks from
bands such as Chemical Brothers and
Orbital, as well as rhythmic-flavored
records from artists like Luscious Jack-
son (“‘Naked Eye™).

Another key point: The more elec-
tronica currently slithers from the al-
ternative world, the greater the
chance that its accessible style can fit
quite nicely at CHR/Pop.

For starters, the notion that elec-
tronica is new to the format is a mis-
conception, say people who are inti-
mately involved in the music. They
argue, and rightly so, that today’s her-
itage Alternative stations have deep
roots in the genre. Observes KITS
(Live 105)/San Francisco MD
Aaron Axelsen, “Stations like
KROQ [in L.A.] and Live 105 were
built upon music from New Order,
Depeche Mode and the Pet Shop
Boys. That’s not to say [it created] the
prosperity of the format, but the mu-
sic was adirect reaction to the arena-
rock radio that was dominating the
airwaves.”

It appears history is set to repeat it-
self. This time around, however, the
music has morphed into something
new. The popular New Wave sound
of the "80s was more conventionally
structured, with a prominent verse-
chorus/verse-chorus theme and back-
ground instrumentation more common
than foreground instrumentation.

Today’s electronica — growing
more accessible by the week — is son-
ically more “in your face;” there are ad-
ditional beats per minute and a greater
emphasis on sound than lyrics. The mu-
sic is more of an offshoot of the techno
sounds of 2 Unlimited, Utah Saints,
T-99, and the Shamen that first sur-
faced in Europe and in the underground
dance scene in 1992.

Says Axelsen, “Alternative grew
thanks to the explosion of grunge, but
that was five years ago. It’s gotten to
the point now that a new generation
of 17-24-year-old kids are so disen-
franchised with the current state of
music that they are actively looking
for something new; something they
can claim as their own.

“There’s a very interesting scenar-
10 that’s developing with electronic
music. Four or five years ago elec-

Aaron Axelsen

tronica became synonymous with
faceless music. There wasn’t a focal
point. Much of it was perceived as
homogenized dance music. Now you
have a growing number of artists who
have released several albums and it’s
giving people a catalog of music from
which to choose.

“The music is more artist and song
driven and has bridged the gap be-
tween dance and rock. It's become
more familiar, with artists incorporat-
ing more pop elements within the
records. And it’s not as alienating to
rock fans because there’s a high en-
ergy and passion level in the songs.
It doesn’t cater to an esoteric niche
anymore.”

That accessibility has gone a long
way to making it more palatable for
commercial radio. The diversity of
material allows PDs more flexibility
to mix the music with neo-industrial,
grunge, rhythmic, and straight-ahead
rock records.

Another vital key indicator of the
genre’s potential: the music is direct-
ly linked with the lifestyle of its fans,
in much the same way as punk,
grunge, rap, and hip-hop. Comments
Axelsen, “I"ve been saying all along
there are many similarities between
the underground electronic move-
ment of today and the underground
grunge movement years ago. Both
developed organically; the people
were very passionate about the mu-
sic and it was very lifestyle-driven.”

‘Square Peg In
A Round Hole’

Warner A&R executive
Meredith Chinn agrees, especial-
ly with lifestyle parallels. “I'm a DJ
and [ got my job when Warner’s
A&R department wanted me to
make tapes of the music. That was
in ’91 and Prodigy, Meby, and Or-
bital were on my tapes.

“Why is the music becoming so
popular all of the sudden? There’s not
one simple answer. I just think now’s
the time. It’s surfacing because the
culture is so in-line with what’s go-
ing on with technology and the World
Wide Web. It’s a major communica-
tions change in our life and the mu-
sic fits right in.”

Chinn says another contributor is
artists have had plenty of time away
from media scrutiny to evolve the
sound. “Bands have defined them-
selves and that took time. Electroni-
cais kind of like the proverbial square
peg in a round hole. It doesn’t easily
fit in nor is it easily defined. People
would tell me it’s faceless music, but
what the artists have done is contin-
ually re-invent themselves and their
own culture. Prodigy and Moby start-
ed out as 12-inch bands that went on
to work doing raves and clubs. They
learned the hard way what they
should stand for.

Four or five years ago, electronica became
synonymous with faceless music. There wasn’t
a focal point. Much of it was perceived as
homogenized dance music. Now you have a
growing number of artists who have released
several albums and it’s giving people a catalog

of music from which to choose.
—Aaron Axelsen

“The kids also had to do the same
thing. They had to go out and find the
music on their own. They had to be-
cause they couldn’t hear it on the ra-
dio. They’d hear about it from friends,
hear it when they went into clothing
stores, or at the raves. No one told
them what they had to listen to. What
developed wasn’t because of radio,
the major record labels, or even

Chinn believes the labels will have
to explore alternative ways to pro-
mote and market the music. “The
bands are smarter and are going to
tell the labels what they need to do to
become successful because they are
so much a part of the culture.

“We're going to have to do things
differently. You can do more with this
music because it is single-oriented.
You can put it on computers and the
Internet without even pressing vinyl
or a CD. For instance, we’re going
to make a remix and put it up only
on the Web and see what the kids
have to say, which is really what the
kids have been doing for years.”

Solid Undercurrent Sales

London Sr. Director/Promotion
Bill Carroll believes many 30-some-
thing PDs will have to change the
way they deal with the music. “[One
PD in the heartland] told me the mu-
sic is totally irrelevant, that it doesn’t
happen in his state. I told him he
doesn’t know what happens because
he doesn’t go out and experience
what the kids are doing. Like many
programmers, he’s in his 30s and it
isn't what he’s about anymore. But
that doesn’t mean it doesn’t exist.

“I pulled up the rave area on
America Online and found there
were raves in and near his market.
Some were legit and some definite-
ly were illegal, but 500-1000 kids
were showing up. If you haven’t
been to a rave | can see how it
would be seen as kind of emotion-
less. I’ve only been to a few and
they are very communal. In many
respects it’s like the Grateful
Dead shows might have been or
Phish’s concerts.”

Carroll concurs
that the electron-
ica movement
compares to the
early days of
| grunge. “There’s
§ an undercurrent
that hasn’t been
brought into the
mainstream. I re-
i member working
the Mother Love
Bone record in
1988-89 and
thinking that this is going to change
the way people think about rock mu-
sic. I'm not prepared to say that is go-
ing to happen with electronica, but

Bill Carroll
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there will be hybrids that break out
and make people take a closer look
at the music.”

As to what it’s going to take to ap-
peal to mainstream America. Carrol!
senses the core artists’ greatest con-
tribution might be in their influences
on superstars. “Look at the new U2
and David Bowie records. You can
clearly hear electronic influences on
those songs. But if it’s ever going to
be a part of the mainstream it has to
m De accepted on
i both coasts and
everywhere in
il between. It also
needs a break-
through artist,
like grunge had
with Nirvana.
Then they can
say they get itand
maybe begin to
explore other art-
ists and become
comfortable with
what they stand for.”

More Scrutiny
And Resistance

That said, however, Carroll con-
cedes the music faces more obsta-
cles than grunge. “Grunge was a
homegrown movement and people
tend to hold on to those longer
when they know its inception was
rooted in this country. Americans
are a little more wary of the Brit-
ish electronic [music] so they’ll
probably scrutinize it more.”

That’s already happening, says
Virgin VP/Field Promotion Jeffrey
Naumann. “I still think there is an
awful lot of resistance to the music
even though the walls are beginning
to come down.” Part of what’s driv-
ing programmer curiosity is sales.
“Radio has to pay attention to it be-
cause the sales have been so promi-
nent for a couple of artists. The
records are breaking from the street
and selling, comparatively, in high
enough volume with little or no air-
play. Smart programmers are taking
notice.”

Naumann says he isn’t surprised
Alternative is upping its commit-
ment to the genre. “Over the past
couple of years the lines between Al-
ternative, Rock, and Active Rock
have become very blurry and peo-
ple are looking harder for another
trend. This certainly will be the next
trend for Alternative and possibly
even CHR.”

Jeffrey Naumann

TALK BACK TO R&R!

Do you have questions,
comments, or feedback regarding
this column or other issues?
Call me at (615) 244-8677 or
e-mail: swonz@aol.com
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Reaching For

Moby is on a mission. A Mission
Of Burma to be exact. The wunder-
kind of the electronic world takes a de-
cidedly rock direction with his new
Elektra/Mute single, a cover of
“That’s When I Reach For My Revolv-
er” by seminal Boston punk-rockers
Mission Of Burma.

The forceful guitar-driven track
was warmly embraced at Alternative
during its first week of adds and picked
up substantial specialty show airplay

Mobhy’s Revolver

“You can’t forget that this audience still
wants to rock out.” Alan says the sta-
tion can attract the best of both worlds
with the track. “We’re taking a lot of
care with the records we play because
of how disposable much of the music
has become. We’re looking for good,
hard-hitting songs that will last ... bands
that will be around year after year.
Moby has a history in the format and
the market. Plus, he does a great job
with the song.”

Moby

over the holidays. Major market stations
reporting the track ahead of the add date
include WXRK/New York, KITS/San
Francisco, WHFS/Washington-Balti-
more, and WFNX/Boston.

Moby’s decision to zig when many
people in the altemative world are zag-
ging also is drawing attention. In recent
weeks, the artist/producer/musician has
publicly discussed his disillusionment
with the current state of electronica —
even though the genre is on the verge
of a huge commercial breakthrough.

In his current bio, he recalls, “Dur-
ing [the latter half of *95] 1 kind of lost
interest in the rave scene and dance
music in general. [ couldn’t help but
notice that while dance music had be-
come kind of conservative and dull, the
world of rock music had become, for
me. pretty exciting.”

The move is working. Comments
WBCN/Boston MD Carter Alan,

During [the latter half
of '95] | kind of lost
interest in the rave

scene and dance music
in general. | couldn’t
help but notice that
while dance music had
become kind of
conservative and dull,
the world of rock music
had become, for me,
pretty exciting.
—Moby
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The Mission Of Burma connection
also plays an important role in Bean-
town. “That particular song was huge
in this market,” Alan notes. “The older
audiences will remember the song and
appreciate his version and the younger
kids will like the sound of it. The band
influenced a lot of other groups in the
city and the rest of the
country.”

While Moby’s credi-
bility at the format is un-
questioned, Elektra has
been treating the artist
similarly to a new act at
the format. The label so-
licited specialty show air-
play and sent the album to
select tastemakers to
gauge their reaction.

Comments Elektra
VP/Alternative Promotion
Matt Pollack. who cred-
its WBCN, WHFS, KITS,
and WDGE/Providence
with getting programmers
jazzed about the record,
“We built a strong base
with his last record and the
Lollapalooza tour, where

@

A lot of the records
coming out these days
all sound the same, so

we’re looking for
something that stands

out. And we believe
[Patterson] has a
chance.
— Mic Fox

te

Moby’s album, “Animal Rights,” ar-
rives at retail February 11.

Patterson Takes Five At
Urban To ‘Stop By’

MCA singer/songwriter Rahsaan
Patterson has taken flight on his first solo
voyage. The artist’s fresh and funky debut
single, “Stop By,” debuted last week on the
Urban chart at No. 44. Major market out-
lets supporting the track included such
powerhouses as WKYS/Washington,
WEDR/Miami, and KMJM/St. Louis.

To his credit, Patterson already laid a
firm base at the fonmat as a songwriter, hav-
ing contributed hits for Brandy (“Baby”)
and Tevin Campbell (“Back To The
World™"). He’s also lended his vocal talents
on albums by jazz vets George Duke and
Stanley Clarke. Those efforts helped open
Urban radio’s doors.

Says WKYS APD Mic Fox. “It has a
pretty interesting and quirky kind of sound
that has a good chance of breaking through.
We have the same feeling about it as, say,
the Erykah Badu record.”

Rahsaan Patterson

he already seemed to be
moving in a more rock direction. When
he came to us we weren’t too surprised
by how hard it was. He’s never made
music for other people. He tries to stay
ahead of the curve.

“Radio’s treating him as a new art-
ist, and we’re fine with that. This is a
long-term project for us. On the last tour
we made a big effort to get his name
out there and made sure people saw him
and the band live. We know he’s not a
name artist at the format like other
bands. But he has one thing going for
him that other’s don’t, and that’s credi-
bility.”

The track also comes at an opportune
time, as the format begins to open up to
unique songs that can’t easily be pigeon-
holed. Notes Fox, “We’re more prone to
playing different records that have a unique
vibe because of the make-up of our audi-
ence. We tend to reach out and test differ-
ent-sounding records every week or two
because that’s what our audience demands.
A lot of the records coming out these days
all sound the same, so we're looking for
something that stands out. And we believe
he has a chance.”

Look for Patterson’s self-titled album
to bow this spring.

- Slowhand’s Therapeutical
Electronica Grooves

Eric Clapton has joined the growing ranks of super-
stars incorporating electronica elements into their mu-
sic. The guitar sling-
er’s experimental side
project, TDF, has re-
leased a new album
on Reprise titled “Re-
tail Therapy,” slated to
arrive at retail March
11.

Clapton partnered
with producer/artist
Simon Climie on the
forthcoming album,
which includes a tune with a B.B. King sample. There-
fore, the good word is that Clapton’s diehard fans can
also plenty of blues and acoustic guitar in the mix. In
the meantime, everything’s still pointing toward the fall
release of his new studio album.

In related news, Clapton will appear on a couple of
cuts appearing on the Tony Rich Project’s new album
on LaFace/Arista, tentatively scheduled for release lat-
er this year.

Filming With The Fugees
Ruffhouse/Colum-
bia/CRG hip-hop deni-
zens the Fugees will
appear in the upcoming
movie “The Harder
They Fall,” the sequel
to the cult film “The
Harder They Come,”
starring Jimmy CIiff.
Filming is slated to be-
gin in June, with a the-
atrical release date
tentatively scheduled for early 1998. The group also
will record most of the movie soundtrack, in which Cliff
reprises his role.

- Studio Outtakes

Among the acts back in the studio are platinum-plus
alternative band Garbage. The group, headed by new-
ly minted teen heartthrob Shirley Manson, is reported-
ly set to begin recording the follow-up to its self-titled
album in drummer/producer Butch Vig's studio in Mad-
ison, WI. No word on when the new disc will hit retail ...
Published reports in Great Britain indicate that it's going
to be a few more months before Oasis releases a new
single in the UK. The group — which said last fall that a
new track could be ready as early as February for Brit-
ons — has been in the studio off and on for the past
several months working on new material ... A reunited
Blondie is getting help from Duran Duran members
Nick Rhodes and Warren Cuccurullo. The pair will
appear on Blondie's upcoming EMI release, slated for
arrival at retail later this year ... Lastly, Pulp guitarist/
violinist Russell Senior has parted ways with the band.
The split was reportedly amicable.

Eric Clapton

Fugees

Tours ’N Trivia

How's this for a deal — Columbia alternative act Kula
Shaker is treating fans to a free concert in Memphis on
February 7 to celebrate the beginning of its inaugural
American club headline tour. Just show up and you're
in with no strings attached ... In other concert news, Juli-
ana Hatfield begins her acoustic tour in Providence on
February 13.

Rhino Records has teamed with Tower Records,
Rolling Stone, and L.A. Cellular to hold its firsi-ever na-
tional music trivia contest. The champion, who will be
honored on April 27 in Los Angeles, will have to answer
close to 300 questions covering all areas of music (ex-
cept classical). The winner will receive an international
musical history tour for two, while runner-ups will be giv-
en a jukebox with 100 Rhino CDS of their chcice. The
contest will be held at Tower locations in New York and
L.A. and on the Internet.
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Limbaugh And Schiessinger: Head To Head

(] Fall ratings roundup spotlights results of six ‘duels’

Starting last year, a handful of major market stations be-
gan scheduling Dr. Laura Schlessinger directly against Rush
Limbaugh. Since Schiessinger’s personal advice program fol-
lows Limbaugh’s on a live basis, these stations air tape of

Schlessinger the following day.

Enough time has elapsed in
these “‘contests” to take a look at
how they’re shaping up. The re-
sults are decidedly mixed as of the
just-released fall Arbitron. None-
theless. Schlessinger is proving
hersell to be the first network talk
show host to even come close to
successfully taking on longtime
timeslot-leader Limbaugh. In two
cities, Detroit and Atlanta, she
wins.

First, a couple of disclaimers. A
supremely dominant Talk station
has an edge with its programs, no
matter what they are, compared to
the market's runner-up. For the six
matchups, I considered 12+ hour-
by-hour shares only — no demos.
I think it’s risky to stretch hourly
data into specific demos. Even 12+
hourly numbers should be trend-
ed for a few books to be truly
meaningtul.

Limbaugh and Schlessinger
have been opposite each other in
Detroit for two books, in Pitts-
burgh for three, and in the other
cities for at least a year.

Motown Match-Up

WJR has been running
Schiessinger from 1-4pm since
July. WXYT has carried Lim-
baugh live from noon-3pm for
years. In the two hours when

they’re head-to-head, Schlessing-
er averages a 6.8 share to Lim-
baugh’s 6.2. For their full shows,
Schlessinger does 6.8 to Lim-
baugh’s 6.4.

Overall in Detroit, WIR re-
bounded from summer’s 6.2 to
match last fall’s 7.4 and is
ranked No. 2, behind Urban
WJLB-FM. WXYT slipped to
12th with 3.2, down from 3.8 in
summer and 3.9 a year ago. All-
News WW] held steady book-
to-book with 5.4 but was down
from last fall’s 6.2.

In adults 25-54 for the full week.
WIR is sixth, followed by WWIJ
at 12th and WXYT at 14th.

Dueling In Dallas

Both  WBAP and KRLD
schedule news blocks at noon.
WBAP’s Limbaugh airs from 1-
4pm and averaged 7.7 in the fall
book. KRLD’s Schlessinger,
also running 1-4pm, finished
with 6.0.

Overall in Dallas, WBAP fin-
ished fourth with 4.9, down from
summer’s 5.4 but up from last
fall’s 4.7. KRLD was sixth with
4.0. down from a Rangers-assist-
ed 4.3 in summer but up from 3.8
a year ago.

Sports talk KTCK rose from 1.8
to 2.4 to tie with News/Talk KLIF

for 18th place. In the 25-54 demo,
WBAP was ninth, followed by
KRLD (14th), KTCK (15th), and
KLIF (18th).

Atlanta Adversaries

Schlessinger wins big here on
WSB, scoring 12.5 between noon-
3pm. WGST's Limbaugh finished
with 7.4 in the same timeslot.

For the week, WSB shot from
8.7 in summer to 10.2 this fall (No.
2), up nicely from last fall’'s 6.9.
WGST slipped a little from 4.1 to
3.9 and 12th position. Last fall, the
station turned in a 4.2.

Among adults 25-54, WSB (first
place) outpaced WGST-AM (17th)
& FM (15th).

San Diego Sandlot

Sorry, but that’s the best alliter-
ation I could come up with for this
situation. And a unique situation
it is. The San Diego Talk stations
have to contend with the same net-
work programming booming in
from L.A.’s clear-channel KFI (at
640, no less). Having programmed
KSDO once, I remember well that
KFI covers a few parts of San Di-
ego better than KSDO does.

Limbaugh airs live on both
KSDO and KFI between 9am-
noon. KFMB airs Schlessinger’s
full three-hour show on tape at the
same time. KFI. on the other

hand, carries just two hours of

Schlessinger, live from noon-
2pm. But they’re two of the three
hours KFMB will air the next
morning!

Charles Biggio,
Sr. Counsel in the De-

partment of Justice's
general merger divi-
sion, will join mem-
bers of the NAB's
general counsel and
other industry repre-
sentatives for a Fri-
day (2/28) regulatory
session, moderated
by R&R Washington
Bureau Chief Jeffrey
Yorke. “The Critics
Take On Talk Radio”
during a noon lun-
cheon on Saturday
(3/1). Participants in-

clude The Washington Posfs Juan Williams and Newsday's Paul Col-
ford, author of unauthorized bios of Howard Stern and Rush Limbaugh.
Stay tuned next week for another Talk Radio Seminar '97 update.
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For what it’s worth then,
KSDO’s Limbaugh tops KFMB'’s
Schlessinger, 6.9 to 5.3 between
9am-noon in San Diego. And if
you really want to be confused,
consider that, in San Diego, KFI
gets 3.5 with Limbaugh between
9am-noon and 4.2 with
Schlessinger between noon-2pm!
If you add the shares, factoring the
two- and three-hour modes — oh,
forget it.

Overall. KFMB’s loss of Padres
baseball dropped it from 6.1 to 4.6
and a rank of fourth. That’s still
way ahead of last year’s 3.5.
KSDO slipped from 4.6 to 4.2
(sixth), the same as last fall’s num-
ber. KFI's Sun Diego number
dropped from 3.0 to 2.3 (18th), off’
a bit from last fall’s 2.5. Sports talk
XTRA moved 2.2 to 2.4 (17th),
and News/Talk KOGO advanced
1.6 to 1.9 (20th).

The top 20 25-54 order: KFMB
(eighth), XTRA (13th), KSDO
(15th), and KFI (18th).

Battling In Baltimore

No contest here between Lim-
baugh and Schlessinger. He dom-

inates on WBAL with 8.0 to her
2.8 on WCBM. Both air from
noon-3pm. The overall ratings
spread for the two stations is
roughly the same. WBAL finished
the fall with 7.3, good for second
place. WCBM had 2.1 for 13th.
WJFK-AM came in 15th with
1.8.

In 25-54, WBAL was sixth with
5.0. WIFK ranked 12th with 2.4.
WCBM was 19th with 1.3 in the
demo.

Steel City Standoff

Limbaugh and Schlessinger
have been opposite each other in
Pittsburgh since March —- he on
monster KDKA and she on chal-
lenger WTAE. In the fall Arbitron,
Limbaugh averaged 10.4.
Schlessinger finished with 5.0.

In the overall scheme of things,
KDKA led the town as always
with 12.3, down from 12.7 in sum-
mer, and down somewhat notice-
ably from last fall’s 14.3.

WTAE has been heading the
other way, moving from last fall’s

Continued on Page 34
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R&R Talk Radio Seminar ’97

FEBRUARY 27-MARCH 1, 1997
WASHINGTON D.C.

Participate in the most usefui,
informative, and comprehensive radio
seminar you’ve ever attended!

ontinuing to recognize the importance of non-music programming

to radio, this second annual seminar is an extension of R&R’s com-

mitment to the Talk radio format. The R&R Talk Radio Seminar '97

offers a tremendous opportunity for general managers, program
directors and producers who are interested in the continued growth and
success of the Talk radio format. Concurrent sessions and keynote
speakers will address a broad spectrum of issues confronting Talk radio
tocday: from managing talent to increasing revenue opportunities, from
today’s hot topics to tomorrow’s technologies. Fill out the forms below and
mail or fax to our Los Angeles office. Register today!
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Seminar Registration

lNFORMAT|0N §_EM|NAR FEES There is a $50.00

cancellation fee.
BEFORE JANUARY 31,1997 $350 No refunds after

AFTER FEBRUARY 1, 1997 $400 February 19, 1997.

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

Please print carefully or type in the form below. Full payment must accompany registration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION
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AIRFARE PRICING, CALL 800-334-8644 —
MEETINGS &~ CONVENTIONS  REFER TO GOLD FILE #67670038

Telephone #

Hotel Registration

Amount §$

. . Date of Arrival Time of Arrival
We look forward to hosting you in
The Grand Hyatt our nation’s Capital at the Grand
at WaShlngton Center| Hyatt Washington, located in the [ American Express [ visa [ MasterCard [ Discover
heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes
from Washington National Airport, and within walking distance of the White [ Diners/Carte Blanche [ Check
House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,
Vietnam Memorial and more are located nearby. * To guarantee your reser-
vation we require either an enclosed check or money order covering the first Account Number
night's stay, or a major credit card number, expiration date, and signature.
Deposits will be refunded only if cancellation notification is received at least 7 Company

days prior to arrival. » Reservations requested after February 6, 1997 or after Expiration Date: Month
the room block has been filled are subject to availability and may not be

availabie at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR
HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO
R&R FOR YOUR SEMINAR PAYMENT.

Signature

Cit
TYPE OF ROOM NO. OF ROOMS | CONVENTION RATES i 18 e rele g ST E
Single (1 person) * $145 / night
Double (2 people) * $165 / night
1 Bdrm Suite $475-1000 / night
* Regency Club Rates Available

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested 3
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NEWS/TALK

Limbaugh And Schiessinger: Head To Head

Continued from Page 32

3.6 to summer’s 3.9 and this fall’s
4.4. It now ranks ninth. In 25-54,
KDKA has 6.7 (fourth) to WTAE's
3.3 (13th).

From NY To L.A.

That’s it (for now) in head-to-
head contests between Dr. Laura
Schlessinger and Rush Limbaugh.
On to the rest of the major mar-
kets ...

New York City’s WABC and
WOR traded places from year to
year. WABC had a 4.5 share last
fall and registered 2.9 this time.
It’s now in a three-way tie for 15th
place. Rival WOR had 2.8 last
year and now has 3.4 to tie with
all-News WINS for eighth place.
WINS has been roughly steady all
year long.

All-News WCBS finished fall
with 3.0 (11th), down from last
year’s 3.7. Sports talk WFAN had
2.9 (15th), the same as last year.
Howard Stern ruled even more
than usual in the morning, mov-
ing WXRK from 7.6 to 8.4, sum-
mer to fall. WINS was second in
the morning with 6.0.

In adults 25-54, the overall
rankings are, as always, quite dif-
ferent. More so this year. WFAN
leads with a 10th-place showing.
Next are WINS (14th), WCBS
(15th), WABC (19th), and WOR
(22nd).

In Los Angeles, KLSX-FM got
a boost from significantly stronger
numbers for Howard Stern, and
all-News KNX bounced back
somewhat from recent record
lows. KFI led as usual with 4.3 to
finish fourth. That’s down from
last fall’s 4.8 but up from sum-
mer’s 4.0. KABC’s ninth place 3.2
was up from 2.9 a year ago.
KLSX-FM advanced to 2.5 from
summer’s 1.7 on the strength of
Stern, who shot from 4.7 to 5.6 to
finish second behind Spanish
KLVE.

Though KFI's 6-10am share
(4.4) tops KABC’s (4.2) because
of Rush Limbaugh’s 7.3 from 9-
10am, KABC’s Minyard & Til-
den overtake KFI’s Bill Handel
from 5-9am, when both shows air.
M&T average 4.3 (fourth) to Han-
del’s 3.7 (10th).

Spanish-language Talker
KTNQ slipped from 2.8 to 2.1,
summer to fall. KABC’s sister
Talk station, KMPC, dropped
from .7 to .5. All-News KNX was
up from 2.1 to 2.5, while rival
KFWB remained at 1.9 book to
book.

In L.A.’s top 20 25-54 competi-
tion, KFI was seventh. Next up
was KLSX (eighth), KTNQ

(ninth), KABC (17th), and KNX
(20th).

From Chi-Town To Philly

On to Chicago, where WGN’s
6.6 improved upon last fall’s 6.0
and claimed the No. | spot in the
Windy City. WLS’s 3.3 (ninth)
was off from summer’s 4.1, but up
from last fall’s 2.6. WCKG-FM,
with Howard Stern now in the
morning, slipped from 2.8 to 2.6
book to book, but is up from last
fall’s 2.0 and ranks 16th.

Sports talk WSCR had its best
numbers ever (2.5/19th). Ever-
steady all-News WBBM dipped a
tad to 3.5 (sixth) and rival WMAQ
rebounded from summer’s 2.1 to
finish fall at 2.7 (15th).

The 25-54 demo shapes up this
way in Chicago — WGN is ninth,
tailed by WSCR (14th), WLS
(16th), WBBM (18th), and
WMAQ (20th).

San Francisco was one of the
few cities where ratings and rank-
ings stayed pretty much the same
from summer to fall. But year-to-
year is a different story in the Bay
City.

Market leader KGO moved up
from 6.6 to 6.9 book to book, but
had 8.0 last fall. All-News KCBS
(No. 2) slipped from 4.8 to 4.6
book to book, but had 5.3 a year
ago. Sports talk-and-Rush KNBR
(sixth) dipped 3.9-3.6-3.5 from fall
to summer to fall.

KGO sister KSFO shed four-
tenths from summer (2.4/13th) but
is up from last fall’s 1.8. KPIX-
AM & FM, which enjoyed Dr.
Laura Schlessinger for the last
time in the fall book, was off a
tenth to 1.3 (23rd).

KGO dominates the city in 25-
54 as well as 12+. Then it’'s KCBS
(seventh), KNBR (eighth), and
KSFO (16th) in the demo’s top 20.

In Philadelphia, all-News KYW
continued in first place with 7.3. 1
think KYW has been No. | ever
since news was invented. FM
Talker WWDB was sixth with 4.9,
And Sports talk WIP rebounded
from summer’s 2.8 to end fall at
3.6 (14th). Philly’s 25-54 derby
went KYW (eighth), WIP (11th),
and WWDB (14th).

From DC To Phoenix

In Washington, DC, home of
next month’s R&R Talk Radio
Seminar, WMAL recovered from
summer’s 4.0 to achieve 4.7
(sixth), on par with last fall.
WIFK-FM lost a tenth (3.6/11th)
from summer and six-tenths from
a year ago. All-News WTOP con-
tinued its recent advance, moving

s o~

Editor’s Note -

Here’s a correction to the research column two weeks
ago. Though EFM Media is raising license fees for the Rush
Limbaugh show, there are no plans to increase EFM's
share of inventory, contrary to some reports,

from 3.0 to 3.4 (14th), and up from
2.5 last fall. Talk station WWRC,
on the other hand, hit a new record
low, 1.0, in a four-way tie for 21st
place.

The 25-54 DC demo race fea-
tured WIJFK-FM (seventh), then
WTOP and WMAL (both 13th) in
the top 20.

Both Houston Talk stations re-
bounded considerably from sum-
mer and also surpassed last fall’s
levels. KTRH was eighth with
4.6. KPRC was 11th with 3.8.
KTRH was 11th in you-know-
what demo, followed by KPRC
(13th).

WBZ/Boston, which is all-
News except for David Brudnoy
at night, is No. 1 as always. It had
an 8.1 this fall and last. In morn-
ing drive, Beantown can’t get
enough news from 'BZ. Its 12.5
share dwarfs runner-up CHR
WXKS’s 6.6.

WRKO slipped four-tenths
from summer (6.0/third) and is
slightly down from last fall’s 6.3.
Sports talk WEEI’s 3.8 (10th) is
up a half-point from a year ago.
WBZ is fifth in 25-54, followed by
WEEI (ninth) and WRKO (13th).

In Miami, the top Talk station
was 11th-ranked WIOD, which
had a 3.3 12+ share, on par with
summer and a year ago. WINZ
picked up a half-point since sum-
mer (2.0/20th), also on par with
last fall. Sports talk-and-Rush
WQAM (1.8/23rd) lost a half-
point since summer, but is up from
last fall’s 1.4.

Seattle has more Talk stations
than computer people and clouds,
I think. Market leader KIRO, re-
cently sold by longtime owner
Bonneville, dropped to 6.9 from
summer’s 7.6. A year ago, KIRO
had 8.8. KVI recovered from sum-
mer’s 4.7 to finish fall at 5.6
(fourth place). KOMO picked up
a half-point since summer (3.6/
11th) and is about where it was last
fall. KIRO-FM moved from 2.1
to 2.5 (19th) and is up noticeably
from last fall’s 1.5. Sports talk
KJR was 21st with 2.0, up from
summer’s and last fall’s 1.8.

WCCO/Minneapolis and Clas-
sic Rock KQRS have been swap-
ping the No. 1 crown with some
regularity lately. This time WCCO
gets the prize, advancing from 11.4
to 12.3. That’s off, though, from
last fall’s 13.1, but who’s com-
plaining? Climbing contender
KSTP rose from 4.9 to 5.4 to fin-
ish seventh and overtook its sister
FM in 12+, if not 25-54.

In St. Louis, suburban WIBV,
which has been trying to take on
monster KMOX with a lot of
KMOX’s former employees, got
some bad news this book. But
much better news is on the way.
WIBV got as high as 2.8 in sum-
mer, but sagged to 1.9 in fall for
18th place. KMOX, meantime, re-
mained No. | by a long shot,
though its 13.0 is off from last
fall’s 14.4.

SPOCK COMES TO EARTH — KLIF/Dallas talk show host Kevin Mc-
Carthy talks outer space and other subjects with guest Leonard Nimoy.

The good news is that WIBV is
about to shift to the much better
power and frequency of KSD. It’s
also likely to inherit KSD’s Dr.
Laura Schlessinger and Rams
football.

In Phoenix, where the St. Louis
football Cardinals went, both Talk
stations were the same or up from
summer, but off from year-ago lev-
els. KTAR regained the No. 1 ti-
tle with 7.1, but that’s down from
last fall’s 8.0. KFYI’s 5.4 (sixth)
is up from 5.0 in summer, but
down from 6.2 the fall before. In
spring, incidentally, the stations
were virtually tied 12+.

Markets 21-30

Quickly touring Arbitron mar-
kets 21-30, WFLA/Tampa was
third with 6.9, just like summer,
and way up from last fall’s 4.7.

The end of Indians baseball
dropped Sports talk WKNR/
Cleveland from 5.6 to 4.2 (11th
place). Meanwhile, WTAM (the
former 3WE) rebounded from 4.0
to 4.7, taking ninth position.
WKNR’s 4.2 is off from last fall’s
4.9, while WTAM’s 4.7 is up from
3.9 a_year ago. The stations are
virtually tied in 25-54, with
WTAM scoring 4.3 and WKNR
clocking 4.2.

KOA/Denver’s 7.7 (second
place) is off from 8.9 in summer
and 9.0 last fall. Jacor sister
KHOW moved in reverse, hitting
3.3 (11th), up from 2.8 in summer
and 2.5 the year before. Denver
and San Francisco are good exam-
ples of how hard it is to keep co-
owned Talk stations from canni-
balizing each other.

Portland’s Talk radio ratings
have been quite wild lately, with
dramatic movements from book to
book. KXL.’s five-book trend reads
7.1,7.1,6.3,5.9,7.4. 1t’s now No.
2. KEX had even more of a shock
last summer. Its trend is 6.0, 5.8,
5.8, 3.6, 6.1. KEX is now fifth.
KOTK, which cracked the twos in
summer for the first time, slipped

back to 1.9 in the fall to rank 17th.

The surprise in Cincinnati is that
longtime market dominator WLW
dropped to third place this book,
having slipped to second place in
summer. WLW’s 9.3 is off a hair
from 9.5 in summer, but 12.0 a
year ago. Jacor sister WCKY shed
four-tenths to finish fall with 5.2
(seventh), off just a little from last
year’s 5.4.

In Kansas City, one of Bonne-
ville’s Talk stations is off from a
year ago and the other is up.
KMBZ ended fall at 5.2 (seventh),
down from summer’s Royals-driv-
en 6.4 and last fall’s 6.0. KCMO
inched up from 4.2 to 4.3 (10th),
surpassing last year’s 3.6.

WTMJ/Milwaukee held its
10.5 and No. | spot. Last year,
WTMIJ was a “mere” 9.9. WISN
notched up again, this time to 5.3
(ninth). It was 5.0 in summer and
4.8 last fall.

KFBK/Sacramento returned to
double-digits with 11.1 (first). All
those ones look nice, don’t they?
KFBK had 9.5 in summer; 9.9 the
fall before. The 25-54 demo shot
from 6.5 to 8.5. Sister KSTE
dipped from 3.7 to 3.0 (14th), off
almost a point from 12 months ear-
lier when locally controversial
Talker Jeff Katz was still at the
station. KHTK rebounded big
time from summer’s 1.4, reaching
2.6 for 16th place.

Thanks to R&R’s Hurricane
Heeran for churning out page
upon page of Arbitron data for this
column.

Thizs marks John Mainelli's
final reguiar MawaTalk colimn
for R&R as ha'lt be devoling his
fulk aftention to other projects.
‘Wa want to take this time to
thark Johin for his inspired con-

tributicns and wish him weall in
J hisfuture endeavors.
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Living On Tulsa Time

KHTT OM explains how they pull large-market ratings on a medium-market budget

Some in the radio business would consider KHTT/Tulsa OM
Sean Phillips a late arrival -—— he began his radio career at age 28.
Eleven years later, Phillips is living proof that winning programmers
thrive in America’s small and medium markets.

Phillips paid his
dues holding
down every posi-
tion from air per-
sonality, produc- | -
tion director, and
research director
to MD, Asst. PD,
and PD at radio
stations in Sumpt-
er, SC; Columbia,
SC; Poughkeep-
sie, NY; Portland,
ME; and Rock-
ford, IL. He’s also worked in Baltimore
at WGHT and WBSB. But he’s prob-
ably best known for taking KHKS/
Dallas from worst to first (from 1.9 in
1992 to 7.2 in 1994).

Prior to joining KHTT, Phillips
spent two years working hand in hand
with WXRK/New York PD Steve
Kingston at Kingston’s stations in
Panama City, FL, an experience he

No. 1 isn’t a number
on a ratings book —
that’s a reflection of
someone’s winning
philosophy. No. 1 is a
philosophy and
attitude — knowing
you’re as good as you
can be all the time.

says put the polish on his program-
ming skills. Phillips notes he’s always
had a pretty good handle on music and
the job’s technical aspects thanks to
the time he spent working for former
KIIS/Los Angeles PD Steve Perun,
but he credits Kingston for challeng-
ing him to develop a “show business”
approach to radio.

“You can build a very good radio sta-
tion by being a music machine, but a

¥

Sean Phillips

great radio station has to go way beyond
that,” Phillips point out. “For the first
time in my career, I feel our passion level
as a radio station matches the passion
level of the music, and it shows.”

Prior to Phillips’s arrival, KHTT
trended 4.8-4.1-3.8 12+ from Fall '95
to Spring ’96. The station has since
pulled a 6.0 12+ in Summer '96 and
an 8.5 in Fall 96, finishing third. The
numbers among women 18-34 were
even more impressive, rising from 8.2
(spring) to 13.3 (summer) to a first-
place 16.0 (fall). The station is No. 1
among persons 18-34 as well, mov-
ing from 4.9 in Spring *96 (ninth
place) to 11.7 in Summer '96 (third)
to 13.4 in Fall "96.

Finding Their Niche

Prior to moving to Tulsa, Phillips
joined forces with KDGE/Dallas PD
and KHTT consultant Joel Folger, who
in turn united him with ’"HTT GM Doc
Holliday and PD Carly Rush. As a
team, they analyzed prior research on
the station and visited record stores, ho-
tels, and malls to gather public opin-
ion. They also listened to other stations
in the market, finding their niche. All
agreed that a good old-fashioned, hit-
driven CHR would work in Tulsa.

“KHTT used to target women 25-
40. Now, we target women 18-34, yet
we're doing better in 25-54 — and
even 35-64 — than we did when we
were a pseudo-Hot AC,” Says Phil-
lips. “We feel Top 40s make a big mis-
take when they try to stretch toward
upper demos. On the other hand, you
can kill yourself by being too young.
By focusing on the center, we spill
over very nicely into both older and
younger demos.”

One of the most-asked questions is
how to zero in on a target without re-
search. KHTT is not currently doing
callout. “We’re using gut. It’s interest-
ing because I have a strong research
background. I leamed from some of the
best in the business. But as time goes
on, more and more of the decisions we

KHTT/Tulsa:

'KHTT Sample Hour

Here‘s what vou'd hear during a typical Spm hour at

{ PRETTY POISON

EN VOGUE Don't Let Go (Love)
CAUSE & EFFECT

EVERYTHING BUT THE

GIRL Missing Catch Me 'm Falling
CARDIGANS Lovefool KEITH SWEAT Twisted
LA BOUCHE Sweet Dreams GINA G

| QUAD CITY DJ'S

Ooh Aah...Just A Little Bit

C’mon ‘N Ride It (The Train)

You Think You Know Her

TONI BRAXTON DURAN DURAN Come Undone
Un-break My Heart GINUINE Pony

Stopset

Stopset

RN SR

CONTEMPORARY HIT RA

make are based on how we feel. We
certainly gather as much information as
we can beforehand, but the final call al-
ways comes from the heart, not the head.

“There’s no textbook with step-by-
step instructions on how to be a pro-
grammer. There’s no instructional vid-
eo, audio-cassette course, formulas, or
checklists to follow; anyone could suc-
ceed at this if there were. Programming
is an art, and it all comes down to tal-
ent. While you can certainly learn and
improve your skills, at some elemen-
tal level you either get it or you don’t.”

A Winning Attitude

Phillips defines a PD as “part stat-
istician, politician, magician, and bi-
ble-thumping preacher. When I came
in, I knew I couldn’t just dive into
Selector, pull out all the Arbitrons,
and analyze spreadsheets. Program-
ming tricks and promotional schticks
don’t win — people do. The most
important thing was to find out what
kind of people worked here and how
I could get them fired up and excited.
I’'m very excited we could do it with-
out any staff changes.

“People ask me if I think we'll be
No. | in Tulsa, and I say we already
are. No. 1 isn’t a number on a ratings
book — that’s a reflection of someone’s
winning philosophy. No. | is a philoso-
phy and attitude — knowing you’re as
good as you can be all the time. We don’t
measure ourselves against other sta-
tions,; we measure ourselves against our-
selves. We’ll ask, ‘Did we do this better
than we did last time? Can we do it bet-
ter tomorrow?” When you fill a build-
ing with people who think like that,
you’ll always win. As far as we’re con-
cerned, we've been No. | since the day
we decided we were.

“But there’s only so much Carly
and I can do toward motivating this
team. The success or failure of any
station is directly correlated to the
GM. Doc is a wild, rebel, outlaw blues
drummer masquerading as a corpo-
rate guy who sets a great, positive
tone. His enthusiasm is totally infec-
tious and permeates everything we do.
He creates an environment where peo-
ple want to come to work because they
feel good about what they do and who
they work for.”

‘Play Hits’

Se what’s the secret to winning?
“Three things,” says Phillips. “Play
hits, play 'em a lot, and relate every-
thing you do to the music.” While
Phillips believes the station’s enter-
tainment aspect is critical, it can’t
overshadow the music. “I think a lot
of CHRs let the peripheral elements
eclipse their primary mission. Play
music that your core audience is pas-
sionate about. The morning show
can’t be bigger than the music; pro-
motions and marketing aren’t separate
entities. Everything we do comple-
ments the music we play. The passion
element is especially critical. It’s the
reason we can rotate our powers 95-
99 times per week and still have 8:00

DIO
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ere are KHTT/Tulsa’s Summer-Fall '96 Arbitron trend
results {ranks in parentheses, ties denoted by an asterisk):

Persons 12+ Women 18-49
Share 6.0-8.5 (#3) Share 8.0--3.1 (#1)
Cume  111,200-129,500 (#3) Cume 45,000-56,700 (#1)
TSL 6:45-8:00 (#8)  TSL 6:30-8:30 (#5%)
Persons 18-34 Persons 25-54
Share 11.7-13.4 (#1) Share 4.2-7.1 (#5)
Cume 56,500-60,300 (#1) Cume 51,200-65,200 (#5)
TSL 8:30-8:00 (#5*) TSL 6:00-8:00 (#9%)
Women 18-34 Women 25.54
Share 13.3-16.0 (#1) Share 4.8-1C.7 (#2)
Cume  31,100-37,100 (#1)  Cume  31,400-43,500 (#2)
TSL 7:30-7:15 (#5)  TSL 5:15-8:45 (#6")
Persons 18-49
Share 7.2-9.5 (#3) © 1997 Arbitron. May not be quot-
Cume 77,300-88,100 (#3) ed or reproduced without prior |
TSL 7:15-8:15 (#6%) - | written permission from Arbitron.
weekly TSL.” tional mind to help us develop unique

Finding hits is a priority for Phillips.
“We watch sales closely, both in Sound-
scan and by talking to individual stores.
We carefully track requests, and both
Carly and I network with a number of
PDs and MDs. Most importantly, we
listen to everything that comes in.”

Station music meetings are held in
a party atmosphere. “Every Friday,
anybody who wants to comes in, the
stereo is blasting, and we bring in piz-
za. Everyone brings records and gets
to share his or her opinion.”

He describes the former KHTT as
an uptempo Pop/Rhythm/Mainstream
CHR. “Our core is mainstream pop/
dance and pop/rhythm music, yet we
never want to get so focused that we
can’t play Alanis Morissette or No
Doubt when we feel there’s signifi-
cant demand from our core. While we
avoid Alternative crossovers, we stay
away from heavy urban songs as well.
Scott Shannon once told me we did
well at [KHKS] because we played
““‘pop”-ular music.” We're using a
very similar formula here.”

Phillips credits a number of people
from outside of the station for their
contributions. “Joel Folger has been
an incredible resource as a consult-
ant. The days of the Monday mom-
ing music call — where the consult-
ant shares what all of their major-mar-
ket clients are doing as their primary
contribution to the client — are over.
That information is readily available
today. We use Joel’s great, unconven-

strategies and tactics.

“We use Mark Driscoll for our
imaging. And as anyone who knows
him can tell you, when you hire Mark
you get a lot more than great sweep-
ers. He likes to be a member of the
team and has valuable input on virtu-
ally everything we do. That’s especial-
ly true here, as he’s from Tulsa and
uses his mother as his own personal

Top 40s make a big
mistake when they try
to stretch toward
upper demos. On the
other hand, you can
kill yourself by being
too young. By focusing
on the center, we spill
over very nicely into
both older and
younger demos.

17’

listen line, getting regular reports from
her on what we’re doing.

“We’ve also had a lot of help from
Steve Kingston. I still help with his
stations in Panama City. and in tumn
he’s proven himself to be a valuable
resource for us here, offering much
good advice.”

KHTT GM Doc Holliday (1), PD Carly Rush, and air talent Rick Taylo
dispose of “Tulsa’s worst chili” at the city’s Bluegrass & Chili festival.




CaLLout AmEeRicA= SONG selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of January 6-12.

CHR/POP

TOTAL%  TOTAL%
ARTIST TITLE LABEL(S) W LW 2W 3w FAMILIARITY  BURN
NO DOUBT Don’t Speak (Trauma/Interscope) 4.07 4.08 414 414 935% 25.8%
JEWEL You Were Meant For Me (Atlantic) 397 389 38 3.8 635% 9.0%
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 393 390 380 387 94.3% 33.0%
CARDIGANS Lovefool (Mercury) 391 387 38 394 758% 16.5%
KEITH SWEAT Twisted (Elektra/EEG) 38 3171 3713 370 66.8% 17.3%
KEITH SWEAT Nobody (Elektra/EEG) 380 379 390 384 53.8% 11.3%
EN VOGUE Don't Let Go (Love) (EastWestEEG) 3.77 397 384 384 780% 22.5%
BLACKSTREET No Diggity (/nterscope) 3.76 3.80 3.87 3.83 653% 18.3%
TONI BRAXTON Un-break My Heart (LaFace/Arista) 3.73 3.8 3.87 374 93.3% 33.5%
BABYFACE Every Time | Close My Eyes (Epic) 31 — 361 — 38.8%  5.8%
R. KELLY | Believe | Can Fly (Jive) 3.67 374 376 3.77 64.8% 20.3%
GREASE MEGAMIX Grease Megamix (Polydor/A&M) 361 369 368 375 86.3% 21.3%
SPICE GIRLS Wannabe (Virgin) 361 — — — 55.3% 12.5%
COUNTING CROWS A Long December (DGC/Geffen) 358 368 352 366 603% 14.8%
CELINE DION It's All Coming Back To Me Now (550 Music) 3.57 373 3.8 3.65 90.5% 37.0%
NEW EDITION I'm Still In Love With You (MCA) 356 365 375 3.73 53.5% 12.5%
CRANBERRIES When You're Gone (/sland) 353 354 347 356 46.5% 8.5%
MERRIL BAINBRIDGE Mouth (Universal) 352 357 361 352 84.0% 29.3%
DUNCAN SHEIK Barely Breathing (Atlantic) 343 — — — 325% 6.5%
SHERYL CROW If It Makes You Happy (A&M) 341 354 344 353 89.5% 38.0%
RED HOT CHILI PEPPERS Love Rollercoaster (Geffen) 333 334 316 3.26 68.8% 18.3%
MADONNA Don't Cry For Me Argentina (Warner Bros.) 332 — —_ e 86.3% 25.8%
JOHN MELLENCAMP Just Another Day (Mercury) 330 318 — —_ 25.3%  6.5%
HOOTIE & THE BLOWFISH | Go Blind (Reprise) 3.28 337 319 326 72.8% 28.5%
GINA G Och Aah..Just A Little Bit (Eternal/WB) 3.2 324 336 343 53.0% 15.0%
AMBER This Is Your Night (Tommy Boy) 321 323 323 321 72.0% 33.0%
JOURNEY When You Love A Woman (Columbia) 310 329 336 340 60.5% 21.8%
SEAL Fly Like An Eagle (Warner Sunset/Atlantic) 3.04 310 3.01 317 85.0% 36.3%
DONNA LEWIS Without Love (Atlantic) 299 315 319 323 34.0% 12.0%

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston,
Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence, Washington. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, Tampa.
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, San Diego. Songs are removed from Callout
America after 20 weeks of testing. © 1997, R&R Inc.

CALLoUT AMERICA.

Hot Scores

By Tony Novia

hythmic titles continue to test

well according to Callout
America, R&R’s exclusive sur-
vey of 400 women, aged 12-34.
Six of this week’s 10 top-testing
titles were also Top 5 chart hits at
Rhythmic and Urban.

Keith Sweat (Elektra/EEG)
has two of those songs — “Twist-
ed” and “Nobody” — which
place fifth and sixth, respective-
ly, in total favorability this week.
“Nobody” is also sixth among
women 12-17 witha 3.93 and 18-
24 with a 3.84.

“No Diggity” by Blackstreet
(Interscope) places eighth
overall with a 3.76, ninth
among women 12-17 (3.84),
and eighth among women 25-
34 (3.63).

“Every Time I Close My Eyes”
by Babyface (Epic) is 10th over-
all with a 3.71. “Every” is sev-
enth among women 18-24 with a
3.83 and posts Top 10 rankings
in the East, South, and Midwest
regions.

“Wannabe” by Spice Girls
(Virgin) debuts on Callout
America this week with a 3.61
total favorability score. “Wan-
nabe” is testing best among
women 12-17; its 3.93 is good
for sixth in the demo. It’s also
performing in the Midwest,
where it ranks seventh with a
3.80.

At a 3.85, “I Go Blind” by
Hootie & The Blowfish (Re-
prise) is the top tester among
women 25-34 for the second
week in a row. Another title test-
ing well in the 25-34 cell is
“Barely Breathing” by Duncan
Sheik (Atlantic), which scores
a 3.76 in its initial Callout
America outing (good for fourth
in the demo).

e Durable banners for a throw-away price

e UV stabilized plastic won't fade indoors
or outdoors

e Simply fax your logo and color separation
information for a free price quote

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

1-800-231-2417

Canada 1-800-847-5615

Fax (713) 707-4295
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_________ BREAKERS.:
JANUARY 31, 1997
SHERYL CROW
T TOWPWS —————— o Everyday Is A Winding Road (A&M)
W W LW ™ ARTIST TITLE LABEL(S) ™ w w w STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
i+ 1+ 1+ NODOUBT Don't Speak (Trauma/Interscope) 6536 6584 6576 6280 125/0 2232/511 105/7 16
3 2 2 2 TONIBRAXTON Un-break My Heart (LaFace/Arista) 5799 5834 5838 5298 119/0
7 4« « @ CARDIGANS Lovefool (Mercury) 5704 5302 4667 3905 12512
2 3 3« ENVOGUE Don't Let Go (Love) (EastWest/EEG) 5622 5781 5817 5430 119/0
¢ s s € GINAG Ooh Aah..Just A Little Bit (Eternal/WB) 4332 4306 4007 3528 115/0
s 9 s @ JEWEL YouWere Meant For Me (Atlantic) 4250 3906 3578 2996 1145 MOST ADDED.
w = u @ SPICE GIRLS Wannabe (Virgin) 3660 3151 2264 1114 160 | o0s
8 n 1o @ R KELLY | Believe | Can Fly (Jive) 3488 3160 2727 2354 11373 ,
% = 1 @ MADONNA Don't Cry For Me Argentina (Wamer Bros,) 3479 2963 2213 1381  119/6 gﬂ'"f D'g" ‘g!CBlV MVSW"" 255” Music) ;'1’
« s 7w  MERRIL BAINBRIDGE Mouth (Universal) 321 3830 4123 440 960 | e RO 8
19 1 1 ) COUNTING CROWS A Long December (DGC/Geffen) 3276 3080 2784 2318 1110 WALLFLOWERS One Headlight (Interscope) 17
6 7 9 12 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 3114 3577 4033 4053 95/0 BARENAKED LADIES The Old Apartment (Reprise) 16
s s 8 13 SHERYL CROW If it Makes You Happy (A&M) 3082 3757 4146 4295 95/0 BLACKOUT ALLSTARS ! Like It (Columbia) 14
u 2 15 @ KEITH SWEAT Nobody (Elektra/EEG) 27181 2579 2245 1844 94/6 TORI AMOS Silent All These Years {Atiantic) 13
5 12 w 15 BLACKSTREET No Diggity (/nterscope) 2723 2792 2702 2497 99/0 SAVAGE GARDEN | Want You (Columbia) 1
Breaxer @  SHERYL CROW Everyday Is A Winding Road (A&M) 2232 1721 886 259 10577 Zguljlils\cf)?tith?;g ;,j;j R }g
0 17 17 17 DONNA LEWIS Without Love (Atlantic) 2139 2422 2468 2303 831 '
w 15 s 1w AMBERThs Is Your Night (Tommy Boy) 2042 2300 2504 2561 66O | O SIAL WATERS Say..If You Feel Aight (Mercumy) 10
17 16 16 19 NEW EDITION I'm Still In Love With You (MCA) 2032 2426 2472 2402 751
u w2 g DUNCAN SHEIK Barely Breathing (Atlantic) 1905 1712 1520 1364  87/6
- - 3 “AFKAP” The Holy River (NPG/EMI) 1876 1497 452 29 100/6
1 13 19 2  KEITH SWEAT Twisted (Elektra/EEG) 1870 2242 2571 2704 66/0 MOST ’NCREASED
3 2 2 23 REDHOT CHILI PEPPERS Love Rollercoaster (Geffen) 1798 1962 2058 1886 86/0 PLAYS TOTAL
» 2 n @ CRANBERRIES When You're Gone (/sland) 1786 1697 1650 1463 850 | ammsr vme waeeus) NCREASE
5 2z 2 2 HOOTIE & THE BLOWFISH | Go Blind (Reprise) 1776 1913 1808 1743 64/0 WALLFLOWERS One Headlight (Interscope) +574
% 20 2 2 JOHN MELLENCAMP Just Another Day (Mercury) 1756 1766 1567 1454 76/0 MADONNA Don't Cry For Me Argentina (Wamer Bros,) +516
1 14 2 2z CELINE DION It's All Coming Back To Me Now (550 Music) 1662 2093 2533 2820 66/0 SHERYL CROW Everyday Is A Winding Road (A&M)  +511
% s u @ BABYFACE Every Time | Close My Eyes (Epic) 1596 1437 1316 1123  86/8 | SPICE GIRLS Wannabe (Virgin) +509
2 19 2 2 JOURNEY When You Love A Woman (Columbia) 1565 1939 2305 2679  56/0 CELINE DION All By Myself (550 Music) +403
. : CARDIGANS Lovefool (Mercury) +402
s 31 32 3  WHITNEY HOUSTON | Believe In You And Me (Arista) 1313 1492 1505 1368 74/0 “AFKAP” The Holy River (VPG/EM) 4379
6 21 27 3 GREASE MEGAMIX Grease Megamix (PO/ydOf/A&M) 1281 1740 2258 2490 53/0 JEWEL You Were Meant For Me (Atlantic) +353
s a1 3 32  GINUWINE Pony (550 Music) 1257 1279 1324 1247 66/0 R. KELLY | Believe | Can Fly (Jive) +328
% 3% wu €O BETTER THAN EZRA Desperately Wanting (Swel/ElektraEEG) 1233 1113 1092 1020 7812 NO MERCY Please Don't Go (Arista) +318
s w 3 @ GARBAGE #1 Crush (Capitol) 982 975 870 689 6511
~ — o € NOMERCY Please Don't Go (Arista) 953 635 134 23 7518
% 2 3% 3 GHOST TOWN DJ'S My Boo (So So Def/Columbia) 933 1205 1357 1619 40/0
- - % U2 Discotheque (/sland) 900 720 327 — 7110 HOTTEST
-~ s CRYSTAL WATERS Say...If You Feel Alright (Mercury) 871 562 195 11 5010
g WALLFLOWERS One Headlight (Inierscope) 84 200 80 73 e |, 555 CURRENTS
a9 45 4 311 All Mixed Up (Capricorn/Mercury) 851 785 1 599 61/8 )
2 % w o SEALFy Like An Eagle (Warmer Sunsey/Atlanic) B2 1326 1043 2005 350 | O SRV Cus Tomer (Al
— — s (D LEAH ANDREONE it's Alright, It's OK (RCA) 769 646 428 242 5477 TONI BRAXTON You're Makin' Me High (LaFace/Arista)
27 3 3 4 DC TALK Just Between You And Me (Virgin) 740 986 1321 1616 2110 DISHWALLA Counting Blue Cars (A&M)
@ BLACKOUT ALLSTARS I Like It (Columbia) 733 519 n 204 53/14 | QUAD CITY DJ'S Cmon ‘N Ride... (Quadra Sound/Bg Beat/Atiantic)
a2 43 a3 4  AZYET Last Night (LaFace/Arista) 686 701 807 882 26N NO DOUBT Spiderwebs (Trauma/Interscope)
19 3 4 4 JOHN MELLENCAMP Key West Intermezzo (I Saw..) (Mercury) 685 746 939 1002 34/0 EVERYTHING BUT THE GIRL Missing (Atlantic}
— — w @ LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol) 676 605 470 356  58/5 | ALANIS MORISSETTE You Learn (Maverici/Reprise)
: ERIC CLAPTON Change The World (Reprise)
@ CELINE DION All By Myself (550 Music) 591 188 120 55 93/70 LA BOUCHE Sweet Dreams (RCA)
@ AMANDA MARSHALL Fall From Grace (Epic) 588 41 168 -_ 46/8
3 37 44 50 BARBRA STRESAND & BRYAN ADAMS | Hna"y Found... (COIUITIbﬂ) 538 679 1038 1431 25/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. i two songs
This chart reflects airplay from January 20-26. Songs ranked by total plays. Highlighted songs indicate Breaker. T L e e
126 CHR/Pop reporters. 123 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc. to-week increases in total plays. Weighted chart appears on R&R ONLINE.
[ ]
Q u a I lty For information contact
Auditorium Bexmie srice
(573) 443-4155
Test H oo k Ta pes H KS Internet: hooks@hooks.com
UNLIMITED http://www.hooks.com

Digitally Produced Hooks o— — Compuserve: 72223,2705
FAX: 573-443-4016
Clear Sound ) ) . .
200 Old 63 South, Suite 103 ¢ Columbia, Missouri 65201-6081

Consistent Length ™ Centufy GoldDiscs" and HitDiscs"
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CHR/POP

POP/ALTERNATIVE TOP 20

— TOTAL PLAYS — TOTAL
W TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
i+ NODOUBT Don't Speak (Trauma/Interscope) ~ 7139 8114 1760
2 @ CARDIGANS Lovefool (Mercury) 7608 7111 19073
3 € COUNTING CROWS A Long December (DGC/Geffen) 5801 5485 1950
7 @ JEWEL You Were Meant For Me (Atiantic) 4385 4009 12915
s @ U2 Discotheque (/sland) 4256 4031 16810
1o @ SHERYL CROW Everyday Is A Winding Road (A&M) 3869 3182 180A10
s 7 GARBAGE #1 Crush (Capitol) 3854 4047 153A
s s SHERYL CROW If It Makes You Happy (A&M) 3311 4057 10970
s ¢ ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 3306 3744 10970
1 ) LIVE Lakini’s Juice (Radioactive) 3206 2838 1040
15 @ WALLFLOWERS One Headlight (/nterscope) 3205 2388 15317
1 12 311 All Mixed Up (Capricorn/Mercury) 3t0t 3107 13978
12 () BETTER THAN EZRA Desperately Wanting (Swell/Elektra/EEG) 3029 2956  152/2
13 ) SMASHING PUMPKINS Thirty-Three (Virgin) 2967 2951 10541
s 15 REDHOT CHILI PEPPERS Love Rollercoaster (Geffen) 2846 3308 13210
17 ) SILVERCHAIR Abuse Me (Epic) 2449 2216 94/4
15 O BUSH Greedy Fly (Trauma/Interscope) 2348 2163 92A
6 15 DAVE MATTHEWS BAND Crash into Me (RCA) 2183 2237 983
2 (O DEPECHE MODE Barrel Of A Gun (Reprise) 2000 1893 94A
— €@ OFFSPRING All | Want (Columbia) 1920 1859 900

This chart reflects airplay from January 20-26. Songs ranked by total plays. 126 CHR/Pop report-
ers and 97 Alternative reporters combine from the custom chart function on R&R ONLINE.
Altemative titles are manually extrapolated. For complete reporter lists refer to Pop and Alterna-
tive sections. © 1997, R&R Inc.

MADONNA & ANTONIO? — We know they're incredible lookalikes, but in reality they're WRVQ
(Q94)/Richmond air talents Paul Anthony (1) and Jeff Wicker at the station’s “Evita” premiere
party.

[

BARENAKED IN PHILLY — The Barenaked Ladies stopped by WPLY (Y100)/Philadelphia
during a promotional swing. Enjoying the visit are (front, I-r) then-Y 100 PD Chuck Tisa, Mar-
keting Dir. Maggie McAleer, and Reprise rep Leah Kyonaga; (back, I-r) group member Jim
Creeggan, Y100 MD Doug Kubinski, and group members Ed Robertson, Steven Page, Tyler
Stewart, and Kevin Hearn.

LE CLICK Tonight Is The Night (Logic)
Total Plays: 562, Total Stations: 28, Adds: 1

BARENAKED LADIES The Old Apartment (Reprise)
Total Plays: 185, Total Stations: 22, Adds: 16

CRUSH Jeliyhead (Robbins)
Total Plays: 451, Total Stations: 16, Adds: 0

PHIL COLLINS It In Your Eyes (Any Time At All) (Face Value/Ataniic)
Total Plays: 179, Total Stations: 16, Adds: 1

DON HENLEY Through Your Hands (Revolution)
Total Plays: 449, Total Stations: 32, Adds: 1

K5 Passion (Robbins)
Total Plays: 148, Total Stations: 10, Adds: 4

MONICA For You | Will (Wamer Sunset/Atiantic)
Total Plays: 354, Total Stations: 34, Adds: 9

ALANIS MORISSETTE Mary Jane (Maverick/Reprise)
Total Plays: 146, Total Stations: 5, Adds; 0

SAVAGE GARDEN | Want You (Columbia)
Total Plays: 301, Total Stations: 20, Adds: 11

OUTHERE BROTHERS Boom Boom Boom (Aureus)
Total Plays: 139, Total Stations: 6, Adds; 0

AMBER Colour Of Love (Tommy Boy)
Total Plays: 295, Total Stations: 16, Adds: 4

LIVE Lakini's Juice (Radioactive)
Total Plays: 132, Total Stations: 8, Adds; 0

LIVIN' JOY Don't Stop Movin' (MCA)
Total Plays: 294, Total Stations: 30, Adds: 7

FUNKY GREEN DOGS Fred Up (TwistedMCA)
Total Plays: 126, Total Stations: 11, Adds: 3

JOCELYN ENRIQUEZ Do You Miss Me (Classified)
Total Plays: 276, Total Stations: 8, Adds: 0

ALANIS MORISSETTE All | Really Want (Maverick/Reprise)
Total Plays: 115, Total Stations: 7, Adds; 2

ASHLEY MACISAAC Sleepy Maggie (A&M)
Total Plays: 244, Total Stations: 31, Adds: 3

PAULA COLE Where Have All The Cowboys Gone (Imago/WB)
Total Plays: 108, Total Stations: 16, Adds: 10

SMASHING PUMPKINS Thirty-Three (Virgin)
Total Plays: 198, Total Stations: 13, Adds: 1

PREMIERE Something About You (Alien)
Total Piays: 100, Total Stations: 2, Adds: 1

Songs ranked by total plays

Paula Cole "Where Have All The Cowboys Gone?2” (imago/WB)
Shawn Colvin “Sunny Came Home” (Columbia)
Fountains Of Wayne “Radiation Vibe” (Tag/Atlantfic)
Fun Factory “Oh Yeah (I Like i} (Curb)
Kenny G “Havana” (Arista)

Cyndi Lauper “You Don’t Know” (DV8/Epic)
Billy Mann “Killed By A Flower” (A&M)

Holly Palmer “Different Languages” (Reprise)
Jon Secada "Too Late Too Soon” (SBK/EMI)
Luther Vandross “I Can Make It Better” (LV/Epic)
Zhane "Request Line" (Motown)
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A WINNING COMBINATION — KHTY/Santa Barbara, CA awarded $9750 to Shelly Moore (c),
the lucky listener who drew the winning combination to the station's prize safe. Celebrating the
winning moment are (I-r) KHTY staffers Nate Diggity, Brandon, and Jeff Miller, Moore’s husband,
and KHTY’s Sami, Hal 9750, then-PD (now KPWR/L.A. MD) Damion Young, and Debra.
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WFLY/Albany, NY
PD: Michael Morgan
MO: Ron Wiiitams
20 CELINE DION "Myseif™
MONICA “For™
SABELLE *0'Clock”

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee
9 SAVAGE GARDEN “Want”
CELINE DION “Myself™

KQIZ/Amarillo, TX
PD/MO: Ted Kelly

DONNA LEWIS “Without™
JEWEL “You™
DUNCAN SHEIK "Barety”
REPUBLICA “Drop™
BABYFACE “Close”™
MICHAEL ENGLISH “When"
PAULA COLE “Cowboys™
CELINE DION “Mysetf”
SABELLE “D'Clock™

KGOT/Anchorage, AK

OM: Mark Murphy

PD: Paul Waker

11 CRYSTAL WATERS "Say”
LIVIN' JOY “Movin™

WSTR/Atlanta, GA
PO: Kevin Peterson
WD: J.R. Ammons
SAVAGE GARDEN “Wart"

WAYV/Atlantic City, NJ
PD: Tommy Frank
MO: Paul Kelly
23 MADONNA “Cry”
10 U2 “Disco”

WINY/Augusta, GA
PD: Bruce Stavens
NO MERCY “Please”
SAVAGE GARDEN “Wart”
CELINE DION “Myself™

KHFI/Austin, TX
PD: John Roberts
MD: Femando Ventera
NEW EDITION “Sti"
LEAH ANDREONE "Alright”

WLSS/Baton Rouge, LA
OM/PD: Check Geiger
APD/MID: Spencer Kane
22 TONI BRAXTON “Makin™
20 NO DOUBT “Spiderwebs”
9 DUNCAN SHEIK “Barely™
CELINE DION "Mysetr™

KQXY/Beaumont, TX
PO: Dale Baird
MO: Jammes
12 CELINE DION “Myseif"
TORI AMOS ~Silent™
BARENAKED LADIES “Apartment*
U2 “Disco”

WXYK/Biloxi, MS
PO: Patiy Stesle
MD: Ken Clark
CELINE DION “Myself™
SABELLE “O'Clock”
FUN FACTORY ~Yeah™

WMRV/Binghamton, NY

PD: Blit Sheridan

MD: Rick Kelly
BLACKDUT AL STARS “Like™
CELINE DION “Myseif”
SABELLE “D'Clock”
MICHAEL ENGLISH “When™
TORI AMOS “Silent™

KZMG/Boise, ID
PD: Mike Kasper
MD: Carl Battance
NO MERCY “Plaase”
CELINE DION “Mysel”
KEITH SWEAT “Nabody”
TORI AMQS “Silent”

WXKS/Boston, MA
PD: John vey
MO: David Corey
BABYFACE “Close”
PAULA COLE “Cowbays™
TORI AMOS “Sient”

WKSE/Buifalo, NY
PD: Sue D'Neil
APD/MO: Dave Universal

SHERYL CROW “Everyday”
SAVAGE GARDEN “Want”
SABELLE "D'Clock”

WRQK/Canton, OH
PDMO: Rick Michaels
APD: Todd Downerd
16 BARENAKED LADIES “Apartment”
TORI AMOS “Swent”

FOUNTAINS OF WAYNE “Radiation”

HOLLY PALMER "Languages™
LEAH ANDREONE “Aingit™
ASHLEY MACISAAG "Maggie™

WVSR/Charieston, WV
PD: Bilt Shahan
APD: Mike Edwanis
7 FUNKY GREEN DOGS “Fired”
LEAH ANDREONE "Alright”

WNKS/Charlatte, NC
PD: Brian Bridgman
MD: Marcie Crescente
5 LE CLICK "Tonight”
DUNCAN SHEIK “Barety”

WZST/Chattanooga, TN
PD: Robin Danieis
APD/MD: Mike Gibson
4 BLOODHOUND GANG "fire”
3 BARENAKED LADIES "Apartment”
CELINE DION “Myseff"
AMANDA MARSHALL “Grace”
TORI AMOS “Silent”

WKRQ/Cincinnati, OH
PD: Jimmy Steal
APO: Race Taylor
MD: Brian Douglas
30 LEAH ANDRECNE ~Atright”
CELINE DION “Myself”

WZIM/Cleveland, OH
PD: Dave Enbanks
MD: Action Jackson
‘AFKAP™ “River™

KKMG/Colorado Springs, CO
PD: Scooter B. Stevens
MD.: Tim McKenna
BABYFACE “Clase”
CELINE DION “Mysel™
NOMERCY “Prease”

WNOK/Columbia, SC
PD: Jonathan Rush
MD:T.J. MeXay
MONICA “For”
CELINE DION “Myseif”

WNC!/Columbus, OH
PO: John Oimick
APO/MD: Noal Sharpe
6 AMBER "Colour”
CELINE DION “Myselt”
ROD STEWART “Fall™

KHKS/Dallas, TX

PD: Ed Lambert

MD: John Reynoids
SABELLE “0'Clock”
CELINE DION “Myselt”
MADONNA “Cry”

WGTZ/Dayton, OH
PD: Mary Franca
MD: Dani Steele
BABYFACE “Close™
BLACKOUT ALLSTARS "Like™

WKMX/Dothan, AL
PD: Phil Thomas
MO Tim Godwin
NOMERCY “Pleass”
AMANDA MARSHALL “Grace™
CELINE DION “Myself”
WALLFLOWERS “Headlight™

WLVY/Elmira, NY

PO: Mike Strobel

APD/MO: Brian Stoli
CELINE DION “Myselr”
TORI AMOS “Sitnt”
PALILA COLE “Cowboys™
BLACKOUT ALLSTARS “Like”
BARENAKED LADIES “Apartment”

WJET /Erie, PA
PO: Dana Lundon
MO: J.J. Foxx

“AFKAP" “River”
BABYFACE "Close”

KDUK/Eugene, OR

PD: Barry McGuire

MO: Matt James
SABELLE “0'Clock”
MARK MORRISON “Retum”
NO MERCY “Please”
AMANDA MARSHALL “Grace”
WALL FLOWERS “Headiight”

WSTO/Evansville, IN
PD: Barry Witherspoon
MADONNA “Cry”
WALLR_QWERS “Headlight™
U2 "Disco™

KMCK/Fayetteville, AR
PD: 80 Shannon
MD: Mike Chase
SABELLE “0'Clock”
BARENAKED LADIES “Apartment”
AMANDA MARSHALL "Grace™

WWCK/Flint, MI
PO/MD: Scott Seipel
16 BLOODHOUND GANG “Fire”
CELINE DION "Myseir
SABELLE “D'Clock”
NO MERCY “Please”
BARENAKED LADIES “Apartment”

WJMX/Florence, SC
OM: Keith Mitchell
MO: Jack Kahan
CELINE DION “Myselr”
BARENAKED LADIES “Apartment”
SMASHING PUMPKINS “Thirty"
REPUBLICA “Drop”

WXKB/Ft. Myers, FL
PD: Chuts Con
MD: Randy Sherwyn
ALANIS MORISSETTE “Really”
NO MERCY “Please”

KISR/Ft. Smith, AR
PD/MD: Frod Baker
TORI AMOS “Stlent™
CELINE DION "Myseif"
KEB MO" "Just”
BARENAKED LADIES “Apartment”

WMEE/F. Wayne, IN
OM: Jeff Davis
MO: Captain Chris Didier
CELINE DION “Myself”

WYKS/Gainesville, FL
PO/MO: Jeri Banta
CELINE DION “Myself
BLACKOUT ALLSTARS "Like™
K5 "Passion”
SISTER HAZEL "AI

WSNX/Grand Rapids, MI
PD: Joha Thomas
MD: Keith Curry
10 MADONNA'CrY”
SAVAGE GARDEN “Want”
341 “Moed”

WIXX/Green Bay, Wi
PD: Dar Stone

MD: David Burns

24 R KELLY “Fy"

17 WALLFLOWERS “Headlight”
8 KEITH SWEAT "Nobody”

WRHT/Greenville, NC
PD:J.T. Bosch
APD/MD: Gina Gray
2 BARENAKED LADIES "Apartment”
CELINE DION “Myself”
MARK MORRISON “Retum”

WFBC/Greenville, SC
PO: Rob Wagman
MO: Hawk Harrison
MONICA “For™
PAULA COLE “Cowbays™
BARENAKED LADIES “Apartment™

WHMNK Harmrishurg, PA

PD: Johe 0'Dea

MO: Seolt Shaw
AMANDA MARSHALL “Grace”
NOMERCY “Please”
LUSCIOUS JACKSON “Naked™
WILD ORCHID “Talk”
FIVESTONES "Happy™

WKSS/MHartford, CT
PD: Jay Beau Jones
MD: Christine Fox
LIVIN' JOY "Movin™
BLACKOUT ALLSTARS "Lise”
SHAWN COLVIN “Sunny™

KRBEMHouston, TX
PO: John Peake
APD: Scatty Sparis
MD: Jay Michaels
No Adds

WZYPMuntsville, AL
PD: Marc Semmers
MD: Chris Caltaway
27 SAVAGE GARDEN “Wart”
CELINE DION “Myselr”
KEITH SWEAT “Nobody™
NOMERCY "Please”

WZPLndianapolis, IN
PO: Tom Gjerdmm
MO: Dave Dockar
5 DUNCAN SHEIK “Barely”
WALLFLOWERS “Headlight”

WAPE/Jacksonville, FL
PD: Cat Thomas
APO/MD: Tony Mann
AMANDA MARSHALL “Grace”
CELINE DION "Myself”
DUNCAN SHEIK "Barety”

WGLU/Johnstown, PA
PO: Rich Adams
ME: Mitch Edwards
CELINE DION "Myself”
R, KELLY "Ry
311 “Mixed"

WKFR/Kalamazoo, MI
PD/MD: Dave Michaels
SAVAGE GARDEN “Want”
CELINE DION “Mysetf”
SABELLE “D'Clock”

KMXV/Xansas City, MO
PD: Jon Zeliner
20 CELINE DION "Myself™
14 WALLFLOWERS “Headlight™

WWST/Xnoxville, TN
PD: Rich Balley
MD: Andl Jackson
SHERYL CROW “Everyday”

KSMB/Latayette, LA

PD: Bobby Novasad

MD: Mitch Palmer
TORI AMOS “Silent”
CELINE DION “Myself”
FUN FACTORY “Yeah™
MONIGA “For”
SABELLE “0'Clock™
K5 “Passion”

WLANAancaster, PA
PD: Jordan Waish
APD/AMO: Vince 0'Ambrosio
SHERYL CROW “Everyday”
CELINE DION “Myself

KFRX/Lincoin, NE
PD: Sonny Valentine
CELINE DION “Mysetr
BLACKOUT ALLSTARS “Like”
WALLFLOWERS "Headlight”

KIIS/Los Angeles, CA

PD: John Cook

APD/MO: Tracy Austin

20 AZYET "Last”

6 BABYFACE “Close”

JEWEL “You™
CELINE DION "Mysei
CRYSTAL WATERS “Say"
NO MERCY “Please”

WDJXA ouisville, KY

DM C.C. Malthews

POMD: Karen Rite
SAVAGE GARDEN “Want”
BLACKOUT ALLSTARS “Like”
AMBER "Colour”

KZlI/Lubbock, TX
PD: Jay Shanaon
MD: Chris Kelly
CELINE DION “Myself”
FUNKY GREEN DOGS “Fired”
LIVIN' JOY “Movin™

WZEE/Madison, Wi
PD: Joha Harrison
12 GEDRGE MICHAEL “Star”
7 KEITH SWEAT “Nobody”

KBFM/McAllen, TX
PD: Bitly Santiago
MD: Joft DeWiet
CELINE DION “Myself"
SABELLE “0'Clock”
GARBAGE “Crush”
JONNY Z “Senor”

WAOAMelbourne, FL
PD: Scoit Chase
MO: J.T. Danieis
14 CELINE DION "Myseif”
7 ELEANOR MCEVOY "Precious”
“AFKAP" “River”
NO MERCY "Please”

WHYIMiami, FL

PO: Rob Aoberts

MO: Al Chio
PHIL COLLINS "Eyes”
SHERYL CROW “Everyday”
AZ YET *Sory"

KDWB/Minneapolis, MN
PD: Dan Kieley
APD/MO: Rob Morris
10 SHERYL CROW “Everyday”

WABB/Mobile, AL
PD: Wayne Coy
MD: Darvin Stone
CELINE DIDN “Myself™
KIM STOCKWOOD “Jerk”

WVAQ/Morgantown, WV
PD/MO: Jon Anderson
11 CRYSTAL WATERS “Say”
CELINE DION “Myself”
NO MERCY "Please”
DON HENLEY “Hands”

WWXM/Myrtle Beach, SC
PD: Mildd Nite
MO: Wally B.
21 BARENAKED LADIES “Apartment”
7 BLACKOUT ALLSTARS “Like"
CELINE DION "Myselr
WALLR OWERS “Headiigpht™

WRVW/Nashville, TN
PD: Chartie Quion
APD: Tom Peace
WD Scooter
22 CELINE DION "Mysetf”
LEAH ANDREONE "Alright™
ND MERCY “Please”

WKCI/New Haven, CT
PO: Tony Bristol
APD/WID: Jeft McCariney
12 CELINE DION "Mysatf"

WOGN/New London, CT
OM/PO: Franco

CELINE DION "Mysetf”
BARENAKED LADIES ~Apartment™
SABELLE "O'Clock”
MONICA “For™
MICHAEL ENGLISH “Freedom™
LIVIN' JOY “Movin™
PAULA COLE “Cowboys™

KHOM/MNew Orieans, LA
PD: Bili Thorman
MD: Jammer
56 FREAK NASTY "Dip”

3 SABELLE "0'Clock”

3 PREMIERE “Something™
LUSCIOUS JACKSON “Naked™
U2“Disco”

TRUTH “Everyday™

WEZB/New Orieans, LA
PD: Joe Larson
APO/MD: Joey G.
COWBOY MOUTH “Jenny™
WALLFILOWERS “Headtight™

WHTZ/New York, NY
PD: Tom Poleman
MO: Cubby Bryant
13 BABYFACE “Close”
4 CELINE DION “Myself”

WNVZMorfolk, VA
PD: Don London
MD: Jay West
CRYSTAL WATERS “Say™
MADONNA “Cry”

WKPK/NW, Michigan
PD: Rob Weaver
MD: Brare Carey
WALLFLOWERS "Headlight”
NO MERCY “Piease”
BLAGKDUT ALLSTARS "Like™
CRYSTAL WATERS "Say”

KCHI Odessa-Midiand, TX
POMD: Lo Caro
5 CARDIGANS "Lovefoor™
LIVIN'JOY "Movin™
FREAK NASTY “Dip”

KJY0/Okiahoma City, 0K
PD: Mike MeCoy
MO: Jimmy Barreda
CELINE DION “Myseif"
BETTER THAN EZRA “Wanting”
MONICA “For”
FUNKY GREEN DOGS “Fired”

KQKQ/Omaha, NE
PD: Mika J. Stoete
NO: Jimi Jamm
13 KATALINA“Sonic™
NOMERCY "Please”
ASHLEY MACISAAC “Maggie”

WXXL/Orlando, FL
OM: Adam Cook
APD/MO: Pets DeGraaf!
AMBER “Colour”
CRYSTAL WATERS "Say™
BABYFACE “Close”

KPSi/Palm Springs, CA
PD: Mike Kesae
MO: Boblry Sato
10 LIVIN' JOY “Movin™
10 MONICA “For™
6 MC LYTE "Cold”
“AFKAP™ "River”
JEWEL “You™

WKZW/Peoria, IL
PD: B.J. Stone
MD: Jack Shell
2 PAULACOLE "Cowboys™
2 BARENAKED LADIES "Apartment”
2 CELINE DION “Myseif™
1 SABELLE “0'Clock”

WPLY/Philadelphia, PA
PD: Check Tisa
ND: Dowg Kebinski
BUSH “Greedy”
SPACE “Female”

WBZZ/Pittsburgh, PA
PD: Keith Clark
MD: John Ctine
"AFKAP" “River”
KEITH SWEAT “Nobody™

KKRZ/Portland, OR
PO: Ken Benson
APDMD: Tommy Asstia
13 MARK MORRISON “Return”
9 BETTER THAN EZRA "Wanting”
CELINE DION "Myseir

WERZ Partsmouth, NH
OM/PD: JackD'8rien
ND: Liz Jordan
CRYSTAL WATERS *Say"
MICHAEL ENGLISH “When™
TORI AMOS “Silent”
CELINE DION “Myselr”

WSPK/Poughkeapsie, NY
PD: Stew Schantz
MD: Scotty Mac
MONICA “For
CELINE DION "Mysetf"
MICHAEL ENGLISH “Wnen™
SABELLE “0'Clock”

WPRO/Providence, Rl
PD: Chris Shebei
MO: Tony Mascaro
MERRIL BAINBRIDGE “Under”
CELINE DION "Mysetf™
311 "Mixed”

WHTS/Quad Cities, IL-IA
OM: Tony Waitekns
MD: Brian Scolt
CELINE DION “Myself”
BLACKDUT ALLSTARS “Like”

WDCG/Raleigh, NC
OM; Brisn Burns
PD: Kip Taylor
12 PAULA COLE “Cowboys™
8 WALLFLOWERS “Headkight™
4 VERUGA SALT “Volcano™

WRFY/Reading, PA

PO: Al Burke

MO: Mike Browne

19 DAVID BOWIE "Littie”

16 METALLICA “Nothing”
VERVE PIPE “Freshman”
FOUNTAINS OF WAYNE “Radiation”
31 “Miced”
LUSCIDUS JACKSON “Naked”

WRVQ/Richmond, VA
PD: Lisa McKay
APD/MO: Billy Sort
16 NOMERCY "Please”
10 NDDOUBT “Gir™

WXLK/Roanoke, VA
Interm MD: Lisa Jo Eifiott
WALLFLOWERS “Headlight™
DUNCAN SHEIK “Barety”
AMANDA MARSHALL "Grace™
U2 "Disco™
CELINE DION “Myseif"

WPXY/Rochester, NY
OM: Clarke ingram
APD/MD: JJ. Rice

No Adds

WZ0K/Rockford, IL
PD: Tom Garrett
MD: Eric Widson
§ CELINE DION “Myself”
311 “Mixed”
NO MERCY "Please”
LUSCHOUS JACKSON "Naked™

WTCF/Saginaw, M|
PD: Mark McGill
APD/MD: Jult Jay
CELINE DION "Mysei”
BLACKOUT ALLSTARS “Like™
ALANIS MORISSETTE “Really™

KKLQ/San Diego, CA
PD: Greg Stevens.
APDMD: Ray Kalesa

6 CELINE DION “Myselr"

KSLY/San Luis Obispo, CA
OM/PD: Dave Chrisiopher
MD: Adam Bumes
16 NINE INCH NAILS "Perfect”™
1 SPACE “Femaie™
1 DAVE MATTHEWS BAND “Crash”

KHTY/Santa Barbara, CA
MD: Semantha Matiom

R.EM. "Blactro”
DEPECHE MODE “Barrel”
ASHLEY MACISAAC “Maggie”
SHERYL CROW “Everyday”
WHITE TOWN “Worman"
NO DOUBT “Differentt”
PROTEIN "Biood”
e

KRUF/Shreveport, LA
PDMD: Gary Robinson

15 SABELLE “O'Ciock™

13 MICHAEL ENGLISH "When”
7 PAULA COLE “Cowboys”

WNDU/South Bend, IN
PD/MD: Bitl Mitcheil
CELINE DION “Mysel™
BARENAKED LADIES “Apartment”

KHTQ/Spokane, WA

PD: Scott Shannon

MO Tripp Rodgers

39 MARK MORRISON “Retum™

7 CELINE DION “Myseil™

AMANDA MARSHAL L "Grace”
LEAH ANDREONE "Alright”
MICHAEL ENGLISH “When”
SABELLE “0'Clock”
TORI AMOS “Silent™

KZZU/Spokane, WA
PO Kon Hopins
24 DONNA LEWIS "Always™

WDBR/Springfield, IL
OM: BHI Kiaproth
MD: Rik Blade
6 U2 "Disco”
WALLFI.OWERS “Headlight™

KHTO/Springfield, MO

PD: Dave Alexander

MD: Ray Michaais
CARDIGANS “Lovefool™
CELINE DION “Myself™
SABELLE "D'Ciock”
SAVAGE GARDEN "Want"
MONICA “For”

WNTQ/Syracuse, NY
PD: Torn Milcheil
MO: immy Dlsen
34 BLACKDUT ALLSTARS “Like”
34 SAVAGE GARDEN “Want™
CELINE DION "Myseif™

WFLZ/Tampa, FL
PD: Jefl Kapugi
MO: Tom Stesle
6 311 "Mbed"
5 SABELLE“DCiock"
WALLR OWERS "Headlight”

WMGH/Terre Haute, IN
PD: Beau Richards
MD: Rick 0'Brien
22 SABELLE “D'Clock™
11 CELINE DION "Myself™
U2 "Disco”
K5 "Passion”

WVKS/Toledo, OH
PD: Mike Wheeler
MD: Bifl Micheets
MADORNA "Cry”
JEWEL “You"

WPST/Trenton, NJ
PD: Dave McKay
APD/MD: Mika Kaplan

9 AMBER “Colour”
6 CELINE DION "Myself”

KRQQ/Tucson, AZ
PD: Tim Richards
MO: Valerie Knight
CELINE DION "Myseif™
JEWEL “You"

KHTT/Tulsa, 0K
OM:Sean Phikips
PO/MO: Carly Resh
QUAD CITY J'S “Space”
DENINE WICDLLAGE *Lstetime”
LIVIN' JOY “Movia™
N-TRANCE "Alve™

WWKZ/Tupelo, MS
PO/MD: Rick Stevens
15 U2 "Disco”
CELINE DION “Myselr™
BARENAKED LADIES “Apartmert”

KISX/Tyler, TX
PD: Michae Storm
MO Mick Fulgham
CELINE DiOh “Mysaif”

WSKS/Uticz, NY
PD: Bill Caicher
MD; Diane Chase
16 CELINE DION “Myseli™
CRYSTAL WATERS “Say”
WALLFL.OWERS “Headlight”

KWTX/Wace, TX
PD: Flash Phitligs
CELINE DION “Myseif”
U2 “Disco”

WWZZ Washingten, DC
PD: Dale D'Brian
APD/MO: Ron Ross

CELINE DION “Myseif™

NO MERCY "Please”

WIFC/Wausau, W1
PO: Rod Phillips

22 WALLF_OWERS “Headight™
22 R KELLY'FY"

9 KEITH SWEA™ “Nobody”™

2 SAVAGE GARDEN “Want"

KKRD/Wichita, KS

PD: Jack Dlfver

MO: Craig Hebbard
CELINE DION “Myselr”
CRYSTAL WATERS *Say”
U2 “Disco”
311 "Mied”™
BLACKOUT ALLSTARS "Like"
TORI AMOS “Silnt”

WBHT/Wilkzs-Barre, PA
PO: Kid Keily
APDMD: Denay Dcean
TORI AMOS “Silent™
"AFKAP” “Rier
LUSCIOUS JACKSON “Naked™

WKRZ/Witkas-Barre, PA
PD: Toay Banks
APD/MD: Jerry Padden
33 EVERCLEAR “Monica”™
WALLFLOWERS "Headlight™
CRYSTAL WATERS “Say”
PAULA COLE "Cowboys™

WSTW/Wilmington, DE
PD: Mike Somers
MO: Mike Rossi
9 CELINE DION “Myssif”
BARENAKEC: LADIES “Apartment™
311 "Mbed”

KFFM/Yakima, WA
PD: Michae! Jack Kirby
MO: Lisa Adams
17 CELINE DION “Myself”
1 SHERYL CROWY “Everyday”
AALIYAH “Miian™
LEAH ANDREONE “Ainght™

WYCR/York, PA
OM: Rick McCamsiia
PD: Davy Crockest
9 GELINE DIOM “Myself”
MICHAEL ENGLISH “When”

WHOT/Youngstown, OH
PD: Tom Pagpas
MD: Jonay Hartweli
2 CELINE DION "Myselr"
2 PAULA COLE “Cowboys”
BLACKOUT ALLSTARS “Like”

126 Total Reporters

126 Current Reporters
123 Current Playlists

Reported Frozen Playlist (1):

WIOQ/Philadelphia,

PA

Did Not Report, Playlist Frozen (2):
WSSX/Charleston, SC

WHZZ/Lansing, MI

No Longer A Reporter (1):
WKBQ/St. Louis, MO
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

WHTZ/New Yark KitS/Los Angeles WPLY/Philadelphia - KHKS/Dallas WWZZ/Washingtan
(212) 239-2300 102.7 (818) 845-1027 (610) 565-8900 1061 FM (214) 891-3400 (301) 899-1041
Poleman/Bryant : Cook/Austin Kubinski Lambert/Reynolds 0'Brian/Ross
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W W W TW W W W TW W W W W W W TW
53 65 59 62 NO DOUBT/Don't Speak 70 71 71 73 KEITH SWEAT/Twisted 43 45 45 A7 311/Al Mixed Up 46 46 55 76 CARDIGANS/Lovefool 56 66 67 68 NO DOUBT/Don't Speak
27 58 61 61 ENVOGUE/Don't Let Go {Love) 22 34 34 72 R KELLY/I Believe | Can Fly 22 23 38 44 CARDIGANS/Lovefool 76 76 78 75 NODOUBT/Don'tSpeak 56 66 66 68 AMBER/THis Is Your Night
57 63 60 60 BLACKOUT ALLSTARSA Like It 69 71 71 72 NO DOUBT/Don't Speak 40 45 43 43 NODOUBT/Don't Speak 75 78 79 73 ENVOGUE/Don't Let Go (Love) 57 68 67 68 BLACKSTREET/No Diggity
49 43 55 59 CAROIGANS/Lovefool 61 69 69 67 ENVOGUE/Don't Let Go (Love) 32 44 42 43 COUNTING CROWS/A Long December 72 77 74 65 MERRIL BAINBRIDGEMouth 45 65 67 68 TONI BRAXTON/Un-break My Heart
30 61 56 58 JEWEL/You Were Meant.. 65 69 69 67 TONI BRAXTON/Un-break My Heart 23 25 27 42 STONE TEMPLE PILOTS/Lady Picture Show 74 65 50 62 KEITH SWEAT/Twisted 35 63 66 68 LECLICKTonight Is The Night
28 40 44 49 SPICE GIRLSMWannabe 48 48 48 50 MADONNA/Don't Cry For Me.. 32 44 44 41 BUSH/Swallowed 31 30 28 50 TONI BRAXTON/Un-break My Heart 50 42 38 53 ENVOGUE/MDon't Let Go {Love)
26 30 38 40 GINAG/Ooh Aah..Just... 48 44 44 50 CARDIGANS/Lovefool 42 44 45 38 SUBLIMEWhat | Got 50 48 4B 49 DONNA LEWISA Love You Always., 58 67 68 49 NOMERCYMWhere Do You Go
26 57 46 40 MADONNA/Don't Cry For Me. 47 45 45 48  GINA G/Ooh Ah,.Just. 21 28 29 30 DAVE MATTHEWS BAND/Crash Into Me 34 31 49 48 HOOTIE & BLOWFISHA Go Biind 32 53 65 45 LABOUCHESweet Dreams
50 59 44 39 TONI BRAXTON/Un-break My Heart 33 41 41 45 NO MERCYMWnhere Do You Go - 23 30 29 U2Discotheque 43 41 44 47 R KELLY/ Believe | Can Fly - - 17 44 CRYSTAL WATERS/Say..If You Feel..
27 26 27 38 COUNTING CROWS/A Long December 44 49 49 44 GHOST TOWN DJ'SMy Boo 23 24 26 29 GARBAGE/#1 Crush 44 40 41 47 GINA G/Ooh Aah..Just.., - 36 41 42 SPICE GIRLSWannabe
32 32 41 35 CRUSH/Jeilyhead 46 47 47 44 CRUSH/Jellyhead 25 30 32 29 RED HOT CHILI./Love Rollercoaster 49 49 50 47 AMBER/This Is Your Night 50 41 38 42 REAL MCCOY/Another Night
51 62 41 34 SARAH MCLACHLAN/Possession 33 47 47 43 BLACKSTREETNo Diggity 27 29 28 29 DUNCAN SHEIK/Barely Breathing 50 50 51 46 GREASE MEGAMIX/Grease Megamix - 34 43 41 MADONNA/Don't Cry For Me..
53 38 30 33 MERRIL BAINBRIOGEMouth 40 47 47 40 MERRIL BAINBRIDGE/Mouth - - 27 28 LIVEAakinis Juice 62 64 58 44 CELINE DIONAtS All Coming. 37 41 39 41 GINAG/Qoh Ash. Just.
49 24 19 31 NO DOUBT/Spiderwebs 33 39 39 40 CELINE DION/It's All Coming.. 33 26 24 25 SARAH MCLACHLAN/Possession 48 47 48 44 ALANIS MORISSETTEMead Over Feet 44 41 37 38 ALANIS MORISSETTE/Mead Over Feet
19 29 29 29 GREASE MEGAMIX/Grease Megamix 31 33 33 35 AMBER/This Is Your Night 2B 26 29 23 LEMONHEADS/H | Could Talk.. 43 43 42 41 CELINE DION/Because You Loved Me 38 39 37 37 CARDIGANSAovefoot
16 23 23 26 LEAH ANDREONEAtS Alright, Its.. 66 66 66 34 TONI BRAXTON/You're Makin' Me... 16 21 20 22 BETTER THAN EZRA/Desperately Wanting 25 21 34 33 KEITH SWEAT/Nobody 42 40 37 37 GHOST TOWN DJ'SMy Boo
13 18 25 26 “AFKAP"/The Holy River 24 21 21 30 SPICE GIRLS/Wannabe 12 13 14 20 WALLFLOWERS/One Headlight 45 42 40 32 BLACKDUT ALLSTARS/ Like It 44 41 38 36 COUNTING CROWS/A Long December
16 28 27 26 ALANIS MORISSETTE/Head Over Fest 32 36 36 29 DONNA LEWISA Love You Always... 36 28 26 19 SHERYL CROWAf It Makes You... 52 47 49 30 NO MERCY/Where Do You Go 50 42 43 34 MERRIL BAINBRIDGE Mouth
- 1122 25 311/Al Mixed Up 26 28 28 29 QUAD CITY DJ'S/C'mon 'NRide It... 32 39 25 19 JEWEL/You Were Meant .. 33 31 33 29 TONY RICH PRDJECT/Nobody Knows 54 36 33 31 NO DOUBT/Spiderwebs
13 15 16 22 LIVIN' JOY/Dreamer 22 27 27 28 N0 DOUBT/Spiderwebs 27 23 22 19 COUNTING CROWS/Angels Of .. 24 21 28 26 SPICE GIRLSWannabe 30 35 33 30 AMBER/Colour Of Love
12 14 18 21 SHERYL CROW/Everyday Is... 25 26 26 27 LABOUCHE/Sweet Dreams 10 10 15 19 CRANBERRIES/When You're Gone - - - 26 LECGLICKTonight Is The Night 31 35 34 29 R.KELLYA Can'tSleep...
- 10 20 21 LUSCIOUS JACKSON/Naked Eye 24 26 26 26  BILLIE RAY MARTIN/Your Loving Amms 19 20 17 18 CAKE/The Distance 26 31 21 24 NEW EDITIONA'm Still In Love... 29 27 29 28 FUNKY GREEN DOGS/Fired Up
- - 14 21 TONI BRAXTON/You're Makin' Me... 25 23 23 25 LA BOUCHE®Be My Lover 15 12 14 18 BUTTHDLE SURFERS/Pepper 22 21 24 22 EVERYTHING BUT./Missing 46 32 29 28 TON! BRAXTON/You're Makin' Me..
24 33 20 20 BLACKSTREET/No Diggity 28 11 11 24 GREASE MEGAMIX/Grease Megamix - - 13 17 SHERYL CROW/Everyday Is... 21 16 17 21 BLACKSTREETNo Diggity - - - 26 SAVAGE GARDEN/ Want You
- - 25 18 ORIGINAL? Luv U Baby 27 24 24 24 REAL MCCOY/Another Night - - 917 REM.Electrolite 29 29 20 21 GHOST TOWN DJ'SMy Boo 24 27 29 25 GINUWINE/Pony
- - 14 17 NEW EDITION/I'm Still in Love... 24 22 22 23 FUNFAGTORY/Close To You 14 14 18 17 BUSH/Machinehead 24 23 21 21 2 UNLIMITED/Get Ready For This 57 22 20 18 KEITH SWEAT/Twisted
10 12 17 17 EVERYTHING BUT.. Missing 24 23 23 23 EVERYTHING BUT. Missing 12 13 17 17 SMASHING PUMPKINS/Thirty-Three 47 47 45 20 ALANIS MORISSETTE/You Leam - - - 17 JEWEUYou Were Meant.
18 - 11 17 WALLFLOWERS/Sth Avenue Heartache 23 21 21 21 NEW EDITION/'m Stil In Love.. - 11 15 16 LUSCIOUS JAGKSON/Naked Eye 20 21 22 20 REAL MCCOY/Another Night 49 35 31 17 DONNA LEWISA Love You Always.
27 30 15 16 SHERYL CROW It Makes You.. - - - 20 AZYET/Last Night 19 15 17 15 BLUES TRAVELER/But Anyway - = 7 19 NOMERCY/Piease Don't Go 18 16 14 16 QUAD CITY DJ'S/C'mon ‘N Ride It...
- - 13 16 FUGEES/No Woman, No Cry 20 23 23 17  KEITH SWEAT/Nobody - 11 13 14 DEPECHE MODE/Barrel Of A Gun 23 24 21 19 QUADCITY DJ'S/C'mon ‘N Ride ft... 21 16 15 15 EVERYTHING BUT. Missing
15 - 15 16 JANN ARDEN/Insensitive 15 14 14 12 RED HOT CHILI../Love Rollercoaster 28 27 14 14 BARENAKED LADIES/The Did Apartment 23 24 18 19 REAL MCCOY/Run Away 47 36 28 15 FUGEES/No Woman, No Cry
- - 13 14 JOHN MELLENCAMP/Just Another Day 13 13 13 11 GINUWINEPony 18 17 12 13 BODEANSMurt By Love 21 17 17 16 PLANET SOUL/Set U Free 20 14 12 14 LIVIN' JOY/Dreamer
21 21 19 14 R KELLYA Befieve | Can Ry 5 5 5 11 DONNA LEWISWithout Love 12 10 12 13 SPONGEMave You Seen Mary 48 39 - 16 COLOR MEBADD/The Earth... 18 19 11 13 CORONA/The Rhythm Of...
- - - 13 BABYFACEMEveryTimel.. 9 8 8 10 WHITNEY HDUSTON/I Believe In You... - - 11 12 OFFSPRING/ANl | Want - - 7 15 “AFKAP"/The Holy River 17 15 14 13 FUNFACTDRY/ Wanna B With U
- 10 - 13 NODOUBT/Just A Girl - - - 10 TiCAVaterfalis - = = 10 NINE INCH NAILS/The Perfect Drug 19 16 11 15 GINUWINEPony 17 15 11 13 GABRIELLE/Dreams
15 - - 11 OUTHERE BROTHERS/Boom Boom Boom - - - 6 DBABYFACEREvery Timel. 10 9 8 7 REPUBLICA/Drop Dead Gorgeous 12 - 16 15 TiLCAWaterfalls 18 12 14 12 SMASHING PUMPKINS/1979
- 10 - 11 ALANIS MORISSETTEMand In My Pocket - - - - JEWELNou Were Meant... - - - - BUSH/Greedy Fly 19 17 18 15 DES'REE/You Gotta Be 13 14 - 12 COOLIO/A,234 (Sumpin’..)
<= 11 11 QUADCITY DJ'S/C'mon N Ride It... = - - - CELINE DION/AI By Myselt - - - - SPACEfFemaeOf.. 18 17 16 15 MONTELL JORDAN/This Is How We Do It 15 14 12 11 REAL MCCOY/Run Away
14 11 - 11 DAVE MATTHEWS BANDWhat Would You Say - - - - CRYSTAL WATERS/Say.. It You Feel.. 13 - 14 14 CRYSTALWATERS/100% Pure Love 13 - - 10 TONY RICH PROJECT/Nobody Knows
13 27 16 11 DISHWALLA/Counting Blue Cars - - - - NOMERCY/Piease Don't Go 17 15 16 14 SNAPRhythm Is A Dancer - - - - CELINE DION/AIl By Myselt
&
mg)ilzggg;gn WXKS/Bastan WHY!/Miami m*uil WSTR/Atlanta KKLQ/San Diego
(617) 396-1430 305) 620-9299 (404) 261-2970 619) 560-5464
KRm Peake/Michaels IngM ivey/Corey gobe)ns/()hio ATLANTA Peterson/Ammons (Steve)ns/Kalusa
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W 2w W TW 3w 2w W TW 3IW W LW TW W 2w
52 57 55 56 MERRIL BAINBRIDGEMouth 55 58 60 62 NOD DOUBT/Don't Speak 23 29 47 60 MADONNA/Don't Cry For Me.. 66 65 64 68 NODOUBT/Don't Speak 68 74 73 77 ENVOGUEMDon't Let Go (Love)
55 57 57 56 AMBER/Ths Is Your Night 29 36 61 62 MADONNA/Don't Cry For Me 38 45 51 57 NODOUBT/Don't Speak 33 37 67 67 HODTIE & BLOWFISH/ Go Blind 47 67 73 716 GINA G/Ooh Aah...Just..
53 58 58 55 NODOUBT/Don't Speak 52 58 55 58 SHERYL CROW/M It Makes You. 39 47 54 56 TONIBRAXTON/Un-break My Heart 38 36 33 66 WALLFLOWERS/Sth Avenue Heartache 43 66 72 75 MADONNADon't Cry For Me.
38 49 49 51 MADONNA/Don't Cry For Me. 50 57 57 ST ALANIS MORISSETTE/Mead Over Feet 37 45 49 55 AZ YET/Last Night 28 37 34 66 COUNTING CROWS/A Long December 23 49 74 75 SPICE GIRLS/Wannabe
45 44 44 42 A BOUCHE/Be My Lover 26 31 33 56 JEWEL/You Were Meant. 39 45 51 40 JOCELYN ENRIQUEZ/Do You Miss Me 36 64 68 64 JEWEL/You Were Meant.. 70 70 72 71 TONI BRAXTON/Un-break My Heart
50 38 38 38 CRUSH/Jellyhead 33 35 56 47 ALANIS MORISSETTE/ANl | Really Want 39 45 38 33 GINA G/Ooh Aah...Just.. 62 58 59 62 TONI BRAXTON/Un-break My Heart 23 32 45 57 SHERYL CROW/Everyday Is
28 30 27 37 CARDIGANSAovefool 24 20 45 47 CARDIGANS/Lovefool 34 46 42 33 SPICE GIRLS/Wannabe 25 31 31 37 CARDIGANS/Lovefoot 32 36 36 50 DUNCAN SHEIK/Barely Breathing
33 31 35 36 CELINE DION/ItS All Coming.. 23 23 57 46 CRANBERRIES/When You're Gone 21 27 26 30 CARDIGANS/Lovefool 27 36 37 36 GINAG/Qoh Aah..Just. 9 14 19 43 CRANBERRIESA¥hen You're Gone
31 40 33 35 SHERYL CROWA it Makes You. - - 40 45 BLUES TRAVELER/But Anyway 23 28 28 29 NOMERCY/Piease Don't Go 35 31 34 35 BABYFACE/Every Time|. 71 73 77 40 DONNA LEWIS/Without Love
37 43 39 34 TONI BRAXTON/Un-break My Heart 54 55 39 42 TONI BRAXTON/AUn-break My Heart 19 26 27 28 ENVOGUEDon' Let Go (Love) 33 34 34 35 ENVOGUEDon't Let Go (Love) - - 7 33 SAVAGE GARDEN/I Want You
40 45 39 34 NO DDUST/Spiderwebs 33 35 39 42 WALLFLOWERS/th Avenue Heartache 11 17 25 27 CRYSTAL WATERS/Say...If You Feel. 64 36 32 35 NIXONS/Sister 31 35 36 33 DCTALK/Just Between You.
32 37 38 32 ROBERT MILES/One And One 24 22 30 39 COUNTING CROWS/A Long December 23 28 23 25 BABYFACE/Every Timel... 37 37 10 35 DC TALK/Just Between You, . 24 30 29 30 HOOTIE & BLOWFISHA Go Bind
19 24 27 29 LECLICKTonght Is The Night 51 54 36 39 MERRIL BAINSRIDGE/Mouth 18 20 20 23 HODOTIE & BLOWFISH/I Go Blind 30 37 38 33 MADDNNA/Don't Cry For Me... 72 46 30 30 NOMERCYWhere Do You Go
27 33 35 29 ENVOGUE/MDon't Let Go (Love) 17 23 21 36 ENVOGUE/Don't Let Go (Love) - - 14 22 SAVAGE GARDEN/ Want You 63 64 61 32 SHERYL CROW/ It Makes You. 19 26 25 27 ERIC CLAPTON/Change The World
24 25 31 28 KEITH SWEAT/Twisted 21 14 17 29 SUSANNA HOFFS/AIl | Want 14 20 17 21 R.KELLY/I Believe | Can Fly 64 66 61 32 ALANIS MORISSETTE/Head Dver Feet 9 34 34 27 BABYFACEEvery Timel.
18 18 27 23 BLACKSTREET/No Diggity - - 28 26 DISHWALLACounting 8iue Cars 23 25 20 21 GLORIA ESTEFAN/'m Not Giving.. 61 65 34 31 JOHN MELLENCAMP/Key West. 72 58 28 27 CAROIGANS/Lovefool
21 22 32 22 GREASE MEGAMIX/Grease Megamix 34 37 20 26 ND MERCY/MWhere Do You Go 13 22 16 20 WHITNEY HOUSTON/I Believe in You.., - - 17 29 CRYSTAL WATERS/Say...If You Feel. - - 9 27 PAULACOLEMWhere Have Al..
17 22 19 21 EVERYTHING 8UT./Missing 52 49 19 25 CELINE DION/'S All Coming. 17 18 18 20 BRYAN ADAMS/Let's Make A... 29 26 27 28 BLACKSTREETNo Diggity 21 25 29 26 ALANIS MORISSETTE/Head Over Feet
17 21 20 20 NOMERCYMWhere Do You Go 11 16 19 22 DUNCAN SHEIK/Barely Breathing 18 20 21 20 JOURNEY/MWhen You Love. - - 32 28 “AFKAP"/The Holy River 25 23 22 23 NODOUST/Don't Speak
117 9 19 JEWEL/You Were Meant. - - 14 22 SHERYL CROW/Everyday Is.. 37 46 25 19 CELINE OJON/It's All Coming... - 17 27 26 SHERYL CROW/Everyday Is.. 46 45 38 22 GLORIA ESTEFAN/'M Not Gwving..
- - 12 19 SHERYL CROW/Everyday Is.. 119 17 20 LEAH ANDREDNE/IS Alnght, Its. 19 20 22 19 SHERYLCROW/If It Makes You - 28 27 26 GARBAGE/#1 Crush 72 36 15 22 JEWEL/You Were Meant..
- - 14 19 NOMERCY/Piease Don't Go - 12 16 19 SAVAGE GARDEN/ Want You 18 18 19 18 AMBER/This Is Your Night 31 23 32 25 SPICE GIRLSWannabe 29 22 21 21 JOHN MELLENCAMP/Key West,
17 18 17 19 GARBAGE/# Crush - - 11 18 ND MERCY/Please Don't Go - 13 15 18 JEWEL/You Were Meant. . 29 31 29 25 JDURNEY/When You Love... 30 24 22 21 HDOTIE & BLOWFISH/Sad Caper
- 11 16 17 GINA G/Ooh Aah. Just. 15 18 14 18 WALLFLOWERS/One Headlight 15 16 14 18 ROBERT MILES/Children - - - 24 MONICAor You | Wil -9 19 20 “AFKAP"/The Holy River
10 15 12 17 LA 8DUCHE/Sweet Dreams 16 19 19 17 “AFKAP"/The Holy River 16 16 16 18 DISHWALLA/Counting 8lue Cars 19 16 22 18 R.KELLYA 8elieve | Can Ry -9 21 19 AMANOA MARSHALLFall From Grace
- 717 16 SPICE GIRLSWannabe -8 16 16 SHAWN COLVIN/Sunny Came Home - - 10 17 “AFKAP"/The Holy River 35 33 38 18 NDMERCYMMere Do You Go 18 17 17 18 SMASHING PUMPKINS/1979
21 21 16 16  COUNTING CROWS/A Long December 27 30 13 15 DONNA LEWIS/I Love You Always... 16 17 17 17 ROCKELL/ Fell In Love 34 35 35 17 SEAUFl Like An Eagle 23 19 17 18 ALANIS MORISSETTE/Right Through You
13 11 17 16 ERIC CLAPTON/Change The World - - - 15 SPICE GIRLSMWannabe 15 17 16 17  NDMERCY/Where Do You Go 15 14 11 16 JOHN MELLENCAMP/Just Another Day 20 17 16 17 FOO FIGHTERS/Big Me
-~ 8 12 15 "AFKAP"/The Holy River 11 10 13 14 TRACY CHAPMAN/Give Me One Reason - 13 16 16 BLACKOUT ALLSTARS/ Like It - - - 16 WALLFLOWERS/One Headlight 18 17 20 17 DISHWALLACounting Biue Cars
11 12 11 15  BLIND MELON/NO Rain 15 18 18 14 GINAG/Doh Aah..Just. 13 13 - 16 SMASHING PUMPKINS/979 13 13 13 14 ELTON JOHN/You Can Make. = = - 17 BRANDY/Sittin' Up In My.
17 18 17 14 CRANBERRIESWhen You're Gone 14 13 14 13 ALANIS MORISSETTE/You Learn 17 21 18 16 NEW EDITION/I'm Still In Love.. 36 36 34 13 DONNA LEWIS/I Love You Atways... - - 17 17 JEWEL/Who Will Save..
25 18 12 14 RED HOT CHILI../Love Rollercoaster 8 11 11 12 ROD STEWART/f We Fall In... - - 13 15 JON SECADAToo Late. Too Soon 14 10 - 12 EVERYTHING BUT./Missing 18 - 15 16 DOG'S EYE VIEW/Everything Fals...
35 29 22 14 PLANET SOUL/Set U Free 9 9 13 12 BETTER THAN EZRADesperately Wanting - - 15 15 NO DOUBT/Spiderwebs - - - 11 CELINE DIONAI By Myself 10 19 19 15 WHITNEY HOUSTONA Believe In You.
- 10 12 13 FUNKY GREEN DOGS/Fired Up 9 9 10 11 JOHN MELLENGAMP/Just Another Oay - 15 19 15 COUNTING CROWS/A Long December 9 13 9 10 WHITNEY HOUSTON/ Believe In You.. - - 20 14 SHERYL CROWAC It Makes You..
11 14 14 13 ALANIS MORISSETTE/You Leam 33 36 38 11 ELEANOR MCEVOY/Precious Little 16 21 19 15 MERRIL BAINBRIDGEMouth 11 - - 10 LABOUCHE/Sweet Dreams -8 11 12 UDiscotheque
- 12 12 13 GREEN DAYAWhen | Come Around 25 25 7 11 CRANBERRIES/Free To Decide 16 17 15 14 ALANIS MORISSETTEMead Over Feet - - - - SAVAGE GARDEN/I Want You - 5 13 12 NOMERCY/Piease Don't Go
- 11 11 12 SPIN DOCTORS/Two Princes - - 6 10 AMBER/Colour Of Love 13 15 14 14 ERIC CLAPTON/Change The World 1