NEWSSTAND PRICE $6.50

Twain Keeps A-Rollin’

It looks like Shania Twain’s star

power knows no boundaries, as

she’s now gaining widesprezd

acceptance at three formats. This

week, her crosscver status is

complete, as “You're Still The One”

- simultaneously enters the Top 10 at

hoth Country and AC. Meanwhi e, at
CHR/Pop, it has earned a solid
research score in R&R’s Callout
America (Page 44).

®

MARCH 27, 1998
Rocky Mountain High Revenues

In 1997, no radio market was above the Mile
High City in terms of revenue growth. Denver’s
18.3% increase helped the Mountain regicn keep
its status as the fastest-growing region for the
fourth year in a row, according to a Duncan’s
American Radio study. See Page 3 for the results.

GARTH

BROOKS

From the album
SEVENS
approaching

& million in sales

_-,_"-nﬁs‘r &N U.S. HISTORY
i bn& RlAA'&rﬁﬁed * Highest rating in four years; 8.4 share
' GARTH: IRELAND & BACK (nec)

Viewed by over |5 million people;

SATURDAY NIGHT LIVE (nec)

. won its two-hour time period

Rep-esented by: GB Management
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“Every man wants heaven,
but no man wants to die.” — wyclef

IT'S A HIT.

WKTU WXYV WHFS 99X PWR96 WPGC B96

WZJM WXKS 92/5 WPLY HOT97 920 KMEL

W0ZQ WKSS WEQX KKDM Z90 KUBE KYLD
KBFM WKRZ WBTZ WDST WHHH WWKX

wyclef jean
gone till november

The next smash from the platinum album

Wyclef Jean presents The Carnival
featuring Refugee Allstars

At the Carnival...anything can happen.

Produced by Wyclef Jean for R.C.E.
Co-Produced by Jerry "Te Bass” Duplessis for R.C.E. gﬁé
Management: DAS Communications

A5
COLUMBIA HWS! www.wyclef.com

‘Columbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada./© 1997 Sony Music Entertainment Inc.
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TURN CONFUSION INTO CASH

Change can be confusing. Seize the
opportunity to capitalize on this confusion
by selling ads that educate your listeners.
Interep 2000’s Stewart Yaguda tells you
how you can turn change into some

serious bills.

WHAT’S IN A NAME?

Page 18

Frank Miniaci explores the differences
between positioning statements and
slogans. How dc they define you? How

can you use them to redefine you?
Page 20

KSJO/SAN JOSE FOR SALE!

Just head for the mall — the station
opened up its own retail emporium, the
Rock Shop, to sell station paraphernalia
to the masses. R&R Rock Asst. Editor

Frank Correia investigates.

Page 87

SURVEY THROWN FOR A LOOP

The Chicago Sun-Times warned readers
not to participate in a radio survey when it
discovered recipients were being told to
listen to just one station — Bonneville's

WLUP.

See Street Talk, Page 28

* MTV taps Ken Benson as
VP/Music Programming

¢ Luis Diaz-Albertini becomes SBS

Regional GM, Mario Paez takes

over as WLEY/Chicago GM

¢ American Recordings joins Columbia

Records Group

* Rod Zimmerman now VP/GM
at WBBM-AM/Chicago

¢ Arista names Charles Goldstuck

Exec. VP/GM

Page 3

THE INDUSTRY’S INEWSPAPER

. cross-state competitor

Warner Bros. Welcomes Schuon

As Executive VP/General Mgr.
M Leshay assumes SVP/Mktg. post at the label

By STEVE WONSIEWICZ,

Thyret said. “Our
R&R MUSIC EDITOR

commitment to
growth and a strong,
vibrant future is un-
" derscored by the ad-
dition of these two re-
markable executives
and the talent, vision,
and proven track
records they bring
with them.”

Coinciding with
a major restructuring
at Warner Bros.
Records, the label
has named former [°
MTV programming
chief Andy Schuon
Exec. VP/GM. He
joins Warner Bros. af-

ter holding a variety President Phil Quar-
of positions with tararo noted, *‘The ad-
MTV Networks, including  dition of Andy and Jon to our

Exec. VP/Programming for
MTV and Sr. VP/Music &
Programming posts at MTV
and VHI. Prior to that, he was

executive team ensures we’ll
be able to maximize the com-
mitment, dedication, and abil-
ities of both artists and staff

PD at Alternative KROQ/Los  in the long term. I join with
Angeles. the rest of the company in
Meanwhile, Warner Bros.  welcoming them aboard.”
has tapped Jon Leshay as Sr. Leshay most recently was

VP/Marketing. Both Schuon  Sr. VP/Artist Development at

Dinetz Exits As Capstar COO

Il He’ll take consulting position at Hicks, Muse

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Capstar Broadcasting
Partners COO Steven
Dinetz — who built
Chancellor Broadcasting
into a Texas titan of the
radio industry in the ear-
ly '90s before the com-
pany entered into a $685
million merger with

Evergreen Media 14
months ago — has “ac-
cepted a consulting posi-
tion” with Capstar’s controlling
shareholder. Hicks, Muse, Tate
& Furst.

Dinetz will serve as “an advi-
sor to Hicks, Muse with respect
to its investments in media-
related industries. focusing on
international opportunities and
minority-controlled broadcast li-
censes,” the company said.

Berman Becomes President

Dinetz

GulfStar Communications
President John Cullen will fill in
as Capstar COO until a
permanent one is ap-
pointed. Capstar spokes-
woman Lisa Dollinger
told R&R the group is
“looking inside and out-
side” the company for a
replacement; expect one
to be announced by
the end of the second
quarter.

The announcement im-
mediately caused indus-
try tongues to wag with all sorts
of speculation about reasons Di-
netz may have departed from the
helm of one of America’s fastest-
growing radio groups.

Capstar President/CEO Steve
Hicks denied anything untoward
had taken place. We had an open-

DINETZ/See Page 26

At Buena Vista Music Group

The Walt Disney Co.
has tapped David Ber-
man as President of the
newly christened Buena
Vista Music Group, for-
merly known as the Walt
Disney Music Group.
Based in Los Angeles
and reporting to BVMG
Chairman Bob Cavallo.
he will work closely with
Cavallo in overseeing

and Leshay will be based in  Columbia Records, a post he Hollywood Records, .
Los Angeles. held for three years. For five Walt Disney Records, Lyric
*“The strength of our artist  years prior to that, he was Sr. Street Records, Third Rail
and employee rosters is leg-  VP/Promotion & Marketing Records, M?mmoth R-ecords.
endary,” Chairman/CEQORuss  for Elektra Records. and Walt Disney Music Pub-

Berman

CHR/POP
« CELINE OION My Heart Will Go On (550 Music)

CHRRHYTHMIC
= BRIAN MCKNIGHT Anytime (Mercury)

URBAN
= OL SKOOL Am | Dreaming (Keia/Universal)

URBAN AC
= BRIAN MCENIGHT Anytime (Mercury)

COUNTRY
« TRISHA YEARWOOO Perfect Love (MCA)

NAC/SMOOTH JAZZ
= KENNY G My Heart Wl Go On (Arista)

HOT AC
« MATCHBOX 20 3am (Lava/Atiantic)

AC
= CELINE OION My Heart Will Go On (550 Music)

ACTIVE ROCK
+ OAYS OF THE NEW Sheif In The Room (Outpost/Getten)

ROCK
= KENNY WAYHE SHEPHERO Blue On Black (Revolution)

ALTERNATIVE
* MARCY PLAYGROUNO Sex And Candy (Capitol)

ADULT ALTERNATIVE
+ ERIC CLAPTON My Father's Eyes (Duck/Reprise)

NEWSSTAND PRICE $6.50

lishing.

Lambert Heads To
Trauma As SVP/GM

B Martone named Asst.
GM and SVP/Marketing

Indie filmmaker Regency En-
terprises’ newest acquisition,
Trauma Records, has named
music industry veteran Craig
Lambert Sr. VP/GM. Concur-
rently, Trauma promoted VP/
Marketing Jim Martone to As-
sistant GM and Sr. VP/Market-
ing for the company.

Exclusive interview with Craig
Lambert and Rob Kahane: Page 38.

The appointments follow Re-
gency's multimillion dollar pur-
chase of Trauma last week from
co-founders Rob Kahane and
Paul Palmer in a deal engineered
by Restless Records co-Pres-
idents Joe Regis and Bill Hein.
Regency bought Restless in Feb-
ruary 1997.

TRAUMA/See Page 26

MobilTrak Makes U.S. Debut

M Tapscan will now track in-car FM listening

By RoON RODRIGUES
R&R EDITOR-IN-CHIEF

wenty-four unobtrusive boxes attached to utility poles near
busy intersections in Phoenix are quietly tracking the lis-
tening preferences of radio listeners in passing cars. The tech-
nology is the latest method to help radio execs more quickly
determine whether programming, changes in programming,
or even perhaps individual songs are affecting audience levels.

MobilTrak is being rolled out by Tapscan, more commonly
known as the company that — among other things — crunches
Arbitron data for sales departments. Tapscan acquired this tech-
nology from a company called Trend Data, which made a failed
attempt to roll it out themselves a few years ago.

Using layman’s terms, MobilTrak works using the princi-
ple that all radios “leak™ RF in the same frequency to which
they are tuned. A sensor (otherwise known as an Electronic
Measurement Unit, or EMU), which can be as far away from
traffic as 150 feet, can “listen™ to these RF emissions and record
its findings. The EMU can only lock onto one signal at a time
and waits for that radio to pass out of range before it listens for
another signal. This prevents it from accidentaily recording
the same car twice. Once a day’s worth of listening occasions
are processed. they are available to subscribers the next day

via the web.
See Page 16

Berman most recently
was a senior executive at
Geffen Records, having
been with that company
since 1991. He joined
Warner Bros. Records in
1976 as VP/Business
Affairs, eventually rising
" to Sr. VP in 1983. He
became President of
Capitol-EMI Music in
February ‘87, and was
named President of Cap-
itol Records six months later.

“I've known David Berman
since his days at Wamer Bros.,
and I've always thought him to

BERMAN/See Page 26

Philips Named Dir./
Susquehanna Prog.
In Atlanta/Dallas

By Jim Kerr
R&RALTERNATIVE EDITOR
Susquehanna Radio Corp.
has promoted WNNX (99X)/
Atlanta OM
Brian Philips
to Director/
Susquehanna
Programming,
Atlanta/Dal- ||
las, KPLX.
Philips will
oversee all
Susquehanna
properties in
Dallas and At-
lanta, while
taking over direct programming
responsibilities of Country
KPLX/Dallas. KPLX PD Smok-
ey Rivers will stay on as Asst. PD/
midday personality.
“Susquehanna Radio is
blessed with some of the finest

PHILIPS/See Page 26

Same-day Arbitrends: www. rronline.com

www.americanradiohistorv.com


www.americanradiohistory.com

RINK THE WATER

* DAVE MATTHEWSBAND.

13
LN, T

The first single from the new studio album

wwWw americanradiohistorv com
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Available an your DGS Terminal
April 1%, 4a.m. Eastern Standard Time
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AQUA

“TURN BACK TIME"

Produced, Arranged & Mixed By Johnny Jam, Delgado, S, Rasted,
& C. Norreen Management: T.G, Management (John Aagaard)
Also Included On The Multi-Platinum Album AQUARIUM

Mainstream Monitor 22*-19*

oM Active

“Aquarium” now triple platinum!
10 million units sold worldwide!

On your desk now, the new CD
containing the MTV Edit and
Metro Mix!

Soundtrack comi

N
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BLAIR

“HAVE FUN, GO MAD”

Produced By Mark Maguire ® Co-Produced By Blair
(Blair Appears Courtesy Of Mercury Records Ltd.
By Arrangement With Polygram Film & TV Music)

Most Added at Mainstream
Radio!
36 Adds Out of the Box including:

KSLZ WKSZ WRCR KJYO WDJX
WFLZ WQZQ KHTO WVSR WGTZ

WKSL WVKS WYKS WAEZ and
WTWR WABB WXIS KDRE mard,

ng April 14th!

Huge media campaign starts April 9th!

JERSEY

RECORDS| <

Get AMPed at MCA Records Online www. nicarecor

ds.com © 1998 MCA Recoids, Inc

www.americanradiohistorv.com
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NEWS & FEATURES

Benson Joins MTV
As VP/Music Prog.

MTYV huas named radio program-

, ey ‘ Radio Business 6 Street Talk 28
ming wlgrun Ken L:en‘son asits new Business Briefs 6 Sound Decisions 38
VP/Music Prograniming. Based in Transactions 8 Nashville 65
New York, he reparts to Exec. VP/ Management i 16 Publisher’s Profile 116
Programming Brian Graden and will | Sales 18— ——————— 1
be responsible for supervising the Marketing & Promotion 20 | Product Showcase 25
weekly video rotation, long-form | - - Show Prep l Opportunities 110 '
video shows, and genre-specific vid- ‘ Rick Rubin (c) and his American Recordings have entered into a new, long- ‘Zine Scene l Marketplace 112 I
€0 programs. term label agreement with Columbia Records Group. Based at Sony Music's National Video Charts 24
“Ken will be a terrific addition 10 West Coast headquarters in Santa Monica, CA, American will remain “an |
= ) 2 ) artist-centered, music-driven label reflecting Rubin’s wide-angle aesthetic
the m UMC, B Sg r.an'lmlng lleam, ’ sensibilities,” a CRG press release stated. %79 label’s first re/gase, in con- F OR MA Ts & CH AR Ts
Graden said. “His innovative ap- junction with CRG and Sony Music Soundtrax, will be the soundtrack to the | |
proach to scheduling music will help Comedy Central hit South Park. Sharing Rubin’s vision are (-r) SonyMusic | | | Mews/Talk 36 | ACChart 76
us o energize the presentation of vid- Entertainment Exec. VP Michele Anthony and President/COO Thomas Pob/Alt ti 42 Hot AC Chart 79
eo programming on the channel” | Mottola, and CRG Chairman Don lenner and Sr. VP/A&R Tim Devine. c::: SESIES 43 NAC/Sn:ooth | 82
CE{‘E%SP '“K(;‘Rf&jlfgl‘_hymm“s PD at ‘ CHR Callout America 44 NAC/Smooth Jazz Tracks Chart 84
' | bE CHR/Pop Chart 45 NAC/Smooth Jazz Albums Chart 85
\ A = - CHR/Rhythmic Chart 51 Rock 87
Revenue Stili Peaking In Mountains | | .o cren 52 | Active Rock Char 58

Urban 54 Rock Chart 92

DiaZ'Albel'ﬁni NOW ; Urban Chqrt 56 Alterqative 94
SBS’ Regional GM B oo ol e -

Spanish Broadcasting System Country 64 Alternative Specialty Show 105
m Country Chart 66 Adult Alternative 106

as el WLEY-FM/Chict m :
R Slspaid A RN Shiciae m m v Country Action 67 : Adult Alternative Tracks 107
GM Luis Diaz-Albertini to Re- +3.0% e )

. <. ; ol Adult Contemporary 75 Adult Alternative Albums 108
gional GM of its Chicago, Miami, ] A 5e ‘
and San Antonio stations. In his [_jm e —
new role, he will continue to over- : S B rrranes ¢~ The Back Pages 114
see the development of Regional | ! e S —

= £

Mexican WLEY and evaluate the
forthcoming format for Tejano | | ;
KRIO-FM/San Antonio. ‘ e

“There is definitely going to be a F or the fourth consecutive yearjthe Mountain region has led the nation WBBM/chIGaQO Names Z|mmerman VP/GM

P

format change in San Antonio, but
it will obviously be staying Span- ‘
ish,” Diaz-Albertini told R&R. “San

in radio revenue growth, accorcing to a Duncan’s American Radio anal-
ysis. The top-ranked performance of the Denver-Boulder market (18.3%
growth in’97) and solid showings in Salt Lake City, Albuquerque, and Boise

REVENUE/See Page 26

Veteran CBS Radio man
ager Rod Zimmerman has
been named VP/GM of
WRBBM-AM (Newsradio
78)/Chicago. Zimmerman
replaces Steve Carver, who
recently left for similar du-
| ties at crosstown WGN

[ [ [ |
(R&R 3/6).
cellne Dlo‘n Slng’s | “Rod’s )buckground and
From The ‘Heart

will vield strong results at
WBBM.”

Zimmerman's new posi-
tion marks his return to
the Windy City and to
WBBM, where he began
his CBS career as GSM in
1985. Most recently VP/
GM at heritage News/Talk
KMOX/St. Louis, Zimmer-
knowledge of the station 1 : man has also served as VP/
made him the logical can-  zimmerman  GM of CBS outlets WWJ-
didate for the job,” com- AM and WJOI-FM in De-
mented CBS Radio President Dan  troit. The Ulinois native will com-
Mason. I have every confidence
that Rod’s expertise and leadership ZIMMERMAN/See Page 26

$BS/See Page 26

Y
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125 YEARS
LOOKING BACK

Gonna Put It In The Want Ads ...

2 C ontinuing our salute to those people who advanced their
careers by running an ad in our Opportunities section, here
is our list of folks from the '80s:

3 1981 Andy Barber, Kidd Kraddick, Tom Murphy, Charlie Greer
1982 Waylan Richards, Dave Anthony, Marc Sommers
1983 Jim Zippo, Babby Christian, Dusti Rhodes, John Chommie ;
1984 Harve Alan, Jerry Galvin, Bruce Bisson, Roger Wilko &
1985 Ted “The Bear” Richards, Sandy Shore, Pete Arbogast ;
1986 Robias, Kinney, & Cowan, Bwana Johnny, The Slim One
1987 Rocky Allen, Danny Wright, Bill Lee

Goldstuck Set As Arista Exec. VP/GM

Arista Records has
tapped Charles Goldstuck
as Exec. VP/IGM. The
former Capitol Records
Exec. VP/CFO will be based
in New York and report to

joining us ata time whenwe
are poised lo enjoy even
more growth, and I know he
will be in the thick of it. play-
ing a key leadership role.™
Goldstuck spent over

1988 Rogex Cary, Brent Alberts, Steve B. & The Hawk President Clive Davis. Gold- | four years at Capitol. ris-
1989  Sunny Joe Stevens, Bob Bolton, Chip Douglas With “The Heart Of The Ocean” ek will oversee daily op- ing irom Sr. VP/CFO to
1990 Briar Wilson, Beau Richards, Jimi Davenport necklace wrapped securely | epaions in finance. produc- Exec. VP/CFO. Prior to
» a:joundt:eég‘/oc_ﬁ_/ C?'dcs ;?St/g?t‘ tion. office services. and hu- Capitol, he was a VP ai

S . . ed worth: $2 million), Celine Dion an re ces, il Warner-Chappell Music

Sticking With Radio For 25 Years : , man resources, and wi A W app lusic.
9 df./{.\./ter?d,al;gl\/;ac"jf[l/ pﬁ;fl/?rénagc% work with Davis in business ESEMER ‘I must thank Clive for
'.'a'.'ucommunlcallon : of Titanic's "My Heart Will GO On™ 1 L 4 jaol ufifairs and interna- GESIaE providing me with the op-
i at the 70th Annual Academy . = . . e .y .
L | Awards last Monday night (3/23) tional operations. portunity of working aithin one of
o ....v.'...-;.g.Granhlcs Inc | The tme gamered a Best Orior 1_~~Cl1tyll'!§; ,h;l?. L}ll’eady 'll::ull h(l very 1Gheli|1ncslv :(?mpu!;\_lejlf?lt:le flw\_u;mefs.,l
- e AT LAGST . nal Song Oscar for James Horner | k‘.lSlIIl:TUIN L'L cureer markec yc‘(m- 0 ftuc ‘1emaf| ed. 1 ool(onyu‘t
: and Will Jennings. sldgrahle Llc“complllshmem dll‘(l o bung part of the team lmlﬁ_lakm

- e i - i - - o oo achievement.” Davis said. “He is  Arista to even greater heights.

HOW TO REACH UUS RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 80067 WEBSITE: www.rronline.com

—-— = » = i

CIRCULATION: 310-788-1625 310-203-8727 maoreinfo @ rrontine.com OPPORTUNITIES/MARKETPLACE: 310-788-1621  310-203-8727  kmumaw @rronline.com
NEWS DESK: 310-788-1699 310-203-9763 newsroom@rroniine.com EDITORIAL, OTHER DEPTS: 310-553-433C  310-203-9763 muailroom@rronline.com
R&R ONLINE SERVICES: 310-788-1675  310-553-4056 jil@rrontine.com WASHINGTON, DC BUREAU: 202-463-0500 202-463-0432 rrdc @ rronline.com
ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @rronline.com NASHVILLE BUREAU: 615-244-8822  615-248-6655 Ihelton @rronline.com
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RADIO BUSINESS

Fcc Seeks Millions More Dollars
To Cover Telecom Workload

s e
BRIEFSs

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

The FCC will need an additional $26.5 million in its 1999
operating budget to carry out the additional tasks set forth in the
Telecommunications Act, Chairman Bill Kennard told a Capitol
Hill subcommittee on commerce last week. Testifying before the
Senate Committee on Appropriations, Kennard said deregulation
has created a heavy workload at the commission.

He asked for a total of $212.98
million with no increase in the num-

ber of 2105 full-time staffers, but
51% of the increase covers “manda-

tory, uncontrollable cost increases for
salaries and benefits and rent for the
new FCC headquarters at The Por-
tals”” The budget includes a $10 mil-

lion increase in regulatory fees to be
collected, pushing the ’99 total to
$172.523 miilion.

Kennard said the first 25 months
of the Telecommunications Act “have
produced important, tangible results,”
adding that the elimination of radio
ownership limits has “dramatically
increased the volume of radio sales
applications.” The FCC received 2300

FCC/See Page 10

Vienna, VA-based American Mobile Radio Corp. will spend
more than $400 million for a pair of new-generation, high-pow-
ered satellites to be built by Hughes Space and Communications
International of El Segundo, CA. The orbiters, expected to be in
full service by the year 2000, are expected to deliver 50 channels
of varied musical, news, and talk programming with exceptional,
CD-like quality.

AMR[: Pacts With Hughes For Two Satellites

“We really view this as a mass-
market product. and our goal is to be
the radio band of choice within the

next 10 years, AMRC President Lon
Levin told R&R on Monday. “We do
believe this high-quality, ubiquitous

service and its choice of 50 channels
has great mass—mggkel potential, and
we see this as a significant part of
that event. This is a milestone, and it
is exciting. This is the big-time.”
The high-powered HS 702 geosta-
tionary orbit satellites, with payloads
provided by Alcatel Espace (Alcatel)
of Nanterre, France. will allow for
digital radio service covering the con-

AMRC/See Page 10

Communications Equity Associates
invites you to listen to
top industry experts as they discuss:

The Financial Impact of the Digital Age

Will broadcasters merge with Silicon Valley?
Who will own the digital future of broadcasting?

The CEA Financial Breakfast

at the

NAB '98

Las Vegas, Nevada

&

COMMUNICATIONS
EQUITY

Featured Speakers:

_ ASSOCIATES

Larry Chapman, DirecTV

Rick Ducey, NAB
Stanley Hubbard, US Satellite Broadcasting
Pete Mountanos, Microsoft Corp.
Paul Sweeney, Salomon Smith Barney
Geoff Yang, Institutional Venture Partners

Wednesday, April 8, 1998
7:45a.m.-9:00 a.m,
Las Vegas Convention Center
Room N250

CEA is amember of the National Association of Securities Dealers, Inc. and its
professional associates are registered with the NASD.

Member SIPC.

L= 2

www americanradiohistorv com

SEC Sues Inside Wall Street Host

ichael Barone, attorney for syndicated /nside Wall Street host

Michael Cardascia, told R&R that Cardascia will“vigorously de-
fend” himself in court after being hit with a lawsuit by the SEC last week. The
suit was filed in New York U.S. District Court on March 17 and names Car-
dascia and his company, Strathmore Equity Services, as defendants. It al-
leges that Cardascia and Strathmore Equity failed to disclose to listeners
that some guests paid to appear on his show and have their company’s stock
promoted. The suit said Cardascia typically featured three public companies
on each show, interviewing executives before saying why he thought the
company’s stock was a good buy. The suit said that at least 100 companies
appeared on the show between Jan. 1996 and Dec. 1997.

Barone said the host “always complied with the statute” and has been
more specific in issuing a disclaimer since December. The SEC'’s senior
trial attorney in New York, Anahaita Kotval, agreed. However, she told R&R
the SEC's problem with Cardascia is focused on his efforts during the 24-
month period beginning Jan. 1996, and that he was in violation “hundreds
of times.” Cardascia could be fined $5000 to $50,000 per violation.

SFX Reaches Settlement Of Suits

he company agreed yesterday not to amendiits original merger agree-

ment with Capstar in two class action lawsuits filed against it and its
directors. In the suits, the plaintiffs said the price to be paid as a result of the
merger is unfair and that SFX had “breached its fiduciary duties.” In the
proposed amended agreement, the purchase price of SFX stations would
be reduced to include offsetting the entertainment segment’'s $54 million
tax indemnity obligation. Under the settlement, SFX also agreed to pay the
plaintiff's $950,000 attorney fees and all court costs. SFX continues to deny
the charges. The settlement awaits approval by the court.

Arbitron Sets Spanish-Language PD Seminar

he April 30 seminar will be held exclusively for Hispanic subscribers. It

will be held in Spanish and English and will include discussions on
Arbitron’s Maximiser '97 application, local market consumer data,
discussing seasonal books, at-work listening habits, and HDHAs (High
Density Hispanic Areas). The addition of the Hispanic seminar to thisyear's
Arbitron seminars is “in direct response to requests from Hispanic
broadcasters who have identified the need for translating this important
information,” company Manager/Radioc Programming Services Bob
Michaels said. The all-day event will be held at the Marriott Biscayne Bay in
Miami. For enroliment information, contact Michaels at (972) 385-5357; for
discounted hotel reservations, call (305) 374-3900 no later than April 9.

Bell Affils Told Of Inventory Increase

Several stations that carry syndicated talker Art Bell told R&R they
received a faxed amendment to their present agreements from Bell's
original syndicator, Chancellor Broadcast Co., which recently was
purchased by Jacor's Premiere Radio Networks. The fax notified affiliates
carrying Coast To Coastand/or Dreamlandthey will be required to add up
to two extra minutes of ROS inventory, 6am-8pm, on each of the days Bell's
shows are broadcast. New inventory clearances for the popular late-night
talk shows are expected to go into effect in the next 30-60 days.

Paxson Sale Reaps Bonus For Execs

As areward for the sale of Paxson Communications’radio and billboard
segments, Lowell “Bud” Paxson and four top executives received a
combined total of $7.2 million in bonuses last year. A Paxson spokesman
said the bonuses were one-time deals. Last year, Bud Paxson's salary and
bonus total was $2.3 million — $420,000 salary and a $1.88 million bonus.
That's a considerable increase over what he made in 1996: $385,000 and
no bonus.

Global Asks FCC For Low-Power Broadcasting

N ew York-based Global Broadcasting has asked the commission to de-
velop new rules for low-power or microbroadcasting so it can sell event
broadcasting. The stationless operation’s DC lawyer Hal McCombs told
R&R the company wants to narrowcast to a specific audience attending
such events as sports games and conventions. “We are asking the FCC to
develop rules because we think there is a niche that can be filled,” he said.
“Our audience will tend to be on foot. We are in no way backing pirate radio”

Meanwhile, McCombs said Global still“has authority to acquire 13 AM
stations from Children’s Broadcasting Corp”” That $72.5 million deal was
setto close in January, but Global did not have the money to complete the

Continued on Page 10

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/ publicly traded companies that derive
more than 5% of gross revenues from radio advertising.
Change Since

4/1/97 3713198 3/20/98 41 3/20
Radio Index 100.37 22859 2313 +13045% +1.19%
Dow Industrials ~ 6611.05  8602.52 8906.43  +37.09% +3.58%
S&I” 500 759.64  1068.59 1099.16  +47.13% +287%
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Are you still doing

your music tests in
an auditoriums:

S e e

This year, at Music Technologies, we expect to do more library music testing than any other

research company in America.

Surprised? You shouldn’t be, because Music Technologles is the leader in Interactive music
testing, the breakthrough advance that’s “raising the bar” in the way stations are testing music

and delivering higher ratings.

Improvements in technology are changing the way we live and do business every day. No old
technology, however useful in its time, lasts forever.

Take a moment to compare the differences between Interactive and auditorium tests and
you'll see why so many smart managers who want higher ratings have stepped up to Music
Technologies’ Interactive testing, the new “Gold Standard” for music library testing.

Auditorium Testing

» Local supervisors call from a database of
“professional test takers” to recruit the test.

» Fatigue caused by sitting and doing the test
for 112 to 2 hours at a sitting causes song
scores in the last half of the test to be lower
than those in the first half.

* All test takers hear the tested songs in the
same order, creating song order bias.

* Test takers come mostly from a 5 to 8 mile
radius of the hotel.

* Lots of referrals (friends) who know each
other are necessary to fill the test.

» Can't focus the test’s recruiting into your
station’s hot zips.

 An unreal public group testing environment.

» The best thing we could do, however
flawed, for the last 17 years.

Interactive Testing

e The nation’s best national/central recruiters
recruit totally at random. No “professional
test takers”...just real listeners.

» There is no fatigue because participants
take the tests in 20 to 25 minute segments
and take a break whenever they begin
to get tired...yielding consistent scoring
throughout the test.

» Every participant hears the tested songs in
a different order, eliminating song order bias.

« Real listeners are recruited from all over the
metro area.

» No referrals whatsoever...only real listeners
selected totally at random.

 Can recruit randomly from your hot zips no
matter where they are in the metro.

* A real at-home private listening environment.

* The best thing we can do today.

Music Technologies, LLC |

FirsT 1N FULLY-DIGITAL Ef“TEHA[:TEE MUSIC LIBRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 + Colorado Springs, Colorado 80906-3768 * Phone 719.579.9555 « Fax 719.579.9526
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DEAL OF THE WEEK 1998 DEALS TO DATE

Dollars To Date: $1,475,282,053
(Last Year: $3.619.371,695)
® WBYU-AM, KMEZ-FM Dollars This Week: $50,884,368
& WRNO'FM/NGW 0rleans (Last Year: $114.645,533)
$16 million Stations Traded This Year: 440
(Last Year: 498)
Stations Traded This Week: 32
(Last Year: 33)
TRANSACTIONS

Sinclair Sells Trio In The Big Easy

L]

i
e R

WBYU-AM, KMEZ-FM
WRNO-FM/New Orleans
PRICE: $16 million

TERMS: Asset sale for cash

BUYER: Centennial Broadcasting.
It owns three other stations.
SELLER: Sinclair Broadcast Group,
headed by President Dave Smith. It
owns WSMB-AM, WWL-AM, WEZB-
FM,WLMG-FM WLTS-FM &WTKL-FM/
New Orleans. Phone: (410) 662-4700
FREQUENCY: 1450 kHz; 102.9 MHz;
99.5 MHz

POWER: 1kw; 5.2kw at 604 feet; 100kw
at 1004 feet

FORMAT: Nostalgia; Urban AC; Clas-
sic Rock

4

Champion Broadcasting
Corp.

PRICE: $11.3 miltion

TERMS: Asset sale for cash
BUYER: Capstar Broadcasting Part-
ners, headed by President Steve
Hicks. Phone: (512) 340-7800
SELLER: Champion Broadcasting
Corp., headed by Chairman William
Coogan. Phone: (915) 563-3102
BROKER: Whitley Media

KIMX-AM, KBUY-FM,
KMML-FM & KNSY-FM/
Amarillo, TX
FREQUENCY: 940 kHz; 94.1 MHz;
96.9 MHz; 98.7 MHz

POWER: 5kw day/1kw night; 100kw at

1083 feet; 100kw at 614 feet; 100kw at
469 feet
FORMAT: Nostalgia; Country, Country;
Hot AC

KDBS-AM, KKST-FM,
KRRV-FM & KZMZ-FM/
Alexandria, LA

FREQUENCY: 1410 kHz; 98.7 MHz;
100.3 MHz; 96.9 MHz

POWER: 1kw day/50 watts night; 35kw
at 1053 feet; 97kw at 1053 feet; 95kw
at 1450 feet

FORMAT: News/Talk; AC; Country;
Classic Rock

KCDQ-FM, KCHX-FM &
KMRK-FM/Midland-
Odessa, TX

FREQUENCY: 102.1 MHz; 106.7 MHz;
96.1 MHz

POWER: 100kw at 978 feet; 100kw at
679 feet; 50kw at 492 feet

FORMAT: Classic Rock; CHR; Tejano

Ry

|
i

2 SE

KRYD (FM CP)/Telluride
PRICE:$10

TERMS: Stock sale for 36%
BUYER: William Varecha is acquiring
360 shares of Rocky lll Investments Inc.
and has agreed to construct the station
at his expense. Phone: (970) 243-1111
SELLER: Donna Boyle. Phone: (802)
253-6267

¢ Live from Music Row!
¢ Celebrity Interviews
¢ Phone Interaction

B

Capstar captures 11-station Champion group for $11.3 million

TERMS: Asset sale for cash

BUYER: Citicasters Inc., a wholly ‘

owned subsidiary of Jacor Communi-
cations Inc., headed by PresidentRan-

| dy Michaels

|

[
\

SELLER: Southeast Radio Co.

{

WRGR-FM/Tupper Lake
PRICE: $34,358

TERMS: Asset sale for cash
BUYER: Nardiello Broadcasting Inc.,
headed by President Timothy Nardiei-
lo. Phone: (518) 523-4244

SELLER: Calvin Carr. Phone: (518)
597-3201

gu,-..
(i g

WKJX-FM/Elizabeth City
PRICE: $475,000

TERMS: Asset sale for cash
BUYER: East Carolina Radio Inc.,
headed by President Lawrence
Loesch. it owns WRSF-FM/Colum-
bia, NC and has agreed to acquire
WCNC-AM/Elizabeth City. Phone:
(919) 482-2103

SELLER: North Carolina Radio Service
Inc., headed by President James Bond
BROKER: McCoy Broadcast Broker-
age

e s

KLXX-AM, KACL-FM,
KBYZ-FM & KKCT-FMW/
Bismarck

PRICE: $7 million
TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc., |

| 96.5MHz; 97.5 MHz

TRANSACTIONS AT A GLANCE

® Champion Broadcasting Corp. $11.3 million
® KIMX-AM, KBUY-FM, KMML-FM
& KNSY-FM/Amarillo, TX
® KDBS-AM, KKST-FM, KRRV-FM
& KZMZ-FM/Alexandria, LA
® KCDQ-FM, KCHX-FM
& KMRK-FM/Midland-Odessa, TX
® KRYD-FM/Telluride, CO$10
® WHEL-FM/Helen, GA $800,000
® WRGR-FM/Tupper Lake, NY $34,358
® WKJX-FM/Elizabeth City, NC $475,000
® KLXX-AM, KACL-FM, KBYZ-FM & KKCT-FM/Bismarck, ND $7 million
® KLOO-AM & FM/Corvalis, OR $2.5 million
® WBZF-FM & WMXT-FM/Florence, SC $3.8 million
® KBST-AM & FM & KBTS-FM/Big Spring, TX $2.8 million
® KDSX (AM CP)/Denison-Sherman & KXIL-FM/Sanger, TX $6.05 million
® KMQX-FM/Springtown, TX $125,000 :

headed by President Bill Bungeroth : ]
SELLER: Pro Radio Group, headed
by PresidentJim Ingstad. Phone: (701) |
663-6411

FREQUENCY: 1270 kHz; 98.7 MHz;

e i SN T

KBST-AM & FM & KBTS-
FM/Big Spring

| PRICE: $2.8 million

TERMS: Asset sale for cash

BUYER: Equicom Inc., a subsidiary

of Texrock Radio Inc., headed by Pres-

ident Dain Schult. Phone: (512) 257-

J 2280

SELLER: David Wrinkle. Phone: (915)

520-9623

FREQUENCY: 1490 kHz; 95.9 MHz;

POWER: 1kw day/250 watts night; in-
formation unavailable for KACL; 100kw |
at 1000 feet; 100kw at 830 feet
FORMAT: Oldies; Oldies; Classic
Rock; Country

KLOO-AM & FM/Corvalis

94 .3 MHz
PRICE: $2.5 million POWER: 1kw; 8.75kw at 459 feet:
TERMS: Asset sale for cash 15.4kw at 420 feet

BUYER: Jacor Communications Inc., | FORMAT: Country; Country; Tejano
headed by PresidentRandy Michaels.
SELLER: Oregon Trail Productions
Inc., headed by President Lee Jami-
son. Phone: (541) 753-4493 1
FREQUENCY: 1340 kHz; 106.1 MHz |
POWER: 1kw; 100kw at 1140 feet
FORMAT: News/Talk; Country

BROKER: Media Services Group

KDSX-AM/Denison-
Sherman & KXIL-FM/
Sanger

PRICE: $6.05 million

TERMS: Asset sale for cash

BUYER: KRBE Lico Inc., a wholly
owned subsidiary of Susquehanna
Radio Corp., headed by President
David Kennedy. it owns KLIF-AM,
KTCK-AM, KKZN-FM & KPLX-FM/Dal-
las-Ft. Worth. Phone: (717) 848-5500
SELLER: Sock Hop AM 950 Inc.,
headed by President W.R. Kerr, and
Metrosound of North Texas LLC,
headed by President Richard Witov-
ski. Phone: (972) 516-3956
FREQUENCY: 950 kHz; 104.1 MHz
POWER: 500 watts; 3kw at 328 feet
FORMAT: Sports/Talk; KXIL is dark.
BROKER: George Moore & Assoc.
COMMENT: KDSX has a construction

WBZF-FM & WMXT-FM/
Florence

PRICE: $3.8 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting Inc. ‘
It owns or operatesWHSC-AM & FM &
WYNN-AM & FM/Florence.

SELLER: Pamplico Broadcasting
Ltd.

FREQUENCY: 100.5 MHz; 102.1 MHz
POWER: 21.5kw at 354 feet; 50kw at
492 feet

FORMAT: Aiternative; Hot AC ‘
BROKER: MediaVenture Partners |

Continued on Page 10

¢ Music Intensive

¢ 5 nights a week
¢ 7p-mid in all time zones

Call Michael Hendersan, Director of Affiliate Sales 303-784-8700

www americanradiohistorv com
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Fall Ratings Report:

Chapter One

This year, at Music Technologies, we expect to do more library
music testing than any other research company in America. Why?

It's simple...Interactive is the new “Gold Standard” in music testing
and it gets great ratings, even for the tough to win points in highly
competitive battles. Just look at the numbers...

A.C. KOSI Denver: 11.4 (No.1)
25-54 Women

Classic Rock WGFX Nashville: 11.0 (No. 2)
25-49 Men

Country KIIM Tucson: 16.5 (No. 1)
25-54 Persons

CHR WAPE Jacksonville: 10.1 (No. 2)
18-49 Persons

A.C. WLTQ Milwaukee: 5.9 to 6.8
Fall 96 to Fall 97, 25-54 Women

ARternative WRAX Birmingham: 4.5 to 8.2
Fall 96 to Fall 97, 18-49 Persons

A.C. KRBB Wichita: 12.8 (No.1)
25-54 Women

All figures quoted are from Arbitron, Fall 97 (unless otherwise stated) and are Monday-Sunday 6am-Mid.

Music Technologies, LLC

FIrsT IN FULLY-DIGITAL iHTEanﬂvE Music LIﬁRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 « Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 « Fax 719.579.9526
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RADIO BUSINESS

Kennard Responds To Fourth Airport-Area Shutdown

You can do it, not run into anybody, and not get a ticket, but it’s
still dangerous. That’s what FCC Chairman Bill Kennard said about
unlicensed broadcasting, likening it to running a red light.

For the fourth time in the past five
months, FCC investigators have made
an emergency shutdown response to
a pirate’s jamming of airport frequen-
cies. The action was sparked by FAA
complaints last week, when aircraft
approaching the Sacramento Execu-
tive Airport were “experiencing
harmful electromagnetic interference

EARNINGS

FX Broadcasting Inc. (Nas-

dag: SFXBA) announced 1997
netrevenues from radio broadcast-
ing were $270.4 miltion, up 89%
from its 1996 totat of $143.1 miltion:,
on a pro: forma basis, radio
revenues rose 9%. Broadcast cash

to their air/ground communications”
on four different frequencies, the FAA
said. FCC investigators determined
the pirate was operating at 107.1
MHz, discovered his physical loca-
tion, and informed him of the inter-
ference. The unlicensed broadcaster
immediately stopped broadcasting.
The FCC did not identify the pi-

fiow was up 105%t0 $103.3 million,
compared to $50.2 milfion for 1996.
SFX also announced last week that
it- has closed on its $506 miltion
worth of acquisitions, including SJS
Entertairmant,  Album  Network,

SFX Announces Record Earnings; Closes On Acquisitions

Network 40, and four concert |

rate or his format, but FCC spokes-
man David Fiske tells R&R the pi-
rate first went on-air “earlier in the
week.” Kennard said he’s “concerned
that we’ve now had multiple incidents
of interference at four airports around
the country. We will continue to in-
form the public of these dangers and
to move swiftly to eliminate these
potential hazards to air traffic com-
munications.”

— Patrice Wittrig

promotion companies. “In radio, we
further improved our pro forma
broadcast cash flow margins from
last year’s, recording a margin of
36.7% as comparedto 33.6%inthe
previous year,” said Exec. Chair-
man Robert Silierman.

AMRC
Continued from Page 6

tinental U.S., that will cost subscrib-
ers about $10 a month. AMRC won
the satellite license at an FCC auc-
tion last year, spending $89.9 million,
while the other license went to CD
Radio for $83.3 million.

Also on Monday, CD Radio an-
nounced that it had contracted to car-
ry two C-SPAN channels via satel-
lite when its service begins late next
year. One station will be a direct feed
from the newly created C-SPAN Ra-

TRANSACTIONS

Continued from Page 8

permit to move to 1700 kHz on the ex-
panded band.

KMQX-FM/Springtown
PRICE: $125,000

TERMS: Asset sale for cash
BUYER: Research Educational
Foundation Inc.

SELLER: Sister Sherry Lynn Foun-
dationInc., headed by PresidentSher-
ry Austin. Phone: (405) 658-9292

dio (WCSP-FM/Washington), and
programming for a second feed is
still on the drawing board. C-SPAN
spokesman Rick Fahle told R&R the
second exclusive programming
channel will likely cover the book-
publishing industry and carry such
popular C-SPAN shows as Brian
Lamb’s Book Notes and About Books
and would likely broadcast book
readings, signings, panel discussions
on publishing, reviewers, and author
events — “Nearly every angle of the
book publishing world,” Fahle says.
“I think we all agreed that this will
make good radio.” C-SPAN’s five-
year contract begins in late 1999,
when CD Radio is expected to
launch its service.

Moreover, CD Radio also an- -

nounced plans to move its Washing-
ton, DC-based headquarters to a $25
million studio in Manhattan and ex-
pand its roster from 13 employees to
43. As part of the deal, CD Radio will
receive $939,000 in city and state tax
breaks upon adding 30 employees. If
the company reaches the 400 employ-
ees in 15 years that it has forecasted,
it will receive an additional $1 mil-
lion in tax breaks.

FCC

Continued from Page 6

applications in 1995, 3700 in 96,
4100 in ’97, and reported that "98 ap-
plications are “at a higher rate than
even in 1997 Also, Kennard said,
“We expect to receive [in "98] ap-
proximately 1000 phone calls a
month from broadcasters, political
candidates and their media buyers.”

About 22% of the FCC requested
increase — or $5.76 million — is for
“critical upgrades to the commis-
sion’s information technology infra-
structure. These resources are vital to
ensure all of the commission’s infor-
mation technology infrastructure and
licensing systems operate smoothly
through the transition to the year
2000.” Kennard testified. “Failure to
make these upgrades would serious-
ly jeopardize commission operations
on Jan. 1, 2000 with some disruption
occurring earlier.”

Free Airtime Battle
Wages On

But Kennard discovered that regu-
latory chiefs can’t go to Capitol Hill
with their hands out without running
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. Continued from Page 6

transaction; CBC retained Star Media Group to sell the properties. Wifl
Global ever close the deal? “I'm not predicting one way or another,” Mc-
Combs said.

Reserve Boosts Walt Disney Profits

alt Disney Co. profits for the past five quarters have benefited greatly
] due to the reserve created to absorb its purchase of Capital Cities/
ABC, Barron'’s reported. Without the $2.5 billion cushion, Disney would
have made a 10% profit, compared to the 25% profit it reported for 1997.

American Radio Systems Declares Dividend

merican Radio Systems Corp. will pay $2.84 per share onits 11 3/8%
cumulative exchangeable preferred stock on April 15 to each share-
holder of record as of March 31. The dividend will be paid in cash.

Cumulus’ Empire Building Continues

A cquisition-intense Cumulus Broadcasting bought six stations in two
separate deals last week. Four outlets are from Jim Ingstad’s Pro
Radio Group in Bismarck, ND — KLXX-AM, KACL-FM, KBYZ-FM &
KKCT-FM — for $7 million. Two weeks ago, Cumulus raided Ingstad's
stash for 25 outlets in Minnesota and lowa. The additional two stations
are in the Florence, SC market: WBZF-FM and WMXT-FM from Pam-
plico Broadcasting Ltd. for $3.8 million. To date, Cumulus owns or has

S T i B
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agreed to acquire 139 stations.

Continued on Page 26

the risk of getting lashed. Sen. Erest
Hollings (D-SC) told Kennard to back
off on his attempts to require broad-
casters to provide political candidates
with free or cheap airtime. Not minc-
ing words, Hollings told the chairman
he had a “big enough headache im-
plementing the Telecommunications
Act ... You need to restrict yourself
to doing the job we give you.”
Earlier in the week (3/17), Sen.
John McCain had asked fellow Re-
publican and Senate Appropriations
Committee Chairman Ted Stevens to
remove his amendment to prevent the
FCC from requiring free airtime. This
followed President Clinton’s Saturday
radio address, in which he stated that
he would veto legislation preventing
the FCC from mandating free airtime,
spokeswoman Nancy Ives told R&R.
She said McCain was concerned that
Clinton would veto the funding bill
and “blame it on the Republicans.”
However, Ives told R&R that
McCain has the “full intention” of
adding an amendment to legislation
in the near future that would prevent
the FCC from requiring broadcasters

to provide free airtime to political
candidates. She said McCain is “ve-
hemently opposed to an unelected,
partisan agency making the kinds of
decisions that Congress should be
making regarding changing the face
of elections in America.”

McCain will offer a legislative per-
spective on the broadcast industry
April 5, during a session at the NAB
’98 Convention in Las Vegas.

Meanwhile, during a March 8 Sen-
ate Commerce Committee hearing
soliciting Wall Street’s view of the
Telecommunications Act, Sen. Jay
Rockefeller (D-WVA) observed that
radio is a “‘good investment. A lot of
people are making money, and nobody
has [in the hearing] mentioned the ra-
dio folks. Of 11,000 radio stations,
about 4000 have traded hands for more
than $32 billion in transactions [since
the act was passed 25 months ago].
Somebody has to think it's a good in-
vestment.”

Rockefeller also pointed out that the
top 10 radio groups have increased
their share of ownership, jumping
from 652 stations owned to 1134.

—

fl

Edison Media Research offers a unique, faster music testing method that is less expensive
than auditorium testing. Our technique eliminates all the biases and hassles associated with
standard auditorium testing. But, ours is not an “in-home” method, where people are

unsupervised, distracted, or listening to a tiny telephone speaker.

Call today and learn how our music testing can help your station.

edison media research

America’s 2nd Fastest Growing Market Research Company*
Tel (732)560-8787 / fax (732)560-8989 / e-mail LarryRosin@aol.com

MUSIC TESTING...A BETTER WAY

Jeff Garrison,
Program Director
KMLE/Phoenix:

“KMLE Country has been
a consistent ratings leader
and our latest trend has us
ahead of our competitors
again. Larry Rosin and
Edison Media Research
have been a big part of
our success.”

*Ad Age, 1996-1997 Report

www.americanradiohistorv.com
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From Mediabase Research, the recogniz leaderin a(:(:urale
reliable ﬂil'm Yy monitoring. 2

+ 130 markets monitored . 5 « 900 radio stations monitored copstantly
« Every major music format monitored « Far faster turnaround thap any other service
* More accurate and comprehensive ‘ « Available exclusively on a barter basis hy

: mmrm ion than any other service Premiere Radio Networks -
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m call N Premiere Radio Networks representative at (818) 377-5300
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Corbin Set AsMCA |

SVP/Ops, R&B Music

MCA Records has tapped ’
former Motown Records Exec. VP/ |
———— GM Steve Corb-
_ | in as Sr. VP/Op-

g crations, R&B
| Music. Based in
Los Angeles.
| he'll officially as-
L | sume the post on
April 6.

“Steve has had
an extraordinary
career over the
years, working
with all kinds of
artists in every genre,” MCA Presi-
dent Jay Boberg said. “He is one
of the most talented executives |
know, and his addition to MCA’s
R&B music department is the
Jjewelin the crown of what is now
the music industry’s hottest
source for black music. He truly
will be the conscience of the de-
partment, mentoring our talent.”

Corbin began his music indus-
try career with the Harmony Hut
Records chain in Washington. Af-
ter a stint as a merchandiser for
WEA Distribution, he spent 13
years at CBS Records/Sony Mu-
sic in the Washington and Bos-
ton markets, where he served as
college rep, merchandiser, sales
rep, sales manager, and, ultimate-
ly, Boston branch manager. In
1992, he was named VP/Sales &
Marketing, Black Music at PGD,
and later was promoted to VP/
Sales. In 1995, Corbin was ap-
pointed Exec. VP/GM of Mo-
town.

In other MCA news, Larry Ja-
cobson has been promoted from
Sr. Director/Recording Adminis-
tration to VP/Administration.

Corbin

Bowen Becomes PD
At WXRC/Charlotte

-Ron Bowen has been named
PD at Active Rock WXRC/Char-
lotte. Consultant Greg Mull —
who has been acting PD — will
continue in his current role.

“Ron’s expertise and hands-on
approach will be vital to the suc-
cess and growth of WXRC in the
coming years,” GM Dave Lin-
gafelt said. “The ability to put the
talent and experience of Ron with
that of Greg Mull is very exciting.”

Bowen added, “While operating
my own consulting business was
a great experience, I missed the
day 10 day excitement of program-
migg. Dave and I have been talk-
ing and working together for al-
most a year, and he is the kind of
hands-on owner/operator I admire
most. Also, the opportunity to
team up with Greg Mull and cre-
ate a great station that will fill that
‘huge hole in the Charlotte Rock
. radio landscape is a very cool sit-
uation.”

Bowen has also worked at
WKPE/Cape Cod, MA; WRNR/
Baltimore; KRSP/Sait Lake City;
WQBK/Albany; WZXL/Atlantic
City, NJ; and WZBH/Salisbury,
MD.

NEWSBREAKERS.

Lang Assumes Sr. VP/GM Duties At Verve

@ both our appreciation for
his achievements and our
anticipation of even great-
er things to come.”

Lang has worked in
the recording industry
for more than 20 years.
‘He joined Verve in 1991
as Director/Catalog De-
velopment following a
short stint as Regional
Manager for PolyGram
Classics & Jazz in Bos-
ton. He is also a two-time Gram-
my winner for producing the
boxed sets The Complete Billie
Holiday On Verve 1945-1959
and The Complete Ella Fitzger-
ald Songbooks On Verve.

Michael Lang has s
been elevated from VP/ |
Marketing & Cataiog De- §
velopment to Sr. VP/GM
atVerve Records. nhis 38
new position, Lang wifl {
supervise artist and
product deveiopment,
marketing, catalog de-
velopment, production,
and creative services
departments, as well as
the label's daily opera-
tions.

Verve President Chuck Mitch-
ell said,“Michael has been an es-
sential figure in the redevelop-
ment of Verve into a world-class
imprint. His promotion reflects

Lang

Lipman Appointed Republic Records’ GM

Avery Lipman, who earlier this year resigned his post as Director/Con-
tract Administration at Sony Music International, has signed on to work
full-time as GM of Republic Records, the label he co-founded in 1994
with brother Monte, VP/Promotion at Universal Records. The move coin-
cides with the recent announcement that the New York-based indie has
signed a multiyear distribution and marketing agreement with Universal.

“What defines Republic is our commitment to the artist’s vision,” Avery
Lipman commented. “It’s our job to create a platform in which that vision
can be realized and communicated; it represents our entire philosophy of
artist development.

“Qur relationship with Universal Records has underscored both our phi-
losophy and our ability to compete in the mainstream. [Universal Music
Group Chairman/CEQ] Doug Morris and [UMG Vice Chairman/COQ]

LIPMAN/See Page 26

Radio Unica Taps GMs In Three Markets

Radio Unica Corp. has named three GMs for three of its O&Os: Gerar-
do Reyes at WNMA-AM/Miami; Alejandro Sanchez at KXYZ-AM/
Houston; and Scott Keeler at KZDC-AM/San Antonio.

“Scott, Alejandro, and Gerardo bring to those positions considerable
knowledge of the U.S. Hispanic market, coupled with extraordinary orga-
nizational skills and the leadership to inspire their staffs,” Radio Unica
Chairman/CEO Joaquin Blaya said. “I am confident that Radio Unica’s
network sales will grow at a fast pace under their leadership.”

Reyes most recently was President/GM of WSUA-AM (Radio Cara-
col)/Miami, while Sanchez was VP of Cadena de Plata (the Dallas Cow-
boys’ Spanish-language media network).

Keeler — who previously was NSM at KWEX-TV/San Antonio — told

UNICA/See Page 26
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Cole Mines WSM/NashviIIe PD Position

WPOC/Baltimore Asst. PD/MD Greg Cole has been named PD at
WSM-FM/Nashville. Cole fills the vacancy created when PD Kyle Cantrell
was promoted to OM.

“We are excited to have Greg on board,” Cantrell said. ‘“His superb knowl-
edge of radio and his in-depth familiarity with the Country format fits in
well with the heritage of this great company.”

A native of the Washington, DC area, Cole began his career in 1971. In
addition to his 12 years at "POC, Cole’s resumé includes stints at WASH,
WMZQ, and WRQX in Washington. He also served as WPOC’s after-

COLE/See Page 26
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Maupin Gerard Steps Up To VP/Market
Manager For Susquehanna/Indianapolis

WFMS-FM/Indianapolis VP/GM Monte Maupin Gerard has been
promoted to VP/Market Manager of Susquehanna Radio Corp.’s India-
napolis stations. In addition to Country WFMS, the group’s Indianapolis
properties include Oldies WGLD-FM and Country WGRL-FM.

A Nashville native, Maupin Gerard was named GM of WFMS in 1989
and added VP duties in 1992, During her tenure, WFMS has been a five-
time nominee for the Country Music Association’s Large Market Station
of the Year. The station won the honor last year.

Maupin Gerard also spearheaded Susquehanna’s recent acquisition of
WGLD, transforming it into an Oldies station.

wWwWw.americanradiohistorv.com

Legacy Recordings Promotes Jones To Sr. VP

Sony Music Entertainment subsidiary Legacy Recordings has promoted
Jeff Jones to Sr.VP. Based in New York and reporting to Sony Music
Sr. VP Ron Urban, Jones will continue to oversee Legacy’s daily opera-
tions, A&R, third-party catalog and licensing opportunities, production. mar-
keting, and publicity.

“Over the past two years Jeff Jones has done a remarkable job of com-
bining his sensibilities as a music man with tremendous business acu-
men,” Urban said. “His passion for music and his creative instincts make
him a tremendous asset to Legacy. It gives me great pleasure to announce
this well-deserved promotion.”

Jones noted, “We've already developed several series that have set new
standards for catalog reissues, and other projects in the works will set new
benchmarks as well. Sony Music’s catalog contains an extraordinary wealth
of material, and technologies pioneered by the company will allow us to
bring unprecedented levels of audio clarity and fidelity to older recordings.”

Sony Music's VP/Marketing & Product Development since 1995, Jones
joined the company in 1976 as a field merchandiser at the Boston branch.
He moved to New York two years later as Director/Merchandising. In
1984, he was appointed Director/Marketing for Columbia Records. He
joined MCA Records as VP/Marketing in 1988 and moved to the Poly-
Gram Label Group in 1991 asVP/Marketing and Eiektra Entertainment
Group in 1993 as VP/Marketing.

TM Century Names Graupner EVP/Sales, Page OM

D avid Graupner, who joined TM Century in 1996 as an Exec.VP over-
seeing operations and production, has been promoted to Exec. VP/
Sales. In his new role, he will direct domestic sales for all company products
and oversee sales efforts in Canada and selected international markets.

TM Century President/CEO Neil Sargent told R&R, “David has many
years of radio station management experience and was the best person to
take overthat area when BethTepper left to form her own company in Los
Angeles. He's uniquely qualified. He's a terrific sales trainer, and a good
marketer”’

Concurrently, Tom Page assumes Graupner's former duties, rising to
OM. He previously handled the company’s Hard Drive and Gold Drive music
library projects and was in charge of all music for Hard Drive. “Page also
has a lot of digital, technical, and satellite experience that he can bring to
this job,” Sargent said.

Before joining TM Century, Graupner served as VP/GM for Midcontinent
Media, Director/Major Market Affiliations for Unistar, and VP/Programming
for the Programming Consultants. Page has been Director/Operations for
Unistar/Los Angeles and founder was of L.A -based Pacific Rim Consulting.

Kelly Exits KBSG/Seattle To Form Consultancy

BSG-AM & FM/Seattle PD Jay Kelly is leaving the Oldies station to
start a full-service broadcast consulting firm based in Seattle. KBSG
has signed as Jay Kelly Media’s first client.

Kelly will remain at KBSG as PD on an interim basis and will assist
station VP/GM Steve Oshin in the search for his replacement. A 25-year
broadcast veteran, Kelly has programmed top-rated CHR, AC, and Oldies
stations.

*KBSG has been an incredible place,” Kelly noted. The staff here is very
talented and dedicated to continuing KBSG’s winning tradition. {'m really
looking forward to continuing my relationship with KBSG and Entercom as
a consuitant”

Metro Moves Wolfe To DC As Dir./Operations

Lisa Wolfe has been promoted to Director/Operations for Metro Net-
works' Washington, DC bureau. She most recently heid a similar
post in Providence.

“We are always proud to be able to promote from within the organiza-
tion,” Metro VP/Atlantic Region Benson Riseman said. “Lisa’s hands-on
experience in all facets of operations, along with her leadership, enthusi-
asm, work ethic, and knowledge of Metro Networks clearly made her the
best person to lead our continued growth inWashington

Prior to joining Metro, Wolfe was PD/News Director at a Rhode Island
radio station.

Coakley Now Elektra VP/Press & Artist Dev.

aureen Coakley has joined the Elektra Entertainment Group as
VP/Press & Artist Development, reporting to Sr. VP/Press & Artist
Development Sherry Ring Ginsberg,

Ginsberg commented, “Maureen brings a wide range of experience, as
well as the kind of maturity and vision that her new role at Elektra demands.
The capabilities she has displayed both inside and outside the record com-
pany environment will be a welcome asset to our department. The entire
company joins me in welcoming Maureen to the Elektra family”’

Coakley previously served as Sr. Director/National Publicity at EMI
Records. Between 1992-95, she served as Director/Publicity at Rolling
Stoneand, between 1988-92, served as a publicist for Susan Blond inc.
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Amerzczzs most respected kitchen expert
returns to the radio!

Betty Crocker has been the
hands-down expert on nutrition,
1 cool‘zing’ and meal planning’ for
“oSmeeT more than 75 years.
Fm(:l out how you can l)nng her into your ASK BETTY

RADIO+SHOW
audience's homes five times a week.

carr 1-800-334-5800 ropay

"Ask Betty, The Radio Show" is available on a market-exclusive basis for FREE!
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NEWSBREAKERS.

Records

e PETER GANBARG has been
tapped as Sr. Director/A&R for Arista
Records. He comes to the label from
EMI Records, where he held the post
of VP/A&R.

® BILL MEEHAN is appointed Sr.VP/
Sales & Marketing at Drive Entertain-

ment. He previously served as Sr.VP/
Sales & Mktg. at BMG/Critique.

~ National Radio

o UNITED STATIONS RADIO NET-
WORKS has announced an exclusive
Academy Of Country Music Awards
radio special. The three-hour broadcast
is available to stations the weekend of
April 18-19, just prior to the April 22
telecast of the ACMA Awards Show.
—(212)869-1111

® WESTWOOD ONE’s NBC Radio
and Mutual News announce the fol-
fowing news coverage in the Persian
Gulf should current diplomatic agree-
ments fail:

Continuous long-form anchored cov-
erage: updates from war zones and
other locations in Middle East, the
White House, and Pentagon

Anchored coverage of majorevents:
presidential statements, news confer-
ences, briefings, and other major
events-

Special reports around the clock:
one-minute updates at the top, 20 past,
and 40 past the hour; two-minute up-
dates at 30 past the hour as events
warrant

Custom affiliate reports: correspon-
dents report live on affiliate stations

In other WW1 news, the company
has joined forces with Country Week-
ly magazine to broaden its level of
country music information to the larg-
est available in radio.

WW1, along with CBS RADIO
SPORTS, presents its exclusive cov-
erage of The Masters and U.S. Open
Golf tournaments live from Augusta,
GA.

April 4 & 5: Masters preview reports

April 9-12: continuous update re-
ports of Masters

June 13 & 14: U.S. Open preview
reports

June 18-21:U.S. Open updates and
coverage

— (212) 641-2052 or 2057

Also, WW1 presents the following
guests forits live Celebrity Connection
program:

March 26: comic strip artist Guy Gil-
christ; AOL astrologer Jeannie Easy
makes predictions on Final Four

—(212)641-3088 0r 2039

PROS ON

THE LOOSE

Dave Collins — PD/MD
KWNR/LasVegas (702) 727-4656

Freddie Duran (Bueno)— Af-
temoons KYMX/Sacramento (916)
421-4823

Peter McLaine — Middays
KIMN-FM/Denver (303) 439-8102

Dawn Michaels — MDWHKO/
Dayton (937) 438-5372

Bill Nesbitt — PD Entertain-
ment Radio Networks (818) 888-
2598

BirTHSs

KLLE/Lubbock, TX PD Jay Rich-
ards, wife Lori, daughter Skyler,
March 4.

® SPORTS BYLINE USA will now pro-

vide a refeed of its 10pm-1am ET show

between 6-9am, seven days a week.
— (415) 434-8300

¢ THE CAREY BROTHERS, hosts of
On The House With The Carey Bros.,
introduce their home improvement
tips in a daily vignette format, “Tip Of
The Day” There will be a 15-second
tease, a 30-second nat’i spot, and a
60-second tip.

— (510) 432-7246

e NETSTAR ENTERTAINMENT
GROUP and PROSTAR ENTERTAIN-
MENT launch The Movie Show On Ra-
dio.The program is broadcast live Sat-
urdays from 4-6pm ET, offering listen-
ers news on what's hot at video stores,
celebrity guests, trivia, and listener
calls. This is the first in a series of spon-
sorship packages specifically de-
signed for this and other shows, as
Netstar expands into more niche talk
programming.

—(212) 588-9700

Products & Services

e The RAB RESEARCH COLLEC-
TION has developed an Agricultural
Business category, available to RAB
members at (800) 232-3131 or on Ra-
dioLink www.rab.com.

Changes

Adult Contemporary: Hank
Matthews joins WTVR-FM/
Richmond as Prod. Dir. ... HotAC
WCGQ/Columbus, GA’s new
lineup includes syndicated morn-
ing personalities Bob & Sheri (6-
10am). Marshall Stewart (10am-
1pm), Sheryn Green (1-4pm), Al
Hanes (4-7pm). Holly Love
(7pm-mid.), and Sam Stone
(mid.-6am) ... WMXB/Richmond
morning show producer Jon Bril-
liant exits ... KYSR/L..A. midday-
er Merilee Kelly and late-nighter

-Gary Thompson exit as morning

driver Larry Morgan segues to
middays.

CHR: Former WIOQ/Philadel-
phia Creative Services Dir./mid-
dayer Jeffrey T. Mason is new to
nights at WBZZ/Pittsburgh ...
KZMG/Boise, ID PD Mike
Kasper segues from afternoons to
mornings ... Former KZHT/Salt
Lake City MD/afternooner Dr.
Doug picks up the MD/midday
opening at KKLQ/San Diego ...
WNDU/South Bend, IN PD/MD
Bill Mitchell has officially exited
for ownership and mornings at
WHDG/Rhinelander, WI. Casey
Daniels steps in to handle mu-
sic responsibilities ... WZEE/
Madison, WI appoints Tommy
Bo Dean MD ... WIOQ/Philadel-
phia personalities Nick Harris
and Wendy McLure join Scott
St. John for mornings at WRFY/
Reading, PA ... WZYP/Hunts-
ville, AL hires Michael Hawk-
ins for nights ... WWCK/Flint, M1
morning driver Mr. Bob resigns
for wakeup duties at KTST (The
Twister)/Oklahoma City

WDBR/Springfield, IL nighttim-
er Bobcat resigns to pursue edu-
cation ... WDJX/Louisville APD/
MD/middayer Karen Rite exits
for similar duties at WMXB/
Richmond ... KHOP/Modesto,

CA appoints Dan Kennedy APD
... WNKS/Charlotte morning
driver Luke Allan exits ...
WWKX/Providence morning co-
host Rona segues to middays as
middayer Linda Harris and
morning co-host Bobby Z both
exit ... Former KHTY/Santa Bar-
bara, CA morning drivers Hal
“9000” Abrams and Naomi Kir-
sch join KBOS/Fresno for morn-
ings ... Former WQGN/New Lon-
don, CT morning co-host Julie
Johnson returns for the same
post ... KCAQ/Oxnard, CA over-
nighter Mambo segues to after-
noons, while afternooner J.
Scratch moves to mornings ...
KBKS/Seattle middayer Lori
Bradley departs ... WNVE/Roch-
ester personality Jason Webb
(a.k.a. “Justin Tyme”) joins
WSSX/Charleston, SC for nights
... KSLY/San Luis Obispo, CA
nighttimer Freddy B segues to
Prod. Dir.

Country: WDSY/PittsburghAPD
Michael Lynn receives the official
nod as MD ... KSON/San Diego’s
Quinn Bradley joins WXCL/Peo-
ria, IL for APD/afternoons, and
"XCL afternoon driver Joe Bob
Cameron segues to middays ...
Smokin’ Joe Upright joins
WHSL/Greensboro for nights ...
WDJR/Dothan, AL welcomes
Dave Sommers for afternoons ...
WHKO/Dayton MD Dawn
Michaels exits.

News/Talk: Jeff Joniak becomes
Sports Dir. at WMAQ/Chicago ...
Vince Welch joins WIBC/India-
napolis as Sports Dir. ... WHAM
and WVOR/Rochester news an-
chor Steve Hausmann joins
crosstown CHR WPXY for simi-
lar duties.

Rock: WZZQ/Terre Haute, IN
welcomes Kris Baker for 7pm-
mid. duties ... WZMT/Wilkes
Barre taps Nicki Walton for

www.americanradiohistorv.com

NATIONAL
RADIO
FORMATS

ADDED
THIS

WEEK

ABC RADIO NETWORKS

Robert Hall  (972) 991-9200

Starstation

Peter Stewart
FLEETWOOD MAC Landslide

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BROTHER CANE | Lie In The Bed That | Make
FEEOER Cement

THIRD EYE BLIND Losing A Whole Year

CHRMot AC

FIONA APPLE Shadowboxer
DESTINY’S CHILD No, No. No
JAI Heaven

Mainstream AC
JAI Heaven
ALANIS MORISSETTE Uninvited

Lite AC
SHAWN COLVIN Nothin On Me
DIANA KRALL Peel Me A Grape

NAC
BOB MAMET At Midnight

uc

JON B. They Don't Know
MYA It's All About Me
SALT-N-PEPA Gitty Up

BROADCAST PROGRAMMING
Walter Powers « (800) 426-9082

Casey Keating
BACKSTREET BOYS Everybody (Backstreet's Back)
JAMES HORNER Southampton

Digital AC
JAMES HORNER Southampton

Hot AC
JANET Together Again

Digital Soft AC

Mike Bettelli

MARIAH CAREY My All

Digital AC Mix

MARIAH CAREY My All

Alternative

Teresa Cook

AGENTS OF GOOD ROOTS Come On (Let Your Blood ...}
HARVEY DANGER Flagpole Sitta

ALANIS MORISSETTE Uninvited
SPECIALS it's You

JONES RADIO NETWORK
Phil Barry « (303) 784-8700

Adult Hit Radio

JJ McKay
AQUA Turn Back Time
USHER You Make Me Wanna...

Rock Alternative

Doug Clifton

BRAN VAN 3000 Drinking in L.A.

CHERRY POPPIN' DAODIES Zoot Suit Riot
ANI DIFRANCO Little Plastic Castie

Soft Hits

Rick Brady
AMY GRANT Like | Love You

Rock Classics

Rich Bryan
ERIC CLAPTON She’s Gone
DLR BAND Slam Dunk

RADIO ONE NETWORKS

Tony Mauro » (970) 949-3339
No New Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook « (805) 294-9000
Tracy Thompson

Soft AC

Andy Fuller

DAKOTA MOON A Promise | Make
Bright AC

Jim Hays
ELTON JOHN Recover Your Sou
SARAH MCLACHLAN Adia

nights and Dee Taylor for over-
nights ... WCPR/Biloxi, MS se-
lects Denver Crabb from
KKND/New Orleans for 7pm-
mid. duties.

Urban: Former KBXX/Houston
nighttimer Kid Fresh joins
KXHT/Memphis for mornings.
Also at "XHT, WIBB/Macon, GA
personality Dee Dee Reading
joins for middays as middayer
Devin Steele segues to afternoon
drive.

Records: Kerry McCarthy be-
comes Creative Dir. for the Fa-
mous Music Publishing Compa-
nies ... Jeffery Sledge is appoint-
ed to Sr. Dir. at Jive Records ...
AT&T’s a2b music announces
agreements with EMI-Capitol Ent.
Props., TVT Records, Birdland
Records, and Loud Records inte-
grating Internet and traditional
sales relationships ... Michelle
Berlin joins BMG Music Publish-
ing as Professional Mgr/BMG
Songs, Nashville ... Arista Records

appoints Cybele Parsignault
Mgr./West Coast Publicity ... Rel-
ativity Records will distribute and
market upcoming Millennium
2000 Music product effective im-
mediately ... Julie D’Angelo ris-
es to Label GM for Rhino Movie
Music.

Nat’l Radio: Patrick “Kelly”
Kramer rises to Prod. Dir. and
Jeanine Uttaro is tapped as
Prod. Coordinator for United
Stations Radio Networks ...
“Music Of Your Life,” distribut-
ed by Jones Radio Network,
names Brad Guagnini Dir./
Mkg. and Zim Barstein Dir./
Nat’l Sales ... Geina Horton and
Michael Floe join Jones Radio
Network’s Rock Alternative and
Soft Hits on-air staffs, respec-
tively. Horton takes Mon.-Fri., 3-
7pm ET, and Floe does over-
nights (1-6am ET).

Industry: Annie Challis is named
President of Stiefel Entertainment
Management.
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Content and Technology |

- More Choice-

The radio industry is changing, and you’ve
asked AP to change along with you —

to offer you more choice.

The Associated Press is introducing new,
flexible packaging options for our radio
products, to meet your programming

needs.

® You asked for more content —
and we’ve Got it.

® You asked for more pricing options -
and we’ve Got it. |

@ You asked for digital audio software —
‘and we’ve Got it.

More content.
More options.
More technology.
~ For more info‘rmdt'io‘,nicall’
The Associated Press

800-‘5’27 -7234

ASSOCIATED PRESS
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MANAGEMENT

MobhilTrak Makes U.S. Debut

“blind,” meaning it cannot attach
a station preference to a specific
passing car. And since, on average,
it captures only about 20% of the
passing cars, nobody knows which
car passing in front of an EMU at
any given time is the one being
tracked.

Tapscan has been testing the sys-
tem in Toronto. It has 21 listening
stations, and they generate more
than 100,000 listening occasions
each day. With numbers like that,
sampling error shrinks to some-
thing like .004%. Ironically, the test
began at the time Howard Stern hit
the air in Toronto, and the Mobil-
Trak system managed to “see” the
almost immediate dramatic rise in
listening.

Immediate Results

Christian admits that MobilTrak
has its limitations and says that it

is not meant to replace certain
forms of research. For example, it

S R
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cated where there’s a maximum of
traffic flow and away from areas of
stopped traffic, such as intersec-
tions. Christian said he also favors
locations such as high-density re-
tail areas. Sensors can also be lo-
cated in the parking lots of certain
retailers to help them determine the
stations that their customers listen
to. They can also help track the ef-
fectiveness of advertising by mea-
suring the amount of incoming traf-
fic following the airing of a spot.
The company hopes to place mon-
itors behind billboards, at concert
venues, and the like.

Knowing the technology might
raise privacy concerns, Christian
points out that his system is

Continued from Page 1

By Dick Kazan

FM Only

Tapscan President Jim Chris-
tian said the service can only track
FM listening accurately at this
time. “It is possible to capture AM,
but the accuracy is highly depen-
dent on the age and model of the
car. Older cars emit more RF,
which introduces a bias. All FM
radios, on the other hand, leak like
a sieve, so there’s no problem there.
We’re still working on a solution
to AM listening, and we expect to
have one in the future.”

Because EMUs can only listen
to one signal at a time, they are lo-

N -

Return Those Phone Calls!

rom the boardrooms of America’s largest corporations

to gang members on the meanest streets, we as peo-
ple crave respect. It is absolutely essential to our self-
esteem. Therefore, showing this respect is critical to your
SucCcess.

Yet many people who are determined to get ahead routinely violate this
fundamental tenet. How? By not returning phone calls. They respond only
to the “important” calls.

Put yourself in the position of the person whose call was discarded. How
does it make you feel? Like you're not important? Like you're nobody? it
irritates you, doesn't it? In a world desperately seeking respect, that's how
most people feel, and they deeply resent anyone who would make them
feel this way. -

In 1974, | was fortunate to start a little one-person company that, over
the years, grew into one of the largest computer-leasing firms. But with
success, we forgot our humble beginnings and gradually became arrogant
and unresponsive. As the Chairman and CEO, it became my job to find out
how this happened and correctiit.

¢ January 9 (through April 1) —
Winter 98 Arbitron

* March 19-20 — Rick Scott &
Assoc. Sports Radio Conference
'98.La Posada Resorts, Scottsdale,
AZ; (206) 867-9397.

* March 31 — Eighth Annual The
Business of Entertainment: The Big
Picture. Pierre Hotel, New York City;
(212)492-6082.

* April 2 (through June 24) —
Spring Arbitron.

¢ April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention.
LasVegas Convention Center; (202)
429-5354

* April 4 — Broadcasters’ Foun
dation Charity Golf Tournament,

(203) 862-8577.

e April 27 — AWRT's Gracie
Allen Awards. Lincoln Center. New
York; (703) 506-3290.

* May 2 — 4th Annual Geller Me-
dia Int'l Producers Workshop.
Radisson Empire Hotel, New York
City; (212) 580-3385.

*May 6-8 — Radio Only Man-
agement Conference. Phoenician
Hotel, Scottsdale, AZ; (609) 424-
6800.

* May 17-20 — 38th Annual
Broadcast Cabie Financial Mgmt
Conference. Hyatt Regency, New
Orleans; (847) 296-0200.

* May 21-27 — 21st Annual NA-
BOB Spring Broadcast Manage-
ment Conference. Hotel TBD, St.
Thomas, U.S. Virgin Islands; (202)
463-8970.

It is possible to
capture AM, but the
accuracy is highly
dependent on the age
and model of the car.
All FM radios, on the
other hand, leak like
a sieve. We're still
working on a solution
to AM listening, and
we expect to have

one in the future.
~Jim Christian

In listening to employees, customers, investors, and vendors, | was
shocked by what | heard. We had destroyed multimillion-dollar customer
relationships because certain employees were “too busy” to return phone
calls. Our organization had also turned into warring factions because some
of our employees wouldn't call each otherback. Emotions ran high, morale
was low, and our company was in the process of self-destructing.

| took immediate action. Anyone in our firm who didn’'t promptly return
phone calls would be fired. It was an extreme measure, but indicative of
how serious a problem unreturned phone calls can be. Our employees
quickly got the message. This urgent change in conduct was a vital step in
returning our company to the success track.

If you think my organization is the only one to have this problem, look
around you. Radio employees are notorious for this type of behavior. It may
be costing your company substantial revenue. The irony is that it's often
easier to get the president of the firm to return a phone call thanit is to get
a middle-level manager to call back. | can assure you the commitment to
returning phone calls is one of the reasons that person was able to rise to
the top.

| “You Might Have To Kiss It On The Way Down’

Another important factor to consider is that the business world is always
in a state of transition. You never know who may become an “important”
person. it could be someone whose calls you rejected and therefore un-
necessarily alienated. A person who could have become a valuable ally to
you — could have really helped your career — now has hostile feelings for

National Country Club, Las Vegas; m

* May 30 — '98 RTNDA Spring
Training Conference. Wyndham
Garden Hotel/Buckhead, Atlanta:
(202) 659-6510

you and may even want to “get even” with you. When | was at IBM in the
1960s, they used to say, “Never kick it on the way up, you may have to kiss
it on the way down’”

Years ago, there was a little store owner whom few people cared about
because he built stores in small communities in rural America. But while
most people paid little attention to him, he quietly created what became the
largest retail store operation in the U.S. So a man who had at first appeared
to be of no consequence was now in a position to generously reward those
individuals who had treated him with kindness and respect when he was
“unimportant.” Subsequently, that is what Sam Waiton and his Wal-Mart
organization did.

* April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970.

cannot determine who is in the
cars, their ages or other demo-
graphic information, the number of
people in the cars, or who chose
the station. That eliminates any
possibility of the system replacing,
or even supplementing, Arbitron
data. And, it cannot track specific
music preferences or trends, so it

¢ June 4 — Seventh Annual Ra-
dio-Mercury Awards Show. Marriott
Marquis, New York; (212) 681-7207.

¢ April 6-9 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

¢ June 11-13 —R&R Convention

* April 8 — American Broadcast | .95 Gentyry Plaza Hotel, Los An

Pioneers Break?ast._?:SOam Pavilion ' 1oles, CA won’t be replacing callout research If you have difficulty returning your calls, here is an easy technique that
11, LasVegas Hifon; (203) 862-8577. anytime soon, either. many successful people use. Set aside one or two specific times a day to
« June 15-21 — International But Christian points out that in- return all calls. If the person isn'tin, leave a polite message with that per-

* April 16 — AWRT's 43rd An-
nual Genii Awards. Beverly Hilton
Hotel, Beverly Hills, CA; (818) 506-
8675.

son’s secretary or on their voice mail. Provide a time to reach you or some-
one else who can assist them. It's that simple. .

Returning phone calls shows that you are respectful and really care
about other people, a crucial element to you on your“Road To Success.”

Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840,

car listening almost always repli-
cates a station’s overall demo-
graphic profile. Thus, whatever re-
sults MobilTrak might uncover will
usually portend the same result in
at-home and in-office listening. He
says the immediacy of results will
help programmers determine
whether a particular contest is ef-
fective or if a change in program-
ming is having a desired effect.
And, though it won’t serve as an
Arbitron replacement, ad agencies
have shown interest in order to help
gauge the response to a station’s
advertiser promotion or to track dif-
ferences among the monitoring lo-
cations — and there are differenc-
es, based usually on ethnicity, a sta-
tion’s coverage, and the demo-

¢ June 17-20 — PROMAX Con-
vention. Toronto Convention Center
(310) 788-7600.

* April 21 — Broadcasters'Foun
dation Golden Mike Award. Plaza
Hotel, New York City.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

* June 20 —’98 RTNDA Spring
Training Conference. Sheraton Pla-
zaHotel, St. Louis; (202) 659-6510

¢ April 22 — 33rd Annual Acad-
emy Of Country Music Awards. Uni-
versal Amphitheatre, Los Angeles;
(213) 462-2351.

¢ July 2 (through September

28— almmeR bRy, ate a daily sample of 300,000 or

more. The company will then the-
oretically be able to generate
minute-by-minute reports, which
will tell a station how listeners re-
acted to particular specific songs,
promos, stopset lengths, etc.

graphic trends of a particular area.

Current MobilTrak installations
only provide enough listening oc-
casions to generate hourly listen-
ing data accurately. Tapscan is in-
stalling some 40 units in the L.A.
area, which are expected to gener-

* April 25 — '98 RTNDA Spring
Training Conference. Double Tree
Hotel Pentagon City/National Air-
port, Washington, DC; (202) 659-
6510.

¢ July 7 — Major League Base-
ball All-Star Game. Coors Field,
Denver.

WwWwWw.americanradiohistorv.com
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Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ran station is now in your format and in your face.

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execution. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That's what sets Coleman Research apart
from “data vendors.”

An integrated approach

Coleman Research begins the research process with our
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTs music tests,
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “hidden” issues that may affect your
station’s performance and FACTs —through advanced
measures such as Fit and Compatibility—allows you to
build the most focused music library possible. All three of
these tools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

 Hot 97 /New York o Kiss FM/New York

» KROQ/Los Angeles * WBCN/Boston

o Power 106/Los Angeles © The Zone/Sacramento
o KSHE/St. Louis * X96/Salt Lake City

* WIBC/Indianapolis ¢ WKLH/Milwaukee

e KYGO/Denver e Power 98/Charlotie

* KS95/Minneapolis e KS107.5/Denver

COMES DOWN

Let’s build your “Plan” for success today

“The Plan” from Coleman Research can help take your

station to the top and keep it there. Contact us today and
put the power of “The Plan” to work for you.

“I'm sorry | didn't start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, I would say, Call
Coleman.”

John Gehron,
American Radio Svstems

COLEMAN RESEARCH

One of America’s Top Two Radio Research Companies

(919)571-0000 www.colemanresearch.com
Hamburg ¢ Research Triangle Park * Los Angeles

www.americanradiohistorv.com
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SALES

Change Is Good

(1 Learning how to capitalize on confusion

I n much the same way that necessity is the mother of inven
tion, change and confusion are often the mothers of oppor-

tunity. Change is good.

Think of the person who sold the
first program at a baseball game. ““You
can’t tell the players without a score-
card,” he must have bellowed to the
fans arriving at the ballpark, a remind-
er that his product would help allevi-
ate confusion over who just made that
great play out in left field. Think about
the guys you see on Sunset Blvd., sell-
ing “maps to the stars’ homes,” a con-
fusion-buster if ever there was one. Or
consider one of the greatest modern-
day examples of all: the wildly suc-
cessful series of Dummies books that
help clarify confusing jargon and in-
structions on computer operating sys-
tems, word processing programs, and
a host of other head-scratching pur-
suits.

The one thing these successful prod-
ucts have in common: They were con-
ceived by forward-thinking entrepre-
neurs as business opportunities de-
signed to capitalize on a particular state
of confusion. The very same opportu-
nity exists for radio. In our case, the
confusion we can turn into opportuni-
ty is related to such developments as
deregulation in various industries and
new, emerging product categories that
have consumers intrigued but uncertain
as to what all the hype is about.

Going Beyond The Call

Let’s take the evolution of cellular
telephones as an example. Initially an
expensive tool and status symbol for
the Donald Trumps of the world, cell
phones — and usage fees — began
dropping drastically in price by the ear-
ly 1990s. Guess what happened to ad
spending by cell phone manufacturers
and service providers in turn? Here’s
what some recent data suggest:

. m ‘Ad Spondmg.
1993 © $158 million $13 million
1994 ° $230 milion $14.5 milion
1995 .$347 million..  $28 rhillion
1996 $525 milion . $36 million
1997" . $743 million*  $52 million”

* Through November 1657

Total cellular-related ad spending
has risen by more than 370%, with
spending on radio increasing by more
than 300%, since 1993. Coincidence?
Absolutely not!

In 1993, the concept of cellular
phones was still a new one to most
American consumers. Cellular market-
ers felt the need to “educate” the pub-
lic by spending aggressively on adver-
tising, a trend that has continued un-
abated thanks to the continuing expan-
sion of the category as well as spirited
competition among the participants.

We can see a similar trend when ex-
amining ad spending levels in the pre-

scription drug category:
T Total Ad Ad Spending
Yoar - " on Radio
1993 $104 milfion $286,000
1994 ;. §224 million $639,000
1995 $313 million $591,000
1996 $595 million $749,000
1997*  $802 million*  $7.2 million
* Through Moverrbar 1997 :

In this case, as regulations were
eased and we moved toward major de-
regulation in 1997, prescription drug
manufacturers began more aggressive
marketing of their products. Once
again, this was a major opportunity
for media ad sellers. The cellular
phone and prescription drug examples
illustrate how change and confusion
can be good for the radio advertising
business. The question is, how can
change and confusion most effective-
ly be hamessed into a new revenue
stream for stations?

One of the most important skills for
making the equation “change + con-
fusion = ad revenue” work for you is
to get ahead of the curve in identify-
ing trends and issues in their earliest
stages. They say that knowledge is
power, and this is certainly true when
it comes to capitalizing on change.
Knowledge of coming trends will en-
able you to “take ownership” of them,
to develop a game plan that proactive-
ly goes after “confusion dollars.” One
way of staying abreast of developments
in various industries is to read key pub-
lications, such as trade magazines, for
those particular industries as well as
general business publications, such as
The Wall Street Journal, Business
Week, and Forbes. These publications
do a good job of reporting on major
industry trends and governmental ac-
tivity, most notably deregulation
(something that invariably causes con-

FM).

" cellor Broadeasting.

Salespeople On The Move

*» Gary Blum rises from LSM to GSM of WNEW-FM/New York. Blum
has also held GSM stints at the former WNEW-AM and the former WPIX-
FM, and has also served as NSM at the original WKTU-FM (now WXRK-

* Todd Winlck rises to GSM of Clear Channel's WBGG-FM, WLVE-FM
& WZTA-FM/Miami. He most recently served as LSM Of WLVE.

* Jason Wilberding joins KTWV-FM/L.A. as an NSM. He previously
worked in sales at WHTZ/New York.

s Lynn Anderson joins.the RAB's Training Division, effective Monday
{3/30). She is aformer President/GM of KIiS-AM & FM/L.A. and has also
senved as Southwest GM of Metro Networks and DrrJNat’l Sales for Chan-

_+Don McGovernjoins KIXI-AM/Seatile as an AE |
_ » David Herring and Frank McKennaare named ' Regional Radio Ex-s:;
acumfnrlhs Assoclated Press Haﬂio Dwism

By Stewart Yaguda

sumer confusion as well as a sharp in-
crease in competition).

Once identified, how can change/
confusion be aggressively managed
into a revenue-generating game plan?
A logical first step is to identify all lo-
cal and'regional businesses that would
conceivably need to step up advertis-
ing in order to deal with change in their
industry. Some might already be cli-
ents, others may not. If you have iden-
tified the trend/change early on, you
can approach these businesses to dis-
cuss development of an awareness/
education plan to help the advertiser
build name recognition, educate the
public, and pre-sell for the impending
industry upheaval.

Beyond discussing traditional adver-
tising schedules, knowledge of upcom-
ing change and trends offers you an
opportunity to develop deeper, long-
lasting relationships with advertisers.
Using the cell phone situation as an ex-
ample, a station knowing about impend-
ing industry changes in the early 1990s
could have approached a local service/
phone provider to suggest a series of
“seminars” to answer consumer ques-
tions on cellular phone usage. The sta-
tion and cellular advertiser could have
worked together to assemble a panel of
experts, perhaps including lawyers,
communications experts, and the like.
The seminars could have been promot-
ed on-air, and could have even featured
station personalities as hosts. The sta-
tion and its valued advertiser could have,
in effect, taken ownership of the change/
confusion and turned themselves into
leaders on the subject.

Interep did this a short while ago in
Nevada. We put together a panel of
experts on changes in advertising reg-
ulations pertaining to gaming, a cause
that Interep helped champion in the
courts. The company extended its
“ownership” of the issue by creating
this panel, which was targeted to casi-
no marketing executives. Their re-
sponse was very enthusiastic, and we
looked like heroes for making the ef-
fort to put it all together.

Aligning With
Adjusting Advertisers

When approaching advertisers em-
broiled in a changing industry, re-
member that you can speak from a po-
sition of strength. Radio’s attributes
align nicely with the needs of adver-
tisers in a changing environment.
These advertisers must react quickly
to the competition (radio’s immedia-
cy strength); they need to reach deci-
sion-makers (radio does this); they
need as much time as possible to con-
vey their message and sort out confu-
sion for consumers (radio’s 60-second
commercial lengths are ideal); new-
comers to the marketplace must
quickly build credibility (talent testi-
monials will do the trick); and they
need targeted, local messages (anoth-
er radio strength). On this latter point,
localization is critical, because each
market often has its own mixture of
competing companies looking to gain
share in the newly competitive and
changing environment. The ability of
these companies to target their mes-
sage geographically, therefore, is ex-
tremely important.

Earlier, the cellular and prescription
drug industries were cited as examples

WWWwW.americanradiohistorv.com

RADIO GETS RESULT

SUCCESS STORIES FROM THE RAB
nmmayﬂotscopldng ToBonstSalss

SITUATION: Competing with other national brands and private la-
bel sauce companies, Ocean Spray is on grocery store shelves
throughout America. Targetingwomen 25-54, the company typi-
cally uses magazines, television, and radioinits amertlsar@ recipe.

OBJECTIVE: Hoping to boost Phoemx sates before and during
the Christmas holidays, Ocean Spray wanted to get stronger in--

* store display support. in other words, it wanted Ocean Spray prod-
" ucts 10 be displayed earlier with. hlgher proflle and more enthusi-

asm from.retail grocers.

CMPMGH Launching in October 1997, KNIX-FM and KCWW- -
" AM helped Ocean Spray publicize a “PlanWith Crari” recipe con- -
test, Participating recipes featured Ocean Spray sauice as a key

ingredisnt, and the promaotion was-carefully tirned to coingide with

merchandising that offered the Ocean Spray products at remark- .
ably low prices. The four-week campaign carried enthusiasm.
through the month of November. Whils some magazine support
was also used, KNIX and KCWW were the exclusive radio stations
employed in this promotion, and no ather media were involved.

" RESULTS: Increased brand awareness and proactive listener..

participation resulted in profit increases of 30% for Ogean Spray *
in the Phoenix-area market. Sales increased for sach of the four
‘weeks, growing explosively’ (up to 55%) during the-final push of
the event,

——— RABTOOLBON——

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Among fruit-juice users, 55% were exposed to radio within one hour of their
largest purchases From 6amto 6pm, fruit-juice users spend 44% of their
media time with radio. .

FROM RAB’S INSTANT BACK GROUND couscwou _—
FRUIT JUICES AND DRINKS

Per Capita Consumption. Amencansdrankan average of 15,0 gal!ons of ..
fruit juice/drinks in 1996, down from 15.2 gafons per persona year earlier.
“the cannedibotied sagment of the fruit] p.ul:e and drirtk catagurygenera&ed

" $7.135 biflion miﬂl&lsalusm‘!m

Fﬂ'ﬂ" HB ﬂ'.l‘!ﬂm El'l.!'l’

Chai” -—ResearchAlerf Apn] 18,1997 Jocs

For more inrnrmatmn caﬂ RAB's Member Semce HeImee at {800) 232- :
3131, orlog on io Radiolink at htfp:/www.rab.com.

of how industries experiencing change
and confusion needed to significantly
boost advertising. While it is instruc-
tive to look at these past examples,
what about the present and future?
What, if any, current opportunities ex-
ist for stations to proactively go after
confusion dollars?

Interestingly, one of the greatest op-
portunities of all is unfolding right now
in the energy field. Virtually every state
in the nation now has a law or plan on
the books to deregulate electricity —
one of the last government-regulated
monopolies — in the next few years.
California has already deregulated,
and Massachusetts, Maine, and Penn-
sylvania will introduce energy com-
petition later this year. New Jersey,
Michigan, and Rhode Island will fol-
low suit in 1999.

The impact of energy deregulation
will be enormous. When California de-
regulated the industry on January 1,
nearly 200 companies registered to sell
electricity in the state. Power compa-
nies have already started their ad spend-
ing increases, spending a projected
$145 million in 1997, a whopping
75% boost over just three years ago.
California’s Public Utilities Commis-

sion launched an $89 million consum-
er education campaign to prepare the
public for deregulation. Companies
already in the market need to protect
their turf from new competitors, which
requires aggressive ad spending. And
the companies getting into the market
— the upstarts — need to spend ag-
gressively to make a name for them-
selves. The result? Enormous oppor-
tunity for radio.

Again, to truly maximize the oppor-
tunity, it is important to get ahead of
the curve. Investigate your state’s en-
ergy regulatory situation and develop
a game plan to work with advertisers
now, at the early stages of their own
marketing initiatives.

Regardless of what game plan you
develop, the important thing to remem-
ber is that proactive action related to
change and confusion can equal add-
ed revenue for your station. From base-
ball scorecards to energy deregulation,
it’s a formula that works.

Stewart‘my.nda is President .
ofimwsﬂamm%m
be reached at (212) 916-0704
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the Country

Inning Sports Fan§ Across .

W:Nith gFist-Poundmg Eptertamment
Style that's All His Own.

That’s because he is a sports fan’s

Man-a guy who covers the sports

scene with a style and wit that's
all his own.

And he’s not holding anything back,
especially his opinion. Because
when it comes to Sports talk
"Papa” Joe is the King. And in his
court are legions of fans who Voice
their opinions during the lively

debates that are the trademarks
of his show.

Nlustration by J.T. Steiny

When it comes to turning talk into

pure entertainment, nobody does it
better than “Papa” Joe.

Catch “Papa”
in action from

6 pm-10 PmMm E.T.
Weekdays.

Joe

io Network
_ 9 e Sports Radio
One=-On=0n 847-509-1661

www.americanradiohistorv.com


www.americanradiohistory.com

20 * RaR March 27, 1998

FRANK MINIACI

Are Positioning Statements
Relevant Anymore?

(1 Slogans and imaging — the battle for your brand!

Positioning, The Battle For Your Mind — an all-time clas-
sic among marketing books by gurus Jack Trout & Al Ries —
introduced a well-received strategy to our industry. The follow-
up by the duo, New Positioning, takes the concept to the next
phase, providing readers with the keen insight necessary to keep
companies moving onward and upward in an era in which brand
allegiance is harder to hold, and consumer motives harder to

fathom, than ever before.

The book covers everything from
oil companies to television shows to
soft ice cream to political candidates.
In this day and age of consolidation,
when there are as many as four ACs
in a marketplace, just how do you
position a station? First let’s look at
what a positioning statement is.

Positioning Statements

The idea used to be that you (as a
station) had to find a place vs. the
competition and that it had to be a
unique place. You created your
unique position by defining it your-
self. If you were “The Country Sta-
tion,” that was your unique place.
This was fine 10 years ago. But now,
positioning begins to break down
when you have, say, four ACs in a
market, and all are fairly similar ex-
cept that one plays Hootie & The
Blowfish and one doesn’t. Under
these circumstances, how do you dif-
ferentiate yourself from the competi-
tion by using a positioning staternent?
By saying, “We are the station that
doesn’t play Hootie™? Obviously,
positioning statements are just not as
effective as they used to be when you
had only two ACs in the market.

The trend in radio
is to move away
from the hard
positioning
statement and
more toward
slogans.

Positioning Vs. Slogan

The positioning statement of an
AC station might be “Greatest Hits
of the 70s, "80s, and "90s™ or “To-
day’s Hit Music.” Sometimes these
statements are borderline, some-
where between a positioning state-
ment and a slogan. An example of
this would be “Today’s Best Music.”
A positioning statement defines the
product. It says who you are. For
instance, I would be classified as
“Frank Miniaci, Italian American.”
If [ were to say, “Frank Miniaci, Af-
rican American,” then I've changed
who [ am. A slogan defines how the

E i : £ o

A TITANIC ICE SCULPTURE — Ja
show hosted its own listener screening of Titanic on Friday, March 13 with
various prizes and this Titanic replica on ice.

product makes you feel. If I were to
say “Frank Miniaci, cool young
guy,” that is a slogan. If I change it
to “Frank Miniaci, thirtysomething
guy,” I have only changed the slo-
gan, not the product, which is an
advantage over a positioning pos-
ture. A slogan attaches emotional
attributes, whereas a positioning
statement attaches factual benefits.
Positioning statements are great if
you can find one that actually works.
This is difficult, especially in a crowd-
ed marketplace. And even if you find
one that works, you have to think
about how it will contribute long-term
to your brand. Because if you’ve de-
fined who you are and you change
that definition, you're in trouble.

Most marketers would agree that it is

better to have a brand under which
you can have lots of definitions of
what you are. It’s not cut and dried,
but it’s a good rule of thumb, and it’s
the way general marketing works.

Slogans And Branding

Slogans attach emotional benefits
to the brand. One is a hard benefit
and one is a soft benefit. The trend in
radio is to move away from the hard
positioning statement and more to-
ward slogans. This is because radio
is becoming more and more about
branding. Under the umbrella of a
brand, your position might change.
You might be “Hits of the *70s and
'80s” right now and “Hits of the "80s
and '90s™ next year. So, if you take a
hard position. you just shoot your-
self in the foot. That’s why your
branding has got to be bigger. That’s
why a lot of radio stations are mov-
ing toward imaging. This has been the
shift over the last couple of years. and
consolidation has a lot do to with it.
Many stations even have imaging di-
rectors. Some of the posturing of po-
sitioning dates back to the mid-"80s.
and you (as a station) have to ask
yourself, “Is this (our handle) a posi-
tioning statement or a slogan, and
what is the best course of action for
our brand over the long haul?”

Editors Note: We definitely ap-
preciate all the feedback we re-
ceived from radio and the busi-
ness community regarding Nan-
¢y Izor's guest Marketing col-
umn (issue 3/13). R&R received
both positive and negative com-
ments, and.we strongly encour-
age those who are considering

a marketing strategy to check

. outal the facts and put the com-
- pany to the test with verification

MARKETING & PROMOTION

New On The Net

he following stations’ World Wide Web sites were re-
cently added to the Passport section of R&R ONLINE
(www.rronline.com). Note: All addresses begin with http:/

‘WYJB-FWAIbany (AC)
KAUS-AM/Austin, MN (News/Talk/Sports)
KAUS-FWAustin, MN (Country)
WRBS-FM/Baltimore (Religious)
KZAF-FM/Belle Plaine, 1A (Cl. Rock)
KXIX-FM/Bend, OR (Alf)

WBRN-AM/Big Rapids, Ml (Talk)
WBRN-FM/Big Rapids, Mi (AC)
KYYA-FM/Biliings, MT {HotAC) -
WHWK-FM/Binghamton, NY (Country)
WHBC-AM/Canton, OH {HewsTalk/Sports)
WHBC-FM/Canton, OH (Hot AC)
WBGL-FM/Chamipaign, L (Religious)
WCHS-AM/Charleston,WV (News/Talk/Sports)
KHSL-FMiChiga, CA (Country)
KKCY-FM/Chico, CA (Country)
KMJE-FM/Chico, CA {Hot AC)
KRQR-FM/Chico, CA (Rock)
WBOB-AM/Cincinnati (Sports)
WUBE-AM/Cincinnati (Sports}
WASL-FM/Dyersburg, TN (Hot AC)
KHEY-AMEI Paso (Sports)

KHEY-FM/E! Paso (Country)

KPRR-FWEI Paso (CHR/Rhy)
KSTR-FM/Grand Junction, CO (Cl. Rock)
WQFN-FM/Grand Rapids, M1 (AC)
WFBC-FMiGreanville, SC (CHR/Pop)
WQHG-FMMHuntingdon, PA (AC)
WLBE-AM/Leesburg-Orlando, FL (Talk)
WQFL-FM/Loves Park-Rockford, IL (Religious)
KJMS-FM/Memphis (Urban AC)
KWAM-AMMemphis (Gospel)
WDIA-AMMemphis (Urban)
WHRK-FM/Memphis (Urban)
WFIF-AMMitford, CT (Religious)
WNRK-AM/Newark, DE (Oldies)
WPIG-FM/Olean, NY (Country)
CHEZ-FM/Otfawa, ON, Canada (Cl. Rock)
WXIL-FM/Parkersburg, WV {Hot AC)

WXCL-FM/Peoria, IL (Country)
WPEN-AM/Philadelphia (Nostalgia) .
WPHI-FM/Philadelphia (Urban)
WBCI-FM/Portland, ME (Refigious)
KFXX-AM/Portland, OR (Sports)
WERI-FM/Providence (Ad. Alt)
WCDQ-FM/Sanford, ME (Alt)
KITFFM/Shreveport, LA (Country)
WEAG-FM/Starke-Gainesville, FL (Country)
WKRL-FM/Syracuse (Alternative)
KCDZ-FM/Twentynine Palms, CA (AC)
WARW-AM/Warwick, Rl (Religious)
KKCV-FM/Waterloo, 1A (Country)
WEEL-FM/Wheeling, WV (Oldies)
WVNE-AM/Worcester, MA (Religious)

www.b95,.com
www.kaus.com
www.katis.com
www.wrbs.com
www.kzal.com
www.x94.com
wwwwbm.com
www.wbrn.com
www_tier.net/whwk
www.whbc.com
www.mix941.com
wwwwbglorg -
www.58wchs.com
www.kkcy.com

www kmje.com
www.z-rock.com

www. 1160bob.com
www.bob2.com
www.khey.com
www.khey.com
WWW.Aprr.com
www.kstr.com
www.theriver-fm.com
www.wibcim.com
www.wghg.com
www.wibe.com
www.radio91.com
www.smooth101.com
www.am390.com
www.am1070wdia.com
www.k97fm.com
www.lifechangingradio.com
WWW.WNrk.com
www.wpig.com
www.chez106.com
www.wirefire.com/ftphome/
pages/95xiliwebcam.htm
www.wxcl.com
www.wpen.com
www.philly1039.com
www.lifechangingradio.com
www.kfxx.com
www3.edgenet net/993scr
www.wedq.com
www.catcountryd37.com
www.weagradio.com
www.krock.com
virtual129.com/z107
www.lifechangingradio.com
www. thebighog.com
www.weelfm.com
www.lifechangingradio.com

To link yoer station, e-mail Jeff Axelrod at jaxelrod@rroniine.com. All re-
quests must include the station’s calls, location, format, and web address.

. ofresults.

Pro:Motions

» Morry Smulevitzascends from
Dir./Mktg. & Promotions to Sr. Mktg.
Dir. of Emmis/indianapolis. Addition-
ally, Gina McClure is promoted from
AE to Dir/Non-traditional Revenue
at Emmis’ WIBC-AM/Indianapolis.
*WPLJ/NY appoints 20-year station
vet Theresa Angela to Promo Dir.
from Promo Mgr.

TALK BACK TO R&R!

e encourage your feed-
back. If you have com-

ments regarding this column or
would like to see your work here,
contact Frank Miniaci directly
at (310) 788-1650 or by e-mail
a miniaci@rronline.com.

WwWWww.americanradiohistorv.com
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BACK BY POPULAR DEMAND

Arhitron Rolls Out
1998 Program Director
Seminar Schedule

Mark Your Calenaar Now!

Bob Michaels, Arbitron’s PD guru, goes back on the road in 1998
with the successful Program Director Seminars

WHEN WHERE WHAT
Thursday, April 30 Miami, FL Exclusive to Hispanic Stations, en Espariol
“Thursday, June 4 Dallas, TX Beyond the Basics
Wed. & Thurs., Sept. 16 & 17 Columbia, MD Arbitron 101
Thursday, October 1 San Francisco, CA Beyond the Basics
Wed. & Thurs., Nov. 11 & 12 Columbia, MD Beyond the Basics & Arbitron University
Course Description Seminar Sign-Up
Hispanic Radio PD Seminar - this seminar seeks to educate program Fax this form to register, and send a check for $90 made out to “The
girectors on most of the topics covered in the Beyond the Basics Arbitron Company.” ‘Send to Bob Michaels, Arbitron, One Galleria Tower,
Seminar, except it will be conducted in Spanish. 13355 Noel Road, Suite 1120, Dallas, TX 75240. Fax: (972) 385-

5377. To qualify for this seminar, you must be an Arbitron client.
Arbitron 101 PD Seminar - this seminar is perfect for the first-time PD,
assistant PD or music director who is working toward becoming a PD. For more information, Call Bob Michaels, manager, Radio Programming
Courses cover the basics as to Arbitron methodology, rules and formulas. ~ Services, at (372) 385-5357.
The two-day seminar includes various tours through Arbitron’s Columbia
e Sign me up for the PD Seminar in:
Beyond the Basics Seminar - this seminar is for the experienced PD,
covering everything from Arbitron Boot Camp, a walk-through of the
Programmers Package, a course on how to turn qualitative data into

Seminar Location

-
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1 1
1 1
1 1
] 1
1 ]
1 1
] 1
] ]
1 1
1 1
: i
programming information, and much more. I Bl !
] []
1 1
1 1
Arbitron University - this seminar answers the age-old question as to i Title i
what goes on behind the scenes at Arbitron. AU is an all-day tour E E
through the company’s Columbia facility. Listen in at the Interviewing ! Station (
Center; watch a diary be entered into the computer database; learn how E ';
to conduct a diary review; and get all your Arbitron questions answered. i Address i
i i
i |
L Ciy !
1 ]
1 1
i i
| State Zip !
| i
i |
| Phone Fax !
1 1
e :
ARBITROIV
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HZINE}-

Fiona Apple’s Success: It’s Griminal!

H arper’s Bazaarpresents its
special music issue with 24

pages jam-packed with photos/
blurbs on the Verve's Richard
Ashcroft, the Wallflowers’ Ja-
kob Dylan, Missy “Misdea-
menor” Elliott, Scott Weiland,
Queen Latifah, and Natalie Im-
bruglia, among others. Earning
an in-depth feature is Fiona Ap-
ple, who says about her rise to
fame: “I never even graduated
from high school, and all of a sud-
den I'm working 12 hours a day
in a studio. | was trying so hard
not to freak out, but | did. | was
constantly crying, feeling, / can't
do this”

Producer Andy Slater ex-
plains, “Fiona is a very emotion-
al person. Fiona experiences
things more intensely than most
people” The ‘zine also interviews
Fugees’ singer Lauryn Hill and
questions the whereabouts of the
rock 'n’ roll muse. It also lists
some well-known songs and who
allegedly inspired them.

Hair Today, Gone
Tomorrow

“Why the hell did you airbrush
out my armpit hair? Cowardly
move” — Paula Cole scolds En-
tertainment Weekly about an ap-
parently retouched photo it ran
when they did a feature on her.
EW'’s response? “QOops! We
thought it was a just a smudge
(yeah, right) ... until we saw the
Grammys.” It reruns the photo
with the hairy pit intact.

Spirit In The Sky

“It stands for the vibration of
the universe and can be used to
praise God” — Madonna ex
plains the word “Om” that is paint-
ed on her left hand. Of course.
the National Enquirer excerpted
the quote from another interview
to put together its piece on“Love
Hungry Madonna Turns To Mys-
tic Powers.”

Perry Farrell declined to be
on the upcoming X-Files mov-
ie soundtrack because he felt
the X-Files’ approach to the
parallel universe was too dark
and spooky and might discour-
age alien travelers from visit-
ing (Er, Perry ... it's not real)
(Los Angeles).

‘See, everything's intercon-
nected to me. | want whatever |
do to be arrived at organically.
And earnestly. I'm committed to
the earnest exploration of life, no
matter what medium I'm using” —
Dwight Yoakam (Newsweek).

Frothing At The Mouth

Mega-millionaire rocker Joe
Cocker has taken over the small
town of Crawford, CO by open-

ing a celebrity-themed restaurant
and placing his Mad Dog brand
on everything, from his Mad Dog
Ranch to the Mad Dog Ranch
Fountain Cafe and the Mad Dog
water company. Folks have nick-
named the town “Cockerville”
(Globe).

We Could’ve
Told You That!

*I spent a lot of time in woods
or in the mountains, and | start-
ed to realize I'm not as important
as | thought | was when | was 28”
— Pearl Jam bassist Jeff Ament
gets it (Rolling Stone).

The Truth Hurts

“It's annoying. Wherever we
go, you know, it’s ‘four girls with
cleavage from England — must
be the Spice Girls.’ But we're dif-
ferent” — All Saints singer Mel-
anie Blatt (and don't call her Mel-
anie B.) gets defensive (Enter-
tainment Weekly).

You May Now
Dis Your Wife

Paula Abdul was a“witch of a
wife,” says a source about the pop
singer, whose marriage to sports-
wear millionaire Brad Becker-
man is on the outs (Globe).

On the other hand, the Nation=+
al Enquirer runs its take, which
counterattacks, “Paula Abdul:
Hubby was my nightmare in shin-
ing armor!”

Speaking of messy divorces,
Tommy Lee is threatening es-
tranged wife Pam that he'll drag
her through the mud in divorce
court and is planning on demand-
ing custody of their two sons by
proving she’'s an unfit mother
(Stan.

And What A Ride It Is

“| thought, ‘l wonder what's go-
ing to happen when these things
come out. Am | stupid, or are oth-
er people going to get this?’ | fig-
ured I'd enjoy the ride while it last-
ed” — Isaac Hayes, who voices
“Chef” on South Park, is breath-
ing a lot easier now (TV Guide).

Media 101

“So I'm in the middle of my big
interview with Variety, and the re-
porter goes, ‘Hey, Chastity
Bono, why's Ellenslipping in the
ratings?’ I'm thinking, ‘Don’t you
have teams of experts to detect
even the slightest tremors in the
fan base of Moesha?’ And that's
when it dawns on me. Gay ...
Lesbian ... That's why they're
asking me ... Ratings, schmat-
ings; | bet this never happens to
the Nielsens. Whoever they are”
(New York).

Each week R&R sneaks a peek through the nation’s consumer
magaines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

SHOW PREP

‘MUSIC & MOVIES
- CURRENT

Singles: My Heart Will Go On/Celine Dion (550 Music)
Southampton/James Horner (Sony Classical/Work)
* GOODWILL HUNTING (Capitol)
Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson
* THEWEDDING SINGER (Maverick/WB)

* TITANIC

Featured Artists: Police, New Order, David Bowie

* THE BIG LEBOWSKI (Mercury)

Featured Artists: Bob Dylan, Elvis Costello, Gipsy Kings

® THE APOSTLE (Rising Tide)

Featured Artists: Patty Loveless, Gary Chapman/Wynonna Lyle Lovett

® SENSELESS

Single: Got Be ... Movin’ On Up/Prince B f/Ky-mani Marley (Gee Street/V2)
* GREAT EXPECTATIONS (Atlantic)
Singles: Sunshower/Chris Cornell

Today/Poe

Other Featured Artists: Duncan Sheik, Mono, Pulp
* HURRICANE STREETS (Mammoth/Capitol)
Single: Sex And Candy/Marcy Playground (Capitol)
Other Featured Artists: Seven Mary Three, De La Soul,Vic Chesnutt
® ZERO EFFECT (Work/Sony Music Soundtrax)
Featured Arfists: Mary Lou Lord, Jamiroquai, Nick Cave &The Bad Seeds

COMING

® MEET THE DEEDLES (Mercury)
Single: WrongThing Right Then/Mighty Mighty Bosstones
Other Featured Artists: Goldfinger, Radish, Cherry Poppin’ Daddies

® RIDE (Tommy Boy)

Single: The Weekend/Dave Hollister/Redman/Sermon
Other Featured Artists: Wu-Tang & Onyx, Naughty By Nature

* GREASE

Single: Grease Re-Mix 98/Frankie Valli (Polydor/A&M)
® THE NEWTON BOYS (Sony Music Soundtrax)

Featured Artists: Abra Moore, Bad Livers, Patty Griffin
® THE PLAYERS CLUB (Heavyweight/A&M) ’

Single: We Be Clubbin'/Ice Cube

Other Featured Artists: Changing Faces, Jay-Z, Scarface

® SLIDING DOORS (Jersey/MCA)
Singles: Turn Back Time/Aqua
Have Fun, Go Mad/Blair

OtherFeaturedArt/sts Space Monkeys Jamlroqual

Hot, new music-relatedWorld
WideWeb sites, cool cyberchats,
and other points of interest along
the information superhighway.

[ NetChais

Pulp’s Jarvis Cocker, Tues-
day (3/31) at 9pm ET/6pm PT,
America Online (keyword: LIVE).

|

“Hardcore For Hunger” con-
cert(featuring Anthraxand oth-
ers), Sunday (3/29) at pmET/ ¢
11am PT (www.sonicnet.com).

Lisa Loeb, chat, Mon-
day (3/30) at 7pm ET/4pm
PT (www.sonicnet.com,
chat.yahoo.com)

Wyclef Jean & The Refugee
All-Stars, concert, Monday at
10:30pm ET/7:30pm PT
(www.LiveConcerts.com).

Presidents Of The
U.S.A.’s Dave Dederer,
chat, Tuesday at 7pm ET/
4pm PT (www.sonicnet.com,
chat.yahoo.com).

Sister Hazel, chat, Tues-
day at 9pm ET/6pm PT
(www.grooveplanet.com).

The Kingsmen, chat, Tues-
day at 10pm ET/7pm PT
(www waswor/d com)
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MOKDAY, APRIL B

1979/Rod Stewart marries Alana Hamilton.

1984/ Flashdance ... What A Feeling”
wins an Oscar for best song, and
Yent/ wins for best song score.

1985/Miami Steve Van Zandt leaves the
E Street Band.

1990Motley Crue drummerTommy Lee
suffers a mild concussion in New
Haven when he falls after swing-
ing from a scaffolding above an
elevated drum kit.

. 1995/Howard Sternapologizes in Span-

ish to his listeners for playing gun-
shot noises over slain pop star
Selena’s music on the day of her
funeral.

¢ Born: Merle Haggard 1937, Michelle

Phillips 1944

* Releases:Elvis Presley’s “All Shook Up”

1957

TUESDAY, APRIL 7

. 1975/Richie Blackmore leaves Deep

Purple.

1981/Bruce Springsteen & The E Street
Band start their first European tour
in Hamburg, Germany.

Alice Cooper — You keep me hangin’on ...

1988/A safety rope snaps during Alice

Cooper’s simulated self-hanging
at Wembley Stadium, and he dan-
gles for several seconds. A roadie
cuts him loose, saving his life.

1990/Farm Aid 1V is held at the Indiana
Hoosierdome. Performers include
Neil Young, Kris Kristofferson,
Willie Nelson, John Mellen-
camp, Guns N’ Roses, and Jack-
son Browne. Surprise guestElton
John dedicates “Candle In The
Wind” to AIDS victim Ryan White,
who dies later that night.

1995/ Bad Boys, starring Will Smith, opens.

WwWwWw.americanradiohistorv.com
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1997/0asis singer Liam Gallagher mar-
ries actress Patsy Kensit.

Born: the late Billie Holiday 1915, Bill
Kreutzmann (Grateful Dead) 1946,
John Oates (Hall & Oates) 1949

Releases: the Platters’ “Twilight Time”
1958, Little Richard’s “Long Tall
Sally” 1956, Elton John “Daniel”
1973

WEDNESDAY, APRIL 8

1994/Nirvana lead singer Kurt Cobain is
found dead in his home of a self-
inflicted gunshot wound.

1997/Singer/songwriter Laura Nyro, 49,
dies of ovarian cancer.

Born: lzzy Stradlin (Guns N’ Roses)
1962, Julian Lennon 1963, Biz
Markie 1964

Releases: the Supremes’ “Love Is Like
An ltching In My Heart” 1966

THURSDAY, APRIL 9

1974/At Charley's Place in Harvard
Square, MA, Bruce Springsteen
meets rock critic and future man-
ager Jon Landau.

1989Rolling Stone Bill Wyman, 52, an-
nounces he’ll marry 19-year-old
model/actress Mandy Smith. Wy-
man reveals that the two have
been dating for six years.

1997/A&M Records issues a press re-
lease stating that the members of
Soundgarden amicably and mu-
tually have agreed to disband.

Born: Carl Perkins 1932

Releases: Percy Sledge’s “When A Man
Loves A Woman” and Jr. Walker
& The All Stars’s “('m A) Road-
runner” 1966, Paul McCartney &
Wings’ “My Love” 1973

FRIDAY. APRIL 10

1956/Nat King Cole is attacked and beat-
en onstage by segregationists in
Birmingham.

1962/0riginal Beatle Stu Sutcliffe dies of
cerebral paralysis.

1981/James Honeyman-Scott marries
model Peggy Sue Fender.
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1995/L.L. Cool J makes his TV debut,
starring on NBC-TV's In The
House.

Born: Brian Setzer 1959, Kafrina Les-
kanich (Katrina & The Waves) :
1960

Releases: the Daors’ “Love Her Madly”
1971, Paul McCartney’s “Silly
Love Songs” 1976

SATURDAY, APRIL 11

1981/Eddie Van Halen marries actress -
Valerie Bertinelli. i
1983/“Up Where We Belong,” from An
Officer And A Gentleman, wins the
Oscar for Best Song.
1988/Dave Praterof Sam & Dave iskilled
in a car crash. Also ... “(I've Had) -
The Time Of My Life” from Dirty . -
Dancing wins a Best Song Oscar;
Cher wins Best Actress for Moon-
struck. .
Born: Chris Difford (Squeeze) 1954, Stu- :
art Adamson (Big Country) 1958,
Nigel Pulsford (Bush) 1966

SUNDAY, APRIL 12

1954/Bill Haley records “Rock Around
The Clock,” which becomes a hit
one year later.

1975/Then movie version of the Who's
Tommy opens.

1966/Belinda Carlisle marries actor -
Morgan Mason.

1990/James Brown is released froma -

South Carolina jail on work fur-

lough after serving 15 months of

a six-year sentence for various :

drug charges. i

Lionel Hampton 1909, the late
Tiny Tim 1932, Herbie Hancock '
1940, J.D. Nicholas (Commo-
dores) 1952, Vince Gill 1957, Will
Sergeant (Echo & The Bunny-
men) 1958

Releases: Joe Turner’s “Shake Rattle &
Roll” 1954, Simon & Garfunkel's
“The Boxer” 1969, Linda Ron-
stadt’'s “When Will | Be Loved”
1975, Marshall Tucker Band's
“Heard it In A Love Song” 1977 ¢

— Jay Gross

Born:
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OW PREP

MUSIC TELEVISION®
58.4 million households
Patti Galluzzi,
VPMusic Programming

MUSIC PIRST
50.8 million households
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS = ]

| ADDS o

PUFF DADDY Victory (Bad Boy/Arista)

[HEAVY ]

BEN FOLOS FIVE Brick (550 Music)

MARIAH CAREY My All (Columbia)

CELINE OION My Heart Will Go On (550 Music)
NATALIE IMBRUGLIA Torn (RCA)

JANET [ Get Lonely (Virgin)

K-CI & JOJOAll My Life (MCA)

LSGA.L., BUSTA & MCLYTE Curious (FastWest/EEG)
MADONNA Frozen (Maverick/WB)

MARCY PLAYGROUND Sex And Candy (Capitol)

BRIAN MCKNIGHT Anytime (Mercury)

METALLICA The Unforgiven Il (Elektra/EEG)

PUFF DADDY Victory (Bad Boy/Arista)

SAVAGE GARDEN Truly Madly Deeply (Columbia)
WILL SMITH Gettin’ Jiggy Wit It (Columbia)

USHER Nice & Slow (Laface/Arista)

VAN HALEN Without You ( Warner Bros.)

WYCLEF JEAN Gone Till November (Rufthouse/Columbia)

[JAM OF THE WEEK |

MASTER P Make 'Em Say Ugh (No Limit/Priority)

| STRESS ]

PAULA COLE Me (imago/WB)

CREED My Own Prison (Wind-Up)

EVERCLEAR ! Will Buy You A New Life (Capitol)
FASTBALL The Way (Hottywood)

HANSON Weird (Mercury)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MASE t/TOTAL What You Want (Bad Boy/Arista)
RADIOHEAD No Surprises (Capitol)

TONIC Open Up Your Eyes (Polydor/A&M)

UNCLE SAM | Don't Ever Want To... (Stonecreek/Epic)
SCOTT WEILAND Barbarella (Atiantic}

| ACTIVE

AQUA Turn Back Time (MCA)

BACKSTREET BOYS Everybody (Backstreet's Back) (ive)
BUSTA RHYMES Turn It Up/Fire It Up (Flektra/EEG)
JERRY CANTRELL Cut You In (Columbia)

DAYS OF THE NEW Shelf In The Room (Qutpost/Geffery)
DESTINY’S CHILD No, No. No (Grass Roots/Columbia)
GDD LIVES UNDERWATER From Your Mouth ( 1500/A&M)
ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
MONTELL JORDAN Let's Ride (Def Jam/RALMercury)
K.P. & ENVYI Swing My Way (FastWest/EEG)

LIMP BIZKIT Counterfeit (Fip/interscope)

LSG fA..L.,BUSTA, & MC LYTE Curious (FastWest/EEG)
SARAH MCLACHLAN Adia (Arista)

MONO Life In Mano (Echo/Mercury)

BILLIE MYERS Kiss The Rain (Universal)

N SYNC! V!ant You Back (RCA)

NEXT Too Close (Arista)

ROBYN Do You Really Want Me (RCA)

SILKK THE SHOCKER Just Be Straight... (No Limit/Priorly)
SPACEHOG Mungo City (HiF/Sire/W8)

TUESDAYS It's Up To You (Arista)

U2 If God Will Send His Angels (/sland)

Video airplay trom March 30 - April 5.

BONNIE RAITT One Belief Away (Capito/)
SCOTT WEILAND Barbarella (Atfantic)

XL ]
CELINE DION My Heart Will Go On (550 Music)

JANET Together Again (Virgin)

MADONNA Frozen (Maverick/WB)

MATCHBOX 20 3am { Lava/Atiantic)

SAVAGE GAROEN Truly Madly Deeply (Columbia)

|LARGE

BEN FOLOS FIVE Brick {550 Music)

MARIAH CAREY My All (Columbia)

ERIC CLAPTON My Father’s Eyes (Duck/Reprise)
PAULA COLE Me (/imago/WB)

HARRY CONNICK JR. Learn To Love (Columbia)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
NATALIE IMBRUGLLIA Torn (RCA)

SARAH MCLACHLAN Adia {Arista)

BILLIE MYERS Kiss The Rain (Universal)
VERVEBitter Sweet Symphony (Hut/Virgin)

| MEDIUM

FASTBALL The Way (Hollywood)

HANSON Weird (Mercury)

JANET | Get Lonely (Virgin)

ELTON JOHN Recover Your Soul (Rocket/Isiand)
MARCY PLAYGROUND Sex And Candy (Capitol)
BONNIE RAITT One Belief Away (Capitol)
SHANIA TWAIN You're Still The One (Mercury)
VAN HALEN Without You (Warner Bros.)

| CUSTOM

BACON BROTHERS Boys In Bars (Biuxo)
BARENAKED LADIES Brian Wilson (Reprise)
BOYZ 11 MEN A Song For Mama (Motown)
MARC COHN Already Home (Atiantic)
DRU HILL We're Not Making Love No More (LaFace/Arista)
EBBA FORSBERG Lost Count (Maverick/WB)
K-Ci & JOJO Al My Life (MCA)
BRIAN MCKNIGHT Anytime (Mercury}
OL SKOOL F/X. SWEAT & XSCAPE Am | ... (Keia/Universal)
KENNY WAYNE SHEPHERD Blue On Black (Revolution)
SISTER 7 Know What You Mean (Arista Austin/Arista)
SWVRain (RCA)
THIRD EYE BLIND How's It Going To Be ( Elektra/EEG)
TONIC Open Up Your Eyes (Polydor/A&M)
U2 If God Will Send His Angels (/siand)
UNCLE SAM I Don't Ever Want To... (Stonecreek/Epic)
JODY WATLEY 0ff The Hook (Atiantic)
SCOTT WEILAND Barbarelia (Atlantic)

Video airplay trom March 30-April 5.

TOP TEN SHOWS
MARCH 16-22

Toml Audience
(98 mittion nausehn&:'sj

1 Seinfeld (Thu. 9pm)

2 Seinfeld (Thu. 10pm)

3 Friends

4 Caroline In The City (Thursday)

(tie) Just Shoot Me

6 Frasier (Thursday)

(tie) 60 Minutes

8 Movie (Sunday)

(it Could HappenTo You)

9 Touched By An Angel
10Dateline NBC (Monday)
(tie) Dateline NBC (Wednesday)

Teens 12-17

1 The Simpsons
2 Boy MeetsWorld (8:30pm)
3 Sabrina The Teenage Witch (9pm)
4 Dawson’s Creek
5 Seinfeld (Thu. 9pm)
6 Boy MeetsWorld (9:30pm)
7 Home Improvement (9pm)
(tie)SabrinaTheTeenage Witch
(8pm)
9 Movie (Sunday)
(The Little Rascals)
10 Damon

Source: Nielsen Media Research

Allshow times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. Alllistings subject to
change.

Friday, 3/27

* Ani DiFranco, Late Show
With David Letterman (CBS,
11:35pm).

Saturday, 3/28

* Guy Clark, Rodney Crow-
ell, Nanci Griffith, Emmylou
Harris, Lyle Lovett, and Willie
Nelson pay tribute to Townes
Van Zandt on PBS’ Austin City
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Limits (check local listings).

« Busta Rhymes, Capelton,
Cypress Hill, Phunk Junkeez,
and Spearhead perform on
PBS’ On Tour (check local list-
ings).

Monday, 3/30

» Ol Skool w/Keith Sweat &
Xscape and DJ Jazzy Jeff, Vibe
(check local listings).

*» Garth Brooks, The Tonight
Show With Jay Leno (NBC,
11:35pm).

* Robbie Robertson, David
Lefterman.

Tuesday, 3/31

*Boney James & Er|c
Benet, Vibe.

« Joe Cocker, Jay Leno.

« Steve Miller, David Letter-
man.

Wednesday, 4/1

*James Ingram & John
Tesh, Vibe.

* Richie Sambora, Jay Leno.

* Barenaked Ladies, David
Letterman.

* The Mavericks perform and
Ice-T is interviewed on Late
NightWith Conan O’Brien (NBC,
12:35am).

Thursday, 4/2

¢ It's an evening with the Oak
Ridge Boys on Prime Time
Country (TNN, 9pm ET/6pm
PT).

» Ashford & Simpson, Vibe.

* Natalie Imbruglia, David
Letterman.

i 36 million households

) Lydia Cole,
72N MR VP Music Programming

| Video Playlist |

MASE Tell Me What You Want (Bad Boy/Anista)

SWVRain (RCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MARY J. BLIGE Seven Days (MCA)

JD/BRAT & USHER The Party Continues (So So Def/Columbia)
NEXT Too Close (Arista)

K-Cl & JOJOAll My Life (MCA)

JANET | Get Lonely (Virgin)

PUBLIC ANNOUNCEMENT Body Bumpin'... (A&M}
WYCLEF JEAN Gone Till Novernber (Ruffhouse/Columbia)

Video playlist for week ending March 27.

|__RapCityTop10 |

MASTER PMake 'Em Say Ugh (No Limit/Priority}

MASE Tell Me What You Want (Bad Boy/Arista)

ICE CUBE We B Clubbin’ (Heavyweight/A&M)
JAY-Z{/BLACKSTREET City Is... (Roc-A-Fela/Def amMercury)
DMX Get At Me Dog (Def Jam/Mercury)

LUNIZ (/REDMAN Hypnotize (C-Note/Noo Trybe)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
LUKE Raise The Roof (L uke/Island)

GANGSTARR Royalty (Noo Trybe/Virgin)

BUSTA RHYMES Turn It Up/Fire It Up (Elektra/EEG)

Video playlist for week ending March 27.

T H E
5 21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

MASTER PMake 'Em Say Ugh (No Limit/Priority)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
BACKSTREET BOYS Everybody (Backstreets Back) (Jive)
JANET| Get Lonely (Virgin)

CELINE DION My Heart Will Go On (550 Music)
JACKSON 5/BLACK ROB | Want You Back '98 (Motown)
00 OR DIE Still Po Pimpin’ (Rap-A-Lot)

NEXT Too Close (Arista)

K-Ci & JOJO All My Life (MCA)

MARY J. BLIGE Seven Days (MCA)

MYA (/S1SQ0 It's All About Me (/nterscope)

ONYX & WU-TANG CLAN The Worst (Tommy Bay)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)

"N SYNC | Want You Back (RCA)

USHER Nice & Slow (LaFace/Arista)

IMMATURE Extra Extra (MCA)

DAVID MILLER TEDDY RILEY Hard To... (Li Man/interscope)
SILKK THE SHOCKER Just Be Straight... (No Limit/Priornty)
C-MURDER A 2nd Chance (No Limit/Priority)
LSGAL.L.,BUSTA, & MC LYTE Curious (FastiWest/EEG)

Most requested from the week ending March 20.

PRUSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $2740.0
2 ELTON JOHN $876.7
3 YANNI $683.6
4 PHISH $599.2
5 REBA McENTIREBRDONS & DUNN $535.1
6 PUFF DADDY & THE FAMILY  $447.1
7 “AFKAP” $387.8
8 AEROSMITH $351.2
9 AMY GRANT $336.4
10 BARRY MANILOW $331.3
11 ALAN JACKSON $239.7
12 LEANN RIMES/BRYAN WHITE  $207.3
13 BACKSTREET BOYS $206.5
14 OASIS $167.9
15 SARAH MCLACHLAN $138.8

Among this week's new tours:
BAD RELIGION
JIMMY BUFFETT
JANET JACKSON
MADNESS
DAVE MATTHEWS BAND
BONNIE RAITT .
LOU RAWLS
SQUIRREL NUT ZIPPERS
SHANIA TWAIN
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800}
344-7383; California (209) 271-7900.

T e e

WEEKEND BOX OFFICE
MARCH 20-22
1Titanic $17.16
(Paramount)

2 Primary Colors $12.04
(Universal)*

3The Man In The lron $11.07
Mask (MGM/UA)

4 Wild Things $9.62
(Sony)*

5 U.S. Marshals (WB) $7.22

6 Mr. Nice Guy $5.25
(New Line)*

7 GoodWill Hunting $4.02
(Miramax)

8AsGood AsltGets  $3.26
(Sony)

9TheWedding Singer  $3.25
(Paramount)

10The Big Lebowski $1.83
(Gramercy)

All figures in millions
* First week in release

Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week's openers include Meet
The Deedles, starring Dennis
Hopper. The film’s Mercury
soundtrack sports Mighty Mighty
Bosstones’“Wrong Thing Right
Then,” Dance Hall Crashers’
“Lady Luck” Goldfinger's
“Seems Like Yesterday,” Cherry
Poppin’ Daddies’ “Dr. Bones,’
Save Ferris “For You,” Gary Ho-
ey’s “Psycho Gremmie,’ and cuts
by Hepcat, Geggy Tah, Radish,
Perfect Thyroid, Steve Bartek,
and Homie f/Rivers Cuomo (of
Weezer).

Ride, starring MalikYoba, also
opens this week. The film’s Tom-
my Boy soundtrack contains
songs by Somethin’ For The
People (“No One”), Naughty By
Nature (“Moum YouTil | JoinYou”),
Eastsiders f/Snoop Doggy
Dogg (“Feels So Good”), Wu-
Tang Clan & Onyx (“TheWorst),
Dave Hollister f/Redman &
Erick Sermon (“TheWeekend"),
Noreaga f/Nas & Nature (“Blood
Money [Part 2T"), Cardan fiJer-
maine Dupri (“Jam On It"), Eric
Benet & The Roots (“Why"),
Raphael Saadiq w/Willie Max
(“Can’t Get Enough”), and Mack
10, Big Mike & D.J. U-Neek t/
EWF (“The Game”). Tunes by
Rufus Blaq, Mia X f/Fiend &
Mac, Black Caesar, Sexions,
Amari, and Adriana Evans #/
Phife (from ATribe Called Quest)
complete the ST.

Matthew McConaughey stars
in The Newton Boys, which fea-
tures Dwight Yoakam in a sup-
porting role and Abra Mooreina
cameo appearance. The film’s
Epic soundtrack showcases mu-
sic by Bad Livers —including col-
laborations with Abra Moore
(“Milenberg Joys”) and Patty Grif-
fin (“Copenhagen”)— and more.

Also opening this week is No
Looking Back. It co-stars record-
ing artistJon Bon Jovi asaman
whose girlfriend (Lauren Holly)
becomes tomn between two lovers.

Rounding out this week's open-
ers is Grease, which is being re-
released with new prints and dig-
itally enhanced sound in celebra-
tion of its 20th anniversary. The
fim's Polydor soundtrack con-
tains songs performed by co-stars
John Travolta and Olivia New-
ton-John (“Summer Nights,
“You're The OneThat IWant’) and
supporting players Stockard
Channing (“Look AtMe I'm San-
dra Dee”), Frankie Avalon
(“Grease”), Sha-Na-Na (“Blue
Moon”), and more.

.
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ROLL-A-SIGN Cost-eftective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BANNERS|
(713) 507-4295 FAX

Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!
: B/W - 8x10’s

500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

 PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

* OTHER SIZES & COLOR

— PRINTS AVAILABLE

TP CTURES
' ~ 1867 E. Florida St. » Dept. R
- Springfield, MO 65803
| (417) 869-3456 FAX (417) 869-9185
http://www.abcpictures.com

b
B
I

ADOBE.GRAPHICS!S!DESIGN]

SERVICE

We are either away from our desk or on the
other line. Please leave a message or hit 0
for the operator and have us paged.

DEADLINES

Haven't made one yet.
Goin' for the record.

PRICES

All costs are dependent upon
the atutude of the client.

FREE

20 page color catalog with
promotional/premium items specifically
designed for the broadcasting and
recording industry. Quarterly specials.
Valuable gift, worth millions.

REFERENCES:

ABC RADIO NETWORK * UNITED STATIONS « WARNER BROTHERS ‘

JONES SATELLITE NETWORKS » WESTWOOD ONE » CNN

BILLBOARD * BMG/RCA * MCA « Plus over 1,000 Radio & TV stations!

sunglasses

91¢ each, minimum 288, $40 set up

includes 1 color imprint on 1 temple
black, neon green, pink or yellow

LONG SLEEVE

FRUIT OF THE LOOM 108 pc. min., 1 side,
"BEST" 1 color imprint. SET UP &
Freight not included. SCREEN CHARGE INCL..

LEE ARNOLD PROMOTIONS

(414) 351-9088 ¢ Fax (414) 351-6997

N

|

\ RESULTS MARKETING..

¥ N CREATIVE PROMOTIONS

E 800,786,801 www,resultsmorketing,com

\Z

TEMPORARY
TATTOO0 SPECIAL

The last frontier in call-letter placement

.

P
10.000 pc. min.
LAZIRIOF

Includes all charges, no hidden costs
Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Over 1,000,000
s0ld 1o radio
last year alone

LEE ARNOLD PROMOTIONS

(414) 351-9088 < Fax (114) 351-6997

YNV NZINZINTINTZLZEN

\Z

Powerful ¢ Affordable * Dramatic

Display Your Wares In

PRODUCT
SHOWCASE

630 Sound Effects
on 4 CDs - $99!

For FREE DETAILS on production music, sound
effects and production effects, call

GHOSTWRITERS
(612) 522-8258

THE INOUSTRY's NEWSPAPER

310-788-1622

www americanradiohistorv.com
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KeithWashington (third from left), recently invited a few hundred of his closest

* friends to a listening party of his debut Silas/MCA Records release, Make
Time For Love. The CD features his current Top 20 Urban and Top 10 Urban
AC hit, “Bring It On.” Sharing the evening with Washington are (I-r) MCA Sr.
VP/Mktg. & Sales Jayne Simon and President Jay Boberg, Silas President/
CEO Louis Silas and Dir/Operations Sharon Hicklin, manager Michael Gard-
ner, and MCA VP/Promo Benny Pough.

Dinetz

Continued from Page 1

ing for a COO in the company last
September, I asked him for his help,
and he helped get us on track at atime
we were growing very rapidly,” he
told R&R, “He helped us out. We
have been friends and associates for
a long time, and we are still good
friends and will continue working
together.”

Hicks noted that Dinetz “had spent
a lot of time as the CEO of a compa-
ny, and that’s where his skills fit. I
don’t think you’ve seen the last of
Steve Dinetz in this business.”

Hicksrejected industry speculation
that Dinetz and Capstar were split
over the implementation of Capstar’s
Star Systems, its version of virtual
radio, and said that “everyone in the
company is a big proponent” of the
plan.

In the prepared statement issued by
the group, Hicks’ brother Thomas —
Capstar’s Chairman and Hicks, Muse’s
Chairman/CEO — said, “Steve Dinetz
is a highly talented, energetic, and ac-

Zimmerman
Continued from Page 3

mute between Chicago and St. Louis
for a short time, pending the naming
of a new manager at KMOX.

“WBBM is truly one of the premier
all-News radio stations in America.”
Zimmerman said. “And although it’s a
difficult decision to leave a station that's
as great and as dominant as KMOX,
WBBM is really home for me. My fam-
ily and I are really looking forward to
returning to Chicago, and I'm really ex-
cited about working with all the terrif-
ic people who make WBBM such a
great radio station.”

Philips

Continued from Page 1

programming minds in the business,
and chief among them is Brian Phil-
ips,” stated President David Kennedy.
“As the architect of 99X, our highly

successful [Alternative] station in At- |

lanta, he has distinguished himself in a
uniquely competitive environment. The
opportunity to apply his thinking to one
of our premier properties, KPLX, while
retaining a watchful eye on 99X, rep-
resents a clear win for all concerned.”

The promotion caps a special month
for Philips, who had recently been
awarded the Rick Carroll award for
Radio Innovation and been tapped as
the subject of this year’s 10th annual
T.J. Martell Music Industry Roast.

Philips’ promotion takes effect April
1. Before joining WNNX, Philips
worked as PD at WEGX/Philadelphia
and KDWB/Minneapolis.

- complished broadcasting executive

who has made important contributions
to both Chancellor Broadcasting and
Capstar during their periods of rapid
growth and transition. We are pleased
that Steve, who is a significant share-
holder of both Capstar and Chancel-
lor, will now be available to share his
experience and expertise with the en-
tire Hicks, Muse organization. We be-
lieve that Steve will be a valuable asset
to Hicks, Muse as we continue to ex-
pand our media investment activities
worldwide.”

The statement also quoted Dinetz:
“I have truly enjoyed my time at Cap-
star, which has rapidly become the pre-
mier radio broadcast company focused
on small-and medium-sized markets.
The company has assembled a first-
class management team and portfolio
of station assets and, as a result, is well-
positioned for long-term growth. I look
forward to working with my longtime
colleagues at Hicks, Muse in my new
capacity.”

Asked what sort of compensation
package Dinetz might receive from
Capstar, Capstar spokeswoman Lisa
Dollinger said simply, “He is a very
savvy businessman, and I can’t imag-
ine he doesn’t have some stake in these
companies. He has great business acu-
men. He left the company on good
terms, we are very appreciative of all
he has done, and we have a great deal
of respect for him.”

Cole
Continued from Page 12
noon drive personality.

“T’ve been very blessed in my radio
career to work for some great radio sta-
tions and with some truly great radio
people.” Cole commented. “Never in
my wildest dreams could I have imag-
ined working for the greatest set of call
letters in country music, WSM. I'm
very excited about the opportunity GM
Bob Meyer and Kyle Cantrell have giv-
en me, and I can’t wait to join the Nash-
ville 95 broadcast team.”

Revenue
Continued from Page 3

helped pace the region. Among indi-
vidual markets, Rockford, IL (18.2%);
Las Vegas (17.9%), Washington, DC
(17%); and Toledo (16.9%) rounded
off the top five finishers. These esti-
mates differ slightly from BIA’s reve-
nue report (R&R 3/13), which placed
Toledo at the top of the heap.

For the 174 markets Duncan’s
tracked, total radio market revenue to-
taled $8.17 billion, compared to $7.41
billion for 1996. On the sales side,
Duncan’s estimates total spot revenue
hit an all-time high in 1997: $12.47
billion, an increase of 9.32% over
$11.41 billion for 1996.

SBS

Continued from Page 3

Antonio is a peculiar market. Sixty-
nine percent of the population is
Hispanic, but there’s a lot of English
spoken here. They tend to be fourth-
or fifth-generation Hispanics. Tejano
seems to be dropping in popularity.
Lots of the format artists are now
doing regional Mexican product, and
there’s a big diversity between peo-
ple who like Tejano and others who
like regional Mexican.”

Diaz-Albertini added that, be-
cause of the lack of Tejano product,
“KRIO has totally been abandoned.
They started in the threes and are
now at a 0.9. There are 17 shares of
Hispanic listening in San Antonio.
We could get a five share with Re-
gional Mexican and be very success-
ful, but we could get even higher
than that with something else.
There’s $18 million in revenue here.
The production’s terrible, but we're
going to invest in the station and
approach it in the very same way we

*did in Chicago.”

Diaz-Albertini said a music test
will be completed in three weeks,
with the new format to be unveiled
in the beginning of May. However,
he’ll be based in Miami and will
commute to San Antonio and Chi-
cago as needed. Meanwhile, Mario
Paez will take Diaz-Albertini’s
former GM role at WLEY at the end
of the month. He most recently
served as Ss&. AE at WLIT-FM/Chi-
cago.

“What can I say about Mario?
He's Mexican, he has 13 years of
radio experience, and he’s an abso-
lute sales animal,” Diaz-Albertini

| said. “We wanted to bring in some-
one with general-market experience
’ who knows the market from a sales
standpoint. He’s been a goodwill
ambassador to the station, and in
| terms of general-market radio, [His-
panic radio] is the place to be. The
growth is unbridled.”
e —— e

 Lipman

Continued from Page 12

Metl Lewinter combine a love of mu-
sic with an incredible business acu-
men. Doug and Mel have a spirit, a
passion, and a commitment to music
that continues to inspire us.”

Avery Lipman began his music in-
dustry career as an intern at Arista
‘ Records while attending college in

Albany and subsequently was hired
| to work in the label’s business affairs
department. He joined Sony Music
International in 1990.

&
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Continued from Pagé 10

Trauma

Continued from Page 1

Under the new agreement, Trauma
will continue to be run by Kahane
and Palmer, with Lambert oversee-
ing daily operations. Lambert most
recently was Sr. VP of Epic Records.
He has also been an Exec. VP with
the Elektra Entertainment Group and
has held senior posts at EastWest
Records and Atco Records.

On the decision to buy Trauma,
Regency owner Amon Milchan said,
“We have been looking for a strong
partner to complement our existing
label operations. Trauma offered an
outstanding talent roster and a mar-
keting and promotional philosophy
that has proven incredibly success-
ful and entirely compatible with our
own., We are looking forward to
building a full-service entertainment
company together.”

Regency President/CEO David
Matalon noted, “The acquisition of
Trauma Records clearly reinforces
our commitment to the music busi-
ness. We expect our combined exper-
tise and resources to serve as a pro-
totype for independent companies
seeking to compete successfully on

Berman
Continued from Page 1

be a brilliant executive with impec-
cable credentials and a wealth of ex-
perience,” Cavallo said. “David has
a standard of excellence that sur-
rounds everything he does.”

Berman — a Harvard Law School-
trained lawyer who once was a part-
ner at L.A.-based law firm Mitchell,
Silberberg & Knupp — noted, “I'm
really excited by the opportunity that
Bob Cavallo has offered me. I can
confidently say the future will bring
us a tremendously successful music
operation that will take its place be-
side all of the Disney company’s oth-
er successes.”

Unica
Continued from Page 12

R&R, “I'm extremely excited about
this position. I got into Spanish-
language TV 15 years ago, when it
was in its relative infancy, and I see
the same potential in this market
niche. There’s demand for long-for-
mat talk; it just hasn’t been done. The
key here is product, and the ability
to deliver it. In Hispanic radio today,

| it’s not a question of, ‘Is it viable?’

but, “‘Who’s got ’em and how do you
get there?””

i

the charts and at the box office.”

Kahane observed, “Paul and I feel
that Regency presented the most ex-
citing long-term opportunities for our
label and our artists. As the current
charts demonstrate, strong alliances
between film and record companies
will be key to success in the enter-
tainment industry in the coming
years. Together, we will be able to
fully explore these new business syn-
ergies on a global level.”

Trauma was founded in 1994 and
has sold over 27 million albums
worldwide from such artists as Bush
and No Doubt; Restless was formed
in 1992. Regency was founded in the
early "90s and has produced movies
such as Pretty Woman, Tin Cup, Free
Willy, A Time To Kill, and LA. Confi-
dential.
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Sinclair Sells New Orleans Trio

na move to comply with FCC ownership limits, Sinclair Broadcast Group

has agreed to sell New Orleans outlets WBYU-AM, KMEZ-FM & WRNO-
FM to Centennial Broadcasting for $16 million. After the sale is complete,
Sinclair's New Orleans stable will consist of WSMB-AM, WWL-AM,WEZB-
FM, WLMG-FM, WLTS-FM & WTKL-FM.

biggest radio and TV group.

Lehman Bros. Seeks European Stations Buyer

.S. investment bank Lehman Brothers has been appointed to find a
buyer for CLT-UFA’s 63.2% stake in Talk Radio, a national UK radio
station, and RTL Country, CLT-UFA’s Country outlet in London, according
to London’s Financial Times.The sale could raise $100 million for Europe’s
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May 28, 31 Sudbury Arena

June 3
June 4
June 6-7
June 9
June 10
June 12
June 13
June 15
June 16
June 18
June 19
June 21
July 3
July 6
July 8
July 10

Edmonton Coliseum
Saskatcon Place
Saddiedome

GM Place

Spokane Arenz

Rose Garden

Tacoma Dome

Idaho Center

Delta Center
Concord Pavilien
Shoreline Amphitheater
Arrowhead Pond
Marcus Arena

Peoria Civic Center
Freedom Hali

Polaris Amphitheater

Sudbury, Ontario
Edmenton, Alberta
Saskatoon, Sask.
Calgary, Alberta
Vancouver, B.C.
Spokane
Portland

Tacoma

Boise

Salt Lake City
Concord
Mountain View
Anaheim
Milwaukee
Peoria

Louisville
Columbus

Jon l.amhu Man

Can
CaN
can
Capn
canN
WA

WA
1D

ca

Ca
Vidl
iL

KY
OH

Juy 1t
Juy1é
Juy 1t
Juy 13
Juy 18
Juy 23
Juiy 22
Juiy 2¢&
Juiy 25
Aug. 78
Aug. 1)
Aug. 12
Aug. 11
Aug. 25
Aug. 28
Avg. 23

Deer Creek Music Center
West Fair Amphitheater

Fiddiers Green Amphitheater

Sandstone Amphitheater
Riverport Amphitheater
Pine Knob Music Theater
Van Andel Arena

Target Center

Kohl Center

Molson Amphitheater
TBA 1

Star Lake Amphitheater
Nissan Pavilion

TBA N
Riverbend Music Center
TBA

| MERCURY NASHVILLE IS PROUD TO ANNOUNCE THE FIRST LEG OF THE

' SHANIA TWAIN WORLD TOUR
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W_BSVPs:

WKSE/Buffalo
WXYV/Baltimore
WWZZ/Wash,D.C.
WRVQ/Richmond
WNVZ/Norfolk
~ WAPE/Jacksonvill
‘ WFLZ/Tampa '
XL1 06/0rlando 95. 7/San Francnscn

Most Added AGAIN Th& Week'

KSLZ/St. Louis
WZJMClevekand
WNOKanIunlna

This is how we panty

THE FIRST SINGLE FROM THE ALBUM

Not Like Other Girls

Sun-Times Throws Bonneville For A ‘Loop’

he Chicago Sun-Times blasted

Bonneville Rocker WLUP for running a

“slick and deceptive promotion” under the
guise of a charitable “research survey” A mailer
from a firm called Impact Research went out to
700,000 men, explaining that each participant
had been assigned to tune in “a specific radio
station” for one hour. For every person who filled
out and returned a reply card, a donation would
be made to a local children’s hospital. But all
700,000 letters only “assigned” a single station:
the Loop. While Sun-Times columnist Robert
Feder advised survey recipients to “tear it up into
little pieces and throw it in the garbage,” WLUP
VP/GM Cristina Wilson-Ohr defended the
mailing as legitimate market research, saying, |
don’t think it is deceptive at all”

}l Fought The Law... Again 4

Just six months after WFBC/Greenville,
SC’s Hawk & Tom morning show felt the long
arm of the faw for its blind driving “tribute” to
Ray Charles, the duo landed in hot water again
this week when producer Kato was arrested for
“stealing” a golf cart from a local course on the
air. Ironically, the same officer who arrested
Tom Steele last year went out of his way to
arrest Kato when he heard the stunt broadcast
on the radio! Said officer, though, wound up
with egg on his face when the station produced
a rental agreement for the cart. Turns out the
station staged the elaborate “theft, and Kato
was released after being detained for over an
hour.

’Jeff Wyatt Is A Mega-Man <

He started in mornings Monday (3/23) at
Chancellor’s Urban Oldies KCMG (Mega 100
FM)/L.A. While Wyatt insists
he’s just at the station for
airwork, many in the industry
are wondering if additional
duties could be in his future.
He has a long history in L.A.
programming: He was VP/
Programming for Emmis while
PD at KPWR/L.A. and was
also PD/afternoon driver at
KIIS-FM. Meanwhile, look for
him to reunite with former KPWR morning co-
host Monica Brooks.

Futhermore, could “Mega” be radio’s
next hot handle? KBFG-FM/Albuquerque
became “Mega 95.5” on Sunday (3/22), with
a format PD Mark Allen cails “Hispanic AC”
and which is loosely modeled after L.A’s
Mega — although the Albuquerque version
will also play selected currents.

Jeff Wyatt

Former Z100/New York morning co-host
Patti Steele, most recently with WCBS-AM,
is joining Danny Bonaduce in mornings at
WBIX. Could former KIIS/L.A. PM driver
Magic Matt Allan be joining Big 105 too?

wwWw americanradiohistorv com

WNUA/Chicago morning host Ramsey
Lewis scored, as he put it, “a major coup”
this week by landing a rare radio interview
with comedy legend Bill Cosby. The five-
part interview started Monday and
concluded this morning (3/27).

Radio broadcaster-turned-Montana
senator Conrad Burns will receive the
NAB’s Grover C. Cobb Award for his grass-
roots support of NAB’s legislative agenda.
Burns, a ranking member of the powerful
Senate Commerce Committee, will be
honored April 5 at a NAB dinner in Las
Vegas.

Former KIiS/Los Angeles President/GM
Lynn Anderson has joined RAB’s Training
Division. Since her nine-year stint with KiIS,
she’s been Metro Networks’ GM/Southwest
Region, Chancellor’s Dir./National Sales,
and Radio Express’ VP/Worldwide Sales &
Marketing.

} Ahoy There, Orlando! <

FM Talker WTKS/Orlando has had its
signal jammed by numerous pirate
transmissions over the past few weeks.
According to the Orlando Sentinel, the station’s
signal has been interrupted in Osceola and

Continued on Page 30

Rumors

« Can we look for former Mercury Records Sr. Dir/
Rock Promo Drew Murray to join Restless Records
as head of rock promo?

* Will Oldies KRLA-AM/L.A. drop music program-
ming after 39 years in favor of Sports/Talk next Thurs-
day (4/2)? Will the station, which already carries the
Anaheim Angels and Anaheim Mighty Ducks, pur-
sue several other sports teams? Will G. Gordon
Liddy and several other CBS programs end up on
the station?

« Should Heftel pick up Chancelior's Pop/Alter-
native KKPN and flip it to Spanish, would Chancel-
lor move the “Planet” to Classic Rocker KKRW's jre-
quency?

SIXTH STREET GATHERING — Hitting the main drag
at last week's SXSW, Velvel's Mike Abbatista and Nick
Bou ran into R&R's Paul Colbert and actress Janeane
Garofalo. But the presence of Colbert attracted quite a
crowd. making identification of all these partiers near-
ly impossible!
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"Looks llke]lmmy ]am and Terry Lewis have
another monster artist on their hands!”

Jett Kapugi- -PD/KSLZ

let her be your

Angel

Early:
Zgo ADD WWKZ ADD
FMio2 ADD KSLZ ADD
"KTFM ADD WPXY ADD
" Bosg ADD KTAA ADD
- KYLZ ADD KHTO ADD
‘KWIN ADD KDGS ADD
- WXIS ADD WKX ADD
WYCR ADD WHZ ADD
~  WERZ ADD KHTN ADD
+  KRUF ADD S ADD
-  KWNZ ADD TS ADD
. WAQGN ADD KISR ADD

And many, many more!
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“Produced by JiMmy dam & TERRY LEW!S Go 1’1 WR-I-GHT‘ Exceutve “Producers JIMMY JAM & TERRY LEWIS
- W ALREADY ASHORE ON:
''''''' 4 » 1 (900) 820-4BET T
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-' =Y lilh Most Added

At Crossover!
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"Let's Forget About I"

TOP 40 MOST ADDED!!!

1st Week:
WXKS, WPRO, KMXV,
WSTR, WPXY, WZEE,
WPST, KC101

HOT AC #1 MOST ADDED!!!

1st Week:
WBMX/Boston
KAMX/Austin
WPTE/Norfolk
WXXM/Philly
WPNT/Milwaukee

ON TOUR WITH
SARAH McLACHLAN
NOwW

Management: Manage This

&

GEFFEN

STREET TALK.

Continued from Page 28

southern Orange counties by “angry voices
speaking in Spanish.” The FCC has not been
able to pinpoint the source of the transmissions
yet, but has narrowed its search to the Tampa
Bay area.

The Barron’s story on Disney revealed
not only its $2.5 billion reserve fund (see
Page 6), but also the actual worth of Capital
Cities/ABC when Disney purchased it for
$18.9 billion. The article discloses, “A
footnote in Disney’s annuai report for the
fiscal year ended September 1996 shows
that the fair value of the Cap Cities/ABC
assets it acquired, at $4.8 billion, was nearly
matched by the value of the liabilities it
assumed, $4.4 billion — leaving precious
little, obviously, in the way of net tangible
assets. In fact, an additional $749 million

Rumbles, Pt. 1

* WGRX/Baltimore PD Dave Anthony exits.

* Speaking of 'GRX, former PD Brian Beddow
is named PD at WWBN/Flint, Ml: current OM/PD
J. Patrick retains OM duties. .

* KZRK/Amarillo, TX welcomes new PD/MD
David Kane to replace Mike Shannon, who seg-
ues to crosstown KARX for airwork.

* Former WQHT/NY middayer Wendy Williams
joins WUSL/Philadelphia as morning co-host.

* WEZB/New Orleans’ morning team of Robb
Holloway and Robb Scott crosses the street to
KUMX.

* New KOY-AM/Phoenix PD/Ops Dir. Danny
Davis adds morning duties.

* At KBOS/Fresno, late-nighter Dennis Martin-
ez gives up MD duties. PD Steve Wall adds those
duties indefinitely.

* WXCR/Albany PD Scott Hawk exits.

* WYRX/Lima, OH flips from -Active Rock to
‘Froggy” Country. PD/MD Jim Edwards segues
to sister WAJC for middays.

* WBBM-AM/Chicago midday anchor Sherman
Kaplan returns to his former afternoon slot, re-
placing the exiting Dick Helton.

* KPTY/Phoenix APD Krazy Kid Stevenzjoins
crosstown KKFR in a similar capacity. Mike Free-
man exits, while personality Rob Flajnik joins
KXME/Honolulu for creative services duties.

* Former WZEE/Madison, WI PD Dana Lundon
joins Bobbii Hachs’ Leverage MPC promo & mkig.
company.

* WMTX/Tampa changes its calls to WSSR.

* KEZR/San Jose morning personalities Sean
King, Steve Dini & Bill Polish exit.

* WDST/Woodstock-Poughkeepsie, NY PD/MD
Nic Harcourt joins noncommercial KCRW/Santa
Monica-L.A. as MD.

* Rich Ward leaves WJLK/Monmouth to be-
come Taylor Morgan’s morning drive partner at
Pop/Alternative WMBX/West Palm Beach.

* WSRS-FM/Worcester, MA PD Steve Peck
takes on additional programming duties for co-
owned News/Talk WTAG-AM.

* WCOL/Columbus PD Gary Moss exits to be-
come owner of Full Service WPIQ/Brunswick, GA;
he'll also establish a consulting service for Coun-
try radio.

* WSIX/Nashville morning personality Gerry
House has signed a new contract that will keep
him at the station until 2005!

WWWwW.americanradiohistorv.com

ABC liability, for deferred income taxes, was
booked in the March 1997 quarter, reducing
the total value of the net tangible assets that
Disney acquired in the Cap Cities/ABC
transaction to less than zero” Ah, but beauty
is in the eye of the lien holder...

Former RKO General Chairman Thomas
O’Neil died Saturday (3/21) following a bout
with pneumonia. He was 82.

Condolences go out to the family of
Sabrina Csato, 16, who was tragically killed
in a car wreck earlier this month. She was
working at KIEV-AM/Los Angeles while
attending high school. She'd been working in
radio since she was 14.

For those in the Los Angeles area, a
celebration is planned for next Wednesday
(4/1) to benefit the Real Don Steele
Memorial Fund. Featured will be many of
Steele’s radio and movie highlights, plus an
open-mic session hosted by Shaune Steele
and “Doc” Britton. For more details, contact
Britton at (818) 985-6837.

Congratulations to R&R’s own Renu
Ahluwalia. who gave birth to a baby boy,
Maanav, on March 18.

} ...And Nothing But <
The Truth!

Sometimes brown-nosing doesn’t pay
off. During a visit to Tampa last week, Jacor

Continued on Page 32

WAKE ME UP BEFORE YOU GO-GO — It was
morning show madness at Jeff Pollack’s recent New
Media & Music Conference! Seen here are (I-r) Frank
Murphy, Exec. Producer of the syndicated Mark &
Brian Show, syndicated host Mancow Muller; Kevin
Ryder of KROQY/L.A.'s Kevin & Bean Show; Pollack;
KROQ's Gene "“Bean” Baxter; and KYSR/L.A. and
KALC/Denver morning co-host Jamie White.

For The Record

To clarify last week’s ST item, former Gavin Al-
ternative Editor Max Tolkoff has been A&M'’s
Sr. Dir/Alternative Promo for the past two
months, and Rap Editor Thembisa Mshaka is
joining Sony Music’s Creative Services Div. next
week while maintaining her relationship with the
publication. Neither was “pink-slipped”



www.americanradiohistory.com

SR ARG - f“‘tn/ s 5 =
Ny NG .

RGN W K D, L : i
) L} e VO L - £ r
e N A s e * . S o

. - - "3 . v
o Bl o o WY S g o
‘T \ o -
-

SOMETIMES FEAR IS RATIONAL!

ALREADY ON:
WXRK #1PHONES WBCN WRCX WLZR KRX(

NORTH AMERICAN TOUR APRIL & MAY

%
lat? 3
Tl


www.americanradiohistory.com

32 ® R&R March 27, 1998

Stegosaurus
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'FIRST WEEK:
3rd Most Added At Rock!;

5th ‘Most Added*A‘t Actwe Rockl

Includmg,.

Already On:
WRCX

“WROQ WCPR WRAT

©1998 REPRISE RECORDS www.reptiserec.com

STREE T TALK-

PROMO OF THE WEEK — Don't take these with a
whiskey drink or a lager drink! Universal Records re-
cently sent out a dosage of "Amnesia’pills to herald the
second single from Chumbawamba’s Tubthumper.

Continued from Page 30

chief Randy Michaels stepped into the
studio while WAKS/Tampa morning driver
Mason Dixon was on the air. Dixon
introduced Michaels, then asked what he
was doing in town, to which Michaels
responded, “I'm just trying to figure out when
you're going to get us some ratings!”

Rumbles, Pt. 1

 John Acker joins Communications Equity Asso-
ciates to develop broadcast, cable, and other media-
related projects in the Western U.S.

* Vince Welch will join Emmis’ WIBC/Indianapolis
as Sports Dir. on April 6.

* WWHT/Syracuse PD Ed LaComb exits. Holding
down the fort is Beth Hall.

* WNNK/Harrisburg MD/middayer Scott Shaw,
morning co-host Mark Shuey, nighttimer Hedi Linn,
and afternoon producer Frank Schofield exit.

* WJCO/Harwich-Cape Cod, MA flipped from Nos-
talgia to CHR Friday {3/20) as WYST (Star 93.5), fea-
turing Scott Shannon and Todd Pettengill’'s syndi-
cated show in mornings.

* 8JS drops syndication of WQHT/NY morning driv-
ers Dr. Dre & Ed Lover.

* WHTZ/NY promotes WIOQ/Phiily nighttimer and
Z100 part-timer Billy Hammond to late-nights.

* WERZ/Portsmouth, NH morning driver Dan Al-
exander resigns for mornings at WY XR/Philly.

» Emmis WALC/St. Louis picks up WXRK/NY syn-
dicated morning driver Howard Stern for mornings.

* KMXV/Kansas City middayer Kelly Urich moves
to mornings as morning drivers JonathanWilde and
Karen Barber exit. Also, MD Dylan takes middays,
while weekender Matt Mitchell segues to nights.

» KHTT/Tulsa promotes nighttimer Scotty Mac to
MD.

* KKSS/Albugquerque APD/afterncon driverJohn E.
Kage leaves for afternoons at KSFM/Sacramento.

» Former WHMI/Howell, Ml APD/MD/afternoon
drive JeffWelling joins WHZZ/Lansing, Ml for MD/
afternoon drive; nighttimer Casey Waters departs.

* KZMG/Boise, ID morning driver Kirk Frederick
adds MD stripes.

* WMGB/Macon, GA picks up the Steve & DC
morning show.

* Former KMXV & KUDL/KC OM Tom Land joins
McVay Media for special projects.

* WIFC/Wausau, Wi APD Bill Mitchell exits.

» Congratulations to KDMX/Dallas PD Jimmy Steal
and his wife Juli on the birth of Ally Steal Jaye on
March 19.

WwWWwWWwW.americanradiohistorv.com

A

* Chuck Fee appointedVP/GM of WPHT/Philadelphia.

* KLOS/L.A. hires John Duncan as PD.

* Wade Linder litted up to PD of ABC’s
KXXR/Minneapolis trimulcast.

>4

* Craig Coburn boosted to CHR Promo.
Magr./Information Dir.for Geffen Records.

* Lyn Andrews appointed Sr.VP/Advertising
Sales & Mktg. at ABC Radio Networks.

 Paul Cannon accepts the WTIC-FM/Hartford
PD chair.

* The Greaseman slides into nights at KLOS/L.A. via
tape delay, while G. Gordon Liddy begins to go satellite.

v

* Margo Knesz promoted to VP/East Coast GM of
Atco Records.

* Malrite sets Bruce Blevins as GM of KNEW &
KSAN/SF and Mick Anselmo as GM of WDGY &
KEEY/Minneapolis-St. Paul. !

* Rod Phillips elevated to OM of WEAZ/Philadelphia.

» Tom Jeffries upped to PD of WZOU/Boston.

* Steve Huntington boosted to KIFM/San Diego PD.

v

* Doug Brown elevated toVP/Western Region of
Malrite Communications.

« Kenneth Bartell ascends toVP/GM of KEX & KQFM/
Portland.

« New Programmers in Providence: Ron St. Pierre at
WHJJ, Ted Utz as WHJY.

* Trip Reeb returns to WCMF/Rochester as PD.

» Ted Edwards appointed APD of KGB/San Diego.

v

* WWDC-AM & FM/DC get Eddie Sacks as GM; he
promotes Loo Katz to PD of the CHR AM and David
H. Brown to the rock FM.

* KFMB-FM/San Diego sets C.C. McCartney as PD

and Gene Knight as MD.

Records

* The long-rumored layoffs at WB became re-
ality with approximately 30 people let go. WB
restructured its Black Music division and com-
bined several departments within its Warner
Bros. and Reprise imprints. A number of de-
partments, including A&R, sales, publicity, and
product management were affected, and the
entire four-person alternative marketing unit
was eliminated. Senior execs leaving the com-
pany include Black Music Sr.VP Denise Brown
and Sr. VP/Marketing & Promotion A. D. Wash-
ington, as well as Sr. VP/Sales Charlie
Springer. The company expects to announce
appointments within the Black Music unit in the
near future.

e Former Elektra Sr. Director/Pop Promo
Don Coddington joins N2K Encoded Music
as Sr. VP/Promo.

* Former Arista VP/Rhythm Crossover Joe
Hecht joins Elektra as VP/Crossover Promo.

Send us your StreetTalk! Call Frank Miniaci at 310-
788-1650 or by e-mail at miniaci@rronline.com.
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Once in a while a record comes along
that you just can’t stop listening to. Soon you find
out your friends are into it. Then they tell
their friends, who tell their friends, and so

“It gives me inspira-
tion to keep doin’
what I’'m doing.”

-Wyclef Jean on
Diana’s music

“Diana has brought
a new level of
sultriness to the air-
waves of New York”
-Rick Laboy WQCD

“Diana Krall left me
speechless!”
-Sarah Jessica Parker

“l was absolutely
charmed by her
performance at

the Grammy’s...”

-Paddy Moloney
of The Chieftans

“Diana Krall has a
unique, intelligent,
distinctive style
of her own.”
-Gary Balaban, WLIF

-

-

e #1 on Billboard Heatseekers Chart
e Over 150,000 units scanned in the U.S.

begins the story....

“Of all the new
singers today, she’s
the most promising

I’'ve heard. | think
she is terrific.”
-Tony Bennett

“Anything
Tony Bennett says
is fine by me.”
-Joe Hann, WRCH

Peel Me a Grape”

“Staffers started
gathering around my
office door when
I put “Peel” in the
CD player. This song
will get attention.”
-Pat O’Neil, WMGN

e Qver 450,000 units sold worldwide

“Diana Krall’s music
sounded great!...
Everyone on the set
loved her!”

-Rob Estes of Melrose Place
on Diana’s performance
on the hit show

“Diana Krall is
a unique gem!...

In a world crowded
with female vocalists
of varying styles,
she brings a fresh
approach to timeless

material.”
-George Benson

“Diana Krall's version
of ‘Peel Me a Grape’
is like satin to the
skin: smooth, sooth-
ing, and luxurious.
Sultry music is alive
and well and living
in the voice
of Diana Krall”
-Star Jones, Co-Host
“The View” ABC

D) % KRALL “Peel Me a Grape”
R&R AC New & Active

Early Believers:

WMJX WRCH WWLI WLIF WMGN WOQLR WTPI
KJSN WDEF KWAV WGLM WFMK WRWC WSPA

www.americanradiohistorv.com
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ou’re invited to attend the industry’s largest

gathering of radio and record executives, June 11-13,
1998 at the Century Plaza Hotel in Los Angeles,
California to celebrate R&R’s 25th anniversary and the
dawning of a new era in radio. It’s the essential event
that will prepare you to take your place in the rapidly
evolving radio and record industries. Three days and
nights of inspiring épeakers ... informative panels ...
and superstar entertainment. It’s also a fantastic
opportunity to meet, greet, and exchange ideas with the

industry’s best and brightest.
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_|NFORMAT|0N REGISTRATION FEES

FAX this form 1o- ____ 3 OR MORE BEFORE APRIL 3, 1998 $350 EACH
(310)203-8450 _ _ SINGLE BEFORE APRIL 3, 1998 $400 EACH
or MAIL 10: __ 3 OR MORE AFTER APRIL 4, 1998 $435 EACH
- R&R CONVENTION "98 __ SINGLE AFTER APRIL 4, 1998 $465 EACH
10100 Santa Monica Blvd., Sth Floor ___ EXTRA COCKTAIL TICKETS (THURS)  $ 75 EACH ;
| 5 Los Angeles, CA 90067-4004 :
i * _ — EXTRA SUPERSTAR SHOW (SAT) $100 EACH
= Please print carefully or type in the form below.
2 Full payment must accompany registration form. —— DAY PASSES (SESSIONS ONLY) $ISOEACH -
Please include separate form for each registration. ON-SITE REGISTRATION $525 EACH s
i & Photocopies are acceptable. i i
MAILING ADDRESS METHOD OF PAYMENT .
Amount Enclosed: $ i
" Nume :
: Visa D MusterCard D AMEX D Discover D Check D
" Title
i Call Letters/Company Name ) Account Number Exp. Date: ::
: Street Cardholder’s Signature
2 City State Zip Print Cardholder’s Name
CANCELLATION POLICY: All cancellations must be submitted in writing. A ful
i Telephone # Fax # refund less a $75.00 administrative fee will be issued after the convention if notification
o is received on or before April 3. 1998. Cancellations received beiween April 4 and
: May 15, 1998 will be subject to a $150.00 cancellation fee. No refund will be iss ed.
: for cancellations after May 15, 1998 or for *‘no shows.”
- E-mail
CENTURY PLAZA HOTEL AND TOWER TYPE OF ROOM CONVENTION RATES
?)(\)/: look forwar({ to hosting you for R&R Convention SINGLE (1 PERSON) PLAZA $185.00
. Thank you for requesting reservatiors at the
Century Plaza Hotel. Our staft would like to take the SINGLE (1 PERSON) TOWER $235.00
opportunity .lo exten(.l a warm welcome to you during DOUBLE (2 PEOPLE) PLAZA $195.00
your upcoming meeting.
* In order to confirm your reservation, pleasz DOUBLE (2 PEOPLE) TOWER $245.00
guara‘mee your ar}riva} with a .major cre'dil c‘ard, or you SUITES PLAZA $250.00 and up
may send a one night’s deposit. Deposits wili be .
refunded only if reservation is cancelled 48 hours prior SUITES TOWER $600.00 and up
to arrival. : -
.ﬂRes:;rvationst;eq:e:tedbafterrll\:a:jy 18, 19;\8 otrt For RESERVATIONS’ please call:
after the room block has been filled are subject to -
i availability and may not be available at the (310) 551'3300 or 1'800'WESTIN'1' i
i convention rate. Tell them it’s the Radio & Records Convention. .
"‘ # Check in time is 3:00 pm: check out time is 1:00 pm. Please do not call R&R for hotel reservations. Thank you. :
( ‘i '?ks,?—:r:?»\iii*’?ﬁ!‘l%@i@?&:
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AL PETERSON

NEWS/TALK

Talk Hosts With Byte

] Should your News/Talk station be on the web?

One of the growing categories of syndicated shows for Talk
stations is “‘computer talk.” Recent reports indicate that News/
Talk listeners tend to be the most likely to have access to the
World Wide Web regularly, and that the format’s fans spend
more than their music radio counterparts on computers and
computer-related products. When you combine that informa-
tion with potential new ad dollars for the station from technol-
ogy advertisers, the argument for having a computer tech-talk
show on weekends grows stronger.

This week we
profile a trio of na-
tionally syndicat-
ed computer infor-
mation talk
shows: ABC Ra-
dio’s Connected
With Gina Smith,
Tom King's Com-
pululk, and Kim
Komando’s Com-
puter Show: Read
on for their hosts’
insights on some website do’s and
don’ts for your station.

Gina Smith

Prosecutor Turns
Talk Host

Four years ago. Tom King was
working as a prosecutor with the dis-
trict attorney’s office just outside
Houston. But his interest in and love
for computers caused him to rethink
his career. and in 1992, Tom King’s
CompuTulk (www.CompuTulk.com)
was born. The show. which airs for
five hours each Saturday starting at
Itam ET/8am PT, originated as a
local program on KPRC/Houston be-
fore rolling out nationally in 1996.

King defines his program as “the
world’s source for geek-free com-

puter radio. We aren’t targeting the
computer fanatic; we're aiming for
those Talk radio listeners who find
their lives involved with computers.”
King awards free software to every
on-air caller and claims to give away
$250,000 worth of it each year. “Our
goal,” says King, “is to empower
consumers, not to give an on-air
graduate degree to computer experts
who are already there.” The pro-
gram, King notes, is very much topic-
and guest-driven, offering a differ-
ent guest each hour.

Connected By Chance

Get Connected With Gina Smith
(wuw.abcgina.com) airs Saturdays
at 10am ET/7am PT. In addition to
hosting the three-hour show, Smith
is also technology correspondent
for ABC News Television, filing
regular reports for ABC World News
Tonight, Good Morning America,
and Nightline.

Smith, who jokingly refers to
herself as the *Dr. Ruth of comput-
ers,” started her career as a news-
paper crime reporter in south Flor-
ida. In 1988, her editor gave her a
new assignment. "1 wasn’t a com-
puter expert, I was just a reporter

assigned to a beat, and that beat
was Microsoft. I learned quickly
because — as any reporter will tell
you — if you aren’t up to speed on
all the issues, Microsoft’s PR peo-
ple will just spin you around.”
Early on in her new assignment,
Smith identified a real need for
someone to be an advocate for the

consumer, “‘someone who could
explain things in terms anyone
could under-
stand.” she says.

“That’s how 1
still see our ra-
1 dio show today.
For example, 1
don’t— as some
hosts do — read
commercials for
computer prod-
! ucts. I want lis-
teners to always
know that what
they are hearing from me is an un-
biased source of information. My
number-one priority is consumer
advocacy.”

Kim Komando

Komputer Komando

The three-hour Kim Komando
Computer Show (www.komando.
com) airs Saturdays at 10am ET/
7am PT. The show’s distributor,
WestStar Talk Radio Network, also
recently launched a new daily Kim
Komando Minute. Started as a lo-
cal show on KFYIl/Phoenix in
1993, the program went into syn-
dication three years ago. Known to
fans as “The Digital Goddess.” Ko-
mando’s interest in computers first
began when, at the age of nine, her

New Help For Missing
And Abducted Children

hildAlert.com (www.childalert.com) was developed by

CompuTalk's Tom King as a way to centralize informa-
tion about missing or abducted kids. “l had a very strong
interest during my previous career in law enforcement in
crimes regarding, and often involving, children,” says King.”

“With the success of the CompuTalk Network, it
gave us the technology, partnerships, bandwidth,
and equipment to create a free site where stations
and individuals can go as a gateway to resources
regarding missing and abducted chifdren.”

With advisory assistance from Mark Klaas — the
father of Polly Kiaas, whose abduction and murder
several years ago in Northern California caused na-
tionwide outrage — King has developed an easy-
to-navigate site where stations can turn whenever
issues regarding missing or abducted children be-
come important to their communities. A single click
on the ChildAlert.com link provides the station and

Alink to this site is available free to all stations that agree to add the
ChildAlert.com button to their station’s home page. King tells R&R, “We
offer a customized logo and button that any News/Talk station can add
to their site. Then, should a breaking story occurs in your area, your
station can direct listeners to your own website to access ChildAlert.com.”

Tom King

its listeners quick access to information. The site also contains safety
tips and guidelines to help kids and parents avoid becoming unsuspect-
ing crime victims.

mom brought her to work at Bell

Labs in New Jersey. By the age of

15, she entered college on an ac-
celerated program to pursue a de-
gree in architecture. Komando's
tather asked her if she would re-
search for him which degrees
earned students the most money
during their first year out of college.
“He really knew how to motivate
the young me, so he wasn't sur-
prised when I came back to him
and said, "OK. here’s your report.
Oh, by the way, I'm changing my
major to computer science!"”
Komando has worked for IBM
and AT&T. She writes for Popu-
lar Mechanics and a Los Angeles
Times syndicated column. She's
written several books on comput-
ers and regularly appears on TV

as a technology correspondent.
As someone who says she sees
computers as a means to an end
and not a way of life, Komando
regards herself as more of an en-
tertainer-than a computer advisor.
“When [ decided to go national
with the show, 1 partnered with
KFYTI’s Barry Young. I told him 1
wanted to develop an entertain-
ing and engaging radio program
that just happens to be about com-
puters and the Internet. Talk ra-
dio is, first and foremost. an en-
tertainment medium. 1 offer lis-
teners unbiased answers to ques-
tions like, ‘Does it work?’
‘Should T buy it?" ‘Is it easy to
use?’ *Do 1 really need it?" ‘Is
Kim Komando your real name?"”
(For the record, it is.)
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Netcasting: Compatible
Or Competitor?

At the recent R&R Talk Radio
Seminar, consultant Walter Sabo
suggested programmers were
“crazy to put your station’s audio
on a website until Arbitron incor-
porates a method for recording
that listening into the ratings pro-
cess.” I asked each host to com-
ment on this statement.

King responds, “Frankly, your
station’s website should be prima-
rily about relevant content. There
is so much other better and cheap-
er content that is more interesting
and easier to put on your website
than audio. Whether or not to in-
clude audio is the tertiary ques-
tion. The first and second ques-
tions are ‘How easy is it to put on
your site?” and ‘Is it more inter-
esting than other content you can
include?’ People visit websites
primarily to access what they can
see and print out, and secondarily
to access audio. And even when
they do, audio is only a back-
ground to their primary task. Au-
dio is the last thing 1'd put on a
website because it’s the least in-
teresting and the most difficult el-
ement to add.”

Komando concurs, “Sabo is ab-
solutely right. I know we want lis-
teners to hear the show on the ra-
dio. Obviously, we have all the
technical ability to netcast the
show, but we don’t. We will never
broadcast the show on the Inter-
net — and we don’t want our af-
filiates to do so, either — until Ar-
bitron figures out a way for the
show and the affiliate stations to
get credit for that listening.”

Smith, on the other hand, offers

Got Photos?

henever you have photos

from your Mews Talk sta-
tion's events and promations, be
sure you send them 1o R&R,
10100 Santa Monica Blvd., Sth
Floar, L-A., CA S0067-4004.

another viewpoint: *1 disagree
completely. First of all, RealAudio
isn’t any immediate threat to radio,
because the quality doesn’t ap-
proach what a regular radio broad-
cast does. Having it available on
your website is really about devel-
oping listener loyalty. For example,
maybe a show gets pre-empted or
a fan simply missed the show that
day. They can go to your website,
listen to what they’ve missed, and
feel like you are really providing
them with a valuable service. To
me, bottom line, it’s all about de-
veloping customer loyalty.”

Getting Started

According to King, a station’s
first step when developing a web-
site should be to register your do-
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Station management
generally doesn’t see
any cash flowing in
from a website,
but they easily see
the cash flowing out.
Still, you do
need somebody to
manage it.

— Kim Komando

main names. He suggests register-
ing your station’s call letters, fre-
quency, and slogan. “For exam-
ple.” he says, “If you are AM 730
WXXX, you should register
*‘WXXX.com,” ‘AM730.com, and
‘NewsTalk730.com’ (or whatever
your slogan is). This can be done
either by accessing the Internic
website at www.internic.com or by
contacting your Internet service
provider and asking them to reg-
ister your requested domain
names. Then have them all point

back to your official website.” The
cost, King points out, should be
about $100 per domain name reg-
istered and about $50 per name
annually to maintain them.

The next step, King suggests, is
to identify your station’s content
partners. “For example,” says
King, “if your station is a network
news affiliate, arrange to have the
news from the network’s website
filtered into your website. If you
have a traffic service, have regu-
larly updated traffic maps posted
on your site from your information
provider. Have providers with their
own sites push/link back to your
site. And finally, promote your
website until you are sick to death
of hearing about it! Promote it at
least as much as you would traffic
and weather on your station.”

Smith suggests that stations
should think hard before investing
in a website. “Unless you are will-
ing to go the extra mile in devel-
oping it, it's not worth your time
and money to just put up a site
where there’s really not much go-
ing on. Your site should actually
point users to advertiser services,
community events, contest partic-
ipation, show transcripts, great
links, etc. Again, it’s all about pro-
viding more services and products
for listeners than you could nor-
mally do without the website.” For
an example of a well-thought-out
website, Smith tells stations to vis-
it www.webxfm.com. “It’s an
Internet-only music radio station
in Illinois, but their website is a
template for what's possible, in my
opinion.”

Komando offers, “Stations
should definitely have their own
website as yet another way to build
arelationship with listeners and as
another publicity tool. But those
stations that offer listeners a site
that is static, infrequently updat-
ed, and where nobody ever an-
swers the e-mail are just wasting
time and money.”

Hiring A Site Manager

King advocates devoting at least
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RealAudio isn’t any immediate threat to radio,
because the quality doesn’t approach what a
regular radio broadcast does. Having it
available on your website is really about
developing listener loyalty. They feel like you
are really providing them with a valuable
service.

— Gina Smith

one full-time employee on your
staff “‘to manage not only the web-
site, but also the ongoing relation-
ships with content providers.”
Smith says, “1'd suggest one
full-time person, but 1 don’t think
you need more than one. Having
one person who is devoted to your
site is worth it, because you really
can’t expect anyone outside the
station to be as interested as you
are in keeping the site up.”
Komando realizes that stations
that are watching the bottom line
are often reluctant to commit to a
new salary. “Station management
generally doesn’t see any cash
flowing in from a website, but
they easily see the cash flowing
out,” she says. “Still, you do need
somebody to manage it. At the
very least, try to strike a deal with
your local Internet service provider
to take care of it.”” All agreed that
this individual need not be a high-
cost employee: There are many
college students and entry-level
job-seekers available with the
skills to build and maintain a
good-looking website.

Entertainment Is Key

What's the best overall advice
our tech-talking trio offers to sta-
tions with websites or those con-
sidering one?

King keys in on content part-
ner relationships as being criti-
cal to the success of a site. “In-
cluding the logos and links from
content partners will maintain
their incentive for continuing to

provide you with content at no
hard cost to the station. 1 also
suggest that you develop what I
call a clustering strategy. That
means identifying four or five
partners that you consider to be
part of your official cluster. You
don’t need to be the most popu-
lar site in the city, but you do
want to be a part of the most pop-
ular clique of sites in town —
those that are actively cross-pro-
moting one another’s websites.”

Adds Smith, “You must give
the listeners real reasons for go-
ing to your website. You need to
provide interesting and usable
content that is updated daily. If
you won’t commit to doing that,
there’s no reason for your station
to have a website.”

Komando offers this clear
summation: “It all gets back to
good radio basics — entertain-
ment, entertainment, and enter-
tainment! If you create a web
page that doesn’t have that, there
will be no reason for a listener
to go back to it. The same prin-
ciples you apply to your on-air
programming should also apply
to your website.”

TALK BACK TO R&R!

if you have questions or com-
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@aol.com.

WE’VE GOT 'EM!

Show

e Blistering discussions of current affairs!

e Passionate debate on personal life issues!

¢ Ardent consumer advocacy!

ENTERTAINMENT GROUP

Produced and Distributed by
NETSTAR ENTERTAINMENT
Call 212-588-9700 (NY)
714-650-3800 (LA)

12N-3PM EST

Mon-Fri
Satcom C-5, Transponder 23,
SEDAT Channel 20

* HOT
* INTELLIGENT

* BOLD
* PROVOCATIVE
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STEVE WONSIEWICZ

Taking Trauma To The
Top Of The Players List

Label founders discuss their plans for the imprint following its sale to

film company

It’s the dream of many a record company entrepreneur to turn
his or her creation into a major player. With the sale of Trauma
Records to Regency Enterprises and the hiring of industry vet
Craig Lambert as Sr. VP/GM, Rob Kahane and Paul Palmer

In a wide-rang-
ing interview, Ka-
hane and Lambert
talked about how
Regency will ben-
efit their label,
what their imme-
diate plans are for
the company, and
the state of the
music industry.

R&R: Rob, why
did you and Paul
decide to go with Regencv?

RK: It gave us the opportunity to
staff up and be funded to the degree
that we could compete with the ma-
jors. And we also get the opportunity
to work with their film division. Re-
gency is one of the largest indepen-
dent filmmakers in the world, and its
strategic partner is 20th Century Fox.
That also aligns us with Fox Sports
Net and its television network.

R&R: Which gets you wired into
Rupert Murdoch’s News Corp. pipeline.

RK: Exactly. We also like the idea
of being in sports. News Corp. owns
the Los Angeles Dodgers. Regency
also owns half of Puma, a sports shoe
company. Therefore, there are a lot
of areas for synergy.

We believe entertainment — be it
sports, music, or feature films — is
one world. As we move forward,
there will be a lot of cross-pro-
motion and intertwined relationships,
not only with soundtracks but with
actresses and actors, writers, and di-
rectors in all areas of entertainment.
It gives our artists the opportunity to
get involved with soundtracks oreven
the chance to act. They might not
have had that opportunity if we were
a straight record company.

R&R: You've been your own boss
for years, but in one sense you are
giving up control.

RK: It’s Regency’s company, but
as far as control is concerned, they
are in the film business and we are in
the music business. As part of the
deal, they are giving us total autono-
my to run our record company.

R&R: Basically, it was an offer
you couldn’t refuse and a chance to
tap into Regency and Murdoch?

RK: That’s right. We were very
fortunate in the first four years of our
independent existence, through our
relationship with Interscope and Uni-
versal, to sell 27 million albums. But
the only way to compete on the same

Craig Lambert

are carrying that dream one step closer to reality.

field with the majors and attract peo-
ple like Craig was to have the back-
ing of a billion-dollar company.

R&R: What changed over the past
few years that made you reach that
conclusion?

RK: Money. It takes a lot of it to
break new artists. But there are other
things that have changed. When Paul
and I started the company in ’93, we
could go out with an alternative band
and break it in a way we could finan-
cially afford. At this stage, in order to
compete on a video, promotional, and
marketing level, it’s too expensive to
do it as an independent. It was almost
prohibitive when we were on our own.

R&R: Craig, you were fielding
a lot of offers from the majors, but
You took this post. What can you do
here that you couldn’t have done
with the majors?

CL: I was very flattered that the
majors were knocking on my door,
and I've been in management posi-
tions with some wonderful compa-
nies. Although I don’t know Rob and
Paul on a long-standing personal lev-
el, I've admired from the sideline
what they’ve accomplished and how
they’ve nurtured their artists.

Pve always thought of myself and
the people I've employed over the
years as being very artist-development
driven. Being inside a record compa-
ny like this enables me to get closer
and be even more hands-on. It allows
me the opportunity to build a team of
professionals who can be full-service
record people as opposed to one-
dimensional promotion people. And
because of the backing from Regen-
cy, we will be able to attract talented
executives. [ want our new team to be
marketing- and sales-driven, to be able
to interface with their branch and un-
derstand what makes a branch tick.

R&R: What'’s going to be the first
order of business for the “new”
Trauma?

RK: Craig has to hire his staff;
that’s number one. But even while we
were searching for a strategic part-
ner over the last six months, we didn’t
stop making records, so we have a
line of artists who have completed
albums. That music is ready to be
released. Now we have to set up those
records. We have to build our com-
pany and get it ready, because we
have to hit the ground running,.

R&R: Do you want to ramp up
quickly or take your time to get the
company up to speed?

CL: With regard to the staff, we
will move as quickly as the talent be-
comes available. During my travels,
I will find those executives and in-
troduce Trauma at the branch level
of BMG Distribution. [’'m going to
have a head of promotion and field
people in the BMG branches. Down
the line, Rob and I are big believers
in the importance of setup. We aren’t
going to release our records until
we're ready.

R&R: Trauma’s roster has always
leaned alternative. Now that you have
a bigger bankroll, are you going to
diversifyv?

RK: That it leans alternative just
happened to fall that way. With my
background with George Michael and
Jody Watley, I was involved with ev-
erything from R&B crossover to pop
to rock. We’re looking at signing
some black artists and some pop art-
ists. It doesn’t matter what style of
music it is as long as the songs are
great. That’s why Craig wants to hire
multiformat people.

R&R: But those are very different
worlds. It will get expensive achiev-
ing that.

RK: I know. I’ve been in those

worlds.

CL: We want
to be a full-service
label. But it’s go-
ing to be about the
quality of the
product, whether
it’s urban, hip-
hop, alternative,
hard rock, or
dance. We want to
be in all of those
styles of music.

R&R: When
do you see the
company hitting on all cylinders?
When the team is in place and you
have consistent product flow?

RK: This is a very uncomplicated
business. We get records on the air
and get them in the stores and see if
people will buy them. We have plen-
ty of finished records, so by the end
of the summer we’ll be firing with a
full staff. We'll have records in the
pipeline or about to be released and
artists in the studio. We have a par-
tial staff already, so it’s not like we’'re
starting from scratch.

R&R: While the management core
is the same, it seems to me that Trau-
ma, in many ways, will be a new com-
pany, complete with new kinds of
management challenges. Am I wrong
in that belief?

CL: Let me draw a comparison
that also has a lot to do with why [
decided to join the company. First of
all, Trauma is a major company. I

Rob Kahane
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P've always thought of myself and the people
've employed over the years as being very
artist-development driven. Being inside a
record company like this enables me to get
closer and be even more hands-on. It allows
me the opportunity to build a team of
professionals who can be full-service record
people as opposed to one-dimensional
promotion people.

— Craig Lambert

don’t look at it as not being a major.
When Jerry Moss and Herb Alpert
started A&M, the story goes that they
started with one record out of Jerry’s
garage. For me, A&M has always
been a model as to how a record com-
pany could develop, come to fruition,
and become a major entity.

There was a time when A&M was
a $10 million-a-year company. It was
the kind of 1abel where you went into
a record store and you didn’t even
need to hear the music — you knew
that if it was on A&M, there was
something there. I use that same com-
parison with Trauma. Just look at the
huge success they’ve had with Bush
and No Doubt. Trauma is poised to
blow up into the major leagues in the
same kind of way.

R&R: Let’s talk about some big-
picture issues. It's been a difficult few
vears for the music business. Is that
due simply to the cyclical nature of
the industry? Do you think business
will get better in the future?

RK: I think it’s obvious, based on
what happened last Christmas, that
the business is on an upswing. We had
probably the biggest Christmas in 10
years. The music business is just like
the movie business — it’s only as
healthy as the product that’s released.

We have the strongest economy in
the history of the U.S. People aren’t
lacking for money. The quality of the
product released was less than great.
But, all of the sudden, things like the
Titanic soundtrack are breaking
through. The outlook is sensational
for the next couple of years.

R&R: Can you really do anything
new in this business to break new ar-
ists, or is it just variations on a theme?

RK: Around three years ago, every-
body told us not to do CD-ROM — “It
won’t be around”— or not to work on
the Internet. Now, everybody does
those things. One of the gifts in work-
ing in an environment like this — when
you don’t have that many artists and
you’re not worried about paying your
rent and you’re not having to throw a
million things against the wall — is that
it gives us the opportunity to think and
use all of the new technologies to ad-
vance our artists’ careers. Now we are
with a multimedia company and we can
try new things.

R&R: What sort of new things are
you thinking of trying?

RK: I'd rather not discuss that
right now, because we don’t know if
some of them are going to fly. But
the bottom line is that we are going
to try everything.

R&R: I'm getting a sense that, al-
though the bank vault has grown in
size, you're still going to be careful
about where you invest your money.

CL: We don’t need to spend lav-
ishly to introduce ourself or our art-
ists. Trauma already has an image.
We’ll let our records speak for that.

RK: Having a big backer doesn’t
mean we can spend money without re-
gard to the parent’s checkbook. But
now, once we have a hit, we can drive
ithome faster with a more precise game
plan. One of the themes to all the things
I've been discussing is that there is no
mystery behind the fact that Trauma,
Maverick, Epitaph, and a half-dozen
other indies are all successful. They
release fewer records, promote more,
and believe longer. The worst thing you
can do is hype yourself.

One of the things that attracted me
to Craig is that he has such a great
overall view of the record business —
everything from tour support to mak-
ing videos. It takes very few people to
run a successful record company.
That’s just a fact. We just want to break
a company and enjoy the rest of our
lives. I love the record business, but I
also like hanging with my kid.

R&R: What about the radio en-
vironment? It’s changed a lot since
you launched Trauma. Is it getting
easier or more difficult to break acts
at radio?

CL: It has always been a difficult
process, but there currently is a will-
ingness at radio to be a partner of sorts
with the record community in break-
ing talent. R&R has spotlighted the nu-
merous artists CHR, for example, can
take credit for. It’s been hugely success-
ful in establishing many acts, from
Loreena McKennitt to Paula Cole.

But the number of formats avail-
able to us today is healthy. Now, if
you go to one or two formats and the
doors are closed for whatever reason,
you can go somewhere else. It’s very
healthy having more format choices.
I like having a lot of different ways
to go and build an artist’s career as
opposed to having just one door.

R&R: While there are more format
choices, there are fewer owners. How
is that going to affect you in the future?

CL: Consolidation doesn’t bother
me until I start to see owners not al-
lowing their stations to share artists.
But I don’t believe that will be the
case, because hit records bring rat-
ings, so why not play hit records?

TALK BACK TO R&R!

Do you have questions, comments,
or feedback regarding this column
or other issues?

Call me at (615) 244-8677 or
e-mail: swonz@aol.com

Ty
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"Don't Worry...You're Not Early”

"Every week we're seeing evidence that "Bitter Sweet Symphony" is turning into a solid gop record...
with each piay our 2.4 million fisteners get happier, and Nike sells more shoes." B

| Paul "Cubby” Bryant - MD Z100/New Yerk
“The Verve has been one of my most consistently strong testing songs of the last 7 weeks. On the
downs{de‘, everytime | hear it | feel the urge to buy anozner pair of Nike's. I'm now on my 12th pair."
Louis Kaplan - PD KLLC/San Francisco
"The record has been on the station for over three months and has been a consistent "B* for us for
- awhile. The callout mixed with the sales, and requests have made us believers from the beginning.”
: JR Ammons - MD WSTR/Atlanta

"Every week 'Bitrt]e.r Sweet Symphony" continues to test better and better with its STAR active and
g ey Tracy Johnson - PD KFMB/San Diego

BITTER SWEET SYMPHONY

"We belisved from the beginning this record was a hit: Callout took awhile to come through, but
when it did it was huge. It was the same story with requests, and now it's a Top 5 request record.
Be patient, and this record is a HOME RUN!!" -

Michelle Engel - APD/MD WBMX/Boston

“If you are a little patient with this song it will callout...it is #12 out of 40 and moving up!!!"
Kid David Corey - APD/MD WXKS/Boston

"Bitter Sweet Symphony” is developing nicely at WZPL. | believe in this record--it's a hit."
Tom Gjerdrum - PD WZPL/Indianapolis

I i

Album "Urban Hymns" - CGertified Platinum by Lap
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Athenaeum Offering Good OI’
Alternative Anthem To America

It looks like there are a lot of
programmers and listeners who
have a soft spot for good ol’
garage-style pop 'n’roll. That’s
evidenced in the strong show-

power pop record and has a lot
of energy. We jumped right in
on it and have given it over 150
spins, and it’s getting great
phones. We’re big believers in

1

Athenaeum

ing for the debut single from the
Greensboro-based quartet Ath-

enaeum, “What [ Didn’t
Know.”
While the riff-laden,

straight-ahead rock song drew
multiformat adds, Alternative is
leading the charge thus far.
Major-market outlets reporting
the single include WPLY/Phil-
adelphia, KPNT/St. Louis,
KZON/Phoenix, and KNRK/
Portland. That’s on top of be-
fore-the-box airplay at WEND/
Charlotte and WRAX/Birm-
ingham. In addition to a hand-
ful of Active Rock adds, the
song has also picked up early
support from a couple of key
Adult Alternatives: KXPK/
Denver and KENZ/Salt Lake
City.

Originally formed in 1991
and re-formed four years later
with a new guitarist, Athenae-
um has already built a solid base
in the Southeast thanks to con-
tinual touring and a well-
received self-released, self-titled
album. Comments WEND PD
Jack Daniel, “They’ve been a
regional favorite for years, so
there are alot of people who are
glad they signed with a major. I
gotachance a while ago to hear
arough mix of some songs, and
it sounded really good. We told
the band that as soon as the fi-
nal mixes are finished, we’re
there to support them.”

As to the record’s appeal,
Daniels observes, “It is a great

the song, and the album as well,
because it’s so deep. There are
a lot of songs that are as good
or even better.

“Sometimes with local or re-
gional bands, the production
sounds exactly like that — you
can tell it’s from a local band.
When we heard a DAT, we
went, “Wow. This sounds big-
time.”” When it comes to work-
ing the band at radio, Athenae-
um fits hand in glove with its
label, Atlantic. Sr. VP/Promo-
tion Danny Buch comments,
“That’s one thing we specialize
in: breaking bands from the
Southeast. We’ve done it with
Hootie & The Blowfish, Match-

box 20, and Collective Soul. We
know how to do this and spread
the story. The only question
mark is how big this record will
become. Only the people know
that, and we’ll find out when it
goes to retail. These guys are
young thoroughbreds. They
have a great touring base in the
Southeast, and now they are be-
ing managed by Metropolitan
Entertainment, which will help
them even more.”

As for Alternative leading the
charge, Buch is encouraged by
the depth and breadth of stations
supporting the band. “It’sa very
healthy sign. When you take
apart the kinds of stations and
people who are playing the song
— that’s not stroke airplay. That
supports our belief that it will
sell on nearly every format.”

Buch adds that Alternative’s
support makes sense. “The phi-
losophy of radio is to seize the
hits wherever you can and at-
tach yourself to them. That’s
much better than playing a band
that ‘sounds like your station.’
They’re going with the hits. One
of the things that came out of
the Pollack convention was,
‘Where are all the rock bands?’
Well, they’re around. You just
have to find them.”

Athenaeum’s Atlantic debut
album, Radiance, goes to retail
on April 7.

\ &

A REALLY ‘CHARMED’ LIFE — At least, that's how members of Third Eye
Biind must be feeling since their self-titled debut album was certified platinum.
And the good luck keeps going as the group was honored recently with three
California Music Awards for Best Album, Best Songwriting, and Best Debut
Album. Feeling pretty darn happy are (I-r) Elektra Sr. Director/Alt. Program-
ming Greg Dorfman and Sr. VP/Promotion Greg Thompson, Third Eye Blind's
Brad Hargreaves, Elektra VP/Rock Promotion George Cappellini, TEB's Stephan
Jenkins, label CEO/Chairman Syivia Rhone, bandmember Kevin Cadogan,
Elektra Sr. Director/Adult Format Promotion Dana Keil, TEB's Arion Salazar,
VIP/Promotion Bill Plordresher, Sr. Director/Video Promo Diane Valensky, and
Nat'l Director/Pop Promo Mark Snider.

Hootie To Create Guerilla
Warfare In The East!

Hootie &The Blowfish will embark on a handful of club
dates throughout the East Coast to test new material prior

to heading into the studio to
begin work on its next atbum.
Dubbed“Guerrilla 1998, the
mini-tour of small venues —
the first of its kind for the
group since early 1995 —
kicks off on April 2 in Pitts- §
burgh. The band will also per-
form at the Stone Pony in
Asbury Park, NJ; Toad’s Place in New Haven, the Avalon
in Boston; Lupo’s in Providence; the Bayou inWashington,
DC; and plans to wrap it up in Hootie's hometown of Co-
lumbia, SC at the Township Auditorium. The final show is
part of the group’s fourth annual Monday After The Mas-
ters celebrity pro-am golf tournament. The boys are sched-
uled to begin work on their third Atlantic album later this
spring with producer Don Gehman, who also helmed
Cracked RearView and Fairweather Johnson.

Godzilla Readies To
Fire Up Retail

Epic and Sony Soundtrax will release Gogzilla: The
Albumon May 19.The disc includes the Wallftowers cov-
er of the David Bowie classic “Heroes,” Puff Daddy and
Jimmy Page collaborating on“Come With Me” (complete
with “Kashmir” samples), and new songs from Jamiro-
quai (“Deeper Underground”) and Rage Against The Ma-
chine (the Brendan O'Brien-produced“American Eyes”).
Other artists appearing on the soundtrack to the upcom-
ing summer movie blockbuster include Green Day, Foo
Fighters, Ben Folds Five, Days Of The New, Silverchair,
andMichael Penn.

Hootie & The Blowfish

Live And In Person

Jimmy Page and Robert Plant begin their 25-date North
American tour on May 19in Pensacola, FL. The duo’s new
album, Walking Into Ciarksdale, hits retail on April 21 ...
Eric Clapton kicks off his national arena tour on March 30
in St. Paul, MN ... Spacehog has landed the opening slot
on Aerosmith’s upcoming tour, which begins on April 18
in Salt Lake City ... Atlantic rockers Bad Religion — who
headline this year's Vans Warped Tour — begin a brief na-
tional club tour on April 29 in Anaheim, CA. The group’s
new album, No Substance, arrives at retail on May 5 ...
Meanwhile, Lava/Atlantic group CIV will also be perform-
ing on the Warped Tour. The group will send its new 13-
song album, Thirteen Day Getaway, to retail on May 26.

Studio Outtakes :

PaulWesterberg has been in the studio working on new
material with members of Tom Petty’s Heartbreakers. West-
erberg’s Capitol debut is slated for release sometime this
fall ... Speaking of Capitol, EMI-Capitol Properties will re-
lease an album of live material from Ray Davies’'97 solo
performances, Ray Davies:The Storyteller ... Ringo Starr’s
forthcoming album, scheduled for release this summer, will
feature guest performances by George Harrison, Paul
McCartney, Alanis Morissette, and StevenTyler ... Uni-
versal has signed Australian band Grinspoon and will re-
lease the band'’s debut album, A Guide To Better Living
(already platinum down under), this fall ... Underworld has
pushed back the release of its new album to this summer,
possibly June. The critically acclaimed electronica group,
which rose to fame with the track “Born Slippy” — promi-
nently featured on the Trainspotting soundtrack — is put-
ting the finishing touches on over a dozen cuts.

Lastly, sad to report the death of Joseph Lloyd“Wally”
Walcott, who owned one of America’s legendary jazz clubs,
Wally’s Paradise in Boston. Walcott passed away last Fri-
day (3/20) at age 101. His club, which opened in 1947,
regularly featured performances from Charlie Parker, Diz-
zy Gillespie, and Billie Holiday.

www.americanradiohistorv.com
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Top Consultants Host

The 23rd Annual Conclave begins on Thursday, July 16th with Conclave College, an afternoon of
“intense one hour sessions designed to build skills in todays competitive programming environments.

Zapoleon Media Strategies - 60 Minutes To Better TSL
Jacobs Media - what You Need To Know About Sales To Become A Successful Programmer
Mike McVay of McVay Media - Cluster Programming with Synergy

Don Anthony of Talentmasters - Ten Steps To Building A Bigger Than Lifg Morning Show
Dr. Roger Wimmer & Matt Hudson

of Wimmer/Hudson Research - Research for Dummies

'he 1998 Conclave Learning Conference is Back at the... »
SEAe L ONILTEHEE, ulv 16-19
a&olcls Marriott |2\ July f ’
it

M“inn% enter | ~ = 1 9 9 8

(612)349-4000

e e e e e e s s s m e s .
| EARLY BIRD 1998 CONCLAVE REGISTRATION FORM - I
' *As your badge will read s . = = - '
' *Name - ::::::_5::::::;" e '
The 23rd Conclave, July 16-1
| "Company |
V' Address [] $179 EARLY BIRD TUITION !
! On May 1st, registration fees for !
| “City State zipP Conclave ‘98 will be increased - 1
! phone FAX so save big money now! |
| i |
| E-Mail Format Amount Enclosed $ I
I Payment by: [] CHECk [] visA [] MASTERCARD [] DISCOVER Marriott Cit CenterIT:;d_;SOLD OouUT! i
i for credit cards, please complete section below Call (612-349-4000) for a ition to i
I their waiting list. i
-OR-
: aroe I e L EXxpiraticnf Dare Make your own reservations at the :
I Cardholder Authorized Signature Radisson at ‘61 2,339'4900 or The I
Mail/EAX/E-mail to: The Conclave, 4517 Minnetonka Bivd., Suite 104, Minneapolis, MN 55416 Crown Plaza (612) 338-2288. Rooms
I {FAX: 612-927-6427 email: conclave @ bitstream.net) Refunds will be issued after the Conclave, less a $75 administrative fee. are S 89.00 & 79.00 respectlvely. I
L |
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42 ¢ R2R March 27, 1998

R&R's exclusive sub-chart combining airplay from Hat AC, Alternative, Adult Alternative, and CHR/Pap

— TOTAL PLAYS —

LW Tw ARTISTTITLE LABEL(S) ™ Lw STAHOJS/'ADDS . e Z)dll[ ?g wfl 5 0 ]Z

70

‘ o NATALIE IMBRUGLIA Torn (RCA) 1766 1602 430 This Kevin Weatherly line used to be on my door ot KDKB: “There are only about
1 » MATCHBOX 20 3am (Lava/Atiantic) 1761 1836 3970 three or four hit records, and the rest are stiffs. The key is to play the right stiffs.”
2 e MARCY PLAYGROUND Sex And Candy (Capitol) 1689 1612 3970 About six weeks ago, we purposefully shortened our current playlist. Although,

. - on a week-to-week basis, it makes-the record company calls more difficult, it really
s+ VERVE Bitter Sweet Symphony (HuW/rg/n) 1562 1594 4000 ends up superserving our listeners. When you sharten your list, you don’t have to
3 5 LOREENA MCKENNITT The Mummers’ Dance (Quinian Road/B) 1489 1608  39/0 deal with so many stiffs.
¢ & THIRD EYE BLIND How's It Going To Be (Elekira/EEG) 1485 1500 38/0 It was chiough decision, but since .mcl.<ing it, our phone.s have been on fire. The

) ) ) only feeling we have is that the station is really hot This is an over-radioed market
77 GREEN DAY Time Of Your Life (Good...) (Reprise) 1223 1385 340 that — at any given time — has seven Rock stations, and we happen to be one of
g s SMASH MOUTH Walkin’ On The Sun (interscope) 1158 1217 2840 them.
: : The Alternative world has been trying to deflect tte onslaught from Pop/
> o BEN FOLDS FIVE Brick (550 Music) 143 1200 330 Alternative Hot ACs and some traditional Hot ACs  We've been embracing some
12 @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 1008 a7 2210 of their product, but it's playing right into their hands. When something goes into
w0 1 BILLIE MYERS Kiss The Rain (Universal) 997 999 260 hot rotation on one of those stations, it will be played 50-55 times a week and will
) } stay there forever.

i g EDWIN MCCAIN ' Be (Lava/Atiantic) 985 90 310 There are always going to be great records that you want to take chances on, but
15 FASTBALL The Way (Hollywood, 904 760 3473 tightening your playlist makes it much easier to de‘ine your station’s sound. We're
m PAULA COLE M v ,VW; ) 88 1 in the business of delivering a bunch of records ina row that listeners dig. That
14 & (Imago/WB) 8 816 3611 creates TSL, your ratings and sales go through the roof, and everybody becomes

13 15 TONIC If You Could Only See (Polydor/A&M) 832 886 250 so damn happy.

LISA LOEB | Do (Geffen 752 740 25 Just as a record promotion person'’s goal is to ge- airplay that translates into

N @ 0 (Geften) . ; A sales, the reason | was hired is to make the station as successful as possible.

i7 17 SARAH MCLACHLAN Sweet Surrender (Arista) 550 612 230 Record companies know if they get a record added on our station, we'll give it o

15 15 PAULA COLE | Dot Want To Wait (Imago/WB) 534 595 21A good ride. The “A” records play the same number of times — there are just half
] as many. | spent several nights on this, and things worked out miraculously well.

20 @ ERIC CLAPTON My Father's Eyes (Duck/Reprise) 931 525 200

— @ SARAH MCLACHLAN Adia (Arista) 505 355 317

Paul Peterson programs Alternative KZON “The Zane”/Phoenix.

Forward-thinking executives lend their perspectives about

This chart reflects airplay from March 16-22. Songs ranked by total plays. Contributing stations combine Pop/Alternative music and formatics each week.

from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Active

FIONA APPLE Shadowboxer (Clean Slate/Work) TONIC Open Up Your Eyes (Polydor/A&M) KPEK/Albuguerque, NM (HAC) KDZN/Kansas City, MO (HAC) WOCG/Raleigh, NC (CHR/P)

Total Plays. 477, Total Stations 22, Adds: 1 Total Plays: 300, Total Stations: 12, Adds: 0 KAMX/Austin, TX (HAC) KMXB/Las Vegas, NV (HAC) WINERochester, NY (HAC)
KLLY/Bakerstield, CA (HAC) WLIR/Long Istand, NY (Al} KZZ0/Sacramento, CA (HAC)

ALANIS MORISSETTE Uninvited (Reprise) CHUMBAWAMBA Amnesia (Republic/Universal) WBMX/Boslon. MA (HAC) KYSR/Las Angeles, CA (HAC) WALC/St. Louis. MO (HAC)

Total Plays' 439, Total Stations: 19, Adds: 6 Totai Plays 291, Totai Stations. 13. Adds. 0 WLCE/Buffalo, NY (HAC) WPLL/Miami, FL (HAC) WVRV/SL. Louis, MO (A4)
WLNK/Charlotte, NC (HAC) WPNT/Mitwackee, W (HAC) KENZ/Salt Lake City, UT (AA)

MADONNA Frozen (Mayer/ck/WB) SHAWN COLVIN Nothin On Me (Co/umb/'a) WTMX/Chicago, IL (HAC) K0S0/Madesta, CA(HAC) KFMB/San Diego, CA (HAC)

Total Plays: 418, Total Stations 15, Adds: 0 Total Plays 282, Total Stations 19, Adds: 6 WXEG/Dayton, OH (Alt) | KCDUMonterey-Salinas, CA (HAC) KLLC/SanFrancisco, CA (HAC)
KALC/Denver, CO (HAC) | WPTE/MNorfalk, VA(HAC) KRUZ/Santa Barbara, CA {HAC)

SISTER 7 Know What You Mean (Arista Austin/Arista i KXPK/Denver, CO (A4) WSHE/Orlando, FL {HAC) WHPT/Tampa, FL (AA)

Total Plays: 365, Total Stations 20, Adds 2( ) m E,gsuzz Igl!\{l g;gns(‘ﬁcahfd/fﬁm”ry) WPLT/Delroit, MI(All) WPLY/Philadelphia, PA(AI1) WSSR/Tampa, FL (HAC)
KVSR/Fresno, CA(HAC) KZON/Phoenix, AZ(Alt) WMBX/West Paim Beach, FL (HAC)

MATCHBOX 20 Real World (Lava/Atiantic EM ina Ti WKSI/Greensboro, NC (HAC} KZZP/Phoenix, AZ (HAC) WXLO/Worcester. MA (HAC)

TR f 4 e s Ig ( WKZL/Greensbaro, NC (HAC) WDRV/Pitsburgh, PA HAC) : —

‘ ' KKPN/MHouston, TX (HAC) KBBT/Portland, OR (HAC) 43 Total Stations

Sor. 3s ranked by total plays HAC-Hot AC Alt-Alternative AA-Aduit Alternative CHR/P-CHR/Pop

3 JARS OF CLAY

“Five Gandles (you were there)”

. NOW IMPACTING MODERN ADULT & HOT AC RADIO!
five candlec A _
- (you were there) e W Aiready ADDED at these stations:

KLLC - San Francisco =~ KFMB - San Diego WAKS - Tampa

WDRYV - Pittsburgh WPTE - Norfolk WPLL - Miami

KKMY - Beaumont KURB - Little Rock WMBX - West Palm Beach
WWWM - Toledo KRUZ - Santa Barbara

#4 Most Requested at WMC in Memphis!

*From their Gold album “Much Afraid”
*Watch for the Jars of Clay - ON TOUR THIS SPRING! SILVERTONE

RECORDS

www americanradiohistorvy com
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CONTEMPORARY HIT RADIO

Market 12+ 2 /4-Book Avg. Cume 18-34
Rank (00)
. 181 WKMX/Dothan, AL 9.4-8.1(#4) 8.8x 520-418 @ 13.0-9.5(#4")
TONY NOVIA : 182 WIXX/Green Bay, WI 14.0-167 @ | 15.4x 669-719 @ 223248 @
182 WVAQ/Morgantown, WV | 11.0-14.8 (#2) 12.9x 437-564 @ 13.5-19.1 (#2%)
- 184 WRZE/Cape Cod, MA 7.3-5.3(#87) 6.3x 362-332(#3) 13.2-10.0(#3)
185 KFFM/Yakima, WA 10.8-13.6(#2) 12.2x 424-479(#2) 13.7-13.6(#2)
gen s e a 00 186 WMGI/Terre Haute, IN 12.9-11.6(#3") 12.3x 514-469(#2) 15.0-19.2(#3)
188 KQIZ/Amarillo, TX 10.1-11.6(#2) 10.9x 414-432 @ 121177 @
An Arhitron realitv check of how our format fared 190 WDBR/Springfield, IL 13.4-10.4(#2) 11.9x 465-496 @ 24.1-18.7(#2)
192 KWTX/Waco, TX 12.2-12.3(#2) 12.4x 545-556 @ 19.3-194 @
efore we tackle the ratings, be on the lookout for R&R’s Ratings Report & | 195 WKPK/NW Michigan 7.7-7.2(#4%) 7.5x 352-354(#3) 10.3-7.1(#4*)
Directory. Among the info packed into the supplementis aTop 10 list of air | 197 WNKI/Eimira, NY 104-132 @ | 11.8x 384-501 @ 19.4-203 @
ta}qnt throughout the country. Hc?re’s a sneak peek at some of the CHR person- | 1gg wimx/Florence, SC 7417(#2) 9.6x 296-406 @ | 13.6-17.4(#2")
alities who eamned spots on the list.
When it comes to average cume persons in the morning drive (12+, M-F, 6-10am), four CHR CHR/Rhythmic
stations and their air talent made the grade: WQHT (Hot 97)/New York morning drivers Dr. | — -
Dre, Ed Lover & Lisa G are the most-listened-to CHR morning show in NY and America with 1 WOHT/New York 6.2-5.9(#2) 6.1 | 20028-20117(#5) 113115 @
1,096,100 listeners. Just a subway car behind is WHTZ (Z100)/New York’s Elvis, Elliot & the 3 [ 22278- 9-8.9(#2
Z Morning Zoo with 1,046,900 listeners, situating them in second place in the NY market and 1L WiTUfNes Yoix et A5(4E) Dl ) i)
No. 2 overall in CHR listening. The third-most-listened-to CHR morning show is WKTU/New 2 KPWR/Los Angeles 4.6-4.2(#4) 4.4 |15692-14547 (#2) 6.7-6.3(#3)
York’s Hollywood Hamilton and Goumba Johnny with 909,900 listeners. Crossing to the West 3 WBBM-FM/Chicago 5.0-4.6(#3) 47 | 12282-11835 @ 6.8-6.5(#2)
Coast, KIIS/Los Angeles veteran Rick Dees and Ellen K. take the No. 4 CHR spot in the | = vviniear franw = ) i g
country and earn eighth place in overall cume with 867.400 listeners. BT Francl-sco 4.3 4'2(#‘?) 34 BaTS-6970(0) M
In afternoon drive, Hot 97’s Angie Martinez snags the top spot in America w1th 1.298.100 4 KMEL/San Francisco 3.7-3.4(#67) 38 6088-5522(#7) 6.7-6.6(#2)
listeners, followed closely by Z100's Paul “Cubby” Bryant with 1,242,200. '"KTU’s “Broad- 7 WDRQ/Detroit 3.4-3.2(#13%) 34 4545-4301(#9) 6.6-5.1(#7)
way” Bill Lee is fourth (1,204,400), KIIS’ Gary Spears is seventh (841,400), and KPWR (Pow- ; ¥ ¥ T o
er 106)/L.A’s the Baka Boyz score ninth (811,000). 8 WPGC/Washington : 6.3-5.6 (#2) 61 | 52?58 509 @ | 10.2-9.5(#2)
Shifting back fo overall station ratings and performance. here is the continuation of R&R’s 9 KBXX/Houston 7.2-6.8(#2) 72 5674-5865(#3) 92109 @
CHR/Pop reporter scorecard (the first half is in last week’s issue) and a look at how CHR/ | 10 WJMN/Boston 6.1-6.2(#3) 6.1 | 5427-5674(#4) 9.8-9.3(#2)
Rhythmic reporters scored in the 12+ Summer *97-Fall *97 Arbitron (for two-book markets, the | 3 vwpaw o 7 I 3
Spring *97-Fall '97). Included is a two- or four-book average — depending on how many 11 WEAWIMian (A a ab S a0 a 105105 @
books Arbitron conducts in a particular market — cume, 18-34 demographic share, and rank. 13 KUBE/Seattle 6.9-6.3(#2) 6.6 4873-4709(#2) 94-99 @
Two-book markets are designated by an x. The 12+, two- or four-book average, cume, and | 15 XHTZ/San Diego 4.6-4.3(#5) 48 3248-3065(#3) 6.7-75 g
18-34 numbers are all Monday-Sunday, 6am-midnight. In the case of simulcasts, the 12+ share | Tz yireman ni 3 et ¥
was combined, but cume was not credited. Stations ordered by market rank. 15 KHTS/San Diego { 4.0-4.1(#7) = il 3176(#_2) 5.0:6.000)
17 KKFR/Phoenix 5.9-4.3(#10) 5.0 3143-2762(#6) ) 8.4-5.9(#4)
17 KPTY/Phoenix 3.2-2.4(#18%) 2.8 1958-1765(#19) 41-3.3 (#12)
op S coreca s il
Market 12¢ 2/4-Book Avg. Cume 18-34 19 WEHQ/B?Itimore 92-98 @ 9.3 | 3728-3627(#2) 15.7-175 @
Rank (00) 22 KQKS/Denver 6.5-5.6(#5) 5.7 2509-2187(#9) 8.9-7.8(#5”)
129 KRUF/Shrevepont, LA 7.9-7.9(#4) 8.5 649-618(#3) 10.4-12.5(#2) 27 KSFM/Sacramento 7.5-8.5(#2) 8.2 2403-2624(#3) 10.8-11.5(#2)
131 WRFY/Reading, PA 186-122 @ | 15.4x 1054-799 @ 224199 @ 29 KGGI/Riverside 61-7.0(42) 6.4 2600-2579(#2) 79106 @
132 WHTS/Quad Cities, IA-IL | 8.3-10.0(#3") 9.2x 683-808 @ 13.6-16.2(#2") 31 **WWKX/Providence 37-41(9°) | 40 1526-1710(#9) 6.0-6.1 (#6*)
136 WAYV/Atlantic City, NJ 5.9-7.3(#2) 6.6x 533570 @ 7.5-12.8(#3”) 33 KTEM/San Antonio 96105 @ | 103 | 2788-3087 [1) 12.8-146 @
137 WXYK/Biloxi, MS 2.6-3.7(#9) 3.2x 306-302(#8) 3.8-5.0(#77) 37 WHHH/Indianapolis 47-5.7(#5) 5.6 1371-1561(#7) |  5.0-7.4(#5*)
139 WPST/Trenton, NJ 10.3-8.1(#2") 9.2x 705655 @ 208122 @ 40 WJMH/Greenshoro 9.3-8.5(#2) 85 | 1637-1608(#2) 144151 @
141 KISX/Tyler, TX 16140 @ | 12.8x 660-683 @ | 202-258 @ | Ta3 KLUCALas Vegas 9795 @ | 88 | 20322254 @ | 139151 @
144 KDUK/Eugene, OR 8.1-7.9(#2) 8.0x 527-597 @ 16.5-15.5(#2") 51 WJBT/Jacksonville 5.7-5.3(#8) 5.8 997-1100(#6} 10.1-8.2(#4)
145 KHTO/Springfield, MO 6.1-72(#3) | 6.7x 452-506(#3) 98-9.7(#5") | “54 WBTT/Dayton 3332(#11) | 35 893-879(#10) 5.8-5.8(#3")
147 _WZOK/Rockford, IL 145130 @ | 13.8x 885781 @ | 220-191 @ | 55 WBHJ/Birmingham 8.3-62(4) | 7.7 | 1249-1014(#7) | 158-11.3(#3)
148 WMGB/Macon, GA 6.061(#5) | 6.1x 435-414(#9) 8.4-83(#5) | 59 KQMQMonolulu 8.7-64#5 | 7.0 | 1798-1565(#2) 13.1-9.0(#4)
149 WSKS/Utica-Rome, NY 6.4-6.7 (#4) 6.6x 526-500(#3) 9.8-9.2(#6™) 59 KIKI/Honolulu 121122 @ 1113 1832-1847 @ 198-216 @
152 WSTO/Evansville, IN 14.5-10.9(#3) 12.7x 720-661(#2) 206-169 @ 64 KBOS/Fre_sno 8.4-8.9(#2) 8.5 1239-1349 @ 12.9-11.4 6—'_
155 WJET/Erie, PA 10.0-75(#6) | 8.8 704-569(#3) | 14.8-14.8(#3) | “go KPRR/E Paso 138155 @ | 151 | 1980-1926 @ | 15.7-185(42)
155 WRTS/Erie, PA 14.0-12.4(#3%) | 132 773688 @ | 213-17.602) | “7p KKSS/Albuguerque 5658(#3) | 6.3 919-912(#3) 8.8-7.6(#4")
156 KMCK/Fayetteville, AR 12.7-7.6(#4) 10.2x 571-502(#2) 20.2-10.5(#4) 70 KYLZ/Albuquerque 3.4-43(#7) 26 581-644(#10) 6.2-5.9(#7%)
157 WSPK/Poughkeepsie, NY | 7.9-84(#2") | 8.2« 542567 @ | 143153 @ | 73 KDONMonterey-Salinas | 7964 @ | 7.8 988-1040 @ 9.8-96 @
158 WNDU/South Bend, IN 9.2-5.4(#7) 7.3x 562-511(#2) 14.0-6.3(#6) 83 KWIN/Stockton 8672 @ 7.9 887-859 @ 119136 @
159 WIFCWausau, Wi 159161 @ | 16.0x 797729 @ | 267219 @ | “aq KiOUBakersfield 9.2-49(#5) | 86 1043-835(#3) | 10.4-5.8(#6")
160 WVSR/Charleston, WV 14.4-14.6(#2) 14.5x 636-650(#2) 224-203 @ 84 KISV/Bakersfield 5.4-8.8(#2) 56 560-866(#2) 29105 @
162 WJBQ/Portiand, ME 6.7-8.4(#4) | 7.6x 410-483(#2) 96-9.3(#4") | "85 WFHN/New Bedlord 5360 @ | 67 580-609 @ 8784 ©
163 WQGN/New London, CT | 124-11.1 @ | 11.8x 612-558 @ | 18.8-162 @ | “gg KDGS/Michita 754609 | 55 576-481(#8) 12,07 5(#6%)
164 WMRV/Binghamton, NY 10.8-14.6(#2) 12.7x 607-671 a 16..3-21.1 0 102 **WIOWU/Chattanooga 4.7-5.2(#6) 49 499-525(#5) 8.4-7.3(#5)
165 WWLD/Tallahassee, FL 8.6-4.7(#3%) 6.7x 498-341(#5) 13.5-7.3(#5") 104 WJJS/Roanoke, VA 8.4-8.3(#3) 8.4x 775-715(#3) 16.8-16.2 @
167 KSLY/San Luis Obispo, CA | 7.6-7.1(#3") | 7.5x] 4434856 @ | 135-112(#2) | 107 KCAQ/Omnard-Ventura, CA| 4.857(#3) | 5.3 553602 @ | 7.485(72°)
168 WGLU/Johnstown, PA 83-92(#3) | 8.8x 437-428(#3) | 126-15.2#2) | 127 KzFW/Corpus Christi, TX | 113118 @ | 116x 855890 @ | 143-183 @
169 KISR/Ft. Smith, AR 107-1134#3) [ 11.0x[  513:503(#3) | 10.0-12.2(#3") | 130 KWNZ/Reno, NV 5342(10) | 48x|  460-4800#5) 7.0:5.1#8)
170 KGOT/Anchorage, AK 139-12.8 @ 13.4x 620-570 @ 21.2-15.0(#2") 150 KPSI/Palm Springs, CA 13.8115 .o. 12.7x 765-732 @ 19.3-16.2 @
171_KFRX[Lincoln, NE 8.6-8.3(#3) 8.5x 439449 @ | 102-102 @ | 153 woca/salisbury, MD 6.8-8.4(#2) | 7.6x 388-418(#2) 9.4-12.4(#2*)
172 WKFR/Kalamazoo, MI 124101 @ 11.3x 566-556 @ 19.2-14.3(#3) 174 KCHX/Odessa-Midland, TX | 12.8-12.1 o 12.5x 450-474 @ T 157177 (1
173 KZIl/Lubbock, TX 178172 @ | 17.5x 713634 @ | 237-220 @ | 193 KHTN/Merced, CA [ 121100 Q | 1ix 430423 @ 146108 (1)
1 WWXM (4 U-o. E = 4a-le. % L i 1
75 Myrtle Beach, SC | 10.0-85(#2) | 9.3x 369-369 @ 13.4-12.4(#2) PARRRREES WL WA Providencs | o 1om0 PRI
176 WWKZ/Tupelo, MS 16.9-17.0 @ | 17.0x 614-546 @ 204-237 @ WKL-WDRZ/Chatlaacoga mmmHn VA | without peiar wiiien permission from Arbrbron. /
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CALLOUT AMERICA.

USIVE NATIONAL MUSIC RESEARCH ESTIMATES MARCH 27, 1998

CacLout Americae s0ng selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of March 2-8.

CHR/POP

TOTAL% TOTAL%
ARTIST TITLE LABEL(S) ™w w 2w 3w FAMILIARITY ~ BURN
CELINE DION My Heart Will Go On (550 Music) 429 426 438 437 92.3% 26.4%
K-CI & J0JO All My Life (MCA) - 409 402 404 3.8 61.3% 9.2%
JAMES HORNER Southampton (Sony Classical/Work) 395 3.84 4.03 39 48.7% 9.2%
SAVAGE GARDEN Truly Madly Desply (Columbia) ~ 3.94 3.98 3.81 3.90 87.0% 25.2%
USHER You Make Me Wanna... (LaFace/Arista) 3.2 3.80 378 3.88 79.7% 25.2%
BRIAN MCKNIGHT Anytime (Mercury) 388 3.80 3.93 394 51.3% 9.2%
WILL SMITH Gettin' Jiggy Wit It (Columbia) 377 372 3.85 357 78.0% 19.4%
MARCY PLAYGROUND Sex And Candy (Capito) ~ 3.75 362 357 3.80 66.1% 13.1%
NATALIE IMBRUGLIA Torn (RCA) 374 359 365 372 622% 11.1%
MATCHBOX 20 3am (Lava/Atlantic) 3.6 3.63 360 376 80.6% 25.7%
UNCLE SAM | Don't Ever Want To See You Again (Stonecreei/Epic) 3.6 3.56 371 —  58.8% 14.8%
BACKSTREET BOYS As Long As You Love Me (Jive) 366 371 377 373 86.2% 22.5%
DRU HILL 5 Steps (/sland) 365 359 374 355 37.8% 8.0%
JANET Together Again (Virgin) - 364 360 364 357 818% 26.6%
FLEETWOOD MAC Landslide (Reprise) 350 335 354 —  404% 1.0%
THIRD EYE BLIND How's It Going To Be (Flekira/FEG) 3.5 3.70 3.53 356 69.7% 18.9%

SHANIATWAIN You're Still The One (Mercury) 357 346 —  —  424%  1.0%
BEN FOLDS FIVE Brick (550 Music) - 353 355 353 357 66.1% 21.3%
‘N SYNC | Want You Back (RCA) 345 351 340 343 525% 13.3%
VERVE Bitter Sweet Symphony (HutVirgin) 343 327 342 346 53.8% 17.9%
GREEN DAY Time Of Your Life (Good Riddance) (Reprise) ~ 3.38 3.47 3.48 3.46 68.8% 21.3%
MADONNA Frozen (Maverick/WB) o 338 323 341 —  67.3% 16.9%
BILLIE MYERS Kiss The Rain (Universal) 334 340 349 344 T705% 22.3%
ROBYN Do You Really Want Me (RCA) 322 — @ — — 40.2% 12.3%
AQUA Turn Back Time (MCA) ] 318 3.17 342 317 453% 12.3%
SPICE GIRLS Too Much (Virgin) 314 310 3.07 313 64.2% 225%
ERIC CLAPTON My Father's Eyes (Duck/Reprise) 3.12 3.03 — — 38.3% 10.9%
LOREENA MCKENNITT The Mummers’ Dance (Quinian Road/WB) 3.06 3.0 3.05 3.04 69.2% 24.9%
JIMMY RAY Are You Jimmy Ray? (Epic) 3.05 300 302 309 62.7% 21.1%
TUESDAYS It's Up To You (Arista) 281 — — — 245% 1.3%

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total
familiarity represents the percentage of respondents who recognized the song. Tafal burn represents the number of respondents who said they are tired of hearing the song.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston,
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Grlando, Tampa.
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapoiis, St. Louis. WEST: Los Angeles, Portland, Sat Lake City, San Diego, San Francisco, Seattle.
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

CaLLouT AMERICA®

Hot Scores

By ANTHONY ACAMPORA

he Academy Award-winning “My

Heart Will Go On™ by Celine
Dion (550 Music) remains a domi-
nant No. | (4.26-4.29) on Callout
America, R&R’s exclusive survey of
400 women aged 12-34. The eleven
trophies for Titanic at this week’s Os-

-} cars will no doubt continue the mo-

mentum for what is now one of the
biggest songs of all time.

James Horner's “Southamp-
ton” (Seny Classical/Work), the
film's instrumental theme, moves
3.84-3.95 in total favorability this
week -- good for third overall.
“Southampton™ is 10th among teens
(3.89). second with 18-24s (4.13)
and fourth 25-34 (3.82).

“All My Life” by K-Ci & JoJo
(MCA) isn’t featured in Titanic -- but
its Callout America scores are gigan-
tic. “All” is second overall with a
4.09, its best score to date; in addi-
tion, it ranks second with teens (4.22),
third 18-24 (4.09), and sixth 25-34
(3.74). “All” is among the most
played at KIIS/Les Angeles.

“Anytime” by Brian McKnight
(Mercury) is, like K-Ci & JoJo, a
chart-topping Rhythmic, Urban, and
Urban AC hit -- and now it’s posting
big callout scores as well. “Anytime”
ranks sixth overall, ninth 12-17
(3.94), fourth 18-24 (3.89), and ninth
25-34 (3.69).

“You’re Still The One” by
Shania Twain (Mercury) is show-
ing serious signs of multi-format
success as well. “Still” is testing
top 10 18-34, ranking eighth 18-24
(3.65) and seventh 25-34 (3.70).
Twain is getting airplay from
WHTZ/New York , KRBE/Hous-
ton, and WXKS/Beston.

Janet (who's starting a world-
wide tour) and Fleetwood Mac
(which recently finished one) are
third and fifth, respectively, this
week among 25-34s with “Together
Again” (Virgin) and “Landslide”
(Reprise). These legendary acts
continue to show their strength with
CHR’s important adult demo.

Maximiz“; Identity for
Remotes & Special Events

. We have cost effective answers
for your promotional needs!

* Jumbo EvgﬁfTapeQ

. TM /'.'.I. \ -:I.-' ) -:'JWASN\ﬂo&%zc
) o~ v
. *. BunchaBANNERS B¢ s

..» BumperStickers
* FlashBags™
* Ponchos.

#
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%, ¥ . . a
6209 Constitution Drive * Fort Wayne, IN 46804

1-800-21-FLASH (1-800-213-5274) * Fax: (219) 436-6739 * www.firstflash.com
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G 2 Ul No Songs Qualified For
oTAL PLATS oL Breaker Status This Week
3w W W ™ ARTISTTITLE LABEL(S) ™ w 2w ki STATIONS/ADDS
+ 1 1 1 CELINE DION My Heart Will Go On (550 Music) 7160 7245 7247 7321 133/0
> 2 » @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 6648 6644 6816 7067  132/0
5 3 3 3 MATCHBOX 20 3am (Lava/Atlantic) 6580 6605 6612 6602  134/1
w7 4+ @ MADONNA Frozen (Maverick/WB) 5503 5217 4509 3833  134/1 MOST ADDED-
2 s 8 @ K-Cl&JOJOAIl My Life (MCA) 5331 4862 4190 3741  130/0 | aemsme wseus) a00S
% o o @ NATALIE IMBRUGLIA Torn (RCA) 5076 4614 3989 3459 1341 MARIAH CAREY My All (Coiumbia) 46
« 4 s 1 BACKSTREET BOYS As Long As You Love Me (Jive) 4965 5127 5220 5556  116/0 LISA LOEB Let's Forget About It (Geffen) &
s s s s BILLIE MYERS Kiss The Rain (Universal) 494 5182 5076 4811  120/0 | LEANN RIMES Looking Through Your Eyes (CurtyAtiantic) 28
¢ s 1 o JANET Together Again (Virgin) 4824 5075 5087 5197 1150 | ol Hawelun. BoNed gfge{g’gfj)) 2
s w0 @ NSYNCIWant You Back (RCA) | 4225 4112 3951 3860 12411 NAKED Raining On The Sky (Red Ant) 17
7 1 o1 @  WILL SMITH Gettin' Jiggy Wit |_t (Columbia) 3733 3535 3237 2993 107A REBEKAH Sin So Well (Elektra/EEG) 16
s n 1 12 THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 3711 3901 3841 3631  110/0 | JAI Heaven (RCA) 12
w 13 15 13 USHER You Make Me Wanna... (LaFace/Arista) 3327 3349 3732 3843 90/1 ANGEL GRANT Lil' Red Boat (Fiyte Tyme/Universal) 11
w 18 1 @ BENFOLDS FIVE Brick (550 Music) 3210 3157 2909 2565 11411 BRIAN MCKNIGHT Anytime (Mercury; 11
% 2 1 @ ROBYN Do You Really Want Me (RCA) 3208 2785 2212 1476  126/5
7 12 12 16 SMASH MOUTH Walkin’ On The Sun (Interscope) 3169 3549 3733 4005  100A1
% 2 2 (D MARCY PLAYGROUND Sex And Candy (Capitol) 3166 2699 2168 1686 123/
2 19 17 @ AQUA Turn Back Time (MCA) 3038 2965 2717 2481 12611
4 14 1 19 LOREENA MCKENNITT The Mummers' Dance (Quinian Road/WB) 2720 3378 3647 3652 88/0
xn =« 2 @ ERIC CLAPTON My Father's Eyes (Duck/Reprise) 2634 2551 2396 2154 10772 MOST INCREASED
3 2 2 € CHUMBAWAMBA Amnesia (Republic/Universal) 2469 2140 1677 1068  122/4 PLAYS ToTAL
% 2 » 2 VERVE Bitter Sweet Symphony (Hut/Virgin) 2446 2472 2212 2028 9972 ARTIST TITLE LABELES) INCREASE
s 1 s 25 ROBYN Show Me Love (RCA) 2426 2835 3247 3689  86/0 , ,
5 2 x @ TUESDAYS It's Up To You (Arista) 2376 2189 1906 1577 062 | DU O e
. , .0.A.P. This Is How We Party (Crave) +525
s 15 2z  JIMMY RAY Are You Jimmy Ray? (Epic) 2024 2734 3470 3875  T1/0 K-Cl & J0J0 Al My Life (MGA) e
— g ou @ BACKSTRFET BOYS Everybody (Backstreet’s Back) (Jive) 1939 137 756 376 113/9 MARCY PLAYGROUND Sex And Candy (Capitol) ~ +467
v 3 3 € USHER Nice & Slow (Laface/Arista) 1723 1507 1253 1130 87/9 NATALIE IMBRUGLIA Torn (RCA) +462
uw m o @ EDWIN MCCAIN I'l Be (Lava/Atiantic) 1664 1571 1307 1199 7973 ROBYN Do You Really Want Me (RCA) +423
% s 2 @ PAULA COLE Me (/mago/WB) 1646 1515 1406 1326  96/2 MADONNA Frozen (Maverick/'W8) +376
2 % » w CHUMBAWAMBA Tubthumping (Republic/Universal) 1482 1654 1863 2120  68/0 BRIAN MCKNIGHT Anytime (Mercury) +336
% % 2 @ DAKOTA MOON A Promise | Make (Flektra/EEG) 1458 1403 1274 1155 e | HOMORen ot L E ot
s wm 25w  UNCLE SAM | Don't Ever Want To See You.. (Stonecreek/Epic) 1442 1544 1606 1696  51/0 e L
% 2 s w  GREEN DAY Time Of Your Life (Good...) (Reprise) 1226 1485 1865 2343 4500
s o w @  SHANIA TWAIN You're Still The One (Mercury) 1190 1107 945 914 67/4
w « » € TONIC Open Up Your Eyes (Polydor/AGM) 1177 1066 952 968  82/4
_ — 4« €D BRIAN MCKNIGHT Anytime (Mercury) 1143 807 509 276 6911
w a2 €@ HANSON Weird (Mercury) 1081 937 841 643 713 HOTTEST
s @ 3 s INOJ Love You Down (So So Det/Columbia) 1025 1145 1117 1189  37/0 RECURRENTS
— w & €@  SHE MOVES It's Your Love (Geffen) 980 877 730 583 67/ st e LB
2 a5 w «  AEROSMITH Pink (Columbia) 929 1069 1258 1724 3501 .
w 2w o  LISALOEB Do (Geffen) | 909 112 1360 1588 380 | pakncONe ) Dot s o Wit (mago/WB)
s 3 4« <« JAMES HORNER Southampton (Sony Classical/Work) 849 1001 975 805  44/0 TONIC If You Could Only See (Polydor/A&M)
— — 4 (P DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 842 739 630 m 56/5 MATCHBOX 20 Push (Lava/Atlantic)
s » % «  SPICE GIRLS Too Much (Virgin) 820 1389 2240 2499  33/0 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
w u o« JONNY LANG Missing Your Love (A&M) 765 944 882 822 5000 SISTER HAZEL All For You (Universal) .
s e s«  JANA Near Me (Curb) 755 805 731 697 440 BACKSTREET BOYS Quit Playing Games (With...) (Jive)
@  REACT Can't Keep My Hands OFf You (Columbia) 742 580 353 58 514 | ALLUREAICried Out (Track Masters/Crave)
LEANN RIMES How Do ! Live (Curb)
_ _ 4w (@ FIONA APPLE Shadowboxer (Clean Slate/Work) 729 686 551 358 550 OMC How Bizarre (Huh!/Mercury)
DEBUTP @ SARAH MCLACHLAN Adia (Arista) 711 531 286 8  64/6
pesutyr @ S.0.AP. This Is How We Party (Crave) 659 134 69 13 68/22 Brekers: Songa registong 2000 oy o mor e
awal 0 SON! sgann ays over the previous week. 10 SONgS are
This chart reflects airplay from March 16-22. Songs ranked by total plays. Highlighted songs indicate Breaker. ﬂf:t"&221“.:2&1‘2’3?.Q’L’.&‘IZ%TL’Li;?ﬁ?E;’Z’L’i:f:fﬁﬁiiﬁiﬁ
138 CHR/Pop reporters. 137 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. increases In total plays. Welghted chart appears on R&R ONLINE.

GET MORE LIFE OUE DF LIVE-ASSIST.
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T.” your station comes
ou gel more producti )
sound local, and you lower costs, Want to make MOHD com
You can with the world's leading digital studio system, . AudioVALILT. Far 3 FREE ulﬂ_ﬂ' call [217] 224-8600 Solutions for
or visit oor website at www.bdgastcom  Tomorrew's Radis
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S

CHR/POP

NEW & ACTIVE

REBEKAH Sin So Well (Elektra/FEG) NEXT Too Close (Arista)
Total Plays: 655, Total Stations: 63, Adds: 16 Total Plays: 236, Total Stations: 23, Adds: 6

K.P. & ENVYI Swing My Way (EastiVestEEG)
Total Plays: 617, Total Stations: 32, Adds: 2

JAI Heaven (RCA)
Total Plays: 235, Total Stations: 34, Adds: 12

DRU HILL 5 Steps (Island)
Total Plays: 429, Total Stations: 35, Adds: 0

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
Totai Plays: 221, Total Stations: 23, Adds: 4

ELTON JOHN Recover Your Soul (Rocket/Island)
Total Plays: 421, Total Stations: 43, Adds: 5

DUR LADY PEACE Clumsy (Columbia)
Total Plays: 190, Total Stations: 24, Adds: 9

JANET | Get Lonely (Virgin)
Total Plays: 403, Total Stations: 26, Adds: 1

KENNY WAYNE SHEPHERD Blue On Biack (Revolution)
Total Plays: 170, Total Stations: 16, Adds: 3

SHAWN COLVIN Nothin On Me (Columbia)
Total Plays: 351, Total Stations: 25, Adds: 2

BROOKLYN BOUNCE Get Ready To Bounce (Edel America)
Total Plays: 169, Total Stations: 10, Adds: 2

GARRISON STARR Superhero (Geffen)
Total Plays: 318, Total Stations: 28, Adds: 1

ALANIS MORISSETTE Uninvited (Reprise)
Total Plays: 159, Total Stations: 12, Adds: 7

AMBER One More Night (Tommy Boy)
Total Plays: 266, Total Stations: 9, Adds: 0

BLAIR Have Fun, Go Mad (Jersey/MCA)
Total Plays: 141, Total Stations: 30, Adds: 26

FLEETWOOD MAC Landslide (Reprise) -
Total Plays: 259, Total Stations: 13, Adds: 0

KINSUI Pha Hop (Blunt/TVT)
Total Plays: 141, Total Stations: 3, Adds: 0

CHRIS BRAIDE If | Hadn't Got You (Atiantic)
Total Plays: 253, Total Stations: 19, Adds: 1

KAl Say You'll Stay (Tidal Wave/Geffen)
Total Plays: 132, Total Stations: 5, Adds: 0

Songs ranked by total plays

WE'RE ALL SAINTS — After doing the vibing thing with Island group All Saints in the famous
Club R&R, R&R staffers hoping to get saintly posed with the band (back, I-r) R&R GM Sky
Daniels, Director/Charts & Formats Kevin McCabe, and Sales Rep Missy Haffley; island Sr. VP/
Promotion Joe Riccitelli and VF/Singles Promotion Linda Murdock; (front, I-r) Al Saints Nicky,
Island Assoc. Dir./Promotion Danny Cooper, All Saints Melanie, Natalie, and Shazany, and Lon-
don Records Karen Hampson.

d by

EVERYBODY BACK — Jive group the Backstreet Boys were in the MIX when they stoppe
to visit MD/air personality Dylan at KMXV/Kansas City.

Apbbs MarcH 31

CODE RED This Is Our Song (Carport/Polydor/A&M)
EVERCLEAR 1 Will Buy You A New Car (Capitol)
FAT Numb (DV8/A&M)

ARETHA FRANKLIN
JUNKSTER:
TAJA SEVELLE

A Rose Is Still A Rose (Arista)
The Only One (RCA)
A Lot Like You (550 Music)

J e

SAY LO’ MORE — Columbia artist Shawn Colvin hung out with the morning crew at WIOQ/
Philadelphia for a few crepes and some creeps. (I-r) Morning crew Kim Douglas, Diego Ramos,
Shawn Colvin, and OM Glenn Kalina.

ACOUSTIC LUNCHIES — WKRQY/Cincinnati personalities get cozy with Columbia artist Chantal
Kreviazuk during her recent visit to the station promoting her newest single, Surrounded. (L-r):
personalities Chris Foust and Jeff Cole, Chantal Kreviazuk, and personality BoBo.

www.americanradiohistorv.com
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

March 27,1998 R&R ® 47

——

WFLY/Albany, NY
DM: Michael Morgan
PD: Rob Dawes

MD: Ron Williams

NEXT iz

S.0A

CEaN b mukmq
LISA LOEB “Forget"

KQiD/Alexandria, LA
PD: Kahuna
APD/MD Jay Stevens

MADONNA “Froien”
10 ERIC CLAPTON "Eyes”

EB
LEANN RIMES nnkmq
ELTON JOHN “Fecover

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee

TUESDAYS Vou

SHE MOVES °

MARCY PLAVGROLIND “Sex’
REACT "Hands’

KQizZ/Amarillo, TX

PD: Eric Stevens
BARENAKED LADIES ~Bnan”

SUA LADY PEACE “Clamsy”
MARIAH CAREY "My~

KGOT/Anchorage, AK
OM: Mark Murphy

PD: Paul Walker

2 REGEKA S

12 WARIAH CAREY "My

1B BACHSTREET 808 “Ereybocy”
LiSA LOEB “Forget”

WSTR/Atfanta, GA
PD: Dan Bowen
MO: J.R. Ammons

QUR LADY PEACE “Clumsy”
LiSA LOEB “Forzat”

'WAYV/Atlantic City, NJ
PO: Tommy Frank
APD/MD: Paul Kelly

LISA {OEB “Forpet”

WZNY/Augusta, GA
PD: Bruce Stevens
MD Michael Chase

TDNIC E s

OUR E “Clumsy"
ALAMKS MO ISafTTE Umnwud'
LEANN RIMES “Looking”

KHF/Austin, TX
PD: Krash Keily
MD: Leslie Basenberg

BAIAN MCKNIGHT “Anytime™

WXYV/Baltimore, MD
PD: Dave Ferguson
APD: MD Throbb

MD Albie Dee

TANIA EVANS “Prisoner”
HOUSE HEROES “Magic™
ROBYN “Aeally”

JAI “Heaven”

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD: Todd Chase

REBEKAH “Sin”
MARJAH CAREY "My™
USHER “Nice™

KQXY/Beaumont, TX
PD: Daie Baird

MD: Jammer
HANSON “Wend”
LISA LOER “Forget”
TONIC "Eyes*

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest
BLAIR “Fun”
MARIAH CAREY "My"
SISTER 7 "Kncw™

WMRV/Binghamton, NY
DM: Bill Sheridan

PO: Jacko

MD: Louie G.

MARIAH CAREY “My"
LEANN RIWES “Looking”

KZMG/Boise, ID
PD: Mike Kasper
MD: Kirk Frederick

FASTBALL “Wyy™
BLAIR “Fun”

WXKS/Boston, MA
PD: John Ivey
APD/MD: David Corey

LISA LOEB “Forget”
LEANN RIMES “Looking™
MONO “Lite”

WKSE/Buffalo, NY
PD: Sue D’Neil
APD/MD: Dave Universal

WRZE/Cape Cod, MA
PD: Mike 0’'Donnell
MD: Kevin Matlews

LSG AL “Curious”
MARIAH CAREY "My™

WSSX/Charleston, SC
PD: Calvin Hicks
MO: Christine Cross

NAKED “Raining”
QUR LADY PEACE “Clumsy’
SARAH MCLACHLAN “Ada"
LEAMN RS “Looking”
TONIC

WVSR/Charleston, WV
PD: Bill Shahan

16  BRODKLYN BOUNCE “Bounce®
16 BLAIR “Fun”

16 S.0 AP. “Party”
16 LISA LOEB “Forget”
16 VERVE “Symphony™

WNKS/Chariotte, NC

PD: Brian Bridgman

MD: Danny Wright
TONIC “Eyes™
T

KLRS/Chico, CA
PO/MO: Christopher Cair
A prles

DAKUTA MOON “Promise”

WKRQ/Cincinnati, OH
PD: Bill Kiaproth
MD: Rodney Lear

FASTBALL “Way™

WZJM/Cleveland, DH
PD: Dave Eubanks
MO: Actnon Jackson

ALANlS MORISSEW{ “Uminvites™
MARCY PLAYGROUND “Sex

KKMG/Colorado
PD: Michael Stuart
No Adds

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

26 ROBYN "Really”
WMARIAH CAREY “My"
SOAP "Party”

WNCI/Columbus, DH
PD: John Dimick
APD/MD: Neal Sharpe

ELTON JOKN "Recover”

KHKS/Dallas, TX
DM: John Cook
PD: Ed Lambert
MD: John Reynolds

JAI “Heaven”
MARIAH CAREY "My”

WGTZ/Dayton, OH
OM/PD: Michael Luczak

B s “Want”
KP_ & ENVY) “Swing™
JANET “Lonely”
BLAIR “Fun”

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

MARIAH CAREY "My”
JA! "Heaven”

S0AP “Paty’
LISA LOEB "Forget”

WNKI/EImira, NY
PD: Bob Quick
MD: Eric Moon

LEANN R?MES Lonkmq

MARIAH CAREY “My™

8 ALANIS MORISSETTE “Uninvited™

Springs, CO

WRTS/Erie, PA

PD/MD: Jon Reilly

APD: Betl! Al_m McBride
ANGEL GRANT Boal

LISA LOEB
THIS PERFECY AY "Coutd”

KDUK/Eugene, DR
PD:Barry MacGuire
APD: Matt James
MO:Valerie Steele

MOND
SISTER 7 'Knaw'

WSTD/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

MARIAH CAREY “My"

KMCK/Fayetteville, AR
PO: Scott Johnson

MD: Mike Chase
LISA LOEB Fu’\m
NEXT “Close
OUR LADY P‘EACE ~Clumsy”

MARIAH CAREY “My"
LEANN RIMES “Looking”

WWCK/Flint, Mi
PD: Scott Seiple
MD: Nathan Reed

MR CAREY Wy
LEF JEAN “November™
Jo it “Forget

WJIMX/Florence, SC
OM: Keith Mitchell

MD: Jack Kahan

LiSA LOEB “Forget”
D Ramng”

Rl
SHAWN COLVIN 'lltlumin'

WXKB/Ft. Myers, FL
PD: Chris Cue

MD: Randy Sherwyn
SOAP “Party”

KISR/Ft. Smith, AR
PO/MOD: Fred Baker

MARIAH CAREV My
LISA LOEB “Forget”
LEANN RIMES “Looking”
NAKED “Raining”
ANGEL GRANT “Boat”
VAGANZA “Everyday
NEXT “Close™

WMEE/Ft. Wayne, IN
DM: Dean McNeil
PD/MD: Captain Chris Didier
APD: Ange Canessa

2% AEROSM!TN Pml\
FAS!
ELTON JOHN i‘nuvev

WYKS/Gainesville, FL
PO/MD: Jeri Banta
APD: John Harlow

MAR:‘AHFCAREV My
LEAMN RIVES “Looking”
MONO “tfte”

NAKED “Raiming™

WSNX/Grand Rapids, M|
PD: John Thomas

APD/MD: Keith Curry
29 PUBLIC ANNQUNCEMENT "Body™

WIXX/Green Bay, Wl
PD: Dan Stone
MD: David Bums

2 BARENAKED LADIES “Bnan”
15 SARAH MCLACHLAN “Adia”
8 ELTON JOHN "Recover”

WRHT/Greenville, NC
PO: J.T. Bosch
APD/MD: Gina Gray
LISA LO_EB '_Forw'
BACKSTREET BOVS Emyhody'
LEANN R
KENNY WAVNE SMEP RD “Blue™

NAKED “Rain
QUR LADY PEACE “Clumsy™

WFBC/Greenville, SC
PD: Rob Wagman
APD/MD: J. Love

NAKED “R:
CHUMBAWAMER “Aminesia”
RCBYN "Really”

WKSSMartford, CT
PD: Jay Beau Jones
MD: Mike McGowan
SOAP 'sz' .
MARIAH CAREY "My’
BEN FOLDS FIVE “Brick”

KXME/Honolufu, HI
Interim PD: Jamie Hyatt
MD: Kid Leo

44 SYLK-E FVNE FICHILL “Romeo”
490 KINSUI

KRBE/Mouston, TX
PD: John Peake
APD: Scotty Sparks

MD: Jay Michaels
14 BACKSTREET BOYS “Everybody”

WZYPMuntsville, AL
PD: Bill West
MD: Chris Callaway

No Adds.

WZPLAndianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decller

ROBYN “Really”

SHANIA TWAIN “Shil"
BARENAKED LADIES “Brian"
DAKOTA MOON “Promise™

WYDY/Jackson, MS
GM/PD: Dick D’Neil
MD: Kevin Vaughan

FASTBALL Way
LISA LOEB “Forget"
KENNV WAYNE SHEPHERD "Blue”

WAPE/Jacksonville, FL
DM/PD: Cat Thomas
APD/MD: Tony Mann

ROBYN “Really”

WAEZ/Johnson City, TN

DM: Bill Hagy

PO/MD Gary I!Iake
BACKSTREET BQYS bw]

BROOKLYN BOUNCE Boume

; us:n oel'"? o

50, Pany
B

WGLU/Johnstown, PA
PO: Rich Adams
MD Mltch Edwards

50
: LEM mus"sy “Looking”

5 Nw,
LIS LUE Forget”
SARAH MCLACHLAN “Ada

WKFR/Xalamazoo, MI
PD: Dave Michaels
MO: Craig Russell

SOAP “Party”

LEANK RIMES “tooking”

LISA LDEB “Forget”

KMXV/Kansas City, MD
PD: Jon Zellner
MD: Dylan

10 LEANN RIMES “Looking™
LISA LOEB “Forget

WWST/Xnoxville, TN
PD: Rich Bailey
MO: Jake Edwards

SOAP “Pary’

KSMB/Lafayette, LA
PDIMD Larry LeBlanc

LUTRICIA MONEAL “Way"
USHER "Nice™

3 SEANIA WA “sur
BARENAKED LADIES “Bran”
LISA LOEB “Forget”
NAKED Ramng:
GARRISON STARR "Superhera™

WLANA ancaster, PA
PD: Jordan Waish
APD/AMD: Vmce D 'Ambrosio

EDWIN MCCAN
BACKSTREET EOVS “Everybody”

WHZZ/Lansing, MI
PD:Woody Houston
MO:Jeft Welling

5 ANGEL GRANT "Boat™
MONO "ie”

LISA LOEB “Forget”
BACKSTREET BOYS "Everybody”

WLKT/Lexington, KY
PD: Jill Meyer

REBEKAH ~Sin*
NEXT "Close™

KFRX/Lincoln, NE
PD: Jerry Valletta
APD: Larry Freeze
MO: Jack Lee

REACT Hands
SOAP.
SARAR MC HLAN “Ada™

KORE/Little Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

BARERNA;(ED LADIES “Brian™
MARIAH CAREY “Breakdawn”

PUBLIC Auuouucmzm “Body™
LISA LOEB “Forget”

WBLILong Island, RY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Al Levine

DESTIRY'S CHILD “N¢
INNER CIRCLE Romanu
IANSON “Weur

KiIS/Los Angeles, CA
PD: Dan Kieley
APD/MD Trat:y Austin

15 USHER Ntce

PAULA COLE "Me"

WDJX/Louisville, KY
DM/PD: C.C. Matthews

BLAIR “fun”
SARAH MCLACHLAN “Adia™

KZilLubboek, TX
PD: Jay Shannon
MD Chris Kelly

SMASH MOUTH "Walkm™
9 MAT%HBOX 20 “3am”

“Fun”
IAH CAREY “My"

MARIAH C
BRIAN MCKNIGHT “Anytime™

WMGB/Macen, GA
POMD: James Gregory

10 LISA LOEB “Forget”
7 BLAIR “fun” e

WZEEMadison, Wi
PD: Jimmy Steele
MO Tommy Bodean

LEANN RIMES “Looking”
W e

REBEKAH “Swn’
LISA LOEB Fmgﬂ
REACT Nanus

Ao

KBFM/McAllen-
Brownsville, TX
OM: Billy Santiago
APDMD: Jeff DeWwitt

BRIAN MCKNIGHT “Anytime”

AP tey
WAre CAREY MWy

WADA/Melbourne, FL
PD: J.T. Daniels

17 DESTINY'S CHIO “No*
16 BLAIR F

MARIAH “My”
LEANN. RIM(S Lnolmq

WKSL/Memphis, TN
PD: Chris Taylor
MD: Robin Cole

JAI “Heaven®
SOAP "Party”

WHYI/Miami, FL
PD: Rob Roberts
APD: Al Chio
MD Diedre Poyner

ALANIS MORISSETTE “Uninvited™
ENVYL *51

MARIAM CAREV MY

EDWIN MCCAIN s