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‘Strait’ Up The Country Chart!

Proving once again that he’s one of Country’s
biggest stars, George Strait’s new single, “I Just
Want To Dance With You,”
racks up 170 adds and
debuts at No. 21 on R&R’s
Country chart in its first
week at radio. Strait’s new
; album hits stores on April

|'. 21, and a spring tour is in
full swing.
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NAB: It’s Rush Hour In Vegas

Limbaugh’s inducted into the Broadcasting Hall
Of Fame, Fritts
lashes out at

g T
lawmakers, Kennard m \\ ‘l
urges commitment \ fe
to communities, and A\ '

more: Get the scoop
on the early NAB
action, starting on
Page 1.
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Music News, Show Prep, |

Satellite Interviews, Audio Clips, |
Movie Drops and Artists Bios

for the following formats:

Modern AC, CHE, AC,
Classic/Rlhwm Rock,
Alternative Rech, Nac, |

Country, Urhan, Talk '

NEW FROM SW NETWORKS... |

YOUR BACKSTAGE PASS TO THE STARS

FACT: 85% of radio programmers helieve
that entertainment news is important to
their listeners. Be 100% sure your listeners
are getting it from your station.

Entertainment News Network
The definitive entertainment news source.

PH: 212.833.5400 - FAX: 212.833.4994
WEB ADDRESS: www.swnetworks.com

SW NETWORKS - A SONY MUSIC ENTERTAINMENT COMPANY

1370 AVENUE OF THE AMERICAS - NEW YORK, NY 10019
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CHANCELLOR’S FLIP SIDES

As one of the precious few people who've
sat in the executive suites of both the
radio and record industries, Chancellor
Media Exec. VP John Madison offers a
unique perspective on both businesses.
Tony Novia’s interview with him begins
on this page. Meanwhile, Chancellor's
Scott Ginsburg is the subject of Erica
Farber’s Publisher's Profile on Page 108.

MUSIC RESEARCH ON THE WEB

Shrinking research budgets haven't
stopped some radio programmers from
testing new records. Jim Kerr looks at the
ups and downs of music research on the
Internet.

Page 88

WHEN HOWARD MET ALICE

Before last month, Howard Stern could
count precisely no AC stations among his
50 affiliates. But today, WALC/St. Louis is
finding the morning maven to be quite
compatible with its Hot AC format. Mike
Kinosian reports.

Page 68

¢ Stu Bergen appointed VP/Promo at

Epic Records

» Vicki Leben takes VP/Top 40 Promo
post at Reprise

» Greg Noack now VP/Affil. Mktg., Talk
at Premiere Networks

« Carey Curelop becomes PD for KZOK/
Seattle

» Karen Carroll moves to KMOX/St.
Louis as VP/GM
Page 3

CHR/POP

» SAVAGE GARDEN Truly Madly Deeply (Columbia)

CHR/RHYTHMIC
« K-C1 & JOJO All My Lite (MCA)

URBAN
* PUBLIC ANNOUNCEMENT Body Bumpin'... (A&M)

URBAN AC
*» ARETHA FRANKLIN A Rose Is Stilt A Rose (Arista)

COUNTRY
« JD DEE MESSINA Bye, Bye (Curb)

NAC/SMOOTH JAZZ
« BONEY JAMES After The Rain (Warner Bros.)

HOT AC

= MATCHBDX 20 3am (Lava/Atiantic)

AC

= SAVAGE GARDEN Truly Madly Deeply (Columbia)
ACTIVE ROCK

= DAYS OF THE NEW Shelf In The Room (Outpost/Getten)

ROCK

o :ENNY WAYNE SHEPHERD Blue On Black (Revolution)
ALTERNATIVE

« FASTBALL The Way (Hollywood)

ADULT ALTERNATIVE

« BONNIE RAITT One Belief Away (Capitol)
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CBS Ups Karmazin To Pres./C00

B He's now over a bigger slice of company

BY MATT SPANGLER
R&R WASHINGTON BUREAU
Mel Karmazin was rewarded Tuesday for all
his hard work in boosting CBS Corp.’s sales and
share price when Chairman/CEO Michael Jordan
named him President/COO of the company.
Karmazin had been Chairman/CEO of the CBS
Station Group since May *97; former CBS-TV Pres-
ident Peter Lund resigned after Karmazin assumed
that post. The soon-to-be 170 radio and 14 TV sta-
tions will continue to report to Karmazin, but he

KARMAZIN/See Page 10

Karmazin

By Jerrrey YORkE
R&R WASHINGTON BUREAU CHIEF

LAS VEGAS — Hoping to §

nip any attempt to curtail ra-
dio industry consolidation in
the bud. the NAB appealed to
broadcasters attending its an-
nual convention to step up their
public service commitmerts in
an effort to show that the in-
dustry benefits the communi-
ties it serves.

While there currently are

Community Service The Hot Topic At NAB ’98
W Talklegend Limbaugh inducted into NAB Radio

Rush Limbaugh (1), Eddie Fritts

NEWSSTAND PRICE $6.50

no organized attempts to either stop or reverse
radio consolidation, some broadcasters have
privately expressed a concern that some peo-
ple — at the grass-roots level or above (per-

Hall of Fame

Lott Lands Deputy
President Post At
EMI North America

BY STEVE WONSIEWICZ

haps even at the FCC level)
— may balk at the current

pace of consolidation. The
NAB is also concerned that
broadcasters have not been
documenting their public ser-
vice efforts sufficiently in this
era of deregulation.

NAB President/CEO Eddi-
ie Fritts kicked off the conven-
tion — which attracted about
100.000 — by firing at officials
in Washington “who think

R&R MUSIC EDITOR

EMI Recorded Music has ap-
pointed former Arista Records
veteran Roy Lott to the newly
created post of Deputy President
of EMI Recorded Music North
America. Based in Los Angeles,
he reports to EMI Recorded Mu-
sic President Ken Berry.

“Roy is obviously an excellent
record executive with a terrific

broadcasting is getting a ‘free ride.” They have
taken up the banner of advocating additional
public service obligations for broadcasters as a

NAB/See Page 28

track record in his many years
working at Arista,” Berry said.
“His excellent combination of

LOTT/See Page 28

Chancellor Media Is Now
John Madison’s Avenue

W Former record exec making waves in radio

PART ONE OF A TWO-PART SERIES

By Tony Novia
R&R CHR EDITOR

“This shoe company sends one
of its sales reps to a foreign coun-

try to explore how they
can do business there.
Upon arrival, the sales
rep is shocked to find that
no one wears shoes. Af-
ter a day, he heads back
home with the bad news
that there’s no business to
be had because nobody is
wearing shoes. Soon af-
ter, a sales rep from a
competing company ar-
rives in the same foreign

land. He jumps for joy when he
arrives because nobody is wear-

ing shoes ... yet.”

Madison

John Madison likes to tell

this story. because that’s what
he’s all about: searching for op-
portunities and seizing the mo-
ment. Over the course of his

lengthy careers in both
the radio and record
businesses, he’s done
that very well. One of
Madison’s greatest
coups was retooling
WXKS (Kiss 108)/Bos-
ton. hiring then-cross-
town competitor Steve
Rivers in one of the big-
gest PD steals of the
’90s. All at once. Madi-
son helped take the her-

itage station back to the top of
the ratings and destroyed a di-

See Page 35

Shriver Appointed Pres. At Asylum
W Nadler assumes VP/A&R stripes in deal

By Lon HettoNn
K&R COUNTRY EDITOR

Veteran New York and
Nashville publicist Evelyn
Shriver has been named

er Susan Nadler has been ap-
pointed VP/A&R.

“As the first female execu-
tive to be appointed president
of a Country label. Evelyn

President of Asylum
Records, succeed-
ing co-President/
CEO Joe Manstield
and co-President
Kyle Lehning. The
appointment makes
Shriver the first
woman 1o be presi-
dent of a Nashville
record label. (Decca
Sr. VP/GM Shelia
Shipley Biddy be-
came the first woman to
head a Nashville label when
Decca launched in Decem-
ber '93.)

Concurrently, artist manag-

Shriver

brings with her the
musical orientation
and creative vision
necessary to impact
such an important
role”” Elektra Enter-
tainment  Group
Chairman/CEO
Sylvia Rhone com-
mented. “Her ability
to relate to artists, as
well as her expertise
in working with tal-
ented executives such
as Susan Nadler will enhance
Asylum’s presence as a grow-
ing, formidable force in coun-
ASYLUM/See Page 10

Radio Pioneers Blaze A Trail To Rock & Roll Hall Of Fame

R&R Publisher/CEOQ Erica Farber (in red jacket) posed with some of the legendary disc jockeys honored atthe |

Radio Pioneers Brunch: (I-r) Jack Armstrong, Pat O'Day, Dan Ingram, Jack Gibson, Red Robinson, Jerry Blavat,
“Cousin Brucie”Morrow, Martha Jean “The Queen” Steinberg, Joey Reynoids, Porky Chedwick, Denny Sand-
ers, Hal Jackson, David Marsden, Art Laboe, Dick Biondi, and Arnie Ginsberg.

Nearly two dozen disc jockeys
trom the '50s, '60s, and '70s were
honored with a Radio Pioneers
Brunch on April 2 at the Rock
And Roll Hall Of Fame in Cleve-
land. The group was recognized
for its role in spinning the stacks
of wax that built such legendary
performers as Little Richard, Bo
Diddley, Ruth Brown, Joe Walsh,
Michelle Phillips, and George
Clinton, all of whom entertained
the air talent that night.

Register online for R&R Convention '98: www.rronline.com

www americanradiohistorv com
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“Every man wants heaven,
but no man warits to die.” — Wyclef

wyclef jean
gone till november

DEFIES FORMAT BOUNDARIES!

ON: WHFS, KIIS, WXYV, B96, FLY 92,
WKTU, WERQ, WIOQ, WEQX, WJMN
NEW: WSTW, WFHN

THE #4 SELLING SINGLE IN
AMERICA - 90,000 UNITS THIS WEEK!

MMl

Produced by Wyclef Jean for R.C.E.
Co-Produced by Jerry “Te Bass” Duplessis for R.C.E.
Management: DAS Communications

COLUMBIA

www.wyclef.com
“Columbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada/© 1998 Sony Music Entertainment Inc.

THE ALTERNATIVE
| SMASH THAT’S
CROSSING 70 POP!

KBKS KDWB KISS108 STAR 94
G102 KSLZ B94 G105
WNTQ WKRZ WZNY  WABB
WPST WSSX WTWR WHOT

-4

I

3rd National Tour Now through May
Produced by Arnold Lanni

Management: Eric Lawrence & Roben Lanni
for Coalition Entertainment Management

COLUMBIA

www.ourladypeace.com
“Columbia” Reg. U.S. Pat. & Tm. Off. Marca Registrada/© 1998 Sony Music Entertainment (Canaday) Inc.
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Expanded Boston
Metro ‘Inevitable’

Thanks to an ever-expanding com-
mute from Boston’s northern and
western suburbs, Arbitron is all but
set to add two split counties to the
market’s metro definition — a move
that effectively bumps Beantown up
to sixth and keeps it far in front of
the ever-expanding Miami-Ft. Lau-
derdale market (No. 11) — starting
with the fall *98 survey.

“The official word has not been
given yet, but the outcome is inevi-
table,” an Arbitron spokesperson
said of the market redefinition. “Six

BOSTON/See Page 28 |

Curelop Tapped As
KZ0K/Seattle PD

Carey Curelop

PD at Classic
Rock KZOK/Se-
attle. Curelop re-
signed as KLOS/
Los Angeles’ PD
in January "97 af-
ter having held
that position twice

He’s also been PD
Curelop { KQLZ (Pirate
Radio)/L.A.
KZOK & KMPS/Seattle GM
Lisa Decker told R&R, “We’re
thrilled to have Carey’s talent and

experience join the staff of KZOK.
CURELOP/See Page 10

has been named |

Learn From The Masters
AW o <5

The 1998 Broadcast Education Assn. held its convention last weekend in
Las Vegas just prior to NAB '98. One of the panels, the JRS (Journal of
Radio Studies) Open Forum, offered professors across the country the
opportunity to ask questions regarding how to bridge the gap between
academia and the radio industry. On hand for the panel were (back, I-r)
RAB Sr. VP Lynn Christian, Westwood One Chairman/BEA past Presi-
dent Norman Pattiz, BEA Exec. Dir. Louisa Nielsen, and Boston College
professor Michael Keith; (front, I-r) JRS editor/Washburn University pro-
fessor Frank Chorba and Arbitron GM Pierre Bouvard, who announced
Arbitron will launch an internship-with-stipend program in six cities to teach
radio research “from the inside out.”

Reprise Names Leben VP/Top 40 Promo

(R&R 1/31/97). , tion Steve Tipp.

Reprise Records has §
named Vicki Leben VP/
Top 40 Promotion. Based
in Los Angeles, she re-
ports to Sr. VP/Promo-

“One look at Vicki’s
track record over the
course of her extraordi-
nary career makes it clear
why we’re so delighted to
have her as a key player
on our promotion team,”

Leben

within radio, and her skill
at strategic thinking to max-
imize
projects is one of her great-
est strengths. It’s with great
pleasure that I join with the
rest of the company in wel-
coming her aboard.”
¥ Leben joins Reprise from
2 Island Records, where she
was VP/Promotion for five

Promotion post at Zoo Rec-

the success of

ords for two years prior to her ca-
reer with Polygram.

Tipp commented. “Vicki has estab-
lished long-term relationships

Premiere Promotes
Noack To VP/Affil.

| ddie Fritts has been asso-
| ciated with the NAB for so
long that it's hard to think of a
time when he wasn’t heading
the organization. He had been
serving as its Radio Board
Chairman when he was elect-
ed Chairman of the Joint Board
in 1981.In August of '82 a sur-
prise victory found Fritts be-
coming President of the NAB,
a post he’s held ever since.

.
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Marketing, Talk

Jacor’s Premiere Radio Net-
works has promoted Greg Noack
to the newly cre-
ated position of
VP/Afttiliate Mar-
keting, Talk Divi-
sion. Noack. who
will remain based
in Chicago, will
report directly to
Premiere CEO
Steve Lehman.

In his new posi-
tion, Noack will
manage affiliate
communications and oversee the

Noack
Eddie Fritts (circa 1983) cac

Sticking With Radio For 25 Years

SR ::{:ommumcatmn
:Granhlcs Inc

marketing staffs for Premiere’s sta-
ble of talk shows, including The Dr.
Laura Schlessinger Program, The
Michael Reagan Show, The Jim
Rome Show, and Handel On The
Law. Noack will also be charged
with actively seeking new shows to

years. She held the Sr. VP/ |

NOACK/See Page 28 |
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Epic Elevates Bergen To VP/Promotion

Epic Records has ele-
vated Stu Bergen to VP/ %%
Promotion. Based in New
York, he reports to Sr. VP/ ‘
Promotion John Boulos [}
and will continue to over- [
sce the label’s promotion
activities at Rock, Adult
Alternative. and Alterna-
tive.

“Stu Bergen's passion for
music and extensive knowl-
edge radio formats have
been a tremendous asset to this de-
partment.” Boulos said. “In his new
capacity, Stu’s highly motivated,

Bergen

results-oriented approach
will enable us to take our
promotion efforts to an even
i higher level”
i Bergen most recently
was VP/Alternative Mu-
sic, a post he held since
'95. He joined the label in
1993 as Director/Alterna-
tive Music. Prior to that, he
was Director/Alternative
Promotion for Relativity
Records between 1991-

93; between 1988-91, he was Di-
rector/Alternative Promotion at
TVT Records.

Karen Carroll has been
named VP/GM at CBS her-
itage News/Talkk KMOX/
St. Louis. Carroll succeeds
Rod Zimmerman, who re-
cently was named VP/GM. |
at WBBM-AM/Chicago |
(R&R 3/27).

“Karen has been a St.
Louis radio professional
for over 20 years,” CBS
Radio President Dan Ma-
son told R&R. “She brings
astrong local background and mar-
ket experience to KMOX. We are

Carroll

Carroll Now VP/GM At KMOX/St. Louis

contident that Karen will
continue the winning tradi-
tion at St. Louis’ premier
| radio station.”

Carroll, a St. Louis na-
| tive, joins KMOX from
American Radio Systems’
crosstown stations. She
has spent her entire broad-
cast career in St. Louis ra-
dio, including positions as
VP/GM at KSLQ-FM,
LSM for both WRTH and

KCFM, and a sales executive for
KSD-AM.
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RADIO BUSINESS

FCC Proposes Streamlining
Filing Requirements

C1 New proposal could complicate process of obtaining
key ownership and financial information

BY MATT SPANGLER
R&R WASHINGTON BUREAU

Rules proposed by the FCC last week that would streamline
filing requirements for broadcasters may restrict the flow of infor-

mation to the public.

The proposed rulemaking (NPRM)

endorsed by all five commission-
ers in a meeting April 2 — proposes
to eliminate the requirement that
sales contracty be filed with assign-
ment and transfer applications. In-
stead. broadcasters would only be
required 1o file them in their main
studios. This could complicate the
process of obtaining vital ownership
and financial information about ra-
dio companies for “members of the
community who might have a bona
fide. legitimate interest in what's go-
ing on,” according to lawyer Harry
Cole. a communications attorney
with the Washington firm Bechtel &
Cole.

Audio Services Division Assistant
Chief Peter Doyle countered, howev-
er. that the proposals weren’t final.
‘It's a question, not an answer,” he

History teaches us
that 100% compliance
with our rules is an

unrealistic assumption.
— Peter Doyle

told R&R. “If in fact the comments
establish that we have failed in our
goal of preserving the rights of the
public to comment and participate in
our licensing processes, then we
would have to make changes to that
process.”

Return To Self-certification?

The proposed rules would ensure
compliance with ownership restric-

tions through self-certification. One
method suggested would have broad-
casters and their attorneys filling out
worksheets that ask them how many
markets the stations involved in a
transaction fall into, how many sta-
tions are in each market. and so forth.
The broadcasters would then be able
1o calculate how many stations they
would be permitted to own in each
market.

Cole told R&R this harks back to
the financial certification days of the
1980s, when self-certification led to
“years of litigation.” Back then, he
said. broadcasters would often assure
the commission they were financial-
ly qualified to construct a station and
then use the balance of the construc-
tion permit (CP) period (currently 18
months for radio stations) 10 obtain
financing to bhuild.

“History teaches us that 100%
compliance with our rules is an un-

FCC/See Page 8

Chancellor And Capstar Swap
Stations In Jacksonville, Houston

By PATrICE WITTRIG
R&R WASHINGTON BUREAU

Large-market dominator Chancellor Broadcasting Co. has
agreed to trade its CHR-Rock combo WAPE-FM & WFY V-FM/
Jacksonville (a $90 million value) to Capstar Broadcasting Part-
ners for Soft AC KODA-FM/Houston (worth $150 million) in a
tax-free exchange. Capstar spokesperson Lisa Dollinger told R&R,
however, that no actual cash is changing hands in the transaction,

as reported elsewhere.

Chancellor attomey Rick Bemthal
told R&R, “There are more transac-
tions being contemplated,” and that
this was a strategic plan between the

two companies. This is not. in fact. a

compliance maneuver in the wake of

last week's merger decisions handed
down by the Department of Justice.

Including all announced deals, Chan-
cellor currently owns or operates 99
stations. and Capstar still leads the
pack with 300.

In other Capstar news, the compa-
ny paid more than $15 million
mostly in stock — last week for dig-
ital automation equipment manufac-
turer Prophet Systems Inc. Capstar
currently uses Prophet’s Windows-
based software for automated produc-

CHANCELLOR/See Page 8
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PR Stations Sale Will Go Forward

he commission allowed Madifide Inc. to go ahead withits planned

acquisition of Century/ML Cable’s Spanish News/Talk-AC combo
WUNO-AM & WFID-FM/San Juan last week. WSAN-FM/Vieques-San
Juan owner Carlos J. Colon filed a petition to deny the license transfer
in November, charging that Madifide hindered competition with its
request to change the frequencies of “Cadena Salsoul,” a Tropical
trimutcast owned by Madifide President Jesus Soto’s Arso Corp. that
coversthe entire island. Cadena Salsout’s frequency swap would have
forced WSAN to change frequencies as well.

Colon also charged that Cadena Salsoul's morning show featured
broadcasts that should be considered “obscene.” However, a staff
review of Colon’s objections “were within the scope of the proceeding
and within Madifide’s right to file,” said Mass Media Bureau chief Linda
Blair. “The broadcast material identified in the petition is not actionably
indecent.”

GBS Stock Soars

BS Corp. gained $2.69 on the New York Stock Exchange fast

Thursday and Friday, closing the week at $36.19. It was abusy
week for the company: On March 31, it announced the Department of
Justice had cleared its merger with American Radio Systems Corp.; on
April 1, CBS said Howard Stern would get his long-anticipated
Saturday night TV show; and on April 2, the company revealed its plan
to begin broadcasting high-definition television in November.

FCC May Rule On Personal Attack Case

AB and RTNDA met with a number of FCC officials on its 10-year-

old proceeding to eliminate the personal attack and political
editorial rules last month. The broadcasting associations have asked
the FCC to repeal the rules, which they consider remnants of the now-
defunct Fairness Doctrine. NAB attorney Jack Goodman told R&R the
representatives — from the offices of Commissioners Harold
Furchtgott-Roth, Susan Ness, and Gloria Tristani, and from the
General Counsel's office and the Mass Media Bureau — appeared
interested in ruling on the issue before the DC Circuit Court of Appeals
hears orat argument in the case, which is set to begin May 8.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of a// publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since
41197 3727198 4/2/98 41 42
Radio Index 100.37 228.83 234.04  +133.18% +2.28%

Dow Industrials  6611.05  8796.08 8986.64 +38.36% +2.17%

S&P 500 759.64 109544 112001 +49.97% +2.26%

WSIX-FM Nashville wants it...
what about you?

® Live from Music Row!
¢ Celebrity Interviews

¢ Phone Interaction

¢ Music Intensive
¢ 5 nights a week
¢ 7p-mid in all time zones

Call Michael Henderson, Director of Affiliate Sales 303-784-8700

-
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KNIX (Country) Phoenix: No. 3 (6.1) to No. 1 (7.6) 25-54 Aduits.”
WSHH (AC) Pittsburgh: No.6 (6.8) to No. 3 (7.9) 25-54 Women.”
ROCK 92 Greensboro: No. 5 (6.9) to No. 2 (9.3) 25-54 Adults.”

B-101 (AC) Philadelphia: No. 1 (9.5 to 10.9) 25-54 Women.”
ARROW 93 (Classic Hits) L.A.: No. 12 to No. 4 25-54 Men.”
KIIM (Country) Tucson: No. 1 (13.9 to 16.4) 25-54 Adults.”
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RADIO BUSINESS

DEAL OF THE WEEK 1998 DEALS TO DATE i TRANSACTIONS AT A GLANCE

e Chancellor Media/Capstar Dailats Yo Pate: (Zf!, ’ff?;fﬁ%ﬁ%
Broadcasting swap . .
$240 million (est.) Bollars This Week: ~ $5,380,250
o WAPE-FM & WFYV-FM/ : . . g
Jacksonville Stations Traded This Year.(Last Year:45gg
v KORA-FMHOtStan Stations Traded This Week: 12

TRANSACTIONS

(Last Year: 35)

* WAVG-AM/Jeffersonville & WZZB-AM & WQKC-FMW/

Seymour, IN $134,200

* WPLM-AM & FM/Plymouth, MA (Boston) No cash

consideration

® WKPG-AM/Port Gibson, MS $5050

o WNGN-FM/Hoosick Falls, NY $641,000

o WLSN-FM/Greenville, OH (Dayton) $3.4 million
o KMUS-FM/Burns, WY (Cheyenne) $1.2 million

Chancellor, Capstar Go With Their Strengths

CJ  Major market-focused Chancellor gets KODA/Mouston in trade for Jacksonville FM combo

Chancellor/Capstar
swap

VALUE: $240 million

TERMS: Chancellor is swapping
WAPE-FM &WFYV-FM/Jackson-
ville (valued at $90 million) for
Capstar's KODA-FM/Houston
(valued at $150 million). See sto-
ry on Page 4 for complete details.

WAPE-FM & WFYV-FM/
Jacksonville
FREQUENCY: 95.1 MHz; 104.5
MHz

POWER: 100kw at 984 feet;
100kw at 1014 feet

FORMAT: CHR; Rock

KODA-FM/Houston

FREQUENCY: 99.1 MHz
POWER: 100kw at 2049 feet
FORMAT: AC

WAVG-AMJeffersonville
& WZZB-AM &

WQKC-FM/Seymour

PRICE: $134,200
TERMS: Stock transfer for 7.46%,

consummation of stock

BUYER: New shareholders of
Sunnyside Communications
Inc.

SELLER: Corum Enterprises
Inc. and its former shareholders

ey

el ;|

WPLM-AM & FM/
Plymouth (Boston)
PRICE: No cash consideration
TERMS: Stock transfer; estate
settlement

TO: Laurie Campbell, as an indi-
vidual

FROM: Laurie Cambell, as spe-
cial administrator of the estate of
John Campbell

___ Mississippi

WKPG-AM/Port Gibson

PRICE: $5050

TERMS: Asset sale for cash
BUYER: Claiborne County
Community Activity Club Inc.,
headed by President Roosevelt
Yarbrough. Phone: (601) 437-
5555

SELLER: Eileen Shaffer Bailey.
Phone: (601) 949-4002

facramenys’

:

WNGN-FM/Hoosick
Falls

PRICE: $641,000
TERMS: Asset sale for cash and
a promissory note

BUYER: Aritaur Communica-
tions Inc., headed by President
Joseph Gallagher. It owns
WBEC-AM & FM/Pittsfield, MA.
Phone: (413) 499-3333
SELLER: Brian Larson. Phone:
(518) 686-0975

|

| ohio

WLSN-FM/Greenville
(Dayton)

PRICE: $3.4 million

TERMS: Asset sale for cash
BUYER: Jacor Communica-
tions Inc., headed by President
Randy Michaels. It owns WIZE-
AM, WONE-AM, WBTT-FM, WLQT-
FM, WMMX-FM, WTUE-FM &
WXEG-FM/Dayton. Phone: (606)
655-2267

SELLER: Treaty City Braodcast-
ing Corp., headed by President
Nick Bodi. Phone: (513) 548-
8655

FREQUENCY: 106.5 MHz

w rSC

A\

POWER: 50kw at 479 feet
FORMAT: NAC/Smooth Jazz

=

_ ERCRIE N

KMUS-FM/Burns
(Cheyenne)
PRICE: $1.2 miliion
TERMS: Asset sale for cash
BUYER: Jacor Communica-
tions Inc., headed by President

EARNINGS

n the heels of the announce-

ment that it was buying six
TV stations,Emmis Broadcasting
Corp. (Nasdag: EMMS) released
record results for its fiscal year
ending February 28 and the fourth
quarter of that period. For the fuli
year 1997, net broadcasting reve-
nues were up to $125.9 million from
$103.3 million in 1996. Net reve-
nues increased to $27.2 million
from $22.4 million in the fourth
quarter. Broadcast cash flow grew
15% in '97, to $58.2 million from
$50.5 in '96. In the fourth quarter,
broadcast cash flow gained 17%, to
$10.3 miliion from $8.8 million inthe

Emmis and Triathlon Have Record
Years; CBG Has Record Losses

Randy Michaels. It owns KGAB-
AM, KIGN-FM, KLEN-FM &
KOLZ-FM/Cheyenne. Phone:
(606) 655-2267

SELLER: KMUS Inc., headed by
President Frederick Berger.
Phone: (307) 637-8844
FREQUENCY: 101.9 MHz
POWER: 50kw at 492 feet
FORMAT: Country

BROKER: McCoy Broadcast
Brokerage

was high on the results: Lehman

Brothers analyst Timothy Wallace

raised his rating on Emmis’ stock to
| “buy” from “outperform.” On

Wednesday (4/1), the issue gained

5.7% on the Nasdaq exchange, up
| $2.8810852.75.

‘ same period in '96. Wall Street

riathlon Broadcasting Co.

| (Nasdag: TBCOA) has an-
nounced that 1997 was a record

| year for the San Diego-based
company. Net revenues hit an all-
time high for 1997: a total of $33.6

| million,a 77%increase over 1996's
Continued on Page 8

Call today 800/23 1-6074

Reef Industries, Inc.P.O. Box 750250 Houston, TX 77275-0250
TEL 713/507-4200 FAX 713/507-4295
Email ri@reefindustries.com
www reefindustries.com

©1998 Reef Industries. Inc. Rall-A-Sign Is a trademark of Reef Industries Inc.

Disposable banners
| on a roll.Up to four
vibrant colors
printed on durable,
high quality plastic
film. Display your
logo and message
brilliantly for an
economical price.
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| America’s most respected kitchen expert

returns to the mdzo.

Betty Crocker has been the

hands-down expert on nutrition,

Coolzing' and meal planning for

B | more than 75 J/ears.’
Find out how you can bring' her into your ASK BETTY

RADIO*SHOW

audience's homes five times a week.

carr 1-800-334-5800 ropay
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RADIO BUSINESS

Capstar Commands Huge Shares In Smaller Markets

The top five radio groups — CBS Corp., Chancellor Me-
dia, Jacor Communications, Capstar Broadcasting Partners,
and Clear Channel Communications — cleared $3.7 billion
in 1997, betier than one-third of all radio revenue. If you think
that’s incredible, try this statistic from the latest edition of Dun-
can’s American Radio: Of the top 60 market share portfolios,

Capstar controls 25.

This means, for example, in the
Humtington, WV-Ashland. KY mar-
ket. Capstar commands a whopping
79.9% of all radio revenue. In faci,
the company has five of the top mar-
kets for overall revenues captured by
a single company. In addition 1o
Huntington-Ashland. there is also
Greenville-Spartanburg (79.4%):
Waco, TX (76.3%);, Wheeling. WV
(65.7%): and Asheville. NC (62%).
Capstar has agreed 1o sell four of its
Greenville, SC stations, which
would lower its share in that market
10 47.1%.

Other companies in the top 10:
Bloomington Broadcasting. with
88.9% of Bloomington. IL; Liggett
Broadcast Group. with 70% in Lan-
sing, M1. Magic Broadcasting Inc..
with 63.4% in Macon. GA: Beasley
Broadcast Group, with 62.5% in
Fayetteville. NC: and Wicks Radio,
with 62.2% in Binghamton, NY.

Duncan VP/Managing Director
J.T. Anderton pointed out Blooming-
ton owned WIBC-AM & WBNQ-
FM/Bloomington for many years pri-
or to Department of Justice involve-
ment in radio mergers, and that in

Asheville, WWNC-AM & WKSF-
FM —- now owned by Capstar — tra-
ditionally bring in a majority of the
dollars in that market.

Another startling statistic: Of the
22 largest market portfolios. mea-
sured in terms of total revenue. ei-
ther CBS or Chancetlor own all but
four. For example. CBS" New York
cluster brought in $201.5 million in
97, while Chancellor’s Chicago
group made $111.4 million. The oth-
er four in the top 22. which have one
market cluster apiece, are Emmis,
Cox Radio, Entercom, and Jacor:

Chancellor and Capstar also made
the biggest leap among the top 10
groups in terms of reyenues. Cap-
star went from the 10th largest group
in "96 to No. 4 in 1997, with $557.8
niillion, while Chancellor rose from
No. 8 to No. 2, with $1.04 billion.

— Matt Spangler

e

FCC

Continued from Page 4

realistic assumption,” Doyle agreed.
He said that the proposal deals with
this inevitability by endorsing a for-
mal program of random audits in
which the commission would verify
the “truthfulness™ and accuracy of
supporting materials filed with ap-
plications. Those broadcasters found
to be in violation would be subject
1o a variety of sanctions, including
license revocation, short-term re-
newals, or fines ranging up to
$250,000.

The propased rules would also in-
crease the authorized- construction
period in a CP to three years at the
expense of strictly limiting the
grounds for CP extensions. What
this means. according to Cole, is
that, when the CP expires, “if it
hasn’t been extended, or if you
haven’t shown [the FCC] that an act
of God is preventing you from
building [the station], the permit
goes away.”

The NAB endorsed the NPRM,
calling it “a proactive deregulatory
step by the FCC” that reduces “un-
needed paperwork burdens on
broadcasters.” FCC Chairman Wil-
liam Kennard, addressing broad-
casters Tuesday at the NAB’s con-
vention in Las Vegas, acknowledged

EARNINGS

Continued from Page 6

total of $14.7 million. Broadcast
cash flow nearly doubled to $10.2
million, compared to $5.3 mitlion for
1996. For the fourth quarter, net
revenue hit $10.6 millon and
broadcast cash flow grew 70% to
$3.4 milllon. Triathlon owns or
operates 32 stations in six markets.

hildren’s Broadcasting Corp.

{Nasdaq: AAHS) the parent
company of the now-defunct “Radio
AAHS” kids network, reported a
fourth-quarter 1997 loss of $5.8
million, compared to a fourth

that it can be “frustrating some-
times” dealing with the FCC’s slow
pace and paperwork demand, and
said that he will work with NAB
President/CEO Eddie Fritts over the
next 60 days and listen to public and
industry opinion regarding the pro-
posal to find a good, working solu-
tion to streamline the government
paper trail.
License To Sell

The proposal also endorses elim-
inating payment restrictions on the
sale of CPs, meaning they could be
sold for profit. “We believe ... there
is no statutory proscription against
the for-profit sale of construction
permits for unbuilt broadcast sta-
tions,” read the proposal. Doyle said
this is supported by a 1988 FCC
case that allowed a cellular compa-
ny to sell a construction permit
“above expenses.”

“Conceptually,” Cole said,
“what that moves the commission
in the direction of is granting, in
effect. property rights in commis-
sion licenses, which is something
the Act says you can’t have.” He
said a scenario could arise some-
where down the road in which the
commission attempts to strip a li-
cense away from a licensee, argu-
ing the license is public property.
If this were challenged in court, it
could rule that auctions and other
revenue-generating systems such as

quarter 1996 loss of $3.2 million.
Forthe fultyear, CBC registered a
net loss of $14.6 million, com-
pared to a 1996 net loss of $9.9
million. President/CEQO Christo-.
pher Dahl said CBC's decision to
discontinue “AAHS,” announced
in the fourth quanter, “significantty
affected affiliate-generated reve-
nue.” Its fourth- quarter revenues
dipped from $1.7 million in 1996 to
$1.6 mitlion last year; full-year
revenues increased from $5.7
million to $5.9 milion. “Afthough we
reduced our workforce at the end of
the year, we expenenced greater
expenses throughout the year ...
Litigation costs alone were approxi-
matety $2.8millionin 1997,” Dahisaid.

the current proposal have trans-
formed licenses, in theory, into pri-
vate property. In other words,
broadcasters would no longer be
“borrowing” licenses — they would
be “buying” them.

“The notion that we are creating
property rights superior to the gov-
ernment is simply not true.” said
Doyle. He conceded that the FCC
may be erroneous in this assump-
tion and that the NPRM would ul-
timately determine that.

Cole felt the proposed rules did
have some significant benefits for
broadcasters and the public. For ex-
ample, it is suggested that the re-
quirement for filing of ownership
reports be reduced to when stations
file their license renewal applica-
tions — at the four-year midpoint
of each license term — and within
30 days of the consummation of a
transfer. Cole emphastzed that in
this age, when stations change
hands in the blink of an eye, “it’s
essential that you have some mech-
anism so you keep track of who
owns what,” which this proposal
would presumably accomplish.

Finally, the proposal to mandate
electronic filing of information for
applications and reporting is “prob-
ably good,” according to Cole.
Doyle said the FCC envisioned an
electronic system that would
prompt applicants through the
forms, similar to widely available
tax preparation software. The pub-
lic would also be able to file com-
ments electronically.

Comments and reply comment
dates for the NPRM were not avail-
able at press time.

Chancellor
Continued from Page 4

tion, and will now own the com-
pany outright. Kevin Lockhart is
President/CEQO of the Ogallala,
NE-based Prophet, and he’ll stay
on to work on development of
new products. Additionally, Cap-
star has closed on its deal for
KVET-AM & FM & KASE-FM/

BUSINESS
BRRIEFS

‘Bloomberg

Continued from Page 4

FCC Rounds Up Pirates

he FCC issued orders April 2 to shut down the operations of five

unlicensed broadcast operations. Keith Perry was cited for
broadcasting without a license at 88.5 MHz in Leander, TX. The
Compliance and Information Bureau's Dallas field office had received
acomplaint from the Texas Association of Broadcasters in March 1997
about Perry's activities. Acting on a June 1997 complaint from KCRK-
FM/Colville, WA, the commission shut down Lewis Arnold for
broadcasting at 95.3 MHz in Chewelah, WA. Another complaint came
from Society of Broadcast Engineers Chairman Mark Krieger, who
cited Jerry Szoka for broadcasting with “The Grid” at 96.9 MHz in
Cleveland. Also cited were Joseph Frank Ptak, operating at 105.9 MHz
in San Marcos, TX, and Mark Rabenold, at 105.1 MHz in Oroville, WA.

Channel Offers More_ Time

lear Channel has extended its $743 million offer to buy UK-based

outdoor advertising company More Group PLC until April 16.-The
offer was set to expire April 3. Clear Channel VP/Finance Houston
Lane toldR&R that French company Decaux SA's counteroffer of $798
million raises anticompetitive concerns, namely that Decaux would
have a near monopoly on billboards in British bus shelters, kiosks, litter
bins, and the like. He would not comment on whether Clear Chanr.el
would counter the counter offer.

Kennard Addresses Minority Owners

CC Chairman Bill Kennard, speaking to two black professional

groups last week, said, “Too often when | am talking with minority
audiences about ownership, the conversation focuses exclusively on
broadcasting ... But let us not be so focused on broadcasting that we
forget other opportunities.” In his address to members of the National
Association of Black Telecommunications Professionals and the
National Black Business Council/Black Business Association,
Kennard acknowledged that “minority ownership in broadcasting is
incredibly important,” but emphasized that emerging technologies
such as the Internet and wireless communications should not be
overlooked.

Capstar Files To Go Public

fter months of speculation by Wall Street, Capstar Broadcasting

Partners filed a registration statement with the SEC on March 27,
proposing an initial public offering of class A common stock to be sold
onthe New York Stock Exchange. The offering will be underwritten by
Credit Suisse First Boston; BT.Alex Brown Inc.; Morgan Stanley Dean
Witter; Bear, Stearns & Co.; Goldman, Sachs & Co.; NationsBanc
Montgomery Securities LLC; and Salomon Smith Barney. No more
details on the IPO were made available.

Nets Buy New AP News-Gathering System

BS Radio, ESPN, and all-News WTOP have replaced their
current news-gathering systems with Associated Press’
Electronic News Production System (ENPS). The system will
manage news production, including live broadcasts and story
assignments. WTOP is the first U.S. radio station to use the
computer system, and ESPN is the system’s first U.S. network.

NPR Head Will Step Down

ational Public Radio President/CEO Delano Lewis said last

Friday that he will resign his post in August to teach and write a
book. He has been at the helm of NPR since January 1994. No
successor has been named, but Lewis has asked NPR's board to
name current Exec. VP/COOQ Peter Jablow interim president/CEO.

Radio Disney Signs On Third Minnesota Affiliate

adio Disney expands with two new affiliates in Minnesota: WBHR-

AM/Sock Rapids-St. Cloud at 660 kHz on the dial and KXTP-AM/
Duluth at 970 kHz. These latest sign-ons join Radio Disney’'s other
Minnesota affiliate, KDIZ-AM/Minneapolis. These latest additions
bring Radio Disney'’s total to 19 affiliates.

Austin from Butler Broadcasting/
Austin for $90 million. This
marks Capstar’s first foray into
their home market.

As for Chancellor, the compa-
ny has closed its $740 million
swap deal with Bonneville an-

e e W e

nounced in August. Chancellor
gets WBIX-FM/New York, KBIG-
FM/Los Angeles, and KLDE-FM/
Houston, while Bonneville gets
KZLA-FM/Los Angeles, WTOP-
AM & WGMS-FM/Washington,
and $57 million cash.
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- Who hears the hits...
and how often?

Combine the power of RCS Selector with
your ARBITRON ratings with |
SelectorREACH...
Now in the mail to all Selector PD's!

""Song, artist and category
turnover is critical at every
station, and SelectorREACH
is a great new tool to help
maximize rotations!"

Jim Richards, Partner,
Vallie-Richards Consulting

"If a song plays on the

radio and nobody hears it

...did it really play?"’
Gugliemo Marconi, 1901

""How many Pl listeners hear specific
artists, songs or categories? l}jvj_using
SelectorREACH to match music
schedules with ARBITRON listening
estimates, you can answer these
questions for the first time!"'

Pierre Bouvard, GM,

Arbitron Radio
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NEWSBREAKERS.

Miller Moves To
Sire As VP/Sales
& Field Marketing

The Sire Records Group has
named David Miller VP/Sales &
~—————— Field Marketing.
Based in New
York. He reports
to Exec. VP/IGM

Randy Miller.
“David is a
thoughtful, creative,

88 and marketing-
oriented sales ex-
ecutive,” Randy
Miller remarked.
‘I have had the

pleasure of work-
ing closely with-him over the past six
years and have watched him grow

Miller

into an experienced and responsible |

professional. {SRG President/CEQ)
Seymour [Stein) and [ are really
pleased to welcome him into the Sire
Records family and to provide him
this opportunity to build his career to
a new level. And for the record —
because it’s the first question that ev-
eryone asks — we are not related!”
David Miller joins Sire from Red

Ant, where he had been Sr. Direc- |

tor/Sales & Field Marketing since
February '97. Prior to that, he was
National Director/Sales at MCA
Records. He also has been National
Director/Single Sales and Regional
Single Sales Manager at Universal
Music & Video Distribution. He
started his career as a buyer with the
Spec’s retail chain in Miami.

WHAS/Louisville
Taps Carls As OM

Four-year WLAC/Nashville PD
Kelly Carls has been named OM at
Full Service WHAS-AM/Louis-
ville. Carls replaces Rick Belcher,
who recently departed for a similar
position at WTMJ/Milwaukee
(R&R 3/20).

It was an honor (o even be con-
sidered for this position by WHAS
GM Mark Thomas, much less get
hired,” Carls told R&R. “As some-
one who is a fan and a big believer
in heritage AMs, I've followed
WHAS’ fortunes for years. I just
think it’s one of the truly great radio
stations in America.”

Carls — who arrives in Louisville
justin time to pick up his Kentucky
Derby tickets on April 20 — previ-
ously programmed several heritage
AMs, including KRMG/Tulsa,

| He most recently was Sr.

Looking I_l_;_ta Their Crystal Ball

Music consultant Jeff Pollack (i) recently hosted his annual “New Media &
Music Conference” in Beverly Hills, CA. The crowd, which included top
radio and music television programmers, managers, recording artists, and
record executives, came o sneak a peek at what lies ahead for the music
industry. Joining Pollack here are WNNX/Atlanta Dir./Ops. and “Rick Car-
roll Radio Innovator Of The Year” award recipient Brian Philips (c), along
with KROQ/L.A. PD Kevin Weatherly.

Atlantic Records’ parent compa-

| ny, the Atlantic Group, has promot-

ed Tony O’Briento Exec. VP/CFOQ.

VP/CFO.

“Over the past few years,
as we have taken a number
of steps to chart the course
of the Atlantic Group into
the next century, Tony’s
contributions have been im-
measurable,”  Atlantic |
Group co-Chairman/co-
CEO Val Azzoli said. “He
has brought his wide-
ranging knowledge, experi-
ence, insight, and — perhaps most
importantly — his sure-footed com-
mon sense to bear on an array of piv-
otal issues. He occupies a key role in
ensuring that this great company will
continue to thrive and prosper for
many years to come. It gives me great
pleasure to announce this much-
deserved promotion for a most val-
ued member of the Adantic family.”

O’Brien

' Atlantic Group Ups 0’Brien To EVP/CFO

Atlantic Group co-Chairman/co-

CEO Ahmet Ertegun observed, |

*“One of the toughest jobs in our in-
dustry is to balance the cre-
ative and business sides of a
record label. Tony has that
rare ability to be sensitive to
the needs of the artistic com-
| munity while having the
{'{ acumen to oversee the finan-
cial complexities of a mod-

contributions to the devel-
opment and success of the
Atlantic Group have grown
immensely over the years,

and I congratulate him on his new |

post at the company.”
O’Brien joined Atlantic in *86 as

GM of Atlantic Studios, the compa- |

ny’s recording facilities in New York
City. In 1989, he was appointed Con-
troller of Atlantic Records and was
upped to VP/Controller in 1991. He
was named Sr. VP/CFO for the At-
lantic Group in 1993.

Karmazin
Continued from Page 1

now has under his wing CBS Tele-
vision — where Les Moonves,
former CBS-TV president, also was
appointed President/CEO Tuesday

-and CBS Cable, headed by Pres-
ident Donald Mitzner. Moonves
and Mitzner report to Karmazin,
who in tumn reports to Jordan.

At one time, Moonves was con-

business.”

CBS Radio’s sales under the new
station group head increased 58.1%
in 1997 over the previous year; the
fourth quarter of "97 alone was up
166.2% over "96. Television sales
only gained 3.3% for the full year
1997, however.

Unlike May 23, 1997, when Kar-
mazin became head of the station
group and 17.1 million shares of
Westinghouse stock were traded,

ern music company. His |

EXECUTIVE ACTION

Kalayjian, Souchack Get Restless Promo Posts

estless Records has namedTanya Kalayjian Director/National Cross-

over Promotion. Based in Los Angeles, she reports to Sr.VP/Promo-
tion Dave Darus. Concurrently, the label has tapped John Souchack as
Director/Northeast Regional Promotion.

“Tanya’s tremendous street knowledge of club and mix shows, coupled
with her expertise in information services, makes her invaluable,” Darus
said.“l started working with John at Island 12 years ago. He has an amaz-
ing knowledge of music, strong relationships in all radio formats, and the
work ethic of a coal miner”

Kalayjian most recently was National Promotion Coordinator at Polydor
USA. Prior to that, she was Director/Information Services at Interscope
Records. Souchack was formerly Director/Northeast Regional Promotion
for Polydor USA. Prior to that, he was National Director/Rock Promotion at
Hollywood Records.

Jackson Joins Bad Boy For VP/Marketing Duties

B ad Boy Records has tappedJayson Jackson as its new VP/Market-
ing. Based in New York, he reports to Exec. VP/GM Jeff Burroughs.

“Jayson is uniquely qualified to head our marketing department;’ Bur-
roughs said. “His past experience with hip-hop and R&B served him well,
and we are excited to have his perspectives and outlook. Simply put, he is
astar”

Jackson most recently was Director/Marketing for Elektra Entertainment,
apost he held since '95. Before that, he was Product Manager at Def Jam
Records (1994-95). He started his career as an A&R assistant at Mercury
Records in 1993.

Marks Takes KWNR/Las Vegas PD Slot

Former Regent Broadcasting VP/Programming and KK AT/Salt Lake City
OM John Marks has been named PD of KWNR/Las Vegas. He replaces
Dave Collins, who exited last month.

Jacor Director/Country Programming Jaye Albright commented, “John
is bright, aggressive, creative, experienced, and will bring a great work eth-
ic and a lot of knowledge to KWNR.”

Marks, who spent more than 12 years at KKAT before exiting last No-
vember, will join the station May 4.

Keith Appointed PD At *SNE/Providence

KMZQ/Las Vegas PD Scott Keith has been tapped to fill WSNE/Provi-
dence’s programming chair. He succeeds Bill Weston, who left the Hot AC
several months ago.

Keith told R&R, “I grew up outside of Boston, so this is somewhat of a
homecoming. It’s nice to be in a place that has greenery and trees; 115-
degree heat in the summertime can be a bit draining.

“[CHR WPRO-FM] is a legendary station, but WSNE has tons of poten-
tial. Our signal is awesome, and our moming show [Jones & Joan] has been
in place for about 13 years. It’s a big head start when people are so familiar
with your moming team. While it’s premature to say if we’ll do anything
differently, I'm sure I'll add my own touch to the station. It should be fun-
sounding, and we’ll probably have a lot more production elements than
WSNE has had in the past. This needs to be a real ‘active’ AC. I'll feel my
way around before jumping into anything right away.”

Prior to becoming KMZQ PD last June, Keith spent nearly seven years as
the mainstream AC’s MD. He previously programmed KEY V/Las Vegas
and KZKZ/Flagstaff, AZ.

3 sidered Karmazin's rival to succeed ~ Wall Street barely blinked at Tues- i 0
KMBZ/Kansas City, KTRH/Hous- Jordan as Chairman of CBS. One day’s announcem);nl:lOnly 1.9 mil- Asy’”m lflmmgc;s ng[ll:l fox change,fa;]ld I I°9k
ton, and WGY/Albany. CBS insider told R&R that Kar— lion sh ded. and th Continued from Page 1 forward to the support of the entire
s - shares were traded, and the try music” country community.

Curelop

Continued from Page 3
He has a fabulous track record, and
we’re hoping great things will come
for the station with Carey leading
the ship”

Curelop added, “I'm very happy
to be named PD of KZOK/Seattle.
It’s a great city to live in. We have a
large opportunity with KZOK, and
we're going to exploit those oppor-
tunities. | have the pleasure to be
working with an extremely accom-
plished and veteran airstaff. And
Lisa Decker has put together a team
of department heads who understand
our business agd what KZOK needs
to accomplish.’® . g

mazin’s promotion does appear to
create an heir apparent to Jordan’s
throne. L

*“This is a great opportunity and
an exciting challenge,” said
Moonves. “We’ve come a long way

| in rebuilding the network, and with

Mike and Mel’s input and support,
CBS intends to raise its sights even
higher.”

Karmazin was modest about be-
ing tapped for the post: “Mike has
assembled a great media company.
I look forward to achieving the full

| potential of this entire organization,

of helping it grow dramatically year
to year, and to working with Leslie
Moonves, who is, pure and simple,
the best television executive in the

price rose only 44 cents, to close at
$35.81. (It was also announced in

May '97 that CBS Corp. would be |
split into three entities: CBS Tele- |

vision, CBS Cable, and the CBS
Station Grbup.) Last week, CBS
gained $2.69 on the New York
Stock Exchange.

Karmazin began his career as a
salesman for WCBS/New York in
1967. He came to Infinity in 1981
and saw it through 15 years of

successes: bringing controversial

talents Howard Stern and G. Gor-
don Liddy on board; going pub-
lic and acquiring WFAN/New
York for $70 million in 1992; and
overseeing the $4.9-billion West-
inghouse-CBS merger.

-

Shriver will be closing the Nash-
ville PR firm she started when she
moved to Music City over 12
years ago. Through the years
she has represented such art-
ists as Randy Travis, Alan |}
Jackson, Willie Nelson,
TrishaYearwood, Travis Tritt,
Lorrie Morgan, Willie Nel-
son, and George Jones.

“I’'m absolutely thrilled
with the opportunity that
Sylvia Rhone has given me,”
Shriver added. “T know this
marks a new era in country
music history. I'm fortunate to be

stepping into a label that already has
such an exciting roster. I believe the

Nadler

Nadler will be closing Susan
Nadler Management to take the
Asylum post. Shriver,
who noted the pair were
“a package going into
this,” told R&R, “Susan
has incredible ears. She
loves music. She appreci-
ates both traditional and
edgy country music and
knows the difference be-
tween country and other
kinds of music.” Nadler
has had an extensive
background in the enter-
tainment industry, including jour-
nalism, publishing, publicity, mar-
keting, and management,

WAAM=adaaekiearactalister—eo
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IT STILL COMES DOWN

TO A GREAT PLAN

Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ran station is now in your format and in your face.

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because thev design great strategic plans and
then excel in execution. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it's your success
that matters, look 10 Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don't be tricked into believing that all research is the
same. Even the highest quality data is worthless if 1t
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “data vendors.”

COLEMANR

An integrated approach

Coleman Research- begins the research process with our
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTe music tests.
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “hidden” issues that may affect your
station’s performance and FACTe —through advanced
measures such as Fit and Compatibility-allows you to
build the most focused music library possible. All three of
these tools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

o Hot 97 /New York o Kiss FM/New York

¢ KROQ/Los Angeles o WBCN/Boston

* Power 106/Los Angeles  The Zone/Sacramento

o KSHE/St. Louis e MIX 106.5/Baltimore

* WIBC/Indianapolis o WKLH/Milwaukee

e KYGO/Denver e Power 98/Charlotte

¢ KS95/Minneapolis ® KS107.5/Denver &

John Gehron,
American Radio Systems

Let's build your “Plan” for success today

“The Plan” from Coleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan" 10 work for you.

IIII

m sorry | didn’t start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy. but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, I would say. Call
Coleman.”

ESEARCH

One of America’s Top Two Radio Research Companies

(919)571-0000 www.colemanresearch.com
Hamburg * Research Triangle Park * Los Angeles

www americanradiohistorv com
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NEWSBREAKERS.

® JAMES CHAMPLIN and MARTIN
BECK have joined Excalibur Media as
President/COO and co-partner, respec-
tively. Champlin is a past chairman of
the New York State Broadcasters As-
sociation and past president of Beck-
Ross Communications. Beck is a past
president of Katz Radio and founder of
Beck-Ross. Excalibur owns WSYB-AM
& WZRT-FM/Rutland, VT and has
agreed to purchase WMNM-FM/Port
Henry, NY.

® TONY C. MALARA has teamed with
Communications Equity Associates to
develop broadcast and media-related
projects for the firm. Malara is a former
President of CBS Affiliate Relations and
founder of TCM Mé&dia Associates LLC.

Records

® STEPHANIE
TUDOR-MILLER
has been elevated
from Sr. Director/
8§ A&R Administra-
il tiontoVP/A&R Ad-
i ministration at Jive
8 Records.

Tudor-Miller

® ADAM LOWEN-
BERG has been
appointed Associ-
ate Dir./Artist De-
velopment for Aris-
ta Records. He pre-

viously served as |
Product Manager
for EMI Records
Group.

Lowenberg

® YON ELVIRA ris-
es from Nat't Dir/
Publicity to Sr. Dir./
Publicity for Virgin
Records. He will
relocate to the la-
bef's Los Angeles
headquarters.

Elvira

® NICK GATFIELD has been named

| CHRONICLE |

BirtHs

Former A&M Regional Promo-
tion Mgr. Tami Shawn-Sauers,
husband Colin, daughter Sophia
Lily Mae, April 6.

WKLB/Boston PD  Mike
Brophey, wife WKLB MD Ginnie
Rogers, son Benjamin Michael,
April 5

KQKY/Kearney, NE APD/MD
Mark Reid, wife Beth, daughter
Holly Lee McKee, April 5.

Producer/artist Sean “Puff
Daddy” Combs, girlfriend Kim
Porter, son Christopher Casey,
April 1.

KFFM/Yakima, WA morning
co-host Rick Dunn, wife Dana,
daughter lreland Mikkaliah,
March 30,

Rogers & Cowan Exec. VP
Cheryl Kagan, husband Hilly Du-
bin, daughter Brooke Madison,
March 27.

United Stations Radio Networks
President/Midwest Sales Rich
Baum, wife Wendy, son Jordan
Lucas, March 25.

'80s pop groups Dexy’s Midnight Run-
ners and Midnight Express.

| ®N2K Encoded Music has promoted

MICK STEVANOVICH from Nat'l Sales
Mgr. to Dir/Nat'l Sales and RHONDA
FOREMAN from Mgr./Field Promo to

Nat'I Dir./Field Marketing for the com- |

pany.

® Rap artist Kurupt has teamed with
A&M RECORDS to launch a new mu-

sic and production company, ANTRA'

Records. The hip-hop imprint will have
offices in Philadelphia and Los Ange-
les. Kurupt will serve as President, and

Joseph Marrone will serve as Chair- |

man. For label inquiries, please call
(213) 856-2783.

© TOM KELLY has become Controlier
of U.S. Operations for peermusic, an
independent music publishing compa-
ny. Kelly previously served as Dir./Fi-
nance for EMI Publishing.

®* NARADA PRODUCTIONS has
signed a North American distribution
deal with DOMO RECORDS, which
utilizes EMI Music Distribution in the
u.s.

® ROB ZOMBIE has launched his new
label, ZOMBIE A GO-GO RECORDS.
The venture, which will specialize in
“musical slabs of spook-a-phonic mon-
ster mayhem,” willbe marketed and dis-
tributed through Geffen Records. The
first two releases are set for June 2,
—(310) 285-2723 0r 7947

® RAY HARRIS, a record industry vet-
eran, has launched Harr-Ray Entertain-
ment, a music production, artist/produc-
er management, and entertainment
consulting firm. Harris has held senior
management positions at RCA, Solar,
Warner Bros., and Epic record compa-
nies. For further information, call (201)
947-4004 or e-mail at HaRayEnt@
aol.com.

® NUGROOVE RECORDS has moved
to 980 N. Michigan Ave., Suite 1880,
Chicago, IL 60611.its new phone and
fax are (312) 573-0900 and 587-9466,
respectively.

National Radio

® WESTWOOD ONE andVH1 present
Divas Live — An Honors Concert set
to feature Mariah Carey, Celine Dion,
Gloria Estefan, Shania Twain, Carole
King, and Aretha Franklin. The show
benefits VH1’s nonprofit organization
Save The Music, which supports resto-
ration of music education programs in

American public schools. |
—(212) 641-2052 or 2057 |

© MEDIAAMERICA unveils Oldies Cal-
endar, a series of format-intensive, 60-
second programs spotlighting a specif-
ic artist or musicmaker based on “this
day in Oldies history”

—{(212) 302-1100

® SW NETWORKS announces the fol-
lowing guests for its upcoming “SW
Satellite™

April 14:William Shatner

April 15: actor Will Fredell (Boy Meets

World) — (212)833-7320

Industry
frmme = STEVE RENNIE
8 is appointed Presi-

i dent of The Ulti-
5 mate Band List, a |
§ music-focused
4 search engine for
8 the worldwide web
| (www.ubl.com).He
comes to the com-
“A pany from Epic
[ Records, where he

served as Sr. VP/

GM, West Coast.

Rennie

® PAMM FAIR has been promoted from
Asst. Executive Director to Associate
Executive Director of AFTRA.

Products & Services

® BRUCE GOLDBERG has entered a
co-venture with Howard Schwartz Re-
cording (HSR) to form Home Run Ra- |
dio, a creator of short- and long-form
programming, station imaging packag-
es, and promo and music specials.

— (212) 687-4180

| ® JACOR BROADCASTING has en-

tered into an agreement with JAMTV
MUSIC NETWORK for the latter to pro-
vide worldwide web marketing, promo-
tion, and support for alt of its existing |
stations. I

Changes

| Records: Patrick Milligan is pro-

President of PolyGram Music Publish- |

ing. He will remain in his current role as
President of Polydor Records U.S. Gat-
field has also served as A&R head for
EMI Records UK and was a member of

PROS ON

THE LOOSE

John Condon— Dir/A&R Asy-
lum/Nashville (615) 297-0870
Garth Fundis — Head Almo
Sounds/Nashville (615) 383-1982
Julie Johnson— Publicity Co-
ordinator Asylum/Nashville (615)
463-9917
Dave Macy — MorningsWLAC-
AM/Nashville (615) 792-3985
Wendy Shaffer Pearl— Sr.Dir/
Publicity & Artist Development
Asylum/Nashville (615) 449-3230
Kara Rosen — A&R rep Asy-
lum/Nashville (615)662-6230
Kenny Shelton — PD/after-
noons WYYD/Lynchburg, VA (804)
385-8874

~

moted from A&R Manager to Dir/
A&R at Rhino Records ... Bill Bish-
op rises from Dir. to Sr. Dir./Film &
TV for Wamer Special Products ...
Jim Pawlika becomes Dir./Music
Resources for EMI Music Publish-
ing ... Mercury Records appoints
Mike Cuhillos to Assoc. Dir/Media
& Artist Relations ... Katie Scan-
dalios is now Dir./Publicity of Edel
America Records ... Stacey Taylor
arrives at Max Music & Entertain-

ment’s Miami office as NSM ... An-~

thony Ko rises to Mgr./Music Video
Promo for Atlantic Records ... Julie

D’Angelo is upped to GM/Rhino

Movie Music at Rhino Entertainment
... Red Ant Entertainment appoints
Sheena McCulloch Dir./Production
... Arista Records appoints Adam
Sexton VP/Product Management ...
Stan Layton joins Avenue Records
as VP/Mktg. & Sales ... Joe Rapolla
becomes VP/Market Research for
PolyGram Group Dist. ... Maverick
Records appoints Tegra Little Nat'l
Dir./Sales, Danny Ornelas Nat'l Dir.,
and Mario Ciccone Nat’l Merchan-
dising Dir. ... Alan Miller is named
Northwest regional sales mgr. for

Geffen Records ... Howard Parr
joins V2 Records as Head/Film & TV
... Art Weiner is now Sr. VP/Corp.
Dev. & Gen. Counsel for N2K Inc. ...
Plaything Music acquires the Exene
Cervenkova Grosso Modo music
catalog, containing approximately 40
copywritten songs by the band X.The
agreement will also be responsible for
future musical output by Cervenko-
va, who is one of the original band-
members.

Industry: Chicago-based Broadcast
Electronics adds Blain Albright and
Brian S. Eaves to its customer ser-
vice/systems integration team ...
Will Fleming joins Paragon Re-
search as Project Coordinator/Radio
Research Div. ... Kimherly Bright-
man becomes VP/Finance for Uni-
versal Concerts ... Maria Ho is
named Associate Dir./Corporate
Communications of PolyGram
Holding Inc. ... Bill Young Produc-
tions, a music/entertainment adver-
tising firm, finalizes the acquisition
of Vanilla Gorilla Productions, a ra-
dio imaging and production compa-
ny focused on the Southwest U.S. ...

Rogers & Cowan promotes Monica

Alexander to AE ... The Federation
Internationale de Volleyball (FIVB)
inks an agreement with U.S.-based

N

Moy amaricanradighicton, caom

Ruffolo Communications to devel-
op, market, and execute FIVB Glo-
bal Radio Network over the web
(currently at www.fivb.ch) ... D. Pa-
gan Communications’ new address |
is: 775 Park Avenue, Suite 105, Hun- |
tington, NY 11743. Phone and fax |
are (516) 784-7865 and 7866, re-
spectively.

Country: Brian Britain joins trimul-
cast WWVY-FM. WWXY-FM &
WWZY-FM (Y-107)/New York for
overnights ... Former KJR & KUBE/
Seattle morning personality Mary
White joins crosstown KMPS for
morning co-host/traffic reporter du
ties, while Connie Cole arrives at
*MPS for middays from Classic Rock
sister KZOK ... WFMS/Indianapolis
welcomes Bill Whyte as morning co-
host ... KUBL/Salt Lake City MD
Steve Chase exits ... WROO/Jack-
sonville names Rhonda Goff MD.
Kelly O’Brien joins for nights ... Jan
Miller is new to middays at KHEY/
El Paso ... Boomer Cruz takes nights
at KTOM/Monterey-Salinas
WOKI/Knoxville flips from Country
to Classic Rock ... KTPK/Topeka re-
launches as “106.9 The Twister.”
Marty Brandon takes mornings,
Derek Wolf is in for middays, and
Steele nails nights.

NATIONAL
RADIO
FORMATS

ABC RAOIO NETWORKS
Robert Hall » (972) 991-9200

Hot AC

Garry Leigh

SHAWN COLVIN Nothin On Me
MARCY PLAYGROUND Sex And Candy
TONIC If You Could Only See

Classic Rock

Chris Miller
PAGE/PLANT Most High

ALTERNATIVE PROGRAMMING
Steve Knoll = (800) 231-2818
Gary Knoll

Rock

DAVE MATTHEWS BAND Don't Drink The Water.

EVERCLEAR | Will Buy You A New Lite
MATCHBOX 20 Real World

CHRMot AC

MARIAH CAREY My All

LISA LOEB Let's Forget About It

LEANN RIMES Looking Through Your Eyes
Mainstream AC

DAVE MATTHEWS BAND Oon't Drink The Water
LISA LOEB Let's Forget About It

JAMES TAYLOR Jump Up Betind Me

BONNIE RAITT One Belief Away

Lite AC

MARIAH CAREY My All

PETER CETERA She Doesn't Need Me Anymore
NATALIE IMBRUGLIA Torn

NAC

GREG KARUKAS Blue Touch
KEITH ROBINSON Peaceful Flight
JOE SAMPLE Night Flight

uc

BUSTA RHYMES Tuen It Up
EBONI FOSTER Crazy For You
LUKE Raise The Roof

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

Casey Keating

BLAIR Have Fun. Go Mad

MARIAH CAREY My All

LISA LOEB Let's Forget About It
VONODA SHEPARD Searchin® My Soul

Digital Soft AC

Mike Bettelli

SARAH MCLACHLAN Adia
Deliliah

FLEETWOOO MAC Landslide
Alternative

Teresa Cook

OAVE MATTHEWS BAND Don't Drink The Water
GREEN DAY Redundant

MATCHBOX 20 Real World

WANK Forgiven

JONES RADIO NETWORK
Phil Barry ¢ (303) 784-8700

Adult Hit Radio

JJ McKay

CHUMBAWAMBA Amnes@a

JA Heaven

Rock Alternative

Doug Clifton

GO0 GOO DOLLS iris

DAVE MATTHEWS BAND Don't Drink The Water
Soft Hits

Rick Brady
KENNY G My Heart Will Go On

WESTWO00O0 ONE RADIO NETWORKS
Charlie Cook = (805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer
PAGE/PLANT Most High
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MANAGEMENT

Evans Covers The Territory

(3 How Jacor exec integrates 10 markets into his daily routine

PART TWO OF A TWO-PART SERIES

ust two years ago, no group could own more than 4() stations.
Today, Jack Evans oversees 45 as Jacor’s VP/Programming,
Western Region. Spending a day with Evans, I not only got a
glimpse into how he handles a 10-station cluster in his home
market of San Diego, but also how he works with the other 35 to
maximize the company’s resources on a station-by-station, clus-

ter, and national level.

Since the passage of the Telecom
Act. there has been enormous inter-
est in Jacor's “hub-and-spoke” phi-
losophy. The principle: Jacor buys
stations in secondary markets around
many of its major markets, then uses
the major-market programming to
create regional networks. In reality,
how does this work? As an example,
Evans explains, “‘Boise came up with
the concept of sharing its Saturday
service shows with Jacor stations in
Twin Falls, Pocatello, and Idaho Falls.
The eight-hour Sanrday In ldaho
block — including a home-repair
show, a car show. a gardening show,
and others — is fed from the hub | Boi-
se] to the spokes [Twin Falls, Pocatel-
lo. and Idaho Falls]. The hub sells in-
ventory. as do the spokes. One prod-
uct, four revenue streams.”

On a less formal basis, stations are
sharing certain elements with stations
not only in their region. but with other
Jacor stations nationwide. “It appears
to be working very well,” Evans ex-
claims. “But there’s still room for im-
provement. Sharing production ele-
ments between markets has moved
along quicker than the importing and
exporting of Jong-form pregramming.
Our stations do a good job of sharing
work parts and concepts.”

For example, as I sit in Evans’ of-
fice, he’s making his usual round of
calls to his PDs. As he speaks with
his News/Talk and Sports PDs. he asks
how many were able to use a tribute
to legendary sponiscaster Harry Car-
ay that had been assembled jointly by
XTRA/San Diego and KXTA/Los
Angeles. 1 was in Los Angeles the
day Harry Caray died. Watching how
San Diego and Los Angeles worked
together was very gratifying. Know-
ing that Boise, Salt Lake City. and
Santa Barbara were the recipients of
this work was a good feeling.

“The choice of whether to run it is
still theirs. The key to asking them it
they got it was to find out if systems
are beginning to work — so when ma-
Jjor news does break. we're prepared.

“We learned a great deal from the
Princess Di tragedy. It happened on a
Saturday night, on a holiday weekend.
Many Jacor stations quickly learmed
about importing and exporting pro-
gramming from that incident. Phones
need 1o start ringing and major play-
ers need to be at those big news sta-
tions. The moming news anchor needs
to be found and on the air”

Since the hub-and-spoke system
replaces some small-market pro-
gramming with programming from
the bigger marhets, Evans concedes
that some difficult personnel choices
need to be made. including cutbacks.
“Each situation needs 1o be evaluat-
ed and managed responsibly,” he

HEADQUARTERS — No, this
isn't Evans' desk; it's actually
Detective Andy Sipowicz's.
Evans tried it out on a visit to the
set of NYPD Blue.

says. “In some areas. we have down-
sized. On the other hand. we've cre-
ated many new opportunities. KNRS/
Salt Lake City and KEWS/Portland
are two stations where Jacor has in-
creased employment opportunities.
Situations are evaluated cluster by
cluster. The Boise/ldaho promotion
cluster looks entirely different from
the Las Vegas cluster”

The Format Fixers

As we sit in Evans’ office. he’s giv-
en alogo for KLDZ-AM, the new all-
Sports station Jacor’s about to launch
in Santa Barbara. It’s a spoke of hubs
KXTA-AM/L.A. and XTRA-AM/
San Diego. drawing the bulk of its pro-
gramming from those two stations,
supplemented by a few local person-
alities for “local Santa Barbara flavor”
Evans explains.

The impending Santa Barbara flip
leads us into a discussion of how the
decision to make a format change is
made. “{CEO] Randy Michaels is the
visionary.” he states. “He’s always
several moves ahead of the rest of the
room. The entire Los Angeles signal
upgrade was stored tn his mind
months betfore it was actionable. | VP/
Programming | Tom Owens is proba-
bly a strong competitor at the game of’
chess. He’s another guy who’s always
thinking, “What if? How could?”
Would it make sense? [President/
COOJ Bob Lawrence is the enforcer.
Show him the money! Does the deal
work ? Those three guys play the lead
roles. Then there’s the supporting cast
of characters: everyone in the compa-
ny with anidea. thought. or suggestion.”

I's a recurring theme as the day
goes on: Within Jacor, everyone is en-
couraged to communicate. Evans re-
calls, *“Tom explained very early on
to [ VP/Programming, Eastern Region]
Marc Chase and myself that we need
to overcommunicate with our manag-
ers. No surprises. It’s surprising how
well the internal information highway
works. Jacor has grown so quickly,
you would think keeping everyone in

By Anthony Acampora
R&R Charts & Music Mgr.

the loop would be a problem. Quite
the opposite. I tend to think we over-
communicate at times, but that’s fine.
F'd much rather have it that way”

Jacor’s programmers, Evans tells
me, also have open lines of commu-
nication. “The company’s format spe-
cialists — Gene Romano [Rock],
Jaye Albright [Country], B.J. Harris
[CHR]. and Vance Dillard [Soft AC|
— conduct conference calls on an as-
needed basis. As developments dic-
tate, Tom will organize a call for the
specialists. Marc, and myself™

And just as his stations’ managers
report to him on a regular basis, Evans
is charged with keeping Randy
Michaels in the loop. “Weekly, I sup-
ply Randy with a concise written over-
view of what’s happening with the sta-
tions or the projects in my region. 1
know he reads them. because copies
with his thoughts. suggestions, and
ideas come back"

Team Spirit

Another thing I notice throughout
the day is the closeness that exists
among the Jacor crew. Sitting in
Evans’ office, I could see how much
they respect him and how much he
wants them to learn and grow within
the company. “I can't tell you the lev-
el of passion and creativity in other
companies.” he says. “T will say very
creative and passionate people want
to be part of Jacor. which leads me to
believe all is not wonderful in other
broadcast camps. It mosi definitely
starts at the top. I can assure you, if
Randy has a content or quality con-
cem. my phone rings.”

What makes Jacor such an attrac-
tive company to work for? “The fiee
food and concert tickets.” he jokes.
“No. | really believe it comes down
to creating a working environment
that encourages creativity and tun.
Buildings that have been Jacor tor a
period of time feel different. They're
alive and active”

Frequent Flier

Evans gets 1o visit plenty of those
buildings, since he oversees stations
in [0 markets. He has no set sched-
ule. he explains. Instead. his itiner-
ary is based on need. “When we
were launching K-NEWS in Port-
land, followed by K-NEWS in Salt
Lake City. tollowed by Oldies and
Sports in Santa Barbara, I was home
on weekends. Recently, my time has
been spent in Southern California,
working with Beau Bennett and Bill
Pugh on the XTRA Sports Radio
Network and preparing for the de-
but of Dodgers baseball. 'm look-
ing forward to my Boise trip. I'm
anxious to hear their finished hub-
and-spoke Saturday programming.

“I hope our people feel comfon-
able when a corporate guy comes to
town. The purpose of my visits is 10

“help our people maximize their oppor-

tunities. Having been with the compa-
ny for a number of years, 1 try to help
the decision-making process by acting
as a station relations guy between lo-
cal management and corporate.”

THE ROAD 10

By Dick Kazan

Getting Through
The Screen Routine

hen you place a call, does it frustrate you if they
don’t call back? Are you tired of calling repeatedly
and stilt hearing nothing? Last week, | shared three tech-
niques I've used that are very effective in overcoming this

problem. But I've saved the best for this week.

Let’s discuss what can be the most difficult part of the problem: the
screening secretary. Usually, this person is a woman; often, angry call-
ers speak of her in derogatory terms. That's a huge mistake. She ish't
your enemy. If you treat her right, she’s one of the best allies you could
have. She knows the opportune time to put your call through, and she
also knows the best way to present you so her boss will be most recep-
tive to what you have to say.

Because she is soimportant to you, let's do something very few other
people do — put ourselves in her position. If her boss is in seniormanage-
ment, he or she probably receives 20-40 calls a day! In the secretary’s
stress-filled, deadline-driven day, one of her numerous responsibilities is to
determine which calls go through immediately, as well as which ones get
called back and when.

Most callers think only of what they want. They can be demanding, abu-
sive, evasive — anything but pleasant. When she screens them, the major-
ity express hostility and feelintimidation. In any case, they seldom accom-
plish what they want, which is to speak with her boss.

Our approach is different. Sit back, relax, smile, and be honest with her.
Here’s what | do:

“Good morning. My name is Dick Kazan. Who am | speaking with? Mary.
Mary, the reason that | called is..."” Now is when your pre-call preparation
and your“hooks” are so important. As you recall from last week, a hook is
an attractive benefit you offer, succinctly stated. You're going to give Mary
genuinely compelling reasons to put her boss on the fine. If you can’t de-
cide what those reasons are, you've wasted her time and yours.

Recently, | spoke with an executive secretary atWestwood One. After a
brief but very friendly conversation, she complimented me on the courtesy
I had shown to her, then said, “Everyone is in such a big rush to go no-
where.” She explained that many callers are in such a hurry that they are
thoughtless and abrasive. As a result, they don'tmake a favorable impres-
sion and, therefore, don’t accomplish their goals.

Follow the advice I've shared with you, and you'll see a dramatic
improvement in the response to your calls. There are two other essen-
tial elements:

* The sound of your voice. If you're nervous and breathing hard, stam-
mering, stuttering, running your words together, or speaking in a high-pitched
voice, you're not going to make a favorable impression. Practice speaking
into a recorder until your voice sounds relaxed, upbeat, and professional.

* Your message. If what you offer sounds like just another sales pitch —
the umpteenth she's heard today — your call will be rejected. Carefully
analyze her boss’ needs and what you offer, then reword your presentation
so that it's much more enticing.

What's the key to success when placing business calls? Remember

that when you speak with a veteran secretary, you're talking with a person
who has many years of experience and has risen to a senior position. Treat
her with the respect she has earned and deserves. Reach across the tele-
phone line and verbally shake her hand. Help her to help you. The results
willamaze you.
Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

Trust Everyone

Try as he may, Evans can’t be in 10
places at once, so he’s had to adapt
his management style to fit his larger
workload. “The key here is trust. del-
egation, and accountability. I trust the
people [ work with. I've leamed to del-
cgate to those 1 trust. In tum, they’re
held accountable. Having said that, as
quickly as we re moving, mistakes are
inevitable. When a mistake is made. 1
don’t want finger-pointing — just the
best solution to the situation we're in.”

Even with all of the additional re-

sponsibilities. Evans maintains that the
hardest part of his new position is
“shutting down and relaxing. There are
days when I don’t like being with me.
On the other hand. this is a wondertful
time for those of us who truly love ra-
dio. Every day is an adventure. Every
day, there are new challenges. I truly
love what I do.”

Finally. when asked what's next tor
him, Evans replies. “Increased market
share and revenue. taking batting prac-
tice off a major-league pitcher. and
meeting Bob Dylan.”
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Here’s Why
Phoenix Stations
Are Stepping Up
to Scarborough

Account

93.3 KDKB

KB Nails New
Digital Cellular

When a promotional buy for Sprint’s new digital
mobile service was on the line, KDKB-FM account
executive Keith Woods looked to Scarborough to help
him answer the call.

Using Scarborough, Woods profiled Metro

Phoenix mobile phone users and found they are
frequently college grads and/or sales professionals
between the ages of 25 and 49. By comparing this
data to his station’s listener profiles, Woods illustrated
that his station delivered the professional target that
Sprint wanted to reach: “Some agencies have the
misconception that our AOR listeners are young and
don’t have disposable incomes. Not only did we
demonstrate that our listeners used mobile phones,
we showed they had the money to pay the bill.”

Based on the Scarborough information, combined
with cross-promotion ideas and the catchy slogan
“When our listeners aren’t rockin’, they’re talkin’,”
Woods landed the buy. “I think our success with
Sprint was based on how vividly we described our
audience and marketplace using Scarborough.”

- ARBITRGIV

a division of Ceridian Corporation

www americanradiohistorv com



www.americanradiohistory.com

16 © RaR April 10, 1998

SALES

May 98 Calendar Of Events

M ay is approaching ... and with it comes not only warmer weather, but some opportunities for you
to use when planning your next Sales and Marketing events.

Daily Planner
For May '98

¢ May 1 — Empire State Bullding
opens (1931)

Fidel Castro declares Cuba a
socialist state (1961)

¢ May 2 — Fourth Annual Geller Media
Int'l Producers Workshop. Radisson
Empire Hotel, New York City
Dr. Spock born (baby doctor/activist)
(1903)

Bing Crosby born (1904)

¢ May 3 — Sugar Ray Robinson born
(1920)

First comic book published (1934)
Laverne & Shirley’s last episode
shown on ABC-TV (1983)

¢ May 4 — Kentucky Derby
Naked Day
Relationship Renewal Day
Audrey Hepburn born (1929)

World record for hamburger-eating
set by Bob Matern, who ate 83 of
them in two and a half hours (1973)
MargaretThatcher becomes first
female Prime Minister, UK (1979)

* May 5§ — Cinco de Mayo
First perfect baseball game (1904)
Michael Palin (Monty Python) born
(1943)

* May 6-8 — Radio Only Management
Conference. Phoenician Hotel,
Scottsdale, AZ
Sigmund Freud born (1856)
Rudolph Valentino born (1895)
Babe Ruth hits first major-league
home run (1915)

* May 7 — NationalTeacher's Day
First coast-to-coast news broadcast
conducted by Herbert Morrison
covering the Hindenburg disaster
(1937)

Traci Lords born (1969)

* May 8 — National Third Shift
Workers Day
No Socks Day
Don Rickles born (1926)

Ricky Neison born (1940)

Hank Aaron breaks Babe Ruth's
home-run record, hitting his 715th
homer (1974)

Last episode of Happy Days shown
on ABC-TV (1984)

*May 9 —TearTheTag Oft The
Mattress Day
Candice Bergen born (1946)

* May 10 — Mother's Day.
Fred Astaire born (1899)
Merger of NFL and AFL completed
(1969)

¢ May 11 — Let’s Go Fishing Day
Siamese twins Chang & Eng born
(1811)

Albert Einstein presents his theory
of relativity (1916)

Firstprogram of scheduled TV
broadcast by WGY-TV/Albany-
Schenectady (1928)

* May 12 — Spitting outlawed (1896)
First worldwide radio broadcast
covers the coronation of King
George VI of England (1937)
George Carlin born (1937)

Pink Floyd performs the first
quadraphonic concert (1977)

¢ May 13 — Father Guido Sarducci
makes his first appearance on
Saturday Night Live (1978)

Boxing great Joe Lewis born (1914)
¢ May 14 —Vaseline becomes

registered trademark for petroleum

jelly (1878)

George Lucas born (1944)

Nation of Israel granted

independence by League of Nations

(1948)

* May 15 — Stewardess Day
Nylon stockings go on sale in U.S.
(1940)

President Nixon appoints first two
female generals: Cols. Elizabeth
Hoisington and Anna Mae Mays
(1970)

* May 16 — First Academy Awards
presented (1929)

Pierce Brosnan born (1952)

* May 17 — National Memo Day
Armed Forces Day
First running of Kentucky Derby (1875)
Dennis Hopper born (1936)

* May 18 — VisitYour Relatives Day
Napoleon crowned Emperor (1804)
Pope John Paul Il born (1920)
Mount St. Helens erupts (1980)

* May 19 — Shoes for both the right
and left feet introduced for the first
time in Europe (1310 ... and they
don’t make their way to the U.S. until
the 1700s)

Malcolm X born (1925)
DJ Alan Freed arrested on payola
changes (1960)

If you see yourself as a legend,
then work with a company
that believes in legends.

Passionate about Radio?!

Committed to excellence?!

Thrive on winning?!

Contact Citadel Communications

Over 100 radio stations coast to coast.
Management, sales and programming
positions available.

Opportunity fueled by growth.

C

Citadel Communications Corporation
P.O. Box 3113, Tempe, AZ 85280-3113.

Phone 602-731-5222 Fax 602-731-5229

An Equal Opportunity Employer

¢ May 20 — James Smith (First
African-American cadet atWest
Point) born (1870)

Jimmy Stewart born (1908)
Charles Lindbergh lands in Paris
after nonstop flight from Roosevelt
Field, Long Island aboard Spirit of
St. Louis (1927)

* May 21 — National Waitress Day
Plato born (427 BC)

Mr. T born (1952)

¢ May 22 — Mr. Rogers’
Neighborhood debuts (1967)

Johnny Carson hosts his last Tonight
Show (1992)

¢ May 23 — First MLB National League
“no-hitter” pitched by Joe Borden of
Boston, who ends the season as the
team’s groundskeeper (1875)

Joan Collins born (1933)

¢ May 24 — Indianapolis 500
First auto repair shop opens (1899)
Priscilla Presley born (1946)

Al Unser becomes oldest Indy 500
winner at 48 (1987)

¢ May 25 — Memorial Day
Oral Roberts sees 900-foot-tall
Jesus Christ inTulsa (1980)

Six million hands link up for “Hands
Across America” (1986)

* May 26 — Dow Jones Industrial
Average birthday (1882)
JohnWayne born (1907)

U.S. and USSR sign SALT | treaty,
placing a ceiling on nuclear weapons
and a freeze on testing (1972)

* May 27 — Vincent Price born (1911)
Golden Gate Bridge opens (1937)
President Kennedy announces
Apollo program goal of putting a man
on the moon before the end of the
decade (1961)

* May 28 — Baseball player Kirk
Gibson born (1957)

* May 29 — National Spelling Bee finals
Bob Hope born (1903)

John F.Kennedy born (1917)

* May 30 —'98 RTNDA Spring
Training Conference. Wyndham
Garden Hotel, Buckhead, Atlanta.
Bugs Bunny voice Mel Blanc born
(1908)

First CD introduced (1986)

* May 31 —Take This Job And Shove
It Day
Clint Eastwood born (1930)

Joe Namath born (1943)

TheWho perform the loudest
concert in history with a 76,000-watt
PA system (1976}

(Compiled by R&R Radio Editor Frank
Miniaci from various resources, including
Radio Programming Consultant Alan
Sneed.)

ADIO GETS RESUL

SUCCESS STORIES FROM THE RAB

Blockbuster Wheels Over Competition

SITUATION: After its merger with Viacom in 1994, Blockbuster
Video now has more than 5300 stores worldwide. The store in
Lafayette, IN has been in business for more than 10 years, using
radio, the yeliow pages, and a college newspaper as its primary
advertising tools.

OBJECTIVE: A new competitor, Hollywood Video, was about to
open in the Lafayette market. Blockbuster wanted to keep people
away from the grand opening of its new competitor and communi-
cate its great service, large inventory, and quality products to its
consumers.

CAMPAIGN: Classic Rock WKHY-FM invited Blockbuster to par-
ticipate in an established radio station promotion known as “Get
Your Hands On A Harley” For the contest, listeners were invited to
register at the station, the Harley Davidson dealership, and a va-
riety of on-location broadcast remotes. One of those remotes was
held at Blockbuster. The three-hour event was promoted for a week
in advance, and included refreshments, pizza, and additional prize
giveaways. Nine :60-second breaks were broadcast from the store
during the remote.

RESULTS: “Our traffic counts exploded on Sunday during the
event!” wrote David Goad, store manager. “A normal Sunday will
generate around $1800 of business and is one of the slowest
days of the week. However, during the three-hour remote, Block-
buster did more than $2100"

—— RABTOOLBOX———

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

From 6am to 6pm, videocassette renters spend 49% of their media time
with radio. Compare this to 37% with television and only 9% of the time with
newspaper. Seventy-four percent of videocassette renters own thelr homes,
and 43% of the households have children.

FROM RAB’S INSTANT BACKGROUND COLLECTION —
VIDEO STORES

The Consumer Electronics Manufacturers Association (June, 1997) reports
thatVCRs have reached a penetration rate of 89% of U.S. households.In a
given month, between 44% and 53% of all consumers (approximately 100
million people in 45 milflon houseroids) rent at least one video (Chilton
Research Services/Research Alert, August 15, 1997). Saturday is the most
popular day to rent videos, with nearly 31% of the weekly total ( Video Store
Magazine Retailer Survey, August, 1997).

FROM RAB CATEGORY FILES

“Blockbuster, which records a million transactions per day, now has trans-
actional data on 55 million U.S. households (that's how many have a Block-
buster card) and demographic information on 104 million U.S. households.
[A new] database is being created from systems in Blockbuster's direct-
marketing, real estate, and merchandising groups. It [was] expected to be
fully functional in the United States in December 1997

— Direct, Oct. 15, 1997

For more Information, call RAB's Member Service HelpLine at (800) 232-
3131, orlog on to RadioLInk at hitp//www.rab.com.

Month-Long Events

* Better Sleep Month

* Breathe Easy Month

¢ Electrical Safety Month

* Healthy Baby Month

* Better Hearing Month

* Mental Health Month

* Modern Dance Month

* Motorcycle-Awareness Month

* National Asparagus Month
* National BBQ Month

* National Bikes Month

* National Egg Month
 National Hamburger Month

* National Photo Month
* National-Senior Travel Month
* National Strawberry Month

* National Allergy & Asthma Month

* Nationaf*High Blood Pressure Month

Week-Long Events

* May 5-11 — Be Kind To Animals Week
Carpet Care Improvement Week
Art Appreciation Week
National Nurses Week

* May 17-20 — 38th Annual Broadcast Cable
Financial Mgmt. Conference, Hyatt Regency, New
Orleans.

* May 19-25 — National Cellular Phone Safety Week
National Safe Boating Week

* May 21-27 — 21st Annual NABOB Spring
‘Broadcast Management Conference. Hotel TBD, St.
Thomas, U.S. V..

*May 27-June 2 — National Frozen Yogurt Week

wawwww americanradi
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The trustees of the Foundation of Ainerican Women®
in Radio and Television invite you to celebrate quality
programming for, by and about women at ...

ractos

23rd Annual AWRT
Gracie Allen
Awards

Monday, April 27, 1998

Alice Tully Hall
Lincoln Center
New York, New York

President’s Circle
¢ ABC, Inc.
* American Movie

* Granite Broadcasting
Corporation
* Lifetime Television

Classics/Romance e NBC
Classics
¢ CBS Producer
* WNRC

Individual Tickets

I will attend the awards
presentation and celebration

I am unable to attend, but am
enclosing a tax deductible dona-
tion in support of The Gracies™.*

I am unable to attend. Please
donate my seat(s) to scholarship
recipients.”

Star-studded awards presentation
and VIP celebration

5:30 p.m.

Black Tie

Gayle King
Gayle King Show
Emcee

All proceeds to benefit
the Foundation of AWRT

GRACIE SPONSORS The Foundation of AWRT gratefully acknowledges the
following 1998 Gracie™ sponsors for their generous support and contributions.

Publications

* Broadcasting & Cable
* Electronic Media

* Radio & Records

Director

* ABC Daytime

* Cox Broadcasting

* Dow Jones &
Company/CNBC

* Katz Media Group, Inc.

* UPN

Gracie Allen Awards Registration

Sponsorship Opportunities

President’s Circle: 10 tickets,
sponsorship of category, present
an award, full page program ad,
verbal and printed recognition
betore, during and after the

CVENL ¢z b s NBAT oe g ah $7,500
Producer: 7 tickets, full page pro-
gram ad, recognition in on-site
event signage . .. ......... $5,000

Fax: (703) 506-3266

Advance Purchase (by 4/20):  $125 Director: 5 tickets, halt page pro-

AWRT Member: $110 gram ad, recognition in on-site

Tickets at door: $200 event signage . . .......... $2,500
'or more information regarding

*Contribution: — sponsorships, please call AWRT's
Maria Brennan at (703) 506-3290).

Payment information

Check/Money Order Visa MasterCard AmEx

Card No.: _ Exp. Date:

Signature: =

Total Amount Enclosed

Name: } - Title: _

Company: . . -

Full Address: B

Phone: ~ Fax:

Send me information about AWRT membership
Send w/payment to: AWRT, Suite 200, 1650 Tysons Bivd., Mclean, VA 22102

(Ti LY

Y gt

o I R

www americanradiohistorv com
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I ou’re invited to attend the industry’s largest

gathering of radio and record executives, June
11-13, 1998 at the Century Plaza Hotel in Los
Angeles, California to celebrate R&R’s 25th
anniversary and the dawning of a new era in radio.
It’s the essential event that will prepare you to take

your place in the rapidly evolving radio and record

industries. Three days and nights of inspiring

N v E N TI N speakers ... informative panels ... and superstar
entertainment. It’s also a fantastic opportunity to
PRS2 N (T3 meet, greet, and exchange ideas with the industry’s

best and brightest.

R !llﬂ-l“:’l— el | 3 _;"
e GONVENTI

\ REGISTRATION

INFORMATION REGISTRATION FEES

FAX ithis form 10: (310)203-8450 —— 3 OR MORE BEFORE MAY 1, 1998 $350 EACH
or MAIL o — SINGLE BEFORE MAY 1, 1998 $400 EACH
R&R CONVENTION 98 ——— 3 OR MORE AFTER MAY 2, 1998 $435 EACH
10100 Santa Monica Blvd., 5th Floor = SINGLE AFTER MAY 2, 1998 $465 EACH
Los Angeles, CA 90067-4004 — EXTRA COCKTAIL TICKETS (THURS)  $ 75 EACH
Please print carefully or type in the form below. - EXTRA SUPERSTAR SHOW (SAT) $100 EACH
Full payment must accompany registration form. _ DAY PASSES (SESSIONS ONLY) $150 EACH
Please include separate form for each registration.

Photocopies are acceptable. ON-SITE REGISTRATION $525 EACH
MAILING ADDRESS METHOD OF PAYMENT

Amount Enclosed: $

Name

’ — _ o B Visa D MasterCard D AMEX D Discover D Check D
Title
éaTLcuers/Cumpany Name _ Account Number Exp. Date: i
I
Street - o Cardholder’s Signature
rl
C_ily State Zip Print Cardholder's Name

. CANCELLATION POLICY: Al cancellations must be submitted in writing. A full
Telephone # Fax # refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 3. 1998. Cancellations received between April 4
and May 15, 1998 will be subject to a $150.00 cancellation fee. No refund will he
E-mail issued for cancellations after May 15, 1998 or for "'no shows.™

TRA

q—“-

CENTURY PLAZA HOTEL AND TOWER SOLD OUT.

Please call the nearby Beverly Hilton Hotel. Rooms are reserved for
“Radio & Records.” Single rooms are $185 and double rooms are $205.
Please contact the hotel directly at 310-274-7777 or 1-800 HILTONS.
If you have any questions, please call the R&R Convention Hotline at 310-788-1696.

For the lowest airfares to R&R’s Convention 98, call Kim at
Music Awareness Promotions at 800-634-5043.
Travel 1s available via American, United, Delta, or USAir. Call today!

-

Al

- At PPN =
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SCREEN SCENE

FRANK MINIACI

Radio Goes To The Movies

Movie openings can make for great promotion ideas.
And the time 10 create a promotion based around a forth-
coming release is now. R&R will detail some of the ma-
jor movies set to be released in the coming months. For
information on creating a promotion for a specific mov-
ie, call the studio’s regional/field representative for your
market. Check out movies opening this week and chart-
ing movie soundtracks in Show Prep (Pages 20 and 21).

April 24
IN GOD’S HANDS (Triumph
Films) — Three best friends

travel the globe to surt the most

dangerous spots in search of

beauty and excitement. When
Mickey (Matt George) dies
catching an epic wave, his friend
Shane (Shane Dorian) decides
he must also face the 40-toot
force of nature.

LAND GIRLS (Gramercy Pic-
tures) — As WWII rages. the
young men of England have been
called to the front to fight. So,
back at home, a new regiment is
tormed. The soldiers? The Wom-
en’s Land Army. or “land girls,”
young women of England who are
dispatched across the countryside
to pick up the slack. Stella (Cathe-
rine McCormick). Ag (Rachel
Weisz), and Pru (Anna Fricl) ar-
rive at a remote farm to help. The
women form a strong camarade-
rie and then must work with the
farm owner’s volatile son. Joe.

who eventually falls for one of

them.

THE BIG HIT (TriStar) — In
this action thriller, four hit men
ingeniously battle through a pha-
lanx of bodyguards to “off™ a ve-

nal white slaver. The four then
kidnap a beautiful ieenage Jap-
anese heiress with connections
to the Mob and realize they
have committed one crime too
many. Co-starring Mark Wahl-

berg, Lou Diamond Philips,

Christina Applegate, and
Avery Brooks.

May 1

BLACK DOG (Universal) —
Patrick Swayze is ex-con Jack
Crews, a professional trucker
who breaks purole when he is
duped into driving a semi loaded
with illegal weapons from Atlan-
ta to New Jersey in order to keep
from losing his home. Chased by
FBI agents and double-crossed
by his gunrunning employer,
Crews is forced to dodge one
deadly obstacle after another and
confront past demons in order to
prove to his estranged wite and
daughter that he can provide for
them once again. Co-starring
Meat Loaf and Randy Travis.

LES MISERABLES (TriStar/
Mandalay) — Victor Hugo's epic
tale of love, honor, and obsession.
Jean Valjean’s theft of a loal of
bread condemns him to an unjust
prison sentence and life on the

what's inspiring everyone.

What Are You Reading?

Begining this week, we'lltake a survey to see what everyone is reading out
there. What do you feel are the three hottest books? What are your favorite
magazines? E-mail or call me directly, and we’'ll tabulate the resuits to see

run. He Luter talls in love with the
doomed Fantine, and. upon her
untimely death, helps to raise her
daughter, Cosette. Starring Liam
Neeson. Geoffrey Rush, Uma
Thurman, and Claire Danes.

May 8

CLAY PIGEONS (Gramercy
Pictures) — Easygoing gas sta
tion attendant Clay Bidwell’s
(Joaquin Phoenix) day goes to
hell when his best friend Eari
isn’t very understanding upon
finding out that Clay’s been
sleeping with his wife. It gets
worse after Earl engineers his
own demise in tront of a horri-
fied Clay, who is then “framed”
for the murder. Co-starring Geor-
gina Cates, Vince Vaughn, Jan-
eane Garfolo, and Scott Wilson.

DEEP IMPACT (Paramount)
— A contemporary action thriller
that follows three stories through
the chaos that ensues when it’s
discovered that a comet is on a
deadly collision course with
Earth. Starring Robert Duvall,
Tea Leoni, Elijah Wood, Mor-
gan Freeman, and Vanessa Red-
grave.

May 20

GODZILLA (Universal) —
Nuclear scientist Nick Tatopoulos
is ripped from his research for the
greatest project of his lite — to
help the U.S. track the beast behind
several mysterious disasters. As
Nick begins his investigation, the
enormous creature descends upon
NYC, causing complete chaos.
The army mobilizes its troops to
attack, but the monster swittly and
effortlessly disappears. Phillipe
Roche, an enigmatic insurance in-
vestigator, leads an odd team to
assess the destruction left in the
creature’s wake. He and Nick must
join forces to unravel the mystery
behind the incredible creature.
Starring Matthew Broderick,
Jean Reno, Maria Pitillo, and

could stand.

Promo Of The Week

WEREWOLVES OF LONDON — KZZU/Spokane. WA recently held a
“Hairy Back Contest.” where listeners gathered to see just how much they

May 22

BULWORTH (20th Century
Fox) — Warren Beatty portrays

a U.S. senator who is going over’

the edge. Inspired by the beauti-
ful Nina (Halle Barry), Bulworth
finds himself saying publicly for
the first time what he’s always
known to be true about race and
wealth in America.

QUEST FOR CAMELOT
(Warner Bros.) — WB'’s first tul-
ly animated feature film is set in
the days when King Arthur was
newly crowned. The story re-
volves around the exploits of Kay-
ley, a lively and strong-willed girl,
and Garrett, a resourceful young
blind man. Lending their voices
are Jessalyn Gilsig, Cary Elwes,
Gabriel Byrne, Gary Oldman,
Don Rickles. and Eric Idle.

June 12
THE TRUMAN SHOW (Par-
amount) — Truman Burbank

(Jim Carrey) is the most famous
face on television, only he
doesn’t know it. He is the unwit-
ting star of a nonstop. 24-hour-a-
day documentary soup opera. His
friends, his family ... everyone
around him is an actor. He's a
prisoner in a made-for-TV para-
dise! This is the story of his es-
cape. Also starring Laura Lin-
ney, Noah Emmerich, Ed Har-
ris, and Holland Taylor.

July 10

MADELINE (TriStar) — “In
an old house in Paris that was cov-
ered in vines, lived 12 liutle girls
in two straight lines.” begins the
classic series of Madeline books

by Ludwig Bemelman. Hatty
Jones plays the tearless Madeline,
Frances McDormand glides with
grace as Miss Clavel, and Nigel
Hawthorne is the villainous Lord
“Cucuface.”

July 17

THE MASK OF ZORRO
(TriStar) — A sweeping roman-
tic adventure of love and honor.
tragedy and triumph, set against
Mexico’s fight for independence
tfrom the iron fist of Spain. Twen-
ty years have passed since Don
Diego de la Vega (Anthony Hop-
kins) fought oppression as the
legendary hero Zorro. He now
must find a successor to stop the
tyrant Raphael Montero, who
stole everything he loved and left
him to rot in prison. Don Diego
chooses Alejandro Murietta (An-
tonio Banderas), a bandit with a
troubled past. and transtorms him
into the fearless romantic hero he
once was.

Dutes ure subject to change.

Compiled by R&R Associate
Editor Margo Ravel; (310) 788-
1659

TALK BACK TO R&R!

W e encourage your feed-
back. if you have com-
ments regarding this column or
would like to see your work here,
contact Frank Miniaci directly
at (310) 788-1650 or by e-mail
at miniaci@rronline.com.

Hank Azaria.

Zll

» Cost effective plastic banners for your station.

» We print any picture, logo or design in up to four colors.

« Perfect for concerts, public appearances, expos & giveaways.
* Packaged on a roll and easy to use.

PLASTIC
BANNERS.

1-800-231-6074
Canada 1-800-847-5616
Fax (713) 507-4295
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SHOW PREP

*ZINE[-scene

_ b

MUSIC & MOVIES

CURRENT
* LOST IN SPACE (TVT)

Stars Who Hate ... Each Other!

I n an eight-page spread in the
National Enquirer titled “Hol-
lywood’s Star wWars — Who
Hates Who And Why,” stars bat-
tle it out. Among those sparring:
Howard Stern & Kathy Lee Gif-
ford (“She’s so hypocritical, with
her holier-than-thouattitude”),
Sharon Stone vs. Dwight Yoa-
kam (“Kissing him was worse
than a dirt sandwich”), Madon-
na,Whitney, and Sandra Bern-
hard (Whitney on Madonna: I
don’t know what she has, but |
don’t like it.” Madonna on Whit-
ney: “Well, screw her. | couldn’t
care less.” And Sandra on Ma-
donna: “Take a couple of years
off and become a human be-
ing."), and Latoya vs. Michael
(“I'll never speak to Michael as
long as | live.").

On The Rebound

It seems Alan Jackson —
who recently walked out of his
18-year marriage — is romanc-
ing sexy musician Cheryl Wolff.
Wolff is the reason Jackson gave
up his marriage, say sources.
Wife Denise could take half of
Jackson’s $60 million fortune
(Globe).

Mariah Carey is speechless
since her ex-husband Tommy
Mottola rebounded into the sexy
arms of Jennifer Lopez (Star).

Minnie Driver has taken up
with the Foo Fighters' Taylor
Hawkins (National Enquiren).

Cool On Christ

‘l was watching the MTV
Awards the other night, and
what hit me was that none of the
bands up there had a message.
They don't stand for anything.
But the bands we relate to —
R.E.M. and the Grateful Dead
— they do have a message” —
DC (which stands for Decent
Christians) Talk's Michael Tait
on the band's Christian identi-
ty. Unfortunately, when band-
member Kevin Smith was
caught drinking a beer and
smoking a cigar backstage, the
band’'s message was a little
confusing (Us).

Curing The Doctor

“Dr. Laura’s Got A Closet Full
Of Skeletons,” trumpets the
Globe headline. The 'zine alleg-
es she walked out on her hubby,

never speaks to her mom, and
her own sister can't stand her!

One Step Ahead

In celebration of its 30-year
anniversary, New York maga-
zine talks with a select few of
its inhabitants who have made
their mark, including Lou Reed
(“New York isn’t even part of the
United States. It's hard to imag-
ine the Velvet Underground not
coming from New York."), Son-
ic Youth’s Kim Gordon ("| got
so | didn’t look out at the audi-
ence, ‘cause sometimes there'd
be some guy standing there,
giving me the finger), and Rus-
sell Simmons (“I put Run
D.M.C. together with Aero-
smith because it was obvious
— it made good sense. Black
culture or urban culture is for all
people who buy into it and not
just for black people.”).

“I'm not what broadcasting
companies are looking for today.
My forte is to program to the com-
munity I'min. They want to main-
tain central control. They want
implementers” — former WXTB/
Tampa PD Greg Mull, who left
the Rock innovator after (among
other things) receiving a floppy
disc from new owner Jacor that
detailed what songs should be
played and when (Rolling Stone).

Straight Talk

“I was in love with him. A ot of
people think | walked out on the
street and looked at him and said,
‘You're going to be my sperm do-
nor’| had a relationship with him
for two years. We were together
for three. And | am really insult-
ed” — Madonna defines her re-
lationship with Lourdes’ papa,
Carlos Leon (TV Guide).

Sink, Swim ... And Jam

Funk-meister George Clin-
ton injects his own bit of soul
into Titanic-mania with his new
single, “Get Yo’ Ass In The Wa-
ter And Swim Like Me." The
song tells the tale of Shine, a
black coal stoker who swims
away from the sinking Titanic as
he scoffs at the rich whites who
plead with him to save their lives
(“Your money ain't nothin'/Down
here in the sea/Get yo' ass in
the water and swim like me”)
(Entertainment Weekly):

Featured Artists: Crystal Method, Death In Vegas, Propellerheads

* TITANIC

Single: Southampton/James Horner (Sony Classical/Work)

* GREASE

Single: Grease Re-Mix 98/Frankie Valli (Polydor/A&M)

» GOOD WILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

* RIDE (Tommy Boy)

Single: The Weekend/Dave Hollister/Redman/Sermon
Other Featured Artists: Wu-Tang & Onyx, Naughty By Nature

* MEETTHE DEEDLES (Mercury)

Single: Wrong Thing Right Then/Mighty Mighty Bosstones
Other Featured Artists: Goldfinger, Radish, Cherry Poppin’ Daddies

* SENSELESS

Single: Got Be ... Movin' On Up/Prince B f/Ky-mani Marley (Gee Street/V2)

* GREAT EXPECTATIONS (Atlantic)
Singles: Sunshower/Chris Cornell
Today/Poe

Other Featured Artists: Duncan Sheik, Mono, Pulp
COMING

* SLIDING DOORS (Jersey/MCA)
Singles: Turn Back Time/Aqua
Have Fun, Go Mad/Blair

Other Featured Artists: Space Monkeys, Jamiroquai
* THE PLAYERS CLUB (Heavyweight/A&M)

Single: We Be Clubbin'/Ice Cube

Other Featured Artists: Changing Faces, Jay-Z, Scarface

* BLACKDOG

Single: Drivin' My Lite Away/Rhett Akins (Decca)

« CITY OF ANGELS (Reprise)

Singles: Uninvited/Alanis Morissette

Iris/Goo Goo Dolls

« THE HORSE WHISPERER (MCA/Nashville)
Single: A Soft Place To Fall/Allison Moorer
Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

* BULWORTH (Interscope)
Single: Zoom/Dr. Dre & L.L. Cool J

Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyherchats,
and other points of interest along
the information superhighway.

Net Chats

Bonnie Raitt, Tuesday (4/14)
at 9pm ET/6pm PT, America On-
line (keyword: OPRAH}).

On The Web

Save Ferris, concert, Friday
(4/10) at 9pm ET/6pm PT (www.
roflingstone.com).

The Reverend Horton
Heat and FaceTo Face, con-
cert, Saturday (4/11) at
8:30pm ET/5:30pm PT (www.
rollingstone.com).

Alana Davis, concert, Sunday
(4/12) at 9:15pm ET/6:15pm PT
(www.rollingsstone.com).

Marc Cohn, concert, Wednes-
day (4/15) at 8:30pm ET/5:30pm
PT (www.rollingstone.com).

Mono, chat, Wednesday at
8:30pm ET/5:30pm PT (www.
sonicnet.com, chat yahoo.com)

Ben Folds Five, online inter-
view, Wednesday at 11pm ET/8pm
PT (www.musicnexus.com).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
fous In music news. R&R has not verified any of these reports.

MUSIC DATEBOOK

MONDAY, APRIL 20

1959/13-year-old Dolly Parton releases
her first single, "Puppy Love.”

1981/Papa John Phillips begins his
eight-year prison term for drug
dealing. He'll stay in jail for only
30 days.

1992/Madonna inks a $60 million, sev-
en- to 11-year, muitimedia pact
with Time-Warner that includes
funding for music publishing,
film, TV, book, and merchandis-
ing opportunities.

Born: Johnny Tillotson 1939, Craig Frost
(Grand Funk Railroad) 1948, Luth-
er Vandross 1951, Dllie Brown
1953, Joey Lawrence 1976

Releases: Marvin Gaye & Tammi Ter-
rell’s “Ain’t No Mountain” 1967,
the Hollies’ “Air That | Breathe”
and Paul McCartney & Wings’
“Band On The Run" 1974

TUESDAY, APRIL 21

1963/The Beatles meet the Rolling
Stones at the Crawdaddy Club in
Richmond, where John Lennon
writes, then gives the Stones, “I
Wanna Be Your Man.”

1993/Rolling Stones bassist Bill Wy-
man marries designer Suzanne
Accosta.

1995/Mark Wahiberg (ak.a. Marky
Mark) makes his movie debut as
a junkie high school basketbali
player in The Basketball Diaries.

Born: lggy Pop 1947, Mike Barson
(Madness) 1958, Robert Smith
(Cure) 1959

Releases: Jim Croce’s “Bad, Bad Leroy
Brown" and the Doobie Brothers’
“Long Train Runnin™ (1973)

WEDNESDAY, APRIL 22

1969/ John Lennon changes his middle
name to Ono. Also ... the Who pre-
miere Tommy.

1996/Stone Temple Pilots singer Scott
Weiland, already on probation
for drug-possession charges, is
arrested in L.A. for trying to buy
cocaine. He had been missing for
five days prior to the bust and fac-
es a mandatory one-year jai! or

N

waann omaricanradiabictan, com

rehab sentence. STP say they’ll
look for new singer and band
name.

Born:Charlie Mingus 1922, Glen Camp-
bell 1936, Peter Frampton 1950,
Paul Carrack (Mike + The Me-
chanics) 1951, Regina 1961,
Daniel Johns (Silverchair) 1980

Releases: the Troggs' “Wild Thing” 1966,
the Rascals’ “Groovin™ 1967,
Gerry Rafferty’s “Baker Street”
1978, Prince’s Around The World
In A Day 1985

THURSDAY, APRIL 23

1956/Elvis Presley’s Las Vegas debut
gets a bad reception, and he
doesn't return for 13 years.

1995/John Mellencamp and wife Elaine
frwin become parents to son
Speck Wildhorse.

1996/Bobby Brown is arrested and
charged with drunk driving in At-
lanta after failing two sobriety
tests.

Born: the late Roy Drbison 1936, Chris
Layhe (Icicle Works) 1959, Nara-
da M. Walden 1952, the late
Steve Clark (Def Leppard) 1960

Releases: the Four Tops' “| Can't Help
Myself” 1965, Sam & Dave’s
“Hold On I'm Comin” 1966

FRIDAY, APRIL 24

1959/The Drifters release "There Goes
My Baby,” the first single to utilize
strings.

1988/Mick Fleetwood marries Sarah
Recor in Malibu, CA.

1990/While constructing a set for Rog-
er Waters' “The Wall” concert,
workers unearth a 500-pound,
unexploded, World War Il bomb.

1991/Garth Brooks sweeps the Acade-
my of Country Music awards, win-
ning all six for which he's nomi-
nated, including Entertainer Of The
Year.

Borm: Barbara Streisand 1942, Billy
Gould (Faith No More) 1963,
Aaron Comes (Spin Doctors) 1968

Releases: Ricky Nelson's “Teenager's
Romance” (b/w *I'm Walkin™")
1957, David Bowie's Diamond
Dogs (w/censored cover) 1974

SATURDAY, APRIL 25

1968/The Beatles refuse to perform at a
benefit for Queen Elizabeth. Ringo
Starr says, “We don't do benefits.”

1981/Wings disband after guitarist Den-
ny Laine quits.

1990/Bebop pioneer Dexter Gordon dies
in Philadelphia of kidney failure.

1993/Headliners Neil Young, Willie Nel-
son, John Mellencamp, Bryan
Adams, and Ringo Starr perform
at Farm Aid V1 in Ames. IA.

Born:Ella Fitzgeratd 1916, Jerry Leiber
1933, Stu Cook (Creedence Clear-
water Revival) 1945, Bjorn Ulvae-
us (Abba) 1945, Andy Bell (Era-
sure) 1964

Releases. Jr. Walker & The All-Stars’
“What Does It Take” 1969, Freda
Payne’s “Band Of Gold” 1970

S APRIL 26

Some guys have all the luck ...
Rod Stewart's not one of them.

1982/Rod Stewart is robbed at gun-
point in broad daylight while
walking his daughter on Sunset
Blvd. in Hollywood.

1984/Count Basie dies of pancreatic can-
cerat79.

1997/The Spice Girls anger Maori lead-
ers by performing the “haka,” a
traditional war dance of New
Zealand's indigenous people. Only
men are supposed to perform the
haka.

Born: Duane Eddy 1938, Giorgio Morod-
er 1940, Bobby Rydell 1942, Gary
Wright 1943, Roger Taylor (ex-
Duran Duran) 1960

— Jay Gross
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MUSIC TELEVISION®
59.4 million households
Patti Galluzzi,
VFP/Music Programming

HUSIC FIRST
50.8 million househoids
Wayne Isaak. St. VP/Music & Talent Relations

[ADDS |

| ADDS ] ]

DAVE MATTHEWS BAND Don't Drink The Water (RCA)
SEMISONIC Closing Time (MCA)
SYLK-E. FYNE (/CHILL Romeo And Juliet { Grand Jury/RCA)

THIRD EYE BLIND Losing A Whole Year { Efektra/EEG)

MATCHBOX 20 Real World (Lava/Atiantic)

EDWIN McCAIN I'll Be (Atiantic)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
ROBBIE ROBERTSON Unbound { Capitol)

| XL

|EXCLUSIVE |

DAVE MATTHEWS BAND Don't Drink The Water (RCA)

| HEAVY |

MARIAH CAREY My Ail (Columbia)

HANSON Weird (Mercury)

NATALIE IMBRUGLIA Torn (RCA)

JANET | Get Lonely (Virgin)

K-Cl & J0JD All My Life (MCA)

LDRO TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MADONNA Frozen (Maverick/W8)

MARCY PLAYGROUND Sex And Gandy (Capitol)
BRIAN MCKNIGHT Anytime (Motown/Mercury)

PUFF DADDY & THE FAMILY Victory (Bad Boy/Ansta)
SAVAGE GARDEN Truly Madly Deeply (Columbia)
WILL SMITH Gettin' Jiggy Wit It (Columbia)

USHER Nice & Siow {LaFace/Ansita)

CELINE DION My Heart Will Go On (550 Music)
NATALIE IMBRUGLIA Torn (RCA)

MADONNA Frozen (Maverick'W8)

MATCHBOX 20 3am (L ava/Atiantlc)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

[LARGE j

BEN FOLDS FIVE Brick (550 Music)

MARIAH CAREY My Al (Columbia)

ERIC CLAPTON My Father’s Eyes (Duck/Reprise)
PAULA COLE Me (/maga/WB)

ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
JANET Together Aqgain {Virgin)

MARCY PLAYGROUND Sex And Candy {Capitol)
SARAH MCLACHLAN Adia (Ansta)

SHANIA TWAIN You're Still The One {Mercury)

| MEDIUM

\JAM OF THE WEEK |

NEXT Too Close {Arista)

|STRESS |

BOYZ Il MEN Can't Let Her Go (Motown)

CREED My Own Prison (Wing-Up)

DR. DRE & L.L. CODL J Zoom (Interscope)
EVERCLEAR | Will Buy You A New Lite (Capitol)
FASTBALL The Way (Hollywood)

MASTER P Make 'Em Say Ugh (No Limit/Priority)
RADIOHEAD No Surprises (Capitol)

ROBYN Do You Really Want Me (RCA)
SEMISONIC Closing Time (MCA)

TONIC Open Up Your Eyes { PolydorA&M)

VAN HALEN Without You { Wamer Bros.)

|ACTIVE |

AQUATUm Back Time (MCA)

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
BUSTA RHYMES Turn It Up/Fire It Up (Elektra/EEG)
JERRY CANTRELL Cut You In {Columbia)

CHERRY POPPIN' DADDIES Zoot Suit Riot (Mojo/Unwersal)
PAULA COLE Me (imago/WB)

‘DESTINV'S CHILD No, No, No (Grass Roots/Columbia)
GOO LIVES UNDERWATER From Your Mouth (1500/A&M)
ICE CUBE We Be Clubbin' (Heavyweight/AGM)

MONTELL JOROAN Let's Ride (Def Jam/RALMercury)
LIMP BIZKIT Counterteit (Flip/Interscope)

MASE I/TOTAL What You Want (Bad Boy/Ansta)
SARAHMCLACHLAN Adia (Ansta)

METALLICA The Unforgiven Il (Elektra/EEG)

*N SYNC | Want You Back (RCA)

PUBLIC ANNDUNCEMENT Body Bumpin'.. (A&M)

QUEEN PEN Party Aln't A Party (Lil Man/Interscope)
SYLK-E. FYNE t/CHILL Romeo And Juliet { Grand Jury/RCA)
THIRO EYE BLIND Losing A Whole Year (Elektra/EEG)
UNCLE SAM | Don't Ever Want To... (Stonecreek/Epic)

SCOTT WEILAND Barbarella (Atiantic)

Video airplay trom Aprif 13-19.

FASTBALL The Way (Hoitywood)

EBBA FORSBERG Lost Count { Maverck/W8)
HANSON Weird (Mercury)

JANET | Get Lonely (Virgin)

ELTON JOHN Recover Your Soul { Rocket/isiand)
MATCHBOX 20 Real World {Lava/Atiantic)
BONNIE RAITT One Belief Away { Capitol)

|cusToM |

BARENAKED LADIES Brian Wilson (Reprise)

BOYZ t{ MEN A Song For Mama (Motown)

MARC COHN Already Home (Atiantic)

RANDY CRAWFORD Bye Bye (Bluemoon/Atiantic)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
K-C1 & JOJD All My Life (MCA)

EDWIN McCAIN {'ll Be (Atiartic)

BRIAN MCKNIGHT Anytime (Molown/Mercury)

BILLIE MYERS Kiss The Rain {Universal)

OL SKDOL /K. SWEAT & XSCAPE Am |... (Keia/Universal)
ROBBIE ROBERTSON Unbound {Capitol)

KENNY WAYNE SHEPHERO Blue On Black (Revolution)
SISTER 7 Know What You Mean (Ansta Austin/Anista}
SWV Raln (RCA)

TONIC Open Up Your Eyes (Polydor/A&M)

U2 If God Will Send His Angels (fsiand)

UNCLE SAMI Don't Ever Want To... (Stonecreek/Epic)
VAN HALEN Without You (Warner Bros.)

VERVE Bitter Sweet Symphony (Hut/Virgin)

SCOTT WEILAND Barbarella {Atflanticy

Video airplay from Aprif 13-19.

TELEVISION

TOP TEN SHOWS
MARCH 30-APRIL 5

Total Audience
(98 million households)

1 NCAA Basketball
Championship
(Kentucky vs. Utah)
Seinfeld (Thursday)
Friends
Veronica’s Closet
Touched By An Angel
Movie (Sunday)
(The Patron Saint Of Liars)
7 ER
60 Minutes

9 Just Shoot Me
10 PreludeTo A Championship

oA W

@

Adults 18-49

1 Seinfeld
2 NCAA Basketball
Championship
3 Friends
4 Veronica's Closet
5 The Drew Carey Show
{tie} Just Shoot Me
7 ER
8 Home Improvement
9 NCAA Basketball
Championship Post-Game
(tie) Two Guys, A Girl, And A
Pizza Place

Source: Nielsen Media Research

| GovinG Noxr W

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

Tube Tops

Patti Austin, Ray Charles, Glo-
ria Estefan, James Ingram, Smok-
ey Robinson, Nancy Wilson, and
StevieWonder performin tribute to
Quincy Jones ... The First 50Years,
a two-hour special on ABC (Satur-
day, 4/11, 8pm).

Friday, 4/10

* Matchbox 20 perform onMTV's
Live From The 10 Spot(10pm).

» Tamia, Vibe (check local listings).

* Tori Amos, Late Show With
David Letterman (CBS, 11:35pm).

* Ben Harper, Late Night With
Conan O'Brien (NBC, 12:35am).

Saturday, 4/11

¢ Old 97's and Whiskeytown
perform on PBS’ Austin City Limits
(check local listings).

* Cowboy Junkies and the Rob-
ert Cray Band perform on PBS’ On
Tour (check local listings).

* All Saints, Saturday Night Live
(NBC, 11:30pm).

Monday, 4/13

* Rhett Akins and Chris Knight,
Prime Time Country (TNN, 9pm ET/
6pm PT).

* Next, Vibe.

Tuesday, 4/14

* Mariah Carey, Celine Dion, Glo-
ria Estefan, Aretha Franklin, Carole
King, and ShaniaTwain are slated to
perform from NYC's Beacon Theater
on Divas Live — An Honors Concert
For VH1 Save The Music (9pm).

* Billy Ray Cyrus, Sara Evans,
and Loretta Lynn perform on The
George Jones Show (TNN, 10pm
ET/7pm PT).

*Savage Garden, The Tonight
Show With Jay Leno (NBC, 11:35pm).

¢ Mono, Conan O'Brien.

Wednesday, 4/15

* All Saints, Ben Folds Five,
Elvis Costello, Sheryl Crow,
Chrissie Hynde, Salt-N-Pepa,
Luther Vandross, Dionne War-
wick, and Wynonna are slated to
appear on Bacharach: One Amaz-
ing Night, TNT's two-hour tribute to
Burt Bacharach (7:30pm).

* Ralph Emery On The Record
With Olivia Newton-John — an
hour-long interview special — de-
buts on TNN (10pm ET/7pm PT).

* Playa, Vibe.

* Paula Cole, Jay Leno.

* Lionel Hampton, Conan O'Brien.

Thursday, 4/16

¢ Earth,Wind & Fire, Vibe.
* Bonnie Raitt, Jay Leno.

- 36 million households
) ) Lydia Cole,

(S RN °/Music Programming
| Video Playlist |

NEXT Too Close (Arista)

JANET | Get Lonely (Virgin)

K-C1 & JOJO All My Lite (MCA)

SWV Rain (RCA)

PUBLIC ANNOUNCEMENT Body Bumpin'._ (A&M)
MARY J. BLIGE Seven Days (MCA)

MASTER P Make 'Em Say Ugh (No Limit/Priority)
MONTELL JORDAN Let's Ride ( Def Jam/RAL/Motown)
MASE Tell Me What You Want (Bad Boy/Arista)

MYA 1/31500.../1ts All About Me (University/interscope)

Video playlist for week ending April 10.

|  RapCityTop 10 |
OMX Get At Me Dog (Def JamMotown)

MASTER PMake 'Em Say Ugh (No Limit/Priority)
GANGSTARR... Royaity (Noo Trybe/Virgin)

MASE What You Want (Bad Boy/Arista)

ICE CUBE We Be Clubbin’ (Heawyweight/A&M)

LUKE Raise The Roof {Luke/Isiand) e

BUSTA RHYMES Turn It Up/Fire It Up ( Elektra/EEG)
JAY-ZYBLACKSTREET CtyIs.. (Roc-A-Felia/Def Jam/Motown)
2PAC f/ERIC WILLIAMS Do For Love (Amaru/Jive}

LOX Money, Power, And Respect (Bad Boy/Arista)

Video piaylist for week ending Aprit 10,

T H E
21 mitlion households
I b Peter Cohen.
VP/Programming

MUSIC TELEVISION
YOU CONTROL.,

| National Top 20 |

SPARKLE I/R.KELLY Be Caretut (Rock Land/interscope)
2PAC 1/ERIC WILLIAMS Do For Love (AmanuUive)
MASTER PMake 'Em Say Uhh (No Limit/Priority)
MASTER PYSONS OF FUNK| Gat. . (No LimiPronty)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
00 OR DIE Still Po Pimpin’ (Rap-A-Lot)

TIMBALAND & MAGOO Clock Strikes (BlackGround/Atiantic)
BUSTA RHYMES Turn It Up (Elektra/EEG)

JACKSON 5/BLACK ROBB I Want You Back ‘98 {Motown)
JANETI Get Lonely {Virgin)

MYA (/S1SQO It's All About Me (University/Interscope)
QUEEN PEN Party Ain't A Party (Lil'Man/Interscope)
NEXT Too Close (Arista)

PRAS YODB & MYA Ghetto Superstar {interscope)
PUFFDADODY & THE FAMILY Been Around!... (Bad Boy/Arista)
CELINE DION My Heart Will Go On (550 Music)

DAVIO MILLER {/TEQDY RILEY Hard To .. (L Man/interscope)
CHICO OEBARGE No Guarantee (Universal)

AQUA Tum Back Time (MCA)

Most requested from the week ending Aprif 3.

PRIISTAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 ROLLING STONES $2754.9
2 YANNI $656.2
3 LUIS MIGUEL $492.9
4 PUFF DADDY & THE FAMILY $401.9
5 “AFKAP" $387.8
6 AEROSMITH $362.0
7 BARRY MANILOW $340.4
B ALAN JACKSON $256.7
9 BACKSTREET BOYS $206.5

10 LEANN RIMES/BRYAN WHITE  $205.0

11 OASIS $167.9
12 HARRY CONNICK JR. $1126
13 BOB DYLAN $103.7
14 PANTERA $88.2
15 OUR LADY PEACE $83.8

Among this week’s new tours:

BEN FOLDS FIVE
GEORGE CLINTON & P-FUNK ALLSTARS
HUM
MOODY BLUES
MORCHEEBA
JOE SATRIANI
VONDA SHEPARD
SONICYOUTH
JAMES TAYLOR
The CONCERT PULSE is courtesy of Pollstar, a
publication of Proroters’ On-Line Listings. (800)
344-7383; California (209) 271-7900

FIL\VIS

WEEKEND BOX OFFICE
APRIL 3-5
1 LostIn Space $20.15
(New Line)*
2 Titanic $11.53
(Paramount)
3 Mercury Rising $10.10
(Universal)*
4 Grease (20th anniv.) $5.46
(Paramount)
5 Primary Colors $4.70
(Universal)
6 Wild Things $3.61
(Sony)
7 The Man In The lron $3.50
Mask (MGM/UA)
8 As Good As It Gets  $3.33
(Sony)
9 Good Will Hunting  $3.16
(Miramax)
10 The Newton Boys $2.30
(Fox)
All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include City
Of Angels, starring Nicolas Cage
and Meg Ryan.The film's Warner
Sunset/Reprise soundtrack
sports the current releases by U2
(“If God Will Send His Angels”),
Alanis Morissette (“Uninvited”),
and Goo Goo Dolls (“Iris"), as well
as Paula Cole’s “Feelin’ Love Sa-
rah McLachlan’s “Angel,” Eric
Clapton’s “Further On Up The
Road," Peter Gabriel's “I Grieve,
Jimi Hendrix's “Red House," John
Lee Hooker's “Mama You Got A
Daughter,” and Jude’s ‘| Know."

Recording artist Ice Cube
stars in The Players Club, which
he also wrote, directed, and ex-
ecutive-produced. The fiim's
Heavyweight/A&M soundtrack
sports Cube’s “We Be Clubbin'
as well as a remix of that song
featuring DMX. Cube also teams
with Master P on “You Know 'm
A Ho" and Mr. Short KHOP on
“Who Are You Lovin™ and “My
Loved One” Cuts by Changing
Faces, Kurupt, Mack 10 & Scar-
face, Brownstone, Mia X, Pub-
lic Announcement, Rufus Blaq
f/Spinderelta, Jay-Z t/Memphis
Bleek & Sauce Money, and oth-
ers complete the ST.

Opening as an exclusive en-
gagement in some cities is Kurt
And Courtney, a documentary by
Nick Bloomfield that chronicles the
lives of Kurt Cobain and Court-
ney Love.

www americanradiohistorv com

VIDED

NEW THIS WEEK

* ELMOPALOOZA!
(Sony Wonder)

The video companion to the al-
bum of the same name, this pro-
gram — which originally aired on
TV — spotlights various recording
artists performing with Sesame
Street characters: Shawn Colvin
with Ernie; Jimmy Buffett with
Kermit the Frog; Mighty Mighty
Bosstones with the Count; and
Gloria Estefan with Rosita & The
Oinker Sisters. EnVogue, the Fu-
gees, and Kenny Loggins also
perform on the video.
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wiE MoTION PICTUR:
“CITY OF ANGELS"

©1998 REPRISE RECORDS
WWWREPLISERECCOM

Already Over 1900 BDS

Multi-Format Spins!

Q-106 San Diego 33x
Q-102 Cincinnati 32x
WDRV Pittsburgh 21x
WSHE Orlando 29x
KTNP Omaha 27x
WBAM Montgomery 25x
WKSE Buffalo 39x
KZZO Sacramento 35x
09-X Atlanta 32x
G-105 Raleigh 23x
WSTR Atlanta add!
WXKS Boston add!
KBKS Seattle add!
WZPL Indianapolis add!
WFLZ Tampa add!
0-95 Detroit add!
KZZP Phoenix add!
KSLZ St.Louis add!
KZHT Salt Lake City add!
WZJM Cleveland add!
WAPE Jackonsville add!
WNKS Charlotte add!
WSSX Charleston add!
WNTOQ Syracuse add!

The Mainstreaming Of Howard Stern?

it Howard Stern's new deal to host a
CBS-TV Saturday late-night show
signal a kinder, gentler Howard?

Morality In Media, an anti-obscenity interest
group, isn't betting on it. Following the
announcement that the show, featuring Stern
and his entire “radio family,” would debut this
summer, MIM issued this caustic statement:
“By signing Stern, CBS has broken faith with
America’s families and with tens of miflions of
other Americans also concerned about the
erosion of decency standards on TV The group
also had choice words for new CBS Corp.
President/COO Mel Karmazin, calling him “the
man who built a radio empire by befouling the
nation’s airwaves with Howard Stern’s shock,
vulgarity, prurience, mean-spiritedness, and
bigotry” Meanwhile, how will Stern’s infamous
.act play at AC? Mike Kinosian reports on
Stern’s first affiliate in that format on Page 68.

P KikF TRO KO'd By Judge E

ST hears that KIKF/Anaheim, CA has lost
its bid for a temporary restraining order against
KZLA/L.A. KIKF sought the injunction in
Orange County Superior Court, seeking to
block KZLA’s “exclusive presents rights”
proposal to the country music industry. As you
may recall, KIKF filed a lawsuit against KZLA
last week for restraint of trade.

} Where Have All <
The PDs Gone?

It was a strange week, with several major-
market programming personnel leaving their
posts:

« After just three months on the job, WBIX
(Big 105)/NY PD Adam Goodman left the
Chancellor Hot AC. The next day, MD Russ
Egan announced he was leaving to rejoin his
former employer, RCS.

+ At ABC's CHR/Rhythmic WDRQ/Detrott,
PD Lisa Rodman-Rose stepped down. ST
hears that Alex Tear, APD/MD at co-owned
WPLT, may have replaced her by the time you
read this.

* KQKS/Denver PD/morning driver Rick
Stacy gives up his programming duties to focus

[ STREET TALK.

on his on-air work. He'll remain involved.in the
management and operation of the station and
will help conduct the search for a new PD.

* KBIG/L.A. MD Charlie Rafols has exited
the Chancellor AC.

Following speculation that South Central
Communications Director/Group Programming
Lee Logan would return to Country radio,
we've learned that on Monday (4/13), the
former WUSN/Chicago, KLAC/L.A., and KSAN/
SF programmer will take over the Nashville
office of NY-based syndicator MJl
Broadcasting.

} These Foolish Games <

ST received reports of hundreds of April
Fool's stunts — here are just a few of the
ones that caught our eye:

« Plenty of listeners to Joshua Fleming’s
KTMT/Medford, OR morning show turned
out to “get their tanks filled for free” at new
sponsor “Con-A-Co,” not realizing that he was
talking about their “fish tanks,” not their gas
tanks. |

* WAAF/Boston afternoon team Opie & |
Anthony’s stunt backfired on the duo. They i

are currently suspended after “fooling”
listeners with a story about the untimely
death of Mayor Thomas Menino.

Continued on Page 24

Rumors

 Will Jacor sell KKLQ & KJQY/San Diego to Hef-
tel? It it does, will KJQY's AC format move to recently
acquired KXGL?Would KMCG keep its “Rhythmic AC”
format? Is Jacor alsc in the hunt for KLOU & KSD-FMW/
St. Louis, the stations CBS must spin off? Will the com-
pany also buy WOCT/Baltimore and bring back the
familiar“B104” moniker on the frequency?

« |s AMFM Radio Networks working on syndication
plans for WKTU/NY morning driver Hollywood Hamil-
ton and former WKTU morning co-host RuPaul?

« Is KIiS-FM/L.A. middayer Billy Burke in line for the
KZQZ/SF morning gig vacated last week by Human
Numan? .

« Connoisseur Communications is close to filling the
open GM siot at its Quad Cities properties. Crosstown
Sconnix GSMs Dave Seran and Scott Bitting are
said to have the inside track, but could a third player
emerge?

RESULTS MARKETING

800-786-8011 + www.resultsmarketing.com

CREATIVE PROMOTIONS

- ywww americanradiohistarv com.
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“MCL acC hlan

On Hot Streak!

Her clean sweep of the cu N
1998 Juno Awar(ls " Y
capsa remarkable year!” .

BILLBOARD
4/4/98

QmaL_, On__
Most Added since release at Top 40 Mainstream & Modern AC!

WSTR30x/wk  WZNY! KZHT!  KQKQ! WzZJM!
KBKS 17x/wk  WABB!! KHTO!  WPXY!! WLKT!
WXKS 20x/wk  WDJX!! KKRD!"  WKRZ!! WBHT!
WPRO 15x/wk  WJBQ!!  KJ103!! WBO!!
WBMX 28x/wk ~ WLSS!!  WIXX!! WK OT!!
WSSR 26x/wk  KSMB!!  WHOT!! 93Q! . WDBR!!

KRUF!! KC101!! WPST!! WKFR!

WSSX!

From her acclaimed album Surfacmg -
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SEINTLO)
i Ei

CCEAR?
THE SINGLE

Spinning on over
45 stations including:

KTBZ 33x XHRM 27x
KPNT 13x  KNRX 15x
WEND 15x  KKND 18x
WXRA 21x  KXTE 14x
WHTG 12x WPLA 21x
KMYZ 12x WHMP 20x
WKRO 15x KFTE 21x
KQXR 16x WDOX 30x
WJSE 15x KBRS 21x
KQRX 21x WBZF 38x
WBTZ 23x WGBD 21x
KFMZ 17x  WFBZ 14x

“Yes, I've heard the record.”
-Tom Calderone, Jacobs Media

“I heard the record the same time
Tom did.”
—Phil Manning, KNDD

“The new quote is: If the GM
hasn’t come to get your keys
yet, you better lock your door...
or add the Fretblanket.”

—Mike Halloran, XHRM

“Top 10 phones and it’s very
easy to dance to.”
—Rick Brewer, WEND

“‘Into The Ocean’ is, bar none, the
single easiest hook to hear on my
entire radio station.”

-Jim Trapp, KTBZ

“This is the only record Picard and |
have ever agreed on 100%.”
-Steph Hindley, WBTZ

RECORDS
B S

a PolyGram company |

STREET TALK.

Continued from Page 22

* KFNZ-AM/Salt Lake City got the
state’s sports fans buzzing when it
reported that NCAA men’s basketball
runner-up Utah would hire former BYU
coach Roger Reid should current Utah
head coach Rick Majerus leave the school
for another job. Locals were mortified,
since Reid is generally credited with
destroying BYU'’s program. The station kept
disclosing more facts on the story as the
day progressed, including phoners from a
reporter at the Tempe Ledger. Word filtered
down to crosstown KALL-AM, which then
led off its 2pm sports show with the “news,”
quoting the Ledger. Only then did KFNZ
PD David Locke let his listeners in on the
joke; KALL didn’t find out until its host tried
calling the Ledger, only to find that the
paper doesn’t exist!

* Alternative KITS/SF became
Alternative Lifestyle “K-GAY” for the day,
playing disco and dance hits from the '70s
and '80s plus choice tunes from Judy
Garland and Petula Clark.

Rumbles, Pt. 1

* After three decades at the CBS all-News station,
WBBM-AM/Chicago morning anchor John Hultman
will retire at the end of June.

» Magic Matt Alan takes afternoons atWBIX/NY.

* WEAS-FM/Savannah, GA PD Vern Catron moves
to crosstown Urban AC WLVH as PD/afternooner.

» After belng acquired by Great Scott Broadcasting,
WRKE/Salisbury, MD went dark last week (4/1).

» Veteran Urban programmer Steve Crumbley joins
Cumulus’ Florence, SC cluster as PD.

»Longtime KLOS-FM/Los Angeles Programming
Asst. Laurie Nickoloff rises to Affiliate Relations Man-
ager for the Mark & Brian Show. She replaces Pam
Baker, who joined crosstown KFWB-AMas Marketing
Director in February.

* WQXA/Harrisburg taps pm driver Jen Shade as
Asst. PD.

» Twenty-year morning vet George Baier, co-star of
WCSX/Detroit’s JJ. & the Morning Crew, departs.

» KISE/Monterey-Salinas flips from CHR/Pop to Clas-
sic Rock “The Eagle”

» WICE/Montgomery, AL signs on a CHR/Rhythmic
format under new PD Brian Crawford (formerly of
WBHJ/Birmingham) and consultants Steve Smith and
Michael Newman. The station has applied for new calls
WJIW2Z.

» WPLA/Jacksonville PD Jim “JR"” Randall exits.

» Paul Harris & Dave The Predictor exit afternoons
atWARW-FM/DC.

» Former WNDY-TV/Indy anchor Vince Welch joins
News/Talk WIBC-AM as Sports Director.

* WTAM/Cleveland regains Cleveland Indians broad-
casts after seven years at sister WKNR. ‘TAM also
extends its deal with the NBA's Cavaliers for four years.

“K-GAY" in SF may have been an April
Fool's prank, but Washington is actually
getting its own gay-oriented outlet. “Rainbow
Radio” will run on brokered WZHF-AM from
10pm-6am daily, according to the Washington
Post. Gay programmers will offer shows
dealing with health, relationships, and
financial issues from a gay perspective.

Premiere Radio Networks' queen of talk,
Dr. Laura Schlessinger, will receive the
American Women In Radio And Television’s
Genii Award at its 43rd Annual Awards
Luncheon Thursday (4/16) in Beverly Hills.

The Bayliss Foundation, an
organization established to honor the life
and work of former radio executive John
Bayliss, will award up to 20 $5000
scholarships to college and graduate-level:
students nationwide who are studying for
a career in the radio industry. The amount
is double the previous total. Over 160
students have received the stipend since
its inception in 1985.

Continued on Page 26

TAMMY WYNETTE — the “First Lady of Country Mu-
sic”— died Monday (4/6) at her Nashville home. She
was 55. Wynette emerged in 1966 with her first Epic
hit, “Apartment #9.” She’s best known for her later string
of '60s and '70s hits, including “Stand By Your Man"
and “D-1-V-O-R-C-E." Married five times, her stormy
marriage to George Jones was chronicled in her 1979
autobiography, Stand By Your Man. Her most recent
album, One, was a collection of duets with Jones. A
public memorial service was scheduled for Thursday
afternoon (4/9) at Nashville's Ryman Auditorium.

drivers Scott & Jim as local Pitts - "burghers.”

FRETBLANKET

Al oo i' oo oot o
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> o T 4 N @ : *‘,\;‘} Great Major Adds This Week including:
S 4B P ::: ‘ ': e KPWR/Los Angeles  K2QZ/San Francisco
$ \Zs‘ "w_ - A y &y ¥ 7 7 ,.: .}_"' > WWZZ/Washington WXYV/Baltimors
S W T B ¢ ' On The A At Over 100 Stations lncluing:
’ ! R P B B WKTU KIS WPGC KHKS KGGI ’
v ' A WPRO KYLD WDRQ KSFM WZIJM -
J/ KHYS WJMN WHYI KzQz WeRq  #
WPOW KHTS XHTZ WHY WHZ -
KKLQ KKFR KSLZ WZIJM KQKS
’ ...and many morelll
" s
-

THE FOLLOW-UP TO THE #1 SMASH "TOGETHER AGAIN”
| FROM THE DOUBLE-PLATINUM ALBUM THE VELVET ROPE

Executive Producers: Janet Jackson and René Elizondo, Jr.

| @? 1 —’E‘ CONTAINS REMIXES BY:

| S == ~ TEDDY RILEY (FEATURING BLACKSTREET) Produced by Jimmy Jam & Terry Lewis

| Heavy  Medium JMMY JAM & TERRY LEWIS {for Flyte Tyme Productions, Inc.) and Janet Jackson
AND JASON NEVINS RD Worldwide Mcnoiemenf B.vV.

htp: / fwww. Lanet—iac son.com
1998 Black Doll, Inc.

1A

“Major North American Tour Begins July ...Over 50 Cities in 4 Months including:

Detroit- July 15th/Soid Out In 4 Hours!!! (Second Show Added)
Chicago- July 24th/Soid Qut In 1 Hour!!! (Second Show Added)

More cities going on saie in the next few weeks inciuding:

Rhythmic Top 40 Monitor - 13-11* [+104 Spins]

Washington DC Cleveland  Milwaukee Minneapolis -
St. Louis Kansas Gity-  Denver Sait Lake City Crossover Manitor - 9-6* [+253 Spins]
Tacoma Vancouver Los Angeies  Sacramento R&R CHR/Rhythmic - @ - D

www americanradiohistorv. com
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“SIN SO

New In Sin: Requests:
WKRQ - Cincinnati KDUK
WHYI - Miami WABB
WPLT - Detroit WJET
WRVW - Nashville WBHT
KKRD - Wichita WYCR
WTWR - Toledo WMGI
KHTT - Tulsa KLYV
WKSS - Hartford KOXY
WNNK - Harrishurg KHTQ
WMEE - Madison KZHT
WYOY - Jackson KFMB
WIFC - Wasau KLLC

WNDV - South Bend

“We are playing it
and | think it Is just a
smash! A truly great
record!”
- John lvey
W