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The Wait Is Over

“he new Hootie & Tha Bicwfish single, “I Will Wait”
: — from the group’s
forthcoming Atlantic

AUGUST 21, 1998
Windy City Winners!

There was little
surprize earlier
this year wvhen

album, Musical Chairs — WGCI-FIM/

garns No. 1 Most Added Chicaco was
at four R&R formats. voted R&R’s
On board for the first week: Urbar Radio

| 104 adds at CHR/Pop,
70 at Hot AC, 21 at Rock,
and 24 at Adult Alternative.

Staticn @ the Year ... it's been a ratings winner for what
seems like decades. Walt Love talks to PD Elroy Smith
about th station’s lesjacy. Page 48.
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FIVE TIME GRAMMY AWARD WINNER

THE GLOBE SESSIONS featuring the single “My Favorite Mistake”

www.amrecords.com Produced by Sheryl Crow Management: W Management INC. £1998 A&M Records, Inc., a PolyGram company. All rghts reserved.
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In stores September 29
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AN ENDURING SAGA

Ed Christian, President/CEQ
of Saga Communications,
counts radio, Iceland,
. French Bordeaux wine,
" and Law And Order

¢ among his many
passions. Read all about
it in this week’s Publisher’s
Profile with Erica Farber.

Page 112

NEW BUSINESS BOOM

Radio’s renewed prominence is drawing
fresh advertisers to the medium like bees
to honey. Interep’s Stewart Yaguda
outlines the five categories, one of which
had a quadruple-digit increase over last
year.

Page 16

= B/D&A officially merges
into McVay Media

Bob Kaake becomes PD
of WNUA/Chicago

Rob Roberts, Gregg Steele take
S. Florida Regional PD posts

* Haz Montana appointed PD
of KSSE/Los Angeles

Lisa Michelson now Elektra
VP/Adult Alt. Promo

Tom Evered named Sr. VP
for Blue Note Records

* Rick Weinkauf VP/GM of
KLOU & KSD/St. Louis

= Joey Scoleri, Rob Dillman now
Hollywood Nat'l Dirs./Promo

» Tom Sly upped to VP/Market

Ea \:w.w g

Manager for Jacor/SLC

Tom Land appointed PD
for KClY/Kansas City

Pages 3, 12

THIS #] WEEK.

CHR/POP
« AEROSMITH | Don’t Want To Miss A Thing (Columbia)

CHR/RHYTHMIC
= AALIYAH Are You That Somebody? (Atlantic)

URBAN
« GERALD LEVERT Thinkin' Beut It (FastWest/EEG)

URBARK AC
= GERALD LEVERT Thinkin’ Bout It (EastWestEEG)

COUNTRY
« JO DEE MESSINA 'm Alright (Curb)

NAC/SMOOTH JAZZ
» STEVE COLE When | Think Of You (Bluemoon/Atlantic)

HOT AC
= GO0 GOO DOLLS Iris (Warner Sunset/Reprise)
AC |
« CELINE DION To Love You More (550 Music) |
ACTIVE ROCK
= CREED What's This Life For (Wind-up) |
ROCK ;
« DAYS OF THE NEW The Down Town (Outpost/Geffen)

ALTERRATIVE
« BARENAKED LADIES One Week (Reprise) |

ADULT ALTERNATIVE
« DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) i
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CBS-Entercom,
Do Deals Worth $200+ Mil.

W Jacor gets new competition in Tampa, Cleveland

By JEFFREY YORKE & MATT SPANGLER
R&R WASHINGTON BUREAU

Jacor Communications got
new head-to-head competitors in
Tampa and Cleveland last week:
CBS Corp. bought two Tampa
stations from Entercom —
which blazed a trail into Baston
by acquiring five CBS stations
— in deals worth a combined
$215 million, and Chancellor
Media charged
into Cleveland by
acquiring six sta-
tions in three sep-
arate deals totaling
$275 million. Jacor’s response?
“Bring 'em on!” spokeswoman
Pam Taylor told R&R.

In a deal designed to satisfy
the Department of Justice-man-
dated spin-off of four Boston
properties — required for clo-
sure of CBS’ merger with Amer-
ican Radio Systems — CBS is
selling WEEI-AM, WRKO-AM,
WAAF-FM & WEGQ-FM/Bos-
ton plus WWTM-AM/Boston
(an ARS station that CBS was
not required to divest) to Enter-
com for $140 million. In ex-
change, CBS is paying Entercom
$75 million for WLLD-FM &
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By PaTRICE WITTRIG
R&R WASHINGTON BUREAU

Beginning this fall, any em-
ployee of the broadcast industry
in Massachusetts will be able to
travel across town to a compet-
ing station without being bound
by a non-compete agreement.
Last week, Gov. Paul Cellucci
signed Senate Bill 76, a law that
will void broadcasting non-
compete agreements in the state
effective Nov. 5.

The American Federation of
Television and Radio Artists
(AFTRA) has been backing the
bill for two years on the grounds
that non-compete agreements
were blocking broadcasters from
finding other jobs in markets
where they’re best known and,

Chancellor

WYUU-FM/Tampa-St. Peters-
burg.

The transaction catapults Bala
Cynwyd, PA-based Entercom
into the ranks of the top 10 mon-

AUGUST 21,

Non-Competes Terminated In
Mass. With Help From AFTRA

I Some area broadcasters may contest the bill

1998

thus, best paid. In Massachusetts,
non-compete contracts for doc-
tors and lawyers are already ille-
gal.

“Non-compete cliuses restrict
broadcasters’ freedom of move-
ment and depress murket salaries
without furthering any legitimate
business purpose,” said Greg
Hessinger, AFTRA’s Asst. Na-
tional Exec. Direcior of News/
Broadcast.

“I thought [the bill} was a joke
when I first saw it.” Ron Way-
land, Exec. Director of the New
England Broadcasters Assn., told
R&R. “To take resirictive cove-
nants, narrowly selecting the
broadcasting indusiry, and pass

NON-COMPETE/See Page 26

eymaking radio groups. Accord-
ing to data from BIA Research,
the Boston buy gives the com-
pany an estimated $176.9 million
in 1997 revenues. That sends it to
No. 7 on the list of revenue-
generating radio
groups, surpass-
ing Sinclair
Broadcast Group,
Susquehanna Ra-
dio, Heftel Broadcasting, and
Emmis Communications.

The arrangement also gives
Entercom entry into Boston, its
eighth and largest market, and a
total of 41 stations. CBS, on the
other hand, bolsters its Tampa
profile, where it already operates

By StEVE WONSIEWICZ
R&R MUSIC EDITOR

Newly crowned BMG
Entertainment President/
CEO Strauss Zelnick is
about to rack up some §
serious frequent flyer
miles.

Following his ascen-
dancy to the top spot in
Bertelsmann’s music
empire, Zelnick will be

Zelnick

Talk/Country combo WQYK-
AM & FM. There it will compete
with Jacor, which dominates the
market with five of the top six
stations, according to the Winter
’98 Arbitron book.

“Tampa has historically been a

spending a healthy

amount of time digging deeper
into the company’s global oper-
ations. And, if past experience is
any indicator, chances are
Zelnick — with the aid of top
global chief and BMG Entertain-

ment International President/

DEALS/See Page 26 CEO Rudi Gassner — will have

Fields Returns To
Motown As EVP/GM

Motown Record’s has tapped
Oscar Fields as its new Exec.
VP/GM. Based in New York,
he reports to President George
Jackson.

Jackson said, “I have known
Oscar for a number of years, and
I am thrilled to have him aboard
as an integral part of the Motown
team.”

Fields noted, “I made the de-
cision to do this because Mo-
town is Motown, but also be-
cause of George and Clarence
[Avant, Motown’s Chairman) —
whom TI’'ve known and respect-
ed — and because of the great
music George and our A&R peo-
ple have put together.”

Fields earlier spent five years
at the label. Commenting on his
plans for his second tenure,
Fields said, “I think what is

FIELDS/See Page 26

A Match Made In Heaven?

I On-air teams, producers, and PDs discuss
what makes them sink or swim

oes art imitate life, or is it the other way around? In life,
there have to be two people to procreate to make the spe-
cies live long and prosper. Does the same apply to radio? Miss
Radio Reality decided to explore the old saying “Two is bet-
ter than one” and talk to on-air teams, producers, and PDs to
get some straight facts on what makes or breaks a terrific team.
One element of great duos is the “opposites attract” factor.
Look at Howard Stern and Robin Quivers, Adam Carolla and
Dr. Drew — even as far back as Bob and Ray. One member
of the team plays Jekyll to the other’s Hyde. “Personality traits
have to be easy for the listener to put their finger on, similar
to cartoon characters,” KABC/Los Angeles PD Drew Hayes
told Miss Radio Reality.
Is it the chemistry of love or hate that makes on-air duos
ignite? For WLS-AM/Chicago’s morning team, Don Wade &
Roma, it’s love — literally. The two have been holding down

See Page 15

Zelnick Charts BMG S 00urse

m Creating more global stars and growing
internally rank hlgh on list for Bertelsmann

g a plan in hand sooner
& rather than later.

Since joining BMG in
January 1995 as BMG
Entertainment North
4 America President/CEO,
& Zelnick has been a part
of the company’s un-
precedented success.
During fiscal *97, the
North American division
racked up record reve-
nues of $1.7 billion
while doubling profits; U.S. mar-
ket share climbed to an all-time
high of 14.6%. In fiscal "98, the
company is on track to beat those
numbers.

In a wide-ranging interview,

See Page 30

Kitchin Promoted
To Premiere Net’s
President/C00 Post

Kraig Kitchin has been pro-
moted to President/COO of Pre-
miere Radio
Networks. He
succeeds Steve
Lehman, who
is leaving the
company to
preside over
National Me-
dia Corp., a
marketing
company in
which Lehman
has taken a
significant equity stake.

Kitchin joined Premiere in
1987 as one of its founding
members. He first ran the sales
department as a VP and was sub-
sequently promoted to Sr. VP and

Kitchin

KITCHIN/See Page 26

Summer Phase 1 Arbitrends: www.rronline.com
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the debut single and video from

" atring Lorg Tatig & Peter Gunz)
From the album k7SS THE SKY
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#10 - RHYTHM TOP 40 MONITOR
#16 - CROSSOVER MONITOR
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