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Super Bowl Pregame’s A Smash

Interscope recording artist Smash Mouth is enjoying
multiformat success with “Walkin’ On The Sun.” With

e a

—7 tons of airplay at six
different formats

4 | Smash Mouth has
< ""1 been invited to
"! perform this weekend
¥ atafree, pre-Super
Bowl party at San

8¢ | Diego’s Horton Plaza.
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| .~ “Tyrone”
. - #1 Urban 4 Weeks!

. Nominated For
4 Gramimy Awards
. . Including
Best New Artist!

Sister Hazel -

! “Happy” . . .
-~ CHR/Pop@ . . ..-
. Hot AC @'@ ) : . S e
- Album Sales: C e . ‘
- 750,000 . . .

" ErykahBadu
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Chancellor’s ‘Big’ Bite O’ Apple

In a celebration befitting the Big Apple, Chancellor
Media “plugged” into Gotham Wednesday (1/21) with
the launch of its newest format,

“Big 105.” The debut included

elaborate use of the Times

Square message board

and several

neighboring billboards.

See the next page for

all the details.
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STNEEGY

Our people specialize in doing
just one thing and doing it excep-
tionally well: Strategic guidance
based upon customized, advanced
Strategic research.

So, you can't buy “virtual radio”
from us, or telemarketing, or “nest”
type database building, music logs,
program consulting, or direct mail.

And, we don't do any other type
of research at Moyes Research
Associates...not ratings, advertiser
studies, call-out, focus groups or
mall intercepts. We do only Strategic
research. For all those other
services - from telemarketing to
call-out — we make it our business
to know the best firms for a
particular client station’s needs and
we counsel our clients on how

to access the best on the most
advantageous terms.

This total dedication to one focus
has two benefits. True, it keeps our
advice totally objective (there's no
‘hidden agenda” to sell you other
things), but, more importantly, it
keeps our company way ahead
in the one area that has always
proven to be the key to our client’s
successes: smart Strategy.

As a result, we've assembled a team
of the best Strategists in the radio
business, led by Bill Moyes...experts
totally dedicated to working only
for their client’s benefit. That's why,
for the past 20 years, America’s
leading radio stations have come to
respect one name in Strategy above
all the imitators...

Moyes Research Associates

 AMERICA’S PREMIER RADIO STRATEGISTS

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906 » Telephone 719.540.0100

SEE WHAT A DIFFERENCE SMART STRATEGY CAN MAKE!:

KNIX (Country) Phoenix: No. 3 (6.1) to No. 1 (7.6) 25-54 Adults.”
WSHH (AC) Pittsburgh: No. 6 (6.8) to No. 3 (7.9) 25-54 Women.”
ROCK 92 Greensboro: No. 5 (6.9) to No. 2 (9.3) 25-54 Adults.”
B-101 (AC) Philadelphia: No. 1 (9.5 to 10.9) 25-54 Women.”
ARROW 93 (Classic Hits) L.A.: No. 12 to No. 4 25-54 Men.”
KIIM (Country) Tucson: No. 1 (13.9 to 16.4) 25-54 Adults.”

*Summer to Fall 1997 Arbitron Share, Monday-Sunday 6AM-MID.
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HUGHES LIVES HER DREAM

“The window of opportunity that | came
through has been
permanently
closed,” laments
Radio One
Chairperson -
Catherine
Hughes,
describing
radio
ownership
opportunities
for African
Americans.
Hughes
discusses this
phenomenon and other
details about her life with R&R Publisher
Erica Farber

Page 104
MORE FALL '97 RATINGS

See complete results from 13 major
markets, including Dallas, Houston,
Miami, Seattle, St. Louis, Portland,
Baltimore, and more!

Page 22

1997 TRADING IN REVIEW

Now that the books are closed on 1997
station trading, here are the stats: 2161
stations worth $14.3 billion were traded.
Get monthly, broker-by-broker, and
statewide breakouts inside

Page 4

» Neal Mirsky appointed PD
of WYSP/Philadelphia

¢ David Hall adds VP/Product
Development duties for Cox Radio

= Michael Steele named VP Pop/
Promotion for A&M Records
Page 3

CHR/POP
« SAVAGE GARDEN Truly Madly Deeply (Columbia)

CHR/RHYTHMIC
« K-Cl & JOJO All My Life (MCA)

URBAN
* USHER Nice & Slow (LaFace/Arista)

URBAN AC

*BOYZ Il MEN A Siag For Mama (Motown)
COUNTRY

* SAMMY KERSHAW Love Of My Life (Mercury)
NAC/SMOOTH JAZZ

* CANDY DULFER For The Love ... (N2K Encoded Music)
HOT AC

* SMASH MOUTH Walkin’ On The Sun (/nterscope)

* CELINE DION My Heart Will Go On (550 Music)

ACTIVE ROCK
« PEARL JAM Given To Fly (Epic)

ROCK
* PEARL JAM Given To Fly (Epic)

ALTERNATIVE
« MARCY PLAYGROUND Sex And Candy (Capitol)

ADULT ALTERNATIVE

©LOREENA McKENNITT The Mummers'.... (Quinian Road/WB)

]
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0ri;); Ordered Back On-Air

M BFRI may sue FCC over Asheville frequency

ollowing a ruling by the

DC Circuit Court of Ap-
peals last week, Orion Com-
munications Ltd.’s Rock
WZLS-FM/Asheville, NC
was back on the air Saturday
(1/16), forcing off Reck
WZRQ.

The FCC issued an order
last Friday that reinstated Ori-
on as the operator of 96,5 FM
in Asheville. On December
19, the appellate court over-
turned a 1996 decision by the
FCC that forced Orion off the
air in favor of Biltmore Forest
Radio Inc. (BFRI), a
minority-led consortium. In
issuing its order, the FCC de-
nied a motion made by BFRI
last week to stay the court’s
mandate.

WZLS PD Brian Lee told
R&R the station received
hundreds of calls from
Asheville listeners over the
weekend, and all but two of
them praised the station’s re-
turn to the air. He said they had

e

~1

no trouble with the switch, de-
spite the fact that this is the
second time the frequency had
changed hands in eight
months.

In June ’97, the FCC
forced WZLS — which had
been broadcasting since July
’94 — off the air and instated
BFRI as the interim operator
of the frequency. The FCC
had revoked Orion’s CP in
October 96 after releasing a
public notice that froze the
comparative hearings process
under which both companies
had originally applied for the
license.

Despite the victory, Orion
attorney Jim Butera told R&R
there are still legal hurdles left
to clear: The commission is
currently considering wheth- l
er to auction frequencies, such
as the Asheville one, which
were caught in a 1994 Su-
preme Court case that invali- l

s a5 PR
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‘Sally’ To Speak At R&R Talk Seminar
B Phillips, Reynolds added to ‘Deans’ panel

By AL PETERSON
R&R NEWS/TALK EDITOR

Veteran radio broadcaster and nationally syndi-
cated TV personality Sally Jessy Raphael has been |4
selected to address R&R’s Third Annual Talk Ra-
dio Seminar attendees at a luncheon on February
21. This year's R&R Talk Radio Seminar will take |
place February 19-21 at Washington. DC’s Grand

Hyatt.

In other Talk Radio Seminar news. two veteran
personalities have been named to the annual “Deans
Of Talk™ panel: WOR/New York and WOR Radio

Networks™ Joey Reynolds and WGN/Chicago’s

Wally Phillips. Both will now join past years’ honorees. including
Bob Grant. Ken Minyard. Michael Jackson. Jerry Williams. Paul W.
Smith. Neal Boortz, and the late Barry Gray.

SEMINAR/See Page 23

Satellites Set To Beam On
Commercial Radio’s Parade

By JEFFREY Y ORKE AND MATT SPANGLER
R&R WASHINGTON BUREAU

DARS.

No. it’s not a bunch of blue-
haired, little old ladies
researching their geneal- |
ogies and holding flag §
contests. In the minds of
David Margolese, presi- #
dent of Washington, DC-
based Satellite CD Ra-
dio and Lon Levin, pres-
ident of Reston, VA-
based American Mobile
Radio Corp.,it’s the next
wave of radio.

Digital audio radio
service promises to de-
liver seamless, CD-quality, and
(initially) mobile audio to own-
ers of special car receivers and
antennas. A subscriber will be
able to get into his car in
Wilmington, NC, tune into one
of the dozens of channels avail-

Radio’s Golden Boy Notes AMAs’ Silver Anniversary

By MIXE KinosiaN
R&R AC EDITOR

Smack in the heart of beauti-
ful downtown Burbank’s Media
District is exactly where you'd
expect to find Dick Clark Pro-
ductions.

One of broadcasting’s most
influential honchos of all time
oversees operations from a lo-
cale one would easily mistake

for ahome. Hardly a stufty, ster- |

ile office building, several dogs

roam freely about the premises. |
The comfortable setting reflects

its namesake and belies the fact
that this 1000+-employee com-
pany is a major industry hub.

In just the first few weeks of

the new year. Clark points out,
“We will have done New: Year's
Rockin’ Eve, The Golden Globe
Awards, The American Music
Awards, The Academy Of Coun-
trv Music Awards, The Soap

Awards, an Aaron Spelling special, Will You
Marry Me?, nine “blooper” shows. and eight Be-

Dick Clark holds 25th Anniversary
AMA.

Opera Digest

yond Belief: Fact Or Fiction shows.

network balked at originating the show from
Nashville. At the time, Clark was fully aware
of the inherent difficulties. “'1 thought it would

“My middle son is making
an HBO film in Toronto, be-
moaning his hours and the
grind. I reminded him that in
the three months it would take
him to make that film, we will
have done a little more than 100
television shows.”

At 68, Dick Clark looks
ready and able to play “Rate-
A-Record,” talk up intros of to-
day’s hits, do seamless artist in-
terviews. and introduce a few
bands from the bleachers in the
same smooth, stylish way he
did for 38 years on American
Bandstund.

He’s hardly slowed down,
and next week (1/26). hisABC-
TV American Music Awards
program observes its 25th an-
niversary. The AMAS began as
ABC’s replacement for the
Grammy Awards, when the

See Page 69
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Levin

The R&R Convention is back! June 11-13, 1998 in Los Angeles, CA!

able at 2310-2335 MHz. and
drive all the way to Barstow, CA
with an uninterrupted signal.

At least. that’s how it should
Ty wgrk, assuming every-

*g thing goes the way of the

DARS providers with the
| FCC, which is currently
studying how the compa-
nies should be allowed to
use “terrestrial repeaters”
or translators to fill in
gaps in coverage prima-
rily in urban areas. Ros-
alee Chiara, an attorney
with the FCC Interna-
tional Bureau, told R&R
that a decision is expect-
ed by the end of the year.

And that’s important to both
operators. “I think that the FCC
understands that in order to have
the highest-quality business in the

See Page 16

It's ‘Big’ Time In
The Big Apple As
WBIX/NY Debuts

By Frank MiNIaCt
R&R RADIO EDITOR

In no small fashion. Chancel-
lor Media unveiled “Big 105” on
the old WNSR/New York with
all the fire and festivity of a tradi-
tional New Year's Eve celebration
last Wednesday (1/21). Following
a countdown on Times Square’s
ITT board at 6:30pm. Chancel-
lor COO Jim de Castro and Sr.
VP/Regional Operations John
Madison placed a large plug into
a wall socket to signify the birth
of the reformatted Hot AC station,
while Peter Gabriel’s “Big Time™”
played on the air.

The station will be “bigger than
life.” said Madison. With new
WBIX call letters pending. the
station promises to affer New
York listeners a custon+-designed
format and high-profile person-
alities, starting with Danny
Bonaduce in mornings.

WBIX/See Page 23
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Mirsky Moves Up
To Program Dir. At
’YSP/Philadelphia

WYSP/Philadelphia Asst. PD/
MD Neal Mirsky has been promot-
W m ed to PD of the
Bl CBS Active Rock
outlet. Mirsky
has been with
{'YSP for two
years.

OM Tim Sabean
remarked, “I've
been able to build
depth on the
bench, and 1 look
forward to Neal’s
contributions to
further the success of WYSP™

After joining WY SP as Exec. Pro-
ducer of John DeBella’s show, Mir-
sky moved to Asst. PD/MD in Feb-
ruary '97. He previously pro-
grammed WOFX/Cincinnati,
WZTA/Miami, WD1Z/Orlando
(twice), WHTQ/Orlando, WPLR/
New Haven, WCKO/Miami,
WSHE/Miami, and WQXM/
Tampa.

“Being named PD of the biggest,
baddest, and best Rock station in
America is a new career high for
me,” Mirsky added. “Many thanks
to [VP/GM] Ken Stevens and Tim
Sabean for allowing me to be part
of WYSP’s success.”

Mirsky also was one of the pio-
neers involved with the creation of

Mirsky

|
l
\
|
|

They rolled out the red carpet for Kenny G (c), who was honored with his

very own star on the Hollywood Walk of Fame recently. Stars of all types l
came out to see the unveiling, including (I-r) Honorary Mayor of Hollywood |
Johnny Grant, champion boxer Sugar Ray Leonard, Arista President Clive |
Davis, and actor Harry Hamlin. h

|

|

L
Will Radio Take Charge Again In ’98
Following Last Year’s Bull Market?

B Analysts predict the future of radio stocks

SFX Broadcasting (up 170%).
Chancellor began its trading year at
25 and finished at 74.625; Heftel
went from 15.750 to 46.750; and

By MATT SPANGLER
R&R WASHINGTON BUREAU

The past year was another great
one to have your money in radio

stocks, with all publicly traded ra-
dio companies seeing 20% gains or
better.

The three biggest winners in *97,
according to Credit Suisse First
Boston analyst Harry DeMott, were
Chancellor Media (up 198%), Hef-

tel Broadcasting (up 197%), and

MIRSKY/See Page 12
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LOOKING BACK

R adio’s treatment cf Pope John Paul Il has, at times, taken a
slightly irreverent turn. When the Pontiff visited the United
States in 1987, WGTR-FM/Miami produced mock spots for a“Pope-
pourri” store; KOY-FM/Phoenix gave away Pope-scopes, so that
people could see above the crowds; while then crosstown talk host
Tom Leykis interviewed a Pope look-alike on KFYL.

Of course, WLAV/Grand Rapids used this Mark Heckman bill-
board bearing the Pope’s likeness.

FA'I'I'IER

Sticking With Radio For 25 Years

ooo-ob‘ﬁ

CossesGommunication
-:~:~:~:o:-2~:'t-:~: 'Grapmcs Inc
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L Fhipne
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jill@ rronline.com
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SFX started the year at 29.750 and
went out at 80.250.

A caveat must apply to Chancel-
lor, however, as Chancellor Broad-
casting Co. completed its merger
with Evergreen Media Corp. in Sep-
tember and only then began trading
as one entity. “If you go back and
do the unadjusted math, Chancel-
lor had a big gain, but it became the
‘stump’ of a new company,” First
Union Capital Markets VP Bishop
Cheen told R&R.

Other top performers last year in-
cluded Clear Channel Communi-
cations, which went from 36.125 to
79.4375, and Cox Radio, which
opened the year at 17.500 and
rounded it out at 40.250.

DeMott told R&R one of the key
indicators of a public company’s
success in 97 was same-station
cash-flow growth. Heftel and Chan-
cellor had the highest growth rates,
he said; both were around 30%. SFX
and Cox are expected to be in the
upper 20s, according to company
spokesmen. “All of those grew very
strongly on an internal basis,” said
DeMott.

DeMott picked Chancellor as his
“favorite” issue in '98 as well.
“They have the network to roll out
now, and that will be very additive
and accretive to cash flow for them,”
he said. The stock was split Janu-
ary 13, and has been hovering
around $35 since; DeMott thinks it
could hit $45 again by the end of
the year.

Cheen said the stocks to look out
for this year are Emmis Broadcast-

|
STOCKS/See Page 12

Fom,

_wany amaricanradiohistonccam.

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

PAGE THREE

JANUARY 23, 1998

NEWS & FEATURES

Radioc Business 4 Mational Vides Chars 21
Business Briefs 4 Street Talk 24
Tranzactions 6 Sound Decisions 32
Management 16 Mashville &0
Sales 17 —_— | R
Marketing & Promotion 18 | oOpportunities 98

Sﬂllt:;:;ep iDLI\ ! Marketplace 100 |

FORMATS & CHARTS
News Talk 30 AC Char il
Pop/Alternative 34 Hot AC Chart 73
Callout Amarca 35 MAC/Smooth Jazz 75
CHR as NACSmonoth Jazz Tracks Chart 76
CHR/Pop Chart 35 MAC/Smooth Jazz Albums Chart 77
CHR/Rhythmi: Chart 44 Rock BO
Hip-Hop Chart 45 Active Rock Gharl 81
Urban 48 Rock Chart 84
Urban Chart 50 Alternative 86
Urban Aclion a2 Aiternative Chart 88
Urban AC Chart 56 Alternalive Action a0
Country 58 Aiternative Specialty Show 94
Country Chart fi2 Adult Alternative a5
Country Actinn 63 Adull Altarnative Tracks 95
Adult Contemporary 69 Adult Altarnative Albums a6
{ The Back Pages 102

Cox Gives KFI/L.A.’s Hall VP Stripes

David G. Hall has added VP/Product Development duties at Cox Ra-
dio. He assumes the newly created post while retaining PD chores at Cox
Talker KFI-AM/Los Angeles.

“David has a terrific ability to spot and coach talent.” Cox Radio Presi-
dent/CEO Robert F. Neil told R&R. “In this additional role, he will be
looking for talent for all of the Cox radio stations, as well as ways to lever-
age some of the great talent we already have in-house; he’ll also look for
new programming ideas.”

Since Hall was named PD of KFI in 1991, ratings have soared, moving
the station from 34th to third overall in the L.A. market. His skiFis have
helped develop the talents of such well-known nationally syndicated talk-
ers as Dr. Laura Schlessinger and John & Ken.

Prior to joining KFI as News Director in 1989, Hall was a reporter, an-
chor, and, ultimately, News Director at KFBK/Sacramento.

S fm s s me——

Steele Set As VP/Pop Promo At A&M

A&M Records has appomted EMI1 on projects such as Arrested
Michael Steele to its VP/ =za Development and Jon Sec-
Pop Promotion position. £ ada. Prior to that, Steele was
Based in New York, Steele § | VP/Pop Promotion at MCA
most recently was VP/Pro- il Records in Atlanta, where
motion for EMI Records. he was responsible for pro-

“Michael is the consum- | moting Fine Young Canni-
mate pop promotion per- | bals, Jody Watley, and New
son,” stated A&M Sr. VP/ | Edition. He’s also worked
Promotion Peter Napoliel- i for Capitol Records and
lo. “His relationships at ra- i was a radio personality at
dio coupled with his strate- WDRQ/Detroit, WHK/
gic expertise make him a Cleveland, and KEEL/
perfect fitat A&M.” Shreveport, LA.

Steele
Steele worked with Napoliello at

WEB SITE: www.rronline.com i
o SR - o |
310-203-8727  kmumaw @ rroniine.com
310-203-9763
202-463-0432

" Phor "I';,.

310-553-4330 mailroom @rronline.com

202-463-0500 rrdc @ rronline.com

615-244-8822  615-248-6655 thelton @rronline.com
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1997: The Year Of The Big Buy

By PatricE WITTRIG
R&R WASHINGTON BUREAU

The radio business in 1997 took a roundabout way of compet-
ing with the post-Telecom boom of 1996, yet it established itself
as the year of the big buyout. A total of $14.3 billion changed
hands for 2161 stations — increases of 3% and .09%, respective-
ly, over 1996’s totals of $13.8 billion and 2159 stations.

The first quarter of 1997 was wit-
ness to the fourth biggest deal of the
year, the Chancellor Broadcasting/
Evergreen Media merger— valued
at $685 million — and the combined
group’s concurrent acquisition of Vi-
acom International’s 10 stations for
$1.075 billion.

The second quarter’s biggest deal
was the surprising sale of Paxson
Communications — right on the
heels of CEO/President Bud Paxson’s
declaration that he’d stay in the radio
business — to Clear Channel. The
deal, first announced at $693 million,
was later revised to $600 million.
Paxson’s stations, all but four in Flor-
ida, gave Lowry Mays & Co. a 46-
station boost. Capstar also made a
big run in the second quarter, captur-
ing three of the quarter’s top 10 deals:
Gulfstar Communications for $255
million; Patterson Broadcasting for
$215 million; and the Knight Qual-
ity stations for $70 million. Those
three transactions alone accounted for
101 stations.

1997 At A Glance

* Total stations traded:
2161

¢ Total Dollar Value: s14 3
billien

* AM Stations: 799
*AMCPs: 1

* FM Stations: 1319

* FM CPs: 42

The top three deals of the year all
had price tags topping $1 billion. The
largest — the Westinghouse/CBS
agreement to purchase American
Radio Systems’ 98 stations for $2.6
billion — concluded the third quar-
ter and brought CBS’ property tally
to 175 at the time of the announce-
ment. The third quarter also beheld
SFX Broadcasting’s sale to Capstar
for $2.1 billion, and Sinclair Broad-

casting’s purchase of the 24-station
Heritage Media Group (via News
Corp.) for $630 million. All these
deals still await final FCC approval.

The year had few swap deals, but
the biggest was the Bonneville In-
ternational/Chancellor Media swap,
which sent WNSR-FM/New York,
KBIG-FM/Los Angeles, and KLDE-
FM/Houston to Chancellor in ex-
change for KZLA-FM/Los Angeles
and WTOP-AM & WGMS-FM/
Washington. The swap was worth an
estimated $740 million.

Star Media Group led the pack
among media brokers, with 217 sta-
tions and approximately $9.23 billion
worth of deals. Rounding out the top
five were Gary Stevens & Co. (36
stations, $787.2 million), Media Ven-
ture Partners (145 stations, $525.3
million), Blackburn & Co. (52 st-
tions, $237.2 million), and Ameri-
com (54 stations; 234.7 million).

Texas was the state with the most
stations traded (179), followed by
California (169), Florida (118), Penn-
sylvania (92), and Ohio (88). The
states and territories with the fewest
stations traded were the Virgin Islands
(one), Delaware and North Dakota
(five each), Puerto Rico (six), and
New Jersey (seven).

F
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FY
JAN.

FY il il
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9 F il
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~ Stations Sold By Month

216 226

276 — 282

Dollar Volume By Month

All figures in millions {rounded)
$5628
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The Year’s Biggest Deals

$2.6 billion  American Radio Systems to Westinghouse/CBS
98 stations in 19 markets
$2.1 billion  SFX Broadcasting stations to Capstar Broadcasting
71 stations in 19 markets
$1.075 hillion Viacom International stations to Chancellor Media
10 stations in five markets: New York, Los Angeles, Chicago, Detroit and Washington
$685 million  Evergreen Media/Chancellor Breadcasting merger
51 stations in seven markets: New York, Los Angeles, Chicago, San Francisco, Philadelphia, De-
troit, and Washington
$630 million  Heritage Media stations to Sinclair Broadcast Group
24 stations in seven markets: St. Louis; Portland; Kansas City; Milwaukee, Norfolk; New Orleans;
and Rochester
$623 million  Nationwide Communications to Jacor Communications

17 stations in eight markets: Baltimore, Cleveland, Columbus, Dallas, Houston, Minneapolis, Phoe-
nix, and San Diego

Continued on Page 10
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Radio One Beiects $500,000 Grant From Maryland

R adio One Chairwoman Cathy Hughes last week rejected a $500,000
grant from the state’s “Sunny Day Fund” to protest the Maryland Sen-
ate’s vote on January 16 to expel Larry Young (D-Baltimore City) for ethics
violations. Hughes said her 16-station chain of predominantly Urban prop-
erties would not accept “one red cent” from the state, just a month after
being approved as the first African-American company to receive the grant.
Acceptance of the grant would have hindered lobbying efforts to restore
Young, an African American, to office. Young is also a talk host on Radio
One's WOL/Washington and WOLB/Baltimore and was instrumental in
getting the grant approved. Both Hughes and her son, Radio One Presi-
dent/CEO Alfred Liggins, told R&R that the money would be “used as a
hammer over our head!” Liggins said Young, the first politician to be ex-
pelled from the state’s senate in more than 200 years, will be eligible to
recapture his seat in elections this September. Radio One plans to encour-
age Young to run and has pledged its financial support.

Minority Group Says ‘No KANDU’
To Nationwide/Jacor Sale

N ationwide Communications and Jacor Communications have respond-
ed to the petition KANDU Communications filed with the FCC last
month seeking to block the $620 million sale of Nationwide’s 17 stations
to Jacor. In its response, Nationwide said the commission “has consis-
tently rejected such invitations from prospective purchasers who claim to
be superior, for whatever reason, to the proposed purchaser” Jacor also
said the FCC cannot consider arguments that a third party would serve
as a“pbetter” licensee. KANDU, a minority-owned communications com-
pany, stated in its December petition that KSGS-AM & KMJZ-FM/Minne-
apolis-St. Paul should be sold to local minority owners, and that if they
were offered to KANDU, it would drop its opposition to the entire deal.
Attached to KANDU's letter were letters of support from Sen. Paul Well-
stone (D-MN), NABOB, and members of the Minnesota State Senate
and House of Representatives.

Analysts Downgrade Sinclair Stock

wo Wall Street analysts downgraded their ratings for Sinclair Broad-

cast Group Tuesday, saying its stock had reached their price tar-
gets. Donaldson, Lufkin & Jenrette Securities Corp.’s Dennis Leibowitz,
who had set a 1998 target price of $47 per share, cut Sinclair from
“market perform” to “buy” The stock closed at 47.250 Tuesday, down
2.063 from January 16.

“We believe SBGI shares have gotten ahead of themselves, and we are
lowering our rating based on price despite very good fundamentals at the
company,” Leibowitz said. Based on a 12-month price target of $50 per
share, Prudential Securities’ Melissa Cook lowered Sinclair from “buy” to
“*hold.” Last month, Sinclair announced its $255-million purchase of 17
radio and TV stations from Max Media Properties L.L.C.

Lutherans Challenge EEO Rules In Federal Court

he Lutheran Church-Missouri Synod (LCMS) wrapped up oral argu-

ment in the DC Circuit Court of Appeals last week in its case challeng-
ing the FCC's sanctioning of Religious/Classical combo KFUO-AM & FM/
St. Louis for recruiting based on religious preferences. LCMS objects to the
commission's “King’s Garden” exemption to its EEO rules, whereby reli-
gious broadcasters may take a person’s faith into account when hiring for
airtalent or producer positions, but not with*non-espousal” positions, such
as clerical or engineering jobs. The church also argues that the Civil Rights
Act and the Religious Freedom Restoration Act permit religious organiza-
tions to consider religious beliefs in hiring practices. The NAACP, which
filed the original petition to deny KFUO's license renewal in 1990, dropped
out of the case last August.

NY Stations Ask For Renewal Relief During Storm

he New York State Broadcasters Association filed an emergency peti-
tion with the FCC last week requesting a 30-day extension of the Ii-
cense renewal filing deadline for stations in a six county area. The northern
part of the state was hit with severe ice storms and power outages for more
than a week. The petition asks for waivers for stations whose city of li-
cense, transmitter, or studios fall within St. Lawrence, Jefferson, Clinton,

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/ publicly traded companies that derive

more than 5% of gross revenues from radio advertising.
Change Since
41197 11998 1/16/98 41 1116
Radio Index 100.37 186.14 195.31 +94.59% +4.93%
Dow Industrials 6611.05 7580.42 7753.55 +17.28% 2.28%
S&P 500 759.64 927.69 961.51 +26.57% +3.65%
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The “Dirty Little Secrets” of Auditorium Music Testing ~ #2 in a Series:

That’s a sentiment you hear a lot at auditorium tests. They seem to go on and
on and on...for a good reason. They actually do go on and on and on...usually a
full two hours, but sometimes even longer. And, as the respondents get
more and more fatigued, what do you think happens to the scores of the songs
they are rating? That’s right, they go down and down.

In fact, the last 200 songs in a test normally get scores that are depressed as
much as seven points in positive votes as compared to the first 200 to 300.
So what kind of data are you getting from an auditorium test?

Maybe not bad on the first few hundred titles, but then...

If you’d like to get absolutely dependable scores on 100% of the titles you test,
there’s only one way...INTERACTIVE testing. Because when people take an
Interactive music test, they do it as it’s convenient and comfortable, usually in
small, easy-to-take doses of 20 to 25 minutes or so...and they simply
don’t get fatigued. They’re not in a hurry to get out of some hotel and go home
because they already are at home...that’s where they take the test.

Moreover, any possibility of order bias is totally eliminated because each
person who takes the test hears the songs in a different order.

The first person starts at song 1, the second person at song 10, the third
person at song 20, etc. Therefore, score bias caused by the order in which the
songs appear on an auditorium test tape is eliminated. There is no tape.
It’s 1998. The old technology was analog...the new technology is fully-digital.

What's So Good About INTERACIIVE Music Tests?

NO FATIGUE. NO ORDER BIAS. NOTHING BUT DEPENDABLE
RESPONSES FOR EVERY TITLE.

Music Technologies LLC
- Firstin Fully-Digital
~ INTERAGTINE
Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 « (719) 579-9555

To answer all your questions about Interactive music testing and Music Technologies’
advanced testing system, call us for a free copy of the 32 page booklet “What's So Bad
About Auditorium Testing / What's So Good About INTERACTIVE Testing?”
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1998 EALS TO DATE

TRANSACTIONS AT A GLANCE §

Dollars To Date: $133,540,246
(Last Year: $473,846,874)
. ; * WERD-AM/East Point, GA (Atlanta) $2.4 million
o WDDD-AM & FM, WFRX-AM & | Dollars This Week: $20,246,000 @+ WMXY-AM & WZLG-FMHogansville, GA $975,000

WOUL'FM, WTA 0_ FM & wm_ (Last Year: $239,830,000) @ ® FM CP/Sparta, GA $5000
; . . * KDLA-AM/DeRidder, LA $150,000
FM/Marion-Carbondale, IL ’ Stations Traded This Year: &4 . KEAZ-FMID:RiIdd:rI: LA $$243,<?oo
$12.5 million (Last Year: 133) | * KDDS-AM & KQDS-FM/Duluth, MN $1.75 million (est.)
Stations Traded This Week: 19 i ® WCZT-FM/Avalon, NJ (Atlantic City-Cape May) $470,000
(Last Year: 58) *% : * WDOX-FM/Wildwood Crest, NJ (Atlantic City) $580,000
i , s 4 * WPHC-AM/Waverly, TN $80,000
* KQIZ-FM/Amarillo, TX $3,143,000
TRANSACTIONS * KKOS-FM/Palacios, TX $350,000

Cumulus Picks Up A Southern Illinois Six-Pack
(1 Enters market with two AMs, four FMs in $12.5 million deal

e B e R P (TN
B e "

7
1 2
G R T e et

WDDD-AM & FM, WFRX-
AM & WQUL-FM, WTAO-
FM & WVZA-FM/Marion-
Carbondale, IL

PRICE: $12.5 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth. Phone: (414) 283-4500
SELLER: Clearly Superior Radio
LLC/3-D Communications Corp,
headed by President Dennis Doel-
itzsch. Phone: (618) 997-8123
FREQUENCY: 810 kHz; 107.3
MHz; 1300 kHz; 97.7 MHz; 105.1
MHz; 92.7 MHz

POWER: 250 watts; 5kw at 492 feet;
1kw; 3kw at 165 feet; 25kw at 328
feet; 3.3kw at 430 feet

FORMAT: Country; Country; Misc.;
Classic Rock; Rock; Hot AC
BROKER: Media Services Group

WERD-AM/East Point
(Atlanta)
PRICE: $2.4 million

!

TERMS: Asset sale for cash
BUYER: Atlanta Area Broadcast-
ing Inc., headed by President Will-
iam Corey

SELLER: Darrell Spann. Phone:
(770) 270-0655

FREQUENCY: 1160 kHz
POWER: 10kw day/160 watts night
FORMAT: Oldies

BROKER: Cable Media

WMXY-AM & WZLG-FM/
Hogansville

PRICE: $975,000

TERMS: Asset sale for $750,000
cash and a $225,000 promissory
note at 9% interest

BUYER: Radio LaGrange LLC, a
wholly owned subsidiary of Legacy
Media LLC, headed by President
Michael Easterly. Phone: (404)
816-0660

SELLER: JANZ Broadcasting
Inc., headed by President Steven \
Zimmerman. Phone: (706) 882-
9699

FM CP/Sparta

PRICE: $5000
TERMS: Construction permit

sale for cash

BUYER: Clarence T. Barinowski.
Phone: (706) 733-8201

SELLER: Christine Broadcasting
Co., headed by President John Up-
shaw. Phone: (706) 782-2222

B e R
?:w.y.mv“,____o _‘*3 e va:«?;f;:m;\fué
o RRORERIERERE -
s I i o
e R U

KDLA-AM/DeRidder

PRICE: $150,000 ‘
TERMS: Asset sale for 15-year
promissory note at 8% interest
BUYER: Willis Broadcasting Inc.,
headed by President L.E. Willis.
Phone: (757) 624-6500
SELLER:Victory Radio Inc., head-
ed by President Billy Averitt. }
Phone: (318) 462-1000

KEAZ-FM/DeRidder

PRICE: $243,000

TERMS: Asset sale for $13,000 |
cash and a 15-year, $230,000
promissory note at 8% interest
BUYER:Willis Broadcasting Inc.,
headed by President L.E. Willis.
Phone: (757) 624-6500

SELLER: DeRidder FM Radio
Inc., headed by President Sidney

®* WNNI-AM/Christianburg, VA No cash consideration

Simien. Phone: (318) 463-6009

S o [T
e
- AR T

RN RN T S

KDDS-AM & KQDS-FM/
Duluth

PRICE: $1.75 million (est.)
TERMS: Asset sale for cash
BUYER: Curtis Square Inc.,
headed by President Myron Kunin
SELLER: Fant Broadcasting Co.,
headed by President Anthony |
Fant

FREQUENCY: 1490 kHz; 94.9
MHz

POWER: 1kw; 100kw at 699 feet
FORMAT: Rock; Rock

BROKER: Kalil & Co.

WCZT-FM/Avalon
(Atlantic City-Cape May)
PRICE: $470,000

TERMS: Asset sale for cash
BUYER: Coastal Broadcasting
Systems Inc., headed by Presi-
dent Wilbur Huf. it has an LMA
with WFNN-FM/Atlantic City-Cape

May. Phone: (609) 465-9400
SELLER: DiDonato Enterprises
Inc., headed by President John
DiDonato. Phone: (609) 561-7222
FREQUENCY: 94.3 MHz

| POWER: 3.3kw at 299 feet

FORMAT: AC

WDOX-FM/Wildwood
Crest (Atlantic City)
PRICE: $580,000

| TERMS: Asset sale for cash

BUYER: Margate Communica-
tions LP, headed by general part-
ner Cleo Brooks. It owns WBNJ-
FM & WTTH-FM/Atlantic City.
Phone: (609) 348-4040
SELLER: Joseph Donald Pow-
ers. Phone: (609) 463-9369
FREQUENCY: 93.1 MHz
POWER: 3.3kw at 292 feet
FORMAT: Alternative

. WPHC-AM/Waverly

PRICE: $80,000
TERMS: Asset sale for cash

Continued on Page 8

~ Ask about our proven ratings success
Call Michael Henderson, Director of Affiliate Sales 303-784-8700

* Tap the unserved NAC audience in your market!
* Appeal to a mature, upscale demographic!
* Benefit from JRN's programming expertise!
* Lower your programming costs!

.

®

JONES RADIO NETWORK™

WANN—aRResearad i Olieterr-eerns
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KNIX, Phoenix:
From #3 to *1
29-94 Adults

Want to improve your ratings?

Take a tip from one of the most successful
country radio stations in America, KNIX-FM,
now solidly back on top in Phoenix

moving from a 6.1 to 7.6 25-54 Adults.
(Arbitron Share, Fall 1997, Monday-Sunday 6 AM-MID)

“..if you take the time to
study and learn about
Interactive music library testing,
you’ll realize the methodology is
clearly better than any auditorium testing.”
- MICHAEL OWENS, President

Music Technologies LL.C

First in Fully-Digital

INTERAGTIVE

Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 * (719) 579-9555

To answer all your questions about Interactive music testing and Music Technologies’
advanced testing system, call us for a free copy of the 32 page booklet “What’s So Bad
About Auditorium Testing / What's So Good About INTERACTIVE Testing?”

—
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TRANSACTIONS

Continued from Page 6

BUYER: Canaan Communica-
tions Inc., headed by President
Duane Jeffrey. Phone: (615) 797-
9785

SELLER: Reach Satellite Net-
work Inc., headed by President
James Cumbee. Phone: (800)
742-3969

KQIZ-FM/Amarillo

PRICE: $3,143,000

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth. It has agreed to ac-
quire KARX-FM/Amarillo. Phone:
(414) 283-4500

SELLER: Wiskes/Abaris Com-
munications KQIZ Partnership,
headed by general partner John
Higgins. Phone: (806) 353-6662
FREQUENCY: 93.1 MHz
POWER: 100kw at 700 feet
FORMAT: CHR

BROKER: McCoy Broadcast
Brokerage

KKOS-FM/Palacios

PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Texrock Radio Inc.,
headed by President Dain Schult.
Phone: (512) 257-2280
SELLER: Unique Broadcasting
LLC, headed by President John
Wiggins. Phone: (409) 244-0970
BROKER: John Saunders

WNNI-AM/Christianburg

PRICE: No cash consideration
TERMS: Donation of station
BUYER: Virginia Tech Founda-
tion Inc., headed by President/
CEO Gene James. It owns four
other stations. Phone: (703) 989-
8900

SELLER: Bocephus Broadcast-
ing Inc., headed by President Tom
Joyner. Phone: (919) 460-9333

T e e e T T i e e B T e L

William, and sister Alicia.

i e - : A

Nine-year-old Caitlyn Gensch (I} of Vadnais Heights, MN rode home in the
grand prize she won from Radjo Disney's national “A To Z Holiday Spree”
contest recently. Caitlyn shares her $16,000 prize package — a 1998 Chevy
Cavalier filled with more than 100 toys — with her parents Sharon and

RADIO BUSINESS

~ Bloomberg

Continued from Page 4

Essex, Franklin, and Louis counties. The deadline would be moved up from February 1 to March 2. At press time, the
commission was reviewing the request.

CBS Meets With AFTRA

C BS Corp. was set to meet with the American Federation of Television and Radio Artists Wednesday (1/21) on
recent changes in the company’s policy of matching contributions to its retirement plans, according to AFTRA
spokesman Dick Moore. He denied media reports speculating that the union, which represents on-air talent, will sue
CBSifits demands are not met. He told R&R that he had heard the company may have reduced its severance pay and
requirements for terminating employees, though those represented by AFTRA would not be affected by any such
policy. CBS could not be reached for comment. Last week, CBS-TV agreed to pay $4 billion for the rights to broadcast
AFC football games for the next eight years.

Saga Adds Another News Network

S aga last week said it will acquire all of the stock of Full Circle Broadcasting Inc., owner and operator of regional
news/sports provider Michigan Radio Network. Terms of the deal were not released. The network has 55 affili-
ates throughout Michigan. In November, Saga closed on its purchase of the Illinois Radio Network, a 10-station news/
sports affiliate. SagaVP/CFO Sam Bush told R&R that the company “is not changing its focus” amid its network buys.
Saga currently owns 37 stations in 12 markets.

Hicks, Muse Subsidiary Picks Up Florida, Ohio Towers

0 mniAmerica Inc. said Monday that it would buy 25 communications towers that provide broadcasting, cellular
PCS, and paging services fromTampa-based H.S.W. Associates Inc. for $18.6 million. Then, onTuesday, Omni
said it would buy one tower, which provides services to Classical WCLV-FM/Cleveland and other communications
systems, from Radio Seaway Inc. The price was not disclosed. Hicks, Muse, Tate & Furst, Inc. said in September that
it would give Omni $100 million in its pursuit to acquire $1 billion in towers. Meanwhile, Hicks, Muse agreed Tuesday to
put up $800 million for 45% of the 727-theater chain Regal Cinemas Inc.

Cumulus Racks Up Seven For The Day

M ilwaukee-based Cumulus continues to accumulate, announcing plans to acquire Sports WFRX-AM, Country
combo WDDD-AM & FM, Oldies WQUL-FM, Classic Rock WTAQ-FM, and Hot AC WVZA-FM from Clearly
Superior Radio LLC for $13.5 million. In a separate deal, Cumulus signed a letter of intent to pick up KQIZ-FM/
Amarillo, TX from Wiskes/Abaris Communications for $3.14 million. Cumulus agreed to acquire KARX-FM/Amarillo
last month.

Heftel Tops $200 Million In Stock Offering

H eftel sold 5.075 million shares of its stock, priced at $41.500, in an offering that raised $210.6 million. The sale
raised $178.9 million for the company and $22.9 million for shareholders. The settlement of the sale is scheduled
forJanuary 22.

Jacor Now Trading In Germany

J acor Communications Inc. common stock began trading last week on the Munich Stock Exchange under the
ticker symbol “JCO GR." The company'’s stock rose 94% in 1997, starting the year at 27.375 and finishing up
at53.125.

Chinese To Buy American Audio Consoles

alifornia-based Pacific Research & Engineering Corp. (PR&E) will provide broadcast audio consoles to China

National Radio (CNR). The state-operated CNR operates seven networks that provide programming to more
than 1300 affiliates. On January 12, PR&E announced that it will supply Emmis Broadcasting with consoles for its
Indianapolis outiets and its Network Indiana and AgriAmerica Network.

e s o0 g et ae e e e e ey

Our Programs Are So Good,
We Don't Need Leverage
To Get Them Cleared

On Your Station.

Give us a call.

(408) 420-140
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1 997 BrOker score card (Listed a?phabetically)
Broker* Stations $Tota™ Broker* Stations $ Totar** New Y""‘“
ACB Consulting 3 25 H'::' "TaIR”e Media ! 130 < pennsylvania
Alderfer & Assoc. 2 1.0 .I:-Ilh MT Inc. E 5 L 88 ‘1‘“
Americom 54 2347 Y ekMa':'ma" o ! 30 California North
Bergner & Co. 25 81.7 ack Maloney 2 ke 1 Carolina
Bob Biernacki 1 13 McCoyBioaccast ! 88 :
Blackburn & Co. 52 237.2 R.E. Meador 2 1.0 Carolina i
Frank Boyle & Co. 5 49 Medl-a Serwces Group 76 122.6 ]
John Brager 6 11 Mfedla ‘enture Partners 145 525.3 !
Broadcast Asset Mgmt. 6 13.3 MllicyeIissac ! A 1
Broadcast Media Partners 1 02 Montcalm 5 32 STATE FMCP Total g
N - New England Media 9 4.9
Chapin Enterprises 6 2.9 Alabama 18 31 - 1 50 1
Arturo Palacios 1 7
Edward Chase 1 2 Alaska 6 7 _ _ 13
Patrick Communications 16 69.0
Donald K. Clark 4 58 Arizona 16 20 _ 1 39
Questcom Media 1 8.0
Connelly Co. 2 1.7 Arkan 13 36 1 50
" Stan Raymond 7 10.4 S - 1
Crisler Co. 17 51.5 " . 1
g Gordon Rice 2 8 California 63 104 - 2 169 1
o )
Ed Dugan & Assoc. 2 65.0 . - Colorado 11 11 5 24 ]
Exline Co. 8 56 iley Representatives 2 4.5 cormection - - o !
i nnecti - S i
Norman Fischer & Assoc. 17 325 Roehling Broadcast 3 19 oo 1 ]
Force Communications 9 12.8 :ay Sicseabim 2 Z aware 4 = = 5
Richard A. Foreman & Assoc. 14 67.2 u-flnbaut & Co. 3 Lk Ll - ’ = = = L
Fugatt Media 5 43 Sai 0':_ & Assoc. 12 15.6 Florida 4 75 = 2 118
Mary Gaines y 7 Satterfield & Perry 8 355 Georgia 22 26 5 - 48
Dave Garland Media 1 17 Johnf-Saunders ! 3 Hawaii 8 12 - 2 22
Goldman Sachs 1 650 Serafin Bros. 4 17.0 Idaho 14 26 - - %
Mireya Guerrero 1 31 Burt Sherwood & Assoc. 2 .53 Illinois 24 39 j _ 63 ;
Gulf Breeze Media 3 45 :""'a': Sh”': C: 1) Indiana 12 2 - 1 35
Hadden & Assoc. 10 66 s"°‘" :“ &G SSac. 215 80 lowa 19 - . 27 .
Henson Media 4 3.3 tar Media Group ! Sl Kansas 17 - 2 28
. Gary Stevens & Co. 36 787.2
Jim Hoffman 3 26 Kentucky 17 26 5 43
A Stonegate Group Ltd. 3 1.5
Johnson Communications 2 1.7 Louisiana 14 27 - 2 43
Ben Sudduth 1 20
Jorgenson Broadcast 32 81.1 Maine 2 13 - 1 16
. Sunbelt Media 10 9.0
Kalil & Co. 52 3314 Maryland 14 20 _ _ 34
K ko Medi 9 a1 The Thorburn Co. 1 5 ry
0zacko Mecla : Massachusetts 18 11 - 2 31
LGG Media Brokers 1 10 Toccoa Realty ! 3
- ThobenVan Huss & Assoc. 1 3 Michigan 23 31 § 2 56
* In deals involving more than one broker, each broker receives full Whitley Media 18 14.9 Minnesota 20 32 ' 1 53
credit for the deal. But the total amount of the deal and the number The Whittle Agency 21 473 Mississippi 10 26 - 4 40
: ' ; '
o) stations are counted only once in the tota Total 980  $12394.0 Missouri 23 49 - - 72
n millions
Montana 12 10 S - 22
Continued from Page 4 Nebraska 5 10 - 1 16
$600 million  Paxson Communications stations to Clear Channel Communications Nevada 3 9 - - 12
46 stations in 10 markets: Miami; Tampa; Orlando; West Palm Beach; Jacksonville; Pensacola, New Hampshire 11 14 5 - 25
| - FL;'FI?IIa;azsee, FL, Panama City, FL; Key West Marathon,FL; and Cookeville, TN New Jersey 2 5 _ . 7
$340 million hancellor Media acquisitions N
New Mexico 3 11 - 2 16
WGCI-AM & FM/Chicago; KHKS-FM/Dallas; KKBQ-AM & FM/Houston W e
$300 million* Heritage Media/News Corp. merger L LA £ =8 - - =
24 stations in seven markets: St. Louis, Portland, Kansas City, Milwaukee, Norfolk, New Orleans, North Carolina 25 34 1 1 61
and Rochester North Dakota 2 2 - 1 5
$225 million  Guifstar Communications to Capstar Broadcasting Partners Ohio 29 58 R 1 88
57 stations in 14 markets: Baton Rouge; Beaumont, TX; Corpus Christi, TX; Farmington, NM; Fay- Oklahoma 9 12 _ _ 1
etteville, AR; Ft. Smith, AR; Kileen, TX; Lubbock, TX; Lufkin, TX; Texarkana, AR; Tyler, TX; Waco,
TX; and Poteua, OK Oregon 17 20 S 8 37
$215 million  Patterson Broadcasting stations to Capstar Broadcasting Partners Pennsylvania 39 52 - 1 92
36 stations in 10 markets: Fresno; Honolulu; Allentown; Grand Rapids; Harrisburg; Pensacola, FL; Puerto Rico 4 2 - R 6
_ Save‘lnnah, GA; Sprlngflelc.!,.ll_.; Battle Creek, MI; and Reno, NV Rhode Island 5 7 _ _ 12
$205 million  Bonneville International acquisitions -
WLUP-FM & WPNT-FM/Chicago; KDFC-FM/San Francisco Southicareling 22 49 - L 72
$173 million  Benchmark/Capstar Broadcasting Partners merger South Dakota 4 7 . . 11
30 stations in 10 markets: Greenville, SC; Columbia, SC; Roanoke, VA; Jackson, MS; Shreveport, Tennessee 16 17 - - 33
LA; Montgomery, AL; Salisbury, MD; Winchester, VA; Dover, DE; and Statesville, NC Texas 59 117 _ 3 179
$135 million** WNWK-FM/New York to Heftel Broadcasting from Multicultural Broadcasting Utah 7 1 R ) 18
$117 million  Tele-Media Broadcasting Co. to Citadel Communications
29 stations in nine markets: Quiccy, IL; Allentown; Altoona, PA; Harrisburg; State College, PA; enmont & 8 - - L
Johnstown, PA; Wilkes Barre-Scranton; and Providence Virginia 26 42 - . 68
$105 million  ABC Radio acquisitions Virgin Islands - - - 1 1
WDRQ-FM/Detriot & WJZW-FM/Washington Washington 12 18 R 3 33
$83.5 m!II!on I(IJFE-FM & I(ZPS-FM./IIaIIas to I:ha.m:ellor Media from Bonn.evnlle International WestVirginia 6 7 _ _ 13
$72.5 million Children’s Broadcasting Corp. stations to Global Broadcasting - - ; o > e
14 stations in 12 markets; Chicago, Dallas-Ft. Worth, Denver, Detroit, Houston, Los Angeles, Mil- SSCONSIE L =
waukee, Minneapolis, New York, Philadelphia, Phoenix, and Tulsa Wyoming 6 9 - - 15
$70 million Knight Quality stations to Capstar Broadcasting Partners Total 1st Quarter 184 305 1 8 498
Eight stations in four markets: Portsmouth-Dover, NH; Manchester, NH; Worcester, MA; and Burl- Total 2nd Quarter 241 402 0 651
ington, VT
Total 3rd Quarter 213 382 0 14 609
$65 million WWDB-FM/Philadelphia to Beasley Broadcast Group
" - - I Total 4th Quarter 161 230 0 12 403
Valug of radio properties only Total 1997 799 1319 1 42 2161 I
** Estimated
\
]
e w—— Trr—=re=re 2 N ra oo hierereo—=rr== 1 7iF TEHE o — i
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| CATCH THE LIVE RADIO BROADCAST

| THE ROLLING STONES “BRIDGES TO

|
| PRESENTED EXCLUSIVELY BY WESTWOOD ONE, /4
| BABYLON” RADIO NETWORK. |

» e

CALL YOUR WESTWOOD ONE REPRESENTATIVE AT l 310. 20
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NEWSBREAKERS.

Atkinson Appointed
WLTQ/Milwaukee PD

WOOD-FM & WVTI-FM/Grand
Rapldﬁ OM Stan Atkinson is set to
exit the Soft AC-
CHR combo to
program Soft AC
| WLTQ/Milwau-
“# kee. effective
{ January 27. In-
| terim PDs for
| WOOD-FM and
W WVTI will be
Rob Westaby
and Steve Dirk-
sen. respectively.

“While it will
be hard leaving Grand Rapids and
Clear Channel. I'm looking forward
to anew challenge and working with
WLTQ'’s great management team,”
Atkinson told R&R. “The station
has tremendous growth potential,
and my job is to make sure we dom-
inate among women 35-64.

“There are some very good-
sounding stations in the market, but
they’re focused on younger demos.
We’re Milwaukee’s only true Soft
AC. In listening to the station for
the first time, T knew I could go in
and make a difference.”

Atkinson

Stocks

Continued from Page 3

ing. Saga Communications, Jacor
Communications. and ABC Ra-
dio. He praised Emmis President/
CEO Jeff Smulyan as “a shrewd
horse trader.” referring to his re-
cent swap of two TV stations 1o
Tribune Broadcasting for its
WQCD-FM/New York. Cheen
said Saga President/CEO Ed
Christian “has done a marvelous
job at managing his stations.
[though] he has not been an ag-
gressive aggregator of more sta-
tions.” making his company a tar-
get for consolidation.

Cheen also forecast a potential
marriage for Jacor, which he
called “the small forward among
the big players.” and ABC, specu-
lating that Walt Disney Co. Chair-
man/CEQO Michael Eisner, who
has mostly sat tight through the
consolidation frenzy, may be
ready to become an aggregator
again.

IPO Info

This could be the year when a
couple of the up-and-comers go
public as well. *You will see more
access to capital; you will see
more smaller companies consoli-
dating.” said Cheen. “And to fund
that. they will hit the public mar-
kets.” Companies that may make
their PO in 98 include Radio
One. Citadel Communications,
Cumulus Media, and. what De-

Mott called “the granddaddy of
them all.” Capstar Broadcasting
Partners.

Investors should also pay atten-
tion to the publicly traded spin-otf
businesses. like outdoor advertis-
ing (Clear Channel), concert pro-
motion (SFX Entertainment). and
tower providers (American Tower
Systems). “There’ll be more of a
push by radio companies to get

sub sandwiches.

Baby On Board

WASH-FM/Washington's recent Titanic screening was an event for the
whole family. Station GM Mark O’Brien (r) brought son Coley (c) along for
the ride and joined Dad — R&R’s own VP/Sales Barry O’'Brien — as they
all helmed the ship for the evening. To help survive the three-hour-plus pic,
every moviegoer enjoyed Titanic-themed edibles: Lifesavers, Snocaps, and

Payton Becomes PD At KMXB/Las Vegas

Two-year KRUZ/Santa Bar-
bara, CA PD Duncan Payton
has been selected to pro- e
gram KMXB/Las Vegas. |
He succeeds Mike Mari-
no. who recently exited
the ARS (soon-to-be-
CBS) Pop/Alternative Hot |
AC to program similarly
formatted KKPN/Hous-
ton (R&R 10/31/97).

At KRUZ, Asst. PD
Mike O’Brian will re-
place Payton.

“I came to Santa Bar-
bara with the intention of staying
here and growing with the com-
pany.” Payton told R&R. "Obvi-
ously. I'm sad about leaving
KRUZ — which is my baby —
but it will be in good hands. This
offer was attractive to me for

Payton

many reasons. I couldn’t be go-
ing to a better place, because Mix
is on fire, making an in-
credible mark on an in-
credible city. KMXB is on
§ track, and I'm excited to go

in and add my touch to it.
| “There are five strong
stations in ARS’ Las Vegas
cluster, and I'm elated
about going to work at a
station where the staff
knows what it's doing.
I've heard great things
about [KMXB consultant]
Dave Shakes. and I look forward
to working with him.”

Payton. who begins his new as-
signment February 2, formerly was
KOST/Los Angeles’ Director/Pro-
motion & Marketing and once pro-
grammed KAYVTulsa.

More ‘Big’ News: WTLK Goes Classic Rock

Florida has a new Classic Rock station now that Clear Channel Com-
munications has flipped WTLK-FM/Jacksonville from entertainment-
oriented Talk. When the change took place January 16 at 3pm, the station
embarked on one of the biggest music sweeps ever — 10,000 classic rock

hits in a row.

PD Steve Fox told R&R the station is billing itself as “Big 106.5 FM”
while awaiting FCC approval of its new proposed call letters, WBGB. “The
station was born in response to a major-market research project targeting
the 25-54 male demographic.” Fox said. “After we’ve played the 10,000
songs in a row, Big 106.5 FM will play all classic rock music. 24 hours a

day.”

Core artists include Aerosmith, the Beatles, David Bowie. Deep Purple.
the Doors. Fleetwood Mac, Pink Floyd. Bruce Springsteen, Rod Stewart,
the Rolling Stones. Led Zeppelin, and ZZ Top.

Clear Channel's other Jacksonville properties include Sports WNZS-
AM. News WZNZ-AM. NAC/Smooth Jazz WFSJ-FM., Alternative WPLA-

FM. and Country WROO-FM.

into ancillary businesses. to find
ways of doing better jobs of serv-
ing their clients.” DeMott noted.
He said to expect to see a radio
company or two to merge with ex-
isting outdoor businesses this
year.

Clear Channel has the right idea
in building these types of syner-
gies. If. in a given market. “you
own most of the outdoor [busi-
nesses]. eight radio stations. and
a TV station or two: you're in pret-
ty good shape in terms of local ad-

vertising.” DeMott said. “You can
become a marketing partner rath-
er than some guy schlepping
spots.”

Mirsky
Continued from Page 3

MTYV as Coordinating Producer
during the channel’s first two years.
He was also VP/Programming at
DIR Broadcasting and Director/
Creative Development at E! Enter-
tainment Television.

A amaricanradinhictarn, oo

EXECUTIVE ACTION

Ware Is MCA’s New VP/Marketing Director_

n the first step toward reorganizing its Urban department, MCA Records
has appointed Cassandra Ware VP/Marketing Director. Based in Los

Angeles, she reports to Sr.VP/Sales & Marketing Jayne

Simon

“Cassandra’s tremendous experience at Ruthless
Records and Motown Records make her a valuable
addition to our expanding R&B music department”’
MCA President Jay Boberg said. “In the near future
we will be bringing aboard additional marketing and
A&R executives, as well as some phenomenal new
artists, and together we will continue to keep MCA
Records at the pinnacle of R&B music worldwide

Prior 1o joining MCA, Ware served as VP/GM for §
Ruthless. She also was National Director/Rap Pro-
motion for Motown and spent 12 years in radio.

Ware

i

The RIAA has issued the following awards for the month of December:

MULTIPLATINUM
ALBUMS

Back In Black, ACIDC Atlantic
(16 million); Falling Into You, Celine
Dion, 550 Music (10 million); Sev-
ens, Garth Brooks, Capitol; Dirty
Deeds Done Dirt Cheap, AC/DC,
Running On Empty, Jackson
Browne, Elekira/EEG; The Best Of
Bread, Bread, Elektra/EEG (5 mil-
lion); R U Still Down? (Remember
Me), 2Pac, Amaru/Jive; Christmas
InThe Aire, Mannheim Steamroll-
er, American Gramaphone (4 mil-
lion); You Light Up My Life — Inspi-
rational Songs, LeAnn Rimes,
Curb; MTV Unplugged, 10,000 Ma-
niacs, Elektra/EEG; The Cars
Greatest Hits, Cars, Elektra/EEG;
The Best Of Carly Simon, Carly Si-
mon, Elektra/EEG (3 million); High-
er Ground, Barbra Streisand, Co-
lumbia; Reload, Metallica, Elekira/
EEG; Tubthumper, Chumbawam-
ba, Republic/Universal; Aquarium,
Aqua, MCA; Songbook — A Col-
lection, TrishaYearwood, MCA; The
Fat Of The Land, Prodigy, Mute/
Maverick/WB; X and Listen Like
Thieves, INXS, Atlantic; Standing
On A Beach — The Singles, Cure,
Fiction/Elektra/EEG; Living In The
US.A, Linda Ronstadt, Elektra/
EEG; The Pretender, Jackson
Browne; Let There Be Rock, AC/DC,;
Court & Spark, Joni Mitchell, Ele-
ktra/EEG (2 million).

PLATINUM ALBUMS

Snowed In, Hanson, Mercury;
Greatest Hits, Kenny G, Arista;
Sevens, Garth Brooks; Higher
Ground, Barbra Streisand; BBC
Sessions, Led Zeppelin, Atlantic;
Live At Redrocks, Dave Matthews
Band, RCA; Harlem World, Mase,
Bad Boy/Arista; LSG, LSG, East-
West/EEG; Reload, Metallica; My
Way, Usher, LaFace/Arista; Savage
Garden, Savage Garden, Colum-
bia; Third Eye Blind, Third Eye
Blind, Elektra/EEG,; Life Is Peachy,
Korn, Epic; Hot, Squirrel Nut Zip-
pers, Mammoth/Capitol; Welcome
To Wherever You Are and The
Swing, INXS; Blind Man's Zoo,
10,000 Maniacs; The Best Of Carly

........................

Simon and No Secrets, Carly Si-
mon; The Best Of Bread, Bread;
Colors Of The Day, Judy Collins,
Elektra/EEG; Court 