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Big Willie Style

Columbia’s Will Smith has been nominated for four

American Music Awards, including Favorite Male Artist in
the Pop/Rock category
and Favorite Album for
Big Willie Style. The 26th
annual American Music
Awards will be handed
out next January 11 at the
Shrine Auditorium in Los
Angeles and broadcast
live on ABC-TV.
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WLS Corners Commerce

Sears didn’t name its former Chicago flagship “World’s
Largest Store” for nothing. WLS has certainly retained
some of the retailing traditions of its former owner with its
new “Virtual Mall” )

on the web. You N@WS‘

can read all about .mw.};“ T

it, along with other *Links

web tips of the owee

week, in our MMS ‘Sound Clips. T ,
section, beginning i \
on Page 10. -Appearances & Evants
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Sure, you’'ve got research...

NOW, WHAT’S YOUR

RATEGY?

You've done perceptual research and it’s fine...but is there still a gap between where you are and
where you want to be? Can we share something with you?

Over the past 20 years, we’ve been privy to the intimate details of hundreds of radio battles. In many cases,
we’'ve witnessed tremendous victories; in others, disappointing failures. In nearly every instance, both the
winners and the losers had someone do perceptual research for them. So, what made the difference? The
winners almost always had three things in common:

* They created a smart strategy that took advantage of an opportunity.

* They allocated the resources necessary to implement that strategy.

* They stayed with the strategy (updating and revising their tactics as battle conditions changed) until the
goal was achieved.

That’s why, at Moyes Research Associates, we specialize in just two things:

Advanced perceptual studies that The application of our 7 STEP SMART™SYSTEM...
we custom-design and conduct for a system that’s a sure path to a truly smart strategy for
each station; and every client we work with.

Strategic research and guidance is all we do at our company. And we do it for some of the most successful
stations in large markets like Los Angeles, Philadelphia, Phoenix, Tampa, Chicago, Denver, Boston, Detroit, San
Diego, Seattle, San Francisco, Washington and Pittsburgh, and other markets the size of Orlando, Knoxville,
Tucson, Omaha, Columbus, Greensboro, Nashville, Birmingham, Wichita and Spokane.

Before you spend more money on perceptual research, call us. We're not right for every situation, but let’s talk
and see if — as partners — we can help get you where you really need to be.

Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’'S LEADING STRATEGIC ADVISORS

205 EasT CHEYENNE MOUNTAIN BLVD.
COLORADO SPRINGS, CO 80906

719.540.0100

waany oo aricanradiahictary caom
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management ¢

marketing + sales

Okay, a show of hands please ... How
many of you radio executives are making
money on the web? You didn’t raise your
hand? Well, we direct your attention to
our MMS section, which this week
includes eight tips from Katz interactive
specialist Ann Wachs on how you can get
started on the information superhighway
to success. There’s also a full breakout of
the WLS/Chicago website, which features
a “virtual mall” for its advertisers.

Pages 10-14

MONEY FOR MOUTHING

Radio announcers possess many of the
talents needed to become successful
voice-over specialists, says Chris Douthit,
author of a new book about voice-overs.
But those same announcers have many
habits they’ll need to unlearn if they want
to make a go at the profession. Al
Peterson discusses those habits with
Douthit in his News/Talk column this
week.

Page 32

» Paul Fiddick appointed Vice Chair at
Motorola subsidiary RadioWave

= Ken Benson recruited by Chancellor
Media as Programming & Operations
Specialist

= Ken Charles now Director/News &
Programming for WGST/Atlanta

= Tomas Martinez becomes VP/GM for
WNMA-AM/Miami

« Ghris Ostrander named OM for
WWSW & WJJJ/Pittsburgh

Page 3

(THIS #] WEEK

CHR/POP
+ THIRD EYE BLIND Jumper (Elektra/EEG)

CHR/RHYTHMIC
* DRU HILL How Deep... (Def Jam/RAL/Mercury/Island)

URBAN
« DEBORAH COX Nobody’s Supposed To Be Here (Arista)

URBAN AC

« DEBORAH COX Nobody's Supposed To Be Here (Arista)
COUNTRY |
* FAITH HILL Let Me Let Go (Warner Bros.)
AC

* SHANIA TWAIN From This Moment On (Mercury)
HOT AC

* ALANIS MORISSETTE Thank U (Maverick/Reprise)

NAC/SMOOTH JAZZ {
« RICK BRAUN Hollywood & Vine (Atlantic)

ROCK
« LENNY KRAVITZ Fly Away (Virgin)

ACTIVE ROCK
¢ METALLICA Turn The Page (Elektra/EEG)

ALTERNATIVE !
« CAKE Never There (Capricorn/Mercury)

ADULT ALTERNATIVE

¢ R.E.M. Daysleeper (Warner Bros.)
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Clear Channel To Sell 20
Stations In Five Markets

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Like a newlywed couple de-
ciding whose furniture won’t fit
into a new apartment, Clear
Channel Communications and
Jacor Communications an-
nounced last week which sta-
tions were not going to fit into
their 450-station radio group.
The verdict, for now, is that
Clear Channel plans to divest 20

stations in five markets. Specifi-
cally, Clear Channel will sell
three of its stations in Cleveland,
two in Jacksonville, three in
Dayton, and six in the Tampa-St.
Petersburg market. Additionally,
Clear Channel will sell five Ja-
cor stations in Louisville and one
Jacor station in Tampa-St. Pe-
tersburg.

The proposed spin-offs are by

'MERGER/See Page 25

BY MATT SPANGLER
R&R WASHINGTON BUREAU

The FCC proposed new
EEO rules last week, and the
commission believes these
rules answer the concerns ex-
pressed by the
DC Circuit |
Court of Ap-
peals when it
struck down
the former sys-
tem in April.

First and |
foremost,
the proposal
addresses
the court’s
concern over
the “process- |
ing guidelines”
in the old rules
— the stipula- 8
tion that a
broadcast station maintains a
work force whose minority
composition matches the ra-
cial breakdown of its commu-
nity. Instead, the new system
would merely require out-
reach, so that minorities and
women are informed of job

“I don’t see how it's a
problem saying to
people that you're

supposed to reach out

to a broad spectrum
when you hire — as
feng as there’s no quota
system or implication
that you’re supposed to
hire people based on
their race.”
— communications atty.
David Tillotson

openings at stations.

The resolution leaves open the
question of what the scope of
these outreach efforts should be,
though some suggestions are of-
fered. For example, stations
could be required
to notify three
“general” referral
sources (a state
employment
agency, for exam-
ple) and three
“targeted” ones
(the NAACP, for
example).

“T don’t see
how it’s a prob-
lem saying to
people that you're
supposed to reach
out to a broad

spectrum when
~ you hire — as
long as there’s no quota system
or implication that you’re sup-
posed to hire people based on
their race, regardless of their
qualification,” Washington, DC
communications lawyer David
Tillotson told R&R.

EEQ/See Page 25

FCC Breathes New Life Into EEQ Rules

I Stations must reach out, not meet quotas

Commission Renews

Lutheran Licenses

he nearly nine-year-old

struggie of the Lutheran
Church-Missouri Synod (LCMS)
with the FCC’s EEO rules came
to an officlal end on Nov. 19,
when the commission renewed
the licenses of LCMS' KFUO-AM
& FM/Ciayton, MO.

“We're very happy with this
outcome, [though] we wish in ret-
rospect that it had not been nec-
essary,’L.CMS spokesman Paul
Devantier told R&R. “If there’s a
bright spot in all of it, it's a recog-
nition by the FCC that religious
organizations can include reli-
gious qualification” in hiring de-
cisions.

L.CMS’ ordeal began in 1990,
a year after the licenses expired,
when the NAACP petitioned the
FCC to deny the seven-year li-
cense renewal of the stations,
claiming that their minority re-
cruitment was inadequate. LCMS
countered that it was merely try-
ing to hire employees based on
their affiliation with the Lutheran
Church. In the years leading up
to last week’s ruling, LCMS went

LCMS/See Page 18

Universal Elevates
Horton To Senior VP/
Promo, Black Music

By STEVE WONSIEWICZ
R&R MUSIC EDITOR

Universal Records has ele-
vated Michael Horton to Sr.
VP/Promotion, Black Music.

: Previously
E VP/Promo-
tion, Black
Music, Hor-
i ton is based in
New York and
{reports to
Universal
Records Pres-

ident/Black

0w} Music Jean
Horton Riggins.

“Since he

joined us, Michael has been a
key player whose contributions
have significantly impacted the
development of our artists,” Rig-

HORTON/See Page 18

5

99X Mornings: A ‘Dope’ Show!
ornings: A ‘Dope’ Show!
Near-naked station promotion seems to be the trend in Atlanta
these days. Just a few weeks ago, R&R’s cover featured a WKLS
billboard with the bare backs of three women. Above, it's the bare

fronts of WNNX (99X) morning members Barnes, Leslie & Jimmy in
the guise of three women ... er, men ... er, Marityn Manson clones.

Citadel Buys 16
Wicks Stations
For $77 Million

By JEFFREY YORKE
R&R WASHINGTON BUREAL CHIEF

Continuing to make good on
his promise to expand his broad-
casting empire eastward, Citadel
Communications Chairman/
CEO Larry Wilson this week
used an all-cash offer of $77 mil-
lion to rope in Wicks Broadcast
Group’s 16-station radio divi-
sion. The deal moves Citadel
into four new markets —
acquiring WTMA-AM, WTMZ-
AM. WXTC-AM, WMGL-FM,
WNKT-FM, WSSX-FM, WSUY-
M & WWWZ-FM/Charleston,
SC; WKOP-AM, WNBF-AM,
WAAL-FM, WHWK-FM &
WYOS-FM/Binghamton, NY;
WWKI-FM/Kokomo, IN; and
WMDH-AM & FM/Muncie, IN
— and gives Citadel 92 FMs and
43 AMs in 26 mid-sized markets.

Wilson said the dzal “offers
Citadel the opportunity to enter
excellent new markets with top-
performing heritage stations.
These communities are econom-
ically sound, offer significant
growth potential, and will pro-

CITADEL/See Page 16

KFWB/L.A. Appoints
Cooke Program Dir.

By AL PETERSON
R&R NEWS/TALK EDITOR

KFWB-AM/Los Angeles has
tapped Dave Cooke as PD for
the CBS Radio all-News station.
Cooke takes
over the pro-
gramming
chair from
Greg Tantum,
who exited the
station on Oct.
30 to pursue
other opportu-
nities.

“Dave is a
seasoned and
innovative
broadcast executive who brings
a wealth of talent and knowledge
to this position,.” VP/GM Roger
Nadel said. “I'm confident of his
ability to provide the kind of

COOKE/See Page 16

Cooke

See Rush Limbaugh at R&R Talk Radio Seminar '99, February 18-20 in Washington, DC.

wnany amaoricanradiohistarnzcam
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BOYZ 11 MEN
“I WILL GET THERE”

#2 Most Added @ Rhythmic Top 40!
9 Most Added @ Mainstream Top 40

including:

KSLZ B97 790 KYLD KBMB KTFM KKFR
KOBT WROX WXSS WDJX WKSS WFKS WENN

PRODUCED AND ARRANGED BY JIMMY JAM AND TERRY LEWIS FOR FLYTE TYME PRODUCTIONS, INC.
CO-PRODUCED BY BOYZ 11 MEN
COURTESY OF MOTOWN RECORD CO., L.P.
MANAGEMENT BY QADREE EL-AMIN FOR SOUTHPAW ENTERTAINMENT @

From the DreamWorks album THE PRINCE OF EGYPT-—INSPIRATIONAL. A Cappella version available on THE PRINCE OF EGYPT - : ]
ORIGINAL MOTION PICTURE SOUNDTRACK. © 1998 DreamMWorks LL.C. ©1998 SKG Music L.L.C. wwwdrcamworksrecords.com waww. -prince-of-cgypr.com
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Chancellor Names
Benson Programming
& Ops Specialist

Chancellor Media has named
Ken Benson Programming & Op-
erations Specialist. Most recently
VP/Music Programming at MTV

an Networks, the
former KKRZ/
Portland,
KQKQ/Omaha,
WRQN/Toledo,
and WTHT/Port-
| land. ME PD will
spearhead special
projects in the

Regional Ops.
John Madison.

Benson initially will focus on the
Denver market (KRRF-AM.
KALC-FM, KIMN-FM, KVOD-
FM. KXKL-FM & KXPK-FM),
then he’ll assist Chief Program-
ming Officer Steve Rivers in work-
ing with GMs and PDs to optimize
each station’s ratings performance
in its target demographic.

BENSON/See Page 25

Benson

Charles In Charge
0f "GST News, Prog.

Ken Charles has been named to
the newly created Director/News &
Programming post for WGST-AM
& FM/Atlanta. Charles, who cur-
rently holds a similar position with
Cox Broadcasting’s WHEN-AM &
WSYR-AM/Syracuse, will assume
his new duties at the Jacor-owned
News/Talk simulcast operation on
Dec. 7.

“Ken’s hiring is the final part of

western U.S. and |
report to Sr. VP/ |

a restructuring of our management |

team here at "GST.” Jacor National
Director of News/Talk Program-
ming Gabe Hobbs told R&R. “Ken
will now take on responsibilities for
both the news and programming
efforts that were previously handled
by two individuals — former PD
Mike Rose, who is currently con-
sidering other opportunities within
Jacor, and former News Director
Tammy Lloyd. who has left the
company.”

Hobbs calls Charles “a perfect fit
for us in Atlanta. His track record,

CHARLES/See Page 25

R&R oi)serves
Thanksgiving

I n observance of the Thanks-
giving Day holiday, R&R'’s
Los Angeles, Nashville, and
Washington, DC offices will be
closed today (11/27).

The WNEW Sessions

=W-FM

after taking this pic.

A&M artist Sheryl Crow landed at WNEW/New York recently and visited
the Opie & Anthony show, where she talked about her latest CD, The Globe
Sessions. Opie (I) and Anthony certainly have something to crow about

Fiddick Joins RadioWave.com

Paul Fiddick. former
President of Heritage Me- [
dia’s radio group, has mi- |
grated to a new medium. |
Internet radio provider {4
RadioWave.com  has
tapped him as Vice Chair-
man and board member.

Fiddick told R&R he
will serve as RadioWave’s
“go-to guy on radio,” ad-
vising the Motorola sub-
sidiary on the business
plan for its site, which aggregates
websites of conventional radio sta-
tions.

“Since we sold the Heritage busi-
ness and 1 have looked at other
things to engage me. all roads seem
to lead to the Internet.” Fiddick

Fiddick

trepreneurial action seems

1 to be these days.”
Subsequent to overseeing

the March 98 sale of Her-

group to News Corp. —
which in turn sold the sta-
tions to Sinclair Broadcast
Group — Fiddick has been
engaged in consulting. He
co-founded Heritage in
1987. Between 1982-87 he
was president of Multimedia Inc’s
radio group, and between 1976-82
he managed WEZW-FM/Milwau-
kee. Fiddick was chairman of the
RAB (1993-94) and served two
consecutive terms on the NAB Ra-
dio Board (1994-98).

said. “It’s where all the en- |

itage’s 24-station radio

Ostrander Adds OM Duties At 3WS, WJJJ

WWSW-AM & FM/ §
Pittsburgh PD Chris Os-
trander has added OM du-
ties for the Chancellor Old-
ies simulcast and NAC/
Smooth Jazz sister WJJJ-
FM. Ostrander will assume
responsibility for the
“3WS’” promotion depart-
ment; oversee WIIJ’s pro-
gramming, promotion, and
production departments;
and direct both stations’
combined engineering department.

“Chris has been such a strong
contributor to 3WS and has expe-
rience beyond his programming
duties,” VP/GM Michael Frohm
said. “In addition to having been a
successful promotion director, he
was also a skilled chief engineer for
many years. [t’s not often that you
find a person qualified to oversee

Ostrander

g programming. promotion,
! and engineering who's
| done it all. This gives Chris
a unique advantage and en-
ables him to support these
different departments.”

Ostrander was named
H WWSW’s PD two and a
half years ago. Prior to that,
/| he served as the station’s
" | Promotion Director.

“I’m honored and excit-

ed about being given this
new responsibility,” Ostrander
said. “Much of the credit must be
given to the awesome program-
ming staff of 3WS. If it were not
for them, I would not be able to
take my eye off the station to ac-
cept these greater tasks. I look for-
ward to working with the talented
staff of WJJJ to help them achieve
their goals.”

PAGE THREE

NOVEMBER 27, 1998

NEWS & FEATURES

{ Radio Business 4
| Business Briefs 4
| Transactions 6
\ MMS 10
| Show Prep 22
"Zine Scene 22
1 National Video Charts 24
Street Talk 26
Sound Decisions 36

News/Talk 32
Pop/Alternative 38
CHR 39
CHR Callout America 40
CHR/Pop Chart 41
CHR/Rhythmic Chart 47
Hip-Hop Chart 48
Urban 51
Urban Chart 52
Urban Action 54
Urban AC Chart 59
Country 60
| Country Chart 62
‘ Country Action 63
Adult Contemporary 70

| e N

- )
(  The Back Pages 102

61
104

Nashville
Publisher’s Profile

—— e 1

Product Showcase 21
Opportunities 99 |

|
|
I Marketplace
|

FORMATS & CHARTS

AC Chart 71
Hot AC Chart 74
NAC/Smooth Jazz 76

NAC/Smooth Jazz Tracks Chart 77
NAC/Smooth Jazz Albums Chart 78

Rock 81
Rock Chart 82
Active Rock Chart 85
Alternative 87
Alternative Chart 88
Alternative Action 90
Alternative Specialty Show 94
Adult Alternative 95
Adult Alternative Albums 95
Adult Alternative Tracks 96

—

Eighteen-year Spanish-
language radio veteran To-
mas Martinez has accept- |
ed the VP/GM post at |
Radio Unica Corp.’s flag-
ship Spanish News/Talk |
WNMA-AM/Miami. In
| his new role, Martinez will
be responsible for the over-
all daily management of the
radio station. which contin-
uously broadcasts Radio
Unica network program-
ming except for local news breaks
and inserts.

Martinez

WNMA/Miami Taps Martinez As VP/GM

“Tomas is a dynamic
leader with extensive,
across-the-board experi-
1 ence in Spanish radio,” Ra-
i dio Unica President Jose
Cancela said. “We are con-
L fident in his ability to bring

WNMA to the next level
and look forward to having
him on the Radio Unica
team.”

Martinez added, “I am
excited about the apportu-
nity to help Radio Unica build this

MARTINEZ/See 2age 18

Phillips’ Day In The Sun-

dent Robert Potts.

Sam Phillips, who is considered the “father of rock 'n’ roll” thanks to his
Sun Records, which released classics including “Blue Suede Shoes™ and
“Great Balls Of Fire,” was honored recently at the University of North Ala-
bama. Phillips is a native of Lauderdale County, Alabama. Phillips, who
also owns WQLT-FM, KIX96 & WSBM/Florence, AL, received a UNA Li-
ons football jersey and was named an honorary Lion. Pictured are (I-r)
Phillips, UNA Director/University Relations Bill Jarnigan, and UNA Fresi-
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RADIO BUSINESS

XM S|gns Pacts Wlth Major Radio Makers

(J Will produce car, home receivers

By MATT SPANGLER
R&R WASHINGTON BUREAU

XM Satellite Radio got a jump-start on satellite radio com-
petitor CD Radio Inc. last week, announcing that it has inked
deals with leading receiver manufacturers to produce space-age

radios for the car and home.

Alpine Electronics and Pioneer
Electronics Corp. will manufacture
and distribute the car models, while
Sharp Corp. will produce the home
version. XM also signed a deal
whereby STMicroelectronics will
make computer chips for the satel-
lite receivers. STMicroelectronics
has developed a similar chip set for
international satellite radio provider
and XM investor WorldSpace.

The deals are non-exclusive,
meaning CD Radio could partner
with these companies as well. CD
Radio spokeswoman Madeline Cou-
ton told R&R that it will be mak-
ing similar announcements in the
“near future.” However, CD Radio
— whose service is slated to blast
off next year — has said its focus
will remain on the mobile market.
“But to the extent that the home
market proves to be important,” she
said, "we would address the market

when we come upon that.”

In May, CD Radio announced that
Lucent Technologies will develop a
chip set for its satellite radio service.
Fahnestock & Co. analyst Scott
Wright told R&R that the deal with
STMicroelectronics gives XM an
edge, because “they’re a leader™ in
the chip industry, while Lucent is
“new to that business.”

2000 Roll-Out Planned

The XM receivers will roll out in
time for the fourth-quarter 2000 de-
but of its service, according to
spokeswoman Vicki Stearn. She told
R&R the car radios should be priced
between $199 and $500. Sharp has
not determined how much the home
receivers will cost. Sharp spokesman
Nob Minamihori told R&R that
about 500,000 XM radios for both
the car and home are expected to be

sold durmg the first year and by

2007 that could increase to 2.7 mil-
lion units annually.

Consumers are likely to be attract-
ed to the availability of custom fea-
tures — such as CD players and, per-
haps, according to Stearn, digital au-
dio broadcast (DAB) compatibility —
with the receivers. As required by their
FCC licensing, XM and CD Radio
have also been in talks about “interop-
erability” between their receivers.

XM parent American Mobile Sat-
ellite Corp.’s (AMSC) stock “sky-
rocketed” 18% to $5.56 — an 88-
cent gain — on Nov. 18-19 (the two
days following the receiver an-
nouncement). By Nov. 23, it had
come back down to earth slightly,
closing at $5.

Wright said that, based on his
“discounted cash flow” model. the
issue should actually be trading at
$17. He also said that Wall Street
should expect AMSC to spin off XM
sometime after the launch of the ser-
vice, depending on how WorldSpace
and other AMSC investors feel about
the performance of the company’s
core wireless business.

NABET ABc (:ontmue Standoff

L] No significant strides made toward resolution

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

The dispute between locked-out representatives of the National
Association of Broadcast Employees & Technicians (NABET)
and ABC employers is now over three weeks old, but the two
sides have still made little progress toward a conclusion.

Last week started with ABC win-
ning a temporary restraining order
against certain NABET picketing
practices and ended with the two
sides continuing negotiations with a
federal mediator. In between, the Na-
tional Labor Relations Board dis-
missed NABET’s suit that charged
unfair labor practices by ABC. NA-
BET appealed the decision this week.

The dispute, which began Nov. 2
when ABC workers represented by
NABET staged a surprise one-day
strike, centers around ABC’s new

health plan and what the union says
is a refusal by ABC to divulge in-
formation about the plan.

Restraining Order Issued

Just last week, a California judge
issued a temporary restraining order
blocking NABET picketers from in-
terfering with ABC broadcasts and
harassing ABC employees. but he
also struck down certain provisions
of the lawsuit that would have kept
NABET members away from ABC
broadcasts and restricted picketing.

The suit, which named ABC radio
stations KABC-AM & KLOS-FM/
Los Angeles and KGO-AM/San
Francisco as plaintitfs, barred NA-
BET picketers in Calitornia from
disrupting broadcasts, from touching
any ABC employees while they con-
duct business, and from operating
radio transmitters with the intention
of interfering with radio signals,
among other activities.

ABC has no plans to bring simi-
lar cases in New York or other
states, because NABET employees
had not been as aggressive outside
of California, said company spokes-
woman Julie Hoover.

Somewhat surprisingly, NABET

NABET/See Page 8
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State Associations Protest Public File Rules

T wenty state broadcasting associations have told the FCC that its recent
relaxation of the main studio/public file rules are “unduly burdensome”
on broadcast stations. In last month’s filing with the commission, the
associations criticized the requirements that stations maintain staffers to
field phone calls inquiring about their public and political files and to mail
copies of the files in response to public requests. The associations also
oppose the stipulations that stations absorb the costs of these mailings and
that stations monitor employees’ e-mails and place them in the public files.
The FCC — which is considering the associations’ petition — granted
NAB's request for a stay of the phone call requirement through the latest
election cycle.

Stations Required To Be Y2K Compliant

I n a recent $4.5 million transaction, Citadel Communications Corp.
required WHYL-AM & FM/Harrisburg owner Lincoln Zeve to putin writing
that the stations were Y2K compliant, Zeve said. While it's still a rarity in
most radio transactions that a buyer would require a seller's assets to be
Y2K compliant, communications attorney Harold McCombs Jr. told R&R
that he expects more of that in the future. “It seems to me that it makes
sense for somebody to putitin there ... it's a fairly smart thing to do so that,
if everything goes to hell on Jan. 1, 2000, and you can't broadcast, you
might have a remedy to go against the previous owner.”

WNNK Cited By FCC For Phone Calls

he FCC says that WNNK-FM/Harrisburg violated its rules by

broadcasting two phone conversations with local 7-11 owner Abdul
Ahkter in February without first obtaining his permission. Lisa Dollinger,
spokeswoman for station owner Capstar Broadcasting Corp., told R&R
“Wink” staffers were immediately briefed on FCC rules following notice of
the violation. The station has until Dec. 18 to plead its case to the
commission or risk having to pay an $8000 fine.

WGFS Fine Affirmed

he FCC has ordered WGFS-AM/Covington, GA to pay $2000 for

“numerous” EAS and public inspection file violations found during a
March 1998 audit of the station. WGFS did not respond to several notices
from the commission, so it now has until Dec. 17 to pay the penalty. VP/GM
Chris Elder, who recently assumed control of the station, told R&R he plans
on addressing the situation immediately.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago One Week Ago 11/06/98 One Year Ago One Week Ago

Radio Index 170.88  212.49 20413 +24.35% +4.10%
Dow Industrials 7823.13 9159.55 8919.59  +17.08% +2.69%
S&P 500 955.40 1163.55 112572  +2L.79% +3.36%

America’s most respected kitchen expert
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
coolzing and meal planning for more than 75 yearso’

Call 1"800’334"5800 today to {in(l out l‘lOW you can

]:)ring her into your audience's homes five times a week.

ASK BETTY

RADIOSHOW

<1 Y
- &
Radso Network m



www.americanradiohistory.com

= Hwue’ STHTELES

i or more than a decade, my firm has delivered The Most Powerful,
Advanced Research in Radio. . . Multi-Variate analysis tools that provide
a clearer picture of your station, competitors, listeners.

But statistics alone (no matter how advanced) never helped any station.
Success requires the application of research into easy-to-understand,
actionable strategies.

At Mark Kassof & Co., we give your station
much more than statistics...

/ We deliver our findings in a clear, graphic,

easy-to-understand way.

/ We work with you to turn research into
a decisive “plan of action,” customized
to your station and focused on your
market situation.

v We are “on your team” exc/usively in your market
for a full year...to answer questions, evaluate
airchecks, and provide additional input based on
the research.

Most importantly, this combination of powerful research and personal
service works for our clients success! In fact, Mark Kassof & Co. has
worked in partnership with some of the biggest successes in North
American radio.

Let us show you how Mark Kassof & Co.’s powerful research and

personal service can dramatically increase your success.

Call me at 734-662-5700.
oo0F & GO.

UCCESS STRATEGIES FOR RADIO

734-662-5700 « www.kassof.com

oy americanradiohistarnc.com. -
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$77 Million

oo

DEAL OF THE WEEK

* Wicks Broadcasting Group

16 stations in four markets

TRANSACTIONS

Stations Traded This Week:

RADIO BUSINESS

1998 DEALS TO DATE

Dollars To Date: $12,727,378,323.06

(Last Year: $13,212.964,325) -

Dollars This Week: $4,490,096,407.33

(Last Year: $64,093,500)
Stations Traded This Year:

2083
270

(Last Year: 39)

Citadel Woos Wicks Broadcast For $77 Million

[ Clear Channel files $4.4 billion Jacor merger with FCC

" Olaal OF The Weak |
fTheWeek

il 2 vii&rmaﬁ_@ b

Citadel Communications ac-
quisitions

PRICE: $77 million

TERMS: Asset sale for cash

BUYER: Citadel Communications
Corp., headed by Chairman/CEOQ Lar-
ry Wilson. Phone: (602) 731-5222
SELLER: Wicks Broadcast Group,
headed by Principal Craig Klosk.
Phone: (210) 698-5338

WWKI-FM/Kokomo, IN
FREQUENCY: 100.5 MHz
POWER: 50kw at 469 feet
FORMAT: Country

WMDH-AM & FM/Muncie, IN
FREQUENCY: 1550 kHz; 102.5 MHz
POWER: 250 watts; 50kw at 499 feet
FORMAT: Talk; Country

WKOP-AM, WNBF-AM,
WHWK-FM, WAAL-FM &
WYOS-FM/Binghamton, NY
FREQUENCY: 1290 kHz; 1360 kHz;
98.1 MHz; 99.1 MHz; 104.1 MHz
POWER: 9.3 kw day/5.4 kw night; 5 kw
day/5 watts night; 10 kw at 961 feet; 7.1
kw at 1089 feet; 930 watts at 833 feet
FORMAT: News/Talk; Nostalgia; Coun-
try; Classic Rock; Oldies

WTMA-AM, WTMZ-AM,
WXTC-AM, WSSX-FM,
WNKT-FM, WSUY-FM,
WWWZ-FM & WMGL-FM/
Charleston, SC

FREQUENCY: 1250 kHz; 1390 kHz;
910 kHz; 95.1 MHz; 107.5 MHz; 100.5

MHz; 93.3 MHz; 101.7 MHz

POWER: 5 kw day/1 kw night; 5 kw;
500 watts; 100 kw at 1001 feet; 100 kw
at 1050 feet; 17.5 kw at 394 feet; 50 kw
at 492 feet; 6.5 kw at 423 feet
FORMAT: News/Talk; Country; News/
Talk; CHR/Pop; Country; Hot AC; Ur-
ban; Urban AC

':-".: _m— e i e
g‘&i&:ﬁ;mtx&-@ -gr s :-:.g -.\,; T
Clear Channel
Communications
acquisitions

ESTIMATED PRICE: $4.4 billion
TERMS: Merger. Each share of Jacor
common stock will be converted into Clear
Channel common stock based upon the
average closing price of Clear Channel
common stock during the 25 consecu-
tive trading days ending on the second
trading day prior to the closing date.
BUYER: Clear Channel Communica-
tions, headed by CEO Lowry Mays. It
will own over 450 stations following the
merger. Phone: (210) 822-2828
SELLER: Jacor Communications
Inc., headed by CEO Randy Michaels.
Phone (606) 655-9345

L ot

KOJJ-FM/East Porterville
(Visalia-Tulare-Hanford)

PRICE: $848,980.65

TERMS: Asset sale for cash

BUYER: Moon Broadcasting Porter-
ville LLC, headed by Abel de Luna.
Phone: (213) 745-6224

SELLER: Azia's Entertainment Inc.,
headed by Ledoria Johnson. Phone:
(818) 757-7071

FREQUENCY: 100.5 MHz

POWER: 3.1kw at 466 feet

FORMAT: Regional Mexican
COMMENT: The purchase price in-
cludes a $300,000 payment for a non-
compete clause.

FM CP/Los Molinos (Chico)

PRICE: $12,465.18

TERMS: Stock purchase agreement
BUYER: Phoenix Broadcasting Inc.,
headed by President Gary Katz. It has
interests in seven other stations, inciud-
ing KCEZ-FM/Corning & KRQR-FM/
Orlando. Phone: (530) 342-2260
SELLER: Broad Spectrum Commu-
nications Inc. & Redwood MicroCap
Fund Inc., headed by Paul Dausman
& John Power, respectively. Phone:
(503) 639-5509

FREQUENCY: 102.1 MHz

POWER: 25kw at 266 feet
COMMENT: Phoenix Broadcasting,
currently a 49% owner of the station, is
proposing to purchase all the remain-
ing shares of the station from Broad
Spectrum Communications & Redwood
MicroCap Fund.

KBZK-FM/Morro Bay &
KBZX-FM/Paso Robles
(San Luis Obispo)

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: Moon Broadcasting Paso
Robles LLC, headed by Abel de Luna.
Phone: (213) 745-6224

SELLER: Sarape Communications
Inc. Phone: (805) 237-6111
FREQUENCY: 94.1 MHz; 103.1 MHz
POWER: 630 watts at 1004 feet; 1.1kw
at 761 feet

(Last Year: 2226)

TRANSACTIONS AT A GLANCE

® KOJJ-FM/East Porterviile (Visalia-Tulare-Hanford), CA

$848,980.65

® FM CP/Los Molinos (Chico), CA $12,465.18
® KBZK-FMMorro Bay & KBZX-FM/Paso Robles (San Luis

Obispo), CA $750,000

$1.69 million

® KVON-AM/Napa & KVYN-FM/St. Helena (Santa Rosa), CA

® KOXR-AM/Oxnard (Ventura), CA $370,000

¢ KLLK-AM/Willits & KLLK-FM/Ft. Bragg, CA $650,000
® KBVI-AM/Boulder (Denver), CO $575,000

® WOTS-AM/Kissimmee (Orlando), FL $450,000

® WAMJ-FM/Roswell (Atlanta), GA $100,000

® KLLP-FM/Chubbuck (Pocatello), ID $575,000

¢ WLRT-FMMt. Sterling (Quincy-Hannibal), IL $51,000
® WIKI-FM/Carroliton, KY $550,000

® KSFT-AM & KKJO-FM/St. Joseph, MO $4 million

© WRRZ-AM/Clinton (Fayetteville), NC $400,000

® WWFN-FM/Lake City (Florence), SC $8961.50

® WLGO-AM/Lexington (Columbia), SC $200,000 i
® WSFZ-AMMemphis $1.07 million

® WNBX-AM/Springfield (Claremont), VT $20,000

® WNNO-AM & FM/Wisconsin Dells, WI $775,000

FORMAT: Soft AC; Soft AC
BROKER: Satterfield & Perry Inc.

KVON-AM/Napa & KVYN-
FM/St. Helena (Santa Rosa)

PRICE: $1.69 million

TERMS: Asset sale for cash

BUYER: CBM Napa LLC, headed by
Charles Moss Jr. It has interests in five
other stations. Phone: (707) 252-1440
SELLER: Young Radio Inc., headed
by President Thomas Young.
FREQUENCY: 1440 kHz; 99.3 MHz
POWER: 5kw day/1kw night; 6kw at
259 feet

FORMAT: News/Talk; AC

BROKER: Andrew McClure of Exline
Co.

KOXR-AM/Oxnard
(Ventura)

ESTIMATED PRICE: $370,000
TERMS: Asset sale for cash

BUYER: Lazer Broadcasting Corp.,
headed by President Alfredo Plascen-
cia. He owns four other stations, includ-
ing KXLM-FM/Oxnard. Phone: (805)
240-2070

SELLER: Albert and Jacquelyn Vera.
Phone: (805) 389-1680
FREQUENCY: 910 kHz

POWER: 5kw day/1kw night
FORMAT: Regional Mexican
COMMENT: The purchase price in-
cludes the assumption of a promissory
note worth approximately $255,000.

KLLK-AM/Willits & KLLK-
FM/Ft. Bragg

PRICE: $650,000

TERMS: Asset sale for cash

BUYER: Ukiah Broadcasting Corp.,
headed by President Keith Bussman.
it also owns KDAC-AM/Ft. Bragg, KUKI-
AM & FM/Ukiah & KSPY-FM/Quincy.
Phone: (707) 463-5868

SELLER: The Henry Radio Co., head-
ed by James Henry. Phone: (707) 423-
4166

FREQUENCY: 1250 kHz; 96.7 MHz
POWER: Skw day/2.5kw night; 3.7kw
at 420 feet

FORMAT Alternatnve Altern tive

i S el R e ]
KBVI-AM/BouIder (Denver)
PRICE: $575,000

TERMS: Asset sale for cash

BUYER: Working Assets Funding
Service Inc., headed by CEQO Laura
Scher. Phone: (415) 788-0777
SELLER: Unicorn Productions LLC,
headed by R.A. Biumenhein. Phone:
(303) 444:4333

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT AC

WOTS-AMIKlSSlmmee
(Orlando)

PRICE: $450,000
Continued on Page 8

The Wheaties Sports Report Delivered in bulk weekly by

gives your listeners tales, tips, satellite for highest quality and
anecdotes and advice available timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder

23, SEDAT channel 13,

nowhere else. From the folks
who brought you the Breakfast of
Champions comes the daily radio
‘imi“”ii» mg feature of champion stations—

The Wheaties Sports Report. Getclf therbench angl ger

game! Call 1-800-334-5800
to put your station on

Five shows a week, each
é0-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no

the lineup for the Wheaties
Sports Report,

commercial content. Sell
the time to a local sponsor

HE SRR
L
R e

and pocket the cash.

|
waany amaricanradinhictom e oo
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Out of the heartland comes the
AudioWizard CFS for Windows

the most complete digital production and delivery system available

e

Within the last few years, the AudioWizard from Prophet Systems Innovations has been chosen by the broadcast industry’s
big boys, small groups and individual stations to become a leader in digital audio delivery. '

But, we’re not new. We have decades of experience in digital audio radio. In fact, a number of us joined the PSi team after AudioWizard™
successfully relying on the AudioWizard in day-to-day broadcast situations. Our programming department continues to
anticipate not just your needs for today, but for the months and years to come-both in updates to AudioWizard CFS and
in the development of AudioWizard CFS32. Our Academy is ready to teach you all the AudioWizard’s extensive capabilities. %
And our tech support is standing by with expanded service hours and a more comprehensive offering of support options.

The innovations continue as we improve and refine our products to give cost-effect digital audio to single stations, huge
groups and everyone in-between. Count on us. Together, let’s make great radio.

il

PROPHET SYSTEMS

W A CASTING”

Sales: (800) 658-4403 Support: (308) 284-8450 E-mail: sales@prophetsys.com Web: www.prophetsys.com
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~particulany concarnad aboul the prospect of clusfers of “mini- -radio
.__stations” stealing ad doliars from smafl-market stations. “lt sure is a helf of -
" a problem if I've got a small radio station in Lebanon, NH, and all of a_:
* sudden two new guys apen up a shop:” he pointed out to R&R. “Now

RS g-«-w.x

FCC May Take Ilp Mlcrnradw
Rules Next Month

he buzz aroiind the FCC IS that proposed rules that
would create a nahonwnde low-power FM service will '
be voted on at the commission’s Dec. 17 public meeting.
This proposition has hitierly divided mainstream commercial -
broadcasters from grass-rovls (read: pirate) parties flling comments inthe .
proceading. Washingtan, DC communications lawyer David Tilktson is -

% wﬁ?ﬁﬁj T %fﬁ\.ﬁ-.& ]
~ pLais

libdiadiesdi 0

KSFI' AM & KKJO-FM/St.
Joseph

PRICE: $4 million

TERMS: Asset sale for cash

BUYER: Eagle Communications Inc.,
headed by President Gary Shorman.
It owns 17 other stations. Phone: (785)
625-4000

SELLER: Cardinal Communications
Inc., headed by Ted Mahn. Phone:
(712) 258-0628

FREQUENCY: 1550 kHz; 105.1 MHz
POWER: 5kw; 100kw at 581 feet
FORMAT: Nostalgia; Hot AC
BROKER: Larry Patrick of Patrick

RADIO BUSINESS

Continued from Page 4

Citadel, SFX Offer Debt; NY Times,
Gaylord Declare Dividends

Citadel Communications Corp. has completed the private placement of
9.25% senior subordinated notes due in 2008. The company will use the net
proceeds of the offering to repay debts and fund acquisitions. SFX
Entertainment said it will offer $200 mitlion of 9.13% senior subordinated
notes due 2008 in a private offering.

Meanwhile, The New York Times Co. will pay a quarterly dividend of $.095
pershare onits class A and class B common stock to shareholders of record
on Dec. 1, and Gaylord Entertainment Co. will pay a regular quarterly
dividend of 20 cents per share — five cents more than for the last quarter—

they're playing music, selling spots, they’dnn thave 4 staff, they hi
8 cost equspment and H‘bey’re {aking & bit: maauehmee

Communications

to shareholders of record on Dec. 7. Continued on Page 25

B
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H NABET 1, where ABC will request that the

TRA NS AC TIONS | TERMS: Asset sale for cash V:RRZ Al§1IIICI|nton Continued from Page4  TRO be converted to a preliminary
) BUYER: Jacor Communicationsinc., | (Fayetteville) injunction,

Gontinued from Page 6 headed by CEO Randy Michaels. It | PRICE: $400,000 considered the TRO a victory for its Last Friday, the two sides began

TERMS: Asset sale for cash owns 240 stations. Phone: (606) 655-
BUYER: J&V Communications Inc., | 2267

headed by President JesusTorrado. it | SELLER: CSN International, headed
also owns WPRD-AM/Winter Park and | by Jeffrey Smith. It owns six other sta-
WTRR-AM/Sanford. Phone: (407) 841- | tions. Phone: (714) 979-0706

TERMS: Stock purchase agreement
BUYER: WRRZ Radio Co. Inc., head-
ed by Clarence Denton. Phone: (910)
592-2165

SELLER: Delma Dixon, former Presi-
dent of WRRZ Radio Co. Inc. Phone:
(910) 592-6227

FREQUENCY: 880 kHz

POWER: 1kw

FORMAT: Country

COMMENT: Delma Dixon is selling all

members, because the judge only re-
stricted NABET members from ac-
tivities they weren’t pursuing, said
spokesman Chris Alexander. “In
fact, nothing that we’ve been doing
here to date will be affected by his
ruling,” Alexander said.

negotiations, with discussions con-
tinuing this week. A news blackout
meant that neither side could dis-
cuss the proceedings.

Finally, NABET on Tuesday ap-
pealed a ruling by the NLRB’s New
York office that the ABC lockout is

The Los Angeles County judge legal. No timetable was set for a rul-
will hold a formal hearing on Dec.  ing on the appeal.

8282 FREQUENCY: 98.5 MHz
POWER: 6.24kw at 1348 feet
FORMAT: Religious

SELLER:Winfield Broadcasting Inc.,
headed by John Zaleski. Phone: (407)
396-1220

FREQUENCY: 1220 kHz

POWER: 1kw day/110 watts night

FORMAT: Talk WLRT-FM/Mt. Sterling of his shares of the company. ties Inc., headed by Leonard DeVille. | BUYER: Spirit Broadcasting LLC,
BROKER: Hadden & Associates (Quincy-Hannibal) Phone: (803) 359-1170 headed by President David Reeder.
PRICE: $51,000 FREQUENCY: 1170 kHz Phone: (972) 355-1999

POWER: 10kw
FORMAT: Gospel

SELLER: Robert and Shirley Wolf.
They also own WCFR-FM/Springfield &
WMXR-FM/Woodstock. Phone: (603)
298-9494

FREQUENCY: 1480 kHz

POWER: 5kw day/23 watts night
FORMAT: Nostalgia

TERMS: Asset sale for cash

BUYER: Larry & Cathy Price. They
also own WKXQ-FM/Rushville. Phone:
(217) 322-3396

SELLER: STARadio Corp., headed by
President Jack Whitley. It owns 15 oth-
er stations. Phone: (815) 935-9555
FREQUENCY: 106.7 MHz

POWER: 25kw at 328 feet

FORMAT: Talk- Sports

WWFN-FM/Lake City
(Florence)

PRICE: $8961.50

TERMS: Exchange agreement, where-
by seller will transfer all his shares in
the company to buyer.

BUYER: William Rollins, President of
Florence County Broadcasting Co.
Phone: (704) 892-6003

SELLER: Robert Hilker, Chairman of
the Board of Florence County Broad-
casting Co. Phone: (704) 892-1015
FREQUENCY: 100.1 MHz

POWER: 3.3kw at 433 feet

FORMAT: Oldies

WAMJ-FM/Roswell
(Atlanta)

PRICE: $100,000

TERMS: Transfer of control

BUYER: Radio One of Atlanta Inc.,
headed by President Alfred Liggins. it
owns 13 other stations. Phone: (301)
206-1111

SELLER: Frank Johnson Jr., Presi-
dent of Dogwood Communications
Inc. Phone: (404) 765-9750
FREQUENCY: 107.5 MHz

POWER: 6kw at 298 feet

FORMAT: R&B Oldies

COMMENT: With this transaction, Ra-
dio One seeks an option to increase its

WSFZ-AM/Memphis

PRICE: $1.07 million

TERMS: Asset sale for cash
BUYER: Flinn Broadcasting Corp.,
headed by President George Flinn Jr.
He has interests in 10 other stations.
Phone: (901) 726-8970
SELLER:Tennessee Christian Radio
Inc., headed by President Levi Willis.
He has interests in 40 other stations.
Phone: (757) 622-4600
FREQUENCY: 1030 kHz

POWER: 50kw day/1kw night
FORMAT: Sports

WNNO-AM & FM/
Wisconsin Dells

PRICE: $775,000

TERMS: Asset sale for cash

BUYER: Magnum Communications
Inc., headed by President Lynn Mag-
num. She has interests in six other sta-
tions. Phone: (608) 372-9600

WIKI FM/CarroIIton

PRICE: $550,000
TERMS: Asset sale for cash
BUYER: Star Media Inc., headed by

President Marty Pieratt. It owns two | WLGO-AM/Lexington

Z;erflltgvsvggrsmp in Dogwood from | o ctations. Phone: (812) 346-1927 | (Columbia) 7 NRaeag SELLER: Armada Broadcasting Inc.,
;Ww g SELLER: WIKI Inc., headed by Presi- | PRICE: $200,000 _ﬁ%ﬁmﬁ“&;“wf LA Qgé“qr:m’gzl headed by President L. Robert Van
i fmww”m o dent George Freeman. Phone: (812) | TERMS: Asset sale for cash WNBX-AM/Springfield Genderen. Phone: (608) 254-2546
273-2879 BUYER: PowerNomics Telecom g FREQUENCY: 900 kHz; 106.9 MHz
KLLP-FM/Chubbuck FREQUENCY: 95.3 MHz Corp., headed by President Brant | (Claremont) POWER: 1kw day/220 watts night;
(Pocatello) POWER: 1.8kw at 423 feet Anderson. Phone: (202) 496-1622 PRICE: $20,000 3.1kw at 322 feet

PRICE: $575,000 FORMAT: Country SELLER: AARC Broadcast Proper- | TERMS: Asset sale for cash FORMAT: Sports; AC

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts. concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
: and loss. it becomes a costly proposition to continuausly replace

nzrt‘\*‘ IR ALY T expensive signs and banners. Roll-A-Sign™ offers a better way.

ﬁ With Roll-A-5ign banners you get up to four vibrant colors printed on
durable, high guality 4 or & mil plastic film 1o display your logo and
message briliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need ana cut.

¢ Durable banrers at an affordable price.

* UV stabilized plastic won't fade indoors or outdoors.

* Simply FAX your logo ana color separation information for a price
quotation today.

Reef Industries, Inc. PO, Box 750250 Call today
eer Iin Ustrles, Nnc. LU, box

Houston, TX 77275-0250 . 800/231-6074
713/507-4200 713/507-4295 FAX "mpcrs A wmng Canada

BANNERS

ALERSHIp

© 1998 Reef Industries, Inc.

800/847-5616
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over 900,00b in an average week

N & gVo

No kidding! 1n an average week, over 900,000 very loyal 6-11 like Radio Disney can capture the hearts of the community and its advertisers,
|
year-olds will listen to Radio Disney . Also with our 36 stations in 34 markets’,  the whole process becomes a lot more fun and rewarding,” says Brizn Acker,

almost 2,000,000 kids' have tuned in to Radio Disney. General Sales Manager, Radio Disney AM 1440/Minneapolis-St Paul.

And the audience continues to gI‘OW! Because we keep Ms. Peggy Iafrate, General Manager for 3 Radio Disney Affiliates: AM 1260/
adding new markets, our core audience keeps on growing. Boston, AM 1450/Providence and AM 1550/Hartford really knows her

Even some of the grown-ups who work with Radio Disney are loyal fans too.  “stuff.” “We were able to make revenue right away because we made a target |

“We're ecstatic! Our GM is very pleased with the cash flow. We took a non-  list of 25 appropriate advertisers that were right for the station. We cresented
performing AM station and developed a revenue stream where there was  promotional packages tailored for the client. We did not sell traditional
none. We are exceeding aur goals. What family radio, only promotional branding opportunities with
Radio Disney.”

Better hurry, everyone is hearing about
our growth spurt. Call Glenn U. Leeder at

212-456-1773 for affiliation opportunities.

The Redio Station Just For Kids!

doesn’t love Disney?”, said Mr. Brad Samuel,
General Sales Manager for Radio Disney AM
1240/San Diego.

“...Already we are renewing long-term contracts

for 1999 based on results we have generated for a
broad spectrum of advertisers. When a radio format

© DISNEY ABC RADIO NETWORYS RESEARCH DEPERTMENT ESTIMATES 2 CURRENT AFFILIATES AS OF NOVEMBER 15, 1998
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> Website shows WLS the money, Page 14 T

Four Weeks Forward: Christmas week,_Pa?e—llo 3

B Mixing the new with the old

”A””th If anyone had told me two

years ago that I would be sell-
ing interactive today, I'd have looked blankly at
them and asked, “What's interactive?” I was a ra-
dio person. I loved the medium, and I believed in
its power. I was firmly committed to building a ca-
reer in radio sales, especially on the national level.

Well, guess what? Today, I'm still committed to
radio, but I'm also selling interactive. Put more
accurately, I'm selling radio and interactive — the
combination of radio broadcast spots and sponsorship
of radio station websites. I'm convinced the
combination of paid radio website ads with traditional
broadcast sponsorship provides us with a huge
opportunity to enhance our position with clients.

Like other radio sellers, I strongly believe in radio’s
value. Our traditional strengths — sound and
imagination, targeting, loyalty, portability — fit
perfectly with the goals of advertisers. However, | also

1 SALES

SELLING RADIO WEBSITES

management -

'S a1l F < |

People ask you for criticism,
but they only want praise.
— W. Somerset Maugham

strengths radio has to offer.

Some radio buyers can be
set in their ways and have a

ard time looking at media
from a new angle. Interac-
tive buyers, on the other
hand, tend to be even
younger than we're used to — and they’re impatient.
We can use that to our advantage. They are young
enough to be laid back and open to ideas, but impatient
enough to keep us succinct and to the point. Since their
medium is new, they look at all ideas with a fresh
perspective.

* “E-mail it.” When I call for an appointment or ask
a question about an order, I hear, “E-mail it to me.”
This goes against all my training. I can still hear my
mentors and managers telling me, “Always try and get
in front of the buyer!”

While we’ve all been taught to present our pitchesin
person, buyers in the interactive world take advantage
of current communications tools, and they expect us to
do the same. If we're selling new-tech, we have to act
the part and build some relationships electronically.
Bringing treats over occasionally is still a good idea,
but make sure to e-mail first to let them know you're
coming!

* Radio has its jargon; so does the Internet. You
have to be able to talk the talk. The fastest way to gain

know the frustration we feel when
clients tell us they want to be able
to show visuals, print coupons,
and track results. Those are not
our strong points, and I've pitched
media mixes and imagery transfer
to try to compensate for our
inability to provide those valued
items.

My thinking started to change
when I became a heavy Internet
user. I saw how the power of the
web could complement radio’s
proven strengths and provide
additional ways of making radio
campaigns more effective. When
Katz Radio Group formed Katz
Interactive Marketing to promote
the synergies of radio and station
websites, I decided to jump in
with both feet.

ANN WACHS

-~ credibility is to learn the technical
| language that constitutes Internet-
: speak. We can educate new
media buyers about building
| traffic and awareness through
radio campaigns married with a
presumed understanding about
the new media side of the
| business.

¢ Concept selling: Interactive
buyers deal with the known.
They place banners or buttons,
they measure views and clicks.
| The concept of using one medium
(radio) to drive traffic to another
(the Internet) is fairly new,
especially when it involves the
use of a radio station website to
provide the link.

Many of radio’s most effective

During these past few months, I've experienced a
whirlwind of change and evolution. I'm been forced to
incorporate new strategies into my thinking. I've tried
to marry radio’s proven performance with a medium
still in its formative stages. I've also discovered that the
web has spawned a new breed of buyer with different
expectations, both in terms of how they analyze media
value as well as how they like to be pitched. It's been
challenging trying to adapt to this new world, but the
potential iwards are enormous.

Peggy Miles of Internet publisher Intervox
Communications has said that radio salespeople are
reluctant to get involved in selling Internet advertising
because there is so much to learn. While that's true,
we're also fortunate in that radio itself is by no means a
simple medium. Our mastery of one complex sell puts
us in the enviable position of being open to new ideas
and strategies.

Based on my experience so far, here are some of the
lessons I've learned about selling radio and interactive.

* We're really calling on two different groups of
clients. Traditional radio buyers need to be convinced
that radio websites represent real value at an additional
price. Internet media buyers, on the other hand, are
caught up in the exciting aspects of new media and
need to be educated in the traditional marketing

sales and marketing techniques
(integrated promotions, calls to action) have not yet
taken hold on the Internet. The challenge lies in taking
something intangible — your idea — and selling it to
another “idea” person — your client.

* Audience and accountability. Arbitron gives
radio standardized audience measurement that does
not yet exist on the web. Other sources, like
Scarborough and Media Audit, provide more in-
depth information about users, including lifestyles
and purchase habits. These sources can be used to
position the value of radio stations and their sites in
ways the Internet can only dream of.

However, the radio audience numbers we sell don’t
change based on the results of a specific campaign.
When we sell the Internet, we're entering uncharted
territory. We're trying to predict the views and clicks
we'll deliver based on current website traffic and the
expected success of our campaign. Each view and click
can be measured. We're taking historical data, betting
on the future, and hopefully winning our bet.

* No waiting by the fax. Radio agency buyers want
you — or at least someone like you, perhaps with a
lower CPM/CPP. While I've heard stories about radio
salespeople sitting by the fax and waiting for the
agency avails to come in, that doesn’t happen in radio

Continued on Page 12
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SEVEN CHARACTERISTICS
OF GREAT LEADERSHIP

M Part three of a three-part series

BoDink ¥ While boarding a recent flight,
»Bfﬂlgk Ki}a" passengers heard over the public
address system, “Southwest Airlines would like to congratulate
one of our first-time fliers who is celebrating his 89th birthday.
Ladies and gentlemen, be sure to poke your head into the
cockpit and say happy birthday to your pilot, Captain John
Smith.™

Is humor important to great leadership? Absolutely — and
too seldom practiced in business, including radio. At the NAB,
Jacor's Randy Michaels wanted to show that, despite consolida-
tion and downsizing, radio is still fun ... so he’s pictured on the
cover of R&R (10/23) without his pants and holding a water
bazooka. But among radio executives, he is the exception.

Southwest Airlines CEQ Herb Kelleher also regularly uses
comedy to make working for or flying on his airline enjoyable.
Today, we’ll conclude the Seven Characteristics Of Great
Leadership, starting with one Kelleher so often practices.

o Humor. Whether dressed in public as Elvis Presley, the
Easter Bunny, or a leprechaun, Kelleher uses humor. Periodi-

cally, he also works as a flight

attendant, hanging jackets
and serving peanuts while
joking with the passengers
and crew. He throws
B parties for employees and
hosts meetings with them in
virtually every city Southwest serves. Why? So they can faugh
together, and so he can be a good listener and resolve
problems.

This helps create a warm and friendly culture among
employees, who then treat customers well. Consistently
profitable since 1973, Southwest is the envy of an industry that
lost so much money for much of the 90s that Kelleher says, “It
was like being the tallest guy in a tribe of dwarfs.”

0 Integrity. In Los Angeles, a top Rock station heavily
promoted a 30-minute block of commercial-free music each
hour, but instead consistently played 20-23 minutes. When
calling the GM, | explained to his capable secretary why | was
calling, but my calls went unreturned, and the practice
continued. | persisted, and when we spoke, he claimed to be
unaware, blamed his programming department, and assured me
it wouldn’t happen again. It hasn't.

Like so many other radio station managers, he’s under
pressure to deliver ratings and revenue. Yet considering that
radio stations keep a tape of all programming for the FCC
(which licenses them and could check), | was surprised the
station would do this. Such conduct also hurts employee
morale, undermines representations made to advertisers, and
could cause listeners to question the honesty of anything the
station does.

Maybe there’s confusion on what integrity is. My dictionary
defines it in part as “soundness of and adherence to moral
principle and character; uprightness; honesty.” As a practical
matter, these terms are so abstract that it’s easy to disagree on
what they mean.

John D. Rockefeller was a dedicated Baptist and Sunday
School teacher who believed he was scrupulously honest in his
business dealings. Yet, in business, he was ruthless and
couldn’t stand competition, which he crushed. He was stunned
when the government successfully took antitrust action,
breaking up his Standard Oil Company monopoly.?

Subjective as it is, integrity is the foundation for trust, a
crucial element for every leader. A great leader sets the tone by:

* Not cheating on expense reports

* Not practicing deception

e Communicating candidly in a timely manner with each

person

THE ROAD 10
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Continued on Page 12
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Clarke Brown, President, Norm Feuer, President, Charlie Ochs, GM
Jefferson-Pilot radio group Triathlon Broadcasting WMZQ, Washington D.C.

Not only does Vidpak™ work wonders, as these respected radio pros
can attest, hut now that it can also be self-liquidated -it's a /o Brainer.

"The combination of this great idea and 1Q's world class
execution has created what we think is the most signifi-
cant marketing tool since the Birthday Contest."

Clarke Brown, President, Jefferson-Pilot radio group

"Vidpak is a very effective marketing tool that produces
real results. | highly recommend it."
Norm Feuer, President, Triathlon Broadcasting

Find out about Vidpak™ and see all of 10's latest

"The ultimate endorsement is return business, and our ) ) ;
spots on radio's only TV marketing website:

decision to go with Vidpak again this Fall should demon-
strate the confidence | have in this promotion."
Charlie Ochs, GM, WMZQ, Washington D.C.

Safe & Sound in 1999

Vidpak works and we can prove it. Just ask us, we
guarantee you'll find the evidence overwhelming: So as
radio faces an uncertain 1999, consider the combination
of Vidpak's proven ratings punch and its ability to pay
for itself. That combination makes Vidpak the safest,
soundest marketing move around.

Viorak|

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152

___yoany americanradiohistory com -
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SELLING RADIO WEBSITES

Continued from Page 10

interactive. We have to tell them we’re here and
convince them they need us and the eyeballs our sites
deliver. We have to pound the streets like we do in
local, but we’re knocking on bigger doors.

* Learn how to wait and grow a thicker skin. Like
most salespeople, I expected fast results. I had a great
product to sell, the tools to sell it, and the relationships
to call on. It's taking longer than I expected, and for
good reasons.

The Internet is new. It’s still a mystery to some, and
its value has yet to be fully defined. Many potential
sponsorship plans are still in the idea stage. The small
group that “gets it” is spread thin, the business is fast-
paced, and the competition is stiff. New sites appear
every day, and costs are spiraling downward in the
quest for ad budgets. The big, established sites get the
lion’s share of dollars as agencies choose the safest
alternatives.

We're pitching a revolutionary idea: the synergy
between radio broadcast ads and links on station
websites. Everyone’s looking for solid success stories
that show how to do it right. The good thing is that once
we get into the inner circle, we’ll be able to show we
“get it,” and we’ll produce results.

* You have to believe. Perhaps one of our hardest
jobs is to convince ourselves that the concept makes
sense. Think about it. We're telling people they can
run radio broadcast ads, point listeners to our
websites, convince them to click the banner or
button, and measure the results in real time. Selling
radio and the Internet calls for people who willing to
take on a challenge, look to the future, and try new
things. We need people who are creative and willing
to stand behind what they sell.

Radio sellers already have one of the most
creative and demanding jobs in marketing. Who else
paints a picture of an entire station “life group” for a
buyer and repaints one for their competition? Who
spends more time pitching the power of the
imagination? Who better understands the nuances
of targeting messages and integrating a promotion
into the framework of a media buy?

Our use of station websites will yield incredible
results. The campaign will be more targeted, more
interactive, and more valuable for advertisers than
anything they’ve experienced. But nothing’s been
proven yet. And if you don’t believe in it, you can’t
sell it.

Ann Wachs is an account executive for Katz Interactive Marketing in
San Francisco. Ann can be contacted at (415) 281-2477 or at
ann_wachs@katz-media.com.

SEVEN GHARACTERISTICS
OF GREAT LEADERSHIP

Continued from Page 10

* Sharing full and accurate information with

customers

* Respecting each competitor

* Personally contributing time and money to

charitable causes

* Forgiving people who, on occasion, violate some

of these tenants, understanding how difficult it
is to always honor them.

Anybody can appear to be an effective leader
when things are going well, but over time, life
always presents adversity. This causes most great
leaders to seek another essential element, a power
greater than themselves. By doing so, they believe
there is a divine being who cares for them and will
help, which gives them the courage to remain in

control of themselves and calmly take action.

Throughout history, great leaders such as Gandhi,
Mother Teresa, and others rose to great heights by
placing their trust in that higher power, which is
always there for you as well.

I hope the Seven Characteristics Of Great
Leadership serve you well in whatever you
undertake. Have the courage to act on your
convictions, and you’ll discover what you're really
capable of achieving and, as a result, how much more
pleasing life can be.

! Nuts!, Kevin and Jackie Freiberg, 1996
? Fortune, May 2, 1994
3 Observations of Dana B. Houston

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consuiting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

Ty

SUCCESS STORIES FROM THE RAB

Restaurant Served Well By Radio

SITUATION: In June 1997, Shays Restaurant opened its small-town
dining establishment with the goal of catering to families. Shays is a
family-owned-and-operated restaurant with a focus on dinner
business. It operates with limited dinner-only hours: 4-9pm,
Wednesday through Sunday.

OBJECTIVE: Introduce Shays Restaurant to the community, inform
people of details surrounding its grand opening, and establish long-
term identity and name awareness for the restaurant.

CAMPAIGN: Advertising for the restaurant has been almost
exclusively radio, with only very limited use of print. Two days prior
to the grand opening, Shays launched a schedule of 25 spots over a
six-day period. Since that time, Shays has continued to make use of
radio to position its family-friendly approach to the restaurant
business, sponsoring the weather twice daily on WHAl/Greenfield,
MA as well as sponsoring high school football games and other
community activities.

RESULTS: For the grand opening, Shays’ goal was to sell 350 meals.
However, 600-650 meals were actually served. Customers continue
to comment about the ads they hear on the radio, and Shays
Restaurant has continued to grow in its business and its community
participation.

———RABTOOLBOX———

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

More than a third (37%) of family restaurant patrons report
household incomes in excess of $50,000 per year. Thirty percent
are college graduates, and three-quarters (76%) are
homeowners. Family restaurant users spend an average of 47%
of their daily media time with radio.

FROM RAB CATEGORY FILES

“I'm surprised it's been taking as long as it has for chains to
understand that [offering daily specials} is an opportunity to
differentiate your menu. A lot of customers are saying, ‘Hey,
these menus are all the same.” — Dennis Lombardi, Exec. VP of
restaurant consulting firm Technomic; Restaurant Business,
July 1998

INSTANTBACKGROUND — RESTAURANTS

Table service restaurant operators with an average check size of
less than $8 report that repeat business accounts for
approximately 80% of their yearly sales. Repeat customers are
responsible for 60% of the revenues of restaurants with an
average check size of $25 or more. (National Restaurant
Association/Restaurants USA, February 1998)

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

RESULTS MARKETING

CREATIVE

PROMOTIONS

800-786-8011 « 407-786-5660

7
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Maximize Your Ratings.
Increase Your Revenue.
Strengthen Your Gash Flow.
Enhance Your Equity.
Improve Your Share Value.
Upgrade Your Success.

Nest Marketing >

Radio’s Revolutionary One-To-One Marketing Leader.

Please call Michael Albi, Tim Bronsil, Marty Biscay, JJ Cook,
Elizabeth Hamilton, John Martin and MJ McClure at (513) 631-4CMM.

— yawwwamericanradiohistory com
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FINGER-CLICKIN’ GOOD! MARK YOUR CALENDARS

A continuing feature highlighting selected websites of special interest Dnportant dates and events in the coming months

e December 16 — Fall Arbitron ends.

WLS/Chicago Wehsite Gets Down To Business ]

* January 7-March 31 — Winter Arbitron.
Station opens up ‘Virtual Mall’ for advertisers « January 11 — 29th Annual American Music Awards. Shrine
Auditorium, Los Angeles; (213) 931-8200.

Two weeks ago, our Finger-Clickin’ Good site
was all about fun and games. This time, it’s all
about the benjamins.

Back in 1924, Sears Roebuck chose to name
its Chicago radio station WLS to reflect its sta-
tus as the “World’s Largest Store.” With that
history, it should come as no surprise that to-
day, even though the Sears ownership is a dis-
tant memory, the station’s website features a * February 24 — 41st Annual Grammy Awards. Shrine
“Virtual Mall.” “Links ! Auditorium, Los Angeles; (310) 392-3777

*Hosts

* January 31 — Super Bowl XXXIII. Pro Player Stadium,
Miami; (212) 450-2000.

* February 4-7 — RAB '99 Mktg. Leadership Conference &
Exec. Symposium. Hyatt Regency Atlanta; (800) 722-7355.

* February 18-20 — R&R Talk Radio Seminar. Grand Hyatt
Washington; (310) 553-4330.

* February 26-27 — Dan O’Day's Morning Show Weekend.
Summit Hotel, Bel Air, CA; (310) 476-8111.

sEmail
‘Sound Clipg. 1
Station Infd, * March 8-11 — 41st Annual NARM Convention. Las Vegas
*Photo Atbum Live Hilton; (609) 596-2221.
1 8 ity

* March 10-13 — 30th Country Radio Seminar. Renaissance
Participation is offered to some advertisers as Hotel Convention Center, Nashville; (615) 327-4487.
a value-added benefit of advertising on the sta-
tion, explains LSM Denise Campbell, while oth-
ers pay for inclusion on the site. Although some
websites generate revenue by charging for * April 1-June 23 — Spring Arbitron.
“click-throughs,” the station isn’t doing thatat |y, 19.99 _ NAB 99 Las Vegas Convention Center: (202)
this time. 429-5420.
According to Campbell, it’s too early to tell
what effect the Virtual Mall will have on the * May 17-20 — 39th Annual Broadcast Cable Financial Mmgt.

* March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

station’s bottom line. “It’s all so new and novel. Convention. MGM Grand, Las Vegas; (847) 296-0200.
Some advertisers find it’s a benefit and embrace * June 9-12 — PROMAX Convention. Moscone Center. San
it, but it’s not an overwhelming thing yet.” Francisco: (310) 788-7600.

* June 10-12 — R&R Convention '99. Century Plaza Hotel,
Los Angeles; {310) 553-4330.

...press a bution, get in...

* June 14-18 — International Country Music Fan Fair.
You enter the mall through a spinning sign Tennessee State Fairgrounds, Nashville; (615) 244-2840.
on the WLS homepage (www.wlsam.com) and
find yourself at an elevator. Punch a button in
the left frame, and you're taken to a “floor” of
businesses matching the floor’s theme. -
Once you’ve reached a floor, click on a busi- ...and get ready to start shopping!
ness, and its website appears in the frame. - - —

While this can make for some awkward scroll-  What makes your website “finger-clickin’ good”? If your site is

QL seess of interest

ipitel Coverage
o

Rats Dl:’"
Bt Bedutions ¥
Cusinmer Care .

it aeiiag fi’@--wmﬁg * July 13 — 70th Annual Major League All-Star Game. Fenway

Bena %
NS B Park, Boston.

%  July 1-September 22 — Summer Arbitron.

* July 22-25 — Conclave. Marriott City Center, Minneapolis;
(612)927-4487.

ing (unless a page is designed specifically with  breaking new ground with a killer app or a cool quotient in the * August 18-21 —'99 AWRT Convention. Drake Hotel, Chicago;
the Virtual Mall in mind), it does carry the ben-  99th percentile, e-maif a short explanation and/or screen shot (703) 506-3290.

efit of keeping Virtual Mall visitors at the WLS gIong with an active URL to MlMS. Editor Jgff Axelrod at « August 31-September 3 — NAB Radio Show '99. Orlando:
site at all times. Jaxelrod@rronline.com with “FCG Site” in the subject line.

(202) 429-5300.
* September 23-December 15 — Fall Arbitron

FOUR WEEKS FORWARD _sales & Promotion Planning Calendar

December 20-26: Orange Bow! Week

D D D

December 20-26 |

&— O>—— O— O——

' | ]

| ¥
Games Day Winter begins (9pm ET) Int'l Arbor Day | Fools Day ! Christmas Eve | Christmas ! Boxing Day
Louisiana Purchase Chaos Day Nat't Date-Nut Bread l Metric Conversion Day | Nat'l Egg Nog Day i' Nat'l Pumpkin Pie Day Nat'l Whiner's Day
{1803) {  Humbug Day Day i Van Gogh cuts ear off “Silent Night” published | Washington crosses I Nat'l Candy Cane Day
Gone With The Wind | Nat'l French Fried First Christmas tree (1888) | (1818) ! Detaware River (1776) Coffee percolator
opens (1939) Shrimp Day fights for sale (1882) It's A Wonderful Life | New York Int'l Airport I patented (1865)
Dating Game debuts Nat'l Flashlight Day First X-Ray (1895) premieres (1946) | becomes JFK (1963) ;
{1965) Snow White premieres NY's Lincoln Tunnel | Transistor invented :

(1937) opens (1937) (1947)
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Next level radio solutions:
Harris Broadcast Systems

-——

828R 8D o

From source to transmitter, Harris has taken steps to offer complete radio solutions to its
customers around the globe. Whether you need one component in the air chain such
as a DRC2000 Digital Audio Console, Harris ZCD FM transmitter, DX AM transmitter,

or a completely integrated studio, Harris is ready to bring your radio station to the

next level.

next level solutions

1-800-622-0022 V\’ws
, Ci

www.harris.com/communications ommunications

waany americanradiohistarvy. com
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Schoenwetter Finds
His Way To San Jose

Three-year Adult Alternative |

KXPK/Denver PD Gary Schoen-
wetter has been tapped as the first

[

PD of start-up KLLDZ/San Jose,

“Channel 104.9 — The Music For
The Rest Of Us.” The station debut-

ed last month on the frequency last

occupied by Classic Rock KUFX.

Schoenwetter — who also spent
three years programming WEQX/AI-
bany and was a WXRT/Chicago in-
tern — told R&R, “KLDZ is a li-
brary station with a unique blend of
"80s/early "90s modern rock that
serves upper twentysomethings who
are underserved by the rest of Bay
Area radio. We’re more like a Clas-
sic Rock station that has shifted the
era of music and audience demo-
graphic by 15 years or so. It's large-
ly a blank canvas that we get to paint
and use mixed media on.

“We'll find a couple of recurrents
here and there that seem appropriate
and that haven’t been pounded to
death. There’s a great library of mu-
sic that was developed here but aban-
doned by various stations. There’s a
hunger for this music, and the reac-
tion to KLDZ has, thus far, been su-
perb. People long for those days of
Ronald Reagan and skinny ties.”
A S W e B

GCooke

Continued from Page 1

hands-on leadership that will help
reassert KFWB’s heritage all-News
position in Los Angeles.”

This marks a return of sorts for
the News/Talk programming veter-
an, who spent a decade as program-
ming consultant to the entire group
of CBS-owned AM radio stations
between 1986-96. “I’'m delighted to
be back with CBS and welcome the
opportunity to work with such a tal-
ented group of people at KFWB.”
said Cooke, who most recently was
OM/PD at crosstown ABC Talk-
Radio Disney combo KABC-AM
& KDIS-AM. “The station has a
great heritage and is very well po-
sitioned in the market. I'm looking

AR

Elektra Lifts Oleson, Triozzi, Bardin
lektra Entertainment Group has elevated a trio of promotion execu-
tives: Erik Olesen to Sr. Director/Top 40 Promotion; Gary Triozzi to

National Director/ s ]

Pop Promotion;

and Jeff Bardin to ¢

National Director/ |

Top 40 Promotion.

Olesen and Bardin |

are based in New [i:

York, while Triozzi

is based in Chica-

go. All three report
to EEG Sr. VP/

Promotion Greg

Thompson.

Thompson said, .

“Erik represents what Elektra is all about. He’s been with the label for 10

years, earning the respect of everyone who has had the good fortune to

work with him. Gary’s depth of experience and many years of building re-

lationships in the industry offer a new dimension to our staff. And J.B's

energy, passion, and dedication to music have made him an invaluable

asset to our department”

Olesen was Elektra's Atlanta-based National Director/Promotion after
having been named Regional Director/Promotion in 1992. Triozzi previously
was Regional Director/Promotion, Midwest and, before joining Elektra, was
National Director/Promotion for EMI Records in 1996. Bardin formerly
served as New York Regional Promotion Manager and, between 1994-

Bardin

Triozzi

Olesen

97, was the label’s Chicago-based Regional Promotion Manager.

forward to working again with
Roger Nadel to make sure that
KFWB remains one of the most in-
novative and successful all-News
stations in the country.”

Cooke’s extensive radio resume
includes 10 years as an owner/part-
ner with the consulting firm of
Roberts/Cooke Media Research &
Resources, where he advised
News/Talk stations in large and

major markets across the U.S. He
also served as VP/Director of News
for the RKO Radio Networks in
New York and was News Director
at WHDH-AM/Boston, KHJ-AM/
Los Angeles, and KFRC-AM/San
Francisco. Cooke began his career
as a news anchor in Dallas-Ft.
Worth and also logged time as an
anchor/correspondent for the ABC
Radio Networks in New York.

i
|

Duncan Appointed Exec. Director For AWRT

J acci Duncan has been appointed Exec. Director of American Women
in Radio & Television. She replaces Terri Dickerson, who left for a

position with the U.S. Small Business Administration in Washington, DC

Duncan — an author, women’s advocate, and former news/political re-
porter — will assume the AWRT post on Jan. 4. Sandra Dorsey will serve
a second term as AWRT President, the first person to serve consecutive
one-year terms in the last 40 years.

“Jacci Duncan’s background is perfectly suited to seize and build upon
the tremendous strides AWRT has made in recent years,” said Dorsey.
“She brings not only a wealth of specific experience in and working knowl-
edge of our industry, but also possesses a deep affinity for the issues that

confront women in electronic media and has spent a significant portion of
her career communicating the importance of those issues.”

Laton Named Metro Boston Bureau GM
LI Lyons gets VP stripes in the Midwest region
John Laton has joined Metro Networks as GM/Boston. A 25-year

broadcasting veteran, Laton most recently was VP/GM of WBOS &
WSJZ/Boston. Prior to that, he held a similar post at crosstown WEEI

and was part-owner/COO of Sunshine Group Broadcasting.

“John’s accomplishments in the broadcasting industry and his reputa-
tion in Boston with affiliates, clients, and advertising agencies will be ex-
tremely valuable,” Metro VP/Northeast Region Steve Candullo comment-
ed. “With his proven track record and extensive knowledge of the indus-
try, he was unquestionably the best candidate for this position.”

In other Metro news, Regional Director/Operations, Midwest Tori Ly-
ons has added VP duties for the company. Lyons joined Metro in 1994
as Director/Operations, St. Louis and was promoted to Regional Direc-

tor/Operations, Midwest last year.

“Tori has done a phenomenal job as Regional Director/Operations, guid-
ing our staff and working to meet the ever-changing needs of our affiliate
stations,” said VP/Midwest Region Michael Osterhout. “She has the tal-
ent and experience necessary to maintain our high standards of excellence.
This appointment was a natural progression for her.”

Citadel

Continued from Page 1

vide us a strong local presence.
All of these stations are perform-
ing well, and we do not intend to
make any format or management
changes.”

Citadel became a public compa-
ny in June and has been growing
according to plan by collecting
blocks of stations in a General

Sherman-like march toward the
eastern seaboard ever since.

Meanwhile, the deal takes
Wicks out of the radio business.
The Wicks partnership has a news-
paper chain and recently sold its
Sundance publishing business. It
operates TV outlets in Eugene,
OR; Wichita Falls, KS; Albany.
GA; and Amarillo, TX, but those
are expected to be sold.

“We take great pride in having

built leading station groups in our
respective markets and are pleased
to see these stations pass to Cita-
del, one of the nation’s leading
mid-sized market radio broadcast-
ers,” said Craig Klosk, a principal
at the Wicks Group of Companies.
“Larry and his management team
share our long-term vision for, and
approach to, the radio business.
We have every confidence in their
ability to open up new opportuni-

ties for our managers and employ-
ees.”

Wicks Radio Division President
Rex Tackett told R&R he is “abso-
lutely focused on the ramp-down of
our properties for over the next three
or four months.” He expects the deal
to close by early April. Tackett
worked for Doubleday Broadcasting
and spent 15 years with Clear Chan-
nel before joining Wicks more than
five years ago.

Now Available in Your Market

THE

SHOW

Produced by

Mirkin Syndicated Services

1

Box 10
Kensington, MD 20895

-800-841-6597

www-americanradiaohistaor com

DR. GABE MIRKIN

Washington D.C.’s Favorite and Most Liked Radio Personality

PERSONALITY %FAV %LIKE %FAV&LIKE
Dr. Gabe Mirkin 14.7 42.1 568
Jim Bohannon 8.8 421 50.9
Harden, Brant & Parks 5.4 36.0 414
Dr. Laura Schlessinger ~ 15.0 250 40.0
Dr. Joy Browne 6.8 254 322
G. Gordon Liddy 26 89 115
Howard Stern 24 i 10.1
Rush Limbaugh 40 6.5 10.6
Oliver North 1.1 59 70

Ranked by %Favorite & Like
Adutts 35-54 Washington, D.C.

Survey Period: February-March /Week of March 3,1997

« |
NEWSTRACK

S'MEDIABASE
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if wgci, wusl, kkbt, kbxx, wamo, wjhm, Kprs,
wkkv, wizf, wqok, wwdm Were On a fecord?

RATINGS POWERED MIXES CREATED BY THE SKILLS OF AMERICA'S HOTTEST URBAN DJS/REMIXERS/PRODUCERS
WITH CREATIVITY AND CONSISTENCY WEEK AFTER WEEK UNMATCHED AND IMPOSSIBLE TO DUPLICATE.
SUPERADIO'S ALL-STAR SUPERSQUAD INCLUDES CHICAGO'S STEVE "MIGGEDY" MAESTRO AND PHARRIS
THOMAS, PHILADELPHIA'S DJ RAN AND DoN "MysTic" Mack, L.A.'S DJ Jam, HousToN'S DJ
ILLEGAL, MIAMI'S BABALU BAD Bovz, AND DETROIT'S SIR LANCE-A-ROCK. THESE UNHOSTED
MIX PROGRAMS SOUND LOCALLY PRODUCED AND ARE MIXED FOR RADIO, NOT FOR A NIGHTCLUB.

B P WAOOK Nashville #1 Saturday night, 40.3 share Women 18-34 with Slam Jam

P WAMO Pittsburgh #1 Saturday night, 15.6 share Women 18-34 with Slam Jam

P WIHM Orlando #1 Saturday night, 4.9 share Women 18-34 with Slam Jam

p P WIIZ Aibany, GA #1 Monday through Friday, Noon-1P, 34.1 share Women 18-34 with Kool Jam

b p WAMJ Atlanta from nowhere to #3 Saturday night, 7.4 share Women 25-54 with Kool Jam

P WCFB Orlando from #8 to #2 in just three books Saturday nights with a 10.6 share Adults 25-54 with Kool Jam
(Source: Arbitron AQH share Fall 1997, Winter, Spring and Surmim

“it's one of the most dynamic tools for urban radio.”
ony Reids, vp programming, Diue Chip Droadcasting

“it's so strong it has become part of the wgci culture.”
-Blroy Smith, Om, WZCi Chicago

*reliable, hit-intensive, creative programming that is a
permanent solution to managing local mixers.”
-sam Weaver, pd, Kprs Kansas City

“{ranslates into ratings power with dominating numbers
in all dagparts." -heten litle, pd, wusl phitadelphia

]Baﬁngs Proven Mix Meaue...

pver 17 million listeners weekly including nearly every major urban station in the country.

r————» slamjam ‘TODAY'S HOTTEST R&B AND HIP-HoP
newt [ P SeROOK_j603

newt [ PClzsSsic joeve
> Kool j=v3

new! —p SdSIRIION_j56¥e
—Pasew SKOoON sveicvi—svatx
— P old skool sveisvi—svaix

CONTEMPORARY R&B HITS

R&B AND Hip-HoP FROM THE 80's &
EARLY 90°s

OLD SCHoOL R&B FRoM THE 70’s & 80's

CONTEMPORARY GOSPEL MIXED
BEAT-TO-BEAT

FIVE MINUTE ENERGETIC MIXES OF
CURRENT R&B AND HiP-HOP HOOKS

7 1/2 MINUTE MIXES OF OLD SCHOOL
R&B HOOKS

B L hd

for demo Cds and to check availability in your market call

@ary D. or john C. at Superadio: 1.s08.480.9000.

_______unoany amaricanradiobistonscom
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Stevens Officially
PD At KAMX/Austin

KAMX/Austin interim PD Jack
Stevens has officially been given
the programming chair. He suc-
ceeds Dusty Hayes, who recently
left the Pop/Alternative Hot AC to
progran  WXPT/Minneapolis
(R&R 10/9).

*We did interview outside the
company for this position,” VP/GM
John Hiatt told R&R. “Since Aus-
tin’s a nice place to live, we had
some good prospects from around
the country. But Jack’s done a great
job for us and seemed to be the nat-
ural choice. He knows the music,
the morning show gets along well
with him, he’s very deserving, the
staff is very excited for him, and it’s
great when you can promote from
within. It should be a very nice tran-
sition.”

Stevens joined KAMX for mid-
days in 1996. He was upped to
Asst. PD/MD six months ago.

LCMS

Continued from Page 1

through an FCC trial in 1994, was
fined $50,000 and ordered fo report
on its EEO hiring practices by an
FCC judge in 1995, and racked up
more than $1.5 million in legal fees.
In 1997, LCMS appealed the
judge’s rutings to the DC Circuit
Court of Appeals, which struck down
the commission’s EEQ policies last
spring. This ruling negated the
$50,000 fine, while the EEO report-
ing requirements were reversed by
the FCC in its order last week.
There may yet be another judg-
ment day for LCMS, however:in is-
suing the ruling last week, the com-
mission said the license renewals
were “subject to the outcome of any
subsequent judiciai review of the
court’s decision’ The FCC has until
Dec. 14 to appeal the lower court’s
decision to the Supreme Court. De-
vantier believes, howsver, that the
new EEQ rules proposed by the
commission last week, coupled with
the renewal of the stations’ licens-
es, are a sign that it has thrown in
the towel on the case.
-— Matt Spangler

NEWSBREAKERS.

No Wonder He’s The Cha_ice

Stevie Wonder (r) will be honored as the 1999 MusiCares Person Of The
Year. That was the good word given by MusiCares Foundation President
and National Academy Of Recording Arts & Sciences President/CEO
Michael Greene (1), recently. The ceremony;, set to take place in late Feb-
ruary of '99, will honor Wonder for his 59 Grammy nominations and 19
awards, as well as his participation in numerous activist organizations from
AIDS awareness, to anti-apartheid in South Africa, to the Charge Against
Hunger program with American Express, which has helped feed a report-
ed six million hungry Americans annually.

0°Connell Adds Ops Mgr. Duties To ‘The Mix’

Alternative WPBZ-FM/West Palm Beach OM/PD John O’Connell
has been promoted to OM for both “The Buzz” and Palm Beach Radio’s
co-owned WMXB-FM. Former “Mix” PD Kevin Callahan has left the
Pop/Alternative.

“John’s done a great job with The Buzz and is very creative on both the
programming and production sides,” GM Patty Carschan told R&R. “Mix
is performing very well in the market; our growth in the last 18 months has
been amazing. Some changes were needed, though, to break that ceiling,
and it made a lot of sense to have John step into the position.

“While he hasn’t programmed in the format, John knows Pop/Alterna-
tive as well as anyone and is very familiar with the lay of the land. John
understands the positions of both The Buzz and Mix, which is very im-
portant to us on the management side. We look forward to having him
lend his talents to The Mix.”

Before signing on The Buzz nearly four years ago, O’Connell spent
over nine years as an air talent at WXKS/Boston. He’s also worked on-
air at WIMN/Boston.

T e e e S W R E LS T s e e =

CBS/Chicago Forms New Sales, Promotion Units

BS Radio has formed CBS Group Sales and CBS Promations Group
for its eight-station Chicago cluster, which consists of WMAQ-AM,
WSCR-AM, WBBM-AM & FM,WCKG-FM, WJMK-FM
WUSN-FM & WXRT-FM. Connie Galvin-Fapka and
Robin Cecola have been tapped as Directors for the :
respective groups. 5

Galvin-Fapka, a 20-year broadcast sales veteran
who most recently worked for WXCD/Chicago, said f:
the sales group “was formed specifically for our cli- [
ents, so that we may provide full service, make it eas-
ier to do business with CBS Radio, and offer a way for
media buyers to reach almost two out of every three
consumers in Chicago each week”

A Sony Music/Columbia Records promotiorvmarket-
Ing exec for 12 years, Cecola has also served as Sr.
Sales Manager for Music Choice in Chicago. He will be joined in the new
promotions group — designed as an independent full-service sales, market-
ing, and promotional company — by Sr. AE Gary Ellis.

Cecola

Bloomberg’s Morrison Moves To European TV Post

M ike Morrison, Regional Sales Manager and Radio Network Product
Manager for Bloomberg Media in New York, has been appointed Euro-
pean Director/Distribution for Bloomberg Television. He will spearhead
the continued development and growth of all Bloomberg TV products in
Europe.

Morrison joined Bloomberg/NY in July 1996. Prior to that, he spent
seven years with Metro Networks, ultimately serving as Director/New York
Operations.

“I am thrilled by the challenge of moving to Europe to oversee an excit-
ing and important stage in Bloomberg Television's development;” Morri
son said. “l believe the products we broadcast here are the television
channels of the future and will have an important role to play in the multi-
channel environment”

PLE=s s e o 2 a8 o == ————— —— = e SR

Martinez
Continued from Page 3

station from the ground up. Miami
is one of the nation’s fastest-
growing and exciting markets, and
I am looking forward to the chal-
lenge of building a market leader.”

Martinez previously served as

GSM of Shadow Broadcast Servic-
es’ Florida office. Prior to that, he
served as GM of WAQI-AM (Radio
Mambi)/Miami and WQBA-AM/
Miami and National Marketing &
Merchandising Director for Heftel
Broadcasting. He began his career at
WOJO-FM/Chicago in 1980.

Horton

Continued from Page 1

gins stated. “We are very proud to
have him on the team, and we have
every confidence in his ability to
continue his successful track
record.”

Horton noted, “Universal has
quickly evolved into a major driv-
ing force within the industry. And
that has as much to do with the cal-

iber of our artists as with the dy-

namic leadership of [Universal
Music Group Chairman] Doug
Morris, [UMG Chairman] Mel
Lewinter, and Jean. I look forward
to helping take Universal to the
next level with one of the most dy-
namic rosters of talent in the indus-

try.”

Before joining Universal, Horton
served as National Director/Promo-
tion at Interscope Records. Prior to
that, he was National Director/Pro-
motion at Capitol Records.

.-"l..‘

The

McLaug
RIAIDITIOTH[OIUTR

Stop: Giving weekends the repeat treatment.

Start: Programming entertaining, informative,
original issue oriented talk!

hlin

call Ed Powers @
212.302.1100

MediaAmerica Radio
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Increase Revenue
Increase Ratings

Puzzled by these two challenges?
Research Director, Inc. provides solutions for both.

.

PD PROFILE® ./
The most complete ratings analysis tool

available today!
e Quickly Learn Risks and Opportunities
through our Executive Summary

o Track Station Performance over Five Surveys
(raw and weighted diary data)

e Compare Station to Format Norms
e Core Audience and Preference Profile
e Complete Analysis of Competitive Threat

Sales Materials

Good hook or bad book, we’ll turn
your ratings into a revenue producer!

e Sales One Sheets

e The Buyer’s Guide

e Media Kits

e Qualitative One Sheets

* Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

« Slogan and Brand Identification
e Diarykeeper Comments
e Audit Arbitron Diary Editing

e Diarykeeper
Confusion

Marc Greenspan, Julie Heath,
Rhody Bosley and Charlie Sislen,
Owners/Partners of Research
Director, Inc.

esearch Director, Inc.
Call Rhody Bosley ¢ (410) 377-3859

— www . americanradiohistorvy com
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NEWSBREAKERS.

® STEVEN BORNSTEIN rises from
President to Chairman of ESPN. In his
new post, Bornstein will focus on gio-
bal operations for the company, which
includes the ESPN Radio Network.
Assuming Bornstein’s former duties is
GEORGE BODENHEIMER, who will
handle domestic business for ESPN.

Records

® GLYNICE COLEMAN is named
President of the newly formed label Hu-
mility Records. She exits EMI Records,
where she was VP/R&B Promotion &
Marketing. )

® ADAM MIRABELLA steps up from
National Director/Sales to Sr. National
Director/Sales at Atlantic Records.

National Radio

® MARATHON SPORTS GROUP
and ONE-ON-ONE SPORTS have
teamed to launch McCarver One-On-
One, a weekly four-hour sports talk
and interview show hosted by sports-
caster Tim McCarver. For further in-
formation, contact Chuck Duncan at
(847)509-1661.

® WESTWOOD ONE presents the fol-
lowing music programs for the week
ending December 5:

In Concert, featuring backstage cov-
erage of a 90-minute AC/DC show.

In The Zone, featuring Grant Lee
Buffalo and Radiohead live in concert.

HighVoltage, a 90-minute Deep Pur-
ple live performance

BiRrTHS

WLUP/Chicago VP/Program-
ming Greg Solk, wife Katherine,
daughter Hannah Bryn, November
23,

WIL/St. Louis APD/MD Mark
Langston, wife WIL Promotion Di-
rector Maria Meckles, son Michael
Joseph, November 20

MannGroup Radio Services
President Ed Mann, wife Mindy
Rickles, son Ethan Charles, Novem-
ber 13.

Ruffhouse/Columbia artist Lauryn
Hill, fiance Rohan Marley, daughter
Selah Louise, November 12.

Former Bangles’memberSusan-
na Hoffs, husband Jay Roach, son
Sam, November 10

In addition, WW1 introduces This Week
InThe NHL, a weekly half-hour show, on
Friday, December 5. The show will run
for 30 consecutive weeks and will be
hosted by sportscaster Don Criqui.

—(212)641-2057

® MJIBROADCASTING announces its
latest holiday special, Jingle Bell Rock,
featuring three hours of holiday classics
from Bing Crosby to the Beatles. Her-
man's Hermits’ Peter Noone hosts the
show, which also features artist inter-
views and holiday soundbites. Broadcast
window 12/14-12/20.

(212) 896-5256

® UNITED STATIONS RADIO NET-
WORKS presents a year-end tribute to
the top artists of 1998 with a three-hour

retrospective hosted by Steve Wariner.
U.S. Country Winners examines the
year's leading tours, songs, artists, and
albums and is music-intensive. It is writ-
ten and produced by Neil Haislop & Co.

—(212)869-1111

® AMFM RADIO NETWORKS and
HOST COMMUNICATIONS have
agreed to a two-year venture with
Churchill Downs Inc. for the exclusive
radio broadcast rights to the Kentucky
Derby, including the 125th renewal on
May 1, 1999. Other programming will
include a broadcast in Spanish, race-
day updates, weekday vignettes, and a
new two-hour call-in show from Chur-
chill Downs Friday evening, April 30,
1999.

Industry

® FRANK SANCHEZ assumes the
newly created position of Sr. VP/West-
ern Regional Manager of Chancellor
Outdoor Group. He was previously at
Martin Media as Sr. VP/NSM/GM of the
company’s San Diego office.

® MARK KALMAN has joined CD Ra-
dio as VP/National Broadcast Studio.
He most recently served as VP/Engi-
neering & New Technology at Sony’s
SW Networks.

© HOWARD MILLER has been named
VP/GM of American Tower Corp’s Tele-
ports’ New York region. He exits his
partner post at TXMedia.

® JEFF MCCLUSKY AND ASSOC.
has moved effective Monday, Nov. 30
to 1644 Honore St., Chicago, IL 60622,
New phone is (773) 938-1212.

“

Changes

Industry: The film music boutique
Kraft-Benjamin Agency names
Laura Engel a co-partner and
changes its name to Kraft-Ben-
jamin-Engel Management

Danny Kessler and Clancy Grass
join forces to create the multime-
dia company American Classics
Media ... Steve Anderson retums
to ESPN as Sr. VP/Production.

Sales: Kathy Waller's namedY-107/
L.A. LSM.

Adult Alternative: Keith Andrews is
WXRV/Boston acting MD, following
Mike Mullaney’s exit.

AC: WSNY/Columbus, OH appoints
crosstown WWCD morning host Dirk
Thompson-Hunt Internet Service
Director. WSNY MD/afternooner
Mark Bingaman (a k.a. Geronimo)
steps up to Director/Web Broadcast-
ing & Marketing.

Alternative: KFMZ7/Columbia, MO
is looking for a full-time promo per-
son. Send T&Rs to Paul Maloney at
1101 East Walnut, Columbia, MO
65201.

CHR: KCHZ/Kansas City morning
co-host Mackenzie joins crosstown
KMXYV for traffic duties ... WIXX/
Green Bay. WI morning co-hostMarti
Spitell exits to join consultant Frank
Magid & Associates ... KSMB/Lafay-
ette, LA morming driver Bobby Novo-
sad is renamed PD as Larry LeBlanc
steps down to assume afternoons, re-
placing Diane Ducey. Former midday-
er Cheryl Robichaux also rejoins for
her old shift ... WOWB & WOWZ/Uti-
ca, NY middayer Donna Jeffries de-
parts. Nighttimer Suzy Garcia segues

Continued on Page 25

BROADCAST PROGRAMMING

NATIONAL
RADIO
FORMATS

ABC RADIC NETWORKS
Robert Hall » (972) 991-9200

Classic Rock
Chris Miller
No adds

Hot AC

Steve Nichols
SARAH MCLACHLAN Angel
U2 Sweetest Thing

Starstation

Peter Stewart
LIONEL RICHIE ) Hear Your Voice

Touch

Ron Davis

DIVINE Latety

FAITH EVANS Love Like This
KENNY LATTIMORE Days Like This
WILLIE MAX | Can't Get Enough

Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BIG HEAD TODD & THE MONSTERS Tangenne
JONNY LANG Still Ramin®

PHISH Birds Ot A Feather

Alternative

BARENAKEQ LADIES it's All Been Done
ALANIS MORISSETTE Joining You
ORGY Blue Monday

CHR/Mot AC

CAKE Never There

CHER Believe

NATALIE MERCHANT Break Your Heart
SEAL Human Beings

Mainstream AC
SIXPENCE NONE THE RICHER Kiss Me
ROD STEWART Superstar

Lite AC
BRENDA DOUMANI w/PHILIP INGRAM If You Beligve
CAROLE KING Anyane At Alt

NAC
CHAKA KHAN You & | Are One

uc

DRU HILL These Are The Times
MIA X Whatcha Wanna Do?
JAY 7 Hard Knack Life

Walter Powers » (800) 426-9082

CHR

Casey Keating
NEW RADICALS You Get What You Give

Digital AC
BETTE MIDLER My One True Friend

Hot AC
R. KELLY & CELINE DION I'm Your Angel
NEW RADICALS You Get What You Give

Digital Soft AC

Mike Bettelli
SARAH MCLACHLAN Angel

Delilah
No adds

Alternative

Teresa Cook
ZEBRAHEAD Get Back

Urban
Josh Hosler
SHAE JONES Talk Show Shhh!

Jim Murphy * (303) 784-8700

Adult Hit Radio
JJ McKay
HOUSTON & CAREY When You Believe

Soft Hits

Rick Brady
JOHN TESH Carol Of The Beils

Rock Classics
Rich Bryan
BRUCE SPRINGSTEEN | Want To Be With You

RADIC ONE NETWORKS
Tony Mauro * (970) 949-3339

Hot AC

Yvonne Day

KHALEEL No Mercy

SIXPENCE NONE THE RICHER Kiss Me

New Rock

Steve Leigh

ALANIS MORISSETTE Joining You
ORGY Blue Monday

PEARL JAM Elderly Woman Behind...
TOUCH ANO GO Would You...

Charlie Cook *(805) 294-9000
Tracy Thompson

Adult Rock & Roll
Jeff Gonzer
No adds

Soft AC
Andy Fuller
GLORIA ESTEFAN Don't Let This Moment End

Bright AC
Jim Hays
SARAH MCLACHLAN Angel

Fill out and return this form to
request new listings for your
company in the all new R&R
Directory. Verification forms for
existing listings are in the mail
today to program suppliers. All
other companies with current
listings will receive verification
via fax in December. The
editorial closing is

Januvary 15.

FAX BACK TO
310-203-8727

ThE InpusTR s NEWSPAPER

Th

PLEASE FILL OUT COMPLETELY :

CONTACT & TITLE

COMPANY NAME

ADDRESS

cry

STATE ZIp

PHONE

FAX

warnar amaricanradinhictory com
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CANDY JARS

$2.77 each
minimum
288 pcs.
one color
imprint
$45.00

set up

CREATIVE PROMOTIONS

\RJ)\ RESULTS MARKETING

800-786-8011 * www.resultsmarketing.com

For your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

promotional
blues?

@AY (creEn

www . linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy td' use.

.}

Call Toll Free: i 3 N Y ‘
U.S. 1-800-231-2417 Q{c
Canada 1-800-847-5616 BANNERS ~ g
(713) 507-4295 FAX

[ADOBE[GRARHICSTEIDESIGN
1-800-7-COVOTE

| '800-726'9683 Leslie » Lisa * Michele
SERVICE

We are either away from our desk or on
the other line. Flease leave a message or
hit 0 for the operator and have us paged.

DEADLINES

Haven't made cne yet
Goin' for the record.

| PRICES

All costs are dependent upon
the attitude of the client.

FREE

44 page catalog with promotional *

and premium items specifically

designed for the broadcasting and

recording industry. Quarterly specials.

Valuable gift. worth millions.
REFERENCES:

ABC RADIO NETWORK « UNITED STATIONS « WARNER BROTHERS
JONES SATELLITE NETWORKS « WESTWOOD ONE + CNN
BILLBOARD « BMG/RCA « MCA - Plus over 1.000 Radio & TV suations!

PUBLICITY PRINTS |
>

500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR
PRINTS AVAILABLE

waany amaricanradichictanscaom

TAVAVACAVAVAY
TEMPORARY
TATTOO S2 2CIFHL

The last frontier in call-letter placement

NN NN NY,

/22N

X e
29
i e

10,000 p. mir

Includes all charges, no hidden costs

R

= “Over 1,000,000 |
w uatyearalonc
LEE ARNOLD PROMOTIONS

(H11) 3519088 + Fax (414) 351-6997

ALNV/INTNZINTLNTINTN

www.leearnold.com

\Z

MOST IMPORTANT
WORDS IN RADIO...

| T-SHIRTS $2.99 OR LESS!

HANES 6.3 oz. 100% Cotton - FRUIT 5.3 oz, 100% Cotton - GILDAN 6.4 0z. 100% Cotton
FRUIT 5.3 50160 Blend - DELTA 8.5 0z. 100% Cotton - ANVIL §.8 0z. 100% Cottan

1 COLOR | 2 COLOR | 3 COLOR | 4 COLOR |
QrY: INPRINT IMPRINT
288 + 299 |
576 + 2.89 Wi
1,000 + 2.79 2.79 2.89 e
1,500 + | 2.69 2.69 2.79 2.79
2,500 + 2.59 2.59 2.59 2.59
5,000 + 2.49 2.49 2.49 2.49
10,000 + | 2.39 2.39 2.39 2.3¢

Toerms & Conditions:

Pricg includes: White T-shirt, printing in one location, screens, setup. artwork, & Sim. Shipgrng is
adkditional. Adukt Sizes M-L-XL. (you choose the sizes. Al XL is fine by us.) Call for sirilgr svings
on 2XL & 3X1.. A shirts are first Quasty! Payment ferms are net 30 days to qualified accounts
after the compietion of an Emkay Designs credit appkication. Prices subject 10 change withous notice.
This is 8 promotional price for Nov. 1-30 only. Please call for sitwlar sgvings on other colors i styles.

EMKAY DESIGNS ..o (516 ca1007s | FREE CATALOG!
FAX: (518) 6814728 FREE SAMPLE!

€2 FOREST DRIVE - JERICHO, NY 11763

TOLL FREE: (800) 343-6529 CALL NCW!

mm%%%%

PROMO SPECI@AL (G
of the month %

PNZINENYINZNYONYNZNY,

best qualty fast service fowest prices
dder sts (full | )

ICE S(RAR

|
¢

“20(;‘(’)":;"?:1: pius freight %
LEE ARNOLD PROMOTIONS %

(414) 351-9088 < Fax (414) 351-6997

ANV INGNZ N ENTINTZN

www.leearnold.com
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Puffy Makes The Hall 0f Fame

Sean “Pufty” Combs is the
only recording artist to make
Vanity Fairs 1998 Hall of Fame
feature. Why? “Because his career
is where the hard life meets the
high life. Because as the founder,
president, and CEO of Bad Boy
Entertainment, he is the Orson
Welles of hip-hop..." Combs is
photographed with his two sons,
Justin and Christian.

A Sensitive Issue

Blaze Editor Jesse Washing-
ton says he was roughed up by
hip-hop producer Deric Angelet-
tie, who took offense to a photo-
graph in Blaze exposing him as
Madd Rapper, a recurring charac-
ter on various Bad Boy releases.
Angelettie, with three companions,
threw Washington to the ground,
kicked him, and hit him with chairs.
In August, the Fugees’ Wyclef
Jean learned that Blaze planned
to publish a negative review of a
record he'd produced. Recalls
Washington in an editor’s note: “A
nine-millimeter pistol is pointed at
my chest. At the trigger end of the
gun barrel stands platinum artist
Wyclef, tipsy on vodka” (News-
week).

“Why don't they pick on Gwen
Stetani?” —Madonna’s publicist
Liz Rosenberg wondered after
the Material Girl was criticized for
her attire at the MTV awards. Inci-
dentally, Stefani's fuzzy blue bikini
top and biue hair were inspired by
the Smurfs (Los Angeles).

Speaking of Madonna, the Na-
tional Enquirerruns a photo of Ma-
donna pre-daughter and one from
two years later with the caption,
“Hey, Madonna ... what happened?”
A source says, “A lot of us are won-
dering whether she’ll soon seek
help from a plastic surgeon””

Worldly Advice

“You could try to live monoga-
mously. Good luck. There's peo-
ple who say thinking about cheat-
ing is just as bad as doing it, so if
you start looking at it from that

angle, they got us all” — Willie
Nelson tells us what he's learned
(Esquire).

“That everybody could have
access to really good red wine.
And that everybody could have
access to a good shrink” — Tori
Amos tells us how she'd like to
change the world (Entertainment
Weekly).

Too Much Information
Billy Ray Cyrus opens up his

HE’S GOT THE POWER! —
KROQ/L.A. PD Kevin Weatherly
is listed (under W, of course) in
Los Angeles magazine's L.A. A-Z
list of hottest facts. “I don’t think
we've made bands. We've given
opportunities for bands to realize
their potential,” says the humble
PD. Suggests the 'zine, “Beck
was just a loser before ‘Loser’
took off on KROQ ... Stars like
Fiona Apple, No Doubt, and the
notorious Courtney Love have
buddied up to Weatherly and the
staff, while label promo types,
who rank the station right up there
with MTV, wait in line to grovel for
airplay.”

achy breaky heart and tells it like it
is — only to the National Enquirer.

Devil Worship 101

Ramon Jacquez of the Ft.
Worth Crime Prevention Resource
Center was worried that some
teachers didn’t “get” Marilyn Man-
son, so he and police officer Bud-
dy Evans offer Manson-awareness
seminars for educators and law
enforcement officials (People).

Southern Biscomfort

Country music wild child Mindy
McCready — out carousing with
some Nashville Predators hock-
ey players — threw a hissy fit
when was asked to pay the five-
buck cover charge at a local night-
spot. The singer shrieked: “Don’t
you know who | am?” The man-
ager drawled to the other folks in
line: “This lady tells me she's a
star and should get in free — but
she ain’t acting like Reba, she
ain’t acting like Dolly. What do you
think?” The crowd hooted down
Mindy (Globe).

Separated At Birth?

Entertainment Weekly explains
why Alanis Morissette could be
considered the fifth Teletubby.

Cool Personified

“That's why | became a jazz
musician.You can't really say you
got a gig if you work onWall Street”
— jazz saxophonistJoshua Red-
man explains why he uses the
ward gig (Time).
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Musn: & MOVIES

CURRENT

* THE RUGRATS MOVIE (Interscope)
Single: Take Me There/Blackstreet & Mya f/Mase...
Other Featured Artists: Lisa Loeb, Devo, Busta Rhymes

* THE WATERBOY (Hollywood)

Single: Feed It/Candyskins (VelVel)

Other Featured Artists: Goldfinger, Lenny Kravitz, Joe Walsh

* I STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)
Single: Blue Monday/Orgy (Elementree/Reprise)
Other Featured Artists: Grant Lee Buffalo, Reel Tight, Inogen Heap

* RUSH HOUR

Singfe: How Deep Is Your Love/Dru Hill #/Redman (Def Jam/RAU/Island)

* PRACTICAL MAGIC (Reprise)

Singles: If You Ever Did Believe/Stevie Nicks

This Kiss/Faith Hill

Other Featured Artists: Marvin Gaye, Harry Nilsson

« BELLY (Def Jam)

Featured Artists: D’Angelo, Sparkle, Noreaga f/Maze

* SIMON BIRCH (Epic)
Single:You Were There/Babyface

Other Featured Artists: Peggy Lee, James Brown, Marvin Gaye

* VELVET GOLDMINE (London)

Featured Artists: Roxy Music, Venus In Furs, Placebo

* SLAM (Sony Music Soundtrax)

Featured Artists: Mobb Deep, O’ Dirty Bastard & Coolio
COMING

* JACK FROST

Single: Father's Love/Bob Carlisle (Jive)
* THE PRINCE OF EGYPT (DreamWorks)
Singles: When You Believe/Whitney Houston & Mariah Carey

| Will Get There/Boyz It Men

Other Featured Artists: K-Ci & Jo~Jo, Amy Grant, Ofra Haza
* YOU'VE GOT MAIL (Warner Sunset/Atlantic)
Featured Artists: Harry Nilsson, Roy Orbison, Sinead O’Connor
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CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyber-

¢ chats, and other points of inter-

. estalong the information super-
highway.

|

i
§ * Iron Maiden’s Steve Har-

ris and Dave Murray, Sunday
(11/29) at 6pm ET/3pm PT,
America Online (keyword:
LIVE).

* Boyzone, Thursday
(12/3) at 7pm ET/4pm PT
(www.sonicnet.com).

* The Brian Jonestown Mas-
sacre, chat and concert, Monday
(11/30), starting at 8pm ET/5pm
PT (www.sonicnet.com).

* Shawn Mullins, concert,
Monday at 9pm ET/6pm PT
(www.LiveConcerts.com).

* Deftones, concert, Tuesday
(12/1) at 8:30pm ET/5:30pm PT
(www.rollingstone.com).

* Offspring, concert, Thurs-
day at 9:30pm ET/6:30pm PT
(www.rollingstone.com).

* Kenny Lattimore, con-
cert, late Thursday/early Friday
at 1:30am ET/10:30pm PT
(www.LiveConcerts.com).
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On The Web

TR

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC DATEBOOK

MONDAY, DECEMBER 7

1964/ Brian Wilson suffers a nervous
breakdown on an airline flight and
soon quits touring with the Beach
Boys.

1967/ The Beatles’ London Apple Bou-
tique opens its doors to the public.

1994/ Oasis’ Liam Gallagher angrily
walks offstage during a Glasgow
concert after losing his voice. Noel
Gallagher continues the show him-
self, despite fan disapproval.

- Born: the late Harry Chapin 1942, Tom

Waits 1949

Releases. Linda Ronstadt's “You're No

Good” 1974
TUESDAY, DECEMBER 8

1961/ The Beach Boys’ first recording,

“Surfin’,” is released on Candix

Records.

1980/ John Lennon, 40, is murdered out-

side his Manhattan apartment build-
ing by Mark David Chapman.

. 1982 Country singer/ songwriter Marty

Robbins, 52, dies of heart disease
in Nashville.

1995/ Following Jerry Garcia’s August
death, the Grateful Dead decide to
disband.

~ Bom: the late Sammy Davis Jr. 1925, the

Jate Jim Morrison 1943, Gregg All-
man 1947, Sinead 0’Connor 1966

WEDNESDAY, DECEMBER 9

1967/ Doors frontman Jim Morrison is ar-

rested onstage during a New Ha-
ven concert.

: 1872/ In London, the stage adaptation of

the Who's Tommy is performed just
once. It features Rod Stewart,
Steve Winwood, Roger Daltrey,
and Pete Townshend.

1991/ A court rules Bob Marley’s widow,
Rita, is the principal owner of her fate
husband's $11.5 million fortune.

1992/ Rolling Stones bassist Bill Wyman
informs the media he’s retiring from
touring.

Born: Joan Armatrading 1950, Donny Os-
mond 1957

Releases: Elton John's “Crocodile Rock”
1972

THURSDAY, DECEMBER 10

1967/ Otis Redding, 26, and four mem-
bers of his band are killed when
their tour plane crashes into a Wis-
consin lake. Also ... Capitol Records
signs the Steve Miller Band for an
unprecedented $750,000.

1971/ Frank Zappa fractures his leg and
ankle during a concert when a fan
pulls him offstage and into an or-
chestra pit.

1976 At London’s Central Art School, Gen-
eration X performs for the first time.

1997/ Motley Crue’s Nikki Sixx and Tom-
my Lee are jailed overnight in Phoe-
nix and charged with inciting a con-
cert riot.

Born: J Mascis (Dinosaur Jr) 1965

Releases. the Bee Gees’ “Staying Alive”
1976

FRIDAY, DECEMBER 11

1957/ Jerry Lee Lewis secretly weds his
13-year-old cousin Myra.

1964/ \nfluential R&B singer Sam Cooke
is beaten and shot to death in Los
Angeles.

1972/ At Brandeis University, Genesis per-
form in the U.S. for the first time.

1976/ Kiss guitarist Ace Frehley is jolted
onstage when he touches a live wire
during a Florida concert. After
being carried offstage, he returns
minutes later to complete the show.

Kiss — What shocking stage presence!

1982 In Brighton, England, the Jam per-
form for the last time.

Born: Nikki Sixx (Motley Crue) 1958

Releases: Carly Simon's “Anticipation”
1971, Bob Seger’s “Night Moves”
1976

SATURDAY, DECEMBER 12 §

1965/ In Cardiff, the Beatles complete
their last UK tour.

1968/ The Rolling Stones film Rock &

Roll Circus in a London studio.
The taping, which will never be

shown to the public, features
John Lennon, Eric Clapton,

Jethro Tull, Marianne Faithfull,
and the Who.

1977 At Max’s Kansas City in New York,
17 people see the B-52's play their
first significant venue.

1986/ At London’s Brixton Academy The-

atre, the Smiths perform in the UK
for the last time.

Born: the late Frank Sinatra 1915, Dionne .

Warwick 1941, Grover Washington
Jr. 1943, Paul Rodgers 1949

SUNDAY, DECEMBER 13 §

1974/ George Harrison is the first rock

artist to be invited to the White .

House.

1985/ Phil Collins plays the role of a drug

dealer on NBC-TV's Miami Vice.

1986/ Waylon Jennings undergoes triple
bypass heart surgery in Nashville
and fully recovers.

1997/ Rage Against The Machine’s Tom
Morello is arrested outside a Santa
Monica clothing store while protest-
ing the shop’s alleged illegal labor
practices.

Born: Ted Nugent 1949

Releases: David Bowie's “Golden Years”
and Foghat's “Slow Ride” 1975

— Mark Solovicos
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You have 1,500 new competitors on the
Internet and your audience is listening,

What are you doing about it?

Free from Arbitron: The Internet Listening Study.
Now available at www.arbitron.com.

Your future depends on it.
Arbitron: Helping Grow Radio’s Share

ARBITRORN

A Ceridian Company www.arbitron.com
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SHOW PREP

MUSIC TELEVISION®
69.7 miflion households

| ADDS |

SPICE GIRLS Goodbye (Virgin)

MASTER P Kenny's Dead (American/Columbia)

BUSTA RHYMES Gimme Some More (Elektra/FEG)
JENNIFER LOVE HEWITT How Do | Deal ( 143/W8)

2PAC Changes (Death Row/interscope)

DEBORAH COX Nobody's Suppased To Be Here (Arista)
NATALIE IMBRUGLIA Smoke (RCA)

BRITNEY SPEARS Baby One More Time (Jive}

ROB ZOMBIE Living Dead Girl (Geffen)

| EXCLUSIVE |

SPICE GIRLS Goodbye (Virgin)

| HEAVY |

BLACKSTREET f/MYA & MASE Take Me There (interscope)
BRANDY Have You Ever? (Atlantic)

EVERCLEAR Father Of Mine (Capitof)

LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
HOUSTON & CAREY When You Believe ( DreamWorks)
JAY-Z AMIL & JA Can | Get... (Def Jam/RAL/Mercuy)
JEWEL Hands (Atlantic)

MASTER P Kenny's Dead (American/Columbia)
METHOD MAN Judgement Day ( Def Jam/RAL/Mercury
ALANIS MORISSETTE Thank U (Maverick/Reprise)
OFFSPRING Pretty Fly (For A White Guy) (Columbia)
SEAL Human Beings (Warner Bros.)

WILL SMITH Mami (Cofumbia)

THIRD EYE BLIND Jumper (Elektra/EEG)

|JAM OF THE WEEK |

TIMBALAND t/MISSY & MAGOO Here .. (BiackGround/Atiantt;)

| STRESS I

BACKSTREET BOYS All | Have To Give (Jive}
BARENAKEO LADIES It's All Been Done (Reprise)
BUSTARHYMES Gimme Some More ( Elektra/EEG)
SHERYL CROW My Favorite Mistake (A&M)
EAGLE-EYE CHERRY Save Tonight (Work)

DAVE MATTHEWS BANO Crush (RCA)

ORU HILL {/REDMAN How... (Def Jam/RAL/Mercury/isiand)
EVERLASTWhat It's Like (Tommy Boy)

GOO GOO DOLLS Slide (Warner Bros.)

JENNIFER LOVE HEWITT How Do | Deal ( 143/WB)
HOLE Malibu (DGC/Geffen)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
KORN Got The Life (immortal/Epic)

LENNY KRAVITZ Fly Away (Virgin)

LIMP BIZKIT Farth (interscope)

MADONNA The Power Of Good-Bye (Maverick/WB)
MATCHBOX 20 Back 2 Good (Lava/Atlantic)
METALLICA Turn The Page (£lektra/EEG)

GEORGE MICHAEL Qutside (Epic)

SHAWN MULLINS Lullaby (Columbia)

"N SYNC (God Must Have Spent) A Little ... (RCA}
NEW RADICALS You Get What You Give (MCA)
SHANIATWAIN From This Moment On (Mercury)
ROB ZOMBIE Dragula (Geffen)

| BREAKTHROUGH |

EELS Last Stop: This Town (DreamWorks/Geffen)

| ACTIVE l

BIG BAO vOODOO DADOY Mr. Pinstripe Suit (EM)
CAKE Never There (Capricorn/Mercury)

OEBORAH COX Nobody's Supposed To Be Here (Arista)
ODIVINE Lately (Pendulum/Red Ant)

DMX Ruff Ryder's Anthem ... ( Def Jam/Mercury)

FAITH EVANS Love Like This (Bad Boy/Arista)

FLYS Got You (Where | Want You) (Trauma/Delicious Vinyl)
ICE CUBE {/MR. SHORT ... Pushin' Weight (Lerich MobyPriority)
NATALIE IMBRUGLIA Smoke (RCA)

JANET Every Time (Virgin)

R. KELLY /K. MURRAY Home Alone {Jive)

KIO ROCK | Am The Bullgod (Lava/Atiantic)

MONIFAH Touch It (Uptown/Universal)

98 DEGREES Because Of You (Motown)

OUTKAST Rosa Parks (Laface/Aristaj

BRITNEY SPEARS Baby One More Time (Jive)

TOTAL t/MISSY ELLIOTT Trippin' (Bad Boy/Arista)

2PAC Changes ( Death Row/interscope)

U2 Sweetest Thing {/siand)

ROB ZOMBIE Living Dead Girl ( Geffen)

Video airplay from Nov. 30-Dec. 6

MUSIC ARST
50.8 million households
Isaak/Tierney

| ADDS |

R.E.M. Lotus (Warner Bros.)
JOHN LENNON I'm Losing You (Capitol)

XL |

SHERYL CROW My Favorite Mistake (A&M)

GOO GOO DOLLS Iris (Warner Sunset/Reprise)
MADONNA The Power Of Good-Bye (Maverick/WB)
ALANIS MORISSETTE Thank U (Maverick/Reprise)
SHANIATWAIN You're Still The One (Mercury)

| NEW |

R.KELLY & CELINE DION I'm Your Angel {jive)
W. HOUSTON & M. CAREY When You... (DreamWorks)
SEAL Human Beings (Warner Bros.)

| LARGE |

BARENAKED LADIES One Week (Reprise)

BRIAN SETZER ORCHESTRA Jurnp Jive An' Wail (Inferscope)
EAGLE-EYE CHERRY Save Tonight ( Work)

GO0 GOO DOLLS Slide (Warner Bros.}

JEWEL Hands (Atlantic)

SARAH MCLACHLAN Angel (Warmer Sunset/Reprise/Arista)
SHAWN MULLINS Lultaby (Columbia)

R.E.M. Lotus (Warner Bros.)

THIRD EYE BLIND Jumper (Elektra/fEG)

SHANIATWAIN From This Moment On (Mercury)

U2 Sweetest Thing (/sfang}

| MEDIUM |

DAVE MATTHEWS BAND Crush (RCA}

FASTBALL Fire Escape (Hoflywood)

LAURYN HILL Doo Wop (That Thing) (Rufthouse/Columbia)
NATALIE IMBRUGLIA Smoke (RCA}

JANET Every Time (Virgin)

LENNY KRAVITZ Fly Away (Virgin)

NATALIE MERCHANT Break Your Heart { Elektra/EEG)
JOE PESCI Yo Cousin Vinny (Cofumbia)

| CUSTOM

BACKSTREET BOYS I'll Never Break Your Heart (Jive)
BRANDY Have You Ever? (Atlantic}

DEBORAH COX Nobody's Supposed To Be Here (Arista)
EMILIA Big Big World { Universal)

GLORIAESTEFAN Don't Let This Moment End (Epic)
FAITH EVANS Love Like This { Bag Boy/Arista)
EVERCLEAR Father Of Mine (Capitol)

KIRK FRANKLIN Lean On Me {Gospo Centric)
JONNY LANG Still Rainin' (A&M}

KENNY LATTIMORE Days Like This {Columbia)
JOHN LENNON I'm Losing You (Capitol}

MATCHBOX 20 Back 2 Good ( Lava/Atlantic)
MAXWELL Matrimony: Maybe You (Columbia)
BRIAN MCKNIGHT The Only One For Me (Motown)
JOHN MELLENCAMP Your Life Is Now (Columbia)
NEW POWER GENERATION Come On (APG)

NEW RAOICALS You Get What You Give (MCA)
BONNIE RAITT Blue For No Reason (Capitol)

RINGO STARR Photograph (Mercury)

Video airplay from Nov. 30-Dec. 6
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TOP TEN SHOWS
NOVEMBER 16-22

Total Audience
(95.9 million households)

1 ER

2 Friends

3 Frasier

(tie) 60 Minutes

5 Movie (Sunday)
(Saint Maybe)

6 Touched By An Angel

7 Monday Night Football
(Broncos vs. Chiefs)

8 Veronica’s Closet

9 Jesse

10 NYPD Blue

Aduits 25-54

ER

Friends

Frasier

Veronica’s Closet
Jesse

The X-Files

NYPD Blue

The Drew Carey Show
Monday Night Football
Busted OnThe Job 3

SWReNOULAWN~

~

Source: Nielsen Media Research

Coning NexT Weex

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Tube Tops

Alabama, Chet Atkins, Clint
Black, Brooks & Dunn, Deana
Carter, Anita Cochran, Chad
Cromwell, Dixie Chicks, Du-
ane Eddy,Vince Gill, Faith Hill,
Alan Jackson, Kris Kristoffer-
son, Barbara Mandrell, Marti-
na McBride, Reba McEntire,
Tim McGraw, LeAnn Rimes,
Leon Russell, Randy & Earl
Scruggs, Pam Tillis, Steve
Wariner, and DonWas perform
when CBS presents the two-
hour CMA 40th: A Celebration
(Saturday, 11/28, 8pm).

TELEVISION

Friday, 11/27

¢ Elvis Costello and Burt
Bacharach, Late Night With
Conan O'Brien (NBC, check lo-
cal listings).

Saturday, 11/28

* Cowboy Junkies and Kro-
nos Quartet perform on PBS'
Sessions At West 54th (check
local listings).

Sunday, 11/29

* Tony Bennett and Back-
street Boys perform on a spe-
cial edition of Storytellers, which
will be simulcast on Nickelode-
on and VH1 (8pm).

Monday, 11/30

» Kenny Rogers, Prime Time
Country (TNN, 8pm ET/6pm
PT).

* Gladys Knight, Late Late
Show With Tom Snyder (CBS,
check local listings).

Tuesday, 12/1

* Mark Chesnutt, Vince Gill,
Wade Hayes, Alison Krauss,

Kathy Mattea, Neal McCoy, -
Mindy McCready, Reba McEn- .

tire, Lorrie Morgan, Michael

Peterson, Collin Raye, Randy :

Scruggs, Ricky Skaggs, Mar-
ty Stuart, andTrishaYearwood
pay tribute to the legends of
country music when TNN pre-
sents An Evening Of Country
Greats (9pm ET/6pm PT).

Wednesday, 12/2

* Collin Raye and the Kinleys
perform on TNN's A Glen
Campbell Christmas (8pm ET/
5pm PT).

» Garth Brooks, Jewel, and
Trisha Yearwood perform for
Christmas In Rockefeller Center
(NBC, 8pm).

* Seal, The Tonight Show With
Jay Leno.

Thursday, 12/3

e Linda Davis, Prime Time
Country.

WEEKEND BOX OFFICE

NOV. 20-22

1 The Rugrats Movie $27.32
(Paramount)*

2 Enemy Of The State $20.03
(Buena Vista)*

3 The Waterboy $15.70
(Buena Vista)

4 Meet Joe Black $7.87
(Universal)

5 1Still Know What $7.01

You Did Last Summer
(Sony)
6 The Siege (Fox) 83.57
7 I'll Be Home For $2.41
Christmas (Buena Vista)

8 Antz $2.32
(DreamWorks)

9 Pleasantville $2.24
(New Line)

10 Celebrity (Miramax)* $1.58

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week's openers include
Babe: Pig InThe City. The film’s
Geffen soundtrack sports Pe-
ter Gabriel's “That'll Do” and
various cuts not included in the
film, such as the Mavericks’
version of “Are You Lonesome
Tonight” and the Chieftains’
“Protected By Angels"The ST
also features Edith Piaf's “Non,
Je Ne Regrette Rien,” Dean
Martin’s “That's Amore; Glenn
Miller's “Chattanooga Choo-
Choo,”and more.

Also opening this week is A
Bug’s Life, whose Walt Disney
soundtrack showcases Randy
Newman’s “The Time Of Your
Life” and his original score.

36 mitlion househoids
) y Lydia Cofe,
(AW IR vrMusic Programming
| Video Playlist |

DEBORAH COX Nobody's Supposed To Be Here (Arista)
FAITH EVANS Love Like This (Bad Boy/Arista)
DIVINE Lately (Pendulum/Red Ant)
J. BUPRI & M. CAREY Sweetheart (So So Det/Columbia)
DRU HILL YREDMANHow Deep .. (DefJamvRAL Mercury/Isind)
BRANDY Have You Ever? (Atfantic)
XSCAPEMy Little Secret (So So Det/Columbia)
LAYRYN HILL Doo Wop...(Rufthouse/Columbia)
TOTAL Trippin’ {Bad Boy/Arista)
R. KELLY Half On A Baby (Jive}
Video playlist frozen from week enging Nov. 20

| RapCityTop 10 |

OUTKAST Rosa Parks (LaFace/Arista)
PETE ROCK Tru Master (Loud)
JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
ICE CUBE #/MR. SHORT ... Pushin'... (Lench Moby/Priority)
BRAND NUBIAN Don't Let it Go... (Arista)
NOREAGA Superthug (Penalty/Tommy Boy)
ATRIBE CALLED QUEST Find A Way (Jive)
JAY-Z{/AMIL & JA Can | Get ... (Def Jam/RAL/Mercury)
HELTAH SKELTAH | Ain't Havin’ It ( Duck Down)
MOS DEF {/TALIB Definition (Rawkus)

Video playlist frozen from week ending Nov. 20

T HE
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.
| National Top 20 |

DEBORAH COX Nobody's Supposed To Be Here (Arista)
TIMBALANC (/MISSY & MAGOO Here ... (BlackGround/Atiantic)
BRIAN MCKNIGHT Hold Me (Remix) (Motowr)

JESSE POWELL You (SitasMCA)

OFFSPRING Pretty Fly (For A White Guy) (Columbia)
BRAVO ALL-STARS Let The Music ... (Ede/ America)
CRUCIAL CONFLICT Scummy (Palias/Universal)

VOICES OF THEORY Wherever You Go (H.0.L.A/Red Ant)
BLACKSTREET & MYA ... Take Me There (Interscape)
ICECUBE #MR. SHORT ... Pushin' Weight (Lench MobyPriority)
2PAC Alt About U (Interscope)

SHAGGY f/JANET Luv Me, Luv Me (MCA)

TOTAL{/MISSY ELLIOTT Trippin’ (Bad Boy/Arista)

FAITH EVANS Love Like This (Bad Boy/Arista)

BRITNEY SPEARS ... Baby One More Time (Jive)
1121/MASE Love Me (Bad Boy/Arista)

JAY-Z Hard Knock Lite (Roc-A-Felta/Det Jam/Mercury)
BRANOY Have You Ever? (Atiantic)

R. KELLY & CELINE DION 'm Your Angel (Jive)

KIRK FRANKLIN Lean On Me (Gospo Centric)

Most requested from the week ending Nov. 22

P&LLSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 CELINE DION $1224.0
2 ELTON JOHN $905.9
3 JIMMY BUFFETT $845.2
4 SPICE GIRLS $573.7
5 JANET JACKSON $570.6
6 DAVE MATTHEWS BAND $565.0
7 AEROSMITH $554.0
8 ROD STEWART $549.4
9 PEARL JAM $525.0
10 PAGE/PLANT $507.8
11 BEASTIE BOYS $469.9
12 BOB DYLAN $459.0
13 BACKSTREET BOYS $449.8
14 SHANIA TWAIN $405.5
15 HANSON $373.3
Among this week’s new tours:
LEAH ANDREONE
LARRY GATLIN
GEORGETHOROGOOD & THE
DESTROYERS
WADE HAYES
ROLLING STONES
SECOND COMING
SPRUNG MONKEY

SQUIRREL NUT ZIPPERS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.
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NEW THIS WEEK

* BURT BACHARACH: ONE
AMAZING NIGHT (N2K)
Originally shown onTNT, this
performance collection was
taped last April at NYC's Ham-
merstein Ballroom and show-
cases various recording artists’
renditions of Bacharach tunes.
Selections include Barenaked
Ladies’ “(They Long To Be)
CloseToYou,” LutherVandross'
“What The World Needs Now,’
Ben Folds Five's “Raindrops
Keep Falling On My Head”
Wynonna’s “Anyone Who Had
A Heart,” All Saints’ “Always
SomethingThere,” and Chrissie
Hynde's “Baby It's You/A Mes-
sage To Michael,”among others.
Elvis Costello also performs
“God Give Me Strength,” a song
he co-wrote with Bacharach.

* TORI AMOS:THE
COMPLETE COLLECTION,
1992-1998 (Atlantic)

This clip compilation contains
16 videos, including “Silent All
These Years,” “God,” and
“Caught A Lite Sneeze”” The
package also incorporates the
hard-to-find “Cornflake Girl”
“Professional Widow,” and
“Raspberry Swirl”
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Continued from Page 1

Small-Station Concerns

Tillotson, who represents a num-
ber of smaller broadcasters (such as
Charlottesville, VA-based Air Vir-
ginia Inc.), also supported the no-
tion that small stations (those with
10 employees or less, for instance)
or those in small markets should be
given some exemption from EEO
reporting requirements.

“A small station has a general
manager who's also the sales man-
ager, who runs around and does a
dozen things and maybe doesn’t
even have a secretary to send out a
written notice to places,” he told
R&R. “The smaller companies
don’t have many opportunities to

PusLisker/CEQ: Erica Farber
GENERAL MANAGER: Sky Daniels
Senion VP/ResearcH & DeveLopmenT: Dan Cele
DperaTIONS Manager: Page Beaver

EDITORIAL

Epmor-In-CHier: Ron Rodrigues
DIRECTOR/CHARTS & FoRmATS: Kevin McCabe
ManacinG EoiTor: Richard Lange
Formar Epimors: AC: Mike Kinosian
Aurernanve: Jim Kerr CHR: Tony Novia
CounTtry: Lon Helton NAC: Carol Archer
News/Tawx: Al Peterson
Rock: Cyndee Maxwell Urean: Walt Love

CrarTs & Music M : Anthony A p
Music Eorror: Steve Wonsiewlcz

Eoior: Jeff
News Eormon: Julie Gidlow
DiRecTOR OF ReSeARCH SeRvices: Hurricane Heeran
AssociaTe E0mors: Adam Jacobson, Margo Ravel
AssisTanT EoiTors: Renee Beli,

Frank Correla, Diane Fredrickson,

Rich Michalowski, Tanya O'Quinn,
Robert Pau, Mark Solovicos

INFORMATION SERVICES

SaLes & MareTING DIRECTOR: Jeff Gelb
Manager: Jill Bauhs
CusTomer SeRvice: Jackie Young
Tech SupporT: Marko Kiric, Marv Kubota
DisTrRiBUTION M, : John Ernenp h

DATA PROCESSING

DP/Communications DirecTor: Mike Onufer
ComPuTER Services: Mary Lou Downing,
Dan Holcombe, Saeld Irvani,
Diane Manukian, Cecil Phillips,
Marjon Shabanpour, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER:
Kelley Schieffelin
CiRcULATION COORDINATORS: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Horax ProoucTion: Jeff Steiman
Desiener: Carl Harmon

PRODUCTION

PropucTioN DiRecTor: Kent Thomas
ProoucTioN Manacer: Roger Zumwalt
Design DirecToR: Gary van der Steur
D : Tim K , Eulajae C, Narido 1
GrapHics: Lucie Renée Morris, Derek Cornett,
Renu Ahluwalla

ADMINISTRATION

ControLLER: Michael Schroepfer
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hire, whereas the bigger companies
are hiring for morning men and on-
air positions and positions that are
really worth a lot of money.”

Minority Media & Telecommuni-
cations Council lawyer David
Honig was staunchly opposed to the
small-station relief proposal. “I
think it’s shameful that anyone
would think that providing equal
employment opportunity is a bur-
den,” he told R&R. He said this
would hurt minorities and women,
who often enter the industry
through small stations.

He was pleased, however, with
the proposition that the FCC rein-
state its practice of collecting data
on minority and female employment
with the Annual Employment Re-
port. The commission said this in-
formation would be particularly use-
ful in gauging employment patterns
and trends in the industry. Honig
said this data collection showed in
the past, for example, that pools of
lower-level employees, such as cler-
ical positions, had reached parity
with the national work force.

The new EEO policy would also
allow religious broadcasters to hire
based on religious belief or affilia-
tion, as long as they make “reason-
able good faith efforts” to recruit
minorities and women. The Luthe-
ran Church-Missouri Synod’s chal-
lenge of the commission’s former
rules led to the case that overturned
them (see related story, Page 1).

FCC Support

The proposal received support
from all five commissioners. Chair-
man Bill Kennard and Commission-
er Gloria Tristani said the EEO pro-

. Continued from Page 10
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gram shares much of the credit for
boosting minority and female par-
ticipation in broadcasting to 17.7%
and 34.4%, respectively, according
to recent reports.

{The NAB, which put the minori-
ty share at 20.2%, said it “is still
studying the proposal, but is confi-
dent broadcasters will continue to di-
versify their work force.” After the
old rules were invalidated by the ap-
pellate court, many major broadcast-
ers — including Capstar Broadcast-
ing, Clear Channel Communications,
and Jacor Communications — reaf-
firmed their voluntary commitment
to the equal employment hiring.)

The new policy will not go com-
pletely unchecked at the FCC, how-
ever. Commissioner Harold Furchtgott-
Rath said, “There are many hurdles
to clear on this track before we can
adopt sound EEO rules.” For exam-
ple, he said, “a real, not just pre-
sumed” correlation between employ-
ment diversity and programming di-
versity must be proven. Furthermore,
he suggested that the failure to hire
someone based on his or her race (a
white person, for example) might be
a violation of the Equal Protection
clause of the Constitution.

Honig balked at this notion, call-
ing it “an excessive statement that
was out of line with what every
court has ever said about [minority
recruitment]. It doesn’t hurt white
people to send Howard University
a job notice when the job notice is
already going to the usual sources
where whites see them.”

Comments from the public on the
EEOQ proposal are due Jan. 19, while
reply comments are due Feb. 18.

~ BUSINESS

_BRIEFS

OmniAmerica Clears American Tower Merger

roadcast tower company OmniAmerica Inc. said Monday its share-
holders had signed off on its $397-million merger with American Tow-
er Corp.The deal is expected to close in the first quarter of 1999.
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covering about 5.7 million homes.
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Changes

Continued from Page 20

to middays and swinger Dana Dee
moves to nights. PM driver Rick
Devost adds production duties ...
KSLZ/St. Louis swinger Joe De-
niro rises to late-nights and morn-
ing show producer Sal Danza adds
overnight duties. WABB/Mobile
Music Coordinator Jonathon Reed
will drive to St. Louis for weekends
at "'SLZ ... Former KFFM/Yakima,
WA nighttimer Eddie Lane rejoins
for mornings ... KZFM/Corpus
Christi, TX morning co-host Bart
Allison joins KXXM/ San Antonio
for similar duties ... KFRX/ Lincoln,

Fisher Becomes Overnight TV Powerhouse

isher Broadcasting will buy Retlaw Enterprises’ 11 television stations
: for $215 million. Fisher adds the California, Pacific Northwest, and
Georgia stations to its 25 radio and two TV properties. President/CEOWil-
liam Krippaehne told R&R none of the TV and radio signals overlap “signif- i
icantly” so he doesn't anticipate applying for a cross-ownership waiver from
the FCC.In related news, Hicks, Muse, Tate & Furst invested $50 million in
Brazilian TV Company TV Cidade onTuesday. TV Cidade is a one-year-old
company trying to develop a television presence in Brazil. The country is
currently auctioning pay TV licenses, and TV Cidade has bid on licenses

NE swinger Paul Powers adds Pro-
duction Dir. duties.

Oldies: Greg Stucki exits WODJ/
Grand Rapids for nights at WSOX/
York, PA.

Rock: WKQQ/Lexington over-
nighter Kevin “The Insomniac”
Bishop segues to Continuity Direc-
tor for the station ... Midday maven
Sarina Scott is upped to Promotion
Director at WQBZ/Macon.

Nat’l Radio: Julie Borris-Bell and
Richard O’Reilly join United Sta-
tions Radio Networks as Affiliate
Relations Mgr./Washington and AE/
Affiliate Relations, New York; re-
spectively.

. s americanradiohistarvy com

Merger
Continued from Page 1

no means final. While attorneys for
Clear Channel and Jacor did talk to
Department of Justice officials
about what type of divestitures
might be accepted by the DOJ,
Clear Channel VP/Finance Hous-
ton Lane described the talks as
only “preliminary discussions.”
DOJ spokeswoman Jennifer Rose
would only say that “the review is
still ongoing.” Still, Lane thinks
Clear Channel’s proposed divesti-
tures should be close to the mark.

“That should not be construed to
say that we’re certain that after do-
ing this the DOJ will be happy,”
Lane said. “It just means that,
based on our understanding of their
concerns, we think this is a good
first step. It may possibly be the
only step.”

The $4.4 billion October merg-
er between Clear Channel and Ja-
cor created the second-largest radio
group in terms of stations, but it
also created overlap in certain mar-
kets that forces Clear Channel to
sell stations to stay within federal
guidelines. In four of the five mar-
kets that Clear Channel plans di-
vestitures, a Clear Channel-Jacor
merger gives those companies more
than 50% of the market revenue,
according to BIA Research.

The specific stations that Clear
Channel proposes to sell are:
WERE-AM, WENZ-FM & WNCX-
FM/Cleveland; WZTM-AM,
WRBQ-AM & FM, WHPT-FM,
WILV-FM & WSJT-FM/Tampa-St.
Petersburg; WING-AM & FM &
WGTZ-FM/Dayton; and WZNZ-
AM & WBGB-FM/Jacksonville, as
well as Jacor’s WFIA-AM, WDJX-
FM, WLRS-FM, WSFR-FM &
WVEZ-FM/Louisville and WDUV-
FM/Tampa-St. Petersburg. The
companies will have common own-
ership in Houston, Monterey-Sali-
nas-Santa Cruz, Ft. Myers-Saraso-
ta, and Lexington, KY, but have no
current plans to sell stations there.

Looking For Swaps?
The stations that Clear Channel
selected to divest came as no sur-
prise to industry experts. Those
stations were the weakest in their
markets, said media broker Larry
Patrick.

But Clear Channel will probably
try to swap rather than szll, Patrick
believes, noting the significant tax
savings that come with trading like
properties. Swapping would also
allow Clear Channel to spin off ex-
cess stations and enter new markets
all at once. More importantly, Clear
Channel may try to trade or sell
only with smaller companies,
Patrick said.

“I think you're going to see them
not wanting to trade with people
that will make the other companies
dramatically stronger,” Fatrick said.
“If I'm going to trade, I may trade
with somebody who is not an equal
to me. [ wouldn’t necessarily want
to trade with CBS or Cox. I might
want to trade with somebody
smaller if I could pick up some sta-
tions in a market.”

In another twist, Patrick believes
Clear Channel may seek out minor-
ity buyers. As the FCC ‘pushes for
increased minority broadcast own-
ership, Patrick thinks sales to mi-
nority buyers would look good to
federal regulators. Jacor and Clear
Channel, among others, have been
proponents for developing pro-
grams that encourage minority
ownership.

“I think it makes sense,” Patrick
said. “All broadcasters are running
around trying to make Chairman
Kennard happy, to give some teeth
to what they’ve said about believ-
ing in minorities and trying to help
them. Well, what better way than to
pick out some minority groups and
sell them something.”

FCC Reviews Merger

Meanwhile, just as Clear Chan-
nel was announcing which sta-
tions it planned to divest, the
FCC said it would “conduct ad-
ditional analysis” of 31 Jacor sta-
tions in the proposed merger. All
of the stations are in the five mar-
kets that were targeted for dives-
titures.

Still, Jacor “doesn’t view [the
FCC action] as anything onerous,”
said Jacor spokeswoman Pam Tay-
lor. And Clear Channel is more wor-
ried about DQJ approval than FCC
regulation on the merger, Lane said.

“I sort of believe that if we com-
ply with FCC guidelines of own-
ership limits, we should be able to
do the deal,” he said.

Benson
Continued from Page 3

“Chancellor is very fortunate to
have found in Ken a creative pro-
gramming executive who can deliv-
er results across a variety of markets
and formats,” Madison stated.
“Chancellor’s Denver cluster has tre-
mendous potential, and Ken’s guid-
ance will ensure that we continue
delivering the best programming

and music our stations can offer.”
Benson added, “Chancellor has
always been on the cutting edge of
music programming, and it’s a thrill
to join them in a role that was un-
imaginable in the pre-consolidation
era. The opportunity to return to the
West and work with John Madison,
Steve Rivers, and some of the re-
gion’s premier radio stations is un-
beatable. [ can’t wait to get started.”

Charles
Continued from Page 3

experience, and intimate knowledge
of how Cox Broadcasting works
[Cox owns crosstown News/Talk
competitor WSB-AM] will make
him a fierce competitor.”

Prior to his move to Syracuse,
Charles’ News/Talk radio career in-

cluded stops at KTRH-AM/Hous-
ton, WWNZ-AM/Orlando, and
WPLP-AM/Tampa.

Also joining WGST-AM & FM
as Promotions Director & Pam Ra-
hal. Rahal transfers to Atlanta from
Jacor’s Columbus, OH operation,
where she was Promotians & Mar-
keting Director for the company’s
five-station cluster.
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INTO YOUR MARKET
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For market exclusivity, call
Michael Henderson, Director of Affiliate Sales

303-784-8700

STREET " TALK.

Is The Research Group’s Future In Doubt?

he Research Group — facing the

economic realities of the post-

consolidation radio world — laid off a
dozen workers Monday (11/23), .nearly half
of the company’s work force. The cutbacks,
Chairman Larry Campbell told ST, were
“mostly in operations and data processing,’
adding that the company is “busy processing
fewer studies with fewer people” He stated
emphatically, “We have not gone bankrupt.
We have not filed for Chapter 11 and have
no plans to do so at this point.” However, ST
has learned from a reliable source that the
company is currently canceling research
projects already in the field.

Campbell said the recent developments
at the 20-year-old company “reflect the
changed composition for demand for our
services post-Telecommunications Act. With
consolidation of owners and operators, it's
hard for big groups to justify shelling out
another $150,000 for research”

Dr. Laura Tug-O-War
Continues

American View — whose planned
packages of short-form vignettes recorded
by Dr. Laura Schlessinger in 1982-83 were
attacked by Premiere Radio Networks as an
infringement upon their intellectual property
rights — filed suit Monday in Los Angeles
Superior Court seeking a quick resolution
with Premiere through a declaratory
judgment. American View CEO David
Addington said, “| feel very confident in our
position and that our rights will be quickly
vindicated through a summary declaration
by the court” Premiere President/COO Kraig
Kitchin tells ST, “We have not acted legally
at this point, but I'm sure we will receive
American View’s petition. At that time, we
will allow the court system to review their
documentation as well as ours, and we are
confident the courts will make the best
decision. Obviously, we have the interests of
all of our affiliates to protect. But as we have
maintained all along, we don’t think these
15-year-old features — however good Laura
may have been then — have a lot of appeal
in today’s marketplace”

D This 1s Only A Test? El

It was a frenzied, stressful 24 hours for
the folks at Citadel's Alternative WXEX/
Providence. On Monday, they were told in a
staff meeting that the station would drop
Alternative on Wednesday (11/25) to
simulcast Classic Hits WHKK (The Hawk),
and it was suggested that the entire
programming staff and airstaff explore other
employment options. But then on Tuesday,
corporate higher-ups changed their mind
and let staffers know the station would not
be dropping the format on Wednesday after
all. They were told, however, that an eventual
move in that direction is still being planned,
probably in early 1999.

ST happened to spot some interesting
real estate listings this week. First of all, it
appears that WCKG/Chicago & KLSX/L.A.
air personality Jonathon Brandmeier is
pulling up his Chicago roots for good.
Brandmeier, who's been living and
broadcasting from L.A. for over a year, sold
his Burr Ridge, IL.home last month. And how
‘bout former Henry Broadcasting exec
Charlton Buckley, who just shelled out $15
million for a two-bedroom apartment atop
Russian Hill in San Francisco. Meanwhile,
we couldn’t help but notice that Interscope
Chairman Jimmy lovine — who bought a
house in L.A’s Holmby Hills earlier this year
— is putting his old Malibu home on the
market. Asking price: $6.9 million.

Pillow Talk ... With Linda &
Monica?

Jeff Hillery, PD at Jacor Talker KHOW/
Denver, says he heard “a special chemistry”
when listening to the infamous Linda Tripp/
Monica Lewinsky tapes last week. “They
talk frankly about sex, money, and more sex.
They're real entertaining. | hear the makings
of a great new talk show!” He's offered the
pair $250,000 each to move to Denver and
co-host a steamy nighttime show. Another
Jacor Talker, WGST-AM & FM/Atlanta, has

Continued on Page 28

SNanta Baby

One of America’s mogt lobed Christmas Songs

Recorded by Eartha Kitt & Madonna

MMM, AMeEricanradiohistarnecam.
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Huge Phones:

KIlIS/Los Angeles
WXKS/Boston
KBKS/Seattle
KSLZ/St. Louis
wWzZJM/Cleveland
WKRQ/Cincinnati

Early Adds:
KIIS/Los Angeles
WXKS/Boston
KHTS/San Diego
WSSR/Tampa
WFLZ/Tampa
WAKS/Tampa
WKRQ/Cincinnati
WKFS/Cincinnati
WNCI/Columbus
WXXL/Orlando
WPXY/Rochester
KQKQ/Ohama
KLAZ/Little Rock
WJJS/Roanoke
WWCK/Flint
KCIX/Boise
WSKS/Utica
WKSI/Greensboro
WNKI/EImira
WXXX/Burlington
WERZ/Exeter
WRVW/Nashville
WMGB/Green Bay
KBFM/McAllen
WLSS/Baton Rouge
WHTS/Quad Cities
WMRV/Binghamton
WBBO/Monouth
WDJX/Louisville
WRHT/New Bern
KKRD/Wichita
WYCR/York
WZEE/Madison
WLNF/Biloxi
WRTS/Erie
WKSS/Hartford
KFFM/Yakima
WLVY/Elmira
WQZM/Charlottesville
KCHZ/Kansas City
WVTI/Grand Rapids
KFRX/Lincoln
WIXX/Green Bay
WTWR/Toledo
WFHN/New Bedford
KISX/Tyler
WMGI/Terre Haute
WHOT/Youngstown
WFKS/Daytona

WZPL/Indianapolis
WKSS/Hartford
WIXX/Green Bay
WSSX/Charleston
WPXY/Rochester
WERZ/Exeter

KRBE/Houston
WROX/Norfolk
KBKS/Seattle
WzJM/Cleveland
KDWB/Minneapolis
WZPL/Indianapolis
WXSS/Milwaukee
WNKS/Charlotte
KKRZ/Portland
WXYV/Baltimore
WNTQ/Syracuse
WSSX/Charleston
WLKT/Lexington
KRUF/Shreveport
WAYV/Atlantic City
WO0CQ/Ocean City
WQGN/New Londan
WDAQ/Danbury
WJMX/Florence
KGLI/Sioux City
WAOQA/Melbourne
WXIS/Johnson City
KISR/Ft. Smith
WKPK/NW Michigan
WXKB/Ft. Meyers
WLAN/Lancaster
KDUK/Eugene
KLRS/Chico
KQID/Alexandria
WEFLY/Albany
WSTW/Wilmington
WAEZ/Johnson City
KMHX/Santa Rosa
KZMG/Boise
WPST/Trenton
WVSR/Charleston
WGLU/Johnstowr
WDBR/Springfield
WMEE/Ft. Wayne
WDDJ/Paducah
WQzQ/Nashville
WBAM/Montgomery
WVAQ/Morgantown
WKSL/Memphis
WAQSL/Greenville
WYOQY/Jackson
KMCK/Fayetteville
WKPK/NW Michigan
...and many more!

"Feels like a hit! After one week of airplay I'm alreedy seeing

requests!” Tracy Austin-KIIS/Los Angeles

"Top 5 Phones 3 weeks in a row!"
John Ivey & David Corey-WXKS/Boston

"The phone reaction was so immediate that it forced our
competition on it!!
Mike Marino & Jim Kelly-WKRQ/Cincinnati

"#1° Dana Lundon-WKQl/Detroit

"#1 Phones... This is HUGE!"
Clark Ingram & Mike Danger -WPXY/Rochester

Impacting The Globe.

UD/UG-53238 " : B BIIH

YoueRTRol
© 1998 Universal Records Inc,

co
MUSIC FIRST
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Don't Miss MTV's
Busta Rhymes Special
December 16th!!!

MOST ADDED
EVERYWHERE!!!

Including:

KMEL San Francisco
WJMN Boston
WWKX Providence
KBMB Sacramento
KUBE Seattle

KYLD San Francisco
WPOW Miami

WERQ Baltimore
WLLD Tampa

WXXP Long Island
B96 Chicago

KQKS Denver

KKFR Phoenix
KTFM San Antonio
WPQC Baltimore
And A Whole Lot More!!!
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Continued from Page 26

offered outgoing Speaker of the House Newt
Gingrich his own show, including a potential
syndication deal.

Thirty-year KABC/L.A. morning veteran
Ken Minyard and co-host Peter Tilden
signed off for the final time last Thursday
(11/19). OM/PD Drew Hayes confirmed the
long-rumored change, saying, “We wish both
Ken and Peter our best in their upcoming
endeavors” Filling in for now will be late-
nighter “Mr. KABC.” Will Minyard and/or
Tilden wind up at new CBS Talker KRLA?

Brill Media’s Owensboro, KY outlets,
Country WBKR and CHR WSTO, have
collaborated to raise over $360,000 since
November 6 for a local 5-month-old girl. The
baby suffers from a rare, fatal disease, and
her parents’ HMO worked to find a
compatible bone marrow donor, but backed
out at the last minute, citing a clause that
prevented it from paying for the $250,000
operation. The Minneapolis-based hospital
and surgeon wouldn’t perform the procedure
unless payment was received in advance —
which is where the stations stepped in. It's a
long way from over — expenses may reach
over $1 million — but kudos to WBKR and
WSTO for what they’ve done thus far.

USA Radio Networks VP/GM Tom
Tradup, who last month called Art Bell’s
retirement “the most massive consumer
fraud since the Comet Kohoutek or the
savings and loan scandals of the ’80s;’
issued an official apology last Friday (11/20).
Taking to the airwaves on his net's Daybreak
USA show, he said, “| honestly believed this
was yet another radio stunt designed to get
publicity for a radio personality. Turns out |
was wrong. And when Randy Michaels told
me | would be embarrassed, turns out he
was right” Tradup also said he’s sent Bell an
apology in writing.

} Many Hoppy Returns <

KKTT (Cat Country 98)/Eugene, OR'’s
Kim & Terry morning team helped track
down a wallaby, of all things, on their
morning show last week. As they joked
about the missing wallaby during a
newscast, the pet’s owners — who turned
out to be listeners — called in asking for
their help. So for the next couple of hours,
Kim & Terry fielded calls from people
around Springfield, OR who'd seen the
wallaby looking for food at local grocery
stores and gas stations. The tips led to the
owners finally tracking down the wayward
marsupial at a car lot. “The Pacific
Northwest is about the last place you'd
expect to find a wallaby,” Terry Boyd told ST.
“It was pretty cool.”

Congrats to Sinclair Broadcasting,
which managed to secure nearly $2 million

WWW-americantadiohistanscain.

Rumbles Pt. 1

» KEZO/Omaha MD Bruce Patrick is upped to PD.
He’s been acting PD since the death of Doug
Sorensenin July.

* Southern California legend CharlieTuna, current-
ly doing mornings at KIKF/Anaheim, is leaving the
Country outlet for wake-ups at Nostaigia KLAC-AM/
LA.

* NAC/SJ WLSN-FM/Dayton signed off the air at
4pm Monday (11/23) to stunt an all-Garth Brooks for-
mat. It will eventually go Country.

* Sports KXTA/L.A. afterncon host Joe McDon-
nell exits. Late-nighters Ben & Dave replace him on
an interim basis.

* Westwood One 24-Hour Formats APD/MD Tra-
cy Thompson exits to become morning news anchor
at KRLA/L.A, effective with the station’s flip to Talk on
Monday (11/30).

* Doug Clifton joins Classic Rock KKHK-FM (The
Hawk)/Denver as APD/middayer. Clifton previously
programmed crosstown KBCO and KXPK.

» Former WLVY/Elmira, NY PD Mike Strobel re-
joins as PD.

» Active Rock WBYR/Ft. Wayne, IN APD/MD Rox-
anne McVay exits for a similar role at Classic Rock
WRXK/Ft. Myers.

* Cumulus flips WXKT-FM/Chattanooga from
Country to Urban Oldies, picking up the syndicated
Tom Joyner Show for mornings.

in tax breaks to keep its six Buffalo radio
stations in the city. One local business
newspaper took umbrage at the decision,
though, wondering whether it was worth
keeping the jobs in town. “Let’s be honest
now,” said Business First. “These are radio
jobs, which means the people who get them
make about the same salary as the people
who ask you at the market, ‘Is plastic OK?*”

IS PLASTIC OK? NO, THEY PREFER PAPER
— With the Washington Redskins starting the
season 0-7, DC101 decided it was time to trot
out the time-honored “bag of shame.” The station
distributed 50,000 bags before the Redskins’re-
cent game against the New York Giants ... and
wouldn’t you know it? The 'Skins actually won
their first game of the year.

So what are you doing for Christmas?
WVAZ/Chicago’s morning team of John
Monds, Bonnie DeShong, George
Willborn, and producer Arthur Porter got
an interesting invite, the Sun-Times reports.
After they played host to Hillary Rodham
Clinton for an on-air interview earlier this
month, the First Lady has apparently
returned the favor, inviting them all to the
White House Christmas party on Dec. 21.

Where’s Foxworthy <
When You Need Him?

From the “What'd | Say?” file: WRKB-
Continued on Page 30
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BDS Monitor #1 Modern Rock
Modern A/C-#27*

On Over 10C Pop Stations Including:
KBKS KALC KFWMB WBMX KLLC WSSR WKCI WPRO WMIX

KBBT ~ WPNT KZHT WLCZ WIPL KVSR WINE WKRI KPEK
WIMX KLEY ~WSTW KLAZ ~ WABB WEL T WDJX KINP
and many rore.

the new song from the albumS
Producec, written, arranged and performed ty Lenny Kravitz
| Represertation: Craig Fruin a1d Howard Kaufman/HK Management

©1998 Vi-gin Records America, Inc.
www.virginrecords.com
AOL Keyword: Virgin Records

Great New Adds At:
WSTR/Atlanta WXXM/Philadelphia
WXYV/Baltimore KCHZ/Kansas City
WKSS/Hartford WPTE/Norfolk ' et
KZZO/Sacramento WDJX/Loulsville

Spice girls.

the new single in stores December 8
Produced by Richard Siannaed and Matt Rowe

Billboard Albums
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e"-"n& 'Spicé World" Still In TheTo10
Over 50 Adds Including:
B96 WDRQ KBIG KHTS KzQZ WIOQ ...And Many More  siessexcuusive
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"Sweetest Thing"

CALLOUT AMERICA:
RANKS #8
18-24 FEMALE WITH 3.76
OVERALL #21 OUT OF 30 RECORDS
31% FAMILIAR 6% BURN

 WZEE/MADISON, Wi:
#6 OVERALL WITH #1 POTENTIAL
#1 29-34 FEMALES
#12 18-22 FEMALES

KAMX/AUSTIN, TX:
#9 OUT OF 40 RECORDS
RESEARCHED 24% FAVORITE

KOZN/KANSAS CITY:
TOP 10 POTENTIAL IN CALLOUT
WITH FIRST WEEK OF CALLOUT

WDGC/RALEIGH, NC:
#3 IN POTENTIAL AFTER 2ND WEEK IN CALLOUT,
MOVING TO “B” ROTATION

KFMB/SAN DIEGO:
#3 GALLOUT OVERALL, #1 WITH THEIR CORE

4

ISLAND

MUSIC FIRST

Rumbles, Pt. 2

* At Country WFRE/Frederick, MD, Doug Hillard
is named GM and Lisa Allen is appointed PD. They
replace retiring PD Tom Gibbons and GM Terry Gib-
bons, who exits.

* Redwood Broadcasting flips Nostalgia KMJC-
FM/Mt. Shasta, CA to Adult Alternative “The Moun-
tain” John Anthony is GM, and former KQBR/Sac-
ramento morning man Don Holland is PD/MD/morn-
ing host.

* LastTuesday (11/18), Country WJCC/Montgom-
ery fipped to CHR/Pop and will try to get back its oid
WHHY calls. WJCC PD Danny Sommers wilf be at
the station through the first week of December.

* KPLX/Dallas afternoon driver Cody Alan has
been elevated to MD.

¢ KRYS/Corpus Christi, TX Promotion Dir. Pam
Johnson is promoted to Marketing & Promotion Dir.
for GuifStar/Corpus Christi, overseeing the promotion
departments of its six stations there.

» KEZA/Fayetteville, AR APD/MD Crystat Hudson
departs.

¢ KDAY/Fargo, ND APD/MD Johnny Quest joins
KKRZ/Portiand for MD/nights.

* WRVW/Nashville middayer Rick Marino segues
to morriings at crosstown Hot AC WJUXA.

= WZOK/Rockford MD David J Adds APD stripes.
Meanwhile, "ZOK hires KCLD/St. Cloud, MN MD/mid-
dayer CherylWest (a.k.a. JennaWest) for middays.

Continued from Page 28

AM/Kannapolis, NC lost its rights to
broadcast A L. Brown High School football
games, reportedly after play-by-play
announcer Carl Ford (who also happens to
be the station’s owner, GM, and PD) referred
to rival players at Northwest Cabarrus High
as “redneck scum” on the air during a 97-0
victory last month, according to the
Kannapolis Independent Tribune. The
newspaper said that local school officials and
booster club members met and rescinded
the broadcast rights, while Ford countered
that the rights were stripped over a monetary
dispute.
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PROMO OF THE WEEK — Hats off to MCA: They
score this week's honors with this radical new hat, as
seen on the cover of the New Radicals'Maybe You've
Been Brainwashed Too CD. it's sure to be the acces-
sory of choice at fashion shoots with Beck and Han-
son, Courtney Love and Marilyn Manson....

WWW-americanradiohistorns com—.

» Capitol Records ups Liz Heller and Charles Gold-
stuck to Exec. VPs.

*» Darryl Brown elevated to Exec. VP/Affiliate
Marketing for ABC Radio Networks.

* Gregg Swedberg promoted to OM for Chancellor
Media’s Minneapolis trio.

* Kingsley McLaren becomes PD of KFSD/San
Diego once more.

» Al Peterson appointed R&R News/Talk Editor.

v

* Kevin Fleming joins KACE/Los Angeles as OM.

= Robert Scorpio boosted to KBXX/Houston OM.

= New morning shows for NYC: John Lander to host
atWHTZ (2100}, while Doctor Dre and Ed Lover
joinWQHT (Hot 97).

* CBSinstalls“Arrow" format at KLTR/Houston (KKRW)
andWLTT/Washington (WARW).

4

= E.J.Williams promoted to President of Sheridan
Broadcasting.

» Chuck Goldmark returns toWHQT/Miami as VP/GM.

* Jim Harper named WMTG & WNIC/Detroit PD.

* Ron Morgan made PD at KLOU/St. Louis.

4

= Clayton Kaufman upped to GM of WCCO/
Minneapolis.
= Jack Silver tapped as KMEL/San Francisco PD.

9

» Harte-Hanks hires Dick French to be GM for KULF/
Houston and ViciWilliams to be GM of KYND/Hous-
ton.

* Bill Rock appointed Nat'l PD of Insilco Broadcast-
ing.

* DaraWelles joins KRTH/L.A. as News Director.

4

« Mason Dixon hired to do 6-9pm atWHBQ/Memphis.
* The FCC approves the sale of KCNW & KMOD/
Tulsa by San Antonio Broadcasting; the price is

.

| around $1 miflion”

Records

= At Warner Bros., another round of layoffs last
week claimed over 40 jobs. Among the top-level Warner
Bros. execs furloughed were recently hired Sr.VP/Mar-
keting Jon LeShay and longtime vets VP/A&R Karin
Berg, VP/Business Affairs Fred Brown, VP/Finance
Ken Lemunyon, and Exec. VP/Producer TedTemple-
man. At Sire Records Group, those affected inciude
Director/National College Promotion Jeff Graham, Los
Angeles promo rep Gary Nuell, Dallas promo rep
Chris Payne, and A&R exec Gregg Bell.

» Have Gary Gersh and John Silva whittled down
their choices as to who will join them in their soon-to-
be-launched iabel venture?

* Rykodisc taps Righteous Babe's Sean
O’Connell as its new Manager/National Promotion,
succeeding Jamie Canfield.

* GearyTanner heads over to Franklin, TN-based
Pioneer Music Group as its first Head/Promotion.

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod@rronline.com
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Most Added Again!!

including:

KBKS KIS WIJM WOZQ
WYCR WHKRZ WIEE WUVSR
WbbJ WSKS WSPK WAEZ
WKMX WJMX WNKI WTWR
WST0O WWCK WNNK & more!

KOND29x  WNTQ
KBKS 29x  KBFM
PRO-FM 1ox KRUF
WKSE 1ox  WLKT
KKRZ 14x  WABB
KHTS 14x  KJY0
KCHZ 13x  KKRD
& More!
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Putting Your Mouth Where The Money Is

__ Book offers advice and insights into making money in voice-overs

OK, be honest. If you’re an on-air host, you’ve probably at
least occasionally stopped to listen to those spots running in the
stopsets during your show and said, ‘“Hey, I'm better than that
guy. I'll bet I could make some extra money doing commercial

voice-overs.”

Then the mic light comes on,
and you jump back into the show
and forget about that conversation
with yourself until the end-of-the-
month bills fill your mailbox and
empty your checking account.

You’re certainly not alone. Just
about anyone who has ever been
on the air thinks about doing some
i g extracurricular
voice-over work
from time to
time. And why
not? It’s usually
§ not too hard to
# work into your
& schedule, and
just about every-
body could use a
few extra bucks
over and above
their regular pay-
check. Infact. in a recent interview
with the WOR Radio Network’s
Ken and Daria Dolan (R&R 7/28),
the financial-advice gurus suggest-
ed that developing a second source
of income is an important consid-
eration for anyone who is in the
somewhat unstable business of be-
ing an on-air personality. “If you
are smart enough and resourceful
enough to become a successful talk
host, you certainly should be smart
enough to figure out a way to gen-
erate some additional income for
yourself,” Ken Dolan advised.

Chris Douthit

@

Getting into voice-
over work would
seem to be a logical
extension of your
talent and a pretty
good way to earn
some extra income.

3))

That being said. getting into
voice-over work would seem to be
a logical extension of your talent
and a good way to earn some extra
income. Along with commercial
voice-overs, there is money to be
found voicing industrial films and
presentations, animation, and CD
ROMs, just to name a few, But how
in the world do you get started?

The Book On It

Enter Chris Douthit, author of,
Voice-Overs: Putting Your Mouth
Where The Money Is. Douthit,
who began his audio production
career at a small radio station in
the Northwest, has more than 25
years of commercial sound-
design experience garnered in re-
cording studios from Seattle to

Los Angeles. He has worked with
and directed literally hundreds of
voice-over actors in his career,
and that experience led him to
publish his book for the first time
in 1996. Now a commercial copy-
writer for a Portland, OR ad agen-
cy and a voice-over teacher in
Seattle, Douthit updated his book
earlier this year, and it is now in
its second printing.

One of the most common things
about on-air radio people that
Douthit has observed is that, de-
spite most having pleasing voic-
es. an ability to read cold copy, and
knowing how to work a micro-
phone, most find it hard to make
the transition from “live” broad-
cast announcing to in-studio com-
mercial voice-over work, because
working in a studio really is con-
siderably different from hosting a
live show. And although some of
the skills that make you a good on-
air personality will serve you well
in the studio, other habits you have
developed may need to be un-
learned, according to Douthit, if
you want to make it big in the
commercial world.

Another handicap Douthit
cites is that many advertising
agency producers tend to type-
cast radio air talent and simply
refuse to work with what they
call “DJs” when going into the
recording studio to produce com-
mercials for their clients. Addi-
tionally. he says that many air
talents actually help to typecast
themselves by falling into traps
and styles that tend to reinforce

+$<+ el
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Six Steps To A Winning Demo Tape

uthor and voice-over coach Chris Douthit suggests that

the kind of demo tape you'll need to land a job at a
radio station is quite different from a good voice-over demo
for agency work. Here are a few proven practices to consid-
er when building your voice-over demo tape.

* Make It Short: Show as much as you can in as little time as you
can. A good agency demo should be under three minutes long. Some of
the best are under two minutes. Think in terms of the 10-second rule,
which means that 10 seconds is about all the time a listener needs to
hear a voice to know if he or she likes it. It doesn’t mean every segment
needs to be 10 seconds long, it just means that after 10 seconds, the
listener’s attention will start to wander.

* Make it Commercial: Advertising and marketing professionals are
the leading employers of voice talents. This means they want to hear
you selling something. No need for poetry readings or scenes from plays.
Use commercial radio copy, magazine ads, or even consider writing
your own spots.

* Make It Honest: Only include material on your demo of the things
you do well. Don’t push the envelope of your abilities. if you do, the
demo will show not only your strengths, but also your limits. Don't use a
lot of production techniques you can't do normally. For example, don't
use a sample where your voice is speeded up or otherwise mechanical-
ly altered. Don’t use a lot of echo. Remember, production elements should
compiement your voice, not overpower it. Most importantly, just be your-
self! Don’t try to sound like an announcer.

* Make It Versatile: An ad agency copywriter is not going to be ptay-
ing your tape because he or she likes listening to voice tapes. They are
probably working with a project in mind, and they are looking for a voice
to fill it. Your demo should show them the many ways that you can use
your voice, so demonstrate how you can be soft, hard, quiet, loud, emo-
tional, direct, passionate, and casual. Let them hear your vocal range,
and display your skills as an actor.

* Make It User-Friendly: Make sure the tape sounds good and is
packaged and presented well. Be sure it is clearly labeled with all of
your phone numbers, etc. Check to be sure that the tape is rewound
and ready to go. And make sure the audio begins no longer than 10
seconds after your listener has hit the play button.

* Make It Professional: If you reaily want to be in the voice-over
profession you have to be professional. That means getting your tape
made using first-rate production values. You may wish to hire a demo
producer or go to an outside studio to get some advice and direction.
This will, of course, take ptanning and money. But if you really want to
compete with the pros, you need to learn how to be one yourself.

the stereotype that agency pro-
ducers already have.

Solid Suggestions

Here then are some of the high-
lights of Douthit’s book, designed

to help you make the move from
radio station to recording studio.

Slow Down: Many radio person-
alities have become pretty accom-

Continued on Page 34

A financial show that’s not

about money. Its About Lafe! edelman

Ric Edelman has authored two new books that

are both currently national best-sellers. His firm
manages $900 million in assets. And his talk
show on Washington, DC’s
WMAL — now init’s 8th year
— is #1 in its time slot with a 7.0 share
for Adults 35+". Ric’s show now also airs on

ney
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WLS in Chicago.
Ric Edelman

Best Talk Show Host
1993 Washington. D.C. A.LR. Awards

I‘C

show

“Ric Edelman is one of the most success-

“Ric Edelman is...

ful financial advisors in the country.”

Dow Jones Investment Advisor

a financial guru.”
CBS Evening News

Saturday Evenings CHICAGO'S
i WL Sk

Saturday Mornings NEWSTALK

10am-11:45 EST

| For a tape, call 888.987.7526

WAANAL amaricanradighicion e oo

amb30

Source: Average of WI9B/FA97/SU97/SP97 ARB, AQH
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THOUGHTS

With more than 550 stations, the good news is going fast.

To carry Mort Crim’s Second Thoughts in your market, call Suzanne Gougherty at (888) 263-5632.
Or e-mail: secondthoughts@mortcrim.com
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Putting Your Mouth Where The Money Is @

Continued from Page 32

plished at cramming too much
copy into the needed time. With all
due respect to our friends down the
hall in the sales department, the fact
is that most of them write too many
words to allow for much vocal in-
terpretation. As a result, radio per-
sonalities often develop a habit of
reading too quickly when they are
handed a piece of copy in the stu-
dio or for use at an audition. Many
have difficulty slowing down even
when directed to do so.

This isn’t to say that a lot of ad
agency copy isn’t also overwritten,
but Douthit has found that good
agency copywriters will cut copy
in order to get a good read. They

TALK BACGK TO R&R!

if you have questions or com-
ments that you'd like to add,
call Al Peterson at (619) 486-
7559, fax (619) 486-7232, or
e-mail alpeterson@aol.com.

want to hear a good delivery first
and worry about time and length
second. So the bottom line is that
you should practice slowing down
and remember that the read is
more important than the clock.
Don’t Use Countdowns: Ac-
cording to Douthit, using a count-
down prior to your read is a dead
giveaway that you are inexperi-
enced in the studio. Good studio
engineers don’t need you to give
them a countdown lead-in to your
read. He also considers count-
downs a lousy way to get you into
the mood for the spot you are about
to read. For example, let’s say you
are about to read a quiet, sensitive,
and sultry spot for a perfume, and
you start it off with, “Three, two,
one....” Douthit says you should put
the old countdown habit on hold
whenever you leave the station to
enter the recording studio.
Talking Vs. Announcing: Ad
agency copywriters and producers
could save a bundle of money if
they simply had all of their pro-

duction wotk done at the local ra-
dio or TV station, but most choose
to go to a studio in order to get
something different. Usually, ac-
cording to Douthit, it’s because
they want the copy to be “acted”
rather than announced.

Call it unfair, but a lot of agen-
cy types see all radio personalities
as the same. And even though talk
hosts may be somewhat different
stylistically from “Promo Power
Patty” or “Top 40 Todd,” as
Douthit classifies a couple of typ-
ical radio personalities, voicing a
studio commercial isn’t like doing
your show or even like reading a
“live” personal endorsement.
Don’t announce — just talk, ad-
vises Douthit.

Forget About One Take: As
you already know if you’re an on-
air host, “live” radio forces talent
to get it right the first time. But
that is not really important in a stu-
dio situation. In fact, Douthit
points out that it’s not unusual to
do several takes on a spot or just a

THEY’RE SAYING

GREAT THINGS!!!

DR. JOY BROWNE

BiLL BRATTON oOF WFIR, ROANOKE, SAYS “MORE THAN
JUST A TALK SHOW, SHE'S BECOME A WAY OF LIFE FOR
WFIR’S LISTENERS. A ROANOKE HABIT THAT MAKES HER A
NUMBERS MAGNET!”

BoB GRANT

PAuUL VANDENBURGH OF WROW, ALBANY, NY, sars

“BOB GRANT IS WHAT TALK RADIO IS SUPPOSED TO BE...A SOLID,
FACTUALLY BASED AND OPINIONATED FORUM WITH INTERACTION
FROM LISTENERS.”

THE DOLANS

AT (719) 579-6676.

LEE MALcOLM OF WIRL, PEORIA,
HIGH END ADVERTISERS APPRECIATE THE DOLANS’
ENTERTAINING, CREDIBLE ENVIRONMENT. THEY REALLY

PLAY IN PEORIA!"

FOR MORE INFORMATION, CONTACT RICH WOOD
OR RON NAHOUM AT (212) 642-4533
OR SKIP JOECKEL IN OUR WESTERN OFFICE

RADIO NETWORK

BELIEVES “OUR

waanar amaricanradiahictary com

Although some of the skills that make you
a good on-air personality will serve you
well in the studio, other habits may need
to be unlearned if you want to make it
big in the commercial world.

series of “pick-ups” of single
lines, which the producer and en-
gineer will then edit together into
a composite track to get the best
reads. He suggests that it’s wise
to be prepared to do at least a doz-
en takes on every spot. And even
if you do nail it on the first take,
don’t be surprised if you are asked
to read it again several more times
“just to make sure.”

In fact, Douthit points to a rule
of thumb that says, on average,
you will do seven takes for every
director in the room. Even in the
simplest situation there is bound
to be a copywriter and a studio
production engineer in the room,
so right there is an average of 14
reads! Imagine what it’s like when
the producer, the copywriter, the
account exec, the client, and who
knows who else are there in the
studio, all with an opinion of how
the spot should sound.

Practice Self-Control: Let’s
face it, if you are on the radio. it's
probably because you're a person-
ality. We love to ad lib or jump in
with a joke or story to keep the
conversation moving. Depending
on the studio and the mood of the
producer, that attitude may be fine.
But Douthit cautions that it’s im-
portant to remember that, when
you enter the studio, your show is
over, and you’re now working for
a new boss. When you consider
the costs of studio time, other tal-
ent who may be in the session, and
other miscellaneous expenses.
even a few nonproductive minutes
can really add up. So, take your
lead from the pace of those who
are leading the session and con-
tinue to work at that pace until af-
ter all the takes are “in the can”
and the session is over.

Another important point Douth-
it makes is that, in most mid-sized
to large cities, a great majority of
ad-agency-produced voice-over
work is cast through talent agents.
So his advice is simple: Ger an
agent!You may also find you need
an agent to make your deals for
you, so that doing so does not steal
important time from at your real
job or interfere with any personal
relationships you might have with
agency people or their advertisers.

Character Counts: No, not that
kind of character. We’re talking
about character voices. If you can
do one or more of them, it could
prove to be very lucrative for you.
Douthit points out that doing char-
acter voices doesn’t always mean
sounding like Donald Duck or
some other famous character. Char-
acter voices are simply voices with
character. They can be high or low,
raspy or smooth, throaty or nasal,
young or old, or anywhere in be-

439

tween. Instead of cartoons, he sug-
gests you think of characters as real
people who you may know, like a
pushcart hot dog vendor, a librari-
an, a cab driver, a teenager, a school
principal, or others. What kind of
voices do they have, and can you
do them?

A simple technique practiced by
many learning to do voice-overs
well is working without head-
phones. Many radio talents are so
attached to working with “cans”
that they are at a loss without
them. But you might find that you
can get more in tune with your
copy and the other actors with
whom you may be doing a script
by working the scene more like
you are in a theater than like a ra-
dio show. Some people find that
working without headphones can
be a very freeing experience for
them as voice actors.

Taking Direction: When you
are on the air, you direct yourself
most of the time. Even hosts with
taskmaster-type producers gener-
ally don’t get the benefit of criti-
cal direction from an outside
source. This may tend to make you
uncomfortable in a recording stu-
dio situation where the copywrit-
er or producer leads you — some-
times word-by-word — through
the copy. As an air personality. you
can improve your abilities by tak-
ing acting lessons or even volun-
teering for community theater
projects in order to get more ex-
perience at being directed. The top
studio voices, according to
Douthit, will tell you that the best
voice-over talents are great actors
first and great voices second.

As you can see. making mon-
ey doing voice-overs takes a lit-
tle more effort and planning than
simply putting yourself out there
for hire and hoping that your
friend who works at a local ad
agency can throw a few bones
your way. Think about it: When
you hear agency-produced radio
and TV spots in your city, don’t
you seem to hear many of the
same voices over and over again?
It’s likely that you do, and it’s
because voice-over work has one
major thing in common with do-
ing a good radio show: It takes
practice, diligence, and commit-
ment. But when you get it right,
the rewards can be terrific.

Contact author Chris Douthit
via e-mail at iluvdrms @
whidbey.net. You may order
his book on the Internet at
http/fwww.e-cafe.com/zoo
bootvoiceovers.html .
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R&R Talk Radio Seminar 99

FEBRUARY 18-20, 1999
WASHINGTON D.C.

WHY WAIT TO REGISTER?
LISTEN TO WHAT PAST ATTENDEES HAVE TO SAY...

“This is THE place to be if you’re serious about the
Talk business. In fact, this conference is SO good, I'd

even pay my own way if | had to!”
- Jack Swanson, OM, KGO-KSFC/San Francisco

“R&R’s Talk Radio Seminar 98 was the convention
highlight of my 25 years in radio.”
- Ken Kohl OM, KFBK-KSTE/Sacramento

“If you really want to know what’s going on in Talk
radio, you should make plans to be at R&R’s Talk

Radio Seminar.”
- Walter Sabo, President, Sabo Media

'0°@ uolBUIYSBM « 6661 ‘02-8 1 Arenigad

Seminar Registration

INFORMATION EMINAR FEES There is a $50.00
BEFORE JANUARY 22, 1999  $375 cancellafion fee.
No refunds after
AFTER JANUARY 23,1999  $425 February 10, 1999

ON-SITE REGISTRATION $475

FAX BACK THIS FORM T0 (310)203-8450 oF MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below. Full payment must accompany registration METHOD OF EAYMENT'!

form. Please include separate forms for each registration. Photocopies are acceptable. PL EASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS

Amount Enclosed:  $

D Visa D MasterCard D American Express D Discover D Check

Account Number |

Calt Letters/Company Name

Street
Expiration Date

&y 7 | T

Month Year Signature

Telephone #

Print Cardholder Name Here

Hotel Registration

Amount $

] . Date of Arrival Time of Arrival

We look forward to hosting you in
The Grand Hyatt our nation’s Capital at the Grand

at Washington Center | fiyatt Washington, located in the (O American Express [ Visa [ MasterCard [ Discover

heart of downtown Washington DC. Date of Departure

The Grand Hyatt at Washington Center is conveniently iocated 15 minutes

from Washington National Airport, and within walking distance of the White (3 Diners/Carte Blanche [ Check

House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,

Vietnam Memorial and more are located nearby. * To guarantee your reser-

vation we require either an enclosed check or money order covering the first Account Number

night's stay, or a major credit card number, expiration date, and signature,

Deposits will be refunded only if canceliation notification is received at least 7 Company

days prior to arrival. » Reservations requested after January 21, 1993 or Expiration Date: Month

after the room block has been filled are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. « NOTE: IF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR Signature

HOTEL RESERVATION TO THE GRAND HYATT, AND A SEPARATE CHECK TO

R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROGM NG. OF ROOMS CONVENTION RATES
Single (1 person) * $153 / night

Doubie (2 people) * $173 / night

1 Bdrm Suite $475-1000 / night

* Regency Club Rates Availabie

Ci
Y Print Cardholider Name Here

Telephone # Gold Passport #

Sharing Room with Non-Smoking Room Requested .
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R. Kelly, Jive Take Flight

[ Label takes three-tiered approach to marketing, promoting new double album

It’s a common occurrence among talented artists. They don’t
plan their music. It just comes to them. That’s exactly what
happened with Jive Records artist R. Kelly. While the versatile
singer/songwriter/producer/record mogul originally didn’t fore-
see his new release, R., evolving into a double album, it could
prove just the ticket in his remarkable career.

About the only ¢
thing Kelly
planned on R.
was “to let this §
album come to
me. I didn’t want
to chase songs
like I did on the
last three albums.
I wanted it to
come naturally;
and it did. The
songs kept com-
ing and coming, and I kept on writ-
ing and writing. The label asked me
when [ thought we could put the al-
bum out, and I told them, ‘As soon
as I stop writing.’ I didn’t want to
give anything up, but we didn’t
have enough room to put it all on
one CD. It was kind of accidental,
but it was good.”

Kelly says he didn’t feel the need
to prune back the number of songs.
“It goes back to wanting the album
to come to me. Since [ invited the
album in, it was sort of a hospitali-
ty thing to keep the songs.”

First Taste Of
Mainstream Success

Kelly’s growing confidence and
success and his wide-ranging trav-
els contributed to the diverse songs
that comprise R. “Traveling around
the world and meeting different
people has a way of grooming you.
And once I became groomed to

m .
There is so much
great music on this
album that releasing
multiple singles
simultaneously is
almost the only way

to do it justice.
—Barry Weiss

m

success and how the industry
works, I started coming out with
songs like “You Are Not Alone’ for
Michael Jackson and ‘I Believe I
Can Fly’ for Space Jam. 1 found
myself at another level and realized
I can do those types of songs.”
While Kelly was confident of his
mass-appeal songwriting skills, he
was still ambivalent about how his
fans would take to the new materi-

R. Kelly

SOUND DECISIONS

song, “Half On A Baby,” to serve’

Kelly’s core market.

Jive President Barry Weiss says
planning for the new album began
informally around the release of “I
Believe 1 Can Fly,” a song to
which the label had singles rights

Jack Satter

Barry Weiss

al. “It’s a scary thing to change and
do something totally different at
this level of my career, It’s a gam-
ble. But it proves that if you’re real
with it, it will work. With a song
like ‘I Believe I Can Fly, I meant
it, because I was going through a
lot of things at that time in my life
where I didn’t know if I still had it.
My fans answered that in a very
positive way.”

The same thing held true for
Kelly’s view of radio. “Radio
scared me for a minute. I wondered
what people were going to say
when they heard ‘I Believe 1 Can
Fly. I definitely thought radio was
going to say, ‘Awww, he’s chang-
ing. He’s not where we expected
him to be. We like the “Bump N’
Grind.”” But radio, of course, has
been very supportive. That’s the
only connection [ have to my fans.
Radio has allowed me and my fans
to connect by playing my songs.”

Kelly will also be connecting
with his fans next spring when he
takes to the road to support R.
“We’re planning on starting the tour
the first week of March. Right now
we’re in preproduction, getting the
dancers together and designing the
stage, the whole nine. We're defi-
nitely working hard to break new
ground and do more new and spon-
taneous things on stage. It will be
a little similar to last time, but at an-
other level, because each time I go
out, I want to shock people.”

Simultaneous
Multiple Singles

While surprising concertgoers
with the upcoming tour is high on
Kelly’s priority list, Jive wanted to
achieve something similar when it
sketched out its marketing and pro-
motion plan for R. Rather than set-
tle for a more traditional approach,
Jive elected to saturate the market
with multiple singles, but only af-
ter kicking off the project with a

even though the
soundtrack on
which it ap-
peared was re-
leased by Atlan-
tic Records. The
experience
showed Kelly's
potential at main-
stream radio.
Weiss stresses,
“You couldn’t
have asked for a
better bridge between albums.”
Commenting on the label’s mar-
keting and promo plans, Weiss con-
tinues, “From an overall macro
point of view, the thing we’ve done,
which is somewhat novel, is that
we’re taking a multiple-single ap-
proach. R. is kind of a three-tiered
album. There are the classic R.

The challenge we
have with all of these
records is making
sure we bring them
all home at all of
the formats.
—Jack Satter

4

: Jazzy Jordan

)

Kelly ballads; great pop ballads;
and slamming, up-tempo hip-hop
songs. We're trying to hit all three
audiences.

*“‘Half On A Baby’ was the wake-
up for the core R. Kelly buyer that
there was a new album coming. That
was followed by the Celine Dion
duet [“I’'m Your Angel”] that was a
call to arms for the audience that
loved ‘I Believe I Can Fly’ and dis-
coveresiR. Kelly through the Space
Jam record. ‘Home Alone’ is the call
to arms for the street audience.
We’re going to pretty much follow
that suit the rest of the way by hav-
ing a continuation of multiple sin-
gles out all of the time.”

The multitiered approach makes
sense, says Weiss, because of the
quality and quantity of material on
the new album. “There is so much
great music on this album that this
is almost the only way to do it jus-
tice. This is something we’ve want-
ed to do with Robert for a while.”

Jive realizes that Kelly is one of
the few artists to retain the urban

wwaann o aricanradinahictarn, oo

SEE———

member Jim Goodall.
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BEACH BOY BRIAN WILSON WITNESSES A SPECTACLE —Su-
preme/lsiand recording artists Spectacle were honored with Beach Boy
Brian Wilson's presence at a recent performance in Los Angeles at Cafe
Blue. Pictured (I-r) after the show are group members Lenny Friedman,
Alex Crain, and Blake Miller; Wilson; KROQ/Los Angeles personality
Rodney Bingenheimer; Spectacle’s good friend Ken Gibson; and band-

and hip-hop audience while win-
ning over new fans at mainstream
pop. But it’s the latter market that
is proving very alluring. Weiss
notes, “He’s still a discovery from
a pop point of view.”

While mainstream pop audienc-
es are still discovering Kelly, the
three-time Grammy Award winner
has been a fixture at Urban radio
for some time. Kelly released his
first album with his backup group
Public Announcement, titled Born

In The ’90s, in 1993. Two years lat-.

er, as a solo artist, he released a
self-titled album. Another two years
later, he dropped the album 12 Play.
Both solo discs are multiplatinum.
Managing
Multiformat Airplay

On the radio front, Jive kicked
off the new album on September 1,
when it went for adds at Urban and
CHR/Rhythmic for the single “Half
On A Baby.” It followed that with
the Dion/Kelly duet “I'm Your An-
gel” at CHR/Pop, Hot AC, and AC
on October 12, and with “Home
Alone” to Urban and Rhythmic on
October 19.

While the strategy indeed put
Kelly across multiple formats, Jive
now has to manage multisong air-
play. Jive Sr. VP/CHR Promotion
Jack Satter comments, “The chal-
lenge we have with all of these
records is making sure we bring
them all home at all of the formats.
We want to bring home ‘Home
Alone’ at crossover radio and ‘I'm
Your Angel” at AC and CHR, but
‘Half On A Baby’ is still working
at a lot of stations, and some cross-
over stations are playing ‘I'm Your
Angel’ and some are playing
‘Home Alone.””

@

It's a scary thing to
change and do
something totally
different at this level
of my career. It’s a
gamble. But it proves
that if you're real with
it, it will work.
~R. Kelly

@

The second phase of
the campaign will
take us into the more
mainstream media.
You have to spend
your marketing dollars
in a timely fashion and
the time to do that is
right after the music
is all over the radio.
—Jazzy Jordan

)

That’s quite a task, especially
since many programmers are averse
to playing both songs. Neverthe-
less, the blanket coverage undoubt-
edly increased demand for the al-
bum, which bowed with first-week
sales of around 216,000, according
to Jive, which made it the second-
best-selling album during the week.

Marketing — Phases I & II

On the marketing front, Jive
started building awareness for the
new album several months ago with
snipes, billboards, and T-shirts. The
initial burst of advertising — the
60-second commercial was created
by Kelly — was spent at BET, the
Box, MTV, VHI, and on network
TV programs like Moesha in order
to make sure the core demo knew
R. was coming. Lifestyle maga-
zines also were included in the mix.
Now that the album has already
been released (11/10), phase two is
about to hit.

Comments VP/Black Music
Marketing Jazzy Jordan, “The
second phase of the campaign will
take us into the more mainstream
media. You have to spend your
marketing dollars in a timely fash-
ion, and the time to do that is right
after the music is all over the ra-
dio. A lot of people are just now
hearing R. Kelly’s new music for
the first time.”

Jordan agrees that the label’s in-
volvement with “I Believe I Can
Fly” proved invaluable. “We
learned that there was a real appe-
tite for his music. We found that,
with the right music, it would be
a pretty easy sell, because the mar-
ket was ready.”
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Active Rock, Rock Are ‘Touched’ By VAST

From Benedictine monks and 18-
piece orchestras to electronica and
hard rock, Elektra Entertainment
rock act VAST (an acronym for Visu-
al Audio Sensory Theatre) certainly
lives up to its name by blending seem-

doing the station and then put it back
on. VAST kicked in when the spins
increased, and it has turned into a real
performer for our station.”

Over at Active Rock KNJY/Spo-
kane, PD Casey Christopher says

W

VAST

ingly contradictory sounds into a
unique sensory experience. And while
the influences may be broad, the
band’s roster is anything but. VAST
is similar to Nine Inch Nails in that
one man runs the show.

In this case, it’s 21-year-old Jon
Crosby, who, as a youngster, was in-
spired to become a musician by the
film Amadeus. From there, Crosby
was influenced by everything from
the Beatles to Metallica. At the age
of 13, the young axe-slinger had built
up such a reputation that he was fea-
tured in Guitar Player magazine.

Crosby’s diverse background
shows in the debut single “Touched,”
which is now catching on with pro-
grammers. Major-market stations re-
porting significant airplay include
Active Rockers WAAF/Boston,
KUPD/Phoenix, WKRK/Detroit.
and WXTM/St. Louis. as well as
KLBJ/Austin and WMFS/Memphis.
Rock stations supporting the cut in-
clude WRQC and KXXR in Minne-
apolis, KSJO/San Jose, KLPX/Tuc-
son, and a slew of smaller-market
outlets. A few Alternatives have even
climbed aboard, including WKQX/
Chicago, WRXQ/Memphis, and
WNFZ/Knoxville.

But it has been Active Rock and
Rock leading the way. In realigning
Active Rocker WAZU/Columbus as
more current-intensive, PD Charley
Lake found that VAST was a great fit.
“We loved the sound of the record
from the beginning. As we shifted the
station toward a current base, we
started getting feedback quicker. Cer-
tainly VAST, as it got played more
often, was one of the ones that always
came back strong. It fit the sound of
the station, and now it’s one of our
most requested songs. [ think we ac-
tually dropped it for one or two weeks
while we were in the process of re-

VAST’s current feedback has been a
pleasant surprise. “KNJY rocks pret-
ty hard, and VAST was just one of
those quirky little songs we stepped
out on. At first, we didn’t have high
expectations for it, but even the most
bangin’ of the heavy songs have
come around. It’s at a point where
‘Touched’ — probably for the last
month — has consistently pulled top
10 phones. It’s as big a shock to me
as anybody, because I really did not
think this was going to go as far as it
did. But it’s nice to be wrong when
it pans out, especially when you’re

getting active response.”

The road to Active Rock Breaker
status hasn’t been an easy one for
Elektra Entertainment VP/Rock Pro-
motion George Cappellini, who ad-
mits that “Touched” is one of the
toughest but one of the most chal-
lenging records he’s ever had to work.
“Getting radio to be open-minded to
something that sounds so unique and
different was the first challenge we
had to overcome. Certain stations re-
alized this when they added the
record. But once the rotations were
in the 15-20-spin range, they saw that
“Touched’ stands on its own two feet.

“This is a record you have to ro-
tate in all dayparts to work. The sta-
tions that realized its unique sound
see it as a plus. The song stands out
by itself on the radio and gets re-
quests.”

Certain major markets are open-
ing their wallets for the unique
record, as sales stories build in Bos-
ton, Chicago, Detroit, and Miami.
Cappellini cites early support from
Dave Douglas at WAAF and WZTA/
Miami’s Gregg Steele as factors in
building momentum for the young
artist at radio.

Cappellini says Crosby and his
touring band live up to the visual
part of the acronym VAST. “I just
had them play at Active Rock
WIRR/Orlando and WZTA recent-
ly, and the crowd response was great.
People genuinely like the music. [
think there’s a future in this music
simply because it is so different. The
kids are looking for something dif-
ferent, out of the norm. In some con-
text, this record does have some hard
tendencies to it too. This is a very
different-sounding record from a
young artist who has a vision. We
see his vision, and there’s a place
for this in rock.”

GLOBAL PREVIEW FOR HOUSTON’S NEW ALBUM — Arista Records
pulled out all the stops when it threw a party to unveil Whitney Houston’s
first studio album in eight years, My Love |s Your Love. The event, which
was held in a packed TV studio in New York, was broadcast via satellite
around the world. The album features some of the nation’s hottest produc-
ers and songwriters, including Wyclef Jean, Missy Elliott, Lauryn Hill, Ken-
neth “Babyface” Edmonds, David Foster, and Rodney Jerkins. Pictured (I-
r) are Elliott, Arista President Clive Davis, Houston, and Jerkins.

U2 Start Early On New Album

The British music press is reporting that U2 have be-
gun preliminary work on their next album. According to
the newsweekly |
NME, Brian Eno is
quoted as saying at
the Belfast Festival
that “it's too early to
say what new ideas
are coming up,” but
that the group is try-
ing for amore optimis-
tic, joyful album. U2
are working with both
Eno and Daniel Lanois. No word yet on when the alibum will
be released. Meantime, U2 will be the subject of VH1's rock-
umentary series Legends beginning December 11.

In other studio news, Beck, fresh off the release of Mu-
tations, tells e-zine Alistar that he’s already working on
material for a new album, which would be the official
follow-up to Odelay. The disc could hit retail by August 1999
...Word is that the Red Hot Chili Peppers plan to begin
work on their next album sometime after Thanksgiving ...
MCA/Refuge Records has inked Nebraska-based sister
actMulberry Lane. The label rereleased Mulberry Lane’s
indie album, Don’t Cry 'Til You GetTo The Car, on Novem-
ber 24, and the group is currently working on a riew disc
that is slated for release in early spring 1999.

u2

Buckwheat Zydeco BoWs Label

Zydeco king Buckwheat Zydeco (a.k.a. Stanley Du-
ral Jr.) has teamed with longtime partner Ted Fox to form
Tomorrow Recordings. The label, which will be distrib-
uted by Alternative Distribution Alliance, will drop its first
release, Buckwheat Zydeco’s own Trouble, on January
12, 1999. In other release news, New York-based rock
quartet Spiender’s new Todd Rundgren-produced al-
bum is slated for a February 1999 release on Celumbia
... Sammy Hagar’s next album, Red Voodoo, s tenta-
tively slated for release in late March 1999. The first
single, “Mas Tequila," is expected to hit radio in late Feb-
ruary 1999.

Tour news: Maverick Recordings singer/songwriter
Jude has signed on to support Chris Isaak for a nine-
city run beginning December 2 in Austin ... The 30 Go’s
will re-form for a reunion tour during summer 1999 ...
Aerosmith has tapped Maverick rock band Candiebox
to open the winter leg of its tour beginning on November
30 in Amherst, MA ... Dublin-based pop act B*witched
— which made British chart history by having its first
two singles debut at No. 1 on the sales charts — will
open for’N Sync beginning on December 27 in Minne-
apolis.

This 'n’that: The Los Angeles Times renewed rumors
of a possible Bruce Springsteen-E Street Band reunion
tour in its November 22 edition. The paper said a tour
could begin hitting arenas by next fall ... Congrats to
Kinetic/Reprise recording artist Paul Oakenfold, who
was named the world's most popular DJ in the 1998 Guin-
ness Book Of World Records.

Lastly, a Recording Industry Association of America
survey conducted by TNS (formerly Chilton) says:that sev-
en of 10 people polled indicated they expected to buy the
same amount of music or more than they purchased last
year. As for what people will be buying, 28% of respon-
dents would purchase rock music. Here’s how the other
genres stacked up: country (27%), pop (16%), classical
(11%), R&B (10%), gospel/religious (3%), rap (9%), and
alternative (8%). The data was obtained by a telephone
survey of 1009 randomly sampled consumers 18 years
and older during the week of November 11.

— vwawnw americanradiahistory. com
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£ Dan Persigets
LW TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS

0 SHAWN MULLINS LU"aby (CO/Umb/a) 1815 1726 400 Whenever you take one very successful signal and tweak it ever so slightly to make
ALANIS MORISSETTE Thank U (Maverick/Repr/'se) 1754 1785 400 room for a new signal, you must remember it's g_oing to take time
for the aggregate to work. The most important thing we always
3 3 EAGLE-EYE CHERRY Save Tonjgh[ (Wofk) 1706 1741 400 have to keep in mind is that this isnt a sprint — it’s a marathon.
: ; You really must make sure that positioning and imaging are
«  SHERYL CROW My Favorite Mistake (A&M) 1701 1784 400 unique enough on both signals that 'p'eople cu’:nir'19 yo'unrgstotions
© THIRD EYE BLIND Jumper (Elektra/EEG) 1492 1460 410 can tell them apart. Some musical styles will be shared, so you
go back to things like morning show issues and production
s ¢ BARENAKED LADIES One Week (Reprise) 1433 1592 340 values.
g | r case, “Mix” is 100% about the mi d variety of i
a4 mEE O Ciie) 136 1S5 do tho's irgly uniqus o the market. KZZP 1s mors of on established
0 GO0 GOO DOLLS Slide (Warmer Bros.) 1354 1298 380 entity and goes beyond its musical position simply because it’s
) had more time to solidify itself.
1 o SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 1165 1000 322 I'still have to explain distinguishable differences between the
9 10 GOO GOO DOLLS iris (Warner Sunset/Reprise) 1159 1186 290 two stations both externally and internally. You become like a )
field general for the entire radio station, and I’m much more involved now in
10 m EVE 6 Inside Out (RCA) 1054 1005 34A national and regional presentations.
3 It's been a challenge making sure that everyone internall derstands that there’s
" @ U2 Sweetest Thing (Isiand) 1045 %8 380 1ru|§l a rerc‘Json for doiig‘sometﬁil:g like 1h\i/se. You scl)r:neetime);lljwrc‘we totc k: a holf-es:Zp
15 @ NEW RADICALS You Get What You Give (MCA) 926 829 39A back right now to take two steps forward in the long run. lt's early, and we don’t
) know how things will shake out.
1« @ MATCHBOX 20 Back 2 Good (LavarAtlantic) m 859 3312 Mix has an '80s rock lean, while KZZP is more ‘90s, Pop/Alternative-based. We
ircl/Sii share — maybe — 15%-20% of our libraries. The stuff we share most is ‘90s
s 1. EVERYTHING Hooch (B/gckb/rd/S‘/re) 862 s 20 proéeuct, ondytheot’s only about 15';0 olf Th:i/\ix's rescil;)e.w Iz :
18 @ EVERCLEAR Father Of Mine (Capitol) 753 645 291 Pop/Alternative needs hits right now — we really do. Thank goodness that Hootie &
- The Blowfish, Jewel, and Alanis Morissette came out with something new, but the well
1 m FASTBALL Fire Escape (Holiywood) " 136 282 is exiremelly dry.vgtoﬁo’r:s like K'ZZP need to be as h::-:rliented as ;:;ossiblz. l’lllJ hongw =
16 16 MATCHBOX 20 Real World (Lava/Atlantic) 717 802 230 onto records a little while longer right now, even if they have a litle higher burn. KZZP
] ) ) didn’t getto be No. 2 25-54 by being “the new music leader.” lt’s part of what we
19 @ SIXPENCE NONE THE RICHER Kiss Me (SqumVCo/umb/a) 705 594 213 do, but isnt the basis for what we do: We play the hits, we don’t make them.
@ R.E.M. Daysleeper (Warner Bros.) 566 552 26/ Dan Persigehl programs Phoenix Pop/Alternative KZZP-FM as well as co-owned

Hot AC KMXP-FM.

This chart reflects airplay from November 16-22. Songs ranked by total plays. Contributing stations
combine from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Active Contributing Stations

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

DAVE MATTHEWS BAND Crush (RCA) HOOTIE & THE BLOWFISH Only Lonely (Atlantic) KPEK/Albuguerque, NM (HAC) KYSR/Los Angeles, CA (HAC) KZZ0/Sacramenio, CA (HAC)

Total Plays: 517, Total Stations: 28, Adds: 1 ‘ Total Plays: 391, Total Stations: 21, Adds: 2 KAMX/Austin, TX(HAC) WPNT/Mllwaukee, Wi (HAC) ’ WVRV/St. Louis, MO (AA)
KLLY/Bakerstieid, CA (HAC) K0S0/Modesto, CA(HAC) KENZ/Salt Lake City, UT (AA)

NATALIE MERCHANT Break Your Heart (Elektra/EEG) | CAKE Never There (Capricorn/Mercury) WBMX/Boston, MA (HAC) KCOU/Monterey-Salinas, CA (HAC) KFMB/San Diego, CA (HAC)

Total Plays: 494, Total Stations: 30, Adds: 1 Total Plays: 342, Total Stations: 16, Adds: § WLCE/Buffalo, NY (HAC) WPTE/MNorfoik, VA (HAC) ‘ KLLC/San Francisco, CA (HAC)

| WLNK/Charlotte, NC (HAC) KYIS/Oklahoma City, 0K {(HAC) KRUZ/Santa Barbara, CA {HAC)

SEAL Human Beings (Wamer Bros.) SEMISONIC Singing In My Sleep (MCA) WTMX/Chicago, IL (HAC) WSHE/Brlando, FL (HAC) KMHX/Santa Rosa, CA(HAC)

Total Plays: 448, Total Stations: 23, Adds: 1 Total Plays: 229, Total Stations: 12, Adds: 0 WXEG/Dayton, OH (Alt) WPLY/Philadelphia, PA (Alt) WHPT/Tampa, FL (AA)
KALC/Denver, CO (HAC) ‘ WXXM/Philadelphia, PA (HAC) | WSSR/Tampa, FL (HAC)

LENNY KRAVITZ Fly Away (Virgin) KHALEEL No Mercy (Hollywood) WPLT/Detrait, MI (Alt) KZON/Phaenix, AZ (Alt) KZPT/Tucson, AZ (HAC)

Total Piays: 443, Total Stations: 23, Adds: 2 | Total Plays: 210, Total Stations: 16, Adds: 3 KVSR/Fresno, CA (HAC) KZZP/Phoenix, AZ (HAC) WMBX/Wes! Palm Beach, FL (HAC)
WKSI/Greensbora, NC (HAC) WORV/Plttsburgh, PA(HAC) WXLO/Worcester, MA (HAC)

BARENAKED LADIES It's Alt Been Done (Reprise) | IMOGEN HEAP Come Here Boy (Almo Sounds/interscope) WKZL/Greensboro, NC(HAC) KBBT/Partiand, OR (HAC) o ———m

Total Plays: 393, Total Stations: 23, Adds: 7 Total Plays: 174, Total Stations: 10, Adds: 1 KOZN/Xansas City, MO (AA) WINE/Rochester, NY (HAC) 41Total Stations
KMXB/Las Vegas, NV (HAC)

Songs ranked by total plays HAC-Hot AC Alt-Altemative AA-Adult Altemative CHR/P-CHR/Pop

Next level radio solutions:
Harris Broadcast Systems

L

From source to transmitter, Harris has taken steps to offer
complete radio solutions to its customers around the globe.
Whether you need one component in the air chain or a
completely integrated studio, Harris is ready to bring your radio

station to the next level.

1-800-622-0022 www.harris.com/communications E Communications
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CONTEMPORARY HIT RADIO

Wheeling His Way To The Top

1 Jacor’s Mike Wheeler knows the meaning of the word relentless

The word “relentless” is one that is not heard often enough
when discussing radio these days. While many people point
out that consolidation has been healthy for CHR, many of those
same people also admit it has taken some of the fun and com-
petitive excitement out of the format. Who can ever forget the
“Q105 vs. Power Pig” battle royale in Tampa?

The war WFLZ conducted
against WRBQ was the ultimate
battle for turf in which there
i would only be
one survivor. Ja-
.| cor’s WFLZ ulti-
mately won that
war, and compa-
ny chief Randy
“Relentless”
Michaels is one
of the few peo-
ple on any level
in 1998 still
blasting away
with that same
energy and competitive drive both
on and off the air. To paraphrase
what he said at this year’'s NAB,
while it’s business, we also need to
have some fun.

It should come as no surprise
then that one of his company’s best
and brightest PDs used relentless
psychological warfare to take down
a competitor some years back. Ev-
ery day for a solid year, this PD
sent a letter to a crosstown PD
identifying “one thing” that was
wrong with his rival’s radio station.
Each letter contained a critique of
something that happened on his
competitor’s radio station, whether
it was a promo, a remote, or a jock
break. Many times, this PD would
include a tape along with the letter
so his competitor could hear exact-
ly what he was writing about.

This PD even went out of his
way to change envelopes and fonts
so his competitor on the receiving
end wouldn’t be able to identify the
letters from him. This went on for
an entire year. Of the 365 letters,
this PD points out, “‘every one was
true”” When the crosstown PD re-
alized this and began to change
things on his station per the letters’

Mike Wheeler

suggestions, our relentless PD then
turned around and sent a copy of all
the letters to his competitor’s GM,
so the GM would know who was
really programming his station.

The crosstown PD realized he
could no longer make any of the
changes outlined in the letters since
they were now also going to his
GM. It wasn’t long before he start-
ed trying to fix things on his station
before they were broken. In doing
so, he completely changed the
sound of the radio station, lost in
the ratings, and eventually lost his
job. It got so bad, the crosstown PD
freaked out at one of the letter-
sender’s events one day and tried to
destroy a station vehicle.

The PD who sent all of the let-
ters says he’s more a fan of doing
that stuff off the air rather than on.
“I like to get into the mind of the
other program director,” he ex-
plains. This relentless individual is
Jacor’s Toledo Director/Program-
ming Operations Mike Wheeler,
who oversees CHR/Pop WVKS
among other properties. The PD on
the receiving end will go unnamed.

R&R recently caught up with the
quiet, smart, and methodical Wheel-
er to discuss his winning ways.

R&R: WVKS (Kiss 92.5) has
been an across-the-board double-
digit winner for years. To what do
you credit your success, and how
do you define good radio?

MW: Good radio is program-
ming that can’t be duplicated. It is
something that draws people in be-
cause they cannot get it anywhere
else. It goes beyond the music and
sometimes beyond the production.
It is what the format or the market
needs. On Kiss, it is the entertain-
ment and the personalities on the

Ajternoons are a drag...

THAT’S WHY HE’S ON THE RADIO — Proving once again that DJs
should be heard and not seen, Kiss afternoon driver Johny D. has been
known to drag listeners through more than a few quarter-hours.

radio station. On Kiss, our person-
alities dominate the radio station
and even overshadow the music.
On our Soft AC, the strength is the
family-values approach of the radio
station. It is the emotional appeal to
the upper-demo females, informing
them that we care about the same
things they care about. On our
Rocker, WIOT, it is all production
and attitude. Each one of our sta-
tions in Toledo has something that
is unique and different and that
makes them difficult to duplicate
and creates listener loyalty.

R&R: While our format tends
to be cyclical, WVKS has been
able to stay at or close to the top
of the ratings, survey dfter survey.
How do you stay out of the down
cycles?

MW Yes, the cycle does happen
— and I think it is CHR’s fault. It
is easy to blame the labels, but the
format tends to chase whatever the

925&55

hot trends are right now, and then
everybody else follows. At Kiss,
every song we play is a pop song.
It is all pop music, regardless of
whether it sounds Rock or Urban.
If it’s not pop, we don’t play it un-
til the audience demands that we
play it. We are a mainstream pop
station, and we never lose sight of
that. I think CHR does lose sight of
that every so many years and heads
off into a direction that is not
healthy for the format. It has always
been an “everything for everyone”
format. The minute you start nich-
ing Top 40, you have a problem.

R&R: What is your definition
of pop?

MW: I used to call it great
songs by great singers, but that is
not always true. Pop music has
great wide-open hooks you can
drive trucks through. You should
be able to get to the hook in one
minute. The songs also have to
contain good lyrical content, and
there are lyrics that just don’t fit
the pop mainstream. Some songs
can take the fun out of a format.
They can make you lose the com-
mon thread from song to song in
scheduling the music.

R&R: Overseeing five radio sta-
tions is not easy. Where did you
pick up your leadership skills?

MW: I would say that I am
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Deany Schatfer

Murnings

PUCKER UP — Top-rated Kiss morning driver Denny Schaffer pro-
vides his audience with plenty of lip service every morning, and we
know who Monica listens to when she’s in Toledo.

mostly self-taught. I am a great stu-
dent at watching anyone that I re-
spect and trying to steal everything
from them. Whenever 1 worked for
someone I thought was a good man-
ager, | always studied what they did.

R&R: Today, more and more
stations are placing less and less
emphasis on personalities. On
Kiss, they are the drawing point
of the station and, in your words,
“bigger than the music.” Can you
explain?

MW: When we flipped this sta-
tion to Kiss, we immediately got a
couple of 10-share books. We then
settled down to eight shares. After
getting the results of the next re-
search project, we made a con-
scious decision to go to the next
level of CHR by getting some per-
sonalities to drive listening. The
first person we found was Denny
Schaffer, who had been program-
ming in Grand Rapids and was
really disillusioned about radio.

We talked Denny into coming
here and doing a morning show.
For the first time in his career, we
gave him the opportunity to put on
the show that was in his head.
Ninety days later, we had the No.
1 18-34 morning show in the mar-
ket. A couple years later, we start-
ed winning the 25-54 demo in
morning drive. Within about 18
months of him going on the air, we
were playing no music in the mom-
ing. It has become a really good
talk show, and I credit Denny,
News Director Tricia Courtney, co-
host Fred Le Febvre, and co-host/
board op Suzie Bokesh.

R&R: Denny is very outspoken.
How do you manage him?

MW: It’s very simple: Never lie
to him. Denny is someone who ei-
ther respects you or doesn’t, and
whether it is good news or bad
news, Denny always knows the
truth on what is going on. As long
as I can tell Denny the truth, Den-
ny will listen. If I ever lie to Den-
ny, he will never listen again.

R&R: How important is music
in afternoon drive for Kiss?

MW: Our afternoon driver,
Johny D., is an unbelievable talent.
He does an excellent music/listen-

T

er involvement show in the after-
noon and has a great sense of tim-
ing. He knows how to be funny
without overdoing it. Music is a
major part of the show, but half of
the songs don’t come from our for-
mat. The show goes where it needs
to. He gets most of the currents on
and then plays whatever feels good
after that. He has total control as
long as those numbers continue to
be the way they are.

R&R: What about nights?

MW: Our homegrown boy is
Bill Michaels, who started as an in-
tern and was promoted from over-
nights to APD/MD/nights and also
became PD of our sister station,
The River. Bill has the atritude for
nights. It’s when we probably play
the most music, but he also stops
and talks for a while. He has been
known to play fewer than the reg-
ulated amount of records.

I also don’t want to forget Ran-
dy West, our middayer and Promo-
tions Director. She was really the
final piece. We had always lagged
in middays with our numbers, and
she came in and turned it into
something you can stay with at
10am. It is very much still an en-
tertainment show.

R&R: You have an incredible
track record and reputation as one
of CHR'’s best programmers. What
has kept you in Toledo?

MW: I originally came here to
turn the station around far Noble. I
felt it would be a three-year project
because it was in such bad shape.
I intended to leave after the three
years to be a radio gypsy. Then,
Noble’s John Lynch bought more
stations and let me run those. When
Jacor bought us, they acquired two
more stations, and I got the oppor-
tunity and challenge to run five sta-
tions. I didn’t intend to stay here
this long, but I have one of the best
jobs in America. This is a great city
and wonderful place to raise a fam-
ily. I have a great job and work for
probably the best and most dynam-
ic radio company out there. To
leave here, all of these things would
have to be improved.

Continued on Page 42

We are a mainstream pop station, and
we never lose sight of that. | think CHR
does lose sight of that every so many
years and heads off into a direction that
is not healthy for the format.
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CALLOUT AMERICA.

' EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES NOVEMBER

27,1998

Catout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of November 2-8.

ARTIST TITLE LABEL(S)

BRANDY Have You Ever? (Atlantic)

‘N SYNC (God Must) A Little More Time On You) (RCA)
‘SARAH MCLACHLAN Angel (Warner Sunsat/Reprise)
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
DIVINE Lately {Penduiim/Aed Ant)

AALIYAH Are You That Somebody? (Atfantic)
EAGLE-EYE CHERRY Save Tonight (Work)

SHANIA TWAIN From This Moment Bn {Mercury)
MONICA The First Night (Arista)

EVE 6 Inside Dut (RCA)

THIRD EYE BLIND Jumper (Elektra/EEG)

98 DEGREES Because Of You (Motown)

BARENAKED LADIES One Week (Reprise)

JEWEL Hands (Atiantic)

NICOLE Make It Hot (Gold Mind/EastWest/EEG)
BACKSTREET BOYS 1"l Never Break Your Heart (Jive)
GO0 GOO DOLLS Slide (Warner Bros.)

MONIFAH Touch it (Uptown/Universal)

LENNY KRAVITZ Fly Away (Virgin)

U2 Swestest Thing (Island)

R. KELLY & CELINE DION I'm Your Angel (Jive)
EVERYTHING Hooch (Blackbird/Sire)

SHERYL CROW My Favorite Mistake (A&M)

“NSYNC Tearin' Up My Heart (RCA) ,
JENNIFER PAIGE Crush (Edel America/Hollywood)
FASTBALL Fire Escape (Hollywood)

BRITNEY SPEARS ...Baby One More Time (Jive)
MADONNA The Power Of Good-Bye (Maverick/WB)
ALANIS MORISSETTE Thank U (Maverick/Reprise)

CHR/POP

TOTAL AVERAGE
RAVORABILITY

ESTIMATE {1-5}

3.74

3.55
346
3.31
3.44
351
3.43
3.25
3.39
3,38
3.30

- 3.34
3.45
3,46
3.51
3.51
3.51
3.43
3.25

3z
3.46
3.43
3.42
3.28
3.46
3.43
3.36

61.4

81.4

765

78.5

2.3

66.5

648

76.8
53.3
83.4
775
48.4
90.7
43.0
51.1
50.6
R
36.4
67.2
76.8
83.6
87.0
394
44.3
6.3
85.1

) a7

DEMOGRAPHICS REGIONS

TOTAL

4.05

s

3.93

3.82
jast 395

49 3.4

a3

386

- 3e0

WOMEN
18-24

WOMEN
12-17

308
3.96
402 419
4.06 4.04
402 382
413 374

4.21

.
3.74
3.59
an
3.50
3.55
3.50
n
3.54
3.58
3.33
3.68
3.79
3.76
3.58
3.42
3.52
313
3.44
3.43
3.20

3.93
4.00
3.93

3.76
383
3.96
3.74
3.85
3»58
3.38
3.58
3.39

3.50
3.60
3.39
348
3.48

320 336

3.06 3.24

WOMEN

25-34 | EAST

337 |4
3.89
382
3.09
3.59
3.38
n
3.54
3.96
3.47
4
3.62

3.95

3.60
407
3.76
4.00
3.91
3:84
3.69

3.72
3.41
2.79
3.54
3.68
3.69
3.67
3.34
3.60
370
3.38
339
3.33
3.47
3.03
328
3.47

3.82
18.59
3.46
3.57
3.81
3.65
3.59
3.16
3.38
3.54
3.40
3.31
3.55
3.22
3.33

3.13

{384 4.

369 3.

3.63

3.3

MID-
SOUTH WEST
4.28
3.90
4.05
368
3.67
3.62
3.91

3.52
3.62
375
3.73
312
3.1
3.87
3.52
3.63
3.66
3.54
3.65
3.58
3.39
3.48
3.44
331
3.45
3.22
2.98
344
3.25

3.58

3.62
3.61
4.00
3n
3.44
3.63
3.49
3.84
3.713
3.64
3.44
3.41
3.12
3.39
3.32

3.33

346

370

29

3.714

320

3.79

400

3.62
3.85
3.85
an
3.52
3.61
3.63

3.60

3.54

369

3.64
3.717
3.57
3.30
3.59
3.54
3.44
3.67
3.60
3.3t
3.26

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore,
Boston, Long island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, Orlando, Tampa. MIDWEST: Cin-
cinnati, Cleveland, Columbus, Indianapolis, Kansas City, Mitwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Sacramento, Salt Lake City, San Diego, San Fran-
cisco, Seattle. Songs are removed from Callout America after 26 weeks of testing. © 1998, R&R Inc.

CaLLouT AMERICA®

Hot Scores

By Kevin McCaBE

he success just keeps coming for
19 year-old singer/actress Bran-

] dy who hits the top of Callout

America for the second time this

year with “Have You Ever?” (Atlan-

tic). With a starring role in the hit
movie [ Still Know What You Did

{ Last Summer, a recent Entertain-

ment Weekly cover, and her sitcom
Moesha, Brandy is everywhere and

1 the top slot of Callout America is

no exception. “Ever” ranks No. 1
among teens with a 4.31 and No. 3

{ among women 18-24 with a 3.99.

Two songs bow in the top three
with very impressive opening week
scores: “(God Must Have Spent) A
Little More Time On You™ by ‘N

{ Sync (RCA) debuts with a 4.05 over-
1 all score and testing across the board

with all demos and regions. This par-
ticular song appears to be the biggest
callout hit on the group’s multi-plat-
inum debut album. “Angel” by Sa-
rah McLachlan (Warner Sunset/

1 Reprise) enters Callout America

with a 4.02 total score and is the lat-
est smash from the Ciry Of Angels
soundtrack which generated the hits
“Iris” by Goo Goo Dolls and “Un-
invited” by Alanis Morissette. “An-
gel” ranks No. 1 among women 18-
24. Both songs are likely to explode

{ in airplay based on these tremendous

opening week results.
“Doo Wop (That Thing)” by

: Lauryn Hill (Ruffhouse/Colum-

bia) climbs 3.89-3.93 overall and
ranks No. 4. Now over 61% famil-
iar this song is a done deal at Pop.
Same goes for “Lately” by Divine

| (Pendulum/Red Ant) which ranks
| at No. 5 with a 3.86. Study the re-

gional scores very closely and take
notice. Both of these songs are al-
ready sufficiently familiar and huge-
ly popular with female CHR listen-
ers. Strong national sales and wide-
spread video exposure is likely to be
helping drive the Callout America
scores.

“Touch It”

( CALLOUT AMERICA )

#7 with women 25-34!

R&R CHR/POP(D)- €D

MONIFAR

Major Market Airplay:

KIIS - 52x B96 - 81x KYLD - 54x
WDRQ-51x KHKS-59x KRBE-35x
WJMN-67x KUBE-76x KHTS-63x
KDWB-21x KSLZ-21x WFLZ -36x

WZJM-62x KQKS-42x KKRZ-39x
WKFS-83x WKRQ-22x KGGI - 54x
KMXV -21x KCHZ - 20x

MAMAL amaricaneadiobicton oo
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BREAKERS-
NEW RADICALS
You Get What You Give (MCA)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

2567/669 128/6 D

DIVINE
Lately (Pendulum/Red Ant)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

2113/405 9711

SARAH MCLACHLAN
Angel (Warner Sunset/Reprise)

TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART

2053/359 95/12 (33)

MOST ADDED-

ARTIST TITLE LABEL(S) ADDS
BACKSTREET BOYS All 1 Have To Give (Jive) 50
EMILIA Big Big World (Universal) 43
MONICA Ange! Of Mine (Arista) 26
OFFSPRING Pretty Fly (For A White Guy) (Columbia) 25
BOYZ Il MEN ! Will Get There (DreamWWorks) 19
NATALIE IMBRUGLIA Smoke (RCA) 19
JENNIFER LOVE HEWITT How Do | Deal (143WB) 18
SPICE GIRLS Goodbye (Virgin) 16

BLACKSTREET & MYA /MASE... Take Me There (Interscepe) 12
SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 12

MOST INCREASED
PLAYS TOTAL

PLAY

ARTIST TITLE LABEL(S) INCREASE

NEW RADICALS You Get What You Give (MCA) +669
BRANDY Have You Ever? (Atiantic) +632
*N SYNC (God...) A Little More Time... (RCA) +618
SHAWN MULLINS Lultaby (Columbia) +601
EMILIA Big Big World (Universal) +507
THIRD EYE BLIND Jumper (Elekira/EEG) +450
EAGLE-EYE CHERRY Save Tonight (Work) +446
BRITNEY SPEARS ...Baby One More Time (Jive) +431
OFFSPRING Pretty Ry (For A White Guy) (Columbia) ~ +418
DIVINE Lately (Pendulum/Red Ant) +405
HOTTEST
RECURRENTS

ARTIST TITLE ULABEL(S)

AEROSMITH | Don't Want To Miss A Thing (Colunia)
MATCHBOX 20 Real World (Lava/Atlantic)

NEXT Too Close (Arista)

SEMISONIC Closing Time (MCA)

FASTBALL The Way (Hollywood)

FIVE When The Lights Go Out (Arista)

MATCHBOX 20 3am (Lava/Atlantic)

K-Ci & JOJO All My Life (MCA)

USHER My Way (LaFace/Arista)

BRANDY & MONICA The Boy Is Mine (Atlantic)

Breakers: Songs registering 2000 piays or more for the first time. Buliets

E— TOTAL PLAYS — TOTAL
w W oW ™ ARTIST TITLE LABEL(S) ™ Lw W W STATIONS/ADDS
s 3 s @ THIRD EYE BLIND Jumper (Elektra/EEG) 6852 6402 5923 5541 146/0
i s 4 @ SHAWN MULLINS Lullaby (Columbia) 6630 6029 5239 4320 1475
2 2 1 3 ALANIS MORISSETTE Thank U (Maverick/Reprise) 6359 6655 6420 6229 149/0
w s s @ EAGLE-EYE CHERRY Save Tonight (Work) 6036 5590 5176 4556 139A
1 1 2 5 BARENAKED LADIES One Week (Reprise) 5911 6491 7023 7527 13710
s s & ) SHERYL CROW My Favorite Mistake (A&M) 5418 5362 5079 4798 13411
1w 1 1w @ JEWEL Hands (Atlantic) 4996 4790 4444 4001 14411
w7 12 12 €@ BRITNEY SPEARS ...Baby One More Time (Jive) 4759 4328 4003 3574 142/0
6 4 1 o AALIYAH Are You That Somebody? (Atlantic) 4676 5223 5348 5415 1210
7 9 9 10 GOOGOO DOLLS Iris (Warner Sunset/Reprise) 4491 4810 5075 5368 11470
s 7 s 1 ALL SAINTS Never Ever (London/Island) 4345 4901 5134 5435 12410
w9 17 13 @ EVE 6 Inside Out (RCA) 4014 3872 3631 3399 128/4
s+ 1w 1 13 JENNIFER PAIGE Crush (Edel America/Hollywood) 4012 4520 4978 5478 1170
s 15 1u @ 98 DEGREES Because Of You (Motown) 3946 3772 3690 3458 12411
s 2 1 @ GO0 GOO DOLLS Slide (Warner Bros.) 3763 3562 3311 3037 13073
2 28 25 @ BRANDY Have You Ever? (Atlantic) 3411 2779 2192 1883 124/6
n 25 2 @ NSYNC (God..) A Little More Time... (RCA) 3213 2595 2068 1249 133/5
22 2 17 1 MADONNA The Power Of Good-Bye (Maverick/WB) 3212 3282 3202 3103 129A
s 25 21 @ SHANIA TWAIN From This Moment On (Mercury) 3195 3057 2854 2688 12213
% 2 2 @ MONIFAH Touch It (Uptown/Universal) 3019 2774 2317 2213 1134
s 22 2 @ R.KELLY & CELINE DION I'm Your Angel (Jive) 2842 2585 2199 1807 12713
s 16 1 2 EVERYTHING Hooch (Blackbird/Sire) 2804 3403 3662 3951 89/0
2 2 2 2  EDWIN MCCAIN I'll Be (Lava/Atlantic) 2766 3108 3115 3227 88/1
13 14 19 24 FAMITHHILL This Kiss (Warner Bros.) 2665 3150 3756 4070 82/0
v w2 @ WILL SMITH Miami (Columbia) 2662 2311 1901 1420 112/11
BREAKER @ NEW RADICALS You Get What You Give (MCA) 2567 1898 1009 257 128/6
s 1 1 22 BACKSTREET BOYS I'll Never Break Your Heart (Jive) 2565 3223 3971 5066 82A1
2 s 3 @ FASTBALL Fire Escape (Hollywood) 2487 2256 2012 1845 121/6
24 24 24 20 MONICA The First Night (Arista) 2389 2890 2999 3030 7400
% 19 25 30 'NSYNC Tearin’ Up My Heart (RCA) 2300 3006 3422 3838 83/0
~ » x € HOUSTON & CAREY When... (Arista/Columbia/DreamWorks) ~ 2251 2092 1737 548 12473
BREAKER € DIWINE Lately (Pendulum/Red Ant) 2113 1708 1494 1305 97111
BREAKER P  SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 2053 1694 1294 931 95112
s 2 a2 € MATCHBOX 20 Back 2 Good (Lava/Atlantic) 1988 1931 1879 1744 91/4
s 3 3 € SHAGGY fAJANET Luv Me, Luv Me (Flyte Tyme/MCA) 1913 1889 1662 1447 68/4
1w 3 w € U2 Sweetest Thing (/sland) 1829 1681 1519 1367 99/2
2 w 3 €@ LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia) ~ 1825 1543 1370 1148 90/4
s 3 38 s NICOLE Make It Hot (Gold Mind/EastWesVEEG) 1619 1674 1475 1425 91
s 4 « € EVERCLEAR Father Of Mine (Capitol) 1448 1148 1095 909 79/4
_ 4 s @ BLACKSTREET & MYA f/MASE... Take Me There (Interscope) 1368 1113 766 393 97112
w2 « @ FVEIt's The Things You Do (Arista) 1320 1205 1095 900 86/1
2 3 4«  JANET Go Deep (Virgin) 940 1161 1564 2140 3710
— 4 s 4  SUGAR RAY Abracadabra (Geffen) 894 1020 883 519 48/0
@ OFFSPRING Pretty Fly (For A White Guy) (Columbia) 891 473 258 186 80725
@  JANET Every Time (Virgin) 1Al 595 348 121 59/6
— — 4 @ SEAL Human Beings (Warner Bros.) 857 776 695 456 63/2
— — @ CAKE Never There (Capricorn/Mercury) 854 778 642 435 59/4
27 w9 4 4  BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (Interscope) 813 1092 1431 2140 311
@ EMILIA Big Big World (Universal) 811 304 109 70 98/43
@ DAVE MATTHEWS BAND Crush (RCA) 788 450 103 59 65/8
This chart reflects airplay from November 16-22. Songs ranked by total plays. Highlighted songs indicate Breaker.
153 CHR/Pop reporters. 151 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R inc.

ded to songs gaining piays over the previous week. If two sungs are
tied In number of plays, the song bsing played on more stations ks placed
first. Most Increased Plays lists the songs with the greatest week:10-week
increases In total plays. Weighted chart appears on R&R ONLINE.
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HOOTIE & THE BLOWFISH Only Lonely (Atiantic)
Total Plays: 577, Total Stations: 45, Adds: 4

LENNY KRAVITZ Fly Away (Virgin)
Total Plays: 539, Total Stations: 45, Adds: 7

JENNIFER LOVE HEWITT How Do | Deal (143WB)
Total Plays: 495, Total Stations: 54, Adds: 18

CHER Believe (Wamner Bros.)
Total Plays: 457, Total Stations: 36, Adds: 5

JAY-Z Hard Knock Life (Roc-A-Fella/Def JamMercury)
Total Plays: 389, Total Stations: 29, Adds: 5

T Westside (ClockWork/Epic)
Total Plays: 332, Total Stations: 22, Adds: 1

FLYS Got You (Where | Want You) (Trame/Delicious Viny)
Total Plays: 290, Total Stations: 38, Adds: 9

BARENAKED LADIES It's All Been Done (Reprise)
Total Plays: 243, Total Stations: 23, Adds: 9

DEBORAH COX Nobody's Supposed To Be Here (Arista)
Total Plays: 234, Total Stations: 26, Adds: 5

FAFTH EVANS Love Like This (Bad Boy/Arista)
Totat Plays: 232, Total Stations: 23, Adds: 3

BACKSTREET BOYS All | Have To Give (vive)
Total Plays: 155, Total Stations: 52. Adds: 50

MONICA Angel Of Mine (Arista)
Total Plays: 111, Total Stations: 29, Adds: 26

Songs ranked by total plays

Wheeling His Way To The Top

Continued from Page 39

R&R: As you look ahead, what do you
see in the future for our format?

MW: There are some things that con-
cern me right now, especially with talent.
After six months, most S
people feel like they m ‘
have paid their dues, and
they begin to have ex-
pectations beyond what

been very difficult to
find people — espe-
cially young people —
who just want to shut
up, learn, and stay here
as long as it takes to be
successful. Idon’t know
why that has changed
— perhaps it’s our mi-
crowave culture. The
smartest thing that any-
one getting into radio can do is find talented
people, latch onto them, bug the hell out of
themn, find out what they know, suck any-
thing you can from them, and move on to
the next victim. You have to do this until you
have learned as much as you can.

Anyone who stops
learning is dumb.
they should have. It has People who think they
know everything are
complete fools. This
business is changing
so fast that you have
to be constantly
learning new stuff.

In the last six months, I have received
the best education that I ever could have
on the News/Talk format. I suggested to
the company that I take
itover and program it for
a while. Thirty days into
the project, 1 realized I
would have messed it up
if it weren’t for the
people inside Jacor who
stepped in to help me.
Anyone who stops
learning is dumb. People
who think they know ev-
erything are complete
fools. This business is
changing so fast that
you have to be con-

stantly learning new

m stuff. I am in school ev-

ery day. The first time I

met Randy Michaels, I went home and

said to my wife, “You know, I felt like I

knew a lot about radio, but after spend-

ing the day with Randy Michaels, I feel

like a 7-year-old.” It was another re-
minder to never stop learning.

L

NICE GIRLS DO FINISH FIRST — Kiss Middayer Randi West is the voice of rea-
son between outspoken morning driver Denny Schaffer and antics of afternoon
driver Johny D., though the teddy bear’s gotta go.

Apps Decemeer 1

FOUNTAINS OF WAYNE I Want An Alien... (Atlantic)
KHALEEL No Mercy (Hollywood)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

TRANS-SIBERIAN ORCHESTRA Christmas Eve... (Lava/Atlantic)

THERE IS NO BETTER LOVE THAN THIS — During the recent record release
party in Los Angeles for Bad Boy/Arista artist Faith Evans (center), a few R&R staff-
ers hung with the diva herself, including (I-r) R&R Assistant Editors Renee Bell and
Robert Pau and CHR Editor Tony Novia, and Arista Regional Director/West Coast
Promo Joe Riechling.

e A
e T
= T

DON’T SWEAT THE SMALL STUFF — Elektra artist Keith Sweat stopped by KZQZ/
San Francisco during his recent visit to the Bay Area to promote his latest single,
“Come Get With Me.” Getting with Sweat are (I-r) KZQZ morning man Fernando
Ventura, Sweat, PD Mark Adams, and middayer Katie Mason.

AWESOME PEOPLE WITH AWESOME PROMOTIONS — RCA Sr. VP/Promotion
Ron Geslin recently presented his staff with an accomplishment plaque in Montreal,
Canada for their outstanding work this year. The proud staffers gathered for a pic-
ture to celebrate the momentous occasion.
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

November 27, 1998 R&R ® 43

WFLY/Albany, NY

OM: Michael Morgan

PD: Robk Dawes

MD: Ron Williams
EVERCLEAR “Father”
COLLAGE “Lietime"
BACKSTREET BOYS “Give”

KQID/Alexandria, LA

PD: Kahuna

APD/MD: Jay Stevens
BOYZ I MEN "There”
MONICA “Angel”
EMILIA “World"
BACKSTREET BOYS “Give™
LENNY KRAVITZ “Fy"

WAEB/Allentown, PA

PD: Brian Check

MD: Chuck McGee
WILL SMITH “Miami™
BACKSTREET BOYS “Give”

KQiZ/Amarillo, TX

PD: Joe Dawson

43 JANET ‘Every”

24 BRAVOALL STARS “Music™
DIVINE “Lately”
OFFSPRING “Pretty”
SARAHMCLACHLAN “Angel”
CAKE "Never”
BLACKSTREET & MYA .. “Take"

KGDT/Anchorage, AK

OM: Mark Murphy

Interim PD: Bill Stewart
NEW RADICALS “Get”
WILL SMITH “Miami”

WSTR/Atlanta, GA
PD: Dan Bowen

MD: J.R. Ammons

1 BARENAKED LADIES “Done”

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelty
24 NSYNG*God"

FLYS “Got”

WZNY/Augusta, GA

PD: Bruce Stevens

MD: Michael Chase

5 BLACKSTREET & MYA .. “Take"
EMILIA“World”™
BARENAKED LADIES "Done”
BRANDY “Ever”

KHFi/Austin, TX

PD: Leslie Basenherg
MD: Jetf Miles

8  BLACKSTREET & MYA . “Take”

WXYV/Baltimore, MD

PD: Bilt Pasha

APD: MD Throbb

MD: Alhie Dee

11 OFFSPRING “Pretty”
EMILIA “World™
BACKSTREET BOYS "Give"

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD: Todd Chase

EMILIA "World™

KQXY/Beaumont, TX
PD/MD:; Brandin Shaw
APD: Pam Pace

HOOTIE... “Lonely™

WLNFBiloxi, MS

OM/PD: Scott Sands

MD: Bubba Boudreaux
EVERCLEAR “Father”
SARAH MCLACHLAN "Angel”

WMRV/Binghamton, NY

OM/PD: Jacko

MD: Louie G.

APD: Steve Willett
BACKSTREET BOYS "Give™
LENNY KRAVITZ “Fy"

MONICA “Anger”
EMILIA “World"

KZMG/Boise, 1D
PD: Mike Kasper
APD: Brady Goodman
MD: Kirk Frederick
CAKE “Never”
MONICA “Anger™
DEBORAH COX “Supposed”
JANET "Every”

WXKS/Boston, MA
PD: John Ivey
APDMD: David Corey
12 BACKSTREET BOYS "Give™

WKSE/Buffalo, NY
OM: Sue 0’Neil
PD: Dave Universal
MD: Brian Wilde

WILL SMITH “Miami™

WSSX/Charlesten, SC
PD: Billy Surf
APD: Chase Murphy
MD: Jordan Hart

SHANIA TWAIN “Moment”

WVSR/Charleston, WV
PD: Mark Summer
16 JENNIFER LOVE HEWITT “Deal”
6  OFFSPRING *Pretty”

WNKS/Charlotte, NC
PD: Brian Bridgman
No Adds

WIOW/Chattanooga, TN

PD: Scott Hamilton

APD/MD: Bohby Corona
BACKSTREET BOYS “Give”
EMILIA "World”
BLACKSTREET & MYA... “Take”

KLRS/Chico, CA

PD: Eric Brown

MD: Whitney Alan

6 TOUCHAND GO “Would"

2 JAVZHard”
SPICE GIRLS “Goodbye”
NATALIE IMBRUGLIA "Smoke™
EMILIA"World”

WKFS/Cincinnati, OH

Int. PD: Sterting Scheissler
MD: Rick Jamie

8 BACKSTREETBOYS “Break

2 GOOGOODOLLS *Siide”

1 MATCHBOX 20 “Back™

WKRO/Cincinnati, OH
OM/PD: Mike Marino
MD: Jim Kelly

78 BRIANSETZER ORCH. “Jump®

WZIM/Cleveland, OH
PD: Dave Eubanks
MD: Action Jackson
JANET “Every”
JENNIFER LOVE HEWITT “Deal"
SHAWN MULLINS “Luliaby”
PURE SUGAR “Times”

KKMG/Colorado Springs, CO
PD: Bobby Irwin
APD: Valerie Hart
MD: Rob Ryan
CAKE "Never”
SARAH MCLACHLAN "Angel”
CHER “Beheve”

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

16 OFFSPRING "Pretty”

13 BACKSTREET BOYS “Give”
12 SHANIA TWAIN "Moment”

WNCI/Columbus, OH
PD: Todd Shannon
APDMD: Neal Sharpe
8 WILLSMITH “Miami’
BRANDY “Ever”
SARAH MCLACHLAN “Angel”

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Reynolds
MONICA *Angel”
LAURYN HILL "Doo”
JENNIFER LOVE HEWITT “Deal”

WGTZ/Dayton, OH
OM: Michael Luczak
PD: Dale Baird
MD: Sloppy Joe

No Adds

WKMX/Dothan, AL

PD: John Erdlitz

MD: Phit Thomas
MONICA*Angel”
FLYS “Got”
JENNIFER LOVE HEWITT “Dear”

WNKL/Elmira, NY

PD: Bob Quick

APD/MD: Eric Moon
JENNIFER LOVE HEWITT “Deal”
FAITH EVANS “Love™
NATALIE IMBRUGLIA “Smoke”

WRTS/Erie, PA.

PD: Jon Reilly

MD: Kasper
BACKSTREET BOYS “Give”
MONICA “Angel”
DEBORAH COX “Supposed”
SPICE GIRLS “Goodbye™
OFFSPRING *Pretty”

KDUK/Eugene, OR
PD: Paul Walker
MD: Valerie Steele
SARAH MCLACHLAN “Angel™
EMILIA"World”
OFFSPRING “Pretty”

WSTO/Evansville, IN
OM/PD: Sky Phillips
MD: Cindy Mercer
MONICA "Angel™
SPICE GIRLS "Goodbye™
JENNIFER LOVE HEWITT “Deal”
BOYZ It MEN “There”

KMCK/Fayetieville, AR
PD: Scott Johnson
MD: Mike Chase

MONICA *Angel™

FLYS “Got”

EMILIA “World"

BACKSTREET BOYS "Give”

WWCK/Flint, MI

PD: Scott Seipel

MD: Nathan Reed
NATALIE IMBRUGLIA “Smoke"
BLACKSTREET & MYA..“Take™
FLYS “Got”
JENNIFER LOVE HEWNTT “Deal”

WJMX/Florence, SC

DM/PD: Keith Mitchell

APD/MD: Kyle Shannon
SPICE GIRLS “Goodbye™
BACKSTREET BOYS “Give”
BLACKSTREET & MYA... Take™
JENNIFER LOVE HEWITT “Deal”
MONICA “Angel”
NATALIE IMBRUGLIA “Smoke™

WXKB/F. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn
MONICA *Anger”
FASTBALL “Fire”
EMILIA “Worid”
DAVE MATTHEWS BAND “Crush”

KISR/F. Smith, AR

PD/MD: Fred Baker
EMILIA"World”
SPICE GIRLS “Goodbye™
NATALIE IMBRUGLIA “Smoke™
MONICA “Anger
BACKSTREET BOYS "Give”
BOYZ II MEN “There”
TIMBALAND FMISSY...“Here”

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PDMD: Captain Chris Didier
APD: Ange Canessa
SARAH MCLACHLAN *Angel”
NEW RADICALS “Get”
BACKSTREET BOYS “Give

WYKS/Gainesville, FL
PD: Jeri Banta
MD: Nick Vance
SPICE GIRLS “Goodbye"
BOYZ I MEN “There®
JENNIFER LOVE HEWITT “Deal”

WSNX/Grand Rapids, Mi

PD: Todd Michaels

APD/MD: Keith Curry
SHAWNMULLINS “Lullaby”

WVTI/Grand Rapids, Mi

PD/MD: Jeff Andrews

APD; Eric 0'Brian
BACKSTREET BOYS “Give™
EMILIA "World”

WIXX/Green Bay, Wi
PD: Dan Stone

MD: David Burns

19 EMILIA "World”

1B BACKSTREET BOYS"Give"

WRHT/Greenville, NC
PD: J.T. Bosch
APDMD: Gina Gray
BACKSTREET BOYS “Give”
MONICA“Angel”
KHALEEL “Mercy"

WFBC/Greenville, SC
OM: Jim Kirkland
PD: Nikki Nite
EMILIA "Workd”
LENNY KRAVITZ “Fy"
SHAGGY FIUANET “Luv"
BOYZ I MEN “There”

WNNKMarrishurg, PA

PD: John 0’Dea

MD: Denny Logan
SARAH MCLACHLAN “Angel”
BLACKSTREET & MYA... “Take”
JENNIFER LOVE HEWITT “Deal”
LENNY KRAVITZ "Fiy"

WKSSMHartford, CT
PD: Jay Beau Jones
MD: Mike McGowan
BOYZ 1| MEN “There”
JAY-Z"Hard”
SPICE GIRLS *Goodbye™
DEBORAH COX "Supposed”
FASTBALL “Fire”
FLYS “Got"

KQMQ/Honolulu, HI
PD: Kathy Nakagawa
MD:; Justin Cruz
18 BACKSTREET BDYS "Give”
FASTBALL “Fire”
LAURYN HILL “Doo”

KXMEMonolulu, Hi
Co-PD: Jamie Hyatt
Co-PD: Kid Leo Baldwin
65 OFFSPRING "Get”
63 2PAC“Changes”
63 OUTKAST“Rosa”
26 CHEF "Chocolate”

KRBE/Mouston, TX

PD: John Peake

APD: Scotty Sparks

MD: Jay Michaels

37 SWEETBOX “Gonna

2  SHERYL CROW "Mistake”

7 DFFSPRING “Pretty”

7 SHAGGY FUANET ‘L
BLACKSTREET & MYA... “Take”

WKEEMuntington, WV
PD: Jim Davis
APD/MD: Gary Miller

4 DIVINE “Lately”

WZYPHuntsville, AL

PD: Bill West

MD: Stu Gray
‘NSYNC"God"
OFFSPRING “Pretty”
HOOTIE... “Lonely”

WZPL/indianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker

No Adds

WYOQY/Jackson, MS
PD/APD: Kevin Vaughan
MD: Brian Kelley
6 OFFSPRING “Pretty"

EMILIA “World"

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds

WAEZ/Johnson City, TN
OM: Bill Hagy
PD: Gary Blake
MD: Lisa Jo Etliot
JENNIFER LOVE HEWITT “Deal”
OFFSPRING “Pretty”

WGLU/Johnstown, PA

PD: Rich Adams

MD: Mitch Edwards

10 OFFSPRING “Pretty”
BACKSTREET BOYS “Give”
SARAM MCLACHLAN “Angel”
NICOLE "Make"

WKFR/Xalamazoo, Mi
PD: Dave Michaels
APD: Mark Anderson
MD: Craig Russell

JANET “Every”

NATALIE IMBRUGLIA “Smoke™

KMXV/Kansas City, MO
PD: Jon Zeliner

MD: Dylan

20 WILLSMITH Maam?™

12 BRANDY ‘Ever”

12 BACKSTREET BOYS "Give”

WWST/Xnoxville, TN

PD: Rich Bailey

APD/MD: Dave Stone
OFFSPRING “Pretty”

KSMB/Lafayette, LA

PD: Bobby Novosad

APD/MD: Brad Newman
BRAVO ALL STARS "Music™
FAITH EVANS "Love”
BACKSTREET BOYS "Give™
NATALIE IMBRUGLIA “Smoke”
MONICA “Angel”

WLAN/Lancaster, PA
PD/APD/MD: Vince
D'Ambrosio
EMILIA “Worid"
BLACKSTREET & MYA... “Take™

WHZZ/Lansing, MI

PD: Woody Houston

MD: Jetf Welling

14 OFFSPRING “Pretty”

10 EMILIA“World"

5 BACKSTREET BDYS “Give”
NATALIE IMBRUGLIA "Smoke™

WLKT/Lexington, KY

PD: Jill Meyer
BACKSTREET BOYS “Give”
SPICE GIRLS "Goodbye"
BOYZ Il MEN “There”
MONICA “Angel”

KFRX/Lincoin, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Fyler
BACKSTREET BOYS “Give™
EMILIA World"
EVERCLEAR “Father”

KHTE/Little Rock, AR
PD: Neal Ardman
MD: Atyne Hoover

LFO "Have”

TOUCH AND GO “Would"
EMILIA Workd"

CHER ~Believe™

OAVE MATTHEWS BAND “Crush”

KQAR/Little Rock, AR

OM/PD: Gary Robinson

APD: Rob Tanner
BACKSTREET BOYS “Give”

KilS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Tracy Austin
8  JENNIFER LDVE HEWITT “Deal”
5  JANET“Every”

DAVE MATTHEWS BAND “Crush™

WDJXAouisville, KY
DM/PD: C.C. Matthews
APDMD: Rod Phitlips
10 MONICA"Angel”
2PAC “Changes”
LENNY KRAVITZ *Fly”
BOYZ | MEN “There”
BACKSTREET BOYS “Give”

KZILubbock, TX
PD/MD: Jay Shannon
MONICA "Angel”
FASTBALL “Fire"

WMGB/Macon, GA
Group PD: James Gregory
EMILIA“Worid”
WILL SMITH “Miami”

WZEEMadison, Wi

PD/APD: Jimmy Steele

MD: Tommy Bodean

4 JENNIFER LOVE HEWITT “Deal”
LENNY KRAVITZ “Fy"

WJYY/Manchester, NH
PD/MD: Harry Kozlowski
APD: Steve Ouelletie

SPICE GIRLS “Goodbye™

™

OM: Billy Santiago
APD/MD: Jeff DeWitt

BOYZ 1 MEN “There”

SPICE GIRLS "Goodbye"

EVE 6 “Inside”™

NATALIE IMBRUGLIA “Smoke™

EMILIA“World”

EOWIN MCCAIN T

WAOQA/Melbourne, FL
OM/PD: Mike Lowe
NATALIE IMBRUGLIA “Smoke™
SPICE GIRLS “Goodbye”
EMILIA"Worid™
BARENAKED LADIES "Done”
JAY-Z “Hard"

WKSL/Memphis, TN
OM/PD: Chris Taylor
MD:; Robin Cole
4 HOUSTON & CAREY “Believe”
BACKSTREET BOYS “Give"
JANET “Every”
EMILIA “Worid™

WHYI/Miami, FL

PD: Robk Roberts

APD: Al Chie

MD: Diedre Poyner
BACKSTREET BOYS “Give™
U2"Sweetest”

WXSS/Milwaukee, W1

PD: Brian Kelly

APD; JoJo Martinez
R.KELLY & C. DION “Angel"
BOYZ 1| MEN “There”
BARENAKED LADIES “Done”

KDWB/Minneapolis, MN
PD: Rob Morris
APD/MD: Rich Davis
SARAH MCLACHLAN “Angel™
FASTBALL “Fire”

WABB/Mobile, AL
OM: Jay Haslings

PD: Darrin Stone

MD: Chris Ott

14 BARENAKEDLADIES “Done”

N
PD: Neil Sullivan
APDMD: Alan Fox
EMILIA “World”™

WVAQ/Morgantown, WV
PD/MD: Lacy Nefi
BARENAKED LADIES "Done”
EMILIA “World™
HOOTIE... “Lonely”

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jackson
MD: Kosmo

4 OFFSPRING "Pretty”

3 HOUSTOM & CAREY “Believe™

W0ZQ/Nashville, TN
OM: Jay Nunley
PD: Mike Gibson
EMILIA “World”
NATALIE (MBRUGLIA “Smoke”
JENNIFER LOVE HEWITT "Deal”

WRVW/MNashville, TN
OM: Charlie Quinn
PD: Jimmy Steele
APD: Tom Peace
9 EMILIA“World™
SHANIA TWAIN “Moment”
DIVINE “Lately”

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Palana
BACKSTREET BOYS “Give”
MONICA “Angel”
EMILIA "World™
DEBORAH COX “Supposed”
A2 *Hard

WKCi/New Haven, CT
PD: Kelly Nash
DAVE MATTHEWS BAND “Crush”
BRANOY “Ever”
FIVE "Things”

WQGN/New London, CT
DM: Franco
PD: Jim Reitz
APD: Brent McKay
15 LENNYKRAVITZ “Fiy"
JAVZ"Hard”
MONICA“Anger

KUMX/New Orleans, LA
OM: Dave Stewart
BACKSTREET BOYS "Give”

WEZB/New Orleans, LA
PD: Rnk Wagman
MD: J.Love
R. KELLY & C. DION “Angel”
OFFSPRING "Pretty”
BOYZ I MEN “There”

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

15 MONIFAH “Touch™

2 NEWRADICALS “Get”

2 WILLSMITH "Miami®

WRDX/Morfolk, VA

PD: Bill Thorman
BOYZ Il MEN “There”
NATALIE IMBRUGLIA“Smoke™
MONICA“Anger
SARAH MCLACHLAN“Angel”
SHAWN MULLINS “Lullaby”
TOUCH AND GO “Would”

WKPK/NW Michigan

PD: Rob Weaver

MD: Brent Carey

5 BACKSTREET BOYS “Give”
DAVE MATTHEWS BAND “Crush”
EMILIA “World"

KEH Didescr-Midiand, TX
PD/MD: Brent Henslee
MONICA “Angel™

FASTBALL “Fire”

KJYO/Okiahoma City, 0K
PD: Mike McCoy

MD: Jimmy Barreda

3 BACKSTREET BOYS “Give”

KQKQ/Omaha, NE
PD: Wayne Coy
APDMD: J.J. Morgan
DIVINE “Lately”
SARAH MCLACHLAN “Angel™
SEAL “Human™
OFFSPRING “Pretty”

WXXL/Orlando, FL
OM: Adam Cook
APD/MD: Pete DeGraafi
13 BACKSTREETBOYS "Give™
SHAGGY FAJANET “Luv”

WI100/Philadelphia, PA

OM: Glenn Kalina

APD: Robyn Bentley

MD: Jay Towers

10 JEWEL “Hands®
BLACKSTREET & MYA... “Take”
EVE6”Inside”
EMILIA "World”
BACKSTREET BOYS “Give”
SPICE GIRLS "Goodoye”

KPTY/Phoenix, AZ

PD: Byron Kennedy

MD: “Dead Air” Dave
No Adds

WBZZ/Pittsburgh, PA
PD: David Edgar
MD: Jonny Hartwell

No Adds

WJBQ/Portiand, ME
PD: Tim Moore
APD/MD: Keith Scott
WILL SMITH “Migmi™
NATALIE (MBRUGLA “Smoke"
BETTER THAN EZRA “Stars”

KKRZ/Portiand, DR

PD: Tommy Austin

MD: Johnny Quest
EMILIA “World®
MATCHBOX 20 “Back”

WERZ/Portsmouth, NH

DM/PD: Jack 0'Brien

MD: Jay Michaels
BACKSTREET BOYS “Give™

W3PK/Poughksepsie, NY
VP/Prog.: Brian Krysz
PD: Danny Michaels
APD/MD: Donnie Michaels
JENNIFER LOVE HEWITT “Deal”
HOOTIE... “Lonely"
BACKSTREET BOYS “Give”
OFFSPRING “Pretty”
0 “Westside”

WPRO/Providence, RI

PD: Tony Bristol

MD: Dave Morris
EMILIA “Worig"
SARAHMCLACHLAN “Angel™
NEW RADICALS "Get”

WHTS/Quad Cities, 1A-IL
OM/PD: Tony Waitekus
1 U2 “Sweetest”
OFFSPRING “Pretty”
EMILIA“Workd"

WDCG/Raleigh, NC
OM: Brian Burns
PD: Kip Taylor
APDMD: Chris Edge
12 EVERLAST “Like”
98 DEGREES “Because”
OFFSPRING “Pretty”

WRFY/Reading, PA

PD/MD: Al Burke
BARENAKED LADIES “Done”
NATALIE IMBRUGLIA “Smoke™

WRVQ/Richmond, VA

PD: Lisa McKay

Interim MD: Travis Dytan
DIVINE “Lately”
G00GOO DOLLS “Slide”
BLACKSTREET & MYA.. Take™

WXLK/Roanoke, VA
OM/PD: Russ Brown
LAURYN HILL “Doo”
EMILIA“World"
CHER “Believe”
NATALIE IMBRUGLIA “Smoke"

WPXY/Rochester, NY
OM/PD: Clarke Ingram
MD: Mike Danger
5 TOUCH AND GO “Would™
EVE 6 "Inside”
BRANDY “Eves”

WZO0K/Rockiord, IL
PD: Scott Chase
APD/MD: David Jay

FLYS “Got”

BARENAKED LADIES “Done”

DIVINE “Lately”

KDND/Sacramento, CA
Station Mgr. Steve Weed
DIVINE "Lately”
BACKSTREET BOYS “Give”

WTCF/Saginaw, Ml
PD: Mark McGill
APD: Jull Jay
MD: Tom Grimm
NEW RADICALS "Get"
"N SYNC “God”

KSLZ/St. Louis, MO

PD: Jeft Kapugi

MD: Rich Stevens
BACKSTREET BOYS “Give”
BOYZ It MEN “There™

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Jeff McCartney

No Adds

KO0XM/San Antonio, TX

PD: Krash Kelly

MD: Duncan James

9 MATCHBOX 20 “Back”

5 BACKSTREET BOYS ‘Give”
MADONNA “Power”
SHAGGY FAJANET “Luv™

KHTS/San Diego, CA
PD: Diana Laird

APD: Ron Geronimo
MD: Hitman Hayes

1 SPICE GIRLS “Goodbye™

1 R.KELLY & C. DION “Angel”
1 FAITHEVANS “Love”

1 SHAWNMULLINS “Lultaby”
1 CAKE"Never”

KSLY/San Luis Obispo, CA
OM/PD: Dave Christopher
MD: Adam Bums
13 EVERLAST “Like
BARENAKED LADIES “Done”
FLYS"Got”

KZQZ/San Francisco, CA
PD: Mark Adams

MD: Lara Scott

20 SPICE GIRLS “Goodbye™

KBKS/Seattie, WA

PD: Mike Preston

MD: Paul Anthony
No Adds

KRUF/Shreveport, LA

PD: Catfish Kelly

MD: Woody Austin
DAVE MATTHEWS BAND “Crush”
SPICE GIRLS “Goodbye”
BACKSTREET BOYS “Gre”
NATALIE IMBRUGLIA "Smoke”
BOYZIIMEN ‘There”

KZZu/Spokane, WA
PD: Ken Hopkins
MD: Paul Gray
11 EMILIA"World”
6  MONICA“Ange”

EVE 6*inside”

WDBR/Springfield, IL
PDMD: Rik Blade
BACKSTREET BOYS "Give™

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
29 SEMISONIC ‘Closing™
28 NATALIEIMBRUGLIA Tom™
11 HOOTIE... "Wait”
WILL SMITH “Miami”
EMILIA“World"
MATCHBOX 20 “Back™
DIVINE "Lately”
RLYS“Gol"

WNTQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Olsen
BACKSTREET BOYS “Give”
MONICA “Angel™
NATALIE IMBRUGLIA “Sroke™
BOYZ It MEN “There”
SPICE GIRLS "Goodbye™

WWHT/Syracuse, NY

POMD: J.J. Rice

5 'NSYNC “God
SHAWN MULLINS “Luliaby”
EVERCLEAR “Father”
BLACKSTREET & MYA.. “Take”

WWLD/Tallahassee, FL
PD/MD: Steve King
APD: Buzz Craven

6 OFFSPRING “Pretty”

WFLZ/Tampa, FL

OM/PD: B.J. Harris

APD/MD: Domino
BACKSTREET BOYS “Give”
MONICA“Angel"

WMGl/Terre Haute, IN
PD: Rich 0’Brien
MD: Steve Smith
BACKSTREET BDYS “Give”
EMILIA “Worid”
DIVINE “Lately"
NATALIE IMBRUGLIA “Smoke”

WVKS/Toledo, DH

PD: Mike Wheeler

APD/MD: Bilt Michaels
LAURYN HILL "Doo”
GOD GO0 OOLLS "Slide”
HOUSTON & CAREY "Believe”

WPST/Trenton, NJ

PD: Dave McKay

MD: Chris Puorro

4 OFFSPRING "Pretty”
2PAC"Changes”

KRQQ/Tucson, AZ
OM/PD: Tim Richards
APD: Ryno
MD: Randy Williams

No Adds

153 Yotal Reporters
153 Current Reporters
151 Current Playlists

KHTT/Tulsa, 0K

OM: Sean Phillips

PD: Carly Rush

MD: Scofty Mac
CHER “Beieve”

LFQ "Have"
TOUCH AND GO “Wiould”

WWKZ/Tupelo, MS
PDMD: Rick Stevens
BOYZ (I MEN “These"
MONICA “Angel”
DEBORAH COX “Suppased”
NATALIE IMBRUGLIA *Smoke™
BACKSTREET BOYS “Give”

KISX/Tyler, TX
Interim PD: Larry Kent
MD: Mick Fulgham
OFFSPRING *Pretty”
MONICA“Angel"
FLYS “Got”
BOYZII MEN “There”
EMILIA "World"

WSKS/Utica, NV

PD: Stew Schawtz

APDMD: Gina Jases
BACKSTREET BOYS *Give”
OIVINE “Lately”
JENNIFER LOVE HEWITT "Deal”

KWTX/Waco, TX

PD: Flash Phillips

31 'NSYNC*God"
BOYZHI MEN “There”
NATALIE MERCHANT “Break”
MONICA *Angel”
EMILIA “Workd"

WWZZ/Washington, DC
PD: Dale 0'Brian
APDMD: Ron Roxs
11 NEXT“Close”
EAGLE-EYE CHEPRY “Save”
BACKSTREET BO*S “Give™
EMILIA “World"
DAVE MATTHEWS BAND “Crush”

WIFC/Wausau, Wl

PD: Danny Wright

MD: Jeff Murray
BACKSTREET B0XS “Give™

WLDYWest Paim Beach, FL

OM: Dave Denver

PD: Jordan Walsh

APD; Dave Vayds
BACKSTREET BOYS “Give™
BRANDY “Ever”
NEW RADICALS "Get”

KKRD/Wichita, KS
PO: Jack Oliver
MD: Craig Hubbarg
DAVE MATTHEWS BAND “Crush”

WBHT/Wilkes Barre, PA
Inferim PD: Aaren Roberts
MD: Mark McCa:thy

SEAL "Human”

EMILIA "World™

WKRZ/Wilkes Barre, PA
PD: Tony Banks
APDMD: Jerry Padden
DIVINE “Lately”
JENNIFER LDVE HEWITT “Deal”
EMILIA "World™

WSTW/Wilmisgton, DE
PD: John Wilsan
APDMD: Mike Kossi

WILL SMITH “Mani™

CHER *Believe”

OFFSPRING “Pretty”

KFFM/Yakima. WA

PD: Jim Allen

MD: Harrison Waod
BOYZ Il MEN “Toere™

WYCR/York, PA

OM: Rick McCauslin

PD: Davy Crodkett

MD: Salty V.
JENNIFER LOVEHEWITT “Deal”
BACKSTREET BUYS “Give”
OFFSPRING "Protty”

WHOT/Youngstown, OH
PD: Tom Pappas
OFFSPRING “Pretty™
EMILIA"Work™
BACKSTREET BDYS "Give”

e ———— e

Reported Frozen Playlist (2):

WRZE/Cape Cod, MA
WBLUVL.ong Island, NY

— wwwamericanradiohistaorvy com



www.americanradiohistory.com

44 ¢ R&R November 27, 1998

CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

1
Wy WHTZ/New York KIIS/Los Angeles KZ0Z/San Francisco WI00/Philadelphia 1061 KISSFM KHKS/Dallas
o ) (212) 239-2300 057 | |E® sas-0z7 (415) 9570057 (610) 667-8100 : {214) 8913400
: Poleman/Bryant . Kieley/Austin Adams/Scott Kalina/Towers Lambert/Reynolds
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63 53 61 63 GOO GOO DOLLS/Ms 54 57 55 53 ALL SAINTS/Never Ever 71 73 69 71 ONVINENLately 49 58 66 62 MONIFAH/Touch It 42 57 71 72 SHERYL CROWMy Favorite Mistake
14 30 49 63 SHANIA TWAINFrom This Moment On 35 36 48 53 EAGLE-EYE CHERRY/Save Tonight 37 45 71 71 SHAWN MULLINSLullaby 60 55 56 61 SHAGGY FUANETALwv Me, Luv Me 39 48 49 60 JEWELHands
62 60 61 63 FAITH HILUThis Kss 37 31 52 49 BACKSTREET BOVS/TH Never Break. 71 73 74 69 JENNIFER PAIGE/Crush 50 62 62 60 NICOLEMake It Hot 31 48 45 56 BRANDY/Have You Ever?
62 61 62 62 JENNIFER PAIGEGrush 59 52 39 49 BARENAKED LADIES/One Week 74 69 70 68 AALIVAWAre You That.. 53 61 58 60 MONICATe First Night 28 36 49 48 EVERYTHINGHooch
21 32 20 57 BARENAKED LADIES/One Week 57 54 55 45 GOO GOO DOLLSris 71 74 73 60 SHERYL CROW/My Favorite Mistake 59 59 60 59 NEXT/Too Close 67 58 46 47 JANET/Go Deep
63 51 63 54 98 DEGREES/Because Of You 29 32 33 36 THIRD EYE BLIND/Jumper 74 63 69 49 NEXT/Too Close 50 64 58 58 USHERMy Way 51 69 63 47 ALL SAINTSMever Ever
35 34 38 51 SHAWN MULLINSAullaby 38 36 35 36 SHERYL CROWMy Favorite Mistake 22 27 38 49 THIRD EVE BLINDAumper 37 42 37 54 SWEETBOXEverythings.. 27 47 54 47 NEXT/Too Close
- - 34 37 MAOONNAThe Power Of... 31 50 55 34  FAITH HILLTHis Kiss 37 42 42 43 BRITNEY SPEARS/...Baby One More... 24 37 38 40 MADONNATThe Power Of.. 43 48 50 42 AALIAH/Are You That..
36 10 8 36 BRANDY/Have You Ever? 30 27 33 33 SHAWN MULLINS/Luliaby 10 22 41 40 ‘N SYNGAGod..) A Litte. 51 43 40 40 BARENAKED LADIES/One Week 19 51 67 40 EOWIN MCCAIN/II Be
12 14 16 36 DIVINE/Lately 32 33 34 32 JANET/Go Deep 72 64 35 40 ALL SAINTS/Never Ever 66 61 63 40 AALIAWAre You That. 25 28 40 40 MONIFAH/Touch It
61 40 40 33 MONICAThe First Night 28 32 31 30 GOO GOO DOLLS/Side 41 44 39 40 BARENAKED LADIES/One Week 16 28 38 39 N SYNG/(God..) A Litl.. 15 24 27 40 EAGLE-EYE CHERRY/Save Towight
31 43 50 31 NEXT/Too Close 35 36 16 28 N SYNG/Tearin' Up My Heart 21 29 30 39 MONIFAH/Touch ft 21 24 25 38 LFO/It | Cant Have You 34 37 35 39 GOO GOO DOLLY/Ifs
8 17 10 31 BLACKSTREET & MYA../Take Me There 27 28 31 28 EVERYTHING/Hooch 33 37 34 38 JANET/Go Deep 30 40 37 38 98 DEGREES/Because Of You 21 38 35 38 THIRD EYE BLIND/Jumper
14 7 7 29 THIRD EYE BLIND/Jumper 32 24 26 27 JENNIFER PAIGE/Crush 40 33 31 38 ‘N SYNG/earin' Up My Heart - - - 34 BRANDYMave You Ever? 5 13 26 37 WILL SMITHMami
38 56 42 2B ‘N SYNG/Tearin' Up My Heart 19 27 30 26 98 OEGREES/Because Of You 31 34 32 38 INOWTime After Time 42 39 36 34 FIVEMhen The Lights... 9 19 32 37 SHAWN MULLINS/Lullaby
9 19 11 27 SHERYL CROW/My Favorite Mistake 36 36 32 25 ALANIS MORISSETTE/Thank U 39 28 33 34 BRIAN MCKNIGHT/Anytime 10 16 19 33 DIVINE/Lately 49 46 48 35 BARENAKED LADIES/One Wesk
- - 22 25 CHERMBeleve 22 23 28 24 JEWEUMands 18 15 15 33 BRANDYHave You Ever? 24 24 23 32 BRITNEY SPEARS/..Baby One More... © 14 18 33 SHAGGY FAANET/LW Me, Lus Me
34 61 61 24 BACKSTREET BOYSAl Never Break.. 16 16 27 24 FASTBALUFire Escape 18 20 33 32 SHAGGY FUANETLw Me, Lv Me 19 31 13 31 BACKSTREET BOYSAN Never Break.. 37 45 46 32 ALANIS MORISSETTE/Thank |J
40 48 39 21 SUGAR RAY/Abracadabra 26 26 27 24 SEMISONIC/Closing Time 19 24 35 32 EVE 8/nside Out 24 27 30 31 WILL SMITHMiami - 30 28 30 98 DEGREES/Because Of You
- 23 29 20 HOUSTON & CAREYMnen You Believe... 19 17 20 22 PM DAWNI Had No Right 34 31 31 32 WILL SMITHAust The Two Of Us - - 20 29 BLACKSTREET & MYA /Take Me There - 16 20 27 ‘N SYNC/AGod..) A Litte...
14 10 13 19 BRITNEY SPEARS...Baby One More.. - 13 16 21 MATCHBOX 20/Back 2 Good 16 156 31 32 EAGLE-EYE CHERRY/Save Tonight 29 34 33 28 VOICES OF THEORY/Say it 31 41 28 27 JENNIFER PAIGECrush
-+ 719 18 VOICES OF THEORYWherever You Go 12 18 17 21 AALIVAH/Are You That.. 29 31 32 31 WILL SMITHMiami 17 23 24 27 LAURYN HILL/Doa Wop (That Thing) 29 23 22 23 AEROSMITHI Don't Want To.
22 24 24 17 RKELLY & C. DIONTm Your Angel 16 18 17 20 EVE 6nside Out 31 33 33 31 JEWELHands 23 23 21 26 SHANIA TWAINFrom This Moment On 32 30 35 22 FAITH HILUTHs Kiss
- 11 13 17 FIVEAts The Things. 17 17 15 19 SHANIA TWAINFrom This Moment On 26 25 24 30 98 DEGREES/Because Of You 10 13 21 25 BOYZONE/AI The Time In... 17 17 18 20 SRITNEY SPEARS/...Baby One More..
24 9 7 17 NEX St Love You - - 15 18 R.KELLY & C. DIONTm Your Anget 33 32 24 29 ALANIS MORISSETTE/Thank U - - - 24 EMILIABY 8ig World 20 19 10 15 PRAS MICHEL F/ODB. /Ghetts Supastar...
62 36 37 17 LAURYN HILLCant Take My... 19 19 18 17  WILL SMITHAust The Two Of Us 22 9 25 28 MADONNAThe Power Of.. - - - 21 DRU HILUThese Are The Times - - 5 13 JENNIFER LOVE HEWITT/Mow Do | Deal
« - - 1T NEW RADICALS/You Get What You.. - - 16 16 MADONNAThe Power Of... 17 21 23 27 LAURYN HILL/Doo Wop (That Thing) 33 30 29 20 JENNIFER PAIGE/Crush - 10 7 12 LAURYN HILL/Doo Wop (Tha: Thing)
15 19 14 14 ALL SAINTSNever Ever - - 11 14 CHERmBelieve 29 24 23 22 GOO GOO DOLLS/rs - - 12 20 THIRD EYE BLIND/Jumper 6 9 9 12 GOOGOO DOLLY/Side
20 23 13 11 SEALHuman Beings - - 14 14 GRANDYMave You Ever? 25 24 21 20 MONICAThe First Night 17 21 22 19 FIVE/HS The Things... 11 11 11 11 NICOLEMake It Hot
20 20 16 11 N SYNCAGod..) A Litte... 15 18 16 13  SAITNEY SPEARS/...Baby One More. - 5 8 19 NEW RADICALSNou Get What You. 19 20 12 19 SEASTIE BOYS/Intergalactic 25 15 13 9 MADONNAThe Power Of..
26 21 35 11 FASTBALLFire Escape - - - 12 NEW RADICALSYou Get What You... 14 2D 19 18 GOO GOO DOLLS/Side - - 10 19 DEBORAH COX/Nobody's Supposed.. 1110 9 8 EVERCLEAR/Father Of Ming
© - 13 11 JANET/very Time -« - 11 EVERCLEAR/Father Of Mine 40 36 35 17 BACKSTREET BOVS/ Never 8reak... 12 10 15 14 TQ/Westside 10 8 11 8 HOUSTON & CAREYAWhen Yau Believe...
- - 11 OFFSPRING/Pretty Fly (For..) 10 7 13 17 EVERYTHINGHooch 14 17 16 13 R.KELLY & C. OION¥m Your Angel 5 5 5 § SHANIA TWAINFrom This Mwment On
8 JAY-ZHard Knock Lite 18 15 13 16 EDWIN MCCAINTI Be - = - 11 ALANIS MORISSETTE/Thank U - - 5 5 BLACKSTREET & MYA./Take Me There
- 8  EVERCLEAR/Father Of Mine 14 23 16 15 HOUSTON & CAREYMhen You Believe... 21 14 13 10 NEXT Sl Lo You - - -5 JANETEvery Time
11 14 11 8 NICOLEMake It Hot 14 15 14 14 NICOLEMake It Hot 24 27 24 10 BRAVO ALL STARSALet The Music... 16 14 8 5 R.KELLY & C. DIONIm Your ange)
9 15 15 7 ALANIS MORISSETTE/Thank U - - 5 14 OFFSPRING/Pretty Fly (For..) - - - 10 JAY-ZMard Knock Lite - - - 5 OFFSPRING/Pretty Fly (For..)
- - 6 LENNY KRAVITZRy Away 23 17 15 14 AEROSMITHA Dont Want To... 10 12 10 7 EVE &nside Out - - EMILIA/BIg 8ig Workd
- - EMILIABig Big World 38 37 30 12 FIVEMhen The Lights... <. - - JANET/Every Time - MATCHBOX 20/Back 2 Good
- - BACKSTREET BOYS/AH | Have To Gre 9 8 9 10 SHANIA TWANFrom This Moment On - =« - JENNIFER LOVE HEWITTHow Do | Deat
]
WKFS/Cincinnati WKRQ/Cincinnati [ * 101.9 KDND/Sacramento KMXV/Kansas City %’%&vr\)@ WXSS/Milwaukee
(513) 621-9326 ; (513) 763-5686 L (916) 334-7777 (816) 756-5698 f ) 1__3&-,#.;/ (414) 529-1250
Scheissler/Jamie Marino/Kelly e theend | |veco “M Zellner/Dylan R ] Kelly/Ma tinez
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE
IW W LW TW IW 2W LW TW IW 2W LW TW IW 2W LW TW IW 2W LW TW
88 86 87 83 AALIVAWAr You That.. | 75 72 77 79 EAGLE-EYE CHERRY/Save Tonight 58 70 70 70 SHAWN MULLINS/Lullaby 60 64 64 64 ALANIS MORISSETTE/Thank U 40 65 65 67 SHAWN MULLINSALullaby
- 37 61 88 WILL SMITHMiami 76 75 77 76 HARVEY DANGER/Fagpole Sitta 69 70 70 70 EAGLE-EYE CHERRY/Save Tonight 62 62 62 62 ALL SAINTSNever Ever 67 66 67 66 SARAH MCLACHLAN/Angel
81 84 86 87 ALL SAINTSMever Ever 73 73 75 75 BARENAKED LADIES/One Week 70 79 70 70 GOO GOO DOLLS/fs 40 56 56 60 SHAWN MULLINSLullaby 66 66 67 66 EVE Gnside Out
85 84 78 86 LAURYN HILL/Cant Take My.. 40 69 73 75 FASTBALLfFire Escape 37 43 65 69 THIAD EYE SLIND/umper 54 58 58 58 SHERYL CROWMy Favorite Mistake 66 67 65 66 THIAD EYE SLIND/Jumper
58 87 88 86 MONICATThe First Night 32 57 72 74 THIRD EYE BLIND/Jumper 69 63 69 69 EOWIN MCCAINTH Be 52 52 54 56 AALIVAH/Are You That.. 18 20 66 66 SHAGGY FUANET/Av Me, Lui Mz
89 90 85 86 SHAGGY FUANETALV Me, Luv Me 36 70 74 74 GOO GOO DOLLS/Side 51 44 65 69 FAITH HILUTHis Kiss 30 36 44 48 EAGLE-EYE CHERRY/Save Tonight 24 28 37 36 BRANDYMave You Ever?
43 50 62 86 MONIFAH/Touch It 35 39 40 70 SHAWN MULLINSAullaby 42 44 65 69 SHERYL CROWMy Favorite Mistake 44 48 46 46 JEWELMands 43 35 37 36 GOD GOO DOLLS/Skde
30 36 41 67 SHAWN MULLINSLullaby 70 74 49 45 ALANIS MORISSETTE/Thank U 58 63 46 44 SHAGGY FUANETALuv Me, Luv Me 34 36 36 44 THIRD EYE BLIND/AJumper 29 26 29 36 MONICAThe First Night
79 87 87 63 EAGLE-EVE CHERRY/Save Tonight 73 53 71 45 GOO GOO DOLLSArs 23 23 38 42 MONIFAH/Touch i 64 54 52 44 BARENAKED LADIES/One Week 66 35 39 35 AALIYAH/Ae You That..
46 53 53 50 NICOLEMake it Hot 32 35 40 40 SHANIA TWAINFrom This Moment On 69 69 47 41 AALIVAH/Are You That.. 32 38 40 40 FASTBALLfFire Escape 39 34 38 34 VOICES OF THEORY/Say It
37 38 38 47 THIRD EVE BLIND/Jumper 74 48 43 40 EVERYTHINGHooch 21 28 28 40 ‘N SYNC/(God..) A Litte... 36 38 38 38 GOO GOO DOLLS/Slide 34 37 41 33 EVERYTHINGHooch
32 34 40 A7 EVE GAnside Out 41 40 41 39 EVERCLEARA Wit Buy You.. 34 22 42 40 JENNIFER PAIGE/Crush 24 26 30 28 EVE 8nside Out 40 38 40 33 NICOLEMake it Hot
48 48 48 44 KP & ENVYVSwing My Way 14 30 38 39 MATCHBOX 2/Back 2 Good 69 69 40 40 BARENAKED LADIES/One Week 18 22 28 28 ‘N SYNCAGod..) A Litte... 40 38 39 33 USHERMy Way
31 39 35 44 SHERYL CROW/My Favorite Mistake - 25 37 39 SARAH MCLACHLAN/Angel - - 25 39 BRANDYMHawe You Ever? 28 28 26 26 MATCHBOX 20/Back 2 Good 66 38 37 33 INOJTime Atter Time
8 5 1B 43 DVINEfLately 29 35 36 38 EVERCLEAR/Father Of Mine -3 18 39 LAURYN HILL/Doo Wop (That Thing) 16 18 24 24 NEW RADICALS/You Get What You.. 40 66 35 32 EAGLE-EYE CHERRY/Save Tonight
21 32 33 35 USHERMy Way 35 38 29 37 JEWEUHands 44 43 24 39 ALANIS MORISSETTE/Thank U 22 20 24 24 BRITNEY SPEARS/..Baby One More... 33 22 28 29 FASTBALLfFire Escape
19 26 25 34 JEWEUMands - 5 33 33 EMILWBIg Big World 33 38 39 37 GOO GOO DOLLS/Slde 20 20 22 22 98 DEGREES/Because Of You 24 28 31 28 NEW RADICALSYou Get What You...
-7 14 34 JANETEvery Time 71 42 39 32 MATCHBOX 2Real World 29 29 31 33 BRITNEY SPEARS/..Baby One More... © - - 20 WILL SMITHMiami 28 26 20 27 98 DEGREES/Because Of You
86 87 69 30 NEXT/Too Ciose 11 18 17 32 EVE 6nside Out 19 29 31 33 FVEMS The Mhings... 12 14 18 20 R KELLY & C. DIONTm Your Angel 23 24 22 27 BACKSTREET BOYSNH Never break..
86 87 70 28 EVERYTHINGHooch - - 25 30 U2Sweetest Thing -~ 7 19 32 JENNIFER LOVE HEWITT/How Do | Deal 14 14 14 20 LAURYN HILL/Doo Wop (That Thing) 20 24 22 24 MATCHBOX 20/Back 2 Good
24 27 26 28 KTl & JOJOAK My Lite 29 27 28 30 FASTBALL/The Way 29 27 29 32 98 DEGREES/Because Of You 12 12 18 18 MONIFAH/Touch It - 16 28 24 EVERCLEARFather Of Mine
27 - 29 27 USHERNou Make Me Wanna.. 35 26 27 30 NATALIE IMBRUGLIATom 19 27 29 31 NEXTA Stll Love You 16 16 14 16 HOUSTON & CAREY/When You Believe. 14 17 17 23 DIVINEAately
34 36 33 26 HARVEY DANGERFagpoke Sitta 34 29 31 29 GREEN DAY/Time Of Your Life.. 18 22 24 25 EVE 8/nside Out 14 14 14 14 SHANIA TWAINFrom This Moment On 17 20 22 23 CAKEMever There
8 8 11 26 LAURYN HILL/Doo Wop (That Thing) 29 26 29 29 AEROSMITHA Don't Want To. 44 - 29 24 BRAVO ALL STARS/Let The Music.. - 12 12 14 SEAUMuman Beings 19 20 23 21 LAURYN HiLL/Doo Wop (That Thing)
16 20 20 21 ALANIS MORISSETTE/Thank U - - - 28 MADONNATThe Power Of.. 22 25 37 24 MADONNAThe Power Of... 26 22 14 14 MADONNAThe Power Of.. © - 18 21 LENNY KRAVITZFl Away
13 16 17 11 98 DEGREES/Because Of You 27 30 31 28 HOOTIE./ Wil Wait - - - 22 BLACKSTREET & MYA./Take Me There © - - 12 BRANDY/Have You Ever? 24 24 27 21 JEWEUHands
- 10 13 10 BLACKSTREET & MYA. /Take Me There 32 29 33 28 SEMISONIC/Closing Time 19 24 21 19 FASTBALLfFire Escape -« - 12 BACKSTREET BOYS/AN | Have To Give - - - 20 EMILIABig Big World
5 - 9 9 MASE FTOTALMNat You Want - - - 28 BRIAN SETZER ORCHAmp Jive A" Wail 21 15 5 18 WILL SMITHMiami 12 12 12 12 UZSweetest Thing 15 15 18 19 MONIFAH/Touch tt
12 10 12 9 HOUSTON & CAREYMhen You Beleve. - 12 18 27 OFFSPRING/Pretty Ry (For..) - 19 13 18 NEW RADICALSou Get What You... - - 10 10 DAVE MATTHEWS BAND/Crush 15 16 16 18 ‘N SYNC/(God..) A Litte.
- - 6 8 NEW RADICALS/You Get What You.. 40 38 40 26 SMASH MOUTH/Can't Get Enough.. 8 9 16 18 U2Sweetest Thing - 10 10 10 FIVE/S The Things. 16 21 16 18 BRITNEY SPEARS/..Baby One More...
-8 BACKSTREET BOYSAI Never Break... 38 40 22 19 FAITH HILUThis Kiss 43 41 41 18 ALL SAINTSNever Ever 19 20 18 17 SHANIA TWAINFrom This Moment On
7 13 8 FASTBALLfFire Escape 18 18 19 18 AALIVAH/Are You That.. - 7 15 16 NICOLEMake It Hot < - 16 17 WILL SMITHMiami
10 12 10 8 BAITNEY SPEARS/...Baby One More. 25 17 26 17 WILL SMITHAust The Two Of Us - - - B RKELLY & C. GIONTm Your Angel - 17 18 17 OFFSPRINGPretty Fly (For..)
7 7 8 7 FIVE/Ms The Things.. - - 11 15 MONIFAH/Touch It - - - - DIVINEately - 19 17 17 BLACKSTREET & MYA.J/Take Me There
- - T OFFSPRING/Pretty Fly (For..) 9 14 14 15 N SYNC/(God..) A Litte.. - - - - BACKSTREET BOYS/A! | Have To Give - - - 16 DAVE MATTHEWS BAND/Crusit
. 37 EMILIABiG 8ig World - - - 13 BARENAKED LADIESs All Been Done - - 14 13 JAV-ZMard Knock Lite
- 3 6 MADONNAThe Power Of... 8 15 9 10 NEW RADICALS/You Get What You... -+ 13 11 12 HOUSTON & CAREYMhen You Believe...
8 10 5 BEASTIE BOYS/ntergalactic 18 32 26 5 SHERYL CROW/My Favonte Mistake 9 11 13 10 ALANIS MORISSETTE/Thank U
- -2 600 GOO DOLLS/Side -« - - AKELLY & C. DIONTm Your Angel
1 MATCHBOX 20/Back 2 Good - - - BOYZ il MENT Wil Get There
WPRO/Providence WNCI/Columbus, OH K0(M/San Antonio 2 - KZHT/Salt Lake City
(401) 433-4200 m% (614) 430-9624 (210) 736-9700 % (801) 908-1300
Bristol/Morris Shannon/Sharpe Kelly/James bty Summers/McCartney ox
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IV 2W W Tw IW 2N LW TW IV 2W W TW IW 2w W TW
43 30 52 53 FATH HILUThis Kiss 34 43 55 59 ALANIS MORISSETTE/Thank U 49 56 73 79 SHAWN MULLINSALulaby 55 74 74 74 FAITH HILUThs Kiss 20 48 95 99 °N SYNC/(God..) A Lite..
56 57 556 52 AEROSMITHA Don't Want To.. 32 37 38 59  SHAWN MULLINSLullaby 57 72 77 78 EVE 6nside Out 27 59 76 72 EAGLE-EYE CHERRY/Save Tonight 94 98 99 98 DIVINE/Lately
56 57 51 52 600 GOO DOLLS/fs 60 61 34 58 MATCHBOX 20/Real World 56 64 76 78 SHERYL CROW/My Favorite Mistake 60 74 74 57 JANET/Go Deep 37 85 98 98 LAURYN HILL/Doo Wop (That Thing)
41 54 55 51 BARENAKED LADIES/One Week 60 61 59 56 ALL SANTS/Never Ever 77 77 78 71 GOO GOO DOLLSArs 44 45 41 56 BRIAN MCKNIGHT/Anytime 64 18 98 98 BRANDYMave You Ever?
45 34 55 51 SHANIA TWAINFrom This Moment On 65 62 61 56 FAITH HILL/Mis Kiss 47 54 54 74 THIRD EYE BLIND/Jumper 20 24 20 48 GOO GOO DOLLSArs .49 73 79 95 98 DEGREESBecause Of You
26 22 33 51 SHAWN MULLINSLullaby 31 35 20 55 NEXT/Too Close 56 53 55 56 GOO GOO DOLLS/Skde 61 45 45 48 BACKSTREET BOYS/TN Never Break.. 29 44 94 81 BLACKSTREET & MYA./Take ‘We There
27 30 37 49 EAGLEEYE CHERRY/Save Tonight - - - 53 K1 & JOJOAR My Lite 76 78 60 56 AEROSMITHA Dont Want To.. 20 21 27 47 INOWLove You Down 87 97 80 BO JAY-ZMard Knock Lite
57 55 53 40 N SYNC/Tearin’ Up My Heart 35 37 39 44 THIRD EYE BLIND/Jumper 48 41 53 55 ALL SAINTSMever Ever 43 28 43 44 EDWIN MCCAINTH Be 43 49 57 52 BARENAKED LADIES/One Wesk
25 56 50 36 GREEN DAY/Time Of Your Life... 9 18 24 4D BRITNEY SPEARS/..Baby One More.. 45 46 55 53 JEWELHands 34 34 36 44 SHAWN MULLINSLulaby 97 65 51 50 MONICAThe First Night
29 30 34 33 THIRO EYE BLINDAumper 35 35 36 39 SHERYL CROW/My Favorite Mistake 25 41 44 52 SARAH MCLACHLAN/Angel 35 37 39 42 NEXT/Too Close 95 63 48 50 MYA F/SILKK. Movin' On
24 30 35 32 ALANIS MORISSETTE/Thank U 13 18 29 38 EAGLE-EYE CHERRY/Save Tonight 21 23 43 48 BRITNEY SPEARS/...Baby One More.. 63 48 50 41 BARENAKED LADIES/One Week 38 46 50 49 ALANIS MORISSETTE/hank |
29 32 36 31 98 DEGREES/Because Of You 22 23 32 36 98 DEGREES/Because Of You 24 42 46 48 EAGLE-EVE CHERAY/Save Tonight 65 72 73 41 ALL SAINTS/Never Ever . 64 50 50 48 MONIFAH/Touch It
46 30 35 31 BACKSTREET BOYSA Never Break.. 20 13 26 35 EVERYTHING/Hooch - - 37 47 NEW RADICALSMou Get What You... 34 45 48 39 THIRD EYE BLIND/Jumper 40 41 33 48 JERMAINE DUPRVJAY-ZMoney Aint A Thang
19 23 26 30 JEWELMands 14 10 25 35 EVE &inside Out - - - 37 EVERCLEARfather Of Mine 37 30 23 36 EVE &nside Out 34 53 49 46 BRAVO AL STARS/Let The Masic...
33 57 55 29 WILL SMTHAust The Two Of Us 1B 15 22 32  AALIAW/AR You That. - - 16 24 BRANDYMawe You Ever? 22 25 35 33 98 DEGREES/Because Of You - 7 47 46 DEBORAH COXNobody's Suposed..
28 29 34 29 SHERYL CROW/My Favorite Mistake 34 36 35 30 JANET/Go Deep - 18 21 22 'N SYNC/{God...) A Litte... 21 28 31 33 SHERYL CROWMy Favorite Mistake 34 42 39 45 LAURYN HILLCan' Take My..
- 315 24 CHERMBelieve 31 31 29 28 JEWELMands - - - 9 MATCHBOX 2VBack 2 Good 35 34 32 32 PM DAWNA Had No Right - 44 50 44 2PAC/Changes
21 24 26 24 R KELLY & C. OIONTM Your Angel 63 62 44 27 BARENAKED LADIES/One Week - - - 5 BACKSTREET BOYS/AN | Hawe To Give 27 27 26 28 BRITNEY SPEARS/...Baby One More... 22 62 29 44 TQMWestside
9 11 10 23 WILL SMITHMami 12 24 29 26 SHANIA TWAINFrom This Moment On -« - - MADONNATNe Power Of... 20 30 27 28 GOO GOO DOLLS/Skde 91 99 53 44 DAU HILL FREDMAN/How Deep Is Your...
14 17 20 21 MADONNA/The Power Of... 37 30 43 24 N SYNG/Tearin' Up My Meart -« - - SHAGGY FUANETAY Me, Luv Me 41 32 47 24 ALANIS MORISSETTE/Thank U 6 6 7 41 RKELLY &C. DIONYM Your ingel
16 16 12 18 GOO GOO DOLLS/Slide 55 55 56 24 WILL SMITHUust The Two Of Us 11 13 13 24  SARAH MCLACHLAN/Angel 50 51 52 30 XSCAPEMy Little Secret
9 10 12 18 EVERCLEAR/Father Of Mine 24 23 20 20 GOO GOO DOLLS/Slde 9 13 27 24 MADONNAThe Power Of... 7 7 8 26 KRKFRANKLINLsan On Me
12 17 23 17 EVE 6nside Out 34 29 23 17 JENNIFER PAIGE/Crush 13 14 16 22 U2/Sweetest Thing 9 7 26 26 WILL SMITHMiami
- - - 17 JENNIFER LOVE HEWITTMow Do | Deal - - 11 17 EMILIABig Big Worid 21 19 18 21 JEWELMands 45 48 52 25 NICOLEMake It Hot
10 14 14 16 BRITNEY SPEARS/..Baby One More. 36 32 46 17 EDWIN MCCAINTN Be -7 13 19 FASTBALL/Fire Escape - - - 22 MOTHUGS FAMILY/Ghetio Canboy
14 13 15 14 SEAUMuman Beings 16 16 17 16  MADONNAThe Power Of... - 15 14 18 NEW RADICALS/You Get What You... - 14 § 17 ICECUBE/MA SHORT./Pushir’ Weight
7 10 14 14 FASTBALLfFire Escape - 10 15 16  MONIFAHouch It - 10 17 17 WILL SMITHMiami © - 10 13 SHANIA TWAINFrom This Moment On
- - 16 13 HOUSTON & CAREYMnen You Believe.. 50 35 39 15 BACKSTREET BOYS/'I Never Break.. 20 23 16 15 AALVAW/Are You That.. 7 6 9 13 THIRD EYE BLIND/umper
- - 14 12 DAVE MATTHEWS BANO/Crush 8 10 10 15 FASTBALLfire Escape 14 13 13 13 MATCHBOX 20/Back 2 Good 7 6 7 13 EAGLE-EYE CHERAY/Save Torght
- 13 12 11 CAKEMever There 26 24 20 14 GO0 GOO DOLLS/rs - - - 11 CAKEMNever There 48 49 29 12 KEITH SWEAT F/SNOOP/Come And Get With M
119 16 11 N SYNC/God..) A Litte... 13 24 26 13 HOUSTON & CAREYMWhen You Beteve. 18 18 17 1