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THE REEL FACTS!

Radio audiences love movies, yet the
motion-picture industry barely recognizes
radio when it comes to advertising its
pictures. Interep’s Jeft Dashev ponders
this problem and suggests ways of turning

the tide.
Page 16

NUTS & BOLTS OF STATION PR

Is your station’s PR machinery well-oiled
or well-soiled? Check out the tips to get it
goin’ in motion again!

Page 17

HABLANDO FOR THE MASSES
The rising tide of Spanish-language radio
is by no means limited to music
programming. R&R peeks into the
operations of successful Spanish Talkers
on both coasts.

Page 28

URBAN ACTION DEBUTS!
Check out the latest R&R Action Page, a
new weekly feature highlighting the songs
that are making a difference in Urban and
Urban AC radio. This week’s kick-off
features a look at the incredible success
story behind Island’s Dru Hiil, and WUSL/
Philly OM Helen Little gives her “opinion”
of Columbia artist Maxwell.

Page 52
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e Hoak Communications Partners buys
Broadcast Electronics

¢ Justin Fontaine named VP/Nat'l Promo
at Capitol

« Steve Zap, Michelle St. Clair, Debby
Peterson take new MCA promotion
dept. titles

e Matt Pollack becomes Head/Promotion
atVv?

« Corinne Baldassano joins AP as GM/
Radio Division

o Allan Fee appointed PD for KPNT/St.
Louis

 THIS *] WEEK |

CHR/PD
| «THIRD EYE BLIND Semi-Charmed Life (Elektra/FEG)

LD DY THAR T
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o WILL SMITH Men In Black (Columbia)

URBAN
o DRU HILL Never Make A Promise (/sland)

URBAN AC

¢ PATTI LABELLE When You Talk About Love (MCA}

* KENNY CHESNEY She's Got It All (BNA)
‘|l"‘"_"""' ‘*l

© PAUL TAYLOR Pleasure Seeker (Countdown/Unity)

* SISTER HAZEL All For You (Universal)
ap

* SHAWN COLVIN Sunny Came Home (Columbia)

ACTIVE ROGK
 LIVE Turn My Head (Radioactive)

ROCK
* COLLECTIVE SOUL Listen (Atlantic)

ALTERNATIVE
* SUGAR RAY Fly (Lava/Atiantic)

ADULT ALTERMATIVE
« SARAH MCLACHLAN Building A Mystery (Arista)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

News/Talk Leads In Spring *97

m Exclusive to R&R: Nat’l Format Share Study

News/Talk listening during the Spring "97 rating period was
down more than a full shzre from the winter, but it stili led all
other formats in R&R’s ex:lusive National Format Share Trends

study produced by Arbitron.

This breakout uses Arb.tron’s national continuous measure-
ment database as its basis — not averages of shares from indi-
vidual markets — and thus is the most accurate barometer of
format strength available. Here’s how the formats rank:

Wi'97 Sp'97 TSL

AC 14.1
(AC) 8.9
(Hot AC) e

News/Talk/Sports 15.1

Oldies, Classic Rock =~ 10.6

Country 10.7

CHR 101
(CHR/Pop) 5.0
(CHR/Rhythmic) 51

Urban 9.4

~ (Urban) 52
(Urb. AC, Urb. Oldies) 4.2

Spanish 6.4

__RocT( . = 4.5 !

Alternative 40

N_ostalgi-a7M_dﬁ_ 3.7

NAC/Smooth Jazz 3.2

Classical g <2Y1

Adult Alternative _1 3

Remaining formats ity

© 1997 Arbitron Co.
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WKLB & WOAZ Swap Frequencies

@ Greater Media/Boston moves Country to 99.5;
NAC/SJ station drops ‘Oasis’ and goes to 96.9

By Lon HELTON
R&R COUNTRY EDITOR

In a move designed to “betier
serve the audiences and the spe-
cific needs of each format,”
Greater Media is flipping the
frequencies of Country WKLB-
FM and NAC/Smooth Jazz
WOAZ-FM today (8/22) at
noon. WKLB is presently at 96.9
with 88kw at 1151 feet and will
now be positioned as “Country
99.5 FM.” Licensed to Lowell,
MA, WOAZ is at 99.5 with 39kw
at 550 feet and becomes ““Smooth
Jazz 96.9,” dropping its “Oasis”
moniker.

Greater Media Sr. VP/GM Pe-
ter Smyth notes, “With WKILB
moving, we can deliver our atten-
tion to where the Country listen-

ers are — in the suburbs. Coun-
try’s loyal and proactive listeners,
as well as our advertisers, can be
reassured that the dial position is
the only thing that has changed on
WKLB. We are committed to the
growth of the Country format.
“At its new dial position,
WOAZ will be transmitting
from the second tallest building
in downtown Boston. This helps
Smooth Jazz 96.9 FM reach
25% more listeners and allows
the station’s format to effective-
ly participate in the all-impor-
tant ‘in-office’ listening battle.
The problem the station had at
its old dial position was its in-
ability for the signal to reach
into downtown Boston. That
problem no longer exists.”

AUGUST 22, 1997

Jacor’s Owens Now SVP/Prog.

Tom Owens has been
elevated to Sr. VP/Pro- |
gramming for Jacor
Communications. He
previously served as the |
company’s VP/Pro-
gramming.

“Over the past three
years, Tom has done a
phenomenal job super-
vising the development
of our radio products
while assembling an un-
paralleled corporate program-
ming team,” Jacor President
Bobby Lawrence noted. “As we
continue to aggressively grow
the company, we felt it was im-
portant to better recognize Tom’s
key role as Jacor’s senior prod-
uct authority.”

Prior to his most recent post,

Owens

Owens was PD at
WEBN/Cincinnati. “I'm
honored to even be asso-
ciated with the awesome
corporate programming
team we have begun to
assemble, as well as the
many outstanding mar-
ket product managers
and program directors
within our organization,”
he said. “We intend to
continue to focus on the
fundamentals established by
[CEO] Randy Michaels and Bob-
by Lawrence that place a premi-
um on the best people, products,
and propagation systems.”

Owens’ promotion prompted
Michaels to quip: “Bobby and

OWENS/See Page 26

Bonneville Resets L.A., DC Managers

By Tony Novia
R&R CHR EDITOR

Following its agree- [
ment to acquire KZLA- S
FM/Los Angeles and §
WTOP-AM &
WGMS-FM/Washing-
ton from Chancellor
Media as part of a larger
deal (R&R 8/15). Bon-
neville International
this week reset its man-
agement tiers in those
markets:

e In LA.. David Ervin has
been tapped as VP/GM of Coun-
try KZLA. Ervin is currently
Bonneville’s National PD and
programs AC KBIG-FM/L.A,,
which Bonneville agreed to trade
to Chancellor Media as part of
last week’s deal. Ervin reports to
KSL/Salt Lake City VP/GM Ri-

Ervin

chard Mecham, who
also now serves as Pres-
8l ident of Bonneville’s Los
Angeles/Salt Lake City
Bl Radio Group.
o ® Jn DC: Bonneville/
il Seattle VP/GM Kari
B Johnson Winston has
been named President/
Washington, DC Radio
Division and will also
oversee the day-to-day
operations of Classical
WGMS. Steve Swenson contin-
ues as VP/GM of all-News
WTOP-AM/Washington. Mean-
while, 23-year Bonneville vet
Tom Glade has been tapped as
VP/GM for CHR/Pop WWZZ-
FM, with additional responsibil-
ity for Country WXTR-AM and

BONNEVILLE/See Page 26

Where They’re Listen'i—n“gm’I

About two-thirds of 6a-7p 18+ listeners are awvay

from their homes when tuned in. !

[ Exceeds 100% due to rounding.

OTHER
2%

Source: Interep, from Spring *97 top 10 metros.

Listeners ‘Do It’ Outside Of The Home!

As much as 80% of radio listening happens away from home in
major dayparts and demos, according to an Interep breakcut of the
| Spring '97 Arbitron. These results are important, because redio finds

itself happily detached from the dizzying battle of information and
entertainment options consumers face at home.

According to the study:

® Of the 58% of total-week listening (among 18+ listen€-s) done

outside the home, 29% occurs in the car, 27% is at work, and 2%
occurs at“other” locations (listeners check “home,”“at work.'“in car,
or “other” when filling out their diaries).

INTEREP/See Page 26

Continuously Updated Stock Market Activity: www.rronliné.com



MOST PRECARIOUS
THE SINGLE

FRONM

Straight On Till Morning |

MOST ADDED! 4
#4 CHR/POP

HEMER 46 ALTERNATIVE
e #2 HOT AC

o 5
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Fontaine Rejoins
Capitol For VP/
Nat’l Promo Slot

Industry veteran Justin Fontaine
has been named VP/National Pro- |
motion at Cap- |
itol Records t
and will over-
see all aspects
of Top 40 Pro-
motion. He most
recently spent
five years as |
VP/Promotion
for the Work |
Group.

Fontaine re- |
ports to Capitol |
Sr. VP/Promotion Phil Costello,
who remarked, “Justin Fontaine? I

I
FONTAINE/See Page 26 ;

Fontaine

i e R R e s Saam |

MCATapsZapAs
VP/Top 40 Promo
B St. Clair, Peterson
take promotion posts

Steve Zap has been named VP/Top
40 Promotion at MCA Records,
which also taps Michelle St. Clair

t. Cir
as Sr. Director/Al- |

i tion and Debby
3| Peterson as Na-
® tional Director/
| Crossover Promo-
# tion. The trio most
recently worked
& | in similar posts at
Red Ant Enter-
tainment.

“Zap could geta
polka  record
played at a metal station,” MCA Sr.
VP Nancy Levin commented. “His
conviction for music and proving hits
is unmatched by any sane person I |
know”” Zap’s other experience in- |

MCA/See Page 26 ;
R&R Observes
Labor Day

Peterson

holiday, R&R'’s Los Angeles,
Nashville, and Washington, DC | |
offices will be closed Monday,
September 4.

S

Members of the recently reunited Fleetwood Mac stopped by the West-
wood One studios in Los Angeles to do interactive satellite interviews
promoting their upcoming album and concert. Westwood One will also be
recording performances from the tour for radio broadcasts. Looking as
cool as ever are (I-r): the band’s Mick Fleetwood, Westwood One Chair-
man Norm Pattiz, Westwood One VFP/Affiliate Relations Music Program-
ming Liz Laud, and the band’s Lindsay Buckingham.

ey 2

Hoak Acquires Broadcast Electronics
M Broadcast Programming, MARTI part of deal

Hoak Communications Partners L.P. has acquired Broadcast Elec-
tronics Inc. and its parent holding company, Cirrus Technologies Inc.
The purchase price was not disclosed.

Broadcast Electronics is a 38-year-old operation based in Quincy, IL and
a major supplier of equipment and services for the worldwide radio indus-
try. The deal includes two major BEI subsidiaries: Broadcast Program-
ming of Seattle and MARTI Electronics of Cleburne, TX. BEI's corpo-
rate offices will remain in the Quincy headquarters.

“This is a tremendous opportunity for Broadcast Electronics,” said BE]
President Jack Nevin. “Hoak Communications Partners brings both exten-
sive experience in the media and broadcast industries as well as a strong
capital backing that will enable the company to continue to focus on growth

n observance of the Labor Day ’

through internal development and acquisition.”

Hoak principal Thomas Harrison added, ‘“Broadcast Electronics has a
terrific reputation within the radio industry for its products and program-
ming. We hope we can add value to the company through our experience

and capital”

BEl/See Page 26

V2 Picks Pollack As Head/Promotion

Veteran rock and alterma-
tive promotion executive
Matt Pollack has joined
V2 Records as Head/Pro-
motion for its North Amer-
ican operations. In his new- 3
ly created position, Pollack
reports to V2 GM Richard
Sanders.

“Matt’s promotional and
industry experience gives
V2 the ability to compete

| at the highest level.” Sand-

ers said. *‘His multiformat expertise
is the perfect complement to our di-
verse roster.”

Pollack told R&R, “This oppor-
tunity is one that most of us dream

Pollack

about — a new label that
has a wealth of vision and
backing to make it an in-
stant player. It shares the
passion and integrity of an
independent.”

held the VP/Alternative
Promotion post at Elektra
Records. Before that. he
was EastWest/Atlantic
Records’ VP/Rock Pro-
motion (1992-94) and
National Album Promotion Direc-
tor for Atco Records (1990-92).
He began his career as Director/
Promotion for Relativity Records
in 1987.

Salary Survey Responses Due

Questionnaires for the R&R/Miller, Kaplan, Arase & Co. annual salary

survey are due Thursday, August 28.

Respendents can use the envelope

enclosed with the survey. If it is missing, the surveys can be sent to:

George Nadel Rivin

Miller Kaplan Arase & Co., Certified Public Accountants

10911 Riverside Dr.
North Hollywood, CA 91602

Results will be published in the September 19 issue of R&R.

Pollack most recently |
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Baldassano Appointed GM/Radio At AP

Corinne Baldassano has
been appointed to the new-
ly created GM/Radio Divi-
sion at the Associated
Press. Her job is to “make £
AP Radio a market-driven,
customer-focused organiza-
tion.” said AP Broadcast
Services VP/Director Jim
Williams.

Baldassano had been Sr. [
VP/Programming for Sony
Worldwide Networks in
New York prior to joining AP in
Washington, DC. Williams said,
“Her appointment reaffirms AP’s
commitment to diversify its product

Baldassano

offerings and to build
upon AP’s leadership role
in radio news and infor-
mation programming.”
Baldassano has served
as VP/Programming for
Westwood One in LosAn-
geles and spent the bulk of
her career with ABC Ra-
dio, including a stint as
that company’s VP/Pro-
gramming. She said she is
“excited to be joining a
company that has been pat of ra-
dio’s history since its beginning.”

BALDASSANO/See Page 26

KPNT/St. Louis Points To New PD Fee

WGRD/Grand Rapids
PD Allan Fee has been ap-
pointed PD at Sinclair
Broadcast Group’s Alter-
native KPNT/St. Louis.
He succeeds Alex Luke,
who recently became PD at
WKQX/Chicago.

“We are delighted to have
Allan joining the ‘Point’
staff, and know that he will |
be an instrumental part of
the station’s continued
growth,” KPNT & WVRV VP/GM
Linda O’Connor stated. “‘He brings
with him tons of enthusiasm and
great knowledge of the radio and

Fee

music industry. Allan will
be a dynamic leader for our
team.”

Fee told R&R, “In meet-
| ing with Linda, I related my
| belief that WGRD had op-
erated in a similar context
to KPNT in its market. and
1 Ifelt confident that I could
help maintain its record of

«48 excellence”
Prior to WGRD, Fee had
been PD at KLYV &
WDBQ/Dubuque, IA; KFB(/Chey-
enne, WY, and KISM/Bellingham,
WA. He also worked as exscutive
producer for WRCX/Chicago.
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_ BUSINESS BRIEFS

RTNDA To Ask Appeals Court
To Repeal Equal Time Rules

By JeFerey YORKF
R&R WASHINGTON BUkEAU CHIEI

Steamed that the FCC has mulled over political editorial and
personal-attack rules for 14 years and then dropped the ball on
making a decision on whether to repeal them, Radio-Television
News Directors Association President Barbara Cochran told
R&R Tuesday that the group will file suit in the DC Circuit
Court of Appeals to force the agency to take action on the matter.

The regulations are “clearly un-
constitutional and have an inhibit-
ing effect on the discussion of im-
portant issues of the day,” Cochran
said in a statement released earlier.
“They are vestiges of the so-called
Fairness Doctrine,” which the FCC
repealed in 1987,

Wait For ‘New FCC’

On August 7, the agency’s commis-
sioners conceded that they could not
agree whether to continue forcing
broadcasters to give on-air opportu-
nities to respond to editorials or per-
sonal attacks. The four members dead-
locked in their review of the two 30-

year-old rules. and said the decision
was best left to the “new FCC™
Chairman Reed Hundt, veteran
Commissioner James Quello, and sin-
gle-term Commissioner Rachelle
Chong are expected to vacate their
prestigious offices on M Street short-
ly. Only Susan Ness will remain
aboard as Commissioner while Bill
Kennard. Michael Powell, and Harold
Furchgott-Roth wind through the
nominee’s hearing process, which is
expected to begin in the fall when
Congress returns from summer re-
cess. One other person, Gloria Tris-

RTNDA/See Page 8

FCC Streamlines Grandfathered FM Rules

The Federal Communications Commission has agreed to
allow FM stations grandfathered before November 16, 1964
more flexibility in their ability to relocate, or increase or de-

crease their facilities.

The stations — many of which
broadcast at more than 100,000

&

‘épaler Joins R&R’s DC ureau
Van Siooten To Study Communications Law

M att Spangler has joined R&R’s Washington News Bureau as Asso-
ciate Editor. His beats will include the FCC, business news, EEQ
issues, digital broadcasting, and traffic reporting services.

watts — will allow such stations as
KIOI/San Francisco and KRUZ/

He graduated cum faude from Wake Forest University in 1993, and has
covered the radio industry for the past 18 months as an Associate Editor at
IMAS Publishing’s Radio World. He has won the admiration of editors and
industry representatives alike with his reporting on technical, legislative,
and regulatory issues, and will now add business to his coverage map.

“I'm excited about adding the business angle of the radio industry to my
repertoire, and | am delighted to be covering stories not only for the week-
ly newspaper but also writing daily news for R&R ONLINE and R&RTO-
DAY Spangler said.

Spangler takes over the reins from Heather Van Slocten, who will at-
tend law school at the University of Virginia in Charlottesville and pursue
her interest in communications regulation.

Santa Barbara. CA to make neces-
sary adjustments to their broadcast
facilities without having to worry
about losing their grandfathered sta-
tus. The FCC allowed such stations
to keep broadcasting at such high
wattage levels so long as their out-
put and engineering criteria re-
mained essentially the same as it was
prior to November 1964. KIOI
broadcasts at 125,000 watts at 1160
feet;: KRUZ transmits at 105,000
watts at 2980 feet, making it the
most powerful station in the nation.

Certain provisions built into the
new rules will also help prevent in-
creased interference with non-
grandfathered FM stations. For ex-
ample, KACD-FM & KBCD-FM/
Santa Monica-Newport Beach, CA
would be able to improve its signal
in the South Bay area of Los Ange-
les County, where its signal is shat-
tered by KRUZ.

Grandfathered FMs would also be
able to modify facilities if the chang-
es can be shown to be in the public
interest. In the past, grandfathered
stations met incredible hurdles when
they wanted to modify facilities.

e

Hibks, Muse Acquires LIN TV In $1. 7 Billion Deal

allas-based Hicks, Muse, Tate & Furst made its largest investment to
date, committing $600 million of equity capital to purchase LIN, the
nation’s 22nd-largest TV group. LIN owns and operates eight network-
affiliated television stations, including its flagship KXAS-TV/Dallas (an NBC
affiliate). The company also operates another four stations, including KXTX-
TV/Dallas, under LMAs. Over the past four years, Hicks, Muse Tate &
Furst, which was founded in 1989, has helped establish Chancellor Broad-
casting and Capstar Broadcasting Partners as major radio groups.
AT&T currently owns approximately 45% of LIN; AT&T has agreed to
vote in favor of the merger if it's approved by a majority of the other out-
standing LIN shareholders. Cook Inlet Communications Corp., which holds
about 5% of the outstanding LIN shares, has also signaled its approval of
the merger.

Prescription Drug Ads: Radio Missing Out

hile the RAB is applauding the Food and Drug Administration’s

amended advertising guidelines for prescription drugs, it discov-
ered that of the $595.5 million in advertising spent in 1996, less than $1
mitlion was allocated to national radio spots. More than $525 million went
to magazines or newspapers. The new guidelines require manufacturers
to only include information in its commercials about major risks associat-
ed with a particular drug along with a way for consumers to receive addi-
tional information.

Noncommercial KRTM-FM/Temecula, CA
Fined For Spots

ometimes it doesn’t pay to advertise: The FCC slapped public station

KRTM-FM/Temecula, CA with a $6000 fine for “repeatedly” running
spots, even after warnings from the Commission. Spots for an auto trans-
mission repair shop, Nissan dealership, used furniture store, model homes,
and a restaurant were among those mentioned in a biting citation sent
from Mass Media Bureau Chief Roy Stewart last week.

Gaylord Stockholders Approve

Westinghouse Merger

W estinghouse is acquiring Gaylord Entertainment’s Nashville Network
(TNN) and the U.S. and Canadian operations of Country Music
Television (CMT). Gaylord stockholders will receive an aggregate of $1.55
billion in Westinghouse common stock. As previously announced, Gay-
lord’s remaining operations — its radio, TV, music, attractions, and hospi-
tality businesses; the international operations of CMT; and the company's
interestin Z Music Inc., a Contemporary Christian music video cable chan-
nel — will be spun off to Gaylord stockhofders immediately prior to the
merger. Completion of the transaction remains subject to certain condi-
tions, including the receipt of a ruling from the IRS as to the tax-free status
of the merger and the spin-off. Iit's expected the transaction will be com-
pleted before the end of September.

Lehman Bros. Initiates Sinclair Coverage,
Ups Westinghouse

Lehman Bros. has issued Sinclair Broadcast Group a “buy” rating and
a $50 per share price target. In a brief, analyst Tim Wallace said the
company’s deal to acquire the Heritage Media stations “should accelerate

Continued on Page 8

_thes Through the

H’iqhq

Bring listeners to your station with the ConMan!
Hot, new Gountry music and a fast paced, interactive show.

Keep your listeners through the night
with the engaging delivery of radio veteran Boh Booker. s

10 hours of consistent, quality Country programming
to take your station "Through the Night."

Lower your overhead ® Increase your audience * Entertain your listeners

JONES RADIU NE"WORK™

Call Michael Henderson, Director of Affiliate Sales 303-784-8700




ONLY ONE OF°
RADIO RESEARCH COMPANIES
HAS “THE PLAN” FOR YOU

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman

"THE PLAN PUT US
ON TOP OF L.A. IN
6 MONTHS AND HAS
KEPT US THERE FOR
6 YEARS"

“The Plan” For Success “The Plan Gets Results”

The results are impressive. Just ask your

In Radio research, there are hundreds of data colleagues at:

vendors. But only a couple of companies
with proven expertise as strategic thinkers.
We're one of them. Coleman Research. The
Company with “The Plan.”

KISS-FM, New York

HOTY 97, New York
POWER 106, Los Angeles
MIX 106.5, Baltimore

At Coleman Research, we do more than just az.::' ::;‘i::::enl'? “EMMIS stations can use any resource they choose.
collect data. We interpret the numbers, then v ULl After seeing The Plan succeed in L.A., New York &
Chicago, every EMMIS station chose Coleman
Research. They really are true strategic partners. We
talk almost daily, they're always available, and we have
E,vcry‘Colcman 7 ‘mcludes €Ly P.lan —apomnt “The Plan” from Coleman Research helped great confidence in chem.

y-point set of strategic recommendations encompassing b ke the climb to th Wi hel
formatting decisions, music image management, them make the climb to the top. We can Belp Rick Cummings,
secondary image development of program attributes, take you there, too. Call CoLeman Rcsfar ch . Vice President of Programming
and specific recommendations for marketing and (el put (2 S L R CONT EMMIS Broadcasting
advertising initiatives. (I EILET I

help you develop a strategic game plan to break

.. And dozens of other stations in markets
away from the competition.

around the Country.

COLEMAN RESEARCH

One of America’s Top Two Radio Research Companies
(919) 571-0000

Hamburg  Rescarch Triangle Park ¢ Los Angeles
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i 1997 DEALS TO DATE TRANSACTIONS AT A GLANCE

PR s e b

DEAL OF THE WEEK

® KMBY-FM/Gonzales (Monterey-Salinas) $2.1 million

| nalla’s to nate' (LﬁZYg]g 794;)272?% ® WMMK-FM/Destin (Ft. Walton Beach), FL $1,195,000

| ® WTWB-AM/Lakeland-Winter Haven, FL $275,010

. H inn- $54 294 ® KVNI-AM/Coeur d’Alene & KHTQ-FM/Hayden, ID
* WDCU-FM/Washington l This Week's Action: AT o,efoszg) (Spokane,WA) $2.5 million
$13 Mi”inn | . . IR ® KQMG-AM & FMAndependence (Waterloo-Cedar Falls), IA

- Stations Traded This Year: 1603 Y

| (Last Year: 1571) ® WLRO-FM & WLTO-FM/Lexington-Fayette, KY $4.6 million
¢ WTBK-FM/Manchester, KY $250,000

~ Stations Traded This Week: 32 * WNEB-AM/Worcester, MA $225,000

| (Last Year: 14) ©® WIFN-AMMarine City (Detroit), MI $150,000

' ® WFBE-FM/Flint, Ml $6.8 million
® WOXF-FM/Bedford (Manchester), NH $3.3 million

TRANSACTIONS * KKXL-AM & FM/Grand Forks, ND $2.75 million

C-SPAN Captures First Radio Property

O Non-profit Cable TV entity grabs WDCU-FM/Washington from UDC
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WDCU- FM/Washlngton

PRICE: $13 million

TERMS: Asset sale for cash
BUYER: National Cable Satellite
Corp., dba C-SPAN

SELLER: The University of the Dis-
trict of Columbia

FREQUENCY: 90.1 MHz

POWER: 6.8kw at 450 feet

FORMAT: Jazz

BROKER: Bruce Houston of Black-
burn & Co.

COMMENT: Community Resource
Educational Association, the previously
announced buyer of WDCU, dropped
its bid for the station on August 11.
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KMBY-FM/GonzaIes
(Monterey-Salinas)

PRICE: $2.1 million

TERMS: Asset sale for cash
BUYER: New Wave Communica-
tions Inc., headed by President Jon
Ferrari. It owns KCDU-FM, KPIG-FM
& KXDC-FM/Monterey-Salinas.
Phone: (201) 818-0323

SELLER: Monterey Bay Broadcast-
ing, headed by President Mik Bene-
dek. Phone: (408) 757-1043
FREQUENCY: 104.3 MHz

POWER: 3.3kw at 453 feet

FORMAT: Adulit Alternative
BROKER: Peter Mieuli of Jorgenson
Broadcast Brokerage

R

WMMK-FMIDestln (Ft
Walton Beach)

PRICE: $1,195,000

TERMS: Asset sale for cash
BUYER: Gulf Breeze Media Inc.,
headed by President Jennifer Hale.
Phone: (904) 837-0101

SELLER: Emerald Coast Radio
Corp., headed by President Timothy
Fulmer. Phone: (304) 837-0101
FREQUENCY: 92.1 MHz

POWER: 25kw at 223 feet

FORMAT: Country

WTWB-AM/Lakeland-
Winter Haven

PRICE: $275,010

TERMS: Stock sale for cash

BUYER: Evangel Christian School
Inc., headed by President Karl Strad-
er, is acquiring all 300,000 shares of
WTWB Radio Station inc. Phone: (813)
286-2323

SELLER: L.M. Hughey. Phone: (813)
286-2323

FREQUENCY: 1570 kHz

POWER: 5kw day/13 watts night
FORMAT: Gospel

| Cedar Falls)

KVNI-AM/Coeur d’Alene l
& KHTQ-FM/Hayden
(Spokane, WA) #
PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: KXLY Broadcasting Group ’
of Spokane. It owns KKPL-AM, |
KTRW-AM, KXLY-AM & FM & KZZU-
FM/Spokane. '
SELLER: North Idaho Broadcasting, |
headed by President Todd Hagadone.
FREQUENCY: 1080 kHz; 94.5 MHz
POWER: 10kw day/1kw night; 100kw
at 1542 feet

FORMAT: AC; CHR

KQMG-AM & FM/
Independence (Waterloo-

PRICE: $477,147

TERMS: Asset sale for cash

BUYER: Keene of lowa Inc., headed
by President Rick Prusater. Phone:
(319) 334-2549

SELLER: Midwest Broadcasting |
Inc.,headed by President Dean Schiit-
ter. Phone: (319) 334-2549
FREQUENCY: 1220 kHz; 95.3 MHz
POWER: 250 watts day/167 watts
night; 2.9kw at 410 feet

FORMAT: Oidies; Oldies |

WLRO-FM & WLTO-FM/
Lexington-Fayette 1
PRICE: $4.6 million ‘
TERMS: Asset sale for cash

BUYER: Regent Communications |
Inc., headed by President Terry Ja- ’
cobs. It owns WXZZ-FM/Lexington.
SELLER: Clark Broadcasting Co.,
headed by President Michael Douglas.
FREQUENCY: 101 5 MHZ; 102.5 MHz
POWER: 7.2kw at 541 feet; 2kw at 400
feet

FORMAT: Classic Rock; Oldies
BROKER: George Otwell and
Charles Giddens of Media Venture
Partners

WTBK-FM/Manchester

PRICE: $250,000

TERMS: Stock sale cash

BUYER: Manchester Communica-
tions Inc., headed by PresidentTimo-
thy Finley. Phone: (606) 598-7588
SELLER: Manchester Communica-
tions Ltd., headed by President Joe
Burchell. Phone: (606) 598-7588

WNEB-AMMbrmatar
PRICE: $225,000

| TERMS: Asset sale for cash

BUYER: Heirwaves Inc., headed by
President Stephen Binley. Phone: |
(508) 248-3984

SELLER: Bob Bittner Broadcasting |
Inc., headed by President Robert Bitt- |
ner. Phone: (617) 449-5618 |
FREQUENCY: 1230 kHz |
POWER: 1kw
FORMAT: B/EZ

WIFN- AM/Marlne City
(Detroit)

PRICE: $150,000

TERMS: Asset sale for $106,235.70
cash and assumption of $43,764.30
existing debt

BUYER: Hancom L.L.C., headed by

President Lee Hanson. It owns |
WPHM-AM/Port Huron, Ml andWBTI- |
FM/Lexington, MI. Phone: (810) 987-
4100

SELLER: Barr-Schremp Communi-
cations, headed by President David
Barr. Phone: (810) 765-8893
FREQUENCY: 1590 kHz

POWER: 1kw day/102 watts night
FORMAT: News/Sports

WFBE-FM/Flint, MI
PRICE: $6,800,000

TERMS: n/a |
BUYER: Liggett Broadcast inc., |

headed by Robert Liggett Jr. (517) |

393-0072

SELLER: Flint Board of Education
FREQUENCY: 95.1 MHz

POWER: 50kw at 243 feet
FORMAT: Classical/Jazz/Alternative
BROKER: Blackburn & Co.

WOXF-FM/Bedford
(Manchester)

PRICE: $3.3 million

TERMS: Asset sale for cash

BUYER: Saga Communications, head-
ed by President Ed Christian. It owns
WFEA-AM & WZID-FMManchester.
SELLER: Merrimack Valley Broad-
casting, headed by President Donna
MacNeil. Phone: (603) 669-7979
FREQUENCY: 96.5 MHz

POWER: 680 watts at 971 feet
FORMAT: AC

KKXL-AM & FM/Grand
Forks

PRICE: $2.75 million

TERMS: Asset sale for cash

BUYER: lowa City Broadcasting Co.,
headed by President Thomas Ingstad.
It has agreed to acquire KTRF-AM &
KSNR-FM/Grand Forks. Phone: (612)
827-5794

® WNIO-AM & WNCD-FM/MNiles (Youngstown-Warren), OH

$3.4 million

® KVAS-AM/Astoria, OR $600,000

® WXTA-FM/Edinboro (Erie), PA $3.7 million

® WCFI-FM/Lajas (Mayaguez), PR $3 million

® WELP-AM/Easley, SC (Greenvitle-Spartanburg) $50,000
® KDAE-AM, KLTG-FM, KOUL-FM & KRAD-FM/Corpus

Christi, TX $5.2 million

¢ KREC-FM/Brian Head, UT $287,500

® WMVA-AM/Martinsville, VA $10

® KZPH-FM/Cashmere, WA $400,000

¢ KKEE-FM/Long Beach, WA $600,000

©* WOFM-FM/Mosinee, WI (Wausau-Stevens Point) $35,000

SELLER: Excel Broadcasting Corp.,
headed by President Troy Ramage.
Phone: (701) 775-0575
FREQUENCY: 1440 kHz; 92.9 MHz
POWER: 1kw day/500 watts night;
63kw at 390 feet

FORMAT: Talk; CHR

WNIO-AM & WNCD-FM/
Niles (Youngstown-
Warren)

PRICE: $3.4 million

TERMS: Stock sale for undisclosed |
terms
BUYER: Jacor Communications |
Corp., headed by President Randy

Michaels. Phone: (606)655-2267 |

SELLER: WN Broadcasting Corp.,
headed by owner Dominic Baragona.
Phone: (330) 652-0106
FREQUENCY: 1540 kHz; 106.1 MHz
POWER: 500 watts; 3kw at 328 feet
FORMAT: Nostalgia; Rock
BROKER: Blackburn & Co.
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KVAS-AM/Astona

PRICE: $600,000
TERMS: Cash for asset
BUYER: Dolphin Radio Inc. Phone:
(503) 640-1360
SELLER: Lower Columbia Broad-
casting Inc.
FREQUENCY: 1230 kHz
POWER: 60kw
FORMAT: Country

e
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WXTA-FM/Edinboro (Erie)
PRICE: $3.7 million
TERMS: Asset sale for cash
BUYER: Media One Group-Erie Ltd.,
a wholly owned subsidiary of Media
One Corp., headed by managing
member James Embrescia. It owns
WRIE-AM & WXKC-FM/Erie, PA.
Phone: (216) 292-8113

SELLER: WinCapp Broadcasting
inc. Phone: (814) 864-4835
FREQUENCY: 97.9 MHz

POWER: 10kw at 505 feet

FORMAT: Country

&

WCFI-FMILajas

(Mayaguez)
PRICE: $3 miillion

TERMS: Asset sale for $2 million cash
and a 10-year, $1 million promissory
note at 8% interest

BUYER: Radio X Broadcasting
Corp., a wholly owned subsidiary of
RAAD Broadcasting Corp., headed
by President Roberto Davila Rod-
riguez. |t also ownsWXYX-FM/Baya-
mon (San Juan), PR. Phone: (787)
785-9390

SELLER: Ramon Rodrigues & As-
sociates Inc., headed by Ramon Ro-
driguez Guzman. Phone: (787) 784-
1229

FREQUENCY: 103.7 MHz

POWER: 50kw at 394 feet

FORMAT: Tropical/CHR

COMMENT: WCF! is now simulcast-
ing WXYX.
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(Greenville-Spartanburg)
PRICE: $50,000

TERMS: r/a

BUYER: Associated Broadcasting
Corp. (also owns WMMZ-AM, Spar-
tanburg)

SELLER: Communication Enter-
prises

FREQUENCY:1360 Khz

POWER: 100kw

FORMAT: Children’s

KDAE-AM, KLTG-FM,
KOUL-FM & KRAD-FM/
Corpus Christi

PRICE: $5.2 million

TERMS: Asset sale for cash
BUYER: Harpole Broadcast Hold-
ings of Texas, headed by President
Jay Harpole. it owns KVOZ-AM &
KOYE-FM/Laredo, TX; KVOU-AM &
KYUF-FM/Uvalde, TX; and KEPS-AM
& KINL-FM/Eagle Pass, TX.

| SELLER: Broadcast Corporation of

the Southwest, headed by President
Bill York.

| FREQUENCY: 1590 kHz; 96.5 MHz;

103.7 MHz; 105.5 MHz

POWER: 1kw day/500 watts night;
97kw at 955 feet; 100kw at 942 feet;
1.9kw at 361 feet

FORMAT: Oldies; Oidies; Country;
Rock

BROKER: Norman Fischer & As-
soc.

Continued on Page 8
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C- SPAN Purchases unc Jazz Property

For New Public Affairs Station

BY MATT SPANGLER
R&R WASHINGTON BUREAU

Complaints from Washington, DC-area jazz fans, the Corpo- |
ration for Public Broadcasting, and National Public Radio Presi-
dent Delano E. Lewis have forced a not-for-profit group associat-

ed with commercial broadcaster Salem Communications Corp. to

sell its contract for the University of the District of Columbia’s

WDCU-FM to C-SPAN.

Bruce Houston of Blackburn &
Company. the broker for the deal, last
week told R&R that Community Re-
source Educational Association
(CREA) “voluntarily withdrew as the
buyer n the deal,” adding that C-
SPAN, a non-profit corporation, is
“fully qualified 1o own the station.” C-
SPAN, which had initially bid $10.5
million for the station, matched
CREA’s $13 million winning bid in
order to acquire the television net-
work's first radio property.

The network stated it will provide
round-the-clock public affairs pro-
gramming on the frequency beginning
October 1. Co-COO/Exec. VP Rob
Kennedy said that, like the television
network, the radio station will be pro-
grammed in the longform format, cov-
ering Congressional hearings, press
conferences, speeches, and so forth.
Some adjustments will have to be
made for radio, of course — for ex-
ample, using an announcer where the
network would use graphics. “There
will have to be some experimentation
on what works and what doesn’t on
radio,” Kennedy said.

Kennedy also said there are no
immediate plans to syndicate C-
SPAN radio programming. Instead,
the network is looking at “franchis-
ing” the national programming
through satellite DARS (digital au-
dio radio service), when the technol-
ogy becomes available in a couple
of years. He pointed out that the net-
work has been in talks for two years
with DARS provider Satellite CD
Radio, which in an FCC auction in
April, tentatively won the right to
license the service.

Asked if C-SPAN had considered
originating local programming via
the DARS service, Kennedy replied:
“The way we’ve looked at DARS at
this point is as a national distribu-
tion vehicle.”

The new station will not program a
straight simulcast of the television pro-
gramming, C-SPAN Media Manager
Rich Fahle told R&R. However. some
programs. such as Washingron Jour-
nal will, with “a little tinkering,” trans-
late perfectly to radio, he said.
Kennedy said, “We've not ruled out
local productions specifically pro-
duced for radio.”

The cash-strapped university had
been trying to sell the station for some
months, and in July thought it had a
buyer in CREA; which, though osten-
sibly not-for-profit, was affiliated with
commercial religious broadcasting
group owner Salem.

This move was met with letters of
protest from CPB and Lewis. Judy
Reese, NPR’s acting director of com-
munications, said the network had two
concemns: “One, that whomever holds
the license be a not-for-profit organi-
zation, and ... that the licensee provide
non-commercial educational services
to listeners here in Washington.”

Media Access Project President
Andrew J. Schwartzman was
pleased that CREA was out of the
deal. “Something very important
has happened here, which is that a
transparently obvious front group
for a commercial broadcaster
backed off from attempting to buy
a non-commercial frequency. That
is very good for the public, and that
is very good for broadcasting,” he
told R&R.

Though C-SPAN is “very anxious
to have this thing move very quickly
through the FCC.” according to
Schwartzman, it may not be a done
deal. Reese said that NPR will close-
ly study the application to determine
whether or not it meets the educational
and local programming standards set
by WDCU before the public radio ‘
network considers whether to protest |
the sale.

R

EARNINGS

C hildren's Broadcasting Cor-
poration (Nasdaq: AAHS)
Wednesday (8/13) reported a net
loss for the second quarter of
$3,155,531, or 51 cents per share,
compared to a net loss of
$3,368,789, or 63 cents per share,
for the same period last year. Rev-
enues rose slightly for the second
quarter, from $1,331,467 in '96 to
$1,416,912 for this years period,
which ended June 30.

After accounting for corporate
charges, depreciation and amorti-
zation, and interest expense, CBC's
2Q revenues were $2,567,633, up
trom $2,547,490 from last year; the

CBC Posts Second Straight |
Second-Quarter Loss

TR e T ;rﬂ

net loss for the period was
$5,935,725, or 99 cents a share,
compared to a net loss of
$5,244,662, or $1.16 for the com-
parable period in 1996.

CBC President/CEO Christo-
pherT. Daht attributed the slow rev-
enue growth to *the sales rebuiid-
ing process as a result of the wrong-
ful conduct we allege in our pend-
ing litigation against ABC/Disney.”
CBC signed a purchase agreement
to sell its 14 owned-and-operated
AM stations to Global Broadcast-
ing Company for $72.5 mitlion.
Closing on the deal is expected in
six months.

TRANSACTIONS

| Continued from Page 6

KREC-FM/Brian Head

PRICE: $287,500

TERMS: Stock sale for promissory
note at 6% interest

BUYER: Pamela and Jeffrey John-
ston are acquiring Brian Head Broad-
casting Co. Phone: (801) 586-9812
SELLER: John Dierks Living Trust

WMVA-AM/Martinsville

PRICE: $10

TERMS: Asset sale for cash
BUYER: Billy Wilson. Phone: (540)
632-1046

SELLER: Hahn Bluhm Sr. Phone:

| (540)632-2152

KZPH-FM/Cashmere

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Sunbrook Communica-
tions Inc., headed by President Larry
Roberts. Phone: (509) 326-9500
SELLER: Big Rock Inc. Phone: (509)
662-7153

KKEE-FM/Long Beach

PRICE: $600,000

TERMS: see KVAS deal

BUYER: Dolphin Radio Inc. Phone:
(503) 640-1360

SELLER: Lower Columbia Broadcast-
ing Inc.

FREQUENCY: 94.3 MHZ

POWER: 3kw at 233 feet

FORMAT: Oldies

WOFM-FM/ Mosinee
(Wausau-Stevens Point),
wi

PRICE: $35,000

TERMS: WRIG to purchase 350
shares (70%) of Midwest Radio Inc.
BUYER: WRIG, Duey Wright, Presi-
dent

SELLER: Midwest Radio Inc. Presi-
dent Orville Heinz (715) 355-1614
FREQUENCY: 94.7 MHZ

POWER: 50kw at 492 feet

FORMAT: Oldies

RTNDA

Continued from Page 4

tani, is expected to be picked for the
five-member panel.

Cochran, who characterized the
process to have the rules dropped
as “grueling,” told R&R her law-
yers will present their suit to the
court early next week.

The rules state that when one
qualified candidate for public office
has been permitted to use a station,
the licensee of the station “shall af-
ford equal opportunities to all oth-
er such candidates for that office.
The station operator will also “‘have
no power of censorship over the
material broadcast.”

Cochran complained that Hundt
has tied the political editorial and
personal attack rules into the pro-
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posed inquiry on the public inter-
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Continued from Page 4

cash-flow growth over the next 18-24 months”” Meanwhile, Lehman’s rat-
ing for Westinghouse Electric shares was upped from “neutral’ to “buy,”
with a 12-month target of $31 per share.

Westinghouse Sets New Board Of Directors

s it prepares to separate into media and industrial divisions, Westing-

house named two boards of directors, one for each division. The
board for the CBS media branch will consist of Westinghouse Chairman/
CEO Michael Jordan and CBS Radio Chairman/CEQ Mel Karmazin,
as well as Richard Pivirotto, David McLaughlin, William Gray, Paula
Stern, George Conrades, Raymond Smith, and Robert Waiter. Jor-
dan, Pivirotto, and McLaughlin will also serve on the industrial division's
board.

Evergreen/Chancellor Extend
Katz Media Group Offer

E vergreen Media and Chancellor Broadcasting extended the expira-
tion date of the cash tender offer of their jointly owned subsidiary —
Morris Acquisition Corp. — to acquire any and all outstanding shares of
KMG common stock at $11 per share following the market's close on
September 25. The deadline had previously been set for August 14.

Eller Media Purchases ABC Outdoor

ller, which is owned by Clear Channel Communications, obtained the

Pewaukee, Wl-based firm, for an undisclosed price. ABC has 200
billboards in the Milwaukee-Racine metropolitan area; Eller has 300 “post-
er-size” ads in the region. The deal provides Eller with a better range of
advertising alternatives in the market.

Spanish-Language Radio Unica
Goes On-Air In December

ormer Univision and Telemundo President/CEO Joaquin Blaya said

Monday (8/18) that Spanish-language network Radio Unica will be-
gin broadcasting December 1. Programming on Radio Unica will include
24 hours of news, talk, and sports, all in Spanish. Most of the programs
will be produced in the U.S., but some will be supplied by Grupo Radio
Centro. Radio Unica will be available on a projected 50 stations across
the country. Blaya also announced that Radio Unica has acquired the
Spanish-language radio rights to broadcast the 1998 World Cup.

Gannett, J-P Declare Dividend Increase

annett Co. Inc’s board of directors on Tuesday (8/19) approved a

two-for-one stock split of the company’s common stock and an in-
crease in its quarterly dividend to 38 cents per share, up from 36 cents.
The spiit and the dividend increase will be distributed October 6 to share-
holders of record on September 12. The dividend increase will raise the
annual cash payment from $1.44 to $1.52 per share before distribution of
the two-for-one split and to 76 cents per share after distribution ... At its
regutar quarterly meeting on Monday (8/18), the Jefferson-Pilot board of
directors approved a.quarterly cash dividend of $0.40 per share to be
paid on December 5, 1997 to sharehoiders of record on November 14.

RTNDF Warns Interactive
Media May Threaten Radio

A new report from the Radio and Television News Directors Founda-
tion suggests that the rapid emergence of interactive media may
pose a threat to radio. “Interactive News: State of the Art” examines the
role of news in the world of PC-based services, interactive television and
other new media such as screen phones and pagers. The report, released
on Monday, says that the growth of interactive media may signal erosion
and fractionalization of radio’s audiences. Broadcasters can embrace the
new media and cater to local audiences by creating “city sites” that offer
local entertainment, dining, and shopping news.

News Corp./Meritage Closing

Clears Way for Sinclair

News Corp’s $1.3 billion acquisition of Heritage Media (NYSE: HTG)
was scheduled to close Wednesday, with each outstanding share of
Heritage common stock to be converted into the right to receive 1.3825.
preferred ADS of News Corp. (NYSE: NWS Pr.). The deal was held up for
two weeks while the Department of Justice’s Antitrust Division reviewed
the matter but gave fast approval on August 8. With that hurdle removed,
the Baltimore-based Sinclair Broadcast Group is now on course to buy
Heritage’s 24 radio stations and six TV outlets for $630 million during the
first quarter of next year.

the future, not to the past,”

she ar-

est obligations of digital television
broadcasters. “This is simply a red
herring. Discussions of the impact
of digital broadcasting will look to

gued. “The rules RTNDA has asked
the FCC to repeal have been out-
dated since the demise of the fair-
ness doctrine.”
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'NO_MYSTERY IS CLOSED TO AN OPEN MJN

Premiere Radio Networks is proud to present a new breed of Talk Radio

dedicated to unraveling the mysteries of the universe. U.F.O.’s,

alien abductions, ghosts, out-of-body experiences, past lives, distant viewing
and government cover-ups, are all the subjects of the nightly paranormal radio
round table, Sightings. Join your host, Jeff Rense, and a myriad of guest experts
for three hours of compelling, interactive talk, broadcast live Monday

.,: through Friday 6:00 P.M. - 9:00 P.M. PST and Sundays 8:00 P.M. - 11:00 P.M. PST.
' t:{} - Sightings creates out-of-this-world ratings, as listeners bring i
bt T their passionate interest in the paranormal to your station!
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"':?%1‘— Y e | Sightings is available on a market exclusive, barter basis.
o TR Cail your Premiere Radio Networks Marketing Representative
Pl 1 Ty s at (818) 377-5300 for SIGHTINGS.
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Freeworld Forms
As Volcano,
Rowdy Merge

Volcano Entertainment has
merged with Rowdy Records to
form Freeworld Entertainment.
As a result, Voicano President/
Founder Kevin Czinger and Row-
dy President Dallas Austin will
serve as co-Presidents of the new
company.

In addition to its full-service re-
cording label, Freeworld will also

Related story: Page 29

include a publishing unit. production |

...and so is the title of GRP recording artists Spyro Gyra’s newest release
and tour. The band recently stopped into New York City’s Music At Castle
Clinton venue for a standing-room only performance in support of the new
record, which also marks their 20th anniversary as a recording and tour-
ing band. No looking back for these guys (I-r): band manager Phif Bren-
nan, Spyro Gyra’s Jay Beckenstein, GRP President Tommy LiPuma, Spy-
ro Gyra's Tom Schuman, Joel Rosenblatt, Julio Fernandez, and Scott
Ambush, and GRP VP/A&R Steve Schenfeld.

and studio facilities, and a film divi-

sion. BMG Distribution will handle

the label’s distribution.

Czinger stated, “By bringing to-
gether the artistic talents of Dallas
and his team at Rowdy, with the cre-
ative and financial resources of Vol- |
cano, we have laid the foundation
to build Freeworld into a major in-
dependent with access to extensive
worldwide distribution”’

Austin added, “Launching a com-
pany from scratch has always been
a passion of mine. Rowdy was
founded on a philosophy of entre-
preneurism that is artist-driven. Free-
world is the next step, as Kevin and
I share a common belief that busi-
ness success follows creative success
— and not vice versa.”

VP of the company.

SFX Moves Young To
WTDR/Charlotte PD

WHSL/Greensboro-Winston Sa-
lem PD Bill Young has been named
PD of SEX Country sister WTDR/
Charlotte. He starts August 25 and
replaces Loyd Ford, who exited last
month.

“I'm very pleased to be able to
find the talent within the company
to program WTDR,” WTDR VP/
GM Reta Thomne told R&R. “It’s a
big plus having someone who’s lived
and worked here before, and we’re
excited about having Bill join us.”

This appointment marks a return

to Charlotte for Young: In the mid-
"80s he worked at Oldies WWMG
and Classic Rock WRFX. He told
R&R, “It’s really great to be able to
stay in the SEX family and program
in a great market like Charlotte. It’s
a heck of a Country battle, and I look
forward to going against a great sta-
tion like WSOC and a top program-
mer like Paul Johnson.”

Additionally, the relationship between WMG’s Atlan-
tic Records and Foster’s 143 Records has been expand-
ed into a joint venture. In making the announcement,
WMG Chairmen/co-CEOs Bob Daly and Terry Semel
said, “Foster is a consummate artist, excelling in every
aspect of the creative process, and we are proud and happy
to have solidified Warner Music Group's relationship with
this gifted man. We look forward to working with him
on a diverse array of musical projects and watching him
build 143 Records into a powerful new force in the industry.”

Foster, who has been an Atlantic Records VP since 1994, is best known
for producing Celine Dion’s Falling Into You and Natalie Cole’s Unforget-
table albums. He also penned such songs as “After The Love Has Gone” by |
Earth, Wind & Fire and “Hard For Me To Say I'm Sorry” by Chicago. |
Foster’s group Skylark recorded the 1971 Top 10 hit “Wildflower”; his first
venture into the industry was at age 16 as a member of Chuck Berry’s band.

Foster Srgns Multr year WMG Agreement

Grammy award-winning producer, arranger, and composer David Fos-
| ter has entered into an exclusive multi-year agreement with Warner Mu-
| sic Group. Foster will be exclusively available to pro-
duce recordings for all WMG labels, continue his work
as a recording artist for the company, and serve as a Sr.

Foster

Young has programmed WHSL
for the last two years. He spent 10
months as PD of its predecessor,
Classic Rock WFXF, staying on
when SFX bought the station two
years ago. WHSL's acting PD is now
Nick Allen, the OM/PD of AC sis-
ter WMAG. Young will continue to
do the station’s music until a replace-
ment is found.

NEWSBREAKER& |

Blieberg Becomes CBS Foundation VP/Exec. Dir.

elene Blieberg has been namedVP/Exec. Director of the CBS Foun-
dation. She’s been CBS Radio’s VP/Communications since 1994
and has worked for CBS for 15 years. -
Blieberg will be responsible for the direction and |
operation of the Foundation, which will function inde-
pendently from the Westinghouse Foundation once the
company separates in the fall. She’ll work with Sr. VP/
} Corporate Relations Jack Bergen on industry relations |
| and will continue to work with Bergen and Sr.VP/Com- |
| munications Gil Schwartz in supporting CBS Radio.
According to CBS Foundation President and CBS
Sr.VP Martin Franks, “The CBS Foundation will be an
ideal forum to establish standards of social responsi-
! bility and public service for the new CBS Corp. Helene
‘ is an ideal executive to manage the Foundation in that
| important work, bringing experience, insight, and per-
r spective to the task.”
|

Blieberg

Tomlinson Rises To Metro Nets’ Sr. VP/News

John Tomlinson has risen to Sr. VP/News at Metro Networks. Most
' recently VP/GM of Metro News, Tomlinson joined the company in 1992
as Regional Director/Operations, Midwest; he later was promoted to VP/
| GM of that region.
| “We have over 400 news affiliates in 50 markets and a news product
| that fills a critical role for broadcasters,” said President Chuck Bortnick.
| “John has played a leadership role in the growth of the news division, and
‘ Metro is pleased to make him an officer in the company”’

In other Metro news, Howard Toole has been appointed GM/Dallas.
’ For four years he was VP/GM at KHVN-AM & KJMZ-FM/Dallas. He's also
1 served as GSM at WAOK-AM & WVEE-FM/Atlanta and most recently
owned three radio stations in Arkansas.
| Also, Metro has tapped 17-year broadcasting vet John Baccala as
| News Bureau Chief/Kansas City and has upped Asst. Director/Opera-
’ tions Jennifer Washington to Director/Operations in Austin.

aney In As WGRR/cmcmnatr Ops Mgr

GM Jim Richards told R&R. “He
is the consummate program direc-
tor. To be able to get some-
body who has his back-
ground at the corporate lev-
el in all formats to come to
[ our radio stations is a home
1 run”

Finney spent three years at
Cincinnati-based Secret,
where he was responsible
for WWWE-AM & WLTF-
FM/Cleveland; WILB-FM,

FINNEY/See Page 26

Secret Communications VP/Op-
erations Chuck Finney has been
named OM of American
Radio Systems’ Oldies
WGRR-FM/Cincinnati.
He replaces Marty Thomp- §
son, who recently moved |
crosstown to Jacor’'s WLW-
AM.

“In all my years in radio,
I have never pursued any-
body the way I pursued
Chuck once I found out he
| was available,” WGRR-FM

Finney

<> America's Nite Time Oldies Show =
with Dave Sanders

j Jones Through the Night:
*

*‘

10 hours of consistent, quality Oldies programming
to take your station "Through the Night."

Lower your overhead e Increase your audience  Entertain your listeners

From a "theatre of the mind diner,” Dave serves up
great music, entertainment and celebrity interviews five nights a week!

Keep your listeners through the night with the
upbeat delivery of major market talent Gary Outiaw.

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

®

JONES RADIO NETWORK™
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Wexler Tapped As |
VP/GM At Journal
Broadcast/Tucson

Journal Broadcast Group
News/Talk WTMIJ/Milwaukee PD
7 Steve Wexler has
been elevated to |
| VP/GM of the
company's three
{ Tucson facilities.
| He succeeds Lau- l
ry Browning,
who exits Sports
KFFN-AM, |
Classic  Rock
KKHG-FM, and
AC KMXZ-FM.
According to Journal Exec. VP/
Radio Carl Gardner, “Steve brings
great leadership skills to his new role.
He demonstrated a very special abil-
ity to bring together all aspects of the
WTMJ operation and was clearly
focused on the strategic goals of pro-
gramming a winning station.”
Wexler added, “I'm a guy who
started out as an intern with this com-
pany in 1976. Now I have the chance
to lead a great staff in one of Amer-
ica’s most dynamic markets.”
Following a stint as a WTMJ air
personality, Wexler programmed
WISN/Milwaukee, KGW/Portland,
and KING-AM/Seattle.

Wexler

Anyone out there grooving to Atlantic recording artists Talk Show’s new-
est single? The band, which includes members of megagroup Stone Tem-
ple Pilots, has just shipped copies of “Hello Hello” from its forthcoming
release to Rock, Alternative, and Metal outlets nationwide. Look for the
eponymous full-length to hit stores September 2. Shown chitchatting (I-r)
are Talk Show's Dean DelLeo and Dave Coultts, Atlantic Co-Chairmarn/
Co-CEO Val Azzoli, and Talk Show's Robert Del eo and Eric Kretz.

Johnson Named PD At WKLR/Richmond

Paul Johnson has been named PD at SFX’s newly acquired Classic
Rock station WKL R/Richmond. Johnson was most recently PD at Clas-
sic Rocker KKFM/Colorado Springs.

“After seeing what Paul has achieved in Colorado Springs, it’s obvious
why we're so excited to have someone of his caliber join our team,” said
SFEX/Richmond GM Steve McCall. “With WKLR's new tower and the sig-
nal strength it will bring to the Richmond Metro area, along with John Boy
& Billy in the moming, I think Paul will be the last piece of the puzzle that
will put WKLR over the top.”’

Johnson — who also has worked at WIRX/St. Joseph, MI; KIKX/
Colorado Springs; and KZIO/Duluth, MN — added, “While it’s hard to
leave a dynamic company like Citadel, this was an offer that was too
good to pass up. It’s obvious that SFX is committed to winning, and

| I'm excited to help build WKLR into a Classic Rock powerhouse.”

“In a radio market renowned
for its independence and
competitiveness, few causes
or circumstances have ever

A.I.R. AWARDS

Achievement In Radio

A Broadcast Competition Celebrating

Excellence in Radio to Benefit the

brought the radio
stations together
in one common
endeavor. The
A.I.R. Awards

program has
done just that.”

Ronna Woulfe

March of Dimes Birth Defects Foundation President, Paxson Broadcasting of Miami

The A.LR. Atlanta

Chairperson, South Florida A.I.R. Awards

Cleveland Nashville Pittsburgh

Awards is Baltimore Denver New York St. Louis

now in: Boston

Kansas City Orlando Tampa

Chicago Miami Philadelphia Washington, DC

Contact your local March of Dimes office for details or call (914) 997-4588.

Sponsored nationally by FORD MOTOR COMPANY @ March of Dimes

Allied Now Nat’l, Local Rep For One-On-One 0&0s

llied Radio Partners has announced it will represent One-On-One
Sports’ new owned-and-operated stations for national spot adver-
tising sales. Allied also will be responsible for local sales on behalf of
One-On-One’s Los Angeles station and most or all of the stations One-
On-One will launch in 1998.

“This is a very exciting agreement for us, because it puts us in the
middle of one of the country’s hottest and most exciting radio formats;’
Allied Managing Partner Paul Anovick commented. “It also enables us to
do something unique by becoming part of One-On-One’s local sales arm
in certain markets.”

One-On-One, which provides Sports Talk radio programming to more
than 350 stations across the country, will launch its first owned and oper-
ated stations in early September on WXLX/New York and KXMG/Los
Angeles. It recently agreed to buy those stations from Spanish Broad-
casting System.

A.L.R. Awards Adds Markets, Sets Entry Deadlines

™he March of Dimes Achievement in Radio (A.L.R.) Awards have ex-

panded into six new markets — Baltimore, Cleveland, Denver, Nash-

ville, New York, and Tampa — creating a total of 14 markets. In addition,
its first National Board of Governors has been formed.

Chairing the board is R&R Publisher/CEQ Erica Farber. Other mem-
bers include Metro Networks President Chuck Bortnick, AWRT Exec.
Director Terri Dickerson, WXTU-FM/Philadelphia GSM Rich Marston,
WMZQ-FM/Washington VP/GM Charlie Ochs, Laurie Peters Public Re-
lations founder Laurie Peters, and RAB Sr. VP Dick Rakovan.

Each year, radio stations submit entries in categories covering talent,
news, advertising, promotions, and public affairs. The entry deadline and
event dates for the 1997 A.I.R. Awards have been set:

Market Entry Deadline Event Dates
Atlanta Aug. 29 Nov. 5
Baltimore - Sept. 5 Nov. 10
Boston Sept. 15 Nov. 5
Chicago (closed) Sept. 25
Cleveland Sept. 30 Dec. 4
Denver Sept. 15 Dec. 2
Miami Sept. 8 Nov. 1
Nashville Oct. 10 Dec. 10
New York Nov. 21 Feb. 4 (tentative) )
Philadelphia Sept. 8 Nov. 13
Pittsburgh early '98 early '98
St. Louis early '98 early '98
Tampa Sept. 30 Nov. 20
Washington Aug. 29 Oct. 29

For more information, contact Brendan Hurley at (914) 997-4588.

Better To ‘Fade’ Away...

Ben Harper showed he definitely has The Will To Live when he played a
recent show at Los Angeles’ Palace. Among the fans in the audience
were spotted Alanis Morissette and Rage Against The Machine’s Zack
De La Rocha. Shown here are (I-r): Harper's manager J.F, Plunier, Harp-
er, and Virgin President/CEQ Phil Quartararo.
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Noon-8:00PM
Registration

PLaza Level (Avery FisHER HALL)
Noon-8:00PM
Exhibits

PROMENADE (AVERY FiSHER HaLL)

8:00PM
CMJ and G-Shock Present:

e th

MusicFest
FilmFest
2

L

1:.00PM-2:15PM
Keynote Speaker Moby

Avery FisHER HaLL

The Jazz Panel

HeLEN HUNTINGTON Hull Room

Under Pressure:
Who Is Metal Radio Responsible To?
MODERATOR: Jason Upright {Revelation)
CrarLes Dana LOUNGE

2:30PM-3:45PM

Trendspotting: Breaking The Connection
Between Drugs And The Music Industry

AvVERY FISHER HALL

Major League: Major Label Promotion

' Music Marathar

SEPTEMBER_ 3—6 o UNCDIN CENTER » NEW YORK CITY

NOT—

10:30AM-11:30AM

Keeping Your Company Aftoat In l-ard
Times
MODERATOR: Patrick Moxey (Payday)

Avery FiSHER HALL

Untangling The Web: Website Basics
MODERATOR: Jen Gerber (Ultimate Band

The Triple AAA Panel

Productions}
HeleN HUNINGTON HuLt ROOM

Saturday, Septei

List/Artist Direct) 9:00AM-3:00PM
BRUNO WALTER AUDITORIUM Reglstratlon
The XX Files: PLaza LeveL (AVERY FiSHER HALL)

10:00AM-3:00PM
Exhibits

PROMENADE (AVERY FISHER HALL)

Women And The Music Industry
MODERATOR: Tracey Grandstaff (MTV)

CHartes Dana LOunGe

You Ou'?hta Bein ’Slndependent) PictLres 10:30AM-11:45AM
HeLEn HUNTINGTON HuLlL Room The Babysitter's Cll.lb:
11:45AM-12:45PM The Management Panel

AVERY FiSHER HaLL

The Downward Spiral:

MODERATOR: Chris Roldan {JackKnife

1:30PM-3:00PM
The Artist Panel
MODERATOR:Ric Ocasek Artist/Producer)

Avery FisHER Hall
The RPM Panet:
Electronic Music Of The '90s
TBRUT-IC;'WALﬁy?hﬁm?;i’: Negative
oo Hype:
Aspect% of The nggiongulture
MODERATOR: Sophia Chang (Chang & Lipari)
Criartes Dana LOUNGE
Foreign Affair: Oversees Licensing
HeLen HunNTNGTon Hull Room
3:15PM-4:45PM
Would You Add It?: The Alternative
Radio Programming Germe
MODERATOR: Megan Framaton (CMJ New

The CtJ MusicFest '97 Opening Night
Concert featuring Aphex Twin, Daft Punk,
Sneaber Pimps, stal Method,
Fatbov Slim & more to be announced.

BRUNO WALTER AUDITORIUM

BreakingDMetal: The Loud Rock Chart

CHARLES DANA LOUNGE
The Zine Scene

Avery FisHER HALL

TV PARTY:

The Record Sales Slump|?!

The Future Sound Of Music Distribution:
Online Distribution
MODERATOR: Gerry Kearby (Liquid Audio}

BRUNO WALTER AUDITORIUM

Music Report)
Avery FISHER HALL

DJ Demonstration
BRUNO WALTER AUDITORIUM

Roseland (239 W. 52nd St.)

Registration

PLaza Lever (AVERY FISHER HaALL)
10:002M-5:00PM
Exhibits

PROMERADE (AVERY FISHER HALL)

10:00AM-11:15AM

Marketing 101: Marketing A New Artist

AVERY FISHER HALL

The Sound of Music: Soundtrack Panel

BRUNO WALTER AUDITORIUM

The Reail World: Shape Up Or Ship Out

CHarLEs Dana LOUNGE
FiDght For Your Right: Clarifying The
ifference Between Copyright,
Publisting & Performance Rights
Heten HUNTINGTON HuLL Room
11:30AM-12:45PM
In The Bame Of Love:

Social Zonsciousness In Music
Avery FiSHER HALL

DAT's Not It:
New A.dio Formats & Technology

BRUNO NALTER AUDITORIUM
School House Rock:

College Radio Programming
MODERATOR: Miwa Okumura (Grand Royal)

CHarLes DANA LOUNGE
Face Value:
The Importance of Packaging

HeLen HUNTINGTON HULL ROOM

FREE DIRECTORY WITH CMJ MUSIC MARATHON & MUSICFEST REGISTRATION
That's rignt, get the 1998 CMJ Directory-A $99 Value-Absolutely free in your CMJ Registratien bag. It features a complete listing of

MODERATOR: Dorien Geary (Girlie Action)

HeLEN HUNTINGTON HuLL Room
R
[

3:00PM , _
Bandwagon £
gMJ. Cinepix zltmk g o j
roperties and Lakeshore -y ¥ =

Entertainment present a
sneak preview of
Bandwagon. Written and directed by John Shultz,
the film stars Kevin Corrigan. Steve Parlavecchio.
Doug MacMillan, Lee Holmes and Matthew
Hennessey. Soundtrack from Milan Records.

THE WALTER READE THEATER

4:00PM-5:00PM
Music's Economic Blues:
Real or Imaginary

AVERY FISHER HALL
The Indie Promotion Panel
MODERATOR: Bill McGathy (McGathy

Promotions)
BRUNO WALTER AUDITORIUM

The Independent Hip-Hop Panel
MODERATOR: Chris Kelly (Om Records)

CrarLes Dana LOUNGE
Alternative Careers In The Music Industry
MODERATOR: Andrew Ellis (Vans)

HeLeEN HUNTINGTON Hull Room

Friday, September 5, 199

9:00AM-5:00PM
Registration

PLaza Level (Avery FisHER HaLL)
10:00AM-5:00PM
Exhibits

PROMENADE (AVERY FISHER HALL)

Marketing Music Through Tetevision
MODERATOR: Beth Jacobson (Elektra)

BRUNO WALTER AUDITORIUM

Road Rules; DIY Touring Panel

independent’s Day The Smugglers)
MODERATOR: Howard Greynolds (Thrill Joczey)  Crarces Dana Lounce
CHarLes Dana LOUNGE a).la.[)i' Ob-la-Da:

law And Order: Music On The Internat

Heten HUNTINGTON Hull Room

2.30PM - 4 & Associates)
gaJOgldeNngE!ts 3 HeLen HUNTINGTON HulL Room
an ew Line i b
Cinema present a special 1 Z-OOPM',1'15PM
screening of Boogie . Games Without Frontiers:
Nights starring Mark f5 Video Gemes V8 Recorded Music

Wahlberg. Burt Reynolds.
-ulianne Moore and

Heather Graham. soundtrack on Capito! Records. Distribution)
THE WALTER READE THEATER {\vsnv FiSHER HaLL
Direct Effect:

2:30PM-3:30PM

Tu?/gﬁ,&pii:r:ﬁlu BRUNO WaALTER AUD!TORI'UM

College Radio On The Web My Way: The DIY Music industry
BRUNP WALTER AU.D|TOR|UM - world Music Pane[

Ks:‘xn alitOBLe:é.e?Aaintaimng lndie Cl'ld Heten HUNTINGTON Hull Room
CHaRrLES DANA LOUNGE 1:00PM

The Blues Panel

HeLten HUNTINGTON HuLl Room
3:45PM-4:45PM
The Artist Currently Known As Label

AVERY FisHER HALL

Gummo

CMJ, Fine Line Features.
and London Records
present a special advance
screening of Gummo, the

MODERATOR: Grant Lawrence {Mint Records/

Life After The Industry Kicks You Down
MODERATOR: Thomas Westfall (Jetf McClusky

MODERATOR: Dalton Ross {Caroline

Film-tike Videos Vs. Video-like films

Phi=
directorial debut of 23 year- k —j

Songwriters Panel
CHaRrLES DANA LOUNGE
The

Industrial Panel
MODERATOR: Rik Millhouse (Razorburn

Promotions})
Heren HUNINGTON Hull RCGOM

CMJ MusicFest '97:
900 Performers ‘rom
unsigned to legendary
inciuding Aphex Twin,
Bettie Serveert, 8ile,
Catherine Wheel,
Cornershop, Crystat
Method, Daft Punk, Dan
Warhols, Delta 72, Elliof
Smith, Fatboy Stim, F&
Geraldine Fibbe|
Und Gretyl, J
Hatfield, Ol

The Art Of Scoring A Film old Harmony Korine. screenwriter of Kids.
BRUNO WALTER AUDITORIUM featuring Chloe Sevigny. Carisa Bara. Jacob

We'll Manage: Reynolds. Linda Manz. and Max Pertich.
Managing it.hout A Manager THE WALTER READE THEATER

CHareLEs DANA LOUNGE

CMjMusicFest €D

CMJ Rad o Reporters, Retailers, Video Outlets, Press, Record Companies, Music Publishers, Management, Booking Agents and

more. The CMJ Directory is indispensable, and it's free with your paid registration. Register foday! (Offer good while supplies last.)

PLEASE PRINT CLEARLY AND SIGN WAIVER STATEMENT BELOW (MANDATORY). !f you are registering more
than one person. please photocopy this blank form and fill it out completely for yourself and each additional
registrant. On-site registration will be held Wednesday. September 3. Noon - 8:00PM: Thursday and Friday.
September 4 & 5. 9:00AM - 5:00PM: Saturday. September 6. 9.00AM - 3:00PM.

Name:

Company/Affiliation:
Title/Occupation:

Street Address:

City:

Zip/Foreign Postal Code:

Business Phone: ( )
__email:

Fax:(
O Visa QO MasterCard

| am paying by:
Q Money Order QO Check Q Cash QO Wire Transfer

Credit Card No.:

Country:

Phone: ( )
Home Phone: ()

QO Discover

QO American Express
O Bank Check Q Traveler's Check

__Exp. Date:

Cardholder’s name (as it appears on card)

Signature (required)

NOTE: BADGES ARE NON-REFUNDABLE. Payment must accompany registration form. Make check or money
order payable to: CMJ Music Marathon. U.S. Funds only drawn on a U.S. Bank.

All who register between August 1 - August 22 must pick up their badges at the door with valid proof of 1D.
NOTE: AFTER AUGUST 22, REGISTRATION ONLY AT LINCOLI‘? CENTER.

General Registration Fees: 0 $350  Discount Student Registration Fees: O $195
COPY OF VALID STUDENT ID MUST ACCOMPANY PAYMENT.
QO Please send me information about advertising and promotional opportunities information.

WAIVER STATEMENT
WAIVER STATEMENT MUST BE SIGNED IN ORDER TO RECEIVE BADGE.

In the event of stolen. lost or misplaced badge(s). replacement of same is the sole responsibility of the reg-
istrant. CMJ will not replace lost badges. There will be an additional fee charged of $350 for regular regis-
trants or $195 for students to obtain a duplicate badge. Absolutety no refunds or credits. Cotlege Media. Inc.
and its agents. servants, employees. officers. and directors disclaim any and all liability for damage or injury
to the persons or property of the undersigned from any cause whatsoever that may occur on convention
premises for the duration of CMJ Music Marathon & MusicFest. Badges are non-transferable unless
requests are mad to and agreed to by CMJ in writing by August 22. 1997. Registrant acknowledges that dis-
tribution of pressure-sensitive labels or stickers is strictly prohibited. All such materials will be confiscated
and registration badge will be subject to revocation without refund. | have read. understand and agree to the
above disclaimer.

SIGNATURE:

For promotional and advertising inquiries.

email: mmsales@cmjmusic.com

For all other inquiries. email:
mminfo@cmjmusic.com. URL: http://wwsv.cmj.com
All CMJ Music Marathon & MusicFest "97 events subject to
change without notice.

CMJ Music Marathon is a registered trademark of College
Media. Inc.

Illustration: Ron Burman

Please mail Registration Form to:

CMJ Registration. Music Marathon & MusicFest '97
11 Middle Neck Road. Suite 400

Great Neck, NY 11021-2301 US.A.

General Information: (516) 498-3150.

Showcase Information: (516) 498-3117.
Registration: (516) 498-3142.

NEW Registration Fax: (516) 466-4540.
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* DOUG HAMAND has been promot-
ed to Director/Operations for Jacor’s six
Lexington properties: WKQQ, WLAP, |
WLKT, WMXL, WTKT, and WWYC.
Hamand formerly was OM for WMXL
and WWYC.

* CHUCK REYNOLDS has been ele- ‘
vated to OM of WNGC-FM/Athens, GA.
He most recently was PD/PM driver for
the station.

* HARVEY MEDNICK has been ap-
pointed Director/Sales & Marketing,
Western Region for logiCom. He for-
merly handled West Coast sales/mar-
keting for Tango Communications.

* CLARA CARNEIRO has been
named Manager/Hispanic Radio Ser-
vices for Radio Station Services atThe
Arbitron Company. Her most recent
post was Manager/Market Develop-
ment for Arbitron's Advertiser/Agency |
Services department.

* GREG MULL has lauched his own
programming consuitancy, Clearvision
Communications, which can be |
reached at 270 Old Keller Farm Road,
Boone, NC 28607. Phone: (704) 963-
7155, e-mail: gregmull@prodigy.com.
Mull most recently was OM for Jacor's
WXBT/Tampa.

Records |

* JEFF CONDON
has been appoint-
ed Associate Di-
rector/National |
Media Relations |
for Island Rec-
ords. He most re-
cently served as
Manager/Interna-
tional Publicity for
the label.

e
a
)
3

Industry

« NICOLE HARP has been namedVP/ |
Station Services for RadioDate™, a new ‘
voice personals interactive-matching ]
service for radio stations distributed by |

EWSREKES

inXsys Broadcast Networks. Harp for- ’
merly was Sr.Member Service Consuit-
ant for the Radio Advertising Bureau.

* WHEATSTONE CORPORATION has
entered into a distribution agreement
with HARRIS CORPORATION aliow- |
ing Harris to distribute and integrate
Wheatstone and Audioarts Engineering
audio consoles; (315) 452-5000.

National Radio

* BLUESKY RADIO has launched two
new programs: “Breathing Easy;" a fo-
cus on living smoke-free, and “The Fi-
nancial Independent Minute,” which of-
fers tips on becoming financially secure.
Both programs are daily short-form
news features avaifable to stations on a
barter arrangement; (310) 454-1342.

* SONY’S SW NETWORKS has mod-
ified and renamed its “SW Classical”
format. The new version of the format
is now “SW Classic” and has been de-
signed to reflect a more modern take
on classical music by adding show
tunes. (609) 397-3809.

in related news, SW Networks has
released the following scheduie for its
SW Satellite service bookings:

* August 25, Jiflian Kafky, Sr. Editor
of Time

* August 26, Director Ted Demme

* August 27, Tahj Mowery, Tia Carrere

For more information, call (212) 833-
7320.

* WESTWOOD ONE RADIO NET-
WORK has released the following sched-
ule for its“Celebrity Connection” service:

* August 25, Neat McCoy

* August 26, Cathy Guisewite

For more information, call (212) 641-
3088.

Products & Services

* Radio: The Book — Second Edition,
by broadcasting veteran Steve Warren,
has just been released and wilt be avail-
able at the NAB Bookstore at NAB Ra-
dio Show '97 in New Orleans, Septem-
ber 17-20. The best-selling manual’s
second edition features an updated 200
pages of radio programming strategies,
explanations, ideas, and policies; it can
be ordered for $39.95 by calling (800)
827-1722 or (518) 786-8626.

Changes

Adult Alternative: Nancy Plum
joins KLSX/Los Angeles’ weekend
lineup.

AC: Trish Nelson is appointed
KEZA/Fayetteville, AR’s “Magic
After Dark” host ... Ron Anthony
is now APD/afternoons at KKBA/
Corpus Christi, TX.

Alternative: Kevin Mays is named
Asst. MD at WENX/Boston.

Country: WNOE/New Orleans PD
Eddie Edwards takes over MD du-
ties from Bill Dutrey, who remains
on the air ... Karyann Hamilton
exits as MD of KTOM/Monterey-
Salinas.

Hot AC: Kyle Smith joins KISN/
Salt Lake City as Creative Services
Asst.

News/Talk: WSCR/Chicago has
reached an affiliation agreement
with SportsFan Radio Network to air
SportsFan shows “John Madden’s
Sports Quiz” and “Coast To Coast
With James Brown.”

Nostalgia: WZZK-AM/Birmingham
switches from its Country simulcast
with WZZK-FM to become MOR
“Unforgettable 610 AM.” playing
pop music from the *50s and '60s.

PROS ON

THE LOOSE

John Anderson — PD/MD
WVAQ/Morgantown, WV (304)
594-3715

Bill Jordan — “Magic After
Dark” host WMGF/Oriando
(407) 860-0238.

Scott Lief — Promotion Dir.
WAXQ-FM/NY (201) 797-9149
Gary Moore — Mornings
KCBS-FM/L.A. (310) 444-1996
Bill Russ — Late-nights
WROX/Norfolk (757) 412-0664.

T

| Regional Mexican: WLEY/

Chicago has announced the fol-
lowing changes : Angel Garay
will take mornings, Antonio
“Orale” Covarrubias will han-
dle afternoons, middays will be
tackled by Ezequiel “Cheque”
Gonzales, and evenings by
Christian Ramos.

Rock: WPYX/Albany, NY’s new
morning show is WPDH/Pough-

keepsie’s Bob Wolf and comedian |

Chris Rush, along with Producer/
News Director Lee Rockwell ...
KATS/Yakima, WA taps KRAB/
Bakersfield’s Mike Bell to join the
morning show.

MaRRIAGES

Columbia/Nashville VP/Pro-
motion Debi Fieischer to Char-
lie Robin, August 17
| KISS/San Antonio MD/mid
days C.J. Cruz to Jim Tomallo,
August 16

Births

l

|

| WRXL/Richmond swings
Jim Herring, wife Lisa, son
Reagan Cole, August 7

Reprise National AAA Pro-

motion Dir. Rich Garcia, wife

! Liz, daughter Isabella Delor,

’ August 5.

NATIONAL
RADIO
FORMATS

ADDED
THIS

WEEK

ABC RADIO NETWDRKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
FLEETWOOD MAC Sitver Spnngs

AR

ALTERNATIVE PRDGRAMMING
Steve Knoll » (800) 231-2818

CHR/Rock

CRY OF LOVE Sugarcane

DAYS OF THE NEW Touch, Peel, And Stand
MIGHTY JOE PLUM Live Through This
Mainstream AC

JON BON JOVI Janie, Don't Take Your Love To Town
BETH NIELSEN CHAPMAN Happy Girl

MIGHTY MIGHTY BOSSTONES The impression That | Get
Lite AC

FLEETWOOD MAC Siiver Springs

uc

AALIYAH The One | Gave My Heart To
ERYKAH BADU Other Side Of The Game
EN VOGUE Too Gone, Too Long
VANESSA WILLIAMS Happlness

BROADCAST PROGRAMMING
Walter Powers o (800) 426-9082

CHR - Casey Keating

EN VOGUE Too Gone, Too Long
MIGHTY MIGHTY BOSSTONES The Impression That | Get

| Digital AC - Casey Keating

PAULA COLE | Don't Want To Wait

Hot AC - Casey Keating

DUNCAN SHEIK She Runs Away

Digital Soft AC ~ Mike Bettelli

DARYL HALL & JOHN DATES Promise Ain't Enough
Digital AC Mix — Mike Betteli

] DARYL HALL & JOHN DATES Promise Ain't Enough
] Alternative - Leslie Cohan

CATHERINE WHEEL Delicious

DEPECHE MODE Usetess

FLTER & THE CRYSTAL METHOD (Can't You) Trip Like 1 Do
FOREST FOR THE TREES Dream

| R
| JONES RADIO NETWORK
Phil Barry » (303) 784-8700

| Adult Hit Radio - JJ McKay

| MARIAH CAREY Honey
SARAH MCLACHLAN Building A Mystery

| Soft Hits - Rick Brady
BACKSTREET BOYS Quit Playing Games (With My Heart)

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000

Adult Rock & Roll - Jeff Gonzer

AEROSMITH Pink
] GENESIS Congo

Bright AC — Bill Michaels
THIRO EYE BLIND Semi-Charmed Life
Soft AC - Andy Fuiler
FLEETWOOD MAC Sitver Springs

|
|
|

Keep your listeners through the night with Scott Curtis
and his "middie of the night request show."

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

It's ahout connecting with the listeners - from Friday's fun-loving, compassionate
personality to listeners phone calls and great mix of love songs!

10 hours of consistent, quality AC programming
to take your station "Through the Night."

Lower your overhead ¢ Increase your audience ® Entertain your listeners

®

JONES RADIO NETWORK™




MANAGEMENT

Increasing Radio’s ‘Top-0f-Mindness’

More professionalism, better P.R. can elevate radio from ‘mere utility’ status

uring the early *80s, I was retained as a consultant to a

new media venture. It was formed within a well-known,
international advertising agency, which, for reasons that will
become clear, shall remain nameless at this time.

Ourr little project originated in the
Southern California office. The
mission was to offer professional
marketing services to media com-
panies, primarily radio and TV sta-
tions. Early on in the short history
of this ill-fated effort, a group of us
flew to New York to meet the big-
wigs at the main office. The head
of our party had hardly begun his
presentation when a rude New
York-type cut him off. “Let’s cut to
the f- g bottom line,” he said.
“Who are your clients?”

“Radio and TV stations,” said our
leader, somewhat intimidated.

“Well,” he replied with distaste,
“First you have to recognize that
you’re dealing with scum.”

1 found this discouraging. The in-
dividual in question was VP/Media
— the guy responsible for all the time
buying in this huge shop. I already
knew there was some tension be-
tween the two sides of the media-buy-
ing transaction, but this was the first
time I’d heard it from “the other side.”

Lack Of Professionalism

As I thought about it, I had to ad-
mit that feelings within radio were
similar. One of my former bosses,
who later became a very well-
known media broker, once likened
radio sales to an act of sexual vio-
lence that is rumored to occur in
prison when soap is dropped in the
shower. The sale was a conquest, a
kind of rape.

Let’s face it, radio does not have
a long-standing reputation for high
standards and professionalism. This
is so even among ourselves. Just a
few years ago, a Singaporean cli-
ent of mine attended a radio sales
workshop in Washington, DC.
Someone passed around a typewrit-
ten piece purporting to be a letter
written to Ann Landers. You may
have seen it — the writer tells Ann
that he has recently been released
from jail and has fallen in love. The
lady has also served a prison term
for being an illegal abortionist. The
fellow continues, revealing pro-
gressively more unsavory and hor-
rifying details from his and the be-
loved’s personal and family back-
grounds. Then he gets to the point:
“T want to ask her to be my wife,”
he relates, “But how can I ever tell
her that I have a brother in Radio?”

My Singaporean friend was
amazed that everyone in the class
thought this was hilarious. “Why
would they laugh at something that
insults them?” she asked. I found it
difficult to explain.

More Than A
‘Mere Channel’

This brings to mind the Side Door
Cafe, a well known “media hang-
out” in Cincinnati during the late-

We have to get out of
the utility category
and into a media
classification. If that
can be accomplished
with the general
public, the advertising
community will find it
a lot easier to spend
more dough with us.

: it s R m

>60s. Shortly after being named act-
ing manager of WSAI, our GSM
(God rest his soul) introduced me to
this establishment. It was frequent-
ed primarily by newspaper report-
ers and radio sales people. One en-
tered by “the side door” after going
down a dingy alley. Upon arriving,
the newcomer was presented to the
hostess, an aggressive fat woman
who promptly grabbed him between
the legs and asked, “How are they
hanging?” This was usually fol-
lowed by the lifting of her apron. At
this point the astonished patron was
presented with...

But I digress. Radio now seeks to
present a far different image. We
have forsaken the Side Door in fa-
vor of main entrances on Wall
Street. We have embarked upon an
effort to actually increase our share
of total advertising. To do this, we
will have to overcome much of our
fondly remembered and somewhat
“irregular” past. We need to im-
prove the status of radio in the pub-
lic eye. We have to become more
than a mere channel for the cre-
ative efforts of advertising agen-
cies. We have to make them look
up to us. In the language of the day,
we could use some improved self-
esteem, as well.

Newspapers normally enjoy an
overrated reputation for being a cru-
cial part of the communities in
which they operate. No radio or even
TV manager has ever enjoyed the
prestige accorded the publisher of
the local newspaper. This is some-
thing that will have to be overcome.
I am given to understand that much
progress has been made in this area,
but it seems to me that almost all of
the improvement has been focused
on the sales process itself. By chang-
ing the way we interact with clients,
we hope to alter the light in which
we are viewed.

Parallel PR Effort

This makes nothing but sense, but
I would like to suggest that there must
be a paralle! public relations effort as

By George Burns

well. Candidly, our medium needs
some spin doctors to improve our
image among the general public. All
of popular culture centers on televi-
sion. As someone who spends many
nights in brightly lit rooms interview-
ing radio listeners, I can tell you that
radio’s “top-of-mindness” as a me-
dium is very low. The most widely
read weekly magazine in the world
is TV Guide. No one is writing na-
tionally distributed profiles of your
local radio personalities. Only when
they reach the national status of an
Imus or a Stern do they receive me-
dia attention. Only when they make
it to TV or the movies are they ac-
corded celebrity status. We are like
the gas or power companies. Radio
is not going to make significant in-
roads against TV or even print until
the general public regards us as a me-
dium that at least competes with tele-
vision. We have to get out of the util-
ity category and into a media classi-
fication. If that can be accomplished
with the general public, the advertis-
ing community will find it a lot easi-
er to spend more dough with us.

Today, as radio continues to
“consolidate,” there is an increased
danger that we will lose still more
recognition in our local communi-
ties. Even in the “good old disrep-
utable days,” many radio stations
were far more identified with the
local scene than is the case today.
It would seem that such involve-
ment and on-air identification with
the local mentality is even more
important now.

Seeking Comprehensive
Solutions

As we seck to gain a bigger piece
of the overall advertising pie, we
would do well to consider this: The
mere 7% of the advertising pie that
we hold now may simply reflect our
relative importance in the mind of
the average American. If this is so,
it will require a far more compre-
hensive solution than hiring extra
salespeople.

Here are some thinking points on
this matter:

¢ Organizations like the RAB are
striving to improve our sales
image. Is there some group that
might undertake to enhance
radio’s top-of-mindness with the
general public?

« Now that more stations are
owned by fewer companies, is it
possible that the organizations
that dominate any given market
might cooperate to improve local
P.R. for radio in general?

« Is local station management
sufficiently visible among the
community leadership?

* Are local stations getting the
credit they deserve for their
contributions to the community?
If the answer is yes, should we
be doing more at the local level?

« June 26 (through September
7) — Summer Arbitron.

* August 23-26 — Jack The
Rapper Convention. Site TBA.

* September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-E000.

 September 11-14 — Burling-

ton City Arts Second Burlington |
| 2000.

Music Conference.

* September 12-13 — Conclave
University. Holiday Inn, Southfield,
Mi; (612) 927-4487.

» September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420.

* September 17-20 —52nd RT-
NDA International Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510.

* September 18 (through De-
cember 10) — Fall Arbitron.

» September 20 — NAB Marco-
ni Radio Awards Dinner & Show.
New Orleans (202) 775-3510.

* September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

* September 26 — SBE Chap-
ter 22’s 25th Annual Regional
Broadcasters Convention. Four
Points By Sheraton Convention
Center, Syracuse; (315) 437-
5805.

* October 16-18 — North By
Northwest. Portland Hiiton Hotel;
(512) 467-7979.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cuitural Center; (312) 629-6005.

* October 23-26 — NBMC &
Columbia University’s School of In-
ternational & Public Affairs 24th
annual conference “Public Policy
Analysis & Strategies: Sefting A
21st Century Agenda” Kellog Con-
ference Center, Columbia Univer-
sity; (301) 593-3600.

* October 27- November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735.

* October 28 — John Bayliss
Media Roast. Waldorf-Astoria, New
York; (408) 624-1536.
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* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426.

e January 9 (through April 1)
— Winter "98 Arbitron

« January 25 — Super Bowl
XXXII. Qualcomm Jack Murphy
Stadium, San Diego; (212) 450-

* January 26 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 5-8 — RAB '98 Mkig.
Leadership Conference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

« February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville;
(615) 327-4487.

e March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

* March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

« April 2 (through June 24) —
Spring Arbitron.

« April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention.
Las Vegas Convention Center;
(202) 429-5354.

* April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970.

« April 6-9 — NAB Multimedia

| World. Las Vegas Convention Cen-

ter (202) 775-4970.

s May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200.

* June 17-20 — PROMAX Con-
vention. Toronto Convention Cen-
ter; (310) 788-7600.

*July 2 (through September
23) — Summer Arbitron,

 July 7 — Major League Base-
ball All-Star Game. Site TBA.




16 ® R&R August 22, 1997

Radio Is Ready For Its Glose-Up

L1 Medium offers answers to movie studios hungry for new, reasonably priced

marketing ideas

s fall approaches, the largest and most expensive sum-

mer movie blockbuster season in history comes to a
close. As always, only a few films will have managed to
recoup their production costs and actually turn a profit. And
it’s no wonder — in an age when $100 million production
budgets are commonplace, the movie industry finds itself
face-to-face with unprecedented marketing challenges.

In addition to massive produc-
tion costs, a flood of product is
also contributing to the movie in-
dustry’s money-making difficul-
ties. Even the so-called big event
movies are no longer assured
success. This summer alone,
there were 10 “event” movies
planned, sandwiched between
100 or so other films scheduled
for release between Memorial
Day and Labor Day, which less-
ens the impact of all of them.
Needless to say, this has studio
marketing gurus scratching their
heads, asking what’s going to
separate their $100-something-
million dollar film from the one
being released next weekend?

Obviously, the answer lies in
the marketing. If you’re break-
ing the bank on special effects
and major talent deals, you need
to pay a lot more attention to
making sure that a film actually
gets seen. This doesn’t necessar-
ily mean pumping more money
into marketing, but it does neces-
sitate spending that money more
prudently. For instance, bulking
up with cost-efficient, high-fre-
quency schedules during peak

A mass-marketing
approach does not
tell a specific
segment of the
population why a film
will be interesting to
them. Radio offers
marketers the ability
to play up different
aspects of a film to
different targets.

times such as opening weekends
or holiday periods is one strate-
gy. Taking advantage of value-
added promotional opportunities
to build awareness, as well as to
provide lucrative merchandising
opportunities, is another. And of
course, focusing on niche mar-
keting and highly directed mes-
sages is much more efficient
than wasteful “mass blasts.”
Hmmm, that’s funny ... this is
starting to sound an awful lot
like radio!

In 1996, about 25%
of all films used
some radio in their
media mix. In
contrast, 11 of the
top 20 grossing films
— roughly 55% —
used radio in their
marketing

campaigns.

Yet despite these benefits —
not to mention the excellent de-
mographic match and strong ra-
dio usage among moviegoers —
the motion picture industry tra-
ditionally has allocated only a
tiny portion of its total media
dollars to radio. In 1996, of the
$1.7 billion spent on national
media, the motion picture indus-
try spent 1.6% ($26 million) on
radio.

According to Competitive Me-
dia Reporting, the majority of
studio dollars is spent on net-
work television (39%), spot tele-
vision (23%), and newspaper
(21%) — which could be the best
thing that ever happened to the
future relationship of radio and
movie marketers. Talk about be-
ing your own worst enemy. Stu-
dios recognize they’re spending
more and more on television and
newspapers, but getting less and
less in return. Did someone men-
tion efficiency? Highly targeted
audiences? Value-added promo-
tional opportunities?

Radio’s time has come. There
has never been a better time to
sell the strengths of radio to a re-
ceptive audience. Our industry
will be remiss if we do not seize
this opportunity to bring millions
of potential movie dollars into
our medium.

Pulling Out The Research

Here’s where it gets even bet-
ter. The numbers make perfect
sense. In most instances, radio
either matches or surpasses tele-
vision, cable, and newspaper in
usage among moviegoers. For
instance, according to Simmons
Spring 1997 research, frequent

By Jeff Dashev

moviegoers are heavier users of
radio than of any of these other
three media. The same is true for
those who usually see a movie
in the all-important first two
weeks of its release — the peri-
od that often seals a film’s fate.

Media Audit’s compilation of
research in roughly the top 75
markets shows similar media us-
age patterns. For instance,
among adults who attended a
movie theater in the past four
weeks, 34% reported heavy dai-
ly usage of radio, while only
22% reported heavy television
viewing. Newspapers fared the
worst: Only 17% reported heavy
daily newspaper exposure. An-
other interesting finding about
newspapers revealed that while
62% of moviegoers reported
reading at least some portion of
the newspaper in the average
weekday, only 40% said they
regularly read the entertainment
section. And where are the bulk
of the movie ads?

The Conceptual Sell

Most Hollywood insiders
agree that creating enough ex-
citement around a film to moti-
vate larger numbers to pay up-
wards of $8 a ticket is an increas-
ingly daunting task. And while
research supports radio’s claim
for more movie dollars, our me-
dium also offers many other in-
terest-generating marketing ad-
vantages that stretch beyond the
numbers:

* Promotional opportunities
— Radio is known as the promo-
tional medium, and nothing is
better at creating excitement.
Whether a radio promotion re-
volves entirely around a film or
shares tie-ins with a product
sponsor, a studio enjoys the ben-
efits of added reach and impact
at no additional cost. Depending
on the marketing objectives for
a particular film, a station pro-
motion can draw viewers to a
premiere, create a buzz among a
target demo, or promote a
soundtrack. Promotions also of-
fer excellent merchandising op-
portunities — a key component
in many films’ overall revenue
intake.

* Niche marketing — Radio’s
ability to target specific audienc-
es using different formats could
be vital to building a film’s suc-
cess. A mass-marketing ap-
proach does not tell a specific
segment of the population why
a film will be interesting to them.
And this goes beyond marketing
an ethnic film to an urban audi-
ence or a coming-of-age movie
to teens. Often the same film has
a different appeal to different

B, KDDB-Fi, and KWWYV-FM.

cago. -

KL/ Boston.

merly NSM for WNUA/Chicago.

| Salesﬁénple On The Move

* Tom Kaffury bacomes GSM al KKJG-FM and KKAL-AM in San
Luis Obispo, CA. This move comes as AGM-Nevada, LLC has pur- |
chased KKJG-FM in San Luis Obispo. Keffury was LSM at KZOZ-

* Cheryl Esken is named Dir/Salss for Evergreen/Chancelior Chi-
cago. She previously was Dir/Sales for WLUP-AM & FM/Chicago.

* Dan Connolly is appointed GSM of Spanish Broadcasting -
System’s new all-Hit Maxican Regional station, WLEY-FM/Chi-

. Fbpper Ricci is promoted from Account Executive to GSM for

* Sean O'Naill is upped from LSM to GSM and Tom Schieuning
rises from Wastern Reglonal Sales Mgr, to LSM for KLYY/Arcadia-
Los Angeles; KSYY/Oceanside, CA; and KVYY/Oxnard-Ventura, CA,

+ John Viols is namad GSM for WMVP-AM/Chicago. He was for-

= Al=o, Margret Burton-Murphy is promotad from NSM for WMPY
- and WLUP/Chicago to NSM forWMPY and WNUA: and Jodi Oshita-
Blajor rises from Sr. Account Exec. to LSM for WMPY, -

moviegoers. One quoted exam-
ple is last year’s Jerry Maguire.
It is a romance. It is a sports film.
It has a strong ethnic character.
Radio offers marketers the abil-
ity to play up different aspects
of a film to different targets. The
low cost of producing a radio
spot makes this an affordable op-
tion.

* Cost efficiency — Like any
product trying to break through
a cluttered arena, a film must be
heard by a sufficient number of
people with enough frequency to
make an impact. Radio’s rela-

Radio is known as
the promotional
medium, and nothing
is better at creating
excitement.
Depending on the
marketing objectives
for a particular film,
a station promotion
can draw viewers to
a premiere, create a
buzz among a target
demo, or promote a
soundtrack.

tively low cost-per-thousand al-
lows marketers to do just that.
Radio can add impact to a me-
dia campaign, especially around
a film’s opening, or subsequent-
ly thereafter to keep a film top-
of-mind after the initial media
blast is over. If a film seeks
greater share of voice, radio of-
fers wide-open territory to load
up on points and steal the show
... still within a reasonable bud-
get.

* Favored environment —
Radio stations have loyal listen-
ers who stick with a station or

personality over a long period of
time. The average listener shows
one preferred radio station in a
market. When a spot runs in this
type of familiar environment, the
trust and positive associations
with the station get transferred to
a product or, in this case, a film.
If this sounds a bit intangible, it
is. But this is the realm of the
elusive “want to see” factor.
Most marketers agree that the
public decides very quickly —
almost impulsively — whether a
film will make their “this is one
I want to see” list. Intangible fac-
tors may be exactly what pushes
someone into a theater.

Those Who Dared

In 1996, about 25% of all
films used some radio in their
media mix. In contrast, 11 of the
top 20 grossing films — rough-
ly 55% — used radio in their
marketing campaigns. Can suc-
cess be linked directly to radio
usage? Probably not. But you
can be sure that savvy market-
ing contributed to the success of
these blockbusters. Isn’t it a co-
incidence that the best marketed
movies are using radio at a two-
to-one ratio compared to all
films? These are precisely the
kind of “coincidences” we
should be touting to the studios
to get more movies into radio —
and bigger shares from those
who do use our medium.

Using radio to sell movie tick-
ets makes perfect sense. As an
industry, we’ve got a great story
to tell. It’s time to gear up and
get it heard.

Jeff Dashev is
President of In-
terep West. He
can be reached
at (310) 441-
8100 or via e-
mail at jeff_
dashev @
interep.com.




MARKETING & PROMOTION

The Nuts & Bolts Of Station PR

1 Good press relations require solid planning

enerating and managing press relations for your stations, “is

an ongoing endeavor that calls upon some very basic skills.”
These skills were laid out in a recent R&R Marketing & Promo-
tion Guide by CBS Radio VP/Communications Helene Blieberg.
Noted Blieberg, “These include good writing, a keen sense of
perspective, and the ability to convey ideas and strategies.”

As market clusters become more
commonplace, managing the overall
perception of a station group becomes
even more imperative, whether deal-
ing with the press, the public, or in-
ternally. Here are some elements you
should consider when incorporating
a PR plan into your marketing & pro-
motion campaigns.

Eight Key Elements

¢« MAILING LISTS — The foun-
dation of a good media relations pro-
gram. Create separate lists for differ-
ent editors and reporters, so that each
receives only those materials that per-
tain to their beats. Consider using an
“enhanced fax” service or your own
fax software. Be sure to keep your lists
up to date and accurate.

* PR LETTERHEAD — It’s also
called a “masterhead.” Keep it simple,
make it stand out, and make the most
of the 8 1/2" x 11" sheet of paper. You
don’t need to write “News Release”
across the top. Better: Create a head-
line for the story, as if it were in a news-
paper. Make sure your address and
phone and fax numbers are on the
page. If you deal with several stations,
and those stations have separate iden-
tities, make sure your PR efforts reflect
those separate identities as well.

* PR-BY-WIRE — Faxing has
replaced “snail mail” in many in-
stances. But how you use it will in-
dicate the level of urgency in your
message. Keep in mind that faxes
don’t always make it to the intend-
ed recipient with the kind of imme-
diacy you’d expect. Therefore, use
your judgment on whether or not to
follow up with a phone call (and a

Pro:Motions

WQSR/Baltimore.
AM, KHIT-FM & KIIM-FM/Tucson.

WWNC/Asheville, NC.

» Von Freeman becomes Mkig. & Promotions Dir. at KIIS-AM & FM/L.A.

« Tim Hackett is named Mkitg. & Events Dir. for Jacor's San Diego FM
properties: KIOZ-FM, KKLQ-FM, KGB-FM, KKBH-FM, KHTS-FM & XTRA-
FM. Hackett most recently served in sales at Wolfe Communications.

= Michele Ladner rises from Promotions Asst. to Promotion Mgr. at

« Jennefer Northway-Keating is appointed Dir./Promotions for KCUB-
» John Ciriello (aka Tanner) is the new Promotions Dir. at WKSF &

« Nancy Jo Henkes is now Promotion Dir. at KELO-FM/Sioux Falls, SD.

snail-mailed hard copy).

Telephone communication will al-
ways be an essential tool, however it
must be used wisely. When calling to
follow up on a press release, always have
something to add to the info in the re-
lease so you have given reporters a fresh
angle. Be aware of their deadlines and
always return phone calls!

E-mail is beginning to supple-
ment or replace faxes and hard cop-
ies of press releases. Inquire if this
is an option at the news organiza-
tions you service.

« KNOWLEDGE OF THE
PRODUCTS — Your success at
placement will be directly related to
your familiarity with the publication
or news program you're working with.
Always look for different angles ...
there’s only so much room in a Ra-
dio/TV column, so find something a
different editor could use.

+« ACCESS TO STATION —
Strive as hard to make the station fa-
miliar to members of the media as you
do with your listeners. Bring them to
the station occasionally; invite them
to remotes, movie premieres, client
parties, and other station functions.
The more familiar they are with your
station, the more comfortable they’ll
be doing stories on your behalf.

* LINES OF COMMUNICA-
TION — Keep them open, espe-
cially when negative situations
arise. There’s usually something
you can say on the record, and it’s
important to do that as soon as pos-
sible. Strive to take the offensive
rather than having to respond to al-
ternative points of view. By the
way, not every story you pitch has

By Frank Miniaci
R&R Radio Editor

to be about your station. Become
an industry resource for reporters
in the market and provide them
with background without negative-
selling the competition.

* CREATING SPECIAL
EVENTS — Selectively schedule
press conferences for major announce-
ments; do special, customized mailings
occasionally; visit their offices and
bring them lunch on a busy day.

* WORKING WITH TV — We
know how tough it is getting TV sta-
ticns to cover your events and men-
tien your call letters when they do.
However, if you have a newsworthy
item, TV stations will be more appre-
ciative if you reserve space for cam-
eras, provide audio feeds, and other-
wise stage your event with the “visu-
al” aspect in mind. Make sure you
have plenty of station signage.

The Perfect Press Release

If it’s worth promoting, it’s worth
putting it in writing. You don’t have
to have a press release for everything
yon do, but take time to prepare some-
thing in writing for every newswor-
thy item. Here’s how to do it:

* Press releases should be error-
free, comprehensive, and easy to read.
Use a clear, concise headline followed
by information-packed sentences that
flow in logical order. Close the item
with a “boilerplate” paragraph that
describes your station, its format, dial
position, and ownership (or other per-
tinent facts). Always include a press
contact and direct phone number.

+ FYIs, media alerts, and press
advisories provide the basics. This
could include your weekly schedules
of programming and promotions,
music charts, etc.

= Photo captions often serve in
place of press releases, so be sure they
include a synopsis of the full story.
Make sure captions are securely at-
tached to the photos.

« Fact sheets can describe ongoing
programs, corporate profiles, bios, or
other basics. They can be sent once
or twice a year and provide good
background.

« Press Kits have a tendency to be
cumbersome and inconvenient. In
their place, try simple Broadcast
Guides that include all the necessary
details in one accordion-folded
piece. These can be used for special
events such as an annual station con-
cert, fund raiser, etc.

« Web sites are now in use at most
stations and are an ideal place to store
your press releases for instant retriev-
al by the press or public. If you don’t
want public access to your press re-

| EIMIIIH MAEHIII‘JES o (D& Ilmﬂ'li MMI.HIS
DIRECT MAIL * MAILING LISTS

Promo Uf The Week

BAD ASS BASS — “Thank you, sir, can | have another?” One naughty
listener gets a public spanking by a member of KYLD (WILD 94.9)/San
Francisco’s “Tha Doghouse” morning show. But his pain was worth it —
he took home $94 for the flogging. Among the other er, activities at the
standing-room-only event: A listener dove into a boat of Jell-O for $100,
while another participated in a “Guess What's In My Underwear” sniffing
contest (it was chocolate, by the way).
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leases, ask your webmaster to give
them an address that is accessible only
by those of your choosing.

When Something
Goes Wrong

In an ideal world, your PR efforts
would only be about events you con-
trol. This isn’t always the case at a lot
of radio stations, especially if you have
an aggressive morning show or con-
duct frequent outside promotions. It is
wise to select one spokesperson and
stick to planned themes during a cri-
sis. So what do you do when you have
to go into “crisis” PR mode? Radio
execs who've been thrust into the me-
dia spotlight offer these suggestions:

» Always, always tell the truth.
Anything else, or anything less, will
catch up to you. And if you lack cred-
ibility, nobody will have reason to
believe anything else you say.

* Listen to your listeners. They
may be wrong, they may be misin-
formed, but allowing your listeners to
vent their anger over something they
heard on your station or witnessed at
your promotion may be all that’s
needed to calm a situation.

+ Have an emergency plan. Antic-
ipate the unexpected ... consult the
checklist below for ways to prepare
yourself for emergency PR.

* One voice, one thought. Select
a credible, articulate spokesperson
during crisis mode and use only that
person for media interviews. Select
a theme and stick with it. You have
one story ... make sure it’s yours and
not the media’s! Crisis PR expert Lee
Echols suggests the following six
items in any “crises communications
program’’:

* A contact roster should include
the names and voice-mail, cell phone,
beeper, vacation, and other numbers
of top staff members so they can be
reached and plugged in during the
first moments of a crisis. The roster
should also include a hierarchy of re-

sponsibility. In the hierarchy, one
person should be designated to make
decisions (as there will be no time
for consensual decisions), and a per-
son must be designated as the spokes-
person. These can be the same for
different people, but a single voice
of authority must exist for the pur-
pose of the media.

» The crisis checklist/timetable
explains what to do when the phone
rings and all hell breaks loose. Include
all steps here. Even the smallest of de-
tails must be addressed: Who calls
whom? Who tells employees? How
do we tell employees? Where do we
evacuate the staff? Who writes the
press releases? Who is the chief law-
enforcement contact?

* Collect case studies that address
radio crisis situations. Learn from
what other stations have done right or
wrong in a crisis situation.

* Keep on hand plenty of back-
ground information about your sta-
tion, including fact sheets, previous
press releases, executive bios, and sta-
tion history information that report-
ers will want to get their hands on
quickly. “The media love o get back-
ground information during a crisis,
and that’s the last thing you'll have
time for,” Echols said.

« Isolate sensitive station issues
and develop a strategy to address
them. Once a crisis occurs, Echols
said, the door swings wide open for
further scrutiny. “If you had a fire,
that’s one thing, but what caused the
fire?” he explained. “Think like a re-
porter would and prepare.”

« The key message platform final-
izes the crisis communications pro-
gram and should include key sound-
bite messages for any crisis. Come up
with 20 key messages to communicate
to the public and the press. When a cri-
sis hits, look to these messages and
determine what needs to be said. “Use
the key messages as the nucleus of your
crisis communications program.”

KELN-San Francisca
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MUSIQ & MOVIES

CURRENT

* SPAWN (Epic) .

Single: (Can’ tYou) Trip Like | Do/Filter & Crystal Method (Immortal/Epic)
Other Featured Artists: Marilyn Manson & Sneaker Pimps, Metallica &

DJ Spooky

* GEORGE OF THE JUNGLE (Walt Disney)
Featured Artists: Presidents OfThe United States Of America, “Weird

Al” Yankovic
* MEN IN BLACK (Columbia)
Singles: Men In Black/Will Smith

We Just Wanna Party With You/Snoop Doggy Dogg
Make You Happy/Trey Lorenz

Just Cruisin'/Will Smith

Destiny’s Child/Killing Time

Other Featured Artists: NAS, Roots {/D’Angelo, De La Soul

* PICTURE PERFECT

Single: Texas/Say What You Want (Mercury)
* DEF JAM’S HOW TO BE A PLAYER (Def Jam)
Singles: Big Bad Mamma/Foxy Brown /Dru Hill (Violator/Def Jam/RAL/

Mercury)
Say What/Dymon

Never Wanna Let You Go/Absoulute
Other Featured Artists: Redman, Crucial Conflict, Eightball & MJG

* NOTHING TO LOSE (Tommy Boy)

Singles: C U When U Get There/Coolio /40 Thevz

It's Alright/Queen Latifah

Other Featured Artists: Naughty By Nature, Outkast, Des’ree
¢ MY BEST FRIEND’S WEDDING (Work)
Singles: | Say A Little Prayer/Diana King
You Don't Know Me/Jann Arden
Other Featured Artists: Ani DiFranco, Mary Chapin Carpenter

+ GOOD BURGER (Capitol)

Single: All | Want/702 (Biv 10/Motown)
Other Featured Artists: Mint Condition, Warren G

* HERCULES

Single: Go The Distance/Michael Boiton (Columbia)

* CON AIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)

* 187 (Icon/Atiantic)

Featured Artists: Massive Attack, Method Man, Everything But The Girl

* THE FULL MONTY (RCA Victor)

Featured Artists: Gary Glitter, M People, Donna Summer
* BATMAN & ROBIN (Warner Sunset/WB)

Single: Gotham City/R. Kelly

Other Featured Artists: Goo Goo Dolls, R.E.M., Soul Coughing

* SPRUNG (Qwest/WB)
Single: If It Ain’t Love/Keystone

Other Featured Artists: E-40, Aaliyah f/Ginuwine

CYBERSPACE

Hot new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

’Net Chats

Type O Negative, Monday
(8/25) at 6pm ET/3pm PT, AOL
(keyword: LIVE).

Power Station, Wednesday
! (8/27) at 9pm ET/6pm PT, AOL
. (keyword: LIVE)

Graham Nash of Crosby,
Stills & Nash, Thursday (8/28)
at 9pm ET/6pm PT, Microsoft
Network (“Rifff,” Onstage Chan-
nel 3) and at rifff. msn.com.

“Ska Fest” with Buck-0-
Nine, Goldfinger, and Shelter,
Thursday at 7pm ET/4pm PT,
PRODIGY (Jump: CHAT).

On The Web 7

AudioNet (www.audionet.
com) cybercasts two shows this
week: trumpeter Ted Curson,
Monday at 9pm ET/6pm PT;and
crooner Jack Jones with Sher-
rie Maricle & Diva, Thursday (8/
28) at 9pm ET/6pm PT.

The Smokin' Grooves Tour
featuring Cypress Hill, Brand
New Heavies, and George
; Clinton and P-Funk Alistars
% can be heard tomorrow (8/23)

at www.sonicnet.com. Check
g this web site for show times.

i

MONDAY, SEPTEMBER 1

1956/Elvis Presley buys his mother a
pink Cadillac.

1971/The Sonny & Cher Show premieres
on CBS-TV.

1995/The Rock & Roll Hall Of Fame &
Museum opens in Cleveland. The
next night, a kickoff concert is held
featuring Chuck Berry, James
Brown, Bob Dylan, and the Ali-
man Brothers, among many,
many more.

Born: the late Conway Twitty 1933, Bar-
ry Gibb 1946

TUESDAY, SEPTEMBER 2

1970/Phil Collins responds to an ad in
Britain's Melody Maker and be-
comes the drummer for Genesis.

1978/Emilio and Gloria Estefan are
married.

1988/Amnesty International's “Human
Rights Now” tour, starring Bruce
Springsteen, Sting, Peter Gabri-
el, and Tracy Chapman, begins in
London’s Wembley stadium.

1989/Ex-Cars frontman Ric Ocasek mar-
ries super-model Paulina Porizk-
ova.

Releases: Animal House soundtrack
(1978)

WEDNESDAY, SEPTEMBER 3

1967/Folk legend Woody Guthrie, 52,
dies of the hereditary disease Hun-
tington’s Chorea.

Born: Steve Jones (Sex Pistols) 1955,
Todd Lewis (Toadies) 1965
Releases: the Four Seasons’ “I've Got
You Under My Skin” (1969), the
Rolling Stones’ “Angie” (1973)

THURSDAY, SEPTEMBER 4

1965/The Who's equipment van is sto-
len while the group is buying a dog
to guard it.

1976/The Sex Pistals make their English
TV debut. Also... Aerosmith are
awarded a platinum record for
their Rocks LP.

1996/The Smashing Pumpkins win sev-
en MTV Video Music Awards, in-
cluding Best Video for “Tonight
Tonight.”

Born: Martin Chambers (Pretenders)
1951, Ronald Lapread (Commo-
dores) 1950, Blackie Lawless
(W.A.S.P) 1956, Kim Thayill (ex-
Soundgarden) 1959

Releases: the Marvelettes’ “Please Mr.
Postman” (1961), Kiss' “Beth”
(1976)

FRIDAY. SEPTEMBER 5

1966/Dire Straits’ “Money For Nothing”
wins MTV's Best Video Award.

1990/B.B. King receives a star on the
Hollywood Walk Of Fame.

1995/Ex-Jane’s Addiction guitarist Dave
Navarro joins the Red Hot Chili
Peppers.

1994/Rod Stewart and wife Rachel Hunt-
er become parents to son Liam
McAllister.

Born: the |ate Freddie Mercury (Queen)
1946, Buddy Miles 1946, Brad
Wilk (Rage Against The Machine)
1968

Releases: Manfred Mann’s “Do Wah Did-
dy Diddy” (1964)

SATURDAY, SEPTEMBER 6

1961/Bob Dylan debuts at the Gaslight
Cafe in New York City.

1974/George Harrison forms Dark
Horse Records.

Neil Young — this award's for you.

1989/ Neil Young’s “This Note's For You"
— which MTV initially refused to
air — wins the video channel’s
Best Video Award.

1995/Bruce Hornsby and Branford
Marsalis perform the National an-
them in Baltimore before baseball's
Cal Ripken Jr. sets a new consecu-
tive-games-played record.

Born: Roger Waters (ex-Pink Floyd)
1947

SUNDAY, SEPTEMBER 7

1978/Who drummer Keith Moon dies of
a drug overdose in London.

1984/Janet Jackson weds James De- ;
Barge. The marriage is eventually

annulled.

71991/M.C. Hammer's Saturday morning |
cartoon show Hammerman de-

buts on ABC-TV.

1996/Tupac Shakur and Marion “Suge”

Knight are shot while riding in
Knight's Mercedes in Las Vegas.
Shakur dies six days later.

Born. the late Buddy Holly 1936, Gloria

Gaynor 1949, Chrissie Hynde

(Pretenders) 1951
— Frank Correia

STPENE"

Stars Reveal What's Sexy!

I n Style asked 18 celebrities
what they think is sexy. Among
those sharing opinions on“What's
Sexy Now™:

k.d.lang: “Tuxedos. | love, love,
love tails. I love how they elongate
everything. It's sexy when you can
sit with your shoulders back and
your legs apart.”

Jon Bon Jovi: “Motorcycies are
phallic symbols, big and loud [just
what are you saying, Jon?}, and
they give you a sense of freedom,
and that's what's really sexy.”

Diana Ross: “I've always loved
the texture of chiffon ... when |
wear chiffon it makes my body feel
like it's flowing like the wind”

The Real Thing

“That has nothing to do with the
Internet, that has nothing to do
with silver fucking foil, silver space
suits, anything that glows. It's em-
barrassing to get dragged into that.
| can’t go out on a stage and have
glow sticks waved at me. That's not
representative of anything” —
Prodigy member Keith Flint ex-
plains why his band's music has
nothing to do with “the shite rave
scene” (Spin).

“It makes me uncomfortable. It
quite frankly sickens me to see
bands out there imitating stuff I've
done yonks back” — John Lydon
doesn’t perceive imitation as the
sincerest form of flattery (People).

Having My Baby

Whitney Houston's closest
girifriend, Robyn Crawford, has
offered to be a surrogate mother
and carry Houston’s baby since
the singer has had so many dev-
astating miscarriages. Insiders
reveal Houston is seriously con-
sidering Crawford's offer (Star).

According to the Star, Mariah
Carey wants to follow in the foot-
steps of Madonna and become a
singie mom — something her es-
tranged husband Tommy Motto-
la was always urging her to do.

And while Lisa Marie Presley
is on a mission to remarry
Michael Jackson, current wife
Debbie Rowe says she won't
stand by and let Presley have
him and is telling friends she's
pregnant with Jackson’s second
child (National Enquirer).

But Seriously Folks ...

“I don't think of myself as just a
pop artist, but someone who
knows she has a bigger meaning.
I'm not doing this for myself; I'm
doing this because it's my desti-

ny” — 18-year-oid singer Robyn
enlightens us (/nterview).

“You can't get it out of your
head. But it would be just another
record without that whole Barbie
thing” — KIIS/Los Angeles MD
Tracy Austin on the popularity of
bubble-gum quartet Aqua’s single
“Barbie Girl” (Entertainment
Weekly).

“Maybe 'm coming off as de-
fensive because | don't go out and
get fucked up. Artistically, people
tend to strip-mine their own lives
for material. But | write some of my
most miserable songs when my
life is going best” — Dog's Eye
View |leader Peter Stuart goes au
natural (Interview).

Miracles 'R Us

“l don't see why | can’t be a
Christian and rock 'n'’ roller with a
really high-energy show” — Alice
Cooper has seen the light ... but
will not abandon the ghoulish act
that made him famous (Globe).

Both the Globe and Starrun a
story on how country sensation
LeAnn Rimes sang to a coma-
tose girl, who then woke up!

Look At Me!

Spy magazine runs a feature on
“How To Go Incognito ... And Still
Be Recognized” and “The World
Of The Pseudo-Private Celebrity,
granting Hall of Famer status to
Will Smith (“The Walker of Identi-
cal Dogs”), Michael Stipe (“The
Off-Duty Celebrity Who's Never
On-Duty”), Deborah Harry (“Os-
tentatious Frequenter of Vaguely
Sleazy Drag-Queen Bars"), and
Madonna (“The Family Person™).

Speaking of Will Smith, he grac-
es the cover Ebony magazine with
flame Jada Pinkett, of whom he
gushes, “Jada is an intellectual
goddess. She's very, very in touch
with her emotions, which allows
me to be in touch with mine”

The Bottom Line

“I am not working with people
so that | can go over to their
house and go swimming. The
only thing | need is their funds
so | can get my message to a
greater audience. That'’s the bot-
tom line” — hip-hop artist Kirk
Franklin justifies how he can
maintain his faith in the teachings
of Jesus, yet still have a produc-
tion deal with Interscope, a la-
bel affiliated with Death Row,
where several individuals in-
volved with the label are facing
murder allegations (Interview).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.




MUSIC TELEVISION®
59.4 miflion households
Patti Galluzzi,
VP/Music Programming

MUSIC MRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VPMusic & Talent Relations

[ADDS |

ADDS e

OFFSPRING Meaning Of Life (Columbia)
REFUGEE CAMP ALL-STARS 1/PRAS Avenues (Arista)
TALK SHOW Hello Hello (Atlantic}

[HEAVY ]
FIONA APPLE Criminal {Work)

FOXY BROWN VDRU HILL Big... (ViokatorDef JarmvRAL Mercury)
BUSTA RHYMES Put Your Hands Where My Eves... (Elektra£EG)
MARIAH CAREY Honey (Columbia)

JEWEL Foolish Games (Atlantic)

LI’ KIM Not Tonight (Undeas/Big Beat/Atlantic)

LIVE Tumn My Head (Radioactive)

MATCHBOX 20 Push (Lava/Atiantic)

SARAH MCLACHLAN Building A Mystery (Arista)
NOTORIOUS B.1.G. Mo Money Mo... (Bad Boy/Arista)
PRODIGY Breathe {Mute/Maverick/WB)

PUFF DADDY & THE FAMILY it's All About... (Bad Boy/Arista)
SMASH MOUTH Walkin’ On The Sun (/nterscope}

SPICE GIRLS 2 Become 1 (Virgin)

SUBLIME Wrong Way (Gasoline Alley/MCA)

SUGAR RAY Fly (Lava/Atlantic)

WU-TANG CLAN Triumph (Loud/RCA)

WYCLEF JEAN We Trying To Stay... (Ruffiouse/Columbia)

| STRESS i

BLACKSTREET Fix (Interscope)

MARY J. BLIGE Everything (MCA)

CDOLIO Och Lala (Tommy Boy)

DBANDY WARHOLS Not If You Were The Last... (Tim KermCapita)
FLTER & THE CRYSTAL METHOD (Can't You) Trip...immorta i)
FLEETWODD MAC Silver Springs (Reprise)

£00 FIGHTERS Everlong (Capitol)

FOREST FOR THE TREES Oream (DreamWorks/Geffen)
HANSON Where's The Love (Mertury)

MIGHTY MIGHTY BOSSTONES The Rascal... (Big RigMercury)
OASIS D'You Know What | Mean (Epic)

REEL BIG FISH Sell Out (Mojo/Universal)

CHRIS ROCK Champagne (DreamWorks/Geffen)
SNEAKER PIMPS 6 Underground (Virgin)

U2 Last Night On Earth (/sland)

VERVE PIPE Villains (RCA)

| ACTIVE

AQUA Barbie Girl (MCA}

BACKSTREET BOYS Quit Piaying... (With My Heart) (Jive)
ERYKAH BADU The Other Side Of... (Kedar/Universal}
BECK Jack-Ass (DGC/Getfen)

JON BDN JOV! Janie, Don't Take Your Love... (Mercury)
LAUREN CHRISTY Breed (Mercury)

DRU HILL Never Make A Promise (/sfand)

GINUWINE When Doves Cry (550 Music)

INOJ Love You Down (So So Det/Columbia)
JAMIROQUAI Alright (Work)

JIMMIE'S CHICKEN SHACK High (Rocket/Associated/A&M)
MAGOO & TIMBALAND Up Jumps Da Boogie
(BlackGround/Atiantic)

MAXWELL Closer (Columbia)

98 OEGREES Invisibte Man (Motown)

DFFSPRING Meaning Of Lite (Columbia)

OUR LADY PEACE Superman’s Dead (Columbia)

REEF Place Your Hands (Epic)

REFUGEE CAMP ALL-STARS t/PRAS Avenues (Arista)
SISTER HAZEL All For You (Universal)

MEREDITH BROOKS | Need (Capitol)

PAUL MCCARTNEY Young Boy (Capito!)
LAZLO BANE Overkill (Almo Sounds/Geffen)
MARY J. BLIGE Everything (MCA)

LORI CARSON | Saw The Light (Restless)
LAUREN CHRISTY Breed (Mercury)
GENESIS Congo (Atlantic)

JOE The Love Scene (Jive)

WILD ORCHID Supernatural (RCA)

7 G s

JEWEL Foolish Games (Atlantic)

SARAH MCLACHLAN Building A Mystery (Arista)
SPICE GIRLS 2 Become 1 (Virgin)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
WALLFLOWERS The Difference (/nterscope)

| LARGE |
FIONA APPLE Criminal (Work)

JON BON JOVI Janie, Don’t Take Your Love... (Mercury)
MARIAH CAREY Honey (Columbia)

FLEETWOOO MAC Silver Springs (Reprise)

HANSON Where's The Love (Mercury)

MATCHBOX 20 Push {Lava/Atlantic)

DAVE MATTHEWS BAND Crash Into Me (RCA)

OMC How Bizarre (Mercury)
SISTER HAZEL All For You (Universal)

| MEDIUM

MEREDITH BROOKS | Need {Capitol)

PAULA COLE | Don't Want To Wait (/mago/W8)
AMY GRANT Takes A Little Time (A&M)

PAUL MCCARTNEY Young Boy (Capitol)
DUNCAN SHEIK She Runs Away (Atfantic)
10,000 MANIACS More Than This (Geffen)
TEXAS Say What You Want (Mercury)

TONIC If You Could Only See (Polydor/A&M}

|cusTOM 5

SHOW PREP

TOPTEN SHOWS
AUGUST 11-17

Total Audience
(97 million households)

1 Seinfeld

2 60 Minutes

3 20/20

4 Dateline NBC (Monday)
5 ER

6 3rd Rock From The Sun
7 Dateline NBC (Tuesday)
. 8 Touched By An Angel

. 9 Friends

10 Home Improvement

Aduits 18-34

1 Seinfeld

2 3rd Rock From The Sun

3 Men Behaving Badly

4 Friends

5 ER

6 King Of The Hill

7 The Simpsons

8 The X-Files

9 The Drew Carey Show
(tie) Ellen

Source: Nielsen Media Research

Coming NexT WEEK

ERYKAH BADU Next Lifetime (Kedar/Universal)
LAZLO BANE Overkill (Aimo Sounds/Geffen)

BECK Jack-Ass {DGC/Geffen)

MARY J. BLIGE Everything (MCA)

BELINDA CARLISLE In Too Deep (Ark 21)

LDRI CARSDN ! Saw The Light (Restless)
CHANGING FACES G.H.ETT.0.U.T. (Big Beat/Atiantic)
LAUREN CHRISTY Breed (Mercury)

GENESIS Congo (Atiantic)

GOD'S PROPERTY Stomp (B-Rite/interscope)
JAMIROQUAI Alright (Work)

JOE The Love Scene (Jive)

DIANA KING | Say A Little Prayer (Work)

PATTI LABELLE When You Talk About Love (MCA)
LIVE Turn My Head (Radioactive)
MAXWELL Whenever, Wherever, What
D'JAYS What's Stopping You (Voicano)
RAHSAAN PATTERSON Where You Are (MCA)
PRETENDERS Goodbye (Hoflywood)

REFUGEE CAMP tALAURYN HILL The Sweetest... (Columbia)
LEANN RIMES How Do 1 Live (Curb)

ROBYN Do You Know (What It Takes) (RCA)

SAVAGE GARDEN To The Moon And Back (Columbia)

(Columbia)

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

Friday, 8/22

* Warren G, The Keenen Ivo-
ry Wayans Show (check local
listings).

* Snoop Doggy Dogg, Vibe
{check local listings).

* Bryan Adams, Late Show
With David Letterman (CBS,

Saturday, 8/23

* Shawn Colvin and Keb’
Mo’ perform on PBS’s Sessions
At West 54th (check local list-
ings).

Monday, 8/25

* Neal McCoy, Prime Time
Country (TNN, 9pm ET/6pm
PT).

* Mansun, Keenen.

* SWV, Vibe.

Tuesday, 8/26

* Dru Hill guest-star on the
season premiere of Moesha
(UPN, 8pm).

« Coolio guest-stars on the
seies premiere of Hitz, which
‘t stars Andrew Dice Clay as the
| CEO of an indie record label
(UPN, 9pm).

* BluesTraveler, Keenen.

* Tony Bennett, Vibe.

[ * Echo & The Bunnymen,
David Letterman.

Wednesday, 8/27

* K-Ci & Jojo, Keenen.

¢ Diana King, Vibe.

* Paula Cole, David Letter-
man

‘Thursday, 8/28

LISA STANSFIELD Never, Never Gonna Give... (Arista) 11:35pm). ¢ Bi and Chel
JAMES TAYLOR Encugh To Be On Your Way (Columbia) i «Taj Mahal. Late Night With A g H.ou s'? y
WILD ORCHID Supernatural (RCA) : ) e Wright, Prime Time Country.
VANESSA WILLIAMS Happiness (Mercury) . Conan O’Brien (NBC, « Rome, Keenen.
WORLD PARTY Call Me Up (Enclave) 12:35am). ¢ Changing Faces, Vibe.
Video airplay from August 25-31. g
’ 36 miltion households T E .
‘ Lydia Cof 21 million households
) Y0ia LOve, Liz Kiley, A
(AN Y VrMusic Programming ' h °
VAP CONCERT PULSE
| VideoPlaylist || | vazres: -
5 ; Pos. Artist (in 000s)
NOTORIOUS B.1.G. Mo Money Mo... (Bad Boy/Arista =
; ‘ ol A [ National TOp 20 I 1 u2 $2517.7
LIL' KIM Not Tonight (Undeas/Big Beat/Atiantic) i 2 JIMMY BUFFETT $9773
WYCLEF JEAN We Trying To Stay Alve .. (Ruffhouse/Colunbia) | AQUA Barbie Girl (MCA) 3 OZZFEST '97 $601.2
BLACKSTREET £/0 (Interscope) MR. SERV-ON My Best Friend (No Limit/Priority) 4 LILITH FAIR $491.6
MARIAH CAREY Honey (Columbia MASTER P How You Do Dat (No Limit/Priority) 5 DAVE MATTHEWS BAND $458.1
ERYKAH BADU Other Side Of The Game (KedarUniversal) MARIAH CAREY Honey (Columbia) 6 TINATURNER $408.0
MARY J. BLIGE | Can Love You (MCA) MARY J. BLIGE Everything (MCA) 7 COUNTING CROWS/WALLFLOWERS $375.8
FOXY BROWNYDRU HILL 8ig. (Viostor Defam/ RALMercury) PUFF DADDY Its Al About The Benjamins {Bad BoyArista : jg::;";';‘;_%’f‘”" 2:1’::
SWV Someone (RCA) USHER You Make Me Wanna .. (La Face/Arista) 10 ALLMAN BROTHERS BAND $291 '3
GINUWINE I'll Do Anything (550 Music) NOTORIOUS B.1.G. Mo Money Mo... (Bad Boy/Arista) 11 LOLLAPALOOZA '97 $289.9
Information for week ending August 22. COOLID /40 THEVZ C U When U Get There (Tommy Boy) 12 RUSH $277.0
- > - WILL SMITH Men In Black (Columbia) 13 H.O.R.D.E FESTIVAL $249.1
[ Rap Clty TOp 10 ] MAGOD & TIMBALAND Up Jumps Da Boogie (Atiantic) 14 NO DOUBT $230.0
- - 15 ALAN JACKSON $220.8

SQUIRREL NUT ZIPPERS Put A Lid On It (M. h)
SWV Someone (RCA)

TALK SHOW Hello Hello (Atlantic)

10,000 MANIACS More Than This (Geffen)

TOOL Aenema (Vokcano)

USHER You Make Me Wanna (LaFace/Arista)

Video airpiay trom August 25-31.

WU-TANG CLAN Triumph (Lou@/RCA)

LADY OF RAGE Get With The Wickedness (Death Row)
F. BROWN U/D. HILL Big... (Viokator/Def JamvRALMercury)
NOTORIOUS B.1.G. Mo Money Mo... (Bad Boy/Arista)
MIA X /MASTER P & F. BROWN The Party ... (No LimtPriority)
PUFFY/THE LOX It's Al About The Benjamins (Badl Boy/Arista)
0.C. Far From Yours (Payday/frrr)

WYCLEF JEAN We Trying To Stay Alve (Ruffhouse/Cokumixa)
LOST BOYZ Me And My Crazy World (Universai)
KRS-ONE A Friend (Jive)

Information for week ending August 22.

BONE THUGS-N-HARMONY Boxtalk (Ruthless/Relativity)
INSANIE CLOWN POSSE Halls Of Hiusion (/siand)

JOCK JAM The Jock Jam (Tommy Boy)

SWV Someone (RCA)

MIA X YMASTER P & F. BROWN The Party ... (No Limi/Prionty)
WU-TANG CLAN Triumph (Loud/RCA)

SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros.}
ROBYN Show Me Love (RCA)

PUFF DADDY & FAITH EVANS {112 1l Be... (Rad Boy/Arista)

Information for week ending 8/15

Among this week’s new tours:

COMMODORES
FLEETWOOD MAC
LESS THAN JAKE
PHISH
REEF
SKUNK ANANSIE
SNEAKER PIMPS
The CONCERT PULSE is courtssy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
AUGUST 15-17
¢ 1 Copland $13.51
(Miramax)*
2 Air Force One $12.35
(Sony)
3 Conspiracy Theory $12.30
(WB)
4 Event Horizon $9.51
(Paramount)*
5 Spawn (New Linet  $4.98
6 George Of The $4.81
Jungle (Buena Vista)
7 Men In Black $4.20
(Sony)
8 Picture Perfect $3.32
(Fox)
9 Contact (WB) $2.87

10 Def Jam’s How Ta Be $2.52
A Player (Gramercy)

All figures in milfons
* First week in release
Source: Entertainment Data inc.
COMING ATTRACTIONS: This
week’s openers include Money
 Talks, starring Chris Tucker and
g Charlie Sheen. The film’'s Arista
soundtrack sports cuts by Refu-
gee Camp All Stars f/Pras (‘Av-
enues”), Puff Daddy f/Black Rob
(“NoWay Out”), Mary J. Blige (*A
Dream”), Next & Naughty By
Nature (“Penetration”), SWV (“Tell
. Me How YouWant It’), Brand Nu-
. bian (“Keep It Bubblin™), Me’Shell
. Nedgeocello (‘The Teaching”),
Mase (‘Feel So Good”), Deborah
Cox (*“Things Just Ain't The
Same”), Rick James f/Lil' Cease
(“Back InYou Again”), Lisa Stans-
field (‘The Real Thing’), Angie
. Stone & Devox (“Everyday”), and
. Lil’ Kim #/Andrea Martin's title
track. Also, Barry White & Faith
Evans team for “My Everything,’
which contains portions of anoth-
er ST cut, White's “Youre The First,
The Last, My Everything”

Also opening this week is A
Smile Like Yours, starring Greg
Kinnear and Lauren Holly. The
film's Elektra/EEG soundtrack fea-
tures Natalie Cole’s title tune,
along with Martha Davis & lvan
Neville’'s “You've Got What It
Takesthe Supremes’“Where Did
Our Love Go, ke &TinaTurner's
“l Heard It Through The Grape-
vine; James Brown’s “| Got You
(I Feel Good)," the Temptations’

. “My Girl,” Marvin Gaye’s “Too
Busy Thinking About My Baby,
Stevie Wonder's “Isn’'t She Love-
ly; the FourTops’ “Ain't No Wom-
an (Like The One | Got),”and more.
G.1.Jane, starring Demi Moore,
rounds out this week’s apeners.
The film's Hollywood soundtrack
© showcases two new songs by the
. Pretenders’: current single“Good-
bye” and “The Homecoming.’

NEWTHIS WEEK

* FLEETWOOD MAC: THE

DANCE (Warner Reprise)
. Taped in Los Angeles in June

— with an edited version premier-
¢ ingonMTV last week — this per-
formance collection commemo-
rates the 20th anniversary of the
band's Rumours LP. The home
video contains five songs not in-
cluded on The Dance companion
CD: “Over My Head.” “Gold Dust
Woman, “Gypsy, “Songbird,” and
“Go Insane’” Other selections in-
clude“Dreams; “Landslide,” “Rhi-
annon,” “Tusk,” “Go Your Own
Way, “Don’t Stop; “The Chain;
and more.
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Fleetwood Macs yer sprinGs

- }ieeb:.od Mac 2

e BARES ‘(
o c

Fleetwood Mac
SILVER SPRINGS

Produced by Lindsey Buckingham and Elliot Scheiner. |

From their new album and MTV Special: The Dance

The classic Fleetwood Mac lineup have reunited for
an MTYV special, national tour and new album,

#3 MOST
ADDED!

New Adds & Reported Airplay Includes:

WNCl/Columbus
WSTR /Atlanta
KMXV /Kansas City
- WBMX/Boston
WXKS /Boston 16x
KALC/Denver 35x

+ many more

MUSIC TELEVISION®

Stress

MUSIC FIRST

Large

Album In
Stores Now!

The reunion tour concert has already
sold out (in 2 hours or less) in Boston,
Hartford, LA (3 dates), Detroit,
Philadelphia and New York (2 dates)

More dates on sale this weekend

www.RepriseRec.com
© 1997 Reprise Records

KBPI/Denver Goes ‘Mad’ Over ‘Alice’

acor Active Rocker KBPI booked a half-

page ad in the Denver Post earlier this

week that turned out to be a Mad
magazine-style fold-out that pointed a “finger” at
crosstown Hot AC KALC-FM. Promoting the
first day of KBPI's Kerry & Kerns morning
show, the ad read, “Fun Radio is Back Alive and
Well Once Again!!” But when folded in
quarters... well, go ahead and do it yourself (see
bottom of page). KBPI GM Don Howe said the
ad was in response to the “Seizure Salad”
routine that Alice morning show jocks Jamie,
Frosty & Frank did recently. KALC GM Graham
Satherlie said he didn’t know why KBPI had
attacked his station, but he planned no
response.

charged with carrying food, water, and a
hammock up a 600-foot tower — which is used
by Washington, DC'’s Talk WJFK-FM, NAC/
Smooth Jazz WJZW-FM, and two TV stations
— to protest his Army discharge. “He parked
himself right next to our STL dish and gave
Don & Mike plenty of great material,” WJFK PD
Jeremy Coleman told ST. On Thursday
afternoon, the duo sent listeners to the tower

Continued on Page 22

Rumors

* Will KQRC/KC PD Greg Stevens have accept-
ed the KEGL/Dallas PD gig by the time you read this?

» Are the FBI and Sheriff's Office investigating
tampering of KVFX/Modesto, CA’s antenna sup-
port wires?

* Is former KKFR/Phoenix MD/nighttimer Brian
Douglas movingto L.A.?

* Why did the authorities visit WHYI(Y 100yMiami
Rob Robert’s house? Did it have anything to do with
Boyz Il Men?

* Is former 16-year WEZB-FM(B97)/New Orleans
MD Joey Giovingo up for a prime programming gig
in the South, or will he end up with a major consutt-
ant/researcher?

Two Flew Over The
Cuckoo’s Nest

Arlei Ofir Gomez, 35, is being held in the
Fairfax County, VA jail on a $50,000 bond and
awaits a psychological evaluation after being

r----—---—-_-------------------1
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I Get the picture...Get the picture...Get the picture...?

I listen to win thousands in cash & prizes with Kerry & Kerns |
i mornings, every monday through friday from 5:30-10:00am |
| n Denver's picture perfect morning show 106.7 KBPI |

L------------------------------J
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A
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With MusicLink software. (303) 922-5600




EARLY ADDS:

WKTU
KHOM
KTFM
WDRQ
WWKX

http://www.virginrecords.com  AOL Keyword: Virgin Records

Produced, Arranged and Mixed by Eliot Kennedy, Tim Lever and Mike Percy ® Backlash Music Munagement Album version availoble on Casper, A Spirited Beginning The Soundtrack ovailable on SABAN Records/EMI-Capitol Enfertinment Properties Compact Discs and Cassettes.
(©)1997 Horvey Comic, I Saban Entetinmans, . o Scbon international N, “Casper” and ol rlaed chrodrs nd indic ar todsmmrks of and copyrighted by Horvey Comsis, e o Horvey Enertoianent Compony. (©)1997 Vg Rcords, L.
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AC Most Added

AC Chart €D - &)

New majors include:

WPCH/Atlanta WLIT/Chicago WLTE/Minneapolis
KOS|/Denver KQXT/San Antonic WAKS/Tampa
KEZK/St. Louis.  KUDL/Kansas City WTPI/Indianapolis

* VH1 HARD ROCK LIVE RUNNING
THROUGHOUT THE MONTH OF AUGUST

® HEADLINE PERFORMANCE AT
NAB CONVENTION SEPTEMBER 177TH

® PERFORMING ON THE TODAY SHOW
SEPTEMBER 197H

® CURRENTLY ON 40 CITY NATIONAL TOUR

® |N STORES SEPTEMBER 30TH

AC Most Increased Pla

+287

David Morrell: 212-486-7707
Jerry Lembo: 201-585-5272
Donna Brake: 615-297-5969

Mark Barnowski: 248-524-1914

Tom Callahan: 303-545-0232

Management: All Access Entertainment Management Group, Inc.
®©|907 Push Records, Inc., A Division of Paradise Music and Entertainment, Inc.

DISTRIBGETYION

B s

STREET TALK-

Continued from Page 20

site with signs reading “Welcome To Earth”
The team ended its on-air antics when the
police asked the station to cease and desist.
Gomez climbed down Thursday evening and
was arrested.

Across the continent, a man with a history
of mental problems shot Maricopa County
Supervisor Mary Rose Wilcox over her
support of a baseball stadium tax, and she
blames “hate radio” for the shooting, the AP
reports. “l think they’ve wound people up in a
frenzy;” she told the Arizona Republic. “| hope
the hate that’s spewed out of these stations
will stop” KFYI-AM radio talk host Bob
Mohan, who has been outspoken in criticizing
Wilcox, said on the air after the shooting that
he expected to be blamed, but that it would be
unfair. Mohan denounced the shooting and
told listeners to use peaceful means to show
their opposition to the stadium tax.

SFX Broadcasting is launching the
KTXQ/Dallas-based “Lex & Terry” morning
show into syndication at the upcoming
NAB convention. The company has named
Peter Welpton as Director/Syndication

Development; he joins from the Affiliate
Manager post at MJI/Dallas.

Lex & Terry Set
To Go National

)

From the Texas melting pot of Laredo,
brothers Luis and Miguel Villarreal have
cooked up a new sound to replace the
Tejano format on their KZTQ-FM: “Radio
Knext.” It's a combination of Spanish-
language CHR/Pop and Dance, topped off
with the Top 20 English-language hits.

Also, former Univision and Telemundo
President/CEO Joaquin Blaya announced
that the Spanish-language network Radio
Unica will begin broadcasting December
1. Programming on Radio Unica will
include 24 hours of news, talk, and sports,
all in Spanish.

WUSL/Philadelphia PD Gary Young
exits. OM Helen Little and MD Glenn
Cooper will assume Young’s duties until a
new programmer can be found.

Was that Frazier Smith doing a
weekend airshift at KLOS/L.A.? And what
will become of Jim Ladd’s week of try-

BOOT CAMPIN'IT — At the weil-attended Morning
Show Bootcamp in New Orleans, (-r) R&R Radio
Editor Frank Miniaci hangs with Mr. Bootcamp him-
self Don Anthony, and KHKS/Dallas morning domi-
nator Kidd Kraddick.

outs? Could Geno Michellini resurface at
his old stomping grounds? Is Rachael
Donahue interested? All this while 16-year

Continued on Page 24

Rumbles, Pt. 1

* The KNEW-AM/SF airstaff have been given 30
days’ notice. Speculation has it that a satellite-detiv-
ered Country Gold format is in the station’s future.

* Washington Redskins football games originating
from WJFK-FM will now be simulcast on Classic Rock
sister WARW-FM.

* KIIS-AM/L.A. changes calls to KXTA.

* ABC syndicated morning driver Tom Joyner re-
turns to Urban Oldies KACE/L.A. beginning 9/8.

* WMGS/Wilkes-Barre APD/MD Stan Phillips is
named PD.

« Chuck Geiger will join Allentown’s “Cat Country
96" as PD.

* Veteran Tampa Bay personality and former “Ron
& Ron Show” partner Ron Diaz joins Classic Rock
WTBT/Tampa for morning drive.

* Syndicated morning duo Bob & Tom move from
Clear Channel's WTSC/Louisville crosstown to Jacor's
"Rock & Roll Classics” WSFR.

* WZST/Chattanooga APD/MD Mike Gibson ex-
its. OM/PD Robin Daniels picks up MD duties.

* KXOK/St. Louis welcomes new APD/Promo Dir.
MarshelleTaylor.

* KQMQ/Honoluiu PD Jamie Hyatt exits and is re-
placed by Kimo Akane.

* WAOA/Melbourne MD/nighttimer Rich O’Brien
resigns to take the open PD gig at his old stomping
grounds at WMGI/Terre Haute.

* WKTU/NY morning show co-host Michelie Vis-
age joins her partner RuPaul on The RuPaul Show
on VHT,

* Radio One’s WERQ/Baltimore morning driver
Frank Ski adds APD stripes.

* KCAQ/Oxnard-Ventura, CA morning driver Steve
Ruiz adds MD stripes.

* WKQQ & WXZZ/Lexington, KY MD Brad Hart exits.

* KISS/San Antonio’'s Jave “TheWave"” Patterson
joins KFMW/Waterloo, IA as PD.

* KXFX/Santa Rosa, CA Promo Dir. Phyllis West
becomes interim PD in the wake of Chris White's res-
ignation.

* WQBZ/Macon, GA names Jon Byrd PD.

DID YOU SEE

Now you can see Radio’s industry headllnes, station trades, and Street
Talk delivered daily via fax, Monday through Friday for just $10* a
month! Plus, you’ll have personal password access to R&R ONLINE
and get same-day coverage of industry events, breaking ratings results,
and group owner listings updated daily.

Call R&R at (310) 788-1625 to sign up for your free trial offer.

X TODAY 2

*R&R Subscribers Only
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Newr Ghis Weets:
WJMN/Boston
WPOW/Miami

WZJM/ Cleveland
KHOM/New Orleans
WWKX/ Providence

WFLZ/Tampa
KHKS/ Dallas
WNVZ/ Norfolk
KGGI/Riverside
WI10Q/ Philadelphia
WKSS/ Hartford
WHHH/ Indianapolis
WBBM/ Chicago
KKFR/Phoenix
KYLD/San Francisco
KHTS/San Diego
KBOS/ Fresno
WEFLY/Albany
KKMG/Colorado Springs
WDJX/ Louisville
KKXX/Bakersfield
WVKS/Toledo
KQKS/Denver

Elektra

STREET TALK.

Continued from Page 22

KLOS vet Joe Benson joins crosstown
Classic Hits KCBS for mornings.

WAXQ-FM/NY GM George Wolfson

departs the Chancellor Media Classic Rock

station. GSM Stephanie McNamara will

handle interim GM duties until a successor

 No MORE 8SANDALS & CANDLES
 MORE . L)

. ;"I

ommoseer

PROMO OF THE WEEK — Windham Hill informs us
{(with a really cool mouse pad) that they are not a
calm puppy anymore. This dog bites!

is named. Wolfson previously served as
sister WLTW-FM’s GM as well as Sr. VP/
Ops for then-owner Viacom.

Former all-Talk KOTK-AM/Portiand
gets new call letters — KEWS-AM — and
Jacor launches “K-News” with a lineup
consisting of Rush Limbaugh, Dr. Laura
Schlessinger, local talker Bill Gallagher,
and Mike Regan.

Congrats to Don Anthony’s
Talentmasters Inc., whose staff pulled off
another tremendous “Morning Show

Rumbles, Pt. 2

+« KDOT/Reno PD Steve Funk and MD Chris
Payne exit. OM Rob Williams will handle program-
ming duties.

* KDDK/Little Rock PD Kevin King exits.

* Gulfstar/Waco, TX OM Zack Owens relinquishes
his corporate duties to focus on WACO-FM as PD/
morning co-host.

* WDDD/Marion-Carbondale, IL MD Tracy McSh-
ery is promoted to PD.

* KCJZ/San Antonio afternoon driver Cody Rob-
bins adds APD duties to her on-air responsibilities.

« Spanish AC KBNA/EI Paso weekender Jay Dee
Duran segues to sister KAMA for mornings.

« Former WLS/Chicago morning show producer
Chad Mitchell joins WGL/Ft. Wayne as producer for
PD/middayer Rusty Humphries.

o Citadel KAEP, KDRK, KGA, and KJRB/Spokane
Production wiz Greg Mills takes similar duties at
crosstown KZZU. Across town, KAEP morning driver
Pete Hanson exits.

* KHFI/Austin MD Fernando Ventura departs for
nights at KZQZ/SF. KHFI Prod Dir. Mike McKay seg-
ues to afternoons.

* WPST/Trenton names Andy West MD.

* Best Wishes go out to WJUNT & WWSE/
Jamestown, NY PD Steve Shulman, who is recover-
ing from a mild heart aftack.

* Sony 550’s Joel Klaiman expands his duties and
will oversee Adult ARternative and Rock formats as
well as Alternative. Neda Leppard Tobin continues
as VP/Rock and Adult Alternative.

v N

RADISARERORDS

* Sue Bell boosted to GM of KLOK-AM/SF &
KBRG-FM/San Jose.

* Steve Vining appointed Windham Hill/High
Street Records Pres.

* Mary June Rose picked as WGN/Chicago PD.

* Bill Pugh selected as PD of KZON/Phoenix.

v

* Jim Swindel recruited as Qwest Records Pres.

* Lee Logan promoted to Regional PD of Malrite.

» Carey Curelop returns to KLOS/L.A. as PD.

* Steve Kelly nabsWDSY-AM & FM/Pittsburgh PD post.

* Brian Thomas elevated to OM of WEZB &
WMXZ/New Orleans.

» Dale Carter chosen WWYZ/Hartford PD.

v

* Vern Ore tapped as Pres/GM of WKHX-AM & FM/Atlanta.
* John Waugaman promoted to Sr. VP/Marketing
& Sales for Group W Radio.
* Jerry Bobo boosted to KVIL-FM/Dallas VP/GM.
* Marc Chase chosen WYHY/Nashville OM.

4

* Nick Trigony elevated to VP/Viacom Radio.

* A.J. Roberts raised to KBZT/San Diego OD.
* Dave Parks picked as KEZL/San Diego PD.

* Larry O’Jay selected as WHRK/Memphis PD.

I ¢« Frank Cody chosen PD of KLOS/L.A. I

Bootcamp” last weekend. With over 800 in
attendence, radio’s brightest morning teams
and programmers were treated to powerful
sessions and a packed luncheon with
legendary morning man and TV star Jay
Thomas. Issues ranging from syndication
and exchanging ideas and networking to
“making sure your morning show doesn’t
suck” (with Jack Silver) were discussed.

Check out KIOI/SF (and rumored soon
to be KYSR/L.A.) afternooner driver Ryan
Seacrest on page seven of the Aug. 23-29
TV Guide. Seacrest, host of the Sci-Fi
Channel’s The New Edge, gets a nice plug
as host for Merv Griffin’s nationally
sydicated game show Click, which debuts
the 1st week of September.

WKRQ/Cincinnati morning drivers Brian
& Johnjay celebrate the 20th anniversary of
“The King's” death. The celebration included a
local band playing Elvis covers, Elvis karaoke,
and over 100 “Elvi” doing their best
impressions. The impersonators then hit the
road dressed in their white-and-gold
rhinestone-studded jumpsuits — sideburns,
sunglasses, and all — for a party at a local
casino. There, they chowed down on the “All
You Can Eat Elvis Buffet,” featuring peanut-
butter-and-banana sandwiches,
cheeseburgers, and jelly doughnuts.



The first single from the album

“The “Wilsons”

Featuring ol
C - d I mpacting
arnle. an Top 40 &
Wendy Wilson Adult Formats
Produced by Stephen Lironi Mow!
Management: MRS Enterprises and Mickey Shapiro

<>

@ Polygrem company
© 1997 Mercury Records
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The RIAA has issued the following awards for the month of July: [ ‘
-

|

MULTIPLATINUM ALBUMS

Thriller, Michael Jackson, Epic
(25 miltion); Use Your illusion | and
UseYour lllusion I, Guns N’ Roses,
Geffen (7 million); Songs You Know
By Heart, Jimmy Buffett, MCA (6
million); Pieces Of You, Jewel, At-
lantic (5 million); Spice, Spice Girls,
Virgin; Like A Prayer, Madonna,
Sire/WB; Promise, Sade, Epic (4
million); Razorblade Suitcase,
Bush, Trauma/Interscope; Did /
Shave My Legs For This?, Deana
Carter, Capitol; Best Of Van Morri-
son, Van Morrison, Polydor (3 mil-
lion); Middle Of Nowhere, Hanson,
Mercury; The Day, Babyface, Epic;
Sheryl Crow, Sheryl Crow, A&M;
Butterfly Kisses/Shades Of Grace,
Bob Carlisle, DMG/Jive; Harvest
Moon, Neil Young, Reprise;
Wayne's World ST, Various Artists,
Reprise (2 million).

PLATINUM ALBUMS

God's Property, God'’s Property,
B-Rite/Interscope; Middle Of No-
where, Hanson; Pure Moods, Vari-
ous Artists, Virgin; Share My World,
Mary J. Blige, MCA; Carrying Your
Love With Me, George Strait, MCA;
Selena ST, Selena, EMI Latin/EM!;

O A RO b0 AR AR,

e

Yourself Or Someone Like You, |

Matchbox 20, Lava/Atlantic; 772,
112, Bad Boy/Arista; Tidal, Fiona
Apple, Work; High Lonesome
Sound, Vince Gill, MCA,; Terri Clark,

Terri Clark, Mercury; Cowboys From |

Hell, Pantera, EastWest/EEG; Be-
hind The Sun, Eric Clapton, Re-
prise; Deepest Purple, Deep Purple,
Warner Bros.; Streetlife Serenade,
Billy Joel, Columbia.

GOLD ALBUMS

Bitch, Meredith Brooks; Here’s Your
|

All Day, All Night, Changing |

Faces, Big Beat/Atlantic; God'’s

MCA

Continued from Page 3

cludes stints as National Director/
Adult Formats for Warner Bros.
Records. Reprise Records, and Virgin
Records.

“Nancy Levin and [Exec. VP] Ab-
bey Konowitch have given me the op-
portunity of a lifetime: the chance to
grow and prosper in the industry 1
love.” Zap said. “I'm very excited to
be working with such an amazing staff

BEI

Continued from Page 3

Hoak was formed to invest in man-
agement buyouts, industry consolida-
tions. and other private equity oppor-

Property, God’s Property; | Got
Next, KRS-One, Jive; Kenny Lat-
timore, Kenny Lattimore, Colum- |
bia; Hour Glass, James Taylor, |
Columbia; Blood On The Dance : |
Floor: History In The Mix, Michael | |
Jackson; Middle Of Nowhere, Han- |
son; Blurring The Edges, Meredith |
Brooks, Capitol; Pure Moods, Var-
ious Artists; Share My World, Mary
J. Blige; Carrying Your Love With
Me, George Strait; Waterbed Hev,
Heavy D, MCA; Shaming Of The
Sun, Indigo Girls, Epic; In The
Mirror, Yanni, Private Music; Ru-
mour Has It, Clay Walker, Giant;
Selena ST, Selena, EMI Latin;
Greatest Hits, Mark Chesnutt,
Decca,; Life Love & Other Myster-
ies, Point Of Grace, Word; Great-
est Hits Volume | & II, Queen, Hol-
lywood; Alone In His Presence,
CeCeWinans, Sparrow; Greatest
Hits Volume I, Tom T. Hall, Mer-
cury; Billboard Top Hits 1983, Var-
ious Artists, Rhino; Deepest Pur-
ple, Deep Purple.

MULTIPLATINUM SINGLES

I'll Be Missing You, Puff Daddy
& Faith Evans, Bad Boy/Arista.

PLATINUM SINGLES

'l Be Missing You, Puff Daddy &
Faith Evans; G.H.E.TTO.U.T,
Changing Faces, Atlantic; ForYou
| Will, Monica, Atlantic.

GOLD SINGLES

Butterfly Kisses, Raybon Broth-
ers, MCA; I'll Be Missing You, Puff
Daddy & Faith Evans; Go The Dis-
tance, Michael Bolton, Columbia;
Say You'll Be There, Spice Girls;

|
i
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Sign, Bill Engvall, Warner Bros.;
101 Dalmations (Read-Along), Var-
ious Artists, Walt Disney.

as well as an equally amazing group
of artists.”

Regarding St. Clair and Peterson,
Levin said, “Michelle promotes mu-
sic and shops at Neiman'’s: she’s fierce.
And Deb knows more about crossover
music than anyone I know. She is also
the most untainted, Girl Scout, promo-
tion person in the business. After
{MCA Records VP/Crossover Promo-
tion Bruce] Reiner ruins her integrity,
they will set the streets on fire.”

tunities in the communications indus-
try, including media, broadcasting,
telecommunications, entertainment,
marketing. and information products
and services.

Finney
Continued from Page 10

WQRS-FM & WXMD-FM/Detroit;
WNDE-AM, WFBQ-FM & WRZK-
FM/Indianapolis:. WFLN-FM/Phila-
delphia: and WDSY-AM & FM,
WDVE-FM. WIII-FM & WXDX-
FM/Pittsburgh. He began his career
in 1975 as a weekend personality at
WKRQ-FM/Cincinnati and later
worked at stations in Louisville. Col-

MI. In Grand Rapids, he served as
corporate PD for the Goodrich group
of seven stations. Prior to joining Se-
cret. Finney was OM for WGR,
WGRF & WUFX/Buftalo.

Finney told R&R, “I'm thrilled.
It’s a great company, great manage-
ment, great format. great people.
Marty Thompson did a terrific job. 1 |
inherited a fabulous radio station.”

I
|
orado Springs, Greensboro, and Flint,

BMI executives gather round to toast Frances W. Preston on her new five-year contract as BMI's President/CEO.
Raising glasses are (I-r): VP/Corporate Relations Robbin Ahrold, VP/Marketing & Business Development-Licensing
Richard Conlon, VP/Executive Administration & Special Projects Ann Booth, VP/Writer-Publisher Relations Charlie
Feldman, VP/Performing Rights Alson Smith, Sr. VP/General Counsel Marvin Berenson, Preston, Sr. VP/Licensing
John Shaker, Sr. VP/Finance & Administration and CFO Fred Wilims, Sr. VP/Special Counsel Theodora Zavin, VP/
Government Relations Fred Cannon, Sr. VP/Performing Rights and Writer-Publisher Relations Del Bryant.

Bonneville
Continued from Page 1

"WZZ simulcast partner WWVZ-FM.
Glade most recently was VP/GM of
Bonneville’s KDGE-FM & KZPS-FM/
Dallas and succeeds Allan Hotlen, who
transferred to new Bonneville CHR
KZQZ/San Francisco.

Ervin’s appointment is effective
when Bonneville takes over operations
at KZLA, which is expected to occur
in the next two weeks. Ervin will suc-
ceed present KLAC-AM & KZLAVP/
GM Bruce Raven-Stark. KBIG-FM
VP/GM Steve Oshin has left the com-
pany.

“Dave has a remarkable understand-
ing of radio operations and radio pro-
gramming,” Bonneville President/CEO
Bruce Reese commented. ““He also ap-
preciates Bonneville’s corporate values,
and he will ease the transition into
KZIL.A’s Country music format in our
Los Angeles operation.”

Mecham added. I look forward to
working with Dave. He has a wealth
of skill and experience which will

help us truly ‘make a difference’ in
Los Angeles.”

“This is a great opportunity for me
and for Bonneville in the nation’s finest
radio market,” Ervin said. “Bonneville
is a terrific company with a serious com-
mitment to serving the community.”

Regarding Winston and Glade,
whose promotions are effective imme-
diately, Reese stated: “The appoint-
ments give us a strong and experienced
team in the nation’s capital. We pledge
our full commitment to serve the citi-
zens of the Washington, DC area.”

Winston told R&R, 1 am excited
to be working with Bonneville again.
Our three stations are already winners,
and we’ll be even bigger and better.”
Her background includes a VP/GM
stint at KBIG and management posi-
tions at KOIT-AM & FM/SF and
KIRO/Seattle.

Glade — who’s worked in Dallas
since 1987 and previously was KSL's
VP/GM — told R&R, *“I'm pleased to
be in the Washington, DC market. 'm
incredibly impressed with the growth
of WWZZ and what they have been

Interep
Continued from Page 1

* During the prime 6am-7pm day-
parts. listening percentages rise to
30% in the car and 34% at work.

* At-home listening is highest in the
evenings — 60% are at home between
7pm-midnight during the week — fol-

lowed by these dayparts: 58% during
the weekends, 45% in moming drive,
30% in afternoon drive, and 29% in
middays.

* Older adults tend to listen to the
radio at home in larger numbers than
younger adults: 26% of 18-34s and
26% of 25-54s listen to the radio at
home, compared to 35% of all adults.

Fontaine
Continued from Page 3

thought his name was Brian Fon-
taine! Shit. I wonder if the ink is dry
on that contract yet! Somebody get
Burt on the phone so I can explain to
him there’s been some kind of mis-
take.

“All kidding aside, Justin has been
aperson I’ve had tremendous respect
for for a lot of years. He’s got some
of the best relationships out there,
period. He gets the big picture on all
projects, and he’s a wonderful human
being to be around. I'm the happiest
Sr. VP/Promotion in the business. My
only problem now is: What do I do
around here?”

Fontaine added, “It seems like I've
been competing with Phil my entire
career, and I was tired of it. so here |
am! Besides, | needed new fashion
tips to go with some hit records. Seri-
ously though, Gary Gersh and his
team have assembled an incredibly
talented artist roster, and after listen-
ing to the music that was coming. I
couldn’t say no.”

Fontaine began his career at Capi-
tol in 1983 as a Chicago-based field
merchandiser. Foliowing a variety of
local sales and promotion positions
for the label. he joined Mercury
Records as a Midwest regional pro-
motion rep. Between 1991-92, he
served as National Director/Pop for
Chrysalis Records.

Baldassano

Continued from Page 3

And as luck would have it. Bal-
dassano and AP aren’t the only ones
excited about her new gig in DC. Her
neighbor at her Upper Westside
apartment building in NYC. Radio
Today Entertainment VP Tom Sho-
van. told R&R, “*She has a two-bed-

room and I don’t. I've told them as
soon as that apartment becomes avail-
able. I'd love it!”

Owens

Continued from Page 1
Tom cooked this up while I was out
of town. I can’t wait to see the com-
pany’s new organizational chart to
find out where I presently stand.”

able to accomplish in the last year, an(J
Twant to be part of its continued growt
in the future.”

R&R Country Editor Lon Helton con-
tributed to this story.
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NEWS/TALK

Why Talk Took A Spring Tumble

Your Spring Arbitron was probably down. Most Talk sta-
tions — including most of the major stations in markets of
many sizes — declined. In an exclusive month-by-month anal-
ysis of 34 key stations prepared by Arbitron GM Pierre Bou-
vard for Sabo Media, it was revealed that many had sizeable

drops in a single month.

On average. these stations —
representing major, medium, and
small markets — had these 12+
Metro total week share trends:
April '97 May '97 June 97

5.0 4.6 4.4

(Source: Arbitron. printed with
permission. Spring 1997, AQH
share average of 34 sampled Talk
stations. Talk or News/Talk sta-
tions. No all-News or Sports.)

For the spring book, their aver-
age share was a 4.7, compared
with a 5.0 for the prior spring. June
’96 was a 4.9, so the average for
35 leading stations was a 0.5 de-
cline year-to-year. June was their
lowest month in the past 14
months.

What To Look For?

This is a surprising trend. Rare-
ly have we seen the entire format
go down at between 75%-80% of
its outlets. It appears that most of
the drop came in the last month in
most markets. Here are some of the
things to study when reviewing the
details of your Arbitron:

» Compare spring to spring. The
diary placement and sample size
are more consistent when you
compare year to year rather than
book to book. That tends to calm
the doomsayers.

* In the hour-by-hours, check if
one particular show had a sudden
drop that had impact on the over-
all book.

« Examine cume year to year.
Cume, not TSL, is the best indica-
tor of AQH strength.

6¢]

Isn’t it odd that an
industry that derives
all of its revenue from
advertising seems so
hesitant to invest in
advertising off-air?

m

* How did your marketing-dol-
lar outlay compare with last
spring? Many owners keep cutting
back marketing dollars while ex-
pecting bigger ratings. That even-
tually catches up with them. (Isn’t
it odd that an industry that derives
all of its revenue from advertising
seems so0 hesitant to invest in ad-
vertising off-air. On-air promos
are fine, but it’s like pushing spe-
cials at a restaurant only to people
sitting at the tables.)

» Check the percent of in-tab
unweighed sample for each demo
cell. You may find there was a sig-
nificant increase or decrease in a
demo cell that could have profound
impact on your station. There may
have been a large increase in the
men 25-34 sample or a big de-
crease in the men 45-54 sample.
It happens, and it is a reason for
wobbles.

* Sports. Good for billing, not
always good for ratings. Play-by-
play sports cume rarely carries
over to the rest of the station.

*» Ethnic weighting. In the last
phase of the book, Arbitron some-

\ Us ”Hp "OUooo ;

By Walter Sabo

times has to catch up if there
wasn’t adequate sampling in the
beginning of the survey period.
See if June had a heavier sample
of a demographic that does not
usually seek your station.

« Spot load. Radio had an ex-
traordinarily strong second quar-
ter. June is the last month of the
quarter and some — not yours, of
course — sales departments have
been known to sneak on extra spots
to increase billing.

 An audit of the June logs is in
order if your June tanked. If you
find that there was unusual sam-
pling and diary placement in June
in your market, the odds are good
that it will be “corrected” in July.

Random Notes
And Deep Thoughts

Rolling Stone magazine’s Sum-
mer Hot issue features Art Bell’s
late-night syndicated show. He is
hot because he is telling scary sto-
ries at the campfire: UFOs, psy-
chics, paranormal activities. These
topics have always worked well
overnight, despite many program-
mers’ hesitation to air them. Bell
does it well ... Have you heard Dr.
Judy Kurianskys’ show? Easiest
double-digit share you ever got.

New Research For Radio

There is a form of research that
is used daily by the major food and
drug manufacturers: mall inter-
cept. Sabo Media used it for the
first rime for a radio client this
month. We contracted Cunning-
ham Field Research, which is
based in Daytona Beach and has
locations in malls throughout
America.

Here’s how it works: In major
malls, there are companies autho-
rized to stop people in the mall and
bring them to participate in instant

New England:

Mid-Atlantic (includes NY):
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19.4-193
19-2.18.3

South Atlantic (incl. DC, Florida): 12.7-11.8
East N. Central (incl. OH, M}, IL): 17.8-13.9

South Central: (incl. KY, TX):

9.6-9.0

W. North Central: (incl. MN, MO): 13.2-12.3

Mountain: (incl. CO, AZ):
Pacific: (incl. CA, WA):

studies. For example, they test the
impact of shelf placement on a
food’s perceived value. They test
the appeal of difterent colored pills
for drugs, or the colors used in that
“art” you see sold in Sunday sup-
plements. It is efficient, very rea-
sonably priced, and you get the
results the next day. Here are a
few of the uses for radio.

» Want to test if the word “mix”
is good for your station? Best to
find out what the people already
think “mix” means. You’re com-
peting for that memory real estate
with thousands of preconceived
beliefs. Using this type of re-
search, you’ll discover instantly
what the people in your target
demo already believe “mix” or
“buzz” or “‘hot” or “power” mean.
You may find that the perceptions
are neutral, or you may find that
you could never spend enough
money to change their minds. And,
as Jack Trout says over and over.
more money is wasted trying to
change preconceived notions.

« If you have a new competitor
that you feel is having profound
impact, mall intercept is one way
to discover if this impact is spread-
ing through the general population
as quickly as it is through the ra-
dio community. It is an instant

14.0-13.7

humbler. We have found this type
of testing to be particulasly effec-
tive for determining the actual lan-
guage people use in describing ra-
dio products. and that is useful in
writing promos and external pro-
motions.

There are no memory cues.
People are taken from the mail
concourse into a research center
in the mall. This is appealing be-
cause it is a good dynamic for
testing unaided recall, just like the
Arbitron diary. The research com-
panies do tests for dozens of dif-
ferent industries, and their exper-
tise may shed new perspective on
the challenge of reaching people
with radio marketing.

Walter Sabois [
President of
New York-
based Sabo
Media, a con-
sulting firm that
has worked |
with major Taik
stations for 14
years. He can
be reached at |
(212) 808-3005

or WalterSabo@compuserve.
com.




28 * R&R August 22, 1997

Hablando For The Masses

OJ Spanish News/Talk stations balance longevity with current trends and interests

By Adam Jacobson and Anthony Acampora
R&R Staff Writers

Some of America’s first Spanish-language radio successes
balanced music with political talk, news, sports, and information.
Call it Full-Service Spanish radio. And like their English-language
relatives, many Full-Service Spanish AMs have evolved into full-

time News/Talkers.

In 1965. as the stream of Cuban ref-
ugees escaping Fidel Castro’s regime
steadily increased. WQBA-AM/Mi-
ami signed on the air. In its early years,
WQBA — known to listeners as “La
Cubanisima,” or “the most Cuban™ —
appealed to listeners by airing anti-
Communist, talk-intensive program-
ming. Until recently, that formula for
success worked.

“Overthe years, we 've had to mod-
ify our programming to attract South
American immigrants,” says WQBA
Station Manager Agustin Acosta.
“Forty percent of the 2 million His-
panics in South Florida are not Cu-
ban.” As a result, the station has
stripped itself bare of its Castro-bash-
ing, Alpha 66 contingent and focuses
its interests on programs that appeal
to younger demos. It has lured the
Marlins and Dolphins and debuted a
highly successful Internet talk show.

Acosta points out, “Sports seems to
bring better 25-54 demo numbers. We
have lots of lifestyle shows — a plant
and animal show at night, a full hour
of sports talk, the Internet program.
We’re also considering soccer games
on Sundays to attract Central and South
Americans. It is a new challenge to
expand the programming to accommo-
date the evolving population of South
Florida. However, [Heftel Broadcast-
ing sister WAQI-AM] ‘Radio Mambt’
will continue to exclusively deal with
the Cuban population.”

WQBA’s programming shift also
comes as a result of a wholly differ-
ent radio market that’s evolved dra-
matically in the last decade. “Now
there are two Colombian stations, one
station owned by the Catholic Arch-
diocese, and four stations with the
same format that "QBA has — and

that’s just on the AM dial!” On the FM
dial are Spanish Oldies WCMQ, Trop-
ical competitors WRTO & WXDJ. and
Spanish ACs WAMR & WRMA.
Lastly, many of WQBA's longtime
listeners simply weren't around any-
more to justify the continuation of
many of the station’s talk shows. “A
lot of the listeners we had in the "60s
and '70s are now dying. By simple at-
trition, we had to get new listeners.”

Changing For The Times

At Spanish Broadcasting System’s
crosstown WCMQ-AM, it’s not the lis-
teners who are dying; it’s the station.

WCMQ, along with WXDX/New
York and KXMG/Los Angeles, have
been sold to One-On-One Sports Inc. and
are set to flip to Sports by the end of Sep-
tember. WCMQ's longevity is rooted in
its news-intensive presentation, which
was designed to simply re-create the pre-
Castro CMQ radio network in Cuba.

“We are the forefront of Cuban-ori-
ented news and information,” says
WCMQ PD Tomas Garcia Fuste.
“We are currently the second-place
AM in Miami, and we want to keep
much of the programming on the FM
dial because it is so much a part of the
community.” Most shows are politi-
cal, involving Cuban politics and Dade
County issues. These shows will most
likely relocate to SBS's WZMQ-FM
(Stereo Fiesta), a Key Largo, FL prop-
erty that recently increased power in
order to cover Miami, Hialeah, and
other Hispanic centers of South Flor-
ida. Fuste’s long-term plans remain
uncertain, but he does plan to contin-
ue his show on the FM.

AM Radio’s New Reality
Heftel has already seen the power

Spanish-language music stations pos-
sess on the FM dial in Los Angeles with
its Spanish AC KLVE and Regional
Mexican KSCA. Now, its focus is on
the continued development of Spanish
News/Talk KTNQ-AM (Ten-Q).
Launched on April 11, 1996. it segued
to continuous spoken-word program-
ming following 18 years as a Spanish-
language entity (Ten-Q had been Top
40 until August 1979).

KTNQ is the only 24-hour live, lo-
cal News/Talk station — in any lan-
guage — in L.A. Hefte] AM Program-
ming Specialist and KTNQ PD David
Gleason notes that. *"We see very min-
imal sharing with English Talk sta-
tions,” in regard to listener preferenc-
es. “It’s a little bit higher with News
stations, but still single-digit sharing.”
KTNQ joins KKHJ-AM (Radio Ale-
gria) and KWKW-AM (La Mexicana)
as stations airing some sort of Spanish
News/Talk programming.

According to Gleason, KTNQ's core
is “*Spanish dominant and looking for
something that is both linguistically
and culturally more in tune with his or
her lifestyle. For example, the stations
that carry Rush Limbaugh are not go-
ing to have a great deal of appeal for
somebody who’s been in the U.S. or
Los Angeles for six or seven years.”

KTNQ competes better in the 25-
54 demo than among 35-64s with its
English-language counterparts (see
sidebar). Gleason explains, “If you look
at the demographic curve of Hispanics
in Los Angeles — and almost every-
where in the U.S., with the exception
of New York and Miami — the bulk of
the audience is under 45.°

Mornings at KTNQ are hosted by
market legend Humberto Luna. Luna
has been at the station since it’s been
Spanish. Gleason says about Luna,
“He’s an example of someone who’s
adapted to the new reality of AM radio.”

Following Luna from 10am-1pm is
a lifestyle talk show; issue-oriented
talk shows run from 1-5pm. KTNQ’s

Ratings Roundup

ere’s a look at how KTNQ/L.A. performed versus its

English-language Talk counterparts in Los Angeles,
according to Arbitron Spring 97 results. Rank is in paren-
theses, ties denoted by an asterisk.

Calls 25-54 35-64

KFI-AM 3.4 (#7%) 4.9 (#3)
KTNQ-AM 3.0 (#13) 2.9 (#10)
KLSX-FM 2.6 (#17) 2.1 (#17)
KABC-AM 1.7 (#20) 3.0 (#9)
KTZN-AM 0.6 (#34) 0.9 (#30)

market-leading sports show “Hablan-
do de Deportes” runs from 5-9pm. As
far as play-by-play en espaiiol is con-
cerned. Gleason notes, *We"ve found
there are three sports that Hispanics
here like: soccer, soccer. and soccer.
Baseball is only played in two or three
states in Mexico and minimally in
Central America. There aren’t a bunch
of other sports that are prevalent
among Hispanics.”

The station runs a humor-based is-
sues show from 9-11pm and a sex and
relationship show from 11pm-lam. In
overnights, KTNQ airs a general-inter-
est talk show. While most Talk stations
only keep about 50%-60% of their au-
dience share on the weekend, KTNQ
holds around 90%. Gleason remarks,
“We run all-sports on Sunday and a
variety of things on Saturday, includ-
ing a swap-shop that pulls the highest
numbers on the station.”

What helped make the decision to
flip KTNQ to News/Talk ? “There was
nothing else that we tried that would
work. We had some of the market's
best talent, but we figured out that the
listeners didn’t want to hear that tal-
ent playing music on AM. They want-
ed to hear them do a good, contem-
porary, young-adult-driven Talk for-
mat. We finally said to all the songs,
‘go away.’”

In the Big Apple, Heftel-owned
heritage News/Talker WADO-AM fi-
nally dropped all its music to concen-
trate on what it does best. ““Our strong
points really are News/Talk and
Sports,” WADO GM Carlos Rubio
says. “We have two FMs in the mar-
ket that are really strong, and what we
really should be is the place for News

d

)
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Seaing is Believing!
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and Talk for Hispanic New York.”

WADO and brokered WPAT-AM (it
broadcasts the Yankees in Spanish) are
Heftel's two New York properties. Al-
though SBS beat out Heftel in the
quest for ownership of WPAT-FM. Ru-
bio says Heftel is still very much in-
terested in purchasing an FM station
in market No. 1. Among definite plans
Heftel has made is the further devel-
opment of Spanish News/Talk in oth-
er markets. It operates KL.AT/Hous-
ton, and is in the process of convert-
ing WIND-AM/Chicago and KESS/
Dallas to Spanish News/Talk. Work-
ing with the stations is consultant Vale-
rie Geller — who is involved primari-
ly with talent development at the sta-
tion.

Meanwhile. WADO — which has
aired Spanish-language programming
for 38 years — is preparing for a pow-
er increase to 50,000 watts during the
day. It is currently building two more
towers next to its single stick in East
Rutherford, NJ. And while stations in
other markets create niche formats
targeting Hispanics from different re-
gions of the hemisphere, WADO
doesn’t mind catering to them all.

“From 5-9am, we’re like News/
Talk 1010 WINS in Spanish,” Rubio
says. “In the afternoon, we have a
show called ‘De Todo Un Poco,’ fea-
turing a Dominican guy and a Cu-
ban woman with interviews and talk
topics, WADO is not a Puerto Rican,
Cuban, Dominican, or Central Amer-
ican station — it’s a Hispanic station
for New Yorkers. Period. It's a place
that people tune in to to get their in-
formation from. The FMs just play
music.”

12n-3pm ET Mon-Fri
Honest! Compelling!

Informative!

Distributed by NETSTAR
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SOUND DECISIONS

What a Zinger Of A Deal:
Volcano, Rowdy Merge

[7 Two companies combine creative prowess and financial muscle

to form potent indie

The sum is greater than the individual parts. That’s the
driving force behind the decision by Kevin Czinger and
Dallas Austin, owners of Volcano Entertainment and
Rowdy Records, respectively, to merge their companies
to form Freeworld Entertainment.

It’s one of the more unique and
intriguing pairings in the music
business, with Grammy Award-
P === Winning R&B
wunderkind and
entrepreneur
Austin teaming
with Czinger, the
former BMG
Entertainment
North America
Exec. VP and
Goldman Sachs
International’s
London-based
Exec. Director/
Head Of International Media Bank-
ing Group. It’s exactly that marriage
of musical creativity and financial
savvy that the partners believe will
make the merger work, with Cz-
inger handling strategy and money
matters and Austin overseeing the
artistic side.

Profitable Merger

Czinger comments, “Looking at
where the industry is heading, 1
can honestly say that Dallas is the
one creative person with whom 1
would want to be in business. Pe-
riod. He has skills as a producer,
songwriter, and entrepreneur, and
is somebody who isn’t fixed in any
one genre. He can go from Bjork
to Illegal — there’s nobody else
out there like him.”

The pair’s decision to combine
resources also is an interesting
move because each partner’s busi-
ness was doing well financially
and was profitable. Czinger pre-
dicts Volcano will turn in sales of
around $30 million this year, with
the combined entity billing up to
$50 million in 1998. In addition
to operating a full-service label,
Freeworld will also be comprised
of a publishing unit, production
and studio facilities, and a nascent
film division.

Austin observes, “I guess the
reason we really did this is be-
cause we didn’t have to. I had my
businesses going on, and Kevin
was fine with what he was doing.
But both of us seemed to think
that this was the best course to

Kevin Czinger

take, to create something as mas-
sive as a lot of the major record
companies in place today.”

Another way the deal makes
sense is that it diversifies the new
company’s artist base, something
each side needed in order to at-
tract a broader variety of talent.
Volcano last August had made its
first foray into the Urban market,
naming former Def Jam A&R
exec Chris Lighty to head that di-
vision. It also formed a joint ven-
ture with Gerald Levert in late
January/early February called
Global Soul Records. The deal
jump-starts those efforts and gives
Freeworld immediate R&B cred-
ibility. Conversely, Rowdy gets
access to significant capital that
will be invested to sign and de-
velop R&B acts, thanks to Volca-
no’s ties with the influential Wall
Street investment banking firm of
Allen & Co., which owned an
undisclosed stake in Volcano and
will retain a percentage of the
combined entity.

Czinger notes, “We now have
a company that )
doesn’t have the m a0
vulnerabilities
that an indepen-
dent usually has,

We now have a

publishing company. Czinger con-
tinues, “We’ll have the ability to
exploit our copyrights through the
publishing company Dallas has
built, which we will use as a base
to expand. That asset will throw off
a lot of cash for us.”

The genesis of Freeworld began
around March when Czinger first
approached Austin about possibly
working together. Austin recalls,
“After I left Arista in December
and started to get the ball rolling
on my own, I really was setting out
to be independent. I didn’t want to
go back and do another deal with
a major record company because
it was just too difficult to begin a
record company within a record
company. We just banged heads.
The best thing for me to do was
go out and get some funding or put
my own money into it — like I've
done with my other companies —
and get the label off the ground. 1
mel with outside investors, and it
was all going great.”

That is, until Czinger came

“courting. Austin continues, *I al-

ready had met Kevin at BMG
conventions. He came down to
Atlanta and explained to me what
Volcano was all about and what
he was doing. My first reaction
was, ‘No offense, but I'm worn
out with record
© companies. 1
don’t want to be
with another
record compa-

like lack of prod- company that doesn’t ny’ But the
uct flow, lack of have the mhore we t?lket:,
established acts, speae the more 1 real-
lack of financing, v_ulnerabllltles that an ;¢4 that what
orlack of benefi-  independent usually  he was talking
cial distribution has, like lack of abolut wz;ls exi
terms. We have actly what

talent that covers produ.ct flow, lack of wanted to dO."'
many different €Stablished acts, lack  Thetwoleftit

genres, great fi-
nancing with the
ability to raise ad-
ditional money,
and a great inter-
company distri-
bution rate with i
BMG.” BMG,
which owned a 10% stake in Vol-
cano, will retain a comparable per-
centage in Freeworld.

Base For Expansion

Another plus is the diversity of
assets, such as Rowdy’s studio and

of financing, or lack of
beneficial distribution

terms.
— Kevin Czinger

at that while
Austin complet-
ed his deal with
Arista.  Talks
heated up about
two months ago.
m Austin remem-

bers, “We spent

a lot of time
talking not about the business but
about people and learning each
other’s life. We spent a lot of time
together and with each other’s
families in order to see if we could
make it happen. At the end of the
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I had my businesses going on and Kevin
was fine with what he was doing. But both
of us seemed to think that this was the
best course to take, to create something
as massive as a lot of the major reccrd
companies in place today.

— Dallas Austin

day what really matters is that you
like each other and can pull it off.
Forget a contract, because that
doesn’t mean anything if the two
people don’t get along.”

Preparing A Game Plan

The first order of business, ac-
cording to Czinger and Austin, is
to hammer out a game plan for the
immediate and near-term future.
On the release side, Freeworld is
getting ready to put out the new
single, “Young, Sad & Blue” from
R&B artist Lysette Titi. The com-
pany also has picked up the rights
to Joi’s new album from the now
defunct EMI U.S.; the new
single “Ghetto Super-
star” also is primed
to hit radio in the
next few weeks.

In addition, al-
bums from alter-
native-leaning

acts like Size 14

and the Inter-
preters are slat-

ed to be released

by year’s end. Aus-

tin says the company
plans to release about
three or four albums
this year and bump
that up to around 12
next year.

As far as Freeworld’s A&R
goals, the company has its sights
set on the growing mainstream
pop market. Not surprisingly, it’s
a noticeable weakness the com-
pany hopes it can eliminate.
While that market has grown sig-
nificantly over the past year, Aus-
tin says he doesn’t think its ap-
peal has peaked.

Austin says, “The timing is
coming back around as far as ra-
dio and musical styles. It’s kind
of like we’re coming out of the
70s and into the '80s, which
means pop music is coming back
strong. You see that with the Puff
Daddy record and especially with
the Spice Girls and No Doubt.

“Suburban kids are buying
records again. Over the past cou-
ple of years it’s been alternative,
hard core rap, or slow- tempo
R&B, and it was all kind of dark.
Everybody’s ready to party
again. People want to hear songs
that make them feel good and
want to dance.

“If anything, the appeal of
mainstream pop has just started.

FREEWORLD

ENTERTAINMENT

73

It’s allowing middle-class Amer-
ica — kids who don’t have prob-
lems, who come from good
homes, and who aren’t worried
about the same kinds of problems
that kids in the ghettos and streets
are — to buy records again. At a
certain point [sales to those peo-
ple] capped. The music wasn’t for
them, in a sense. Now it’s ap-
pealing to those kids and their
parents.”

Future Goals

Freeworld plans to beef up its
operations in the very near future.
Czinger says, “There are a lot of
expansion opportunities. We're
going to raise what-

ever financing we
need to expand.
Right now we
are just fine.
We’re going

to sit down

and figure out
what we need

to do for the
next year, five
years, and 10
years, and then
begin to set up the
financial structure
and funding to
build this into a
major company.”

The company doesn’t plan any
major management hires until that
plan is in place, although it’s ex-
pected Austin/Czinger & Co. will
soon begin adding staff Czinger
comments, “Right now we are
happy with the talent we already
have. The company is growing,
and we will continue to grow our
own people. Over the long term
we want to bring in people to
grow our staff. We want to be a
magnet for talent, whether it’s ar-
tistic or management. We're go-
ing to grow in a way that makes
sense, but I expect some very ag-
gressive growth, because we have
everything in place.”

TALK BACK TO R&R!

Do you have questions,
comments, or feedback regarding
this column or other issues?
Call me at (615) 244-8577 or
e-mail: swonz@aol.com
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_SOUND DECISIONS

CHR Attracted To Aqua’s ‘Barbie Girl’

ome records just take on a

life of their own. Such is the

case with MCA’s Danish

import Aqua, whose debut U.S.

single “Barbie Girl” is lighting up
the phones at CHR.

With tongue planted firmly in

| cheek, the quartet has crafted a

requests. The single also broke a
record at KRBE, logging 1325 re-
quests in one week.

O’Brian says he initially be-
came interested in the single “be-
cause it came in such a wacky
package. I thought, ‘I have to hear
this.” I turned my MD on and he

agreed that it would

Aqua

be perfect to blow
the phones out.”
O’Brian initially
spiked the track at
nights, but moved it
over to regular rota-
tion because of the
number of calls.
Commenting on the
song’s attraction, he
says, “There’s no in-
between on this one.
People either love it
or hate it, it’s that po-
larized. But the fact
remains that it’s still

catchy, good-natured Eurodance
ditty that is surprising many PDs.
Pop stations reporting the track
read like a CHR who’s who:
WHTZ/New York, KIIS/Los An-
geles, WXKS/Boston, WIOQ/
Philadelphia, WWZZ/Washing-

neapolis, and KRBE/Houston.
KHOM/New Orleans is popping
it in the high 70s each week. Ma-
jor-market Rhythmic outlets on the
single include WKTU/New York,
WBBM/Chicago, and WDRQ/
Detroit. The vast majority of Hot
ACs have yet to either report or
begin playing the song.

The “Barbie’ beat story began
in late June in the U.S. after a pro-
grammer from one of Denmark’s
leading mainstream national pop
stations, The Voice. mailed a copy
of the single to around 40 major-
market pop and crossover stations
in America. That's after the single
was huge in the group’s homeland
and propelled sales of the album
Aquarium to over 250,000 copies
—- five times platinum or the equiv-
alent of one in every 12 homes. The
album is already among the 10
best-selling albums in Denmark
and is over the 700,000 unit sales
mark in total.

It didn’t take long for the pro-
gramming grapevine to begin
working overtime. MCA VP/Na-
tional Pop Promotion Bonnie
Goldner recalls meeting WHY]I
APD/MD Al Chio and telling him
that a copy was in the mail (she
dropped off her own one as well).
Two days later his copy turned up,
and one day later Chio was raving
to Goldner about the phone re-
sponse. About three days after that
call, WWZZ PD Dale O’Brian di-
aled Goldner to tell her the track
already was pulling in number-one

the number-one
phone record by a
long shot. It shows no signs of slow-
ing down. I guess it’s the carefree
nature of the song. It’s a fun, mean-
ingless, summer pop song, and re-
ally fits the essence of our station.”

That’s exactly that story that
MCA is spreading. Sr. VP Nancy

~—torn WHYI Miami, KDWB/Min- —Levin sums itup. “It’s one of those

once-in-a-year records. We literally
only have to tell programmers to
play it once and see what happens—
it’s that reactive.”

Goldner adds, “You really don’t
have to strategize to a

ville and KHFV/Austin reporting me-
dium to heavy rotation airplay. Three
weeks ago. Pop KRBE/Houston of-
ficially added the single, and WIXX/
Green Bay and KFFM/Yakima
have been reporting airplay for the
past month.

Originally signed to EMI for the
U.S., the group is comprised of two
Danish women and the exiled crown
prince of the small African nation of
Lado. In fact, the latter member, Al
Agami, has already recorded a string
of top 10 hits in his new adopted
home and won a Danish Grammy in
1994 for his solo album, Covert Op-
erations.

WPOW (Power 97) PD Kid Cur-
ry says he first came across the song
about eight weeks ago. “I try to do as
much listening as I possibly can. I put
this one on and immediately had to
see if we could get it on. I rarely stop
a music meeting to tell people about
a record, but I did for this one.”

Curry is the first to admit “No
Tengo Dinero” is ear candy; but it’s
pulling down sweet phones at the sta-
tion. “It’s a top 10-requesting record
and adds perfectly to Power 97’s sig-
nature sound. Not too many records
can do that. People call it the ‘tequi-
la song.’ Sure, it’s a novelty song. But
at the same time it’s bilingual, which

__definitely is important to this station

and market.”

That’s good enough for Virgin
VP/Promotion Jeffrey Naumann.
“It’s totally a novelty record, but it’s
one that is really reacting at radio

large extent with a
record like this. Our
job pretty much is to
spread the word and let
radio know how
strongly it reacts so
they don’t miss out on
a record that’s impor-
tant for them.”
Aquarium is slated
to be released in the
U.S. on September 16.

Rhythmic Ready

To ‘Tengo’ With
Los Umbrellos
Aqua isn’t the only

Los Umbrellos

pop act Denmark is ex-
porting these days. In a quirky bit
of coincidence, Virgin Records pop
rap trio Los Umbrellos’ kitschy and
catchy blend of Caribbean pop-rap
with the single “No Tengo Dinero”
— check out the “Never On A Sun-
day” sample — is drawing raves
from a growing number of CHR

programmers.
The track — which peaked at
No. 2 in Denmark — is a proven

hit in Latino-leaning markets, with
Rhythmic stations WPOW/Miami,
KTFM/San Antonio, KPRR/EI
Paso, KZFM/Corpus Christi and
KCHX/Odessa-Midland and Pop
outlets KBFM/McAllen-Browns-

and it’s one we’re now working in
every market.”

While the song naturally first sur-
faced in Latino markets, Virgin has its
sights set on mainstream America.
“We think it has the potential to be
another ‘Macarena,”” says Naumann.
“The stations that are already on it,
sure, they play a lot of those kinds of
records, but getting stations in Green
Bay and Yakima to play it shows it has
a broader appeal.”

Virgin will also be working the sin-
gle solely on the strength of airplay
and video play in the near term, since
a release date for the single and al-
bum is still to be determined.

Stones Roll On To Babylon

The Rolling Stones will present a live webcast of their
Dallas show as part of the fes-
tivities surrounding the re-
lease of their new album,
Bridges To Babylon. Also ten-
tatively slated to perform with
the Stones for select dates are
the Foo Fighters and Blues
Traveler. The tour will begin

in Chicago on September 23. e
Rolling Stones

' MTV Pays Tribute To L.L. Cool J

MTV will honor veteran rapper L.L. Cool J with a Video
Vanguard Award for outstanding contribution at the 1997
MTV Video Music Awards on September 4. L.L. was one
of the first artists on the pioneering Def Jam label to re-
lease a single (“I Need A
Beat,” 1984), the first to re-
lease an album (Radio, 1985),
and the first rap artist to have
a top-selling single (“I Need
Love,” 1987). He's also the
first rap artist to record five
consecutive platinum-plus
selling albums and has sold over 13 million albums world-
wide. L.L's next album, Phenomenon, hits retail on Octo-
ber 14.

L.L. CooldJ

lnsane Clown Posse To Tour

Island’s headline-grabbing rap duo the Insane Clown
Posse kick off their U.S. tour :
on August 28 in Orlando. The
act will perform in most major
markets, including Atlanta,
Washington, Boston, Philadel-
phia, Chicago, Los Angeles,
and San Francisco. Dates so

—far are booked untit Septem=
ber 27, with more to be an-
nounced. In other tour news, the Big Top, the traveling
electronica concert, has confirmed that Moby, Banco de
Gaia, BT, and 808 State will perform on the show’s 10-
date run that kicks off on August 27 in Chicago. Mean-
time, Crystal Method, the Sneaker Pimps, and Aphex
Twin have signed on to play the second annual Organic
festival on September 20 in Snow Valley, CA.

Album action: Snoop Doggy Dogg and Dr. Dre will
team up again on a new album called Break Up To Make
Up ... Elektra’s Phish are currently in the studio putting
the finishing touches to another live album that’s tentative-
ly slated to be released in late October. The band’s last
live set was 1995’s A Lijve One ... Look for a debut solo
album from Smithereens frontman Pat DiNizio on Velvel
Records on October 7 ... Ringo Starr will release a 12-
song live album, Ringo Starr And His Third All-Starr Band
exclusively at Blockbuster Music. The disc will feature “Yel-
low Submarine” and “You're 16" among Starr material, as
well as tracks from his band, whose members include John
Entwistle, Mark Farner, Randy Bachman, and Billy Pre-
ston ... Elektra will release a greatest-hits collection from
Jackson Browne on September 23. Titled The Next Voice
You Hear: The Best Of Jackson Browne, the set features
13 classics plus two newly recorded songs, “The Rebel
Jesus” and “The Next Voice You Hear” The former was
originally recorded by the Chieftains, while the latter will
be shipped to radio on September 15. A touris in the works.

Asides: The Hanson brothers have sold the movie rights
to their life story. Look for the film, which will also star the
three teenagers, sometime next year. Meantime, David
Bowie will appear in platinum-plus artist Puff Daddy’s new
single “Been Around The World,” which samples the former’s
1983 hit “Let’s Dance” ... Beach Boy Mike Love has
opened Club Kokomo in Los Angeles. The house band
will be comprised of Love, fellow Beach Boy Bruce
Johnston, Jan & Dean’'s Dean Torrance, and John Sta-
mos.

Insane Clown Posse
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R&R’s exclusive sub-chart combining airplay from Hot AC, Alternative, Aduit Alternative, and CHR/Pop
[~ TOTAL PLAYS — TOTAL

|
|

: W TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
v 1+ THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1372 1380 3178
§ » @ SISTER HAZEL All For You (Universal) 1333 1318 31/
3 @ SARAH MCLACHLAN Building A Mystery (Arista) 1239 1160 330
§ + @ TONIC If You Could Only See (Polydor/A&M) 1129 1041  31A
§ s @ MATCHBOX 20 Push (Lava/Atiantic) 1077 1016 300
@ JEWEL Foolish Games (Atiantic) 955 889 211
5 @ OMC How Bizarre (Huh!/Mercury) 951 950 251
7 s  WALLFLOWERS The Difference (/nterscope) 913 926 2910
s o VERVE PIPE The Freshmen (RCA) 876 920 260
10 10 SHAWN COLVIN Sunny Came Home (Columbia) 871 96 270
-1 1 10,000 MANIACS More Than This (Geffen) 824 855 300 _ FE Jit i
s 12 SHERYL CROW A Change Would Do You Good (A&M) 822 913 230 | s i syl o
s (® PAULA COLE | Don't Want To Wait (/mago/WB) 812 700 28 It i il ik oot
11 @ MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) - 796 ™ 26/ -
12 15 DAVE MATTHEWS BAND Crash Into Me (RCA) 783 792 2200
17 ® SUGAR RAY Fly (Lava/Atlantic) 721 604 242
2 @ FIONA APPLE Criminal (Work) 625 515 29/4
16 16 INDIGO GIRLS Shame On You (Epic) 56 617 170
is 19 ABRA MOORE Four Leaf Clover (Arista Austin/Arista) 518 545 2000
@ LIVETum My Head (Radioactive) 481 383 232
% : Forwaed-thinking executives lend their perspectives obout

This sub-chart is ranked by total plays and combined from the custom chart function on Pop/ANernative music and formatics each week.

R&R ONLINE. © 1997, R&R Inc.

SNEAKER PIMPS 6 Underground(Virgin) SAVAGE GARDEN To The Moon And Back(Columbia) KAMX/Austin, TX (HAC) | WLIR/Long Island, NY (Al) KBBT/Portiand, OR (HAC)

Total Plays: 398, Total Stations: 15, Adds: 0

DUNCAN SHEIK She Runs Away (Atlantic)

Total Plays: 367, Tota! Stations: 18, Adds: 1

MONACO What Do You Wartt From Me?(PoldorA&M)

Total Plays: 364, Total Stations: 19, Adds: 2

SMASH MOUTH Walkin’ On The Sun(/nterscope)

Total Plays: 294, Total Stations: 13, Adds: 4

BLUES TRAVELER Most Precarious (A&M)

Tota! Plays: 269, Total Stations: 17, Adds: 4

Totat Plays: 220, Total Stations: 8, Adds: 0

SUBLIME Wrong Way (Gasoline Alley/MCA)

Total Plays: 165, Total Stations: 9, Adds: 3

LAUREN CHRISTY Breed(Mercury)
Totat Plays: 157, Total Stations: 9, Adds: 1

BIG HEAD TODD & THE MONSTERS Please...(Revolution)

Total Plays: 153, Tota! Stations: 6, Adds: 0

TEXAS Say What You Want(Mercury)

Total Plays: 141, Total Stations: 10, Adds: 3

Songs ranked by total plays

WBM)X/Boston, MA (HAC)
WLNK/Charlotte, NC (HAC)
WTMX/Chicago, IL (HAC)
KDGE/Dallas, TX (kit)
KALC/Denver, CO (HAC)
KXPK/Denver, CO $AA)
WPLT/Detroit, M (Alt)
KVSR/Fresno, CA (HAC)
WJBX/Ft. Myers, FL (AA)
KMXB/Las Vegas, NV (HAC)

KYSR/Los Angeles, CA (HAC)
WPLLUMiami, FL (HAC)
K0SD/Modesto, CA (HAC)
WNSR/New York, NY (HAC)
WPTENorfolk, VA (HAC)
KTNP/Omaha, NE (HAC)
WSHE/Orlando, FL (HAC)
WPLY/Philadelphia, PA (Alt)
KZON/Phoenix, AZ (Alf)
KZZP/Phoenix, AZ (HAC)

WDCG/Raleigh, NC (CHR/P)
KZZ0/Sacramento, CA (HAC)
KENZ/Salt Lake City, UT (AA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KRUZ/Santa Barbara, CA (HAC)
WVRV/SL. Lovis, MO (AA)
WHPT/Tampa, FL (AA)
WMTX/Tampa, FL (HAC)
WXLO/Worcester, MA (HAC)

33 Total Stations

HAC-Hot AC  Ali-Alternative AA-Adult Aternative CHR/P-CHR/Pop

Cost effective plastic banners for your station. We print any picture, logo or design
in up to four colors. Perfect for concerts, public appearances, expos and giveaways.
Packaged on a roll and easy to use. Put up brand new signs at every event.

e Durable banners for a throw-away price
e UV stabilized plastic won't fade indoors

or outdoors
e Simply fax your logo and color separation
information for a free price quote

1-800-231-2417
Canada 1-800-847-5615
Fax (713) 507-4295




R EEEIYEL EE Y e

32 * R&R August 22, 1997

TONY NOVIA

CONTEMPORARY HIT RADIO

Claiming Double Digits In Baltimore

L] WERQ PD Tom Calococci blows away the competition

One of this year’s most remarkable radio success storiés
comes out of Baltimore, where PD Tom Calococci and his
team at WERQ (92Q) have revitalized the station and taken it
to the No. 1 position in the market (see ratings sidebar).

As we see in
the background
of so many win-
ning PDs, Calo-
cocci developed
strong program- [
ming roots early
on. Beginning his
career with the
legendary Sunny
Je White at
WXKS (Kiss 108/
Boston), he then
joined WKSS/Hartford in 1984 as
it hit the air with Bob Mitchell at
the helm, and he returned later to
the station as MD. Then he was off
to WEGX (Eagle 106)/Philadel-
phia, became PD at KIMZ/Dallas,
spent two years out of the radio
business at Jive Records, and has
now been at WERQ for the past
year and a half.

Tom Calococci

R&R: When vou interviewed
with Radio One for the Baltimore
gig, what were Radio One owners
Cathy Hughes and Alfred Liggins
looking for in a new PD?

TC: Well, one of the things they
told me was that they were inter-
ested in increasing the communi-
ty presence of the radio station and
increasing the upper end of the 18-
34 demo. The station was very
successful 12-24, but as far as 25+,
it had never done much.

R&R: And after you were hired,
what was the first thing you did?

TC: With the community
and ratings mandate, the first
thing I did was listen. I lis-
tened to the entire staff to get
a vibe of what they, Baltimore,
and the station were all about.
After about a month and a half,

we started tweaking the music.

R&R: The magical question:
How did you get that upper demo
without blowing off your younger
end?

TC: Basically we decided on
the 27-28 year old female as the
bull’s-eye of the target. I figured
if we did everything that would
appeal to a 27-28-year-old fe-
male, we would be able to cap-
ture either side of that narrow
demo — which is exactly what
happened. We dayparted, moving
the songs with an edge and some
of the rap to nights.

R&R: When you arrived, your
audience was younger, which
makes them more active. How do
you keep the actives satisfied while
still staving focused on the adults?

TC: The funny thing about ra-
dio is that we tend to only hear
from the really active listeners and
while they are representative to an
extent of the overall audience, they
are not a good representation at all
times. Whether it may be com-
plaints or requests, active listen-
ers are usually two or even three
steps ahead of the rest of the audi-
ence, but you have to kind of wait
for the rest of the audience to catch
up.

R&R: Why do you think you've
been successful turning this sta-
tion around and knocking a com-
petitor out of the format [WXYV
(V103), which recently flipped
Jrom Urban to CHR]?

TC: I believe the really smart
people of our industry — like
Steve Rivers, Steve Smith, Kevin
Weatherly, and Scott Shannon —

-
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$48,000 was raised in one day.
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As part of 92Q's “Q-munity” efforts, the station held a radiothon to raise
money for local residents left homeless by a freak water main rupture that
caused a two-block flood. The flood caused 17 homes to be condemned.
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consistently practice the basic fun-
damentals of what we have been
taught: Hire a successful, high-
profile. interactive, interesting,
and entertaining morning show:
put on compelling promotions;
and play the right mix of music at
the right times through the day.
The station that plays the hits, has
a great morning show, and has out-
standing promotions wins. To me
the songs are the bricks, and the
promotions and the air talent are
the cement that holds all the bricks
together. Anyone can throw bricks
down, but if you don’t have good
cement and a foundation, it’s all
going to fall apart if someone
comes along and knocks it over.
Those are the basic ingredients for
a successful station.

R&R: It always amazes me how
winning ways really do come back
to the busics. Why don’t we have
maore winners out there?

TC: Too many people try to im-
press others in the industry by try-
ing to re-create the wheel over and
over. For me, it’s a matter of exe-
cuting the basic elements and al-
ways taking advantage of any and
every mistake that my competition
makes. It’s also about distractions
— everyone around you thinking
they know how to program the sta-
tion. It’s a lack of focus. It is so
easy to come up with a game plan,
but then four or five months down
the road you stop, look back, and
think to yourself ... “Am I doing
what I said T was going to be do-
ing?” A lot of times the answer is
no, because you get distracted. It
could be the sales department dic-
tating certain things that take away
some of your momentum and
shake the game plan a little bit; or
sometimes it’s the record commu-
nity that blurs your focus as you
do your best to try and maintain
positive relationships.

You can also be so busy track-
ing your competitor that you may
find yourself following them in-
stead of setting the standard. I feel
a great part of our success here
was that we did not listen to or
track our competitor. Yes, I was
aware of things that were going
on, because my staff told me —
but 1 didn’t even have a button for
them in my car. I find that it dis-
tracts me, and I know that I would
react to something they did or
said. Instead, 1 decided to stay
focused on our radio station.

R&R: Lately I have been sur-
prised by the amount of winning
PDs who said they do not listen
to their competition — or are do-
ing it a lot less.

TC: 1 have this philosophy: If

and No. 1 persons 25-54.

92(’s Rise To The Top

om Calococci's WERQ is Arbitron ranked No. 1 per-
sons 12+, No. 1 persons 18-34, No. 1 women 18-34,

4-Book

SU '96 FA '96 wi 97 SP’97  Average

P12+ 6.4 7.7 8.0 10.0 8.0
Cume 308,600 327,900 336500 388,600 340,400
P18-34 11.3 13.3 13.5 17.2 13.8
Cume 148,800 161,800 153,500 190,600 163,700
W18-34 10.7 13.2 14.0 19.3 14.3
Cume 75,800 88,100 81,100 97,900 85,700
P25-54 5.0 6.2 6.7 9.6 6.9
Cume 142,900 149,600 160,700 190,100 160,800

you find yourself having to make
an adjustment based on something
you heard on your competitor’s
station, then you were not in good
shape in the first place. It should
not be your competitor that makes
you realize that things are not right
— you should know that anyway.
It really boils down to staying fo-
cused. I had the luxury of stepping
out of radio for almost two years,
and I relearned as a listener what
was important. I realized that the
things I thought were important as
a PD were really not important
from the listener’s perspective.
The biggest mistake 1 made in
Dallas was exactly what we were
just talking about — I lost my fo-
cus, became distracted, took my
eye off the ball, and let people
yank me in all sorts of different
directions.

R&R: The story of how you
scored your morning driver, Frank
Ski, from crosstown WXYV is
amazing. Can you outline that?

TC: Frank Ski was under con-
tract at V103 (WXYV) and had
been there for nine years. At the
time, V103 was really our prima-
ry competition. Frank and T met
right before Infinity took over, and
he told me that he wanted to see
what Infinity had to offer, but he
was interested in speaking with
me. Two months later, after Infin-
ity took over, they decided not to
renew Frank’s contract, so I im-

mediately jumped all over it. He’s
been a big part of our success.

R&R: Did your competition do
their homework before letting him
go?

TC: 1 had done a diary review
just prior to hiring Frank — right
before they let him go — and it
confirmed what we already knew:
He was extremely popular. The
amazing thing to me was that if
the management of my direct com-
petition had done a diary review
or a little bit of research, they
would have seen what we did, but
instead they let him go.

R&R: What thoughts would you
like to leave readers with?

TC: Stay focused on what you
want to do and the original game
plan. Look at all the winning sta-
tions and notice how they stick
to the basics. Create a sense of
urgency about the radio station
through your personalities and
promotions. Make sure that your
station and personalities sound
like and have the vibe of your
market. Try to stay on top of
trends — decide if they are right
for your station and, if so, decide
at what point you should tap into
them. If you remain focused on
your target, everything will fall
into place.

CHR Asst. Editor Jay Levy con-
tributed to this column.

92Q paid to have a city park basketball court repaired. The deal included
having the station’s logo painted on the court.
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_ CALLOUT AMERICA.

" EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES AUGUST 22, 1997

CaLLouT AMERICA® SONG Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of July 28-August 3.

TOTAL%
BURN

21.5%
19.6%
13.0%
24.0%
21.5%
13.4%
16.1%
18.1%
12.0%

455%  8.1%
63.8% 19.6%

33.3%
18.1%
29.8%

CHR/POP

TOTAL%
ARTIST TITLE LABEL(S) TW W 2w 3w FAMILIARITY
WILL SMITH Men In Black (Columbia) 3.92 393 397 394 89.7%
VERVE PIPE The Freshmen (RCA) 3.91 3.78 3.78  3.97 75.1%
JEWEL Foolish Games (Atiantic) 387 400 38 — 62.1%
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 381 361 38 3.82 91.4%
PUFF DADDY & FAITH EVANS /112 I'l Be Missing You (Bad Boy/Arista) 3.75 3.83 392 3.81 ATI.8°/3
MATCHBOX 20 Push (Lava/Atlantic) 7 373 360 369 — 65.7%:
AZ YET Hard To Say I'm Sorry (LaFace/Arista) 371 367 361 366 77.8%
SPICE GIRLS 2 Become 1 (Virgin) 3.711  3.60 _ 3.58 3.13 74.8%
TONIC If You Could Only See (Polydor/A&M) B 3.70 376 3.77 3.66 56.2% 12.0%
MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 3.66  3.60 3.59  3.60 50.6% 12.7%
DAVE MATTHEWS BAND Crash IntoMe (RCA)  3.64 3.65 3.50 366 623% 18.1%
98 DEGREES Invisible Man (Motown) 368 341 — —
WALLFLOWERS The Difference (Interscope) 361 341 364 —
MEBEQWH BROOKS Bitch (Capitol) . 3.58 3.48 353 3.86 88.8%
BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 3.56 3.43 3.49 3.59 68.5%
OMC How Bizarre (Huh!/Mercury) - 356 3.41 347 353 83.6%
SHAWN COLVIN Sunny Came Home (Columbia) ~ 3.56 3.60 3.62 3.79 94.1% 30.6%

ROBYN Do You Know (What It Takes) (RCA)

SISTER HAZEL All For You (Universal)
ALLURE All Cried Out (Crave)

SPICE GIRLS Say You'll Be There (Virgin) 3.42
SHERYL CROW A Change Would Do You Good (A&M) 3.39
PAULA COLE | Don’t Want To Wait (Imago/WB) 3.36
WHITE TOWN Your Woman (Chrysalis/EMI)  3.34
HANSON Where’s The Love (Mercury) k:ri
MARK MORRISON Return Of The Mack (Atlantic) 13.25
HANSON Mmm Bop (Mercury) ' 3.20
SAVAGE GARDEN To The Moon And Back (Columbia) 3.17
MR. PRESIDENT Coco Jamboo (Warner Bros.) 3.07
NO MERCY When | Die (Arista) 3.06

10,000 MANIACS More Than This (Geffer)

3.39
3.15

3.4

3.13
3.18
3.18
3.24
3.16

293 284 3.1

350 332 338 358 715% 23.7%
348 3.36 348 353 69.2% 23.5%
346 340 351 —

- 3712% 1.3%

333 352 89.0% 36.9%
3.24 335 72.9% 24.2%
- = 38.4% 1.6%
333 347 83.1% 31.5%
3.26 3.6 63.3% 22.7%
331 339 73.1% 29.3%
3.26 343 91.0% 49.4%
3.08 3.03 367% 8.8%
— — 41.2% 14.7%
— - 18.8% 5.4%

a0 3% 9%

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much).
Tolal familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Boston,
Buifalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando,
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from

Callout America after 20 weeks of testing. © 1997, R&R Inc.

CaLLouTr AMERICA®

Hot Scores

By Kevin McCABE

he increasing impact of Pop/Al-

ternative music is particularly
evident on this week’s Callout
America survey. Looking closely at
the titles rated “favorite” among fe-
males 25-34 clearly demonstrates
the unanimous appeal of Pop/Alter-
native hits among this important
demo.

“Semi-Charmed Life” by Third
Eye Blind (Elektra/EEG) ranks
No. 1 among 25-34 females with a
3.72. “How Bizarre” by OMC
(Mercury) ranks No. 2 with a 3.70,
Verve Pipe’s “The Freshmen”
(RCA) places third with a 3.68,
“Foolish Games” by Jewel (Atlan-
tic) ranks No. 4 with a 3.67, and
“Crash Into Me” by Dave Matthews
Band (RCA) rounds out the top five
with a 3.61.

“Foolish Games” tops the south
region where it’s receiving strong
airplay at WXXL/Orlando (56
plays), KHFI/Austin (48 plays), and
WNKS/Charlotte (44 plays) which,
incidentally are three markets with
Pop/Alternative competition.

“All Cried Out” by Allure
(Crave) demonstrates strong hit po-
tential as it ranks No. 2 in the 18-24
demo with a 3.86. WNVZ/Norfolk
reports 44 plays. Audience sharing in
markets with CHR/Rhythmic com-
bined with the familiar hook are oth-
er factors driving the impressive re-
sults among women 18-24. Watch this
one grow in the coming weeks in
overall favorability and famil.arity.

R&R is committed to making
Callout America one of the indus-
try’s most valuable “reality-based”
tools. We encourage your feedback.
If you wish to ask a question or make
an observation concerning Callout
America or callout research in gen-
eral here’s how to reach us: Phone:
310/788-1635. Fax: 310/203-9763.
E-mail: kmccabe@rronline.com.

Quality
Auditorium
Test Hook Tapes

Digitally Produced Hooks
Clear Sound

Consistent Length

For information contact
Bernie Grice
(573) 443-4155 FAX: 573-443-4016

200 0Ol1d 63 South, Suite 103 ®* Columbia, Missouri 65201-6081

Internet: hooks@hooks.com
http:/www.hooks.com
Compuserve: 72223,2705




BREAKERS.
AUGUST 22 1997 PAULA COLE
TOTALTUAYS | Don’t Want To Wait (/mago/WB)
W 2W W TW  ARTISTTITLE LABEL(S) ™ W w W srmoTu(g:;us m;&a‘as/';g‘a‘se T°T‘L157676'°"s"""5 CHART
+ 1+ 1+ @ THIRD EYE BLIND Semi-Charmed Life (Flektra/EFG) 5733 5679 5535 5207 1240 L
s 4 3 @ BACKSTREET BOYS Quit Playing Games (With...) (Jive) 5227 5143 5211 5164 1210 SARAH MCLACHLAN
2 2 2 3 OMC How Bizarre (Huh!/Mercury) 5170 5266 5460 5438 120/0 Building A Mystery (Arista)
s 5 4« @ SPICEGIRLS 2 Become 1 (Virgin) 5094 5013 4646 4253 125/0 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
n 1w s @ WILL SMITH Men In Black (Columbia) 4680 4470 4198 3740 1050 2048/328 95/4
2 ¢ 7 @ HANSON Where's The Love (Mercury) 4600 4496 4199 3691 128/0
3 5 5 7 ROBYN Do You Know {What It Takes) (RCA) 4348 4799 5120 5243 1101
78 9 s SISTER HAZEL All For You (Universal) 4309 4409 43711 4428 1103
s s s MEREDITH BROOKS Bitch (Capitol) 4248 4783 5237 5441 10800 MOST ADDED-
20 5 12 ) JEWEL Foolish Games (Atlantic) 4225 3624 2967 2409 123/5 ARTIST TITLE LABEL(S) ADDS
57 1w SHAWN COLVIN Sunny Came Home (Columbia) 3822 4219 4531 4684 9%/ EN VOGUE Too Gone, Too Long (FastWesVEEG) 58
3w 15 @ MATCHBOX 20 Push (Lava/Atlantic) 31 3031 2605 2218 1131 IMANI COPPOLA Legend Of A Cowgirl (Columbia) 38
5 1o VERVE PIPE The Freshmen (RCA) 3380 3877 4031 4391 900 FLEETWOOD MAC Sitver Springs (Reprise) 33
— u 1w @ MARIAH CAREY Honey (Columbia) 3258 2645 1272 56 1252 | BLUES TRAVELER Most Precarious (A&M) 28
PUFF DADDY & FAITH EVANS 1112 1 Be Missing.. (Bad Boy/Anstz) 3166 3217 2099 2828 88 | SUGARRAY Fly (Lava/atiantic) e
o ) PEACH UNION On My Own (Epic) 26
2« 0 1w ) WALLFLOWERS The Difference (Interscope) 2911 2691 2498 2193 1113 AQUA Barbie Girl (MCA) 99
0 12 1 MARK MORRISON Return Of The Mack (Atlantic) 2888 3212 3575 4047 8710 REAL MCCOY (If You're Not...) I'm... (Arista) 12
2 2 2 @ 98 DEGREES invisible Man {Motown) 2694 2422 2121 1867 1063 FOREST FOR THE TREES Dream (DreamWorks/Geffen) 10
2 2 16 DAVE MATTHEWS BAND Crash Into Me (RCA) 2648 2733 2492 2315 92/3
% 2 2 @ MR.PRESIDENT Coco Jamboo (Warner Bros.) 2570 2491 2305 2056 104/4
27 2 25 @  TONIC If You Could Only See (Polydor/A&M) 2445 2207 1997 1870 99/4
w 1 2 2 10,000 MANIACS More Than This (Geffen) 2258 2526 2558 2506  94/0 MOST INCREASED
9 13 19 2 SHERYL CROW A Change Would Do You Good (A&M) 2198 2561 3033 3249 7310 PLAYS Tomat
BREAKER @ PAULA COLE | Don't Want To Wait (Imago/WB) 2090 1840 1632 1356 106/ | anmisr e wees HGREASE
BREAKER @  SARAH MCLACHLAN Buiding A Mystery (Arista) 2048 1720 1300 826 95A | guennpavEy audtant) 708
w 17 2 2  AZYET Hard To Say I'm Sorry (LaFace/Arista) 2040 2331 2576 3052 65/ AQUA Barbie Girl (MCA) +702
s 3 3 @ LEANN RIMES How Do | Live (MCG/Curb) 1904 1520 1293 1098 81/8 PEACH UNION On My Own (Epic) +699
— 5 3 @ AQUA Barbie Girl (MCA) 1844 1142 546 198 92/22 | MARIAH CAREY Honey (Columbia) +613
© 3 2 €  MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 1699 1491 1270 1046 88/7 JEWEL Foolish Games (Atiantic) +601
2 2 2 % SAVAGE GARDEN To The Moon And Back (Columbia) 1695 2093 2171 2259 720 LEANN RIMES How Do | Live (MCG/Curb) +384
s« w @ BLESSID UNION OF SOULS | Wanna Be There (Capito)) 1568 1396 1298 1245  53P2 Q“,(‘Jfﬂ‘in"c"&'éﬁfi?. gj‘l’g{fé’j\”mtew s :ggg
~  — 4 € SUGAR RAY Fly (Lava/Atlantic) 1360 652 194 88 93727 | o3 DEGREES Invisible Man (Motown) o
34 30 33 3 NO MERCY When | Die (Arista) 1314 1466 1352 1258 66/0 AMY GRANT Takes A Little Time (A&M) +270
. s @  AMY GRANT Takes A Little Time (A&M) 1307 1037 233 27 86/4
% 2 30 s HANSON Mmm Bop (Mercury) 1257 1567 2199 2867 59/0
19 27 29 s  SPICE GIRLS Say You'll Be There (Virgin) 1239 1618 1961 2501 59/0
s o % € GOD'S PROPERTY Stomp (B-Rite/Interscope) 1162 987 854 693 621 HOTTEST
— 4 « €D SAMANTHA COLE Happy With You (Universal) 1082 912 684 361 7073 RECURRENTS
o 2 3 3 WHITE TOWN Your Woman (Chrysalis/EMI) 1079 1215 1610 1819 55/0 SEEER (E, MBI
a 4« 3 @ WILD ORCHID Supernatural (RCA) 948 923 79 641 60/2 .
w o @ MONACOWhat Do You Want From Ve? (PobdorAgh) 821 782 718 523 588 | puLiiEEe e e (mecans
9 4 « @ LVETum My Head (Radioactive) 911 823 740 580 65/6 JEWEL You Were Meant For Me (Atlantic)
@ PEACH UNION On My Own (Epic) 846 147 14 — 83/26 CARDIGANS Lovefool (Merqury)
so a7 o (@ DIANAKING | Say A Littie Prayer (Work) 796 173 675 550 4573 MONICA For You | Will (Warner Sunset/Atiantic)
PEBUTP @ ALLURE All Cried Out (Crave) m 541 354 88 50/7 NO DOUBT Don't Speak (Trauma/interscope)
— a4 o @ DUNCAN SHEIK She Runs Away (Atiantic) 719 662 643 523 52/0 PAULA COLE Where Have Al The Cowboys Gone (Imago/WB)
; EN VOGUE Don't Let Go (Love) (EastWest/EEG)
7 3 a4 a7 BABYFACE How Come, How Long (Epic) 679 730 870 1184 1800 DONNA LEWIS | Love You Always Forever (Atiantic)
@ NOTORIQUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista) 617 391 253 168 42/ BABYFACE Every Time | Close My Eyes (Epic)
3 3 4 4  BLACKSTREET Don't Leave Me (/nterscope) 592 666 896 1083 2500
33 37 45 50 DJ COMPANY Rhythm Of Love (Cl'aVE) 533 21 1024 1269 25/0 Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. It two songs are
. N ) N L. tied in number of plays, the song being played on more stations is piaced
This chart reflects airplay from August 11-17. Songs ranked by total plays. Highlighted songs indicate Breaker. tirst. Most Increased Plays lists the songs with the greatest week-to-week
131 CHR/Pop reporters. 129 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R inc. Increases in tolal plays. Weighted chart appears on R&R ONLINE.
e === fimuz: BROADCAST
PORTABLE DISPLAYS ®WEE ®E /s = INCO RATED
e HIGH-IMPACT GRAPHICS P.0. BOX 2500
[ ]
« DURABLE CONSTRUCTION B AR T, N0 S S
- o e (219) 293-4700
« MAXIMUM PORTABILITY .
“ j j lling tool. ... we use it
e 10-MINUTE SET-UP reguiaryi . MICHAEL BRANDON. WTPAHarrisburg 1-800-433-8460
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NEW & ACTIVE

JOCK JAM Jock Jam (Tormmy Boy)
Total Plays: 503, Total Stations: 17, Adds: 0

FOREST FOR THE TREES Dream (DreamWorks/Geffen)
Total Plays: 449, Total Stations: 48, Adds: 10

JON BON JOI Janie, Don't Take Your Love To Town (Meroury)
Total Plays: 444, Total Stations: 42, Adds: 4

VANESSA WILLIAMS Happiness (Mercury)
Total Plays: 402, Total Stations: 31, Adds: 0

COOLIO F/40 THEVZ C U When U Get There (Tommy Boy)
Total Plays: 373, Total Stations: 21, Adds: 1

SUBLIME Wrong Way (Gasoline Alley/MCA)
Totaf Plays: 350, Total Stations: 39, Adds: 7

SNEAKER PIMPS 6 Underground (Virgin)
Total Plays: 320, Totat Stations: 29, Adds: 6

FIONA APPLE Criminal (Work)
Total Plays: 303, Total Stations: 28, Adds: 4

NIGHT RANGER Forever All Over Again (Legacy)
Total Plays: 298, Total Stations: 14, Adds: 0

TRIO Da DaDa... (Mercury)
Total Plays: 287, Total Stations: 15, Adds: 0

EN VOGUE Too Gone, Too Long (FastVestEEG)
Total Plays: 251, Total Stations: 67, Adds: 58

GINUWINE When Doves Cry (550 Music)
Total Plays: 245, Total Stations: 22, Adds: 7

NU FLAVOR Sweet Sexy Thing (Reprise)
Total Plays: 240, Tota} Stations: 10, Adds: 1

FLEETWOOD MAC Silver Springs (Reprise}
Total Plays: 223, Total Stations: 40, Adds: 33

INOJ Love You Down (So So Def/Columbia)
Total Plays: 218, Total Stations: 10, Adds: 0

SQUIRREL NUT ZIPPERS Hell (Mammoth)
Total Plays: 217, Total Stations: 18, Adds: 0

CULTURE BEAT Take Me Away (Interhit)
Total Plays: 189, Total Stations: 8, Adds: 0

CRAVIN' MELON Sweet Tea (Mercury)
Total Plays: 162, Total Stations: 8, Adds: 0

CHANGING FACES G.HETTO.U.T (Big Beat/Atiantic)
Totai Plays: 146, Total Stations: 6, Adds: 0

ROME | Belong To You (Every Time | See Your Face) (RGA)
Total Plays: 137, Total Stations: 6, Adds: 0

Songs ranked by total plays

B

Apbs AucusTt 26

Aaliyah “The One | Gave My Heart To” (BlackGround/Atlantic)

Mary J. Blige  “Everythng” (MCA)

Jam & Spoon “Right In The Night (Fall In Love With Music)” (Epic)

Elton John “Something About The Way ...” (Rocket/A&M Associated)

Kara’s Flowers “Soap Disco” (Reprise)

Billie Myers “Kiss The Rain” (Universal)
Smash Mouth  “Walkin’ On The Sun” (Inferscope)
Sundays “Summertime” (DGC/Geffen)

SHOULDN'T THAT BE INDIGO WOMEN? — [t is the '90s, after all. And with the political
climate of the Lilith Fair behind them ... well, it was just a suggestion! For now, the Girls
continue to enjoy the greatest success of their careers thanks to their first charting single
“Shame On You” and the success of the Fair. Pictured in Charlotte, NC are: (I-r) Indigo Girl
Amy Ray, Sheri of the “Sheri and Bob” syndicated morning show, and Indigo Girl Emily Saliers.

LISTENERS GO “WILD” OVER JONATHAN — WXXL/Orlando held a contest for two lucky
female listeners to have lunch with Jonathan Taylor Thomas at the Hard Rock Cafe. It was
good for the station, for publicizing Jonathan's low-budget flick Wild America, and good for the
excited, giggling girls who walked away very happy. Pictured at the Hard Rock are: (A dis-
tracted) ‘XXL night guy Kid Cruz, Thomas, and ‘XXL APD Jennifer Tompkins.

NOT FAKIN’ IT — KIIS/Los Angeles morning co-host and sometimes-poster girl Ellen K.
(signing) made a trip down to Florida where Jacor ran the now fairly infamous “Fake Left, Fake
Right” sports channel campaign. Here she signs an autograph for an adoring fan.

X

t W ¥ )

SOMETHING SPLASHY — WRVQ (Q94)/Richmond spent its summer sending five listeners
and their guests to party with their staff at “The Q94 Beach House” — a rented multimillion-
dollar, three-story, beachfront condo! Like MTV's Real World for a month at the Atlantic Coast.
Did I hear somebody say “cannon-ball?!?”
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

m e s

WFLY/Albany, NY
PD: Michael Morgan
MOD: Ron Willialr}luls

WAEB/Allentown, PA
PD: Brian Check
MD Chuck McGee

uVE'Tum
JEWEL “Fooish’

FLEETWOOD MAC “Saver”
HALL & QATES “Promise™

KQiZ/Amarillo, TX

PD: Eric Stevens
FALEETWOOD MAC ~Sever”
EI‘SIMR;LLOS"T "
REAL MCCOY _"W
W&"&a{. “ugor
awss TRAVELER recanous”

REEL BIG RSH “Seir

KGOT/Anchorage, AK
DM: Mark Murphy

PD: Paul Walker

APD: Bill Stewart

13 98 DEGREES “invisibie™
EN VOGUE “Gone™

WSTR/Atlanta, GA
PD: Dan Bowen

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD; Paul Kelly

u SUGAR RAY “Ry"
BLUES TRA\GR.ER “Pracancus”

WZNY/Augusta, GA

PD: Bruce Stevens

MD: Miduel Chase
RONA APPLE‘QM
FALEETWOOD MAC
FOREST FOR THE TNEGS “Dream™
IWMANI COPPOLA L agend™

KHFl/Austin, TX
PD: John Roherts
MD: Femando Ventura
MATCHBOX 20 “Push™
ALLURE “Cred”
BOYZ tt MEN “Seasons™

WXYV/Baitimore, MD
PD: Dave Ferguson
APD/MD MD Throbb

WLSS/Baton Rouge, LA
PD/MD: Robert Eitman

FOREST FOR THE TREES "Dream™

KQXY/Beaumont, TX
PD: Dale Baird

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest

OLESSID UNION OF .. “Wanma™

WMRV/Binghamton, NY|
PD: Bill Sheridan

MD Louie G.
FLEETWOOD MAC "Sitves™
W “Gone®

BLIKS mmmmms

l!CLIOK ‘Dm‘
GINUWINE

KZMG/Boise, ID
PD: Mike Kasper
APD/MD: Ed Parreira

BLUES TRAVELER “Pracarious”™
MAC “Sitver™

PEACH UNION “Qwn”

UUREN CHRISTY "Breed™

WXKS/Boston, MA

PD: John Ivey

MD: David Corey
Legend”

WKSE/Buffalo, NY
PD: Sue O'Neil

APD/MD: Dave Universal
UOVZ Ilﬁ “Seasons™

PEICHUNKNM

WRQK/Canton, OH
Inkerim PO/APD: w Downerd

BLUES TRAVELER "Precanous™
REEL BIG HSN W

WSSX/Charleston, SC
PD: Calvin Hicks

MD: Christine Cross
BLUES mv&sa 'Pm

RAA COPPOLA “ent

WVSR/Charleston, WV
PD: Bill Shahan

WNKS/Charlotte, NC
PD: Brian Bridgman
MD: Mame Crescente

8
7 IMMICOPPOLAW

WZST/Chattanooga, TN
PDMD Robm Daniels

WTWWSB 16. Money”
I.NIREN OWSTV
UE “Gone”

WKRQ/Cincinnati, OH
APD/MD: Race Tayior

PEACH UNION “Own™

WZJM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson

“Gone”

Springs, CO
PD: Scooter B. Stevens
MD: Tim Mcl(enna

WM.LH.(MERS “Difference”
SUGAR RA

[

LEANN RIMES “How"

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J_ McKay

12 PEACH UNION “Own”

WNCI/Columbus, OH
PD: John Dimick

WA PRESIDENT *,
LEANN RIMES How™

KHKS/Dallas, TX
PD: Ed Lambert
MD: John ﬂuynolds

WVZIIMEI'SQSMK

WGTZ/Dayton, OH
DM/PD: Michael Luczak
MD; Dan Steel

LEANN RIMES 'Ko."

NUGHTY MIGHTY .. “Impression™

WKMX/Dothan, AL
PD: Phil Thomas

MD: Tim Godwin
ALLURE “Good”

WNKI/Elmira, NY
PD: Bob Quick
MD: Eric Moon
BLUES TRAVELER “Pracanous™
FLEETWOOD MAC “Sitver™
EN VOGUE *Gone*
PEACH UNION ~Owri”

WJET/Erie, PA
PD: Dana Lundon

2 FREAK NASTY *Dip”

16 COOLIO /40 THEVZ ~There”

KOUK/Eugene, OR
PD/MD; Barry MacGuire
SNEAKER PIMPS 6™
EN VOGUE “Gone™
AQUA “Bartie”
SAMANTHA COLE “Happy™

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

KMCK/Fayetteville, AR
PD: Bo Shannon
MD: Mike Chase
BLUES TRAVELER "Pracanous”
L’L‘EMET“WOODMM&W
EN VOGUE "Gone™

WWOCK/Flint, MI
PD/MD: Scott Seipel

BLUES TRAVELER "Procarious”
FLEETWOOD MAC “Siter™
LAUREN CHRISTY “Breed”
SHEAKER PIMPS "6~

{MANI COPPOLA “Lgend™

WJMX/Florence, SC
OM: Keith Mitchell

MD: Jack Kahan
SUGM}NAV'?/

AQUA "Barble
FLEETWOOD MAC "Sitver™
EN VOGUE “Gone™
msmvam “Procanous”
IMANI COPPOLA "Logend™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn

EN VOGUE “Gone
SARAH MCLACHLAN "Mystery™

KISR/Ft. Smith, AR
POMD: Fred Baker

REEL BIG ASH “Sed”
SPARKLER “Hey"

WMEE/Ft. Wayne, IN
OM: Dean McNeil

PD/MD: Captain Chris Didier
APD: Ange Canessa

18 ALEETWOOD MAC "Siiver”
7 SUGARRAY Ry

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD: John Hariow

WSNX/Grand Rapids, MI
PD: John Thomas
APD/MD Kcﬂl Cuny

u

WIO(/Green Bay, Wi
PD: Dan Stone
MD: David Burns

WRHT/Greenville, NC
PD: J.T. Bosch

WFBC/Greenville, SC
PD: Rok Wagman
APO/MD: J. Love

ALLURE “Cried™

BLUES TRAVELER “Precarnious”

WNNK/Marrisburg, PA
PD: John 0'Dea
MOD: Scott Shaw

WKSS/Hartford, CT
PD: Jay Beau Jones

MD Mike McGowan
MOTORIOUSBI 5. "Money™
VOGUE Gom”
TONIC “Could™
DRU HILL “Promese”
WILD ORCHID “Super™

KRBE/Houston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels

4 AMYGRANT “Time”

WZYP/Muntsville, AL
PD: Marc Summers
MD Chris Callaway
PEAC"UNIONM
AMY GRANT “Time”™
MR PRESIDENT ~,
LEANN RIMES "How™

WZPL/indianapolis, IN
PD: Tom Gjerdrum
MOD: Dave Decker

No Adds.

WYOY/Jackson, MS
GM/PD: Dick 0’Neit
MD: Kevin Vaughan

PEACH UNION “Own”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds

WGLU/Johnstown, PA
PD: Rich Adams
MD Mitch Edwards

BLESSID UNION OF.. “Wanna™
BLUES TRAVELER “Precarious™
EN VOGUE “Gone”

WKFR/Kalamazoo, MI
PD/MD: Dave Michaels

SUGAR RAY Fy”
ENVOGUE 'G‘g’\e'

KMXV/Kansas City, MO
PDMD Jon Zellner

FLEETWOOD MAG "Stver”
10 LIVE "Tym™

KSMB/Lafayette, LA
PD: Bobby Novosad
APD/MD: Sam Diamand

WLAN/Lancaster, PA
PD: Jordan Waish
APD/AMD: Vince D’Ambrosio

MIGHTY MIGHTY... “impression”
LEANN RIMES "How™

WHZZ/Lansing, MI
PO/MD: Woody Houston

KFRX/Lincoln, NE
PD: Sonny Valentine
MD: Paul Powers

KESR/Little Rock, AR
PD: Tom Gallagher
“Legend

WBLI/Long Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek
MD: Al Levine

Mo Adds

KIIS/Los Angeles, CA

PD: Dan Kieley

APD/MD Tracy Austin
MONACO “Want*

1

[ OAVEMAWNEWSM'

§  SISTER HAZEL "M

WDJX/Louisville, KY
PD: C.C. Matthews
APD/MO: Karen Rite

EN VOGUE "Gone™

CRUSH “Luvd™

LIVE “Turn"

FOREST FOR THE TREES "Dream”

KZII/Lubbock, TX
PD: Jay Shannon
MD Chris Kefly

NU FLAVOR “Swest”

l! HOTORIOUSGEGI“G “Money”
ADUA “Bartie”

WMGB/Macon, GA

0 susuw( “Wrong™

WZEE/Madison, Wi
Music Coord. 1Imom Dean

KBFM/McAllen, TX
OM: Billy Santiago
APDMD Jeff Dewitt

LE CLICK “Don't”
HUTORIOUSB! G Wny'

SORAR Y -9,'
VOGUE “Gone™
IMAI COPPOLA “Legend”

WAOA/Melbourne, FL

PD: J.T. Daniels
20 EN VOGUE “Gone™

FLEETWOOD MAC "Suver”
NOTORIOUS B.1.G. “Money™

WHYI/Miami, FL
PD: Roh Roberts

MD: Al Chio

1" BOYZ 1 MEN "Seasons™
REAL MCCOY “Outta™

KDWB/Minneapolis, MN
PD/MD: Rob Morris

SUGAR RAY Tg

WALLFLOWERS "Driference”

PAULA COLE “Warl”

WABB/Mobile, AL
PD: Wayne Coy
APD/MD: Darrin Stone

Beach, SC
PD: Nikki Nite
MO: Wally B.

FOREST FOR THE TREES “Dream”
LEETWOOD MAG “Site

EN VOGUE "Gone™

WRVW/Nashville, TN
PD: Charlie Quinn

APD: Tom Peace

MD: Scooter
20

WKCI/New Haven, CT
PD: Tony Bristol
APD: Ed Sahatino

WQGN/New London, CT
PD: Jody Morris
APD: Brent McKay

MD Chico Mamrero
PEM:N UNION “Own”
IMANE COPPOLA *

GRUSN “L'd
EN VOGUE *Gone™
TONY KISHMAN “How'm™

KHOM/New Orfeans, LA
PD: Bill Thorman
B
S USHER Wanns. )
REAL WX:OV Oml-"md
LE CLICK “Dont”
JAKARANDA “E4

WEZBMNew Orieans, LA

PD: Joe Larson
BLUES TRAVELER "Precarious™

WHTZ/New York, NY
PD: Tom Poleman

MOD: Cubby Bryant

2 DIANAKING ‘Say”
2 SUGAR RAY "1

13 BOYZ 1| MEN

WNVZ/Norfolk, VA

PD: Don London

MD: )
s
NU FLAVOR “Heaven™

WKHQ/NW Michigan

PO/MD: Ron Pritchard
17 SUGARRAY “fiy”
4 EN VOGUE “Gone™

KJYO/Oktahoma City, 0K
PD: Mike McCoy
MD: Jimmy Barreda

EN VOGUE “Gone™
BLUES TRAVELER “Precanous™
AQUA "Barbwe”™

KQKQ/Omaha, NE
PD: Mike J_ Steele

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraaff

SUGAR RAY "Fy"

WKZW/Peoria, IL
PD/MD: B.J. Stone

EN VOGUE “Gone”

IMANI COPPOLA “Legend™
BLUES TRAVELER “Precanous”
FLEETWOOD MAC “Setve:™

WI0Q/Philadelphia, PA
PD: Glenn Kalina
MD: Jay Towers
o e

REAL MCCOY “Outta™

WBZZ/Pittsburgh, PA
PD: David Edgar
MD: John Cline

6 AQUA“Barbee”

KKRZ/Portland, OR
PD: Ken Benson
APD/MD: Tommy Austin

13 BOYZ I MEN “Seasons™
10 AQUA Barbie”

WERZ/Portsmouth, NH
OM/PD: Jack D’Brien
CD-MD: Jay Michaeis
CO-MD: Chris Tyler

(MANI COPPOLA
BLUES TAVRCER Proarous”
DIANA KNG “Sav°
FLEETWODD MAC “Siber”

, NY
PD: Stew Schantz
MOD: Scotty Mac
5 FLEETWOOD MAC “Sitver™
GINUWINE "Doves™
BLUES TRAVELER “Precarious”
N VOGUE ﬁone

CRUSH "1t
NOTWOUSBIG “Money”
LE CLICK "Dont”

WPRO/Providence, RI
PD: Chris Shebel
MD: Dave Morris

PEACH UNION “Own™

SUGAR RAY

ULTRA NATE

WHTSQuad Cities, 1A-IL
OM: Tony Waitekus
MD: Brian Scott

§  PAULACOLE ‘Wait™
5 SUGAR RAY “Ry"

WDCG/Raleigh, NC
OM: Brian Bums
PD: Kip Taylor

Mo Aads

WRFY/Reading, PA
PD: Al Burke
MD mn Bmme

&UES TRAWLER ‘Pm

QESE'L
LMKND“?STV “Breed”

WRVQ/Richmond, VA
PD: Lisa McKay
APDMOD: Bitly Surf

WXLK/Roanoke, VA
OM/PD: Russ Brown
MD Lisa Jo Elliott

WPXY/Rochester, NY
OM: Clarke Ingram
APD/MD: J.J. Rice

§ MIGHTY MIGHTY. “impression”

WZO0K/Rockford, IL
PD: Scott Chase

EN VOGUE “Gone™
PEACH UNION “Own™

WTCF/Saginaw, MI
PD: Mark McGill

APD/MD: Juli Jay
NOTORIOUS 611G “Money™
PEACH UNION “Own”

KZHT/Sat Lake City, UT

interim PD/MD: Dr. Doug
a7 SISTER HAZEL “AIl

KKLQ/San Diego, CA
PD: Mark Todd
MD Cmdy Spicor

13 SMASNIQUTN

KRUF/Shreveport, LA
PDMD Guy Robingon

; amxm

? suamm

! Glllm Mm

WNOU/South Bend, IN
PD/MD: Bill Mitchell

18 BLUES TRAVELER “Pracanous”
10 FALEETWOOD "Siver

KHTQ/Spokane, WA
PD: Scott Shannon
APD: Lyn Daniels

MD: Darrin Tripp

KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner

No Adds

WDBR/Springfield, iL
OM: Bill Kiaproth

MO: Rik Blade
MIGHTY MIGHTY. “Impression”

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
EN VOGUE “Gone™
NOTORIGUS B.1 G “Money™
SARAH MCLACHLAN "Mystary”
IMAN! COPPOLA “Lagend”

WNTQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Oisen

TEAS
et
SyBLl 3
ENVOGU(‘GDMW

WWHT/Syracuse NY

-3

SUGAR RAY m

WWLD/Tallahassee, FL
PD: Driando
EN VOGUE “Gorne™
PEACH LINION “Own™
MAN) COPPOLA “Lagend™

WFLZ/Tampa, FL
OM: B_J. Harris
PD: Jeff Kapugi
MD: Domino

EN VDﬁUE'Gou

URE “Creg
SOV R Sesons”
SUBLIME “Wrong"

2
0
7

WMGI/Terre Haute, IN
PD: Rich O’Brien

MD: David Day

22 AQUA "Bar

10 SUBLIME w"mg

s IMANI

PEACH UNION 'l)un
FOREST FOR THE TREES "Dream”

WVKS/Toledo, OH
PD: Mike Wheeler
APDMD' Bill Michaels

WPST/Trenton, NJ
PD: Dave McKay
M0: Andy West

BLUES TRAVELER “Precarious”
OLANA KING ™

5 PEACN UW
FLEETwoou »i'lc “Sikver™

KRQQ/Tucson, AZ

PD: Tim Richards

APD: Adam Smasher

MD: Dan (Dino} Nespali
G WG ESCares

NASTYBOY KLICK "Down”

KHTT/Tulsa, 0K
DM: Sean Phillips
PD/MD: Carly Rush

ME & MY "Dub-1-Dub”
SISTER HAZEL “AI°

WWKZ/Tupelo, MS
PD/MD: Rick Stevens
EN VOGUE “Gone*
GINUWINE “Doves™
REAL MCCOY “Outta™
SNEAKER PIMPS 6™

CRUSH “Luv'd
INNER CIACLE ‘Ter
INAI COPPOLA “Lagend

131 Total Reporters

131 Current Reporters
129 Current Playlists

Reported Frozen Playlist (1):
WWST/Knoxville, TN

Did Not Report, Playlist Frozen (1):
KPSI/Palm Springs, CA

KISX/Tyler, TX
PD: Michael Storm

MD: Mick Fulgham
SUGARNAV m

AQUA "Ba

ENVIX;UE “Gone
FLEETWOOD MAC “Siver”
IMANI COPPOLA "Lingend

WSKS/Utica, NY
PD: Bill Catcher

MOD: Diane Chase

15 BLUES TRAVELER “Precanous”
1 FLEETWOOD MAC ~Siver™

7 SUGARAAY 'Ry

KWTX/Waco, TX
PD: Flash Phillips
MD: Jeff Miles

wwmmmm
APDMD: Ron Ross

,DC

WIFC/Wausau, WI
PD: Rod Phillips
9 Al "

EN VOGUE “Gone™
JON BOK JOVI ~Jame™

KKRD/Wichita, KS
PD: Jack Oliver
MD: Craig Hubbard

EN VOGUE “Gone™
FLEETWOOD MAC “Sitver”
BLUES TRAVELER “Precanous™

WBHT/Wilkes-Bamre, PA
PD Kid Keity

FOREST FOR THE TREES "Oream”
SUBLIME 3

SAMANTHA “Happy™
3B DEGREES “Invrsitle™

, PA
PD: Tony Banks
APDMD:_Jerr_y Padden

AQUA
BLUES TRAVELER “Pracanous”
JON BON JOVE "Jarse™

WSTW/Wilmington, OE
PD: Mike Somers

MD: Mike Rossi
5 PEACH UNION “Own™
4 FOREST FOR THE TREES “Oream”

KFFM/Yakima, WA
PD: Jim Allen
APD: Scary Jerry Kelly

16 PEICH UNIW “Own™
EN VOGUE “Gone

WYCR/York, PA
DM: Rick McCauslin
PD: Davy Crockett
MO:Sally .

AQUA “Barbee®
|| EN VOGUE Gom

FLEETWOOD MAC
BLUES TRAVELER ‘Pms'

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Mike Thomas




CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

August 22, 1997 R&R ® 37

WHTZ/New York KliS/Los Angeles WI0Q/Philadelphia 1061 KISSFM KHKS/Dallas WWZZ/Washington
(212) 239-2300 (818) 8451027 (610) 667-8100 g (214) 891-3400 e (301) E9-1041
Poleman/Bryant 102.7 Kieiey/Austin Kalina/Towers Lambert/Reynolds 0'Brian'Ross
PLAYS ARTIST/TITLE PLAYS ARTIST/NTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW W 2w LW TW W 2W W TW IW W W TW W W w Tw
64 64 64 63 WILL SMITHMen In Black 66 88 88 88 SPICE GIRLS/2 Become 1 40 45 43 70 ROCKELL/InA Dream 82 82 78 77 WILL SMITHMen In Black 60 66 64 65 OMCHow Buzarre
65 60 61 62 PUFFDADDY../Ill Be Missing You 89 89 87 86 WILL SMITHMen In Black 36 10 16 70 3RD PARTY/Can U Feel it 79 79 70 72 OMCMow Bizarre 66 64 65 65 AZYET/Hard ToSayI'm.
40 38 59 61 SPICEGIRLS/2 Become 1 86 87 86 86 SHAWN COLVIN/Sunny Came Home 68 64 70 70 WILL SMITHMen In Black 75 75 79 72 MARK MORRISON/Return Of The Mack 64 66 64 64 WILL SMITHMen In Biack
61 59 60 61 THIRD EYE BLIND/Semi-Charmed Life 46 65 63 69 OMC/How Bizarre 36 60 60 60 JOCELYN ENRIQUEZ/A Littie Bit Of 76 76 68 72 ROBYN/Do You Know (What.} 54 50 §3 63 WHITE TDWN/Your Womar
66 62 45 58 BACKSTREET BOYS/Quit Playing... 47 44 45 68 ROBYN/DoYou Know (What.) 71 71 70 §7 PUFF DADDY../V'l Be Missing You 15 15 63 69 SHAWN COLVIN/Sunny Came Home 62 66 66 61 PUFFDADDY. /Il Be Missiag You
59 62 59 42 VERVE PIPE/The Freshmen 80 87 88 65 PUFF DADDY../I'li Be Missing You 31 36 47 48 OMCHow Bizarre 40 4D 53 53 ALLURE/AM Cried Out 65 67 68 54 MARK MORRISON/Return Of The Mack
35 35 33 39 SHAWN COLVIN/Sunny Came Home 45 46 66 62 BACKSTREET BOYS/Quit Playing.. 38 40 43 47 NOTDRIOUS B.).G.Mo Money Mo Problems 20 20 52 52 BLACKSTREETMNo Diggity 66 53 51 §1 WALLFLOWERS/One Headight
38 38 38 38 SISTER HAZEL/AI For You 27 36 42 45 BABYFACEMow Come, How Long 69 66 49 44 SPICE GIRLS/?2 Become 1 §3 53 50 46 BACKSTREET BOYS/Quit Piaying .. 44 S1 57 48 DJ COMPANY/Rhythm Of Love
23 28 36 36 JOCKJAM/ock Jam 35 45 45 44 98 DEGREES/Invisible Man - 34 42 44 MARIAH CAREYHoney 49 49 47 46 MONICAFor You | Will 38 44 39 48 SPICE GIRLS/2 Become 1
38 34 27 34 DAVE MATTHEWS BAND/Crash Into Me 67 47 45 39 MARK MDRRISON/Retum Of The Mack 66 46 46 42 CULTURE BEAT/Take Me Away §2 52 47 46 SPICE GIRLS/2 Become 1 48 48 46 47 BACKSTREET BOYS/Quit Playing
39 35 42 34 AZVYETMardToSay I'm... 14 22 33 33  MR.PRESIDENT/Coco Jamboo 38 40 38 42 ROBYN/Do You Know (What.) S0 S0 46 43 AZYET/Hard To Say I'm... 37 48 45 47 REAL MCCOY/ Wanna Conve.
32 33 34 32 MR.PRESIDENT/Coco Jamboo 32 28 37 32 ROME/ Belong To You. 35 35 34 42 INOJLove You Down 30 30 25 42 CARDIGANSovefool 40 47 47 47 MR. PRESIDENT/Coco Janboo
32 31 32 31 98 DEGREES/Invisible Man 30 36 35 31 THIRD EYE BUND/Semi-Charmed Life 44 38 29 40 BACKSTREET BOYS/Quit Playing... 37 37 42 41 JEWEL/You Were Meant. 48 44 47 47 LECLICK/Call Me
- 24 45 31 AQUABarbie Gil - 35 30 30 MARIAH CAREYHoney 65 62 65 38 AZYETMard ToSay I'm. - - - 41 MARIAH CAREYMoney 38 45 48 46 3RD PARTY/Can U Feel it
38 40 38 30 MEREDITH BROOKS/Bitch 34 36 35 30 SPICEGIRLS/Say You'll Be There 61 66 63 33 ACID FACTOR/Fantasy 36 36 47 40 HANSON/Where's The Love 38 54 59 45 AQUABarbie Gid
38 36 39 30 ROBYNDo You Know (What .} - - 5 29 DIANAKINGA Say A Littl... 35 26 33 29 DIANA KING/ Say A Little... 22 22 25 40 NODOUBT/Don't Speak 62 49 44 45 CULTURE BEAT/Take Me Away
24 16 21 29 MATCHBOX 20/Push 23 25 28 29 NUFLAVOR/Sweet Sexy Thing - 12 18 25 HANSON/Where's The Love - - - 39 LOSUMBRELLOSNo Tengo Dinero 28 22 24 42 ME & MY/Dub--Oub
29 29 32 29 10,000 MANIACSMore Than This 39 37 33 28 HANSONMmm Bop § 10 18 24 98 DEGREES/Invisible Man 46 46 32 31 DUNCAN SHEIK/Barely Breathing 30 31 29 37 THIRD EYE BLIND/Semi-Crarmed Life
27 27 26 28 JEWELFoolish Games 31 32 33 27 SNEAKER PIMPS/6 Underground 3 26 39 22 LECLICKDontGo 45 45 47 26 ENVOGUE/Don't Let Go (Love) 42 44 46 32 LUSCIOUS JACKSON/Nakes! Eye
30 23 29 28 0JCOMPANY/Rhythm Of Love 66 41 30 25 MEREDITH BROOKS/Bitch 9 42 26 20 AQUA/Barbie Girl - - 16 25 PUFFDADDY./I'l Be Missing You § 25 38 30 MARIAH CAREYMoney
- - - 27 DIANA KING/ Say A Little. - - 12 22 AQUA/Barbie Girl 54 22 38 17 REALMCCOY/One More Time 54 54 S0 24 LECLICKTonight Is The Night 37 32 33 27 98 DEGREES/inwisible Man
35 29 27 27 OMCHow Bizarre - 519 22 SUGAR RAYFly § 10 13 17 WILD ORCHID/Supematurat - - 20 24 MEREDITH BROOKS/Bitch 13 21 18 24 GOO'S PROPERTY/Stomp
19 14 28 27 WALLFLOWERS/One Headlight 21 24 19 20  WILD ORCHID/Superatural 36 38 42 16 LILSUZY/Can't Get You Out .. 19 19 25 23 PLANET SOUL/Set U Free - - 7 22 JEWEL/Foolish Games
24 26 28 26 LECLICK/Call Me 47 42 43 20 EN VOGUE/Whatever - - 5 16 SAMANTHA COLE/Happy With You 20 20 22 22 NUFLAVOR/Sweel Sexy Thing - - - 17 ALLURE/AIl Cried Out
20 22 18 24 MARIAH CAREY Honey 65 58 19 18 AZYET/Hard To Say I'm. 7 13 25 15 NOMERCYMWhen | Die 21 21 24 21 AMBER/This Is Your Night 24 21 23 17 HANSON/Where's The Love:
12 25 19 23 DUNCAN SHEIK/Barely Breathing 24 29 29 17 HANSON/Where's The Love 15 15 - 15 AMBER/ThisIs Your Night 19 19 20 20 2UNLIMITED/Get Ready For This 20 22 18 16 GINUWINEMWhen Doves Cr:
- - - 21 SUGAR RAY/Fly - § 15 16 NOTORIOUS 8.1.G/Mo Money Mo Problems 17 18 16 15 NOMERCY/MWhere Do You Go 18 18 21 19 TRIO/Da DaDa.. 22 28 30 14 DIANA KINGA Say A Little.
23 18 17 21 WALLFLOWERS/The Ditterence 14 14 15 14 GINUWINEWhen Doves Cry 15 15 15 15 CARDIGANS/Lovefool - - 18 18 QUADCITY DJ'S/C'mon’N Ride It. 13 11 14 13 NO MERCY/Where Do You Go
23 16 20 21 SARAH MCLACHLAN/Building A Mystery - - - 12 MONACOMWnhat Do You Want... 28 24 27 14 FREAK NASTY/Da Dip 18 18 20 18 REALMCCOY/Another Night 15 15 15 13 GINA G/Ooh Aah...Just ..
21 28 29 20 BABYFACEMow Come, How Long 24 24 21 12 DJCOMPANY/Rhythm Of Love - 1 10 13 FOREST FOR THE TREES/Dream 38 38 15 17 MR. PRESIDENT/Coco Jamboo 16 14 11 13 HANSONMmm 8Bop
21 28 29 20 WHITE TOWN/Your Woman - - - 9 JEWEUFooksh Games 37 15 15 11 MR. PRESIDENT/Coco Jamboo 16 16 19 16 LA BOUCHE/Sweet Oreams 12 13 13 13 LA BOUCHE/Sweet Oreams
17 14 15 17 PAULACOLE/ Don't Want To Wait - 1 8 8 TONIC/f You Could Only. 15 10 10 10 WATERS & RODMAN/Just A Freak 15 15 18 15 GINAG/Ooh Aah...Just. - - - 13 ROBYN/DO You Know (Wha.)
- 15 14 16 ALLURE/AIl Cried Out - - 6 7 JONBON JOViianee, Dont Take... - - - 5 ENVOGUE/Too Gone, Too Long 16 16 15 15 OES'REE/You Gotta Be 12 12 10 11 SPICE GIRLS/Wannabe
16 16 14 16 LIVIN' JOY/Don't Stop Movin' - - - 7 MIGHTY MIGHTY../The Impression... - - - 5 MARYJ. BLIGE/Everything 39 39 21 13 JOCK JAM/Jock Jam 30 17 13 11 SAVAGE GARDENA Want Yoy
- - 12 15 ALANIS MORISSETTEAronic - - - 6 DAVEMATTHEWS BAND/Crash Into Me - - - - REALMCCOYAH..) I'm Outta... 16 16 16 13 LABOUCHE/Be My Lover 11 11 - 11 CARDIGANS/Lovetool
23 17 13 14 MARK MORRISON/Return Of The Mack - - - & SISTER HAZEL/AN For You 16 16 13 12 DIANA KING/I Say A Litte. 11 12 11 10 LE CLICK/Tonight Is The Night
17 13 15 14 CRUSH/Jelhead - - - 12 COOLIOA,2.3.4 (Sumpin’..) 12 10 10 10 REAL MCCOY/Anotner Night
15 14 15 14 PAULA COLEMMere Have All.. 12 12 11 10 98 DEGREES/Invisible Man 21 31 34 10 FREAKNASTY/Da Dip
14 14 15 14 REAL MCCOY/One More Time 8 8 11 7 NOMERCYMWhen | Die 13 11 12 10 AMBER/This Is Your Night
11 11 14 14 SAVAGE GARDEN/I Want You - - - - ENVOGUE/Too Gone, Too Long - - - 10 NOTORIOUS B.1.G/Mo Money Mo Problems
& Py
:(77?3"53"3&" WXKS/Boston WHYMiami STAR O™ WSTR/Atanta KKLO/%an Diego
1 (617) 396-1430 954) 463-9299 TLANT (404) 261-2970 (619) 565-6006
KREE peake/Michaels 10§Tmn | | weyicorey dg m\"* {“’De)"ycm ATLANTA Bower/Ammons Todd/Spicer
§
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2W LW TW 3W W LW TW W W W TW w 2w IW W W TW
63 63 63 63 WILL SMITHMen In Black 57 49 60 65 MIGHTY MIGHTY../The Impression... 44 33 51 58 MARK MORRISON/Retum Of The Mack 60 55 60 60 INDIGO GIRLS/Shame On You 43 69 75 74 SISTER HAZEL/AM For You
43 57 49 61 OMCMHow Bizarre 44 60 63 64 MATCHBOX 20/Push 35 50 S7 56 MEREDITH BROOKS/Bitch 60 58 57 60 THIRD EYE BLIND/Semi-Charmed Life 15 37 51 74 SUGAR RAY/Ry
34 51 57 58 LEANN RIMESHow Do | Live 59 59 58 62 DAVE MATTHEWS BAND/Crash into Me 59 58 57 56 BACKSTREET BOYS/uit Playing... S8 56 59 60 SHAWN COLVIN/Sunny Came Home 60 72 73 73 THIRD EYE BLIND/Semi-Charmed Life
41 48 27 48 SHAWN COLVIN/Sunny Came Home 58 60 61 62 MEREDITH BROOKS/Bitch §7 57 56 55 NOMERCY/When | Die S8 59 61 59 DUNCAN SHEIK/Barely Breathing §9 70 73 73 SHAWN COLVINSunny Cam: Home
49 35 54 42 AZYET/Hard To SayI'm... 59 56 57 59 THIRD EYE BLIND/Semi-Charmed Life 48 60 41 52 OMC/How Bizarre 35 35 54 57 MATCHBOX 20/Push 43 40 42 67 VERVE PIPE/The Freshmen
11 15 37 41 THIRD EYE BLIND/Semi-Charmed Life 38 57 57 57 VERVE PIPE/The Freshmen 60 41 48 40 ROBYN/Do You Know (What.) 30 32 37 §3 WALLFLOWERS/The Difference 38 41 42 48 JEWELToolish Games
34 31 41 39 SPICE GIRLS/2 Become 1 S8 46 49 49 OMCHow Bizarre 35 49 39 34 3RDPARTY/Can U Feel it 37 34 31 38 JOHN MELLENCAMP/Just Another Day - 16 17 46 WILL SMITH/Men In Black
40 41 39 39 ROBYN/Do You Know (What.) 60 39 47 47 SISTER HAZEL/AIl For You 34 33 32 34 PAULACOLEMNere Have Al 39 31 33 37 OMCMHow Bizame 45 42 68 46 DAVE MATTHEWS BAND/Crazh Into Me
54 60 S5 39 MARK MORRISON/Retum Of The Mack 22 39 40 39 WALLFLOWERS/The Difference 34 33 34 33 THIRD EYE BLIND/Semi-Charmed Life 32 38 31 35 SISTER HAZEL/AN For You 42 42 68 46 WALLFLOWERS/The Difference
18 34 36 36 BACKSTREET BOYS/Quit Playing.. 13 13 15 37 LEANN RIMESHow Dol Live 34 32 33 33 DUNCAN SHEIK/Barely Breathing 39 33 37 34 HANSONWhere's The Love 42 69 46 45 MIGHTY MIGHTY../The Impression..
55 43 54 34 DUNCAN SHEIK/Barely Breathing 25 25 35 36 BLESSID UNION OF./1 Wanna Be There 34 34 30 31 SPICE GIRLS/Say You'll Be There 28 28 29 34 SARAH MCLACHLAN/Building A Mystery 29 31 40 43 MONACOMWhai Do You Want .
§9 38 41 33 JOCELYN ENRIQUEZ/Do You Miss Me 23 20 29 33 JEWEL/Fooksh Games 26 27 31 31 JEWELFoolish Games 33 33 35 33 BLESSID UNION OF./ Wanna Be There 56 44 42 43 MARK MORRISON/Return Or The Mack
20 28 24 31 AQUABarbie Girl 18 19 33 30 SARAH MCLACHLAN/Building A Mystery 34 32 31 31 SAVAGE GARDENA Want You 56 54 33 WALLFLOWERS/One Headiight - 39 43 43 MARIAH CAREYMoney
11 16 23 31 JEwelLFoolish Games 11 39 39 28 INDIGO GIRLS/Shame On You 26 26 31 31 NIGHT RANGER/Forever All Over... 33 30 36 31 PAULACOLE/ Don't Want To Wait 37 40 40 41 SNEAKER PIMPS/6 Undergraund
24 36 34 28 MR.PRESIDENT/Coco Jamboo 22 14 23 28 TONICG/M You Could Only.. 25 23 23 30 SPICE GIRLS/2 Become 1 32 34 35 31 JEWELFooksh Games 58 44 43 40 RDBYN/Do You Know {What }
23 32 29 28 VERVE PIPE/The Freshmen - 16 28 28 AQUA/Barbie Gir - 27 27 26 MARIAH CAREYHoney 29 34 34 29 TONIG/H You Could Only.. - - - 34 IMANI COPPOLARegend Of A Cowgirl
21 24 23 28 AMBER/This Is Your Night 44 - - 24 WALLFLOWERS/One Headlight 27 25 26 26 HANSONMhere's The Love 28 28 25 27 10,000 MANIACSMore Than This - 12 29 30 SARAH MCLACHLAN/Building A Mystery
- 20 26 26 MARIAH CAREYMoney 24 20 23 23 PAULACOLE/ Don't Want To Wait 31 31 27 26 JOCK JAM/Jock Jam - - 3 26 FIONA APPLE/Criminal 16 3D 29 29 MATCHBOX 20/Push
27 22 26 25 LECLICK/Call Me - 5§ 24 23 WILL SMITHMen In Black 13 19 26 25 DIANA KING/ Say A Little... 26 10 7 25 SAVAGE GARDEN/To The Moon And Back - - 14 26 PAULACOLEN Don't Want Ta Wait
18 22 25 25 ENVOGUEDont Let Go {Love) 21 17 21 20 TOAD THE WET. /Crazy Life 22 21 20 23 10.000 MANIACS/More Than This 32 24 22 23 ROBYN/Do You Know (What.} 25 24 18 20 OMCMow Bizarre
22 24 23 24 CARDIGANS/Lovetool 10 10 27 20 KIM RICHEY/l Know - 21 25 22 ALLURE/AIl Cried Out §7 59 35 20 VERVE PIPE/The Freshmen 21 20 18 20 ERASURE/In My Arms
- - 10 22 SNEAKER PIMPS/6 Underground 21 17 20 19 10,000 MANIACSMore Than This §8 41 32 22 LECLICKCail Me 31 35 30 18 SHERYL CROW/A Change Would Do... 64 72 56 26 MEREDITH BROOKS/Bitch
28 25 - 22 WHITE TOWN/Your Woman - - 6 16 FIONA APPLE/Criminal 17 15 17 21 PUFF DADDY../1'll Be Missing You - 17 17 18 SUBLIMEWrong Way 16 17 17 18 PAULA COLEMhere Have Al
15 16 - 22 MEREDITH BROOKS/Bitch - - 10 16 SUGARRAY/Fly 24 18 21 21 AQUA/Barbie Girl - - 5 17 MIGHTY MIGHTY.. /The Impression... 17 14 18 17 DCTALK/Just Between You.
- - 7 20 DUBSTAR/Stars - - 12 15 JON BON JOVVJanie, Don't Take... 21 21 22 21 CELINE DION/To Love You More 20 19 17 17 SPICE GIRLS/2 Become 1 23 17 17 17 WHITE TOWN/Your Woman
16 18 20 20 10,000 MANIACSMore Than This - - 6 15 FLEETWOOD MAC/Sitver Springs 14 16 15 19 MATCHBOX 20/Push 18 17 16 15 LAUREN CHRISTY/Breed - 16 15 17 LUSCIOUS JACKSON/Naked \ye
17 18 21 20 SPICE GIRLS/Say You'll Be There 16 20 17 14 HANSONWheres The Love 20 19 20 18 WILL SMITHMen In Black 30 27 29 15 COUNTING CROWS/A Long December 17 15 15 17 HOOTIE & BLOWFISHA Go Bind
22 20 23 19 NOMERCYAWhen | Die 9 12 12 14 AMY GRANT/Takes A Littie Time 15 16 19 18 INOJ/Love You Down - - 17 15 SUGAR RAY/Fly 13 18 16 16 SAVAGE GARDENA Want You
32 34 22 19 PUFF DADDY. /'l Be Missing You - - - 12 ELTON JOHN/Something About .. 17 14 16 18 98 DEGREES/Invisible Man 19 15 14 15 DAVE MATTHEWS BAND/Crash Into Me 17 22 20 16 ENVOGUEDont Let Go {Lowe)
- 14 18 19 2 UNLIMITED/Get Ready For This 9 18 10 11 SPICE GIRLS/?2 Become 20 18 17 17 SISTER HAZEL/AIl For You 36 31 24 15 COUNTING CROWS/Daykght Fading - - 19 15 LVETum My Head
- 18 15 18 EVERYTHING BUT. Missing 12 11 13 10 SHAWN COLVIN/You And The Mona... 14 19 17 17 MONA Q/Stay In Love 8 14 11 15 LEANN RIMESHow Do | Live - - - 15 BABYFACE/Every Time|.
15 16 15 17 ALANIS MORISSETTEAronic - - - 8 SMASHMOUTHMWaliin' On The Sun 17 19 17 17 HANSONMmm Bop - 16 15 14 AMY GRANT/Takes A Littie Time 16 16 16 15 SMASHING PUMPKINS/187%
15 16 15 17 LA BOUCHE/Be My Lover 6 7 7 8 BACKSTREET BOYS/Quit Playing.. 15 18 15 16 GLORIA ESTEFAN/You'll Be Mine... 15 14 14 14 TONI BRAXTON/You're Makin' Me... 13 14 14 14 ALANIS MORISSETTE/Head Over Feet
- 14 15 17 REAL MCCOY/Another Night - 6 11 7 LNMETum My Head 14 17 15 16 NO OOUBT/Dont Speak - - - 13 ELTON JOHN/Something About .. 16 17 - 14 DUNCAN SHEIK/Barely Breating
- - - 16 NOTORIOUS B..G/Mo Money Mo Probiems 11 14 12 6 NOMERCY/When | Die 16 17 17 15 CARDIGANS/Lovelool 16 13 12 13 NO MERCY/MWhere Do You Go 18 17 18 13 TONI BRAXTON/You're Makimr Me...
17 18 16 16 SAVAGE GARDENA Want You - - - - IMANICOPPOLA/tegend Of A Cowgirl 15 16 14 15 AMBER/THis Is Your Night 11 16 13 12 ENVOGUE/Don't Let Go (Love) 13 16 - 13 NO DOUBT/Spiderwebs
21 17 17 16 NO DOUBT/Don't Speak 16 16 16 15 BLACKOUT ALLSTARS/I Like it 14 14 10 12 CARDIGANS/Lovefool - - - 13 SMASHMOUTHAalkin' On The Sun
18 19 15 15 SARAH MCLACHLAN/Buikding A Mystery = - 11 14 VANESSA WILLIAMS/appiness 14 11 15 11 DONNA LEWIS/I Love You Always. . - - - 12 PEACH UNIONOn My Own
- - - 14 NOMERCYMWhere Do You Go 15 15 13 14 ENVOGUE/Don't Let Go {Love} 12 13 14 18 SAVAGE GARDEN/I Want You 19 16 7 12 HANSONWhere's The Love
16 - 19 14 KEITH SWEAT/Twisted - 12 - 14 RKELLY/ Believe | Can Fiy - 8 8 8 MARIAH CAREYMHoney 19 18 16 9 TONIG/If You Coukd Only..
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PLAYS ARTIST/TITLE PLAYS ARTIST/NITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW Tw 3W W W TW 3W 2W W W 2w LW W 2W W TW
42 42 42 42 3RDPARTY/Can U Feel 1 73 68 70 71 WILL SMITHMen In Black 71 71 71 77 WILL SMITHMen In Black 56 50 56 53 DUNCAN SHEIK/Barely Breathing 70 71 71 72 WILL SMITHMen In Black
30 30 42 42 BACKSTREET BOYS/Quit Playing... 70 69 67 70 OMCHow Bizarre 24 18 26 76 MEREDITH BROOKS/Bitch 35 39 35 53 THIRD EYE BLIND/Semi-Charmed Life 72 70 69 70 SPICE GIRLS/?2 Become 1
30 30 42 42 DJCOMPANY/Rhythm Of Love 31 31 44 67 JEWELFookish Games 71 72 71 75 JOCELYN ENRIQUEZDo You Miss Me §9 52 §7 52 MEREDITH BROOKS/Bitch 65 61 65 64 PUFF DADDY../'Il Be Missing You
42 42 42 42 LECLICK/Call Me 25 44 63 64 VERVE PIPE/The Freshmen 37 22 63 74 SPICE GIRLS2 Become 1 41 46 47 49  SHAWN COLVIN/Sunny Came Home 37 37 §2 ST ROBYN/Do You Know (What 3
30 30 42 42 LIVIN' JOY/Don't Stop Mown' 32 57 27 64 PUFF DADDY../TH Be Missing You §5 45 68 73 PUFF DADDY../1ll Be Missing You 41 41 54 48 SISTER HAZEL/AIl For You 21 26 44 54 DAVE MATTHEWS BAND/Crash into Me
42 42 42 42 WILL SMITHMen In Black 34 47 48 48 THIRD EYE BLIND/Semi-Charmed Life 65 43 35 62 OMCMHow Bizarre 43 34 35 46 JEWEL/You Were Meant.. 71 70 67 49 MARK MORRISON/Retumn Of The Mack
30 30 42 42 THIRD EYE BLIND/Sem+-Charmed Life 66 46 38 48 MARK MORRISON/Return Ot The Mack - 13 31 46 KATALINA/DJ Ginl 21 34 32 45 OMCMow Bizarre §1 70 55 47 AZ YETMard To Say I'm..
42 42 30 30 MEREDITH BROOKS/Bitch 19 44 46 47 DAVE MATTHEWS BAND/Grash Into Me 46 44 35 40 HANSONMmm Bop 47 40 40 43 ROBYN/Do You Know (What.) 30 25 33 45 VERVE PIPE/The Freshmen
18 18 30 30 PUFF DADDY. /I'll Be Missing You 34 33 44 46 SPICE GIRLS/2 Become 1 - 25 22 39 THIRD EYE BLIND/Sem-Charmed Life §2 45 39 38 MARK MORRISON/Retum Of The Mack 35 30 32 37 OMCHow Bizarre
12 12 12 30 JEWEL/Foolish Games 66 48 46 46 MEREDITH BROOKS/Bitch - - 5 37 AQUABarbie Gir §7 53 37 38 SPICE GIRLS/Say You'll Be There 49 31 33 36 MEREDITH BROOKS/Bitch
- 12 18 30 MARIAH CAREY/Honey 66 63 48 44 AZ YET/MardTo Say I'm... 41 31 33 36 MR.PRESIDENT/Coco Jamboo 55 56 47 38 WALLFLOWERS/One Headlight 24 28 28 34 THIRD EYE BLIND/Sem:-Charmed Life
42 42 30 30 OMCMow Bizarre 30 14 37 37 MR.PRESIDENT/Coco Jamboo - - 31 35 DAFT PUNK/Around The World 34 41 32 36 VERVE PIPE/The Freshmen 32 34 34 33 HANSONMMhere's The Love
30 30 30 30 MR PRESIDENT/Coco Jamboo - 31 33 34 MARIAH CAREYMHoney - 72 69 34 AMBER/THS Is Your Night 48 48 41 32 MONICAFor You | Wil 35 31 32 32 98 DEGREES/Invisible Man
42 42 30 30 REAL MCCOY/One More Time 19 23 35 33 MATCHBOX 20/Push - - - 34 SUGARRAY/Fly 29 27 38 30 HANSONMmm Bop - 5 20 30 MATCHBOX 20/Push
30 30 30 30 ROBYN/Do You Know (What.) 48 48 35 33 ROBYN/Do You Know (What.) 38 30 29 33 LECLICK/Call Me 20 27 22 29 HANSON/Where The Love - 32 33 30 MARIAH CAREYHoney
18 18 30 30 SPICE GIRLS/2 Become 1 31 17 33 33 JOCK JAM/Jock Jam 21 - 42 32 JEWEL/You Were Meant.. 12 27 28 28 JEWELFoolish Games 33 34 33 29 BACKSTREET 80YS/Quit Playmg.
- - 30 30 JOCKJAM/Jock Jam 43 23 25 32 BACKSTREET BOYS/Quit Playing... - 31 27 32 GINAG/Gimme Some Love 28 52 40 28 NODOUBT/Don't Speak 32 33 29 28 MR. PRESIDENT/Coco Jamb
18 12 12 18 10,000 MANIACS/More Than This 47 65 68 32 SHAWN COLVIN/Sunny Came Home 48 72 57 32 LECLICK/Tomght Is The Night 22 26 28 27 SPICE GIRLS/ Become 1 25 24 25 27 MONACO/MWhat Do You Want_.
18 18 18 1B 98 DEGREES/nvisible Man 27 17 32 30 SAVAGE GARDEN/ Want You - 43 31 32 LUSCIOUS JACKSONNaked Eye 28 29 26 25 DAVE MATTHEWS BAND/Crash Into Me - - - 27 ENVOGUE/Too Gore, Too Lorg
10 10 10 18 AEROSMITHMHole In My Soul 20 23 71 28 SISTER HAZEL/AN For You 61 63 42 32 CARDIGANS/Lovetool 25 24 22 23 WALLFLOWERS/The Difterence 25 31 26 27 SPICE GIRLS/Say You'll Be There
- 10 18 18 ALLURE/AIl Cried Out 44 17 28 27 JEWEL/You Were Meant.. 45 44 38 31 DJCOMPANY/Rhythm Of Love 14 26 15 22 WILL SMITH/Men In Black 9 21 25 26 SAMANTHA COLEHappy With You
- 16 10 18 AQUABarbie Girl 16 19 27 27 98 DEGREESAnvisible Man 46 45 39 31 LIVIN' JOY/Don't Stop Movin' 27 9 23 21 SHERYL CROW/A Change Woukd Do. 18 19 21 25 SISTER HAZEL/AIl For You
16 16 16 18 SAMANTHA COLE/Happy With You 26 30 33 24 JOCELYN ENRIQUEZ/Do You Miss Me - - 28 30 ME&MY/Dub-I-Oub 15 20 16 21 SAVAGE GARDENA Want You 28 33 28 23 BLACKSTREET/Don't Leave Me
18 18 18 18 SISTER HAZEL/AN For You 28 14 20 24 HANSONMmm Bop 38 43 14 29 BACKSTREET BOYS/Quit Playing... 27 13 14 20 PAULA COLE/ Don't Want To Wait 41 23 28 23 WALLFLOWERS/One Headlighnt
- - 18 18 [IMANI COPPOLA/Legend Ot A Cowgirt - 20 24 23 AQUA/Barbie Girl - 71 42 28 GINAG/Ooh Aah...Just... - - 11 20 MATCHBOX 20/Push 29 27 22 23 BABYFACE/Every Time ..
- - 18 18 PEACH UNION/On My Own - - - 20 PEACHUNION/On My Own - 25 26 28 SAVAGE GARDEN/To The Moon And Back 30 29 24 19 BLACKSTREET/Don't Leave Me 20 17 25 22 TONI BRAXTON/You're Makin' Me.
14 14 14 16 WILD ORCHID/Supernatural 18 16 12 19 ENVOGUE/Don't Let Go (Love) 27 15 19 25 HANSONWhere's The Love 18 16 13 18 10,000 MANIACSMore Than This 38 52 42 22 SHAWN COLVIN/Sunny Came Home
18 18 18 12 VANESSAWILLIAMS/Happiness 23 11 15 19 FREAK NASTY/Da Dip - - 18 24 NOMERCYAWhen | Die - 11 16 18 MARIAH CAREYMHoney 8 26 18 21 NODOUBT/Sunday Moming
10 10 10 10 ROCKELLIn A Dream - - 4 18 LEANNRIMES/How Do | Live 17 27 19