AUGUST 28, 1998
Radio’s Citadel Of Strength

It wasn’t too many years ago
that Larry Wilson, a practicing
attorney, decided to climb into
the radio business with a couple
of Tucson stations. Today,
Wilson presides over Citadel
Communications, the 13th-
largest radio group, comprised
of 99 stations. He’s the subject
of this week’s Publisher’s Profile
with Erica Farber, Page 112.

NEWSSTAND PRICE $6.50

Gettin’ The Groove On

The summer airwaves are sizzling with music from the
box-office hit How Stella Got Her Groove Back The Flyte
Tyme/MCA ST features
red-hot grooves from
Mary J. Blige, Boyz Il Men
with Chanté Moore, and
“Luv Me Luv Me” from
Shaggy featuring Janet,
which climbs this week to

No. 25 at Urban and No. TH[ INDUS TR Y/§ N[ WSPAPER

20 at CHR/Rhythmic.
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Early Action At:
KMEL KBXX B96 KCAQ

-

The follow-up to JD’s
smash Money Ain’t A Thang.

From the Platinum

album “Life In 1472

The Original Soundtrack”
by JERMAINE DUPRI.

Also available on
“Ones,” the next album

from MARIAH CAREY

coming this fall.
A - P = o :
Single in stores
Tuesday, September 29 |
T MH K
Jermaine Dupri’s Manzgement: Jeff Sharp for Artstic Control. Mariah Carey'’s Managemen= Jim Morey m m H m
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AUGUST 28, 1998
Chancellor Divides By Three

™ Radio, TV, outdoor divisions established

Chancellor Media officially broke its media em-
pire into three operating units on Aug. 19, appoint- |
ing heads for each new partition at the same time.

COO Jim de Castro has been moved up to Pres-
ident of the Chancellor Radio Group, while LIN
Television President/CEO Gary Chapman has
been appointed President of the Chancellor Tele-
vision Group. (Hicks, Muse, Tate & Furst agreed
in July to sell LIN to Chancellor, which the invest-
ment firm has a stake in, for $1.67 billion.) New
to the company, however, is former outdoor exec-

CHANCELLOR/See Page 12

I N S I D E

FOURTH QUARTER SALES PREP

We're just weeks away from embarking on
radio’s all-important fourth quarter. Is your
sales department primed for the
challenge? Sales trainer Irwin Pollack will
get your blood pumpin’ with 24
suggestions for increasing Q4 business.
Page 15

FIGURING YOUR FINANCES :

With the dust of consolidation settling, and ’.”[ IHDUSTR Y’S N[WSPAP[R

assuming you still have a career, there’s no
better time to refine your financial future.
Personal finance experts Ken and Daria
Dolan describe to Al Peterson the steps

you can take to firm your fiscal foundation. . . . . B . E
_ »
70c2s | 1he Bill And Monica Affair: Did The Presidential Scandal
- 3
Too Much ... And Not Enough Drive News/Talk’s Numbers?
Coming Next Week: Callout hen it comes to news reports, editorials, talk programs, ¥ Arbitron format report: AC still tops spring
America Data Expansion! jokes, and other idle chatter about the Bill Clinton-Monica 5 5 0. e iy
p Lewinsky affair, most people have told pollsters they’ve had their 98, TSL 0" 30 mins. from 97’ CHR Sh" SlZlen
R&R’s exclusive Callout America fill of the issue. But a Paragon Research survey of 460 18-54- By RoN RODRIGUES
for CHR/Pop will feature weekly year-olds identifies a distinct number of listeners who are gob- BRI ORIN.CHIEE ) . .
demographic and regional data bling up news of the affair and want the coverage to continue. As detailed in the story at left, America’s thirst for Bill and
on each tested sona. It begi o ] ) . . Monica chatter probably was the one force that drove News/
g. It begins The survey first discovered that most people are fairly well in- g o . . . .
next week to coincide with our formed about the grand jury investigation of the affair: aNERAL it 50 igher A Rgph e, Scooing 1 S5
grand jury investigation of the affair: L A
CHR special, “Must Hear Radio!” bitron’s quarterly National Format Share Trends and Persons
’ ’ *33% of respondents were  ders in future questions will be Using Radio report. ARBITRON/See Page 31
“very” informed about the noted.)
investigation When asked the sources of Spring 98 National Format Trends
*54% were “somewhat” in- their investigation coverage, re-
formed spondents said: SRRy WG SRS S LTy ORIy
AC 145 145 141 15.2 15.2
T (AC) 9.2 92 93 103 9.7
: 87% are “somewhat” or “‘very” informed Hot AC 5.3 53 48 4.9 5.4
Zemira Jones adds GM Myt = (Hot AC) : : :
dutiesaat WMSVTD/CEi(caago of the investigation News/Talk/Sports 139 145 152 147 146
- * 44% learned some information from radio CHR 101 106 106 105 109
Tom Calderone joins MTV (90% from TV) (CHR/Pop) 51 56 54 58 60
' * 68% say there’s too much coverage Oldies/Classic Rock 106 105 103 98  10.1
Jon Peterson appplnted * 47% say coverage should be decreased, Urban 9.4 9.4 9.4 9.4 9.8
PD of WRNR/Baltimore but an equal percentage want no change (Urban) 5.3 5.2 5.3 5.0 52
. in coverage Urban AC/O 4.1 42 4.1 4.4 4.6
= Scoft Reinhart becomes OM ' C(ountry ) 105 105 104 98 97
- for WEBN/Cincinnati ~ T TS e Spanish-language 6.4 6.2 6.2 6.5 6.5
. . ¢ 10% - * 90% television
* Dick Williams named VP/GI formecr + 8% newspapers Aornative 22 4z 40 41 40
for SEAStar/NaSth”e stations * 3% were “not at all” in- * 44% radio Nostalgia/MOR 36 35 36 3.6. 35
Page 3 formed S * 17% magazines NAC/Smooth Jazz 32 32 32 33 31
(There were only minor dif- * 13% Internet (20% men, Classical 20 1.8 1.9 1.8 7/
ferences between men’s and 8% women) Adult Alternative 1.3 1.2 1.2 1.2 1.3
women’s responses. Significant PARAGON/See Page 31 Remaining formats 5.2 4.8 48 5.0 4.7
CHR/POP
* AEROSMITH | Don't Want To Miss A Thing (Columbia) - - y
n .
CHRRRYTH Amcast Aftermath: Webcasting: Nothing But ’Net
« AALIYAH Are You That Somebody? (Atlantic) = - . .
URBAN More Mmorltv Ads ™ Radio continues to embrace the power of
« MONIGA The Fist ight (Arsta) ) : the Internet by streaming their audio online
URBAN AC . M Macy’s leads parade of new clients to B Mart Soucin Sound a bit farfetched? Porta.
* TEMPTATIONS Stay (Motown) Black and Hispanic radio A HINGIPAR URERD bility and frequency dials on the
COUNTRY Hdi - . e, August 28, 2008. In his Wich-  Internet are the wave of the fu-
« GEORGE STRAIT True (MCA) R‘ZR &TEEJNG(T“:)I;EBUREAU CHIEF rf/gg:e;diy Al(gs/li 9 :nnH;frt,: ita office, John Q. Listener logs  ture in webcasting, say some ex-
B T 3 e arpton, rres- on to the Broadcast.com website  perts in the technology.
NAC/SMOOTH JAZZ New York City’s minority ident of the National Action and, using his Webcasting
« STEVE COLE When | Think Of You (Bluemoon/Atiantic) broadcasters, slapped hardby ~ Network, told R&R. Sharp- ————— — which is the
an Amcast memo released ton, a nationally known civil A6l [»’ N : .
HOT AC . : in April that steered advertis-  rights activist. along with ’?‘:llk IE}F:H-CA\);Z / (rjrilli:,ier:rr]zld?: C‘g:,)_}
« GOO GOO DOLLS Iris (Warner Sunset/Reprise) ers away from black- and New York State Sen. Efrain Wichita. Aft he 1
Hispanic-programmed and  Gonzalez, who is also Presi- - i [k gerLIe o
AC panic-prog : i 3 , running a few ternst or other
 CELINE DION To Love You More (550 Music) owned stations, have built a  dent of the powerful Nation- reports in Excel digital networks
coalition that has forced Mad-  al Hispanic Caucus of State i MWinlows (it embraces
ACTIVE ROCK ison Avenue to re-evaluate Legislators, have “been on 2007 and catch- conferencin
« GREED What's This Life For (Wind-up) long-held conceptions about  this case on a pretty consistent ing up on all the WNNX/Atlanta home page. SoretmpE) E
ROCK Whlcg llsljnembl;;\éetrt?oney t(; b?s;]s. H"(?ks lls argua_bly Guis latest news and talk, Mr. Listen-  has certainly come a long way
« DAYS OF THE NEW The Down Town (Outpost/Geffen) 3 sthe n anu grhz dic Che S % ft € major p a{_ers, mn lerrlr]ls er inserts a pair of headphones in.  since the barely AM-quality pio-
ALTERNATIVE To::liicl(:: edia L-hairman gou(;lomnlwlrlll'ﬁi llﬁnlsllinfl fi a port on his palmtop, tunes in  neer broadcasts by Xing Technol-
. | " = , ] £ EorT g thERie Country KZSN-FM/Wichita, ogies on KKAL-AM & KWBR-
* BARENAKED LADIES One Week (Reprise) We. had 2 v fruitful MINORITY Page 1 and heads out with the device, all  FM/San Luis Obispo, CA in the
ADULT ALTERNATIVE mic.ctiing iin: Bl [IASE (SeElEage'10 the while humming the latest  summer of 1995. That fall, Real
« BARENAKED LADIES One Week (Reprise) Garth Brooks Jr. hit. INTERNET/See Page 12

NEWSSTAND PRICE $6.50

Mark your calendars: R&R Talk Radio Seminar '99 — February 18-20, 1999 in Washington, DC
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with additional vocals by

5LIEH5

MUSIC FROM THE MOTION PICTURE SMALL SOLDIERS

New This Week: KOHT KWN2Z
Already On:
KPWR KYLD KTFM KKFR WXYV 790 |
KBMB WBTT WPOW WLLD KMEL WHHH
KHTS WWKX KZFM KHTN KBTE WROX
' ... KCAQ KYLZ KKXX KLUC :‘KKSS KDGS

< il
WXIS and many more!!!
e www . dronmworksrec.com ©1998 Dreamworks L.L.C ©1998 Umiversat City Studios Productions, Inc.
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SVP/Talent & Music

In the midst of press reports of an
MTV programming department
shake-up, Jacobs |
Media consultant
| Tom Calderone
has been ap-
pointed Sr. VP/ |
Talent & Music
at the video net- |
work. He starts
on October 5 |
and will report
to Exec. VP/TV |
Programming |

Calderone New MTV ’
|

Goes My Baby,” songwriter Denise
on her rooftop garden. Enjoying the

Calderone

There Goes A Hit

To celebrate Trisha Yearwood's sold-out NY concert and hit single,

Ric Wake, Yearwood, Billy Zane, and WKTU/NY PD Frankie Blue.
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“There
Rich threw a star-studded barbecue
sweet smeli of success are (I-r) Rich,

Brian Graden. |

According to the Hollywood Re-
porter, Calderone will oversee a
redesigned programming depart-
ment that will have newly appoint-
ed VP/Music Lewis Largent and
current VP/Music & Talent |
Michele Dix report directly to
Calderone. Sr. VP/Talent & Mu-
sic Patti Galluzzi has reportedly

CALDERONE/See Page 31

R&R Observes
Labor Day -

n observance of the Labor

Day holiday, R&R'’s Los An-
geles, Nashville, and Washing-
ton, DC offices will be closed
Monday, September 7.

Zemira Jones — already [ o
President/GM for ABC/ r
Chicago's News/Talk WLS- | S
AM. Classic Rocker ,
WXCD-FM, and Radio |
Disney’s WTAQ-AM &
WTAU-AM — will add
management responsi-
bilities for WMVP-AM,
which ABC purchased
from Chancellor Media last
week.

Upon completion of the
sale, the station will debut as
“ESPN Radio 1000” and become
the flagship station for the ESPN
Radio Network.

Jones

Jones Sports Add’l ABC/Chicago Duties
M Disney company acquires WMVP

from Chancellor

Commenting on his
rapidly expanding duties,
Jones told R&R, I couldn’t
be more excited. Our goal
as a company has always
i been to expand our Chica-
2o station cluster, and we
now have a group of sta-
tions that will work very
well together, yet each
station can also stand
strongly on its own. This
new acquisition will
combine great local sports pro-
gramming for Chicago with the
best the ABC Network has to

JONES/See Page 31

RKO Sets Time Limits

n the August 23, 1974 issue of R&R, we reported that RKO Ra-

dio expressed a chain-wide preference for records three minutes

or under in length, and that the group’s program-

mers agreed to not add any record that exceed-

1 ed 3% minutes. In the following week’'s R&R,

record company advertising included song

lengths: Cher's “| Saw A Man .. (3:13), Abba’s

“Honey, Honey” (2:55), and Steppenwolf’s

| “Straight Shootin’ Woman” (2:57). {
Some artists ignored the demand, notably

Elton John. His songs “The Bitch Is Back”

(3:42), “Lucy In The Sky With Diamonds”

(5:58), “Philadelphia Freedom” (5:38), “Pinball

Wizard” (5:15), and “Someone Saved My Life

Tonight” (6:45) broke the rule so often that the

three-minute rule was quietly dropped.

Elton John

Sticking With Radio For 25 Years
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Peterson Programs
AA WRNR/Baltimore

After a lengthy search, WRNR/
Baltimore has hired current Arista
Austin Director/
National Promo-
tion Jon Peter-
son as its new
OM/PD. He re-
places Phil Har-
rell, who exited
the Adult Altema-
tive station three §
months ago. Peter- ||

son is slated to
start Septem-
ber 14.

“Im excited to be working with
a radio station that still believes in
great music,” enthused Peterson.
“The untapped potential is tremen-
dous, and I look forward to work-
ing with the WRNR team to take
the station to the next level. My last
two years in radio promotion have
been tremendous, and I think I have
become a better radio programmer
because of it. [Arista Austin’s]
Steve Schnur has created a unique
start-up label here, and I truly be-

Peterson

PETERSON/See Page 31
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Williams Named SEAStar/Nashville VP/GM

Former Heritage Media St. Louis President/GM Dick Williams has been
named VP/GM for the Nashville properties of SEAStar Communications,
Capstar’s newest regional operating company. The Music City group in-
cludes News/Talk WLAC-AM, NAC/Smooth Jazz WJZC-FM, Classic

| Rock WNRQ-FM, CHR/Pop WRVW-FM, and Country WSIX-FM, as

well as the Interstate Radio Network and the Road Gang Network.
Williams succeeds John King, who was recently promoted to SEAStar
President/CEO (R&R 6/19).

Williams has actually been inside the cluster for a couple of months,
although he had no “official” title. “Dick has a proven track record of suc-
cess in multiple formats,” King said. “He will be a great asset in building
upon the strong properties we have assembled in Nashville.”

Williams spent 11 years with Heritage in St. Louis. He was President/
GM of Nostalgia WRTH-AM, *70s KIHT-FM, and Country WIL-FM
when Heritage was sold to Sinclair. He left when the deal closed last
March.

“This is the best job in radio anywhere in the world,” Williams said of
SEAStar/Nashville. “I'm honored that John King has invited e to join
his team.”

Reinhart Rejoins Jacor/Cincy Rockars

Jacor’s Rock WYNF/Sarasota PD Scott Reinhart has been promoted
1o OM of the company’s flagship Rock-Classic Rock combo WEBN-FM
& WOFX-FM/Cincinnati. He replaces Jim Richards, who was recently
transferred to San Jose.

WOEFX PD Tony Tolliver and WEBN PD Michael Walter remain in their
respective capacities. Reinhart has been at WYNF since November of last
year, after having been Asst. PD for WOFX and MD for WEBNM.

“Scott returns with a deeper understanding of where the bodies are bur-
ied than most,” Jacor Regional VP/Programming Marc Chase joked.
“While many hail this as the creation of an unstoppable programming jug-
gernaut, some still speculate that it’s just an elaborate scheme to get back
the parking card he left with last fall. Time will tell”
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RADIO BUSINESS

CBC Shareholders OK Station Sales As
Court Date With Radio Disney Nears

L1 As case heats up, so does Catholic Radio Network

By Patrict WITTRIG
R&R WASHINGTON BUREAU

After two years of legal wrangling, lawyers for Children’s
Broadcasting Corp. (CBC) and Radio Disney/ABC are pre-
pared for perhaps the most unusual custody battle ever — one
over American radio’s youngest audience, listeners 4 to 11 — set
to begin Monday (8/31) in U.S. District Court in Minneapolis.

The war began two years ago when
CBC alleged that ABC wrongly
backed out of a contract with the Min-
neapolis-based “Radio Aahs™™ compa-
ny and launched “Radio Disney™ with
the benefit of proprietary informution
gained from that partnership.

Officially, CBC has charged ABC
with “misappropriation of confi-
dential business information and
breach of contract” Selection of a

six-person jury will start off the tri-
al, which could last three weeks, ac-
cording to lawyers for ABC.

Last week, Minneapolis District
Court Judge Donald Alsop relaxed
strict rules regarding inspection of
trial-related documents. CBC sourc-
es told R&R that officers and direc-
tors now have access to the docu-
ments. Radio Disney declined to
comment on how the judge’s decision

affects their client. Prior to the rul-
ing last week. only internal attorneys
for Radio Disney and CBC had view-
ing rights.

Heavy Price To Pay

In its suit, CBC is seeking injunc-
tive relief — which would cause Ra-
dio Disney to cease its broadcasting
operations — and unspecified mon-
etary damages. If awarded, the dam-
ages would be determined by the
“drop in the value of the company as
far as the market is concerned, the
valuation that [CBC consulting {irm]

CBC/See Page 9

Groups Consolidate Sm'alwl Markets

(] Questions arise regarding specific companies’ ad revenue share

By MATT SPANGLER
R&R WASHINGTON BUREAU

Several recent radio deals demonstrate that ownership diversi-
ty is shrinking in smaller markets, prompting competitors to com-
plain to the FCC and the Department of Justice in a couple cases.
The surprising news? It’s not just the Jacors and Capstars domi-

nating in those markets.

Take Charlottesville, VA, for ex-
ample, where Charlottesville Broad-
casting Corp. is merging with Eure
Communications Inc. to form Char-
lottesville Communications Corp.
(CCC) — and claim 59% of the $6.4
million of ad revenue in the market,
according to hometown competitor
Air Virginia Inc. (AVI). The FCC’s
methodology of defining a particular
market according to the city-grade
contours that overlap with any of the
stations in a proposed combination
results in an inaccurate portrayal of
Charlottesville, says AVL.

By the FCC criteria, there are 19
stations in the market, but AVI says
that. according to BIA’s Radio Year-
book 1998. only |1 stations in Char-
lottesville are “‘competitive factors.”

All five of the CCC properties fall
within that | |-station grouping. Char-
lottesville Broadcasting responded
that two accounting firms it enlisted
calculated that CCC would actually
control only about 45% of revenue
in the market.

The commission has yet to clear
the CCC merger.

Cumulus Too Dominant?

A similar situation recently arose
in Dubuque, IA, where Cumulus
Media bought four stations from
Communications Properties Inc. for
$4.9 million. Paul Hemmer, owner of
crosstown competitor KGRR-FM,
wrote the Department of Justice in
November 1997, protesting the sale
on the grounds that Cumulus would

gain a 50% market share if the deal
were cleared. He also pointed out that
Cumulus would control four of the
top 10 stations in the market. (In
October 1996, Justice forced Ameri-
can Radio Systems to divest three sta-
tions in Rochester in part because
four stations it was buying from the
Lincoln Group would have given ARS
control of six of the top eight stations
in the market.)

In June, the DOJ told Hemmer that
“In the context of our ongoing review
of radio transactions, we determined
that Cumulus Media’s acquisition did
not warrant further antitrust scrutiny.”
Hemmer also brought the matter to
the FCC’s attention. As in the Char-
lottesville case, he took issue with the
commission’s determination of the
Dubuque market, which gave it 15
stations. Hemmer said the market
should actually comprise eight sta-
tions, excluding stations licensed in
Wisconsin that allegedly do not tar-

CONSOLIDATE/See Page 9

Bloomberg

BUSINESS
BRIEFS

NAB Pushes For Stay Of New Political File Rules

he NAB has asked the FCC to delay until after election season the

implementation of new rules that would allow political candidates
to call stations regarding their political files and require stations to
provide copies of their files by mail. In adopting new rules earlier this
month that allow stations greater flexibility in locating their main
studios, the commission said it made “no substantive changes” to the
political file requirements, but the NAB says requiring stations to
provide telephone information on the files is “a significant change.” The
NAB says stations will be burdened with calls from candidates and their
consultants, especially during the 1998 elections, and thus asks the
FCC to put a hold on the rule change until November 4.

FCC Wants To ‘Suck’ Fine From KROQ

he FCCfined the venerable Los Angeles Alternative station $2000

on Monday for the March 28, 1997 airing of “You Suck,” a song by
Nettwerk Records act Consolidated. The commission said the 9:10pm
broadcast that Friday night violated its indecency rules (you guessed
it: it's not about a vacuum cleaner) thanks to such lyrics as “You say
you want things to be even and you want things to be fair, but you're
afraid to get your teeth caught in my pubic hair.” Neither the station nor
owner CBS Corp. could be reached for comment.

Is CBS Preparing To Sell TV Network?

he New York Post cited unidentified sources as saying CBS, in

making deep budget cuts for the 1999 fiscal year, is preparing to
sell the network division. CBS’ stock value is down as much as 24%
since mid-July, and several sources have said President Mel
Karmazin — CBS’ biggest shareholder — wants to boost the stock’s
value. Company execs are denying the rumors at this time. However,
R&R has learned that radio will be unaffected by the budget cutting. “It
really isn’t much of a radio story,” the source within the company said.

Jacor Purchases Option For Louisiana Quintet
or $100,000 cash, Jacor will have 40 days to exercise an option to
buy KEEL-AM, KWKH-AM, KITT-FM, KRUF-FM & KVKI-FM/
Shreveport, LA from Progressive United Corp. The final purchase
price and other definitive terms have yetto be determined. The stations
would mark Jacor’s first in the Bayou state.

Continued on Page 9

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Agoe  8/14/98 One Year Ago  One Week Ago

Radio Index 150.51 21545 21633 +43.79% +0.41%
Dow Industrials 7887.91 8425.0 8533.65 +10.07% +1.39%
S&P 500 92391 106275 1081.18  +18.90% +1.76%

America’s most respected kitchen expert _=
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
Cool-zing and meal planning for more than 75 years,’

Call 1-800-334-5800 today to find out how you can

Lring her into your audience's homes five times a week.

available on a market-exclusive basis for F REE’
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Westwood One presents the world's greatest rock legends, Jimmy Page and Robert Plant,
live in concert from New Orleans.

It's an awesome 2 hour performance featuring the classies your listeners love and the best
of Page/Plant's Solo work, includig new songs fem their 1998 Atantic Records release

‘Walking Inta’ Clarksdale’, AHELUSIVELY FPOM

- Gall your Westwoud One.Rey [ e WESTWOOD UIVL'_'] e I
310.204.5000.
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DEAL OF THE WEEK

® KKTL-FM/Mouston $14.7 million

1998 DEALS TO DATE

Dollars To Date: $3,493,455,497
(Last Year: $9,456,820,373)

Dollars This Week: 339,042,975
(Last Year: $2,154,322,599)

Stations Traded This Year: 1101
(Last Year: 1508)

Stations Traded This Week: 26

(Last Year: 102)

TRANSACTIONS

Jacor’s The Talk Of Houston After KKTL Acqulsman
[ Ilewllorthmxt Braadcasters bulging with six-station B&B buy

KKTL-FM/Houston

PRICE: $14.7 million

TERMS: Asset sale for cash
BUYER: Jacor Communications

Inc., headed by CEO Randy
Michaels. It owns KHMX-FM &
KTBZ-FM/Houston.

SELLER: Preferred Media Group
Inc., headed by President DawnWil-
son. Phone: (713) 626-9785
FREQUENCY: 97.1 MHz

POWER: 100kw at 984 feet
FORMAT: Talk

BROKER: Blackburn & Co.

New Northwest
acquisitions

PRICE: $7.9 million

TERMS: Asset sale for cash
BUYER: New Northwest Broad-
casters Inc., headed by President
Ivan Braiker.

SELLER: B&B Broadcasting Inc. &
Northwest Broadcast Representa-
tives Inc., headed by owners Bob
Barron and George Broadbin.
BROKER: Media Venture Partners

KLAD-AM & FM & KAQX-
FM/Klamath Falls, OR
FREQUENCY: 960 kHz; 92.5 MHz;
102.9 MHz

POWER: 5kw; 63kw at2142 feet; 790
watts at 882 feet

FORMAT: Country; Country; KAQX
is dark

KBBO-AM, KARY-FM &
KRSE-FM/Yakima, WA

FREQUENCY: 1390 kHz; 100.9
MHz; 105.7 MHz

POWER: Skw day/500 watts night;
6.9kw at 1269 feet; 100kw at 584 feet
FORMAT: Religious; Country; AC

WRMG-AM/Red Bay

PRICE: $35,000

TERMS: Asset sale for $16,500 cash
and a four-year, $17,500 promissory
note at 7% interest

BUYER: Redmont Broadcasting
Co., headed by partners Jimmy Pyle
and Hillard Sparks. Phone: (256)
381-5024

SELLER: Redmont Broadcasting
Corp., headed by President Maurice
Fikes. Phone: (256) 356-4538

Salisbury Colorado
acquisitions

PRICE: $5 million

TERMS: Asset sale for cash
BUYER: Salisbury Broadcasting
Colorado LLC, headed by manag-
ing member Charles Salisbury Jr.
Phone: (410) 837-2122

SELLER: Moss Entertainment
Group, headed by PresidentCharles
Moss Jr. Phone: (970) 925-4550

CLOSED

July 1998
Radio Unica Corporation

Joaquin Blaya, Chairman i
has acquired the assets of

KBLA

Santa Monica, California

Sfrom an affiliate of |

Sinclair Broadcast Group, Inc.
David Smith, Chairman

We advised the buyer in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance
P.O. Box 262888, Tampa, FL. 33685
PHONE (813) 885-6060 « FAX (813) 885-6857

"‘\

KSPN-FM/Aspen
FREQUENCY: 97.7 MHz
POWER: 3kw at 54 feet
FORMAT: Alternative

KNFO-FM/Basailt
FREQUENCY: 106.1 MHz
POWER: 2kw at 364 feet
FORMAT: Talk

KTUN-FM/Eagle
FREQUENCY: 101.5 MHz
POWER: 36.6kw at 2210 feet
FORMAT: Aiternative

KFMU-FM/Oak Creek
FREQUENCY: 104.1 MHz
POWER: 1.4kw at 1073 feet
FORMAT: Aiternative

KBDU (FM CP)/Hayden
FREQUENCY: info. not avalable for
KBDU

POWER: Info. not available for KBDU

WYYX-FM/Bonifay (Panama
City)

PRICE: $850,000

TERMS: Sale of station and assets
through foreclosure

BUYER: Mark Pirtle. Phone: (800)
264-6800

SELLER: Group M Communica-
tions Inc.

FREQUENCY: 97.7 MHz

POWER: 91.7kw at 830 feet
FORMAT: Rock

KORL-FM/Honolulu

PRICE: $1.65 million

TERMS: Asset sale for cash
BUYER: Caribou Broadcasting LP,
headed by President Kent Nichols.
Itowns KQMQ-AM & FM, KHUL-FM
& KPOI-FM/Honolulu. Phone: (303)
436-1869

SELLER: Loew Broadcasting
Corp., headed by President Robert
Loew. Phone: (808) 533-7509
FREQUENCY: 99.5 MHz

POWER: 100kw at 1965 feet
FORMAT: Ethnic/AC

BROKER: Kalil & Co.

COMMENT: In March 1998, WFN
Broadcasting Corp. agreed to pur-
chase this station for $1.27 million;
that deal has since fallen through.

WBYA-FM/Searsport

PRICE: $265,000
TERMS: Asset sale for $165,000

KSPN-FM/Aspen
KNFO-FM/Basalt
KTUN-FM/Eagle
KFMU-FM/Oak Creek
KBDU (FM CP)Hayden

$2.2 million
® WWND/Raleigh $495,975

TRANSACTIONS AT A GLANCE

® New Northwest acquisitions $7.9 million
KLAD-AM & FM & KAQX-FM/Klamath Falls, OR
KBBO-AM, KARY-FM & KRSE-FM/Yakima, WA $7.9 million :
© WRMG-AM/Red Bay, AL $35,000
¢ Salisbury Colorado acquisitions $5 million

® WYYX-FM/Bonifay (Panama City), FL $850,000

® KORL-FM/Honolulu $1.65 miilion

® WBYA-FM/Searsport, ME $265,000

¢ WCAT-AM/Orange & WCAT-FM/Athol, MA $850,000

® KGRC-FM/Hannibal & KZZK-FM/New London, MO (Quincy, IL)

o KCES-FM/Eufaula, OK $400,000

® KGFF-AM/Shawnee, OK $155,000

® WKXJ-FM/Chattanooga $3 million

® KTXX-FM/Devine, TX $1.5 million

e KAJI-FM/Point Comfort, TX $42,000

cash and a 10-year, $200,000 prom-
issory note at 8.5% interest
BUYER: Moon Song Communica-
tions Inc., headed by President Jer-
ry Evans. It owns WVOM-FM/How-
land, ME. Phone: (207) 942-3311
SELLER: Searsport Broadcasting
Partnership, headed by Dan
Spears. Phone: (410) 527-1076
BROKER: Media Services Group

WCAT AM/Orange & WCAT-
FM/Athol

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: CAT Communications
Corp., headed by President Jeffrey
Shapiro. Phone: (603) 542-7735
SELLER: P&S Broadcasting Inc.,
headed by owners Jean and Rich-
ard Partridge. Phone: (978) 544-
2321

KGRC-FM/Hannibal &
KZZK-FM/New London
(Quincy, IL)

PRICE: $2.2 million

TERMS: Asset sale for cash
BUYER: STARadio Corp., headed
by President Jack Whitley. It owns
WTAD-AM,WBRJ-FM, WMOS-FM &
WQCY-FM/Quincy, IL. Phone: (815)
935-9555

SELLER:Taylor Broadcasting
FREQUENCY: 92.9 MHz; 105.9 MHz
POWER: 100kw at 489 feet; 10kw at
515 feet

FORMAT: AC; Alternative

WWND/Raleigh

PRICE: $495,975

TERMS: Stock sale for cash
BUYER: WXXX LLC, headed by
President Donald Curtis, is acquir-
ing Triangle FM Broadcasters LLC.
Phone: (919) 870-9329

SELLER: Bernard Dawson
FREQUENCY: 102.9 MHz
POWER: 6kw at 328 feet

FORMAT: NAC/Smooth Jazz

R

KCES-FM/Eufaula

PRICE: $400,000

TERMS: Asset sale for $100,000
cash and a 10-year, $300,000 mort-

gage at 10% interest

BUYER: K95.5 Inc., headed by
President William Payne. It owns
KITX-FM/Hugo, OK and KRQZ-
FM/Wagoner, OK and has agreed
to acquire KTOW-AM & KTFX-FM/
Sand Springs, OK. Phone: (918)
836-5912

SELLER: Harmon Davis. Phone:
(918) 689-3663

KGFF-AM/Shawnee

PRICE: $155,000

TERMS: Asset sale for $77,500 cash
and a $77,500 promissory note
BUYER: Citizen Band Potawatomi
Indian Tribe Of Oklahoma Inc.,
headed by Chairman John Barrett
Jr. Phone: (405) 275-3121
SELLER: The Sanders-Cantrell
Partnership, headed by partner
Michael Cantrell. Phone: (405) 273-
4390

WKXJ-FM/Chattanooga
PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Cumulus Media Inc., head-
ed by President Bill Bungeroth. It
owns or operates WLMX-AM & FM,
WUSY-FM &WZST-FM/Chattanooga.
SELLER: Marson Broadcasting
FREQUENCY: 97.3 MHz

POWER: 11kw at 1043 feet
FORMAT: CHR

KTXX FMIDevme

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by President/CEO
Lowry Mays

SELLER: Kahn Hamon
FREQUENCY: 92.1 MHz

POWER: 3kw at 299 feet

FORMAT: Country

BROKER: Norman Fischer & As-
sociates

COMMENT: This station has a con-
struction permit to move to 92.5 MHz.

KAJI-FM/Point Comfort
PRICE: $42,000

TERMS: Asset sale for cash
BUYER: BK Radio, headed by Pres-
ident Bryan King. Phone: (512) 266-
3638

SELLER: BMW Broadcasting of
Texas. Phone: (512) 814-9830
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Goet ta Wark!

Arbitron has changed the diary!

Arbitron is now asking diary respondentsto

write down their At-Work zip code! And
they're asking if the diary-keeper works less or more than
35 hours a week. Arbitron is forcing At-Work listening to Top of Mind!

If you thought At-Work Listening was important before this new diary, you were right. Arbitron's
1997 Reinterview Study concluded that At-Work Listening is growing every
year. But with Arbitron's new diary asking diary-keepe I'S to write down their At-Work
zip code and reveal the hours they work each week, At-Work Listening will be
the Nnew key to rating success!

DMR practically invented At-Work Marketing in 1987. Now find out how the workplace has
changed and learm how DMR's 5 ways to attack the workplace can help your station.

We'll help you get to work this fall.

DIRECT MARKETING RESULTS

Telemarketing, Direct Mail, Listener Cards, Database Management, Pre-paid Phone Cards, Card Machines.

Cincinnati, Ohio 513/665-3100 Fax 513/665-3120 ® Wayland, Massachusetts 508/653-7200 FAX 508/653- 4088
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VIDPAK RESULTS

TWO FOR TWO

Jefferson-Pilot Bats 1000 With Vidpak

“The minute we saw Vidpak, we knew it was really special. It was a
chance to put together the targeting of direct-mail and the visual
impact of a video message into a package that really got attention.

Based on the concept, 1Q's creative strength and Tony Quin's track
record as the creator of the Birthday Contest, we took a chance
with Vidpak. In February we did Vidpak in Charlotte, for Hot AC
WLNK and then this Spring we did it in San Diego for NAC KIFM. In
both markets it exceeded our expectations in every way. From the
outset when the Vidpaks hit, word-of-mouth was terrific, not only
from listeners, but also from advertisers. Then best of all in both
markets Vidpak got terrific Arbitron results immediately.

CLARKE BROWN

President
The combination of this great idea and 1Q's world class Jefferson-Pilot Radio Group

execution has created what we think is the most significant
marketing tool since the Birthday Contest.”

Remember you can also see all of 1Q’s latest
spots on radio’s only TV marketing website:

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioiq.com

404 255-3550

FAX: 404 255-8152
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Continued from Page 4

Peters & Consulting has determined,
plus internal documentation,” CBC
Chairman/CEO Christopher Dahl told
R&R. CBC spokesman Allan Mayer
told R&R the “size of the [CBC’s]
business and opportunity lost as a re-
sult of Disney’s actions” could also
be taken into account.

“We deny all of those claims,” tri-
al counsel for ABC Steve Wells told
R&R. “They praised us during the
contract; we lived up to our end of
the bargain. We’re looking forward
to our day in court.” Wells added that
the judge labeled 12 of CBC’s 14
counts against ABC “completely
without merit,” and last week cut the
number of CBC trade secrets alleg-
edly violated to 25 from 90.

“The trade secret claim is nonsense
and we intend to prove that in court,”
Wells said.

During the contract, CBC was
paying ABC $25,000 per month for
ABC expertise in marketing and
ability to attract advertisers. While
neither side will discuss the mon-
etary amount sought by CBC, the
suit has been costly for CBC,

which ceased broadcasting its
“Radio Aahs” in January, silenc-
ing 30 affiliates,

Last week, CBC shareholders
gave their approval to the sale of
Children’s 13 stations to the Catho-
lic Radio Network (CRN), Salem
Communications, and 1090 Invest-
ments LLC for a total of $61.7 mil-
lion. CBC General Counsel Lance
Riley told R&R that, of the 6.7 mil-
lion CBC shares outstanding, hold-
ers of 35,000 of the shares dissented
regarding the sale.

Riley said the company expects the
sale of WCAR-AM/Detroit to 1090
Investments LLC to close on Sept. 1,
while the $57 million, 10-station deal
to CRN should be finalized about
Sept. 11. Salem’s acquisition of
KTEK-AM/Houston and KYCR-
AM/Minneapolis for $2.7 million is
scheduled for Oct. 31. CBC plans to
use the sale proceeds to expand its
holdings in other media-related
groups, such as Harmony Holdings,
a TV commercial production compa-
ny in which it currently holds a 44%
interest. Meanwhile, CRN is expect-
ed to launch its family-oriented, con-
servative, and inspirational talk pro-
gramming in mid-September.

Consolidate

Continued from Page 4

get Dubuque. The FCC disagreed, cit-
ing BIA data that showed Cumulus
acquiring only a 39% share and gave
its blessing to the deal.

In a recent public notice, the com-
mission asked for public comment
on the concentration that would re-
sult from radio deals in several small
and medium markets. Shortly after
the release of that writ, Commis-
sioners Susan Ness and Gloria
Tristani publicly criticized the agen-
cy’s rules, suggesting they may ac-
tually promote excessive market
concentration.

Pushing The Envelope

Journal Broadcast Group an-
nounced a deal last week that tests
the 40% limit that allegedly puts a
deal into the DOJ’s sights. It will buy
Great Empire Broadcasting and its

13 stations — all but two of which
are Country — for an unspecified
sum. That deal adds WOW-AM &
FM to the company’s four-station
cluster in Omaha-Council Bluffs,
and pushes Journal’s take of the
$33.1 million market from 25 to
36%. The company says it expects
no regulatory hurdles in clearing
the deal.

In Quincy, IL, however, STARa-
dio Corp. will divest WBRJ-FM in
order to meet the FCC’s ownership
limits after the company announced
its $2.2 million acquisition of
KGRC-FM & KZZK-FM from Tay-
lor Broadcasting Corp. STARadio
recently bought WBRIJ along with
three other stations from Citadel
Communications for $2.4 million.
After shedding WBRIJ, STARadio
will have five stations in the 10-
station Quincy-Hannibal, MO-
Keokugq, IL designated market
area (DMA).

RADIO BUSINESS
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Jacor Blankets Rochester With Nerve Move

J acor Communications’ WNVE-FM (The Nerve)/Rochester, NY will cover that market with a fulliclass B
signal thanks to a recent FCC order granting it permission to change its community of license from South
Bristol Township, NY (30 miles outside Rochester) to Honeoye Falls, NY (12 miles away). Inits initial rotice on
the proposed move, the commission said, “The only benefit of the channel appeared to be the provision of an
additional service to the Rochester Urbanized Area.” Jacor responded that the reallotment to Honeagye Falls
would serve more people. The commission agreed, and now “The Nerve” will join sister station WVOR-FM at

its transmitter site within six months.

Disney Hockey Deal Only For TV Rights

Walt Disney Co.’s $600 million, five-year deal for the TV rights to National Hockey League games beginning
in the 1999-2000 season didn’tinclude ABC or ESPN Radio. Westwood One, which has aired the NHL
All-Star Game and Stanley Cup Playoffs on about 120 affiliates since 1993, will continue to carry the NHL. A
league source toldR&R, however, that tis in negotiations with WW1 to expand its coverage, including regular-

season games and a syndicated NHL show.

Siemens Closes On GBS Industrial Unit Buy

BS Corp. has completed the divestment of the former Westinghouse Electric Corp. power generation unit
to Germany’s Siemens AG for $1.5 billion. The sale of the nuclear and government services operations
— the only industrial units remaining— to a joint venture led by Morrison Knudsen s expected to close by year's

end.

Pulitzer Revs Down In July

evenues for Pulitzer Publishing Co.’s broadcast division for the five-week period ending August 2 were
down 3.3% from last year to $18.6 million from $19.2 million. For the full year through Aug. 2, however,
revenues were up 6% to $138.4 million from $130.5 million. SVP/Finance Ron Ridgeway toldR&R the GiM strike
partially accounted for the downturn. In May, Pulitzer announced the sale of its five radio and nine TV stations

to Hearst-Argyle Television for $1.85 billion.

Chancellor Completes Bond Repurchase

hancelior Media has completed the repurchase of its 12.25% subordinated exchanged bonds due Feb. 15,
2008, for which the company paid $142.3 million to bondholders. Meanwhile, Morgan Stanley analyst
Frank Bodenchak reiterated his “strong buy” rating on the company this week and said the stock price would

hit $64 within 12 months.

Gaylord, Sinclair Pay Dividends; NY Times Buys Back Stock

G aylord Entertainment Co. — owner of three radio stations in Nashville — will pay a quarterly dividend of
15 cents per share to stockholders on Sept. 14. Sinclair Broadcast Group will pay a dividend of 75 cents
per share on its series D convertibie exchangeabie preferred stock and a quarterly distribution of 2.9% of the
liquidation value of its 11.63% high yield trust offered preferred securities to sharehoiders on Sept. 15. The New
York Times Co. —which owns WQEW-AM & WQXR-FM/New York — will repurchase up to $575 million of its

class A common stock.

S&P, Moody’s Split On Hearst-Argyle

he two investment analyst firms issued contrary reports on Hearst-Argyle Television Inc. Monday after it
announced plans to acquire KCRA-TV/Sacramento on Friday. Moody’s said its outlook for the company
is stable, while S&P revised its outlook to negative from stable. Despite the downgrade, S&P said that Hearst-
Argyle’s recent deals, including the $1.85 billion purchase of Pulitzer Publishing Co.’s broadcast division,

strengthen the company’s operations.

Kennard To Speak At RTNDA "98

CC Chairman Bill Kennard will address the RTNDA conference in San Antonio on Sept. 25. He is expected

to speak on newsroom diversity and new technology, among other issues.
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The Wheaties Sports Report Delivered in bulk weekly by
gives your listeners tales, tips,
anecdotes and advice available

nowhere else. From the folks

and pocket the cash,

timeliness. Catch the feed on

satellite for highest quality and

Fridays at 3:00 p.m. Eastern time

Ef%%;zwga who brought you the Breakfast of ~ on SATCOM C-5, transponder
. Champions comes the daily radio 23, SEDAT channel 13.
" feature of champion stations—
“ééﬁﬁ The Wheaties Sports Report. Oicteolf e benclirana gef
= game! Call 1-800-334-5800
L%z“? Five shows a week, each to put your station on
& 60-seconds, offered FREE OF the lineup for the Wheaties
CHARGE and market-exclusive Sports Report.
No cash, no barter, no
commercial content. Sell RN
coce the time to a local sponsor

'ffiﬁj'ﬁ.&?%
?%n
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Lake Now WAZU &
WLV(Q/Columbus PD

Charley Lake has joined Active

Rock-Rock combo WAZU-FM &
= E= WLVQ-FM/Co-

lumbus as PD.
Previously, Lake
had been PD of
Heritage Broad-
casting Classic
Rock WRNO/
New Orleans.

“WLVQ now
has the best and
| brightest pro-

gram director in

Columbus,”
Dave Robbins, VP/GM of CBS
Columbus FMs, told R&R. “Char-
ley brings an incredible amount of
experience and success to Q-FM.
Look for the station to return to
dominance under Charley’s leader-
ship.”

Lake told R&R, “This is one of
the greatest opportunities a pro-
grammer could ask for, joining
forces with the brilliant Dave Rob-
bins 10 raise the bar for radio in one
of America’s toughest markets. We
all want to work with people whose
desire to excel matches our own,
and that’s what we have at WLVQ
& WAZU. It’s going to be big fun!”

Lake’s prior radio experience in-
cludes serving as Barte] Broadcast-
ing Group PD. overseeing stations
in San Diego. Milwaukee. St. Lou-
is. Detroit, Miami, and New York
City. He was also a consultant for
stations in Cleveland, Kansas City,
and Syracuse. Lake’s record expe-
rience includes Warner Brothers,
A&M. Epic. and Motown in vari-
ous promotion and VP roles. and
he was the U.S. manager for the
Australian group Men At Work.
He was also a former R&R Sr. VP,

Lake

Minority

Continued from Page 1
that Hicks himself met meant that our
protest was heard at the top.” Sharp-
ton said.

The group discussed the Amcast
memo and ways to take corrective
action, Sharpton said. Amcast is a di-
vision of Katz Media Group. which
is wholly owned by Chancellor.
While Hicks could not be reached for
comment, his oftice confumed that
the meeting took place.

Powerful Alliance

In June, Sharpton, along with rep-
resentatives from the National Asso-
ciation of Black-Owned Broadcasters
(NABOB), met with FCC Chainman
Bill Kennard and, later, with U.S. Sen.
Carol Moseley-Braun (D-IL).

Sharpton’s intluence comes {rom
the formation of an alliance of
about 50 executives from New
York’s minority-oriented radio and
TV stations, magazines, and news-
papers. which put together a plan of
action aimed at encouraging diver-
sity among ad buyers.

Sharpton said the alliance has had
“fruitful” discussions with Federated
Stores Inc. — which operates Macy’s
department stores — ad agency
Young & Rubicam, and with execu-
tives at Pepsi Cola. After a July 29
meeting, Macy’s VP/Government &
Consumer Affairs EJ. Goldberg sent

The Power Of Thinkin’

L , . e L W N
Elektra Entertainment Group held a glitzy bash celebrating the release of
Gerald Levert's latest CD, Love And Consequences, recently. Spirits were
high and continue to spiral upward as the first single, “Thinkin’ Bout It”
shoots to No. 1 at Urban and Urban AC radio this week. Thinking positive
thoughts at the party are (I-r) EEG Sr. VP/Urban Music Promo Richard
Nash, Chairman/CEO Sylvia Rhone, broadcaster Tony Grey, Levert, and

EEG Sr. VP/A&R Merlin Bobb and VP/Urban Promo Mike Kelly.

KQOL Now HAC; Jacor Makes ‘Kool’ Move

Longtime Oldies outlet KQOL-
FM (Kool)/Las Vegas became Hot
AC “Star 105.5” on Mon-
day (8/24). A ticking-clock |
sound effect played for
three hours prior to the
Spm format change. Tom-
my Chong voiced liners in
his familiar Cheech &
Chong delivery (“Is this
station going to blow up,
man?’).

Jerry Dean, PD for two
vears at Classic Rock
KKLZ-FM. adds Star pro-
gramming duties. Zapoleon Media
Strategies consultant Pat Paxton now
works with the Centennial Broad-
casting outlet. New calls have been
applied tor and ure pending.

Meanwhile, Jacor/Las Vegas pur-
chased KQOL’s “intellectual proper-
ty” from Centennial. As a result. Ja-
cor’'s KBGO-FM dumps its “Big
Oldies” moniker to become “Kool
93.17 and acquires the KQOL calls.

Dean — who programmed Vegas
CHR KLUC-FM for 10 years —
told R&R, “The whole process

Dean

started a year or so ago, when Cen-
tennial bought this station. KBGO
and KQOL were canceling
each other out in the ratings
— there was no true winner.
After doing some heavy-
duty research, we decided to
get into a more mass-appeal
format in which we could
win. Qur research showed
that several stations were
vulnerable, and we’re taking
Star right up against them.”

Regarding how Star
will differ from crosstown
CBS Radio Pop/Alternative Hot
AC KMXB-FM (Mix 94.1), Dean
told R&R, “We'll be more ’*80s-
oriented and less current-oriented.
But Star will definitely be ener-
gized and upbeat with a [CHR]
approach. We're trying to position
ourselves between Mix and |srs-
ter CBS AC] KMZQ-FM”

Among 22 rated signals in the
spring Arbitron, KOGL ranked 14th
12+ (2.8), while KBGO’s 3.6 placed
them | 1th; Nostalgia KIUL-FM’s
9.9 led the field.

Sharpton a letter informing him that
“Macy’s has hired the firm of Circu-
lation Experti Ltd.,” a black-owned
ad group, which Sharpton said *has
already begun buying spots on the air.

“It helps when you meet with
Young and Rubicam, which han-
dles federal contracts. They cannot
ignore the fact that you at least have
the ear of the FCC chairman,”
Sharpton said wryly.

So much so that Macy’s has al-
ready become a very important cli-
ent to Spanish Broadcasting System’s
top-rated Hispanic combo, WPAT-
FM & WSKQ-FM/NY, buying large
schedules for August and September.
“If' they continue with the same pace
of the past two months, they will be
atop 10 client of the station by year’s
end,” combo VP/GM Carey Davis
told R&R. But he says the store’s
commitment goes beyond ads. “Ma-
¢y’s New York will be tying into His-
panic events with stations in the com-
munity above and beyond advertising
— and that's what we really want.

“We are at a point where we are
focusing on action through educa-
tion,” Davis said. He believes sta-

tions need to work harder to inform
advertisers and potential advertisers
who their audiences are. For instance.
his combo’s audience “are not just
listeners. 1s an exclusive audience
reaching more Hispanic listeners than
TV. It's an emerging middle class that
needs everything. IU’s a marketer’s
dream come true”’

‘Strong Stand’

Davis emphasizes that minority-
oriented broadcasters “must take a
strong stand on this” and expand
revenue share. “We are closing the
gap between ratings and revenue.
Last year, we were third in the mar-
ket in ratings and 13th in revenue.
We have become first in ratings (ac-
cording to the latest Arbitrend) and
have just broken the top 10 in rev-
enue,” Davis said.

In 1997, “Amor 93.1” and
“Mega 97.9” had $27 million in
revenues, and the combo is on
track this year to do $36 million.
While he is happy about the sharp
increase, Davis believes that if the
stations were Anglo, “we would be
doing $50 million. We are not hap-

—warretteerTrechorStory com

Fitch Earns SVP Stripes In RCA Sales Dept.

CA Records has promoted David Fitch to Sr. VP/Sales. Based in
New York, he continues reporting to Exec. VP/GM Jack Rovner.

“David’s boundless enthusiasm and determination has helped take our
sales effort to the best year in RCA’s long and illustrious history,” Rovner
said. “He has proven himself to be an assertive, focused leader and an
integral part of our team”

Fitch first joined RCA in 1993 as VP/Field Marketing and was promoted
to VP/Sales in 1995. Between 1990-93, he was VP/Sales-National Ac-
counts for PolyGram Group Distribution. He began his industry career at
A&M Records in 1971 and has held a variety of posts in promotion/regional
andlocal sales. .

Stokes Stoked Over Lond(;n }Iat’l I;iE/Urban Post

L ondon Records has tapped Shadow Stokes as its new National Di-
rector/Urban Promotion. Based in New York, he will oversee Urban

and Crossover promotion and report to VP/Promotion Bill Carroll and Pres-
ident Peter Koepke.

Stokes joins London from Payday Records, where he was Director/Pro-
motion for two years. Prior 1o that, he spent two years as Director/College
Promotion at Nervous Records.

“Shadow’s deep roots in the hip-hop community and his extensive knowi-
edge and experience make him the ideal person to round out the depart-
ment,” Carroll said. “During his association with Payday, he developed into
an amazing promotion person, and | look forward to working with him™*

Pontecorvo Heads Maverick Artist Development

averick Recording Co. has appointed Michael Pontecorvo as Head/

Artist Development. Based in Los Angeles, he reports to GM Russ
Rieger.In his new post, Pontecorvo will work with artist managers, booking
agents, and concert promoters, as well as with Maverick’s marketing, pro-
motion, and publicity departments to capitalize on tour opportunities.

“Itis with great pleasure that we welcome Michael Pontecorvo to Maver-
ick,” Rieger said. “"His demeanor and experience demonstrate his ability to
excel in this challenging position. Michael's excellent relationships with art-
ists, managers, agents, and promoters will enhance our commitment to
artist development.”

Pontecorvo began his career in 1990 at New York-based Metropolitan
Entertainment, working in the management division. He joined Elektra En-
tertainment in 1994 to oversee Tour Marketing/Artist Development. In 1996,
he segued to Mercury Records as Director/Artist Development & Touring.

KHUL Goes ‘Double K Country’; Garrett PD

Classic Soul KHUL/Honolulu has flipped to Country as “Double
K Country,” giving the island of Oahu and the nation’s No. 39 market
its first FM Country outlet in over two and a half years. It’s pro-
grammed by Honolulu radio vet Charlie Garrett, who will also do
afternoons. He programmed the city’s last FM Country station, KDEO-
FM, and spent the last 18 months as the Production Director at Easy
Listening KUMU.

Gurrett told R&R, “There’s a huge demand for an FM Country station
here, and [’m thrilled that {owner| Caribou remembered me when it came
time to put Double K Country on the air. I've been waiting for this for
over two and a half years!

Rounding out the airstaff: Former KRTR/Honolulu morning person-
ality Kimo Kahoano will do wake-ups on Double K; Debra West
irom crosstown KUCD will handle middays; Gina Lynn trom the
market’s KQMQ will do evenings; overnights are anchored by Johnny
Helm, although the syndicated Nashville Nights will also fill some of
that slot (details are still being finalized). New calls are pending; Rusty
Walker consults.

py about that”” Combined, the sta-
tions claim about 12% of the au-
dience in a market that this year
will generate about $550 million in
ad revenues, and Davis said he
simply wants his fair share.

Despite that, Davis under-
stands that Hispanic radio is not
right for every advertiser. How-
ever, he is enraged by ad agen-
cies who tell him, “‘Don’t both-
er submitting a proposal, we
don’t want Hispanics.” They are
not buying us because we are
Hispanic? That is racism!”

In fact, the FCC has begun “a fact-
gathering study” into discrimination

by advertisers against minority-
owned and -formatted stations. The
commission is gathering anecdotal
evidence {rom broadcasters, advertis-
ers, and ad agencies on how stations
are affected by corporate mandates to
not advertise on stations targeting mi-
norities. The study 1s expected to be-
released next month.

“We are not where we want to
be, but I would have expected that
we would have had a lot more dif-
ficulty than we’'ve had in these
talks,” Sharpton said. “We’ve
picked up more ground than we
thought we would. We can feel a
spirit of cooperation in the air”

T —
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INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212, FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

F
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_-' ~;___-:lF'I_I;ogranph-ed On Heavy Gloss Stock

| % REQUEST FREE

~ CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

500 — $65.00
1000 — $91.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OTHER SIZES & COLOR.
PRINTS AVAILABLE

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

P

1 IR W5 0iset-up

800-786-8011 e www.resultsmarketing.com

i PROMOTIONS

THIS ONE WILL STAY RIGHT ON THEIR DESK!

CUBE NOTE PAD

Same imprint/design on all four sides '
and individualty shrink wrapped.

(Individual sheet imprints available.

Call for quote.) Paper color: white,

Call for our 40 page
catalog featuring
a wide selection of
promotional items
for the Boradcasting
Industry. S s

CUVELANDS Couy,
>

0 set up per colo - o0 ol
3% x 3% x 3% 625 sheets 1.99 1.59
Each additional colar I9¢ 37¢ 33¢
3% x 3% x 3%." 700 sheets 329 3.09
Each additional colar 39¢ | 37¢ 3¢

4" x 4" x 4" 800 sheets 449 419 4.09 3.89 3.49

Each additional colar Ivg | 31

ADOBE[GRAPHICS|S{DESIGN
A-800-7-COYOTE)

1-800-726-9633 Leslie * Lisa * Michele * Patti * Haliemah

ROLL-A-SIGN Cost-effective plastic banners
for your stafion. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roli and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

e \AAANN A aricanradinhictang com

MARKETING

TEMPORARY
TATTO0 SPECIAL

The last frontier in call-letter placement
nX  EBEE
Lo c m I

04
10.000 pe. win.
ALERIO8

rmOwvoR

Includes all charges, no hidden costs

> Over 1,000,000
s0id to radio
last year alone

LEE ARNOLD PROMOTIONS

(414) 351-9088 < Fax (414) 351-6997

Cash Cube
Money Macine

PUSH IT
ANYWHERE
. k . FITS
A i THR®D
FITS EASILY ggg
INTO VAN ’

OR PICKUP

_ i ) i
The Most Portable Money Machine Ever!

Call Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more informatian

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684
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5
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PROMO SPECIEL

LONG SLEEVE

FRUIT OF THE LOOM 108 pc. min., 1 side,
"BEST" 1 color imprint. SET UP &
Freight ot included SCREEN CHARGE INCL.

LEE ARNOLD PROMOTIONS
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Internet
Continued from Page 1

Networks debuted Real Audio with
the webcast of a Seattle Mariners
game and went on to become the
standard for audio “streaming,” the
delivery of audio to a computer in
a continuous flow of data that is
converted into sound in real time.

(By the beginning of July 1998,
Real Audio’s software was in use
for 1318 of the 1486 U.S. and in-
ternational radio stations and net-
works — and Internet-only sta-
tions — with websites, according
to data from BRS Media. Some
observers — such as the editor of
Passport To Web Radio, a guide to
1550 stations with websites that
span the globe — expect nearly all
stations to have sites within three
to five years.)

Why would a conventional radio
station be interested in an infant
technology in these days of double-
digit cash flow and revenue num-
bers? In a word: growth.

Mark Cuban, President/co-
founder of Broadcast.com — the
webcaster that became a billion-
dollar market-cap company over-
night after its July 17 IPO — iden-
tifies three reasons stations should
complement their broadcast signal
with an Internet stream. First, he
told R&R, AM signals can’t get
into steel-structured buildings in
large cities. Second. webcasting is
a way of retaining your PIs when
they leave their cars in the morn-
ing and head into the office (the
notion is that there are far more
PCs than radios on desks in to-
day’s working world). Third, con-
sumers’ lifestyles are changing.
With an estimated 70% of the 68
million PCs in circulation having
multimedia capabilities. people
can now tune into the game while
simultaneously checking their
e-mail or surfing the *Net.

“It goes much further than mere-
ly rebroadcasting their on-air sig-
nals as webcasters,” Peggy Miles,
President of the consulting firm In-
tervox Communications and the In-
ternational Webcasting Assn., told
R&R. “They can create complete-
ly new channels and programs.
They can place material on their
websites that they didn’t have time
to broadcast on the news because
of on-air time constraints.”

One example of a station “re-
purposing” its on-air broadcasts
for the web is WNNX-FM/Atlan-
ta’s “best of the MorningX” link
on its site, featuring — you
guessed it — highlights of its
weekday morning show (“for
those of you that can’t get enough
of the completely deranged behav-
ior exhibited by the MorningX™).
That station’s website receives an
average of 300,000-400,000 “page
views” — a more accurate reflec-
tion than “site hits” of a site’s pop-
ularity — per month.

“The value is for people to be
able to reference information any
time, day or night, when they hear
a commercial or music of interest,”
said Miles. At KCBS-FM (Arrow
93)/L.A., Intervox developed soft-
ware that enables the station to dis-
tribute its playlist to its website and
to four billboards visible from the
city’s freeways. Thus, commuters

R A

stuck in traffic can look up at the
billboard and see what is playing
on the station at any time.

(One feature missing from Ar-.

row’s website and those of the oth-
er CBS stations is streaming au-
dio. A corporate insider said, “To
date, the company has not been of-
fered lucrative-enough arrange-
ments to make it worthwhile.”
That insider also oftered a hint of
the company’s attitude towards the
Internet as a major near-term rev-
enue source by declaring the con-
cept of web pages as a promotion-
al vehicle as “hogwash.”)

This naturally leads to partner-
ship opportunities with record
companies. Cox Radio’s WWRM-
FM/Tampa-St. Petersburg, for in-
stance, began testing Agent Au-
dio’s Totally Interactive Radio in
June. This system enables users
who log on to the station’s website
to get information on the song cur-
rently playing on the station and to
purchase the CD.

A website is a valuable promo-
tional tool as well. When the mu-
sical Rent came to town, WMMR-
FM/Philadelphia created a “Rent-
free zone” on its site, whereby us-
ers could register online and win
three months’ free rent and obtain
information on the musical. On-
line registrations such as this al-
low stations to build databases of
listeners, WMMR Operations Di-
rector Ted Kelly told R&R. Not
a bad complement for sales pitch-
es, he added.

Earballs For Sale

But can stations make any mon-
ey off the Internet? Clearly, some-
one is benefiting from the technol-
ogy: According to the 1997 Vero-
nis, Suhler Communications In-
dustry Report, the Internet saw an
explosive revenue growth of 71%
from 1992 to 1996, dwarfing ra-
dio’s 19% revenue growth rate dur-
ing the same period. Advertising
on the Internet increased a phe-
nomenal 271% in the first quarter
of 1998 — to $351.3 million —
over the same period last vear. ac-
cording to the Internet Advertising
Bureau. Nevertheless. so far the
Internet only accounts for a tiny
fraction of radio’s revenues. ac-
cording to Miles.

The most significant revenue
stream from the Internet is some-
thing radio knows a little bit about:
selling eyeballs and “earballs.” Spe-
cifically, sites and aggregators like
Broadcast.com (which currently
provides links to 345 radio stations
and networks) sell ad and audio-
streaming banners and sponsor-
ships. The latter range from spon-
soring websites and search engines,
to inserting audio commercials be-
fore live webcasts, to sponsorship
of broadcasts or remotes rebroad-
cast on sites.

E-commerce is probably the sec-
ond most significant way to gener-
ate revenue {rom the Internet. This
is selling products and services di-
rectly on websites, from which sta-
tions get the benefit of both ad rev-
enue and a piece of the sale.

Since the Internet represents
such a minute portion of radio rev-
enue, there are no reliable sales fig-
ures out there. “If radio stations
don’t put their resources behind it

like the newspapers and TV sta-
tions,” Miles said. “they will not
generate the revenues.” Specifical-
ly, she said, radio stations should
enlist outside companies to help
them with ad sales and, before they
approach advertisers, they should
track hits on the sites.

All this, perhaps, because radio
listenership via the web is rather
minuscule. Arbitron diarykeepers
are allowed to record any listening
via the web, but the response is al-
most too low to detect. Arbitron has
commissioned a study of web lis-
tenership through Edison Media
Research and intends to present the
results at the NAB Radio Show in
October.

Start Me Up

While some radio stations do opt
to go it alone, the majority sign on
with aggregators that provide a
turnkey solution, like Broadcast.
com, Audiolounge.com, and Elec-
tricVillage. The latter has links to
more than 350 sites, including all
Beasley Broadcast Group. Triathlon
Broadcasting, and Atlantic Star
Communications stations, and the
sites for Premiere’s Dr. Laura
Schlessinger, Jim Rome, and
Michael Reagan shows. “You just
sign the contract, and we’ll take
care of everything,” said Cuban.
These outfits make a profit through
bartering, which includes a portion
of a station’s broadcast inventory.

ABC Radio is a recent entrant in
the website-hosting business. Using
the brand name goRADIO, ABC
will design web pages, provide the
server and bandwidth. and assist
with banner ad sales. It will also
hook up a RealAudio feed so that
users can hear both the station and
network feeds. In this scenario, sta-
tions are asked to give up six min-
utes of weekly daytime inventory
for the deal. ABC’s parent, the Walt
Disney Co., recently purchased In-
foseek, a major Internet aggregator.

“It just makes absolutely no
sense for a station to go it alone,”
Cuban said. But for those who in-
sist, here’s what he says they face:
at Jeast $20,000 just for bandwidth
— not including networking hard-
ware and software.

“Then you have to have the peo-
ple to do the quality control and
manage it and monitor it,” Cuban
added. “Then you have 1o write the
software if you have any syndicat-
ed programming that you don’t
have rights to broadcast. Then you
have to deal with your users who
have all kinds of questions on how
to make it work.”

Miles said the cost for starting
your own site can range from $500-
$250,000, depending on what the
station wants. (For the high end of
that scale, she said, a station would
get content customization, news-
on-demand, real-time ads, etc.)

Another necessary expense:
getting permission from the per-
forming rights organizations
(ASCAP, BMI, SESAC) to stream
licensed music over the Internet.
ASCAP charges, for example,
1.65% of the revenue (excluding
transactional revenue such as
merchandise sales) or operating
expenses a station generates from
its site. As with broadcast licens-
es, the Internet fee can be offset

WYTWanTerrear oSO T U

if the station is a “light music

user” (News/Talk stations) or if

the music played is contracted. |
Broadcast.com has a special ag-

gregator license that serves as a

proxy for the individual fees its

stations would have to pay.

Web Programming

Once you’ve established your
site, what do you put on it? First
and foremost, of course, is the live
stream of your on-air broadcast. In
addition, Cuban said, “you want to
leverage the things that make you
different — your personalities,
your local flavor” On its site,
KILO-FM/Colorado Springs in-
vites users to “meet the jocks,” or
communicate with them in a chat-
room. The site also features na-
tional weather forecasts, a restau-
rant and bar guide for Colorado
Springs, and a “rock mall” with |
information on purchasing station
merchandise. The WMMR site
marks its 30th anniversary as a
Rock station with a “this week in
Rock history” time line.

All of the usual station promo-
tions — specialty merchandise
(keychains, mousepads, etc.), let-
terhead, direct mail, and broad-
casts (“Wanna learn more? Visit
our website at www...””) — should
also be used to boost a website.

According to NAB SVP/Re-
search & Information Group
Rick Ducey, radio’s skill at pro-
moting itself is precisely what
gives it a competitive advantage
over “‘Internet-only” radio (Net-
Radio Network, which has more
than 150 music and news “chan-
nels,” Imagine Radio, with 20-
plus news, talk, and music “sta-
tions,” the Eclectic Radio Com-
pany’s “MacroRadio-Dot-Net,”
and AudioCast.net’s Talk radio
“network” are a few of the "Net-
only competitors). “{If] I'm the
500 million-and-first page out
there. how am I going to make
myself stand out?” he told R&R.
Radio’s localism gives it a dis-
tinct advantage over Internet-
only radio. Those sites are de-
signed for mass audiences, while
radio “is geared up to understand
what local programming and
news interests are.”

On the immediate horizon for
webcasting are improvements in
streaming. The next wave, accord-
ing to Ducey, is “IP multicasting,”
which provides a more etficient
means of streaming (instead of
100,000 data lines routing from
New York to Dallas, one line
stretches from New York and
“bursts out” in Dallas). This tech-
nology will enable just about any
electronic device to link to a com-
puter; we may even see the day, he
predicted, where listeners can get
the Internet — and, consequently,
radio — on their cell phones.

Miles looked into her crystal
ball and saw a time when the In-
ternet would provide for “custom-
ized interactive radio,” in which
consumers can choose the music
they want from radio stations in
multiple streams, or in which ad- \
vertisers are matched with a user’s |
demographics.

And then, there’s that portable In-
ternet radio device — but let’s not
get ahead of ourselves....

Chancellor
Continued from Page 1

utive James McLaughlin, who has
been named President of the Chan-
cellor OQutdoor Group. which cur-
rently operates about 14,500 display
faces.

“Jimmy de Castro, Gary Chap-
man, and Jim McLaughlin are each
world-class executives who have dis-
tinguished themselves in their respec-
tive fields,” said Chancellor Media
President/CEO Jeff Marcus. “They
are known for their results-oriented
focus, and each has extensive expe-
rience and success in acquiring, man-
aging, and increasing the value of as-
sets in their line of business. They are
also known for their creativity and for
achieving results that far exceed in-
dustry norms.

“The Chancellor brand is vibrant
and visible in the advertising commu-
nity and represents quality, value, and
effectiveness. That being true, we
have elected to extend the affinity of
the Chancellor brand and reputation
across each of our operating areas.
Thus, in the coming months our out-
door and television assets will take
the Chancellor name.”

McLaughlin comes to Chancellor
from Triumph Outdoor Holdings
LLC, which owns outdoor ads on bus
shelters, bus sides, bus benches, street
furniture, and airports in Las Vegas
and Denver. Before forming Tri-
umph, McLaughlin was President/
CEO of POA Acquisition Corp.,
which operated more than 6300 dis-
play faces across five states and was
sold to Clear Channel Communica-
tions subsidiary Universal Qutdoor
Holdings in 1996. Prior to his stint at
POA, he was at Turner Outdoor Ad-
vertising, which Ted Turner sold to a
group of investors led by Mclaugh-
linin 1993.

“We are delighted that Jim
McLaughlin has chosen to lead
Chancellor’s growth in the outdoor
industry.” Marcus added. “Like Jim-
my de Castro and Gary Chapman,
Jim is well-recognized as an indus-
try leader with a broad record of suc-
cess in his field. We are confident
Jim will play a major role in our
strategy to further consolidate and
emerge as a leader in this exciting.
fast-growing, and lucrative industry,
which has tremendous potential syn-
ergies with our other operating divi-
sions as well as dramatic upside
based on technological advance-
ments.”

LIN — which owns or has an in-
terest in 12 network-affiliated sta-
tions in eight markets — has been
led by Chapman since 1989. Prior
to armiving at LIN, Chapman held
several management jobs with Free-
dom Newspapers, including GM of
WLNE-TV/Providence, then later
Director/Broadcasting and Sr. VP/
Broadcasting. He was also Chair-
man of the NAB Television Board
from 1989 to 1991, and is currently
co-Chairman of the advisory board
of governors for NAB’s Education
Foundation.

De Castro is the former COO of
Evergreen Media, which merged
with Chancellor Broadcasting last
year to form Chancellor Media. He
co-founded Evergreen — which
owned 42 stations in 12 markets be-
fore the merger — with Scott Gins-
burg and Matthew Devine in 1988.
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® JOHN SHEAhas been named Pres-
ident of OBC Broadcasting Inc., a Barn-
stable Broadcasting subsidiary that
owns WTOU-AM & WKDD-FM/Akron.
Shea previously served as VP/GM for
the duo.

o ANN THOMPSON has been elevat-
ed from Director/Operations to News

Bureau Chief at Metro Networks/Cin- |

cinnati. Assuming Thompson's former
post is JOE “CJ” GRIFFIN, who has
risen from Asst. Director/Operations at
the bureau.

® MARK THOMPSON has become
OM of WPIG-FM/Olean, NY. He most
recently held morning duties at Four
Way Radio’'s WHUG-FM/Jamestown,
NY.

" Records

® PAUL DELLAFIORA has risen from
Director/Alternative Artist Distribution to
Sr. Director/Artist Development for Poly-
Gram Group Distribution.

® LISAGEPHARDT has been promot-
ed from Director/Media Relations to Sr.
Director/Media Relations at Sony Mu-
sic Entertainment.

® ERIK STEIN has risen from Associ-
ate Director/Publicity to Director/Public-
ity for MCA Records.

~ National Radio

® SALEM RADIO NETWORK is set to
debut the following programming on
Monday (8/31):

Michael Medved’s Eye On Entertain-
ment, a two-and-a-half minute daily

movie review and entertainment cri- |
tique. '

The CalThomas Commentary, a dai-
ly feature based on the columnist's con-
servative views and thoughts. w

The David Gold Show, airing 1-3pm
ET, features the veteran KLIF/Dallas talk
host engaging in current events and the
topics of the day.

For further information, contact Ken-
ny Dowe at (972) 831-1920, ext. 151.

® MJI BROADCASTING presents Al- !
abama On The Record: 41 Number
One Hits From ATo Z, a four-hour show
featuring every chart-topping hit by the
country act, during Labor Day weekend
(9/4-7). Bandmembers Randy Owen,
Teddy Gentry, Jeff Cook, and Mark
Herndon will take turns introducing the
songs.

—(212) 896-5200.

® SWNETWORKS' SW Satelliteoffers
1998 Super Bowl MVP Terrell Davis,
who will discuss his new book, TD, on
September 1.

—(212) 833-7320

® WESTWOOD ONE's Celebrity Con-
nection guest lineup for the upcoming
week is as follows:

August 28: Jackie Modlinger, author
of Diana: Queen Of Style

August 31: Rene Delorm, promoting
his book Diana & Dodi: A Love Story

—(212) 641-2039.

~ Industry

¢ DIGITAL COURIER INTERNATION-
AL has signed a two-year agreement
with Citadel Communications to provide
two-way audio, data, and text capabili-
ties between Citadel's 106 radio stations
in 20 markets, as well as between the

radio producers and voice-over tatent
employed by the company.
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THE LOOSE

Ed Bunker— Account Coordi-
nator BMG Distribution (818) 763-
8314

Tod Elmore— Sr. Dir./Nat'| Pro-
mo Restless Records (770) 898-
3839 or ElmoreT@aol.com

Products & Services

o THEWEBVOICE.COM, an online re-
cording studio/voice talent bank for both
professionals and the casual audio user,
has been launched by Tim Underwood,
owner of Bend, OR-based Tim Under-
wood Productions. The new Internet
service provides CD-quality audio de-
livered via MPEG audio files to a per-
sonal computer via the company’s web-
site. Potential customers may choose
from a menu of audio services that in-
clude such selections as “virtual disc-
jockeying” for radio or “commercial pro-
duction” for ad agencies. Once hired,
tre company will provide clients with
their own password-coded page within
the site and obtain the audio for “cyber
pickup”

For further information, contact Un-
derwood at (541) 382-8289 or via e-mail
at tim @ thewebvoice.com.

® FormerWCBR-FMWArlington Heights,
iIL owner Darrel Peters and associate
Tim Disa have formed AIR TIME ME-
DIA (ATM), a national time brokering
sales, consulting, and production com-
pany with related radio services. ATM
will conduct all the selling and collect-
ing, pay the station in advance, and pro-
duce the recorded elements for all bro-
kered shows. For more information, call
Disa at (847) 202-2990.

— e e e

Changes

AC: Haynes Johns is now MD/af-
ternoons at Soft AC WNND/Chica-
go ... Lindy Vaughn joins Pop/Al-
ternative WLNK/Charlotte as MD/
middays ... Reb Paulin becomes MD
at WRAL/Raleigh-Durham ... Lex-
us joins WMXW/Binghamton, NY as
MD/middays ... WRCN/Long Is-
land’s Local Buzz adds an hour. It now
runs from 9-11pm Sundays.

Alternative: Jetson joins WKRO/
Daytona Beach for nights.

Classic Rock: Marti Casper &
Company join WQRV/Rochester,
NY for mornings.

BirmHs

WMZQ/Washington MDJon
Anthony, wife Jaimie, son Zach-
ary Thomas, August 19

WTKX/Pensacola, FL PD
Joel Sampson, wife Wendy, son
Gavin Edward Raymond, Au-
gust 14

1 CONDOLENCES

Onetime WLAC/Nashville
personality and actor/musician
Grover“Big Jeff” Bess, 78, Au-
gust23

WRCX/ChicagoVP/GM Mike
Fowler’s father, Bill, August 18

CHR: WQHT/New York Music Co-
ordinator Deneen Womack is promot-
ed to Program Coordinator ... KHKS/
Dallas Promotion Coordinator Scott
Spaulding is no longer with the sta-
tion ... XHTZ/San Diego middayer
Alexa exits ... WSTO/Evansville, IL
PD Barry Witherspoon exits along
with MD Tim Michaelson and morn-
ing drivers Ben & Jim. OM Sky Phil-
lips adds PD duties and Continuity
Director Cindy Mercer adds MD
duties ... KQXY/Beaumont, TX MD
Brandin Shaw adds PD/morning du-
ties ... KDUK/Eugene, OR afternoon
driver Valerie Steele adds interim PD
stripes ... KZZU/Spokane MD John
Conner exits ... WHOT/Youngstown
nighttimer Kasper joins WRTS/Erie,
PA as MD ... KRUF/Shreveport, LA
PM driver Catfish Kelly adds APD
stripes ... KZMG/Boise, ID hires
Brady Goodman as APD/afternoons
and Kirk Frederick asMD .. WYCR/
York, PA hires personality Mike Klein
for afternoons, replacing Jack Trip-
per ... James Trevino is the new
morning show producer at KHFI/Aus-
tin ... Dave Stone accepts APD duties
at WWST/Knoxville.

Country: WGRL/Indianapolis PM
driver Vicki Cub is upped to MD ...
John Collins is the new MD/middays
at KIIM/Tucson ... WXTU/Philadel-
phia MD/middays Jim Radler exits
... Wynn Richards is new to nights at
KYNG/Dallas ... George Wolf segues
to afternoons and Asst. MD/nights
Casey Carter moves to middays at

WHOK/Columbus, OH ... WMSI/
Jackson, MS PM driver Charlie Cook
departs ... Bob James joins WHUG-
FM/Jamestown, NY’s morning show
... WCOL’s new address is 1301 Dub-
lin Road, Columbus, OH 43215.
Phone: (614) 487-2554; (614) 487-
2554 ... KHAY moves to 1376 Walter
St., Ventura, CA 93003. Phone and fax
remain the same ... KYCW/Seattle PD
Becky Brenner’s new e-mail address
is bbrenner@cbsseattle.com.

News/Talk: KNST/Tucson’s new
lineup features Eric & John from 3-
6pm; all other programming remains
the same.

Rock: At WRCX/Chicago, PM drive
producer Taz adds swing duties while
part-timer Julio is upped to overnights
.. WRXL/Richmond’s new lineup is
as follows: Jeff & Jeff from 5:30-9am;
PD Brian Illes covers 9-!lam; APD
Rik Maybee mans middays; Tara
Hunter takes afternoons; Lucas Fox
nails nights; and overnights go to
Melissa Lamb ... At WCLG/Morgan-
town, WV, APD/nights Chris Robbins
rises to middays, Andrew Steele takes
nights, and Jim Harrison segues to
weekends ... KRRX/Redding, CA wel-
comes Johnny Roberts for nights ...
WGBF’s new address is 1133 Lincoln
Ave., Evansville, IN 47714. Phone:
(812) 425-4226, fax: (812) 421-0005
.. WZXL relocates to 8025 Black-
horse Pike, Suite 100, Atlantic City,
NI 08232. Phone: (609) 484-4444, fax:
(609) 646-6331.
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NATIONAL
RADIO ]
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200 1

Hot AC

Garry Leigh

FAITH HILL This Kiss ‘
Starstation

Peter Stewart
No New Adds

Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

FLYS Got You (Where | Want You)

GOV’T MULE She Said, She Said

HOOTIE & THE BLOWFISH | Will Wait

LOCAL H Al The Kids Are Right

LYNYRD SKYNYRD Berneice

SEMISONIC Singing In My Sleep |

Alternative

DADA California Gold

K'S CHOICE Everything For Free
MARILYN MANSON The Dope Show
RAMMSTEIN Du Hast

SEMISONIC Singing In My Sleep

CHR/Hot AC

AALIYAH Are You That Somebody?
EVE 6 Inside Out

HOOTIE & THE BLOWFISH | Will Wait

Mainstream AC
HOOTIE & THE BLOWFISH | Will Wait

Lite AC
AMY GRANT | Will Be Your Frignd

NAC

RANDY CRAWFORD Breaking Down
RICHARD ELLIOT Here & Now
GRANT GEISSMAN Did | Save
LOUIE SHELTON Hot & Spicey

uc
SHAGGY f/JANET Luv Me, Luv Me
TRIN-I-TEE 5:7 God's Grace

S 5

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Casey Keating

AALIYAH Are You That Somebody?

BRIAN SETZER ORCHESTRA Jump Jive An’ Wail
EVERCLEAR | Will Buy You A New Life

LAURYN HILL Can't Take My Eyes Off Of You
HOOTIE & THE BLOWFISH | Will Wait

Digital AC
No New Adds

Hot AC
HOOTIE & THE BLOWFISH | Will Wait

Digital Soft AC
Mike Bettelli
JOHN TESH {/DALIA Mother | Miss You

Delilah
No New Adds
Alternative

Teresa Cook

TORI AMOS Jackie's Strength

BETTER THAN EZRA One More Murder
BUFFALDO TOM Rachael

URGE Closer

Urban

Josh Hosler

FUNKMASTER FLEX Here We Go
SHAGGY f/JANET Luv Me, Luv Me
KEITH SWEAT Come Get Wit Me

JONES RADIO NETWORK
Jim Murphy © (303) 784-8700

Adult Hit Radio

JJ McKay

BARENAKED LADIES One Week
HOOTIE & THE BLOWFISH | Will Wait
Rock Alternative

Doug Clifton

BETTER THAN EZRA One More Mur:er
POSSUM DIXON Holding (Lenny's Song)
Soft Hits

Rick Brady

No New Adds

Rock Classics

Rich Bryan

LITTLE FEAT Home Ground
LYNYRD SKYNYRD Berneice
ROD STEWART Rocks

R S R Ve

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3339

Hot AC

Yvonne Day

SHERYL CROW My Favorite Mistake
New Rock

Steve Leigh

SHERYL CROW My Favorite Mistake
HOLE Celebrity Skin

LOCAL H All The Kids Are Right
STRETCH PRINCESS Sorry

S #
WESTWO0O0D ONE RADIO NETWORK
Charlie Cook * (805) 234-93000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer

JOHN FOGERTY Aimost Saturday Kight
VAN ZANT That Was Yesterday

Soft AC

Andy Fuller

JOHN TESH (/DALIA Mother | Miss You
Bright AC

Jim Hays
No New Adds

Sports: One-On-One Sports O&O
KCTD-AM/Los Angeles acquires the
rights to USC football broadcasts ...
WCCO-TV/Minneapolis sports an-
chor Mark Rosen joins KFAN-AM
afternoon host Dan “Common
Man” Cole to discuss sports head-
lines Monday-Thursday at 2:20pm.

Records: Rebecca Carroll is now Sr.
Dir./Artist Dev. for PolyGram Group
Distribution ... Danny Wright is ap-
pointed Dir./Artist Development for
Arista Records ... Faith Henschel is
named Dir./Product Management at
Virgin ... Patty Schreiber is promot-
ed to Dir./Label Liaison at BMG Dis-
tribution ... Greg Glover is upped to
Dir/A&R for the Slash and London
labels ... Paul “Qogie” Lee is now
Art Dir. at A&M ... David Sinykin is
appointed Dir./Mktg. at K-tel Inter-
national USA ... At Sony Music,
Thembisa Mshaka-Morris joins the

Creative Services Dept as Advertis-
ing Copywriter ... Paula Salvatore
is named Dir./Studio Administration
at Capital Studios.

National Radio: Greg Goodman
joins the Morningstar Radio Network
for overnights ... Amy Fleishman will
become NPR’s CFO, effective 9/14.

Industry: Alex Maghen is appoint-
ed VP/Interactive Technology and
Meg Lowe is upped o Dir./Market
Development for MT\ Networks ...
Valery Gilbert is named President
of WebChoice Inc. The company’s
computer application integrates me-
dia with companion Internet content.
For product information, call (310)
822-3119 or visit webchoicetv.com ...
The Randy Lane Company reiocates
to 2660 Townsgate Raad, Suite 800,
Westlake Village, CA 91361. Phone:
(805) 497-7177.
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Music Testing: Pros And Gons

"1 Unbiased view helps you weigh the facts in conducting music research

(Editor’s note: Music research is among the most impor-
tant — and most misunderstood — station tools. R&R con-
tinues its presentation of varying perspectives on the topic.)

Within the last year, the radio press has devoted gallons
of ink to the subject of music tests — auditorium, personal,
and interactive — wondering whether it’s time to reinvent
the music testing wheel. What’s been lacking is a presenta-
tion of the pros and cons of the available methods. This week,
we’ll weigh both sides through an unbiased “radio” view.

AMT: Auditorium
Music Test

The traditional, time-tested meth-
odology employs two data collec-
tion systems: the traditional paper-
and-pencil method, and the hand-
held dial and/or keypad hardware
method.

Pros: It’s a shared experience.
Respondents are exposed simulta-
neously to rules. Environment is
controlled, supervised, and comfort-
able, instilling a sense of purpose,
leading to attention to detail.

Excellent audio quality.

Respondent fatigue eliminated by
pacing of hook tape and scheduled
breaks.

Quick turnaround of results.

Clients can attend.

Paper-and-pencil method requires
a physical response to each hook,
keeping respondents involved.

Hand-held hardware may be
more modemn and enjoyable.

Cons: Turnout affected by
known and unknown variables.

Not all qualified respondents are
able to attend.

Paper-and-pencil may be old-
fashioned, too “SAT test-like”...
data not processed instantly.

Hand-held hardware dials can be
passive. Respondents lock in a
number and tune out. The dial’s ap-
plication and usefulness are ques-
tionable, given that it was designed
to gather data on continuously un-
folding programs, not discrete
hooks. Dial fails to capture burn and
unfamiliarity.

PMT: Personal Music Test

Respondents make an appoint-
ment to appear at a field service’s
facility at a convenient time. They
are given instructions, a tape play-
er, and headphones, then work
through the music test alone.

Pros: Samples can be drawn ex-
actly. The project is done when all
age, gender, station cume, and fa-
voritism cells fill.

Respondents attend when it’s
convenient.

Testing environment may be
more comfortable.

No researcher or hotel expenses.

Cons: Field expenses are high
due to facility and administration
charges.

The field service is responsible
for conducting sessions.

Respondent may feel unmotivat-
ed to complete PMT. Unsupervised
environment may lead to cheating.

Project end date unknown at
outset.

Client observation is difficult.

Telephone
interactive research
is not a new
marketing research
methodology
outside the radio
world, where it is
often described as
highly suspect for
its failure to meet
basic, fundamental
tenets of market
research.

IMT: Interactive/Internet
Music Test

The interactive, at-home music
test is a call-in, rather than a callout,
process. Respondents are prerecruit-
ed, just as in an AMT or PMT, but
they participate by calling in to hear
hooks by phone, scoring via the
touch-tone numbers. A twist on this
method is the Internet MT, where-
by respondents are directed to an In-
ternet website where hooks are
heard and judged just as by phone.

Pros: Respondents work at their
convenience, stopping and resum-
ing at will.

Sample cells fill exactly.

Respondents may feel more com-
fortable at home.

No hotel or researcher expenses.

Cons: Audio from phone is poor
(may be better with Internet MT).
Touch-tone numbers may be in
phone handset.

Unknown distractions — no con-
trol over environment.

Fatigue — this method may be
inherently tiring.

Despite built-in safeguards, qual-
ity control may still be compro-
mised.

Internet MT requires computer
access and Internet savvy.

Project end date unknown at
outset.

No client observation possible.

The Educated
Research View

After decades of use by highly
successful radio stations, auditorium
music testing methodology is now
under the microscope. It is interest-
ing to note that telephone interac-
tive research is not a new marketing
research methodology outside the

By Chris Porter
Paragon Research

radio world, where it is often de-
scribed as highly suspect for its fail-
ure to meet basic, fundamental te-
nets of market research. While the
radio industry has been swayed by
the high-tech sizzle factor of tele-
phone interactive research, other in-
dustries have not.

Since its introduction, telephone
interactive horror stories have been
coming out of the radio woodwork.
We have heard from several PDs
and consultants in a position to im-
plement the results of an IMT who
have stated that the task is very dif-
ficult due to “illogical” findings. In
one instance, a PD was called by his
competitor to participate in an IMT
and proceeded to tape the entire ses-
sion, so that he now has his com-
petitor’s test library.

We have also heard that the qual
ity controls set in place for IMTs do
not always work. Known respon-
dents have successfully handed the
phone over to others who were able
to complete the test. Background
noise was turned up to a very high
level, which also failed to stop the
IMT from proceeding. Both of these
scenarios are contrary to the key
selling points of the IMT method.

Critics of AMTs point to other in
herent faults. but outside of AMT’s
show rate problem, these other
faults are groundless, as noted be
low.

Environment: The controlled en-
vironment inherent in the super-
vised auditorium is clearly superior
to IMTs or PMTs. Critics label the
auditorium as unnatural. Does that
mean rating hooks by phone in an
IMT is natural? Does shifting the
phone headset from your ear to your
hand to enter responses seem natu-
ral or user-friendly? Does wearing
headphones validate PMTs?

Fatigue & Hook Order Bias:
Are PMTs and IMTs better because
respondents can stop and start at
will? The issues related to AMT fa-
tigue were solved many years ago
with the advent of professional
hook producers. Our own and oth-
ers’ statistical tests have shown that
fatigue is not an issue at an AMT
until the number of hooks per ses-
sion approaches 500.

The notion that hooks heard to-
ward the end of an AMT session
will test differently than those heard
earlier was also dispelled years ago.
This issue has been revisited recent-
ly to ensure that this tape order bias
is still a statistical non-issue, which
it is.

Geography: IMTs and PMTs al-
low for sampling to occur in all cor-
ners of a metro, which proponents
cite as an advantage. If so, the sug-
gestion is that a client’s P! from
suburb A is psychographically dif-
ferent from a client’s P1 from sub-
urb B.

Over the years, we’ve done many
AMTs that were split in half or
thirds to accommodate a market’s
geography. Invariably, these exper-
iments fail to turn up any statistical-
ly significant differences based on
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By Dick Kazan

How To Delegate Effectively

have never issued an order since | have been the operat-

| ing head of the corporation,” said the legendary Alfred P,
Sloan Jr., who built General Motors into one of the largest,
most profitable companies in the world. He was an out-
standing delegator. if you want to make far better use of
your time, but think; “By the time | tell someone else what |

want done, | could have done it myself;’ read on.

First, no businessperson ever became successful by doing everything
personally. They did it by finding ways to multiply themselves many times
over, which means delegating. When you do so, you'll see that most em-
ployees respond well to clearly defined assignments and time frames, par-
ticularly when they've had input in the process.

Second, let them be creative. You've defined your expectations, now
let them decide the best way to approach the assignment. No one wants
to be trapped in a “"dead end” job, and this allows them to show you and
others in the organization where their strengths are. Besides, aren't they
paid to perform?

Third, stress accountability. Have periodic checkpoints where you can
monitor their progress. This shows them you're interested and lets you be
helpful without using a large portion of your time. It also assures you that
the assignment is being done to your standards.

How did Alfred Sloan delegate? “I do not bother the other men below
me with a continual stream of questions about details and requests for
reports. The only report we ask from all our units is one page a month.
Each month’s page contains actual figures for the month just closed and
estimates for each of the four following months. In writing the figures, each
manager has to pian the big essentials of operation and profit and tell us
his plans” (The Book Of Business Wisdom, Peter Krass). in other words,
Sloan enunciated the goals of the company, assigned responsibility, and
let his managers decide how they would achieve their objectives.

Was there accountability? As he'd look at those one-page monthly re-
ports, “each manager's past estimates are compared with his subsequent
estimates and his present accomplishments to form what is called an ac-
curacy report” Sloan soon knew who was producing and who wasn’t and
could then readily take appropriate action.

But what if you have no staff? How do you get the assistance of others
in completing your assignments? By being friendly and actively assisting
them in accomplishing their goals long before you ask anything in return.
This allows you to build a following of people who appreciate what you've
done for them, respect your ability, and want to see you get ahead.

Whether you're determined to build the next General Motors or to dra-
matically boost sales for this fiscal year, being an effective delegator is
crucial to your success. The secret is to compound your ability by com-
bining the talents of others to everybody’s benefit. When you do, you'll
reach a level of achievement well beyond whatever you used to believe
was possible.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio tatk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

the single variable of geography.
Referrals/Friends/Profession-
als: It’s hard to bump into friends
at an IMT. but referrals are not al
lowed at an AMT any sooner than
they would be in any other method-
ology. AMT respondents who know
one another are typically a byprod-
uct of database recruitment. If a sta-
tion were to recruit a roomful of
partisans from its own database,
there would be some people who
knew one another in the room.
Professional test-takers are
screened out of AMTs, just as in
other methods. Since I can’t speak
for other research firms’ policies,
I'll speak for our own. Paragon’s
past-participation rule is just one
step removed from requiring re-
search virgins. Respondents who
have done more than one non-radio
market research project in the past
year are systematically excluded,
along with those who have done

anything radio-related. PMTs and
IMTs may or may not insist on this
same stringency.

Non-qualified Respondents: It’s
rare to do an AMT anywhere and
not have at least a couple of respon-
dents who answered the screening
questions differently on the night of
the test than they originally did with
the field service. Sometimes enough
time has elapsed from the original
recruitment that peoples’ stations of
choice have changed. Other times
someone slips through the cracks
and was probably not qualified from
Day One. It is a natural byproduct
of the process, and it can happen in
all methodologies.

Spotting unqualified respondents
in a paper-and-pencil AMT is prob-
ably easier and quicker than in any
other methodology. All score sheets
are examined to search for non-
qualified respondents. It is easy to

Continued on Page 31
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24 Ways To Increase Fourth-Quarter Business

O ctober 1 is just five weeks away, so you’ve got only a month
to put into place the plans that’ll make your fourth-quarter
business boom. Here are a couple dozen things you can do to
ensure your winter begins with a billing blizzard:

0 Make sure any account that
hasn’t been on-air in 1998 is rotat-
ed to someone else.

o Institute a policy: All sellers
must meet minimum standards with
regard to number of spec spots and
written presentations.

o Announce a new sales contest.
Be sure it encourages those activi-
ties you feel the staff might be be-
coming lazy in.

o Put a cowbell on the wall. Coax
sellers to ring it every time they get
an order.

QStan interviewing prospective
salespeople again. You’ll wake up
the sales department and find out
what’s available in the job market
today.

0 Put a commercial on the air that
encourages owners and managers
of retail businesses to think of your
station as a viable marketing oppor-
tunity to attract new customers,
(For a sample script. write the
words “SAMPLE ON-AIR RE-
CRUITMENT SPOT" on your let-
terhead and tax it to Irwin Pollack
at [603] 598-0200.)

oStart really training the sales
department again. Design a sylla-
bus in which you actually plan each
meeting in advance, thus pushing
yourself to raise the level of train-
ing.

eDesign a “Gotcha Card.” re-
warding retailers with five free
commercials (all must run in one
day) when a seller walks in and
hears the business playing your sta-
tion. g

o Push the message that P+2S=A.
It means an employee’s problem
plus their two solutions equals an
answer. Make them come up with
solutions, then talk them over with

you, and the two of you collective-
ly will come up with an answer.

D Take the staff on a field trip to
a grocery store. Have the manager
explain how the food business
works.

m Invest in (ie., trade out) some
space ads in the local business pa-
per where you promote your station
as a viable business investment.

@ Each weekend, sell five retail-
ers every tifth unsold avail for a
flat rate of $395. It’s all extra
money you're getting from unsold
inventory.

@ If you're selling more than one
station and have different sales
staffs inside your building. create
two-and three-person teams. each
team having a person from each
staff. Present your combined. und-
uplicated cume as an alternative to
the newspaper’s circulation.

@ Review historical inventory re-
ports. How many commercials
went unsold last week? Are you
really selling every commercial at
the highest rate possible?

@ Take an inventory of each sell-
er on your staff. What are their
three hot buttons and challenges?
How is each person really grow-
ing?

@ Have a monitor meeting and lit-
erally declare war on heavy news-
paper advertisers. Have a three-
month contest, paying $500-$1000
to the seltler who converts the high-
est number of print clients.

m Revamp your station’s market-
ing materials. In a sales meeting,
give the staff this scenario: They are
going to walk in (cold!) on a hard-
to-reach client who will give them
two minutes to show — on paper
— why the station makes sense. If

By Irwin Pollack

they win that prospect over, they'll
get a $1500 order. Then, give the
sales staff that two minutes to run
out and get the marketing materi-
als they’ll use to woo that prospect.
Whatever isn’t brought back needs
to be thrown away!

@ Put up an erasable white board
and have sellers write in who they
sold that day and for how much.
Reward long streaks of an order a
day.

@ Immediately insist all orders
need to be signed by you before
getting entered by traffic. Make the
seller go through this exercise with
you before signing the order: How
much did they spend last month?
Last year? How many stations did
they buy? Is this the best rate they
cculd get? Can the inventory be
spread out over more days? More
dayparts?

@ Start tracking each seller’s av-
erage order, number of advertisers
or-air. number of written presenta-
tions, specs, etc. Graph each on a
monthly basis. Coax them to break
their past records.

@Start sending advertisers an
“update” on the status of your in-
ventory for the week. Keep the per-
centages at 85%-95%. Show how
your station’s in heavy demand.

@ Gather prospects’ and advertis-
ers’ birthdays. Then. on-air, have
announcers encourage listeners to
wish Bill Smith, Joe Johns, and
Lisa Meyers a happy birthday.
Note. There’s not a need to mention
on-air that these people are busi-
ness owners, but when they keep
hearing that their name was on the
radio, they may begin to feel adver-
tising works!

@ Revamp the way you're selling
and pricing remote broadcasts.
Consider having three levels — ap-
pearances, “Gold™ remotes. and
live-on-locations. Price each one a

bit more. Give them more hours |

and more merchandise. Consider
pricing the first one each month

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

A Well-Orchestrated Campaign

SITUATION: When you're a small performing arts organization, gperating
funds can be rather limited. That’s why the Washington Idaho Symphony
needed a cost-effective way to reach the Eastern Washington ared North-
ern Idaho marketplace. They chose KQQQ-AM and KHTR-FM to carry
their advertising tune.

OBJECTIVE: The Washington Idaho Symphony wanted to positon sym-
phony concerts as being accessible to alf, not just a select few. They hoped
this would increase ticket sales and concert attendance.

CAMPAIGN: With its ability to introduce listeners to classical music by
playing short excerpts, radio was the ideal choice to promote the sym-
phony concerts, Sister stations KQQQ and KHTR ran one- to two-week
flights and aired between 60 and 100 spots.

RESULTS: The Washington Idaho Symphony has increased attandance
and ticket sales by 50% since adding radio to its advertising plan three
years ago. “Ticket sales were flat before we started using radio” a sym-
phony representative said. Goncert attendance now averages 6C% of ca-
pacity, with some events filling up to 80% of the available seating.

— BABTOOLBOX

More marketing information and resources from th2 RAB

MEDIA TARGETING 2000

Forty-six percent of those who attended a live music concert in the past
12 manths have household incomes in excess of $50,000. Fifty-four per-
cent are male and 46% are female. A full fourth of this group is ccmprised
of college graduates. Concert-goers spend haif of their daily media time
with radio.

CATEGORY FILES

“Depending on the definition of need, it could well be argued that we don't
really need the arts. If need refers only to those few absolute nezessities
of life — i.e., air, food, water, shelter, clothing — then perhaps the arts are
not needed. The arts probably played little or no role during muct of man-
kind's apparently successful two million-year occupancy of this ptanet. On
the other hand, if ieed implies something that contributes impo-tantly to
the quality or meaning of contemporary life, then a compelling case can
be made for [people] needing a first-class symphony orchestra’”

{(Joseph J. Bookstein, MD)

INSTANT BACKGROUND COLLECTION -

THEATERS & CONCERTS

Symphony Orchestras: American symphony orchestras presented ap-
proximately 30,000 performances during the 1995 season (most current
statistics available), attracting an audience of more than 31 mifion peo-
ple. A large orchestra is one that reaches an average of 500,000 audi-
ence members each year, while a medium orchestra reaches 121,000,
and a small orchestra reaches 14,000. (American Symphony Crchestra
League/Research Alert, May 2, 1997).

For more information, call RAB’s Member Service HelplLine at (800) 232-
3131, or log on to RadioLink at www.rab.com.

DID YOU SEE /(&% TODAY 7

Now you can see radio industry headlines,
station trades, updated stock reports, and
Arbitron ratings every business day! You'll also
receive access to our website for breaking
stories, ratings results and group owner
changes. And now, we've added daily e-mail
alerts of industry events as they occur.

Only $10 a month!
310/788-1625

www.rronline.com moreinfo@rronline.com

lower than the second one, etc. Isn’t
that real supply-and-demand pric-
ing?

@ Go to the bookstore and buy the
Chase Culendar Of Events or John
Cremer's Celebrate Today. Make a
list of every monthly and weekly
“holiday” like National Dairy
Month, National Pizza Week, etc.
Have each seller design one pack-
age for the staff to sell. Have a con-
test and reward the person who gets
the most points, sells the most
packages, most dollars, etc.

Salespeople On The Move

* Doug Abernethy named GSM at KDGE & KZPS/Dallas. He has
served as Corporate Sales Coordinator for Radio One Inc., GM at KONO/
San Antonio, and Dir./Sales for WDSY, WEEP & WXRB/Pittsburgh.

« Jennifer Wisbey is promoted to GSM at KNDD-FM/Seattle.

» Blake Mendenall joins KMTT/Seattle as GSM. He formerly held the
GSM post at KGLQ/Phoenix.

« Jim Donnelly is named LSM at WCBS-AM/New York. He previous-
ly hetd NSM duties at crosstown WLTW-FM.

» Catherine Scalera is promoted to Business Development Manager
at WKTU/New York.

Radio sales and management
trainer Irwin Pollack consulis
broadcast groups and market
clusters on how to increase their
bitling. For more information,
contact hiem at (603} 598-9300 or
at wwwirwinpoliaci.com.

» Brenda Cannon joins KNX/Los Angeles as an AE.

« Bret Anderson, Kevin Kelly, Christopher Miller, Glynelle Wells take
AE posts at KMOX/St. Louis. Tom Dolan also joins the station’s Sports
Marketing Department.

« Steven Felt is named AE/Midwest Region at Westwood One.
(R&R Subscribers in the U5, only)
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FRANK MINIACI

A Million Rea$ons To Li$ten To Radio

(1 It's no secret money is the ideal giveaway, but it’s the ingenuity of the
contests that makes a station stand out

A s we continue to look at events that captured listeners’ eyes
and ears, it’s important to note those who broke new ground
in radio’s early days. For example, Gordon McClendon and the
other legends who created the concept of “theater of the mind,”
which came to fruition in McClendon’s fantasy baseball broad-
casts and the fantasy concerts of the ’70s, each of which left a
lasting impression on listeners. This week we examine more con-
tests, past and present, that helped, and continue to help, radio

capture its audience.

The Million
Dollar Giveaway

Giving away $1 million today
1s a big deal. So imagine the
frenzy in the fall of 1980 when
WKRQ (Q102)/Cincinnati de-
cided to give away that magic
sum. Then-Q102 PD Jim Fox
explains how it came about:
“The idea for a contest like this
popped into my mind years ago
when [ was MD at WIFE/India-
napolis. 1 was listening to WLS/
Chicago, which was giving away
a car a day for 30 days. I thought
then what it would be like to give
away $1 million.

“When the competitive situa-
tion in the market increased,
then-PD Randy Michaels and 1
felt that we could use the idea to
market both the AM and the FM
at one time. We felt this could
have a bigger impact than bill-
boards or TV. We announced
where people could come by to
register, which presented a great
opportunity to meet our audience
face to face. Then, hourly. we
conducted phone registration.
We registered about 35,000
names for the big drawing.
which was broadcast over both
stations simultaneously. The
winning name was given 30 min-
utes to call a special phone line.
The winner won $25,000 a year
for 40 years. One of the great
things about the contest is that
Q102 didn’t have to top the mil-
lion again to get the same impact
of the contest the year before.”

Pro:Motion

¢ Julie Roberts-Hynesis ap-
pointed Dir./Mktg. at One-On-
One Sports. She previously
served as Marketing Dir. at
WMAQ-AM/Chicago.

* Anne Bendalin becomes
Managing Dir. for Chancellor
Marketing Group’s Dallas office.

Cash Call is
without a doubt
the most effective
marketing contest
I have ever been
involved with.
— Bill Tanner

73

$50,000 Cash Calls

Contests in which listeners
answer their phones with the
name of a radio station in order
to win prizes are one of the sta-
ples of radio promotion. Incen-
tives range from merchandise to
both small and large sums of
cash. Bill Tanner, at the time
Metroplex VP/Programming and
WHYI (Y100)/Miami PD/morn-
ing man, discusses Heftel’s co-
lossal calls.

“Cash Call is without a doubt
the most effective marketing
contest I have ever been involved
with. It was first used by Cecil
Heftel in Hawaii. then used to
kick-off Y100 when Buzz Ben-
nett was PD, and then 1 used it
at 13Q [in Pittsburgh]. The thing
people wanted most was cash.
and we gave it to them. It also
did what it was supposed to do:
It got people to listen. Miami de-
buted with a five share.

“A good chunk of the city was
answering their phones with, ‘I
listen to the new sound of Y100,
or, ‘13Q,” to win $50,000. This
contest put the call letters on
everyone’s lips. It came about at
a time when everyone was using
jingles, and we didn’t. The call
letters became very recogniz-
able, as if they were sung by a
choir of angels. One of the great

features about Cash Call was
that we could run the contest for
long periods of time. With a 12-
week Arbitron book, the longer
you can stretch a contest, the
better.”

$50,000 Loopsongs

Mystery riff contests are a mi-
nor variation on the idea of ex-
cerpting short bursts of songs in
a series and asking listeners to
name all the records (today
some are called “triple-play” or
“cash countdowns”). WLUP/
Chicago staged one of the most
attention-grabbing of these pro-
motions, both for the amount
given away ($500,000 total in
five separate prizes) and be-
cause crosstown rival WMET
solved the mystery riffs and
aired the answers. PD Max
Floyd comments, “It’s an idea
I’ve used before, and T know
other stations have as well,
though certainly not on the
scale we’re talking about.

“It was the time when AOR in
general was doing bigger-money
contests. WMET was beginning
to show real well, and 1 wanted
something to shake the city up. 1
knew the money idea had done
well in Cincinnati (at Q102) and
might work as well for us. The
WMET response was unexpect-
ed at the time, although in retro-
spect, WMET’s Tome Teuber had
done this contest in Columbus at
WLVQ, so he knew the promo-
tion inside and out. That’s proba-
bly one of the reasons they were
able to solve it and go on the air
with the answers.”

More Than Just Money

Giant cash giveaways have a
close relation in the radio pro-
motional family, the big mer-
chandise contest. WLS/Chicago
has given away several brand-
new homes during the last few
years in its “WLS Dream Home
Giveaway.” The legendary Bill
Drake era gave us giant prize
contests like the “Boss Garage,”
offering listeners multiple auto-
mobiles as loyalty incentives.
CKLW/Detroit gave away “His
& Her Corvettes,” repeating the
contest later with twin GTOs.

In more recent years, wise
programmers have focused their
attention on the economy, a
major problem area for the av-
erage radio listener. Prizes like
paying a listener’s rent or mort-

CANYOU DIG IT? — KZZU/Spokane created a giant sandbox in which
it buried $5000. Listeners sifted through the sand in hopes of becom-
ing the lucky winner.

gage for a year or free grocer-
ies and utilities have all been
popular and something that real-
ly hit home with the listener.
Whether it’s a cash giveaway or
valuable merchandise, radio has
always had a love affair with the
big prize. Giant giveaways have
fallen out of vogue in recent
times. but they offer radio pro-
motional possibilities that no
other vehicle can. Expensive
necessities and frivolous luxu-
ries have made for great contest-
ing over the years, and it would
not surprise me to see another
such giveaway pop up in the
near future as the economy
soars and people think of fun
and games.

Going To Extremes
To Win

Radio knows that listeners
will do just about anything to
win something (large or small).
A prime example of this are
such promotions as the “Jello
Jump,” where stations fill a
large vat with some form of ge-
latinous muck and allow listen-
ers to forage in it for keys to
cars or other prizes. People
make spectacles of themselves,
making a station’s contesting as
outrageous as some of the per-
sonalities that grace its air-
waves.

During the late *70s and ear-
ly "80s, “air guitar” competi-
tions were the order of the day
at AOR stations. Accomplished
Rock consultant Lee Abrams
amplifies that idea: “One of the
most successful promotions I’ve
seen over the years is the air
guitar contest. To the best of my
knowledge, it started at WIOT/
Toledo and was followed up by
KEZP/Omaha. 1T think Lee
Michaels came up with the idea.
and the stations picked up on it.

“Everybody plays air guitar. so
it was a natural promotion to have
a contest of these people playing
imaginary guitars to their favor-
ite songs to win prizes. WSHE/
Miami and several other stations
have taken the idea to its next log-
ical progression: having air band

contests, wherein winners actual-
ly opened up a show for real
groups.”

Contests can take outrageous-
ness to new heights, becoming
freak-fests of sorts, with people
going to outrageous lengths to
win something. Some examples:
A lady shaved her head and cov-
ered it in manure and sang “l
Feel Pretty.” A man spread piz-
za mix over his entire car and
drove it 50 miles per hour while
eating the pie made from the
dough. One man blew a ping-
pong ball up a 200-foot hill with
four blindfolded women tied to
his body (sounds like several ep-
isodes of Jerry Springer in one).

Capitalizing On
Current Events

As an up-to-the-minute medi-
um, radio has kept a close eye on
current events. Whenever a ma-
jor new story breaks, like Mt. St.
Helens erupting or a baseball
strike, stations have been quick
to construct contests or give-
aways that listeners can immedi-
ately identify with (look at the
Promo Of The Week on this page
or Street Talk each week to see
clever promo ideas). Whether it’s
a topic like the Bermuda Trian-
gle — with a station sending a
small aircraft or boat over the
area while broadcasting live —
or giving away a piece of O. J.
Simpson’s house after it was torn
down, being topical and event-
oriented gives a music-formatted
station the ability to have fun
with current events while creat-
ing a bond with its listeners.

Thanks again 10 the tremen-
dous content provided by R&R
CHR Editor Tony Novia on some
of the most memorable promo-
tions in radio history.

TALK BACK TO R&R!

e encourage your feedback.
If you have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci @ rronline.com.
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o Just in time for
the video release!

The ship goes down
again ... this time you
better be onhoard!

The spot that was seen during the
Academy Awards featuring KIIS-FM/L.A.
morning legend Rick Dees can he yours
for a fraction of the cost.

Get your hands on this custom campaign
and get “TITANIC RESULTS” now!

For a free demo of radio’s hottest campaign for fall, call

CREATIVE CHAGS
323-951-0602
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Stupid Rock Star Tricks!

T he National Enquirer relays
some of the dumb things rock
stars can do: Courtney Love got
into a fight backstage with anoth-
er woman — during a benefit con-
cert to“stop violence against wom-
en”; Billy Joel once tried to com-
mit suicide by ingesting furniture
polish. “All | ended up doing was
farting furniture polish”; Mick Jag-
ger had an emerald inserted in a
tooth, but changed it when people
kept telling him he had spinach
caughtin his teeth. He replaced it
with a ruby, but then got tired of
being told about the spot of blood
on his lip. He now has a diamond,
Elvis Presley once said, “| don't
know anything about music, in my
line you don't have to”; Elton John
tried suicide half-heartedly by put-
ting his head in a gas oven with
the setting on low and the kitchen
window open. He was also rest-
ing his head on a cushion.

Word Play

Speaking of Elton John, he's
hard at work on a musical tribute
to his late friend, GianniVersace.
The song is called “Bitch,” in hon-
or of the pet name Versace and
John had for each other. “Gianni
and | used to address one anoth-
er as ‘bitch’ over the phone, asin,
‘Bitch, why don’t you come to
Como for the weekend™ (W).

Higher Learning

“The most valuable lesson |
learned was the Abbott Panthers’
motto: A quitter never wins and a
winner never quits. | also learned
that i didn't like mornings” — Will-
ie Nelson shares what he learned
in school. Other artists remember-
ing school daze are Faith Hill,
Aretha Franklin, Adam Sandler,
and Gloria Estefan (Life).

Age Before Beauty?

GQ dedicates 10 pages to the
rebirth of Judas Priest with the
discovery of a new lead singer,
Akron-born Timmy Owens (now
known as “Ripper”).“Our fans are
just ugly guys,” says Priest drum-
mer Scott Travis. “| don't know if
you've been on the road with Aero-
smith lately, out don’t expect to
see any sexual excess like that on
the Judas Priest tour.”

Heather Locklear (37) spotted
Courtney Love (34) at a Malibu
supermarket and approached her
saying how much she likes her

HIT WOMAN — Elektra Entertain-
ment CEQ Sylvia Rhone makes
Mirabella’s “25 Smartest Women in
America”list. “It's actually the ideal
world. You have the maturity and
responsibility of handling a $300-
million company, and then you also
get the other part of you — the Pe-
ter Pan part of you — satisfied.” Also
making the listis Shawn Colvin, who
says of her refusal to conform, “Ev-
erything’s much more of an adver-
tisement now, so a schtick is good.
But I've never really broken a sweat
trying to come up with one.”

acting. Locklear even suggested
they find a project to work togeth-
er on and even play best friends
in. Love replied, “Aren’t you, like,
too old? Maybe you could play my
mom” (Star).

Glamour Rap

Vogue reports on the trend of
women in hip-hop going glam.
Posing in designer duds are Mis-
sy “Misdemeanor” Elliott, Mary
J. Blige, and Lil’ Kim. Says Uni-
versal VP/Marketing Jacqueline
Rhinehart, “Black people have al-
ways made a point of being well-
dressed. That was the inside joke,
that ‘Against all odds, | will be
sharp.”

Love Hurts

Sources say Pamela Ander-
son and Tommy Lee have been
talking together three times a
week. She reportedly wrote him
and accepted responsibility for the
furor and has left messages from
her Necker Island vacation wish-
ing he could be there to watch the
kids. Lee has even agreed to
weekly consultations with Pame-
la’s shaman to exorcise the de-
mons. After hearing about his
wife's romps with champion surfer
Kelly Slater, Lee had his number
changed and asked lawyers to
keep her away from him (New
York).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

CURRENT

* THERE’S SOMETHING ABOUT MARY (Capitol)
Featured Artists: Dandy Warhols, Joe Jackson, Jonathan Richman
* HOW STELLA GOT HER GROOVE BACK (Fiyte Tyme/MCA)
Singles: Luv Me, Luv Me/Shaggy f/Janet
Your Home Is My Heart/Boyz Il Men
Other Featured Artists: Diana King, Mary J. Blige, K-Ci & JoJo

* SNAKE EYES

Single: The Freaky Things/LaKeisha Berri (Hollywood)
* DEAD MAN ON CAMPUS (DreamWorks)

Featured Artists: Marilyn Manson, Blur, Creed
* THE AVENGERS (Warner Sunset/Atlantic)

Featured Artists: Verve Pipe, Sugar Ray, Dishwalla

* ARMAGEDDON (Columbia)

Single: | Don't Want To Miss A Thing/Aerosmith

Other Featured Artists: Shawn Colvin, Journey, Our Lady Peace
* THE MASK OF ZORRO (Columbia)

Single: 1 Want To Spend My Lifetime Loving You/Marc Anthony &

Tina Arena (Sony Classical/Columbia)

* DR. DOLITTLE (Atlantic)
Singles: Woof Woot/69 Boyz

Are You That Sombody?/Aaliyah

That's Why | Lie/Ray-J

Other Featured Artists: Jody Watley, Ginuwine
* SMALL SOLDIERS (DreamWorks/Geffen)
Singles: War/Bone Thugs-N-Harmony...
Another One Bites.../Queen f/Wyclef Jean
Other Featured Artists: Pat Benatar w/Queen Latifah, Pretenders

w/Kool Keith, Cheap Trick

* DISTURBING BEHAVIOR (Trauma)
Single: Got You (Where | Want You)/Flys
Other Featured Artists: Phunk Junkeez, Eva Trout
* SLUMS OF BEVERLY HILLS (RCA)
Featured Artists: Three Dog Night, ke & Tina Turner
* BASEKETBALL (Mojo/Universal)
Featured Artists: Soul Asylum, Cherry Poppin”Daddies, Goldfinger
* WHATEVER (Tangerine/Medicine Label)
Featured Artists: Blondie, Patti Smith, Pretenders

COMING

e CLAY PIGEONS (Universal)

Featured Artists: Tonic, Verve Pipe, Sara Evans

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

’Net Chats

Mickey Hart, Monday (8/31)
at 10pm ET/7pm PT, America
Online (keyword: LIVE).

On The Web

Bauhaus, concert, Friday (8/
28) at 8:15pm ET/5:15pm PT
(www.rollingstone.com).

Sepultura, chat, Thursday
(9/3) at 7pm ET/4pm PT (www.
sonicnet.com, chat.yahoo.com).

Sepultura

MUSIC DATEBOOK

MONDAY, SEPTEMBER 7

1975/In Montreal, the Guess Who per-
form for the last time.

1978/Who drummer Keith Moon, 31
dies of a drug overdose in London.

1993/Snoop Doggy Dogg is arrested and
charged with murder following an
earlier drive-by shooting.

Bomn: the late Buddy Holly 1936, Gloria
Gaynor 1949, Chrissie Hynde 1951

TUESDAY, SEPTEMBER 8

1935/ At New York's Famous Daor, Billie
Holiday performs for the first time
and is instructed by management
not to interact with patrons.

1978/Former Sex Pistols frontman John
Lydon’s new band, Public Image
Ltd., releases its first single, “Pub-
lic Image.”

1994/ James Brown Boulevard is estab-
lished in New York City.

Born: the late Patsy Cline 1932

Releases: Peter Gabriel's Security 1982

WEDNESDAY, SEPTEMBER 9

1956/Elvis Presley makes the first of
three appearances on The £d Sul-
Jivan Show. He is only seen from
the waist up.

1979/Cat Stevens, now named Yusef [s-
land, marries Fouzia Ali in England.

1987/ Andy Gibb files for bankruptey in
Miami; he dies six months later of
a viral infection.

Born: the late Otis Redding 1941, Dave
Stewart (ex-Eurythmics) 1952

Releases: Lulu's “To Sir With Love,” Sam
& Dave’s “Soul Man” 1967, John
Lennon’s “Imagine” 1971, the Roll-
ing Stones’ “Beast Of Burden” 1978

wvvrerrerteantadiohistorv.com

THURSDAY, SEPTEMBER 10

1964/Rod Stewart records his first sin-
gle, “Good Morning, Little School-
girl,” with John Paul Jones.

1974/ Following two albums, the New
York Dolls disband.

1988/1n Santa Barbara, Bryan Ferry per-
forms his first concert in six years.

1996/Wal-Mart refuses to distribute
Sheryl Crow’s self-titled album be-
cause some lyrical content relates
to handgun violence.

Born: Jose Feliciano 1945, Joe Perry
(Aerosmith) 1950

Releases. the Monkees’ “Last Train To
Clarksville” 1966, Linda Ronstadt’s
“Blue Bayou™ 1977

FRIDAY, SEPTEMBER 11

1962/ The Beatles record two original sin-
gles, “Love Me Do” and “PS. | Love
You”; the former becomes their
first hit.

1979/in New Jersey, the Who perform
with drummer Kenny Jones for the
first time since Keith Moon's death.

1987/Peter Tosh, guitarist and co-
founder of the Wailers, is killed
during a robbery at his home in
Jamaica.

SATURDAY, SEPTEMBER 12

1965/The Beatles' release “Yesterday” in
the U.S. the same day they appear
on a live taping of The £d Sullivan
Show.

1966/ The Monkees premieres on NBC-
TV.

1979/2 Tone Records releases its first
single, the Specials’ “Gangsters.”

1987/Morrissey abandons the Smiths
just before the band was to sign
with EMI; Morrissey later signs
with the label as a solo artist.

Morrissey — | started something |
couldn't finish ...

1993/TLC's Lisa Lopes is arrested and
charged with criminal trespassing
and battery on a pofice officer atan °
Atlanta Falcons football game. 4

Born: George Jones 1931, Neil Peart
(Rush) 1952

Releases: James Taylor's “Fire And Rain”
1970

SUNDAY, SEPTEMBER 13

1974/In New York, Stevie Wonder
launches hris first tour since his
near-fatal car accident.

1985/In San Diego, Sting launches his
solo career.

1996/ Tupac Shakur (a.k.a. 2Pac) dies of
multiple gunshot wounds he sus-
tained six days earlier when he and
Marion “Suge” Knight were driving
in Las Vegas.

Born: Mel Torme 1925, Peter Cetera 1944

Releases: Kate Bush’s The Dreaming 1982
and The Red Shoes 1993

— Mark Solovicos
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MUSIC TELEVISION®
69.7 million households

MUSIC FIRST
50.8 milfion households
Isaak/Tierney

| EXCLUSIVE |

| ADDS |

HOLE Celebrity Skin (DGC/Geften)

MARILYN MANSON The Dope Show (Nothing/interscope)

| HEAVY |

AALIYAH Are You That Somebody? (Atlantic)

AEROSMITH | Don't Want To Miss A Thing (Columbia)
BACKSTREET BOYS I'll Never Break Your Heart (Jive)
BARENAKED LADIES Dne Week (Reprise)

BEASTIE BOYS Intergalactic (Grand Royai/Capitol)
BRANDY f/MASE Top Of The World (Atlantic)

BRIAN SETZER ORCHESTRA Jump Jive. (Interscope)
DAVE MATTHEWS BAND Stay (Wasting Time}(RCA}
EVE 6 Inside Cut (RCA)

HARVEY DANGER Flagpole Sitta ( Siash/London/isiand)
NATALIE IMBRUGLIA Wishing | Was There (RCA)
JANET Go Deep (Virgin)

PRAS MICHEL... Ghetto Supastar ... (interscope)
RAMMSTEIN Ou Hast (Slash/London/isiana)

WILL SMITH Just The Two Of Us {Columbia)

USHER My Way (Laface/Arista)

| STRESS |

SHERYL CROW My Favorite Mistake (A&M)

DMX 1/FAITH EVANS How's it Goin' Down? (DefJam/Mercury)
EAGLE-EYE CHERRY Save Tonight (Work)

LAURYN HILL Doo Wop (That Thing) (Rufthouse/Columbia)
HOOTIE & THE BLOWFISH | Will Wart (Atlantic)
JERMAINE BUPRI {/JAY-Z Money .. (So So Det/Columbia)
MONICA Tte First Night (Arista)

MYA#/SILKK THE SHOCKER Movin On ¢ Unwersay, interscope!
SMASHING PUMPKINS Perfect (Virgin)

SNOOP DOGG Still A G Thang (No LimitPriority)

|BREAKTHROUGH |

PEARL JAM Do The Evoiution (Epic)

| ACTIVE ]

TATYANA ALI Daydreamin’ (MJJ/Work}

ALL SAINTS Never Ever (London/isiand)

MELANIEB f/MISSY ELLIOTT | Want You Back (EastiVestEEG)
CAM'RON 1/MASE Horse & Carriage (Untertainment/Epic)
CREED Wrat's This Life For (Wind-up)

EVERCLEAR Father Of Mine (Capitol)

EVERYTHING Hooch (Blackbird/Sire}

FATBOY SUIM The Rockateller... (Skint/Astratwerks/Carofine)
GARBAGE | Think I'm Paranoid (Almo Sounds/interscope)
MASE {/PUFF DADDY Lookin' At Me (Bad Boy/Arista)
MASTER P{/SILKK THE SHOCKER Goodbye .. (N LimitPriorty)
MONSTER MAGNET Space Lord (A&M)

NICOLE Make It Hot (FastWest/EEG)

"N SYNC Teann’ Up My Heart (RCA)

R. KELLY Half On A Baby {Jive)

ROB ZOMBIE Dragula (Geffen)

This week's chart is frozen.

CHERRY POPPIN' DADDIES Brown Derby Jump (MojoUniversal}
FASTBALL Fire Escape { Hollywood)
PMDAWN | Had No Right ( Gee Street/V2)

XL |
AEROSMITH | Don't Want To Miss A Thing (Columbia)
BARENAKED LADIES One Week (Reprise)

GOO GOO DDLLS Iris (Wamer Sunset/Reprise)

NATALIE IMBRUGLIA Torn (RCA)

MATCHBOX 20 Real World (Lava/Atlantic)

| NEW \

SHERYL CROW My Favorite Mistake (A&M)
HOOTIE & THE BLOWFISH | Will Wait (Atiantic)
NATALIE IMBRUGLIA Wishing | Was There (RCA)
SMASHING PUMPKINS Perfect (Virgin)

| LARGE |

BRIAN SETZER ORCHESTRA Jump Jive... (Interscope)
MARIAH CAREY Whenever You Call (Columbia)
FASTBALL The Way (Hollywood)

MADONNA Ray Of Light (Maverick/WB}

EDWIN MCCAIN I'i Be (Atfantic)

SARAH MCLACHLAN Adia (Arista}

SEMISONIC Closing Time (MCA)

SHANIA TWAIN You're Still The One (Mercury)

| MEDIUM . |

DAVE MATTHEWS BAND Stay {(Wasting Time) (RCA)
CELINE DIONTo Love You More (550 Music)
EAGLE-EYE CHERRY Save Tonight { Work)

JANET Go Deep (Virgin)

| CUSTOM l

TORIAMOS Jackie's Strength (Atfantic)

ANGGUN Snow On The Sahara (Epic)

JON B. They Don’t Know (Yab Yurm/550 Music)
BABYFACE You Were There (Epic)

BRANDY & MONICA The Boy ts Mine (Atlantic)

CHERRY POPPIN' DADDIES Brown Derby Jump (Mojo/Universal)
CULTURE CLUB I Just Want To Be Loved (Virgin)
CULTURE CLUB Miss Me Blind (Virgin)

DES'REE Life {550 Music)

GLORIA ESTEFAN Oye (£pic)

EVERYTHING Hooch (Blackbird/Sire)

FASTBALL Fire Escape (Hollywood)

DAVID GARZA Discoball World (Lava/Atlantic)

HARVEY DANGER Flagpole Sitta (Slash/London/isiand)
LENNY KRAVITZ Thinking Of You (Virgin)

MAXWELL Luxury Cococure (Columbia)

BRIAN MCKNIGHT The Only One For Me (Mercury)

NEW POWER GENERATION The One (Mew Power Soul}
HEATHER NOVA Lendon Rain (Nothing ) (Brg Cat/Work)
JENNIFER PAIGE Crush (Fdel America/tHollywood)

PM DAWN | Had N Right ( Gee Street V2)

RICHIE SAMBORA In It For Love (Mercury)

SAVAGE GARDEN To The Moon And Back (Columbia)
SQUIRREL NUT ZIPPERS Surts Are PickingUp  (Mammioth)
ROD STEWART Rocks (Warner Bros.)

TEMPTATIONS Stay (Motown)

LUTHER VANDROSS Nignts In Harlem (LV/Virgin)

BRIAN WILSON Your Imagination (Giant/WB}

Video airplay from August 31-September 7

August 28, 1998 R&R ® 19
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TOP TEN SHOWS
AUGUST 17-23

Total Audience
(98 million households)

1 60 Minutes
2 Presidential Apology
Analysis (NBC)
3 Dateline NBC (Tuesday)
4 Just Shoot Me
{tie) Seinfeld
6 Primetime Live
7 ER
8 Friends
9 CBS News Special Report
Analysis (Monday)
10 20/20

Adults 18-49

1 That70’s Show

2 Just Shoot Me

3 Seinfeld

4 Whose Line s It Anyway?

5 Friends

6 The Simpsons

7 ER

8 Presidential Apology
Analysis (NBC)

9 Dateline NBC (Tuesday)

(tie) The Drew Carey Show

Source: Nielsen Media Research

Coning NexT Week

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Tube Tops

Mary J. Blige, Destiny’s
Child, Monica, and Mariah
Carey w/Peter Gunz & Lord
Tariq perform from Santa Moni-
ca, CA on The 1998 Soul Train
Lady Of Soul Awards, hosted by
Brandy, L.L. Cool J, and Brian
McKnight (Thursday, 9/3, check
local listings for time and channel).

v e

Friday, 8/28
* Brandy, The Tonight Show

With Jay Leno (NBC, check lo-
cal listings).

Saturday, 8/29

» Merle Haggard and Alison
Krauss perform on PBS’ Aus-
tin City Limits (check local list-
ings).

* Bush, the Cure, Goo Goo
Dolls, Meat Loaf, and Seven
Mary Threeperform on PBS' On
Tour (check local listings).

Sunday, 8/30

* David Crosby, John Fo-
gerty, Aretha Franklin, and
Grace Slick, among others,
comment on the year 1968, the
subject of VH1's Behind The
Music (9pm).

Monday, 8/31

* Kenny Chesney, Prime
Time Country (TNN, 8pm ET/
6pm PT).

* Joe Cocker, Late Show
With David Letterman (CBS,
check local listings).

Tuesday, 9/1

¢ Squirrel Nut Zippers, Dav-
id Letterman.

Wednesday, 9/2

* Ty Herndon, Prime Time
Country.

* Merle Haggard is inter-
viewed on TNN’s Ralph Emery
On The Record With Merle
(10pm ET/7pm PT).

Thursday, 9/3

* Mark Collie and Lorrie
Morgan, Prime Time Country.

- 36 million households
) \ Lydia Cole,

(AN ERAN VP/Music Programming
| Video Playlist |
AALIYAH Are You That Somebody? (Atlantic)
NICOLE Make It Hot (Gold Mina/EastWest/EEG)
MYA/SILKK THE SHOCKERMovin' On (University/Interscope)
MONICA The First Night (Arista)
BRANDY {/MASE Top Of The World (Atlantic)
JERMAINE OUPRI#JAY-Z Money Ain't .. (So So Def/Columbia)
CAM’RON #/MASE Horse And Carriage (Untertainment/Epic)
MASE /PUFF DADDY Lockin’ At Me (Bad Boy/Arista)

GINUWINE Same O G (Atiantic)
TATYANA AL Daydreamin’ (MUWork)

Video playlist for week ending Aug. 28

| RapCityTop 10 |

XZIBIT What You See (Loud)

MEMPHIS BLEEK {UAY-Z Its Alnght (Roc-A-Fel Defam/Mercury)
GANG STARR Militia (Noo Trybe)

JERMAINE DUPRI {A$AY-ZMoney Ain't...(So So DetiColumbia)
NOREAGA N.C.R.E. (Penaity/Tommy Boy)

CAM'RON {/MASE Horse And Carriage (Untertainment/Epic)
DEF SQUAD Countdown (Def Jam/Mercury)

KURUPT We Can Freak it {Antra/A& M)

DMX 1/FAITH EVANS How's It Goin’ Down? (Def Jam/Mercury)
SILKK THE SHOCKER It Ain't My Fautt (No Limit/Priority)

Video playlist for week ending Aug 28.

T H E
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

¥-C1 & JOJO Don't Rush (Take Love Slowly) (MCA)
MIYAE/SILKK THE SHOCKER Movin' On (University/interscope)
MELANIE B. /MISSY ELLIOTT ) Want You Back (EastiVestEEG)
FIVE When The Lights Go Out (Arista)

AALIYAH Are You That Somebody? (Atlantic)

AARON HALL All The Places... (MCA)

SNOOP DOGG Still A G Thang (No Limit/Priority)

BiG PUNISHER #/4OE Still Not A Player (Loud)
MONICAThe First Night (Arista)

BOTYZ It MEN Doin’ Just Fine (Motown)

SILKK THE SHOCKER It Ain't My Fault (No Limit/Priority}
JESSE POWELL | Wasn't With It (Silas/MCA)

BLACK EYED PEAS Joints And Jams (Interscope)

MASE /PUFF DADDY Lookin' At Me (Bad Boy/Arista)
KIRK FRANKLIN Lean On Me (/nterscope)
WASTER P {/SILKK... Goodbye To My Homies (No Limit/Priority)
KI0 ROCK Welcome To The Party (Lava/Atiantic)

ACE OF BASE Cruel Summer {Arista)

SPARKLE Time To Move Cn (Rock Land/Interscope)
BACKSTREET BOYSI'll Never Break Your Heart (Jive)

Most requested frozen from the week ending August 21

P&LLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GEORGE STRAIT $1800.5

2 OZZFEST '98 $802.5

3 ERIC CLAPTON $718.2

4 JANET JACKSON $705.8

5 METALLICA $690.9

6 LILITH FAIR $658.3

7 DAVE MATTHEWS BAND $612.4

8 PEARL JAM $537.7

9 PAGE/PLANT $515.9

10 SPICE GIRLS $514.7
11 “FURTHUR FESTIVAL’ $497.5
12 SHANIA TWAIN $433.7
13 PHISH $430.6
14 HANSON $372.6
15 YANN! $346.9

Among this week’s new tours:

BLACK CROWES
GARBAGE
JESUS & MARY CHAIN
LENNY KRAVITZ
MORCHEEBA
RECLINERS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE

AUGUST 21-2¢8

1 Blade $17.07
(New Line)*

2 Saving Private $10.14
Ryan (DreamWorks)

3 There’s Something  $7.69
About Mary (Fox)

4 How Stella Got Her  $6.47
Groove Back (Fox)

5 Snake Eyes $5.04
(Paramount)

6 Dead Man On $4.70
Campus (Paramourt)*

7 Ever After $4.57
(Fox)

8 DanceWith Me $4.50
(Sony)*

9 The Parent Trap $3.88
(BuenaVista)

10 The Avengers $3.66

(WB)

All figures in milliors
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week’s openers include &4, starring
Salma Hayek and Mike Myers. The
film's Tommy Boy scundtrack
comes in two volumes. Volume 1
showcases the 54 All-Stars’“Stu-
dio 54 Gary’s Gang's “Keep On
Dancin’;’ Diana Ross’“ he Boss;’
Chic’ “Dance Dancz Dance
(Yowsah Yowsah Yowsah),” Dan
Hartman’s “Vertigo/Relignt My Fire;’
Sylvester's “You Make Me Feel
(Mighty Real)," Destination’s “Move
On Up;" the Miracles’ “Love Ma-
chine,” Edwin Starr’s “Contact,’
Mary Griffin's “Knock On Wood,"
Bohannon’s “Let's Start The
Dance; Instant Funk’s “| Got My
Mind Made Up; Candi Staton’s
“Young Hearts Run Free,” Odys-
sey’s “Native New Yorker,” the Gib-
son Brothers’*Que Sera MiVida,’
and Rose Royce's “Wishing On A
Star” Volume 2 containg a cover of
“If You Could Read My Mind" by
Stars On 54 (Ultra Naté, Amber &
Jocelyn Enriquez) &s well as
Gonzalez's*Haven't Stopped Danc-
ingYet,” Bonnie Pointer’s "Heaven
Must Have Sent You," Brainstorm's
“Loving Is Really My Game” GQ’s
“Disco Nights (Rock-Freak).” Ash-
ford & Simpson’s “Found A Cure;’
Thelma Houston's “Don't Leave Me
This Way," France Joli’'s “Come To
Me,’S.0.S. Band’s “Take Your Time
(Do It Right),” Santa Esmeralda’s
“Please Don't Let Me Be Misunder-

~stood,” Jimmy “Bo” Horne’s
“Spank,” War's “Galaxy,” Grace .
Jones'“| Need A Man; Blondie’s
“Heart Of Glass,” Dr. Buzzard’s

* Original Savannah Band’s “Cher-

chez La Femme/Se Si Bon,” and

* Silver Convention’s “Flv Robin Fly”

Also opening this weex is Why Do

. Fools Fall In Love, which tells the

story of recording artist Frankie Ly-
man and stars Halle Berry. Look ©

sharp for recording artist Little Ri-

* chard in a supporting role; he con-
tributes “Keep A Knockin™ to the

. film's Warner Sunset/Elektra

* soundtrack. Gina Thompson f/Mo-

cha perform the title cut on the ST,
which features songs by Destiny’s

- Child (“Get On The Bus”), En

Vogue (“No Fool No Mcre”), Lil’Mo
(“Five Minutes”), Mint Condition
(“Love Is For Fools™), Next (“Flash”),
Total (“What The Delio”), Envyi
(“Crazy Love”), Nicole (“Without
You™), Mista (“All About You”), and
Coko (“He Be Back”). To complete
the CD, Missy Elliott teams with
Busta Rhymes on “Get Contact”
and is featured with Melanie B. on
“IWantYou Back”
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Johnny B Listener Goes From Bear To Bare

CKG/Chicago & KLSX/L.A.

personality Jonathon

Brandmeier went searching for
America’s hairiest man ... and got him to
bare his soul and his skin. Kevin Young, a

; 31-year-old Chicagoan, said he’s never had

a girlfriend or taken off his shirt in public
because of the teasing. But as winner of
Johnny B’s contest, he was flown out to
L.A’s UCLA Institute for Laser Surgery for a
$5000 procedure to remove his natural fur
coat. (The supervising doctor said that
Young was indeed the hairiest patient he’'d
ever encountered.) “Maybe now girls will
actually go out with me,” said Young.

After

Looks like Howard Stern couldn’t live
up to his promise of crushing Saturday
Night Live with his new syndicated TV
show. In overnight ratings from the 33
markets in which it aired, the Howard
Stern Radio Show scored a 4.9 rating/12
share, compared to SNL's 6.4/17.It's
noteworthy to point out that the show
performed much better in Stern’s radio

WCSX/Detroit’'s JJ & The Morning
Crew helped raise a record $223,000 for the
Children’s Leukemia Foundation during a 28-
hour live broadcast last Friday.

All-News WMAL/DC apparently felt its
audience would be in no mood for revelry
after the U.S. launched missile attacks
against terrorist targets in Afghanistan and
Sudan last Thursday (8/20), so it canceled a
Potomac cruise promotion scheduled for the
next morning. PD John Butler told ST, “The
cruise is a fun and frivolous thing, and we
are going to be in a very serious mindset”
The cruise will be rescheduled for a later
date.

Cruise Missiles
Sink Cruise

KFI/L.A. GM Howard Neal and PD
David Hall took to the airwaves last
Wednesday night (8/19) in a five-minute
prerecorded apology to comedian Bill Cosby
and his wife, Camille. The apology ran eight
times during the late-night slot normally
hosted by Tammy Bruce, who made the
comments that allegedly upset the Cosby
family last month. An edited version of the
on-air apology said, “While it was entirely
appropriate to voice disagreement with Mrs.
Cosby's views, [Bruce’s] statements were
excessive” The apology went on to state
that Bruce’s various comments were
“unfounded, mean-spirited, inappropriate,

i K gl . markets: In Philadelphia, Stern trounced extreme, and insensitive.” Bruce
| l i SNL, 8.6/21 to 4.6/12. But in Kansas City, commented, “This kind of reaction to an
CAREEY ‘DR not yet a Stern radio market, his show only ~attack on opinion and protected and
ST L pulled a 0.8/2. defensible speech not only personally
\ 1 :
i R \ i ! !
i i %é NLL ' ’J t Call Him ‘Su D ve’< Continued on Page 22
g RIE" BB
i i i 1 R ! What started out as a typical day
covering traffic for WWNN & WZYP/
PRODUCED B 0 ADDITIONA Huntsville, AL copter reporter R”mars
PRUD ON BY JAY JO ALBUM PRUD it JAY 10 Commander Dave turned extraordinary * The Dallas rumors continue: Which station will be
) PRODUCER AEL BAKER . when he discovered a house fire last the first to flip to CHR — Chancelior's KTXQ, CBS’
IANACEMENT. MICHAEL RAKER DETOUR Wednesday morning (8/19). After landing KRBV ...ornﬁgofmeabo(ﬁ? lzaWetst(go;ast-baseg
DED) 3 ' . ) programmer being courted for the potential sign-on?
e’ ‘,h sl = the copter in th.e house’s front yard, the And is a new Tejano station about to debut in“Big D"?
Commander guided an elderly woman to
) safety and led firefighters to the blaze.
1L L
P 8 3
1R KA
i | RER
\ ! 3 From About 25¢ Each ... How Many Do You Want?
3 i !
111 g ® Lock In Audience Loyaity
3 * Lengthen Time Spent Listening
® Increase AQH and Boost Cume
® Liquidate Costs/Generate
i 1 i 11 Advertiser Resulits &k EAT

&

See color samples @ www.cpmgroupinc.com

VVVVVV.aIIICI]‘LClIlIGU‘[UI IiblUlV.bUHl |

Customized Station Magazines, CD/Casseite Mailers
"y, 3 1 = and ra’-di=o By Definition” Audience Profiing
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561-743-0548
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FIVE TIME GRAMMY AWARD WINNER

#1 MOST ADDED CHR
95 TOTAL CHR STATIONS

#1 MOST ADDED POP/ALTERNATIVE |8
#1 MOST ADDED HOT AC
#1 MOST ADDED ADULT ALTERNATIVE §

#2 MOST ADDED ALTERNATIVE

{*‘l

THE GLOBE SESSIONS feazuring the single “My Favorite Mistake™

www.amrecords.com Produced by Sheryl Crow Manacement: W Management Inz. 9199 A3M Records, Inc., a PolyGram company. All rights reserved.

lﬁ stores September 29

—==\AAAM=A T ricanradiohistory:. com
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MUSIC TELEVISION®
O
ced by Dave Wyndorf & Matt Hyde
Mixed by Randy Staub, Matt Hyde & John Travis

Management: Andy Gould & Jodiz Wilson for AGM
©1998 AXM Records, Inc., a Polygram Company. All Rights Reserved

Dot

GOING FOR
ADDS £

The first single
from the new album

SMITTEN

Produced by David Bianco and Buffalo Tom
Personal Management: Tom Johnson/TJM

DO\'/clor
ez Dirzrrm

©1998 Beggars Banguet
©1998 PolyGram Records,
A PolyGram Company.

All Rights Reserved

Early Adds At:
Q101/Chicago
KNDD/Seattle
WENZ/Cleveland
WEDG/Buffalo
WOXY/Cincinnati

STREET TALK.

Continued from Page 20

saddens me, but has a chilling effect on the
nature of Talk radio itself” Bruce reportedly is
on indefinite suspension, though neither Neal
nor Hall would offer any comment.

CBS Radio Talker WPHT/Philadelphia
enacted a number of long-rumored changes
this week. Gone are local middayer Hillary
Barsky and afternoon drivers Steve and Amy,
replaced by Westwood One’s G. Gordon
Liddy, Dr. Toni Grant, and Dr. Gabe Mirkin.
The moves leave 5-7pm host Michael
Smerconish as the only local voice remaining
on the station.

Records

* As expected, Sony’s 550 Music and Work Group
have combined their promotion staffs. In a statement,
Epic Records Group Exec. VP Rick Bisceglia said,
“Our goal is to create a more efficient, focused, and
full-formatted promotion team reflecting today’s mar-
ketplace.” Work GM Burt Baumgartner, VP/Promo-
tion Pam Edwards, National Director/Promotion
Michael Becker, and VP/Promotion Dennis Reese
remain in place, but the following personnel exit in the
initial wave of changes: VP/Pop Promotion John Cop-
potla, VP/Alternative Promotion Geordie Gillespie,
Associate Director/Promotion & Video Promotion
Laura Kim, and field reps David Newmark (Work/Dal-
las), Jim Parsons {Work/Atlanta), Steve Rabeor
(Work/Chicago), and Happy Cloutier (550/Minneap-
olis). Meanwhile, Jon Polk becomes GM/West Coast
for Epic Records and 550 Music.

* Mercury VP/Pop Promotion Chris Lopes heads
over to Interscope as Head/Top 40 Promotion. Also at
Mercury, L.A. local Matt Ulanoff heads to the Motor
City to take on similar duties for Almo Sounds.

¢ Blue Note Records elevates GM Tom Evered to
Sr.VP/Promo.

* At Atlantic Records, RobertWieger is namedVP/
Product Development, and Steve deBro is promoted
to Sr. Dir./Atlantic Associated Labels.

» Elektra Dir./Nat'l Alternative Promo Pete
Rosenblum joins Arista as Sr. Dir./Alternative &
Rock Promo.

* Restless picks up Maverick Southeast Regional
rep Ric Austin for similar duties.

* DerrickThompson becomes VP/Urban Music for
BMG Songs.

* Roadrunner Nat'l Dir/Modern Rock Lulu Cohen
exits.

Rumbles, Pt. 1

*L.A. sports shorts: Jacors KXTA-AM picks up
broadcast rights for the NBA's L.A. Clippers starting
when (and if) the *98-'99 season begins.

* WXVO/Knoxvilie PD Todd Thomas joins Active
Rockers WHEB/Portsmouth & WGIR/Manchester, NH
as PD, and"XVO MD Kristen Burns follows him over
to handie middays.

* Veteran L.A. personalities Janine Wolf and Paul
Freeman join Country KZLA's weekend lineup.

* Veteran WPOW/Miami MD Phil Jones exits.

* Dave Parks joins Amaturo's Santa Rosa, CA clus-
teras OM, overseeing KSRO-AM, KGFY-FM, KMGG-
FM & KXFX-FM; KFRC/SF's Candy Chamberiain
arrives at KXFX as MD.

* WXFX/Montgomery, AL PD Scott Hamilton —
who had accepted the PD gig at WBYR/Ft. Wayne, I
IN — has a change of heart and stays at *XFX.

* National Public Radio hires Amy Fieishman as
CFO.

|

|

Ex-KRPM/Seattle host Michael Martin |

was sentenced to four years in prison and I'
ordered to repay about $1.68 million last

week. Martin pleaded guilty in March to |

charges of radio and mail fraud for :

encouraging listeners to invest in the .

“Michael T. Martin Mutual Fund.” Martin’s }

Real Estate & Money Show was also heard .

on the Armed Forces Radio Network and on |

39 stations nationwide. g

Congrats to A&M and DGC/Geffen for |
setting up a pair of out-of-the-box
blockbusters. As the fourth quarter
approaches, the superstar releases are
coming fast and furious to radio. Following
last week’s spectacular showing by Hootie & |
The Blowfish, Sheryl Crow’s “My Favorite |
Mistake” (A&M) turned in an equally
impressive performance, taking Most Added
honors at three formats: CHR/Pop (86
adds), Hot AC (53), and Adult Alternative l
(33). Meanwhile, Hole’s “Celebrity Skin” i
earned 91 adds at Alternative, 75 adds at
Active Rock, and 21 at Rock.

Although station officials painted the

Continued on Page 25

SIRE’S CLASS ACT — Sire Records Group made the grade this week with its clever way of announcing a round
of new staff hirings. In Sire’s Class of 98 are new Nat'l Dir/NAC Promo Leigh Armistead; Nat'l Dir. AAA/America-
na Lori Blumenthal, Nat'l Dir./Promo Jeff Graham; and Dirs./Regional Promo Pat Rascona (NY), Gary Nuell |
(L.A.), Chris Payne (Dallas), JJ Quest (Atlanta), Allison Smith (Chicago), and Rob Colosi (Seattle).

e ———— s ———

R W WU v ¥ S-S o e B N A 0184 = i

510 1 T TR TR '"——TT—II“uj


www.americanradiohistory.com



www.americanradiohistory.com

The debut single

I T Was The One

words and music by Diane Warren

as seen on

= ¢

PLANET GROOVE

2.,
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Rumbles, Pt. 2

¢ L.A. radio vet Mucho Morales picks up week-
ends/fill at suburban KLIT in addition to his full-time
work on WW1’s Oldies format.

« WYOY/Jackson, MS APD/MD KevinVaughanis
upped to PD.

» KVKI/Shreveport, LA PD Howard Clark exits.

» WSSN/Morgantown, WV PD Chris Moran trans-
fers to co-owned WVAF/Charleston, WV for similar
duties.

* WXCL/Peoria, IL MD/middayer Bob Grayson
adds PD duties.

» KTEX/McAllen-Brownsville PD Jim Paczkows-
ki steps down to concentrate on his morning show;
Billy Santiago will now oversee operations, and MD
Deana Romero adds APD stripes.

» AtWWLD/Tallahassee, the new PD/MD is Steve
King and APD is Buzz Craven.

* WPOW/Miami MD Phil Jones exits. Tony The
Tiger becomes APD and-will handle music duties for
now.

» KISW/Seattle morning news anchor/personality
Katherine Kelly exits.

econohieln

PROMO OF THE WEEK — Restless offers a “Sure-
fire” way for programmers to light up the phones with
the latest from Econoline Crush.

Continued from Page 22

l * KGBS-FM/L.A. changes calls to KHTZ.

 Capstar buys SFX for $2.1 billion.

* Rick Stacy appointed KQKS/Denver PD.

» KOAZ/Phoenix goes“Wild Country” as KWCY with
Scott Johnson as PD.

« Steve Nicholl named PD of WSRR/Memphis.

+ Radio Disney debuts on KTZN/Los Angeles

(now KDIS).

v

 Val Azzoli boosted to Exec. VP/GM for Atlantic
Records.

* Richard Penn set as WTPX/Miami Pres./GM.

* KMOX/St. Louis VP/GM Rod Zimmerman adds
KLOU duties.

» Mark Kanov promoted toWQXI & WSTR/Atlanta
VP/GM.

« KFI/L.A. PD David Hall announces move to KIRO-
AM & FM/Seattle (but subsequently elects to stay

atKFl).

* AlTeller appointed President/COO of MCA Records.

«» David Baronfield becomes KHTT & KSJO/San
Jose VP/GM.

* Frank Holler hired as PD at WIOQ/Philadelphia.

» RosalieTrombley tapped as CKEY/Toronto PD.

v

* Don lenner namedVP/Promotion for Arista Records.

* Frank Osborn selected as Sr. VP/Radio for Price
Communications.

« Transtar Radio Networks sets Mike Harvey as VP/
Special Programming and lvan Braiker as VP/
Marketing & Sales.

= Jim Pewter picked as PD of KRLA/Los Angeles.

» Gary Bryan named KISW/Seattle PD.

N4

« Dick Kline appointed Polydor Records Executive VP,
* Bobby Christian annointed PD atWMET/Chicago.

A
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“JUMPER”

The new single from their malti-
platinum self titled debut album

R&R CHR /Pop @ - D

Adult Top 40 Monitor
Debut 30*

Modern Adult Monitor
Dehut 30*

New This Week

WZPL/Indianapolis
KKRZ/Portiand
KMXV/Kansas City

KUMX/New Orleans
WNCI/Columbus
WXYV/Baltimore

WDCG/Raleigh
KQKQ/Omaha
KZMG/Boise

Classics’ series of discs featuring legendary
parting as a mutual decision in the press, radio personalities. The Legendary Wolfman
former WQHT/NY morning co-host Dr. Dre Jack: Howlin’ On The Air hit stores this
minced no words in telling the New York Post, “l  week.

was fired. | was sat down and told it was going
to be a bad day” Dre says he’s negotiating
with “several radio stations” both in and out of
NYC and will choose his next destination
“around Labor Day”” In the meantime, he’s
keeping busy with a weekend gig as
entertainment reporter for Gotham’s WNBC-TV.

and more

Already On:

KBKS/Seattle
KI1IS/Los Angeles
KHTS/San Diego

KLLC/San Francisco
Z100/New York
WXKS/Boston

WFLZ/Tampa
and more

} KSLZ Sportin’ Wood 4

KSLZ/St. Louis, attempting to cash in
on the hoopla as hometown slugger Mark
McGwire chases down Roger Maris’ home
run record, is giving away $1000 every
morning after another McGwire monster
biast. If and when the Cardinal cruncher
hits his 62nd homer, KSLZ will up the
morning-after ante to $10,000.

AND IN THE ‘ENDD’ — Alternative KNDD/Seattle
recently held its “Endfest,”and in the end, KROQ PD
Kevin Weatherly and indie Susan Tenant were caught
sporting these bootleg KNDD/Seattle t-shirts.

Elentra Entertatnment

Wolfman Jack fans: Keep your eyes
out for the latest CD in DCC Compact

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.

_____unany americanradiohistarvy. caom
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NEWS/TALK

AL PETERSON

Can You Secure Your Future
On An Average Salary?

" Dolans offer advice to get you started on a financial plan

Congratulations! After all the dust of consolidation has set-
tled and you finally know who you are working for, you’ve
found yourself in a pretty good radio gig. You’re living in a
decent city, working for a solid company with good manage-
ment. You're a dependable programmer or host who works hard
and is good at your job. But you aren’t 20 years old anymore,
and you’re starting to feel that maybe you should begin to think
about your financial future. Then you get your paycheck and
tell yourself that you really can’t afford to save for your retire-
ment right now, but you’ll get around to it someday. Well, guess

what? Someday is now!

Recently I talked with WOR Ra-
dio Network’s Ken and Daria
Dolan and asked them how they
might advise the average-earning
broadcaster to plan tor his or her fi-
nancial {uture. Together. we came
up with some financial statistics and
a life-situation profile for someone
we’ve dubbed “Sam Radio™ (see
accompanying box). Sam’s profile
was based on input from several ra-
dio people. The Dolans analyzed
our statistics and came back with
some experienced opinions and very
specific advice on how our broad-
caster can begin to plan for the fu-
ture starting today.

‘Dolan’ Out Daily Advice

First, let’s note that the advice
“Sam” is getting comes from two
individuals with a wealth of finan-
cial experience between them. Ken
Dolan began his Wall Street career
as an account executive with a ma-
jor New York Stock Exchange firm.
He was senior VP of a leading in-
ternational investment firm and co-

o U01}93]3s 21d0) « Huranpouid « sanjeUWI0} JISEY

* special/event programming ®

Daria and Ken Dolan

founder of a prominent New York-
based investment banking firm
where he served as vice chairman.
Daria Dolan’s finance background
includes serving as VP of a major
New York Stock Exchange firm and
a principal in a leading consulting
firm that specializes in the packag-
ing of financial services products for
Wall Street firms and world ex-
changes.

Together. the well-known finan-
ctal gurus reach millions daily
through their nationwide radio
show, weekly TV contributions on
CBS This Morning, their website at
www.dolans.com, and numerous
magazine articles. They are also the
authors of three successful books on
money management. including their
most recent, Straight Talk On Your
Money (Simon and Schuster).

Dealing with a subject that most
people find as interesting as watch-
ing grass grow, this husband-and-
wite team offer their listeners any-
thing but dry and technical financial
talk. The Dolan’s on-air approach is
one of {riendly conversation coupled
with usable money strategies for the
average American family. Celebrat-
ing their tenth year on the air togeth-
er at WOR this fall, the couple
Newsweek once called “the Fred and
Ginger of the airwaves™ continues
to enjoy their personal and working
partnership together. and dispensing
no-nonsense money advice 1o their
show’s callers. Their mission is to
help pull back the curtain of mys-
tery that surrounds money matters
for the average person. As both will
tell you. *You can live much better
by being just a little smarter with
your money.”’

Plan Now Or Pay Later

“The business of radio,” says
Ken, “justisn’t conducive to the idea
of long-term planning for most peo-
ple who are working in it. But we
live in a world where people are liv-

NEWS/T ALK RADIO ALERT!

Hey GMs, P.D.s, News/Talk Radio Talent...Have a pretty good team? Just need a little

leaves that company.

A Composite Profile Of ‘Sam’ Radio

am” is a 30-year-old talk show host, making around
$40,000 annually. He works in a good-sized city in mid-
dle America and has a wife and one 6-year-old child. Here
are some other facts about “Sam” that the Dolans used to
develop their advice as to how he and his family can begin
to plan for their long-term financial security and retirement.
* Spouse works as secretary, making $25,000.
* No retirement savings at present, but is eligible for company’s 401 (k).
* Has company health benefits, costing him about $100 a month.
* Is paying off student loans at $200 a month for the next five years.
» Has $10,000 in company-offered life insurance, which he loses if he

* Rents a house for approximately $1000 per month plus utilities.

* Owns one five-year-old car, paid for, and has a two-year-old second
car financed for 60 months at a cost of $199 a month.
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You can live much
better by being just
a little smarter with

your money.
— The Dolans

t

ing longer. And the real fear is that,
without planning properly. you
might actually outlive your money.
Needing money to live on after you
are no longer able to work is a fact
we will all face, so planning now
can avoid catastrophe later”” So what
are the first steps that “Sam” should
take to begin planning his family’s
future? “The first thing they need to
do is get out of debt,” counsels Dar-
ia. “Put away all the credit cards
until you’ve paid off the balances.
After that, use them only for any
purchases where you will be able
to pay it oft within the month. That’s
about an 18% 1o 20% gain on your
money right there.”

The next step our broadcaster
should look at is trading in his rent
payment for a mortgage payment.

They are Just flushing that money

Teaching, Training, Coaching? You’ve discovered...

Diane Bonilla Lee
AMERICA'S FIRST TALK RADIO COACH™

What People are saying...

“Diane’s background in broadcasting, particularly in talk radio, is impressive. She knows the business of producing the kind
of talk shows people listen to and remember. With Diane’s track record in the business, she quickly earned the respect
of those who worked most closely with her. She asked for and received our undivided attention.”

- Bob Lee/Talk Show Host
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away by paying rent every month.”
says Ken. “With their combined in-
comes, assuming they are living in
a market where a modest house is
selling for $75,000 1o $100,000.
they should be able to handle a mort-
gage payment, and [ would urge
them to get into a home as soon as
possible.”

But what about that proverbial
down payment that is so hard for
young couples to amass? “There
are a number of options in that
area,” offers Daria. “One good one
is the lease-option, where you rent
the house with an option to buy it
at a pre-agreed price. Each month,
a portion of your monthly rent
goes toward the down payment
should you choose to buy the
home when your option comes
up.” “I'd also check with your lo-
cal and state housing authorities.”
says Ken. “They can often help
you find low-interest loans and
even no-down-payment purchas-
es for first-time home buyers. Buy-
ing a house can and should be
done, but our couple here will
need to be creative to do it.”

How Much Insurance?

By the Dolans’ estimate. “Sam”
is grossly underinsured. “He should
have at least six to eight times his
annual salary in life insurance, and
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if she is to continue to work, she
should have much the same,” says
Ken. “Either way, if one spouse pre-
deceases the other, the one who is
left is going to need to make up for
that lost income.” What kind of in-
surance? “Term life insurance,” says
Daria without any hesitation. “And
I want to stress that. Nothing fancy
— no investment portfolios or oth-
er add-ons.”

What about the value of carrying
disability insurance? “It would be
great,” offers Daria, “but I see no
way these individuals could afford
it.” Ken adds, “Statistically, at 30 or
32 you’re not likely to really need
disability insurance. But you have
to look at your own situation. If
money isn’t an issue, yes, we would
certainly like to see them have dis-
ability insurance. But it’s just very,
very expensive.”

Prioritizing Your
Retirement Money

As with many in broadcasting —
and other businesses, for that mat-
ter — “Sam” has the option of con-
tributing money to his company’s
401(k), but the company offers no
matching contributions. Is this the
most effective way to save for their
retirement in this situation? “Since
the company does not contribute, as
is frequently the case today, I would
not counsel this couple to contrib-
ute to the 401(k) until they have
managed to buy a home.” says Dar-
ia. “Additionally. I would urge them
to make every attempt to pre-pay
their college loans to get out from
under that $200 a month. And re-

k¢

The business of radio
just isn’t conducive to
the idea of long-term
planning for most
people who are
working in it.
— Ken Dolan

member, your house in itself is a
form of retirement planning. If, by
the time you retire, the house is
mostly or fully paid for, you can take
the cash out of the house and down-
size your lifestyle.

Both Dolans are adamant about
one of their frequently repeated rules
to live by. “I know it’s discouraging
for some people to hear,” says Ken,
“but before anything else is saved
toward retirement, you really must
have three to six months of income
put away in an emergency fund.
Again, it would be nice to have it all,
but save that emergency fund first.
Once that is done, then I would sug-
gest that they consider starting to
contribute to a tax-free Roth IRA ”

Investing In Your
Own Future

You will note that our subject
family has a five-year-old car,
which, statistically speaking, will
need to be replaced in about two or
three years. Should “Sam” and his
wife buy or lease their next vehicle?
“At this point in their lives, I might
like to see them lease a car in order
to save the big down payment need-
ed to buy and finance a car,” says
Ken. “The real thing we’re talking
about here is preservation of capi-
tal. These folks need to use their
money more wisely to get them
properly insured, out of debt, and
into a house. Paying out a lot of cash
up front to finance a new car isn’t a
good use of their capital.”

Daria offers another smart invest-
ment opportunity that “Sam’s” wife
can take advantage of. “If she is in
a clerical position where she is only
able to make $25,000 a year, she
should enroll for more training that
will upgrade her skills to another
level, which can enhance her future
employment opportunities and her
ability to generate more income for
the family in upcoming years.”

Another option Ken suggests is a
second job. “Realizing that nobody
wants to work two jobs, I'd still sug-
gest that this guy is 30 years old and
should have plenty of energy to go
out and get a second income on the
weekends or in the evenings and
earn another $5000 or $10,000 a

NEWS/TALK _

year to go right into savings. If you
are smart enough and resourceful
enough to be a successful talk host
at age 30, you certainly should be
smart enough to figure out a way to
generate some additional income for
yourself for at least the next few
years.”

The Bottom Line

The bottom line, according to our
financial duo, is that both “Sam” and
his spouse need to get increased life
insurance, pay off any credit cards
and their student loans, and pur-
chase a home before they can really

@

If you invest in
upgrading your own
employability and
skills, that’s going to
give you a positive
return no matter what
happens on wall
Street.

—Daria Dolan

t

begin to save seriously for the fam-
ily’s retirement. “Give up that por-
tion of your planning process for the
first few years until you get these
other items handled, which are ab-
solutely necessary to your long-term
security,” says Daria. And although
the profile of “Sam” and his family
may look to some like they are vir-
tually rolling in money, the Dolans
make it easy to see that this family
will need to be both smart and fru-
gal if they want to achieve any long-
term financial security.

“The Dolans’ message is one of
hope and empowerment,” says Ken.
“If you are making $40,000 today
as a talk show host, maybe it’s time
to take an evaluation of who you are
and where you are going in your
career before you buy that house or
make any major financial commit-
ments.” Adds Daria, “OK, maybe
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FROM THE MAILBAG

earned the right to do that!).

GM’s Perspective
On Talent Survival

ecently we sought the input of some of News/Talk’s

leading consultants (“Survival In A Brave New World,
8/7) on ways that talk talents can grow and
thrive as the world of radio changes. | re-
ceived the following letter from Don Wat-
son, another longtime Talk consultant, who
offers his thoughts on that subject from his
current perspective as President/GM of
KKTL-FM (97 Talk)/Houston.

Back in 1983, when, according to your article, there
were 53Talk stations, | was GM atWIFE/Indianapolis.
Today, when there are about 1200Talk stations, | again
find myself in the GM’s chair, this time at KKTL-FM/
Houston. Believe me when | say that there have been
many more changes in the business that affect a Gen-
eral Manager than a talk show host. Essentially, there’s not a lot new about
getting, keeping, and doing the job of a talk show host.

These days, I'm on the receiving end of a lot of tapes and resumes,
and | can tell you that | am not particularly thrifled with what I'm seeing
and hearing. Only a small — make that very small — number of appli-
cants show me that they have what it takes. As a GM, I'm looking for
some piece of written information and/or | want to hear airwork that cuts
through the clutter. By that | mean | want to see and hear a sharp, quick,
intelligent, and decisive delivery style that is, at the same time, entertain-
ing and clever (not cute). | want someone with well-considered opinions
and an ability to hit the air strong and sounding very well-prepared. The
host must be able to interact comfortably with callers and get out into their
community on a regular basis. It's not rocket science; just be able to say
you were at the ballpark last night, or city hall, or a school board meeting.
Being involved locally will “get your ticket punched” as far as listeners are
concerned.You can't just point your finger and pontificate (only Rush has

During the past year I've watched a former AOR DJ (Dayna Stezle) and a
reporter for the Houston Chronicle (Julie Mason) both successfully make the
transition to talk show host here at KKTL. How? it took hard work and confi-
dence in their ability to make the transition. Granted, there may notioe a lot of
GMs who can lead talent through this process, but there are a lot of goodTalk
PDs who can.We need to keep looking at nontraditional pools for new hosts.
We actively recruited both Dayna and Julie — they didn’t come ta us!

DonWatson

right to edit letters.

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsibie for the content. R&R reserves the

you could get rich by investing in
stocks. But if you invest in upgrad-
ing your own employability and
your skills, that’s going to give you
a positive return no matter what hap-

N
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pens on Wall Street”” Ken sums it
up with this simple, yet always valu-
able piece of advice for developing
long-term dividends when he says,
“Invest in yourself.”
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STEVE WONSIEWICZ

London Rocks Over The U.S.

[ Indie label enjoying one of its best years with Rammstein,
Harvey Danger, All Saints, WC

I just finished reading a recent issue of Sports lllustrated
— the NFL preview edition, which features a cover story and
related articles on quarterbacks — and couldn’t help feeling
that many of the concepts outlined in the magazine could be
applied to running a record company.

In a nutshell, the magazine touched
on the importance of being patient
when it comes to a quarterback’s de-
velopment. even though millions of
dollars are at stake and the pressure
for immediate results always hangs in
the air. It was about not rushing ath-
letes along and allowing their skills
to grow to the point where they are
ready for the intense competition,
even after they’ve spent a few years
in the big leagues; it was about giv-
ing star athletes an appropriate
amount of time to learn and master
the game before expecting superior
results; and it was about keeping the
superstars and the nucleus of the team
intact in an era of free agency.

Granted, much of what the maga-
zine touched upon is so basic that it's
borderline cliché. But when talking
to a trio of execs at London Records
U.S. about the label’s strong perfor-
mance so far this year, I found many
parallels.

Staff Skills At Peak

Fortunately, the Iabel is backed by
patient capital in the form of a par-
ent company in Great Britain (Lon-
don Records) and joint venture part-
ner in America (PolyGram). It’s run
by veteran A&R pros who have been
around the block once or twice. It’s
also allowed executives to hone their
skills year after year and rise to key
positions within the company.

London is enjoying its best year
since circa 1993-94, a time when al-
bums from Salt-N-Pepa, the Meat
Puppets, and Portishead were hot sell-
ers. German-born London U.S. Pres-
ident Peter Koepke was recruited by
label co-founder and current Poly-
Gram Music President Rog-
er Ames to start the compa-
ny. As Koepke recalls, he de-
signed some letterhead,
found office space, stole
some furniture, hired an as-
sistant, and officially opened
the doors on January 1, 1991.

This year, London U.S.
will tum in sales of around |
$45-$50 million and will be [ex
firmly in the black. That's a L
far cry from other break-even
years and those when red ink
flowed. London’s U.S. partner, Island
Records. continues to provide market-
ing, promotion, and related support.

Currently, albums from German
hard-rock band Rammstein, British pop
vocal group All Saints, and alterna-
popsters Harvey Danger are all selling
20.000-30,000 copies per week; and
rapper WC’s new single is beginning to

make noise. Important new albums set
for release include the alterna-super-
group UNKLE, a live Portishead disc,
and a greatest-hits package from Salt-
N-Pepa that includes new material.

Koepke cut his music biz teeth in
Europe — first in his homeland in
Germany, where he rose to become
WEA/Germany's Head/A&R in
1983. He then moved to Atlantic
Records UK, courtesy of Doug Mor-
tis, and eventually Atlantic Records
U.S. Koepke’s A&R goals have been
to focus on genres the label under-
stands best and not worry about em-
phasizing any particular style of mu-
sic and to keep the number of releas-
es to a minimum. The label releases
an average of three to five projects per
year and has around a dozen artists
under contract.

Small & Simple

“Generally, in America, if you are
a free-standing label, you have to
concentrate your efforts in one field,”
offers Koepke. “The advantage we
saw in being attached to a major dis-
tribution company like PGD and a
label like Island was that we didn’t
have to be in just one field of mu-
sic. We could utilize the resources of
the big company.

“I personally would find it very dif-
ficult to be in just one genre of mu-
sic. I'd get bored. You have to find
things that are exciting, which means
it probably will come from a lot of
different places. I don’t know if we
want to be in something like the coun-
try business, adult music, or R&B.
We’ve tried to stick to the things we
believe in and understand.

“We understand and love hip-hop,
alternative rock, and certain
aspects of electronica and
dance. These are the areas
we want to be in and. hope-
fully, all of those things can
be directed toward having
pop success.”

Koepke has also stressed
achieving realistic goals
and being fiscally prudent.
Harvey Danger’s new al-
bum, for instance, cost
$7000 to record. And
Rammstein was already
platinum-plus in Europe. “One of the
real problems these days is that there
is an ‘all or nothing’ culture being
developed at some of the major
record companies. For us, it’s impor-
tant that we learn to develop artists
and learn to break even selling
200,000 copies and not have to go
platinum in order to make money.

Peter Koepke

“Too many labels seem focused
on selling one, two, or three million
records. That’s a fantastic thing to
do, but I believe there are reasons
why, in the animal kingdom, there
are elephants and mosquitos. We
sometimes have to learn to hunt to
the left of the big, trampled path. You
can do that if you are not creating a
culture within your company that it's
all about throwing everything but the
kitchen sink against a record to get
ittoNo. 1.

“With a group like All Saints, it’s
going to be about pop success and
not about building something up and
street cred, so you have to play that
game. But if you take a band like
Portishead and try to force it to be a
popular band, you would find it very
difficult. We can have spectacular
success with them selling 500,000

It's important that
we learn to
develop artists
and learn to break
even selling
200,000 copies
and not have to go
platinum in order
to make money.
— Peter Koepke

copies in the U.S. They are a very
creative band, and at some point they
will give us a song that will encour-
age us to try another path. But you
can’t force it.”

The Slash Connection

Another key exec piloting London
US. is VP/A&R Bob Biggs, who is
also the Founder of Slash Records,
which London purchased around two
and a half years ago. Biggs has a
long history with London, having
signed a European deal with the par-
ent company years ago.

Biggs, who signed acts ranging
from X and the Violent Femmes to
Grant Lee Buffalo and Soul Cough-
ing while nanning Slash, plans to con-
tinue looking at the fringes for new
talent. “When I joined London U.S,,
I didn’t consciously have a plan for
what I wanted to do. I just wanted to
sign artists who make music that does
something, that doesn’t just sit there.
I want active records, the ones that
tweak your cultural underpinnings.

“Fortunately, at this point in time
we're starting to see some integration
of that mentality with a more Euro-
pean pop culture. Seeing things like

]

When | joined London U.S., I didn’t consciously
have a plan for what | wanted to do. | just
wanted to sign artists who make music that
does something, that doesn’t just sit there.

I want active records, the ones that tweak
your cultural underpinnings.

— Bob Biggs

that collide and spin off in new direc-
tions is what I really like.”

That philosophy presents big
challenges when it comes
to breaking acts, especial-
ly since much of the mu-
sic is ahead of the pop-
music curve and doesn’t
easily translate into main-
stream airplay. Biggs
counters, however, that the
purity of the music is pre-
cisely what opens doors.
“When you boil it down,
the music ends up being a
much more powerful art
form. ’'m interested in the
real stuff, not music that’s been
transformed or edited for American
consumption. That’s why Ramm-
stein is Rammstein. We didn’t
goose it or change it, and as a re-
sult it is a much more active
record. The audience responds to
those kinds of things.”

Biggs says the music in the alter-
native world right now “is pretty
eclectic. There are people doing boo-
gie rock circa 1977 or metal elec-
tronica like Rammstein. The subcul-
ture doesn’t seem to be tied togeth-
er by one thread. There are many dif-
ferent threads and many different
bands represented.

“That’s part of the reason why, in
breaking artists, you have to start it
at that base and then try and spread
it. We didn't know if we could
spread Rammstein from a hard-rock
audience, but it looks like we're go-
ing to. All of this diversity is a good
thing, but it’s transitional too. I'm
not sure where it’s going, except to
maybe even greater diversity.”

Today’s kids. says Biggs, appear
to be more open to new sounds. “I
think by necessity they are. They
have more stuff to listen to. There
isn’t just one pop or alternative sub-
culture. There are many, and every-
one is inundated with all of these
things. That’s why you can just as
easily sell hard rock to a rap audi-
ence and vice versa. If you listen to
a lot of so-called ‘alternative’ music,
it sounds dated and naive. That’s one
of the things I've factored in when I
listen to bands.”

Building Credibility
At Radio

Meantime, the person in charge of
shepherding the music at radio, VP/
Promotion Bill Carroll, says that
timing has played a key role in the
growth of London. The first inci-
dence of this was during the roll-out
of the “new London” around ’94,
when the company beefed up its pro-
motion and marketing staff. The la-
bel rode the wave of electronica’s
commercial breakout with Portis-
head and Orbital. It followed that up

Bill Carroll

with a Folk Implosion hit.

“At that time it was like, ‘Okay.
They got one. That was cool. Let’s see
if they can do it again.’ The
great thing about London is
that people realize they may
not be able to play every one
of our records that comes
' | across their desk, but they
know what they’re getting is
going to push the envelope.
We’ve been developing our
identity every year with
fresh music that challenges
people.”

Not surprisingly, those
records went a long way to-
ward establishing the label’s credibil-
ity with Alternative’s tastemaker pro-
grammers. The net result? It leveled
the playing field at radio with the ma-
jors, something few indies can boast.

Carroll says London also benefit-
ed from Island’s earlier drought.
“We've always had a great relation-
ship with them, and it is a collec-
tive effort when it comes to work-
ing records. But earlier this year
they didn’t have as much product to
work and, fortunately, we did, so we
got their undivided attention, which
has been instrumental in getting
records through.”

London has also adroitly exploit-
ed its Island connection and the fact
that it releases few albums per year.
That scenario allows Carroll and his
team to micro-promote the records,
building them to a critical mass and
then capitalizing on Island’s firepow-
er. Case in point: the new Skinny al-
bum. Carroll continues, “We're
working the Skinny record on our
own, because now Island has the new
Local H and PJ Harvey and a lot of
other new records. So it’s important
that we work it on our own, using a
couple of indies to get it set up. Then
we’ll spread it around, and if we
have something real, we’ll graduate
it into the big system.”

In the end, however, one thing
high on Koepke’s list is keeping his
team together. “There’s something to
be said for continuity. 1 don’t think
it’s a surprise that [Warner Commu-
nications leader] Steve Ross built
what is still the biggest record com-
pany in America by putting talented
people in place and letting them do
their jobs. He didn’t worry about
changing every part of the car every
year just because there was a flat tire.

“I’m sure that if those people
looked back during the early years,
they would have seen a couple of
years of shocking results only to be
followed by fantastic years. So when
things aren’t going well, you’re prob-
ably not as stupid as people think
you are, and when things are going
well, you’re probably not quite the
big genius either”
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Sweethox Finds ‘Everything Alright’ At Pop, Rhythmic

RCA Records’ international
pipeline continues to churn out the
hits. The latest uct to benefit is the
rhythmic pop duo Sweetbox, which
is comprised of vocalist Tina Har-
ris, an American expatriate residing
in Germany, and Geo, a German
dance producer who has worked
with Ace Of Base, Bananarama, and
Culture Beat.

Poleman and [WKTU PD] Frank-
ie Blue, and it ended up getting an
enormous response.”

Geslin also introduced the song
to many programmers at R&R Con-
vention *98. “We had the same feed-
back. Programmers immediately
gotit”

As for RCA’s format plans, Ges-
lin opted to let the song tuke on a life

of its own at Pop and

Rhythmic based on the
feedback he received
from radio. The song’s
rap vocals, which can be
anissue at CHR, haven’t
fazed key programmers.
Geslin continues, “I have
had some very smart
programmers from both
formats tell me they want
to break this record. That
doesn’t happen very of-
ten”

What also doesn’t
happen very often is
having two CHRs in the
Big Apple before-the-
box. WHTZ’s Poleman
is a big fan of the song.
“We run a very tight
ship here when it comes
to our playlist, and part
of our success has come
from being very fo-
cused. But when we
heard Sweetbox, we

Sweetbox’s Tina Harris

couldn’t resist putting it

The pair’s single, the rap- and
classical music-flavored title track
to their album, Everything’s Gonna
Be Alright — which is already a glo-
bal hit — is getting before-the-box
support from some of CHR/Rhyth-
mic’s and CHR/Pop’s top guns. Sta-
tions reporting the track include
Rhythmics WKTU/New York,
WBBM/Chicago, WDRQ/Detroit,
and KTFM/San Antonio. Pop out-
lets include WHTZ/New York,
KHKS/Dallas, WHYI/Miami,
KZQZ/San Francisco, KPTY/
Phoenix, and WKSE/Buffalo.

Harris’ star has been on the rise
ever since she toured as an opening
act in Europe for Michael Jackson
and. later, German dance act Snap.
She and Geo eventually hooked up
and inked a deal with BMG’s Ario-
la imprint in Germany. “Every-
thing’'s Gonna Be All Right” is the
first of the duo’s three international
hits to be worked in the U.S.

Sr. VP/Promotion Ron Geslin
first heard the song around May,
when National Director/Top 40 Pro-
motion Eric Murphy played him a
copy that he’d picked up from the
A&R department. Geslin jokes, “I
nearly threw him out of my office,
and as he was going out, kicking and
screaming, he told me the song was
going to be one of the biggest
records of the year. Being a tair-
minded person. I started playing it
for people like [WHTZ PD] Tom

on early.”

Poleman calls “Everything’s
Gonna Be Alright” one of “the
most passionate songs,” lyrically
and melodically, that he’s heard in
years. It’s based on Bach’s Suite
No. 3. “I'm a big fan of classical
music and really appreciate how
they’ve blended the genres so well;
and the intertwining of the rap is

brilliant. It’s not an easy thing to do.
I’ve heard past releases, and they
haven’t come off nearly as well ”

Another big fan is WKTU APD/
MD Andy Shane, who calls the
song a “one-listen” record. “It
stands out like nothing else on the
radio. We get curiosity calls every
time we play it. The way they’ve
blended the classical music and rap
is brilliant. We added it before the
box, which is something we very
rarely do. It’s going to be a total
across-the-board, mass-appeal hit
that will appeal to a wide range of
listeners.”

In addition to the burgeoning
airplay story, RCA also is benefit-
ing from the song’s inclusion in a
$3 million national TV advertising
campaign for the launch of Lan-
come’s fragrance O QOui! that start-
ed in July and runs into the begin-
ning of September. The campaign
has been so successful that Lan-
come plans to run it during the sec-
ond tier of the product launch,
which begins in early November.

Because of that success, RCA
VP/Marketing & Artist Develop-
ment Hugh Surratt says the record
company is in the midst of coordi-
nating a comprehensive national
marketing campaign with Federat-
ed Stores (Rich’s, Macy’s) that will
include in-store video play, sig-
nage, and, possibly, tour promotion
tie-ins when the group visits the
States in November. “It’s a great
marriage of radio and lifestyle mar-
keting that makes for an explosive
situation.”

Meantime, RCA is rush-releasing
the album to capitalize on the Lan-
come campaign and airplay. The
disc, which originally was slated to
hit retail in October, will be re-
leased on September 15.

KING OF THE BAYOU — Blues legend B.B. King makes his record-
producing debut with his new MCA album, Blues On The Bayou, a 15-track
disc set for release on October 20. Pictured (I-r) are bandmembers Walter
King, Melvin Jackson, and James Bolden, King; bandmember James Tony;
MCA Sr. VP/A&R Gary Ashley; and bandmember Stanley Abernathy.

R. Kelly Double Set Bows Oct. 13

Jive Records has set
October 13 as the re-
lease date for R. Kelly’s
new double album, R.
The first single, “Half On
A Baby,” goes to Urban
and CHR/Rhythmic on
August 31. The disc also
includes a duet with Ce-
line Dion titled “I'm Your
Angel,” which also is
expected to appear on Di-
on’s forthcoming greatest-
hits album. Also appear-
ing on Kelly's album, among others, are Noreaga, Jay Z,
Foxy Brown, and Keith Murray. it's Kelly’s first album in
three years.

Look for Oasis’b-sides album, The Masterplan, to hit
retail in November. Here's the track listing for the 14-
song disc: “Acquiesce,” “Underneath The Sky “Talk
Tonight” “Going Nowhere,” “Fade Away,” “The Swamp
Song,” I Am The Walrus," “Listen Up,” “Rockin’ Chair,”
“Haif The Worid Away,” “it's Good To Be Free," “Stay
Young," “Headshrinker,” and the title track.

in other album news, Motley Crue has wrapped up
work on its greatest-hits album, which features two new
Bob Rock-produced songs, “Enslaved” and “Bitter Pill”
The set, which hits retail on October 27, is the first on
the Crue’s new joint-venture label (Motley Records) with
Beyond Records. Expect a fall tour to support the al-
bum ... Look for a Notorious B.L.G. album next year.
Word is that the album wiil feature older material and
new songs the rapper completed before his death ...
Aerosmith will release the double-live album A Little
South Of Sanity on Geffen Records on October 20. The
23-track collection features material from the “Get A Grip”
and “Nine Lives” tours ... Jonny Lang has completed
work on his next A&M album. The 12-track Wander This
World hits retail on October 6.

R. Kelly

Kiss To Tour In Noveﬁ\ber?

On the touring front, look for Kiss to kick off its world-
wide tour around November. While nothing's official,
word is the band will perform a Halloween show in Los
Angeles and a New
Year's Eve show in De-
troit. Kiss' reunion jaunt
in 1996 was the top-
grossing tour of the
year. The band will be
touring in support of its
forthcoming album, Psy-
cho Circus ... Alterna-
country band Son Volt
hit the road beginning on
September 17 in Colum- ;
bia, MO in support of its
forthcoming album,
Wide Swing Tremelo, which goes to retail in October ...
Marcy Playground embarks on a national club/theater
tour on September 19 in Brunswick, ME. Pete Droge
and Garrison Starr will support most of the dates ...
Lastly, while R.E.M. will not embark on a national tour in
support of its soon-to-be-released new album, Up, word
is that the band will be making select appearances.

This 'n’ that: Glen Ballard’s label Java Records
will release its first album, Timing Is Everything from
singer/songwriter Block. The disc is in stores on
October 6 ... Philips Electronics and renowned DJ
JuniorVasquez are hosting the “Philips Best New DJ
Contest” from September 15 to November 28. De-
tails and entries can be made at djcontest.philips.com
or (877) 493-9934.
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Arbitron

Continued from Page 1

Using R&R’s format database mar-
ried to Arbitron’s national diary data-
base, AC kept its first-place standing
among all formats for the second con-
secutive rating period. Both mainstream
AC and Hot AC did well, but the for-
mat excelled primarily on the strength
of the traditional side of the format,
which improved a half-point since
spring "97.

Also worth noting from the spring
survey: Time Spent Listening fell by a
half-hour per week, from 22:15 last
spring to 21:45 this spring. Several for-
mats recorded notable drops in TSL:
Adult Alternative lost 25 minutes, Al-
ternative 13 minutes, Big Band/Nostal-
gia 34 minutes, CHR/Rhythmic 18
minutes, Classical 30 minutes, and Ur-
ban AC 13 minutes.
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OperaTiONS MANAGER: Page Beaver

ENTORIAL
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Here are select format highlights
(thanks to Arbitron’s Bob Michaels for
assistance):

AC: While both AC and Hot AC are
down from an amazing winter show-
ing, both were up since last spring. Hot
AC listening among 25-34 adults is up
to an 8.6 this spring.

Alternative: Perhaps as a result of
CHR’s success, Alternative took some
hits to core demos. Teen listening was
off 19% over the last year, and 18-24
listening fell 8% (but older demos were
flat or improved over the last year).

CHR: As with AC, this format de-
pended on its traditional side to con-
tinue its steady comeback. CHR/Pop
rose nearly a full point (18%), while
its companion format, CHR/Rhyth-
mic, was relatively flat. CHR/Pop’s
resurgence came from two distinct
demo cells: Teen listening was up a
whopping 35% since spring 97, and
35-44 listening was up 21%.

Country: Perhaps the drop is slow-
ing: the five-book trend is 10.5-10.5-
10.4-9.8-9.7.

NAC/Smooth Jazz: Its core demo
cell of 45-54 adults held flat from the
winter, but is up from last spring.

N/T/Sports: Leads all formats in
morning drive with a 121 index. The
winter index was 122.

Spanish-Language: Time Spent
Listening was up 34 minutes between
last spring and this spring.

Urban: Leads all formats at nights
with an index of 163. Urban AC lis-
tening rose 12% since the spring '97
survey.

Jones
Continued from Page 3

offer and the best brand name in sports,
ESPN.”

Along with airing an extensive list
of exclusive sports programming and
talents from ESPN Radio, the newly
acquired station will also feature local
Windy City sports personalities and
play-by-play of both the NBA champi-
on Chicago Bulls and MLB’s White
Sox.

“WMVP is one of the best facilities
in the country.” ABC Radio President
Robert Callahan said. “We are thrilled
that this 50.000-watt station will serve
as the flagship for the ESPN Radio
Network and local Chicago sports pro-
gramming.”

ESPN Radio counts more than 450
affiliates nationwide and is a joint ven-
ture between ESPN Inc. and ABC Ra-
dio Networks.

Calderone
Continued from Page 3

resigned. Previously, Dix, Galluzzi,
and former VP/Music Programing Ken
Benson all reported directly to Graden.

At Jacobs Media, Calderone’s clients
will be handled by Dave Beasing and
Tim Davis, as well as the rest of the
Jacobs team. Beasing had been the
company’s Pop/Alternative specialist
since joining the company in late 1997.
Davis will expand his existing client
base of Alternative stations, which he
has been consulting for over three
years.

Before joining Jacobs Media in
1994, Calderone had worked as OM/
PD at WHFS/Washington and WDRE/
Long Island.

m————AAANN americanradiohistorv. com

Paragon
Continued from Page 1

When asked the type of station they
got their information from, the respons-
€s were:

* 51% music

* 32% Talk

* 18% public (NPR)

* 11% News

As to the amount of coverage:

* 74% too much (68% men, 78%

women)

* 22% just the right amount (25%

men, 20% women)

* 2% too little

But when asked if radio should in-
crease, decrease, or keep the same num-
ber of reports about the investigation,
listeners said:

* 2% increase

* 46% decrease

* 50% keep the same number (47%

men, 53% women)

Finally, when asked to rate their in-
terest in the investigation on a 1-to-10
scale, where 10 indicates “'very interest-
ed,” respondents said:

*20% 8,9, and 10 (23% men, 18%

women)

*39% 1,2, and 3

* Mean average: 4.8

August 28, 1998 R&R * 31

Management
Continued from Page 14

spot those who do not cume or prefer
the key stations. Similarly, it is easy to
spot scores that exhibit a high degree
of unfamiliarity or dislike for the mu-
sic. If there is someone in the sample
who should not have been there, he or
she is removed before data processing
begins.

Show Rates: This is where the
comparison of AMTs to all other meth-
ods suffers. Other methods, by design,
are not complete until the last person
needed is added to the sample. With
an AMT, however many folks show up
on the night of the test is what we have
to work with.

So how do we combat this inherent
weakness? Fortunately, 95% of the
time we don’t have low show rates. But
when we do, there are ways to deal
with it.

Simplistically. the best thing to
do in these tough markets is to
over-recruit by an even greater mar-
gin than usual. Eventually there’s
enough of a track record established
to know what sort of minimums to
place on the next recruiting project.

|

Sometimes a more compelling in-
centive can have a noticeable impact
on AMT show rates.

Summary

Weighing the pros and cons, I'm left
with this opinion: In all respects but
one, the traditional, paper-and-pencil
AMT is still superior. So. despite all
the trade-press ink, rumors cf the death
of the AMT seem greatly exaggerated.
[ can’t blame others for looking for a
unique selling proposition to launch a
new firm, but since I'm not — and
since the AMT isn’t broken — I'm
sticking with the tried and true.

Chris Porter is Executive VP for Par-
agon Research.

Peterson
Continued from Page 3

lieve in the artistry and am very grate-
ful for his belief in me.”

Before joining Arista Austin, Peter-
son was PD at WRLG/Nashville. He
has also worked at KPFK/Lus Angeles.
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Rumours, Fleetwood Mac,

Warner Bros. (18 million); Titanic
ST, Various Artists, Sony Classi-
cal (10 million); Great Band Era,
Various Artists, Reader’s Digest
Music (9 million); Luck Of The
Draw, Bonnie Raitt, Capitol; The
Singles 1969-1973, Carpenters,
A&M (7 million); Nick Of Time,
Bonnie Raitt (5 million); Backstreet
Boys, Backstreet Boys, Jive; Ti-
gerlily, Natalie Merchant, Elektra/
EEG; Live At The Acropolis, Yan-
ni, Private Music; Christmas
Through The Years and Take Me
Home Country Roads, Various
Artists, Reader’s Digest Music;
Carpenters, Carpenters (4 million);
90125, Yes, EastWesVEEG; Great
Original Hits Of The '50s & '60s,
Yarious Artists, Reader’s Digest
Music; A Song For You, Carpen-
ters (3 million); Ray Of Light, Ma-
donna, Warner Bros.; Big Willie
Style, Will Smith, Columbia;
Greatest Hits, Brooks & Dunn,
Arista; Love Always, K-Ci & JodJo,
MCA,; Third Eye Blind, Third Eye
Blind, Elektra/EEG; Siave To The
Grind, Skid Row, Atlantic; Yester-
day Once More, Now & Then, and
Close To You, Carpenters; Then
'Sings My Soul, Various Artists,
Reader’s Digest Music; Bing
Sings, Bing Crosby, Reader’s Di-
gest Music; Fragile, Yes; Welcome
To My World, Eddy Arnold, Read-
er's Digest Music; Be My Love,
Mario Lanza, Reader’s Digest
Music (2 million).

PLATINUM ALBUMS

Left Of The Middle, Natalie im-
bruglia, RCA; Pilgrim, Eric Clap-
ton, Reprise; My Homies,
Scarface, Virgin; Ray Of Light,
Madonna; The Wedding Singer ST,
Various Artists, Maverick/WB;
Paint The Sky With Stars — The

4 MULTIPLATINUM ALBUMS

Best Of Enya, Enya, Reprise; Un-
predictable, Mystikal, No Limit/Jive;
Wow 1998, Various Artists, Spar-
row; Nimrod, Green Day, Reprise;
Club Mix '98, Various Artists, Cold-
front; Urban Hymns, Verve, Hut/Vir-
gin; Anytime, Brian McKnight, Mo-
town; Robyn Is Here, Robyn, RCA;
Rumor Has It, Clay Walker, Giant;
Best Of War ... And More, War, Av-
enue; Christmas Portrait, Yesterday
Once More, Horizon, Now & Then,
A Song For You, Carpenters, and
Close To You, Carpenters; Classic
Yes, Close To The Edge, Fragile, The
Yes Album, and Yessongs, Yes;
Elvis! His Greatest Hits, Elvis Pres-
ley, Reader’s Digest Music; Bing
Sings, Bing Crosby; The Unforget-
table Jim Reeves, Jim Reeves,
Reader’s Digest Music; Welcome To
My World, Eddy Arnold; The Unfor-
gettable Glenn Miller, Glenn Miller,
Reader’s Digest Music; Be My Love,
Mario Lanza; Moonglow, The Heart
'N Soul Of Rock "N Roll, Thanks For
The Memories, That Old Time Reli-
gion, 250 Years Of Great Music —
Bach To Bernstein, Tumbling Tum-
bleweeds, TillThe End OfTime, and
Quiet Music For Quiet Listening,
Various Artists, Reader’s Digest Mu-
sic; Christmas Through The Years,
Great Band Era, Take Me Home
Country Roads, Then Sings My
Soul, and Great Original Hits Of The
'50s & '60s, Various Artists.
GOLD ALBUMS

The Pillage, Cappadonna, Epic;
Left Of The Middle, Natalie Im-
bruglia; Pilgrim, Eric Clapton; My
Homies, Scartace; Ray Of Light,
Madonna; Wow — Gospel 1998,
Various Artists, Verity; The Wedding
Singer ST, Various Artists; The
Source Presents Hip Hop Vol. 1,
Various Artists, Def Jam/RAL/Mer-
cury; Paint The Sky With Stars —
The Best Of Enya, Enya; Nimrod,
Green Day; Club Mix '98, Various
Artists; Uncle Sam, Uncle Sam,
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The RIAA issued the following awards for the month of April:

Epic; Rated Next, Next, Arista; Cool
Relax, Jon B.,YabYum/550 Music;
Devotion: The Best Of Yanni, Yanni;
Michael Peterson, Michael Peter-
son, Reprise; Greatest Hits, Pam
Tillis, Arista; Heavenly Place, Jaci
Velasquez, Word; Point Of Grace,
Point Of Grace, Word; The Very
Bestand Classic Yes, Yes; Canyon
Trilogy, Carlos R. Nakai, Canyon;
Yesterday Once More, Carpenters;
Elvis! His Greatest Hits, Elvis
Presiey; Bing Sings, Bing Crosby;
The Unforgettable Jim Reeves, Jim
Reeves; Welcome To My World,
Eddy Arnold; The Unforgettable
Glenn Miller, Glenn Milier; Be My
Love, Mario Lanza; Christmas In
America, Various Artists, Reader's
Digest Music; Moonglow, The
Heart ‘N Soul Of Rock "N Roll,
Thanks For The Memories, That
Oid Time Religion, 250 Years Of
Great Music — Bach To Bernstein,
Tumbling Tumbleweeds, Christmas
Through The Years, Great Band
Era, Take Me Home Country
Roads, Then Sings My Sou, Great
Original Hits Of The '50s & '60s,
Till The End Of Time, and Quiet
Music For Quiet Listening, Various
Artists.

PLATINUM SINGLES

“Let's Ride,” Montell Jordan,
Def Jam/RAL/Mercury; “Too
Close,” Next;“l Don’t Ever WantTo
SeeYou Again,” Uncle Sam.

GOLD SINGLES

“Everybody (Backstreet's
Back),” Backstreet Boys; “A Rose
Is Still A Rose,” Aretha Franklin,
Arista; “Money, Power & Respect,”
Lox, Bad Boy/Arista; “Let's Ride,”
Montell Jordan; “Frozen,” Madon-
na; “Victory, Puff Daddy & The
Family, Bad Boy/Arista; “| WantYou
Back,”’N Sync, RCA; “Yow're Still
The One,” Shania Twain, Mercu-
ry; “Are U Still Down,” Jon B.

o


www.americanradiohistory.com

R&R'’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

[~ TOTAL PLAYS—

W TW ARTISTTITLE LABEL(S) ™ LW STATIONSADDS
GOO GOO DOLLS lIris (Warner Sunset/Reprise) 1800 1843 400 2 ok pill p Lo brca ey e
E ur morning show has really kicked in the last few months. Shaun & To ave
e BARENAKED LADIES One Week (Reprise) 1558 1361 400 been together for just over a year, and we're starting to see
o SEMISONIC Closing Time (MCA) 1424 1376 3600 some good numbers. We'try to direct people to the morning
+ NATALIE MERCHANT Kind & Generous (Elektra/EEG) 1415 1511 360 SRR hevvelaepn dbigto benchmark Shayn & Tadd
alongside the rest of the station.
> FASTBALL The Way (Hollywood) ] 1365 1426 350 It’s still a fairly music-intensive morning show, but it's actually
s MATCHBOX 20 Real World (Lava/Atlantic) 1308 1357 36/ a pretty good mix of topicality, entertainment, and music. It's
7 SMASH MOUTH Can't Get Enough Of You Baby (ElektraFEG) 1136 1263  34/0 el de“ve,:eu" e L?°Lp€;\j"er1:“ht'<i"g_°f9 UfA Lodw
r ! 1 1 Wi 1
s ALANIS MORISSETTE Uninvited (Wamer Sunset/Reprise) 1135 1332 3210 BN e T BT R SR
13 o BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 1070 1033  38/3 Our goal is to hit eight songs an hour. When they push the
20 ) HOOTIE & THE BLOWFISH | Will Wait (Atiantic) 1066 631 373 right buttons and have a compelling topic, I'm not so
12 11 EDWIN MCCAIN /' Be (Lava/Atiantic) 1043 1050 320 he 22;”?&'2235’522:;‘2?&:; atht pzzl;ﬂ'eﬁ'r;hii?:goibom whatthey heard
s 12 NATALIE IMBRUGLIA Wishing | Was There (RCA) 1025 1108 370 on Shaun & Todd. The only time I'll hound them is when they get off on a tangent
1 13 DAVE MATTHEWS BAND Stay (Wasting Time) (RCA) 997 1062 350 and ?hcﬂ about something ?h.o? doesn’t have a posmv.e r.esulf.
= m AEROSMITH | Don't Want To Miss A Thing (Columbia) 963 942 240 While we have two guys onin the morning, the music is tailored a little bit more
. ' toward females. There are times when we push the envelope, but one of our main
10 15 SARAH MCLACHLAN Adia (Arista) 945 1070 3000 goals is not having the show sound like a locker room. If we have “guy talk” and
1« 16 MATALIE IMBRUGLIA Torn (RCA) 926 953 260 | “guyiokes,” we'll alienate our female-targeted music audience.
- m EVERYTHING Hooch (Blackbird/Sire) 922 883 330 | ”:N:\?? ml?kebs Shchunf& Toddj?cmd o:?'fbr.?m ?hde ?ti;fer morlni'r:g skﬁws ij;he fact
i | ) at it isn’t @ bunch of canned comedy bits and stuff people have heard forever.
15 18 EVERCLEAR | Will Buy You A New Life (Capitol) 87 9471 2ip It‘s just a couple of guys having conversations, and those conversations just
19 (D) EAGLE-EYE CHERRY Save Tonight (Work) 763 700 331 happen to be on radio.
16 20 GREEN DAY Time Of Your Life (Good...) (Reprise) 704 716 230 Read more on Pop/Alternative morning shows in this week’s AC column.

Jeff Stevens is PD of Alternative WXEG “The X @ 103.9"/Dayton.

| Note: KXPK/Denver. CO did not report for two consecutive weeks. Their playlist was not used in this week’s data. All songs were reviewed
| and where appropriate. bullets were awarded. Chart positions, however, were not changed

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

This chart reflects aimplay from August 17-23. Songs ranked by total piays. Contributing stations
combine from the Custom Chart function on R&RONLINE. © 1998, R&R Inc.

New & Acltive Contributing Stations

ANGGUN Snow On The Sahara (Epic) THIRD EYE BLIND Jumper (Elektra/EEG) KPEK/Albuguerque, NM (HAC) KMXB/Las Vegas, NV (HAC) WINE/Rochester, NY (HAC)

Total Plays: 623. Total Stations: 24, Adds: 0 | Total Plays: 401, Total Stations: 28, Adds: 5 KAMX/Austin, TX (HAC) KLALALittle Rock, AR (HAC) KZ20/5acramento, CA (HAC)
KLLY/Bakerstield, CA (HAC) KYSR/Los Angeles, CA (HAC) WVRV/S. Louis, MO (AA)

SMASHING PUMPKINS Perfect (Virgin) EVE 6 Inside Out (RCA) WBMX/Boston, MA (HAC) WPNTMilwaukee, Wl (HAC) KENZ/Salt Lake City, UT (AA)

Total Plays: 569, Total Stations: 27, Adds: 2 Total Piays: 357, Total Stations: 21, Adds: 2 WLCE/Buffalo, NY (HAC) K0S0/Modesto, CA(HAC) | KFMB/San Diego, CA (HAC)
WLNK/Charlotte, NC (HAC) KCDU/Monterey-Salinas, CA (HAC) | KLLC/San Francisco, CA (HAC)

HARVEY DANGER Flagpole Sitta (Slash/London/island) | SWIRL 360 Hey Now Now (Mercury) WTMX/Chicago, IL (HAC) WPTE/Norfolk, VA (HAC) KRUZ/Santa Barbara, CA (HAC)

Total Plays: 540, Total Stations: 25, Adds: 5 Total Plays: 186, Total Stations: 11, Adds: 0 WXEG/Dayton, OH (Alt) KY1S/0klahoma City, OK (HAC) WHPT/Tampa, FL (AA)
KALC/Denver, CO (HAC) WSHE/Orlando, FL (HAC) l WSSR/Tampa, FL (HAC)

SHERYL CROW My Favorite Mistake (A&M) SHAWN MULLINS Lullaby (Columbia) KXPK/Denver, CO(AA) WPLY/Philadelphia, PA(Al) KZPT/Tucson, AZ (HAC)

Total Plays: 538, Total Stations: 33, Adds: 33 Total Plays: 139, Total Stations 8, Adds: 2 WPLT/Detroit, MI(Alt) KZON/Phoenix, AZ (Alt) WMBX/West Palm 8each, FL (HAC)
KVSR/Fresno, CA (HAC) ‘ K2ZP/Phoenix, AZ (HAC) WXLO/Worcester, MA (HAC)

FOO FIGHTERS Walking.. (E/ektra/Roswell/Cap/to/) \ MICHELLE LEWIS Nowhere And Everywhere (Giant/WB) WKSI/Greensboro, NC(HAC) WDRV/Pittsburgh, PA(HAC)

Total Total Ad Total Plays: 134, Total ions: 10, Adds: 2 WKZL/Greensbora, NC (HAC) KBBT/Porttand, OR (HAC) N

otal Plays: 435, Total Stations: 20, Adds: 0 otal Plays otal Stations: 10, Adds KOZN/Kansas City, MO (HAC) WDCG/Raleigh, NC(CHR/P) 42Total Stations

Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop
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From Radio To MTV To ...

' Small-town boy Ken Benson gets big-time shot, but yearns for radio

After a half-dozen or so No. 1 rating books in a row, then-
KKRZ (Z100)/Portland PD Ken Benson felt it was time to
search for another challenge. He had spent five years at the
Jacor CHR and felt he had somewhat outgrown the station. So
when MTV came calling, looking for a new VP/Music Pro-
gramming, Benson started packing and made the move in March.

After a radio career that includ-
ed stints at WBAB/Long Island and
in Plainview, RI; Burlington, VT;
Albany, NY; Portland. ME; Toledo;
and Omaha, he was now headed for
New York and a career switch to
TV.

FLASH! The following interview
with Benson was conducted just
days before he shocked the indus-
try and resigned from MTV. Due to
contractual obligations, at this time
Benson cannot comment on his de-
parture nor confirm his next career
move. Early indications are that
he’ll be back in radio before you
can say “U-Haul and Jacor.” So
here’s Benson’s early take on MTV,
making the move from radio to TV,
his challenges, and what MTV
must do to reinvent itself.

R&R: How long have vou been
at MTV as VP/Music Program-
ming?

KB: I came on board in March.

R&R: | know you loved Port-
land and KKRZ, so how difficult
was it to leave?

KB: It was very difficult leaving
the staff and legacy we built at
Z100 over the last six years. Our
ratings success was unprecedented:
the last nine Arbitron books were
up with eight consecutive No. | fin-
ishes. Portland is a wonderful city
and a great place to live. My wife
and I hope to return there one day.

Despite all my success at Z100,
I was craving a new challenge.
When MTYV presented the opportu-
nity to join the programming team
of the premier national television
music network with a reach of near-
ly 70 million households, it was a
tough offer to refuse.

R&R: Do you think there is a
time to get in and a time 10 get out
of a station?

KB: My goal has always been to
stay at a station as long as the op-
portunity presented a growing,
learning, and challenging experi-
ence. MTV provided the chance to
program a whole new medium.

R&R: What were some of your
thoughts as a radio programmer
about MTV before vou joined
them?

KB: I look at some things differ-
ently now that I'm on the inside,
but overall my impressions were
that MTV needed to be more about
the music. MTV began much like
a radio station on television, with
music videos, VJs. and some cool
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promotions. When you look back
to 1981, cable was a new medium,
and MTV was an exciting new way
to experience music.

The average cable household
then had around 20 channels. To-
day, the average cable household
receives 60 to 70 channels, satellite
receivers bring hundreds of chan-
nels into homes. and. over the next
decade — as digital cable begins to
replace coaxial cable — the aver-
age home cable subscriber will
have hundreds of channels to
choose from.

Our competition is not only VH|
and BET, it's The X-Files, Daw-
son’s Creek, and every channel on
your TV. Viewers have incredible
choice at their fingertips. To be suc-
cessful, it is paramount that we pro-
duce creative and compelling enter-
tainment to grab and hold our tar-
get audience.

R&R: That said, what do vou
see as your challenges?

KB: There are several major
challenges: viewers’ short attention
spans fueled by ever-increasing
competition and fragmentation. and
the Nielsen rating system. Nielsen
favors long-form television pro-
gramming — essentially half-hour
and hour-long shows. So our chal-
lenge is to creatively package four-
minute video clips into longer-form
programming to increase time
spent viewing. For example, a Top
10 program will generate higher
ratings than an hour of videos.

The biggest difference between
Arbitron and Nielsen is, in radio, if
you receive five minutes of listen-
ing during a quarter-hour, you re-
ceive a full 15 minutes of listening.
In television, five minutes of view-
ing brings you five minutes of cred-
it. So when you essentially run
four-minute programs back to back,
you can see the challenge we face.

MTYV has made a major invest-
ment in programming devélopment
over the past six to nine months.
We have creative teams on both
coasts developing the best possible

packaging and programming (o
highlight music videos into longer-
form programming. Say What, Art-
ist Cut, and Total Request are sev-
eral recent examples of great cre-
ative ideas that have dramatically
increased ratings of music videos
on MTV.

R&R: How is programming
Sfour-minute music videos any dif-
ferent from the challenge of radio
programmers, who have to pro-
gram four-minute songs and
achieve good Time Spent Listening
and cume?

KB: The Arbitron methodology
puts radio at a huge advantage. be-
cause you can triple your rating
with just five minutes of listening.

R&R: What are some of yvour
eurly perceptions?

KB: While there are some simi-
larities to radio, there are even more
differences. MTV is a very large
business — not only in the U.S..
but worldwide. The impact MTV
has on youth culture globally is as-
tounding. And television production
is a slower and more expensive pro-
cess than radio. Think about what
your last TV spot cost for 30 sec-
onds.

MTYV has an immense amount of
audience research at our disposal.
It was also strange getting used to
overnight ratings. which are hard to
imagine, coming from radio. Every
afternoon at Spm, I am e-mailed the
overnight ratings from the previous
day. which allows you to be a lot
more reactive in your program-
ming. Programming for a national
audience makes superserving wom-
en 18-34 in Portland seem like a
cinch.

R&R: What are some of the
things you learned at radio that
have been invaluable to you at
MTV?

KB: Radio programmers are ex-
cellent niche marketers and product
mangers. My experience in identi-
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Don’t waste time
attempting to convert
P3s and P4s to P2s
and P1is. P3s account
for only four or five
quarter hours a week.
Instead, superserve
your P1s and focus on
converting P2s to P1s.
This strategy will
drive your ratings.
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THREE RAYS OF LIGHT — Or, in this case, a good flash. Former MTV
VP/Programming Ken Benson and his wife, Lori, spend quality ‘ime with

fying and serving the P1 and P2 lis-
teners translates perfectly to MTV.
Just like radio. you need to know
what fuels your heaviest viewers’
passion, then create programming
that connects with them on an emo-
tional level.

R&R: Ir’s really no different
than superserving your Pls in ra-
dio then, is it?

KB: CHR is a cume-driven for-
mat, and Z100 cumes more than
25% of the market every week.
That means one in four people in
Portland listen to Z100 every week.
which is 9%-10% ahead of our
closest competitor. However, we
did not achieve this success with a
broad, *“‘shotgun™ approach. We
worked closely with Critical Mass
Media and a few Arbitron mechan-
icals to pinpoint the wants and
needs of our heaviest users. After
all. our Pls and P2s deliver over
80% of our rating.

My advice would be not to waste
time attempting to convert P3s and
P4s to P2 and P1 listeners. It’s un-
realistic and offers a very small up-
side. P3s account for only four or
five quarter-hours a week. Instead,
superserve your Pls and focus on
converting P2s to Pls. This strate-
gy will drive your ratings.

R&R: What’s the demo for MTV
these days?

KB: The narrow target is adults
18-24; the broad target is adults 12-
34.

R&R: You were always able to
cut through with topical and time-
Iy promotions on the radio. Now
that vou work in TV — which can-
not react as quick due to produc-
tion restraints — what can you do
to be topical, cut through, and get
noticed? '

KB: The goal is to be more
spontaneous and topical. A recent
example is our “Wanna Be A Spice
Girl” contest. After Ginger Spice
announced she had left the group,
we held a huge contest to find her
replacement. It took a few days to
plan and execute, but it was a big
rating and press success.

R&R: What should radio be
watching on MTV to help improve
our stations?

KB: They should keep a close eye
and ear on our new music-based pro-

@

My experience in
identifying and
serving the P1 and P2
listeners translates
perfectly to MTV. Just
like radio, you need
to know what fuels
your heaviest
viewers’ passion,
then create
programming that
connects with them
on an emotional level.
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grams, with more to come this fall.
Watch for more artist-hosted video
specials and new video-based pro-
gramming like Sav What. By simply
scrolling the lyrics over the video, we
have increased music-video ratings by
50% in that time slot.

Also. waltch this fall for the
premiere of a new and unique
performance-based series called
Revue. MTV will continue to be
the place to see exciting new art-
ists and bands and more new in-
novative and risk-taking pro-
gramming. And of course, the
Video Music Awards will take
place September 10 in L.A.

R&R: What’s ahead for the
small-town boy who made it to the
No. 1 video channel in the No. |
market in America?

KB: There are inctedible chal-
lenges ahead of us. The ratings are
up 25% for the first two quarters of
'98. What'’s exciting about MTV is
that it’s constantly reinventing itself
and defining the new MTYV for to-
morrow. Our goal is simple: to con-
nect with our audience in a way
that fuels their passicn for music
and challenges their thinking with
the kind of fresh, relevant, risk-
taking entertainment found no-
where else. It’s really not all that
different from radio: Find your tar-
get, research their tastes, and deliv-
er must-see programming.
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EXCLUSIVE NATIUNAL MUSIC RESEAHCH ESTIMATES AUGUST 28 1998

CaLLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of August 3-9.

CaLLout AMERICA®

CHR/POP

o o | HOt SCOrES
ARTIST TITLE LABEL(S) ™w LW W W FAMILIARITY  BURN By Tony Novia
AALIYAH Are You That Somebody? (Atlantic) 417 3.98 4.09 — 54.1% 10.0% Next week. you'll see the second
GO0 GOO DOLLS Iris (Warner Sunset/Reprise) 406 405 4.03 4.05 90.0% 21.8% | ! R&RCHR Special
AEROSMITH | Don't Want To Miss A Thing (Columbia) 400 3.97 397 407 90.0% 22.8% [ feature many of the brightest and
BARENAKED LADIES One Week (Reprise) 387 3.93 —  —  5B7% 12.1% | pop it e e
BRANDY & MONICA The Boy Is Mine (Atiantic) 3.77 3.87 385 3.90 77.4% 27.2% | special will also featre Callout
WILL SMITH Just The Two Of Us (Columbia) 377 379 373 370 86.2% 26.0% | (005 a0 ey o e o
USHER My Way (LaFace/Arista) 373 380 377 —  56.6% 14.3% [ point Q&A with consulianis Guy
PRAS MICHEL {/0DB & MYA Ghetto Supastar... (inferscope) ~ 3.72 3.65 3.79  3.95 80.3% 22.8% | Zapoleon and Randy Kabrich.
BACKSTREET BOYS I'll Never Break Your Heart (Jive) 368 371 353 370 69.9% 13.8% | R&R: What level of fumiliarity
HARVEY DANGER Flagpole Sitta (Slash/London/Island) 368 358 381 370 51.0% 9.2% :’;‘;;;‘&:(","’i)f(“(‘”’; é’:f;’l’:dg”ns{;’;
NEXT Too Close (Afista) 3.67 3.77 3.70 3.82 70.9% 21.8% | po you feel that stations give up on
MATCHBOX 20 Real World (Lava/Atlantic) 366 364 363 377 79.6% 27.7% | o beiore evingitafuir ppor
CELINE DION To Love You More (550 Music) 3.62 3.61 356 3.50 80.6% 23.3% | Gz: 1 gencrally think above
SEMISONIC Closing Time (MCA) 362 3.68 3.69 3.65 80.3% 24.5% [ 90% familia is the beginning of the
ALL SAINTS Never Ever (London/siand) 3.50 352 3.36  3.49  60.9% 12.6% | aiene Dot loakine ot the oont
FAITH HILL This Kiss (Warner Bros.) 359 3.84 362 3.79 63.6% 16.7% | edpositive potential score. I think.
VOICES OF THEORY Say It (H.0.L.A/Red Ant) 357 374 381 368 41.0% 10.0% | i i e e o
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 3.54 346 3.61 3.57 79.6% 35.0% | itive or “potential” score is where
FASTBALL The Way (Hollywood) 3.54 353 354 373 B84.5% 32.5% |05 onl bepaly fni
JANET Go Deep (Virgin) 354 — S = 93.2% 13.1% | the people who know it. projecting
BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 3.48 355 354 3.58 46.4% 13.3% [0 pere vou Mk wil be
‘N SYNC Tearin’ Up My Heart (RCA) 3.46 352 346 3.38 61.9% 17.2% | with the entire audience. Believe in
SMASH MOUTH Can't Get Enough Of You Baby (Elektra/EEG) 3.44  3.38  3.47 345  721% 21.1% | X0ur indtincts and wait uniil the
FIVE When The Lights Go Out (Arista) 339 341 341 340 63.1% 16.5% | poenial hi. il
SAVAGE GARDEN To The Moon And Back (Columbia) 339 338 331 336 70.4% 20.6% | R Give up oo soom Thats
JENNIFER PAIGE Crush (Edel America/Hollywood) 3.3 341 338 348 63.1% 16.7% | wait fur 100 long before getting
NATALIE MERCHANT Kind & Generous (Elektra/EEG) 3.3 319 3.09 3.23 81.6% 32.0% | tiffs off their stations. I love 0
NATALIE IMBRUGLIA Wishing | Was There (RCA) 318 324 312 —  65.8% 21.8% | leve e roed 09000 famiin:
ACE OF BASE Cruel Summer (Arista) 317 319 325 322 70.9% 22.1% | itytotellifasongis ahit The fact
SWIRL 360 Hey Now Now (Mercury) 392 390 343 295 26.0%  8.5% | of e ir anas oo ded

- . . S . ) answer the question and give you
Total sample size is 400 respondents with a +/-5 margin of error. Tofal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal

familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. a usable answer. .

Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, To find out everything Zapoleon,
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, Tampa. Kabrich, and others have to say,
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle. check out next week’s CHR Spe-
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc. cial, only in R&R!

a1z ) "ARE YOU THAT SOMEBODY?"
From the DRR. DOLITTLE Soundtrack

CALLOUT AMERICA #1 AGAIN!
4.17 Overall

Demos Regions

Teens #1 443 East #1 447

Women 18-24 #2 401 South #1 409

Women 25-34 #9 3.64 Midwest#1 423
West #5 3.79

e GOLD heading to PLATINUM .. selling 100 000 pieces/wk!!

wWww-amerteanradiohistorv.com
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CALLOUT AMERICA

JENNIFER PAIGE
8-25-98

Scoundscan
Station Rank  Plays Rank Callout

KIIS/Los Angeles #1 14x #8 #3 wicore
WXKS/Boston #11 35x #7 Next record to power
WWZZ/Washington DC  #6 S3x #10 #6 out of 30
KDMX/Dallas #13 27x #1 #6 wicore
KHMX/Houston #8 34x #3 #3 wicore
WHYI/Miami #7 37x #13 #3 wicore
KMXV/Kansas City #8 46x #3  Top 10 potentiial
WXXL/Orlando #8 47x #1 #5 wicore
WZJM/Cleveland #11 45x #7 #5 F 22-28

EDEL
AMERICA
RECORDS
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; .‘:ﬂ?'rr‘:gﬂxxuzrvttmr' ‘P‘>12559“ R S R S e ] BREAKERS@
AUGUST 28, 1998 " HOOTIE & THE BLOWFISH
| Will Wait (Atlantic)
TOTAL PLAYS
W W ARTSTTTELBE T s | Tt o soon
2 1+ 1+ @ AEROSMITH [ Don't Want To Miss A Thing (Columbia) 7870 7834 7652 7118 14010
+ 2 2 2 GOOGOO DOLLS Iris (Warner Sunset/Reprise) 7304 7411 7522 7515 1370 INOJ
+ 4 4 3 MATCHBOX 20 Real World (Lava/Atlantic) 5684 5732 5817 5808  127/0 Time After Time (Columbia)
s 3 3 4 BRANDY & MONICA The Boy Is Mine (Atlantic) 5580 5792 6078 6041  126/0 | TOTALPLAYSINCREASE  TOTAL STATIONSIADDS CHART
7 s s @ JENNIFER PAIGE Crush (Edel America/Hollywood) 5552 5385 5180 4905  137/0 2194/276 10311
w s s @ SEMISONIC Closing Time (MCA) 4739 4669 4624 4378  122A
s 7 7 7 WILLSMITH Just The Two Of Us (Columbia) 4718 4765 4784 4497  114A
s 6 &5 o NEXTToo Close (Arista) 4673 4918 4975 5031 1100
1w n 9 @ ALLSAINTS Never Ever (London/Island) 4455 4322 4146 3674 1301 MOST ADDED -
w 12 0 @ ’NSYNC Tearin’ Up My Heart (RCA) 4454 4243 3948 3620 1302 | MMSTTTE LR ADos
% 1 n ) BACKSTREET BOYS I'll Never Break Your Heart (Jive) 4394 4051 3760 3369 13171 | SHERYL CROW My Favorite Mistake (A&M) 86
» x 1w @ BARENAKED LADIES One Week (Reprise) 4132 3460 2685 2014 12972 s““"': TWAIN From This Moment On (Mercury) 38
» 1w = 1 FASTBALL The Way (Hollywood) 3662 4019 4491 4557 110D [, 0VRD YOu Were There gg(’;:fj,, e i~
2 17 14 14 EDWIN MCCAIN 'll Be (LaV&/Aﬂanth) 3539 3547 3275 2722 96/2 THIRD EYE BLIND Jumper (E/ektra/EEG) 16
s 2 1w (@ NATALIE IMBRUGLIA Wishing | Was There (RCA) 3365 3205 2804 2480 125/0 IDINA MENZEL Minuet (Hollywood) 15
s 16 15 15 SAVAGE GARDEN To The Moon And Back (Columbia) 3307 3485 3475 3404 1151 | MONICA The First Night (Aristz) 14
1 18 s @ FIVEWhen The Lights Go Out (Arista) 3247 3216 3175 3065  116/1 | PMDAWN | Had No Right (Gee Street/V2) 13
w 13 w1 SHANIA TWAIN You're Still The One (Mercury) 3245 3268 3849 4175 880 | HOOTIE & THE BLOWFISH | Will Wait (Atlantic) 12
s 9 1 19 ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 3201 3886 4511 5145  107/0 | NOJ Time Atter Time (Columbia) n
2 15 2 2  NATALIE IMBRUGLIA Torn (RCA) 2908 3076 3583 4063 100/
» 19 x o2 ACEOF BASE Cruel Summer (Arista) 2588 3147 3174 3019 850
2 2 a @ JANET Go Deep (Virgin) 2583 2358 2211 1772 106/2 MOST INCREASED
u w» o @ FAITHHILL This Kiss (Wamer Bros) a2 2197 1870 1534 1061 PLAYS ToTAL
BREAKER @ Hﬂmme BLOWFISH | W’ﬂl WHH{A . ﬂﬂC} J 2254 959 = R 115]12 ‘| ARTIST TITLE LABEL(S) mg;:lss
s 2 o @ USHER My Way (LaFace/Arista) 2254 2154 1980 1775 992 e ,
BREAKER @ INOJ Time Afer Time (Columbia) oMot e f65 q20 vy | HOVTEATHEBLONRISH Wi v (s ool
u 25 2z PRASMICHEL /DB & MYA Ghetio Supastar.. (Inerscopg) 2100 2210 2196 2272 800 [ ,aiewi’el v V0 Somebod(y? ’;Aﬂanﬁc) =
3% 35 3 @ BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 1838 1628 1519 1284 91/2 PM DAWN | Had No Right (Gee Street/V2) 72
% wu % 2 DAVEMATTHEWS BAND Stay (Wasting Time) (RCA) 1727 1812 1794 1651 810 | THIRD EYE BLIND Jumper (Elektra/EEG) 14
w 2 2 o  SMASHMOUTH Can't Get Enough Of You Baby (FlekiraFEG) 1707 2405 3049 3153  62/0 | SHERYL CROW My Favorite Mistake (A&GM) 3N
— « x € EVERYTHING Hooch (Blackbird/Sire) 1661 1376 895 280  99/10 | BACKSTREET BOYS /'l Never Break Your Heart (ive) +343
27 2 2 32  SWIRL 360 Hey Now Now (Mercury) . 1626 2083 2158 2161 88/0 EVERYTHING Hooch (Blackbird/Sire) +285
% % % @ VOICES OF THEORY Say It (H.0.L.A/Red Ant) 1514 1449 1376 1211 7055 | INOJTime After Time (Columbia) +276
w % . € HARVEY DANGER Flagpole Sitta (Slash/London/island) 1502 1322 1210 1096 84/ | 98 DEGREES Because Of You (Motown) Gl
s o s 3  BRIAN MCKNIGHT Anytime (Motown) 1500 1609 1985 2207  46/0
s o o € BEASTIE BOYS Intergalactic (Grand Royal/Capitol) 1434 1255 1086 813 875
% 3 3 x  SARAH MCLACHLAN Adia (Arista) 1423 1592 1923 2168 51/0 HOTTEST
~ _— & € THIRD EYE BLIND Jumper (Elektra/EEG) 1372 958 284 73 10016 RECURRENTS
w % » @ EAGLE-EYE CHERRY Save Tonight (Work) 1356 1337 1143 969 7955 st T e
— ~ a @ AALIYAH Are You That Somebody? (Atlantic) 1280 715 474 358 76117 K-CI & J0J0 All My Life (MCA)
2 3 3 4 CELINE DION To Love You More (550 Music) 1250 1548 1974 2077 54A1 MATCHBOX 20 33% (Lava/Atiantic)
2 o s 4«  NATALIE MERCHANT Kind & Generous (Elektra/EEG) 1065 1491 2009 2649 370 | \apcy PLAYGROUND Sex And Candy (Capitol)
— — « @® EVEG6Inside Out (RCA) 912 676 448 228 62/7 WILL SMITH Gettin’ Jiggy Wit It (Columbia)
i u a5 @ DAKOTA MOON Another Day Goes By (Elektra/EEG) 907 898 845 719 570 | SAVAGE GARDEN Truly Madly Deeply (Columbia)
sa a1 a1 a5 MISTER JONES Destiny (A&M) 819 927 904 804 62/0 ‘N SYNC | Want You Back (RCA)
— s s @ BIG PUNISHER /JOE Still Not A Player (Loud) 718 655 633 473 3955 | THIRD EYEBLIND How's It Going To Be (Elektra/EEG)
@ PMDAWN | Had No Right (Gee Street/V2) 667 195 95 21 6113 g"‘d":sTHT&g&tj“Te}: CVQE:L" ( 'g’g'{z Sun i
% 4 4 o EVERCLEAR | Will Buy You A New Life (Capitol) 609 755 858 1109 220 |poede Li‘wg" (RSA ) e Sun (Interscope)
@ PURE SUGAR Delicious (Geffen) 585 560 51 413 39/0 :
@ 98 DEGREES Because Of You (MOtOWfI) 560 287 41 C 56/9 Breakers: Songs registering 2000 plays or more for the first time. Bullets
to songs gaining plays over the previous week. If two songs are
This chart reflects airplay from August 17-23. Songs ranked by total plays. Highlighted songs indicate Breaker. ;ﬁ_’&’&ﬂ:’m&m&“&f ;ﬁ;‘&mm’;ﬁm‘m&m
141 CHR/Pop reporters. 134 current piaylists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. inoreases In fota piays. Weighted chart appears on R&R ONLINE.
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ANGGUN Snow On The Sahara (Epic) BRANDY F/MASE Top Of The World (Atiantic)

Total Plays: 491, Total Stations: 49, Adds: 5 Total Plays: 223, Total Stations: 10, Adds: 2 ADDS SEPTE MBER 1

MONICA The First Night (Arista) SWEETBOX Everything's Gonna Be Alright /RGA)
Total Plays: 490, Total Stations: 54, Adds: 14 Total Plays: 221, Total Stations: 18, Adds: 10

LAURYN HILL Cant Take My Eyes Off You (RufifouseColumbia) ‘ TOR! AMOS Jackie’s Strength (Atlantic)
Total Plays: 391, Total Stations: 15, Adds: 4 MONIFAH Touch ft (Uptown/Universal)

Total Plays: 216, Total Stations: 28, Adds: 9 COWBOY MOUTH Whatcha Gonna Do? (MCA)
NICOLE Make it Hot (Gold Mind/EastWestEEG)
Total Plays: 386, Total Stations: 29, Adds: 3 FUEL Shimmer (550 Music) 54 ALL-STARS Studio 54 (Tommy Boy)
Total Plays: 210, Total Stations: 15, Adds: 0 I
SHERYL CROW My Favorite Mistake (A&M) PATTY GRIFFIN One Big Love (A&M)
Total Plays: 371, Total Stations: 86, Adds: 86 FOO FIGHTERS Walking After You (Elektra/RoswellCapitol ‘ o
FOO FIGHTERS Wekng Mer 1o (FAraiossel00) | Ricky JONES If | Was The One (Cherry/Universal)
WILD ORCHID Be Mine (RCA) a2 a7 REC O R DTS
Total Plays: 339, Total Stations: 29, Adds: 3 MADONNA The Power Of Good-Bye (Warner Bros.)
EDEN A.K.A. Not Your Enemy (GlassNote)
TATYANA ALI Daydreamin’ (MJ/Work) Total Plays: 95, Total Stations: 11, Adds: 1 PLASTICO Heart (Epic)
Tota! Plays: 329, Total Stations: 17, Adds: 4
SHANIA TWAIN From This Moment On (Mercury) REBEKAH Hey Genius (Elektra/EEG)

SMASHING PUMPKINS Perfect (Virgin)
Total Plays: 316, Total Stations: 24, Adds: 1

Total Plays: 52, Total Stations: 39, Adds: 38

DES'REE Life (550 Music) BABYFACE You Were Thgre (Epic)
Total Plays: 290, Total Stations: 31, Adds: 2 Total Plays: 18, Total Stations: 24, Adds: 23

SHAGGY F/JANET Luv Me, Luv Me (Fivte Tyme/MCA) | IDINA MENZEL Minuet (Holiywood)
Total Plays: 274, Total Stations: 24, Adds: § Total Plays: 5, Total Stations: 15, Adds: 15

Songs ranked by total plays

LOST COUNT ... — and track of time for that matter when Maverick/WB artist Ebba Forsberg
(c) took a trip to visit the guys at KRBE/Houston. Posing with Ms. Forsberg are PD John
Peake (r) and MD Jay Michaels.

e S ==

THE ‘COLE’ IS HOT — KJYO/Oklahoma City PD Mike McCoy had a chance to snap this
shot with Imago/WB artist Paula Cole after she performed at the station’s Summerfest '98
concert.

WHEN THE LIGHTS GO OUT ... — Say cheese. Members of Arista group Five were hangin’ FIERCE FOURSOME — During a recent event in Los Angeles, Columbia artist Mariah

with the staffers at KIIS/Los Angeles while they were out promoting their new single, “When Carey vibed with a few friends. Happy together are (I-r) Jefferson-Pilot Radio Divi-
The Lights Go Out” Engulfed in a group hug are (I-r) Five’s J, KIIS personality Valentine, sion President Clarke Brown, Carey, R&R CHR Editor Tony Novia, and A&R Sales
band members Sean and Abs, APD/MD Tracy Austin, and Five’s Scott and Rich. representative Dawn Garrett.

= = e—e QLo oy a i oot oy, cos


www.americanradiohistory.com

38 R&R August 28 1998

CHR/POP REPORTERS

Stations and their adds listed alphabetically by marl}et'

WFLY/Albany, NY

OM: Michael Morgan

PD: Rob Dawes

MD: Ron Williams
MONIFAH "Touch™
SHERYL CROW “Mistake”
SHANIA TWAIN “Moment”
EAGLE-EYE CHERRY “Save™

KQiD/Alexandria, LA

PD: Kahuna

APD/MD: Jay Stevens

28 SHERVL CROW “Mistake”

10 BIG PUNISHER F/JOE “Sti
BABYFACE “There”
MAVERICKS "Dance”
IDINA MENZEL “Minuet”
SHANIATWAIN “Moment™

WAEB/Allentown, PA

PD: Brian Check

MD: Chuck McGee
SHERYL CROW "Mistake”
SHANIA TWAIN “Moment”
THIRDEVE BLIND “Sumper”

KQfz/Amarilio, TX
Interim PD: Cisco Kidd
MONICA “First”
SHERYL CROW “Mistake™

KGOT/Anchorage, AK

OM: Mark Murphy

PD: Paul Walker

12 EVEG “Inside”

10 AALIYAH “Somebody”
SHERYL CROW "Mistake”

WSTR/Atlanta, GA

PD: Dan Bowen

MD: J.R. Ammons
SHANIA TWAIN “Moment™

WAYV/Atlantic City, NJ

PD: Tommy Frank

APD/MD: Paul Kelly

21 JANET “Deep”
MAVERICKS "Dance”
EBBA FORSBERG "Hold"
SHERYL CROW "Mistake’

WIZNY/Augusta, GA

PD: Bruce Stevens

MD: Michael Chase

17 SHERYL CROW "Mistake™
AALIYAH “Somebody
SHANIA TWAIN “Moment”

KHF)/Austin, TX

PD: Krash Kelly

MD: Leslie Basenberg
No Adds

WXYV/Baltimore, MO

APD: MD Throbb

30 OESTINY'SCHILD "No™

24 ALLSAINTS*Never”
MONIFAH “Touch™
THIRDEYE BLIND “Jumper”

WLSS/Baton Rouge, LA

PD: Robert Elfman

MD: Todd Chase
SHERYL CROW “Mistake™
ANGGUN “Sahara™
THIRDEYE BLIND “Jumper”
SWEETBOX “Gonna”

KQXY/Beaumont, TX

PD/MD: Brandin Shaw

APD: Pam Pace

19 USHER “Wanna"

18 THIRDEVE BLIND "Lite"
SHERYL CROW "Mistake”
EAGLE-EYE CHERRY “Save™

WXYK/Biloxi, MS

PD: Patty Steele

MO: Kenny Vest
EVES “Inside”
SHERYL CROW "Mistake"
MONIFAH “Touch™
BABYFACE “There™
MICHELLE LEWIS “Nowhere”

WMRV/Binghamton, NY
OM: Bill Sheridan
PD: Jacko
MD Louie G.
EDWINMCCAIN “1'f
MONICA “First”
AUDRA & ALAYNA "Tell
SHERYL CROW “"Mistake

KZMG/Boise, ID

APD: Brady Goodman

MD: Kirk Frederick
SHANIA TWAIN “Momen?
SHERYL CROW "Mistahe
THIRD EYE BLIND “Jumper”
BABYFACE “There

WXKS/Boston, MA
PD: John Ivey
APD/MD: David Corey
31 SHERYL CROW "Mistake”

'WKSE/Buffalo, NY
OM: Sue 0'Neil
PD: Dave Universal
MD: Brian Wilde
VOICES OF THEORY “Say”
MONICA "First”
LAURYN HILL “Can”

WRZE/Cape Cod, MA
PD: Mike 0'Donnell
MD: Kevin Matthews
BARENAKED LADIES “Week™
MONICA“First”
MONIFAH “Touch™
KELLY PRICE “Frieng”

WSSX/Charleston, SC

PD: Billy Surt

MD: Christine Cross

14 WILLSMITH Two"

11 BEASTIE BOYS “Inter”
INOJ “Time”

WNKS/Charfoite, NC

PO: Brian Bridgman

MD: Danny Wright
SHERYL CROW “Mrstake”
SHANIA TWAIN "Moment™

KLRS/Chico, CA

PDIMD Christopher Cair
HOOTIE.. “Wait”
SHANIA TWAIN "Moment™
ANGGUN “Sahara”
SHERYL CROW “Mistake”
BRANDY F/MASE “World"
IDINAMENZEL “Minuet™

WKRQ/Cincinnati, OH

OM: Mike Marino

PD: Bill Klaproth

MD: Jim Kelly
EVERYTHING "Hooch™

WZJM/leveland, OH
PD: Dave Eubanks
MO: Action Jackson
15 NOMERCY "Where"
PM DAWN “Right”
98 DEGREES “Because”
BRANDY F/MASE “World"

KKMG/Colorado Springs, CO

PD: Bobby Irwin
APD: Paul Johnson
MO: Rob Ryan
BIG PUNISHER F/JOE *Stll"
SHERYL CROW “Mistake™

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay
12 EVERYTHING “Hooch"
SHERYL CROW “Mistake™
P OAWN “Right”
INDS “Time™

WNCi/Columbus, OH

PD: John Dimick

APD/MD: Neal Sharpe
THIRD EYE BLIND “ Jumper™
SISTER HAZEL “Concede™

KHKS/Dallas, TX
OM: John Cook
PO: Ed Lambent
MD: John Reynolds
BABYFACE “There”
MONIFAH “Touch"

WGTZ/Dayton, OH

DM: Michael Luczak

PO: Dale Baird

MD: Dani Steele

16 BARENAKEDLADIES “Week”
JANET “Deg”

WKMX/Dothan, AL

PD: Phil Thomas

MD: Tim Godwin
SHERYL (ROW “Mistake”
DES'REE "Lite”
WILDORCHID “Mine”
AUDRA & ALAYNA “Tell"

WNKI/Elmira, NY
PD: Bob Quick

APD/MD: Eric Moon
1

BABYFACE "There

LEANN RIMES "Home
INOJ “Time’

IDINA MENZEL “Minuet
SHANIA TWAIN "Moment
SHERYL CROW "Mistake"

WRTS/Erie, PA

PD: Jon Reilly

MD: Kasper

APD: Beth Ann McBride
BABYFACE “There”
SHERYL CROW “Mrstake”
1DINA MENZEL “Minuet™
AALIVAH “Somebody”

KDUK/Eugene, OR
Interim PD: Valerie Steele
SHERYL CROW “Mistake™
PM DAWN “Right”
AALIVAH "Somebody”

WSTO/Evansville, IN
DM/PD: Sky Phillips
MD: Cindy Mercer
HOOTIE "War”
VOICES OF THEORY “Say”

KMCK/Fayetieville, AR

PD: Scott Johnson

MD: Mike Chase
TATYANA AL} “Daydreamin®
SHERYL CROW "Mistake"
98 DEGREES “Because™

WWCK/Flint, Mt

PD: Scott Seiple

MD: Nathan Reed
BABYFACE “There”™
FOO FIGHTERS “Waking”
MONICA “First”
98 DEGREES “Because”
SHERYL CROW “Mistake”

WJMX/Florence, SC

OM/PD: Keith Mitchell

APD/MD: Kyle

8 CHARLIE “Anything"
BABYFACE “There”
SHERYL CROW “Mistake”
IDINAMENZEL “Minuet”
SHANIA TWAIN “Moment™

WXKB/Ft. Myers, FL
PO: Chris Cue
MD: Randy Sherwyn
PM DAWN “Right”
SHERYL CROW “Mistake™
HARVEY DANGER “Flagpole”
SHAGGY F/JANET “Luv"

- KISR/Ft. Smith, AR

PD/MD: Fred Baker
SHERYL CROW “Mistake™
SHANIA TWAIN “Moment”
SISTER HAZEL “Concede”
SHAGGY FAJANET “Luv”
BABYFACE “There”
MAVERICKS “Oance”

WYKS/Gainesville, FL

PD: Jeri Banta

MD: Nick Vance
SHERYL CROW “Mistake™
SHANIA TWAIN “Moment™

WSNX/Grand Rapids, MI

PD: John Thomas

APD/MD: Keith Curry
SWEETBOX “Gonna”

WIXX/Green Bay, W|

PO: Dan Stone

MD: David Burns

16 PMDAWN “Right”

10 HOOTIE... "Wait"

8  SHERYLCROW“Mistake™

5  THIRDEYE BLIND “Jumpe:”
980EGREES “Because”

WFBC/Greenville, SC
PD: Nikki Nite
APD/MD: J. Love
SHERYL CROW “Mistake™
SHANIA TWAIN “Moment”
EVERVTHING “Hooch™
BRIAN SETZER ORCH. “Jump”

WNNKMHarrisburg, PA
PD: John D'Dea
MD: Denny Logan
EVERYTHING "Hooch”
MONICA "First”
EVE 6 “Inside”
THIRD EYE BLINO “Jumper"

WKSS/Hartford, CT

PD: Jay Beau Jones

MD: Mike McGowan
SHAGGVF/JANET Luv

EVEG msnde

KXMEMonolulu, Hi

Co-PD: Jamie Hyatt

Co-PD: Kid Leo Baldwin

37 LAURYNHILL "Doo
INOJ “Time*

KRBEMouston, TX

PD: John Peake

APD: Scotty Sparks

MD: Jay Michaels

17 AALIYAH “Somebody”
SHANIA TWAIN "Moment”
HARVEY DANGER "Fiagpole”

WZYPMuntsville, AL
PD: Bill West
MD Stu Gray
SHERYL CROW "Mirstake™
WILD ORCHID “Mine™
PM DAWN “Right”
EDENAKA “Enemy”

WZPLAndianapolis, IN

PD: Tom Gjerdrum

MD: Dave Decker

9 SHERYL CROW "Mistake™
THIRO EVE BLIND *Jumper”
ANGGUN “Sahara”

WYO0Y/Jackson, MS
GM/PD: Dick 0'Neil
APD/MD: Kevin Vaughan
% SHERYL CROW "Mistake™

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

INOJ "Time"

WAEZ/Johnson City, TN
OM: Bill Hagy
PD: Gary Blake
MD Lisa Jo Elliot
MONICA“First”
PM DAWN “Right™
SHERYL CROW "Mistake™

WGLU/Johnstown, PA

PD: Rich Adams

MD: Mitch Edwards
SHANIATWAIN “Moment™
SHERYL CROW “Mistake™

WKFR/Kalamazoo, MI

PD: Dave Michaels

MD: Craig Russell
SHERYL CROW “Mistake™
VOICES OF THEDRY “Say”
IDINA MENZEL “Minuet”

KMXV/Kansas City, MO
PD: Jon Zeliner

MD: Dylan

20 SHERYLCROW “Mistake”

18 THIRDEYE BLING "Jumper"
12 USHER"Way"

WWST/Xnoxville, TN
PD: Rich Bailey
MD: Jake Edwards

No Adds

KSMB/Lafayette, LA

PD: Larry LeBlanc

MD: Brad Newman
BABYFACE "There"
SHERYL CROW “Mistake™
DAYS OF THE NEW “Dawn”™

WLAN/Lancaster, PA

PD: Jordan Walsh

APD/MD: Vince D’Ambrosio
SHANIA TWAIN “Moment”
SHERYL CROW “Mistake™

WHZZLansing, MI

PD/MD Woody Houston
MATCHBOX 20 “3am”

29 THIRD EYE BLIND “Lite”

28 BACKSTREET BOYS “Long”

27 SISTERHAZEL"AI"

25 BACKSTREET BOYS “Playing”

21 EVERYTHING BUT.. "Missing”

15 SPICEGIRLS “Say”

15 SHERYLCROW “Everyday”

10 AALIYAH “Somebody”
SHERYL CROW "Mrstake”
SHANIA TWAIN "Moment”
BABYFACE “There”

WLKT/Lexington, KY
PD: Jill Meyer
BIG PUNISHER FAJOF “Sulr"
NICOLE "Make
MONICA "First

KFRX/Lincoln, NE

PD: Sonny Valentine

APD: Larry Freeze

MD: Joe Tyler
SHERYL CROW “Mistake
HARVEY DANGER “Flagpole™
MULBERRY LANE “Harmless

50

10

i
7

4

2

1
8

16

19
12

42

KHTE/Little Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

BEASTIE BOYS “Inter”
INOJ “Time™
N-TYCE “Teletunkin™

WBLIALong Istand, NY
PD: Ken Medek
MD: Al Levine

CELINE DION “More”

KItS/Las Angeles, CA
PD: Dan Kieley
APD/MD: Tracy Austin

AALIYAH “Somebody”

WDJX/Louisville, KY
OM/PD: C.C. Matthews
APD/MD: Rod Phillips

98 OFGREES "Because™
SHERYL CROW “Mrstake™
TATYANA ALI “Daydreamin”
SWEETBOX “Gonna™
SHANIATWAIN “Moment"

KZIlLubbock, TX
PD: Jay Sharnon
MD: Steve Logan

NICOLE “Make™
MONIFAH “Touch™

WMGB/Macon, GA
Group PD: James Gregory

BRIAN SETZER ORCH. "Jump”
BEASTIE BOYS “Inter”

WZEEMadison, Wi
PD: Jimmy Steele
MD: Tommy Bodean

SHERYL CROW “Mistake
EVE 6 “Inside”
FIVE "Lights™

KEMMcAllen-Browrsille, TX
OM: Billy Santiago
APD/MD: Jeff Dewitt

CRYSTAL METHOD "Busy™
BACKSTREET BOYS “Everybody”
WILD ORCHID “Mine”
BABYFACE “There"

WAOAMelbourne, FL
OM/PD: Mike Lowes

SHERYL CROW “Mistake™
SHANIA TWAIN “Moment™

WKSL/Memphis, TN
OM: Chris Taylor
MD: Robin Cole

HOOTIE... “Wait™
SWEETBOX “Gonna”

WHYI/Miami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Poyner

MIXFACTORY “Take™
EAGLE-EYE CHERRY “Save™
SHERYL CROW "Mistake”
SHANIA TWAIN “Moment”

KOWB/Minneapolis, MN
PD: Rob Morris
APD/MD: Rich Davis

SHANIA TWAIN “Moment™

WABB/Mobile, AL
OM: Jay Hastings
PD/MD: Darrin Stone

BLA(X LAB “Time"
SHERYL CROW “Mistake™

N

PD: Neil Sullivan
APO/MD: Alan Fox

HARVEY DANGER "Flagpoke™
AALIYAH “Somebody
SHERYL CROW "Mistake”

WVAQ/Morgantown, WV
PD/MD: Lacy Neff

SHANIA TWAIN “Moment™
SHERYL CROW “Mistake™
USHER “Way"

WRVW/Nashville, TN
OM: Charlie Quinn
PD/MD: Tom Peace

SHERYL CROW "Mistake"
FAITHHILL “Kiss'

WKCI/New Haven, CT
PD: Kelly Nash
EAGLE-EYE CHERRY “Save”

WQGN/New London, CT

OM: Franco

PD: Jim Reitz

APD: Brent McKay

5 SAVAGE GARDEN “Moon”
SHANIA TWAIN “Moment”
SHAGGY FAJANET “Luv”
1DINA MENZEL "Minuet”
SHERYL CROW “Mistake”

KUMX/New Orleans, LA

OM: Dave Stewart

PD/MD: Kandy Kiutch
THIRO EYE BLIND “Jumper”

WEZB/MNew Orleans, LA
Dir./Dps: Nick Ferrara
PD: Rob Wagman
10 CREED*My"
EVERYTHING “Hooch™
SHANIA TWAIN “Moment"

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

2 AALIAH “Somebody”

1 SHANIATWAIN "Moment"
1 BIG PUNISHER FAJOE “Still

WNVZNoriolk, VA

PD: Don London

MD: Jay West
LAURYN HILL “Cant*

WKPK/NW Michigan

P0: Rob Weaver

MD Brent Carey
HOOTIE. “Wat"

14 AALIYAH “Somebody™
MONIFAH “Touch”
PM DAWN “Right”
TATYANA ALI “Daydreamin”
SHERYL CROW “Mistake™

KJYO/Oklahoma City, OK

PD: Mike McCoy

MD: Jimmy Barreda

14 SHERYL CROW “Mistake™
EVERYTHING "Hooch™
MONICA “First™

KQKQ/Omaha, NE

PD: Wayne Coy

APD/MD: J.J. Morgan
THIRDEYE BLIND “Jumper”
SHERYL CROW "Mistake™

WXXL/Orfando, FL

OM: Adam Cook

APD/MD: Pete DeGraaft
SWEETBOX "Gonna”
HARVEY DANGER “Flagpole”

WI00Q/Philadelphia, PA
OM: Glenn Kalina
APD: Robyn Bentley
MD: Jay Towers

SWEETBOX “Gonna®

KPTY/Phoenix, AZ

PD: Byron Kennedy

MD: “Dead Air” Dave
LAURYN HILL “Doo”
NICOLE “Make”

WBZZ/Pittsburgh, PA

PD: David Edgar
SHERYL CROW "Mistake”
BACKSTREET BOYS “Break”
‘NSYNC-Tearin™

WJBQ/Portiand, ME

PO: Tim Moore

MD: Keith Scott

14 SHERYLCROW “Mistake”
98 DEGREES “Because”
SHANIA TWAIN “Moment™

KKRZ/Portiand, OR

PD: Tommy Austin

MD: Lara

21 LAURYNHILL “Cant”
THIRDEVE BLIND “Jumper’
SHERYL CROW "Mistake™

WERZ/Portsmouth, NH

OM/PD: Jack O'Brien

MD: Jay Michaels

18 SHERYL CROW “Mistake

17 SHANIA TWAIN “Moment”
DESREE "Lite”

WSPK/Poughkeepsie, NY

VP/Prog.: Brian Krysz
APD/MD Casey
USHER “Wanna"
BIG PUNISHER FAJOE “Stil”
AALIYAH “Somebody™
LAURYNHILL “Gan't”

WPRO/Providence, RI

PD: Tony Bristol

MD: Dave Morris

7 SHANIATWAIN “Moment”
SHERYL CROW “Mistake™
EVE 6 “Inside”
IDINA MENZEL “Minuet™
ANGGUN “Sahara"

WHTS/Quad Cities, IA-IL
DM: Tony Waitekus
MD: Brian Scott

No Adds

WOCG/Raleigh, NC
OM: Brian Burns
PO: Kip Taylor
APD/MD: Chris Edge
25 SHERYL CROW “Mistake”
20 FASTBALL “Fire”

THIRD EE BLIND “Jumper”

WRFY/Reading, PA
PD: Al Burke
MD: Scott Parks

SHERYL CROW “Mistake”

WRVQ/Richmeond, VA
PD: Lisa McKay
Interim MD: Travis Dylan
% HOOTIE ., "Wat™
12 INOJ“Time"

AALIYAH “Somebody”

WXLK/Roanoke, VA

OM/PD: Russ Brown

MD: Lisa Jo Elliott
SHERYL CROW “Mistake™
MONICA “First"
BABYFACE “There"”
SHANIA TWAIN “Moment”

WPXY/Rochester, NY

OM/PD: Clarke Ingram

MD: Mike Danger

10 SHANIATWAIN “Moment"
MONIFAH “Touch”
SHERYL CROW "Mistake”
10INA MENZEL “Minuet”

WZOK/Rockford, IL

PD: Scott Chase

MD David Jay
INOJ “Love”

10 NATALIE IMBRUGLIA “Torn™

10 HOOTE..'Wat" -
THIRO EYE BLING “Jumper"
SHERYL CROW “Mistake™
EVERYTHING “Hooch™

WTCF/Saginaw, MI
PD: Mark McGill
APD: Juli Jay
MD: Tom Grimm
HOOTIE... "Wart"
THIRO EYE BLIND ~Jumper”
MONICA"First”™

KSLZ/8t. Louis, MO

PD: Jeff Kapugi

MD: Rich Stevens
SHERYL CROW “Mistake™
EVERYTHING “Hooch™
VOICES OF THEORY “Say”
BABYFACE “There™

KZHT/Salt Lake City, UT

PD: Marc Summers

MD: Jeft McCartney
SHANIA TWAIN *Moment”
EAGLE-EYE CHERRY "Save®

KHTS/San Diego, CA
PD: Todd Shannon
APD: Ron Geronimo
MD Hitman Hayes
PM DAWN “Right"
SHERYL CROW “Mistake™
BABYFACE “There”

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher

MD: Adam Bums
13 SHERYLCROW "Mistake™
INOJ “Time™

KZQZ/San Francisco, CA
PD: Mark Adams
Interim MD; Femando
Ventura

SEMISDNIC “Closing”

KBKS/Seatile, WA
PD: Mike Preston
MD: Paul Anthony

35 SHERYL CROW "Mistake"
17 BEASTIE BOYS “Inter”

KRUF/Shreveport, LA
PD/MD: Catfish Kelly
4 SHERYLCROW “Mistake"
3 SHANIATWAIN "Moment™
BABYFACE “There"
SWEETBOX “Gonna”
98 DEGREES “Because™

WNDU/South Bend, IN
PD/MD: Casey Daniels
FOOTIE... "Wait"
THIRD EE BLIND “Jumper”
SHERYL CROW “Mistake™

KZZU/Spokane, WA
PD: Ken Hopkins

30 INOJ“Time
18 K-Cf & J0JO“Life”
6 MONICA “First™
HOOTIE. . “Wart”

WDBR/Springfield, IL
PD/MD: Rik Blade
SHERYL CROW “Mistake”
HARVEY DANGER “Flagpoie™
EVE 6 “Inside”

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
13 EDWINMCCAIN "r1r
HOOTIE .. "Wait”
SHERYL CROW "Mistake"
1DINA MENZEL “Minuet”

SMASHING PUMPKINS “Perfect”

MON{ CA “First"

WNTQ/Syracuse, NY

PD: Tom Mitchell

MD: Jimmy Olsen
1DINA MENZEL “Minuet”
SHANIA TWAIN “Moment”
BABYFACE “There™
SHERYL CROW “Mistake™

WWHT/Syracuse, NY
PO/MD: J.J. Rice
TATYANA AL “Oaydreamin”

WFLZ/Tampa, FL

DM/PD: B.J. Harris

APD/MD: Domino

7 HOOTIE... 'Wait”

6 SHERYL CROW “Mistake"
BABYFACE “There”
AALIVAH “Somebody”

WMGI/Terre Haute, IN

PD: Rich 0'Brien

MD: Steve Smith
SHERYL CROW “Mistake”
PM OAWN “Right”
DINAMENZEL “Minuet”

WVKS/Toledo, OH
PO: Mike Wheeter
APD/MD: Bill Michaels
INOJ “Time”
SHERYL CROW “Mistake™

WPST/Trenton, NJ

PD: Oave McKay

MO: Chris Puorro

7 SHERYL CROW *Mistake™
HARVEY DANGER “Flagpole”

KRQQ/Tucson, AZ
OM: Tim Richards
APD: Mark Medina
MD: Dan {Dino) Nespoli
SHANIA TWAIN *Moment”

KHTT/Tulsa, 0K
DM: Sean Phillips
PD: Carly Rush
MD: Scotty Mac
INOJ “Time”
BEASTIE BOYS “Inter”
N-TYCE “Teletunkin™

WWKZ/Tupelo, MS

PD/MD: Rick Stevens
SHERYL CROW "Mistake™
BABYFACE “There”
MAVERICKS “Dance”
MONIFAH "Touch”
SHANIA TWAIN “Moment”
1DINA MENZEL “Minuet™

KISX/Tyter, TX

Interim PD: Larry Kent

MD: Mick Fulgham
SHERYL CROW "Mistake™
98 DEGREES “Because™

WSKS/Utica, NY

PD: Stew Schantz

APD/MD: Gina Jones
AALIYAH "Somebody”
SHERYL CROW "Mistake”

KWTX/Wace, TX

PD: Flash Phillips

MD: Jeff Miles
{DINA MENZEL "Minuet”
SHERYL CROW “Mistake™
EVERYTHING “Hooch"

WW2Z/Washington, DC

PO: Date 0'Brian

APD/MD: Ron Ross
BABYFACE “There*
SWEETBOX “Gonna”
SHAGGY FAJANET “Luv"

WIFC/Wausau, Wi
PD: Paul Kraimer
MD: Jeff Murray

5 SHERYL CROW “Mistake™
5 IDINAMENZEL “Minuet”

KKRO/Wichita, KS

PD: Jack Oliver

MD: Craig Hubbard
SHERYL CROW “Mistake™
ANGGUN “Sahara”
HARVEY DANGER “Flagpole”

WBHT/Wilkes Barre, PA

PD: Steve McKay

MD: Mark McCarthy
AALIYAH “Somebody”
SHERYL (ROW "Mistake™
SHANIATWAIN “Moment”
MAVERICKS “Dance”

WKRZ/Wilkes Barre, PA

PD: Tony Banks

MOD: Jerry Padden

17 SHERYL CROW “Mistake”
AALIVAH “Somebody™
SHANIA TWAIN "Moment™
VDICES OF THEORY “Say”

WSTW/Wilmington, DE
PD: John Wilson
APD/MD: Mike Rossi
9 SHERYLCROW “Mistake™
PMDAWN “Right”
98 DEGREES “Because”
BABYFACE “There™
‘NSYNC *Tearin™

KFFM/Yakima, WA

PD: Jim Allen

MD: Harrison Wood

%  SWEETBOX“Gonna”

1 PMDAWN “Right"
EVERYTHING “Hooeh”

WYCR/York, PA
DM: Rick McCauslin
PD: Davy Crockett
MD: Sally v.
SHERYL CROW “Mistake™
BABYFACE “There”
PM DAWN “Right”
MONICA “First™

WHOT/Youngstown, OH

PD: Tom Pappas

MD: Mike Thomas

2 SHERYLCROW “Mistake"
BABYFACE "There”
AALIYAH“Somebody”
SHANIA TWAIN "Moment™

141 Total Reporters

141 Current Reporters
134 Current Playlists

Reported Frozen Playlist (2):

WMEE/Ft. Wayne, IN

WRHT/Greenville, NC

Did Not Report, Piaylist Frozen (5):

WVSR/Charieston, WV
WVTI/Grand Rapids. M|

KQMQ/Honolulu, Hi

WWXM/Myrtie Beach, SC

WWLD/Tallahassee, FL

WYWWW—earRereamreeholistorv.cont—— T
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WHTZ/New York
{212) 239-2300

KIIS/Los Angeles
(818) 845-1027

KZ0Z/San Francisco

(415) 957-0957

WI00/Philadelphia
(610) 667-8100

KHKS/Dallas

(214) 891-3400

Poleman/Bryant 102.7 Kieley/Austin Adams/Ventura Kalina/Towers Lambert’Reynolds
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
W 2W LW TW IW W LW TW IW AW LW TW IW W LW TW IW W W TW
89 67 66 75 AEROSMITHA Don't Want To... 45 47 57 T7 JENNIFER PAIGECrush 68 63 58 66 NEXT/Too Close 58 65 62 67 GOO GOO DOLLSAns 69 68 46 70 BRANDY & MONICA/The Boyds Mine
89 64 65 74 GOO GDO DOLLSAns 75 62 57 76 BRANDY & MONICA/The Boy Is Mine 46 49 61 64 G0OO GOO DOLLS/Irs 55 50 57 66 K-Cl & JOJO/All My Life 50 70 75 69 AEROSMITHA Don't Want To..
48 34 42 74 SHANIA TWAINYou're Still The One 61 80 76 76 AEROSMITHA Don't Wani To.. 68 67 62 63 AEROSMITH/ Don't Wam To... 35 40 43 64 AEROSMITH/I Don't Wani To.. 70 71 66 68 WILL SMiITHAust The Two Of Us
48 40 37 74 NATALIE IMBRUGLIATom 33 30 51 76 FIVEWhen The Lights... 49 55 59 63 BACKSTREET BOYSAH Never Break... 55 65 57 61 WILL SMITH/Gettin' Jiggy Wit It 43 47 63 65 GO0 GOO DOLLSArs
37 37 29 72 BRIAN MCKNIGHT/Anytime 76 78 75 715 NEXT/Too Close 65 65 59 62 VOICES OF THEORY/Say It 54 25 30 58 WILL SMITHAust The Two Of Us 44 42 49 64 JENNIFER PAIGE/Crush
51 64 63 41 WILL SMITHAust The Two Of Us 18 33 47 51 BACKSTREET BOYSI Never Break . 22 50 55 58 ‘N SYNC/Tearin’ Up My Heart 27 30 30 48 NEXT/Too Close 49 45 50 48 ‘N SYNC/Tearin' Up My Heart
87 63 63 41 BRANDY & MONICA/The Boy Is Mine 76 74 59 44 GOO GOO DOLLS/rs 72 67 53 57 PRAS MICHEL F/ODB../Ghetto Supastar.. 26 45 47 A7 NATALIE IMBRUGLIATorn 48 50 47 48 FIVEWhen The Lights ..
22 29 39 40 MATCHBOX 20/Real World 42 45 42 43 SHANIA TWAINNou're Stil The One 46 62 46 53 WILL SMITHAust The Two Of Us 61 65 58 45 SHANIA TWAIN/You're Still The One 17 30 45 47 ALL SAINTS/MNever Ever
39 41 37 38 CELINE DIONTo Love You More 31 48 48 41 N SYNG/Tearin' Up My Heant 69 60 60 49 SHANIA TWAIN/You're Still The One 28 40 40 40 ALL SAINTS/Never Ever 67 73 60 46 BRIAN MCKNIGHT/Anyhme
24 35 43 37 NEXT/Too Close 58 66 55 41 WILL SMITHAust The Two Of Us 34 30 43 48 LAURYN HILL/SCan't Take My.. 21 26 24 34 MATCHBOX 20/Real Workd 68 72 68 45 NEXT/Too Close
37 29 22 37 SARAH MCLACHLAN/Adia 28 40 40 41 SAVAGE GARDEN/To The Moon And Back 43 50 48 48 MARIAH CAREYMy A} 17 14 19 32 BRANDY & MONICA/The Boy Is Mine 46 39 38 44 BACKSTREET BOYS/I'I Never Break...
33 61 61 34 ALANIS MORISSETTE/Uninvited 35 35 34 39 JANET/Go Deep 53 49 54 47 BRANDY & MONICA/The Boy s Mine 11 10 15 32 GREEN DAY/Time Of Your Life... 45 43 48 43 FASTBALL/The Way
19 23 26 29 JENNIFER PAIGE/Crush 15 27 31 39 INOUTime After Time 16 - 40 47 KAUSomething Inside Me 24 25 26 31 PRAS MICHEL F/ODB../Ghetto Supastar... 20 32 39 42 VOICES OF THEORY/Say It
8 10 23 29 BARENAKED LADIES/One Week 38 35 32 32 NATALIE IMBRUGLIATom 69 57 46 46 NATALIE IMBRUGLIATom 10 18 18 30 ‘N SYNC/Tearin' Up My Heart 10 19 16 41 JANET/Go Deep H
- - 38 29 GREEN DAY/Time Of Your Lfe.. 73 79 52 31 ALANIS MORISSETTE/Unimvited 58 56 51 46 INOJTime After Time 15 18 16 29 NATALIE MERCHANT/ind & Generous 71 41 44 49 ALANIS MORISSETTE/Uninvied
25 30 24 28 KLI& JOJO/AI My Lite 31 35 - 31 JANET/Together Again 47 40 48 45 ALL SAINTS/Never Ever 18 16 13 28 BRIAN MCKNIGHT/Anytime 35 28 38 40 WILL SMITHGettin' Jiggy Wi It
13 34 38 26 EDWIN MCCAININ Be 32 34 25 27 SEMISONIC/Closing Time 51 49 46 43 ALANIS MORISSETTEAUninvited 20 25 27 28 FASTBALL/The Way 21 21 25 31 PRAS MICHEL F/ODB../Ghetio Supastar...
17 32 27 26 SEMISONIC/Closing Time 33 26 27 26 ASTBALL/The Way 33 35 46 37 CELINE DION/To Love You More 25 30 29 27 JENNIFER PAIGECrush 47 46 35 30 NATALIE IMBRUGLIATom
22 24 24 26 THIRD EYE BLINDMHow It Going To Be - - 26 26 ROCKELL/n A Dream - 33 35 30 TATYANA ALbDaydreamin® 22 20 15 25 PURE SUGAR/Delicious 24 24 30 25 MARCY PLAYGROUND/Sex ind Candy
19 23 23 25 WILL SMITH/Getiin' Jiggy Wit It 31 16 21 25 MATCHBOX 20/Real Workd - 16 21 30 SWEETBOXEwerything's... 24 25 25 25 INOWTime After Time 40 44 42 23 SHANIA TWAINNou're St Tee One
10 18 24 23 BACKSTREET BOYSAE Never Break... 3 5 17 25 STARS ON 547 You Couid Read... - - 23 29 HOOTIE. Wi Wait 19 20 20 24 BACKSTREET BOYSAM Never Break... 9 10 12 21 BEASTIE BOYS/ntergalactic
- - 122 INOJTime After Time 12 24 22 25 LAURYN HILL/Can't Take My.. 31 34 24 29 MATCHBOX 20/Real World 22 26 24 22 N SYNCA Want You Back 37 40 24 21 USHERNice & Siow
21 39 40 21 ALL SAINTSNever Ever 18 22 21 22 EDWIN MCCAINAI Be 37 36 32 27 ACE OF BASE/Cruet Summer 39 40 36 21 JANET/Together Again 19 18 19 20 USHERMy Way
15 20 17 20 N SYNC/Tearin' Up My Heart 12 24 24 22 BARENAKED LADIES/One Week - - - 23 AALIYAH/Ar You That.. 17 11 10 20 JANET/Go Deep 17 18 15 20 CARDIGANS/Lovefool
21 28 27 19 PAAS MICHEL F/ODB. /Ghetto Supastar. - - 12 22 PM DAWNA Had No Right 34 32 21 21 JANET/Go Deep - 20 21 20 CELINE DION/To Love You More 22 19 19 19 JOCK JAM/Jock Jam
13 18 15 19 NATALIE IMBRUGLIAWishing | Was There 9 12 20 19 HARVEY DANGERFagpole Sitta - - - 18 BRANDY F/MASE/Top Of The Workd - - 10 20 NATALIE IMBRUGLIAMWishing | Was There 14 18 14 19 DUNCAN SHEIK/Barely Breathing
10 27 15 19 NOTORIOUS B.1.G.Mo Money Mo Probiems 19 23 18 18 CELINE DION/To Love You More 18 19 15 17 MADONNAFrozen - 13 12 17 SMASH MOUTHCan't Get Enough... 17 18 14 18 MEREDITH BROOKS/Bitch
10 11 13 18 FUGEESNo Woman, No Cry 20 17 11 16  ALL SAINTSMever Ever 17 14 14 15 MATCHBOX 20/Push 35 38 38 16 ROCKELL F/COLLAGE/Cant We Try 14 13 15 17 BACKSTREET BOYS/As Long As You..
12 17 17 18 AMBER/ne More Night 10 15 17 15 TATYANA ALlDaydreamin’ 22 13 16 14 N SYNGA Wanl You Back 15 16 16 16 FIVEWhen The Lights... - - - 17 'NSYNCA Want You Back
18 20 20 47 SAVAGE GARDEN/To The Moon And Back 10 14 14 15 SARAH MCLACHLAN/Adia 40 38 31 14 JENNIFER PAIGE/Crush - - = 13 AALIYAHAme You That.. 15 13 15 17 INOJLove You Down
8 25 19 17 JANET/Go Deep - 5 14 14 SHAGGY FUANETAW Me, Luv Me - - - - SEMISONIC/Cicsing Time 17 14 10 10 SAVAGE GARDEN/To The Moon And Back 16 19 18 15 EN VOGUEDon Let Go (Lowe)
-2 14 17 HARVEY DANGER/Fagpole Sitta 35 29 19 14 PRAS MICHEL F/ODB. /Ghetto Supastar. 43 51 44 10 ALANIS MORISSETTE Uninvited - 8 10 14 SHAQUILLE O'NEAL../The Veay [is..
-2 11 17 SWEETBOXEverything's.. 6 11 11 12 USHERMy Way - - - - SWEETBOX/Everythings.. 17 16 18 14 ROBYN/Do You Know (What.)
11 - 17 17 FLEETWOOD MAG/Landslide - - - 10 AALIYAH/Are You That... - - 12 14 NO DOUBT/Don't Speak
- 26 28 17 HANNAYYou Only Have To... 25 30 17 9 NATALIE IMBRUGLIAWishing | Was There - - - 13 AALIYAH/Are You That..
- 1 14 16 THIRD EYE BLIND/jumper - 5 6 8 EVEGnside Out - - 7 12 WILD ORCHID/Be Mine
10 11 - 15 FUGEES/Kiling Me Softly - 4 7 8 BIGPUNISHER FAOE/SSI Not A Player 25 24 41 12 MATCHBOX 20/3am
15 26 12 15 PUFF DADDY./M Be Missing You - - 4 8 HOOTIE.A WH Wait - - - 12 LOS UMBRELLOSNo Tengo- Dinero
9 10 11 14 SWIRL 360MHey Now Now - - 3 7 THIRD EYE BLINDAumper 8 11 9 11 MISTER JONES/Destiny
7 8 8 13 FIVEWnhen The Lights.. 14 8 5 5 BEASTIE BOYS/ntergatactic 12 9 11 10 CELINE DION/To Love You More
&
ggZ’Z/gl;igiAnIQlon KRBE/MHouston WXKS/Boston WHYI/MGi;mi . ﬂm‘ WSTR:Atlanta
522- 713) 266-1000 781) 396-1430 (954) 463-929 404) 261-2970
0'Brian/Ross KRm Leaklelchaels 103 (%S I(vey/%)awd Roberts/Poyner ATLANTA gowemAmmons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW W W LW TW IW W LW TW IW W LW TW Iw W LW TW
52 60 62 57 GOO GDO DOLLSAns 65 61 51 70 NEXT/Too Close 57 57 58 59 AEROSMITHA Don't Want To. 58 57 55 61 AEROSMITHI Don't Want To. 58 61 61 63 MATCHBOX 20/Real World
57 55 57 55 SHANIA TWAINYou're Still The One 69 69 69 69 AEROSMITHA Don't Want To... 58 60 58 59 GOO GOO DOLLS/Iis 61 51 49 60 SHANIA TWAINYou're Stll The One 59 60 64 62 NATALIE MERCHANT/Kind & Generous
59 57 58 54 WILL SMITH.ust The Two Of Us 67 68 70 68 GOO GOO DOLLS/ns 36 41 56 55 FAITH HILLThis Kiss 35 36 48 59 DIANA KING/Find My Way Back 60 62 60 62 NATALIE IMBRUGLIATom
48 52 59 54 BRANDY & MONICAThe Boy Is Mine 61 61 62 61 EDWIN MCCAINAT Be 55 59 50 53 MATCHBOX 20/Real World 56 58 59 59 GO0 GOO DOLLSArs 59 62 61 61 GOO GOO DOLLSAns
32 50 57 50 VOICES OF THEORY/Say i 41 42 51 57 ALL SAINTSNever Ever 56 59 51 47 SEMISONIC/Closing Time 30 48 42 46 FASTBALL/The Way 58 63 62 61 MATCHBOX 20/3am
60 46 38 47 AEROSMITH/ Dont Want To... 46 40 61 51 SARAH MCLACHLAN/Adia 14 26 34 41 BARENAKED LADIES/One Week 28 29 52 45 WILL SMITHJust The Two Of Us 60 61 63 61 FASTBALL/The Way
39 41 41 46 NEXT/Too Close 54 63 44 46 FASTBALL/The Way 16 26 35 36 EVERCLEARA Will Buy You... 15 17 30 35 ACE OF BASE/Cruel Summer 35 38 33 39 SEMISONIC/Closing Time
23 38 43 45 JENNIFER PAIGE/Crush 19 28 25 45 BRIAN MCKNIGHT/Anytime 20 22 39 36 EAGLE-EYE CHERRY/Save Tonight 32 38 38 35 JENNIFER PAIGECrush 33 37 37 38 BACKSTREET BOVS/As Long As You..
35 54 56 45 FAITH HILUThis Kiss 46 46 42 40 WILL SMITH/Just The Two Of Us 38 38 38 34 WILL SMITH/Gettin' Jiggy Wit It 52 48 41 33 MADONNARay Of Light 26 29 33 37 FAITH HILLThs Kiss
55 39 37 43 BACKSTREET BOYS/I' Never Break.. 43 47 43 39 ALANIS MORISSETTE/Uninvited 25 23 30 33 JENNIFER PAIGE/Grush 25 26 30 32 BRANDY & MONICA/The Boy Is Mine 29 36 38 37 BARENAKED LADIES/One Week
30 47 58 42 PRAS MICHEL F/ODB. /Ghetto Supastar.. 19 21 26 36 BARENAKED LADIES/One Week 55 24 - 32 NATALIE IMBRUGLIATom 29 26 29 32 INOJTime After Time 27 31 37 36 ACE OF BASE/Cruel Summer
41 38 41 41 MATCHBOX 20/Real Workd 21 30 39 35 MATCHBOX 20/Real World - - - 31 SHERYL CROWMy Favorite Mistake 16 24 25 32 N SYNC/Teann' Up My Heart - - 29 36 HOOTIE./I Will Wart
35 38 38 40 ALANIS MORISSETTE/Umnvited 36 34 36 34 MARCY PLAYGROUND/Sex And Candy 43 43 46 30 ALANIS MORISSETTE/Uninvited 25 27 32 32 MATCHBOX 20/Real Workd 37 34 35 35 EDWIN MCCAINA Be
65 45 38 40 ALL SAINTS/Never Ever 38 34 33 32 CELINE DIONTo Love You More - - 27 28 HOOTIE ./ Will Wart 30 40 40 31 ALANIS MORISSETTEUnmnvited 36 36 37 35 AFROSMITHA Don't Want ..
26 25 35 39 INGJVTime After Time 49 40 38 32 BRANDY & MONICA/The Boy Is Mine 24 28 26 28 BRANDY & MONICAThe Boy Is Mine 35 32 29 30 GLORIA ESTEFANHeaven's What | Feel 37 37 35 33 THIAD EYE BUNDHows It Soing To Be
40 40 37 38 FIVEWhen The Lights.. 29 25 32 31 BACKSTREET BOYS/II Never Break 26 28 25 27 NATALIE IMBRUGLIAWishing | Was There 23 29 28 29 SEMISONIG/Closing Time 33 32 37 32 ALANIS MORISSETTE/AUmrvited
34 35 36 36 N SYNG/Teann' Up My Heart 20 22 17 30 FIVEMhen The Lights. 31 54 46 26 SHANIA TWAINYou're Still The One 27 31 29 29 SAVAGE GARDEN/To The Moon And Back 30 28 31 31 JENNIFER PAIGE/Crush
45 44 40 29 ACE OF BASECrel Summer 44 51 61 30 KL & JOJO/AI My Lite 17 10 27 24 CELINE DIONTo Love You More 26 28 29 27 EDWIN MCCAINI' Be 22 27 29 30 EAGLE-EYE CHERRY/Save Fonight
- - 19 26 PM DAWN/ Had No Right 20 19 26 29 BEASTIE BOYS/intergalactic 35 57 41 23 EDWIN MCCAINTH Be 28 29 33 26 VOICES OF THEORY/Say #t - 23 30 28 THIRD EYE BLINDAumper
3 21 22 21 BARENAKED LAOIES/One Week 30 30 29 28 PRAS MICHEL F/0DB /Ghetto Supastar.. 12 15 25 22 WILL SMITHAust The Twe Of Us 17 25 23 26 BACKSTREET 80YS/Il Never Break. 24 26 25 26 NATALIE IMBRUGLIAMWishing | Was There
- - 6 21 HOOTIE./N Will Wart 20 26 30 28 MADONNARay Of Light 21 20 24 22 SMASH MOUTH/Can't Get Enough... 59 47 33 23 NATALIE IMBRUGLIATorn 27 33 10 26 SAVAGE GAROEN/To The Mnon And Back
19 25 24 20 EVERYTHING/Hooch - 16 24 27 JENNIFER PAIGECmush 8 10 15 19 BRIAN SETZER ORCH/Jump Jve An' Wail 15 16 17 22 FIVEWhen The Lights... 32 27 29 25 SISTER HAZELMappy
14 21 18 18 JANET/Go Deep 24 25 28 27 GLORIA ESTEFAN/Oye - 5 15 17 THIRO EYE BLINDAlumper - - 15 21 HOOTIE.A Will Wait -2 21 21 BRIAN SETZER ORCH./Jummp Jive An' Wail
19 17 17 17 NATALIE IMBRUGLIATom 12 21 26 27 NATALIE IMBRUGLIAMishing | Was There 5 14 15 16 NEXT/Toe Close 23 22 18 21 CELINE DION/To Love You More 34 31 29 21 CELINE DION/To Love You ore
17 18 17 16 JANETA Get Lonely 39 40 38 27 NATALIE IMBRUGLIATom - - 10 14 SHANIA TWAIN/From This Moment On 6 11 16 20 GLORIA ESTEFANOye - - - 21 'EVERYTHING/Hooch
25 24 24 16 SAVAGE GARDEN/To The Moon And Back 30 27 21 25 WILL SMITH/Gettn' Jiggy Wit It 6 7 9 9 MISTER JONES/Destiny - - 9 19 BARENAKED LADIES/One Week 32 26 17 20 VONDA SHEPARD/Searchir' My Soul
18 27 26 15 PURE SUGARDelicious 34 25 18 22 N SYNG/Tearin' Up My Heart 7 6 8 8 SWIRL360Hey Now Now 19 10 17 18 FAITH HILUThis Kss 34 22 18 20 SARAH MCLACHLAN/Adia
- 12 12 15 SAVAGE GARDEN/Truly Madly Deeply 18 19 18 22 THIRD EYE BLIND/Sem:-Chammed Life 18 8 7 8 'NSYNG/Tearw' Up My Heart 12 15 16 17 NATALIE IMBRUGLIAMIshing | Was There 21 22 19 20 SMASH MOUTH/Cant Get Enough
- - - 14 AALIYAH/Are You That .. 22 21 24 21 BACKSTREET BOYS/As Long As You.. 16 8 11 8 EDEN AKA/Not Your Enemy 12 11 16 17 ALL SAINTS/Never Ever - 20 20 19 EVE &nside Out
52 42 25 14 FASTBALUThe Way 22 19 22 20 MATCHBDX 20/3am 17 15 7 7 BACKSTREET BOYSH Never Break. . - - - 16 MIX FACTORY/Take Me Away - - - 14 BACKSTREET BOYSAIl Newr Break .
11 10 12 12 WILL SMITH/Getbn' Jiggy Wit It 27 20 20 19 NOTORIOUS 8..G/Mo Money Mo Problems 21 15 18 5 SAVAGE GARDEN/To The Moon And Back - 7 15 15 ROCKELL F/COLLAGESCant We Try 16 14 8 11 ERIC CLAPTONMy Fathert Eyes
- 11 13 12 BEASTIE BOYS/Intergalactic 19 24 23 19 SAVAGE GARDEN/Truly Madly Deeply 5 5 5 5 DAKOTA MOON/Another Day Goes By 19 12 10 14 JANET/Go Deep 10 - 10 10 ROBYN/Show Me Love
13 13 14 11 JANET/Together Again t7 1B 21 19 ROBYNShow Me Love 12 11 11 14 CHUMBAWAMBA/Tubthumping - - - - SHANIA TWAINFrom This Moment On
13 14 14 11 SWIRL Now Now 10 17 19 18 EVERYTHING/Hooch - 7 10 13 USHERMy Way
24 18 1B 10 DESTINY'S CHILDNo, No, No - - - 17 AALIYAR/Are You That.. - - 8 12 SWEETBDX/Everythings...
- - - 8 MONICAThe First Night 24 21 14 17 USHERMy Way 14 15 - 12 SMASH MOUTHMWatkn' On The Sun
8 11 13 7 USHERMy Way 11 9 12 17 ANGGUN/Snow On The Sahara 16 12 10 12 JANET/Together Again
8 11 10 5 NATALIE IMBRUGLIA/Wishing | Was There - 15 - 17 WALLFLOWERS/One Headfight - - 16 11 PM DAWNI Had No Right
- 9 7 4 MISTER JONES/Destiny - - - 17 TONIG/ You Could Only... 6 20 17 11 ANGGUN/Snow On The Sahara
- - - - DBABYFACENou Were There 16 22 25 17 CELINE DIONMy Heart Will Go On 16 12 - 11 SUGAR RAVFy
KBKS/Seattle B KDWB/Minneapolis KHTS/San Diego WBLI/Long Island KPTY:Phoenix
(206) 282-5477 (612) 340-9000 (619) 291-9191 (516) 732-1061 (602) 423-9255
Preston/Anthony 101‘3 Morris/Davis Shannon/Hayes Medek/Levine Kennetdy/"Dead Air”™ Oave
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW 2W LW TW IW W LW TW IW W LW TW IW 2W W TW
42 43 40 63 EVERCLEAR/I Will Buy You.. 46 46 45 71 WHL SMITHAust The Two Of Us 42 41 60 75 AALIYAH/Are You That... 60 65 65 80 AEROSMITH/I Dont Want To... 99 59 49 99 BEASTIE 80YS/ntergalacic
64 64 65 63 GO0 GOO DOLLSArs 67 71 47 70 BRANDY & MONICATThe Boy Is Mine 39 59 74 74 AEROSMITHA Don't Want To.. 60 65 45 80 GO0 GOO DOLLSArs 99 99 99 99 GOO GOO DOLLSAns
62 63 60 63 MATCHBOX 20/Real Workd 66 65 69 67 EDWIN MCCAINTT Be 77 73 78 72 GOO GOO DOLLSAMs 60 65 65 80 GREEN DAY/Time Of Your Life... 56 71 99 99 HARVEY DANGE Sitia
38 37 39 61 BARENAKED LADIES/One Week 66 65 64 65 GOO GOO DOLLSArs 65 75 73 72 NEXI/Too Close 30 35 65 80 JENNIFER PAIGE/Crush 74 88 99 99 BARENAKED LADIES/One Week
57 57 56 57 AEROSMITHA Don't Want To.. 42 39 64 60 BRIAN MCKNIGHT/Anytime 55 59 65 72 JANET/Go Deep 60 65 65 80 WILL SMITHAust The Two Of Us 56 81 99 99 AEROSMITHI Don't Want To.
37 37 58 53 EOWIN MCCAIN/'N Be 71 72 71 46 NEXT/Too Close 72 78 56 41 WILL SMITHuust The Two Of Us 20 15 20 50 BEASTIE BOYS/Intergatactic - - - 64 EVE &nside Out
57 54 55 53 SHANA TWAIN/You're Stil The One 31 28 28 46 JENNIFER PAIGE/Crush 43 42 42 40 INOJMme After Time 40 65 65 50 BRANDY & MONICA/The By Is Mine - 14 84 64 FATBOY SLIMThe Rociceller .
41 58 38 39 BILLIE MYERS/Tell Me 67 70 63 44 AEROSMITHI Dont Want To... 41 36 30 39 JENNIFER PAIGE/Crush 60 25 - 50 CELINE DIONTo Love You More 56 99 99 58 USHERMy Way
60 63 63 39 SEMISONIC/Closing Time 30 45 41 42 ALL SAINTSMNever Ever 27 33 40 39 TATYANA ALl/Daydreamin’ 40 45 65 50 INNER CIRCLENot About Romance 53 26 30 S7 PUFF DADDY F/J. PAGE/ome With Me
29 30 41 39 ALL SAINTSNever Ever 32 27 31 39 SEMISONIC/Closing Time 45 41 41 39 N SYNG/Tearin' Up My Heart 40 65 65 50 PRAS MICHEL F/ODB. /Ghetto Supastar.. 51 60 48 57 FASTBALUThe Way
38 41 38 39 ACE OF BASECCruel Summer 10 15 26 38 FAITH HILL/This Kiss 77 59 45 39 BRANDY & MONICA/The Bay Is Mine 40 45 45 50 ALANIS MORISSETTEAUninvited 56 58 48 57 SEMISONIC/Closing Time
- - 27 39 HOOTIE./ Wil Wait 30 26 32 36 JANET/Go Deep 41 41 39 38 BACKSTREET BOYSAI Never Break .. 60 45 45 50 NEXT/Too Close 99 99 46 56 WILL SMITHAust The Two Of Us
41 42 42 39 GREEN DAY/Tme Of Your Lite... 43 45 47 31 FIVEAWhen The Lights... 29 27 28 36 SAVAGE GARDEN/To The Moon And Back 40 45 45 50 SHANIA TWAINNYou're Still The One 99 99 46 55 BRANDY & MONICAThe Bay Is Mine
36 38 38 38 ALANIS MORISSETTEAUminvited 28 16 3t 30 MATCHBOX 20/3am 42 43 37 34 ALL SAINTSNever Ever - - 14 35 AALIYAHAre You That.. - 52 58 54 SWEETBOX/Everything's
42 42 41 38 JENNIFER PAIGE/Crush 32 31 25 30 BACKSTREET BOYS/II Never Break... 29 32 33 33 USHERMy Way - - - 35 SEMISONIG/Closing Time 42 23 29 54 NATALIE IMBRUGLIATom
62 53 64 38 NATALIE IMBRUGLIATOm 28 27 33 28 WILL SMITH/Getiin' Jiggy Wit It 33 33 35 33 FVEWhen The Lights... 25 25 35 35 SPARKLE/Be Careful 57 57 48 52 MARCY PLAYGROUND/Sax And Candy
21 20 2 37 SMASH MOUTH/Can't Get Enough. . 34 30 29 28 NATALIE IMBRUGLIATom 23 25 27 30 NATALIE IMBRUGLIAWshing | Was There 40 45 25 25 BACKSTREET BOYSAN Never Break.. 99 52 46 47 PRAS MICHEL F/ODB../f@hetto Supastar...
31 31 28 36 N SYNCTeann' Up My Heart 29 29 27 28 PRAS MICHEL F/AODB../Ghetlo Supastar. 17 17 20 28 BRANDY FMASE/Top Of The World - 22 30 25 NATALIE IMBRUGLIAMishing | Was There - - - 25 MONIFAH/Touch It
15 18 37 36 SAVAGE GARDEN/To The Moon And Back 11 15 15 26 INOJTime After Time -5 27 LAURYN HILL/Can't Take My.. 25 25 25 25 INOWTime After Time - - - 22 HOME GROWN/Surfer Girl
- - - 35 SHERYL CROWMy Favorite Mistake 23 23 23 25 CELINE DION/To Love You More - B 15 21 BARENAKED LADIES/One Week - 25 25 JANET/Go Deep 38 42 6 6 ALANIS MORISSETTE/Uminvited
24 16 26 34 BRIAN SETZER ORCH/Jump Jive An' Wail 14 17 21 25 VOICES OF THEORY/Say it 26 26 28 20 SEMISONIG/Closing Time 25 25 25 25 HANNAYou Only Have To.. 5 5§ 5 5 MECHALIE JAMISONXew It Real
30 20 16 34 HARVEY DANGER/Fagpole Sitta 18 26 21 25 SHANIA TWAIN/You're Stil The Cne 10 12 15 19 VOICES OF THEORY/Say it 10 65 45 25 LA BOUCHE/You Won' Forget Me 5 5 § 5 BIGPUNISHER FAOE/StH Not A Player
29 28 23 28 MARCY PLAYGROUND/Sex And Candy - 12 17 24 BARENAKED LADIES/One Week 27 29 35 19 SWIRL 360/Hey Now Now 25 25 25 25 SMASH MOUTH/Can't Get Enough... 6 5 5 5 EVERCLEART Will Buy Yau..
27 27 39 26 THIRD EYE BLIND/Jumper 32 22 23 24 KLl & JOJO/AN My Life 15 19 14 18 BIG PUNISHER FAJOE/Stl Not A Player 39 45 45 25 ALL SAINTSMNever Ever 4 4 4 4 ACE OF BASE/Gruel Sunmmer
- 22 27 24 BVERYTHING/Hooch 34 34 25 24 N SYNC/Teann' Up My Heart - - - 17 PM DAWNA Had No Right - - - 25 DBACKSTREET BOYS/As Long As You... - - 4 4 98 DEGREES/Because 0f You
62 46 40 23 FASTBALL/The Way 37 43 40 23 GREEN DAY/Time Of Your Life... - - 10 17 QUEEN & WYCLEF JEAN/Another One Bites.. - 25 25 25 DEBORAH COX/Things Just Ain'.. - - - - LAURYN HILLDoo Wop {That Thing)
28 36 43 19 EAGLE-EYE CHERRY/Save Tonight 20 24 21 20 NATALIE IMBRUGLIAWishing | Was There 13 15 7 15 BEASTIE BOYS/ntergalactic - - 25 25 CELINE DIONMy Heart Will Go On - - -~ NICOLEMake It Hot
23 22 18 18 MATCHBOX 20v3am - - 21 20 AALIYAH/Are You That.. 27 32 25 13 ACE OF BASE/Cruel Summer 10 25 25 25 NATALIE IMBRUGLIATom
- - - 17 BEASTIE BOYS/Intergalactic 20 19 19 17 USHERMy Way 12 12 12 12 SHAGGY FUANETALuv Me, Luv Me - - 25 25 JANET/Together Again
21 20 18 17 THIRD EYE BLINDHows It Going To Be 22 16 15 17 JANET/Together Again -2 10 11 MONIFAHTouch it 10 25 25 25 SIMONE JAYAWanna B Like A Man
35 30 21 17 NATALE IMBRUGLIAMishing | Was There 13 17 18 16 TONICA You Could Only... 10 9 10 NICOLEMake It Hot 40 45 25 25 K-CI & JOJO/AH My Lite
13 16 18 16 ANGGUN/Snow On The Sahara 16 19 17 16 MARCY PLAYGROUND/Sex And Candy - - 4 10 MONICAThe First Night 40 25 25 25 BRIAN MCKNIGHT/Anytime
17 18 14 15 BACKSTREET BOYS/As Long As You... 13 - 15 16 THIRD EYE BLIND/Semi-Charmed Lite - - = 7 THRD EYE BLIND/Jumper 10 25 25 25 NOTORIOUS B.1.G.Mo Money Mo Problems
- - 15 15 EVE 6/nside Qut 10 18 19 16 SMASH MOUTHWaildn' On The Sun - - 5 7 HARVEY DANGEI Sitta 25 35 20 18 BIG PUNISHER FAJOE/StH Not A Ptayer
15 19 12 15 SAVAGE GARDEN/Truly Madly 15 17 15 15 USHERMice & Slow = - - SHERYL CROWMy Favorite Mistake - 35 25 18 EDWIN MCCAINY Be
- - 13 15 SMASHING PUMPKINS/Perfect - 16 14 15 N SYNG/ Want You Back - - - - BABYFACE/You Were There
22 21 17 15 TONIC/ You Coukt Only... - - - 14 BIG PUNISHER FJOE/StH Not A Player
- - - 14 BACKSTREET BOYSAN Never Break... - 16 15 14 MATCHBOX 20/Push
29 32 24 13 JANET/Together Agan 12 - 16 14 MARK MORRISONRetum Of The Mack -
20 24 21 13 FAITH HILL/This Kiss - 14 14 14 SUGAR RAYFy
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CHR/POP PLAYLISTS

FIND éOMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

s p:
KSLZ/51. Loms 7 WXYV/Baltimore WBZZ/Pittsburgh w1 LZ WFLZ/Tampa WZJM/Cleveland
(314) 692-5100 H (410) 828-7722 (412) 920-9400 P o [ (813) 839-9393 (216) 621-9300
Kapugi/Stevens TODAY'S HIT MUSIC Pasha/Dee today's hit music Edgar Harris/Doming Eubanks/Jackson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2w w IW W LW TW W W LW TW 3w 2w w IW W W TW
68 75 75 78 WILL SMITH/Just The Two Of Us 40 40 65 65 BRANDY & MONICA/The Boy Is Mine 47 57 58 57 AERQSMITHA Don't Want To. 45 56 60 74 WILL SMITH/Just The Two Of Us 27 49 64 2 PRAS MICHEL F/ODB../Ghetto Supastar
75 75 75 75 AEROSMITHA Don't Want To 34 34 58 63 NEXT/Too Close 58 58 57 55 GOO GOO DOLLSAds 72 69 74 73 NEXTToo Close 63 63 59 62 BRANDY & MONICAThe Boy Is Mine
70 75 75 75 NEXT/Too Qose 80 80 66 62 GOO GOO DOLLS/ns 51 56 54 55 EDWIN MCCAINA Be 36 36 38 73 ALL SAINTS/Never Ever 60 62 56 62 AEROSMITHI Don't Want To..
39 70 75 74 ALL SAINTSMNever Ever 80 B0 64 60 AEROSMITHA Don't Want To. 54 55 56 51 SHANIA TWAINYou're Still The One 67 70 74 70 AERDSMITHA Dori't Want To. 62 58 61 59 NEXT/Too Close
74 74 75 74 BRANDY & MONICAThe Boy Is Mine 77 77 50 54  WILL SMITH\ust The Two Of Us 59 56 55 49 K-Ci & JOJO/AN My Life 72 66 52 60 BRIAN MCKNIGHT/Anytme 45 46 44 56 ACT OF BASE/Cruel Summer
76 55 54 53 KLl & JOJOVAN My Life 36 36 50 52 ALANIS MORISSETTEUninvited 40 38 37 41 SEMISONIC/Qosing Time 59 72 69 56 GOO GOO DOLLYns 44 50 57 55 WILL SMITHAust The Two Of Us
46 39 36 52 GOO GOO DOLL/Ins - - 31 38 FASTBALUThe Way 19 28 26 36 BARENAKED LADIES/Cne Week 72 71 70 51 BRANDY & MONICAThe Boy Is Mine 65 64 62 53 FIVEWhen The Lights.
58 34 26 52 MATCHBOX 20/Real World 8 8 28 38 INDJTime After Time 38 36 38 34 MATCHBOX 20/Real World 42 47 42 47 Kl & JOJO/AT My Lie 67 51 43 51 ALL SAINTSMever Ever
39 37 37 47 'NSYNGTeann' Up My Heart 42 42 43 37 BARENAKED LAQIES/One Week 22 33 38 34 NATALIE IMBRUGLIATorn 36 39 3B 44 JENNIFER PAIGE/Crush 33 46 47 46 ‘N SYNC/Teann' Up My Heart
41 40 38 46 JENNIFER PAIGE/Crush 33 33 39 36 LAURYN HILL/Cant Take My... 35 36 34 33 SMASH MOUTH/Can't Get Enough . 35 31 39 40 FIVEMWhen The Lights 44 45 47 45 JENNIFER PAIGE/Crush
38 36 38 45 INOJTime After Time 83 83 44 35 SEMISONIC/Closing Time 30 32 31 31 SARAH MCLACHLAN/Ada 38 27 24 39 SEMISONIC/Qosing Time 25 30 40 43 INOWTime After Time
12 34 38 44 PM DAWN/A Had No Right - - 31 35 EVERYTHING/Hooch 31 26 31 30 BRIAN MOKNIGHT/Anytime 15 41 39 38 PM DAWN/I Had No Right 38 42 35 42 BACKSTREET BOYS/Everybody
37 39 36 43 NATALIE IMBRUGLIAWIshing | Was There 81 81 46 35 AALIYAH/Aw You That. 35 26 29 30 FASTBALLThe Way 3B 40 34 38 ‘N SYNG/Teann' Up My Heart 27 53 56 39 CELINE DIDN/To Love You More
38 34 37 43 BACKSTREET BOYSAT Never Break... 41 41 18 34 HARVEY DANGER/Flagpole Sitta 44 36 34 28 ALANIS MDRISSETTE/Uninvited 33 40 38 38 FASTBALL/The Way 46 40 38 38 VDICES OF THEORY/Say It
44 40 38 38 SEMISONIC/Closing Time 79 79 44 33 PRAS MICHEL F/ODB../Ghetto Supastar. 20 20 25 26 SAVAGE GARDEN/To The Moon And Back 38 38 44 37 BACKSTREET BDYSA'l Never Break . 20 26 28 38 SHAGGY FAANETAuv Me, tuv Me
16 33 38 37 JANET/Go Deep - - 29 33 SAVAGE GARDEN/To The Maon And Back 4 24 25 25 A(E OF BASE/Cruel Summer 16 21 29 37 INOJ/Time After Time 23 24 25 37 USHERMy Way
35 31 31 32 BRIAN MCKNIGHT/Anytime 40 40 34 32 NATALIE IMBRUGLiA/Tom 37 34 24 25 NATALIE IMBRUGLIAWShing | Was There - 19 31 35 HARVEY DANGERFlagpoke Sitta 28 26 26 35 SAVAGE GARDEN/To The Moon And Back
40 47 42 31 PRAS MICHEL F/0DB./Ghetto Supastar.. 25 25 30 32 FIVEWhen The Lights... 25 26 26 25 GREEN DAY/Time Of Your Lde.. 34 35 33 33 MATCHBOX 20/Real World 37 35 25 33 BACKSTREET BOYS/I'l Never Break...
29 32 30 30 SAVAGE GARDEN/To The Moon And Back - - 28 31 JENNIFER PAIGE/Crush 26 24 24 25 TONICH You Coutd Only 28 36 38 33 JANET/Go Deep 27 34 40 32 JANET/Go Deep
10 10 22 30 EDWIN MCCAIN/I Be = - - 30 ‘N SYNGTeann' Up My Heart - - 20 24 HOOTIE. /I Will Wart 59 44 40 32 ALANIS MORISSETTEMninvited - - 18 31 AALIYAHAre You That.
6 17 29 29 BARENAKED LADIES/One Week - 29 30 BACKSTREET BOYS/II Never Break . 14 18 18 24 JANET/Go Deep 8 15 31 28 BARENAKED LADIES/One Week 20 37 39 27 CDLOR ME BADD/Remember When
30 32 22 28 SHANIA TWAINYou're Stit The One - - - 30 DESTINYS CHILDNo. No, No 21 19 22 24 BILLIE MYERS/Kiss The Ran 33 25 29 24 SWIRL 360/Hey Now Now 16 16 17 27 MAICHBDX 20/3am
- 20 23 22 ACE OF BASE/Cruel Summer 6 6 25 24 NATALIE IMBRUGL!AMishing | Was There 23 23 25 23 MATCHBOX 20/3am 32 24 29 23 SMASH MOUTH/Can't Get Enough 10 17 24 25 NICOLE/Make It Hot
7 8 8 22 HARVEY DANGER/Flagpote Stta - - - 24 ALL SAINTS/Never Ever 37 36 26 22 JENNJFER PAIGE/Crush 25 26 41 23 MARCY PLAYGROUND/Sex Ang Candy 18 26 26 24 TATYANA ALi/Daydreamin’
- -9 18 AALIYAH/Are You That 19 19 21 23 VOICES OF THEORY/Say It 21 18 23 22 THIRD EYE BLINOHows tt Going To Be 16 21 21 21 USHER/You Make Me Wanna . 44 24 21 24 N SYNGN Want You Back
32 25 18 18 USHERMy Way 36 36 14 19 USHERMy Way 21 25 22 22 CHUMBAWAMBA/Tubthumping 11 12 14 20 BEASTIE BOYS/Intergatactc 19 10 - 23 JANET/Together Again
17 19 18 18 FIVEWhen The Lights .. 30 30 14 19 PUFF DADDY FAL. PAGE/Come With Me 15 16 18 21 (ELINE DIONTo Love You Mare 5 12 14 19 EDWIN MCCAINTII Be 27 25 24 23 SHANIA TWAINYou're Stil The One
- 6 12 17 BIG PUNISHER F/JOE/Still Not A Player 32 32 33 15 WYCLEF JEAN/Gone Till November 18 24 24 21 SMASH MOUTHWalkin On The Sun 13 14 17 18 SAVAGE GARDEN/To The Moon And Back 24 28 21 21 SWIRL 360MHey Now Now
- - 16 98 OEGREES/Because Of You 79 79 11 10 BEASTIE BOYS/intergalactc 21 23 26 20 SUGAR RAY/My 9 10 15 17 NATALIE IMBRUGLIAWshing | Was There - 13 27 21 LAURYN HILL/Can't Take My..
- - - 14 HOQTIE /A Wil Wart 41 4t 9 7 TAMPERER FMAYATeel It - 21 22 19 PAULA COLEA Don't Want To Wait 1122 20 17 SHANIA TWAINYou're Stil The One - - - 19 MONIFAH/Touch It
- - 9 11 THIRO EYE BLINDAumper - - - 1 98 DEGREES/Because Of You 28 27 26 18 SWIRL 360Hey Now Now 25 22 19 17 WILL SMITH/Gettin' Jiggy Wit It - - 15 19 MONICA/The First Night
16 17 17 11 BEASTIE BOYS/ntergalactic - - - 6 PURE SUGAR/Delicious 14 13 13 18 BRANDY & MONICAThe Boy Is Mine 30 28 18 17 INOJ/Love You Down 27 25 25 19 NATALIE IMBRUGLIA/Tom
- 6 8 8 BRIAN SETZER ORCH/Jump Jve An Wail 77 9 & JANET/Go Deep 28 26 16 16 DAVE MATTHEWS BAND/Stay (Wasting Time} 24 6 20 17 N SYNCA Want You Back 37 38 41 19 PUBLIC ANNOUNCEMENT/Body Bumpin'.
6 7 7 8 EAGLE-EYE CHERRY/Save Tonight 32 32 6 & BIGPUNISHER FJOE/SHI Not A Player 2 11 14 16 WILL SMITHAust The Two Of Us 5 17 15 16 SHAGGY FUANET/Luv Me, Luv Me - - - 18 BABYFACENou Were There
- - 5§ 7 WILO ORCHiD/Be Mine - 9 & EVE &/nside Out 26 25 30 15 EVERCLEAR/I Will Buy You. 16 14 13 15 PRAS MICHEL F/QDB.. /Ghetto Supastar.. 9 10 - 17 SMASH MOUTHWalkie On The Sun
5 7 7 7 EVE&nside Out 2121 23 5 QUEEN & WYCLEF JEAN/Another One Sites... 20 16 15 15 BRIAN SETZER DRCH.AJump Jve An' Wail 38 31 16 14 NATALIE IMBRUGLIA/Torn 18 18 18 17 SUGAR RAY/Fly
- - - & SHAGGY FAJANETALuv Me. Luv Me 7 6 6 NICOLEMake It Hot - - - 15 FATH HILL/This Kiss - - - 13 EVERYTHINGHooch - 9 10 15 DREAMHOUSE/Stay
o - SHERYL CRDW/My Favorite Mistake - - - - MONIFAHTouch it 17 17 15 SAVAGE GARDEN/Truly Madly Deeply 30 31 32 13 ACE OF BASE/Cruel Summer 18 18 - 15 NO MERCYWhere Do You Go
- - - EVERYTHINGMooch - - - THIRO EYE BLIND/Jumper - 11 12 14 THIRO EYE BLINO/Jumper 8 5 7 13 USHERMy Way - - 13 15 BIG PUNISHER FIJOE/Stl Not A Player
- - - - VOICES OF THEORY/Say It - - - 14 ALL SAINTS/Never Ever 8 8 10 11 BIG PUNISHER FUOE/Still Not A Player 23 28 32 15 USHERMice & Siow
e v
i KKRZ/Portland, OR WKRQ/Cincinnati KMXV/Kansas City WPRO/Providence MH g]g WNCI/Columbus_ OH
(503) 226-0100 (513) 763-5500 (B16) 756-5698 (401} 433-4200 44 q (614) 430-9624
Austin/Lara Kiaproth/Kelly H:H fM Zellner/Dylan Bristol/Morris o0 hastnot oo fite- | | 1 mick/Sharpe
OEEEE
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW T IW 2W LW TW IW W LW TW W W LW THOIW LW TW
47 47 63 73 BRIAN MCKNIGHT/Anytime 73 74 75 77 GOO GOO DOLLS/ns 64 64 64 44 GOO GOO DOLLSAns 37 33 5 &3 JENNIFER PAIGE/Qrush £3 63 67 La AEROSMITHI Don't Want To
29 29 64 73 JANET/Go Deep 49 72 72 75 SHANIA TWAINYou're Stil The One 62 62 62 G2 FASTBALL/The Way 53 35 7 & SHANIA TWAINYou're Stil The One it 61 64 EN GOO GOO DOLLYns
75 75 72 73 NEXT/Too Close 74 73 74 75 MAT(HBOX 20/Real World 54 54 54 &0 AEROSMITHA Dont Want To 55 54 K0 51 GOO GOD DOLLS/rs §2 52 5° K@ SAVAGE GAROEN/Twuly Madly Deeply
62 62 64 71 GOO GOO DOLLSAns 61 73 73 74 AEROSMITHA Don't Want To... 58 58 58 4@ SHANIA TWAINYou're Sbil The One 55 52 51 51 EDWIN MCCAINIW Be 55 55 57 &I SHANIA TWAINYou're Stll The One
30 30 47 58 BACKSTREET BOYS/TIl Never Break... 47 70 74 73 EDWIN MCCAINAY Be 36 52 52 uh EDWIN MCCAINAN Be 47 50 50 31 ALANIS MORISSETTE/Uninvited 44 54 53 hI ALANIS MORISSETTE/Uninvited
74 74 69 57 BRANDY & MONIGAThe Boy Is Mine 67 50 45 &9 GREEN DAY/Time Of Your irfe. . 60 60 60 54 WILL SMITHAust The Two Of Us 33 49 K1 = CELINE DIONTo Love You More H6 56 5% K5 NATA.IE IMBRUGLIATom
24 24 42 49 ALL SAINTS/Never Ever 45 46 47 43 EVERCLEARA Will Buy You... 56 56 56 52 MATCHBOX 20/Real World 32 50 &5 A§ AEROSMITHA Don't Want To 41 41 50 54 MATCHBOX 20/3am
46 46 48 49 N SYNG/Teann' Up My Heart 45 45 47 42 SEMISONIC/Qlosing Time 42 42 42 50 NEXT/Too Close 46 40 1 35 NATALIE MERCHANT/Kind & Generous 26 26 41 &8 BARENAKED LADIES/One Week
33 33 38 48 JENNIFER PAIGE/Crush 49 46 45 41 NATALIE IMBRUGLIATorn 34 40 40 4L BRANDY & MONICAThe Boy Is Mine 16 24 =1 14 BARENAKED LADIES/One Week 1 21 4i &7 BRANDY & MONICAThe Boy Is Mine
76 76 60 45 AEROSMITH/I Don't Want To... 28 31 38 40 BARENAKED LADIES/One Week 32 36 38 40 JENNIFER PAIGE/Crush 26 A& 3F 33N SYNG/Teann' Up My Heart 48 48 4] 4F MATCHBOX 20/Real World
- - 28 40 BARENAKED LADIES/One Week 46 44 71 40 FASTBALL/The Way 26 32 36 36 SEMISONIC/Closing Time 26 3¢ &} ¥ NEXT/Too Close 42 42 39 &F N SYNCA Want You Back
30 30 24 38 FiVEMWhen The Lights... 35 37 41 40 NATALIE IMBRUGLIAMWshing 1 Was There 26 28 32 3& ‘N SYNG/Teann' Up My Heart 30 3@ At 2r SEMISONIC/Ciosing Time 12 42 431 47 FASTBALUThe Way
26 26 33 34 NATALIE IMBRUGLIAWishmg | Was There 23 29 23 39 SMASH MOUTH/Can't Get Enough... 24 24 26 30 BACKSTREET BOYS/'l Never Break. 31 0 3 31 MATCHBOX 20/Real World 50 50 42 41 SIMISONIC/Closing Time
36 36 35 32 MATCHBOX 20/Real World 3 15 26 38 NEXV/Too Close 24 24 26 28 NATALIE (MBRUGLIAMIshing | Was There 38 31 29 31 FASTBALLThe Way 40 40 39 &b KOl & JOJO/AI My Life
29 29 28 31 NATALIE IMBRUGLIATom 36 39 43 38 JENNIFER PAIGECrush 28 26 28 EE SAVAGE GARDEN/To The Moon And Back NATALIE IMBRUGLIA/Tom 59 39 34 I 'WEL SMITH/Getlin' Jiggy Wit it
20 20 29 30 EVERCLEARA Will Buy You.. 46 42 44 38 ALANIS MORISSETTE Uninwted 14 20 24 #4 BARENAKED LADIES/One Week SARAH MOLACHLAN/AdIa 41 41 39 37 SACKSTREET BOYS/Everybody
48 48 33 29 KLl & JOJO/AI My Life - - 29 35 FAITH HILL/This Kiss - - 22 FE HOOTIE./ Will Wait BACKSTREET BOYS/Il Never Break 33 33 34 3§ THIRO EYE BLINDHow' It Going To Be
30 30 29 28 PRAS MICHEL F/ODB./Ghetto Supastar.. 12 21 11 32 DAVE MATTHEWS BANO/Stay (Wasting Time) oG 20 SHERYL CROW/My Favonte Mistake FAITH HILL/This Kiss 121 37 35 EOWIN MCCAINTY Be
29 29 29 28 DESTINY'S CHILDMNo. No, No - 31 31 32 BRIAN MCKNIGHT/Anytime 18 20 20 0 JANET/Go Deep NATALIE IMBRUGLIA/Wishing | Was There 4t 41 36 15 BACKSTREET BOYS/As Long As You
35 35 23 25 SEMISONIC/Closing Time 32 39 40 30 BRANDY & MONICA/The Boy Is Mine o 5 1B THIRD EYE BLIND/jumper 8 13 200 23 ALL SAINTSMever Ever 30 30 29 4 JENN FER PAIGE/Crush
5 5 19 24 USHERMy Way - - 21 28 HOOTIE.A Wilt Wart - 16 16 1K FAITH HILL/This Kiss 14 19 27 23 WILL SMITH/Just The Two Of Us F7 27 2ii ¥ CHANTAL KREVIAZUK/Surrounded
- - 20 21 HOOTIE../i Will Wart 38 35 37 28 KI& JOJO/AN My Life - 12 14 1B BEASTIE BOYS/Intergatactic 20 22 200 20 FIVEWhen The Lights 43 23 27 20 ALL SAINTSMNever Ever
= - - 21 LAURYN HILUCan't Take My.. 74 47 43 28 SARAH MCLACHLAN/Adia 16 18 18 14 DAVE MATTHEWS BAND/Stay (Wasting Time) 11 22 27 1T DAVE MATTHEWS BAND/Stay (Wasting Time) 17 13 DREAMHOUSE/Stay
27 27 18 20 INOJTime After Time 15 14 15 17 BACKSTREET BOYS/I'l Never Break. 10 10 14 14 FIVEWhen The Lights 24 20 1@ 1T SAVAGE GARDEN/To The Moon And Back 17 17 17 18 WILL SMITHAust The Two Of Us
31 31 17 20 MARGY PLAYGROUND/Sex And Candy - - 13 16 HARVEY DANGER/agpole Sitta 10 10 12 12 PRAS MICHEL F/QDB../Ghetto Supastar 151 i 1h SWIRL 360Hey Now Now 14 15 16 N7 SMASH MOUTH/Can't Get Enough
- - 17 20 SMASH MOUTHWalkn' On The Sun - - 13 15 WILL SMITHAust The Two Of Us o c 17 USHERMy Way - 11 13 EVERYTHINGHooch 12 12 16 17 DAVE MATTHEWS BAND/Stay (Wasting Time)
58 58 31 19 SHANIA TWAINYou're Stil The One 12 14 14 12 SWIRL 360Hey Now Now - 10 1} EVERYTHINGMooch 26 28 27 17 BRANDY & MONICA/The Boy Is Ming 1 16 19 1R NATALIE IMBRUGLIAMWIshing | Was There
57 57 33 19 WILL SMITHAust The Two Of Us - - - 10 N SYNC/Teann' Up My Heart - - 10 12 HARVEY DANGER/Fagpole Sitta E 10 JANEWGo Deep 17T 17 19 16 SWIRL Now Now
19 19 16 16 THIRD EYE BLIND/Semi-Chamed Life 8 13 7 8 ANGGUNSnow On The Sahara - 10 13 MONIFAHTouch It - 10 HOOTIE. A Will Wart 20 20 22 15 BACKSTREET BOYS/I'l Never Break
18 18 15 15 MATCHBOX 20/3am - - & FAGLEEYE CHERRY/Save Tonight 8 BRIAN SETZER QRCH./Jump Jwve An’ Wail 14 14 |3 14 SAVAGE GARDEN/To The Moon And Back
19 19 - 14 NOTORIOUS B.L.G/Mo Money Mo Prablems o - - EVERYTHINGHooch T PN DAWN/ Had No Right 9 14 HOOTIE A WK Wait
- - - 13 PM DAMN/ Had No Right - 1 98 DEGREES/Because Of You 13 13 1¢ 14 NEXT/Too Close
39 39 17 13 EOWIN MCCAINI'W Be T DESREEAfe 9 9 13 FIVEMhen The Lights
- - - 13 ROBYNDo You Know (What.) T SHANIA TWAINFrom This Moment On 12 12 13 17 DAKOTA MOON/Another Day Goes By
15 15 15 11 BEASTIE BOYS/intergalactic - SHERYL CRDW/My Favorte Mistake 1% N SYNG/Tearin’ Up My Heart
28 28 19 11  ALANIS MORISSETTE/Uninvited = EVE 6/Inside Dut 11 11 13 12 JANET/Go Deep
15 15 15 10 BRIAN SETZER ORCH/ump Jve An’ Wail . IDINA MENZEL/Minugt - H ANGGUN/Snow On The Sahara
- - 5 6 NICOLEMake It Hot ANGGUN/Snow On The Sahara 11 11 8 7 EVAN AND JARON/There You Are Agan
5 5 5 5 MISTER JONESMDestiny - THIRD EYE BLINO/Jumper
- - - & ANGGUN/Snow On The Sahara - - SISTER HAZEL Concede
WNVZ/Nortolk KZHT/Salt Lake City = WNKS/Charlotte WZPLAndianapatis 106,77 WXXL/Orlando
(804) 497-2000 (801) 908-1300 (704) 331-9510 (317) 816-4000 (407) 339-6539
London/West Summers/McCartney OS.1FM Bridgman/Wright Gjerdrum/Decker Cook/DeGraatt
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLavs ARTIST/TITLE FLATE ARTIST/TITLE
3IW 2W LW T IW W LW TW W W W TW W OIW LM TW 1N Tw
21 25 31 50 BRANDY FMASE/Top Of The World 47 61 72 73 EOWIN MCCAINA'I Be 67 68 69 &1 GOO GOO DOLLSARs 46 4F E1 B7 AEROSMITHA Dont Wanl To 5E RO 54 &1 AEROSMITHA Qon't Want To
38 38 41 46 BIG PUNISHER FAJOE/StH Not A Player 46 63 72 71 AEROSMITHA Don't Want To... 53 56 65 BB AEROSMITHA Don't Want To 63 62 &1 #1 GO0 GOO DOLLSns 3 54 50 @4 SHANA TWAINYou're Stit The One
24 34 39 A5 NICOLEMake it Hot 66 70 73 71 FIVEWhen The Lights,.. 58 66 63 GE EDWIN MCCAINT Be 48 54 &1 87 FASTBALUThe Way E2 B3 57 &4 BRANDY & MONICAThe Boy Is Mine
37 40 43 A5 AALIYAHAre You That.. 43 41 41 59  BRIAN MCKNIGHT/Amytime 57 57 58 &T ALL SAINTS/Never Ever 64 61 =2 85 SHANIA TWAINYou'e Stil The One % 46 45 BB GOO GOO DOLLSAns
41 40 40 44 BRIAN MCKNIGHT/The Only One For Me 36 37 40 59 JENNIFER PAIGE/Crush 30 38 47 54 NATALIE IMBRUGLIA/Tom 29 21 31 54  MATCHBOX 20/Real World %4 41 53 51 CELINE DION/To Love You More
44 47 46 43 WILL SMiTH\ust The Two Of Us 73 72 73 87 GO0 GOC DOLLSArs 38 38 46 b FASTBALL/The Way 41 40 44 44 EDWIN MCCAINM Be 39 42 41 50 BACKSTREET BOYS/'I Never Break.
41 43 45 43 USHERMy Way 72 73 72 42 ALANIS MORISSETTE/Uninvited 41 42 43 4w BRANDY & MONICA/The Boy ts Mine 11 SARAH MCLACHL AN/Adia 27 31 40 48 ROCKELLn A Dream
34 36 41 43 ACE OF B