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# Baby, Face The Music:
¥ He’s Up For Eight Grammys!

The Epic recording artist and producer
extraordinaire was nominated for eight

JANUARY 9, 1998
AMFM Network Debuts

Radio’s first start-from-scratch network in more than a
decade officially opened up shop this week.
Comprised of the Chancellor Media and Capstar

Grammy Awards. With bids for Album Of

4 The Year, Producer Of The Year, and
Best Male Pop Vocal Performance,
among others, Babyface racked up the

‘ most nominations among any artist

_ for the second consecutive year. 2 4 )
The Grammys will be presented ; y
February 25 in New York. —
E‘* ’ ADIOBMNETWORKS

R

groups (for which each station is contributing one
minute of inventory per hour), AMFM primarily
functions as an unwired network but will add
programming soon.

& Impact date 1/13 .

RAINING ON THE SKY

THESE STATIONS COULDN'T WAIT TO GET NAKED!

Early adds at

Alternative: Top 10 Most Added! KDGE (over 100 spins!), WEND, KKMD, KPOI, WRXQ, KQRX, WJSE
Rock: WNDD, wzza, Kz0Z, KDKB, KOZE, WHMH, WSTZ

Adult: WRLT, WEBX. KFXD, KJKJ

... and many more!

visit: http://www rec-ant.com The self-titled atbum is over 30,000 SoundS'can!




Born
Aryy 5, 1

ON January 72th, AMFM Radio Networks signed-on as The biggest
RADAR network debur in decades.

WE Are proud 10 be on-The-air with The grear affiliate stations of
Chancellor Media CorporatioN aANd Capstar Broadcast PARTNERs.

T T ——

O RKS

A New Network For A Vew Millennium

For more information, call 972-239-6220
A Subsidiary of c@ Media Corporation
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LOWRY MAYS UP CLOSE!

It’s Erica Farber’s second
e week out with her new
k. R&R column,

i “Publisher’s Profile.”

£ This week, the soft-

& spoken man with a

- truckload of big sticks

— Clear Channel

Communications CEQ

L. Lowry Mays —
recalls his fledgling days as

the owner of a small AOR station in San

Antonio.

Page 104

MUSIC MANIA RETURNS

Now that we’re back in the swing of things,
several R&R columnists address various
music issues this week. Among them:

¢ Programmer Prognostications Page 35

* Country’s “Package” Tours  Page 60
¢ AC’s No. 1 Rarities Page 69
» Alternative’s First Quarter Page 87
TWO R&R COLUMNISTS DEBUT

News/Talk Editor Al Peterson introduces
himself while successful entrepreneur Dick
Kazan begins the first of his weekly
management features.

Pages 15, 32

+ Lisa Decker named GM at KMPS &
KZOK/Seattle; Becky Brenner adds PD
duties for KYCW.

¢ James T appointed OM, Cedric
Hollywood now PD/MD for
WEDR/Miami

+ Brad Howell takes VP/Promotion
post at WB/Nashville

¢ Jack Purcell now VP/Promotion
at Reprise/Nashville

Page 3

CHR/POP

¢ CHUMBAWAMBA Tubthumping (Republic/Universal)
CHR/RHYTHMIC

© USHER You Make Me Wanna... (LaFace/Arista)

URBAN

* USHER Nice & Slow (LaFace/Arista)

URBAN AC ;
* BOYZ Il MEN A Song For Mama (Motown) i
COUNTRY 5-
* ALAN JACKSON Between The Devil And Me (Arista) I
NAC/SMOOTH JAZZ

*BRIAN CULBERTSON So Good (Bluemoon/Atlantic)

HOT AC ,
* CHUMBAWAMBA Tubthumping (Republic/Universal)
AC

* JIM BRICKMAN The Gift (Windham Hili)

ACTIVE ROCK

¢ CREED My Own Prison (Wind-Up)

| ROCK
| *DAYS OF THE NEW Touch, Peel... (Outpost/Geffen)

ALTERNATIVE

*MARCY PLAYGROUND Sex And Candy (Capitol)
ADULT ALTERNATIVE

* MATCHBOX 20 3am (Lava/Atlantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIFF
Consolidation has often re-
ceived a bad rap. The imme-
diate reaction that many in the
radio industry have is that it
means lost jobs  —

Radio Groups Look To Add

Revenues Through Expansion
B ‘Top-line growth’ the battle cry of many

unexpectedly.

“Chancellor Media always
looks to take a prudent ap-
proach to controlling spend-
ing.” President/CEO Scott
Ginsburg tells R&R. “It’s not

-— a part of our

and severe bud-

ting program-
ming opera-
tions to the quick is not gener-
ally the goal. And in unison,
those questioned by R&R say
consolidation continues to be
a seemingly endless process
that in some cases has forced
groups to actually add slots

overall plan.

| "“We are looking for
geteutstoasta- | however. to cut
tion’s day-to- | ways to save money — back on man-
day operation. | Notattheexpenseof | ,o.en pro-
But a random | the quality product that | oramming. or
survey of sever- we deliver, but within salesln fact. if
al group opera- the scope of taking you look at our
tors suggests advantage of new hislory. in }he
that while there opportunities through consolidation
have been P movement. we
some staff cuts multistation situations have added
— most casu- that we have not people to our
alties appear to experienced before.” staff rather than
be GMs — cut- — Clark Brown contracting the

number of em-
ployees at sta-
tions. Our job is to improve the
bottom line performance by
attracting a larger audience
and higher revenues. We are a
top-line, pro company.”

EXPANSION/See Page 24

Butler Named To
Succeed Gallant
As WMAL/DC OM

By JEMIREY YORKE
R&R WASHINGTON BUREAU CHIEF
Sometimes it's best to leave a
good job at a place you like just
. S0 you can re-
turn later to a
better position
{ — at least that
1 1s what John
Butler has just
discovered.
Butler — who
joined
KCMO-AM
& KMBZ-
AM/Kansas
City as the
News/Talk
twins’ PD in 1995 after four years
as News Director of WMAL-
AM/Washington — will return

BUTLER/See Page 10

Butler
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Double-Digit Pace Continues

Source: RAB

Radio business climbed 8% in November '97, a rather remarkable event
considering November '96 was a general election year. The increase keeps
the industry on pace for a double-digit incraase for the entire year — with
just one month to go, it stands at 10%. RAB President/CEQ Gary Fries
says all indications point to another good year for the business in '98: Both
monthly and year-to-date numbers are up in all regions of the country. Left
unspoken: Increases in spot loads at many stations around the country will

help ensure revenue gains.

Swinging Singles: How To
Finance That Stand-Alone

B Group mentality rules, but deals can be done

By Patrict: WITTRIG
R&R WASHINGTON BUREAU

Want to buy a radio station?
Wait ... your last name isn’t
Hicks, and your credit application
at the upscale department store
was rejected. So. where does one
go if the broadcast bug bites and
your operation isn't in the black?

The era of mom-and-pop
stand-alones 1s diminishing, but
itisn’t completely gone. Brokers.
banks. and the Small Business
Administration (SBA) are aware
of this fact and are willing to ne-
gotiate. But it’s not without ob-
stacles and a great deal of effort.

Alfred Liggins. President of
minority-owned/operated Radio
One Inc.. says the process is ““very
difficult. It takes the same amount

By STEVE WONSEEWICZ
R&R MUSIC EDITOR

Botwin, Ingrassia Now GRG EVPs

m Columbia Records also taps Botwin as GM

Columbia Records Group
has elevated Will Botwin and |
John Ingrassia tc Exec. VPs. |
Botwin — who also will serve
as GM of Columbia Records
— now oversees domestic and
international A&R and the la-
bel’s marketing operations; In-
grassia will be responsible for
the company’s sales and inter-
national departments and the
financial, administrative, and new technologies units.

“John and Will have developed into a highly eftective team,
working with me to run the company, attract new talent to the
label, and plan our company’s direction and growth,” CRG
Chairman Don lenner said. “They are both valued and respect-
ed company leaders who combine business and management
skills with a real passion for music and a heartfelt desire for
Columbia to enhance its stature as the record label artists want
to be with and the company people want to work for.”

Botwim

Ingrassia

CRG/See Page 24

See Steve Forbes at the R&R Talk Radio Seminar '98. Feb. 19-21 in Washingten, DC.

of eftort to write a loan for $10
million as it does to write one for
$100.000." Radio One, however,
has cleared the novice hurdle and
is now 15 stations strong. cover-
ing seven markets.

“It’s much more difficult for a
small operation to get going, be-
cause big companies will spend
big multiples to buy a group of
stations.” agrees Capital Kids
Radio President David Eppler.
Capital Kids recently agreed to
sell its Children’s-formatted AM
duo in Washington. DC and is
seeking a buyer for its last prop-
erty. WKDB-AM/Baltimore.

“There’s a lot of money out
there,” says Jim Weitzman, Pres-

FINANCE/See Page 8

Goodman Gets PD
Slot At WNSR/NY

By Mikr KiNosIAN
R&R AC EDITOR

One-year Hot AC WWMX/
Baltimore PD Adam Goodman
has been tapped to program sim-
itarly formatted WNSR/New
York. The position had been open
for three months, following Steve
Weed's exit. Chancellor Media
Lite AC sister WLTW/New York
PD Jim Ryan. who had been do-
ing double-duty as WNSR's in-
terim PD. continues with his
‘LTW duties.

“Adam’s had a very impressive
track record in the Northeast.”
WNSR VP/GM Bennett Zier told
R&R. "He's a New York native,
and that combination will make
tfor a wonderful-sounding station.
His intensity and passion are just
what the doctor ordered.”

GOODMAN/See Page 24
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©1997 London Records 90 Lid

Over 95 Adds Out Of The Box!!!
#1 Most Added CHR/Pop!
#1 Most Added CHR/Rhy!

Majors Include:

WKTU KKRZ WXYV KzZQZ KUBE KHOM
KIIS POWER96 WJMN WWzZ KSLZ wQzQ
KDWB WwWi0Q WNVZ KHYS KHTS WKSS

LP Multi-Platinum Worldwide! WKSE
Over 1 Million Singles Sold Worldwide!



R&R ¢ |SSUE NUMBER 1230

It's T’s Time As
WEDR/Miami’s OM
(] Holly_u_:_q_qq PDMD

T Hollywood

WEDR-FM/Miami PD/MD
James T has been upped to OM at
the Chancellor Media Urban station.
and Cedrice Hollywood has trans-
ferred from co-owned WIHM/Or-
lando to fill T's old post.

VP/GM Jerry Rushin told R&R that
the decisionto pmmoluT — whowill
keep his morning airshift — and hire
Hollywood was made 1o try to keep
up with some of the stress on my

WEDR/See Page 24

R&R Observes
King Holiday

In observance of the Martin
Luther King Jr. Day federal
holiday, R&R’s Los Angeles,
Nashville, and Washington, DC
offices will be closed Monday,
January 19.

The holidays ended with a bang as Bryan White and LeAnn Rimes per-
formed for the 1200 contest winners at Disneland for the latest Big Bang
Concert entitled White Christmas. Premiere Radio Networks simulcast
the event to 300 radio stations nationwide. In a festive post-concert mood
are (I-r) White, PRNVP/Long Form Programmiag Ray De La Garza, Rimes,
AtlanticPacific Music President/CEQ Richard Fle nzer, Disneyland Regional
Promotions Mgr. Lisa Whaley, and PRN Exec. VP/Sales Kraig Kitchin.

Decker On Deck As KMPS & KZOK GM
m ARS/Seattle GPM Brenner adds KYCW PD duties

In a restructuring of the =

management responstbili-

tics at ARS’ Seattle proper- |

ties. KMPS-FM GSM Lisa
Decker has been elevated to
GM for the Country station

| and Classic Rock sister

KZOK-FM and ARS/Seat-
tle General Program Manag-
' er Becky Brenner has add-

| ed PD duties at Young Coun- §

try KYCW-FM. Murket
Manager Fred Schumaker

will retain oversight responsibilities
for all tive of the company’s Seattle

I YEARS +f

LOOKING BACK

Morganizing Boss Angeles

I n 1988, RobertW. Morgan told R&R he was “born to AM." refer-
ring to both the time siot and broadcast band. He began waking
up L.A.in May of 1965 at KHJ, left briefly in
1970 for WIND/Chicago, then returned to the
1 RKO station. In 1973, Morgan made his first
exclusive foray on FM, doing mornings at
KIQQ. He jumped back to the AM dia in ’75
as a swing man for KMPC. After four years of
grooming, he replaced Dick Whittington as
morning man there in 1979. He attempted FM
againin 1984 atKMGG, but returned to KMPC
a couple of years later.

In August 1992, Morgan made his most en-
during and successful FM stint, this time at

ERET
RobertW. Morgan
(circa 1978)

Brenner

properties. though his day-
to-day focus will now be as
VP/GM of KYCW as well
as KRPM-AM & KBKS-
FM. which are presently si-
mulcasting the FM’s CHR/
Pop format.
Schumaker told R&R,
2 ‘Lisa’s a Northwesterner
L who's always been involved
: with strategic planning
wherever she's worked. and
she had the desire to be a
manager. ARS always hopes to pro-

SEATTLE/See Page 24

Halloran Hired As
XHRM/San Diego PD

Alterrative radio vet Mike Hallo-
ran hes returned to programming in
San Ciego as PD of XHRM- PM

Hallaran. who

had been working
as National Di-
rector{t romotion

at MCA imprint
Way Ccol Music.
is back in radio
after program-
ming stints at SD k
stations XTRA-
(91X) and |
KUPE-FM. o

Halloran

Oldies KRTH.

Sticking With Radio For 25 Years

.....oss
St Gommunication

i :::_:-:ranhlcs Inc

.
1M A GE

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Hallcran told
R&R lie was enthused about the
prospect of his return. and he intend-
ed to forge “a musically aggressive,
adult-inendly Alternative station that
understands San Diego’s musical

legacy.” Halloran. indicating he had |

plans > revitalize the airstaff of

XHRM announced an early hire of

weekender Kenny Weisberg.
“This was a long time coming.”

HALLORAN/See Page 8

HOW TO REACH UUS RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 30067

310-788-1625
310-788-1699
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310-203-8727 moreinfo@rronline.com
310-203-3763

310-553-4056

newsroom @ rrenine.com
i@ rronline. com
310-553-4330

310-203-8450 hmowry @rronline.com

|

A White Christmas At Dlsneyland |

l
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Howell Now WB/Nashville VP/Promotion

Warner Bros/Nashville
Director/National Promo-
tion Brad Howell has been
elevated to VP/Promotion at
the label.

WB/Nashville Sr. VP/GM
Bob Saporiti commented.
“Brad’s unique understand-
ing and knowledge of radio
coupled with his genuine
love of music make him the
perfect person for this po-
sition.”

Howell told R&R. "I'm really
looking torward to working with

Bob and the great Warner Bros. staft

in an expanded role. Being
able to work more closely
with our artists and manag-
ers in marketing and on a
personal level is something
I've dreamed of ™

Howell joined the label in
December "94 as Director/
Southeast Regional Promo-
tion and was elevated to Di-
rector/National Promotion
in April "97. Prior to join-
ing WB he programmed
KNIX-FM/Phoenix. KWEN-FM/
Tulsa. and WYNK-AM & FM/Ba-
ton Rouge.

Reprise/Nash. Ups Purcell To VP/Promo

Reprise/Nashville Sr. Di-
rector/National Promotion
Jack Purcell has been pro-

almost 10 years and have
watched him grow and
progress through the ranks

moted to VP/Promotion.
According to Reprise/
Nashville Sr. VP/GM Bill
Mayne, “This promotion
serves to acknowledge the
contributions Jack has
made in directing our pro-
motion tecam over the past
several years with great suc-
cesses and to further detine

Purcell

of this company. something
unique in today's environ-
ment.”

Purcell told R&R, “T've
been fortunate in being able
to work not only an incred-
ible artist roster. but also
with a company and promo-
tion team that are sccond to
none. | look forward to the

the structure of Reprise Records in challenge of my new positionand con-
today’s marketplace. I've had the
pleasure of working with Jack for

PURCELL/See Page 8

WEB SITE: www.rronline.com

310-203-8727
310-203-9763
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Eisner To Shareholders: ‘l Love Radio Disney’

1 ABC acquisition will help ‘protect the mouse’

By MartT SPaNGLER
R&R WASHINGTON BUREAU

Walt Disney Co. Chairman/CEO Michael Eisner says he can’t
get enough of its new children’s network, Radio Disney.

"l love Radio Disney.” Eisner said
in a letter to company shareholders
released Monday. " listen to it all the
time. 1 feel a little silly because we
advertise it as radio for kids. What can
[ do? I like the music!™

The kids format was launched af-
ter a six-month test. and ABC Radio
spokeswoman Julia Atherton told
R&R that the network has thus far
been very successtul and plans are
to eventually expand to all major
markets.

In the shareholder letter. Eisner also
told of the synergies that the compa-

ny has developed between its film di-
visions and broadcasting arm. ABC.
The purpose of the 1995 acquisition
of the network. he said. was “to pro-
tect the mouse. to ensure that no oth-
erinstitution could block us from get-
ling our shows access on the networks
and on cable.” Atherton would not
comment on Radio Disney’s cross-
promotion strategies.

Trouble In Paradise?
The Disney chief’s upbeat message
about the company's prospects for the
future may have been necessary to

mend fences with shareholders upset
with his control of the company. In
the wake of criticism over close rela-
tionships between Eisner and many
board directors. the company said last
month that its board members will be
elected yearly instead of to staggered
three-year terms. The proposed pro-
cedure will be voted on at the compa-
ny’s annual meeting in February.
Atherton was also close-lipped
about another obstacle facing the com-
pany right now: Disney’s ongoing
fawsuit with Children’s Broadcasting
Corp.. which alleges that ABC/Disney
used its former relationship with

DISNEY/See Page 8

The commission, acting through the U.S. Attorney’s Office in
San Francisco, filed a brief Monday in the U.S. District Court for
Northern California stating that micropower broadcaster Stephen
Dunifer and his Free Radio Berkeley must apply for a license
before the rules that prohibit broadcasting under 100 watts can be

challenged.

The brief points out that in NBC
v U8, (1943) the Supreme Court
upheld the law that created the li-
censing requirement as constitution-
al — a point that Dunifer has chal-
lenged in court for three years. Un-

der the law, the brief says. Dunifer
could also chalienge a denial of his

license in the D.C. Circuit Court of

Appeals. In November. District
Court Judge Claudia Wilken denied
the commission’s motion for a sum-

mary judgment in the case. The in-
junction that the FCC asked for in
Monday*s filing would serve the
same end. however: shutting down
the pirate operation.

NAB spokesman Dennts Wharton
told R&R that pirate radio is likely
to be high on the list of topics at the
NAB board meeting next weck in
Laguna Niguel. CA. The association
has supported what it calls the FCC's
“crackdown™ on pirate radio in recent
months.

It’s not just an election year for government: the NAB board
announced candidates for its even-numbered districts December
31. Elections for two-year seats in odd-numbered districts will be

held next year.

Districts encompass one or more
states, based on population. In Dis-
trict 2. incumbent William
O’Shaughnessy. WVOX-AM &
WRTN-FM/New Rochelle. NY Pres-
ident. will run against David Gin-
gold. President/COO of Newton.
MA-based Barnstable Broadcasting.

District 10 is a three-way race be-
tween WTRC-AM/Elkhart. IN Presi-
dent/owner John Dillef, WQTY-FM/
Linton. IN President/GM Mike
MeDaniel, and WLAB-FM/Ft.
Wayne Chief Engincer James Zix.

Competing in District 12: Ameri-
can Radio Systems/St. Louis Sr.

VP/GM Karen Carroll: KJHK-
FM/Lawrence. KS GM Gary
Hawke: KREP-FM/Belleville. KS
President/GM Deborah Hoeflick-
er: KLOE-AM & KKCI-FM/Good-
land, KS President/GM Martin
Melia: KMAN-AM & KMKF-FM/
Manhattan. KS VP/GM Richard
Thomas Wartell: Heritage Media
Corp./St. Louis President/GM Dick
Williams: and Zimmer Radio
Group/Cape Girardeau. MO Presi-

NAB/See Page 8

Orion Files Reply To BFR

O n December 30, Orion Communications Ltd. filed its reply to Bilt-
more Forest Radio Inc!s (BFR!) objection to a mandate ordered by
the U.S. Court of Appeals for D.C. that would reinstate Orion and owner
Zebulon Lee as the operator of 96.5 MHz in Asheville, NC.

The filing says that BFRI has not provided sufficient grounds to stay the
mandate. It addresses the claims that Sen. Jesse Helms (R-NC) inter-
fered with the case, in which Orion was caught in a 1993 Supreme Court
ruling that led the FCC to freeze the comparative hearings process, by
saying: “BFRI has attempted to raise a series of bizarre, unfounded accu-
sations that Orion has sought to trick the Court and/or inveigle it into some
sort of overarching political ploy” The document points out thatthe FCC is
now engaged in a proceeding to determine whether that freeze should be
resolved with spectrum auctions or another comparative hearings pro-
cess, and thus the commission should not proceed to an immediate auc-
tion of the Asheville frequency, as BFRI demanded in its filing dated De-
cember 29.

Hamblin Show Sold To American View

here is one fewer horse in Premiere Radio Networks’ stable. Syndica-

tion rights to the Ken Hamblin show have been sold to American
View, a Fredericksburg, VA-based distributor that took control on January
1. Premiere had distributed the show for the past year. The price and
terms of the deal were not disclosed. Hamblin, a popular black conserva-
tive whose patter has often drawn the ire of liberals, is heard 3-7pm week-
days from studios in Denver on 100 affiliates. Premiere, which also syndi-
cates Dr. Laura Schlessinger live from 3-6pm EST, said the programs
contflicted. Premiere President Steve Lehman told R&R that the network
felt it needed to “focus on one personality” during that daypart.

Bootleg Bandits Busted

In a yearlong undercover operation that ended last March, U.S. Cus-
toms agents — with the assistance of the Recording Industry Associa-
tion of America — captured four major people involved in a conspiracy to
import and distribute bootieg CDs. Those people were sentenced De-
cember 15 by the U.S. District Court Middle District Florida to a combined
total of six years in prison, $5000 in fines, 100 hours of community ser-
vice, and a two-year supervised probation period for each defendant.
Approximately 800,000 bootleg CDs were confiscated during the investi-
gation. and a 40-count indictment was filed against 17 people in 12 coun-
tries worldwide. including the U.S.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/f publicly traded companies that de-
rive more than 5% of gross revenues from radio advertising.

Change Since

41/97 12/26/97 1/2/98 4/1/97 12/26/97
Radio [ndex 100.37 189.87 197.6 +96.87% +2.47%
Dow Industrials 661105  7660.13  7965.04 +20.48%  +2.22%
S&P 500 759.64 932.7 975.0 +28.35% +2.27%

There is only one way to bring your listeners

Hollywood’s hottest news!

ENTERTAINMEN

EPORT

Live Call-Ins

Custom Promos
Custom Reports
Local Sponsorship Opportunities ®
Available Monday - Friday

It's what they want... It's what you need... Secure market exclusivity today!

Make your station the place listeners come to
for the entertainment gossip they're dying to hear!

JONES RADIO NETWORK™

Call Michael Henderson Director of Affiliate Sales 303-784-8700




The “Dirty Little Secrets” of Auditorium Music Testing ~ #1 in a Series:

“sorry...1 can’t do your
auditorium music test
on the 21° hecause
I'm aiready hooked for the

laundry soap test that night.”

Auditorium tests, of course, need people to test the songs. Problem is, it is
virtually impossible to get real people-people recruited at random who are just
normal listeners-to come out to these tests held in the dark of night in some
hotel. Normal folks just don’t want to do it...not even for 30 or 40 or 50 dollars.
After all, would you do it?

But there is a group of people in every town who will take auditorium tests.
They are the “professional tesi takers”...people who have indicated to a local
research company that they are willing to participate in all kinds of research in
exchange for getting paid. Local research companies really couldn’t function if
they didn’t have a database of professionals like this that they could count on.
Now, when they recruit an auditorium test, they theoretically call from that
database list on some random basis. But that’s a long way from recruiting
normal listeners totally at random from all over your metro.

You can only get that with INTERACTIVE testing. Respondents in our tests are
recruited throughout the entire metro completely at random. They’re happy to
take the test because (1.) they don’t have to leave their home to do it, (2.) they
find taking the test interesting and easy, and (3.) they earn good incentive
money without having to deal with the hassles of an auditorium test.

What'’s So Good About INTERACTIVE Music Tests?
NO “PROF_I;SSIOl\_léL ‘l'_EST '_rAKERS”. lUS‘! REAL LlSTEN_ERS.__

Music Technologies LLC
- First in F.‘ul}z'-:Digitgl
— INTERAGTIVE
Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 ¢ (719) 579-9555

To answer all your questions about Interactive music testing and Music Technologies’
advanced testing system, call us for & free copy of the 32 page booklet “What’s So Bad About
Auditorium Testing / What's So Good About INTERACTIVE Testing?”
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TRANSACTIONS AT A GLANCE

DEAL OFTHEWEEK @ 1998 DEALS TO DATE

- Dollars To Date: $55,394,943
| (Last Year: $62.140,000) o KWG-AM/Stockton, CA $400,000
. ® WOBS-AM/Jacksonville $252,250
o WGST-FM/Atlania Dollars This Week: Lgﬁf;%gf;m) ® WYNG-FM/Evansville, IN $6 million
0 milli | ( I obe 190, * WTHC-FM/Seelyville, IN No cash consideration
$30 million ' Stations Traded This Year: 18 * KARS-AM, KKIM-AM, KLVO-FM & KYLZ-FM/Albuquerque
(Last Year: 32) $5.5 million
. . * WBCW-AM/Jeanette, PA $200,000
‘ Stations Traded This Week: 18 o WKVA-AM/Lewistown, PA $277,692
. (Last Year: 32) e KBZD-FM/Amarillo, TX $400,000
 KPQZ-FM/Amarillo, TX $790,000
TBA”SAGTIU”S ® KDFT-AM/Ferris, TX (Dallas) $1,915,000

® KXYZ-AM/Houston $8 million (est.)
® KZDL-FM/Terrell, TX (Dallas) $1

Life’s A Peach For Jacor

[ Michaels & Co. buy fourth Atlanta outlet in $30 million deal
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WGST-FM/AtIanta

PRICE: $30 million

TERMS: Option to purchase for cash
BUYER: Jacor Communications
Inc., headed by CEO Randy
Michaelis. It owns WGST-AM, WKLS-
FM & WPCH-FM. Phone: (606) 655-
2267

SELLER: McClure Broadcasting,
headed by President Chuck Mc-
Clure. Phone: (404) 367-0949
FREQUENCY: 105.7 MHz

POWER: 5kw at 492 feet

FORMAT: News/Talk
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KWG- AM/Stockton

PRICE: $400,000 ‘
TERMS: Asset sale for promissory
note ‘
BUYER: Carson Group Inc., head-
ed by President Susan Carson. [t
owns KQOD-FM/Stockton, CA.
Phone: (209) 462-5367

SELLER: Silverado Broadcasting
Co., headed by President John
Winkel. Phone: (916) 569-1880
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Spanish AC
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WOBS-AM/Jacksonville
PRICE: $252,250

TERMS: Asset sale for cash
BUYER: Metropolitan Radio Group,
headed by President Gary Acker.
Phone: (817) 430-3548

SELLER: Pamela Bradford, receiv-
er. Phone: (904) 285-2915
FREQUENCY: 1530 kHz

POWER: 50kw

FORMAT: Urban
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WYNG FM/EvanszIe

PRICE: $6 million

TERMS: Asset sale for cash
BUYER: Connoisseur Communica-
tions, headed by President Jeffrey
Warshaw. It owns 31 other stations,
including WGBF-AM & FM & WTRI-
FM/Evansville, IN. Phone: (203) 227-
1978

SELLER: Pinnacle Broadcasting
Co., headed by Chairman Phillip |
Marella. Phone: (817) 649-0184 ‘
FREQUENCY: 105.3 MHz

POWER: 50kw at 390 feet

FORMAT: Country

BROKER: Paul Leonard of Star
Media Group

i “ﬁ-.,,..

WTHC-FM/Seelyville

PRICE: No cash consideration
TERMS: Assignment of license
through formation of new corpora-
tion

BUYER: Hester Broadcasting
Corp., headed by President Dan
Hester. Phone: (812) 235-9668
SELLER: Dan Hester

.

KARS-AM, KKIM-AM,
KLVO-FM & KYLZ-FMW/
Albuguerqgue

PRICE: $5.5 million

TERMS: Asset sale for cash
BUYER: American General Media,
headed by President Anthony Bran-
don. Phone: (410) 832-5870
SELLER: Guardian Communica-
tions Inc., headed by President Mark
McNeil. Phone: (513) 931-8080
FREQUENCY: 860 kHz; 1000 kHz; |

97.7 MHz; 106.3 MHz I

POWER: 1.3kw day/186 watts night;
10kw; 100kw at 859 feet; 100kw at
656 feet 1
FORMAT: Regional Mexican; Reli-
gious; Regional Mexican; CHR/
Rhythmic

BROKER: Kalil & Co.
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WBCW—AM/Jeanette

PRICE: $200,000

TERMS: Asset sale for $40,000 cash
and a 90-month note at 8.5% interest
BUYER: Broadcast Communica-
tions Of Jeanette Inc., headed by
President Robert Stevens. It owns
WHJB-AM/Greensburg, PA. Phone:
(412) 850-6200

SELLER: Central Westmoreland
Broadcasting Co., headed by Pres-
ident Verna Calisti. Phone: (412)
527-5656

® WGLR-AM & FM/Lancaster,WI (Dubuque, IA) $1.66 million

WKVA-AM/Lewistown

PRICE: $277.692

TERMS: Asset sale for cash
BUYER: WVNW Inc., headed by
President Anna Hain. |t owns
WCHX-FM/Lewistown, PA. Phone:
(717) 248-6008

SELLER: Central Pennsylvania
Broadcasting Co., headed by Pres-
ident Robert Wilson. Phone: (717)
242-1493

COMMENT: The station’s call letters
will change to WVNW.

KBZD-FM/Amarillo

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Metropolitan Radio

Group, headed by President Gary |

Acker. It has agreed to acquire
KTNZ-AM/Amarillo. Phone: (817)
430-3548

SELLER: Dragonfly Communica-
tions L.L.C., headed by President
Allen Dawson. Phone: (806) 359-
4000

FREQUENCY: 99.7 MHz

POWER: 21.5kw at 351 feet
FORMAT: AC

BROKER: Satterfield & Perry
COMMENT: The station was former-
ly KLLR.

KPQZ-FM/Amarillo

PRICE: $790,000
TERMS: Asset sale for cash

|

BUYER: Mandujano Y Asociados
Inc., headed by President Socorro
Medina. Phone: (806) 351-2345
SELLER: Robert Sanders. Phone:
(806) 353-7463

FREQUENCY: 100.9 MHz
POWER: 100kw at 699 feet
FORMAT: Spanish Variety

KDFT-AM/Ferris (Dallas)

PRICE: $1,915,000

TERMS: Asset sale for cash
BUYER: Freedom Network Inc.,
headed by President Otto Miller.
Phone: (203) 894-8215

SELLER: Richard Witkovski, court-
appointed receiver. Phone: (972)
931-6055

FREQUENCY: 540 kHz

POWER: 1kw day/220 watts night
FORMAT: Religious

BROKER: Sailors & Assoc.

KXYZ-AM/Houston

PRICE: $8 million (est.)

TERMS: Not released

BUYER: Blaya Inc., headed by Pres-
ident Joaquin Blaya. Phone: (305)
442-6793

SELLER: CBS Radio, headed by
Chiarman/CEOQO Mel Karmazin.
Phone: (212) 314-9200
FREQUENCY: 1320 kHz

POWER: 5kw

FORMAT: Spanish News/Talk

Continued on Page 8
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Thunder

Truck™

P.O. BOX 2500

INCO

BROADCAS
PRODUCTS

RATED

When you’re ready to take it to the streets, the
iS a great,
remote vehicle. Built-in remote studio, custom
graphics, LED message boards
impact when your station vehicle pulls up to a
remote! Call for more information — this vehicle
can be completely customized for your needs.

ELKHART, IN 46515 « USA
(219) 293-4700

1-800-433-8460

customized

create an

Bolv o1pey J4A3IM S3IN Z1OM LaM NLXM DINOX SAA

M Bl



WITHOUT
A PARAUSE
DENNlS MILLER |.|VE

“ ] RANT, THEREFORE

Tune in for highlights from Dennis Miller llve,
the critically acclaimed HBO Show, brought to you exclusively by Westwood One.

To lock up Dennis Miller Live in your market call
310-204-5000.

{/% wesTwooD ONE.  HB®

ITS NOT TV. IT'S HBO.

©1998 Home Box Office, a division of Time Warner Eritertainment Company, L.P. All rights reserved. HBO is a registered service mark of Time Warner Entertainment Company, L.P.
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TRANSACTIONS

Continued from Page 6

KZDL-FM/Terrell(Dallas)
PRICE: $1

TERMS: Stock sale for 51%; exercise
of option

BUYER: Z-Spanish Radio Network
is exercising its option to purchase

RADIO BUSINESS

KTLR Broadcasting Inc. Phone: (916)
646-4000

SELLER: El Dorado Communica-
tions Inc., headed by President Tho-
mas Castro. Phone: (310) 914-8300
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WGLR-AM & FMW/
Lancaster (Dubuque, IA)

PRICE: $1.66 million

TERMS: Asset sale for cash
BUYER: Television Wisconsin. It
has agreed to buy WPVL-AM & FM/
Platteville, Wt.

SELLER: K to Z Ltd., headed by
President Jim Zimmerman
FREQUENCY: 1280 kHz; 97.7 MHz
POWER: 500 watts day/22 watts
night; 3.9kw at 235 feet

FORMAT: Country; Country

DISNEY
Continued from Page 4

CBC’s “"Radio Aahs” to develop a
competing children’s network. The
suit is expected to begin in a Minne-
sota court early this year.

Radio Disney recently picked up its
13th affiliate with KDIA/San Fran-
cisco. According toABC. market tests
drew 300,000 calls a week to Disney s
1-800 “Earmail™ listener comment
line. The San Francisco market is add-

ed to Disney’s existing locations in
Los Angeles; Boston; Atlanta; Seat-
tie; Minneapolis; Salt Lake City; Nas-
sau-Suffolk; Providence; Monroe,
LA: Lafayette, LA; Albuquerque; and
Corpus Christi, TX.

NAB

Continued from Page 4

dent Jerry Zimmer.

District 18 is a two-way race be-
tween Charlie Cohn, President of
KLAQ-FM/E!l Paso, and Danny
Fletcher, VP/GM of Sunburst Media/
Weslaco, TX.

In District 20, KBOW-AM &
KOPR-FM/Butte, MT owner/GM
Ron Davis is running against KGLE-
AM/Glendive, MT Manager Jim
MocBride.

Incumbent KOAZ-FM & KESZ-
FM/Phoenix GM Jerry Ryan faces

Russell Withers, owner of Withers
Broadcasting Cos./Santa Fe, NM, in
District 22.

District 24 is also a two-way
race, with New West Broadcasting
Corp./Hilo, HI VP/GM Christo-
pher Leonard running against
KNX/Los Angeles VP/GM George
Nicholaw. William Poole, William
McElveen, Stephen Davenport,
Mark Hedberg, and Dick Maynard
are running unopposed in Districts 4,
6, 8, 14, and 16, respectively.

Ballots will be mailed to member
stations today (1/9) and are due back

to the NAB by January 30. The NAB
expects to announce the results in Feb-
ruary. In the districts in which there
are more than two candidates, how-
ever, if no candidate receives more
than 50% of votes, then there will be
a run-off between the two candidates
receiving the most votes. In this sce-
nario, ballots will be mailed for the
run-off election February 13 and are
due back February 27. Board mem-
bers begin serving their new terms in
June. The current board will meet to-
morrow (1/10) through Wednesday
(1/14) in Laguna Niguel, CA.

Finance

Continued from Page 1°

ident of New World Radio and broad-
cast attorney for the Washington firm
Kaye, Scholer, Fierman, Hays & Han-
dler LLP. “But the banks don’t want
to touch anything small [deals under
$5-$10 million]; stand-alone financ-
ing is very difficult.”

Those looking to buy should take a
few things into consideration. For
starters, the prospective deal will “de-
pend on how much cash flow the sta-
tion has,” says media consultant Al
Perry of Denver-based Satterfield &
Perry Inc. Perry warns, however, that
“often, an AM stand-alone is almost
impossible to finance because of the
decreasing value of AM outlets.”

Where To Go
For The Dough

With that in mind, the finance pro-
cess needs to be approached with
preparation.

“We’re in a time when the buying
practice has been exacerbated by mar-
kets growing,” says New England Me-
dia President Michael Rice. “Formal
lenders have become less interested
in broadcast financing. I would sug-
gest a smaller, local bank where a ra-
dio property might fall into a local
community interest. And, hopefully,
the bank would be interested in the
radio community.”

*“The process usually involves mon-
ey raised from family and friends,”
adds Perry. Eppler concurs: “The best
places to look for equity financing are
family and friends.” Brokers suggest
that combining forces with relatives
or acquaintances, or someone who has
a similar broadcast objective, is the
best bet.

“When we started, we had 12 dif-
ferent investors,” Liggins says. “We
had to put together different sources
to get what we needed. Unfortunate-
ly, the banks like the diversification
of risk of the bigger guys.” All agree a
partnership, or limited partnership, is
valuable.

Sharing The Risk

Once an alliance, or lack thereof,
is decided upon, the brokers and own-
ers R&R spoke with contributed a few
different ways of going about the
money lending process. “Some com-
mercial banks will loan 50% of the
price, but an individual still needs to
come up with half to start with,” Per-
ry says.

The most common method is one
where the seller participates in the fi-
nancing of the buyer. A down pay-
ment of 20%-25% of the purchase
price should suffice. The remainder is
carried over to a note, guaranteed by
the station or the individual. Howev-
er, a station’s equipment will only ac-
count for 10%-20% of the price. Re-
liance on the station’s assets as collat-
eral is not advised.

“This is not a capital intensive busi-
ness,” says Rice. “The biggest asset is
the license, and the buyer can’t will-
ingly pledge the license to bank. Be-
tween 70%-90% of the cost is the li-
cense.”

The surest way is to collect at least
50% of the price prior to approaching
the bank. “Having a good track record
isn’t enough,” warns Weitzman. “A
bank wants security and someone who
can meet cash flow requirements.” Re-
member that a seller’s main concerns
are getting the highest price and a buy-
er who will take the deal all the way
to the closing.

‘What Bankers
Want To Know

For example, Norwest Bank VP/
Business Development Brent Mal-
colm — of the Communications Fi-
nance division in Minneapolis — tells
R&R there is a checklist the bank
sends to prospective applicants. The
list requests basic information such as
financial statements; a “management
overview” outlining experience with
the industry and including a review of
significant employment contracts;
short- and long-term goals for man-
agement; market statistics, including

advertising projections, recent ratings
and trends, and details of the compe-
tition’s programming and audience
and revenue shares; and specific sta-
tion information about programming
and audience/revenue share, as well
as a technical/equipment profile en-
compassing present and future needs
and real estate and signal coverage
maps.

“The information we request is
more extensive,” Malcolm says. “It's
tougher for a bank and a banker to
understand the collateral value of a
radio station. Radio stations don’t
have tangible inventory. Very few
banks or finance companies deal with
less than a $10 million loan.”

Malcolm says Norwest tends to be
more inclined to grant loans under $1
million if the applicant is in a city ser-
viced by a branch of Norwest. If not,
they will refer the applicant to one of
several smaller lending firms — in-
cluding the SBA — in their database.

Be aware that the SBA is not always
an ally. Until July "94, the SBA would
not guarantee any broadcast loans for
fear that a station could “sway public
opinion.” That guideline has been re-
pealed, and the SBA will now loan up
to $ | million. Zee Ferrufino, owner of
Spanish AC KBNO-AM/Denver, was
one of several minority owners and
groups who continually petitioned the
SBA to repeal the policy. Ferrufino —
also President of the action group
AHORA (American Hispanic Owned
Radio Association) — still advises ap-
proaching a local bank before going
to the SBA. “There is tremendous red
tape. Be patient and persistent,” he
tells R&R.

A Tough Road Ahead

The future of mom-and-pop oper-
ations looks “bleak,” Weitzman says.
“These days, you have to decide if
you're a buyer or seller. If you're a
one-station owner, you have to decide
whether to sell or get bigger.” Ferrufi-
no, who until recently enjoyed a mo-
nopoly with Denver’s Spanish-speak-
ing listeners, says a couple of modifi-

Gontmued from Page 4
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FCC May Be Gearing Up For Liquor NOI

CC Commissioner Gloria Tristani told R&R last month that the com-

missioners have received a number of letters from ministers and ad-
vocacy groups expressing concern about the broadcast advertising of
distilled spirits products. She said that broadcasters and advertisers have
been lobbying the commission as well. NAB Exec. VP/General Counsel
told R&R last month that he fully expects the FCC to introduce a notice of
inquiry into the issue in 1998. Last July, the commission deadlocked on
commencing an inquiry.

Clear Channel Australian CEQ Says G’Day

lear Channel Communications Inc. said last week that Australian Ra-

dio Network (ARN) CEO Nigel Milan will leave February 1 to be-
come managing director of the Special Broadcasting Service (SBS), an-
other Australian broadcasting network. Clear Channel owns 50% of the
seven-station ARN and has an interest in Radio New Zealand. Last month,
Clear Channel announced that it had entered into an agreement to JSA
with Radio Shanghai, which operates 13 state-owned stations in China.

Blaya Inc. Buys KXYZ-AM/Houston

laya Inc. — owned by Chairman Joaquin Blaya (51%) and upstart

programmer Radio Unica Corp. (49%) — has signed an agreement
to acquire KXYZ-AM/Houston from CBS Radio, with which it entered into
an LMA on January 1. Terms of the deal were not released. KXYZ GM
Josh Mednick tells R&R the station will drop the music component of its
“Spanish Full Service” programming and enhance the station’s tocally ori-
ented talk product with network programming. The station debuted its first
network program — featuring Telemundo TV talk show host Pedro Sevcec
— Tuesday morning at 8am. Additionally, a Radio Unica spokesperson
said it would unveil its fifth O&O by the end of this week. Blaya has al-
ready agreed to purchase KVCA-AM/SimiValley-L.A. and KZDC-AM/San
Antonio and is expected to launch a new signal in Miami at 1020 kHz in
March.

Heftel Stock Falls; Granite To Buy Back Shares

hares of Heftel Broadcasting Corp. fell to 43.250 Tuesday after that

day’s announcement that the company would issue 4 million shares
in a 4.7-million share offering; the other 700,000 will come from various
stockholders. The offering increased the company’s outstanding stock ap-
proximately 10% to 48.1 mitlion shares.

Meanwhile, Granite Broadcasting Corp., which owns WEEK-FM/Eure-
ka, IL, said Tuesday that it would repurchase up to 600,000 shares of its
common stock on the open market or in negotiated transactions. The stock
was up 0.625 to 9.500 in that morning’s trading.

Hundt Goes Back To School

To teach, that is. Former FCC Chairman Reed Hundt will be co-teach-
ing a course on television atYale Law School and the Yale School of
Management beginning this month. His partner will be former legal coun-
sel Gretchen Rubin, who has also taken a part-time position as special
advisor to the Mass Media Bureau on digital television and related issues.
Hundt has also taken a position at Washington, DC-based think tank The

Aspen Institute.
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cations to his station in order to com-
pete with newcomer Emmis Broad-
casting Corp. were to downsize his
staff, cut other operating costs, and
bolster his sales team’s aggression.
The small operators and financial
institutions agree — once the first sta-

tion is secure, the next trip to the bank
is easier. “If you make it through the
first one, and you still want to keep
buying, it’s a piece of cake,” believes
Weitzman, who over the past decade
has collected three AMs in DC, Phila-
delphia, and Annapolis, MD.

Halloran
Continued from Page 3

GM Tim McCarthy added. “We had
first talked to Mike a year ago, but it
was only now that we were able to
provide the opportunity. We felt there
was a disenfranchised 25-34 audience

Purcell
Continued from Page 3

tinuing my relationships with radio
while establishing Reprise as the pre-
eminent label in Nashville.”

Purcell joined Warner Bros. as a
mailroom worker in 1985 and spent a
brief time in A&R before heading to
promotion in 1988. He was promoted

in the market that wanted more from
the Alternative format. Mike can grab
the flag and run with it here and not
worry about alienating any sister sta-
tion’s feelings.”

Both OM Jay Isbel and Asst. PD
Brynn Capella remain in their respec-
tive capacities.

from WB-Reprise Manager/National
Promotion to Director/National Pro-
motion in February *95 and, in Janu-
ary 96, became Sr. Director/National
Promotion for the Giant-Reprise pro-
motion collective. Purcell works for
Reprise, which also promotes records
for Giant/Nashville under the Giant-
Reprise promotion collective’s um-
brella. 5
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D-Rock Rolls Into
KXHT PD Position

KXHT-FM (Hot 107)/Memphis |
has promoted Asst. PD/MD D-Rock
to PD. D-Rock. who took on her new
duties last Wednesday (12/31). re-
tains her MD role and her nighttime
airshift at the Urban outlet. She fills
the vacancy created when Tony
Wright left the station.

“It was an obvious choice.”
KXHT & WKSL-FM OM Chris
Taylor told R&R. “She knew the
market, she knows the music. She's
been with the station since it signed
on, and she’s proven herself 10 be
quite an asset.”

Of her first programming job, D-
Rock said. “It’s very challenging and
something I take very sertously. I just
hope 1 can make a lot of successful
strides while I'm here and make in-
roads to heading on to bigger and
better things in the future”

D-Rock’s radio career dates back
to 1993 and has been spent entirely
in Memphis. She first worked at the
University of Memphis® WUMR-
FM before moving on to commer-
cial radio at WMC-AM and KIMS-
FM.

T

Bergen Becomes
WSFR/Louisville
Program Manager |

| Germaise to Sr.

KRZZ/Wichita Program Manag-
er Greg Bergen has assumed a sim-
ilar position at Ja-
cor’s Classic Hits
WSFR/Louis-
ville. He began
his new duties
this week.

Bergen told
4 R&R, "Moving

B k| from Wichita to
[ . P

Fids ﬁ.;:.,}.l LOL11§v11[e.and
e e ‘_h.;'. working with a
3

22 company like Ja-
Bergen cor and 4 station
that has this much
potential is an opportunity I couldn’t
pass up. [ want to thank [KRZZ OM|
C.C. Matthews and Gene Romano
at Jacor for having the faith in me 10
do the job.”

Bergen began his career seven
years ago as an air personality at
KRZZ. He spent the past two years
as the station’s Program Manager.

for a celebrated moment.

No, not for the Grammys, not for the Emmys; but for an honor given by the
American Civil Liberties Union. That's right, MCA Records President Jay
Boberg (1) and actress/comedian Ellen DeGeneres (c) were recently pre-
sented with the ACLU Bill Of Rights Award, as was Father Gregory Boyle.
Each was recognized for significant contributions that exemplify and pro-
mote the first 10 amendments to the Constitution. After the ceremony,
intense, politically correct rocker/Live lead singer Edward Kowalczyk joined

Colamussi, Germaise, Davis: Atlantic SVPs

Atlantic
Records has an-
nounced a trio of
promotions. ele-
vating Karen
Colamussi 1o the
newly created
position of Sr.
VP/GM. Associ-
ated Labels &
New Media: la-
bel vet Vicky

Colamussi

VP/Marketing: and Steve Davis to
the new post of Sr. VP/Artist De-
velopment. Colamussi reports to
Atlantic Group co-Chairman/co-
CEO Val Azzoli and Sr. VP/CFO
Tony O"Brien. while Germaise and
Davis report to Atlantic Records
Exec. VP/GM Ron Shapiro.

In her new post. Colamussi will
direct all of the company’s U.S. ac-
tivities in the jazz, world music. and
classical arenas. She also will con-
tinue to oversee the label’s multi-
media department. Colamussi
Joined Atlantic in 1981, rising
through the ranks of the merchan-
dising department before being
named Sr. Director/Marketing in
1992 and VP/Marketing the follow-
ing year. She became a Sr. VP in
1995. Prior to Atlantic. Colamussi
spent two years in the worldwide
marketing department of the Cos-
mos soceer club.

Germaise will be responsible for

Davis

Germaise

the advertising. marketing. merchan-
dising. product development. and
video production areas. She has been
a Sr. VP of’ Atlantic Records since
1995, overseeing the company’s
product development, video, and TV
advertising areas. In 1990, she was
appointed Atlantic Product Manag-
er/EastWest UK, eventually rising to
Atlantic’s Sr. Director/Product De-
velopment in 1992 and VP/Product
Development the following year.

Davis will manage artist tour de-
velopment. college marketing. and
progressive retail marketing. He
Joined Atlantic Records in Novem-
ber 95 as VP/Tour Marketing, hold-
ing that post until his new appoint-
ment. Prior to Atlantic. he was Pres-
ident of Fast Co. Entertainment. the
management and concert promotion
firm he founded in 1993. He was
previously a music talent agent at
both the William Morris Agency and
the Premier Talent Agency.
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Butler

Continued from Page 1
to the nation’s capital January 26 as
OM of ABC-owned News/Talk
WMAL. He replaces Jim Gallant.
who last summer said he intended to
retire from the station in the spring
after 34 years.

“Tcan’t wait to get started.” Butler
told R&R. “It’s going to be a whole
lot of fun. {GM] Tom Bresnahan is a
wonderful guy to work for.™

Butler acknowledged he has some
big shoes to fill. adding that Gallant
“is one very tough act to follow. 1 can
only hope to have the kind of positive
impact he’s had on the station over 34
years. [U's going to be a lot of fun.”

Bresnahan, who conducted a na-
tionwide search for Gallant's replace-
ment. said Butler's return is ~as spe-

cial as it could possibly be.”” He told
R&R there were “over 40 respon-
dents — many of them nationally
known figures — 10 a questionnaire™
he drafted to help him make his deci-
ston. “John had to compete for the
job."he said. "Buthe’s coming home.
and it doesn’t get better than that.”
About Galtant. who is on vaca-
tion this week but told R&R pre-
viously that he'd consider a broad-
cast position somewhere on the
eastern shore of the Chesapeake
Bay. Bresnahan said “his soul is in
this building. and a lot of success
is due to Jim. I'm losing him as a
colleague. but not as a friend.”
Meanwhile. Bresnahan announced
that 75-year-old morning co-host
Frank Harden. who on Christmas

Eve celebrated 50 years at the station.
signed a new. three-year pact effective
January 1. The deal will give Harden
liberal leave — enough time off to
spend perhaps the entire months of July
andAugustat his second home in Swe-
den. if he chooses. Bresnahan said.
Harden will increase his duties as the
station’s goodwill ambassador and be
heard on-air with partners Tim Brant
and Andy Parks as much as possible.
Because of Harden's longevity in the
community. and because he was half
of radio’s longest-running morning
show (until 1992, when his partner of
32 years. Jackson Weaver. died). the
current morning troika was slated o
be joined on-air by Bresnahan yester-
day (1/8) 10 tell the audience about the
new scheme. Bresnahan said.

Douglas Sets Up Schoppa As Sr. VP/COO

D ouglas Broadcasting Inc. (DBI) VP/COO Steven Schoppa has been
elevated to Sr. VP/COO for the company. In his new role, Schoppa
will oversee all of Douglas’ ethnic radio properties as well as the PAR
Holdings subsidiary’s year-old Asian Media Sales national rep firm. He
reports to PAR Exec. SVP/COQ David Koontz,

*‘Schoppa was already acting in his current capacity for one year, so it's
not a change in his responsibilities,” Koontz told R&R. “He oversees our
ethnic side, which will continue to grow very nicely. Spanish-language
radio started out pretty much the same way, and that gives us the poten-
tial for a tremendous future.”

Schoppa joined Douglas in 1993, following various managerial posi-
tions in San Antonio and Houston. He's also served as NSM for KTRH -
AM & KLOL-FM/Houston, where he created the Houston Oilers Radio
Network. DBl is the first radio broadcaster to provide Asian programming
nationwide, via its AsiaOne Network. Palo Alto, CA-based PAR Holdings
also owns and operates Personal Achievement Radio properties through-
out the nation and created the “Motivational Talk” format

Cox Radio Promotes 10 Senior Managers

Cox Radio GM/San Antonio Hugh Barr has been elevated to VP of th=
company’'s market cluster: he also will serve as GM of KONO-AM & FM
when Cox completes that acquisition. Also in San Antonio. GM Caroline
Devine rises to VP/GM of KISS-FM. KLUP-FM & KSMG-FM and GM
Ben Reed is upped to VP/GM of KKYX-AM. KCIZ-FM & KCYY-EM.

Meanwhile. the following Cox GMs have added VP stripes: Bill Hen-
drich. WDBO-AM & WWKA-FM/Orlando: Debbie Morel. WHOO-FM,
WHTQ-FM & WMMO-FM/Orlando: Brent Millar, WLSY-FM. WRKA-
FM & WRVI-FM/Louisville: Donna Hall. WHIO-AM & WHKO-FM/Day-
ton; Jeff Clark. WZZK-AM & FM & WODL-FM/Birmingham: David
DuBose. WAGG-AM. WBHJ-FM & WBHK-FM/Birmingham; and Joel
Delmonico. WHEN-AM. WSYR-AM & WBBS-FM/Syracuse.

“Each of these managers brings a terrific amount of talent and energy to
their stations,” said President/CEO Robert Neil. “They deliver results for
our listeners and advertisers and are committed to providing quality cus-
tlomer service. I'm pleased to recognize their contributions to our success.”

WHOK-FM/Columbus Goes Classic Hits

Jacor/Columbus. OH began the new year by making WHQK a Classic
Hits station. The station — one half of Jacor's WHOK-FM & WHQK-FM
Country combo — dropped Country at midnight on December 29.

Initially. the station announced it would become “Sloopy 105.7" and
supported the stunt with nonstop airplay of the McCoys’ "60s hit *Hang
On Sloopy.” When January | arrived. WHQK officially became 105.7
— The Fox.”

The new format features classic hits of the "60s. “70s. and “80s with a
selection of core artists including Sting. Elton John. the Beatles. Steely
Dan. and Billy Joel. Jacor/Columbus VP/GM John Potter said WHQK s
new approach will lean toward the female population in targeting the
35-54 demo.

Spangler PD At ‘New Frog’ WCLB/W. Palm

Former WUSN/Chica-
go General Program Man-
ager and morning person-
ality JD Spangler has §
been named PD/morning
personality at Fairbanks’
Country WCLB/West
Palm Beach. He succeeds
Eric Chaney. who remains
with the station as Asst.
PD/MD/afternoon drive
talent.

Spangler told R&R,
“The honest truth is. I'm very ex-
cited about coming to work for a

| company made up of peo-
ple who love radio — peo-
ple born and bred in radio
— who also want this sta-
tion to be No. 1 in South
Florida.”

WCLB ended a 5000-
song-in-a-row marathon on
¢ January 510 become “South
Florida’s New Frog 95.5.7
with new call letters pend-
ing. The change in direction
also closes the book on
WCLB's 13-month morning exper-
iment with Howard Stern.

Spangler



Each and every week, over 250 stations broadcast
BACKTRA)( USA with Kid Kelly.
Stations that include:

Alice Denver Z100 Portland WBMX Boston
2100 New York WTIC Hartford WKQI Detroit
KDWB Minneapolis WKTI Milwaukee KHMX Houston
WFLY Albany KKLQ San Diego KPLZ Seattle
WRQX Washington WZPL Indianapolis B97 New Orleans
WWMX Baltimore WMVX Cleveland Q102 Cincinnati
WFBC Greenville KISN Salt Lake City WPXY Rochester

Your Arbitron-rated station can get a free one-month BACKTRAX USA, the original music-intensive

trial of BACKTRAX USA on a market exclusive 80s show, continues to be the innovator of the
basis. Find out why stations all over America are 8os music trend by giving CHR, Hot AC, and Adult
signing on with Z100 New York's Kid Kelly, a multiple CHR stations the freshest seiection of 8os hits,
Billboard award winner. Hear for yourself why highlights and events backed by exceptional
BACKTRAX USA is the most popular 8os show writing, solid research and a six-year track record
available and was nominated for a Billboard Award of ratings success.

for Best Top 40 Show in 1995, 1996, and 1997.

For station clearance information,call Kathy Gilbert at (201) 487-0900.
For International clearance call Radio Express at 213-850-1003
Visit us!
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Records

® CATHY BURKE
has been promot-
ed from Director/
Promotion toVP of
Blackbird/Sire
Records.

Burke

National Radio

® SJS URBAN ENTERTAINMENT
has announced the following specials:

January 12-18: Studio Vybes with
Brian McKnight, simulcast on theWorld
Wide Web at www.sjs.net.

January 17-19: Martin Luther King
Jr. Tribute, a series of 60-second vi-
gnettes.

Changes

Adult Contemporary: Julie Sto-
eckel is boosted from MD to
APD/MD at KLLC/SF ... Former
CHR WKRQ/Cincinnati APD
Race Taylor becomes APD/after-
noon driver at Hot AC KDMX/
Dallas ... Dave Morales joins
KKPN/Houston for afternoons ...
Former Rock WCMF/Rochester,
NY’s Dino moves to crosstown
Pop/Alt. Hot AC WZNE for Pro-
duction Dir./afternoon drive du-
ties ... WRMF/West Palm Beach
appoints Tim Byrd nighttime
personality ... Chuck Stevens re-
places Eric Martin in Hot AC
KRAV/Tulsa’s 7pm-midnight slot
.. Rod Morrison segues from
overnights to nights on KLLY/
Bakerstield ... Six-year WZID/
Manchester, NH afternoon driv-
er Gary Williams exits ... WLCE/
Buffalo welcomes Jen Belliotti to
the 7pm-midnight shift ... KVLY/
McAllen middayer James Olexy
becomes interim MD ... KZST/
Santa Rosa, CA’s web site address
is: www.kzst.com.

Alternative: Tommy Marrs joins
KFMZ/Columbus, MO for eve-
nings ... KFTE/Lafayette, LA wel-
comes Spike for nights ... WEJE/

Masn el
WQBZ-FM/Macon, GA MD

Vance Shepherd to Pamela
Lewis, January 1

BIRTHS

Asylum/Nashville recording art-
ist Sidney Cox, wife Christie,
daughter Anna Lynette, December
25.

Motown R&B West Coast Re-
gional Keith Llorens, wife Colette,
son Kyle Nicholas, December 25.

Geffen Records/Nashville Re-
gional Promotion Mgr. Devin Dur-
rant, husband Jeff Goetsch,
daughter Savannah Rain, Decem-
ber2.

Ft. Wayne afternoon driver Doug
St. John exits.

CHR: WVYB/Daytona Beach
middayer Nikki Knight adds MD
duties ... WIOQ/Philly middayer
De De McGuire exits for morning
show co-host duties with ABC Ra-
dio syndicated talker Doug Banks.
while former WPLY/Philly traffic
reporter Kim Douglas joins WIOQ
as morning co-host. Also. "'10Q
News Dir./morning co-host/Public
Aftairs Dir. Valerie Knight joins
crosstown WWDB for morning
news duties and weekends ...
KQKS/Denver nighttimer Naugh-
ty Boy departs ... KKLQ/San Di-
ego middayer Cindy Spicer exits
... KKXX/Bakersfield nighttimer
Kris Serano segues from nights to
afternoons as afternoon driver
Craig Marshall steps into mid-
days. Kenny Hernandezjoins for
nights as nighttimer Jonathan
Powers heads to sister KSMJ for
mornings ... WTCF/Saginaw, MI
nighttimer Bo Jacobs moves to af-
ternoons as KLUC/Las Vegas
swinger Rob Banks joins for
nights ... KSLZ/St. Louis PD Jeff
Kapugi (aka Jeff Tanner) tenta-
tively steps into mornings and
former KHTS/San Diego morning
co-host Boomer joins for after-
noons ... Ex-KJYO/Oklahoma City
morning drivers Bob & Josh join
WZYP/Huntsville, AL for mom-
ings ... WCIL/Carbondale, IL over-
nighter Roscoe Cherry joins for
overnights at KKLQ/San Diego ...
WKCI/New Haven hires Kerry
Collins for nights.

Country: Former WOVK/Wheel-
ing. WV personality and one-time
PD/MD Bill Berg segues toWJLS/
Beckley. WV for middays ...
Former WAIB-FM/Tallahassee, FL
middayer Holly Morgan joins
WUBE/Cincinnati for nights as
Dayna Kelly exits to join a local
ad agency. Kelly will stay on in a
swing-shift capacity ... WDSY/
Pittsburgh’s Ellen Gamble exits ...
Former KCKR/Waco, TX morning
man Gayle “Crash” Poteet joins
KTST/Oklahoma City for after-
noons ... WHOK & WHQK/Co-
lumbus, OH welcomes air talents
Jane London for afternoon drive
and Buddy Baron for mornings ...
Ichabod Caine returns to morn-
ings at KMPS/Seattle ... Two mem-
bers of the KYGO-FM/Denver air-
staff move to Country Gold sister
station KCKK-FM: Chuck Leary
takes on mornings and Jennifer
Page is new to middays. Denver
legend Hal Moore signs to do
mornings with Leary ... Tommy
Shaw becomes WQRB/Eau Claire,
WI's MD/afternoon driver ...
KWNR/Las  Vegas' Brooks
O’Brian rises from nights to MD.,
while overnighter Jason Steiner
shifts duties to sister station KFMS
and becomes the “morning stunt
guy” on "WNR ... KYCO-FM/
Denver middayer Ted Svendsen is
now MD ... ... KSSN/Little Rock
night jock Gina Marino moves to
WSSL/Greenville, SC for news
duties ... Former WKXJ-FM/Chat-

NEWSBREAKERS.

PROS ON

THE LOOSE

® Ken Cocker — Afternoons
WPNT-FM/Chicago (847) 695-
5457

¢ Joe Dawson — PD WWKX/
Providence (401) 726-5855

® Rich Donovan— PD KSJM-
FM/Tucson (520) 747-2669

® Steve Herrera— Overnights
KRQC-FM/Monterey-Salinas
(510) 656-1409

® Melissa Padilla — APD
KSJIM-FM/Tucson (520) 889-
0616

® Mike Scott — Middays/Pro-
motions Dir. WWCK-FM/Flint, MI
(248) 666-1732

e Phil Valentine — Mornings
WWDB-FM/Philadelphia (610)
660-9788

tanooga morning man Cary Poole
joins crosstown WZST-FM for
wake-ups. Also at WZST, Big Zak
Evans segues from mornings to
afternoons, and Randy Black
moves from afternoons to middays
.. Marc Spencer replaces Eric
Rivers for overnights at KPKX/
Springfield, MA.

News/Talk: Stacy Taylor joins the
KSDO-AM/San Diego morning
crew.

Nostalgia: KOY/Phoenix starts its
new show, Sundav Showtunes,
hosted by local entertainment re-
porter and critic Bud Wilkinson.

Oldies: WCQOJ-AM'’s new address
is 3721 East Lincoln Hwy, Thorn-
dale, PA 19372; new fax: (610)
466-7200.

Rock: Scott McFadden exits the
2-4pm shift at WQXA/Harrisburg.
PD Chris Lloyd assumes the va-
cancy ... Ex-WIYY/Baltimore
morning co-host Byrd joins
WRDX/Wilmington for mornings
.. Craig Munn replaces Lauren
Davis for nights at WKQZ/Sagi-
naw, MI ... WGBF/Evansville, IN’s
Mike “Sandman’ Sanders goes
off the air to concentrate on his role
as Dir./Programming for the com-
pany’s six stations; Bobby G takes
over his afternoon drive shift, and
Max Jaxon returns for overnights.
"GBF Classic Hits sister WTRI-FM
promotes Scott Hammer to morn-
ing drive and afternooner Ferran
McCree to APD/MD ... WBYR’s
new address is 1005 Production
Rd., Ft. Wayne, IN 46808. New
phone is (219) 471-5100, new fax
is (219) 471-5224. For the record:
Donielle Flynn joins WMMR/
Philadelphia for nights, not over-
nights.

Records: Carol Wright joins Uni-
versal Music Latin America as VP/
Mktg. ... Al Smith becomes Dir./
A&R for V2 Records ... BMG
Music Publishing promotes Cathy
Nolan to VP/Copyright Adm.
BMG Songs, U.S. Division ...
Heartbeat Records renews its ex-

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (972) 991-9200

Hot AC

Garry Leigh
THIRD EYE BLIND How's It Geing To Be
USHER You Make Me Wanna

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818
Gary Knoll

Rock

BIG WRECK The Oaf
BUSH Mouth

VERUCA SALT Straight

CHR/Hot AC

NU FLAVOR Heaven

OLIVE You're Not Alone
VARIOUS ARTISTS Uttimate Jam

Mainstream AC
EDWIN MCCAIN I'll Be

Lite AC
SAMANTHA COLE Without You
SAVAGE GARDEN Truly Madly Deeply

NAC

PETER WHITE/KENNY LATTIMORE River
VANESSA WILLIAMS Oh How The Years Go By
uc

MASE {/TOTAL What You Want

MASTER P Make 'Em Say Ugh

QUEEN PEN All My Love

SOMETHIN' FOR THE PEOPLE All | Do

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR

Casey Keating
CELINE DION My Heart Will Go On

Digital AC
Keating
No New Adds

Hot AC

Keating
CELINE DION My Heart Will Go On

Digital Soft AC

Mike Bettelli
No New Adds

Digital AC Mix
Bettelli
No New Adds

Delilah

Bettelli
No New Adds

Alternative

Teresa Cook
PEARL JAM Given To Fiy

JONES RADIO NETWORK
Phil Barry ® (303) 784-8700

Adult Hit Radio

JJ McKay
LOREENA MCKENNITT The Mummers’ Dance

Rack

Doug Clifton
No New Adds

Soft Hits

Rick Brady
No New Adds

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3339

Hot AC
No New Adds

Alternative
No New Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-9000
Tracy Thompson

Bright AG

Thompson
CELINE DION My Heart Will Go On
MATCHBOX 20 3am

Soft AC

Andy Fuller
VANESSA WILLIAMS Oh How The Years Go By

Adult Rock & Roll

Jeff Gonzer
No New Adds

clusive agreement with Clement
“Coxsone” Dodd of reggae label
Studio One ... Tim Riley is the
new A&R Mgr. for Silvertone
Records and Zomba Music Pub-
lishing, while Tracy Wendroff-
Rawnicki rises to Mgr./Pre-Pro-
duction for Zomba Music Record-
ing Corp. ... Roadrunner Records
opens new offices on the West
Coast: 6255 Sunset Blvd., Ste.
911, Los Angeles, CA 90028:
phone: (213)860-0453, fax: (213)
860-0460. Meanwhile, the com-
pany also signs a joint venture deal
with Power Records for future ur-
ban releases.

National Radio: Damon Perry
Joins One-On-One Sports Network
as new morning show host ...
Broadcast Programming hires

Klem Daniels as Production Dir.
... Jennifer Fling comes aboard
Public Radio International as Sr.
Mgr./Corp. Affairs.

Industry: Michelle Steinberg ex-
its her post at House Of Blues to
join Planet Hollywood Internation-
al as Sr. VP/Corp. Communications
& Special Projects. ... Frances M.
Flood becomes new President of
Gentner Communications Corpo-
ration ... 32 Records signs an ex-
clusive deal with Ryko Distribution
Partners for the U.S. product, for-
eign licensing agreements with
BMG in Europe, and with Sony
Music Ent. in Asia for its jazz li-
brary ... Evelyn Shriver Public Re-
lations has moved to 9 Music
Square West, Nashville, TN 37203
(615) 782-0078.



#1 Direct Mail Promotions For Radio.

WILTM 99.7
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We bribed you once.
It worked. vou lis-ened.
Now...were at it sgain!
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Media
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Strategic & Tactical Audience Research

Amenrica's leadin
allout program

From The Edge in Toronto to Z-104 in Madison, from WBIG in Washington DC to KUFO in Portland,
STAR is North America's leading program of ongoing music and perceptual research.
For a 1998 research proposal for your station, call Kurt Hanson at Strategic Media Research.

1-800-777-8877




MANAGEMENT

January 9, 1998 R&R ® 15

Don’t Get Stuck In ‘Survival Mode’! [IBYXET

* Aprit 6-9 — NAB Multimedia

[J Tools from one who’s been there, done that, and has the track record to

prove it

Editor’s note: Dick Kazan is a successful entrepreneur who
has counseled people with business advice via the radio and
other means. Beginning next week, he will be contributing week-
ly advice to R&R’s readers on the Management page.

The buginess environment you face couldn’t be tougher.
The rapid changes in organizations — especially those related
to media — leave all of us questioning when the next shoe will
drop. Yet this cycle really isn’t that different from others we
have seen before: Companies sometimes merge, but they still
transition from success to survival and hopefully rebound back

to success.

The same is
true tor the kinds
of changes indi-
viduals like you
and I occasionally
face. The trick is
not getting stuck
in the survival
mode. To avoid
this, you must
clearly perceive
your situation and
acquire the tools to
keep your work
(and your career)
on track.

Many of these
tools can be ac-
quired and applied
rapidly — that’s
why this column
has been created. You can learn the
hard way by making mistakes your-
self, or you can take the shortcut and
pick the brain of someone who's been
there, done that, and has the track
record to prove it. Having done the
former, I'd recommend the latter.

Differentiate From
The Competition

In 1974. I started a one-person com-
puter-leasing company. I had very lit-
tle money and no idea of how to com-
pete with industry giants like Citibank
and Bank of America, but I had a
dream of building one of the largest
computer-leasing companies in the
world. I also had a wife and three small
children depending on me, so this ven-
ture was more than a little scary.

My tiny company needed busi-
ness, so | quickly began making cold
calls to prospective customers. [
made call after call every day for
months and learned the meaning of
the word *“‘rejection.”

This experience taught me a valu-
able lesson. You have to differentiate
yourself from the competition. It was
truc that my competition had recog-
nizable names and the strength of size.
but this size caused them to be staid
and somewhat unresponsive. I was
small but flexible and could therctore
provide the personalized service my
large competitors could not.

Applying this lesson led to my
first potential customer. Exxon.
They wanted to install a new $5 mil-
lion IBM computer. and they liked
my willingness to create a unique

@

Life is exciting, and
every day offers you
and me new
opportunities.
Whatever you do,
don’t get stuck ina
rut. You can apply
your expertise to
other jobs, other
companies, and even
other industries.

lease to meet their
specific objec-
tives. Because my
competitors
wouldn’t consider
such a thing. Exx-
on was ready to
award the contract
to me if [ could
cenvince them
that I had the
money to pay for
the equipment.

But where was |
going to get $5
million? From the
last place most
people would ever
think to look: my
m competitors! They

had the money,
they wanted the transaction, and —
as an interesting lesson in human na-
ture — now that they had lost the
transaction, they were willing to
make the concessions that would
have gotten it for them in the first
place.

I'concluded a deal with one of my
major competitors. Exxon was so
pleased, they awarded me a second
transaction. and my
little company was
well on its way.

Learn From
Disuppointments

My company,
Capital Associates,
eventually grew into
one of the largest
computer-leasing
companies in the
world. By the time
[ left the company in
1994, it had fi-
nanced more than
$3 billion in equip-
ment. and its shares
were publicly trad-
ed on the Nasdag.

But there is as
much to learn from
the disappointments in business as
there is from the successes. One
harsh lesson is. don’tbecome so pre-
occupied with sales that you forget
the less-interesting part: the infra-
structure/back offize. Procedures
count at any stage of business; only
the consequences are greater the big-
ger you get.

Don’t become so
preoccupied with
sales that you forget
the less-interesting
part: the
infrastructure/back
office. Procedures
count at any stage of
business; only the
consequences are
greater the bigger
you get.

By Dick Kazan

In 1990, after many years of
record revenues and record profits.
the fortunes of Capital Associates
took a sudden downturn. Ironically.
thougn we were extensively in-
volved with computers, we hadn’t
built the computerized infrastructure
necessary to effectively manage the
large company we had become. Our
company nearly collapsed. Given its
size. this would have been front-
page news in The Wall Street Jour-
nal and other business publications.
It likely would have led to many
years of litigation and would have
destroyed the company so many of
us hac worked s0 hard to build.

I organized the support of employ-
ees. shareholders. creditors. and equip-
ment nvestors and called upon the
services of noted corporate resurrec-
tion expert Sandy Sigoloff. This is yet
another valuable lesson: When you're
in trouble, hire an expert. Moreover,
hire tha best. regardless of cost. It will
be meney well invested. By 1993,
Capital Associates had turned the cor-
ner and returned to profitability.

Know When To Leave

Once the company was profitable
again, a different kind of lesson pre-
sented itself. In 1994, it was time to
leave. Knowing when to leave is
hard. but for each of us, that time
always comes. And it doesn’t
mean simply knowing when to
cash out. It means knowing when
it's time either for yourself or the
organization to move on, because
you'll both be better off. There’s
no shame in leaving, and the next
opportunity may be even better.
After 20 years, that’s what I did.

Life is excit-
ing, and every day
offers you and me
new opportunities.
Whatever you do.
don't get stuck in
a rut. You can ap-
ply your expertise
to other jobs, oth-
er companies, and
even other indus-
tries. Since leav-
ing Capital Asso-
ciates, I've used
my experience 1o
make successful
real cstate invest-
ments and have
accumulated a
portfolio of apart-
m ment units. hous-

¢s. and condomin-
iums. I've also had a popular call-
i Talk radio show called The Road
10 Success on KABC-AM & [then-]
KMPZ-AM/Los Angeles and
KOGO/San Diego. and I've taken
the time to participate in a wide va-
riety of humanitarian causes.

What I've learned about busi-
ness and careers. you can learn

¢ January 9 (through April 1)
— Winter '98 Arbitron

¢ January 25 — Super Bowl
XXX1l. Qualcomm Jack Murphy
Stadium, San Diego; (212) 450-
2000.

* January 26 — American Mu-
sic Awards. Shrine Auditorium_Los
Angeles; (213) 931-8200.

¢ February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

= February 5-8 — RAB '98 Mktg.
Leadership Cenference & Exec.
Symposium. Wyndham Anatole
Hotel, Dallas; (800) 722-7355.

*February 13-14 — Dan
O'Day’s PD Grad School. Summit
Hotel, Los Angeles; {310) 476-
8111,

* February 19-21 — R&R Talk
Radio Seminar. Grand Hyatt Wash-
ington, DC; (310) 788-1619

¢ February 25 — 40th Arnual

sic Hall, New York City; (310) 392-
3777.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center, Nashville;
(615) 327-4487.

* March 11-15 — Pollack’s New
Media & Music Conference '98.
Beverly Hilton, Beverly Hills, CA;
(310) 459-8556.

¢ March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221.

* March 18-22 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

= March 19-20 — Rick Scott &
Assoc. Sports Radio Conference
'98. La Posada Resorts, Scottsdale,
AZ; (206) 867-9397.

* April 2 (through June 24) —
Spring Arbitron

* April 3-6 — Broadcast Educa-
tion Assn.43rd Annual Convention.
Las Vegas Convention Center;
(202) 429-5354.

* April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970

Grammy Awards. Radio City Mu- |

World. Las Vegas Convention Cen-

ter; (202) 775-4970

* April 22 — 33rd Annual Acad-
emy Of Country Music Awards
Universal Amphitheatre, Los Ange-

les; (213) 462-2351.

* April 27 — AWRT’s Gracie
Allen Awards. Lincoln Center, New
York; (703) 506-3290.

« May 6-8 — Radio Only Man-
agement Conference. Phoenician
Hotel, Scottsdale, AZ; (609) 424-

6800.

*May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200.

¢ June 11-13 — R&R Conven-
tion '98. Century Plaza Hotel, Cen

tury City, CA.

*June 15-21 — International
Country Music Fan Fair.Tennessee
State Fairgrounds, Nashville; (615}

244-2840.

¢ June 17-20 — PROMAX Con-
vention. Toronto Convention Cen-

ter; (310) 788-7600.

*July 2 (through September

| 23) — Summer Arbitron.

¢ July 7 — Major League Base-
ball All-Star Game. Coors Field,

Denver.

e July 16-19 — 23rd Annual
Conciave. Marriott City Center, Min-
neapolis; (612) 927-4487

* July 29-August 2 — 98 Wom-
en In Communications Conference.
Ritz Cariton, Philadelphia; (410)

544-7442,

* August 6-8 — Talentmasters
Morning Show Bootcamp. Grand
Hyatt, Atlanta; (770) 926-7573.

* September 10-12 — 47th An-
nual AWRT Convention. Westin City
Center, Washington, DC; (703) 506-

3290.

e September 23-26 — 98
RTNDA International Conference &
Exhibition. San Antonio Convention
Center; (202) 659-6510.

¢ October 11 — '98 Radio Hall
of Fame Awards Ceremony. Chica-
go Cultural Center; (312) 629-6005

* October 14-17 — NAB Radio
Show. Seattle Convention Center:

(202) 429-5354,

from this column. Each week. I'Hl
have a business or carcer tip to
share with you. My topics will in-
clude "How You Can Survive And
Even Prosper During Radio Mergers™
and “"How You Can Avoid Hiring In-
competent Emiployees.” I'm also look-
ing forwird to hearing from you chout
business issues you'd like to see dis-
cussed in this column or with any other
comiments you'd like to make. My e-
mail address is shown at the end of
this article; you can also write to me
care of R&R.

feedback at
netcom.com.

i Dick Kazan

is an entre-
preneur and
real estate in-

4 vestor who

also assists
large and
small busi-
nesses. He
invites your
questions and
dkazan@ix.




‘ ‘ Great stations are community-minded. CGI does a quality job on our stickers, because
they always have to look great. We hand them out at events like our Family Fun Day, a summer
picnic and concert for 100,000 people. We also use stickers in a weekly $1,000 license plate

promotion. Cars are big in Motor City. So is WJLB. We’re No. 1 across all formats., ,
MAUREEN BARKUME, PROMOTION DIRECTOR

“-Gommunication

Graphics Inc
BPH AT LAST]

1765 North Juniper, Broken Arrow, OK 74012 » 1-800-331-4438 « 918-258-6502 * Fax 918-251-8223 « radio@cgilink.com

WORLD'S LEADING PRINTER OF STICKERS AND DECALS.




Radio’s 0ld Zero-Sum Game

1 Instead of stealing audience from the competition, why not satisfy the
customers you already have?

here’s probably a more subtle way to express this, but
frankly, I’'m confused. I read and listen to the “leader-
ship” of radio expound, on one hand, about growing radio
from its now legendary 7% of ad revenue status, and on the
other hand, they pour millions of dollars against audience

research.

Very recently, I read a four-page
article in a major trade publica-
tion that interviewed numerous
industry leaders regarding the
need for strategic planning for
radio’s new era. Not once in the
entire article was there any men-
tion of customers. clients, or ad-
vertisers.

Why is so much money spent
against audience research? To
grow a station’s share of the
avuilable listeners at the expense
of the other stations in the mar-
ket, of course. After all. radio lis-
tening is a zero-sum game. When
you build a larger audience.
someone else loses audience. So,
why pursue more audience? To
get a larger share of the available
advertising dollars. naturally.
Are the available dollars a zero-
sum game?

Aha! The leaders say, “To get
more ad dollars. make more sales
calls and provide better sales
training.” If. as they propose.
sales revenue destiny is in the
hands of the sellers. then why
does radio leadership spend all
of its research money to produce
higher ratings. which. subse-
quently. turns radio into a com-
modity: Higher ratings cqual
more revenue? And, just like on
the used-car lot, a commodity is
purchased through price compar-
ison and negotiation. When
someone else comes along with
a more cost-efticient buying op-
portunity for a similar product.
you lower your price or you're
history.

S

Salespeople
On The Move

* Helene Wexler-Gold rises
from LSM to GSM for Big City
Radio’s WWVY-FM, WWXY-FM
& WWZY-FM/New York.

* Dan Weiner s elevated
from LSM to NSM for Chancel-
lor Media’s KLAC-AM & KBIG-
FM/L.A.

» Kathy Dussault is appoint-
ed Dir/Sales at Chancellor’s
KDGE-FM & KZPS-FM/Dallas.
She formerly served as GSM of
crosstown KEGL-FM.

Listen And Learn

[t really does make sense to
improve your ratings and grow
your share of the market's reve-
nue. But, to spend all of your re-
search money trying to get audi-
ence from the other guys might
be playing that zero-sum game.
Why not spend some of that re-
search money talking to your
customers? Or rather, listening to
your customers? Lee laccoca lis-
tened to his customers, devel-
oped the minivan, and saved
Chrysler. IBM didn’t even ask,
almost missed the “PC revolu-
tion.” and almost perished. How
did we allow U.P.S. to hold the
country hostage with an 80 share
of the ground parcel delivery
business? Back in the "50s. the
U.S. Post Office had 80% of the
business. All U.P.S. did was ask
the customers. who said that they
wanted pick-up service at the
end of the day. streamlined pa-
perwork. and free insurance for
the first $100 of value. U.P.S. lis-
tened. changed. met their cus-
tomers” needs. and the U.S. Post-
al Service now moves less than
20% of the ground parcels.

Anecdotally, T heard that 52%
of the 1997 marketing budgets of
America’s largest 1000 corpora-
tions is devoted to customer re-
tention. Radio spends how
much? Why not? The medium is
sold the exact way we sold it 30
years ago. The paper flow. al-
though computerized. is the
same as 1t was 30 years ago. The
job responsibilities in a station’s
sales organization are the same
as they were 30 years ago. That's
obviously because it works for
the station and the industry. But
does it work for the clients. the
people who spend the money?
Have you asked them? Have you
been willing to hear their an-
swers and adjust or change ac-
cordingly. If it did work. is it log-
ical that the average station will
lose between 25% and 35% of its
customers every year? That’s
25% or more of your billing that

Mark DeBoskey is Sr. VP of
' Analysis Research, a full-

service media research firm

based in San Diego with a par-
i ticular interest in customer-

satisfaction studies. He can be

reached at (619) 268-4800 or
’ AnlyRsch@AOL.com.

By Mark DeBoskey

must be replaced just to break
even with last year. No wonder
the management mantra is,
“More calls, new business.”

Meeting Customers’
Needs

The railroads had the money
and resources to dominate flight
but lost their leadership to the
airlines because they thought of
themselves as being in the train
business instead of the transpor-
tation business. Dominos creat-
ed a whole new business catego-
ry: food delivery. Tom Mon-
aghan’s genius was the realiza-
tion that he was not selling piz-
za, he was selling service — de-
livery service. Is your radio sta-
tion or 2roup in the advertising
sales business or the meeting
customers’ needs business? How
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Car Buying Habits Vary
By Ethnic Group |

frican-American consumers are more likely than other ethnic groups
to purchase their motor vehicles new, according to a study by Mar-

‘ ket Segment Research. In the general market, 43% of car purchases are [
new, while 57% are used. But blacks buy new cars 59% of the time,
compared to 41% for used. Asian-Americans (63%) are next most likely
to purchase their cars new, follow:2d by Anglos (42%) and Hispanics (27%).

However, Anglos are the ethnic group most likely to have a vehicle:

75% own a car, 2% lease a car, and 11% own a truck. Just 12% do not

own or lease a vehcle. Compare that to 35% of Asians, 43% of African-
Americans, and 47% of Hispanics who do not have a vehicle.

When looking at the future, African-Americans (11%) are more likely
| than other ethnic groups to lease their next vehicle. Nine percent of His-
panics, 7% of Asiars, and 4% of Anglos plan fo lease rather than buy their

. next vehicle.

many stations will commit to an-
swering that question by con-
ducting a serious. research-legit-
imate customer satisfaction
study, complete with tracking to
measure performance over time?

Ultimately. the winners will be
the stations or groups that final-
ly realize that the best of Ameri-

can business is devoted, in fact,
committed to customer retention
and the processes involved in un-
derstanding and subsequently
maximizing customer-satisfac-
tion. And then they can stop wor-
rying about stealing audience
from the other guys and truly go
about building their business.

Don’t Let That Smile Fool You!

R W O o

The Bob Grant Show has teethl Sharp ornes. Approach Grant with come
libzral social babble and his fangs will bare. He transforms into a snarling
{ defender of conservative values. It isn't pretty; takes no prsoners. It's radio
| thet bites hard and takes whole chunks cut of tie hides of competitors’
| davparts. Abandon hope of passive radio when vou run the Bob Grant
| Show. Your phones will ring. Hearts will beat faster Best o all, ratings will
rise along with the blood pressure.

-1 For more information call Rich Wood or

1 Ron Nahoum at 212 642-4533 or Skip Joeckel
in our Western Office at 719 579-6676.

Take a bite out of prime (time).

RADIO NETWORK




Logo Tattoos!!!

1000 Temporary Tattoos
! with your Logo,
Just $189.00 !!!

or 2000, just $299.00 !!

$10.00 USA Shipping
(CA add 7.25% sales tax}

AR &3
* Looks Real « Easy on,
Easy off « Completely Safee

|
|

Send your sized. color logo.
| TM. artwork, etc. that you
want reproduced.
| along with a company P.0..
Amex, Visa / MC #, money
order or check
(payable in US dollars, drawn
on a US bank) to:

Calico
3000 Alamo Dr., Ste 201 « Vacaville, Ca 95687
Tel 707/448-7072 » Fax 707/446-8273

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.banncrsonaroll.com

Powerful * Affordable * Dramatic

O
(CTUMES M)

WE'LL TURM YOU ON
T0 SMART PROMOTIONG

' N\ RESULTS MARKETING
- Creative Promotions...Lasting Impressions
600-786-8011 - wunw resultsmarketing com

The Nexus ISDN

codec is anideal

solution for

remote talk

hosts, daily

features or

sports feeds. ’

The Nexus delivers 15 kHz
two-way, low delay audio and contains
everything needed for direct ISDN
line connection. This is definitely the
easiest-to-use ISDN box available!

l ol o) mEw
\Vl%!\lil\ Comrex Corp, USA

Tel:508-263-1800 Fax:508-635-0401
Fax-on-Demand:508-264-9973 (Doc #1 14)

Display Your Wares In

PRODUCT
SHOWCASE

Call Dawn Garrett

gﬁ%‘

Y

THe INousTRY'S NEWSPAPER

310-788-1622

Lithographed On Heavy Gloss Stock

PUBLICITY PRINTS

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

+ PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

+ OTHER SIZES & COLOR
PRINTS AVAILABLE *

 TATVAVATATAVAS

RANY NG NZNZNTYENTZN

PICTURES

1867 E. Fiorida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
http://www.abcpictures.com

N INTY N NG NG ONTNZ Y

PROMO 5P =C)EHL

of the month

best quality. fast service. lowest prices
no hidden costs (full disclosure pricing)

1 color imprint
1000 pc. min plus freight

LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fax (414) 351-6997

NN

/N

\Z

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417 PLASTIC
Canada 1-800-847-5616 GRNINERS
(713) 507-4295 FAX

WIUR g Y
A

&1

INFLATABLE IMAGES. . Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.




a

MARKETING & PROMOTION

January 9, 1998 R&R ® 19

FRANK MINIACI

New On The Net

he following stations’ World Wide Web sites were recently added to the Pass-
port section of R&R ONLINE (www.rronline.com). Note: All addresses be-

gin with http/.

KWHL-FM/Anchorage, AK (Alternative)
WQKL-FM/Ann Arbor, Ml (Oldies)
WKXC-FM/Augusta, GA (Country)
KIZN-FM/Boise, ID (Country)
KTSY-FM/Boise, ID (Religious)
KLUK-FM/Bullhead City, AZ-Laughlin, NV (CI. Rock)
WIXY-FM/Champaign, IL (Country)
WLULNK-FM/Charlotte, NC (Hot AC)
WUSY-FM/Chattanooga, TN (Country}
KMXI-FM/Chico, CA (AC)
KPAY-AM/Chico, CA {News/Talk)
KLRQ-FM/Clinton, MO (Adult Alt.)
KOQL-FM/Columbia, MO (Oldies)
WRCG-AM/Columbus, GA (News/Talk)
KBFB-FM/Dallas, TX (AC)
KRBR-FM/Duluth, MN (Alternative)
KAFF-FM/Flagstaff, AZ (Country)
WYKS-FM/Gainesville, FL {CHR)
WSMG-FM/Greeneville, TN (AC)
WARM-FM/Harrisburg, PA (AC)
WRVV-FM/Harrisburg, PA (Rock AC)
WANG-FM/Havelock, NC (Country)
WHOU-FM/Houlton, ME (AC)
KCIL-FM/Houma, LA (Country)
KBXX-FM/Houston, TX (CHR)
WHMI-FM/Howell, MI (AC)

www.kwir.com
www.kool107.com
www.kicks99.com
www.kizn.com
www.kisy.org
vww.lucky 108.com
www.wixy.com

www. 1079thelink.com

2arth.vol.com/~pbell/us101.com

www.kmxi.com
www.kpay.com
www.kirg.com
www.kogl.com
www.wreg.com
www.kbtb.com
www.krbr.com
www.kaif.com
www.kiss1053.com
www.wsmg103.com
www.warm103.com
www.river973.com
www.wangfm.com
www.houlton.com/whou.htm
www.c107.com
www.kbxx.com

www.whmi.com

Pro:Motions

* Sharon Hardin is tapped as Dir./Mktg. for Blue Chip Broadcasting's five radio properties:
WIZF-FM/Cincinnati; WCKX-FM & WJZA-FM/Columbus, OH; and WGZB-FM & WMJM-FM/
Louisville. She previously served as Promotions Dir. of WIZF, a position now being handled by
Dee Dee Jones. Jones joined WIZF's promotions department in the spring.

* Helen Jordan joins KZHT/Salt Lake City as Promotions Cir. She formerly held similar

duties at WZYP/Huntsville, AL.

* KIOI/San Francisco MD Tolan Clark adds Mgr./Promo & Public Relations at sister KYLD-

FM (Wild 107).

KDXY-FM/Jonesboro-Lake City-Paragouid, AR (Country)

KBEQ-FM/Kansas City, MO (Country)
WWDX-FM/Lansing, Ml (Alternative)
KKUL-FM/Lincoln, NE (Oldies)
KJMX-FM/Little Rock (Ci. Rock)
KLTX-AM/Long Beach, CA (Religious)
KFMX-FM/Lubbock, TX (Rock)

WTMJ-AM/Milwaukee, WI (News/Talk/Sports)

KCTZ-FM/Minneapolis, MN (Adut Alt.)
WMQA-AM & FM/Minocqua, Wl (AC)
WLBC-FM/Muncie, IN (Hot AC)
WNKO-FM/Newark, OH (Oldies)
KKAR-AM/Omaha, NE (News/Talk)
KAZN-AM/Pasadena, CA (Chinese)
WOAM-AM/Peoria, IL {Nostalgia)
WSWT-FM/Peoria, IL (AC)
WOZI-FM/Presque Isle, ME (Country)
KKMK-FM/Rapid City, SD (AC)
KHYL-FM/Sacramento, CA {Oldies)
KTRS-AM/St. Louis, MO (News/Talk)
KLZX-FM/Salt Lake City, UT (Rock)
KBSG-FM/Seattle, WA (Oldies)
WMAS-FM/Springfield, MA (AC)

WGMR-FM/State College, PA (Alternative)

WTCM-FM/Traverse City, Ml (Country)
KQAM-AM/Wichita, KS (Sports)
WKBN-AM/Youngstown, OH (Talk)
WKBN-FM/Youngstown, OH (AC)

www.kdxy105.com
www.kbegfm.com
www.partypit.com
www.kool105.com
www.magic105fm.com
www.klight.com
www.door.net/fmx
www.620wtmj.com
www.cities97,.com
www.newnorth.net/'wmgqa
www.wibc.com
www.wnko.com
www.kkar.com
www.radiochinese.com
www.woam.com
www.literock107.com
www.agate.net/~wozifm
www.rapidnet.com/magic
www.cool101.com
www.550ktrs.com
www.kizx.com
www.kbsg.com
www.947wmas.com
revolution.statecollege.com
www.wicmradio.com
pages.prodigy.com/kqam
www.wkbnradio.com

www.wkbnradio.com

To link your station, e-mail Jeff Axelrod at jaxelrod@rroniine.com. All requests must include the station’s calls, location, format, and web address.

e Weekday Talk
e Weekend Talk
e Talk Features

e Morning Sidekick Comedy

e Rock, Country, NAC &
Urban Programming

Give us a call.

(408) 420-140(

FISHER

ENTERTAINMENT
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Jakobh Dylan Gets No ‘Satisfaction’!

“W ell, you see, there
was a very blurry line
there as to who was opening
for who. We didn't mind that
we went on first or that we had
to play a shorter set and that
we didn't get any backstage
passes” — Wallflowers front-
man Jakob Dylan on opening
for the Rolling Stones.

Dylan also jokes in an inter-
view with Rolling Stone mag-
azine that he considered
changing his name to “Jakob
Seger.” And he had this to say
about how women think he’s
“yummy": “To be called yum-
my is a fantastic honor, and |
[—appreciate it being given to
me. I’'m going to do everything
| can to continue to face up to
that and not let anyone down
in the future.”

‘Peaches’ & Steam

According to the Star, Bob-
by Brown had a three-hour
romp with call girl “Peaches”
Milline, then two days later
introduced her to Whitney.
Houston started guzzling
champagne from the bottle
and was giggling with her hus-
band’s new galpal.

And speaking of Houston,
when she visited Brandy, her
Cinderella co-star, she miffed
the Moesha star by spending
her entire stay locked in the
young star's trailer — giving
magazine interviews on Bran-
dy’s phone! (National Enquirer)

Fall From Grace(land)

The National Enquirer
boasts a“world exclusive” with
the story of how Lisa Marie
Presley found ex-husband
Michael Jackson’s “secret
stash of movies and maga-
zines,” which convinced her
the allegations of his connec-
tion with young boys was true.
As told by Presley’s uncle and
highly respected Baptist min-
ister Rick Stanley, Presiey
poured her heart out to him.
About the allegations, Presley
said to Stanley, “l didn’t know
until | went to Michael’'s house
and went up to his bedroom.
In the closet | found videos
and magazines that con-
vinced me the story is true.”

Meanwhile, both the Globe
and the Star reveal that when
Lisa Marie inherits Graceland
when she turns 30, Jackson
is pressuring her to turn it into
an amusement park.

A Lot At Stake

A psychic told Madonna
she's the reincarnation of
Joan Of Arc, and now the ex-
cited superstar wants to por-
tray the saint in a movie
(Globe).

Aging & Upstaging

Among those rockers/per-
formers hitting the big 5-0 this
year: Ozzy Osbourne, Alice
Cooper, James Taylor, Oliv-
ia Newton-John, and Donna
Summer (Stan).

Blues guitaristJonny Lang,

16, is profiled in Live. A side-

bar lists the achievements of
others in the music world
when they hit the ripe old age
of 16.

“If | knew | was going to deal
with them, | made sure | was
stoned” — Willie Nelson, who
is enjoying the IRS’ recent crit-
icism regarding its system, ex-
plains how he made it through
his own tribulations with the
organization (Time).

Do Ya Think
They’re Sexy?

Rod Stewart is riled up be-
cause of the look-alikes ruin-
ing his reputation! He's even
asking the FBI to help to get
rid of the con-man copycats
with spiky blond hair who
have seduced women and
run up huge hotel restaurant
bills in Rod’s name. Fumes
Stewart, “How can my girl
fans be fooled into thinking
they're sleeping with me?”
(Globe)

Hit Me With
Your Best Shot!

“They beat the fuck out of
me. At first, it hurt. Then | start-
ed liking it. | can’t explain it”
— Days Of The New singer
Travis Meeks recalls being
beaten by a mob of older kids
as he tells of woe, drugs, trail-
er-park trash, teenage preg-
nancy, and — eventually —
success (Rolling Stone).

Short-Sighted

“| started off with a short
dress, which | knew | wouldn’t
get to wear. But | looked a lot
better in a short dress, to be
perfectly honest” — Mick Jag-
ger, on preparing for his role
as a cross-dresser in Bent
(Newsweek).

Each week R&R sneaks a peek through the nation’s consumer
magaczines in search of everything from the sublime to the ridicu-
Jous in music news. R&R has not verified any of these reports.

_SHOW PREP

» TITANIC

Single: My Heart Will Go On/Celine Dion (550 Music)

* TOMORROW NEVER DIES (A&M)

Featured Artists: Sheryl Crow, Moby, k.d. lang

* SCREAM 2 (Capitol)
Single: Your Lucky Day In Hell/Eels

Other Featured Artists: D’Angelo, Dave Matthews Band, Tonic

* JACKIE BROWN (Maverick/WB)

P RS

Single: Mouth/Bush

Featured Arlists: Foxy Brown, Delfonics, Bill Withers
« AN AMERICAN WEREWOLF IN PARIS (Hollywood)

Other Featured Artists: Better Than Ezra, Refreshments,

Caroline’s Spine
* FLUBBER (Walt Disney)

Featured Artists: Danny Elfman, KC & The Sunshine Band

« GOODWILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

* ANASTASIA (Atlantic)

Single: At The Beginning/Richard Marx & Donna Lewis
«  Other Featured Artists: Deana Carter, Aaliyah

* WAG THE DOG

Single: Wag The Dog/Mark Knopfler (Mercury)
* MORTAL KOMBAT: ANNIHILATION (TVT)

Featured Artists: KMFDM, Megadeth, Urban Voodoo
* | KNOW WHAT YOU DID LAST SUMMER (Columbia)

* SOUL FOOD (LaFace/Arista)

Single: Clumsy/Our Lady Peace o
Other Featured Artists: Korn, Soul Asylum

Singles: A Song For Mama/Boyz Il Men (Motown)
We're Not Making Love .../Dru Hill
Boys + Girls/Tony Toni Tone (Mercury)
Other Featured Artists: En Vogue, Outkast, Total

COMING

* HURRICANE STREETS (Mammoth/Capitol)
Single: Sex And Candy/Marcy Playground
Other Featured Artists: Seven Mary Three, De La Soul, Vic Chesnutt

* SPICEWORLD (Virgin)
Featured Artists: Spice Girls

* GREAT EXPECTATIONS (Atlantic)
Single: Sunshower/Chris Cornell

Other Featured Artists: Poe, Duncan Sheik, Scott Weiland

Fleetwood Mac’s presidential
performance.

i 1993Fleetwood Mac reunites to perform

at President Clinton’s inauguration.
1994/The Animals, the Band, Duane

Eddy, the Grateful Dead, Elton
John, John Lennon, Bob Marley,
and Rod Stewart are inducted into
the Rock & Roll Hall Of Fame.

- 1996/Madonna wins a Golden Globe
Award for Best Actress for the title

role in Evita.

_ Born: Phil Everly 1939, the late Janis
Joplin 1943, Dolly Parton 1946,
Robert Palmer 1949

B TUESDAY, JANUARY 20

1964/The Bealles' first album, Meet The
Beatles, is released.

- 1965/Pioneering rock 'n’ roll DJ Alan

_ Freed, 43, dies of uremia.

1982/0zzy Oshourne is hospitalized with

rabies after biting the head off a

dead bat tossed onstage by a fan.

1988/The Beach Boys, the Beatles, the
Drifters, Bob Dylan, Berry Gordy
Jr., Woody Guthrie, Leadbelly,
Les Paul, and the Supremes are
inducted into the Rock & Roll Hall

0Of Fame.

- Born: Paul Stanley (Kiss) 1952

Bl WEDNESDAY, JANUARY 21

1965/The Byrds record “Mr. Tambourine
Man.”
1984/Jackie Wilson dies after a long ill-

5

o

ness following a 1975 stroke.

1987/Leonard Chess, the Coasters,
Eddie Cochran, Bo Diddley, Ah-
met Ertegun, Aretha Franklin,
Marvin Gaye, Bill Haley, Louis
Jordan, B.B. King, Lieber & Stol-
ler, Clyde McPhatter, Rick Nel-
son, Roy Orbison, Carl Perkins,
Smokey Robinson, Big Joe Turn-
er, T-Bone Walker, Muddy Wa-
ters, Jerry Wexler, Hank Will-
iams, and Jackie Wilson are in-
ducted into the Rock & Roll Hall
Of Fame.

1996/ Wynonna Judd marries Arch Kelly [1l.

Born: the late Wolfman Jaeck 1939,
Richie Havens 1941, Edwin
Starr 1942, Billy Ocean 1950

THURSDAY, JANUARY 22

1889The Columbia Phonograph Co.
is formed in Washington, DC.

1959/Buddy Holly makes what will be
his last recordings in his New
York apartment.

1960/Sam Cooke signs with RCA.

1996/Whitney Houston signs a two-
picture production deal with Dis-
ney’s Touchstone Pictures.

Borm: the fate Sam Cooke 1935, Steve
Perry (Journey) 1953, the late
Michael Hutchence (INXS) 1960

Releases: Nancy Sinatra’s “These Boots
Are Made For Walking” 1966

FRIDAY, JANUARY 23

1978/Chicago’s Terry Kath accidental-
ly shoots himself to death.
1986/The first Rock & Roll Hall Of Fame
inductees include Chuck Berry,
James Brown, Ray Charles,
Sam Cooke, Fats Domino, the
Everly Brothers, Alan Freed, Bud-

8 s E—

Hot, new music-related World
Wide Web sites, cool cyber-
chats, and other points of in-
terest along the information
superhighway.

fl __ NetChats |

Nashville guitarist Hank
Thompson, Monday (1/12) at
9pm ET/6pm PT, America On-
line (keyword: LIVE).

§ OnThe Web

]

g Taylor Dayne chats, then

g performs online Wednesday.
The chat begins at 8:30pm ET/
5:30pm PT,; the performance
begins one hour later
{(www.LiveConcerts.com).

Gus Gus cybercasts a con-
cert Friday night at 8pm ET/5pm
PT (www.sonicnet.com). Also
at the site this week: chats with
Jars Of Clay on Tuesday and
Wu Tang Clan’s Capadonna
onWednesday, both at 7pm ET/
P o4pmpPT

PRSP

dy Holly, Jerry Lee Lewis, Little

i

Richard, Sam Phillips, and Elvis

Presley.

1996/Brandy makes her TV acting de-

but in the title role of her UPN-TV
comedy, Moesha.
1997/Richard Berry, who wrote “Louie

Louie,” dies at the age of 61 from

complications from an aneurysm.

|

Born: Rohin Zander (Cheap Trick) 1953

SATURDAY, JANUARY 24 |

1969/Jethro Tull play their first U.S. show
asthe opening act for Led Zeppelin.

1891/En Vogue's Cindy Herron makes
her movie debut playing a nurse
as Juice opens.

1993/ WamerBros. releases lee-T from his »

contract due to “artistic differences.”

1995/David Cole, half of the C+C Music
Factory, dies of spinal meningitis i

at the age of 25.

Born: Neil Diamond 1941, Warren

Zevon 1947

SUNDAY, JANUARY 25 B

1993/Thomas Dolby and his wife, actress
Kathleen Beller, become parents to
daughter Talia Claire Robertson.

1994/Mark Wahlberg (aka Marky Mark)

is sued by a Portland, OR woman

who was trampled during his

show. Wahlberg had invited the

crowd to rush the stage after he

stripped down to his Calvin Kleins.
1995/R.E.M. open their first tour in five

years in Melbourne, Australia.

Born: Etta James 1938, Joe Strummer

(ex-Clash) 1955

Releases: the Bealles “She Loves You"

1964, Creedence Clearwater Re-
vival's “Proud Mary” 1969

— Frank Correia '



=

)

RADIO ONE 2 ONE

The Marketing Strategy Center

It's A New Worid
Oout There

New owners, new sister stations,

lower marketing budgets. But the bottom
line is you still have to attract new
listeners and keep them loyal . . .

and increase revenue.

Do you need help?

Call Radio One 2 One. A managing
partner will be glad to travel to your
market for a confidential analysis of your
stztion’s marketing.

=

~

RADIO ONE 2 ONE

The Marketing Strategy Center
317.257.7384
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SHOW PREP_

MUSIC 'I:ELEWSIM
59.4 mulion househoids
Patti Galluzzi.
YP/Music Programming

MUSIC FIRST
50.8 miflion households
Wayne Isaak Sr. VP/Music & Talent Relations

|ADDS J

|ADDS

BLUR Beetlebum (Virgin)

K-Cl & J0JO All My Life (MCA)

LORD TARIQ & PETER GUNZ Deja Vu (Columbia}
LOREENA MCKENNITT The Murmmers'... (Quinian Road/\WB)
LOX If You Think I'm Jiggy /Bad Boy/Ansta)

OUR LADY PEACE Clumsy (Coiumbia)

SPICE GIRLS Too Much (Virgin}

TIMBALAND & MAGOO Luv 2 Luv U (BiackGround/Atiantic)
UNCLE SAM | Don't Ever Want... (Stonecreek/Epic)

| HEAVY |

AEROSMITH Pink (Columbia)

BACKSTREET BOYS As Long As You Love Me /Jive)
BOYZ Il MEN A Song For Mama (Motown)

BUSTA RHYMES Dangerous (Elektra/FEG)

MARIAH CAREY Breakdown (Columbia)

GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
JANET Together Again (Virgin)

MARCY PLAYGROUND Sex And Candy (Capitol)
MATCHBOX 20 3am (Lava/Atlantic}

METALLICA The Memory Remains (Elektra/EEG)
OASIS All Around The World (Epic)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
PUFF DADDY & THE FAMILY tts All About... (Bad Boy/Arista)
ROBYN Show Me Love (RCA)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

| STRESS l

BRYAN ADAMS Back To You /A&M)

FIONA APPLE Never Is A Promise (Clean Siate/Work)
ERYKAH BADU Tyrone (Kedar/Universal)

BEN FOLDS FIVE Brick (550 Music)

BLINK 182 Dammit {(Growing Up) {Cargo/MCA}
CELINE DION My Heart Will Go On (550 Music)
EVERCLEAR Everything To Everyone (Capitol)

FIRM Phore Tap (Track Masters/Aftermath/interscope)
L.L. COOL J /METHOD MAN 4.3,2.1 (Def Jam/Mercury)
LISA LOEB | Do (Geffen)

SARAH MCLACHLAN Sweet Surrender (Arista)
NOTORIOUS B.I.G.1/112 Sky's The Limit (Bad Boy/Arista)
ROBYN Show Me Love (RCA}

SAVAGE GARDEN Truly Madly Deeply (Columbia)
SPICE GIRLS Too Much (Virgin)

THIRD EYE BLIND How's It Going To Be (Elektra/EEG)

| ACTIVE

BLUR Beetlebum (Virgin}

CORNERSHOP Brimfui Of Asha (Luaka Bop/WB)
CREED My Own Prison (Wind-Up)

DEFTONES My Own Summer (Shove It) (Maverick/W8)
ORU HILL 5 Steps (/sland)

DRU HILL We're Not Making Love No More (LaFace/Arista)
FATBOY SLiM Going Out... (Skint/Astratwerks/Caroline)
JANE’S ADDICTION Jane Says (Warner Bros.)

K-Ct & J0JO All My Life (MCA)

LOX if You Think I'm Jiggy (Bad Boy/Arista}

LSG My Body (fastWesVEEG)

LORD TARIQ & PETER GUNZ Deja Vu (Columbia)
LOREENAMCKENNITT The Murnmers'. (Quinian Road/WB)
MIGHTY MIGHTY BOSSTONES Royal Oil (Big Rig/Mercury)
BILLIE MYERS Kiss The Rain (Universal)

NEXT Butta Love (Divine Mill/Arista)

OUR LADY PEACE Clumsy (Columbia)

0ZZY 0SBOURNE Back On Earth (Epic)

ROBERT BRADLEY'S BLACKWATER... Once Upon... (RCA)
SMASH MOUTH Why Can't We Be Friends (interscope)
311 Beautiful Disaster (Capricorn/Mercury)
TIMBALAND & MAGOO Luv 2 Luv U (BlackGround/Atiantic)
2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive}
UNCLE SAM | Don't Ever Want...(Stonecreek/Epic}
USHER Nice & Slow (LaFace/Arista)

WYCLEF JEAN Gone Til November (Ruffhouse/Columbia)

Video airplay fro January 12-18.

DASIS All Around The World (£pic)
SPICE GIRLS Too Much {Virgin)

XL |

CHUMBAWAMBA Tubthumping (Republic/Universal)
PAULA COLE | Don't Want To Watt {/mago/WB)
CELINE DION My Heart Will Go On (550 Music)
SARAH MCLACHLAN Sweet Surrender (Arista)
SMASH MOUTH Walkin' On The Sun (/nferscope)

' LARGE

BRYAN ADAMS Back To You (A&M)

MEREDITH BROOKS What Would Happen {Capitol)
MARIAH CAREY Butterily (Columbiaj

HARRY CONNICK JR. Let's Just Kiss (Cofumbia)
JANET Together Again (Virgin}

ELTON JOHN Somethung About... (Rocket/A&M Associated)
LISA LOEB | Do (Geffen)

MATCHBOX 20 3am (Lava/Atfantic)

ROBYN Show Me Love (RCA)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

 MEDIUM

BEN FOLDS FIVE Brick (550 Music)

ALANA DAVIS 32 Flavors (Elektra/EEG)

PAUL MCCARTNEY Beautifut Night (Capitol)

LOREENA MCKENNITT The Mummers'... (Quinian Roat/WB)
BILLIE MYERS Kiss The Rain {Universal)

THIRD EYE BLIND How's It Going To Be (Elektra/EEG)

| cUSTOM

AALIYAH Journey To The Past (BlackGround/Atlantic)
ALLURE All Cried Out ( rack Masters/Crave)

ERYKAH BADU Tyrone (Kedar/Universal)

BOYZ Il MEN A Song For Mama (Motown)

MARIAH CAREY The Roof (Columbia)

DRU HILL We’re Not Making Love No More (LaFace/Arista)
BOB DYLAN Not Dark Yet (Columbiaj

JAl | Believe {RCA)

DIANA KING L-L-Lies (Work)

CHANTAL KREVIAZUK Surrounded (Columbia)

LSG My Body (FastWest/EEG)

AARON NEVILLE Say What's In Your Heart (A&M)
0ASIS All Around The World (Epic)

SISTER HAZEL Happy (Universai}

SOUNDS OF BLACKNESS Hold On... (Perspective/A&M)
SPICE GIRLS Too Much (Virgin}

EVA TROUT Beautiful South (Trauma/interscope)
UNCLE SAM | Don't Ever Want To See You Again (£Epic}
USHER You Make Me Wanna... (LaFace/Arista)

VERVE Bitter Sweet Symphony (Hut/Virgin)

BEBE WINANS In Harm's Way (Atlantic)

Video airplay from January 12-18.

TOP TEN SHOWS
DECEMBER 29-JANUARY 4

. Because of the New Year's hol-
* iday, this week's Nielsen Media Re-
search listing of the Top 10 TV
shows was unavailable at presstime.

MinG MexT Week

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain

I time zone. All listings subject
¢ to change.

Friday, 1/9

* Born Jamericans, Vibe
(check locat fistings).

* Collective Soul, Late
Show With David Letterman
(CBS, 11:35pm).

* B.B. King, Late Night With

Conan O'Brien (NBC,
12:35am).
Saturday, 1/10

* Toni Braxton, LutherVan-
dross, and Vanessa Williams
perform on An Evening Of
Stars: A Celebration Of Educa-
tional Excellence, which airs on
BET and on syndicated TV
(check local listings).

* Martina McBride, Linda
Davis, and Pat Boone perform
on The Statler Bros. Show
(TNN, 9pm ET/6pm PT).

* LaToya Jackson guest-
stars on Mad TV (Fox, 11pm).

* Ben Folds Five, Saturday
Night Live (NBC, 11:30pm).

oo s e
T

g

Sunday, 1/11

* Garth Brooks performs on
— and Reba McEntire co-
hosts — the 24th annual Peo-
ple’'s Choice Awards (CBS,
9pm).

Monday, 1/12

* Ray Price, Prime Time
Country (TNN, 9pm ET/6pm
PT).

* Brian McKnight performs
— and DJ Jazzy Jeff sits in with
the band all week — on Vibe.

* Jars Of Clay, David Letter-
man.

Tuesday, 1/13

* Trace Adkins, John Ander-
son, Little Jimmy Dickens,
Sara Evans, George Jones,
Tim McGraw, Daryle Single-
tary, and Ricky Van Shelton
perform on TNN's two-hour Wor-
kin’ Man: A Tribute To Merle
Haggard (9pm ET/6pm PT).

Wednesday, 1/14

e The Life And Times Of
John Michael Montgomery —
an hourlong documentary spe-
cial — premieres on TNN (8pm
ET/5pm PT).

* Matt King and the Lynns,
Prime Time Country.

Thursday, 1/15

* BR5-49, Prime Time Country.
* Spice Girls, David Letter-
man.

WEEKEND BOX OFFICE

i this week.

JANUARY 2-4
1 Titanic $33.31 -

(Paramount)

2 Tomorrow Never Dies $13.79

(MGM/UA) :
3 As Good As It Gets  $12.21 ;
(Sony)
4 Mouse Hunt $8.41 :
(DreamWorks)
5 Scream 2 $7.28 .
(Miramax) i
6 Jackie Brown $7.26 ;
(Miramax)
7 Amistad $4.47 ¢
(DreamWorks) §
8 An American Werewolf $4.44 :
In Paris :
(Buena Vista) L
9 Flubber $4.40
(Buena Vista) ]
10 Mr. Magoo $4.10 ¢

(Buena Vista)

All figures in millions
Source: Entertainment Data Inc.

COMING ATTRACTIONS:No
music-related movies are opening

- 36 million households
) ‘1 Lydia Cole.

(A RN vr/vusic Programming

| Video Playlist |

LSG My Body (FastWesVEEG)

JANET Together Again (Virgin}

ERYKAH BADU Tyrone (Kedar/Universal)

PLAYA Don't Stop The Music (Def Soul/Def Jam/Mercury)
RAKIM Guess Who's Back (MCA)

BUSTA RHYMES Dangerous (Elektra/EEG)

BOYZ 1l MEN A Song For Mama (Motown)

MISSY “MISDEMEANOR™ ELLIOTT Sock ft... (EastWestEEG)
MASE Fee! So Good (Bad Boy/Arista)

NEXT Butta Love (Divine Mill/Arista}

Video playlist frozen from week ending December 19.

| RapCityTop10 |

L.L. COOL J {/METHOO MAN 4.3.2.1 (Def Jam/Mercury)
BIG PUN F'm Not A Player (Loud)

MASE Feel So Good (Bad Boy/Arista)

RAKIM Guess Who's Back (MCA)

SERMON, MURRAY & REDMAN Rappers Delight (Priority)
MIC GERONIMO Nothin' Move But The Money (Blunt/TVT)
BUSTA RHYMES Dangerous (Elektra/EEG)

COCO BROVAS Won On Won (Duck Down/Priority}
FIRM Phone Tap (7rack Masters/Aftermath/interscope)
2PAC | Wonder If Heaven Got A Ghetto (AmaruiJive)

Video playhist frozen from week ending December 19.

T H E
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.
| NationalTop 20 |

USHER Nice & Slow (LaFace/Arista)

2PAC t/OUTLAWZ Made Figgaz (Death Row/Friority)
GANG STARR You Know My Steez (Noo Trybe)
NOTORIOUS B.1.G. /112 Sky’s The Limit (Bad Boy/Arista)
SERMON. MURRAY & REDMAN Rapper's... (Priority)
BUSTA RHYMES Dangerous (Elektra/EEG)

CELINE OION My Heart Will Go On (550 Music)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
PUFF DADDY &... its All About... {Rock Remix} (Bad Boy/Arista)
MASTER P 6 N’ Tha Mornin’ (Priority)

BOYZ 1l MEN A Song For Mama (Motown)

QUEEN PEN All My Love (Lit' Man/interscope}

AQUA Lollipop {MCA)

2PAC | Wonder !f Heaven Got A Ghetto (Amaru/Jive)
WILL SMITH Gettin' Jiggy Wit It (Columbia)

MASE Feel So Good (Bad Boy/Arista)

ERYKAH BADU Tyrone (Kedar/Universal)

MACK 10 t/iCE CUBE Only In California (Priority)

K.P. & ENVYI Swing My Way (FastWest/EEG)

UNCLE SAM | Don't Ever Want To See You Again (Epic)

Most requested for week ending December 26.

PSRUSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $3468.4

2 U2 $1754.9

3 FLEETWOOD MAC $906.4

4 “AFKAP” $552.8

5 ELTON JOHN $537.2

6 REBAMGENTHEBROOKS&DUNN $487.9

7 PUFF DADDY $446.1

8 PHISH $439.2

9 AEROSMITH $337.8

10 LUTHERVANDROSS $298.9
11 ALAN JACKSON $228.8
12 JANE'S ADDICTION $191.5
13 DAVID BOWIE $191.1
14 ZZTOP $178.1
15 BARRY MANILOW $173.4

Among this week’s new tours:

JOAN BAEZ
BEN FOLDS FIVE
BOW WOW WOwW
MARCY PLAYGROUNO
SISTERS OF MERCY
YANNI

The CONCERT PULSE is courtesy of Polistar. a
publication of Promoters' On-Line Listings, (800)
344-7383: California (209) 271-7900.

NEWTHIS WEEK

* HOODLUM (MGM)

This feature film starring re-
cording artist Vanessa Williams
sports a Loud/Interscope sound-
track with a titte cut by Mobb Deep
f/Big Noid & Rakim as well as
tunes by Wu-Tang Clan, Rahsaan
Patterson, Erykah Badu, Tony
Rich, 112 {/Faith Evans, Chico
DeBarge, and others.

* STEEL (WB) .

Recording actbasketbalt su-
perstar Shaquille O’Neal stars in
this feature film; he also performs
“Straight Playin™ and teams with
Ice Cube, B Real, Peter Gunz,
and KRS-One on "Men Of Steel”
for the film's QwestYWB sound-
track. Tunes by Blackstreet, Az
Yet, Spice 1, Tevin Campbell,
Jon B., Mobb Deep, and others
complete the ST.
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Style that's All His Own.

That's because he is a sports fan’s
man-a guy who covers the sports
scene with a style and w't that's
all his own.

And he’s not holding any*hing back,
especially his opinion. Because
when it comes to sports 1alk,
“Papa” Joe is the king. Ard in his
court are legions of fans v/ho voice
their opinions during the lvely
debates that are the traderarks

of his show.

IHustration by J.T. Steiny

When it comes to turning talk into
pure entertainment, nobody does it
better than “Papa” Joe.

Catch “Papa” Joe
in action from

6 pm-10 pm E.T.
weekdays.
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Expansion
Continued from Page 1

The 99-station company — which
focuses on the nation’s Top 50 mar-
kets — already employs about 5000
people and is expected to add staff
over the next year. For instance,
Chancellor’s AMFM Radio Network,
which was launched this week, has
Jjust added 50 new slots and is likely
to expand rapidly.

Jefferson-Pilot Broadcasting CEQ/
President Clark Brown echoes Gins-
burg’s remarks in many ways. “We
are more interested in growing the top
line and increasing revenues. That’s
our priority. On an ongoing basis, we
are looking for ways to save money
— not at the expense of the quality
product that we deliver, but within the
scope of taking advantage of new op-
portunities through multistation situ-
ations that we have not experienced
before. And we are still learning about
those opportunities.”

A Time For Learning,
Selected Growth

“We are learning what consolida-
lion means,” Brown acknowledges.
“There are opportunities we hadn’t
expected. And there are situations that
require additional personnel that we
hadn’t expected. For instance, you
may need more technical help than

you did before. You may need an ad-
ditional traffic person. Every case is
different.”

Consolidation has become an end-
less learning process for most opera-
tors who are clearing new obstacles
to higher revenues. But most agree
it’s an education. “I don’t see an end
to it,” Brown states. “Something new
and different surfaces every day.”

One thing Brown’s group has dis-
covered is “superduopolies require
additional personnel that we haven’t
had before. Maybe, because of the
dynamics of so many people, it’s a
human resources director.”

The positions may change, but that
doesn’t necessarily mean the number
of people working for a group will
be cut, Brown tells R&R.

As with the other groups inter-
viewed, at Jefferson-Pilot “there is no
corporate mandate to reduce by blank
or to increase our margins by blank.
Obviously, we have our mandate to
grow on a same-station basis a cer-
tain percentage, which we have ev-
ery year by virtue of acquisitions in
addition to growing on a same-sta-
tion basis.”

Brown said that while Jefferson-
Pilot, which has 17 radio stations and
atrio of TV outlets, is “continuously
looking for new properties,” there is
no corporate mandate to have a cer-
tain amount of properties by a cer-

tain time. “But we are certainly op-
portunistic. Price and value are cer-
tainly considerations.”

Where The Costs Are Cut

Capstar Broadcasting Partners
CFO Paul Stone says that while
groups such as Chancellor and Jef-
ferson-Pilot are generally focused on
the larger markets, “the impact [of
consolidation] in our size markets is
even more dramatic, but our focus is
exactly what theirs is: How do you
grow the top line? We have the abili-
ty to make a more dramatic impact
on the quality of programming, com-
mercial productions, and the type of
information and news that we are de-
livering to the public. Let’s take Vic-
toria, TX or Tuscaloosa, AL, some
of the places that a lot of people may
not have heard of: You don’t get peo-
ple of the same quality and with the
same skill set as people who do radio
in big markets.”

But Stone said his 316-station op-
eration believes that by cutting the
costs of duplicating — such as “rent
in two places, duplicate general man-
agers, a bunch of vans for promos”
— the savings can be reinvested in
other things, including quality per-
formers.

“With the money we save there. we
upgrade the talent for the program-
ming, the news delivery, and the com-

Goodman

Continued from Page 1

Goodman told R&R, “Being at
WWMX was the best year I've
had professionally, and it was sad
to leave. But I was born and raised
on this island, and this is the
dream job for me. I knew that if I
wanted to work here I’d have to
have done some good things.

“At first, I thought I"d simply be
put on a long list of candidates for
the job, but things really clicked
between me and [Chancellor VP/
AC] Steve Streit, and then with
Bennett Zier. [ was very jazzed
about them; getting the job be-

came something I wanted very
badly.”

Rumors abound concerning WNSR’s
future. Over the past few years, the
station has been “Soft Rock,” “Mix”
(as WMXYV), traditional HotAC, and
Pop/Alternative Hot AC (as WDBZ
“The Buzz”), and it returned sever-
al months ago to Hot AC as WNSR.
While Goodman couldn’t reveal the
station’s exact direction, he indicat-
ed a change of some sort is forth-
coming. “Stations Chancellor owns
in New York City, along with what
we’re seeing as music opportuni-
ties, really make for a very easy
script. Unfortunately, I can’t go into
what that is quite yet, and I don’t

know if even we know the exact date
for it.

“Our goal is to be like our fellow
Chancellor/New York stations
WLTW and WHTZ, which are so
entrenched and consistent in this mar-
ket. That, unto itself, makes them suc-
cessful. We want to make sure that
message is conveyed with the station
change. I'm salivating about what the
Chancellor crew can do with this fre-
quency.”

Prior to joining WWMX, Good-
man programmed WZMX/Hartford.
He also spent three years as WPLIJ/
New York’s Research Director and
was Asst. PD at KQLZ (Pirate Ra-
dio)/Los Angeles.

WEDR

Continued from Page 3

sales manager and myself to do some
of the other things that have nothing
to do with programming. We're try-
ing to maximize our personnel and
maximize the money that’s available
in the market. We’re finishing up our
first year with the Evergreen/Chan-
cellor people. Because of their in-
tense feelings on growth, we must
get with the program and focus on
growth as well, and this is one of the

reasons we're trying to diversify with
new jobs.”

Regarding the addition of Holly-
wood, Rushin added, “Cedric will not
have a regular airshift. We want him
to focus strictly on music and things
that go with programming, and I think
it’s at least a 10-hour-a-day job in
these competitive markets.”

The new position brings Holly-
wood back to a market in which he
previously spent 10 years. “I'm very
excited about it,” he told R&R. “I
couldn’t believe it was happening

when it was brought to my attention
that I might be up for it. When they
told me I got it, I was shocked and
amazed. [ can’t wait to get down
there.” He begins his new job on
Monday (1/12).

Hollywood broke into radio at
WDKX-FM/Rochester in 1974, then
moved to Miami three years later as
PD of WMBM-AM. Jobs at WQAM-
AM and WHQT-FM followed before
he left in 1987 to sign on WJHM as
its Asst. PD/MD, a post he’s held un-
til now.

Seattle

Continued from Page 3

very happy we were able to do that.

“AtKYCW, we looked around for
someone to take on the day-to-day
operations, and Becky really fills the
bill for that. It has a bunch of highly
creative, right-brain types on the air.
Having a left-brain person who
knows the strategy of the station and
the group seems like a perfect situa-
tion to me. The fact that she was will-

ing to do it makes it even better.”

Decker joined KMPS as GSM in
April 1995. Prior to that, she spent
nine years as GSM for KINK/Port-
land. Brenner worked in a variety of
capacities for KMPS between 1982-
92, left to join BP Consulting, and
returned to KMPS-AM & FM &
KZOK as GPM in April ’95.

“I really enjoy the day-to-day re-
sponsibilities of programming a ra-
dio station,” Brenner said. “This is a

great team, and [ really look forward
to helping them build a formidable
Country station.”

In related ARS/Seattle news: John
Parrish transfers from his sales man-
agement post with ARS/Portland to
become GSM of KZOK; former
Fisher/Seattle NSM Bill Sigmar is
named GSM for KBKS; and former
station owner John Sandvig becomes
Director/Sales Training for the five
ARS/Seattle stations.

mercial production,” Stone tells
R&R. “Now you’ve got something
even better. For instance, your farm-
er out in the sticks appreciates quali-
ty programming. They listen to it, that
sends your ratings up, and, theoreti-
cally, your revenues go up. We rein-
vest a lot of savings where it matters,
and the reward is top-line growth —
and hopefully we perform for our
shareholders.”

Virtual Programming Is
Wave Of The Future

“You always have to have the tal-
ent to deliver the programming to the
public; that’s the No. | thing we do,”
Stone says. “If we have maybe five
DlJs, and only one is of good quality,
four of thermn may find something else
to do. We pay that one DJ more to
keep him there, and all of a sudden
he’s able to program or work on more
than one station.”

CRG

Continued from Page 1

Botwin noted. “This past year has
becn one of the most exciting and ful-
filling periods of my career. We have
brought to the label some of music’s
most gifted and sought-after new art-
ists and have remained unrelenting
in our successful efforts to break new
and developing acts. Most important-
ly, we have created an environment
in which artists can develop their cre-
ative and commercial goals and for
employees to realize their career po-
tential. I not only continue to enjoy
the benefits of Don Ienner’s knowl-
edge and strong leadership, but also
the rewards of his friendship and con-
fidence in me. John Ingrassia and I
have become partners in helping Don
run the company, and I enjoy the spir-
it of teamwork that has developed be-
tween us.”

Prior to joining Columbia as Sr.
VP in 1996, Botwin owned and op-
erated Side One Management for
more than 15 years, working with
such artists as Lyle Lovett, John Hi-
att, Rosanne Cash, Mark Isham, Lisa
Loeb, Liz Phair, Los Lobos, Lus-
cious Jackson, and Steve Earle. He
began his career as a college promo-
tion representative at Capitol Records
in 1980.

Ingrassia— who has been Sr. VP
of CRG since 1996 — observed, “It’s
been extremely challenging and ful-
filling to play a role in the growth
and expansion of Columbia Records
Group. Our success with Ruffhouse
and So-So Def and our new allianc-
es with Aware and Trackmasters have
helped position our company as a
musically diverse and dynamic force
within the industry. Working closely
with Don Ienner for the past several
years has been an incredible educa-
tion and a constant source of inspi-
ration. I'm also extremely happy to
have forged a strong alliance with
Will Botwin, and I'm looking for-
ward to working closely with him in
achieving new successes for the com-
pany.”

Ingrassia joined the company as
VP/Special Projects in 1994 from
Sony Music Entertainment, where he
served as Director/Business Affairs
between 1990-94. He began his ca-
reer with Sony Music in 1988 as
counsel in the Law Department. He
also served as Director/A&R Admin-
istration in 1990.

That’s now being called “virtual
radio,” and it’s “what we view as a
key to our success in the future,”
Stone says. “Instead of having a dif-
ferent person in each station select the
music, you may have one really high-
caliber person who makes a lot of
money selecting it for all of the sta-
tions.” He says the expandable posi-
tions would likely apply to both PDs
and sales managers.

“We are convinced radio only gets
better through consolidation because
you are getting more talent involved,”
Stone says. He points to other indus-
tries and companies that have con-
solidated and grown because of it,
such as shopping centers, hospitals,
and the automobile industry. “The
government only recently allowed us
to do this,” notes Stone. “It’s been the
right answer for other industries, and
it certainly will be for ours”
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Dan O’Day invites you to attend the sixth annual

| I—

RADIO AT THI ?SPEEH OF CHANGEY

LOS ANGELLES ® February 13— 14, 1998

PROGRAMMING IN A MULTIOPOLY WORLD
Presenter: Mike McVay

FROM PD TO GM: A CAREER ROAD MAP
Presenter: Dave Robbins

Competing in radio used to be so simple: Your station vs. all the others

in your market. But these days your competition is just as likely to be

down the hall as down the street. And if you’re not working within a

multiopoly situation, you're surely working against one. Noted program-

ming consultant Mike McVay will share with you secrets of:
*Competing without cannibalizing your sister stations
*Complementary formats *Owning a format vs. dominating a demo
*Relative format loyalties  *Format sharing patterns
sEstablishing your War Room  *Pros & cons of joint promotions
*Competing against multiopolies

PROGRAMMING TO WIN
Presenter: Scott Shannon

Surely one of the highlights of this year’s PD GRAD SCHOOL will be
the opportunity to pick the brain of one of radio’s legendary and most
influential program directors, Scott Shannon. In addition to tackiing
questions from attendees, Shannon will cover topics including:
*Knowing who your competitors dare
*Cutting through the marketplace clutter
*Responding to competition  *How to think like a listener
*Identifying your own strengths & weaknesses  *Attracting (and
keeping) good people  *Programming myths & misconceptions
*How the Morning Zoo was born...and what killed it

MAXIMIZING AT-WORK LISTENING
Presenter: Larry Rosin

Arbitron and Edison Media Research recently conducted a major study
of the media habits of people who work. The results directly challenge
some of the most common assumptions of radio programmers &
managers.

*The workplace — who, where & when  *Dynamics of at-work

listening  *More effective targeting through both programming
and marketing  *Do only AC stations win the at-work listening
battles?  sShould most at-work listening be targeted to women?

*Do at-work listeners really “lock in” one station all day?

*The effectiveness of contesting and telemarketing in building at-
work listening  *A HUGE ratings opportunity you probably don’t
know about  *Why a commonly used on-air slogan that targets at-
work listeners is essentially worthless  *Surprise benefits for
Classic Rock und AOR stations

FLIM-FLAMS, HOAXES,

AND MEDIA RESPONSIBILITY
Presenter: James “The Amazing” Randi

Are you too smart to be fooled by phony psychics and other paranormal
hucksters? Are you sure? Do radio people have any journalistic or social
responsibilities to consider when presenting such guests to their
listeners...or is it all just good fun? The Amazing Randi will share his
experiences as a fraud-buster (including exposés of “psychic” Uri
Geller and his “Tonight Show” unmasking of “faith healer” Peter
Popoff). Get the inside scoop on:

*Fortune telling  *Spoon bending TV psychics

*Psychic surgery  *Charity scams  *Psychokinesis

*Dowsing  *Russian healers  *Remote viewing

The only way to become General Manager is to work your way up
through Sales....Right? Tell that to Dave Robbins, GM of one of
America’s most-respected radio stations, WNCI/Columbus. Robbins
had lots of programming experience — including Group PD for
Nationwide Communications — but no day-to-day sales experience.
An enthusiastic student of achievement & career success, Robbins will
share with you:

*Why a programming background is vital 10 a GM  *How 10

maintain a good relationship with vour sales department

*How to overcome your fear of Sales *How to lose a couple of

million dollars in billing...and then be promoted!

THE NEW RULES OF THE RATINGS GAME

Presenter: Rob Balon

Consolidation....Commercialization....Increased Competition.... Radio
in 1998 is a whole new ballgame. Blunt, controversial, educational
and entertaining, Rob Balon skewers some of our industry’s sacred
cows while showing you how to get the most out of YOUR research!
*How listeners perceive radio consolidation  *Ratings low-tech
reality in a high-tech world ~ *Unaided Recall: How to win the
bartle for Share of Mind ~ «Five great research rip-offs  *The
most fundamental step in winning un audience  *How format
searches really work  *Using research to build your marketing
strategy  *Rethinking the role of air talent  *Just how far can
You “hard drive” a radio station? A research perspective on
radio’s two audiences: advertisers & listeners  *Chasing
Technology: What the newest research innovations mean to you

RADICAL STATION IMAGING
Guests: John Frost, Howard Hoffman, Joel Moss

Why do so many radio stations sound alike? How can you create a
unigue on-air identity for your station? Certainly not simply by hiring
some Professional Deep Voice to deliver liners that you’ve heard in
other markets (or liners that attempt to reflect back to listeners what
your research has uncovered from focus groups). PD GRAD
SCHOOL explores radio’s human connection by examining the work
(and warped brains) of three of our industry’s most original & distinc-
tive production guys: John Frost (KROQ/Los Angeles), Howard
Hoffman (KABC/Los Angeles) and Joel Moss (WEBN-FM/Cincin-
nati). Tons of ideas, inspiration & techniques to incorporate into your
station’s daily imaging!

PLANNING YOUR 12-MONTH

PROMOTION ATTACK
Presenter: Doug Harris

Does your station truly have a well-planned Promotion Attack...or do
you often find yourself playing catch-up with the calendar, feverishly
trying to throw together a promotion at the last-minute? Doug Harris
has earned an international reputation for merging creative passion
with planning...and he’ll share the secrets of both with you!

TO REGISTER OR TO REQUEST A BROCHURE, PLEASE CONTACT
US WITH YOUR NAME, STATION AND COMPLETE MAILING ADDRESS:

TELEPHONE: 1-310-476-8111

or visit our web site: www.danoday.com
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AVIS

ALAN
72

SQUINT YOUR EYES
AND LOOK CLOSER

WGTZ Dayton
WDJX Louisville
KALC Denver
WFLZ Tampa

WXKS Boston

WRVYW Nashville

KKMG Colorado Springs
WPST Trenton

| AM NOT BETWEEN
YOU AND YOUR AMBITION

KBKS Seattle 28x WKRQ Cincinnati 40x
KKLQ San Diego 46x

I AM A POSTER GIRL
WITH NO POSTER

WPLL Miami 35x WALC St. Louis 35x
WSHE Orlando 22x WKTI Milwaukee 21x
WMTX Tampa 25x KDMX Dallas 25x
'WPTE Norfolk 35x KKPN Houston 43x
WMXB Richmond 45x WTMX Chicago 32x

WVTY Pittsburgh 25x

| AM 32 FLAVORS
AND THEN SOME

KBBT Portland 36x 99X Atlanta 24x

KVSR Fresno 36x WPLT Detroit 30x

KMXB Las Vegas 39x KWOD Sacramento 27x
KFMB San Diego 42x WAQZ Cincinnati 41x

| AM 32 FLAVORS
AND THEN SOME

KLLC San Francisco 45x
WNCI Columbus - EARLY PHONES
KFMB San Diego - QUALITY DEMO PHONES

SQUINT YOUR EYES
AND LOOK CLOSER

Mainstream Monitor: 38*
Adult Top 40 Monitor: 24*
Modern Adult Monitor: 14*

T™TH E

MUSIC TELEVISION

MUSIC FIRST YU conTROL:

Produced By: Ed Tuton. Co-Produced By Alana Davis.
Management: Jeffrey Evan Kwantinetz. www.elektra.com
©1997 Elektra Entertainment Group. A division of Warner
Communications Inc, A Time Warner Company.

One Million canadians can’t Be Wrong!

anada’s Broadcast Standards Council

may find Howard Stern’s syndicated

morning show offensive and
unlistenable, but try telling that to the
Canadian public. Although the BSC calls him
a “racist” and a “sewer rat,” the two stations
that carry Stern in Canada — CHOM-FM/
Montreal and CILQ-FM/Toronto — have
attracted an audience of more than a million
listeners to his show. Not bad, considering
that the entire country of Canada has a
population of only 30 million. Apparently, the
feared backlash to his debut show, in which
he called French Canadians “scumbags” who
should “speak English or go back to France,”
never quite materialized.

> AMFM Networks
Officially Debut ‘

Adult stations premiered with a
Greyhound spot Monday morning (1/5), while
youth affiliates carried a Frito-Lay
commercial. The Chancellor Media-owned
web is acting much like an unwired network
right now — affiliates are running one spot
per hour sans programming. But AMFM
President David Kantor hopes to announce
programming soon and is searching for a
network PD. By the way, you can quash any
idle chatter about Capstar not being part of
the AMFM family: Kantor says more than 90%
of the Capstar stations were on board for the

Rumors

« is former Tommy Boy GM Garry Wall abouttoland a
NEW gig in New York?

« Could Jonathon Brandmeier begin broadcast-
ing on WCKG/Chicago — beaming the show in from
the studios of KLSX/L.A. — as early as next week?

« is Howard Stern sidekick Jackie“The Jokeman”
Martling in a contract dispute with flagship WXRK/
NY?

» Will Chicago get another CHR on Big City Radio’s
suburban 103.1 simulcast WVVX-FM/Highland Park
& WJIDK-FM/Morris?

* |s Jacor thinking about launching a contemporary
format on WGST-FM/Atianta?

» Has 5000-watt WERD-AM/Atlanta lost its license
now that it's been off the air for over a year?

* |s former EMIVP/Promo Michael Steele thisclose
to rejoining former counterpart Peter Napoliello in New
York as VP/Promo for A&M now that Randy Spend-
love has left for Miramax?

launch. Those excluded included Alaska and
Hawaii affiliates (which aren't measured by
RADAR), stations that don’t have a measured
audience, and SFX stations that Capstar
hasn’t closed on yet.

} Fly Jock Or Fried Jock? 4

For two weeks over the winter holidays,
talk host Brian Wilson did mornings at
KCMO/Kansas City, middays at WBAP/
Dallas, and afternoons at KSFO/SF — all
without racking up a single frequent-flier mile.
Wilson’s company, Vacation Relief Inc.,
makes him available via ISDN lines when fill-
in help is needed. He told R&R the transitions
were relatively painless, since many callers
want to talk about the same issues in all the
different markets. Nevertheless, he said he
felt “beyond dead” when it was all over and
declared he would never take on that much of
a load again!

} WHFS New Year’s ‘
Eve Party Sinks

“ feel like | just fell off the Titanic,” said
one of the Gen-Xers who fronted $90 and
braved the 20-degree weather in a line that
stretched around a city biock to get into the
“Capital Countdown New Year’s Eve Gala” co-
sponsored by WHFS-FM/Washington.
Official attendance at DC’s Postal Square was
3200, though some at the gig pegged it at
closer to 4000. Whatever the final numbers, it
was definitely bursting at the seams, as
evidenced by the 2am frenzy at the coat
check, which masses of guests plundered for
any available outerwear. WHFS spokesman
Billy Gallagher put the blame for the poorly
organized fest on its co-sponsor, local
promoter Shack Events. “They spent money
on it for advertising, and we promoted it,” he
tells ST. “That was basically the extent of it”
Shack Events could not be reached for
comment.

Congratulations to legendary
programmer/consultant Mike Joseph who
celebrates 40 years of consulting this month.

Continued on Page 28

WHAT ARTIST PLAYED

* MADISON o0l

3 TIMES BY AGI
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'SPICE GIRLS

100 MUGH
Early Maiors- the new smash from the triple-platinum album Spiceworld

= The movie Spiceworld opens in the U.S. January 23, 1998
Produced by Absolute

AOL Keyword: Spice Girls

WFLZ e /55
FM102
POWER 96 ,.
WXYV “ADD.  ADD
WNVZ STRESS

KTFM

WXXL

KHTS

and over 60 more!




28 R&R January 9, 1998

o WNIS/Norfolk « WWKY/Louisville « KVBC/Las =

The Next
Generation
of Talk Radio

Adding Stations Weekly!
Hear John & Ken by
calling our Listen Line:
(310) 246-1580
M-F, 3-7pm Pacific.

Ratings up 20%
Book To Book on KXL/Portland

For affiliation information,
call (408) 420-1400.
www.kfi640.com

o OJUALIBIILS/LSH o CIUBHN/LSIM o S[BUY SOT/I4N * SOUIOW SA/NLXN * UOMKCO/OIHM o 21129 SININ/IWYYM o 30UIPIN0I/0YIM o UBIAIRY/ZEHM o Se3

FISHER

ENTERTAINMENT

e KXTK/Des Moines * KFi/Los Angeles « WGST/Atlanta « KST/Sacramento e KXL/Portland « KFMB/San Diego « KCMO/KARN/Little Rock » KFH/Wichita e KHTL/AIbuguerque

o puejod/IX\

Kansas City « WGR/Buffalo e WFIl/Columhus

STREET TALK.

Continued from Page 26

His first clients included WKBW/Buffalo and
Capitol Cities.

A worried listener called 911 to send
emergency personnel to check on KMZX/

Rumbles Pt. 1

» KIZN/Boise, ID PD Tom Jordan is elevated to OM
for '1ZN and co-owned KQFC.

* KFMA/Tucson names Suzie Dunn PD/MD.

» At WGCI/Chicago, PM driver Crazy Howard
McGee moves to mornings.

* WEJE/Ft. Wayne PD Sean Smyth becomes PD
at KGDE/Omaha.

» Westwood One '70s format and Bright AC format
PD Bilt Michaels exits.

¢ KSJM/Tucson drops CHR for a simulcast of
Sports Talker KTUC. PD Rich Donovan, APD Mel-
issa Padilla, and staff have exited.

+ KCHZ/Ottawa-Kansas City flips from Alterna-
tive to CHR.

* After three years, WWKX/Providence PD Joe
Dawson exits. WQHT/NY PD and consultant Steve
Smith inks WWKX as a client.

» WLUM/Milwaukee PD Tommy Wilde exits.

* WJET/Erie, PA PD Dana Lundon resigns, effec-
tive January 30.

» CHR KESR/Little Rock flipped to gold-based
Urban AC KOKY on New Year's Day. PD Tom Gal-
lagher exits.

» KUBE/Seattle MD Christine Fox exits for over-
nights at WXKS/Boston. Also at 'XKS, MD David
Corey adds APD stripes and legendary middayer J.J.
Wright departs. Nighttimer Ed McMann segues to
middays, ArtieThe One Man Party moves from late-
nights to nights, and AMD Skip Kelly moves into late-
nights.

* KMXS/Anchorage, AK PD/morning man Mark
Carlson makes the leap 0'the week, joining KIOVSF
as APD/MD. KMXS APD/MD Roxy Lennox becomes
PD.

* WBTT/Dayton MD Raye Kimberlin tacks on APD
stripes.

* WKTU/NY morning co-host Freddie Colon seg-
ues to weekends, and WKTU hires WPOW/Miami
overnighter Dimas Martinez for nights and former
WBLS/NY middayer Holly Levis for swing.

*» Former WSTW/Wilmington PD Mike Sommers
drives up 1-95 for afternoons at Classic Rocker WOCT/
Baltimore.

» Former WBHK & WBHJ/Birmingham OM/APD
Don Alias becomes OM of WTHA & WHTA/Atlanta
and Urban Oldies WTHA's PD.

* WKRQ/Cincinnati APD/afternoon driver Race
Taylor resigns to rejoin former PD Jimmy Steal for
similar duties at KDMX/Dallas.

» KQKS/Denver MD Lee Cagle resigns and is re-
placed by former KDON/Monterey PD Jennifer Wilde.

* Former WKCI/New Haven MD Jeff McCartney
joins KZHT/Satt Lake City for MD/nights.

L ongtime WHY{/Miami morning driver Bobby
Mitchell exits.

* Alternative WQBK/Albany PD Dan Binder exits.

» WWDB/Philadelphia morning host PhilValentine
exits and is replaced by former Kansas City talker
Ron Dobson and WIOQ/Philadelphia personality
Valerie Knight.

Little Rock after hearing the station
repeatedly play Alan Jackson’s “Gone
Country” A call from the authorities to the
station verified that everything was OK, and
the listener was informed that it was just a
stunt.

Following last month’s deal to acquire
KSSJ from American Radio Systems, EXCL
Communications and parent company Latin
Communications Group will change the
station’s call letters to KRRE. As ST
reported in December, KSSJ will move from
the 101.9 frequency to 94.7 FM and retain
its NAC/Smooth Jazz format.

Blue Chip Broadcasting repositioned
its properties in Columbus, OH, inciuding
Urban AC WMXG, which was launched at
106.3 MHz as “Mix 106.” That frequency’s
old format and calls, Urban WCKX, have
been moved to the company’s 107.5 dial
position (formerly home to Urban AC WJZA)
as “Power 107." Paul Strong remains PD of
both properties.

Look for former WKXK/Chicago APD/
PM driver Matt McCann to join Jacor/
Lexington, KY. The move is expected to
come as Jacor switches Young Country
WWYC from 100.1 to 98.1, the present
home of Rock WKQQ. When the move takes
place, WWYC — under McCann’s direction

Continued on Page 31

PROMO OFTHEWEEK — Freeworld Entertainment
recently sent out thisMission Impossible-style quick-
snap camera with the release of the Interpreters “Back
InThe US.S.A”

ARAGON

AAUDITORIUM
MUSIC TESTING

With MusicLink software. (303) 922-5600




Major Adds This Week:

KHMX
WLNK
Q102
WNKS
WPNT
ITTE SWEET SYMPHONY
WBMX 38x WMTX 24x
WXKS  20x WENZ 49x
WXRK  35x WVTY 18x
WPLY 30x KKPN 21x
WLNK  20x KLLC 22X
0102 24x KBBT 39x
WPTE  24x KPLZ 28X
G105 37x KBKS 25X
WPLT 27x KROQ 29X v
L L KZZP 25x  Heansmin
WSTR 31x STAR 100.7 45x
WZNY  18x 0106 17x

Over 300,000 Scanned!



NEW THIS WEEK:

WZPL KHOM WPXY WBHT WKRZ

WWHT WMEE WZEE WZOK WXYK

WPST WJET WNDU WMRV KGOT
WNKI ...AND MANY MORE

MAJOR MARKET AIRPLAY:
WPLJ KIS WTMX KLLC WMMX
Q95 KDMX KRBE KHMX KKPN WXKS
Y100 WPLL KPLZ KBKS KFMB Q106 KDWB
WALC KSLZ WVRV KZZP WWMX WFLZ
WMTX WAKS WOAL KALC KBBT WKRQ

R&R HOTACDH-D R&R POP ALTERNATIVED-O |
R&R CHR/POP @ = @ Mangeme;r’lrt!“:)l;;;?t gtl:sarir:nonr:gn?}l:sll Diggins

NEW THIS WEEK:

KLLC/San Francisco WPLY/Philadelphia
B94/Pittsburgh WKRQ/Cincinnati
KOZN/Kansas City

MAJOR MARKET AIRPLAY:

Q95 KDMX KKPN WBMX WPLL WSTR
KPLZ KFMB Q106 WMTX WAQAL WNCI

R&R ADULT ALTERNATIVE ©
R&R ROCK (D
R&R POP ALTERNATIVEED
R&R HOT AC € BREAKER
R&R CHR/POP €D
R&R ALTERNATIVE €D
R&R ACTIVE ROCK #2 NEW & ACTIVE

MMMMMM
USIC FIRST YOU CONTRCL



STREET TALK-

JUST TIME, NO TEMP — Then again, Mancow never
was a time 'n’temp jock anyway. But if spending four-
and-a-half hours a day with the syndicated morning wild-
man just isn’t enough for you, seek professional help...
or get your hands on one of these timely beauties.

Continued from Page 28

— will jettison “Young Country” to launch a
new Country format with new calls WBUL.
Don’t be surprised if WHOK/Columbus
morning folks Bandy & Bailey are the
station’s new morning team.

Condolences go out to the family and
friends of WMUK-FM/Kalamazoo, MI's Tony
Griffin. The 25-year station vet — its first
and only ND — died Tuesday of lung and
bone cancer. He was 51. Also, longtime
WFIL/Philadelphia programmer and owner
Stu Wayne recently passed away at age 84.
Wayne was PD over Dick Clark when he
arrived at the station in 1957. And former
Motown Records President Ewart G. Abner
Jr. (among his claims to fame: releasing the
first Beatles record in the U.S.) died
Saturday (1/3). He was 74.

Records

» After 16 years, veteran Warner Bros. Nat'l Dir./
Singles Promo ‘Greg Lee departs. He will be an-
nouncing his future plans shortly and can be reached
at (818) 368-4031.

* Former Magnatone Northeast regional Anne
Sarosdy is the new Midwest-Northeast regional pro-
mo rep for Cur/Universal.

* Elektra Sr. Cir/Pop Promo Don Coddington exits
as part of a staff reorganization.

* Former Columbia Assoc. Dir./Nat'| Promo
Cheryl Khaner is named Nat'l Dir/Modern Adult
and Aduit Top 40 for RCA.

*Is Island tkisclose to naming Davitt Sigerson
as President?

* Is Mercury about to announce a newly created
unit to market and promot2 both the Mercury and
Motown Urban repertoire? Is Mercury Sr. VP/Mar-
keting & R&B Fromotion Wayman Jones’ name on
the short list to head it up?

* Interscope has officially signed on to distribute,
market and promote Almo Sounds' repertoire.
Meantime, look for Almo to boost its in-house servic-
es and regiona: promo staf* this year.

* RCA Sr. Dir./Nat'l Rock Promo Jordan Zucker's
last day will be January 31.

* Velvel and Navarre have mutually agreed to end
their distribution agreemen:.

* Lynn Bond Bruder is dromoted to Pres./COOQO of
WPLY/Philadelphia.

» Gary McCartie is recruited as OM/PD of WXTU/
Philadelphia.

* Amy Doyle is appointed PD of KKZN/Dallas.

* Bob Barnett becomes WIL-FM/St. Louis PD.

» Westinghouse/CBS officially merges with Infinity
Broadcasting.

*» Heftel buys KSCA/L.A. for $112 million and plans
to drop Adult Alternative for Spanish.

v

* Broadcast Architecture sets Frank Cody as CEO
and Brian Stone as COO.

* Drew Horowitz promoted to VP/GM of WTMX/Chicago.

» Dean James jumps to KSCS/Dallas as PD.

¢ The morning team of vohn Boy & Billy begins to
offer the show via network.

* Spanish KLAX skyrockets from 21st to firstin L.A’s

12+ Arbitron.

* Jerry Greenberg is set as Pres./Atco Records &
Custom Labels.

« Al Brady Law lands at KKBQ-AM & FM/Houston
as VP/GM.

* Gene Romano flies as PD of WDVE/Pittsburgh.

» Cynde Slater is selected PD of KDKB/Phoenix.

* KOST/L.A. MD Liz Kilkey adds APD duties.

\ 54

+ Dick Yankus appointed GM of WHND & WMJC/
Detroit.

» Dave Gariano spins into WLLZ/Detroit as PD.

« Johnny Dark prcmoted to PD of WCAQO/Baltimore.

* Carey Curelop becomes PD of WYNF/Tampa.

« Marty Bender joins VSKS/Cincinnati as MD.

v

* WNEW-FM/NY VP/GM Mel Karmazin adds duties
at WNEW-AM.

» John Lund appointed Dir./Group Ops for Rust
Communications.

« E. Alvin Davis elevatad to Nat'| Prog.
Coord./Affiliated Broadcasting.

» John Sebastian chosen PD of KHJ/L.A.

Kjohn Driscoll selected PD of KTNQ/L.A. ‘
Rumbles, Pt. 2

*» Al Hayes succeecs Lee McCard as PD of Hot
AC WCGQ/Columbus, GA.

*» WPRO-FM/Provid2nce PM driver Rob Hayes
and nighttimer Danny Nright exit.

* WFENZ/Knoxville ”D Jonathan Pirkle exits.
Shane Cox becomes >D/MD.

* KBOS/Fresno mor1ing drivers Hart & Coffey join
Pop/A ternative KKPN.Houston for mornings.

* KHFI/Austin overrighter Len Lawler moves to
nights, and part-time- Jessie Cortez takes overnights.

* WBHT/Wilkes-Baire morning co-host Kelly K
exits.’

* Former KISF/KC PD Jon Anthony joins cross-
town KMXV for weekends.

* At WFHN/New 3edford, MD Kevin Palana be-
comes APD/MD. Forrrer WFHN Promo. Dir. Micha-
el Rock becomes Ops. Dir. at sister WQGN/New
Londen, CT, where Leori Robbins is also appointed
Promo. Dir.

« Former WSIX anc WYHY/Nashvilie air talents
Dave Harris, Hollywood Hendrix, and voice-over
personality Bumper Morgan team to launch Retro-
Rewind via syndicator Superadio.
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AL PETERSON

NEWS/TALK

Welcome To 1998, News/Talk Radio!

I A quick look at what lies ahead in new topics for the new year

You might have noticed a new face at the top of this page,
and it belongs to yours truly. Let me start right off by saying
that I couldn’t be more excited about the opportunity to write
and talk with you each week about the continually evolving
and stimulating world of News/Talk radio.

It's an exciting format with as

many aspects to talk about and share
with one another each week as there
are topics to be discussed on your
station’s talk programs. As News/
Talk is America’s most-listened-to
format among all listeners 12+, we
have every reason to be bullish on
its future ratings and revenue suc-
cess. Each weck in R&R. you'll
read about those people who are
winning, innovating, and leading the
way in News/Talk.
. Inregards to my approach to this
column, let me make an important
point right up front. Although I am
the one who will physically write it
each week. the reality is thatit’s vour
column! I want it to reflect your in-
terests and needs so that R&R's
News/Talk section becomes your
first-read each week when the issue
hits your desk.

Many have suggested that News/
Talk radio is America’s electronic
backyard fence. Frankly. 1 see the
evolution of this column in much the
same way. By regularly talking with
many of you every week. I hope we
can share a dialogue about what’s
going on at News/Talk stations
across the country. Believe me. I'm
well aware that there is a far from
homogenized group of stations in
our format. Many of you combine
liberal amounts of both news and

| want this column
to reflect your
interests and needs
so that R&R’s
News/Talk section
becomes your first-
read each week
when the issue hits
your desk.

talk. Some of you do little or no talk
with a heavy emphasis on news.
Some do all-talk with little commit-

ment to a news profile. Others offer

a combination of news. talk. and
sports. Still others. primarily on the
FM dial. offer talk five days a week
combined with a music format on
weekends. Many of you are wall-to-
wall network and syndicated shows,
and others are fighting the battle with
cutting-edge local hosts. In short.
there are many variations on our for-
mat. and. like a good call-screener.
[ hope to provide an opportunity for
many diverse thoughts. ideas. and
opinions to be “aired” on these pag-
es each week.

I want this column to be a reflec-
tion of what's going on in News/Talk
— from promotion and marketing
ideas to the talk topics that are hot
and those that are not: from little-
known shows that are succeeding
against the “big™ guys to techniques
that make Talk stations stand out in
a world where music-radio formats
tend to dominate the listener’s con-
sciousness. I'll be sceking opinions
from successful News/Talk pro-
grammers. managers. owners. and
consuitants in all sized markets on
these and many other topics of in-
terest to all of us in this fascinating
format.

To that end. I hope that you wili
pick up the phone and call me when
you have a few minutes. so that we
may get to know one another better.
Please snail-mail. fax, or e-mail me
your station’s essential information
{phone number. address. who to con-
tact for what information. etc.). so
that I may quickly update my Rolo-
dex with a who's who of News/Talk
radio professionals. My phone and
fax numbers. as well as my e-mail
address. are at the bottom of this
column. It's my firm beliet that your
participation is vital to the success
of R&R’s News/Talk section. So. as
with any good talk show. plan to join
in and let your voice be heard!

Questions, Questions,
Questions!
Here's a sample of some ques-
tions that have been posed to me as
['ve talked with many of you over

Continued on Page 34

Virtual Radio Hosts ...
The Wave Of The Future?

magine, if you will, the following on-air schedule. in a six-

day period, you will do 16 radio shows on four different
radio stations in three different cities, covering three differ-
ent formats and three different dayparts!

Compare it to the usuat five or, at most, six shows the average
talent does in a week. In fact, most talents don’t even do 16 shows in
two weeks. Certainly a tough schedule for even three or four air tal-
ents to take on, right? An absolutely impossible schedule for just one
air talent? Don't try telling that to WGST-AM & FM/Atlanta evening
host lan Punnett. The schedule noted above is the exact one Pun-
nett lived through during just one six-day period last month, from
December 8-13. Naturally, the first question that comes to one’s mind
is, “Why in the world would someone agree to such an endurance
test?” When asked this, lan quips, “Just call me a risk taker. | simply
wanted to see if | could do it”

But once we began to discuss this crazy week that lan lived through,
it became apparent that there was a lot more to this idea than simply
seeing if he could do it. In fact, there was a whole lot more. You see,
lan, like many other hosts, has seen the broadcasting landscape
change considerably over the past coupie of years. And he believes
what he did was simply an experiment in future career planning, or
what he calls “virtual reality radio” But just what is virtual reality ra-
dio? lan is convinced that it's the future for radio hosts who want to
make themselves a more attractive commodity — and that translates
into being the most employable person you can be in a world where
the job market for air talents is, in fact, shrinking.

Punnett says, “Face it, we're living in a world where syndicated
hosts are a commonplace reality. That limits the number of local
shows on a station, and there will be a lot of people competing for
those jobs that are out there” Punnett believes that being a one-trick
pony just won't cut it in the future world of broadcasting.

He continues, “The big companies that are now the major players
in broadcasting are looking for ways to be more cost-efficient, but
they know it isn’t wise to try to save money by putting mediocre talent
on the air. In most stations, there are your full-time hosts, then there’s
maybe one or two A-list weekend talents or a strong overnight talent
who the PD feels comfortable putting on the air as a substitute in
most any daypart. What happens if those options aren't available
when the midday host calls in sick two hours before airtime? What
I’'m advocating is a way where the station has the advantage of hav-
ing a high-quality fill-in without all the expense, because he or she is
already on your company staff - they just might not be in the city
where the opening is on that particular day”

Serving Other Cities From Home

Elaborating further, Punnett sees a world where technology allows
you to be in one city doing your regular show but filling in on another
daypart via ISDN for a sick or vacationing personality in aimost any
other city. “With the right preparation and practice, you can sound like
you're a regular part of the station's team,” he says. | ask if itisn't a

Continued on Page 34
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R&R Talk Radio Seminar 98

FEBRUARY 19-21, 1998
WASHINGTON D.C.

Participate in the most focused and
informative radio seminar
you’ve ever attended!

on-music programming grows more important every day, and

R&R’s commitment to Talk Radio continues with the R&R Talk

Radio Seminar '98. This is an excellent opportunity for general

managers, program directors, and producers to increase their
success with the Talk Radio format. Keynote speakers and concurrent
sessions will address the broad spectrum of issues which currently
confront Talk Radio: from increasing the bottom line to the challenges of
managing talent, from today’s ownership consolidation to tomorrow’s tech-
nological advances, and much more. Fill out the forms beloaw and mail or
fax them to our Los Angeles office. REGISTER TODAY!

'0°q uolbulysem « 8661 ‘12-61 Arenigad

Seminar Registration

INFORMATION SEMINAR FEES There is a $50.00
BEFORE JANUARY 23,1998  $350 Eontaloliomige.

No refunds after

AFTER JANUARY 24, 1998 $400 February 11, 1998.
ON-SITE REGISTRATION $450

FAX BACK THIS FORM TO (310)203-8450 OR MAIL TO:
R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor

Los Angeles, CA 90067-4004 METHOD OF PAYMENT: SEMINAR

Please print carefully or type in the form below. Fult payment must accompany registration PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION
form. Please include separate forms for each registration. Photocopies are acceptable.

MA“.'NG ADDRESS Amount Enclosed:  S-———

D Visa @ MasterCard D American Express D Discover D Check

Account Number |

Call Letters/Company Name

Expiration Date

City i Month Year  Signature

Street

Telephone #
Print Cardholder Name Here

Hotel Registration

Amount §

5 e Date of Arrival Time of Arrival

We fook forward to hosting you in

The Grand Hyatt our natien's Capital at the Grand

at Washington Center | Hyait Washington, lacated in the J American Express [ Visa [ MesterCard [ Discover
heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently located 15 minutes

trom Washington National Airport, and within walking distance of the White ') Diners/Carte Blanche [ Check

House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,

Vietnam Memorial and more are located nearby.  To guarantee your reser-

vation we require either an enciosed check or money order covering the first Account Number

night’s stay. or a major credit card number, expiration date, and signature.

Depaosits will be refunded only if canceliation notification is received at least 7 Company

days prior to arrival. * Reservations requested after January 28. 1998 or - Expiration Date: Month

after the room block has been filied are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm: Check out time is Address

12 noon. * NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR

HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO

R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROOM NO. OF ROOMS GONVENTIGN RATES
Single (1 person) * $149 / night

Double (2 people) * $169 / night

1 Bdrm Suite $475-1000 / night
== * Regency Ciub Rates Avallable

Signature

City .
Print Cardholder Name Here.

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested a
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_NEWS/TALK

Welcome To 1998, Newsfralk Radio!

Continued from Page 32

the past few weeks:

* Will News/Talk radio begin to
niche itself the way music stations
have done in the past few years? If
so. how can we avoid niching our-
selves out of winning share positions
in a market?

Will the success of
nationally syndicated
talk hosts cause a
“drying up” of local
talk talent?

* Should stations positioned as all-
talk still do regularly scheduled
newscasts as part of their format?

* Do*all-talk™ and "all-news ™ sta-
tions in the same market really share
the majority of their audiences?

» Is there. or was there ever. such
athing as *Hot Talk™? If so. is it now
dead?

* Are talk listeners bored with

politics or is it simply fashionable
to think that is the case?

» Will the success of nationally
syndicated talk hosts cause a “dry-
ing up” of local talk talent?

* Are the usual music-radio re-
search techniques adequate for use
in shaping a News/Talk station?

» Will the Internet evolve into
a competing forum for talk in
America?

* Beyond Dr. Laura. who are the
winning women in Talk radio and
why aren’t there more of them?

* Is FM Talk an occasionally suc-
cessful experiment or is its future
bright?

* What are we going to do about
weekends?

* What's the most eftective way
for talk show hosts to prep?

* Forget about hosts ... where will
tomorrows great producers cone
from?

* Should Sports/Talk radio be
considered a part of the Talk format
family?

* Can you really develop young-
er listeners without blowing oft your

You want

older core?

* Can Talk radio survive in small
and medium markets without using
wall-to-wall syndication?

* Is Talk radio destined to be for-
ever branded as the voice of only
“conservative” America?

* How can a programmer keep the
sales manager happy with talents
who can often be so-called “loose
cannons™?

* Are music-radio promotional
and production gimmicks right for
News/Talk stations?

As you can see. there is certainly
no shortage of questions or topics
to be discussed in our format. I hope
that you will continue to pose many
questions. so that. together. we can
explore and seek out the answers.

Your thoughts and comments
are always welcomed. Contact
Al Peterson by phone at (619)
486-7559, by fax at (619)
486-7232, or via e-mail at
alpeterson @aol.com.

new bumpers, collages,

Remove the
emotional stress
and financial
strain of
creating a hip,
top quality and
well-rounded
production
library for your
talk-driven
programs.

CallUs at 212-764-5800 for your production director in a box!

Specially blended for United Stations by Ben Manilla Productions

Grab Audio Heliper...
add it to your station
and stir!

: Don't let

- production
nightmares
come true
for you.

Virtual Radio Hosts ...
The Wave 0f The Future?

Continued from Page 32

disadvantage to not be in the city where the station you're on is broad-
casting. “Perhaps,” he says, “but if you're given the right material in
advance about a station, if you've listened to tapes of that station and
maybe even physically visited there, you can do a
great job”

In other words, Punnett's not suggesting that you
are simply out there waiting to fill in on any station
in any city at any time. “You're a reguiar part of the
stable for a given group of stations. If you're lucky,
you're working for a company that is in multiple mar-
kets where you can be on call, if you will, for a spe-
cific group of their stations. By doing the same sta-
tions over a period of time, you really get to know
their style and the audience gets to know you as
part of the regular team on that station — just like
the listeners do on your home-market station. Iit's
an idea that altows broadcast groups to tap into their
own best talents to fill in in any of their markets across the country”

in Punnett’s case, his fill-in work has also included stations that are
doing Rock and Alternative formats. *| happen to have done those
formats, and I'm familiar with them,” he says. “But this idea can work
even if you're not familiar with more than one format”

Does he plan to continue at this pace? “Well, no, not really. The
people here at WGST are great and let me do this experiment, and |
really appreciate that. { wanted to do it mostly because | always love
a challenge. If they also see the future merit of an idea like this. then
maybe I'll do it more. But | reaily do believe it's the wave of the future
and that we'il see more and more talent offering this kind of thing as
more and more companies demand it.”

lan Punnett

WHAT GOES AROUND... — has come around, at least in some symbol-
ic form for Jeannie Van Vielkinburgh (r). Ms. Van Velkinburgh was shot and
paralyzed when she came to a gentleman’s aid during a racially motivat-
ed attack at a Denver bus stop. 850 KOA/Denver's Steve Kelly (c) hosted
a station-sponsored ceremony recently to present this above-and-beyond-
the-call-of-duty good Samaritan with $20,000 collected through the sta-
tion’s “Anti-Hate Fund.”

'TWASTHE SEASON — WGST/Atlanta’s ninth-annual “Snowball Open”
charity golf tournament raised a record $15,000 for abandoned and ne-
glected children in Atlanta’s Carrie Steele Pitts Home. Shown in an on-air
discussion of the finer points of golf are Georgia Congressman Bob Barr
(who hit the ceremonial first ball of the tourney) and WGST’s mid-morning
talk host “Dr. Buff” (Dr. Perry Buffington).




STEVE WONSIEWICZ

SOUND DECISIONS

Programmers Prognostications For 98

[J Accessible, mainstream sounds will persevere in the new year

Continued diversity will reign at CHR, the R&B and hip-
hop juggernaut will roll on, Rock will get darker, and Alterna-
tive will look for the “next big thing.” That’s what the crystal
ball revealed to a group of programmers asked to divine what
the new year will bring on the music front.

For my annual “programmer’s
prognostications’ column. | picked
the brains of a quartet of PDs. usk-
ing them to offer some insight into
musical styles that took root in "97
and how 98 might play out. Here's
what thev had to say.

Long Live Pop

For CHR/Pop
WHTZ/New
{ York PD Tom
| Poleman. "97
#i proved to be u
“Top 40 pro-
1 orammer’s dream
| come true” The
[ reason? Pop-ori-
ented songs from

genres emerged
to become bona
fide hits.

“The most important thing for the

Tom Poleman

format in "97 was the resurgence of

balanced pop music.” says Poleman.
“We had so much from which to
choose. With rock. we had a song like
Third Eye Blind's
*Semi-Charmed m
Life” that had an
attitude but with an
incredible pop
sensibility.
Chumbawam-
ba’s “Tubthump-
ing’ had the same
thing, but from a
different style.
Puff Daddy and
Mase came out
with great records
with a hip-hop fla-
vor that weren’t
too street, which
was great ammu-
nition for us.
And we had the
straight-up-the-middle pop from the
Backstreet. Boys. Spice Girls, and
Hanson. Everywhere you looked.
there was a hit.”

Case in point: Poleman cites his
listeners™ response to the station’s
“Jingle Ball "97” holiday concert.
“The audience was equally passion-
ate about Fiona Apple. the Wall-
flowers. Aerosmith, and Sarah
McLachlan. In years past. there was
always a band that didn’t do as well
because their music wasn’'t compat-
ible with the rest of the lineup.”

The key. says Poleman. came from
the labels working more pop-{riend-
ly records at the same time and
young and old listeners moving back
toward the center. It's a trend that he
believes will play out just as strong-
ly in "98. “Both young and old audi-

a wide variety of

Both young and old
audiences came
back to the center
this year and stayed
there. And with the
diversity of music
being released, it’s
going to keep the
trend alive that

much longer.
— Tom Poleman

ences came back to the center this
year and stayed there. And with the
diversity of music being released. it’s
going to keep the trend alive that
much longer. If we were playing one
particular sound. we could get in
trouble.”

As to what stvle may gain more
momentum this yeuar. Poleman thinks
urban and hip-hop are on a roll.
“They will continue to be a foree at
Pop. We're ending the year with
Mase and Somethin® For The Peo-
ple climbing the chans and Pufl Dad-
dy continuing his reign. And when [
look at Callout America. R&B and
hip-hop continue to dominate the test
scores. Pop programmers tend o
think the music has too much of an
inner-city sound. but we're finding in
our research that it’s becoming more
accepted by the mainstream.”

While CHR continues to feast on
arich pop diet. Poleman believes this
year’s abundance has only whet pro-
grammers’ appetites to playlist the
best of the best. “Programmers are
becoming increas-
ingly savvy about
not falling for
turntable hits.
They want proof
more than ever
that a song will re-
search and sell
well; it’s nof just
about songs that
run up the chart
quickly. I would
like to see more
emphasis on pop
songs with a pas-
sion: that’s the es-
sence. of success
for us.”

m Dance Fever

CHR/Rhythmic
KYLD/San Francisco PD Michael
Martin cchoes Poleman’s feelings
about the wild success of the musical
mainstream 1n 97, “No matter what
style — house. dance. or hip-hop — we
had much more 3
success with the |
songs that were |
more melodic and
mainstream. As |
sick aswe all are of |
samples. that's
what the audience
wanted.”

As to why it
worked so well.
Martin believes.
“The bottom line
is: If you target women, like the ma-

Michael Martin

jority of the stations like ours do, they

love to sing with the music; they can’t

stand # when you mess with it. The
industiy got smart and made the hooks
very singable. the samples very famil-
iar, and the raps clear and
easy to understand. You can
bag on Puffy all day. but he’s
doing it right. When three-
fourths of my playlist is in-
fluenced by him. he's defi-
nitely figured something out.”

Another genre that will
remain solid in "98. says
Martin. is dance. “The
dunce product stayed con-

66
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The industry got smart and made the hooks
very singable, the samples very familiar, and
the raps clear and easy to understand. You can
bag on Puffy all day, but he’s doing it right.
When three-fourths of my playlist is influenced
by him, he’s definitely figured something out.
— Michael Martin

this type of music is doing very well
for us. And I've already heard a few
things that are in the same vein that 1
think will break this year.”
That dovetails with Rich-
ards’ observation that “‘there
is a general lack of interest
in new music right now”
among his audience. When
nothing exciting is happen-
ing. people fall back on their
personal favorites and/or re-
cent favorites; and the hard-
er sounds of Metaitica. Tool.
Megadeth. Creed. and Days

stant this past year. The rea-
son [ bring it up is that so
many stations have dropped the mu-
sic that [ think they are making them-
selves vulnerable. A lot of people still
love the music: you just have to play
the right songs.”

Martin isn’t surprised that dance
didn’t cross over in a huge way last
year +ter it was
tipped to be the m
“next big thing™ at
Pop radio in late
"95/796. “That's
because  radio
wanted it to hap-
pen. The dance
product that works
for us is never
something that’s
currently being
worked by the la-
bels. All of our
dance product
breaks from the
clubs. We don’t
put it on the air un-
til it bacomes huge
there: then we take
it to the mix shows
and, finally, regu-
lar rotation.”

Like Poleman,
Martin sees the
mainstream holding strong in "98.
“More than ever,” he continues. *I
recently hopped to three of our clubs.
and the 18- and 19-year-olds were
screaming all night to Puffy and Bus-
ta Rhymes. And when one of my
mixers — and these aren’t watered-
dowr: clubs — threw on Sugar Ray's
‘Fly. the kids went nuts. Bottom line:
They still want hits. and if the main-
stream is it. so be it.”

The Dark Side Of Rock

Over in the Rock world. Active
Rock WRCX/Chicago Station Man-
ager/PD Dave Richards believes it's
goinz to be a dark vear for the for-
mat — musically speaking. of
course. "When it comes to the type
of miusic that's working for us. the
darker the better. Metallica is dark.
Faith No More has a dark side. And
a couple of the biggest breakthrough
bands of the yewr — Days Of The
New and Creed — play dark music.
This isn’t a question of an Active
Rock ownership thing; it’s just that

Dave Richards

The day of the rock
star has to come
back. We need them
badly for the format.
This attitude of not
wanting to do
interviews or videos,
that’s got to go. We
may have all taken
shots at the hair
bands of the '80s, but
those guys were

great to work with.
— Dave Richards

Of The New proved suc-
cessful this past year.

Regarding his audience’s lacka-
daisical feelings toward new music.
Richards comments further, ~['ve
seen it in focus groups and in talk-
ing with other people. A lot of peo-
ple we asking. "Are we living in a
world of the one-hit wonder?” I'm
not saying the new
music scene is
dead: it’s just be-
come lackluster. It
was that  way
before Guns N’
Roses sparked it
up, and the same
thing happened
before Nirvana
and Pearl Jam
came along.”

To help kick-
start the genre. Ri-
chards’ wish list
for "98 is to see
more artists be-
come rock stars.
“The day of the
rock star has to
come back. We
need them badly
m for the format. This

attitude of not
wanting to do interviews or videos,
that’s got to go. We may have all tak-
en shots at the hair bands of the ’80s,
but those guys were great to work
with. They were fun and wanted to be
rock stars. If you don’t want to have
fun in this business. then get out.”

While Richards bets that rock’s
darker side will continue to grow, he
also thinks the genre’s neo-industri-
al contingent — which broke through
in "95 with Filter. Stabbing West-
ward, and Gravity Kills — could
rise again this year. “It’s something
that's bubbling under and still has a
strong appeal to the rock audience.
It has a chance to break out this year.”

Different Strokes

On the Alternative front. WNNX/
Atlanta PD Leslie Fram can empa-
thize with Richards in a couple of
ways: First, her listeners also don’t
have strong feelings these days about
any particular genre: and second.
while Alternative’s being serviced
with good music, it's lacking that

3

special buzz right now.

“There are a lot of pockets of
things going on.” says Fram. *“There
is the underground dance club and
rave scene. and then you have the
whele Squirrel Nut Zippers and
martini and cigar crowd. Therc are
all these little scenes going on. and
you have to put them together. There
is nothing going
on that really cap-
tivates them right
now.”

As for the mu-
sic. "All of it is
great. but nothing
is compelling. |
usually always
have around three
CDs that [ keep
going back to and
never get tired of
hearing. [ can’t
name one album from the pust yecar
that staved inmy CD player more than
five times. which is kKind of sad. I think
the listeners feel the same way.”

What is for sure. says Fram. is that
her audience wants variety. " Ditfer-
ent’ is the buzzword right now. May-
be that's why so many people were
attracted to the Zippers. But it’s hap-
pening on an upbeat level: it isn’t
negative. In fact. it can be very posi-
tive, allowing us to take more chanc-
es and try new sounds on the air.”

Onie of the reasons for that attitude
could be the number of alt records
that are crossing in record time to
mainstream Pop. That's something
Fram rates high on her *98 wish list:
She’d like the labels to cross songs
later rather than sooner. “It’s tough
when you support an act in the be-
ginning, and two weeks later it's on
three other stations in town. A few
years ago. we would have had some-
thing exclusively for a couple
months. You don’t have that owner-
ship anymore, but at the same time
you don’t want to give it up, which
kind of minimizes the specialness of
the music for us.”

66

‘Different’ is the
buzzword right now.
Maybe that’s why so

many people were
attracted to the

Squirrel Nut Zippers.
— Leslie Fram

Also on her wish list: that the for-
mat will become more artist-driven
than song-driven. "We have to devel-
op more artists. so that we can re-
main a format in another five years.
One thing I'd like to sec is the label
spending more money on tour sup-
port to help create more stars.”

Leslie Fram
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SOUND DECISIONS

Breaking on the back of touring.
It’s a proven tenet of the rock world
that Mammoth 1s applying to one
of its top priorities for *98, the So-
Cal quartet Fu Manchu. A favorite
on the West Couast, the band 1s be-
ginning to enjoy growing airplay at
Active Rock with “Evil Eye,” the
lead-off song from the album The
Action s Go.

Stations reporting the track —
the group calls its brand of music

McAllen; and WTFX/Louisville.
While the early airplay is encour-
aging, Mammoth Founder/President
Jay Faires is taking a longer view.
“Our goal 1s to have broken the band
by fall. And from what we're see-
ing, we think the potential is there”
Fu Manchu was first brought to
Faires™ attention by the label’s GM,
Steve Balcom, and Heud/Sales. Dan
Gill. 1 heard their previous album
|[No One Rides For Free] on Beck’s

Fu Manchu

“stoner rock” are such major-
market outlets as WRIF and
WKRK in Detroit, WAAF/Boston,
WRCN/Long Istand, WXTB/
Tampa, KIOZ/San Diego, KBPI/
Denver, and WMFS/Memphis. A
handful of smaller-market Rock sta-
tions are also on the song, including

WDHA/Morristown, NJ; KFRQ/

old label, Bongload, and was blown
away. | thought it was great, 70s,
Southern Cal, Orange County rock
and fell in love with it.”

For The Action Is Go, the band
turned to White Zombie guitarist J.
Yuenger, who produced the disc. In
fact, it’s the band’s popularity with
rock acts like White Zombie that has

Active Rock Gives Fu Manchu The “Evil Eye’

Faires bullish about its future. “The
people who are into these guys in-
clude members of Pearl Jam, White
Zombie, and Tool. They’ll play an
unannounced show, and it’ll sell out,
and you’ll see guys from a lot of big
bands.”’

That’s all well and good, but
Faires realizes Fu Manchu has to
connect with the kids. Thus, the rea-
son for the extensive road work. 1
believe we'll break the band from
touring. We were just offered a
month of dates with Days Of The
New for this May. and we’re talk-
ing with some other major bunds.
We were also organizing a three-
week tour ol Europe, and our En-
glish agent ended up booking four
to five weeks in Europe. two wecks
m Japan, and 10 days i Australia™

One programmer who's a fan is
WMES PD Jim Fox, who landed
the band as part of the station’s Elec-
tric Christmas charity show. Fox.
who first added the track in early No-
vember, agrees that the band is con-
necting with younger listeners. “It's
mostly a nighttime record right now,
which is perfect for the younger
crowd. The song is definitely skew-
ing toward the younger end. It gives
us a youthful balance and sounds
great on the air”

ICs that kind of momentum that
Fatres plans to build upon in "98.
“Right now were beginning (o tap into
the surt, skate, and snowboard crowd,
and we see a lot starting 1o happen.
The press is great, the mom-and-pop
retail story is great. Now, we have to
get into the developing artist chains
and start working radio. We have i lot
of tastemaker stations on the song. We
have to start getting those spins up and
get that story going.”

Berman Bro
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After incredible success stories producing hits by Real McCoy, Amber, and She Moves, the Berman Brothers have inked
a deal with Columbia Records for production and release of new dance/pop acts. Joining the family are (seated, I-r)
Christian & Frank Berman;, (standing, I-r) Columbia Dir./Lifestyle Mktg. Rocco Lanzilotta, Berman Brothers Prods. GM
Jerry Ade, Columbia Sr. Dir/Dance Music David Jurman, Columbia Records Group Chairman Don lenner, Exec. VP
John Ingrassia, GM Will Botwin, attorney David Benjamin, and Columbia Sr. VP/Nat’l Promo Jerry Blair.

thers Take Off

Babyface, Cole Top Grammy List

Kenneth “Babyface” Edmonds, Paula Cole, and
Puff Daddy grabbed their
fair share of the spotlight
during the Grammy Award
nominations on January 6.
Babyface earned eight
nods, including Producer of
the Year and Album of the
Year. Cole was nominated
seven times, in such top
categories as Producer of
the Year, Best New Artist,
Best Female Pop Vocal Per-
formance, Best Pop Album,
and Record and Song of the Year. Puff Daddy’s seven
nominations included one for Best New Artist as well
as Best Rap Album. R.
Kelly and Erykah Badu
also garnered five nomina-
tions apiece.

Here's a roundup of
some of the major catego-
ries. Record of the Year:
“Where Have All The Cow-
boys Gone?” (Cole), “Sun-
ny Came Home” (Shawn
Colvin), “Everyday Is A
Winding Road” (Sheryl
Crow), “MMMBop” (Hanson), and “| Believe [ Can Fly”
(Kelly). Album of the Year: The Day (Babyface), This
Fire (Cole), Time Out Of Mind (Bob Dylan), Flaming
Pie (Paul McCartney), and
OK Computer (Radio-
head). Song of the Year:
“‘Don’t Speak” (No Doubt),
“How Do | Live” {(LeAnn
Rimes and Trisha Year-
wood), “| Believe | Can Fly”
(Kelly), “Sunny Came |
Home" (Colvin), and
“Where Have All The Cow- |
boys Gone?” (Cole). '

The Grammys also intro-
duced a new award for Best New Dance record. Pick-
ing up nods were Daft Punk’s “Da Funk,” Gina G's “Ohh
Aah ... Just A Little Bit,” the Pet Shop Boys' “To Step
Aside,” Quad City DJs for “Space Jam,” and Donna
Summer/Giorgio Moroder for “Carry On.” The show
will be televised on February 25, with Frasier star Kelsey
Grammer hosting.

BBC Finds Early Stones Tracks

The BBC has discovered a batch of live songs re-
corded by the Rolling Stones in the early and mid-
1960s, before the “World's Greatest Rock 'n’ Roll
Band” hit the big time. The pubcaster found 13 tracks
in its vaults, and another 10 were in the hands of
former producers. Most of the songs were covers of
R&B classics.

Fun stuff: Vibe magazine salutes eight of rap’s top
artists in its February issue. Honored are Foxy
Brown, Missy Elliott, Lauryn Hill, Lil’ Kim, LL Cool
J, Master P, Method Man, and Busta Rhymes ...
Oasis has joined the cast participating in a tribute
album to Mod rockers the Jam. The group cut the
track “To Be Someone” for the aibum, which will be
released this spring ... The Violent Femmes are
wrapping up their next album, which is due this year.
The pioneering alternative group is also planning a
West Coast tour ... Echo & The Bunnymen and the
Fun Lovin’ Criminals have teamed to cover the
Frank Sinatra evergreen “Summer Wind.” Speaking
of the Criminals, the trio plans to begin work on its
next album next month ... Space has completed its
new album, Tin Planet, which will hit retail in March
... Rapper Nate Dogg has split from Death Row and
formed his own label, Dogg Pound Records.

Babyface
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Paula Cole
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Erykah Badu
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R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS —
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3w TW ARTIST TITLE LABEL(S) ™ W STATIONSAODS (///(Z/:l/ /a:g?[(pé/p/’

» @ MATCHBOX 20 3am (Lava/Atlantic) 1952 1811 430

Comparzd to six or nine mon-hs ago, our audience seems to be clamoring for

2 SMASH MOUTH Walkin' On The Sun (Interscope) 1909 2039 420 more of alibrary-based radio station. As far as delivery, personality, end
. 5 CHUMBAWAMBATubthumping (Republic/Universal) 1745 1854 417 D omaive worls, ot ot e G CER i Altermative, and AGUR
o LISALOEB | Do (Geffen) 1514 1441 4200 The only similarities between us and [co-owned Pop/Alternative Hot AC KALC]
3 . "Alice” were on the purest play ist levels. They’re very personality-based. The
+ 5 SUGARRAY Fly (Lava/At/ant/c) 1402 1509 3 fee;i:g ;:'f::t, if it’es a party, it";lz\ ice. Throug)hou:our entire history, we came out
6 & TONICIf You Could Only See (Polydor/A&M) 1322 1334 350 as bein.g c Iisfener’s Ifriend, pl=ying music they liked Oﬂ'd hlooking them up with
cool thirgs. We didn’t force ou- party on anyone and didn’t want anyane to
1+ @ THIRD EYE BLIND How's It Going To Be (Elektra EEG) 1315 1130 40H force their party on us.
1 i with ali due respect to my inz-edibly talented staff, we didn’t compete with Alice
¢ PAULACOLE! Don't Want To Wait (imago/Ve) 1261 1324 330 on a personality-for-personaly kasis. The thing that has driven them is their
8 0 SARAH MCLACHLAN Sweet Surrender (Arista) 1257 1233 417 personali- es, especially in marning drive. We always -hought of them as a
terti titor.
h @ BREEHDAVATmE Qrivp Rl Caod Riddameg REgRse) g & =322 ef\r/\::rrey::z:r:rrcdio is sucersarving a niche, and Fop/Alternative will
1 11 SUNDAYSSummertime (DGC/Geffen) 1055 1205 270 continue 1o grow.’ There’s more room ir more n’mrkets for Pop/Alternative
, . stations.
20 @ LOREENAMCKENNITT The Mummers' Dance (QuinianReadVB) 1014 733 395 Since so much is based on what's between the records, | try making
9 13 FIONAAPPLE Criminal (Clean Slate/Work) 978 1211 280 gfnercliz:tionsfbcsed an what | heohr, rather than whct}!sie on plcylists.f Pop/
Alt tve i t that isr't — which is nice. Th i
@ ALANADAVIS 32 Fiavors (Elekra/EEG) %7 850 394 ihot i bacomes o cookio-cutter, Top 20-oriented format. The difference, for
. . example, between WTMX/Ch cago and KALC/D=znver is substantial. The feel cf
8 @ VERVE Bitter Sweet Symphony (Hum//rg/n) 890 37 31 ﬂ:(ose twa stations is very diffr—:rer%, and that’'s what will Icontinut—:‘nfo grow the
@ BILLIE MYERS Kiss The Rain (Universal) 863 711 26/ form.
CHANTAL KREVIAZUKSurrounded (Columbia) 857 891 31 People have said that Alternativa stctions will either move in an Active Rock or
13 17 Pop/Altemative direction. But | think there’'s a third choice — more like we are.
12 s SISTER HAZEL All For You (Universal) 765 1015 250 w??:ch is;_Adul: Modtlern Rock. Lke any well-programm=d format, Pop/Alternative
ill contirue to evolve.
— (@ BEN FOLDS FIVE Brick (550 Music) 7122 497  28p v '
15 20 MATCHBOX20Push (Lava/Atlantic) 70 862 240 Gary Schoenwetter is PD of Acul- Aliernative KXPK “The Peak”/Denver.

Forwarc -thinking executives |2 ditheir perspectives at.out

This chart reflects airplay form December 29-January 4. Songs ranked by total plays. Contributing Pog/Allemgiveimusic and foeaflits sach wask

stations combine from the Custorm Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Aclive Contributing Stations

SISTER HAZEL Happy (Universal) EVERCLEAR Everything To Everyone (Capitol) I;:EK/AIDuquevque, N(I:W (HAC) KKPN/Houston, TX {HAC) WDCG/Raleigh, NC (CHR/P)
. ARt SN KLY Bakersielt, O (440 gt K220 Sacrament, O (4RC)

3 | ! S vegas, cramento,
MEREDITH BROOKS What Would Happen ([,‘ap/'[g/) | LONGPIGS Cn And On (Mother/Island WBMX/Boston. MA (HAC) WLIRALong Island. NY {Alt) WALC/St. LouiAs, MD (HAC)
Total Piays: 567. Totat Stations 21, Adds: 3 | Total Plays: 304, Tutal Stations 14(Adds:2 4 mﬁil/?:m?::n: YN(CHG?AC) @ﬁmﬁ"@“?ﬁhﬁé)'"m mﬁsa'n t:::es'cxyo {JATA()AA)
MARCY PLAYGROUND Sox And Candy (Gspic)  TOAD THE WET SPROCKET razy L (Columbs)  Jnancoean 04 | eyt Chme
TR PR 0t Sitions S JATHEKS | TotalPlays 275, Tt Statons 8, Adds: 0 KALC/Denver, 0 (HAC) WPTE/Norfolk. YA {HAC) KSLY/San Lisis Obispo, CA (CHR/P)

. . i : . . . KXPK/Denver. C) {RA) WSHE/Orlando, FL {HAC) i KRUZ/Santa Barbara. CA {HAC)
BARENAKED LADIES Brian Wilson (Reprise) PEARL JAM Given To Fly (Epic) WPLT/Detrait. Wi A1) WPLY Philadelphia, PA (At | WHPT/Tampa, FL (AK)
Total Plays: 377 Total Stations. 16. Adds- 1 Total Plays: 193. Total Stations: 9, Adds. 9 KVSR/Fresno. CA {HAC) KZON/Phoenix, AZ (Alt) WMTX/Tampa, FL (HAC)
o WJBX/FL. Myers, FL (AR} KZZP®Phuenix, AZ (HAC) WMBX/West Palm Beach, FL (HAC)
SAVAGE GARDEN Truly Madly Deeply (Columbia)  BRYAN ADAMS Back To You (A&M) WKS|/Greenshoro, NC (HAC) VIVT® Pitisturgh, PA (HAC) WXLOMarcester, MA (HAC)
Total Plays: 349, Total Stations: 12. Adds: 5 Total Plays: 187 Total Stations 9. Adds 1 WKZL/Greensboso, NC (HAC) KBBT/Portland, OR (HAC) 44 Totai Stations
Songs ranked hy total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop

abra moore don't feel like cryin

from her arista austin aloum strangest places
1998 Grammy Nominee -

Best Female Rock Vocalist!

Adult Alternative €T))

KAMX KXPK WIJBX WPLL KZON KBBT KLLC
- WHPT WMTX WXRT KTCZ KGSR KZNZ WXRV
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‘Pass lons’ On Your Way To Success

[ ‘Successful people do what they love and love what they do,” WNCI's Robbins says

When I began thinking of who in our business could best
offer some advice and motivational words of wisdom, the name
Dave Robbins was one of the first to come to mind. As GM
for WNCI/Columbus, OH (and, until the Jacor deal closes,
Group PD for Nationwide), Robbins knows a thing or two about
hiring, training, and motivating people.

Throughout his career, Robbins
has successfully used his people
skills and leamed how to effective-
ly motivate people to get the very
best from them. Some of the keys
to his success include being a good
listener and being open-minded.
Robbins has always been a big-pic-
ture manager, and that means help-
ing fellow employees work togeth-
er to achieve a common goal. Be-
ing that cheerleader, trainer, and
point person came in very handy in
later years when the troops rallied
to cast their votes for him to make
the logical move from PD to GM.
Robbins has also just been elected
to represent CHR on the Arbitron
Advisory Council.

The ‘best of the best’
always have a
passion for what they
do. They would be
doing it even if there
were no such things
as money or rewards.

9y

In what you are about to read.
you'll see words like “passion,” “at-

T 7] titude,” and *“‘suc-
” — words
| that seem to get
thrown around all
~{ the time. but that
{few have been
able to under-
stand and use as
successfully as
Robbins has, as
his No. 1 ratings
and revenue track
record attest.
With a continually top-ranked radio
station and a host of former prote-
ges winning around the country,
Robbins stands proven as a winner
and one of the very best and bright-
est our business has to offer. This
week he shares some of the things
that helped take him to the top and
keep him there.

Dave Robbins

Defining Success
And Passion

“In 22 years of working in radio,
T'have never had a *job.” Now, I know
that sounds a bit strange, so let me
explain. When | completed my ‘for-
mal’ education, I started noticing an
interesting phenomenon that we
were never taught in class. I noticed
that, in life, some people would

—_—

Something To Talk About « Bio Stats
Phone Burners - topics that will generate calls
(Game Day - ideas for on-air cantests & games

Mary Del Grande: 212+ 833+ 8441
Gregg Alexander: 212-833-8020

1370 Ave of the Ameticas o New York New Yurk 10019« Ph 212 83354060 » Tan 117 533 4996

NETWORK
THE HOTTEST NETWORK IN RADIO!

Show Prep o Lifestyle News
Music News {text & audio)
Entertainment News (text & audio)
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It’s your life, it’s your
career, and it’s up to
you what you do
with it. You will
choose mediocrity,
success, or failure.
You are where you are
today in life because
that is where you
choose to be.

EL

reach great heights in their field of
choice, while others simply strug-
gled and could never get ahead.
There had to be a reason for that, an
explanation that was logical. and 1
had to know the answer! It burned
as a question inside of me. After a
few years of continuous study on the
subject, I learned the answer and,
over the years, it has become one of
my greatest hobbies — and how 1
coach people to their own personal
success.

“Here'’s why successful people
are successful: Success is a univer-
sal law, just like gravity. If you use
the law correctly, success will be
yours. If you don’t. you are doomed
to fail until you apply the laws cor-
rectly in your life. Successful peo-
ple do what they love, and they love
what they do. The reason is that they
have a passion for their life purpose.
‘Passion’ is the combination of two
words, ‘pass” and ‘ion.” and it liter-
ally means to pass “ions,’ or energy,
to another person. When you are
charged with a ‘passion’ in your life,
your enthusiasm and exuberance
naturally transfer to those around
you, and you cannot help but attract
the right people into your life to help
you reach your goals.

“Bill Gates has a passion for com-
puters. Henry Ford had a passion for
cars. The Wright Brothers had a pas-
sion about a flying machine. This in-
ner passion drove them to succeed.
It was not their “job,” it was their
‘passion.” But here’s the best part:
Align your passion with your voca-
tion, and you will always attract suc-
cess, since success is a byproduct of
doing something very well. That
which you love to do, you will do
very well.

“I have noticed that the *best of
the best’ always have a passion for
what they do. They would be doing
it even if there were no such things
as money or rewards. You cannot
chase success. It's the other way
around — success chases you as a

THE POLE POSITION — Each year WHTZ(Z100)/New York's annual “Jin-
gle Ball’raises big bucks for The Cystic Fibrosis Foundation and SHARE, a
self-help group for women with breast and ovarian cancer. These three
men getting ready to count the proceeds backstage include (I-r) Mario Ca-
lire (Wallflowers), Jakob Dylan (Wallflowers), and Z100 PD Tom Poleman.

result of you doing what you love
to do. When you do something well,
companies will pay large sums of
money for you to do it for them.”

Setting Personal Goals

“You work for yourself. You al-
ways have, and you always will. You
are President of your own personal
services corporation, (Your Name)
Inc. You provide services to compa-
nies in return for payment. Think of
your employer as just one of your
‘clients’ in life. Since you have al-
ways run your own business, how is
your balance sheet? Do you turn a
‘profit” as a company? What is your
margin of profit? Are you unhappy
with your current situation? If so,
why do you allow yourself to be
unhappy?

“You are in control of you. If you
increase your service, then you in-
crease your value. Increasing your
service to your client (your boss) is

m,
Your job as manager
should be to find each
person’s passion and
align it with what they
do inside your station.
This will create a very
powerful and
successful radio
station that cannot be
beaten.
9))

the only way to increase your val-
ue. It's amazing how many people
think they are ‘owed’ the good life
and shouldn’t have to work for it.”

Assuming Responsibility

“Life is totally fair. People will
like you, and people will dislike you.
Some people will step on you and
try to keep you down, while others
will try to help you. So, really. there
are no victims, only willing partici-
pants.

“If you think you are a career ‘vic-
tim’ — blaming everyone else for
your problems (I have a stupid
boss,” or, ‘It was her fault. or, ‘He
did it to me’) — you add to your
career problems, not help them. You
are buying into the lie that you are
not in control of your career. It’s your
life, it’s your career. and it’s up to
you what you do with it. You will
choose mediocrity. success. or fail-
ure. You are where you arc today in

life because that is where you choose
to be. There is no escaping this
truth.”

Coaching With
Motivation & Attitude

“There are no unmotivated peo-
ple, only unmotivated employees.
That's caused by poor management
and poor coaching. If you are a man-
ager. you can get the most out of
your people by coaching them to
their own personal and highly spe-
cific successes. Your job as manag-
er should be to find each person’s
passion and align it with what they
do inside your station. This will cre-
ate a very powerful and successful
radio station that cannot be beaten.

“If you are not a manager, you
need to be searching deep inside for
the passion in your life, because
your success depends upon it. Most
people never align their passion with
their vocation and thereby enter the
ranks of the mediocre.

“All of this is about attitude. It’s
easy to find a winner. Look for the
best ‘can-do’ attitude. and you'll
find the winner in any endeavor.
Problems are nothing but challeng-
es for them: they almost become
chagged up by facing a problem. For
example, when 1 get up in the momn-
ing, I don’t go to ‘work,” I go to a
place where I have the most fun pos-
sible: our radio station, WNCI. The
way I see it, I run a ‘problem desk.’
I love the ‘problems’ of radio. Peo-
ple bring me their radio problems,
and I work with them to solve them.
If 1 had no problems, I'd be out of
business! So, you can see why I love
this industry and will love it forev-
er, as long as there are problems to
be solved.

*“The next time you feel down, ask
yourself why you are not operating
from your passion. If you were, you
would be doing what you love, and
there’s simply no time to feel down
when you are doing what you love.
In every company 1 have worked
with, I find these principles to be
true.”

Robbins says his next personal
goal is to manage a large number of
successful radio stations and that, in
order to do that, you must coach
those under you to succeed. “It’s the
only way. The job of your dreams is
out there and waiting for you. You
justneed to follow your passion. and
success will follow you wherever
you go.”

Contact Dave Robbins at (614) 224-
9624, or e-mail him ar Dave
Robbins @ worldnet.att.net
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TOALPLAYS —————  Tom Time Of Your Life (Good Riddance) (Reprise)
SW 4w 3w ™w ARTIST TITLE LABEL(S) ™ 3w 4w 5W STATIONS/ADDS TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1+ 1+ 1+ CHUMBAWAMBA Tubthumping (Republic/Universal) 6808 7448 7411 7325  134/0 2234/574 12
s s s @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 5885 5305 4707 M1 129/0 CELINE DION
4 4 4 3  SMASHMOUTH Walkin’ On The Sun (Interscope) 5796 6067 5926 5616 12770 My Heart Will Go On (550 Music)
e E & 4 ROBYN ShOW Me Love (RCA) 5698 61 36 6084 5949 128/0 TOTAL PLAYSIINVCREASE TOTAL STATIONS/ADDS CHART
s s s @ BACKSTREET BOYS As Long As You Love Me (Jive) 5587 5406 4845 4513 130/0 2103/1285 109/38
2 2 2 & SUGAR RAY Fly (Lava/Atlantic) 5229 6254 6560 6775 12210
1w 9 7 @ USHER You Make Me Wanna... (LaFace/Arista) 4732 4614 4217 3917 1121
2w 1 @  MATCHBOX 20 3am (Lava/Atlantic) 474 37116 3187 2621 1255
7 & s 9 ALLURE All Cried Out (Track Masters/Crave) 3950 4505 4555 4330 1051 MOST ADDED.
1w 1w 1w 1w LISALOEB ! Do (Geffen) 3836 3870 3781 3514 119/4 ARTIST TITLE LABEL(S) ADDS
w 14 12 @ JANET Together Again (Virgin) . 3763 3422 3220 3033 11473 ALL SAINTS | Know Where It's At (London/Isiand) T
s 7 9 12 PAULA COLE | Don't Want To Wait (/mago/WB) 3313 4190 4566 4660 9910 CELINE DION My Heart Will Go On (550 Music) 38
2 2 19 (& MEREDITH BROOKS What Would Happen (Capitol) 2678 2609 2377 2124 109A SPICE GIRLS Too Much (Virgin) 25
s 27 2 (O BRYAN ADAMS Back To You (A&GM) 2556 2254 1848 1310 110A BILLIE MYERS Kiss The Rain (Universal) 20
w s 15 15 TONIC If You Could Only See (Polydor/A&M) 2527 3017 3219 3278 82/0 JIMMY RAY Are You Jimmy Ray? (Epic) 15
e 1 u 5 MATCHBOX 20 Push (LavaAtiantic) 2513 3263 3710 4137 820 LU';ED“A "[;'CKE""ET AT,L"‘I’ e (0 ’Z"""/’/WB) L
w 2 w7 LEANN RIMES How Do | Live (Curb) 2000 3147 3616 4034 770 | Po DAOOY & HEFA (gmﬁ,g“"“-" S A
# 2 = (@ THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 2384 2303 2027 1832 10922 | ggyz | MEN A Song For Mama (Motown) 8
a4 24 2 19 INOJ Love You Down (So So Def/Columbia) 2317 2346 2244 2057 377 GREEN DAY Time Of Your Life (Good...) (Reprise) 7
2 2 2 @) NUFLAVOR Heaven (Reprise) 2244 2169 1834 1635 95/3 INOJ Love You Down (So So Def/Columbia) 7
BREAKER ¢ GREEN DAY Time Of Your Life (Good Riddance) (Reprise) 2234 1660 1135 434 127 K-C! & JOJO All My Life (MCA) 7
17 18 1 22  FIONA APPLE Criminal (Clean Slate/Work) 2125 2703 2802 2822 7310
% 2 o2 € BLESSID UNION Light In Your Eyes (Capitol) 2117 2079 1906 1791 82/0
BREAKER @  CELINE DION My Heart Will Go On (550 Music) 2103 818 661 457  109/38 MOST IN CREASEDW
s v o x  SHEMOVES Breaking Al The Rules (Geffen) 25 2095 30 a1 1m0 |, PLAYS B
1213 1 2  JEWEL Foolish Games (Atlantic) 1975 3007 3405 3677 76/0 . .
w w u @ SARAH MCLACHLAN Sweet Surrender (Arista) 1914 1550 1206 1014 ST | gy yeRS Kex e o sy a9
% w2 € SOMETHIN' FOR THE PEOPLE My Love Is The Shhh! (Wamer Bros) 1848 1784 1595 1471 80/2 MATCHBOX 20 3am (Lava/Atlantic) +758
—  — €@ BILLIE MYERS Kiss The Rain (Universal) 1812 823 624 539 89/20 LOREENA MCKENNMT The Mummers'... (Quinkn Roag/M/B) +647
% 3 x ) AEROSMITH Pink (Columbia) 1807 1551 1309 1144 94/5 SAVAGE GARDEN Truly Madly Deeply (Columbia) ~ +580
35 3 3 €  ALANA DAVIS 32 Flavors (Elektra/EEG) 1627 1530 1375 1190 87/0 GREEN DAY Time Of Your Life (Good...) (Reprise)  +574
2 2 % »  ELTONJOHN Something About The Way... (Rocket/AGM Associated) 1542 2007 2346 2334 64/0 WILL SMITH Gettin® Jiggy Wit it (Columbia) +438
. ALL SAINTS | Know Where It's At (Londorvisiand) +389
2 2 3 3  NOTORIOUS B.I.G. Mo Money Mo Problems (Bad Boy/Arista) 1530 1573 1640 1550 48/2 SARAH MCLACHLAN Sweet Surrender (Arista) +364
— — 4 €D LOREENA MCKENNITT The Mummgrs’ Dance (Quinian RoadWB) 1467 820 336 146 8712 JANET Together Again (Virgin) +341
19 2t 24 35 BOYZH MEN 4 Seasons Of Loneliness (Mofown) 1449 2191 2482 275 461
# 1 3 3% SPACE MONKEYS Sugar Cane (Chingon/Factory/Interscope) 13711 1378 1111 875 86/2
— % g WILL SMITH Gettin' Jiggy Wit It (Columbia) 1328 890 751 532 695 HOTTEST
45 40 36 SISTER HAZEL Happy (Universal) 1243 1154 1006 834 75/4
20 19 28 3  HANSON | Will Come To You (Mt?rcur)/) 1201 1894 2551 2724 59/0 ARTST TTLE 5ESCURRENTS
— @ o @ MASE FeelySo Good (Bad Boy/Arista) 1066 M 701 534 65/6 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
@ 2 39 4 OLIVE You're Not Alone (RCA) 877 919 846 720 61A1 SISTER HAZEL All For You (Universal)
@  UNCLE SAM | Don't Ever Want To See You Again (Stonecresk/Epic) 793 564 318 101 5413 ROBYN Do You Know (What It Takes) (RCA)
@® LOS UMBRELLOS No Tengo Dinero (Flex/Virgin) 786 644 521 386 41/5 BACKSTREET BOYS Quit Playing Games (With...) (Jive)
@  BOYZ It MEN A Song For Mama (Motown) 79 462 357 218 47/8 | OMC How Bizarre (Huh/Mercury)
st 3 3 4 SARAH MCLACHLAN Building A Mystery (Arista) 686 987 1179 1562 290 WILL SMITH Men In Black (Columbia)
% w w %  AMY GRANT Takes A Little Time (A&M) 685 1012 1552 2031 29/ WALLFLOWERS One Headlight (Interscope) ,
@®  LAUREN CHRISTY Magazine (Mercury) 663 567 474 325  sgp ([ DADDY & FATH EVARBIAI2 lBe.. (a0 Syt
) ) RK MORRISON Return Of The Mack (Atlantic)
37 43 48 48 IMANI COPPOLA Legend Of A Cowgirl (Columbia) 628 735 824 1016 230 MEREDITH BROOKS Bitch (Capitol)
— s s0 4  DIANAKING L-L-Lies (Work) 618 677 647 580 402
49 49 — 50 JAI | Believe ( R CA) 531 651 648 638 MA Breakers: Songs registering 2000 plays or more for the first time. Bullets
to songs gaining plays over the previous week, If two songs are
This chart reflects airplay from December 29-January 4. Songs ranked by totai plays. Highlighted songs indicate Breaker. :!f;i".‘,2‘;('}ﬁ:ﬁ;‘ﬁﬁ;}"ﬁ.&‘;‘?ﬁl’;ﬂ;’l’&?&?.’.‘e";?:.i':."ﬁﬁi.fii'ﬁiﬁ
135 CHR/Pap reporters. 132 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. Increases in total plays. Welghted chart appears on RAR ONLINE.
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LSG My Body (FastWest/FEG)
Total Plays: 498, Total Stations: 40, Adds: 5

LUTRICIA MCNEAL Ain't That Just The Way (Crave)
Totat Plays: 493, Total Stations: 37, Adds: 3

EDWIN MCCAIN I'll Be (Lava/Atlantic)
Total Plays: 489, Total Stations: 32, Adds: 0

VERVE Bitter Sweet Symphony (Hut/Virgin)
Total Plays: 410, Total Stations: 27, Adds: 1

BIG HEAD TODD & THE MONSTERS Please... (Revolition)
Total Plays: 402, Total Stations: 36, Adds: 4

LONGPIGS On And On (Mother/Island)
Total Plays: 394, Total Stations: 37, Adds: 1

ALL SAINTS | Know Where it's At (London/Isiand)
Total Plays: 389, Total Stations: 75, Adds: 71

SPICE GIRLS Too Much (Virgin}
Total Plays: 268, Total Stations: 30, Adds: 25

CHANTAL KREVIAZUK Surrounded (Columbia)
Total Plays: 262, Total Stations: 18, Adds: 3

SUNDAYS Summertime (DGC/Geffen)
Total Plays: 229, Total Stations: 8, Adds: 1

K-Cl & JOJO All My Life (MCA)
Total Plays: 225, Total Stations: 9, Adds: 7

JIMMY RAY Are You Jimmy Ray? (Epic)
Total Plays: 215, Total Stations: 15, Adds: 15

NO AUTHORITY Don't Stop (M/Work)
Total Plays: 201. Total Stations: 10, Adds: 0

VARIQUS ARTISTS Uttimate Jam (Arista)
Total Plays: 172, Total Stations: 13, Adds: 1

SERMON, MURRAY & REDMAN Rapper's Delight (Priority)
Totat Plays: 160, Total Stations: 7, Adds: 2

COLLECTIVE SOUL She Said (Dimension/Capitol)
Total Plays: 150, Total Stations: 15, Adds: 3

BEE GEES Still Waters (Run Deep) (PolydorA&M Associated)
Total Plays: 135, Total Stations: 8, Adds: 0

MARCY PLAYGROUND Sex And Candy (Capitol)
Total Plays: 122, Total Stations: 4, Adds: 1

BEN FOLDS FIVE Brick (550 Music)
Total Plays: 120. Total Stations: 12. Adds: 8

SNEAKER PIMPS 6 Underground (Virgin)
Total Plays: 115, Total Stations: 4, Adds: 0

Songs ranked by total plays

LITTLE RED RIDING HOOD AND THE BIG BAD WOLF — “Oh, my! what big teeth you
have” said WHTZ/New York morning show personality Christine Nagy to Aerosmith’s Steven
Tyler. “All the better to get a ‘Tayste Of India’ with” said Tyler, backstage during Z100's “Jingle
Ball '97” at Madison Square Garden.

KISSTHE CRIMINAL — WXKS/Boston did just that when Work Recording artist Fiona Apple
(second from |) performed for them at the KISS 108 FM Acoustic KISSmas at the Avalon in
Boston. ‘XKS family members gathered included (I-r} PD John Ivey, GM Jake Karger, and on-
air personality Ed McMann.

Apbbs JaANuARrY 13

- Allure “Last Chance” (Track Masters/Crave)
Aqua “Turn Back Time” (MCA)
Baby Bird “You're Gorgeous” (Atlantic)
Faithless “Don’t Leave” (Arista)
Wyclef Jean “Gone ‘Till November” (Ruffhouse/Columbia}
K-Cl & Jolo “All My Life” (MCA)
David McAlmont “Diamonds Are Forever” (Sire)
Meja “How Crazy Are You?” (Columbia)
Naked “Raining On The Sky” (Red Anf)

Peach Union “Hush” (Epic)
“You're Still The One” (Mercury)

“Too Much” (Virgin)

Shania Twain
Spice Girls

1 DO BELIEVETHEY DID — Geffen artist Lisa Loeb (r) and WHTZ/New York PD Tom Poleman
made beautiful fireworks together at the Z100 New York “Jingle Ball '97." That could be be-
cause like the album title, Lisa’s quite a little “Firecracker.”

WHAT WOULD HAPPEN IF WE KISSMASED? — That's the question WXKS/Boston's leg-
endary Dale Dorman (I} asked Capitol artist Meredith Brooks. Lucky for him, everyone got to
find out at the KISS 108 Acoustic Kissmas.
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY
DM: Michael Morgan
POD: Rob Dawes
MD: Ron Williams

ALL SAINTS "inow"

WAEB/Allentown, PA
PD: Brian Check

KQIZ/Amarillo, TX
PD Eric Stevens
e
“ eatousy”

SUR Wamt®
CORMERSHOP “Brmiul

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Paul Walker

WSTR/Atlanta, GA
PO: Dan Bowen

WAYV/Atlantic City, NJ

PD: Tommy Frank
APD/MD: Paul Kelly

4 MATCHBOX 20 “3am”

n ummv-v...

n NA MCKENNITT “Mummers
w0 AuSMﬂSW

WZNY/Augusta, GA
- PD: Bruce Stevens
MD: meiul Chase

WXYV/Baltimore, MO
PD: Dave Ferguson
APD: MD Throbb

MD: Albie Dee

WLSS/Baton Rouge,
PDM‘lolmobm Ettman

KQXY/Beaumont, TX
PD: Dale Baird
MD: Jammer

AL SANTS Know™
PUFF DADDY & FAMILY "Boen”

WXYK/Biloxi, MS
PD: Patty Steele

MD: Kenny Vest
[] mxnmnm

[}
[ mmcum
LOREENA MCKENNTT

WMRV/Binghamton, NY
DM: Bill Sheridan

KZMG/Boise, (0
PD/MD: Mike Kasper

15 SPICEGIALS WMuch”

WXKS/Boston, MA

PD: John Ivey

APD/MD: David Corey
Mo Ados

WKSE/Buftalo, NY
PD: Sue O0'Neil
APD/MD; Dm Universal

15 UNCLE SAM e

WRZE/Cape Cod, MA
PD: Mike D’Donnell
MD: Kevin Mattews

AL SAMY!

WSSX/Charleston, SC
PD: Calvin Hicks
MD: Christing Cross

Mo Ao

WVSR/Charleston wv

16 LOMEENAMCKENMITT “Mummen™

WKRQ/Cincinnati, OH
PD: Bill Klaproth

WZJM/Cleveland, OH
PD: Dave Eubanks

MD: Action Jackson
MATCHBOX 20 “3am”
bEul! “Hoart

SAINTS Nnow™
LBk

E

KIVIG, Calorado Springs, CO
MD: Tim McKenna
" Lm

L] unmv-r-
4 BGHEADTODD “Tew"

WNOK/Columbia, SC
PD: Jonathan Rush

MD: T.J. McKay

n CELINE DION “Haart

10 WASE Fee

WNCI/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

15 WY RAY ey

KHKS/Dallas, TX

DM: John Cook

PD: Ed Lambert

MD: John Reynoids
o Adds.

WGTZ/Dayton, OH
DM/PO: Michael Luczak
CELINE DION “raart”

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

ALL SAINTS “Xnow™

" WNKI/Elmira, NY

PD: Bab Quick

WJET/Erie, PA
PD: Dana Lundon
MD: I)Ilul Robitaille

JME DVON “Huart
ll.l(lﬂils‘bl

WRTS/Erie, PA
PD/MD: Jon Reilly
APIJ Beth Au McBride

KOUK/Eugene, OR
PO/MD: Barry MacGuire

W AL SANTS TKnow”

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

BRI Az Surrons

KMCK/Fayetteville, AR
PD: Scott Johnson

MD: Mike Chase
vuw DADDY & FAMILY “Boon”
“Know™

m»uomoo T

WWCK/Flint, Mi
PO/MD: Scolt Saipel

) wn
“Mach
NJ.SA.TSW

WJMX/Florence, SC
DM: Keith Mitchell
un Jack Kahan

WXKB/Ft. Myers, FL
PO: Chris Cue
MD: Randy Sherwyn

CELINE DION “Hoart™

KISR/F! Smith, AR

WMEE/Ft. Wayne, IN
DM: Dean McNsil
Pn : Captain Chris Didier

3
s
f

WYKS/Gainesville, FL
PD/MD: Jori Banta

APD: John Harlow
COLLECTIYE SO “She”
G DN o

WSNX/Grand Rapids, Mi
PD: John Thomas
APD/MD: Keith Curry

B NSYNG Wt
19 LSG ooy

WIiXX/Green Bay, Wi
PD: Dan Stone
MOD: David Burns

12 LOREENA MCKENN TT “Mumme's’
4 MUFLAVOR Heaven'

WRHT/Greenville, NC
PD: J.T. Bosch
APO/MD: Gina Gray

PEARL JAM Tiven

BEM FOLDS FIVE Berk”

PUFF DADDY & FAMILY “Boan™

WFBC/Greenville, SC
PD: Rob Wagman
APD/MD: J. Love

23 SARAH MCLACHUAN

% INIIIKI'&“
12 AEROSMITH P
" LSG -
AL “Know

WNNKMarrisburg, PA
PD: John 0°'Dea
MD Scott Skaw
SARAM MOLACHUAN

|s SPICE GIRLS "Much®
L) AMBER

VARIOUS “Ultvnate™

AL SANTS *

WKSSMHarttord, CT
PD: Jay Beau Jones
MD: Mike McGowan

k] K-OIM'LH
1 LUSALOES Do”
26 MATCHBOX 20

KRBEMouston, TX
PD: John Peake
APD: Scoity Sparks
MD: Jay Michaels

14 JIAMEY RAY “Jammy”

WZYPMuntsville, AL
PD: Bill West

JINMEY AAY “Jamemy”

WZPL Andianapolis, IN
PD: Tom Gjerdrum

MD: Dave Decker

35 CELINE DVON “Heart™

5 AEHDSMITH P
BHLLIE MYERS Rain”

WYO0Y/Jackson, MS
GM/PD: Dick D'Neil
MD: Kevin Vaughan

MY RAY * Sunery”

WAPE/Jacksonvitle, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

a JMDAY RAY * Junmy®
CELIME DIOW Heart™

WAEZ/Johnson City, TN

DM Bill Hagy

PDMD Gary Blake
wusum

B SHEAYL CROW " T omovrow’

17 DUANA KING L -L-Lies”

15 LONEENA MCKENMTT “Wummers™
12 GREEN DAY “Teme®
155 Body”

WGLU/Johnstown, PA l
PD: Rich Adams
MD: Mitch Edwards

13 AL, SANTS Nnow"

WKFR/Xalamazoo, M| |
PD: Dave Michaels ‘
MD: Craig Russeli
10 BAGHEAD TOOD. T
0 N Low”
T CELHNE DION Mot

ALL SANTS Ynow*

KMXV/Xansas City, MO
PD: Jon Zellner

MD: Dylan |
Mo Adas

KSMB/Lafayette, LA
PD: Lamry LeBlanc
APD/MD: Sam I)I:mond

19 ALLSANTS
;\'Humumvm

WLAN/Lancaster, PA
PD: Jordan Waish
APD/AMD: Vince D'Ambrosio

SARAH MCLACHUAN ‘Surrander
BIVZ 1 MEN “Song

WHZZLansing, MI
PD/MD: Woody Houston

10 SPICE GIRLS "Nuch
ALL SANTS “Xnow™

WLKT/Lexington, KY
PO: Jill Meyet

ALL SAINTS “Know™
PUSF DADOY & FANNLY “Been”
LOREENA WCKENNTY “Murrvmers’

KFRX/Lincoln, NE
PD: Jerry Valletta
APD: Larry Freeze
MD: Jack Loe

LUTRICIA MCHEAL “Way*
FUFF DADDY & FAMILY “Been™
ALL SANTS Ynow”

KDREALittie Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

ALL SAINTS Ynow*

Isiand, NY
VP/Prog.: Gens Michaels
PD: Ken Medek
MD: Al Levine
18 MATCHBOX 20 “Jem*
" “Aone”
16 CELINE DM “Huart”

KIIS/Los Angeles, CA
PD: Dan Kieley
APDMD Tracy Austin
n M[uﬂﬂlm

SAMTS “Xnow™
'0 .pumuv Jnewy

WO0JX/Louisville, KY
PD: C.C. Matthews
APD/MD: Karen Rite

ALL SAINTS “Know'
SPICE GIRLS “Much™

KZiiLubbock, TX
PD: Jay Shannon

MD: Chris Kelly
n LV JOY "Dreamer”

WMGB/Macon, GA
PD/MD James Gmory

ALL SANTS “Know"

WZEE/Madison, Wi
APIJMD .llmmy Stoele

ll.l[ WYERS “Ram
GIRLS “Whueh”

LOS UMBRELLOS “Tengo”

KBFM/McAlfen, TX

DM: Billy Santiago

APOMD: Jeff DeWiit
TS e

WAOAMelbourne, FL
PD: J.T. Daniels

ALL SANTS “Xnow®
PUFF DADDY & FANILY Boen”

WKSL/Memphis, TN
PD: Chris Taylor
MD: Robin Cole

ALLURE “Cred”
K18 JOJ0 L™

WHYI/Miami, FL
PD: Rob Raberts
APD: Al Chio

MD: Diedre Poyner

HHWUMILVM
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, MN
PD: Rab Morris
APDMD: Rich Davis

23 CELINE DWON “Heart”
12 AL SANTS Know”

WABB/Mobile, AL
PD: Wayne Coy
APOMD: Darrin Stone

3 W GW.S “Much”
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w
PDMD: Lacy Neft
MASE “Fanl”

WW)XM/Myrtie Beach,
OM/PO/MD: Nildii Nite
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17 KLSANTS Know

WRVW/Nashville, TN
DM: Charlie Quinn

PD/MD: Tom Peace
LOREENA MCKENN! TT “Mumemers™

WKCIINW Haven, CT

WOQGN/New London, CT
DM: Michael Rock

APD: Brent McKay

MD: Chico Marrero

ALL SANTS “Kaow"
CELINE DION “Manrr”

KHOM/New Orleans, LA
OM: Dave Stewart
PD/MD: Kandy Klutch

it BLLE -llﬂi R
ALL SAMTS

WEZB/New Orleans, LA
PO: Joe Larson

BEW FOLDS FIVE “Brex

WHTZ/New York, NY
PD: Tom Poleman
APD Kid Kelty

WNVZ/Norfolk, VA
PD: Don London
MD: Jay West

7 ALLSAMTS “Kaow
10 SPICEGALS Mn®
T USMER“Nor

WKPK/NW Michigan
PD: Rob Weaver
MD; Brent Carey

17 CELINE DION “Heat”
ALL SAINTS “Know™

KQKQ/Omaha, NE
PD: Mike J. Stesle
APD/MD: J.J. Morgan

ALL SAWTS Xnow’
SMCE GIRLS W™
CELINE O:ON “Mgart’

WXXL/Orlando, FL
DM: Adam Cook
D: Pete DeGraait

17 CELOE DN aert”
$PCE GRS et

WI00,Phi , PA
PD: Glenn Kalina

WBZ2/Pittshurgh, PA
PD: David Edgar
MD: Laura Lilley

DO

CELINE DION Heart"
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WJBQ/Portland, ME
PD: Tim Moore
MD: Keith Scott

ALL SANTS Nnow"

KKR2/Portiand, OR
PD: Ken Benson

WERZ/Portsmouth, NH
DM/PD: Jack D'Brien
CO-MD: Jay Michaels
CO-MD: Chris Tyler

ALL SAINTS Know™

WPRO/Providence, RI
PD: Tony Bristol

WHTS/Quad Cities, 1A-L
DM: Tony Waitekus
MD Brian sm

|(I 0y
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WOCG/Raleigh, NC
DM: Brian Bumns

PD: Kip Taylor
APIJMD Ciris Edge
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WRVQ/Richmond, VA
PD: Lisa McKay
Inmim MD: Tmis Dylan
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WXLK/Roanoke, VA
DM/PD: Russ Brown
MD:; Lisa Jo Elliott

SPICE GIALS “Much®

WPXY/Rochester, NY
DM: Clarke Ingram
APIJMD J.J. Rice

n

WZ0K/Rockford, IL
PD: Scott Chase

WTCF/Saginaw, M|
PD: Mark McGill
APO/MD: Juli Jay
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KSLZ/St. Louis, MO
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KZHT/Sak Lake City, UT
PD: Marc Summers
MD Jott Wnnoy
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KKLQ/San Oiego, CA
PD: Mark Todd
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'/San Luis Obispo, CA
DM/PD: Dave Christopher
MD Adam Burs
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K2Q2/San Francisco, CA
PD: Mike Edwards
APD/MD: Danry Ocean
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AL SATS Know
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KBKS/Seattle, WA
PD: Mike Preston
MD: Chet Buchanan

6 CELINE DNON Maart™

KRUF/Shreveport, LA
POMD:; Robi

WNOU/South Bend, IN
PD/MD: Bill Mitchell

19 BRUE MYERS Rpn®
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KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner
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MD: Rik Blade
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KHTO/Springfield, MO
DM: Dave Alexander
PO: Ray Michaels
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WHNT se, NY
PD: Tom Mitchell
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PD: Ed Lacomb
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WWLO/Tallahassee, FL
PD: Ortando
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WFLZ/Tampa, FL
OM: B.J. Harris

WMGI/Terre Haute, iN
PD: Rich D'Brien
un David Day
SPICE GIALS Mt
J AL SANTS Know’
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WVKS/Toledo, OH
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WPST/Trenton, NJ
PD: Dave McKay

KRQQ/Tucson, AZ
PD: Tim Richards
APD: Mark Medina

MD: Dan (Dlno) Nespoli
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WWKZ/Tupelo, MS
PD/MD: Rick Stevens
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KISX/Tyles, TX
PD: Michael Storm
MD: meu Fuigham
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WSKS/Utica, NY
PD: Bill Catcher
MD: Gina Jones
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KWTX/Waco, TX
PD: Flash Phillips
MD: Jeft Miles
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PD: Da/e D'Brian
APD/MD: Ron Ross
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WIFC/Wausau, Wi
PD: Rod Phillips
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KKRO/Wichita, KS
PD: Jack Diiver
MD: Craig Fubbard
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WBHT/Wilkes Barre, PA
PD Steve McKay

WKRZ/Wilkes Barre, PA
PD: Tony Banks

WSTW/Wiimington, OE
MD: Mike Rossi
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KFFM/Yakima, WA
POMD: Jim Allen
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WYCR/York, PA
DM: Rick McCauslin
PD: Davy Crockett

MD: Sally V.
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PD: Tom Pappas

MD: Mike Thomas
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