NEWSSTAND PRICE $6.50
Country Isn’t Missing QOut

Continuing the success of “I Don’t Want To Miss A Thing,”

the monster hit from Aerosmith featured in this year's
blockbuster movie
Armageddon, Decea
recording artist Mark
Chesnutt has released
his rendition of the
power ballad, racking
up 70 adds and entering

| this week's R&R

Country chart at No. 36.
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’

THE FIRST 25 YEARS

A year in the making, R&R's 25th Anniversary special
accompanies this issue for our R&R subscribers. It's a

year-by-year retrospective of the events, people, artists,
songs, call letters, and labels that made news in R&R.

THE INDUSTRY’S NEWSPAPER o s ol

industries for their perspectives on the last quarter century.

Los Angeles, CA * AM 110
Chicago, IL * AM 1300

San Francisco, CA * AM [3i0
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Atlantas, GA * AM 590
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San Bieqo,(CR - AM [240 4
(Rassau-Guffolk (long Island), NY * AN 140 dlo
Minneapolis-St.[Paul, MN - AM 1440
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Cleveland, OH * AM 1260

Denver Boulder, CO * AM 1670 and AMT550 J“st
Riversids-San Bernardine, CAN/AM 1290
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Salt Eake City Ogden Pravo, UT » AM 360 '@
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Hartford-Rew Britain-Middletqwn, €T * AM 1550 “ds &
Bigmingham, AL * AM 850
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Baton Rouge, LA =AM 1380

Lafayette, LA */AM 1520

Corpus Christl, TX ° AM 1360
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Savannah, GA * AM 1290

Waco-Temple-Kileen, TX * AM [230

St. Claud, MN - AM 660

Puluthk Superiory MN Wl » AM 210

Parkersburg-Maricita, WY-GH™ AM 1230

Konrae, LA * AM 1310

Cumberland, MD * FM [CO

If you want to experience a real growth spurt, call
Glenn U. Leeder at 212-456-1773 for affiliation opportunities.
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Like You've
Never Heard
Her Before!

Whitney Houston

my love is your love

Her First
Studio Album In

Eight Years

Featuring

When You Believe
The smash hit duet with Mariah Carey
from The Prince Of Egypt

and 11 more cutting edge tracks by h

superstar producers: Wyclef Jean,

 Babyface, Lauryn Hill, Missy Elliott.

- -David Foster, Rodney Jerkins and
' Soulshock & Karlin.

Heartbreak Hotel
With Faith Evans and Kelly Price

-
Album Producers Clive Dav - and Whitney Hous! MlsrA . Www. arista com
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STROLLING MEMORY LANE

In conjunction with our 25th anniversary

special issue, many of R&R's format

editors this week present related

columns. We asked all of them to bring in

a 1973-era photo of themsetves for the

top of the page. They're a hoot! Among

this week's columns:

* CHR: Tony Novia chronicles 25 years of
Y-100/Miami, Page 1

o Country: Lon Helton visits with former
R&R Country Editors Jonathan Fricke
and Jim Duncan, Page 64

e AC, NAC: Mike Kinosian and Carol
Archer ask their constituents where
they were 25 years ago, Pages 75, 81

® Rock: Cyndee Maxwell reprises a 25-
year-old R&R interview with former
KLOS/L.A. PD Tom Yates, Page 86

o Alternative: Jim Kerr goes one-on-two
with R&R's previous Alternative
Editors, Shawn Alexander and Sky
Daniels, Page 92

management « marketing ¢ sales

The holidays are coming! Are you
prepared for the impending stress?
Personnel consultant Linda-Madonna:
offers some tips. Also, management guru
Dick Kazan has four things great
managers should be thankful for these
days.

Begins page 10

 Keith Cunningham to program
Channel 103.1LA.

= Eduardo Leén VP/Programming at
Liberman, Pepe Garza PD for L A.
stations

* Chris Shebel named PD of new Big

City/Chicago CHR simulcast
Page 3

(THis ] WEEK |

CHR/POP
* ALAMIS MORISSETTE Thank U (Maverick/Reprise)

CHR/RHYTHMIC

© DAUMILL ¥ AEDMAN How Deep _. (Def am/RAL Mercunyisiand}
URBAN

« FAITH EVANS Love Like This (Bad Boy/Arista)

URBAN AC
* DEBORAH COX Nobody's Supposad To Be Here (Arista)

COUNTRY
o LEE ANN WOMACK A Littie Past Little Rock (Decca)

AC
« SHAMIA TWAIN From This Moment On (Mevcury)

HOT AC

 ALANIS MORSSETTE Thank U (Maverick/Reprise)
NAC/SMOOTH JAZZ

* RICX BRAUN Hollywood & Vine (Atiantic)
ROCK

» LENNY KRAWTZ Fly Away (Virgin)
ACTIVE ROCK

« LENNY KRAVITZ Fly Away (Virgin)
ALTERNATIVE

© CAKE Never Thers (Capricorn/Mercury)
ADULT ALTERNATIVE

«R.E.M. Daysleeper (Warner Bros.)
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Rush Set For R&R Talk Seminar

B Luckoff receives Lifetime Achievement Award

By Av Peterson
RAR NEWSTALK EDSTOR

Rush Limbaugh — the man
widely credited as a leading force

behind Talk radio’s phenomenal
growth over the past decade — is
set to address R&R's fourth an-
nual Talk Radio Seminar. to be
held Feb. 18-20. 1999 in Wash-
ington, DC’s Grand Hyatt Hotel.
Limbaugh. who shares his

LIMBAUSN/See Page 16

By Rox Rapeicues
R&R EDITOR-IN-CHIEF

Bill, Monica, Mark, Sammy
Spark N/T Radio In Summer

M Format supplants AC as No.1 ; CHR stays strong

August 17, 1998. It’s Phase II, week three of the Summer
Arbitron. and President Clinton testifies before a grand jury.
Later that day, Clinton appears on national TV 1o explain his

Arbitron Forms Coalition To
Measure Internet Listening

COLUMBIA, MD — Among the
oft-asked questions on Ar-
bitron front lines these days
are those that relate to the In-
ternet. How many people have
access to the web? How many

months prior to the survey be-
ing taken, and they're expect-
ed to grow exponentially in the
near-term as well.

The company is expected to
update this research within the
nexi six months. But there

relationship with Monica Lewinsky.  popmaTS/See Page 23 people can hear streaming au-

2 5 dio on the Internet? What are  seems 1o be no question that
Summer '98 National Format Trends the listening the use of
Su97 Fa97 Wi Sp'% Su've OCERNRV pore Arbitron News: sl'rcan.:ing au-
News/Tell/Sports 145 152 147 146 151 ternet broad- ) dio will even-
AC 145 141 152 151 144 casts? * People Meter gets live tually become
(AC) 92 93 103 97 93 Arbitron IERGERINNIELT] as common-
(Hot AC) 53 48 49 54 51 attempted to ian- place as radio
CHR 107 106 105 109 110 e s R "Ste"i't Ko fodes?
(CHR/Pop) 56 5.4 58 6.0 6.0 of these ques- measurement top Foncem And  that's
(CHR/Rhythmic) 5.1 52 4.7 49 50 tions with its [ so'ftware FBLSI00S why Arbitron
Oldies/Classic Rock 105 103 98 101 104 study of In- set for 99 has aligned it-
Country 'g‘i’ 'g': :'g :;____ :'3 ternet usage, © self with Real
Urben 52 5'3 5.0 52 5' P the results of which were un- Networks, Magnitude Net-
:me 'u ClOKdes) a2 a " 48 4.0 veiled at the NAB Radio Show  work. and Engage Technolo-
Spanish-. 62 62 65 65 64 in October. Among the find- gies to measure and report In-

Rock 51 52 52 51 5.1 ings: Nearly one-third of the temet audio. usage.
Ahernative 4'2 40 41 4.0 4t0 populace h.avc access 10 the l.n- Real Networks is the pio-
tiosigmMOR 35 36 36 35 34 termet. but just a sliver have lis-  neering company that invented
NAC/Smeeth Jazz 32 32 33 31 33 tened 10 a broadcast over the  RealAudio. the web plug-in
Classical 18 19 18 17 16 Intermet. But those numbers are  that receives streaming audio
Adult Alternative 12 12 12 13 13 changing — fast. Some 40% of  broadcasts. Engage provides

Remainingformats 4.8 48 5.0 47 . 46 users with Internet access ac-
St ABTEC S A M-S 120; survey peviod: Jaty 2-Sepe. 23 uired that access in the six ARBITRON/See Page 23
. . ] iY.H . 5

American Tower, After 25 Years, It's Still ‘Y’iami | Most Groups Still

OmniAmerica Merge
In $397 Mil. Deal

By MArT SeanGue
R&R WASHINGTON BUREAU
American Tower Corp.
looked westward in expanding
its vertical real estate holdings
this week. It gobbled up broad-
cast tower competitor Omni-
America Inc. on Monday in a
stock-for-stock swap merger val-
ued at $397 million.
OmniAmerica owns 246 tow-
ers and has contracts to build
470 more sites. giving American
Tower approximately 3892 tow-
ers owned, managed. or in de-
velopment when the deal closes,
probably in the first quarter of
1999. The company now has
three core businesses, according
to Chairman and former broad-
caster Steve Dodge: tower own-
ership and leasing. construction
and installatien services
(through the Specialty Telecon-

TOWERS/See Page 18

By Tony Novia
R&R CHR EDITOR

It was in early
1984 when a brash
young promotion di-
rector stood up dur-
ing the weekly pro-
motion meeting at
Metroplex Communi-
cations® WHYI (Y-
100)/Miami  and
asked the general
manager 10 put up a
$2.6 million guarantee to buy
out a Jacksons Victory Tour
appearance. ensuring a date
at the Orange Bowl. Without
the guarantee. the hit-or-miss
tour was not coming to South
Florida.

After the initial laughter in
the room died down, the al-
ways promotion-minded GM
began to think that maybe

B David Ross reflects on a quarter-century of
CHR programming in America’s melting pot

—

this wasn't such a
crazy idea. While the
tour flopped in a few
markets. including
what tumed out to be
a very expensive loss
for WMMS/Cleve-
land. many in the
room felt strongly
that South Florida
was a hotbed of en-
thusiasm for the
Jacksons. especially
the gloved one. It wasn't long
after that meeting that the
GM wrote a “rubber” depos-
it check for $150.000 (the sta-
tion's bank account didn’t
contain nearly that amount
when it was issued), not
knowing that one of the larg-
est and most successful pro-

Soe Page 37

Refuse Liquor Ads

BY Jurvmey Yomke
RAR WASHINGTON BUREAL CHIEF

It was two years ago this week
that an R&R headline read:
“Hard Liquor Group Opens
Door To Radio. TV Advertise-
ments.” It was prompted by a de-

cision by the Distilled Spirits
Council of the U.S. (DISCUS) 10
change its 62-year-old advertis-
ing code to include radio and
television. It was also the begin-
ning of a months-long campaign
to change the culture of the
broadcasting industry. which
had. for the most pant. gladly ac-
cepted commercial messages
from the world of wine and beer.
but steadfastly refused to give —
or sell — the time of day to hard-
liguor entities.

While there have been some
cracks in the wall against hard li-
quor. it still appears that most
large groups have a policy

ALCOHOL/See Page 23

Join us for R&R Convention "99, June 10-12 in Los Angeles!
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On Your Desk Now!
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Cunningham: Channel |

103.1's Prog. Mgr.

Keith Cunningham has been
tapped as Program Manager for Ja-
cor’s Los Angeles-area Adult Aher-
native simuicast of KACD-FM/
Santa Monica and KBCD-FM/
Newport Beach. effective Dec. 7.
Cunningham takes over day-to-day
programming duties from sister
KBCO/Denver PD Dave Benson.
who will continue to work closely
with Cunningham on programming
issues. Cunningham joins “Channel
103.1" from Jacor’s Active Rock
KBPU/Denver. where he was Asst.
PD and Director/Marketing & Pro-
motions.

“Keith and I have worked togeth-
er before. and 1 am happy to have
him on board.” Benson said. “He
has worked for some very success-
ful radio stations. and we feel he’s
the perfect Program Manager for
Channel 103.1. He also has a tre-
mendous understanding of the
*World Class Rock’ format that will

CUNNINGHAM/See Page 23 |

Liberman Taps Leén
As VP/Programming

Spanish-language programming
consultant Eduardo Ledn has
joined Los Angeles-based Liber-
man Broadcasting as VP/Program-
ming. In his new post, Leén will
oversee Spanish News/Talk
KKHJ-AM. Regional Mexican si-
mulcast KBUA-FM & KBUE-FM
{Que Buena). and Spanish AC
KWIZ-FM (Radio Exitos).

*Leon will be invoived with all
the programming elements for all
of our stations,” Liberman Corpo-
rate VP Andy Mars told R&R. “He
will be working with the sound. the
DJs. and the overall presentation
for *Radio Exitos’ and KKHJ, in
addition 0 "Que Buena.” His first
focus. however, will be on Que
Buena. and he’ll be involved in ail
elements of that station. He's had
an amazing track record. and we
felt it was time to make the com-

LEOWSee Page 18

CIaﬂflcatlon

Radio Modema Mexicana, not Ja-

cor, is the license-hoider for XHRM/San |

Diego (R&R 11/13).

R&R Observes
Thanksgiving

l n obsarvance of the Thanks-
giving Day holiday, R&R's
Los Angeles, Nashville, and
Washington, DC offices will be
closed Thursday. Nov. 26 and
Friday, Nov. 27.

Nick Verbitsky.

And they did. Execs from One-On-One Sports and United Stations were
on hand in Chicago 1o celebrate the duo’s recent sales representation
agreement. Participating in a group handshake are (I-r) One-On-One
Sports Exec. VP/Director of Network Sales Bill Peterson; United Stations
VP/Sales, Midwest Region Rich Baum; One-On-One Chairman. President/
CEO Chns Brennan; and US Sr. VP/Sales Jim Higgins and President/CEO

‘apolis radio properties:

Waggoner Now ABC/Minneapolis Pres./GM

ABC Radio has promot-
od Amy Waggoner to the
newly created President/
GM position for its Minne-

Adult Aliernative KQRS-
FM. Rock KXXR-FM,
and Alternative trimulcast
KZNR-FM, KZNT-FM
& KZNZ-FM. She had
been Station Manager for
the group since Oct. *97.
“Amy’s been an effective
leader and manager with ABC for
the past 12 years.” ABC Radio Sta-

Waggoner

tion Group President Mark |
Steinmetz told R&R. “In
her capacity as Station
Manager in the past year,
she has demonstrated her
abilities to lead the entire
staffs of all three radio sta-
tions. She is especially de-
serving of this new job ti-
tle as General Manager and
President.”

Waggoner has also held
the AE, LSM. GSM. and
Director/Sales posts for ABC/Min-
ncapolis.

Shebel PD As chlcago Gets New CHR/Pop

On Nov. 14, after two |
days of stunting. Big City
Radio’s Chicago-area 92.7
simulcast of WBRO/
Kankakee, IL and WCBR/ §
Arlington Heights, IL [}
dropped their crosstown &
simulcast of sisters WXXY-
FM & WYXX-FM's
“Heant & Soul™ format in
favor of CHR/Pop. using
the handle “Kiss-FM™ and
playing 10,000 songs in a
row. Former WDRV/Pittsburgh PD
Chris Shebel has been named PD
and will handie an carly aftemoon
shift.

Big City staffer Harry Legg has
been tapped as Asst. PD/MD. The
stations have a signal upgrade
pending that will give them cover-
age of 80%-90% of the Chicago
metro. They also will be moving to
new studios on Michigan Avenue
in the city.

“We have two 3kw stations right
now,” Shebel told R&R. “In the
first quarter, both stations are being
upgraded 1o 6kw signals and a tall-

er tower. which should pro-
vide a good signal to the
majority of the metro. The
areas where the signal will
be weak will not be parti-
san o Top 40 radio any-
way.

“Format-wise. this is go-
ing to be a traditional Top
40 station with all of the
bells and whistles. We have
done our research and have
all of the tools, including |
weekly callout. to help these sta-
tions become winners in this mar-
ket. Meanwhile. | am searching for
the best talent in America.”

Shebel began his radio career do-
ing nights at WPDR/Portage. WI.
He also did middays a1t WSPT/
Stevens Point, Wl mornings at
WXGT/Columbus: middays at
WLS-FM/Chicago: and momings
at KDKB & KZZP/Phoenix. He be-
gan his programming career at
WLXR/La Crosse, Wl: was PD at
WDJX/Louisville; and — prior to
Pittsburgh — was PD a1t WPRO-
FM/Providence.
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Hayes Heads To WDRV/Pittsburgh As PD

Two-year WKSI/Greensboro PD Michael Hayes is leaving the Pop/Al-
ternative to program WDRYV (The RiverVPittsburgh. effective Nov. 30.

| He succeeds Chris Shebel. who departed the Chancelior Media Pop/Al-

termative last month and becomes PD at WBRO & WCBR/Chicago (see
story. this page).

“Michael flat-out wanted the job more than anyone else | talked with.”
VP/GM Bob Roof told R&R. “Michacl’s very creative and has a way of
taking boring ideas and making them fun for the listener. He's been in
the trenches. and there aren’t many experiences he hasn’t been involved
with. He has a great sense of how to develop a team — and teamwork
does count.”

Hayes — who previously programmed WXGT/Columbus — told R&R.
“This is a fantastic opportunity to work with Bob Roof. [corporate] VP/
Programming Steve Rivers. and [consultant] Guy Zapoleon. The River's
a very focused Pop/Alternative. Our main competitors are heritage main-
stream CHR ‘B94° [WBZZ]} and Pittsburgh’s two ACs [WLTJ and
WSHH]. Before making any decisions, I have to go through a lot of re-
search studies. I won't be going in with any preconceived notions.”

Bergen Becomes KYYS/Kansas City’s PD

Classic Hits WSFR/Lou- Bergen told R&R, "KY
isville PD Greg Bergen is a Iege_l‘giary. heritage
has been named to a simi- Rock station. so 1've got
lar post at Entercom’s my work cut out for me to
Rock KYYS/Kansas City. solidify the position and
effective Dec. 1. He suc- further the branding of a
ceeds Larry Moffitt, who [} great radio station. And

has opted to concentrate
fully on the moming show.
GM Bob Zuroweste not-
ed. *99.7 KY has a tremen-
dously innovative and pas-
sionate staff, and Greg Ber-
gen is just the kind of guy we need
10 lead this wlented group. to cre-
ate great radio. and to develop a
partnership with the airstaff.”

with the help of Jacobs
Media, Bob Zuroweste.
Larry Moffitt, and the great
KY staff. there is still room
fo grow. I'm grateful for
this exciting opportunity.”
Bergen has programmed WSFR
for the last 11 months. Previously.
he spent four years at KRZZ/Wich-
ita — two as MD and two as PD.
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Dex Allen Back In Business With Commonwealth I

[ New radio group will target smaller markets

By JEREMY SHWEDER
R&R WASHINGTON BUREAL

In the grand scope of radio deals, a $2 million purchase hardly
registers. It’s even less earth-shattering when the transaction in-
volves two stations in the tiny El Centro-Mexicali, CA, market.

But last week’s purchase of
KKSC-AM & KSIQ-FM/Brawley.
CA. may have turmned a few heads,
because it represented the first trans-
action for Dex Allen’s new radio
group, Commonwealth I1.

If life was a movie, Allen’s recent
re-emergence as a radio group own-
er might be called “Dex II: The
Comeback.” Allen. a self-described
radio junkie who ran Common-
wealth Broadcasting from 1984 10
1996, sold his enlire group’s assets
in 1996 when the market was ripe.
He went 10 work for Capstar as Pres-
ident of the 41-station Pacific Star
Region.

Less than two years later, he is
back running his own company. He
never really ieft the industry. he just
took a taste of corporate life. While
Allen said that Capstar treated him
well, he realized that he worked bet-
ter in a smaller, more entreprencur-
ial environment.

Hands-On Approach

“I think that once people have
been in business for themselves, it's

very hard for them to be in a corpo-
rate structure,” suggested Tom
McKinley of Media Services Group,
Allen’s broker in the Brawley, CA
deal. “If you're an entrepreneur. then
that’s what you have to do.”

And Allen is an entreprencur. He
started in radio in the 1960s as a jock
and moved up the ranks from sales
manager to general manager to even-
tual owner. At its height, Common-
wealth Broadcagting had eight sta-
tions in five markets: Las Vegas,
Sacramento, Albuquerque. River-
side-San Bemardino. and Yuma, AZ.
Allen estimates that he and his pan-
ners invested $27 million in the sta-
tions and reaped a $50 million re-
tum.

“He has good business sense and
he knows how 10 operate stations
100.” McKinley said. “He’s able 10
operate the stations and get people
to work hard for him.”

Allen’s current radio group. Com-
monwealth I, will target small- and
middle-market stations in the West-
ern U.S. In the post-consolidation
age, smaller markets are really the

only remaining unchartered territo-
ry. Allen said.

“There's inventory there.” he said
from his San Diego office. “There is
very little inventory in the top 50
markets because all of the consoli-
dation has occurred. | think you've
got to be fishing where there is fish.”
That’s exactly what some major
companies have already done, like
Cumulus Media and Regent Com-
munications. which have had success
targeting small markets. Allen’s
strategy is another example of the
growing trend of experienced group
owners enlering “mom and pop”
markets.

Money To Burn

Commonwealth 11 has about $30
million it can use toward station pur-
chases. Allen said. The group is
backed by Boston-based Alta Com-
munications. Allen said he current-
ly has four markets lined up for ra-
dio deals.

But finding good deals hasn’t
been easy. In the consolidation age.
fewer stations are available for pur-
chase. “You've got to look under
rocks right now.” he said. “People
aren’t calling you and saying.

ALLEN/See Page 8

Supreme court To Consider Media

= = = == T

[ Decision could affect reporter ride-alongs

The U.S. Supreme Court said last week that it would look at
two cases that may determine if news crews can accompany po-

lice on raids.

The cases stem from raids in 1992
and 1993 where reporters or camera
crews accompanied police onto a per-
son’s private property. In both cases.
the law enforcement agents were sued
for allowing the news crews 10 invade
those people’s privacy.

The Supreme Court case has im-
plications for news organizations —
including radio stations — 10 contin-
ue “ride-alongs™ with police officers.

Kathy Kirby. legal counsel for
RTNDA. 10ld R&R. “I think it’s im-
portant 10 any news organization. It's
the first case 10 do with news-
gathering techniques that has come
before the Supreme Court in 10
years. If the Supreme Coun decides
government agents can be held lia-
ble for inviting media people to
come along. 1 guess that’s going to
chill their inclination to do so.™

e, — e

Coverage of_naids

The 1992 case involved a Wash-
ington Post reponter and photogra-
pher who accompanied police into
the home of a man wanted on weap-
ons charges. During the raid. the
man’s parents said thal the photog-
rapher took pictures of them while
they were scantily clad, even though
the pictures were never published. In
the 1993 case. a CNN cameraman
participated in a U.S. Fish and Wild-
life Service search of a Montana
ranch where a man was suspected of
illegally Killing eagles.

— Jeremy Shweder

Infinity Shares To Sell For About $20.50
BS Corp. expects to receive nearly $3 billion when it offers Infinity
Broadcasting stock earty next month. According to its filing with the

Securities and Exchange Commission last week, shares will be priced from

$1910 $22. At the $20.50 midpoint range, the 135 milfion Class A common

shares could fetch the new CBS Corp.-owned radio and billboard operation
$2.8 billion before expenses, or about $2.7 billion after costs are figured in.

The IPO, which will trade on the NYSE as INF, is expected to be the
fourth-largest initial public offering in U.S. history. CBS will retain 84% of
Infinity, worth about $14.4 billion, and will hold 96% of the voting power inthe
radiounit.

Meanwhile, on Tuesday CBS closed on its sale of the Westinghouse
Electric Corp. process control unit to Emerson Electric Co. for $265 milfion.
CBS is selling the government operations unit — the only major
Westinghouse industriai operation remaining — 1o a joint venture led by
Morris Knudsen.

Chancellor, Citadel Debt Get ‘B’ Ratings

c hancetior Media Corp.'s $750 million bond sale, announced last week,
was given a “Ba2” rating by Moody's, while the company's 9% senior
subordinated notes were downgraded to “B1” from “B2." This places both
issues in the speculative, or “junk,” reaim. Moody'’s said the ratings reflect
the leverage and “integration risk” associated with Chancetlor's acquisition
spree over the past few months. Meanwhile, Citadel Communications
Corp.'s 10.25% subordinated debt was rated “B-" by Standard & Poor’s,
which rated the company as a whole as “B+" and “stable.”

CD Radio Gets $200 Million Backing, Inks
Globecomm Uplink Deal

ffiliates of Apollo Management LP will buy up to $200 mitlion of CD

Radio stock, the satellite radio company announced Monday. New
York City-based Apollo, headed by financier Leon Black, will purchase
$135 milfion in stock initialty, with CD Radio holding an option on the sale of
an additional $85 million to Apolio beiore October 1999. With the stock sale,
CD Radio has raised $900 million, nearly achieving its pre-operational
capital requirement of $965 million. Just a month ago, Pnme 66 Partners LP
invested $100 million in CD Radio. CD Radio was rated “strong buy™ in new
coverage by analyst Armand Musey at CE Unterberg Towbin. Aiso, CD
Radio recently awarded Globecomm Systems inc. a $2.9 million contract to
build an uplink system to CD Radio’s sateliites.

z Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alpublicly iraded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

Owe Year Ago One Week Ago  11/00/98 One Year Ago Ons Week Ago

Radio Index 173.63  204.13 21245 +1757% -391%
Dow Industrials ~ 7881.07  8919.59 897546 +13.18% -62%
S&P 500 963.09 112572 1 i‘l 01 +1689% -1 M%

-~
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Sure, you've got research...

NOW, WHAT'’S YOUR

You've done perceptual research and it’s fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we’ve been privy to the intimate details of hundreds of radio battles. In many cases,
we’ve witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

* They created a smart strategy that took advantage of an opportunity.

* They allocated the resources necessary to implement that strategy.

» They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That's why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™ SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. We're not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates
AMERICA’'S LEADING STRATEGIC ADVISORS |

205 EasT CHEYENNE MoO

UNTAIN BLVD
CoLorRADO SPRINGS, CO 80906
719.540.0100 °
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RADIO BUSINESS

DEAL OF THEWEEK [l 1998 DEALS TO DATE |l TRANSACTIONS AT A GLANCE

Dollars To Date: $8,237,281,915.73 |

(Last Year: $13,148,870,825)

* KKSS-FM/Santa Fe Dollars This Week:  $12,049,471
(Albuquerque) b (Last Year: $39.300,000)
$5.5 million . Stations Traded This Yoar: 1813
. ast Year:
| Stations Traded This Week: 15
: =% =\ (Last Year: 33)
TRANSACTIONS

Simmons Adds Seventh
Station In Albuquerque

U SunGroup Broadcasting sells KKSS-FM for $5.5 million

~ Deal Of The Week
KKSS-FM/Santa Fe
(Albuquerque)

PRICE: $5.5 million

TERMS: Asset sale for cash

BUYER: Simmons Media Group Inc.,
headed by President G. Craig Henson.
It owns 17 other stafions, including
KDZZ-AM, KIVA-AM, KEZF-FM, KIOT-
FM, KRZN-FM & KZKL-FM/Albuquer-

que. Phone: (801) 322-2500

SELLER: SunGroup Broadcasting of

New Mexico inc., headed by President

| John Biddinger. Phone:(941) 3776710
FREQUENCY: 97.3 MHz
POWER: 100kw at 1875 feet
FORMAT: CHR/Rhythmic
COMMENT: SunGroup had originaily
contracted to seli this station to Trump-
er Communications through Sunburst
Media LP That deal was canceled, and
the sale to Simmons has taken its place.

|

WGMZ-FWGlencoe ‘
(Gadsden)

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Capstar Broadcasting
Corp.,headed by CEO Thomas Hicks.

It owns 463 stations, including WAAX-
AM & WQEN-FM/Gadsden. Phone:
(512) 340-7800

Winter
Weather’s Wrath
GCan Drive Ratings.

Leverage America’s most respected brand of weather
in your 1999 rating strategy. The Weather Channel® gives you
customized local forecasts designed to complement your format.

Call now to capitalize on this winter's active weather. Get the
expertise listeners expect from The Weather Channel... and get

I
|
]
|

it on a barter basis.

For more information call. . .
Norm Zeller, Vice President, Syndication * 770-226-232Q.
Jennifer Looney, Syndication Manager * 770-226-2657

radioNETWORKER |

= THE FREQUENCY OF WEATHER

.

© WGMZ-FMWGlencoe (Gadsden), AL $900.000
© KKSC-AM & KSIQ-FM/Brawiey (El Centro-Mexicali), CA $2 million
© WROD-AM/Deytona Beach $1.01 million

© WWGN-FM/Ottawa, IL $250.000
© KHFX-FM/Ball, LA $100,000

| eWZFL-FM/Centreville, MS No cash consideration

© WBFD-AM/Bedford, PA $29,000

© WBUX-AM/Doylestown, PA $1 million

© WMAP-FiWPageland, SC $105,471
© WIAK-AMASackeon & WZDQ-FMHumbolkt (Jackson), TN $500.000

© WAVI-FM/Christiansed, V1$275,000
© WTJZ-AM/Newport News, VA $380,000

SELLER: Appalachian Broadcasting |
Co.Inc., headed by President Barbara
Fincher. Phone: (256) 549-0931
FREQUENCY: 93.1 MHz

POWER: 1.65kw at 620 feet

FORMAT: Nostalgia

KKSC-AM & KSIQ-FM/
Brawiley (El Centro- |
Mexicali)

PRICE: $2 million

TERMS: Asset sale for cash

BUYER: Commonwealth I, headed
by Dex Alien. Phone: (619) 233-3515
SELLER: Stodelle Broadcasting
Corp.,headed by Steve Stodelie.
FREQUENCY: 1300 kHZ; 96.1 MHz
POWER: 1kw day/500 watts night;
S50kw at 294 feet

FORMAT: Sports; CHR/Rhythmic
BROKER: Tom McKinley of Media
Services Group.

WROD-AM/Daytona Beach

PRICE: $1.01 million

TERMS: Asset sale for cash

BUYER: Gore-Overgaard Broadcast-
ing Inc., headed by President Cordell
Overgaard. It owns four other stations.

| Phone: {561)231-8928

SELLER: La Paz Broadcasting Inc,
No phone number listed.
FREQUENCY: 1340 kHz

POWER: tkw

FORMAT: Nostalgia

| BROKER: Kempff Communications

PRICE: $250,000
TERMS: Asset sale for cash

BUYER: American Family Associa-
tion Inc., headed by President Donald
Wildmon. Phone: (601) 844-8888 |
SELLER: Cormerstone Community l
Radio Inc., headed by President Rich-
ardVan Zandt. Phone:(217) 487-7711
FREQUENCY: 88.9 MHz

POWER: 1.5 kw at 700 feet

FORMAT: Religious

Louisiana

KHFX-FM/Ball

PRICE: $100,000

TERMS: Assumption of debt

BUYER: Cajun Communications of
Texas Inc., headed by President Rog-
er Cavaness. Phone: (318) 487-1035
SELLER: Shelly Cavaness. Phone:
(212) 387-8307

FREQUENCY: 105.5 MHz

POWER: 3 kw at 328 feet

FORMAT: Oldies

WZFL-FM/Centrevilie
PRICE: No cash consideration
TERMS: The terms of this transaction
state that the buyer must construct an

www americanradiohistorv com

antenna tower at least 531 feet high and
aliow the selier to use the tower for
WPAE-FM at no cost for 20 years.
BUYER: Southwest Broadcasting
Inc., headed by President C. wayne
Dowdy. He owns five other stations.
including WAZA-FM/Liberty. Phone:
(601) 783-6600

SELLER: Port Allen Educational
Broadcasting Foundation, headed by
Willie Kennedy. it owns two other sta-
tions, including WPAE-FM/Centreville.
Phone: (504) 627-4578
FREQUENCY: {04.9 MHz

POWER: 3kw at 300 feet

| FORMAT: This station is currently si-

lent

WBFD-AM/Bedford

PRICE: $29,000

TERMS: Asset sale for cash

BUYER: John Cessna. He also owns
WOOX-AM, WAYC-FM & WWCW-FW
Bediord. Phone: (814) 623-0994
SELLER: Paul Imgrund. Phone: (814)

| 623-5131

FREQUENCY: 1600 kHz
POWER: S5kw day/28 watts night
FORMAT: Religious

WBUX-AM/Doylestown
PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Holy Spirit Radio Founda-
tion Inc., headed by President Dale
Meier. Phone: (215) 493-5885
SELLER: Network Broadcasting
Corp., headed by President Marion
Wesley. Phone: (215) 598-7770
FREQUENCY: 1570 kHz

POWER: 5 kw day/1 kw night
FORMAT: News/Talk

WMAP-FM/Pageland

PRICE: $105,471

TERMS: Forgiveness of balance on
promissory note

BUYER: Robert Broadcasting Inc.,
headed by President Earl Haas. Phone:
(843) 672-2336

SELLER: Roldan Broadcasting
Corp., headed by President Adolfo
Roldan. Phone: (843)672-2336
FREQUENCY: 102.3MHz

POWER: 3 kw at 299 feet

FORMAT: Religious

Tennessee i

. WJAK-AM/Jackson &

WZDQ-FM/Humbolt
{Jackson)

PRICE: $500.000

TERMS: Asset sale for cash

BUYER: Wolls Communications inc.,

(Jackson). Phone: (901) 427-8616
Contiausd on Page §
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Automated school closings
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Schools cancel themselves... du just read the list!

/ RCS stoim center User - 1cs

PLUS: make money Mth
StormCenter’s additional
“1-900” module.

Parents and kids call a separate number

S T to hear sponsor message and school
Fsatiniormiation info, bothering nobody at the station. '

e —. ———7 ps Seen at the

e RCS StormCenter is an interactive phone system

for schools, parents and kids. Ay tO 40
e Basic 4-line system with phone card just $2,995 Sc h 0o I Mma ted
» Update long lists instantly in all studios Os’ng s;_

Get StormCenter now...before the snow hits the fan!

Sound Software

Simplify your life and your morning show. Fax to RCS at 914-428-5922

Yes! 1 Mail me 0 fax me QO call me now with StormCenter info.
Name: Title: Actual Call Letters: ;
Address: City: , State:___ Zip: .
Phone: Fax: .
R : RADIO COMPUTING SERVICES ¢RS OF
12 Waster Street (&\"’* 101 o
White Piains, NY 10601 USA . S de/c-
(913) 428-4600 Fax (914) 428-5922 §

info@rcsworks.com www.rcsworks.com (b THE MUSIC SOMEDULING SYSTEW
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an Diego-based Tristhion Broadcasting Co. (NASDAO: TBCOA),

which owns 32 radio stations, reported second-quarter nel revenues
of $10.2 million, up 9% from $9.4 milion in the same penod of 1997.
Broadcast cash flow grew 16% In the quarter to a record $3.9 million,
compared 1o $3.4 million in the second quarter of 1997. Triathion CEO
Norman Feuer credited strong performance from stations in Colorado and
Washington State for the record growth. For the first nine months of 1998,
Tnathion reported net revenues of $28.7 million, a 25% rise from the
previous year, while broadcast cash flow increased 37% to $9.3 miifion in
that time. Trathion recently announced that it would merge with Capstar.
That deal should close in the second quarter of 1999.

B ig City Radio Inc. (AMEX: YFM) posted a net loss of $4.2 million for
the third quarter of 1398, an improvement on the $6.2 million net loss
in the third qraarter of 1997, The radio group, which owns'stations in major
markets such as New York, Los Angeles, and Chicago, reported 1998 third-
quarter net revenue of $4 million, up 42% from the same period last year.
Broadcas! cash deficit was at $425,000, compared to a $166,000 deficitin
the third quarter of 1997. Big City Radio CEO Michael Kakoyiannis said that
same-station revenue grew 30% in the quarter.

hildren's Broadcasting Corp. (Nasdaq: AAHS) had a net loss of

34.1 million (69 cents per share) for the third quarter of 1998,
compared to a netloss of $2.8 miliion (44 cents) for the same pernod in 1997.
Loss before interest, taxes, depreciation, amortization, and corporate
charges was $570,269 for the quarter, compared to $408,559 for the same
quarter in 1997, Minneapolis-based CBC had an active quarter, seliing ali of
its radio stations and winning up to $40 million from Disney and ABC in a
court verdict. CBC's CEO Christopher Dahl said that completing the radio
deals and the court case aliows the company to execute its business plan,
which involves television commercial production.

roadcast studio products manufacturer Pacific Research &

Engineering (AMEX: PXE) reported that sales felt 13% dunng the
third quarter to $3.1 million from $3.5 miillion during the same period in 1997.
The company atinbuted the decline 0 “the timing of systems projects.”
PR&E CFO Larry Eyler told R&R thatthe company doesn't record revenue
for its systems projects until they are finished, and there were a few
instances in this quarter in which projects were not delivered according to
their projected timetables. The company said it addressed these problems

through hiring a new president, Don Naab, and restructuring management.

Sales were up 28% for the first nine months of ‘98 to $11.7 million from $9.1
milkon last year.

uring the third quarter, American Tower Corp. (NYSE: AMT)

continued to reap the rewards of consolidation in the tower industry:
The company's net revenues climbed to $30.5 million from $4.5 million
dunng the same period |ast year, while its cash flow grew 10 $13.8 million
from $2.2 milllon. For the first nine months of ‘98, net revenues increased to
$71.5milflon from $7.9 million. while cash flow grew to $29 million from $4.3
mliion.

ABC, NABET Wil Return To Table

ollowing conversations with Labor Secretary Alexis Herman last weekend, ABC and the National Association of

Broadcast Employees and Technicians have agreed to resume collective bargaining tatks. This week. the
company and the union will present their sides to two federal negotiators. NABET has been locked out by ABC since
Nov. 3, the day after the union staged a one-day strike over heaith plan issues.

AFTRA-Seattie Setties Bargaining Agreement With Extercom Siations

fter more than a year of negotiations, 54 AFTRA members at stations KNWX-AM & KIRO-AM & FM/Seattie
voted to accept a one-year agreement with owner Entercom. The employees, made up of on-air taient and off-
air producers, editors, and board operators, agreed on a contract with wage scale increases that guarantee most
employees additional income, among other benefits, said AFTRA-Seattle Exec. Director John Sandifer. As partof the
deal, employees will aliow Entercom 10 use their work on five other stations in the Seattle cluster. The protracted
discussions had never led to a work stoppage. Sanditer 10ildR&R that AFTRA should sign the agreement this month.

ITU Group Still Working On DAB Standard

working party comprised of industry and govemmental members of the Intemational Telecommunications Union

met two weeks ago in Geneva and decided that it is still far from ready to recommend an intemational digital radio
standard to the ITU. FCC Planning and Negotiations Division Deputy Chief Larry Oison said the group may have a
prefiminary recommendation to the ITU by April. In the meantime, it is possible that France, Germany, and other
Westem European nations could adopt an IBOC standard — though Britain has already begun implementing a system
that uses L-band spectrum. Last month, USA Digital Radio asked the FCC to estabiish IBOC as the U S. standard. The
FCC set Dec. 23 as the deadline for public comment on USADR's petition.
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Audio Architecture-

The first next generation production library for film, television, radio and new media.

Hey, you want a demo?

Make it yourself. We’ll send you a free sample disc.

™ ct@v

~

Emmis Donates Commercial Land To Minority Council

mmis Communications will give the Indiana Regional Minority Supplier Development Council three pieces of
property in downtown Indianapolis that currently house Emmis’ WTLC-AM & FM.

“For over 25 years, the Indiana Council has provided a much-needed service of partnering majority corporations with
minority businesses,” said Emmis Chairman/CEO Jeftrey Smulyan. “This gift speaks in real terms to Emmis’
commitment to minority business development.”

Emmis CFO Howard Shrott toid R&R the company has not put a dollar value on the properties. Emmis will put its
three FMs, two AMs, and magazine publishing group under one roof in downtown indianapolis in earty December.

FCC

Continued from Page 4

‘Please come buy my station."”

In fact, it was Allen’s extensive
industry connections that gave him
the.opportunity to purchase the
Brawley stations. Allen had been
friends with former station owner
Jack Stodelle, who transferred the
assets to his son Steve when he
passed away a few years ago. Then,
about a year ago, while he was still
at Capstar, Allen ran into Stodelle
and told him that he would be in-
terested in buying the stations. In |
June, just after Allen had left Cap- |
star, Stodelle called him, ready 10
sell.

Some might call it a lucky deal. |
Not Allen, who said. “Luck is the |
residue of good planning.™

call 972/406-6800 or e-mail: tmci@tmcentury.com

s imply powerful

www americanradiohistorv com

TRANSACTIONS

Continued from Page §

SELLER: Quality Broadcasting of |
Tennessee Inc., headed by President
James McAfee Jr. Phone: (707) 955- |
6103 "
FREQUENCY: 1460 kHz; 102.3 MHz
POWER: 1kw day/128 watts night: 6kw
at 308 feet

FORMAT: Religion; AC

U.S. Virgin Islands

WAVI-FM/Christiansed
PRICE: $275,000 ’
TERMS: Asset sale for cash [
BUYER: El Morro Broadcasting inc.,
headed by President Luls Mejia. He |
owns five other stations. Phone: (787) |
798-7878

SELLER: St. CroixWireless Co. Inc., |
headed by President John Galanses. |

Phone: (787) 725-6842
FREQUENCY: 93.5 MHz
POWER: 9.6 watts at 807 feet
FORMAT: Urban

Virginia {
WTJZ-AM/Newport News
PRICE: $380,000

TERMS: Asset sale for cash
BUYER: Chesapeake-Portsmouth

| Broadcasting Corp., headed by Pres-

ident Nancy Epperson. She has in-
terests in 47 other stations, including
WCPK-AM/Chesapeake & WPMH-
AM/Portsmouth. Phone: (336) 765-
7438

SELLER: Broadcasting Corp. of Vir-
ginia, Debtor in Possession. Phone:
(757) 490-1601

FREQUENCY: 1270 kHz

POWER: 1kw

FORMAT: Religious
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TONY QUIN

ADVERTISEMENT

AC MARKETING

Does Vidpak Work for AG?

| Twe veteran AC pregrammers talk about their axperisnces with

As 1999 approaches, many AC stations are talking about
Vidpaks as an alternative to TV and direct mail. Tom
Jackson, OM of WLNK, Charlotte and Rob Harder, PD
of KISC, Spokane talk about how this new medium

worked for them.

T& Why did you decide to use
Vidpak in the first place?

RIE Well, we'd heard some good
things about results that other
stations had been getting and
decided to be one of the test
cases for Triathlon Broadcasting.
We were look-
ing for a solu-
tion to our
declining
cume  which
had been erod-
ing for about 3
or 4 months
and thought
this might be a
good way to get us back on
track.

Rob Harder

T& We needed to get the station
known as quickly as possible by
as many people in the target
demo as possible. We thought
Vidpak could do that because it
can be very targeted. and we
would get several minutes to

wiu—_

1 think i you need and
want a quick, big
impact, Vidpak would
be hard to beat.
~Tom Jackson

E-d

really explain to people what we
were doing. It was also really
unique in that you're receiving a
videotape in the mail, which is
still very novel. People would
say. 'Jeez, who sent me this tape?
Let's see what's on it'. And. of
course, the contesting element
that we put into it was an added
incentive to put it in your VCR
and waich it.

TE Tell me how the contest
aspects worked?

T& Well, for a start, we really
wanted to get people's attention.
1 believe the novelty of receiving

a tape is a big factor. but we
wanted some insurance that
they would actually watch it.
So we put a $10.000 instant
winner contest on the label.
Well, the only way you could

*know if you're the winner is to

watch the tape. The research we
did showed that over 60% of the
people who got the tape
watched it. $10,000 is going to
get your attention, so we believe
people did watch it for that. We
also made it clear to them that if
they didn't win the $10,000,
they were still eligible to win
$1.000 just for listening for their
name on the air. And so for
about six weeks after the mail-
ing. we calied
out names of
people on the
mailing list |
and gave
away $1,000
if they called
in. We made it
clear it wasn't
for all of our
listeners. only the people who
had received the video tape. so
they were in a relatively small
pool of people and had a pretty
good chance of winning.

Tom Jackson

TQ So what happened?

RH: Well, we mailed the videos
out right at the start of the sec-
ond phase of the Spring book
with a reply card for our on-air
contest. Within a few days we
started receiving just piles of
these reply cards in the mail, so
we knew the videos were out
there and that people were
responding to our call to action.
And everyday we'd get another
pile of these cards and we knew
then that we were really onto
something big because normally
the response rate is pretty low
for direct mail contests that
we've done in the past. We got a
huge response. In the end it was
over 20%.

T& We were pleased and pleas-
antly surprised at the initial
reaction when the tapes started
arriving. which 1 guess took
about 10 days. For a couple of
weeks we were constantly hear-
ing from listeners or people that
we know in the community that
they or someone they knew had
gotten the tape. We did a pretty
good mailing, because we really
wanted to cover our target demo
Women 25-44. It just proves

_

We knew then that we
were really onto some-
thing big, because
normally the response
rate is pretty low for
direct mail contests
that we've done in
the past. —-Rob Harder

ﬂ

how impactful something like
this can be when you select your
target right and then go after it.

T And what results did you
see?

RE In the numbers, the first
month that the videos went out,
which was the second phase of
the Spring book, the quarter
hours only moved up just a littie
bit. but our cume just went
through the roof. And the next
month we got the payoff. with a
quarter hour increase from an
8410a2l6

TJd: Well, we mailed in February
and the contest stretched the
promotion into March. When
you look back at our discrete
months. they were the two
biggest months of this entire
year. February was. by far, our
biggest, March was the second
biggest of the year. We got a
huge infusion of both cume and
time spent listening.

TQ: And then how did the adver-
tising community respond?

RKE: Acwally very good. The
salespeople came back with

www americanradiohistorv com
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(The first month) our cume just went
through the roof. And the next month
we got the payoff, with a quarter hour

increase from an 8.4 to a 21.6.

MATCI THIS TARY

WIN35,000 &

INSTANTINY &

e gl

—Rob Harder

WIN 5 10,000 INSTANTLY!?

some  very
positive sto-
ries  from
some of our
advertisers
who had
received our video in the mail
and were impressed with the
quality of the video and the pro-
motion we were doing. Actually.
1 believe we probably got some
new clients because of it too,
people calling in who were
potential advertisers who had
seen the video and wanted to
jump on the bandwagon.

T& How would you compare
Vidpak to other media?

REE well. we've tried traditional
television advertising and bill-
boards. We've done direct mail.
We've tried just about everything
you can think of to give us a

.. : =
-39 1042

_..};"L INK

cume and quarter hour hit. This
got the biggest cume increase
I've ever seen on any promotion
we've ever done. | would just
have to say if anybody's look-
ing for a quick fix or needs a
good bump I would highly rec-
ommend trying Vidpak. If
you've tried everything else.
this could be the winner you're
looking for.

T 1 think if you need and want
a quick, big impact, Vidpak
would be hard to beat. It really
gets  people's attention. It
worked for us and I think it'l!
put your station on the map if
that's what you're looking for.
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* Kazan: Things to be thankful for, Page 12
* TV SPOTUight: Paws and effect; Page 12
© Radio-Media: When angry jocks attack!, Page 14
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{ MANAGEMENT } -

COPING WITH HOLIDAY
STRESS IN THE WORKPLACE

B Advice for when you’d rather deck co-workers than halls

Q v =2 Ready or not, the holi-

e day season is again
upon us. Whether a person marks this season with
religious or secular celebration, or even none at
all, additional stress is a holiday byproduct for
most people. From November through January,
there are usually greater demands on our time, un-
avoidable disruptions to our daily routine, and an
added charge on our emotions. Not surprisingly,
this stress can result in the holiday “blues.”

As always, the events that occur in our personal lives
often have a trickle-down affect on our job performance.
Asaresult, during the holidays companies may see higher
levels of absenteeism, below-average work performance,
and a loss of focus by some employees. All of these slow
productivity and result in higher costs to the employer.
What can be done?

To cope with scasonal depression on both a
professional and personal level, we
must acknowledge the phenom-
enon of holiday blues, then try to
help ourselves and support our co-
workers through what may be a
difficult period. Know that re-
pressing difficult or painful emo-
tions — or suggesting that others |
do so — will only prolong the
healing process. '

First, let's try to understand
what causes holiday blues. In
broad terms, three different factors
usually contribute to these feelings ||

some psychological, some fi- |3
nandal, and others physical.

Psychologically, the holidays
are a challenging time. The season
brings memories, both good and
bad, and repressed feelings often
come flooding to the surface.
Employees who have lost a loved

ILINDA MADONNAT

depression, there are strategies to help get through this
period. Here are some suggestions.

Stay in a routine. Change is always stressful, so the
more you can follow your normal routine, the less
additional stress. This is one area in which the normal
demands of your work can actually act as a stabilizing
influence. But remember, it’s not a good idea to increase
workload or deadline demands for you or youremployees
during the holidays.

Set realistic expectations. If your family doesn’t quite
fit Norman Rockwell standards, get over it. Try to accept
your family as they are, and save criticism or problems for
another time. As much as possible, keep yourself
grounded in the here and now, appreciating things as they
are — not as they were in the past or the way you hoped
they would be.

Share responsibilities. Don‘tinvite stress into your life
by taking too much on by yourself. Ask for help whenand
where you need it, and don’t be afraid to say no. Apply
this strategy to both your personal life and professional
life, when appropriate.

Plan ahead. Make a schedule,
setting days and time limits for
shopping, cooking, and visiting, as
well as any work-related obliga-
tions. This eliminates the worry of
fitting everything in and allows
planned time for relaxation. Set-
ting a holiday budget should also
be part of the plan.

Maintain a healthy lifestyle. A
sound mind starts with a strong
body. Although it may be difficult,
try to eat and drink in moderation,

keep up your exercise routine (or
j fitalong brisk walk intoyourday),
and leave plenty of time for rest
and relaxation. If you do give in to
temptation, save it for a few
favorite indulgences.

Combat loneliness. If you find
yourself feeling lonely during the

one, are chronically overworked or
physically ill, or those who struggle with substance abuse
are all high-risk candidates for holiday depression.
However, everyone is susceptible, as reality often falls
short of our overinflated expectations of the holiday
experience. What's more, feelings of depression and
fatigue are often exacerbated by the guise of holiday
cheerfuiness that we sometimes feel we must wear.

Financial concemns are another source of anxiety
during the holidays. The temptation to spend above our
means is fed by advertising, our children’s wish lists, our
desire to look our best at social gatherings, and the general
materialistic fog that sometimes clouds the true meaning
of the season. Credit card bills and debt are concerns any
time of year, but around the already stressful holiday
period, can become a major source of anxiety.

And finally, the holiday season can be a physically
draining time. The added demands of shopping, cooking,
and socializing sometimes result in less sleep and poor
exercise habits. Add to this the typical holiday
overindulgence in food and drink, and it's no wonder our
bodies are stressed! When we're run down physically, itis
more difficult to deal with life’s day-to-day challenges.

So how can you tell if you or one of your colleagues
may be suffering from the holiday blues? Some of the
symptoms to look for include irritability, anxiety,
exhaustion, unexplainable crying, the inability to cope, a
sense of hopelessness, and physical complaints like
headaches, backaches, or insomnia. If you suspect that
you or someone you know may be experiencing seasonal

holiday season, seek the company
of friends and family, or participate in the various social or
religious activities that often surround the holidays. Co-
workers can also be a great source of after-hours or
lunchtime camaraderie if you extend an invitation or
suggest a group activity.

Give unto others. Though it sounds [ike a cliché,
helping others remains one of the best ways to help
ourselves out of depression and loneliness. People are
often surprised by the level of joy and personal fulfillment
gained by offering service to others.

If you follow this advice, the holiday blues should be
temporary and manageable. However, if your depression
lasts longer — or you simply feel you need additional help
to get through the season — talk to your company’s
employee assistance program, a clergyman, or a trained
mental health professional.

As the holidays draw doser, it is important to be
sensitive to the symptoms of the blues inboth yourself and
your co-workers. A compassionate understanding of the
problem is usually all that is needed to get through the
season with minimal damage. And at best, the
introspection that accompanies melancholy emotions
could actually lead to personal growth, deepened
relationships, and a renewed sense of purpose.

Linda Madonna is the director of Corporate Family Network. a
New York-based independent employee assistance program
provider specializing in the media and advertising industries.
She can be reached at (212) 309-9361.

Work is the grand cure of all the maladies and
miseries that ever beset mankind.
— Thomas Carlyle

RADID GETS RESULIS

SUCCESS STORIES FROM THE RAB
Harbor Federal Savings Bank

SITUATION: Harbor Federal Savings Bank needed an advertising
campaign it could literally take to the bank. With 22 branches across
the state of Florida, Harbor Federal Savings was an old hand at
staging grand-opening ceremonies. In this instance, the bank
needed to make an immediate impact in the Port Orange area.

OBJECTIVE: Harbor Federal Savings determined that it needed to
appeal to a family-type audience in promoting the new branch
opening. By advertising on radio, it knew it could reach this
demographic segment. According to Public Relations Coordinator
Anne Satterlee, the bank chose WGNE-FM/Daytona Beach because
“the family-oriented crowd is one of their stronger audiences.”

CAMPAIGN: Harbor Federal Savings and WGNE teamed up for an
intensive advertising biitz. In addition to a schedule of commercials,
the station and bank planned a live broadcast on the day of the
grand opening. WGNE moming co-host “Super” Dave Terry and
station mascot Jeremiah B. Frog appeared at the remote to help
publicize the event. In addition, WGNE provided T-shirts and a
variety of other prizes to be given away at the bank’s opening. “The
station went above and beyond what we expecied of them,” Ms.
Satterlee said. “They were a pleasure to work with.”

RESULTS: “The day of the event. people started coming while we
were still setting up,” Ms. Satteriee explained. Within two hours,
nearly 1000 people had visited the newest Harbor Federal Savings
branch. “The bank did more than $250,000 in transactions that day.
The event exceeded even our wildest expectations. The excitement
generated by the station was unlike anything | have ever seen.”
Obviously, the decision to use WGNE in promoting the grand
opening paid big dividends for everyone invoived.

-RAB TOOLBOX

Mo_ra marketing information and resources from the RAB

FROM MEDIA TARGETING 2000
Savings account holders are evenly split between males and
females. Forty-one percent eam over $50,000 per year, and 35%
are college graduates. This group spends an average of 48% of
its daily media time with radio.

FROM RAB CATEGORY FILES

“Until there is a universe of one, there will always be heavy
competition. Image agvertising is essential to establishing your
new position, and so that is a good portent for the advertising
industry.” (David J. Totaro, Chief Marketing Officer, Dime
Savings Bank Of New York; Crain's New York Business)
INSTANT BACKGROUND — BANKS

Twenty-six percent of U.S. consumers believe it is “extremely
important™ for their primary financial institution to have local
owners. Those who share these sentiments, by region:
Northeast, 20%,; Midwest, 30%; South, 24%; West, 31% (Aragon
Consulting Group/USA Today, July 23, 1998).

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to Radiolink at www.sab.com.

What We’re Buying Online

The Christmas shopping season is almost here, and
Americans seem to have more confidence in buying on
the Internet. Online transactions increased 34% between
April and August ‘98, 80% of consumers have shopped,
while 63% have actually bought something. Oniine
auctions are popular: 41% have participated. Here are the
most popular online transactions:

-~ ahn)
Buying seftware 26%
Banking 25%
Buying books 25%
Buying airline tickets 23%
Making hoteltravel arrangemenis 12%
BSuying flowers 7%
Suying gresting cards ™%

www americanradiohistorv com
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Palm Of Your Hand.

ComQuest's new Windows '98 call-out music software introduces  SreecH RECOGNTTION. Now respondents can either push a button on
over a hundred new features and enhancements, including: their phone for each score, or they may speak their answer.

Pam Paor connectiviry. Every new ComQuest system comes with  ViEEW 26 SONG ATTIBUTE REPORTS simultaneously! Navigate through your
3Com’s award-winning Palm Pilot Professional. Press one button,  call-out results in a fraction of the time it takes you with paper reports,
and your entire call-out results for the week are downloaded to the  then print, save, graph or output the results 10 most other Windows
Palm Pilot, so you can review them anywhere, anytime. programs, including Word, Excel, e-mail or even HTML codet

MarPiNG. View a map of your metro with “push-pins” indicating how  If you're serious about your station’s callout music research, pick
this week’s sample was distributed. Look at all calls placed (for cume  up the phone and let us show you how ComQuest delivers the
and pref), as well as the location of all completed test-takers, from  control, accuracy, flexibility and efficiency you've been craving . . .
County/City/Zip Code level, all the way down to specific streets! while saving you serious research dollars.

ComQuest was first to offer Interactive Voice Response (IVR) technology as a real solution for callout music research.
In fact, every month more than a million song scores are collected by ComQuest systems around the world!

25  com ausss A

Compatible

Marketed exclusively by Strategic Media Research
To learn more about ComQuest, visit us at www.callout.com or call us at 619-659-3600.

Wirubres ani Winb s W Bund amd Eaved 20 g tradronacke of Mtnmd Gropeestion Paim Pl ani 300M s ropsicred rademarke of SCom Ciapeeaten
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<~ MANAGEMENT }

FOUR THINGS GREAT MANAGERS
SHOULD BE THANKFUL FOR

¥ Health and employment status go a long way toward happiness

“So many people walk
around with a mean-
ingless life. They seem half-asleep even
when they’re busy doing things they
think are important. This is because
they’re chasing the wrong things. The
way you get meaning into your life is to
devote yourself to loving others, devote
yourself to the community around you,
and devote yourself to creating some-
thing that gives you purpose and mean-
ing.” So said Morrie Schwartz, who for
more than 30 years was an immensely
popular professor at Brandeis University,
shortly before he died.!

By Dick Kazan

Why do I share his observation with you?
Because as you'll see, it can make you much
more successful and so much happier in your
life. But first, let’s consider what we’re thankful
for.

0 You’re alive.

Often, 1 hear bored workers say, “I'm doing
OK for a Monday,” or, “l can’t wait till 5pm.”
This is unfortunate, because life is precious.
Recently, a 27-year-old police officer was killed
in the line of duty. At
the funeral, as | saw
his widow tearfully
holding their baby
and their little girl
standing alongside
her, the reality that
his life was over
became starkly clear.
She wished they could
have even a few more
minutes together, but
unfortunately, his time had ended. Not yours.
You can enjoy the pleasure of being with others
and create exciting opportunities for yourself.
Life is brief, so live each day to the fullest. Put a
smile on your face, a cheer in your voice, and lift
the spirits of everyone around you.

O You have people who care about you.

In September, I met two homeless men. Robert
is 40, a college graduate and former engineer
who's dropped out. Yet with his command of the
language and in his pink sweater, dark slacks,
and neatly trimmed brown beard, he could pass
for a computer executive. Russell is 49, graying
blond hair, husky build. For many years he was a
construction worker, until alcohol took him from
the work force. Neither man knows the other, but
both live in parks, are lonely, and have no close
relationships.

'TkiEIQElA[)TD

Unlike Robert and Russell, you not only have
a home, but also food in your refrigerator,
money in your pocket, and people who care. Tell
them how much they mean to you, and if you can
also find it in your heart, stop by a homeless
shelter and share a little happiness.

0 You're needed.

Each day, as you go to work, you have a sense
of purpose and the potential to do something
outstanding. In a letter to a newspaper
(Torrance, CA Daily Breeze 10/29/98), the wife
of a recently retired banker talked of how her
husband continues to visit the bank to see his
former co-workers and to feel like a part of the
organization at which he’d spent the past 29
years. He was disheartened when the person
who'd replaced him as the boss discouraged his
involvement.

The columnist wisely encouraged him to
develop an outlet for his financial knowledge,
such as brokering loans or giving others
monetary advice. This would allow him to stay
active in a field he loves and give him the contact
with people that he and nearly all of us need.

O You're healthy.

For 14 years, my dad has battled colorectal
cancer. He's had numerous surgeries, chemo-
therapy, and radiation. Each day he has pain
and/or miserable side
effects, yet he coun-
sels others with the
disease, lives a pro-
ductive life, and hopes
to regain his health.

Many people take
their  health for
granted, but if you or
someone close to you

has battled cancer or another debilitating
disease, you. know the toll it can take. You're
thankful for every day you feel good and sensitive
to those who are not so fortunate.

As a great manager, you're also thankful for
hard-working, loyal employees whose dedication
will make or break your business and, therefore,
directly affect your career. These people are also an
essential.part of the community around you that
Morrie Schwartz urged you to devote yourself to if
you want your life to have meaning. Thanksgiving
is a wonderful time to express your appreciation to
them.

! Tuesdays with Morrie, Mitch Albom, 1997

Dick Kazan is a successful entrepreneur who founded one of the
largest computer leasing corporations #n the United States. He
created and hosts, The Road To Success. the first radio talk show to
offer on-air business consulting to business owners and
employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com. i

HITTING THE PAWS BUTTON

When Classic Rocker WXCD/Chicago
hired Kevin Matthews for momings a
few months ago, it faced the
challenge of letting Matthews’

legions of listeners know that the
former WLUP and WMVP personality

was on a new station and back in

“What is it girfl2”
“What's wiong?”

morings.

To get the point across, Film «

House went retro, bringing a couple

kS e, el
“1 think she’s trying to tell us
something!”

of Hollywood's legendary leading
ladies together for a reunion. June
Lockhart and Lassie, of course,
starred together on the original
Lassie series, and the mostly black-
and-white spot spoofs the old show,

with Lassie arriving on the scene

with that look of urgency in her
eyes.

Of course, Lockhart and “Timmy”
watch in amazement as Lassie once

again finds a way to communicate

her message. The message that
Matthews is back is then reiterated

with a voice-over and togo.

“Oh, yes!”

The spot proved to be so
doggone popular that it spawned a

; follow-up!

1f you'd like to see your station’s ad in the TV SPOTlight. send at least three screen shots and
a description or videotape copy of the spot to MMS Editor Jett Axelrod at R&R, 10100 Santa
Monica Bivd . Fifth Floor, Los Angeles, CA 30067.

This TV SPOTight brouglit to you by

FOCUS TV

The T¥ Placement Sysiem lor Radle.

(800) 581-3277

SPIRIT OF GIVING STILL STRONG

Over $143 billion worth of charitable donations were made last
year, an increase of 7.5% over 1996 figures. About three-quarters
(76%) came from individuals, with businesses accounting for 6%,
and the remainder split evenly between bequests and foundations.

Most households with annual incomes lower than $100,000
give between 1.5% and 2% of their incomes to charity. For those
who earn more than that, the figure jumps to 6%, and interest-
ingly, those with incomes in the top 1% account for 10% of all
donations.

Gifts to religious organizations have increased 75% over the
last 10 years, and they account for nearly haif of all contibutions
received. Educational institutions received $21.5 billion last year,
followed by health organizations (314 billion) and human service
organizations ($12.7 billion).

Funding for the arts actually dropped $300 miilion in 1997,
from $10.9 biilion to $10.6 billion.

Source: AAFRC Trust For Philanthropy

www americanradiohistorv com
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for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
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Canada 1-800-847-5618
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promotions
that rock!

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahion moore @ 808.739.2662

STONEWARE
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4.15 each
minimum
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one color
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([CREATIVE PROMOTIONS ]
800-786-8011 » www.resultsmarketing.com
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B A Radio-Media discussion

What happens when a programming-sales feud
spills onto a station’s airwaves? One such example
recently became a Radio-Media topic.

This recently happened at the station where 1
work. A member of our afternoon team got into an
argument on the air with the GSM. They said stuff
to the listeners like, “If you’re a businessman, and
someone from the sales staff calls you, watch out,”
and [called them] “a bunch of shysters and thieves.”

It really was unbelievable. As of now, no action
has been taken by management — and I don’t think
that aniy will, because it’s a successful and profitable
show. Any comments?

— soundcage@erols.com

This talent’s show is only profitable if sales will
sell it. If sales decides to get even, someone is go-
ing to be out of a job. All they have to do is tell
management that clients don’t want to advertise on
the show. Air talent is easier than ever to come by
these days.

My former mentor had the highest-rated morn-
ing show in the area and ripped the sales depart-

- {SALES |

B

sales

marketing

management

ment one day (on-air) for some-
thing they did. Apparently, the
sales department had plagia-
rized one of his show’s charac-
ters to use in a spot without his
permission.

The sales department should
not have tried to get even with
him, but he did lose his job. Yell all you want to in the
conference room, but keep it off the air.

— Mike Eastland

I was fascinated by this account of an alleged on-
air argument. If this was on the level, I doubt that
management would let such a thing pass without
taking action. The author’s description of the program
as a “successful and profitable show” leads me to
suspect that this was orchestrated purely to generate
street talk and hype. I guess it can work, depending
on the parties involved and the characteristics of that
particular radio market.

Personally, I'd be uncomfortable about it, and I
would at least insist that the sales staff be in on the
joke. If this was not a joke, then I'm stunned that no
other action was taken. The sales staff is entitled to a
great deal more respect than that!

— Andy Pal, GSM
WCLZ-FM/Portland, ME

Radio-Media is a free newsletter, delivered by e-mail only, which
covers the media planning for, and the buying and selling of,
radio advertising. To subscribe, send an e-mail message to Ra-
dho-Media @ adsong.com or call (800) 647-1315.

MARK YOUR CALENDARS

Important dates and events in the coming months

* December 16 — Fall Arbitron ends.

By 1999

i

® January 7-March 31 — Winter Arbitron.

® January 11 — 29th Annual American Music Awards. Shrine
Auditorium, Los Angeles; (213) 931-8200.

© January 31 — Super Bowl XXXII\. Pro Piayer Stadium,
Miami; (212) 450-2000.

© February 4-7 — RAB '99 Mktg. Leadership Conference &
Exec. Symposium. Hyatt Regency Atlanta; (800) 722-7355.

 February 18-20 — R&R Talk Radio Seminar. Grand Hyatt
Washington; (310) 553-4330.

© February 24 — 41st Annual Grammy Awards. Shrine
Auditorium, Los Angeles; (310) 392-3777.

© February 28-27 — Dan 0’Day's Morning Show Weekend.
Summit Hotel, Bel Air, CA; (310) 476-8111.

© March 8-11 — 41st Annual NARM Convention. Las Vegas
Hilton; (609) 596-2221.

© March 10-13 — 30th Country Radio Seminar. Renaissance
Hotel Convention Center, Nashville; (615) 327-4487.

© March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

o Agril 1-June 23 — Spring Arbitron.

o April 19-22 — NAB Radio Show ‘9. Las Vegas Convention
Center; (202) 429-5420.

© June 10-12 — R&R Convention '99. Century Plaza Hotel, Los
Angeles; (310) 553-4330.

_ FO RWA R D Sales & Promotion Plan

December 13-19: int'l Language Week, Tell Someone They 'rd Doing A Good Job Week

&

143

&

O

Ice Cream & Violins Screw patented Bill Of Rights adopted Eat What You Want Nat'l Mapie Syrup Day Underdog Day Nat't Oatmeal Muffin
Day (1798) (1791) Day Intl Shareware Day U.S. aboiishes slavery Day

Nat'l Cocoa Day Paul Revere's famous First street cleaner goes Nat'l Chocoiate- Wright Bros. make (1865) First NHL games

New Zealand ride (1774) into service (1854) Covered Anything Day first flight (1903) First Sunday played (1917)
discovered (1642) First miniature goH Wat Disney dies, goes Boston Tea Party First one-way street newspaper published George Washington
First savings bank course opens (1929) - into cryogenic (1773) (NYC, 1791) {Battimore Monitor, leads troops to Valiey
opens in U.S. (1816) refrigerator (1966) 1796) Forge (1777)

Email: hooks@hooks.com
hooksunlimited@compuserve.com
http: www.hooks.com

FAX: (573)443-4016

Quality...

» Custom Production — Callouts & Montages

200 Old 63 South, #103
Columbia. MO 65201-6081

» Digital, Clear, Consistent
» 45,000+ Song Library

For The Best Auditorium
Test Hook Tapes

» All Formats & International Titles

H

» On-Time Delivery

g

 GoldDics and HitDics |

o

UNLIMITED
e e

The World’s Premier Music Hook Service

Bernie Grice
(573)443-4155
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You have 1,500 new competitors on the
Internet and your audience is listening,

What are you doing about it?

Free from Arbitron: The Internet Listening Study.
Now available at www.arbitron.com.

Your future depends on it.
Arbitron: Helping Grow Radio’s Shg’re

ARBITRIIN

A Ceridian Company www.arbitron.com
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NPR Gets Klose As
New President/CEQ

Kevin Klose has been named
President/CEO of National Public
Radio. The former Moscow and
Chicago bureau chief for The Wash-
ington Post will join the noncom-
mercial network in mid-December.

Klose currently is Director of the
U.S. Intemationat Broadcasting Bu-
reau. He replaces Delano Lewis.
who left NPR in August.

“Kevin Klose brings to NPR his
proven leadership in public affairs
broadcasting, his strong commitment
to journalistic excellence, and his
wide experience as a correspondent,
editor, and media executive,” said
NPR Board Chaiman Kim Hodg-
son. “He has a keen understanding of
the technoldgical and economic fore-
es that are changing the environment
in which public radio operates, and
of the unique role our member sta-
tions play in bringing great radio
programming to communities
throughout the country.”

Cromwell/Nashville
Names Nunley OM

Jay Nunley has been named OM
for Cromwell Radio Group's Nash-
ville stations: Religions WCTZ-
AM. CHR/Pop WQZQ-FM, and
Country WZPC-FM. He shifts
from a similar position at the com-
pany’s Peoria, IL cluster.

In addition to his new duties,
Nunley and consultant Brian Krysz
will continue to work together on
all of the Cromwell stations. Nun-
ley’s main emphasis will be on the
Rock. Alternative. and CHR stations
in the group.

“Not only has Jay. done a fantas-
tic job in building our Peoria sta-
tions into ratings leaders, he also as-
sembled an excellent and very ca-
pable staff.” stated Cromwell COO
Bob Reich..*"This enabled us t0 pro-
mote from within in Peoria by nam-
ing Russ Schenck OM.”

Schenck will oversce WFYR- |
FM, WGLO-FM & WIXO-FM.
He previously was WIXO's PD.

Fill out and return this form to
request new listings for your
company in the all new R&R

NEWSBREAKERS.

| Former Capitol/Nash-

ville Exec. VP/GM Walt
Wilson has been appoint-
ed VP/Sales & Marketing
for Nashville-Based
Asylum, a label he's
worked with as an inde-
pendent consultant for the
iast few months. The po-
sition is new, marketing
duties were previously
handled by former co-

Wilson To Asylum As VP/Sales & Mklg.

Walt has officially joined the |
team. In the few months
that we have already
worked together, he has
been an invaluable asset to
Qur staff. Wait brings with
him a weaith of label expe-
nence — not only in sales
and marketing, but also in
the day-lo-day operation of
a record .

Wilson spent 15 years

President Joe Mansfield, Wilson with MCA — seven with
who left Asylum in April. MCA/Nashvilie — prior to
Asylum President Evetyn Shriver  leaving the label in May ‘95 to join

commented, “We are delighted that

Capitol as Exec. VP/GM.

Former WARA-AM/Atticboro. MA GM Bonnie Gomes has been pro-
moted to VP/GM for Back Bay Broadcasters, the parent company of CHR/
Rhythmic simulcast WLKW-AM, WAKX-FM & WWKX-FM/Provi-

dence.

“Bonnie Gomes is a fundamental building block in Back Bay's growth
plan,” said President/COO John McGuire. “She is a remarkably gifted in-
dividual, and we look forward to her leading the Back Bay Broadcasting

team.”

Gomes previously has served as Director/New Business at Telemedia
Broadcasting. She also worked in Providence as Co-Op/Vendor Director

at WWBB and AE at WH)J & WHIY.

In related news. former WHKK-FM, WPRO-FM & WXEX-FM/Provi-
dence GSM Donna Leach has been named Director/Sales for Back Bay.
e ———

Limbaugh

Continued from Page 1

self-proclaimed “talent on loan from
God"” with more than 20 million lis-
teners across the U.S. every week,
will be the featured speaker at a spe-
cial session exclusively for TRS '99
attendees on Saturday, Feb. 20.

The theme of TRS 99 is “Talk
Radio: The Next 10 Years.” So it's
only fitting that Limbaugh. whe just
celebrated his 1(th year as the host
of America’s highest-rated radio talk
show, will offer attendees a look
back at the trials and triumphs of the
decade gone by and a look ahead to
the new millennium and the for-
mat’s future from his unique van-
tage point and perspective.

In announcing Limbaugh's ap-
pearance at TRS '99, R&R Publish-
er/CEO Erica Farber commented.
“After each Talk Radio Seminar, we

ask our attendees for a *wish list” of
speakers they most want to hear,
and Rush Limbaugh has consistent-
ly been No. | on that list. We're
thrilled he has accepied our invita-
tion, and [ know he'll provide tre-
mendous motivation for all of our
attendees.”

TRS '99 will mark the first-ever
awarding of R&R’s Talk Radio Life-
time Achievement Award. The award
has been set up to recognize and
honor those who have made signifi-
cant contributions to the success of
the News/Talk radio format. The first
recipient of this prestigious award
will be ABC Radio’s KGO & KSR/
San Francisco President/GM
Mickey LuckofT.

This past year saw Luckoff cele-
brate both his 40th year in the ra-
dio business and an unprecedented
81 consecutive No. 1 Arbitrons at
the legendary KGO. Called “the

' Gomes Elevated To VP/GM At Back Bay

Central Star Selects Wood Davis As SVP/Sales

entral Star Communications has named Lind-
say Wood Davis Sr. VP/Sales. He most recently
was aVP atthe Chris Lytle Organization and has man-
aged radio stations in lilinois, Virginia, and Vermont.
“Lindsay is a veteran broadcaster who has been rec-
ognized as one of the finest in our industry.” said Pres-
identCEO Mary Quass. “His exceptional talent and
energy will greatly enhance our sales program.”
Central Star is Capstar Broadcasting's regional op-
erating division, which runs 25 stations in lowa, Hliinois,
Michigan, andWisconsin.

Wood Devis

Wright Rises To VP/GSM At SFX Radio Network

FX Radio Network has elevated VernonWright to VP/GSM. He had
been VP/Urban Sales since 1993 for the company. which recently
changed its name from SJS Entertainment.

“Vernon's strong 25-year marketing and sales background has played
an integral part in making our Urban programming division the best in the
industry” said Exec. VP/GM Ted Utz. “We're iooking forward to utilizing
these same strengths for all of SFX Radio Network’s sales. programming,
and marketing efforts”

Wright has also worked for American Urban Radio Networks, J. Walter
Thompson, and Burrell Advertising.

Robinson Will Head Maverick Media Relations

averick Recording Co. has named veteran publicity exec Heidi Ellen
Robinson as its new Head/Media Relations. Based in Los Angeles,
she reports to GM Russ Rieger.

“We're proud to have Heidi join Maverick” Rieger commented."Her wealth
of experience combined with her exuberance to continually find new ave-
nues that help create exposure for an artist make her a rare find in any
field”

Prior to joining Maverick, Robinson spent seven years as VP/Media
Relations for American Recordings. Between 1981-91, she worked as an
independent publicist, first with her own company. Exposure. and then as
VP/Account Executive for Jensen Communications. Between 1973-80, she
was a publicist with Warner Bros. Records. Prior to that, she was a publi-
cist at Capitol Records and a publicity assistant at Columbia Records, where
she began her career in 1970.

best manager in the business™ by his
peers, few would argue that imy-
body in Talk radio history has con-
tributed more to the format’s suc-
cess than Mickey Luckoff. Admired
by both those who have worked
with him and those who have com-
peted against him. Luckoff was the
unanimous choice to receive this
Lifetime Achievement Award. TRS

‘99 antendees will salute Luckoff
and enjoy a rare opportunity to hear
him speak at a special luncheon to
be held in his honor on Saturday,
Feb. 20.

Look for complete Talk Radio
Seminar registration details in
next week’s edition of R&R and
on the Workk Wide Web mt
www.rronline.com.
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Steele Segues To PD
At WRVW/Nashville

Capstar's WZEE/Madison, WI
PD Jimmy Steele has been appoini-
ed PD at co-owned CHR/Pop
WRVW/Nashville, effective Dec.
14. Steele replaces Tom Peace, who
steps down to concentrate on his af-
ternoon shift and Asst. PD duties.

Capstar/Nashville OM Charlie
Quinn told R&R, “Jimmy is
competition-tested, someone who
has multipie programming success-
es behind him, and [ felt comfort-
able being able to walk away and
take care of the larger assignment |
have. He knows how to do this job
and move this station forward.™

Steele added, I have an enor-
mous amount of respect for Jack
Taddeo and the people at Capstar
who promote from within, and that
says a lot about the company. I look
forward to working with whom 1
consider to be the best in the busi-
ness: Buddy Scott, Charlie Quinn,
and John King. As a team, we will
be able to get everyone on the same
page; fine-tune, focus, and image
this radio station: and create a strong
brand name. | am really excited
about this project and fully expect
us to do some great things next
year.”

Steele began his career as after-
noon driver at WBEN & WMIJQ/
Buffalo. He also held OM/PD posts
at KIXY/San Angelo. TX and
WHHY/Montgomery. AL. Prior 10
joiming WZEE, Steele was Asst. PD/
afternooner at WALC & WKBQ/SL.
Louis.

w ROU-FM/Dayton
Director/Program-
ming & Production and air
talent Stan Bostdn has
been elevated to the VP/
Operations postior parent
company Hawes-Saunders
Broadcast Properties. In his
new post. Boston will add
oversight responsibiiities for
sister WRNE-FiMDayton.
Company President/
GM Ro Nita Hawes-Saun-
ders commented, “Stan has proven
to be a valuable asset to this com-
pany. His commitment and exper-
tise in all areas of the broadcast in-
dustry are evident in every business
decision, This promotion enhances
the overall mission of the company

Hawes-Saunders Ups Boston To VP/Ops

Boston

to remain a viable and
competitive media outlet in
this market”
Boston, a 19-year indus-
,lry veteran, told R&R, “As
we look for growth as a
black-owned radio inde-
pendent company in the
'90s and the next millenni-
um, that's where the new
responsibilities will rest. As
-~ we look to grow and make
purchases and acquisi-
tions oursetves, | will be a key fig-
ure in that planning process.”
Boston joinedWROU in May ‘95
as PD. He aiso served as PD of
WNHC-AM/New Haven, was Asst.
PD of WJMO-AM/Cleveland, and
worked at WPLZ/Richmond.

Jacor/Louisville Resets Dillon’s Duties

Alternative WLRS/Louisville PD Dennis Dilton has been named PD
for Jacor Classic Hits sister WSFR while also assuming OM duties for
WLRS. Dillon moves into the new positions on Nov. 30, when outgoing
WSFR PD Greg Bergen becomes PD at Rock KYYS/Kansas City (see sto-

ry. Page 3).

Jacor/Louisville Director/Operations C.C. Matthews told R&R, “Greg
did a fabulous job during his tenure here at WSFR. We needed somebody
with the same skills he possessed for the imaging of the station, and felt
that Dennis has those talents. Plus. Dennis has experience in the Louis-
ville market and knows of the competitive situation here.”

Dilion amived at WSFR last year after stints in Lexington. KY at WXZZ

and WKQQ.

Jacor/Cincinnati Group MD Rick Jamie had been named interim PD at
WLRS. Jamie returns 10 Louisville, where he previously programmed

WQMF and WXNU.

Towers
Continued from Page 1

structors business that OmniAmerica
acquired in April). and component
sales.

The Boston-based American Tow-
er has been the largest i endent
tower operator in the U.S. since. it
merged with American Tower Sys-
tems (ATS) in June. Dodge hopes to
take the company even higher. telling
anatysts on Monday that its goal of
reaching 10,000 1owers by 2005 will
be escalated thanks to this deal. The
blistering pace will begin next year, he
said. with the company constructing
1600-2000 new sites.

Duodge touted the synergies Amer-
ian Tower is achieving through the
merger. “Our company’'s site acquisi-
tion and zoning skills will now be
combined with OmniAmerica’s un-
panilleled construction skills,” he said.
The deal also marks the first major
foray of American Tower — whose
sites are mostly located in the East —
into the Western US.

More Broadcasting
Partners?
OmniAmerica stockholders will ré-
ceive 1.1 shares of Amernican Tower's
class A common stock for each share
they own. American Tower — which
is trading a totat of 17.7 million shares
for 16.1 million shares of OmniAmer-
ica — will have about 131.2 million
shares outstanding after this deal and
its $185 milliort acquisition of Tele-
com Towers LLC, also announced
Monday.
American Tower is also inheriting
about S60-million in OmniAmerica
Al |

debt, which is included in the $397
million price tag. (That sum pinces a
19% premium on OmniAmerica’s
closing price of $17.50 on Now. 13))

Wall Street rewarded both compa-
nies for the deal on Monday: Omni-
America closed up $6 to $23.50.
while American Tower was up $3.50
to $22.50.

Albuquergque-based OmniAnkerica
was launched by ex-radio owner Carl
Hirsch in September "97, backed by
$100 million in financing from Hicks.
Muse, Tate & Furst. It began trading
as OnmiAmerica in September on the
Nasdaq exchange.

Hirsch's role in the new American
Tower had not been decided at press
time. Dodge told analysts only that
Hirsch would participate in the com-
pany’s acquisitions efforts. Hicks,
Muse partner Jack Furst will join the
American Tower board of directors.

Chancellor Media and Capstar
Broadeasting backer Hicks. Muse is
not the only broadcasting heavy-
weight that will now have an equity
stake in American Tower: Clear Chan-
nel Communications already owns
9% of the company, while Cox En-
terprises (parent company of Cox Ra-
dio) will get a piece of American Tow-
er through Cox's investment in Tele-
com Towers. Dodge hinted that more
broadcasters might come on board as
well. “But we have to prove we can
put an attractive proposal on the ta-
ble that these companies would em-
brace,” he told analysts.

ATS was spun off in June from
Amenican Radio Systems — which
Daodge also helmed — after the con-
summation of its merger with CBS

Corp.

Ledn
Continued from Page 3

mitment 1o a tremendous leader. We
think it's a tremendous statement t0
the community.”

Concurrently. former KLAX/L.A.
PD Pepe Garza has accepted similar
duties at KBUA & KBUE. He replac-
es Fidel Fausto. who has pursued oth-
er interests. Mars said of Garza, “He
is kind of the godfatber of Que Bue-
na’s [presentation] in Guadalajara. We

| have tremendous faith in him here
with our stations.” Leén and Garza are
presently reviewing the cumment Que
Buena airstaff.

Le6n most recently served as a
corporate-level programming consult-
ant for Spanish Broadcasting Sys-
tem's WLEY/Chicago and KRIO/San
Antonio, in addition 10 serving as a
Chicago-based programmer for
KLBN-FM/Fresno and KIWI-FM/
Bakensficld. He also operated the LA.-

| based radio consultancy Radio Ideas.

KBUE. located in Long Beach,
recently increased its power from

| 1200 watts to 3000 watts. With this
power increase and the personnel
| changes at Que Buena. Liberman
hopes to lead the charge against
SBS’ KLAX and Hefiel's KSCA-
FM in the L.A. battle for Regional
Mexican listeners. Mars said,
*“These moves have demonstrated to
the marketplace that we're commit-

NEWSBREAKERS.

| ted to the community and to the for- |
mat. We want to win in Los Ange- |

les. We have a tremendous market-
ing effort, and now we feel we have
| the right manpower behind it.
KBUA & KBUE was rated 1.5 12+
| during Arbitron’s summer "98 rat-

- |

| ings period. putting it in 21st place. |
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Levy, Lytle Become VPs At Virgin/Nashville

S usan Levy and Lorie Lytle
have been appointed VPs of
Artist Development and Pubiicity,
respectively. at Virgin/Nashville.
They lormerly held similar posts
at Capitol/Nashwille. The move re-
unites them with Virgin/Nashvilie
President Scott Hendricks, who
previously was President of Cap-
tol/Nashville.

"Susan has an uncanny ability
to see the overait artist develop-
ment picture when dealing with a
project;” Hendricks said. “Concep-
tually. from the imaging and album artwork to positioning an artist in the mar-
ketplace, Susan seems 10 have a true sense of each artist's individuality and
the talent to transtate thal image to the consumer in a very effective way.

“People naturally love working with Lorie. Her enthusiasm and intuition are
qualities that serve her well in the publicity field and will surely be an asset to
us. With her experience and strong relationships with members of the media,
she will be a valuabie part of this label”

Levy began her music industry career in 1985 as a publicist with MCA in
Los Angeles, transterring to MCA/Nashvilie in 1989 and joining Capitol in
1995. Lytle spent five and a half years with MCA/Nashville prior to moving to
Dallas to launch the PR firm Rocket Science Media. She joined Capitol in
June '95.

Also atVirgin/Nashville: Regina Stephens has been appointed Manager/
Publicity & Artist Development. She spent three years as Exec. Asst. at
Capitol/Nashville, which she left last July.

RCA Turns To Wright For VP/Urban Mktg. Duties

CA Records has tapped Breit Wright as VP/Urban Marketing & Artist
Development. Based in New York, he reports 1o Exec. VP/GM Jack
Rowner.
“Brett's crealive vision and markeling savvy make him a tremendous as-
set to this company.” Rovner said. “'m thrilled to have him on the RCA team”
Prior to joining RCA, Wright headed his own markeling and management
company, Yo! B Consulting. which had RCA among its clients. Before that, he
was VP/GM, Urban Music for Voicano Entertainment. He began his music
Industry career as Sr. DirectorMarketing for Uptown Records, later moving
to Loud Records asVP/Marketing.

meschroer Scores’m Dir./Sports Mktg. Post

MAQ/Chicago has hired John Kamperschroer for ts newly created
Director/Sports Marketing position. He'll oversee the sports market-
ing staff when he joins the CBS News/Sports station on Nov. 30.

“We're ecstatic 1o add John to our team,” said GSM Julie Kirby-Donohue,
to whom Kamperschroer reports. "He brings tremendous sports marketing
experience to the company and, as a local guy. he has a great understanding
of the traditions of Bears football and Blackhawks hockey”

Kamperschroer most recently was Sr. VPMarketing & Sales for Major
League Soccer's San Jose Clash. Prior to that, he spent nearly a decade in
the Oakland A's marketing department.

Lytle

Levy

ﬁa-lhrt-uow Eletro News Bureau cfﬁef/Banhﬁm

otro Networks has appoinied Mat Tiahrt News Bureau Chiet/Balti-
more. The 15-year radio news veteran most recently was News Bureau
Chief in Norfolk. He's also worked for Metro Networks in Washington. DC.
“As our news operation continues o grow, it's essential to find a person
who has the knowledge, experience, and leadership (0 enhance it;” com-
mented VP/Atlantic Region Benson Riseman. “Mat has many years of expe-
rience In this ndustry, and he will be a great asset in heiping to meet our
affikate needs”
In relaled news, Metro has named Sara Johnson Asst. Director/Opera-
tions, Seattle. Johnson spent seven years as an airbome traffic reporter for
Metro and crosstown KING-AM,

Katz Corp. Communications Welcomes Wyer Lane

athieen Wyer Lane has joined Katz Media Group as VP/Corporate
Communications. She's worked in marketing and communications for
Sony Music, General Motors, and Seagram’s Gin, among others.
“Kathleen's excelient and diversified corporate communications, public
relations, and event marketing experience will undoubtedly benefit Katz and
our clients going forward,” said CFO Rich Vendig. “*Her fresh and dynamic
perspective will provide a renewed focus 10 our business.”
Wyer Lane also spent 10 years in sales management with Xerox. She
later held corporate communications and sales positions for HBO.

o
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® FRANK MINIACI has joined Broad-
way Entertainment to administer efforts
for the Radio’s Hollywood Edge service
offered by the company’s entertain-
ment division. Miniaci will also sit on
the company's board of directors.
Broadway Entertainment offers morn-
ing show prep and marketing and pro-
motional support both domestically and
abroad. Miniaci previously served as
R&R Radio Editor.

Records

o ADAM MIRABEL -
LA has been elevat-
ed from Nat'l Dir/
Sales to Sr.Nat'1 Dir/
Sales at Attantic.

Mirabella

© TIM PEARSON has been namedVP/
Sales & Marketing of Sony Music Di-
rect, a direct-to-customer division of the
music conglomerate. Pearson most re-
cently served as VP/Business Devel-
opment of PolyGram Video/PolyMedia.

National Radio

® SFX RADIO NETWORKS has
launched a new daily service, Urban
Radio Hotwire, that includes fax and au-

CHRONICLE

CONDOLENCES

WQJQ-FM/Jackson, MS
APD and legendary WABBMo-
bile talent Briaf Harrigan
(a.k.a. Morgan Gunn), No-
vember 14. 2

KKIX/Fayetteville, AR -mid-
dayer John Anthony, Novem-
ber 12.

dio features for Urban AC prepared by
Cameron Turner. Daily information in-
cludes timely entertainment news, mu-
SIC news, sports, and interview leads.
—(212) 679-3200

® WESTWOOQD ONE's askMartha, a
90-second daily feature with Martha
Stewart, will feature the tollowing
Thanksgiving-oriented schedule for
the following week:

Monday (11/23): Cranberries

Tuesday: The basics of turkey

Wednesday: Sweet potatoes and
yams

Thursday: Mashed potatoes

Friday: Potato prints

Additionally, WW1 will present the
following NFL games on Thanksgiving
Day (11/26):

Pittsburgh Steelers at Detroit Lions,
12:15pm ET

Minnesofa Vikings at Dallas Cow- |

boys, 3:45pm ET
s (212) 641-2057

® MJI BROADCASTING's Starline
presents an evening with Martina

McBride. Listeners can interact via
phone or e-mail with Martina live dur-
ing the 90-minute broadcast set for De-
cember 2, This program is availabie on
a barter basis.

- (212) 896-5256

® LUTHERAN HOUR MINISTRIES
has expanded its holiday programming
to include radio dramas based on its
animated television specials The Puz-
2zie Club Christmas Mystery and Red
Boots For Christmas. The programs are
scheduled to alr nationwide on the Chil-
dren’s Sonshine Network at a date to
be determined.

—(800) 442-0324

® ABC RADIO NETWORKS presents
Christrnas In America With Bob Kings-
ley, a six-hour music-intensive radio
special available on CD for broadcast
between December 19-26.

—(972) 448-3376

© ABC's RADIO TODAY ENTERTAIN-
MENT offers the following upcoming
holiday specials:

Thanksgiving — Dick Bartley Salutes
The Golden Girl Groups, November 25-
29, two hours on CO.

Big Bang Country Special — Tnisha
Yearwood Live From Wait Disney World,
weekends of December 12 and 19, two
hours on CD.

Chnistmas — Merry Christmas From
Walt Disney World, hosted by Jason
Alexander, week of December 21, two
hours on CD.

Christmas With Rick Dees, airing
Christmas Eve or Christmas Morning,
four hours on CD.

—(212) 581-3962

Industry: Michael Knox is elevat-
ed to VP/Productions, Artist-Writer
Development at Warner/Chappell
Music in Nashville ... Wayne Bray-
fickd is upped to President of Mc-
Fadden & Assoc. Booking Agency
... DeMers Programming names
Ellen Costello MD -of the firm ...
N2K's Music Boulevard partners
with Yahoo! Japan to create the larg-
est online music store in both the
USS. and Japan ... Jason Padgitt is
upped to Sr. AE at Rogers & Cowan
... Jesse Piatte Jr. is now VP/Do-
mestic Sales, Broadcast Products at
TFT Inc. ... Jennifer Brody has been
named Sales Mgr./Northeast for
Dormont Technologies ... Stephen
Sampson heads up Custom Busi-
ness Systems Inc.’s (CBSI) overseas
launch of the company’s Digital
Universe System ... Don Spragg be-
comes AM Radio Product Manag-
er/Broadcast Systems at Hams Cor-
poration ... Ellen Zoe Golden has
opened a new office for her music
publicity company, EZG Media &
Marketing. located at 53W. 23rd St.,

PROS ON

THE LOOSE

Scott McKay (Marinoff) — Af-
ternoons WNOP-AM/Newport, KY*
(513)821-1708

Daniet Polimino — Mornings
KKFN/Denver (303) 733-4688

11th floor, New York. NY 10010.
Phone: (212) 590-2155; Fax: (212)
590-2151.

Sales: Drew Korzeniewski is
named GSM for KNKI-FM/Dallas-
Ft. Worth ... WKQQ/Lexington, KY
GSM Tim Wagner exits ... WXEX/
Providence taps Bill Brady Sales
Mgr. ... H. Robert Muzac is named
NSM and Darrin Broderson takes
AE duties at WQHT/NY ... Kevin
Hayes becomes AE/Detroit for
Westwood One.

Marketing & Promotions: Beki Go-
mez becomes Promo Dir. for KCBS/
L.A. ... Michael Gardner joins
KSON/San Diego as Promotions
Dir. ... WOGY/Memphis pan-timer
Mark Anthony rises to Promo Dir.
... Jim Sellers is named Promo Dir.
at WRFX/Charlotte.

AdultAlternative: Keith Andrews is
now interim MD at WXRV/Boston.

AC: Carrie Owens and Matt Cain
join Hot AC KRSK-FM (rosie
105)WPortland for momings and af-
ternoons, respectively ... WVOR/
Rochester weekender Dean
Amsler exits ... WIBR-FM/Wilm-
ington. DE MD Dave Banks exits
;.. Brad Kelly becomes MD/mid-
days at Hot AC WAEV-FM/Savan-
nah. GA ... Bob Maxwell is new
to overnights at WNSN/South
Bend. IN ... Hot AC WCGQ-FM/
Columbus, GA's new program-
ming hotline is (706) 660-4637.

Alternative: Kristen Pettus is
named interim MD at WEND/Char-
lotte ... WAVF/Charleston. SC's Sun-
day evening specialty show, The Cut-
ting Edge, will now be hosted by
Janda ... WRXR/Augusta, GA's
new fax number is (803) 279-1418.

CHR: WZOK/Rockford. IL MD
David J adds APD duties. Chery!
West joins "ZOK for middays, ac-
cepting the nom de aire “Jenna
West.”

Country: Marty McFly signs an
agreement to co-host Nashville
Nights, a joint venture between
Capstar and Jones Radio Network.
He starts on December 7 ... At
KSON/San Diego: APD Greg
Frey adds the MD duties of Ste-
va Barnes, who takes {ull-time air
duties from 9am-noon. Longtime
KSON vet Nick Upton is now do-
ing noon-3pm, and Kimo Jensen
handles afternoons ... WKIX &
WKXU/Raleigh-Durham MD/
mornings Travis Moere joins
WHSL/Greensboro for after-
noons, station imaging, and cre-
ative services ... New to KHKV/
Des Moines are Bob James for
wake-ups (¢ffective 12/14) and JC
Walker as MD/middays (effective
11/30).

Oldies: KCMG (Mega 100) relo-
cates 10 6500 Wilshire Blvd.. Suite
650, Los Angeles. CA 90048.
Phone: (323) 852-1003: Fax: (323)
866-1256.

-

NATIONAL
RADIO
FORMATS

ABC RADIO METWORKS
Robet Hall » (972) 991-9200

Classic Rock

Chris Miller
No aods

Hot AC

Steve Nichols
SHANIA TWAIN From This Moment On

Starstation
Peter Stewart
DAXOTA MOON Aniother Day Goes 8y

Touch
Ron Davis
No adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BLACK SABBATH Psycho Man
METALLICA Turn The Page
ROLLING STONES Gimme Shefter

Alternative

BRIAN SETZER ORACHESTRA Thrs Cat's On A
LESS THAN JAKE History Of A Boring Town
METALLICA Tumn The Page

CHR/Het AC

BLACKSTREET & MYA ... Take Me There
HOUSTON & CAREY When You Beireve
R. KELLY & CELE DION 'm Your Angel
NEW RADICALS You Get What You Grve
SUGAR RAY Abracadabra

Mainstream AC
ROUSTON & CAREY When You Befeve
R. KELLY & CELINE DION I'm Your Ange!

Lite AC

DAND CASSIOY No Bndge | Wouldn't Cross
HOUSTON & CAREY When You Beheve

M. KELLY & CELMIE 090N I'm Your Angel
IOMICA Angei Of Mine

NAC
PATT) AUSTIN Don't Go Away
LEE RITENOUA Thrs Is Love

”©

BUACKSTREET & MYR ... Take Me There
MHOUSTON & CAREY When You Bekeve
MONTELL JORDAN When You Get Home

RS e e s T

BROADCAST PROGRAMMING
Walter Pewers « (800) 426-9082

-

[~ ]

Casey Keating
BRANDY Have You Ever?
EVE § Inside Out

Digital AC

No adds

| IATALIE MERCHANT Break Your Heart

Hot AC
SHANIA TWAIN From This Moment On

Digital Soft AC
Mike Bettelli
EOWIN MCCAIN [l Be

Deiilah
No adds

Alternative

Teresa Cook
ALANIS MORISSETTE Joining You
ORGY Bive Monday

Urban

Josh Hosler

TATYANA AL} Boy You Knock Me Out,
BLACKSTREET & MYA ... Take Me There
WILL SMITH Miam:

2PAC Changes

JONES RADIO NETWORK
Jim Murphy ¢ (303) 784-8700

Aduit Hit Radio

& McKay
NEW RADICALS You Get What You Grve
SEAL Human Beings

Reck Alternative
Doug Clifton

No adas

Seoft Hits
Rick Brady

No acas

Reck Classics

Rich Brysa

0.8, KING Bad Case Ot Love
R_E.M. Daysieeper

ROLLING STONES Gimme Shelter
PETER WOLF Tuiming Pages

=

RADIO ONE NETWORKS
Tony Mawre * (970) 949-3339
Net AC

Yvoune Boy
HOGTIE & THE BLOWFISH Oniy The Lonely

Now Reck
Stove Loigh

NOLE Makiou

————— T -

WESTWODD ONE RADIO NETWORKS
Charlie Cook * (005) 294-9009
Racy Thempses

Aduit Rock & Roll

Joff Gonzer

RUSH The Spirit Of Radio (Lve}

Seft AC

Andy Fuller

HOUSTON & CAREY When You Believe
Bright AC

Jim Hays

No adds

Rock: WONE/Akron drops the Bob
& Tom Show. Former morning hosts
Jim Chenot and Kathy Vogel re-
turn to that slot. PD J.D. Kunes
segues from afternoons to middays,
night slammer Tim Daugherty is
upped to afternoons, and overnight-
er Tara Kamman rises to nights ...
WAMX/Huntington, WV moming
host Quinn and aftermooner Bob
Ball exit. Rob Kimball joins as
local producer for the John Boy &
Billy Big Show, night slammer Rob-
in Wildes rises to middays, Produc-
tion Dir. Jason Steel picks up 2-
4pm duties, PD Debbie Wylde cov-
ers the 4-7pm slot, and Erik Raines
joins for nights ... KRBR/Duluth,
MN picks up Bob & Tom for morn-
ings ... Aftemoon driver Chopper
Harrison exits WRQC/Minneapo-
lis ... KAZR/Des Moines, 1A wel-
comes Jo Michaels for middays
and “Clutch”™ (a.k.a. Jeff Witzke)
for nights ... WWWV/Charlottes-

ville, WV afternooner Kurt Foster
exits ... WTPT/Greenville, SC wel-
comes Taylor for nights ... ex
KISW/Seattle personality Jon Bal-
lard joins WWDC/Washington for
pm drive ... Rob Hamilton joins
WCHZ/Augusta, GA as Promo
Dir./middays/webmaster.

Nat’l Radio: The Associated Press
reopens its Havana bureau. It was
glosed in 1969 by Cubu’s commu-
nist government.

Records: Dee Murphy rises to Spe-
cial Markets Sales Dir. at Rhino
Records ... Colleen Andersen is
named Acct. Mgr. for EM! Music
Special Mkts. ... Andrea Okin is nov
Assoc. Dir./Talent Analysis for Sony
Music Entertainment ... John Ber
man is named Sr. Dir/Mkig. Servic-
es and Matt Wishnow is appointed
Mgr./Mkig. Services, Editorial for
Elektra Entertainment Group.
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 THE WATERBOY (Hollywood)
Single: Feed ICandyskins (VeiVel)

Other Featured Artists:

, Lenny Kravitz, Joe Walsh

o | STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)
Single: Blue Monday/Orgy (Elementree/Reprise)
Other Featured Artists: Grant Les Buftailo, Reel Tight, Imogen Heap
e PLEASANTVILLE (Clean Slate/Work)
Single: Across The Universe/Fiona Apple
Other Featured Artists. Eivis Presley, Etta James, Buddy Holly

* PRACTICAL MAGIC (Reprise)

Singles: Il You Ever Did Believe/Stevie Nicks

This Kiss/Faith Hill

Other Featured Artists: Marvin Gaye, Harry Nilsson

* RUSH HOUR

Single: How Deep Is Your Love/Dru Hill “Redman (Def JamvRAL/Island)

o BELLY (Def Jam)

Featured Artists: D'Angelo, Sparkle, Noreaga f/Maze
* BRIDE OF CHUCKY (CMC International)
Featured Artists: White Zombie, Monster Magnet. Stabbing Westward

* VELVET GOLDMINE (London)

Featured Artists: Roxy Music, Venus In Furs, Placebo

* SIMON BIRCH (Epic)

Single: You Were There/Babyface

Other Featured Artists: Peggy Lee, James Brown, Marvin Gaye

* DR. DOLITTLE (Atlantic)

Single: Are You That Sombody?/Aaliyah
Other Featured Artists: Jody Watley, Ginuwine, 69 Boyz

* SLAM (Sony Music Soundtrax)

Featured Artists. Mobb Deep, OF Dirty Bastard & Coollo
* HOW STELLA GOT HER GROOVE BACK (Flyte Tyme/MCA)

Single: BeautitulMary J. Blige

Other Featured Artists. Diana King, K-Ci & JoJo

COMING
¢ THE RUGRATS MOVIE (interscope) .
Single: Take e There/Blackstreet & Mya {/Mase...
Other Featured Artists: Lisa Losb, Devo, Busta Rhymes

* JACK FROST

Single: Father's Love/Bob Cartisle (Jive)
¢ THE PRINCE OF EGYPT (DreamWorks)
Single: When You Believe/Whitney Houston & Marish Carey
¢ YOU'VE GOT MAL (Warner Sunset/Atiantic)
Featured Artists: Harry Nilsson, Roy Orbison, Sinead O'Connor

MONDAY. NOVEMBER 30

196FATAT cancels its sponsorship of the
Simon & Garfunkel TV special
when it becomes aware of the
show's Vietnam War coverage.

1977/David Bowie appears on Bing Cros-
by's Christmas special and sings
“Little Drummer Boy™ with the host.

1994/Tupac Shakur survives five buliet
wounds during a robbery attempt
outside a Manhattan recording stu-
dio.

1996/Tiny Tim, 64, dies

Born: Dick Clark 1929, Roger Glover
(Deep Purpie) 1945, Billy idol 1955

Releases: Sty & The Family Stone's “Ev-
eryday People” 1968, the Eagles’
“Best Of My Love™ 1974

TUESDAY. DECEMBER 1

19578uddy Holly & The Crickets appear
on the Ed Sullivan Show.

1976/Taunted by a BBC-TV talk show host
during a live interview. members of
the Sex Pistols respond with a bar-
rage of profanity, uthmately prompt-
ing EMI to cance! their recording
contract.

Never mind the censors, here's the
Sex Pistols!

1981/Vince Clarke abandons Depeche
Mode to form Yazee with Alison
‘L Moyet.

e . m—— e

1997/Xenny G secures a' Guiness Book
Of World Records achievement
when he maintains a 45-minute E-
flat note.

Born: Lou Rawls 1935, Bette Midier 1944

Releases: John Lennon & Yoko Ono’s
“War Is Over” 1971, lan Dury's "Hit
Me With Your Rhythm Stick™ 1978,
Michae! Jackson's Thriller 1982

WEONESDAY. DOECEMBER 2

1973/The Who are jailed overnight in
Montreal for causing $6000 in ho-
tel damages

1966/ Jerry Lee Lowis enrolis in the Betty
Ford Chnic for pain medication ad-
diction.

1991/Paui MeCartney is commissioned
by the Liverpool Royal Phitharmon-
ic to write The Liverpool Oratorio to
celebrate the orchestra’s 150th an-
niversary.

Born: Rick Savage (Def Leppard) 1960

Releases: Carty Simon's “You're So Vain™
1972

THURSDAY, DECEMBER 3

1971/The Montreux Casino burns to the
ground during a Frank Zappa &
The Mothers Of Invention concert.
Opening act Deep Purple later ex-
press this tragedy in their song
“Smoke On The Water.”

1976/n Jamaica, gunmen fire buliets into
Bob Marley’s home, injuring the
singer, his wife. and several of the
Wailers. Also ... A 40-foot infiatable
pig being photographed for a Pink
Floyd album cover breaks loose and
floats above the city of London.

1979 Eleven fans are fatally crushed in an
attempt to secure "unreserved”
seating at a Cincinnats Who concert

Bom: Ozzy Osbeurne 1946

Releases: Ringo Starr's “You'rs Sixteen”
1973

e e e

Wide Web sites, cool cyber-
chats. and other points of inter-
est along the information super-
highway.

‘Net Chats

* ‘N Sync participate in a live
online chat on Monday (11/23)
at 7 pm ET/4 pm PT (www.200g
disney.com).

¢ Chat with Jay-Z Tuesday
evening (11/24) at 7pm ET/4pm
PT (www.sonicnet.com). ichat®
plug-in required.

«Talk it up with Garbage
Wednesday evening (11/25) at
8:30pm ET/5:30pm PT (www.
rollingstone.com). Then, stay
tuned for a live webcast begin-
ning at 10pm ET/7pm PT.

On The Web

¢ Catch Grant Lee Buffalo in
a taped performance tonight
{11/20) at 8pm ET/5pm PT
{(www.rollingstone.com).

* Depeche Mode discuss it
all in a live on-camera chat and
interview Tuesday (11/24) at
7:30pm ET/4:30pm PT (www.
Jamtv.com).

* Enjoy a recent performance
by the Cardigans live from New
York's Bowery Ballroom Wed-
nesday (11/25) at 9:30pm ET/
6:30pm PT (www.liveconcerts.
com).

FRIDAY. DECEMBER 4

1956/Sun Records artists Elvis Presiey,
Carl Perkins, Jerry Lee Lewis, and
Johnny Cash record together as the
Million Dollar Quartet. Material from
this impromptu session will be re-
leased 25 years later,

1988/in Akron, Roy Orbison, 52. per-
forms for the last time- He dies two
days later of heart faiture.

1991/Naomi and Wynenna Judd perform
together for the last time.

1993/Frank 2appa. 52, dies from pancre-
atic cancer.

Born: the late Dennis Wilson 1944, Gary
Rossington (Lynyrd Skynyrd) 1951

Releases: Gene Chandier's “Duke Of Eari™
1961

SATURDAY. DECEMBER 5

1961/Ray Charles is arrested and
charged with narcotics possession.

1968Graham Nash exits the Holfies when
he disagrees with the band's plans to
record an album of Bob Dytan songs.

1994/Gloria Estefan and her husband/
manager. Emilio, become parents to
daughter Emity Marie.

Born: Little Richard 1935

SUNDAY, DECEMBER 6

1969The Rolling Stones perform a free
concert for 300,000 at the Aitamont
Freeway in California. Four fans die
at the hastily organized event, in-
cluding a young African American
who is fatally stabbed by Hell's An-
gels security guards. Gimme Shel-
ter, a film documenting the concert.
premieres exactly one year later.

» 1980/At the Ritz in New York, U2 perform

in the U.S. for the first time.

Borm Peter Buck (R.E.M.) 1956, the late
Randy Rhoads (0zzy Osbourne)
1956 — Mark Solovices

1

1

ol

Whitney Houston:

hitney Houston lays down

the law in an interview with
Newsweek. On her alleged drug
use, she says, “No, I'm not a drug
addict, and neither is my husband.
If that were sg, you'd get less work
out of me.” On the start of those
rumors because of her no-show on
The Rosie O’Donnell Show. " was
very ill around that time, and my
father was very sick ... Rosie
knows nothing about me, and |
don’t know nothing about Rosie.
So nobody can taltk anything about
me that ain't in my house. | was
sick — it happens — forget what
you heard”

Communication
Breakdown

“ communicate in a certain way
because of where and how | was
brought up. | talk about street shit.
| talk about black people shit. and
unless you been brought up in an
environment like that, it's going to
take some time for you to decipher
where I'm coming from™ — Busta
Rhymes confuses us more (Spin).

“1 do things to keep people talk-
ing. To bring issues that the aver-
age female MC ain’t raising. To talk
about things average females talk
about. [Females have] been fight-
ing for respect; we've been fight-
ing for equality since back in the
Bessie Smith days. You have peo-
ple that are just into party music,
you have rappers who are street.
I'm just Foxy” — Rapper Foxy
Brown explains why she doesn’t
sing about world peace (Vibe).

It seems a brutal knockdown,
dragout backstage tight between
Ginger Spice (Geri Halliwell)
and Scary Spice (Mel B.) led to
the walkout of Ginger, according
to an insider. Apparently, after the
girls sacked their manager, Gin-
ger and Scary fought over who
would be the boss. The rest of the
girls sided with Mel B. (National
Enquirer).

Don’t Stand
So Close To Me

At Puff Daddy’s big birthday
celebration, Mariah Carey ran into
old flame Derek Jeter. Sources
say the Yankee slugger ignored the
beauty's loving caresses and
whispers In his ear, finally telling
her: "You're crazy. Stop pushing
me.” Carey reluctantly went back
to her date (Globe, Star).

-
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JEWEL'S TRUE GRIT — The
growing exposure of Jewel, from
best-selling albums to books to a
feature mowie role, is examined n
Newsweek's two-page spread on
the artist. Says Atlantic Exec. VP
Ron Shapiro, “Regardiess of how
pretly she is. this girl got herself
from poverty and living in a van
to 10 milion records soid, a po-
etry book, and a movie career.
What shes about is this core of
ambiton.” Offers Jewel, “The idea
of [curmrent single] ‘Hands' wasnt
that there aren't any problems. it's
how you deal with problems that
establishes your grit as a person.”
Time also features Jewel — and
other superstars Garth Brooks,
Whitney Houston, ice Cube,
Method Man, and Mariah Carey
— in its articie on “Super Tues-
day” releases.

Far From The
Maddening Crowd

“When we were doing 'Fuckin’
With My Head' or ‘Loser, that ter-
rain was a lot less explored. The
drums, the break beats, the folk
element — it was really novel ...
Now everybody and their mother
is there. Trespassers! Hijackers| it
was a beautiful playground, but it's
a little crowded now” — Beck re-
tiects on simpler times {Rolling
Stone). 1

Celine Dion is profiled in TV
Guide, where she talks about
wanting to retire from touring for a
while.

The Real Dark Side

“if you pick up the album and
look at the song titles, you might
shudder and move on to Puf Dad-
dy. These are subjects that peo-
ple don’t want to deal with. Mari-
lyn Manson and Nine inch Nalis
are supposedly the dark side, but
that’s the safe dark side, because
it's over the top. This is the real
dark side” — Eels’frontman E en-
courages us to feel his pain (Jane).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime o the ridicu-
lous in music news. R&R has not verified any of these reports.
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69.7 nullion households

| ADDS |

No adas

EXCLUSIVE 27

GEORGE MICHAEL Outsice (Epic)

[ HEAVY |

BUACKSTREET tANYA & MASE Take Me There /interscope)
BRANDY Have You Ever? (Afiantc)

EAGLE-EYE CHERRY Save Tonight (Wovt)

SHERYL CROW My Favorte Mistake (ASM)
EVERCLEAR Father Of Mine (Capi)

LAURYN HILL Doo Wop (That Thing) (Rufthouse Cokumba)

50.8 mihon househoids
Isaak Tremey

| ADDS . o |
BACKSTREET BOYS I'I Never Breax Your Heart (Jve)
FAITH EVANS Love Like This (Rad Soy/Arista)

NEW POWER GENERATION Come On (W05}

WEW RADICALS You Get What You Give (MCA)

XL ]

BARENAKED LADIES One Weesk (Repnise)

600 GOO DOLLS Iris (Warner SunsetReprise)
MMADONMA The Power Of Good- Bye (Mavenct WB)
ALAINIS MORISSETTE Thank U (MaverckReprse)
SHANIA TWAM You're St The One (Mercury)

NEW |

R. KELLY & CELINE DIOM I'm Your Angei (.ive)
WHITNEY HOUSTON & MARIAH CAREY When, . (Drsamitrisy

BARENMANED LADIES 1's A Been Done (Reprise)

DAVE MATTHEWS BAND Crush (RCA)

DRU HILL VREDMAN How. . (Dl JamvRAL Mercury/isiand)
EVERLAST Wnat s Like { Tommy Boy)

GO0 GOO DOLLS Sixse (Warner Bros |

HOLE Maibu ( DGC Geflen)

RORN Got The L te (immortabEpc)

LENMY KRAVITZ Fly Away (Virgin)

MADOMNA The Power Of Good-Bye (Maverck/WE)
MARILYN MANSON The Dope Show (Nathng/Iterscope)
MATCHBOX 20 Back 2 Good (L ava At

METAL LICA Turn The Page (Eloktra¥5G)

METHOD MAN Judgernent Day (Def Jam/RAL Mevcury)
MYAVSILION THE SHOCXER Mown On (Linnersibe iniersoope)
N $YNC (God Must Have Spent) A Liie. (RCA)

NEW RADICALS You Get What You Gve (MCA)
OFFSPRING Pretty Fiy (For A White Guy) {Corumbsg)
R.E. M. Daysieeper (Wamer Sros )

SHANIA TWHAIN £ rom This Moment On fdercury)

OB 20MBIE Draguta /Geflen)

(ACTIVE
G BAD YOODOO DADODY M1 Pinstripe Surt (EM1)
CANE Never There (CapncomyMercury|
CREED What's Thes Like For (Wing-wp)
DIVINE Lately (Penduium/Red Ant)
DMX Rutt Ryder's Anthem _ (Def JamyMercury)
FAITH EVANS Love Like Thes (8ad SoyAnista)
EVERYTHING Hooch (Version 1f) (Blacktrrd/Sure)
FASTBALL Ree Escape (Holywood)
FLYS Got You (Where | Want You) ( TraumaDsicious Viny)
ICECURE VMR, SHORT... Pushn” Weyr Lanch MobFronly)
SAMET Every Tume (Viegini
JAY-Z Hard Knock Lde (Roc-A-FekaDet Jam/Mercury |
JEROME Too Oid For Me (8ad Boy/Ansia)
R KELLY ¢A. MURRAY Home Alone (e}
KID ROCK | A The Buligod (LivayAttantic)
LIAP BLZXIT Fath (Interscope)
MOMCA The First Night (Arista)
MOMFAN Touch ! (Uptown Unverssl)
90 DEGREES Secause 01 You (Motown)
OUTRAST Rosa Paris gL o aceriAnista)
TOTAL tARSSY ELLIOTT Trppm' (Bad Boy/Ansta
U2 Sweetest Thing (istand!

IS woek s chart 1S trozen

N

e

JEWEL Hands (AtapDe)
WHTHEY HOURTON § SAPAMHCMEY W, (Dowrbirts) | Lo vmar Beings (Warmer Bros)
JAY.ZUAMIL 844 €201 Got . (Def Jam/RALMercuy)
P | LARGE |
ALAMS MORISSETTE Trank U MaverikReprise] AEROSMITHI Dont Want To Miss A Thing (Cokumoia)
BN SETZER ORCHESTA Jump e A Was (insrscooe) |
RANA e Loty St i) EAGLE-EYE CHERRY Save Torsght (Wort)
SEAL Human Beings (Warner Bros.) SHERYL CROW My Favorte Mistake (ASM)
WILL SITH Mo (Cokumba) 600 GOO DOLLS ke (W¥amer Bros |
LENNY IRAITTZ Py Away (Virpin)
THIRD EYE BLIND Jumper (EinktraEEG) MATCHOOX 29 Real Worid (L nvatinnic)
20N MELLENCAMP Your L e s Now (Cokumbia)
|JAM OF THE WEEK || | amimuiss sy o
REM O {Wamer Bros.)
TIMMALAD WISSY & IGO0 Here (Baciruncasacy | | THORD EVE BLBD Jumoe: (Blacra €£G)
. = SHANIA TWIAN From Thes Momernt On (Mercury)
II STRESS ] U2 Swreetest Thang (isiana)
RACKSTREET BOYS Al | Have To Give () U“ED’UM j
DAVE MATTMEWS BAND Crush (RCA)

FASTBALL Fure Escape (Hollywood)

LAURYN ML Doo Wop (That Thing) (Rufthouse Columbet
INATALIE IMBRUGLIA Smoke (RCA/

JANET Every Time (Virgin)

NMATALIE MERCHANT 8reak Your Heart (ElktraEEG)
JOE PESC1 Yq Cousin Vinny { Cokumba)

[cusToM |

SACKSTREET BOYS I'F Kever Break Your mn(JM)
BRANDY Have You Ever? (Anantic)

DEBORAH COX Nobody's Supposed To Be Here (Msw
EMMLIA Big Big World (Unwersal)

GLORLA ESTEFAM Don't Lat This Moment End (Epic)
FAITH EVANS Love Like Thes (Bad Boy/Ansta)

SARAH MCLACHLAN Angel (Warner SunsetRepriseiArnsa) |

TOP TEN SHOWS
NOVEMBER 9-15

Total Audience
(95.9 million househoids)

1ER
2 Friends
3 Monday Night Footbell
(Packers vs. Steelers)
4 Touched By An Angel |
5 Frasier
8 Josse
7 Veronica's Closet
8 60 Minutes
9 Movie (Tueeday)
{Mama Flora’s Family, Pt. 2)
10 NYPD Blue

Adults 18-49

1 ER

2 Friends

3 Fravier

4 Josse

5 The X-Files

8 Veronica's Closet

7 Monday Night Footbell
8 The Drew Carey Show

9 ANy McBeal

(te) When Good Pets Go Bad

Source: Nieisen Media Rescarch

M W

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings for
showings in the Mountain time
zone. All listings subject to
change.

« Jonny Lang. The Tonight Show
With Jay Leno (NBC, check local
listings).

* Todd Rundgren sits in with the
band on The Late Show With David
Letterman (CBS, check local list-
ings).

* Evercleer, Late Night With Co-
nan O'Brien (NBC. check local list-
ings).

Saturday, 11/21

¢ Elvis Costelio and Burt Ba-
charach perform on PBS’ Sessions
At West 54th (check local listings).

* John Anderson, Mark Collle,
and Lee Roy Parnell guest-star on
CBS'’ Walker, Texas Ranger (10pm).

* Beastie Boys. Saturday Night
Live (NBC, 11:30pm).

Sunday, 11/22
* AaronTippin and the Marshall
Tucker Band perform on TNN's

Buckmasters Country Jam '98
(7:30pm ET/4:30pm PT).

Monday, 11/23
o Billy Dean, Prime Time Coun-

try (TNN, 8pm ET/6pm PT).
* Dixie Chicks. Jay Leno.

Tuesday, 11/24

o Cher, Jay Leno.

* Roger Daltrey, David Letter-
man.

* Garth Brooks, Conan O'Bnen.

Wednesday, 11/25

* Neil Diamond, Jay Leno.

* Bonnie Raltt, David Lefterman,

* Howard Stern sidekick Stut-
tering John Melendez, Conan
O'Brien.

Thursday, 11/26

* Randy Travis performs at half-
time when the Minnesota Vikings

PETE ROCK Try Master (Loud)

JAY-2 Hard Knock Lite (Roc-A-Fella Def JamAdercury)

ICE CUBE VM. SMORT ... Pushr’ . (Lanch Moo Pronty
BRAND WUBIAN Don't Let 1t Go... (Ansta)

NOREAGA Superthug (Penalty. Tomemy oy |

A TRIDE CALLED QUEST Fing A way (.ive)

JV-2 VML 8 A Can | Gat .. (Dot Jam/RAL Mercury
HELTAH SKELTAM | At Hawan' it { Duck Down/

1008 DEF YTIALIS Detntion (Rawis)

Video playkst frozen from week ending Nov. 20

SLACKETREET & MPASRMAGE & BLOSCY LI e ravscope)
TATYANA ALI 8oy You Knock Me Out (MU Work/

R. KELLY § CELINE DO 'm Your Angel (e}

DIVINE Lately {Penciium.Red An)

JESSE POWELL You ( SkasICA)

CAM'RON Horse & Carnage (Umertainment €0

FAITH EVARS Love Liks Thus (Bad Soy/Arsta)

DRANDY Have You Ever? (Atantic)
OUTNAST Rome Parks (LaFace Arista)

Most iaduested from the wesk sndng Nov. 15

- - by Tube Tops play me Daltas Cowboys gt Texas
nn"‘mlm' iy wc""( Gm: & Stadium (Fox, check local listings).
JONNY LANG 5t Rainm (AGM) Cdlmoiouhosts'and performs *Amy Grant, CeCe Winans,
KENNY LATTIMORE Days Like This (Cobumbia) on These Are Special Times, an | Michael W. Smith, Steven Curtis
IRATCHBOX 29 Back 2 Good (Lavaikzantic) hour-longCBS special thatalsofea- | Chapman, and others perform on
a':ununum Mo;o ;:c:.muorm tures Andrea Bocelli (Wednesday, | pax-TV's two-hour Gospe/'s Great-
nmmr;g:’wwﬁb b 11/25, 9pm). est (check local listings).
NEW RADICALS You Get What You Gave (MCA) Fﬂdly 1120 o John Pizzarelll performs on
DUNCAN SHER Bee Your Tongue (Atiantc/ 2 A&E's Holiday At Pops (9pm ET/
RGO STAAR Photograph (Mevcary) *Hanson guest-star on CBS' | gpm PT).
EMOORSEIG kg Buady Faro (9pm). < Jewel, David Lefterman.
Video mplay from Now 23-30
h ol . N
g s 21 milion housenolds
Z = N Lifls Cole Peter Coben,
S e = Papacty CONCERT PULSE
| Video Playiist || | siseesr . Gross
Pos. Ariet (in 000e)
DEBORAN COX Ncbody s Supposad To Be Here (Arssts)
FATHEVAKSLov L T (B By | NationalTop20 || | 1 ceumeoon $12200
et e
J. DUPR! & M. CAREY Sweetheart (So S0 et Columoay) DEBORAH COX Nobody's Suoposed To Be Here (Arista) 4 DAVE MATTHEWS BAND $589,1
DMUMLL SREDMAIP-O Doy (D1 AL M) ) 98 DEGAEES Bacause O You (Motowr popemiatanilly e
ReANOY 2y it varg (NClolty TIMMALAD WESY 4 MAGO0 Here_(RaciGrungArS) ¢ METALLICA ssa24
KICAPEAERS Srach ol iokmbn) TOTAL UANSSY ELLIGTT Triopin'(Bad BoyArst) 7 SPICE GRLS $568.5
ALY Cow'f¥ep {2 ik i it OESTINYS CHILD Gl On The Bus (EasMestEEG) 8 JANET JACKSON §561.8
TOTAL Tripe (Bad BoyArista) D b 9 ROD STEWART $5343
. KELLY Hat! On A Baty (b 'u"::':,“!'"“' s e 10 PEARL JAM $525.0
Video playkst frozen from weex ending Nev. 20 11 PAGEPLANT $507.8
OFFSPING Prety Fy (For AWnte Guy) (Columbn) WS sl
[ RQ my W 10 J 1CE CUBEARR. SHORT.... Pushin'_.. (L ench Moo Prionty) 13 BOB DYLAN $459.0
2PAL AR About U (interscope) 14 BEASTIE BOYS $453.3
OUTHAST Rosa Parks (Lafacottristt) CAUCIAL CONFLICT Scummy (Patas Universal 18 BACKSTREET SOYS $4123

Among this week's now 1ours:
ATRIBE CALLED QUEST
AFGHAN WHIGS
“KIRK FRANKLIN NU NATION TOUR™:
KIRK FRANKLUIN & THE FAMILY,
CECE WINANS. TRIN--TEE 5:7
FURL
OLIVIA NEWTON-JOMN

mooucemmssnmumn
‘On-iine

i
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WEEKEND BOX OFFICE
NOV. 13-15

1 The Waterboy $24.43
(Buena Vista)

2 I Still KnowWhat  $16.52
You Did Last Summer
(Sony)*

3 Meet Joe Black $15.01
(Universal)*

4 The Siege $8.10
(Fox)

5 Antz $4.01
(DreamWorks)

& I'l Be Home For $3.89
Christmas
(Buena Vista)*

7 Pleasantvilie 8367
(New Line)

8 The Wizard Of Oz 83.26
(Warner Bros. reissus)

9 Living Out Loud 8§2.60
(New Line)

10 Practical Magic $1.91

ws8)

All tigures in mitlions
* First woek in release
Source: ACNieisen ED/

COMING ATTRACTIONS:
This week's openers include
The Rugrats Movie, an ani-
mated film with voices by E.G.
Daity, Christine Cavanaugh,
and recording artist Busta
Rhymes. The movie's Inter-
scope soundtrack sports “This
World Is Something New To
Me,” an ensemble song per-
formed by En Vogue's Dawn
Robinson; Lisa Loeb; Cy-
press Hill's B Real; Patti
Smith; Lou Rawis; Laurie
Anderson; Violent Femmes'
Gordon Gano; Fred Schnei-
der, Kate Pierson, and Cin-
dy Wlison of the B-52's; A
Tribe Calted Quest’s Phife;
Lenny Kravitz; Beck; the
Wallflowers’ Jakob Dyian;
and Iggy Pop. Besides vari-
ous songs by cast members,
the ST also contains No
Doubt {/Eivis Costello’s “I'll
Throw My Toys Around,
Blackstreet & Mya {/Mase &
Blinky Blink’'s "Take Me
There,” Lisa Loeb’s “All Day,’
Rakim w/Danny Saber's
"Take The Train,” Busta
Rhymes' “On Your Marks, Get
Set, Ready, Go! (The Danny
Saber Remix),” 1000 Clowns’
Kevi f/Lisa Stone’s “Wild
Ride,” and Devo's “Witch Doc-
tor.” Devo frontman Mark
Mothersbaugh aiso wrote
original music for the movie.

Also opening this week is
Celebrity, starring Hank Az-
aria and Leonardo DiCaprio.
The film's Milan soundtrack
features Little Jack Little’s
“You Oughta Be In Pictures.’
Janet Martow's “Kumbayah,”
Liberace's “Fascination,” Ted-
dy Wilson’s I Got Rhythm,”
Erroll Garner’'s “Will You Stilt
Be Mine" and"Lullaby Of Bird-
land,” Jackie Gleason & His
Orchestra’'s “On A Slow Boat
To China,” Carmen Cavalla-
ro's “Cocktails For Two,” and
Ray Cohen's “Soon” and “For
All We Know."

.
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Arbitron

Continued from Page 1

website developers the technology to
anonymously profile their online cus-
tomers. It claims to have profiies of
some 30 million web surfers. Mag-
nitude designs websites for radio sta-
tions.

The first order of business for this
consortium is to recruit as many
streaming audio sites and aggregators
for measurement as possible. It will
then develop measurement and re-
porting standards that will be com-
patible with current Arbitron num-
bers. That way. as Arbitron GM Pierre
Bouvard stated. "a radio station will
be able to go 1o one source to find
out what its local audience is and then
what its streaming audio audience is.”

News of the ratings initiative was
announced at Arbitron’s annual con-

Pum 9€n /CEQ” Erica Farber
Ginera, Manacin: Sky Daniels
Soson VPRistaror & DeveLoswint: Dan Cole
Orenanions Mavwcin Page Beaver
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A Purry Capitel Company

sultant fly-in here at its headquarters.

People Meter Alive

Among other things discussed at
the fly-in:

* Bouvard said the People Meter.
first unveiled six years ago. is finally
in live user-testing in Manchester,
England. Some 50 people are being
scrutinized as they deal with the de-
vice in their daily lives. That number
will expand to 300 next year. Arbitron
chose Manchester because the num-
ber of TV and radio stations is rather
manageable compared to a similarly
sized American city. Most broadcast-
ers (including the BBC) have agreed
1o encode their programming so that
it can be “sniffed” by the meters. Ar-
bitron has previously stated it will
need to measure more than radio in
order to make a go of the People
Meter. Once it is implemented. users
will carry the device for a longer pe-
riod than the one-week diary, and its
information will be merged with di-
ary data (much the way Nielsen uses
both diary and meter data for its TV
service).

* Measurement of Asian listeners
is becoming important in certain mar-
kets such as San Francisco (where the
Asian population makes up 18% of
the poputation). Los Angeles (13%).
San Diego (10%), Seattle (7%). and
New York (69%); but Arbitron has not
found an easy way to measure the
Asian ethnic groups that speak diver-
gent languages. Chinese. Filipinos.
Koreans, and Japanese constitute the
largest of these groups, but there are
a number of other Asian ethnicities
to be considered as well. including
Asian-Indians. Vietnamese, Cambo-
dians. and Laotians. among others.
And. while an Asian diarykeeper has
to understand English in order to fill
out a diary. it's impossible to deter-
mine their proficiency at English.
They do seem to use radio at lower
levels than the rest of the population.
however. No specific initiatives- re-
garding Asian listening are forthcom-
ing anytime soon.

* Arbitron also reminded its cus-
tomers that new questions will be in-
cluded in the fall "98 diaries. Most
important among them is the diary-
keeper's workplace ZIP code. The ad-
dition of that piece of data will allow
radio stations to attach a listener’s at-
work listening 1o a specific geograph-
ic location. which it wasn’t abie to
do previously. when only the house-
hold ZIP code was captured.

e The company is coming out with
new versions of its Arbitrends and
Maximiser software. Arbitrends for

o s s e e e o e o e
EARNINGS cootionsd trom Page 8

OmniAmerica Inc. (NASDAQ: XMIT) which owns about 800 transmission

reported quarterly revenues of $24.44 million for the lerm ended
Sept. 30, up 91% from the same period last year. EBITDA was $3.15 million
for the quarter, a 71% jump from last year. Afer-tax cash flow increased
77% 10 $2.21 million (14 cents per diluted share) in the most recent quarter.
Albuquerque-based OmniAmerica’s CEO Carl Hirsch said that the compe-
ny's gaing were partly due 10 & new strategy of buliding and acquiring towers
for OmniAmerica itself, rather than for a third party.

‘owers.

Alcohol

Continued from Page 1

| against accepting the controversial

spots. “We have no new policy.” CBS
spokesman Dana McClintock told
R&R. “CBS continues to have a pol-
icy of not airing hard-alcohol adver-
tisements on CBS-owned stations.
Beer and wine ads. that's it. It's the
policy weve had. the policy we have.

| and the policy we’ll hold in the fore-

secable future.”

Ditto for ABC. where spokeswom-
an Julie Hoover said, “"Our policy has
not changed. We do not take hard li-
quor advertising.”

Jefferson-Pilot's WQXI-AM &
WSTR-FM/Atlanta VP/GM. Mark
Kanov said. “We do not accept any
liquor advertising on any of our JP
stations. [Group President] Clarke
Brown is the only guy who can make
that decision [to change policy). but
I think Clarke is feeling we’re going
to stick with that policy. Some sta-
tions really need the bucks. and
they're willing to do what may not
be in the best interests of the indus-
try over the long haul. But. fortunate-
ly. we're not in a position like that.
We can do what we think is right and
not worry about the almighty dollar.
We feel we have a responsibility to
our audience and we choose to ad-
here to that policy.”

Cox Broadcasting's Nick Trigony
said that. while beer and wine are ac-
ceptable. the radio stations are not air-
ing liquor ads. Asked if he anticipates
achange in policy. he said. ““We con-
tinuously review our policies on ev-
erything we do at our stations. Noth-
ing is imminent.”

Capstar Broadcasting spokeswom-

Dwect-response TV company National Media Corp. (NYSE: NM) shrunk
its EBITDA loss in the third quarter by 47% 10 $6.2 million from $11.7 million
during the same period last year. The company reduced its EBITDA deficit
for the first six months of 1988 by 70% %0 $6.6 million from $22.1 million. Net
revenues were up 58% during the quagier 1o $88.7 milion from $54.6 million.
For the first six months of the year, net revenues gained 40% 10 $168.8
milion from $121.7 million. Former Premiere Radio Networks chiel Steve
Lehman is Chairman/CEO of National Media, whose investors include Je-
cor Communications Chairman Sam Zsll and CEO Randy Michaels.

Windows, featuring a modest set of
improvements: will debut sometime
in the first quarter of next year. The
main reason for the update: The cur-

rent DOS version is not year-2000- .

compliant. “Max 98." the current in-

;e P g ey,

an Rachel Lee said, “We don’t take
hard-alcobol ads. and I don’t think
it's going to change anytime soon.
even after the rollout with Chancel-
lor.” referring to Chancellor’s pur-
chase of Capstar. which should hap-
pen about April 15. The two compa-
nies share the same financial backers
and many of the same policies. par-
ticularly when it comes to liquor ads.

At Susquchanna Radio — which
has outlets in Atlanta, San Francisco.
Cincinnati. and Dallas — President/
COO David Kennedy said the group’s
policy has not changed. “We still do
not accept liquor ads. We will work
with them in terms of nontraditional
promotional opportunities as we al-
ways have. but not 60-second spots.”

Salem Communications COO Eric
Halverson said his group has an even
stricter policy. *We will not run li-
quor or beer and wine. | expect the
policy to remain exactly the same. It’s
a corporate decision.”

Testing The Waters

While Jacor has said it will follow
Clear Channel’s lead and not carry li-
quor spots, some groups such as Em-
mis have tested the waters but have
not made a decision whether to loos-
en the “no acceptance”™ policy. But
even noncommercial National Public
Radio has a relatively liberal policy
about accepting liquor underwriting.

“We do accept underwriting from
producers of distilled products.” said
NPR spokeswoman Siriol Evans.
“That is, under the condition that any
on-air acknowledgements not de-
scribe or name particular brands of
distilled spirits.” $

Here and there, more commercial
stations are listening to the lobby and
testing the waters.

“We re finding more and more sta-
tions are accepting liquor advertise-
ments.” DISCUS Sr. VP Mary Young
told R&R Tuesday. “The distilled

| spirits industry has been airing broad-

camation of Maximiser. will goaway |

and be replaced by “PD Advantage.”
Salespeople will find their favorite
Maximiser functions in updated ver-
sions of Tapscan. which is now a di-
vision of Arbitron.

* Arbitron said it will test a back-
of-diary question asking a listener to
list the station they listened to most
six months ago. Users of Strategic
Media Research’s AccuTrack know
this as “Recalled Former Share.”

-— Ron Rodrigues

cast ads for nearly two years now. and

there has been no public outcry. This
is encouraging to us and should also
be encouraging to the stations.”

That there has been little. if any,
public outcry from listeners seems to
be a key weapon in distillers’ war
chest 1o change broadcasters’ opin-
ion against airing the “legal product.”
as they are so often reminded by the
booze lobby. Just last week. while ad-
dressing group heads at the RAB's
Board of Directors’ meeting in Rye.
NY. Seagram America’s Exec. VP/
Marketing & Strategy Arthur Shapiro
said a growing number of radio sta-
tions are taking liquor ads, and there
have been no complaints. He bet
broadcasters that if they ran spots.
they'd be met by “a resounding sound
of silence.”

Such silence is clearly an enticing
aspect. But there is the economic an-
gle. and that card is also being played.
In his impassioned plea. Shapiro al-
most seemed as if he were taunting
broadcasters with. “I'd hate to leave
this money on the table.” DISCUS’
Young told R&R, “We believe 1t is
1o a station’s benefit. economically.
to understand that distilled spirits
advertising should not be treated any
differently than beer and wine adver-
tissments. We encourage broadcast-
ers to judge all beverage alcohol ads
on whether they are responsible. not
on whether they are for beer, wine,
or distilied spirits.”

From a public-relations point of
view. a privately held company
might be more inclined to accept
the ads, because they know they
won't get an angry uprising at the
next public stockholders meeting.
For instance. Bill Sherard. Presi-
dent of privately held Spring
Broadcasting. told R&R that if he
had the opportunity to air liquor
spots on his four adult-formatted
Atlantic City stations. “we defi-
nitely would take them. If it was
in the right context. and the cre-
ative was right. sure.”

- Formats

Continued from Page 1

The events of that day sparked
what seemed to be an unlimited

| amount of debatc on Talk radio —

enough to propel the format to its
highest-ever summer numbers and
retum it to the top of the national for-
mat rankings. according toArbitron’s
national diary database. AC, which
was No. | in the spring. fell 1o sec-
ond place.

The Lewinsky scandal may not
have been News/Talk radio’s only
friend during the summer rating pe-
riod. Mark McGwire and Sammy
Sosa were gunning for Roger Maris®
home-run record. and baseball’s pro-
file was very high.

Here's a rundown of other format
highlights during the summer:

AC: There's remarkable year-to-

year stability in the format. with the
traditional side faring slightly better
than Hot AC when compared to last
year.

CHR: The resurgence continues.
CHR/Pop is four-tenths better than a
year ago: CHR/Rhythmic is off just
one-tenth.

Oldies/Classic Rock: Best show-
ing since last summer.

Urban: The fonnat pulled a9.4 in
six of the last seven rating periods.
but mainstream Urban is performing
about as well as it ever has. while
Urban AC and Urban Oldies took a
notable 4.6-4.0 book-to-book dip.

Country: A 5% decline in listen-
ing year-to-year came primarily af the
hands of 25-34 listeners.

Rock: This format landed at either
a 5.1 or 5.2 in the last six rating pen-
ods. It picked up a 5.1 in the sum-
mer.

- Canningham

Continued from Page 3

enable him to bring valuable experi-
ence to the station.”

Cunningham added. “I'm looking
forward to this challenge. It's a very
competitive market with some great
radio stations. but I think there is a
huge hole for the World Class Rock

www americanradiohistorv com

format in L.A. I've seen first-hand
how powerful this format can be
when it’s marketed and programmed
properly.”

In addition to his experience at
KBPI1. Cunningham has worked as
Marketing Director of KBCO/Den-
ver. as well as U.S. Director/Public
Relations & Advertising for Bolle
America.
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Golumbia To Start New Label In ’99

t doesn’t have a name yet, and there have

been no staff appointments, but the

Columbia Records Group is in the
process of preparing a new imprint for
launch early next year. According to CRG,
the new label will launch “with a diverse
roster of artists culled from the current ranks
of the CRG labels on a project-by-project
basis.” Look for staffing announcements to
start rolling out next month.

} 'NEW Look Doesn’t ‘
Include A Legend

When Scott Muni joined WNEW/New
York, Lyndon B. Johnson was president,
man had not yet walked on the moon, and
the Beatles were still together. That was in
1967. But Friday the 13th marked the end of
an era for the heritage Rock outlet. After 31
years with the station as a personality and,
for a while, its PD, Muni left the station in a
shake-up that also claimed the job of
morning man Dave Herman. Carol Miller
moves from the noon-3pm slot to nights, and
Lisa Garvey is temporarily covering middays.
A new lineup will be announced shortly.

At Jacor Country WGAR/Cleveland, 10-
year PD Denny Nugent is out. Also, the
station eliminates an entire airshift — John
Arthur and Erin Weber's 4-8pm slot — by
expanding the other jocks' shifts. Jacor Dir./
Country Programming Jaye Albright and
Jacor/Cleveland OM Kevin Metheny will
oversee WGAR's programming until a new
PD is hired. Speaking of Albright, look for
her to relocate from her present Las Vegas
location to someplace further east. The
exact destination is unknown, though Jacor’s
Cincinnati HQ seems a logical possibility.

Thirty-year Country radio vet Les
Acree, who's spent the last eight years
programming WIVK-FM/Knoxville, resigned
to form the new Hill-Acree consultancy with
Keith Hill. Acree will be bringing WIVK-FM
along as a client. Meanwhile, Dick
Broadcasting/Knoxville OM Mike Hammond
adds WIVK PD responsibilities now that
Acree has left.

Former Host May <
Sue KFI/L.A.

An article in the Los Angeles alternative
tabloid New Times this week reports that
Tammy Bruce plans to sue her Cox-owned
former employer. In her first interview since
being fired in July, she’s quoted as saying, “|
can be as thick-skinned as the next person,
but the situation there had gotten completely
out of hand. It wasn’t only a hostile work
environment, but it was detrimental to how
listeners related to me. My own employer
was allowing fellow employees to destroy me
professionally” The story chronicles the feud
between the former evening talker and
station management and staff, including
some unsavory allegations about bad
behavior by the staff. When contacted by ST,
KF1 GM Howard Neal declined to comment.

Former KXPK/Denver PD Gary
Schoenwetter joins Gold-based Pop/
Alternative KLDZ2/San Jose as PD. He
started as soon as his plane touched down
Wednesday....

With plenty of free time on his hands
now that the lockout has delayed the start of
the NBA season, Milwaukee Bucks head
coach George Karl will begin co-hosting a
one-hour weekly show Monday nights on
KIRO-AM in Seattle, where he formerly
coached the SuperSonics.

Continued on Page 26

Rumors

 |s Regent Communications considering a $100

million acquisition that could double the size of the
?

* Will Cox flip Religious WTLN (95.3)/Orlando to
a Hispanic-leaning CHR? Has Phil Michaels, APD/
MD at co-owned WHQT/Miami, already been offered
the job?

» During Casey Kasem's recent vacation, wasn't
that KBIG/L.A. PD and Chancelior Media program-
ming honcho Steve Streit counting down the hits?

* Will WOMG/Columbia, SC PD Tim Miller wind
up programming WBBF/Rochester and WRFQ &
WXLY/Charleston, or opt to stay with Bloomington
Broadcasting?

WHAT DOES IT ALL MEAN?

i ) C Tekal Nutrition News reports on the breaking stories in the world of nutrition
‘|-- @ ﬁ\( \\M\\ ‘and health. Available FREE OF CHARQE, no cash, no barter, no commercial

) content. Five times a week, 60-seconds MARKET EXCLUSIVE. i (te V)]
9 delivered by sateliite for maximum timeliness and quality. Catch mta/I’
= - Total Nutrition News every Friday. Buik feed at 3:00 p.m. Eastern J =
- ; Nutrition News
f time, SATCOM C-5, transponder 23, SEDAT channei 13.
i

} Call 1-800-334-8800 for the total story on Total Nutrition News.
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R&R CHR/Pop €

Top 40 Momtor 33*
Adult Top 40 Monitor 23*
R&R Hot AC €))

On over 115 stations with 5 new adds!!

Early Callout: Q102 KMXV B94 G105

Also On:
KIS KHKS WXKS WWwzz
WHYl KBKS KSLZ WXYZ
WKFS KDND WXSS WPRO
WNCI KZHT WROX WNKS
WZPL WEZB and lots more!
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MADONNA

R&R CHR/Pop @-Q

Closeout Adds At:

B97 Q102 KHFI

WIFC WMXB KVMX
WKRZ WDBR WVTI

KBEE KAMX

Huge Callout + Huge Sales = Huge Rotations
Z100 72x - Callout/Phones/Sales
Y100 98x - Callout/Sales

WXXL 43x - Callout

WWZZ 27x - Callout/Sales

WXKS  25x - Callout/Sales

WKTU 20x - Callout/Phones/Sales
KRBE  45x - Callout/Phones/Sales
KZQZ  25x - Callout/Sales
WZJM 38x - Callout/Sales
WDRQ 34x - Phones/Sales

Madt t t

and more

top

What s interest
it1s Adult
artist. f

K 2

STRESS XL

Produced b

M trat
Madonna, Witha

md Patrick Leonar
Ny i Weer, QAP

STEEE S

Continued from Page 24

Meanwhile, former Boston mayor Ray
Flynn is also going behind the mic. He'll
host a three-hour Saturday talk show on
WRKO, starting Nov. 21. And, Jacksonville
Mayor John Delaney is also starting a new
talk show once a month on WVOJ-AM.

’ WGST Starting
From Scratch?

WGST-AM & FM/Atlanta PD Mike Rose
and ND Tammy Lloyd both left the News/
Talk combo last week. Jacor's Gabe Hobbs
told the Atlanta Journal-Constitution the
stations are trying to evolve back to their
“former glory as a dominant force in the
market” and that “a complete change in
middle management was necessary”
“Complete” may be the operative word:
Rose’s and Lloyd's departures foliow the
recent resignation of Promotions Dir. Anda
Camp and the retirement of Mktg. Dir. Arnie
Katinsky.

WXTB-FM (98 Rock)/Tampa’s Bubba
The Love Sponge is donating his weight in
Thanksgiving turkeys to The Spring, a
shelter for battered women and their children
in the Tampa-St. Pete area. The more than

—

BALLOONEY TUNES — WNCI/Columbus was so
happy about hometown hero John Glenn's historic
return to space, the staff got a iithe camed away. More
specifically, morning show stunt boy “Cable Guy™ got
camied away after he was aftached to 50 six-foot he-
lium balloons! At his highest altitude. 'NCI's resident

space cadet could be seen from 25 miles away.

Rumbles Pt. 1

° WMBX/West Paim Beach PD Kevin Caltahan
exits the Pop/Alternative station.

* WPBZ/West Paim Beach PO John O'Connell
adds OM duties. Dan O'Brian is promoted to APD/
MD.

o Greg Foster is named OM for Citadel's five AM
stations in Wilkes Bame-Scranton. He'll continue to
program WARM & WKQV, adding oversight duties at
WAZL,WCDL 8 WEMR.

¢ KBOS (B95)Fresno PD Steve Wall exits. Co-
owned KRZR programmer E. Curtis Johnson is B95's
interim PO,

¢ Plenty of changes at KSON/San Diego: APD
Greg Frey has been elevated to APD/MD; MD Steva
Bames is relinquishing the MD post to take a fuli-time
on-air post (9am-noon); Nick Upton segues 1o the
noon-3pm siot, with Kimo Jensen handiing after-
noons; and Michael Gardner, former Promotions
Manager at Alternative XHRM, joins as Promotions

Director. .
* WSNX/Grand Rapids interim PD Todd Michaels
officiatly gets the nod as PD.

¢ WRFY/Reading, PA APDMD Scott St. John
exits. PD Al Burke adds music duties.

¢ KSMB/Latayette, LA morning driver Bobby No-
vosad reclaims PD duties from Larry LeBlanc, who
takes over afternoons from the exiting Diane Ducey.
Former middayer Cheryl Robichaux aiso returns to
her oid shift.

* AIWOWB & WOWZ/Utica, PD/middayer Donna
Jefiries exits. Nighttimer Suzy Garcia segues to mid-
days, and swinger Dana Dee moves to nights.

¢ WOXY/Cincinnati MD Dorsile Fyffe resigns, ef-
fective next Friday (11/27), to pursue his music ca-
reer.

* lan Harrison officially exits WEQX/Atbany. GM/
owner Brooks Brown assumes the interim PO/MD role
as he searches for a replacement.

o KMYX/Sacramento promotes Asst. Promo Dir.
Todd Michaets to MD/Promo Dir.

* Val Porter is named MD atWDVE/Pittsburgh.

¢ Brad Kelly ieaves Hot AC KVUU/Coiorado
Springs to become MD/afternoon driver at Hot AC
WAEV/Savannah, GA.

* PD Thom Robinson exits WAFY/Frederick. MD.

* WJBR-FM/Wiimington, DE MD Dave Banks has
left the business.

* WIXO/Peonia, IL promotes morning host Jeff
Williams to MD.

e PDMD Greg Travis exils Alternative WBZV/
Blacksburg-Christiansbutg. VA. Co-owned WPSK's
Jack Douglas is interim MD.

* WEND/Chariotte MD Rick Brewer resigns to take
a post with 550 Music. Kristen Pettus is interim MD.

400 Ibs. of turkey will be in addition to the
canned goods, potatoes, vegetables, and
bread that Bubba's listeners are donating to
the holiday dinner.

Continued on Page 28

ture serpentine.

PROMO OF THE WEEK — Kind of a dragon: To mark the release of Dru Hill's new Enter The Dru CD, Island
issued a set of holographic lenticular trading cards ... you know, the kind with the pictures that change when you
see them at different angles. On these, the bandmembers’pictures dissolve Into the Image of the group’s signa-
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ROBERT EARL KEEN
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“This is a wonderful, honest,
sometimes humorous disc

that deserves some major attention.”
% %% 1/2 - New York Post 10/27/98

“Long one of the

country's great writers...

Keen reaches a new peak...”
* %% 1/2 - USA Today 11/3/98

#149 debut Billboard Top 200
#3 debut - Billboard Heatseekers

#1 Hastings Nationally
: #3 CIMS
#25 Blockbuster Nationally
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Lenny Kravitz
“Fly Away”

BDS Monitor 3 4§ Modem Roc

R&R Alternative 3 D

Modern AC - #28*

Great New Adds At:

Including:

="

WSTR WXXM WXYV KCHZ WKSS
WTWR KSRZ WPTE WSPK WBIZ

On Over 75 Pop Stations

KBKS KALC KFMB WBMX KFMB

STREET TALK.

Rumbles, Pt. 2

* WFRE/Frederick, MD PD Tom Gibbons retires.

* WKIX & WKXU/Raleigh MD/morning personality
Travis Moore exits to join WHSL/Greensboro for af-
ternoons, station imaging, and creative services.

 WNDU/South Bend, IN flips calls to WNDZ. No
format or staff changes will be made.

¢ KSLZ/St. Louis personality Chris Ott joins WABB/
Modbile as MD/nighttimer.

* WLUM-FMMilwaukee becomes the newest Man-
cow's Morning Madhouse affiliate.

e Some of the former WRCX/Chicago jocks are
finding new homes: Afternooner Eddie Webb segues
to the same shift at crosstown WLUP, WLZR/Milwau-
kee picks up Julio to replace Scott Ozzbourne in
nights, and WKQX/Chicago hires Chris Payne for
weekend/swing duties.

e “Jammin’ Oldies™ KTXQ/Dalilas sets its new on-
air lineup: Former WMGK/Philly morning taient Ba-
nana Joe Montione (morning drive), Sammi G. (mid-
days), former KPLX jock “Fast Eddie” Coyle (after-
noons), Kevan Browning (evenings), and Rick De-
Voe (overnights).

° WTEM-AM/DC afternoon drivers Kevin Kiley &
Chuck Booms exit after 10 months. They're replaced
by a tape-delayed broadcast of ESPN Radio middayer
(and Washington Postcolumnist) Tony Kornheiser.

¢ Classic Rock WAXV/Columbus adopts new
calis WEGE to more closely match its “Eagle” mon-
iker. The station aiso hires Dwight Burgess, most
recently a play-by-play announcer at crosstown
WBNS, for mornings.

¢ Former KFRU-AM/Columbia, MD Product Mgr/
producer Joe Scialfa joins News/Talk WTMJ-AMMil-
waukee as Exec. Producer. WTMJ aiso welcomes ex-
WAXX & WAYY/Eau Claire, Wi ND Russ Kirkpatrick
to its news team.

* KISS/San Antonio afternoon driver Siats exits
for a similar shift at WMMS/Cleveland. PD Kevin var-
gas takes Slats’ place on the air.

» WONE/Akron dumps The Bob & Tom Show, Jim
Chenot and Kathy Vogel reunite for momings.

o Look for KLOS/L A. afternoon host Garth Kemp
to exit, focusing on his weather gig at KABC-TV. Ex-
KLOS afternoon host Geno Michellini becomesVP/
Radio Ops of the ton Radio Network, a new syndica-
tion company. He'll also co-host its first offering, That's
The Blues, with Danny Ray.

¢ Seymour Stein set as Sire Records Group
President/CEO.

* Rick Peters chosen as President'CEQ ot Southem Star.

* James Alexander tapped asWCHB/Detroit PD.

* Vern Anderson upped toWGAY/Washington PD.

 KIBB/Los Angeles debuts new “Jammin’ Oidies”

format

A >4

* Mick Anseimo appointed Corporate VP for
Shamrock Broadcasting. .

« Garett Michaels recruited as WPLY/Philadeiphia PD.

* KQBR/Sacramento goes NAC with Ricky Tatum
as President/GM and LawrenceTanter as VP/Dir.

of Programming.

* Ronald Stratton set as Director/Radio Division
for Bahakel.

 Judy Eilis elevated to WQHT/NY Station Manager.

* Aleta Dwyer-Carpenter upped to VP/GM of KDIA/
Oakland-SF.

* Eiroy C. Smith tapped as KMEZ/Dallas PD.

* Hugh Surratt selected as Dir./Nat'l Album
Promotion for RCA.

\ 4

* Frank Sciortino named Exac. Editor of WINS/New York.
« Tim Fox recruited as KPKE/Denver PD.

* OM Jeft Kelly assumes PD duties atWDMT/Cleveland
« BillWise tapped as Asst. PD of WFBQ/ndianapolis.

4

« NBC sets three new GMs into place: Dan Griftin at
WYNY/New York, Dick Penn at WKQX/Chicago. and
Ray Yorke atWKY S/Washington.

¢ Ruth Ann Meyer named Program Development
Director for NBC Radio.

* Barry Mayo appointed WGCI-FM/Chicago PD.

* Buzz Bennett terminated as Heftel Broadcasting
Nat1 PD. 7
* Tom Dooley joins KHJA A.for dpm-midnight shift.

A

Records

* Foliowing last week's public speculation about the
future of its music operations, Seagram has undertak-
en a dramatic restructuring that realigns the company
into four core units: Universal Studios Inc., Universal
Music Group, the Seagram Spirits and Wine Group,

WSSR WKCI WPRO KLLC KBBT
WPNT KZHT WLCE WZPL KVSR
WINE WKRZ KPEK WTMX KLLY
WSTW KLAZ WABB WEZB WJET
WZNY KTNP ....AND MANY MORE.

FROM THE ALBUM

9

GOLD!

ARMAGEDD-KIHN? — Just as Orson Welles
spooked the world on Halloween 50 years ago,
KUFX/San Jose morning man Greg Kihn took ad-
vantage of this week's spectacular Leonid meteor
shower to induige in sorme theater of the mind. Tues-
day morning (11/17), Kihn's show was a stunning
account of a meteorite plummeting to Earth on |-
880, featuring “eyewilness” reports, “live” press
conferences, and accounts of traffic accidents
caused by falling celestial debris. Kihn had plenty
of people fooled ... until he started talking about
the giant tentacled creature crawling from the space
rock. Police in San Jose and Milpitas reported get-
ting calls from concerned listeners, and Milpitas’
mayor called the station to denounce the stunt. In
a case of the stars being in alignment, Kihn Is seen
here promoting his new book, Big Rock Beat, with
R&R's Jetf Gelb, who was promoting his new book,
Hot Blood X.

and the Seagram Chateau & Estate Wines Company.
UMG chairman/CEO Doug Morris now reports directly
to Seagram President/CEO Edgar Bronfman Jr., while
Universal Studios President/COO Ron Meyer now
assumes control of the movie, TV, and recreation group.
(Morris formerly reported to Meyer.) Concurrently,
Universal Chairman/CEO Frank Biondi Jr. resigns.

¢ Jive Records launched a new electronica imprint.
Jive Electro. Heading up the new unit are former ffrr/
London A&R exec Neil Harris and tormer Concrete
Marketing exec Jennifer Ryan.

* Reprise ups Alex Coronfly to Sr. Dir/Adult For-
mats, New York local Ann Marie Foley to Assoc. Dir/
Adult Formats. and promo assistant Tommy Page to
New York local.

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

e e e R
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CALVIN GILBERT
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Looking At The Latest Report Card

O WMJI/Cleveland’s climb to the top highlights Summer Arbitron books

WiththeanivalofthesummerAr— Cale/City (Format) Spring 98 Summer 98 Ranking
bitron book, the latest report wrg)c(-rwmama (Oidies) 41 4.0 1"
card bers 3 WZGC-FWAtianta (Classic Hits) 31 31 14
showed the numbers for Oldies | oy 5 ucin (i) 43 9
and Classic Rock stations remaining | pez-FMAustn (Cassic Rock) 43 3510
relatively flat overall. And while few agg%;‘g:imow ((éi‘:;ﬁesi) g; gg ;
. : imore (Oidies) :
Oldies stations blew the doors off the | yng) FBaton Rouge (Cassic Rock) 55 81 1
competition, WMJI/Cleveland ascend- | WZRR-FMBirmingham (Classic Rock) 56 53 6
to B is home WODL-FM/Birmingham (Oidies) 47 36 10
Si B thlc( zl:{ ul‘chc:l{ “f“g o 10 1 WoDS FMBaston (Okdes) 4 68
0o 0 of rame. WZLX-FM/Boston (Classic Rock) 32 33 1
Moving up from an 8.5 second-place | WROR-FM/Boston (Oidies) 30 28 12
overall finish in the spring, WMJ1 hit No.l | WEGQ-FMBoston (Oidies) 22 26 15
with a 9.0 in.the summer book. That suc- | WGRF-FWBuftalo (Classic Rock) 16 85 2
~ : bk leadauil) WHTT-FM/Buttalo (Oldies) 77 6.8 8
€ess comes as previous market leader Ur- WRFX-FM/Charlotte (Classoc ka) 6.1 71 2
ban WZAK dropped 9.0-8.7 for a second- WWMG-FM/Charlotte (Oldies) 50 5.7 2
place tie with News/Talk WTAM-AM. WSSS-FM/Chartotte (Oidies) 42 39 10
Other Oldies success stories include |  WIMK-FM/Chicago (Oidies) ' 39 34 10
: . WGRR-FM/Cincinnati (Oidies) 6.3 70 4
.KOLIJLmIe.Rock. which went 4.8-.6.I to WOPX-FMCincinnati (Classic Rock) 47 49 8
jump from eighth to fourth place in the |  wmy-FMClevetand (Oidies) 85 9.0 1
city where Bill Clinton once served as WNCX-FM/Clgveland (Classic Rock) 53 5.2 8
governor. WGLD/Indianapolis is that msm?:?bus (O‘%l:g) gg :(7) g
;‘8’:‘6 o m':.":".“. SRR "‘f“ JUmPS | 1 v-FWDalas (Oidies) 36 /10
% -0.U — which 1s .lmptesslve or ﬂ. sta- WiNG-FM/Dayton (Ctassnc Rock) 47 57 5
dion that celebrated its one-year anniver- KRFX-FM/Denver (Classic Rock) 58 56 4
sary as an Oldies outlet during the sum- |  KO(KL-FMDenver (Oidies) 48 49 8
et boak: KKHK-FM/Denver (Classic Rock) 40 36 12
_—— o ’ WOMC-FM/Detroit (Oldies) 56 6.6 3
l!\ Spokane, CI&\&C Rock KKZ?(-FM ex- WCSX-FM/Detrott (Classic Rock) 39 41 8
perienced a ratings decline, but still came in | KLDE-FMHouston (Oldies) 43 43 6
first place. Crosstown Oldies KEYF went KKRW-FM/Houston (Classic Hits) 38 33 13
5.6-7.1 to slide into fourth place. On the Clas- mn;l‘iwﬁ ((Co‘h;ﬂc) Rock) 1(;(7) 133 g
; ianapotis (Otdies ! !
P ’;"l"‘ f“.’“‘; W?q”?af““ ’.“:‘é‘ Wt | wNAP-AIndianapolis (Classic His) 34 30
->-8.1 10 tie for first place with Counltry | ycex-AmKansas Cay (Classic Rock) 46 55 6
WYNK., which has dominated the top slot KCMO-FMKansas City (Oldies) 47 46 1
for many years. KOLL-FM/Little Rock (Okdies) 438 6.1 4
Here's a random sampling of the sum- | KKPT-FMAtie Rock (Classic Rock) 6.0 57 5
5 KRTH-FM/Los Angeles (Oldies) 33 34 9
mer Arbitrons frorp l.hc top 100 markets. KCMG-FWLos Angeles (Okdies) 1 32 "
Due to space restrictions. all markets are | waU-FMMiami (Oidies) 31 34 1
not listed. However, this should provide an WBGG-FM/Miam; (Classic Rock) 33 33 12
overview of what's going on in the world %SM?mU:R gg‘:ss't; Rock) ig 220 ‘?
ag ¥ csic Hits -FM/Mitwaukee (Oidies| !
‘1’1‘&0',‘"? Clantss ook, W LA I'l*“” KQOL-FWMinneapolis (Oidies) 54 51 8
e ranking reflects the station’s overall po- | - ywRQ-FWNashville (Classic Rock) 94 76 4
sition in its market. WRMX-FM/Nashville (Oidies) 5.1 65 5

WODS

Boston

Houston

Fresh ways to image oldies stations: PRODUCTION PARTS

¢ Promo and ID Beds
* Punctuators ¢ Stagers
¢ Listener Reactions ¢ Promo Parts

The Music Remains Fresh After 25 Years
eteran will tell you that the key to add-
ing laterm:sic}oa'ﬁOs-basedOlgiesbrmatismak-

8y1973 the Eagles had landed and begun work on their second
album, but it was aiso the era that brought Gladys Knight & The Pips’
“Midnight Train To Georgia.” the Spinners’ “Could It Be I'm Falfing in
Love. the Stylistics' “Break Up To Make Up." and Doble Gray's “Drift
Away” On the pop side, the world was boppin’ to Ekon John's “Croc-
odile Rock™ whie Todd Rundgren had a breakthrough with “Hetio,
it's Me’

The year 1973 also brought forth a bounty of Classic Rock sta-
ples, 100, including Lynyrd Skynyrd's debut album and the Rolling
Stones' * S

Olmu.whmﬂlﬂmhltsplmmgsmgesamemtmn

Calla/CRy (Formet) Spring 99 Summer 98 Ranking
WGFX-FM/Nashville (Classic Hits) 43 36 10
WCBS-FMMNew York (Oidies) 46 42 5
WAFX-FMNorfolk (Classic Rock) 5.8 49 8
WOGL-FM/Philadelphia (Oldies) 49 49 6
WMGK-FM/Philadelphia (Classic Hits) 4.1 41 9
KOOL-FM/Phoenix (Oldies) 44 4.0 1
WWSW-AF/Pittsburgh (Oidies) 6.1 6.2 4
WZPT-FM/Pittsburgh (Oldies) 45 36 12
WRRK-FM/Pittsburgh (Classic Rock) 3.2 30 13
KKSN-FM/Portiand (Oldies) 58 6.1 3
KGON-FM/Portiand (Classic Rock) 48 53 5
WWBB-FM/Providence (Oldies) 58 6.2 4
WWRX-FM/Providence (Classic Rock) 33 33 "
KOLA-FMRiverside (Oldies) 46 46 4
WBBF-FM/Rochester (Oidies) 47 5.4 H
WORV-FM/Rochester (Classic Rock) 24 2.3 12
KHYL-FM/Sacramento (Oldies) 43 41 8
KSEG-FM/Sacramento (Classic Rock) 37 38 1
KSHE-FM/St. Louis (Classic Rock) 47 47 6
KLOU-FM/St. Louis (Oldies) 39 45 7
KIHT-FM/St. Louis (Classic Hits) 31 3.0 12
KSO-FWSL. Louis (Classic Rock) 24 28 13
KODJ-FM/Salt Lake City (Oldies) 53 49 6
KURR-FM/Salt Lake City (Classic Rock) 36 39 10
KZEP-FM/San Antonio (Classic Rock) 177 74 3
KONO-AF/San Antonio (Oldies) 55 49 8
KGB-FM/San Diego (Classic Rock) 43 35 )
KBZT-FM/San Diego (Oidies) f 3 30 13
KPLN-FM/San Diego (Classic Hits) 25 25 15
KFRC-AM & FM/San Francisco (Oldies) 35 34 7
KFRC-AF/San Jose (Oldies) 26 39 4
KBSG-AM & F/Seattie (Oldies) 58 51 4
KJR-FM/Seattle (Oldies 27 kR 1"
KKZX-FW/Spokane (Classic Rock) 113 91 1
KEYF-AM & FM/Spokane (Oldies) 56 71 4
WTBT-FM/Tampa (Classic Rock) 55 6.2 4
WCOF-FW/Tampa (Classic Hits) 36 31 14
WYUU-FM/Tampa (Oldies) 29 3.0 15
5

WBIG-FM/MWashington (Oldies) 37 45

San Diego

these and over 100+
stations have already
signed on.

Tons of special work parts:
¢ Year Collages ¢ Song Setups

You get a 100 Track Kick-Off Kit and RADIO TODAY - artist 1Ds « sirthaay Greetings

a Brand:New CD Every Two Weeks! ENTERTAINMENT  oSpecial Weekends * Features

Make your oldies station glitter with GOLDMINE Production Parts! Call ABC Radio Today at (212)581-3962

WWW amer I(‘F]ﬂlFldIOhIQTOIV com
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Mort Crim: Purveyor Of The Positive

(] Veteran newsman/commentator has no ‘second thoughts’ about his new career

What would you say if someone pitched this new talk feature?
It would offer content that was motivational, inspirational, and of-
ten humorous. It would sound a positive note in an often negative
world and strive to highlight heroes — not necessarily big names in
the news, just ordinary people who accomplish extraordinary things.
You'd probably say that anyone pitching this idea in a world where
Talk success is frequently measured by its ability to confront and
shock hasn’t been around very much.

But Mort Crim has been
around. In fact. he’s been around
the broadcasting
business for over
three and a half
decades. To say
the veteran news
anchor and com-
mentator  has
reached a num-
ber of profes-
sional  mile-
stones in his ca-
reer would be an
understatement.

As a national correspondent for
ABC Radio Networks. Crim trav-
eled the world. reporting on history-
making events from Poland. Russia.
Germany, ltaly. Latin America. and
the Middle East. including covering
the Yom Kippur War. He was in Viet-
nam with President Lyndon Johnson
and at Cape Canaveral for most of
the Apollo moon voyages. In fact. it
was Crim’s voice that millions heard
describing Neil Ammstrong’s moon
landing to ABC’s national radio au-
dience. Add to all of that a carcer
that includes TV news-anchor jobs
in- Louisville, Baltimore, Philadel-
phia. Chicago. and Detroit, along
with a four-year stint as the perma-

[ 3
Mort Crim

My goal from the
first day has been to
rekindie a faith in
ourselves that |
think has been kind
of lost in our world
today. | want people
to believe they can
make a difference
in the world.

nent vacation substitute for the ven-
erable Paul Harvey, and you can
easily see why Crim is indeed a guy
who’s been around!

In 1994, Crim gave up travel-
ing the world and began to phase
out of the daily TV anchor grind
to start Mort Crim Communica-
tions, because he wanted to devote
his full time to a project he had
long felt could be successful. By
the end of that year. Morr Crim's

Your Talk Station will

Discover the

mgdfmgsgzau_xm
Targeted-Talk:

1t's t's working on AM: WISN Milwaukee! It's working on FM: NJ 101.5!

t will work for you.

Get the facts about Targeted-Talk®
programming strategies.

e power of

Second Thoughts. a 90-second
daily feature focusing on the pos-
itive aspects of human nature. had
debuted on about 55 radio stations.
Today. the show is heard on more
than 500 stations across the U.S..
and internationally on 700 stations
through the Armed Forces Radio
Network.

Crim’s dream of offering posi-
tive. common-sense messages in
a media world where negative
messages are so prevalent has be-
come a successful reality. | recent-
ly spoke with this businessman.
CEO. author, and radio commen-
tator and found that. with Mort
Crim. what you hear is definitely
what you get.

R&R: Whai motivated you to
pursue the Second Thoughts
project?

MC: | once read a book written
by a football coach where, using
a football analogy. he said his life
was divided into two halves. The
first half was about success. and
the second half was about signifi-
cance. My career in broadcasting
has been. in my view. preity suc-
cessful. Now [I'm at the point
where | would like the rest of my
life to be about significance. So |
decided | wanted to develop Sec-
ond Thoughts.

R&R: How would you define
what Second Thoughts is all
abowut?

MC: One of the greatest needs
today is to find ways to counter
some of the negativism. sensation-

November 20, 1996 m-31
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Just because we have the right to say or do
something doesn’t mean that we always
should do it. | think that's where we In
journalism shouid be a little more careful.

alism. and confrontation that seem
to be such a big part of the media.
I don’t say this to fault the me-
dia. After all. I've been a part
of that process for a long time.
The nature of news is that it al-
ways has been — and always
will be — more negative than
positive. But with the explosion
of News/Talk radio. 24-hour ca-
ble news channels. more and
more print publications. and
now the Internet. today you just
can’t get away from it. We have
the same negative news we al-
ways had qualitatively. but
quantitatively we simply have
so much more than we’ve ever
had. And that has helped create
a kind of national mood of cyn-
icism. despair. and anger.

So. instead of trying to change
the news. | wanted Second
Thoughits 10 offer something that
was an addition to the news, some-
thing that would ofifer a counter-
point to the negativism. yet still
stand on its own. Instead of trying
to reform something that was. | feit
the best opportunity was to create
something that wasn'r.

R&R: Why do it on radio? Why
not just incorporate that philoso-
phy into your successful TV news
life?

MC: Radio immediately came
to mind as the most flexible medi-
um, because [ could deal with ideas
and not have to worry about pic-
tures. The idea of being able to sit
down, write stories, and deal with
ideas and concepts such as values,

N

principles. and heroes — not the
nanies you read about in the news.
but the real heroes out there who
you may never have heard of — re-
ally appealed to me. So ! wrote and
recorded five demos. took it 1o a
friend who was. at the time. chair-
man of Kmart. and asked if they
would consider sponsoring it. It
took several months to get every-
one on board. but eventually it hap-
pened, and we began to get the
show on the air around the coun-
try. Kmart is still our sponsor to-
day. along with Chryliser.

R&R: Who are you targeting
with Second Thoughts?

MC: The conventional wisdom
was that this program would skew
toward an older audience. But.
based on the hundreds of letters and
requests for scripts we get every
week. it seems that young women,
including many young mothers,
and a lot of young people in gener-
al seem to have quite an interest in
this program. | think that’s because
I’'m dealing with values they typi-
cally are not hearing about in the
media. such as honesty in relation-
ships, truihfulness, and self-disci-
pline.

It may sound old-fashioned. but
if you can put these things in con-
temporary terms and talk about
people today who are living these
kinds of principles — and doing so
successfully — itreally rings a bell
with people. My goal from the first
day has been to rekindle a faith
in ourselves that | think has

Continued on Page 32

]
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O MEDIA

mming. Marketing.
12.808.3005

/. email: Sabomedia@compuserve.com

www americanradiohistorv com
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NEWS/TALK

Mort Crim: Purveyor Of The Positive

Continued trom Page 31

been kind of lost in our world
today. | want people to believe
they can still have some control
and the ability to accomplish
something with their life, and that
they can make a difference in the
world.

R&R: When [ listen to the pro-
gram, | sense you are optimistic
about the future. Are you really as
optimistic as you sound?

MC: Yes, absolutely. The other
thing 1 hope 1o accomplish with
the program is to inspire hope for
the funwe. A lot of us worry about
our kids and the kind of world they
are growing up in. but there are so
many reasons oul there to be hope-
ful about their world and their fu-
ture. Yes, it is a cliché. but it’s the
old analogy of the glass that is ei-
ther half empty or half full, de-
pending on your viewpoint. | think
there is a real need to get people
10 take their eye off of all of this
negative swfl we are exposed to
daily that depresses us and makes
us feel hopeless and anxious about
the future, even if it's just for a
couple of moments a day.

1 call it Second Thoughts. be-
causc your first thought is what
you get when you hear the head-
lines and all the other scary stuff
that’s going on out there. But if
you back off and think twice about
it, you realize there's so much
more reality beyond the headlines.
I like 10 say [ look for the stories
that aren’t newsworthy. they're
justworthy.

R&R: You were once the per-
manent fill-in for the legendary
Paul Harvey. Would i1 be fair to

TALK BACK TO R&R!

if you have questions or com-
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@ aol.com.

say you have been influenced by
his style and his obvious optimism
about the human spirit?

MC: Paul was a mentor to me
when I was in college. | was a stu-
dent and was also working at a
small station in Indiana that car-
ried his shows. I was seeking a
direction for my career and my
life, and I really admired Paul
Harvey as a broadcaster. So |
wrote him a letter, hoping that
perhaps he would respond 10 it.
Not only did he reply. but he ac-
tually invited me 10 come up to
Chicago and sit in 10 watch his
broadcast. Afier the show. he

1 like to say | look
for the stories
that aren’t
newsworthy,
they're just worthy.

asked me 10 join him and his wife.
Angel, for lunch. He said. “Angel
is my No. | advisor. and I thought

perhaps she could be helpful 16~

you, 100.” They both spent about
an hour and a half with me in a
restaurant that this young kid
could have never afforded.

In retrospect. | realized what a
valuable gift that was. to 1ake that
much time out of his schedule 10
spend time with this young student
who was trying to figure out his
life. We became friends over the
years and have remained friends
until this day. Paul Harvey is the
greatest storyteller in America. He
says more with fewer words and
greater impact than anyone [ know.

R&R: Can you comment on the

state of news coverage loday?

MC: First. | believe 100% in
freedom of information and free-
dom of the press. | have known
and observed reporters who have
worked under totalitarian regimes
and state-sponsored media. and I
wouldn't trade our system for any-
thing else in the world. Having
said that, 1 realize that excess is
the price we pay for that freedom.
Just because we have the right 10
say or do something doesn’t mean
that we always should do it. 1 think
that's where we in journalism
should be a little more careful.

1 don't think we've been real
careful during this whole Ken
Starr-Monica Lewinsky mess.
There's a story that needed 10 be
reported. and the facts needed to
be 10ld. But we have moved so far
into tabloid journalism over the
past few years. that today the line
between news and entertainment
hasn’t been blurred. it’s been
erased.

R&R: Whai's your opinion of
Talk radio 1oday?

MC: 1 think Talk radio is at its
best when hosts are thoughiful and
intelligent and go into their show
with a good grasp of the issues.
As a newsman, nothing disturbs
me more than hearing hosts play
fast and loose with the facts just
so they can get people stirred up
by saying things that clearly are
only partially true. Sometimes |
think a host knows better. but
they're simply exploiting the au-
dience. And-other times | believe
they're just absolutely ignorant
and don't know what they're talk-
ing about. But. done well. [ think
the Talk format is wonderful.

Talk radio has certainly had its
good effects by opening up a dia-
logue among the masses. But |
also think there has been a tenden-
cy to exploit anger and frustration
rather than trying to get any seri-
ous dialogue going on:'1 think we

fFar a FREF Dema call [217) 223-3600 or visit our websile al www.bdcast.com

-

WWW americanradiohistorv com

ing Partner Jim Hooker.

HURRY UP, EH, MY HORSE IS DOUBLE PARKED — Canada-based
talker Rhona Raskin hosted “Rhona’s Canadian Paama Party” while broad-
casting her syndicated Rhona At Night show at the recent NAB gathering
in Seattle. Forgetting their pj's but partying anyway are (I-r) WLIP-AM &
WIIL-FM/Xenosha, WI GM Kira LaFond. Rhona; Constable Wally Lee of
the Royal Canadian Mounted Police; and Pride Communications Manag-

Nothing disturbs me
more than hearing
hosts play fast and
loose with the facts

just so they can get
people stirred up by
saying things that

clearly are only
partially true. But,
done well, | think the
Talk format is
wonderful.

could use more understanding and
less yelling. more dialogue and
less diatribe.

R&R: As we approach the year
2000, any thoughts on News/
Talk’s future?

MC: When | first started Sec-
ond Thoughis, | was told that. in
a Howard Stern radio world, it
just wasn’t going 1o work, that it
just would not shock anybody
enough. 1 was told it offered no
controversy. because nobody
would argue with the values and
principles we were talking about.
I think that rear-view-mirror ap-

proach — where you look at what
has worked in the past instead of
looking out over the hood of the
car 1o see what opportunities
might be down the road — is part
of what is missing in the creative
approach of many who make the
decisions in broadcasting today.
What has worked should be in-
structive, but what's going 10
work, or what might work. is
much more important. And that's
going 10 require people with cour-
age and foresight who are will-
ing 10 take some chances, and
people with intuition who are
willing to get out there and work
hard to understand what the
American public is feeling. think=
ing. and wanting to talk about.

And | am absolutely convinced
that, as much as people have want-
ed someplace 1o air their frustra-
tions and their anger about Wash-
ingion and other political matters,
today they're looking for hope.
they're looking for faith, and
they 're looking for self-confidence.
I think the programs that can
reach out and touch those people
are the ones that will resound with
the American public and become
successful.

You can reach Mort Crim at (248)
358-4700, or via e-mail at second
thoughts @ mortcrim.com

Solutians tar
Tomarrow's Radio
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Value in Values

PROGRAMMING VALUE
SALES VALUE

LisTENER VALUE

he Red Tag Talent of Suc

Goldstein, the Underground
Shopper! has been ferreting out
the best values on every product
or service imaginable and passing
them along for over 26 years. The
Underground Shopper® two-
minute vignettes arc a great value
for your listencrs, your station
and your sales staff,

Call 1(888)668-4595, cxt. 122

today to add value with values.

WEEKLY BROADCAST
OF EDUCATION

Radio America has pioneered
the fifst and gniy national
radio progrom addressing the
concern of education, Report
Coard offers listeners probing
interviews with leaders
in education reform. Host
Denis Doyle and Co-Host
Jeanne Allen present a
dynamic weekly expose of
the shaping forces behind
education. Listeners are
alerted to philosophies and
ideas before such frends hit
their children’s classrooms.

¢ RADIO AMERICA

www.radioamenca.org

FOR SATELLITE INFORMATION CALL:
800-884-2546 or 202-408-0944

The
& Furmture

.

rad; 10!

Weekends are
Made for Making Money!

And “The Furniture Guys® can heip. Seen nationaHy in millions of homes
on PBS and cable. The Fumiture Guys will delight your listeners and heip
loch in “category” sponsorship dollars you can't get with generic atk shows.

NouanaﬂnnT.bvim:unode-nmvmh.nlﬁ.-tM

home aea target: and profi

Now one of the fastest growing networks in Amoﬂea HQTV expands to

radio m programming designed to entertain your sudience and capture
for your

Ed Feidman & Joe L Eraric met in the home construction industry. They've
honed their act with yeers of television. Let your listeners talk 10 them about
remodeling. construction. home projects, design. and yes, even fumiture.

Call today tor a demo and more info about Ed & Joe. “The Furniture Guys™
premiering soon on the Home & Garden Radio Network.

Program details: Ssturdays Noon - 2pm ¢ Sstcom C-5 delivery *
* 10 local * plus i news .

- ia
Adniiicy

Stetion affilistion by Media AdVentures, Chicago 312-640-5000

We're talking major is s[TLR

on major stations ﬂ -
in mgjormarkets... '
plus, having fun

with cash and prizes, too.

CHECK IT OUT!

DOUG STEPHAN'’S
“GOOD DAY”

MONDAY - FRIDAY 4to 10 am ET
SATURDAY 4to9amET

www americanradiohistorv com
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The View From The Top

Four label chiefs discuss the state of the music industry at CMJ 98

Given that this issue officially marks R&R’s 25th anni-
versary serving the radio and record communities, I thought
it might-be fun to share some of the comments made by a
quartet-of label chiefs during the CMJ *98 convention, held
in New York on November 4-7.

Billed as g
*A Conversa-
tion With ...
The Presidents.”
the panel was
moderated by
MTV's Chris
Connelly and
featured MCA
Records President
Jay Boberg,
DGC/Geffen
Records Presi-
dent Bill Benoett, Reprise Presi-
dent Howie Klein. and Grand Roy-
al Presidemt Mark Kates. As ex-
pected. nothing revolutionary was
espoused during the session. None-
theless. the com-

Jay Boberg

Mark Kates

Bill Bennett

agreed would continue in the near
future. As 1o why he had MCA cut
back the number of releases since
his arrival — from around 90 10 40

this year —

menis provide an m Boberg summed
ideal backdrop 10 it up this way:
the obsc(vulions “Because most
luminaes n s TH® 6CONOMICS @t o (he records
S L were shit.
issue who helped IRS were in line, and That's a pretty
build today’s mu- the acts’ blunt assess-
sic ml«:us(ry. .mm were :;:m. l:l: given
ewer rapidly esca-
Major- in line as well. lating costs of
Label -Jay Boberg marketing and
promoting re-
Releases leases, record

The discussion
began with talk
about the decision by many of the
major labels to release fewer rec-
ords than in previous years. It's a
trend the three major-label chiefs

companies can’t
clog the system
with albums viewed as having lit-
tle commercial viability. Boberg
and the rest of the execs agreed
that labels with focused cam-

BUSTA, 0ZZY DECLARE "WAR'— Busta Rhymes and Ozzy Osbourne
joined forces to put a rap spin on the Black Sabbath classic “lron Man.”
The new joint, retitied “This Means War,” features vocalis by Busta and
Ozzy, music by Lordz Of Brooklyn, and production work by DJ Clark Kent.
The song appears on Rhymes' forthcoming new album, E.L.E., which hits
retail on December 8. Pictured (1) are Lordz Of Brooklyn's Mike “Kraves,”
Osbourne, Rhymes’ manager Webb. Lordz Of Brooklyn's Adamoney.
Rhymes. engineer Vinny Nicoleft, and assistant engineer Darren Rapp.

g%

-

‘paigns stand the best chance of
succeeding. That means not
spreading employees too thin,
chasing “iffy"” projects.

The proverbial “throwing ev-
erything against the wall and see-
ing what sticks™ method is one
- most labels can
ill afford to uti-
lize, stressed
the label heads.
While undoubt-
edly there will
be releases la-
bel execs abso-
lutely believe in
that fall short of
achieving antic-
ipated success,
Boberg noted.
“It’s about be-
ing more focused and making
sure all the setup gets done. Those
are the ones that have the best shot
at achieving their potential.”

Not surprisingly. Grand Roy-
al’s Kates (whose label was
formed by the Beastie Boys) be-
lieves a scaled down major-label
landscape plays right into the in-
dies” hands. Fewer releases
means fewer major-label sign-
ings, which means the indies
have a chance to sign better acts.
“It’s already happening.” Kates
said. “As the big get smaller. the
smaller get bigger.”

Lowered Expectations
While the record industry land-
scape is indeed

Howie Klein

MAKE SURE TO TAKE YOUR ‘HAPPY PILL' —Maverick Recording,
WEA. and Warner Bros. Records execs and Candlebox yuk it up after
the band's recent performance in Los Angeles. The band is tounng in sup-
port of s latest album, Happy Pills. Pictured (I-r) are Mavenick Artist Re-
lations exec Michael Pontecorvo; WEA's Kevin Carey; Candiebox mem-
bers Dave Krusen, Pete Kleft, Bartie Martin, and Kevin Martin; Maver-
ick's Guy Oseary: Warner Bros. National Director/Rock Promotion Dave
Lombardi; Maverick sales exec Kenny DiDia; Warner Bros. VP/Rock Pro-
motion Mike Rittberg; and Mavenick promo exec Darren Eggleston.

R /

With regard to the former, Re-
prise’s Klein stated, “One good
thing about the current business
climate is that people are less
quick to judge™ an album as a fail-
ure if it sells one to two million
copies and the previous disc sold
several million. Green Day, noted
a few panelists,
is in a much m
better position
now with Nime

ternet. all panelists concurred that
it's here to stay. Artists have be-
come incredibly adept at capital-
izing on the *Net to sell music
and promote their shows. Start-up
multimedia firms and entertain-
ment conglomerates have climbed
aboard the web juggernaut, too.
Yet the labels
still have some
catching up to
do, Bennett said.

rod than it was Not only do we not  The Intemnet is a
when it released  enaw what the next P of nearly ev-
Insomniac. the ery marketing
follow-up to their big thing is, we don’t pI:n. the Geffen
breakthrough know where it's president said.
album, Dookie. trom but, he asked.
Part of that, coming * “Have we made
agreed panelists, —Mark Kates efficient use of
is that artisis are the web?”

doing a belier While the web
job of setting up holds enormous
previous and cur- . potential, the la-
rent albums. As for artist expecta- bel heads still expressed concern
tions. Boberg cautioned acts about  about piricy issues. Boberg said the
“getting ready for the arena tour”  web fosters a culture in which an
even though the album was just re-  artist’s music doesn’t really belong
leased. to somebody. “Pcople don’t sece

On the radio front, the presi-
dents stressed the need for artists
to build loyal

ch'anging. one m followings.
thing remains While all agreed
constant:  the that radio and
competition to  Bands with a loyal vidco remain the
sign acts. Recall- followi principal sales
ing his days at ng bring drivers. acts that
IRS. the label he  sOomething to radlo. have built a tour
co-founded with  Bande like Phish  base are seen as
by oot bring thelr audience beticr invest
and why the indie ments in today’s
blossomed, to radio. penny-pinching
Boberg nolgd. —MNowie Kliein environment.
*“The economics Klein stated.

were in line, and
the acts” expecta-
tions were in line
as well.”” He said that today, when
labels make $300,000-$400,000
deals for new bands, “certain expec-
tations are built into™ the business
plan. placing added pressure on the
company. Bidding war signings, he
stressed, “very rarely pan out”
Interestingly, the notion of “ex-
pectations”™ arose several times
during the session, most notably in
regard to sales for follow-up al-
bums and the expectations of art-
ists themselves after signing to a
major label.

WWW americanracronistory corn

“Bands with a

loyal following
bring something 10 radio. Bands
like Phish bring their audience to
radio.”

Bennett, however, cautioned
against making hasty judgments
about bands breaking mostiy on
airplay. Many people in the indus-
try didn’t think “Wham! and Beck
were long-term artists initially.” he
noted. That short-term thinking in-
creases “the risk of dismissing art-
ists too quickly.”

The Web Wild Card
As for the potential of the In-

anything wrong with downloading
pirated music. They view it as steal-
ing from a corporation and not a

Nonetheless. Klein, who sup-
ports copyright legislation,
voiced some concern about let-
ting politicians write the rule
book. Commenting on his ap-
pearance on Capitol Hill, Klein
said he was “appalled by the ig-
norance™ of many politicians
about the Internet.

Looking forward. moderator
Connelly expressed some con-
cern that there currently aren’t
enough artists laying the foun-
dation for new types of music
to emerge in the future. The la-
bel heads, however. said that
many innovators work below
the mainstream media radar
screen. Klein compared a band
like the Ramones to the fiction-
al character Johnny Appleseed
— just because they didn't
break into the mainstream
doesn’t mean they didn't influ-
ence another generation of mu-
sicians. Kates notes. “Not only
do we not know what the next
big thing is. we don't know
where it's coming from.”
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Neil Finn Continues To Have His Way

Neil Finn has managed to survive in
an industry where it's often all or noth-
ing when it comes to success. Part of that
is because of his ability to create a unique
style of songwriting and music that con-
tinues to skirt any defining style. s it pop?
A little. Alternative? At times. Adult Al-

I normally only come to America once
every three to four year, it seenmed like
a good idea to come back and have an-
other run at it in order to surprise the fans
— and also to keep the record visible 1o
some degree”

Finn signed with Sony's Work in

Neil Finn

1997, after Crowded House broke
up and his deal with Capitol end-
ed. “I've known [co-Presidents)
Jeff Ayeroff and Jordan Harris
since Split Enz was on A&M.
When the deal ended with Capi-
tol, they were the first ones to put
their hands up and say we want 1o
do something with you. | didn't
really cast a nei around that much.
The good thing about Jeff and Jor-
dan was they were unconditional
about wanting todo it; they didn't
want to hear demos. After this
long, it’s kind of comforting to

ternative? Maybe. And there’s the rub.
Depending on who you are talking to.
that could be a challenge or a badge of
artistic integrity.

Actually, in Finn's case. it is not a
negative position. In fact. during his 20+
year tenure in the business, he’s managed
10 parlay his love of performing and
writing into three incamations: first with
brother Tim in Split Enz (he penned the
group's first U.S. success, *1 Got You™),
then Crowded House ("Don’t Dream It's
Over™). and now as a solo artist creat-
ing a new path. In between the latter two
projects, he’s managed to release a CD
with Tim as the Finn Brothers.

His newest effort, Try Whistling This,
bowed fast June and immediately found
a home at Adult Aliernative stations. in-
cluding WXRV/Boston, WRNR/Balti-
more, WHPT/Tampa, WXRT/Chica-
go, WRLT/Nashville, KGSR/Austin,
and KMTT/Seattle, with the first single,
“Sinner.” KINK/Portland PD Dennis
Congstantine says he quickly added “Sin-
ner” as soon as it was available. and the
reaction was immediate and enthusiastic.
Constantine says the song will definitely
be a *98 10p 10 song for his station. “'Lis-
teners respond very favorably to his
work, whether it’s been Crowded House.
the Finn Brothers. and now his solo ef-
fort. We added *She Will Have Her Way'
in October, and it's the perfect song for
us. It’s a really strong album for us, and
we'll go four or five deep on it.”

WXPN/Philadelphia OM/PD Bruce
Ranes concurs. “It’s been a strong album
with us. Neil's a very strong heritage artist
who is already established with Crowded
House and Split Enz. We began playing
*She Will Have Her Way’ before it was
established as a single. While this is a pro-
jection, I'm sure it will be a top 50 of 98
with listeners”

Finn has been supporting Try Whis-
tling This with a full-band tour that in-
cluded his 16-year-old son Liam on gui-
tar. He then organzed a string of star-
studded acoustic performances featuring
his “friends.” Some of those friends have
included Eddie Vedder, Wendy Melvoin
(of Wendy & Lisa), Sheryl Crow, Grant
Lee Phillips (of Grant Lee Buffalo), and
former Crowded House member Mark
Hart. Finn comments, I started doing
acoustic shows in Europe, and given that

think that somebody is taking you
on the basis of your body of work rather
than any anticipation of being the next big
thing. Mind you, I'm sure they would like
that to be the case. They‘ve taken on my
career as an artist as opposed 1o a hit-mak-
ing machine. and that’s comforting.”

As for people recognizing the Finn
name. he suggests. “People arc more fa-
miliar with the songs than the names. I
think. It’s basically establishing a trade-
mark. It means more to people than per-
haps seems logical, the name that bears
the music.”

Finn realizes he might be making
things a liwle harder on himself by main-
taining his residence in New Zealand —
although he recorded his album in New
York. “1 like feeling like an outsider to
some degree when [ come here. There is
so much going on here, and America
doesn’t fook outward very much. So. un-
less you're amongst the faces here,
you're easily forgotten.”

luis exactly this hurdle that one needs
10 leap in order to keep Finn's name top-
of-mind in the overcrowded release mar-
ket. But as Work VP/Promotion Pam Ed-
wards points out. that's precisely why
they went straight to Adult Alternative
with his first single. “Our first strategy
was to get to those who were already fans
of Crowded House and Split Enz and
knew who Neil Finn was.”

Those fans are devoted. as evidenced
by the reaction at radio and his live
shows. It is just that situation that con-
tinues to perplex Finn, who admits it’s
hard to find a niche for his music. “It’s
mysterious in a way. You have a show
that feels like the kind of show you have
when you've got a hit record. where the
crowd is hanging on every word. and
there's a joyous feeling in the room. So,
1o some extent, it doesn’t seem that log-
ical as to why that can't spread beyond
that room. Usually any success I've had
over the years has been hard-fought and
over a long campaign.”

Edwards says the next move for
Finn's album is Hot AC, where the label
will be working *She Will Have Her
Way.” That song is currently airing on
the music video channel M2. "

Finn is amused by radio’s need to
identify exactly who the people are who
listen to specific formats. [ don’t think
that the formats do service to anybody. |

think they actually tend to underestimate
the public. | mean. | don’t know anybody
— apant from maybe teenagers when
they're a Marilyn Manson fan — who is
into only one type of music. Generally,
once people get to the age of 20 or so,
they 1l listen 10 maybe a bit of Neil Young
in the moming, Jimi Hendrix in the afier-
noon, and Prodigy at night when they go
dancing. Nobody is one-dimensional, as
they seem to be given credit for by radio.

“The terms that radio uses are kind of
weird. because nobody else uses them. It's
really kind of all beyond me. and | don't
like 10 think about it too much. People
tefl me, *You're Tripke A. This is where
we're going.” I'm thinking, 'What does
that mean? One must resist being defined,
evenifit’s in your own mind. You have to
remain distant from that process.”

What matters to Finn is the end re-
sult, the music. The title track. “Try
Whistling This.” is one of Finn's favor-
ites on the album. “It’s got quite a dif-
ferent type of structure and atmosphere
1o what I"ve done before.” Finn says his
songs are a mixture of impressions that
sometimes include personal experienc-
es, but mostly reflect whatever pops into
his head. For example, he says two lines
in *“Try Whistling This" refer to an in-
cident that happened during a Crowd-
ed House concert in Milan between Neil
and drummer Paul Hester. “We got into
a fight and stormed offstage. As | was
leaving the dressing room, he pushed
me through the door, and | ended up at
the feet of these fans. As he pushed me.
he said, *Come here,” which is impossi-
ble to do — and I put that in the song.

*“The lines come from weird. differ-
ent places, and I don’t know how-they
necessarily relate to other lines in the
song. But. they seem to come from the
same place. so | trust them. [ deliberate-
ly leave them open-ended. but as soon
as you start talking abut them, it seems
10 limit what they might mean. Peopie
have ingenious and amazing interpreta-
tions of certain lines.”

Finn will be returning 1o New
Zealand in a week, but says he’ll prob-
ably be back stateside sometime in
1999. Despite his ambivalence about
the industry, it will never dissuade him
from his desire to write and perform.
“There are basically a lot of frustrat-
ing aspects in the way the indusiry
tends to want to narrow the parame-
ters of what's going on all the time so
that they can define it and sell it. Yet.
they cannot keep good music down
forever. Great, inventive, and creative
things do rise through it all, so there's
comfort in that. There's a lot of exploi-
tation and manipulation and buying
into the system involved in being a
musician releasing records. You have
1o find your way within so as not to
lose your integrity and feel like you
have a worth beyond what your cur-
rency is in the market at the time. You
have to have an inner confidence.”

Neil Finn's performance tonight (11/
20) from the Double Door in Chicago will
be awailable via the World Wide Web. To
access the live webcast at 11:45pm ET/
8:45pm PT, visit www.rollingstone.com.

— Margo Ravel
R&R Associate Editor

Stones Set To Tour
With No Security

It's official: The Rolling Stones will embark on a 24-

. City tour on January 25, 1999, beginning in Oakland,

CA. The Tommy Hitfiger-sponsored tour, in support of
the band’s seventh live album, No Security, wilt hit only
indoor arenas. It's the first indoor tour the Stones have
done since the late '70s. Mick and the boys will visit
mostly top markets, with support acts such as Goo Goo
Dolis, Jonny Lang, and the Corrs. Other opening acts
are expected to be announced soon ... In other tour news,
country-rock act Golden Smog — which features mem-
bers of Soul Asylum, Wilco, and the Jayhawks — em-
barks on a club tour in support of its new album, Weird
Tales, on December 2 in Toronto.

Blondie Returns With
The Great Beyond

Beyond has slated February 23, 1999 as the in-store
date for Blondie's new album, No Exit. In the meantime,
look for the reunited group to perform the album’s title
track with Coolio on the 26th annual American Music
Awards on January 11 — the band's first televised ap-
pearance in 16 years. They're also expected to appear
on several New York-based TV talk shows during the
month. The official add date for the first single, “Maria,”
is January 5 — for a/l formats.

Studio Outtakes

Bush is currently mixing its next album, slated for a
spring release ... Hard-rock band Limp Bizkit is in the
studio, working on new material. The group hopes to
have a new disc ready by mid-"99 ... Jullan Lennon will
release his latest album, Photograph Smile, on Febru-
ary 23, 1999 on Fuel 2000/Universal Records. It's Len-
non’s first album since 1991 and his fifth overall ... Pub-
lic Image Ltd. gets the boxed-set treatment with a four-
CD package set for an early ‘99 release ... Tom Waits’
new Slow River/Rykodisc album, Extremely Cool, ar-
rives at retail on February 2 ... The new Fun Lovin’Crim-
inats album, 100% Columbia (which has already been
released overseas), shows up on store shelves on Jan-
uary 26 ... The Bottlerockets have signed with Austin-
based indie Doolittle Records and will release an al-
bum of new material early next year.

Business Briefs

Newsweek reports that Michael Jackson is mulling
a $100 million bond offering backed by his extensive
music publishing catalog. if the deal goes through, former
EMi North America chief Charles Koppelman and Pru-
dential Securities would underwrite the bond issue.
Newsweek also reports Koppeiman expects to announce
similar deals in the near future ... The online music retall
sector saw the entry of a pair of new competitors over
the past week. Kmart has teamed with music/video dis-
tributor Handleman Entertainment to launch
MusicFavorites.com, a website designed to allow cus-
tomers to sample and buy over 100,000 titles. Concur-
rently,. BMG Entertainment has formed e-tailer
Getmusic.com, which sells both BMG and music from
othgr labels.

Tube Tops

Gloria Estefan and Stevie Wonder will headline the
halftime show during Super Bowl XXXIIl, set for Janu-
ary 31, 1999 from Miami ... Canadian act BranVan 3000
has recorded the music for a Gap Kids holiday commer-
cial. The ad will be shown in Canada, the UK, Japan,
Germany, France, and the U.S.

www americanradiohistorv com
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LW Tw ARTISTTITLE LABEL(S! ™
@ MMMSSE"EMU(MM!MepmeMm 1784 410
1 @ SHERYL CROW My Favorite Mistake (A&M) 1784 1701 420
2 3 EAGLE-EYE CHERRY Save Tonight (Work) 171 1182 420
« @ SHAWN MULLINS Luaby (Combi) 1726 1633 410
s @ BARENAKED LADIES One Week (Reprisg) 1582 1591 360
« @ THIRD EYE BUND Jumper (Bektra/EEG) 1460 1402 41
1 @ JEWEL Hands (Atiantic) 1337 1384 400
s @ GO0 GOO DOLLS Skide (Wamer Bros.) 1208 1240 391
“GOO GOO DOLLS Iris (Wamer Sunset/Reprise) 186 1337 300
@ EVE6 Inside Out (RCA) 1005 964 340
@ SARAH MCLACHLAN Angel (Wamer Sunset/Reprise/Anistz) 1000 824 3373
2@ U2 Sweetest Thing (Island) 968 934 N
w13 EVERYTHING Hooch (Blackbird/Sire) 945 960 270
17 MATCHBOX 20 Back 2 Good (Lava/Atiantic) 59 M4 3N
1+ @ NEW RADICALS You Get What You Give (MCA) 829 768 85
13 15 MATCHBOX 20 Real World (Lava/Atiantic) 891 260
15 17 FASTBALL Fire Escape (Hodywood) 7 ™M 290
O EVERCLEAR Father Of Mine (Capitol) 645 558 201
@ SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) 594 507 242
1 20 SEMISONIC Closing Time (MCA) 57 625 200

) > — Forward-thinking executives lend their perspectives about
This chart reflects airpiay from November 9-15. Songs ranked by total plays. Contributing stations Pop/Allernative music and formatics each week.
combine from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Active Contributing Stations

R.E.M. Daysleeper (Wamer Bros.) CAKE Never There (Capricorn/Mercury) KPEXARuqmongee. 8 (HAC) ICYSRASs Angetes. CA(MAC) KI20/Sacramenta, CA (WAC)

Total Plays 552. Tota! Stations. 27, Adds: 0 Total Pays: 321, Total Stations. 17, Adds: 2 KAMXAwalin. TX (HAC) WOt Aluanhne, WA (WAC) WYRY/SL Lowis. 10 (AA)
LLY/Saorsfioid. CA(WAC) KOSOAtadents, CA(MAC) ENL/Sek Labe CBy, UT (AN

DAVE MATTHEWS BAND Crush (RCA) HOOTIE & THE BLOWFISH omy Lonely (Atlantic) WOMX/esten. WA (WAC) KCOU/Aloatosey-Salins, CA(HAC) KFAI/San Disge. CA (WAC)

Total Puays: 482, Tota) Sutons. 27, Adds 2 Tow! Plays: 303, Tota Stzbons: 20, Aads WLCE/ulinls, NY (WAC) WPTERwisk. WA (HAC) KLLC/San Franciece. CA (WAC)
WLIR/Churiatie. T (HAC) 3/Shishoms Cly, O (HAC) | wmu2/Seste Basters, CA(MAC)

NATALIE MERCHANT Break Your Heart (Elektra/£EG) BARENAKED LADIES It's Al Been Done (Reprise) WINKChisage. L (WAC) WENEOrieade, RL(WAC) KIOUSanta Rese, CA(MAC)

Tota) Pays: 465 Total Stations: 29, Adds 1 Total Pays. 300, Total Stabons: 17, Adds. § WG Boyien. 00 (A) WPLYPalateiphis, PA (AR) WHPT/Tampe. L (M)
KALCBonwer, COINAC) | WOOMPisdeiphis, PAOMC) ;’wr.:llw

LENNY KRAVITZ Ry Awa in) SEMISONIC In Sleep WRLTSenel, W (AR) 20N Pacenin AZ(AD) Messen, )

Tow Pays 403 Total S‘E'ym 21“3'” ) Tow Pays mg"sﬂ';.s W oy KVSAFrams. CA(NAC) KIZPAPsssin. AZ(WAC) | WEX/est Patm Besh, AL (WAC)
WEGrooastens, NC(NAC) WORY/Pilurgh. PA (WAC) | WL0Awercester MA(WAG)

SEAL Human Beings (Wamer Bros.) FAITH HILL This Kiss (Wamer Bros.) VA2 Cooumstiure, AC MAC) KBET Puiond, SR (WAC) | —

Sutons. Stasons . KO2MAtanans Cly, M9 (AN |  ECRMetsigh, NCCNP)
Total Plays. 402, Toll 2. Mg 3 Towl Pays: 153, Yol 6. Aggs: 0 DAL Vegen IV (WAC) WD onbnts, 7 WAC) 42Total Stations
Sengs rasked by tetal plays HAC-Hst AC Ax-ANemative AA-Adull Aemstive CHAP-CHRPop

() Bmdley(smsa.HA)ls]olnedﬁ
each week by a celebrity guest



www.americanradiohistory.com

motions in the top-rated station’s
history was about to take place.

For almost an entire Arbitron rat-
ings period. Y-100 worked closely
with the city of Miami, which
maintains the Orange Bowl. and
controlled local media starved for
Jacksons updates. The promotion
created a market frenzy that helped
yield three sold-out Jacksons shows
and a 12+ share of 9.4 far Y-100,
one of the highest in the station’s
history. That GM. David Ross. is
now VP of Clear Channel South
Florida and oversees 24 stations in
addition to a marketing arm. Clear
Results. While Y-100 is no longer
across from Six Flags™ Atlantis on
North 29th Avenue in Hollywood
(Atlantis isn’t even there anymore),
Ross is still based out of the sta-
tion’s offices and studios.

And. by the way, that brash
young promotion director was
yours truly.

Miami’s Amazing FM

In October 1973, a quasi-
Beautiful Music station known as
WMIR-FM/Ft. Lauderdale made a
colorful transformation. Under
owner Cecil Heftel. the station
changed calls to WLQY, and then
to WHYT. In doing so, it adopted a,
Top 40 format playing a wide van-
ety of hits, including those from
Minnie Ripperton. Sammy Johns,
and the Doobie Brothers.

Following initial consulting from
Buzz Bennett. John Rook took over
those duties, and Bill Tanner joined
as PD/moming man. In January
1975, Tanner shifted to Heftel’s
13Q in Pittsburgh, and Robert W.
Walker took on programming and
wake-up duties.

Along with other outstanding
managers such as Ross and Mat
Mills (now VP/AGM at WIMN/Bos-
ton) and the help of the likes of E.
Alvin Davis and Lee Masters (now
E! Network President). this talent-
ed group of people developed the
widely copied formula of compel-
ling personalities. incredibly high
energy, exciting music and presen-
tation. and "Oh wow ™ promotions
that helped make Y-100 famous as

TONY NO

After 25 Years, It’s Still ‘Y’iami

Continued from Page 1

far back as 1974,

It was in 1977 that Ross
joined Y-100 under then-owner
Metroplex, run by Norman Wain
and Bob Weiss. Ross describes the
1977 sound of WHYI as “teen-
focused. Ft. Lauderdale-based,
high-energy CHR. While the sta-
tion was an almost instant ratings
hit from the time it went on. it was
in financial disarray by the time
Metroplex amrived on the scene that
year.” Ross estimates Y-100 was
losing $300,000 a year. “At the

time, the GM was dealing with
Cecil Heftel, who was based in Ha-
waii and running a very different
operation. Y-100 had big ratings. a
great moming show. and the best
DJs. but it was just a mess finan-
cially.”

When Ross arrived from KEZK/
St. Louis in August *77, Wain had
placed two piles of paper on Ross’
desk: the emergency file and the
“super emergency” pile. Needless
to say, his first challenge was to get
his arms around the station and its
personalities and make Y-100 a real
money-making machine. Ross in-
stilled in the staff that they could
still have a lot of fun and remain
promotionally aggressive. but they
also had to have fiscal responsibil-
ity.

Looking back. Ross attributes a
lot of his early success at Y-100 to
the fact that he didn't know any
better. He had just come off a big
promotional success as GM of a
Beautiful Music station and simply
applied the same formula at Y-100.

“Tanner, Bennett and I struck up
a friendship. They weren't quite
sure what to think of me. The first

TANNER-IN-THE-MANANA — Longtime Y-100
ner was so famous for handing out Y- 100 dolar bills that the station decid-
6d fo print some “Tunny money” with his mug on it!
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thing that happened was that Bill and
['locked homs. He felt he could go to
upper management. and they basical-
ly said. ‘No, you deal with Dave.’

“Once Bill and | established
boundaries and got to know each
other. he realized that I was also in
the game to protect the product. He
also was assured that | was going
1o be a promoter. Our goal togeth-
er was to build a financial picture
that would allow us to progress for-
ward and not have to sell. Our first
book together was one of the larg-
est books in the history of the sta-
tion, and it bought confidence on
the part of the programming people
that I was on their team. With a
trained and talented sales depan-
ment managed by Mau Mills, we
went from a negative $300,000 to
a positive $1.2 million cash flow in
my first year”

This week. as R&R celebrates
its 25th anniversary. Y-100 does as
well. Ross. one of the key figures
behind WHYT's long-term success,
joined the station as GM when
he was 25 years old in an almost
unheard-of situation. Twenty years
fater. I caught up with my old boss
for a look at the past and future of
the station.

R&R: What helped propel Y-100
Srom being a small Fi. Landerdale
station to a Miami, Fi. Laudendale,
and West Palm Beach powerhouse?

DR: When 1 got to see Miami, it
was a culture shock.. Here was this
huge melting pot of African Ameri-
cans, Hispanics, Anglos. and more.
It was the height of the drug era as
portrayed in Miami Vice years later,
but it was certainly Dodge City. |
just felt that being niched as a Ft.
Lauderdale teen-based radio station
was never going to get us very far.
So, Tanner and I decided to attack
Dade County.

1 autribute a large part of our suc-
cess to those early bumper-sticker
promotions where we would put
half a million bumper stickers on
cars and give away incredible
amounts of cash and prizes. The
Hispanic audience responded very
quickly, and almost instantly Y-100
became a tri-county and tri-culture
radio station.

R&R: Y-100 continued 10 be a
promotional powerhouse and
maintained huge ratings and reve-
nues for almost eight years. Then,
the market began to change, and
the station ran inio tough times.
What happened?

DR: We grew year after year,
and it kind of culminated for us af-
ter the Jacksons tour at the end of
1984. How much higher could we
have gone than a 9.47 We 100k the
ultimate gamble, and it paid off.
Those were the largest three days
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STILL SPICY AFTER ALL THESE YEARS — Why is this man smiling?
VP/Clear Channel/South Florida David Ross looks, well, happy to be at
the center of Girl Power! (L-r) Sporty, Posh, Scary. Baby, and former Spice
Girl Ginger power pose with Ross.

in tour history. When you tuned
into Y-100. from moment to mo-
ment you never knew what was go-
ing to happen in terms of predict-
ability. Bill [Tanner] used 1o call it
“predictable unpredictability.”

As the leader, I was willing to
take the gamble. Sometimes it
worked, and sometimes it didn’t.
but we stayed the course. At a cer-
tain poin, it started to fizzle on us.
New competitors were coming in,
and suddenly there were musical
altematives to Y-100. I also think
our audience was starting 10 grow
past us a little bit. We hit a cross-
road and had 10 make a decision:
what 10 do with Y-100.

R&R: While you'd done a lot of
things right up 1o this point. a PD
and direction change didn't turn
out 10 be what you expected. What
went wrong?

DR: During the late '80s. we
stumbled for a few years and at-
tempted to relaunch ourselves with
something called the four-ways
promotion. It was probably the
dumbest thing I've ever done. It
was born from a research project
and turned out to be a classic case
of misapplying research. We looked
at the audience that had kind of
grown past us, and the research said
that we no longer had the new mu-
sic images. So. we came up with
the four ways that we were going
1o fix ourselves. Then. we went on
the air and told people.

It tumed out 10 be ous own Coca-
Cola fiasco. Why change Classic
Coke when everybody loved it? It
just needed some repackaging. For
almost two years we suffered with
ratings and revenue declines. It was
kind of a shock! We were also
strained internally, fighting a li-
cense challenge that later proved to
be unwarranted. We fought that out
and won.

R&R: What helped bring it back
around?

DR: We woké€ up and realized
that Y-100 is a classic! It is a clas-
sic radio station — it's a jewel,
Why were we telling everybody
we were screwed up? I ripped the
TV ads off the air in the middle
of the campaign, fired the PD,
and said, “We are going to do Y-
100 classics.” We went deeper
into our gold and started playing
those great records that had made
us a No. | radio station. To the
people who had grown up with
this radio station, we became the

www americanradiohistorv com

station for “who you are now™ and
becamie more of an aduit CHR.

We said. “Let’s be famous for
something!” and we became fa-
mous for 25-34-year-old wom-
en. I don’t think we have ever
relinquished that position.
We’ve had some close battles
with the ACs, but they couldn’t
compete with us. promotionally
or otherwise. Ten years later, we
are coming off another record-
breaking year after surviving
morning show changes and
more, further proving that Y-100
is truly a radio dynasty.

R&R: Earlier, we discussed the
station’s expansion in the lare '70s
Jrown being a Fori Lauderdale sia-
tion 1o serving Miami, Fi. Lauder-
dale, and the Palm Beaches. It was
successful, but a lot has happened
since then. Is the perception true
that the station pulled back and
handed the melting pot of Miami 1o
stations like WPOW (Power 96),
WEDR (99Jamz). and WHQT (Hot
105)?

DR: No. Any moves we have
made are not geographic. They are
more ZIP code- and ethnically-
oriented. In other words. if a low-
cost provider or specialist like Hot
105 or Power 96 comes in and spe-
cializes in Urban or with Hispanics,
we say. “Fine. You take Hispanics
in Miami-Dade County who want
to listen to that music. and we'll
take Hispanics and others who
want 1o listen to pop music and are
of a very different socioeconomic
level.”

We didn’t retreat back to Ft. Lau-
derdale. We just said, “Look, Dade
County is 51% Hispanic. A portion
of that Hispanic audience is going
to want to dance all the time. and
they are going 10 love the rhythm
of Power 96. Let "em have it!" We
know it's going to be young and
very Hispanic. Our game plan is to
try to mirror the marketplace ethni-
cally. We still overachieve with His-
panics. We haven’t done that well
with African Americans because
we are probably the third or fourth
choice. We absolutely didn’t want
to forsake any audience. We just re-
alized who we could have and who
we couldn’t.

RR: It's always amazed me that
through the ratings ups and downs,
Jor the most part, you've always
been able 10 keep moving the reve-

Continued on Page 41
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AND THE OPRAH WINFREY SHOW.
~ ® SHOWTIME PAY-PER-VIEW concert special January 17, 1999.

® “A NIGHT OUT WITH THE BACKSTR
shipping doubie piatinum.

o Brand new album April 1998.

©,1998 Zomba Recording Corporation
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"This is the single I've been
bugging Jive 8 months for!
It’s the definitive song of the
album and it’s the hi-light

of their live show."
Jimmy Jam, MD, WDRQ, Detroit

"'All I Have To Give' is one

of my two favorite cuts on the
full CD. It’s a 101"

Erik Bradley, MD, B-96 Chicago

"They’re a core artist for

Z-104... Not just a kid group!"

Dale 0’Brian, PD & Ron Ross, APD/MD,
WWEZZ, Washington, DC

"Another great song from the
biggest band of the year!"
Mark Adams, PD, Z-98.7,

San Francisco

00 Your Desi Now
g i
oo

Produced by Full Force qm,’
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EXCLUSIVE NATIDNAL MUSIC RESEARCH ESTIMATES NDVEMBER 20, 1998

Cactout Americas song selection is based on the top tities from the R&R CHR/Pop chart for the airplay week of October 26-November 1.

CHR/POP

[ ormoamarncs |
ARTIST TITLE LABELS) W W W W nggmrswmw%rmsr
AALIYAH Are You That Somebody? (Atlantic) ‘480 375 3.0 377 794 28] am 433 3 38]410 40 4 3w
BRANDY Have You Ever? (Atiantic) 382 366 383 2382 472 57 (382 442 388 175|383 3M 3 417
DIVINE Lately (Penduium/Red Ant) 390 3601 — — 509 5812300 417 279 385]3M 306 IG5 W7
EVE § Inside Out (RCA) 300 378 307 383 004 1211300 406 379 279|3% 373 400 3%
LAURYN HILL Doo Wop (That Thing) (RufMowseTofuniia) 308 3.T1 370 — 847 14.0[3.00 401 3.00 260(408 298 367 I
WICOLE Make It Hot (Gold Mind/EastWest/EEG) 360 383 2382 365 459 194388 383 30 360|334 206 308 3OS
SHANIA TWAIN From This Moment On (Mercury) 38 374 364 374 S15 13.3]3083 300 A7 300378 388 405 AW
EAGLE-EYE CHERRY Save Tonight (Work) 382 375 376 367 758 154382 404 368 370|374 368 22 3
THIRD EYE UMD Jumper (ElektraEEG) p 300 3851 384 269 749 159200 483 385 IMMI3M B3 AN LG
BARENAKED LADIES One Week (Reprise) 378 357 369 372 851 23|37 AT 179 3m|4M8 377 388 3B
SHAWN BSULLINS | uiaby (Columbia) 376 374 365 382 758 164[278 203 388 277]13.00 358 381 TS
IMOMICA The First Night (Arista) 375 367 384 382 647 1765375 407 353 3M[3M 318 IM 1N
WALL SIITH Miami (Columbia) I — = = S5TF 091370 2% 352 2097378 356 AW AW
98 DEGREES Because Of You (Motown) 350 351 2363 350 491 128350 374 342 341|359 324 356 1M
DACKSTREET BQYS Il Never Break Your Heart (Jive) 350 353 355 357 000 3N.9|358 373 356 34| 38 343 @2
LENNY KRAVITZ Ry Away (Virgin} 385 — = = 505 92]355 356 384 340|335 349 352 37
GO0 GOO DOLLS Stide (Wamer Bros.) 352 374 353 — 379 07 (382 336 367 356)376 351 3. 382
BRITNEY SPEARS ...Baby One More Time (Jive) 351 348 339 307 303 073851 361 343 345|368 33 33 Im
FASTBALL Fire Escape (Hollywood) 351 — = = 332 788|351 32 358 3.79)345 247 363 347
JENNIFER PAIGE Crush (Ede! America/Holywood) 351 342 343 338 848 319|351 358 337 358|350 360 238 348
MONIFAH Touch t (Uptown/Universal) 351 375 373 340 434 128251 353 355 3.33[349 338 345 10
‘N SYNC Tearin’ Up My Heart (RCA) 346 343 351 358 839 339|346 363 331 341381 335 I3 251
U2 Sweetest Thing (Isiand) 38 — - — N8 s2]3%6 322 35 3mj2me 311 333 M
JEWEL Hands (Atlantic) . 345 343 342 — 709 107|345 308 33 3.20[341 343 3.3 388
SHERYL CROW My Favorite Mistake (ASM) 345 348 3.4 342 $92 209[245 329 344 382[354 333 347 M
MADOMMA The Power Of Good-Bye (Maverick/WB) 343 343 2330 346 033 19.2|343 346 335 249|243 350 3.27 355
BRIAN SETZER ORCHESTRA Jump Jive An” Wail finferscope) 340 3.27 337 3.37 815 207|340 330 34 348)3.45 218 345 332
JANET Go Deep (Virgin) 339 337 342 325 727 273|339 345 331 348|358 328 341 1D
EVERYTHING Hooch (Blackbird/Sir) 334 232 331 323 04 2901334 325 334 342]3m 218 ss2 A
ALANIS MORISSETTE Thank U (Maverick/Reprise) 325 336 330 336 851 353)325 298 324 383|321 348 399 327

Total sample size is 400 respondents with a +/-5 margin of error. Tets/ sverage feverabdily estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much).
Total famillarily represents the percentage of respondents who recognized the song. Teéal bavm represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST. Baltimore,
Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence. Washington, OC. SOUTH: Atlanta, Chariotte. Dallas, Houston, Miami, Orlando, Tampa. AMDWEST. Cin-
cinnati, Cleveland, Columbus, Indianapotis, Kansas City, Milwaukee, Minneapolis. St. Louis. WEST: Los Angeles, Portiand, Sacramento, Salt Lake City, San Diego, San Fran-
cisco, Seattle. Songs are removed from Callout America after 26 weeks of testing. © 1998, R&R Mee.

CaLLour Amenricae
Hot Scores

By Tony Novia

eads up! This week. Callout

America has made market
changes. and that has affected the
new information. For example.
Monifah’s “Touch It” (Uptown/
Universal) —which had been track-
ing up 3.73-3.75 over the past two
weeks -- got sidetracked with 3.51
this week. Why? Probably because
the 1269 spins the song had received
in New Orleans and Norfolk — mar-
kets removed this week -- were re-
placed by just 129 total spins in new
Callout America markets Sacra-
mento and Milwaukee. Please take
these market enhancements into con-
sideration as you look over the Call-
out America chan this week.

New music shines in this week’s
data, as some Callout America ex-
tras debut with impressive scores.
Wil Smith’s “Miami” (Columbia)
explodes onto the chart with a 3.70
score. Virgin's multi-format Lenny
Kravitz hit, “Fly Away.” is ptcklng up
major steam with CHR/Pop audienc
es, debuting with a 3.55. “Fly” scores
a 3.56 with women 12-17 and 2 3.64
among women 18-24. Fastball secems
to be on track again with “Fire Es-
cape” (Hollywood). The song debuts
at a 3.51 with strong upper demos:
3.58 with women 18-24 and a 3.70
among women 25-34. And it was cer-
tainly a sweet week for U2's “Sweet-
est Thing” (Islemd). which enters the
chart with a 3.46 overall. a 3.59 with
women 18-24, and in the top 10 with
women 25-34 (3.64).

It’s a tight race at the top. as
Aaliyah’s “Are You That Some-
body?”" (Atlantic) surges back to a
4.00. Brandy's “Have You Ever”
(Adantic) scores a 3.92, and Divine's
“Lately” (Pendulumv/Red Ant) ties
Eve 6's former Callout America No.
1 hit, “Inside Out” (RCA). with a
3.90. But top seller Lauryn Hill's
“Doo Wop™ (Ruffhouse/Columbia)
and Nicole's “Make It Hot™ (Gold
Mind/East West/EEG) are also heat-
ing up the battie at 3.89 and 3.88, re-

spectively.

Callout America
#3 Women 12-34 3.90
#2 Women 12-17 417

#6 Women 18-24 3.79

R&R CHR/Pop Chart €5
#2 Billboard Hot 100 Debut 40" Top 40 Mainstream Monitor

F Active Rotatior : Proc F
‘“ 1% ) M
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NEW & ACTIVE

JANET Every Time (Virgin)
Total Piays: 595, Total Stations: 53, Adds: 11

HOOTIE & THE BLOWFISH Only Lonely (Atiantic)
Total Prays: 528. Total Stations: 40, Adds: 3

OFFSPRING Pretty Ry (For A White Guy) (Coumba)
Totat Plays: 473. Total Stations: 55, Adds: 33

DAVE MATTHEWS BAND Crush (RCA)
Total Plays: 450, Total Stations: 55. Adds: 19

LENNY IRAVITZ Ry Away (Virgin)
Total Plays: 448, Total Stations: 39, Adds: 8

EMILIA Bg Big World (Unwersal)
Total Plays: 304, Total Stations: 55, Adds: 35

TO Westside (ClockiWorkEpic)
Total Plays: 290, Total Stations: 21, Adds: §

JAY-Z Hard Knock Life (Roc-A-Fela/Def JamyMercury)
Total Pays. 251, Total Stations: 24, Adds: 16

CHER Befieve (Wamer Bros.)
Total Plays: 239, Total Stations: 30, Adds: 11

TAYLOR OAYNE Unstoppable (River North)
Total Plays: 169. Total Stations: 14, Adds: 1

MARCY PLAYGROUND Sherry Fraser (Capiior)
Total Pays: 152. Total Stations: 11, Adds: 0

FITH EVANS Love Like This (Rad BoyrAnista)
Total Plays: 123, Total Stations: 21, Adds: 8

JENNIFER LOVE HEWATT How Do | Deal (143W8)
Total Plays: 122, Total Stations: 36, Adds: 32

BAREMAKED LADIES ft's All Been Done (Reprise)
Total Plays: 109, Total Stations: 14, Adds: 14

DEBORAH COX Nobody's Supposed To Be Here (Arista)
Total Plays: 98, Total Stations: 21, Adds: 16

| RLYS Got You (Where | Want You) (Trauma/Delicious Viny)
Ib1ou| Plays: 87, Total Stations: 29, Adds: 19

Songs ranked by total plays

After 25 Years, It's Still ‘Y’iami

Continued from Page 37

nue needle upwards. It’s almosi like irdidn’t
matter what programming delivered.

DR: It has always been born out of ne-
cessity. Nobody pays you any more money
because you go backward. and 1 didn’t go
10 Harvard to figure this out! I was just
fortunate in my training in the business to
look at the selling process as fulfilling the
customers’ needs. If you can make the
cash register ring, you will deliver more.
No matter if the ratings were good or bad.
I always knew Y-100 had a huge cume, so
if average quarter-hour shares were down,
I just had to use more commercials or more
promotion.

I was one of the first to build a large
promotion department and a large fleet of
vehicles. At one time we had 12 or 13 ve-
hicles when other stations had one van.
We always had so much in the way of toys
and a repentoire of things we could do for
clients. We really had them looking be-
yond the numbers. If it was a great book,
they could justify it. If it was a bad book.
they could justify it by our promotion. No
maiter what has happened, people know
if we have a bad book, we are still going
to come back. Nobody has ever kept us
down. Our core audience has changed a
little, but we have maintained that core.

RR: So much has happened so fast
since the passage of the Telecom Aci. Can
you reflect on some of those changes?

DR: In October 1992, we did one of
the first major-market LMAs, with
WAXY-FM. We stumbled into the pro-
cess without knowing what lay ahead of
us. We took WAXY and used it as an of-
fensive weapon against Sconnix’s Old-
ies WMXJ, which was very successful
at first. We ended up cutting them in half
in one year. So. for a small investment
on our part, we were able to bring in huge
cash flow and drive the market forward
and help stabilize Y-100. That was the

early days of consolidation for us.

Today. all | can tell you is that mass con-
solidation, which we are into in a big way, is
giving us the best days of our lives. I'm prob-
ably working harder and longer hours than |
have for the last 10 years. The challenges of
consolidation create opportunities to take these
chess pieces and actually make them more
pure, less hybnd, and better radio stations. |
am very proud of the fact that Rob Roberts
and Gregg Steele were Clear Channel's Pro-
gram Directors of the Year [for 1998). Con-
solidation is the primary reason why they have
learmed how to work together.

Consolidation is the
primary reason why they
have learned how to work
together. All of our sta-
tions right now are better
radio stations than they
were a year ago. They are
more pure, focused, tar
geted, and better stations
overall.

All of our stations right now are better ra-
dio stations than they were a year ago. They
are more pure, focused, targeted. and better
stations overall. | think everyone wins, espe-
cially the listeners and advertisers, because
they are getting better products. The advertis-
ers also win. because we have additional in-
ventory. so they can use radio like it should
be used 10 help them move products off their
shelves.

R&R: Wiai mle do you play today within

NEW RELEASES

BACKSTREET BOYS .- All | Have To Give (Jive)

NATALIE IMBRUGLIA Smoke (RCA)

‘N SYNC " Merry Chrisimas, Happy Holidays (RCA)
PM DAWN Faith In You (Gee Street/V2)

SPICE GIRLS Goodbye (Virgin)

i

and exciting.

A WINNER ON LAND, AIR, AND SEA — As part of the Y-100 armada ©f toys,
Iincluding vans, cars, blimps, live broadcast vehicles, and more, Ross became
a champion speedboat driver, further playing up the Y-100 image of sleek, cool,

Clear Channel/South Florida?

DR: I am the VP of Clear Chunnel/South
Florida. Peter Ferrara runs our region, and |
oversee 24 radio stations from Key West
north 10 Fort Pierce. If you can imagine this,
with these stations, I run a company that is
the size of the largest broadcast company
five years ago. Y-100 alumni David Harmis
runs the Keys for us, and Rona Woulfe is
the VP/GM of all the Dade and Broward
properties. She runs them on a day-to-day
basis and is responsible for them financially,

I see my position as the “Walt Disney™
role. | work on the products, the promotion.
and the strategy — [ guess you can say |
am the "Chief Synergist.” My job is to try
to identify all of the synergies vertically and
horizontally and to come up with ways our
properties can work together and work with
our marketing company. This allows us to
offer a more regional approach to program-
ming. promotions. and marketing.

R&R: Refleciing back throwughout the .

years, what are some of the things that stand
out in your mind?

DR: [ would have to say the two most
memorable things in my life were certainly
the Jacksons tour, in which you and I had
more fun than a barrel of monkeys. That
promotion put us in the center of the uni-
verse. The other was the *“School Spirit™
contest you did. | remember offering to buy
soda and pizza to count the ballots after
work one day. If actually took us almost two
weeks, and we had to borrow bank count-
ing machines. The fire marshall closed
down the station because of the amount of
paper in the offices. hallways, and*studios.
The Y-100 birthday concerts of the last two
years have been remarkable events and
achievements. The best part of it, for me. is
that we produced the shows through our
own company. Clear Results Marketing.

R&R: You have 10 be very proud of the
talent that has come through your doors.

DR: | have been very fortunate to rec-

ognize. hire. and hang onto some very tal-
ented people. When you look at names like
Buzz Bennett. Quincy McCoy. Bill Tan-
ner, Robert W. Walker, Footy. Sonny Fox,
Ron Heresy. Doug Dunbar. Kid Curry.
Don Cox. Mark Shands, and. of course,
Tony Novia — just to name a few — [ am
50 honored to have worked with them. I'm
even prouder of the people who still work
at Y-100 and are the heart and soul of what
we do — longtime Y-100 staffers like John
Caras, Connie Smith. Rob Roberts, Kevin
Cerenzia, Al Chio, Cindy Walker. and Julie
Wilson-Watson, who runs our marketing
company. and so many more. These are
truly the people who make it happen. and
we could not do it without them.

R&R: You almost bougiu Y-100 when
Metmplex sold it 10 Clear Channel, and
you have more than enough money 10 hit
the slopes of Aspen. What continues to
drive you?

DR: [ tried to pick up the station-but |
was always a little short of funds. Having
equity in the deal, it was better for me 10
sell than to buy. | was fortunate to take
Clear Channel stock in the deal when we
sold, which was certainly one of the bet-
ter days in my life.

I am 48 now. and when [Clear
Channel’s} Mark Mays offered to put as
many profit centers in my hands as he
could. I realized that I still love getting
up every day and going into a radio sta-
tion. The privilege of working with all of
these brands and these people was some-
thing I just couldn’t turn down. Bob,
Norman. and | were together for 23 years.
Those were great years, and | have a great
deal 1o thank them for. I was taught the
best of two worlds — sales and the pro-
gramming /promotional world — and
they always treated me like a partner.
Through the Mays. | am being given the
opportunity 10 trailblaze. Right now. life
could not be better.
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42 _ CHR/POP TOP 50 BREAKERS.

NOVEMBER 20, 1998 WILL SMITH

Miami (Columbia)
‘_”—- e g = Uit TOTAL PLAYSANCREASE TOTAL STATIONS/ADOS CHART
W O W ™ ARTISTTITLE LABEL(S) ™ v ™~ W STATIONS/ADDS 2311/‘10 101B @
» @ ALANIS MORISSETTE Thank U (Mavenck/Reprise) 6655 6420 6229 5946 1511 >
12 BARENAKED LADIES One Week (Reprise) 6491 7023 75271 T191  143A1 WHITNEY K MARIAH CAREY
s s g THIRD EYE BLIND Jumper (ElektraEEG) 6402 5023 5541 5189 1412 EY,:::'S m;um
v onos SHAWN MULLINS Lullaby (Columbia) 6029 5239 4320 3645 1423
w w s @ EAGLE-EYE CHERRY Save Tonight (Work) 550 5176 456 dosa  qsn | (Arsa/Columbla/DreamWorks/Geften)
w o + @ SHERYL CROW My Favorite Mistake (A&M) 5362 5073 4798 4496 1330 2002/355 120/4 5
¢ 4 1 RALIYAH Are You That Somebody? (Atlantic) 5223 5348 5415 5376 1241
6§ s ¢ ALL SAINTS Never Ever (London/Island) 4901 5134 5435 5460 1241
s s s GOO GOO DOLLS ris (Wamer Sunset/Reprise) 4810 5075 5368 5532 116/
s w u O JEWEL Hands (Atlantic) 4790 444 4001 3646 14N MOST ADDED -
5« w n  JENNIFER PAIGE Crush (Edel America/Hollywood) 4520 4978 5478 5829 11871 | wemsrime veeus aoos
w w7 12 @ BRITNEY SPEARS ..Baby One More Time (Jive) 4328 4003 3574 3 14200 | EMILIA Big Big World (Universal) 35
2 1w v @ EVEBInside Out (RCA) 3872 3631 3399 307 1240 | OFFSPRING Pretty Fly (For A White Guy) (Coumbia) 33
w 15 15 @ 98 DEGREES Because Of You (Motown) 3772 3690 3458 3189 123/4 | JENNIFER LOVE HEWITT How Do | Deal (143W8) 32
» n » @ GOOGOODOLLS Siide (Wamer Bros.) 3562 3311 3037 2702 12771 | DAVE MATTHEWS BAND Crush (RCA) 19
w w5 s 15 EVERYTHING Hooch (Blackbird/Sire) 3403 3662 3951 3904 1110 | FLYS Got You (Where | Want You) ”W'W”;cfs vy) :3
2 = n @ MADONNA The Power Of Good-Bye (Maverick'WB) 3282 3202 3103 3057 13377 mm‘?:‘sm i+ L (fqm 5
« & 13 15 BACKSTREET BOYS I'll Never Break Your Heart (Jive) 3223 3m 5066 5677 210 JAY-Z Hard Knock Life (Roc-A-Feli/Def Jam/Mercury) 16
1213 19 FAITHHILL This Kiss (Wamer Bros.) 3150 3756 4070 4108 N BARENAKED LADIES It's All Been Done (Reprise) 14
w 2 = x EDWIN MCCAIN Il Be (Lava/Atiantic) 3108 3115 3227 3570 8973 | CHER Believe (Wamer Bros,) 1
w2 25 @  SHANIA TWAIN From This Moment On (Mercury) 3057 2854 2688 2498 119/2 | SANET Every Time (Virgin) 1
s 12 15 2 AEROSMITH | Oon't Want To Miss A Thing (Columbia) 3012 ~ 3603 4289 5010 1030
w 6 19z *NSYNC Tearin' Up My Heart (RCA) 3006 3422 3838 4416 9971 :
u 2 2 2 MONICA The First Night (Arista) 2800 2999 3030 2785 910 MOST 'NCREASEDT e
« = = @ BRANDY Have You Ever? (Atlantic) 2779 2192 1883 1500 118/ PLAYS v
w % 2 @ MONIFAH Touch It (Uptown/Universal) 2774 23717 2213 1898 112/4 | TTE U -
s 2 @ "NSYNC(God..) A Little More Time... (RCA) 2595 2068 1249 217 12777 | NEW RADICALS You Get What You Give (MCA)  +889
w w 2 @ R KELLY & CELINE DION I'm Your Angel (Jive) 2585 2198 1807 1447 1246 mym"ll';‘s Lé’"azy %‘;’";"""” :;:2
sREAKER @  WILL SMITH Miami (Columbia) 281 1901 M w2 R | IR EEYREREEY s
BREAKER @) HOUSTON & CAREY When... (ArstaColumbiaDreamWorks/Geffen) 2082 1737 548 5 120/4 EAGLE-EYE CHERRY Save Tonight (Work) T
s un w» @ MATCHBOX 20 Back 2 Good (Lava/Atiantic) 1931 1879 1744 1664 8922 | WILL SMITH Miami (Columbia) 410
— & @ NEW RADICALS You Get What You Give (MCA) 1898 1009 257 46 122117 | SARAH MOLACHLAN Angel (Wamer SusrRepriseAists) +400
o 1 u @ SHAGGY VJANET Luv Me, Luv Me (Fiyte Tyme/MCA) 1889 1662 1447 1343 66/6 | MONIFAH Touch It (Uptown/Universal)  +397
u n w @ DIVINE Lately (Pendulum/Red Ant) 1708 1494 1305 1052  85/4 R. KELLY & CELINE DION I'm Your Angel (Jive) ~ +386
u o @ SARAH MCLACHLAN Angel (Wamer Sunset/Reprise/Arista) 1604 1204 931 688 8277
2 B % 8 U2 Sweetest Thing (/siand) 1681 1519 1367 1188 99/5 HOTTEST
a % 3 NICOLE Make It Hot (Gold Mind/EastWest/EEG) 1674 1475 1425 1294 7817
6« @ « g LAURYN HLL Doo Wop (That Thing) (RuffhouseColumbig) 1543 1370 1148 880 875 | MR;UEQ'CURREN'I'S
) FIVE it's The Things You Do (Arista) 1205 1095 900 750 86/4 -
2w s o JANETGoDeep (Virgin) M61 1564 2040 2585 4D | Sewssomc oon Tre okt
- % «u @ EVERCLEAR Father Of Mine (Capitol) 1148 1095 909 697 748 NATALIE IMBRUGLIA Tom (RCA)
— o @ BLACKSTREET & MYA UMASE... Take Me There (interscopg) 1113 766 393 15 858 | FASTBALL The Way (Hollwood)
% 2 x «  BRIAN SETZER ORCHESTRA Jump Jive A" Wail (iferscope) 1092 1431 2140 2688 4272 | MATCHBOX 20 3am (Lava/Atiantic)
- - « @ SUBAR RAY Abracadabra (Geffen) 1020 883 519 121 540 BRANDY & MONICA The Boy s Mine (Atiantic)
Z _— & @ BRAVOALL STARS Let The Music Heal Your Soul (Fdel America) 846 783 688 506 4772 | USHER My Way (LaFace/anista)
% s w o WILLSMITH Just The Two Of Us (Columbia) 800 1080 1470 1867 330 :ﬂ&:&ﬁ'&“{;‘x %’;’w LI
CEECTTP @  CAKE Never There (Capricom/Mercury) T8 642 435 251 53 | cunis TWAIN YouTe Stil The One (Mercuy)
@  SEAL Human Beings (Warner Bros.) 776 695 456 10 61/6
@  NATALIE MERCHANT Break Your Heart (Elektra/EEG) 7 692 617 614 600 Sroshers: Scnge regetring 2000 pleye or sce fo the fsttms. Sulle

swerded 10 50nge gaining piays over the previous week. If two 30ngs are
tied in number of pleys. the piayed on more stations is pleced
This chart reflects airplay from November 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker. umwmm ::.’.,..m:m.mm

153 CHR/Pop reporters. 148 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. e B e ey o e

U2 “SWEETEST THING”

CALLOUT AMERICA DEBUT TOP 10 25-34 FEMALES!

STRONG EARLY CALLOUT AT:
WDCG WKRZ KBKS KFMB WZEE 99X KROQ WPNT

AND MANY MORE!
NEW AT KRBE WNCI KYSR WWST

X o TOP 5 LP SALES 2 STRAIGHT WEEKS! it €™

TR TR SR LYY ALREADY OVER 400,000 SCANNED
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e #24 modern adult monitor
e #31 adult top 40 monitor
e Top 10 modern rock monitor

MUSIC T‘ELEV‘SIOW
custom heavy

father of mine

the new single from the platinum album SO MUCH FOR THE AFTERGLOW

over 100 stations including: ® KRBE/Houston - #4 18-24 Females
: ~ #8 overall - 100% familiar

WKRQ KALC KBBT KOZN WNCI

® incinnati —
WSHE KBKS KZZP WEZB KZON WKRQ/Cincinnati - Top 10 Research

after 115 total spins
WTMX WSSR WPNT WKSE WXSS
KUMX WPRO WROX WXXM and ® WEZB/New Orleans - #13 overall
WPST WDCG WSTW WKRZ more! 78% familiar

® KZHT/salt Lake City - Top 5 Phones
o WSHE/Orlande - Top 5 Phones
ADDED THiS WEEK!

WBZZ WXYV e WZNY/Augusta — Top 5 Phones

KQMB KXXM o WSTW/Philadelphia - Top 5 Phones
for the last two weeks

duced by A.P. Alexakis » Mixes by Chris Lord-Alge and Neal Avron « Management: ?‘,ﬂg’m Lewis at Revolver e = ”ollqudud\/me
'] A=)
r 4

AN ame
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44 RaR November 20, 1998

'CHR/POP REPORTERS

 Stations sed their adés listod alphabetically by market

WELY/Albany, NY
OM: Michast Morgan
PO: Reb Dawes

WAEB/Allentown, PA
PO: Brian Check
HITAM McGee

OVRE Loy’
HOUSTON § CAREY Beteve’

KO1Z/Amaritio, TX

PO: Joe Dawson

R WAL SMITH Mam®
OGRS Because”
FASTMALL Fou'
DAMEMATTHEWS BAND Crush™

KGOT/Anchorage, AK

DM: Mark Murphy

interim PD: Bill Stewart
o Aot

WSTR/Atlanta. GA

PO: Dan Bowen

MD: J.R. Ammons
FASTBALL Fou"
LY KRAITZ Ry

WAYV/Altantic City. W)

PO: Tommy Framk

APOMD: Pasl Keity
EMILIA Worrr

WINY/Augusta, GA

PO: Bruce Stevens

MO: Michael Chase
"o Aags

KHFUAustin, TX

PO. Leslie Basendberp
MD: Jeft Mites

12 NADONNA Pows”

N AS0OLE Nt

WXYV/Battimore, MD
PD: Bill Pasha
APD: MO Twobd
MD: Albie Dee
LENNY KRAVITZ Ry
A Vet
FVERCLEAR Far™
NEW RADICALS Get”

WLSS/Baton Rouge, LA
PO: Robert Eltman

s OFSPRIG Py
EMILIA Word™
AL IGELLY § & DION “Angel

WKXJ/Chattanooga, TN
PO: Scott Hamilton
APDMD: Bobby Corosa:

WKFS/Cincinnati, OH
Int. PD: Steriing Scheissier
M0 Aick Jamie

OFFSPRING "Pregy”

WXRQ/Cincinnati, OH
OM/PO: Mike Marino
MD: Jim Ketty
1N MOMEAH Towch™
BARE WAKED LADEES Dome™
MADOMNA Power”

WZIM/Cleveiand, OH
PO: Dave Eubanks
MD: Action Jacksen
EMLIA Word”
BAANDY Tv”
ALMES MORISSETTE “Tham™
-1 Vare
ORUMILL “Tomes

WJMXFiorence, SC
OM/PO: Keith Mitcheil
APOMO: Kyle Shannon
OFFSPRING “Promy”
LAUSIVE HLL oo™
AYS ot
EMALIA “Word™

O SPROKG Proly”
SENOFER LOVEHEWTT Dol
LAURYN HILL "Doo’

LEWY KRAATZ Ry

CHER Botve”

WMEE/F. Wayne, IN
DM: Dean McNeil

WSNX/Grand Ragids. W
PO: Todé Michaeis
APO/MO: Kolth Curry

B MOWCA"

X BAKSTRET BOYS o'

WVTGrand Rapids, M

POAMD: ol Andrews

AP Eric O'Brion
MADONNA Pover”

WGLUJohnstown. PA

PO: Rich Adams

MD: Mitch Edwards

0 EMLIA Wo!'
JORSFE LOVE HEWITT Daal

WKFRXalamazoo, MI
PO: Dave Michaeis

m.n‘::.m
PO: John

M0: Al Lavine
€ SHNRATWAN Moment”
% WORE Ve

WIJXA ouisville, KY
OM//PO: C.C. Matthews
APOMD: Red Phillips

FATHEVAS Low™

CAKE Never”

AYS Gor

KZWAubbock. TX
POARD: Jay Shaenon
& GRUMME Seme’
007 FIA NN A Gt
2 Seamesr

WMGBMacon, GA
Group PD: James Gregory
7 GOOGOODOLLS Sade”

T OVIELmy

WZEEMadison, Wi
PO/APD: Jimmy Steeie
W0: Ty Bedesn

$  EMILIA Yoorar

& OFFSPRING “Preay

WJYYManchester. NH
PD/MAD: Harry Koziowski
APD: Steve Oueiiotie

OM: Biily Santiago
APOMMD: Joft DeWit

BLACKSTREET & MYA
MEW RADICAL S “Gat”

2

WRYR Nasiwitle, TN
OM: Charile Quinn
PO: Jimmy Stesle
APD: Tom Pesce
4 MO T

NEW RADICALS “Gat”

WFHN/New Bedtord. MA

WEZBMNew Orieans, LA
PO: Rob Wagman

MD: LLlowe

S MADOMMA Pows”

2 BACSTRELT M. o

WHTZMew York, NY
PO: Tom Poieman
APD: Kid Kelly

M0 Cobly Bryant

6 WSYNC ‘Gog”

WROXMNorfolk. VA
PO: Bill Thormaa

'WERZ/Portsmouth, NH
OM/PU: Jack D'Brien
MD: Joy Michaels

HOOME . “Lonsly’

JNMFER LOVE HEWATT Daa™
DEBOAAH COX Supposed”
AYS Got’

WSPK/Poughkeepsie, NY
¥YP/Preg.: Brian nm

WPXY/Rochester. NY
OM/PD: Clarke Ingram
MD: Mike Danger

SEAL "Heman’

W20K/Rockiord, L

KRUF/Shreveport. LA
PO: Catfish Kelly
0: Austin

WNOZ/Sowth Bend, IN
PO/MO: Casey Daniets
APD: 8rian Bell

SEAL “Haran”

MADONNA “Powr™
JENNIFER LOVE HEWATT Doal”

. M0
OM: Dave Alexander
PD: Ray Michaels
2 GOOGOODOLLS “ws™
HOUSTON § CAREY Betewe”

WNTO/Syracase, NY
PO: Tom Mitcheil
MD: Jimmy Olssa
JENSRFER LOVEMEWTT Daal
DEBORAN COX “Supposed”

WWHT,

PO/MD: J.J. Rice

13 DMUMILL FREDMAN Dosp™
DEBORA COX “Suppoted

NY

WWLD/Tallahassee. FL
PD/MD: Steve King
APO: Buzz Craven

SARAH MCLACHUMN “Arge”

LT Ty’

FASTRALL Fou"

WMGLTerre Haute, IN

153 Total Reporters
153 Current Reporters
148 Cusrent Playlists

WSKSUtica, NY
PD: Stew Schantz
APDMO: Gina Jomes
ENLIA Works”
HVE “Thongs”
AYS Gor
OFFSPRENG “Proty’
WCOLE ‘Mabs™

KWTX/Waco, TX

PO: Fiash Phillips

41 SHAGGY FJANET Lav”
SNSRFER LOVE HEWITT Doal
DEBORAH CON “Supposed
AYS Gor
OFR Dotew”

WWZ2 Washington, DC

PO: Dale D'Brian

APOMO: Ron Ross

7 SVRRMULLING Ladaty”
e i

WIFCWausau, W1
PO: Danay Wrigh!
MOD: Jofl Murray

WLDWest Paim Bench. AL
OM: Dave Deaver

PO: Jordaa Waish

APD: Dave Vayda

7 WSMCGod

WBHT/Wikes Barre, PA
Interim PO: Aaron
Roberts

MO: Mark McCartiy

Reported Frozen Piaylist (5):

Note: WNOU/South Bend. IN has changed call

lotters to WNDZ

WWwW americanradiohictory com
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WHTZAew York
2123 2392300
Poteman/Bryaat

Z0l/3ee
(415) 947-0957
AdamsiScon

KMES/Oelise
(214 891-3400
LamberiReynolds

nars ST nam aamgimng nams ANTISTTME nars aTgTTMYE (] ansTTINE
mmw w W T » ™ Te mMmw e e e
TS 73 75 75 VADCKAATN Powsr OL. 22 15 35 86 ERANDYA You Ever? -~ - 14 87 SRIAN SETZR OROLAme' e A Wi 72 69 67 TV AAMAYe You But_ 35 59 6] 04 DAK MATTHEWS BANDCnsn
20 29 74 75 SWEETROMEveyPungs 67 68 62 62 9 DEGREESBacaune O You 21 38 46 5 EDWIN WCCANTS Be 60 56 71 79 GOO GOO OOLLSAW 50 50 3 82 v
7578 76 74 EOWS MOCARVTY 8o 45 41 56 80 BACKSTREET BOYSY Never Bresi 40 55 53 S0 WAL SMITHaet P Teo 018 71 54 68 ¥9 VOKES OF THEORYSey & S8 62 59 81 RAEWMED LADESOne W
N 7T 72 13 GO0 GOO DOLLSAs 68 66 60 58 NSl Uy My Hant 33 38 50 87 SAMNAKED LADESOne Wees $370 69 08 45 41 51 §1 ™RD EYE LD
31 3% 43 T2 ALNES MORSIETTE Mo U 16 40 64 $4 R KELLY & C DIOWTM Your Angel 39 43 50 83 PAGECruh 61 59 61 80 JEWEFER PAGEC s - - 60 0 GO0 GOO DOLLSYwS
225 M I SHAMN MULLNSA ulety 54 59 44 $3 GOO GOO DOLLSW 28 34 63 82 GOO GOO DOLLSAHS 37 36 49 83 Kwe: 36 39 37 68 SWeA TWANrom Ths Moment 8
30 40 30 38 SHANA TWAN#rom The Momest On NBNN MORISSETTE Thamt U - 50 63 €8 VMR The L 70 67 45 82 AEROSMITWI Dont Wav T 2920 30 30 SMLres
nnnN PNGECnen 10 17 81 N SYNCMGod ) A LR 2225 31 65 POAS MIDEL FODS. /Ghemo Supastr 30 25 32 8 [} 38 37 43 3 SHERVL CROWAly Favorme Mstae
3129 42 37 WSO awer Up by Haet 48 49 41 01 BAREMARED LADESOre Weet 53 62 66 64 K14 JOSOM W LR 40 44 43 B BARENAKED LADESOne Week S6 38 37 38 HATH LT Kas
6 30 33 37 ACROSMITWI Desl Wart To 52 62 60 47 MONICATg Firgt Mght 27 29 30 64 AL SANISAewr b 49 45 43 00" IATYNMA ALVDBdreame S7 45 5 3 EAGLEEYE OERRYSaw Tongnt
¥ 35 26 38 THIRC EYE BUND Ampe 54 45 46 8 LAURYN riLi/Ouo Wop (ot The) 35 40 51 48 NEXT/loo Close 50 42 50 8 " SN PNGECrash
325 34 35 BARENAKED LADESOne Wees 53 51 40 68 SHGGY FUMETAW e Lw iy 4432 32 38 AR You That 44 47 47 @ WSNCTewst Up Wy Mt < - 37 JOE MOMTYREShy M Same
17 12 20 33 BRANDYAMew You bwr? 23 17 1) 48 ACE OF BASEWheorer YU 15 18 20 32 ALMES MORBSETTE Thew U 43 41 42 8 VOMCATR Frst Ngit 28 26 27 3§ SN MULLINSAviy
3% 7136 31 ARYNVAR vou TRt 12 18 40 44 PV .- - I0 CAGLEEYE DERRYSaw Tongnt 45 46 48 84 AL SANTSNewr fwr 21 29 29 23 WADOMNATRe Power OL
1517 28 29 LASRYN HLLOG Wao (T Theg) 48 45 43 43 FVEAS P T 21 24 30 27 MADOMWNThe Powsr 24 37 44 &) FRAOYHIR Yo bar? 9 18 25 29 EMLWEg By Wory
12 913 20 BAGEEYE OERRY! 54 43 48 42 BRINEY SPEARS Baby One More - 24 S MULLNSL ety 12 13 407 &2 BRITNEY SPEARS_Baty One More 15 15 16 20 MJO®OOX 2080k 2 Good
2 70 4 2% BATHEY SPEARS/ Saby One More 68 S5 32 39 BRAVO ALL STARSLet e Musc 1414 16 23 PWOVHER You bwr? 16 14 41 30 RIELY 4 C DON Your Age 9 20 21 29 SENMuman Bevgs
1915 28 24 MOMCATNe Frst gt 31 28 32 3 WAL SMITHAMGm 56 41 36 73 BAMOY & MONCATH Boy | Mine 2120 23 27 PRAS MICHEL HODS. /Ghemo Supsstac 1420 22 19 BRIMEY SPEARS Buty One More
2312 18 24 9 DEGREESBacane OF You 50 55 38 32 AKMWHAY You Tha 26 25 16 20 SHEN CROWAl Favorte Uistie <218 17 N SCiGos.) A LEM.. 13 16 1S 18 R KELLY & C DIOWIm You Anget
BRI & CAREYWhon You Bebeve <8 27 31 SHANS MULLINSAulDy 17 23 30 19 BRITMEY SPEARS! Baby Ome More - - 18 NASTYBOY KLCKLoSt i Lowe 19 17 18 18 GOO GOO DOUS/Si
19 %4 16 15 R SELLY & G DONIM Yous Arger - $19 7 O 39 43 50 19 <717 148 DveEAamy 14 14 17 15 NEVvery Tive
§ 12 15 15 AWLMo 10 5 20 23 P DAY Hao N0 Rgit 91417 9 9 7 13 FASTRALL®w Escape 13 18 16 18 SRYAN ADANEOn A Doy Lo Tooey
127 10 18 SHERVL CROWAW Fevoc Mirstise - 13 23 23 EAGLEEYE CHERRY/Saw Tonght 1414 97 77 1412 FVEm e Thegs << 14 BARENAKED LADESANY M Been Dore
112 13 14 EVE Sanee Ot 40 26 15 20 LAURYN NLLCIRY Taie My 1% 18 10 - 713 11 MDA S Low Yo - - - 12 CHERSeee
$ 19 9 14 GO GO0 DOLLSSke 45 45 37 21 MADOMNATHe Poes OL - - 1410 92 10 NCOLEAse & Mo $ S 9w
1212 14 10 WMCOLEMS. & Mot - 21 BACKSTREET BOYSA | Mt To Gave 1497 1§ VA Lty © e 8 JETwry Tee < = $ 18 HOOTE_ /Ory Lonsy
018 11 0 AN SETZER ORONAme Jnve AW Wi S 11 15 20 EVE Ghack Ont 17 15 13 HOUSTON & CAREYAWan You Beieve < 0 HOUSTON & CAREYMen You Beieve S5 8 9 NSMCIGed }AUNR.
2739 39 7 BACKSTREET BOYS1Y Never Brea 12 14 17 20 MADONNAfroen 15 14 97 13 98 DEGREESBecause O You 39 34 9 7 AUMIS MORSSETTL Pk 7T 7 9 9 FASTALLFw Escape
112 10§ SvaN ADAWSOn A Doy Lim Tosay 4431 21 19 JBFER PAGECrsn 1413 14 12 BRAVO ALL STARSA#t The busic s -+ ACKSTREET & WA /toie v Theve S 8 7 ] NAALE MERCHANTres Your et
.. - 8 NSMEASHL)ALER. 10 24 22 19 NATALIE MBRUGLIATom 10 11 91 11 SRYAN AGAMSOn A Dy Lie Tatey
008 5 8 HRAOAL STARSAM The Misc 48 31 12 10 S0UTime i Bire 1120 19 W 5CAGoN j A LR
12 13 17 HOUSTON & CAREYMhen You Beieve 14 11 10 10 R KELLY & C OOWTm vour Arge
- 1419 18 METEwry Tme 12 14 10 10 MOMFATou §
5 12 5 16 PRAS MICHEL F/0DB. /Ghelo Supastar 56 58 53 18 AEROSMITHA Dont Want o
10 14 13 10 VOCES OF DECRYSH & .
S 13 11 5 W SHECA Want You Back
49 51 44 B AL SANISMever B
- THRD EYE BUND Jumpsr
—
KRSEMovsion WHYASam WETR/Aasts KBKS/Soattte
(7031 522-1041 1713} 2661000 (954) 463-9299 {404} 261-2970 (208) 282-5477
0'8ranRoss PeakarMichaels Roberts/ChioPoyner ATLANTA Bowen/Ammons Preston/Anthony
ARTTTIRE PLATS MTSITINE rLAYS ARTISI/NLE
e e n w A Tw ™ w W T
55 55 53 55 SHAGGY HMETA Me Lv My 65 63 67 78 ALAWS MORSSETTE Thars | 68 MADDAUAThe Pose: 52 62 63 81 EOWIN MOCASTY Be
31 49 54 54 MOWCATN Fost Ngnt 63 62 66 68 GOO GOO DOLLSYe 59 60 59 50 GOO GOO DOtSAs 57 50 61 68 MATCHBOX 20Fea Wore
3% 46 54 53 R KLY & C DONTm tour Avgs 30 46 52 67 EAGLEEYE NERRY/Seve Tongnt S1 50 50 50 MAICHEOX 20Res World 58 60 64 59 FASTRALL T Way
5 55 56 §2 98 DEGREESBecane Of You 50 50 50 67 NEXT/ioo Ciome 34 33 36 S0 AL SANTSMmer fvr 56 62 34 50 THRD EYE BUND Jmoer
39 41 49 52 SIAMA TWANFrom Thes Moment On 65 59 49 50 JENNFER PAGECnsh 30 32 30 A7 AUMES MORISSETTE Trash U 55 53 59 *87 GO0 GOO DOLSYe
52 53 42 48 VOLES OF MHEORYV/Say & 45 58 68 49 SEMISONCCosey fme 40 59 S7 39 EDWW MCCAMTE Be 32 60 37 57 BARENAKED LADESOme Wees
14 14 31 44 MCOLEMNS R Hot 39 39 38 47 MAICHEOX 20Res Word 20 28 36 34 38 DEGREESSacause O You 35 30 62 40 DAGLEEYE OERRYSeve ongt
2928 33 39 BRTNEY SPEARS Sty One More T 23 34 46 SHAMN MULLNSAulaby 16 36 32 32 DR SETZER ORGH MO S A Wt 33 32 36 39 SHEAY CROWAY Favorke Mestme
42 44 39 30 PW DAAN? g Mo Rgre 52 S7 60 48 THRO EYE BLIADAOwS R Gaing To Be 12 16 30 31 SHAMN MULLINGLulady 33 35 35 39 BRUN SETZER OROLAMe Jw A Wad
31 37 35 38 MATCHECK 20Resl Word 64 55 44 44 AL You Thet. 18 26 28 39 SHANA TWANArom Ths Moment O 34 33 35 37 HOOTE.A WA Wat
34 46 38 38 THRD EVE BUND Asmoer 32 43 46 42 MADONAATHe Powes 0L 31 37 33 30 DIANA KINGFd My Way Back 3239 37 7 AMS U oa
24 20 35 HOUSTON & CAREYAen You Brime S1 48 48 48 THIRD EYE BLOMDumoN 19 20 27 29 DVEAMwy 58 34 34 37 SEMISONCOosng Tme
112 % 38 WL SMiThMam 18 22 39 48 SARAN MCLACKUANNGe - 19 27 DEBORAH COXNCbooy's Supposed 27 34 39 36 SARAN MCUACHUAY
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(_— TOTAL PLAYS ——l TOTAL

ARTISTTITLE LABEL(S) v 3w STATIONS/ADDS
DRU HLL REDMAN How.. (Def amRALMecurylsd) 2769 2720 2547 2231 50M
LAURYN HILL Doo Wop (That Thing) (RuffhouseColumbia) 2721 2841 2636 2596 500
DIVINE Lately (Pendulum/Red Ant) 2281 2146 2044 1953 480
BRANDY Have You Ever? (Atlantic) 2263 1997 1746 1461 48N
MONIFAH Touch it (Uptown/Univetsal) 2074 2111 2043 2090 3N
JAY-Z t/AMIL AND JA Can | Get A... (Def Jam/RALMercury) 1623 1490 1283 1031 3n
XSCAPE My Littie Secret (So So Det/Columbia) 1600 1798 1914 1896 3610
AALIYAH Are You That Somebody? (Atlantic) 1420 1564 1751 1949 36/0
MYA {/SILKK THE SHOCKER Movin' On (University/interscope) 1389 1506 1640 1789 36/
JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury) 13717 1267 1053 895 400
MONICA The First Night (Arista) 1274 1580 1628 1780 340
TQ Westside (ClockWork/Epic) 1196 1272 1457 1573 320
FAITH EVANS Love Like This (Bad Boy/Arista) 1148 1078 907 895 41N
NEXT | Still Love You (Arista) 1085 1177 1209 1142 280
BLACKSTREET & MYA UMASE... Take Me There (inferscope) 1060 626 287 103 0n
WILL SMITH Miami (Columbia) 1024 810 697 582 362
NICOLE Make It Hot (Gold Mind/EastWestEEG) 908 1050 1050 1077 230
TIMBALAND {MISSY & MAGOO Here... (BackGround/Atiantic) 840 780 42 178 345
LAURYN HILL Can't Take My Eyes Off You (RufhousaColumbia) 836 936 909 943 250
NASTYBOY KLICK Lost In Love (Upstairs) 753 785 769 700 1872
‘N SYNC (God...) A Littie More Time... (RCA) T4 558 342 103 28R
TAMIA So into You (QwestWB) m3 740 T4 887 180
OUTKAST Rosa Parks (LaFace/Arista) 709 585 42 34 a3
2PAC Changes (Death Row/Interscope) o 214 - - 3815
MONICA Angel Of Mine (Arista) 708 309 13 54 34
REEL TIGHT Wanna Ride (G-Funk/Restless) 699 665 606 an a2
KURUPT We Can Freak It (Out) (Antra/A&M) 679 694 652 594 17N
112 1MASE Love Me (Bad Boy/Anista) 649 650 647 562 2N
JANET Every Time (Virgin) 631 639 576 449 322
R. KELLY {KEITH MURRAY Home Alone (Jive) 624 484 413 290 34
DEBORAH COX Nobody's Supposed To Be Here (Arista) 536 480 mn 198 284
NICOLE {/MOCHA | Can't See (Gold Mind/EastWesl/EEG) 527 601 564 560 0
J. DUPRI & M. CAREY Sweetheart (So So Def/Columbia) 526 589 783 812 190
HOUSTON & CAREY When... (AnstaColumbiaDraamiWorks Geflen) 510 502 M -_ 3R
VOICES OF THEORY Wherever You Go (HQ.LA/Red Ant) 480 511 466 485 230
BRIAN MCKNIGHT Hold Me (Motown) 448 453 441 357 230
BACKSTREET BOYS I'l Never Break Your Heart (Jive) 46 462 464 609 140
GINUWINE Same O’ G (Atlantic) 41 521 640 642 140
MO THUGS FAMILY Ghetto Cowboy (Relativity) 438 400 266 253 16/2
ICE CUBE MR. SHORT KHOP Pushin’... (Lanch Mob/Priority) 407 300 213 67 25/4
DMX {FAITH EVANS How's It Goin' Down? (Def JamMercury) 392 408 455 498 10
DRU HILL These Are The Times (/sland) 388 325 250 265 238
98 DEGREES Because Of You (Motown) 360 348 265 201 100
TATYANA ALl Daydreamin’ (MAJ/Work) 354 451 509 696 140
KEITH SWEAT {/SNOOP DOGG Come And Get... (ElektraFEG) 344 518 708 875 150
JENNIFER PAIGE Crush (Edel America/Hollywood) 343 413 524 612 80
TATYANA ALI Boy You Knock Me Out (ML/Work) 342 214 174 135 265
JON B. | Do (Whatcha Say Boo) (Yab Yum/550 Music) u 396 e 296 170
SWEETBOX Everything’s Gonna Be Alright (RCA) 329 399 511 S34 120
2PAC Unconditional Love (Death Row/Breakaway) 317 410 427 456 8N

This chart refiects alrplay from November 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker.
52 CHR/Rhythmic reporters. 52 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

BREAKERS.
2PAC
Changes (Death Row/Interscope)

TOTAL PLAYSANCREASE  TOTAL STATIONS/ADOS

707/493 38/15

Ll
Angel Of Mine (Arista)

TOTAL PLAYSANCREASE  TOTAL STATIONS/ADOS

706/397 31/4

R. KELLY {/KEITH MURRAY
Home Alone (Jive)
TOTAL STATIONS/ADOS

32/4

i

TOTAL PLAYSANCREASE

624/140

e:

DEBORAN COX
Nobody's Supposed To Be Here (Arista)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS

©f

28/4
MOST ADDED -
ARTIST TITLE LABEL(S) ADOS
2PAC Changes (Death Row/Interscope) 15
AARON HALL All The Places (I Will..) (MCA) 1
SHIRO Good Love (Noo Trybe/Virgin) 9
DRU HILL These Are The Times (/sland) [}

BLACKSTREET & MYA UMASE... TdelhTM(ﬁl!Wﬂ
SHAE JONES Talk Show Shhh! (Universal}

TATYANA ALl Boy You Knock Me Out (MAL/Work) i
TIMBALAND $0BSSY & MAGOO Here.. (BlaokGround/Alanic) 5

MOST INCREASED

PLAYS ar
ARTIST TITLE LABEL(S) INCREASE
2PAC Changes (Death Row/Interscope) +49
BLACKSTREET & MYA UMASE... Take Me... (inferscope) +434
MONICA Angel Of Mine (Arista) s )
BRANDY Have You Ever? (Atiantic) +286
WILL SMITH Miami (Columbia) +24
N SYNC (God...) A Little More Time... (RCA) +176
R. KELLY (XEITH MURRAY Home Alone (Uive) +140
DIVINE Lately (Pendulum/Red Ant) +135
JAY-Z UAMIL AND JA Can |... (Def JamRALMercury) +133
OUTKAST Rosa Parks (LaFace/Arista) +S124

HOTTEST
RECURRENTS

ARTIST TITLE, LABEL(S)
NEXT Too Close (Arista)

BRANDY & MONICA The Boy Is Mine (Atlantic)

X-Cl & JOJO All My Lite (MCA)

WILL SMITH Just The Two Of Us (Columb:a)

USHER Nice & Slow (LaFace/Anista)

USHER You Make Me Wanna (LaFace/Arista)

DESTINY'S CHILD No, No, No (So So Det/Columbia)
WILL SMITH Gettin' Jiggy Wit it (Columbia)

BRIAN MCKNIGHT Anytime (Motown)

NOTORIOUS 8.1.G. Mo Money Mo Problems (Bad Boy/Ansta)

Brashers: Sengs regietering 500 ploys or mese for the first tme. Dulivis
swarded 1 tongs gaining pioys ver the previeus wesk. if twe songs are
tied in number ¢f plays, he sang being ployed on Mmem stations is placed
first. Most incressed Plays lists the songs with the grestest wesh-t0-wesk
incressse in total plays. Weighted chart appeers on RAR ONLINE.

A

=27 M

st Added 2 Week In A Row 2’

&
New This We .;
Hot 97 WJMH WJBT KBXX ,
WORQ FM102 KIKI KTFM ¢
KDGS

KWNZ

KKXX KOHT wocCa
KGBT KISV

ped Over 1 Million

In Stores 11/24
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- " — HIP-HOP TOP 20

- TOTALPLAYS=y yomaL
W TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADOS |

LAURYN HILL Doo Wop (That Thing) (RufhouseCalumbia) 4522 4890 1030
JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/RALMercury) 4142 3873  116R2

2

2]
1 @ JAY-Z Hard Knock Life (Roc-A-Felia/Def JamMercury) 3044 1707 113555
s+ @ OUTKAST Rosa Parks (LaFace/Ansta) 2374 2040 974
+ © TIMBALAND FMISSY & MAGOO Here... (BlackGround/Atantic) 2183 1918 1106
s @ WILL SMITH Miami (Columbia) 2143 1793 100/4
¢ 7 MACK 10 F/GERALD LEVERT Money's Just ...(Hoo-Bangin/Prorty) 1730 1791 84/

| 2 @ ICECUBE F/MR. SHORT KHOP Pushin' Weight (Lench MobPrionty) 1254 946 88/5
1 @ CAM'RON FAUSHER Feels Good (Untertainment/Epic) 1176 939 80N
u @ MIA X Whatcha Wanna Do? (No Limit/Priority) 1054 926 580
o @ FLIPMDDE SQUAD Cha Cha Cha (Violator/Elektra/EEG) 988 956 590
3 1 DMX F/FAITH EVANS How's It Goin’ Down? (Def JamMercury) 941 993 350

| & 1 JERMAINE DUPRI & MARIAH CAREY Sweetheart (S0 So DefCoimba) 845 1060 4000
» O SHAQUILLE O'NEAL Make This A Night... (T.W.isM/A&M) 70 676 591
- @ 2PAC Changes (Death Row/Interscope) 760 237 427
% 15 NASTYBOY KLICK Lost In Love (Upstairs) 753 785 18R
w v KURUPT We Can Freak It (Out) (Antra/A&M) ™ 778 210
s 1w A+ Enjoy Yourself (KedarUniversal) 743 803 603
— @ MASTER P Kenny's Dead (American/Columbia) 74 661 518

' _ @ MO THUGS FAMILY Ghetto Cowboy (Relativity) 686 643 393

! This chart reflects airpiay from November 9-15, Songs ranked by 1otal plays. 52 CHR/Rhythmic reporters and 89
| Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
| lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.

GIRL,YOU KNOCK ME OUT — MJJ/Work artist Tatyana Ali (r), had R&R CHR Asst. Editor
Robert Pau “Daydreamin™ after her performance at the KYLD/San Francisco Boo Bomb
Concert. Ali also performed her latest single, “Boy You Knock Me Out.”

NEW & ACTIVE

BRITNEY SPEARS ..Baby One More Time (Jve) COLLAGE Love Of A Litetime (Metropoiitan)

Total Plays: 288, Total Stations: 12, Adds: ¥ Total Plays: 151, Total Stations: 6, Adds: 1

USHER One Day Youll Be Mine (L aFace/Anista) LFD If | Can't Have You (Logic)

Total Plays: 280, Total Stations: 12, Adds: 0 Total Plays: 146. Total Stations: 6, Adds: 1

UNCLE SAM When | See You Smie (550 Music) CAM'RON F/USHER feels Good (Lintertainment/Epic)
Tota! Plays: 237, Total Stations: 19, Adds: 4 Total Plays: 134, Total Stations: 10, Adads: 0

TOTAL FMISSY ELLIOTT Trippin® (Bad Boy/Arista) GERALD LEVERT Taking Everything (EastWestEEG)
Total Plays: 237, Total Stations: 16, Adds: 1 Total Plays: 122, Total Stations: 14, Adds: 1

CASE F/JOE Faded Pictures (Def Jam/RALMercury) SILKK THE SHOCKER Express Yoursett (Priony)

Total Ptays: 225. Total Stations: 14, Adds: 1 Total Plays: 88, Total Stations: 8, Adds: 2

R. KELLY & CELINE DION I'm Your Angel () AARON HALL All The Places (1 Will ) (MCA)

Totat Plays: 183, Total Stations: 10, Adds: 1 Total Plays: 66, Total Stations: 13, Adds; 11

LIL SUZY | Still Love You (Metropoiitan) SHAE JONES Talk Show Shhhi (Universal)

Total Piays: 179, Total Stations. 7, Adds. 1 Total Plays: 26. Total Stations: 8, Adds: 7

DJ QU Hand N' Hand (Profile/Ansta) SHIRO Good Love (Voo TrybeNirgin)

Total Plays: 153, Total Stations: 6, Adds: 2 Total Plays: 19, Total Stations: 9, Adds’ 9
Songs ranked by total plays

NEW RELEASES |

BACKSTREET BOYS All 1 Have To Give (Jive)

FOXY BROWN Hot Spot (Def Jam/Mercury)

JO §/KEITH SWEAT Going Home With Me (So So Def/Columbia)
‘N SYNC Merry Christmas, Happy Holidays (RCA)
PM DAWN Faith In You (Gee Street/V2)

BUSTA RHYMES Gimme Some More (Elektra/EEG)

SPICE GIRLS Goodbye (Virgin)

Apbs Novemser 24

. CHRRHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market
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CHHYTHMIC PLAYLISTS

WTUWew Yok Mow Yok LS
{201) 420-3700 2121 229.9797 (818) 953-4200 {415) 5381061
BlueShane y SmethYoung® Man &
s anvs1AE ARTIST L nars AansImn
- w - T » ™ e o ww mew ™ .
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$2 70 66 62 DEBORAM CONThgs Just At 22 24 34 &2 FNTH ENStow Lie M 66 63 45 58 NEXTA S Low " 80 80 79 81 NOCOLEAdS  Hot 59 56 50 04 LAURYN MLLDO0O Wop (Thet Trng:
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36 41 27 78 1€EXT00 Come 30 30 28 30 R KELLYMal On A Baty 27 28 S1 27 SNOOP DOGGSMA G Twy 17 16 26 40 BRAN MODBGHT/ T Onty One For e 25 32 32 33 OVBELawy
1 n e Yo Py 16 38 36 30 VENOD WA Gugaros - o-unn FARSSY Mare We Come 413 14 20 WU SMTHMam 48 49 49 39 XSCAFEAN Lt Secw
- 12 22 12 W SNCAGod A L 35 41 30 28 GRUWESume OF G < - 23 71 ACE CUBEAR. SHORT Mushe Weght - 213 8 6 10 29 DEBORAM CONNNDAYYS Susposed
230 20 2 Pou O 36 35 24 27 DRU HILLThest Are The Times ERTEIN ] 8 © - 22 3 WHTHEY HOUSTONYT: Nt Rgre 35 48 30 20 GRNNESame OF G
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