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THE "70s: A DECADE OF CHANGE

Revisit “a decade of change” through the
eyes and ears of those who lived through
it. It’s the stories of record label chiefs
{Larry Butler, Rick Blackburn), artists
(Don Williams, Ronnie Milsap, Kenny
Rogers), and the songwriters, musicians,
managers, and others who helped steer
country music through 10 turbulent years.
Celebrate country music’s past and its
present, with two pages of CMA pix.

Begins Page 37

THE KEEPERS OF THE CALLS

Screeners are Talk radio’s last line of
defense against the kooks and conspiracy
theorists who want to commandeer your
airwaves. Jeffrey Yorke got through to
hosts, producers, and programmers to
tearn the tricks of the trade.
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August radio revenues jump 12%

Jeff Dinetz to Connoisseur
Communications as VP

Dave Kerr becomes
WKQI/Detroit Station Mgr.

Brian Ongaro tapped as
KDGE & KZPS/Dallas VP/GM
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* BLUES TRAVELER Most Precarious (A&M)
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THE INDUSTRY’S NEWSPAPER

Chancellor Enters National
Radio Arena With AMFM Net

Kantor set to lead operations as a Sr. VP

By Ron RobRIGUES
R&R EDITOR-IN-CHIEF

Chancellor Media’s anncuncement last
week that it plans to set up a radio network
sends a message to the radio industry that it §
intends to make a run at the haif-billion-dol-
lar piece of the network revenue pie.

With its 99-station lineup in 21 large mar-
kets — most of which are not currently af-
filiated with a network, yet serve up large
numbers of young, urban listeners — the
company smells an opportunity to deliver a

Kantor
desirable audience to current network advertisers and perhaps
attract some new ones to grow the pie.

CHANGELLOR/See Page 11

ABC Radio Networks’ Andrews ‘Will Be
A Terrific President,’ Callahan Says

ABC Radio President Robert Callahan wast-
ed no time filling David Kantor’s shoes. As first
reported in R&R last week (9/26), he elevated
! Sr. VP/Advertising Sales & Marketing Lyn An-

= drews to President of ABC Radio Networks.

“Lyn has been a huge asset to ABC Radio
4 Networks and has demonstrated a tremendous

§ ability to iead and generate new business.” Cal-
lahan saic. “Her team-building and knowledge
of the client and advertising community has led
to five record years in sales. Lyn is a formida-
ble and experienced sales and marketing ex-

ANDREWS/See Page 12
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Bloomberg To Serve As R&R’s
Primary Business News Source

& Weighted radio stock index to bow next wezk

R&R has selected Bloomberg Financial Markets as its primary
national news source of business- and financial-related information.
Additionally, R&R and Bloomberg have developed the industry’s first
weighted radio stock index, which debuts next week.

The installation of Bloomberg terminals in R&R’s offices in L.A.
and Washington, DC allows R&R instant access to world markets
and up-to-the-minute news events among all public companies, in-
cluding radio group owners. This capability will allow R&R to in-
clude only the latest-breaking information on its R&R ONLINE web
site and in its R&R TODAY daily fax newsletter and weekly R&R
newspaper. The latest business events will be detailed in a section
called “Bloomberg Business Briefs” in all three publications.

“This is the first time in R&R’s 25-year history that we’ve sub-
scribed to an outside news service,” remarked R&R Publisher/CEO
Erica Farber. “We initiated this relationship with Bloomberg because
they have established themselves as the premier business news re-

BLOOMBERG/See Page 12

CBS/ARS Deal Prompts BIA
To Re-Rank Top Radio Groups

ollowing CBS’ September 19 announcement that it woukl acquire

American Radio Systems 98-station stable for $2.6 billion, BIA
Research re-released its list of the Top 50 groups based on estimated
1996 gross revenues. CBS now has a 42% lead with almost $1.4 bil-
lion, foliowed by Hicks, Muse, Tate & Furst’s Chancellor Media and
Capstar Broadcasting Partners. However, if Chancellor and Capstar
were listed as combined Hicks, Muse holdings, their revenmes would
exceed CBS’ by slightly less than 1% ($1.402 billion)

Est. °96
Rank Owner Revenues™ Stations
1 CBS Corp. 1394.1 173
2 Chancellor Media 816.2 99
3 Capstar Broadceasting 585.7 324
4 Jacor Communications 451.0 163
5 Clear Channel Communications  408.9 171
6 ABC Radio 306.3 27
7 Cox Radio 216.5 49
8 Emmis Broadcasting 140.3 14
9 Heftel Broadcasting 137.7 37
10 Sinclair Communications 123.9 56

* in millions

DreamWorks Debut Unites country Dream Ieam

A country music indusiry “Who's Who” welcomed DreamWorks Records executives to Music City last week,
as the L.A.-based label lauriched its new Country division. On hand were (I-r) NARAS President Michael
Greene, WB-Reprise/Nashville President Jim Ed Norman, MCA/Nashville Chairman Bruce Hinton, Capitol/
Nashville President Scott Hendricks, MCA/Nashville President Tony Brown, Arista & Career/Nashville Pres-
ident Tim DuBois, DreamWarks’ Michael Ostin, DreamWorks/Nashville head James Stroud, BMI President/
CEO Frances Preston, DreamWorks Publishing head Chuck Kaye, DreamWorks Records chief Mo Ostin,
DreamWorks/Nashville’s Wayne Halper, DreamWorks' Lenny Waronker, RCA Label Group/Nashville Presi-
dent Joe Galante, Asylum co-President Kyle Lehning, and Curb Group President Mike Curb.

FCC Nominees Face
Capitol Hill Queries

BY MATT SPANGLER
R&R WASHINGTON BUREAU

One thing was clear after the
Senate Commerce Committee
hearings on FCC nominees
Michael Powell, Gloria Tristani,
and Harold Furchtgott-Roth on
Tuesday: They had better be pre-
pared to deal with universal ser-
VICE 1SSUues.

Although Sen. Emest Hollings
(D-S.C.) opened the nearly four-
hour session by noting that “this
town is too full of lawyers — I
thought we were going to get rid
of the lawyers and get back to
commissioners,” he proceeded in
a reasonable manner, attempting
to determine if the candidates
would do their part to ensure rea-

FGC/See Page 21
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the first single “follow me”

the new recording from the only group in history to win 7 consecutive grammy® awards.
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Ongaro In As VP/
GM At Dallas Duo

Chancellor Media has named
Brian Ongaro VP/GM of Alterna-
tive-Classic Rock combo KDGE-
FM & KZPS-FM/Dallas. He suc-
ceeds Tom Glade, who recently ex-
ited.

Ongaro remarked, “I’m thrilled to
have the opportunity to join KDGE/
KZPS. These are great stations, and
we have high expectations to take
them to the next level.”

A 17-year veteran, Ongaro most
recently was VP/GM of WMIL &
WOKY/Milwaukee. He began his
broadcast career with Sundance
Broadcasting in 1981.

WKGQ! Lifts Kerr
To Station Manager

WEKQI/Detroit has elevated Dave
Kerr to Station Manager. He had
been serving as
GSM at the Hot
AC station.

“As my respon-
sibilities in the
newly formed
1 Chancellor Me-
dia grow, I'm
pleased to pro-
mote Dave Kerr
to Q 95.5’s Sta-
tion Manager,”
said Chancellor
Media Sr. VP/Operations and WKQI
GM Larry Wert. “Dave’s past per-
formance has earned him this im-
portant position.”

Added Kerr, “Under Larry Wert’s
leadership, Q 95.5 just posted its best
year ever. My challenge is to help
make sure we can continue saying

KERR/See Page 11

Kerr
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Wolfe St:drés Aé ‘»
WEEI/Boston PD

WEEI-AM/Boston Asst. PD Ja- |

son Wolfe has risen to PD at the
American Radio Systems Sports sta-
tion.

“Jason has demonstrated his abili-
ties and has earned this promotion,”
ARS VP/AM Operations Brad Mur-
ray said. “I am very pleased we were
able to promote one of our outstand-
ing contributors.”

Wolfe added, “WEEI has success-
fully built a tremendous product over
the past two years, and [ am really
looking forward to continuing the
growth process. I’'m very pleased
that Brad has the confidence in me
to handle that challenge: I’ll be
working extremely hard to ensure
that success.”

Wolle began his career at ’EEI in

WOLFE/See Page 21
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12% Jump Marks Fifth Year
Of Radio Revenue Increases

A ugust '97 marked the 60th consecutive month — or the fifth straight year —
that radio industry revenues have increased, according to the RAB. Even
combined year-to-date revenue figures jumped 11% over the comparable period
last year, spurred by a whopping national year-to-date increase of 17%. RAB
President/CEQ Gary Fries enthused, “Everyone associated with our industry
should be proud of this accomplishment and commended for their hard work”

Connoisseur Names Dinetz VP

months of his tenure at WHTZ, the
station improved from 19th in the
. ratings to seventh.”

Dinetz told R&R, “With
the many opportunities pre-
sented to me in the past few
weeks, my overwhelming
desire was to partner up
& with Connoisseur. It is one
of the last of the true entre-
preneurial radio companies,
and I am eager to getin and
help make a ditference.”

Before joining Z100, Di-

Connoisseur Communications
has appointed former WHTZ
(Z100)/New York VP/GM
Jeffrey Dinetz as a VP of | iE8
its 30-station chain. With
Gary Rozynek. Dinetz be-
comes the second Connois-
seur VP; a third is expected
to be announced by the
company in the near future.

“We are thrilled to bring
Jeff into the company,” said
Connoisseur CEQO Jeffrey
Warshaw. “As we continue

Dinetz

our eXpansion, we recognize
the need to focus on operations. Jeff
is one of the bright young stars of our
industry, and he adds real depth to
our management team. During the 18

netz was Director/Sales,
Emmis Radio New York for WRKS-
FM & WQHT-FM/NY. He’s also
been GSM and LSM at WQHT as
well as LSM and NSM at Z100.

i
él

’%
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Cochran Tapped As KEZK/St. Louis PD

Former KMZQ/Las Vegas pro-
grammer Jeff Cochran has suc-
ceeded Pat McMahon as PD
of KEZK/St. Louis. Mc-
Mahon departed the Amer-
ican Radio Systems Soft AC |
several months ago to pro-
gram KBFB/Dallas.

Cochran told R&R, “Af-
ter I learned the business,
my lifelong dream was to
come back to my hometown
of St. Louis and be on the
air at KSLQ — and then [
could die. But while I was
in college, KSLQ went away.

“By moving me from KMZQ to
KEZK, ARS once again delivered

Cochrar:

on one of its core principles that says
the company grows people faster
han assets. The way they
orchestrated this move was
a credit to all the managers
involved. KEZK has a fan-
tastic history and the call
letters have been well-
known in town for a long
time. We’re doing extreme-
L |y well with our target au-
| dience and at-work listen-
ing”

Prior to his six-year
KMZQ programming stint.
Cochran was PD at KHTT/Santa
Rosa, CA and WFMK/Lansing,
ML
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Richards ‘Rocks’ Again In Kansas City

R&R. “This is great both for us and
=mmen for Vince. He gets to return
to the Midwest, and he un-
derstands what the Midwest
is about. Vince i3 passion-
ate about Active Rock, and
I’ m thrilled to have him join
us.”

Richards told R&R, 1
feel very fortunate to be able

KQRC (The Rock)/Kansas City
has named KKND (The ¢ :
End)/New Orleans PD
Vince Richards as its new |
PD. He replaces Greg [
Stevens, who exited for the &
same post at KEGL/Dallas §
(R&R 9/26). Richards’ first [
day at the Rock is October §
20; MD Valorie Knight will

handle interim program-

ming duties until then.
“We had a long list of can-

didates for this position. and

Richards

1 to inherit such a great radio
| station. I look forward to
working hand-in-hand with

the staff and reaching new

Vince surfaced as the lead prospect,”

KQRC GM Bill Newman told

Legends Unite For WLS Night

Bad rhyming aside, it was a once-in-a-lifetime evening when more than
160 former WLS/Chicago Staffers converged for a reunion. All a‘tendees
had once worked at the station between 1960 and 1985 — the CHR years.
Here. a few of the past GMs reminisced abeyt old times: (I-r) Dor Boulou-
kos, Marty Greenberg, Jeff Trumper, and.John Gehron.
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RADIO BUSINESS

DAB Battle Dwindles Down To IBOC Vs. L-Band

By MATT SpANGLER
R&R WASHINGTON BUREAU

At a forum on digital audio broadcasting (DAB) at last
week’s Audio Engineering Society convention in New York
that featured a global mix of panelists, one thing was apparent:
The United States is lagging far behind the rest of the world in
the implementation of a national standard. The reason why?

Too much bureaucracy.

The FCC’s International Bureau
has asked various representative orga-
nizations to recommend a standard,
which has proven to be a formidable

task. The Consumer Electronics Man-
ufacturers Association, which repre-
sents the manufacturers that would
make DAB receivers, wrapped up tests

late last year that showed the USA
Digital Radio IBOC (in-band, on-
channel) system as a poor performer,
and the Eureka- 147 L-band (satellite-
delivered) system as the best. The
NAB DAB Task Force, consisting of
over 60 broadcasting executives, is
backing an IBOC solution.

Don’t expect to be tuning into CD-
quality radio anytime soon.

DAB/See Page 8

FCC Has No Authority To Ban Alcohol, Says Media Institute
L1 Report says advertising is protected under First Amendment

By JI2HREY YORKE
R&R WasHINGToN Bureau Cuicr

The FCC has no statutory authority to regulate broadcast
advertising of alcohol products, according to the Media Insti-
tute, a DC-based think tank that last week released a report on
the issue. Written by First Amendment scholar and University
of Virginia law professor Robert O’Neil, the study concludes
that attempts to restrict alcohol advertising by any government
branch would be found unconstitutional if brought before the

Supreme Court.

ONeil notes that authority to reg-
ulate advertising “of all types contin-
ues to reside with the Federal Trade

Commission, which has the power to
regulate deceptive and unfair adver-
tising — including ads that target

young people for adult products — in
all media”

Outgoing FCC Chairman Reed
Hundt has been strongly opposed o
distilled spirits advertising and ads for
some other alcohol products, and has
called for u ban against advertising li-
quor. The Media Institute’s report
notes that Hundt has asserted that ““the
FCC has the power to regulate liquor
advertising as part of its statutory
mandate to make sure broadcasters

Alcohol/See Page 8
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20 years ago...

Marconi

Real Winners!

WLOQ debuted a new contemporary Jazz format.
We salute those who helped make Smooth Jazz the
hottest format in Radio!

This Marconi is your award...

To Our Colleagues at WLOQ
Radio

Eastman

&

Smooth Jazz Radio across America

WLOQ Orlando

Award Winner
1997 NAC/Jazz Station of the Year

Gross Communications Corporation
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Studios Donated For Broadcasting School

he facilities and equipment of WOLL-FM/West Palm Beach, which

recently moved to a new studio in the same town, are going to the
Children's Home Society of Florida, South Coastal Division, and will be
used as a broadcasting school for at-risk girls aged 13-16. The “Commu-
nications Learning Center of the Palm Beaches” will begin operating this
fall and be run by the society through a grant from the State of Florida
Department of Juvenile Justice Female Initiative Program. Chancellor
picked up WOLL as part of its recent merger with West Palm Beach’s
OmniAmerica Group. The advisory board to the project includes Omni
President Carl Hirsch and Sr. VP/Treasurer Anthony Ocepek, Chancellor
President/CEO Scott Ginsburg and COO Jim de Castro, and Capstar
Broadcasting COO Steven Dinetz.

25 ABC Stations Now Have Programs On Internet

elos Systems Inc. and Olympia On-Line Inc. announced Tuesday that

25 ABC stations, including KABC-AM/L.A., WMVP/Chicago, and
WABC-AM/NY, will broadcast their programs over the Internet using
Audiolounge.com. WABC has already begun its transmission on Audi-
olounge. Currently, more than 500 stations broadcast their programs over
the Internet.

Radio’s Annual Growth At 8% Through 2000

That’s the prediction made by Montgomery Securities analyst Gordon
Hodge at the company’s 27th Annual Investment Conference in San
Francisco last week. It's the largest annual investment conference devot-
ed exclusively to growth stocks and was attended by more than 1000
institutional investors. Hodge noted that passage of the Telecommunica-
tions Act of 1996 has spurred a massive consolidation wave, while radio
advertising has remained solid. With cash-flow multiples at all-time highs,
i's important for investors to choose radio stocks carefully, Hodge said.
Among his recommendations were Clear Channet Communications, Chan-
cellor Media, Emmis Broadcasting, and Heftel Broadcasting.

Chancellor Media Extends Katz Cash Offer

Chancellor (Nasdaq: AMFM) has extended the expiration date of the
cash tender offer to acquire any and all outstanding shares of com-
mon stock of Katz Media Group (AMEX: KTZ) at$11 per share to 5pm ET
October 24. The original offer expired September 25, and the company
said nearly 13 million shares of Katz Media common stock had been val-
idly tendered at that time.

Wgstinghouse-aaylord Deal Gets Tax-Free Status

estinghouse (NYSE: WX) will now proceed to close the merger by

which it will acquire Gaylord Entertainment Co!s (NYSE: GET) two
major cable networks, TNN and CMT. The acquisition includes the do-
mestic and international operations of TNN and the U.S. and Canadian
operations of CMT. Gaylord’s remaining operations will be spun off to
Gaylord's stockholders immediately prior to the merger withWestinghouse.
Gaylord shareholders also will receive $1.55 billion in Westinghouse com-
mon stock tax-free. Closing was set for September 30. The two networks
will continue to be based in Nashville.

Paxson Sued By Partner

P axson Communications Corp. and its chairman, Bud Paxson, are be-
ing sued for fraud and breach of contract by Bruce Frey, a business
partner who owns several sports teams with Paxson. Frey claims that
Paxson agreed to sell its stake in several Florida-based teams to Clear
Channel Communications without Frey's knowledge or consent. In June,
San Antonio-based Clear Channel agreed to purchase Paxson’s 46 radio
stations in a $693 million acquisition that included Paxson’s minor-league
sports teams, which include the Florida Bobcats arena football club and a
hockey franchise owned in part by both Frey and Paxson. Clear Channel
said in August it did not wish to purchase the sports teams. Frey filed the
lawsuit in a Palm Beach County circuit court.

ARS Declares Dividend

dividend of $2.84 per share will be paid on October 15, to each ARS

record shareholder of its 11 3/8% cumuiative exchangeable preferred
stock (as of close of business on October 1). The dividend will be paid in
cash.

New York Times Co. Changes Exchanges

he New York Times Co.began trading its Class A common shares on

the New York Stock Exchange (NYSE) under the ticker symbol“NYT"
(9/25). The stock had been trading on the American Stock Exchange un-
der the symbol “NYT.A” Times Class B stock is not publicly traded. The
diversified media company, which also owns the Boston Globe, owns such
stations as WQEW-AM & WQXR-FM/New York.

Sinclair Completes Public Offering

Sinclair offered $150 million in Class A common stock and $150 million
aggregate liquidation worth of convertible exchangeable preferred
stock to the public at $36.50 and $50 per share, respectively. Additionally,

Continued on Page 8




Gould you use a
1/2 POINT GAIN

in 25-94 Share next hook?

It’s a fact. Going into Spring 97 we converted 53 stations from auditorium testing to Music
Technologies INTERACTIVE Music Testing. The results are in. Those 53 stations realized
an average of a full half-point gain in their 25-54 Adult (Mon.-Sun. 6:00 a.m.-Mid) Arbitron
Share after switching to our tests. We can document that. Why are they doing better?
Because our digital interactive tests put an end to the respondent fatigue problems that
plague all forms of auditorium group tests and avoid having to use local recruiters who
recruit their usual “professional test takers”...and their friends. As a result, our
INTERACTIVE tests give you better data. How much better? Enough better to get, on
average, a half-point improvement in adult share in the very first book after these 53 stations
switched from the old approach.

Can you expect more than a half-point improvement over time? Well, here’s what the smart
stations are doing. At Music Technologies we can usually give our clients three
INTERACTIVE music tests per year for about the same price people used to pay for two
auditorium tests. For those who move from two tests to three a year (instead of pocketing
the savings ) their music is freshened every 4 months instead of every 6. That makes the
whole station fresher at any given moment. And research clearly indicates that, for a music-
based station, nothing has a higher statistical correlation to P-1 and ratings than how good
your listeners think your music is...nothing. So, if you go this route, you might boost that
half-point gain significantly.

Now here’s the easiest thing about it. You can see what it’s like for yourself right now...take
one of these tests for a few minutes or take a full test. And you won’t have to go to some
hotel in the middle of the night to do it. All you need is an 800 number (to call into a test we
have in progress) and a PIN number. Then you can take it immediately, in the comfort and
privacy of your own office, home, bathtub, whatever. To get the 800 number and your own
PIN, just call us. After all, what’s a point worth to your ratio station?

Music Technologies LLC

First in Fully-Digital

I‘H“} T =
NIEDAULII

Music Library Testing

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768  (719) 579-9555
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1997 DEALS TO DATE
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DEAL OF THE WEEK

TRANSACTIONS AT A GLANCE |

Dollars To Date:  $12,238,635,557
(Last Year: $12,557,358,520) * WJHO-AM/Opelika, AL $135,000
° - A . I ® KDMN-AM/Buena Vista, CO $85,000
WBBQ-AM & FM & WZNY-FMY  his Week's Action: ~ $54,588,700  KRYY PG e 0 e
Augusta, GA $14 million (Last Year: $99,820,000) * WMMM-AMWestport, CT $325,000
. . ® WJFP-FM/Fort Pierce, FL. No cash ideratio
Stations Traded This Year: 1973  WILY-AM & WRXX-FM/Centl(')alia, .L°§2§'7,§5%' " ;
(Last Year: 1786) ® WWKI-FM/Kokomo, IN $10.5 million (est.)
. . ® WKMD-FM/Loogootee, IN $185,000
Stations Traded This Week: 36 ® WMDH-AM & FMMuncie, IN $6 million
(Last Year: 30) ® WCCM-AM/Lawrence (Boston), MA $405,000
® WBYW (FM CP)YGrand Rapids $200,000
B e e e BB R T s ® WMSH-AM & FM/Sturgis, MI $600,000
TBA NSA[,'TIUNS ® KBBX-FM & KESY-FM/Omaha $5,475,000

® WCMC-AM & WZXL-FM/Wildwood (Atlantic City-
Cape May), NJ $7.1 million

® KSCQ-FM/Silver City, NM $225,000

® WIMX-FM/Gibsonburg (Toledo), OH $1.5 million

® WSWR-FM/Shelby, OH $1,125,000

® WOFR-AM & WCHO-FM/Washington Court House, OH

And Cumulus Continues Accumulating...
D Addltmn _qf Augusta G_A trio brings market total to seven |

"K"S* e ¥"5«-'_"'

e
¥

Cumulus Broadcasting
acquisitions

WBBQ-AM & FM/
Augusta, GA

PRICE: $10.2 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth.
Itowns WGUS-AM, WEKL-FM, WRXR-
FM & WUUS-FM/Augusta. Phone:
(312) 867-0091

SELLER: Savannah Valley Broad-
casting Co., headed by President E.B.
Florie. Phone: (803) 279-6610
FREQUENCY: 1340 kHz; 104.3 MHz
POWER: 1kw; 100kw at 1001 feet
FORMAT: AC; AC

COMMENT: Savannah Valley Broad-
casting previously agreed to donate
these stations to the Medical College of
Georgia Foundation, which has agreed
to sell these stations to Cumulus.

WZNY-FM/Augusta, GA
PRICE: $3.8 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
SELLER: George Weiss
FREQUENCY: 105.7 MHz
POWER: 100kw at 1168 feet
FORMAT: CHR

WJHO-AM/Opelika
PRICE: $135,000
TERMS: Asset sale for cash
BUYER: Auburn Network Inc., head-

THE
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FAIRVIEW AVENUE | ST.LOUIS.

ed by President Mike Hubbard. Phone:
(334) 826-2929

SELLER: Sun Broadcasting Co. Inc.,
headed by President John Rice.
Phone: 334) 826- 2929

KDMN-AM/Buena Vista

PRICE: $85,000

TERMS: Asset sale for cash

BUYER: Pilgrim Communications,
headed by President P. Gene Hood. It
owns KVLE-FM/Gunnison, CO and
KDMN-AM/Buena Vista, CO. Phone:
(317) 655-9999

SELLER: Alpine Broadcasting Corp.,
headed by President R. Don Taylor.
Phone: (719) 395-8668

KKYY-FM/Gunnison

PRICE: $190,000

TERMS: Asset sale for cash

BUYER: Gunnison Broadcasting Co.
L.L.C., a wholly owned subsidiary of
Woodland Communications Corp.,
headed by President J. Stephen Glas-
mann. It owns KUBC-AM & KKXK-FM/
Montrose, CO. Phone: (970) 249-4546
SELLER: Rocky Mountain Radio
Company L.L.C., headed by President
Cliff Gardiner. Phone: (303) 949-0266

WMMM-AMNVestport
PRICE: $50,000

TERMS: Asset sale for cash

BUYER: Sacred Heart University,
headed by Director/General Manager
George Lombardi. It owns WSHU-FM/
Fairfield, CT and WSUF-FM/Noyak, NY.

BUMPER

MO 63132 1

STICKERS

SELLER: Minuteman Broadcasting
Inc., headed by co-owners Robert and
Mark Graham |
BROKER: Dennis Jackson of New
England Media

Bk
e

WJFP FM/Fort Plerce

PRICE: No cash consideration
TERMS: Stock transfer for 60%; trans-
fer of stock is the result of new appoint-
ments to the board of directors
BUYER: Raymond Kassis, Agnes
Azrak, and Nonie Fox, each acquiring
a 20% interest in Black Media Works
Inc. Phone: (407) 632-1000

SELLER: Kimberly Holman-Kassis,
Josephine Lian, and Janie Holman.
Phone: (407) 632-1000

e ey
e S

WILY-AM & WRXX-FM/
Centralia

PRICE: $527,500

TERMS: Asset sale for cash

BUYER: R. Russell Withers. Phone:
(618) 242-3500

SELLER: Centralia Radio Communi-
cations Inc., headed by President
JamesWarner. Phone: (618) 532-6404
BROKER Fugatt Medla

WWKI FM/Kokomo

PRICE: $10.5 million (estimated)
TERMS: Not disclosed
BUYER:Wicks Broadcast Group L.P.,
headed by President/Radio Division

L AT
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$2.25 million

® KSRV-AM & FM/Ontario, OR (Boise, ID) $2.1 million
® WISL-AM & FM/Shamokin, PA $400,000
® WEMR-AM & FM/Tunkhannock (Wilkes Barre-Scranton), PA

$815,000

® WJKI-AM/Woodruff, SC $71,200
® KPSO-AM/Falfurrias, TX $75,000
® WTUS-FM/Mannington (Morgantown-Clarksburg-

Fairmont), WV $300,000

Rex Tackett. it owns or has agreed to
acquire 17 stations. Phone: (212) 838-
2100

SELLER:Shepard Communications
Inc., headed by President John Shep-
ard. Phone: (616) 956-1141
BROKER: Michael Bergner of Bergn-
er & Co.

WKMD-FM/Loogootee

PRICE: $185,000

TERMS: Asset sale for $40,000 cash
and a 10-year, $145,000 promissory
note at 5% interest

BUYER: Hembree Communications
Inc., headed by President Larry Hem-
bree. Phone: (812) 295-2626
SELLER: Community Broadcasting
Service of Loogootee Inc., headed by
President Donna Harris. Phone: (812)
323-8177

WMDH-AM & FM/Muncie
PRICE: $6 million

TERMS: Asset sale for cash
BUYER:Wicks Broadcast Group, head-

| ed by PresidentRaio Division D. Rex

Tackett. It has agreed to acquire WWKI-

QU
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‘| The NEW Country. mh
FARF AT

AND

1.800.569.1906 | PHONE:

WINDOW

314.423 . 4411

DECALS.

FAX:

314.423.2964

FM/Kokomo, IN. Phone: (212) 838-2100
SELLER: WTL Indiana Inc., a wholly
owned subsidiary of Taylor Broadcast-
ing, headed by Jack Lich and Stephen
Taylor

FREQUENCY: 1550 kHz; 102.5 MHz
POWER: 250 watts; 50kw at 499 feet
FORMAT: Talk; Country

BROKER: Michael Bergner of
Bergner & Co.

WCCM-AM/Lawrence
(Boston)

PRICE: $405,000

TERMS: Asset sale for cash

BUYER: Costa Eagles Radio Ven-
tures L.P., headed by general partner
Pat Costa. It owns WHAV-AM/Boston
Phone: (508) 686-9966

SELLER: Gowdy Family L.P., headed
by Chairman Curt Gowdy. Phone
(508) 683-7171

FREQUENCY: 800 kHz

POWER: 1kw

FORMAT: News/Talk

BROKER: Satterfield & Perry

Continued on Page 8



They Said
WHAT?

At Music Technologies, we’ll deliver 120 Digital Interactive™ tests this year to
stations all over America. So what do some of the country’s top radio people who have
first-hand knowledge of these music tests say about them?

GUY ZAPOLEON, President, Zapoleon Media Strategies

*“The entertainment industry is going digital and this technology has a lot of advantages over
conventional music tests. It offers the convenience of allowing the respondent the ability to take
the test from the comfort of their own home...and that creates a more normal and accurate
environment to take the test. I have to say I’ve been very impressed with the results I've seen.”

NORM FEUER, President, Triathlon Broadcasting Company

“We were one of the first companies to use the Digital Interactive™ test system and found it
to be extremely positive for us. All of our program directors are very happy with the results
they’ ve gotten and because of the low cost of the test they’ve been able to have more
research at their disposal. Our stations using the system continue to be in top-rated positions
in each of their markets.”

DAN VALLIE, President, Vallie/Richard’s Consulting Inc.

“Digital Interactive™ music testing minimizes fatigue, is faster, is more listener
(respondent) friendly, and you can target the sampling...no more hoping that everyone shows
up at the hotel to take the test. It’s the cutting edge...and it’s about time.”

TERRY PATRICK, President, Patrick Programming

“The results look great and the stations I’ve worked with that use Digital Interactive™
testing—in three different formats— are doing well by it in the ratings. The best part is that the
information comes on a very easy-to-use Excel file that is pre-formatted so you are ready to
sort immediately. It not only saves hours of sorting time but using this methodology makes
the music test sort much more thorough.

BRUCE WHEELER, Vice President Programming, Dick Broadcasting Co.
“Reliable data, quick turn around, attractive pricing, and listener acceptance. That’s why all the
Dick Broadcasting stations use Music Technologies Interactive music tests. It’s a slam dunk.”

Music Technologies LLC

First in Fully-Digital

Music Library Testing

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906-3768 « (719) 579-9555
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DAB

Continued from Page 4

Spectrum For L-band

One of the most important issues
that the International Bureau’s Plan-
ning and Negotiations Division —
which is overseeing the determination
of a domestic DAB standard — faces
is whether or not there is spectrum
available for an L-band solution. NAB
Sr. Engineer David Layer said in the
AES forum that the Eureka-147 DAB
system is not feasible in the United
States because it uses the L-band spec-
trum (1435-1530 MHz), which is used
domestically by the military and the
commercial airline industry for aero-
nautical telemetry. IBOC, however.
utilizes the existing AM and FM spec-
trum and preserves the current indus-
try infrastructure (no new transmitters
or sharing of facilities).

On the other hand, manufacturers
may not be willing to produce IBOC
(in-band, on-channel) receivers. In
tests performed by the DAR (Digital
Audio Radio) Subcommittee of the
Consumer Electronic Manufacturers
Association (CEMA), the perfor-
mance of the USADR IBOC system
in the lab was substandard. and the
company withdrew its system from
field testing, while Eureka-147 was
the superior performer.

Jim Davis. an engineer with Del-
co. which has already produced a

RADIO Sl

prototype Eureka system for Europe,
told R&R that the FM band is too
crowded to consider an IBOC solu-
tion. However, Russ Johnson, VP/
Product Planning for Pioneer North
America’s Car Electronics division.
which is rolling out Eureka sysiems
for Europe and Canada in the next
year, told R&R that if the USADR
system were to meet the minimum
standards of CEMA’s tests, manufac-
turers would begin pushing out IBOC
receivers within two years.

USADR says it is addressing the
problems of first- and second-chan-
nel interference that its system expe-
rienced through the company s use of
the Lucent Technologies PAC (Per-
ceptual Audio Coding) algorithm.
However. CEMA Director/Engineer-
ing Ralph Justus said at the forum that
USADR must overcome its inherent
multipath and interference problems
if the PAC audio quality improve-
ments are to matter.

What About DARS?

Then there is DARS (digital audio
radio service), which would provide
50 channels of national. satellite-de-
livered, mobile, subscription-based,
and commercial-free programming.
Robert Briskman, chief technical of-
ficer of Satellite CD Radio, one of the
two companies tentatively granted the
right to provide the service by the FCC
(official granting of the licenses was
expected this week), said at the forum

that his company will launch the op-
eration in December 1999. CD Radio
has a simple solution if OEMs don’t
“subscribe” to its product: It will ini-
tially roll out its own receivers, called
the “Radio Card.”

However. DARS won't get"on” the
ground if the FCC doesn’t allow the
companies to fill in gaps in coverage
in difficult propagation environments
— such as urban areas -— by using a
network of terrestrial repeaters. Ros-
alee Chiara, an attorney with the In-
ternational Bureau, told R&R that the
FCC would probably decide on the
notice of proposed rulemaking by late
fall. Justus also claimed that mobile
satellite reception may fail at speeds
greater than 40 miles per hour.

Briskman noted that CD Radio is
also using a PAC scheme to compress
its signal, and that the company has
been satistied with its performance.

The upshot, then, is that it is up to
USADR to prove in the next year that
it has a system that performs well
enough in mobile testing to please re-
ceiver manufacturers: otherwise, with
broadcasters backing an IBOC and
not an L-band solution, the battle for
a domestic DAB standard is sure to
drag on for several more years.
Meanwhile, satellite-delivered radio
— if the terrestrial repeater proceed-
ing goes its way — looms on the ho-
rizon as a formidable threat to local,
terrestrial radio.

e ————— e eee———

Alcohol

Continued from Page 4

serve ‘the public interest.” However,
that vague mandate does not give the
FCC free rein to restrict whatever
speech it may find distasteful, as the
courts have already determined.”

In his report, O’ Neil points out that
the DC Circuit Court cautioned that
the Commission does not possess a
license “‘to scan the airwaves for of-
fensive material with no more dis-
criminating a lens than the *public in-
terest” or even the ‘public health.”

Indeed, during Senate confirma-
tion hearings for FCC Commission-
er nominees Harold Furchtgott-
Roth, Gloria Tristani, and Michael
Powell on Tuesday, Sen. John Ash-
croft (R-Mo.), Chairman of the Sen-
ate Subcommittee on Consumer Af-

fairs, complained that the current
FCC leadership is “incapable of do-
ing what it is supposed to do” and
reminded the nominees that the FTC

“was established for the purpose of

monitoring advertising over the air-
waves.”

The report found that despite in-
stances in the past when the Com-
mission has assumed power over ad-
vertisers — such as regulation of
cigarette ads in the 1960s — the
world has since changed. O’Neil be-
lieves the ban on smoking ads of-
fers no precedent. “It was based on
the long-since repudiated Fairness
Doctrine, the Commission’s author-
ity was clearly limited to tobacco,
and the rule was enacted prior to the
Supreme Court’s recognition that
commercial speech warrants First
Amendment protection.”

TRANSACTIONS
st ion b
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WBYW (FM CP)/Grand
Rapids

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Cornerstone Baptist Educa-
tional Ministries, headed by President
Rex Rogers. It owns WAYK-FM/Grand
Rapids and WCSG-FM/Kalamazoo, MI.
Phone: (616) 942-1500

SELLER: Grand Rapids Broadcast-
ing Corp., headed by President Al
Lane

WMSH-AM & FM/Sturgis

PRICE: $600,000
TERMS: Asset sale for cash

oS

Bloomberg

BRIEFS

BUSINESS =

Continued from Page 4

some stockholders converted a portion of their Class B common
stock into Class A common stock. The convertible stock has a
dividend of 6% and is convertible into Class A common stock. The
net proceeds from the offerings were $285.7 million and will be
used to repay outstanding debts and possibly fund the purchase of
the Heritage stations.

FCG Issues First CPs

adio Property Ventures, licensee of KQXI-AM/Arvada, CO, and

KPHP Radio Inc., licensee of KPHP-AM/Lake Oswego, OR,
were officially granted construction permits (CPs) to build stations
on the AM expanded band, which ups the available frequencies to
1705 kHz.The FCC refused the petition to deny the expanded band
applications filed jointly by Press Broadcasting Inc. and Kovas Com-
munications Inc.

They asked the Commission to reconsider its five-year transi-
tion period that will allow stations receiving the authorization to
broadcast for five years on both their existing and expanded band
frequencies. At the end of this period, licensees will be required to
return either their existing or expanded band licenses to the FCC
for cancellation. The stations were two of the 67 stations being
considered for the expanded band. Peter Doyle, assistant chief of
the Audio Services Division, told R&R that the Commission hoped
to act on the remaining applications within the next two months.
WJDM-AM/Elizabeth, NJ; KXBT-AM/Vallejo, CA; and KNOB-AM/
San Rafael, CA are already broadcasting on the expanded band.

FCC Nixes Chameleon Tower Site Move

he FCC revoked the license of KFCC-AM/Bay City, TX last week

for misrepresentation. Mass Media Bureau attorney Kathryn
Berthot told R&R that licensee Chameleon Radio Corp. claimed
earlier it was being forced out of its lease on its tower site in Bay City,
and requested an STA (special temporary authority) to build a new
tower closer to Houston. The Commission found that Chameleon
actually leased out its Bay City tower so that it could move to anoth-
er site. Due to the company’s lack of candor, its license was re-
voked.

In other tower news, the FCC denied Rice Capital Broadcasting
Cols request to build a station in a swamp in Amelia, LA. The Com-
mission said that its engineers were unable to locate any space in
the marshy area that would sustain a radio tower.

BUYER: Lake Cities Broadcasting
Corp., headed by President Thomas
Andrews. It owns three other stations.
Phone: (219) 665-9554

SELLER: Forum Communications
Inc., headed by President Robert
Brink. Phone: (616) 343-1717

KBBX-FM & KESY-FM/

Omaha
PRICE: $5,475,000

TERMS: Asset sale for cash

BUYER: Journal Broadcast Group,
headed by President Douglas Kiel. it
owns KOSR-AM, KEZO-FM, KKCD-FM
& KOS J-FM/Omaha-Council Bluffs, NE.
Phone: (414) 967-5306
SELLER:BCR Corp., headed by Pres-
ident John Biddinger. Phone: (941)
377-6710

FREQUENCY: 1420 kHz; 104.5 MHz
POWER: 1kw day/330 watts night;

Continued on Page 21

The only men
not listening
are Amish.

#1 ALMOST EVERYWHERE. FIND OUT WHY.
CALL DREW CAREY AT (317) 257-7565.
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Just Added...Albuquerque, Topeka and Washington, DC. !

12.1 (#1)
8.0 (#2)
71 (#4)

<. 7) —> 31.1 (#1)

18-49 o —_— 20.0 (# 1 )
25-54 —_— 193 (# 1 )

Firsallq...

a killer major market morning show that pulls
HUGE female numbers.

Want to be number one in morning drive?
Put the Steve and D.C. Morning Show on
your station.

You get a proven winner with incredible ratings
success in every market where they air!

Steve Russell, PD - WZBQ/Tuscaloosa
“They blew a hole through 18-34 demo that you

could drive a truck through. We are #1 18-34 Don’t experiment. Let an experienced, talented
IRMERE] with 215 sharg and the nearast seven person morning staff make your station
competitor has an 8.1 share”. O
PR the talk of the town. Give your sales people
B Consunants ratings they can sell for big bucks.

“Nothing spikes cume better than word of
mouth from a high profile morning show like
Steve and D.C.”
—_———
Dovyle Rose, President - Emmis Radio Division
“The Steve and D.C. Morning Show is the
best kept secret in the industry. It only
takes one listen to realize that they
can be a station’s best tactical
weapon in a country radio battle”.

Jeff Allen, PD - WKKX/St. Louis
“Steve and D.C. not only get
the station talked about on
the street, but they win big

in ratings”.

Kyle west, OM - WNSL/Hattiesburg
“You never know what
they’re going to do. They
raise your eyebrows every
morning and they get
people talking”.
Arbitron metro share. 6-10AM Monday-Friday, Spring 1997




ONLINE's Free

TunesCharts” Offer!

Make Your Charts Click-and-Play.
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Depeche Mode
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"And now comes music nirvana.”

“Imagine an infinite listening
station connected to millions
of music lovers from around
the world.”

The Web Magazine

1. (5:35) '
75 D (6:34)
| 3. bume (5:42)
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PC Magazine Online

"...nothing shows both the
power of online sound today
and the potential for video
tomorrow better than Tunes.”
Chicago Tribune

1
-~ —_ ~l
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& R&R Charts Come Alive With Tunes.

Radio & Records®, The Industry’s Newspaper, is partnering with Tunes
Network, the leader in Web music marketing, to bring you TunesCharts™
- the most innovative and cost-effective way to bring your programming
and identity alive on the Internet. Tunes maintains the world’s largest
library of licensed song clips and images - so your listeners will be able

to preview and purchase music from both R&R’s Charts or your own.

QO Offer Your Listeners Music Nirvana.

Your listeners will instantly hear previews of all the tracks on your current
playlist via TunesCharts™. You can also offer click-and-play versions of
the R&R National Airplay Charts® for your station’s format. Your listeners
will return each week to listen to your latest chart-and with just one
click, they can conveniently order CDs and tapes from Tune’s extensive
selection of over 150,000 titles.

© Generate Revenue From The Web Now.
Create additional revenue for your station by signing up for
TunesCharts™. Each time your listeners view your TunesChart, you'll be
earning advertising revenues. You'll also earn CD sales commissions from
music sold on your site. Best of all, we do all the work! Now YOU can
immediately reach the Web’s 30 million users.

=) Plug Into Your Listeners.

Through TunesCharts™ reporting and analysis systems, you'll gain impor-
tant information about your listeners’ browsing and purchasing habits in
a manner never before possible. And by making your station’s chart a
regular part of your audience’s online experience, you'll enhance listener
loyalty while establishing a one-to-one relationship with each individual.

&

b))

""SIC HET‘“ﬂ“*

www.tunes.com

www.rronline.com

Sign Up Today! Call Howard Luckman at Radio & Records
(310) 788-1627 or send email to howard@rronline.com




Estep Steps Up To
WGKX Station Mgr.

WGKX/Memphis GSM Anne
Estep has added the newly created
Station Manager position to her re-
sponsibilities at the Barnstable
Country station. She joined WGKX
eight years ago.

“We’re very fortunate to have
someone of Anne’s experience and
capability in-house to help us fur-
ther our growth in Memphis,” Barn-
stable President/COO David Gin-
gold commented. “She’s a terrific
manager with extraordinary leader-
ship and management skills and is
intensely passionate about KIX
106.”

Estep said, “KIX 106 is a very
exciting place to work, and I look
forward to the challenges this ap-
pointment presents. To be afforded
this opportunity is a realization of
one of my personal goals, and I am
grateful to have the help of the most
talented staff in Mempbhis.”

GConners Returns To
Raleigh Duo As PD

Now that Clear Channel has taken
over Urban AC simulcast WFXC-
FM & WFXK-FM/Raleigh, former
PD Chris Conners has reclaimed his
old position at the stations.

“T'd like to thank Clear Channel
for giving me the opportunity to come
back and program a radio station I'd
been programming the past four
years.” Conners told R&R.

According to Conners. the combo
will remain Urban AC but is under-
going noticeable changes. “We're
going to be a little bit more aggres-
sive musically. We're going to have
some fun, and hopefully we’re going
to win. We played a lot of ballads;
now we’ve brightened up the radio
station a little bit more. We're not
ballad-heavy anymore. We're play-
ing a few more currents as well.”

Conners also takes over the after-
noon shift; Cy Young, who had been
handling afternoons, returns to morn-
ings with new co-host Terry Tuff.

Kerr
Continued from Page 3

that year after year. ['m very excit-
ed to get the chance to work with an
incredible group of people to accom-
plish that goal.”

Prior to joining WKQI as GSM
last October, Kerr worked in Chica-
go as Sales Manager at WMVP &
WLUP and GSM of WLIT; he also
held AE posts at WLLAK and Torbet
Radio.

BE A PART
OF RADID'S

BIGGEST NIGHT!

1
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irchResearch has success-
fully completed its Des
Moines pilot study, its first ratings
survey since reentering the busi-
ness. The result? News/Talk
WHO-AM placed at the top of the
12+ and 25-54 ratings — just as
it did in the most recent AccuRat-
ings and Arbitron surveys.
BirchResearch President
Tom Birch stated, “We’'re
pleased with the outcome of our
first test-market study. There
were no surprises ... all of our
methods and procedures are
working properly and our inter-
views, supervisors, and key-ed-
itors did a superb job. The Des
Moines pilot study has provid-
ed us with a rich database for
analysis as well as a ‘shake-
down cruise’ for our systems.
With our Coral Springs, FL
data center up and running and
dozens of trained interviewers
ready to go at our computer-
assisted central interviewing fa-
cility, BirchResearch is ready
for rollout in 1998.”
The top 15 Des Moines sta-
tions overall, BirchResearch

BirchResearch Bows 1st Ratings Study
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found, are as follows:

WHO-AM (News/Talk) 12.8
KSTZ-FM (Hot AC) 8.4
KIOA-FM (Oldies) 8.0
KAZR-FM (Rock) 7.6
KJJY-FM (Country) 6.9
KHKI-FM (Country) 6.3
KRKQ-FM (Classic Rock) 5.2
KKDM-FM (Alternative) 49
KMXD-FM (B/EZ) 48
KRNT-AM (Nostalgia) 42
KGGO-FM (Rock) 4.1
KLTI-FM (AC) 25
KCCQ-FM (CHR/Pop) 2.0
KXTK-AM (News/Talk) 1.8
KZZQ-FM (Religious) 0.9

BirchResearch uses a radio au-
dience measurement system that
utilizes a seven-day diary to col-
lect radio listening and qualita-
tive audience information. The
Des Moines study encompassed
997 diary-keepers in the city’s
metropolitan area and was con-
ducted between June 26 and Sep-
tember 3. Two different diaries
— aradio-only diary and a qual-
itative and media-usage diary —
were used in the study.

Sr. VP/GM Pat Monaco.

sition he has held since 1996,

Chernin Now Island’s VP/Sales & Field Mktg.

sland Records has tapped company vet Wayne
Chernin to helm the newly created post of VP/Sales
& Field Marketing. Based in New York, he reports to

“Itis not often that a label is fortunate to have some-
one on its team who is as diligent, hard-working, and
sensitive to our artists as Wayne is,” Monaco said.“And
when one finds such a dedicated executive, they should
be rewarded. Wayne is truly committed both to island
Records and to the artists we represent.”

Chernin began his career with the PolyGram family
13 years ago as a field representative. He eventually
rose to Regional Sales Director for PLG and then Is-
land. He most recently served as Director/Sales, a po-

Chernin

gramming.

Crystal Shines As A Metro Executive Producer

oss Crystal has been appointed Exec. Producer/Entertainment News
& Programming at Metro Networks. He joined Metro in 1996 in Los
Angeles to develop the area of entertainment, news, and syndicated pro-

*Ross is an experienced and recognized professional,” said Metro Pres-
ident Chuck Bortnick. “This appointment is an indication of the growth that
Metro has worked so hard to achieve. Metro has seen tremendous growth
in its traffic services; we're excited to see our entenalnment and news
products following the same pattern.”

Crystal brings more than 20 years of experience to his new position
and has worked on various TV talk programs.

Chancellor
Continued from Page 1

To guide the efforts of the stock
symbol namesake network (AMFM
Radio Networks), Chancellor lured
ABC Radio Networks President
David Kantor as head of its network
operations and as a Chancellor Sr. VP.

Chancellor President/CEO Scott
Ginsburg observed. “With 41 million
weekly listeners and 99 stations in
the nation’s largest markets. the cre-
ation of a national radio network pre-
sents a tremendous growth opportu-
nity for Chancellor Media. Under
David’s guidance. we plan to lever-
age our existing syndicated program-
ming, broad station base, personali-
ties, and advertising inventory to gar-
ner meaningful market share and pro-
vide a strong platform for network
advertisers.”

Kantor added. **Chancellor Media
is an ideal platform from which to
compete in the radio network indus-
try. as the business represents a logi-
cal. complementary. and synergistic
extension of the company’s station
operating activities, capable of gen-
erating strong incremental cash flow.
We intend to become leaders in the
field by addressing all three segments
of the network business — the Ra-
dar-measured networks. syndicated

programming, and news and infor-
mation services.”

While the company will certain-
ly step up the number of programs
it produces, there are still a number
of questions as to how it intends to
draw network revenues:

» Where will the inventory come
from? (Each of the Chancellor sta-
tions will contribute a minute of in-
ventory per hour. That move. inci-
dentaily, figures to add $40 million
to the company’s bottom line in
1999.)

» Will Capstar’s stations be in-
cluded? (Undoubtedly. Capstar is al-
ready laying the foundation to inter-
connect its stations for the purpose
of program and commercial deliv-
ery, and Capstar/Chancellor Chair-
man Thomas Hicks has already
made it known that he is exploring
the possibility of merging the two
companies anyway.)

* Will Chancellor’s stations be re-
quired to carry programming? (Not
necessarily. There are lots of un-
wired networks, and many stations
carry network inventory without air-
ing network programming.)

* Could Chancellor beef up its
position by buying another net-
work? (Yes. The two most likely
candidates are Kantor’s old compa-
ny, ABC Radio Networks, and Ja-

cor’s stable of programming, in-
cluding Premiere Radio Networks,
Rush Limbaugh, and Dr. Laura
Schiessinger. But ABC Radio Pres-
ident Robert Callahan steadfastly
denies his company will sell off any
of its radio properties, including the
ABC Radio Network. Jacor execs
have not commented on any possi-
ble sale. and Chancellor officials

are mum on the possibility of any
acquisitions.)

And, though Chancellor has yet
to sell its first minute of commer-
cial time, Wall Street thought high-
ly enough of the idea to send the
company’s stock up six points on its
first day of trading (it closed at
52.625 Tuesday. 5.375 points high-
er than a week earlier).

Not Too ‘Shaggy’

Shaggy wowed the crowd at the House of Blues recently in support of his
recent release, Midnite Lover. Getting close are (I-r) Noo Trybe Records
President Eric Brooks, Virgin VP/A&R Gemma Corfield, Shaggy, Virgin
VP/Sales BJ Loberman and Director/Product Management Sig Sigworth.

Brought to you by

Ind1v1dual Tlckets $500
Tables: $3,500 / $5,000 / $10,000 / $15,000
Hosted by Charles Osgood of CBS Radio Networks

SEARS

THE 1997 RADIO HALL OF FAME INDUCTION GALA
Sunday, October 19
The Radlo HaII of Fame in the Chicago Cultural Center

RADIO

HALL OF FAME

For Further information
or Tickets Call;

(800) 860-9559
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Hall Promoted To GM At Cox/Dayton Duo

WHIO-AM & WHKO-FM/
Dayton GSM Donna Hall has been
promoted to GM for the Cox News/
Talk-Country combo. She succeeds
Chuck Browning, who last week
transferred to Cox’s five Tulsa sta-
tions as VP/GM (R&R 9/26).

“I was born and raised in Dayton
and couldn’t be more excited about
getting this opportunity in my home-
town,” Hall told R&R. “I have big

in Minnesota™

Lewis To Manage New Shadow/Minneapolis Branch

Shadow Broadcast Services has opened a Minneapolis office and
has named Carrie Lewis its Twin Cities-based manager. The new
office will handle all Minnesota-based advertising for placement on Shad-
ow's broadcast information network.

Lewis commented, | look forward to developing the Twin Cities market-
place for Shadow and working with representatives of the local advertis-
ing community to utilize our information broadcasts. | am excited about
the opportunity to develop national advertising programs for clients based

Lewis is a 12-year industry veteran who's held senior sales positions at
the market's WLTE-FM, KMJZ-FM, and, most recently, WBOB-FM.

shoes to fill; Chuck was here @ long
time. These stations have been part
of my life for a long time, and I'm
thrilled to get this chance.”

Hall joined Cox as an AE with
the Dayton Daily News 11 years
ago. She moved 10 Cox Radio in
1989 as AE, was named NSM in
October 92, became LSM in No-
vember "94, and was elevated to
GSM in "96.

Rankings:

sition, drops to No. 117.

Arbitron Revises Three Sub-100 Market Rankings

D ue to an Arbitron production error, the ratings firm has issued a cor-
rection to three below-100 markets in its Fall 1997 “Radio Market

Santa Rosa, CA, which had previously been market No. 117, is now
market No. 115, thanks to a population jump of 10,000 to 364,400. Flint,
MI, which had been ranked No. 115, moves down one notch to No. 116.
Portsmouth-Dover-Rochester, NH, which previously held the No. 116 po-

No other markets were affected by the error.

55

PRECIOUS MIETAL

The RIAA has issued the following awards for the month of August:

MULTIPLATINUM ALBUMS

Greatest Hits, Kenny Rogers,
Capitol (12 million); Tragic King-
dom, No Doubt, Trauma/Inter-
scope (8 million); Life After Death,
Notorious B.I.G., Bad Boy/Aris-
ta (6 million); The Gambler, Ken-
ny Rogers (5 million); 20 Years Of
Hits and Ten Years Of Gold, Ken-
ny Rogers; Blizzard Of Oz, Ozzy
Osbourne, Epic (4 million); Wu-
Tang Forever, Wu-Tang Clan,
Loud/RCA; The Moment, Kenny
G, Arista; Kenny, Kenny Rogers
(3 million); Men In Black ST, Vari-
ous Artists, Columbia; Carryin’
Your Love With Me, George
Strait, MCA; Baduizm, Erykah
Badu, Kedar/Universal; Sublime,
Sublime, Gasoline Alley/MCA;
No Rest For The Wicked, Ozzy
Osbourne; Tribute, Ozzy Os-
bourne & Randy Rhoads, Epic;
Christmas. Kenny Rogers (2 mil-
lion).

PLATINUM ALBUMS

Men In Black ST, Various Artists:
Wu-Tang Forever, Wu-Tang Clan,
EV3, En Vogue, EastWesVEEG,;
Blurring The Edges, Meredith
Brooks, Capitol; Life After Death.
Notorious B.l.G., Bad Boy/Arista,
House Of Music, Tony Toni Tone,
Mercury; First Band On The Moon,
Cardigans, Mercury; Warm Your
Heart, Aaron Neville, A&M; Ejec-
tric, Cult, Sire; Oak Ridge Boys
Greatest Hits 2, Oak Ridge Boys,
MCA; Duets (With Kim Carnes, Dot-

| fie West, Sheena Easton), We've
Got Tonight, Love Will Turn You
Around, Daytime Friends, and Ken-

" ny Rogers, Kenny Rogers; Great-
est Hits, Volume 1, Al Green, Right
Stuff, Classics, Kenny Rogers &
Dottie West, Capitol; Highway 61
Revisited, Bob Dylan, Columbia.

‘ GOLD ALBUMS

Men In Black ST, Various Artists;
The Carnival, Wyclef Jean & Ref-
ugee Camp All-Stars, Ruffhouse/
Columbia; Floored, Sugar Ray,
Lava/Atlantic; My Best Friend’s
Wedding ST, Various Artists, Work/
Columbia; Generation Swine, Mot-
ley Crue, Elektra/EEG; Wu-Tang
Forever, Wu-Tang Clan; EV3, En
Vogue; Flaming Pie, Paul McCart-
ney, Capitol; Hercules ST, Various
Artists, Walt Disney; The Color And
The Shape, Foo Fighters,
Roswell/Capitol; Still Waters, Bee
Gees, Polydor/A&M Associated,
Ultra, Depeche Mode, Mute/Re-
prise; Third Eye Blind, Third Eye
Blind, Elektra/EEG; Life After
Death, Notorious B.I.G.; How Bi-
zarre, OMC, Huh!/Mercury; 40
QOunces Of Freedom, Sublime;
Duncan Sheik, Duncan Sheik, At-
lantic; Dummy. Portishead, Lon-
don/Island; Los Machos Tambien
Lloran, Banda Machos, Fonovisa;
Bootleg Series Volume 1-3 Rare
And Unreleased and Pat Garrett &
Billy The Kid, Bob Dylan; Love Is
WhatWe Make It, Duets (With Kim
Carnes, Dottie West, Sheena Eas-
ton), and Best Of Kenny Rogers,

Kenny Rogers; Every Time Two
Fools Collide, Kenny Rogers &
Dottie West.

PLATINUM SINGLES

“It's Your Love” Tim McGraw,
Curb; “Cupid,” 112, Bad Boy/Aris-
ta; “Woman in Love,” “Evergreen
(Theme From ‘A Star Is Born’),”
and “The Way We Were," Barbra
Streisand, Columbia; “No More
Tears (Enough Is Enough)” (sev-
en-inch), Barbra Streisand & Don-
na Summer, Columbia;“You Don't
Bring Me Flowers,” Barbra Strei-
sand & Neil Diamond, Columbia;
“Someday We'll Be Together,” Su-
premes, Motown; ‘I Want You
Back” Jackson Five, Motown;
“'m Gonna Make You Love Me/"
Supremes & Temptations.

GOLD SINGLES

“Up Jumps Da’ Boogie,” Tim-
baland & Magoo, BlackGround/At-
lantic; “Whatever,” En Vogue;
“Semi-Charmed Life,” Third-Eye
Blind; “Quit Playing Games (With
My Heart)," Backstreet Boys, Jive;
“How Do | Live" LeAnn Rimes,
Curb; “Smile,” Scarface, Noo-
Trybe/Virgin; “Hercules Read-
Along,”Various Artists, Walt Disney.
‘Do You Know (What It Takes),
Robyn, RCA,; “It's Your Love” Tim
McGraw; “Not Tonight” Lil” Kim,
Undeas/Big Beat/Atlantic; “Some-
day We'll Be Together,” Supremes;
4 Want You Back,” Jackson Five;
“'m Gonna Make You Love Me/
Supremes & Temptations.

Bloomberg
Continued from Page 1

porting organization in the world.
And. considering the direction the
radio industry is taking these days,
our readers will benefit from their
superior reporting.”

Bloomberg has also agreed to set
up and maintain the industry’s first
weighted radio stock index. The
R&R/Bloomberg index will be a fea-

i

i B B B EE =B

tured part of R&R ONLINE, R&R
TODAY, and the R&R newspaper. It
is unique among radio stock indices
in that companies are weighted two
ways: by their share of revenues
among all publicly held group own-
ers. and by the proportion of radio rev-
enues (0 acompany’s overall revenues.

The R&R/Bloomberg Radio
Stock Index will begin appearing next |
week. Current “Open Bloomberg” |

users can access the index on their
terminals by entering BRNR
<Index> <GO>.

Wolfe

Continued from Page 3
August 1991 as producer for the
“Dale Arnold Show.” He later pro-
duced other programs for the station,
becoming Executive Producer in
1994.

Richards
Continued from Page 3

heights of success with everyone at
the Rock.”
Priorto KKND, Richards held the
PD post at Alternative WEDG/Buf-
falo and Rock WLQZ/Springfield,
IL. He also worked at KSHE/St.
I Louis for nine years.

Andrews
|

ecutive who will be a territic Presi-
dent”
Andrews joined ABC in 1993 in
’ her most recent position. She previ-
ously was with CBS in various sales
and marketing positions before join-
ing Veritas Ltd., a New York consult-
| ing firm, as senior partner in 1992.

Continued from Page 1




s John RenShaw
for the wackiest, wildest,
. freakiest SpOftS tal
in the nation.

Tune on to Renshaw
10am - 2pm Eastern for

off—the wall

entertailment, hedrd
only on the One-On-One
Sports Radio Network.

Ca i l for a sample cassette
847-509-1661

ChUCk Duncan will send you one
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Records

® PolyGram Group Distribution
(PGD) has realigned its senior exec-
utive staff. As a result, CURT EDDY

Fletcher

has become Sr.
VP/Field Market-
ing, VAN FLETCH-
@l ER has been se-
M lected as Sr. VP/
Sales & Branch
Distribution, and
JOHN ESPOSITO
has accepted the
company’s Sr. VP/
PolyMedia post.
Eddy joined PGDin
1978 as a Dallas-
based Marketing Manager and most re-
cently served as VP/Field Marketing,
New York. Fletcher joined PGD in 1991
as a Cleveland-based sales represen-
tative and had formerly served as VP/
Sales, New York. Esposito had previ-
ously served as Sr. VP/PolyGram Cat-
alog Development Group.

Esposito

® Verity Records has made several ap-
pointments to senior positions at the
label:

Grant-Clark Duftfie

B. JEFFREY GRANT-CLARK has
been named Nat'l Director/Radio Pro-
motions. He previously served as NE
Promotions Director at Warner Bros.
Records.

CLYDE DUFFIE has been tapped as
Nat'l Manager/Radio Promotions. He
formerly served as Radio Promotions
Coordinator at Tribute Records.

MaRRIAGES

United Stations Radio Net-
works Affiliate Relations Repre-
sentative Rita Bonin to Richard
Deas, September 27.

WZPL/Indianapolis nighttimer
Jason Addams to Jessica Suss-
man, September 27.

WFBC/Greenville-Spartanburg
Promotions Dir. Tom Leach to Keri
Tinkerton, September 13.

BiRtHS

KFSO/Fresno morning duo
John Monk and Dianna Kelly,
daughter Jeanina Jacquelyn, Sep-
tember 19.

PROS ON

THE LOOSE

Kelly Karson — Nights WHNR-
AM/Winter Haven-Lakeland, FL
(216) 283-4293.

CARLAWILLIAMS s now Director/
Marketing. She joins the label from
Benson Records, where she previous-
ly served as Director/Marketing.

PAUL WRIGHT and BEN TAN-
KARD have become Directors/A&R,
Nashville. Wright had most recently
been Director/A&R at Benson; Tankard
was previously VP at Tribute.

Lastly, JOSEPH BURNEY has been
promoted from Office Coordinator to
A&R Manager.

All report to Verity VP/GM Tara
Griggs-Magee.

® ROBERT EM-
MER has been
hired as Sr. VP/
Business Affairs
for the Warner
Music Group. He
formerly held the
Executive VP po-
sition at Rhino En-
tertainment Com-
pany.

Emmer

® VIRGIL ROBERTS has been named
Sr. VP/Business Affairs and HAROLD
LEWIS has been appointed CFO/GM
at Fully Loaded Records. Roberts pre-
viously served as VP/Manager, Enter-
tainment Relations for First interstate
Bank; Lewis had most recently been
Sr. VP/District Manager for First Inter-
state.

® STEVE BARNETT rises from Sr.VP/
International to Sr. VP/Worldwide Mar-
keting at Epic Records.

~National Radio

¢ BROADCAST PROGRAMMING
has launched its second live, format-
specific radio show, “Neon Nights.” The
five-hour, Country-oriented nighttime
program — hosted by KPLX/Dallas
morning co-host Scott Evans, is mu-
sic-intensive and features artist inter-
views and listener requests. For further
information, call (800) 426-9082.

Albom

Davis

® ABC RADIO NETWORKS has de-
buted two new weekend talk shows,
“The Mitch Albom Show,” and “The
Mark Davis Show" Albom, currently an
afternoon host at WJR/Detroit, will host
a three-hour program between 1-4pm
on Saturdays. Davis, who holds mid-
days at WBAP/Dallas, will take the 1-
4pm shift on Sundays. Both programs
premiered the weekend of September
27, (972) 448-3342.

® BLUESKY RADIO has released its
ninth syndicated feature, “The Good
Health Minute,” to more than 900 radio
stations nationwide. BlueSky produc-
tion head Russ Monroe will host the
90-second vignettes, which focus on
health issues facing the 50+ demo-
graphic; (310) 230-1693.

® MANNGROUP RADIO SERVICES
has secured the rights to distribute
“Irene Hughes Live,” a service of live,
weekly on-air psychic readings, on a
market-exclusive basis. The 30-minute
show is available free of charge (no
barter, no cash consideration). For
more information, call (213) 512-0144.

® WESTWOOD ONE will mark the re-
lease of the Doors' box set with three
broadcast events available to affiliates,
beginning with a Doors press confer-
ence from L.A’s Whisky A Go-Go
nightclub on October 8 at 2pm ET/
11am PT. During the week of October
20, the network will offer “The Doors
— Without A Safety Net," a three-hour
program hosted by KLOS/L.A. host
Jim Ladd that offers an “intimate por-
trait” of the Rock band. Lastly, a “Su-
perstar Concert Series” presentation
of the band will air the week of No-
vember 24. For more information, call
{212) 641-2057.

® SONY’'S SW NETWORKS has re-
leased the following schedule for its
“SW Satellite” service:

October 6: Peter Cetera

October 7: The Hollywood Handbook
authors Robin Greer and Sarah Rein-
hardt

October 8: Hall & Qates; John Lar-
roquette

October 9: the Verve
October 10: Jackie Robinson biog-
rapher Arnold Rampersad

For further information, call (212)
833-7320.

 Industry

® ROGER HOLEMAN has been
tapped as CFO of TM Century Inc. He
had been a financial management con-
sultant for a variety of Texas-based
firms.

Products & Services

® in the mid- to late-1980s, DAN
O’DAY wrote and produced two viny!
LPs poking fun at show sponsorships
— aptly titted Silly Show Sponsors.
The LPs, full of sublimely silly “show
sponsor” lines for on-air use voiced
by veteran announcer Gary Owens,
had never been issued in compact-
disc form. Therefore, O’'Day culled
through the original master tapes and
compiled 250 of the original 260 cuts
to place onto a single CD. The single
CD is available for a one-time buyout
price of $49, which includes a per-
petual license to broadcast the ma-
terial. To hear a recorded sample, call
parent company L.A. Air Force’s 24-
hour free demo line at (310) 476-
8208. For purchasing information, call
(310)476-8111.

L.A. Air Force’s Silly Show Sponsors

® MILLER, KAPLAN, ARASE &
CO. has enhanced its “Revenue
Forecast Software” to include selec-
tive consolidation capabilities. The
new section provides instant access
to tables and graphs of 1998 reve-
nues for any combination of stations
within a cluster or the cluster as a
whole; (213) 877-6171.

Ghanges
Industry: Ellen Albert is named
VP/Planning & Design for MTV
Networks ... Amy Frederick joins
Matrix Promotions as Project Mgr.
...Susan Swanson has been promot-
ed to Research Associate and Jen-
nifer Turner has been appointed
Research Analyst at Eagle Research

... Sam Michaelson joins BlueSky
Radio as Media Dir.

Records: Virgin Records promotes
Peter Holden to VP/International-
Commercial Marketing and Vivian
Gueler to Dir./International ...
Changes at Capitol Records: Jeffery
Fey is elevated to Sr. Art Dir., Ross
Patrick joins as Art Dir., Cathy

Watson moves from the Publicity
dept. to become Dir./Creative Ad-
ministration, Nancy Burgess is pro-
moted to Dir/Advertising, Brian
Vosko is upped to Mgr./Broadcast
Production, and Jennifer Forest
joins as Mgr./Production ... Joann
Keading is named Sr. Dir./Interna-
tional for Jive, Silvertone, and Veri-
ty Records ... Lulu Chen becomes
Head/Modern Rock Promotion, Joe
Guzik becomes Nat’l Dir./Rock
Radio Promotion, and Cory Bren-
nan is hired as Product Mgr. for
Roadrunner Records ... Sue Nar-
amore is appointed Dir./Domestic
Tour Mktg. for Geffen Records ...
Michael Terry is named Dir./Sales
for Gee Street Records ... Ochie
Nadera and Steve Petralia are
named Dir./Accounting and Dir./Fi-

nancial Planning, respectively, for
Rhino Records ... Dana Collins is
appointed International Mktg. Mgr.
at MCA Records ... Candi Shand
is promoted to Mgr./Artist Develop-
ment at Arista Records ... N2K Inc.
announces an alliance with Point-
Cast Inc. to provide music content
for several PointCast services, in-
cluding the new PointCast Coliege
Network ... Lorin Finkelstein be-
comes Music Video Commissioner
for RCA Records ... Gregg Simon
is named West Coast A&R Rep for
Java Records ... Autonomous
Records signs a two-tiered P&D and

licensing deal with Roadrunner -

Records. New and current Autono-
mous releases will be pressed by
Roadrunner and distributed through
RED Distribution.

NATIONAL
RADIO Sy
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation - Peter Stewart
ELTON JOHN Candle In The Wind 1997

Hot AC - Garry Leigh
SHAWN COLVIN You And The Mona Lisa
SUGAR RAY Fly

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818

Rock

CREED My Own Prison

FOO FIGHTERS Everlong
WALLFLOWERS Three Marlenas
Mainstream AC

OARYL HALL & JOHN OATES Promise Ain'tEnough
SUNDAYS Summertime

Lite AC

AMBROSIA | Just Can't Let Go
JIM BRICKMAN The Gift

uc

BONE THUGS-N-HARMONY If | Could Teach...
MISSY “MISDEMEANOR™ ELLIOTT Sock it2 Me
SALT-N-PEPA R U Ready

R S B O o

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082

CHR - Casey Keating
CHUMBAWAMBA Tubthumping
HANSON | Wil Come To You
SALT-N-PEPA R U Ready
Digital AC - Casey Keating
HANSON | Will Gome To You
Hot AC - Casey Keating
CHUMBAWAMBA Tubthumping
HANSON | Will Come To You
Digital Soft AC - Mike Bettelli
JIM BRICKMAN The Gift

Digital AC Mix — Mike Bettelli
AMBROSIA | Just Can't Let Go
Alternative - Leslie Cohan
BJORK Joga

CHUMBAWAMBA Tubthumping

JARS OF CLAY Crazy Times

SAVE FERRIS Come On Eileen
SUMMERCAMP Should | Walk Away?
WALLFLOWERS Three Marlenas

e e

JONES RADIO NETWORK
Phil Barry » (303) 784-8700

Adult Hit Radio - JJ McKay
SHAWN COLVIN You And The Mona Lisa
ROBYN Show Me Love

JOHN WAITE When You Were Mine
Rock Alternative — Doug Clifton

0ASIS Don’t Go Away
THIRO EYE BLINO Graduate

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000

Adult Rock & Roll - Jeff Gonzer
ROLLING STONES Flip The Switch
ROLLING STONES Already Over Me
Bright AC - Bill Michaels

TEXAS Say What You Want
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Remote Talk Made Easy

The Nexus ISDN

codec is an ideal

solution for

remcte talk

hosts, daily

features or

sports feeds.

The Nexus delivers 15 kHz
two-way, fow delay audio and contains
everything needed for direct ISDN
line connection. This is definitely the
easiest-to-use ISDN box available!

&M‘REX Comrex Corp, USA
Tel:508-263-1800 Fax:508-635-0401!
Fax-om-Demand:508-264-9973 (Doc #1 14)
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ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roli and easy to use.

Cali Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet“29 Creative LEHRER
Ways To Use Banners on a Roll” V LLEN

1-800-786-7411

206-883-7400 Fax: BB3-4499

ECONOMICAL CONVENEENTF EAFECTIVE

When you don t have fime fo waste.

When you demand TOTAL CONTROL...

 BROADCAST FAX .

Call for a
FREE
SAMPLE!

Retails for
over $7.50

r h
»a_uto 4oz, WSULATED
with thumbslhide
Fits all standard
built-in cup holders
} SE ,
(( £c)

Includes one inuprint color. ($50 set-up)
Additionat imprint colors available

[ADOBE[GRAPHICS/SIDESIGN]
1-800-7-COYOTE

1-800-726-9683 Leslie » Lisa » Michele

Logo 'l'attoos!!!

1000 Temporary Tattoos
with your Lego,
Just $189.00 !"!

or 2000, just $299.00 !!

$10 00 LSA Shippng
(CA add 725°: sales tax}

Customized! Full Cotor!
2" x 2"
* Looks Real » Ecsy on.
Easy off » Completaly Safee

Send your'szed. color logo.
TM. ariwork, etc. that you
want reproduced.
along with a company P.O..
Amex, Visa / MC # money
orderor check
{payable in US dollzrs. drawn
on a US bank) to:
Calico

3000 Alamo Dr., Ste 201 « Vacaville, Ca 95687
T2l 707/448-7072 « Fax 707/446-8273

Send up to 65,000 FAXES in o day!

For maximum speed, productivity, and reliability, your Fox Broadaust
needs are best served if they can be managed from one computer.

4! )
¢ Stond-Alone. No Network required! | i )E

* W(.)rks wu‘th any fu'x fist. \ n'f
# Print various activity reports. 6— ’

FlashFAX™ Software: $895*
FlashFAX™ Complete System: $3,995

{includes Complete indusirial Rock-Mount Com
capacity, 4 high-speed Infelligent fax ports-upg:

Place your order now.

Call 1-800-317-0658

All other inguiries, please call: 1-972-231-3641

*Redquires (o-Processor Boards

¢ Simple to install. Simple to operote

with more than 2,000,000
ble to 32 fax lines! & FloshFAX mm}

INFLATABLE IMAGES. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330}
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.
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MANAGEMENT

Who's Afraid Of The World Wide Web?

[ Radio shouldn’t be — it's an opportunity to level the media playing field

t's been more than a year since I’ve visited the subject of the

Internet in this space. During that time, the size of the online
community has at least doubled worldwide. The latest estimates
place U.S. "Net access at 54 million users. My own studies lead
me to conclude that the incidence of Internet use among heavy
radio users is at least twice that of the general population.

It should not be surprising that
frequent users of one medium would
have an interest in other media. Af-
ter all, the majority of heavy radio
listeners prefer TV at night. As far
as the cyber-dimension is con-
cerned, the younger the radio listen-
er, the more likely he or she is to be
comfortable with the online world.
The media is a habit not confined to
one particular medium.

And yet it is shortsighted to con-
sider the Internet as simply another
competitor. There are some peculiar
aspects to this newest of media tech-
nologies. In fact, the Internet shows
every sign of being a culmination of
media rather than the newest play-

er. Years from now, we may look
back on the Internet as the great
equalizer. The vast majority of In-
ternet activity that might be consid-
ered competitive with existing me-
dia is being conducted by compa-
nies whose roots are in other media.
The one exception is software, Mi-
crosoft in particular.

Microsoft recently bought the
company known as Web TV. A new
WebTV box (priced at around $300)
now allows simultaneous viewing of
the Internet and regular TV broad-
casts with a standard television set.
This means the TV program can ac-
tively refer to various Internet op-
tions open to the audience in “real

By George Burns

time.” If a commercial is intriguing,
for instance, you will be able to get
more information without leaving
the TV show. Microsoft, of course,
has also joined together with NBC
in MSNBC, an outright attempt to
marry an existing medium with the
Internet.

Visual Radio

On the radio side, I've recently
had the opportunity to use the web
page of all-News KFWB/Los An-
geles for a number of specific rea-
sons. During coverage of the Prin-
cess Diana funeral, KFWB post-
ed audio and video of Elton
John’s musical tribute, along with
a lyric sheet. I'm aware of at least
one AC station in Memphis that
did something similar. KFWB
also posted Earl Spencer’s eulo-
gy for his sister.

When Los Angeles celebrated
Mexican Independence Day, KFWB
covered the story, of course. Upon

« Accountability

Sales
« Meetings

« Coaching

1
2
3 Sales Management
4

leg to do it.
But what are you doing
about giving the sales and

Weekly Sales Tracking/

“The IDEABank” (Access to
= 1,000 proposals and packages)

The on-air sound. There’s
not much a station won't do to
improve it. Even if it takes (and
costs) someone else’s arm and

@Jﬂ&&z

LAST YEAR STATIONS
SPENT MILLIONS OF DOLLARS
PERFECTING THEIR SOUND.

NOT NEARLY ENOUGH WAS
INVESTED ON HOW TO SELL IT.

they need to improve their
billing.
The list above shows just

increases you deserve?

management team the tools
they need to get you the billing

Introducing Irwin Pollack’s In-Station
Sales Training. Now, you can give your
sales team the affordable, ongoing training

Irwin Pollack is radio’s only
hands-on, action-oriented,
on-the-street sales and
management trainer.

On-The-Street Sales M
» Calls with Salespeople
Advertiser
Seminar
7-Day/24-Hour
« Availability

Guaranteed
Results

how much focus we think your
station needs for its sales and
sales management team.

Certainly, our current roster
of stations and broadcast
groups are already very familiar
with our 8-point formula.

As you perfect your on-air sound,
develop a sound format for sales success—
guaranteed results from Irwin Pollack.

IRWIN PROGRAM
POLLACK _CONSULTANT

ol
ol

DADIO SALE
INTELLIGENCE

Radio Plaza * 410 Amherst Street # Suite 360 » Nashua, NH 03063 ¢ Email: irwin@irwinpollack.com ¢ Phone: (603) 598-9300
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The Internet is actually a meeting place for all
other media. We in radio need to remind
ourselves that this particular convergence
is a level playing field. There is no reason why
TV or newspapers should have any advantage
over radio when it comes to online
manifestations of their brands.

checking the KFWB web site, how-
ever, | saw a more substantive sec-
tion on the holiday. It was the sort
of detailed information that I, per-
sonally, find very interesting, but
would certainly not expect to hear
on the air.

Over a recent weekend, Los An-
geles underwent an unprecedented
hurricane scare. KFWB listeners
were invited to check the web for a
continuously updated map showing
the progress of the storm. By uti-
lizing the Internet, KFWB was able
to provide additional details for in-
formation junkies without boring
the rest of its audience. The Inter-
net also helped compensate some-
what for radio’s inherent inability
to offer visuals.

At-Home Solution

As we consider the Internet, it
might be useful to think about how
other media technologies have
proven to be enabling rather than
competitive. The telephone comes
to mind. Think how useful the tele-
phone is to radio. Whole formats
have been built around the telephone
on radio and television. This type of
interaction between radio and the In-
ternet seems more and more possible.

The Internet is rapidly becoming
amajor adjunct to virtually every oth-
er medium. Newspapers and maga-
zines were among the first to aug-
ment their services by creating home-
pages. Innovations such as Web TV
now make it possible for TV to ef-
fectively utilize the Web “in real
time.” It would be a shame if radio
were to lag behind in this regard.

As one who frequently talks with
radio listeners, I have long been
aware that portability may well be
the only thing that keeps our medi-
um viable in the new millennium.
Talk of “wireless communications”
is all the rage these days, but that is
precisely radio’s strongest attribute!
In-home listening has already van-
ished as a primary selling point. It’s
the car radio primarily, and porta-
bility in general that keep radio rel-
evant today.

By using the World Wide Web,
stations like KFWB are making it
possible to reassert an in-home
presence. The exciting potential lies
in the fact that this new in-home
mode is visual. The technology is
already available to make this new
audiovisual presence perfectly
competitive with television or any
other medium. Theoretically, there
is no reason why a radio station
cannot present live visual and au-
dio entertainment 24 hours a day
over the Internet. With innovations
like Web TV, listeners can view it
on a regular TV set. This new “ra-
dio programming” can augment, or
even compete with, the “normal”
radio programming.

Brand Reinforcement

The Internet is actually a meeting
place for all other media. We in ra-
dio need to remind ourselves that this
particular convergence is a level play-
ing field. There is no reason why TV
or newspapers should have any ad-
vantage over radio when it comes to
online manifestations of their brands.

In an industry where one compa-
ny owns maybe 10 or 12 stations
nationwide, the word “brand” seems
somewhat pretentious. But in a
world where massive media compa-
nies control hundreds of stations, it
may indeed be an appropriate term.
The mom-and-pop radio that so
much of us love could never dream
of being economically equal to the
newspaper, TV station, or even the
local outdoor firm. But this new kind
of “media company” has as much
right to compete on an equal foot-
ing as anyone else.

We hear a lot today about break-
ing the 7% barrier. Radio, we are told,
must garner a larger percentage of
total advertising expenditures. But
how likely is such a thing if radio
stays “just radio?” Our awareness
level is more like the Department of
Water and Power than television.
What can we possibly do to gain an
increased portion of ad spending? It
seems unlikely that simple salesman-
ship will accomplish the task. We
have to increase the impact of radio
companies on the culture at large be-
fore we get a bigger piece of any pie.

At junctures like this. one often
hears dire warnings about paying at-
tention to “your core business.” The
popular wisdom holds that those who
become distracted are doomed to fail-
ure if they wander off the mark and
enter fields for which they are not suit-
ed or equipped. This certainly is a valid
concern. But let’s be sure that we have
properly identified radio’s core busi-
ness before we turn our back on other
delivery systems like the Internet.

We could. perhaps, recall the ex-
ample of the railroad industry. Pre-
sented with the prospect of airplanes.
railroad executives paid no attention.
They stuck to their primary mission.
But what if their core business was
actually transportation, not rights-of-
way. track, and rolling stock? Did
they have to degenerate into govern-
ment-subsidized freight carriers and
commuter utilities? Is radio only in
the transmitter and frequency-mod-
ulation business. or have all of us —
radio, TV, and print — been in the
media business all along? And if so,
why should any of us be confined to
any particular technology?

I B ]

| George Burns is President of l
Burns Media Consultants. [
Reach him at (714) 758-7057 or |
burnsmedia @earthlink.net
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How To Win Your Competitors’ Advertisers

ales is a numbers game. When activity and performance lev-
els are inspected, they can then be managed. It’s amazing
how much attention can be given to different elements of the job

when the focus is there.

A study of 257 Fortune 500 com-
panies found that only ...

* 28% of sellers do not set sales
objectives for each account on their
list.

* 49% do not determine the eco-
nomical number of calls per account.

* 75% do not have a system for
classifying customers according to
sales potential.

When analyzed, you’ll find that
the majority of clients on an indi-
vidual seller’s account list are real-
ly inactive. They’re either non-
spenders or — in most cases —
spending money on other stations
or in other media.

“Stealing” customers from com-
petitors is a fact of life for sales-
people. Advertisers become dissat-
isfied and switch. Your billing will
increase if they come with you.
Here are some strategies you might
want to use in wooing them over.

0 Think long-term. Don’t give
up when you hear, “I'm happy with
what I’m doing now.” Satisfaction
may be temporary, based on the lat-

man Radio.

KBIG-FM.
son properties.

KFXX-AM/Portland.

Salespeople On The Move

* Andy Rosen becomes GSM at WHTZ-FM/New
York. He previously served as VP/Stations for East-

* Karen Sanchez joins the KFWB-AM/Los Ange-
les sales management team as NSM, effective Octo-
ber 1. She previously served as GSM at crosstown

* Drew Hilles is now GSM at KEGL-FM/Dallas. He
joins the station from Journal Broadcast Group's Tuc-

* Steve Reed joins KMTT-FM/Seattie as GSM. He
previously served as Sales Mgr. at Entercom sister

est “deal.” Your prospect’s needs
may change, or you may provide a
good reason for switching. Keep a
log of when you see each and ev-
ery prospect on your list. Track
your progress as the relationship
grows and as you take the prospect
from “cold” to “hot” on the buying
scale. Note trends and habits, then
apply that knowledge to other pros-

pects.

e Develop a relationship. Once
you’ve mastered relationship strat-
egies, you’ll be able to quickly de-
termine whether or not you can de-
velop a rapport with the prospect,
sale or not.

o Study their needs. Take your
time, do research, and ask a lot of
nonthreatening questions so you can
find out your prospects’ needs and
how well they are being satisfied.
Obviously, you can ask questions that
get closer and closer to the “nerve”
as you move along in the relation-
ship. The key is to find a need gap
and offer the solution they’re not get-
ting from your competitor.

ho’ll

‘Plnsburgh ARB

By Irwin Pollack

o Sell yourself. Personal chem-
istry is important, but so is the
knowledge that you are an enthusi-
astic, earnest, professional, ethical,
caring expert who would be noth-
ing but an asset to know and do
business with. Come up with new
ideas for your prospects. Show
them that you are on their team, sale
or no sale. Note: By hanging in
there, there will — eventually —
be a sale.

o Add value. So many radio sta-
tions are sold as commodities, thus
making differentiation difficult.
That alone is why you need to sell
yourself. That’s also why you must
sell your station as being unique.
Promote superior service, more val-
ue-added sponsorships, a deeper
track record of results — whatever
it takes to be better in the eyes of a
prospect who’s on the other station.

@ Ask for a no-risk trial. Don’t
push for a long-term commitment.
Take one sale, one event, or one
weekend, and give it all you've got
to show them how you can put bod-
ies in their store. Many business-
people are loyal to their stations but
would certainly grant you a trial if
you ask for it.

0 Ask for just a portion of their
business. “Stealing” a competitor’s
customer may not be an all-or-noth-
ing deal. You may have to do it bit
by bit, proving yourself slowly as
you go along. Ask for a small per-
centage of the prospect’s business,
and you may find that percentage
will grow. Tip: Incentivize them on
a rate basis, based on the “share”
of the budget you’re getting.

Be persistent. Nothing suc-
ceeds more than persistence. All
things being equal, the persistent
seller will win the account every
time. Think of your job as a pros-
pector who “grows” advertisers

« September 18 (through
December 10) — Fall Arbitron.

¢ October 16-18 — North By
Northwest. Portland Hilton Ho-
tel; (512) 467-7979.

¢ October 19 — Radio Hall
Of Fame Awards Ceremony.
Chicago Cultural Center; (312)
629-6005.

* October 23-26 —NBMC &
Columbia University’s School of
International & Public Affairs
24th annual conference “Public
Policy Analysis & Strategies:
Setting A 21st Century Agenda”
Kellog Conference Center, Co-
lumbia University; (301) 593-
3600.

* October 24-25 — CRS
West. Radisson Hotel, Sacra-
mento; (615) 327-4487 or e-.
mail at www.crb.org.

* October 27- November 7
— Museum of Television & Ra-
dio’s Third Annual Radio Festi-
val. New York; (212) 621-6735.

* October 29 — John Bay-
liss Media Roast. Waldorf-Asto-
ria, New York; (408) 624-1535.

* November 16-18 — Annu-
al NAB European Radio Oper-
ations Seminars. Hotel Loews
Monte-Carlo, Monaco; (202)
429-5426.

1998

« January 9 (through April
1) — Winter '98 Arbitron

* January 25 — Super Bowl
XXXIIl. Qualcomm Stadium,
San Diego; (212) 450-2000.

* January 26 — American
Music Awards. Shrine Auditori-
um, Los Angeles; (213) 931-
8200

¢ February 3 — Deadline for
NAB Crystal Radio Award en-
tries; (202) 775-3510.

step by step. Keep in touch with
prospects. Send them something in
the mail every two to three weeks.
See them twice monthly. Think
long-term and be a consultant and
ally, and you will plant drought-re-
sistant seeds.

Other Tactics
To Consider

* Never refer to a competitor by
their name or call letters. You're ac-
knowledging their existence. In-
stead, refer to them by their weak-
ness. Example: “the kids’ station,”
“the format-of-the-week station,”
“the ‘ad’ paper.”

*In a series of sales meetings,
identify the advantages of using
your station over each one of your
competitors (radio stations, the
newspaper, yellow pages, cable,

outdoor, etc.). Make the reasons
razor-sharp and specifically pin-
pointed against each competitor.

Radio sales
and manage-
ment trainer Ir-
win Pollack
consults radio
stations and
broadcast
groups and is ="
President of i
New Hamp-
shire-based
Radio Sales In-
teliigence. For
information on his 44 radio-spe-
cific seminars, contact him at
(603) 598-9300 or via the internet

at wwwilrwinpoliack.com.

Denver’s got a new girlfriend.
Delilah on Chancellor’s KIMN-FM!

— Tex Meyer, GM, WSHH-FM Pittsburgh

be the Delilah stati
ON, Winter 1997 7PM1 subyect to Ilmnatlons pubhs ed in the survey report.

/

AC's Seven to M|dn|gh’r Solution

Now in 86

on in yours?

Markets!

800.426,9082



18 ® R&R October 3, 1997

L i}

MARKETING & PROMOTION

Image With Substance

1 If cutting-edge radio mirrors real life, are you marketing the image you want?

I mage is everything, but not all-encompassing. Without a prop-
er foundation, the message can get lost or will not support
the product. It sounds like something we have all heard at one
time in our careers, but executing it (image) is an art. Radiois a
communications business, yet at times we all struggle with
deciding what we want to convey to our listeners or how to do
it. Fear and/or lack of knowledge and research can make it

difficult to “‘hit the mark” —

whether with talent, promotions,

or the station as a whole. This week, Cassandra Castellanos,
a public relations consultant, discusses the balance that is needed
between imaging and marketing.

How difficult is it to create an
image? It’s not hard at all. We do
it all the time. The hard part is
knowing what image to portray
and understanding the repercus-
sions of portraying it.

Let’s begin with air talent. We
live in an era when being politi-
cally correct has become more im-
portant than saying what you real-
ly stand for. I recall reading a trade
magazine that interviewed some
prominent PDs and consultants
and asked them to choose between
a talent who was ultra-creative but
“high maintenance” and someone
who was marginal in talent but
easy to get along with. The invari-
able response was to hire the mar-

@

Strong imaging means
taking a risk ...
provoking emotion
by capitalizing on a
movement, belief
system, paranoia,
or relationship.

ginal talent, because getting along
was the most important part of
good radio. I believe someone
should tell that to Rush Limbaugh,
Howard Stern, and Mancow.
What kind of image does medi-
ocrity portray to the public? A bor-
ing one! Presence is more than just
creating a strong image, it's pro-
jecting a real one. More often than
not. the best talents are the best
because they dance to the beat of
a different drum. What's real in a

~ When it’s too cloudy for skywriting,
the Goodyear blimp is cost-prohibitive,

world of smoke and mirrors can
sometimes be difficult to ascertain.

——— You begin by
. | knowing what is

y real inside you.

B Strong imag-
% - ing means taking
‘y a risk and going
out on a limb. It
means provok-
ing emotion by
capitalizing on
a movement,
belief system,
paranoia, or rela-
tionship, and the
only way to identify any of these
is by knowing which ones exist in
you. Then, you can tap into your

Cassandra
Castellanos

audience with the same kind of

passion they tap into your radio
station with. It becomes a syner-
getic relationship instead of the
“Wizard Of Oz” behind the cur-
tain.

That’s what NASA did with the
landing of Pathfinder on Mars. By
broadcasting it live, they gained
support. NASA knew its market,
and that we — said market —
were obsessed with the concept
that life exists beyond our planet.
They capitalized on our belief sys-
tem and knew what buttons to
push. Was it a coincidence that the
landing fell on a patriotic holiday,
the Fourth of July, and the same
day Men In Black premiered at the
box office? Believe me, there are
no such things as coincidences.
NASA would have never allowed
a televised broadcast of the Path-
finder landing unless they had an
idea of how they could use it to
satisfy an objective.

How many times do you create
an image with your on-air talent
or with the promotions that you
execute that lacks a clear-cut ob-

Jective behind it other than to ap-
pease someone in the building?

The other night, I was watching
David Letterman, and he did this
bit with an awkward-looking
freshman in college. Dave told the
student he was going to make him
the Big Man on Campus. He be-
gan by buying him an Armani suit,
a Rolex watch, a bright red sports
car; planning a party with lots of
beer; and setting him up with a
beautiful girl.

By the end of the bit, the stu-
dent appeared to be rather appeal-
ing. He started to believe the role
that Letterman had cast on him
and acted accordingly. This fresh-
man became the Big Man on Cam-
pus because someone took the
time to envision him as such and

@

Image is the
projection. It is what
you want people to
know. Marketing is the
message that the
image carries.

then gave him all the tools to make
it happen. That’s brilliant imaging.

Would you classify your sweep-
er asArmani? Is your talent equiv-
alent to a Rolex watch? Are your
promotions the sexy red sports car
that everyone wants to drive? If
you even have to think about it, the
answer is obvious. Letterman
knew his market: young, colle-
giate woman. He knew their hot
buttons: prestige, wealth, and pop-
ularity. Do you know your audi-
ence’s hot buttons?

The night of Princess Diana’s
car accident, I sat transfixed in a
state bordering on denial and dis-
belief. How could the death of a
woman I never paid more atten-
tion to than I did to my neighbor’s
parked car affect me so deeply?

Then, it hit me. It was the death
of a Princess, not just a woman. It
was the death of an image in my
mind of symbiotic grace and style.
I had no knowledge of her philan-
thropic attributes, only her royal

I'D WALK A MILE IN THOSE SHOES — 110 miles, to be exact, as
WIFC/Wausau, Wi asked, “What would you do for Green Bay Packer
tickets?” Vic Schlising, 31, responded by taking a long walk on a long
road to the Packs’ Lambeau Field.

ones. As the days progressed, her
image grew with the in-depth
knowledge of her strength as a
caregiver and her weakness of
poor self-esteem. The message of
Diana’s life served as a bridge
connecting royalty with the com-
monwealth.

Is your radio station a royal
with its subjects beneath its feet,
or are you, like Diana, creating
a bridge between your talent and
your listeners? Do your promo-
tions carry the depth of a care-
taker waiting in the wings to
serve the public’s every want and
desire, or are they empty dis-
courses of pomp and circum-
stance?

As a public relations special-
ist, I guide my clients to enhance
who they are and build upon
their resources while learning
from their weaknesses. That is
what Princess Diana was trying
to do. I constantly hear that im-
age is more important than sub-
stance in my field, but an indus-
try whose foundation sits on
sand goes with the tide. Remem-
ber that the next time you are
asked to do something that just
“looks” good.

Image is the projection. It is
what you want people to know. It
is the clothes you wear, the peo-
ple you associate with. It is how

you carry yourself in public. Mar-
keting is the message that the im-
age carries. It’s what you talk
about and represent with every
glance. movement, and word

Promotion is the vehicle you use
to convey the image with the mes

sage. It’s the merging of you with
the outside world.

Cutting-edge radio mirrors real
life. The Pathfinder space probe,
a comedy bit on David Letter-
man, and the untimely death of a
princess all carry elements of im-
age, promotion, and marketing,
but they all reflect the real com-
plexity of human emotion.

The next time you listen to
your radio station, ask yourself
what you hear. If it seems like
nothing but “dead air,” chances
are dead air is all you have cre-
ated. How difficult is it to create
an image? It’s not hard at all. We
do it all the time. The hard part
is knowing what image to por-
tray and understanding the reper-
cussions of portraying it

Cassandra Castellanos has
" worked as a radio air talent and
is currently a public relations
consuitant for El Dorado Com-
munications. She can be
reached at (713) 627-9663

Banners on a Roll® are the weatherproof,
affordable and legal way to promote
your event. They even come in rolls light
enough to carry around. To order, call
Lehrer & Van Allen € %

at 1-800-786-7411

or (425)883-7400. \\\\\Nﬂ{g 1E\N’B,‘M//\
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CURRENT

. SOUL FOOD (LaFace/Arista)

Singles: Let's Do It Again/Xscape
What About Us/Total

We're Not Making Love.../Dru Hil
Other Featured Artists: En Vogue, Outkast

» THE FULL MONTY (RCA Victor)

Featured Artists: Gary Glitter, M People, Donna Summer

* G.I. JANE

Single: Goodbye/Pretenders (Hollywood)

* MONEY TALKS (Arista)

Single: Avenues/Refugee Camp All-Stars
Other Featured Artists: Mary J. Blige, Lil' Kim, SWV

¢ MEN IN BLACK (Columbia)

Singles: We Just Wanna Party With You/Snoop Doggy Dogg
Make You Happy/Trey Lorenz

Just Cruisin’/Will Smith

Other Featured Artists: NAS, Roots #/D’Angelo, De La Soul

_  FIRE DOWN BELOW (Warner Bros.)

Single: Fire Down Below/Mark Collie, Jeff Wood & Aaron Tippin
Other Featured Artists: Travis Tritt, Randy Travis, Richie Sambora

~ « HOODLUM (Loud/Interscope)

Single: So Good/Davina
* PICTURE PERFECT

Single: Texas/Say What You Want (Mercury)
* DEF JAM’S HOWTO BE A PLAYER (Def Jam)
Singles: Big Bad Mamma/Foxy Brown #/Dru Hill (Violator/Def JanvRAL/Mercury)

Say What/Dymon

Never Wanna Let You Go/Absolute
Other Featured Artists: Redman, Crucial Conflict, Eightball & MJG

. < CONAIR

Single. How Do | Live/Trisha Yearwood (MCA/Nashville)

* SPRUNG (Qwest/'WB)
Single: If It Ain't Love/Keystone

Other Featured Artists: E-40, Aaliyah f/Ginuwine
COMING

: * KISSTHE GIRLS (Milan)

Featured Artists: Little Richard, John Lee Hooker

-« BOOGIE NIGHTS (Capitol)

Featured Artists: ELO, Marvin Gaye, Beach Boys

* PLAYING GOD (Milan)

Featured Artists: Morcheeba, Richard Hartley, Willie Dixon

B
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Hot, new music-related
World Wide Web sites, cool cy-
berchats, and other points of in-
terest along the information su-
perhighway.

i_

Jazz drummer T.S. Monk,
Monday (10/6) at 10pm ET/7pm
PT, Prodigy (jump: CHAT).

Third Eye Blind, Tuesday
(10/7) at 8pm ET/5pm PT,
America Online (keyword:
LIVE).

Dr. Laura Schlessinger,
Thursday (10/9) at 9pm ET/
6pm PT, Microsoft Network
(Reading Forum).

On The Web

Hear Tower Of Power live
from Los Angeles, Friday (10/
3) at midnight ET/9pm PT
(www.lalive.com).

SonicNet chats this week in-
clude the Foo Fighters (Sun-
day 10/5, 5pm ET/2pm PT) and
Busta Rhymes (Thursday,
7pm ET/4pm PT); check
www.sonicnet.comfor acom-
plete schedule.

F
,{,H._,ﬁ-. : :-Nr:nvo
o ‘25""5”‘&‘3“5- e

MUSIC DATEBOOK

MONDAY, OCTOBER 13

1963/"Beatlemania” begins when the
group’s London Palladium show
attracts spillover crowds of
screaming teens.

1970/Janis Joplin’s ashes are scattered
off the coast of California.

1980/ Johnny Cash is elected to the CMA
Hall Of Fame.

1985/B-52’s guitarist Ricky Wilson, 32,
dies of complications from AIDS.

Born.: Paul Simon 1942, Robert Lamm
(Chicago) 1944, Sammy Hagar
1949, Marie Osmond 1959

B TUESDAY, OCTOBER 14

. 1966/Grace Slick plays her first gig with

Jefterson Airplane.

. 1977/Bing Croshy dies of heart attack.

1996/Madonna and Carlos Leon become
parents to daughter Lourdes Mar-
ia Ciccone. Also... Stephen Stills
and wife Kristen become parents
to son Henry Owen.

~ Born: Thomas Dolby 1958
. Releases: Elvis Presley’s “Jailhouse

Rock™ (1957), The Who's “I Can
See For Miles” (1967), Tempta-
tions’ “Papa Was A Rolling Stone”
(1972), Kiss' “Rock And Rolt All
Night” (1975)

WEDNESDAY, OCTOBER 15

1976/After 19 years as a duo, Ike & Tina
Turner officially split.

1985/Dehbie Gibson sings the National
Anthem at the Dodgers-A's World
Series game.

1991/John Fogerty and wife Julie be-
come parents to son Shane Cody.

S

| Born: Richard Carpenter 1945, Chris

DeBurgh 1948, Tito Jackson 1953
Releases. Paut Simon’s “Slip Slidin’
Away” (1977)

THURSDAY, OCTOBER 16

1954/Elvis Presley makes his firstappear-
ance on The Louisiana Hayride.

1972/Creedence Clearwater Revival
break up.

1986/Lionel Richie’s Dancin’ On The
Ceilingbecomes the first album to
be certified gold, platinum, dou-
ble platinum, and triple platinum
simultaneously.

1991/ anilla Ice makes his movie de-
but as Cool As Ice premieres. Re-
views are cold as ice.

Born:Boh Weir (ex-Grateful Dead) 1947,
Flea (Red Hot Chili Peppers)
1962, Wendy Wilson (Wilsons)
1969

Releases: Isaac Hayes' “Theme From
Shaft” (1971)

FRIDAY, OCTOBER 17

1919/The Radio Corporation of Ameri-
ca (RCA) is formed.

1976/Hair opens at New York’s Public
Theater.

1986/ Sid And Nancy, the film biography
of Sex Pistols bassist Sid Vicious
and girlfriend Nancy Spungen,
opens nationally.

1996/Lush drummer Chris Acland, 30,
dies.

Born: David St. Hubbins (Spinal Tap)
1947, Ziggy Marley 1968
Releases: Zombies’ “She’s Not There”
(1964), Eric Clapton's “After Mid-

night” (1970)

SATURDAY, OCTOBER 18

1965/The Jimi Hendrix Experience
makes its debut in Paris.

1975/Simon & Garfunkel reunite on Sat-
urday Night Live.

1986/Fleetwood Mac's Christine McVie
marries composer Eduardo De-

Mendonca. .
Born: Chuck Berry 1926, Wynton Marsa-
lis 1961

1966/Jeff Beck quits the Yardbirds.

2 Live Crew — as funny as they
wanna be.

1990/During 2 Live Crew’s obscenity trial

in Florida, jurors ask the judge if
they can laugh out loud, claiming
some are suffering physical pain
from holding it in.

1995/Argentina President Carlos Men-
em commissions a second Evita
movie after he learns that Madon-
na had won the starring role. He
calls her casting “a total and utter
disgrace.”

Borr: the late Peter Tosh 1944, Patrick
Simmons (Doobie Brothers) 1945

Releases: Led Zeppelin's Led Zeppelin
11 (1969)

— Frank Correia

SUNDAY, DCTOBER 19
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Reelin’ In Their (Many) Years!

(11 Rock Of The Aged”is the

headline for Entertain-
ment Weekly's feature on the
elder statesmen of rock, includ-
ing Paul Simon, Elton John,
Paul McCartney, Billy Joel,
and Keith Richards, who
wheezes about music today, "l
haven’t had much of a listen to
what’s around at the moment.
But if the MTV [video music
awards] show is any indication,
I'm not missing much™”

Richards also shares his
blunt views on his equally aged
peers Paul McCartney (“No, I'm
not at ali interested in what he
does. Unfortunately, John Len-
non’s dead.”) and Elton John
and his recent involvement with
the Royals (“lt did jar a bit.
Songs for dead blondes. But he
was a personal friend, after all.
I'd find it difficult to ride on the
back of something like that my-
self, but Reg is showbiz.")

Bob Dylan graces the cover
of Newsweek and is the focus
of a six-page interview. His take
on what's on the radio today?
“Weak and hopeless. The top
stars of today, you won’t even
know their names two years
from now. Four, five years from
now, they'll be obliterated. It's all
flaky to me.” About his recent
release, Time Out Of Mind, he
says, "I don't think it eclipses
anything from my earlier period
But | think it might be shocking
in its bluntness. There's no
pointless playing with some-
one's brain

| would not make it if | were
starting today. When | came up,
the record company guys could
snap their fingers to the music
Now you've got guys at the
record companies, they couldn’t
keep time to a march” — anoth
er disenchanted veteran, Ray
Charles, speaks his mind (Roll-
ing Stone),

Bitter Tales

Country singing youngster
LeAnn Rimes is the in middle
of a bitter disagreement be-
tween her parents on how to
raise the superstar. A country
music industry exec confirms:
“LeAnn’s mother and father can-
not agree on how to keep her
success going, yet still let her
be a normal teenager.” At are-
cent TV taping in Nashville, the
two engaged in a shouting
match over Belinda’s complaint
that Wilbur drives LeAnn too
hard (National Enquirer).

“Chicago Rocker Forced Me
To Be His Sex Toy” says former
babysitter 14-year-old Jamie

Gross, who alleges that key-
boardist Robert Lamm “subject-
ed me to the most degrading ex-
periences imaginable!” (Globe).

And Now, Some
Good News

“He’s built a legitimate career
for himself, which he did not
have as a recording artist.
There’s something about Mark,
a sexy bad-boy vibe, that's very
appealing” — David Geffen on
hip-hopper-turned-actor Mark
Wahlberg in a two-page fzature
in Time.

The Importance
Of Timing

‘“The moment we were born
was when fucking grunge hit.
And all the promise you could
see in things like Giant Step and
the native-tongue hip-hop stuff
and the spoken-word stuff kind
of evaporated by the time we got
a record out. The day | landed
in L.A. to make the first record
was the day Kurt Cobain died,
We were completely alone in
the world” — Soul Coughing
frontman/singer M. Doughty
recalls the early years (GQ)

And The Problem
Would Be ...

“Barbara Walters set me up. |
thought she was my friend. But
she just used me to make me
look stupid and to get TV ratings'
— Michael Jackson vents — at
least according to a“family insid
er” (National Enquirer)

All Warm & Fuzzy

Kenny Loggins and wife
Julie have written a book an how
to reach the marital joys they’'ve
achieved called The Unimagin-
able Life: Lessons Learned On
The Path Of Love. The blissful
couple met in 1984 when Log-
gins needed a colonic (yes,
you've read it right) therapist
He fell in love, reflecting, “It was
intimacy on an intense level
She knew me inside and out”
(thanks for sharing) (People).

Um, Can’t Wait ...

“At the peak of Madanna’s
career, she could have done any-
thing. If she’d have gotteninto a
magazine and squeezed her
legs so that she had celiulite
showing, there'd be a few peo-
ple that would have thought cel-
lulite was cool .., | feel like | want
to do that” — Fiona Apple con-
tinues to enlighten us (Allure),

Each week R&R sneaks a peek through the nation'’s consumer
magazines i search of everything from the sublime to the ridicu-
lous In music news. R&R has not verifiod any of these reports.
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MUSIC TELEVISION®
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC PIRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS |

|ADDS | ]

MARIAH CAREY Buttertly ( Columbia)

MISSY “MISDEMEANOR™ ELLIOTT Sock It 2 Me (EastitestEEG)
IMANI COPPOLA Legend Of A Cowgirl (Cofumbia)
BLINK 182 Dammit {Growing Up) (Cargo/MCA)

BOBBY BROWN Feelin’ Inside (MCA)

CORNERSHOP Brimful Ot Asha (Luaka Bop/W8)
DFFSPRING | Choose (Columbia)

WU TANG CLAN It's Yours (Loud/RCA)

| EXCLUSIVE |

0ASIS Don't Go Away (Epic)

| HEAVY ]

BOYZ |1 MEN 4 Seasons Of Loneliness (Motown)
BUSTA RHYMES Put Your Hands Where. . (Elektra/EEG)
MARIAH CAREY Butterfly (Columbia)

CHUMBAWAMBA Tubthumping (Republic/Universal)
FOO FIGHTERS Everlong (Capitol)

GREEN DAY Hitchin® A Ride (Reprise)

JANET JACKSON t/Q-TIP .../Got 'Til Its Gone ( Virgin)
JEWEL Foolish Games (Atlantic)

L.L. COOL J Phenomenon (Def Jam/Mercury)

MIGHTY MIGHTY BOSSTONES The Rascal .. (Big RigMercury)|
PUFF DADDY & THE FAMILY it's All ..(Bad Boy/Arista)
RADIOHEAD Karma Palice (Capitol)

ROLLING STONES Anybody Seen My Baby? (Virgin)
SMASH MOUTH walkin’ On The Sun (Interscope)
USHER You Make Me Wanna... (LaFace/Arista)

|JAM OFTHEWEEK |

MISSY “MISDEMEANOR ™ ELLIOTT Sock tt 2 Me (EastiVestEEG)

|STRESS ]

MARY J. BLIGE Everything (MCA)

COOLIO Qoh La La (Tommy Boy)

IMANI COPPOLA Legend Of A Cowgirl { Columbia)

EN VOGUE Too Gone. Too Long (EastWestEEG)
FOREST FOR THE TREES Dream (DreamWorks/Geffen)
JAMIROQUAI Alright (Work)

WYCLEF JEAN Gt era (Ruffh fColumbia)
ELTON JOHN Something About ... (Rocket/A&M Associated)
MASTER P | Miss My Homies (No Limit/Priority)
SARAH MCLACHLAN Building A Mystery (Arista)
SALT-N-PEPA R U Ready (London/Red Ant/fsland)
WILL SMITH Just Cruisin’ (Columbia)

SUBLIME Doin’ Time (Gasofine Aliey/MCA)

SUNOAYS Summertime (DGC/Geffen)

311 Prisoner (Capricorn/Mercury)

VERVE Bitter Sweet Symphony (HutVirgin)
WALLFLOWERS Three Marlenas (/nterscope)

| ACTIVE ]

AALIYAH The One | Gave My Heart To (BlackGrouna/Atiantic)
ALLURE /112 All Cried Out (Crave)

BLINK 182 Dammit (Growing Up) (Cargo/MCA)

BLUES TRAVELER Most Precarious (A&M

BOBBY BROWN Feelin’ Inside (MCA)

CORNERSHOP Brimful Of Asha (L uaka Bop/WB)

FIRM Firm 81z (77 Aft
GOD'S PROPERTY You Are The Only One (B-Rite/Interscope)|
HANSON | Will Come To You (Mercury)

INOJ Love You Down (So So Det/Columbia)

JIMMIE'S CHICKEN SHACK High (Rocket/Associated/AGM)
BRIAN McKNIGHT You Should Be Mine
MXPX Chick Magnet (Tooth & Nail/A&M)
OFFSPRING | Choose (Columbia)

BETH ORTON She Cries Your Name (Dedicated/Arista)
OUR LADY PEACE Superman's Dead (Columbia)
REFUGEE CAMP ALL-STARS Avenues (Arista,

ROBYN Show Me Love (RCA]

TOTAL What About Us {LaFace/Arista)

U2 Please (/sfand)

WU TANG CLAN it’s Yours (Loud/RCA)

o
Interscope)

(Mercury)

Video airplay from October 6-12

MARIAH CAREY Buttertly (Columbia)

IMANI COPPOLA Legend Of A Cowgirl (Columbia)
DURAN DURAN Eiectric Barbarella { Capitof)

JARS OF CLAY Crazy Times (Sitvertone)

PEACH UNION On My Own (Mute/Epic)

ROME Do You Like This (RCA)

| XL

JEWEL Foolish Games (Atlantic)

MATCHBOX 20 Push (Lava/Atlantic)

SARAH MCLACHLAN Building A Mystery (Arista)
ROLLING STONES Anybody Seen My Baby? (Virgin)
THIRD EYE BLIND Semi-Charmed Life (Flektra/EEG)

| LARGE ]

FIGNA APPLE Criminal (Workj)

MARIAH CAREY Buttertly ( Columbia)

PAULA COLE | Don't want To Wait (/mago/W8)
SHERYL CROW Home (A&M)

EN VOGUE Too Gone, Too Long (£astWest/EEG)
FLEETWOOO MAC Silver Springs (Reprise)
JAMIROQUAI Alright (Work)

ELTON JOHN Something About . (Rocket/A&M Associated)
LEANN RIMES How Do | Live (Curb)

| MEDIUM

BLUES TRAVELER Most Precarious (A&M)

BOYZ Il MEN 4 Seasons Of Loneliness (Matown)
SHAWN COLVIN You And The Mona Lisa (Columbia)
IMANI COPPOLA Legend Of A Cowgirl (Columbia)
DURAN DURAN Electric Barbarella { Capitol)

AMY GRANT Takes A Little Time (A&M)

KAMI LYLE Polka Dots (MCA)

SMASH MOUTH walkin’ On The Sun (/nterscope)
SUGAR RAY Fly (Lava/Atlantic)

WALLFLOWERS Three Marlenas (interscope)

|cusToMm ]

AQUA Barbie Girl (MCA)

ERYKAH BADU Other Side Of The Game (KedarUniversal)
BARENAKED LADIES Brian Wilson (Reprise)

MARY J. BLIGE Everything (MCA)

OAVE MATTHEWS BANO Tripping Billies (RCA)
ADRIANA EVANS Love 1s Al Around (Loud/PMP/RCA)
JAI I Believe (RCA)

JANET {/Q-TIP & JONI MITCHELL Got 'Ti it's Gone (Virgin}
JARS OF CLAY Crazy Times (Silvertone)

JOE The Love Scene (Jive)

PATTI LABELLE When You Talk About Love (MCA)
PAUL MCCARTNEY Young Boy (Capitol)

MIGHTY MIGHTY BOSSTONES The Impression..{ 8g RigMercury)
MILESTONE i Care 'Bout You (LaFace/Arista)

PEACH UNION On My Own (Mute/Epic)

ROBYN Show Me Love (RCA)

ROME Do You Like This (RCA)

RON SEXSMITH Strawberry Blonde (/nterscope)
SUNDAYS Summertime (DGC/Geften)

TALK SHOW Hello Hello (Atiantic)

TEXAS Say What You want (Mercury)

TONIC i You Could Only See (Polydor/A&M)

U2 Please (/sland}

USHER You Make Me Wanna (Laface/Arista)
VANESSA WILLIAMS Happiness (Mercury)

Video airplay from October 6-12

TOPTEN SHOWS
SEPTEMBER 22-28

Total Audience
(98 million households)

ER

Seinfeld

Veronica’s Closet
Friends

Union Square

Mad About You

Home Improvement (9pm)
Touched By An Angel
Monday Night Football
(Steelers vs. Jaguars)
Frasier

CO®NIGAEWN

-~
o

Adults 25-54

ER

Seinfeld

Veronica’s Closet
Friends

Union Square

Home Improvement (9pm)
Mad About You

Frasier

Monday Night Football
Home Improvement
(8:30pm)

QWRO®NDHON A WN -

-~

Source: Nielsen Media Research

Coming NEXT WEEK

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

The Allman Brothers Band,
Beck, the Dave Matthews Band,
John Fogerty, John Mellencamp,
Nelson, and Neil Young are slat-
ed to perform live from Chicago’s
New World Music Theatre when
TNN airs six hours of Farm Aid '97
© (Saturday, 10/4, 6pm ET/3pm PT).

Friday, 10/3

- VH1's documentary Legends:
Stevie Ray Vaughan premieres on
what would have been the late per-
fomer's 43rd birthday (8pm).

« Elvis Costello, Late Show With

s

‘ David Letterman (CBS, 11:35pm).
* Sister Hazel, Late Show With
Conan O'Brien(NBC, 12:35am).

Saturday, 10/4

» Joe Jackson perform on PBS'
Sessions At West 54th (check lo-
cal listings).

1 * Oasis, Saturday Night Live

(NBC, 11:30pm).

Sunday, 10/5

* Whitney Houston performs
live fromWashington, DC’s Consti-
tution Hall when HBO presents the
two-hour Classic Whitney (9pm).

Monday, 10/6

* 702, Vibe (check local listings).

* Sarah McLachlan, The Tonight
Show With Jay Leno (NBC,
11:35pm).

* Boyz Il Men, David Letterman.

Tuesday, 10/7

* David Ball and Ricochet,
Prime Time Country (TNN, 9pm
ET/6pm PT).

* K-Ci & Jojo, Vibe.

» Everclear, David Letterman.

*Big Sandy & His Fly Rite
Boys, Conan O’Brien.

Wednesday, 10/8

* Elton John guest-stars on the
The Nanny (CBS, 8pm).

* Paul Brandt, Prime Time
Country.

* Mary J. Blige performs and
Queen Latifah is interviewed on
Vibe.

« Third Eye Blind, The Keenen
Ivory Wayans Show (check local
listings).

* “AFKAP; Jay Leno.

* Foo Fighters, David Letterman.

* Steve Winwood, Conan
O'Brien.

Thursday, 10/9

e BlackHawk, Prime Time
Country.

¢ Duran Duran, Jay Leno.

* Qasis, David Letterman.

36 million households
Lydia Cole,
VP/Music Programming

/-
P )\
| Video Playlist |

BUSTA RHYMES Put Your Hands Where ... (Flektra/ELG)
USHER You Make Me Wanna ... (Laface/Arista)

PUFF DADDY & THE FAMILY It All About... (Bad Boy/Arista)
BRIAN McKNIGHT You Should Be Mine ... (Mercury)
MARIAH CAREY Honey (Columbia)

JANET {/Q-TIP & JON! MITCHELL Got 'Tit It's Gone ( Virgin)
MARY J. BLIGE Everything (MCA)

VANESSA WILLIAMS Happiness {Mercury)

BOYZ Il MEN 4 Seasons Of Loneliness (Motown)
TOTAL What About Us (LaFace/Arista)

Video piaylist for week énding October 3.

| RapCityTop10 |

BUSTA RHYMES Put Your Hands Where . (Elgktra/EEG)
MASTER P How You Do Dat (No Limit/Priority)

LOST BOYZ Me & My Crazy World (Group Home/Universal)
COMMON Reminding Me (Of Sef) (Relativity)

MASTER P Miss My Homies (No Limit/Priority)
EPMO The Joint (Violator/Def Jam/RAL/Mercury)

MIA X/FOXY BROWN The Party Don't Stop (No Limit/Prorty,
WYCLEF JEAN Guantanamera ( Ruffhouse/Columbia)
L.L. COOL J Phenomenon (Def Jam/RAL/Mercury)
PUFF OADOY & THE FAMILY It's All About... (Bad Boy/Ansta)

Video playlist for week ending October 3

T H E
21 million households
Liz Kiley.
VP/Programming
SIC TELEVISION
You CONTROL..

| NationalTop 20 |

MASTER P | Miss My Homies (No Limit/Priority)

AQUA Barbie Girl (MCA)

NEXT Butta Love (Arista)

TOTAL What About Us (Laface/Arista)

| MACK 10 Backyard Boogie (No Limit/Priority)

MASTER P How You Do Dat (No Limit/Priority)
BACKSTREET BOYS As Long As You Love Me {Jive)
REFUGEE CAMP F/PRAS Avenues (Arista)

NAUGHTY 8Y NATURE ivioum You Tit | Join You (Tommy Boy)
TWISTA Get It Wet (Big Beat/Atlantic)

MIA X {/MASTER P & F. BROWN The Party. (No Limit/Priorty)
COO0LIO0 Ooh La La (Tommy Boy)

CHICO DEBARGE Iggin' Me (Kedar/Universal)

MARIAH CAREY Honey (Columbia)

GOD'S PROPERTY You Are The Only One (B-Rite/Interscope)
USHER You Make Me Wanna.. (LaFace/Arista)

JANET {/Q-TIP & JONI MITCHELL Got Tit It's Gone ( Virgin)
WITCHOOCTOR Hotiday (/nterscope)

E-A SKI{/MONTELL JORDAN Showdown (Relativity)
MR. SERV-ON My Best Friend { Priority)

Most requested for week ending September 26.

PRILISTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 JIMMY BUFFETT $978.8

2 PHISH $767.4

3 BROOKS & DUNN/REBA McENTIRE $549.5

4 "AFKAP” $492.8

5 TINA TURNER $488.3

6 LILITH FAIR $488.1

7 DAVE MATTHEWS BAND $409.1

8 AEROSMITH $403.4

9 WHO $365.2

10 COUNTING CROWS/WALLFLOWERS $324.2
11 JAMES TAYLOR $323.3
12 LOLLAPALOOZA '97 $318.8
13 RUSH $302.6
14 ALAN JACKSON $287.0

15 RAGE AGAINSTTHE MACHINE  $282.7
Among this week’s new tours:

BLACKHAWK

EVERCLEAR

JARS OF CLAY

TIM McGRAW

PAT METHENY
REFRESHMENTS
SPARKLEHORSE

The CONCERT PULSE is courtesy of Polistar, a

publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

v

WEEKEND BOX OFFICE
SEPTEMBER 26-28
1 The Peacemaker  $12.31
(DreamWorks)*
2 In & Out $11.22
(Paramount)
3 Soul Food (Fox)*  $11.19
4 The Edge (Fox)* $7.73
5 The Game $5.01
(PolyGram) :
6 L.A. Confidential ~ $4.42 g
(WB) i
7 Wishmaster $3.13
(Live) ’ g
8 The Full Monty $2.75
(Fox Searchlight) i
9 AThousand Acres $1.58
(Buena Vista) i
10 G.I. Jane $1.34

(Buena Vista)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
U-Turn, starring Sean Penn
and Jennifer Lopez. The film's
Epic soundtrack features two  §
songs each by Johnny Cash
(“Honky Tonk Girl” and “Ring
Of Fire”) and Gloria Lynne (‘I
Wish You Love” and “Speak-
ing Of Happiness”), as well
as Patsy Cline’s “Your Cheat-
in’ Heart,” Peggy Lee’s “It's A
Good Day,” Sammi Smith's
“Help Me Make It Through
The Night" Ricky Nelson's
“Lonesome Town,” Webb
Pierce’s “More And More,”
and Pedro Fernadez's “La
Mujer Que Amas”

o

Also opening this week is
Kiss The Girls, starring Mor-
gan Freeman and Ashley
Judd. The film’s Milan
soundtrack sports John Lee
Hooker’s “Dimples,” Little
Richard’s “Goodnight Irene;’
Fluke’s “Atom Bomb,” and
Fflame’s “| Need Money.

VIDEO

NEW THIS WEEK
* ANACONDA (Columbia
TriStar)

This feature film stars Priori-
ty recording artist lce Cube as
a member of a documentary
film crew on location in Africa.

* TRAVELLER (Evergreen)

Mark Wahlberg (aka re-
cording artist Marky Mark)
stars in this feature film as a
young drifter involved with a
band of scam artists.



FCC

Continued from Page 1

sonable telephone and cable rates
throughout the land.

Indeed, telephony commanded the
lion’s share of attention from com-
mittee members, who reviewed the
nominees in preparation for markup
next Tuesday (10/7) and a full Sen-
ate vote shortly thereafter. Neverthe-
less, one overriding message the
nominees conveyed is that they are
not coming to the Commission to step
on any toes, like a certain — ahem!
— departing chairman. *The respon-
sibility of the Commission is to im-
plement the [Telecommunications]
Act according to congressional in-
tent,” Furchtgott-Roth said in his
opening statement.

Whether it was the First Amend-
ment or ownership concentration, the
nominees generally seemed to be in
agreement on broadcasting issues —
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Senior VP/RESEARCH & DEVELOPMENT: Dan Cole
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Manacing Eoimor: Richard Lange
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ATERNATVE. Sky Daniels CHR: Tony Novia
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Rock: Cyndee Maxwell Urean: Wait Love
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Marjon Shabanpour
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CircuLaTioN MaNAGER: Page Beaver
CircuLation CooroinaTors: Kelley Schieffelin,
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at least those on which they were
“prepared to comment.” As might be
expected, Tristani, a White House ap-
pointee, was a little bit to the left on
free speech and ownership diversity
concerns, while Powell seemed to say
the things that pleased the Republi-
can committee majority. But, all in
all, it looks like a Commission that
will operate in the spirit of accord that
the current one has been lacking in
many key debates.

Republican nominee Powell, cur-
rently assistant attorney general of the
Department of Justice Antitrust Di-
vision, was the most First Amend-
ment-friendly of the nominees in
terms of public-interest obligations
for broadcasters. “The public inter-
est in [broadcast and cable] is best
served by maximizing the number of
choices consumers have, both in
terms of programming and methods
by which that programming is deliv-
ered,” he said. “The FCC should tread
lightly in regulating the content of
viewer’s choices. It should take ac-
tion only where it identifies a com-
pelling governmental interest, and the

action it takes should be narrowly tai-
lored to that interest.”

He was similarly pro-First Amend-
ment on the issues of an FCC inquiry
into liquor advertising and repeal of
corollaries of the Fairness Doctrine,
namely the personal attack and polit-
ical editorial rules. On distilled spir-
its advertising, he said, “Commercial
speech does enjoy some measure of
First Amendment protection, and I
have yet to evaluate what evidence
exists to support a substantial govern-
mental interest.” And on the Fairness
Doctrine, he said, “It is important not
to impose requirements with respect
to [coverage of controversial issues]
... that have the unintended conse-
quence of chilling [fairness in cover-
age].”

Powell deferred to Congress on an-
other First Amendment issue, that of
requiring broadcasters to give free air-
time to politicians as part of the pub-
lic-interest obligation. “I am uncer-
tain ... that such a problem is best ad-
dressed in isolation by unelected reg-
ulators, rather than by members of the
legislature who will be most affected

TRANSACTIONS

Continued from Page 8

100kw at 1086 feet
FORMAT: Urban; AC
BROKER: Kalil & Co.
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WCMC-AM & WZXL-FM/
Wildwood (Atlantic City-

Cape May)

PRICE: $7.1 million

TERMS: Asset sale for cash

BUYER: Equity Communications L.P.,
headed by Chairman Stephen Gorm-
ley. It owns WAYV-FM/Atlantic City.
Phone: (609) 484-8444

SELLER: Vinrah of New Jersey Inc.,
headed by Chairman Regina Henry.
Phone: (609) 216-9014

FREQUENCY: 1230 kHz; 100.7 MHz
POWER: 1kw; 38kw at 331 feet
FORMAT: Nostalgia; Classic Rock
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KSCQ-FM/Silver City

PRICE: $225,000

TERMS: Asset sale for cash

BUYER: Paul Hunter. Phone: (505)
388-5307

SELLER: Avila Beach Ltd., headed by
President John Alsip. Phone: (505)
538-3396

e o
WIMX-FM/Gibsonburg
(Toledo)

PRICE: $1.5 million

TERMS: Asset sale for a five-year prom-
issory note

BUYER: Riverside Broadcasting Inc.,
headed by President Craig Dobler.
Phone: (909) 274-7777

SELLER: Cumulus Broadcasting
Corp., headed by President Bill
Bungeroth. Phone: (414) 283-4500
FREQUENCY: 95.7 MHz

POWER: 3.5kw at 433 feet

FORMAT: Urban AC |

WSWR-FM/Shelby
PRICE: $1,125,000

e ————— e

TERMS: Asset sale for cash

BUYER: Faircom Inc., headed by Pres-
ident Joel Fairman. It owns five other
stations, includingWMAN-AM &WYHT-
FM/Mansfield, OH. Phone: (516) 676-
2644

SELLER: Petroleum V. Nasby Corp.
Phone: (419) 347-9797

FREQUENCY: 100.1 MHz

POWER: 3kw at 299 feet

FORMAT: Classic Rock

WOFR-AM & WCHO-FM/

Washington Court House
PRICE: $2.25 million

TERMS: Asset sale for cash

BUYER: Jacor Communications Inc.,
headed by President Randy Michaels.
It owns 166 stations, 34 of those in Ohio
markets. Phone: (606) 655-2267
SELLER: Rodgers Broadcasting
Corp., headed by President David
Rodgers. Phone: (317) 342-3394
FREQUENCY: 1250 kHz; 105.5 MHz
POWER: 500 watts day/42 watts night;
3kw at 299 feet

FORMAT: Country; Country
BROKER: Jorgenson Broadcast Bro-
kerage

it
o Sied

FM/Ontario

L R

KSRV-AM &
(Boise, ID)

PRICE: $2.1 million

TERMS: Asset sale for cash

BUYER: American General Media,
headed by President Anthony Bran-
don. It owns KGEM-AM, KCID-FM,
KJOT-FM & KQXR-FM/Boise, ID.
Phone: (410) 832-5870

SELLER: KSRV Inc., headed by Pres-
ident David Capps. Phone: (503) 889-
8651

FREQUENCY: 1380 kHz; 96.1 MHz
POWER: 5kw day/1kw night; 100kw at
482 feet

FORMAT: Country; Country
BROKER: Greg Merrill of Media Ser-
vices Group

A

wi
PRICE: $400,000

TERMS: Asset sale for cash
BUYER: MJR Media Inc., headed by |
President Charles Hagerty. Phone:
(717) 648-6831

SELLER: Laurel Broadcasting Co.
and Northeast Broadcasting of

by free candidate time ...”

While frequently admitting her un-
familiarity with issues concerning
broadcasters, Democratic nominee
Tristani, Chairman of the New Mex-
ico State Corporation Commission,
said on the public-interest question,
“In implementing congressional in-
tent, the FCC also should be sensi-
tive to First Amendment issues.” Her
statement on the Fairness Doctrine
did not necessarily reflect this sensi-
tivity, however: “I believe it would be
not only in the public interest, but also
in the broadcasters’ interest, to do this
as a way to meet the needs of the lo-
cal community.” She also claimed that
she did not have enough information
to form a substantive opinion on
whether or not the FCC or the FTC
has jurisdiction over alcohol adver-
tising. She did agree with committee
member Sen. Wendell Ford (D-Ky.)
that “alcohol is alcohol,” whether
beer, wine, or liquor.

Furchtgott-Roth, Chief Econo-
mist of the House Commerce
Committee, was close-lipped on
most broadcasting issues. He did
concur with Powell and Tristani,
however, that “content-specific
regulations raise serious constitu-
tional issues and thus must be care-
fully deliberated before the FCC
imposes them.”

Both Furchtgott-Roth and Tristani
said they had not formed opinions on
the free airtime issues.

Of course, public-interest obliga-
tions may become increasingly less
important as the Commission replac-
es comparative hearings with spec-
trum auctions. “I believe that auctions
are a far superior vehicle for assign-
ing spectrum than those historically
employed by the FCC,” Powell said.
“Spectrum auctioning is the method
most consistent with a competition
model.” He admitted, though, that the
government “must be concerned
about driving prices beyond the reach
of small and entrepreneurial compa-
nies,” among other things.

And on the subject of price con-

Northumberland Inc., headed by Pres-
ident James O’Leary. Phone: (717)
732-4030

BROKER: Kozacko Media Services

WEMR-AM & F\W/
Tunkhannock (Wilkes Barre-

Scranton)

PRICE: $815,000

TERMS: Asset sale for cash

BUYER: Citadel Broadcasting Co.,
headed by President LawrenceWilson.
It owns or has agreed to acquire WAZL -
AM, WARM-AM,WBHT-FM, WKQV-FM,
WMGS-FM & WZMT-FM/Wilkes Barre-
Scranton. Phone: (406) 837-5360
SELLER: Endless Mountain Broad-
casting Inc.

FREQUENCY: 1460 kHz; 107.7 MHz
POWER: 5kw day/1kw night; 235 watts
at 1161 feet

FORMAT: Country; Classic Rock
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WJKI-AM/Woodruff

PRICE: $71,200

TERMS: Stock sale for cash

BUYER: Cadence Inc., headed by
President James Gilbert. Phone: (864)
476-2330

SELLER: Jackie Cooper Media Inc.,

s
et
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trols, he acknowledged the efficien-
cies that occur through broadcast in-
dustry consolidation, but he warned
regulators to ensure that it “does not
cross the line into monopaly or oli-
gopoly ... nor adversely impact com-
munications diversity.”

On diversity in broadcasting, Pow-
ell called for a study of “the experi-
ences” of minorities and women in
the broadcast industry — an initia-
tive already being undertaken by the
Office of Communications Business
Opportunities and the National Tele-
communications Information Ad-
ministration.

Tristani was more forthcoming
about her views on industry consoli-
dation. “I am very concerned about
the impact of these mergers on local-
ly owned radio stations — it is driv-
ing them out of the markets.” Further-
more, “The FCC should be concerned
that the increased concentration of
stations into fewer hands decreases
media diversity and that this increased
concentration may drive small busi-
ness, including minority and wom-
en, out of the marketplace.”

Sen. Kay Bailey Hutchison (R-Tex-
as) was very concerned about the nom-
inees’ views on whether or not FCC
regulations should supersede state and
local government laws, referring spe-
cifically to a proceeding the Commis-
sion is undertaking to determine if it
can preempt state and local zoning and
land-use ordinances during the DTV
buildout, which will affect radio sta-
tions in terms of tower space. “Despite
promulgating a cooperative and com-
plementary structure with the states,
Congress recognized that there will be
times ... in which state laws ¢r actions
must give way because they conflict
with federal law and policy.” Tristani
and Furchtgott-Roth agreed that there
were instances in which stae and lo-
cal ordinances conflicted with federal
law.

The hearing on these nominees
was followed on Wednesday by a ses-
sion with Chairman nomines William
Kennard only.

headed by President Jackie Cooper.
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KPSO-AM/Falfurrias

PRICE: $75,000

TERMS: Asset sale for $15,000 cash
and a $60,000 promissory note
BUYER: The Evangelistic Worship
Center, headed by President Lee De
Los Santos. Phone: (512) 325-5003
SELLER: Brooks Broadcasting Corp.,
headed by President Raymond Cree-
ly. Phone: (512) 325-2112
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WTUS-FM/Mannington
(Morgantown-Clarksburg-

Fairmont)

PRICE: $300,000

TERMS: Asst sale for $30,000-cash and
a $270,000 promissory note

BUYER: Summit Media Broadcasting
L.L.C., headed by member/manager
Nunzio Aldo Sergi

SELLER: Richland Radio Inc., head-
ed by President John Petrini. Phone:
(609) 697-3041

FREQUENCY: 102.7 MHz

POWER: 3.2kw at 453 feet

FORMAT: Country
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It's The Marv Albert Bandwagon

nless you were on Mars, you probably

know that the NBC sportscaster

pleaded guilty to assault and battery
charges as part of a plea bargain agreement
and was fired by NBC Sports. Well, WIOD-
AM/Miami was the first to step up to the plate
with an offer for Albert. No word from Albert’s
camp.

* Then Jacor's WFLZ/Tampa extended its
own six-month offer to Albert. For $100,000,
Albert would deliver daily sports updates on
the market’s top station via ISDN phone lines.
Again, no word from Albert’s camp.

¢ And promotionally, KIIS/L.A. morning
driver Rick Dees sent morning show sidekick
The Whipping Boy to a busy intersection and
offered listeners a chance to “bite back” at
Marv for free money and prizes, Still no word
from Albert’s camp.

* Last Friday (9/26), WNOR/Norfolk
intern Meat and traffic reporter Scott Ellis
checked into a local hotel. Once there, the
64", 250 Ib. intern slipped into negligee and a
hideous Albert-style wig. The pair then called
room service, housekeeping, and
maintenance numerous times to catch the
hotel workers’ reactions when they came to
the door. Morning hosts Tommy and Rumble
caught all of the action /ive via cell phone.
Among the day’s highlights: While in the lobby,
Meat and Ellis encountered attendees of a
religious conference being held at the hotel,
and one member of the group was overheard
commenting, “Looks like that ol’ boy takes it
up the backside!” Isn’t this Albert stuff getting
a little campy?

Indy Radio Legend Opens{
His Heart!

Before Hoosier Radio & Television owner/

Rumors

* Is a deal to bring KKPN/Houston OM John Cook
back to KHKS/Dallas in a similar capacity imminent?

* Are former WEZB/New Orleans MD Joey G and
KQKS/Denver MD Lee Cagle both headed to Clear
Channel's KHOM/New Orteans?

* What's happening at Jacor's WGST-AM & FM/
Atlanta? Is the station tweaking again, and is the han-
dle “Planet Radio” headed South?

’ McVay Media Consults Country ‘

McVay Media, the programming experts in
multiple format programming, first consulted
Country radio stations in 1983. This is one
consulting company that’s not afraid to share
their success ratings record or accomplish-
mants.

Bob Moody, VP/Country, has programmed
major, medium, and small market radio

(advertisement)

4

morning drive legend/professional escape
artist Bill Shirk went in for heart surgery
Thursday (10/2) to correct a congenital
condition, he commentated on the operation
... and played the sound of a chainsaw when
it began. WHHH-FM & WIRE-FM broadcast
from outside St. Vincent Hospital during the
surgery and invited listeners to sign a giant
get-well card. A special phone line was set up
today to let listeners know whether the
surgery was successful.

Meridian Broadcasting’s WPRW-FM/Ft.
Myers-Naples got a cease-and-desist order
from 1Q Television Group for allegedly
creating its own set of TV ads based entirely
on 1Q’s “Lyrics” campaign. R&R’s calls to
Meridian management were not returned.

Premiere Radio Networks VP/Affiliate
Marketing Eileen Thorgusen and husband
Val welcomed daughter Kayla Michael last
Saturday (9/27).

Veteran personalities Scotty Brink &
Judd Otis have been tapped as the new
morning team at Oldies KXGL/San Diego.

Kudos to the staff at Atlantic Records
for grabbing the top three slots on the CHR/
Pop Chart this week with Jewel’s “Foolish
Games,” Sugar Ray'’s “Fly,” and Matchbox
20’s “Push!

’ CIearChanneI’SCIeanSWeep<

in Miami, Clear Channel has started
making major changes at three of the former
Paxson stations it’s taking over today. Three
programmers — WLVE’s Shirley Maldonado,
WIOD’s Harry Valentine, and WPLLs Dave
Stewart — were all let go, along with 30
other employees, including VP/Programming
John Frost and consultant Alan Mason. The
corporate staff will be retained by Paxson
until the end of the year. NSM Mary Corso
will also exit. Maldonado commented, “I'm
shocked and extremely disappointed,
especially after all the hard work and the level
of success we were able to achieve.”

Continued on Page 26

stations. Mc Vay Media consultants have
been in the trenches.

Personal Attention

The consultant you hire is the one that you
get. No bait and switch. Contact Bob Moody
in Nashville (615) 758-3250 or Chuck
Stevens in Cleveland at (216) 892-1910, or
www.mcvaymedia.com on the World Wide
Web for more info.
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FINALLY, YOU
CAN CHOOSE A
PRODUCTION
LIBRARY

DESIGNED BY
RADIO PEOPLE
EXPRESSLY FOR A
STATION LIKE
YOURS.

Market-Exclusive Instant
Imaging for Oldies and
Contemporary Formats.

For more information, call
Jim Bligh at
(212) 679-3200, ext 210

(s.s entertainment
116 East 27th Street,

NYC 10016
Phone: (212) 679-3200
Fax: (212) 679-3310

AR Wrpped 3
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PROMO OF THE WEEK — Hellcat Records gives
radio ataste of the Pietasters by encouraging every-
one to have a scooter pie.

Continued from Page 22

One-On-One Sports debuted its
syndicated Sports Talk programming on its
recent acquisitions, WXLX/NY and KXMG/
L.A., on Tuesday (9/30). The stations are
now known as WJWR-AM and KCTD-AM,
respectively. One-On-One Director/Satellite
Services Bob Boxer told R&R that WCMQ-
AM/Miami is scheduled to drop its Spanish
News/Talk programming at midnight on
October 31, when it will adopt the Sports
format. No GM has yet been hired for One-
On-One’s Miami property. Meanwhile, One-
On-One Sports Exec. VP/Director of §ales
Michael Gorman is named GM of the
company’s WEJM/Chicago.

> Radio News Directors
Elected To RTNDA Board

At its International Conference & Expo
in New Orleans, RTNDA named KOA/Denver
ND Jerry Bell and CNNRadio GM Robert
Garcia to the organization’s five-member
board of directors. KTRH-AM/Houston ND
Joe Izbrand and WHAS-AM/Louisville ND
Brian Rublein, who were elected as
regional directors of RTNDA this summer,
began serving their terms after the
conference.

The Cleveland Plain Dealer reports that
former WMMS/Cleveland morning host Liz
Wilde and sidekick Sly have filed a $1.5
million lawsuit against the station. The suit
claims Wilde was hired “to conduct as
raunchy and outrageous a program format
as possible” to do battle with Howard Stern.
But the “raunchy” format became the reason
for her firing, according to the suit. WMMS
GM Bob Bellin had no comment on the
matter.

With President Bill Clinton as his
guest, syndicated ABC Radio host Tom
Joyner broadcasted from Little Rock’s
Excelsior Hotel to commemorate the 40th

TALK.

anniversary of integration at Little Rock’s
Central High School.

For Ray Charles’ birthday Tuesday (9/
30), WFBC-FM/Greenville, SC morning
drivers Hawk Harrison and Tom Steele
took a blind leap of faith. After reading a
People interview with Charles in which he
admitted to having driven a car, ridden a
motorcycle, and flown a plane, Hawk &
Tom decided to torture producer Kato by
making him be Steele’s eyes while Steele
drove the station van... blindfolded.
Although Steele secretly replaced the real
blindfold with one that had small holes,
allowing him to see, police pulled the van
over. Steele and Kato soon found
themselves surrounded by six police cars
at one of Greenville’s busiest intersections.
In the end Steele received a ticket for
reckless driving (and six points on his
driving record, worth an additional $1800/
year to Steele’s insurance company).

A special thanks goes out to R&R's
guerilla marketers at the NAB Radio Show
— Carolyn Planas, Mike Pitts, Vincent
Macalooso, Patrick Thompson, Buddy
Wolfarth, and Jeff Burkett — who were
detained by some of the Big Easy’s finest for
handing out R&R TODAY daily faxes without

local permits.
Continued on Page 28

Rumbles, Pt. 1

« Syndicated morning duo Scott Shannon &Todd
Pettengill added three more affiliates this week:
WMXT/Florence, SC; WWLO-AM/Gainesville, FL;
and WRVZ-FM/Charleston, WV.

« WHTG/Monmouth-Ocean PD T.J. Bryan exits.

* KFMB-AM/San Diego's six-person news staff
exits, including ND Chuck Fritch and anchor Mary-
lyn Hyder. News will now be provided by KFMB-TV
staffers.

» Former WSNI/Tallahassee, FL PD Bob Walker
becomes PD at Oidies KODS-FM/Reno.

« Bakersfield changes: Pop/Alternative KLLY night-
timer Jason Griffinis named interim PD/MD asRuss
Davidson exits; KRAB middayer Anne Kelly joins
crosstown KKBB for wake ups.

* WCHY/Savannah, GA MD Zach Taylor segues
to WKXC/Augusta, GA as APD/MD.

* Beginning October 13, WWGZ/Flint, MI's Ange-
la Peck will be WKLT/Northwest Michigan’s new PD,

* AtWZBH/Salisbury-Ocean City, MD, PD Jack Da
Wack exits, APD John Allen ascends to PD, morn-
ing host Shawn Murphy is upped to APD, and night-
timer Paul McKall is now MD.

* WTBB/Panama City, FL changes calls toWYYX.

* WKHY/Lafayette, IN names midday host Gail
Lewis MD.

Nant

a Baby

One of America’s most lobed Christmas Songs

e

Recorded by Eartha Kitt & Madonna




The new single from her
platinum debut album
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One Step Up /

Two Steps Back

of
Springsteen

Continued from Page 26

}O’Neill Gets A Good Waxing<

KiSW/Seattle
“Twisted Radio” morning
show member Spike
O’Neill is paying up on a
bet he made with KIBZ/
Lincoln, NE APD/
morning co-host Jon
“The Animal” Terry over
the results of the
Washington/Nebraska
college football game,
with the loser having to
remove every bit of hair from his body and
parade in a public place wearing signage for
the opposing team. The Cornhuskers won,
and O’Neill’s hair was auctioned off to benefit
the Jim Lambright Medical Foundation.
O’Neill then marched on the U. of W’s
fraternity row, wearing only a “Go
Huskers” sandwich board.

The

Bruce

songs

New Versions of Springsteen Songs
& Previously-=Recorded Rarities

G0 |
| HUSKERS! |

| NEBRASKA 27 %

* ABC Radio restructures, assigning additional Pres./
GM duties to Victor Sansone (Atlanta), John Hare
(KSCS-FM/Dallas), Michael Fezzey (WHYT-FM/
Detroit), and Mark Steinmetz (WLS-AM & WXKX-
FM/Chicago).

* Bob Catania named Geffen Records Head/Promo.

* Jacor swaps TV for Gannett's radio properties in
L.A., San Diego, and Tampa.

* R&R ONLINE, the first continuously updated news
service for the radio industry, debuts.

v

* Dave Logan lands at WLUP-FM/Chicago.

* Mary Bennett is boosted to GM at KZFX/Houston.

* Jimmy Steal cops WKRQ/Cincinnati PD gig.

* Howard Stern secures No. 1 morning status in NY
and L.A. (12+) for the first time.

A4

¢ Miami’s newest PDs: Steve Perun at WHYI and

Featured Artists Include

Rur: Feundanr atlartic {it

Spike O’Neill

KURT NEUMAEN
“Atlantic City”

SMITHEREENS

é“" o ”
Downbound Train

plus
David Bowie « Paul Cebar
John Hiatt . Nils Lofgren

MOST INCREASED PLAYS -
+ 25 SPINS!
| Adds Include KXST-KINK-WRLT-wlill
WNCS=WMNF-WNKU-WFPK-WRRX-WEBX
KRCB=WIIS-WERU-KUWR-WRSI-KTAO
WKZE=KVNF-WHWV-KFPAN-KACV-KFUU

Radio Contact: David Pringle, Steve Steinberg
at Edge Entertainment 213-876-9793

>
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Rumbles, Pt. 2

* KACD-FM & KBCD-FM/Santa Monica-New-
port Beach, CA, which last week flipped to CHR/
Rhythmic, did an about-face and segued back to its
orginal Dance format with an emphasis on dance hits;
consultant Bob Mitchell exited.

* KHOM/New Orleans PD Bill Thorman exits;
Kandy Klutch is interim PD.

* WSBG/Stroudsburg, PA PD Steve McKay re-
places Kid Kelly as PD at WBHT/Wilkes-Barre. The
station also extends its reach by simulcasting on
WEMR (107.7).

* WFHN/New Bedford, MA MD Kevin Palanadou-
bles up as PD for sister WBSM-AM.

* KFRX/Lincoln, NE PD Sonny Valentine exits to
program Woodward Communications’ WYZM/Madi-
son, WI. KFRX morning driver Jerry Valletta as-
sumes PD duties, and afternoon driver Larry Freeze
is named APD.

* KMCK & KBRS/Fayetteville, AR names Produc-
tion Director Scott Johnson PD as Bo Shannon ex-
its.

* WERQY/Baltimore overnighter Darrin Brin adds
interim MD duties, while KFBK-AM & KSTE-AM/Sac-
ramento Creative Director Randy Cox joins 'ERQ
and co-owned WWIN-AM & FM & WOLB/Battimore
as Production Dir.

* WOSC/Salisbury-Ocean City, MD PD/morning
man T.J. Roberts is also headed to Baitimore, this
time as Creative Service Dir./Production Dir. atWXYV.

* KMXV/Kansas City morning driver Danny Dou-
glas takes similar duties at WMMS/Cleveland.

* WXRK/NY middayer Hollywood Joe heads back
to alma mater WKSS/Hartford for nights, replacing
the exiting Michael Maze.

* WQHT/NY Promotion Asst. Laurence Salvary
joins WBHJ/Birmingham as Promotion Dir.

* WZPL/indianapolis overnighter Jason Addams
officially gets the night slot. Addams also got married
on the air last Saturday (9/27) to new bride Jessica.

. Ron Brindle).

Jeff Tyson at WHQT.

* Andy Allen advances to Dir./Nat’l Albbum Promo at
Island.

« Jim Gillie named KKFR/Phoenix PD.

v

« Jay Cook named Pres./GM of WJYW/Tampa.

¢ Rich Wood appointed WYDE/Birmingham GM.

¢ Jack Patterson promoted to KDAY/L.A. PD.

* WAPP/NY picks Mark McEwen and
E.J. Crummey for its morning team.

* KFI/L.A. elevates Steve LaBeau to MD and hires
Benny Martinez for late-nights.

v

* The Catman leaps to WAPE/Jacksonville for nights.
* Buzz Brindle joins KDKA/Pittsburgh airstaff (as

v

Records

* Columbia Assoc. Dir./National Promotion
Cheryl Khaner has exited.

» Congratulations to Sony 550 Music Sr. VP/Pro-
motion Hilary Shaev and hubby Hollywood North-
east Regional Promotion Manager Peter Shaev on
the birth of son Spencer Aaron Shaev last Wednes-
day (9/24).

¢ Look for former MCA/Nashville Sr. VP/Promo
Scott Borchetta to join DreamWorks/Nashville now
that contracts with MCA have been settied. indie pro-
moter Bruce Shindier is expected to join Dream-
Works as well.

* Former Asylum VP/Promo Denny Mosesman
becomes Giant/Nashville's new promo domo.

who do you want
to research today?
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INTERACTIVE IN-HOUSE CALL-OUT MUSIC RESEARCH




=

9’ o
.
‘ ‘ Great stations are community-minded. CGI does a quality job on our stickers, because
they always have to look great. We hand them out at events like our Family Fun Day, a summer

picnic and concert for 100,000 people. We also use stickers in a weekly $1,000 license plate

promotion. Cars are big in Motor City. So is WJLB. We’re No. 1 across all formats., ,
MAUREEN BARKUME, PROMOTION DIRECTOR
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And Now, Let’s Go To The Phones...

But what’s on the other end of the line? How screeners — and the callers
they let through — can make or break your talk program

By Jeffrey Yorke

R&R Washington Bureau Chief

The Central Intelligence Agency has “sleeper agents” at
newspapers who bed down reporters to influence coverage of
national security issues. The federal government monitors the
behavioral patterns of average, law-abiding citizens from black
helicopters that hover in the night skies. The United Nations is
gaining power and will soon dictate global politics. And some
folks have received government-issued “implants” that allow
them to receive electronic signals, orders, and information from
a variety national security bureaus.

Sound like a bunch of hooey?
Not to those conspiracy theorists
and other so-called “kooks” who
have your station’s talk line num-
ber programmed into their speed
dialer. And they want to go on the
air and talk about it. But first, they
have to get past call screeners,
Talk radio’s first and perhaps
most important line of defense.
One test case conceived and re-
corded by talk consultant Walter
Sabo, using an actor to initiate the
call, goes like this:

Screener: WRKO

Caller: Is this the number to go
on the air?

S: Yes, it is.

C: Alright, I"d like to go on the
air.

S: What’s your name?

C: Kevin.

S: Kevin, what’d you wanna
say?

C: I'd like to talk about the pup-
pets.

S: The puppets? Well, we aren’t
talking about puppets. You must

have the wrong number. Thanks
for calling.

Your callers are just
like hit records at
a music station.
They are the host’s
material. They can
make or break
your show.
—Lisa Hinson

C: No, no. The puppets.

S: What about the puppets?

C: The puppets talking outside,
talking to me.

S: OK, well, gooood luck.
Click.

In this case, listeners in Bos-
ton were spared puppet madness.
Screeners are Talk radio’s gate-
keepers. They control the phones,
looking for lively, entertaining
callers who add to the program,

and coach the inarticulate to the
point of radio-readiness, all the
while sorting through the wack-
0s, the conspiracy theorists, and
the lonely.

Angry Host, Angry Caller

“We’ve created them,” believes
Joey Reynolds, whose WOR/
New York overnight show is heard
live on 99 stations via the WOR
Network. “Everybody on the air
is pissed off. Everybody is mad.
Everybody is angry. So, now they
have our permission to act out, to
be mad. We have a glut of people
who believe they can be as mad
as the host.”

Reynolds calls the repeat call-
ers “chronics.” “They call you
constantly. Sometimes they repo-
sition it so they can get past the
call screener and get on the air.
They have an agenda. They
present you with their attitude,
not a point of view.”

Reynolds, 56, who began his
radio career as a teenage DJ in
Buffalo and has been a talk host
for more than 20 years, says that
despite its time slot’s reputation
for attracting the disenfranchised,
his show draws relatively few
chronics because *“you get back
what you put out.” Reynolds says
his show isn’t an angry show; his
“angle” is “a combination of
comedy and conscience.”

“With all of the anger-based
shows and trash TV put together,
the bang, the loud noise, isn’t as
loud as the love that Mother Ter-
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Once in a while, you get someone who
hasn’t been paying attention, but that’s why
you have a call screener. And if they get on,

they don’t go anywhere with that routine.
—Joey Reynolds

esa and Princess Di gave us. It’s
corny, but true. I'm not trying to
be gushy, but I try to offer sub-
stance and style. You put out a
feeling of goodness, and you
won’t get anger. Once in a while,
you get someone who hasn’t been
paying attention, but that’s why
you have a call screener. And if
they get on, they don’t go any-
where with that routine.”

Callers With A
Troubling Passion

But callers with a passion for
their position — regardless of
how politically correct or based
in reality it may be — can be used
to the show’s advantage. Whatev-
er their original intentions, they
can be used by a crafty host to add
a different dimension to the show.
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Why screen
[conspiracy callers]
out? | can take
that call and turn it
into 60 seconds of
magnificent radio.
I love to dismantile
their theories
in 60 seconds.
—Mark Davis

“When you have a caller like
that, they are so far off the deep
end that they can initiate other
calls, especially if they disagree
with the host,” said Lisa Hinson,
Executive Producer of WBAP-
AM/Dallas’ “Mark Davis Show.’
the market’s top-rated 9am-noon
weekday show. “We had one guy
we believe was a member of the
Ku Klux Klan. He was so pro-
KKK and going on about how
black kids need to be in separate
schools so that they can learn
about African-American history,
learn about slavery, and not bring
down the white kids,” remembers
Hinson. “Mark was incredulous.
His figuring is ‘Give them enough
rope, and they’ll hang them-
selves.” So once in a while, when
it 1s so outrageous, you put them
on the air. Especially in cases of
race, because it elicits so many
emotions.”

Opportunity Calling

When handled skillfully, con
spiracy calls can add to a talk
show, Davis believes. “Why
screen somebody like that out? I
can take that call and turn it into
60 seconds of magnificent radio.
I love to dismantle their theories
in 60 seconds.” The often ram-
bunctious talker points out that
“most of us who dispel the con-
spiracy theorists don’t even know
what they believe ”

Davis, who came to WBAP
from WWRC-AM/Washington in
March 1994 — or, as he puts it,
“when the ashes of Waco were
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still warm” — remembers that
upon his arrival he “got plenty of
calls from listeners who said,
‘Well, you know, Mark, 1 knew
that [U.S. Attorney General}] Jan-
et Reno intended to murder those
Branch Davidians from Day
One.’ I'd ask them what they’d
based that on, and they’d always
say, ‘Ireaditin abook, or, ‘I read
it on the web.” Well, anybody can
get a book published or write
something on the web!”

Davis says, “You must be re-
spectful in the way you take these
people’s calls, rather than derid-
ing them.” But he also cautions
that you need to remind both the
caller and the listeners that they
should “be careful about what

13

A good screener also
knows the strengths
and weaknesses of

the host and will put

through a caller who
will push the host
to talk in an area

they had been
reluctant to discuss.
—Al Mayers

3

they’re reading.” Having given
that reminder, Davis’ next course
of action is to pick away at the
theory point-by-point.“And I ask
listeners what they think about the
points,” he says.

Keep in mind, Davis points out,
“The reason these things stay
alive is because the government
does do some things that it
shouldn’t do, and it usurps indi-

vidual rights. The U.N. does seek
some powers that it should not
have. Behind every conspiracist’s
paranoia is a nugget of valid con-
cern.”

Uncorked Wisdom

Of course, not all of the wacky
callers are just kooks: They’re
drunk too. Tod Castleberry, OM/
PD of Sports WTEM-AM/Wash-
ington, says that screeners at “The
Team” hear from “a lot of drunks.
That’s where the seven-second
delay is a really big help.” He said
nutty callers will encourage oth-
er nutty callers: One gets through,
and others try to follow. One ef-
fective tool for losing that kind of
call is to “park them on hold. We
try to cool their heels and discour-
age them that way.”

And then there are the chron-
ics who call too frequently. “We
remind them, ‘If you think you
are going to say something stu-
pid on the air, we have a dump
button.”” Castleberry tells his
hosts not to be afraid of dumping
a caller. But despite the sophisti-
cated technology, he says, some
hosts are “frazzled by the dump
button. They lose their train of
thought, and the producer has to
coach them through it to keep the
show rolling.”

“A good producer/screener is
50% of the program,” notes Al
Mayers, who programs Detroit’s
WIR-AM. “If the caller can’t
make a cohesive thought, we
can’t use the call. But don’t rule
out callers based on buzz words,
because some of the nutty calls
might just be what the show needs
at that point to spice it up.

“A good screener also knows
the strengths and weaknesses of
the host and will put through a
caller who will push the host to
talk in an area they had been re-
luctant to discuss. That’s when
they really help the show.”

NEWS/TALK
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You have to be diligent
and make sure
that every caller is a
quality caller.
Otherwise,
you are asking for
disaster. The screener
has to take charge
and be responsible.
—Thea Mitchum

E

While some screeners may see
themselves as casting directors
searching for co-hosts to be
paired with the show’s host,
WBAP’s Hinson looks at the role
of callers this way: “Your callers
are just like hit records at a mu-
sic station. They are the host’s m-
aterial. They can make or break
your show.”

Screeners can better avoid be-
ing broken when they are good
jugglers. They must sift through
the pool of calls and know what’s
coming out of the speakers at the
same time, Mayers told R&R.

“A good screener listens c-
losely to what the host is talking
about and is digging deep into
what the caller is saying,” May-
ers said.

And that’s where the going re-
ally gets difficult. Hinson doesn’t
lose sight of the caller pool avail-
able to her. She figures that “only
1%, maybe 2% of the overall
talk audience is apt to phone and
contribute to the program. “Nine-
ty-eight percent don’t want to be
involved. They want to listen, to
be entertained. I call it radio’s
morbidity factor”

“Sometimes you get callers
who phone every night. They be-

This is what

To Screen, Or Not To Screen

B For syndicated host Bell, it goes straigh to
the man himself

| n a studio just outside Las Vegas, the phone rings without
interruption until host Art Bell answers it. “That's part of
Art's all-night magic,” notes Bob Just, Director/National
Affairs for Chancellor Talk Radio Network. “We believe in
letting Art be Art. He is a kind of a genius on the radio in
terms of interviewing guests. You never know what you are
going to get.

“i's amazing how the flow of callers works when the calis are not

controlled: It creates a show with a certain atmosphere, and &’s got
an edge’”

But Just is quick to point out that hosts cannot allow the sk ow to
be uncontrolled, and they cannot let fringe groups overrun th2 pro-
gram. “Art has railed against the radical militia fringe groups. He
has toid them on the air that they do nothing but cause themselves
probliems and the country problems.”

Chancelior Talk Radio Network President Alan Corbeth, the per-
son responsible for bringing Bell into the Chancetlior fold in 1993,
acknowledges that Bell “takes those [conspiracy] calls, but he doesn't
take a lot of those calls” As Bell's program has expanded — mostly
eastward, with 376 stations currently online — “he’s getting tons of
mainstream calls from America up at night. And when he gets those
calls, he grills the caller, makes them verity their information, and
tries to get them to reveal their sources.”

While Bell spins through calls about tlying saucers, aliens, and
breaking political stories, he has aiso reached the entertainmens busi-
ness — particularly Nashville — in a big way. Corbeth tells R&R that
such artists as Willie Nelson, Merle Haggard, and Crystal Gayle have
called Bell's show unsolicited. And if it sounds like a conspiraegy’s in
the works, Bell even took a call from the overnight shift at the Gib-
son guitar factory in Nashville.
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come obsessive,” says WPGC-
FM/Washington Director/Re-
search Thea Mitchum, who until
June produced the CHR/Rhythmic
station’s nighttime “Love Talk &
Slow Jams” relationship program.
“You have to screen them out. You
have to be diligent and make sure
that every call is a quality caller.
Otherwise, you are asking for
disaster. Once it’s gotten out over
the airwaves, you've lost all con-
trol. The screener has to take
charge and be responsible. My rule

is, “When in doubt, don’t put them
on the air.” ”

Like Hinson, Mitchum has
learned to quickly determine
whether the caller is radio-ready. In
the case of WPGC’s discussions
about love and sexuality, “We make
sure they are using medical terms
and not the slang words for things.
By nature, the topic makes the
screener’s job 10 times tougher,
because the content is racy. And we
make sure that what they have to
say will add to the show.”

you’ll want to

do to Susan if she’s on the
other talk station in town.
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New Acts Supplant Superstars On CHR Chart

Tomorrow's headliners are getting pop airplay ... but are they being developed?

No one can blame Pop radio these days for supporting
breakthrough acts. In fact, given the nature of release sched-
ules and the compelling music being offered up by new art-
ists, many major-label execs are wondering if baby acts are
getting too much attention at radio.

A quick glance at R&R’s
CHR\Pop and Hot AC charts
shows just how much airplay to-
day’s newcomers are getting.
This time last year, acts like John
Mellencamp,
Melissalgo
Etheridge, Bry- [
an Adams. and |
Tom Petty had
singles on
CHR/Pop. This
year, the only
established acts
that have songs
ranked among
the most- {#
played at radio
are Mariah
Carey, Boyz Il Men, and Janet
Jackson.

For new indie labels that
aren’t overly concerned about
catalog sales, the current envi-
ronment is a boon. For the ma-
jors, it’s a very sharp double-
edged sword. It’s great that new
bands are getting their mo-
ments in the sun, but on the flip
side, the equity invested in es-
tablished artists continues to
erode.

Charlie Walk

Song-Driven Sensations

Columbia VP/Pop Promotion
Charlie Walk comments,
“When was the last time you
went to an arena to see a new
act? [ ask that question to a lot
of people, because that defines
what’s going on right now. Ra-
dio is more song-driven than
ever. CHR has always been hit-
driven. and iU’s not their job to
break artists, but to play hits.
Yet there was always some al-
legiance to developing acts and
playing superstar artists. That
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Having superstar
artists is a luxury, and
it’s one we’ve become

dependent on. We all
look like genius
programmers when
there’s a big cache

of superstar acts.
—Jimmy Steal
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no longer exists. It really
doesn’t matter anymore if you
are a superstar or a developing
act. If you have a great song, a
good promotion team, and ac-

Keith Naftaly

Dave Eubanks

cess to the right PDs, you can
get the song played.”

Walk says getting airplay for
the follow-up single is proving
more difficult than in the past.
“It really makes our job diffi-
cult, because you need at least
two songs to sell a lot of al-
bums. One-offs won’t do it. We
are not going to do the level of
sales we had in the past, be-
cause its getting harder and
harder to get that second single
played. It’s a very scary time for
us, because we need to develop
artists. But it doesn’t only affect
us — it affects concert promot-
ers and retailers as well.”

Walk also thinks the industry
is in a transitory phase in which
the superstars of the future are
beginning to emerge now that
alternative is firmly entrenched
in the mainstream. That’s a
point well taken: Pop radio cer-
tainly came to the party for the
Dave Matthews Band’s current
album and Sarah McLachlan’s
new disc, Surfacing. IU’s also
shown that it will take to follow-
up singles. Just look at the suc-
cess of Jewel and Paula Cole.

“In the last 18 months, CHR/
Pop has become the top format,
because it played a lot of new
music. But they need to remem-
ber that they are the entertain-
ment means for their market,
and that there is something of
value in having superstars in
between hits from new bands.”

One label exec who’s been on
the radio side is Arista VP/A&R
Keith Naftaly, who is about to
celebrate his third year at the
label following programming
stints at CHR/Rhythmic

KMEL/San Francisco and Ur-
ban KKBT/Los Angeles.
“What you're seeing now is
a lot of innovative and cutting-
edge music coming from new
bands, and it’s great that radio
is supporting them. A song like
‘Tubthumping’ from Chum-
bawamba comes along, and it
knocks people out. But, unfor-
tunately, there have been a lot
of mediocre releases from

Dan Kieley Jimmy Steal
many established acts.”

One big surprise to Naftaly
since crossing to the label side
is that “fewer people are giving
the second single from a new
act a second shot. At KMEL
and KKBT, we worked hard to

m .
1 am surprised at how
a group can explode
with its first single and
have the second
single disappear. As a
programmer, | know
you need quick-
reaction records and
have to play the hits,

but I think radio has to

take more chances.
—Keith Naftaly

build relationships with artists
and to help develop careers ear-
ly on. because it was good for
the station. When their second
single came out, I would almost
automatically support it, be-
cause | believed in the artist. |
wouldn't play a stiff, but even
if the record wasn’t as good as
the previous one, 1'd give them
the benefit of the doubt.

“My goal was to develop core
artists to count on for future
music and ‘Summer Jams’ or
whatever. 1 wanted to have ex-
clusive artists that I could own
in my market. Being on this
side of the business, I am sur-

DECISIONS
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It really doesn’t matter anymore if you
are a superstar or a developing act. If
you have a great song, a good
promotion team, and access to the right
PDs, you can get the song played.

— Charlie Walk

prised at how a group can ex-
plode with its first single and
have the second single disap-
pear. As a programmer, | know
you need quick-reaction
records and have (o play the
hits, but I think radio has to
take more chances. A 1ot of sta-
tions are going on to the next
unfamiliar artist and not creat-
ing potential superstars that
they could benefit from.”

Superstar Changing
Of The Guard

For their part, pop program-
mers say it's pretty much out of
their hands. CHR/Pop WZIM/
Cleveland PD Dave Eubanks
cuts to the chase. “I think many
of the superstars are done. Even
some in the charts right now are
showing burn. In this day and
age of high technology and ev-
erybody wanting everything
faster, it’s better suited for
quick-hit artists.

“I don’t see that much loyal-
ty to artists anymore. [’m loyal
to a couple, but that’s all. It’s
really tough to do anything. You
can sit there and babysit the art-
ists you dig. but you have to be
subservient to what your listen-
ers want. I’m dying for Madon-
na to come out with another
‘Vogue.” Some of the superstars
are trying so hard to be true to
their craft that they sometimes
lose touch. It’s not surprising
people are into Smash Mouth.
They’re hip, cutting edge, and
they’re new.”

CHR/Pop KIIS/Los Angeles
PD Dan Kieley agrees with Eu-
banks that the superstars can
still cut through. However, he
says the popularity of new acts
like Sugar Ray, Third Eye Blind,
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and the Backstreet Boys shows
just how hungry listeners are tor
a balance of cutting-edge sounds
and traditional pop.

“That’s the great thing about
those bands. They are giving
CHR a variety of sounds that
other formats can’t offer. That’s
why the format is doing so well
right now. A lot of times Top 40
1s the home of the one-hit won-
der. That’s not a slam on any-
body’s music, but that’s what
works for the format. This for-
mat got into trouble when it be-
came 100 artist-conscious. If
vou see 1t get heavy into cer-
tain acts, then we’re probably
at the end of a cycle again.”

Hot AC KDMX/Dallas PD
Jimmy Steal sums up, “How
many artists are really hit fac-
tories right now? You can’t
name one. If you have ever had
to put together a marketing
campaign for a station, then
you know how difficult it is to
pick core artists. I don’t know
if it’s an aberration that there
aren’t many superstars getting
played or that we are in anoth-
er cycle of pop music: but when
that happens, it opens up the
field for new artists.

“Having superstar artists is a
luxury, and it’s one we’ve be-
come dependent on. We all look
like genius programmers when
there’s a big cache of superstar
acts. Right now, however, I
don’t see them. I would love it
if every song by every group
was massive. That’s not going
to happen. But if pop music ca-
ters to the moment, then you re-
ally can’t look at single two,
three, or four, much less album
two, three, or four. I'll take the
hits wherever I can get them.”

THE MAN WHO SOLD THE WORLD — ... sold out three L.A.-area
shows recently. Here, Bowie takes a moment to pose with earthlings Vir-
gin_ Sr. VP Michel Plen and VMG Exec. VP Nancy Berry.
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Some records need to be left
alone when first finding an audi-
ence. That strategy is working just
fine for RCA act Olive, whose
debut American single,“You're
Not Alone,” has found a home at
some leading CHR/Pop and Alter-
native stations.

ting up the single, the label opted
to service radio and let it surface
naturally, regardless of formats.
Sr. VP/Promotion Ron Geslin
comments, “With eclectic records
like this — as with Jai’s new sin-
gle — you have to be patient and
give radio enough time to get com-

Olive

Major-market outlets report-
ing the rave-induced, electroni-
ca-influenced leadoff track from
the album Extra Virgin include
Alternatives KROQ/Los Ange-
les, XTRA-FM (91X) and
XHRM in San Diego, KTCL/
Denver, WPLT/Detroit, and
WFNX/Boston. CHR stations
supporting the single include
WHYI/Miami, KRBE/Houston,
and WXXL/Orlando.

Olive was originally signed to
sister RCA UK. The song spent
three weeks at No. 1 in the band’s
homeland in May and has sold
over 500,000 copies in Great Brit-
ain to date. The track has since
floated over to Europe and has
proven to be a huge dance-club
track just about everywhere the
last few months.

While such mainstream elec-
tronica has yet to reach the com-
mercial level in the U.S. that it has
in other countries, Olive's Tim
Kellett (keyboards/trumpet/
flugelhorn) believes there is room
for a lot of growth. *“Just from
talking to people and visiting
stores in America, there is a gen-
uine love for bands like Massive
Attack. Morcheeba, and Portis-
head. And the new ones continue
to get noticed. I can see it becom-
ing more popular in the next few
years.” Adds vocalist Ruth-Ann
Boyle, “You have to be patient
and do things bit by bit. It’s not
going to happen in a week.”

That attitude is also mirrored
at RCA. In the first phase of set-

fortable with the music. Once they
spend some time with the records,
the smart ones eventually get it.
It’s important to go that way with
songs that have a more Euro beat
or that sound different, because
they could fit different formats and
different stations within a format.”

The next step. says Geslin, is
to identify those “key driver sta-
tions that have a lot of credibility
to start building a story. We've
been very fortunate so far, and we
have a lot of other big stations ex-
pressing interest. The big word is
patience. You can’t flip out if you
don’t have a lot of activity in one
week. You have to take the long-
term view.”

Not surprisingly, heritage Alter-
natives and dance-oriented CHRs
have come to the party. Alterna-
tive KITS MD Aaron Axelsen first
started playing the single on his
weekend mix show as an import
over six months ago. He brought
the track to a music meeting where
VP/Programming Richard Sands
“got it on the first listen.”

Axelsen continues, “As much
as I like electronic music, very
few bands — like Daft Punk or
Olive — have records that have
the definition and depth to pro-
pel them beyond the niche elec-
tronic scene. ‘You're NotAlone’
is a perfect example of a record
that appeals to that small seg-
ment of our core and to our larg-
er cume. It’s important for the
format to own and align itself
with artists like this and to play

British Olive Soaking Up American Radio Success

the records before they cross over.
which they eventually will. since
CHR has opened up to the records.”

Extra Virgin was released on Au-
gust 26.

Windy City’s Public
Announcement

Chalk up another one for a ma-
jor-market station championing lo-
cal talent. This time around it’s
Urban powerhouse WGCI/Chica-
go, which threw its weight behind
the single “Body Bumpin’” from R.
Kelly’s former backup group, Pub-
lic Announcement.

Thanks to WGCI and R&B retail
tastemaker George’s Music Room,
the track has sold over 5000 copies
in the past month. That was enough
to attract the attention of nearly ev-
ery major label. In fact. manager
and executive producer Eric “The
Wiz Sexton says he’s “had meet-
ings with everybody from [Arista
President/CEQ] Clive Davis on
down. The attention has been un-
believable, and I expect to sign with
someone in the next few weeks.”

Sexton, a well-known Chicago-
area DJ. first started working with
Public Announcement in early
spring by teasing his audiences
with the music during his shows.
By late March/early April the re-
sponse was so strong that he decid-
ed to press more vinyl and work
other clubs and local radio mix
shows where, Sexton says, “it re-
ally took off.”

The next step, he says, “was to
start getting product to the stores.
We printed about 5000 copies and
have sold most of it.”

Sexton’s focus from Day One
has been local. “My goal was to
drum up enough interest in the mar-
ket to draw the attention of the
majors. We might have branched
off and started working stations in
other cities, but we were blessed
with all of the attention and sup-
port from George’s, [WGCI OM/
PD] Elroy Smith, and [APD/MD]
Don E. Cologne. They really made
the difference.”

Smith credits Cologne for first
bringing the song to his attention.
“We had been playing it during our
mix shows and were getting a nice
little buzz on it. If a record is get-
ting that kind of attention on only
one play a week, you have to open
your eyes to it, which we did. And
it has fit right into the mix.”

It has fit well enough that last
week the track was the most-re-
quested song in the 18-24 demo,
with 178 calls. Smith comments,
“Adding records like this says an-
other nice thing about "GCI — that
we support local artists. It also
adds to the uniqueness of the sta-
tion when we can have an exclusive
on a song like this.”

Music News & ViEws

- A ‘Reason’ To Wait Six Weeks

Grammy-winning vocalist Celine Dion’s new album, The
Reason, will be released on November 18 by 550 Music.
The follow-up to the worldwide
smash Falling Into You, which
has sold 25 mitlion copies, will
feature a David Foster/Bar-
bra Streisand-penned leadoff
single, “Tell Him," which Strei-
sand and Dion will trade vo-
cals on. The single arrives at
radio on October 7. Addition-
ally, the title cut is a collabo-
ration between Dion, Carole King, and legendary produc-

Celine Dion

er Sir George Martin.

_ Gavin’s ‘Deconstructed’
“ _Remixes .

Interscope is eyeing a late
October/early November re-
lease date for an album of re-
tooled Bush tracks called
Deconstructed. The set in-
cludes the new song "Mouth”
which also appears on the
Hollywood Records sound-
track to the film An American
Werewolf In Paris. The album
will hit stores on November 11, while the movie will be re-
leased in December. Deconstructed also features remix-
es from noted electronica producers Goldie and Tricky.

King’s Pals Lend A Hand

MCA has set November 4 as the in-store date for blues
great B.B. King's album of duets titled Deuces Wild. Lend-
ing a hand on the disc are Van Morrison (“IfYou Love Me”),
Bonnie Raitt (“Please Send Me Someone To Love"), Eric
Clapton (“Rock Me Baby"), Tracy Chapman (“The Thrill
Is Gone"), Heavy D ("Keep It Coming"), the Rolling Stones
(“Paying The Cost To Be The Boss”), and Joe Cocker
("Dangerous Mood"). King will also be awarded a lifetime
achievement award by the Blues Foundation on October
20 at a special concert in Los Angeles.

Influential '70s rock group Yes has reunited (sans orig-
inal keyboardist Rick Wakeman). The band’s new self-
titled disc on Beyond Music drops on November 25, and
the group officially kicks off a national tour on October 17
in Hartford ... Another recently reunited act, Jane’s Ad-
diction, are proving a hot seller. Tickets for the band's
debut shows in New York (7100 in all) sold out in four
minutes ... A&M drops the greatest-hits package from
grunge rockers Soundgarden on November 4. The 17-
track disc includes the song “Bleed Together,” a Europe-
an B-side from the Down On The Upside album sessions
that has never been commercially available in the U.S. ...
The new Sounds Of Blackness single, “Hold On (Change
Is Coming),” has been selected as the theme song for the
NAACP’s “Stop The Violence/Start The Love” campaign

. Artists slated to perform at the 17th annual UNICEF
benefit concert, set for December 10 in New York, include
Celine Dion, Shawn Colvin, the Fugees, George Micha-
el, Mary Chapin Carpenter, Garth Brooks, and Steve
Winwood ... In other concert news, RCA alternative act
Treble Charger gets the nod to open for the Foo Fight-
ers on that band’s national tour, commencing October 9
in Boston.

Boxed set news: Legacy will release a three-CD set
from Simon & Garfunkel titled Old Friends at the end
of October. The 59-title project includes 15 previously
unreleased tracks consisting of three newly discovered
studio cuts and 10 live performances. Legacy also will
drop a two-CD set from the Psychedelic Furs titled
Should God Forget: A Retrospective in October. Mean-
while, Reprise will release a double-CD set from semi-
nal alterna-rockers the Replacements, All For Nothing,
on October 28.




R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

LW TW ARTIST TITLE LABEL(S)

— TOTAL PLAYS —

™

© SUGAR RAY Fly (Lava/Atlantic) 1454

> SARAH MCLACHLAN Building A Mystery (Arista) 1366
© PAULA COLE | Don’'t Want To Wait (/mago/WB) 1330
SISTER HAZEL All For You (Universal) 1213

s 5 MATCHBOX 20 Push (Lava/Atlantic) 1268
s @ TONIC If You Could Only See (Polydor/A&M) 1264
JEWEL Foolish Games (Atlantic) 1233

5 & THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1190
10 €@ SMASH MOUTH Walkin’ On The Sun (Interscope) 1102
) FIONA APPLE Criminal (Work) 1030
2 @ MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 915
1 12 OMCHow Bizarre (Huh!/Mercury) 826
20 @& CHUMBAWAMBATubthumping (Republic/Universal) 662
13 14 WALLFLOWERS The Difference {/nterscope) 640
14 15 LIVE Turn My Head (Radioactive) 601
17 @ SHAWN COLVIN Sunny Came Home (Columbia) 564
15 @ SUNDAYSSummertime (DGC/Geffen) 564
16 @ VERVE PIPE The Freshmen (RCA) 557
— O 0ASIS Don’t Go Away (Epic) 512
15 20 DAVE MATTHEWS BAND Crash Into Me (RCA) 497

R&R ONLINE. © 1997, R&R inc.

New & Active

BLUES TRAVELER Most Precarious (A&M)

Total Piays: 476, Total Stations: 21, Adds: 1

WALLFLOWERS Three Marlenas (/nterscope)

Totai Plays: 355, Totat Stations: 19, Adds: 5

FOREST FOR THE TREES Dream (DreamWorks/Geffen)

Totat Plays: 351, Total Stations: 14, Adds: 1

TEXAS Say What You Want (Mercury)

Total Plays: 346, Total Stations:-17, Adds: 1

IMANI COPPOLA Legend Of A Cowgirl (Columbia)

Total Plays: 334, Total Stations: 14, Adds: 2

Lw

1387
1385
1292
1286
1366
1236
1348
1329
946
974
863
877
428
734
669
517
499
545
353
549

MATCHBOX 20 3am (Lava/Atlantic)

Totai Plays: 276, Total Stations: 12, Adds: 3

TOAD THE WET SPROCKET Crazy Life (Columbia)

Total Plays: 264, Total Stations: 11, Adds: 1

BIG HEAD TODD Please Don't Tell Her (Revolution)

Total Plays: 260, Total Stations: 9, Adds: 0

SHAWN COLVIN You And The Mona Lisa (Columbia)

Total Plays: 209, Total Stations: 13, Adds: §

TAL
STATIONS/ADDS

35/0
35/0
34/0
32/0
30/0
32/0
310
30/0
35/3
34/
2710
22/0
28/9
20/0
22/0
231
2172
19/0
2471
19/0

This sub-chart is ranked by total plays and combined from the custom chart function on

The lyrical content of the songs and the format’s
uptempo feel are two of Pop/Alternative’s strengths
right now. This isn’t a format where the number-
one-testing callout song will always be a ballad.

There are many uptempo songs — like Third Eye
Blind’s “SemisCharmed Life,” Better Than Ezra's
“Desperately Wanting,” Tonic’s “If You Could Only
See,” and Sugar Ray’s “Fly” — that test very well
among 25-34 females. It’s not a typical ballad-
driven format, which is why Pop/Alternative’s a
vibrant, uptempo, fun format. It’'s perfect for the

active 25-34 lifestyle.

This format is what’s hot right now. Female artists are telling stories
from their points of view, but men are still coming to the Pop/
Alternative party. Just because we're playing a fot of female artists with
song lyrics that have female appeal doesn’t mean that Pop/Alternat ves
are alienating men. They like the uptempo songs we play.

Actual on-air presentation is not a girls’ club. We call ourselves
“Mix,” not “Chicks.” Musically, we have an Alternative lean and a
Pop feel and CHR-feaning execution. That’s where we get our mass-
appeal vibe. It's definitely the soundtrack of the 25-34 lifestyle. In
this particular market, we fill both the Pop/Alternative and Hot AC
holes. With that in mind, another station may come after us — bt it
will take a lot of money.

Mike Marino is Program Director for KMXB “Mix 94.1"/Las Vegas.

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

RR.

JEN TRYNIN Getaway (February) (Squint/WB)

Total Plays: 178, Total Stations: 8, Adds: 1

KAMX/Austin, TX (HAC)
KLLY/Bakersfield, CA (HAC)
WBMX/Boston, MA (HAC)
WLCE/Buffalo, NY {(HAC)
WLNK/Charlotte, NC (HAC)
WTMX/Chicago, IL (HAC)
KDGE/Dallas, TX (Alt)
KALC/Denver, CO (HAC)
KXPK/Denver, CO (AA)
WPLT/Detroit, Mi (Alt)
KVSR/Fresno, CA (HAC)
WJBX/Ft. Myers, FL (AA)

WKZL/Greenshoro, NC (HAC)
KMXB/Las Vegas, NV (HAC)
WLIR/Long Isiand, NY (Alt)
KYSR/Los Angeles, CA (HAC)
WPLL/Miami, FL (HAC)
K0S0/Modesto, CA (HAC)
WNSR/New York, NY (HAC)
WPTE/Norfolk, VA (HAC)
WSHE/Orlando, FL {HAC)
WPLY/Philadelphia, PA (Alt)
KZON/Phoenix, AZ (Alt)
KZZP/Phoenix, AZ (HAC)

Contributing Stations

KBBT/Portiand, OR (HAC)
WDCG/Raleigh, NC (CHR/P)
KZz0/Sacramento, CA (HAC)
WALC/St. Louis, MO (HAC)
WVRV/St. Louis, MO (AA)
KENZ/Salt Lake City, UT (RA)
KFMB/San Diego, CA (HAC)
KLLC/San Francisco, CA (HAC)
KRUZ/Santa Barbara, CA (HAC)
WHPT/Tampa, FL (AA)
WMTX/Tampa, FL (HAC)
WXLO0/Worcester, MA (HAC)

35’0!5@taﬁons

Songs ranked by total plays

MUSIC FIRST
Medium

Management: Burt Stein/Gold Mountain Entertainment

HAC-Hot AC Alt-Afternative AA-Adult Atemative CHR/P-CHR/Pop

KAMI LY

“POLKA DOTS”

from her debut album BLUE CINDERELLA
Produced by Hugh Padgham

Pop/Alternative & Hot AC Impact Date 10/6

STAR 100/San Diego 35x
KLLC/San Francisco 20x
. Planet/Houston Add
Star 98.7 Winner
New Music Challenge Five Nights in a row!

MCA
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“H f elcome to R&R’s annual “Legends Of Music Row” special section.
Taking a decade-by-decade approach to tracking the development of the

country music industry, this year’s issue is devoted to the *70s.

T e o

If acts like Willie Nelson and Waylon Jennings became the icons of a
1 new movement in country music, other acts were using a more subtle ap-
: proach to take things in other directions. The late Conway Twitty ruled the
3 ; decade, but the chart was also dominated by Don Williams’ folk-country
stylings, Ronnie Milsap’s R&B influence, and the pop approach of Crystal Gayle
and Kenny Rogers.

Clearly, the “Nashville sound” was expanding to encompass more stylistic terri-
tory. Along the way, country was gaining a larger audience
than ever. Producer Billy Sherrill was calling the artistic shots
at Columbia and Epic, setting the standard of “uptown coun-
try” with the lush string arrangements he used with acts like
Charlie Rich. Traditional country was in full force with veteran
acts including Merle Haggard, Loretta Lynn, and Tom T. Hall,
and newcomers such as Johnny Rodriguez and Gary Stewart.

In Texas, what evolved into the “outlaw movement” started as
progressive country. With an Austin club, the Armadillo World Headquarters, serving
as a central focus, the grass-roots movement included acts like Jerry Jeff Walker,
Michael Martin Murphey, Ray Wylie Hubbard, and Asleep At The Wheel. With Willie
Nelson’s landmark album, Red Headed Stranger, the Texans began garnering national
attention. Another commercial breakthrough came with Wanted—-The Outlaws, a com-
pilation featuring Nelson, Jennings, Jessi Colter, and Tompall Glaser. Emmylou Har-
ris’ Elite Hotel made country acceptable to a younger, hipper audience raised on rock.

e—————— ey

T

From traditional to
crossover, country
music was expanding

its boundaries ...

October 3, 1997 RaR * 37
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Evidence of the changes that were underway can be found in the R&R Country
singles chart, which began in 1973. Just a glance at the chart-toppers shows a stag-
gering diversity in what was being played on Country radio then. Veteran acts repre-
sented included Hank Snow (“Hello Love,” 1974) and Red Sovine (“Teddy Bear,”
1976). And then some more-unlikely names begin to appear — Tom Jones (“Say
You’ll Stay Until Tomorrow,” 1977), Olivia Newton-John (“If You Love Me”), and
John Denver (“Thank God I'm A Country Boy”).

The crossover of pop and rock acts to country didn’t please everyone. Claiming
that the new sounds were moving too far away from country’s roots, a group of per-
formers responded in 1974 with the formation of the Association of Country Enter-
tainers (ACE). Intended to be an alternative to the Country
Music Association (in Nashville) and the Academy of Country
Music (in L.A.), several Grand Ole Opry acts were involved in
ACE before the organization disbanded a few years later.

Perhaps the most visible reaction to pop artists’ presence in
country came during the 1975 CMA Awards. When award pre-
senter Charlie Rich announced that John Denver was the new
Entertainer of the Year, he pulled out a cigarette lighter and
burned the card on stage.

It would be easy to compile a complete book about country music in the *70s. In
this R&R special, filled with interviews with some of the artists and key industry
players of the time, we’ve attempted to provide a brief overview of what was going
on during this decade of change.

- s wrr ar w e e S

Left to right: Ronnie Milsap and Willie Nelson, Larry Butler, Harold Bradley, Rick Blackburn, Kenny Rogers
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A DEgapE or (HANGE

DON WILLIAMS DID THINGS HIS WAY

I T R
FORGING NEW COUNTRY DIRECTIONS

AND FOUND AN INTERNATIONAL AUDIENCE

on Williams is a soft-spoken man who has never
been fond of the flash and dazzle of show business.
With a strong determination to do things his way,
the Texas native was a prime hitmaker of the *70s
and remains one of country music’s most popular
international stars.

Now recording for the independent American
Harvest label, Williams continues to create distinctive
albums. such as the recent Flatlands. Williams talks to
R&R about his career, music, and how Nashville evolved
during the *70s.

Por CoNFUSION

With a background in folk and country, Williams found
himself in the unlikely position of being launched as a
pop artist during his tenure in the Pozo-Seco Smgers
The trio, which included ; =
Susan Taylor and Lofton
Kline, recorded “Time”
for Edmark Records in
1965. With strong region-
al success, the single was
picked up by Columbia
and marketed to Pop ra-
dio.

Of his early categoriza-
tion as a pop artist, Will-
iams says, “Everything about it was a bit confusing, be-
cause we felt like the A-side was a song that I wrote
called ‘Down The Road I Go.” My total vision of the
group was that it would be one of the folk/country things,
but as a result of that first record, it pushed us more in a
folk/pop direction.”

Williams started making trips from Texas to Nashville
when Bob Johnston was producing the Pozo-Seco Sing-
ers’ first album. Having moved to Nashville in 1967,
Williams has observed a lot of changes through the years.

“1don’t spend a
a song unless

something to me ... | mean it
honestly boosts or stirs up some
kind of emotion in me. ”?

As the *70s began, Williams says, “There were some
pretty heavy-duty writers here, like Kris Kristofferson,
who wrote some real classics. There were probably a
third as many studios and I would say probably a third
as many publishing companies. It was much smaller”

After recording an album for songwriter/producer Jack
Clement’s JMI label, Williams was signed to ABC/Dot
by Jim Fogelsong. He worked with producer Allen Rey-
nolds, and the records they made remain models of hon-
esty and simplicity. Williams, however, has never both-
ered to determine the elements that made them classics.
He says, “I don’t spend a lot of time with a song unless
itreally does something to me ... I mean it honestly boosts
or stirs up some kind of emotion in me.”

In making his albums, Williams also bucked part of
. . the trend involving liai-
sons between artists, pro-
ducers, publishers, and
tabels. “It didn’t make
any difference whether
you believed in a song or
ot,” he explains. “If the
publishers were making
the right kind of deal
with you when you cut
songs, you had one or
two songs that were really good, and the rest of it was
just filler.

“I never did go along with that. I have never tried to
do a concept album because of that very thing. If you
commit to a concept, it seems almost inevitable that you
are going to have some songs you are not that turned on
by, but that fit the criteria.”

Williams had his own style from the outset, but he
admits that some label executives urged him to follow
musical trends. He says, “I think they pushed it as hard

as they could, especially in the

lot of time with
it really does

DON WILLIAMS’ HITS: THE °70s

“I'Wouldn’'t WantTo Live If You Didn’t Love Me”’

early years. Somehow or other, |
was always fortunate enough that
I could stand my ground.”
During the >70s, Williams be-
came one of the most popular

“You're My Best Friend”” (R&R No.l)

country acts in Europe — a sta-
tus he still enjoys. Although his

“'Til The Rivers All Run Dry” (R&R No.l, two weeks)

early albums were not initially re-
leased overseas, import copies

“Say It Again” (R&R No.l)

found their way to England to
create the demand for appear-

“She Never Knew Me” (R&R No 1, two weeks)

ances.
“Even before I had any

“Some Broken Hearts Never Mend" (R&R No.l,

two weeks) representation label-wise

over there, they were talk-

“I'm just A Country Boy" (R&R No.l)

ing about the import,
which was really, really

“I ve Got AWinner InYou”

huge,” he says. “There

“Rake And Ramblin’ Man” (R&R No.l)

“TuIsaTlme" (R&R No I)

“Lay Down Beside Me”

was a lot of pressure be-
ing applied for me to go
over and play the Wembley
Festival, and I kind of held
off on that until [ really felt
like I was prepared for it.”

“‘It Must Be Love” (R&R No.l, three weeks)

Once he started perform-
ing overseas, he began to

“Love Me All Over Again” (R&R No.I)

realize the devotion of Eu-
ropean country fans. He

says, “The thing that hit me

right off the bat — and it still prevails today, to a great
extent — is that those fans are really more like the old
Jjazz fans and the folk fans. They know where you re- 1
corded, who was on the session, who wrote the songs. |
mean, they know more about what you're doing than
you can remember. That’s always amazed me about the
fans over there. The ones that are into it are really into
i’

During his trips to Europe, Williams also noticed that

the British rock elite was beginning to attend his shows {
— and wanted to meet him. “That never ceases to amaze =~ |
me, when I run into someone who is a major force in =~ |
another field who’s aware of what I'm doing and turns

out to be a fan,” he says. “That always just knocks me
out, because I totally don’t expect it.”

Williams has never stopped to consider why his mu-
sic attracts such a wide audience, including rock stars.

“I really try not to get too analytical about it, because
I’ve always kind of held to the idea that too much analy- ]
sis chokes spontaneity.”

All the analysis in the world wouldn’t have helped i
him predict that both he and a member of the aforemen-
tioned British rock elite, Eric Clapton, would have hits
with “Tulsa Time,” a song written by Williams’ guitar-
ist, Danny Flowers. “That whole thing was so weird,”
Williams says. “We were on tour and got snowed in in
Tulsa, and Danny Flowers wrote “Tulsa Time’ and played
it for me. 1 told him, ‘Danny, I think this would really be
a great song for Eric.””

While they were still in Tulsa, Clapton phoned to ask
Williams to open a concert for him in Nashville. Al-
though Williams says the proposition scared him to death,
he did the show. He says, “When we were in Eric’s room,
I played him ‘Tulsa Time,” and he
freaked out over it. He and I
both cut it about the same
time. He didn’t know I was
cutting it for sure,
and I didn’t know
he was.” Williams
laughs, “I guess
we were just gon-
na surprise each

Continued on Page 72
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A DECADE oF CHANGE

PUBLISHING EXECUTIVE DETAILS BUSINESS

BRADLEY

WILD RIDE AT RGA

PRACTICES DURING HIS REIGN AT THE LABEL

here were no rules,” former label executive Jerry Bra-
dley says, explaining Nashville during the ’70s.
Throughout the decade, Bradley was at the helm of
RCA’s Nashville office — home to Waylon Jennings,
Dolly Parton, Charley Pride, and Ronnie Milsap.

Bradley left label life behind in the *80s to become
President of the Opryland Music Group, which owns
the Acuff-Rose Publishing catalogs. The music business
must have been in his blood. The son of legendary record
producer and former Decca/Nashville chief Owen Bradley,
he got his start mixing sessions at his father’s Bradley’s
Barn studio during the early ’60s.

If you think Nashville was a quiet, complacent place to
do business two decades ago, you’ve probably never had a
conversation with Jerry Bradley, who tells it like it was in
this interview with R&R.

bd

New ParHs TAKEN

When Bradley began running RCA in 1970, he had a
strong artist roster and musical legacy left by former label
chief ChetAtkins. But leadership roles at labels were chang-
ing.

“Owen and Chet made records and left the business to
somebody else,” Bradley explains. “I mean, they would
make records, work hard, give the business aspect to some-
body else, and they would golf, boat — whatever they want-
ed to do; take care of their careers or whatever. They made
their mark in a different way.”

To Bradley, it sounded like the perfect situation. He says,
“I wanted to produce. I didn’t think there’d be a job any
better. Cut a few records, go boating. But my boss in New
York got me more and more involved in the business. I didn’t
want to be, so I always kept one hand in the production side
and one hand in the business side.”

While minding RCA’s Nashville store, he produced hits
for Johnny Russell, Nat Stuckey, Dave & Sugar, and oth-

“] wanted to produce. | didn’t think
there’d be a job any better. Cut a few
records, go boating. But my boss in New
York got me more and more involved in the

business. | didn’t want to be, so | always

kept one hand in the production side and

one hand in the business side.”

ers. As he started getting more heavily involved in the busi-
ness aspect. Bradley realized that the label could find greater
fortune by changing its corporate approach. At the time.
RCA was releasing 60-70 albums each year.

“I called my boss in New York and told him I thought I
could make the same amount of money with less albums.
keep expenses down, and we could concentrate better on
what we had.” he says. It was music to an accountant’s ears.

“When you stop and think about it. you had 20 years of
60-70 albums coming in the door, and I was talking about
trying to do 13 or 16. It was a drastic change. When I went
to New York. the financial guy put his arm around me and
said. “What are you going to do with 13 albums? How are
you going to make any money?”

“Well, I was toc ignorant to figure out that he was trying
to tell me that we were in bad shape with all of the returns
coming in from retail. But I felt in my heart we were doing
what was right, so we went down to 13 or 16.”

Country music’s
popularity  was
flourishing, but the
stakes were a lot
lower in the "70s. It
was a time when it
only took $50,000-
$60,000 to release
an album. Noting
that retail sales of
50,000 would gen-
erally cover all pro-
duction costs, in-
cluding packaging,
Bradley says, “If
you sold 100,000-
120,000, you were
making some mon-
ey. I don’t know
what these artists are getting today, but I can tell you that
the big artists in the *70s at RCA got big royalty checks.”

Jerry Bradley

IT’s IN THE PACKAGE

One of those cashing big royalty checks was Dolly Par-
ton. Bradley watched as she evolved from a country singer
to an international star. He says, “There was a big battle
about whether she wore a wig, how she dressed, and this
and that. I never really was vocal, but I felt like she should
do those things. One time, she came in for a meeting and
said, ‘Y all just learn to how to sell a female Elton John,
you could make some money.””

Using a bit of marketing savvy, Bradley managed to have
a major hit for an artist who wasn’t even on the
label’s current roster. Over at CBS (Columbia/
Epic), producer and executive Billy Sherrill had
turned Charlie Rich into a superstar with hits
like “Behind Closed Doors” and “The Most
Beautiful Girl In The World.”

Rich had previously recorded for RCA, Brad-
ley says, “So we started going through our cata-
log.” RCA had Rich’s master tapes, but they
didn’t have any current artwork for an album
cover.

“We got a guy to do a line drawing for the
cover. we put it out, and it didn’t sell beans,”
Bradley says. “Back then, if you put an album
out, and it was out for three months and wasn’t
a hit, that was the end of it. Nobody would place
any reorders.”

Figuring that the project could use a little
boost, RCA pulled a single from an old track, “There Won't
Be Anymore.” With the promotion team in place to work
the single at radio, Bradley kept thinking about that simple
cover artwork.

“l got hold of the photographer who took pictures for
CBS and said. ‘Do you have any rejects?’” Bradley admits.
“He sold me a reject picture. we put it on the cover, and we
sold a million records.”

Bradley says that today’s legal stipulations would pro-
hibit such a “no-rules™ marketing ploy. “You can’t do it.”
he says. “They'd call it deceiving the public.”

Through slightly more traditional means. Bradley used
the Charlie Rich scenario to orchestrate the album Wunt-
ed — The Outlaws. Featuring Waylon Jennings. Willie

Nelson, Jessi Colter. and Tompall Glaser. the 1976 re-
lease was the first country album to go platinum.

At the time, Bradley’s primary goal was to boost Jennings’
record sales. He says, “Willie has Red Headed Stranger and
Jessi has ‘I'm Not Lisa.” We’re sitting there, selling 100,000
on Waylon, and they’re selling a half a million.”

Since Nelson was connected to Jennings in the progres-
sive country movement — and since the two were friends —
it seemed like a perfect idea. After Bradley checked on the
legality of releasing tracks Nelson had recorded as an RCA
artist, Jennings eventually agreed to the project. Bradley says,
“Waylon said he’d do it, but he wanted Tompg]l on it.”

It was, by no means, smooth sailing from then on. Bra-
dley explains, “Tompall wouldn’t bring the copy of the
contract over. I didn’t care if he was in the damn thing or
not, but if I didn’t have a piece of paper, I wouldn’t put it
out.”

Bradley recalls calling Glaser and telling him, “‘I've got
two album covers over here — one with your picture on it
and one without it. If you don’t have that contract over here
in 30 minutes, I’m sending the one to New York without it
About 10 minutes later, he came in, handed me a piece of
paper, and said, ‘Here.’”

As far as Nelson’s involvement with the project, Bradley
says, “I never really talked to him about it. I didn’t really
have that many conversations with Jessi. I never had any
conversations with Tompall, other than when I asked for
the contract.”

Bradley also remembers taking his son along when he
delivered the proposed album artwork to Jennings. He says,
“At that time, his compadres would take all our ads and put
’em on the door and throw knives at them.” Jennings took
the artwork and passed it around to his friends. “Nobody
was going to say anything good about it,” Bradley says.

Finally, Jennings took possession of the cover art, gave it
back to Bradley, and told his friends, “It’s his idea. Let him
do whatever he wants to with it.”

Of putting together The Outlaws project, Bradley says,
“There wasn’t anything magic about it. I needed a job.”

WhiTe FEnces AND TRACTORS

Regarding album packaging, Bradley’s father once told
him that a label’s corporate headquarters would never al-
low album covers to be designed in Nashville. Bradley
says, “To my knowledge, the first cover made in Nash-
ville was over at the Idle Hour [a Music Row watering
hole] for Johnny Russell’s Rednecks, White Socks, And Blue
Ribbon Beer”

Before that RCA release, the New York art department
was calling the shots — and doing so without any real un-
derstanding of country music. Remembering a time when
one of the New York art directors sent down the cover art
for a various-artists comptilation album, Bradley says, “I
could have painted the picture. It was green with a white
fence. It had a tractor and a tree on it.

“They had all that in there! And I took all that fine print-
ing they had and put a little dot on there with an arrow point-
ing out. They said, ‘What the hell is this?’ I said. “That’s
the cowshit.””

CMA AWARDS: THE '70s
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LABEL EXEC RICK BLACKBURN WASN'T JUST

S0UNTRY GON

A DEGADE or CHANGD

UNER

HOPING A RECORD WOULD BE A HIT

hese days, Rick Blackburn is President of Atlantic/Nash-
ville, home to acts like John Michael Montgomery, Tracy
Lawrence, and Neal McCoy. Back in the *70s, Black-
burn and Billy Sherrill were in charge at CBS Records/
Nashville, where Sherrill produced classic records for
Tammy Wynette and Charlie Rich while Blackburn han-
dled the business side.

When Blackburn is asked how he got into the music busi-

ness, he’s quick to quip, “I got fired out of radio.”

Roap To Nassvius

Blackburn grew up on a farm in Ohio and later worked
the midnight-6am shift at WCPO/Cincinnati (now WUBE)
while attending the University of Cincinnati. Blackburn’s
future as an air personality took a nasty turn when Scripps
Howard sold the station to entertainer Danny Kaye.

Blackburn tells R&R, “He brought his programming con-
sultant in — a guy about six-foot-eight named Bill Drake, who
went on to be something of a legend. I wasn’t very impressed
with him, because he fired me on the spot.” In retrospect, though,
Blackburn says, “They were right: I had no talent.”

Blackburn quickly landed a job with Cincinnati-based
Supreme Distributors, an independent company that distrib-
uted the Mercury label. From there, he joined Mercury’s
Chicago staff and went on to handle Midwest promotions for
Epic, owned by CBS. He later became head of pop promo-
tion in Epic’s New York headquarters, then moved to L.A. to
be on the ground floor of Ode Records, a new label launched
by Lou Adler and Herb Alpert.

Clive Davis, who headed CBS Records, called him back
to New York to handle product distribution, but Blackburn
never cared for life in the big city. He says, “I did not like

“ If you have an artist who doesn’t write — |
who doesn’t write well — you're at the .
mercy of what’s out there to make the

record. You can’t make a record today by

the calendar like you could then.”

New York. I didn’t like living there. I didn’t like anything
about it.” Having grown up listening to country music in Ohio,
Blackburn says, “I was probably the only one in the building
who actually liked country music.”

Shortly after Davis left the company, another CBS execu-
tive walked into Blackburn’s office to ask the unusual musi-
cal question, “Do you really like that shit you listen to? Then
go to Nashville. We’re going to buy part of Monument.”

With CBS’ equity position in Monument, Blackburn ar-
rived in Nashville in 1974 with a two-year contract. At the
time, Monument — founded by Fred Foster — was hot with
the Billy Swan single “I Can Help.” Blackburn recalls, “We
sold a ton of singles and probably didn’t sell 50,000 albums.”

Monument had a successful, if eclectic, roster, including
harmonica ace Charlie McCoy, saxophonist Boots Randolph,
and singer/songwriter Kris Kristofferson. Of another Monu-
ment act, Larry Gatlin, Blackburn says, “He would have been,
in his day, the new Alan Jackson. He was new and fresh.
They’re all young at one time — and cocky as hell.”

fnousTry BxrecTamiONS

Recalling his partnership with Sherrill in the *70s, Black-
burn says, “Back then, your A&R person produced nearly

everybody you had on the roster. That was his job. Mine
was to bring it to market. We didn’t carry the title ‘Presi-
dent’ back then. I guess Nashville didn’t have the status.
Maybe we hadn’t sold enough records.”

In the "70s, sales expectations for a new artist were rela-
tively small. Blackburn says, “We were satisfied if we could
sell 35,000 units. 50,000 units would have been unbeliev-
able.” However,
compared to today,
artists were under
pressure to supply
new albums on a
much more fre-
quent basis. “The
philoscphy was:
three singles, walk
from the album,
and have a new one
recorded and on
the street within
nine months or a
year.”

When asked
when Nashville’s
attitude changed
toward releasing musically cohesive albums, Blackburn
counters, “When did we recognize there were 10 cuts on
the record? Mid-’80s. A lot of it had to do with the attitude
of a record company, because you could build a catalog in a
hurry. There was an emphasis on catalog. Quantity versus
quality was the modus operandi.”

Although Nashville had no shortage of songwriters, there
was less demand for material during the *70s.
Blackburn explains, “Remember, you were only
talking about five or six labels. Now, I don’t
know how many labels there are in Nashville.
Let’s say there are 30. Each label has an aver-
age of 10 artists on the roster. That’s 300 artists.
An album a year, that’s 300 artists times 10
songs. That’s 3000 songs, but usually when you
make an album, you may put 15 on hold.

“That’s a lot of inventory tied up. Somebody
thinks they’re good songs. By the process we're
into now, you run the risk of the well running
dry. If you have an artist who doesn’t write — who doesn’t
write well — you’re at the mercy of what’s out there to
make the record. You can’t make a record today by the cal-
endar like you could then.”

On the day Blackburn was interviewed, he was going to
the studio to check on the progress of sessions for John
Michael Montgomery’s new Atlantic album. Blackburn says,
“I don’t know when we’ll cut again. It depends on when we
get the songs. Back in the old days, you’d say, “We’ll bring
the artist in and cut the week of September 5.” And you’d
do it. You’d cut the best songs that were available at the
time. By September 15, you had it.”

Smarar Univarse

“Country had a much smaller universe,” Blackburn re-
calls. “We were constantly striving for shelf space. We’d
have disputes with the K-Marts and even the major retail
chains to have them expand their space devoted to country.
It was a constant fight.

Noting that the methodology of tracking retail sales was lack-
ing during the ’70s, Blackburn adds, “Back then, your charts
were compiled by somebody calling retailers on the phone and
getting them to report albums in bogus positions. Mike Shallett
came up with SoundScan, and it was like a ray of sunshine.”

Rick Blackburn

The major discount store chains had not yet singled out
the cities where country product would sell. Blackburn says,
“Don’t forget, you had central buying. It went through the
corporate office; it was mass merchandising — one size
fits all. Their attitude was, ‘If I'm going to put five albums
in Huntsville, Alabama, then it’s going to be five pieces in
Detroit, Michigan.’ It is more sophisticated today. They
micromanage their universe a lot better.”

Acknowledging that some of the retail chain buyers were
prejudiced against country, Blackburn says, “They didn’t
share in the lifestyle. As far as some of them were con-
cerned, we walked funny, talked funny, acted funny. It
wasn’t cool.”

Manxer ReseancH

With Blackburn’s corporate marketing background in
New York, he was among the first in Nashville to empha-
size research studies. During the *70s, he says, “We had
very few facts about our consumer, about who our fan was.
There really wasn’t much of an appetite to know abaut it.
Research and call-out research were alien to Country radio
and certainly alien to the label business. CBS had intro-
duced me to consumer research, so I was curious about it
and took some steps to get to know who our fan was and at
least try to project trends.”

Describing an initial revelation, Blackburn says, “We
found that if you had success with a few hit singles. you
could establish artist loyalty to where your fan, at that time,
liked anything the artist did. But artists were characters back
then.” One of the “characters” Blackburn dealt with was
George Jones, in the days before the singer committed to
sobriety. Blackburn says, “Every time he would hit the head-
lines, we would sell more records.”

Still, Blackburn was in search of more specifics about
an artist’s appeal. He says, “The name of the game was
to get into the artist development business. You had to
have some information. 1 wanted to know why people
liked them.”

To initiate the focus groups, Blackburn enlisted the ser-
vices of a Columbia University professor who had done
market research for major companies, including Procter &
Gamble. “He said those companies wouldn’t dream of in-
vesting hundreds of thousands of dollars to bring a product
to market without knowing, somehow, how it was going to
behave,” Blackburn says. “We would think nothing of put-
ting it out and saying, ‘I hope it’s a hit.””

The studies revealed the country audience’s attraction
to lifestyle songs. Blackburn says, “Not just a ‘boy loves
girl’ song. There’s a fatigue factor in that. They liked life-
style songs they could connect with or relate to. They don’t
all have to be serious. If I have one criticism of Nashville
through the years, it’s that we are too serious. We lose
sight of the fact that we’re in the entertainment business.”

CMA AWARDS: THE 705
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A DEgapg or GHANGS

RONNIE MILSAP'S CLUB AND STUDIO WORK

hen Ronnie Milsap arrived in Nashville in the early
’70s, he paid the bills by performing at the old King
Of The Road hotel. One night, Conway Twitty stopped
by to sing a few songs — and to offer some advice.

“Be sure you always tour on a bus,” Twitty coun-
seled. “Don’t make the mistake I did and buy an air-
plane.”

“Airplane?” Milsap responded. “I can’t even buy a

house yet!”

Before long, Milsap’s career was in high gear. His Coun-
try Music Association honors during the *70s alone includ-
ed Male Vocalist (three times), Album of the Year (three
times), and Entertainer of the Year (1977). The decade also

“saw him winning two Grammys for his vocal performances
on “Please Don’t Tell Me How The Story Ends” and “(I’'m
A) Stand By My Woman Man.” His presence on the R&R

~Aountry singles chart was constant, including a five-week
reign at No. 1 with “It Was Almost Like A Song.”

Today, Milsap maintains an active touring schedule, and
he recently signed a deal with Warner Bros./Nashville for
an album due next year. In this interview with R&R, he talks
about his road to Nashville — and how country ‘was expand-
ing during the *70s.

King OF THe Roabp Gic

Milsap’s stardom didn’t come quickly. Based in Atlanta
in the late->60s, he recorded for Scepter Records and moved

to Memphis in 1969 to become a session keyboardist
at Chips Moman’s American Recording Studio. The
studio work resulted in Milsap performing on two
Elvis Presley hits, “Kentucky Rain” and “Don’t
Cry Daddy.” Milsap recalls, “I had this gig at a
local nightclub in Memphis. I would work at the
studio during the day or go there when my gig
was over and work sessions all night sometimes.”
While in Memphis, Milsap recorded for Moman’s
label and did an album for Warner Bros.

In 1972, he moved to Nashville, where he found
work as a session musician — and a nightly gig at
the King Of The Road, a hotel partly owned by Rog-
er Miller. Milsap recalls, “Everybody was there from
the industry. Just about anybody would drop in and sing.
I met Conway there for the first time.”

In terms of memorable moments, Milsap says, “Charlie
Rich was the most interesting, because he was pretty well
inebriated. He wanted to stand and sing. I tried to get him to
sit at the piano and play, but he wanted to stand and sing. In
the middle of the song, he actually fell, passed out, and we
had to roll him off and prop him up in a chair”

CommiTTED To COUNTRY
During Milsap’s early days in Nashville, producers Tom
Collins and Rob Galbraith assisted him in recording a demo
at Jack Clement’s studio. The resulting tape included three
songs that became Milsap’s first

.

“Legend In My Time” (R&R No. |)

“Nobody Likes Sad Songs”’ (R&R No. |)

; “Pure Love”

P

“In NoTime At All”

“Just In Case”
“l HateYou”

“That Girl Who Waits OnTables”

RONNIE MILSAP’S HITS: THE ’70s

“Please Don’t Tell Me How The Story Ends” (R&R No. |)
“Daydreams About Night Things” (R&R No. I)

“('m A) Stand_ By M)_'Woman Man” (R&R N-o. I, two weeks)
l “_Let My Love Be Your Pillow"_(;&R No. l,two-w_eeks)
“ItV\;as Almost Like A Song” (R&R No.rl , five weeks)

“Only One Love In My Life”i(R&RiNo. I, two weeks)

4 4 “Let’s Take The Long Way Around The World” (R&R No. I)

“Back On My Mind Again” (R&R No. |, two weeks)

“What A DifferenceYou’ve Made In My L.ife”

RCA singles — “That Girl Who
Waits On Tables,” “I Hate You,”
and “(All Together Now) Let’s
Fall Apart.”

Milsap recalls RCA label
chief Jerry Bradley telling him,
“I want to sign you and see what
you can do. If you can’t get any-
thing done in six
months, I'll proba-
bly have to let you
go.”

Timing can be
everything. With a
strong R&B influ-
ence. Milsap’s vo-
cals — and basic in-
strumentation —
provided a sound
that set him apart.
Noting the lush or-
chestral back-
grounds favored by Ray Price,
Eddy Amold, and Glen Camp-
bell, Milsap says, “We had so
much of that with country. Peo-
ple thought it was ‘uptown.” So
in the early ’70s, it seemed like
there was a move to more tradi-
tional. more basic country.”

Milsap later enjoyed pop
- crossover success. but his early
work was straight-ahead coun-
try. “I had my heart and sou] tied
to really being a country sing-
er,” he says. “I wanted those ear-
ly records to be very country.”
Explaining that he had an addi-
tional goal, Milsap says, “I was
looking to try to find things that

were a little bit happier.” In choosing his material, he avoid-

LR

ed the typical “drinkin’ and cheatin’”” songs. He says, “I'm
happily married. I don’t really look to other kinds of songs,
because fans have a way of believing that whatever you sing.
that’s what you really are. So I did ‘Pure Love’ and ‘Day-
dreams About Night Things’ and ‘What Goes On When The
Sun Goes Down.’ It was a calculated move on my part to
sing about good things.”

After establishing himself as a mainstream country artist,
Milsap eventually started showing more of his R&B influ-
ence, especially in his ballads. He says, “After I'd bezn here
for about three years, | started to allow that to be part of my
music again. | felt it was safe enough that I could be myself.
I tried so hard to establish myself as a country artist, and |
was thankful for songs like ‘Please Don’t Tell Me How The
Story Ends’ and ‘Legend In My Time.””

Milsap admits that Tom Collins had some concerns about
pushing the envelope too far toward R&B. Of his mix of
styles, Milsap says, “It’s kind of a curse and a blessing for
me, because he was saying, ‘It’s wonderful that you can do

“ There is so much more money being made
in country music today than was being
made in the *70s, when you had to go

crossover to be able to get big numbers.

Today, youw’ll sell millions of records and

never leave the country format.”

all these things, but it’s a curse if you do.” I think when the
word ‘crossover’ was used to describe what this music was,
all of a sudden it was kind of legal to step over the line,
because Country radio would still play you if you were on
AC or CHR. Today, that's a kiss of death, but at that time it
was okay, because you could be on different charts. That’s
the way the record companies generated sales, so we were
encouraged to try to get bigger numbers by reaching outside
the format.”

OrpPoRTUNITIES STILL EXUST

Reflecting on the changes in the country industry since the
’70s, Milsap isn’t criticizing anyone when he says, “It’s all
money-driven.” He explains, “There is so much more money
being made in country music today than was being made
in the >70s, when you had to go crossover to be able to get
big numbers. Today, you’ll sell millions of records and nev-

Continued on Page 72
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4 DEGADE or CHANGE

HAROLD BRADLEY REMINISCES ABOUT

FIVE DECADES OF PICKIN’ IN NASHVILLE

hey prefer dimly lit studios to the bright lights of the
stage. Routinely working as many as four three-hour
recording sessions each day, they put their stamp on
some of the greatest country records ever made. They
are Nashville’s session musicians — and one of the
best is guitarist Harold Bradley.

As a studio picker, Bradley’s career spans from ses-
sions in the "40s with Hank Williams to one a few weeks
back with Leon Russell. Although Bradley can’t begin to
estimate how many
sessions he’s done,
there’s no bragging
when he says, “I feel
like I'm the most re-
corded guitar player
in history. The only
guy that would be
: anywhere close
¥ | would be Tommy Te-
desco on the West
Coast.”

So far, nobody has
disputed his claim.
Bradley, 71, played
his first session (with
Pee Wee King) in
1945. In addition to
his country work, his
credits include sever-
al Elvis Presley movie soundtracks. As a recording artist,
he released several instrumental albums for Columbia dur-
ing the "60s.

In recent years. Bradley has curtailed his session work to
serve as President of the Nashville chapter of the American
Federation of Musicians. In an interview with R&R, the
studio legend gives a firsthand account of how Nashville
became an international recording center.

Harold Bradley

BEGINNINGS
Born in Nashville, Bradley’s plans to be a banjo player
were dashed when his brother. producer and Country Mu-
sic Hall of Fame member Owen Bradley, told him the ban-

“ We were so busy going to the studio every

day, that we were doing whatever people
told us to do.That’s what they paid us to
do, and you knew what the parameters
were after you worked for a guy for a
while. Qur job was not to pick the songs.”

Jjo was going out of style. He jokes, “I learned to play the
guitar, and then I learned to play the banjo in self-defense
in a Dixieland band. Actually, it came in handy, because |
played the banjo on the ‘Battle Of New Orleans’ with Johnny
Horton.”

When Bradley started playing professionally at 15, he
says, “There weren’t more than four or five guitar players
in town who really played anything.” In the early *40s, Bra-
dley started filling in with the WSM/Nashville big band
when rhythm guitarist Jack Shook was unavailable. By 1943,

following his junior year in high school, Bradley’s brother
suggested that he spend the summer tourirg with Ernest
Tubb. He recalls, “I said. "What? And play that old corny
country music?’ And he said. ‘It’ll do you good."”

The Bradley brothers later teamed up to open a series of
recording studios — including the Quonset Hut. Established
in 1955, the Hut was the first studio to be built in the area
that became Music Row. In the "50s and "60s. it
wasn't unusual for producers to record four fin-
ished songs during a three-hour session. Brad-
ley jokes. “We felt like they’d march us out in
front of a firing squad and execute us if we didn’t
get four songs. And some guys practically lockad
the studio doors and tried to get six.”

By the *70s, making records was a more in-
volved process. Multitrack recording meant that
entire records were no longer being done in one
or two takes. Bradley adds, “I guess we also
had musicians and record producers who were
always wanting (o try to improve things.”

The success of a session musician often de-
pended on their personality. Bradley says, “If
you were an extraordinary player, like [guitar-
ists] Hank Garland and Grady Martin, and you could get
along reasonably well, you'd be okay. But I've always
thought that I was a team player. and people hired me a lot
because they knew [ would be sober, dependable, and reli-
able. I think that’s a big part, because I outlasted all those
guys who had more talent, in my opinion.”

ApAPTING To THE TiMES

If it appeared as though Nashville musicians were forced
to adapt to the new pop-sounding country of the "70s, their
versatility was already in place, if unnoticed by the public.
Bradley, for instance, has recorded with Henry Mancini and
several members of the Rock "n’ Roll Hall of Fame. includ-
ing Clyde McPhatter, the Everly Brothers, and Ruth Brown.

“The guys were versatile enough to go from playing a
Bill Monroe session or a Patsy Cline session or a Kitty
Wells session to a pop session with Boots Randolph or Al
Hirt or Perry Como,” Bradley says. “I didn’t think that
much about it. It was just some really challenging music
to look forward to.”

In retrospect, Bradley feels that Nashville's
focus began moving farther away from its tradi-
tional country origins in the late-"70s. Noting
that. at the time, the musicians never discussed
the trend, Bradley says, “I think we were so busy
going to the studio every day. that we were do-
ing whatever people told us to do. That’s what
they paid us to do. and you knew what the pa-
rameters were after you worked for a guy for a
while. Our job was not to pick the songs.”

Describing a typical session of the *70s, Bra-
dley says a musician was primarily concerned
with the tools of the trade, such as fresh strings
and the right instrument and amplifier. He says,
“You made sure you got there on time to set up,
tune up, and be ready to go when the downbeat started. It
was always a new adventure to see what the music was go-
ing to be that day.”

Most of the time, the musicians had never heard the
song before arriving at the studio. A case in point was
producer Jerry Kennedy's work with Tom T. Hall. Brad-
ley recalls, “Jerry would say, ‘This is the first song. Tom,
play it for them.’ He'd play it on his guitar, and we’d
write the chords down. He was still writing the song,
practically.”

Working with the same musicians each day, Bradley says,
“If a guy walked in the studio, we could ook at his face and
tell whether he had an argument with his wife. You could
almost tell what his problems were.”

THE SoNG ComEs FIRsT

Like most studio musicians, Bradley gave little thought
to the possible historic significance of the sessions he played.
He says, “There are some things that we did that felt really
good, but [ found that I'm not a very good judge of what’s
going to sell. It took a long time to even see the big picture.
All T saw was what was in the studio.

“But. 1 did know when we cut Patsy Cline’s ‘Crazy’ that
it was kind of special. I can think of John Anderson’s ‘Swin-
gin’." 1 didn’t realize it was going to be a hit, because when
I left the studio, it didn’t sound like the record did when it
came out. They added horns or something on it, and it was
a different record. One of the things I did with one of the
youngbloods was playing on Alan Jackson's Here In The
Real World. 1 couldn’t say that any of that was going to
change history. but I did know I really liked his singing. 1

“ | realize that without the songwriter,
there is no reason to go to the studio.
Without a good song, you're just kidding
yourself. Put the greatest singer in the
world in there with the greatest musicians,

and you'’ll never make it. "

went home and told my wife, ‘I really like him. He’s really
country, and he sings from the heart.” But I really had no
idea that Alan would be the star that he i1s.”

When it comes down to it, Bradley was more concerned
with making a good record. as opposed to making history.
He says, “That was my job. I think that the ones who deter-
mine the hits are, first, the songwriters, then the record pro-
ducers and singers — and then the musicians.”

Coming from a picker. it seems like an unusual order of
priorities.

“If you asked me that years ago, | would have said musi-
cians first,” Bradley says. “But I've gotten smarter or more
honest in my old age. I realize that without the songwriter,
there is no reason to go to the studio. Without a good song,
you're just kidding yourself. Put the greatest singer in the
world in there with the greatest musicians, and you'll never
make it.”

CMA AWARDS: THE "70s
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A DEgapg or CRANGE

PRODUCER ALLEN REYNOLDS TOOK A DIFFERENT

ROLLING TAPE

APPROACH TO MAKING RECORDS

few years ago. producer Allen Reynolds hooked up
with a new singer from Oklahoma. They made some
successful records and still work together today.
Long before Reynolds started working with that
new guy, Garth Brooks, he was already regarded as
one of Nashville’s finest producers. During the *70s,
he guided the hit recordings of Crystal Gayle and
Don Williams, and his other production credits include
projects with Kathy Mattea, Hal Ketchum, Emmylou Har-
ris, Bobby Bare, and others.
Reynolds discusses his career and Nashville’s record-
ing industry in this conversation with R&R.

LookinG FOrR SOMETHING DIFFERENT

Reynolds got his first taste of success in 1965, when
the Vogues recorded his “Five O’Clock World.” Reynolds
had been hanging around the Sun Records studio in Mem-
phis with Jack Clement and Dickey Lee, but he still had a
day job when the song became a major pop hit. Reynolds
says, “I worked for a bank and moonlighted at music, but
finally broke out of that in 1970. Dickey Lee and I had a
little production and publishing company. Back then, sin-
gles were still a factor. You didn’t have to produce a whole
album to have a hit single, so we produced singles and
leased them to various labels.”

Reynolds moved to Nashville in 1970, around the same
time Clement, Lee, and songwriter Bob McDill made the
move from Memphis. Initially, Reynolds intended to be a
songwriter, and although he found success in that endeav-
or. he notes, “I was deeply interested in producing. Ev-
erybody 1 had ever known in the music business to that
point did more than one job in order to get by.”

In terms of the era’s recording technology, Nashville
had a slight edge over Memphis. Reynolds explains.
“Nashville mainly had a deeper pool of technicians and
more studios, so there was less flying by the seat of your
pants. I think when I came here, the town was just in the
process of converting to 16-track.”

In Nashville. Reynolds co-produced Lee’s records tor
RCA, but his big break came with Don Williams® debut
album for Clement’s JIMI Records. Reynolds says, “It was
almost the first true solo work I had done. When Don and

“ Producing is a relationship that

requires a lot of trust between the two
people. The producer is an artist’s closest

coliaborator and that extra ear.

My procedure has always been to
do a lot of talking on the front end to see
what values we share and what the

artist’s goals are.”

I started working, we had the benetit of a group of musi-
cians that Jack Clement had helped locate. He wanted to
start a label. and he said he wanted to find a band that
would listen, take a minute, and wasn’t in a hurry. We
were looking for something just a little bit different.”

The setting provided opportunities for some of Nash-
ville’s newer session players, including drummer Kenny
Malone and the late guitarist Jimmy Colvard. Reynolds
says. “That group of musicians sort of became the house
band for the experimental things we were doing. When
those people started responding to the music we had —
and to Don Will-
iams’ voice and his
persona — we came
up with this really
fresh sound.”

Most of Rey-
nolds’ production
work took place at
Clement’s studio,
Jack’s Tracks,
which Reynolds
now owns. He ex-
plains, “We didn’t
have a lot of money
to spend on those al-
bums, but we did
have studio time.
The studio was fair-
ly new and getting
busy, but there were still holes in the schedule. I was con-
vinced from an early point in time that the big thing you
needed was sufficient studio time. more than budgets or
anything else.”

The philosophy was a break from Nashville tradition.
At the time, a typical album included three singles, with
the remaining tracks serving as little more than filler.

Allen Reynolds

“I have no criticism of the way things were done,” Rey-
nolds says. “I think it was part of the economic picture.
Things like that are dictated by those factors, to some
extent. But Nashville had already begun another growth
cycle, which meant there were people here who were
not taking the pains they could have taken to make the
records better.”

After Reynolds’ work with Williams, he expected to
get numerous phone calls with other offers. As it turns
out, the only one he got was from United Art-
ists/Nashville label head Larry Butler, who
wanted Reynolds to produce Crystal Gayle.
Gayle, Loretta Lynn’s sister, had recorded
briefly with Owen Bradley at Decca. Reynolds
says, “When I met her, our mandate was to
cut two sides for a single. The A-side was her
first major hit, ‘Wrong Road Again.’”

Although he and Gayle enjoyed consider-
able pop crossover success as their creative
relationship evolved, Reynolds says that
wasn’t a calculated move. He explains, “It just
came naturally. It came from the songs. The
more I discovered what she could do, the more
amazed I was. She was such a great singer and
real sure-footed. My job, 1 felt, was to distin-
guish her from Loretta. Otherwise, she would
have just been entirely under the shadow of
Loretta, who, at the time, was one of our fore-
most artists. Also, it wouldn*t have been real-
ly true to Crystal, who loved Lesley Gore and Brenda Lee
and people like that.”

On the other hand, Reynolds was not surprised with the
crossover success. He says, “I have always thought coun-

try music was as fine a genre as you could name when it
was good. and that it crossed all boundartes when it was
good — it’s just so rarely really good.

“I wanted to see Crystal sell a million records, because
I thought she was really something special. The stuff she
was doing was definitely country — [ mean, you could
listen to her sing and talk, and she was country — but just
done a different way from Loretta.”

ARTIST/PRODUCER RELATIONSHIP

The bond between artist and producer often constitutes
the closest relationship in the music industry. Whether it
was Don Williams, Crystal Gayle, or Garth Brooks, Rey-
nolds always started with the basics.

“It’s kind of like making friends,” he explains. “You
take 1t in stages. You meet somebody you're really taken

‘ We didn’t have a lot of money to
spend on those albums, but we did
have studio time. | was convinced
from an early point in time that
the big thing you needed was
sufficient studio time, more than

budgets or anything else.”

with, and maybe you don’t know all the reasons. Some of
the reasons you can put your finger on, and some you
can’t. You take it to another stage, and then another stage.
It may take a long time, or 1t may not take a long time.

“Producing is that way with me. I feel like it’s a rela-
tionship that requires a lot of trust between the two peo-
ple. The producer is an artist’s closest collaborator and
that extra ear. My procedure has always been to do a lot
of talking on the front end to see what values we share
and what the artist’s goals are. My deal is this: ‘Lets try
a little bit of my work. If it feels right, we simply go on. If
it doesn’t, for any reason, it’s no big deal. It’s not person-
al.” I say to the artist, ‘This is an important connection.
You need to look at it carefully.’

“I’ve always thought that if you found those right rela-
tionships, you could get into a really formal period of
work, enjoy it, and do good work. I have my values. and I
guess I look for people who know what their values are,
at least. I'm not up for producing just anything.”
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AN AWARD-WINNING SONGWRITER REFLECTS

A Degpp or CHANE

GONE GOUNTRY

ON TWO DECADES OF COUNTRY’S EVOLUTION

ob McDill doesn’t remember much about the first songs
he wrote, except that, “They were pretty awful.”

As anyone in Nashville will attest, McDill’s song-
writing abilities have improved dramatically since his
teenage days in the Beaumont, TX, area. The Nash-
ville Songwriters Association International named him
Songwriter of the Year in 1976, 1985, and 1989. He

received similar honors from BMI in 1977, 1980, and 1985;
and from ASCAP in 1994. A 1985 inductee into the Nash-
ville Songwriters Hall of Fame, McDill’s earliest hits were
by no means country. In the mid-"60s, at the age of 23, he
enjoyed his first
success with Perry
Como’s “The Hap-
py Man” and Sam
The Sham & The
Pharaohs’ “Black
Sheep.”

McDill’s song-
writing career began
in Beaumont at Gulf
Coast Recording
Studios, operated by
music publisher Bill
Hall and songwrit-
er/producers Jack
Clement, Allen Rey-
nolds, and Dickey
Lee. The group later
moved to Memphis
and then, around
1970, to Nashville.

In this interview,
McDill tells R&R
about his early days in Nashville and offers his assessment
of the current state of country music.

Bob McDill

SeeiNG THE LigHT
Having spent the late *60s writing R&B songs in Memphis,
McDill had had limited experience with Nashville before he
arrived in 1970. He says, “I had a friend who was living in
abject poverty in North Nashville somewhere, trying to break
in as a musician. He left town with his tail between his legs not
long afier that.”

“] think a song may lose a little bit of
something if you write by committee,

when George Jones’ “Good Year For The Roses” came on
the radio while he was riding in a friend’s Cadillac.

Around the same time McDill became enamored of the
Band’s classic album Music From Big Pink. He says, “That
absolutely changed my life.” Hearing Robbie Robertson’s
songwriting, McDill realized that others shared his desire
to mix country with rock.

“Rock and country had been fused before, but it was al-
ways the dumbest parts of each,” McDill explains. “It was
that dumb country beat with dumb rock "n’ roll lyrics.” From
McDill’s perspective, the Band com-
bined the best rock rhythms, intelligent

to Nashville, but McDill has seen the flock increase sub-
stantially in recent years. He finds them waiting on him at
restaurants throughout town.

“In the *70s it was a different thing,” he says. “It was sort
of a shadow culture, sort of a subculture. The songwriters
might see each other at a little bar or some producer’s of-
fice, but it was hardly mainstream then. There were a lot of
hard-drinking guys back then, and a lot of amphetamine
users. We were not so squeaky clean, so the songs were not
so squeaky clean.”

NAsHviILLE THEN AND Now

McDill considers Bill Hall the greatest song plugger in
the history of Nashville. He says, “He drank and played
cards with all the producers, and he also worked as a sort of
liaison between them and the bookie — they all bet a lot on
football. Bill would spend a lot of time manning the phones.
taking bets, in those days. He was a great player. We would
go out every Monday night and meet everybody. shake a lot
of hands, go to different watering holes.”

Those watering holes included Maude’s and Ireland’s.
As for today’s popular songwriting hangouts, McDill says.

Continued on Page 71

but rural — lyrics, and interesting
harmonies and melodies. He says, “Be-
lieve it or not. that first Don Williams
stuff, that's what that was. It was that

BOB McDILL’S HITS: THE °70s

“Amanda’” (Waylon Jennings)

same kind of fusion.”

“The Door Is Always Open” (Dave & Sugar)

With the success of his songs on Wil-
liams’ first album and Johnny Russell’s |

“I’it Do It All Over Again” (Crystal Gayle)

recordings of “Catfish John” and “Red-
necks, White Socks, And Blue Ribbon

“Nobody Likes Sad Songs” (Ronnie Milsap)

Beer,” McDill was on his way 1o eat-

“Say It Again” (Don Williams)

ing three square meals a day and buy-
ing a new pair of jeans. When “Catfish

“She Never Knew Me”’ (Don Williams)

John” hit. McDill says, “I saw a light
at the end of the tunnel and thought, ‘I

“(Turn OutThe Light) And Love MeTonight” (DonWilliams)

can do this. I can make a living.””

“Rake And Ramblin’ Man’’ (Don Williams)

SHADow CuULTURE
Under Hall’s supervision, McDill

“It Must Be Love” (DonWilliams)

continued to ply his craft. He admits,

“Catfish John” (Johnny Russell)

“We wanted to get rich. I didn’t just
want to get rich, though. I wanted to
create great art — whatever that means.

“Rednecks,White Socks, And Blue Ribbon Beer”
(Johnny Russell)

We worked every day. I turned out a
song a week for a year.”
In regards to country’s lyrical con-

7“You Never Miss A Good Thing (Till He Says Goodbye)”’
(Crystal Gayle)

tent during the *70s, McDill says, “In
a way, the boundaries were narrower,

AND BEYOND

[t}

but in a way, they weren’t” As an ex-
ample JJe points to “What’ll [ Tell Vir-

“Baby’s Got Her Blue Jeans On” (Mel McDaniel)

ginia,” one of his songs, which became

“Everything That Glitters (Is Not Gold)” (Dan Seals)

a 1979 hit for Johnny Rodriguez.
“It’s a story about a young man who

“Don’t Close Your Eyes” (Keith Whitley)

wakes up in Mexico after a
three-day tequila binge

“I've Never Seen The Likes Of You” (Conway Twitty)

with some strange woman,”
McDill explains. “He’s got

“Song Of The South” (Alabama)

to drive back. He needs a

“We Believe In Happy Endings” (Earl Thomas Conley)

shave and his eyes ache and

Disinandkaches, Ard He% “What She Is (IsAWoman In Love)” (EarlThomas Conley)

trying to think of a lie to tell

because if you come up with something
“OnThe Road” (Lee Roy Parnell)

| pretty out there, someone in the room will

talk you out of it.”

Today, aspiring songwriters arrive in town on a daily ba-
sis — most of them convinced they know everything about
country songwriting. That wasn’t McDill’s attitude when
he followed Clement, Lee, and Reynolds to Nashville. He
says. “I didn’t know how to write country music. I moved
here because I thought Nashville was becoming a very di-
verse music center. I came here, and I had to learn to love
country music. Then, I had to learn to write it. It took a
couple of years for me to get it.”

The parameters of country songwriting were consider-
ably more narrow during the *70s. McDill says he “got it”

his wife.

“Well, I don’t think you

“Gone Country” (Alan Jackson).

could do that now.,” he
laughs. “It’s almost as bad
as having smoked ciga-
rettes. I mean, there he is, on an alco-

“Why Didn’t I Think Of That” (Doug Stone)

“She Don’t Know She’s Beautiful’’(Sammy Kershaw)

holic toot for three days, then he’s

“AllThe Good Ones Are Gone” (Pam Tillis)

committed adultery, and we're laugh-
ing at it.”

“Falling Again” (Don Williams)

And while songwriters like Kris
Kristofferson and Mickey Newbury

“Good Ole Boys Like Me” (Don Williams)

were writing in a more literary lyrical

“If Hollywood Don’t NeedYou" (Don Williams)

form, McDill notes, “At the same time,
you had a lot of cheating and drinking
songs. It was an interesting period.”

“Why Don’tYou Spend The Night” (Ronnie Milsap)

Songwriters have always gravitated
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After MidNite
Join host Blair Garner for this high energy fun packed program OVERNIGHTS! Live via
satellite from Hollywood six nights a week, it's the perfect lead-in to your mornings.

Make your station shine with celebrity guests 8 top-notch entertainment all night long!

The Country Chart
It's a whole new breed of Country countdowns! Blair Garner brings the stars together
with their music and their fans, as he showcases the Top 30 songs in America today.

Premiere Country Weekends

Boot Scoot’n Party’n Nights

Go ahead an take the weekend off, we'll watch the station for you. We provide 39
hours of today's finest Country music , presented by the most dynamic personalities in
Country radio today. You also get The hottest request and dedication show on Country
radio..."Boot Scoot'n Party'n Nights” with Hollywood Harrison!

Premiere Country Plain-Wrap

Premiere Radio Networks will supply you with the countdown for Country stations of the 'S0s.
You receive the scripts, the interviews, the shouts and the jingles. It's so easy! All you do is
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i | hen you start thinking about the *70s, there are fads
! and fashions that may be best overlooked. Kenny
Rogers brings one to mind when he talks about “Lu-
cille,” his record that topped the R&R Country sin-
gles chart in 1977.

“That was in the days of the old CB radios, and
all the truckers were singing this one,” Rogers laughs.
“They were singing. ‘Loose Wheel.””

A Crossover KinG

One of the most successful crossover acts in the history
of country music, Rogers is also one of the most successful
acts in any type of music. His Grearesr Hits album, released
in 1980, recently surpassed the 12 million sales plateau,
making it the biggest-selling ““best of ” package by any coun-
try artist — including Garth Brooks.

Rogers came to national attention in the late *60s, when
the First Edition arrived with “Just Dropped In.” With its
emotionally twisted lyrics and pseudo-psychedelic guitar
line, many people assume that the song must have been
written by some stoned hippie grooving on hard rock.

In reality, “Just Dropped In” was written by Mickey New-
bury, a country writer whose song catalog made him an icon
in the Nashville songwriting community. And the First Edi-
tion’s pop hits kept coming: “Reuben James” was written
by Alex Harvey, who penned Tanya Tucker’s “Delta Dawn,”
and “Ruby (Don’t Take Your Love To Town)” was a coun-
try song written by Mel Tillis. Obviously, Rogers was cross-
ing musical boundaries before he ever embarked on a solo
career in the *70s.

“Really, I’'m kind of a country artist who has had a lot of
other influences,” Rogers explains. “I was in jazz for 10
years, and then I was with the New Christy Minstrels, which
was really folk music, and the First Edition was kind of a
country/ rock group.”

Of the First Edition, Rogers says, “We were always pret-
ty eclectic. Terry Williams and other people in the group
were really more rock 'n’ roll-oriented than I was, because
I was very country-based. They kept trying to take us rock
'n’ roll, and I kept pulling us back to country, but we had
both the influences.”

THe MusicaL Creie

Analyzing what was taking place in country music dur-
ing the *70s, Rogers says. “If you look at music. it is very
cyclical. First of all, music is an art form. In order for an art
form to grow. it can’t stay stagnant; it has to constantly be
moving and changing at the same time.

“And country music does that. It will start off very coun-
try, with banjos and fiddles and steel guitars, and it will
have a small but exclusive group of people who love the

A DECADE or CHANGY

THE GENRE-BENDING SINGER DISCUSSES

«  roots of it. But the more it opens up and becomes a
5 little more pop with country influences, the more
it brings in people worldwide, people in areas that
really haven’t been exposed to Hank Williams
and Hank Locklin and Little Jimmy Dickens.”
During the *70s, a large segment of main-
stream consumers were looking for something
a bit more accessible than the rock they were
hearing on the radio, something that Rogers
also sees as cyclical. “I think pop music
becomes so cultured — ‘cultured’ mean-
ing it relates to a culture,” he says. “Right
now it’s heavy metal and rap music, and
the average person doesn’t understand it,
doesn’t relate to it; so they look for an
. alternative. And if country music happens
to be cosmopolitan enough at the time, it
becomes pop music. That’s what happened
with me. That’s what happened with Garth.”

MANAGEMENT

Rogers credits much of his long-term success to his 30-
year relationship with manager Ken Kragen. They met in
1967. when the First Edition was performing at Ledbet-
ter’s, an L.A. music club. “It was Steve Martin, the First
Edition, the Carpenters, and somebody else all in the same
night,” Rogers recalls. “In fact, two guys that were there
were the Hager twins.” [The Hagers were mainstays of the
Hee Haw television series.]

Kragen visited the club at the request of another client,
Tommy Smothers. What Kragen did after that got Rogers’
attention. “The Smothers Brothers had their television show
at the time, and two weeks later we were doing it.”

What did Kragen initially provide? *“Well, organization
first of all,” Rogers says. “I mean, we were four guys who
put a group together and wanted to sing, but we didn’t have
a clue what to do about a career. Ken has always been the
best at leveraging new acts with old acts that he has. He had
the Smothers Brothers when he found us. When people (tal-
ent buyers] would want the Smothers Brothers, he’d say,
‘Oh, they’re wonderful. Sure, we can do that. Can you use
the First Edition to open?”

Explaining that Kragen’s strategy continues to work, Rog-
ers says, “When Ken quit man-
aging the Smothers Brothers, Li-

HIS '708 COUNTRY CROSSOVER

years can we make good money?””

When asked if managers and labels today place less em-
phasis on building long-term careers, Rogers responds, “1
see a trend of artists not looking at long-term careers. I do
think that it’s hard to find managers, but the business has

- “Really, 'm kind of a country artist
 who has had a lot of other
influences. | was in jazz for
10 years, and then | was with the

New Christy Minstrels, which was
really folk music, and the First
Edition was kind of

a country/ rock group.”

changed. It’s just a different business than it was in the "70s,
when you could go in and make a two- or three-year plan.
Nowadays, if it doesn’t work in 90 days, everybady — ra-
dio, record companies — moves on.”

Tue Question Or CounTrY

Because he has moved in and out of the pop and country
genres during his career, it may be difficult to categorize
Rogers’ music — and he’s made it a point to avoid doing
just that. “I think that basically I love music, and I have a
lot of interests,” he says. “When I hear a song I love, I'm
gonna do it — that’s just my deal. I think that the problem
with sticking with one type of music is that, sooner or later,
that type of music is going to drop you. It’s just inevitable.

“And when it does, you don’t have a fallback position.
When Kragen and I first got together, music was my life.
That’s all I did. He said, ‘That’s a wonderful concept when

Continued on Page 72

onel Richie started producing
and had left the Commodores.
Ken started handling Lionel

Richie. When Lionel left, he got “Lucille”

KENNY ROGERS’ HITS: THE '70s

Travis Tritt and used me, I think,
to get Travis kind of started, and

“Daytime Friends” (R&R No. |)

then he used Travis to get Trisha
Yearwood started. That’s just
good business, and he’s really

“Sweet Music Man”

very good at it.”
Kragen has been instrumental

‘‘Love Or Something Like It” (R&R No. I)

in Rogers’ career on many dif-
ferent levels. Rogers says, “Any

“The Gambler” (R&R No. 1)

artist who doesn’t have good

“She Believes In Me” (R&R No. I)

management, their time is limit-
ed. And any artist who has good

‘“You Decorated My Life” (R&R No. |, three weeks)

management that is not money-
oriented — that is really career-
oriented — has a chance to stick

“Coward Of The County’”’ (R&R No. |, two weeks)

around long enough for at least
one cycle in the business. I think

“All | Ever Need IsYou” (R&R No. |, three weeks)

the key to being truly successful
is not, ‘How much money can we

“Every Time Two Fools Collide” (R&R No. I, with Dottie West)

make this year?’ but, "How many
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4 DEGADE or CHANGS

JIM HALSEY TALKS ABOUT HIS LIFE AND

JOUNTRY GoEs Ve

AS... AND

TIMES AS A COUNTRY MUSIC IMPRESARIO

n the country music business, there are managers and
booking agents, but “impresario” isn’t a job descrip-
tion that immediately jumps to mind. Nonetheless,
that’s what Jim Halsey always wanted to be.
Looking at his career achievements — such as
taking country music behind the Iron Curtain in the
"70s — it seems he’s accomplished his goal. Today,
Halsey teaches music business courses at Oklahoma City
University, but R&R got him to talk about his previous ac-
complishments, including his role in introducing country
to the Soviet Union in the *70s.

From Kansas To Tue Worwd

“T always had a dream about being an impresario,” Hal-
sey explains. “When I was in high school, I did a book
report on Impresario, by Sol Hurok. It inspired me. Here’s
a guy out there at-
tending a lot of big-
time parties and
shows — lots of
glamour and lights.
That sounded like
what I'd like to be, so
I decided I"d become
the impresario of
southeastern Kan-
sas.” )

While attending
college, Halsey began
booking shows into
the Independence,
KS, area. “I would
promote at least two
shows and maybe two
dances a month,” he says. “It happened to be a very good
show town. The auditorium is still there, I still use it. In
fact, I've got Little Texas in there on November 1.”

In the beginning, Halsey was booking all sorts of acts,
including the American Ballet Theater, Stan Kenton, Diz-
zy Gillespie, and June Christy. His first client as a manager

Jim Halsey

“One of the things that’s always been
impeortant to me is to be first. | like to be
the best, too, but it was almost more

important for me to be first to get in
someplace, like the first to get on
the Vegas strip.”

and agent, however, was country great Hank Thompson,
who hired him in 1951. Halsey says, “I started with him
when I was 20 years old. I got on the road, booked the
dates, issued the contracts, helped with the PR, took the
tickets, collected the money, and got back on the bus and
went to the next town.”

By the '60s, Halsey was working with Roy Clark. Hal-
sey fought long and hard to get Clark booked into the “main
rooms” on the Las Vegas strip. Before Clark played there
in 1966 (co-headlining with Petula Clark), the Vegas deci-

sion-makers were not convinced that country could sell to
a mass audience. Following Clark’s strong showing, Hal-
sey began looking to foreign markets, especially in Europe.
“In the late *60s and early ’70s, a lot of the country artists
were kind of becoming homogenous, with big strings and
orchestras. That wasn’t the country they liked over there.
But Hank went to those European festivals every year, and
so did Wanda Jackson and Roy.”

THE OAxs

By 1970, Halsey wanted the Jim Halsey Company to be
“the biggest country music full-service agency.” That moved
forward when he saw the Oak Ridge Boys perform in 1974
at a CBS Records showcase. Halsey says, “By that time, I

- was already booking MelTillis, Roy Clark, and

Hank Thompson. When I saw the Oaks, I had
actually gone to the showcase to see another
artist. I wasn’t even sure who the Oaks were,
except I knew they were a gospel act.”

Once he saw them perform, he realized the
group’s potential if the quartet was willing to
expand its repertoire. Halsey explains, “I said,
‘I’'m not asking you to change anything, but
what if you expanded to include some pop
songs and rock songs and some country songs?
I think that your audience would expand.””

The group didn’t make an immediate deci-
sion, but they called Halsey three weeks later
to hear more about his plan, which involved
booking them into Las Vegas. Contacting the
talent booker for Howard Hughes’ hotels, Halsey says, “1
told him, ‘I think this is going to be one of the biggest acts
you have ever had in any of the hotels. Now, a lot of people
aren’t going to know them, but I want to bring them in and
get their letters up there — eight-foot high letters — on the
marquees that are normally reserved only for the largest
stars.””

Pointing to these marquees, Halsey was able to get the
Oaks booked on major television shows, and, in later years,
the same plan helped him move to the international mar-
ket he’d dreamed of. He says, “It gave us an
opportunity to bring people in to make deals.
You're sitting there in this wonderful, comfort-
able booth, and the announcer says, ‘Ladies and
gentlemen, from the Frontier Hotel, the Oak
Ridge Boys.” The lights and sound go up, and
you're there trying to sell to a group of impre-
sarios from Japan, Germany, or England. It’s a
good marketing tool. The same if you’re sell-
ing a television producer: You can bring them
into the hotel, and it’s an opportunity to sell
under the most perfect of circumstances.”

Back In THE USSR

Having booked his acts at festivals through-
out the rest of the world, Halsey wanted to bring
country music to Eastern Europe. When asked why, Hal-
sey says, “Because nobody else was going there. One of
the things that’s always been important to me is to be first.
I like to be the best, too, but it was almost more important
for me to be first to get in someplace, like the first to get
on the Vegas strip, or the first act to play these certain
venues.”

Halsey used opportunities in the United Kingdom to ex-
pand his plan. During his trips to England with Glen Camp-
bell and Don Williams, Halsey says, “We had an opportu-
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nity to do television, to get on the BBC, and our company
always hosted beautiful receptions and parties for our art-
ists, usually on top of the Royal Garden Hotel or some-
place like that, someplace you wouldn’t expect for a coun-
try artist.”

In 1976, Halsey succeeded in taking Clark and the Oaks
to the Soviet Union. He says, “Not only was it an event
that was successful for all of us, but it was also of great .
interest to the press. For years after we came back, that
was always one of the main topics of interest, because no-
body ever went to the Soviet Union, let alone any country
artists. We were the first star act to play there.”

The negotiations with the Soviet government took ap-
proximately 18 months. Halsey worked with the Minister
of Culture. “They thought it was a great political coup to
bring country artists in,” he says, “because the message is
generally non-political, but it’s still one of friendship,
brotherhood, work, and common toil.” Soviet representa-
tives went to Las Vegas to audition Clark and the Oaks.
“They wrote down every lyric,” Halsey recalls. “The fun-
ny thing about it was, they didn’t want us to do anything
religious or political, and the only thing they took out of
the entire show was the theme from Dr. Zhivago, which
Roy used to close his show. The Oak Ridge Boys sang
‘Have a Little Talk With Jesus,” and nobody said anything
about it.”

“When we went to Russia in '76, we found
out that the Russians — the people on the

street — were almost expecting the U.S. to

bomb them at any time. We thought, ‘Well,
gee, that's kind of the way we feel back

home.)"
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The performances were a major success, but Halsey ad-
mits that the artists weren’t sure what to expect from the
audience. He says, “They knew they were playing before
an audience that didn’t speak English and that possibly had
a bad attitude toward our government, but once they got
onstage and started performing, the whole thing changed.
The people were bringing flowers and gifts to the stage.

“When we went to Russia in *76, we found out that the
Russians — the people on the street — were almost ex-
pecting the U.S. to bomb them at any time. We thought,
‘Well, gee, that’s kind of the way we feel back hame.” And
Roy and the Oak Ridge Boys changed those people. I think
that maybe we opened some doors and paved the way to
understanding.”

CMA AWARDS: THE '70s
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A DEcapg or CRANS

BILL GATZIMOS SAYS NATIONAL TELEVISION

MANAGING A GROSSOVER GA

R

BOOSTED CRYSTAL GAYLE'S SUCCESS

n the early '70s, Bill Gatzimos was completing his law
degree at Vanderbilt University while taking a more
active role in managjng Crystal Gayle. “All my friends
in law school would say, ‘Music industry? That’s such
a sleazy business, isn’t it?”” Gatzimos recalls. “Of
course, everybody in the music business would say,
‘Lawyers! What a slimy bunch!’”

Gatzimos and Gayle are proof that show business rela-
tionships are not all short-lived. They met during their se-
nior year of high
school in Wabash,
IN, and married in
1971. Gatzimos
was beside Gayle
— both personally
and professionally
~— when she was
catapulted into the
national limelight
following the re-
lease of her 1977
hit, “Don’t It Make
My Brown Eyes
Blue.”

In a conversa-
tion with R&R,
Gatzimos sheds light on the role of an artist manager dur-
ing the *70s.

THe RoADp To NASHVILLE

First signed to Decca, home of her big sister Loretta Lynn,
Gayle recorded her first single during a spring break from
high school. Mooney Lynn, Loretta’s husband, was manag-
ing her. Gayle was born in Kentucky, but she was raised in
the suburbs of Indiana. She was a generation younger than
Loretta Lynn, and she didn’t have a hard country vocal style.
She had also seen two of her siblings — Peggy Sue and Jay
Lee Webb — attempt to launch careers in the shadow of Lynn.

On the basis of Gayle's work on the Jim Ed Brown tele-

Bill Gatzimos

vision show, she was able to find work as an artist follow-
ing her high school graduation. While Gatzimos attended
Indiana University, they would travel to her shows.

“We were driving around in cars,” he explains. “Back
then, you could work as a single act. You didn’t need a band.”
Noting that the pay for those early gigs was in the $100-
$150 range, he says, “That was back in the early *70s. Mo-
tel 6 was really $6 then. There wasn’t a road manager. We
didn’t make hotel reservations. We’d drive to a date, find a
motel, and check in. It was just the two of us in the car. Life
was simple.”

Simple, perhaps, but not necessarily enjoy-
able. Gatzimos says, “She played with week-
end warriors, guys who’d get drunk. and house
bands at clubs. The real pium dates were when
she’d do a few shows with Jim Ed Brown or
Conway Twitty and work with their bands.”

The couple moved to Nashville in 1974,
Gayle eventually left Decca for United Artists,
where she recorded her biggest hits, including
“I’ll Get Over You.” She was managed by an
L.A.-based company, but Gatzimos took over
management in 1977 while working on his law
degree.

Describing Nashville in the *70s, he says,

“When we moved here, it was really an A& R~ Fieees
outpost, with producers manning a small office.
It really was family and friendly. Then it went the other
way. Within 10 years, it was accountants, businessmen, and
promotion men. Now, it’s gone back; it seems like the mu-
sic people are involved again. It’s a good balance. Today’s
music people are also good businesspeople.”

In the ’70s, managers had not come to the forefront of
the Nashville music business. Noting that many artists
looked to their booking agents to provide career guidance,
Gatzimos says, “A lot of the artists just didn’t have man-
agement. Even some successful artists weren’t making a
lot of money off their record deals. Nashville was being

‘“We started seeing the promotion men

pillaged, as far as the artists. A deal might be 3% or 4%. If
you were in LA, you might have been getting 10% or 15%.
If you were paying an agent — some of whom were getting
15% at the time — it was really a matter of survival for
many artists.”

He adds, “Before we came to town, one of the things we
were warned about was a manager signing an act to a long-
term, terrible deal. Loretta got involved in some lawsuits to
break publishing and other 20-year contacts. But that era
was dying.”

Later in the decade country artists started taking a more
professional approach toward management, with the play-
ers including Stan Morress (who managed Eddie Rabbitt),
David Skepner (Loretta Lynn), Mark Rothbaum (Willie
Nelson), and Ken Kragen (Kenny Rogers).

THe Power OF TeLEVISION

Gatzimos says Crystal Gayle’s success in the '70s was
due, in large part, to television exposure before the advent
of cable. He says, “You had three networks. You could go
on The Tonight Show, and it had real impact. It was a real
television culture, because everyone saw the same shows
— not like now, when it’s so fragmented.

“Network variety specials were rampant back then. The
networks had a narrow formula, so they had to cover all the

getting more power, which meant
the radio stations got a lot more power in
choosing what they wanted to hear. I’ve
never been convinced that radio stations,

at that time, were basing those decisions

on what the public wanted.”

DD L RO 546

demographics. They wanted a country act on all their spe-
cials, but they didn’t want somebody with the twang. So
Crystal became a beneficiary after ‘Brown Eyes.’ The pow-
er of those specials was incredible. We were turning down
specials because she couldn’t do them all.”

That television exposure provided a strong foundation
for Gayle’s career, which continues today in appearances
with symphony orchestras and at theaters and casinos across
the nation. *““You reach a critical mass.” Gatzimos says. “If
you cross that threshold, you can coast a long way even

Continued on Page 72
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TIM WIPPERMAN LEARNED THE '70S PROTOCOL

GER BUSINESS OF PUBLISHING

FROM THE MUSIC ROW MASTERS

THE BI(

round the time the *70s rolled around, Tim Wipper-

man came to Nashville to visit his cousin, songwriter

Rory Bourke. Before he knew it, he and David Con-

rad had been offered a job running a publishing com-
pany owned by Chet Atkins and Jerry Reed.

“Neither of us knew our rear ends from a hole in

the ground about publishing,” Wipperman says. “Of

course, we said, ‘Sure, we know everything. We’ll do it!"”

The two industry newcomers must have learned some-

thing along the way. Today, Wipperman is Exec. VP/GM

at Warner Chappell

Music and Conrad is

Sr. VP at Almo Irving

Music.

SMALLER
CoMMUNITY

Wipperman came
from Madison, WI,
where he played in
R&B and jazz bands.
After arriving on Mu-
sic Row in 1971, he
took the job with At-
kins and Reed, and
later moved to work
with Bill Denny at
Cedarwood Publish-
ing, whose song cat-
alog included classic hits by Mel Tillis, Webb Pierce, and
others. From there, he went to Combine Music, where Bob
Beckham was publishing songs written by a cast of young-
er writers, including Kris Kristofferson, Billy Swan, and
Dennis Linde.

Recalling Nashville in the early *70s, Wipperman tells
R&R, “It was a much smaller community. There were only
a few major players back then.” In addition to those in the
publishing and songwriting community, the primary pro-
ducers of the era included Atkins, Biily Sherrill, Jerry
Kennedy, Owen Bradley, Roy Dea, and Felton Jarvis.

“I was a young kid, but that crew really took us under
their wing,” Wipperman says. “They truly mentored us.
They were tough taskmasters, but they taught us about the

Tim Wipperman

“ The publisher had much more control
over the entire process. Even the artists in

those days didn’t have their own

publishing. Within the body of the

contract, there were not

all the constraints that are there now

regarding commercial usages.
That didn’t exist in those old contracts. "

music business. I don’t think that’s as operative in today’s
business world as it was then. They had the time, and this
community was small enough to aliow them to nurture the
young kids.”

In terms of the publishing companies, “There were the
old-line houses, like Acuff-Rose and Cedarwood, that had
what we think of as typical traditional country writers.

A4 DEADE or CHANGS

Then came the Kristofferson-esque writers, and that’s real-
ly where Combine came into the mix.” Describing Krist-
offerson’s influence, Wipperman says, “He painted pic-
tures in your mind’s eye. It was that kind of writing that
came into force where you saw the imagery and a differ-
ent mind-set.”

That new generation of writers took a more literary ap-
proach to their work. Wipperman says, “Some of the writ-
ers who came in had urban experiences. Not
that they weren’t country people, but they had
experience outside of just being raised in ru-
ral America. A lot of the writers got out and at
least experienced the big cities and different
cultures, which they brought back when they
returned to Nashville. Of course, in the '60s
there was a huge upheaval with the Vietnam
War, which changed the texture of American
society.”

Once Kristofferson had success with songs
such as “Help Me Make It Through The Night”
and “For The Good Times.” producers started
wanting that type of material. Wipperman says,
“The labels were trying to expand their audi-
ence, so they jumped on the bandwagon.

“It was like a dam breaking. The pressure
piles up behind it. There’s this great body of
work that’s been created, but it hasn"t been dis-
seminated yet. When somebody finally punctures through
the dam, it breaks, and you have this body of songs that
has already been created.”

Wipperman said publishing executives such as Beck-
ham, Bill Hall, and Al Gallico were ready for the rush.
“They were risk takers,” he says. “They made enough
money at traditional country music that they were able to
patronize the new style that was coming in. They happened
to be in a good position when this style was accepted in
the general marketplace. They always encouraged people
to write differently. Those men’s mind-set was to not be
afraid in the writing.”

In ConNnTROL

There were fewer artists in the *70s, and Wipperman
says, “The producers and label heads were really in con-
trol of the business. Today, song selection is
generally ruled by committee. There are eight
to 10 different people who enter into the mix
of song selection for an artist.

“Back then, you'd pitch Billy Sherrill a song.
Sherrill would go to the artist and say, ‘You're
cutting this song,’ and they’d say, ‘Yes, sir’
There were some artists who had some control
over their own recording, but most of the time,
if Owen Bradley or Billy Sherrill or Jerry
Kennedy wanted to cut the song, the artist cut
the song. It was as simple as that. Producers
now are sort of at the whim of artists, but you
have to understand that there weren’t as many
opportunities. A lot of the producers controlled
the labels.”

As anew kid in town, Wipperman had to learn
the etiquette of Music Row. “It was more a per-
sonal, one-on-one relationship between the song plugger
and the producer,” he says. “If the producer respected your
ears, you could get songs cut. When you were new in the
game, you really had to be careful to make sure you didn’t
piss off these people, or they just wouldn’t see you.

“When I first started working with Beckham, he would
take me with him when he was plugging songs. That’s

'S

how you learned the banter and the process. You knew
every assistant or secretary. You knew who their boyfriend
was, where they went to church, what kind of dog they
had. The business was small enough that everyone knew a
lot about the relatively intimate details of other people’s
lives.”

Those who failed to live up to the unwritten standards
found careers outside the music business. Wipperman says.
“The bullshit artists were flushed out pretty quickly. Peo-
ple got to know you for your ethics and your abilities.
Because it was more of a closed society, if you didn’t live
up to certain standards that were set then, you didn’t have
the ability to be successful.”

And what did it take to piss them off? “There was a
certain deference you had to give them. You had to know
how to approach them. Billy Sherrill liked a certain kind
of Scotch. There was a certain way you’d approach Chet’s
secretary to see him. It was like an apprenticeship pro-
gram almost, where you learned to get to know people
through the men you worked for.”

Coming from Wisconsin, Wipperman also saw how oth-

“ Some of the writers who came in had
urban experiences. Not that they weren’t
country people, but they had experience

outside of just being raised in rural
America. A lot of the writers got out and
at least experienced the big cities and
different cultures, which they brought

back when they returned to Nashville.”

er non-Southerners tried to deal with the players in Nash-
ville. Wipperman says, “They felt like people outside
Nashville viewed them as illiterate, racist rubes who
didn’t really know business — which wasn’t the case at
all. In those days, a lot of people would come down and
assume that these folks were naive businesspeople and
try to take them for their money. They got tired of being
spoken to in a condescending manner. There was sort of
a natural wall put up.”’

CHANGING DyYNnAMICS

The stakes in Nashville weren’t nearly as high during
the *70s. “In those days, when you sold 100,000 records,
you were ecstatic,” Wipperman says. “Now, you can’t keep
a deal selling 100,000. The entire dynamic of the business
has changed.

“There was competition, but it wasn’t the ‘take no pris-
oners’ competition that exists today. That’s the nature of
the business today — and that’s okay — but it wasn’t as
legally oriented as it is today.”

In fact, country music wasn’t deemed big business out-
side of Nashville. “We didn’t really make a blip on the
corporate earnings radar.” Wipperman says. “It wasn't a
significant enough earning base for it to matter to the big
corporations. Now, it’s grown to the point where it ac-
counts for maybe 15%-20% of their music group earn-
ings. That definitely puts you on the radar screen.”

The contracts between songwriters and publishers were
also a lot less complicated. “The publisher would always
get 100% of the publishing,” Wipperman says. “There
weren’t any split deals. You’d provide the writer with a
draw of $200 or $250 a week. The contracts were usually
one year, with three or four one-year options.

“The publisher had much more control over the entire
process. Even the artists in those days didn’t have their
own publishing. Within the body of the contract, there
were not all the constraints that are there now regarding
commercial usages. That didn’t exist in those old con-
tracts. It was like, ‘You give me the song, I get 100%,
and I'll do what I want with it.””
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LARRY BUTLER PLAYED ON THE RECORDS,

4 DEgADE o CHANGE

WEARING THREE HATS IN NASHVILLE

arry Butler has three perspectives — those of a ses-
sion musician. a producer, and a record executive.
During his tenure in the "70s as head of United Art-
ists Records’ Nashville division, he was responsible
for signing two of the decade’s most successful acts
— Kenny Rogers and Crystal Gayle. He also produced
Rogers’ tracks like “Lucille” and *“The Gambler.”

In this interview with R&R, Butler offers his insights
into what was going on in Nashville during the *70s. He
also explains how he moved from the piano bench
to the studio control room — and to the desk
of a label executive.

FroM THE STuUDIO

Butler came to Nashville from Pensa-
cola, FL, in 1963, to seek work as a ses-
sion piano player. He says, “At the very
time I came to town, that’s when Floyd
Cramer decided to quit working ses-
sions, so I just stumbled right into it.”
Noting that publisher/producer Bud-
dy Killen had encouraged the move,
Butler says, “During the first session
that I did for Buddy, I watched him be-
hind the glass, telling everybody what
to do. I knew I wanted to be a producer.”

If you want to hear Butler’s studio work,
check out the electric piano on Conway Twit-
ty’s “Hello Darlin’" or the acoustic piano hook
on George Jones’ “The Grand Tour.” But a series
of demo sessions allowed Butler to try his wings
as a producer. He says. “Irealized what [ wanted
to be when I grew up, so I'd go in the studio for little demo
projects. I'd overproduce the hell out of demos, because I
was trying to show everybody how cool I was.”

Butler was at Killen's Tree Publishing office when he
learned that Capitol A&R head Kelso Hurston was trying
to find another producer to work at the label. Butler re-
calls. “I'm not being dramatic. I literally jumped up out of
the chair and ran down the street to Capitol Records, be-
cause [ had done a lot of work with Kelso, playing piano. I
was so out of breath when I got there, I couldn’t talk. I had
to sit there at the receptionist’s desk a minute and catch
my breath.”

When Butler talked to Hurston, he was told that the job
had already been filled. Butler says, “I told him, ‘I don’t
know who it is, but I’ll tell you this: They will never do the
job for you that I would have done.’ And I left. The next
morning, he called me and said, ‘I couldn’t sleep; I couldn’t
get that off my mind. You’ve got to have the job. You seem
pretty sure of yourself.”” The new producer’s first session
at Capitol was Jean Shepard’s “Seven Lonely Days.”

b

Larry Butler

By the "70s, Butler was at Columbia, producing records
for Johnny Cash and Lefty Frizzell. He says, “Johnny asked
me to leave and come to work with him full-time as his
piano player, producer. and studio manager, which 1 did.
Anything that had to do with music with Johnny Cash, I
was the one doing it.”

TotaL ConTROL

Butler enjoyed his time with Cash, but he wanted to work
with a variety of artists. He left to form Larry Butler
Productions, but it wasn’t long before he got a
call from United Artists Records executives
inL.A. Butler says, “When they offered me
the job of running United Artists here, I
told them, ‘We don’t even need to talk
about money. The very thing I want is
something I don’t feel like I'm going
to be able to get.” They said, ‘What’s
that?’ I said, ‘Total control. If I want
to sign somebody, I sign them.” And
thank God I had that, because that en-
abled Kenny Rogers to have a record-

ing career.”
Biakhe When he arrived at UA, Butler says,
{ L% “The country division wasn’t doing that
“ 7 well. It had done pretty good with Del
Reeves and some other people,
but at that time it was kind of

chilly.”

Butler’s first signing was Crystal
Gayle. who assumed that Butler would
produce her. When he suggested that the
perfect producer for her was Allen Reynolds,
Butler says, “She thought that meant I didn’t
like her singing, and she was pretty upset about
it.”

Although Billie Jo Spears had left the UA
roster after having minor success, Butler signed
her back to the label. “In my opinion, Billie Jo
had one of the finest voices around. I had fun
working with her, because any material you wanted to throw
at her, she could do it. And we had incredible success. ‘Blan-
ket OnThe Ground’ was one of the biggest country records
to come out of Nashville in a long time, We sold right at a
million copies — pure country sales — and back then that
was unheard of.”

Butler also signed Dottie West, but the UA executives
on the West Coast were a bit skeptical when he announced
he was signing Kenny Rogers. Butler recalls, “Everybody
in town had turned him down. The president of the label at
that time didn’t want me to sign him. I said, ‘If you’ll look
in my contract, it states that I have the authority to do that.’

He read my contract, called me back, and said, ‘You’d bet-
ter be right.’ Thank God, I was.”

Butler credits that autonomy for the label’s success dur-
ing the *70s. He says, “When we would hear a song, we
couldn’t wait to get in the studio to cut it. We didn’t have
to have it approved by anybody else. There were no com-
mittees, and it worked very well.”

BIGGER SOUNDS

During the *70s, the sound of Nashville’s records was
changing. Butler says, “We got away from the traditional
country format. We were smoothing out some of the edg-
es, but I don’t think any of us ever went into the studio to
cut a pop record. I think we went into the studio to cut a
record that would be accepted by more people.”

Butler was extremely cautious about producing and re-
leasing Rogers’ records. He explains. *“He would have a
beautiful, gorgeous ballad that was a Top 10 record, and
then we would follow it up with something like ‘Coward
of the County’ or *The Gambler.’ I would make sure that
we were not offending the very people made it possible for
him to have the phenomenal success that he had. I didn't
want to run off the country audience.”

As far as the music itself, Butler says, “I don’t think we
were intentionally making these changes. I think it just hap
pened. The equipment was better, the sound was better, and
the musicians were getting better and better and better.”

The records started sounding bigger too. Butler says, “I
had a lot of rhythm guitars on my records. We started us-
ing more drums. We started using more bass drums. We
started using more snares than had historically been used
in Nashville. We were really building the foundation with
that rhythm section, and then we would add the hot licks,
put the overdubs in, or whatever.”

It wasn’t unusual for Butler to produce an entire album
in a week. Beginning an album project on a Monday, the
basic tracks would be recorded during six-hour sessions
for three nights. Butler says, “On Thursday, we’d do the
vocal overdubs in the morning and do the background voic
es in the evenings. Friday morning, we'd do string over-

] realized what | wanted to be when |
grew up, so I’d go in the studio for little

demo projects. I'd overproduce the hell out |
of demos, because |1 was trying to show

everybody how cool | was.”

dubs. Start mixing Friday afternoon, mixing and finish up
Saturday afternoon.”

Contending that the producers of the "70s “came from
the song” and “went with the emotion,” Butler adds, “I’m
not trying to get philosophical here, but we're peddlers of
something that people don’t have to have. People have to
have food and clothing and cars and a place to live. They
don’t have to have what we’re selling. For somebody to
get in their car, drive to town, find a parking place, walk
in the door of a record store, and say, ‘I would like to
have the new Tammy Wynette album,’ is the greatest com
pliment in the world.”

Mark Your Calendars Now’
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LEVEL OF SOPHISTICATION - AND TALENT FEES -

GOUNTRY MUSIC ON THE RoAD

n the early *70s, the only stadium shows consisted of

a small stage on a high-school football field. The are-

nas and amphitheaters that are now the backbone of

major tours hadn’t even been built.

As the decade progressed, so did country music.

By the end of the decade “package shows,” featuring

five or six artists, were becoming a thing of the past.
Major acts like Willie Nelson and Waylon Jennings were
carrying enough equipment — and volume — to rival
most rock concerts.

But it didn’t happen overnight.

TV AnND ‘GIRL SINGERS’

Top Billing International President/CEO Tandy Rice
has seen things change from his first brush with booking
country acts at the Moeller Agency in the early *60s. Rice
says the top acts of the day were earning approximately
$5000 a night for their performances. Several of those,
including the Wilburn Brothers and Porter Wagoner, were
able to command those fees because of the national ex-
posure they got by hosting their own syndicated televi-
sion shows.

“For a good top act in 1970 — the
Tammy Wynettes and Loretta Lynns
— $3500 would have been a good
date. By the mid-’70s, that had

to have at least doubled or more,
and by the late ’70s,
it would have quadrupled.”
—Bill Gatzimos

After getting his feet wet in the booking industry, Rice
went to work for Show Biz Productions, a company
founded by entrepreneur Willis Graham that marketed
those low-budget
shows produced in
Nashville.

“They ought to
put him in the Coun-
try Music Hall of
Fame for all he did,”
Rice says. “But no-
body knows about
him. He was the
most reclusive man
I've ever known.”

At Show Bigz,
Rice sold these
shows to local tele-
vision  stations,
which were essen-
ttally aiming to
bridge the gap between Saturday afternoon sporting
events and the evening news. When the local TV execu-
tives would tell him, “I don’t like country music,” Rice
would respond, “It doesn’t matter if you don’t like coun-
try music. You like to make money, don’t you?”

After opening one of Nashville’s first public relations
firms, Rice later bought Graham’s booking agency, Top
Billing, which specialized in booking tours for acts that
were featured on the Show Biz-produced TV shows.

The artists used the television exposure to advance their
careers in recording, radio, and touring. Each of the
shows featured a female singer. The Wilburn Brothers
had Loretta Lynn, Wagoner featured Norma Jean and,
later, Dolly Parton.

“There weren’t any female artists who had the kind of
headliner status that Reba has today,” Rice says. “They
were just considered the ‘girl singers’ who would come
up and do a few songs.” For their work on the road, those

Tandy Rice

singers — even Parton — would be paid a few hundred
dollars per show.

Sounbp AND Buses

Bill Gatzimos, Crystal Gayle's manager, says the mon-
ey for artists began increasing substantially during the
decade. “For a good top act in 1970 — the Tammy
Wynettes and Loretta Lynns — $3500 would have been
a good date. By the mid-"70s. that had to have at least
doubled or more. and by the late *70s, it would have qua-
drupled.”

What did it cost to keep a band on the road during the
70s? “It depended on what you paid your band,” Gatzi-
mos laughs. “We heard Willie Nelson paid some guys
$1000 a night, so it would take a lot more to keep them on
the road.”” Most road musicians were paid by the date, usu-
ally $250-$500 per show for work with top artists. he says.

The decade also saw more acts touring with their own
sound and lights. Gatzimos says, “When Crystal first
came out, Shure came out with a sound system that would
fit in the bay of a bus. It was like a pole — a big micro-
phone stand — with Shure speakers. There were no mon-
itors. That was really primitive, but if you look back,
even the rock shows were pretty primitive by today’s stan-
dards.” .

Barbara Mandrell once sang, “I Was Country (When
Country Wasn’t Cool).” Apparently, rock bands now re-
alize that country acts were cool all along at least
when it came to touring by bus.

Gatzimos said the turning point came when Michael
Jackson and the Jacksons did the Victory Tour. Gatzimos
says he has no idea how many buses were used by the
Jacksons, but during that (our country artists found it vir-
tually impossible to find one to lease. “Before that, all the
rock acts wanted to fly to their concerts.” he says. “Once
they realized how easy and comfortable it is to tour by
bus, that’s how most of them like to travel these days.”

“There weren’t any female artists
who had the kind of headliner
status that Reba has today.

They were just considered the ‘girl
singers’ who would come up
and do a few songs.”
—landy Rice
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CMAWeek In Nashville

he nationally televised CMA Awards show

always grabs the public’s attention, but
the September 24 celebration at the Grand
Ole Opry House was just one event in a week-
long series of industry activities. The stars
came out to pay their respects to the song-
writers and industry executives who keep their
careers moving forward. Here’s a sample of
what was going on behind the scenes during
the 31st annual CMA Week in Nashville.

«f
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RAPPIN'WITHTHE RADIO — Atlantic recording artist Neal McCoy isn't really a rapper, but he played one on TV — when
he introduced the CMA Radio Award winners during the awards show. During rehearsals, McCoy spent quality time with
this year's Broadcast Personality Of The Year winners. Front row (I-r): WPCV/Lakeland, FL's Scott Wynn and Tom O'Brien,
McCoy, and WTQRMinston-Salem’s Aunt Eloise and Paul Franklin. Back row (I-r): WCOS/Columbia, SC'’s Andi Webber

and Jeff Roper, and WMZQ/Washington’s Jessica Cash and Gary Murphy.

THE WHITE' P;ACE — Asylum rgcording artist Bryan White mixed t?usiness yw'rh pleasure ‘STRAWBERRY'WIN — After “Strawberry Wine” was named the CMA’s Single Of The Year, Deana

during f: radio ;lgter‘;lngpp:atrty Z)r Ih's r;lew alcb,sjml,' Thci nghtNPIa;;; Vé/hlte Lg(,); a I’g’? heIpSfrom Carter celebrated the win with label executives from Nashville and New York. Pictured (I-r): EMI Music

iﬁmi monWZ'in s. Pictured (kr): Host Charlie Chase, Neal McCoy, LeAnn Rimes, Steve President/CEO James Fifield, Capitol/Nashville President/CEO Scott Hendricks, Carter, Capito¥Nash-
Qifenel e ville Exec. VP/GM Pat Quigley, and EMI Recorded Music President Ken Berry.

WHO DOESN’T KNOW? — Kevin Sharp’s country version of the Tony Rich Project’s pop hit “Nobody Knows” resulted in big
honors for songwriters Dohn DuBose and Joe Rich. “Nobody Knows” received the Robert J. Burton Award for Most Per-
formed Country Song Of The Year. With six award-winning songs, Tom Shapiro was named BMI's Songwriter Of The Year for
the second consecutive year. Publisher Of The Year honors went to Sony/ATV Tree Publishing. Pictured (I-r): Joe Rich, BMi
President/CEO Frances Preston, DuBose, Sharp, Shapiro, Sony/ATV Tree President/CEO Donna Hilley, and BMI/Nashville
VP Roger Sovine.

3

the CMA Awards show, Sting took the opportunity to do a little industry Brown, MCA/Nashville Chairman Bruce Hinton, Vince Gill, Trisha Yearwood, George Strait, Universal Music Group
schmoozing at the 45th annual BMI Country Awards. Pictured during Chairman/CEO Doug Morris, Universal Music & Video Distribution President Henry Droz, Universal Music Group Pres-
the gala at BMJ's offices (I-r): Clint Black, Lisa Hartman Black, Sting, and ident Zach Horowitz, Universal Studios President/COO Ron Meyer, and Universal Music Group Vice Chairman/COO
BM!'s Del Bryant. Mel Lewinter.

! MCA/CMA CONCLAVE — There was no shortage of stars — or top label brass — at MCA's party following the CMA
| Awards. Shown at the party (I-r): Universal Music & Video Distribution VP/GM Jim Urie, MCA/Nashville President Tony

L W

A WINNING LUNCH — Rising Tide provided an easy way o get
into CMA Week activities with a Sunday lunch attended by several
of the label’s artists. Later in the week, Matraca Berg won Sang Of
The Year honors for co-writing Deana Carter’s hit “Strawberry '‘Wine.”
In the calm before the storm (Ir): Rising Tide chief Ken Levitan,
Berg, and Delbert McClinton.

More CMA pics on Page 68
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ASCAP HONORS — ASCAP Songwriter Of The Year Mark D.
Sanders also took home a Song Of The Year award for Lone-
stars hit, “No News.” MCA Music Publishing, which published
Sanders’ nine award-winning songs for the year, was ASCAP’s
Publisher Of The Year for having a total of 14 songs on the win-
ner’s list at the performing rights organization’s 35th annual awards
banquet. Caught up in the excitement are (I-r): Sanders, ASCAP's
Connie Bradley, and MCA Music Group’s Jody Williams.

RLG ON THE RIVER — Those attending the RCA Label Group’s party didn't have far to travel following the CMA Awards.
Immediately after the show ended at the Grand Ole Opry House, the RCA and BNA artists and executives were quickly
shuttled across the parking lot to the General Jackson riverboat. On the front row {I-r): Ray Vega, Keith Gattis, Sara Evans,
Mindy McCready, RLG/Nashville Chairman Joe Galante, Lorrie Morgan, Martina McBride, RLG/Nashville Sr. VP/GM Butch
Waugh, and Kenny Chesney. Second row (I-r): BNA VP/Promotion Tom Baldrica, RLG/Nashville VP/Promotion Dale Turner,
new RCA artist Andy Griggs, Jim Lauderdale, RCA VP/Promotion Mike Wilson, Clint Black, and ALG/Nashville Sr. VP/A&R
Thom Schuyler. On the third row (I-r) are Brett and Brad Warren, members of BNA’s new duo, the Warren Brothers.

S et

TWAIN TOWN — Mercury’s Shania Twain made her first TV appearance of the year on the
CMA Awards show. After introducing her new single, “Love Gets Me Every Time,” Twain and
her label pals took time to celebrate. Pictured (I-r). Mark Wills, Mercury/Nashville Sr.VP/Sales
& Marketing John Grady, Mercury/Nashville President Luke Lewis, Twain, Terri Clark, Toby
Keith, and Polygram Group Distribution President/CEQ Jim Caparro.

GROUP OF THE YEAR — Arista President Clive Davis was in town to offer his congratula-
tions after Diamond Rio was named the CMA’s Group Of The Year. Diamond Rio keyboardist
Dan Truman was absent for the photo op, but he still gets to keep his award. Pictured (I-r):
Producer Mike Clute, Arista/Nashville President Tim DuBois, Dana Williams, Gene Johnson,
Brian Prout, Davis, Marty Roe, Jimmy Olander, and manager Ted Hacker.

GARTH VISITS — Garth Brooks was performing a concert in Lincoln, NE, when he learned |
that he had won the CMA'’s Entertainer Of The Year Award. Before hitting the road for Nebras- |
ka, though, he made a stop at the ASCAP Country Awards banquet. Pictured (I-r): Deana

Carter, ASCAP's Pat Rolfe, and Brooks. |

iasin:
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DECCA DELIGHT — Artists Rhett Akins and Lee Ann Womack stopped by to visit with their
friends at the Decca promotion department during a post-show party. Pictured {I-r): Jimmy Rector,
Lee Adams, Laura Flagler, Akins, Trudie Richardson, Womack, Enzo DeVincenzo, PJ. Olsen,
Rick Baumgartner, and April Rider.

EPIC EVENING — Sony/Nashville's post-awards party provided an opportunity for label execs to
party with several acts from the Epic roster. On the back row (I-r): Jennifer and Heather Kinley of
the Kinleys, Epic Sr. VP/National Country Promotion Jack Lameier, Sons of the Desert's Drew
Womack, Sony/Nashville President Allen Butler, Joe Diffie, Ty Herndon, Sons of the Desert's
Scott Saunders, and Sony/Nashville Sr. VP/Sales & Marketing Mike Kraski. And in the front row (I-
r): Sons of the Desert's Brian Westrum and Doug Virden, Epic VP/National Country Promotion
Rob Daiton, and Sons of the Desert's Tim Womack.
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R&R’s First Decade

Glancing back at some of the top singles of the ’70s

he *70s also brought about the birth of R&R

— and the formation of the weekly Country
singles chart. As a point of reference, the very
first R&R No. 1 Country single came in the Octo-
ber 5, 1973, issue with Ray Price’s “You're the Best
Thing That Ever Happened To Me” (Columbia).
The last No. 1 of the era appeared in the Decem-
ber 21, 1979, issue — with a two-way tie between
Conway Twitty's “Happy Birthday Darlin’” (MCA)
and Charley Pride’s “Missin’ You” (RCA).

By the end of 1975, R&R was compiling an
annual list of the top Country singles of the year.
Here's a look at our Top 10 Country singles,
1975-79.

1. FREDDY FENDER Before The Next Teardrop

Falls (ABC/Dat)
2. GLEN CAMPBELL Rhinestone Cowboy (Capitol)
3. WILLIE NELSON Blue Eyes Crying n The Rain
{Columbia)
BILLIE JO SPEARS Blanket On The Ground (UA)
JESSI COLTER I'm Not Lisa (RCA)
CONWAY TWITTY Linda On My Mind (MCA)
DON WILLIAMS You're My Best Friend (ABC/Dot)
FREDDY FENDER Wasted Days And Wasted Nights
(ABG/Dot)
LORETTA LYNN & CONWAY TWITTY Feelin's (MCA)
RONNIE MILSAP Daydreams About Night Things (RCA)

G 5 G G
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1. CRYSTAL GAYLE I'll Get Over You (UA)

2. WAYLON JENNINGS & WILLIE NELSON Good
Hearted Woman (RCA)

3. JOHNNY CASH One Piece At A Time (Columbia)

4. RED SOVINE Teddy Bear (Starday)

5. GEORGE JONES & TAMMY WYNETTE Golden Ring
(Epic)

6. DON WILLIAMS Till The Rivers All Run Dry (ABC/

Dot)

JOE STAMPLEY Ali These Things (ABC/Dot)

JOHNNY DUNCAN Stranger (Columbia)

TAMMY WYNETTE You And Me (Epic)

MARTY ROBBINS El Paso City (Columbia)

= G GO )
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1. RONNIE MILSAP It Was Almost Like A Song
(RCA)

WAYLON JENNINGS Luckenbach, Texas (RCA)
CRYSTAL GAYLE Don'’t It Make My Brown Eyes Blue (UA)
THE KENDALLS Heaven’s Just A Sin Away (Ovation)
KENNY ROGERS Lucille (UA)

ELVIS PRESLEY Way Down/Pledging My Love (RCA)
CHARLIE RICH Rollin’ With The Flow (Epic)

GLEN CAMPBELL Southern Nights (Capitol)

KENNY ROGERS Daytime Friends (UA)

LINDA RONSTADT Blue Bayou (Asylum)

SWoEoNDGO AN

1. WAYLON JENNINGS & WILLIE NELSON

Mamas, Don’t Let Your Babies Grow Up To Be

Cowboys (RCA)

CRYSTAL GAYLE Talking In Your Sleep (UA)

DOLLY PARTON Heartbreaker (RCA)

KENNY ROGERS Love Or Something Like It (UA)

EDDIE RABBITT You Don't Love Me Anymore (Elektra)

CHARLEY PRIDE Someone Loves You, Honey (RCA)

KENNY ROGERS & DOTTIE WEST Everytime Two Fools

Collide (UA)

8. MARGO SMITH Don’t Break The Heart That Loves You
(Warner Bros.)

9. WILLIE NELSON Georgia On My Mind (Columbia)

N RewhN

10. WAYLON JENNINGS I've Always Been Crazy (RCA)

KENNY ROGERS She Believes In Me (UA)
ANNE MURRAY Just Fall In Love Again (Capitol)
DON WILLIAMS It Must Be Love (MCA)

WAYLON JENNINGS Amanda (RCA)

KENNY ROGERS & DOTTIE WEST Alt | Ever Need s
You (UA)

KENNY RDGERS You Decorated My Life (UA)
RONNIE MILSAP Back On My Mind Again (RCA)
ANNE MURRAY Shadows In The Moonlight (Capitol)
DOLLY PARTON You're The Only One (RCA)
CHARLIE DANIELS BAND The Devil Went Down To
Georgia (Epic)

s
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Gone Country

Continued from Page 52

“I don’t know what it is now. No idea. Wouldn’t go if I
knew.”

Sometimes, though, even the personal touch didn’t get
songs recorded. Recalling his attempts to pitch “Aman-
da” to Waylon Jennings, McDill says, “I knew Waylon’s
secretary at that time, and I told her to get this song to
Waylon. I thought it was perfect for him.”

Months passed without a response from Jennings.
Then, after Don Williams had a major hit with the song,
McDill says, “Waylon came up and said, ‘Hoss, you
wrote my life. Why didn’t you get me that song?”
“McDill responded, “I sure tried.”

Although Alan Jackson’s version of “Gone Country”
is a hit from the "90s, the song’s subject matter is real-
ly McDill’s tongue-in-cheek observation of what's go-
ing on in Nashville today. Describing the song’s demo
session, McDill says, “We got in the studio with that
thing, and it sounded so great, everybody suddenly got
excited. Then it went from this strange litde thing to,
‘This is a hit.” "

Since the song is about musicians from L.A., New
York, and Las Vegas seeking their fortunes in country
music, McDill realized that it could potentially step on
the toes of those wearing newly acquired cowboy boots.
“Thank God that Alan Jackson is one of those people
who — like Don Williams — if he hears something he
likes, he does it. You know, we couldn’t have done it if
he hadn’t been in that position. There were a lot of folks
against it. But everybody in New York and L.A. loved
it. Sometimes we think too much. I think we worry too
much.”

As for McDill’s personal view on what's going on in
country today, he says, “I like it. There are some trite
things, but there’s always been some trite things. For
the most part, I really like what’s happening. Music
has moved into the '90s. It’s gotten much younger, more
attractive, and it sounds better. [ think that had to hap-
pen, or country music would have gone the way of the
dodo bird.”

Worbps Or Wispom

Noting that few songs are being written these days by
lone writers, McDill says, “Fewer young men are facing
that awesome specter of that empty page all by them-
selves. More are sort of writing by committee. I think a
song may lose a little bit of something if you write by
committee, because if you come up with something pretty
out there, someone in the room will talk you out of it.
think the things that are written by one person are usual-
ly more thoughtful, less compromised.”

Young songwriters occasionally seek McDill’s advice
and assistance, but he doesn’t offer any. He says, “I tell
them all the same thing Bill Hall used to tell me: *“Work
hard and save your money.” That’s about all I know to
say. [ don’t know if I have any advice to give them.”

However, McDill does recall one encounter with an
aspiring songwriter he met while socializing with friends
in downtown Nashville. When she explained that she
was a songwriter, McDill asked her how much progress
she had made. Her response was, “It’s all political now.
It’s not what you know, it’s who you know.”

McDill said, “‘Come here! I want to tell you some-
thing.” And I set her straight. The truth is thal you can-
not schmooze or friendship your way into success. You
can’t do it. You’ve got to produce something. You’ve got
to have something at some point. The most important
thing you can do is get really good. There are no short-
cuts.

“A lot of young people think, ‘If I can just write a
song with Dean Dillon [who has written numerous
George Strait hits], it will be a hit, because he can write
a hit and get it to the right people’” Why would he want
to write with you if you don’t have anything? If you’re
not accomplished, not talented, and you don’t have any-
thing to bring to the table? You’ve got to bring some-
thing to the tabie. The only way you can do that is to get
good. Reach down inside yourself and come up with your
point of view, your angle.”
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Who Was In Charge

During The "70s?

hile most of the powerhouse record labels have re

mained a constant fixture on Music Row, some im-
prints have faded into the sunset while others cropped up
to take their places. As a matter of trivia, it's fascinating to
note a few of today’s industry executives who were involved
in the country record business during the '70s.

This doesn't list all of the labels and key players of the
decade, nor does it capsulize all of the jobs these execu-
tives may have held. However, you might recognize some
familiar names in this sample from personnel rosters of
the late '70s.

ABC/Dot
President: Jim Fogelsong
VP/A&R: Ron Chancey

I Director/National Promotion: Erv Woolsey

Capitol

VP: Frank Jones
VP: Lynn Shults
Director/Promotion: Bill Williams |
Director/Talent Acquisition: Chuck Flood
CBS (Columbia/Epic)

VP/A&R: Billy Sherrill [
VP/Marketing: Rick Blackburn |
Columbia Director/Promotion: joe Casey
Epic Director/Promotion: Roy Wunsch

Elektra
Director/Ops: Mike Suttle
Director/Promotion: Terry Fletcher

President: Moe Lytle
GM: Steve Kountzman
Manager/National Promotion: Gene Hughes |

Hickory

President: VWesley Rose

GM: John Brown

Director/National Promotion: Roy Acuff Jr.
Director/Promotion: Don Powell

MCA
VP/A&R: Jack Parker
Director/Promotion: Leon Tsilis

Mercury -
VP/Country A&R: Jerry Kennedy |
Director/National Country Promotion:
Frank Leffei

Monument

President: Fred Foster
VP/Treasurer: john Dorris
VP/Promotion: David Ezell
Director/Promotion: Tex Davis

Ovation
Director/A&R: Brian Fisher
Director/National Country Promotion:
Tom McEntee

Playboy
| Director/Ops: Eddie Kilroy
Director/Promotion: Nick Hunter |

| Polydor
| Director/Ops: Jim Vienneau |
| Director/Promotion: Jack Pride

RCA i
VP/Ops: Jerry Bradley

VP/A&R: Chet Atkins

Manager/Country Promotion: Joe Galante

United Artists

VP/Country: Larry Butler

Director/Promotion: Jerry Seabolt

Woarner Bros.
GM: Norro Wilson
Director/National Promotion: Stan Byrd

e
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Forging New Country Directions

Continued from Page 38
other, but it turned out we both had pretty successful records.”

These days, Williams is in an enviable position. Record-
ing and touring when he pleases, he’ll record his next al-
bum in December. In addition to concert dates in the U.S.,
his 1997 schedule has included tours of Australia, Africa,
and the United Kingdom.

Of his career, Williams says, “It’s been good (o me.
There are always some things that you wish were better
than they are, but I guess you are never completely satis-
fied, and you always hope that you can do things better
than you ever have.”

Williams has two sons who want to forge careers in the
music industry. What advice does he give them? “The main
thing I have tried to tell both of our sons is that if music is
really special to them, and they want to have a part in it, do it
because you just love doing it and don’t get into it because of
the money. If you don’t love it enough, the highs are too high
and the lows are too low.”

When asked how much the business side of the music
industry matters to him, Williams laughs, “If I had my
way about it, it wouldn’t matter at all. I really try to be
as unresponsive to that whole energy as I can possibly
get by with.”

Paying Bills — And Paying Dues

Continued from Page 47

er leave the Country format. That’s a positive thing.”’
Some veteran performers say they wouldn’t want to be
starting their careers in the *90s. Milsap doesn’t hesitate
when asked if he’d liked to be one of today’s young guns.
“Yeah, I sure would! If I were in my early 20s, I would,
because I think the opportunities are still there. With all the
wonderful songwriters and talent — people who have moved
here from L.A., from all over the world, who love being

here — we now have more talent around here than we’ve
ever had. We have so many more tools today to make great
records. It still comes down to great songs, and Nashville’s
always been famous for having the best songwriters in the
world.

“Whenever I hear people grumble or complain about
things that are happening in the music industry, [ still say,
‘If there’s a great song and a great performance that has to
be heard, it will be heard.’ "

Was Kenny Rogers Really Country?

Continued from Page 55

you're successful. But if you make music 95% of your life,
when music goes, 95% of your life goes — and that’s un:
healthy.” So that’s why I got into photography, and I got
into acting. and I got into other things. and I have an equal
passion about them.”

Earlier this year Rogers released his new Magnatone al-
bum, Cross My Heart, but he recognizes that chances are
stim for substantial Country airplay in the near future. He
says, “I've been doing this way too long to get myself hyped
up. I think Country radio is about to — I think it has to —
make a major change before long. My goal is to put myself
in a position where whatever I am doing at that time will be
palatable to Country radio. If they show me respect and
some success, [ would love nothing more than to do a coun-
try album that I think could work there. But if I don’t fit
Country radio, I can’t just quit singing.”

There is the “‘respect factor.” Rogers has sold 60 million
albums worldwide — a major feat for any artist — but re-

spect within the country industry is something he would
welcome. “I think I brought it on myself,” he says. “I mean,
that’s as honest as 1 know how to be. The one thing that’s to
my credit is that when I was really successful. everybody
kept saying, “You're not really country.’ I didn’t want (o
bail on country music. so I said, "But | am country. I’'m
country with a lot of other influences.’

“I never once received the Entertainer of the Year award
— at umes when I was making 10 times the money and
doing 10 times the shows of anybody else in the business
—— and I felt it was a message saying, ‘You're not country,
and we’ll never accept you as country.” [ did an album with
Lionel Richie and kind of took off on another trail and was
very successful. But 1 think that because of that, I don’t
have a home, if you will. Pop music is not a base. Country
music is a base. R&B is a base. Rock 'n’ roll is a base. Pop
music is kind of a melting pot. You need a base.”

Rogers laughs, “You know. I thought 1 was country —
but I think no one else did.”

Managing A Crossover Career

Continued from Page 58

without the records.”

Explaining changes in the industry, he says, “When Crys-
tal started, producers had the strength. They’d choose a sin-
gle. and they’d call the promotion man in and say, ‘This is the
single. Get it played.” Within a few years the promotion man
was in on these meetings, saying, “This is what radio wants.’

“We started seeing the promotion men getting more pow -
er. which meant the radio stations got a lot more power in
choosing what they wanted to hear. I’ve never been con-
vinced that radio stations, at that time, were basing those
decisions on what the public wanted. I don't know how good

Special Thanks

R&R’s Nashville staff would like to express its gratitude to
those contributing to this year's “Legends of Music Row.” Pri-
mary thanks go to the artists and executives who provided their
firsthand accounts of Nashville and the industry during the '70s.

Special credit goes to Nashville Banner Executive Editor
Pat Embry (for the use of historic photos from the newspa-

e —— s —— —

e e a——

their surveys were, but it was a shift in what was going on.”

In light of the crossover success enjoyed by several art-
ists of the decade, Gatzimos was aware of the criticism that
these artists had abandoned country’s musical roots. How-
ever, those comments weren’t made by Nashville’s “old
guard” of veteran artists. “Maybe it was different for Crys-
tal because there was the bloodline with Loretta” he says.
“Those people were great. We did notice it, however, from
some of the country acts who were on the chart at the time.
They made an issue of “This artist isn’t country.” The way
we looked at it, Eddy Arnold wasn™t really country. He was
AC or MOR ™

per’s archives) and Country Music Foundation Reference Li-
brarian Ronnie Pugh (for providing access to the CMF’s ar- |
chives, as well as his infinite knowledge of country music
history).

Thanks, too, to R&R’s Los Angeles staff: Managing Editor
Richard Lange, Production Director Kent Thomas, Production |
Manager Roger Zumwalt, Design Director Gary van der Steur, {
and the entire production department. l
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COUNTRY TOP 50 BREAKERS.
OCTOBER 3, 1997 WYNONNA
When Love Starts Talkin’ (Curb/Universal)
oL b TomL y . ./_ 74% of our reporters on it (150 stations)
3W 2w LW TW  ARTIST TITLE LABEL(S) STATIONS/ADDS | RANK  PLAYS PLAYS  POINTS POINTS 109 Adds » Moves 45-30
s s 3 @ DEANA CARTER How Do | Get There (Capitol) ~ 202/0 1 7211 +304 35492 +1639
w s 4 @ TIMMCGRAW Everywhere (Curb) 202/0 2 7233 4524 35421 42616 ALAN JACKSON
i s 5 € LORRIE MORGAN Go Away (BNA) 201/0 3 6820 +254 33027 +1393 Between The Devil And Me (Arista)
5 o o @ SAWYER BROWN This Night Won't Last Forever (Curb)  198/0 4 6726 +351 32335 +1528 63% of our reporters on it (129 stations)
7 @ VINCE GILL You And You Alone (MCA) 202/0 5 6574 +137 31780  +666 125 Adds * Debuts at 33
w12 o @ KEVIN SHARP If You Love Somebody (743/AsylunvEEG) 202/0 6 6485 4653 31356 42877
5 1w s @ TRISHA YEARWOOD & GARTH BROOKS In Arother's Eyes (MGA) 2020 | 7 6327  +338 30893 41505 SONS OF THE DESERT
2 & s LEEANNWOMACK The Fool (Decca) 1810 | 9 5616 -1715 28304 -7537 Hand Of Fate (Epic)
w 15 11 @ BROOKS & DUNN Honky Tonk Truth (Arista) 201/0 8 5717 4397 27734 41975 62% of our reporters on it (127 stations)
2 1o DIAMOND RIO How Your Love Makes Me Feel (Aristy)  177/0 | 10 5515 -1758 27341  -8425 10 Adds « Moves 41-39
219 14 ) MARK CHESNUTT Thank God For Believers (Decca) 197A 12 5213  +443 25262 +2226
1o 16 1 () BRYAN WHITE Love Is The Right Place (Asylum/EEG) 201 11 5275 4351 25078 +1650
s 17 1w () TRAVIS TRITT & LARI WHITE Helping Me Get... (Wamer Bros,) 19911 13 5185 +294 24909  +1360
w6 15 @ CLINTBLACK Something That We Do (RCA) 20001 | 14 4954 4272 2316 +1316 MOST ADDED-
2 o« 1 ) REBAMCENTIRE What If It's You (MCA) 20000 | 15 4834  +194 23542  +B24 | ARTISTTULE LaBELS) ADDS
— — 2 (D SHANIA TWAIN Love Gets Me Every Time (Mercury) ~ 202/8 | 17 4661  +875 23209  +3007 | ALAN JACKSON Between The Devil And Me (Arista) 125
2 2 1 @) GEORGE STRAIT Today My World Slipped Away (MCA) 1992 | 16 4742  +386 22998 +1765 | WYNONNA When Love Starts Talkin' (Curb/Universal) 109
» 2 v @ CHELY WRIGHT Shut Up And Drive (MCA) 19822 | 18 4555 +200 22039 +1115 | VOBY KEITH 'm SoHappy | Can' Stop Crying (Mercury) 79
s 2 15 @ CLAY WALKER Watch This (Giant) 19671 | 19 M76 4257 21585 #1220 | fLARRMA Of Course I Aant (RCA) 80
. . ANN RIMES On The Side Of Angels (MCG/Curb) 47
sz 2 @ PAMTILLIS Land Of The Living (Arista) 196/ | 21 3910 4375 18774 +1823 | joun MICHAEL MONTGOMERY Angel In My Eyes (Atantic)44
2 25 2 @) KINLEYS Please (Fpic) 193/6 22 3859  +244 18580 +1177 | BUFFALO CLUB Heart Hold On (Rising Tide) 22
% 2 24 @ TRACE ADKINS The Rest Of Mine (Capitol) 192/6 20 3918  +336 18530  +1861 | LILA MCCANN | Wanna Fall In Love (Asylun/EEG) 19
2 24 2 € DAVID LEE MURPHY All Lit Up In Love (MCA) 1810 | 23 3716  +71 17640  +241 | PATTY LOVELESS You Don't Seem To Miss Me (Epic) 15
w7 2 2 @ MICHAEL PETERSON From Here To Eternity (Reprise)  185A13 25 3232 +449 15778  +2399 | MARTINA MCBRIDE A Broken Wing (RCA) 15
s 1 w25 COLLIN RAYE What The Heart Wants (Epic) 1200 | 27 3037 -22713 15372 -11032
s m » €@ TRACY LAWRENCE The Coast Is Clear (Atiantic) 1779 | 26 3086 +277 14120 +1270
s % 3 €@ MARTINA MCBRIDE A Broken Wing (RCA) 17615 | 28 2741  +496 13343 +2533 MOST INCREASED
@ @ = @ PATTY LOVELESS You Don't Seem To Miss Me (Epic) 16415 | 28 2563  +450 12156  +2115 PLAYS o,
u 2 x €@ LONESTAR You Walked In (BNA) 1615 | 30 2563  +213 11819 4893 | ammst e Laseus) INCRERSE
BREAKER € WYNONNA When Love Starts Talkin' (Curb/Universal) 1501109 | 34 2293 +1583 11551  +7164 | ALAN JACKSON Between The Devil And Me (Arists)  +1829
s u x @ KATHY MATTEA Love Travels (Mercury) 152/3 | 36 2098 +111 10113 4525 | WYNONNA When Love Starts Talkin' (Curb/Universal) +1583
s & 3 @ TYHERNDON | Have To Surrender (Epic) 14310 | 37 1992 4303 9357 +1377 | TOBY KEITH 'm So Happy | Cant Stop Crying (Mercury) +962
BREAKER (D ALAN JACKSON Between The Devil And Me (Arista) 120125 | 30 1898 +1820 9156 48725 sm"‘ T“g}'" s ﬁe‘SA“I".e Efegg/;'"e (g *37;5
~ % w @ MINDY MCCREADY What If | Do (BNA) 1818 | 41 1817 w221 835 408 | S e ,dy T
BB’ a5 LEE ROY PARNELL You Can't Get There From Here (Career) 127/0 42 1764 -229 7862 -1078 KEVIN SHARP If You Love Somebody (743/Asylum/EEG) +653
% s 3 € RIVERROAD Nickajack (Capitol) 125/4 4 1664 +57 7448 +173 | TIM MCGRAW Everywhere (Curb) +524
— — & €D JOHN MICHAEL MONTGOMERY Angel In My Eyes (Atiantic) 107/44 | 46 1557  +683 7403  +3129 | LEANN RIMES On The Side Of Angels (MCG/Curb) +521
o « 3 € GARY ALLAN Living In A House Full Of Love (Decca) 1301 45 1590 +39 n +92 | MARTINA MCBRIDE A Broken Wing (RCA) +496
BREAKER €D SONS OF THE DESERT Hand Of Fate (Epic) 12710 | 47 1490 #171 6743  +735
w a « @ RICOCHET Blink Of An Eye (Columbia) 1052 | 49 1331 +112 5673  +498
@® ALABAMA Of Course I'm Alright (RCA) 87/60 | 51 1092 +741 5471 +3546 MOST INCREASED
@ TOBY KEITH I'm So Happy | Can't Stop Crying (Mercury) 86/79 | 52 1077  +962 5413  +4695 POINTS o
w o « @ RICK TREVINO See Rock City (Columbia) 100/6 54 1054 +115 4962 4581 | AT T UeRS HCSEESE
— w4« @ SHERRIE’ AUSTIN One Solitary Tear (Arista) 93/9 | 56 988 4137 4729  +871 | ALAN JACKSON Between The Devil And Me (Arisiz) +8725
s % « @ MATTKING A Woman Like You (Atiantic) 874 | 55 997 466 4497 4278 %‘;’;“:H"I‘]‘i‘?!;eg;m‘?gfg" fuﬁ/uxgﬁa’) :Z;Z‘;
% w @ 4 BLAKE & BRIAN Another Perfect Day (MCG/Curb) 530 | 63 712 762 3622 -3295 | greante OB Ever‘;"nrrr{‘e”?ﬁfmwy’)y) e
— — 50 m JOHN ANDERSON Small Town (Mercury) 7413 61 758 +31 3519 +228 ALABAMA Of Course I'm Alright (RCA) +3546
@ LILA MCCANN | Wanna Fall In Love (Asylunv/EEG) 7319 | 59 792 +223 3513 +1026 | JOHN MICHAEL MONTGOMERY Angel In My, (Atat) +3129
@ TRACY BYRD Good OI' Fashioned Love (MCA) 68/4 60 774 +44 3286  +160 | LEANN RIMES On The Side Of Angels (MCG/Curb) +2937
@ LEANN RIMES On The Side Of Angels (MCG/Curb) 4747 | 67 521 4521 2937 +2937 | KEVIN SHARP If You Love Somebody (143/AsyunvEEG) +2877
TIM MCGRAW Everywhere (Curb) +2616
This chart reflects airplay from September 29-October 5. Songs ranked by total points. Highlighted songs indicate Breaker. MARTINA MCBRIDE A Broken Wing (RCA) +2533
202 Country reporters. 197 cument playlists. Songs that are down in points for three consecutive weeks and below No. 1 are moved to recurrent. © 1997, R&R Inc.
HOTTEST
! THE REGIONAL COUNTRY RADIO SEMINAR| |~ RECURRENTS
EF TRAVELS TO SACRAMENTO! ALAN JACKSON There Goes (Arista)
KENNY CHESNEY She’s Got It All (BNA)
A one-day special seminar by Country Radio Broadcasters, Inc. NEAL MCCOY The Shake (Atiantic)
designed for Country Radio and its support industries. TRISHA YEARWOOD How Do | Live (MCA)
JOHN MICHAEL MONTGOMERY How Was | To Know (Atiantic)
GEORGE STRAIT Carrying Your Love With Me (MCA
Sacramento - October 24-25, 1997 | |corae st cari Your owe Win e (164
) . . . ALABAMA Dancin’, Shaggin’ On Boulevard (RCA)
* Come away with new solutions to key programming, sales, and management issues! TIM MCGRAW w/FAITH HILL It's Your Love (Curb)
* Network with country radio counterparts, and the Nashville music industry! MICHAEL PETERSON Drink, Swear, Steal & Lie (Reprise)
~ * Get a close-up view of the newest developing Nashville acts that country radio will
~  program this year and next! i SRt e B ot o i e i e s
6 + *Cashin on the newest and most effective promotional ideas! et A e T AT e o
.y - Tap country radio strategies from top industry panelists! Prey P ks 8 Chaned songe b ok pleys. st Mcromoes Ploys
; : N e "I & ¢ Learn new and proven ways to fatten your station's bottom line! lists the songs with the greatest week-to-week increases in total plays.

v




cou N TRY ACT’ ON Oct?ber 3, 1997 R&R- ?’5

The New Album Gallery

October 7, 1997

Delbert McdClinton
“One of the Fortunate Few" Rising Tide)

i There are smoother, more refined voices, but you'd be
. hard-pressed to find a better singer than Delbert
McClinton. Having cut his teeth in the roadhouses of
Texas, McClinton has strong country, rock, and R&B
influences. For lack of a better description, you can just
call it great American music. McClinton’s presence at

Brent Mason
“Hot Wired"” (Mercury)

The timing couldn’t be better for Brent Mason. Just days after being named
the CMA’s Instrumentalist of the Year, his {irst solo album is being released.
v ll)-l;(”la recentl\ff)!d (?r p‘lalmum hCoumry ACD Oiglhe ;hellfhand ?/(;u e v.ery i M Country radio includes “Tell Me About It,” a Tanya
li/le y l(;]seeb d‘\?]n il on; ;musnc;]an i l:Sk /(\)lr (;pibl ewaeaLs, Tucker duet which received a Grammy nomination for
&a[s)on d§r gehr?IYe.gunan;lo (Ciglcew (;n . [e Ihdn a((:j.SOnM'l()O ¥ Best Country Vocal Collaboration. One Of The
alb unnf, ) risha lear[woof,han eo:ge "‘ll('[ g0 bo he S“‘; 10. h dS‘O;:AS‘ Fortunate Few is McClinton’s first albunt in four years —and his first for Rising Tide. As
N L.lm_l_eal.ures p en Y . Aotdcoun D lgg. L{;Vhe oy 5 O\T‘\ 'S an indication of his stature among other singers and musicians. the album features guest
vemaltity INmorciiazzanspirectacousticinimbers; €N Session players performances by Vince Gill. Pauity Loveless. Pam Tillis, Lee Roy Parnell, Lyle Lovett, John
get signed as artists, they often have no distinctive musical statements to ) .
. N . i Prine, and B.B. King.

make on their own. However, this isn’t the case with Mason. He doesn’t sing on the album,
but he has a lot to say. And when he says it with his guitar, it’s bound to get your attention.

isaoinres oSO £ %
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Paul Brandt “A little In Love”

Reprise: A big winner at the recent Canadian Country Music Awards, Brandt has been putting the fimshing touches on his

second album. The project, Qutside The Frame, s set for November release — and this is the first single. . LILA McCANN
“I Wanna Fall In Love” (Asylum/EEG)

| Kenny Chesney “A Chance”

BNA: With a gold album under his belt buckle for Me And You, Kenny Chesney mines another single from his latest project, / Will

Stand. This single was written by Dean Dillon and Royce Porter, but the melody and chord progression is a bit more sophisticated Lila McCann arrived a few months
than the string of hits Dillon has written for George Strait. 1

ago with the single, “Down Came A
Joe Diffie “The Promised Land”

i .

Epic: Small-town themes have always had a major place in country music, but an increasing number of those songs have been Blackbird.” She’s back with the

pitched to Country programmers lately. Joe Diffie has provided one of the best of the lot. Without denying Diffie’s success with

novelty tunes, his star seems to shine a little brighter when he’s singing songs as substantive as “The Promised Land.” ; new single from her debut album,
and her follow-up proves that the

Ruby Lovett “Look What Love Can Do”

MCG/Curb: Awaiting the release of the new album he produced for Garth Brooks, Aflen Reynolds seems to be just as excited first record was no fluke. “I Wanna

about his work with new act Ruby Lovett. Reynolds says, ™l had the feeling when we finished that not cnly was it good, it was 3

refreshingly country and perfectly timed for the marketplace.” You may draw similar conclusions when you hear this semi- Fall In Lowe” is really a great

autobiographical song which serves as Lovett's first single.
record. She’s young, but she’s
Delbert McClinton “Sending Me Angels”

Rising Tide: Delbert McClinton's new album is out this week, and this first single features guest appearances by Vince Gili and

Lee Roy Parnell, who turns in what may be his the best slide-guitar solo yet. McClinton has never sounded better than he does ‘the studio. With records like “X
on this track he produced with Emory Gordy Jr. and Gary Nicholson.

already demonstrated her skills in

Wanna Fall In Love,” we should all 4

Neal McCoy “(an’t Be Good” % e S PR a
Atlantic: Those who have heard Neal McCoy's new album, set for release later this month, say it contains the best songs — EEPET i Sy bt e :
. ?, “ ’ » N . '{

;r;:td:; t::st performances he’s ever recorded. “Can't Be Good,” the debut single from the album, may provide a sample of for along time. \
pect. ; \

i e e

ARE YOU SICK OF BEING A PD?

Living from book-to-book? Changing owners more often than your 0il? Wondering where your career is really heading?
Sick of working 18 hours a day, eight days a week? Ready for some stability? Ready for some sanity?

One of the America’s leading producers of jingles and ID’s for radio stations is looking for a PD that’s ready to make the
jump into sales...marketing our jingles to leading PDs across the country.

If you’ve had medium to major market experience programming CHR, Urban, Hot AC or Hot Country...you may be our

guy (or gal). Send us a resume (no, we don't need a tape) and a letter. Let’s talk...and, of course, this will be strictly
confidential.

Hey, you wouldn’t get free record company T-shirts anymore, but you would get a life. EOE

Reply to:

Radio & Records

10100 Santa Monica Blvd # 367, 5th Floor ¢ Los Angeles, CA 90067




BUFFALO CLUB Heart Hold On (Rising Tide)
Total Stations: 53, Total Points: 2166, Total Adds: 22,
Including: KBEQ 18, WKIX 18, WXBQ 17, KFKF 15,
KJUG 15, WQBE 15, KRRV 12, KRWQ 11, WOVK 10,
KHAY 7, WIBW 7, WMTZ 7, WWJO 7, WWZD 7,
WXCL 6, KORD 5, KVOX 5, WBCT 5, WGH 5, WIRK
5, WWWW 5, WXXQ 5

Plays Include: WKSF 18 (5), WOOZ 18 (18), KEAN
17 (17)

RANCH Walkin’ The Country (Capitol)

Total Stations: 37, Total Points: 1671, Total Adds: 12,
Including: WGRL 22, WOGY 20, WKIX 18, KJUG 15,
WFRG 14, KRRV 12, WLWI 12, WKCN 10, WGGY 7,
WMTZ 7, KORD 5, KRWQ 5

Plays Include: WSIX 18 (18), WYAY 18 (18), KEAN
17 (17), WPQOC 15 (13), KKJG 14 (14), KPLM 14
(14), KYGO 13 (5), WWJO 11 (11), WGTY 10 (9),
WOVK 10 (10), WWYZ 10 (10), KVOO 8 (8), KSOP 7
(7), WKXB 7 (7)

RHETT AKINS More Than Everything (Decca)
Total Stations: 36, Total Points: 1437, Total Adds:
10, Including: KEAN 17, KJUG 15, KPLM 14, WQVK
10, KAYD 7, KXKT 7, WKXB 7, WWZD 7, WNCY 5,
wwaQa 5

Plays Include: KEEY 18 (18), WKIX 18 (18), KTST
15 (15), WDEN 15 (5), WXTA 15 (15), KKJG 14 (14),
WUSQ 14 (14), KYGO 13 (13), KBUL 11 (11), KRWQ
11 (11), KTOM 10 (10), WKCN 10 (10), WTVY 10
(10), WWYZ 10 (10), WKML 9 (9)

KENNY CHESNEY A Chance (BNA)

Total Stations: 25, Total Points: 1185, Total Adds: 9,
Including: KJUG 15, WFGY 15, WACO 14, WUSY 13,
KV0O 8, KSOP 7, WMTZ 7, KATM 5, KYGO 5

Plays Include: WBYT 18 (18), WDEN 15 (5), KWNR
13 (13), WIVK 13 (13), WSOC 12 (5), KBUL 11 (11),
WAXX 11 (11), WWYZ 10 (10), KHAK 9 (9), WKXB 7
(7), WMSI 7 (7), KFDI 5 (5), KORD 5 (5), KTTS 5 (5)

BIG HOUSE Love Ain't Easy (MCA)

Total Stations: 18, Total Points: 692, Total Adds: 12,
Including: WKSF 18, WKCN 10, WOVK 10, WTVY
10, WSSL 7, KHAY 6, KATM 5, KFDI 5, KWJJ 5, WIL
5, WRKZ 5, WTCR 5

Plays Include: WPOCG 15 (13), WWYZ 10 (10), KTTS
5 (5), WDEN 5 (5), WUBE 5 (5), WXTA 5 (5)

SHELLY STREETER Call Me A Wildfire (Longarm)
Total Stations: 22, Total Points: 676, Total Adds: 3,
Including: WWJO 7, KV0O 5, wwQQ 5

Plays Include: KEAN 17 (17), KWNR 13 (13), WTNT
10 (10), WWYZ 10 (10), WUSY 9 (9), WXBM 9 (9),
WKXB 7 (7), WAXX 6 (6), WPKX 6 (6), KFDI 5 (5),
KTCS 5 (5), KTTS 5 (5), WBBN 5 (5), WDEN 5 (5),
WFMB 5 (5), WQYK 5 (5), WTCR 5 (5), WTVY 5 (5)

Songs Ranked By Total Points

ABC RADIO NETWORKS

Coast-To-Coast

Mark Edwards » (214) 991-9200

Adds:

ALABAMA Of Course I'm Alright

TOBY KEITH 'm So Happy | Can't Stop Crying
LEANN RIMES On The Side Of The Angels
SONS OF THE DESERT Hand Of Fate
Hottest:

JOHN MICHAEL MONTGOMERY Angel In My Eyes
PAM TILLIS Land Of The Living
CHELY WRIGHT Shut Up And Orive

Real Country

Dave Nicholson » (602) 966-6236

Adds:

KENNY CHESNEY A Chance

ALAN JACKSON Between The Devil And Me
TOBY KEITH I'm So Happy

Hottest:

TIM McGRAW Everywhere
TRACE ATKINS The Rest Of Mine
REBA MCENTIRE What If it's You
MARTINA McBRIDE Broken Wing

AFTER MIDNITE ENTERTAINMENT

Mandy McCormack « (818) 461-5435

Adds:
WYNONNA When Love Starts Tafkin’
Hottest:

DIAMOND RIO How Your Love Makes Me Feel
LEE ANN WOMACK The Fool

VINCE GILL You And You Alone

DEANA CARTER How Do | Get There

TIM McGRAW Everywhere

ALTERNATIVE PROGRAMMING

Steve Knoll » (800) 231-2818

Adds:

ALABAMA 0t Course I'm Alright

BiG HOUSE Love Ain't Easy

JOHN MICHAEL MONTGOMERY Angel In My Eyes
KEITH PERRY When | Could Fiy

WYNONNA When Love Starts Talkin®

Hottest:

MARTINA McBRIDE A Broken Wing

LORRIE MORGAN Go Away

GEORGE STRAIT Today My World Slipped Away

BROADCAST PROGRAMMING
Walter Powers « (800) 426-9082

Super Country/Pure Country -
Ken Moultrie

Adds:

ALABAMA Of Course I'm Alright

WYNONNA When Love Starts Talkin®
Hottest:

DEANA CARTER How Do | Get There

ALAN JACKSON There Goes

DIAMOND RIO How Your Love Makes Me Feel
COLLIN RAYE What The Heart Wants

KENNY CHESNEY She’s All | Got

Digital Country - L.J. Smith
Adds:
ALABAMA 01 Course i'm Alright

PATTY LOVELESS You Don't Seem To Miss Me
WYNONNA When Love Starts Talkin®

Hottest:

LEE ANN WOMACK The Foot

OIAMOND RIO How Your Love Makes Me Feel

OEANA CARTER How Do | Get There

TIM McGRAW Everywhere

TRISHA YEARWOOD & GARTH BROOKS In Another’s Eyes

BROADCAST PROGRAMMING CONTINUED

New Gountry - L.J. Smith

Adds:

ALABAMA Of Course I'm Alright

PATTY LOVELESS You Don't Seem To Miss Me
WYNONNA When Love Starts Tafkin’
Hottest:

LEE ANN WOMACK The Fool

DIAMOND RIO How Your Love Makes Me Feel

DEANA CARTER How Do [ Get There

TIMMcGRAW Everywhere

TRISHA YEARWOOD & GARTH BROOKS In Another's Eyes

JONES RADIO NETWORK
Phil Barry e (303) 784-8700

U.S. Country - Jim Murphy
Adds:

ALAN JACKSON Between The Devil And Me

WYNONNA When Love Starts Talkin’

Hottest:

DEANA CARTER How Do | Get There

DIAMONO RIO How Your Love Makes Me Feet

VINCE GILL You And You Alone

LEE ANN WOMACK The Foof

TRISHA YEARWOOD & GARTH BROOKS In Another's Eyes

CD Country — John Hendricks

Adds:

MINOY McCREADY What if | Do

JOHN MICHAEL MONTGOMERY Angel In My Eyes
PRAIRIE OYSTER She Won't Be Lonely Long
Hottest:

KEVIN SHARP If You Love Somebody

TIM MCGRAW Everywhere

KINLEYS Please

DIAMONO RIO How Your Love Makes Me Feel
CLINT BLACK Something That We Do

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000

Hot Country — David Felker
Adds:

ALAN JACKSON Between The Devil And Me
Hottest:

DEANA CARTER How Do | Get There

DIAMOND RIO How Your Love Makes Me Feel
TIM McGRAW Everywhere

LEE ANN WOMACK The Fool

SAWYER BROWN This Night Won't Last Forever

Mainstream Country — David Felker

Adds:

ALAN JACKSON Between The Devil And Me
PATTY LOVELESS You Don't Seem To Miss Me
Hottest:

DIAMONO RI0 How Your Love Makes Me Feel
LEE ANN WOMACK The Fool

COLLIN RAYE What The Heart Wants

VINCE GILL You And You Alone
TIMMCcGRAW Everywhere

COUNTRY VIDEO

Il(,
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i ADDS

BLACKHAWK Hole In My Heart

MARK CHESNUTT Thank God For Believers
DIAMOND R10 How Your Love Makes Me Fee!
KINLEYS Please

LORRAIE MDAGAN Go Away

[ HOT SHOTS

WYNONNA When Love Starts Talkin

TY HERNDON | Have To Surrender

LILA McCANN | Wanna Fali In Love

JOHN ANDERSDN Small Town

MICHAEL PETERSON From Here To Eternity

[ naTionaL Rapio Formats |IERYALL]

THE NASHVILLE NETWORK »

60.2 million households
Traci Todd,
Manager/Video Programming

|ADDS ]

SHANIA TWAIN Love Gets Me Every Time (Mercury)

[ACTIVE 1

TRACE AOKINS The Rest Of Mine (Capitof)

CLINT BLACK Something That We Do (RCA)

BROOKS & DUNN Honky Tonk Truth (Arista)

PATTY LOVELESS You Don't Seem To Miss Me (Epic)
REBA McENTIRE What It It's You (MCA)

DAVID LEE MURPHY All Lit Up In Love (MCA)

LEANN RIMES You Light Up My Life (MCG/Curb)

HANK THOMPSON & JUNIOR BROWN Gotta... (MCG/Curt)
TRAVIS TRITT wALARI WHITE Helping Me Get...(Wamer Bros.)
TIM McGRAW Everywhere (Curb)

Information current as of October 6.

CMT

COUNTRY MUSIC TELEVISION

38 million households
Chris Pary, Director/Programming
Paul Hastaba, VP/GM

[ADDS |

RUBY LOVETT Look What Love Can Do (MCG/Curb)
LYNNS Nights Like These (Reprise)

KRIS TYLER What A Woman Knows (Rising Tide)
TRISHA YEARWOOD w/GARTH BROOKS In Ancther's... (MCA)

[TOP 10 i

DAMOND RIO How Your Love Makes... (Arista)

LEE ANN WOMACK The Foo! (Decca)

LORRIE MORGAN Go Away (BNA)

VINCE GILL You And You Alone (MCA)

JOHN MICHAEL MONTGOMERY How Was | ... (Atiantic)
SAWYER BROWN This Night Won't Last Forever (Curb)
BRYAN WHITE Love Is The Right Place (Asylum/EEG)
NEAL McCOY The Shake (Atiantic)

TRAVIS TRITT w/LARI WHITE Heiping Me... (Wamer Bros )
MARK CHESNUTT Thank God For Believers (Decca)

| HEAVY

MARK CHESNUTT Thank God For Believers (Decca)
VINCE GILL You And You Aione (MCA)

REBA MCENTIRE What if It's You (MCA)

TIM McGRAW Everywhere (Curb)

LDRRIE MORGAN Go Away (BNA)

SAWYER BROWN This Night Won't Last Forever (Curb)
TRAVIS TRITT w/LARI WHITE Helping Me Get... (Wamer Bros.)
SHANIA TWAIN Love Gets Me Every Time (Mercury)
BRYAN WHITE Love ts The Right Place (Asylum/EEG)
LEE ANN WOMACK The Fool (Decca)

CHELY WRIGHT Shut Up And Drive (MCA)

TRISHA YEARWOOD w/GARTH BROOKS In Anather’s ... (MGA)

| HOT SHOTS

TRACE ADKINS The Rest Of Mine (Capitol)

JOHN ANDERSON Small Town (Mercury)

SHERRIE AUSTIN One Solitary Tear (Arista)

CLINT BLACK Something That We Do (RCA)

TY HERNDON | Have To Surrender (Epic)

PATTY LOVELESS You Don't Seem To Miss Me (Epic)
LYNNS Nights Like These (Reprise)

MARTINA McBRIDE A Broken Wing (RCA}

DELBERT McCLINTON Sending Me Angels (CurtyRising Tide)
LEANN RIMES You Light Up My Lite (MCG/Curb)
TRACTORS The Last Time (Beyond Music)
WYNONNA When Love Starts Talkin' (Curb/Universal)

Heavy rotation songs receive 28 plays per week. Hot
Shots receive 21 plays per week. Pick Hits of the Week
receive 6 plays per day. Al Top 10 videos also receive
heavy rotation.

Information current as of October 1.
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COUNTRY REPORTERS

October 3, 1997 R&R ® 77

Stations and their adds listed alphabetically by market

KEAN/Abilene, TX

PD: Dwayne Alexander
MD: Rudy Allen Fernandez
17 WYNONNA

17 LEANN RIMES

17 EODIE RABBITT

17 BAILLIE & THE BOYS

17 RHETT AKINS

WQMX/Akron, OH
PD: Kevin Mason
MD: Bill Shiel

18 ALAN JACKSON
18 ALABAMA

18 LILA MCCANN

WGNA/Albany, NY
PD: Buzz Brindle
MD: BHI Earlej

6 ALAN JACKSON

& LEANN RIMES

KRST/Albuquerque, NM
PD: Jim Patrick

MD: Chaz Mallbu

12 JOHN M MONTGOMERY
5 SONS OF THE OESERT

5 TOBY KEITH

5 ALAN JACKSON

KRRV/Alexandria, LA
OM: Lon Harrls
MD: Scott Bryant
b ALAN .IACKSON
1

12

12 JOHNM MONTGOMERV
12 LILAMCCANN

12 TOBY KEITH

12 BUFFALO CLUB

12 LEANN RIMES

N
o

WFGY/Altoona, PA
PD/MD: Pollgwm

35 ALANJA KSON

15 A

15 JOHNM MONTGOMERV
15 KENNY CHESNEY

15 WYNONNA

KGNC/Amarillo, TX
PD: Bob Shannon
MD: Patrick Clark

35 ALABAMA

15 ALAN JACKSON

15 TOBY KE(TH

15 LEANN RIMES

KASH/Anchorage, AK

PD: Ray Knight

AP omo cnns Crowley

15 A

15 ALAN JA KS

15 JOHNM. MONTGOMERV
5 SHERRIE' AUSTIN

5 WYNONNA

WNCY/Appleton, Wi
PD: Mark Shannon
MD: Steve Davls

ALAN JACKSON
WYNONNA

TOBY KEITH

RHETT AKINS

LILA MCCANN
RIVER ROAD

oo

WKSF/Asheville, NC
PD: Steve Lewis
APD: Glenn Trent

MD: Nikkl Thomas

18 ALAN JACKSON

18 BIG HOUSE

18 WYNONNA

18 ALABAMA

5 LONESTAR

WYAY/Attanta, GA
OM: Nell McGinley
PD: Steve Mitcheil
MD: Johnny Gray
18 WYNONNA

WKXC/Augusta, GA
PD:Tormmy Gentry
APD/MD: Tony Cooper
18 ALAN JACKSON
7 MARTINA MCBRIOE
7 TOBY KEITH

KASE/Austin, TX

A
JACK!
JOHN M. MONTGOMERV
HERNDON
MICHAEL PETERSON
LILA M

KUZZ/Bakerstield, CA
PD/MD: Evan Bridwell
22 ALAN JACKSON

22 TOBY KE|TH

22 ALABAMA

17 JOHNM. Momcomznv
17 LEANN RIMES

WPOC/Baitimore, MO
PD: Scott Lindemulder

APD/MD: Gr.%Cole
13 JOHN M. MONTGOMERY

WYNK/Baton Rouge, LA
PD/MD: Brian King

13 PAMTILLIS

13 MICHAEL PETERSON

13 MARTINA MCBRIOE

13 RIVER ROAD

KAYD/Beaumont, TX

KIZN/Boise, ID

PD/MD: Rich Summers
APD: Spencer Burke
ALABAMA

JOHN M. MONTGOMERY
ALAN JACKSON

TOBY KEITH

7 WYNONNA

~ N~

WKLB/Boston, MA
PD: Mike Brophey
APD/MD: Ginny Rogers
12 LEANNRIMES

WYRK/Buttalo, NY
PD: Ken Johnson
MD: Pat O’Brien

22 TRACE ADKINS
22 PAMTILLIS

22 ALAN JACKSON

KHAK/Cedar Rapids, A
PD: Jeff Wintield

MD: Dawn Johnson

22 ALAN JACKSON

22 WYNONNA

15 LEANN RIMES

9 TOBY KEITH

WIXY/Champaign, IL
PD: R.W. Smith

MD: Nicole Beals

11 WYNONNA

WBUB/Charieston, SC
PD: Charlle Lindsay
MD: John Dixon

12 MICHAEL PETERSON
12 MARTINA MCBRIDE

12 TOBY KEITH

WEZL/Charleston, SC
PD: Kris Van Dyke
MD: Gary Griffin
15 ALABAMA
15 ALAN JACKSON
7 WYNONNA

WOQBE/Charleston, WV
OM/PD: Joff Whitehead
25 JOHN FOGERTY

15 MINOY MCCREADY

15 BUFFALO CLUB

WKKT/ctlarlone NC
PD: Bill
10 KENNVCH SNEY

WSO0C/Chariotte, NC
PD: Paul Johnson
MD: Rick McCracken

5 LEANN RIMES

5 ALAN JACKSON

§ TOBY KEITH

5 BLACKHAWK

WUSY/Chattanooga, TN
PD: Clay Hunnicut

MD: Bl Polndox!or

13 WYM

13 KENNVCHESNEV

13 ALAN JACKSON

WUSN/Chicago, iL
PD: Alan slodgo

MD: Tricla

14 JOHNM Moumomznv
14 ALAN JACKSON

14 JOHN ANDERSON

KALF/Chico, CA
PD/MD: Scott Michaels
25 WYNONNA

17 ALAN JACKSON

17 MINDY MCCREADY

WUBE/Cincinnati, OH
OM/PD: Tim Ciosson
MD: Duke Hamifton

25 TOBY KEITH

S MARTINA MCBRIOE

WGARICIeveland OH

15 MARTINA MCBRIDE

KKCS/Colorado

PD: Chariie Cassidy
MD: Travis Dally

17 ALABAMA

, CO

WCOSICqumbia SC
MD: Gien Garrett

10 JOHNM MONTGOMERV
10 PATTY Li

10 ALAN JACKSON

WKCN/Columbus, GA
QOM/PD: Robin Lee

MD: Andy Woods
18 WYN NNA

10 BIGHOUSE

10 TOBY KEITH

10 LEANNRIMES

10 RANCH

WCOL/Cotumbus, OH
PD: Gary Moss

MD: John Crenshaw

19 ALAN JACKSON

19 LILA MCCANN

19 WYNONNA

WHOK/Columbus, OH
PD: Don Cristi
MOD: George Wolf

WGNE/Daytona Beach, FL
MD: Jim Andrews

21 ALAN JACKSON

20 TOBY KEITH

14 WYNONNA

KYGO/Denver, CO
OM/PD: John s« John

MD: Jennites

13 JOHNM MON GOMERY
13 ALAN JACKS!

§ KENNY CHESNEY

5 ALABAMA

KHKI/Des Moines, 1A
PD: Wes McShay
MD: T.J. Brown

9 WYNONNA

KJJY/Des Moines, A
OM/PD: Beverlee Brannigan
MD: Eddie Hatfield

12 MINDY MCCREADY

12 WYNONNA

WWWW/Detroit, Mi
PD: Tim Roberts
MD: Carl E.
15 ALAN JACKSON
5 BUFFALO CLUB
5 JOHNM. MONTGOMERY

WYCD/Detroit, Mi
PD: Eddie Haskell
MD: Katie Marroso
22 TOBY KEITH

§ LONESTAR

5 LILAMCCANN

WTVY/Dothan, AL
PD/MD: Shannon O'Neal
10 BIG HOUSE

10 ALAN JACKSON

10 TOBY KEITH

10 LEANK RIMES
5 PRAIRIEQYSTER

KKCB/Duluth, MN
PD:Tom Bishop

MD: Pat Puchatla

16 ALABAMA

16 ALAN JACKS!

16 JOHN M. MONTGOMERV

WAXX/Eau Claire, Wi
QOM/PD; George House
MD: Tim Wilson

11 TOBY KEITH

11 ALAN JACKSON

KHEY/EI Paso, TX
PD: Danny White

17 ALANJACKSON
PATTY LOVELESS
7 WYNONNA

WXTA/Erie, PA
OM/PD: Bill Shannon
MD: Chet Price

16 WYNONNA

15 ALABAMA

15 BLACKHAWK

15 ALAN JACKSON

15 TOBY KE(TH

§ BAILLIE & THE BOYS
5 EDDIE RABBITT

KUGN/Eugene, OR
PD: Jim Wost

APD/MD: Kelly Erickson
‘s ALAN JACKSON

10 JOHN M.MONTGOMERV
10 LILA MCCANN

WKDQ/Evansville, IN
PD: Jon Prell

MD: K.C. Todd

25 WYNONNA

12 ALAN JACKSON

12 ALABAM

12 JOHNM. MONYGOMERV

KVOX/Fargo, ND
PD: Anne Phibian
APD: Splash Gordon
MD: Scott Winston
12 ALAN JACKSON

12 WYNONNA
°5 ALABAMA

§ LEANNRIMES

§ BUFFALO CLUB

KKIX/Fayetteville, AR
PD: Tom Travis
AgDMD 1;:“ Marconi
1

15 ALAN JACKSON

7 LEANN RIMES

WKML/Fayenevnllu NC
AEDMD Andy Brown

JOHN M MONTGOMERV
ALAN JACKSON

LEANN RIMES
MATRACA BERG

wowewn

WCKT/Ft. Myers, FL

6 LONESTAR

WBCT/Grand Rapids, MI
OM/PD: Doug Montgomery
MD: Kelly Iris

25 WYNONNA

25 TOBY KEITH

15 LEANN RIMES

ALAN JACKSON

PATTY LOVELESS

TRACY LAWRENCE
ALABAMA

[LYT IV ITYe

BUFFALO CLUB

WTQR/Greensboro, NC
PD: Paul Frunklln

MD: Dean

15 JONN M. MONTGOMERV
5 LONESTA

B MICHAELPETERSON

WRNS/Greenville, NC
PD: Wayne Carlisle

MD: Dale Knlppers

TOBY KEITH

25 MARTINA MCBRIDE

18 JOHNM MONTGOMERY
17 TRACE AOKINS

15 LEANN RIMES

15 RICK TREVINO

ra
&

WESC/Greenville, SC
QOM/PD: Ron Brooks
APD/MD: John Landrum
18 ALAN JACKSON

WSSL/Greenville, SC
PD: Bruce Logan
APD/MD: Kerry Owen
25 ALAN JACKSON

7 BIG HOUSE

7 ALABAMA

7 LEANN RIMES

7 TOBY KEITH

WAYZ/Hagerstown, MD
PD: Dennis Hughes

APD: Selena Luther

30 WYNONNA

30 JOHN M. MONTGOMERY
20 ALAN JACKSON

WRBT/Harrisbum PA
PD: Kevin
MD: Mlk Carllsla

35 WYl

15 ALAN JACKSON
5 TOBYKEITH

5 SHERRIE' AUSTIN

WRKZMarrisburg, PA

PD: Mitch Mahan

#MD: Dandalion

17 WYNONNA

15 ALAN JACKSON
ALABAMA

BIG HOUSE

TOBY KEITH

LEANN RIMES

o

WWYZMHartiord, CT
PD: Grag Rocha

MD: John savlllo

13 WYNONN.

10 ALAN JACKSON

§ BLACKHAWK

§ DELBERTMCCLINTON
§ LEANN RIMES

5 JOE DIFFIE

KIKKHouston, TX

PD: John Roberts

MD: Je Kelly

42 TIM MCGRAW

4 anooxs&ouun
8 ALAN JACKSO!

15 MARTINAMCBRIOE

15 TRACE AOKI|

15 msvmm

I
-1<1

KILTHouston, TX

15 ALAN JACKSON
15 TOBY KEITH

WTCR/MHuntington, WV
OM: David McNeely
PD/MD: Chuck Black

13 WYNONNA

10 ALABAMA

§ LEANN RIMES

5 BIG HOUSE

WFMS/Indianapolis, IN
OM/PD: Sam McGuire

15 ALAN JACKSON
15 TYHERNDON

15 WYNONNA

15 SHERRIE' AUSTIN

WGRUInd!anapnlis, IN
OM: Sam McGul

APOMD: John O Morris
2 RANCH

WYNONN,
2 TOBY KEITH
CLINT BLACK
12 KENNY CHESNEY
11 GEORGE STRAIT
11 MICHAEL PETERSON

SRR

WMS|/Jackson, MS

OM/PD: Buddy Van A Amm-

APD/MD: Rick Ads

17 40HN M. MONTGOMERY
ALABAMA

ALAN JACKSON

WYNONNA

TOBY KEITH

WQIK/Jacksonville, FL
PD; Gall Austin

KBEQ/Xansas City, MO
PD: Mike Kennedy

MD: T.J. McEntire

18 TRAGE ADKINS

18 BLACKHAWK

18 BUFFALO CLUB

18 TOBY KEITH

18 PATTY LOVELESS

18 LEAMN RIMES

18 RICK TREVING

KFKF/Kansas City, MO
PD: Dale Carter
APD/MD: Tony Stevens
15 TOB¥KE

15 ALAN JACKSDN

15 BUFFALO CLUB

WDAF/Kansas City, MO
PD: Ted Cramer

MD: Davld Bryan

20 ALAW JACKSON

10 TOBY KEITH

WIVK/Enoxville, TN
PD: Les Acree
MD: Chris Huft

25 TOBYKEITH

13 MICHAEL PETERSON
13 TYHE

6 K|NLEVS

KXKC/Latayette, LA
PD: Renoe Revett
MD: Kelly Thompson
15 ALAN JACKSON

WIOV/Lancaster, PA
PD Dick H-ymond
D: Keith Patrick

12 “WYHONNA

WI{TL/Lansing, MI
PD: Jeft Davis

16 ALAN JACKSON
5 WYNONNA

5 LILAMCCANN

KWNR/Las Vegas, NV
PD: Tom Jordan

APD: Dave Collins

13 WYNONNA

13 TOBY KEITH

WBBN/Laurel, MS
QOM/PDMD: Larry Blakeney
APD: Tom Freeman

15 WYNONNA

15 JOHNM MONTGOMERV
15 Al

15 ALAN JACKSON

15 TOBYKEITH

WVLKA exington, KY
PD/MD: Matt Austin
5 WYNONNA

KZKX/Lincoln, NE
PD: Charlie Thomas
APD/MD: Rob Kelley
26 ALAN JACKSON
10 TOEBY KEITH

10 LEANN RIMES

KSSN/Little Rock, AR

Program Mgr.: Gr

APD/MD: Chad Heritage
No Adds

WMJCALong Island, NY
PD: Jinm Asker

MD: Suzanne Alexander
15 WYNONNA

15 TOBY KEITH

15 ALAN JACKSON

7 MATTKING

KZLA/Los Angeles, CA
PD: John Sebastian
APD/MD: Bill Fink

No Adds

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Ran Hazard

28 SHKNIA TWAIN

28 MICHAEL PETERSON
28 ALAN JACKSON

10 SHERRIE' AUSTIN

10 WYNONNA

10 LILAMCCANN

10 ALABAMA

KLLLALubbock, TX

PD: Jay Richards

MD: Kelly Greene

17 JOHN M. MONTGOMERY
17 WYNONNA

WDEN/Macon, GA
PD: Gerry Marshall
APD/MD: Laura Starling
15 ALAN JACKSON

155 i‘_g“NM MONTGOMERV
s TDIYKEIT

5 PRAIRIE OYSTER

WWQM/Madison, Wi
OM/PD: Tom Oakes
MD: Mel McKenzie

20 WYNONNA

20 TRACY LAWRENCE
20 ALAN JACKSON

WOOZ!Marmn IL

18 JOHNM MONTGOMERV

Mozingo

WOGY/Memphis, TN
OM: Joel Burke
PD: Bl Hughes
MD: Polly Wogg

20 RANCH
7 TRACY BYRO

WKIS/Miami, FL
PD: Bob McKay
MD: Darlene Evans
14 TRACY LAWRENCE
14 PATTY LOVELESS
14 WYNONNA

WMILIMNwauI(u wi
erry Wolfe

APD Scott Dolphin
MD: Mitch Morgan

14 ALAN JACKSON
5 TOBYKEITH
5 MATTKING

KEEY/Minneapolis, MN
APD/MD: Travis Moon

26 ALAN JACKSON

18 LEANN RIMES

18 BLACKHAWK

10 PAUL BRANDT

10 KINLEYS

WKSJ/Mobile, AL

PD: Blll Black

MD: Steve Kelly

15 ALABAMA

15 WYNONNA

15 JOHN M. MONTGOMERY
15 SHANIA TWAIN

KATM/Modesto, CA
PD: Ed HIlE
MD: Chris Costa
13 ALAN JACKSON
13 WYNONNA
9 TOBY KEITH

5 KENNY CHESNEY

KTOM/Monterey, CA
PD/MD: Lance Tidwell
10 ALABAMA

10 ALAN JACKSON

10 MINDY MCCREAOY

10 LEANN RIMES

10 WYNONNA

WLWI/Montgomery, AL
PD: Al Mason

MD: Nancy Knight

15 ALAN JACKSON

15 WYNONNA

15 JOHNM MONTGOMERV
15 ALAf

12 RANCH

WGTR/Myrtle Beach, SC
MD: Chris Palmer

12 ALAN JACKSON

6 JOHNM MONTGOMERV
6 ALA

6 TOBV KEITH

WSIX/Nashville, TN
PD/MD: Dave Kelly

18 ALAN JACKSON

18 LEANN RIMES

18 TOBY KEITH

12 ALABAMA

WSM/Nashwlle N
D: Kyle Cantrell
MD Kevin Anderson

20 WYNONNA
10 ALAN JACKSON

WNOE/New Orleans, LA
PD/MD: Eddie Edwards

10° JOHN M. MONTGOMERY
10 WYNONNA

10 TOBY KEITH
10 ALAN JACKSON

WWXY/New York, NY
PD: Darrin Smith

MD: Shari Rom

22 ALABAM.

22 SHERRIE AUSTIN

22 LEANN RIMES

22 CHELY WRIGHT

WCMS/Nortolk, VA
PD/MD: Mike Meohan
12 TOBY KEITH

12 LILA MCCANN

12 SHERRIE' AUSTIN
12 LEANN RIMES

WGH/NMI)"( VA

Carmody
S JOHN M. MONTGOMERV
§ TOBY KEITH

§ BUFFALO CLUB

WTCM/NW Michigan
PD: Mark Staycer
MD: Ryan Dol

16 ALAN JACKSON

12 TOBY KEITH

10 ALABAMA

10 WYNONNA

KNFM/Odessa-Midiand, TX
PD: Dave Love

APD: Matt Santlago

MD: Ric Casey

13 WYNONNA
13 TRACY BYRO

KTST/Dklahoma City, OK

WWKA/Orlando, FL
PD: Mike Moore

MD: Shadow Stevens
20 ALABAMA

12 TOBY KEITH

12 MARTINA MCBRIOE

KHAY/Oxnard, CA
PDMD: Mark Hill
14" ALAN JACKSON
LEANN RIMES
BUFFALO CLUB
TOBY KEITH
ALABAMA
BIG HOUSE

Do~~©

KPLM/Palm Springs, CA
PD: Al Gordon

APD/MD: Kris Richards

14 RHETT AKINS

t4 ALAN JACKSON

14 JOHN M. MONTGOMERY
14 WYNONNA

WXBM/Pensacola, FL
OM/MD: Bruce Clark
PD: L nan(

15

15 ALANJACKSON

9 LEANNRIMES

WXCL/Peoria, IL
OM: Dale Van Horn
PD: Dan Dermody
MD: Jos Cameron
14 ALAN JACKSON
14 TOBV KEITH

14 WYNONNA

6 BUFFALO cLuB

WXTU/Philadelphia, PA
OM/PD: Gary McCartie
APD/MD: Jim Radler
17 WYNONNA

KMLE/Phoenix, AZ
PD: Joff Garrison
APDMD: Jon Allen
LEANN RIMES

26 PAMTILLIS

26 TOBY KEITH

26 ALAN JACKSON

2 LEE ANN WOMACK
RlVER ROAU

Iy
>

u-m"’

KNIX/Phoenix, AZ
PD: Larry Daniels
MD: Buddy Owens
24 ALAN JACKSON
10 WYNONNA

10 LEANN RIMES

WDSY/Pittsburgh, PA
PD: Justin Case
MD: Rick Dalton

7 WYNONNA

WPOR/Portiand, ME
MD: Hal Knight

7 KATHY MATTEA

7 GEORGE STRAIT

KUPL/PnnIanli OR

15 CHELY WRIGHT

KWJd/Portiand, OR

PD: Roblin Mitchelt

MD: Kelly McCrae

25 SHANIA TWAIN

5 ALAN JACKSON
HOUSE

oo
rE®
26
@
=

TOBY KEITH

WOKQ/Portsmouth, NH
PD: Mark Ericson
APD/MD:; Dln Lunnie

5 WYNON

WCTK/Providence, Rl
PD: Rick Everett

MD: Tiftany Hill

17 TOBY KEITH

17 WYNONNA

10 ALABAMA

10 JOHNM MONTGOMERY
5 ALAN JACKSON

WLLR/Quad Cities, IA-IL
PD: Jim O'Hars

MD: Ron Evans

10 WYNONNA

WKIX/Raleigh, NC
Acting PD: Morgan Thomas
18 BUFFALO CLUB

18 RANCH

WODR/Raluioh NC
PD: Len Shackelford
15" ALAN IACKSON

15 TOBY KEITH

15 RICOCHET

KBUL/Reno, NV

PD: Randy Biack
APD/MD: Chuck Resves
11 ALAN JACKSON

11 TOBY KEITH

11 WYNONNA

WBEE/Rochester, NY
po Ron Ellis

D: Dr. Frasier Love
5 SONS OF THE OESERT
5 RICK TREVINO
5 WYNONNA
5 ALABAMA

WXXQ/Rockford, IL

PD: Jasse Garcia

15 ALAN JACKSON
§ BUFFALO CLUB
5 ALABAMA

KNCi/Sacramenlo, CA
OW/PD: Mark Evans
APD/MD: Jennlfer Wood
25 ALAN JACKSON

6 MICHAEL PETERSON

WKCQ/Saginaw, M
PD: Rick Walker

7 ALAN JACKSON

7 LEANN RIMES

WWJO/St. Cloud, MN
PD: Mark Sprint

11 WYNONNA

11 JOHN M. MONTGOMERY
11 TOBY KEITH

11 ALAN JACKSON

LILA MCCANN
SHERRIE' AUSTIN
SHELLY STREETER
BUFFALO CLUB

MATT KING

N

WIL/St. Louis, MO
o Boh Barnett

25 JOHNM MONT(;‘SMERV
15 MARTINA MCBRIDE

5 TRACY LAWRENCE

5 BIGHOUSE

WWFG/Salisbury, MO
MD: Kim Werne

ALAN JACKSON
LEANN RIMES
ALABAMA
LILAMCCANN
WYNONNA

EYEYRIRr

KKAT/Saft Lake City, UT
PD: John Marks
MD: Jim Mickelson

No Adds

KSOP/Salt Lal(e City, UT

Hilt
APDMOD: DebbyTurpln
15 ALAN JACKSON
15 WYNONNA
7 BLACKHAWK
7 KENNY CHESNEY
7 LEANNRIMES

KUBL/Salt Lake City, UT
PD: Roger Allen
QPD/MD Sh e Chase
0 WYI
20 TOBY KEITH
20 ALAN JACKSON
14 TY HERNDON
14 SONS OF THE OESERT

KAJA/San Antonio, TX
OM/PD: Keith Montgomery
MD: Jennie James

11 WYNONNA

§ SONS OF THE OESERT

KCYY/San Antonio, TX
c

KSON/San Diego, CA
PD: Mike Shepard

MD: Nick Upton

12 ALAN JACKSDN

12 TOBY KEIT

12 JOHNM. MONTGOMERV

KYCY/San Francisco, CA
PD: Eric Logan

APD: Steve Jordan

20 WYNONNA

5 ALAN JACKSON

5 TOBYKE(TH

KRTY/San Jose, CA
PD/MD: Ju|la Stevens
25 TOBY KEITH

5 nmcvu«wnzncz

5 SHERRIE‘ AUSTIN

KKJG/San Luis Obispo, CA
OM/PD: Andy Morrls
APD: Donna James

14 JOE OIFFIE
14 ALAN JACKSON
14 TOBY KEITH
14 TRACTORS

WJCL/Savannah, GA
MD: Jay Morgan

WYNONN;

PATTY LOVELESS
LILA MCCANN
MICHAEL PETERSON
RICK TREVINO

RN

KNFR/Spokane, WA
PD: Jay Daniels

MD: Payl Neuman

14 PATTY LOVELESS
14 WYNONNA

14 TYHERNDON

WFMB/Springfield, IL
OWPD: Bob Grayson
MD: John Spalding

10 ALAN JACKSON

10 TOBY KEITH
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PD: Scon Nams

MD: Kev

17 .IOHNM MONTGOMERV
17 ALAN JACKSON

17 TRACY BYRD

17 WYNONNA

17 ALABAMA
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11 KATHY M
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KTTS/Springfield, MO
PD Don Paul
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30 ALAN JACKSON

5 JOE DIFFIE
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5 TOBY KEITH

5 LEANN RIMES

WBBS/Syracuse, NY
PD: Tom Fridley

MD: M stwtn-

13 LEANN RIM|

S MARTINAMCBRIOE
S TRACE ADKINS

WTNT/Tallahassee, FL
PD/MD: BIll Kelly

17 WYNONNA

17 ALAN JACKSON

17 TOBY KEITH

WQYK/Tampa, FL
PD: Beecher Martin
APD/MD: le Roberts
10 WYNONNA

S  ALAN JACKSON

5 TOBY KEITH

5 LEANN RIMES

WRBQ/Tampa, FL
PD: Ronnie Lane
MD: Wanda Myles
18 WYNONNA

WTHI/Terre Haute, IN
PD: Barry Kent

MD: Steve Hall

15 LILA MCCANN

15 WYNONNA

15 ALAN JACKSON

WIBW/Topeka, KS
PD: Kevin Wagner
MD: Patti Cheek

15 MICHAEL PETERSON
15 ALABAMA

15 TOBY KEITH

7 BUFFALO CLUB
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PD/MD: Rick Stewart
5 PAUL BRANOT
5 TOBYKEITH
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PD: Herb Crowe

MO: Phil Williams

18 MICHAEL PETERSON
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APD/MD: Steve Jackson
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KENNY CHESNEY

ALAN JACKSON

LEANN RIMES

SHELLY STREETER
EDDIE RABBITT
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WWZD/Tupelo, MS
PD/MD: Rusty Pugh
12 WYNONNA

12 LEANN RIMES

12 ALABAMA

7 BUFFALO CLUB

7 AHETT AKINS

WFRG/Utica-Rome, NY

KINLEYS
14 PATTY LOVELESS
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14 CLAY WALKER
7 TRACE ADKINS
7 GARY ALLAN
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7 LONESTAR
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KJUGNisalia, CA
PDIMD: Dave Caniels
RHETT AKINS
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15 PAUL BRANDT
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15 ALAN JACKSDN
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15 LEANN RIMES

15 WYNONNA

&

WACO/Waco, TX
PD/MD: Glenn Michaels
24 ALAN JACKSDN

14 KENNY CHESNEY

14 PATTY LOVELESS

WMZQ/Washington, 0C
PD: Mac Danials
MD: Jon Anthan
17 ALAN JACKSO!
17 LEANN RIMES

WDEZ/Wausau, Wi
PD: Shannon Fox
WMD: Lou Stewart

7 ALABAMA

7 ALAN JACKSON

7 WYNONNA

WIRK/West Palm Beach, FL
PD/MD: J.R. Jackson
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KZSN/Wichita, KS
OM/PD: Pat Mayer
MD: Dan Holiday
22 WYNONNA

17 TOBY KEITH

WGGY/Wilkes-Barre, PA
PD: Mark Lindow
MD: Mike Kririk
16 WYNONNA
7 RANCH
7 MARTINA MCBRIOE

WKXB/Wilmington, NC
PD: John Stewens

D: Ji Des

7 A:A.IIYJACKSO\M

7 TOBYKEITH

7 RHETT AKINS
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WYNONNA
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TOBY KEITH
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SHELLY STHEETER

WUSQ/Winciester, VA
PD: Randy Waodward
MD: Jennifer Woodward
14 BLACKHAWK

14 ALAN JACKSON

14 JOHN M. MONTGOMERY
14 LEANN RIMES

KX00/Yakimm, WA
PD/MD: Dewey Boynton
APD: Todd Lyons

14 TY HERNDON

14 ALANJACKSON

14 ALAI

14 PATTVLOVFLESS

14 WYNONNA

WGTYYork, PA
OM/PD: John Pullegrinl
MD: Denise McLain

11 WYNONNA

11 ALAN JACKEON

8 TOBYKEITH

WOQXK/Youngstown, OH
PD: Chuck Stavens

MD: Burton Los

15 ALABAMA

15 LEANN RIMES

10 TY HERNDUN

10 KATHY MATTEA

202 Total Reporters

pnmn Frank D: 12 ALAN JACKSON X 1 18 WYNONN, KMPS/Seattle, WA
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MD: Kipp Gros ory 14 ALAN JACKSON PR 12 WYNONNA o AND LRaOn WKHX/Atlanta, GA
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12 TOBYKEITH . RAAE AL 7 MARTINAMGBRIDE T OM/PD: John Swan WKKX/St. Louis, MO
12 WYNONNA KPLX/Dallas. TX KTCS/Ft. Smith, AR 7 MINDY MCCREADY KFRG/Riverside, CA el R Gl L KWEN/Tulsa, OK
OM/MD: Mark Harper ; 15 N/Ti
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13 RANJACKSOR 7 LILAMCCANN 5 lductin ERRCUNTIELACK 3 MATARCA aERG. 7 RHETTAKINS WYYD/Roanoke, VA MD: Lise Kozt Did Not Report, Playlist Frozen (1):
13 LEANN RIMES 5 RANCH PD/MD: Robynn Jaymes 18 ALABAMA KSKS/Fresno, CA
KYNG/Dallas, TX WOHK/Ft, Wayne, IN WMTZ/Johnslown, PA WOW/Dmaha, NE 14 WYNONN
PD: Don Pearman Po: Dean ayne, OM/PDMD: Brian Cieary T WO Bmkv‘ 14 PATTY LOVELESS
WZZK/Birmingham, AL | MD: Stacey Tackett MD: Joff Moore 14 ALAN JACKSON emphis, sl 14 MARTINA MCBRIOE KDRK/Spokane, WA
PD: Jim Tica ' WM 13 ALAN JACKSON L St A TORN M. MONTGOMERY S el PD: Hay Edwards New Reporter (1):
MD: Scott Stewart 13 ALABAMA S 6 ALAN JACKSON 14 JOHN ANDE MD: Tim Cotter
22 TRITT & WHITE 10 ALAN JACKSON 13 WYNONNA [ A e oL § TOBYKEITH AN N 19 PAMTILLIS WWXY/New York, NY
L TR LT L 7 TOBY KEITH 10 KIMLEYS 6 ALABAMA e
§ RICKTREVINO 13 SONG OF THE OFSeRT
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7 F ~ TCouNTRY
WWXY/New York KZLA/Los Angeies WUSN/Chicago 54 KYCY/San Francisco * 2 WXTU/Philadelphia
(914) 592-1071 (213) 882-8000 errfspwiey || (312) 649-0099 {415) 391-9330 = (610) 667-9000 3
Smith/Roth Sebastian/Fink Sledge/Biondo 93 3m Logan ‘N; 8 T l l McCartie/Radler
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW IW 2W W TW W 2W W Tw W 2W W TW IW 2W W TW
42 42 [ ONESTAR/Come Cryin' To Me 24 28 28 34 CLINT BLACK/Semething That We Do 36 36 36 36 DIAMOND RIO/How Your Love.. 45 45 45 45 YEARWOOD & BROOKS/n Ancther's Eyes 24 24 32 32 VINCE GILL/You And You Alore
42 42 KENNY CHESNEY/She's Got It All 34 42 42 34 TOBY KEITHWe Were in Love 20 20 36 36 VINCE GILL/You And You Alone 30 30 45 45 LEE ROY PARNELL/You Can't Get., 32 32 32 32 YEARWOOD & BROOKS/In Another's Eyes
- 30 42 ALAN JACKSON/There Goes 28 34 28 34 TIM MCGRAW/Everywhere 20 20 36 36 DEANA CARTER/How Do | Get There 30 30 45 45 DIAMOND RIO/How Your Love... 32 32 32 32 LEE ANN WOMACK/The Foot
- 30 42 KEVIN SHARPAf You Love Somebody 34 34 42 34 JOHNM MONTGOMERY/How Was | To Know| 36 36 36 36 COLLIN RAYEAWhat The Heart Wanls 45 45 30 45 GEORGE STRAIT/Today My World. 32 32 32 32 KENNY CHESNEY/She's Got it All
42 30 COLLIN RAYE/Whal The Heart Wants 28 42 34 34 ALAN JACKSON/There Goes 20 36 36 36 TIM MCGRAW/Everywhere 30 30 45 45 TRIT & WHITEMelping Me Get . 32 32 32 32 ALAN JACKSON/There Goes
- 42 30 YEARWOOD & BROOKS/In Another's Eyes 28 28 34 28 BLAKE & BRIAN/Another Perfect Day 20 20 36 36 LORRIE MORGAN/Go Away 45 45 45 45 CLAY WALKERMatch This 24 32 32 32 DIAMOND RIOMHow Your Love..
30 30 LORRIE MORGAN/Go Away - 22 22 28 MARK CHESNUTY/Thank God For. 36 36 36 36 ALAN JACKSON/There Goes 30 45 45 45 DEANACARTERMow Do | Get There 24 32 32 32 SAWYER BROWN/This Night Won't
- 30 30 TIM MCGRAW/Everywhere 34 22 34 28 VINCE GILL/You And You Alone 20 20 20 36 BROOKS & DUNNHonky Tonk Truth 30 30 45 45 TIM MCGRAW/Everywhere 24 24 24 32 DEANA CARTER/How Do | Get There
- 30 30 CLINT BLACK/Something That We Do 24 20 20 28 LORRIE MORGAN/Go Away 20 20 20 36 KEVIN SHARP/ You Love Somebody 20 30 30 30 CLINT BLACK/Something That We Do 24 24 24 32 KEVIN SHARPAf You Love Somebody
- 30 30 REBAMCENTIREMWNat It It's You 24 20 34 28 LEE ANN WOMACK/The Fool 14 14 20 20 CLAY WALKERMWatch This 20 20 20 30 SAWYER BROWN/This Night Won't. 17 24 24 24 MARK CHESNUTT/Thank God For..
- 30 30 GEORGE STRAIT/Today My World.. 24 22 28 28 YEARWOOD & BROOKS/In Another's Eyes 14 20 20 20 REBA MCENTIRE/WNat It It's You 5 5 30 30 TRACY BYRD/Good OF .. 17 24 24 24 KINLEYS/Please
- 30 30 TOBY KEITHWe Were In Love - - 22 24 DEANA CARTERMow Do | Get There 20 20 20 20 LONESTAR/You Walked In 30 30 30 30 MARK CHESNUTT/Thank God For. - 17 24 24 MARTINA MCBRIDE/A Broken Wing
- 30 30 WYNONNAMWhen Love Starts. 24 28 28 24 DIAMOND RIOMow Your Love.. 20 20 20 20 CLINT BLACK/Something That We Do 30 30 30 30 BROOKS & DUNNHonky Tonk Truth 24 24 24 24 REBA MCENTIREMWhat if It's You
- 30 30 SHANIA TWAINLove Gets Me. - - 22 24 SHANIA TWAIN/Love Gets Me... 14 20 20 20 CHELY WRIGHT/Shut Up And Drive 20 20 30 30 VINCE GILL/You And You Alone 17 24 24 24 TIM MCGRAW/Everywhere
22 30 LEE ANN WOMACK/The Fool 12 28 22 24 REBA MCENTIRE/MWhat If it's You 20 20 20 20 BRYAN WHITE/Love is The Right., 5 5 30 30 TRACY LAWRENCEThe Coast Is Clear 7 17 17 24 CLINT BLACK/Something That We Do
22 22 DEANA CARTERMow Do | Get There 28 22 20 24 TRITT & WHITEMelping Me Get.. 20 20 20 20 MARK CHESNUTT/Thank God For... 30 30 30 30 REBAMCENTIREMNat ! It's You 17 17 17 24 BROOKS & DUNNMonky Tonk Truth
- 22 22 PAMTILLIS/Land Of The Living 24 34 34 24 CLAY WALKERMWatch This 14 14 20 20 TRIT & WHITEMeiping Me Get... 30 30 30 30 LORRIE MORGAN/Go Away 7 7 17 17 CLAY WALKERMatch This
22 22 BROOKS & DUNNHonky Tonk Truth 12 22 6 24 BRYAN WHITELove Is The Right... - 20 20 20 PATTY LOVELESS/You Don't Seem To... 20 20 30 30 KEVIN SHARPA You Love Somebody 7 17 17 17 TRITT & WHITEMelping Me Get...
- - 22 22 KATHY MATTEA/Love Travels 20 20 20 21 KENNY CHESNEY/She's Got it All 20 20 20 20 YEARWOOD & BROOKS/In Another’s Eyes 5 30 30 30 PAMTILLISAand Of The Living 7 17 17 17 BRYAN WHITE/Love Is The Right...
22 22 LITTLE TEXAS/The Cali 20 20 20 21 TRACY LAWRENCEMHow A Cowgil... - 20 20 20 GEORGE STRAIT/Today My World... - - 30 38 SHANIA TWAINAove Gets Me.. 17 17 17 17 LORRIE MORGAN/Go Away
. 22 22 DIAMOND RIOHow Your Love... 34 28 20 21 NEAL MCCOY/The Shake - - 20 20 SHANIA TWAIN/Love Gets Me... 20 20 20 20 TRACE ADKINS/The Rest Of Mine 7 7 17 17 CHELY WRIGHT/Shut Up And Drive
22 22 TRITT & WHITEMeiping Me Get .. 28 42 42 21 COLLIN RAYE/What The Heart Wants . 14 20 WYNONNAWhen Love Starts... - - - 20 WYNONNAMWhen Love Starts... - 7 7 17 GEORGE STRAIY/Today My World...
- 22 22 KINLEYS/Please 20 42 42 21 SAWYER BROWN/This Night Wont... 11 14 14 20 MARTINA MCBRIDE/A Broken Wing - 5 5 20 PATTY LOVELESS/You Don't Seem To... - 7 17 SHANIA TWAIN/Love Gets Me...
- - 22 22 PATTY LOVELESS/To Have You Back... 34 34 28 21 KEVIN SHARP/H You Love Somebody 14 14 14 20 DAVID LEE MURPHY/AN LR Up In Love - - 5 20 JOHN M. MONTGOMERY/Anget In My Eyes - - 7 17 PATTY LOVELESS/You Dont Seem To...
- 22 22 JOHN M. MONTGOMERY/Angel In My Eyes 28 28 28 21 RICK TREVINO/ Only Get This... 14 14 14 14 TRACE ADKINS/The Rest Of Mine 20 20 20 20 DAVID LEE MURPHY/AR Lit Up In Love - - - 17 Love Starts...
- - 22 22 MICHAEL PETERSON/From Here To... 20 20 20 21 TRISHA YEARWOOD/MHow Do | Live 14 14 14 14 LEE ROY PARNELL/You Cant Get... 20 20 20 20 RNVER i 17 17 17 17 TIMMCGRAW WA HILLt's Your Love
- - 22 ALABAMA! Course I'm. 12 6 22 8 BROOKS & DUNNMonky Tonk Truth 14 14 14 14 KATHY MATTEALove Travels 5 20 20 20 KINLEYS/Piease 17 17 17 17 GEORGE STRAIT/Carrying Your...
- - 22 SHERRIE AUSTIN/One Soitary Tear 12 22 6 8 KINLEYS/Please 14 14 14 14 PAMTILLISAand Of The Living 20 20 20 20 BRYAN WHITEAove Is The Right .. 17 17 17 17 MARK WILLS/Places I've Never .
S - 22 LEANN RIMES/On The Side Of... 12 6 6 8 TRACY LAWRENCE/The Coast Is Clear - 14 14 14 TRACY LAWRENCE/The Coast Is Clear 20 30 20 20 MARTINA MCBRIDE/A Broken Wing 32 17 17 17 TOBY KEiTHWe Were In Love
- 22 CHELY WRIGHT/Shut Up And Orive 24 6 6 8 MICHAEL PETERSONFrom Here To... 14 14 14 14 KINLEYS/Please 10 10 10 10 TRACY BYRD/Don't Love Make. . 17 17 17 17 TRISHA YEARWOODMHow Do | Live
. 20 20 TIM MCGRAW W/ HILLAt'S Your Love 12 22 6 8 GEORGE STRAIT/Today My World... - 14 14 14 MICHAEL PETERSONFrom Here To... 45 45 10 10 KENNY CHESNEY/She's Got 1t AR - - - 17 DAVID KERSH/Another You
20 20 GEORGE STRAIT/Carrying Your.. - 6 6 8 PAMTILLIS/and Of The Living - 14 14  ALABAMA/Yf Course I'm .. 10 10 10 10 SONS OF THE DESERTWhatever Comes First 32 17 17 17 ALABAMADanc', in’...
20 20 MICHAEL PETERSON/Drink, Swear.. - & 6 8 MARTINA MCBRIDE/A Broken Wing - 14 JOHN M. MONTGOMERY/Angel In My Eyes 10 10 10 10 TYHERNOON/Loved Too Much 17 17 17 17 REBA MCENTIRE'D Rather Ride.
20 20 TRISHA YEARWOOD/Mow Do | Live 12 6 22 8 CHELY WRIGHT/Shut Up And Drive - - 14 ALAN JACKSON/Between The Devil. 30 10 10 10 ALAN JACKSON/There Goes 17 17 17 17 LONESTAR/Come Cryin' To Me
20 20 PAM TILLIS/All The Good Ones.. - - 22 8 WYNONNAMWhen Love Starts.. - - - 14 JOHN ANDERSON/Small Town 45 45 45 10 TOBY KEITH/We Were In Love 24 32 32 17 COLLIN RAYE/What The Heart Warts
S 20 20 SHERRIE AUSTIN/Lucky In Love 36 36 36 11 JOHN M. MONTGOMERY/How Was | To Know} 10 10 10 10 LONESTAR/Cosme Cryin' To Me 7 7 7 7 DAVIDLEE MURPHY/AH Lit Up In Love
- 20 20 LORRIE MORGAN/Good As | Was To You 14 14 10 10 BLAKE & BRIAN/Another Perfect Day 10 10 10 10 REBA MCENTIREN'd Rather Ride. 7 7 7 7 JASON SELLERS/'m Your Man
- 20 20 M. CHAPIN CARPENTER/The Better To.. 10 10 10 10 TIM MCGRAW W/E HILLAYS Your Love 7 7 7 7 LEEROY PARNELL/You Can't Get .
- 30 20 VINCE GILL/You And You Alone 10 10 10 10 GEORGE STRAM/Carrying Your. 7 7 7 7 RIVER ROADMickajack
- 22 12 TRACE ADKINSA Left Something. 10 10 10 10  PAMTILLIS/A) The Good Ones. 7 7 7 7 GARYALLAN/Lving In A House.
v \ KPLX/Dallas mﬁ KYNG/Dallas " WWWW/Detroit WYCD/Detroit wmm WMZ0/Washington
&% | (214) 526-2400 cwmy (972) 716-7800 JM (313) 259-4323 (810) 799-0600 SBIFM (202) 362-8330
Rivers/Whitney 2053 Pearman/Tackett Roberts/E Raskell/Marroso Tishinglons Counity Skakon Daniels/Anthony
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2W W TW IW 2W W TW W 2W W TW W 2W W TW
45 45 45 45 SAWYER BROWN/This Night Won't.. 55 55 55 55 DEANA CARTER/How Do | Get There 25 25 36 37 YEARWOOD & BROOKS/In Another's Eyes 50 50 35 50 TIM MCGRAW/Everywhere 27 37 37 37 DEANA CARTERMow Do | Get There
45 45 45 45 TIM MCGRAW/Everywhere 45 55 55 55 TIM MCGRAW/Everywhere 25 25 36 37 BROOKS & DUNNMonky Tonk Truth 50 50 50 50 KENNY CHESNEY/She's Got it All 27 37 37 37 DIAMOND RIOMow Your Love.
28 45 45 45 DEANA CARTER/How Do | Get There 55 55 55 55 DAVID LEE MURPHY/AN LIt Up In Love 36 36 36 37 DEANA CARTERMow Do | Get There 35 35 50 50 SAWYER BROWN/This Night Won't. 37 37 37 37 VINCE GILL/You And You Alone
28 28 45 45 MARK CHESNUTT/Thank God For.. 55 55 55 55 SAWYER BROWN/This Night Won't. 36 36 36 37 DIAMOND RIOMow Your Love... 50 50 50 50 OEANA CARTERMow Do I Get There 37 37 37 37 TOBY KEITH/We Were In Love
28 28 28 45 DAVID LEE MURPHY/ANl Lit Up In Love 35 45 45 55 LORRIE MORGAN/Go Away 36 36 36 37 TIM MCGRAW/Eve 22 35 35 58 CLAY WALKERMWaich This 27 27 27 37 TIM MCGRAW/E
28 28 28 45 CLAY WALKERMWatch This 35 35 45 45 YEARWOOD & BROOKS/In Another's Eyes 36 36 36 37 SAWYER BROWN/This Night Won't .. 35 35 50 58 YEARWOOD & BROOKS/n Another's Eyes 37 37 37 37 JOHN M. MONTGOMERY/How Was | To Kno
28 28 28 45 GEORGE STRAIT/Today My World. 45 45 45 45 BRYAN WHITE/Love Is The Right . - - 25 37 SHANIA TWAIN/Love Gets Me. - - 50 50 SHANIA TWAIN/Love Gets Me... 37 37 37 37 SAWYER BROWN/This Night Won'..
15 28 45 28 YEARWOOD & BROOKS/In Another's Eyes 20 35 45 45 GEORGE STRAIT/Today My World... 25 25 25 37 BRYAN WHITE/Love Is The Right... 5 35 35 50 REBA MCENTIRE/MWhat ff it's You 37 37 37 37 LEE ANN WOMACK/The Fool
28 28 28 28 VINCE GILL/You And You Alone 45 45 45 45 VINCE GiLL/You And You Alone 36 18 36 37 TRISHA YEARWOOD/MHow Do | Live 35 35 35 35 BUFFALO CLUBMNolhin' Less Than.. 37 37 37 37 TRISHA YEARWOODMow Do | Live
28 28 28 28 BROOKS & DUNN/Honky Tonk Truth 45 45 45 45 KEVIN SHARP/ You Love Somebody 25 25 25 25 CLINT BLACK/Something That We Do 35 35 35 35 DAVID KERSH/Day In, Day Out 17 27 27 27 CUNT BLACK/Something That We Do
28 28 28 28 TRACE ADKINS/The Rest Of Mine 35 35 45 45 CLINT BLACK/Something That We Do 25 25 25 25 VINCE GILL/You And You Alone 35 35 35 35 BILLY RAY CYRUS/tS All The Same.. 17 27 27 27 BLAKE & BRIAN/Ancther Perfect Day
- 28 28 28 PATTY LOVELESS/You Don't Seem To. 35 35 45 45 CLAY WALKERMWatch This - - 18 25 TOBY KETHA'm So Happy... 35 50 35 35 COLLIN RAYE/What The Heart Wanis 27 27 27 21 BROOKS & DUNNMonky Tonk Truth
- 28 28 28 TRACY LAWRENCE/The Coast Is Clear 20 35 35 45 TYHERNDONA Have To Surrender 25 25 25 25 REBA MCENTIRE/MWhat if It's You 50 50 50 35 TRISHA YEARWOODMow Dol Live 17 17 27 27 MARK CHESNUTT/Thank God For...
28 28 28 28 KINLEYS/Piease - 10 35 45 MARK CHESNUTT/Thank God For.. - 5 18 25 MARTINA MCBRIDE/A Broken Wing 5 22 35 35 OAVID LEE MURPHY/AIl Lit Up In Love 27 27 27 27 KINLEYS/Please
20 20 28 28 LONESTAR/You Walked In 55 55 55 35 LEE ANN WOMACK/The Fool 25 25 25 25 LORRIE MORGAN/Go Away 5 5 22 35 VINCE GILL/You And You Alone 27 27 27 21 LORRIE MORGAN/GO Away
20 20 28 28 MICHAEL PETERSON/From Here To. 35 35 35 35 BROOKS & DUNN/Honky Tonk Truth 15 15 25 25 DAVID LEE MURPHY/AH Lit Up In Love 35 35 35 35 BRYAN WHITE/Love Is The Right... 17 27 27 21 KEVIN SHARPA You Love Somebody
- 20 28 28 TY HERNDONA Have To Surrender - - 20 35 SHANIA TWAIN/Love Gets Me... 25 25 25 25 MICHAEL PETERSON/From Here To. 22 35 35 35 KINLEYS/Please 27 27 27 27 TRITT & WHITEHeiping Me Get...
- - 28 28 SHANIA TWAIN/Love Gets Me. . - 20 WYNONNAMWhen Love Starts.. 25 25 25 25 KEVIN SHARP/ You Love Somebody 35 35 35 35 KEVIN SHARP/IT You Love Somebody 17 17 27 27 BRYAN WHITE/Love Is The Right..
20 20 20 28 BRYAN WHITEALove Is The Right. - - 5 20 PAMTILLIS/Land Of The Living 5 15 18 25 TRITT & WHITEMeiping Me Get .. 5 22 35 35 MARK CHESNUTT/Thank God For. 17 17 17 27 CHELY WRIGHT/Shut Up And Drive
20 20 20 28 RICK TREVING/See Rock City 20 20 20 20 CHELY WRIGHT/Shut Up And Drive 15 25 25 25 CLAY WALKERMWatch This - 35 35 35 PAMTILLIS/Land Of The Living 27 27 27 21 YEARWOOD & BROOKS/In Another's Eyes
10 10 20 28 KEVIN SHARPA You Love Somebody ~ - - 20 MICHAEL PETERSON/From Here To... 36 36 36 25 LEE ANN WOMACK/The Fool 5 22 22 22 LORRIE MORGAN/Go Away - 17 17 17 TRACY LAWRENCE/The Coast Is Clear
- - - 28 WYNONNAMWhen Love Starts. 10 10 20 20 REBA MCENTIREAVhat f It's You 25 25 25 25 CHELY WRIGHT/Shut Up And Drive 22 5 22 22 CHELY WRIGHT/Shut Up And Drive 17 17 17 17 KATHY MATTEA/Love Travels
20 28 28 20 REBA MCENTIRE/What If It's You 20 20 20 20 KINLEYSPlease 25 36 18 16 ALABAMA/Dancin’, Shaggin'.. 22 22 22 22 BROOKS & DUNNMHonky Tonk Truth - - 17 17 MARTINA MCBRIDE/A Broken Wing
28 28 28 20 CLINT BLACK/Something That We Do - - 10 ALAN JACKSON/Between The Devil.. 36 36 25 16 ALAN JACKSON/There Goes 22 22 22 22 CLINT BLACK/Something That We Do 17 17 17 17 REBA MCENTIRE/Mhat f It's You
28 28 20 20 LORRIE MORGAN/GO Away 10 10 10 10 TRITT & WHITE/Helping Me Get - - 18 16 ALAN JACKSONWhO' Cheatin' Who - 5§ 5 22 MICHAEL PETERSONfFrom Here To. -~ - 17 17 MICHAEL PETERSONFrom Here To.
20 20 20 20 SONS OF THE DESERTMand Of Fate - - 5 10 TRACE ADKINS/The Rest Of Mine 36 25 18 16 TOBY KEITHAVe Were In Love 5 22 22 22 GEORGE STRAIT/Today My World... 17 17 17 17 GEORGE STRAIT/Today My World..
20 20 20 20 MATT KING/A Woman Like You - 10 TRACY LAWRENCE/The Coast ts Clear 16 18 25 16 LONESTAR/Come Cryin' To Me - - - 22 TOBY KEITHA'm So Happy - 17 17 17 PAMTILLISAand Of The Living
10 10 20 20 GARY ALLAN/wing In A House - 5 10 LONESTARNou Walked In 15 25 18 16 NEAL MCCOY/The Shake 5 5 5 KATHY MATTEAlLove Traveis - 17 17 SHANIA TWAINLove Gels Me...
- 20 20 20 RIVER ROADMickajack - - - 16 REBA MCENTIRE/The Fear Of Bamg. - - - 5 LONESTAR/You Walked in - - 17 ALAN JACKSON/Between The Devil
- 20 20 TRACY BYRD/Good O 16 18 18 16 TIM MCGRAW W/ HILL/'s Your Love - 5 5 5 MARTINA MCBRIDE/A Broken Wing - - - 17 LEANN RIMES/On The Side Of
- - 20 20 PAM TILLISAand Of The Living 25 36 18 16 JOHN M. MONTGOMERY/How Was I To Kno 5 5 5 5 RICOCHET/Bink Of An Eye - 17 17 WYNONNAMWhen Love Starts..
10 10 10 20 KATHY MATTEA/Love Travels 16 18 18 16 MICHAEL PETERSON/Drink, Swear . - - 5 & SHERRIE' AUSTIN/One Sofitary Tear 10 10 10 10 TRACE ADKINS/ Left Something.
- - 10 20 MARTINA MCBRIDE/A Broken Wing 36 36 36 16 COLLIN RAYE/What The Heart Wants - 5§ & PATTY LOVELESS/You Don't Seem To. 37 10 10 10 ALABAMA/Dancin', Shaggin’
- 20 LEANN RIMES/On The Side Of . 16 18 18 16 GEORGE STRAIM/Carrying Your. 5 5 5 5 TRACYLAWRENCE/The Coast Is Clear 10 10 10 10 DEANA CARTER/Count Me In
- - - 20 ALAN JACKSON/Between The Devil.. 16 18 18 16 GEORGE STRAIT/One Night At A Time - 5 5 5 JOHN ANDERSON/Small Town 10 10 10 10 ALAN JACKSON/Who's Cheatin' Who
15 15 15 15 DWIGHT YOAKAM/Baby Don't Go 16 18 18 16 PAM TILLIS/AN The Good Ones. - -5 LILA MCCANN/ Wanna Fall In Love 37 10 10 10 LONESTAR/Come Cryin' To Me
- 15 15 15 SHERRIE’ AUSTIN/One Solitary Tear 5 5 5 15 TRACE ADKINS/The Rest Of Mine 5§ 5 MINDY MCCREADY/What ff | Do 10 10 10 10 NEAL MCCOY/The Shake
45 45 15 15 NEAL MCCOY/The Shake - - 5 15 ALABAMA/Of Course I'm. 10 10 10 10 REBA MCENTIRE/A'd Rather Ride..
28 45 45 15 DIAMOND RIO/How Your Love. 15 15 18 15 MARK CHESNUTT/Thank God For 10 10 10 10 TIMMCGRAW W/ HILLt's Your Love
45 28 45 15 LEE ANN WOMACK/The Fool - - - 15 ALAN JACKSON/Between The Devil 37 37 37 10 RICOCHET/Me Left A Lot To.
Today’s Country... onm—
KIKK/Houston K] RIT || vourmouston ‘ N ] KLB WKLB/Boston WKIS/Miami Y3106. 7 WYAY/Atlanta
(713) 8815957 (713) 8815100 (617) 542-0241 (954) 431-6200 TODAY'S HITCOUNTRY | | (770) 955-0106
Roberts/Kelly S Soctordey s Foverber | | pipia Brophey/Rogers McKay/Evans s Mitchell/Gray
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w W TW W 2w W W 2W LW Tw W W w TW
40 40 58 63 TiM MCGRAW/Everywhere 25 25 25 33 BROOKS & DUNNHonky Tonk Truth 40 40 40 40 DIAMOND RIO/How Your Love... 34 34 34 34 DEANA CARTERMow Do | Get There 42 42 42 42 DEANA CARTERMow Do | Get There
58 58 58 63 MARK CHESNUTT/Thank God For. 25 33 33 33 DEANA CARTERMow Do | Get There 40 40 40 40 ALAN JACKSON/There Goes 34 34 34 34 DIAMOND RIGHow Your Love. 32 42 42 42 LEE ANN WOMACK/The Fool
58 58 58 63 YEARWOOD & BROOKS/In Another's Eyes 33 33 33 33 DIAMOND RIO/How Your Love.. 40 40 40 40 KEVIN SHARPAS You Love Somebody 24 24 24 34 BROOKS & DUNNHonky Tonk Truth 32 42 42 42 TIM MCGRAW/Everywhere
10 10 40 63 TRACY LAWRENCE/The Coast Is Clear 33 33 33 33 VINCE GILL/You And You Alone 40 40 40 40 TOBY KEITH/We Were In Love 34 34 34 34 VINCE GILLYou And You Alone 32 42 42 42 YEARWOOD & BROOKS/n Another's Eyes
40 40 40 63 CLAY WALKER/Waich This 33 33 33 33 TIM MCGRAW/Everywhere 40 40 40 40 VINCE GILL/You And You Alone 24 34 34 34 TIM MCGRAW/Everywhere 32 42 42 42 BROOKS & DUNNHonky Tonk Truth
58 58 58 42 KINLEYS/Please 15 25 33 33 LORRIE MORGAN/GO Away 20 40 40 40 DEANA CARTERMow Do | Get There 24 24 34 34 SAWYER BROWN/This Night Won't 32 42 42 42 LORRIE MORGAN/Go Away
58 58 40 42 DAVID LEE MURPHY/AN Lit Up In Love 15 15 25 33 SAWYER BROWN/This Night Won't 20 40 40 40 LORRIE MORGAN/GO Away 24 34 34 34 KEVIN SHARP/f You Love Somebody 32 32 42 42 BRYAN WHITE/Love Is The Right...
58 58 40 42 SAWYER BROWN/This Night Won't . 25 33 33 33 LEE ANN WOMACK/The Fool 20 40 40 40 LEE ANN WOMACK/The Foot 34 34 34 34 LEE ANN WOMACK/The Foot 32 42 42 42 KEVIN SHARP/f You Love Somebody
40 40 40 42 VINCE GILL/You And You Alone 15 25 33 33 YEARWOOD & BROOKS/In Another's Eyes 20 20 40 40 TIM MCGRAW/Everywhere 24 34 34 34 YEARWOOD & BROOKS/In Another's Eyes 18 32 42 42 SAWYER BROWN/This Night Won't...
40 40 40 42 DEANA CARTERMow Do | Get There 15 25 25 25 CLINT BLACK/Something Thal We Do 20 20 20 20 DAVID LEE MURPHY/ANl Lit Up In Love 14 24 24 23 CLINT BLACK/Something That We Do 42 42 42 42 DIAMOND RIOHow Your Love.
58 - - 42 TIMMCGRAW/Just To See You 15 15 15 25 MARK CHESNUTT/Thank God For. 20 20 20 20 KINLEYS/Please 24 24 24 23 DAVID KERSHDay In, Day Out 32 32 32 42 VINGE GILL/You And You Alone
10 10 28 42 GEORGE STRAIT/Today My World. 15 25 25 25 KINLEYS/Please 20 20 20 20 YEARWOOD & BROOKS/In Anather's Eyes 24 24 24 23 KINLEYS/Please - 32 32 32 GEORGE STRAIT/Today My World..
- - 10 42 WYNONNAWhen Love Starts.. 25 25 25 25 REBAMCENTIRE/What It H's You 20 20 20 20 REBA MCENTIREAWhat If It's You 14 14 24 23 MARTINA MCBRIDE/A Broken Wing 32 32 32 32 CHELY WRIGHT/Shut Up And Drve
10 10 10 42 CLINT BLACK/Something That We Do 15 25 25 25 KEVIN SHARP/If You Love Somebody 20 20 20 20 CLINT BLACK/Something That We Do 14 24 24 23 REBAMCENTIREWhat i 1's You 18 32 32 32 CLINT BLACK/Something That We Do
- - 42 BROOKS & DUNNMe's Got You 25 25 25 25 GEORGE STRAIT/Today My World. 20 20 20 20 TRITT & WHITEMelping Me Get. 24 24 24 23 LORRIE MORGAN/Go Away 18 32 32 32 TRITT & WHITEMelping Me Get..
- 28 28 SHANIA TWAIN/Love Gets Me. 15 25 25 25 TRITT & WHITEHelping Me Get 20 20 20 20 SAWYER BROWN/This Night Won't.. 24 24 24 23 LEE ROY PARNELL/You Can't Get. - - 32 32 SHANIA TWAINLove Gets Me...
10 28 28 28 LONESTARNou Walked In - - 25 25 SHANIATWAIN/Love Gels Me... 12 20 20 20 BROOKS & DUNNHonky Tonk Truth - 14 14 23 MICHAEL PETERSON/From Here To. 18 32 32 32 DAVID LEE MURPHY/AN Lit Up In Love
10 28 28 28 REBAMCENTIREWnat If its You 15 15 15 25 BRYAN WHITE/Love Is The Right. 12 20 20 20 BRYAN WHITELove Is The Right. 24 24 24 23 RIVER ROADMNickajack 18 32 32 32 PAMTILLIS/Land Of The Living
10 10 *10 28 PAM TILLISAand Of The Living - - - 15 ALABAMA/Of Course I'm. 12 20 20 20 PAMTILLIS/Land Of The Living 24 24 24 23 TRITT & WHITEHelping Me Get . 18 18 32 32 CLAY WALKERMWatch This
- - 28 ALAN JACKSON/Between The Devil. 10 15 15 15 TRACE ADKINS/The Rest Of Mine 12 12 20 20 KATHY MATTEA/Love Travels 24 24 24 23 BRYAN WHITE/Love Is The Right.. 18 18 18 32 MARK CHESNUTT/Thank God For.
40 40 58 20 DAVID KERSH/Day In, Day Out - - - 15 ALAN JACKSON/Between The Devil. - - 20 20 SHANIA TWAIN/Love Gets Me. 24 24 24 23 CHELY WRIGHT/Shut Up And Drve 18 18 18 18 TRACE ADKINS/The Rest Of Mine
20 20 28 20 LEE ANN WOMACK/The Fool < - - 15 TOBY KEITHTm So Happy. 12 12 12 12 MINDY MCCREADYMhat If 1 Do - 14 14 14 TRACE ADKINS/The Rest Of Mine 18 18 18 18 KINLEYS/Please
58 58 20 20 JOHN M. MONTGOMERY/How Was | To Know 10 15 15 15 DAVID LEE MURPHY/AIl Lit Up In Love 12 12 12 12 TY HERNDON/I Have To Surrender 14 14 14 14 GARY ALLANAiving In A House... 18 18 18 18 LONESTAR/You Walked In
58 20 20 20 ALABAMAMDancin, Shaggin’ 10 10 10 15 PAMTILLISALand Of The Living 5 12 12 12 CHELY WRIGHT/Shut Up And Crive - - 14 14 SHERRIE' AUSTINOne Softary Tear 18 18 18 18 REBAMCENTIRE/at f s You
40 58 20 20 COLLINRAYEMhat The Heart Wants 15 15 15 15 CLAY WALKERWatch This 5 12 12 12 MARK CHESNUTT/Thank God For... 14 14 14 14 MARK CHESNUTT/Thank God For 18 18 18 18 MARTINA MCBRIDE/A Broken Wing
58 58 20 20 KENNY CHESNEY/She's Got It Al 10 15 15 15 CHELY WRIGHT/Shut Up And Drive § 12 12 12 LONESTAR/You Walked In - - - 14 TRACY LAWRENCE/The Coast Is Clear - 18 18 18 PATTY LOVELESS/You Don't Seem To...
20 20 20 20 TRISHA YEARWOOD/Mow Do | Live 10 10 10 10 KATHY MATTEA/Love Travels 5 5 12 12 GEORGE STRAIM/Today My World.. 14 14 14 14 LONESTAR/You Walked In - 18 18 18 MINDY MCCREADY/What If | Do
40 40 40 15 KEVIN SHARP/ You Love Somebody - 10 10 10 MINDY MCCREADYAWhat I | Do 5 5 12 12 MICHAEL PETERSON/FromrHere To... - - - 14 PATTY LOVELESS/ou Don't Seem To... - 18 18 18 TRACY LAWRENCE/The Coast Is Clear
28 28 28 15 BRYAN WHITE/Love Is The Right. 10 10 10 10 LEE ROY PARNELL/You Can't Get... - - 12 12 WYNONNAWhen Love Starts.. 14 14 14 14 KATHY MATTEA/Love Travels 18 18 18 18 GARY ALLANLiving In A House...
10 10 15 SHERRIE AUSTINOne Solitary Tear 10 10 10 MICHAEL PETERSON/From Here To. - - 5 12 PATTY LOVELESSNou Don't Seem To. - 14 14 14 MINDY MCCREADY/What ff | Do - - 1B 18 MICHAEL PETERSON/From Here To...
- 10 10 15 SONS OF THE DESERTMand Of Fate - 10 10 10 RICOCHET/Bink Ot An Eye - - - 12 LEANN RIMES/On The Side Of.. - 14 14 14 GEORGE STRAIT/Today My World. - - 18 18 JOHN M. MONTGOMERY/Angel In My Eyes
- 10 10 15 RIVER ROADNickajack - 10 10 18 PATTY LOVELESS/You Don't Seem To... 40 12 12 7 KENNY CHESNEY/She's Got it All 14 14 14 14 PAMTILLISand Of The Living 18 18 18 18 RIVER ROADNickajack
28 40 10 15 LORRIE MORGAN/GO Away - 10 10 10 TRACY LAWRENCE/The Coast Is Clear 40 7 7 7 ALABAMA/Dancin', Shaggin'... - - 14 14 SHANIA TWAINLove Gets Me... - 18 18 18 RANCHMWaikin' The Country
10 10 10 15 TRITT & WHI ing Me Get... 16 10 10 10 TYHERNDONA Have To Surrender - 7 7 7 TRISHA YEARWOODMow Do | Live 14 14 14 14 CLAY WALKER/Watch This - 18 18 18 LILA MCCANNA Wanna Fa In Love
- - - 15 MARTINA MCBRIDE/A Broken Wing 33 10 10 10 ALABAMA/Dancin’, Shaggin’.. 5§ 5 5 5 CLAY WALKERMatch This - - - 14 WYNONNAWhen Love Starts... 18 18 18 18 SHERRIE AUSTIN/One Soitary Tear
S 15 TRACE ADKINS/The Rest Of Mine 10 10 10 10 JOHN BERRY/ Wik, if You Will § 5 5 5 LEEROY PARNELL/You Can't Get.. 10 - 10 10 TRACE ADKINS/(This Ain't) No.. - 18 18 18 RICOCHET/Biink Of An Eye
- 15 TOBY KEITHA'm So Happy... 10 10 10 10 KENNY CHESNEY/She's Got it All 5 5 5 5 RIVER ROAD/Nickajack 10 10 10 10 ALABAMA/Sad Lookin' Moon - - 18 18 ALABAMAOI Course I'm...
33 33 10 10 ALAN JACKSON/There Goes 5 5 5 5 GARYALLANLMNg In A House... 10 10 10 10 JOHN BERRY/She's Taken A Shine - - 18 18 RICK TREVINO/See Rock City
10 10 10 10 TOBY KEITHAWe Were In Love 5 5 5 5 TRACE ADKINS/The Rest Of Mine - - 10 10 BLACK & MCBRIDE/Stl Hpiding On -+ - 18 WYNONNAWhen Love Starts ..
33 10 10 10 DAVID KERSH/Day in, Day Out 5§ 5 5 5 BLAKE & BRIAN/Another Perfect Day 10 10 10 10 DEANA CARTER/We Danced Anyway 18 18 18 18 LEE ROY PARNELL/You Cant Get...
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KMPS/Seattle KEEY/Minneapaolis KSON/San Diego WMJC/Long Isiand i) ¥ cownrny | | KMLE/Phoenix
(206) 443-9400 (612) 820-4200 (619) 291-9797 (516) 423-6740 (602) 264-0108
Richards/Thomas Swedberg/Moon Shepard/Upton Asker/Alexander 108 Garrison/Allen
PLAYS ARTIST/TITLE PLATS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTISTITLE PLAYS ARTIST/TITLE
W W LW TwW W 2w W W W TW W W W TW W W W TW
- - 41 41 SHANIA TWAIN/Love Gets Me... 40 40 40 40 SAWYER BROWN/This Night Won't... 31 31 31 31 LEE ANN WOMACK/The Fool 38 38 38 38 ALAN JACKSON/There Goes 30 30 43 50 DEANACARTERMow Do | Get There
41 41 41 41 TIMMCGRAW/E 40 40 40 40 LORRIE MORGAN/Go Away 31 31 31 31 ALAN JACKSON/There Goes 38 38 38 38 LEE ANN WOMACK/The Fool 30 30 30 50 YEARWOOD & BROOKS/n Mnother's Eyes
41 41 41 41 YEARWOOD & BROOKSAn Another's Eyes 26 40 40 40 YEARWOOD & BROOKS/n Another's Eyes 31 31 31 31 KEVIN SHARPA You Love Somebody 22 38 38 38 DIAMOND RIOMow Your Love... 43 43 43 50 SAWYER BROWN/This NightWon't..
28 28 41 41 DIAMOND RIOMHow Your Love. 26 40 40 40 BROOKS & DUNNHonky Tonk Truth 20 31 31 31 VINGE GILL/You And You Alone 22 38 38 38 SAWYER BROWN/This Night Won't... 26 30 43 50 BROOKS & DUNNMonky Tork Truth
41 41 41 41 COLLIN RAYEMWhat The Heart Wants 26 40 40 40 DEANA CARTERMow Do | Get There 20 31 31 31 NEAL MCCOY/The Shake 22 22 38 38 VINCE GILL/You And You Alone 26 26 26 30 MINDY MCCREADYMWhat f Do
41 41 41 41 TOBY KEITHMWe Were In Love - 40 40 SHANIA TWAIN/Love Gets Me... 20 20 31 31 DIAMOND RIOHow Your Love... 22 22 38 38 LORRIE MORGAN/Go Away 26 26 26 30 MICHAEL PETERSONFrom Here To.
41 41 41 41 TRISHA YEARWOODMHow Do | Live 26 26 40 40 TIM MCGRAW/Everywhere 20 20 31 31 LORRIE MORGAN/Go Away 22 22 38 38 DEANA CARTERHow Do | Get There 26 30 30 30 MARK CHESNUTT/Thank God For...
28 28 28 41 LEE ANN WOMACK/The Foot 26 26 26 40 MARK CHESNUTT/Thank God For... 20 20 20 31 DEANA CARTERMHow Do | Get There 22 22 22 38 KEVIN SHARP/ You Love Somebody 30 30 30 30 CLAY WALKERMatch This
28 28 28 41 DEANA CARTERMow Do ! Get There 18 26 26 40 MICHAEL PETERSON/From Here To. 20 20 20 31 SAWYER BROWN/This Night Won't. 22 22 22 38 TIM MCGRAW/Everywhere 26 30 30 30 REBAMCENTIREAWhat if Its You
- 28 28 WYNONNA/When Love Starts.. 26 26 18 26 VINCE GILL/You And You Alone 20 20 20 20 TIM MCGRAW/E 22 22 22 22 BRYAN WHITE/Love Is The Right... 30 30 30 30 TIM MCGRAW/Everywhere
28 28 28 28 GEORGE STRAIT/Today My World.. 26 26 26 26 CLINT BLACK/Something That We Do 20 20 20 20 MARK CHESNUTT/Thank God For... 22 22 22 22 YEARWOOD & BROOKS/n Another's Eyes § 5 5 30 TRITT & WHITEHelping Me i3et..
16 16 28 28 TRITT & WHITE/MHelping Me Get... 26 26 26 26 KEVIN SHARP/f You Love Somebody 20 20 20 20 CLAY WALKERWatch This 22 22 22 22 TRITT & WHITEMelping Me Get.. 26 26 26 30 VINGE GILL/You And You Alame
28 28 28 28 CLINT BLACK/Something That We Do 26 26 26 26 CHELY WRIGHT/Shut Up And Drive 20 20 20 26 TRITT & WHITEMelping Me Get. 22 22 22 22 REBAMCENTIREAWhat if It's You 26 26 26 30 LONESTAR/You Walked In
28 28 28 28 B8ROOKS & DUNNMHonky Tonk Truth 26 26 26 26 TRACE ADKINS/The Rest Of Mine 20 20 20 20 YEARWOOD & BROOKSAN Another's Eyes 22 22 22 22 BROOKS & DUNNHonky Tonk Truth 30 30 30 30 KINLEYS/Please
28 28 28 28 CHELY WRIGHT/Shut Up And Drive 18 26 26 26 LONESTAR/You Walked In 20 20 20 20 BRYAN WHITE/Love Is The Right .. 22 22 22 22 CLINT BLACK/Something That We Do 30 30 30 30 LORRIE MORGAN/Go Away
28 28 28 28 ALAN JACKSON/There Goes 18 26 26 26 MINDY MCCREADYMWhat if | Do 20 20 20 20 CLINT BLACK/Something That We Do 15 22 22 22 CHELY WRIGHT/Shut Up And Drive 26 26 30 30 TRACE ADKINS/The Rest Of ifine
28 28 28 28 LORRIE MORGAN/Go Away - 26 26 JOHN M. MONTGOMERY/Angel In My Eyes 20 20 20 20 GEORGE STRAIT/Today My World.. 15 22 22 22 MARK CHESNUTT/Thank God For... 30 30 30 30 CHELY WRIGHT/Shut Up And Drive
16 16 16 28 REBA MCENTIREMWHat if It's You - 26 26 WYNONNA/When Love Starts. 12 20 20 20 CHELY WRIGHT/Shut Up And Drive 15 22 22 22 TRAGE ADKINS/The Rest Of Mine 26 5 30 30 KEVINSHARP/ You Love Somebody
16 16 t6 28 MARTINA MCBRIDE/A Broken Wing 18 18 26 256 MARTINA MCBRIDE/A Broken Wing 12 20 20 20 TRACE ADKINS/The Rest Of Mine 15 15 22 22 CLAY WALKER/Watch This 26 26 26 30 GEORGE STRAIT/Today My World.
16 16 16 28 MARK CHESNUTT/Thank God For. 18 18 18 26 GEORGE STRAIT/Today My World... 12 20 20 20 REBA MCENTIREAWhat If It's You 15 15 22 22 PAMTILLISALand Of The Living 30 30 30 30 DIAMOND RIOMHow Your Love.
22 22 22 22 KENNY CHESNEYAWhen | Close My Eyes - 18 26 TOBY KEITHT'm So Happy... 12 12 20 20 KINLEYS/Please - 15 22 22 TRACY LAWRENCE/The Coast ts Clear - 26 26 26 JOHN M. MONTGOMERY/Angel in My Eyes
10 10 22 22 REBA MCENTIRE/I'd Rather Ride.. - 26 ALAN JACKSON/Between The Devil.. 12 12 20 20 PAM TILLISAand Of The Living 15 15 15 22 KINLEYS/Piease - 26 26 WYNONNAMWnhen Love Start::
41 41 22 22 ALABAMA/Dancin’, Shaggin'.. 18 18 26 26 REBAMCENTIREMWhat if its You 12 12 12 20 PATTY LOVELESS/You Don't Seem To... - - 15 22 SHANIA TWAINAove Gets Me.. - 26 LEANN RIMES/On The Side Of..
22 22 22 22 TRACY LAWRENCEHow A Cowgirl. 18 18 18 18 BRYAN WHITE/Love Is The Right... - - 12 20 SHANIA TWAIN/Love Gets Me. 15 15 15 22  DAVID LEE MURPHY/ANl Lit Up In Love - - 26 PAMTILLIS/Land Of The Living
22 22 22 22 BLACK & MCBRIDE/Still Holding On 18 18 18 1B GARY ALLAN/Living In A House. 31 3t 31 14 COLLIN RAYE/What The Heart Wants 15 15 15 15 KATHY MATTEA/Love Travels 26 26 26 TRACY LAWRENCE/The Coast ts Clear
22 22 22 22 DEANACARTER/Gount Me In 18 18 18 18 PAMTILLISALand Of The Living 14 14 14 14 PAMTILLIS/All The Good Ones .. 15 15 15 15 LEE ROY PARNELLYou Can't Get. - 26 26 26 MARTINA MCBRIDE/A Broken Wing
22 22 22 22 BRYAN WHITE/Sittin’ On Go 18 18 18 18 SHERRIE' AUSTIN/One Solitary Tear 14 14 14 14 TRACY LAWRENCEHaw A Cowgirl. 15 15 15 15 TYHERNDON/ Have To Sumender § 5 § 26 CLINT BLACK/Sometting That We Do
22 22 22 22 BROOKS & DUNN/Why Would | Say... 10 18 18 18 SONS OF THE DESERT/Hand Of Fate 31 31 14 14 JOHN M. MONTGOMERY/How Was | To Know 15 15 15 15 MARTINA MCBRIDE/A Broken Wing - - - 26 TOBY KEITHA'm So Happy.
5 5 16 16 PAMTILLISLand Of The Living 18 18 18 RHETT AKINSMore Than Everything 3t 14 14 14 TO8Y KEITHAVe Were In Love 15 15 15 15 GEORGE STRAIT/Today My World. 26 26 26 SHANIA TWAINLove Gets Mz..
16 16 16 16 MICHAEL PETERSON/From Here To... - 18 LEANN RIMES/On The Side Of.. 31 14 14 14 TRISHA YEARWOODMow Do | Live 7 15 15 15 MICHAEL PETERSON/From Here To.. - - 26 ALAN JACKSON/Between The Devil.
16 16 16 16 KEVIN SHARP/f You Love Somebody - 18 BLACKHAWK/Postmarked.. 14 14 14 14 GEORGE STRAIT/Carrying Your... - 15 15 15 PATTY LOVELESS/You Don't Seem To.. 26 LYNNS/Nights Like These
16 16 16 16 VINCE GILL/You And You Alone 10 10 10 18 KATHY MATTEALove Travels 31 31 14 14 KENNY CHESNEY/She's Got It All 15 15 15 MINDY MCCREADYMhat If { Do 26 LEE ANN WOMACK/You've Got To...
16 16 16 16 BRYAN WHITE/Love Is The Right.. 26 26 26 18 RIVER ROADNickajack 14 14 14 14 MICHAEL PETERSON/Drink, Swear... 7 15 15 LONESTAR/ou Walked In - - - § DBRYANWHITELove IS The Faght..
- - - 16 ALABAMAYDf Course 'm... 10 10 10 10 TRITT & WHITEHeiping Me Get. 12 12 12 12 BROOKS & DUNNHonky Tonk Truth - 15 15 JOHN M. MONTGOMERY/Angel In My Eyes 30 5 5 § DAVIDLEE MURPHY/AALit &p in Love
5 5 5 16 PATTY LOVELESS/You Don't Seem To.. 10 10 10 10  LILA MCCANNA Wanna Fail In Love 12 12 12 12 JOHN ANDERSON/Smal Town 15 15 ALABAMA/Of Course I'm... S § RIVER ROAD/Nickajack
5 5 5 16 TRACE ADKINS/The Rest Of Mine 10 10 10 10  DAVID LEE MURPHY/AIl Lit Up In Love - 12 12 12 TRACY LAWRENCE/The Coast Is Clear 7 15 RIVER ROAD/Nickajack
5 5 5 16 CLAY WALKERMatch This 10 10 10 10 CLAY WALKERMWatch This 12 12 12 MICHAEL PETERSON/From Here To... - 15 WYNONNAMhen Love Starts...
41 41 41 10 GEORGE STRAM/Carrying Your. 10 10 10 10 JOHN ANDERSON/Smali Town 12 12 12 MARTINA MCBRIDE/A 8Broken Wing 15 TOBY KEITHA'm So Happy.
41 41 41 10 PAMTILLIS/All The Good Ones... 10 10 10 10 MATT KING/A Woman Like You 12 12 DAVID LEE MURPHY/Alt Lit Up In Love - - - 15 ALAN JACKSON/Between The Devil...
10 10 10 10 MARK CHESNUTT/Let It Rain - 10 PAUL BRANDT/A Little in Love 12 12 TY HERNDONA Have To Surrender 38 38 38 15 NEAL MCCOY/The Shake
KNIX/Phoenix 7 m WIL/SL. Louis WPOC/Baltimore WOSY Pittsburgh WQYK/Tampa
1025 {602) 966-6236 il (314) 781-9600 (410) 366-3693 (412) 471-9950 (813) 576-6055
Artzomass Besst Conmery Daniels/Owens Barnett/Langston Lindemulder/Cole Case/Datton Martin/Roberts
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW AW W W W W W W 3W W v TW W 2W LW Tw
38 33 38 38 LEE ANN WOMACK/The Fool 25 25 25 35 YEARWOOD & BROOKSAn Another's Eyes 32 32 32 32 VINCE GILLYou And You Alone 40 40 40 40 GEORGE STRAIT/Ore Night At A Time 18 18 32 32 DEANA CARTERMow Do | Get There
24 33 38 38 SAWYER BROWN/This Night Won't. 25 25 25 35 VINGE GILL/You And You Alone 32 32 32 32 DIAMOND RIOMHow Your Love. 23 40 40 40 JOHN M. MONTGOMERY/MHow Was | To Know 32 32 32 32 DIAMOND RiOMHow Your Love.
38 38 38 38 DIAMOND RIOHow Your Love... 35 35 35 35 LORRIE MORGAN/Go Away 19 19 30 32 DEANA CARTERHow Do | Gel There 40 29 29 40 GEORGE STRAIT/Carrying Your. 18 32 32 32 VINGE GILL/You And You Albne
38 38 38 38 DEANA CARTERHow Do | Get There 25 35 35 35 LEE ANN WOMACK/The Fool 19 30 32 32 LORRIE MORGAN/Go Away 40 29 29 40 TRISHA YEARWOODHow Do | Live 32 32 32 32 ALAN JACKSON/There Goes
24 38 38 38 KEVIN SHARP/f You Love Somebody 35 35 35 35 DEANACARTERMHow Do | Get There 19 30 32 32 LEE ANN WOMACK/The Fool 29 29 29 28 TRACE ADKINS/ Left Something... 18 18 32 32 TIM MCGRAWE
38 38 38 38 TIM MCGRAW/Everywhere 35 35 35 35 KEVIN SHARPAf You Love Somebody 19 19 30 32 CHELY WRIGHT/Shut Up And Drive 7 23 23 28 TIM MCGRAW/Everywhere 32 32 32 32 JOHN M. MONTGOMERY/Hiw Was | To Know|
24 24 24 38 CHELY WRIGHT/Shut Up And Drive 25 25 35 35 SAWYER BROWN/This Night Won't... 19 19 30 32 KEVIN SHARP/If You Love Somebody 29 29 29 28 KEVIN SHARP/She's Sure Taking.. 18 32 32 32 LORRIE MORGAN/Go Away
24 24 24 38 TRACE ADKINS/The Rest Of Mine 25 25 35 35 BROOKS & DUNNHonky Tonk Truth 19 19 19 30 TiM MCGRAW/Everywhere 29 29 29 28 TOBY KEITHAWe Were In Love 32 32 32 32 COLLIN RAYEAWhat The Heart Wants
24 10 24 38 LORRIE MORGAN/Go Away - 35 35 SHANIA TWAIN/Love Gets Me... 19 19 19 30 MARK CHESNUTT/Thank God For. - - 23 28 SHANIA TWAIN/Love Gets Me.. 32 32 32 32 LEE ANN WOMACK/The Fool
10 24 24 24 DAVID LEE MURPHY/AIl Lit Up In Love 25 25 25 25 TIM MCGRAW/Everywhere 19 19 19 19 BRYAN WHITE/Love is The Right... 29 29 29 28 KENNY CHESNEYMhen 1 Close My Eyes 10 10 18 18 TRACE ADKINS/The Rest Of Mine
24 24 24 24 BROOKS & DUNNMHonky Tonk Truth 25 25 25 25 DAVID LEE MURPHY/AN Lit Up In Love 19 19 19 19 KATHY MATTEA/Love Travels 7 29 29 28 YEARWOOD-& BROOKS/In Another's Eyes 10 18 18 18 CLINT BLACK/Something Taat We Do
24 24 24 24 CLINT BLACK/Something That We Do 25 25 25 25 REBA MCENTIREWhat If It's You 19 19 19 19 YEARWOOD & BROOKS/An Another's Eyes 29 29 29 28 PAMTILLIS/Al The Good Ones... 18 18 18 18 BROOKS & DUNNMHonky Tenk Truth
10 24 24 24 YEARWOOD & BROOKSAn Anothers Eyes 25 25 25 25 BRYAN WHITE/Love Is The Right.. 19 19 19 19 DAVID LEE MURPHY/AIl Lit Up in Love 29 29 29 28 TYHERNDON/Loved Too Much 10 18 18 18 MARK CHESNUTT/Thark Gwd For.
24 24 24 24 BRYAN WHITE/Love Is The Right... 25 25 25 25 CHELY WRIGHT/Shut Up And Drive 15 18 19 19 CLINT BLACK/Something That We Do 29 29 29 28 TRACY LAWRENCEMow A Cowgil. 10 10 18 18 KINLEYS/Please
24 24 24 24 MARK CHESNUTT/Thank God For.. 15 25 25 25 MARK CHESNUTT/Thank God For.. 19 19 19 19 BROOKS & DUNNMonky Tonk Truth 23 23 29 28 ALABAMA/Dancin’. Shaggin'... 18 18 18 18 REBA MCENTIREAWNat If it". You
24 24 24 24 MICHAEL PETERSONFrom Here To... 15 25 25 25 TRITT & WHITEHelping Me Get... 16 15 18 19 TRITT & WHITEMelping Me Get... 23 23 23 28 DIAMOND RIQ/How Your Love... 18 18 18 18 SAWYER BROWN/This Night Won't ..
24 24 24 24 MARTINA MCBRIDE/A Broken Wing 25 25 25 25 GEORGE STRAIT/Today My World. 15 18 19 19 MARTINA MCBRIDE/A Broken Wing - 40 40 28 TOBY KEITHMe Too 18 18 18 18 KEVIN SHARP/f You Love Somebody
10 24 24 24 TYHERNDONA Have To Sumender 15 15 25 25 CLINT BLACK/Something That We Do 15 18 19 19 PAMTILLIS/Land Of The Living 23 23 23 28 DEANA CARTER/Mow Do | Get There 18 18 18 18 GEORGE STRAIT/Today My Morid.
- - 24 24 SHANIA TWAINLove Gets Me... 15 15 15 25 TRAGE ADKINS/The Rest Of Mine 13 15 18 19 GEORGE STRAIT/Today My Worid. 23 23 23 28 ALAN JACKSON/There Goes 18 18 18 18 TRITT & WHITEMelping Me Get
24 38 38 24 GEORGE STRAIT/Today My World. . - 25 25 ALAN JACKSON/Between The Devil.. 15 18 19 19 XINLEYS/Piease 23 29 29 28 COLLIN RAYE/On The Verge - - 18 18 SHANIA TWAIN/Love Gets Mie...
10 10 24 24 CLAY WALKERMatch This - 25 25 WYNONNAMhen Love Starts.. 15 15 15 19 REBAMCENTIREAhat If It You 29 7 23 28 CLINT BLACK/Something That We Do 10 18 18 18 CLAY WALKERWatch This
10 10 10 24 KINLEYS/Please - - 25 JOHNM. MONTGOMERY/Angel In My Eyes - - 16 19 SHANIA TWAIN/Love Gets Me . 40 40 40 28 KENNY CHESNEY/She's Got it All 18 18 18 18 BRYAN WHITE/Love Is The Bight.
- - - 24 ALAN JACKSON/Between The Devil.. 5 15 15 15 SONS OF THE DESERT/Hand Of Fate 32 32 32 19 ALAN JACKSON/There Goes 29 29 29 28 LEE ANN WOMACK/The Fool 18 18 18 18 CHELY WRIGHT/Shut Up And Orive
20 MARK CHESNUTTAtS A Littie Too.. 15 15 15 15 RICOCHET/Blink Of An Eye 32 32 32 19 TOBY KEITHWe Were In Love 7 7 7 14 SAWYER BROWN/This Night Won't.. 18 18 18 18 YEARWOOD & BROOKS/In Another's Eyes
20  DAVID KERSH/Another You 15 15 15 15 PAMTILLISALand Of The Living 15 15 15 18 LEE ROY PARNELL/You Can't Get. 7 7 7 14 KEVINSHARP/ You Love Somebody 12 12 12 12 TRACE ADKINS/ Left Something..
20 GEORGE STRAIT/ne Night At A Time 15 15 15 15 PATTY LOVELESS/You Don't Seem To.. 15 15 18 18 CLAY WALKERWatch This 7 7 7 14 MARKCHESNUTT/Thank God For. 32 32 22 12 ALABAMADanci', Shaggin’
- 28 KEVIN SHARP/She's Sure Taking... - 15 15 15 CLAY WALKERWatch This 32 19 17 17 KENNY CHESNEY/She's Got It All 7 7 7 14 LORRIE MORGAN/Go Away 12 12 12 12 DEANA CARTER/Count Me
- 20 LEANN RIMES/The Light In Your.. - 15 15 MINDY MCCREADYMWRat If | Do 17 17 17 17 TY HERNDONAoved Too Much - 7 7 14 GEORGE STRAIT/Today My World... 32 22 12 12 KENNY CHESNEY/She's Got It Al
- 20 TIMMCGRAW W/ HILL/t's Your Love § 5 15 MICHAEL PETERSONAom Here To... 19 17 17 17 NEAL MCCOY/The Shake 7 7 7 14 BROOKS & DUNNHonky Tonk Truth 12 12 12 12 TY HERNDON/Loved Too Much
- - 20 TYHERNDON/Loved Too Much - - 15 15 ALABAMA/DI Gourse Im... 17 17 17 17 TIMMCGRAW W/, HILL/IS Your Love 7 7 7 14 COLLIN RAYEAWhat The Heart Wants 32 32 22 12 TOBY KEITH/We Were In Leve
S 20 GEORGE STRAIT/Carrying Your.. - - - 15 MARTINA MCBRIDE/A Broken Wing 32 32 19 17 COLLIN RAYEAWhat The Heart Wants 7 7 7 7 VINCEGILL/You And You Alone 12 12 12 12 TRACY LAWRENCEMHow A Cowgirl...
- - 20 TRACY BYRD/Don't Love Make. § 5 5 & KATHY MATTEALove Travels 17 17 17 17 GEORGE STRAIT/Carrying Your... 7 7 7 7 TRIT&WHITEHelping Me Get. 12 12 12 12 LONESTAR/Come Cryin' To Me
S 20 TRACE ADKINS/ Left Something. 15 15 15 & GARY ALLANAiving in A House. 32 19 17 17 TRISHA YEARWOODHow Do | Live 7 7 7 T DAVIDLEE MURPHY/AIl Lit Up In Love 18 18 12 12 NEAL MCCOY/The Shake
20 LONESTAR/Come Cryin’ To Me - 5 5 5§ LONESTARNou Walked In 13 15 15 15 MICHAEL PETERSON/From Here To... 7 7 7 T KINLEYS/Please 12 12 12 12 TIMMCGRAW W/F. HILLAt:. Your Love
- 20 TRACY LAWRENCEHow A Cowgirl... 5 5 § 5 KINLEYS/Please - 13 15 15 PATTY LOVELESS/You Don't Seem To... 7 7 7 T CHELY WRIGHT/Shut Up And Drive 22 12 12 12 MICHAEL PETERSON/Drink. Swear..
- 20 TRISHA YEARWOOD/How Do | Live 5 5 5 5 SHERRIE AUSTINOne Solitary Tear 13 15 15 15 RICK TREVINO/See Rock City 7 7 7 7 BRYANWHITE/Love Is The Right. 12 12 12 12 GEORGE STRAIT/Carrying Your...
- - 20  KENNY CHESNEY/She's Got It Al - 5 5 5 TYHERNDONA Have To Surrender - 13 15 15 TRACY LAWRENCE/The Coast Is Clear 7 7 7 T CLAYWALKER/Watch This 32 22 12 12 TRISHA YEARWOODMHow (o | Live
38 - - 20 JOHNM. MONTGOMERY/How Was | To Know - 5 5 LILAMCCANNA Wanna Fall In Love 13 15 15 TYHERNDONA Have To Surrender 7 7 7 7 LEEROY PARNELLNou Can't Get... - - 10 10 TRACY LAWRENCE/The Coust Is Clear
10 10 10 10 VINCE GILL/You And You Alone - § TRACY LAWRENCE/The Coast Is Clear 13 15 15 GARY ALLANAving In A House.. 7 7 7 T GARY ALLANALving In A House. 10 10 10 10 LONESTARNou Walked In
38 24 10 10 TRITT & WHITEMeiping Me Get... S § 8IG HOUSEALove Ain't Easy 13 15 ALABAMA/GS Course f'm.. 7 7 7 T TRACE ADKINS/The Rest Of Mine - - 10 10 PATTY LOVELESS/You Don Seem To..
f ) JI— MARKET #23
R
'ﬁ - WRBO/Tampa m KYGO/Denver WGAR/Cleveland KUPL/Portiand, OR KWJJ/Portiand, OR
Whoy) (813) 287-1047 Em (303) 321-0950 (216) 328-9950 (503) 223-0300 (503) 223-4393
Fad Bee Lane/Myles St. John/Page rryey Nugent/Collier Rogers/Taylor MitchellsmcCrae
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W W W W W v Tw IW W W TW w 2 w
28 28 45 45 DEANA CARTER/How Do I Get There 30 30 30 30 LEE ANN WOMACK/The Fool 24 24 35 35 DEANA CARTERMow Do | Get There 36 36 36 36 KENNY CHESNEY/She's Got It All 25 38 38 S0 DEANA CARTERMow Do | riet There
45 45 45 45 KENNY CHESNEY/She's Got It All 30 30 30 30 BUFFALO CLUBMothin' Less Than. 35 35 35 35 KENNY CHESNEY/She's Got It Al 36 36 36 36 ALAN JACKSON/There Goes 38 38 38 38 GEORGE STRAIT/Carrying Your.
45 45 45 45 DIAMOND RIOMow Your Love. 30 30 30 30 VINCE GILL/You And You Alone 35 35 35 35 DIAMOND RIO/How Your Love.. 36 36 36 36 DIAMOND RIO/MHow Your Love. 38 38 38 38 TRACY LAWRENCEHow A Cowgir...
45 45 45 45 ALAN JACKSON/There Goes 30 30 30 30 BLAKE & BRIAN/Another Perfect Day 35 35 35 35 ALAN JACKSON/There Goes 36 36 36 36 LEE ANN WOMACK/The Fool 38 38 38 38 TRISHA YEARWOODMHow 130 | Live
45 45 45 45 DAVID KERSH/Day In, Day Out 30 30 30 30 MARK CHESNUTT/Thank God For... 35 35 35 35 NEAL MCCOY/The Shake 25 25 36 36 LORRIE MORGAN/Ge Away 50 38 38 38 JOHN M. MONTGOMERY/How Was | Te Know
45 45 45 45 NEAL MCCOY/The Shake 30 30 30 30 TIM MCGRAW/Everywhere 24 24 24 35 TIMMCGRAW/Everywhere 36 36 36 36 KEVIN SHARP/I You Love Somebody 38 38 38 38 TIMMCGRAW W/ HILL/MY, Your Love
45 45 45 45 COLLIN RAYE/What The Heart Wants 30 30 30 30 DEANA CARTERHow Do | Get There 24 24 24 35 LORRIE MORGAN/GO Away 25 25 25 36 BRYAN WHITE/Love Is The Right. 25 25 38 38 LORRIE MORGAN/Go Away
25 45 45 45 LEE ANN WOMACK/The Foot 22 22 30 30 CLINT BLACK/Something That We Do 35 35 35 35 SAWYER BROWN/This Night Won't . 36 36 36 36 YEARWOOD & BROOKS/In Another's Eyes 25 25 50 38 DIAMOND RIOHow Your Luve...
45 45 45 45 LORRIE MORGAN/Go Away 22 22 30 30 SAWYER BROWN/This Night Won't. 35 35 35 35 LEE ANN WOMACK/The Fool - - 36 36 SHANIA TWAINLove Gets Me.. 38 38 38 38 ALAN JACKSON/There Goes
18 18 28 28 MARK CHESNUTT/Thank God For... 22 22 30 30 BRYAN WHITEALove Is The Right.. 15 15 15 24 TRACE ADKINS/The Rest Of Mine 25 25 25 25 VINCE GILLYou And You Alone 38 50 38 38 COLLIN RAYEAWhat The Heart Warts
18 18 28 28 KATHY MATTEA/Love Travels 22 22 22 22 LORRIE MORGAN/Go Away - - 24 24 ALABAMA/OI Course I'm... 25 25 25 25 TIM MCGRAW/Everywhere 25 25 38 38 TIM MCGRAW/Everywhere
18 28 28 28 TIM MCGRAW/Everywhere 22 22 22 22 MATT KING/A Woman Like You 24 24 24 24 CLINT BLACK/Something That We Do 25 25 25 25 DEANA CARTERMow Do | Get There 38 38 38 38 LEE ANN WOMACK/The Fool
18 18 28 28 PAMTILLISAand Of The Living 22 22 22 22 BROOKS & DUNNMHonky Tonk Truth 24 24 24 24 BROOKS & DUNNHonky Tonk Truth 15 25 25 25 CLAY WALKERMatch Ths 38 38 38 38 ALABAMADancin', Shaggir'..,
28 28 28 28 BRYAN WHITEALove Is The Right.. 22 22 22 22 YEARWOOD & BROOKS/n Another's Eyes 24 24 24 24 MARK CHESNUTT/Thank God For.. 15 15 25 25 TRITT & WHITEHelping Me Get.. 25 25 38 38 NEAL MCCOY/The Shake
28 28 28 28 SKIP EWING/Answer To My Prayer 22 22 22 22 TRITT & WHITEMelping Me Get.. 24 24 24 24 VINCE GILL/You And You Alone 25 25 25 25 OAVID KERSH/Day In, Day Out 25 25 38 38 MARK CHESNUTT/Thank God For.
25 25 25 25 BROOKS & DUNNMHonky Tonk Truth 22 22 22 22 CLAY WALKERMWatch This 22 24 24 24 KINLEYS/Please 25 25 25 25 BROOKS & DUNNMonky Tonk Truth 25 25 25 25 LONESTAR/Come Cryin' To'Me
25 25 25 25 VINCE GILL/You And You Alone 22 22 22 22 RIVER ROADNickajack 24 24 24 24 PATTY LOVELESS/You Don't Seem To... 25 25 25 25 CLINT BLACK/Something That We Do 25 25 25 25 LILAMCCANNDown Came A ..
25 25 25 25 DAVID LEE MURPHY/AIl Lit Up In Love 13 22 22 22 KEVIN SHARPAT You Love Somebody 24 24 24 24 REBA MCENTIRE/MWhat If It's You 25 25 25 25 TRACE ADKINS/The Rest Of Mine 25 25 25 25 BRYAN WHITE/Love is The Right ..
18 28 25 25 SAWYER BROWN/This Night Won't.. 13 22 22 22 GEORGE STRAIT/Today My World... 24 24 24 24 DAVID LEE MURPHY/Al Lit Up In Love 25 25 25 25 REBA MCENTIREMWhat If it's You - - - 25 SHANIA TWAINLove Gets e...
28 28 25 25 KEVIN SHARP/ You Love Somebody 13 13 22 22 MICHAEL PETERSONFrom Here To... 24 24 24 24 KEVIN SHARP/ You Love Somebody 15 15 15 25 PAMTILLISALand Of The Living 18 18 25 25 VINCE GILL/You And You Atone
25 25 25 25 TRITT & WHITEMelping Me Get... 13 13 22 22 PAM TILUSALand Of The Living 24 24 24 24 GEORGE STRAM/Today My World... 15 15 25 25 MICHAEL PETERSON/From Here To... 25 25 25 25 KINLEYS/Please
25 25 25 25 CHELY WRIGHT/Shut Up And Drve 13 13 22 22 REBA MCENTIRE/What If It's You 24 24 24 24 PAMTILLISNand Of The Living - - - 25 MARK CHESNUTT/Thank God For... 25 25 25 25 TRITT & WHITEMHelping M Get...
25 25 25 25 YEARWOOO & BROOKS/In Another's Eyes - 13 22 SHANIA TWAINLove Gets Me... 15 24 24 24 TRITT & WHITEMelping Me Get... 15 15 15 15  KINLEYSPlease 25 18 18 25 RICOCHETMe LeftA Lot To..
25 25 25 25 MICHAEL PETERSON/Drink, Swear... 13 13 13 13 LONESTAR/You Waked In - - 24 24 SHANIA TWAIN/Love Gets Me... 15 15 15 15 RICOCHET/Bnk Of An Eye 18 18 18 25 KEVIN SHARP/ You Love omebody
45 45 25 25 GEORGE STRAIM/Carrying Your... 13 13 13 13 MINDY MCCREADYMhat If | Do 24 24 24 24 CLAY WALKERMWAatch This 15 15 15 15 GEORGE STRAIT/Today My World... 18 18 25 25 SAWYER BROWN/This Niget Won't...
- - 25 25 PAM TILLIS/Ali The Good Ones... 13 13 13 13 PATTY LOVELESS/You Don't Seem To... 24 24 24 24 BRYAN WHITE/Love Is The Right... - - 15 15 MARTINA MCBRIOE/A Broken Wing 25 25 25 25 YEARWOOOD & BROOKSAT Another's Eyes
45 45 45 25 TRISHA YEARWOOD/How Do | Live 5 13 13 13 KINLEYS/Please 24 24 24 24 YEARWOOD & BROOKS/In Ancther's Eyes 15 15 TY HERNDONA Have To Swrender 18 18 25 2§ CLAY WALKERMWatch This
7 7 18 18 TRACE ADKINS/The Rest Of Mine 13 13 13 13 MARTINA MCBRIDE/A Broken Wing - 15 15 15 TRACY LAWRENCE/The Coast Is Clear 15 15  PATTY LOVELESS/You Don't Seem To... 5 18 20 20 CLNT That We Do
18 18 18 18 GARY ALLAN/Living In A House... 13 13 13 13 CHELY WRIGHT/Shut Up And Drive 15 15 15 15 KATHY MATTEA/Love Travels - 15  CHELY WRIGHT/Shut Up And Drive - 18 18 18 GEORGE STRAIT/Today My World...
18 18 18 18 CLINT BLACK/Something That We Do 13 13 13 13 JOHN ANDE Town - - - 15 MARTINA MCBRIDE/A Broken Wing 18 18 18 18 BROOKS & DUNNHonky Tenk Truth
18 18 18 18 TY HERNDONA Have To Surrender 13 13 13 13 DAWVD LEE MURPHY/AIl Lit Up in Love - - 15 15 JOHN M. MONTGOMERY/Angel In My Eyes - 5 18 18 MINDY MCCREADY/What ¥ | Do
- - - 18 WYNONNAWhen Love Starts... § 5 13 13 RHETT AKINS/More Than Everything 15 15 15 15 LEE ROY PARNELL/You Can't Get... 18 18 18 18 REBA MCENTIREMWat If its You
- - 18 18 MARTINA MCBRIDE/A Broken Wing - S 13 RANCHMWalkin' The Country - 15 15 15 MICHAEL PETERSON/From Here To... S5 5 18 18 LILA MCCANNA Wanna Fall In Love
18 18 18 18 REBA MCENTIREMWNat i s You - - - 13 JOHN M. MONTGOMERY/Angel In My Eyes 15 15 15 15 CHELY WRIGHT/Shut Up And Orive 18 18 18 18 TRACE ADKINS/The Rest OF Mine
7 7 18 18 RIVER ROAD/Niciajack - - - 13 ALAN JACKSON/Between The Devil.. 15 15 15 15 TRACE ADKINSA Left Something... 15 15 15 15 PAMTILLISLand Of The Living
18 18 18 18 KINLEYS/Please S 5 5 5 SONSOF THE DESERTHand Of Fate 35 35 15 15 ALABAMA/Dancin', Shaggin'... § § § 19 CHELY WRIGHT/Shut Up And Drive
- - 18 18 SHANIA TWAINAOve Gets Me... § 5 5 5 RICOCHET/Bink Of An Eye 15 15 15 15 BLACK & MCBRIDE/StH Holding On 5 5 10 16 KATHY MATTEA/Love Travels
7 18 18 18 CLAY WALKERWatch This - 5 S § SHERRIE AUSTINOne Solitary Tear 15 15 15 15 TRACY SYRD/Don't Love Make... 5 5 10 10 RIVER ROAD/Nickajack
7 7 7 T MATTKING/A Woman Like You S 5 5 5 TRACE ADKINS/The Rest Of Mine 15 15 15 15 TOBY KEITHMWe Were In Love 8 8 10 10 BLAKE & BRIAN/Another Perfect Day
7 7 7 7 LONESTAR/You Waked in § 5 5 § TYHERNOONA Have To Surrender 15 15 15 15 LONESTAR/Come Cryin' To Me 8 8 8 @8 LEEROY PARNELL/You Can't Get
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wuss Closson/Hamitton Kennedy/McEntire Carter/Stevens Cramer/Bryan Evans/Wood
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W W W TW W W W TW W W W TW W W W TW W 2N W TW
25 25 25 35 TIM MCGRAW/Everywhere 28 28 35 43 DEANA CARTER/How Do | Get There 35 35 35 35 SAWYER BROWN/This Night Won't. 28 28 28 28 LEE ANN WOMACK/The Fool 35 35 35 35 KENNY CHESNEY/She's Got It Al
35 35 35 35 DIAMOND RIOMow Your Love. 43 43 43 43 DIAMOND RIOMow Your Love. 25 25 35 35 TRITT & WHITEHelping Me Get.. 20 20 28 28 TRITT & WHITEMeiping Me Get... 35 35 35 35 KEVIN SHARPA You Love Somebody
25 25 25 35 SAWYER BROWN/This Night Won't... 35 35 43 43 SAWYER BROWN/This Night Won't.. 25 25 25 35 CHELY WRIGHT/Shut Up And Drive 28 28 28 28 TIM MCGRAW/Everywhere 35 35 35 35 COLLIN RAYE/What The Heart Wants
- - 35 35 SHANIA TWAIN/Love Gets Me... 35 35 35 43 KEVIN SHARPAf You Love Somebody 35 35 35 35 DEANA CARTERMow Do | Get There 20 20 28 28 SAWYER BROWN/This Night Won't 35 35 35 35 DIAMOND RIOMow Your Love..
35 35 35 35 COLLIN RAYEWhat The Heart Wants 28 28 28 43  CLAY WALKER/Then What 35 35 35 35 DIAMOND RIO/How Your Love... 28 28 28 28 LORRIE MORGAN/Go Away 35 35 35 35 SAWYER BROWN/This Night Won't...
35 35 35 35 LEE ANN WOMACK/The Fool 28 35 35 35 SHERRIE AUSTINLucky In Love 25 35 35 35 KEVIN SHARP/H You Love Somebody 28 28 28 28 VINCE GILL/You And You Alone 35 35 35 35 DEANA CARTERMow Do | Get There
25 35 35 35 DEANA CARTERHow Do | Get There 28 28 28 35 MARK CHESNUTT/Thank God For... 25 35 35 35 VINCE GILL/You And You Alone 20 28 28 28 YEARWOOD & BROOKS/In Another's Eyes 25 25 25 35 LEE ANN WOMACK/The Fool
35 35 35 35 ALAN JACKSON/There Goes 28 28 28 35 VINCE GILLYou And You Alone 25 25 25 35 YEARWOOD & BROOKS/In Ancther's Eyes 20 20 20 28 GEORGE STRAN/Today My World... 35 35 35 35 YEARWOOD & BROOKS/n Another's Eyes
25 25 25 35 NEAL MCCOY/The Shake 28 28 35 35 DAVID LEE MURPHY/ANl Lit Up In Love 25 25 35 35 TIM MCGRAW/Everywhere 20 20 28 28 DEANA CARTERHow Do | Get There 25 35 35 35 TIM MCGRAW/Everywhere
18 25 25 25 CLINT BLACK/Something That We Do 28 10 10 35 TIM MCGRAW/Everywhere 25 35 35 35 MARK CHESNUTT/Thank God For. 20 20 28 28 CLINT BLACK/Something That We Do 25 25 25 25 VINCE GILL/You And You Alone
- - - 25 TOBYKEMTHTm So Happy... 18 18 24 28 JOHN ANOERSON/Small Town 35 35 25 25 COLLIN RAYEMWhat The Heart Wants 28 28 28 28 BROOKS & DUNNHonky Tonk Truth 25 25 25 25 TRIT & WHITEMHelping Me Get...
25 25 25 25 VINCE GILL/You And You Alone 24 24 28 28  GLINT BLACK/Something That We Do 35 35 35 25 LEE ANN WOMACK/The Fool 28 28 28 28 KEVIN SHARP/H You Love Somebody 25 25 25 25 KINLEYS/Please
25 25 25 25 LORRIE MORGAN/GO Away 28 28 28 28 BROOKS & DUNNHonky Tonk Truth 15 25 25 25 CLINT BLACK/Something That We Do 10 20 20 20 MARTINA MCBRIDE/A Broken Wing 25 25 25 25 LORRIE MORGAN/Go Away
35 35 35 25 TRISHA YEARWOOD/How Do | Live 28 28 28 28 SONS OF THE DESERT/Hand Of Fate - - 15 25 SHANIA TWAINLOve Gels Me... 10 20 20 20 CHELY WRIGHT/Shut Up And Drive 25 25 25 25 BROOKS & DUNN/Honky Tonk Truth
25 25 25 25 TRITT & WHITEMeiping Me Get.. 24 24 24 28 TY HERNDONA Have To Surrender 15 25 25 25 REBA MCENTIREAWhat If It's You 10 10 20 20 PAMTILLISALand Of The Living 25 25 25 25 CLINT BLACK/Something That We Do
35 35 35 25 TOBY KEITHAWe Were In Love 28 28 28 28 KINLEYS/Please 15 25 25 25 GEORGE STRAI/Today My World.. - - 10 20 MICHAEL PETERSON/From Here To.. 15 25-25 25 MARK CHESNUTT/Thank God For...
18 25 25 25 TRACE ADKINS/The Rest Of Mine 18 24 24 28 TRACY LAWRENCEThe Coast Is Clear 25 25 25 25 DAVID LEE MURPHY/ANl Lit Up In Love - - - 20 ALAN JACKSON/Between The Devil... 15 25 25 25 REBA MCENTIREWhat If it's You
35 35 25 25 ALABAMA/Dancin', Shaggin'... 24 24 28 28 LONESTAR/You Watked in 15 25 25 25 MICHAEL PETERSON/From Here To... 20 20 20 20 REBA MCENTIREMWhat If it's You 25 25 25 PATTY LOVELESS/You Don't Seem To.
18 18 25 25 MICHAEL PETERSON/From Here To... 24 24 28 28 KATHY MATTEALove Travels 25 25 25 25 CLAY WALKERMWatch This - - 20 20 ALABAMA/Of Course I'm... 25 25 25 GEORGE STRAI/Today My World...
18 18 18 25 YEARWOOD & BROOKS/In Another's Eyes 24 24 28 28 REBAMCENTIREWhat If it's You 25 25 25 25 BRYAN WHITENLove is The Right. o 20 20 WYNONNA/When Love Starts.. - - 25 25 SHANIA TWAIN/Love Gets Me..
18 25 25 25 CHELY WRIGHT/Shut Up And Drive 24 28 28 28 LEE ROY PARNELL/You Can't Get.. 25 25 25 25 KINLEYS/Please - 10 20 20 TRACY LAWRENCE/The Coast Is Clear 6 6 25 25 PAMTILLISA2nd Of The Living
18 18 18 18 KEVIN SHARP/ You Love Somebody 18 24 24 28 MICHAEL PETERSONrom Here To... 15 15 25 25 LONESTAR/You Waiked In 20 20 20 20 MARK CHESNUTT/Thank God For.. - - 25 ALANJAC The Devil...
18 18 18 18 CLAY WALKERMWatch This 28 28 28 28 COLLIN RAYE/Open Arms 15 25 25 25 PAM TILLIS/Land Of The Living 20 20 20 20 BRYAN WHITE/Love Is The Right... 15 15 15 15 DAVID LEE MURPHY/AH Lit Up in Love
- - 18 18 WYNONNAWhen Love Starts... 28 28 28 28 SEMINOLE/She Knows Me By... - - 15 25 TRACY LAWRENCE/The Coast Is Clear 10 10 20 20 TRACE ADKINS/The Rest Of Mine 6 15 15 15 CHELY WRIGHT/Shut Up And Drive
18 18 18 18 MARK CHESNUTT/Thank God For... 24 24 24 28 GEORGE STRAIT/Today My World. 25 25 25 25 LORRIE MORGAN/Go Away - 10 10 KATHY MATTEA/LOve Travels 6 15 15 15 CLAY WALKERWatch This
18 18 18 18 PAMTILLISAand Of The Living 24 28 28 28 PAMTILLISAand Of The Living - - 15 25 JOHN M. MONTGOMERY/Angel In My Eyes 10 10 10 10 LONESTAR/You Walked In 15 15 15 15 RICOCHET/Blink Of An Eye
- 18 18 18 GEORGE STRAIT/Today My World... 28 28 28 28 TRITT & WHITEMelping Me Get... 15 25 25 25 TRACE ADKINS/The Rest Of Mine - 10 10 10 MINDY MCCREADY/What If | Do 6 6 6 15 MARTINA MCBRIDE/A Broken Wing
18 18 18 18 BRYAN WHITELove Is The Right.. 28 28 28 28 CLAY WALKERMatch This 25 25 25 25 BROOKS & DUNNHonky Tonk Truth 10 10 10 CLAY WALKERMatch This 15 15 6 15 tONESTAR/Come Cryin' To Me
18 18 18 18 KINLEYS/Please 28 28 28 28 BRYAN WHITE/Lowe Is The Right.. 15 15 15 15 LEE ROY PARNELL/You Can't Get. g 10 10 SHANIA TWAIN/Love Gets Me... 15 15 6 15 DEANA CARTER/Count Me In
25 18 18 18 PATTY LOVELESS/You Don't Seem To.. 28 28 28 28  CHELY WRIGHT/Shut Up And Drive 15 15 15 15 KATHY MATTEA/LOve Travels = - - 10 TOBY KEITH"m So Happy... 15 15 6 15 RICOCHET/He Left A Lot To...
- 25 18 18 MINDY MCCREADYMWhat if | Do 28 28 28 28 YEARWOOD & BROOKS/n Anather's Eyes 15 15 15 15 SONS OF THE DESERT/Hand Of Fate - 10 10 10 DAVID LEE MURPHY/AIl Lit Up In Love 15 15 6 15 TRACY LANRENCEMHow A Cowgirl..
- 18 18 18 TRACY LAWRENCE/The Coast Is Clear 18 18 18 24 BLAKE & BRIAN/Another Perfect Day 15 15 15 15 SHERRIE' AUSTIN/One Solitary Tear 10 10 10 10 KINLEYS/Please 15 15 6 15 GEORGE STRAI/Camrying Your..
18 18 18 18 BROOKS & DUNNMonky Tonk Truth - - 24 24 WYNONNA/When Love Starts... 15 15 15 15 PATTY LOVELESS/You Don't Seem To.. 25 15 6 15 MICHAEL PETERSON/Drink, Swear...
- 18 18 18 KATHY MATTEALove Travels 18 18 24  MATT KING/A Woman Like You - 15 15 15 MINDY MCCREADY/What If | Do 15 15 6 15 TOBY KEITHMWe Were In Love
18 18 18 18 REBAMCENTIREMWhat If It's You - 18 18 24 MARTINA MCBRIDE/A Broken Wing 15 15 15 TY HERNDONA Have To Surrender 35 35 35 15 JOHN M. MONTGOMERY/How Was | To Know
5 5 5 18 LONESTAR/You Walked In 18 18 24 24  LILA MCCANN/I Wanna Fali In Love - 15 15 MARTINA MCBRIDE/A Broken Wing 25 15 6 15 ALAN JACKSON/There Goes
25 25 25 13 JOHN M. MONTGOMERY/How Was | To Know - - 18 24 JOHN M. MONTGOMERY/Angel In My Eyes t5 15 WYNONNAMWnhen Love Starts... 6 6 6 6 RIVER ROADNickajack
13 13 13 13 ALAN JACKSONWho's Cheatin’ Who 18 18 18 24  KEVIN SHARP/The Strength To Love S - 15 TOBY KEITH/'m So Happy.. - 6 6 6 BRYANWHITEAove Is The Right ..
13 13 13 13 GEORGE STRAIT/One Night At A Time - - 24 24 SHANIA TWAIN/Love Gets Me... S 15 ALAN JACKSON/Between The Devil.. 6 6 6 TRACY LAWRENCE/The Coast Is Clear
13 13 13 13 TIMMCGRAW W/ HILLAtS Your Love - 18 TRACE ADKINS/The Rest Of Mine - 15 BUFFALO CLUBMeart Hold On -~ - 6 6 MINDY MCCREADY/What If Do

FR=%
953 KgR KRTY/San Jose 951 KFAG/Riverside FM*'“ WMILMitwaukee MW@ WCTK/Providence 92 3WCOL | | weoueoiumbus, on
iy {408) 2038030 A (909) 825-9525 T | | a12) 545-8500 {401) 467-4366 {614) 221-7811
G JOEE ‘h. [Loentim Stevens Km Massie/Jetfrey Morgan 98.1.. wene | Everett/Hil e Moss/Crenshaw
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W W W TW W W W TW IW W LW TW 3w W LW TW
40 40 40 4D YEARWOOD & BROOKS/n Anothers Eyes 24 24 34 34 PAM TILUS/ANThe Good Ones 3434 34 34 LEE ANNWOMACKThe Fool 25 25 35 35 DEANACARTERMow Do Get There 19 26 26 38 BRODKS & DUNNMonky Tonk Tt
40 40 40 40 ALAN JACKSON/There Goes 37 37 34 34 LONESTARCome Cryn To Me 2121 34 34 LORRE MORGANGO Away 35 35 35 35 DIAMOND RIOMow Your Love. 26 26 26 38 BUFFALO CLUBo' Less Than.
40 4D 40 4D JOHNM. MONTGOMERYMowWas 1 Toknow| | 37 37 34 34 WICHAEL PETERSONDrink, Swear. 2121 21 34 VINGE GILLYou And You Alone 25 35 35 35 VINCE GILL/You And You Alone 26 38 38 38 MARK CHESNUT/Thank God For.
25 40 40 40 LEE ANN WOMACK/The Foo 24 24 22 34 TRACY LAWRENCEMow A Cowgi 3434 34 34 DIAMOND RIOHow Your Love. 25 35 35 35 NEALMCCOV/Mhe Shake 26 26 26 38 TIM MCGRAWEverywhere
40 40 40 40 KENNY CHESNEY/Shes Got Al 37 37 34 34 KENNY CHESNEY/Shes Got R Al 2121 34 34 TIMMCGRAW Everywhere 25 25 35 35 TIM MCGRAWEverywhere 7 19 38 38 SAWYER BROWNTHis Night Won'..
25 40 40 A0 COLLIN RAYEMMat TheHeart Warts 37 37 34 M4 GEORGE STRAITICarying Your. 2121 21 34 KEVIN SHARPY You Love Somebody 25 25 25 35 LORRE MORGAN/GO Avay 3838 38 38 KEVINSHARP/H Yau Love Somebody
40 40 40 40 DIAMOND RIOMow Your Love.. 3737 34 34 LEANN RIMESHow Dol Live 3434 34 34 SAWYER BROWNTH Nght Won'. 35 35 35 35 COLLIN RAYEMhat The Heart Wanis 26 38 38 38 TRITT & WHITEFHelping Me Get..
25 40 40 40 DEANA CARTER/How Dol Get There 37 37 34 34 TRACY BYRD/Don? Love Make.. 2121 21 34 MARK CHESNUTT/Thank God For. 25 25 25 35 SAWVER BROWNTris Night Won'. 38 38 38 38 TRISHA YEARWOOD/How Do | e
25 25 40 40 TIM MOGRAW Everywhere 16 16 34 34 LORRE MORGAN/Go Avay 2121 34 34 DEANACARTERMow Do |Gt There 35 35 35 35 LEE ANN WOMACKThe Fol 38 38 38 38 YEARWOOD & BROOKSn Anothers Eyes
25 25 25 40 LORRIE MORGAN/Go Away 24 24 22 22 ALABAMADarin, Shaggin 21 21 21 21 YEARWOOD & BROOKS/n Ancther’s Eyes 17 25 25 25 CLINTBLACKSomething That We Do 2 26 26 26 DEANACARTERHow Do | Get There
- 25 25 25 GEORGE STRAIT/Todzy My Workd 24 24 22 22 TOBY KEHMWe Were It Love 2121 21 21 DAVID LEE MURPHY/AN Lt Up I Love 17 25 25 25 BRODKS & DUNNHonky Tonk Tuth 26 26 26 25 VINCE GILLMou And You Alre
25 25 25 25 KEVIN SHARP/H You Love Somebody 16 16 22 22 BLAKE & BRIANAnather Perect Day 1414 21 21 KINLEYSPease 17 17 25 25 MARK CHESNUTT/Mhank God For.. 1926 26 26 PATTY LOVELESS/You Don' Seem To..
25 25 25 25 REBAMCENTIREMNat H IS You 24 24 22 22 JOHN M, MONTGOMERVMowWas IToknow| | 14 21 21 21 GEORGE STRA/Today My Work 1717 17 25 REBA MCENTREMhat Il S You 26 26 26 26 REGAMCENTIREMhaLf Its You
25 25 25 25 CLAY WALKERMWatch This 24 24 22 22 DAVID KERSHDay I, Day Ou S L2121 SHANIA TWANLove Gets Me. 17 17 17 25 DAVID LEE MURPHYIAI Lit Up In Love 26 26 26 26 LORRIE MORGAN/Go Avay
25 25 25 25 BROOKS & DUNNMonky Tonk Truth 16 16 22 22 LEE ANN WOMACKThe Fool 1414 14 21 TRACE ADKINS/The Rest Of Mine 25 25 25 25 KEVIN SHARP You Love Somebody 26 26 26 26 DAVIDLEE MURPHYIAILR Up In Love
12 25 25 25 MARK CHESNUTT/Thank God For.. 16 16 13 22 COLLIN RAYEMWhat The Heart Warts 15 21 21 21 CHELY WRIGHT/Shut Up And Drive 10 17 17 25 GEORGE STRAT/Today My Werid.. 19 26 26 26 MICHAEL PETERSONFrom Here o..
25 25 25 25 TRACE ADKNS/The Rest Of Mine 8 16 22 22 CHELY WRIGHT/Shut Up And Difve 2121 21 21 REBAMCENTIREMat I IS You 25 25 25 25 TRITT & WHITEMelping Me Gel. - 19 19 26 GEORGE STRAIT/Today My Word..
25 25 25 25 RIVER ROADMNickaack 24 24 22 22 NEAL MCCOVIe Shake 2121 21 21 BRYANWHITEAove Js The Right . - 25 25 SHAMIA TWAINLove Gets M. 19 26 26 26 PAM TILLIS/Land O1 The Ling
25 25 25 25 GARY ALLANLing In A House. 16 16 22 22 ALAN JACKSON/There Goes 14 14 18 21 MICHAEL PETERSONFrom Here To. 1717 25 25 CLAY WALKERatch This - 219 26 SHANIA TWAINLove Gets Me.
25 25 25 25 DAVID LEE MURPHYIAI Lt Up n Love § 8 22 22 DIAMOND RICHoW Your Love. 5 14 21 21 CLAY WALKERMtch This 25 25 25 25 GRYANWHITEAOve Is The Right.. 719 26 26 CLAY WALKERWatch This
25 25 25 25 VINCE GiLL/You And You Alone 16 16 13 13 BROOKS & DUNNMonky Tonk Truth 21 21 21 21 TRITT & WHITEMelping Me Get... 17 17 25 25 CHELY WRIGHT/Shut Up And Drive 19 19 19 26 BRYAN WHITENLove Is The Right ..
- 25 25 25 LONESTARMou Walked n 16 16 13 13 YEARWOOO & BROOKSIn Anther’s Eyes 5 5 14 21 PAMTILUSLand 01 The Living 25 25 25 25 YEARWOOD & BROOKS/n Another's Eyes 26 26 26 26 CHELY WRIGH/Sht Up And Drve
14 25 25 25 BRYANWHITELove s The Right . 16 16 13 13 LEANN RIMESou Light Up My L 21 21 21 21 CLNT BLACKSomething That We 0o 10 17 17 17 TRACE ADKINS/The st 1 Mine 22 22 22 22 JAMES BONAMY/The Swing
14 14 25 25 CLINT BLACK/Something That We Do 8 8 13 13 CLINT BLACK/Something That We Do 21 21 2% 21 BROOKS & DUNNHonky Tonk Truth - - - 17 TOBYKEITHY'm So Happy.. 22 22 22 22 TRACY BYRD/Don't Love Make..
14 14 25 25 PAMTILISAand Of The Liing 88 13 13 KEVINSHARPIIYou Love Somebody - - %414 JOHN M. MONTGOMERY/Angel In My Eyes 717 17 17 KIMEYSPlease 22 22 22 22 KENNY CHESNEY/She's o It Al
- 25 25 SHANATWAINAove Gets Me. 8§ 13 13 TMMCGRAWEverywhere 14 14 14 PATTY LOVELESSNou Don'tSeem To. - 10 17 17 TRACY LAWRENGE/The Coast s Cca 3 38 38 22 DIAMOND RIOMaw Your Love..
- =70 25 TOBY KEHIm So Happy.. 8 § 13 13 REBAMCENTIREMNa I s You 5 5 14 TRACY LAWRENCE/The Coast I Cleat 10 17 17 17 KATHY MATTEALove Travls 22 22 22 22 ALAN JACKSONThere Goss
- - - 25 TRACY LAWRENCEThe Cosst s Clear § 13 13 SAWVER BROWNTis Neht Won'.. <214 WYNONNAWhen Love Sarts. 10 10 10 17 MARTINAMCBRIDEA Broken Wing 38 22 22 22 DAVIDKERSHDay i, Day Ou
2525 25 25 TRACE ADKINSI Lef Something. - - 13 13 GRYANWHITELove s The Right. 1414 14 14 MARTINA MCBRIDEA Broken Wing 10 10 17 17 MICHAEL PETERSONFrom Here To.. 26 2 22 22 LONESTARCome Cnyin' To Me
25 25 25 25 TIMMCGRAWWE HILLIS Your Love 5 13 SHANIA TWAINLove Gets Me. <5 5 14 TY HERNDONA Have o Surrender 10 10 17 17 PAM TILLISLand Of The Living 22 22 22 22 TIMMCGRAW WF HILUIS Your Love
25 25 25 25 MARK WILLSPlces Ive Never.. -~ T 13 MARTINA MCBRIDEA Broken Wing - 14 ALABAMATON ourse fm. - - 17 WYNONNAMMen Love Sars 22 22 22 22 JOHN M. MONTGOMERY/ Miss You A Litte
25 25 25 25 LONESTARCome Cryin' To Me - 5 5 DEANACARTERMow Dol Get Tere 5 5 18 14 LONESTARYou Walked In 5 5 10 10 SHERRIE AUSTIVOne Soltary Tear 22 22 22 22 WICHAEL PETERSON/Drin, Swear.
40 25 25 25 MICHAEL PETERSONDIink, Swear 5 5 VINCE GILUYou And You Alone S - - 14 ALAN JACKSONBetween The Devl S - - 10 ALABAMAD! Course fm. 38 22 22 22 GEORGE STRAT/Canying Your
40 25 25 25 GEORGE STRAI/Camying Your. 14 14 14 14 KATHY MATTEALove Travels 5 10 10 10 TY HERNDONT Have o Surender 22 22 22 22 PAMTILLIS/AN The Good Ones..
25 25 25 25 BLACK & MCBRIDE/SU Halding On 12 12 12 12 TRACY LAWRENCEMow A Cowgil. 10 10 10 10 LONESTARNou Waked In 22 22 22 22 RICK TREVINOA Only Get Tis.
40 40 25 25 TRISHAYEARWOODHow Do Live 12 12 12 12 GEORGE STRAITanying Your . =10 10 10 PATIY LOVELESSNou Dot Seem To. 22 22 22 22 MARK WILLSPlces Ive Never..
40 40 25 25 TRACY LAWRENCEMow A Congil 12 12 12 12 TRISHA YEARWOODMow Do | Lve - - 10 10 MINDY MCCREADYMbat It Do 38 38 38 22 LEE ANNWOMACKThe Fool
40 40 40 25 TOBY KEITHAVe Were In Love 34 12 12 12 TOBY KEITHWe Were In Love - - - 10 JOHN M. MONTGOMERY/Angel in My Eyes - 19 19 19 TRACE ADKINS/The Rest Of Mine
25 25 25 25 ALABAMA/Dancin', Shaggin'... 12 34 12 12 KENNY CHESNEY/She's Got It All 5 10 10 10 GARY ALLAN/iving In A House. 19 19 19 19 CLINT BLACK/Something That We Do
5 14 14 14 CHELY WRIGHTShut Up And Dive 34 34 12 12 ALABAMADancin, Shaggin 5 5 10 10 LEF ROY PARNELLMou Cant Gel. > 19 19 TRACY BYRD/Good OF.

MARKET #33
WHOK/Columbus, OH *97 KAJA/San Antonio EM | | kevv/san Antonio m WCMS/Norfolk WGH/Norfolk
614) 487-0465 (210) 736-9700 - | 210y 615-5400 ! (757) 424-1050 757) 6711000
(Crisu)/Wnn COUNTRY Montgomery/James Today's Het Jow Courcry! Curtis Meehan groan/Carmndy
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE
3IW 2w W IW W W TW IW W LW TW 3W 2w W TW 3IW 2W W TW
42 42 42 42 TRISHA YEARWOODMow Do | Live 45 45 45 42 KENNY CHESNEY/She’s Got it All 37 38 38 38 TRISHA YEARWOODMow Do | Live 1919 33 33 DIAMOND RIOMow Your Love 38 38 38 38 DEANACARTERMow Do Gel There
12 30 30 42 YEARWOOD & BROOKSn Another's Eyes 45 45 45 42 DIAMOND RIOMow Your Love... 37 38 38 38 KENNY CHESNEY/She's Gat It Al 19 19 33 33 KEVIN SHARPAI You Love Somebody 38 38 38 38 VINCE GILLYou And You Alone
12 42 42 42 LONESTARCome Cryin To Me 45 45 45 42 ALAN JACKSON/There Goes 37 38 38 38 NEALMCCOY/The Shake 33 33 33 33 LEE ANN WOMACKThe Fool 38 38 38 38 TIM MCGRAWEverywhere
30 42 42 42 KEVINSHARP/H You Love Samebody 45 45 45 42 COLLIN RAYEMal The Hearl Warts 37 38 38 38 LEE ANN WOMACK/The Fool 19 19 19 33 DEANACARTERMow Do | Get There 30 38 38 38 SAWYER BROWNThis Night Wor't.
42 42 42 42 JOHNM MONTGOMERYMHow Was | To Know 25 30 45 42 SANYER BROWN/Ths Night Wor't. 37 38 38 38 TIMMCGRAW/Everywhere 19 33 33 33 YEARWOOD & BROOKS/In Another's Eyes 30 38 38 38 KEVIN SHARPA You Love Samebody
30 30 30 42 ALAN JACKSONThere Goes 45 45 45 42 LEE ANN WOMACK/The Fool 2138 38 38 SAWYER BROWN/This Night Won't 19 19 33 33 COLLIN RAYEMMat The Heart Wants 30 30 38 38 LORRIE MORGANGo Away
42 42 42 42 LEE ANN WOMACK/The Fool 25 30 45 42 TRISHA YEARWOODHow Do | Live 2138 38 38 VINCE GILLNou And You Alone 33 33 33 33 NEAL MCCOY/The Shake 30 30 38 38 YEARWOOD & BROOKSTn Ancthers Eyes
42 42 42 42 GEORGE STRAITCamrying Your. 25730 30 42 DEANA CARTERHow Do | Get There 21 22 22 38 DIAMOND RIOHow Your Love... 33 33 33 33 ALAN JACKSONThere Goes 30 30 30 38 BROOKS & DUNNHonky Tonk Truth
30 30 30 30 MARK CHESNUTT/Thank God For 45 45 45 42 LORRIE MORGANGo Away 21 22 22 38 DEANA CARTERMow Do | Get There 33 33 33 33 SANYER BROWN/THS Night Won'.. 30 30 30 38 REBAMCENTIREMMat If 's You
12 12 12 30 REBA MCENTIREMNat f Ifs You 25 30 30 25 YEARWOOD & BROOKS/n Another's Eyes 2122 22 22 LORRIE MORGAN/GO Away 12 13 19 18 TRACE ADKINS/The Rest Of Mine 30 30 30 30 DAVID LEE MURPHY/AILA Up In Love
30 30 30 30 TRITT & WHITEMelping Me Get.. 25 30 30 25 BROOKS & DUNNHonky Tonk Truth 21 22 22 22 TRITT & WHITEMelping Me Get. 19 19 13 19 VINCE GILLVou And You Alone 30 30 30 30 BRYAN WHITE/Love Is The Right.
30 30 30 30 VINCE GILLYou And You Alone 25 30 30 25 MARK CHESNUTT/Thank God For. 2022 22 22 MARK CHESNUTT/Thank God For 19 19 19 19 TOBY KEIHMWe Were In Love 30 30 30 30 TRITT & WHITEHelping Me Get
12 12 12 30 BRYAN WHITE/Love Is The Right.. 25 30 30 25  VINCE GILLYou And You Alone 21 22 22 22 BROOKS & DUN/Honky Tonk Truth - 519 19 TIM MCGRAWEverywhere 30 30 30 30 CHELY WRIGHT/Shut Up And Drive
30 30 30 30 SAWYER BROWN/THs Night Won't. 1530 30 25 TIM NCGRAW/Everywhere 2122 22 22 YEARWOOD & BROOKS/n Another's Eyes 1219 19 19 TRITT & WHITEMelping Me Get 30 30 30 30 MARK CHESNUTT/Thank God For
30 30 30 30 LORRIE MORGAN/Go Avay 15 15 30 25  KEVIN SHARP/I You Love Somebody 2122 22 22 CLNT BLACKSomething That W Do 33 33 33 19 KENNY CHESNEY/She’s Got It Al 30 30 30 30 CLINT BLACK/Something That We Do
12 30 30 30 TIM MCGRAW/Everywhere 45 30 15 25 TOBY KEITHWe Were In Love 21 22 22 22 KEVIN SHARPAf You Love Somebody 19 19 19 19 CLINT BLACK/Something That We Do 16 30 30 30 KATHY MATTEA/Love Travels
12 30 30 30 DEANA CARTERHow Do | Get There 45 45 45 25 OAVID KERSHDay I, Day Out 2122 22 22 REBAMCENTIREMhat ! s You "7 19 19 SHANIATWAINLove Gets Me. 16 30 30 30 LEE ROV PARNELLou Cant Get
12 12 30 MICHAEL PETERSON/From Here To. 25 45 15 25 TIM MCGRAWWIE HILUIts Your Love 21 22 22 22 DAVID LEE MURPHY/AI Lit Up In Love 13 19 19 18 BROOKS & DUNNHorky Tonk Tuth - "5 30 30 GEORGE STRAIT/Today My World..
12 24 24 24 TY HEANDONLoved Too hhuch 45 45 45 25 GEORGE STRAM/Camying Your. 21 22 22 22 GEORGE STRA/Today My World.. 1949 19 18 DAVID LEE MURPHY/AN Lt Up In Love 1616 30 30 CLAY WALKERMatch This
42 24 24 24 KENNY CHESNEY/Shes Got I Al 15 15 15 25 TY HERNDON Have To Surrender 10 22 22 22 CLAY WALKERMatch This 19 19 19 19 LORRIE MORGAN/GO Avay 16 16 30 30 PAMTILLIS/Land Of The Living
42 42 42 24 TOBY KEITHMe Were In Love 25 30 30 25 TRITT & WHITEMelping Me Get.. 10 22 22 22 PAM TILLISLand Of The Living 13 13 12 19 REBAMCENTIREMhat I Ifs You 16 16 16 30 TRACE ADKINS/The Rest Of Mine
42 24 24 24 TRACY LANRENCEHow A Cowgir. - 15 25 PAM THLLIS/A The Good Ores. 10 22 22 22 CHELY WRIGHT/Shut Up And Drive 19 13 19 19 CHELY WRIGHT/Shut Up And Drive 5 16 30 MARTINA MCBRIDE/A Broken Wing
42 42 42 24 ALABAMADancin’. Shaggin 8 B 11 TRACE ADKINS/The Rest Of Mine © 7022 22 SHANIATWAINLove Gets Me. 13 13 19 19 BRYAN WHITELove s The Right 16 16 16 16 RIVER ROAD/Nickajack
12 24 24 24 RICK TREVINO/ Only Get Tis.. 15 15 15 11 CLINT BLACK/Something That We Do 107 7 22 TRACE ADKINS/The Rest Of Mine 19 19 19 19 MARK CHESNUTT/Thank God For 16 16 16 16 RICOCHET/Biink Of An Eye
12 24 24 24 MARKWILLSPlaces Ive Never 8 8 8 11 BLAKE & BRIAN/Another Perfect Day 10 7 7 22 KINLEYSPlease 19 19 19 18 CLAY WALKERWatch This 16 16 16 16 LONESTARNou Waiked In
12 12 12 12 CLINT BLACK/Something That We Do 8 8 15 11 TRACY BYAD/Good OF. © LT 22 ALAN JACKSON/Between The Devil -~ 15 15 JOHN M. MONTGOMERYow Was | To Know, 5 16 16 16 KINLEYSPlase
- - 12 12 CLAY WALKERWatch This - - 15 11 KENNY CHESNEY/A Chance - - T WYNONNAMWhen Love Starts.. 19 19 19 15 DAVID KERSH/Day In. Day Out 5 16 16 16 JOHN ANDERSON/Small Town
- 12 12 SHANWA TWAINLove Gets Me.. 1515 8 11 KINLEYS/Please 7 7 7 LONESTARNouWalked In 33 33 15 15 GEORGE STRAT/Cartying Your. 5 16 16 16 GARY ALLANLiving In A House.
- - - 12 ALAN JACKSON/Between The Dewk... 8 15 15 11 TRACY LAWRENCE/The Coast Is Clear 7 7 7 MARTINA MCBRIDE/A Broken Wing 19 15 15 15 MICHAEL PETERSON/Drink, Swear.. - - 16 16 SHANIA TWAIN/Love Gets Me.
12 12 12 12 BROOKS & DUNNMonky Tonk Tuth 8 8 8 11 KATHY MATTEALOve Traveks 7 7 7 BRYANWHITELovels The Right.. 15 15 15 15 PAM TILLIS/AX The Good Ones. 5 16 16 TY HERNDONA Have To Sumender
12 12 12 GEORGE STRAITToday My World. 15 15 30 11 REBAMCENTIREMNaLIf s You 7 7 T MCHAEL PETERSONFrom Hee To. 33 33 15 15 TRISHA YEARWOOD/How Do | Live 5 5 5 15 SONSOF THE DESERT/Hand Of Fale
-7 T 12 PATTY LOVELESSNou Dont Seem To... "5 8 11 MICHAEL PETERSONFrom Here To.. 15 15 15 15 TIM MCGRAW WIE HILLAYS You Eove - - 5 16 PATTY LOVELES®You Donl Seem To..
~ 12 12 12 TRACY LAWRENCE/The Coast Is Ciear 15 15 15 11 GEORGE STRAIT/Today My Workd. 19 - 15 15 TRACE ADKINS/ Left Somethng.. -5 16 TRACY LAWRENCE/The CoastIs Clear
© 7T 12 JOHN M. MONTGOMERY/Angel In My Eyes 1515 15 11 PAMTILLISALand Of The Living 33 33 15 15 LONESTAR/Come Cryin' To Me 38 38 38 12 LEE ANN WOMACK/The Fool
12 12 12 CHELY WRIGHT/Shut Up And Drive © 215 11 SHANIA TWAINLove Gets Me.. 15 - 15 15  ALAN JACKSONMhOS Cheatin' Who 38 33 38 12 DIAMOND RIOHow Your Love..
1515 15 11 CLAY WALKERMatch This 15 15 15 15  REBAMCENTIRE/Td Rather Ride. -5 5 MICHAEL PETERSONFrom Here To..
15 15 15 11 BRYAN WHITELove Is The Rigit.. 13 13 12 12 LONESTARNOu Walked In -~ 5 5 WYNONNAMhen Love Stars..
25 30 15 11 CHELY WRIGHT/Shut Up And Diive ~ .- 12 TOBY KEMHFm o Hapy.. -~ - 5 5 SHERRIE AUSTINne Soktary Tea
" 70T 11 WYNONNAWen Love Stars... 1313 12 12 MICHAEL PETERSONFrom Here To.. -5 JOHNM MONTGOMERY/Angel I My Eyes
25 15 30 11 DAIDLEE MURPHYARLA W n Lov - 13 12 12 GEORGE STROUTocey My Work.. safe. - 5 TOBY KETHIm S0 Happy..

S
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RHETT AKINS More Than Everything (Decca 72022)
Prod: James Stroud Wr: Marv Green, Aimee Mayo Pub: Warner-Tamerlane Publishing
Corp./Golden Wheat Music/New Haven Music, Inc.(BMI) Mgr: Jake & Company

TRACE ADKINS The Rest Of Mine (Capitol 55856)

Prod: Scott Hendricks Wr: Trace Adkins, Kenny Beard Pub: WB Music Corp.(ASCAP)/
Sawng Company(ASCAP)/Milene Music, inc.(ASCAP)/Loggy Bayou Music, Inc.(ASCAP)
Mgr: Borman Entertainment

ALABAMA Of Course I'm Alright (RCA 67426)
Prod: Don Cook, Alabama Wr: Billy Kirsch Pub: Sony/ATV Songs LLC/dba Salzillo
Songs/Kidbilly Music(BMI) Mgr: Dale Morris & Associates

GARY ALLAN Living In A House Full Of Love (Decca 72018)
Prod: Mark Wright, Byron Hill Wr: Glenn Sutton, Billy Sherrill Pub: EMI-Al Gallico
Music Corp{BMI) Mgr:

JOHN ANDERSON Small Town (Mercury 314536)

Prod: Keith Stegall Wr: John D. Anderson, Gary Scruggs Pub: Almo Music Corp/
Holmes Creek Music(ASCAP)/Irving Music, Inc./Scruggs Music(BMI)(All rights adm by
Almo irving Music) Mgr: Bobby Roberts Company

SHERRIE AUSTIN One Solitary Tear (Arista 3099)
Prod: Ed Seay, Will Rambeaux Wr: Sherrie Austin, Steve Mandile Pub: Reynsong
Publishing Corp(BM{)/Magnatone Music Publishing(SESAC) Mgr: Fitzgerald Hartiey

BIG HOUSE Love Ain't Easy (MCA 11446)

Prod: Peter Bunetta, Monty Byrom, David Neuhauser Wr: Monty Byrom, David
Neuhauser, Scott Hutchison and Pride Hutchison Pub: MCA Music Publishing(A div. of
MCA, Inc.)/Stone Cold Publishing/Bik Haus Publishing/BMG Songs. Inc./Secret Pond
Music(ASCAP)/Pride Hutch Music(BMI) Mgr: Al Bunetta Management

CLINT BLACK Something That We Do (RCA 07863)
Prod: James Stroud, Clint Black Wr: Clint Black, Skip Ewing Pub: Blackened Music
Publishing(BMI)/Acuff-Rose Music(BMI) Mgr: Fitzgerald Hartley

BLACKHAWK Hole in My Heart (Arista 3092)

Prod: Mark Bright, Michael D. Clute Wr: Desmond Child, Dave Robbins and Van
Stephenson Pub: EMI April Music, Inc./Desmobile Music Inc./Vee One Music(ASCAP)/
EMI Blackwood Music inc./Vee One Music(BMI)(AIl rights contrilled and adm. by EM!
April Music Inc./EMI Blackwood Music Inc.) Mgr: Rick Alter Management

BLAKE & BRIAN Another Perfect Day (MCG/Curb 8122)

Prod: Chuck Howard Wr: Phil Barnhart, Brian Tabor and Conley White Pub: Sony/
ATV Songs LLC dba Tree Publishing Co./Suffer In Silence Music(BMI)/Sony/ATV Tunes
LLC Cross Keys Publishing Co.(ASCAP) Mgr: Corlew O'Grady Management

TRACY BYRD Good O Fashioned Love (MCA 11485)

Prod: Tony Brown Wr: Mark Nesler, Tony Martin Pub: Music Corporation of America,
Inc./Glitterfish Music/Hamstein Cumberland Music/Baby Mae MusictBMI) Mgr: Ritter
Carter Management

BUFFALO CLUB Heart Hold On (Rising Tide 53044)

Prod: Barry Beckett Wr: Henry Paul, Vicky McGgehee and Mike Lawler Pub: EMI
Blackwood Music, inc.(BMI)/Killen Songs, Inc./Cootermo Music(ASCAP) Mgr: Dan
Goodman Management

JEFF CARSON Here’s The Deal (MCG/Curb 77859)
Prod: Chuck Howard, Merle Haggard Wr: Bobby Taylor, Jody Harris Pub: Sixteen
Stars Music(BMI)/John Juan Music(BMI) Mgr: Marv Dennis & Associates

DEANA CARTER How Do | Get There (Capitol 12308)

Prod: Chris Famen Wr: Deana Carter. Chris Faren Pub: EMI Princeton Street
Music(ASCAP)/Full Keel Music(ASCAP)/Farrenuft Music(Adm. by Full Keel Music
Co.)(ASCAP) Mgr: Left Bank Management

KENNY CHESNEY A Chance (BNA 4986)

Prod: Buddy Cannon, Norro Wilson Wr: Dean Dillon, Royce Porter Pub: Acuff-Rose
Music, Inc.(BMI)/The Porter Boys Music Publishing(ASCAP) Mgr: Dale Morris &
Associates

MARK CHESNUTT Thank God For Believers (Decca 72014)

Prod: Mark Wright Wr: Roger Springer, Mark Aian Springer and Tim Johnson Pub:
EMI Blackwood Music Inc./Mark Alan Springer Music/Big Giant Music(BMI) Mgr: BDM
Management

DIAMOND R10 How Your Love Makes Me Feel (Arista 3091)

Prod: Michael D. Clute, Diamond Rio Wr: Max T. Barnes, Trey Bruce Pub: Island
Bound Music, Inc./Famous Music Corp./Pop-A-Wheelie Music/Big Tractor
Muci(ASCAP)(All rights o/b/o Pop-A-Wheelie Music and Big Tractor Music adm. by WB
Music Corp) Mgr: International Artist Management

JOE DIFFIE Somethin’ Like This (Epic 78621)

Prod: Johnny Slate, Joe Diffie Wr: Michaet Higgins, RonWiliams Pub: EmdarMusic/
Texas Wedge Music(All rights adm. by Full Keel Music Co.){ASCAP)Mike Curb Music/
Ron Williams Publishing/Diamond Storm Music{(BMI) Mgr: Third RockEntertainment

VINCE GILL You And You Alone (MCA 72010)
Prod: Tony Brown Wr: Vince Gill Pub: Benefit Music(BMI) Mgr: Fitzgerald Hartiey
Company

TY HERNDON | Have To Surrender (Epic 78649)
Prod: Doug Johnson Wr: Pat Bunch, Doug Johnson Pub: Pat Price Music(BMI)/
Sydney Erin Music(BMlI) Mgr: image Management

I

TOBY KEITH I'm So Happy (Mercury 314534)
Prod: James Stroud, Toby Keith Wr: Sting Pub: Magnetic Publishing, Ltd./Regetta
Music, Inc.(Adm. by illegal Songs, Inc.)(BMI) Mgr: TKO Artist Management

MATT KING A Woman Like You (Atlantic 8257)

Prod: Gary Morris Wr: Matt King, Dave Gibson and Craig Karp Pub: Rocking K.
Music, Warner Chappell Music(ASCAP)/Littie Poncho's Music({BMI)/Little Big Town Music
/Karpfish Music(BMI) Mgr: Guriey & Company/In House Inc.

TRACY LAWRENCE The Coast Is Clear (Atlantic 8299)

Prod: Flip Anderson, Tracy Lawrence Wr: Jess Brown, Brett Jones Pub: Almo Music
Corp./Bamatuck Music, Inc.(ASCAP)(Adm. by Almo Music Corp.)Irving Music. Inc./
Kybama Music. Inc.(BMI}{Adm. by Irving Music, Inc.) Mgr: TLE Management, Inc.

LITTLE TEXAS The Call (Warner Bros. 46501)

Prod: James Stroud, Christy DiNapoli and Doug Grau Wr: Tim Rushlow, Walt Aldridge
Pub: Square West Music, Inc./Tall Tale Tunes, Inc./Howlin' Hits Music, Inc./Rick Hall
Music, Inc./Watertown Music(ASCAP) Mgr: Square West Entertainment

LONESTAR You Walked In (BNA 07863)

Prod: Don Cook, WallyWilson Wr: R.J.Lange, Bryan Adams Pub: Zomba Enterprises
Inc./Badams Music. LTD(Adm. by Sony/ATV Tunes LLC)(ASCAP) Mgr: William Carter
Career Mgmt.

PATTY LOVELESS You Don't Seem To Miss Me (Epic 67997)
Prod: Emory Gordy. Jr. Wr: Jim Lauderdale Pub: Mighty Nice Music(BMI)/
Laudersongs(BMt)(Adm. by BI Music Corp.)(BMI) Mgr: Fitzgerald Hartiey

== =

KATHY MATTEA Love Travels (Mercury 314532)

Prod: Ben Wisch, Kathy Mattea Wr: Bob Halligan, Jr., Linda Halligan Pub: BMG
Songs, Inc./Wood Mankey Music(ASCAP)/Careers-BMG Music Pub. Co., Inc./Ellymax
Music(BMI) Mgr: Titey, Spalding & Associates

MARTINA McBRIDE A Broken Wing (RCA 67516)

Prod: Martina McBride, Paul Worley Wr: James House, Sam Hogin and Phil Barnhart
Pub: Sony/ATV Songs LLC dba Tree Publishing Co.(BMI)/Sam's Jammin' Songs{BMI)/
Suffer In Silence Music(BMI)(All rights adm. by Sony/ATV MusicPublishing) Mgr: Bruce
Allen Management

LILA McCANN | Wanna Fall In Love (Asylum/EEG 62042)
Prod: Mark Spiro Wr: Mark Spiro, Buddy Brock Pub: M.Spiro Music/Hidden Words
Music/Acuft-Rose Music, Inc.(BMI) Mgr: Casey Walker Management

MINDY McCREADY What If | Do (BNA 07863)

Prod: David Malloy Wr: Mark D. Sanders, Ed Hill and David Malloy Pub: Starstruck
Angel Music, Inc./Malloy's Toys Music(BMI)/Starstruck Writer's Group. Inc./Mark D.
Music(ASCAP)/New Haven Music/Music Hill Music(BMI)  Mgr: Moress Nanas
Entertainment

TIM McGRAW Everywhere (Curb 77886)

Prod: Byron Gallimore, James Stroud and Tim McGraw Wr: Craig Wiseman, Mike
Reid Pub: Almo Music Corp./Daddy Rabbit Music/Brio Blues Music(ASCAP) Mgr:
TMR Il

JOHN MICHAEL MONTGOMERY Angel [n My Eyes (Atiantic 8318)
Prod: Csaba Petocz Wr: Blair Daily, Tony Mullins  Pub: Reynsong Publishing
Corp.(BMI)/Knob Twister Music(ASCAP) Mgr: Hallmark Direction

LORRIE MORGAN Go Away (BNA 64896)

Prod: James Stroud, Lorrie Morgan Wr: Stephony Smith, Cathy Majeski and Sunny
Russ Pub: EMI Blackwood Music, Inc.(BMI)/Sony/ATV Tunes LLC dba Cross Keys
Publishing Co/All Around Town Music(ASCAP)/Starstruck Angel Music. Inc.(BMI)(Al
rights obo Sony ATV Tunes LLC adm. by Sony/ATV Music Publishing) Mgr: Susan Nadler

DAVID LEE MURPHY Al Lit Up In Love (MCA 72008)
Prod: Tony Brown Wr: David Lee Murphy Pub: Old Desperados/N2D Publishing Co.,
Inc.(ASCAP) Mgr: D Mgmt.Co.

LEE ROY PARNELL You Can't Get There From Here (Career 3079)
Prod: Lee Roy Pamell & the Hot Links, Mike Bradley and John Kunz Wr: Tony Arata
Pub: Little Tybee Music/Forerunner Music(ASCAP) Mgr: Mike Robertson Management

KEITH PERRY When | Could Fly (Curb 77884)
Prod: Mike Hollandsworth, Nelson Larkin  Wr: Staniey T., AlanWhitney Pub: Zomba
Songs, Inc./Shepards Gate(BMI)/Zomba Songs, Inc./Storytown/Keatunes(BM!)(Adm. by
Zomba Songs Inc.) Mgr: Gold Mountain Entertainment

MICHAEL PETERSON From Here To Eternity (Reprise 8877)

Prod: Robert Eliis Omrall, Josh Leo Wr: Michael Peterson, Robert Ellis Orrall Pub:
Warner-Tamerlane Publishing Corp.(BMI)/EMI April Music Inc.AJkids Music(Adm. by EMI
April Music inc.)(ASCAP) Mgr: Falcon Management

COLLIN RAYE What The Heart Wants (Epic 78514)
Prod: John Hobbs, Ed Seay and PaulWorley Wr: Michael Dulaney Pub: Moon Cather
Music(BMI)/Son of Gila Monster Music(BMI) Mgr: Scott Dean Management

RICOCHET Blink Of An Eye (Columbia 78551)

Prod: Ron Chancey, Ed Seay Wr: Josh Leo, Rick Bowles Pub: Warner-Tamerlane
Publishing Corp.(BMt)/Hellmaymen Music(BM!)/Starstruck Angel Music, Inc.(BM1)/Dead
Solid Perfect Music(BMI) Mgr: William Morris

LEANN RIMES On The Side Of Angels (MCG/Curb 77885)
Prod: Wilbur C. Rimes Wr: Gary Burr, Gerry House Pub: Red Brazos Music, nc.(BMI)Y/
House Notes Music(BMI) Mgr: LeAnn Rimes Entertainment

RIVER ROAD Nickajack (Capitol 53052)

Prod: Scott Hendricks, Gary Nicholson Wr: Steve Bogard, Steve Curnutte and Matt
Maher Pub: Warner-Tamerlane Publishing Corp.(BMI)/Rancho Belita MusicAll rights
adm. by Warner-Tamertane Pub. Corp.)/Yatata Publishing Inc.(BMI) Mgr: Starstruck
Entertainment

SAWYER BROWN This Night Won't Last Forever (Curb 8107)
Prod: Mark Miller, Mac McAnally Wr: Bill LaBounty, Roy Freeland Pub: Carsers-BMG
Music Publishing, inc.(BMI) Mgr: TKO Artist Management

JASON SELLERS I'm Your Man (BNA 64913)

Prod: Chris Farren Wr: Austin Cunningham, Mark D. Sanders Pub: Starstruck
Writers Group, Inc./Mark D. Music/Senior Partner Music(ASCAP) Mgr: Corlew-O'Grady
Mgmt.

KEVIN SHARP If You Love Somebody (Asylum/EEG 9862)

Prod: Chris Farren Wr: Chris Farren, Jeffrey Steele  Pub: Full Keel Music Co./
Farrenuff Music(All rights obo Farrenuff Music adm. by Full Keel Music Co.{ASCAP)/
Longitude Music Co./Blue Desert Music(All rights obo Biue Desert Musis adm. by
Longitude Music Co.)(BMI) Mgr: Sound & Serenity Management

SONS OF THE DESERT Hand Of Fate (Epic 78577)

Prod: Johnny Slate, Doug Johnson Wr: Michael Lunn, Michael Noble Pub: WB Music
Corp./Lunn Music(ASCAP)/Warner-

Tamerlane Publishing Corp./Under The Bridge Music(BMI) Mgr: Image Management
Group, Inc.

GEORGE STRAIT Today My World Slipped Away (MCA 11584)

Prod: Tony Brown, George Strait Wr: Mark Wright, Vem Gosdin  Pub: Songs of
Polygram, Int'l Inc(BMI)/Hookem Music(Adm. by Polygram In'tl Pub Inc.)(ASCAP) Mgr:
Erv Woolsey Agency

SHELLY STREETER Call Me A Wildfire (Long Arm 9708)
Prod: Ramey Salyer Wr: Shelly Streeter, Bill Newsom Pub: Streeterbilt Music(BMI)/
Crime Scene Music(BMI){(Adm. by Crime Scene Music) Mgr:

PAM TILLIS Land Of The Living (Arista 3096)

Prod: Billy JoeWalker, Jr, PamTillis Wr: Wayland Patton, Tia Sillers Pub: MCA Music
Publishing(A div. of Universal Studios, Inc.)/Delta Kappa Twang(ASCAP)/Tom Cellins Music
Corp.{(BMI) Mgr: Mike Robertson Management

TRACTORS The Last Time (Beyond Music 212)
Prod: Steve Ripley. Walt Richmond Wr:  Pub: Abkco Music(BMI) Mgr: Plan A
Management

RICK TREVINO See Rock City (Columbia 78669)

Prod: Steve Buckingham, Doug Johnson Wr: Mark D. Sanders, Bob DiPier and John
Jarrard  Pub: Little Big Town Music(BMI)/American Made Music(BMI)/Alabama Band
Music(ASCAP)/(A div. of Witdcountry, Inc.)(ASCAP)/Miss Btyss Music(ASCAP)/Adm. by
Alabama Band Music(ASCAP)/Starstruck Writers Group, Inc.(ASCAF)/Mark D.
Music{ASCAP) Mgr: Dan Goodman Management

SHANIA TWAIN Love Gets Me Every Time (Mercury 314536}
Prod: Robert John “Mutt” Lange Wr: Twain, Lange Pub: Loon Echo, Inc.(BMI)/Zomba
Enterprises Inc, (ASCAP) Mgr: Jon Landau Management

CLAY WALKER Watch This (Giant 8926)

Prod: James Stroud, Clay Walker Wr: Anthony Smith, Aaron Barker and Ron Harbin
Pub: Notewrite Music/Words To Music(Adm. by Notewrite Music)/O'Tex #usic/Blind
Sparrow Music(Adm. by O'Tex Music)/(BMI)/Sony/ATV Tunes LLC dba €ross Keys
Publishing Co/Kim Williams Songs, Inc.(Adm. by Sony/ATV Music Publishing){ASCAP)
Mgr: ErvWoolisey

BRYAN WHITE Love Is The Right Place (Asylum/EEG 9863)

Prod: Billy Joe Walker, Jr, Kyle Lehning Wr: Marcus Hummon, Tommy Sims Pub:
Careers-BMG Music Publishing, Inc./Floyd's Dream Music(BMI)/MCA Publishing(a div.
of Univ. Studios, Inc.)/Bases Loaded Music(Adm. by EMI Christian Music
Publishing)(ASCAP) Mgr: GC Management

LEE ANN WOMACK The Fool (Decca 72009)

Prod: Mark Wright Wr: Marla Cannon, Charley Steft and Gene Ellsworth Pub: Major
Bob Music Co.,Inc./St. Myrna Music/Castte Bound Music/Wild Mountain Thyme
Music(ASCAP/BMI) Mgr: Erv Woolsey Agency

WYNONNA When Love Starts Talkin' (Curb/Universal 53061}

Prod: Brent Maher Wr: Jamie O'Hara, Brent Maher and Gary Nicholson Pub: Sony/
ATV Songs LLC dba Tree Publishing Co./Magic Knee(BMI)/Sony ATV Tunes LLC (Adm.
by EMI April Music Inc.)(ASCAP)/Gary Nicholson Music(ASCAP) Mgr: Wmnonna, lnc.

TRISHA YEARWOOD/GARTH BROOKS (n Another's Eyes (MCA 70011)
Prod: Allen Reynolds Wr: Bobby Wood., John Pepparo, Garth Brooks Pub: Rio Bravo
Music, Inc./Major Bob Music Co.. inc./Cat's Eye Music/No Fences Music(BMI/ASCAP)
Mgr: Kragen & Company
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Driving GHR To “Main Street’

One of the most memorable statements at this year’s NAB
Radio Show in New Orleans was heard during a meeting I
moderated with programming VPs. One of the astute broad-
casters explained to the room that he informs his station staff-
ers: “While radio today may be on Wall Street, the listeners are

still on Main Street.”

Attempting to tap into the “Main
Street” philosophy while also keep-
ing things in perspective, the NAB
pulled out all the stops this year to
assemble a top-notch CHR panel. It
included Chancellor Media Chief
Programming Officer Steve Rivers,
WXKS (Kiss 108)/Boston PD John
Ivey, Vallie/Richards Consulting
President Dan Vallie, and WIOQ
(Q102)/Philadelphia PD/morning
driver Glenn Kalina.

Rivers is widely recognized as
one of the best programmers our
business has to
offer. He works
with 99 radio sta-
tions, and his ex-
perience includes
programming
stints at KIIS/Los
Il Angeles, WIMN/
Boston, KMEL/
| San Francisco,
WRBQ/Tampa,
WAPE/Jackson-
ville, and Kiss
108. to highlight a few. When Riv-
ers left "XKS, Ivey stepped in as the
new PD. His background includes
stops at WYHY/Nashville, WXPY/
Rochester, and KQKQ/Omabha.

Vallie consults CHR and AC for-
mats. Stations he’s currently work-
ing with include Q102, WBZZ/Pitts-
burgh, WKSE/Buffalo, WNNK/
Harrisburg, and WKSS/Hartford.
Kalina has spent most of his long,
successful ‘career in Philadelphia at
two CHRs (the other was WCAU-
FM, where he was PD).
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The CHRs that pull
big demos,
win consistently,
and — most
importantly —
generate large
revenue bases are the
role models for
owners. The more

Steve Rivers

successes you see
like that, the easier it
is to get someone to

do the format.
—Dan Vallie

Pitching The Owners

Vallie and his consulting partners,
Jim Richards and Mike Donovan,
are big CHR fans, and have proven
it by launching new CHRs WWZZ/
Washington, WLKT/Lexington, KY,
KZQZ/San Francisco, and WJOI/
Memphis. (Vallie says more are on
the way.) Without believers such as
Vallie — who can get to the deci-
sion-makers at the top companies —
the CHR format would not be able
to grow.

I asked Vallie about his CHR pitch
to station owners. He remarked that,
to start with, you really have to be-
lieve in the format. “Throughout the
time we’ve been in this business,
we’ve all seen the
format allegedly |
die three or four |
times. Obviously,
it has never died.
So, it’s just a mat-
ter of searching
for, finding, and #
taking advantage |

of the available § e
opportunities. A
We've been doing R

theTop40format  Gyenp Kaina

for a long time,

and the climate in the industry
changes, depending upon music
trends and styles.”

Vallie pointed out that consolida-
tion has helped the growth of CHR:
“When you have a family of stations
in a market, rather than an individu-
al station, there’s not as much pres-
sure on the 18-34 aspects of it. I've
experienced meetings where we
have to say, ‘Okay, we’re No. 1 18-
34 adults — I want 18-34 women,
and then we need to be No. 1 25-54
adults.””

Vallie also said that when a CHR
like WXKS or WKTU/New York
can be successful in the 18-34 and
25-54 demos, sometimes the corpo-
rate decision to go CHR is easier to
make. “The CHRs that pull big dem-
os, win consistently, and — most
importantly — generate large reve-
nue bases are the role models for
owners. The more successes you see
like that, the easier it is to get some-
one to do the format.”

Conceptualizing
Your Station
In the case of CHR-friendly
Chancellor Media, Rivers explained
how fortunate he was to be working
with chiefs Scott Ginsburg and Jim-
my de Castro. “First and foremost,

Some of the industry’s top players united for a panel at the NAB Radio Show

It’s becoming harder
and harder to find
people who can make
magic come out of the
radio, and that’s what
I pay the most

attention to today.
—Steve Rivers

they are both excellent radio guys.
If there are any limitations to the for-
mat, they understand how to over-
come them. It’s always helpful when
you have guys at the top who under-
stand the product, because they drive
the personality of the company.”

In these days of megagroups and
the majority of stations having ac-
cess to the same tools, what really
separates the winners from the los-
ers? Rivers responded, “I told some-
one that it’s nice to be able to talk to
people who are articulate and intel-
ligent, but, at the end of the day, if I
listen to an aircheck of their station
or station composite, and I don’t hear
the magic, it doesn’t matter. I’'m
putting more and more credence on
that philosophy as time goes for-
ward. The truth of the matter is. it’s
becoming harder and harder to find
people who can make magic come
out of the radio, and that’s what I
pay the most attention to today.”

Ivey wholeheartedly agreed with
Rivers and explained that the “mag-
ic” is what’s kept Kiss going all these
years. “Kiss has always been a very
creative radio station,” said Ivey.
“We have the luxury of having per-
sonalities who have been with us for
a long time. However, it’s the be-
tween-the-records stuff and the pro-
motions that people expect from
Kiss. When they think of new mu-
sic, they think of Kiss. If an artist is
coming to town, they think Kiss is
going to be personally involved with
the artist.

“It’s a reputation thing that you
have to develop. I believe even new
stations can build this type of rela-
tionship with the listeners if they do
it properly. There just has to be that
kind of expectation.”

Kalina added, “Q102 is a fun,
upbeat, Top 40 radio station that
leans Dance. The production value
and what goes on between the’
records on Q102 have always been
to the left a little bit. We never copy
anybody; we’ve always been unique
in that sense.” Kalina credits much
of Q102’s originality to former PD
and production whiz Mark Driscoll:
“He kind of started something when
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KKRZ PD Ken Benson.

SECRETSTO SUCCESS — A familiar name on Z100's playlist, Toni Brax-
ton makes an appearance at a KKRZ/Portland event, no doubt perform-
ing any number of hits from her Secrets release, including the next single,
“How Could An Angel Break My Heart” Taking a moment together — just
because they want to — are (I-r): Arista’s Greg Feldman, Braxton, and

he put the station on the air, and it
keeps going and going.”

The panel agreed that the bottom
line to creating magic on a CHR
comes down to everybody working
together to make and keep the sta-
tion entertaining. Rivers reminded
everyone, “This
‘format needs to
be entertaining,
and it needs to be
compelling. The
good news about
this format is, you
can make it com-
pelling when it’s
done right. It
comes down to
conceptualizing a
radio station. You
listen to Kiss, and
there’s a ‘Kiss concept.” A lot of
thought goes into that. You have to
ask, ‘Does this fit the radio station?’
— and I don’t just mean the music.
I’'m talking about the production
technique, the identity.

Good programmers
learn how to make
things sound big on
the radio without it
costing a nickel.
Obviously, when
you get to the bigger
markets and you
have the money, it

doesn’t hurt.
—John lvey

John Ivey

“Glenn and I never sat in Phila-
delphia and said, ‘We need to sound
like whatever radio station.” We may
have borrowed ideas from time to
time, but we’ve never said we should
sound like this station or the other. It
always comes back to having a very
clear vision of what Q102 is all about.
Through good times and bad, the vi-
sion has remained consistent. That’s
hard work and a challenge that is met
all the time.”

When it comes to discussing mak-
ing your station sound great, for many
programmers the talk quickly turns
to lack of money or resources, such
as promotion and giveaway budgets.
Until he reached Boston, Ivey spent

his entire radio career in small and
medium markets with limited bud-
gets. He explained, “Great radio and
what comes out of your speakers have
nothing to do with money. I've
worked in small markets and
scratched my way up. That’s what
you have to do if you don’t have the
dough. Good programmers learn how
to make things sound big on the ra-
dio without it costing a nickel. It’s not
just the money. Obviously, though,
when you get to the bigger markets
and you have the money, it doesn’t
hurt.”

Leamning From The Past
It was almost 18 years ago to the
day that then-PD Dan Vallie launched
aCHR format on WEZB (B97)/New
Orleans, which he took from worst
to first with a double-digit-share de-
but. “The B97 launch was during a
period of time when Top 40 was not
supposed to be happening,” Vallie
pointed out. “It was sort of coming
out of the doldrums, and that success-
ful launch led to a number of other
stations flipping to CHR — which
led directly into
Mike Joseph's
‘Hot Hits’ era.”
Rivers ex-
pressed concern §
that, as an industry,
we don’t lose sight §
of all the things
great program-
mers have done in
the past, because ii
the young pro- =
grammers coming Dan Vallie
in today need to know and understand
what made all the great programming,
personalities, and “what’s in between
the records” work. Rivers also feels
young programmers are at a disadvan-
tage, because they don’t have the abil-
ity to listen to some of the great AM
radio stations of our time. His advice
to them was to seek their own way of
listening to the great radio stations.
Reflecting on his teachers, Rivers
pointed out the legendary CKLW,
WNBC, WABC, and WLS, to name
a few. “Somehow, we need to find a
new way to teach these people, and it
can’t always come from guys on pan-
els spouting theories,” Rivers said.
“You really need to listen to radio sta-
tions in action. Leam and think about
why those stations are constructed the
way they are, and what works and
what doesn’t work on those stations.”

CHR Asst. Editor Jay Levy contrib-
uted to this column




Shining bright at:

KZON/Phoenix WFNX/Boston
WWXM/Myrtle Beach KWIN/ Stockton

KRUF/Shreveport KTCL/Denver
XHRM/San Diego KXRK/Salt Lake
KRBE /Houston WHZZ /Lansing

From the new album “GOODBYE”
®In Stores NOW!!!
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“Picture

Picture This!
-\ KHTO/Springfield — Add
| KRUF/Shreveport — Add
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KQIZ/Amarillo — Add

Your eyes
don’t lie
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either!!
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QA LLOUT AMERICA.

Lo
CaLout Americae Song Selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of September 8-14.
CaLLouT AMERICA®
CHR/POP

TOTAL AVERAGE mmmunf ESTIMATE {1-5) T0TAL%  TOTAL% H ot scor es
ARTIST TITLE LABEL(S) W LW 2w 3w FAMILIARITY ~ BURN By ANTHONY ACAMPORA
JEWEL Foolish Games (Atlantic) 399 3.84 387 3.8 80.0% 16.9% Tt (Cones: diow Do !
LEANN_RI!WES How Do | Live (Curb) ) o 3 98 3.94 3.98 1 3.89 74.8% 11.5% | post strong scores, according to
SUGAR RAY Fly (Lava/Atlantic) 390 400 404 399 74.1% 152% gi’i'?::v?y"éﬂf%’ éﬁfpﬁﬁlﬁi
WILL SMITH Men In Black (Columbia) 3.85 391 396 3.88 88.5% 27.4% | cnersaged 12-34. “How" is No. 4
MATCHBOX 20 Push (Lava/Atlantic) 381 375 379 370 81.7% 18.8% | among teens with a 4.13, No. 2
VERVE PIPE The Freshmen (RCA) 381 378 370 386 T73.6% 23.2% |searsse Nt
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 376 3.80 3.69 3.78 88.3% 21.8% | Kudos to the staff of Atlantic
PUFF DADDY & FAITH EVANS /112 Il Be Missing.. (Bad Boy/Aristz) 3.75 3.87 3.95 3.88  84.8% 24.9% [ ocinds o tor only clamm e
NOTORIOUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista) 3.14 3.89 — = — 65.8% 16.4% | CHR/Pop chart, but grab three of
TONIC If You Could Only See (Polydor/A&M) 370 366 3.65 3.50 68.5% 13.4% | hciopfiveon Callout Q"}‘l"ﬁ’
98 DEGREES Invisible Man (Motown) _ 362 353 3.60 344 50.9% 14.9% | -Fy" by Sugar Ray, and “Push’
ALLURE Al Cried Out (Crave) 3.62 355 360 3.47 49.6% 9.5% | byMatchbox20. ,
BOYZ Il MEN 4 Seasons Of Loneliness (Motown) 360 368 —  —  B11%  9.3% | et pont e by
BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 3.59 3.52 3.57 3.47 74.1% 25.9% | Paula Cole (Imago/WB), which
PAULA COLE | Don't Want To Wait (/mago/WB) 355 352 343 333 64.1% 13.2% e SRS
DAVE MATTHEWS BAND Crash Into Me (RCA) 354 3.64 3.52 3.52 68.2% 20.8% | weeks. The song’s trending is sim-

) | o - ilar to that of her breakthrough hit,
MIGHTY MIGHTY BOSSTONES The Impression... (B/gR/g/Me/cury) 351 353 364 3.4 589% 12.5% }‘f&f/hzreaszee;“fﬁm : g’(‘)’vgvbo;s

FIONA APPLE Criminal (Work) 350 — —  —  #5.0% 11.7% | Goner

SPICE GIRLS 2 Become 1 (Virgin) 345 353 356 3.52 829% 27.4% | Heresalookatthetopl0test-
0 = B ing titles in each of R&R’s Call-

WALLFLOWERS The Difference (Interscope) 345 353 343 343 76.0% 28.4% |5 Deachol iy
AMY GRANT Takes A Little Time (A&M) - 341 332 330 —  423%  8.8% | ingorden:
SARAH MCLACHLAN Building A Mystery (Arista) 3.35 356 349 345 67.7% 19.3% | °Women 17 Jewel, Pull
= = = e addy “Missing,” Sugar Ray,
ROBYN Do You Know (What It Takes) (RCA) 330 3.38 3.39 334 77.5% 26.9% | LeAnnRimes, Verve Pipe “Fresh.
MARIAH CAREY Honey (Columbia) 327 338 338 332 609% 222% e E TG Notort-
EN VOGUE Too Gone, Too Long (EastiWest/EEG) 321 — —  —  21.3%  51% |Third Eye Blind “Semi.
AQUA Barbie Girl (MCA) _ B 308 3.02 304 293 721% 29.1% | Chammed. and Backstreet Boys
PEACH UNION On My Own (Mute/Epic) ~ 3.07 312 292 —  214% 1.8% L Jewel. LeAnn
HANSON Where’s The Love (Mercury) - 298 293 295 297 67.5% 30.8% [ Rimes, Matchbox 20, Will Smith,
MR. PRESIDENT Coco Jamboo (Warner Bros.) 296 298 3.03 3.06 49.1% 18.6% [ SugarRay, Puff Daddy, Notorious

e TR — o B.1.G., Dave Matthews Band
“Crash,” Tonic “If,” and Verve Pipe.
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorabilily estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total * Women 25-34: LeAnn Rimes,
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. 98 Degrees “Invisible,” Jewel,
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, Backstreet Boys, Third Eve Blind
Buffalo, Long island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, v yS, . y”
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from ax}d Tonic (tie), Allure A"’ Ve:rve
Callout America after 20 weeks of testing. © 1997, R&R Inc. Pipe, Sugar Ray, and Will Smith.
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Quality.

(It makes a WORLD of difference)
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Featuring: JM ﬂ ifF] ' oldDiscs and HitDiscs (314) 443-4155 E-mail: hooks@hooks.comi
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BREAKERS-:
ALLURE
ToTAL All Cried Out (Crave)
Wo2w W ™ ARTIST TITLE LABEL(S) ™ W 2w w STATIONS/ADDS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
2 1 1 @ JEWEL Foolish Games (Atlantic) 6738 6437 6170 5666 13110 2159/196 8573
n s s @ SUGAR RAY Fly (Lava/Atiantic) 6056 5213 4134 3372 13410
s s 4 €@ MATCHBOX 20 Push (Lava/Atiantic) 5895 5942 5097 4510 12510 IMANI GUP_PULA .
s s » s  BACKSTREET BOYS Quit Playing Games (With..) (Jive) ~ 5585 5753 5764 5549 1251 Legend Of A Cowgirl (Columbia)
¢+ 2 5 s THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 5456 5585 5834 5713 1240 T“;J;‘és,";;“;‘“ T°T'“1“6Tt'3°/'§"°°s S
o 1w 7 @ LEANN RIMES How Do | Live (Curb) 4827 4265 3710 2789 115/4
« 4 s 7 SPICEGIRLS 2 Become 1 (Virgin) 4741 5145 5460 5257 1150
7 7 s s  SISTER HAZEL All For You (Universal) 4054 4213 4302 4306 108/0
6 s o o  WILL SMITH Men In Black (Columbia) 3708 3977 4490 4404 970 MOST ADDED-
13 13 12 1w 98 DEGREES Invisible Man (Motown) 3638 3641 3455 3115 10710 ARTIST TITLE LABEL(S) ADDS
o 10 1w 11 MARIAH CAREY Honey (Columbia) 3552 3831 3933 3733 102/0 MARIAH CAREY Butterfly (Columbia) 75
2 15 1w @ PAULA COLE | Don't Want To Wait (/mago/WB) 3519 3239 3060 2740 1201 CHUMBAWAMBA Tubthumping (Republic/Universal) 57
¢ ¢ 1 1 OMCHow Bizarre (Huh!/Mercury) 3417 3692 3948 4242 1070 SHE MOVES Breaking All The Rules (Geffen) 48
i 14 15 @ TONIC If You Could Only See (Polydor/A&M) 3333 3180 3068 2826 990 HANSON | Will Come To You (Mercury) 30
2 2 v @ BOYZIIMEN 4 Seasons Of Loneliness (Motown) 3279 2613 2561 2075  117/2 | DURAN DURAN Electric Barbarelia (Cpitol) 19
2 16 1 ) SARAH MCLACHLAN Building A Mystery (Arista) 3112 2956 2009 2697 1132 | MARYJ. BLIGE Everything (MCA) 14
OASIS Don't Go Away (Epic) 12
— n 2 () ROBYN Show Me Love (RCA) 3085 2361 1508 523 126A10 SMASH MOUTH Walkin' On The Sun (Interscope] 12
8 12 1 18 ROBYN Do You Know (What It Takes) (RCA) 2961 3324 3616 3736 8910 FIONA APPLE Criminal (Work) 11
% 2 1 ) PEACH UNION On My Own (Mute/Epic) 2806 2781 2585 2213 120/2 SALT-N-PEPA R U Ready (Red Ant/London/islanc) 11
5 25 20 @  MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 2673 2517 2459 2220 103/4 USHER You Make Me Wanna... (LaFace/Arista) 1
1 17 19 21 PUFF OADOY & FAITH EVANS {112 I'l Be Missing... (Bad Boy/Ansta) 2542 2720 2768 2838 720
s 2 24 @ ENVOGUE Too Gone, Too Long (FastiVest/FEG) 2314 2280 1986 1619 1042
BREAKER @  ALLURE AllCried Out (Crave) 2150 193 1661 1327  85R MOST INCREASED
BREAKER @  IMANI COPPOLA Legend Of A Cowgir (Gafwnbia) 2086 1974 1674 1158  106/5 PLAYS ToTAL
s 19 22 2  MEREDITH BROOKS Bitch (Capitol) 2067 2359 2624 2905 7410 ARTIST TITLE LABEL(S) INCREASE
3 29 29 @ AMY GRANT Takes A !.Ime Time (A&M) 1901 1845 1825 1655 85A SUGAR RAY Fly (Lava/Atlantic) +843
so 3 32 €0 SMASH MOUTH Walkin' On The Sun (Interscope) 1751 1378 1054 645 10112 | CHUMBAWAMBA Tubthumping (Republic/Universall  +829
23 23 25 28  AQUA Barbie Girl (MCA) 1575 2172 2520 2430 7400 HANSON | Will Come To You (Mercury) +788
1 1 2 22  WALLFLOWERS The Difference (Interscope) 1544 2338 2731 2979 5500 ROBYN Show Me Love (RCA) +124
% 2 3 3  DAVE MATTHEWS BAND Crash Into Me (RCA) 1411 1650 1844 2035 4810 LEANN RIMES How Do | Live (Curb) +562
% 3w 3w € NOTORIOUS B.LG. Mo Money Mo Problems (Bad Boy/Arists) 1401 1314 1205 1015 58/ | DURAN DURAN Electric Barbarella (Capitol) +480
_ _ % @ ELTONJOHN Candle In The Wind 1997 (RocketAGM Associated) 1356 1025 524 98 50/0 | BOYZIMEN 4 Seasons Of Loneliness (Motown)  +466
. . , SMASH MOUTH Walkin’ On The Sun (/nterscope)  +373
a 3 3% & FLEETWOOO MAC Silver Springs (Reprise) 1249 1128 993 813 7573 MARIAH CAREY Butterfly (Columbia) 371
@ CHUMBAWAMBA Tubthumping (Republic/Universal) 1235 406 163 ) 100/57 MATCHBOX 20 Push (Lava/Atiantic) +353
s o s €  ELTONJOHN Something About The Way... (RocketAGM Associated) 1177 1082 924 662 973
— o &« €D INOJ Love You Down (So So Def/Columbia) 1176 918 729 582 43/4
_ & & € FIONA APPLE Criminal (Work) 1162 811 572 480  75M1 HOTTEST
w 2 % =  HANSON Where's The Love (Mercury) 1136 1663 2495 3267 44/ RECURRENTS
@ « 4« € FOREST FOR THE TREES Dream (DreamWorks/Geffen) 1028 933 862 704 693 i s )
2 3 3 «  MR.PRESIDENT Coco Jamboo (Warner Bros.) 1003 1373 1733 2061 31N .
@  DURAN DURAN Electric Barbarella (Capitol) 91 481 50 — 8519 m"é'h%‘ékv.'s'tﬁ”a”é‘?ufna’SfT”h‘é”Rﬁaﬁi"(’Z?/L’Z’ié
4 3 35 4« JANET f/Q-TIP & JONI MITCHELL Got ‘Til It's Gone (Virgin) 944 1166 1070 803 570 VERVE PIPE The Freshmen (RCA)
~ — 4 @ SHAWN COLVIN You And The Mona Lisa (Columbia) 933 770 436 29 68/6 WALLFLOWERS One Headlight (/nterscope)
3 35 3 4  BLESSIO UNION OF SOULS | Wanna Be There (Capitol) 836 1021 1110 1251 311 AZ YET Hard To Say I'm Sorry (LaFace/Arista)
s x 2 @ BLUES TRAVELER Most Precarious (A&M) 835 829 852 797 481 SAVAGE GARDEN | Want You (Columbia)
@ HANSON | Will Come To You (Mercury) 832 44 — — 85/30 | DUNCAN SHEIK Barely Breathing (Atlantic)
— _ & @ ROLLING STONES Anybody Seen My Baby? (Virgin) 721 635 487 104 526 | CARDIGANS Lovefool (Wercury)
@  USHER You Make Me Wanna... (LaFace/Arista) 699 482 187 78 431 :Z':;o‘:“wﬁs R
— % s @ SUBLIME Wrong Way (Gasoline Alley/MCA) 666 582 542 544  53P mm Bop (Wercuy)
- = 80 @ TEXAS Say What You Want ( ‘Mer CUfy) 651 485 369 296 53/7 Breakers: Songs registering 2000 piays or more for the first time. Bullets

awarded to songs gaining plays over the previous week. If twe songs are
. . . . . tied in number of plays, the song belng played on more stations is placed
This chart reflects airplay from September 22-28. Songs ranked by total piays. Highlighted songs indicate Breaker. first. Most increased Plays lists the songs with the greatest week-to-week

134 CHR/Pop reporters. 134 current playiists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R inc. increases in total plays. Weighted chart appears on R&R ONLINE.

Z]/ ere . sz 7/ e 796/1]27 Go?

THE NEWEST SINGLE FROM THE ORIGINAL
MOTION PICTURE SOUNDTRACK
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BILLIE MYERS Kiss The Rain (Universal)
Total Plays: 209, Total Stations: 22, Adds: 3

OASIS Don't Go Away (Epic)
Total Plays: 636, Total Stations: 59, Adds: 12

REFUGEE CAMP ALL-STARS Avenues (Arista)
Total Plays: 207, Total Stations: 21, Adds: 0

3RD PARTY Love Is Afive (DVEAEM)
Total Plays: 537, Total Stations: 41, Adds: 6

911 Love Sensation (Saban/Ginga/Virgin)
Total Plays: 206, Total Stations: 12, Adds: 2

MARIAH CAREY Butterfly (Columbia)
Total Piays: 491, Total Stations: 83, Adds: 75

AALIYAH The One | Gave My Heart To (BackGround/Atiartic) JAMIROQUAI Alright (Work)
Total Plays: 464, Total Stations: 48, Adds: 7 Total Plays: 183, Total Stations: 18, Adds: 1

COOLIO F/d0 THEVZ C U When U Get There (Tommy Boy)
Total Plays: 181, Total Stations: 8, Adds: 1

JOCK JAM Jock Jam (Tommy Boy)
Total Plays: 454, Total Stations: 16, Adds: 0

NU FLAVOR Heaven (Reprise)
Total Plays: 166, Total Stations: 8, Adds: 0

GARY BARLOW So Help Me Girl (Arista)
Total Plays: 432, Total Stations: 47, Adds: 10

PETER CETERA F/AZ YET You're The Inspiration (Rier Morth)
Total Plays: 152, Total Stations: 8, Adds: 0

LE CLICK Don't Go (Logic)
Total Plays: 327, Total Stations: 22, Adds: 5

REAL MCCOY (1 You're Not In...) 'm Qutta Here! (Arista)
Total Plays: 148, Total Stations: 9, Adds: 0

LOS UMBRELLOS No Tengo Dinero (Flex/Virgin)
Total Plays: 322, Total Stations: 11, Adds: 1

MARY J. BLIGE Everything (MCA)
Total Plays: 132, Total Stations: 20, Adds: 14

SUNDAYS Summertime (DGC/Geffen)
Total Plays: 309, Total Stations: 29, Adds: 2

DJ COMPANY Forever Young (Crave)
Total Plays: 130, Total Stations: 11, Adds: 0

SALT-N-PEPA R U Ready (Red Ant/Londor/Island)
Total Plays: 222, Total Stations: 35, Adds: 11

Songs ranked by total plays
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“As Long As You Love Me” (Jive)
Meredith Brooks “What Would Happen” (Capitol)
Chumbawamba "Tubthumping” (Republic/Universal)
Donna Lewis & Richard Marx “At The Beginning” (Atlantic)
“Kiss You All Over” (Arista)
“Heaven” (Reprise)

“1 & 1” (550 Music)

“My Love Is The Shhh!’ (Wamer Bros.)
”Boys & Girls” (Mercury)

“Three Marlenas” (Interscope)

Backstreet Boys

No Mercy

Nu Flavor

Taja Seville

Somethin’ For The People
Tony Toni Tone
Wallflowers

THERE GOES THE NEIGHBORHOOD! — That's right, CHR Asst. Editor Jay Levy (second
from right) actually escaped from his corner cubicle long enough to head to the east coast and
visit some new friends at WHTZ (Z100)/New York. After a full tour of the station and a look at its
“Wall Of Fame,” we all caught a “quality moment” in the studios. Busy, but gracious, hosts
included (I-r) MD Cubby Bryant, PD Tom Poleman, and new APD Kid Kelly.

IT'S A JAI JAM — RCA held a listening party for Jai (third from left) recently, and the result
was the discovery of something quite smooth and souiful. Surrounded by Jai’s band members
are (front, I-r) RCA VP/Nat'| Promo Geary Tanner, KYSR/L.A. PD Angela Perelli, RCA Sr. VP
Ron Geslin, KIIS/L.A. PD Dan Kieley, and (back, c) RCA Regional Marketing/Promotion Kim
Langbecker. ’

P «

VERY-CHARMED NIGHT — Third Eye Blind played the Sapphire Club in Orlando recently,
and WXXL-FM was there for a one-on-one interview after the show. Master and mistress of
ceremonies for the night were ‘XXL night guy Kid Cruz (1) and weekender Nikki Night, who took
time to pose with TEB lead singer Stephan Jenkins.

DOUBLE HAPPINESS — WBBO-FM (B-95)/Monmouth-Ocean closed out the summer with
their “Beach Bash I” recently. Among those to perform and celebrate were Samantha Cole,
Shaggy. 3rd Party, Robin S., and the Blackout Allstars. Caught up in the afterglow here are B-
95 morning show co-host Michelle Pollino (l) and Ms. Cole.




October 3, 1997 R&R © 87

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
PD: Michael Morgan
MD Ron Williams )

WAEB/Allentown, PA
PD: Brian Check
MD Chuck McGee
ELTON JOHN “Candie™
QASIS “Auray”
o
WANI COPPOLA “Lagend”

KQiZ/Amarillo, TX
PD: Eric Stevens

il PEACH UNION “Own™

KGOT/Anchorage, AK
OM: Mark Murphy

PD: Paul Walker

APD: Bill Stewart

13 CHUMBAWAMBA “Tub"
1 DURAN DURAN “Electnc™

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

CHUMBAWAMBA “Tub”

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly
DHM_AWA_MBA "Tub”
DURAN DURA “Electric™

SALT-N-PEPA “Ready”
ELYON JORN ~Sametting”

WZNY/Augusta, GA
PO: Bruce Stevens

MD: Michael Chase

SHAWN COLVIN “Mona”
DURAN “Electnc”

NM
MARIAH UREV “Bufterfy”
AMY GRANT "Time™

KHFl/Austin, TX
PO: John Roberts
APD/MD Krash Kelly

MARIAH CAREY “Butiertty”
10 CHUMBAWAMBA "Tub"

WXYV/Baltimore, MD
PD: Dave Ferguson
APD/MD: MD Throbb

ROBYH “Show”

27 SARAH MCLACHLAN
9 SALT-N-PEPA “Ready”

WLSS/Baton Rouge, LA
PDMD: Robert Elfman

MARIAH CAREY "Butertly”
DURAN DURAN “Electnc”

KQXY/Beaumont, TX
PO: Dale Baird

MD: Jammer
GARY BARLOW “Help®
EARK SARLONS

SHE MO! ‘Breaking”
SNEAKER PIMPS 'Sﬁn'

WXYK/Biloxi, MS
PD: Patty Steele

MD: Kenny Vesl
;’A‘XNRVJ BUIGE “Ey
RORA APPLE ot

WMRV/Binghamton, NY
PO: Bill Sheridan

MD: Louie G.
MARIAH CMEV Blmemy

SHE MOVES "
WALLFLOWERS e aras
%vﬁ st

Ve
iy 'ymv

DUBSTAR Shvs

KZMG/Boise, ID

PD: Mike Kasper

APD/MD: Ed Parreira
DURAN DURAN “Elactric™
CHUMBAWAMBA “Tub”
MARIAH CAREY “Butterfty”

WXKS/Beston, MA
PO: John ivey
MD: David Corey

5 TOAD THEWET . “Crary”
GARY BARLOW "Heip”

WKSE/Buffalo, NY

PD: Sue D’Neit

APD/MD: Dave Universal
SHE MOVES “Breskang™

8 Cod, MA
PD: Mike D’Donnell

MD: Klnin Matthews

IMAN! COPPOLA "Laond”
LEOLICK “Dont”

, SC
PD: Calvin Hicks
MD: Christine Cross
1§ SHAWN COLVIN “Mona®
AMBA "Tub™

SHE MOVES “Brestang”
WVER/Chailaston, WV
PD: Bill Shahan

ROBYN “Show™

CHUMBAWAMEA *Tub™

HANSON “Come™

SHAWM COLVIN “Mona™

TMANI COPPOLA “Legena™
WNKS/Charlotte, NC

PD: Brian Bridgman
MD Danny Wright

MARK MORRISON “Return”
7 MMIAHAS'AWREY “Butterfty”

WZST/Chattanooga, TN
PD/MD: Robin Daniels

SHE MOVES “Breaking”
SUNDAVS Summemmu

MARY J B{IGE “Everything”

WKRQ/Cincinnati, OH
Interim PD: Race Taylor
Interim APD/MD: Rodney Lear

30 CHUMBAWAMBA “Tub”
18 MARIAK CAREY "Butterfly”

WZJM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson

MARIAH CAREY “Butterfly”

911 "Sensabon”

USHER “Wanna™

SHE MOVES "Breaking”™

HANSON “Come™

0
PD: Scooter B. Stevens
MD: Tim McKenna

CHUMBAWAMBA *Tu”
HANSON “Come’
NG AUTHORITY ~Stop”

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

19 MARIAH CAREY "Butterfty”

12 CHUMBAWAMBA “Tub™

1 OURAN DURAN “Electric”™

WNCI/Columbus, OH
PO: John Dimick
APD/MD Neal Sharpe

\3 ROLLING STONES “Anybody™
INITVMIGNW “Imgression”
MARIAH “Butterfly"
KHKS/Dallas, TX

PD: Ed Lambert
MD: John Reynolds

CHUMBAWAMBA “Tub”

WGTZ/Dayton, OH
OM/PD: Michael Lucrak

UMM
NOAITHORTY S

WKMX/Dothan, AL
PO: Phil Thomas

MD: Tim Godwin
wmm CAREY “Sutterty”

sns Yoves zwnu

WNKI|/Elmira, NY

PD: Bob Quick

MD: Eric Moon
wlmwﬂ Bimerﬂy’

SHE MOVES “Breaking”
CHUMBAWAMBA *Tub”

WJET /Erie, PA
PD/MD: Dana Lundon

WRTS/Erie, PA
PD/MD: Jon Reilly
APD: Beth Aan McBride
SALTHPEPA s
HANSON “Come”
TEXAS “Say”

WSTO/Eamsville, IN
PD: Barry Witherspoon
MD: Tim Michaelson
ROBYN
TEXAS
oy
‘SMASH MOUTH "Walion'
CHUMBAWAMBA ~Tub™

KM Ie, AR
PD: Scott Johnson
MD: Mike Chase

CHUMBAWAMBA *Tub”
TRANSISTER “Pertact™

TEXAS
MARIAH CAREY “Buttery”

WWCK/Flint, MI
PO/MD: Scott S_eipel

SAVE FEkHIS Elhen

WJMX/Florence, SC
OM: Keith Mitchell

MD: Jack Kahan
3 ELTON JOHN “Candie”™
MAR(

SHE MOVES “Breakng”
MARY J. BLIGE “Everything™

WXKB/Ft. Myers, FL
PD: Chris Cue
MD Randy Sherwyn

ELTON JOHN “Candie”
MARIAH CAREY “Buttertty”
SHE MOVES "Breaking”

LE CLICK “Don't”

KISR/R. Smith, AR

SHE MOVES “Breatang”
SUPA SQUAD “Cruisin™

WMEE/Ft. Wayne, IN
DM: Dean McNeil

PD/MD: Captain Chris Didier
APD: Ange Canessa

SMASH MOUTH “Walkin™
SHE MOVES “Breaking”

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD: Jobn Harlow
MARLAH CAREV “Butterty”
CHUMB:VVEIAMBA Yub
GARY BARLDW “dﬂ

WSNX/Grand Rapids, MI
PD: John Thomas

APD/MD: Keith Curry
MARLAH CAREY Buttectly”
SMASH MOUTH “Wallan”
CHUMBAWMA “Tub”

ELTON JOHN "Somettung”
LL COOL J *Phenomenon”

WIXX/Green Bay, Wi
PD: Dan Stone

MD David Bums
ELTONJOM Candls

|5 PEACH UNI

14 HANSON come

10 CHUMBAWAMBA “Tub”

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD Gina Gray

WFBC/Greenville, SC
PD: Rob Wagman
APDMD: J. Love

10 GOO'S PROPERTY “Stomp”
MANAH CAREY "Butterty™

“Gave
IMANI COPPOLA "Legend”

, PA
PD: John D'Dea
MD: Scott Shaw
T
CHUMBAWAMBA “Tud™

WKSSMHartford, CT
PD: Jay Beau Jones
MD: Mike McGowan
LEANN RIMES “How™
HANSON “Come™
MARIAH CAREY "Butterfly”

KRBEMHouston, TX
PD: John Peake
APD: Scotty Sparks
MD: Jay Michaels

DAFT PUNK “Workd"
5 MARIAH CAREY “Buttsrty”

WZYPMHuntsville, AL
PD: Bill West

MD: Chris Callaway

12 CHUMBAWAMBA “Tub™
SMASH MOUTH "Watlkin™
MARIAH CAREY “Butterfly”

WZPL/Andianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker
18 CHUMBAWAMBA “Tub™
EN VOGUE “Gone™
MIGHTY MIGHTY... “Impression”

WYOY/Jackson, MS
GM/PD: Dick D’Neil

MD Kevin Vaughan
CHUMBAWAMBA “Tub”
DURAN DURAN Eleclnc

“Butterfly”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

CHUMBAWAMBA “Tub”
SMASH MOUTH "Walkin™
HANSON “Come™

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Gary Blake
e
SHAWN COLVIN "Mona”
ROBYN “Show”™

WGLU/Johnstown, PA
PD: Rich Adams

MD: Mitch Edwards
MARIAH CAREY “Buttery”

WKFR/Kalamazoo, MI
PD/MD: Dave Michaels

CHUMBAWAMBA Tub”
MARIAH CAREY “Butterly”

OASIS "Away”
LEWIS & MARX ‘Beging’

KMXV/Kansas City, MO
PDMD: Jon Zellner

16 MARIAH CAREY "Buttertly”
10 FIONA APPLE Cnmlnal‘

WWST/Knoxville, TN
PD: Rich Bailey
MD: Jake Edwards

No Adds

KSMB/Lafayette, LA
PD: Larry LeBlanc

APD/MD: Sam Diamond
OMC “Lo e

ove’
SHE MOVES *B
SAVE FmRIS m

SoTNaEon “Ready”

WLAN/Lancaster, PA
PD: Jordan Walsh
APO/AMD: Vince D'Ambrosio

§  CHUMBAWAMBA “Tub"
HANSON “Come™

MARIAH CAREY “Butterty”
ELTON JOHN “Somethong™

WHZZ/Lansing, MI
PD/MD Woody Houston
5 a iE MOVES Bmm'

3 GARV BARL(M “Help”

Love

WLKT/Lexington, KY

PD: Jill Meyer
SHE MOVES “Breaking”
MARIAH CAREY “Batterth

KFRX/Lincoln, NE
PD: Jerry Valletta
APD: Larry Freeze
MD: Paul Powers

DURAN DURAN “Blectnc”
SHE MOVES “Srsalong”

KDRE/Little Rock, AR
PD: Neal Ardman
1MD: Alyne Hoover

Bafsay ggg 1
i

WBLIAong Istand, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Al Levine

18 BOYZ I MEN “Seasons™
16 CHUMBAWAMBA “Tub™

KlIS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Tracy Austin

A SMAS)
8 SALT-N-PEPA “Ready™

WDJX/Louisville, KY
PD: C.C. Matthews
APD/MD: Karen Rite

OASIS "Away™
SHE MOV:;Y'BMBW'

KZllLubbock, TX

PD: Jay Shannon

MD: Chris Kelly
(DURAN DURAN *|
DUBSTAR “Stars™
AALIYAH “Gave”™

WMGB/Macon, GA
PDMD: James Gregory
1 SMASH MOUTH “Wallan™

7 JER “Wanna™
7 MARIAH CAREY “Butterfy”
7 CHUMBAWAMBA “Tub”

WZEEMadison, Wi
Dir. Df Prog: Sky Walker
APD/MD: Jimmy Steele

ELTON JOHH “Candie™
SHAWN COLVIN “Mona™
HANSON *

C “Siiver"

FLEETWOOD MA
CHUMBAWAMBA “Tub’

KBFM/McAllen, TX
DM: Billy Santiago
APD/MD Jeff DeWit

ROLLING STONES “Anybody™
GARY BARLOW “Help™

WAOAMethoume, FL
PD JT Danlels .

JAMIROQUA! it
BILLIE MVERSNM

WHY|Miami, FL
PD: Rob Roberts
MD: Al Chio

No Adds

KDWB/Minneapolis, MN
PD/MD: Rob Morris

4 DURAHDURMI “Electric”
(AH “Gave”
SRD PMW “Love”

WABB/Mobile, AL
PD: Wayne Coy
APD/MD Darrin Stone

\G MARIAH CAREY "Buttertly”

me
ROLL'NG STONES Mybow
OASIS

WVAQ/Morgantown, WV
PD/MD: Lacy Neff

0 CHUMBAWAMBA Tub”
SHE M(]VES Bruhnﬂ
‘Butterfly

Beach, SC

WRVW/Nashvilie, TN
PD: Chartie Quinn
APD: Tom Peace

WKCI/New Haven, CT
PD: Tony Bristol

APD: Ed Sabatino

MD: Jeft McCartwey

12 CHUMBAWAMEA "Tub”

12 MARIAH CAREY “Butterfly”

WOQGN/New London, CT/
PD: Jody Morris
APD: Brent McKay

MD Chico Marrero
EUDHMM

22 YN “Show
15 Q!UWAWAMBA “Tub”

MASE “Feel”

KHOM/New Orieans, LA
Intesim PO/MD; Kandy Kluich

No Adds

WEZB/New Orleans, LA
PD: Joe Larson

DURAN DURAN "Electric™
HANSON “Come™

WHTZNew York, NY
PD: Tom Poleman
APD: Kid Kelly

MD Cubby Bryant

5 MIGHTY MIGHTY Imnrsswﬂ
|
1 NANSON Come

6 FONA APPLE "Criminat”
3 AALIYAH “Gave”™

WNVZMNorfolk, VA
PD: Don London

MD: Jay West
3 LAY Bty
2 SALT-N-PEPA “Ready”

WKPK/NW Michigan
PD: Rob Weaver

Hi
USHER ™
ROLLING STONES “Anybory™

KJYO/Okiahoma City, 0K
PD: Mike McCoy
MD: Jimmy Darreda

7 CHUMBAWAMBA “Tub”
MARY J BLIGE Everymrg‘
MARIAH CAREY “Butterfty

KQKQ/Omaha, NE
PD: Mike J. Steele

APD/MD: J.J. Morgan
MARIAH CAREY “Butterfly”™
SHE MOVES *| Brealung”
SALT-N-PEPA “Ready

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraaff

16 MARIAH CAREY “Butterfyy”
OMC "Love™

WI0Q/Philadelphia, PA
PD: Glenn Kallna

MD: Jay Towers

12 BUSTARHVMES “Hands™
4 SHE MOVES “Braaking”
2 AQUA “Lolpop’

WBZZ/Pittshurgh, PA

PD: David Edgar

MD: Laura Lilley
BLUES TRAVELER “Precarious”
MARIAH CAREY “Butterfly”
SARAH MCLACHLAN “Mystery”

W.JBQ/Portland, ME
POD: Tim Moore
MO: Keith Scott

il CHUMBAWAMBA “Tyb™
FIONA APPLE “Criminai”

KKRZ/Portiand, OR
PD: Ken Benson
APDMD: Tommy Austin

18 ELTON JOHN "Candle”

WERZPortcmouth, NH
OM/PD: Jack D'Brien

C0-MD: Jay Michaels
com chns Tyler

WAKE)UDIESW

WPRO/Pravidanca, RI
PD: Chris Shebel
MD: Dave Morris
Usbﬁ'vhnm
SRS B Buitq

GARY BARLOW “Help

WHTS/Quad Cities, 1A-IL
OM: Tony Waitekus

MD: Brian Scott
CHUMBAWAMSA “Tub™

WDCG/Raleigh, NC
OM: Brian Burns

PD: Kip Taylor

26 FAR YOO JOMES “Good™

WALLFLOWERS “Marienas™
OASIS ~Away’

WRFY/Reading, PA
PD: Al Burke
MD Mike Browne

DAYS OF THE NEW “Touch”
TVE SOUL "Biame™
WEATHERVANE “Roll"

KENNY WAVNE WPNERD “Slow”
EDDIE Oﬂ
W

WRVQRichmond, VA
PD: Lisa McKay
APD/MD: Billy Surf

911 “Sensation”
SMASH MOUTH “Walkin'

WXLK/Roanoke, VA
OM/PD: Russ Brown
MD Llsa .Io Elliott

CAREY “Butarty”
presaps “Evoryth
SEvons Bmlm &

WPXY/Rochester, NY
OM: Clarke Ingram
APD/MD .I.I nioe

5
ENUMBAWSAMSA Tuh
FLEETWOOD MAC "Sil

WZOK/Rockford, IL
PD Scott Chase

CNUMBAWAMBA Tuy”

e
RO STONES Ay

WTCF/Saginaw, MI
PO: Mark McGill
APD/MD: Juli Jay

MARIAH CAREY “Buterfty*
CHUMBAWAEA “Tub™
1S “Away”

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Or. Doug,

7 MARIAH CAREY “Butterfly’
5 COOLIO F/40 THEVZ “There”

KKLQ/San Diego, CA
PD: Mark Todd
MD: Cindy Spicer

14 FIONA APPLE “Comunal™
MARIAH CAREY “Butterfly”

KZQz/San Francisco, CA
PD: Mike Edwards
APD/MD Danny Ocean

CHUMBAWMA Tub™
HANSON “C

WNDU/South Bend, IN
PD/MD: Bill Mitchell

KZZU/Spokane, WA
PD: Ken Hopkins
MD: Jokn Conner

2 ALLURE “Cried”

WOBR/Springfiaid, IL
OM: Bill Kiaproth
MD: Rik Blade

RLEETWOOD MAC "Silver™
CHUMBAWAMBA “Tub™

KHTO/Springfield, MO
OM: Dave Alexander

PD: Ray Michaels
SHE MOVES Bruhnu

HANSON "G
SWASH MOUTH “Wallr™
MARIAH CAREY “Butterly”

s 5
BILLIE MYERS “Ramn™

WNTQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Disen

USHER “Wanna™

WWHT/Syracuse, NY
PD: Ed Lacomb

11 BACKSTREET BOYS “Playing™

+ 10S UMBRELLOS 'l‘u\gﬂ‘

3 FOREST FOR THE TREES “Dream”
2 LEANN RIMES “How™

WWLD/Taliahassee, FL
PD Drlanno

7 CNUMEAWAWA “Tub”
USHER “Wanna™

WFLZ/Tampa, FL
OM: B.J. Harris
PD: Jeff Kapugi
MD: Domino

2 MARIAH CAREY “Butterfyy”
1 SHE MOVES “Brealung”
MARY J BLIGE “Evesything™
LEANN RIMES “How™

WMGl/Terre Haute, IN
PD: Rich D’Brien
MD David Day

SHEMOVES Bty

5 Siaaminen

2 GARYBARLOW “Help”
MARIAH CAREY “Buterty”

WVKS/Toledo, OH
PD: Mike Wheeler

APD/MD: Bilt Michaels
t PAULACOLE “Wat”
V SMASHMOUTH Walkn™

WPST/Trenton, NJ
PD: Dave McKay
MD: Andy West

il FIONAAPPLE Cnmnal

1 “Buttertly”
9 LE CLICK “Don't”

KRQQ/Tucson, AZ
PD: Tim Richards
APD: Adam Smasher
MD Dan (Dino) Nespoli

MARIAH CAREY “Butterty”
i SUBLINE Wi

TEXAS

134 Total Reporters

134 Current Reporters

134 Current Playlists

KHTT/Tulsa, 0K
OM: Sean Phillips
PO/MD: Carly Resh

SALHI—PEPA “Raad

WWKZ/Tupeio, MS
PO/MD: Rick Stevens
MARY J. BLIGE "Everything”

MARIAH CAREY “Buerty
fered .
LEWIS & MARX “Bowesg”

SHE MOVES “Breaking”

KISX/Tyler, TX

PD: Michae! Starm

MD: Mick Feigham
SRS

WSKS/Utica, NY
PD: Bill Catcher

MD: Gina Jones
HANSON “Come™

KWTX/Waco, TX
PD: Flash Phillips
nm Jeft Miles

2 DURAN DURAN “Elestrc”

SALT-NA PEI'A M

, DC
PD: Dale D’Brian
APD/MD: Ron Rass
2 AQUA 'llilln?; .
MARIAH CAREY “Baltterfly’
DAFT PUNK “World”™

WIFC/Wausau, Wi
PD: Rod Phillips

2 ELTON JOHN "Cancis™
0 BOYZH L(n Seasans

IRAN bty
FIONA APPLE Cnmml‘

KKRD/Wichita, KS

PO: Jack Dliver

MO: Craig Hubbard
peririete Ao
SHE MOVES *Breaieng”

WBHT/Wilkes-Barre, PA

PDMD: Slm McKay
DURMDURAN “Elmcing”
W%Eaccmn Bt