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Miseducation Explosion!

There’s plenty of R&R (radio & retail) activity on
Ruffhouse/Columnbia’s Lauryn Hill, whose The
< ' 1 Miseducation Of Lauryn
"| Hilldebuted at No. 1in
| national sales. Her single
| “Doo Wop (That Thing)”
| isatop airplay gainer this

week at Urban and CHR/
Rhythmic, moving to Nos.
10 and 15, respectively.
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HOW’S IT GOING TO BE
LOSING A WHOLE YEAR

JUMPER

THEIR SELF-TITLED DEBUT ALBUM

DOUBLE PLATINUM.
AND IT’S NO WONDER.

NEW THIS WEEK:
WKXXL/Orlando
KALC/Denver
KEYS/Houston
WDRN/Pittsburgh
K200/Sacramento
WWMX/Baltimore
and more!
ALREADY ON:
2100/New York (#6 Pho1es)
KISS 108/Boston
KR3E/Houston
KBKS/Seattle
KIS, Los Angeles
W)RQ/Cincinnati
&nd more!
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ARBITRWIN
The Numbers: Sliced And Diced

Now that the last of the spring books have been
released, Arbitron has taken its national databasz of
diaries and churned out data for all of the major formats.
This week, two of our format editors report on this data:
Jim Kerr has details on Alternative, while Calvin Gilbert
gives us the blow-by-blow for Oldies/Classic Rock.
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“THE LATE-NIGHT HOST WITH THE FRESHEST
APPRORGH T0 HIS GENRE.”
“GONAN IS THE MAN, HE ATTRAGTS THE RIGHT DEMOGRAPHIC
— WITH THE MAX MIX OF THE MOMENT.”

“HIS OPENING MONOLOGUE IS QUICK AND SNAPPY.”

Entertainment Weekly - 8/14/98

LUNAN HAS GUNSISTENTLY
WUN ITS TIME PERIOCD

‘Ul THE PROT FIVE
YERARSI! WITH R

BATINGD INGERERDE UF

MARKET EXGLUSIVE
FABULOOS LOGAL PRONOTIONAL SPPORTUNITIES.
PLAYS IN EARLY MORNINGS, AFTERNDONS OR EVENINGS!!

WATGH HIS PRIME-TIME SPEGIAL ON NBG SEPTEMBER 16TH!
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SALES TRAINING TUNE-UP

How are radio station sales departments
responding to the pressures of
consolidation? Katz Radio’s Mitch Kline
believes there’s a lot of room for
improvement in the area of sales training.
He offers specific suggestions for
improvement, including an outline of
Katz's training program.

Page 14

ELVIS SPOTTED HERE!

What was supposed to
be a brief chat between
Steve Wonsiewicz and
Elvis Costello turned
into an hour-long
conversation about
Costello’s long career,
the creative process,
and his upcoming

8 project with Burt

b Bacharach.

Page 29
STATION SPOTLIGHTS

Several of R&R’s editors feature
successful stations this week: Mike
Kinosian looks at battles in Worcester,
MA and Bridgeport, CT, Walt Love
highlights WJMZ/Greenville-Spartanburg;
Cyndee Maxwell tracks WAAF/Boston;
and Frank Correia spends time at WDOD/
Chattanooga.

Pages 44, 62, 76, 93

+ John Dimick, Mike Vasquez appointed
PDs at Jefferson-Pilot/San Diego

= Jimmy Steal now Dir/Prog. &
Ops for Jacor/Dallas

= Karyn Esken becomes Station
Mgr. for WTAQ/Chicago

= John Burkavage takes VP/GM
post for WTMI/Miami
Page 3

| THis #] WEEK

CHR/POP
* AEROSMITH | Don’t Want To Miss A Thing (Columbia)

CHR/RHYTHMIC

» AALIYAH Are You That Somebody? (Atlantic)

URBAN
+ MYA{/SILKK THE SHOCKER Movin' ... (University/Interscape)

URBAN AC . ‘
L < TEMPTATIONS Stay (Motown)

COUNTRY
|| +BROOKS & DUNN How Long Gone (Arista)

NAC/SMOOTH JAZZ
 LEE RITENOUR Ooh-Yeah (1.E./Verve)

'| Wotac
* GO0 GOO DOLLS Iris (Warner Sunset/Reprise)

AC
' « CELINE DION To Love You More (550 Music) 1

ACTIVE ROCK

* CREED What's This Life For (Wind-up)
ROCK e
*» KENNY WAYNE SHEPHERD Somehow... (Revolution/Reprise) a

ALTERNATIVE
» BARENAKED LADIES One Week (Reprise)

]
ADULT ALTERNATIVE :

« CHRIS ISAAK Please (Reprise)

_ NEWSSTAND PRICE $6.50

Standing Tall With Towers

® Ex-radio heads gobble up vertical real estate

BY MATT SPANGLER
R&R WASHINGTON BUREAU

You’ve just

KJOI-FM (now KYSR-FM)/Los
Angeles — which he bought in
1986 — gener-

sold your radio
company to
Tom Hicks or |
Mel Karmazin, [%
and you’re too |}
young to fish |
and play golf
the rest of your
days. What do |
you do? For |
a couple of
former broad-
casters, the answer was simple: Go
into the tower business.

“Over the passage of time, I
guess it’s time to transition your
career and say, ‘This is all
yesterday’s box scores,”” Carl
Hirsch, former chairman/CEO
of the radio group OmniAmerica
Communications, told R&R.
“What can you do that’s new?
You can’t get back into broad-
casting, which you knew and
loved, because the business has
changed through consolidation.”

Hirsch first realized the pos-
sibilities of the tower business
when he brought the revenue

Hirsch

ated from leas-
ing space on
 its tower from
. 4% $200,000 to
1 north of $I
million in
a year. After
OmniAmerica
sold the last of
its Florida sta-
tions to Chan-
cellor in Feb-
ruary *97, Hirsch looked around
and saw the boom in wireless
business and the coming conver-
sion to digital broadcasting, and
knew towers were the wave of
the future. “We saw trends,” he
said. “The conversion to high-
definition television would re-
quire a bunch of new towers.”
Through his role as a Chancel-
lor board member, he began
working with Hicks, Muse, Tate
& Furst and had talks with them
regarding his idea for starting up
an independent tower company.

Dodge

TOWERS/See Page 19
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Radio Stocks Rise With Market

M Chancellor, CBS see significant increases

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

James Marsh, senior broad-
casting and publishing analyst at
Prudential Securities, looked at
his computer screen on Tuesday
and saw green numbers every-
where.

The green, of course, meant
that stocks were going up. It was
a relief from the past two weeks,
when “it was not surprising to
look at my screen and see com-
pletely red,” Marsh said.

The stock market, and partic-
ularly radio stocks, roared back
Tuesday. The Dow Jones Indus-
trial Average was up 380.53
points, or almost 5%, to close at
8020.78 that day amid reports
that the Federal Reserve could
lower interest rates. And the
R&R/Bloomberg Stock Index
rose to 189.72, up 7.02% on

Tuesday. It was a relizf from just
one week ago, when the index
suffered its worst onz-day point
loss {16.6 points) and percentage
loss (nearly 8%).

Many individual radio compa-
nies saw their stocks rise with
the market on Tuesday. Chancel-
log’s stock rose almest 6%, and
CBS Corp. saw its stock go up
almost 7%. Other radio winners
were CD Radio and Cumulus
Media, which both rose more
than 6%.

Marsh was just one of many
analysts and Wall Street observ-
ers who immediately credited
Tuesday’s jump to comments
made Friday (9/4) by Federal
Reserve Chairman Alan
Greenspan. The chairman
said that turmoil in Asian and
Russian markets posed a

STOCKS/See Page 19

DOJ Review Dims Capstar Deal

Company abandons plan to buy Texarkana duo

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Uncle Sam can cop a
Dutch-uncle attitude
when it appears that a
company has or is about
to snag more than its
share of the revenue pie.
Capstar Broadcasting
found that out just last
week: The Justice De-
partment’s Antitrust Di-
vision announced that
the Austin-based group
had dropped its plan to
buy a pair of stations in Texarka-
na after federal investigators re-
viewed the deal and voiced con-

Klein

cerns that Capstar would have
far more than 35% of the market-
place’s advertising reve-
nues, the unofficial level
of tolerance set by the
DOJ.

Had Capstar not aban-
doned its plan to buy
KATQ Radio’s KTFS-
AM & KTWN-FM/Tex-
arkana, a city split along
the Texas-Arkansas bor-
der and the nation’s
238th media market, the
purchase “would have
reduced competiticn and in-

D0J/See Page 12

Premiere Appoints
Krane Exec. VP/GM

Stuart Krane has joined Pre-
miere Radio Networks as
&7 Exec. VP/GM.
Reporting to
President/
COO Kraig
Kitchin and
based in New
York, Krane
will manage
Premiere’s
various pro-
| grams and ser-

vices as well

as marketing
and affiliate relations.

“Stu Krane brings great intel-
lect, strong instincts in the net-
work business, and the best golf
game in the industry to Pre-
miere,” Kitchin commented.
“He’s an integral part of our fu-
ture, and I look forward to his
contributions.”

Krane most recently was a
principal/partner of EFM Media,
which used to syndicate the Dr.
Dean Edell and Rush Limbaugh

KRANE/See Page 19

ZN
Krane

CHEVROLET

The Ca

"WE'RE NOT COMING DOWN
UNTIL BIG MAC SMACKS 621"
(please hurry!)

The Wait Is Over ... You Gan Go Home Now!

WKKX/St. Louis afternooner Billy Greenwood said he'd live atop a Gateway City billboard until Cardinal first
baseman Mark McGwire broke Roger Maris’ 37-year-old record of 61 home runs in one season. Well, pre-
cious nanoseconds before R&R’s deadline Tuesday night, McGwire blasted No. 62 over Busch Stadium’s
left-field fence! Another awe-inspiring feat we've all been waiting for — the end of KFMB-FM/San Diego’s
“Whirl "TilYou Hurl 11" contest — also came on Tuesday ... even though there still were five riders rema ning on
the coaster after 70 days. When Star 100.7 used a clause in the rules to bring the contest to a screeching halt,
the winners not only split the $50,000 prize money, they also each received a trip to Hawaii as a bonus.

wld Build.

Ths AFTERNGEY

%{17&6 e

U0

Radio’s most reliable daily news fax: R&R TODAY. Call (31Q) 788-625 to subscribe.
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A Multi-Format Hit!

B Already Over 1300
= ¥ Hot 100 Spins:
e g g Z100 New York

: - KISS 108 Boston

‘ KRBE Houston
* WFLZ Tampa
KKRZ Portland
WSTR Atlanta

_ KDWB Minneapolis
; Y100 Miami
2 : KSLZ St. Louis

KZHT Salt Lake
3 5 s WWMX Baltimore
- i KHMX Houston
: - WAKS Tampa
3&; WKTI Milwaukee
: WLTW New York
WLIT Chicago
‘{ WXSS Milwaukee
. KBIG Los Angeles
WVMX Cincinnati
KPLZ Seattle
KBKS Seattle
WNKS Charlotte
B97 New Orleans
WPRO Providence
WKSE Buffalo

!

35 New Including:

WBEB Philadelphia
WLNK Charlotte
KIMN Denver
WSHH Pittsburgh

Jon Landau
Management

Produced by
Robert John
‘Mutt” Lange

Debut ) R&R CHR/Pop _
@-@ R&R AC o
27*-23* AC Monitor

www. shania-twain.com
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Jeff-Pilot Names
Dimick, Vasquez
PDs In San Diego

Dimick Vasquez

Jefferson-Pilot/San Diego has
named John Dimick and Mike
Vasquez PDs at Country KSON-
FM and NAC/Smooth Jazz KIFM-
FM. respectively. They assume du-
ties previously held by former J-P
Asst. VP/Operations & Promotions
Mike Shepard, who recently joined
Moyes Research Associates as St.
VP (R&R 7/3).

Dimick, PD at CHR/Pop WNCYV/
Columbus from February '96 until
he resigned about two weeks ago,
starts his new job later this month.
He’s also programmed Hot AC
KPLZ/Seattle; Oldies KERN-FM/
Bakerstield; and Country KQOL,
Rock KBER, and Hot AC KISN in
Salt Lake City.

“The first thing that’s obvious
about John’s resumé is his exten-
sive experience in many ditferent
formats,” J-P Corporate VP/Opera-
tions & Programming Don Benson

JEFFERSON-PILOT/See Page 19

It was all smiles as Premiere Radio Networks threw a farewell party for
the co-founder and former CEQ of the company, Steve Lehman (1), who
moves on to a new post at National Media. After starting the company
with now Sr. VP/Creative Louise Palanker (c) and Exec. VP & Dir./Pro-
gramming Tim Kelly (r) in 1987, they recently agreed to sell Premiere to
Jacor for a tidy sum. The three celebrate here with a hearty embrace.

‘Eagle’ Extinct: KGLQ Goes HAC

KGLQ-FM/Phoenix jettisoned its
Classic Hits “Eagle” format last
Friday (9/4) at 3pm to become Hot
AC KMXP. Dan Persigehl, PD at
Jacor Pop/Alternative Hot AC sis-
ter KZZP-FM, is overseeing “Mix
96.9 — The Best Mix Of The "80s,
"90s, and *70s.” The station current-
ly is not using personalities or a
consultant.

“KMXP is much more gold-based
than KZZP,” Persigehl told R&R.
“Whereas KZZP is a 25-34-targeted
station, the Mix will be more 33-40.
There will be a little bit of an over-
| lap, but that’s okay.”

Persigehl estimates KMXP’s mu-

sic mix to be about 60% *80s, 25%

*70s, and 15% "90s. “We’re certain-

that was notable.

working women.

LOOKING BACK

You Didn’t Hear It Here! !

M ost radio stations and DJs are identified by the music they
play. But for a select few, it was the music they d/dn’t play

Take Alan Colmes of WNHC/New Haven, s
who — as reported in the November 7, 1975 {3
R&R — refrained from playing any female vo-
calists on his show in “support” of the National
Organization of Women's call for a strike by |i 3

But Bobby Rich got the most mileage out ¥
of the concept. When he was PD of WXLO §
| (99X)/New York, Rich held a “No Bee Gees |

Weekend” just as the group was peaking in
| 1979. A few years later, at WWSH/Philadelphia,
he held a “No Michael Jackson weekend.”

Bobby Rich

Sticking With Radio For 25 Years

- =Gommunication
RNNAA ZZ-I‘IaGI‘allhIGS Inc

HOW TO BEACH US RADIO& RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

ly not going to break any records
over here. They’re all going to be
tried-and-true, proven hits. We're a
Rock-leaning Mix station. Any cur-
rents we play will have to be com-
patible with our core artists, who in-
clude Aerosmith, Bon Jovi, Match-
box 20, and John Mellencamp.

“We did a huge research project
and knew that KGLQ had a pretty
decent foundation but was fairly
limited in how far it could go. We
needed to find out what was the
best way to expand on that estab-
lished foundation.”

Among 36 rated signals in the
spring book, KGLQ ranked 15th

12+ (2.7); KZZP placed second ‘

(5.8) behind Country KNIX (6.4).

———

Burkavage Becomes
VP/General Mgr. At
Marlin’s WTMI/Miami

John Burkavage has risen to
VP/IGM at WTMI-FM/Miami.
He most recently was GSM for
the Marlin Broadcasting Classical
station.

Burkavage began his career in
Philadelphia with AE posts at
Rustcraft’s WRCP-AM & FM,
Lin Broadcasting’s WUSL-FM.
and GCC Radio’s WIFI-FM. He
was named NSM at WEAZ-FM/
Philly before joining WSHE-FM/
Miami.

“As Marlin expands beyond its
May ’98 acquisition of WCCC-
AM & FM/Hartford, we need to
build a management team that can
take us to the next level,” Marlin
VP & Director/Broadcast Alan
Tolz stated. “Other changes at
WTMI will be implemented, all
of which will strengthen our rev-
enues and profits in the classical
music field that WTMI has dom-
inated for three decades.”

S R
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Hot AC KDMX-FM/
Dallas PD Jimmy Steal
has been elevated to Direc-
. tor/Programming & Oper-
ations for Jacor/Dallas and
will oversee those areas for
KDMX and Rock sister
KEGL-FM.

“Jimmy’s KDMX contri-
butions are evident.” com-
mented Jacor/Dallas VP/
Market Manager J.D. Free-
man. “T expect him to bring
the same passion and performance
to KEGL.”

According 1o Jacor Sr. VP/Pro-
gramming Tom Owens, “We came
to appreciate Jimmy’s impressive
programming skills as competitors

and tried to get him on our side of

the field ever since. There’s no
question he’ll do an outstanding job

Steal

Steal Now Jacor/Dallas Dir./Prog & Ops

overseeing the continuing
development of cur Dallas
facilities.”

Before joining KDMX
13 months ago, Steal spent
§ nearly five years program-
ming WKRQ/Cincinnati.
He has ulso held APD/MD
posts at KEGL and WHLY
(now WXXL)/Odando.

“I'm thrilled about the
additional responsibilities
with which Jacor has en-
trusted me,” Steal added. "I'm ex-
cited about the opportunity to work
more closely with J.D. Freeman.
KEGL PD Greg Stevens. Tom
Owens, and Jacor’s entire brain
trust. Our brand of fun and exciting
radio will continue to accelerate
both KDMX and KEGIL. in ratings
and revenue.”

Esken Joins Chicago’s Radio Disney Duo

Karyn Esken has been named Station Manager for WTAQ-AM &
| WTAU-AM/Chicago. She will oversee sales, marketing, and management

tinue as the stations” GM.

“We’re excited to have Karyn aboard as Station Manager,”

for ABC’s two-month-old Radio Disney outlets. Zemira Jones will con-

Jones said.

“She brings a mix of creativity and solid media experience that we feel
will successfully position Radio Disney in the Chicago market.”

Esken created the first regional office for Walt Disney Attractions in Chi-
cago and has served as Director/Midwest Field Marketing there for nine
years. Before that, she was Marketing Manager for WMAQ/Chicago and
worked for six years as Director/Advertising & Promotions at crosstown

WLS-AM & FM.
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U.S. Ambassador Vonya McCann
and Canadian Asst. Deputy Minister
Michael Binder have “exchanged let-
ters” that allow CD Radio and AMRC
to begin implementing their systems
immediately. At issue in the negotia-
tions between the two countries,
which began in earnest in 1992, was
interference to the aeronautical te-
lemetry band, which is at 2320-2345
MHz in Canada (the frequency allot-
ted for DARS in the U.S.), and 1452-
1492 MHz in the U.S. (the band Can-
ada has granted for “Terrestrial Dig-
ital Radio Broadcasting” services).

“What it means is that they can turn
on the switches in either country,”
FCC Planning and Negotiations Di-
vision Deputy Chief Larry Olson told
R&R. “Our satellite DARS operators

__RADIO BUSINESS

U.S., Canada Near DARS Interference Agreement

DARS providers American Mobile Radio Corp. (AMRC) and
CD Radio have cleared a major legal obstacle to the rollout of
their satellite radio services in 1999-2000. Last week, the United
States and Canada announced that they are close to finalizing an
agreement that resolves potential interference created by DARS
broadcasting near the two nations’ borders.

6|

What it means is that
they can turn on the
switches in either
country. Our satellite
DARS operators can
go as soon as they’re
ready, and the
Canadians can go
forward when they’re
ready to throw the

switch.
— Larry Oison

can go as soon as they’re ready, and
the Canadians can go forward when
they're ready to throw the switch.”

The accord means that some Ca-
nadian telemetry services will accept
interference or will move out of the
1452-1492 band. This aids DARS
providers because, as Olson pointed
out, a co-channel operation in Wind-
sor, Ontario, or areas north of the
Michigan peninsula can severely dis-
rupt satellite coverage in areas to the
south.

“We’re happy that this resolved the
issue.” AMRC spokeswoman Vicki
Stearn told R&R. “We don’t want to
interfere with their signals, and vice
versa.” AMRC plans on rolling out
its coast-to-coast service in late 2000.

“We are pleased with it,” CD Ra-
dio spokeswoman Madeline Couton
told R&R. The company’s service is
expected to debut in late 1999. The
U.S. is still working out a similar
agreement with Mexico.

— Matt Spangler

Classification Error Sends AM Daytimers High Bills

] ‘Database hiunder’ raises rates as much as $1250 for some

By MATT SPANGLER
R&R WASHINGTON BUREAU

Several dozen daytime-only AM stations were surprised re-
cently when they checked out how much they owe the FCC for
their 1998 regulatory fees. Due to a bureaucratic error, the stations
were classified as class D AMs, rather than class B AMs. Some of
these stations could have paid as much as $1250 more than they
actually owe, based on the 1998 fee schedule.

After extensive lobbying by the
NAB and other organizations over the
past two years, the commission mod-
ified its fee structure so that, for fis-
cal year 1998, fees are assessed based
on a station’s class and population
served. The fee structure was released
in an August 3 public notice.

Class D AMs that serve popula-
tions less than 20,000 owe $250.
while those serving more than 1 mil-
lion people must pay $2000. On the
other hand, class B AMs owe $300
and $3250, respectively. (The fee
structure is broken down incremen-
tally between populations of 20,000

and | million.) A Class B AM is a
full-time station operating at 250
watts to 50kw, while a Class D AM
can be either a daytime station oper-
ating between 250 watts and 50kw
or a full-time station that must pow-
er down at night to avoid interference
with other stations.

The August notice listing each li-
censed station and how much it owes
for 1998 was mailed to those stations
and was made available on the FCC’s
website. According to a source in the
FCC Office of the Managing Direc-
tor (OMD). approximately 40-50
class D stations were mistakenly

identified as class B. The stations
immediately notified the agency,
which then immediately corrected
the oversight, OMD representative
Kathy Fagan told R&R. Regulatory
fees for 1998 must be paid the week
of Sept. 18.

Fagan told R&R the database
blunder was attributable to Data-
world, a Bethesda, MD-based con-
sulting firm that calculated the fee
schedule for the FCC. Dataworld’s
Hank Brandenberg, however, denied
the accusation. ““I’ve had 20-30 in-
quiries from the FCC about it, and
we haven’t found one of them that's
been wrong so far,” he told R&R.

Whoever is to blame, Fagan and
several attorneys agree that the
blunder did not affect a signiticant
number of stations (there were
4732 licensed AM stations by the
end of July).

Bloomberg “ZZ25"

Seven Indecency Gases Still Unsettled
M ass Media Bureau Deputy Chief of Policy Bob Ratcliffe toldR&R that,
as of Sept. 4, there were seven indecency cases pending before the
bureau. These include: WXTB-FM/Tampa-St. Petersburg, which was fined
$4000 fast month for segments aired during Bubba The Love Sponge’s
program on June 12 and 20, 1997; KROQ-FM/Los Angeles, which was
fined $2000 last month for a March 1997 airing of “You Suck,” a song by
Nettwerk Records act Consolidated; KKLZ-FM/Las Vegas, which was
fined $4000 in August 1994 for two March 1994 broadcasts of the Johnson
And Tofte Morning Show, KNON-FM/Dallas, whose $12,500 fine fora July
12, 1992 broadcast of the song “| Want To Be A Homosexual” was reduced
to $2000 in February 1998; KPTY-FM/Phoenix, whose $7500 fine for the
November 1996 airing of Prince’s “Erotic City” was upheld last month;
WYBB-FM/Folly Beach, SC, whose $3750 fine for a 1990 broadcast in
which one of its announcers said “shit” was lowered to $2000 in June 1998;
and WSUC-FM/Cortland, NY, whose $23,000 fine for the June 1992 airing
ofan explicit rap song was reduced last month to $4200. Ratcliffe says there
are a number of indecency complaints currently under review as well.

Zimmer Refutes MO Attorney General’s

Concentration Claims
Z immer Radio of Mid-Missouri Inc. (ZBRMMI) and MVP Radio both claim
a petition filed with the FCC last month by the state’s attorney general
that sought to block the transfer of five stations in Columbia, MO to those
two entities — both controlled by members of the Zimmer family — is
“riddled with factual inaccuracies and unsupported, conclusory
allegations.” Zimmer's response, filed with the commission last Friday (9/4),
said the attorney general does not prove that MVP’s interests should be
attributed to ZRMMI — despite the fact that the former is controlled by David
and Thomas Zimmer, and the latter by Donald, James, Jerome, and John
Zimmer. ZRMMI and MVP also said the attomey general offers no evidence
that the deal would result in the Zimmers controlling 85% of the Cole
County, MO market. They added that the market definition should also
include Boone County, MO. The FCC is expected to act on the proceeding
by mid-October.

Rainbow/PUSH Asks FCC To Deny Jacor Renewals

he coalition led by the Rev. Jesse Jackson asked the FCC last month
to deny the license renewals of Jacor Communications’ KFMS-FM,
KQOL-FM (formerly KBGO-FM), KSNE-FM & KWNR-FM/Las Vegas. The
coalition says the stations, which Jacor acquired from Regent
Communications in 1996, did not sufficiently recruit for minorities during

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists ofal/publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  8/28/98 One Year Ago One Week Ago

Radio Index 156.24 182.76 209.81 +17.02% -12.89%
Dow Industrials 7822.41 7640.25 8051.68 -61% -5.08%
S&P 500 929.05 973.89 1027.14 +6.47% -5.15%

America’s most respected kitchen expert .
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
coolzing and meal planning’ for more than 75 yEﬂrS! \

Call 1—800-334-5800 today to find out how you can ,a; D) ‘)

ring her into your audience's homes tive times a week.
l)'g}l'ty di 'sh five ti I

wwWw-americanradiohistorvecom

Tl

ASK BETTY

RADIO*SHOW

I Distributed by m
- Radio Network “E
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DISAPPOINTING

CALL BILL MOYES.

“The other day
I got a call from
someone who
said they wanted
to have ratings
just like B-101"s
in Philadelphia.
I told him how
the success B-101
enjoys today actually started some
years ago, with a phone call to me
from the station’s top executive,
Jerry Lee. What Jerry wanted was
not some temporary fix from the
“marketing gimmick of the day.”
He wanted the best cutting-edge
research and a strategic partner
who could help guide him to
consistent, steady ratings growth
in key salable demos. Our people
are masters in the use of strategic
warfare to get not one good book,

.but real long-term growth.

If you're not totally happy with your
station’s ratings performance, call
me and we’ll talk it over.

By

10-
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90-
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70-

Long Term Growth: 25-54 Women Arbitron Share

il Fear
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Mon-Sun Gam-Mid: B-101 Philadelphia
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Moyes Research Associates

AMERICA’'S LEADING STRATEGIC ADVISORS

205 EAsT CHEYENNE MO
COLORADO SPRINGS,

719.540.01
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RADIO BUSINESS

® Citywide Communications Inc.

$34 million

DEAL OF THE WEEK

TRANSACTIONS

Stations Traded This Year:

Stations Traded This Week: 40

1998 DEALS TO DATE [

Dollars To Date:  $7,710,943,677
(Last Year: $9,523,404,728)
Dollars This Week: ~ $57,940,000 |

(Last Year: $98,980.000)
(Last Year: 1589)

(Last Year: 61)

o b > o

Citadel Gets Citywide Coverage
- In Two Louisiana Towns

L1 Acquires nine stations for $34 million, while Cumulus gets Charisma for $6.85 million

A s -
ek o ) P &8 G
AR E YR S
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Citywide Communications
stations

PRICE: $34 million

TERMS: Asset sale for cash
BUYER: Citadel Communications
Corp., headed by President Larry
Wilson. It owns 110 other stations
in 21 markets. Phone: (602) 731-
5222

SELLER: Citywide Communica-
tions Inc., headed by President Pe-
ter Moncrieffe. Phone: (504) 926-
1106

BROKER: Bergner & Co.

L

WXQK-AM, WIBR-AM,
KQXL-FM, WEMX-FM &
WKJN-FM/Baton Rouge

FREQUENCY: 970 kHz; 1300 kHz;
106.5 MHz; 94.1 MHZz; 103.3 MHz
POWER: 500 watts; Skw day/1kw
night; 50kw at 486 feet; 100kw at 981
feet; 100kw at 1004 feet

FORMAT: AC/Oldies; Sports; AC; Ur-
ban; Country

KNEK-AM & FM, KFXZ-FM
& KRRQ-FM/Lafayette, LA
FREQUENCY: 1190 kHz; 104.7
MHz; 106.3 MHz; 95.5 MHz
POWER: 250 watts; 25kw at 364 feet;
2.6kw at 495 feet; 50kw at 443 feet

FORMAT: Urban; Urban; Urban Old-
ies; Urban

R e e e

R TOMITE

Charisma Broadcasting
stations

PRICE: $6.85 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President William
Bungeroth. Phone: (414) 615-2800
SELLER: Charisma Broadcasting
Group, headed by President Donald
DePriest. Phone: (601) 327-1183
BROKER: Media Services Group
Inc.

WNRX-AM, WTUP-AM,
WESE-FM & WWZD-FM/
Tupelo, MS

FREQUENCY: 1060 kHz; 1490 kHz;
92.5 MHz; 106.7 MHz

POWER: 960 watts; 1kw; 5.4kw at
328 feet; 28kw at 656 feet
FORMAT: News; Sports/Talk; Urban;
Country

WSSO-AM, WKOR-AM &
FM, WMXU-FM & WSMS-
FM/Columbus, MS
FREQUENCY: 1230 kHz; 980 kHz;
94.9 MHz; 106.1 MHz; 99.9 MHz

POWER: 1kw; 1kw; 50kw at 492 feet;
40kw at 502 feet; 50kw at 312 feet
FORMAT: Sports; News/Talk/Sports;
Country; CHR; Rock

KAVL-AM/Lancaster,
KAVS-FM/Mojave
(Palmdale), and KYHT-FM/
Yermo (Barstow)

PRICE: $4 million

TERMS: Asset sale for cash
BUYER: Jacor Communications
Inc., headed by CEO Randy
Michaels. Phone: (606) 655-2267
SELLER: Antelope Broadcasting
Co. Inc., headed by President Ron
Carter. Phone: (805) 942-1121.
FREQUENCY: 610 kHz; 97.7 MHz;
105.3 MHz

POWER: 1kw day/500 watts night;
3kw at 299 feet; 400 watts at 2273
feet

FORMAT: Sports/Talk; Alternative;
Alternative

BROKER: Jorgenson Broadcast
Brokerage

KWRP-FM/San Jacinto
(Riverside)

PRICE: $2.65 million

TERMS: Asset sale for cash

TRANSACTIONS AT A GLANCE

® Charisma Broadcasting Group $6.85 million
WNRX-AM, WTUP-AM, WESE-FM & WWZD-FM/Tupelo, MS

WSSO-AM, WKOR-AM &
Columbus, MS

® KAVL-AM/Lancaster, KAVS-FM/Mojave (Palmdale),
and KYHT-FM/Yermo (Barstow), CA $4 million

® KWRP-FM/San Jacinto (Riverside), CA $2.65 million

* WKIQ-AM/Eustis, FL $210,000

® WSRF-AM/Ft. Lauderdale $1.5 million

°* WFOR-AM & WHER-FM/Laurel-Hattiesburg and WJWF-AM &
WMBC-FM/Columbus, MS $4.

® WEEZ-FM/Laurel-Hattiesburg

® WHTH-AM & WNKO-FM/Columbus, OH $100,000

® KSLM-AM/Salem, OR $605,000

® WLUZ-AM/Bayamon (San Juan), PR $1.6 million

°* WGAP-AM & FM/Maryville (Knoxville), TN Price not released
* WTZX-AM & WSMT-AM & FM/Sparta, TN $615,000

BUYER: Magic Broadcasting Inc.,
headed by President Don McCoy.
Phone: (912) 746-6286

SELLER: HSC Radio Inc. Phone:
(909) 929-5088

FREQUENCY: 96.1 MHz

POWER: 250 watts at 1503 feet
FORMAT: B/EZ

A e s e
) P .

AR

e i e A

WKIQ-AM/Eustis

PRICE: $210,000

TERMS: Asset sale for cash
BUYER: McKenzie Broadcast As-
sociates Inc., headed by President
Bruce Cox

SELLER: Christianson Broadcast-
ing Inc. Phone: (407) 438-1885
FREQUENCY: 1240 kHz

POWER: 1kw day/1kw night
FORMAT: News/Talk

T

WSRF-AM/Ft. Lauderdale
PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Gallery Broadcasting,
Inc., headed by President Carl Nel-
son. Phone: (626) 918-6116
SELLER: Entertainment Radio
Systems, Inc., headed by President
Jon Mark. Phone: (954) 453-3366
FREQUENCY: 1580 kHz

POWER: 10kw day/5kw night
FORMAT: Ethnic

BROKER: Hadden & Assoc.

FM, WMXU-FM & WSMS-FMW/

5 million ]
, MS $1 million

Cumulus acquisitions
PRICE: $4.5 million

TERMS: Asset sales for cash; Cu-
mulus is paying $1 million for WEEZ-
FM/Laurel-Hattiesburg and $4.5 mil-
lion for the four J.W. Furr stations.
BUYER: Cumulus Broadcasting,
Inc., headed by President William
Bungeroth. Phone: (414) 615-2800
BROKER: Media Services Group
Inc.

WEEZ-FM/Laurel-
Hattiesburg

SELLER: Pine Belt Broadcasting
Inc., headed by Owner Gerald Will-
iams. Phone: (601) 425-4486
FREQUENCY: 99.3 MHz

POWER: 50kw at 492 feet
FORMAT: Religious

WFOR-AM & WHER-FM/
Laurel-Hattiesburg

SELLER: J.W. Furr. Phone: (601)
328-1420

FREQUENCY: 1400 kHz;103.7 MHz
POWER: 1kw; 100kw at 1056 feet
FORMAT: Country; Oidies

WJWF-AM & WMBC-FMW/
Columbus
SELLER: JW. Furr

Continued on Page 8

The Wheaties Sports Report
gives your listeners tales, tips,

satellite

Delivered in bulk weekly by

for highest quality and

anecdotes and advice available

timeliness. Catch the feed on

S T

e
T e

nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio

feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time fo a local sponsor
and pocket the cash,

Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

Get off the bench and get
game! Call 1-800-334-5800

to put your station on

the lineup for the Wheaties

Sports Report.
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DO YOU HAVE SOME
CONCERNS

...because you're not getting a random sample
spread over your entire metro?

..because you’re not able to get to your listeners
in all your Arbitron “Hot ZIPs?”

...because you’re not really reaching your real
listeners, but just “professional test takers”
and “referrals” instead?

..because your listeners can’t take the test
on their own schedule the way they can
with an Interactive test?

Interactive music testing can’t solve every
problem you may have as a manager, but
it can solve all these problems...and
deliver clearly better music test results.

Get fully up-to-speed on Interactive music
testing. We'll give you helpful information
on the pros and cons of auditorium vs.
Interactive and answer your questions.

INTERACTIVE: THE MUSIC TESTING
HA REACHES YOUR REAL

Mumc TEChll(}l[)glE LLC
FirRST IN FULLY-DIGITAL ‘mm MUSIC LiBRARY TESTING

If you would like to arrange a specific appointment time at our N.A.B. Suite/
Westin Hotel, just call VP/GM Mike Maloney at (719) 579-9555.

—tAAddadaekicaniadiehistans com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

FREQUENCY: 1400 kHz; 103.1 MHz
POWER: 1kw; 22kw at 755 feet
FORMAT: Country; Country

WHTH-AM & WNKO-FM/
Columbus

PRICE: $100,000

TERMS: Stock transfer

BUYER: John Franks. Phone: (740)
522-8171

SELLER: Charles Franks. Phone:
(740) 522-8171

FREQUENCY: 790 kHz; 101.7 MHz
POWER: 1kw day/26 watts night; 3kw
at 299 feet

FORMAT: Country; Oldies

KSLM-AM/Salem
PRICE: $605,000
TERMS: Asset sale for cash

BUYER: Entercom, headed by Pres- |
ident/CEO Joseph Field. Phone:
(610) 660-5610

SELLER: Williamette Broadcasting ’
Co., headed by President Michael |
Frith. Phone: (503) 390-3014
FREQUENCY: 1390 kHz
POWER: 5kw day/690 watts night

e Ponchos

| FORMAT: Spanish Nostalgia

We have cost effective answers
for your promotional needs!
e Jumbo EventTape®
¢ BunchaBANNERS™
e BumperStickers

e FlashBags™

FirstHash!

6209 Constitution Drive * Fort Wayne, IN 46804
Fax: (219) 436-6739 » www.firstflash.com

1-800-21-FLASH

FORMAT: Oldies
BROKER: Exline & Co.

WLUZ-AM/Bayamon (San
Juan)

PRICE: $1.6 million

TERMS: Asset sale for cash
BUYER: Marketing Promotion
Network, Inc., headed by President
Antonio Perez Yanez. Phone: (787)
721-1515

SELLER: Lucas Tomas Muniz
Ramirez. Phone: (787) 785-1600
FREQUENCY: 1400 kHz

POWER: 5kw

BROKER: Jose Ribas

WTZX-AM & WSMT-AM &
FM/Sparta

PRICE: $615,000

TERMS: Asset sale for cash
BUYER: Commonwealth Broad-
casting Corp., headed by President
Steven Newberry. Phone: (502)
651-6050

SELLER: Austin Broadcasting
Corp., headed by President Bill Aus-
tin. Phone: (615) 836-1055

| FREQUENCY: 860 kHz; 1050 kHz;

105.5 MHz

POWER: 1kw day/9.9 watts night;
1kw day/181 watts night; 1.05kw at
532 feet

FORMAT: Country; Gospel; Country
BROKER: Hadden & Assoc.

___ Tennessee

WGAP-AM & FM/Maryville
(Knoxuville)

PRICE: Price not released
TERMS: Stock transfer

BUYER: South Central Communi-
cations Corp., headed by President
James Calkin Jr. It owns nine other
stations. Phone: (812) 464-1150
SELLER: WGAP Broadcasting
Corp., headed by President James
Calkin Jr. Phone: (423) 983-4310 '

FREQUENCY: 1400 kHz; 95.7 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: Country; Country

(1-800-213-5274)

wWwwwamericanrachohistory-comn

KROO-AM & KLXK-FM/
Breckenridge

PRICE: $310,000

TERMS: Asset sale for cash
BUYER: Breckenridge American
Inc., headed by President Virgil
Moore. Phone: (254) 559-5412
SELLER: Big Country Radio Inc.,
headed by President Kenneth Rey-
nolds. Phone: (409) 268-9696
FREQUENCY: 1300 kHz; 93.5 MHz
POWER: 1kw day/500 watts night;
50kw at 446 feet

FORMAT: Oldies; Country

PLASTIC

PLEASE
RECYCLE

\.

BUSINESS
BRIEFS

Bloomberg

Continued from Page 4

their EED reporting cycle of February through May 1997. The Mass Media
Bureau has twice rejected Rainbow/PUSH petitions to deny the stations’
license renewals. The coalition is now asking the full commission to review
the case.

Tristani Speaks Out On Localism, Diversity

CC Commissioner Gloria Tristani used her time at the Texas

Association of Broadcasters’ September 3 convention in Dallas to
focus on localism and diversity in radio. She took the growth in 24-hour
news channels as an analogy for her views on diversity: “CNN has lots of
different services or formats,” she said. “But there is only one voice —
CNN’s. There’s something different about that kind of format diversity and
the kind of diversity youget with services like MSNBC or Fox News thatare
owned by different companies. Those services have a different editorial
voice.” She continued to push for seeking ways to boost minority
ownership, and for reform of the commission's rules, which she says
enable a broadcaster to own all of the stations within a small or medium
market yet look like it only has half of them.

DOJ, FCC Asked To Investigate

Consolidation In Virginia
C harlottesville, VA-based Air Virginia Inc. (AVI) says the FCC should
solicitthe Department of Justice’s help in looking into the market share
resulting from the merger of Charlottesville Broadcasting Corp. with Eure
Communications in that market. In comments filed with the FCC last week,
AVl said the resulting entity — Charlottesville Communications Corp. — will
command 48-52% of ad revenue in the city, home to the University of
Virginia. The matter is pending before the FCC.

Citywide Merges With Citadel In $34 Million Deal

C itadel Communications has agreed to acquire Citywide Communica-
tions’ WIBR-AM, WXQK-AM, KQXL-FM, WEMX-FM & WKJN-FM/
Baton Rouge and KNEK-AM & FM, KFXZ-FM & KRRQ-FM/Lafayette, LA.
The purchase gives Citadel, which recently went public, entry into both of
those markets.

Citywide President/owner Peter Moncrieffe will join Citadel and will
continue to manage the Louisiana clusters, where Citadel said it plans no
significant changes to the formats or operations. The merger is part of
Citadel's strategy to enhance its presence in the east, following last year's
Tele-Media purchase, and it willnow own or operate 75 FM and 35 AM radio
stations concentrated in 21 mid-sized markets.

Cumulus Acquires 14 Properties In Mississippi

he Milwaukee-based company last week struck four deals in three

Mississippi markets to get the stations for a total of $12.35 miliion.
Itwillbuy WNRX-AM, WTUP-AM, WESE-FM & WWZD-FM/Tupelo and
WSSO0-AM, WKOR-AM & FM, WMXU-FM & WSMS-FM/Columbus-
Starkville from Charisma Broadcasting Group for $6.85 million; WJFW-
AM & WMBC-FM/Columbus-Starkville from Radio Columbus; and
WFOR-AM & WHER-FM/Hattiesburg from Radio Hattiesburg for the
combined price of $4.5 million. Cumulus will also pay Pine Belt
Broadcasting $1 million for WEEZ-FM/Laurel-Hattiesburg. All of the
deals are pending regulatory review, but if concluded as planned,
Cumulus will have 194 stations in 37 markets.

FILED R

August 1998

Fuller Broadcasting, Inc.
Gary Fuller, President

has agreed to sell the assets of

WKKR-FM, WMXA-FM,
WCIM-FM, WZMG & WTLM
Opelika-Auburn, Alabama

to

Root Communications Group, L.P.
Jim Devis, President

We represented the seller in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance
P.O. Box 262888, Tampa, FL. 33685

s

%

PHONE (813) 885-6060 « FAX (813) 885-6857

_/
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IT STILL COME

TO A GREAT PLAN

Coleman Reszarch Plan Devalopers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ram station is now in your format and in your face.

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execution. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for cur clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allews us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “‘data vendors.”

(OLEMANR

An integrated approach

Coleman Research begins the research process with cur
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTe music tests,
which resalts in a comprehensive strategic focus. The

~Plan Developer identifies the winning position, the Focus

Groups umearth “hidden” issues that may affect your
station’s performance and FACTe —through advanced
measures such as Fit and Compatibility—allows you to
build the most focused music library possible. All three of
these tools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:
® Hof 97 /New York ¢ Kiss FM/New York

* KROQ/los Angeles * WBCN/Boston

* Powzr 106/Los Angeles * The Zone/Sacramento
o KSHEE/SE. Louis e MIX 106.5/Baltimore
¢ WIBC/Indianapolis ¢ WKLH/Milwaukee

¢ KYGO/Denver e Power 98/Charlotie

¢ KS95/Minneapclis o KS107.5/Denver

Let's build your “Plan” for success today

“The Plan” from Coleman Research can help take your
station to the top and keep it there. Contact us teday and
put the power of “The Plan” to work for you.

IIII

m sorry | didn’t star?
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
mast importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, I would say, Call
Coleman.”

John Gehron,
American Radio Systems

-SEARCH

(919)571-0000 www.colemanresearch.com
Hamburg ¢ Research Triangle Park ¢ Los Angeles

aan amaricanradinhictorns com -
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KQOL/Vegas Bets
On Allen As Ops Mgr.

Dan Allen has been tapped as
OM at Oldies KQOL/Las Vegas
(formerly KBGO). Most recently
with RCS, Allen also spent time at
such Cincinnati stations as WKRC-
AM, WLW-AM, and WGRR-FM.

“Danny brings tremendous for-
mat knowledge and the energy nec-
essary to maximize our opportuni-
ties in Las Vegas,” said Jacor Re-
gional VP/Programming Jack
Evans. “This is a guy who will dou-
ble his base salary by standing in
front of casinos, betting tourists $10
on ‘Name That Hook’!”

Allen added, “Jacor is commit-
ted to winning. People tell me 1
should be committed, so this must
be a perfect match!”

‘Wild 95.5° Welcomes
Waish In West Palm

WLAN/Lancaster, PA PD Jordan
Walsh has been named PD at Clear
Channel’s WXFG/West Palm
Beach, effective September 21. The
station flipped from Country to CHR
on August 14 (R&R 8/21), has
applied for the new call letters WLDI,
and is using the moniker Wild 95.5.

Clear Channel/South Florida Di-
rector/Programming Rob Roberts
told R&R, “We looked all over the
country to find an extraordinary tal-
ent like Jordan Walsh and are ecstat-
ic that he was already in the compa-
ny. This is a great opportunity for
growth, and we’re looking forward to
Wild 95.5 shooting to the top with
Jordan at the helm.”

Prior to joining WLAN as Asst.
PD/MD and eventually being pro-
moted to PD, Walsh held on-air po-
sitions at WXLK/Roanoke, WTIC-
FM/Hartford, KDWB/Minneapolis,
and WPXY/Rochester. He began his
career at WOKW/Ithaca. NY.

“I am honored to be chosen to
work with Rob and to sign on a new
station for Clear Channel in West
Palm,” Walsh said. “They are look-
ing for big things, and I'm only in the
game to be No. | — that’s what [ am
shooting for.”

Trejo PD At Fourth Sacramento CHR, KHZZ

mador Bustos’ Z Spanish Radio unvelled last Wednesday (9/2) what
ithopes will be its first English-language syndicated format, as Urban
AC KQBR-FM/Sacramento became CHR/Rhythmic KHZZ-FM (Z2104.3).
During a noontime stunt on the west steps of the California state capitol,
new morning host“Mr. Clean” joined Sacramento’s mayor and the Speaker
of the House for the official sign-on, which also served as Mr. Clean's entry
into the state gubernatorial campaign as a write-in candidate.
Steven Trejo has been named PD at KHZZ, now the market's fourth
CHR. Heritage CHR/Rhythmic KSFM, CHR/Pop KDND (The End}, and
hip-hop-oriented KBMB (The Bomb) are the others. When asked how his

NEWSBREAKERS.

station differs from his competitors, Trejo described Z104.3's format as“Adult ~ -

KHZZ/See Page 19

Kelly Named ‘Mix’ PD As KSJL Relocates

Labor Day weekend ushered in
San Antonio’s newest radio station
last Friday, as Clear Channel flipped
the switch on “Mix 96.1,” starting a
string of 10,000 songs in a row un-
der PD Krash Kelly. The station,
which will adopt new calls shortly,
“will be CHR/Pop with some Mod-
ern AC flavoring,” Clear Channel/
San Antonio VP/GM Bob Cohen
told R&R. Core artists include
Matchbox 20, Third Eye Blind, Sa-
rah McLachlan, and Jewel.

Cohen commented, “After
months of in-depth research and
planning, we are excited to bring

San Antonio spoke loud and clear
about what they wanted, and this is
what they were asking for. This sta-
tion is going to leap out of the ra-
dio. It’ll be a blast!™

Kelly added, “With our debut,
San Antonio will get a specially
packaged birthday present of in-
credibly great music. We are so ex-
cited to hit the streets and get to
know all our new friends and listen-
ers.”

When asked if the new station
would target Cox’s crosstown Hot
AC KSMG-FM, Cohen said,
“There are a handful of stations in

San Antonio a radio station that will

certainly fill a need in the market. KSJL/See Page 19

e T e B e S i A
Fridley’s All Smiles With WCOL PD Post

WBBS/Syracuse PD Smilin’ Tom Fridley has been named PD of
Country WCOL-FM/Columbus, effective Sept. 14. He succeeds Gary
Moss, who left for station ownership six months ago. WCOL interim PD/
MDy/afternoon driver John Crenshaw will retain the latter two posts.

WCOL-FM VP/GM John Potter told R&R, “I made a number of calls
around the country, and Tom’s name kept coming up. He has a stellar suc-
cess record and is exactly what we need at WCOL. There was a lot of
uncertainty here during the 10 months it took for Jacor to close on this
station, and he’ll bring focus, calm, and a semblance of order back to this
radio station.”

Prior to joining WBBS as PD in June 97, Fridley spent four years with
WBOB-FM/Minneapolis as Asst. PD/middays. He told R&R, “WCOL’s
a great station in a wonderful city, and I’'m looking forward to working
with John Potter and the entire staff. I also want to thank [WBBS GM]
Joel Delmonico for being a fabulous mentor.”

In related news, five-year Jacor/Columbus vet Brian Dytko becomes
WCOL-FM’s GSM. He has spent the last 18 months as LSM for Rock-
Alternative combo WAZU-FM & WZAZ-FM.

‘The Buzz’ Dies Down As WBZU Flips To Oldies

(13 he Buzz"is now “Cool 106.5" after Capstar flipped WBZU-FM/Rich-

mond from Alternative to Oldies last Friday (Sept. 4). KGOR/
Omaha PD Joe Siragusa continues his Oldies career as WBZU's new
PD/afternoon driver.

Capstar/Richmond Marketing & Promotions Director Janet Catinna told
R&R the decision to change formats came after Capstar executives exam-
ined the results of a perceptual study. Although the Arbitron share for the
Alternative station increased 3.2-4.0 in persons 12+ (winter-spring '98),
Capstar saw the need for an Oldies station in the Richmond market.

And while Catinna concedes that rumors of the flip began circulating
when the study was initiated earlier this year, she says, “We did not want to
make any decisions until we got the results back from that. We also wanted
to make sure it wouldn't do any damage to any of our sister stations. As far
as what Richmond was looking for, we found that the people wanted an
Oldies station”

Catinna said The Buzz went off the air Sept. 2, with listeners greeted
by construction sounds and messages that a new station was being built.
“Thursday morning, kind of just having fun with people, we were just play-
ing really light music. We shifted over to TV tunes after that and kicked off
the Oldies station at 6am Friday. The Buzz on-air staff did not remain on
with Cool, but they are interviewing with other Capstar stations”

Metro Appoints Ambrese Dir./Ops, Minneapolis

homas Ambrose has been named Director/Operations, Minneapolis
for Metro Networks. The 20-year industry veteran joins Metro from
Sports America Radio Network, where he served as President/COOQ.

Ambrose’s other experience includes working as VP/Operations for the
MNN Radio Network. He’s also held OM and PD posts for various Minne-
apolis radio stations.

“Metro works hard to maintain its position as a respected partner of its
broadcast affiliates,’ stated Minneapolis/fOmaha GMTom Tucker.“Thomas’
experience in broadcasting, plus his relationships and knowledge of the
Minneapolis radio market, will be essential to his new position.”

A R S R S R e RS LA

Robinson Rises To Sr. VP/A&R At RCA

RCA Records has promoted Peter Robinson to Sr. VP/A&R. Based
in New York, he reports to RCA President Bob Jamieson.

“Pete Robinson is one of the true artist-oriented A&R people in our
business,” Jamieson said. “I look forward to the great music that Pete’s
artists are creating.”

Robinson first joined RCA in January '93 as Manager/A&R. Prior to
that, he was an A&R representative at Giant Records. He started his mu-
sic industry career at EMI Records in 1989 as an assistant in A&R Ad-
ministration. Robinson works with such artists as Dave Matthews Band,
Robert Bradley’s Blackwater Surprise, and Babe The Blue Ox, as well

as new acts such as Danielle Brisebois, House Of Dreams, and Brenda
Leseuir.
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VIDPAK RESULTS

Vitipake' wins gold for Triathalon

“We were intrigued by the concept of Vidpak™ and decided

to test it in 2 Triathalon markets— on KISC, Spokane, a straight
ahead AC and KVUU, Colorado Springs, a Pop alternative

station. In both cases the results were outstanding. Both

stations had significant gains in overall share and rank position.
Even more impressive were the absolutely clear results you could
see in the monthlies. In both markets 1Q produced great looking,
very persuasive videos that captured the character of each station
perfectly. Vidpak™ is a very effective marketing tool that produces
real results. | highly recommend it."

NORM FEUER
President, Triathalon Broadcasting

* KISC, Spokane, mailed Vidpaks to Women 25-44.

The result; in two trends women 25-44
increased 157%.

**KVUU, Colorado Springs, mailed Vidpaks to
Women 25-34. The result: in two trends women
25-34 increased 91%.

Find out all about Vidpak™ on radio’s only

TV marketing website:

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioiq.com

404 255-3550

FAX: 404 255-8152
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Radio

® Fiorida-based MOR Media is now
operating under its new name of MOR
MEDIA INTERNATIONAL to better
represent its evolving consultant role in
other countries. The company plans to
provide programming, promotion, and
other services to a global clientele.
—(800) 827-1722

e CHANCELLOR MEDIA relocates its
offices to 300 Crescent Court, Suite
600, Dallas, TX 75201.The new phone

s and fax numbers
| are (214)922-8700
| and 8701, respec-
tively.

e JEFF CONDON
is upped to Nat’l
Dir./Media Rela-
tions for Island
Records. He was
1 Assoc. Dir/Media
" Relationsatthelabel.

Condon

Records

e CAROL ANN
DELLA PENNA is
named Dir./Public |
Relations, Cross-
over Music at Poly-
Gram Classics &
Jazz.She comesto
the company from
her previous post of
Manager/Publicity
at Philips Music ™
Group.

o g "'h\’ :
Della Penna

e RITA RAY-
MOND is appoint-
ed VP/Finance at
Capitol Records
She comes to the
label from EMI
Capitol Entertain-
ment Properties,
where she served
as Sr.Dir/Finance. §

Raymond

National Radio

e NBG RADIO, inspired by its radio
program Travel Notes, launches a new
division of the company to produce a
travel magazine called Travel Exclu-
sives. The quarterly publication will
circulate to over 25,000 travel agen- |
cies and focus on four- and five-star-
level travel establishments.

— (800) 572-4624 ext. 778

o WESTWOOD ONE announces its
broadcast of Shania Twain In Concert.

| The one-hour special will air the week

of October 5.
—(212) 641-2052

WW1 also releases its upcoming
NCAA and NFL coverage schedule
(all times are ET):

Sept. 12: Texas @ UCLA, 3:15pm;
Notre Dame @ Michigan St., 7:30pm.

Sept. 13: Tampa Bay @ Green Bay, |
12:45pm; Dallas @ Denver, 4pm; and |
Indianapolis @ New England, 8pm.

Sept. 14: San Francisco @ Wash-
ington, 8pm.

—(212) 641-2057

PROS ON

THE LOOSE

Hal “9000” Abrams — Morn-
ings KBOS-FM/Fresno (209) 433-
9425

Finally, the network unveils the fol-
lowing guests for its live Celebrity
Connection program:

Sept. 11: Entertainment Weekly's
Ken Tucker

Sept. 17: George Hamilton

—(212) 641-3088 (booking) or
2039 (stations)

Products & Services

o MJI BROADCASTING unveils “80s
In A Box,” a monthly production pack-
age including a CD (consisting of 40+
movie, TV, news, and music sound bites
from the decade) and a 20-page book-
let highlighting cultural events, fashions,
pivotol sports plays, and other mile-
stones.

—(212) 896-5256

Industry

e DR. KRISTIN JUFFER joins Ar-
bitron as Dir./Domestic Radio Re-
search. She arrives at the company
from the United States Information
Agency, where she served as Dir/Au-
dience Research.

‘Changes

AC: KDEZ moves to 314 S. Union
Ave., Jonesboro, AR 72401. Station
phone numbers will remain the same.

Alternative: WKRO/Daytona Beach
MD Rosy Acevedo adds APD duties
... WNFZ/Knoxville switches its
moniker to “94.3 Extreme Radio.”
Personnel remains the same.

CHR: KBOS/Fresno morning
driver Hal “9000” Abrams exits
...WKRQ/Cincinnati PD Bill Kla-
proth exits to accept MD duties
at WLUP-FM/Chicago ... KSMB/
Lafayette, LA MD/nighttimer
Brad Newmans adds APD stripes
... WPOW/Miami weekender/pro-
gramming assistant Ira Honig
(a.k.a. Tony the Tiger) adds APD
stripes and interim MD duties ...
WSSX/Charleston, SC MD
Christine Cross exits ... KZZU/
Spokane middayer Paul Gray
segues to afternoons and adds MD
stripes. Swinger Jamie Patrick is
currently filling the midday slot
while the station searches for a
new middayer ... WQSM/Fay-
etteville, NC PD Dave Stone seg-
ues to WWST/Knoxville as APD/
MD/morning driver ... WQHT

| CHRONICLE

CONDOLENCES

Longtime KRLA/L.A. newsman
and KLAC/L.A’s Don Imus Show
local news anchor Richard Beebe,
68, August 29

(Hot 97)/New York stand-up co-
median Majia and veteran mixer
Enuff join Ed Lover for mornings
... Top-rated WERQ/Baltimore
morning man Frank Ski has re-
signed to take a yet-unannounced
job ..WZOQ/Lima, OH PD Ike
Sinclair exits. Sister WLIM-AM,
WAIC & WFGF OM Scott Dugan
adds PD duties at ZOQ ...
WKMX/Dothan, AL nighttimer
Mark Elliot moves to weekends
as WQPW/Valdosta, GA nighttim-
er Parker McKay joins for nights.

Classic Rock: WAOR's and
WNIL’s mailing address is P.O.
Box 370, Niles, MI, 49120-0370.

News/Talk: Bob Allen and Gray
Soapes have been tapped to host
a new weekly sports show, Sports
BS (a.k.a. The Sporis Beat Show)
for WTMA/Charleston, SC ... Ken
And Jerry’'s Courtroom Deli de-
buts on KLSX-FM/L.A., Sunday
nights at 11pm. Hosts are local
attorneys Ken Kahn and Gerald
Wolfe ... Working Family Matters,
a new labor-union-sponsored talk
show hosted by former Pennsyl-
vania State Rep. Karen Ritter, de-
buts on 14 stations in PA, NJ, and
DE. For more info, please call
Ritter at (215) 538-3511.

Nostalgia: WVNIJ/Oakland, NJ
adds the syndicated Don Giovan-
ni’s Italian Carousel o0 its line-
up. It airs Sundays from 1lam-
noon.

Records: Luxie Aquino is pro-
moted to A&R Mgr. at Relativity

|

Records ... Vicki Marshall be-
comes Sr. Dir./Mktg. & Sales for
Narada Productions ... Leah Reid
joins the marketing staff at
DreamWorks Records ... Steven
Storch rises from Asst. Control-
ler/Shared Accounting Services
Group to Sr. Dir./Financial Plan-
ning & Analysis for Sony Music

. Rita Pellinger is elevated to
Mgr./Video Production at Mercu-
ry Records ... Michael Galbe
takes Assoc. Dir./Int’]l duties at
Jive Records.

Industry: Jensen Music appoints
Jon Bosaw Dir./Sales & Mktg.,
Paul Airey Worldwide OEM Sales
Mgr., and George Mantoan Int’l
Sales Rep. for the company.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (372) 3991-9200

Classic Rock

Chris Miller

JOHN FOGERTY Atmost Saturday Night
JOHN MELLENCAMP Your Life Is Now
Hot AC

Garry Leigh

JOHN MELLENCAMP Your Life Is Now
Starstation

Peter Stewart
No New Adds

Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

KISS Psycho Circus

JOHN MELLENCAMP Your Life Is Now
SCREAMIN' CHEETAH WHEELIES Boogie King

Alternative

BETTER THAN EZRA One More Murder
COWBOY MOUTH Whatcha Gonna Do?
SHERYL CROW My Favorite Mistake
SHAWN MULLINS Lultaby

URGE Closer

CHRMot AC
SHERYL CROW My Favorite Mistake
EVERYTHING Hooch

Mainstream AC
SHERYL CROW My Favorite Mistake
HARVEY DANGER Flagpofe Sitta

Lite AC

MAX CARL & 8IG OANCE One More River
HOOTIE & THE BLOWFISH | Will Wait
EDWIN MCCAIN {'ll Be

JOHN MELLENCAMP Your Life Is Now

NAC
RICK BRAUN Hollywood & Vine
GINO VANNELLI Slow Love

uc

80YZ Il MEN Your Home Is In My Heart
EN VOGUE No Fool No More

LAURYN HILL Doo Wop (That Thing)
R. KELLY Haif On A Baby

BROADCAST PROGRAMMING
Walter Powers ¢ (800) 426-9082

Casey Keating
BEASTIE BOYS Intergalactic
SHANIA TWAIN From This Moment On

Digital AC
No New Adds

Hot AC

JOHN MELLENCAMP Your Life Is Now
Digital Soft AC

Mike Bettelli

LEANN RIMES Feels Like Home

Delilah

No New Adds

Alternative

Teresa Cook

SEMISONIC Singing In My Sleep
Urban

Josh Hosler

JD & MARIAH CAREY Sweetheart
PRESSHA Splackavellie

R. KELLY Half On A Baby

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Adult Hit Radio

JJ McKay

SHERYL CROW My Favorite Mistake
Rock Alternative

Doug Clifton

CRACKER The Good Life

LENNY KRAVITZ Fly Away

LOCAL H All The Kids Are Right
SHAWN MULLINS Luliaby

Soft Hits

Rick Brady

SHANIA TWAIN From This Moment On
Rock Classics

Rich Bryan
JOHN MELLENCAMP Your Life Is Now

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day

SHERYL CROW My Favorite Mistake
JOHN MELLENCAMP Your Life Is Now
New Rock

Steve Leigh

No New Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook = (805) 294-3000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer

J. PAGE/R. PLANT Sons Of Freedom
Soft AC

Andy Fuller

ACE OF BASE Crue! Summer
Bright AC

Jim Hays
SHERYL CROW My Favorite Mistake

boJ

Continued from Page 1

creased prices,” and would have given
Capstar 62% of the market’s ad reve-
nues, the DOJ said. Capstar already
owns five stations there: KKYR-AM
& FM, KRMD-FM, KTHN-FM &
KYGL-FM. “The abandonment of this
acquisition means that consumers will
continue to receive the same benefits
of competition they're now getling in
Texarkana,” said Asst. Atorney Gen-
eral Joel Klein.

Capstar declined to discuss the mat-
ter in detail. Spokeswoman Lisa Doll-
inger told R&R, “Due to market-share
concerns on the part of the Justice De-
partment, we decided to terminate the
acquisition.”

And it could have been that with
Chancellor Media buying Capstar for
$4.1 billion to form the nation’s larg-

wwwamericanracdiohistorycom

est radio entity, the buyer just didn’t
need two stations gumming up the
works when the feds were going to
be looking over the acquisition with
a “fine-tooth comb,” as one Chancel-
lor spokesman put it.

But getting eyeballed by regulators
is not new for Capstar. In May, Cap-
star reworked a deal struck in March
to buy a pair of stations in Roanoke,
VA from Jim Gibbons Radio Inc. af-
ter crosstown competitor Mel Wheel-
er Inc. asked the FCC to deny trans-
fer for WFIR-AM & WPVR-FM be-
cause Capstar already owned or op-
erated 11 stations in the market and
had abowt 64.5% of the advertising
revenue. In the revised deal, Capstar
will buy Gibbons’ stations, but will
swap six of its other Roanoke stations
for five outlets Augusta, GA; three in
Columbus, GA; and one in Charlotte:
and further consideration yet-to-be-

determined by those stations’ owner,
Davis Broadcasting.

In other DOJ news: Radio group-
turned-concert promoter SFX Enter-
tainment’s expansion frenzy has now
drawn the attention of the Antitrust
Division at the Department of Jus-
tice, according to the Los Angeles
Times. It comes as no surprise that
Klein might want to flex his muscles
and review the $100 million deal to
snap up Cellar Door. one of the East
Coast’s largest concert promotion
compunies, following last week’s ar-
ticle in The Washington Post head-
lined “A Concert Promoter Out To
Steal The Show?” (The story’s deck
read: “SFX’s reach extends way be-
yond music. Some see a worrisome
grab for power””) That’s attention no
company in an expansion mode
wants, particularly from a newspaper
in the DOJ’s backyard.
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See your market in a new light.

USEYOUR X-RAY VISION
e S
- Radio Market X-Ray from Miller Kaplan. It’s an insightful sales

management tool. Identifies new radio revenue opportunities in

k-i«.&-&»"»&ooo{ e
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your market. Empowers radio sales to access dollars from other

media. It’s comprehensive. Strategic. And flexible. X-Ray provides

214 ENTERTAINMENT

<§£«$«km¢x'tﬂav> et b

 ETIIT T RS I =% — you with all the critical information to manage prospecting, agency
BANKSTON NISSAN | 0.0% 478552 | 0.0% 0% 5,024 798 0.0% el 1 1 : d H . 1 :
T sy T negotiations, personnel evaluation and overall strategic planning.
DAYSPRING GREETING CARDS 0 0.0% 0 | 0.0% 127 545 127 545 00% g
FOLEYS DEPT STORE 0.0% | 1694334 | 0.0% 0% | 15,249,006 ' 0.0%
GREATER DALLAS YOUTH OF 0 00% 0 | 00% 21550 21550 0.0% TAKE AN INSIDE LOOK AT YOUR ACCOUNTS

HBO 0 0.0% 0 | 00% 25 600 25600 | 0.0%
HERB PRODUCTIONS 15,830 6,300 | 39.8% 15,830 |39.8% 73,110 9,900 | 13.5% 73.110 | 135%
MICROSOFT 0.0% 170,667 | 0.0% 0% 597334 | 0.0%
MILLER BREWING CO 0.0% 67007 | 0.0% 0% 402042 | 0.0%

Radio Market X-Ray displays account-by-account expenditures

by industry classification, cross-tabbed to television and newspaper

ROCKWELL 0.0% 0 0.0% 126,120 3 3 3 1

expenditures. In-depth information that provides an accurate
- m*@%ﬁ%ﬁwxgﬁ%ﬂw S & ' P
L *fg*,x* “ o L : ; :
RSt b A S SR picture of your share of the radio market, and helps you realize
.:xiﬁizﬁ.?amﬁ' 17030 6300 | 370 2471208 | 03% | 876,125 | 17,425 |43% | 21,887,998 _]01% lz;.
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Manage your account penetration and buy participation more effectively.

greater market possibilities. That’s X-Ray’s vision.

For more information, please contact George Nadel Rivin, CPA, or . Mlllel', Kaplan,Al' ase & CO., LLP
Don Garrett, CPA at 818-769-2010. CERTIFIED PUBLIC ACCOUNTANTS
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Sales Training: Key To Performance

s ownership consolidation continues to challenge our most
basic assumptions, one truth remains clear: Our core busi-
ness remains the sale of radio broadcast time. Advertising reve-

nue continues to power the radio engine.

While we can talk about all the
new and exciting developments in
our business — millions of dollars
spent in station purchases, great
programming and promotion ideas,
and ambitious plans to develop
nontraditional revenue — none of
them mean anything if we don’t sell
time on the station. Yet, radio sta-
tions continue to lag behind other
industries in sales training. Why?

From the financial side, radio has
traditionally focused on generating
short-term results, i.e., meeting this
month’s budget. We accomplish
this through a combination of sales
performance and expense control.
While sales training is certainly
viewed as a necessary cog in any
business plan, the attention paid to
monthly cash flow can make the
cost of outside sales training look

Competitors are
becoming allies,
there’s more
demand for value-
added promotions,
the Internet has
introduced more
competition for ad
dollars ... The only
constant that can be
counted on in
today’s selling
environment is
change.

bers.

cess.

Sales Training Models

S ales training efforts need to focus on three broad groups
of people: new hires, experienced sellers, and manag-
ers. Here are some examples of specific subjects covered
in Katz Radio Group’s sales training program:

» Time management: Juggling stations, clients, and other business
matters demands well-developed organizational skills.

» Customer-focused selling: Offering the biggest audience and the
best sales presentation doesn’t matter if the client has other needs
that you don't recognize and meet.

» Reading people: The best presentation in the world doesn't matter
if it's given to an unreceptive audience.

* Selling conceptually: Advertisers really want value and results. We
can focus on that to avoid the trap of living and dying by the num-

* How to negotiate: Salespeople must change their approach depend-
ing on the buyer’s style and needs.

» Closing techniques: Some of the best sales efforts go unrewarded
when the salesperson never asks for the order.

* Finding the “economic buyer”: Horizontal and vertical penetration
of the buying organization ensures that the salesperson doesn't take
“no” from someone who can’t say “yes”

* Proactive vs. reactive selling: The best sales are proactive, yet the
majority of salespeople tend to sell in a reactive mode.

» Written presentations: Clear, concise writing supports a presenta-
tion that may be viewed by many people involved in the decision pro-

« Customer service: Service doesn't end when the contract is signed.

* Breaking out of your comfort zones: We must challenge each per-
son to go beyond the familiar and change their selling strategies.

» Radio’s strengths: We have the best advertising vehicle in the world.
We should know how to position its advantages and the synergies it
offers in multimedia campaigns.

« Differentiation of formats: Understanding the nuances of each pro-
gramming type helps us target our medium to an advertiser's needs.

« Avail warfare: What battles are we likely to face for established ra-
dio business? What competitors are likely to be purchased? How
should our strategy change for each potential customer depending
on their needs and our position?

* How to sell through bad books: Every station gets bad ratings re-
ports at one time or another. Are we always prepared with backup
plans, or do we just shake our heads and anticipate reduced billing?

« Selling qualitativety/quantitatively: Selling qualitatively shows how
to position the quality of your audience, not just its size, including
psychographics and product consumption. Selling quantitatively
shows how to make any number work in your favor.

Continued on Page 15

By Mitch Kline

like a discretionary expense, espe-
cially when the pressure is on to
deliver the bottom line.

From the emotional side, most
station managers work their way up
the sales ladder. The highest billers
often become the next GSM and
GM. Many have never been trained
to be managers or even had formal-
ized sales training themselves.
Some of these managers may feel
that outside training could be seen
as a sign of their own weakness as
well as an additional expense.

In reality, many of our current
managers may not have the kinds
of experience that today’s market-
place demands. Individual sales-
people are now asked to represent
multiple stations with difterent for-
mats and appeal. Technological ad-
vancements make research and PC
skills mandatory. Consolidation
among clients and agencies has
changed the way the business is
negotiated.

Constant Change

Competitors are becoming allies,
there’s more demand for value-
added promotions, the Internet has
introduced more competition for ad
dollars ... the list goes on and on.
The only constant that can be
counted on in today’s selling envi-
ronment is change.

Radio’s consolidation has also
affected the employer/employee re-
lationship, which influences sales
performance. Images of lifelong
careers with one company have
been blown up like an atom bomb.
Salespeople change jobs more fre-
quently, and loyalty has become
subject to short-term considerations
of compensation and career ad-
vancement.

The end result? Many salespeo-
ple are ill-equipped to compete in
this new complex environment and
are left behind as their performance
or attitude suffers. Left without
training, they face a sink-or-swim
mentality: “Give them the yellow
pages, and see if they can figure it
out on their own.”

Now we’re seeing a slowdown in
the pace of station consolidation
and ownership turnover in many
markets. Yesterday’s investors are
becoming today’s operators. They
are concentrating more on bringing
in sales over both the long and short
term. As their focus shifts from

Salespeople
On The Move

» Dan Zako joins WKRK (97.1
Extreme Radio)/Detroit as
GSM. He previously served as
LSM of crosstown WDRQ.

« Bill Denton is named LSM at
KTWV/Los Angeles.

» Jeff Gazzarri shifts from Dir./
Artist Relations to AE/Western
Region at Westwood One.
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ADIO GETS RESUL

SUCCESS STORIES FROM THE RAB

A ‘Jean’ius Pairing Proves Successful

SITUATION: Clothier Levi Strauss was searching for a creative way to
utilize co-op dollars that had been accrued with Kohl's Department Stores.
Traditionally, marketing of Levi’s products had been conducted through
Kohl's catalogs that were sent out prior to special promotional events.

OBJECTIVE: Levi's and Kohl's decided to invest in a campaign featuring
radio commercials. But, they were also looking for a promotional vehicle
that would provide additional exposure for Levi's products — particularly
Levi's jeans — as well as the annual summer sale sponsored by Kohl's.
Department Stores.

CAMPAIGN: The radio station selected by the two retailers came up with
a unigue promotional campaign that tied in to one of the area'’s biggest
entertainment events of the summer — an upcoming Michael Bolton con-
cert. As part of the promotion, the station’s afternoon on-air drive person-
ality gave away five pairs of Levi's jeans each day for five consecutive days,
courtesy of Kohl's Department Stores. One of the 25 free jeans recipi-
ents was then randomly chosen to receive the “Best Seats in The House”
at the Michael Bolton concert. The entire promotion was funded through
Levi Strauss’ 80/20 corporate co-op agreement. The 80% provided by Levi
Strauss gave Kohl's a different way to highlight its summer sale with a min-
imum out-of-pocket cost.

RESULTS: Due to the popularity of the campaign, Kohl's Department
Stores and Levi's subsequently teamed up for other radio-publicized pro-
motions: Giving away Levi’s 501 jeans at quitting time — 5:01pm; having
Levi’s jeans sponsor shopping spre<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>