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ABC’s KANTOR TO CHANCELLOR
Longtime ABC Radio Networks
President David Kantor is leaving the
company to join Chancellor Media in its
efforts to start a radio network, R&R
learned at presstime Tuesday night. ABC
Networks VP/Sales Lynn Andrews will
succeed Kantor. Check for ongoing
details in R&R TODAY, our daily fax, the
R&R ONLINE web site, and next week's
R&R newspaper.

WALL-TO-WALL NAB COVERAGE

Lots of developments to report from the
NAB, among which:
* USA Digital/Lucent shows off
their new stuff
* Washington lawmakers discuss
radio issues
¢ Arbitron/Edison detail at-work
listener study
® What's new on the Internet
* Sales and programming tips
in the new radio world
® Format coverage, including AC,
Alternative, CHR, Country, NAG,
News/Talk, Rock, and Urban.

Coverage continues on Page 3

QUALITY TIME WITH MARK MAYS

Clear Channel Communications President/
COO0 Mark Mays’ laser focus isn’t on cash
flow as much as it is on developing a
franchise within each of his markets.
Check out.Part Il of Tony Novia’s interview
with Mays.

Hiriam Hicks appointed President
of Island Black Music

Dave Allan moved to VP/Regional
Urban PD for Chancellor Media

Page 3

~UR/OND
VI I Ut

* JEWEL Foolish Games (Atiantic)

CHR/RHYTHMIC

* MARIAH CAREY Honey (Columbia)

URBAN

© MARY J. BLIGE Everything (MCA)

URBAN AC

*BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
COUNTRY

* LEE ANN WOMACK The Fool (Decca)
NAG/SMOOTH JAZZ

« AVENUE BLUE Nightlife (Mesa/Biuemoon)

HOT AC

© JEWEL Foolish Games (Atlantic)

AC

*LEANN RIMES How Do | Live (Curb)

ACTIVE ROCK

* DAYS OF THE NEW Touch, Peel, And ... (Outpost/Geffen)
ROCK

* ROLLING STONES Anybody Seen My Baby? (Virgin)
ALTERNATIVE

* SMASH MOUTH Walkin’ On The Sun (interscope)
ADULT ALTERNATIVE

* BLUES TRAVELER Most Precarious (A&M)

By ParriCE WITTRIG
R&R WASHINGTON BUREAU

SEPTEMBER 26, 1997
Dinetz C00, Capstar Broadcasting Corp.
M He’s also Pres./COO for operating subsidiary

Steve Dinetz has been named COO of Capstar
Broadcasting Corp. and President/COQO of its
wholly owned operating subsidiary, Capstar
Broadcasting Partners. Dinetz transfers over from
Chancellor Media Corp., where he was co-COO.

“I took this position for the challenges it repre-
sents,” Dinetz told R&R. “With our stable of over
300 stations, I can be the first operating officer to
successfully integrate and operate that many radio

DINETZ/See Page 12

Consolidation Concerns Storm Through NAB Radio Show

I Talk of the industry’s new era is punctuated by news of CBS’ monster deal for ARS

By RoN RobriGUES

R&R EDITOR-IN-CHIEF

NEW ORLEANS — Five years ago — just days
before the NAB convention was to begin —
Hurricane Andrew threatened to wreak havoc
on this steamy city. Andrew never made it past
the front door, and besides, it would have been
no match for the consolidation hurricane that
swept through the Emest J. Morial Conven-
tion Center last week.

It wasn’t enough that in just the past 12
months well-known group operators — includ-
ing Gannett. Paxson, SFX, and Viacom — were
swallowed up in an unabated feeding frenzy:
Conventioneers witnessed a feeding when NAB
President/CEO Eddie Fritts announced to a
just-fed luncheon crowd that CBS chose Amer-
ican Radio Systems from its menu.

That was enough to send hundreds of dazed
attendees back to the meeting rooms and ex-
hibit halls wondering when things were going
to end.

“It’ll probably end when we're down to three
or four companies running the whole thing,”
said one group head, who didn’t want to take
credit for his statement but was crossing his

) .73 Bestices By Siters of Auericd
Dec Hucdeed Thsand Detiins sed

NEWSSTAND PRICE $6.50

fingers he’ll be one of the survivors.

The CBS-ARS deal, which was pegged at
19x trailing and 15x forward cash flow, was
too rich for many current and former group
heads. Emmis Broadcasting CEOQ Jeff Smu-
lyan said the radio industry is going to have a
hard time backing up the kinds of performance
promises it made to Wall Street.

NAB/See Page 25

Clockwise, from upper left: Capstar Broadcasting CEO Steven Hicks presents a $100,000
check to Tom McKenna of Big Brothers and Big Sisters of America to kick off its community
service drive; Dr. Laura Schiessinger and son accept the Marconi Award for Network/Syndi-
cated Personality of the year from NAB Radio Board Chairman Dick Ferguson; Universal
recording artist Sister Hazel performs at an R&R-sponsored party; Jacor President Randy
Michaels shows the family he wishes he could be adopted into; CBS’Mel Karmazin accepts
the National Radio Award from Ferguson and NAB President/CEQ Eddie Fritts.

Anthony Promoted
To Epic/550 Pres.

B Four others named
in the restructuring

As part of a
significant re-
structuring,
Epic Records
Group has
elevated Polly
Anthony to
President
of Epic

Music, where
she will over-
see both la-
bels. At the same time, the fol-
lowing appointments were made:

* Epic Records Sr, VP David

Anthony

EPIC/See Page 12

Records/550

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Westinghouse Electric
Corp.’s decision last week
(9/19) to pay $2.6 billion for
American Radio Systems’
98 stations — the bulk of
which are outside Top 10 mar-

i kets — and pair the operation

with its CBS Corp. is a de-
| parture from the company’s
long-held practice of focusing
on Top 10 markets. But it was
not unexpected, analysts told
R&R.

“It’s a continued focus to
dig deeper from Top 10

‘Major-Market Mel’ Changes
Course With $2.6 Bil. ARS Deal

M Acquisition signals shift in CBS’ philosophy

through 20,” said Morgan
Stanley’s Frank Bodenchak.
“As a media company, CBS
gets 50% of its revenues from
the CBS-TV network. To the
extent that they can grow as a
media company through the
acquisition of stable, cash-
flowing media companies
with attractive long-term
growth prospects, I think this

will enhance the overall.

strength of the company.”
Bishop Cheen, VP with
First Union Capital Markets in

ARS/See Page 21

Put it on your calendar: R&R Convention ’98, June 11-13 in Century City, CA!

Berry, Newton &
Cooper Take Top
Posts At Virgin

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

EMI Recorded Music (ERM)
has reset the senior management
tier at Virgin Records America
(VRA), promoting Nancy Berry
to Vice Chairman of the compa-
ny and Vice Chairman of the Vir-
gin Music Group Worldwide
(VMGW).VRA also tapped Ash-
ley Newton and Ray Cooper as
co-Presidents of Virgin Recerds=— ™

-Adnerica, Newton takes on addi-

tional responsibilities asVP/A&R
for VMGW. All three report to
ERM President and VMGW
Chairman Ken Berry.

The news follows the departure

VIRGIN/Ste Page 12




don't stop, The first single fro

ERIK BRADLEY/ PD/ B96/ CHICAGO == is

“Mainstream pop/dance music tfrom a fresh new act that I'm f’eul_h: behind. '____ 1= N
‘Keep your eyes on No Authority-they're gonna make lotsa noise!!” TeT -_—_1_“
TRACY AUSTIN/ MD/ KISS-FM/ LOS ANGELES =k

“Hits vou on the first listen....Great rhythm/pop sound!”

DAN BOWEN/ PD/ WSTR/ ATLANTA

“It was the way 1 felt when [ heard Bobby Brown and New Edition tor the first time...
A unigue and refreshing sound for pop radio.”

PAUL “CUBBY” BRYANT MD/ Z100/ NEW YORK
“Now more than ever. in vour face pop music is back and it's evident
with No Authority’s “Don’t Stop!”

LISA VASQUEZ/ PD/ 290/ SAN DIEGO
=1 pui on the record and said-OH My God that's Incredible=It's da bomb!”

CAGLE/MD/ KQKS DENVER
“One of the best new groups out there. This record will be huge...
A multi-format smash!”

. '-r-— .‘\_

—

Produced by Radney Jerkins for RJ Productions ond Darkehild Entertainment
Executive Producers: Micha® Jacksop, Jesty Greenberg, Jono Kohan, Richard Walters, & Rodne
Maragament: Smash Music - Richord Walters and Starr Andreef! '

.

—~—

"WIORK" ic a Yademark of Sony Music Enfertainment, Inc.
@ 1997 Soay Musc Entsriainment Inc. - hitp.//www.workgroupnet.com

Authority's debut album KEEP ON
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Hicks Advances To
President/Black
Music At island

Island Records has promoted
Hiriam Hicks to President/Island
Black Music.
Hicks joined the
label in 1995 as
| St. VP/GM of
{f IBM and began
building the divi-
L sion from scraich;
1 1n two years the
operation has
/| scored platinum
albums with the

= Isley Brothers’
icls Mission To
Please and Dru Hill's self-titled de-
but as well as a gold disc with the

soundtrack to the movie Don't Be A |

Menace ...

Island Chairman Chris Blackwell
said, “It’s very exciting to see IBM
develop a clear identity so quickly.
Hiriam’s background in manage-
ment has obviously given him tre-
mendous expertise in artist develop-
ment. and I'm pleased to be able to
recognize his successes by elevat-
ing him to this important position.”

Hicks noted, “I am confident that
the best is yet to come for Island
Black Music. 1 appreciate the oppor-

HICKS/See Page 25

Allan Ascends To
VP/Regional Urban
PD For Chancellor

Dave Allan, PD of Chancellor
Media’s Hot AC WYXR-FM/Phil-
adelphtia and con-
sultant to the
| company’s cross-
b town  Urban

WUSL-FM, has
been promoted to
Chancellor VP/
IRegional Urban
Program Direc-
tor. In his new
position. he’ll
oversee program-
ming at WUSL,
WDAS-FM/Philadelphia, and
WEDR-FM/Miami.

Allan

Chancellor Chiet Programming |
Officer Steve Rivers commented, |

“Dave has a star track record in pro-
gramming. particularly in the Urban
category. We're pleased to be able
to utilize his expertise with key sta-
tions in two of our vital markets””
Allan said, “I look forward to the
challenge presented by these new
responsibilities. White I'll miss
working directly with Jeft” Specter
and the great staff at WYXR, I look
forward to working more closely
with WUSL, WDAS, and WEDR. I

ALLAN/See Page 25

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

|
CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:
ADVERTISING/SALES:

|
!

.L NAB Snapshots

Mark, Doug Banks, and Zippy.

RADIO DISNEY ROLLS OUT — The NAB provided the best opportunity
for ABC Radio’s Radio Disney “National Rollout Celebration.” On hand for
the event were (I-r) The Fabulous Sports Babe, Tom Joyner, Just Plain

Norbert Nix.

|
|
|

PLAYING THE BLUES —

|
|
|
'.
|
|

JONES’COUNTRY JAMBOREE —
Jones Radio Network celebrated “The New Music OfYour Life”and JAN's
three Country formats with appearances by Patti Page and John Ander-
son. On hand for a photo op are (I-r) Classic Hit Country OM Lew Jones,
John Anderson, CD Country OM John Hendricks, and Mercury Records’

... The House of Blues that is. Taking time for
some R&R in-between sessions are (I-r) ARS/Hartford VP/GM Suzanne |
McDonald, co-COO ARS David Peariman, Sr. VP/COO Westwood One
Michael D'Ambrose, and ARS/Hartford VP/GM Jodi Long.

During the recent NAB Radio Show,

USA Digital Radio Will Petition FCC

In 98 To Adopt IBOC As DAB Standard
I System’s latest version demonstrated at NAB

By MATT SPANGLER
R&R WASHINGTON BUREAU

USA Digital Radio seems to have
overcome the difficulties that
plagued earlier versions of its IBOC
(in-band, on-channel) DAB system
over the past few years. This tech-
nology promises to deliver CD-qual-
' ity sound over the same bandwidth
used by existing analog stations.

The company, which is a consor-
tium of Westinghouse and the Gan-
nett Co., has partnered with Lucent
Technologies/Bell Labs to improve
the technology. It demonstrated the
latest version of its system at the
NAB Radio Show in New Orleans
last week; attendees were invited to
| use headphones to compare the
| IBOC system to an analog signal and

CD sound.

USADR 1s using Lucent’s Percep-

L Phon » 4 X 4
310-788-1625  310-203-8727

310-788-1699  310-203-9763
310-788-1675  310-553-4056

.

310-553-4330  310-203-8450

moreinfo@rronline.com
newsroom @ rronline.com
jil@rronline.com

hmowry @ rronline.com

tual Audio Coding compression al-
gorithm, which reduces the trans-
mission bit rate at which the digital
signal is detivered from 256 kbps —
which was the rate when the com-
pany utilized the MUSICAM USA
audio coding system — to 96 kbps.
CBS Radio VP/Engineering Glynn
Walden said that while some evalu-
ations have the USADR system per-
forming slightly lower than those
systems with higher bit rates, the
lower rate makes for a much more
efficient system.

USADR will commence field/
mobile testing of the system in Jan-
uary 1998 and conclude in Septem-
ber of that year. The company will
then ask the FCC to adopt IBOC as
the DAB standard. The system

DAB/See Page 12
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Country 64 Alternative Specialty Show 105
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Country Action 70 Adult Alternative Tracks 106
Adult Contemporary 79 Adult Alternative Albums 107
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Parenti Moves To Philly As *XTU VP/GM

Deborah Parenti has been named VP/GM for Beasley’s Country WXTU/
Philadelphia. effective October 3. The 29-year radio veteran most recently
was VP/GM in her hometown of Dayton, at ARS cluster WONE-AM,
WBTT-FM. WLQT-FM, WMMX-FM. and WXEG-FM.

“We're very excited to have someone of Deborah’s caliber join Beasley

! | here in Philadelphia,” Beasley principal/WXTU acting GM Brian Beasley

told R&R. “She comes to us very highly recommended and has an impec-
cable reputation in the industry.”

Parenti told R&R, “After meeting with the Beasleys, [ was tremendously
impressed with the operations of their Philadelphia properties and those

| across the country. It seemed like a perfect match for me. The hardest part

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

NASHVILLE BUREAU:

about leaving Dayton was giving up this tremendous group of stations we
put together here at ARS. I am really looking ftorward to working with
Beasley. and. hey — the station is only an hour away from my hairdresser”

Stevens Flies To Dallas ‘Eagle’ As PD

KQRC/Kansas City PD Greg Dallas is a dream come true. Dallas
Stevens has been named is a fantastic rock market,
PD for Nationwide Com- and the Eagle has given me
munications’ KEGL/Dal- the opportunity tc make a
las, effective October 6. The significant impact on thou-
Active Rocker has been sands of rock famns. If you
without a PD since Duane live in Dallas ani you love
Doherty departed for pro- rock, I guarantee you'll be
gramming duties at WZTA/ listening to the Eagle.”
Miami in May. Stevens anchered the

“We're delighted to have Eagle’s original morning
someone of Greg’s talent at show during the station’s
the Eagle and to gain the ~ CHR/AOR inception in
ability to be America’s No. 1980. Besides KQRC, he
| Rock station.” KEGL GM has held programming po-
Dennis Frawley told R&R. “TIt was  sitions at KIOZ-FM & KKLQ-
a long wait, but it was well worth  FM/San Diego, KQLZ-FM/Los
i Angeles, KCFX-FM/Kansas City.

It
Stevens remarked, “My return to  and KISS-FM/Suan Antonio.

Stevens

WEB SITE: www.rronline.com

iz -
hone_ Fax L E-mail_
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Senate Holding Hearmgs On FCC Nominees

By MarT SranGLER
R&R W astinGTON Buriau

Broadcasters aren’t often given the opportunity to start over
with a clean slate. After four years of a Reed Hundt-led FCC,
however, they 're more than ready for the slate to be wiped clean.

This fall they’l! get their opportuni-
ly, as four new commissioners join
Susan Ness. On Tuesday, the Senate
Commerce Committee. led by Chair-
man John McCain (R-Ariz.), will hold
hearings on the confirmation of Depart-
ment of Justice Chief of Staff Michael
Powell, Assistant Autlorney General
Joel Klein. Chair of the New Mexico
State Corporation Commission (NM-
SCC) Gloria Tristani. and House
Commerce Committee Chief Econo-
mist Harold Furchgott-Roth. FCC
General Counsel William Kennard
will be seeking the chairman post.

The Senate committee will hold a hear-
ing with Kennard alone the next day, re-
portedly to resolve some concerns held

by ranking minority member Ernest Holl-

ings (D-S.C.). who had eartier blocked
Kennard's nomination. A private meet-
ing was scheduled with Rep. Billy Tauzin
(R-La.), chairmanof the House Subcom-
mittee on Telecommunications, for this
week. Tauzin Press Secretary Ken
Johnson told R&R Tauzin “just wants to
feel his pulse and make sure he’s com-
mitted to changing the direction of the
FCC. and make sure it's more user-friend-
ly and less regulatory-minded in the next
few vears.”

Powell Tristani

Furchgott-Roth

Kenard

Betore coming to the Office of the
General Counsel in December 1993,
Kennard. the Democratic nominee, prac-
ticed communications law with the Wash-
ington-based Verner. Liipfert. Bernhard.
McPherson, and Hand law firm, as well
as with the NAB. Because of this, his
colleagues say he will be very sympa-
thetic to the concerns of broadcasters.

“He's very familiar with the problems of

broadcasters, both from his experience
at the NAB and in private practice. where
he represented broadcasters ranging from
mom-and-pop owners to big group own-
ers,” Verner, Liipfert partner Erwin Kras-
now told R&R.

What most people say about Ken-
nard, however, is that he will trans-
form the agency. which — as a four-
miember body — has been divided on
a number of key issues, into a more
hospitable environment. “He 1s a real
consensus-builder” former NAB col-
league Shelly Spiegel said. T think
i1l be a more efficient and collegial
FCC,” said Krasnow. Even Mass Me-
dia Bureau Chief Roy Stewart told an
audience at last week’s NAB Radio
Show in New Orleans that he expects
a more “‘congenial, consensus-build-
ing” FCC under Kennard. One source,
who was u little more blunt about what
sort of change e expects, said, “It
would be very refreshing to have
soneone at the FCC who has an ego
that’s under control.”

It confirmed. Kennard will be the first
African-American chairman of the
Commission. National Association of
Black-Owned Broadcasters Executive
Director James Winston believes this
means Kennard will be more attentive
to minority and small business issues.

FCC/See Page 8

consolidation, Government interest ls Radi‘o On T he Rise

By JurREY YORKE
R&R WasninGton Burear Chni

If success is judged by which regulatory arm of the federal
government is minding your business, then radio has moved
from bust to boom and is clearly in its second Golden Age.
These days. noted attorney Lewis Paper, broadcasters are more
apt to be in sight of the Department of Justice’s Antitrust Divi-
sion or the FCC than of agencies that dispose financially trou-

bled properties.

Paper is a partner with DC-based
Dickstein Shapiro Morin & Oshinsky
LLP. the law firm that sponsored a
conference on “Broadcast Financing
For The 1990s: How To Succeed InA
Consolidating Industry.” which took
place on the opening day of the NAB

Radio Show in New Orleans.

He noted that in 1991, the first
time the session was held, “nobody
was thinking about consolidation in
the radio industry. People were
thinking about how to get out of the
radio industry. [ remember how one

of our panelists in that first sesston
was then a little-known broadcaster
named Lowry Mays. And while ev-
erybody was bemoaning their fate
and trying to figure how to get out
of the radio industry and how 1o sell
their properties quickly. I remember
Lowry said he thought it was a good
time 10 be in the radio business. It
turned out to be prophetic for him,
and certainly for a lot of other com-
panies.

“At the time, the only kind of gov-
ernment intervention that people were
worrying about was the FDIC or the

CONSOLIDATION/See Page 17

BUSINESS BRIEFS
Small-Market Broadcasters Attack FGC Fee Schedule

A session at the NAB Radio Show in which small-market broad-
casters were offered an opportunity to talk one-on-one with FCC
Mass Media Bureau Chief Roy Stewart turned into a very vocal de-
nunciation of the Commission’s new regulatory fee schedule. Broad-
casters now pay tiered rates based on market size, but because many
small stations' principal contours overlap those of larger markets, those
broadcasters say they are paying unreasonably high fees. One such
broadcaster told R&R that even though Stewart placed the blame on
Congress for mandating that the FCC collect $150 million in fees this
year, the Commission, which devised the schedule based on a pro-
posal from the NAB, was equally complicit. Several broadcasters gath-
ered after the session made tentative plans to petition the FCC to modify
the schedule.

Clear Channel To Consolidate In Europe

he next wave of consolidation may be on the international front. At a

conference in San Francisco Monday (9/22), Clear Channel Com-
munications Chairman/CEQ Lowry Mays said the company plans on con-
solidating in Prague, which has around a dozen frequencies, and the Czech
Republic. Clear Channel already owns Radio Bonton in Prague and, in
other international investments, a 50% interest in the Australian Radio
Network’s 10 stations.

Meanwhile, Clear Channel and Emmis Broadcasting continue bidding
on two channels in Hungary. Clear Channel International’s Dick Novak
told R&R that the auction, being held by the ORTT, Hungary's equivalent
of the FCC, must conclude by November 7.

WINL Fined For EED Violations

he FCC issued a forfeiture notice last week (9/16) to WINL-FM/Lin-

den, AL for $8000 for failure to pursue sufficient EEO recruitment and
to adequately self-assess its EEO program. The station could not be
reached for comment on the fine.

Religious Broadcasters Suffer Sethack

he Rate Court in New York ruled on September 12 that the current

blanket and per-program licenses that ASCAP offers stations repre-
sented by the National Religious Broadcasters is reasonable. NRB had
challenged the current license offered by the performing rights organiza-
tion (PRO), saying that the rate offered in the per-program schedule, which
bases fees on revenue generated only from those programs that use
ASCAP music, should be less than that in the blanket schedule.

The next step. according to NRB Music Licensing Committee Exec.
Director Russell Hauth, may be to turn to Congress. Sen. Strom Thur-
mond (R-S.C.) is currently trying to push through the “Fairness in Musical
Licensing Act of 1397 which would require PROs to provide stations a
per-program license whose fees would not exceed those of the lowest
blanket license available. John DeCrosta, Thurmond’s press secretary,
told R&R that the bill was still in committee, and that Senate Judiciary
Committee Chairman Orrin Hatch (R-Utah) was trying to broker a legisla-
tive solution that would appease both NRB and ASCAP.

Rep. James Sensenbrenner Jr. (R-Wis.) has introduced a similar bill
in the House. ASCAP VP/Legal Services Richard Reimer told R&R that,
in light of the Rate Court’s decision, he didn’t think the legislation would
pass. Continued on Page 8
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Bring listeners to your station with the ConMan!
Hot, new Country music and a fast paced, interactive show.

Keep your listeners through the night
with the engaging delivery of radio veteran Bob Booker. @
JONES RADIO NETWORK™
Call Michael Henderson, Director of Affiliate Sales 303-784-8700

10 hours of consistent, guality [:ountry programming
to take your station "Through the Night."

Lower your overhead © Increase your audience ® Entertain your listeners




Gould you use a
1/2 POINT GAIN

In 29-94 Share next hook?

It’s a fact. Going into Spring 97 we converted 53 stations from auditorium testing to Music
Technologies INTERACTIVE Music Testing. The results are in. Those 53 stations realized
an average of a full haif-point gain in their 25-54 Adult (Mon.-Sun. 6:00 a.m.-Mid) Arbitron
Share after switching to our tests. We can document that. Why are they doing better?
Because our digital interactive tests put an end to the respondent fatigue problems that
plague all forms of auditorium group tests and avoid having to use local recruiters who
recruit their usual “professional test takers”...and their friends. As a result, our
INTERACTIVE tests give you better data. How much better? Enough better to get, on
average, a half-point improvement in adult share in the very first book after these 53 stations
switched from the old approach.

Can you expect more than a half-point improvement over time? Well, here’s what the smart
stations are doing. At Music Technologies we can usually give our clients three
INTERACTIVE music tests per year for about the same price people used to pay for two
auditorium tests. For those who move from two tests to three a year (instead of pocketing
the savings ) their music is freshened every 4 months instead of every 6. That makes the
whole station fresher at any given moment. And research clearly indicates that, for a music-
based station, nothing has a higher statistical correlation to P-1 and ratings than how good
your listeners think your music is...nothing. So, if you go this route, you might boost that
half-point gain significantly.

Now here’s the easiest thing about it. You can see what it’s like for yourself right now...take
one of these tests for a few minutes or take a full test. And you won’t have to go to some
hotel in the middle of the night to do it. All you need is an 800 number (to call into a test we
have in progress) and a PIN number. Then you can take it immediately, in the comfort and
privacy of your own office, home, bathtub, whatever. To get the 800 number and your own
PIN, just call us. After all, what’s a point worth to your ratio station?

Music Technologies LLC

First in Fully-Digital

~INTERACTI

Music Library Testlng

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768 « (719) 579-9555
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RADIO BUSINESS

DEAL OF THE WEEK

1997 DEALS TO DATE

Dollars To Date:  $12,184,046,857
(Last Year: $12,457,538,520)

e American Radio Systems is Week’s Action:
Corp. $2.6 billion L B 2t ot
98 stations in 24 markets Stations Traded This Year: 1937
(Last Year: 1758)
! Stations Traded This Week: 113
[ (Last Year: 30)

TRANSACTIONS

ARS Cashes Out, Goes To CBS |

D l{annazm & L‘a. add 98 stations in 24 markets

g s s
= ]
= G s
ol e o B

Kansas City: KOWW-AM,WDAF-AM,
KBEQ-FM, KFKF-FM, KMXV-FM, |

| KUDL-FM & KYYS-FM

American Radio Systems
Corp.

PRICE: $2.6 billion

TERMS: Asset sale for cash (at $44
per share) and assumption of $1 bil-
lion in existing debt

BUYER: Westinghouse/CBS Inc.,
headed by Chairman/CEQ Mel Kar-
mazin. It owns 77 stations. Phone:
(212) 975-2121

SELLER: American Radio Sys-
tems Corp., headed by Chairman/
CEO Steve Dodge. It owns 98 sta-
tions in 19 markets. Phone: (617)
375-7519. For complete details, see
story, Page 1.

STATIONS:

Austin: KJCE-AM, KAMX-FM &
KKMJ-FM

Baltimore: WBGR-AM, WBMD-AM,
WOCT-FM, WQSR-FM & WWMX-FM
Boston: WEEI-AM,WNFT-AM, WRKO-
AM,WBMX-FM & WEGQ-FM
Buffalo-Niagara Falls: WECK-AM,
WJYE-FM, WLCE-FM & WYRK-FM
Charlotte-Gastonia-Rock Hill: WFNZ-
AM,WGIV-AM, WBAV-FM, WNKS-FM,
WPEG-FM, WSOC-FM & WSSS-FM
Cincinnati: WGRR-FM, WKRQ-FM &
WMMA-FM

Fresno: KMJ-AM, KOQO-AM & FM,
KKDJ-FM, KNAX-FM, KSKS-FM &
KVSR-FM

Hartford-New Britain-Middletown:
WTIC-AM & FM, WRCH-FM &
WZMX-FM

Kitteen-Temple, TX: KKIK-FM

Las Vegas: KXNO-AM, KXNT-AM,
KLUC-FM, KMXB-FM, KMZQ-FM & |
KXTE-FM

Monterey-Salinas-Santa Cruz: KLUE-
FM

Pittsburgh: WBZZ-FM, WDSY-FM &
WZPT-FM

Portland, OR: KUPL-AM & FM,
KBBT-FM, KINK-FM, KKJZ-FM &
KUFO-FM

Portsmouth-Dover, NH: WMYF-AM,
WZNN-AM, WERZ-FM & WSRI-FM
Riverside-San Bernardino: KFRG-FM
Rochester, NY: WCMF-FM, WPXY-
FM, WRMM-FM & WZNE-FM
Sacramento: KCTC-AM, KHTK-AM,
KQPT-AM, KNCI-FM, KRAK-FM,
KSFM-FM, KYMX-FM & KZZO-FM
San Francisco: KBRG-FM

San Jose: KEZR-FM, KSJO-FM &
KUFX-FM

Seattle-Tacoma: KRPM-AM, KBKS-
FM, KMPS-FM, KYCW-FM & KZOK-
FM

St. Louis: KFNS-AM, KEZK-FM,
KSD-FM & KYKY-FM

West Palm Beach-Boca Raton: WEAT-
FM, WIRK-FM & WTPX-FM
Worcester, MA: WWTM-AM & WAAF-
FM

o

KUET-AM/Black Canyon
City
PRICE: $20,000

| TERMS: Asset sale for cash

BUYER: KZPZ License Corp., a l

wholly owned subsidiary of Z Span-
ish Radio Network Inc., headed by
President Amador Bustos. [t owns |
KVVA-FM/Apache Junction, AZ. |
Phone: (916) 646-4000

SELLER: Statewide Broadcasters
Inc., headed by President Joseph
Nugent. Phone: (515) 225-1470
BROKER: Broadcast Media Part-
ners

KWXI-AM & KWXE-FM/
Glenwood

PRICE: $400,000

TERMS: Asset sale for $340,000 cash
and a 10-year, $60,000 promissory
note at 10% interest

BUYER: PGR Communications Inc.,
headed by President Phil Robken. It
owns KYKX-FM/Gurdon, AR. Phone:
(870) 246-9272

SELLER: Caddo Broadcasting Co.,
headed by partners Tom and Polly
Nichols. Phone: (501) 356-2151
BROKER: MGMT Inc.

R T e
R R e
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KBIF-AM/Fresno

PRICE: $900,000

TERMS: Asset sale for cash
BUYER: Gore-Overgaard Broad-
casting, headed by President Cord-
ell Overgaard. Phone: (312) 558-

6638
SELLER: Tamarack Communica- |

TRANSACTIONS AT A GLANCE §

® KUET-AM/Black Canyon City, AZ $20,000
§ ® KWXI-AM & KWXE-FM/Glenwood, AR $400,000

® KBIF-AM/Fresno $900,000

® WKWN-AM/Trenton, GA (Chattanooga, TN) $63,000

® KRMS-AM & KYLC-FM/Osage Beach, MO $500,000

® WVOT-AM/Wilson, NC $150,000

® KCST-AM & FM/Florence (Eugene-Springfield), OR $225,000
® KTIX-AM & KWHT-FM/Pendleton, OR $1.2 miilion

® KCKX-AM/Stayton, OR $130,000

® KBNB-AM/Gilmer, TX $60,000

® WVGO-FM/Richmond $4.5 million

tions, headed by President David
Jack. Phone: (209) 222-0900
FREQUENCY: 900 kHz

POWER: 1kw day/500 watts night
FORMAT: Religious

BROKER: Force Communications

r-;;ﬁ,,v; .'<_,,: 4

WKWN-AM/Trenton
(Chattanooga, TN)

PRICE: $63,000

TERMS: Asset sale for cash
BUYER: Dade County Broadcasting
Inc., headed by President Evan
Stone. Phone: (706) 657-7594
SELLER: RA-AD of Trenton Inc.,
headed by President Herbert Adcox.
Phone: (423) 899-6942
FREQUENCY: 1420 kHz

POWER: 2.5kw

FORMAT: Country

KRMS AM & KYLC-FMW/
Osage Beach

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Viper Communications
Inc., headed by President Kenneth
Kuenzie. It owns KSLQ-AM & FM/
Washington, MO.

SELLER: Mahaffey Enterprises Inc.,
headed by PresidentJohn Mahaffey.
It owns seven other stations.
BROKER: Bill Whitley of Whitley
Media

WVOT-AM/Wilson
PRICE: $150,000

|

TERMS: Asset sale for cash
BUYER: The Taylor Group Inc.,
headed by President James Taylor.
Phone: (919) 243-1902

SELLER: Career Communications
Inc., headed by President Eric Men-
delson. Phone: (319) 243-5157
BROKER: The Whittle Agency

e
- ““‘i

s |

KCST-AM & FM/FIorence

i)

| (Eugene-Springfield)

PRICE: $225,000

TERMS: Stock sale for 60%
BUYER: Jon Thompson is increas-
ing his interest in Coast Broadcast-
ing Inc. to 160 shares. Phone: (541)
997-9163

SELLER: Elizabeth Farmer, person-
al representative of the Estate of
Charles Farmer. Phone: (503) 325-
5842

FREQUENCY: 1250 kHz; 106.9 MHz
POWER: 1kw day/68 watts night;
2.3kw at 509 feet

FORMAT: AC; AC

KTIX-AM & KWHT-FMW/
Pendleton

PRICE: $1.2 million
TERMS: Asset sale for cash

| BUYER: KSRV Inc., a wholly owned

subsidiary of Capps Broadcasting,
headed by President David Capps. It
owns KUMA-AM & FM/Pendleton.
Phone: (541) 523-3400

SELLER: Apgal Broadcasting Inc.,
headed by President Andrew Harle.
Phone: (541) 278-2500

FREQUENCY: 1240 kHz; 103.5 MHz

Continued on Page 8

From a "theatre of the mind diner," Dave serves up

great music, entertainment and celebrity interviews five nights a week!

o o

(:t;z"ﬁf/l *—:Z‘},.f

with Dave Sanders

= America's Nite Time Oldies Show ==

Keep your listeners through the night with the
upbeat delivery of major market talent Gary Outlaw.

10 hours of consistent, quality Oldies programming
to take your station "Through the Night."

Lower your overhead e Increase your' audience  Entertain your listeners

®

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

JONES RADIO NETWORK™




They Said
WHAT?

At Music Technologies, we’ll deliver 120 Digital Interactive™ tests this year to
stations all over America. So what do some of the country’s top radio people who have
first-hand knowledge of these music tests say about them?

GUY ZAPOLEON, President, Zapoleon Media Strategies

“The entertainment industry is going digital and this technology has a lot of advantages over
conventional music tests. It offers the convenience of allowing the respondent the ability to take
the test from the comfort of their own home...and that creates a more normal and accurate
environment to take the test. I have to say I’ve been very impressed with the results I’ve seen.”

NORM FEUER, President, Triathlon Broadcasting Company

“We were one of the first companies to use the Digital Interactive™ test system and found it
to be extremely positive for us. All of our program directors are very happy with the results
they’ ve gotten and because of the low cost of the test they’ve been able to have more
research at their disposal. Our stations using the system continue to be in top-rated positions
in each of their markets.”

DAN VALLIE, President, Vallie/Richard’s Consulting Inc.

“Digital Interactive™ music testing minimizes fatigue, is faster, is more listener
(respondent) friendly, and you can target the sampling...no more hoping that everyone shows
up at the hotel to take the test. It’s the cutting edge...and it’s about time.”

TERRY PATRICK, President, Patrick Programming

“The results look great and the stations I’ve worked with that use Digital Interactive™
testing—in three different formats— are doing well by it in the ratings. The best part is that the
information comes on a very easy-to-use Excel file that is pre-formatted so you are ready to
sort immediately. It not only saves hours of sorting time but using this methodology makes
the music test sort much more thorough.

BRUCE WHEELER, Vice President Programming, Dick Broadcasting Co.

“Reliable data, quick turn around, attractive pricing, and listener acceptance. That’s why all the
Dick Broadcasting stations use Music Technologies Interactive music tests. It’s a slam dunk.”

Music Technologies LLC

Music Library Testing

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768 * (719) 579-9555
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RADIO BUSINESS

McCain’s Controversial Bill Labeled ‘Fit’

Knocked down on Friday, Sen. John McCain (R-Ariz.)
bounced back into action Monday (9/22) with great vigor, en-
listing the aide of 126 legal scholars who pronounced his con-
troversial political reform proposal, the McCain-Feingold bill,

constitutionally fit.

By daybreak Tuesday, McCain was
on the nationally syndicated Don Imus
Show, reporting that Senate Majority
LeaderTrent Lott (R-Miss.), who had
helped block the bill, would likely
schedule the legislauon for a full Sen-
ate hearing sometime next month.

“Lott and Sen. Minority Leader
Thomas Daschie (D-S.D.) had a lit-
tle temper tantrum on the floor last
Friday, but I think we’ve got that re-
solved” McCain had come a long
way since Saturday morning when he
appeared before a packed NAB Ra-
dio Show breakfast group and spec-
ulated that the previous day’s Capi-

tol Hill skirmish left him with liule
hope that broadcasters would be
forced to provide political candidates
with free airtime.

“Neither side really wants reform,
because the current system protects
incumbents.” McCain complained.
McCain and Russ Feingold (D-Wis.)
have banded together in a biparti-
san effort to stop “soft money” for
candidates and have achieved a mea-
sure of support from both sides of
the aisle. However, the bill has also
been met by a near equal amount of
rebuttal, including significant criti-
cism from those who believe that

key provisions are unconstitutional.

In the letter released by the two
sponsors on Monday, they said, “'This
letter puts to rest any doubt about the
constitutionality of these fundamen-
tal principles of the McCain-Feingold
bill. Now we can take this legislation
to the Senate floor and have areal vote
on reform. without constitutional ar-
guments to hide behind.”

Meanwhile, it has become obvious
that the Senate Commerce Commit-
tee Chairman has no beet with broad-
casters. On Saturday, McCain said
radio consolidation “is good in the
respect that it dictates efficiencies.
Efficiencies are good only when com-
petitors can compete.” As far as he can
tell, competition is strong in radioland.
“Where there is a niche. there’ll be a
radio station.” figured McCain.

— Jeffrey Yorke

FCC
Continued from Page 4

Another commissioner likely to be
attuned to minority concemns is Re-
publican nominee Michael Powell, the
son of retired Gen. Colin Powell. He
will bring from the DOJ a substantial
understanding of the antitrust issues
that have concerned consolidating sta-
tion groups for the past year. Before
coming to Justice in December 1996.
he practiced telecommunications and
antitrust law with Washington law firm
O’Melveny & Myers. O&M partners
Arthur Culvahaus and John Beisner
said they expected Powell to be "open-
minded” and to support competition
and free markets.

One nomination that surprised
many in Washington was that of Dem-
ocrat Gloria Tristani. President Clin-
ton reportedly nominated her so that
someone representing state concerns
would be on the Commission. I think
her rural connection had a lot to do
with her nomination,” New Mexico
Cable Communications Association
Executive Director Raymond Daven-
port said. She has been with the NM-
SCC since January 1995. and became
chairman last year. In that time. “She’s
dealt at the grass-roots level with is-
sues that affect telecommunications.”
particularly common carrier issues.
according to Joan Smith, co-vice chair

of the National Association of Regu-
latory Utility Commissioners Com-
mittee on which Tristani also serves.

Furchgott-Roth has been with the
Commerce Committee since 1995, see-
ing it through the implementation of
the Telecommunications Act of 1996.
“He played a big role at the staff level,
working that legislation through,”
former colleague Bruce Owen, presi-

TRANSACTIONS

Continued from Page 6
POWER: 1kw; 100kw at 719 feet
FORMAT: Sports; Country

KCKX-AM/Stayton

PRICE: $130,000

TERMS: Asset sale for $15,000 cash
and a five-year, $130,000 promissory
note at 10% interest

BUYER: Donald Coss. Phone: (503)
635-5080

SELLER: Spotlight Communica-
tions Inc., headed by President Todd
Craig. Phone: (503) 769-6265

i

KBNB-AM/Gilimer

| PRICE: $60,000
TERMS: Asset sale for cash
BUYER: Hawkins Electronics Inc.,

BE A PART
OF RADIO'S
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BIGGEST NIGHT!

AR

dent of Economists, Inc., told R&R.

In addition to stints at that compa-
ny and the Brookings Institution,
Furchgott-Roth is the author of sever-
al books. including Cable TV: Regu-
lation or Competition.

Sources say the committee should
“mark up” the nominations on Octo-
ber 7. followed by an anticipated full
Senate vote the following day.

headed by President Sans Hawkins.
Phone: (903)509-1010

SELLER: KHYM Inc., headed by
President Linda Reed. Phone: (281)
879-9944

WVGO-FM/Richmond
PRICE $4.5 million

TERMS: Asset sale for cash
BUYER: FM 100 inc., headed by
General Manager Larry Jones. It
owns WSOJ-FM/Richmond. Phone:
(804) 768-0100

SELLER: ABS Communications
L.L.C., a wholly owned subsidiary of
SFX Communications
FREQUENCY: 104.7 MHz

POWER: 100kw at 981 feet
FORMAT: Oldies

BROKER: Mitt Younts of Media Ser-
vices Group

BUSINESS BRIEFS

Continued from Page 4

ESPN Acquires MLB Radio Rights

he five-year agreement for national broadcast rights will take effect

after this season. A company spokesman declined to discuss the
terms of the deal. It will broadcast the All-Star game and all postseason
and holiday weekend games. ESPN Radio has 375 affiliates nationwide,
in addition to the broadcast rights to NBA games. CBS Radio had exclu-
sive radio rights to the games since 1976, but opted not to get into a
bidding war to retain them, a CBS spokesman told R&R.

Jacor Closes New Senior Credit FaEIity

he new bank agreement — worth $1.15 billion — allows Jacor an

additional $400 miltion in borrowing capacity, replacing its previous
$750 million facility. The deal consists of a $750 million revolving line of
credit and $400 million in a reducing balance term loan.

Westinghouse Stock Watch Still Developing

fter the company’s announcement (9/10) to sell Thermo King, Stan-

dard & Poor’s double-B corporate credit rating of Westinghouse/CBS
Inc. remains on CreditWatch with “developing” implications (ratings could
be raised or lowered). Westinghouse was originally placed on CreditWatch
June 10.

Pulitzer Parent Declares Dividend

P ulitzer Publishing Co., parent of Pulitzer Broadcasting, has declared
a quarterly dividend of $0.13 per share on its common stock and
Class B common stock, payable on November 1. Pulitzer owns five sta-
tions in three markets (Phoenix, Louisville, and Winston Salem, N.C.).

Triathlon Appoints William Thompson CFO

hompson previously served as Corporate Controlier for the company

and has 12 years experience in the radio industry — most of which
he’s spent with Triathlon — in various management positions. San Diego-
based Triathlon currently owns or operates 31 stations in six markets.

Cox Purchases Option for Birmingham FM CP

or $5.5 million, Cox agrees to an LMA and option to purchase a Bir-

mingham FM CP yet to be built by WEDA Ltd. Upon FCC construc-
tion approval, the Class A FM will become Cox’s seventh Birmingham
property.

Paxson Receives NIMA Lifetime Achievement Award

IMA, the worldwide electronic retailing trade association, saluted Bud

Paxson with its first-ever award for his contributions to the broad-
casting industry over the past 40 years. Paxson’s resume includes co-
founding the Home Shopping Network and building a 46-station radio sta-
ble, sold to Clear Channel Communications for $600 million.

Clarification

n a previous article in Business Briefs (R&R 9/12),“Seizures of Bootleg

Recordings Drop 57%;” it should be noted that counterfeit cassette sei-
zures have dropped. Bootleg recordings are the unauthorized recording
of a musical broadcast on radio, TV, or of a live concert; counterfeit re-
cording is unauthorized duplication of prerecorded sounds.

———

Individual Tickets: $500

Tables: $3,500/ $5,000 / $10,000 / $15,000

Hosted by Charles Osgood of CBS Radio Networks
Brought to you by SEARS

THE 1997 RADID HALL OF FAME
INDUGTION GALA

SUNDAY, OCTOBER 19
The Radio Hall of Fame
in the Chicago Cultural Center

RADIO

HALL OF FAME

For Further Information
or Tickets Call:

(800) 860-9559
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Fall Marks
Baclt-to-School for
East Goast PDs

Seminar Sign-Up

Fax this form to register and send a check for $90
made out to “The Arbitron Company.” Send to Ms.
Pat Duggan, Arbitron, 9705 Patuxent Woods Drive,
Columbia, MD 21046. Fax: (410) 312-8606. For
more information, call Pat Duggan, Arbitron’s Client
Services manager, at (410) 312-8599.

It's time to register for Arbitron’s fall PD Seminars.
Don’t miss the opportunity to get valuable hands-on
information where you'll:
m use Arbitron’s new Programmers Package
to understand your station’s strengths and
weaknesses

m use Scarborough/RetailDirect® qualitative infor-
mation to better match your listeners’ lifestyles

m pinpoint where your listeners and your
competition’s listeners live in your market

| o N
| Sign me up for the PD Seminar in:
m double-check Arbitron’s performance as well as |

I

I

your own | I

| (1 Atlanta (Wed., October 1) I

Fall Seminar Schedule |9 Columbia, MD (Wed. & Thurs., November 12,
. &13

Atianta Columbia, MD I ) l

Wed., October 1 Wed., November 12 & e I

8:30AM-4:30PM Thurs., November 13 | l

Atlanta Airport Hilton  Arbitron Headquarters I Title |

1031 Virginia Avenue 9705 Patuxent Woods Drive I I

I Station I

The Columbia two-day session includes the I I

standard all-day PD Seminar as well as “Arbitron | Address |

University,” where you will go behind the scenes and I _ |

participate in listening in on diary placement calls, | city I

reviewing actual diaries and watching Arbitron I , I

editors at work. : State Zip :

Get all your unanswered questions resolved! | Phone Fax |

I I

L 4

ARBITRGIN
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NEWSBREAKERS.

RCA Ups Poore To
VP/Modern Rock
Radio Promotion

RCA Records hus upped Ron
Poore 0 VP/Modem Rock Radio
Promotion. Buased
in New York. he
reports to Sr. VP/
Promotion Ron
Geslin.

1 Geslin noted.

%ﬂ job he has done

Wi on acts like the
e S Dave Martthews
Band. the Verve
Pipe, Republica,
and more, thisisa
well-deserved promoton for Ron
I'm looking Torward 1o seeing him
break many more new RCA acts in
the future.”

“I want to thank Ron Geslin tor
giving me this opportunity.” Poore
added. T feel we reallv have RCA
Records on a roll right now, and 1
want Lo continue the momentum by
breaking new bands like Olive, the
Wannadies. Hum, and Fly.”

Poore

Poore joined RCA two-and-a-half

vears ago after working with Imago
as Natonal Director/Moderm Rock
Promotion. Prior 1o that. he worked
at Chrysalis Records.

D’Ambrosio Tapped
As N2K’s Dir./Ops

N2K Encoded Music has ap-
pointed Joe D*Ambrosio Director/
Operations. Based in New York. he
reports to President Phil Ramone

A 20-vear entertainment industry
vel, D"Ambrosio previously worked
with Ramone between 1982-87. He
had been Production Manager tor Phil
Ramone Inc. and worked with such
artists as Bilty Joel, Paul McCurtney,
Lou Reed, and Frank Sinatra.

Priorto joining N2K. D" Ambrosio
was Midwest Sales Manager for
Megasolt and KAO Infosystems. He
also has been Director/Publicity &
Promotions tor China Club and Di-
rector/Speakers Bureau for the New
York Yankees.

“With the kind of

Men In Black (And Glrl In Whlte)

Sony Music Entertainment President/COO Thomas Mottola hosted a pri-
vate post-MTV Video Awards party at Spy Bar in New York to celebrate
Sony Music artists taking home nearly half of the awards that night. Gloating
over more than their fair share are (I-r): Work recording artist Fiona Apple,
Columbia artist Will Smith. actress Jada Pinkett, and Mottola.

Conroy Climbs To Atlantic VP/AC Promo

Atlantic Records has el- g
evated [7-vear label vet
Mary Conroy 10 VP/AC
Promotion. She remains
based in New York and re-
ports to Exec. VP/Promotion
Andrea Ganis and Sr. VP/
Promotion Danny Buch.

‘During her 17 years with
Atlantic. Mary has tme and
again proven herselt 1o be one
of the most effective and tal-
ented promotion people in the
industry.” Ganis said. “Her track

record at AC is simply un-
paralleled and has earned her
widespread respect through-
out the radio community. As
{ one of the most reliable
members of our departimen-
tal team, she has been a vital
part of our ongoing sticeess.”

Director/AC Promotion
since 1989, Conroy joined
the label in 1980 as a pro-
motion assistant. In 1984,
she was promoted 10 Man-
ager/AC Promotion.

Conroy

KYYS Enters The Pop/Alternative ‘Zone’

Rock KYYS/Kansas City transitioned to Pop/Alternative as 102.1 The
Zone — The New Music Alternative” at 12:01am last Friday (9/19). PD
Jeff McMurray and the entire airstaft have departed: a programming re-
placement has yet to be numed.

VP/GM Herndon Hasty told R&R, “Our playlist will include artists like
Matchbox 20. Dave Matthews Band, Alanis Morissette. and the Walltlow-
ers — people who are making this an explosive format all over the country.
Nobody mourns the foss of ‘KY 102" more than [ do. There are simply no
words to cover the emotions connected to being here for 18 vears. Howev-
er. listener reaction already has been incredibly positive. We're rebuilding a
franchise.

“In developing the strategy to acquire this property, American Radio
Systems conducted research this past April, May. and June. They looked at
opportunities they thought best represented growth. We were in a tough
spotbetween anActive Rocker [KQRCJund a good Classic Rocker [KCFX].
and ARS wanted to find a way 10 grow the property. Their plan involved
moving to Pop/Alternative and evolving the station to the music power-
house that it will become.”

Music, Hasty told R&R, will be the star of the Zone. “Personality will
not have the same profile as it did with KY 102. The personalities won't
have the same emphasis as betore”

Among 27 rated market signals in this spring’s Arbitron, KYYS placed
13th (3.4); CHR/Pop KMXYV was No. 1 (8.3).

Southern Star Appoints New Regional Heads

C apstar Broadcasting has announced who will head the regional divi-
sions of its Southern Star Communications entity, based in Green-
wich, CT: Bill MecMartin, currentVP/GM of Southern Star's two Asheville
NC stations, will oversee North Carolina and South Carolina (10 stations);
Ron Eubanks, Market Manager for three Southern Star properties in Mont-
gomery, AL, will run the 20 Alabama and Tennessee stations: and Char-
lie Di Toro will stay on as head of the Florida region, which includes 15
stations.

“With the number of properties both in the fold and scheduled to close
it was quite apparent that new regions needed to be established in order
to provide the operating attention that each market deserves” Southern
Star President Frank Osborn stated. “'m delighted that we had individu-
als within Southern Star who all had extensive operating experiences and
have led significant properties with very positive results”

Southern Star Controlier Michael Mangan told R&R that when the com-
pany closes on the purchase of five Savannah, GA stations from Patter-
son Broadcasting, it will be determined who will oversee them

| Browning succeeds Rod Krebs. who resigned.

WOWI/Norfolk Takes A Holiday As PD

Former WOWI/Norfolk Asst. PD/atternoon host K. J. g
Holiday is returning to the Urban station. this time as PD/
afternoon host. He starts his new job on September 29. |

“We are thrilled,” WOWIT OM Maxine Todd 1old R&R. |
“K. s enthusiasm, passion, talent. and understanding of
WOWT's heritage are just a few of the reasons why we're
happy to bring him back. We’re conlident that he’ll take
‘103 Jams® to the next level”

Since leaving WOWT the first time, Holiduy has been
doing production and creative services for WXYV/Bal-
timore. as well as working weekends and swing at WPGC/ |
Washingion. WOWT afternooner Donald W, Davis. dis-
placed by Holiday's return. segues 1o afternoons at co-
owned Urban AC simulcast WSVV & WSVY.

Holiday

Browning Becomes VP/GM For Cox/Tulsa

Chuck Browning has been tapped as VP/GM for g
Cox Radio’s five Tulsa stations: KGTO-AM,
KRMG-AM, KJSR-FM, KRAV-FM. and KWEN-FM.

“Chuck is a proven leader and has « truck record of
geuing results wherever he goes,” said Cox Radio Sr.
Group VP Marc Morgan. “Under his leadership. we're &
confident this new group of Cox stations will be devel- |
oped 1o their potential. We appreciate Rod’s contribu-
tions to NewCity. from which we acquired the stations
earlier this year, and to Cox as we began operating the
stations.”

Browning joined Cox in 1987 at the company’s WHIO-
AM & WHKO-FM/Dayton, where he rose to VP/GM four years later. Tn
addition to those duties. the 20-year radio industry veteran helped oversee
Cox's Louisville properties.

Browning

HE N

COMING SOON

To a mailbox near you!
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DAB

Continued from Page 3

would be rolled out in the summer
of 1999 and used as a digital/analog
hybrid until 2010-2015. From 2015
forward, digital would be the only
standard.

Broadcasters will have the opportu-
nity to trade various amounts of band-
width in order to broadcast data along-
side the digital and analog signals. In-
formation could include such low-rate
data as station 1D. song titles. etc.. to
high-speed (64 kbps) data. including
possibly video. When the service goes
all-digital. multichannel programming
will be possible.

Adjacent-Channel
Problems Eliminated

The FM hybrid model eliminates the
first-adjacent-channel problem that
plagued earlier versions of the system.
The signal is designed so that analog is
in the center of the channel. and digital
OFDM (orthogonal frequency division
multiplexing) subcarriers are “redun-
dant” in the upper and lower sidebands
(see Figure below). The all-digital
model eliminates this design in the
baseline mode; in the extended mode,
the situation is reversed so that analog
sidebands flank the digital signal.

USADR says it has resolved prob-
lems with second-adjacent-channel in-
terference as well, and multipath is
eliminated through the use of these

- 110
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Hybrid IBOC FM System
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Channel

All Digital IBOC FM System
BASELINE MODE
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In top drawing, USADR'’s hybrid analog/digital IBOC System feeds the
digital signal via sideband notches surrounding (and 25db below) the an-
alog signal. When the system goes all-digital around 2015 (bottom draw-
ing), the digital signal will use the full bandwidth. All receiver chips will be
able to adapt from the hybrid to all-digital signal automatically.

+100

OFDM multichannels. advanced cod-
ing, and interleaving. The all-digital
FM model purports to provide noise-
free, robust coverage at greater than 40
dB/u contours.

Similar to the FM model. the digital
OFDM band occupies the bottom por-
tion of the current AM mask, and the
analog signal occupies the center chan-
nel. In the all-digital model, which ac-
tually promises “FM-like” (though not
CD-like) quality, the digital subcarri-
ers flank the analog signal in the cen-
ter channel.

The hybrid and all-digital AM mod-
el also promises immunity to multipath,
and noise-free, robust coverage at {-5
mV/m.

IBOC DAB receivers will be both
forward- (digital) and backward- (an-
alog) compatible, meaning consumers
can choose when to upgrade to digital.
In Europe, where several pilot DAB
projects are already underway, receiv-
ers should hit the market next year. At
last month’s IFA show in Berlin, Rob-
ert Bosch, Philips, Kenwood. and Sony
displayed prototype DAB receivers that
will range in price from around $500-
$850.

IBOC vs. Eureka

In January, a subcommittee of the
Consumer Electronics Manufacturers
Assn. issued a report suggesting that
the IBOC system did not perform as
well in laboratory and field testing as
the Eureka-147 L-band DAB system
that has already been proposed as a
standard for Canada. Walden pointed
out that the latest version of the US-
ADR system has overcome many of
the flaws inherent in the version tested
earlier, and that the Eureka system is
impractical for U.S. broadcasters.

NAB Sr. Engineer David Layer told
R&R that the association hopes to pro-
vide independent testing of the US-
ADR system after the company’s own
internal testing is completed next year.

Though an IBOC solution has the
backing of NAB. the technology faces
some competition in this country: the
rollout of satellite DARS (digital au-
dio radio service), which is expected
within five years. At press time, the li-
censing of DARS proponents Satellite
CD Radio and American Mobile Ra-
dio Corp. was imminent. At the NAB
Radio Show in New Orleans last week,
ABC Radio Networks Sr. VP/Program-
ming Robert Hall wamed broadcast-
ers of the approaching threat of satel-
lite radio.

“We re gonna have a battle on our
hands,” he said.

Dinetz

Continued from Page 1

stations.” Known for running a tight
ship, Dinetz told R&R, “1 keep a tight
control, but we don’t save our way to
success. Great success comes with
some risks.”

Dinetz co-founded Chancellor
Broadcasting Co. with Hicks. Muse,
Tate & Furst in 1993, building consol-
idated net revenues for the company
from $26.3 million in 1994 1o $128.9
million for the last six months ending
June 30. He steered the company
through the completion of its merger
with Evergreen Media Corp. last
month. The result was Chancellor
Media. where co-COO Jim de Castro
now will fully assume that position.

Capstar co-founder/CEO Steve
Hicks noted, “The great strength of

Steve Dinetz is his ability to rapidly
build large and highly successtul ra-
dio groups. That ability was demon-
strated by his spectacular success with
the growth of Chancellor Broadcast-
ing, which he took from a start-up with
two radio stations in a single market
as of January '94 to a major public
company with 51 stations in 14 mar-
kets [prior to its merger with Ever-
green]. His operational skills. indus-
try experience. and outstanding track
record will be invaluable as Capstar
seeks to follow a similar growth tra-
jectory.”

Last month, Capstar announced the
purchase of SFX Broadcasting, form-
ing the largest radio group in the coun-
try in terms of station count. Current-
ly, it has over 100 acquisitions pend-
ing worth an excess of $24 billion.

Epic

Continued from Page 1

Massey has been named Exec. VP/
GM for the label.

« Ron Sweeney has risen from
Exec. VP/Black Music to President/
Black Music for Epic Records
Group.

* Exec. VP/550 Music John Doelp
| has added GM duties at that label.

* Kaz Utsunomiya has joined
Epic Records as Sr. VP/A&R.

As part of the alignment, Epic an-
nounced that Epic President Richard
Griffiths has left the label and that it
has let go close to 35 people and elim-

| inated its heavy metal operation. Ad-
ditionally. while officially not a part
| of the changes, Sr. VP Craig Lam-
' bert has left the company.
Commenting on Anthony’s pro-

e
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e

R&R staffers decided to adopt Sister Hazel ali for themselves (or did Ha-
zel adopt us?) after the band brought down the house at R&R’s cocktail
party at the NAB. Gathered for a proud “family” moment are (standing, I-
r) R&R internet Sales pro Howard Luckman, DC Bureau Chief Jeffrey
Yorke, Info Services Director/Sales & Mktg. Jeff Gelb, info. Serv. Manager
Jill Bauhs, DC Admin. Asst. Shannon Weiner, and Publisher/CEO Erica
Farber; Sister Hazel guitarist Ryan Newell, bassist Jeff Beres, and drum-
mer Mark Trojanowski; R&R CFO Bill Ferrari and Dir/Charts & Formats
Kevin McCabe; Universal VP/Promo Monte Lipman, KRBE/Houston PD
John Peake, and Virgin VP/Promo Al Moinet; (kneeling, I-r) R&R AC Edi-
tor Mike Kinosian, SH second lead vocal/acoustic guitarist Andrew Cope-
land, R&R DC Sales Rep Lauren Belcher, Hazel iead singer Ken Block,
R&R Sr. VP/Research & Dev. Dan Cole, Universal Southwestern Reg.
Promo Manager Bob Osborne, Lembo Entertainment Group President
Jerry Lembo, and R&R CHR Editor Tony Novia.

Virgin
Continued from Page 1

of VRA President/CEO Phil Quartara-
ro, whoresigned his post and is report-
ed to be pursuing a senior post at Warn-
er Bros. A decision on that is expected
soon.

Most recently Exec. VP of VMGW,
Nancy Berry has been responsible for
global marketing strategies for the la-
bel’s major artists, a role she will con-
tinue in her new post. Cooper and New-
ton began their association with Virgin
Records UK in 1986 by creating the
Circa label. which had success with acts

. such as Massive Attack and Neneh

Cherry. In 1991, their roles were ex-
panded to oversee a number of Virgin
associate labels. In 1992, they were ap-
pointed Joint Deputy Managing Direc-
tors of Virgin UK and played critical
roles in A&R and marketing.

“Ihave been very impressed by Ash-
ley’s and Ray’s skills in A&R and cre-
ative marketing over the many years
that we have worked together,” Ken
Berry said. “When I was looking for a
team to help take the already success-
ful Virgin America to even greater suc-
cess in the future, they seemed like the
perfect choice. They bring with thema
great deal of experience and familiari-
ty with the whole Virgin roster, which
enables them to immediately take on

their new responsibilities. The combi-
nation of Nancy. Ray, and Ashley
makes a formidable team. With their
proven track record. I'm sure they will
guide Virgin Records America to the
next level of performance.”

In a joint statement, Newton and
Cooper said. “We're excited about the
opportunity that we have been offered.
We would like to thank the UK artists.
managers, and staft at Virgin for all their
support over the years, and we intend
to retain close personal contact with all
of them in the future. Personally, we
would like to wish [Virgin Records UK
President] Paul Conroy and his team
every success in continuing their re-
markable achievements. Were respect-
ful of the continued dynamic success
and growth of the U.S. company, and
we want our roles at Virgin America to
be as positive, focused. and creative as
possible. The continued strong relation-
ships with the U.S. artists. their man-
agers, and the staff of Virgin Records
America will remain our most signifi-
cant priority.”’

Over the last five years, Newton and
Cooper were responsible for signing
acts such as the Spice Girls, Chemical
Brothers, the Verve, Shaggy, and Pla-
cebo. In that time, Virgin UK’s market
share grew from 5.4% to 11.9%, mak-
ing it the third-largest music group in
the UK.

motion, Epic Records Group Chair-
man David Glew said, “Since join-
ing the Epic family in 1978, Polly has
steadily worked her way up through
the organization by building strong
relationships at radio and within the
artist. management. and music com-
munities. She has proven time and
time again her ability to understand.
develop. and establish artists from all
walks of music. Polly is one of the
most respected executives in the
music industry and one of Epic
Records Group's great assets.”
Anthony observed, “When 550
Music was launched, my goal was to
build a new label based on Epic as
the model. The success of 550 was

achieved with a lot of hard work by
the gifted executives and artists at the
label, guided and supported by
Dave Glew. Epic Records is a great
label, and to be entrusted with the
opportunity to contribute to the de-
velopment and growth of both la-
bels is a real honor.”

President of 550 Music since No-
vember ‘94, Anthony joined the la-
bel as GM when it was launched in
October "93. Prior to that. she was
Sr. VP/Promotion at Epic (1990-
93). She joined the company in
1978 in the promotion department
at CBS Records’ Portrait imprint.

—Steve Wonsiewicz
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on your debut Gold album
‘Somewhere More Familiar’

The newly re-mixed track “Happy”
hits radio October 20th!
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The Southland Music Company and
Split Nickel Entertainment
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Radio

o KEVIN O’NEAL is the new GM at
WMYB-FM & WYAK-FM/Myrtle Beach,
SC, reporting to Roy Sova. O’'Neal most
recently consulted several radio sta-
tions for parent Pinnacle Broadcasting
and has served as PD of such stations
as WXTU/Philadelphia, WSM-AM &
FM/Nashville, and WRNS/Greenville-
New Bern.

® NAC/Smooth Jazz research firm
OPTIMUM BROADCAST CONSULT-
ING & RESEARCH has teamed with
McVAY MEDIA’s “Advisors Alliance” to
work collaboratively on multiopoly
broadcast properties. OpTiMum con-
sists of NAC/Smooth Jazz veterans
Bob O'Connor, Rich McMillan, and
Courtney Thompson.

Records

e JORDAN ROST has accepted the
newly created Sr. VP/New Technology
post atWarner Music Group. Rost had
previously served as Sr.VP/Marketing
for the company.

® BOB ANDERSON has been ap-
pointed Sr. Director/National Sales for
Jive/Silvertone
Records. In his
new role, he will
implement  all
sales and market-
ing plans for the
two labels; over-
see secular sales
plans for parent
Zomba  Music
Group's Brent-
wood, Benson,
and Reunion la-
bels; and direct
Zomba sales and field marketing op-
erations. Anderson previously worked
at RCA Records as Northeast/Mid-At-
lantic Sr. Director, Regional Sales.

Anderson

® SUE MARCUShas been named Sr.
Director/Media & Artist Relations at
Mercury Records. She most recently
served as Director/Publicity at Road-
runner Records.

® TAMRA WILSON is the new Man-
ager/Press & Artist Development for
the Elektra Entertainment Group. She
previously held the VP/Publicity post at
Warner Bros. Records.

S

R

flip to Pop/Alternative.

-
S/Kansas City St
O n the heels of the announcement that CBS Radio was
purchasing American Radio Systems, ARS began its

LMA of longtime Rocker KYYS/Kansas City. At that time, a
decision was made to discontinue the station’s format and

The entire staff was affected by the format change. All are available as
“Pros On The Loose” and appear below:

PROS ON

THE LOOSE

Steve Miller — Producer/an-
nouncer WPLM-FM/Plymouth-
Boston. (508) 679-9461

JasonTaylor— Late-mornings
KDMX/Dallas (214} 827-6653.

® NMG RECORDS, led by Mark
Nawara, has been launched. The
Tempe, AZ-based label will focus on
alternative- and rock-based acts. Its
first release, Murder 1's Shopping For
Porn, arrived at retail on September 9.

National Radio

® BONNIE BORDINS has been
named Executive Director/Creative
Services at SJS Entertainment. In ad-
dition, MIKE POLLACK, MIKE FLAN-
NAGAN, BENTLEY CLARKE, and
BOB BRADLEY have become Assis-
tant Creative Director, Director/Internet
Services, Director/Urban Creative Ser-
vices, and Rock Production Director,
respectively. Pollack had previously
been a writer and producer for the com-
pany; Flannagan most recently coor-
dinated radio station web sites; Ciarke,
who had formerly served as an SJS
writer/producer, will continue to serve as
Syndication Producer for the “Ed & Dre
Show”; and Bradley had most recently
been Rock Production Director at So-
ny's SW Networks.

® MAJOR LEAGUE BASEBALL and
ESPN RADIO have reached a five-year
agreement giving ESPN Radio exclu-
sive, domestic, regular- and post-sea-
son broadcast rights. Broadcasts com-
mence with the 1997 expansion draft;
(860) 585-2000.

® CHARLES MICHELSONINC. is set
to distribute the original 60-minute
broadcast of Orson Welles' “War Of
The Worlds” on Halloween (10/31). The
program is available nationwide; (310)
278-4546.

® SONY’S SW NETWORKS has set
the following schedule for its “SW Sat-
ellite” service:

September 29: Sex Tips For Straight
Women From A Gay Manauthors Dan
Anderson and Maggie Berman

September 30: Ricki Lake; Tommy
Davidson and Kadeem Hardison

aff Departs

* Max Floyd — Morning co-host (913) 631-6487

¢ Tanna Guthrie — Morning co-host (913) 338-4735

* Vaughn Mac — Overnights (816) 421-0398

« Jeff McMurray — PD (916) 367-3113

* Doug Medlock — Midday co-host (816) 531-0379

« Larry Moffitt — Morning co-host (913) 681-3842

¢ T.J. Price — Morning co-host (816) 313-0612

« Skid Roadie — Afternoons (816) 454-4085

* “Slacker” — Midday co-host (816) 960-0313

+ Marty Wall — Nights (816) 363-8586

October 1: actress Martha Plimpton

October 3: The Hollywood Hand-
book authors Robin Greer and Sarah
Reinhardt

For more information, call (212) 833-
7320.

® WESTWOOD ONE's “Celebrity Con-
nection” has released the following
schedule of guests for the upcoming
week:

September 25: country artist Bill
Engvall

September 26: MTV personalities
The Skiare Brothers

September 29: Dr. Joyce Brothers

For further information, call (212)
641-2039.

Products & Services

® METRO NETWORKS has an-
nounced the development of “Metro
Source," a total information service and
digital audio workstation that allows
Metro news affiliates to receive via sat-
ellite, view, write, edit, and report the
latest news and features, in both text
and audio formats. For further informa-
tion, call (404) 467-0303.

® UNITED STATIONS RADIO NET-
WORKS and BEN MANILLA PRO-
DUCTIONS have joined forces to cre-
ate “Audio Helper,” a new production
package designed for Talk and Talk-
driven programming. The program-
ming and production package will con-
tain original production elements and
music, film and television drops, and
“bumper music” featuring popuilar
songs. Ben Manilla will serve as the
producer for this project, while United
Stations will direct the creative end and

distribute the service nationally; (212)
869-1111.

® DIGITAL COURIER INTERNA-
TIONAL, a two-way digital audio dis-
tribution network, has introduced a new
premium service enabling network
members to deliver commercial spots
to all radio stations, regardless of sta-
tion network membership. Digital Cou-
rier expects to complete its network by
early next year; (604) 415-3304.

® GO.COM, a radio web site develop-
er, and ELECTRICVILLAGE, a web
services provider, have entered into
an agreement that allows Go.Com ser-
vice availability through “VillageNet,"
an Internet revenue tool developed by
Go.Com and Katz Radio Group.
Go.Com develops radio station web
sites and uses Katz to assist in reve-
nue enhancement of its client web
sites. Additionally, Go.Com has ex-
tended its free chat room offer for ra-
dio stations. Those stations interest-
ed in receiving free chat room hosting
for their web site should visit http:/
Go.Com/Radio, send e-mail to
Radio@Go.com, or call (706) 769-
5000 ext. 41. The first 50 radio sta-
tions to contact Go.Com before Octo-
ber 15 will receive free chat hosting
for three years, a $10,000 value.

® MJl BROADCASTING has entered a
long-term market development partner-
ship with RADIO DATA GROUP (RDG)
to market tools that help simplify radio
station web site publishing. RDG is a joint
venture owned in part by Clear Channel
Communications, American Radio Sys-
tems, and Colfax Communications; (212)
896-5249 or (703) 748-2800.

Changes

Adult Alternative: KFOG/San
Francisco MD Bill Evans adds APD
duties ... Marie La Marche will
become MD at WTTS/Indianapolis,
effective October 20 ... KTAO/Taos,
NM taps Marina Colman as MD.

AC: Houston Ballet principal Lau-
ren Anderson joins KODA/Hous-
ton’s morning show as a football re-
porter. Anderson is married to
former Denver Broncos player Chris
Young ... Jennifer Scott is new to
middays at WVMX (formerly
WWNK )/Cincinnati, which shifts to
HotAC as“Mix 94.1” ... KDAT/Ce-
dar Rapids, IA morning co-host
Lonnie Levineexits and is replaced
by Nancy Crist ... KKYS/Bryan-
College Station, TX nighttimer
Chace Murphy adds APD duties ...
WEFLC/Miami has relocated. Its new

CHRONICLE

BirTHs

WPGC/Washington APD Bob
Holmcrans, wife Karen, daughter
Katherine Jean, September 13,

Interscope Records Seattle rep
Tom Starr, wife Michelle, daugh-
ter Sophia Renee, August 23.

MARRIAGES

SportsFan Radio Network Di-
rector/Marketing Rob Scolaro to
Metro Networks/NY broadcaster
Christine McKuhan, Septem-
ber 13

address is 2741 North 29th Avenue,
Hollywood, FL. 33020. Phone: (954)
584-7117 (Broward); (305) 444-
4404 (Dade).

Alternative: Bruce Pulley joins
KUFX-FM/Portland for swings and
will also serve as Computer Analyst
... Gina Juliano is the new MD at
WLRS/Louisville ... KTOZ’s new
address is 1856 S. Glenstone Ave.,
Springfield, MO 65804 ... CIMX-
FM/Windsor-Detroit and Adult Al-
ternative sister CIDR-FM have new
phone numbers. From the U.S.,, call
(313) 961-6397; from Canada, call
(519) 258-6222.

Classic Rock: The new lineup at
WBXQ/Altoona, PA features
Adam Erickson manning morn-
ings, Tabitha taking middays, Mike
Thomas handling afternoons, and
Jim Price accepting nights.

CHR/Pop: WNVZ/Norfolk night-
timer Kevin Scott segues to late-
nights at KZQZ/San Francisco ...
WBHT/Wilkes Barre adds consult-
ant Bill Richards as Aaron Rob-
erts is named acting PD ... WWST/
Knoxville middayer Jake Edwards
adds MD stripes ... KBKS/Seattle
morning show producer Jeff Con-
nell is the new weekender at KZZU/
Spokane ... WLSS/Baton Rouge
morning driver Tom Mitchell exits
... WZYP/Huntsville part-timer Brad
Newman takes nights at WAOA/
Melbourne ... KSMB/Lafayette, LA
PD Bobby Novosad steps down to
concentrate on his morning show.
Asst. MD Nervous Mitch Palmer

Continued on Page 25

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS

Robert Hall » (214) 991-9200

Classic Rock - Chris Miller

YES Open Your Eyes

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

Rock
JOHN FOGERTY Blueboy

KENNY WAYNE SHEPHERD Slow Ride

Mainstream AC

ELTON JOHN Candle In The Wind ‘97

PEACH UNION On My Own
TEXAS Say What You Want

Lite AC
BEE GEES Still Waters Run Deep

SHAWN COLVIN You And The Mona Lisa

JOHN TESH Avalon
uc

JAGGED EDGE The Way That You Talk

MASE Feel So Good
TARAL Distant Lover

i

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR - Casey Keating

DURAN DURAN Electric Barbarella

ROBYN Show Me Love

Digital Soft AC — Mike Bettelli

CHICAGO The Only Gne

Digital AC Mix — Mike Bettelli

PAUL McCARTNEY Young Boy
Alternative — Leslie Cohan

FOO FIGHTERS Everlong

SARAH McLACHLAN Building A Mystery

SMASH MOUTH Walkin' On The
SUBLIME Wrong Way

SUGAR RAY Fly

o

JONES RADIO NETWORK
Phil Barry » (303) 784-8700

Adult Hit Radio - JJ McKay

IMANI COPPOLA Legend Of A Cowgirl
HALL & DATES Promise Ain't Enough
ELTON JOHN Candie In The Wind '97

TEXAS Say What You Want

Rock Alternative — Doug Clifton

CHUMBAWAMBA Tubthumping
COLLECTION SOUL Blame
FREODIE JONES BAND Wonder
GREEN DAY Hitching A Ride
JARS OF CLAY Crazy Times
SUNDAYS Summertime

Soft Hits - Rick Brady
GARY BARLOW So Help Me Girl

ELTON JOHN Candle In The Wind '97

WESTWOOD ONE RADIO NETWORKS
Charlie Cook  (805) 294-9000
Adult Rock & Roll - Jeff Gonzer
FLEETWOOD MAC The Chain (Live)

Bright AC - Bill Michaels

FLEETWOOD MAC Silver Springs
ELTON JOHN Something About The Way ...

LEANN RIMES How Do | Live
SPICE GIRLS 2 Become 1

Sun




T WAS JUNE 21, 1969

| wHe 17 yEAR oLD DIck 8ARTLEY cUED UP
=) HIS FIRST RECORD AT WWOPD IN LYNCHBURG, VA,
AS THE BEAT OF CREEDENCE CLEARWATER REVIVAL'S
"BAD MOON RISING” POUNDELD IN HIS HEADPHONES ON
“THE MIGHTY 1490” DICK BARTLEY KNEW HED MET
HIS FATE, DECADES LATER, DICK BARTLEY STILL
GETS A BLAST FROM THE MUSIC AND ERA HE LOVES
SO MUCH. THAT PASSION.., THAT INFECTIOUS THRILL...
MAKES DICK BARTLEY..,

AMERICA’S #/ OLDIES ENTERTAINER!

i e e e o 7 i

Four fact-packed, fun-filled hours - counting down the week’s
top oldies. Thanks to host Dick Bartley, the ‘60s never sounded
better! American Gold is delivered on CD for barter.

Rock & Roll’'s Greatest Hits

Just what the name implies. Dick Bartley hosts a live, 5 hour satellite-delivered oldies
party with requests from listeners coast to coast. Dick Bartley brings new life and vivid
history to the 1960s that could only come from someone who was there and part of the
action! Rock & Roll’'s Greatest Hits - 5 hours of barter entertainment money can’t buy!

WEEKEND DAYPARTS... A NEW SPIN TO YOUR OLDIES...
IT'S THE MOST FUN YOU CAN HAVE WITH YOUR TRANSMITTER ON!

For information on American Gold, Rock & Roll’s Greatest Hits and Dick’s ‘70s show Yesterday...Live!
Call Radio Today at (212)581-3962
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PROMOTIONS
WITH BRAINS

800.786.8011

PUBLICITY PRINTS \

Lithographed On Heavy Gloss Stock

* REQUEST FREE

Remote Talk Made Easy

The Nexus ISDN

codec is an ideal

solution for

remote talk

hosts, daily

features or

sports feeds.

The Nexus delivers 15 kHz
two-way, low delay audio and contains
everything needed for direct ISDN
line connection. This is definitely the
easiest-to-use ISDN box available!

ce%alil\ Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc #1 | 4)

ADOBE[GRARHICS|S'DESIGN|
1-8006-7-COVOTE

I -800-726-9683 Lesfie + Lisa * Michele

CATALOG AND SAMPLES!

- B/W - 8x10’s

=— 500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

#* FAST PROCESSING

# OTHER SIZES & COLOR
PRINTS AVAILABLE

PICTURES

1867 E. Florida St. e Dept. R
Springfield, MO 65803
{417) 869-3456 FAX (417) 869-9185
hitp//www.abcpictures.com

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet-“29 Creatve
Ways To Use Banners on a Roll”

1-800-786-7411

o ONVENIENT

LEHRER
VANALLEN

206-883-7400 Fax: 8834499

FECONOMICAL Sty T TGS SN

SERVICE

We are either away from our desk or on
the other line. Please leave a message or g
hit 0 for the operator and have us paged

DEADLINES

Haven't made one yet.
Goin' for the record.

PRICES

All costs are dependent upon
the atutude of the client.

FREE

32 page catalog with promotional
| and premjum items specifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift, worth millions.
REFERENCES:

ABC RADIO NETWORK = UNITED STATIONS » WARNER BROTHERS
JONES SATELLITE NETWORKS * WESTWOOD ONE « CNN
BILLBOARD - BMG/RCA * MCA - Pius over 1.000 Radio & TV stations!

Display Your Ware I |

PRODUCT
SHOWCASE

NS AT AN A

7

PROMO SPECIAL

of the month

best quality. fast service. lowest prices
nde ts (full disc pricing

BEVERAGE -
WRENCH (¢

KEYCHAIN

ANTYINTG NN N

YNNG s

plus freight

1000 pc. min.
1 color imprint included

LEE ARNOLD PROMOTIONS
(414) 351-9088 « Fax (414) 351-6997

NV NG NG NG NN

H

When you don't have time to waste.
When you demand TOTAL CONTROL...

BROADCAST FAX

Send up to 65,000 FAXES in a day!

For maximum speed, productivity, and reliability, your Fax Broadcast
needs are best served if they can be managed from one computer.

¢ Simple 1o install. Simple 1o operate
¢ Stand-Alone. No Network required!
¢ Works with any fax list.

# Print various adivity reports.

FlashFAX™ Software: $895°
FlashFAX™ Complefe System: $3,995

{includes Complete Industrial Rack-Mount Computer with more than 2,000,000
capacily, 4 high-speed Intelfigent fax pom-upgmk to 32 fax lines! & FloshFAX mum)

Place your order now.

Call 1-800-317-0658

All other inguiris, please call: 1-972-231-3641

“Requires {o-Processor Boords

Logo Tattoos!!!
1000 Temporary Tattoos 1 ;
with your Logo,

Just $189.00 !
or 2000, just $299.00 !t

$10 00 USA Shipping
(CA add 7.25° sales tax)

Customized! Full Color!
2" x2
» Looks Real » Easy on.
Easy off - Completely Safes

Send your sized. color logo.
TM, artwork, etc. that you
want reproduced.
along with a company P.O..
Amex. Visa / MC #, money
order or check
{payable in US dollars. drawn
on a US bank) to:
Calico
3000 Alamo Dr., Ste 201 « Vacaville, Ca 95687
Tei 707/448-7072 « Fax 707/446-8273
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Efficient Station Operations

ales and management trainer Irwin Pollack teamed with

radio consultant Jeff Pollack at the NAB Radio Show in
New Orleans to present “Buying Radio Stations Is Easy —
Operating Them Efficiently Is Quite A Different Story.”

Sales &
Management

Irwin Pollack presented these 10
ideas:

o Better account list manage-
ment. It’s important to note not
only how much money accounts
are spending with your station, but
also how much attention each ac-
count needs. Most sales reps only
focus on their “A” accounts —
leaving the “B” and “C” accounts
to be better served by the station
across the street. Make sure the ac-
counts that need the most attention
are seen weekly: the accounts that
need a medium amount and the
least attention should be called on
twice a month and once a month,
respectively.

o Hire more salespeople!
“Raising the bar” in the sales de-
partment will create pressure and
incentive to sell more.

o Recruiting, interviewing,
and hiring. Hire the best possible
salespeople by using your own air
to recruit candidates. Also, inter-
view candidates three times, each
time at a different point in the day,
to gauge their energy level for that
time of day.

o New tracking and account-
ability ideas. Apply “the docu-
mentable ask”: If a rep closes one
in six accounts, and that rep’s goal
is $20,000 per order, ask them to
document that they asked for
$120,000 in business. Place incen-
tives on such areas as closing ra-
tios, number of accounts on-air,
and number of written presenta-
tions so that reps-know how to per-
form.

0 Maximize each seller’s po-
tential. Meet one-on-one with
each rep for 15 minutes twice a
week. and keep a separate note-
book with running notes on each
rep so that you can follow up on
goals. Or, have reps take a picture

of their personal goals, such as a
new house or car, and post it at
their desks — it’s easier to work
for a goal that’s tangible.

0 Market to the advertising
community. Employ a “We want
you back” campaign by sending
letters with a $100 voucher at-
tached that can be used toward an
order at the station. Send service
questionnaires that ask clients how
they like doing business with your
station. Or send postcards to so-
licit advertising that promote your
station’s strengths.

o Develop a 13th month of
revenue. Budget a 13th month in
the year as an insurance policy.

0 Better inventory manage-
ment. Sell every-single commer-
cial at the highest rate possible.
Present it to your staff by saying,
“Each day that goes by represents
lost money that hasn’t been sold
and a lost opportunity to help in-
crease business at one of our ad-
vertisers.”

Make the best of your invento-
ry: Offer unsold inventory at cut
rates. Create the perception that
the advertiser is getting some-
thing by instituting non-prime in-
ventory packages such as “church
drive.” “brunch drive,” and “bar
drive.”

0 New compensation and in-
centive ideas. Attract performers
by paying a high percentage on
the first month of new business.
Compensate salespeople on a
sliding commission scale based
on individual goal-achievement
or by paying 1% extra to all reps
if the station hits its goal. A good
incentive might be to name sales-
people of the week, month, and
quarter.

@ Ssales training. Distribute a
syllabus that outlines what sales
meetings will cover for the next
eight weeks. Bring in guest-
speakers to lead meetings.

Programming
& Marketing

Here are some of the problems
station clusters should avoid in or-
der to better their ratings, according
to Jeff Pollack:

¢ Are you cannibalizing yourself
with your sister station? If two or
more co-owned stations in the same
market have formats that are close
together, you must define targets.
Make sure all PDs are in sync — if
one veers off target, you’ll be com-
peting for the same people.

* Politics create down ratings. Is
there discomfort in the building? Re-
member: You’re competing with the
market, with other clusters — not
with yourselves!

* Lack of marketing focus. Make
sure your message is unique and that
you focus on the one most important
strength you want to get across.

* Miscalculation of or overreac-
tion to a new competitor. Don’t as-
sume what a new station will do or
alter what you’re doing in anticipa-
tion of what they’ll do. At the same
time, don’t “rationalize away” your
new competitor — a lot of people will
sample that station because it’s play-
ing the same music you are and is
airing fewer spots than you do.

¢« Jumping on the format band-
wagon. Don’t do it unless it makes
sense for your market and fits with
your other stations. Pinpoint what it
is that works in that format.

* Accepting lousy research. Re-
lying on bad research will make
yaur station tank. Make sure demos
aren’t too wide; keep it focused.

* Losing touch with music
trends in your format. Don’t be
surprised by changes in format
trends.

* Music rotation disasters. Use
Selector properly!

¢ The myth of the “More Mu-
sic Morning Show.” Don’t settle for
it— it’s always the second position
to be in.

DATELINE

* Now through December 10 —
Fall Arbitron.

¢ September 25-27 — NYC
Chapter/AWRT’s Northeast Area
Conference.New York Hiiton; (212)
481-3038.

* September 26 — SBE Chap-
ter 22’s 25th Annual Regional
Broadcasters Convention. Four
Points By Sheraton Convention
Center, Syracuse; (315) 437-5805.

* October 16-18 — North By
Northwest. Portland Hilton Hotel;
(512) 467-7979.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

* October 23-26 — NBMC &
Columbia University’s School of In-
ternational & Public Affairs 24th
annual conference, “Public Policy
Analysis & Strategies: Setting A
21st Century Agenda.” Kellog Con-
ference Center, Columbia Univer-
sity; (301) 593-3600.

¢ October 24-25 — CRS West.
Radisson Hotel, Sacramento;
(615) 327-4487 or e-mail at
www.crb.org.

¢ October 27-November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735.

* October 29 — John Bayliss
Media Roast. Waldorf-Astoria, New
York; (408) 624-1536.

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte-Car-
lo, Monaco; (202) 429-5426.

1998

¢ January 9 (through April 1)
— Winter 98 Arbitron

s January 25 — Super Bowl
XXXIH. Qualcomm Stadium, San
Diego; (212) 450-2000.

* January 26 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

¢ February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

* February 5-8 — RAB '98 Mktg.
Leadership Conference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

e February 13-14 — Dan
O’Day’s PD Grad School. Summit
Hotel Bel-Air, Los Angelgs; (310)
476-8111.

¢ February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville;
(615) 327-4487.

¢ March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

e March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

¢ April 2 (through Jure 24) —
Spring Arbitron.

* April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention.
Las Vegas Convention Center;
(202) 429-5354.

* April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970.

¢ April 6-9 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

* May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200.

*June 11-13 — R&R Conven-
tion '98. Century Plaza Hatel, Cen-
tury City, CA.

¢ June 17-20 — PROMAX Con-
vention. Toronto Convention Cen-
ter; (310) 788-7600.

¢ July 2 (through September
23) — Summer Arbitron.

¢ July 7 — Major League Base-
ball All-Star Game. Site TBA.

Consolidation
Continued from Page 4

RTC taking over the property be-
cause of poor financial performance.
And things have certainly changed,”
Paper said. “The RTC is not there
anymore, and people are not wor-
ried about the FDIC. they are wor-
ried about the Department of Justice
and — certainly to the same degree.
perhaps to a greater degree ~— the
FCC>

Radio’s Past Returns?

Craig Conrath, a 22-year DOJ
veteran and chief of its Merger Task
Force, agreed. adding that, *“The im-
mediate future of radio consolida-
tion is going to be a lot like the im-
mediate past” He predicted that “a

way in which the future will not be
like the past is that dealmakers will
begin thinking about Antitrust be-
Jore, not after, the Justice Depart-
ment calls. And 1 think that is tradi-
tional in most industries”” Conrath
was filling in for Joel Klein, the U.S.
Assistant Attorney General in charge
of the Antitrust Division, who was
scheduled to address the program
but was forced to bow out in order
to testify before a Senate Antitrust
Committee hearing that morning.
He reminded broadcasters that “it’s
time to talk to your antitrust lawyer
if you are thinking about buying
your closest competitor.”
Consolidation was the main focus
of the two-part panel discussion that
followed, but the message was clear:

Long after America’s so-called eco-
nomic recovery evolved into a state
of normalcy, radio is riding high.
Groups are expanding, gobbling up
other groups and mom-and-pop op-
erations, and business is booming.
But one nagging question remained:
What happens when the bottom falls
out and the boom goes south?

“It’s not going to happen.” was the
collective feeling among panelists,
and they were not being flip. They
simply concluded that consolidation
investments, although sometimes
appearing extreme because of the
billion-dollar deals, have been made
based on solid business plans and af-
ter much consideration and discus-
sion with lenders. Lenders are also
attracted to the multimarket arrange-

ments that many radio group port-
folios now include as a way of
spreading out their investments, nat-
ed the panelists.

While the numbers in a deal have to
make sense to a lender, Sam Bush, Sr.
VP of AT&T Capital Corp., who earli-
er this month was named CFO/VP
Treasurer of Saga Communications,
reminded attendees, “We do business
with people. The broadcasting business
is very much people-intensive. Manage-
ment and the management structure is
partof what we look at in considering a
loan.” Bush noted, and others on the
panel agreed, that a station’s format
plays only a minor role, if any, in the
decision to finance a deal.

Managing Director and Head/
Mergers & Acquisitions Group at

BancBoston Securities Inc. Peter
Lombard noted that the lending
market “is still very receptive to the
radio industry” and that is a good
climate for growth. Lisa Gallagh-
er, also of BancBostom. said con-
trary to Emmis Broadcasting Chair-
man Jeffrey Smulyan’s statement
earlier that, in some cases, “you
don’t even need a plan” to get fi-
nancing, “You do need a plan. You
come in. we review it and determine
whether we’ll buy into it”” She lik-
ened modern-day financing to a mar-
riage, because both parties “have to
be comfortable, and everybody has
to believe in the same thing.” If a buy-
er is rejected by one lender, she en-
couraged borrowers to be “persistent
and tenacious, and you’ll get there.”
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Setting Their Sites On Increased Revenue

() NAB panels skip small talk, focus on bottom line

adio’s presence on the Internet is no longer in its infancy, a

fact reflected in the themes of the Internet-related sessions
at last week’s NAB Radio Show. Gone were the simplistic “What
is the web?” primer sessions of conventions past. In 97, the pan-
els were devoted to exploring ways that radio could use web sites
to add to the profit-making process.

The first panelist at the “How To
Make Your Web Site Pay For Itself™
session, JAMtv President Patrick
Blake, set the tone by proclaiming,
“Having a web site is easy. Having a
web site that makes money is ditfi-
cult.”

So, how can it be done? Accord-
ing to the panelists. it takes a combi-
nation of strategic alliances, creative
selling. hard work, and preparation.

“A station needs to set up an in-
ternal structure for selling. running,
and charging for web ads.” Electric
Village Director/Advertising Sales
Rob Farnell pointed out. “Make sure
your station’s departments are aware
of this new media.

“Train your salespeople on selling
for the web. Give them a homework
asstgnment,” Farnell suggested.
“Have them research advertisers that
are on the web, determine what
they’re trying to accomplish, and
then have them create an idea that

combines the power of radio with the
Internet.”

And even though web advertising
1s a relatively new phenomenon, Far-
nell warned that broadcasters need to
make some adjustments if they ever
want to make money on the 'Net.
“Radio is not perceived as having the
infrastructure to compete on the new
media field,” he said.

Don’t Sell The *Net Short

ARS/Charlotie Directoi/Internet
Services Craig Hahn raised more
than a few eyebrows as he talked
about the possibilities that opened up
for his four stations. Noting that the
Internet has accounted for station
revenue “in the low six figures,”
Hahn said the added revenue is com-
ing from banner ads, event sponsor-
ship. and a booming web site build-
ing business.

Hahn also pointed to sales educa-
tion as a key issue. One of radio’s ini-

Internet.

RAB Web Site Updated
With New Look, Gontent

he RAB has unveiled a new design and a variety of new navigational
features for RadioLink, its radio marketing resource center on the

The new layout features faster-loading, easier-to-read graphics, and a
new search engine that makes it faster and easier for RadioLink subscrib-
ers to find information. Users simply type in a keyword and are instantly
given a list of one-click links to items in the system associated with the
keyword.

The RAB web site can be accessed at http//www.rab.com. For fur-
ther information, cail (972) 753-6760.

By Jeff Axelrod
R&R Asst. Managing Editor

tial failings, he said, was not ac-
knowledging the value of the web.
“Do not bonus a web site,” he stated.
warning that the practice diminishes
the perceived value of web advertis-
ing. “This is a chance to create some-
thing and get paid for it.”

ARS/Charlotte sales personnel rou-
tinely hold “leaming lunches” for ad-
vertisers, showing them how the web
works. Every vendor package sold by
the stations, Hahn added, now in-
cludes a banner ad package for the
web.

Radio & Record Retailing

Another emerging method of gen-
erating Internet revenue from web
sites that was discussed at the Radio
Show involves the inclusion of music
retailing onto radio web sites. Blake
pointed out that part of the $25,000
per month pulled in by one of his cli-
ent stations comes from the station’s
“private label CD superstore.” By ty-
ing in with an established Internet
music merchandiser, station web sites
are able 1o offer “click and play” mu-
sic sampling and immediate online
buying on their sites.

Incidentally. R&R unveiled a new
“click and play™ service — available
to radio stations at no cost — at the
Radio Show. Through a partnership
with Tunes Network, R&R’s nation-
al airplay charts can be customized for
a station's web site, with the station
receiving a percentage of record sales
originating from the site plus ad avails
on the station’s playlist page. The site
is also set up 1o provide stations with
detailed demographical data on web
site visitors. To view the R&R/Tunes
site, which goes live on October 3, go
to http://www.tunes.com/tunes/
charts.htinl.

Webcasting’s Next Wave

Moderator Lisa Osborn began an-
other NAB panel discussion, “‘Broad-
casting On The Net: Is RadioReady?”
with an ominous waming: “If you’re
not willing to create compelling web

Katz, Electric Village
Enter Web Partnership

t last week's NAB Radio Show, Katz Radio Group and

web content developer Electric Village announced a
jointinitiative, VillageNet, aimed at creating a national net-
work of radio web sites for advertising representation.

The concept: Sell strength in numbers. Alone, radio web sites general-
ly don't offer enough eyeballs to make a blip on national advertisers’ radar
screens. But VillageNet, KRG Sr. VP Gerry Boehme said, “will offer ad-
vertisers national, regional, or local coverage” through its network. Boe-
hme said that VillageNet's goal is to incorporate at least 2000 web sites
into the network.

“Radio and the web have complementary strengths,” Boehme said at
the press conference. “The Internet isn't hurting radio at all, but it adds a
whole new dimension”

While Katz brings its national sales experience and radio contacts to
the partnership, Electric Village President/COO Carl Koppel said his com-
pany will focus on developing low-cost, state-of-the-art web sites for sta-
tions not yet on the web, as well as providing content for stations with

existing sites.

content, you can bet other companies
are willing to do it.” Webcasting is
clearly gaining favor among broad-
casters. with Intervox’s Peggy Miles
producing numbers showing that the
figures of stations webcasting in-
creased by about 1100% since the
beginning of the year.

Greater Media Director/New Me-
dia Ted Kelly reminded the audience
that web audio need not be merely a
retransmission of the radio station.
“They can find the audio on the ra-
dio,” he said. “Tt must be something
more intriguing ... something of val-
ue to listeners.”” With that in mind,

he noted that the web is proving to
be an effective testing ground for pro-
gramming without devoting broad-
cast airtime to it.

Gazing into his crystal CPU.
Microsoft Product Manager Jim
Durkin said the next 12 months
will be a boom period for webcast-
ing because of improved audio
encoding algorithms, the prolifer-
ation of multicast networks (which
more efficiently distribute audio
streams), more “sub-PC” users of
products like WebTV, and the in-
troduction of third-generation
streaming software.

Salespeople On The Move

* Tom Perry has been elevated to GSM of
WLUP-FM/Chicago. He previously served as
LSM of sister WMVP-AM and WLUP.

* Dick Wodrich is now Nat'l Acct. Mgr./

Western Region at Critical Mass Media. He
has been President/GM of KMGN-FM/Flag-
staff, AZ, and NSM at KNIX-FM/Phoenix.

* Mike Novara is now an AE at WQHT-FM/
NY.

Wodrich

. with Friday Epley.

ones Through the Night:
; * *
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Keep your listeners through the night with Scott Curtis
and his "middle of the night request show."

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

10 hours of consistent, guality AC programming
to take your station "Through the Night."

Lower your overhead © Increase your audience © Entertain your listeners

It's ahout connecting with the listeners - from Friday's fun-loving, compassionate
personality to listeners phone calls and great mix of love songs!
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At-Work Listening Detailed

1 Arbitron, Edison Media ask more than 1100 working diarykeepers about
their listening habits when they’re ‘on the clock’

t the NAB Radio Show in New Orleans, Arbitron took
the wraps off a study that exploded some, and reinforced
other, commonly held beliefs about the fast-growing segment

of at-work listening.

Presented by Arbitron Dir./Re-
search Bob Patchen and Edison
Media Research’s Larry Rosin, the
findings indicated that the breadth
of listenership and affected formats
is far wider than most radio pro-
fessionals probably would have
imagined. It also points to many
growth opportunities for formats
whose strength isn’t currently in
middays.

At-work listening is responsible
for 27% of all quarter hours by lo-
cation among 18+ listeners (41% of
listening is at home, 30% is in cars,
and 2% happens in “other” loca-
tions). However, among full-time
workers, at-work listening zooms to
40% of all quarter-hour listening,
followed by in-car listening (33%),
at-home (26%), and “other” (2%).

Nine years ago, when Arbitron
began measuring listening by loca-
tion, at-work listening constituted
25% of all quarter-hours. That fig-
ure grew by 16% in 1996.

Let’s take a closer look at the la-
bor force:

Pro:Motions

* Clarence Natto rises from
Asst. Promotions & Mktg. Dir.
to Promotions & Mktg. Dir. at
WCFB/Orlando. He replaces
Darcy O’Brian, who goes to
crosstown WDBO to serve in a
similar capacity. Jean Davis as-
sumes the 'CFB Promotions &
Mktg. Coordinator post.

Some 72% of adults 18+ are in
the workplace (the balance are stu-
dents, unemployed, housekeepers,
retired, etc.). However, if the sam-
ple is shrunk down to 20-54 adults
— thus eliminating a large percent-
age of students and retirees — the
percentage of people in the work-
force grows to 82%.

A very fast-growing segment of
workers happens to be women with
children under 6 years of age.
Whereas 19% of women with small
children were in the workforce in
1960, 64% of them are working to-
day (and that number even exceeds
the overall percentage of women in
the workforce).

About 90% of workers do their
stuff outside of the home, 7% work
at home, and 3% do both.

Workers are employed in all siz-
es of business establishments. About
27% work with fewer than 20 co-
workers, 29% work in a location
employing 20-99 people, nearly
25% are in a workplace with 100-
499 employees, while 20% have
500+ co-workers.

As for occupation, 70% of the
workforce is white-collar, 26% is
blue-collar, and 4% is “other.”

About three-quarters of workers
drive to work alone. The other quar-
ter carpool, take public transporta-
tion, walk, or use other means than
driving alone.

Now, let’s look at commonly held
beliefs about at-work listening to
see if they hold up to the findings.
The study was conducted among
1123 randomly selected working
radio listeners who kept an Arbitron

diary this year.

¢ At-work listening equates to
listening in an office.

While it is commonly believed
that at-work listening equates to in-
office listening, 42% of workers are
employed in an office, an equal
number are in an indoor location
that is not an office, 9% are out-
doors, and 7% work out of a vehi-
cle. Although a substantial number
of people work in an office, only
30% work in an actual office build-
ing. Other workplace locations with
large numbers of listeners include
factories, retail stores, schools, and
medical buildings.

¢ At-work listening occurs
mostly between 9am-5pm.

This response surprises a lot of
people: Two-thirds of all workers
are at work by 8am. Here’s a com-
plete breakdown:

Arrive at work by:

6am 11%
7am 21%
8am 36%
9am 6%
10am 10%
11am 4%

¢ At-work listening benefits
only AC stations.

While it is true that AC and Soft
AC stations benefit richly from at-
work listening (each index 153
among at-work listeners), other for-
mats also do well, including Clas-
sic Rock (it indexes 141), Rock
(140), Hot AC (136), Oldies (124),
NAC (121), Alternative (110), CHR
(103), and Country (101).

¢ At-work listening is dominat-
ed by women.

T

T

Prama Of The Week

CAN YOU FEEL THE LOVE? — Lucky WOMX/Orlando listener Mindy
Lopez (c) certainly could when she won the best seat in the house (court)
at the “All-Star Smash Hits” charity event. Not only did she lounge court-
side with Elton John wearing a T-shirt that boasted, “/ am sitting next to
Eiton John and you're not! Thanks Mix 105.1,” but she got to pose for this
pic with John and tennis legend Billie Jean King!

Men represent 54% of the work-
force, and they listen to the radio at
work in roughly the same propor-
tion.

¢ People are forced to listen to
stations they wouldn’t choose.

Nearly two-thirds (63%) of listen-
ers choose the station they listen to.
In 22% of the cases, someone else
decides, and listening choices are
made by group decision in 15% of
the situations.

¢ People lock in on one station
all day.

Some 61% of respondents said
they listen to just one station at
work, 32% change occasionally, 5%
change frequently (2% didn’t know
or respond to this question).

* Music quantity is everything
to at-work listening.

Music quantity is important but
not everything. The kind of music is
a more important factor (chosen by
75% of respondents) in choosing an
at-work station, followed by quan-
tity (57%). Other choices included

the DJs/personalities (37%), “What
the boss thinks” (22%}), reaction of
other people (19%), and “talk”
(15%).

« Contesting pays off during
middays.

When an at-work listener was
called at work to participate in a
contest, 44% refused, 41% agreed,
and 15% agreed but later changed
their minds. By the way, just 5% of
respondents said they were called to
participate in a contest.

¢ Telemarketing is an effective
tool to increase at-work listening.

The vast majority of at-work lis-
teners choose radio even without
prompting from their favorite radio
stations. About 91% said they’ve
never been asked by someone to lis-
ten to a station at work, 92% never
received a fax from a radio station,
and 88% never received mail.

Detailed copies of this report,
along with market-specific results,
are available to Arbitron clients
from the regional Arbitron reps.

ARS

Continued from Page 1

Charlotte, observed that “*Major-
Market Mel’ [CBS Corp. President/
CEO Mel Karmazin] has had to
look at middle and smaller markets,
and there’s nothing wrong with it,
and he’s the first to admit it. Un-
less they can fine-tune major mar-
kets’ profiles and cherry-pick sta-
tions, then they have to go to mid-
dle markets.”

Cheen said Karmazin — who
ascended to the top of CBS’ radio
and owned-and-operated TV oper-
ations last year when he engineered
the $4.9 billion takeover of his own
fast-expanding radio behemoth, In-
finity Broadcasting — “needs to do
this. He needs to beef up the radio
cash flow to make up for the Tiffa-
ny [CBS] network. The Tiffany net-
work still has a lot of tarnish. For a
hands-on guy used to getting down
in the ditch and working, he’s got
his hands tied with the TV net-
works.” which do not report to him.

Although Cheen said the TV sta-
tions aren't in trouble. the cash flow
is down from the recent past. and

Karmazin “has to beef them up.
Radio will help the new CBS stock
get through this transition.” The
transition begins early next year
when Westinghouse-the engineer-
ing company spins off CBS-the
media giant into a separate opera-
tion.

‘A Pretty Fair Price’

Word of Westinghouse’s agree-
ment to pay $1.6 billion cash to
ARS and assume $1 billion in debt
was announced just days after the
company said it would sell Ther-
mo King, its refrigerated units busi-
ness, to Ingersoll-Rand for $2.56
billion in cash. The deal is expect-
ed to be settled early next year,
about the same time as the ARS
purchase. In late-August, ARS an-
nounced that it had retained Credit
Suisse First Boston to “maximize
shareholder sale.” Apparently, it
worked: Westinghouse will pay $44
per share.

“It looked like a pretty fair price
to me,” UBS Securities senior pub-
lishing analyst James Marsh told
R&R. “I’'m not sure that cash-flow

multiples are that representative in
a portfolio of stations that have so
many sticks ... You tend to see high-
er multiples on deals that have
those kind of properties.”

Some industry observers and
players have said that radio prices
have gotten too high to acquire
more properties. “We’ve never
seen multiples like this. Can you
create value?” asked Emmis
Broadcasting President/CEQO Jeff
Smulyan during a panel session of
radio group heads last week at the
NAB Radio Show in New Orleans.
But Chancellor Media CEO Scott
Ginsburg said that while prices
appear steep, “four or five years
down the road, we’ll say, ‘That
was a deal!’”

In the case of CBS’ deal for
ARS, Marsh acknowledged that
“some people thought it was a lit-
tle bit high, but it went just about
where I expected it to go.” He told
R&R that when the shares reached
S52 apiece, he advised investors
that it “was just too high.”

But Morgan Stanley’s Boden-
chak liked the deal and said the ad-

ditional ARS cash flow “enhanc-
es long-term growth rate” and
makes CBS less volatile. Earlier,
he had projected a 26% growth
rate in CBS’s 1998 cash flow, but
this week raised that to 28%.

Changing The Landscape

The transaction marked the sec-
ond $2 billion-plus deal in less
than a month. On August 25, Dal-
las-based Hicks, Muse, Tate &
Furst drew its checkbook from the
holster and grabbed SFX Broad-
casting’s 71 stations in 19 markets
for $2.1 billion. The two deals
have helped changed radio’s land-
scape: No longer can a major
group bulk up by gobbling a sin-
gle company.

“This is sort of like zero-sum
action breeds reaction: One guy
gets big, so the other gets big.”
theorized Cheen. “Now we have
three big guys [CBS; Hicks, Muse,
Tate & Furst; and Clear Channel
Communications] down from
about 10 big operators in the past.
All of a sudden, [Jacor Commu-
nications President/CEO] Randy

Michaels is the small guy in a field
of big guys. Up uniil now, you
could beef up in one deal. So where
is Jacor today?”

Cheen noted that Jacor — which
has 161 stations and is currently the
third-largest group revenue-wise —
and groups like it will have to buy
three or four smaller groups to keep
up with the newly expanded
groups. Management of the prop-
erties will likely be a major com-
ponent to a group’s SUCCESs, too.

“Mel has probably been at it
longer than the other guys and
managing stations longer than the
other guys, but he’s got the same
problems as Randy Michaels and
as Scott Ginsburg: How many sta-
tions can you manage?” Cheen
wondered. “There’s a learning
curve, and this is a work in
progress. Sure, each station has
seen a profit on a same-station ba-
sis, but nobody has had to man-
age this many stations.”

Cheen, who clearly loves his
role as an analyst, said excitedly,
“There are a lot of things to keep
your eyes on here.”



Carey’s ‘Honey’ Of A Deal!

ariah Carey is the cover

feature on this week’s En-
tertainment Weekly. Among the
notable quotes:

On her breakup with Sony
President/COO Tommy Mottola:
“When you’ve experienced more
than someone else, it’s a natural
tendency to try and protect the
other person from things you've
gone through. | have to learn to
experience things for myself. |
have to make my own decisions
and live by them”

On her “Honey” video that al-
legedly is a slap to Mottola: “It's
not intended to be a dis to Tom-
my. All this speculation is really
kind of crazy”

On charges of opportunism:
“It's like when people used to say,
‘If she weren't married to him, she
wouldn't have this, she wouldn’t
have that’ | don’t care if you're
married to the President of Unit-
ed States or Houdinit Nobody can
make the public buy records ...
I've worked my ass off for years.”

Of course, Star has its own
version of, as it says, the “free-
as-a-songbird” Carey. “Memo to
my ex: Having a great time with-
out you” is the headline on the
two-page spread on Carey, which
features a photo of the song-
stress in a close encounter with
Fugee member Pras Michel.
Revealed a source, “Mariah
walked into the party, and the
room was hers. She is definitely
a frisky girl. | have never seen a
woman so anxious to meet men.”

Oh, Then It’s 0K

“We like to smoke, but we're
not endorsing marijuana. We're
saying, ‘If you're gonna party,
don’t do coke, don’t get drunk
and smash your car, don’t do
heroin. With pot, you could nev-
er get real stoned and then go
beat your wife, because it doesn’t
deaden things. It makes you
more sensitive” — 311 guitarist
Tim Mahoney (Rolling Stone).

Speaking of pot, Paul McCart-
ney taught Mick Jagger how to
smoke it (McCartney says Bob
Dylan taught the Beatles the
deed in 1964) and says, “Funny,
because everyone would have
thought it would have been the
other way around” (Globe, News-
week).

A Hard Place To Be

“ want to do this show until |
can't get hard anymore” — Chris
Jagger on the “Love Phones”
radio gig he does with Dr. Judy
Kuriansky. The duo were spot-
lighted in the Rolling Stone arti-
cle on “Love, American Style”
Incidentally, KROQ/L.A.'s “Love

Lifies” (as the 'zine incorrectly
spells it) participants declined to
be interviewed side by side with
“Love Phones.”

However, “Loveline” co-host
Adam Carolla is spotlighted in
Details. Among the more reveal-
ing insights? “Nabh, there’s no big-
ger atheist than me. Well, | take
that back. I'm a cancer screen-
ing away from going agnostic and
a biopsy away from fuli-fledged
Christian.”

That’s A
Compliment ... Right?

“l feel bad for these children
who don't know how good this
motherfucker is. They listen to
Jakob Dylan — and the kid is
very photogenic. He could be as
talented as his old man, but he
has yet to prove it to me” — Billy
Joel laments the misfortune of
those who haven't heard a Bob
Dylan song (Rolling Stone).

Not A Big Deal

“Who Says Size Counts!”
That's what the bountiful beau-
ties featured in People’s cover
story are proclaiming. Among
those proud of their extra cover-
age are Wynonna (“Being a
woman is so much more than be-
ing a size”) and Carnie Wilson
(“As a little girl, | knew | was go-
ing to be an entertainer — heavy,
tall, short, or skinny”).

Coincidentally, Missy“Misde-
meanor” Elliot has this to say
about her image: “When it comes
to size, most people don’t want
to see themselves looking bigger
than what they are. They're try-
ing to be slim, wearing feminine
clothes. | wanted to make peo-
ple bug out like, ‘Yo, she don’t
care.’” (Interview).

Strangers Among Us

The National Enquirer says
that Michael Jackson has been
spending the late-night hours
chatting online — without ID-ing
himself.

Looking For A Few
Good Men

Madonna has hatched what
she figures to be the perfect plan
to expand her family without get-
ting pregnant. She’s met with top
fertility doctors and plans to have
a surrogate carry her baby for
her! Now she just needs to find
the ideal sperm donor. Alleged-
ly, she has assorted guys lined
up as willing donors — and one
of them is a gay pal who so far
has the best shot. Sharpshoot-
ers, form a line to the left (Star).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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CURRENT

¢ THE FULL MONTY (RCA Victor)

Featured Artists: Gary Glitter, M People, Donna Summer

* G.I. JANE

Single: Goodbye/Pretenders (Hollywood)

« MONEY TALKS (Arista)

Single: Avenues/Refugee Camp All-Stars
Other Featured Artists: Mary J. Blige, Lil' Kim, SWV
* FIRE DOWN BELOW (Warner Bros.)
Single: Fire Down Below/Mark Collie, Jeff Wood & Aaron Tippin
Other Featured Artists: Travis Tritt, Randy Travis, Richie Sambora

* HOODLUM

Single: So Good/Davina (Loud/Interscope)

s MEN IN BLACK (Columbia)

Singles: We Just Wanna Party With You/Snoop Doggy Dogg
Make You Happy/Trey Lorenz

Just Cruisin’/Will Smith

Destiny’s Child/Killing Time
Other Featured Artists: NAS, Roots f/D’Angelo, De La Soul

s PICTURE PERFECT

Single: Texas/Say What You Want (Mercury)

« SPAWN (Epic)

Single: (Can'tYou) Trip Like | Do/Filter & Crystal Method (Immortal/Epic)
Other Featured Artists. Marilyn Manson & Sneaker Pimps, Metallica
& DJ Spooky

« CON AIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)
* DEF JAM'S HOW TO BE A PLAYER (Def Jam)
Singles: Big Bad Mamma/Foxy Brown (Violator/Def Jam/RAL/Mercury)

Say What/Dymon

Never Wanna Let You Go/Absolute
Other Featured Artists: Redman, Crucial Conflict, Eightball & MJG

* SPRUNG (Qwest/WB)
Single: If It Ain’'t Love/Keystone

Other Featured Artists: E-40, Aaliyah f/Ginuwine

COMING

* SOUL FOOD (LaFace/Arista)

Singles: Let's Do It Again/Xscape

What About Us/Total

Other Featured Artists: En Vogue, Outkast, Dru Hill

« BOOGIE NIGHTS (Capitol)

Featured Artists: ELO, Marvin Gaye, Beach Boys
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Hot new music-related
World Wide Web sites, cool cy-
berchats, and other points of
interest along the information
superhighway.

’Net Chats ;

Motley Crue, Monday (9/
29) at 7pm ET/4pm PT, Amer-
ica Online (keyword: LIVE).

Black Sabbath’s Geezer
 Butler, Wednesday (10/1) at
i 7:30pm ET/4:30pm PT, Prodi-
. gy (jump: CHAT).

On The Web

i

The Squirrel Nut Zippers’
New York show can be heard
Tuesday (9/30) at 7pm ET/4pm
PT (www.sonicnet.com).

Check out David Bowie in
concert Wednesday at
www.LiveConcerts.com;
check the site for details.

TrishaYearwood’s Wednes-

day show will be cybercast at

. www.pluggedin.com, check
¢ the site for details.

MONDAY, OCTOBER 6

1976/Rick Dees receives a gold record
for “Disco Duck.”

1980/Ex-Sex Pistols frontman Johnny
Lydon is arrested in Dublin after a
barroom brawl. He is sentenced
to a three-month jail term but is
later acquitted.

1994/Glenn Frey undergoes colon sur-
gery.

Releases. The Eagles’ “Heartache To-
night” and Fleetwood Mac’s
“Tusk” (1979)

TUESDAY, OCTOBER 7

1986/Run-0.M.C. perform and speak to
4000 schoolchildren at an anti-
crack rally in New York City.

1989/ Jefterson Airplane plays a concert
where admission is a can of food
for the San Francisco Food Bank.
Ten days later, a 7.1 earthquake
rocks the city.

1994/Naughty By Nature’s Treach makes
his big-screen debut in Jason's
Lyric.

Born: John Mellencamp 1951

Releases: David Bowie's Heroes LP
(1977), Tota’s “Hold The Line”
(1978)

WEDNESDAY, OCTOBER 8

1980/Reggae legend Bob Marley col-
lapses onstage in Pittsburgh. He's
diagnosed with a brain tumor and
dies seven months later.

1987/Chuck Berry is awarded a star on
the Hollywood Walk Of Fame.
His film biography, Hail, Hail
Rock & Roll, premieres that
night.

Hail, Hail Chuck Berry

1994/A Tribute To Elvis concert airs on
pay-per-view. Headliners include
lggy Pop, Billy Ray Cyrus, Cheap
Trick, U2, Melissa Etheridge,
Tony Bennett, Chris Isaak, and
many others.

Born: Robert “Kool” Bell (Kool & The
Gang) 1950, Johnny Ramone
(Ramones) 1951

THURSDAY, OCTOBER 9

1966/John Lennon meets Yoko Dno at a
London art exhibit showcasing her
work.

1973/EIvis and Priscilla Presley are di-
vorced.

1988While onstage in Worcester, England,
Elton John bashes Albert Goldman's
biography of John Lennon and asks
fans not to buy the book.

Born: the late John Lennon 1940, John
Entwistle (Who) 1944, Jackson
Browne 1948, Sean Lennon 1975

Releases: Van Morrison’s “Wild Night”
(1971), Styx's “Babe” (1979)

FRIDAY, OCTOBER 10

1950/Jac Holzman launches Elektra
Records.

1978/Aerosmith’s Steven Tyler and Joe
Perry are injured at a Philadelphia
show when a cherry bomb goes
off onstage.

1979Fleetwood Mac are awarded a star
on the Hollywood Walk Of Fame.

1992/Guns N’ Roses guitarist Slash mar-
ries model Renne Suran.

Born: David Lee Roth (ex-Van Halen)
1955

Releases: The Shagri-Las’ “Leader Of
The Pack” (1964), Smokey Rob-
inson & The Miracles’ “Tears Of

A Clown” (1970)

SATURDAY, OCTOBER 11

1960/Aretha Franklin plays her first
show as a pop performer.
1978/Nancy Spungen, girlfriend of Sex

Pistols bassist Sid Vicious, is
found dead. Vicious is arrested for -
the crime, but overdoses on her-

oin before a trial can begin.
1989/ Quincy Jones files for divorce from

actress Peggy Lipton following a ?

three-year separation.

Born: Daryl Hall 1946, Scott Johnson

(Gin Blossoms) 1962

SUNDAY, OCTOBER 12

1966/The Jimi Hendrix Experience is
formed in London.

1970/The rock opera Jesus Christ, Su- .

perstaropens in New York.
1975/Rod Stewart plays his last show
with the Faces.

1979 Jethro Tull cancel two shows after
lan Anderson is struck in the face
with a rose during a Madison
Square Garden show. A thorn had
pierced his eye.

Born: Sam Moore (Sam & Dave) 1935,

the late Melvin Franklin (Temp-
tations) 1942

— Frank Correia




Westwood One Congratulates

The 1997 Marconi Award Winners

Major Market Personality of the Year

Don Imus, WFAN-AM, New York, NY
Distributed nationally by Westwood One

Stations of the Year

We are proud to be affiliated with so many of today’s broadcast leaders.

WCBS-FM, New York, NY
(CBS Spectrum, Shadow Traffic)

WFBQ-FM, Indianapolis, IN
(Superstars, In Concert)

KFGO-AM, Fargo, ND
(CBS News)

KVIL-FM, Dallas, TX
(Mutual News)

KOGA-AM, Ogallala, NE
(Westwood One Adult Standards Format)

WNNK-FM, Harrisburg, PA
(Casey Kasem’s Top 40,
Casey Kasem’s Biggest Hits, The Cut)

WQXR-FM, New York, NY
(Westwood One News)

WSOC-FM, Charlotte, NC
(Weekly Country Music Countdown)

WDVE-FM, Pittsburgh, PA
(E! Entertainment, The Source)

KLVE-FM, Los Angeles, CA
(Shadow Broadcast Services)

WVAZ-FM, Chicago, IL
(Shadow Broadcast Services)

Major Market

Large Market

Small Market & News/Talk/Sports
AC & Legendary Station

Adult Standards

CHR

Classical

§ /
Country / /
Rock / | L \as N
Spanish

Urban /
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MUSIC TELEVISION®
59.4 mittion households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 miflion households
Lee Chesnut, VP/Music Programming
Wayne Isaak, St VP/Music & Talent Relations

|ADDS |

| ADDS

EN VOGUE Too Gone, Too Long (EastwestEEG)
WALLFLOWERS Three Marienas (/nterscope)

FIRM Firm Biz (77 Aft h/interscope)
GOD’S PROPERTY You Are The Only One (B-Rite/Interscope)
HANSON ! Will Come To You (Mercury)

ROBYN Show Me Love (AC/)

TOTAL What About Us (LaFace/Arista)

U2 Please (/siand)

| EXCLUSIVE )

0ASIS Don't Go Away (Epic)

| HEAVY I

BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

BUSTA RHYMES Put Your Hands Where ... (Elektra/EEG)
MARIAH CAREY Honey (Columbia)

CHUMBAWAMBA Tubthumping { Republic/Universal)
FOO FIGHTERS Everlong (Capitol)

GREEN DAY Hitchin’ A Ride (Reprise)

JANET JACKSON f/Q-TIP .../Got 'Til Its Gone { Virgin)
JEWEL Foolish Games (Atiantic)

L.L. COOL J Phenomenon (Def Jam/RAL/Mercury)
SARAH MCLACHLAN Building A Mystery (Arista)
MIGHTY MIGHTY BOSSTONES The Rascal King (Big RigMercury
PUFF DADOY & THE FAMILY it's All...(Bad Boy/Arista)
PUFF DADDY & THE FAMILY it Al (Version It) (Bad Boy/Arista)
RADIOHEAO Karma Police (Capitof)

ROLLING STONES Anybody Seen My Baby? ( Virgin)
ADAM SANDLER The Lonesome Kicker (Warner Bros.)
SMASH MOUTH Walkin® On The Sun (/nterscope)

| STRESS |

FIONA APPLE Criminal (Work)

MARY J. BLIGE Everything (MCA)

COOLIO Ooh La La (Tommy Boy)

EN VOGUE Too Gone, Too Long (FastWestEEG)
FLEETWOOD MAC Silver Springs (Reprise)
JAMIROQUAL Alright (Work)

WYCLEF JEAN G
ELTON JOHN Something About...(Rocket/A&M Associated)|
MASTER P | Miss My Homies (No Limit/Priority)
SALT-N-PEPA R U Ready (London/Red Ant/island)
WILL SMITH Just Cruisin’ (Columbia)

SUBLIME Doin’ Time (Gasoline Alley/MCA)

TALK SHOW Hello Hello (Atfantic)

311 Prisoner (Capricorn/Mercury)

USHER You Make Me Wanna (LaFace/Arista)
VERVE Bitter Sweet Symphony (Hut/Virgin)
WALLFLOWERS Three Marlenas (/nterscope)

| BREAKTHROUGH

FOREST FOR THE TREES Dream (DreamWorks/Geffen)

| ACTIVE |

AALIYAH The One | Gave My Heart To (BlackG round/Atiantic)
ALLURE /112 All Cried Out (Crave)

ERYKAH BADU The Other Side Of The Game (KedarUniversal)
BLUES TRAVELER Most Precarious (A&M)

PAULA COLE | Don't Want To Wait (/mago/W8)

DRU HILL Never Make A Promise (/sland)

FIRM Firm Biz ( Aft
GOO'S PROPERTY You Are The Only One (B-Rite/interscope))
HANSON | Will Come To You (Mercury)

INOJ Love You Down (So So Det/Columbia)

JIMMIE'S CHICKEN SHACK High (Rocket/A&M Associated)
BRIAN McKNIGHT You Should Be Mine ... (Mercury)
MILESTONE | Care 'Bout You (LaFace/Ansta)

MXPX Chick Magnet (Tooth & NaivA&M)

98 DEGREES Invisibie Man (Motown)

BETH ORTON She Cries Your Name (Dedicatec/Arista)
OUR LADY PEACE Superman’s Dead (Columbia)
REFUGEE CAMP ALL-STARS Avenues (Arista)

ROBYN Show Me Love (RCA)

SUNDAYS Summertime {DGC/Geffen)

TOTAL What About Us (LaFace/Arista)

U2 Please (/sfand)

# fimhia)

a (R

interscope;

Video airplay from September 29-October 5.

EN VOGUE Too Gone, Too Long (EastWest/EEG)

P WALLFLOWERS Three Marienas (/nterscope)
BARENAKED LADIES Brian Wilson (Reprise)

JAI | Believe (RCA)

MIGHTY MIGHTY BOSSTONES The Impression... (Mercury)
U2 Please (Live from Rotterdam) {/s/and)

| XL

JEWEL Foolish Games (Atlantic)

MATCHBOX 20 Push (Lava/Atlantic)

SARAH MCLACHLAN Building A Mystery (Arista)
ROLLING STONES Anybody Seen My Baby ( Virgin)
THIRD EYE BLIND Semi-Charmed Life (Efektra/EEG)

| LARGE

FIONA APPLE Criminal (Work)

MARIAH CAREY Honey (Columbia)

PAULA COLE | Don’t Want To Wait (imago/WB)

EN VOGUE Too Gone, Too Long (£astWestEEG)
FLEETWOOD MAC Silver Springs (Reprise)

ELTON JOHN Something About... (Rocket/A&M Associated)
LEANN RIMES How Do | Live (Curb)

SISTER HAZEL All For You (Universal)

| MEDIUM

BLUES TRAVELER Most Precarious (A&M)

SHAWN COLVIN You And The Mona Lisa (Columbia)
SHERYL CROW Home (A&M)

AMY GRANT Takes A Little Time (A&M)

SMASH MOUTH Walkin' On The Sun (/nferscope)
SUGAR RAY Fly (Lava/Atiantic)

TEXAS Say What You Want (Mercury)

TONIC If You Could Only See (Polydor/AGM)
WALLFLOWERS Three Marlenas (/nterscope)

| CUSTOM

AQUA Barbie Girl (MCA)

TOP TEN SHOWS
SEPTEMBER 15-21

Total Audience
(97 million households)

1 Monday Night Football
(Eagles vs. Cowboys)
2 Seinfeld
3 Touched By An Angel
4 Frasier (Thursday)
60 Minutes
6 ER
7 Dateline NBC (Tuesday)
8 Movie (Sunday)
(All The Winters That
Have Been)
9 Frasier
10 Friends
(tie) Mad About You
(te) NFL Monday Showcase
(tie} Primetime Live

Aduits 18-49

Seinfeld

Monday Night Football
Fraiser (Thursday)

ER

The Simpsons

3rd Rock From The Sun
Friends

King Of The Hill

The X-Files

10 Mad AboutYou

NOGOAEWN -

(tie)
9

ERYKAH BADU Other Side Of The Game (Kedar/Universal)
BARENAKED LADIES Brian Wilson (Reprise)

MARY J. BLIGE Everything (MCA)

BOYZ W MEN 4 Seasons Of Loneliness (Motown)
AORIANA EVANS Love Is All Around (Loud/PMP/RCA)
JOHN FOGERTY Blue Boy (Warner Bros.)

JAI | Believe (RCA)

JANET (/Q-TiP & JONI MITCHELL Got Til It's Gone (Virgin)
JAMIROQUA! Alright (Work)

JOE The Love Scene (Jive)

PATT! LABELLE When You Tafk About Love (MCA)
LIVE Turn My Head (Radioactive)

KAMI LYLE Polka Dots (MCA)

DAVE MATTHEWS BAND Tripping Billies (RCA)
MAXWELL Whenever, Wherever, Whatever (Columbia)
PAUL MCCARTNEY Young Boy (Capitof)

MIGHTY MIGHTY BOSSTONES The Impression... (Mercury)
MILESTONE | Care 'Bout You (LaFace/Arista)

BILLY PORTER Show Me (DV8/A&M)

ROBYN Show Me Love (RCA)

RON SEXSMITH Strawberry Blonde (/nterscope)
DUNCAN SHEIK She Runs Away (Atiantic)

SNEAKER PIMPS 6 Underground (Virgin)

SUNDAYS Summertime (DGC/Geffen)

TALK SHOW Hello Hello (Atiantic)

U2 Please (Live from Rotterdam) (/s/and)

USHER You Make Me Wanna (LaFace/Arista)
VANESSA WILLIAMS Happiness (Mercury)

Video airpiay from September 29-October 5.

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
ject to change.

Friday, 9/26
 Carly Simon, The Tonight

Show With Jay Leno (NBC,
11:35pm).

* Jackson Browne, Late
Show With David Letterman
(CBS, 11:35pm).

¢ Squirrel Nut Zippers, Late
Show With Conan O’Brien

(NBC, 12:35am).

Saturday, 9/27

* Ron Sexsmith and Patti
Smith perform on PBS’s Sessions
At West 54th (check local listings).

* Loretta Lynn performs on The
Statler Bros. Show (TNN, 9pm ET/
6pm PT).

» Jamiroquai performs on the
season premiere of Saturday Night
Live (NBC, 11:30pm).

Monday, 9/29

* Herbie Hancock and Wayne
Shorter, Vibe (check local listings).

* Willie Nelson and Beck,
Jay Leno.

* Brooks & Dunn, David Let-
terman.

s L.L.Cool J, Late Late Show
With Tom Snyder (CBS,
12:35am).

Tuesday; 9/30

* David Lee Murphy, Prime
Time Country (TNN, 9pm ET/
6pm PT).

e Loretta Lynn is interviewed
onTNN's Ralph Emery OnThe
Record With Loretta (10pm ET/
7pm PT). Vibe.

* Mary J. Blige, Jay Leno.

Wednesday, 10/1

* Our Lady Peace, Conan
O'Brien.

Thursday, 10/2

¢ Organized Konfusion,
Vibe.

* Wynonna, Jay Leno.

* Sheryl Crow, David Letter-
man.

"

S
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. FILMS

All figures in millions

* First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
Soul Food, starring Mercury
recording artist Vanessa
Williams and produced by

Epic artist Kenneth “Baby-
face” Edmonds. The film’s
LaFace/Arista soundtrack
features Xscape’s “Let’'s Do
It Again,” Boyz Il Men’s “A
Song For Mama,” Puff Dad-
dy f/LilI’ Kim’s “Don’t Stop
What You're Doing,” En
Vogue’s “You Are The Man,’
Dru Hill's “We're Not Making
Love No More," Blackstreet
f/lJay-Z's “Call Me,” Total's
¢ “What About Us,” OutKast w/
Cee-Lo’s “In Due Time,"
Monica & Usher’'s “Slow
Jam,;” Tony Toni Tone's
“Boys And Girls,” Tenderoni’s

steneins

“Baby,” and Earth, Wind &
Fire’s “September.” “| Care
About You” by Milestone —
comprised of K-Ci & JodJo,
Kevon & Melvin, and Baby-

RERPETI—

i

et

- 36 miltion households
) % Lydia Cole,

(AR \°/Music Programming
| Video Playlist

USHER You Make Me Wanna ... (Laface/Arista)

BUSTA RHYMES Put Your Hands Where ... (Elektra/FEG)
MARIAH CAREY Honey (Columbia)

PUFF DADDY & THE FAMILY 1t's All About .. (Bad Boy/Arista)
TIMBALANO & MAG0O Up Jumps...(BlackGround/Atiantic)
MARY J. BLIGE Everything (MCA)

FOXY BROWN (DRU HILL Big... (Viokator Det JamyRALMercury)
BRIAN McKNIGHT You Should Be Mine ... (Mercury)
NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista)
VANESSA WILLIAMS Happiness (Mercury)

This week's chart is frozen.
|  RapCityTop10 |

BUSTA RHYMES Put Your Hands Where .. (Elektra/EEG)
MIA X/FOXY BROWN The Party Don't Stop (No LimitPriorty)
PUFF DADOY & THE FAMILY It's All About ... (Bad Boy/Anista)
LOST BOYZ Me & My Crazy Worid (Group Home/Universal)
FOXY BROWN ¢DRU HILL Big .. (Violator Def JamvRAL Mercury)
MASTER P How You Do Dat (No Limit/Priority)
COMMON Reminding Me (Of Sef) (Relfativity)

LADY OF RAGE Get With Da Wickedness (Death Row)
KRS-ONE A Friend (Jive)

WU-TANG CLAN Triumph (Loud/RCA}

This week's chart is frozen.

E
21 miflion households
Liz Kifey,
VP/Programming

MUSIC TELEVISION
YOU CONTROL.

| NationalTop 20 |

MASTER P | Miss My Homies (No Limit/Priority)

AQUA Barbie Girl (MCA)

NAUGHTY BY NATURE Moum You Til | Join... { Tommy Boy)
USHER You Make Me Wanna... (LaFace/Arista)

MACK 10 How You Do Dat (No Limit/Priority)

COOLIO Goh La La (Tommy Boy)

MARIAH CAREY Honey (Columbia)

MASTER P How You Do Dat (No Limit/Priority)

TWISTA Get It Wet (Big Beat/Atiantic)

GOD'S PROPERTY You Are The Only One (Brite/interscope)
K-Cl & JOJO Last Night's Letter (MCA)

MIA X MASTER P & F. BROWN The Party... (No LimitPriortty)
REFUGEE CAMP F/PRAS Avenues (Arista)

JOCK JAM The Jock Jam (Tommy Boy)

SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros.)
AORIANA EVANS Love Is All Around (Loud/PMP/RCA)
JANET 1/0-TIP & JONI MITCHELL Got Tit It's Gone { Virgin)
LOST BOYZ Me & My Crazy World (Group Home/Universal)
CHICO DEBARGE lggin’ Me (Universal)

BRIAN McKNIGHT You Should Be Mine... (Mercury)

Most requested for week ending September 19.

PSRALSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 JIMMY BUFFETT $1033.7

2 PHISH $799.3

3 OZZFEST ‘97 $667.4

4 REBA McENTIRE $549.5

5 “AFKAP” $496.2

6 TINA TURNER $478.7

7 LILITH FAIR $474.2

8 DAVE MATTHEWS BAND $447.1

9 AEROSMITH $403.4

10 WHO $365.2
11 COUNTING & LRWERS $329.6
12 LOLLAPALOOZA '97 $318.8
13 JAMES TAYLOR $307.9

14 RUSH $286.5
15 RAGE AGAINST THE MACHINE $284.4
Among this week’s new tours:

DOWN BY LAW
“EMMANUEL" TOUR: BOB CARLISLE, GOD'S
PROPERTY, TWILA PARIS, ANNOINTED,
LARNELLE HARRIS, SHEILA WALSH, CHRIS
WILLIS, CINDY MORGAN
JOE
BARRY MANILOW
EDWIN McCAIN
PUFF DADDY & THE FAMILY
RIPPINGTONS f/RUSS FREEMAN
RUSTED ROOT
SNEAKER PIMPS
TONIC
VIGILANTES OF LOVE
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings. (800)

344-7383; California (209) 271-7300.

face — completes the LP.
The movie itself showcases
original music by Wendy Mel-
voin & Lisa Coleman.

Opening in limited release
this week is The Myth Of Fin-
gerprints, starring Blythe
Danner and James LeGros.
The film’'s ReelSounds/
Velvel sountrack spotlights
Bing Crosby’'s “Don’t Be
That Way,” My Friend The
Chocolate Cake's “Low,”
Beniamino Gigli's “Le Roi
D'Ys.” the Rozz Nash Sex-
tet's “Tenderly,” and a score
by David Bridie.

Andrew McCarthy and
John Henson star in Stag,
which also opens in limited
release this week. Look
sharp for recording artist
Taylor Dayne in a support-
ing role.

¢

e R

WEEKEND BOX OFFICE
SEPTEMBER 19-21
1 In & Out $15.01
: (Paramount)* ”
2 The Game $9.03
: (PolyGram)
. 3 Wishmaster $6.03
(Live)*
4 L.A. Confidential $5.21
(wB)*
5 The Full Monty $3.02
(Fox Searchlight)
6 AThousand Acres $2.93
(Buena Vista)*
7 G.l. Jane $2.37
(Buena Vista)
8 Money Talks $2.18
(New Line)
9 Air Force One $2.07
(Sony)
10 Fire Down Below $1.57
(W8)
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Continued from Page 1

But that wasn’t a philosophy
shared by others on the panel. Chan-
cellor Media CEO Scott Ginsburg
acknowledged that while “prices
may seem high today, four or five
years down the road, we’ll say, ‘That
was adeal!”” Triathlon Broadcasting
CEO Norm Feuer agreed, adding,
“I don’t think we’ve seen the end to
the prices.”

Jacor Communications CEO Ran-
dy Michaels — who has served as
the bridesmaid but not the bride on
several deals in the last year — re-
minded attendees that the changes in
radio’s business structure are dictat-
ing changes in its operational struc-
ture. On talent, for example: “If all
you can do is give time, weather, and
traffic, then you’ll either be out of a
job or you’ll have to be able to do it

Pusuiser/CEQ: Erica Farber
Crier FinanciaL Orricer: Bitl Ferrari
Senior VP/ResearcH & DEVELOPMENT: Dan Cole

ELQITORIAL

EpiToR-IN-CHiEr. Ron Rodrigues
ManaGiNG EoiTor: Richard Lange
DirecTor/CHaRTs & FoRMATS: Kevin McCabe
Music EoiTor: Steve Wonsiewicz
Formar EniTors: AC: Mike Kinosian
ATEwme: Sky Daniels CHR: Tony Novia
CouNTry: Lon Helton NAC: Carol Archer
Rock: Cyndee Maxwell Urean: Walt Love
Rapio EpiTor: Frank Miniaci
Assistant MANAGING EoiToR: Jeff Axelrod
News Epiror: Julle Gidlow
DirecToR of RESEARCH SeRVICES: Hurricane Heeran
Associate Epirors: Adam Jacobson. Margo Ravel
AssisTanT CHarT DirecToR: Anthony Acampora
AssistanT Eomors: Lynn Beaudoin,
Frank Correia, Jay Gross
Jennlfer Harris, Jay Levy,

Richard Michalowski, Tanya 0’Quinn

INFORMATION SERVICES

Saies & Markering DIRecToR: Jeft Gelb
Manacer: Jill Bauhs
CusTOMER SERVICE REPRESENTATIVES:
Marko Kiric, David Riley
Distrisution ManaGer: John Ernenputsch

QATA PROCESSING

DP/CommunicaTions DirecTor: Mike Onufer
CompuTer SErvicES: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour

CIRCULATION

CircuLaTiON MANAGER: Page Beaver
Circutation Coe : Kelley tfel)
Jim Hanson

ELECTRONC PUBLICATIONS

Hotrax PrODUCTION: Jeff Steiman

Desioner: Carl Harmon

PRQQUCTION

Proouction DirecTor: Kent Thomas
ProoucTion MANAGER: Roger Zumwalt
Desten DiRecTor: Gary van der Steur

Tim K , Eul C. Narido i
GRaPHICS: Lucle Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

LEGAL CounseL: Lise Deary
Orrice ManaGeR: Jacqueline Lennon
AccOUNTING MANAGER: Tony Munoz
AccounTinG: Maria Abulysa, Naiini Khan,

Magda Lizardo
RECEPTION: Juanita Newton
Mai Services: Rob Sparago, Tim Walters

SUREALS

Wasrsron, DC: 202446320500, FAX: 2024630432
Bureau CHIEF: Jeffrey Yorke
Associate EDiToR: Matt Spangler
EOITORIAL ASSISTANT: Patrice Wittrig

LesaL CounstL: Jason Shrinsky

NASHVILLE: 61592448822, FAX: 6152486655
Bureau CHiEr: Lon Helton
AssocIATE Eoimor: Calvin Gilbert
Orrice ManAGER: Ashiey Selby

ADVERTISING

Los AmsrLEs: 310755324330, FAX: 31072036450
VICE PRESIDENT/ADVERTISING: Michael Atkinson
SALES MANAGER: Henry Mowry
ApverTISING COORDINATOR: Nancy Hotf
SaLEs RepresentaTivES: Paul Colbert, Missy Haffley,
Lanetta Kimmons, Kristy Reeves
SaLes AssistanT: Deborah Gardner

IVE ASSISTANT: Ted i
MARKETPLACE SALES: Dawn Garrett
OPPORTUNITIES SALES: Karen Mumaw
WasHingTon: 2024630500, FAX: 20244630432
VICE PResIoENT/ SaLEs: Barry O'Brien
SaLes REPRESENTATVE: Lauren Beicher
A ASSISTANT: Sh Weiner

NasmiLe: 615024448822, FAX: 615424876655
DIRECTOR/SALES: Jennifer Scruggs

A Perry Corp. Company

o

on 30 or 40 stations.”

Whereas last year’s convention in
Los Angeles was dominated by the
specter of antitrust litigation by the
Department of Justice, members of
this year’s group-heads panel agreed
they’ve reached an understanding
with the DOJ’s Antitrust Division and
no longer feel government is unfair-
ly handling them. “Once they told us
what their ownership caps were, what
they felt format diversity was, a lot
of the issues fell away,” Ginsburg
noted. “We’re an industry that fol-
lows rules very well.”

But if the DOJ isn’t as threatening
anymore, several speakers pointed
out that the FCC continues to be.
Fritts urged broadcasters to be par-
ticularly sensitive to the area of cam-
paign financing. He pointed to the
Clinton Administration’s ongoing
campaign to “add free political air-
time to our public interest require-
ments” being led by “the so-called
‘Gore Commission’ — the Presiden-
tial Commission with a Vice-Presi-
dential name.”

FCC Commissioner Rachelle
Chong, who will step down within a
month, set her sights on outgoing
FCC Chairman Reed Hundt, whom
she blamed for increasing the Com-
mission’s regulatory stances, includ-
ing those on community service, free
political advertising, and TV ratings.
She urged broadcasters to take a pro-
active role in government affairs and
invited them to trave] to Washington
to meet FCC commissioners and
their congressional representatives.

Among the meeting’s other major
sessions:

CEA Breakfast Unites
Financial Experts

Radio consolidation has demand-
ed that radio managers possess “dif-
ferent skill sets” to allow them to look
farther down the road and not just
focus on day-to-day station manage-
ment, Bear Stearns’ Victor Miller
noted at a Community Equity Asso-
ciates-sponsored panel.

The panel — which also included
CIBC Wood Grundy Securities’
Steve Shapiro, Credit Suisse First
Boston’s Harry DeMott, First
Union’s Bishop Cheen, Hicks,
Muse, Tate & Furst’s Mike Kupins-
ki, A.G. Edwards, and Steve Hicks

Hicks

Continued from Page 3

tunity that Chris has given me and
feel fortunate to be working with
such a great team of people.”

Prior to joining Island, Hicks
managed such Urban acts as TLC,
Keith Sweat, and Bell Biv Devoe.
He started his career in the ’80s,
when he signed on as tour manager
for New Edition.

[ r——— i = i ———

Allan
Continued from Page 3

would like to thank [Chancellor ex-
ecs] Jimmy de Castro, Kenny
O’Keefe, Bill Figenshu, and Steve
Rivers for their vote of confidence.”

Before joining WYXR last No-
vember, Allan was OM at Philly sta-
tions WIOQ and WUSL (then
owned by EZ Communications).
The 18-year radio vet has also pro-
grammed stations in Norfolk, Rich-
mond, and Ocean City, MD,

and was moderated by CEA’s Clark
Gadson — noted that most radio op-
erations have been very lucrative in
recent years, with significant returns
awarded to financial investors. Wall
Street, they agreed, has become
“spoiled over the last several years”
by the strong performance and pre-
dicted mayhem when radio takes *‘a
big hit.”

Cheen characterized the behavior
as “the Wal-Mart syndrome. They
had one down quarter, and their stock
got hit hard.” But he’s also optimis-
tic about radio’s foundation, adding
that “radio is a better business today
and offers a better product. There’s
more variety for the listener than 10
years ago. And you have to do that
— you have to turn out a better prod-
uct.”

Hicks agreed: “Radio has histori-
cally done well with change. The
health of companies is much stron-
ger than it was in the 1980s. We have
a more sophisticated group of radio
owners than in 1989 DeMott said
that while radio investors have fared
well in recent years, those who have
made long-term commitments (five
years or longer) have enjoyed the
greatest bang for their bucks.

‘Personalities You Wish
You’d Discovered’

The speakers at this session mod-
erated by AP’s Corinne Baldassano
— WLW/Cincinnati overnighter
Dale Sommers (aka the Truckin’
Bozo), Westwood One syndicated
host and KLSX/Los Angeles after-
noon driver Tom Leykis, and
WRCX/Chicago afternoon driver
and Sony’s SW Networks syndicat-
ed hardDrive host Lou Brutus —
shared the defining moments when
they knew they wanted to be in ra-
dio: Sommers was 14 years old, and
Leykis and Brutus were 16 years old
when they started their careers.

They also discussed their thoughts
on morning drive (each one detested
it); how some of their prior radio ex-
periences prepared them for their
current roles; whether they’ve ever
gone too far and how they handled
it; show prep; the philosophy behind
their programs; the differences in
being a personality on a music sta-

ors.

KVIL A Major Presence At Marconis

BS-owned KVIL-FM/Dallas not only won Legendary Station of the

Yaar and AC Station of the year, but its morming talent. Ron Chapman,
hosted the Manconi Radic Awards al the NAB Radio Show in New Orleans.
Oidies WCBS-FM/New York was named Major Market Station of the
Year, while crosstown WEAN-AM morning talker Don imus was hailed as
Major Market Personality of theYear. Dr. Laura Schiessinger, whose show
recently was sold by Synergy Eroadeasting to Jacor Communicatiens for a
record $71 5 million, took Network/Syndicated Personality of the Year hon-

- Rounding out Saturday night's winners:

CHR: WNNK-FM/Harrisburg
Classical: WQXR-FM/New York
Country: WSOC-FM/Charlotte

Rock: WDVE-FM/Pittsburgh
Spanish: KLVE-FM/Los Angeles
Urban/R&B: WVAZ-FM/Chicago

Large Market Station: WFBQ-FM/Indianapolis

Large Market Personality: Bob & Tom, WFBQ/indianapolis
Medium Market Station: KKOB-AM/Albuquerque

Medium Market Personality: Van & Bonnie, WHO-AM/Des Moines
Small Market Station: KFGO-AM/Fargo, ND

Small Market Personality: Bill O'Brian, KRKT-FM/Albany, OR
Adult Standards: KOGA-AM/Ogallala, NE

NAC/Jazz Station: WLOQ-FM/Orlando
News/Talk/Sports: KFGO-AM/Fargo, ND
Oldies: WWSW-AM & FM/Pittsburgh
Religous/Gospel: WMHK-FM/Columbia, SC

tion vs. a Talk station; and how they
deal with station management.

‘From The Spotlight
To Behind The Mic’

Celebrity musicians making the
transition to becoming air personali-
ties were the center of discussion at
Saturday’s session. WRKS/New
York’s Isaac Hayes and WWWW/
Detroit’s Holly Dunn both recalled
their fears and nervousness before
going on the air the first time. Em-
mis’ Steve Smith said he looks for
celebrities who have a good speak-
ing voice, are quick-witted, have
something to say, and will share their
stories on the air.

Hayes and Dunn discussed the
balance between being a musician
and an air personality. When asked
whether he would go into syndica-
tion, Hayes responded, “I think I'm
ready for it.” Smith was asked how
he airchecks celebrity personalities

and replied that honesty is the best
policy and that he is fortunate to work
with Hayes because he is very easy
to talk to.

Contributing to R&R's NAB cov-
erage, seen in this article and else-
where in this issue: Washington Bu-
reau Chief Jeffrey Yorke and Wash-
ington reporter Matt Spangler; Los
Angeles-based editors Anthony
Acampora, Card Archer, Sky
Daniels, Mike Kinosian, Walt Love,
Cyndee Maxwell, and Tony Novia;
and Nashville Bureau Chief Lon
Helton and Nashville reporter Calvin
Gilbert. Special thanks to News Edi-
tor Julie Gidlow and Asst. Manag-
ing Editor Jeff Axelrod, who coordi-
nated coverage of NAB events for our
daily news services — the R&R TO-
DAY daily fax and the R&R ON-
LINE web site — and finally to As-
sociate Editor Adam Jacobson, who
handled news coverage and minded
the store in LA.

Continued from Page 14

becomes Production Dir. ... At
WSKS/Utica-Rome, NY, Gina
Jones is the new MD/middayer ...
WOMC/Detroit morning show side-
kick Eric Harthen joins WKFR/
Kalamazoo, MI as ND.

CHR/Rhythmic: WQHT/NY and
sister KPWR/L.A. have joined forc-
es to launch “One Nation,” a weekly
talk show featuring rapper Ice T in
Los Angeles and Lisa Ever in New
York. The program airs Mondays at
10pm ET/7pm PT ... WWIN/Balti-
more morning show co-host J.C.
Jordan is the new MD/middayer at
sister WERQ-FM.

Country: Frank Bruno is new to
overnights at WWXY/New York ...
Welch & Woody, most recently in
morning drive at KSAN/SF, join

B s —— S

WWWW/Detroit for similar duties
... Steve Chase is now APD/MD at
KUBL/Sait Lake City. Morning tal-
ent Richard Cano shifts to after-
noons, while former WTDR/Char-
lotte morning men Johnson &
Johnson join for wake-ups ... Paul
Stone is new to afternoons at
WWZD/Tupelo, MS.

Hot AC: Donna Mack joins WSNE/
Providence for middays ... Brett
Michaels exits middays at WCGQ/
Columbus, OH ... Jack Stevens is
named APD/midday personality at
KAMX/Austin ... John Harper joins
WBBE/Ft. Pierce, FL for afternoons,
as Terry Edwards shifts to middays
... Dan Mitchinson and Kerry Mur-
phey join KRUZ/Santa Barbara, CA
for weekends and fill-ins ... WMTX
has a new address: 5510 Gray St.,
Ste. 130, Tampa, FL 33609.

News/Talk: Susan Leigh Taylor
joins the morning news team at
KCBS-AM/San Francisco

WHYN-AM/Springfield, MA morn-
ing team Dan Williams and Kim
Zachary move to mormnings on
WHYN-FM ...Sly joinsWTDY-AM/
Madison, WI from crosstawn Clas-
sic Rock WIBA-FM ... WBUX/
Doylestown, PA adds Dr. Ron
Danoff’s “Issues on Health and Well-
ness” to Saturdays, 10-11am. Addi-
tionally, “Talking Real Estate” with
Derek D’Angiolini will debut to-
morrow (9/27) at 9:30 am. The 30-
minute program airs daily.

Oldies: KOOL/Phoenix PD Brian
Casey adds morning show host du-
ties.

Rock: Steve Downes replaces Dave
Fogel in afternoons at WLUP/Chi-
cago ... KXXP/Minneapolis’s new
lineup is: Mike Dousette mornings,
Bill Jones middays, Remy Maxwell
in PM drive, Weasel nights, and Ron
Kresa overnights ... KISS/San An-
tonio ups part-timer Ron James to
nights.
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THE TRACTORS
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SAMMY KERSHAW
BLACKHAWK
COLLIN RAYE
LITTLE TEXAS
NANC! GRIFFITH

GEQRGE JONES

STONE

COUNTRY
REMINCS US THAT

i
'} DA SRS
akbEAl DU

BELONG TO

VERYONE

Pt

| ve always 2een a big Rolling Stones fan and | love
the country versions of these Stones classics.
|otn Hichael, Merchandise Hanager for Best Buy
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™ STREET TALK.

Albright To Join Jacor?

hat was one of the NAB’s hottest

rumors? That Jaye Albright was

leaving the Albright, Hill &
O’Malley consuitantcy to join Jacor. Albright
says she hasn’t made the decision whether to
join the company as its Director/Country
Programming. Whatever the outcome, it
should be known by the time you read this.

Alternative KEGE/Minneapolis (The
Edge) began simuicasting Active Rock KXXP
(X105) last Thursday afternoon (9/18). When
the simuicast ended on Tuesday, X105 had
migrated to the Edge’s old frequency,
becoming 93X. New calls KXXR have been
applied for. Meanwhile, “Zone 105; Alternative
Radio” was launched where X105 had been.
Dave Hamilton will continue as OM for
KQRS, Zone 105, and 93X; John Lassman
will be PD for Zone 105, and Wade Linder will
be PD for 93X.

} Forbes On Espanol {

Check out the September 22 issue of
Forbes magazine, which profiles the growth of
Latin media and features Gloria and Emilio
Estefan. The articie goes on to showcase
radio programming that targets Hispanics in
Los Angeles, New York, and Miami, and how
well the stations place in those markets.

ARS chief Steve Dodge wilt walk away
from the recent sale of ARS to Westinghouse

Rumors

* KBIG/L.A. appoints Charlie Rafols interim Ops.
Supervisor. But when Chancellor Media officially as-
sumes control of the AC next week (10/1), will WASH/
Washington PD Steve Streit become KBIG's next
PD? Would WASH APD Darren Davis then succeed
Streit as PD?

* Were bankers at the NAB expressing concern
that SBS Exec. VP Russ Oasis may not renew his
contract and is being heavily courted by a compet-
ing company?

« s KYSR/L.A. afternoon host Ryan Seacrest
close to launching a syndicated Hot AC show? Did
co-host Lisa Foxx turn down an offer to do mornings
in a major market? And will former KKFR MD Brian
Dougtas soon be heard on Star?

» Wiill WOR/NY nighttimer Joey Reynolds be the
latest radio personality to get a TV talk show?

with $104 million in his pocket, the proceeds
from his 2.4 million shares and 222,000
options of American Radio Systems.

Is Mel Karmazin next in line to replace
current Westinghouse Chairman Michael
Jordan, who must retire in four more years?
According to Monday’s New York Post,
“Karmazin scored points... with the
acquisition of American Radio Systems for
$2.6 billion.” But whether he eventually runs
the entire media conglomerate may depend
more on whether he is able to turn around
CBS' troubled TV station group. The Post
says his rival is Leslie Moonves, now head
of the TV network “and Karmazin's co-equal.”
But, the story notes, “it's Karmazin who has
won hearts on Wall Street with his hard-
charging management style.”

} Johnny B. Good As Gone? {

According to a report in the Chicago
Sun-Times, Jonathon Brandmeier —
whose plans had called for starting in
mornings at KYSR/L.A. and beaming his
show back to WMVP/Chicago beginning
Monday morning — is instead calling it
quits. But nothing’s set in stone... yet. ST
hears Brandmeier is still under contract
and the parties were working to resolve
the issues. Either way, look for a quick
resolution, possibly by the time you read
this. Meanwhile, WMVP’s Steve Cochran
has been doing double duty, hosting
mornings and his afternoon shift.

During an interview with Fox-TV
Sportscaster Terry Bradshaw, WFLZ/
Tampa'’s top-rated morning duo of MJ and
BJ promised to streak through downtown
Tampa if two things happened: the Tampa
Bay Buccaneers beat the Miami Dolphins
and Bradshaw mentioned the pair during
Fox's pre-game show. They got the
mention, the Buccaneers got the victory,
and Tampa got to see more of MJ & BJ
than they really wanted to on Wednesday
during their Buc Naked Run.

Continued on Page 30

ProSet.

PORTABLE DISPLAYS

* HIGH-IMPACT GRAPHICS

* DURABLE CONSTRUCTION
« MAXIMUM PORTABILITY

+ 10-MINUTE SET-UP

“We use it for live broadcasts,
as a selling tool. ... we use it regularly!”
— MICHAEL BRANDON, WTPA/Harrisburg

BROADCAST
PRODUCTS

INCORPORATED

P.O. BOX 2500
ELKHART, IN 46515 « USA
(219) 293-4700

1-800-433-8460




MOST ADDED
2nd Week In A Row!!

On Over 75 Stations In 2 Weeks Including:
KIIS WXKS

WHYI WSTR
KKRZ KRBE
WZPL WBZZ
WXXL KLLG
KYSR WPLL
KKLQ KZHT
KBBT WXLK
WKSS WAPE
WPXY WTMX
WVKS WNTQ

Plus.... Many NMore!!

“Duran Duran has pulled it off again!
1997 and retro at the same time.

This is the best of both worlds.”
- Rob Roberts/WHYI

Letterman - October 9th
Rosie 0'Donnell - October 14th

the first single from the
new album medazzaland

Cheite?  ©1997 Capitol Records, Inc. .durand g i
p c. www.durandaran.com Produced by TY Mania - Management: The Left Bank Organization - hallywoodandvine.com/duranduran



Featurving
“Anybody Seen My Baby?”
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Heavy X-Large

under exclussve licenu to Virgia Records America, Inc.
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3 _ ' L THE NEW ALBUM IN STORES OCTOBER 7
vitf;— & ‘»' Wdays- Janet Jacksoa and René Efizordo, Jr.  “The Velvet Rope™ album project procuced by Jimmy Jam & Terry Lewss (for Flyte Tyme Productions. Inc.) and Janet Jacksen.
i © Management: m&@ki and Oagree El Amin for Southpaw Entertainment  hitp:Hwww.janet-iacksoncom  © 8957 Black Doll, Inc.
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earlier this week, displacing WSRV’s AC
format.

Continued from Page 26

Former Wall Media head and Tommy

Boy VP/GM Garry Wall exits.
Forget those rumors surrounding Classic

Rock/Talk WCKG/Chicago. PD Reid Reker
says the only change is that Steve Dahl’s
afternoon show starts one hour earlier.

Congratulations to Clear
Channel/Austin Director/
Operations & Programming
John Roberts, recipient of
the company’s “1997
Program Director Of The
Year” award. Roberts
oversees programming for
KHFI, KPEZ, KEYI & KFON.

Southern California radio legend
“Emperor” Bob Hudson, 66, died at home
in his sleep Saturday (9/20). Recently voted
one of L.A’'s top 10 all-time radio voices in
the book Los Angeles Radio People, Hudson
was best-known for his work at KRLA-AM
and the former KGBS-AM.

]

John Roberts

Former New York Yankees and

California Angels play-by-play caller Paul
Olden and 11-year Washington Bullets
broadcaster Charlie Slowes will form the
radio team for baseball’s expansion Tampa
Bay Devil Rays when the team begins play
next year. Jacor News/Talk WFLA is the

Devil Rays’ flagship.
Following 24 hours of looping a single

The WWEF had barely finished
investigating the KLSX/L.A. “Brawl In The
Hall” between on-air hosts Ricki Rachtman
and Doug Steckler when a similar story

Continued on Page 32

Rumbles, Pt. 1

* KNBR/SF mid-afternoon sports talk host Bob

“Music that pops my cork: The Tories. Trust me, trust me!” Groove Retooled

—Julia Trainor/Hits 9/19/97

>

5

4

from the album

| Whndofl Life st sopemon 23

G

ut

“An addicting track that blends together a psychedelic pop/rock sound
with an alternative edge...” ~Album Network 8/29/97

“You'll want to make damn sure that you don't miss this band. The
Tories create tabulous Pop Rock for the '90’s.” —fmgb 8/29/97

line from the Spice Girls’ “Wannabe," LL.A.
suburban simulcast KACD & KBCD unveiled
its revamped CHR/Rhythmic format under
PD Mohammed Moretta. The station is
calling itself “Groove 103.1 — Your 18-in-a-
row Nonstop Music Station.” The station will
remain jockless for the niext couple of weeks;
recently inked consultant Bob Mitchell exits.

“Congratulations on making one of the best pop songs of the past few
years. Songs like Flying Solo really don’t come around often.”
~Lee Konfrst, KKDM/Des Moines 9/3/97

OPENED FOR SISTER HAZEL AND TONIC

o

15
SR

KLOS/Los Angeles has finalized its
airstaff with the return of Chuck Moshontz
to the “Mark & Brian Show” for news, MD
Rita Wilde adding middays, KQRS/
Minneapolis’ Garth Kemp joining for
afternoons, Jim Ladd returning to the radio
waves for nights, and Rachael Donohue
joining for weekends. Former morning news
maven Laurie Howell exits.

WDSD'’s former 94.7 MHz frequency
ended three days of stunting to become
WRDX (The Rock Of Delaware)
Wednesday (9/17). Bob Walton, who
previously programmed WTBT/Tampa
and WRDU/Raleigh, is the new PD.
Atlantic Star Communications Director/
==  Rock Programming Harve Alan is
overseeing the station, which is running
jockless for now. Country WDSD
relocated to WSRV-FM’s 92.9 MHz signal

i

i

‘Rock Of Delaware’ Debuts ‘

Fitzgerald returns to nights, replacing Rich Herrera.
The station’s two afternoon shows, featuring Gary
Radnich and “The Razor & Mr. T, each add an hour.

* WYKS/Gainesville, FL. middayer Taylor Mays
exits and is replaced by KHTO/Springfield, MO mid-
dayer Rondre Adams.

* WWRX/Providence personality Rona joins cross-
town WWKX for mornings. Meanwhile, WWKX over-
nighter Chris Valentine exits and is replaced by
Sandy B.

* WNKS/Charlotte afternoon driver Danny Wright
segues to MD/midday duties, replacing the exiting
Marcie Crescente.

* Ex-WNVZ/Norfolk morning co-host Paul McCoy
segues to nights, replacing KZQZ/SF-bound Kevin
Scott.

» Condolences to the family and friends of WKMX/
Dothan, AL MD Tim Goodwin. The 16-year station
vet passed away last weekend.

* | eap 0’ the week: Kent Voss jumps from after-
noons atWHIO/Dayton (market #54) to a similar shift
at WWDB/Philly (market #5).

* WHOT/Youngstown hires Kasper for overnights.

* WGTZ/Dayton part-timer Scott Sharp gets the
nod as morning show producer.

* WKLS/Atlanta ups Lisa Sturgis to MD, as
Beth Kepple focuses on her morning News
Director duties.

* WBYR/Ft.Wayne MD Roxanne McVay Is upped
to APD/MD.

» Former KDMX/Dallas PD Kim Ashley returns
to Hot AC WPLJ/NY on a temporary basis, filling in
on the midday shift while Kristie Mcintyre completes
her maternity leave.

* WWXM/Myrtle Beach, SC nighttimer Wally B
heads toWZJM/Cleveland as the station’s new morn-
ing producer.

* WFHN/New Bedford, MA personality Damon
Stewart joins WRZE/Cape Cod, MA for mornings.

* WKPK/NW Michigan names EronThomas Pro-
motion Dir.
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L.S.G.

“My Body”

WJIMN/Boston
KGGI/Riverside
KBXX/Houston
KTFM/San Antonio
WERQ/Baltimore
WHHH/Indianapolis
KKFR/Phoenix
XHTZ/San Diego
KWIN/Stockton
KKSS/Albuquerque
KHTN/Modesto
KCAQ/Oxnard
KLUC/Las Vegas
WKXJ/Chattanooga
KZFM/Corpus Christi
WOCQ/Ocean City

AND MORE!

EN VOGUE

“Too Gone, Too Long”

Over 1 million success stories!

Including
WJMN/Boston
Z-100/New York
WBLI/New York
WKTU/New York
WIOQ/Philadelphia
WAPE/Jacksonville
WPOW/Miami
Y-100/Miami
WFLZ/Tampa
B-94/Pittsburgh
WDJX/Louisville
KHKS/Dallas
KIIS/Los Angeles

and a million more!
Calling out!

PLAY IT!

2

Elektrs

STREET TALK.-

PROMO OF THE WEEK — RCA invited program-
mers to have a swig with its new release, Junkster's
‘Mr. Blue.”

Continued from Page 30

emerged from the opposite coast. The New
York Daily News reported that WQHT
personalities Angie Martinez and Wendy
Williams got into a screaming catfight last
Monday (9/15) that had to be broken up by
several staffers. Martinez, who apparently
believed Williams was responsible for a Daily
News report linking her with rapper Q-tip,
ambushed Williams outside the ladies room.

Cincinnati's “Wink 94.1” becomes “Mix
94.1, changing calls from WWNK to WVMX.

AC WFMZ/Allentown becomes “Sunny
100.7” Chuck Geiger is interim PD and
Steve Curry’s APD.

WS@HWMDLHM«EMI leave the CHRY
- Rhyihmic station at the end of Novemiber, PD Rick
. Stacy is looking to il the position immediately.
g -K%"Guﬁmm Mﬂws Jien Hunter to MD/
- middays, T
o Bright AC WBWS&H Harbﬂr
{ng Istand). NY debmeﬁnammkas “C}-Brite
1025 EMP under GM Mel Kahn and OM EdWright.
+Algo, sister AC WBAZ-FM has been renamed ‘Z-Lite.”
o wAWKWEWheeling, W PD Doug Danlels adds
POVMD duties at WZNW [formearly WHIR].
. WZEEMamm Wi aapums’mmmy Enas M-
sic Coordinator, :
« KDDL ithe Rock PO Kevin Hlnq is named PD
- at WRBT/Hamisburg.
= KRHY/Blexandria, LA PO Dru LaBorde exits.
* Condolences 1o the fmily of KHLALake Charlgs,
LA part-timers Michaisl Switt andJanet Hoover, who
wera racantly killed in a car crash.
* Classic Rock WRIRWheeling, WY becomes Hot
AC "The Zone! Doug-Daniels, PD at co-owned
WKWK, adds Zone programring duties.

* Jeffrey Naumann is upped to VP/Field |
Promo/Virgin Records. |
* Monte Lipman elevated to VP/Promo at
Universal Records.
¢ Jim Prain promoted to VP/GM for Cox/Tampa.
* Gabe Hobbs boosted to Dir./Prog.,
Sector A for Jacor/Tampa.
* Michael Newman nabs PD post of
KDBX-FM/Portland, OR.

)4

* Evergreen Media files the first application for
ownership under the FCC's new duopoly rules,
buying WFYV-FM/Jacksonwville for $8 million.

* Tom Sly tapped as GM of KBPI/Denver.

* Tyler Cox captures WBAP/Dallas OM gig.

* Gene Sandbloom set as KROQ/L.A. MD.

* WLUP-FM/Chicago moves Jonathon Brandmeier
to afternoons and Steve Dahl and Garry Meier

to mornings.

¢ Jim Maddox appointed Exec. VP/CQOO of
All-Pro Broadcasting.

* Dave Allan becomes WUSL/Philadelphia PD.

* Mike Meehan named PD of WCMS/Norfolk.

*Bob Linden lands at KIFM/San Diego as PD.

* Bill Garcia grabs WVBF/Boston PD post.

v

* Dana Horner is appointed GM of
KZAM & KJZZ/Seattle.
* KBEQ/Kansas City catches Todd Chase for PD.
* Cary Pahigian is upped to Dir./Prog. & Ops. at
WGAN-AM & FM/Portland, ME.
¢ Liggett Broadcasting buys WABX/Detroit

for $6 million.

* Scott Shannon elevated to Sr. VP/Ariola
America Records.

¢ Lee Arnold recruited as PD of WQXM/Tampa.

* Don Geronimo joins the airstaff of
WXLO-FM (99X)/NY.

* Storer Broadcasting buys WLYF-FM/Miami from

- Records

* Prionty Records namaes Kathle Romero South- |
wesl Regional proma, and former Hits Rap Editor
Jennifer Norwood Dir/Crogsover Mix Show Promo.

* Promo Cinly Promotions plcks up former Road-
runnerMext Plateau promo rep Tina Paclebar for
CIOSSOVER Promo, |

» N2K shelis out $18 million to America Online fo ,
become the service’s exclusive integrated music re-
tailer for the hext three years.:)

DID YOU SEE

Mow you can see Radio’s industry headlines, station trades, and Street
Talk delivered :Jally via fax, Monday through Friday for just $10* a
month! Plus, you'll have personal passwaord access to R&R OMNLINE
and get same-day coverage of industry events, breakmg ratings results,
and group owner listings updated daily.

: Ca!l R&R a'l {31 I}} 788-1625 to sign up for ynur free trial offer.

TODAY ? |
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NEWS/TALK

Talent Development Sparks NAB Panel

| Format experts discuss teamwork, preparation

Talent was the topic at last week’s NAB News/Talk/Sports
panel. Moderated by McVay Media’s Holland Cooke, panel-
ists included WLS/Chicago PD Diana Bodkins, WSB-AM/
Atlanta PD Greg Moceri, former WLKW-AM & WPRO-AM/
Providence Program & Operations Director Phil Sirkin, and

consultant Michael Packer.

The one factor touched on by each
panelist was that it takes teamwork
for this format to work. Whether
you’re a GM, PD, talent, producer,
call screener, or engineer, it takes a
group effort to win.

Essential Elements

Each panelist was given an oppor-
tunity to make individual presenta-
tions. Bodkins started with sugges-
tions for programmers and produc-
ers:

Formatics — You need to ex-
plain to your talent exactly why
you have structured the breaks
within the hour the way you have
and the importance of hitting these
breaks on time. You don’t want to

&

So many programmers
are tied up in
meetings and being
overwhelmed in the
administrative
functions. If you’re in
management or a
leadership position,
make sure you listen
and are aware of
everything that is
going on.

— Greg Moceri

e

Holland Cooke

Michael Packer

make the news, traffic, and weath-
er sound like they are separate; all
of the elements involved are part
of that hour. Talent must give their
name, the call letters, the phone
number, and reset the topics be-
fore they go into and come out of
a break. Cume is high in Talk ra-
dio, so you want to make sure you
have all the information people are
punching in to their radios for. If
you have formatics, you want to
write them down so they are in
front of the talent to maintain a
consistent sound.

Research — Make sure you ex-
plain research to your talent. I've
worked with a lot of managers who
don’t, and I feel that is the only way
the talent can effectively move in
the direction you want for your ra-
dio station. They have to under-
stand who your target audience is
and who you want calling in. When
setting up a research project, make
sure it’s going to tell you who's lis-
tening to your station and what they
like or don’t like from their talk-

By Anthony Acampora

show hosts. Remember to include
producers in on all of this research
information. If you want them to
work as a team, they’'ve got to be
on the same page.

Consistency — You want to

make sure you’re

[ | passing along all
| of your research
| and formatic in-
|| formation to
| your weekend-
| ers, so the station

sounds consis-
| tentsevendaysa
week.

Preparation
— Make sure
talent knows
how to pro-
nounce the names of the towns and
the folks who are making the news
in your market: you want them to
connect with your listeners. They
really have to understand what’s
going on in the market. To do so,
all talent should be required to read
magazines, newspapers, and the
wire services. | know we have pro-
ducers to do that, but the talent
needs to do their equal share. Make
sure when selecting topics that tal-
ent has formulated questions. At
WLS, we talent and producers sit
down a good hour to two before the
show and go over what'’s hot in the
news for the day. What are the peo-
ple on the corner talking about?
What are they going to be talking
about at work ? Another resource is
the Internet; we are heavy users. We
have it in our studio so we can pull
up any site. This helps our hosts out
a great deal.

Diana Bodkins

Tips For Talent

* While you're on the air, you
need to take some direction from the

Ahh, New Orleans ...

lee Me A Job, PLEEEZ!

the land of casinos and hurricanes (the drink that
is!). And where was the hottest NAB party last week? At Brennan’s,
where Sabo Media and the Dow Jones Radio Network hosted a Talk radio
summit, of sorts. Among those having a grand old time escaping the heat
and humidity with a tall, cool drink are (r) WIP/Philadelphia OM Tom Bigby
and former KLSX/L.A. PD Jay Clark -- who's clearly jealous of Bigby's
employment.

producer. Sometimes, you’re caught
up in the show, while the producer
is screening the calls and is hearing
the show a lot differently than you.

e When throwing out a topic on
the air, setitup; don’t just let it hang.
Back it up with facts and with some
personal stories. Be able to move it
along, so it will last an hour. You
don’t want to go through your en-
tire four hours of information in the
first five minutes.

* Never book a guest just for the
sake of having a guest on the air.
There has to be a reason. If that per-
son has hit the other six morning
shows, you might want to think
twice about having them on.

« If a caller happens to throw out
facts or figures that you’re not quite
sure about, make sure you ask about
them without confronting or berat-
ing the caller. Remember, the more
calls you take, the more you’re go-
ing to get. Callers to Talk radio are
very conditioned, so jump to the
calls and make sure they feel they
are apart of the program. Of course,
not every show has to be caller-in-
tensive.

Following Bodkins’ presentation,
moderator Cooke commented on
involving talent with research. I
have horrified the management of
several clients by bringing the on-
air staff behind the mirror at the fo-
cus groups. They immediately hear
the impact of their show.”

The Five-Step Plan

Packer was next, and he talked
about five steps to lowering your
demos — without blowing up your
radio station. He started off by re-
minding attendees to know their
audience. “Often, who we think
we're targeting and the demo we're
actually targeting are difterent. You
go into yourArbitron book, you look
at your AQH composition Monday
through Sunday, and if it’s more than
60% over the age of 55, you’re do-
ing a great job of targeting the ma-
ture generation. If it’s 50% 25-54,
then you’re doing a good job of hit-
ting the baby boomers. If the ma-
jority is under 35, then you’re hit-
ting generation Xers.

“They all hold very different val-
ues, and come from very different
life experiences.”

Packer gave life-markers for three
groups:

* 55+: Great Depression, World
War II, GI Bill

* Baby Boomers: Nixon, Water-
gate, color television, rock 'n’ roll,
Vietnam

¢ Gen X: AIDS, Sesame Streer,
MTYV, personal computers

Packer added, ““Talk radio is
riding the wave age. We have a mass
of 77 million baby boomers eager
to be entertained and informed by
News radio, Talk radio, and Sports
Talk. This is a big, prosperous group
to target.”

T e T
R

Provocative. Conservative,
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

= e
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BAI]III ACTIVE]

A JACOR SUBSIDIARY

-------

Health-medical news,

issues, opinions and
advice to callers by
America’s favorite M.D.

DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (ET)




Packer had this suggestion for
PDs: “Be an outside-in programmer
versus inside-out. Inside-out is one
who sits in the office totally ab-
sorbed with his or her own way of
thinking and tries to figure out how
to change audience perception.
These PD types will tell you that
given enough time. enough money,

talk hosts, the potential talent that
you might take a look at in your own
market might include former disk
jockeys, news anchors, or talk-show
producers.”

Packer backed Bodkins’ assertion
that everyone has to be involved to
succeed. “Everyone on the team —
call screeners, producers. talk hosts,

Talk radio is riding the wave age. We have a
mass of 77 million baby boomers eager to be
entertained and informed by News radio,
Talk radio, and Sports Talk. This is a big
prosperous group to target.

— Michael Packer

enough promotion, they can force
the audience to listen to programs
they don’t really want to hear.

An outside-in PD will go outside,
do the research necessary to find out
what the audience’s perceptions are
of the radio station and talent, and
then build on the strengths and elim-
inate the weaknesses.”

Packer believes in hiring talent
with radio experience. “Trying to
teach someone with zero radio ex-
perience how to do an issues-orient-
ed talk show is like trying to nail Jeli-
O to the wall.”

Packer disagrees
with stations and
networks who have
hired big names
with no radio expe-

shows. “How many
ex-athletes. comedi-
ans. actors. and pol-
iticians with no ra-
dio experience can
you name who have
made a successful. long-term tran-
sition to hosting an issues-oriented
news/talk show? If the star host
you're going to hire is not a current
events junkie. then you've got a
problem. Other than experienced

)

and the marketing and promotion
people — need to know the target
and the strategy.”

Making Good Talent Great

Moceri was up next and shared
an interesting story about personal-
ity Neal Boortz. Boortz had the
Monday off after Princess Diana’s
death. Boortz and Moceri spoke
Monday night a bit, and then on
Tuesday morning, before Boortz
went on the air at 8:30, they spoke
again. Moceri paraphrased the con-

I don’t quite understand what the term
formatics means, and I’ll guarantee | don’t
rience to do talk know what the hell multiopoly means. I'm sure

they’re important.
— Bob Collins

versation: Moceri asked Boortz
what the topic was. Boortz respond-
ed, “I'm going to talk a little about
Hillary and Whitewater.” Moceri
said to Boortz, *“You called me last
night to tell me a littie bit about how

NEWS/TALK

you're not cutting-edge, and how
your show’s going down the toilet
and whatever, and you’re not going
to talk about Princess Di? People are
going to tune you in to hear what
you’re going to say about this.”

Boortz came back with, “It
doesn’t interest me.” Moceri said,
“Well, then, don’t complain to me
when your ratings go in the toilet,”
and hung up. Boortz goes on the
air at 8:30 and says, “‘Princess Di-
anais dead. She was dead Sunday,
dead Monday, she’s dead today,
and will be dead tomorrow ... Prin-
cess Diana married an ass.”” Boortz
then launched a half hour with no
calls about how disgusted he was
by all the people falling all over
themselves over what he felt was a
relatively simple and minor event
in the history of the world.

Moceri added. *“As programmers,
we can share all the good ideas about
formatics and making sure that the
topics are within your demo and all
this good stuff; however, you've got
to create an element of trust. Thank
God 1 have management support
that doesn’t make me paranoid and
go running to the talent for support.”

Moceri holds his hosts responsi-
bie. “No excuses, and don’t cry
about your producers being no good.
You’re the pilot, you run the ship,
you control the
show. I con-
vinced Neal
Boortz and
Clark Howard
to provide in-
centives for
their staff. We
sat down. and
they agreed to
this plan. and it
m was incredible

how that made
everyone on the same page respon-
sible for their own jobs. yet part of
the team: you can 't beat that kind of
passion.” Moceri even bonuses the
engineers at WSB-AM.

Moceri reminded attendees that
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The worst thing you can do with a good talent
who makes a mistake is tell them that they

made a mistake.
— Phil Sirkin

programmers must listen to their sta-
tions. “"So many programmers are
tied up in meetings and being over-
whelmed in the administrative func-
tions. If you’re in management or a
leadership position, make sure you
listen and are aware of everything
that is going on. Or find support
people within your staff who tell you
what is going on the air”

Smart Talk

Sirkin was next and started off
with akey point. “In my experience,
the talent we work within the News/
Talk/Sports format are probably
about the most intelligent talent
you’ll come across. Usually, the
good talent is high-maintenance and
very independent. They want a ton
of attention, but they don’t want to
be helped necessarily. All of that
kind of combines to make the talent
in this format probably the biggest
challenge to work with.”

Sirkin added, “Develop mutual
respect. They respect you if they
know you're doing things for a rea-
son. The worst thing you can do with
a good talent who makes a mistake
is tell them that they made a mis-
take. To build the relationship and
find the common ground. you need
to know when to back oft.

“You can't change what people
are. You can move them around and
work with them on various things.
but you can’t change what they are.
And for the most part, talk-show
hosts are not time-and-temperature
jocks. They are never going to make
tformatics the number-one priority.”

Sirkin gave great advice on how

)

to get those calls out there. “Make
the phone number of your radio sta-
tion your call letters. [ worked at a
station where we had three phone
numbers — each one of those with
the call letters.”

Talent Perspective

The final panelist was Chicago
morning legend Bob Collins, who
opened with, “I feel like I'm at a
Klan meeting. I don’t know what
the hell I'm doing here. I don’t
quite understand what the term
formatics means, and I'll guaran-
tee I don’t know what the hell
muitiopoly means. I'm sure
they’re important.”

Collins added, “In the world of
Stern, Imus, Laura, et al.. we don’t
do confrontational radio ar abrasive
radio. We try to listen as best we can
to the phone calls, but there are dis-
tractions. There are things like 10
minutes of news an hour, 18 min-
utes of commercials, four weather
casts, four traffic reports, four sports
reports.” Jokingly, he remarked, “We
have about 17 seconds at the end of
the hour to get our stuff in.”

The one thing that upsets him
most about the PD/talemt relation-
ship is. “the mentality of us against
them. Our checks come trom the
same source: we are in it together. It
seems so obvious to me.”

Collins was asked by moderator
Cooke what his boss does to com-
municate with him. Cellins re-
sponded. “We sit down and discuss
common issues. In our particular
situation. there is mutual trust and
respect.”

THE

DR. GABE MIRKIN
SHOW

Now Available in Your Market

Produced By GARY BURNS

* Media Strategies *

PO Box 4275, Falls Chorch, YA 22044

THIS32-1434

PAXCTOS32-4902 = Bi)-B41-6597

il: GBURNSSRYGEa0l.com

D.C.’s Favorite and Most Liked Radio Personality

PERSONALITY %FAV %LIKE %FAV&LIKE
Dr. Gabe Mirkin 14.7 2.1 56.8
Jim Bohannon 8.8 421 50.9
Harden, Brant & Parks 54 36.0 414
Dr. Laura Schlessinger  15.0 25.0 4).0
Dr. Joy Browne 6.8 254 322
G. Gordon Liddy 2.6 89 115
Howard Stern 24 [ 10.1
Rush Limbaugh 40 65 106
Qliver North 11 59 70

Ranked by %Favorite & Like
Adults 35-54 Washington, D.C.

Survey Period: February-March /Week of March 3,1997
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STEVE WONSIEWICZ

The State 0f Active Rock

] Championing new music key to format growth, say label promo execs and PDs

Is Active Rock better off now that it is sharing less mu-
sic with other formats? With the all-important fall book and
holiday selling season approaching, I thought I would pose
that question to some leading radio and record execs in or-
der to find out where the format is heading.

I also had another reason for
asking: Like New York and Los
Angeles, my hometown of Nash-
ville doesn’t have an Active Rock
station. Now, with Alternative
WRLG vanishing into the ether
and WKDF’s move to a softer Al-
ternative sound, listeners don’t
have a place to hear new rock
bands and sounds.

With Active Rock enjoying
healthy ratings and breaking acts,
execs say now is the time to con-
tinue pushing the envelope and
avoid becoming complacent when
it comes to experimenting with
new sounds, even if the songs be-
come mass-appeal hits. (For a
comprehensive analysis of the
state of Active Rock and Rock, see
Rock Editor Cyndee Maxwell’s
excellent “30 Years Of Rock” spe-
cial in the August 29 issue of
R&R))

More Identifiable Sound

One label exec who's happy
with the direction of the format is
g Capitol VP/Rock
Promotion Dave
Ross. who
agrees that Ac-
| tive Rock has a
il more readily
lidentifiable
{ sound than in
previous years.
He attributes that
§ in equal parts to
" the format lay-

ing claim to pre-

and post-grunge
acts, a concerted effort to play a
greater variety of sounds. and Al-
ternative’s recent pop and rhyth-
mic shift. “Certainly. the format
has become more disparate than
mainstream Rock. Every day that
goes by, Active Rock and Alterna-
tive grow further apart.”

But Ross admits it’s hard to say
if the pros outweigh the cons for
the labels. “Less sharing can be a
problem. because record compa-
nies rely on multiple impressions
in a market. and that’s declining.
But right now I'm loving it. I'm
still selling a lot of Megadeth al-
bums and they’re getting played
mostly at Active Rock. And you
can’t tell me that it’s only Alter-
native that’s setling Tool records.

“It got dangerous a couple of
years ago when there were a lot of
records that all sounded similar
and Active Rock and Alternative

Dave Ross

were playing them. It reminded me
of 1988 when B PR
there were a ton of
sound-alike hair
bands on the ra-
dio. At the end o
the day, the con
sumer wasn’t sure
which one was
which, and sales
suffered. I'm in
the business and /
couldn’t always
keep them apart.

“In 1994, the
same thing occurred with grunge.
With so much sharing going on
then, I think listeners couldn’t tell
which station was Alternative and
which one was Active Rock. To a
degree that’s changed these days.”

Ross, however, does raise con-
cerns about the format’s need to
continue breaking as many artists
as possible, including those that
get picked up by Rock and Alter-
native. “Why did [OQutpost/Gef-
fen rock band] Days Of The
New’s song ‘Touch. Peel, And
Stand’ move so quickly? It was
one of the few bands that program-
mers were willing to go out on a
limb and put it in at 20-25 spins
out of the box.

“Typically, you have to go the
long road: 6-12-18-24 spins. And
each step of the way you're wait-
ing for research to come back,
because it’s not going to move
higher unless the callout comes
back, and that could take two
months. I had guys wait on the
Foo Fighters' ‘Monkey Wrench’
until it called out before they’d
move it up, and I'll probably
have to go through the same

@

As stations cluster
into groups,
programmers are
working to distinguish
each station, which is
understandable. And
they are doing it by
trying to share as little
music as possible.
—Michael Linehan

Warren
Christensen

thing with the new Everclear.”

Sticking It Out

Another exec who’s bullish on
the format is Geffen/DGC Direc-
tor/Rock Promotion Warren
Christensen, whose band Days
Of The New hit No. 1 at Active
Rock with “Peel” and recently
backed onto the Alternative
chart, where it continues to
climb. True, it can be a slow pro-
cess scaling the Active Rock
chart, but Christensen counters
that “you really get a sense if the
record is working. The mediocre
records are the most difficult; the
ones that people like and that do
kind of well. Those are the ones
in which you continue to invest
money and end up getting frus-
trated because you don’t know if
you have something or not.

“Days was great. We had an
immediate re-
sponse—not
only from the
PDs, but the
jocks and listen-
ers. You could |
see that some-
thing was really
happening. But
even we only
shipped 9000
copies the first
week.”

Christensen
gives credit to the format for con-
tinuing to stick with bands,
sometimes several tracks deep.
“Days has a chance to have a
long career because Active Rock
will still embrace them if they
continue to make great records.
That’s a major factor in develop-
ing a band. That might not be the
case if they were happening only
at Alternative.

“That’s the great thing about the
format. Rock radio is about em-
bracing bands. You have to give
credit to Alternative for playing a
lot of Alice In Chains and Pearl
Jam. But. to be honest, they most-
ly played the hits. Radio stayed
with them during the depth and in-
between tracks.”

While still a big fan of the for-
mat, Reprise VP/Promotion
Michael Linehan has one word to
explain why Active Rock has be-
come so distinct in the past year:
deregulation. Case in point, says
Linehan, is what’s happening with
Green Day’s “Hitchin’ A Ride” in
a major Midwest market where
one broadcaster owns both the
Active Rock and Alternative sta-
tions. The programming powers
that be elected to give “Hitchin’”
only to the Alternative.

Michael Linehan

SOUND DECISIONS

Less sharing can be a problem because
record companies rely on multiple
impressions in a market, and that’s
declining. But right now 'm loving it.
—Dave Ross

“What’s going to happen is that
abig record in both formats is only
going to be heard on one station,
and the other is going to pass on
the song.” The reverse is happen-
ing nationally with Reprise’s Faith
No More, a band
with an Alterna-
tive heritage
that, Linehan
says, “can’t get
arrested” at that
format despite
its previous suc-

cessful track
record. :
“This 1s the

bounty we reap
from the telecom
bill. As stations cluster into
groups, programmers are working
to distinguish each station, which
is understandable. And they are
doing it by trying to share as little
music as possible. There will al-
ways be songs that cross, but late-
ly it seems there are fewer.

“That’s obviously not great for
record companies, because we are
going to get fewer impressions in the
market. But for radio, it seems they
are going to end up having trouble
getting their current music to test
unless they make a big commitment
to it, especially since they don’t play
that much new music anyway.”

Consolidation, he says, is cre-
ating a “conservative trend at ra-
dio that’s very research-based.
Add in that Active Rock doesn’t
play as many records as other for-
mats, and the labels could suffer”
because fewer people are hearing
the music.

Linehan also throws in another
wild card: MTV. The channel, he
says, “is not very responsive to
Active Rock E
bands.” With the
two formats be-
coming more
polarized, and
since MTV fol-
lows only what
Alternative |

Curtiss Johnson

does,” Active
Rock bands
could get left be- £

hind for the near
term

Double-Edged Sword?

For Epic Sr. VP/Artist Develop-
ment-VP/Promotion Harvey
Leeds, less sharing is a double-
edged sword. “It depends on what
kind of music we’re holding in the
bag. I'd be lying if I said I didn’t
want my records played on other
formats. But when it comes to art-
ist development, format exclusives
are very important in developing

Harvey Leeds

an artist and building careers rather
than just hit songs. If an artist is
going to have a career, they have
to build a foundation so that when
you eventually get that ‘money
song,” you can go mass appeal. In
that regard, Active Rock still is a
great place to start a band.”

As for radio, a pair of program-
mers share some of the label’s con-
cerns. KRXQ/Sacramento Station
Manager/PD Curtiss Johnson
agrees that in today’s deregulato-
ry environment less sharing will be
the way of the world. He shouid
know, since he also programs a
Classic Rocker.

“I’ve always believed the format
should search out and champion
new music. The format can’t be-
come an island unto a sound.
We’ve always strived to have a
coalition of sounds, and part of that
is the new ska and rhythmic mu-
sic. But it’s also Metallica and
Megadeth and being able to play
Tonic and Matchbox 20.

“Some consultants and group
programmers continue to say that
kind of station
can’t work in
1997; that it
won’t research.
Yet that’s the
pure strength of
the format. The
Alternatives may
attack me and
take one element
of my music and
try and make it
theirs, but I have
such strong ownership — we are
pretty damn close to owning four
or five other sounds — that I'm pret-
ty impervious to attack. And if one
sound dries up, like grunge, then I
can always fall back on the others
that people accept and know.”

In the end, WZTA/Miami PD
Duane Doherty says it still
comes down to the quality of the
music, regardless of the level of
sharing. And on that front he’s
happy with the progress. “Great
product will cut through and sell.
I think back on a lot of the alter-
native records that were played at
Active Rock. It wasn’t that great,
but I think we fooled the audience
into thinking it was.

“But I'm happy with the direc-
tion the format is heading. Now
we’re owning more artists and
getting better treatment from the
labels. But the labels have to con-
tinue signing more bands that
have more than one single. In the
past few years there were so many
one-hit wonders. That’s going to
kill a lot of acts regardless of how
well we support them.”

Duane Doherty
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Chalk another one up to the pro-
motion and marketing beauty of
soundtracks. Mother/Island quartet
the Longpigs made its long-awaited
debut this week at Alternative with the
track “On And On,” a programmers’
favorite that appeared on the

tremely well. Everybody at the station
foves it.”

As for the growing multiformat ex-
posure for the single, Island Sr. VP/
Promotion Joe Riccitelli credits Head/
Rock Promotion Jessica Harley “for
bringing the song’s potential to my at-

Longpigs

Rock Radio Feasts On Longpig’s ‘On And On’

The Sun Is Often Out is already at
retail.

Business Is Good
For The Firm

Talk about street cred. “Firm Biz.”
the new Interscope/A/T single from
the Firm — aka Nas, Foxy

‘Candie 1997’ Sets Sales Mark

Elton John's release “Candle InThe Wind 1997/Some-
thing About The Way You Look Tonight” has set a record as
the highest certified single in
U.S. history at eight million
units. Proceeds from sales of
the single, which was re-
leased on Rocket /A&M As-
sociated Labels, will benefit
the Diana, Princess Of Wales
Memorial Fund. The RIAA
waived its customary 30-day

Eiton Johm

Brown, AZ, and featuring
Dawn Robinson, is making
| plenty of noise at CHR/
. Rhythmic and Urban radio.
N Some of the creme de la
E creme of crossover are re-
porting the single, including
WQHT (Hot 97)/New York,
WJMN/Boston, KKFR/
Phoenix, KPWR/L.os Ange-
§ les, KUBE/Seattle, XHTZ
. and KHTS in San Diego and
WWKX/Providence. Major-
(® market Urban outlets sup-
! porting the track include
. WBLS/New York, WUSL
¢ and WPHI in Philadelphia,
! WAMO/Pittsburgh.
¢ WEDR/Miami, WTMP/
{ Tampa, WJLB and WCHB
. in Detroit, WGCI/Chicago,
KKDA/Dallas, and WHTA/
Atlanta.

soundtrack to the blockbuster movie
Mission: Impossible and the band’s
debut disc. The Sun Is Often Out.

Stations reporting the melodic bal-
lad from the British group include ma-
jor market outlets like WXRK/New
York, KROQ/Los Angeles. WHFS/
Washington, WENZ/Cleveland, the
Boston duo of WBCN and WFNX,
KPNT/St. Louis, KZON/Phoenix,
and KNRK/Portland. The single is
also getting early support in major
markets at other formats, including
Adult Altematives KENZ/Salt Lake
City and KXPK/Denver, Active
Rockers WZTA/Miami and WBZX/
Columbus OH, and Rock WTFX/
Louisville.

“On And On” 1s the second U.S.
single from the band. The first track,
“She Said,” garnered some success
earlier this year. Both tracks, interest-
ingly, reached the top 20 in the UK.
Audiences got their first taste of the
Longpigs earlier this year in New
York, when the band opened for U2.
The label also had them on a brief ra-
dio tour in support of "She Said.”

For WHFS MD Pat Ferrise. “On
And On™ has been a track he’s been
waiting to play for some time. *“I first
heard 1t last fall on the Mission: Iin-
possible soundtrack and really liked
it a lot. I asked my Island rep. and he
said Island wasn’t going to be doing
anything until the tolowing year. |
thought about going out on it back
then because it’s such a great song,
but decided to wait”

Ferrise. who cites the single’s
“great melody and compelling lyrics.”
says the wait has been worth it. “It’s a
perfect fall record. "HFS has a histo-
ry of playing these types of records.
It’s very well-written, and it’s a song
we believe is going to research ex-

tentton and Sr. Director/Alternative
Promotion Howie Miura for coming
up with the idea of remixing the track
and bringing up the guitars and the or-
gan.” Riccitelli’s contribution was
helping land the red-hot Tom Lord-
Alge to remix the song.

As for the label’s decision to go with
“On And On” as the second single to
radio, Riccitelli says, “This is a more
pop-rock song, but that’s not really what
the band is about. They are a great rock
band. We felt ‘She Said” was a good
track to introduce the band to people.
Some bands need set-up tracks. and we
felt the Longpigs did. We wanted to
make sure the band had a foundation
before we went with a great, multifor-
mat song like this”

With airplay growing, Island will
bring the Longpigs back to the U.S.
to meet radio. The band also is open-
ing for Echo & The Bunnymen for
a three-week tour in late October.

One crossover program-
mer who likes what he hears is
WHHH/Indianapolis PD Scott
Wheeler. “I really like the way it
sounds, and 1 hope it works. It definite-
ly gets the benefit of the doubt, because
it has great tempo. and we’re just dy-
ing for tempo songs. There are too
many ballads out right now. Some of
them are pretty good, but they’re get-
ting lost in the shuffle.”

With slower jams prominent. the
jazzy, hip-hop beat of “Firm Biz” gives
listeners needed variety, says Wheeler.
In fact, Wheeler notes that he “heard
the song on Hot 97, and it really stood
out on the air.”

Wheeler also gives Robinson’s sing-
ing high marks. “Her vocal hook really
helps make the song. It’s like how Lau-
ryn Hill really helped make Nas’ ‘If I
Ruled The World.” Robinson’s vocals
take the song to another level.”

The Firm’s self-titled album bows
October 21.

\V

Y[Ry

DID YOU SAY SPECIAL SAUCE? — Actually that's Sauce Money (far right),
who just signed a deal with Geffen Records. During Sauce’s video shoot, he
posed for a “still” photo with (I-r) Jay-Z, Abdul Abbott, and Damon Dash.

post-release-date certification
requirement since the recording is classified as a cne-way
single, meaning no returns will be accepted.

Bowie’s GQ Bound

R.E.M. is said to have tapped Pat McCarthy to produce
its next album. McCarthy, who was the engineer on the
band’s previous discs Monster and New Adventures In Hi-
Fi, is also known for his work with the Wallflowers, Count-
ing Crows, and U2. The band also plans to bring along
some outside help, including Screaming Trees drummer
Barrett Martin and Young Fresh Fellows guitarist Scott
McCaughey. The group is expected to begin recording
within the next few months ... David Bowie will headline
GQ magazine's annual Men Of The Year event at Radio
City Music Hall on October 15. It will be Bowie’s only NY-
area, concert performance. Also, the November issue of
the 'zine will feature a four-song Bowie CD insert that's
available only at newstands.

Tour news: The reunited Jane’s Addiction will kick off
its five-week U.S. tour on October 30-31 in New York.
Dubbed the “I-ITZ M’My Party Tour,” the band will include
songs from its albums Nothing's Shocking, Ritual De Lo
Habitual, and the new disc, Kettle Whistle ... BluesTravel-
er kicked off its North American tour on September 26,
three days after opening for the Rolling Stones ... San
Francisco alterna-rock band Third Eye Blind has scored
support dates for the Rolling Stones and the second leg of
U2’s upcoming North American tour.

Asides: Rhino will release a 20-track, greatest-hiis pack-
age of solo material from David Lee Roth on October 28.
The disc includes the new single, “Don’t Piss Me Off” ...
Jive Records has teamed with rapper Master P’s label,
No Limit, to release Mystikal’s new album, Unpredictable,
on October 28. It's the New Orleans rapper’s second al-
bum for No Limit ... Beck has landed the new song “Dead
Weight” on the soundtrack to the movie A Life Less Ordi-
nary, being directed by Trainspotting helmer Danny Boyle
... Seahorses drummer Andy Watts exits.

For A Good Cause: The nonprofit organization Hearing
Education and Awareness for Rockers (HEAR) celebrates
its 10th anniversary with the launch of Hear Records. The
release date for its first, as-yet-to-be-determined album is
May 1998. It will include pubilic service announcements as
well as original material from international artists. Previ-
ous PSA contributors have included Pete Townshend,
Metallica, and Primus.

Here a look at retail activity next month. October 7: 3rd
Party Alive (DV8/A&M), AphexTwin Come To Daddy (Sire),
Boyzone A Different Beat (Polydor/A&M), Chico DeBarge
Long Time No See (Kedar/Universal), Steve Earle £/ Cora-
zon (E-Squared/WB), Everclear So Much For The After-
glow (Tim Kerr/Capitol), Janet Jackson The Velvet Rope
(Virgin), Letters To Cleo Go! (Revolution), and Kenny
Wayne Shepherd Trouble Is (Revolution). October 14:
Duran Duran Medazzaland (Capitol), G Love & Special
Sauce Yeah, It's That Easy (Epic), Rick James Urban
Rhapsody (Private |/Mercury), and Aaron Neville To Make
Me Who | Am (A&M). October 21: Edwyn Collins “I'm Not
Following You” (Epic), Jamiroquai Remixes (Woik), Ph-
ish Live (Elektra/EEG), and Sylk 130 When The Funk Hits
The Fan (Ovum/Ruffhouse/Columbia). October 2&: All-4-
One My Brother’s Keeper (Blitzz/Atlantic), Jai Heaven
(RCA), Joan Jett &The Blackhearts Fit To Be Tied(Warn-
er Bros.), and Will Smith untitled (Columbia).
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R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pap

— TOTAL PLAYS —

LW TW ARTIST TITLE LABEL(S) ™ W STATIONSADDS
+ @ SUGAR RAY Fly (Lava/Atlantic) 1387 1306 3572
I'm a big fan of watching other successful radio stations to §
SARAH MCLACHLAN Building A Mystery (Arista) 1385 1412 350 see what they do musically. The most interesting thing
s MATCHBOX 20 Push (Lava/Atlantic) 1366 1373 3300 about Pop/Alternative is that-no two stations within the
O JEWEL Foolish Games (Atlantic) 1348 1264 3271 Yfhiore glike.
. . When Hot ACs started appearing several years ago, you
5 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1329 1375 3100 could look at stations like KHMX/Houston and WRQX/
@ PAULA COLE | Don't Want To Wait (Imago/WB) 1292 1270 34/0 Washington and see the playlists were practically identical.
SISTER HAZEL All For You (Universal) 1286 1300 32/0 Now, if you look at Pop/Alternative Hot ACs WBMX/ f
Boston, KALC/Denver, KYSR/Los Angeles, or KFMB-FM/San i
© TONIC If You Could Only See (Polydor/A&M) 1236 1210 3272 Blsgtithe lists arscombletelydifferent, Many Podl
o FIONA APPLE Criminal (Work) 974 923 330 Alternatives are playing Third Eye Blind’s “Semi-Charmed Life” like crazy, but
1o @ SMASH MOUTH Walkin' On The Sun (lnterscope) 06 881 321 ISR s a dog. Theseme. is HD=oTIMMECRH cvalizarre
) . On the other hand, Live’s “Turn My Head” and Smash Mouth’s “Walkin’ On
' m OMC How Bizarre (HUh.’/M&fCUI)/) 877 859 230 The Sun” aren’t at the top of many stations’ playlists but work huge for us. It’s
3 @ MIGHTY MIGHTY BOSSTONES The Impression...(Big Rig/Mercury) 863 814  27/0 inferesting to see the differences between each station and each market.
12 13 WALLFLOWERS The Difference (Interscope) 734 821 24/0 Some traditional Hot AC programmers swear up and down that this Pop/
. . Alternative format isn’t going to work, but today’s programmers have better
14w LIVETurn My Head (Radioactive) 669 75 2400 research than before and are better-equipped to keep their fingers on the
s @ DAVE MATTHEWS BAND Crash Into Me (RCA) 549 531 1900 pulses of their individual markets. They’re paying closer attention to market
VERVE PIPE The Freshmen (RCA) 545 500  19/0 nuonce§ beccus.e everything’s !oecome more niched. Listener preferences are
/ developing at different rates from market to market.
@ SHAWN COLVIN Sunny Came Home (Columbia) 517 491 210
@ SUNDAYS Summertime (DGC/Geffen) 499 a3 191 Jeff McHugh is Program Director for WKZL “The Eogle"/Green;boro.
s O BLUES TRAVELER Most Precarious (A&M) 454 446 21/0

CHUMBAWAMBATubthumping (Republic/Universal) 428 312 195

Forward-thinking executives lend their perspectives about M
&

This sub-chart is ranked by total plays and combined from the custom chart function on Pop/Alternative music and formatics each week

R&R ONLINE. © 1997, R&R Inc.

New & Active Contributing Stations

OASIS Don't Go Away (Epic) BIG HEAD TODD & THE MONSTERS Please... (Revolution) KAMX/Austin, TX (HAC) KMXByLas Vegas, NV (HAC) K220/Sacramento, CA (HAC)
Total Plays: 353, Total Stations: 17, Adds: 2 Total Plays: 236, Total Stations: 9, Adds: 0 KLLY/Bakersfield, CA (HAC) WLIR/Long Istand, NY (Alt) WALC/St. Louis. MO (HAC
WBMX/Boston, MA (HAC) KYSR/Los Angeles, CA (HAC) aloireOHER)
FOREST FOR THE TREES Dream (DreamWorks/Geffern) |~ PEACH UNION On My Own (Mute/Epic) WLCE/Buffalo, NY (HAC) WPLL/Miami, FL (HAC) WVRV/St. Louis, MO (AA)
Total Plays: 352, Total Stations: 13, Adds: 0 Total Plays: 185, Total Stations: 10, Adds: 1 WLNK/Charlotte, NC (HAC) KUSU/Modesiu, CA (HAC) KENZ/Salt Lake City, UT (AA)
. i ( KFMB/San Diego, CA (HAC)
TEXAS Say What You Want (Mercu MATCHBOX 20 3am (Lava/Atfantic v hicapo HLIIHAC) b T L) :
Total Plays: R Total Stions 18, Add5'(l ) | Tota Plays: 170, Total Stations:(Q,Adds: 2 4 KDGE/Dallas, TX (Alt) WPTEMorfolk, VA (HAC) | KLLC/San Francisco, CA (HAC)
KALC/Denver, CO (HAC) | WSHE/Oriando, FL (HAC) KRUZ/Santa Barbara, CA (HAC)
IMANI COPPOLA Legend Of A Cowagirl (Columbia) | WALLFLOWERS Three Marlenas (/nterscope) KXPK/Denver, CO (AA) WPLY/Philadelphia, PA (Alt) WHPT/Tampa, FL (A4)
Totat Plays: 268, Total Stations: 12, Adds: 1 Total Plays: 166, Total Stations: 14, Adds: 7 WPLT/Detroit, Ml (Alt) KZON/Phoenix, AZ (Alt) ’ FL(HAC
. . ' . KVSR/Fresno, CA (HAC) K22P/Phoenix, AZ (HAC) WeATXTargga, FU(HAC)
TOAD THE WET SPROCKET Crazy Life (Columbia) | FLEETWOOD MAC Silver Springs (Reprise) WJBX/Ft. Myers, FL (AA) | KBBT/Portland, OR (HAC) WXLO/Worcester, MA (HAC)
Total Plays: 239, Total Stations: 10, Adds: 1 Total Piays: 162, Total Stations: 6, Adds: 0 WKZL/Greenshoro, NC (HAC) | WOCG/Raleigh, NC (CHR/P) - 36Total S%ns
Songs ranked by total plays HAC-Hot AC Ait-Aiternative AA-Adult Altemnative CHR/P-CHR/Pop

KAMI LY E

“POLKA DOTS”

from her debut album BLUE CINDERELLA
Produced by Hugh Padgham

Pop/Alternative & Hot AC Impact Date 10/6!

STAR 100/San Diego 35x

KLLC/San Francisco 20x

musicrrst  Star 98.7 Winner -
Custom  New Music Challenge Five Nights in a row!

MCA

] Management: Burt Stein/Gold Mountain Entertanment

Get AMPed 3t MOR Recors Onfine: www. mcanecords.Com | @1997 MCA Records, Inc
b - Fia
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES SEPTEMBER 26, 1997

CaLLout Americae SONQ selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of September 1-7.

CHR/POP
TOTAL AVERAGE RVORABILITY ESTIMATE (1-5) TOTAL% TOTAL%

ARTIST TITLE LABEL(S) ™ LW 2w 3w FAMILIARITY  BURN
SUGAR RAY Fly (Lava/Atlantic) 400 404 399 — T71.8% 16.7%
LEANN RIMES How Do | Live (Curb) 394 398 389 392 734% 13.2%
WILL SMITH Men In Black (Columbia) 391 3.96 3.88 3.84 88.0% 26.6%
NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista) 3. 89 — — — 70.6% 17.9%
PUFF DADDY & FAITH EVANS {112 I'l Be Missing... (Bad Boy/Aristz) 3.87 3.95 3.88 3.84 86.4% 22.6%
JEWEL Foolish Games (Atlantic) 384 387 385 3.88 81.6% 20.0%
THIRD EYE BLIND Semi-Charmed Life (Elektra/FEG) ~ 3.80 3.6 3.78 3.75 90.4% 22.4%
VERVE PIPE The Freshmen (RCA) 378 370 3.8 376 762% 23.1%
MATCHBOX 20 Push (Lava/Atlantic) 3.7 379 370 3.70 83.5% 22.6%
TONIC If You Could Only See (Polydor/A&M) 366 3.65 359 3.61 68.9% 18.8%
DAVE MATTHEWS BAND Crash Into Me (RCA) 364 352 352 347 66.8% 21.2%
BOYZ Il MEN 4 Seasons Of Loneliness (Motown) 3.63 — S 45.9% 10.6%
SARAH MCLACHLAN Building A Mystery (Arista) 356 349 345 342 68.0% 19.3%
ALLURE Al Cried Out (Crave) 355 360 347 340 496% 11.1%
SISTER HAZEL All For You (Universal) 354 337 345 351 76.2% 24.2%
98 DEGREES Invisible Man (Motown) 353 369 344 362 56.9% 16.9%
MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 3.53 3.64 3.44 357 61.9% 19.1%
SPICE GIRLS 2 Become 1 (V/rg/n) 3.53 356 3.52 3.71 84.0% 28.2%
WALLFLOWERS The Difference (/nterscope) 353 343 343 34 173.2% 26.6%
BACKSTREET BOYS Quit Playing Games (With My Hear‘[) (J/ve) 352 357 347 352 71.9% 271.3%
PAULA COLE | Don’t Want To Wait (Imago/WB) B 352 343 333 351 65.2% 16.7%
MEREDITH BROOKS Bitch (Capitol) 342 336 344 358 887% 36.5%
MARIAH CAREY Honey (Columbia) 3.38 338 332 317 63.5% 22.6%
ROBYN Do You Know (What It Takes) (RCA) 338 3.39 334 337 80.2% 29.6%
Aﬂ GRANT Takes A Little Time (A&M) 0332 330 — — 44.0% 11.3%
PEACH UNION On My Own (Mute/Epic) 312 292 — — 29 2%  8.9%
AQUA Barbie Girl (MCA) 302 304 293 312 T1.5% 32.5%
MR. PRESIDENT Coco Jamboo (Warner Bros.) 298 303 306 3.02 55.8% 21.6%
HANSON Where's The Love (Mercury) 293 295 297 33 71.3% 34.4%
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal
familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston,
Buffalo, Long Island, New York, Phitadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando,
Tampa. MIDWEST: Cincinnati. Cleveland, Columbus, Indianapolis. Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from

Callout America after 20 weeks of testing. © 1997, R&R Inc.

CaLLout AMERICAe

Hot Scores

By ANTHONY ACAMPORA

As the Summer '97 ratings period
ends. we thought this would
be a good opportunity to take a look
at the “state of music.” according
to the CHR/Pop listeners surveyed
by R&R’s Callout America.
We've taken this week’s list of
songs and come up with overall
average scores (including demo-
graphic averages) and compared
them to similar results from the end
of the Spring book (all demos are
women):

9/26/97
12-34 217 18-24 2534
3.55 3.60 3.59 343
7/2/97

12-34 12-17 18-24 25-34
3.48 3.54 339 347

12-17 and 18-24 women appear
to favor the current music. while
women 25-34 rate the present sur-
vey a bit lower than the early sum-
mer survey. This feature will be pre-
sented periodically in this column
so we can gauge where the tastes
of CHR/Pop listeners are moving.

On this week's survey, “Mo
Money Mo Problems” by Notori-
ous B.L.G. (Bad Boy/Arista) be-
comes the third rap title (following
Will Smith’s “Men In Black™ and
Puff Daddy’s *T'll Be Missing You™)
to post big callout scores cver the
last few months. “Mo” is testing
across the board. ranking fourth
overall (3.89) and 12-17 (4.04). sixth
18-24 (3.88). and 10th 25-34 (3.57).

“How Do I Live” by LeAnn
Rimes (Curb) could now be con-
sidered the biggest Country cross-
over hit of the decade. The 15-year
old superstar, whose new album is
the nation’s top seller. ranks eighth
among her peers (12-17 women).
but is No. | among women 18-24
and 25-34.

jump into sales...marketing our jingles to leading PDs across the country.

confidential,

Hey, you wouldn’t get free record company T-shirts anymore, but you would get a life. EOE

Reply to:

Radio & Records

One of the America’s leading producers of jingles and ID’s for radio stations is looking for a PD that’s ready to make the

If you’ve had medium to major market experience programming CHR, Urban, Hot AC or Hot Country...you may be our
guy (or gal). Send us a resume (no, we don't need a tape) and a letter. Let’s talk...and, of course, this will be strictly

' ARE YOU SICK OF BEING A PD?

Living from book-to-book? Changing owners more often than your 0il? Wondering where your career is really heading?
Sick of working 18 hours a day, eight days a week? Ready for some stability? Ready for some sanity?

10100 Santa Monica Blvd # 367, 5th Floor * Los Angeles, CA 90067
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On Top Of His Game

Mays’ belief in an entrepreneurial environment and forever raising the bar
keeps Clear Channel on an upward path

With 178 radio stations (two to be sold) currently on his
roster, not to mention outdoor advertising companies and TV
stations, Clear Channel President/COO Mark Mays is short
on time and high on expectations for the company. Mays is
also focused on growing shareholder value and hiring the best
people who will thrive in Clear Channel’s decentralized corpo-

rate culture.

In part two of R&R'’s exclusive
interview with this rising financial
whiz and astute manager, Mays
opens the door to his thoughts on
CHR, talent, research, and much
more.

R&R: Does Clear Channel, or do
you, have any format preferences?

Mark Mays: No preferences. We
are in every format from CHR,
News/Talk, Urban, and Country, to
all kinds of Oldies, ACs, Alternative,
Jazz, and even a Blues station. We
are in every format, and we definite-
ly cater it right to the listeners in the
markets we operate.

R&R: How do you feel about the
recent CHR resurgence?

MM: It's interesting. We bought
a whole bunch of CHRs back in the

@

We tend to feel that
locally produced
shows will do better
than satellite shows.
We are willing to
invest the time,
energy, and money
into the software side
of the business to
develop that.

early '90s, when everybody said
CHR was dead, it’s never going to
come back, and here are 20 reasons
why. It’s all a function of product:
When you get good product in any
given format, it will work well. I
think there will always be cycles
with all the different product/format
lines.

R&R: There was a situation in
Tampa where PD/morning man
Mason Dixon, one of your major
talents, jumped across the street to
a direct competitor. What is yvour
company’s position on high-profile,

well-paid person-
| alities?

MM: The deci-
sion to go without
Mason was made
by our local man-
agement, and, as
always, we sup-
ported local man-
T agement. Person-

"y alities are difficult
L TR manage to
some extent, and Mason was no dif-
ferent, except for the fact that he's a
great talent and does an extremely
good job.

RR: Do you have any particular
feelings with regard to working with
the record companies?

MM: We have to coexist togeth-
er. They are an integral part of us,
and we are an integral part of them.
I feel the working dynamics will re-
main pretty much as they are today.

R&R: Do you see the roles that
outside consultants and outside re-
searchers play with your company
changing, and do you foresee any
plans to buy any consulting or re-
search firms?

MM: No, I do not anticipate any
changes from the way we currently
operate. The GMs like being able to
pick who they want. We will con-
tinue to provide that entrepreneur-
ial environment for success, because
our GMs want it, have adhered to it,
and we have all prospered well from
it. I know it’s different with a lot of
other companies, but our operations
are so decentralized that we don’t
dictate research vendors, consult-
ants, or anything like that. We leave
the flexibility up to the GMs, so they
can choose who they think is best.
We let them decide how they want
to work it with their research or pro-
gramming. I find things work better
and are implemented with much
more concern and care when we give
managers the freedom to make de-
cisions.

R&R: How do you feel about
syndicated shows and satellite- driv-
en programming vs. live, local pro-
gramming?

MM: Every company has a dif-
ferent economic perimeter by which
they operate. We tend to feel that
locally produced shows will do bet-
ter than satellite shows. We are will-
ing to invest the time, energy, and
money into the software side of the
business to develop that We have
looked at syndicated shows, but for
the most part we are product-driven
and not cost-production-driven.

R&R: With such an incredibly full
plate, how do you manage your
time?

MM: Everyone has an issue with
time management. Whether it's me,
a GM, or a PD with two or more
stations, it certainly is a challenge.
In our new structure, we have four
very capable individuals whose tal-
ents far exceed mine. Our backbone
of 50+ GMs really provides our suc-
cess and handles those 178 radio sta-
tions. It’s not as challenging for me,
from that perspective, because of the
talent we have. As we continue to
grow, there will always be the as-
pect of restructuring and manage-
ment shuffling—as we did a few
weeks back—as well as the time and
attention it takes with regard to ac-
quisitions. I have three little boys at
home who take a lot of time as well.
There are lots of pulls, but I have
found that balance is the key to ev-
erything, from the long hours of
work we put in, to the time off we
take.

R&R: Do you personally have
much contact with the radio stations,
or under this new structure do you
have more contact with the regional
people?

MM: When I started with Clear
Channel, there were 16 radio sta-
tions. Naturally, I had the oppor-
tunity to visit with everyone on an
individual basis and spend a lot
more time. Now, we are in 40 dif-
ferent markets with 176 radio sta-
tions, and it’s difficuit to have that
individualized approach. It’s phys-
ical as well as a time constraint. I
try to spend as much time with
them as I can, but, obviously, the
regional guys are there to help off-
set that by knocking around good
ideas with them and giving them
good input and feedback.

R&R: What do you ask or de-
mand of each of your radio sta-
tions besides cash flow?

MM: We go through a pretty rig-
orous strategic planning process
where we ask our people to do
many things. Yes, we focus on cash

m HE

Our operations are so decentralized that
we don’t dictate research vendors,
consultants, or anything like that.
We leave the flexibility up to the GMs,
so they can choose who they think is best.

flow, though that seems to be an
output rather than an input. The
out-source is building great pro-
gramming for the listeners and a
well-trained sales force that can go
out and sell it. We don’t focus on
cash flow as much as we develop
the franchises within the markets
we operate in. By doing that, we
get all these creative people to gen-
erate into revenue streams. It's not
just a relentless pursuit of cash
flow as much as it is positioning
ourselves for the long term. We ex-
amine all the angles on how our
competition will position itself
against us over a long period of
time, as well as how we will posi-
tion ourselves over the next five
years or so.

R&R: How does your strong fi-
nancial background complement
what your father Lowry and your
brother Randall do?

@

We don't focus on
cash flow as much as
we deveiop the
franchises within the
markets we operate
in. By doing that, we
get all these creative
people to generate
into revenue streams.

MM: Well, without question
Lowry also has a good financial
background. If you look at the
three of us, I kind of see us as a
three- legged stool. Some of Low-
ry’s strengths include his ability to
ask very good questions and his
perceptiveness. He takes a little bit
of a different perspective on things
than I do, but is also very tough.
He has to be in the position of kick-
ing us in the pants and constantly
raising the bar on us. Randall’s
greatest strengths are probably fi-
nancially oriented as well.

I believe people would say my
greatest strengths are with people
skills and financial analysis.

R&R: Do vou take the advent
of digital audio radio (DARS) se-
riously as a competitor?

MM: Technically. they have to
first prove that it really works.
When they prove to us that it

works, and someone starts listen-
ing to it in their car or home, then
I'll be more concerned about it.

Obviously, we should not have
our eyes shut from the standpoint
that its very essence is that it is a
competitive technological threat
that’s out there. How quickly it
gets into our markets is another
matter.

R&R: A television station in
Hawaii just got the first go-ahead
to go digital. Will Clear Channel
make the enormous investment for
digital radio?

MM: Yes, we have supported it
wholeheartedly and are 100% be-
hind it.

R&R: Hispanics are the fastest-
growing segment of the population
in the United States, and vou have
made a significant investment in
Heftel that has seemed to really
pay off. Will you continue to invest
time, money, and resources into
Hispanic formats?

MM: Obviously, Heftel has
prospered very well, and we think
the management is excellent. We
will continue to resource it as
much as it needs, even though it
has its own resources and should
be able to grow and expand on its
own. You will see us helping as
much as we can, but we will be
watching from a distance.

R&R: What do you look for in
the people you hire to work for
Clear Channel?

MM: We look for people with
intensity, entrepreneurial style,
good work ethics, a creative abili-
ty to think out of the box, and who
are hard-working. I have always
believed that the harder you work,
the luckier you get.

R&R: Any predictions?

MM: The radio industry’s future
has never looked brighter. Through
consolidation, there are many new
positive economic aspects to our
business that have a positive out-
come for the people who work in-
side of it. Radio is a tremendous
place to be for at least the next 10
to 15 years.

TALK BACK TO R&R!

Do you have questions, comments,
or feedback regarding this column
or other issues?

Call me at (310) 788-1663 or
e-mail: tnovia@rronline.com




Shining bright at:

WEFNX/Boston KZON/Phoenix
KHOM/New Orleans WWXM/Myrtle Beach
KTCL/Denver KRUF/Shreveport
KXRK/Salt Lake XHRM/San Diego
KDRE/Little Rock WNDU/South Bend

j1F-

From the new album “GOODBYE?”
® In Stores this week!!

) ©1997PIyGamF( cords, inc. Manufactured and Marketed by A&M Associated Labels,
pDolvdor | adv of A&M Records, Inc aP olyGr mcomp ny. All rights reserved.
_/45Jora e

Pboyzone

PSR T Picture
] oreture,

1 Your eyes don’t lie and
your ears won’t either!!

L | LISTEN TO THIS HIT!!

Debut track from the UK’s HIT artist!

- ©1997 PolyGram Records, Inc, Ma. sred and ASM A iated Labels,
Dolvaor a division of A&M Records, Inc., o!yemmoompany Allng:ya reserved.




P 30 BREAKERS.
SEPTEMBER 26, 1997 |, / / ~
afm 4 45 ROBYN
T TOMLAAS —————— 10T Show Me Love (RCA)
3W 2w LW TW  ARTIST TITLE LABEL(S) ™ LW w w STATIONS/ADDS | TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
+ 2 + @ JEWEL Foolish Games (Atlantic) 6437 6170 5666 5163 1310 2361/853 115/16
© s 3 o BACKSTREET BOYS Quit Playing Games (With..) (Jive) ~ 5753 5764 5549 5206  124/0
.+ 2 s THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 5585 5834 5713 5565 1240 EN VOGUE
w s s @ MATCHBOX 20 Push (Lava/Atiantic) 5542 5097 4510 3869 1258 | lﬂv!:n Egensee T!:gT lL-gngo (sl-‘gossfWE?SI/EL‘G‘)c
w1 s €@ SUGAR RAY Fly (Lava/Atiantic) 5213 4134 3372 2611 1332 e SNeRE AL STATIONSIA -~
5« 4 5 SPICEGIRLS 2 Become 1 (Virgin) 5145 5460 5257 5177 1190 22680/294 10571 D
2 1 v @  LEANN RIMES How Do | Live (Curb) 4265 37110 2789 2414 11173
77 1 s SISTER HAZEL All For You (Universal) 4213 4302 4306 4044 1090
5 6 s WILL SMITH Men In Black (Columbia) 3977 4490 4404 44T 99/0 MOST ADDED
1m0 10 MARIAH CAREY Honey (CO/Umbla) 3831 3933 3733 3638 1150 ARTIST TITLE LABEL(S) ADDS
6 s o 1t OMC How Bizarre (Huh!/Mercury) 3692 3948 4242 4233 1071 HANSON | Will Come To You (Mercury) 55
s n o @ 98 DEGREES Invisible Man (Motown) 3641 3455 3115 2890  108/1 | DASIS Don't Go Away (Eic) 36
s o 12 13 ROBYN Do You Know (What It Takes) (RCA) 3324 3616 3736 3984 98/0 CHUMBAWAMBA Tubthumping (Republic/Universal) 25 |
v 2 5 @ PAULA COLE | Don't Want To Wait (Imago/W8) 3239 3060 2740 2492 1194 | DURAN DURAN Electric Barbarella (Capitol) 24
s s u @ TONIC If You Could Only See (Polydor/A&M) 3180 3068 2826 2581 1010 | SALT-N-PEPAR U Ready (Red Ant/London/island) 24
5 2w @ SARAH MCLACHLAN Building A Mystery (Arista) 2956 2908 2697 2408  113R2 %‘gﬁ;%? Ca”,\g'e'L”“‘e e % (RookeyA&M Associted) }g
% o » (@ BOYZI MEN 4 Seasons Of Loneliness (Motown) 2813 2561 2075 1379 87 | pown appLE o ;Wor}() s
28 26 20 @ PEACH UNION On My Own (Mute/Epic) 2781 2585 2213 1764 11955 GARY BARLOW So Help Me Girl (Arista) 14
% 1 1 1o PUFF DADDY & FAITH EVANS {112 Il Be Missing... (Bad Boy/risty) 2720 2768 2838 2775 8000 3RD PARTY Love s Alive (DV&/A&M) 12
2 2 2 @  MGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 2517 2458 2220 1922 9972 ELTON JOHN Something About... (Rocket/A&M Associated) 12
BREAKER @ ROBYN Show Me Love (RCA) 2361 1508 523 189 11516
w 5 19 2  MEREDITH BROOKS Bitch (Capitol) 2358 2624 2905 3173 820
w uw w 2 WALLFLOWERS The Difference (/nterscope) 2338 2731 2979 2044 740 MOST INCREASED
BREAKER @ EN VOGUE Too Gone, Too Long (FastWest/FEG) 2280 1986 1619 1319 105/1 PLAYS ToTaL
|2 2 s AQUA Barbie Girl (MCA) 2172 2520 2430 2426 981 | wmmsrme s WoRRSE
113 3 a1 @ IMANI COPPOLA Legend Of A Cowgirl (Co/umbia) 1974 1674 1158 808 1021 SUGAR RAY Fly (Lava/Atlantic) +1079
v u » €@ ALLURE Al Cried Out (Crave) 1963 1661 1327 1081 8355 | ROBYN Show Me Love (RCA) +853
% 2 s »  VERVEPIPE The Freshmen (RCA) 1913 2131 2453 2444 70/0 | LEANN RIMES How Do ! Live (Curb) +555
@  AMY GRANT Takes A Little Time (A&M) 1845 1825 1655 1501 891 ELTON JOHN Cande In The Wind '97 (RocketAGM Associater) +501
2 2w  HANSON Where's The Love (Mercury) 1663 2495 3267 3876 600 MATCHBOX 20 Push (Lava/Atiantic) +445
% = w o DAVEMATTHEWS BAND Crash Into Me (RCA) 1650 1844 2035 2187 570 gm’: ggm 5':53;’:; dB%:ga“fo”:a ﬁ:fl;gglum oo :‘;gl
- 5 @ SMASH MOUTH Walkin' On The Sun (Interscope) 1378 1054 645 257 89/9 SMASH MOUTH Walkin' On The Sun (Interscope)  +324
; 0 33 MR. PRESIDENT Coco Jamboo (Warner Bros.) 1373 1733 2061 2292 481 ALLURE Ali Cried Out (Crave) +302
| € NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista) 1314 1205 1015 927 58/0 IMAN! COPPOLA Legend Of A Cowgirl (Cofumbia)  +300
[— @  JANET {/0-TIP & JONI MITCHELL Got ‘Til It's Gone (Virgin) 1166 1070 803 211 66/
s o € FLEETWOOD MAC Silver Springs (Reprise) 1128 993 813 645 1213
— @ s € ELTON JOHN Something About The Way... (RocketAGM Associated) 1082 924 662 411 94H2 HOTTEST
€@  ELTON JOHN Candle In The Wind ‘97 (Rocket/A&M Associated) 1025 524 98 — 4116 RECURRENTS
L2 = s &D BLESSID UNION OF SOULS | Wanna Be There (Capitol) 1021 1110 1251 1395 36/ s e B,
— a ow FOREST FOR THE TREES Dream (DreamWorks/Geffen) 933 862 704 588 673 .
~ = @ INOJLove You Down (So So Def/Columbia) 018 728 582 325 39/ ;‘Lﬁ"ﬂ&%ﬂ{;"oﬁ“&gg‘fnag‘fT*;‘;”;,j’agﬁ"(’Z%’,’;jé }
so0 45 43 4  BLUES TRAVELER Most Precarious (A&M) - 829 852 797 601 518 AZ YET Hard To Say I'm Sorry (LaFace/Arista)
— — a2 €D FIONA APPLE Criminal (Work) 811 572 480 416 64/15 DUNCAN SHEIK Barely Breathing (Atiantic)
@ SHAWN COLVIN You And The Mona Lisa (Columbia) 770 436 29 10 62/5 WALLFLOWERS One Headlight (/nterscope)
s a « « GOD'S PROPERTY Stomp (B-Rite/Interscope) 720 935 1088 1095 3210 SAVAGE GARDEN | Want You (Columbia)
2 3 3 4  SHERYL CROW A Change Would Do You Good (A&M) 718 983 1360 1597 321 HANSON Mmm Bop (Mercury)
@  ROLLING STONES Anybody Seen My Baby? (Virgin) 635 487 104 — 465 | SPICEGIRLS Say You'l Be There (Virgin)
— _ % @ SUBLIME Wrong Way (Gasoline Alley/MCA) 582 52 544 462 5o | ARDIGANS Lovefool (Mercu) tentc)
4 43 4 4 DIANAKING | Say A Little Prayer (Work) 532 734 807 802 231
@ TEXAS Say What You Want (Mercury) 485 369 296 182 46/8 Breakers: Songs registering 2000 plays or more for the first time. Buliets
d to songs gaining plays over the previous week. If two songs are
This chart refiects airpiay from September 15-21. Songs ranked by totai plays. Highlighted songs indicate Breaker. m‘mﬂmmﬁwﬁ‘" .o‘,':: mnmm
134 CHR/Pop reporters. 131 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R inc. Increases In total plays. Weighted chart appears on RER ONLINE.

3

WEatherVare

Rolling For Adds | oy | LIRE THUNDER

4
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Early Believers: KISR KQIZ KDRE WQSL WXIS .. ...
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GINUWINE When Doves Cry (550 Music)
Total Plays: 307, Total Stations: 23, Adds: 0

USHER You Make Me Wanna... (Laface/Arista)
Total Plays: 482, Total Stations: 32, Adds: 9

OASIS Don't Go Away (Epic)
Total Plays: 293, Total Stations: 47, Adds: 36

DURAN DURAN Electric Barbarella (Capitol)
Total Plays: 481. Total Stations: 64, Adds: 24

LE CLICK Don't Go (Logic)
Total Plays: 275, Total Stations: 17, Adds: 2

JON BON JOV Janie, Don't Take Your Love To Town (Mercury)
Total Plays: 458, Total Stations: 29, Adds: 0

REFUGEE CAMP ALL-STARS Avenues (Arista)
Total Plays: 267, Total Stations: 28, Adds: 0

AALIYAH The One | Gave My Heart To (BackGround/Atantc)
Total Plays: 438, Total Stations: 40, Adds: 2

/|
/|
A

JOCK JAM Jock Jam (Tommy Boy) SUNDAYS Summertime (DGC/Gefen) ./
{

Total Plays: 428, Totat Stations: 18, Adds: 1

Total Plays: 261, Total Statons: 28, Add}:/ \v
DRU HILL Never Make A Promise: ‘f/s/akb( @0

Total Pays: 202, Total Stations: 15, Adds: 0 \0
GARY BARLOW So Help Me Girl (Arista) \ ‘)\ sob)/a
Total Plays: 199, Total Stations: 36, Adds: 14\

COOLIO F/40 THEVZ C U When U Get There (Tommy, Boy)
Total Plays: 190, Total Stations: 7, Adds: 0

911 Love Sensation (Saban/Ginga/Virgin)
Total Plays: 189, Total Stations: 11, Adds: 0

CHUMBAWAMBA Tubthumping (Republic/Universal)
Total Plays: 406, Totat Stations: 43, Adds: 25

SNEAKER PIMPS 6 Underground (Virgin)
Total Plays: 400, Total Stations: 22, Adds: 0

3RD PARTY Love s Alive (DV8/AGM)
Total Plays: 375, Total Stations: 35, Adds: 12

LE CLICK Call Me (Logic)
Total Plays: 344, Total Stations: 13, Adds: 0

JAMIROQUAI Alright (Work)
Total Plays: 173, Total Stations: 17, Adds: 1

LOS UMBRELLOS No Tengo Dinero (Flex/Virgin)
Total Plays: 320, Total Stations: 10, Adds: 0

Songs ranked by total plays

ies 2 |
OUTWITH A BANG! — KKRZ (Z100)/Portland closed out the season with their “Last Chance
Summer Dance °97" blow out! Among the many acts on the bill was the coolmeister himself,
Coolio (second fromr)! Catching a brief interview between acts are (I-r) Morning Zco member
Dan “O” Clark, Z100 PD Ken Benson, Coolio, and Morning Zoo member John Murphy.

HONEY IS SWEET — ... But a moment alone with Mariah is sweeter. Following the recent
MTV Video Music Awards, the guys from KDWB/Minneapolis caught a treasured moment with
Mariah Carey (c) at the Sony Music after-party. Enjoying her company are KDWB Promo Dir.

John O’Connell (I}, morning show co-host, and producer Pat Ebertz.

-

Apbps SEPTEMBER 30

Mary J. Blige “Everything” (MCA)

Sheryl Crow “Home" (A&M)
Dance Hall Crashers “Lost Again” (510/MCA)
K.D. Lang “Theme From The Valley Of The Dolls” (Wamer Bros.)
L.L. Cool ) “Phenomenon” (Def Jam/RAL/Mercury)
Mase “Feel So Good” (Bad Boy/Arista)
No Authority “Don't Stop” (MJJ/Work)
. Nu Flavor “Heaven” (Reprise)
MC “| Love L.A.” (Mercury)
Sclt-N-Pepa “R U Ready” (Red Ant/London/Island)
Save Ferris “Come On Eileen” (Starpool/Epic)
he Moves “Breaking All The Rules” (DreamWorks/Geffen)

FLY ROBYN FLY! — Proving she knows what it takes, Robyn dropped in to WNCI/Columbus
recently to say hello to the troops. Showing her some love here are: (I-r) “Morning Zoo” host
Conan, RCA Dir./Top 40 Promo Eric Murphey, an unnamed — but happy — band member,
Robyn, ‘NCI PD John Dimick, and RCA Regional Promo/Mktg. Mgr. Kim Travis. PS. Where are
the ties?

"BLIND DATE”WITH DUNCAN — WIXX/Green Bay, W! held its own mini-version of the now
famous “Miller Genuine Draft Blind Date”, and their surprise guest was Duncan Sheik ¢second
from 1)! Winners called in to win tickets while Miller also helped supply free ‘tix” for the show at
a 700-seat venue. Saying “cheers” after the show are: (I-r) WIXX PD Dan Stone. Sheik, MD
David Burns, and Atlantic’s Rick Sudakoff.
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CHR/POP REPORTERS

Stations and their adds listed all;habetlcally by market

WFLY/Albany, NY
PD: Michael Morgan
MD: Ron Williams

HANSON *Come’
SALT-N-PEPA "Ready”
FOREST FOR THE TREES “Dream”

WAEB/Aflentown, PA
PD: Brian Check
MD: Chuck McGee

OURAN DURAN “Electnc”
HANSON “Come”

KQIZ/Amarillo, TX
PD: Eric Stevens
SALT-N-PEPA
VIEAT}EWME
JOHN FOGER]
PETER (ITBWAZ ou're”
DUBSTAR "Stars’

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker

WSTR/Atlanta, GA
PD: Dan Bowen
MO: J_R. Ammons

17 DURAN DURAN “Electrc”
1 SMASH MOUTH “Walon ™

WAYV/Atiantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

%

ROBYN “Show"
SUNDAYS “Sumeertme”

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase

14 LEANN RIMES “How™

13 CHUMBAWAMBA “Tub™

KHF/Austin, TX

PD: John Roberts

APD/MO: Krash Kelly
No Adds

WXYV/Baltimore, MD
PD: Dave Ferguson
APO/MD: MD Throbb

" m
‘SHE MOVES "Brealng™

WLSS/Baton Rouge, LA
PD/MD: nom Elfman

HANSON
CHUMBAWAMEA
RONA APPLE 'CM!HH

KQXY/Beaumont, TX
PO: Dale Baird

MD: Jammer
1 DUBSTAR “Stars™

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest

No Adds

WMRV/Binghamton, NY
PD: Biil Sheridan
MD: Loaie G

17 ELTON JOHN “Candie™
9 OASIS ey

KZMG/Boise, 1D
PD: Mike Kasper
APD/MD: Ed Parreira

BT v

WXKS/Boston, MA
PD Jobn lvey

WKSE/Buffalo, NY
PD: Sue D’Neil
APD/MD: Dave Universal

WRZE/Cape Cod, MA
PD: Mike D’Donnell

MD: Kevin Matthews
n MUIYAH “Gave™

WSSX/Charleston, SC
PD: Calvin Hicks

MO: Christing Cross
ROBYN “Show™

OASIS ~Away™
DURAN DURAN "Electrc™

WNKS/Charlotte, NC
PD: Brizn Bridgman
HD Danny Wright

PAULA COLE "Comboys
SUBLIME

CHUMBAW/
ELTON JOHN 'Sun‘!ma

WZST/Chattanooga, TN
PD/MD: Robin Daniels
OASTS "y

WHROCincinnati, OH
Interim PD: Race Taylor

ELTON JOHW “Somatheg™

WZIM/Clsvaiand, OH
PD: Dave Eubanks
MD; Action Jackson

No Aads

KIKMG/Colorado Springs, CO
PD: Scooter B. Stevens
MD: Tim McKenna

No Adds

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

HANSON “Come™
SALT-N-PEPA “Rady™

WNCl/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharne

KHKS/Datlas, TX
PD: Ed Lambert
MD: John Reynolds

DURAN DURAN “Electnc™

WGTZ/Dayton, OH
DMIP»?;!ichael Luczak

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

ELTON JOHN “Candie™

WNKLEImira, NY
PD: Bob Quick
MD: Eric Moon
BARENAKED LADIES
QASIS “Away™
USHER "Warne"
JOHN FOGERTY “Bhsgboy™

“Bran”
.

0 m PRESIDENT "Jamboo™

WRTS/Erie, PA
PD/MD: Jon Reitiy
APD: Beth Ann McBride

KDUK/Eugene, OR
PD/M&I‘J':“Bany Ma_eG_uire

SHAWN COLVIN “Mona™
BLUES TRAVELER “Pracarious”
TEXAS “Say"

WETD/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

No Adds.

KMCK Fayetterille, AR
PD: Bo Shannon
MO: Mike Chase

WJMX/Florence, SC

DM: Keith Mitcheil

MD: Jack Kahan
s
CHUMBAWAMBA “Tub”

GARY BARLOW "Help”

WXKB/FL. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn

10 JOCK JAM “Jock™
HANSON “Come™
CHUMBAWAMBA “Tub™

WMEE/Rt. Wayne, IN
DM: Dean McNeil
PD/MD: Caplain Chris Didier
APD: Ange Canessa
42 ELTONJQNI “Cenche”

OASIS “Away”

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD: John Harlow

HANSON

WSNX/Grand Rapids, MI
PD: John Thomas

APD/MD: Keith Curry
kil BACKSTREET BOYS "Long"

WIXX/Green Bay, Wi
PD: Dan Stone

MO: David Bums
7 BOYZ!IMEN “Seasons”
12 AONAAPPLE Comiea

WFBC/Greenville, SC
PD: Rob Wagman
APD/MD: J. Love

OASIS “Away”

ELTON "Something™

WHNK Hamisbairg, PA
PD: John 0'Dea
MD: Scolt Shaw

ord,
PD: Jay Beau Jones
MD: Mike McGowan

MATCHBOX 20 “Push™
CHUMBAWAMBA “Tub™

KRBEMHouston, TX
PD: John Peake
APD: Scotty Sparks

MD: Jay Michaels
SALT-N-PEPA “Ready"

WZYPHuntsville, AL
PD: Bill West
MD: Chris Callaway

WZPL/Indianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker

No Adds.

WYOY/Jackson, MS
GM/PD: Dick 0'Neil
WD: Kevia Vaughan

APPLE “Crimal™
WVMRLWM

WAPE/Jacksonville, FL
DM/PD: Cat Thomas
APD/MO: Tony Mann

15 SAVAGE GARDEN “Wanf
IMANI COPPOL “Legend™
DURAN DURAN "Electnc”

WAEZ/Johnson City, TN
OM: Bill Hagy

WGLLIJahnstown, PA
PD: Rich Adams

loAD: Mitch Edwards

H

WKFR/Xalamazoo, Ml
PO/MD: Dave Michaels
JOHN FOGERTY "Blusboy*
RANSON “Come™
USHER “Wannz™

KMXV/Xansas City, MO
PDM”?‘:‘ﬂion Zeliner

WWST/Xnoxville, TN
PD: Rich Balley

MD: Jake Edwards
ROBYN “Show™
SUBLIME “Wrong™

KSMB/Lafayette, LA
PD: Larry LeBlanc
APD/MD Sam Diamond

CMAWW “Tub”

SMASH MOUTN Walkin™
DJ COMPANY

JANET F0-TIP...Got
ROLLING STONES “Anybody™
0ASIS “Avway”

WLAN/Lancaster, PA
PD: Jordan Walsh
APD/AMD: Vince D'Ambrosio

ROBYN "Stow”
BILLIE MYERS “Ram™
TEXAS “Say"

WHZZ L ansing, M
POMD: Woody Houston

HANSON ~Come
SUBLIK “Wre
AW

W
DASIS “Away*

WLKT/Lexington, KY
PO: Jil Meyer
CﬂUmWW T
“lectric”
"*",59.",2’,:",.,,,,'
STy

FIONA “Cruminal'
ELTOM JOHN “Something™

KFRX/Lincoln, NE
PD: Sonny Valentine
MD: Paul Powers
WALLFLOWERS "Marfenas™
HANSON “Come”
FIOMA APPLE *Criminal™

KDRE/Little Rock, AR
PD: Neal Ardman
MD Alyne Hoover

3RD PARTY "Lave™
5 NOJ Lon

4 HANSON
CHUWWAMBA “Twy”
OASIS “Away™
DUBSTAR "Stars™

KESR/Little Rock, AR
PO: Tom Gallagher

OASIS “Away”
SNAWNWV!N “Mona™
HANSON “Come™

WELILong Istand, NY
VP/Prog.: Gane Michaels
PD: Ken Medek

MD: Al Levine

18 MATCHBOX 20 “Push™

18 ROBYN ~Show”

18 CLUB 69 "Wuch”

12 TEXAS “Say”

KiiS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Tracy Austin

7 “How™

LEANK RIMES
4 OUAANDURAN "Blectric™

WDJXLouisville, KY
PD: C.C. Matthews
APD/MD: Karen Rite
USHER “Wanna™
HANSON “Come™
AL ST O Ayboty
SALT-N-PEPA “Ready”

WMGB/Macon, GA

PD/MD: James Gregory
1 OASIS “Away™

WZEEMadison, Wi
Dir. Of Prog: Sky Walker
APD/MD: Jimmy Steele

$  DURAN DURAN “Hlectnc™

§  ADUA“Bartwe”

KBFM/McAllen, TX
OM: Billy Santiago
APD/MD Jeff Dewitt

ELTON JOMN “Candie™
DUBSTAR “Stars™

ELTON JOHN “Something™
CYNTHIA “Star™

WAOA/Melboume, FL
PD: J.T. Daniels

WHYI/Miami, FL
PD: Rob Roberts
MD: Al Chio

HANSON “Come”
MIGHTY MIGHTY _ “Impression”

KDWB/Minneapolis, MN
PDMD: Rob Moris

2 IANA KING
4 ELTON JOHN “Candle’

WVAQ/Morgantown, WV
POMD: Lacy Nelt

31 ELTON JOHN "Candie”
HANSOK Come™

WWXM/Mvrtie
PDMD: Nikki Nite

6 DUBSTAR “Stars”
6 HANSON “Come”

OURAN DURAN "Blactric”
BLUES TRAVELER “Pracarious

WRVWNashville, TN
PD: Charlie Quinn
APD: Tom Peace

MD: Scooter
GARY BARLOW “Helg™
FIONA APPLE ~Criminal™

WKCI/New Haven, CT
PD: Tony Bristol

APD: £d Sabatino

MD: Jeft

34 98 OEGREES "invisble”

4 FLEETWOOD MAC

" PEACH UNION “Own™

WOGN/New London, CT
PO: Jody Morris

APD: Brent McKay

MD: Chico Marrero

g et
CARY BARLOW “Help”
SUNDAYS “Summertime”

KHOM/MNew Orleans, LA
I:D' Bill Thorman

WHTZ/New York, NY
PD: Tom Poleman
MD: Cubby Bryant

2 CHUMBAWAMBA “Tub®

WNVZNorfolk, VA
POD: Don London
MD: Jay West
16 OMC “Bizame”
11 3R PARTY “Love™

SUGAR RAY “Ry"

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey

KJYO/Oktahoma City, 0K
PD: Mike McCoy
MD: Jimmy Barreda

HANSON “Come™

OASIS “Away”
ELTON JOHN “Somettung™

KOKQ/Omaha, NE
PD: Mike J. Steele
APD/MD: J.J. Morgan

GARY BARLOW Hetp”
DURAN DURAN “Elecrc”

HANSON
TEXAS “Say”

WXXL/Orlando, FL
DM: Adam Cook
APDMD: Pete DeGraalf

HANSON "Come’
(MUWAWMA “Tub”
FIONA APPLE “Crimmal”™

WI0Q/Philadelphia, PA
PD: Glenn Kalina
MD: Jay Towers
13 SUGAR RAY "Fiy”
HANSON “Come™
2 SALT-N-PEPA "Rsady”

WBZZ/Pittsburgh, PA
PD: David Edgar
MD: Laura Lilley
ROBYN “Show”
CKJRAN DURAN “Electnc™

WJBQ/Portiand, ME
PD: Tim Moore
MD Kemn Sam
TREES “Dream”
4 BIU.IE MRS “Rain”
1 “Eiectric”
HMSO« “Come™

KKRZ/Portland, OR
PO: Ken Benson

WERZPortsmouth, NH
OM/PD: Jack 0'Brien
C0-MD: Jay Michaels
CD-MD: Chiris Tyler
7 OASIS "Away™

HANSON ~Comne™

DAMAGE “Wondertul™

3RD PAATY “Love”

WEPH Poughkeomse,

PD: Stew Schantz

MD Scotty Mac

1 mcuw‘m “Foraver
GARY BARLOW “Heip”

0N “Come™

SALT-N-PEPA Ready"
AWAMBA “Tub™

BARENAKED LADIES “Brian™

WPRO/Providence, Ri
PD: Chris Shebel
MD: Dave Morris

HARSON “Come™

WHTS/Quad Cities, 1A-IL
DM: Tony Waitekus

MD Brian Scott
i —
TEXAS'SRI'

lﬁf
VOGUE “Gone™

QE

WDCG/Raleigh, NC
OM: Brian Burng
PD: Kip Taylor

o Adds.

WRFY/Reading, PA
PD: Al Burke
MD: Mike Browne

WHYORichmond, VA

PD: Lisa McKay

APD/MD: Billy Sur
HANSON 3

WXLK/Roanoke, VA
DM/PD: Russ Brown
MD: Lisa Jo Etliott

DAMAGE Wonderhul"

SALT-N-PEPA
SARY BARLWM
BARENAKED LADH

WPXY/Rochester, NY
OM: Clarke Ingram
APD/MD: J J. Rice

o
W'W

W20K/Rockford, IL
PO: Scoit Chase

FIONA APPLE ~“Cominal”

WTCF/Saginaw, Ml
PD: Mark McGill
APDMD: Juli .Iay

HANSON
HONAWPLE “Criminat”
AMY GRANT “Time™

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Dr. Doug

FIONA APPLE “Crimwnal™

KKLQ/San Diego, CA
PD: Mark Todd
MD: Cindy Spicer

No Adds

KZQZ/San Francisco, CA
PD: Mike Edwards
APD/MD: Danay Ocean

ALLURE “Cried”
ROBYN “Show”
1NOJ "Love™

KBKS/Seattle, WA
PD: Mike Preston
lle: Chet Buchanan

ROBYN “Show”
CHUMBAWAMBA “Tub™

KRUF/Shreveport, LA
Pomn Gary Robirson
ELTONM
DUBSTAR
2 PETERMMAZ YET “You're™
IROQUAI *Alright”

ks PM“T‘V"’LN
DJ CMMV “Forever”

WNDU/South Bend, IN
PD/MD: Bili Mitchell
1 OASIS “Away”

uussrm'-'s'm'

HANSON “Come”

KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner
SMASH MOUTH “Wallin™
“Show™
LEANN RIMES “How™

WDBR/Springfield, IL
DM: Bill Kiaproth
MD: Rik Blade

10 ELTON JOMN “Candie”

KHT , MO
DM: Dave Alenndor

PO: Ray Michaels
BLUES TRAVELER “Precantus
e

WNTQ/Syracuse,
PD: Tom Mitchell
MD Jimmy Oisen

ELYMM cam
W VMW 'Lm
GARY BARLOW %
PETER CETERA/AZ YET ~You're”™
HANSON' 3
OJ COMPANY “Forever™
“Away”
SALT-N-PEPA "Reacly”

raenen R

WWLD/Tallahassee, FL
PD: Orlando
13 JAMIROOUAI “Insansy”
T ﬂONAAPPlE‘CnW
5 SALT-N-PEPA °f
FOREST FOR THE TREES "Dream”

WFLZ/Tampa, FL
DM: B.J. Harris
PD: Jeff Kapugi
MD: Domino )

IR0 PARTY “Love™
DURAN DURAN "
RONAAPPLE -G 3

WMGl/Terre Haute, IN
PD: Rich D’Brien
MD: David Day

TEXAS 3 N

USHER “Wanna™
ROLLING STONES "Anybody™

WVKS/Toledo, OH
PD; Mike Wheeler
APD/MD: Bill Michaeis

BOYZ il MEN ~Seasons™

WPST/Trenton, NJ
PD Dave McKay

KRQQ/Tucson, AZ
POD: Tim Richards
APD: Adam Smasher
MO: Dan (Dino) Nespoti
8 HANSON 3

P
%VZII MEN “Seasons™

KHTT/Tulsa, 0K
DM: Sean Phillips
POM Rush

134 Totat Reporters

134 Current Reporters

131 Current Playlists

WWKZ/Tupelo, MS
PD/MD: Rick Stevens

JADPARTY "Love’
OASIS “Away™
HANSDN “Come”
SALT-N-PEPA *Ready”
DUBSTAR “Stars”

KISX/Tyler, TX
PD: Michael Storm

MD: Mick Fuigham
CHUMBAWAMBA “Tub ™
HANSON “Come”

WSKS/tica, NY
PD: Bill Catcher
MD: Gina Jones

MIGHTY MIGHTY... “Impression”
DURAN DURAN “Elactnc™

KWTX/Waco, TX
PD: Flash Philiips
MD: Jeft Miles

CHUMBAWAMBA “Tub™
GARY BARLOW "Help®

D¢
PD: Dale 0'Briagy
APDMD Roa Ross

WIFC/Wausau, Wi

PD: Red Phillips
21 PEACH UNION “Own”
10 CHUMBAWAMBA Tu"
1 HANSON “Come™

KKRD/Wichita, KS

PD: Jack Dliver

MD: Craig Hubbard
HARSON “Come™
OASS " i
ylclllt'gmv'w

WBHT/Wilkes-Bare, PA
Acting PD: Aaron Roberts

CHUMBAWAMEA “Tub™

, PA
PD: Tony Banks
APD/MD: Jerry Padden
JRD PARTY “Love”
ELTON JOHN "
ALLURE Cried™

WSTW/Wilmington, DE
PD: Mike Somers
MD: Mlm Roal
SW MOU‘I’N “Walian™
JRAN DURAN “Electric™
GAFYBARL(M Helg™

KFFM/Yakima, WA
PD/MD: Jim Allen

3 ELTDN JDNN “Candle”
NMSON

WYCR/York, PA
DM: Rick McCauslin
PD: Davy Crockett
MD: Saily V.

OASIS “Awar”
flwm “Criminal

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Mike Thomas

“Wamna™

Reported Frozen Playlist (2):

WRHT/Greenville, NC

KZILubbock, TX

Did Not Report, Playlist Frozen (1):

WABB/Mobile, AL
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WHTZ/New York KZ0Z/San Francisco . WIDQ/Philadelphia 1061 KEISSFM KHKS/Dallas
(212) 239-2300 (415) 957-0857 (610) 667-8100 . (214} 891-3400
Poleman/Bryant 102.7 Edwards/Ocean Kalina/Towers Lamtmrt/Reynokls
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
oW W TW w W W TW W 2w LW W W W TW W W W TW
53 39 58 63 JEWELFoofish Games 23 22 43 87 JEWELFoohsh Games - - 74 73 PUFF DADDY./Il Be Missing You 39 55 52 70 BACKSTREET BOYS/Qunt Playing... 76 76 74 77 ALLURE/AN Cried Out
22 32 43 60 SUGAR RAY/Fy 71 86 85 B85 BACKSTREET BOYS/Quit Piaying... - - 74 73 AZYETMard To Say I'm... 48 36 70 65 ROBYN/Do You Know (What.) 74 71 75 71 SPICE GIRLS/ Become |
58 62 62 60 THIRD EYE BLIND/Semi-Charmed Lite 71 86 86 B84 PUFF DADOY. /T Be Missing You - - 70 73 REAL MCCOY/Another Night 21 49 35 65 NO MERCYMWhen | Die 72 69 70 70 SHAWN COLVINSunny Came Home
6% 61 61 59 WILL SMITHMen In Black 88 83 84 83 SPICE GIRLS/ Become 1 - - 73 72 BACKSTREET BOYSAuit Playing... 35 51 53 55 AZYET/Mard To Say 'm... 31 29 30 54 DUNCAN SHEIK/Barely Sreathing
35 57 59 58 MATCHBOX 20/Push 25 34 47 B7 SUGARRAYFY - - 70 70 OMGCMow Bizarre 39 70 35 55 INQJtove You Down 65 70 66 60 ROBYN/Do You Know (Wnat.)
22 25 36 44 ALLURE/AY Cried Out B8 86 84 57 WILL SMITHMen In Black - - 70 69 THIRD EYE BLIND/Semi-Charmed Life 66 65 65 49 WILL SMITHMen In Black 61 76 73 57 WILL SMITHMen in Black
60 62 63 42 PUFF DADDY.. /'l Be Missing You 46 45 44 47 DIANA KING/ Say A Little... - - 37 B6 SUGAR RAYFN 58 34 62 48 ROCKELL/n ADream 42 46 26 53 MARIAH CAREY/Honey
59 58 37 38 SISTER HAZEL/All For You 41 44 44 45 99 DEGREES/Invisibie Man - - 67 53 MARK MORRISON/Return Of The Mack 37 29 49 45 DIANAKINGA Say A Little... §1 53 47 52 MARK MORRISON/Retum Of The Mack
25 34 36 37 PAULA COLE/ Don't Want To Wait 58 42 41 43 ROBYN/Do You Know (What.} - - 52 52 98 DEGREES/nvisible Man 60 35 44 42 3RD PARTY/Can UFeel it 49 50 44 S1 OMC/How Buarre
3¢ 28 26 36 NOTORIOUS 8.1.G/Mo Money Mo Problems 23 27 34 43 BOYZ! MEN/4 Seasons Of... - - 51 52 LUSCIOUS JACKSON/Naked Eye 70 70 65 40 NOTORIOUS 8...G./Mo Money Mo Problems 47 4B 49 48 BACKSTREET BOYS/Quit¥Piaying
- 18 27 35 ELTON JOHN/Candie In..'97 30 42 42 43 SNEAKER PIMPS/ Underground - - 53 §1 AMBER/This Is Your Night - 13 19 40 USHER/You Make Me Wanna... 42 43 37 47 LOS UMBRELLOS/No Tenpo Dinero
34 36 39 34 OAVE MATTHEWS BAND/Crash Into Me 38 38 39 40 MARK MORRISON/Return Of The Mack - - 53 51 FUNFACTORYA Wanna 8 With U 21 28 53 38 LECLICKDonY Go - - 20 46 SUGARRAYFl
2620 16 31 LEANN RIMES/How Do | Live 43 42 42 38 THIRO EYE BLIND/Semi-Charmed Life - - 49 51 ENVOGUE/Don't Let Go (Love) 19 18 23 37 98 DEGREES/nvisibie Man 40 42 38 44 BOYZ I MEN/4 Seasons if..
38 40 40 31 MR. PRESIDENT/Coco Jamboo 86 84 63 36 OMCMow Bizarre - - 4B 49 WILL SMiTHMen In Black 50 55 57 36 MARIAH CAREY/Honey 35 42 41 43 JEWEUYou Were Meant..
41 39 41 31 BACKSTREET BOYS/Quit Playing. 17 32 34 36 ROBYN/Show Me Love - - 27 46 SPICE GIRLS/2 Become 1 41 28 39 33 ACID FACTOR/Fantasy 52 51 45 42 BLACKSTREETMNo Dwggit
21 24 22 29 AZYETMardToSay/'m... 59 40 26 33 SHAWN COLVIN/Sunny Came Home - - 45 45 JEWEL/You Were Meant.. 16 18 32 33 911/Love Sensation 41 43 39 41 AZYETMard To Say I'm.
24 26 26 27 SARAH MCLACHLAN/Building A Mystery 19 26 32 32  PEACHUNION/On My Own - - 47 44 NODOUBT/Don't Speak 10 21 30 25 BOYZ || MEN/4 Seasons Of... 24 24 22 37 ROBYN/Show Me Love
29 23 27 27 WALLFLOWERS/The Oitterence - 26 25 30 MEREQITH BROOKS/Bitch - - 39 41 DJCOMPANY/Rhythm Of Love -7 32 25 IMANICOPPOLA/Legend Of A Cowgin - - 21 35 INOWLove You Down
- 17 15 26 MARIAH CAREY/Butterfly 27 26 26 21 NOTORIOUS B.1.GMo Money Mo Problems - - 37 40 MARIAH CAREY/Honey 25 26 30 24 MARY ). BLIGE/Everything 40 45 37 34 MEREOITH BROOKS/Bitch
22 19 18 26 PEACH UNION/On My Own 33 29 32 27 SPICE GIRLS/Say You'll Be There - - 53 36 LECLICKTonight Is The Night 34 26 46 22 CULTURE BEAT/Take Me Away 23 25 22 27 JOCK JAM/Jock Jam
19 26 23 25 BOYZ ! MEN/4 Seasons Of... -7 21 25 IMANI COPPOLALegend Of A Cowgirl - - 34 34 LECLICK/Call Me - - 18 21 JOCELYN ENRIQUEZDo You Miss Me - - 28 27 PLANET SOUL/Set U Free
34 25 19 24 VERVE PIPE/The Freshmen - - 9 24 CHUMBAWAMBA/Tubthumping - 36 33 JOCELYN ENRIQUEZ/Do You Miss Me 45 37 61 18 SPICE GIRLS/? Become 1 16 18 21 25 QUADCITY 0J'S/C'mon il Rige It
38 33 22 24 JOCK JAM/Jock Jam 29 32 31 23 JANET F/Q-TIP./Got Til It's Gone - - 38 NOTORIOUS B.1.G./Mo Money Mo Froblems 25 18 25 17 AQUA/Barbe Gin 25 24 24 24 ENVOGUE/Don't Let Go (Lowe)
23 24 26 24 LECLICK/Call Me - - 14 21 MATCHBOX 20/Push - 32 30 LABOUCHE/Be My Lover 60 65 23 17 PUFF DADOY../TH Be Missing You 22 22 27 23 NODOUBT/Don't Speak
- - - 22 CHUMBAWAMBA/Tubthumping -2 12 21 ENVOGUE/Too Gone, Too Long - 34 28 WHITE TOWN/Your Woman 19 - 18 17 LECLICK/Cali Me 47 48 46 23 MONICAFor You | Wil
27 30 19 22 98DEGREES/nvisible Man 23 23 17 20 AQUABarble Girl - 31 28 SAVAGE GARDEN/ Want You 19 16 19 16 AMBER/This Is Your Night 26 26 27 22 CARDIGANSAovefool
22 22 23 21 SHAWN COLVIN/Sunny Came Home 23 20 20 18 BABYFACEMow Come, How Long - - 24 DAFT PUNK/Around The Workd 38 21 16 16 JOCELYN ENRIQUEZ/A Little Bit Of... 27 27 23 21 PUFF DADOY. /'l Be Missing You
25 17 27 21 AQUA/Barbie Ginl 24 27 - 17 MONACOAWhat Do You Want... - - 23 JEWELFoolish Games 13 14 19 15 LI SUZY/Can't Get You Out... - - - 20 LEANNRIMESMHow Oo ! Lve
- - 7 20 TONIC/f You Could Only... 25 27 22 16 MR. PRESIDENT/Coco Jamboo - 26 23 SPICE GIRLS/Say You'll Be There - 20 30 15 JANET F/Q-TIP./Got Til It's Gone - - 19 19 COOLI0N.2.3.4 (Sumpin' )
- - 18 20 ROBYN/Show Me Love 8 15 16 15 INOJ/Love You Down - 42 23 CARDIGANS/Lovefoot 13 13 20 15 FOREST FOR THE TREES/Dream 24 19 17 19 LECLICK/Tonight Is The Might
- 17 t8 19 IMANI COPPOLA/Legend Of A Cowgirl - - 5 14 ALLURE/Al Cried Qut - 24 20 COOLIO F/40 THEVZ/C U When U Get There - - 14 13 SHAGGY/Piece Of My Heart - 16 13 17 EVERYTHING BUT. Missing
15 18 17 19 MARK MORRISON/Retum Of The Mack - - 13 13 SUBLIMEMWrong Way - 27 20 SPIGE GIRLS/Wannabe - - - 13 SUGARRAYFly 28 22 21 16 BABYFACE/Every Twne |..
2t 19 14 18 MEREDITH BROOKS/Bitch 25 23 B 11 MARIAH CAREY/Honey - 15 6 AQUA/Barbie Gir 24 23 14 12 ENVOGUE/Too Gone, Too Long - - 6 15 AQUABarbie Girl
36 33 30 18 SPICE GIRLS/2 Become 1 14 20 16 9  MIGHTY MIGHTY.. /The Impression... - - - ALLURE/AIl Cried Out -7 11 12 AALIYAH/The One | Gave My... - - - 15 FUGEES/Killing Me Softly
20 21 16 16 EN VOGUE/Too Gone, Too Long - - - 7 LEANNRIMESHow Do | Live - - - ROBYN/Show Me Love 14 11 14 12 REAL MCCOY/(H..) I'm Qutta .. - 6 8 14 JEWELFoolish Games
18 19 18 16 OMC/How Bizarre 22 22 17 7 HANSON/Where’s The Love - - - - INOJ/Love You Down - - - 10 HANSON/ Wil Corne To You 15 - 15 13 LABOUCHE/Be My Lover
14 14 16 16 FUGEESNo Woman, No Cry 7 11 8 TONIC/ You Coutd Onty.. - - - 2 SALT-N-PEPARR U Ready 22 21 17 13 2UNLIMITEO/Get Ready kor This
- - - 16 3RDPARTY/Can U Feel it - - - '\))URAN DURAN/Electric Barbarefla 19 11 11 11 98 DEGREES/Inwisible Mas
- - 17 16 LWVIN JOY/Dreamer 11 12 9 9 ENVOGUEToo Gone, Too Long
17 17 15 16 LIVIN' JOY/Don't Stop Movin' - 6 7 7 JANETFAQ-TIP./Got Til ¥ Gone
&
gg’:)lg(’:mi"u'ﬂ“ KRBE/Houston WXKS/Baston WHY!/Miami STARKOE™ | | wst/atianta
1 (713) 266-1000 617) 396-1430 (954) 463-9299 TLANT, {404) 261-2970
0'Bnan/Ross KRm Peake/Michaels 10 ] fM :vey/)Corey Roberts/Chio A A Bowen/Ammons
PLAVS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTISTITITLE PLAYS ARTISTITITLE PLAYS ARTIST/TITLE
W 2w W TW Iw W W TW W 2w W IW W LW TW W W W TW
24 32 56 67 SUGAR RAY/Fly 62 66 66 65 LEANN RIMES/How Dol Live 59 58 59 57 DAVEMATTHEWS 8ANO/Crash Into Me 32 44 58 59 BACKSTREET 80YS/Quit Playing.. 53 57 59 60 JEWELFoohsh Games
67 67 65 65 PUFF DADDY../'ll 8¢ Missing You 65 65 65 65 WILL SMITHMen In Black 50 58 45 57 MIGHTY MIGHTY../The Impression. 20 25 45 58 SPICE GIRLS/2 Become 1 34 55 57 B0 INDIGO GIRLS/Shame On You
67 69 63 64 THIRD EYE BLIND/Semi-Charmed Life 48 57 60 55 SPICE GIRLS/2 Become 1 65 52 47 57 JEWELFoolish Games - 8 47 5% ELTON JOHN/Candie In..'97 32 32 60 66 SISTER HAZEL/AIl For You
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