NEWSSTAND PRICE $6.50
New Features For Rock

This week, R&R debuts a page dedicated to new music
for the Active Rock and Rock formats. Among the
features: a weekly Specialty Show chart based on
shows at both formats and an artist profile series called
Active Insight,
kicked

off with
Universal’s
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Welcome To TRS '99!

What better time to hold a meeting of Talk radio execs in
Washington, DC than right now! Attendees of this
week's R&R Talk Radio [&R Tak Radio Seminar *99
Seminar will hear from | 1
the White House’s Joe
Lockhart, ABC's Sam
Donaidson, Premiere’s
Rush Limbaugh and
Dr. James Dobson,
among others.

FEATURES THE PLATINUM HIT
“Because OF You’
& THE NEW SMASH SINGLE

“THE HARDES™ THING"

And Rising

AIRPLAY NOW!

—
“Instant phonesmw after 6 spins. ..A surefire HIT frorh one of our Biggest.Artists... ..ADD!”
- Mark Adams, PD, Z95/San Francisco

“A straight ahead pop sound that makes 98 Degrees estinifor mulfi—platinum status.”

on DC

! : rd is a home run!” )
- \ tar 94/Atlanta _ ,
’ HI”
f : Ibie Der PD, WXYV/Baltimore
SH...ADDY”
- 2 ;
| r -y elly NashJ PD. WKCI/New!-laven A _// 7 A .
5 ) L
7 h r 28 Edmonton, AB 14 Dzyton, OH 30 Columbus, OH
, sgﬁ%to !rtoulgp 30  Vancouver, BC 16 Claveland, OH may
! APRIL 17  DetroitpMi 1 Nashville, TN
MARCH 2 Sacramento, CA 18 _ East Lansing, Ml 2  Atlanta, GA
17  Gttawa, ON 3 Berkeley, CA 19 Grand Rapids, Ml "' 4  CTharlotte, NC
. 18 Montreal, PQ 5 Phoenix, AZ 21 New York, NY 6 Louisville, HY
‘a 19 Toronto, ON 6 Las Vegas, NV 22 Ptiladelphia, PA 7 Indianapolis, IN
G 20 Toronto, ON 7 San Jose, CA 23 Westbury, NY 8 Kansas City. MO
21 Hamilton, ON 8 Los Angeles, CA 24  Hertford, CT
23 Thunder Bay, ON 9 Los Angeles, CA 25 Pittsburgh, PA
24  Winnepeg, MB 10 Houston, TX 27 Wilkes Barre, PA
25 Saskatoon, SK 11  Salt Lake City, UT 28 Washington, DC
12505 ho Wy 27 Calgary, AB 13 Chicago, IL 2J9 ~ Baltimore, MD

=y

e ——— -

TOP 40
Management. Parrs D’Jon for ENTERTAINMENT

l(l‘ilv'# w1
//

A UPIVERSAL MUSIC ESMSAT

) 1 929 UNIVERS2t RECORDS NG


www.americanradiohistory.com

FROW

KNDD e ] WRIF

(#1 Phones since it hit the air)

Q101

Y100
KEDJ
89X

KTEG
(Top 10 Phones)

KXTE
WNVE
And more...

“ANHEM FOR THE YEAR 2000”

EW ALBUM “NEON BALLROOM?”

PRODUCED AND RECORDED BY NICK LAUNAY MIXED BY KEVIN “CAVEMAN” SHIRLEY
MANAGEMENT: JOHN WATSON FOR JOHN WATSON MANAGEMENT
WWW.SILVERCHAIRNET.COM  WWW.CHAIRPAGE.COM

G

“EPIC” AND %= REG US. PAT. & TM. OF 7 MARCA REGISTRADA /GE2 IS A TRADEMARK OF SONY MUSIC ENTERTAIMMENT INC/“MURMUR? 15 A TRADEMARK OF SCRY MUSIC ENTERTAINMENT, INC./@ 1995 SONY MUSIC ENTERTAINMENT INC.

S - i ot T L Winid=aRerteartadiohistorv.com - - - — e ——



www.americanradiohistory.com

sales

management ¢ marketing *

A couple of top management experts
offer sage advice this week. Dick Kazan
has more secrets to closing business,
while Chris Witting presents the second
part of a discussion of how to take action
on your goals in 1999. As usual, our
MMS section also has our weekly “Four
Weeks Forward” sales and promotion
planning calendar.

Pages 10-16

NEWS/TALK
THE NEXT 10 YEARS

ANNUAL N/T SPECIAL

In conjunction with R&R’s Talk Radio
Seminar happening now in Washington,
News/Talk Editor Al Peterson serves up
our annual spotlight on
America’'s No. 1 (and
still growing) format.
Among the highlights:
an exclusive one-on-
one conversation with
radio’s dean of deans,
Paul Harvey. Also this
week, Erica Farber
shines the spotlight on
KGO/SF's Mickey
Luckoff.

Pages 25-38, 128

Stevie Wonder, Jeff Marcus testify
before FCC panel

Chancellor Media fourth-quarter
results explained

Page 3

THIS #] WEEK

CHR/POP
= BRITNEY SPEARS ...Baby One More Time (Jive)

CHR/RHYTHMIC
« MONICA Angel Of Mine (Arista)

URBAN
+ MONICA Angel Of Mine (Arista)

URBAN AC
= R. KELLY When A Woman's Fed Up (Jive)

COUNTRY
* MARK CHESNUTT | Don't Want To Miss A Thing (MCA)

AC
~E. JOHN & L. RIMES Written In... (Rocket/Island/Curb) |

HOT AC |
= SARAH McLACHLAN Angei (Warner Sunset/Reprise)

NAC/SMOOTH JAZZ
= KIRK WHALUM Ascension (Warner Bros.)

ROCK
+ COLLECTIVE SOUL Heavy (Atlantic)

ACTIVE ROCK
= EVERLAST What it's Like (Tommy Boy)

ALTERMATIVE
= SUGAR RAY Every Morning (Lava/Atlantic)

ADULT ALTERNATIVE .
* SHERYL CROW There Goes The Neighborhood (A&M)
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Let The Glear Channel-Jacor
Station Divestitures Begin!

I Kennard ‘encouraged’ by three minority buyers

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
Lowry Mays did some Texas-
sized wheelin’ and dealin’ last
week in his quest to ready his
Clear Channel Communica-
tions for its $4.4 billion merger
with Jacor Communications.
In fact, the adage

cor’s WDUV-FM, all in Tampa.
Precise financial terms were not
disclosed. (Cox also announced
it intends to divest its WLSY-FM
& WRVI-FM/Louisviile.)

« Infinity Broadcasting is
purchasing Clear Channel’s
WNCX-FM/Cleveland (marking
Infinity’s entry

“You can’t tell the e into that market)
players without a | "I commend Clear | and WRBQ-FM
scorecard” was | Channel and Jacorfor | & WSJT-FM/
meant for deals their commitment to Tampa, all for
like this. seaking out minority | about $122.5 mil-
Here’s what | broadcasters as Wtﬂ?“m lion in cash.
happcned: b"“rs ﬂllli f“r thElr . B]ue Chip
«Cox Radio| Willingness to step Broadcasting is
will swap WHEN- | forward and offer new | buying Jacor’s
AM, WSYR-AM, station ownership WFIA-AM,
WBBS-FM, _oppartunities to WDJX-FM &
WWHT-FM & | minority companies.” | WLRS-FM/Lou-
WYYY-FM/Syra- — FCC Chalrman | isville and Clear
cuse (giving Clear Bill Kemnard | Channel’s WING-
Channel-Jacor en- AM & FM &

try into that mar-

ket) in exchange for cash, and
Jacor’s WSFR-FM & WVEZ-
FM/Louisville and the option to
buy WMHX-FM/Louisville.
Cox will also get Clear Chan-
nel’s WFJO-FM & WHPT-FM,
the license to Jacor’s WTBT-
FM, and the B/EZ format of Ja-

WGTZ-FM/Day-
ton for $40 million.

* Radio One enters Cleveland
by acquiring Clear Channel’s
WERE-AM & WENZ-FM,

¢ ABC Inc. will buy Clear
Channel’s WRBQ-AM/Tampa.

DIVESTITURES/See Page 48
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Telecom: Happy Anniversary?

B Radio transformed three years after passage

BY JEREMY SHWEDER & MATT SPANGLER
R&R WASHINGTON BUREAU

Radioc One Chairwoman
Cathy Hughes had an anniver-
sary on her mind last week. On
Feb. 8, as she was getting ready
for work and saying her daily
prayers, Hughes fondly remem-
bered the days when names like
Capitol Broadcasting and Liber-
ty Broadcasting made the top 10
in Baltimore and Washington,
DC. This was 1995, at the dawn
of federal legislation that would
radically change the landscape
and makeup of the radio indus-

Today, those names don’t ex-
ist. Many well-known radio
groups have been swallowed up.
Before Feb. 8, 1996, when the
Telecommunications Act was
passed, there were 5,222 owners
of 10,240 radio stations, accord-

ing to BIA Research. By Feb. 8,
1999, that number had dropped
to 4,122 owners and 10,649 sta-
tions. In that time, 6,261 stations
changed hands in deals totaling
$45.8 billion.

And 1,100 owners went the
way of the dinosaur.

In three short years, everyone
associated with the radio indus-
try has seen their working lives
dramatically changed by the
Telecom Act. Many group own-
ers such as Hughes have either
seen rapid expansion or been
consolidated; media brokers and
lawyers have seen unprecedent-
ed workloads; Wall Street ana-
lysts have had to learn about an
industry they virtually ignored;
and some longtime operators
have gotten out of thz business.

TELECOM/See Page 48

Hare New ABB Radio President

Only two weeks after
Robert Callahan was
named President of
ABC  Broadcasting
(R&R 2/5), John Hare
has been tapped to suc-
ceed Callahan as Presi-
dent of ABC Radio.

Hare had been one of
two Group Presidents of
ABC Owned Radio Sta-
tions, overseeing ABC
stations in New York,
Los Angeles, Dallas, Detroit and
Washington, DC. He now takes
over control of the entire divi-
sion, which includes 38 stations
(24 AM and 14 FM) and the
ABC Radio Networks, which
reaches about 144 million listen-
ers per week in 90 countries.

“John is a terrific manager and
radio executive,” Callahan said.
“His experience in station man-

Hare

| agement as well as his
broad knowledge of the
industry make him well-
suited to the challenge
of expanding ABC’s
many radio interests.”
Hare began his broad-
casting career in 1969 as
an AE at KXYZ-AM &
FM/Houston. formerly
ABC stations He even-
tually became GSM of
WRQX-FM/Washing-
ton. In 1980, the Detroit native
moved home, serving as VP/GM
of WRIF-FM. He became VP/
GM of KTKS-FM/Dallas in
1984 and was promoted to
President/GM of WBAP-AM/
Dallas two years later. In 1996,
Hare became President/GM of
KSCS-FM/Dallas and assumed

HARE/See Page 21

Brown To Sr. VP As
Curb And MCG/Curb
Promo Depts. Merge

By Lo~ HeLTON
R&R COUNTRY EDITOR

Curb Records has complet-
ed the merger of the Curb and
MCG/Curb promotion depart-
ments that began last year. Un-
der the new structure, both im-
prints and rosters will continue
to exist as in the past, but the
two promotion departments are
now combined, and the region-
als will work product from both
labels.

Concurrently, Curb VP/Pro-
motion John Brown has been
elevated to Sr. VP/Promotion,
and Curb Director/National Pro-
motion Eva Wood has been
upped to Curb VP/Field Promo-
tion. MCG/Curb VP/Promotion
Gerrie McDowell retains that
position.

CURB/See Page 21

More than 10 years after his
national debut, Rush Lim-
baugh’s listeners still think
very highly of him g
and find him en-
tertaining, a Par-
agon Research
survey of 296
Limbaugh listen- &=
ers has found. :

The survey up-
dates a similar
study conducted
three years ago.
Among the find-
ings:

* Some 86% of
listeners in the
recent survey
found Limbaugh’s program
“very entertaining.” That com-
pares to 90% three years ago.

* About 84% believe Lim-
baugh’s program ‘“has the
same aggressive, political edge
that it has always had.” (90%

Limbaugh Listeners Rate Rush

Limbaugh

felt that way three years ago.)

« Fifty-seven percent of
Limbaugh’s listeners would
give “‘serious con-
sideration” to a
presidential candi-
date endorsed by
@& him, which is four

| percentage points
higher than in the
last survey.

* A slightly
higher percentage
of listeners feel
Limbaugh “is now
part of the conser-
vative establish-
ment rather than
an independent
outsider” than in the last sur-
vey. Fully 60% agreed with
that statement in the current
survey, compared to 55%
three years ago.

LIMBAUGH/See Page 21

Berry Now KGO/SF
PD; Tantum To ND

In what President/GM Mick-
ey Luckoff called “a ma)or move
to heighten its
dominance”™ of
the Talk for-
mat in the Bay
Area, KGO-
AM/San
Francisco has
elevated News
Director Ken
Berry to PD
and tapped
KFWB/Los Be
Angeles PD ™y
Greg Tantum to assume the
News Director post.

“Since its inception, KGO’s
program directors have all served
as its news director first,” said
KGO & KSFO Operations Di-
rector Jack Swanson. “We be-
lieve Ken is absolutely one of
America’s finest news directors.

KG0/See Page 21

The R&R Convention '99 hotline opens next Tuesday: (310) 788-1696.
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“This is the kind of around-the-clock 'pure Pop’
sound we look for here at 2100.”
-Tommy Auslin, 2100/Portiand

“Spunds like a smash Pop record for 1999!”
- Rob Morris, KDWB/Minneapolis

“Bright light! Bright light! Definitely a hit!”
- Albie Dee, WXYV/Baltimore

“Sounded great when | heard it in my office;
sounded even greater when we got it on the air.”
-Sania Jackson, K2Z0/Sacramento

“A brand new talent...with a blockbuster hit.”
| - Travis Dylan, WRVQ/Richmond

! “Not only do we see the sun...we hear it!! it's
a smash!”
-Duncan & Kozman, Decisionmakers, KMXB/Las Vegas

Added This Week Also Spinning At:
KZZ0 WSPK WHYI KKRZ
KMXB WRFY KHMX WNKS
KLLY WKPK WSSR WNOK
WKCI WMBX WKSZ WABB

\ WRHT WWCK
WJBG KWTX  wpsx and more!

Featured in the

he Sun’ s I

Blast From The Past ©

‘| See

The first single from his self-titled debut aloum Alicia Silverstone &
Also available on the Blast From The Past Soundtrack Brendan Fraser
fi‘d(ywoodmvac

(’M{ P Pasio et Fomey o Tl b 'NEW LINE CINEMA
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Kanov Now SVP/GM
At Jefferson-Pilot’s
’0XI & ’STR/Atlanta

Mark Kanov has been elevated
from VP/GM to Sr. VP/GM at Jef-
ferson-Pilot Communications’
Sports/Talk and CHR/Pop combo
1 WQXI-AM &
{ WSTR-FM/At-
lanta. The pro-
| motion comes as
Kanov celebrates
his 30th anni-
versary with
Jefferson-Pilot.

“I really believe
that I have the
best radio job in
America, and 1
mean that sin-
cerely,” Kanov told R&R. “To be
in a market like Atlanta and work
for a company like Jefferson-Pilot
that believes in its people — a com-
pany where they know my family
and, in turn, I know their families
— makes all the difference in the
world. My goal now is to finish out
the next 10 or 12 years of my ca-
reer right here in Atlanta.”

Jefferson-Pilot President/Radio

KANOV/See Page 20

Brldgman Becomes
PD At Q102/Philly

Brian Bridgman has been ap-
pointed PD at Chancellor’s CHR/
Pop WIOQ (Q102)/Philadelphia.
He was previously PD at WNKS/
Charlotte.

“It was a long search, and | spoke
with several brilliant programmers.”
said Q102 VP/GM Gerry De-
Francesco. “But in the end, Brian
was the right fit and brought the

Kanov

|

|
|

|
|
|
|
|
|

right skill set, talents, passion and |

enthusiasm for the job. He will be
an excellent addition to an already
powerful programming lineup of

OM Glenn Kalina and MD Jay |

Towers, who was just promoted to
APD. I've known Brian since he
was 14, and we’ve worked togeth-
er twice at KIIS/Los Angeles.”
Bridgman said, “I’ve maintained

a great relationship with Gerry De- |

Francesco from our days together
at KIIS, and I felt that once he got
involved with WIOQ, it could real-
ly soar. The goal is to get the right
music mix and stick with it. If there
is anything the station needs, it is
consistency, and that’s something
we want to accomplish.”

Prior to his five-year stint at
WNKS, Bridgman was PD at
WDCG/Raleigh and KHTK/St.
Louis. He was MD on two separate
occasions at KIIS and Asst. PD/
MD at WAVA/Washington. He be-

BY MATT SPANGLER
R&R WASHINGTON BUREAU

Chancellor Media President/
CEO Jeff Marcus’ grievings
about Wall Street undervaluing
the company’s stock seemed jus-
tified last week, as it reported
record annual and quarterly
earnings — and saw its equity
slide 17%.

On paper the numbers look
phenomenal: Fourth-quarter
pro forma net revenues for the
radio division were up 18% to
$304.5 million. Pro forma
broadcast cash flow rose 24%
to $153.5 million. For the cal-
endar year 1998, the radio di-
vision saw pro forma net reve-
nues gain 18% to $1.1 billion
and pro forma BCF increase
25% to $546.3 million.

Meanwhile, Chancellor’s equi-
ty began a downward trajectory
last week: On Monday, Feb. 8,
the stock lost 88 cents to close

Chancellor: Earnings Up, Stock Down
I Morgan Stanley, others join deal team

at $57. On Tuesday, the issue lost
another $3.25 to $53.75.
Wednesday, a $4.38 loss to
$49.38. The stock recovered
slightly on Thursday, gaining
$1.38 to $50.75, only to lose it
again on Friday, dropping $2 to
close the week at $48.75.

What happened? Part of the
problem was the broader market
indices. Stocks fell, analysts
said, amid concerns that a Fed-
eral Reserve Board interest-rate
increase would forestall a market
rebound from this month’s de-
cline. The Dow had a topsy-
turvy week, though ultimately it
only lost 30 points from the
week before. Although Internet
mania caused the Nasdaq to ex-
perience record trading on
Thursday, the exchange finally
fell 52 points from the previous
week.

CHANCELLOR/See Page 21

Marcus Proposes Minority Fund To FCC

W Cross-ownership ban repeal also championed

Chancellor Media President/CEO
Jeff Marcus told FCC commis-
sioners last week that only one ob-
stacle is preventing his company
from contributing to a Wall Street
fund that would back minority
broadcasting ventures: “the insta-
bility of the regulatory scheme.”

“We are proposing, against a
backdrop of enlightened legislation,
to create a venture capital fund” for
minority broadcasters, Marcus told
the FCC in a Feb. 12 public hear-
ing that tackled the issues of radio-
TV cross-ownership and TV
duopolies and LMAs. In exchange
for starting up the fund, Marcus
told reporters after the meeting, the
FCC should do away with restrict-
ing common ownership of radio
and TV stations in the same mar-

kets and rules that limit TV duopo-
lies and LMAs.

He said the fund would start out
with a minimum of $100 million to
$200 million, and would be run by
professional investment fund man-
agers. A number of other broadcast-
ers have expressed interest in the
fund, Marcus said, but he declined
to specify how many or which
ones. He was also short on specif-
ics about how contributions to the
fund would be determined and how
minority groups would draw from
the fund.

| also worked in sales and

Facing him on the ad hoc panel |

were singer and KJLH-FM/L.A.
owner Stevie Wonder — who
said minority owners *“‘are now

MINORITY/See Page 20

Savage Grabs WB VP/Urban Promo Post

Warner Bros. Records
has tapped A.J. Savage as
VP/Urban Music Promo-
tion. Based in New York, he
reports to Sr. VP/Urban Mu-
sic Promotion Dwight
Bibbs. [

“A.J. is one of the most in-
volved, energetic and hands-
on promotion executives it
has ever been my pleasure
to work with.” Bibbs com-

| mented. “Having him on our

gan his career as MD at KBE(Q/ :

Kansas City.

new team provides an enormous ad-
vantage as we work to create a new

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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| and aggressive urban music
| profile for Warner Bros., and
I join with the rest of the
company in welcoming him
| aboard.”

| Savage joins Warner Bros.
from Virgin Records, where
he served as National Direc-
tor/Promotion for the past
two and a half years. He be-
gan his promotion career at
A&M/Perspective Records,
working for four years in a
variety of posts and eventually rising
to Head/Promotion.
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Savadove Takes Root In GEO Position

Dan Savadove has been appoint-
ed CEO of Root Communica-
tions. Most recently
WIOQ-FM (Q102)/Phila-
delphia’s VP/GM, Sava-
dove has served as VP/
Eastern Region for Patter-
son Broadcasting and
VP/GM of Patterson’s
WNNK/Harrisburg. He’s

Savadove added, “I am extreme-
ly excited about the opportunity to
| lead the fast-growing Root
| Communications, backed
by the highly reputable
people at Fleet Equity Part-
ners and the Root family.”

At press time. Root
owned 29 stations, mostly
in the Southeast. “We're ex-
cited about our acquisitions
and have an aggressive ac-
quisition stance,” Savadove
told R&R. “We have a lot
of money behind us. As
long as an acquisition makes sense
from a financial standpoint. we’re
not going to limit ourselves io any
geographic location. We expect to
double the size of the company in
the near future.”

SAVADOVE/See Page 21

Stern Segues To KXPK/Denver’s PD Post

Mike Stern has been named PD of Chancellor’s Alternative KXPK (The
Peak)/Denver, effective Feb. 25. Stern joins the Peak from a similar post
at WKRK/Detroit, where he launched the station’s original harder-rock
approach.

Stern succeeds previous PD Gary Schoenwetter, who was named PD at
KLDZ/San Jose last November (R&R 11/27/98). SBR consultant Scott
Strong and, more recently, Bill Weston had been programming the Peak
on an interim basis.

The Peak will mark Stern’s third programming position using syndicat-
ed talent Howard Stern in the mornings and a harder alternative rock fo-
cus during the day. In addition to signing on WKRK, Stern was the ar-
chitect of flagship “extreme” station KXTE/Las Vegas.

general management at
Philly stations WEGX,
WYSP and WIFI-FM.

“We are very pleased to
have a CEO with Dan’s skills and
experience.” said Rory Smith, a
member of Root’s board of direc-
tors. “He will be a great asset to our
company as we continue to grow
internally as well as through acqui-
sitions.”

Savadove
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RADIO BUSINESS

Billy Tauzin Says FCC Is ‘Out Of Control’ Bloomberg

BY JEFFREY Y ORKE
R&R W ASHINGTON BUREAU CHIEF

Rep. Billy Tauzin pulled no punches when he discussed the
FCC before a roomful of NAB group heads in Washington, DC.
He firmly believes that it’s time to “restructure the FCC. What we
have is an FCC that is simply out of date, out of step with reality

and out of control”’

The Chairman of the House Sub-
committee on Telecommunications
set the stage for a bombastic, often
entertaining oratory by reminding the
audience that he is “the original ‘Ra-
ain’ Cajun™ and that Clinton admin-
istration spin doctor and strategist
James Carville had his first campaign
victory when he ran Tauzin’s inau-
gural campaign as a Democrat in
1980. “And the raging began nmne-
diately afterward.”

‘Living In A Different World’

As tor the FCC, Tauzin remarked,
“We are living in a different world than
the 19305 [when the FCC was estab-
lished] and that the “nussion of the

agency” must be redefined. “It should
no longer be a regulatory agency, but
an enforcement agency,” declared the
10-term Louisiana representative, who
switched from the Democratic party
to the GOP in 1995. Tauzin is irked
that FCC Chairman William Kennard
wants to issue low-power licenses —
this on the heels of trying to dictate
free wirtime policy.

“The audacity of the FCC making
decisions and setting {ree airtime pol-
icy! Thinking it could solve problems
that even Congress has wrestled with
and not been able to solve. I've never
been so offended by an agency of the
federal government, with the possible
exception of the IRS!” Tauzin wise-

EARNINGS

Record Growth Seen At
Three Radio Companies

he numbers for Chancellor Media Corp. (Nasdag: AMFM) were most-

ly stellar: fourth-quarter pro forma net revenues for the radio division
rose 18% to $304.5 million, while pro forma broadcast cash flow increased
24% to $153.5 million. For 1998, radio saw pro forma net revenues gain
18% to $1.1 billion, while pro forma BCF increased 25% to $546.3 million.
Expenses related to Chancellor's recent acquisitions did contribute, how-
ever, to a wider-than-expected fourth-quarter loss (for aff of the company’s
divisions combined) of 23 cents a share, or $26.6 million. That's compared
to an anticipated loss of 20 cents per share.

C lear Channel Communications Inc. (NYSE: CCU) claimed the “best
quarter in (company) history,” as after-tax cash flow for Q4 increased
78% to $135.8 million (or 51 cents per share). That's compared to $76.3
million (or 38 cents per share) for the same quarter last year. Gross reve-
nue for the quarter hit $497.1 million, up 93% from Q4 '98. Net income
dropped 59% during the period to $9 million, down from $22.3 million, due
to expenses associated with acquisitions, Clear Channel said. For the year,
after-tax cash flow hit $419.7 million, up 97% from 1997. Gross revenues
in 1998 reached $1.52 billion, up 93% from the prior year, and net income
was at $54 million, down 15% from 1997.

EARNINGS/See Page 8
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cracked. “This galls me to my soul!”

Tauzin wants Kennard to talk to
Congress before launching micro-
broadcasting, which Tauzin believes
cuts across the mission of public
broadcasting and also hurts minority-
owned commercial stations by rob-
bing them of potential advertising
dollars. He also voiced concern that
microbroadcasting will provide a
plattorm “*for some not-so-good
broadcasters such as the Ku Kiux
Klan or somebody like David Duke.”

In a Feb. 10 letter to Kennard the
day before the NAB appearance,
Tauzin wrote, “The policy, political,
economic and budgetary ramifica-
tions of this undertaking are poten-
tally staggering, and I do not believe
that you should proceed with this
matter without first presenting to
Congress a full explanation and jus-
tification in support of this initiative.”

Tauzin told Kennard, “I am re-
questing that you prepare to make a
full presentation before my subcom-
mittee” and that proceeding without
doing so would be “ill-advised.”
Tauzin wrote that a date and time
betore the subcommittee will be set.

Tauzin's letter came on the heels of

a Feb. 9 letter sent by Rep. Michuel
Oxley, the Vice Chairman of the Tele-
communications Subcommittee, who
said he was concerned that the FCC
had contracted for a study on adver-
tising practices by the Civil Rights
Forum on Communications Policy for
the Oftice of Communications Busi-
ness Opportunities, because the Forum
is a “private advocacy organization.”
Oxley said, “In addition to its ideo-
logical bent, the Forum exhibits parti-
san leanings. It accuses a ‘Reagan-
dominated FCC’ of destroy[ing]’
broadcast policies and criticizes the
1995 Congress for kill{ing] the most
effective method for diversifying own-
ership, the tax certificate.”

Oxley also noted that “the perfor-
mance of this study by the Civil Rights
Forum also raises questions of propri-
ety. This report was paid for in full by
the FCC. I do not believe it is appro-
priate for the government to fund stud-
ies by private advocacy groups.”
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Radio One Buys Into Digital, Outdoor

R adio One Inc. has purchased a stake in USA Digital Radio for $100,000,
plus an unspecified interest in the Baltimore-based and privately held
billboard company PNE Media. Radio One joins 11 other major broadcast-
ers who invested millions of dollars in IBOC DAB proponent USADR last
month. President/CEQO Alfred Liggins also took a board seat at USADR.
CFO Scott Royster told R&R that PNE has display faces in all the markets
in which Radio One operates.

FCC Investigates Cumulus Toledo Deal

hough Cumulus Media will only add about 2% &f revenue share inTole-

do with the acquisition of WBUZ-FM from Toledo Radio — according to
BIA Research — the commission is nevertheless asking for comment from
the public on the impact of the deal on competition and diversity in the
market. The FCC, which may be concerned that Jacor and Cumulus to-
gether control 94% of market share in Toledo, could not be reached for
comment. Cumulus President/CEO Richard Weening told R&R he doesn’t
think the commission inquiry will hold up the deal.

NAB Urges FCC To Drop FM Translator Proposal

he NAB says the FCC should not initiate the legal process that would

set rules allowing independent AM stations to simuicast on the FM
band, as proposed by the American Community AM Broadcasters Asso-
ciation.“The commission could not rationally take any action on the ACAM-
BA petition without considering the effects on either proposals for low-
power radio or IBOC digital radio,” the NAB told the FCC last week.

AFTRA Members Told Of Dues Hike

merican Federation of Television and Radio Artists National President

Shelby Scott and Exec. Director Bruce York said in a letter to mem-
bers earlier this month that their dues will increase as a result of the failure
of the union’s merger with the Screen Actors Guild. Members will be al-
lowed to vote on the proposed hike in an upcoming referendum. Mean-
while, Shadow Broadcast Services Chicago has agreed to recognize
AFTRA as the representative of its radio and TV editors. Shadow provides
sports, traffic and news reports to 28 radio stations in the market.

Sinclair Nears Station Sales As Stock Drops

S inclair Broadcast Group is “close” to divesting some of its “nonstrate-
gic"radio and TV stations, CFO David Amy told Bloomberg last week.
Last October, Sinclair said it would sell $500 million in assets in order to

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago e Week Ago  2/05/99 One Year Ago One Weck Ago
Radio Index 215.44 253.01 278.01 +17.4% -8.99%
Dow Industrials 841394 927489 930424 +10.23% -32%
S&P 500 103421 1230.13  1239.40 +18.94% -75%

‘e w‘hxﬁfs-ﬁ ,.T 1.,,.

e algdyn e

RO
LYV Tabyvete o8 ap

cash or
barter

S &

™

v of choice |

-3

PR e S a1 o & s S Sl 295 e & o s o s » o w3 i o S w m

Fogigce
2]

e


www.americanradiohistory.com

Money Matters.

veryone’s watching their
stocks. Everyone cares about
money. And nobody covers
the markets and business like
Bloomberg. Live from the New
York Stock Exchange floor—
Bloomberg delivers all the
excitement of the markets. Plus
business news coverage with the

depth your listeners are looking for.

BLOOMBERG® Market Minute
60-second report

_ g 24-hour market coverage from
> New York, London, and Tokyo,
including live reports from the rloor
of the New York Stock Exchange.

BLOOMBERG® Morning News
60-minute news magazine

1 Daily power breakfast with Jim
?" Kingsland and Tom Moore, in
4
’ . / a lively, personality-driven,

60-minute news magazine.

\ BLOOMBERG® Urban Report

' | 60-second report
A Covers a wide variety of financial
Ny — and business topics ranging from
™ N personal investing strategies to the
I \ | b d : th . : Bloomberg Amalgamated Index,
O O y Covers 5 e the only index that tracks African-

American companies.

f inanCial mar kets T"‘*‘ NEGOCIOS BLOOMBERG®

. o . 60-second report
and buSIHeSS l]ke uS . The first national Spanish-langrage
¢ i business report. Financial, busiress,

: and lifestyle Hispanic focus, plus

national and worldwide market

TR
' m coverage.

=1

Backed by the strength of a global news team of 700 reporters in =
78 bureaus, Bloomberg delivers live, on-air interviews on breaking events. ! oom erg

For more information call Bloomberg Media Distribution at 212-318-2201. RADIO NETWORKS

Frankfurt Hong Kong London New York Princeton San Francisco SZo Paulo Singapore Sydney Tokyc
49 69 920410 85229776000 441713307500 2123182880 6092793000 4159122960 551130484500 652263000 61297778686 8133201 3900

©1999 Bloomberg L.P. All rights reserved. Bloomberg, BLOOMBERG RADIO NETWORKS, BLOOMBERG Market Minute, BLOOMBERG Morning News, BLOOMBERG Urban Report,
and NEGOCIOS BLOOMBERG are trademarks and service marks of Bloomberg L.P. 52575-0299

ANANAS 2 ricanradiohister~eco


www.americanradiohistory.com

6 *® R&R February 19,1999

RADIO BUSINESS

DEAL OF THE WEEK | 1999 DEALS TO DATE

e Clear Channel-Jacor Divestitures |

8340 million

TRANSACTIONS

| Dollars To Date: $609,529,535
(Last Year: $449,628,346)

Dollars This Week:  $362,293,000
(Last Year: $23,542,500)

Stations Traded This Year: 191
(Last Year: 197)

. Stations Traded This Week: 33

(Last Year: 24)

Clear Channel/Jacor Divestitures Gommence

$340 million, multirecipient deals

] Twenty stations sold in
' 1 |

Clear Channel-Jacor
Divestitures

PRICE: $340 million

TERMS: $285 million in cash. Addition-
ally, Cox Radio Inc. will swap WHEN-
AM, WSYR-AM, WBBS-FM, WWHT-
FM & WYYY-FM/Syracuse to Clear
Channel/Jacor.

BROKER: Media Venture Partners
represented Cox, ABC and Radio One.
The Crisler Co. represented Blue Chip.
COMMENT: The companies did not
announce how much each buyer paid,
except for Infinity Broadcasting, which
paid $122.5 million; and Blue Chip
Broadcasting, which paid $40 million.
Clear Channel's WZNZ-AM & WBGB-
FM/Jacksonville are being put in FCC
trust.

Florida

WFJO-FM/St. Petersburg,
WHPT-FM/Sarasota &
WTBT-FM/New Port
Richey (Tampa-St.
Petersburg)

BUYER: Cox Radio Inc., headed by
President Robert Neil. It owns 57 oth-
er stations. Phone: (404) 843-5000
SELLER: Clear Channel Communi-
cations for WFJO and WHPT, Jacor
Communications forWTBT
FREQUENCY: 101.5 MHz; 102.5 MHz;
105.5 MHz

POWER: 100kw at 1,361 feet; 100kw

at 1,650 feet; 46kw at 1,345 feet
FORMAT: Rhythmic Oldies; Adult Al-
ternative; Classic Rock

COMMENT: Jacor is also selling the
intellectual property of B/EZ WDUV-FM/
Bradenton (Tampa-St. Petersburg) to
Cox Radio.

WRBQ-FM/Tampa &
WSJT-FM/Lakeland
(Tampa-St. Petersburg)
BUYER: Infinity Broadcasting Inc.,
headed by Mel Karmazin. It owns over
160 stations. Phone: (212) 314-9200
SELLER: Clear Channel Communi-
cations

FREQUENCY: 104.7 MHz; 94.1 MHz
POWER: 100kw at 555 feet; 100kw at
1,492 feet

FORMAT: Country; NAC/Smooth Jazz

WRBQ-AM/St. Petersburg

BUYER: ABC Radio Inc., headed by
Robert Callahan.Phone: (212) 456-7777
SELLER: Clear Channel Communi-
cations

FREQUENCY: 1380 kHz

POWER: 5kw

FORMAT: Urban AC

WZTM-AM/Largo (Tampa-
St. Petersburg)

BUYER: Mega Communications,
headed by President Alfredo Alonso.
It owns 11 other stations, including
WBDN-AM & FM/Tampa-St. Peters-
burg. Phone: (201) 541-9555

|

SELLER: Clear Channel Communi-
cations

FREQUENCY: 820 kHz

POWER: 50kw day/1kw night
FORMAT: Sports

COMMENT: This station will adopt a
Spanish-language format upon the
completion of this deal.

Indiana

WSFR-FM/Corydon
(Louisville, KY)

BUYER: Cox Radio Inc., headed by
President Robert Neil. It owns 57 oth-
er stations. Phone: (404) 843-5000
SELLER: Jacor Communications
FREQUENCY: 107.7 MHz

POWER: 8.2kw at 567 feet

FORMAT: Classic Hits

Kentucky

WFIA-AM, WDJX-FM &
WLRS-FM/Louisville

BUYER: Blue Chip Broadcasting,
headed by President Ross Love. It
owns seven other stations. Phone: (513) |
679-6006 [
SELLER: Jacor Communications
FREQUENCY: 900 kHz; 99.7 MHz,
102.3 MHz

POWER: 1kw day/160 watts night; |
24kw at 715 feet; 4. 3kw at 285 feet
FORMAT: Religious; CHR/Pop; Alter-
native |

1

N safe] |
WVEZ-FM/Louisville ‘
BUYER: Cox Radio Inc., headed by |

TRANSACTIONS AT A GLANCE

® WNTY-AM/Southington, CT $850,000

* WWCT-FM/Peoria, IL $7.75 million

® WERK-AM/Muncie, IN No cash consideration

* WRSW-AM & FM/Warsaw, IN $1.8 million

* WMJR-AM/Winchester (Lexington), KY $583,000

°* WQMA-AM/Marks, MS $50,000

® KOKO-AM/Warrensburg, MO $310,000

* WCLY-AM &WRDT-AM/Raleigh-Durham $1 million
® WBUZ-FM/Delta (Toledo), OH $4.925 million

® WDYL-FM/Chester (Richmond), VA $4.6 million
® KZZM-FM/Dayton (WallaWalla), WA $425,000

President Robert Neil. It owns 57 oth-
er stations. Phone: (404) 843-5000 |
SELLER: Jacor Communications |
FREQUENCY: 106.9 MHz

POWER: 24.5kw at 670 feet

FORMAT: Soft AC

Ohio

WERE-AM & WENZ-FMW/
Cleveland

BUYER: Radio One Inc., headed by |
President Alfred Liggins. It owns 17
stations. Phone: (202) 686-9300
SELLER: Clear Channel Communi- |
cations

FREQUENCY: 1,300 kHz; 107.9 MHz |
POWER: 5kw; 15.8kw at 892 feet
FORMAT: News/Talk; Alternative

WNCX-FM/Cleveland

BUYER: Infinity Broadcasting Inc.,
headed by Mel Karmazin. It owns
over 160 stations. Phone: (212) 314-
9200

SELLER: Clear Channel Communi-
cations

FREQUENCY: 98.5 MHz

POWER: 16kw at 960 feet

FORMAT: Classic Rock

WING-AM/Dayton, WGTZ-
FM/Eaton & WING-FM/
Springfield (Dayton)
BUYER: Blue Chip Broadcasting,
headed by President Ross Love. It

owns seven other stations. Phone: (513)
679-6006 \

zacko Media Services

SELLER: Clear Chanriel Communi-
cations

FREQUENCY: 1,410 kHz; 92.9 MHz;
102.9 MHz

POWER: 5kw; 39.8kw at 551 feet; 50kw
at 492 feet

FORMAT: News/Talk; CHR/Pop; Clas-
sic Hits

mazcoisce |

f 1
WNTY-AM/Southington
PRICE: $850,000

TERMS: Asset sale for cash

BUYER: Add Radio Group inc., head-
ed by Peter Arpin. It owns two other
stations. Phone: (603) 929-1000
SELLER:WNTY Associates, headed
by George Stevens. Phone: (860) 628-
0311

FREQUENCY: 990 kHz

POWER: 2.5kw day/80 watts night
FORMAT: AC

BROKER: New England Media & Ko-

WWCT-FM/Peoria
PRICE: $7.75 million
TERMS: Asset sale for cash
BUYER: Kelly Communications Inc.,
headed by PresidentJames McCrud-
den. It owns WOAM-AM/Peoria,
WAPU-FM/Colfax, WFXF-FM/Chillico-
the, WIHN-FM/Normal, WTAZ-FM/Mor-
ton & WXCL-FM/Pekin. Phone: (941)
383-9293

Continued on Page 8

“Finally!”

Available Live Saturdays
10 AM - 12 Noon ET

SATCOM C-5,
Transponder 23,
Sedat Channel 56.

990 00C0000°800T0900900800a0s000CERIBLTY

FAMI

From The Wall Street Journal ®
Talking about the real stuff.

Start building your weekend ratings this week. Lock up your market now.

Call Nancy Abramson at 914-244-0655
‘“Sharp and fast-paced.”

— Bill Van Rysdam, OM, KTRH Houston

DOWJONES

©1998 Dow Jones & Company, Inc.
All rights reserved.
The Wall Street Journal is a registercd
trademark of Dow Jones & Company, Inc.

“You won’t look back at the end of your life
wishing youd spent more time at work.”

You’ll reach the demos you want with hot host Jan Wilson.She talks ta your target’s top-of-mind
interests: Their kids and their jobs. Fast paced. Produced for the busy families you want.
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

SELLER: Central lllinois Broadcast-
ing Co., headed by President Nancy
Foster. She owns two other stations.
Phone: (309) 833-2121

FREQUENCY: 105.7 MHz

POWER: 33.4kw at 590 feet
FORMAT: Rock

BROKER: Kempf Communications
Co.

R e

i b & S

WERK-AM/Munme

PRICE: No cash consideration
TERMS: Donation

BUYER: Electronic Applications Ra-
dio Service Inc., headed by Martin
Hensley. Phone: (317) 253-7985
SELLER: DreamWeaver Broadcast-
ing Inc., headed by President Wade
Weaver. (317) 552-4275

FREQUENCY: 990 kHz
| POWER: 250 watts day/1 watt night
FORMAT: Oldies

WRSW-AM & FM/
Warsaw

PRICE: $1.8 million

TERMS: Asset sale for cash
BUYER: GBC Media LLC, headed
by President James Bustraan. it
also owns WLZQ-FM/SouthWhitley.
Phone: (219) 267-7158

SELLER: WRSW Broadcasting
Inc., headed by President Martha
Hartle. Phone: (219) 267-3111
FREQUENCY: 1,480 kHz; 107.3
MHz

POWER: 1kw day/500 watts night;
50kw at 293 feet

FORMAT: Soft AC; AC

BROKER: Roehling Broadcast
Services

WMJR-AM/Winchester
(Lexington)

PRICE: $583,000

TERMS: Asset sale for cash

BUYER: Messengers of Mary Inc.,
headed by President James Cloud.
Phone: (606) 281-5190

SELLER: Lyon Broadcast Group Inc.,
headed by President Michael Demp-
sey. Phone: (606) 226-9657
FREQUENCY: 1,380 kHz

POWER: 2.5kw day/40 watts night
FORMAT Classic Hits

WQMA-AM/Marks

PRICE: $50,000

TERMS: Asset sale for cash

BUYER: Jason Konarz. Phone: (314)
631-5315

SELLER: Delta Radio Inc.,headed by

Bloomberg

Continued from Page 4

BUSINESS
BRIEFS

pay down debt, due in part to its lackluster stock performance. On Feb. 10,
the issue lost nearly 20% of its value, faliing $3.25 to $13.50 — one day
after CEO"Designate” Barry Baker announced his resignation.

1
i

Weather Service Disputes EAS Patent

he NationalWeather Service says it has received calls from numerous
broadcasters claiming that Quad Dimension Inc. (QDI) is collecting

licensing fees from stations in exchange for use of its emergency alert
system (EAS) technology. If stations — which are required to utilize EAS
systems incorporating the QDI technology — don’t pay this fee ($240 for
the first year, then $180 annually for the life of the patent), the NWS says it
could result“in disrupting the flow of critical weather and flood information
to the public”

QDtVP Derek Laughlin told R&R that the allegation is “absolutely cra-
zy” He added that when EAS was adopted two years ago, stations “had
to pay $2,500 to EAS manufacturers, and the government didn'’t inter-
vene in that” The NWS also says it has unearthed evidence that sug-
gests the “WRSAME” encoding technology used in EAS systems was
actually developed by the U.S. government before QDI. As a result, the

EARNINGS

N et broadcast revenues for Radio One Inc. were up 32% in the fourth
quarterto $12.8 miflion, a rise from $9.7 million during the same period
in 1997. Revenues increased to $46.1 million for 1998, up from $32.4 mil-
lion the previous year. Broadcast cash flow gained 31% during the quarter,
to $5.9 million from $4.5 million, white annual BCF increased to $21.6 mil-
lion from $13.5 million.

Continued from Page 4

estwood One Inc. (NYSE:WON) said its acquisition of the Shadow

Traffic operation last year fueled its 9% fourth-quarter net revenue
gain to $75.8 million from $69.8 million during Q4 '97. Revenues were off-
set slightly, however, by Westwood's loss of its contract with Major League
Baseball. Net revenues increased to $259.3 million for the full year 1998,
compared to $240.8 million the previous year. Operating cash flow was up
20% in the fourth quarter, to $17 million from $14.1 million in '97.

E ntercom Communications Corp. (NYSE: ETM), a 42-station com-
pany that went public only last month, had fourth-quarter revenues of
$47.4 million, up 67% from $28.4 million the previous year. Broadcast cash
flow for the quarter hit $17.4 million, up a whopping 82% from the same
quarter in 1997. On a same-station basis, Entercom had a 17% rise in net
revenue and a 48% increase in broadcast cash flow.

D igital distributions company DG Systems Inc. (Nasdaq: DGIT) had
net revenues of $12.3 million for Q4, up 18% from the previous year.
The company had an increase of 284,000 electronic audio and video deliv-
eries through its system for the quarter, a 95% rise. Earnings for the quar-
ter were $749,000, compared to a loss of $193,000 the previous year. Net
loss for Q4 was $1.6 miflion, or 7 cents per share, better than the previous

year’s loss of $3.8 million, or 31 cents per share.

PresidentLarry Fuss. it owns six other
stations. Phone: (601) 846-0929
FREQUENCY: 1,520 kHz

POWER: 250 watts

FORMAT: Blues

KOKO -AM/Warrensburg

PRICE: $310,000

TERMS: Asset sale for cash

BUYER: Bick Broadcasting Co.,head-
ed by President James Janes. It owns

Hannibal. Phone: (314) 221-3450
SELLER: Johnson County Broad-
casters, headed by President Avis
Tucker. It owns two other stations.
Phone: (816) 747-9191

FREQUENCY: 1,450 kHz

POWER: 1kw

FORMAT: Full Service

es Group
| e
i

I iy o

WCLY-AM & WRDT-AM/
Raleigh-Durham

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Curtis Media Group, head-
ed by PresidentDon Curtis. It owns 13
stations, including WPTF-AM, WBBB-
FM & WQDR-FM/Raleigh. Phone: (919)
876-6464

SELLER: Mortenson Broadcasting

i)

six other stations, including KHMO-AM/ |

BROKER: Bill Lytle of Media Servic- |

| validity” of QDV’s patent.

Co., headed by President Jack
Mortenson. It owns 16 stations. Phone:
(606) 245-1000

FREQUENCY: 1,550 kHz; 570 kHz
POWER: 1kw day/7 watts night; 500
watts day/52 watts night

FORMAT: Gospel; Religious
BROKER: John Pierce of Force
Communications and Consultants

| WBUZ-FM/Delta (Toledo)

PRICE: $4.925 miillion
} TERMS: Stock purchase agreement,
plus a $750,000 noncompete agreement
| BUYER: Cumulus Media Inc., head-
ed by Richard Weening. It owns 214
| other stations, includingWJZE-FM/To-
| ledo. Phone: (414)615-2800
| SELLER:Toledo Radio Inc., headed
by Daniel Dudley. Phone: (414) 868-
| 1065
FREQUENCY: 106.5 MHz
| POWER: 3.2kw at 308 feet
FORMAT: Rock

| WDYL-FM/Chester
| (Richmond)
| PRICE: $4.6 million

| NWS has asked the U.S. Patent and Trademark Office to “re-examine the

TERMS: Asset sale for cash

BUYER: Radio One Inc., headed by
President Alfred Liggins. It owns 15
other stations. Phone: (202) 686-
9300

SELLER: Hoffman Communications
Inc., headed by President Hubert Hoff-
man. Phone: (703) 960-4700
FREQUENCY: 105.7 MHz

POWER: 3.3kw at 321 feet

FORMAT: Religious

BROKER: Charles Giddens of Media
Venture Partners

KZZM-FM/Dayton (Walla
Walla)

PRICE: $425,000

TERMS: Asset sale for cash

BUYER: Butterfield Broadcasting
Corp., headed by President SolTach-
er. it owns four other stations. Phone:
(509) 457-1000

SELLER: Dayton Broadcasting Co.,
headed by Steve Hoffman. Phone:
(509) 527-100

FREQUENCY: 102.3 MHz

POWER: 570 watts at 1,056 feet
FORMAT: Country

BROKER: Miller & Associates

. Audicy’s networking capabilities
for your next level solutions.

1-800-622-0022 »www.harris.com/communications

Orban’s Audicy, sold exclusively by Harris, broadcasters’ first
choice in digital audio workstations, has always stood apart
from the rest as the fastest, most versatile, and most

user- friendly editor for broadcast audio production. Once
entirely a stand-alone workstation, Audicy with Version 2.01
upgrade incorporates powerful networking resources for
linking a single Audicy to external PCs, or linking multiple

Audicys to single or multiple servers

next level solutions

;F*‘ Communications
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IT STILL COMES
REAT PLAN

Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ran station is now in your format and in your face

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execution. That's where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “‘data vendors.”

An integrated approach

Coleman Research begins the research process with our

Plan Developer perceptual studies, which produce the

most actionable strategic research for our clients. We then

integrate Focus Group studies and FACTe music tests.
which results in a comprehensive strategic focus. The

Plan Developer identifies the winning position, the Focus

Groups unearth “hidden” issues that may affect your
station’s performance and FACTe —through advanced
measures such as Fit and Compatibility—allows you to

build the most focused music library possible. All three of
these tools work in concert with one another to keep “The

Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has

delivered impressive results. Just ask your colleagues at:

o Hot 97 /New York

* KROQ/Los Angeles

* Power 106/Los Angeles
o KSHE/St. Louis

* WIBC/Indianapolis

o KYGO/Denver

* KS95/Minneapolis

o Kiss FM/New York
* WBCN/Boston

e The Zone/Sacramento

* MIX 106.5/Baltimore
* WKLH/Milwaukee

o Power 98/Charlotte
* KS107.5/Denver

Let's build your “Plan” for success today

“The Plan” from Coleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan" to work for you.

“I'm sorry | didn’t start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, I would say, Call
Coleman.”

John Gehron,
CBS

SEARCH

* (919)571-0000 www.colemanresearch.com
Hamburg ¢ Research Triangle Park * Los Angeles
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® Stand out and be successful, Page 14
* RAB: Radio beer bash boosts sales, Page 14
* DC101 spots a real kick, Page 16
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This news is old enough, yet it is every day’s news.

— Shakespeare

The route Pam Baker took

By Jeff Axelrod on her way to becoming

MMS Editor Marketing Director at all-
News KFWB/Los Angeles last year was about as
circuitous as you’ll find, and she now admits, “I
didn’t know if I'd like this format.” Afterall, she’d
worked in AC at KOST/L.A., Rock at KLOS/L.A.
and coordinated countless radio promotions while
Division Marketing Rep at Disneyland. It didn’t
take long, however, for her to change her mind

THE CHALLENGES OF
MARKETING NEWS/TALK

B From phantom cume to Phantom tickets,
the format takes a different approach

starting to bring a little more personal-
ity into our news,” Baker says. “I think
KFWB is going to be refreshed. It's
going to be the same radio station, only
better! [ changed the station logo and
brought a look to it that's fresh and
contemporary. It shows what we do:
around-the-clock news. We are not just
your grandfather’s radio station, we
are your radio station.

“You know there’s this phantom
cume out there that you're not getting credit for, and it
is very frustrating. You are at the mercy of Arbitron.
We're glad we're part of their everyday routine, but
we’d be even happier if we would get credit for it. At
least then we could make our budgets.”

Since she works so closely with sales, Baker’s acutely
aware of those budgets and the need for her department
to contribute to the bottom line. “I have to develop
programs that can create nonspot-revenue-generating
events, because that’s how we are going to make our
budgets. There are only ‘x’ number of spots we can sell,

about News/Talk. “This is truly ex-
citing! You know that what you do
can help and affect people’s lives. 4
That alone makes going to work ;
every day exciting, different, ’
unique, challenging and fun — all
of the things you want in a job.

“This is the format. A lot of people
think, ‘Oh, that would be boring! What
do you do?’ You do somany things, but
they're different from the things the |
cookie-cutter marketing director does.
It's a different way of marketing. You
work so much more closely with sales
and programming. It's an integral part
of the radio station.”

so you have to create events that are
nonspot sponsorships. And you have to
do a lot of them, because you have to
make up the balance of what sales can
bring in for the regular spot inventory.
This job is critical. I have to work closely
with and support sales, making sure we
explore every sponsorship and partner-
ship that will bring in nonspot money.”
Designing promotions for a News/
Talk station requires a lot of
| creativity. You can’t rely on the overly
hyped, tried-and-true music radio
contests and jock remotes.
How does Baker tailor promotions to
KFWB'’s audience? “We do things that
are an extension of our product: news

While Baker enjoys working in the
format, it's clear that she finds one aspect of it
extremely frustrating. In a ratings world where recall
is everything, she explains, News stations aren’t
given due respect.

“When you talk to people, everybody knows KFWB
— I'm amazed at how many people say, ‘Oh, I listen all
the time. I tune in for traffic and this and that and the
other.” But when you ask people what radio stations
they listen to, they tend to mention music stations or
stations with personalities.

“It's the nature of the question,” she continues.
“When you ask people which TV show is their favorite,
the answer’s usually a sitcom or a drama. They’re not
going to tell you ‘the Channel 2 news at 10pm,” even
though they might watch it every day. It's part of your
life, but it is so much a part of your everyday life it
becomes a utility — like when you turn on a light, you
don't think of Edison. It's always there, it's always
reliable, it always gives you what you want. For
stations like ours, or any other news station, you are
always going to have that battle. There’s huge phantom
cume out there. There has tobe. So we try to educate our
listeners to the fact that we are a radio station and, yes,
you are listening to us when people ask you.”

To accomplish that, KFWB recently began airing a
series of promos designed to remind listeners how
much they actually listen to the station (see “Trying To
Unmask The Phantom Cume,” Page 12). The station’s
also striving to become more top-of-mind with its
personalities and features, which includes adding TV
veteran Kathleen Sullivan to its morning anchor lineup
and the creation of an hour-long business news block at
noon. “With the addition of Kathleen Sullivan, we're

and information. We build a loyalty
base with our ‘Business Breakfast Series,” a series of
meetings that examine topics that are very important to
the business community. We do free seminars with key
speakers. People learn something! They get educated
and look at us not only as news and information on the
radio, but also as an extension, helping them with their
business. We have a very strong alliance with the Los
Angeles Times. We're a sponsor for all of their small-
business and investment-strategy conferences. They, in
turn, get involved with our business breakfasts. That's
one way we can really extend the benefit of what our
news brings to people.”

When KFWB does do remote broadcasts from its “RV
98,” they've got a completely different character than
music stations’ remotes. “We broadcasted live each
afternoon from the L.A. Auto Show. People were
fascinated! We had an entire working newsroom. It was
almost like we had a DJ out there, but there was so much
more activity. It's a way to make people look at us as
more of a friend and more human. We had KFWB
employees out there giving background about what was
going on. The audience would rather watch, anyway.
‘O, that's what the person looks like!” "Wow! Look at all
those computers — how are they doing that?"”

And to foster further goodwill, nobody walked
away from RV 98 empty-handed. "We have great
prizes,” Baker says. "We were giving away tickets to the
Titanic musical. Instead of handing out key chains and
bumper stickers, we hand out our brochures about
driving and child safety tips or our freeway maps.
Those are our key chains. Everyone loves the freeway

maps. They're useful — people ask for them
Continued on Page 12
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THE PROBLEM IS
PROCRASTINATION

B Part two: How to take action

on your goals in 1999
x s To live the life you have dreamed of,
B}’ Chris WIﬂlllg you have to get moving! Get into

action, and you can achieve your
ultimate goals. Procrastinate, and nothing significant will
happen.

Why don't people do what could make their lives better?
Maybe it's fear of criticism, fear of failure, fear of success or
simply fear of the unknown. It seems easier to do nothing than
to confront the fear. Sometimes people procrastinate because
they are disorganized. Others lack the motivation and dynamic
energy to get into action.

Some people don’t even make these excuses because they
will not admit they are procrastinating! They're experts at fooling
themseives. They tell themselves that their plans are going to
happen because there's plenty of time to take action tomorrow.
“I'll settle this problem in my relationship next weekend when |
have time.” “I'll start looking for that new job after my vacation.”
“I'll open my own business next year.” “I'll start saving some
money after my next paycheck.” “I'll get into shape after the
holidays.”

They may complain about how bad things are, but they never
take action to change things. They may deceive themselves for
years and believe they are still on track. In reality, they have
made the unconscious decision to change nothing at all. Does
this pattern sound familiar?

Procrastination limits your progress. To take control of your
life and get what you want, you must consistently take action. A
lot of people have excuses for their lack of progress. The
winners in life don't have time for excuses. They’re too busy
taking action and getting things done. Here are five ways top
achievers overcome procrastination.

First: Start your engine by choosing a short-term goal. Set a
10-minute goal for yourself, and do something in the next 10
minutes to get you closer to your goal. Simply do it, and the
immediate results of your action will create momentum. If a 10-
minute goal is too high a hurdle to get you moving, then set a
five-minute goal, or a one-minute goal. Or set only a one-
movement goal! For example, pick up a pen. Next, pull out some
paper. Then, start writing. Any level of decisiveness creates
momentum, and once you're making decisions and taking action,
momentum will keep you moving forward.

When you feel like procrastinating, start working on
something — anything. That's all it takes to give you that
momentum. Once you're moving, it's possible to get a lot
accomplished. There is a law in the world of physics known as
Newton's First Law of Motion, which states that objects in
motion tend to remain in motion. This rule can also be applied to
people. When people take action, they find it easier to stay in
action.

Second: Develop a limited-time state of mind. Marketers
impose deadlines on their promotions to spur consumers into
immediate action. Do the same thing with yourself by creating an
artificial, ultimate deadline for yourself. Think about what you
want to accomplish, then imagine you have just one year to live.
Imagine this deadline is real, and use it to get yourself moving. If
that doesn't work, then imagine you have just six months to live,
or just one month.

None of us knows for certain when our lives will end. This
uncertainty leads us to assume we have unlimited time. But life
is fleeting. Put yourself in a limited-time state of mind and seize
the day, seize the moment.

How many times have you heard these familiar commercial
refrains: “Order before midnight tonight,” “This is a limited-time
offer,” and the always popular, “Hurry, sale ends tomorrow!”
Limited availability naturally increases demand. Experts in
maotivation realize how effective deadlines can be in making
people take action. You can motivate yourself by imagining an
immediate deadline, then pushing yourself to meet that deadline.

Third: Assign yourself a fixed action period. Each day or
each week, set aside time to devote to nothing but achieving the

Continued on Page 12
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i or more than a decade, my firm has delivered The Most Powerful, pi:
Advanced Research in Radio. . . Multi-Variate analysis tools that provide
a clearer picture of your station, competitors, listeners.

NI

But statistics alone (no matter how advanced) never helped any station.
Success requires the application of research into easy-to-understand, _
actionable strategies. A

L e R
i T

At Mark Kassof & Co., we give your station
much more than statistics...

il

easy-to-understand way.

‘/ We work with you to turn research into
a decisive “plan of action,” customized
to your station and focused on your
market situation.

Ve We are “on your team” exclusively in your market
for a full year...to answer questions, evaluate
airchecks, and provide additional input based on
the research.

Most importantly, this combination of powerful research and personal
service works for our clients’ success! In fact, Mark Kassof & Co. has
worked in partnership with some of the biggest successes in North
American radio.

Let us show you how Mark Kassof & Co.’s powerful research and
personal service can dramatically increase your success.

Call me at 734-662-5700.

MUARKMASSOF & GO,

SUCCESS STRATEGIES FOR RADIO

734-662-5700 « www.kassof.com
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THE CHALLENGES OF MARKETING NEWS/TALK

Continued from Page 10

everywhere we go. Sure, everybody still wants T-
shirts, but the days of handing out free T-shirts to
everyone are long over. People just don’t have the
budgets. You now have to find more cost-effective
items to hand out.”

Even though KFWB doesn’t play any music, a lot of
concert promoters contact the station about give-
aways. “They do promotions with us through our
website,” Baker says. “They’ll want us to do
giveaways for Billy Joel. Every major concert, they’re
calling me, and [ have to turn down a lot of them
because I'm booked! We promote it on the air, but we
don’t do promotions where you call and be the 20th
caller. Our website gets 3.8 million hits per month, and
people use our site the same way they use our radio

TRYING TO UNMASK
THE PHANTOM CUME

People tend not to fisten to all-News radio stations, they tend
to usethem. And that can be a problem when peopie are asked

to list the stations they listen to p—
KFWB~"

for an Arbitron diary. Acutely
aware of this problem, KFWB/ Ry Ee
L.A. regularly runs the follow- I EI98
. NON-STOPF READLINE NEWS
ing 30 promo that helps
station users remember they’re also station listeners.

What radio stations do you listen to?

(Various people respond, "KCRW,” “KLOS,” “Star,” etc.)

And that’s the complete list?

(They respond, “Yeah, pretty much.....” etc.)

S0 where do you turn for the latest traffic, late-breaking
news or weather?

(They answer, “KFWB.”)

Then why didn't you include KFWB when | asked you what
radio stations you listened to?

(“1 don’t know,” “I was thinking about music,” etc.)

KFWB, the station more people listen to ... even when they
don’t remember.

When you hear the latest traffic and weather and late-
breaking news, you're hearing KFWB, Southern California’s
Nonstop Headline News.

station. They check their stocks, traffic, sports scores
— our website is an extension of our radio station. We
do a lot of our contesting there so it doesn’t clutter up
the airwaves. We'll give away Phanton of the Opera
tickets and dinner with our morning team, and we’ll
get over 2,500 entries.

" A lot of people are much more intelligent than we
give them credit for. They know their chances of
winning by calling a radio station are pretty slim.
Peoplejust don’thave the time to put in the energy to be
the 20th caller. I've never had a job where I've had the
freedom to be able to call in and win, and even if I did,
I wouldn’t waste my time. On the website, people can
participate in our contests at their leisure. When we do
seminars or breakfasts, 95% of the people register on
our website.”

That said, KFWB does one call-in giveaway each
day, but not in the traditional sense. During the 7am
hour, the station does a news quiz, asking listeners to
call in with the answer to a question about the day’s
news. “It's done in a fun way, and, really, the prize is
secondary. The clients get what they want — on-air
mentions directing people to the prize. And for us it’s
nice, because it's awarded to someone who calls in to
play the news quiz, and the prize is something an adult
would want to win. We try to do things that interest our
audience. You're never going to hear us giving away
Marilyn Manson tickets, but we’ll give away Biily Joel,
the Hollywood Bow], all the major plays —and it works
great! But we don’t present itin a’hyped’ or crazy way.
We don't do anything that's really controversial for
obvious reasons. It's just not worth it! We will never
turn this radio station into a contesting station.”

Now that she’s had a chance to experience
marketing and promotions in both the music and
News/Talk formats, Baker concludes, “I don’t think I
could ever go back to a music station. I don’t think it
would be as challenging. There are so many more
creative ways of working with the station marketing-
wise than with a music station. It's much more
exciting; there’s much more gratification. You get a
good feeling for the work you do, and when you are
out there with the public, there’s a level of respect they
give you.”
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and pocket the cash.

The Wheaties Sports Report
gives your listeners tales, tips,
anecdotes and advice available
nowhere else. From the folks

who brought you the Breakfast of
Champions comes the daily radio
feature of champion stations—
The Wheaties Sports Report.

Five shows a week, each
60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no
commercial content. Sell
the time fo a local sponsor

THE PROBLEM IS PROCRASTINATION

Continued from Page 10

results you want in life. Choose a fixed length of time —
perhaps an hour — and let nothing and no one stand in the way
of getting things done during this period. You will find that this
fixed action period can keep you on track.

An executive was having problems finding the time to monitor
his investments consistently. He decided to set aside 30 minutes,
3-3:30 each afternoon, for nothing but that purpose. Within just a
few months, his portfolio had increased significantly in value. He
says his investment of 30 minutes a day turned out to be the best
investment he has ever made. Whatever your goal, setting aside a
fixed action period can help you achieve it.

Fourth: Ask someone you trust for help in moving forward on
your goals. Get help clearing a hurdle, and once you have
momentum, keep moving forward. Or enlist someone to help you
on an ongoing basis. For example, you could ask a close friend to
request a weekly progress report from you on your plans, or you
could ask a family member to give you reminders when you start
slacking off. But avoid extensive discussions with uninvolved
people about your goals. Talking too much about goals instead of
actively pursuing them weakens your resolve and slows your
progress.

Fifth: If the first four steps don't get you into action, access
the power of motivational words. Read motivating books or listen
to tapes that inspire you to take action. Words contain energy,
because they are the means by which we turn every mental idea
into physical expression. When you speak, choose your words
carefully — what you say contains energy. Avoid expressing doubt
and fear. Speak with confidence and enthusiasm about what you
want to happen in your life.

One of the most popular forms of entertainment today is
success-watching. There are magazines, TV shows and radio
shows (such as mine) devoted exclusively to this pastime. Millions
of people love hearing about other people achieving their dreams.
They take vicarious pleasure in other people’s success. They find
the stories inspiring, but because they don't follow through on the
inspiration, nothing changes in their lives, Sadly, relatively few
people in the world ever climb out of the audience of success
spectators and actually get to taste success for themselves.

What are the barriers that divide the huge audience of success
spectators from the relatively few actual participants in success?
Actually, there are no barriers. Anyone is free to get up out of his or
her seat, walk onto the field and join in the game. In other words,
the key factor separating successful people from all others is
nothing more than action. And the same is true for you. If you
consistently go for it, nothing will be able to stop you from
achieving success.

Adapted from 27-Day Countdown to Success by Chris J. Witting
(Career Press, 1998)

Delivered in bulk weekly by
satellite for highest quality and
timeliness. Catch the feed on
Fridays at 3:00 p.m. Eastern time
on SATCOM C-5, transponder
23, SEDAT channel 13.

Get off the bench and get
game! Call 1-800-334-5800
to put your station on

the lineup for the Wheaties
Sports Report.
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Million dollar TV peomotions are
super hot and headed your way.

Now IQTV is offering a new turn-key million dollar
contest. The package includes one thirty second
spot plus insurance for the big prize. 1Q has
designed a new concept for today's highly
contested marketplace. Before you spend huge
license fees to buy another million dollar
contest, call [Q and find out how little a one
million dollar campaign can cost.

See an example of The Million Dollar Contest
and over 70 spots right now on I1Q's website-
or call Tim Andrews at 404-255-3550 and ask
for a demo.

i ...that (Inesn t cos

www.radioig.com

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com
www.radioig.com

404 255-3550

FAX: 404 255-8152

wyvw-americanradiohisternv-com
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CLOSING BUSINESS

1 Innovation’s the key to achieving success

When Charles Walgreen —
who later built a drugstore
empire — bought his first
store, customers didn’t care. He was just another
retailer in 1901 Chicago. But Walgreen was an en-
thusiastic pharmacist determined to build a large
clientele.

By Dick Kazan

One of his favorite sales techniques was to answer
his own phone, repeat the customer’s order aloud (so
the delivery person could hear it) and then continue a
friendly conversation with the caller. In a little while,
“the customer would say, ‘Excuse me for a minute,
there’s someone at the door.’

R sansg e

One of the biggest “me too”
industries is the airline industry. As
Harvey Mackay says, “They compete
on the basis of non-service. Each tries
to find ways to stuff more people into
their ‘tubes’ while searching for new
ways to cut down on what passes for
amenities.”

But there is a remarkable excep-
tion: Southwest Airlines, headed by Herb Kelleher.
He’s established a warm and creative corporate
culture through humor. Whether dressing in public as
the Easter Bunny, a leprechaun or Elvis, or
occasionally working as a flight attendant and joking
with the passengers and crew, he sets the tone. With
his encouragement, flight attendants sometimes make
comical announcements and passengers win prizes
for such things as having the biggest hole in their
socks.

Southwest even finds humor from competition.
When America West ran a TV ad saying customers
were embarrassed to fly Southwest, Southwest

responded with a commercial showing Herb
wearing a sack over his head.

Who would that someone be?
A delivery boy with a package
from Walgreen’s.” It was their
order.! L w

Perhaps Walgreen’s most
clever idea was to rent the |
store next to his, cut an arch
through it and open a soda |
fountain where he made his e
own ice cream and invented the milkshake.
Customers packed his store. When the weather
turned cold, he added hot soup and sandwiches. The
crowds kept coming.

Today, Walgreens operates 2,626 stores, employs
nearly 100,000 people and has annual revenue of over
$16 billion.

What's Walgreens’ secret to success? One that
will also work well for you: innovation. Most
business and salespeople try to be like everyone
else. To be successful, you have to stand out.

What do you offer that’s superior to your
competition? Longer music sets? Compelling on-air
personalities? Lower price-per-rating point? Attrac-
tive financing terms for your advertisers? Creativity
in ad spots? Exciting sponsor promotions? Like
Walgreen, challenge yourself. What new thing could
you offer that would enliven your employees and
deliver revenue?

THE ROAD To

* When American Airlines be-
: gan its similar “value pricing”
- strategy, Southwest answered
_ . with, “To match their new low
- fares, we would have to raise
ours.”

' Thestrategy is simple: South-
west differentiates itself from the
competition by being “The Low Fare Airline,” by
offering superior customer service and by having a
sense of humor. How does this affect the bottom line?
Since 1973, Southwest has been consistently very
profitable in an industry that frequently hemorrhages
money. It's widely admired as one of the best-run
companies in the world.

Albert Einstein said, “Great spirits have always
encountered violent opposition from mediocre
minds.” If you have the confidence to be innovative
and to laugh, you’ll have some fun and couid become
extraordinarily successful.

! Pushing the Envelope All the Way to the Top, Harvey Mackay, 1999

Dick Kazan is a successful entrepreneur who founded one of the
largest computer leasing corporations in the United States. He
created and hosts The Road to Success, the first radio talk show
to offer on-air business consulting to business owners and em-
ployees. E-mail your comments or questions to him at
rkazan @ ix.netcom.com.

RADIO GETS RESULIS!

SUCCESS STORIES FROM THE RAB

Mt. Rose Beer & Soda Mart

Situation: Mt. Rose Beer & Soda Mart has been catering primarily to
men age 25 and over in York, PA for the past 10 years. Lew Baublitz,
manager of Mt. Rose, wanted to take advantage of a new Pennsylva-
nia state law that allowed vendors te promote prices for beer, so he
decided to do just that on WSBA radio.

Objective: Mt. Rose Beer & Soda Mart wanted to increase store
traffic and awareness of its store. Mt. Rose also wanted to increase
sales during the Fourth of July holiday weekend, as well as advertise
prices on its beer and Pepsi products.

Campaign: WSBA arranged a Thursday morning remote broadcast
featuring its morning pérsonality. Mt. Rose arranged special
promotions during the event. The remote was promoted through 24
60-second commercials that ran in the five days leading up to the
event.

Results: It was indeed “Miller Time” for Mt. Rose on July 4, as up to
2,000 people showed up for the promotion. By 1pm, the store had
recorded more than $30,000 in sales.

——RABTOOLBOX———

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Seventy percent of regular domestic beer users are men, and
30% are women. Forty-one percent earn more than $50,000 per
year, and 32% are college graduates. This group spends an av-
erage of 49% of its daily media time with radio.

INSTANT BACKGROUND COLLECTION — BEER

Per-capita consumption of specialty beers increased from 0.63
gallons in 1996 to 0.68 gallons in 1997 (Beverage World, Febru-
ary 1998). As of January 1998, there were 442 microbreweries,
851 brewpubs and 33 regional specialty breweries in the U.S.In
1996 alone, 209 new brewpubs and 108 microbreweries opened.
A microbrewery is defined as one that produces less than 15,000
barrels of beer per year and sells it primarily to wholesalers and
retailers, while a brewpub sells the majority of its beer for onsite
consumption. A regional specialty brewery sells more than 15,000
barrels a year and has a flagship brand that is positioned as a
micro or specialty brand. (Institute for Brewing Studies, 1998)

RAB CATEGORY FILES

“Will beer advertising go back to being just beer advertising in
19997 That's a question many industry execs will be pondering
as the new year unfolds with several highly visible attempts to
reinvent the genre lately [such as Miller's “Dick” ads] getting re-
thought or scrapped entirely” (BrandWeek, 1/4/99)

For more information, call RAB’s Member Service HelpLine at (800)
232-3131 or log on to Radiolink at www.rab.com.

£Dude:: the sh
Genellindsay, PD
1570 Nz

;lternativelto predictable talk radio. It's t

plls?s.y'_o_u off, entertain,
ormiyou. The show defies convention, it's the|
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“*Contemporary, fast paced afternoon drive talk.'Unique takes

on the right topics! Building nicely in Sacramento.”

oo 650“'KSTE /Newstalk 1530 KFBK, Sacramento
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wwwfisherentertainment.com
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_ NABQQ is your one-stop shop for ideas, innovations and
~ solutions. If you've never been zo th2 NAB in Las Ve3as, ask any-
: one who has and you’ll learn just how much there is for Radio!
" Regardless of your market size or your role in your station,
there’'s something for you.

~ Explore the convergence markets and unzover new opportunities.

Celebrate creativity. Spark innovation. Discover real business
solutions, And decide what technology, producis end services to
buy, and from whom — all in one place, all at one time.

1 This is the power and spirit of NAB99!

www.nab.org/conventions
Or call 1.800.342.2460
or 1.202.429.4194
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MARK YOUR CALENDARS

Important dates and events in the coming months

e February 24 — 41st Annual Grammy Awards. Shrine
Auditorium, Los Angeles; (310) 392-3777.

o February 26-27 — Dan 0’Day's PD Grad School. Summit
Hotel, Bel Air, CA; (310) 476-8111.

* March 8-11 — 41st Annuai NARM Convention. Las Vegas
Hilton; (609) 596-2221.

* March 10-13 — 30th Country Radio Seminar. Renaissance
Hote! Convention Center, Nashville; (615) 327-4487.

* March 17-21 — South By Southwest. Hyatt Regency, Austin;
(512) 467-7979.

e March 18 — Arbitron “Beyond The Basics” PD Seminar.
Bellagio. Las Vegas; (972) 385-5357.

* March 21 — 71st Annual Academy Awards. Dorothy Chandler
Pavilion, Los Angeles; (310) 247-3000.

* March 24 — Big Picture '99. Plaza Hotel, New York; (212) 492-
6082.

e March 26 — Arbitron Hispanic PD Seminar. Westwood
Marquis, Los Angeles; (972) 385-5357.

* March 31 — Winter Arbitron ends.

* April 1-June 23 — Spring Arbitron.

® April 12 — AWRT’s Gracie Allen Awards. Hudson Theater,
New York; (703) 506-3290.

* April 19-22 — NAB99. Las Vegas Convention Center and the
Sands Expo Center; (202) 429-5420.

* May 17-20 — 39th Annual Broadcast Cable Financial Mmgt.
Convention. MGM Grand, Las Vegas; (847) 296-0200.

* June 9-12 — PROMAX Convention. Moscone Center, San
Francisco; (310) 788-7600.

e June 10-12 — R&R CONVENTION '99. CENTURY PLAZA
HOTEL, LOS ANGELES; (310) 553-4330.

e June 14-18 — International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville; (615) 244-2840.

* June 17 — Arbitron “Beyond The Basics” PD Seminar. Newark
Airport Marriott, New York; (972) 385-5357.

¢ July 1-September 22 — Summer Arbitron.

¢ July 13 — 70th Annual Major League All-Star Game. Fenway
Park, Boston.

o July 22 — McVay Media Radio School. Marriott City Center,
Minneapolis; (440) 892-1910.

o July 22-25 — Conclave. Marriott City Center, Minneapolis;
(612) 927-4487.

¢ August 5 — Arbitron “Beyond The Basics” PD Seminar.
Denver International Airport Marriott; (972) 385-5357.

¢ August 6-7 — Dick Orkin & Dan O’Day’s International Radio
Creative Production Summit. Summit Hotel, Los Angeles;
(310) 476-8111.

* August 12-14 — Talentmasters Morning Show Bootcamp '99.
Westin Canal Place Hotel, New Orleans; (770) 926-7573.

* August 19 — Arbitron “Beyond The Basics” PD Seminar.
Concourse Hotel & Conference Center, Columbus, OH; (972)
385-5357.

* August 31-September 3 — NAB Radio Show '99. Orange
County Convention Center, Orlando; (202) 429-5300.

¢ September 10-12 — AWRT 48th Annual Convention. Westin
City Center, Washington, DC; (703) 506-3290.

¢ September 22-23 — Arbitron 101 PD Seminar. Arbitron
Headquarters, Columbia, MD; (972) 385-5357.

TV SPOTlight

DC101°S MARTIAL ARTISTRY

“Rarely do you get calls about a TV
commercial, but we've had a number of
them,” says WWDC-FM/Washington Marketing
Director Mark Lapidus, who sent us the
campaign he describes as “edgy, funny and
memorable.” After screening the spots, we
agree.

The Robert Michelson-produced :30 spots
are fast-moving hodgepodges of scenes from
an old kung fu movie. Dialogue about the
station is dubbed in — of course, with the
usual over-the-top martial arts movie gusto
— to match the actors’ mouths.

Because their authentic retro cinematogra-

Listen to Jon Ballard or we'll
break your face!

phy looks unlike any other commercials on

TV, they're sure to stand out in clusters. And
for DC101, an Active Rock station, the spots
certainly convey plenty of attitude.

Jon Ballard breaks the mold on
DC101!

Ifyou'd like to see your station's ad in the TV SPOTIight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R.
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277

FOUR WEEKS FORWARD _sales & Promotion Planning Calendar

March 14-20: Children & Hospitals Week, National Wildlife Week, American Chocolate Week, National Poison Prevention Week, National Manufacturing Week

March 14-20

14 15

National Potato Chip Ides of March

Day Everything You Think Is
Wrong Day
Open-Minded Husband’s
Day

Rude Awakenings Day
Gambling Day

16 @

Everything You Do Is St. Patrick’s Day

Right Day Violet Day

Dionysus' Day National Green Beer Day
Freedom of Informa- Green Ribbon Day

tion Day Camp Fire Boys & Girls
Buzzard Day Founders Day

Black Press Day

18

Supreme Sacrifice Day
Casey Jones Day
National Lacy Oatmeal
Cookie Day

National Agriculture Day
Swallows Day

Poultry Day

National Chocolate
Carame! Day

Alka Seltzer first for sale
(1931)

D

Earth Day

Festival of Extra-
terrestrial Abductions
Palm Beach Festival
National Ravioli Day
Great American
Meatout

True Confessions Day

Cam I move
the Ratings needle
wiih & Video Mailer?

Sure, with SMARTVideo™. Especially when it's combined with
Broadcast Direct Marketing's SMARTTargets™ Audience Profiling System.

Call Broadcast Direct Marketing today for a proven method to make
your next book better...and watch the needle move!

Broadcast Direct Marketing. The SMARTSolutions™ People

_ BroapCAST /] |
-898- DIRECT @
MARKETING

2041 SW 3rd Ave ® Miami, Florida 33129 » A Unit Of The Morris Media Group

— wwww - americanradiohistory com —————— -
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“...the reigning

meet-and-greet of

the rock business...
South hy Southwest
attracted some 6,000
people for four days of
deal making, drinking,
panel watching, cell
phone brandishing and
concert hopping.”

~The New York Times

SXSW Headquarters:
P.0. Box 4999
Austin, TX 78765
Tel: 512 / 467-7979
Fax: 512 | 451-0754
E-mail:

SXSW@SXSw.com

To register online or
for more information,
visit us at:

WWW.SXsw.com

south by southwest music & media conference

i G CHO St RY-=-CO M
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NEWSBREAKERS.

Teller Bows Atomic
Pop Internet Label

Veteran record industry executive
Al Teller has resurfaced as head of
the Internet-based record company
and e-commerce tirm Atomic Pop
(atomicpop.com).
The firm, which
debuted Feb. 17
and is based in
Santa Monica,
CA, also an-
nounced its senior
management
team: Managing
Director/Online
Operations Seri-
na Mayer, Exec.
Creative Director
Jim Evans. Chief Technical Officer
Lewis Rothman and Director/Com-
merce & Promotion Kristin Lieb.

Atomic Pop plans to partner with
established and developing artists —
domestic and international — to
promote, market and distribute their
music. In order to lure artists. Teller
plans to offer artists higher royalty
rates and shorter-term contracts.

“We created Atomic Pop as a re-
sponse to how we saw technology
changing the music industry.” Tell-
er said. “We are leveraging the dig-

Teller

Rockin
0

hi
ON

It Hurt So Good!

Tone-Cool/Rounder/Mercury artist Susan Tedeschi is making strides with
her current single, “It Hurt So Bad,” from her debut albumn, Just Won't Burn.
She got the chance to show what she’s got at recent sold-out shows at
NYC's Bottom Line. Obviously enjoying the pain are (I-r) Island/Mercury
Exec. VP/GM John Esposito, Rounder Records Group Pres./CEQ John Vi-
rant, Island/Mercury Pres. John Reid, Tedeschi, Tone-Cool’s Richard Rosen-
blatt, Island/Mercury Chairman Jim Caparro, Rounder VP/Sales & Market-
ing Paul Foley and Dir./Nat'l Sales & Marketing Tracy Wakiser, Tone-Cool’s

David Bartlett and Island/Mercury Exec. VP/Promotion David Leach.

ital medium to create an entirely
new model — one that will ulti-
mately put artists back in control of
their music and bring them closer to
their audience. In addition to part-
nering with artists on a proprietary
basis, we will also open our doors
to traditional record labels to enable
them to leverage our powerful mar-
keting and promotional platform.”
Blondie is the first act to team up
with Atomic Pop. Teller’s new com-
pany will cybercast the online world

rts tiﬂk

Ippest
: E AIR

premiere of Blondie Live, which will
feature performances of new music
and classic Blondie hits. Addition-
ally, L7 is the first established band
to sign to the Atomic Pop label. It's
debut release for the label will be
“Freeway.” a single that will be
made available for download over
the web. Other Atomic Pop artists
include Los Angeles hip-hop act
Blood Of Abraham, alt-country duo
Dukes & Gannon and New York
rock act Mother.

réd

JOHN RENSHAW
(very dudeful)

For a taste of Joh
supercharged, addictive w
uncommon

rllg
PATTER, call Chuck Duncan at

847 509 1661. He'll send you a
cassette.

only on the One-On-One Sports Radio Network

wWww-americanradiohistorv.com

Los Angeles’ Wave Lifts Denton To GSM

ill Denton has risen from LSM to GSM at Infinity's NAC/Smooth Jazz

KTWV (TheWave)/Los Angeles. Before joining The Wave last Sep-
tember, Denton spent 19 years at Christal Radio in L.A., 13 of them as
Sales Manager.

VP/GM Tim Pohlman noted, “Bill's knowledge and leadership will be a
tremendous addition not only to the department head team, but to the en-
tire Wave staff”

Denton added, “It's been my desire for some time to become GSM for a
successful radio station like The Wave. It's gratifying to have my decision
so strongly validated by the high esteem in whichThe Wave organization is
held by the advertising community””

Murray Moves To WKYS-FM/Washington As GSM

J ack Murray has been named GSM at WKYS-FM/Washington. He joins
the Radio One Urban station from Infinity’s crosstown WARW-FM,
where he spent three years as LSM. Priorto that, he worked in DC in AE
capacities atWHFS-FM and WPGC-FM.

“We are extremely happy to add Jack to the Radio One team.” Radio
One President/CEQ Alfred Liggins said. “He comes to us as one of the
most highly regarded sales professionals in the DC market”

Povjers Iietﬁrns T;Astor Ig VP/Prt;gramnﬁg

CG/Curb West Coast regional promoter Craig Powers has been

named VP/Programming for Astor Broadcasting, which includes
Country KIK-FM/Anaheim, CA as well as Talk KCEO-AM and Classical
combo KSPA-AM & KFSD-FM in Oceanside/San Diego. Powers, who will
also do afternoon drive, officially starts on Feb. 22. Then, on Feb. 25, KIK-
FMwill relaunch as “The All New 94.3 KIK-FM, Country for a New Gener-
ation”

Powers told R&R, “I'm really excited to have the opportunity to bring
back fun, exciting, aggressive Country radio — something Southern Cali-
fornia has missed for a long time. It will feature personality radio and lots of
new music.” He said KIK-FM will be 80% current, and the gold will be from
the last 10 years.

The appointment marks a reunion for Powers and Art Astor. Powers
programmed KIK-FM for five years in the early '90s before moving to the
record business. Exiting is KIK-FM PD/afternoon driver Rick Shaw.

Dorn Drafted As ND At WWDB In Philly

After 10 years at all-News KYW/Philadelphia, Kirk Dorn has crossed
the street to become News Director at Beasley Broadcasting’s News/Talk
WWDB-AM & FM.

“It’s pretty exciting,” Dorn told R&R. “It’s an information-based sta-
tion, and we’re here to upgrade the product — news, tratfic. weather, the
whole package.”

Dorn downplayed the competition against his former employer: “I don’t
look at it as programming against KYW. My job here is to upgrade this
product and do what we do in a great way. They’re great at what they do;
they’ll continue to be great at what they do. We'll be great at what we
do, and we’ll see what happens.”

Before joining KYW. where he was a news editor, Dorn was News Di-
rector at the Georgia Network and the Pennsylvania Network for nine
years and {wo years, respectively.

‘Verve Music Group’ Gets Sr. Mgt. Team

The Universal Music Group has rechristened its jazz and adult music
division as the Verve Music Group. The division, which remains based
in New York and is overseen by Chairman Tommy LiPuma and Presi-
dent Ron Goldstein, has named the following executives 10 its senior man-
agement team: Sr. VP/GM Michael Lang, Sr. VP/A&R Richard Seidel,
Sr. VP/Promotion Suzanne Berg. VP/A&R Bud Harner, VP/Sales
Michael Kauffman, VP/International David McDonagh, VP/Creative
Services Hollis King, VP/Marketing Nate Herr, VP/Strategic Marketing
Mike Charlasch, and VP/Publicity Chris Wheat.

As part of the restructuring, Verve Records will focus on mainstream
and traditional jazz, GRP Recordings will specialize in NAC/Smooth Jazz.
Impulse! will concentrate on catalog and new releases and Blue Thumb
Records will be home to a wide variety of genres and projects, including
world music, blues, soundtracks and special events.

“We have done our best to merge these two great companies into what
can be considered the finest jazz/adult music label in the world,” LiPuma
and Goldstein said in a joint statement. “Both the artist roster and staff
are without comparison. The merged roster represents some of the great-
est names in jazz. The new staff is a well-balanced collection of talented
individuals that represents the best of both companies”
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The best is back! Join us June 10-12 for R&R Convention 99
at the Century Plaza Hotel in Los Angeles. Get in touch with the
technological future of the radio and record industries. Learn
how 1o better manage yourself through these challenging times.
Meet the leaders of today and tomorrow. Registration details are
coming soon. The Convention *99 hotline opens February 23:

(310) 788-1696.
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Berkowitz Becomes
Arista Sr. Dir./Promo

Arista Records has elevated
Andrew Berkowitz to Sr. Director/
Promotion. Based in New York. he
reports to VP/Video Promotion
Marc Zimet. Berkowitz will contin-
ue his role in the video arena and
expand his duties to include the co-
ordination of promotional tours in
conjunction with CHR/Pop and
CHR/Rhythmic radio.

Berkowitz most recently was Di-
rector/Video Promotion with Aris-
ta, a post he had held since 1996.
He was the label’s Assoc. Director/
Video Promotion between 1994-96.

Austin: From KIIS
APD/MD To ‘Kiss’ PD

KIIS/Los Angeles Asst. PD/MD
Tracy Austin has been appointed
PD at Atlantic Star’s CHR/Pop
WKSS (Kiss 95.7)/Hartford, ef-
fective March 1. She replaces Jay
Beau Jones, who resigned to be-
come PD at Chancellor’s new
Rhythmic Oldies WUBT/Chicago
(R&R 12/4/98).

“We have a very successful radio
station here with a very senior
team.” Atlantic Star/Hartford VP/
GM Rob Williams told R&R. 1
was looking for someone who
could understand the great parts of
that and. simultaneously, the chal-
lenges it brings. What impressed
me — beyond Tracy’s track record,
her success and skills — is she has
a great presence and maturity about
her that is a perfect match for this
team.”

Austin began her career at KHFI/
Austin and had two different stints
at the CHR, leaving for MD duties
at KIIS in 1994, “I cannot tell you
how difficult it is to leave all of the
great people at KIIS, but this is go-
ing to be a new chapter in my life,”
she said. “The people at Atlantic
Star really made me feel wanted,
and I got such a great vibe and feel-
ings in the hallways. My goal is to
get in there and help them move an
already well-established, successful
radio station forward.”

Commemoratmg the deal are (I-r) Grubman, Indursky & Schindler’s
Paul Schindler; Sony Music Entertainment Exec. VP Michele Antho-
ny,; Rodney Jerkins’ father and personal manager, Rev. Fred Jerkins,
and his mother, Sylvia Lucas Jerkins, Rodney Jerkins; and SME
Chairman/CEQ Thomas Mottola.

Sony Music Inks Deal Wlth Jerkms

Sony Music Entertainment has signed a worldwide marketing
and promotion deal with noted songwriter/producer Rodney Jerkins
and his new record label, Darkchild. As part of the arrangement,
Jerkins also serves as a creative advisor to SME.

“Rodney is one of the most gifted and sought-after young
producers today,” SME Chairman/CEO Thomas Mottola said.
“His songs, productions and musicianship have graced many
multimillion-selling recordings, and his work has been recognized
with numerous awards and Grammy nominations. This is just the
beginning for Rodney — his creative horizons are unlimited. It will
be a real advantage to have him work with our artists to showcase
their talents, as well as discover and develop artists for our labels
worldwide.”

The 21-year-old Jerkins started his music industry career at the
age of 15 by writing and producing his own gospel album, On the

Move. He moved to the forefront in 1997 by writing and producing

five cuts on Mary J. Blige’s 4-million-selling album, Share My World.
Jerkins also co-wrote, arranged and produced the Brandy-Monica

hit, “The Boy Is Mine.”

Kanov
Continued from Page 3

Division Clarke Brown added,
“Mark has grown with the com-
pany as an invaluable resource for
| the last 30 years and as a general
manager for the past five years.
This recognition is well-deserved
based upon his performance as
VP/GM of WQXI & WSTR and
his contributions to our manage-

ment committee.”

Kanov began his radio career
with Jefferson-Pilot in 1968,
when he was hired as an AE at
WQXI-AM & FM. He was pro-
moted to LSM in 1980 and to
GSM five years later. In 1990,
WQXI-FM became WSTR (Star
94); Kanov was elevated to Sta-
tion Manager one year later. In
1993, he was promoted to VP/
GM.

Pastor Adds WW1 Talk Affil. Relations Duties

estwood One has promoted Shawn Pastor from Director/Affiliate

Relations, Sports Programs to Director/Affiliate Relations, Talk &
Sports. In his new capacity, Pastor will manage the clearance efforts of
WW1'’s daily and weekend talk shows in addition to play-by-play sports
packages.

Pastor reports to Sr. VP/Affiliate Relations Nick Kiernan, who told R&R
“This promotion recognizes his great efforts in securing sports play-by-
play clearances, and that a lot of the Sports stations we deal with are also
the stations we deal with on talk programming. He did a great job in clear-
ances for our NFL package, and this makes it more efficient in dealing with
us!

Based in Washington, Pastor served as Director/Sports Marketing for
the Fairfax, VA-based Sports Information Network before joining WW1 in
1995.

I\;Iorgan;eioin; Pren;ére Net AsVP/Cr;tive

remiere Radio Networks has tapped Larry Morgan asVP/Creative.
With the additional titie of “Comedy Czar,” Morgan will manage the
production and distribution of the company’s 13 daily show prep services.

Morgan most recently hosted middays on KYSR (Star 98.7)/Los Ange-
les and has worked at KIIS/L.A. and KHMX/Houston. This appointment
marks a return to Premiere for Morgan, who was the company's Creative
Directorin 1994.

“When you produce the quantity of high-caliber comedy that Premiere is
capable of,” President/COO Kraig Kitchin said, "appointinga Comedy Czar
like Larry Morgan is only natural”

“Kraig Kitchin,” Morgan responded, “has really nice shoes

Minority
Continued from Page 3
endangered species pursued by

| large corporate hunters” — and an

assortment of TV broadcasters,
Wall Street financiers and academ-
s. “How can small owners com-
pete when a single owner can con-
trol 900 stations?” Wonder asked
the FCC, referring to the possibili-
ty that Clear Channel Communica-
tions may buy Chancellor.

Marcus pointed out that, as a re-
sult of consolidation, many minor-
ity broadcasters have sold their sta-
tions for astronomical profits and
are now “living the American
dream.” Wonder himself said he
had the opportunity to sell his sta-
tion for $40 million to $50 million
a couple of years ago, but it was
more important to him that KJLH

— the only African-American-
owned station in the market — re-
main a voice for his community.

This is not the first time radio has
pledged to support minority owner-
ship. Last July, seven major group
heads — including CBS chief Mel
Karmazin and Jacor Communica-
tions CEO Randy Michaels — met
with Kennard and other FCC offi-
cials and discussed the problem of
waning minority-owner numbers.
Among the solutions bandied about
at the meeting were the creation of
a seed fund, minority incubator pro-
grams and the return of the minor-
ity tax certificate.

No timetable has been set for
commission action on a proceeding
weighing the one-to-a-market waiv-
er rules.

— Matt Spangler

C/GAH

o®
CONNOISsEuR RADIO NETW

ENTERTAINING AND PROFITABLE
WEEKEND PROGRAMMING
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Satcom C-5, Transponder 23, SEDAT Channel 49
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- Records

® Risk Records announces these
changes: YIGAL DAKAR, former Dir./
Radio Artist Development at Interscope,

Dakar Cohen
is appointed GM
at Risk Records; | #
STEVEN COHEN, !
previously Dir/Me- §
dia Relations at | §:
Moonshine Music, | #
is brought on as | =+,
Dir/Media Rela- *
tions; and XAVIER :
RAMOS leaves In- 'M”
terscope, where he
was Associate Dir/Radio Artist Develop-
ment, and joins Risk as Dir/Mkig.

National Radio

® WESTWOOD ONE will premiere
George Strait’'s new album, A/ways
Never the Same, between Feb. 27-
March 1. Strait will present tracks from
the album and discuss their inspira-
tion; (212) 641-2057.

In other Westwood One news,

| WW1/CBS Radio Sports, through an |

agreement with the Augusta National
Golf Club, has extended its exclusive
rights to The Masters golf tournament.
Coverage begins April 8.

® UNITED STATIONS RADIO NET-
WORKS presents its Country Giants
series of two-hour biographical sa-
lutes to country music’s biggest stars
available on CD on a market-exclu-
sive barter basis. Upcoming pro-
grams include: The Randy Travis Sto-
ry, March 13-14; The Tim McGraw
Story, Apr. 10-11; The Faith Hill Sto-
ry, May 8-9; The Alabama Story, June
5-6; The Clint Black Story, July 3-4,

PROS ON

THE LOOSE

Celeste Perry — Middays
KYCY/San Francisco (415) 381-
6369

The Trisha Yearwood Story, Aug.7-8,
The Garth Brooks Story, Sept.4-5;
(212) 869-1111.

e FISHER ENTERTAINMENT makes |
Jammin Party, a “Rhythmic Oldies”
show hosted by Al Bandiero, available
for syndication. The two-hour week-
end show will include music from the
late '60s and '70s Motown period;
(831) 420-1400.

Industry

® LAUREN ZALAZNICK is promoted
to Sr. VP/Original Programming & De-
velopment atVH1.She has been work-
ing in programming and production at
VH1 since 1996.

Changes

Alternative: At WEQX/Albany. Jeff
Wade takes on the specialty show
Download;, Donna Frank joins for
mornings with Pete O’Callaghan
and continues with middays ...
Night-timer Zoltar exits WKRO/
Daytona Beach, and part-timer Mac
accepts full-time duties.

News/Talk: KGO-AM/San Francisco
adds a new consumer affairs show
Sundays from 10am-1pm, hosted by
Michael Finney.

Oldies: Promotion Coordinator/air
talent Tim Brown exits KOLA/
Riverside-San Bernardino to assume
afternoon drive duties at KMXY/
Grand Junction. CO.

Rock: WRQC/Minneapolis night-
slammer Duff leaves for KMGN/
Flagstaff. AZ, and Zuch takes over
for part-time airwork.

National Radio: Contemporary
Christian music now airs full-time on
WAKU-FM/Tallahassee, FL through
Momingstar Radio Network ... The
Weather Channel Radio Network de-
buts its Spanish-language operations.
Its first affiliate is Puerto Rico’s Noti-
Uno, an 11-station group of N/T out-
lets ... Vital Options names Brett
Winterble Dir./Broadcast Services.

Records: Patricia Robinson is
named Sr. VP/Human Resources at
EMI ... Arista promotes A.J. Benson
to Assoc. Dir/A&R Administration.

Industry: CCM Communications
has acquired Christian Research

Report and CRR New Music Guide |
... Dormont Technologies promotes
John Degory to President.

MARRIAGES

WWZZ/Washington PD Dale
O’Brian to Kim Dawahare,

Feb. 20

BiRrTHS

WPLA/Jacksonville PD Rick
Schmidt, wife Robin, daughter
Riley Anne, Feb. 12

WHYI/Miami air talent Ken-
ny Walker, wife Dorie, son Gar-
rett. Feb. 10

Hollywood Records Atlanta-
based Regional Dir. Harry
Schwartz, wife Laura, son Dy-
lan Henry, Feb.5

Chancellor
Continued from Page 3

“Simply put, Chancellor is underval-
ued in relation to its peers.” Marcus said
during a conference call with analysts
last Thursday. when he announced the
company's earnings. “We have great as-
sets. we have the best management, we
have results that are at the top of the
class. yet we don’t have a stock price
that is reflective of the quality that re-
sides in this company.”

First Union Capital Markets analyst
Bishop Cheen also feels the market is
balking at Marcus’ desire to align his
company’s stock overnight alongside
traditional favorites such as Clear Chan-
nel, Cox and Infinity. “I think the mes-
sage is, you have to earn your way to
higher value.” Cheen told R&R. “You
just can’t get it because you've assem-
bled this great platform.” In fact.
TheStreet.com said last week that Chan-
cellor is trading at one-third discount
compared to Clear Channel and Infin-
ity.

Investors were likely responding to

| anticipated losses for Chancellor. as

well. The company reported a wider-
than-expected fourth-quarter loss of 23
cents per share, or $26.6 million, com-
pared to an anticipated loss of 20 cents.
(Last year, Chancellor lost $25.3 mil-

I lion, or 27 cents.)

Prudential Securities analyst James
Marsh pointed out that some analysts
use after-tax cash flow in estimating
earnings, while others utilize free cash
flow. and any disparity between these
numbers may have created *‘confusion”
for some investors. He advised inves-
tors to take advantage of that confusion
and start buying up Chancellor stock.

These losses have been attributed, at
least in part. to declining free cash flow
resulting from increased acquisition
costs. Chancellor shareholders have
also been nettled by charges levied by
primary investor and leverage buyout
firm Hicks, Muse, Tate & Furst associ-
ated with Chancellor’s merger with sis-
ter company Capstar Broadcasting, and
there’s reportedly been in-house bick-

| ering over costs incurred by Marcus for

anew jet and office expenses.
Cheen doesn’t think the market is
necessarily disenchanted with the man-

National Radio
Formats will return
in next week’s
issue.

agement shuffling at Chancellor, how-
ever. “I don't think it knows the new
management.” he said.

Despite the stock decline. Wall Street
rallied around the compary after its
earnings were reported. Goldman
Sachs and Bear Stearns reiterated their
“buy ratings on the stock, while Paine-
Webber and Prudential Securities reaf-
firmed their respective “recommend
list™ and “*strong buy™” assessments.

SG Cowen analyst Ed Hatch, how-
ever. lowered his estimate tcr Chancel-
lor's 1999 free cash flow from $2.24 a
share to $1.74. and 2000 cash flow
from $2.80 to $2.29. For 200}, Hatch
revised his estimates to $2.8 per share
from $3.21.

Meanwhile. Chancellor announced
it added more investment bankers to the
roster seeking a prospective buyer for
all or part of the companv. Morgan
Stanley, Goldman Sachs. Greenhill.
Chase Securities and Hicks. Muse join
BT.Alex Brown in looking to seal the
deal.

*“The fact that they've widened the
search means they really don’t have
anything in hand.” Cheen said. **You
really don’t hire four more :nvestment
bankers if you have something going
on.”
e
Savadove

Continued from Page 3

Thomas DiBacco had been Root’s
acting CEO for the past few months
after James Devis exited. DiBacco
resigned on Feb. 10 to rejoin Styles
Broadcasting — which he co-founded
with his wife. Kim Styles. 10 years
ago — on March | as co-CEO/CFO.
Styles currently has five stations in
two markets.

Root is based in Daytona Beach,
FL: Savadove will be headquartered
in Philadelphia.

#

Curb
Continued from Page 1
“Eva and John have been with Curb
for a number of years, and both pro-
motions are well-deserved,” Curb
Group VP/GM Dennis Hannon com-
mented. “With as many promotion
people as we’ll have under our new
structure, we needed to strengthen the
way we motivate people and get infor-
mation into the field. John now has to
manage more people, and we want to
involve him in more strategic and long-
range planning of promotion. Eva will
live in the field with the regionals and
key radio stations throughout the U.S.

We’re giving her an air travel card and
freeing her from her desk.”

Brown. a 39-year industry vet,
worked as Curb’s Director/West Coast
Regional Promotion between 1990-93
and was elevated to VP/National
Country Promotion in October '93.
Before that he spent a year at 16th Av-
enue Records and three years at Capi-
tol Records as Director/West Coast
Promotion at both labels. His experi-
ence includes stints at Hickory, Dec-
ca, Casablanca West and Wamer-Viva
record companies, in addition to Acuft-
Rose Publishing and his own compa-
ny. John Brown Productions.

Wood joined Curb in 1991 for
Southeast Regional Promotion and
was elevated to Director/National Pro-
motion in 1997. She worked for A&M
in Pop Promotion between 1981-88.
Before that. she worked for EMI and
United Artists in Charlotte, working
both Pop and Country.

The newly defined regional promo-
tion staff includes Friz Kuhiman, who
will also serve as National Coordina-
tor, in the Midwest; Karen McGuire
and Rick Cardarelli in the North Cen-
tral and Northeast; Yolanda Hamm
and Johnny Mitchell in the Southeast;
Keith Greer in the Southwest; and

KGO

Continued from Page 1

He understands News/Talk. and his
experience will serve the station well
as he takes over the programming
helm. We believe he is the ideal can-
didate to enhance KGO’s growth into
the 21st century.”

Regarding Tantum, Berry com-
mented, “Greg brings enormous ex-
perience to our news department. He

not only is a top-tlight news manag-
er. he also understands the competi-
tive strategies needed to keep our
news progranining on top.”

Jack Swanson will remain in
charge of KGO & KSFO as Oper-
ations Director, but will now con-
centrate his programming efforts
on 'SFO. “Jack is largely respon-
sible for the remarkable success we
have had with KSFO, and he will
now have the time to take KSFO to

the next level.” Luckoff said. *He’s
programmed both KGO and KSFO
for over four years. The luxury of
focusing on the day-to-day pro-
gramming of one station is some-
thing he is looking forward to very
much.”

Berry joined KGO nearly 20 years
ago as a desk assistant and rose to his
most recent position in 1993. Tantum
has also served as PD of WCAU-AM/
Philadelphia and KING/Seattle.

———EidoL oo ricanrainhictan, cam

John Curb and Dick Watson in the
West. MCG/Curb’s Gaylen Adams,
Bob Bender and Jeff Tuerff remain
with the label. MCG/Curb’s Southwest
regional Nancy Richmond and Mid-
west regional Susanna Pritchett have
exited. MCG/Curb West Coast region-
al Craig Powers has returned to Astor

Broadcasting as VP/Programiming (see
story. Page 18).

*“We hope to be better able to ser-
vice the needs of radio and those of our
artists under this new structure.” Han-
non stated. *“The marketplace is chang-
ing, and we must be flexible and adapt
to those changes.”

Hare
Continued from Page 1

responsibility for ABC’s stations in
Detroit.

Hare's promotion leaves Mark
Steinmetz as the remaining Group
President, in charge of outlets in San
Francisco. Chicago. Minneapolis and

Atlanta. ABC spokesworan Julie
Hoover told R&R that a new Group
President to succeed Hare should be
announced within weeks. Lyn An-
drews also stays on as President of
ABC Radio Networks.

— Jeremy Shweder

Limbaugh
Continued from Page 1

¢ Twenty-nine percent of the re-
spondents said Limbaugh is the
only reason they tune to the station
he’s on. Three years ago, 27% felt
that way.

The Paragon study also pulled up
a few points of concern among
Limbaugh listeners:

® More than half (53%) of his

listeners say the show has “become
predictable over the past few
months.” That compares to 37% who
agreed with that feeling last time.

¢ Some 22% say they listen more
now than six months ago. That fig-
ure was 35% in the 1996 survey.

e About 38% say they listen less
than they did six months ago, com-
pared to 24% who said they listened
less the last time the survey was fielded.
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SCENE

Mark McGrath Getq ﬁ_’eal! |

D etailsputs Sugar Ray sing-
er Mark McGrath through
its S.A.T. (Serious Attitude Test).
Among the true/false statements
McGrath marked “true”: “My
bandmates all secretly resent
me. ‘I really am Vanilla Ice.” “All
lead singers are hopeless ego-
maniacs.” For the analogies part
of the test, McGrath compares
himself to singing as Tonya Har-
ding is to figure skating.

Finally, in the tell-all fill-in-the-
blank portion, McGrath com-
pletes the statement “The first
thing you need to know about
Sugar Ray is” with “we know what
we're doing.” His response to
“The opposite of sex is ..." “noth-
ing good.”

Internet Killed The
Radio Star!

Time runs a three-page story
on the growing controversy of
music being pirated off the Inter-
net. Says Public Enemy rapper
Chuck D, “The execs, lawyers and
accountants ... are now running
scared from the technology that
evens out the creative field and
makes artists harder to pimp”

In a side article on artists who
are releasing CDs online without
the guidance of a label, Al Tell-
er, former MCA Music Group
CEO and now head of Atomic
Pop, a new company that will sell
downloadable music on the web,
says simply, “What the web offers
is an opportunity for the artist to
go directly to the consumer.”

In A Word ... Yuk!

Michael Jackson is interview-
ing sculptors for life-size bronze
statues of himself and his two
children romping together — na-
ked (National Enquirer).

PR Sawvy?

Rod Stewart is photographed
with a homeless vet after giving
the man $100 (which is shown in
a close-up) (National Enquirer,
Globeg).

The Starruns an article claim-
ing that the Dixie Chicks are
about to split due to feuding. The
‘zine says that Chick Natalie
Means is dreaming of going solo.

An author who wins the Na-
tional Book Award can claim lit-
erary prestige, but an author who
wins the Imus American Book
Award can claim a big pot of
cash, along with the syndicated
host’'s endorsement. Don Imus
recently announced the winners
of his award, with the top pick re-
ceiving $100,000 (Time).

CHER(ING) A KISS? — Kiss
lead singer Gene Simmons got
cozy with former live-in girlfriend
Cher during the recent Super
Bowl festivities. Apparently Sim-
mons’ current live-in girifriend,
Playboy centerfold Shannon
Tweed, was livid with him. “Cher
and Gene have just always
clicked, no matter how many
years go by. And it infuriates Sh-
annon,” said a source. Incidently,
wonder what Ms. Tweed thinks of
Simmons’ (and other KISS mem-
bers’) layout in Playboy magazine
with a bevy of nude girls for the
zine's annual sex and music is-
sue (Star).

Somber Note

Boz Scaggs appears in
Newsweek's column, “My Turn,”
where he writes about the un-
timely death of his 21-year-old
son from a heroin overdose.

Back To Nature

KZZU/Spokane Promotions &
Marketing Director Mike Ellis is
highlighted in Runner’s World
magazine for doing his part for
charity. When listener response
for a station charity drive in 1996
was embarrassingly small, Ellis
promised to run nude around the
station’s building to encourage
donations. It worked. Since then,
he says, “People recognize me
on the street as Naked Man, and
they associate me with charity.”
Of course, now he wears more
than a smile when he runs.

Crowd Pleaser

“Hey, make me an offer | can't
refuse — I'll be there” — Metalli-
ca drummer Lars Ulrich on
whether the band would play Lil-
ith Fair (Entertainment Weekly).

“I want everybody to think I'm
having the time of my life, but I'm
single and miserable. I'm lonely.
People are having a problem that
I'm not fitting my image, and
they're obviously not listening to
the lyrics” — Limp Bizkit lead
singer Fred Durst just wants to
be loved (Rolling Stone).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC & MOVIES

CURRENT
* MESSAGE IN A BOTTLE (143/Atlantic)
Single: Only Lonely/Hootie & The Blowfish
Featured Artists: Faith Hill, Sheryl Crow, Edwin McCain

* SHE’S ALL THAT

Single: Kiss Me/Sixpence None The Richer (Squint/Columbia)

* BLAST FROM THE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalla

* PATCH ADAMS (Universal)

Single: Faith Of The Heart/Rod Stewart
Other Featured Artists: the Rascals, Eric Clapton, the Band

« VARSITY BLUES (Hollywood)

Single: Run/Collective Soul (Hollywood/Atlantic)
Other Featured Artists: Foo Fighters, Janus Stark, Van Halen

* SIMPLY IRRESISTIBLE (Restless)

Single: Falling/Donna Lewis

Other Featured Artists: Katalina, Marcy Playground, Jennifer Paige
* THE PRINCE OF EGYPT (DreamWorks)

Single: | Will Get There/Boyz Il Men

* PLAYING BY HEART (Capitol)

Singles: Lover's Will/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

* THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

I'm Eighteen/Creed
It's Over Now/Neve

Other Featured Artists: Offspring, Garbage
* | STILL KNOW WHAT YOU DID LAST SUMMER (143/Warner Bros.)
Singles: Blue Monday/Orgy (Elementree/Reprise)
How Do | Deal/Jennifer Love Hewitt
(Do You) Wanna Ride/Reel Tight (G-Funk/Restless)
Other Featured Artists: Grant Lee Buffalo, Imogen Heap

COMING

* OFFICE SPACE (Interscope)

Featured Artists: Geto Boys, ice Cube, Scarface

* JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

* CRUEL INTENTIONS

Single: Comin’ Up From Behind/Marcy Playground (Virgin)

* 200 CIGARETTES (Mercury)

Single: Save It For Later/Harvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

* THE OTHER SISTER

Single: Loving You Is All | Know/Pretenders (Hollywood)
Other Featured Artists: Joan Osborne, Paula Cole, Fastbali

CYBERSPACE

Hot, new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

'Net Chats

» Chat live online with Rufus
Wainwright at 8pm ET/5pm PT
Monday (www.sonicnet.com).

» Ask away with members of
Sleater-Kinney Monday at
9:30pm ET/6:30pm PT (www.
sonicnet.com).

¢ Julian Lennon has a new
album out. Ask about his work
and his father's influence Tuesday
(2/23) at 7pm ET/4pm PT (www.
sonicnet.com).

» On Thursday (2/25), listen to
a Jackson Browne interview by
Gary Graff at 8pm ET/5pm PT
(www.rollingstone.com).

OnTheWeb

* Enjoy not one, not two, but
three acts in a live performance
from the House of Blues French
Quarter in New Orleans tonight
(2/19) at 10pm ET/7pm PT. The
lineup: the Living End, Muzzle
and Cowboy Mouth (www./ive-
concerts.com).

* Listen to Fatboy Slim in an
audio cybercast Wednesday (2/
24) at 7pm ET (repeated at 9pm
PT) (www.sonicnet.com).

* On Thursday (2/25), catch
Jude, Train and Better Than
Ezra from House of Blues Down-
town Disney, in Lake Buena Vis-
ta, FL. Showtime: 9pm ET/6pm
PT (www.liveconcerts.com).

MUSIC DATEBOOK

MONDAY, MARCH 1

1969/The Doors’ Jim Morrison is arrest-
ed following a Miami concert and
charged with lewd and lascivious
behavior, indecent exposure, pro-
fanity and public drunkenness.

1980/Patti Smith marries former MC5
member Fred “Sonic” Smith in
Detroit.

1990/In Miami, Janet Jackson launch-
es her first solo tour.

1995/During a concert in Switzerland,
R.E.M. drummer Bill Berry exits
the stage early with migrainelike
symptoms. Berry is later diag-
nosed with two aneurysms re-
quiring emergency brain surgery.

Born: Harry Belafonte 1927, Roger Dal-
trey 1944

Releases: Chuck Berry's “School Days”
1957

TUESDAY, MARCH 2

1967/At the Grammy awards, Frank Sinatra
wins Best Record with “Strangers in
the Night”; John Lennon and Paul
McCartney's “Michelle” receives Best
Song honors.

1974/ Stevie Wonder wins five Grammy
awards, including Best Album for
Innervisions.

Madonna — ‘pop’star!

Wi amerticanradiohistorv.com

| 7989/Madonna's “Like a Prayer” debuts

in a Pepsi commercial during TV's
The Cosby Show. Following much
controversy, Pepsi will eventual-
ly terminate the ad.

Born: Lou Reed 1944, Eddie Money
1949, the late Karen Carpenter
1950, Jon Bon Jovi 1962

Releases: Blue Cheer's “Summertime
Blues" and Simen & Garfunkel's
“Scarborough Fair" 1968

1931/Cab Calloway records “Minnie the
Moocher,” which eventually be-
comes the first jazz album to sell
more than 1 million copies.

1966/Neil Young and Stephen Stills
form Buffalo Springfield.

1967/The Jeff Beck Group, featuring
Rod Stewart and Ron Wood, per-
form in London for the first time.

1978/In Chicago, Van Halen launch
their first U.S. tour.

Born: Robyn Hitchcock 1952

THURSDAY, MARCH 4

1966/John Lennon is quoted in Lon-
don's Evening Standard newspa-
per as saying the Beatles are
“more popular than Jesus Christ.”
The comments trigger a torrent of
international protest.

1973/In Wisconsin, Pink Floyd launch
their Dark Side of the Moon tour.

1993/Whitney Houston and Bobby
Brown become parents to daugh-
ter Bobbi.

1994/Nirvana’s Kurt Cobain is found co-
matose in his Rome hotel room
after ingesting an excessive
amount of drugs and alcohol.

Born: Chris Squire (Yes) 1948, Evan
Dando (Lemonheads) 1968

FRIDAY, MARCH 5

1960/ Sergeant Elvis Presley is released
from the Army.

1963/Patsy Cline is killed in a Tennes-
see plane crash.

1971/In Ohio, Badfinger launch their
first U.S. tour.

Born: the late Andy Gibb 1958, Damon
Albarn (Blur) 1968

SATURDAY, MARCH &

1972/John Lennon’s temporary visa is
revoked by the U.S. Department
of Immigration. Lennon won't be
granted permanent resident sta-
tus until 1976.

1989/ Aerosmith’s Steven Tyler and wife
Theresa become parents to Chel-
sea Anna.

1994/Frank Sinatra collapses onstage
from exhaustion during a Virgin-
ia concert.

Born: David Gilmour (Pink Floyd) 1947

SUNDAY, MARCH 7

1969/The Who release “Pinball Wizard,”
the first track the public hears
from the rock opera Tommy.

1993/House Of Pain’s Erik Schrody is
arrested at New York's Kennedy
Airport for concealing a firearm.

1996/At L.A’s Virgin Megastore, Neil
Diamond performs in-store for
the first time in 20 years.

Born: Peter Wolf 1946, Taylor Dayne

1962
Releases: David Bowie’s “Young Amer-
icans” 1975
— Mark Solovices
BEET T T smmmel V10
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MUSIC HIRST
50.8 miftion households
Isaak/Tierney

| SPANKIN’ NEW ADDS |

| ADDS

MADONNA Nothing Really Matters (Wamer Bros.)

98 OEGREES The Hardest Thing (Motown)

CARDIGANS My Favortte Game (Stockholm/Mercury)
K-C1 & J0JO Life (Rock Land/Interscope)

HARLEM WORLO... | Really... (A# Out/So So Def/Columbia)
ROOTS f/ERYKAH BADU You Got Me (MCA)

TIN STAR Head (V2)

| BUZZWORTHY |

EMINEM My Name is (Aftermathy/Interscope)
FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
ORGY Biue Monday (Elementree/Reprise)

|JAM OF THE WEEK |

GINUWINE What's So Different? (550 Music/ERG)

| EXCLUSIVE ]

CITIZEN KING Better Days (And...) (Warner Bros.)

FAITH EVANS I/PUFF DADOY All Night Long (Bad Boy/Arista)
GINUWINE What's So Different? (550 Music/ERG)

KORN Freak On A Leash {immortal/Epic)

| DAYTIME |

BLONDIE Maria {Beyond)

BRANODY Have You Ever? (Atlantic)

FOXY BROWN Hot Spot (Violator/Def Jamv/RAL/Mercury)
CARODIGANS My Favorite Game (Stockholm/Mercury)
MARIAH CAREY | Still Believe (Columbia)

CHER Believe (Wamer Bros.}

CITIZEN KING Better Days (And.. ) (Warner Bros.)
COLLECTIVE SOUL Run (Hollywood/Atlantic)

OEBORAH COX Nobody's Supposed To Be Here (Arista)
OMX Shppin' (Def Jam/Mercury)

ORU HILL These Are The Times (University/isiand)
EMINEM My Name IS (Aftermatlyinierscope)

FAITH EVANS /PUFF DADOY All Night Long (Bad Boy/Arista)
EVE 6 Leech (RCA)

EVERCLEAR Cne Hit Wonder (Capitolj

EVERLAST What It's Like (Tommy Boy)

FATBOY SLIM Praise You {Skint/Astralwerks/Caroline)
GARBAGE Special (Aimo Sounds/interscope)
GINUWINE What's So Drtterent? (550 Music/ERG)

GOO GOO DOLLS Shde (Warner Bros.)
HARLEMWORLD... | Really . (A4 Out/So So Det/Columbia)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Malibu (DGC/Geffen)

WHITNEY HOUSTON Heartbreak Hotel (Ansta)

JAY-Z 1/AMIL & JA Can | Get A.. (DefJam/RAL/Mercury)
JEWEL Hands (Atlantic)

JUVENILE Ha! (Cash Money/Universal)

K-CI & J0JO Life (Rock Land/Interscope)

R. KELLY When AWoman'’s Fed Up (Jive)

KORN Freak On A Leash (ifmmortal/Epic)

LENNY KRAVITZ Fly Away (Virgin)

LIMP BIZKIT Faith (Flip/interscope)

MADONNA Nothing Really Matters {Warner Bros.)
MATCHBOX 20 Back 2 Good (Lava/Atlantic)
METHOOMAN & 0’ANGEL O Break Ups... (Def am/RALMercury)
MONICA Angel Of Mine (Arista)

"N SYNC (God Must Have Spent) A Little More... (RCA)
OFFSPRING Pretty Fty (For A White Guy) (Cofumbia)
ORGY Blue Monday (Elementree/Reprise)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
ROOTS {/ERYKAH BAOU You Got Me (MCA)

SILKK THE SHOCKER {/MYSTIKALIt Ain't... (No Limit/Priorty)
WILL SMITH Miami (Columbia)

BRITNEY SPEARS ...Baby One More Time (Jive)

SUGAR RAY Every Morning (Lava/Atlantic)

TIN STAR Head (V2)

2PAC Changes {Amarw/Death Row/Interscope)

ROB ZOMBIE Living Dead Girl (Geffen)

| SHOWTIME |

BACKSTREET BOYS All | Have To Give (Jive)

BRANDY Have You Ever? (Atlantic)

FOXY BROWN Hot Spot (Violator/Def JanvRAL/Mercury)
MARIAH CAREY | Still Believe (Columbia)

OEBORAH COX Nobody's Supposed To Be Here (Arista)
OMX Slippin’ (Def Jam/Mercury)

ORU HILL These Are The Times (University/Island)
EMINEM My Name Is (Aftermath/interscope)

FAITH EVANS {/PUFF DADOY All Night Long (Bad Boy/Arista)
GINUWINE What's So Different? (550 Music/ERG)
HARLEM WORLO... | Really... (A% Out/So So Def/Columbia)
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)
WHITNEY HOUSTON Heartbreak Hotel (Arista)

JAY-Z {/AMIL & JA Can | Get...(Def Jam/RAL/Mercury)
JUVENILE Ha! (Cash Money/Universal)

K-Cl & J0JO Lite (Rock Land/Interscope)

R. KELLY When A Woman's Fed Up (Jive)

KORN Freak On A Leash (/mmortal/Epic)

LIMP BIZKIT Faith (Fiip/Interscope)

MAOONNA Nothing Really Matters (Wamer Bros.}
MATCHBOX 20 Back 2 Good (Lava/Atiantic)

METHOD MAN & D'ANGEL O Break Ups... (Defarm/RAL Mercury)
MONICA Angel Of Mine (Arista)

NEW RADICALS You GetWhat You Give (MCA)

98 OEGREES The Hardest Thing (Motown)

OFFSPRING Pretty Fly (For AWhite Guy) (Columbia)
REOMAN {'ll Be That (Def Jam/Mercury)

ROOTS {/ERYKAH BADU You Got Me (MCA)

BUSTA RHYMES Gimme Some More (Elektra/FEG)
SILKX THE SHOCKER t/MYSTIKAL tt Ain't . (No Limit/Priority)
WILL SMITH Miami (Columbia)

BRITNEY SPEARS ...Baby One More Time (Jive)

SPICE GIRLS Goodbye (Virgin)

TYRESE Sweet Lady (RCA)

Information current as of feb. 15

BON JOVI Real Life (Reprise)

EVERLAST What It's Like (Tommy Boy)

JOHN MELLENCAMP I'm Not Running Astymore (Cofurmbia)
SHAWN MULLINS Shimmer (SMG/Columbia)
PRETENDERS Loving You Is All | Know (Hoilywood)
SAVAGE GAROEN The Animal Song (Hoflywood/ Columbia)

[INSIDE TRACKS |

EAGLE-EYE CHERRY Save Tonight (WorkERG)
SHAWN MULLINS Lullaby (Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

XL |
CHER Believe (Warner Bros.)

GO0 GOO DOLLS Slide (Wamer Bros.)

SARAH MCLACHLAN Angel (Wamer Sunsei/Reprise)
SHAWN MULLINS Lultaby (SMG/Columbia)

SUGAR RAY Every Moming (Lava/Atiantic)

| NEW |
SHERYL CROW Anything But Down (A&M)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
MABONNA Nothing Really Matters (Wamer Bros.)
SHAWN MULLINS Shimmer (SMG/Columbia)

| LARGE |
MARIAH CAREY | Still Believe {Columbia)

EAGLE-EYE CHERRY Save Tonight (Work/ERG)

JEWEL Hands (Atlantic)

LENNY KRAVITZ Fty Away (Virgin}

MATCHBOX 20 Back 2 Good (Lava/Atlantic)

ROLLING STONES Memory Motel (Virgin)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

S

| MEDIUM |

BARENAKED LAOIES It's All Been Done (Reprise)
BLONOIE Maria (Beyond)

COLLECTIVE SOUL Run (Holtywood/Atlantic)

GARBAGE Special (Afmo Sounds/interscope)

OAVE MATTHEWS BAND Crush (RCA}

LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

HOLE Malibu (DGC/Geffen)

HOOTIE & THE BLOWFISHONIy Lonely (Atlantic)

ELTON JOHN & LEANN RIMES Written... (Rocket/islana/Curt)
JOHN MELLENCAMPI'm Not Running Anymare (Columbia)
NEW RAQICALS You Get What You Give (MCA)

SAVAGE GARDEN The Animal Song (Hofywood/Columbia)

\CUSTOM

BON JOVI Real Life (Reprise)
BOYZ Il MEN | Will Get There (DreamWorks)
BRANOY Have You Ever? (Atlantic)
OEBORAH COX Nobody's Supposed To Be Here (Arisia)
OWINE Lately (Pendulum/Red Ant)
FAITH EVANS Love Like This (Bad Boy/Arista)
EVERLASTWhat It's Like (Tommy Boy)
KIRK FRANKLIN Lean On Me (Gospo Centnc/interscope)
ORU HILL These Are The Times (University/istand)
GERALO LEVERT Taking Everything (EastWest/EEG)
MONICA Anget Of Mine (Arista)
PRETENOERS Loving You Is All | Know (Holfywood)
SHANIA TWAIN From This Moment On (Mercury)
SHANIA TWAIN That Don’t Impress Me Much (Mercury)
RUFUS WAINRIGHT April Fools (DreamWorks)

=" Viteo dirpidy from Feb: 22-28

TELEVISION

TOP TEN SHOWS
FEB.8-14

Because of the Presi-
dents Day holiday, this
week’s Nielsen Media Re-
search listing of the Top 10
TV shows was unavailable
at press time.

All show times are ET/PT
unless otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Natalie Cole, Sheryl Crow,
Vince Gill, Lauryn Hill, Ma-
donna, Wynton Marsalis,
Ricky Martin and Alanis
Morissette — as well as Kirk
Franklin with Mary J. Blige,
Bono andCrystal Lewis &The
Family — are slated to perform
live from L.As Shrine Auditori-
um when CBS presents The
41st Annual Grammy Awards
(Wednesday, 2/24, 8pm).

Friday, 2/19

« Sugar Ray, The Late Show
With David Letterman (CBS,
check local listings).

Saturday, 2/20

» Coolio and Tone Loc guest-
staron CBS'’ Early Edition(8pm).

¢ Lucinda Williams, Satur-
day Night Live(NBC, 11:30pm).

Monday, 2/22

« “Little” Jimmy Scottis the
topic of Bravo’s Profiles (10pm
ET/7pm PT).

* And the Beat Goes On: The
Sonny & Cher Story— a made-
for-TV movie starring Jay Under-
wood and Renee Faia as the duo
-— airs on ABC (9pm).

* Sheryl Crow, David Letter-
man.

* Bonnie Raitt, The Late Late
Show With Tom Snyder (CBS,
check local listings).

Tuesday, 2/23

* K's Choice guest-star on
Buffy the Vampire Slayer (WB,
8pm).

* John Denver is profiled on
TNN's The Life and Times of ...
(8pm).

» Joe Diffie, Jerry Reed and
Lari White perform on The
George Jones Show (TNN,
10pm).

* Shania Twain, The Tonight
Show With Jay Leno (NBC,
checklocal listings).

Thursday, 2/25

* Blondie, David Letterman.

i 36 million households
) ‘ Cindy Mahmoud
IA J 7\ VP/Music Programming

& Entertainment

[ Video Playlist |
LAURYN HILL Ex-Factor (Ruffhouse/Columbia)

R. KELLY When AWoman’s Fed Up (Jive)

2PAC Changes (Amaru/Death Row/interscope)

MONICA Angel Of Mine (Arista)

BUSTA RHYMES Gimme Some More (Elektra/EEG)
FOXY BROWN Hot Spot (Violator/Def JamyRAL/Mercury)
TYRESE Sweet Lady (RCA)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

ROOTS {/ERYKAH BADU You Got Me (MCA)

FAITH EVANS All Night Long (Bad Boy/Arista)

Video playlist for week ending Feb. 19

| Rap City |

REOMAN ['ll Be That (Def Jamv/RAL/Mercury)

ROOTS {/ERYKAH BAGU You Got Me (MCA)

BUSTA RHYMES Gimme Sorne More (Elektra/EEG)
COOL BREEZE Watch For... (Organized Noize/Interscope)
METHOO MAN Judgement Day (Def Jam/RAL/Mercury)
FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury)
MYSTIKAL That's The Rapper (Big Boy/No Limit/Jive)
OUTKAST Da Art Of Storytellin’ (LaFace/Arista)

FAT JOE John Blaze (Mystic/Big Beat/Atlantic)

2PAC Changes (Amarw/Death Row/interscope)

Video playlist for week ending Feb. 19

55 million households
Peter Cohen,
VP/Programming

music network

| National Top 20 |

ROOTS HERYKAH BAOU You GotMe (MCA)

EMINEM My Name Is (Aftermath/Interscope)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

MGNICA Angel Of Ming (Arista)

FAITH EVANS f/PUFF DADOY All Night Long (Bad Boy/Arista)
MYA My First Night With You (University/interscope)
JUVENILEHa! (Cash Money/Universal)

112#LIL ZAN Anywhere (Bad Boy/Arista)

SILKK THE SHOCKER /MYSTIKAL ft Ain't..(No Limit/Priority)
USHER Bedtime (Laface/Arista)

3RO STOREE If Ever (Yab YurvElektra/EEG)
OFFSPRING Pretty Fly (For A White Guy) (Columbia)
JESSE POWELL You (Sitas/MCA)

2PAC Changes (Amaru/Death Row/Interscope)
DUTKAST Da Art...(LaFace/Ansta)

DJ QUIK Hand N Hand (Profile/Arista)

R. KELLY When AWoman's Fed Up (Jive)

LIMP BIZKIT Faith (Flip/interscope)

BRITNEY SPEARS...Baby One More Time (Jive)
MARIAH CAREY | Still Believe (Columbia)

Most requested from the week ending feb. 14

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 BLACK SABBATH $779.8

2 NEIL DIAMOND $563.2

3 KISS $515.9

4 PHISH $514.1

5 DEPECHE MODE $417.7

6 DAVE MATTHEWS BAND $413.3

7 SHANIA TWAIN $400.3

8 AEROSMITH $375.3

9 MANNHEIM STEAMROLLER  $318.0

10 AMY GRANT $307.4
11 BOB DYLAN $289.6
12 “FAMILY VALUES TOUR” $238.1
13 ALAN JACKSON $204.1
14 VINCE GILL $187.4
15 KORN $147.1

Among this week’s new tours:
DANCE HALL CRASHERS
98 DEGREES
HEPCAT
R.EM.
SPARKLEHORSE
UNSANE

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.

wwwwesa mericanradiohistorv-com

WEEKEND BOX OFFICE

FEB. 12-15

1 Messagein A $18.85
Bottle (WB)*

2 Payback $17.71
(Paramount)

3 My Favorite Martian $11.18
(BuenaVista)*

4 She’s All That $10.04
(Miramax)

5 Blast FromThe Past $9.16
(New Line)*

6 ShakespeareIn Love $9.05
(Miramax)

7 Saving Private Ryan $3.95
(DreamWorks)

8 Rushmore $3.73
(Buena Vista)

9 Patch Adams $3.57
(Universal)

10 Varsity Blues $3.14
(Paramount)
All figures in milliors

* First week in release
Note: Figures reflect a
three-day weekend.

Source: ACNielsen £DI

COMING ATTRACTIONS:
This week’s openers include
Office Space, starring Jennifer
Aniston. Geto Boys’ contribute

Geto Boys

two tunes (“Damn it Feels Good
to Be a Gangsta” and “Still") to
the film’s Interscope
soundtrack, which alse sports
Lisa Stone’s cover of Dally Par-
ton’s“9to 5”; Ice Cube’s “Down
for Whatever”; Scarface’s “No
Tears”; Canibus w/Biz Mark-
ie’s “Shove This Jay-Oh-Bee”;
Slum Village's “Get Dis Mon-
ey”; Kool Keith's “Get Off My
Elevator’; Junior Reid’s “Big
Boss Man”; Perez Frado’s
“Mambo #8” and “The Peanut
Vendor”; and Blackman, De-
struct & icon’s “Home”

Also opening this week is
Jawbreaker, starring Rebecca
Gayheart and Rose McGowan.
The film's London soundtrack
features two cuts each by
Shampoo (“Don’t Call Me
Babe” and “Trouble”) and Im-
perial Teen (“Yoo Heo” and
“Water Boy”), along with Let-
ters To Cleo’s “I See,” Ed-
naswap’s “Next To You,” the
Friggs' “Bad Word for a Good
Thing,” Grand Mal’s “Stay in
Bed,” Transister’s “Flow,” the
Donnas’ “Rock 'n’ Roll Ma-
chine,” and the Prissteens’
“Beat You Up.” Songs by the
Scorpions (“Rock You Like a
Hurricane”) and Howi2 Beno
f/Cruella DeVille (a cover of
Cyndi Lauper’s “She Bop”)
complete the ST.
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TalkBack Software for
talk hosts, screeners, PDs

B Instant history of all recurring callers

B Colorful icons help host pick best line |

B Clocks for time on hold, time on air

B Pie charts & bar graphs analyze calls

Free Demo Disk: Jot your name and call letters (or program
name if syndicated) in box below and fax to 914-428-5922.

1743
(l[] (lll Joining up vnth the mothershlp tnmght

nnZnn
20015
00:00
= pi 14

] HOST Can you ﬁnd an expert on talk radlo software’?
SCREENER: Sure. [l'll call the people at RCS.

HOST: Great. Now get me some coffee!

Keep bad & boring
callers off the air!

Intemet T !
Free speech advocate ;

Clmton-F'legate
Thmks Clmton has seen her files

Heaven s Gate -

Condoms in chools
Where do | get MY free condoms"

Huward Stem ]
Loved the movne

- e

Campaign Contnbulmns T

| Above: On-
8 Air screen.

A Left: Ome of
many rost-
1 show
reports

FAX: 914-428-5922 Tel: 914-428-4600 www.rcsworks.com
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The 1990s have been very good to News/Talk radio. In fact. the number of sta-
tions programming News, Talk, Sports or Business has exploded over the past decade
from just over 300 stations in 1989. to more than 1,800 stations today! News/Talk’s
overall share of listeners is larger than ever, with more people tuning to Talk radio ev-
ery day than to any other format. And the qualitative profile of News/Talk’s primary
listeners is the stuff an account executive’s dreams are made of! ® But the dawn of a
new decade brings with it new challenges. As we enter the next millennium, established
Talk stations will, for the first time, face direct competition from many new program-
ming sources. Is your station ready to compete in the media world that will evolve in
the next 10 years? ® With that in mind, R&R presents this special expanded issue
dedicated to News/Talk radio. Up front, we offer an exclusive conversation with
the legendary Paul Harvey. The venerable ABC Radio News commentator’s ca-

reer has spanned more than five decades and has placed him in a unique position

to offer experienced observations and commentary on News/Talk’s past, present and

future. ® Next up, hear why the leaders of the upcoming revolution in radio think
they’ll have a major impact on your station’s future. XM’s Hugh Panero and Lee
Abrams and CD Radio’s Ira Bahr and Joe Capobianco tell R&R that they have
seen the future — and it is DARS! ® Today, AM radio dominates Talk programming.
But is the format’s future on the FM band? Hear why some of the strongest proponents
of this new generation of Talk radio believe their FM stations are poised to be the big
success stories of the next 10 years. ® An effective and well-planned Internet strategy is
a must for any station hoping to compete effectively in the coming decade. CompuTalk’s
Tom King offers Y2K Internet strategies to improve both your station’s

web presence and your revenues. ® Finally, throughout this News/Talk

special issue, look for our Prognosticator boxes, which feature some of

the format’s leading voices offering their opinions on the issues and chal- E

lenges we’ll face as we explore News/Talk: The Next 10 Years. Al Peterson
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NEWS/TALK
THE NEXT 10 YEARS

The venerable commentator is optimistic about the coming decade

If one were to draw up a list
of the true stars of radio
broadcasting, absolutely no
one would deny that Paul
Harvey deserves to be right at
the top of that list. For as long
as anyone can remember, his
daily ABC Radio News broad-
casts have dominated network
ratings, and they continue to do
so to this day. Over the past half
century, the veteran news per-
sonality and commentator has
established an unbreakable daily
appointment with more than 24
million listeners across this land,
as they faithfully tune in to hear
that familiar greeting: “Hello,
Americans, this is Paul Harvey.
Stand by for news!”

Frankly, there are very few accolades
one could write ubout Harvey that have
not been written before. The history and
highlights of the storied career of this na-
tive of Oklahoma have been repeated of-
ten over the years in countless interviews
with and articles about the legendary
broadcaster. The numerous awards given
to Harvey and the many honors bestowed
on him by organizations from coast to
coast are the tangible evidence ol a phe-
nomenally successful career that has now
spanned more than five decades.

But just a few minutes of conversa-
tion with Harvey will quickly tell you
that this is not a man who spends much
time dwelling on the past. Looking
ahead to the coming turn of the decade
and a new millennium, America’s most-

listened-to radio personality says he’s

Harvey, circa late 1930s

really quite optimistic about our future.
In this exclusive R&R conversation,
Harvey shares his concerns and hopes
for broadcasting’s future.

R&R: Can vouw conirast today's
broudcasting business with the one that
first drew you behind the microphone 50
years ago’

PH: Broadcasting today. for all of its
shortcomings, is still light years advanced

over the broadcasting industry 1 knew of

half a century ago on KVOO in Tulsa,
Oklahoma. Now, having said that, when
[ first became associated with ABC

actually, this was even before it was

‘ ‘ If there is any irrefutable
lesson I’ve learned from
history, it is that excesses
ultimately... inevitably ...
eventually ... are their

own undoing. ’ ’

ABC: it was still the old NBC Blue Net-

work — there were three categories of

newspeople on the air.
If you took a story oft of the wires and
read it, you were a newscaster. After you

reached a certain indefinable plateau of

knowledge and received the network news
chief’s approval, you were allowed to call
yourself a news analyst. With this title,
you could now explain the news, not just
report it. Ultimately, once you got enough
miles on you and developed a reputation
for being right more often than wrong, you
were allowed to call yourself a commen-
tator and comment on the news. These
three categories were very distinctly de-
fined in the ethics of the network news-
room. But today, any wet-eared youngster
from high school can go on
a station and give his com-
mentary relating to anything
in the world. To me. that’s
not progress.

R&R: Does that give you
cause for concern about the
industry’s future?

PH: No, [ don’t worry
about it. Because if there is
any irrefutable lesson ['ve
learned from history, it is
that excesses ultimately...
inevitably ... eventually ...
are their own undoing. So
[ believe we will mature

www.americanradiohistorv:.com

again. 1 think we’re all doing the
best we know how, but maybe we
need to have someone draw some

parameters for us again.

R&R: When you look toward
the decade just around the corner,
what do you predict might be the
big siories we'll be talking about?

PH: I have never in my profes-
sional experience been so excited as | am
these days to get up at 3:30 in the morn-
ing and race down to the teletypes and
telephones, the fax machines and the
Internet, to see what foolish and heroic
things millions of people have been do-
ing for me to talk about. Almost every
day there is a sig-
nificant break-
through in the area
of preventive medi-
cine. This could in-
deed be the most
significant evolution
of this next decade
— maybe even the
next millennium —
because keeping
well people well
will solve so many of our problems.

R&R: Many critics of today's media
say that the line it draws between what's
news aund what’s entertainment is often
pretty blurry. Anv commenis?

PH: In the preparation of my own
broadcasts, my judgment is constantly
evolving with regard to what the audi-
ence needs to know and what it wants
to know. If I concern mysell only with
what the audience needs to know, I
might preoccupy my broadcast, for ex-
ample, with the multiplicity of oil pipe-
lines in the Middle East. And 1 might
even be an authority on that subject,
but I’ll only have my audience for, let’s
say, about 10 seconds or so. If, on the
other hand, I yield to the temptation
just to entertain and not enlighten, then

the broadcast becomes “all collar and

no beer.” I’'ve wasted this wonderful
opportunity to inform. It has to be a
balance, and it changes every day. I'm
struggling with it myself, and I assume
that all good newspeople are con-
sciously struggling with it too.

R&R: After 50 years, manx would
express boredom with their career, vet
vou sound more energized than ever.
What continues to fuel vour passion for
the job?

PH: Our generation has had a front-
row seat to evolution in high gear. Do you
realize that it took 1.000 years (rom the
invention of the wheel until we knew
what to do with 1t? Yet it took just 100
years to go [rom the horseless carriage to
rocket ships! Not at any other time in the
history of the world has there been such
an acceleration of transition. In my own
time, we have gone from the hand-
cranked phonograph to the hand-held
computer and everything in between.
We’ve developed painless dentistry,
noninvasive surgery, video teleconferenc-
ing and so much, much more. 1 just can’t
wait to see what we’re going to do for an
encore!

R&R: The decade to come promises
more media choices than ever. And ra-
dio will, for the first time, fuce direct
competition from digital satellite radio,
the Internet and more. How do vou think
all this new competition will affect the fu-
ture of local broadcasters?

PH: I can only say what I'd like to
see happen. The first years of this next

-

TIGATO R

Bill Sommers, president/GM, KABC/Los Angeles

“I think that the top challenge for Talk radio
in the future is twofold: First, it’s finding,
growing and retaining top talent. The second
is maintaining a local presence as every host
with a minor degree of success seeks to be
syndicated.”
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century are going to add whole pages to
Webster’s Dictionarv as we continue to
dream and to do. The advances you note
are just one small facet of it. But I be-
lieve the cartel mentality of New York-
based media, discredited by its own myo-
pia, will disintegrate, and the strongest
media will again be home-based. out
there in the nine-tenths of this country
that's still country. I know that the gravi-
tation recently has been in the opposite

NEWS/TALK
THE NEXT 10 YEARS

vou reallv propose 10 your wife, Angel,
in it on your first date?

PH: My goodness, what a memory
you have. We do. indeed, still have it.
I’s a 1938 Nash Lafayette coupe, and for
the past two years it’s been being en-
tirely restored. I hope to take it down to
our farm in Missouri in the spring. It’s
the identical car that Angel drove when
I met her when she was a student teacher
in St. Louis. I was first attracted 1o her

by that gorgeous
When | met

‘ ‘It seems to me that all i ea 1o

Americans of all ages, seeking
ultimate truth, are gravitating
toward a philosophical

middle ground. ’ ’

direction, but ! think the centralization of
ownership of our press and information
facilities has overrun its headlights.

R&R: Is there, as many pundits have
suggested, a “culture war” being waged
between liberals and conservarives in this
country that will impact our future?

PH: My goodness, that doesn’t occur
to me at all. Tt seems to me that all
Americans of all ages. seeking ultimate
truth, are gravitating toward a philosophi-
cal middle ground. Never in my profes-
sional experience has there been less po-
larization of opinion than now. I'm con-
vinced that seeking ultimate truth inevi-
tably pulls us together, not apart.

R&R: Has the current White House
administration been the most tunultious
one vou've covered in your long career?

PH: (long pause) Yes.

R&R: That’s it? Just a simple
“yes”? Isn’t that an uncharacteristically
short answer from Paul Harvey?

PH: Yes.

R&R: OK, let’s try a subject on
which you may have more to say. Do you
still have the "38 Nash coupe, and did

your pretty white
car parked out-
side?” When she
said, “Yes,” 1 said,
“Well, then you’re
taking me to the air-
port tontght.”” And,
yes. I did propose 1o
her on the way to the airport — that’s
how much that car meant to me! Now,
Angel says 1 proposed to «all girls on the
tirst date in those days, but [ will tetl you
that’s just not true'

R&R: Any words of wisdom vou'd
care 1o offer 1o brouadcasters as we ap-
proach this new millennium?

PH: | wish I could be profound so
as to guide your readers, but that would
be pretty presumptuous when I'm still
struggling every day to steer Paul
Harvey down the most fruitful path.
But let me just say this: Whenever and
wherever I go in America, without ex-
ception there will be reporters who ask
me questions that, believe it or not,
aren’t much different from those that
you have asked me. Essentially what
they want to know is, “Are we doing
the best that we can?” To me, this
demonstrates an awareness of respon-
sibility that never, ever existed in my
growing-up days in broadcasting —
though Angel tells me that neither
broadcasting nor Paul Harvey have
grown up yet! We were not concerned

Harvey, circa 1940s
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with anything much more than the day-
to-day news.

But a couple of decades ago, our me-
dia. for better or for worse, overthrew
the United States government, and [
think that imposed an awareness on
fledgling journalists of the awesomeness
of their responsibility. I am enormously
encouraged by the degree of concern [
discover everywhere that I travel. I think
that the new breed in the media are on
the right track, and each, in his or her
own way, is going to do the best that he
or she can.

R&R: [ think I can speak for virtually

evervone in broudcasting in saying that |
hope the answer 10 this final question is no,
but is Paul Harvey ever going 1o retire?

PH: I"d retire tomorrow if 1 could find
something more interesting and more chal-
lenging to do than what I’'m doing today. {
mean, my goodness, I’d hate to have 1o get
up every morning and play golf — espe-
ciallv the way | play golf! For as far ahead
as I can see, | am going to fulfill what [
perceive to be my responsibility. We all
pray for guidance, but the toughest part is
taking it when we get it. For nie, the doors
just seem to keep opening instead of clos-
ing. So, [ may just go on forever.

BIEROGNOSTIGATORS

Gabe Hobbs! Dir./Talk Programming, Jacor Communications

“Among the top issues and challenges
facing Talk radio in the future is learning
how to work harder and smarter in dealing
with consolidation and the rapidly changing
competitive landscape. How do we exploit
our newfound resources now that we have
40 News/Talk stations instead of three? Is
cross-utilization possible? Can we raise the
quality of the product in each market by
sharing these resources and our talent
while actually lowering our overall operating costs?”

SATCOM C-5

Consistently beating Rush in the 18-34 and 25-54 demos. pr,

waanar.amaricanradiohisten~ecom

Winning at Life, Love
and The Money Game’

Monday - Friday, 1p.m. - 4p.m. CST

www.financialpeace.com

For syndication information call Anne Marshall at 888-22PEACE, ext. 114

Johnny Randolph

gram Director WWTN
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Compatl sle Or Competitor?

THE NEXT 10 YEARS

CEO Hugh Panero talks about his company’s role in the future

J ust when you thought you’d
survived the last big wave of

changes in broadcasting — the
Telecommunications Act and
consolidation — another one rolls
in. It’s set to hit the beach before
the end of the year 2000, and with
it will come the commercial roll-
out of DARS technology.

For a small monthly fee, listeners
will be able to access 100 digital-sound
channels of programming that will in-
clude, along with music, plenty of live
news, talk and sports options. And just
like your radio station, it will be avail-
able to them in their home, where they
work and in their cars!

At the leading edge of this new revo-
lution in broadcasting technology is XM
Satellite Radio President/CEQO Hugh
Panero. At the helm of XM since June
of last year, he has overseen the rapid de-
velopment of the company, including a

name change from American Mobile Ra-
dio Corporation (AMRC) to XM Satellite
Radio last October. In just over six
months, Panero has presided over the sign-
ing of a number of program provider and
partnership deals between XM and com-
panies such as Radio One, BET. USA To-
day, Salem Communications, Bloomberg
Business Radio, Heftel, C-Span Radio and

is about to hit radlo

more. He’s also surrounded himself with
a new management team that includes
some high-profile players from the broad-
cast radio world.

With a career background in the pay-
per-view TV and cable television indus-
try, it would appear that Panero is look-

Lee Abrams

Abrams On Radio’s
Leading Edge ... Again!

The nameLee Abrams has been connected to anumber of radio’s groundbreaking trends
over the course of his three decades in the business. His early fascination with blending
? the successful programming and formatic
elements of early Top 40 radio with the
counterculture music of the fledgling progressive
rock format of the late '60s led to the development
of what ultimately became known as AOR — the
first real commercial success on the FM band.
Abrams was there as the designer and architect of
San Francisco’s rule-breaking Rock station KFOG-
FM, and his name is also synonymous with the
infamous early days of legendary Chicago Rocker
WLUP-FM, where a young Steve Dahl made history
by blowing up a pile of records in center field after a
White Sox baseball game in one of radio’s most
famous promotional stunts, Disco Demolition.

>~ The technological
revolution that has hit many
other distribution medlums

ing to change the face of radio in
ways that will have the impact that
cable and satellite TV have had on
the broadcast TV networks. He’ll
never miss an opportunity to tell
you, “First, there was AM, then
there was FM. and now there’s
XM, the next generation of radio.”
Panero feels that XM can be a compat-
ible partner with broad-
cast radio, depending on
how traditional broad-
casters react to this new
media choice.

R&R: How do vou
view the impact the
launch of XM will have
on broadcast radio?

HP: We believe that XM is the next
generation of radio. The technological
revolution that has hit many other dis-
tribution mediums is about to hit radio.
We’'re going to offer consumers the
ability to access a lot more choice,
quality and convenience than they cur-
rently have in traditional terrestrial ra-
dio. The difference is that consumers
will pay a small subscription fee of
about $10 a month, for which we will
offer them a premium radio service
with different packaging, similar to the
way in which such services already ex-
ist in television and other media. We
believe the consumer will find our ser-
vice to be valuable.

R&R: What gives you the confidence
to undertake this venture knowing that
consumers will need to buy into not only
the idea of a subscription fee, but also
shelling out dollars for new hardware in
the way of home and car receivers?

Hugh Panero

HP: We’ve done a lot of research.
We used Critical Mass Research, and we
asked potential consumers how much a
month they’d pay for a service of 50
channels. That was before we had ex-
panded to our current capability of 100
channels. From our own research, we es-
timate that if a receiver costs around
$200, our universe of customers today is
about 43 million people. At $400, it’s
around 34 million. Research done by oth-
ers has put the estimated current audi-
ence for this service between 34 million
and 44 million people. Even more re-
search was done by the companies that
will manufacture the hardware for this
service, and their findings were similar.
There’s been an enormously positive re-
action from potential consumers.

R&R: Unlike previous competition

from cable radio services, consumers

will be able to receive XM in their cars.
How long will it be before automakers
offer compatible in-car receivers for
XM’s service, as they eventually did by
making car radios with both AM and FM
bands standard equipment?

HP: There are two ways to market
these new receivers. One is through the
aftermarket installation arena, the other
is auto manufacturer-installed original
equipment. In 1997 there were seven and
a half million aftermarket radios sold in

Continued on Page 30

Holland COOk&, News/Talk Specialist, McVay Media

“At too many multistation clusters, AM is

Along with partners Kent Burkhart, the late Lee Michaels and Dwight Douglass, Abrams
was an integral part of one of the first, largest and most successful radio consulting firms
in modern radio history. Over the course of his career Abrams has worked with stations in
over 200 cities, including 97 of America’s top 100 markets. In 1989 Abrams joined the
Dallas-based ABC Radio Networks, where he oversaw the development of the first satellite-
delivered superstation, Active Rock-formatted “Z-Rock.” He consulted on the Rolling Stone
magazine redesign and helped launch the TNT cable network. In short, if it's new and on the
cutting edge, Abrams likes to be there.

So it should come as no surprise that XM's President and CEG, Hugh Panero, sought out
Abrams to become the company’s Sr. VP/Programming to direct product for “the next
generation of radio.” These days Abrams sounds as excited about XM'’s debut as he used to
sound when pitching conservative GMs the idea of programming album rock on their
unprofitable FM stations 25 years ago. “It's unbelievable how similar this is to the explosion

Continued on Page 30

the stepchild. Typically, most efforts go
into defending topped-out FM audience
shares, when it’s all the FMs can do to
hang on, let alone nudge the ratings a
half-point higher. Fact: The News/Talk/
Sports AM audience trounces the qualita-
tive profile of the music FM audience.
Only Classical comes close. Proof: For

| each format, the RAB publishes a listing
of advertiser categories in which the format’s audience outper-
forms listeners/consumers in general. News/Talk rocks. Fact: The
mast-listened-to, top-blllmg stations in America are nenmusic
AMs. You can recite call letters off the top of your head.”

vvvvvv.ameHcanrad‘ruLh’rsto'rv'.com S
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Compatible Or Competitor?

Continued from Page 28

the United States, and there were about
15 million new radios installed by au-
tomobile manufacturers. That means
you're looking at 20-plus million new
radios installed each year. So our ini-
tial distribution for receivers will come
from the aftermarket installations, but
we’re also currently working with a
number of automobile manufacturers to
get receivers included as a standard fea-
ture on new cars.

R&R: Should broadcasters see XM
as compatible or as a competitor?

HP: I think we're an adjunct 1o their
service. My comments about the radio
business are very similar to comments
about any successful business. This is es-
sentially the same kind of thing that hap-
pened to broadcast TV networks. Radio
group owners have a spectacular busi-
ness right now. Their stocks trade very
high, they have very successful IPOs, and
they are, in many ways, darlings of Wall
Street. But technology, and what it
brings to different industries, is a fact of
life. You can’t avoid it, and it’s going to
come to radio. Just as ABC joined with
the cable industry early on to develop
ESPN, a lot of radio operators recognize
that this is just another radic distribution
source and have already joined us in de-
veloping product for this new service.

R&R: So are you saying thar suc-
cess has gone 1o radio's head and that
perhaps we’ve gotten a litlle soft?

HP: Just like with the evolution of
any successful media company, once
you've achieved a certain status. two
things tend to happen. Number one,
sometimes certain things are sacrificed
to get there, and number two, you some-
times distance yourself too much from
the consumer base that provided you
with the opportunity to succeed in the
first place. IU's a pretty common life-
cycle issue that’s happened in a lot of
technology and media companies. It’s

happening to radio. And the natural thing
that happens whenever any change takes
place is that technology usually changes
the playing field.

R&R: Wity do you think XM, and
DARS in general, will have a more sig-
nificant impact on radio than past devel-
opments in the industrv?

HP: Because this is the first real new
development in radio in decades. Radio
has been amazingly insulated from any
real technological change since the intro-
duction of FM. In the world I've grown up
in, television has gone from black-and-
white, to color, to cable TV, 1o digital tele-
vision, satellite television, high-definition
television and, soon, Internet television.
It’s shocking to see how stagnant radio has
been from a technological standpoint.

For me, one of the most rewarding
things about this job is being able to im-
pact the business by helping to create
change. We’re not going to displace tra-
ditional broadcust radio; we will simply be
an adjunct to it. In the same way that
people still watch their local television sta-
tions but also watch cable, pay TV and
pay-per-view, so will people continue to
listen to their local radio stations for per-
sonalities, local news. weather and some
sports. But they will also have the oppor-
tunity to access this whole new world of
choice, including music, news and infor-
mation formats that just aren’t available
on traditional radio.

R&R: Why do vou believe XM will
succeed and that its debut will actually
be a good thing for broadcasting?

HP: [ think we will succeed because
we will be offering a product that people
are waiting for. Although radio may not
achieve the revenue success levels of tele-
vision, it’s still a very effective medium
that generates 14 or I35 billion dollars a
year. and it reaches a captive audience in
their cars. But 1 think radio needs to step
up, technologically speaking, and I think
we are going to force the industry to do

‘ ‘ Radio has been amazingly insulated
from any real technological change since
the introduction of FM.’ ’

that. In my own experience, the cable
television industry became a much bet-
ter business when the direct broadcast
satellite industry showed up. Cable sud-
denly became more responsive to con-
sumers, provided better customer service
and offered customers new products.
That’s what competition does.

We're here to become a part of the ra-
dio business. Broudcasters should not be

afraid of this new technology. People said
TV would put radio out of business. They
said that the video rental business would
kill the movie theater business and that pay-
per-view would put the HBOs of the world
out of business. None of that has happened.
The fact that XM is another entertainment
option doesn’t mean we're going (o signifi-
cantly hurt radio. I think that, together
we’re all going to make radio get better.

Abrams On Radio’s Leading Edge ... Again!
Continued from Page 28

of FM in the "70s,” Abrams enthuses. “Once again there's the guys who say it will never
work. These are the same type of guys who used to tell me that an FM Rock station would
never beat CKLW in Detroit!”

Is this the career opportunity of the future for those in broadcast radio who have found
themselves downsized out of a job as a result of consolidation and clustering by radio
owners? “There will be a lot of opportunity,” says Abrams. “These channels will be full-
service stations with everything ittakes to make great radio stations. This is not just an audio
service. That means we'll need PDs, air talents and scores of production directors. The key
to succeeding in making the transition is to come to this new generation of radio without a
lot of the old radio baggage. We are going to actively and aggressively reinvent everything
we do. We're not going to simply recycle old radio clichés. This will be a total rewrite of the
playbook.”

How do news and talk fit into XM's future programming plans? “We have more than a
dozen channels earmarked for news/talk programming,” Abrams says. “Already, we have
deals for nonmusic programming with Bloomberg, C-Span and USA Today. We're in
conversations now with other key news and information providers, and we've already made
plans with Radio One and BET to develop African-American talk programming for XM. In
addition, Salem Communications is working with us on family oriented, Christian talk
product. We're developing several Asian-language ta'k products too. And at some point in
the near future we expect to offer Hispanic talk. We also will offer more niche talk
programming than listeners can get from traditional broadcast radio — like teen-oriented
talk, senior talk, automotive talk, hobby talk, etc.”

Will XM’s programming include any of today’s big Talk radio stars? “Yes, we are
pursuing a number of them already,” Abrams confirmed. “But more importantly, we are
actively looking for the next generation of Talk radio stars. They might be in Omaha or San
Luis Obispo right now, and even though we aren’t going to launch for another year and a
half, we're looking for them right now. This new world of radio will offer a lot of opportunity
for talk talent in the future.”

Carried by more than 250 radio
stations from coast to coast!

WOR — New York
KNX — Los Angeles
WMAQ — Chicago
KSFO — San Francisco
WJR — Detroit

WBAP — Dallas
KVI/KOMO — Seattle
KSDO — San Diego
KSL — Salt Lake City

Find out if Dr. Dobson is available in your area.
Call your ABC Radio Today representative at 212-735-1700.

Dr. James Dobson, founder of Focus on the Family
and author of 20 best-selling books, is one of the
most listened-to voices in the world—on 4,500
stations in 95 countries, and heard by 11 million
Americans each week as host of the daily feature
“Focus on the Family Commentary.”

Dr. James C. Dobson
Keynote Speaker at the
R&R Talk Convention

Friday, Feb. 19
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TRN in one word TRN in two words

TALENT BARRY FARBER
STYLE ROGER FREDINBURG
QUALITY LUCIANNE GOLDBERG

SERVICE | BoB JUST

SUBSTANCE Guy KEMP

PRODUCTION ALAN KEYES

ENGINEERING Roy MASTERS
DEPENDABLE SEAN MORTON

EXPERIENCED LOWELL PONTE

ENTERT SSNISNAL

24 hours a day, 7 days a week.

Pacific Mountain Central Eastern WEEKDAY SCHEDULE - Guaranteed Barter Pacific Mountain Central Eastern SATURDAY SCHEDULE CONTINUED

06-09am  07-10am 08-11am 09-12pm “The Alan Keyes Show" 06-09pm  07-10pm  08-11pm  09-12am “Lowell Ponte Saturday”

09-1lam  10-12em 11-lpm  12-2pm  “Conquering Negative Emotions” with Roy Masters 09-10pm 10-11pm 11-12am  12-01am “Net Talk Live!”

1-01pm  12-02pm 01-03pm 02-04pm “Cruisin’ America” with Alan & David 10-12am 11-01am  12-02m  01-03am “The Affection Connection”

01-04pm  02-05pm 03-O6pm 04-07pm “The Barry Farber Show” 1203om  01-04om  02-05am  03-06am REFEED: “Best of Sean David Morton’

04-07pm  05-08pm  06-09pm  07-10pm “The Guy Kemp Show" 3-05am  04-06am  05-07am  06-08am REFEED: “Best of Lowell Ponte”

07-10pm  08-11pm 09-12am 10-Olam “The Roger Fredinburg Show" 05-06am 06-07am  07-08am  08-09am REFEED: “GolfRadio” with Pefer Jacobsen

1002am  11-03om  12-0dom  01-05am “TRN Overnite with Sean David Morton”

02-0om  03-07am  04-08am  05-09am “TRN Live with Lowell Ponte” Pacific Mountain Central Eastern SUNDAY SCHEDULE - Guaranteed Barter
06-08am  07-09am 08-10am 09-11am  “Roy Masters Sunday”

Pacific Mountain Central Eastern SATURDAY SCHEDULE - Guaranteed Barter 08-11am  09-12pm 10-01pm 11-02pm  “Bob Just Sunday”

02-05am  03-Ofam  04-07am  05-08am  REFEED: “Best of Sean David Morton” 11-01pm  12-02pm  01-03pm 02-04pm “The Lucianne Goldberg Show"

05-08am  06-09%am  07-10am  08-11am “Hidden Treasures” with John Humphries 01-04pm  02-05pm 03-06pm  04-07pm  “Your Personal Health” w/Carol Simontacchi

08-10am  09-11am 10-12pm 11-01pm “Auto Talk" with Alan & David 04-06pm  05-07pm  06-08pm  07-09pm  “Talk Back” with Randy Johnson

10-12pm  11-01pm  12-02pm  01-03pm “The Microsoft Money Central Radio Show” 06-09m  07-10pm 08-11pm 09-12am Sean Morton’s “Strange Universe”

12-02pm  01-03pm  02-04pm  03-05pm “World Wide Web Radio Show” with Mike Walter 09-12pm  10-01am 11-02am 12-03am “Roger Fredinburg Sunday”

02-05pm  03-0bpm  04-07pm  05-08pm “American Crime Line” with Ed Nowicki 12-02am  01-03om  02-04om  03-050m REFEED: “Bob Just Sunday”

05-06pm  06-07pm  07-08pm  08-09pm “GolfRadio” with Peter Jucobsen 02-0am  03-07am  04-08am  05-09am “TRN Live with Lowell Ponte”

Talk Radio Network. Where you want to be in the future. 541-664-8827
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NOW AVAILABLE NATIONWIDE

informative, entertaining, and on the edge.

The Neal Boortz Show
M-F 10 A - Noon ET

A

 Keeps your listeners
from getting ripped off.
M-F 2-4P ET

'I‘ v ‘
AMERI {M{Gﬂ"%ﬁﬂfﬁ EHAH?H]H

N

The Motley Fool
Sat Noon-3 ET

The one radio show Wall Street
doesn’'t want you to hear.

The only lawyer you'll ever love.

Handel on the Law
Sat 9A-Noon ET

Amy Bolton @ Media America (202) 546-7940, (212) 302-1100
Paul Douglas @ Cox Radio (404) 962-2078
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Beaming With Diversity

Fifty channels of News/T a-lk, information and entertainment

By Jeffrey Yorke
R&R Washington Bureau Chief

A year from now, the United
States will be bombarded. Not
by Stinger missiles from a dis-
enfranchised group in the
Middle East, but by a pair of
competing groups licensed by
the U.S. government and oper-
ating in the stratosphere.

The two groups, CD Radio and XM
Satellite Radio, will launch multimillion-
dollar multimedia advertising campaigns
to trumpet their new digital audio satel-
lite radio services. Each will tout 100
channels of music. news, talk. informa-
tion and entertainment in both English
and Spanish.

The Commuter Is King

The seamless, CD-quality subscriber
services, each priced to sell at about
$9.95 per month. will be aimed at
America’s biggest moving target: the
commuter.

“CD Radio focuses on the automotive
market.” says CD Radio Exec. VP/Market-
ing Ira Bahr. “Radio is king of the car.
TV is king of the home. If you take the
television out of the home, it is an unimag-
inable disaster to most people. If you take
the radio out. it's not a big deal. If you took
the radio out of the car. it would be a di-
saster. People love radio in the car.”

After the automobile. the focus
changes to other things that move —
boats, buses or portable applications such
as boom boxes and headsets for joggers,
walkers. etc.

“We think these are the most likely
places where our service will be most
highly desired by customers.” Bahr says.
He acknowledges that while most of the
portable products are not likely to be
available when CD Radio launches next
spring, “they will evolve over time.”

Starting at about $199 for installation.
automobiles can be outfitted with a palm-
sized antenna. A satellite, using a series
of terrestrial translators to fill in gaps. will
feed the channels to the antenna.

“You can drive from New York to
California and never lose our signal,”
Bahr explains. “What we find is. one of
the many things people like about our
service is that they never lose our signal.
As metro areas have grown in the U.S..
‘commute times have gotten longer and
longer. Typical broadcasting stations
fade out after 30 or 40 miles. People are

finding more and more today that their
commutes are exceeding these distances.
At the ends of their commutes, in one di-
rection or the other, they are actually Jos-
ing the signal.”

Bahr worked for Federal Express
from 1989 to 1998 and was responsible
for bringing it from obscurity to the fore-
front of American businesses, so he
knows something about service. He says
that when people are told in focus groups,
“Here's something where you can go any-

Ears of the future? CD Radio’s
DARS antennna

where and receive the channel you love.”
they are “absolutely engaged with the
idea.”

What’s In Those Beams?

The first 50 digital channels will be
programmed for a wide array of musical
tastes, and the second 50 “Talk™ channels
appear to be headed for an equally di-
verse selection.

“What’s exciting is that most of our
Talk-based channels will be exclusive 1o
this platform in how they are con-
structed,” says Joe Capobianco. CD
Radio’s Exec. VP/Content. “The closer
we get to launch, the more people and
companies approach us, and that starts
shaping the product and continues to
shape the product.”

CD Radio Chairman/CEO David
Margolese has made it clear that the
company intends to build its own stable
of stars and has no interest in beaming
established programs such as the Rush
Limbaugh or Dr. Laura Schlessinger
shows from a satellite. He tells R&R,
“If you can get them on the AM or FM
buttons, why would you want them on
our buitons?”

Hence. CD Radio strives to offer
something new, something not available
elsewhere. To do that, its channels have
been divided into news/talk. sports. en-
tertainment, Hispanic and specialty pro-
gramming. While Capobianco declines
to elaborate on exactly what type of talk

————tinA s o aricanradinhictarns com

programming is in the works or
who he intends to sign, with 50
channels to fill, there are plenty of
imaginative possibilities,

Some news/talk decisions are
obvious, however, and deals have
been struck. So far, CD Radio has an-
nounced the programming content on
about 15 of its Talk channels. Sports
Byline USA and Cadena Hispania De
Noticias — the Spanish news, sports
and business channel — will fill two of
the slots. There are two Bloomberg
Business Radio channels, one of which
is already heard on commercial radio
and another that is being developed
solely for CD Radio subscribers. There
are also a pair of C-Span channels.

One channel will carry John Dou-
glas’
Achievement Radio. or PAR Broadcast-

already-syndicated Personal

ing, while live programming for another
24-hour Douglas channel is also being
crafted. On Channel 84, listeners will
hear SUSALUD. a 24-hour health ser-
vice featuring Spanish talk and informa-
tion programming on health. psychology
and human relations. The Classic chan-
nel will feature round-the-clock vintage
radio shows such as The Shadow. The
Green Hornet. Dragnet. Gunsmoke and
Burns and Allen.

“This is where it is like cable.”
Capobianco says. “When somebody likes
something. no matter where they are in
the country through the four time
zones — and no matter what their usage
patterns are, they can get it.”

Making The World Smaller

As CNN has made the world
smaller by bringing global news and

David Maryolse

information into viewers’ living rooms.
so too will this service. Capobianco
hopes, as commuters tune in the World
Radio Network. On this channel,
American listeners will get the often
eye-opening experience of hearing how
the rest of the world views matters, in
English-language programming “rom
foreign broadcasters such as the BBC,
the Australian Broadcasting Corp.. the
Canadian  Broadcasting Corp..
Deutsche Welle and Radio France In-
ternational. Capobianco says the for-
eign services will also contribute pro-
gramming to produce another exclusive
channel not currently airing.

CD Radio does not intend tc put
commercial broadcasters out of business.
and its framers don’t see the service as
a direct competitor to broadcasting.

“We don’t replace local radio, we
supplement it.” Bahr says. “To the ex-
tent that people get an information fix of
news., weather and traffic from their lo-
cal stations. they’ll still do that. When
it’s time to sit back in their car for the
balance of their commute. they are go-
ing to listen to our service.”

“It's
Capobianco says. “Our company, musi-

ultimately compatitle,”

cally. is delivering its product directly to
people. We don’t have commercials on

our music channels. We have hosts but

Continued on Page 38
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grow greater.”

Casey Keating, pp, kviseattie

“In the short-term, topic burn surround-
ing Clinton is a challenge. This story has
been a double-edged sword for Talk by
being topical, yet also being somewhat
like heroin for some hosts, who find
themselves having a difficult time getting
off the subject. The long-term chailenge
is fragmentation of the Talk format for
AM stations, as ‘cumers’ to the AM side
of the dial continue to grow older and the
opportunities for younger-targeted talk programming on FM
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The Fufure Of Talk Radio?

Former music stations finding new loyal Talk fans and enhanced revenues

‘ ‘ hile the vast majority of

Talk stations across the coun-
try are on the AM band, there’s
a growing trend by a number of
broadcasters toward the devel-
opment of nonmusic formats
on FM. No one can deny that
the 1990s have been a huge
success story for AM Talk sta-
tions, but will we see FM Talk
produce a similar success story
in the decade just ahead? And
will its success come at the ex-
pense of today’s AM Talkers,
or will FM Talkers grow their
own new audience?

Seeking answers to these and other
questions about this so-called “new gen-
eration” of Talk radio, | asked some of
those who have already experienced suc-

cess with the format to ofter their
thoughts and insights into the current —
and future — state of FM Talk radio.

Talk Is Not A Format

Sabo Media President Walter Sabo,
an early proponent of Talk radio on FM,
says Talk is not a format. “Talk program-
ming can be targeted just like any music
format to reach any demographic you
want,” says Sabo. “Most AM Talk sta-

tions are targeted to people over 50. If

you took the same approach on FM, you
would achieve the same results and reach
mostly people over 50.”

Sabo points out some good examples
to substantiate his theory. “Talk stations
appealing to a variety of demos have been
successful for a long, long time,” he says.
“Dolly Banks started WWDB-FM in
Philadelphia 30 years ago, using a tradi-
tional 50+ approach, and that station con-
tinues to succeed today. WNIR-FM in Ak-
ron is always top five in its market, and it

FM: New Opportunity For Talk Talents?

A s the audio highway has been littered with talents displaced by consolidation over the |
past few years, the question undoubtedly on the minds of many hosts is, “Can | make

Tom Leykis

the transition from traditional AM issue-oriented Talk to
this brave new world of FM Talk?

One talent who has successfully madethat change is
Westwood One syndicated talker Tom Leykis. | asked |
Leykis what prompted him to alter his career track
toward younger-targeted talk and to share what he
thinks talents should know about the traits they'll need
to make the-transition successfully. ‘

“Thisis something | always wanted to do,” says Leykis.
“Becoming atalk host who targeted 18-44 demos was very
much aconscious decision onmy part. I've always believed i
there was an audience for talk programming targeted to
listeners under 45 years old if the content of the show was

also appeals to an upper-demo audience.
On the other hand, remember that WLLUP-
AM was an AM Talk station that had
dominant 18-34 demos in this decade.”

Success Coming From
New Stations

Clear Channel/Orlando’s Director of
Programming, Chris Kampmeier. pro-
grams one of FM Tulk’s success stories,
WTKS-FM (RealRadio 104.1). He
thinks there is only one real reason for
all the interest in FM Talk. “IU’s not
about AM vs. FM.” he says. “It’s about
demographic performance. The demo-
graphic performance of most traditional
Talkers is way too old, and the operators
of those stations are unable, or unwill-
ing, to take the turnaround hit that would
be caused by retooling for a younger
demo. The biggest success stories in
younger-demo Talk stations are coming
from new stations with no heritage to
deal with and from Sports/Talk stations.”

Sabo concurs, saying, “The real news
is the dawning of talk programming on
both AM and FM that appeals to 18-34-
and 25-49-year-olds. That’s news. It ac-
tually started on WYNY-FM in New
York in 1979 with Dr. Ruth’s double-
digit shares of 18-34-year-olds. The best
current example is the fact that the most
successful 18-34 program in radio history
is a talk show, and it’s on FM — The
Howard Stern Show.”

Stern Jump-Start A Must?

There’s no question that a number of
FM Talk’s success stories begin their day

Jak Siver

Kris Iinger

with Howard Stern and build from there.
And what do those stations have in com-
mon? Sabo thinks it’s consistency. “They
target their tull-time talk programming to
appeal to Stern’s audience, and obviously
it works. From a business standpoint,
when a station makes an investment in
Stern, it just makes sense to maximize
that cume. By programming to hold his

glEROGROY
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Dave Cooke, po, kFw/Los Angeles

correct. But until recently there was really no place to doiit. | have also always believed that the
main reason people tune in to a station and become loyal to that station is personality. Most
FMs are just jukBboxes with no personality after 10am, but if your FM station has real
personalities, thenyou've got something special that those five other FMs around you that are
playing the same Celine Dion CD over and over again don't have.”

What of the criticism that “having the right content” for younger demos to often seems
to be defined as simply all sex and groin talk? “Certainly it's true that we do that kind of
content, but we talkabout a lot of other stufftoo,” says Leykis. “We talk about racism, gay
rights and even impeachment. But the difference is that I'm not going to sit around for six
months in advance of anything in the news and speculate about what might happen. People
inthis demo care about things like impeachmentand Irag, butthe day to talk about it with |
them is when thatissue is rightup frontand slapping them in the face and probably not for
more than a day or two before or after that point.”

What traits does Leykis feel a talk talent needs to succeed in the new world of younger-

| fargetedtalk? “Firstofall, you need a real interest in what this demois interested in,” he says.
“Ifyou don't know what South Parkis, if you haven't tuned into MTV in awhile, if you don’t

“Look for phenomenal and rapid change in
the News/Talk environment during the next
decade. We're already witnessing the
increasing prominence of younger-targeted
FM Talk and the expanding impact of ethnic
News/Talk. Get ready for DARS to offer
listeners new spoken-word alternatives that
will take substantial shares of listening
within five to 10 years. Those stations with a
strong local news and utility product image
will best withstand this new threat. But perhaps most signifi-
cantly, we’ll see the advent of consumer programming-on-demand
from the Internet and other emerging new technologies.

f “News/Talk radio should be prepared to creatively respond to these
changing technologies. Those who do will flourish. Those who don’t
will look back nostalgically at the ‘good old days.’”

Continued on Page 35
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audience, iU's much easier for a station to
make money with him in the morning.
He’ll be on many more stations once own-
ers understand the simple concept that by
taking that approach, it's easier to make
money. It’s based on the first page of all
programming handbooks: Program to the
same audience all day.”

Perhaps the best summation came
from KLSX-FM/Los Angeles PD Jack
Silver. “Make no mistake: Start your
day with Howard Stern, then build a
Talk station for the rest of the day fol-
lowing that.”

There are, of course, younger-demo-
targeted Talk stations that don’t begin
the day with Stern. One of them is
KIRO-FM (The Buzz)/Seattle. When
asked if an FM Talker can succeed with-
out Stern kicking off the day. OM/PD
Kris Olinger replies, 1 guess it would
depend, somewhat, on how you define
‘successful.” Yes, I think it’s possible to
be successful at FM Talk without

NEWS/TALK °
THE NEXT 10 YEARS

Howard, just like I feel that it’s possibie
to do successful AM Talk without Rush.
It can be more challenging, true. but it is
certainly possible.”

New Listeners Waiting

In the Wings?

Is there a group of listeners just wait-
for FM Talk?
Kampmeier doesn’t really think so.

ing in the wings
“There is not a new generation of Talk
listeners actively seeking a Talk radio sta-
tion. It’s just the opposite: Young people
are predisposed to think that Talk radio
is only for old fogies. Yet they spend huge
amounts of time listening to nonmusic
radio shows like Stern and countless
other moming shows across the country.
These are talk shows. And if you take an
FM signal and fill your broadcast day
with these kinds of shows, young people
will listen!”

Silver agrees that FM’s younger-tar-
geted Talk listeners are not going to
come from traditional AM Talk stations.

r SR

Continued from Page 34

" FM: New Opportunity For Talk Talents? |

read Spinmagazine, if you don’t pay attention to what the hot new bands are —ifyou don't
know or care aboutthatkind of stuff, you'll die. Just getting your 22-year-old board-op to get
you some hip bumper music and then doing the same old content you were doing on AM
radio won't makeit. You need to have a genuine interest in reinventing yourself.”

And what's the best way to get started on that reinvention? “Take your vacationinanother

| market and try to fill in at a station that's already doing younger-targeted talk,” Leykis
advises. “Shortly before | left KFI-AM in 1992, Jack Silver used to bring me into Chicagoto

I fill in at WLUP, a station with a lineup including guys like Steve Dahl and Jonathon

Brandmeier. While | was there, | had a revelation, and | saw my future. | saw a new talk world
where you didn't need to watch C-Span or CNN to find out what people were supposedly

| talkingabout. Rather, you could just listen up and down the halls at the office tofind out what

people were realfytalking about.”

So can FM Talk succeed anywhere? “Absolutely,” says Leykis. “It's similar to why Ted

| Koppel canbeat Letterman and Leno. He does it by targeting adifferent audience. Likewise,

FM Talk can succeed in most any market because you usually have two or more AM stations
beatingeach other over the head to see which can be more conservative and which canbash
Clinton more, while the FM Talker wins by targeting a whole different listener.”
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‘ ‘The higgest success stories in
younger-demo Talk stations are
coming from new stations with no
heritage to deal with and from

Sports/Talk stations.

— Chris Kampmeier

“If programmed correctly,” he says, “an
FM Talk station will perform like a
Rock station without the music. The au-
dience is coming from listeners in their
late 20s and early 30s who have begun
to evolve from being music listeners to
Talk listeners. These men and women
are finding the FM Talk station after
punching out of a Rock station or an Al-
ternative station or a Classic Rocker.
Very few, if any, come from a tradi-
tional Talk station. They’re not sud-
denly turning off Rush Limbaugh and
turning on the FM Talker.”

Ingredients For Success

Collectively, although our subject
group may differ in opinion on some mi-
nor issues, they all seem to agree on s2v-
eral key ingredients needed to succeed in
this new talk arena. ““There are four key
ingredients to successful talk program-
ming on FM or AM,” says Sabo. “Tal-
ent, talent, talent and direction. Sir
Laurence Olivier was a great actor, put
no one would show up just to hear kim
ramble every night. He needed a scr.pt,
stage, scenery and coaching.”

Continued on Page 38
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David Bernstein, ro, wor/New York

“Television is infringing on our turf again!
It became painfully obvious when morning
TV first began doing what morning radio
has always done — time, weather, news at
the top and bottom of the hour, etc. Now
TV has started doing issue-oriented talk
programs that include listener call-ins.
Were you once known in your market as
; the station for school clesings? Do those
" closings now scroll across every TV station
in town along with the weather forecast, current temperature,
news headlines and Dow Jones averages? Talk radio must work to
create our own turf again. Be the station that has something
exclusive. In Talk radio, it’s personality that makes up
‘stationality,” and that’s yours exclusively.”

Al Lerner & Richard Stevens of DayBreak USA™

DayBreak USA

is America’s fastest-growing Morning Drive magazine for
men & women just like your target listeners!

Breaking news...fast-paced live interviews...tips on how listeners can stretch their
dollars and raise their kids...sports updates and surprise guests, live via Satcom C-5
every Monday - Friday SA-10A (Eastern). 100% barter. Friendly local breaks. Full

Custom Liners & ID’s.

Already clearing in over 200 markets, DayBreak USA guarantees no “blue” or
“shock” humor...just solid, upbeat fun for your audience each weekday morning!

Put DayBreak USA™ to work for your station TODAY!
Call TOM TRADUP at (800) 829-8111

RADIO NETWORK' m
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The WOR Radiio Network offers the widest variety of Talk talent in the industry. Our Talk Show
Hosts come to us and stay, so you don't risk constant program changes while you try and build

a franchise in your market. Nearly 400 stations rely on us for weekdays and a full schedule of

weekend shows.
A simple phone call will make it all work for you. For more information contact Rich Wood

or Ron Nahoum at (212) 642-4533 or Skip Joeckel in our Western office
at (719) 579-6676.

RADIO NETWORK
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NEWS/TALK
THE NEXT 10 YEARS

Internet Strategies

Getting the most from the new millennium’s new media

Historians will no doubt cite
the explosive impact of the
Internet as the biggest techno-
logical development of the
’90s. Its phenomenal growth
has forever reshaped our ev-
eryday lives as more and more
of us embrace the "Net for
business and personal commu-
nications, as a source of in-
stant information, and as a
convenient option for baby
boomer shoppers looking to
avoid the local mall.

As we move into a new millennium,
i’s evident that only those stations that
have a well-considered Internet strategy in
place will enjoy the full revenue potential
of this new media choice. | asked Tom
King, CEO of the Houston-based
CompuTalk Radio Network and host of
the weekly talk show CompuTulk, 10 share
his thoughts and insights on building
website traffic and revenues.

Clustering Strategies

King believes strongly that the great-
est opportunity for local radio stations, re-
gardless of market size, is a good cluster-
ing strategy. “If you are a significant ra-
dio station in a market, develop a cluster
strategy with the main newspaper, the pri-
mary TV station, the main regional maga-
zine and the biggest source for entertain-
ment and fun in your area,” says King.
“For example, let’s say you are in Raleigh.
Create a button that says something like
‘A Raleigh News and Information Net-
work Member,” then put that button on
the bottom of the page at each of those
sites with which you have partnered.”

Next, King suggests developing a ge-
neric domain name for a shared website.
“Again, let’s use Raleigh as an example.”
he says. “Develop a generic domain name
like ‘Raleigh News and Information
Nenvork.com.” Use that website to feature
each other’s branded content and point us-
ers toward your individual branded sites.
And use the Raleigh News and Information
Network Member button that you've placed
on each of the branded sites to point people
back at the generic site. In the end, listen-
ers and consumers in your area who regu-
larly visit the top TV station website, radio
station site. entertainment site and print me-
dia sites will get stuck in a cycle that ulti-
mately creates greater traffic for everyone.”

King cites his own successful cluster-
ing strategy as an example for building up

both traftic and potential revenues. “l own
a site, boating.com, and I am currently
working on a strategic partnership with

fishing.com. Now clearly there is an over-

lap of users and a shared pool of advertisers
between us. But, as they say in Texas, ‘Pigs
get fat, and hogs get slaughtered.” The ben-
efit of sharing a cluster strategy is that we
can both perhaps double, or even triple, the
awareness of our sites. And by embracing a
potential competitor, we both benefit from
increased traffic, which is needed to gener-
ate revenues. What many people forget is
that, by developing a good clustering strat-
egy. the cost of extending your brand iden-
tity and your content is zero.”
Print Content Drives Traffic
The simple truth, according to King, is
that it’s primarity content that can be

Content must he
printable, portable, easily
accessed and relevant

timewise.

printed out that drives users to your
website. “Content ,” says King, “must be
printable, portable, easily accessed and rel-
evant timewise. There has been a great
underemphasis. in my opinion, by the mul-
timedia companies on the value of print
content. There are those in the industry
who believe that audio will drive Internet
users to websites. Except for a site like
broadcasi.com, 1 disagree with that
premise completely.”

King points to the recent release of Ken-
neth Starr’s report to Congress as a prime
example. “Many, many more people down-
loaded the Starr Report from the Internet
than listened to it or watched it on TV.
Why? Because they wanted it quickly, and
they wanted it transportable.” So what sort
of print content would King suggest you
consider putting on your station’s website?
“Daily columns by your hosts.” he advises.
“Also. regularly updated stock reports,
weather, traffic information. live sports
scores and phone numbers for needed city
and county contacts. In short, focus on any
sort of relevant and printable content.”

Where’s The Bucks?

Once you’ve got a great-looking site up
and operating, it probably won't be long be-
fore your CFO asks, “So. how do we get
some return on this investment?” King says
the dollars are out there, but surprisingly,
they’re not primarily coming from selling
ad banners. “Ad banners really rank about

WAANN M aricany.

fourth in generating revenues,” he ex-
plains. “Affiliate programs are prob-
ably the strongest and most compel-
ling source of revenue after paid list-

ings.” As an example of an affiliate
program stations can easily enter into,
King cites travelocity.com. “They of-
fer sort of a plug-in module for your website
that allows your users to stay on your
station’s site while planning business trips,
cruises, hotels, car rentals, vacation pack-
ages, etc. And your station makes 5% from
every transaction. Amazon.com has a simi-
lar program. Every 90 days you get an ac-
counting of your transactions and a check.
What could be easier?”’

King thinks stations should really under-
stand the value of paid listings as a poten-
tially significant revenue source. “For in-

stance,” he says. “let’s again

use the example of our

company’s  bhouting.com
website. We charge $500 per
year for a boating company to
be listed in our yellow and
white pages. Now that's a
relatively low expense for
those individuals, but on the
other hand. if 1 sign up 2,000 of those list-
ings, that’s a million dollars a year in new
revenue! And it’s revenue that will keep re-
newing and expanding. Unless, of course,
you believe that the Internet is going to get
smaller in the future.”

Should those paid listings have direct
links from your website? “If a listing
doesn’t offer a live link to an e-mail address
or a website, it’s just not worth it,” says
King. “You absolutely must make it easy
for people to leave your site if they want
to. You don’t ever want to penalize them

Tom King

for leaving you in order to go do business
with your customers.”

Emerging Revenue Trend

An area of revenue potential that King
sees as one of the most undertapped by sta-
tions is the selling of sectional sponsor-
ships. “Your website revenues will usually
come first from paid listings. followed by
sectional sponsorships, then atfiliate pro-
grams and, finally, ad banners.” says King.
“Sectional sponsorships are quickly emerg-
ing as a new area tor revenue potential.”

King offers this example. “Let’s sav
your News/Talk station's web page has a
Sports section. You set up a sponsor page as
part of the section. Then Bob’s Sporting
Goods purchases that entire section and its
viewing audience. They can even claim to
be ‘The official sponsor of WXXX’s online
sports section.” It's also a great idea to
bundle an ad banner with a sectional spon-
sorship. That way, when a user clicks on the
ad banner. it takes your radio station’s
‘viewer" directly to the sponsor’s ad. but it’s
within your site. By doing this, you increase
traftic on your station’s website, because in-
stead of taking users away from your site
the ad banner is actually taking them back
to your site — and to the ad that the spon-
sor wanted them to view in the first place.”

Reuch Tom King at | (888) GEEK FREE.
oronthe web atwwiw.computalk.com.

—
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Ken Kohl, om/pp, KFBK-KSTE/Sacramento

“The key to the next 10 years is no
different than it’s been for the past 10:
Know your target listener. Anticipate
their needs and superserve them. Local
will still be the key to market leadership.
in the coming years we’ll see many more
News/Talk PDs come from music radio.
Programmers who can teach, coach and
proactively collaborate with bright young
broadcasters will be essential to the growth of News/Talk into
the next decade. Programmers will also need to be experts in
positioning, branding, packaging and off-air marketing —
maniacal keepers of the flame who protect, build and maintain
all aspects of the station’s identity and position.”
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Continued from Page 35

Kampmeier also believes in paying at-
tention to the casting of talent. “The key
personality traits of each performer on a
show should be obvious to the listener,”
he says. “*And in a team situation. the con-
flict created by the opposing points of
view of the cast members is what drives
the show’s entertainment value. IU’s no
accident that Frasier and his dad are to-
tal opposites; that Lucy was so American
and Ricky was so Latin; that Archie Bun-
ker was old and conservative and
‘Meathead” was young and liberal. Look
at Laurel and Hardy, Martin and Lewis,
Lennon and McCartney — all are classic
examples of great casting.” ’

Olinger. speaking from the perspec-
tive of someone who currently oversees
both a successful traditional AM News/
Talk station (KIRO-AM) and a new
younger-targeted FM Talker, sees little
difference in the key ingredients needed
for success on either side of the radio
band. “It's the right mix of personali-
ties along with the right attitude,” she
says. “In the case of an FM or younger-
demo-targeted Talk station, the attitude
needs to be much more rock 'n’ roll and
a little more irreverent. Generally, you
need to approach things more like you
would at a music station in terms of
both the attitude and how you promote
the station overall.”

NEWS/TALK

THE NEXT 10 YEARS
FM:The Future Of Talk Radio?

Experience Is A Plus
Silver joined a struggling work-in-
progress at KLSX in August of '97 and,
in rapid succession, put Tom Leykis in af-
ternoon drive and Jonathon Brandmeier

There are four key
ingredients to successful
talk programming on FM

or AM: talent, talent,

talent and direction.
— Walter Sabo

in middays. He is a passionate believer
that strong and experienced talent is not
only key, it’s the real difference between
success and failure. *“You cannot expect
these stations to perform without big-
name personalities,” he says. “This is the
hardest format for any talent to do, pe-

riod. Talking for three or four hours at a
time is very difficult, and only seasoned
professionals and cagey radio veterans

can do it.”

Indeed, in a conversation with Silver
and KLSX VP/GM Bob Moore published
in R&R just last summer (6/12), Moore,
who has been at the helm of the FM Talker
since its inception, seemed to echo Silver's

sentiment. “With all due respect to all who
were in that initial KLSX lineup,” said
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Moore, “while we did gain initial accep-
tance into the radio community, the station
didn’t really start to break out until we put
the Talk radio professionals in place.”

Revenue Machines

A final point agreed on by all is the
fact that FM Talk makes good business
sense. “As a businessman,
would I take my weakest FM
and make it Talk?" Sabo que-
ries rhetorically. “No, I'd take
ull of them Talk, each targeted
to a different demographic, just
like music stations. Because
targeted Talk is a much better
business than most music for-
mats. Advertisers get better re-
sults, client turnover is lower,
and once the audience likes a
host. they are loyal and not easily moved.
Spot loads are easily higher, t100.”

How much higher can they reason-
ably be? Kampmeier suggests, "Add two
minutes an hour to whatever the music
stations in your market are carrying.”

CD Radio:

Along with Talk’s ability to produce
stronger revenues through higher accept-
able spot [oads, Kampmeier also cites the
uniqueness factor of being the FM
Talker in a market. “Every FM station
in your market that wants a 20-45 de-
mographic plays music, so going Talk
makes you instantly unique,” he says.
“And there is no format that delivers re-
sults for advertising clients the way pas-
sionate Talk stations do, because listen-
ers really listen actively.”

Silver is emphatic about the format's
appeal from a revenue-generating stand-
point. “Let me state this very clearly,”
he says.”“Here is the reason to go FM
Talk: 18 units an hour and across-the-
board revenue increases. [ think it’s fair
to say that if you have an underperform-
ing, third-place AC in some market —
you know you can’t hit your numbers
and you're getting your ass kicked in
sales — this is the only thing to do!
From a sales and revenue perspective,
it’s a fantastic position.”

Beaming With Diversity

Continued Fom Page 33

we don’t have commercials, and we
have a lot of channels. That gives the
person who wants it a degree of choice
they never had before. That’s what we
do. On the Talk side, we do have com-
mercials. Its effect on ad dollars remains
to be seen, but, fundamentally, it
shouldn’t change what local broadcast-
ers do.”

Capobianco acknowledges that those
who subscribe will change their listen-
ing habits to include the service and that
this will take away TSL from free radio,
but he points out that this loss will be
“*dispersed across the whole country. It’s
not concentrated in any given market.
There’s not any focused campaign in a
market to extort listenership from com-
mercial radio. It’s just a consumer

choice, like they have with video and
anywhere else. With radio. they haven't
had that choice. That’s all this is.”

Paying For What’s Free

While it seems a bit cavalier to think
that a population raised on free radio would,
even for a moment, consider paying for ra-
dio, there's evidence to the contrary.

“Why would people pay for water
when it's free? Yet, they do,” Capobianco
responds. “We have a lot of channels,
There are 50 commercial-free music
channels and 50 Talk-based channels that
cover a lot of territory. We deliver it
where they do a lot of their listening, and
we aren’t asking them to do anything dif-
ferent. You get in the car and listen. It’s
just that we are giving them a lot more
choice. For people who want that, now
they have it.”
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Giving weekends the repeat treatment.

Programming entertaining, informative,
original issue oriented talk!

call Ed Powers @
212.302.1100
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HOME & GARDEN

Tune in to

Dateline: Washington

COMMERCIAL RADIO'S LEADING NEWS MAGAZINE

presents

Monday through Friday 6:00 to 7:00 p.m. EST

:::x?@";‘
Join anchor

Dave Teeuwen,
colleagues and

guests for timely, Weekends ar e
: Made for Making Money!
provocative and
: B H And "The Furnit G " help. St ti Hy i illi f hi
informative news on PBS and cable, The Furmiture Guys will elight your fisteners and help

lock in "category" sponsorship dollars you can't get with generic talk shows.
and commentary.

Home & Garden Television started three years ago with an idea -- that
home enthusiasts are a defined target: upscale, sponsorable and profitable.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture
non-traditional revenue for your weekends.

J

.2 Sasii

Ed Feldman & Joe L'Erario met in the home construction industry. They've
honed their act with years of television. Let your listeners talk to them about
remodeling, construction, home projects, design, and yes, even furniture.

iy

i

Call today for a demo and more info about Ed & Joe, "The Furniture Guys"

Great Ra d 1o. a y * Ever y Da y b premiering soon on the Home & Garden Radio Network.

For satellite information, call: Program de(ails:l Saturdays Noon - 2pm « Satcom ((:’-5 delivery «
« 10 local minutes * plus optional news window «
(800) 884-2546 or (202) 408-0944

OUTSTANDING Fall Numbers!

News Talk Concepts Inc.
Client Congratulations

WOKYV News Talk 690 - Jacksonville, Florida
107} #3 25-54 — M-F 6a-7p
Women 18-34 (With Rush!)
) KSL Newsradio 1160 - Salt Lake City, Utah
q7. Kl&‘) F‘\A #3 25-54 — M-Su 6a-12a
Women 25-54 (Without Rush!)

= News Talk Concepts Inc. consultant Dennis Kelly is

105 committed to a limited and exclusive client list.
Q’ZMMM
Women 25-54

Su-Th, 11p-2a ET Satcom C5, TR 23, Channel 30

Let him give your station the personal attention it deserves.

i eugy For your demo call
(AT NIGHT ) Paul Woodhuil

(282) 544-4457
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Positive
TALK.

Positive
PROGRAMMING.

Talk radio can be found across the dial, but
WISDOM Radio offers something different
—we call it “talk with thought”.

WISDOM Radio speaks to those seeking
ways to live better lives, to enjoy
themselves more and to understand how
others have made successful transitions to

prosperity, inner peace and wellness.

Seven days a week, 24 hours a day,
WISDOM Radio features interviews with
fascinating thinkers like Louise Hay, Wayne
Dyer, Deepak Chopra, James Redfield,
Neale Donald Walsch, Gary Zukav
and others.

WISDOM Radio inspires, educates,
nurtures, and encourages listeners to
move forward on a path of self-discovery
and personal growth,

To learn more about WISDOM Radio,
stop by our booth, or log on to

www.wisdomradio.com.

WISDOM

RADIO

Programming that can change your life!

304.589.5111 Southview Mall Route 52
P.O. Box 1546 Bluefield, WV 24701
www.wisdomradio.com

©1999 WISDOM®

E STREET TALK.

Love Is In And On The Air

hy does everyone call Valentine's

Day a “Hallmark holiday” when

we all know the real reason it
exists is for wacky radio folks to create

| elaborate (and not-so-elaborate) love-

| get cold feet at their weddings ...

related stunts? Here’s a small sampling of
what went down (so to speak) on VD '99:
+ |t's normal for grooms and brides to
especially
if they were at the ceremonies held by
WIOQ/Philadeiphia and KHS-FM/L.A.
The fiery passions of matrimonial bliss
nearly melted the rink as Q102 wed more
than 40 couples last Friday (2/12) during
its “Valentine’s Wedding Spectacular on
Ice” live broadcast. Meanwhile, KIIS gave
one lucky couple a memorable wedding at
center ice during a Los Angeles Kings

hockey game at the Great Western Forum.

KIIS also gave four couples a chance to
experience the ups and downs of marriage
by holding their weddings aboard roller
coasters at Magic Mountain.

* WNCI/Columbus married a pair of
listeners, Matt and Michelle, who had
never met each other before the start of
the Friday morning ceremony. The couple
got a honeymoon trip to Los Angeles for
their troubles. (And, oh yeah, they renewed
their vows over the weekend at — where
else — a hockey gamel!)

+ KXME/Honolulu consummated
morning character “Josh the Butt-Kissing
Intern’s” first sexual experience by
broadcasting it live from a limo.

« Off in the Bizarro Valentine universe,
KQCL/Faribault-Albert Lea, MN gave
away a free divorce to one lucky/unlucky
listener.

+ KBKS/Seattie’s Matthew Reid held
the “Twisted Valentine’s Day Freak Show,”
inviting couples to describe why they
should win matching tattoos or body
piercings.

» KLSY/Seattie hosted a “Valentine’s
Day Lip Lock Marathon,” awarding a trip to
any concert in the U.S. to the couple that
could kiss the longest without a break. The
winning couple kept the love connection
going for 10 hours, 10 minutes. Bet they
didn’t choose a Kiss concert....

* And then some stations spent the
weekend just showing they had big hearts:
WYNY/NY and its Y107 sisters collected
over $718,000 during its weekend St.
Jude’s fund-raising drive.

Now Will They Call It Two
Rivers Stadium?

Pittsburgh lost a “River” last Friday (2/
12), when Pop/Alt WDRYV returned to
traditional Hot AC as “Mix 96.1” (It had
been Hot AC “Variety 96” before becoming
The River in December '97.) VP/GM Bob
Roof and PD Michael Hayes remain in
place.

Yes, Mancow’s got the Juice, all right.
His winning bid of $3,250 got him a metal
sculpture of O.J. Simpson in an auction of
Simpson memorabilia. The syndicated
morning host says he’ll melt the statue
down into pieces, then sell them off.
Proceeds will benefit the family of Ron
Goldman, one of the two victims of the
murder Simpson was unsuccessfully

charged with.
} So Exactly Who 4
Is Dr. Laura’s Friend?
You may recall the story of WLNI, the
Lynchburg, VA station that got a letter from
a group called “Friends of Dr. Laura” last

month — a letter threatening to organize a
boycott if the station didn’t drop Tom

Continued on Page 42

Rumors

* |s Chancellor about to take WGAY/Washing-
ton Rhythmic Oldies? What other tweaks are in
store for WWDC? Will former WBIX/NY morning
driver Danny Bonaduce aiso end up in DC?

* Was WLS/Chicago able to come to terms with
afternoon co-host Garry Meier, or is he a free agent
as of today?

* IsWWHT/Syracuse PD J.J. Rice being court-
ed for a move to WNKS/Charlotte?

* Is syndicated Q101/Chicago morning man
Mancow about to go the TV route with a video ver-
sion of his radio show?

‘,f
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Y WHAT DOES IT ALL MEAN?

tal Nutrition News reports on the breaking stories in the world of nutrition
gd"héahh Available FREE OF CHARGE, no cash, no barter, no commercial
content. Five times a week, 60-seconds MARKET EXCLUSIVE,
delivered by satellite for maximum timeliness and quality. Catch
Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
time, SATCOM C-5, transponder 23, SEDAT channel 13.

Call 1-800-334-5800 for the total story on Total Nutrition News.

(ttpy

lotal

Nutrition News
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R&R CHR/POP ¢®
23* Mainstream Monitor
21* Adult Top 40
13* Modern Adult

"There's iots cf love for Lenny i Dayton...'Fly Awa/’ is an amazing song and i* sounds great i the fiow
of WGTZ*  -Dale Baird PD/NGTZ

"wenny K-avitz's 'Fiy Away’is getting Top 5 Phones.. it's a round-the-clock-smash hit:" -Tony Wa tekus PD/WHTS
-Rob Dzwes PD/WFLY

“¥'s a grect record for us...it adds the oerfect flavor to the siation. .it ‘Flys’ away!"

Added This Week at:
WHY!, KHFI, WAPE, WJJS, KKMG, WROX, 'WLAN, WYCR, WAEB, WZNY, WNSL. WMGB, KRCS, KMXD

TOP 5 CALLDUT AT: WYQY, WNNK, KLAZ, WPNT, WKSZ, WFKS, WHTS, WSTW
TOP 10 CALLOUT AT: WSTR, WBZZ, KALC, WPLT, WZPL, WKRQ, KZZ0, WKPK

Taking Off At:

WKFS 79X WAOA 65X
WMBX 54X WAQSH 53X
WTMX 44X KZHT 42X
WXKS 40X KQOKQ 40X

WNCI, WKSE

WXSS 63X
WSTW 53X
KMXB 42X
KSLZ 40X

Soaring On Cver 150 Stations Including:
WHTZ, KKRZ, WNKS, KDW3B. KHTS, KFMB, WZPL, WFLZ, WPRO, KCHZ

WABB 60X
WKSI 50X
WKRQ 41X
KYSR 40X

WAQEN 59X
KMXV 50X
WSSR 41X
WDCG 40X

WYOY 59X
KZZO 50X
KLLY 41X
WKRQ 40X

the new song from the elbum 5
Produz=d, written, arranged and performed by Lenny Kravitz
Represatation: Craig Fruin and Howard Kau'man/HK Management

©1998 v rgin Records Amena, Inc.
www.virgdinrecords.com
AOL Keyaword: Virgin Recores
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KBKS 54X
WAYV 50X
WEZB 41X
KHTO 40X

. KLLC, KROQ, KZZP. WXYV,
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Dowa Lewis

“fa”g!!

Top 10
MOST INCREASED PLAY!

Including:
K101/S.F. (Top 10, 23x)
KLSY/Seattle
WLTQ/Milwaukee
WMGF/Orlando
WAJI/Ft. Wayne
WMJY/Biloxi
WWLI/Providence

Plus Many More!

g

from the original
motion picture
soundtrack _

IRRESI

Your AC Radio Contacts:
RJ Promotions - (212) 582-7531
Donna Brake - (615) 599-0777

BMG

PISTRIGUTION

AC Chatt Deut '

STREET TALK.

Continued from Page 40

Leykis, a vocal critic of Dr. Laura
Schlessinger. Eyebrows were raised when
the return address was a post office box in
Sherman Oaks, CA, where Schlessinger
syndicator Premiere Radio Networks is
based. Last week, Premiere Pres./COO
'Kraig Kitchin told ST he'd learned that one
of the FoDL was a Premiere staffer, acting
without the knowledge of Premiere execs
or Schlessinger. “Because of her
promotional activities with our company,
she has access to things like P.O. boxes
and research pieces,” Kitchin said. “We
have identified her, recognized her and
complimented her on coming to the
defense of one of our company’s
personalities.”

Meanwhile, Jacor's WGST-AM & FM/
Atlanta has claimed Schiessinger for its
own lineup. In May, the show will move
there from Cox News/Talk competitor
WSB-AM. Unlike WSB, WGST plans to air
the entire show live.

> All You Ever <
Think About Is....

Following a Presidents Day weekend
(or was that a Valentine’s Day weekend —
s0 hard to tell the difference these days) of
stunting all sex-themed songs and Bill
Clinton saying, “I did not have sexual
relations with that woman,” KSXY/Santa
Rosa, CA hit the air Tuesday (2/16) as
CHR/Pop “Sexy 95.9, The Party Station.”
Former North Country Communications/
Eureka, CA PD Dave “The Ninja” Roble
joins as PD/afternooner. Look for
personalities to debut on March 1. Among
them: former KWNZ/Reno morning driver
Wild Bill Cody in mornings.

PROMAX Pres./CEO James Chabin
is leaving the organization to take on a new
position as President of the Academy of
Television Arts & Sciences (yes, the ones
who give out the Emmy Awards). He'll exit
PROMAX April 3 after more than six years
of service.

Radio-Mercury 4
Award Entries Due!

You've got exactly a week until the
February 26 early deadline arrives. Send in

Rumbles, Pt. 1

¢ WLTW/New York boosts part-timer
Haneen Hunter (a.k.a. Nina Del Rio) to MD.

* KOZN/KC, which flipped from Pop/Alt
“The Zone” to AC “Star 102, gets new calls
KSRC.

* WYCO-FM/Wausau, Wi PD Bryan Corn- |
well exits for OM duties at crosstown WSPT- ol
AM & FM and WKQH. Matt Bahan retains PD
duties at the 'SPT combo, while Tomm Riv-
ers is named PD at '’KQH.

* Kyle Guardian becomes PD at WEJE/Ft.
Wayne, IN, while J.J. Fabini is promoted to
MD. Former PD Weasel segues to crosstown
WJFX as APD/MD.

* WZZQ/Terre Haute, IN ups PD Jim Stone
to GM; Production Director Jeff Strange is . ‘
upped to PD.

* Former WKQQ/Lexington, KY APD Den-
nis Dillon returns to the station as PD, re-
placing new WMMS/Cleveland PD Tony Til-
ford. Dillon was most recently PD of WSFR
and OM of WLRS/Louisville.

* Former WZAT/Savannah, GA PD Ryan
Walker segues to Concord Media’s new CHR/
Rhythmic WSSP/Charleston, SC as PD/morn-
ing driver.

* Former WVYB/Daytona Beach PD Sam
Diamond joins WFBA/Columbus, GA as PD/
afternooner. .

* KQlZ/Amarillo, TX PD Joe Dawson ex-
its. MD Cisco Kidd is appointed interim PD.

* Ann Duran joins KBIG/L.A. for afternoon
drive; Bill Michaels segues to weekends.

¢ Former KLSX/L.A. overnighter The Nas-
tyman joins KHTS/San Diego for mornings,
as Chio moves to mornings for co-owned
KMSX.

» Look for a new Country outlet to sign on
in San Angelo, TX under PD Cody Austin and
APD/MD Frank Edwards (just hired from
KOUL/Corpus Christi, TX).

* DougWilson joins Spring Broadcasting/
Atlantic City as Dir./Ops & Programming.

* AtWPKX/Springfield, MA, Chip Miller is
the new PD (starting 2/22), and Jenny Foxx -
is the new MD.

* WXTA/Erie, PA PD Bill Shannon exits.
Ron Arlen, PD of AC sister WXKC, will be
PD of both stations.

* WXCL/Peoria, IL drops live local program- =
ming except in morning drive, and PD/MD Bob
Grayson segues to sales.

the best of your station-produced spots
and your clients’ commercials for a chance
at part of the $210,000 in prize money,
including a $100,000 grand prize. If you
need entry forms, call the awards office at
(212) 681-7207, e-mail mercury @rab.com,
or access RAB’s RadioLink at
www.rab.com.

That rockin’ governor of Minnesota,
former KFAN/Minneapolis midday host

Continued on Page 44
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The World’s Premier Music Hook Service

IT' _ﬂfllmmf GoldDiscs and HitDiscs'—‘

Email: hooks@hooks.com
hooksunlimited@compuserve.com
http://www.hooks.com

FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155

-~ Rumbles, Pt. 2

* Former WQHT/New York morning co-host

‘ Lisa G segues to WOR-AM, co-hosting mornings

with John Gambling. She replaces Lisa Lopez.

¢ At KFRC/SF, the afternoon team of Ron

Parker and Cammy Blackstone moves to morn-
ings, starting today (2/19).

¢ Don Imus will return to the Milwaukee air-
waves on March 1 via nearby WGLB-FM/Port
Washington, WI.

* Los Angeles Mayor Richard Riordan gets a

| monthly call-in Q&A show on KFWB/L.A., debut-
ing Feb. 24.

* WIOQ/Philadelphia middayer Jay Towers
adds MD stripes.

* WHTA/Atlanta PD SeanTaytor joins WQHT/
NY as MD.

* KYCW(/Seattle PD Becky Brenner replac-
es Sammye Phelps as morning co-host with
Scott Burns.

* Matt Albritton from KTCS/Ft. Smith, AR is
the new MD/afternoon driver at WOGY/Memphis.

* WLNF/Biloxi, MS MD Bubba Boudreaux ex-
its for afternoons at Pop/Alt KAMX/Austin.

* WJMH/Greensboro, NC MD Mary K segues
to a similar slot at WBHJ/Birmingham.

* WAEV/Savannah, GA MD Suzy Garcia joins
WOWZ & WOWB/Utica, NY as MD. Harry Car-
penter gives up music duties but remains APD.

* WSSX/Charleston, SC MD/middayer Jordan
Hart exits.

* WABB/Mobile, AL personality Ryan Foster
adds MD duties. Former MD Chris Ott is now
APD/Promotion Director.

* Former Rush Limbaugh Show manager/
copywriter Brett Winterble is named Dir./Broad-
cast Services for Premiere’s syndicated The
Group Room talk show.

Continued from Page 42

Jesse “The Body” Ventura, will be on
hand to keynote this year's Conclave.
Ventura’s address will be Friday, July 23 at
the Marriott City Centre, where the
Conclave runs July 22-25.

Meanwhile, Sally Jessy Raphael has
been tapped to host the Gracie Allen
Awards, the AWRT event honoring women
in broadcasting, April 12 at the Hudson
Theatre in New York.

A memorial service will be held for
Greater Media Exec. VP/COO Tom
Milewski Feb. 24 at 11am at St. Alan
Roman Catholic Church, 2345 Coolidge
Hwy., Troy, MI.

PROMO ITEM OF THEWEEK — Universal heart-
beat: The fastest way to a programmer’s ears is
through his/her sweet tooth? Universal Records |
played that hunch by sending out cards and can-
dy hearts to let everyone know that while Valen-

| tine’s Day came in February, the add date for “Val-
I entine” by Shades Apart would be in April. ‘

WMWY amesteanradiohretory com

¢ Eric Hauenstein upped to Pres./GM of Jones
Radio Network.

* Jon Grady becomes Sr.VP/Sales, Mktg. &
Promo at Mercury/Nashville.

* Mike Rittberg named VP/Rock Promo at
Warner Bros.

* WWJ/DetroitVP/GM Rich Homberg addsWXYT

GM duties.

¢ Dick Clark and Nick Verbitsky revive United
Stations Radio Networks.

¢ Tony Anderson appointed Sr.VP/Black Music at
Columbia Records.

* Bob Hamilton boosted to VP/GM of KSFO &
KYA/SF.

* Michael Hedges hired as KRLD/Houston OM.

* Rick Balis becomes KSD-FM/St. Louis PD.

A\ 4

* Dick Harris elevated to Chairman of GroupW Radio.

* Warren Potash selected as President of the RAB.

* Morning man Tony Hart boosted to KGFJ/L.A. PD.

* Houston’s new PDs: Steve Smith at KKHT,
Randy Brown at KKBQ-FM.

* Chuck Rhodes rejoins KVIL-FM/Dallas as PD.

) 4

* WMMR/Philadelphia GM Hal Smith transfered to
sister WIP.

¢ Phil Redo upped to WLTW/NY PD.

* Beau Raines lands at WWW.L (Love 94)/Miami as
PD.

* Howie Castle crowned PD of KBPI/Denver.

» Jay Clark tapped asWGAR/Cleveland PD.

* “Fast” Jimi Roberts joins WPLJ/NY doing

weekends.

* WBCN/Boston'’s staff goes on strike as new
owners try to reduce number of employees.

* Al Brady Law takes WRQX/Washington PD post.

* Richard J. Bowen promoted to GSM of WMAL/
Washington.

* David Bernstein joins XL102/Richmond doing

afternoons.

* Rick Devlin joinsWPLJ/NY as Sales Manager.
* Chuck Buell takes afternoons at KFRC/SF.
* WOIC/Columbia, SC becomes the Carolinas’ first

all-Black radio station

Records

» Virgin taps Metropolitan’s Jason McFadden
as its new local in the Big Apple.

= e 7 —

If you have StreetTalk, cail the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com
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BY THE MULTI-GRAMMY® AWARD WINNING

AND ADDITIONAL PRODUCTION BY DAMON THOMAS

R&R CHR/RHY ©
R&R CHR/POP (D)
#6 Crossover Monitor

PRODUCER HABYFACE

#6 Rhythm Top 40 Monitor

WWZZ/Washington Add

Multi-Format Smash-Over 600 Spins at Mainstream Pop including:

 WFLZ

KMEL KYLD =~ WKRZ WZJM

WLLD KSLZ KUBE - Z90 WNVZ KS107

WKSS 92Q WHH WPXY WDRQ < WXYV

WXSS WW WFLY - WRDX KSFM ' WRHT

KBFM 'KRQQ KHTS ' KBMB KGGI and more!

Over 1.3 Million Sold/Over 50,000 Again This Week

New York-#24 (4415) Los Angeles—#38 (194%) Chicago—#15 (3033)
Phiadelphia—#27 (1742)  San Francisco—#28(1186) Boston—#26 (1451)
Detroit—#22 (1451) Washington—#5 (2394) Houston—#23 (995)
Dallas—#25 (309) Cleveland—#21 (1101) Atlanta—it6 zzzqg)
Tampa—#20 (631) Seattle—#31 (€99) Miami—#23 (793)
Pittsburgh—#37 (419) St. Louis—#29 (566) Sacramento—#31 (345)
Baltimore—#4 (1650) Hartford—#29 (503) Orlando—#37 (405)
Indianapolis—#31 (493).  Kansas City—#13 (768) Charlotte—#18 (495)
Nashville—£26 {440) Raleigh—#18 (614) Greenville—#9 (569)
New Orleans—#17 (330)  Buffalo—#14 (453) Memphis—#13 (445)
Norfolk—#12 (478) Birmingham—#9 {484) Jacksonville—#12 (478)
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STEVE WONSIEWICZ

SOUND DECISIONS _

Label Presidents Critique The Business

J V2’s Beck, Trauma’s Kahane discuss the road ahead

Two weeks ago (2/5) I featured an extensive interview with
Harold Vogel, in which the Wall Street entertainment finance
guru and I discussed the state of the record industry in the after-
math of the restructuring at Universal Music Group. This week,
V2 Records North America President Dan Beck and Trauma
Records Founder/President Rob Kahane share their views on

the same subject.

Beck began his career in public-
ity for Sony Music Nashville, and
after a.number of years in Sony/
CBS marketing and sales elected to
make the move to Richard Bran-
son’s new V2 Records. Kahane, a
former artist manager who dealt
with the majors every day, has built
Trauma Records into one of the top
independent labels in the country.

Dan Beck

R&R: One publicly traded
multinational sold a subsidiary to
another publicly traded multina-
tional. Other than the industry los-
ing a distribution company, has the
business really changed?

DB: What did we see? The Big
Six became the Big Five. And un-
fortunately, many people lost their
jobs. We’re also seeing some labels
that meant a lot to people, like
A&M, being cut back.

To some degree, these things are

@

It isn’'t the
stockholders and
investors so much as
it is the pundits who
say things like,
‘They’re going down
the tubes.’ It’s that
kind of overreaction.
—Dave Beck

)

cyclical. The industry has a tenden-
cy to overbuild, whether in retail or
in record companies. But all that’s
going on is about business. None of
it has to do with the artists or the
music, except that there’s a lot
more music out there. People still
want music, whether they’re listen-
ing to a jukebox or downloading
CDs. That will continue.

R&R: The industry is buzzing
about a creeping “bean counter”
mentality. Do you agree?

DB: I have very strong thoughts
about that. I was a product manag-
er for years, and it’s an area of this
business that I love. When I was
overseeing that area, I always said,

Dan Beck

Rob Kahane

“Don’t let finance become the prod-
uct manager.”

Artists and creative marketing
people are given a lot of room, but
you have to know how many cards
you’ve been dealt and how to pro-
tect them. There is a lot of front-
loading in this business, and some
of it is necessary just to get your-
self surfaced. But if you go too far
and spend too much too early, you
don’t have any more cards to play.
You can be at 10,000 units or what-
ever and have already spent a for-
tune. The key is trying to surface
and still have more cards to play, so
you can keep the momentum go-
ing.

R&R: But that’s been going on
Jor years. What’s changed?

DB: The difference is that a lot
of new people have entered the
business. They’ve been put in
charge of the money and haven’t
been taught how to protect them-
selves. There’s also been too much
money spent on things that don’t
benefit the artist, like having too
many people on the road or too
much inventory or needless point of
purchase displays.

R&R: Other entertainment me-
diums have been handling quarter-
Iy earnings pressure without com-
promising their creative output.
Why. all the rumbling in the music
business?

DB: I certainly agree that there
is a short-term philosophy to com-
pany profits. We’re private, but we
still have investors who want a re-
turn. They just happen to be fewer
in number.

It isn’t the stockholders and in-
vestors so much as it is the pundits
who say things like, “They’re go-
ing down the tubes.” It’s that kind
of overreaction. Also, perception
has a lot to do with success in busi-

ness, especially in the music indus-
try. But the perception will change
over time.

R&R: People say the economics
of the business need to change.
What needs changing on the reve-
nue and cost side?

DB: That covers a wide range of
possibilities. Every time a new con-
glomerate forms, a crack in the wall
appears; something new and small
surfaces. It happens on the business
side, but also on the creative side.
If it’s corporate rock that’s too big,
then the music moves somewhere
else. You'll see the music change
and evolve and appeal to a totally
new audience. Just look how far rap
and hip-hop have come,

R&R: So the industry needs to
continue releasing a wide variety of
music, and eventually something
will ignite?

DB: Exactly.

R&R: But they must also get costs
in line, as you mentioned earlier.

Long-term artist
development will be
somewhat hindered by
these large
companies with their
quarterly budgets and
their need to make
their numbers. They
might not have the
same patience.
—Rob Kahane

)

DB: Getting costs in line is
something you have to do every
day.

R&R: It seems like a lot of dif-
Serent things are happening within
the music business — consolida-
tion, technological uncertainty. It’s
only natural that people are a lit-
tle concerned about where the in-
dustry is heading.

DB: Everybody’s saying there’s
a big problem in the music indus-
try, but it’s several problems or sev-
eral situations, and they’re all go-
ing to get solved. The change is
dramatic. It’s just that individually
we have to grow toward where the
industry is going, just like the peo-
ple who pressed eight-track tapes
had to change. This type of thing
has been going on for a long time.

raxieanradinhietorvecom

@

The industry has a tendency to overbuild,
whether in retail or in record companies. But
all that’s going on is about business. None of it
has to do with the artists or the music.
—Dan Beck

Rob Kahane

R&R: You think what happened
is, to use your words, “a little bit
more complicated” than simply a
publicly traded multinational sell-
ing a division to another publicly
traded global conglomerate.

RK: I think so. Long-term artist
development will be somewhat hin-
dered by these large companies
with their quarterly budgets and
their need to make their numbers.
They might not have the same pa-
tience. If a record is slow in devel-
oping, it might not get the addition-
al resources it needs because the
bean counters either want to see a
return or move on to the next act
that shows promise.

The beauty of these small labels
— and I consider A&M, Geffen
and Island to have been small la-
bels, even though they did large
billing — was their ability to devel-
op bands like U2 and the Police.
Those labels had the manpower.
Now most of the staff has been
eliminated.

R&R: But smaller labels have
been operating as subsidiaries un-
der public corporations for years,
and no one was complaining like
today. What's the difference?

RK: The difference is that when
those companies were sold, they
weren’t virtually eliminated — they
even gained people. What I'm hop-
ing for, and it’s the reason I’m stay-
ing independent, is that artists will
see that we can do a better job of
developing their careers.

That doesn’t mean that conglom-
erates won’t deliver, but I think that
independents are going to flourish.
We won’t be going to retail and ra-
dio with 10 or 15 acts. We’ll be
coming once every two or three
months with two or three acts. I'm
not saying the big company philos-
ophy won't work. It’s just different.

R&R: There’s a lot of talk
about the bean counter mentality
taking over the business. Aren't
people overemphasizing the bean
counters’ role? Again, some of the
largest labels are subsidiaries of
public companies.

RK: 1 just think the bean
counters’ role will be more domi-
nant. For instance, you might have
already sunk half a million dollars
into an artist, but you believe you’re
on the verge of breaking that act.
You want to invest another
$250,000 in the hopes that it hap-
pens. I don’t think the bean
counters are going to let you.

Remember, those people don’t
run their own companies. Their

39

money isn’t on the line. And they
want to protect their jobs, so they’re
going to play it safe and not put
their ass on the line.

R&R: People say the economics
of the business need to change.
What do you see that needs to be
changed on the revenue and cost
side?

RK: When we first started trying
to break alternative acts four and a
half years ago with Bush and No
Doubt, we were able to invest about
$150,000 to take them to radio and
see what we had and maybe anoth-
er $100,000 for a video. Those
costs have now quadrupled. Co-op
dollars, tour support and indepen-
dent promotion have all gone
through the roof. My GM was tell-
ing me he’s never seen it like this.
We’re competing with major labels
that are spending around $500,000
just to get a record on radio.

R&R: So those costs have to
come down.

RK: They have to come back to
some sort of reality. What is it,
something like nine and a half of
every 10 releases that fail, on aver-
age? But if the one that hits is that
expensive, your return on invest-
ment is abysmal compared to what
it used to be — unless you're sell-
ing millions of records.

R&R: You were exploring the
possibility of tapping into Wall
Street money and still remaining in
charge, but elected not to try it.
Why?

RK: Because there are a lot of
restrictions that come with that
money and the cachet of tying in
with Wall Street. They want peo-
ple on your board of directors, and
they want to be involved with how
you spend your money. Even
though remaining alone is a much
bigger risk for us, 1 thought taking
Wall Street money would be de-
feating our purpose because the
people we would be dealing with
wouldn’t be record people. My
partner, Paul Palmer, and 1 looked
at each other and said, “If we’re
going to be restricted by these
guys, let’s see if we can do it our-
selves.” So we brought a pretty
heavyweight number cruncher in to
help keep us in line, but Paul and I are
still the ones making the decisions.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (615) 244-8677 or
e-mail: swonz@aol.com
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SOUND DECISIONS

Adult Alternative Knows It’s Good Playing
‘It’s Bad You Know’

Hip-hop meets the blues; old
school meets the streets. That neat-
ly sums up the single “It’s Bad You
Know” from Epitaph/Fat Possum
Records bluesman R. L. Burnside.
Thanks to the street-smart produc-
tion of Tom Rothrock (Beck, Foo
Fighters), the track is quietly turn-
ing into a “secret weapon” at a
handful of top Adult Alternative sta-

record, but the fact is we can’t
spend much money. This has been
purely about the music.”

Epitaph and Fat Possum first
serviced the album to Adult Alter-
native, Alternative, College and
the specialty show panels around
October. Things picked up steam
once KINK started playing “It’s
Bad You Know.” Whitetrash re-

R. L. Burnside

tions. Key outlets reporting the
song include WXRT/Chicago,
WXRV/Boston, WRNR/Balti-
more, WXPN/Philadelphia,
KMTT/Seattle, KINK/Portland
and KGSR/Austin.

While Burnside has been play-
ing the blues all his life, it’s only
been over the last few years that
people have been able to hear his
music in recorded form. He re-
leased his first album, Bad Luck
City, to critical acclaim in 1991. A
tour with the Jon Spencer Blues
Explosion helped to further raise
his profile.

Yet it’s his new album, Come
On In, with Rothrock’s produc-
tion, that started raising the in-
dustry’s and critics’ collective
eyebrows. Last year Details mag-
azine gave Come On In an 8 out
of 10 rating, and the Los Angeles
Times raved about the Burnside-
Rothrock pairing.

Despite the critics’ enthusi-
asm, it wasn’t until early Decem-
ber of 1998 that commercial ra-
dio started paying attention to
Burnside, even though Epitaph
had been working the album since
the fall. Fat Possum hadn’t been
able to shell out big promo bucks
since it was thisclose to calling it
quits.

Comments Epitaph Co-Head/
Promotion Christina Whitetrash,
“This record probably saved Fat
Possum from going under. We’ve
had a lot of independent promo-
tion and marketing people tell us
they would love to work the

calls, “I had talked with [KMTT
MD] Dean Carlson, who then
talked to [KINK PD] Dennis
Constantine. Dennis loved it and
ended up being our biggest cheer-
leader.”

For good reason: Once Con-
stantine added the song, the
phones lit up and, later on, the
cash registers at music retailers
started to ring. Constantine says,
“So much music sounds the same,
so when something like this comes
along and really stands out, it gets
a reaction. People still call the sta-
tion, and Come On In continues to
be one of the top 100 selling al-
bums in the market.”

The success of “It’s Bad You
Know,” says Constantine, proves
that listeners still want to be chal-

_lenged, albeit only to a degree.

“They want to be challenged, but
they want that challenge to be with-
in their comfort zone. This song
pushes the envelope, but not too far.

“Portland is a town in which
people love the blues, and this is
a blues record for tomorrow. It has
traditional blues sensibilities and
a very contemporary sound that
works perfectly.”

As to why the music hasn’t
caught on nationally, Constantine
theorizes, “If people don’t get it
or understand it, they won’t ad-
dress it. I’ve also had people tell
me this isn’t a song. True, it
doesn’t have the traditional struc-
ture and characteristics of a song
— verse, chorus, verse, chorus —
but this is all about the groove. In

that sense it is a song, and I think
that’s something programmers
overlook. There have been a lot of
nontraditional songs over the years
that were incredibly successful.”

Burnside is currently on a
lengthy tour in Europe and will re-
turn to the U.S. in mid-March.

Ready For Takeoff: The
Rain Kings, Molly’s Yes,
Entrain

Programmers stepping out and
playlisting local/regional acts —it’s
de rigueur in most formats, but in
Country it's not exactly a weekly
occurrence. Yet the Kansas City-
based Rain Kings have beaten the
odds, thanks to support from home-
town Country station KBEQ, which
recently added the group’s song
“Temporarily Forever Yours™ to reg-
ular rotation. The resuit, says PD
Mike Kennedy, is a song that’s one
of the most requested tracks on the
air. Fronted by songwriter John
Michaels, the Rain Kings have been
gigging around K.C. for nearly two
years and have opened for some of
country’s biggest acts. Their self-
titled debut EP has sold just under
5,000 copies, and a new EP, also ti-
tled The Rain Kings, was released
one week ago. Managed by Los
Angeles-based Vital Entertain-
ment, the group is fielding calls
from a number of Nashville labels,
with Lyric Street, DreamWorks
and Arista having the inside track.

Elsewhere in the Heartland, the
alt-rock quartet Molly’s Yes is pick-
ing up support at Alternative
KMYZ/Tulsa. “Sugar” was the top-
requested song at the station during
its first week of airplay, says MD
Ray Seggern, and remains a top five
request track. Seggern is also bull-
ish on a handful of other songs on
the band’s recently released new al-
bum, Paper Jesus. Molly’s Yes
formed about two years ago and is
managed by Norman, OK-based
Box Talent, which is just now be-
ginning to field label and publish-
ing inquiries.

Thanks to a local ad campaign
featuring the band’s music, Boston-
based Entrain has found a new
lease on life. Beantown furniture
retailer Jordan’s Furniture used the
song “Dancin’ in the Light” in its
recent advertising campaign, which
in turn spurred hometown Adult Al-
ternative WXRYV to begin spin-
ning the song from the five-piece
funk/soul band’s Dolphin Safe
Records album Can U Get It. Look
for other Northeast stations to be-
gin picking up “Dancin’.”

Lastly, as tipped here two weeks
ago, Nashville-based alt-rock trio
Lackey has inked a deal, signing
with Capitol Records.

New CSN&Y Tour,
Album Planned

Crosby, Stills, Nash & Young have nearly complet-
ed work on the group’s first album of new material in a
decade. While nothing's official, word is that a summer
release date is in the works. Concurrently, the group is
in the planning stages of a reunion tour slated to coin-
cide with the release of the album ... In other studio
news, seminal rapper/producer Dr. Dre is nearly fin-
ished with his new al-
bum. Tentatively titled
The Chronic 2000 (Still
Smokin’), the disc is
slated to hit retail in
June ... London Suede
is close to wrapping up
work on its fourth studio
album, which is sched-
uled to hit retail May 3 in
the UK. No word yet on
a U.S. release date ... Days Of The New frontman/song-
writer Travis Meeks has reportedly split with the band
and will release a new Outpost Recordings album later
this year, using the Days Of The New monike~. The al-
bum is being produced by Outpost principal Scott Litt
and is expected to be released later this year . Former
Digable Planets member Ishmael is putting the finish-
ing touches to his new album, which is slated for re-
lease this June

Tour update: ’N Sync have lined up the all-male vo-
cal group Five and former New Kid On The B ock Jor-
dan Knight as support acts for their summer tour. The
“Boys.of Summer” tour kicks off July 14 in Hartford ..
Love And Rockets begin their first full-length tour of
the U.S. since 1996 on March 2 in Detroit. Supporting
is Orgy ... Eagle Eye Cherry and Semisonic have been
selected as the opening acts for Sheryl Crow’s forth
coming tour, which starts on March 13 in Las Vegas.

File under music and politics: U2's Bono is leading
the charge to help alleviate the financial problems of
Third World countries. The effort is informally being
billed as “Drop the Debt,” and its first significant expo-
sure is expected to be during this year’s Brits Awards
in the UK. A series of international concerts i< also be-
ing planned, with proceeds going toward reducing Third
World debt. Other artists said to be supporting the
cause include David Bowie, Beck, Cornershop, Pe-
ter Gabriel and PJ Harvey ... In related news, Jimmy
Buffett, Public Enemy frontman Chuck D and Joan
Osborne are among the many artists who will partici
pate in a joint writing effort with Cuban mus cians on
March 21-28. It's the first time since 1979 that a large
group of U.S. musicians has spent time in CLba work-
ing with local artists.

This 'n’ that: The Los Angeles Times reports that the
Smashing Pumpkins have rehired their former drum-
mer, the now-sober Jimmy Chamberlin. Tne paper
says Chamberlin has
been working with the
group on material for a
new album ... Former
Iron Maiden frontman
Bruce Dickinson has
rejoined the heavy- |
metal band, which re-
cently pulied in $30 mil-
lion by selling the rights
to its back catalog. Look for a reunion concert later this
year and a studio album by year’s end ... Bluss guitar-
ist Robert Cray has signed with Rykodisc. His new al-
bum is slated for release on April 27.

Dr. Dre

Iron Maiden
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Telecom
Continued from Page 1

“Before the Telecom bill, the ma-
jority of broadcast operators were in-
dependents,” Hughes told R&R.
Now, however, “in your major mar-
kets — and it’s certainly trickled
down to your medium-size markets
— you have to have more than one
station in the market in order to sur-
vive. When you look at your small-
and medium-size markets, you had
radio stations that had been in fami-
lies for generation after generation
after generation. Those days are over,
unless it’s in a market where the big
conglomerates don't want to be.”

A New Era

The Telecom Act of 1996 was de-
signed to increase competition across
several industries. In radio, laws that
permitted ownership of only a hand-
ful of radio stations nationally were
drastically altered. Suddenly, no na-
tional ownership caps remained and
local caps were relaxed.

But an unintended result has been
to place most of the revenue and com-
petitive power in the hands of just a
few companies. The 5,655 stations for
which BIA tracks revenue cleared $9
billion in 1997; 62% of that (about
$5.6 billion) was commanded by only
10 radio groups.

Many government observers and
activists contend that minority and
female owners have been the hardest
hit by the Act. The numbers suggest
that minorities™ share of the pie is not
growing: According to the National
Telecommunications & Information
Administration, minorities owned
2.8% of 11,524 radio and TV stations
in 1997, compared to 2.9% in 1996.
They have never owned more than
3.1%. The FCC is now beginning to
collect statistics on female ownership,
and chances are there will be compa-
rable findings.

The Winners

The Act has been a boon for the
wheelers and dealers. Brokers, for in-
stance, have seen a tremendous vol-
ume of deals in the past three years.
In 1998, Maryland-based Patrick
Communications nearly doubled,
from four to seven, the number of
deals it handled from the previous
year. So far this year, the company
has already filed more deals with the
FCC than it completed in all of 1997
and 1998, Exec. VP Susan Patrick
said. The firm has hired three new
people to handle the increased work,
including a broker to work only on
medium- to small-sized markets and
an analyst to help with research and
presentations.

“Our lives have been good as a re-
sult of the change in the laws,” Patrick
said. “We see radio as a much health-
ier industry than it was.”

But brokers that specialize in big-
market deals may be suffering. Most
of the top markets are consolidated,
and with station prices so high, many
people don’t expect a flurry of big-
city deals. Dealmaker Gary Stevens
thinks the broker business will be-
come somewhat like the industry it-
self, with 10 or so major brokerage
houses handling the buik of the deals
— while others in the business get
smaller and smaller.

Still, Stevens said, prices are so
high for stations right now that clos-
ing one or two deals a year can carry
a broker a lot longer than it could pre-
Telecom. “We probably telescoped 10

years’ worth of volume into two,” he

|

said. “If anybody was worth a damn, |

they probably made 10 years’ worth
of money in two.”

For others, the Act has meant a
complete change in the way they
work. First Union Capital Markets
media analyst Bishop Cheen called
Telecom “the media analyst’s full-
employment act.” Washington lawyer
Richard Wiley, of the Washington
firm Wiley, Rein & Fielding, said,
“We've always been large, but we've
gotten a lot larger”

Pre-Telecom, Prudential media an-
alyst James Marsh almost ignored ra-
dio. Of the publicly traded companies
he tracked three years ago, only one
was a radio group — SFX Entertain-
ment. The others were all publishing
or television companies. Today, eight
of the 16 stocks Marsh tracks are ra-
dio groups.

“For a long time, these were small-
cap names that maybe we had a bank-
ing relationship with,” Marsh said.
“To be honest, it wasn’t of much in-
terest to our institutional salespeople.
Today. they are tops on our priority
list. The CBS’s, the Clear Channels,
the Chancellor Medias are probably
the most interesting names in my uni-
verse now.”

Upside For Reps, Too

Consolidation has been a good to
Lotus Reps, a 25-year-old New York-
based operation, reports company
President Richard Kraushaar. “It’s
really helped us. A lot of indepen-
dents have been drawn to us because
the big companies now control their
own rep companies, such as Katz and
Interep. The smaller stations feel they
are not getting the attention and the
business they deserve, so they come
to us”

Lotus’ client base has increased
“by a good 20%" since 1996, and Lo-
tus now reps about 100 stations in the
top 50 markets.

Perhaps more important, Kraush-
aar says, “Spanish rates have gone
up.” He believes rating points
achieved by Hispanic outlets have
historically been undervalued by ad-
vertisers, but consolidation has forced
a maturity in both advertiser and sta-
tion operators. Group operators have
begun running stations with a serious
business edge and have forced mom-
and-pop-run outlets to “run tighter
businesses,” Kraushaar said. Advertis-
ers, too, have begun viewing Hispan-
ic stations as a serious medium to get
out their message. In that atmosphere,
advertisers are generally willing to
pay more for airtime. Added Kraush-
aar, “All of this has been actually
very, very good.”

Tending The Garden

While the Clear Channels of the
world just keep getting bigger, one
group that has shrunk since Telecom
has been the small operators. As
groups consolidated and created econ-
omies of scale, smaller operators have
found it harder to compete and more
lucrative to take the big bucks and
run.

Bill Parris, President of Radio
Broadcast Communications, owned
four stations a year ago. Since then, he
has sold two stations and expects to
close any day on the $600,000 cash
sale of WINX-AM/Washington to
Mega Communications. Parris had
been with WINX for over two decades
— first in top management with then-
owner United Broadcasting, and later
as owner of the station. But as a busi-
nessman, Parris realized it was time to

|

NEWS

Divestitures
Continued from Page 1

* Mega Communications gets
Clear Channel’s WZTM-AM/Tampa.

* Clear Channel’s WZNZ-AM &
WBGB-FM/Jacksonville will be
placed in FCC trust.

Clear Channel said the total val-
ue of the deals is worth about “$340
million comprised of $285 million in
cash plus certain swapped assets.”
All of these deals are dependent on
the Clear Channel-Jacor merger, ex-
pected by Sept. 30.

Deals Please Kennard

The swaps and sales made an im-
pression around the industry, but also
brought a smile to the big federal
regulator: FCC Chairman Bill Ken-
nard. On Tuesday, Kennard issued
this statement: “I am encouraged to
learn that Clear Channel Communi-
cations and Jacor Communications
have agreed to sell nine radio sta-
tions to three minority-owned com-
panies. While I have not reviewed
the full details of these particular
transactions and cannot comment
on the specifics of the pending
merger, I do want to commend these
companies for their commitment to
seeking out minority broadcasters
as potential buyers and for their
willingness to step forward and of-
fer new station ownership opportu-
nities to minority companies.”

At America’s largest black-owned
group, Radio One, President Alfred
Liggins told analysts on a confer-
ence call, “We bought these stations
at a very, very fair deal, given the
fact that Clear Channel was interest-
ed in divesting the stations to stra-
tegic broadcasters and also to mi-
nority interests. We believe there
are considerable upside opportuni-
ties in broadcasting to the Urban au-

dience, as there is only one Urban
FM and AM that is serving a mar-
ket [Cleveland] that is about 19%
black and which has over $100 mil-
lion in radio revenue.” Liggins be-
lieves his Lanham, MD-based group
still has more opportunity to pick up
stations as Clear Channel and Jacor
work out merger details.

Blue Chip and Mega Communi-
cations are African-American and
Hispanic-owned groups, respective-
ly, that have evolved with gusto in
recent years.

Ross Love, President/CEQ of
Cincinnati-based Blue Chip, had
worked at Procter & Gamble for
more than 30 years and ran its $3-
billion-plus marketing and advertis-
ing department when he started his
radio company in 1995 by buying
WIZF-FM/Cincinnati. “It was my
first experience in radio,” he told
R&R. Several stations and 18
months later, Love “gave up the day
job” and focused on radio nonstop.
Two months ago, Blue Chip con-
tracted to buy its third station in Co-
lumbus, OH (NAC/Smooth Jazz
WCZZ-FM). The Clear Channel/Ja-
cor acquisitions will give Blue Chip
13 stations.

Love added, “Lowry Mays and
Randy Michaels ought to be ap-
plauded for making available this
number of quality radio stations to
minority-owned companies. They
show sensitivity to the value of di-
versity in the media industry. [Ken-
nard] has played a tremendous role
as a vocal champion in diversity
throughout the communications in-
dustry. I think the spinoffs show he
is being heard, and he is making a
valuable public policy contribution.”

While all the other Blue Chip
properties are Urban, Love said he
intends to leave the new acquisitions
in their current formats since all of
them “are significant cash-flowing
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sell. Now his plan is to operate a hy-
brid radio company that operates one
or two stations and also manufactures
syndicated programming.

“Because of the Telecom Act,
we're reinventing our company to be
half radio-group operator and half
manufacturer of audio entertainment,
which is what 1 think the economic
pressures of the Telecom Act are go-
ing to open an opportunity for”

The Losers

There are no numbers on how
many jobs have been lost as a result
of consolidation, but with mergers
come efficiencies and cost-cutting
measures — and that spells head-
count reductions. Where once there
was a station manager, now there is
a market or regional manager. Engi-
neers and program directors oversee
clusters of stations. Capstar Broad-
casting and others are replacing jocks
with computer networks.

In the minds of some observers —
FCC Chairman Bill Kennard and
Hughes, for instance — fewer own-
ers and managers leads to a decline
in programming diversity. “It fright-
ens me,” said Hughes, “because one
of the benefits of having numerous
individuals is that you had numerous
perspectives and directions and prior-
ities. When you have one person de-
ciding the direction of 25, 30 radio
stations, then they’re going to be
along the same line. Where does the
variety come in?”

“The Telecom Act is the founda-
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tional document for a world where
monopoly has been replaced with
competition,” Kennard said when
marking the third anniversary of the
bill. Still, he has spearheaded at-
tempts to remedy the evaporating
well of owners, such as conducting
antitrust investigations into radio
mergers, or threatening to roll back
consolidation,

Meanwhile, the Mass Media Bu-
reau — whose Audio Services Divi-
sion processes the thousands of as-
signment and transfer applications the
FCC receives every year — has felt
the downsizing pinch as well. While
the number of applications landing on
the bureau’s desks doubled within a
year of passage of the Act (from
2,000 to more than 4,000), its work-
force shrank from 300 employees in
1995 to 250 today.

“The transactions have been in-
credibly more complex with the pas-
sage of Telecom,” Audio Services
Chief Linda Blair told R&R. For ex-
ample, she said, the 1997-98 merger
of American Radio Systems and CBS
involved 97 stations, four radio-TV
cross-ownership waivers, and the
evaluation of new clusters in 10 met-
ropolitan areas.

“That’s one of the reasons we're
going to the electronic filing and au-
tomated processing,” Mass Media
Chief Roy Stewart told R&R, “be-
cause of the reduction in staff re-
sources and trying to process appli-
cations with fewer resources being
available.”
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stations.” Love promises that Blue
Chip “will continue to grow” — but
they’re not the only ones. Mega
President/CEO Alfredo Alonso told
R&R that although “it is so diffi-
cult to find available radio stations
— there is nothing to buy,” he hopes
to pick up additional stations as the
merger proceeds.

Financially backed by the George
Lindemann family, which has accu-
mulated a great deal of wealth in
the past two decades through cable
and cellular deals, Mega is poised
for growth and would consider buy-
ing stations outside the Hispanic
format if necessary, Alonso said.
Still, he acknowledged that compe-
tition intensifies when going up
against formats that are shared by
the Infinitys, Clear Channels and
Chancellors.
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. GOO GOO DOLLS Slide (Warner Bros.) 1919 1994 40/
SARAH MCLACHLAN Angel (Wamer Sunset/Reprise) 1761 1815 370 Pop/A!fernafive is sharing alot more music with Ad?.ulf Alternative than we were
o MATCHBOX 20 Back 2 Good (Lava/Atanti 1670 1589 390 about six months ago. Many more records are crossing over to both charts.
- 90 (Lav an.IC) That's not necessarily a bad thing, but it is somewhat disappointing. There’s more
o SUGAR RAY Every Morning (Lava/Atantic) 1648 1543 4200 Everclear and Eve 6, rather than Natalie Merchant and Natalie Imbruglia. i winds
SHAWN MULLINS Lullaby (SMG/Columbia) 1484 1675 370 up crossing the line in ferms of identifying our stafions.
s © EAGLE-EYE CHERRY Save Tonight (Work/ERG) 1481 1582 36/0 When we signed this station on six months ago, for example, we played a ot of
JEWEL Hands (At/antic) 1406 1586  37/0 Hootie & The Blowfish, Jewel and Sarah McLachlan. Now it's become more
i Everclear, Goo Goo Dolls, Hole and Lenny Kravitz. This music may not be
s & U2 Swestest Thing (/S/and) 1368 1435 3400 considered “hard,” but it's certainly harder than what we first played.
ks o SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 1340 1249 3871 Ovur first month was devoted exclusively to the music, and that went over very well
10 10 NEW RADICALS You Get What You Give (MCA) 1329 1329 40/0 with our listeners. In fact, you’d be foolishnot to do it that way. You're just building
7 m EVE 6 Inside Out (RCA) 1303 1293 340 an audience in that first month, and you want to sell your station around the
music. Putting on personalities would ruin things. We're six months into the format
9 1z THIRD EYE BLIND Jumper (E/ektra/EEG) 1262 1341 330 and are just now adding a morning show. It still may be early, but we had agood
s & DAVE MATTHEWS BAND Crush (RCA) 1141 1123 34/0 book, and we feel we’re ready.
14 14 ALANIS MORISSETTE Unsent (Maverick/Reprise) 1063 1149 36/0 Finding the right morning show wasn’t that hard; | was actually very surprised.
o : We found the show we wanted the first week after we placed an ad. Ana & Davin
16 15 LENNY KRAVITZ Fly Away (Virgin) 1047 1085 36/0
, ] from KKXX/Bakersfield were exactly what we were looking for. They came from a
12 15 BARENAKED LADIES It's All Been Done (Reprise) 1044 12712 3200 rhythmic-leaning station, but their topics were right on the money. Our morket’s
17 m EVERCLEAR Father Of Mine (Capitol) 962 940 290 60% Hispanic, and Ana is a 28-year-old female Hispanic.
s 15 SHERYL CROW My Favorite Mistake (A&M) 852 933 210
20 @ COLLECTIVE SOUL Run (HO//JVWOOd/Al‘/&fIﬂC) 845 807 36/0 Jason Hillery programs Pop/Alternative KKPN (The Planet)/Corpus Christi, TX.
— @ BLONDIE Maria (Beyond) 833 801 320

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

RR.

This chart reflects airplay from February 8-14. Songs ranked by total plays. Contributing stations
combine from the Custom Chart function on R&R ONLINE. © 1999, R&R Inc.

New & Active Contributing Stations

BETTER THAN EZRA At The Stars (Elektra/EEG) CHER Believe (Warner Bros.) KPEK/Albuguerque, NM (HAC) KYSR/Los Angeles, CA (HAC) WVRV/SL. Louis, MO {AA)
Total Plays: 781. Total Stations: 34, Adds: 1 Total Plays: 348, Total Stations: 15, Adds: 4 KAMX/Austin, TX(HAC} WPNT/Milwaukee, Wl (HAC} KENZ/Salt Lake City, UT (A4}
KLLY/Bakerstield, CA (HAC) } WXPT/Minneapolis, MN (HAC) KQMB/Salt Lake City, UT (KAC).
EVERLAST What It's Like (Tommy Boy) SHERYL CROW Anything But Down (A&M) WBMX/Boston, MA(HAC) K0S0/Modesto, CA(HAC) KFMB/San Diego, CA (HAC
Total Plays: 650, Total Stations: 25, Adds' 1 ‘ Total Plays: 271, Total Stations: 22, Adds: 8 WLCE/Buffalo, NY (HAC} KCOU/Monterey-Salinas, CA (HAC) KLLC/SanFrancisco, CA (HAC)
WALC/Charleston, SC(HAC) ‘ WPTE/Norfolk, VA (HAC} KRUZ/SantaBarbara, CA{+AC)
SEMISONIC Secret Smile (MCA) CARDIGANS My Favourite Game (Stockholm/Mercury) WLNK/Charlotte, NC (HAC) KY1S/Bkiahoma City, OK (HAC) KMHX/Santa Rosa, CA (HAL)
Total Plays: 458, Total Stations: 28, Adds: 2 ‘ Total Plays: 188, Total Stations: 10, Adds: 0 WTMX/Chicago, IL(HAC) WSHE/Orlando, FL{HAC) WHPT/Tampa, FL(AA)
WXEG/Dayton, OH (Alt) WPLY/Philadelphia, PA (Alt) WSSR/Tamga, FL{HAC)
GARBAGE Special (Aimo Sounds/Interscope) MY FRIEND STEVE Charmed (Mammoth) KALC/Denver, CO(HAC) WXXM/Philadelphia, PA(HAC) KZPT/Tucson, AZ (HAC)
Total Plays: 395, Total Stations: 26, Adds: 5 Total Plays: 180, Total Stations: 8, Adds: 0 WPLT/Detroit, Mi (Alt) KZON/Phoenix, AZ (Al WMBX/Wesl Palm Beach, L (HAC)
| KVSR/Fresno, CA(HAC) KZZP/Phoenix, AZ (HAC) WXLO/Worcester, MA (HAC)
HOLE Malibu (DGC/Geffen) | FUEL Shimmer (550 Music/ERG) WKSI/Greensboro, NC(HAC) KBBT/Portland, OR (HAC) = ] _ -
Total Plays: 372, Total Stations: 20, Adds: 1 Total Plays: 172, Total Stations: 9, Adds: 4 WKZL/Greensboro, NC (HAC) WINE/Rochester, NY (HAC)
KMXB/Las Vegas, NV (HAC) K220/Sacramento, CA (HAC) 42Total Stations
Songs ranked by total plays HAC-Hot AC Alt-Alternative AA-Adult Alternative
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CONTEMPORARY HIT RADIO

Double-Digit Demographic Domination

"I Pennsylvania PD reveals a unique formula for CHR success

In 1989, John O’Dea joined WNNK-FM (Wink 104)/Har-
risburg as OM. During his first year at the station, crosstown
WQXA-FM changed its format to Dance and launched a direct
assaulton O’Dea’s top-rated CHR’s 12-24 demo. According to
O’Dea, they did a pretty good job. Today, however, WQXA is
an Active Rocker. WNNK is still CHR and commands an 11.5

share.

As we have witnessed in many
other radio battles, the attacks can
get pretty person- :
al, with some
stations going so
far as to air
promos mocking §
rival talent. A
decade ago,
WQXA ran an
on-air spot sup- §
posedly depict- |
ing O’Dea in a
music meeting,
saying, “This is
John O’Dea, and we are going to
be playing that new Elton John sin-
gle over and over and over.” It was
WQXA's attempt to intimidate
O’Dea and to take a shot at posi-
tioning WNNK as unhip. WQXA
promos also poked fun at O’Dea’s
lack of hair, asking listeners to send
him some, and O’Dea admits he re-
ceived some in the mail! What he’s
most proud of, though, is that he
did not respond to the taunts.

“The key was, they wanted us to
talk about them, which we refused
to do. We concentrated on doing
the best radio, and we knew soon-
er or later they would go away. If
you react to them, all you are go-
ing to do is help them. You’re not
going to help yourself at all.”
O’Dea was right, and he got the last
laugh.

O’Dea got his big break in radio
when he met Sinclair VP/Program-

John O’Dea

ming Frank Bell soon after gradu-
ating from college. He calls Bell his
mentor and a good teacher, and
credits Bell with much of the
knowledge he has today. “He
taught me the basics, and you have
to have those in order to be a PD,”
remarks O’Dea. “I will never for-
get when I was at a party, and he
wanted me to become the PD at the
college station. He thought it would
be great and said I would learn a lot
from doing it. When I rejected the
idea, he told me I was making a
major mistake. So I listened to him,
and I became PD of our college sta-
tion. I tried to follow up on many

k6

Companies must
muster up the
confidence to invest
in a personality-based
CHR and be willing to
throw everything they
have into it. A lot of
companies don’t want
to spend the time,
never mind risking the
money.

)

CELEBRATING MARCONI STYLE — WNNK PD John O’Dea (1) and
veteran morning drivers Tim Burns and Sue Campbell collect another of
their numerous Marconi awards, presented at the National Association
of Broadcasters’ recent conference in Seattle.

s S

of the things he had instituted at the
station, and on weekends I worked
at his commercial station, WSQV.
Things just clicked and worked
well in college. I got a good feel for
radio because of his advice, and
that helped me get my first pro-
gramming job.”

In August 1989, O’Dea joined
WNNK and has survived and flour-
ished through almost a half-dozen
owners since the era of consolida-
tion began. Presently, the station is
owned by Capstar. WNNK is best
known for its double-digit ratings
dominance of listeners aged 12-64.
By design, WNNK is an adult, hit-
based, veteran-personality-driven
station that utilizes news, sports and
just about everything in between to
its advantage, elements most CHRs
never touch.

WNNK’s broad appeal and mar-
ket domination are somewhat rem-
iniscent of such former powerhous-
es as WABC/New York, WLS/Chi-
cago and WFIL/Philadelphia.
WNNK’s unique formula seems to
click book after book for the station
and its listeners. This week, O’Dea.
provides us with some insight into
why it works.

R&R: What makes your radio
station unique?

JO: One of our unique compo-
nents is that we have an afternoon
talk show, which is basically un-
heard of. Bruce Bond, the PD who
put Wink 104 on the air in 1985, is
probably the first person in CHR to
have a talk show of this type. He
has the highest share in afternoon
drive and has been No. 1 in every
single book since he’s been at
WNNK. It’s a four-person show,
and they play about three songs an
hour. The rest of the show is very
listener-interactive with a lot of
guest interviews.

We also have a more adult-based
morning show with a good dose of
news and information. Morning
driver Tim Burns has been here
since the station signed on, and we
added co-host Sue Campbell to the
show in 1989. The moming show
has been No. 1 12+ in every single
book since the station signed on. It
is a nice, comfortable, fun and wit-
ty show to listen to. We have a
strong commitment to news, and
many times we outperform the
News/Talk stations in town with
our news department. We even win
AP awards. People come to us for
a lot of different reasons.

R&R: With all that going on,
how do you maintain the musical
image on such a personality-based
station?

JO: 1t is difficult to own all the

WWW ametriecanradiohietorv: com

Sunday, 6am-Midnight.

A CHR Account
Executive’s Dream

If there was ever any question whether or not Harrisburg listens to
WNNK, one glance inside an Arbitron book sets the record straight.
As it has for years, WNNK owns the top position in every demo that
matters. Here’s a look at the station’s performance over five Arbitron
ratings periods, including a four-book average. Numbers are Monday-

12+ 12-24 18-34 25-54 35-64
FA '98 11.5 21.4 16.4 13.4 10.8
(No.1) (No. 1) (No.1) (No. 1) (No. 1)
SuU '98 12.0 26.0 17.6 121 101
SP '98 10.2 20.8 16.4 11.0 7.5
Wi'98 11.3 19.8 15.9 12.6 10.5
4-Book 113 22.0 16.6 12.3 9.7
FA '97 9.1 16.9 13.1 10.3 75
m help this radio station, and I did.
R&R: If you ever decided 1o
. . move on after working in this un-
Consolidation

continues to worry
me, and | hope that a
lot more people don’t
lose their jobs. | had
to let four people go
last year, and it was
the worst thing I ever

bhad to do in this

business. Between

them, they had been
here 35 years.

)

positioning statements. While we
excel in the personality attributes,
we use things like at-work listen-
ing, which we refer to as “Winking
at Work,” and promos to help us
with our music images. We have
two CHRs that get into this market
[WLAN/Lancaster and WYCR/
York] that are music-intensive. Peo-
ple who don’t want to hear our per-
sonalities, especially in afternoon
drive, may go to another station to
listen, but the ratings prove the
masses stay with us and enjoy what
we do.

R&R: With such ratings, reve-
nue success and history, this had to
be a tough PD gig to walk into.

JO: I came to WNNK as OM,
and Bruce was the PD. When
Bruce left for a short stint in New
Orleans, I became PD. It was a
tough situation because a lot of
people rallied behind Bruce, and it
was my job to gain their respect. I
basically went to each person indi-
vidually and sat down and dis-
cussed everything going on. I told
them that Bruce was gone and we’d
be fine. I just needed them to do the
jobs they’d been doing. I've been
lucky enough to be surrounded by
people who are professional and
can deliver the numbers every
book.

R&R: Who believed in you
enough to give you this job?

JO: Frank Bell. It really is who
you know in this business. He be-
lieved I had what it would take to

usual situation driven by strong
veteran personalities, would you —
and could you — rebuild something
like WNNK somewhere else? Can
this blueprint be copied, or is it one
of a kind?

JO: As you know, everything de-
pends on the market and what the
goals of the company are. We are
No. I 12+ and just about everything
in between. I don’t know if that
would happen anywhere else.
We’ve had four or five different
owners over the past six years, and
every one of them has committed
themselves to spending the money
to keep this station where it is.
Without that, who knows where
we’d be? I believe that taking this
radio station and plugging it into
another market could work, but it
would depend on the market.

R&R: Why do you feel more sta-
tions don’t use some of the ele-
ments WNNK uses — like person-
alities, news and sports — as a
template for building a successfil
station?

JO: Mike Donovan and Dan Val-
lie, who were our consultants, had
been approached by people who
wanted their radio station to sound
like WNNK. Mike and Dan in-
formed them that it takes the mon-
ey to get the right personalities, and
a commitment. I don’t know if you
can make another station that
sounds like us, because we are
really different. My opinion is,
companies must muster up the con-
fidence to invest in a personality-
based CHR and be willing to throw
everything they have into it. A lot
of companies don’t want to spend
the time, never mind risking the
money.

R&R: What does it take to be a
great CHR today?

JO: You have to have to have the
right music, personalities, market-
ing, community commitment and
contesting. For Top 40, that is es-
sential. You have to know what
your target is and understand how
to go after that target. We are broad
here because we can be broad mu-
sically. We do a lot of music

Continued on Page 55
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CHR/POP TOP 50

52
FEBRUARY 19, 1999

— TOTALPLAYS ———————— TOTAL
3w W W ™ ARTIST TITLE LABEL(S) ™ Lw 2w w STATIONS/ADDS
s 2 1 @ BRITNEY SPEARS ..Baby One More Time (Jive) 7679 7467 6948 6438 150/0
+ 1 2 @ GO0 GOO DOLLS Slide (Warner Bros.) 7614 7434 7144 6964 148/0
6 4 4 3 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 6618 6686 6668 6411 143/0
w 1w 7 @ CHER Believe (Warner Bros.) 6534 5836 4930 4074 151/0
2 3 3 5  BRANDY Have You Ever? (Atiantic) 6452 6742 6941 6961 138/1
7 & 5 & 'NSYNC (God Must Have Spent) A Little More Time... (RCA) 6330 6447 6485 6374 1431
3 5 & 7 EAGLE-EYE CHERRY Save Tonight (Work/ERG) 5779 6297 6599 6942 135/0
w9 s @  WILLSMITH Miami (Columbia) 5488 5443 5241 5086 124/0
v 16 1 @ SUGAR RAY Every Morning (Lava/Atlantic) 5409 4776 4176 3579 1471
2 1 9 (O BACKSTREET BOYS All | Have To Give (Jive) 5275 5188 4799 4198 139/0
7 15 12 @  MATCHBOX 20 Back 2 Good (Lava/Atlantic) 4691 4455 4178 3797 128/4
1 13 13 12 DIVINE Lately (Pendulum/Red Ant) 4216 4365 4569 4551 118/
a7 10 13 SHAWN MULLINS Lullaby (SMG/Columbia) 4178 5023 5940 6521 123/0
% 2 1 @  MONICA Angel Of Mine (Arista) 4029 3602 3127 2581 13477
9 12 15 15 THIRD EYE BLIND Jumper (Elektra/FEG) 3714 42711 4753 5226 109/0
15 14 15 16 BARENAKED LADIES It's All Been Done (Reprise) 3633 4117 4183 3925 1210
2 2 19 @  ALANIS MORISSETTE Unsent (Maverick/Reprise) 3606 3597 3257 2857 136/0
s & 14 18 JEWEL Hands (Atiantic) 3566 4335 5296 5976 11100
6 17 17 19 BLACKSTREET & MYA f/MASE... Take Me There (Interscope) 3413 3825 3964 3898 115/0
20 19 2 20 OFFSPRING Pretty Fly (For A White Guy) (Columbia) 3147 3401 3466 3426 134/0
19 2 2 2 EVEG Inside Out (RCA) 2769 3088 3392 3489 80/0
13 18 21 22 NEW RADICALS You Get What You Give (MCA) 2728 3373 3924 4098 96/1
w 2 22 €  LENNY KRAVITZ Fly Away (Virgin) 27117 2400 2056 1833 114/11
1 27 25 € BETTER THAN EZRA At The Stars (Elektra/EEG) 2706 2328 2110 1782 124/4
5 2 2 2  EVERCLEAR Father Of Mine (Capitol) 2505 2620 2634 2490 921
s 3 2 € JOEY MCINTYRE Stay The Same (C2/Columbia) 2439 2102 1628 1014 119/5
% 31 2 €D MARIAH CAREY | Still Believe (Columbia) 2404 2013 1776 1362 109/6
25 24 2 28 MONIFAH Touch It (Uptown/Universal) 1787 2171 2542 2760 60/0
— @ 4 € SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 1712 1190 844 691 100/26
4 4 3 € DEBORAH COX Nobody's Supposed To Be Here (Arista) 1709 1371 1175 958 82/5
s 3 s @  COLLECTIVE SOUL Run (Hollywood/Atiantic) 1676 1478 1238 977 92/6
@ 2 u € B*WITCHED C'est La Vie (Epic) 1651 1399 1117 815 99/6
a7 a3 €D EVERLAST What It's Like (Tommy Boy) 1587 1385 1105 842 79/13
€D  SAVAGE GARDEN The Animal Song (Hollywood/Columbia) 1565 207 — — 121/25
2 % 32 3 SHAGGY f/JANET Luv Me, Luv Me (Fiyte Tyme/MCA) 1543 1622 1731 1788 38/0
2 3% 3 € HOLE Malibu (DGC/Geffen) 1539 1407 1228 1003 98/3
2« 2 3 3  SHERYL CROW My Favorite Mistake (A&M) 1519 1773 2177 2585 61/0
- — s € GARBAGE Special (Almo Sounds/Interscope) 1353 1M1 695 54 90/7
20 25 29 3  R.KELLY & CELINE DION I'm Your Angel (Jive) 1338 1788 2449 3157 51/0
27 3 3 4 98 DEGREES Because Of You (Universal) 1283 1657 1843 2075 47/0
— — « @ WHITNEY HOUSTON Heartbreak Hotel (Arista) 1268 1074 690 147 78/10
—~ 4 s @ SEMISONIC Secret Smile (MCA) 1239 1182 966 662 86/4
3 3 40 4  LAURYNHILL Doo Wop (That Thing) (Ruffhouse/Columbia) 1217 1303 1658 1815 45/0
w a4 s 2PAC Changes (Amaru/Death Row/Interscope) 1209 1242 1155 1060 69/1
2 3 3 4  SHANIA TWAIN From This Moment On (Mercury) 1099 1402 1594 1957 43/0
s 3 4 4  AALIYAH Are You That Somebody? (Atlantic) 1059 1175 1258 1437 510
@ MADONNA Nothing Really Matters (Wamner Bros.) 1058 372 68 35 81119
— 4% 4 €D DRUHILL These Are The Times (University/Island) 991 937 869 659 7212
39 4 4 4  DAVE MATTHEWS BAND Crush (RCA) 980 1058 1111 1140 52/0
@ TLC No Scrubs (LaFace/Arista) 974 118 — — 97/39

This chart reflects airplay from February 8-14. Songs ranked by total plays. Highlighted songs indicate Breaker.
154 CHR/Pop reporters. 148 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc.

BREAKERS.
No Songs Qualified For
Breaker Status This Week
MOST ADDED.
ARTIST TITLE LABEL(S) ADDS
TLC No Scrubs (Laface/Arista) 39
FUEL Shimmer (550 Music/ERG) 30
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 26
SHERYL CROW Anything But Down (A&M) 25

SAVAGE GARDEN The Animal Song (Holfwood/Columbia) 25
1000 CLOWNS (Not The) Greatest Rapper (Flektra/EEG) 24
MADONNA Nothing Really Matters (Warner Bros.) 19

EVERLAST What It's Like (Tommy Boy) 13
EMINEM My Name Is (Web/Aftermath/Interscope) 11
LENNY KRAVITZ Fly Away (Virgin) 1

MOST INCREASED
PLAYS
ARTIST TITLE LABEL(S)

PLAY
SAVAGE GARDEN The Animal Song (Holywood/Columbia) +1358

INCREASE

TLC No Scrubs (Laface/Arista) +856
CHER Believe (Wamer Bros.) +698
MADONNA Nothing Really Matters (Warner Bros.)  +686
SHERYL CROW Anything But Down (A&M) +662
SUGAR RAY Every Morning (Lava/Atlantic) +633

SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) +522

MONICA Angel Of Mine (Arista) +427
MARIAH CAREY | Still Believe (Columbia) +391
BETTER THAN EZRA At The Stars (Elektra/EEG) +378

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

GOO GOO DOLLS iris (Warner Sunset/Reprise)
EDWIN MCCAIN I'll Be (Lava/Atlantic)

BARENAKED LADIES One Week (Reprise)

NEXT Too Close (Arista)

MATCHBOX 20 Real World (Lava/Atlantic)

JENNIFER PAIGE Crush (Ede/ America/Hollywood)
NATALIE IMBRUGLIA Torn (RCA)

AEROSMITH | Don't Want To Miss A Thing (Columbia)
FASTBALL The Way (Hollywood)

SEMISONIC Closing Time (MCA)

Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most Increased:Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

WORLD ATOMIC RHYTHM PARTIES: 4 HOURS OF THE MOST POSITIVE, UPLIFTING AND LIFE-
AFFIRMING MUSIC EVER TO BE HEARD ON THE RAD!O THE SOUND OF THE WORLD IN A GOOD MOOD!
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Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much).
Tolal familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the foltowing regions and markets: EAST: Baltimore,
Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST:
Cincinnati, Cleveland, Columbus, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Fran-
cisco, Seattle. Songs are removed from Callout America after 26 weeks of testing. © 1999, R&R Inc.

54 CALLOUT AMERICA.
\
\ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES FEBRUARY 19, 1999
CaLLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of January 25-31.
CHR /POP g CaLLout AMERICA®

TOTAL AVERAGE S = H

Efggﬂgg‘ﬂ : g 5 DEMOGRAPHICS REGIONS ot Scores
e, 8 8¢ B 5 .

g g WOMEN  WOMEN  WOMEN MD- By Keviv McCase
ARTIST TITLE LABEL(S) ™ Lw 2w 3w 2 2 TOTAL 12-17 18-24 25-34 | EAST SOUTH WEST WEST R
. ‘ Last week marked the fourth anni-
SUGAR RAY Every Morning (Lava/Atiantic) 3.97 385 3.94 360 655 7.3 397 415 3.83 3.92|3.88 4.10 4.08 3.82 | versary of Callout America.
SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 390 4.00 3.98 4.02 87.7 21.0|3.90 3.81 4.06 3.82|3.86 3.88 3.93 3.9 R&Rr;s Wgekllg’ national callout r}f
BRANDY Have You Ever? (Atiantic) 3.83 3.85 3.82 3.88 80.9 21.7|3.83 4.16 3.58 3.70 | 3.64 3.74 3.84 4.1 | ‘crchstudy. Fouryears ago, to the
surprise of many, the first No. 1
GOO GOO DOLLS Slide (Warner Bros.) 3.78 3.68 3.72 357 735 18.2|3.78 3.93 3.70 3.68|3.67 3.77 3.86 3.81 testing song was “When [ Come
EVE 6 Inside Out (RCA) 3.77 3.78 3.76 368 78.7 19.13.77 3.87 3.68 3.73|3.78 3.77 3.87 3.64 | Around” by Green Day (Reprise).
MONICA Angel Of Mine (Arista) 3.77 379 377 — 69.5 154|377 410 358 3.40 370 3.73 3.67 397 | 1he No. I test on “Around” was
) ) more than an eye-opener on the ex-
EVERCLEAR Father Of Mine (Capitol) 3.76 3.60 3.71 3.76 77.8 17.5/3.76 3.82 3.74 3.68|3.71 3.83 3.87 3.61 ploding female demand for Pop/Al-
OFFSPRING Pretty Fly (For A White Guy) (Columbia) 3.76 3.72 3.77 3.81 83.0 20.6)|3.76 4.09 3.69 3.33|3.66 3.66 3.95 3.73 ternative music. Consistently
JAY-Z f/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 375 3.77 3.90 —  61.9 13.9|3.75 3.90 378 3.24]3.56 358 4.23 3.63 ‘hrougrf: the last four YFda"S~ thi;
WILL SMITH Miami (Columbia) 375 373 3.81 3.89 81.8 26.7|3.75 3.86 3.61 377|355 3.0 3.82 3.g0 | SCNFC Nas proven ils widesprea
demographic and regional appeal
EAGLE-EYE CHERRY Save Tonight (Work/ERG) 3.67 3.65 3.84 373 901 27.4(3.67 3.81 3.47 372(3.68 3.76 3.66 3.59 | this week. Callout America backs
EVERLAST What It's Like (Tommy Boy) 366 — — — 532 11.6[366 350 3.79 367|361 362 3.80 360 | UP another monster Pop/Alt hit, as
i ) Every Morning” by Sugar Ray
BRITNEY SPEARS ...Baby One More Time (Jive) 3.65 3.69 3.74 3.74 811 243|365 3.95 3.56 3.34|3.66 3.62 366 3.67 (Lava/Atlantic) moves o No. |
‘N SYNC (God Must Have Spent) A Little More Time On You (RCA)  3.62 3.76 3.69 3.72 76.6 24.3]|3.62 3.90 3.44 3391335 364 3.57 3.91 with a 3.97 overall score. “Morn-
BACKSTREET BOYS All | Have To Give (Jive) 362 364 3.60 3.70 78.0 222|362 3.88 3.38 3.52|348 3.71 353 3.78 '"g;’ m“kj N;’- I with 25';4 fe-
maites and shows extraor mary
DIVINE Lately (Pendulum/Red Ant) 3.58 3.74 3.67 3.67 752 ‘222|358 3.74 344 353|333 3.35 3.76 3.81 strength in the South and Midwest.
LENNY KRAVITZ Fly Away (Virgin) 358 347 — — 778 194358 364 352 3.57|3.45 3.47 3.84 3.49 In addition to “Every Morning.”
DRU HILL These Are The Times (University/siand) 357 3.60 — — 463 125)3.57 3.88 3.60 281|344 357 356 3.70 | several other Pop/Alt hits are show-
JEWEL Hands (Atiantic) 356 3.75 3.62 3.63 92.4 32.9|3.56 349 370 3.50 | 351 377 3.41 359 | IN€swong results. “Slide™ by Goo
) Goo Dolls (Warner Bros.) moves
MATCHBOX 20 Back 2 Good (Lava/Atlantic) 354 3.61 3.43 359 70.4 19.9]3.54 3.39 368 3.53|3.45 355 3.71 3.41 3.68-3.78 and “Father Of Mine" by
SHAWN MULLINS Lullaby (SMG/Columbia) 3.54 356 370 3.71 910 331|354 3.62 3.32 3.69]323 372 3.66 3.53 Everclear (Capitol) moves 3.60-
98 DEGREES Because Of You (Universal) 350 350 3.54 3.51 67.6 222|350 3.79 3.23 3.38|3.33 358 340 3.74 | 376 Emefwﬁ asla CE!}SU‘ gﬂmg‘l'
, ca extra, “What It’s Like” by Ev-
NEW RADICALS You Get What You Give (MCA) 347 345 338 335 723 19.6|3.47 361 333 347|348 348 3.67 320 | rlast (Tommy Boy) debuts with a
R. KELLY & CELINE DIDN I'm Your Angel (Jive) 345 357 352 355 64.3 21.5|3.45 3.56 3.39 3.35|3.18 3.56 3.48 3.62 | 3.66 overall score and ranks No. 3
MONIFAH Touch It (Uptown/Universal) 343 3.57 3.61 3.54 617 19.63.43 3.03 3.74 3.63(3.45 3.41 3.44 3.42 | among women 18-24 with a 3.79.
CHER Believe (Warner Bros.) 340 3.37 329 330 754 215|340 313 355 3.58 | 3.38 3.46 3.28 3.48 I's important to note that last
week's changes to the R&R Call-
BLACKSTREET & MYA f/MASE Take Me There (Interscope) 338 3.62 353 3.64 71.2 27.0|3.38 3.61 3.04 354|3.39 341 3.47 326 | (it America markets could explain
SHERYL CROW My Favorite Mistake (A&M) 3.35 3.'35 3.31 348 849 31.7|3.35 3.28 3.20 3.63|3.08 3.45 3.45 3.40 why certain songs demonstrate
BARENAKED LADIES It's All Been Done (Reprise) 324 3.32 333 3.30 67.8 22.5(3.24 331 3.18 3.21[3.29 315 3.30 3.18 | strong '";frea:“ ]01' deC'“l:eSIshBe'
coming etfective ast week, oe-
BETTER THAN EZRA At The Stars (Elektra/EEG) 319 — — — 281 87 (319 323 298 356|3.20 350 3.15 2.97 nix and San Antonio were added to
ALANIS MORISSETTE Unsent (Maverick/Reprise) 296 304 — — 501 222|286 2.87 3.01 299|273 3.02 3.7 3.00 | Callout America, while Indianap-
KHALEEL No Mercy (Hollywood) 250 2.63 — — 265 13.5]250 2.28 2.41 2.90|2.48 246 252 253 | olisand Orlando were removed. All
markets included are listed in the

box appearing under the weekly re-
sults. R&R’s policy is to call into
the top 30 Arbitron-rated markets
with a R&R CHR/Pop reporter.
Keep this in mind when utilizing
this week’s data.

EVERLAST

“what i15 like”

R&R CHR/POP CHART €D) - €®
CALLOUT AMERICA DEBUT 3.66
#3 WOMEN 18-24

TOP 10 WOMEN 25-34

3.79

3.67
FOR A DOSE OF REALITY, CALL JACK CYPHERS TOMMY BGY PROMOTION (212) 388-8307

TommY

i

imimim—cpagrayeng=—r o i i1StOry com



www.americanradiohistory.com

~ CHR/POP

February 19, 19¢9 R&R ® 55

NEW & ACTIVE

JENNIFER PAIGE Sober (Edel America/Hollywood) 3RD STOREE If Ever (Yab Yurmv/Elektra/EEG)
Total Plays: 944, Total Stations: 77, Adds: 6 Total Plays: 309, Total Stations: 37, Adds 6

EVERYTHING Good Thing (Blackbird/Sire) EMINEM My Name Is (Web/Aftermathvinterscope)
Total Plays: 892, Total Stations: 68, Adds: 5 Total Plays: 298, Total Stations: 18, Adds 11

SWEETBOX U Make My Love Come Down (RCA) STARDUST Music Sounds Better With You (Virgin)
Total Plays: 850, Total Stations: 53, Adds: 7 Total Plays: 247, Total Stations: 12, Adds 1

SHERYL CROW Anything But Down (A&M) FAR TOO JONES Best Of Me (Mammoth)
Total Plays: 836, Total Stations: 86, Adds: 25 Total Plays: 220, Total Stations: 15, Adds: 0

VENGABOYS We Like To Party! (Grooviicious/Strictly Rtythm) | FLEMING & JOHN The Pearl (Universal)
Total Plays: 570, Total Stations: 32, Adds: 7 Total Plays: 177, Total Stations: 15, Adds: 1

JAY-Z F/AMIL AND JA Can | Get A... (Def JanvRALMercury) | CORRS What Can | Do (143/Lava/Atiantic)
Total Plays: 565, Total Stations: 34, Adds: 10 Total Plays: 158, Total Stations: 28, Adds 9

MEJA All ‘Bout The Money (C2/Columbia) AUDRA & ALAYNA Tell Me (RemingtorvBlackhearyMercury)
Total Plays: 366, Total Stations: 35, Adds: 6 Total Plays: 139, Total Stations: 10, Adds. 0

TATYANA ALI Boy You Knock Me Out (MA/WOrkERG) | FUEL Shimmer (550 Music/ERG)
Total Plays: 361, Total Stations: 31, Adds: 6 Total Plays: 138, Total Stations: 33, Adds: 30

TOMMY HENRIKSEN | See The Sun (Capitol) LISAHALL | Know | Gan Do It (Reprise)
Total Plays: 324, Total Stations: 32, Adds: 6 Total Plays: 127, Total Stations: 19, Adds. 6

ELTON JOHN & LEANN RIMES Wiitien... (Rocket/skn/Curb) | 1000 CLOWNS (Nat The) Greatest Rapper (Elektra/EEG)
Total Plays: 318, Total Stations: 40, Adds: 5 Total Plays: 5, Total Stations; 25, Adds: 24

Songs ranked by total plays
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IN THE MIX ... ONE MORE TIME — Jive sensation Britney Spears (c) was mixing with the
crew at WMGI/Terre Haute during a promo outing in Indiana for single, “Baby One More
Time.” Hanging with Spears in the underground world are (I-r) WMGI MD Steve Smith and
PD Rich O'Brian.

MAKIN’ IT HOT — Gold Mind/EastWest/EEG artist Nicole (c) had ‘em sweating at WKSE/
Butfalo during a recent event where she performed her single, “Making It Hot” Seen here
all hot and bothered are Elektra local Tom Kent (I) and PD/MD Dave Universal.

Apps FEBrUARY 23

BABEL FISH
BLAQUE

BON JOVI

FAITH HILL
MULBERRY LANE
SHAWN MULLINS
98 DEGREES
SHANIA TWAIN

Mania (Atlantic)

Only A Fool (Columbia)

Real Life (Reprise)

Let Me Let Go (Warner Bros.)
Harmless (Refuge/MCA)

Shimmer (SMG/Columbia)

The Hardest Thing (Universal)

That Don’t Impress Me Much (Mercury)

Double-Digit

Demographic Domination

Continued from Page 50

testing to ensure that our music is on tar-
get. CHR is about fun. Our personalities
make this station fun and compelling to
listen to. Our mission is to try to be big-
ger than life.

R&R: With satellite radio and syndi-
cated shows breathing down our necks, pro-
grammers talk about local radio. But when
I listen, most times I don’t hear local. It
sounds like vour personalities have made
a local focus pay off for your station.

JO: Being local is critically important.
Syndication and virtual radio have proven
they can work in certain markets, and cer-
tainly in smaller markets that don’t have
dynamic personalities. It is something we
haven’t had to deal with here, and 1 hope
we don’'t. Anyone who might come into
this market and listen to Bruce’s show for
the first time would say, “I don’t get this.”
If you listen for a week or two, you would
say, “This is different; this is cool.”

R&R: What are vour overall feelings
about the format and what'’s going on
around us’?

JO: From a positive standpoint, there
is a lot of music to choose from, and that
is great for us. The music out at the
present time is testing well, and I think

CHR is in great shape as long as one em-
ploys all the things necessary to make it
successful. On the corporate front. consoli-
dation continues to worry me, and I hope
that a lot more people don’t lose their jobs.
I had to let four people go here last year,
and it was the worst thing I ever had to do
in this business. Between them. they had
been here 35 years.

R&R: Late last year, you had a chance
to leave Harrisburg and progrem WIOQ/
Philadelphia. In retrospect, you look like
a genius for staying at WNNK, since the
GM who tried to hire vou, Dan Savadove,
has now joined Root Communications as its
CEOQ. What made vou stay in Pennsylvania’s
state capital?

JO: On paper, and in most everyone’s
eyes, a move from Harrisburg to Phila-
delphia looks like a leap up It was a
great offer and a great opportunity. Dan
was a tremendous GM. but that leap up
didn’t make sense for what was going on
in my personal life. I didn’t feel that it
was the time to go. I enjoy it here, and
I'm happy I don’t have to be in market
five or market one. [ truly enjoy this ra-
dio station and the people here. There is
really more to life than money. fame and
glory. 1 feel really fortunate.

A BRAND-NEW CAR ... — in the “Wink” of an eye. One of WNNK's greatest strengths is its
marketing muscle. In a recent contest to promote at-work listening, WNNK gave away a Honda
Accord, just part of over $50,000 in cash and prizes the station’s given away.

_ wway, americanradiohistorvy com
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| Stations ahd their adds listed alphébétibally by market

WFLY/Albany, NY
OM: Michael Morgan
PD: Rob Dawes
MD: Ellen Rockwell
CORRS “What"
WHITNEY HOUSTON “Heartbreak™
EVERLAST “Like"
3RDSTOREE “Ever”
EMINEM "Name"
VENGABOYS “Party”

KQID/Alexandria, LA
PD: Kahuna
APD/MD: Jay Stevens
MADONNA “Matters”
JAY-Z F/AMILAND JA “Get™
REISS "Got”
LIGHTHOUSE FAMILY “High"
FUEL “Shimmer”

WAEB/Allentown, PA
PD: Brian Check
APD: Rob Acampora
MD: Jennifer Knight
MONICA “Angel”
LENNY KRAVITZ “Fly"

KQlZ/Amarillo, TX
Interim PD/MD: Cisco Kidd
28 MADONNA “Matters™
SWEETBOX “Make"
BETTER THAN EZRA “Stars™

KGOT/Anchorage, AK
OM: Mark Murphy
PD: Bill Stewart
12 MARIAH CAREY “Believe”
10 TLC*Scrubs”

GARBAGE "Specal”

WSTR/Atlanta, GA

PD: Dan Bowen

MD: J.R. Ammans
SIXPENCE... “Kiss™

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly
EVERYTHING “Good™
JOHN & RIMES "Written™
DRUHILL “Times”
SAVAGE GARDEN "Animal”
1000 CLOWNS “Rapper”

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase
6 SIXPENCE... “Kiss™
4 LENNY KRAVITZ *Fly"
FUEL "Shimmer”
SHERYL CROW “Anything™

KHFI/Austin, TX
PD: Leslie Basenberg
MD: Jeft Miles
SAVAGE GARDEN “Animai”
TLC “Scrubs™
LENNY KRAVITZ “Fly"

WLSS/Baton Rouge, LA
Interim PD: Bob Murphy
MD: Todd Chase

EVERLAST “Like”

GARBAGE “Special”

KQXY/Beaumont, TX
PD/MD: Brandin Shaw
APD: Pam Pace

MADONNA “Mattess”

MONICA “Angel®

SHERYL CROW “Anything”

WLNF/Biloxi, MS

OM/PD: Scott Sands

MD: Bubba Boudreaux
SAVAGE GARDEN “Animal”
1000 CLOWNS “Rapper”
COLLECTIVE SOUL “Run”

WMRV/Binghamton, NY
OM/PD: Jacko
MD: Louie G.
APD: Steve Willett
7 MADONNA*Matters™
SHERYL CROW “Anything™

WOQEN/Birmingham, AL
OM: John Jenkins
PO/MD: Scott Bohannon
16 FUEL “Shimmer™

SIXPENCE. “Kiss”

TLC “Scrubs™

KZMG/Boise, ID

PD: Mike Kasper

APD: Brady Goodman

MD: Kirk Frederick
LISAHALL *Know™
SAVAGE GARDEN “Amimal”

WXKS/Boston, MA

PD: John Ivey

APD/MD: David Corey
FUEL “Shimmes™

WKSE/Buffalo, NY

OM: Sue O’Neil

PD: Dave Universal

MD: Brian Wilde

12 FOXY BROWN "Hot"

5 TATYANAALI “Knock"
EMINEM “Name™

WSSX/Charleston, SC
PD: Billy Surt
APD: Chase Murphy
JOEY MCINTYRE “Stay”
1000 CLOWNS “Rapper™

WVSR/Charieston, WV
PD: Brett Sharp

16 MADONNA “Matters”

16 SHERYL CROW "Anything"
16 98 DEGREES “Hardest”

16 EYC “Thing"

6  SIXPENCE .“Kiss"

WNKS/Charlotte, NC
MD: Jason McCormick
11 TLCScrubs™

TATYANA ALI “Knock™

WKXJ/Chattanooga, TN
PD: Scott Hamilton
APD/MD: Dylan
MONICA “Ange!”
SHERYL CROW “Anything™
SEMISONIC “Secret”
SWEETBOX “Make”

KLRS/Chico, CA

PD: Eric Brown

MD: Diamond Dave Kirth

24 TATYANA ALI "Knock”

10 TLC“Scrubs™
SHERYL CROW “Anything™
SAVAGE GARDEN “Animal”

WKFS/Cincinnati, OH
PO: Rod Phillips
7 EMINEM “Name”
SAVAGE GARDEN “Animat”
MADONNA “Matters”

WZJM/Cleveland, OH

PD: Dave Eubanks

MD: Action Jackson

13 JAY-ZF/AMILAND JA “Get”
1000 CLOWNS “Rapper”

KKMG/Colorado Springs, CO
PD: Bobby Irwin
APD: Valerie Hart
MD: Rob Ryan
LENNY KRAVITZ “Fly”
TLC “Scrubs”™

WNOK/Columbia, SC

PD: Johnathan Rush

APD: Gary David

Interim MD: Jeft Ryan
TLC “Sceubs”

WNC|/Columbus, OH

PD: Todd Shannon

APD/MD: Neal Sharpe
MARIAH CAREY "Bebeve”

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Reynolds
SUGAR RAY “Every”
VENGABOYS “Party’

WGTZ/Dayton, OH
OM: Michael Luczak
PD: Dale Baird
MD: Sloppy Joe

No Adds

WKMX/Dothan, AL
PD: John Erdlitz
MD: Phil Thomas
CORRS “What"
TLC *Scrubs”
EVERLAST “Like"

WNKI/Elmira, NY

PD/MD: Bob Quick
FUEL “Shimmer”
VENGABOYS “Party”
PRETENOERS “Loving™
MADONNA “Matters™

WRTS/Erie, PA

PD: Jon Reilly

MD: Kasper

30 OIVINE “Lately”

29  EVERCLEAR “father”
COLLECTIVE SOUL “Run”
EVERLAST “Like”
SAVAGE GARDEN "Animal”
SHERYL CROW "Anything”
JAY-Z FIAMIL AND JA“Get"

KDUK/Eugene, OR

PD: Paul Walker

MD: Valerie Steele
TLC “Serubs”
LISAHALL "Know"
EVERLAST “Like™

WSTO/Evansville, IN
OM/PD: Sky Phillips
MD: Jimmy Ocean

EVERLAST “Like"

TLC "Scrubs”

GARBAGE “Special”

KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Mike Chase

SHERYL CROW “Anything”

WWCK/Flint, MI

PD: Scott Seipel

APD/MD: Nathan Reed
JRF-ZF/AMIL AND JA*Get”
1000 CLOWNS “Rapper”

WJMX/Florence, SC
DM/PD: Keith Mitchell
FUEL “Shimmer”
DC TALK “Consume”
1000 CLOWNS “Rapper”

WXKB/Ft. Myers, FL

PD: Chris Cue

MD: Randy Sherwyn
MATCHBOX 20 *Back”

KISR/Ft. Smith, AR
PD/MD: Fred Baker
FUEL “Shimmer”
IR0 STOREE “Ever”
CORRS “What"
MEJA "Money™
REISS "Got”
1000 CLOWNS “Rapper”
JADE ELL “Got"

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PD/MD: Captain Chris Didier
APD: Ange Canessa
7 BRANDY “Ever”
MADONNA *Matters”
FUEL “Stummes™

WYKS/Gainesville, FL
PD: Jeri Banta
MD: Nick Vance

FUEL *Shimmer”

REISS “Got™

WSNX/Grand Rapids, Ml

PD: Todd Michaels

APD/MD: Xeith Curry

30 ‘NSYNC“Drve

12 BUSTARHYMES FAJANET "Whats™
R.KELLY “Woman's™

WVTI/Grand Rapids, MI
PD/MD: Jeff Andrews
APD: Eri¢c D'Brian

SAVAGE GARDEN “Armal”

WIXX/Green Bay, WI
PD: Dan Stone

MO: David Burns

5 SIXPENCE..."Kiss"

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD: Gina Gray
10 EMINEM “Name™
1000 CLOWNS "Rapper”
BLONDIE “Maria”
FUEL "Stimmer”
SWEETBOX “Make™

WFBC/Greenville, SC

DM: Jim Kirkland

PD: Nikki Nite
TATYANA ALI “Knock”™
FUEL "Shimmer”
SIXPENCE “Kiss™

WNNK/Harrisburg, PA

PD: John 0'Dea

MD: Denny Logan
SAVAGE GARDEN "Animal”
WHITNEY HOUSTON “Heartbreak™
FUEL “Shimmer”
TLC “Scrubs”
SHERYL CROW “Anything”
BILLY CRAWFORD “Urgently”

WKSSHartford, CT

OM: Jeremy Savage

PD: Tracy Austin

MD: Mike McGowan

9 EMINEM “Name”

7 BETTER THAN EZRA "Stars”
JENNIFER PAIGE “Sober”
MATCHBOX 20 “Back”

KQMQMHonolulu, HI
PD: Kathy Nakagawa
MD: Justin Cruz
SIXPENCE... “Kiss™
FUEL *Shimmer”
B*WITCHED "C'est”

KRBE/MHouston, TX
PD: John Peake
APD: Scofty Sparks
MD: Jay Michaels
17 JA-ZF/AMILANO JA“Get”
16 EVERLAST “Like™

ORGY “Blue”

WKEEHuntington, WV
PD: Jim Davis
APD/MD: Gary Milter
SIXPENCE... Kiss™
EVERYTHING “Good™
HOLE “Maliou”

WZYPMuntsville, AL
PD: Bill West
MD: Stu Gray
3 COLLECTIVESOUL "Run™
2 MADONNA "Matters”
2 EVERLAST'Like”
WHITNEY HOUSTON “Heartbreak”

WZPL/ndianapolis, IN

PD: Tom Gjerdrum

MD: Dave Decker
SHERYL CROW “Anything™

WYQY/Jackson, MS
PD/APD: Kevin Vaughan
MD: Brian Kelley

SIXPENCE.. “Kiss”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann
SAVAGE GARDEN “Animal”
MATCHBOX 20 "Back”
MONICA “Ange!”
LENNY KRAVITZ “Fly"

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Chris Mann
98 DEGREES “Hardest”
SIXPENCE . “Kiss™
SHERYL CROW "Anything”
MADONNA “Matters™
EYC “Thing™

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards
FUEL “Shimmer”
TLC “Scrubs”
JOEY MCINTYRE “Stay”
MARIAH CAREY "Befieve”
JOHN & RIMES “Written™

WKFR/Kalamazoo, M|
PD: Dave Michaels
APD: Mark Anderson
MD: Craig Russell
SHERYL CROW “Anything”
TLC “Scrubs™
JENNIFER PAIGE "Sober”

KMXV/Kansas City, MO
PD: Jon Zeliner

MD: Dylan

14 EVERLAST“Like”

10 SIXPENCE... "Kiss™

KSMB/Lafayette, LA

PO/MD: Bobby Novosad
SAVAGE GARDEN “Animal”
LISAHALL “Know™
TOMMY HENRIKSEN “See”
1000 CLOWNS “Rapper”
JAY-Z FFAMIL AND JA “Get”
3RD STOREE “Ever”

WLAN/Lancaster, PA
PD/MD: Vince D’Ambrosio
APD: Dave Skinner

LENNY KRAVITZ "Fly"

JOHN & RIMES “Wrdten"

SIXPENCE... "Kiss"

WHZZ/Lansing, MI
PD: Woody Houston
MD: Jeft Welling

FUEL “Shimmer”

MEJA “Mongy™

1000 CLOWNS “Rapper”

WLKT/Lexington, KY
PO: Jill Meyer

GARBAGE “Special”

1000 CLOWNS “Rapper”

KFRX/Lincoin, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Tyler
1000 CLOWNS “Rapper”
MADONNA "Matters”
MEJA “Money”

KHTE/Little Rock, AR
PD: Corey Deitz
MD: Peter Gunn
SIXPENCE. . *Kiss"
3RD STOREE “Ever”
1000 CLOWNS “Rapper”
FUEL “Shimmer™

KQAR/Little Rock, AR

OM/PD: Gary Robinson

APD/MD: Jason Addams
COLLECTIVE SOUL "Run”
TLC “Scrubs™

KilS/Los Angeles, CA

PD: Dan Kieley

10 SAVAGE GARDEN "Animal®

7 TLC*Scrubs”

7 MATCHBOX 20 "Back”
MARIAH CAREY “Belicve™

WDJX/Louisville, KY
OM: C.C. Matthews
PD: Barry Fox
42 NSYNC "God"
FUEL “Shimmer”
SAVAGE GARDEN “Ammal”
1000 CLOWNS “Rapper”
EMINEM “Name™

KZIl/Lubbock, TX

PO/MD: Jay Shannon
VENGABOYS “Party”
BWITCHED "C'est”

WMGB/Macon, GA

Group PD: James Gregory
LENNY KRAVITZ “Fly"
JENNIFER PAIGE “Sober”™
WHITNEY HOUSTON "Heartoreak”

WZEEMadison, WI
Interim PD: Tommy Bodean
§  TLC"Scrubs™

SIXPENCE... "Kiss™

WJYY/Manchester, NH
PD/MD: Harry Kozlowski
APD: Steve Duellette
CORRS "What"
EVERLAST “Like"

™
OM: Billy Santiago
APD/MOD: Jeft DeWitt
TLC *Serubs”
SWEETBOX "Make™
SAVAGE GARDEN “Animal”

WAOAMelboume, FL
OM/PD: Mike Lowe
MD: Larry McKay
20 TLC*“Serubs™

SAVAGE GARDEN “Ammal”

WKSL/Memphis, TN
OM/PD: Chris Taylor
APD: Robin Cole
5 TLC“Scrubs”
SAVAGE GARDEN "Animal”
B"WITCHED “C'est"
SEMISONIC “Secret”
SIXPENCE .. Kiss™

WHYIMiami, FL

PD: Rob Roberis

APD: Al Chio

MO: Diedre Poyner

15 JORDANKNIGHT “Give”

10 TLC*Scrubs™

7 JAY-Z FIAMILAND JA "Get”
LENNY KRAVITZ “Fiy
SIXPENCE... *Kiss™

WXSSMilwaukee, Wi
PD: Brian Kelly
APD: JoJo Martinez
WHITNEY HOUSTON “Heartbreak”
TLC “Scrubs™
HDLE “Malibu™

KDWB/Minneapolis, MN

PD: Rob Morris

APD/MD: Rich Davis
SIXPENCE “Kiss"

WABB/Mobile, AL

0OM: Jay Hastings

PD: Darrin Stone

APD: Chris Ott

MD: Ryan Foster

35 JENNIFER LOVE HEWITT “Deal”
SHERYL CROW “Anything”

, NJ
PD: Neil Sullivan
APD/MD: Alan Fox
14 FUEL “Shimmer”
SHERYL CROW “Anything”
GARBAGE “Special

WVAQ/Morgantown, WV
PD/MD: Lacy Neft

TLC "Scrubs”

FUEL “Shimmer”

CORRS "What

BLONDIE “Maria”

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jackson
APD/MD: Booger

SWEETBOX "Make™

MADONNA “Matters”

TLC “Scrubs”

EMINEM “Name"

TEVIN CAMPBELL “Way”

WQzZ0/MNashville, TN
PD: Mike Gibson
1 VENGABOYS “Party”
EYC*Thing"
1000 CLOWNS “Rapper”

WRVW/Nashville, TN
OM: Charlie Quinn
PD: Jimmy Steele
APD: Tom Peace

SHERYL CROW “Anything”

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Palana
SIXPENCE . “Kiss”
CORRS "What"
DIVINE"Try”
EMINEM "Name”
JOHN & RIMES "Wrten”

WKCI/New Haven, CT
PD: Kelly Nash
TOMMY HENRIKSEN “See”
JENNIFER PAIGE “Sober”
1000 CLOWNS “Rapper”

WQGN/New London, CT

OM: Franco

PD: Jim Reitz

MD: Lori Robbins

12 JAY-ZF/AMILAND JA“Get™
1000 CLOWNS “Rapper™
SIXPENCE... “Kiss™
MY FRIEND STEVE "Charmed”
EVERYTHING “Good”

WEZB/New Orleans, LA
PD: Rob Wagman
MD: J.Love

TLC "Scrubs™

SIXPENCE. "Kiss”

WHITNEY HOUSTON “Heartbreak”

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

2 TLC"Scrubs”

2 BETTER THAN EZRA "Stars™
2 B"WITCHED “Cest”

WROX/MNoriolk, VA

PD: Bill Thorman

54 BAZLUHRMANN “Free”
DIVINE “Try”
LENNY KRAVITZ “Fy"
3RD STOREE “Ever”
FLEMING & JOHN “Pearl”
MADONNA “Matters™

WKPK/NW Michigan

PD: Rob Weaver

MD: Brent Carey
WHITNEY HOUSTON “Heartbreak”
SHERYL CROW “Anything™
BLONDIE “Maria”

KO0 Daessa-Midland, TX

PO/MD: Brent Henslee

28 NASTYBOY KLICK “Lost™

14 VENGABOYS *Party”

7 NASTYBOY KLICK “Down”
B8"WITCHED “Cest”

KJYO/Oklahoma City, OK
PD: Mike McCoy
MO: Jimmy Barreda
15 EVERLAST“Like"
MARIAH CAREY “Believe”
DEBORAH COX “Supposed”

KQKQ/Omaha, NE

PD: Wayne Coy

APD/MO: J.J. Morgan
TLC “Scrubs™
MADONNA “Matters™
MEJA “Money"

WXXL/Orlando, FL
OM: Adam Cook

APD/MD: Pete DeGraaff
No Adds

WI0Q/Philadelphia, PA
OM: Gienn Kalina
PD: Brian Bridgman
APD/MD: Jay Towers

No Adds

KPTY/Phoenix, AZ

PD: Byron Kennedy

MD: “Dead Air" Dave
1000 CLOWNS “Rapper”

WBZZ/Pittsburgh, PA

OM: Keith Clark

PD: David Edgar

MD: Jonny Hartwell
COLLECTIVE SOUL “Run”
GARBAGE “Special™
EVERLAST “Like”

WJBQ/Portland, ME
PD: Tim Moore
APO/MD: Keith Scott
12 FUEL"Shimmer”

TOMMY HENRIKSEN “See”

KKRZ/Portiand, OR
PD: Tommy Austin
MD: Johnny Quest
8 TLC"Scrubs”
SHERYL CROW “Anything”
1000 CLOWNS “"Rapper™

WERZ/Portsmouth, NH
OM/PD: Jack 0'Brien
APD/MD: Jay Michaels
TLC “Scrubs™
FUEL “Stmmer™
DC TALK “Cansume™
LISAHALL “Know™

WSPK/Poughkeepsie, NY
VP/Prog.: Brian Krysz
PD: Danny Michaels
APD/MD: Donnie Michaels
7 EMINEM "Name”

TOMMY HENRIKSEN “See™

1000 CLOWNS “Rapper”

GARBAGE “Special”

HOLE *Malibu™

WPRO/Providence, RI

PD: Tony Bristol

MD: Dave Morris
MADONNA “Matters™
SEMISONIC "Secret™
TLC “Scrubs”

WHTS/Quad Cities, IA-IL
DM/PD: Tony Waitekus
SIXPENCE... “Kiss™
BWITCHED “Cest”
TLC “Scrubs™
MADONNA “Matters™

WDCG/Raleigh, NC

OM: Brian Burns

PD: Kip Taylor

APD/MO: Chris Edge
FUEL “Shimmer”

WRFY/Reading, PA
PD/MD: Al Burke
LISAHALL "Know"
CORRS “What"
TOMMY HENRIKSEN “See”

WRVQ/ichmond, VA

PD: Lisa McKay

Co-MD: Travis Dylan

Co-MD: Paul Madison
SAVAGE GARDEN *Animal”
EMINEM “Name"

WJJS/Roanoke, VA
PD: David Lee Michaels
APD/MD: Melissa Morgan
LENNY KRAVITZ “Fy"
1000 CLOWNS “Rapper”

WXLK/Roanoke, VA
SAVAGE GARDEN “Animal”

WPXY/Rochester, NY
OM/PD: Clarke Ingram
MO: Mike Danger
MARIAH CAREY “Believe”
JAY-ZFIAMIL AND JA*Get"

WZOK/Rockford, IL

PD: Scott Chase

APD/MD: David Jay
JENNIFER PAIGE “Saber”
EVERYTHING *Good”

KDND/Sacramento, CA
Station Mgr.: Steve Weed
MD: Christopher K.

1 TLC*Serubs”

WTCF/Saginaw, Ml
PD: Mark McGill
APD: Juli Jay
MD: Tom Grimm
TLC “Scrubs”
SHERYL CROW “Anything™
SWEETBOX “Make™

KSLZ/St. Louis, MO
PD: Jeff Kapugi
MD: Rich Stevens
1000 CLOWNS “Rapper”
SAVAGE GARDEN "Animai”
SHERYL CROW “Anything”
TLC “Scrubs”
WHITNEY HOUSTON “Heartbreak™

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Jeff McCariney

WHITNEY HOUSTON “Heartbreak™

KXXM/San Antonio, TX

PD: Krash Kelly

MD: Duncan James
BETTER THAN EZRA “Stars

KHTS/San Diego, CA
PD: Diana Laird

MD: Hitman Hayes

T MEJA"Mongy”

KSLY/San Luis Obispo, CA
OM: Dave Christopher
PD/MD: Adam Burnes
16 ORGY "Blue”

SAVAGE GARDEN “Animal”

KZQZ/San Francisco, CA
PD: Mark Adams

MD: Lara Scott

10 DEBORAH COX “Supposed”

KBKS/Seatle, WA
PD: Mike Preston
MD: Paul Anthony
32 NEW RADICALS "Get"

FUEL “Shimmer"

TLC “Serubs”

MEJA “Money"

KRUF/Shreveport, LA

PD/MD: Catfish Kelly

5 TATYANAALI *Knock”
JOHN & RIMES "Wrdten”
FUEL “Shimmer™
BLONDIE “Maria”
LISAHALL “Know"

WNDV/South Bend, IN

PD/MD: Casey Daniels

APD: Brian Bell
EVERYTHING “Good”
SIXPENCE... “Kiss™

KZZU/Spokane, WA
PD: Ken Hopkins
MD: Paul Gray

3 MADONNA “Matters™

WDBR/Springfield, IL
PD: Rik Blade
MD: Michael T.
SHERYL CROW "Anything”
TLC “Scrubs”

KHTO/Springfield, MO
OM: Dave Alexander
PD: Ray Michaels
SAVAGE GARDEN “Animal”
SHERYL CROW “Anything”

WNTQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Disen

FUEL “Shimmer"

3RD STOREE “Ever”

WWHT/Syracuse, NY
PD/MD: J.J. Rice
No Adds

WWLD/Tallahassee, FL
PD/MD: Steve King
APD: Buzz Craven
MONICA“Angel”
SHERYL CROW “Anything”

WFLZ/Tampa, FL
DM/PD: B.J. Harris
APD/MD: Domino
5 EMINEM “Name”
1000 CLOWNS “Rapper”
SAVAGE GARDEN “Animal”

WMGl/Terre Haute, IN
PD: Rich 0’Brien
MD: Steve Smith
TLC “Scrubs”
SHERYL CROW “Anything™
DEBORAH COX “Supposed”

WVKS/Toledo, OH

PD: Mike Wheeler

APD/MD: Bill Michaels
No Adds

WPST/Trenton, NJ
PD: Dave McKay
MD: Chris Puorro
16 SIXPENCE,. "Kiss™
8 FUEL“Shimmer”
4 JOEY MCINTYRE “Stay”

KRQQ/Tucson, AZ
OM/PD: Tim Richards
APD: Ryno

MD: Randy Williams

2 DEBORAH COX “Supposed”

KHTT/Tulsa, OK
OM: Sean Phillips
PD: Carly Rush
MD: Scotty Mac
TLC “Serubs™
FAITH EVANS. . “Noght”
VENGABOYS “Party”
EYC"Thing™

WWKZ/Tupelo, MS
PD/MD: Rick Stevens
OC TALK “Consume™
TATYANAAL| “Knock”
FUEL “Stimmer”
JADE ELL “Got"

KISX/Tyler, TX

PD/MD: Larry Kent
SIXPENCE... "Kiss™
COLLECTIVE SOUL “Run”
BLONDIE "Maria”

WSKS/Utica, NY
PD: Stew Schantz
APD/MD: Gina Jones
CORRS “What"
DEBORAH COX “Supposed”

KWTXMWaco, TX

PD: Flash Phillips
MY FRIEND STEVE "Charmed”
TOMMY HENRIKSEN "See”
SEMISONIC “Secret”

WWZZMWashington, DC
PD: Dale 0'Brian
APD/MD: Ron Ross
DRUHILL "Times™
SAVAGE GARDEN “Animal”

WIFC/Wausau, WI
PD: Danny Wright
MD: Jefft Murray

33 MONICA“Angel”

2 SIXPENCE.. “Kiss"

16 SAVAGE GARDEN “Animal”

WLDIWest Palm Beach, AL
OM: Dave Denver
PD: Jordan Walsh
APD: Dave Vayda
SHERYL CROW “Anything”
JOEY MCINTYRE “Stay"

KKRD/Wichita, KS

PD: Jack Oliver

MD: Craig Hubbard
SIXPENCE.. “Kiss™
EVERLAST "Like"

WBHT/Wilkes Barre, PA
PD: Mark McKay
MD: Mark McCarthy
2PAC “Changes™
JOEY MCINTYRE “Stay™
SAVAGE GARDEN “Animal™
MADONNA “Matters™
SWEETBOX “Make™
FUEL “Shimmer”

WKRZ/Wilkes Barre, PA
PD: Tony Banks
APO/MD: Jerry Padden
WHITNEY HOUSTON“Heartbreak”
MONICA “Angel”
SHERYL CROW “Anything”

WSTW/Wilmingten, DE
PD: John Wilson
APD/MOD: Mike Rossi
10 FUEL “Shimmer”
1 TLC*“Scrubs®

MADONNA “Matters™

KFFM/Yakima, WA

Interim PD: Rik Mikels

Interim MD: Eddie Lane
JENNIFER PAIGE "Sober”

WYCR/York, PA
OM: Rick McCauslin
PD: Davy Crockett
MD: Sally V.

TLC “Scrubs”

FUEL “Shimmer”

LENNY KRAVITZ “Fiy"

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Justine Thomas
14 STARDUST “Music”
CORRS "What”
JAY-Z FIAMIL AND JA “Get”
1000 CLOWNS “Rapper™

154 Total Reporters
154 Current Reporters
148 Current Playlists

Reported Frozen Playlist (3):
WXYV/Baltimore, MD
WKRQ/Cincinnati, OH
WBLI/Long iIsland, NY

Did Not Report, Playlist Frozen (3):
WRZE/Cape Cod, MA
WWST/Knoxviile, TN

KUMX/New Orieans, LA

Moves From CHR/Pop to CHR/Rhythmic (1):
KXME/Honolulu, HI

e — —_— kA |
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FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE

iyl WHTZ/New York KIIS/Los Angeles KzQz/San Frangisco W100/Philadelphia KHXS/Dallas
ﬁj i (2121)1/"239-2300 1007 | | (818) Bas1027 (415) 957-0957 (610) 667-8100 1061 MISSFM | |(214) 891-3400
Poleman/Bryant - Kieley Adams/Scott Bridgman/Towers Cock/Lambert/
Revnolds
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W 2W LW TW IW W W TW IW 2W LW TW W 2W LW TW
33 77 76 76 CHERMBelieve 37 60 75 75 BRANDY/MHave You Ever? 34 46 46 63 BRITNEY SPEARS/..Baby One More... 71 71 91 91 BRITNEY SPEARS/..Baby One More. 44 63 66 68 DIVINE/Lately
23 52 73 76 GOO GOO DOLLS/Slide 45 65 72 74 EAGLE-EYE CHERRY/Save Tonight 53 70 67 61 MONICA/Angel Of Mine 86 86 88 90 WILL SMITHMiami 68 71 70 64 BRITNEY SPEARS!..8any One More.
74 74 73 74 EAGLEEYE CHERRY/Save Tonight 58 76 75 74 BACKSTREET BOYS/AI | Have To Give 34 76 67 60 MARIAH CAREY/I SHl Believe 87 87 83 87 BRANDYHave You Ever? 51 50 50 §9 WILL SMITHMiami
49 53 53 72 SARAH MCLACHLAN/Angel 39 42 47 65 CHER/Believe 65 68 64 60 BRANDY/Have You Ever? 40 40 47 83 BACKSTREET BOYS/AN | Have To Give 69 67 68 57 N SYNC(God..) A Lite.
- 32 36 53 VENGABOYSMe Like To Party! 38 35 44 63 THIRD EYE BLIND/Jumper 67 67 61 59 'N SYNC/(God..) A Litle. 66 66 73 62 NEXT/Too Close 40 40 41 55 BACKSTREET BOYS/AI | Have To Give
56 55 54 §1 WILL SMITHMami 32 30 37 61 'N SYNC/God..) A Littie. 51 54 64 54 SHANIA TWAINFrom This Moment On 56 56 84 49 N SYNCAGod..) A Litte.. 47 46 47 47 VOICES OF THEORY/Say ft
4 34 36 51 DEBORAH COXMNobody's Supposed.. 34 38 58 51 DIVINELately 54 56 61 53 BACKSTREET BOYS/AI | Have To Give - - 42 48 MONICA/Angel Of Mine 39 45 43 45 SHAGGY FUANETAuv e, Luv Me
71 74 73 41 JEWELMands 51 40 64 51 BRITNEY SPEARS..Baby One More.. 36 42 45 51 THIRD EVE BLINDAumper 34 34 47 46 BLACKSTREET & MYA./Take Me There 42 48 46 44 MONIFAH/Touch It
74 72 46 36 THIRD EYE 8LINDAumper 15 18 31 46 SUGAR RAY/Every Moming 43 45 35 44 SHAGGY FAANETLuv Me, Luv Me - - 10 45 MARIAH CAREY/! Sl Believe 46 44 44 43 BLACKSTREET & MYA. /Take Me There
26 34 39 33 BRITNEY SPEARS..Baby One More. 44 44 40 42 98 DEGREES/Because Of You 24 36 44 43 ROCKELLMMen 'm Gone 87 87 48 43 LAURYN HILL/Doo Wop (That Thing) 41 43 48 41 SWEETBOXEverythings. .
31 26 53 31 BACKSTREET BOYS/ANl | Have To Gre 70 69 71 41 WILL SMITHMiami 45 45 44 43 WILL SMITHMiami 41 41 43 43 AALIVAH/Are You That.. 9 31 42 40 CHERMBelieve
- - 18 31 MATCHBOX 20/Back 2 Good 18 26 26 39 GOO GOO DOLLS/Slide 57 55 56 42 EAGLE-EVE CHERRY/Save Tonight 28 28 41 41 MONIFAH/Touch tt 16 13 28 38 MONICAAngel Of Mine
14 25 25 30 MONICAAngel Of Mine 74 72 48 39 SARAH MCLACHLAN/Angel 47 56 55 42 BLACKSTREET & MYA. /Take Mg There 45 45 51 39 EAGLEEYE CHERRY/Save Tonight 45 42 38 37 GO GOO DOLLSAds
42 16 25 30 LAURYN HILL/Doo Wop (That Thing) 58 70 48 39 SWEETBOXEverythings.. 70 54 43 40 98 DEGREES/Because Of You 51 51 50 35 SHAWN MULLINS/Lulaby 48 41 45 32 AALIVAH/Are You That .
47 22 16 30 GO0 GOO DOLLSris - 16 24 34 GARBAGE/Special 35 31 29 39 CHERBelieve 25 25 35 35 OFFSPRING/Pretty Fly (For..) 50 29 29 31 R.KELLY & C. DIONT Your Angel
- - 2 30 SIXPENCE./Kiss Me 28 29 29 28 NEW RADICALS/ou Get What You... 41 36 30 39 SHAWN MULLINS/Lulaby 26 26 35 34 DIVINE/Lately 27 30 26 28 LAURYN HILL/Doo Wop (That Thing)
71 45 44 29 BRANDYMave You Ever? 24 28 29 27 BLACKSTREET & MYA../Take Me There - - 6 34 98 DEGREES/The Hardest Thing 62 62 30 33 SHANIA TWAINFrom This Moment On 23 20 22 24 SWEETBOXU Make M- Love...
33 28 32 29 SUGAR RAYEvery Mommng 16 17 23 24  MONICA/Angel Of Mine 19 38 35 34 VENGABOYSWe Like To Party! 15 15 34 30 DEBORAH COXNobody's Supposed. 29 21 20 21 NASTYBOY KLICK/Lost In Love
31 32 35 27 SHAGGY FUANET/Luv Me, Luv Me -9 11 22 LENNY KRAVITZ/FY Away 61 45 24 29 JEWELMands 41 41 44 29 CHER/Believe 18 18 21 20 2PAC/Changes
30 29 31 27 BLACKSTREET & MYA. /Take Me There - 13 21 21 MEJAAI 'Bout The Money 20 20 31 28 JOEY MCINTYRE/Stay The Same 22 22 28 29 JAV-ZHard Knock Life... 19 19 19 17 DEBORAH COXNobody's Supposed...
27 29 27 26 SHANIA TWAINFrom This Moment On 19 19 21 21 OFFSPRING/Pretty Fly (For..) 21 25 25 25 OFFSPRING/Pretty Ry (For.) - - 18 25 VENGABOYSWe Like To Party! -~ 14 16 16 OFFSPRING/Pretty Fly For..)
44 44 44 24 SHAWN MULLINS/Lullaby 18 17 18 20 DEBORAH COXNobody's Supposed... 35 28 33 23 MADONNANcthing Really... 3 323 24 SWEETBOXU Make My Love.. - - B 15 MEJWAI Bout The Meney
29 21 23 24 ALANIS MORISSETTE/Unsent - - - 17 MADONNANothing Realy... - 13 24 22 TATYANA ALUBoy You Knock Me Out 15 15 22 21 2PAC/Changes - -9 12 MARIAH CAREYA Stl Believe
21 27 24 23 N SYNG/(God..) A Litte... 113 14 17 B*WITCHED/Cest La Vie 1119 17 22 SWEETBOXU Make My Love... < - 15 18 JAY-Z FIAMIL AND JATCan | Get A.. 7 12 12 11 B'WITCHEDCest La Vie
- 17 18 22 EVERCLEARFather Of Mine 9 7 13 13 BLONDIEMaria - - 21 21 JORDAN KNIGHT/Give t To You - - - 17 TLCMNo Scrubs -9 10 10 BEASTE BOYS/Body hovin'
- 118 22 LENNY KRAVITZFY Away - - 10 12 JOEY MCINTYRE/Stay The Same 17 23 21 19 NATALIE IMBRUGLIATom 21 21 18 15 R KELLY & C OIONAm Your Angel - - - 9 TLOMo Scrubs
- - 2 20 JOEY MCINTYRE/Stay The Same 12 10 13 12 BETTER THAN EZRA/A! The Stars - 15 19 17 2PAC/Changes - - - 14 SARAH MCLACHLAN/Angel - - -8 TATYANA ALUBoy You Znock Me Out
18 21 18 18 OFFSPRING/Pretty Fly (For..) - - 8 11 VENGABOYSWe Like To Party! 21 19 11 17 PRAS MICHEL F/ODB../Ghetto Supastar. - - - - SUGAR RAY/Every Moming
13 29 23 16 EOWIN MCCAIN/I Be - - - 10 SAVAGE GARDEN/The Animal Song 14 16 15 16 INOTime After Time - - - . VENGABOYSMe Like To Party!
69 46 23 12 MADONNAThe Power Of.. - - B SIXPENCE./Kiss Me 22 21 17 16 BARENAKED LADIES/One Week
15 20 15 11 MONIFAHTouch t - - 7 TLCMo Sorubs 19 19 18 15 AALIVAH/Are You That .
32 24 27 10 BARENAKED LADIESTts All Been Done - - - 7 MATCHBOX 20/Back 2 Gaod 17 18 18 14 MADONNAFrozen
- - - 2 TLONo Scrubs - - - - MARIAH CAREA Still Believe 21 25 18 14 JENNIFER PAIGECrush
- - - 2 BETTER THAN EZRAVA! The Stars 28 19 14 13 N SYNC/Teann Up My Heart
- - -2 BWITCHED/C'est La Vie 6 12 14 13 SARAH MCLACHLANAngel
42 5 8 10 GOOGOO DOLLSrs
- - - 10 DEBORAH COX/Nobody's Supposed...
5 10 11 9 MONICAThe First Night
14 19 12 7 BEASTIE BOYS/Body Movin'
po MARKET #8 e
WXKS/Boston N WWZZWashington KRBE/Mouston WHYI/Miami STARKG4™ | | wstratana
(781) 396-1430 (703) 522-1041 (713) 266-1000 (954) 463-9299 (404) 261-2970
]Osf'\,\ Ivey/David 0’Brian/Ross Peake/Michaels Roberts/Chio/Poyner ATLANTA Bowen/Ammons
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
IW W W TW IW W W TW W 2W W TW IW W LW TW AW W W TW
62 55 49 64 DAVE MATTHEWS BANO/Crush 48 53 48 50 WILL SMITHMiami 72 68 70 69 CHER/Believe 56 65 60 61 CHER/Believe 61 61 62 62 GOO GOO DOLLYrs
31 44 55 64 BRITNEY SPEARS. Baby One More.. 42 41 43 47 SHAGGY FUANETAw Me, Luv Me 44 50 62 67 WILL SMITH/Miami 57 58 59 58 THIRD EVE BLINO/umper 60 62 60 61 GOO GOO DOLLS/Side
49 49 48 63 EVE 6/nside Out 43 46 47 47 BRITNEY SPEARS..Baby One More... 40 41 46 65 SHERYL CROWMy Favorite Mistake 31 43 57 58 GOO GO0 DOLLS/Shde 61 64 63 61 SHERYL CROW/My Favorite Mistake
59 60 59 63 THIRD EVE BLINO/Jumper 50 42 45 47 DIVINENately 67 66 65 65 EAGLE-EVE CHERRY/Save Tonight 35 35 49 48 DIVINE/Lately 61 60 61 61 EOWIN MCCAINITI Be
59 61 60 62 SARAH MCLACHLANAngel 48 50 45 46 BRANDY/Have You Ever? 23 30 51 60 DIVINE/Lately 48 51 47 46 SHAWN MULLIN/Lulaby 62 59 58 60 MATCHBOX 20Real World
60 60 59 62 GOOGOO DOLLS/Side 51 48 48 46 EAGLE-EYE CHERRY/Save Tonight 60 69 63 49 SWEETBOX/Everythings... 35 38 36 46 DEBORAH COXNobody's Supposed... 59 59 63 60 SARAH MCLACHLAN/Angel
25 41 54 47 JEWEUMands 13 28 28 37 BACKSTREET BOYS/AI | Have To Give 36 38 38 48 BRITNEY SPEARS..Baby One More... 33 37 37 46 BACKSTREET BOYS/AI | Have To Give 38 36 37 40 ALL SAINTSMNever Ever
42 37 43 45 MATCHBOX 20/Back 2 Good 40 42 39 36 SHAWN MULLINS/Lullby 34 48 47 44 BLACKSTREET & MYA./Take Me There 26 27 34 38 MARIAH CAREY/ Stil Beive 39 35 37 30 EAGLE-EYE CHERRY/Save Tonight
35 29 30 38 SUGAR RAY/Every Moming 28 39 43 36 ROCKELLMhen 'm Gone 30 44 42 44 NEW RADICALS/You Get What You... 28 37 37 38 NEW RADICALSMou Get What You. 25 28 36 39 BARENAKED LADIES/Its Al Been Done
30 38 47 38 CHER/Believe 45 38 35 35 JEWEUHands 38 42 44 42 SHAGGY FUANETAuv Me, Luv Me 37 38 41 38 BRITNEY SPEARS/...Baly One More... 34 29 31 38 ALANIS MORISSETTE:Unsent
23 30 36 37 LENNY KRAVITZFY Away 30 29 19 34 BLACKSTREET & MYA./Take Me There 44 47 40 41 MATCHBOX 20/Back 2 Good 32 34 35 37 MONICA/Angel Of Mine 37 40 37 37 EVERYTHINGHooch
39 35 42 36 BARENAKED LADIES/tts All Been Done 34 33 30 33 BARENAKED LADES/tS Al Been Done 21 23 37 39 MONICA/Angel Of Mine 32 34 32 36 BRANDYMave You Ewer? 31 34 38 36 EVE &/nside Out
16 15 13 26 °N SYNG/God..) A Litte... 22 27 28 33 JANET/Every Time 20 22 30 38 SUGAR RAY/Every Moming 43 42 44 35 EAGLE-EYE CHERRY/Save Tonght 33 35 37 36 SHAWN MULLINS/Lulkby
19 24 29 26 EVERCLEARFather Of Mine 42 39 33 32 N SYNC/(God..) A Litte.. 68 65 49 38 SHAWN MULLINS/Lullaby 22 34 38 35 STARDUSTMusic Sounds.. 24 32 41 35 NEW RADICALS/You Gat What You...
24 23 29 25 EAGLE-EVE CHERRY/Save Tonight 23 31 33 28 CHER/Believe 44 46 36 36 BRANDYHave You Ever? 14 16 24 28 SARAH MCLACHLANAngel 30 36 32 34 LENNY KRAVITZFly Avay
- - 20 24 TLCNo Scrubs 26 29 29 25 NEW RADICALSMou Get What You.. 41 37 34 34 GOO GOO DOLLS/Slide 56 57 38 28 JEWEL/Hands 38 33 35 34 JEWELMands
37 55 39 22 SHAWN MULLINS/Lullaby - - 21 21 G0O GOO DOLLS/Slde 60 59 38 33 SARAH MCLACHLAN/Angel 8 18 24 24 GARBAGE/Special 33 35 35 34 THIRD EYE BLIND/umper
26 30 22 21 JOEY MCINTYRE/Stay The Same 18 18 23 20 MARY GRIFFINKnock On Wood 40 34 37 32 EVERCLEAR/Father Of Mine 13 20 25 24 SUGAR RAY/Every Morning 35 35 36 33 HOOTIE./N Wil Wait
17 19 21 21 BETTER THAN EZRA/A The Stars 8 20 21 20 TATYANA ALUBoy You Knock Me Out 38 38 36 31 LAURYN HiLL/Doo Wop (That Thing) 14 21 21 23 HOLEMalibu 32 27 30 31 SHANIA TWAINFrom “his Moment On
20 22 26 19 NEW RADICALS/ou Get What You.. - - - 20 TLCNo Scrubs - 23 32 29 MACONNANothing Really. © - 12 23 BARENAKED LADIESs Al Been Done - 25 30 30 SUGAR RAY/Every Moming
-6 10 18 MARIAH CAREY/ Stil Belive -~ 13 19 19 MARIAH CAREY/ Stil Befieve - - - 26 BETTER THAN EZRAAL The Stars - - 16 22 MADONNANotung Really. - - 27 29 CHERMBelieve
21 21 25 18 COLLECTIVE SOULRun 26 20 19 19 VOICES OF THEORY/Say It 57 43 45 24 JEWELMands 11 17 18 21 MATCHBOX 20/Back 2 Good 24 26 27 28 FASTBALLFire Escape
22 22 21 18 ALANIS MORISSETTEUnsent 9 21 18 17 DEBORAH COXMNobodys Supposed. 19 15 23 21 OFFSPRINGPretty Fy (For..) 15 14 17 18 ALANIS MORISSETTE/Unsent 23 29 27 27 MATCHBOX 20/Back 2 Good
18 15 15 16 ROD STEWART/Fath Of The Heart - - 12 15 JOEY MCINTYRE/Stay The Same 24 26 24 21 BARENAKED LADIES/its All Been Oone - - - 15 JORDAN KNIGHT/Gne It To You - - - 27 SAVAGE GARDENThe anmal Song
19 21 18 14 BRANDYMawe You Ever? 10 13 17 14 VENGABOYSW Like To Party 19 19 22 21 JOEY MCINTYRE/S@y The Same 18 17 12 14 B*WITCHED/Cest La Vie 20 20 22 22 BRITNEY SPEARS..Baby One More..
- - 9 13 BLESSID UNION../Hey Leonardo - -7 13 8°WITCHEO/Cest La Vie - - 7 19 DEBORAH COXNobody's Supposed... 12 8 14 14 LAURYN HILL/Doo Wop (That Thing) 26 25 30 21 'N SYNC/(God..) A Litt=.
-~ - 6 13 B*WITCHED/Clst La Vie 14 9 11 13 2PAC/Changes < - - 17 JAY-Z FIAMIL AND JATan | Get A. 17 15 14 14 OFFSPRING/Pretty Fly (For..) - - 19 20 COLLECTIVE SOULRwt
- - - 13 SAVAGE GARDEN/The Anmal Song 15 14 16 13 SWEETBOXU Make My Love.. - - - 16 EVERLASTAWNat ifs Like 13 15 13 13 BETTER THAN EZRA/A! The Stars 23 19 22 19 EVERCLEARFather Of “ine
12 11 11 13 HOLEMalibu 16 22 17 13 EVE 6/Inside Out 7 12 14 15 HOLEMalbu -4 13 12 WHITNEY HOUSTON/Heartbreak Hotel 7 10 11 12 SEMISONIC/Secret Smile
5 5 7 13 SIXPENCE.JKiss Me 15 13 15 11 OFFSPRING/Pretty Fly (For.) 11 16 21 15 GARBAGE/Special - - - 11 SAVAGE GARDEN/The Animal Song 6 12 12 12 KHALEELNo Mercy
17 15 11 11 BACKSTREET BOYS/AV | Have To Gne 34 20 22 11 98 OEGREES/Because Of You 26 19 22 13 ALANIS MORISSETTEAnsent - - - 10 COLLECTIVE SOULRun 11 11 10 9 DAVE MATTHEWS BAMD/Crush
- 8 10 11 GARBAGE/Special 5 11 7 8 STARDUSTMusic Sounds.. © - - 10 SIXPENCE../Kiss Me - - - 10 TLCMo Seruds - - 9 9 JOHN & RIMESMiten In The Stars
- - 5 9 MACONNANothing Really. 7 B 9 5 BEASTEE BOYS/Body Movin' 15 12 14 8 BEASTIE BOYS/Body Movin' 9 11 18 10 2PAC/Changes - - - 8 SHERYL CROW/Anything But Down
6 5 5 6 JENNIFER PAIGE/Sober - - - 4 MONICA/Angel Of Mine 21 14 10 8 ‘N SYNCAGod..) A Litte... 5 11 12 9 JOEY MCINTYRE/Stay The Same - - - B EVERYTHING/Good Thing
- - - 5 SHERYL CROW/Anything But Down - - - - ORU HILUThese Are The Times - - - - DRGY/Blue Monday 9 8 7 8 JENNFER PAIGE/Sober - - - - SIXPENCE../Kiss Me
- - - - FUEL/Shimmer - - - - SAVAGE GARDEN/The Ammal Song - 5 B B SEMISONIC/Secret Smile
- - 5 8 MEJAAI ‘Bout The Money
© = -7 JAYZ FIAMIL AND JACan | Get A..
- - - 5 TOMMY HENRIKSEN/I See The Sun
- - - 5 SHERYL CROW/Anything But Cown
KBKS/Seattle ;%"a”/‘ 1ZONA'S KPTY/Phoenix KHTS/San Diega B KDWB/Minneapolis KS12/St. Louis
(206) 282-5477 4 a‘AET‘l (602) 423-9255 (619) 291-9191 (612) 340-9000 (3°4) 692-5100
Preston/Anthony TSI BTATION Kennedy/ Laird/Hayes ’a’.j Maorris/Davis Kadugi/Stevens
"Dead Air” Dave
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW W W TW 3W W LW TW 3IW W W Tw IW W LW TW
66 65 63 66 EAGLE-EYE CHERRY/Save Tonight - 59 99 99 EMINEMMy Name Is 80 B0 79 85 WILL SMITHMarmi 68 68 71 67 WILL SMITHMiam 70 71 67 72 BRANOY/Have You Ever?
63 62 61 66 EVE 6/nside Out 71 73 99 99 EVERLASTAVRat It Like 78 75 B0 80 MONIFAH/Touch It 47 46 68 67 GO0 GOO DOLLS/Sice 66 68 71 70 MONIFAH/Touch it
66 65 62 64 GOO GOO DOLLS/Side 72 70 73 73 EVE 6finside Out 77 81 79 80 LAURYN HILL/Doo Wop (Thiat Thing) 32 63 67 64 DIVINE/Lately 7170 70 70 WILL SMITHMiami
64 65 62 63 SARAH MCLACHLAN/Angel 99 99 72 73 LIMP BIZKIT/Faith 77 76 76 79 BRANDYMave You Ever? 63 67 66 64 BRANDYMave You Ever? 46 43 49 69 CHER/Believe
30 46 46 62 SIXPENCE./Kiss Me - 58 63 72 SUGAR RAY/Every Moming 32 36 53 77 ‘N SYNC/(God..) A Litte.. 64 66 65 63 SARAH MCLACHLAN/Angel 69 71 71 69 SHAGGY FANETALUv Me, Luv Me
42 36 44 62 SUGAR RAY/Every Moming 99 99 72 71 OFFSPRINGPretty Fly (For.} 42 44 55 46 BRITNEY SPEARS/..Baby One More.. 61 41 48 48 N S¥NC/(God..) A Little... 50 52 51 61 BRITNEY SPEARS..Baby One More..
66 66 40 58 JEWELMands 72 72 71 70 EVERCLEARFather Of Mine 19 21 39 43 MONICAThe First Night 45 48 48 46 98 DEGREES/Because Of You 55 59 65 58 EAGLE-EYE CHERRY/Save Tomght
65 67 60 50 THIRD EYE BLIND/AJumper 46 48 57 57 FLYS/Got You (Where..) 19 18 43 42 MONICA/Ange! Of Min 45 33 46 46 LAURYN HILL/Doo Wop (That Thing) 50 49 50 §1 LAURYA HILL/Doo Wip (That Thing)
50 46 61 49 LENNY KRAVITZFY Away 59 56 72 56 BARENAKED LADIES/One Week 45 45 58 40 FATH EVANS/Love Like This 31 45 45 44 BACKSTREET BOYS/AI | Have To Give 20 19 5 48 BLACKSTREET & MYZ../Take Me There
33 43 47 49 CHER/Beleve - - 43 §6 GOO GOO DOLLS/Side 45 40 44 38 EVE 6/nside Out 40 44 47 44 LAURYN HILL/Can' Take My.. 41 43 44 46 MONICA/Angel Of Mir=
31 49 50 46 BRITNEY SPEARS.. .Baby One More... 57 65 §7 56 GOO G0O DOLLS/Ms 33 34 45 37 SWEETBOX/Everythings.. 67 66 46 44 SHAGGY FUANET/Lv Me, Luv Me 34 45 44 45 SARAH MCLACHLANAngel
67 66 62 45 SHAWN MULLINS/Lullaby 4 48 53 24 2PAC/Changes 36 35 31 33 DIVINELately 47 21 32 33 THIRD EYE BLIND/Jumper 14 20 34 42 LENNY KRAVITZFly Away
47 47 48 44 CAKEMNever There 31 29 27 24 MO THUGS FAMILY/Ghetto Cowboy 33 31 34 33 SHAWN MULLINS/Lutiaby 44 29 27 33 EAGLE-EVE CHERRY/Save Tonight 31 41 44 40 ALANIS MORISSETTE/Unsent
46 39 44 43 BLONDEMaria 33 29 27 24 NATAUE IMBRUGLIATTom - - 12 31 SUGAR RAY/Every Moming 6 24 22 32 SUGAR RAY/Every Moming 31 30 29 38 MATCHBOX 20/Back Z Good
34 33 34 40 ALANIS MORISSETTEMUnsent 32 26 25 24 SEMISONIC/Closing Time 38 40 32 30 THIRD EYE BLIND/Jumper 31 34 32 31 BRITNEY SPEARS..Baby One More. 28 40 5 38 MARIAH CAREY/ Stil Bebeve
47 41 39 39 EVERCLEARFather Of Mine 56 31 23 24  AEROSMITH/ Don't Wart To... 34 31 31 30 EAGLE-EYE CHERRY/Save Tonight 8 27 27 28 MONICA/Angel Of Mine 13 17 25 37 JOEY MCINTYRE/Stay The Same
- 34 38 39 GARBAGE/Specal 32 24 28 23 HARVEY DANGERfFlagpoke Sitta - - 29 29 BACKSTREET BOYS/AI | Have To Give 29 32 28 27 NEXToo Close 28 18 19 34 EVERCLEARfFather Of Mine
32 34 34 39 MATCHBOX 20/Back 2 Good 34 27 28 22 HOME GROWNSurfer Girl 25 26 28 28 SWEETBOXU Make My Love... 25 29 30 27 JANET/Every Time 42 33 34 33 DIVINELately
44 43 32 37 BARENAKED LADIESALS All Been Done 32 29 26 22 MARCY PLAYGROUND/Sex And Candy - - 30 26 WHITNEY HOUSTONMeartbreak Hotel 24 29 29 25 EVE Bnside Out 26 32 33 32 SUGAR RAYEvery Mcming
24 29 24 34 BETTER THAN EZRA/A The Stars 34 30 26 22 PUFF DADDY FA. PAGE/Come Wih Me 22 23 26 25 BLACKSTREET & MYA../Take Me There 27 27 27 25 MONIFAHTouch It 46 47 48 30 GOO GOO DOLLS/Siide
- - 3 33 SHERYL CROW/Anything But Down 3127 21 22 CYPRESS HILL/Tequia Sunnse 26 27 23 24 JEWELMands 8 11 23 24 JOEY MCINTYRE/Stay The Same 37 32 41 29 THIRD EYE BLIND/Jumper
42 40 42 33 BARENAKED LADIES/One Week 28 26 24 20 CYPRESS HILUON Greenthumb 60 59 29 24 SARAH MCLACHLAN/Angel 26 25 28 24 SHAWN MULLINS/Lullaby 15 17 20 26 DEBORAH COX/Nobocy's Supposed.
39 31 39 32 COLLECTIVE SOULRun 56 30 21 20 BEASTIE BOYS/ntergalactic - - 27 23 CHER/elieve 9 25 26 24 VOICES OF THEORY/Say It - 8 26 MADONNAMNothing Realy..
5 3 - 32 NEW RAOICALSNou Get What You. 19 18 20 13  EVERCLEAR! Will Buy You.. 31 31 25 23 GOO GOO DOLLS/Siide 27 27 25 24 CHERMBeliewe 27 30 25 25 EVE 6nside Out
38 36 25 28 MATCHBOX 20/Real World 33 10 10 8 INSANE CLOWN POSSE/Ciown Mix 12 11 25 22 LENNY KRAVITZY Away 24 29 29 23 BLACKSTREET & MYA./Take Me There - - - 23 PRAS MICHEL F/ODB /Ghetto Supastar.
28 35 27 27 HOLEMalbu 8 10 10 8 BARENAKED LADIESts Al Been Done - - 30 21 GARBAGE/Specal 23 21 23 22 OFFSPRING/Pretty Fly (For.) - 12 12 22 VENGABOYSMe Like To Party!
2 20 27 27 EVERLASTMMat Its Like 23 10 9 7 INSANE CLOWN POSSEHals Of lusions 24 21 21 21 OFFSPRING/Pretty Fly (For. ) - 27 22 22 MATCHBOX 20/Back 2 Good 26 27 26 21 BACKSTREET BOYS/A: | Have To Gre
- - 5 27 SAVAGE GARDENThe Anmal Song 4 4 4 4 LONDON BUS STOP./Nou Ant Seen. - - 9 19 TLCNo Scrubs 27 10 19 19 SHANIA TWAINFrom This Moment On 18 17 19 21 B'WITCHED/C'est La Je
- - 22 27 MY FRIEND STEVE/Charmed 3 4 4 4 LENNY KRAVITZFly Away 11 12 22 19 2PAC/Changes 28 12 15 16 AALIYAH/Ar You That.. - 510 20 SWEETBOXU Make My Love.
- - 24 25 WMADONNANothing Really. 3 4 4 4 BEASTIE BOYSBody Movin' 9 11 17 18 DRU HILL/These Are The Times 5 8 15 15 SEMISONIC/Secret Smile - - 5 18 JAY-Z F/AMIL AND JAGan ! Get A..
- - 20 25 SEMISONIC/Secret Smile - 3 3 3 SWEETBOXU Make My Love. - - - 18 VENGABOYSMe Like To Party! 9 10 12 13 2PAC/Changes 16 20 22 18 OFFSPRING/Pretty Fiy (For )
38 16 18 22 ALANIS MORISSETTE/Thank U - 3 3 FLEMING & JOHN/The Peart - = - 17 MARIAH CAREYA Stil Believe 13 10 9 10 B*WATCHED/Cest La Vie - - 6 16 SIXPENCE./Kiss Me
28 27 17 20 OFFSPRING/Pretty Fly (For. ) - - - 1000 CLOWNS/(Not The) Greatest. 10 12 19 17 B'WITCHED/Cest La Vie 5 13 7 9 ACANIS MORISSETTE/Unsent 17 15 19 16 2PAC/Changes
19 22 20 19 FASTBALUThe Way - - - 16 EMINEMMy Name Is - - 7 9 DEBORAH COXNobodys Supposed.. 24 21 18 15 JEWELHands
14 17 20 19 ALANIS MORISSETTEUninvited 7 10 13 12 JOEY MCINTYRESStay The Same - - - 7 TUCNoScrubs 35 20 19 15 N SYNC/God..) A Lite
35 35 21 19 GOO GOO DOLLS/ns 8 13 15 12 KHALEELNo Merry 710 6 6 LENNY KRAVITZFY Away - - - 13 EMINEM/My Name Is
18 22 18 18 NATALE IMBRUGLIATom -~ - - 11 SAVAGE GARCENThe Animal Song - - 5 6 HOLEMaibu 8 12 14 13 COLLECTIVE SOUL/Run
18 20 19 18 EOWIN MCCAINIY Be 32 32 16 11 JENNIFER PAIGE/Sober - B 9 6 SWEETBOXU Make My Love... 14 15 14 12 DRU HILUThese Are The Times
26 20 14 16 ALL SAINTS/Never Ever 9 10 16 11 EVERLASTMhat its Like - - 7 5 BETTER THAN EZRAVAL The Stars 22 26 18 10 R.KELLY & C. DION#m Your Angel
17 19 16 16 EVERCLEART Will By You.. - - - 11 3R STOREEM Eves - - - 5 WHITNEY HOUSTONMeartbreak Hotel - 5 7 8 GARBAGE/Speci

_________vnany amaricanradiohictary com


www.americanradiohistory.com

58 R&R February 19, 1999

CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FORALL CHR/POP REPdRTERS ONR&R ONLINE

== = L | [wszz/Pittsburgh WFLZ/Tampa WZJM/Cleveland KKRZ/Porfland, OR WKFS/Cincinnati
o= S5 | |1 9209400 ﬂz (813) 830-9393 (216) 621-9300 (503) 226-0100 (513) 621-9326
today's hit music Clark/Edgar/Hartwell I'| | Harns/Domino Eubanks/Jackson Austin/Quest Phillips
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW TW IW 2W LW TW IW W LW Tw IW W LW IW 2W LW TW
32 41 58 61 BRANDYHave You Ever? 47 45 56 79 GOO GO0 DOLLS/Shde 60 58 61 65 BLACKSTREET & MYA. /Take Me There 70 71 70 70 SARAH MCLACHLAN/Angel 52 50 56 78 LENNY KRAVITZFly Away
57 58 57 §1 GOO GOO DOLLS/Side 74 72 75 75 MONIFAHTTouch It 52 63 63 62 BRITNEY SPEARS/..Baby Dne More.. 49 53 53 65 BRITNEY SPEARS/. Bay Dne More... 83 81 81 77 BACKSTREET BOYS/AI I Have To Gie
35 36 40 60 SHANIA TWAINFrom This Moment On 74 73 72 70 WILL SMITHMiami 54 58 56 59 BACKSTREET BOYS/AI | Have To Give 66 73 70 62 WILL SMITHMami 81 81 81 77 DIVINEALately
23 34739 52 R.KELLY & C. DIONTm Your Angel 69 78 75 66 N SYNC/(God..) A Litte. 57 56 57 58 BRANDYMave You Ever? 69 71 59 61 EAGLE-EYE CHERRY/Save Tonight 80 76 80 75 ‘N SYNCAGod.) A Litte..
53 55 52 48 SARAH MCLACHLANAnge! 48 47 52 54 BRITNEY SPEARS/..Baby One More.. 41 43 55 57 N SYNG/God..) A Litte.. 50 47 63 60 GOO GOD DOLLS/Side B3 81 81 75 EVE Gnside Out
28 36 33 45 MATCHBOX 20/Back 2 Good 22 25 41 50 MONICA/Angel Of Mine 55 58 58 53 WILL SMITHMiami 73 71 73 60 SHAGGY FAUANET/LIv Me, Luv Me 66 34 36 70 SARAH MCLACHLAN/Angel
50 54 51 42 SHAWN MULLIN/Lulaby 53 46 45 44 SARAH MCLACHLAN/Angel 39 47 43 48 CHER/Believe 37 44 48 60 CHERMBelieve 43 50 57 70 EVERCLEAR/Father Of Mine
17 18 25 42 BRITNEY SPEARS/..Bahy One More.. 69 77 62 44 BRANDYMave You Ever? 38 37 42 41 LAURYN HILL/Doo Wap (That Thing) 68 71 69 56 BRANDY/Have You Ever? 35 20 28 64 GOO GOO DOLLS/Side
47 42 42 41 EAGLE-EYE CHERRY/Save Tonight 58 37 42 43 QWVINE/Lately 33 36 45 39 JOEY MCINTYRE/Stay The Same - 24 37 47 SUGAR RAY/Every Moming 43 68 76 50 MONIFAH/Touch It
33 55 55 40 EVERCLEARfather Of Mine 41 35 36 43 EAGLE£EYE CHERRY/Save Tonight 43 32 33 38 DIVINE/Lately 42 43 45 44 N SYNC/God..) A Litte. 45 47 50 48 BRANDY/Mave You Ever?
43 50 38 37 THIRD EYE BLINDAumper 41 50 44 43 BLAGKSTREET & MYA. /Take Me There 39 36 34 36 SWEETBOXEverythings.. 28 34 34 37 DIVINE/Lately - 5 23 45 SUGAR RAY/Every Moming
37 35 36 36 EVE &/nside Out 23 34 41 42 B'WITCHEDC'st La Vie 40 40 40 35 MONICAAngel Of Mine 7 5 14 33 MATCHBOX 2VBack 2 Good 43 52 54 a4 BRITNEY SPEARS/..Baby One More...
36 29 39 36 NEW RADICALSNou Get What You.. 32 28 27 42 BACKSTREET BOYSAI | Have To Give - - - 35 GOO GOD DOLLS/Side 25 26 30 32 MONICA/Angel Of Mine 42 42 44 42 MDNICAAngel Of Mine
19 28 34 35 DIVINELately 27 26 30 38 SUGAR RAY/Every Moming 54 54 42 35 NICOLEMake It Hot 31 32 30 31 BACKSTREET BOYS/AN | Have To Give 44 47 50 40 ALANIS MORISSETTEUnsent
- 21 24 33 BETTER THAN EZRA/At The Stars 36 32 30 35 EVE 6/nside Out 34 38 41 35 SHAWN MULLINS/Lullaby 27 24 17 30 BLACKSTREET & MYA./Take Me There 13 34 41 39 NEW RADICALSYou Get What You.
27 32 32 32 LENNY KRAVITZRy Away 37 32 33 33 NEW RADICALSMou Get What You. 17 38 42 35 SUGAR RAY/Every Moming 45 38 28 30 SHAWN MULLINS/Lulaby 76 78 86 38 BLACKSTREET & MYA./Take Me There
28 25 27 30 SUGAR RAY/Every Moming 7 22 29 32 SWEETBOXU Make My Love. 36 37 37 32 DFFSPRING/Pretty Fy (For. ) 20 28 28 28 NEXT/Too Close B2 81 83 32 OFFSPRING/Pretty Fy (For..)
- 8 24 27 HOLEMalby 33 29 30 31 ALANIS MORISSETTE Unsent - - 23 31 MADDNNANothing Really.. - - - 28 TLGNo Scubs 29 34 32 30 WILL SMITHMiami
22 27 27 27 KHALEELNo Mercy 39 30 31 30 SHAWN MULLINS/Lullaby - 15 26 29 WHITNEY HOUSTONMeartbreak Hotel 30 28 30 27 SHERYL CROW/My Favorite Mistake 28 25 28 29 2PAC/Changes
23 26 26 27 ALANIS MORISSETTE/Unsent 29 58 42 29 SHAGGY FUANETAwv Me. L Me 20 27 23 29 SWEETBOXU Make My Love.. 44 42 33 27 THIAD £YE BLIND/Jumper 39 25 25 19 MATCHBOX 2WBack 2 Good
29 28 30 26 AALIVAH/Ae You That. 24 27 27 29 SHERYL CROWMy Favorte Mistake 26 27 27 28 DEBDRAH COXNobody's Supposed... 27 32 29 27 OFFSPRING/Pretty Fly (For.) 7 8 8 17 DAVE MATTHEWS BAND/Crush
20 20 20 20 CHER/Believe 26 18 23 28 MATCHBOX 20/Back 2 Good 25 35 27 28 SARAH MCLACHLANAngel 27 32 28 26 LAURYN HILL/Doo Wop (That Thing) < - 7 11 MEJNAI'Bout The Money
- - - 20 MONICA/Angel Of Mine 1118 23 27 CHER/Believe 24 35 35 28 BWITCHEDC'est La Vie - - 1225 MARIAH CAREYA St Believe 7 1110 10 BWITCHEDC'est La Vie
26 32 30 18 BARENAKED LADIES/ts All Been Done 2525 32 24 BRIAN MCKNIGHT/Anytime 25 30 23 26 DAU HILL/These Are The Times 28 23 26 22 MONIFAH/Touch It 13 9 B 9 DEBDRAH COXNobody's Supposed..
- - - 15 SHERYL CROW/Anything But Down 20 15 15 23 HOUSTON & CAREYAhen You Befieve.. - - - 25 TLONo Scrubs 45 33 38 22 98 DEGREES/Because Of You - 5 6 7 DAU HILLThese Are The Times
13 12 16 14 N SYNC/{God..) A Litte.. - - - 21 GARBAGE/Special < - - 21 VENGABOYSMe Like To Party! 17 14 17 16 LENNY KRAVITZFly Away < - -7 EMINEMMy Name Is
< -1 14 WILL SMITHMiami 35 33 28 21 THIAD EYE BLINDAumper 18 20 24 21 2PAC/Changes - 24 25 15 TOMMY HENRIKSEN! See The Sun 13 11 11 7 BETTER THAN EZRA/A! The Stars
- - - - COLLECTIVE SOULRun - - 8 18 DRU HiLL/Mhese Are The Times - 16 18 18 MARIAH CAREYA St Believe <= - 13 SAVAGE GARDENThe Animal Song 6 11 11 7 CHERMBelieve
<+ - - GARBAGE/Specil 17 19 19 17 OFFSPRING/Pretty Fly (For.) <+ - 17 SAVAGE GAROENThe Anmal Song 45 45 34 12 JEWELMands - - 5 6 3AD STOREE/H Ever
< - - - EVERLASTMhat Hts Like -6 12 15 JOEY MCINTYRE/Stzy The Same S - 13 JAYZ FAMIL AND JACan | Get A -~ - 5 10 TATYANA ALUBoy You Knock Me Out 7 11 6 6 MARIAH CAREYA Siil Believe
6 8 15 15 JENNIFER PAIGE/Sober 4 14 13 3RD STOREE/ Ever 15 10 10 10 2PAC/Changes 6 9 6 6 SEMISONIC/Secret Smile
9 15 19 14 MARIAH CAREYA St Befive < - - - 1000 CLOWNS/Not The) Greatest. 5 5 8 9 JOEY MCINTYRE/Stay The Same - - 5 5 HDLEMaliby
1117 17 12 RKELLY & C DIONTM Your Angel 5 6 10 8 ALANIS MORISSETTEAUnsent © - 6 5 JOEY MCINTYRE/Stay The Same
6 8 7 9 HOLEMaliby -~ - -7 WHITNEY HOUSTONHeartbreak Holel - = - 5 WHITNEY HOUSTONHearbreak Hote
- - 5 B 3AD STOREE/ Ever 6 6 6 6 BETTER THAN EZRA/AI The Stars © - - 5 TLCMNo Scubs
8 8 O 8 BETTER THAN EZRA/A! The Stars - 5 6§ 6 HOLEMalibu - - - 5 EVERLASTAat fis Like
- - - B WHITNEY HOUSTONHeartbreak Hotel 6 7 5 5 BWITCHED/Cest LaVe <+ = . SAVAGE GARDENThe Anmal Song
8 9 9 8 DAVEMATTHEWS BAND/Grush - - - 5 DEBORAH COXNobady's Supposed... <+ - - MADONNAMthing Realy..
7 7 8 7 2PACKChanges < - - - SHERYL CROW/Anything But Cown
8 8 8 7 SEMISONIC/Secret Smile = - - 1000 CLOWNS/(Not The} Greatest.
»

» 101 9 KDND/Sacramente KMXV/Kansas City WXSS/Milwaukee WPRO/Providence WNCI/Columbus, OH
L;‘ *< | |(916) 33¢-7777 (816) 756-5698 (414) 529-1250 (401) 433-4200 M_L:/_.ﬂ,-g (614) 430-9624
e theend | | weedchris k 913 fM Zellner/Dylan Kelly/Martinez Bristol/Mornis e Shannon/Sharpe

. ]
PLAYS ARTIST/TITLE PLAYS ARTIST/HTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/IITLE
IW oW LW TwW W w w T W 2w Lw T IW 2w W TW IW 2W W TW
69 70 70 70 EAGLE-EVE CHERRY/Save Tonight 62 64 64 64 GOO GOO DOLLS/Side 67 58 62 67 LENNY KRAVITZFly Away 61 62 52 60 WILL SMITHMami 48 65 66 68 EVE 6nside Out
67 70 70 70 GOO GOO DOLLS/Side 58 58 58 62 EVE Gnside Out 33 45 63 66 WILL SMITHMami 36 50 51 57 CHER/Believe 50 65 69 66 SARAH MCLACHLAN/Angel
42 66 70 70 BAITNEY SPEARS/..Baby One More. 50 56 56 60 MATCHBOX 2VBack 2 Good 66 67 66 66 EAGLE-EYE CHERRY/Save Tonight 59 60 52 56 SARAH MCLACHLANAngel 34 36 37 64 BRANDYMMave You Ever?
70 68 69 69 ‘N SYNC/God..) A Lite.. 32 32 50 58 BRITNEY SPEARS/. Baby One More. 38 44 63 66 GOO GOO 0OLLS/Side 34 38 40 56 BRITNEY SPEARS/. Baby One More. 39 35 33 63 °NSYNC/(God..) A Litte .
69 68 69 69 WILL SMITHMiam 60 62 62 54 SARAH MCLACHLAN/Angel 28 28 41 65 MONICA/Angel Of Mine 42 52 54 54 BRANDY/Have You Ever? 70 71 73 60 GOO GOO DOLLS/Side
70 69 69 69 BRANDY/Have You Ever? 38 44 52 52 WILL SMITHMiami 40 42 42 43 N SYNCAGod..) A Litte... 33 35 35 52 'N SYNC/(God.) A Litte... 57 70 68 42 BRITNEY SPEARS/..Baby One More.
42 45 44 63 EVE Binside Out 38 40 50 50 LENNY KRAVITZFy Away 41 42 44 43 CAKEMNever There 27 24 51 49 98 OEGREESBecause Of You 20 30 36 39 SUGAR RAY/Every Moming
69 69 69 51 SHAWN MULLINSAullaby 34 34 42 48 SUGAR RAY/Every Moming 39 40 40 42 OFFSPRING/Pretty Fly (For..) 34 35 44 44 EAGLE-EVE CHERRY/Save Tonight 26 38 39 37 MATCHBOX 2VBack 2 Good
42 44 45 45 DIVINE/Lately 34 36 44 44 ALANIS MORISSETTE/Unsent 27 40 43 41 BAITNEY SPEARS...Baby One More. 50 44 41 38 GO0 GOO DOLLS/Sikde 61 34 30 36 EAGLE-EYE CHERRY/Save Toright
44 44 44 45 OFFSPRING/Pretty Fly (For..) 64 60 60 42 EAGLE-EYE CHERRY/Save Tonght 66 65 41 40 MATCHBOX 20/Back 2 Good 26 26 27 38 SUGAR RAY/Every Moming 36 40 39 35 EVERYTHING/Mooch
44 45 45 45 BACKSTREET BOYS/AN | Have To Give 24 24 34 40 BACKSTREET BOYS/AN | Have To Give 39 37 42 40 JEWELMands 8 27 35 37 BACKSTREET BOYS/AI | Have To Give 40 44 42 35 FASTBALL/Fue Escape
27 43 44 45 SUGAR RAY/Every Moming - 18 30 38 CHER/MBelieve 40 44 42 40 DIVINE/Lately 60 60 54 36 THIRD EVE BLIND/umper 41 57 67 34 DIVINEAately
44 46 41 44 THIRD EVE BLINDUumper 30 30 32 32 BARENAKED LADIES/Ms Al Been Done 66 66 66 40 MONIFAHTouch It 59 62 51 35 R KELLY & €. DIONTm Your Angel 16 16 20 34 OFFSPRING/Pretty Fy (For..)
44 42 44 44 MATCHBOX 2WBack 2 Good 10 10 18 28 MONICA/Angel Of Mine 38 42 43 39 BRANDYMHave You Ever? 60 45 39 33 JEWELMands 7 20 24 30 CHERMBelieve
44 42 43 44 BLACKSTREET & MYA./Take Me There 22 22 24 24 SEMISONIC/Secret Smile 27 29 40 39 EVERLASTAWhat its Like 27 26 28 26 BARENAKED LADIESts Al Been Done 13 18 24 30 MONICA/Angel Of Mine
32 32 32 41 JOEY MCINTYRE/Stay The Same - 16 18 22 BETTER THAN EZRAVA The Stars 42 31 29 31 BLACKSTREET & MYA. /Take Me There 24 24 15 22 MARIAH CAREYA Stil Selieve 12 23 33 27 BACKSTREET BOYS/AI | Have To Gre
29 27 30 37 MONICA/Angel Of Mine 14 18 18 20 HOLEMaliby 18 38 23 30 JOEY MCINTYRE/Stay The Same -~ - - 22 SAVAGE GAROENThe Animal Song 25 19 25 27 WILL SMITHMianmi
23 38 45 36 CHER/Believe 18 20 20 16 DAVE MATTHEWS BAND/Crush 27 30 29 29 SUGAR RAVEvery Moming 22 24 24 21 MATCHBOX 20/Back 2 Good 31 30 28 26 MONIFAH/Touch It
14 16 21 31 LENNY KRAVITZ/FYy Away 14 14 14 14 COLLECTIVE SOULRun 27 27 28 28 DAVE MATTHEWS BAND/Crush 23 27 18 19 ALANIS MORISSETTE/Unsent 18 22 28 265 SHERYL CROW/My Favorite Mistake
14 31 28 30 BWITCHED/Cest La Vie 10 12 12 14 JOEY MCINTYRE/Sizy The Same 27 26 26 28 ALANIS MORISSETTEUnsent 11 10 12 17 BETTER THAN EZRA/A! The Stars 50 24 31 25 THIRD EYE BLIND/Jumper
- - 7 27 MADDNNANothing Really. < - - 14 EVERLASTMhat Its Like 28 30 29 28 NEW RADICALSNou Get What You. 20 16 13 17 JOEY MCINTYRE/Stay The Same 67 43 28 23 SHAWN MULLINS/Luliaby
29 29 29 27 BARENAKED LADIES/Its All Been Done - - - 10 SIXPENCE. /Kiss Me 13 16 25 27 BACKSTREET BOVS/AIl | Have To Give 14 15 16 16 JENNIFER PAIGE/Sober 15 18 16 20 BLACKSTREET & MYA. /Take Me There
29 29 29 23 NEW RADICALSNou Get What You. 77 7 T JENNIFER PAIGE/Saber 29 12 27 27 MARIAH CAREY/I Stil Beliove 10 18 13 16 MONICAAngel Of Mine 15 19 16 17 ALANIS MORISSETTEAInsent
46 45 43 22 LAURYN HILUDoo Wop (That Thing) - - 7 7 EVERYTHING/Good Thing 15 29 29 27 BARENAKED LADIESts Al Been Done - 10 17 15 COLLECTIVE SOUL/Run 8 13 16 16 BETTER THAN EZRA/A! The Stars
69 48 45 21 98 DEGREES/Because Of You - - - 22 SIXPENCE. Kiss Me 10 10 12 15 LENNY KRAVITZ/Fly Away 44 23 32 15 JEWELMands
- - 5 21 JORDAN KNIGHT/Giw it To You 14 12 13 21 CHER/Believe 15 15 14 15 DAVE MATTHEWS BANDICrush - 7 15 15 SEMISONIC/Secret Smile
120 25 21 SWEETBDXU Make My Love... 16 18 20 20 BETIER THAN EZRA/AL The Sars 13 15 23 14 DIVINE/Lately -~ - - 13 SHERYL CROW/Anythng But Down
- 18 20 20 BLONDIEMana 16 16 19 20 JAY-Z AMIL AND JACan | Get A . -7 12 13 HOLEMalibu - - - 13 SAVAGE GARDEN/The Anmal Song
7 9 14 18 DRU HILUThese Are The Times 15 17 18 19 DEBORAH COXNobody's Supposed. 13 16 15 13 SIXPENCE. /Kiss Me 34 28 25 11 SHANIA TWAINFrom This Moment On
- 16 25 18 STARDUSTMusic Sounds.. - - 17 19 FUEUShimmer - - 9 12 B'WITCHED/Cest La Vie © =7 11 JOEY MCINTYRE/Stay The Same
- - 1 15 EVERCLEARfather Of Mine 16 15 20 17 COLLECTIVE SOULRun 10 14 15 12 BLACKSTREET & MYA./Take Me There - -7 18 ORU HILL/Mhese Are The Times
22 29 22 14 ALANIS MORISSETTEUnsent 17 20 18 16 2PAC/Changes 10 14 12 12 OFFSPRING/Pretty Fy (For.) 12 10 12 10 LENNY KRAVITZFly Away
14 29 14 14 JENNIFER PAIGE/Sober 17 16 19 16 SEMISONIC/Secret Smile 12 12 11 11 EVERCLEAR/Father Ol Mine - - -8 SIXPENCE../Kiss Me
- - - 14 SAVAGE GARDENThe Animal Song - 18 19 13 GARBAGE/Specal - - - '8 DEBORAH COXNobody's Supposed. 33 43 31 8 NEW RADICALS/You Get What You .
19 12 10 BETTER THAN EZRA/A! The Sars - 15 17 13 DAU HILL/These Are The Times 6 910 8 FYSGot You (Where ) 8 16 21 8 KHALEELNo Mery
7 7 8 9 SARAH MCLACHLANAnge! © - - - WHITNEY HOUSTONHeartbreak Hotel - - 7 7 JOHN & RIMESMiiten In The Stars - - - 8 GARBAGE/Specia
- - - B SEMISONIC/Secret Smile - - - - TLCMNo Scrubs - - - 7 CORRSMWhat Can | o 8 12 12 7 JENMFER PAIGE/Sober
- - - 1 TLCNo Scrubs - - - HDLEMatibu <+ =7 MEJWAI'Bout The Money - - - 7 BWITCHEDICst La Vie
- = - - MADDNNAMNothing Really. 8 7 7 7 EVERCLEAR/Father Of Mine
- - - - SEMISONC/Secret Smie 32 16 13 7 BARENAKED LADIES/LS Al Been Done
MARKET #38
e B b T
' T FI-O. . . KXXM/San Antonio KZHT/Salt Lake City WROX/Norfolk WNKS/Charlotte WZPL/Indianapolis
. (210) 736-9700 (801) 908-1300 (757) 640-8500 (704) 331-9510 (317) 816-4000
Yoday's Bast Music! Kelty/James Summers/Mclartney L Thorman OB 1FM McCormick Glerdrum/Decker
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW Tw IW W W TW IW W LW TW IW W W TW IW 2W W TwW
78 79 78 78 MATCHBOX 20/Back 2 Good 71 70 68 73  MATCHBOX 20/Back 2 Good 52 86 74 72 MONICAAngel Of Mine 31 39 48 59 BRITNEY SPEARS .Baby One More 65 57 62 B4 SHAWN MULLINS/llaby
56 72 78 78 SARAH MCLACHLAN/Angel 75 74 77 73 BRITNEY SPEARS/..Baby Dne More 44 68 74 71 BACKSTREET BOYS/AI | Hawe To Give 55 59 59 58 WILL SMITHMami 64 61 63 61 EAGLE-EYE CHERRY/Save Tonight
2 26 66 78 JEWELMands 49 51 73 73 BRANDY/Have You Ever? - - 51 71 EMINEMMy Name Is 54 45 54 58 EAGLEEYE CHERRY/Save Tonight 64 62 53 61 EVERYTHINGHooch
78 78 78 78 EAGLEEYE CHERRY/Save Tonight 25 24 66 72 WILL SMITHMami 88 87 69 70 BOYZ I MEN Will Get These 35 41 44 57 JEWELMands 61 60 50 &1 BARENAKED LADIES/One Week
78 78 78 77 SHAWN MULLINS/Lullaby 33 34 47 64 DWVINELatel 88 87 74 69 R KELLY & C. DIONTM Your Angel 20 28 44 57 BACKSTREET BOYS/AI | Have To Gne 65 63 67 59 SARAH MCLACHLANAngel
78 60 54 565 THIRD EYE BLIND/Jumper 72 69 61 50 SARAH MCLACHLAN/Ange! - 13 31 68 WHITNEY HOUSTONMHearthreak Hotel 25 33 42 56 GOO GOO 0OLLS/Side 35 35 33 47 SUGAR RAY/Every Moming
78 78 60 54 BRITNEY SPEARS/. Baby One More. 31 34 45 46 GO0 GOO DOLLS/Side 87 74 67 67 BRANOYHave You Ever? 56 60 57 55 BRANDYHave You Ever? 48 42 43 42 AKELLY & C. DIONFM Your Angel
54 57 57 54 EVERCLEAR/Father Of Mine 29 22 44 45 THIAD EYE BLINDAumper 48 62 46 67 DEBORAH COXMNobody's Supposed 57 55 45 37 SARAH MCLACHLAN/Angel 42 41 41 42 JEWELMands
53 59 53 53 SUGAR RAYEvery Moming 34 47 51 44 CHERBeheve 85 75 61 67 QFFSPRING/Pretty Fy (For.) 36 37 39 36 THIRD EVE BLIND/Jumper 34 28 41 40 GO0 GOO DOLLS/Side
35 46 53 53 WILL SMITHMami 17 18 43 44 LENNY KRAVITZIFY Away 85 72 63 66 ‘N SYNC/God.) A Litte. . 23 28 35 36 DIVING/Lately 42 41 40 40 EDWIN MCCAINAI Be
19 38 47 51 CHER/Believe 30 35 35 43 SUGAR RAY/Every Moring 88 84 73 65 BRITNEY SPEARS/..Baby One More. 53 57 44 31 N SYNC/God..) A Lite.. 23 40 45 39 SHANIA TWAINFrom This Moment Dn
35 41 42 43 COLLECTIVE SOULRun 23 27 43 42 N SYNC/God.) A Lite.. 22 13 35 65 CHCRBeheve 45 34 31 31 MATCHBOX 2(VBack 2 Good 27 31 25 35 KHALEELNo Mery
- 17 40 41 SIXPENCE./Kiss Me 37 47 33 34 UXSweetest Thing 56 80 59 64 DAU HILLThese Are The Times 20 17 28 31 SUGAR RAVEvery Moming 29 29 37 35 NEW RADICALSNou Get What You.
- 18 39 39 EVERLASTMhat Its Like 115 30 32 SXPENCE./Kiss Me 8 5 40 &1 CAKEMNever There 13 18 26 31 LENNY KRAVITZ/FY Away - - 20 33 SIXPENCE..Kiss Me
53 53 55 35 N SYNC/(God..) A Litte. - 13 30 30 BLACKSTREET & MYA. /Take Me There 21 38 47 61 EVERCLEAR/Father Of Mine 10 13 19 30 MONICA/Angel Of Mine 23 26 26 31 MATCHBOX 2WBack 2 Good
- - 18 35 MARIAH CAREY/ St Believe 59 61 35 27 SHERYL CROW/My Favorte Mistake 45 55 61 61 SARAH MCLACHLAN/Angel 59 61 44 28  SHAWN MULLINS/Lullaby 7 12 23 27 HOLEMalibu
46 39 28 28 ALANIS MORISSETTE/Unsent 8 22 17 26 MONICA/Angel Of Mine 49 62 61 60 THIRD EYE BLINDXumper 41 48 36 27 SHERYL CROW/My Favorte Mistake 29 30 26 27 ALANIS MORISSETTE Unsent
54 55 33 27 BRANDYMave You Ever? 26 30 28 26 BETTER THAN EZRWAL The Stars 46 58 59 59 JEWELHands 25 14 21 25 SHANIA TWAINFrom This Mament On 44 41 41 26 AEROSMITHA Don't Want To.
- 17 20 23 MONICA/Ange! Of Mine - - 29 23 SAVAGE GARDENThe Animal Song - - - 54 BAZ LUHRMANNEverybodys Free.. 25 17 18 25 EVE Gnside Out 25 28 22 25 EVERCLEARfather Of Mine
18 18 19 23 DIVINE/Lately 5 21 22 22 COLLECTIVE SOULRun 30 31 25 47 MARIAH CAREY/I Sl Believe 17 17 20 24 CHERBalieve 22 25 25 23 SEMISONIC/Closing Time
- - 18 22 GARBAGE/Specal 20 23 26 22 OAVE MATTHEWS BAND/Crush 45 34 35 47 MD THUGS FAMILY/Ghetto Cowbay 39 51 35 23 GOO GOO DOLLS/ns 30 26 23 23 BARENAKEQ LADIESts All Been Oane
34 32 26 21 OFFSPAING/Pretty Fy (For. ) 35 23 21 18 JANET/Every Time 52 45 35 46 2PAC/Changes 13 27 22 23 R KELLY & C. DIDN/'m Your Angel 24 21 23 23 FATH HILUThS Kiss
- - - 5 JENNIFER PAIGE/Sober - - 6 16 EVERLASTMMat Its Like - 69 57 45 JAYZ FAMIL AND JAGan | Get A.. - - - 22 SIXPENCE./Ksss Me 23 21 23 23 JOHN MELLENCAMP/Your Life 15 Now
- - - - BETTER THAN EZRA/At The Strs 11 11 17 15 EOWIN MCCAINT Be 21 41 51 37 SHAWN MULLINS/Lullaby 8 10 13 20 NEW RADICALS/OU Get What You.. 18 20 20 22 MATCHBOX 20/3am
20 17 16 13 BARENAKED LADIES/Hs All Been Done 22 22 32 35 EVERLASTMhat ifs Like 8 13 11 14 EVERLASTMhat Its Like - - - 22 BETTER THAN EZRAAt The Stars
73 68 25 13 JEWELHands 88 86 75 35 HOUSTON & CAREYMhen You Believe.. 9 4 14 12 EVERCLEARFather Of Mine 23 21 23 21 FASTBALL/The Way
- - - 8 GARBAGE/Specal 18 23 27 32 GOO GOO DOLLS/Side 14 15 10 11 OFFSPRING/Pretty Fly (For..) 25 24 24 21 LENNY KRAVITZFly Away
1920 14 8 ALANIS MORISSETTEAInsent 9 17 24 31 MATCHBOX 2)/Back 2 Good - - - 11 TiCNo Scubs 23 21 23 21 GREEN DAY/Tme Of Your Lite..
< - 4 7 JOEY MCINTYRE/Stay The Same 25 21 36 25 WILL SMITHMami - 4 13 10 GARBAGE/Specia - - 17 20 SEMISONIC/Secret Smile
4810 7 PM DAWNFaith In You - - - 23 TLCNo Scubs 7 6 10 10 MARIAH CAREYA St Believe 42 40 21 19 MATCHBOX 20Real Worki
9 6 9 7 SEMISONIC/Secret Smike - - - 19 COLLECTIVE SOULRun - - 7 10 TOMMY HENRIKSEN/ See The Sun 23 24 21 19 GDO GOO 0OLLrs
11 9 8 5 EVERCLEARfather Of Mine 19 30 33 19 NEW RADICALSMou Get What You... 8 7 5 9 JOEY MCINTYRE/Stay The Same 16 19 19 19 SHANLA TWAINYou're Stil The One
- - - 4 JENNIFER PAIGE/Sober 8 6 5 18 SUGAR RAY/Every Moming 8 11 14 8 BLACKSTREET & MYA /Take Me There 26 22 15 19 NATALIE IMBRUGLIA/Tom
17 16 12 4 NEW RADICALSYou Get What You... - 3 4 15 JENNIFER PAIGE/Sober - - 3 6 DEBORAH COXNobodys Supposed... 8 10 14 18 COLLECTIVE SOULRun
- - - - WHITNEY HOUSTONHeartbreak Hotel 18 19 27 13 ALANIS MORISSETTE/Unsent 19 10 7 4 BARENAKED LADIES/tS Al Been Dane 11 11 12 18 DAVE MATTHEWS BAND/Crush
- -7 11 VENGABOYSWe Like To Party! 22 7 6 4 ALANIS MORISSETTEUnsent - - 8 10 GARBAGE/Speci
46 32 27 9 BLACKSTREET & MYA /Take Me There - - - 3 SHERYL CROW/Anything But Down - - 29 CHER/Beliove
27 25 6 8 BRANDY/Angel In Disguise - - - 3 MADDNNAMothing Really.. - - - - SHERYL CROW/Anything But Down
- 3 5 8 JOEY MCINTYRE/Sty The Same - - - - TATYANA ALIBoy You Knock Me Out
9 5 4 7 B'WITCHED/CestLa Vie
- - winan—amaricanradiohistorv:-ecom - e - ¥ === =



www.americanradiohistory.com

CHR/POP PLAYLISTS

February 19, 199¢ R&R ® 59
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&
10677~ WXXL/Orlando WEZB/New Orleans (. WKSE/Buffalo WQZQ/Nashville WFVW/Nashville
(407) 339-6539 B 97.’ (504) 834-9587 (716) 884-5101 (615) 399-1029 i~ (615) 664-2400
ﬂ Cook/DeGraaft Wagman/Love 8.5 Universal/Wilde Gibson Quinn/Steele/Peace
DTSt
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW W 2W W IW W W TW W 2W W TW 3W 2W LW TW
43 44 60 65 DIVINE/Lately 42 40 56 59 GOO GOD OOLLS/Shde 40 35 48 53 MONIFAH/Touch It 64 69 71 71 BRITNEY SPEARY..Baby One More... 63 65 64 63 SARAH MCLACHLANAngel
46 61 60 63 BRANDY/Have You Ever? 59 57 57 59 EVERLASTAWhat Its Like 33 33 35 50 BACKSTREET BOYS/AN | Have To Give 23 53 70 66 CHERMelieve 52 39 59 63 BRITNEY SPEARS/..Baby One More...
62 60 63 62 BACKSTREET BOYS/AN | Have To Give 58 57 58 57 MATCHBOX 20/Back 2 Good 17 19 34 48 WHITNEY HOUSTON/Heartbreak Hotel 64 65 68 65 WILL SMITHMiami 36 34 58 62 MATCHBOX 20/Back ¢ Good
52 53 46 56 N SYNC/(God..) A Litte. . 38 42 57 57 EAGLE-EYE CHERRY/Save Tonight 53 54 55 45 WILL SMITHMiam 62 60 65 63 BRANDY/Have You Ever? 62 63 39 58 EAGLE-EYE CHERRY/Save Tonight
41 60 64 54 SHAGGY FAJANET/Luv Me, Luv Me 25 27 27 43 SHAWN MULLINS/Lullaby 37 34 43 45 GOD GOO DOLLS/Slide 68 67 68 61 ‘N SYNC/God..) A Litte. 63 63 63 57 GOO GODO DOLLS/Slide
42 62 60 53 SARAH MCLACHLAN/Angel 43 55 44 42 FYS/Got You (Where. ) 37 37 50 43 JANET/Every Time 31 47 65 55 GOO GOO DOLLS/Slide 24 37 37 44 CHER/Beheve
36 40 44 48 BRITNEY SPEARS/.Baby One More. 39 40 43 42  WILL SMITHMiami 27 24 25 43 BRANDY/Have You Ever? 59 62 61 53 EAGLE-EYE CHERRY/Save Tonight 63 64 62 39 JEWEL/Hands
39 52 38 42 CHER/Believe 20 26 41 41 MONICA/Angel Of Mine 29 26 37 43 STARDUSTMusic Sounds... 33 33 34 40 MONICA/Angel Of Mine 35 39 37 37 'NSYNC/A(God.) A L.
31 23 28 40 JEWELMands 58 55 43 41 BRANDY/MHave You Ever? 22 26 34 39 BRITNEY SPEARY. Baby One More.. 39 38 40 40 OFFSPRING/Pretty Ry (For.) 46 63 41 37 SHAWN MULLINS/Ludaby
34 16 40 40 MONIFAH/Touch it 40 39 55 40 BRITNEY SPEARS/..Baby One More... 22 24 25 39 ALANIS MORISSETTEAUnsent 15 33 36 36 2PAG/Changes 36 38 37 37 SUGAR RAY/Every Merning
59 44 34 35 WILL SMITHMiami 43 44 41 40 LENNY KRAVITZFly Away 27 25 26 38 LAURYN HILL/Doo Wop (That Thing) 35 34 36 36 OEBORAH COXNobody's Supposed.. 37 35 36 36 NEW RADICALSNou f3et What You..
34 31 39 33 OFFSPRING/Pretty Ry (For.) 59 54 45 39 SHAGGY FAANET/Luv Me, Luv Me 27 26 37 37 DIVINELately - - 11 34 TLCMNo Scrubs 24 19 33 36 BETTER THAN EZRAAL The Stars
51 46 44 32 98 QEGREES/Because Of You - 27 25 29 COLLECTIVE SOUL/Run 55 55 39 34 BLACKSTREET & MYA /Take Me There 36 37 3B 34 BLACKSTREET & MYA /Take Me Ther 21 19 33 36 ALANIS MORISSETTE/Unsent
16 19 27 32 R KELLY & C. DION/I'm Your Angel 29 27 29 28 BETTER THAN EZRAAI The Stars 55 55 55 33 SHAGGY FUANETAuv Me, Liv Me 32 32 36 32 BACKSTREET BOYS/AI | Have To Give 35 38 36 36 OIVINE/Lately
19 29 31 32 MONICA/Angel Of Mine 12 11 18 26 NICOLEMake It Hot 19 20 24 32 VENGABOYSMWe Like To Party! 37 37 37 32 MONIFAH/Touch H 36 38 37 36 BRANDYHave You Bar?
18 29 39 30 EAGLE-EYE CHERRY/Save Tonight 23 24 25 24 CHER/Believe 46 47 36 30 EAGLE-EYE CHERRY/Save Tonight 62 45 34 31 DIVINE/Lately 29 31 36 36 BACKSTREET BOYS/A! ! Have To Give
18 17 32 30 JOEY MCINTYRE/Stay The Same 7 26 29 24 SUGAR RAY/Every Moming 15 18 19 30 DRU HILL/These Are The Times 31 28 34 30 SUGAR RAY/Every Moming - 17 21 34 MONICA/Ange! Of Mire
- - 10 28 DEBORAH COXNobody's Supposed.. 41 40 24 23 JEWELMHands 34 36 25 27 98 DEGREES/Because Of You 27 31 34 30 BARENAKED LADIES/Its All Been Done 26 34 35 33 BARENAKED LADIES/Is All Been Done
24 34 27 26 MARIAH CAREY/ Still Believe 8 23 16 22 JOEY MCINTYRE/Stay The Same 19 21 35 27 SIXPENCE. /Kiss Me 18 17 26 27 MATCHBOX 20/Back 2 Good 26 24 26 25 EVE &/nside Out
55 59 42 25 MADONNA/The Power Of. 28 36 23 20 BLACKSTREET & MYA./Take Me There 19 20 23 26 2PAC/Changes 12 18 20 25 B*WITCHED/C'est La Vie 19 20 21 21 JOEY MCINTYRE/Stay The Same
44 21 25 24 THIRD EYE BLINO/Jumper 39 37 19 19 N SYNC/(God...) A Litte.. 26 26 25 26 DEBORAH COX/Nobody's Supposed... 24 22 21 23 MARIAH CAREY/ Still Believe 14 19 19 21 DAVE MATTHEWS BAND/Crush
31 23 28 24 BLACKSTREET & MYA./Take Me There - 3 14 17 SEMISDNIG/Secret Smile 35 35 36 26 MONICA/Angel Of Mine 8 20 22 21 JOEY MCINTYRE/Stay The Same 19 18 19 20 COLLECTIVE SOULRun
25 24 17 24 SUGAR RAY/Every Moming 15 13 16 17 DAVE MATTHEWS BANO/Crush 25 24 22 24 OFFSPRING/Pretty Fly (For..) - - 10 20 JAY-Z FAMIL AND JA/Gan | Get A... - 16 22 20 GARBAGE/Special
24 18 15 23 GO0 GOO DOLLS/Slide 15 17 10 15 OFFSPRING/Pretty Fly (For.) 23 25 20 23 N SYNG/{(God..) A Littk... 25 27 24 20 NEW RADICALSNou Get What You.. - 7 16 20 HOLEMalibu
- 18 29 22 MATCHBOX 20/Back 2 Good 30 30 29 14  ALANIS MORISSETTE/Unsent 14 20 20 23 JOEY MCINTYRE/Stay The Same 22 21 20 19 ALANIS MORISSETTE/Unsent - - - 19 SAVAGE GARDEN/The Animai Song
51 43 26 22 SHAWN MULLINSAullaby 16 13 16 14 HOLEMalibu 27 24 28 22 JAY-Z FAAMIL AND JA/Gan | Get A... 17 20 23 18 SIXPENGE. /Kiss Me - - 17 19 EVERYTHING/Good Thing
- - - 20 TLCNo Scrubs 27 40 37 12 BACKSTREET BOYS/AI | Have To Give 21 23 31 22 CHER/Believe - - 2 18 SAVAGE GAROEN/The Animal Song - - 15 17 EVERCLEARfFather O Mine
16 26 19 18 2PAC/Changes - 8 8 12 DRU HiLUThese Are The Times - - 17 21 FAITH EVANS/Love Like This 11 15 15 16 BEASTIE BOYS/Body Movin' 19 16 16 17 WILL SMITHMami
- - - 16 SAVAGE GARDEN/The Amimal Sang 11 12 7 12 2PAG/Changes 39 36 29 21 SHAWN MULLINSAullaby - 7 11 16 WHITNEY HOUSTON/Heartbreak Hotel 14 13 11 16 LENNY KRAVITZFy Away
- 10 16 15 SWEETBOXU Make My Love . - 17 12 JA-Z FAMIL AND JA/Can | Get A - - 17 21 LENNY KRAVITZFly Away - 8 15 15 MO THUGS FAMILY/Ghetto Cowboy 4 17 16 15 BLACKSTREET & MYa./Take Me There
- - 13 MADONNAMNothing Really 18 18 12 11 MARIAH CAREY/ Still Believe 23 20 15 19 BARENAKED LADIES/It's All Been Done - - 14 15 BETTER THAN EZRA/At The Stars - 9 7 10 B'WITCHED/Clest La Vie
- - 2 11 SAVAGE GARDEN/The Animai Song 13 17 13 18 B*WITCHED/C'est La Vie 15 13 15 14 STARDUSTMusic Sounds. 2t 18 7 10 OFFSPRING/Pretty Fiy (For..)
- 5 6 10 DEBORAH COX/Nobody's Supposed. - - - 17 SUGAR RAY/Every Moming 10 11 14 13 DRU HILL/These Are The Times - - - 10 SIXPENCE./Kiss Me
12 11 4 9 LAURYN HiLLDoo Wap (That Thing) 18 18 19 17 JAY-ZHard Xnock Lie.. - - 8 11 MADDNNAMNothing Really.. 8 7 6 10 ORU HilL/These Are The Times
- - 8 T VOICES OF THEORYWherever You Go - - - 16 TLCMNo Scrubs -3 11 10 MEJAAI ‘Bout The Money - - - - SHERYL CROW/Amytung But Down
- - - TLCMo Scrubs 32 28 23 16 0-CRU/Show Me - - 7 10 EVERYTHING/Good Thing
S oG SIXPENGCE../Kiss Me - - - 15 SWEETBOX/U Make My Love.. - 11 11 10 SWEETBOXU Make My Love...
- - - - WHITNEY HOUSTON/Heartbreak Hotel - - - 12 FOXY BROWNHot Spot - 12 11 9 TATYANA ALBoy You Knock Me Out
- - - 5 TATYANA ALUBay You Knock Me Out 9 10 9 7 HOLEMalibu
-« - - EMINEM/My Name Is 10 8 7 7 JENNIFER PAIGE/Saber
MARKET #48
e WKSS/Harttord WKSL/Memphis Py WBBO/Manmauth ‘ ’ WOCG/Raleigh M“‘h KHFI/Austin
ijjﬁ.? (860) 723-6160 (901) 375-9324 ﬁ}_&a (609) 597-6700 Y (919) 871-1051 J (512) 474-9233
Austin/McGowan Taylor/Cole e am irenon SullivanfFox ] Burns/Taylor/Edge RUSTICS# T HIT KUSEC STATIOR Bzsenberg/Miles
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W W TW IW W LW T 3W 2W LW TW W 2W W TW W 2W LW TW
35 61 56 66 WILL SMITHMiami 45 46 74 99 BRITNEY SPEARS/. Baby One More. . 49 49 58 75 CHER/Believe 53 55 61 58 BRITNEY SPEARS..Baby One More. 74 73 74 75 GOO GOD DOLLS/Slide
48 64 52 64 OQIVINE/Lately 62 67 99 99 WILL SMITHMiami 60 64 64 66 GDOGOD DOLLS/Sfde 60 58 58 56 WILL SMITHMuam 73 74 72 74 SARAH MCLACHLAN/Ange!
54 62 53 59 BRANDY/Mave You Ever? 99 99 99 99 EAGLE-EYE CHERRY/Save Tonight 63 64 64 66 THIRD EYE BLINDAJumper 49 49 47 50 U2/Sweetest Thing 52 48 60 73 BRITNEY SPEARS/. Baby One More.
35 51 44 55 NEXT/ Stll Love You 62 57 69 68 THIRD EYE BLIND/Jumper 62 65 66 66 EAGLE-EYE CHERRY/Save Tonight 32 47 50 49 SUGAR RAY/Every Moming 5t 48 75 72 WILL SMITHMiami
47 55 45 54 SHAGGY FUANET/Luv Me Luv Me 32 34 52 64 CHER/Believe 68 64 65 65 WILL SMITHMiami 48 49 55 49 GO0 GOO DOLLS/Side 52 75 61 52 N SYNCAGod..} A Litde.
36 50 44 5% BRITNEY SPEARS/. Baby Dne More 48 51 62 63 BACKSTREET BOYS/Al | Have To Give 56 56 57 56 SARAH MCLACHLAN/Angel 46 51 48 46 FAR TOO JONES/Best Of Me 32 47 50 49 MONICA/Angel Of Mir2
34 49 40 49 N SYNC/(God.) A Litle. 99 99 82 61 GOO GOO DOLLS/Shde 25 23 33 55 BRITNEY SPEARS/..Baby One More. 16 33 45 44 EVERLASTWhat Its Like 49 51 46 49 DIVINE/Lately
26 48 40 49 GO0 GOO OOLLS/Slde 45 45 44 44 "N SYNC/God..) A Little. 67 65 65 47 JEWELMands 36 33 33 42 LENNY KRAVITZFly Away 43 47 47 46 MATCHBOX 20/Back Z Good
26 41 31 44 JEWELMands 99 98 52 44 SHAWN MULLINS/Lullaby 22 37 36 42 SUGAR RAY/Every Moming 40 44 48 40 BARENAKED LADIESAts All Been Done 23 40 45 45 EVERCLEAR/Father Of Ming
35 41 38 43 EAGLE-EYE CHERRY/Save Tonight 47 45 46 43 MONIFAH/Touch it 38 39 38 41 BRANDY/Have You Ever? 40 35 42 39 BRANDYMave You Ever? 2 17 31 38 EVERLASTWhat its Like
- 35 34 41 TATYANA AL!/Daydreamin’ 46 41 41 40 BRANDY/Mave You Ever? 35 36 38 40 OIVINE/Lately 34 32 34 38 AALIYAH/Ar You That.. 22 38 40 38 SUGAR RAY/Every Maming
47 45 42 40 BLACKSTREET & MYA /Take Me There 49 49 45 40 SHAGGY FUANETAwv Me, Luv Me 68 67 45 40 SHAWN MULLINSAullaby 24 29 36 37 BACKSTREET BOYS/AI | Have To Give 2 37 33 37 WHITNEY HOUSTON/eartbreak Hotel
10 28 28 40 MONICA/Angel Of Mine 45 48 49 39 OWVINEAately 40 35 39 39 N SYNC/God..) A Little. - 2 5 30 CHER/Beleve - - 20 37 CHER/Beleve
31 39 33 38 LAURYN HILL/Doo Wop (That Thing) 45 41 34 35 SARAH MCLACHLAN/Angel 35 36 35 39 ALANMIS MORISSETTE/Unsent 52 49 39 29 ALL SAINTS/Never Ever 35 39 37 34 MARIAH CAREY/ Stil Believe
51 42 34 36 MONICA/The First Night 32 32 29 27 QFFSPRING/Pretty Fly (For..) - 19 34 38 MATCHBOX 20/Back 2 Good 41 24 40 29 SARAH MCLACHLAN/Angel 26 30 33 31 OFFSPRING/Pretty Fly (For }
- 33 32 34 WHITNEY HOUSTON/Heartbreak Hotel - - 12 27 COLLECTIVE SOUL/Run 32 27 26 36 SHERYL CROW/My Favorite Mistake 18 24 26 28 SEMISONIC/Secret Smile 35 34 28 26 ALANIS MORISSETTEUnsent
25 34 31 33 MARIAH CAREY/ Stll Believe - - 15 26 SUGAR RAY/Every Morning 34 31 31 35 GOO GOO DOLLS/sis 15 17 27 27 ‘N SYNCAGod..) A Litte. - - 12 23 SIXPENGE ./Kiss Me
26 36 29 31 BACKSTREET BOYS/AU | Have To Give 6 28 28 26 DEBORAH COX/Nobody's Supposed.. 36 36 35 35 OFFSPRING/Pretty Ry (For.) 25 26 26 27 9B DEGREES/Because Of You - - 12 22 HARLEM WORLD../t Realty Like It
22 28 24 31 SWEETBOXU Make My Love. 23 32 29 26 JOEY MCINTYRE/Stay The Same 35 35 35 35 EVE &/Inside Out 27 26 24 27 BLACKSTREET & MYA. /Take Me There 24 26 26 22 TLG/Sily Ho
30 - 27 28 AALIYAH/Are You That - 6 27 26 SWEETBOXU Make My Love. 16 17 28 32 BLACKSTREET & MYA./Take Me There 14 16 28 25 ALANS MORISSETTE/Unsent 2 24 21 21 TQWestside
15 23 20 25 SARAH MCLACHLAN/Angel 7 16 19 25 EVERLASTAWhat Ifs Like 19 31 29 31 EVERCLEAR/Father Of Mine - - - 24 EVERYTHING/Good Thing 23 24 22 20 DRU HILL FREDMANHaw Deep Is Your..
26 27 25 24 JANET/Every Time 26 29 27 23 ALANIS MORISSETTE/Unsent 47 45 36 29 LAURYN HiLL/Doo Wop (That Thing) 27 28 29 23 OFFSPRING/Pretty Ry (For..) - - - 8 DRUHILLTese Are "he Times
10 22 22 23 VENGABOYSWe Like To Party! 22 20 21 22 JENNIFER LOVE HEWITT/How Do | Deal 23 32 32 28 BLONDIEMara 10 8 26 22 BETTER THAN EZRA/At The Stars - - - - SAVAGE GAROEN/The Animal Song
15 19 15 18 OFFSPRINGPretty Fly (For.) - - 13 17 EMINEMMy Name Is - - 12 28 OEBORAH COX/Nobody's Supposed... - - 8 19 RUFUS WAINRIGHT/Aprd Fools - = - - TLGMo Scrubs
18 5 18 16 2PAC/Changes 27 15 16 12 BARENAKED LADIES/I's All Been Done - 20 29 27 MONICA/Angel Of Ming 28 22 14 13 HOOTIE../Only Lanely - = - - LENNY KRAVITZFly Away
15 10 15 15 BARENAKED LADIES/ts All Been Oone 25 16 14 11 EVE 6/Inside Out - - - 19 SAVAGE GARDEN/The Anima Song 2 16 14 13 MEJAAI ‘Bout The Money
5 11 15 13 JOEY MCINTYRE/Stay The Same - - 6 11 VOIES OF THEORY/Wherever You Go 17 17 17 15 2PAC/Changes 10 14 10 13 JOEY MCINTYRE/Stay The Same
8 12 11 13 B"WITCHED/Cest La Vie § 9 10 10 JENNIFER PAIGE/Sober - - - 14 FUELShimmer 8 10 7 12 OAVE MATTHEWS BAND/Crush
9 12 9 11 LENNY KRAVITZ/Fly Away 22 22 16 9 MONICA/Angel Of Mine 30 25 22 14 BACKSTREET BOYS/AIl | Have To Give -9 12 12 HOLEMahbu
8 19 15 10 DEBORAH COXNabody's Supposed. 28 27 17 9 BLACKSTREET & MYA./Take Me There - 13 17 14 MARIAH CAREY/ Still Befieve 9 11 12 11 COLLECTIVE SOULRun
§ 512 9 ALANIS MORISSETTE/Unsent 12 12 9 7 ?2PAC/Changes 13 16 15 13 JOEY MCINTYRE/Stay The Same - - - 10 SAVAGE GARDEN/The Animal Song
11 10 10 9 CHER/Believe - - 14 T JAY-ZMard Knock Life. 12 14 11 11 KHALEEUNo Mercy - - - 9 SHERYL CROW/Anything But Oown
8 10 8 9 DAVE MATTHEWS BANO/Crush 12 22 13 & LAURYN HiLL/Doo Wop (That Thing) - - - 10 BETTER THAN EZRAAt The Stars - 2 10 8 TATYANA ALIBoy You Knock Me Out
7 11 5 9 SUGAR RAY/Every Moming - 4 7 6 KHALEELMNo Mercy - - - - SHERYL CROW/Anything But Down - - 10 7 DCTALKConsume Me
- - - 9 EMINEMMy Name ls - - - 5 TLCMo Scrubs - = - - GARBAGE/Special 9 10 8 7 MY FRIEND STEVE/Charmed
5 6 8 T FLYS/GotYou (Where..) - - - - SAVAGE GAROEN/The Animal Song - - - - FUEL/Shimmer
- 6 6 7 HOLEMalibu - - - - B'WITCHED/C'est La Vie
- - 5 T TLGNo Scrubs - - - - SEMISONIC/Secret Smile
- - - T BETTER THAN EZRAVAL The Stars - - - - SIXPENGE../Kiss Me
- - - T MADONNAMNothing Really..
98 m WPXY/Rachester, NY 3 WLD|West Paim Beach WAPE/Jacksonville WDJX/Louisville KJYO/Oklahoma City
(716) 239-7440 ‘ 4 (561) 616-6600 (904) 642-1055 : (502} 589-4800 (405) 840-5271
THE 79 T MUSIC sTaTio! | [Ingram/Danger TODAY'S HIT MUSIC Denver/Walsh/Vayda Thomas/Mann —_— Fox MzCoy/Barreda
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW 2W LW TW W oW LW TW IW W W TW W 2W W TW . W 2w W TW
46 63 63 68 WILL SMITH/Miam 41 62 67 70 GOO GOO DOLLS/Skde 64 64 61 66 BRITNEY SPEARS/. Baby One More... 40 68 69 69 EAGLE-EYE CHERRY/Save Tonight 72 72 72 72 MATCHBOX 20/Back 2 Good
50 37 45 65 BRITNEY SPEARS/. Bahy One More. 39 65 66 68 BRANDY/Have You Ever? 45 56 54 63 CHER/Believe 56 68 69 69 EVERYTHING/Hooch 25 42 72 72 BACKSTREET BOYS/ANl | Have To Give
60 61 64 62 GOO GOO DOLLS/Slide 44 69 68 67 SHAWN MULLINS/Lullaby 47 56 46 52 SHANJA TWAINFrom This Moment On 68 69 68 69 BRANDY/Have You Fver? 23 39 72 72 CHER/Believe
57 61 60 62 BRANDY/MHave You Ever? 41 68 69 66 BRITNEY SPEARS/..Baby One More.. 54 57 58 61 EVE B/nsde Out 68 46 60 69 GOO GOO DOLLS/Slide 72 72 72 72 GOO GOO OOLLS/Stde
60 61 59 61 EAGLE-EYE CHERRY/Save Tonight 45 68 66 63 THIRD EYE BLINDAJumper 36 39 52 51 GOO GOO DOLLS/Slide 38 44 45 65 MATCHBOX 20/Back 2 Good 72 72 72 72 BRITNEY SPEARS/.3aby One More ..
32 41 43 48 CHER/Believe 32 42 54 59 N SYNC/(God .) A Little... 54 57 51 51 SARAH MCIACHLAN/Angel 52 42 41 63 MONICA/Angel Of Mine 72 72 72 72 SARAH MCLACHLAF/Ange!
51 31 31 42 THIRD EYE BLIND/Jumper 28 44 59 57 WILL SMITH/Mami 55 - 25 48 SUGAR RAY/Abracadabra §3 40 41 63 SARAH MCLACHLAN/Angel 29 45 72 72 THIRD EYE BLIND/ksmper
28 37 34 40 DIVINE/Lately 32 43 44 44 EAGLE-EYE CHERRY/Save Tonight 27 26 43 At OFFSPRING/Pretty Fly (For.) 16 23 45 45 B"WITCHED/C'est La Vie 34 39 34 35 ‘N SYNC/AGod.) A Litte..
43 57 42 39 N SYNC/(God..) A Little. 16 22 40 44 CHER/Beheve 27 31 46 39 NEW RADICALS/You Gef What You... 37 43 41 44 R KELLY & C. DIONY'm Your Angel 27 27 29 30 EVE &/nside Out
§7 53 62 38 SHAWN MULLINS/Lullaby 16 37 43 43 BACKSTREET BOYS/AH | Have To Give 37 59 50 36 EAGLE-EYE CHERRY/Save Tonight 9 14 36 44 SUGAR RAY/Every Moming 72 58 28 29 MONIFAH/Touch it
22 26 31 35 SIXPENCE. /Kiss Me 8 24 25 43 DEBORAH COXMNobody's Supposed... 23 40 37 35 BARENAKED LADIES/t's All Been Done 32 43 45 43 BLACKSTREET & MYA /Take Me There 72 55 21 29 SHAWN MULLINS/Lliaby
- 22 38 33 BACKSTREET BOYS/AH | Have To Give 33 48 43 41 BLACKSTREET & MYA./Take Me There 19 18 26 30 SUGAR RAY/Every Moming 23 17 - 42 ‘N SYNC/AGoo..) A Litte... 27 28 27 28 DIVINE/Lately
31 32 34 32 JOEY MCINTYRE/Stay The Same 12 24 24 47 DNINEAately 25 26 22 29 BRANDY/Have You Ever? 24 33 36 41 EVE 6nside Out 72 55 26 27 SHERYL CROW/My “avorite Mistake
47 46 49 26 SARAH MCLACHLAN/Angel 38 63 50 40 SHANIA TWAINFrom This Moment On 54 48 23 28 JEWELHands 9 9 6 40 HOUSTON & CAREYMWhen You Believe.. 25 26 27 26 SUGAR RAY/Every Moming
31 30 36 25 SUGAR RAY/Every Moming 15 33 39 39 LAURYN HILL/Doo Wop (That Thing} 25 29 28 28 BLONOIEMaria § 10 22 39 CHER/Believe 28 26 22 26 98 DEGREES/Becau= Of You
- - - 23 TLCMo Scrubs 28 42 38 35 JEWELMands 23 22 24 27 BACKSTREET BOYS/All | Have To Give 21 46 37 37 LAURYN HiLL/Doo Wop (That Thing) 20 23 27 24 ALANIS MORISSET EAnsent
30 26 29 21 OFFSPRING/Pretty Fly (For.) 8 20 33 27 SARAH MCLACHLAN/Angel 19 19 25 27 DIVINELately 39 46 45 36 BACKSTREET BOYS/AM | Have To Gne 5§ 13 28 24 BETTER THAN EZRAAL The Stars
24 26 27 20 MONICA/Angel Ot Mine - 8 24 25 MONICAAngel Of Mine 18 27 25 26 ALANIS MORISSETTE/Unsent 6 13 3 14 ALANIS MORISSETTE/Unsent 13 13 27 24 JEWELMands
19 23 26 19 BLACKSTREET & MYA /Take Me There § 12 26 25 B"WITCHED/C'est La Vie 21 27 25 25 MARIH CAREY/ Stll Believe 14 15 15 13 COLLECTIVE SOULRun 15 15 21 23 MONICA/Angel Of Mine
32 34 33 19 BARENAKED LADIESAts All Been Done 14 23 27 25 OFFSPRING/Pretty Ry (For.} §2 52 52 24 THIAD EYE BLINO/Jumper 21 30 16 13 NEW RADICALS/You Get What You... 22 21 24 20 BARENAKEQ LADIEStS All Been Done
9 15 12 15 SHAGGY FJANET/Luv Me, Luv Me - - 8 21 SUGAR RAY/Every Moming 23 26 21 24 AUDRA & ALAYNATeN Me 6 3 9 13 SIXPENCE./ss Me 15 18 20 19 LENNY KRAVITZ/Fly Away
24 26 15 15 JEWELHands 16 23 24 20 ALANIS MORISSETTE/Unsent - 8 15 24 B'WITCHED/C'est La Vie 17 17 17 13 U2fSweetest Thing 17 17 17 17 OFFSPRING/Pretty Fy (For...)
35 35 24 13 ROCKELLAR A Dream - 5 14 16 BARENAKED LADIES/tS All Been Done 16 19 16 23 BETTER THAN EZRA/A! The Stars - - 9 13 TOMMY HENRIKSEN/ See The Sun 27 26 23 16 BRANDY/Have You tver?
- - 20 13 DEBORAH COXNobody's Supposed.. - - - 14 MARIAH CAREYA Stil Believe - - - - SAVAGE GARDEN/The Animal Song 3 3 5 11 DEBORAH COXNobody's Supposed... 8 14 19 16 BLACKSTREET & MYA./Take Me There
- - 12 11 2PAC/Changes - - 6 14 JORDAN KNIGHT/Give It To You - - - - MATCHBOX 2/Back 2 Good 15 13 10 11 BARENAKED LADIESAts All Been Done 16 16 16 16 LAURYN HILLDoo Wop (That Thing)
- - 21 11 STARDUSTMusic Sounds.. - - - 13 MADONNANothing Really... - - - - MONICA/Angel Of Mine 7 5 12 11 LENNY KRAVITZ/Fy Away 5§ 10 15 15 B*WITCHED/Cest L Vie
19 20 19 11 KHALEELNo Mercy § 12 15 12 2PAC/Changes - - - - LENNY KRAVITZFly Away 13 10 8 9 MARIAH CAREY/ Still Befieve 13 12 5 15 SHANIA TWAINFrom This Moment On
22 20 19 11 JOEE/Angel - - - 10 SAVAGE GARDEN/The Animal Song § 12 8 9 OFFSPRING/Pretty Ry (For..) - - - 15 EVERLASTMnat Its Like
- - - 10 SAVAGE GARDEN/The Animal Song 8 16 16 10 JAY-ZHard Knock Life... - 4 7 8 SWEETBOXU Make My Love... 8 14 14 13 DAVE MATTHEWS EAND/Crush
10 12 11 9 VENGABOYSMe Like To Party! 15 13 12 9 NEW RADICALS/You Get What You... - - 3 3 3RO STOREE Ever 13 14 10 13 WILL SMITH/Miami
43 39 28 7 R KELLY & C. OION/'m Your Angel - - - - SHERYL CROW/Anything But Down - - - 3 SHERYL CROW/Anything But Down 8 12 11 11 EVERCLEAR/Father )f Mine
4 10 11 7 DRU HILL/These Are The Times - - - - JOEY MCINTYRE/Stay The Same - 3 3 3 GARBAGESpecial - - 5 8 COLLECTIVE SOULRun
16 17 22 7 ALANIS MORISSETTE/Unsent - - 3 3 WHITNEY HOUSTONHeartbreak Hotet 5 7 7 7 SEMISONIC/Secret Smile
7 7 8 5 JENNIFER PAIGE/Sober 3 3 3 3 EVERLASTWhat t's Like 7 7 7 7 KHALEEUNo Mercy
- - - 5 WHITNEY HOUSTON/Heartbreak Hotel 3 3 3 3 JENNIFER PAIGE/Sober - - § 7 GARBAGE/Special
-~ - - MARIAH CAREYA Stil Befieve 3 4 3 3 SEMISONIC/Secret Smile - - 5 TLCMNo Scrubs
- - = - JAY-Z F/AMIL AND JMCan | Get A 3 3 6 3 2PAC/Changes o -5 JOEY MCINTYRE/S&y The Same
3 3 3 3 JOEY MCINTYREfStay The Same - - - - MARIAH CAREYA Sill Believe
6 4 3 3 BETTER THAN EZRAVAL The Stars - - - - DEBORAH COX/Nokndy's Supposed...
- - - 3 TLGNo Scrubs
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 E— TOTAL PLAYS —
ARTISTTITLE LABEL(S} ™ LW 2w 3w
MONICA Angel Of Mine (Arista) 2326 2254 2117 2059
DRU HILL These Are The Times (University/isiand) 1978 2044 1938 1836
JAY-Z 1/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 1856 1897 1855 1934
BRANDY Have You Ever? (Atlantic) 1839 2181 2254 2446
WHITNEY HOUSTON Heartbreak Hotel (Arista) 1798 1602 1534 1469
DEBORAH COX Nobody's Supposed To Be Here (Arista) 19598 1636 1770 1612
TLC No Scrubs (Laface/Arista) 1591 603 — =
LAURYN HILL Ex-Factor (Ruffhouse/Columbia) 1572 1362 1237 1069
2PAC Changes (Amaru/Death Row/Interscope) 1506 1533 1564 1610
WILL SMITH Miami (Columbia) 1426 1532 1680 1765
TYRESE Sweet Lady (RCA) 1406 1149 958 786
TLC Silly Ho (LaFace/Arista) 1401 1588 1668 1635
MARIAH CAREY | Still Believe (Columbia) 1388 1331 1286 1047
R. KELLY When A Woman'’s Fed Up (Jive) 1335 1183 1006 790
OUTKAST Rosa Parks (LaFace/Arista) 1282 1363 1359 1390
BRITNEY SPEARS ...Baby One More Time (Jive) 1266 1084 981 765
'N SYNC (God Must Have Spent) A Little More Time... (RCA) 1261 1284 1304 1291
GINUWINE What's So Different (550 Music/ERG) 1248 1130 1024 703
EMINEM My Name Is (Web/Aftermath/interscope) 1216 743 356 35
DRU HILL {/REDMAN How Deep Is... (Def JamvRALMercury/island) 1041 1200 1338 1663
DMX Ruff Ryders Anthem (Def Jam/Mercury) 921 837 700 686
FAITH EVANS f/PUFF DADDY All Night Long (Bad Boy/Arista) 877 825 671 532
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia) 867 1017 1206 1263
BLACKSTREET & MYA {/MASE... Take Me There (Interscope) 808 1231 1663 2021
BACKSTREET BOYS All | Have To Give (Jive) 773 688 714 172
BRANDY Angel In Disguise (Atfantic) 761 830 756 633
SHANICE When | Close My Eyes (LaFace/Arista) 739 P4y 728 612
TQ Bye Bye Baby (ClockWork/Epic) 731 774 734 769
CHER Believe (Warner Bros.) 642 587 530 447
JUVENILE Ha! (Cash Money/Universal) 641 723 694 617
HARLEM... fMASE & K. PRICE | Really... (Al Out'So So DefColumbia) 626 826 875 879
ROOTS f/ERYKAH BADU You Got Me (MCA) 596 567 474 335
DIVINE Lately (Pendulum/Red Ant) 593 623 754 842
VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 565 506 377 274
JD {/KEITH SWEAT & R.0.C. Going Home... (So So DefColumbia) 473 419 501 628
FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury) 456 487 502 502
FAT JOE 1/BIG PUNISHER... Bet Ya... (Mystic/Big Beat/Atlantic) ~ 436 474 399 278
FAITH EVANS Love Like This (Bad Boy/Arista) 432 569 653 751
METHOD MAN Break Ups To Make Ups (Def JamyRAL/Mercury) 412 376 325 275
BUSTA RHYMES f/JANET What's !t Gonna Be (Elektra/EEG) 401 216 34 37
DIVINE One More Try (Pendulum/Red Ant) 396 386 299 60
R. KELLY f/KEITH MURRAY Home Alone (Jive) 391 464 M 527
SWEETBOX U Make My Love Come Down (RCA) 388 448 459 456
3RD STOREE If Ever (Yab Yum/Elektra/EEG) 347 263 55 —
SILKK THE SHOCKER !t Ain't My Fault 2 (No Limit/Priority) 345 187 84 67
DJ QUIK 1#/2ND It NONE... Hand N’ Hand (Profile/Arista) 345 393 401 360
JAY-Z Hard Knock Life (Ghetto...) (Roc-A-Felia/Def Jam/Mercury) 335 393 583 784
TOTAL f/MISSY ELLIOTT Trippin’ (Bad Boy/Arista) 335 381 484 542
OFFSPRING Pretty Fly (For A White Guy) (Columbia) 333 356 328 241
DJ CLUE {/DMX It's On (Roc-A-Fella/Def Jam/Mercury) 327 196 169 73

TOTAL
STATIONS/ADDS

4112
501
410
an
471
42/0
49/4
4011
351
2710
38/3
34/0
21
13
32/1
251
32/0
412
a1/1
270
23/0
31/0
26/0
22/0
23/2
2710
29/0
241
18/1
31N
33/0
253
16/0
15/0
11/0
25/0
211
12/0
23/0
23/5
251
110
15/0
2413
2411
11/0
19/2
110
131
2113

BREAKERS.:

No Songs Qualified For
Breaker Status This Week

MOST ADDED -

ARTIST TITLE LABEL(S) ADDS

EMINEM My Name Is (Web/Aftermath/Interscope) 11
SILKK THE SHOCKER 1t Ain't My Fault 2 (No Limit/Priority) 11
TRINA & TAMARA What'd You Come Here For? (Columbia) 8
BLACKSTREET f/JANET Girlfriend/Boyfriend (/nterscope) 6
BUSTA RHYMES f/JANET What's It Gonna Be (Elektra/EEG) 5

OUTKAST Da Art Of Storytellin® (LaFace/Arista) 5
1000 CLOWNS (Not The) Greatest Rapper (Elektra/EEG) 4
K-Cl & J0JO Life (Rock Land/Interscope) 4
TLC No Scrubs (LaFace/Arista) 4

MOST INCREASED

TOTAL

P LA Ys PLAY

ARTIST TITLE LABEL(S) INCREASE

TLC No Scrubs (LaFace/Arista) +988
EMINEM My Name Is (Web/Aftermath/interscope)  +473
TYRESE Sweet Lady (RCA) 4257
LAURYN HILL Ex-Factor (Ruffhouse/Columbia) +210
WHITNEY HOUSTON Heartbreak Hotel (Arista) +196

BUSTA RHYMES f/AJANET What's It Gonna... (Elektra/EEG) +185
BRITNEY SPEARS ...Baby One More Time (Jive) +182
SILKK THE SHOCKER It Ain't My Fautt 2 (No Limit/Priority) +158
R. KELLY When A Woman'’s Fed Up (Jive) +152
DJ GLUE f/DMX It's On (Roc-A-Fella/Def Jam/Mercury) +131

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

MONIFAH Touch It (Uptown/Universal)

AALIYAH Are You That Somebody? (Atlantic)

NEXT Too Close (Arista)

NICOLE Make It Hot (Gold Mind/EastWest/EEG)

LAURYN HILL Can't Take My Eyes Off... (Ruffhouse/Columbia)
MONICA The First Night (Arista)

XSCAPE My Little Secret (So So Def/Columbia)

USHER My Way (Laface/Arista)

MYA f/SILKK THE SHOCKER Movin' On (University/Interscope)
K-Cl & JOJO All My Life (MCA)

Breakers: Songs registering 500 plays or more for the first time. Bullets

This chart reflects airplay from February 8-14. Songs ranked by total plays. Highlighted songs indicate Breaker.

52 CHR/Rhythmic reporters. 49 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc.

to songs gaining plays over the previous week. If two songs are
tied in number of piays, the song being played on more stations is placed
first. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.
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CHR/RHYTHMIC

BC Why-0-Why (Red Ant)
Total Plays: 96, Total Stations: 10, Adds: 1

62 R&R February 19, 1999

HIP-HOP TOP 20

[ TOTAL PLAYSTM TOTAL
LW Tw  ARTIST TITLE LABEL(S) ™ LW  STATIONS/ADDS

s @ ROOTS FERYKAH BADU You Got Me (MCA) 3021

> JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 2636 2882  72/0

© JUVENILE Ha! (Cash Money/Universal) 2495 2494 98/4

4 2PAG Changes (Amaru/Death Row/Interscope) 2239 2464 63A

s FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury) 2207 2253  97/0

@ SILKK THE SHOCKER It Ain't My Fault 2 (No Limit/Priority) 2062 1724 10213

7 @) METHOD MAN Break Ups To Make Ups (Def Jam/RALMercury) 1912 1762 9572
8
(9]
10
11
12

BEFORE DARK Come Correct (RCA)

Total Plays: 302, Total Stations: 15, Adds: 0
2490 112/6 Y

IVY QUEEN In The Zone (Sony Latin)

Total Plays: 289, Total Stations: 11, Adds: 3 BLACKSTREET F/JANET Gimnend/BOYfriend (/ﬂtefs(:ope)

Tota! Plays: 79, Total Stations: 6, Adds: 6

K-Cl & JOJO Life (Rock Land/Interscope)

Total Plays: 255, Total Stations: 19, Adds: 4 KIRK FRANKLIN Revolution (Gospo Centric/interscope)

Total Plays: 79, Total Stations: 5, Adds: 0

OUTKAST Rosa Parks (LaFace/Arista) 1805 2030 561
TQ Bye Bye Baby (ClockWork/Epic) 1592 1580 742
1728 3500

MONIFAH Bad Girl (Uptown/Universal)

Total Plays: 198, Total Stations: 15, Adds: 1
MADONNA Nothing Really Matters (Warmer Bros.)

WILL SMITH Miami (Columbia) 1590 Total Plays: 65, Total Stations: 5, Adds: 0

19 ) BUSTA RHYMES F/JANET What's It Gonna Be (FlektraEEG) 1528 795 100/14  REDMAN 1l Be That (Def Jam/Wercury)
s 12 JDFAETH SWEAT & R.0.C. Going Home.. (S0 S0 DefColumbia) 1453 1748~ 59/ 0% Pis: 174, Toal Statons: 12, Adds: 0 |
13 13 FAT JOE F/BIG PUNISHER... Bet Ya..(Trz) (VystcBig Beat/tantc) 1434 1462 87/ B M o i)

JOEY MCINTYRE Stay The Same (C2/Columbia) Total Plays: 51, Total Stations: 7, Adds: 0

0 @ EMINEM My Name Is (Web/Aftermattyinterscope) 1293 772 45A3 , o _

2 15 LAURYN HILL Doo Wop (That Thing) (Ruffiouse/Columbia) 1281 1486  4ajp o 152 Toll Staions: . Adds:

ts @ HARLEMWORLD FAVASE & K PRCE | sk (I QS0 So08Cotmte) 1206 1115 9306 gcuc oy e voring vty OUTKAST Da Ar Of Syl (LaFacevist)

1 17 BIG PUNISHER F/MISSJONES Punish Me (Loud) 1145 1201 590 10 i 108, Toral Statons 4, Adds: 0 JE PSS, MR A

17 O DJ CLUE FDMX It's On (Roc-A-Fella/Def Jam/Mercury) 1141 913 856

16 @ DMX Ruff Ryders Anthem (Def Jam/Mercury) 1102 1077 32/0  TIMBALAND FUAYZ Lobster & Scrimp (BlackGround/Atiantc) | TRINA & TAMARA Whatd You Come Here For? (Columbia)
— €D TIMBALAND F/JAY-Z Lobster & Scrimp (BlackGround/Atiantic) 886 704  75/4  Total Plays: 107, Total Stations: 11, Adds: 1 Total Plays: 7. Total Stations: 9, Adds: 9

This chart reflects airplay from February 8-14. Songs ranked by total plays. 52 CHR/Rhythmic reporters and 89
Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-

lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1999, R&R iInc. Songs ranked by total plays

Abbs FEBruArY 23

808 (Columbia)

BLAQUE

KRAYZIE BONE Thug Mentality (Mo Thugs/Ruthless/Relativity)

98 DEGREES The Hardest Thing (Universal)

LIGHTS, CAMERA, MAKEUP! — The legendary Teddy Riley (1) of Blackstreet (yes, he's
painted silver) and Janet take a breather during the video shoot for Blackstreet's upcoming
single, “Boyfriend/Girlfriend,” which features Janet. Both wear big smiles as they pose with
the video's director, Joseph Kahn (c).

JESSE POWELL You (Silas/MCA)

CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Albuquergue, NM
PD: Tony Manero

MD: Jackie James
TRINA & TAMARA "Whar'd™
BUSTA RHVMES F/JANET "What's

KYLZ/Albuquerque, NM
DM/PD: M.C. Scrappy

MD: Robb Royale
44 EMINEM

18 BLACKSTREE[ FIJANEnTa Geritnend”

TRINA & TAM,
SILKK THE SHOCKER “It

KQBT/Austin, TX
PD: Scooter B. Stevens

OUTKAST “Rosa™
1000 CLOWNS ~Rapper”

KISV/Bakersfield, CA
PD: 8ob Lewis
MD: Bobby Sate

ROCTS F/ERYKAH BADU "Got
R KELLY “Woman's

KKXX/Bakersfield, CA

PD: Chris Squires

MD: Craig Marshall

5 MARIAH CAREY “Believe
e Dl

WERQ/Baltimore, MD
DM/PD: Tom Calococci
APD: Dion

MD: Darren Brin

2 “Anywhere

WJMN/Boston, MA
PD: Cadiliac Jack McCartney
APD/MD: Danny Dcean

WBBM)/Chicago, IL
PD: Todd Cavanah

MD: Erik Bradley
14 GOO GOO OOLLS "Shde™

KZFM/Corpus Christi, TX
PD: &d Ocanas

MD: Danny B. Jammin’
NASTYBOY KLICK “Knos

BUISTA RHVMES F/JANET “What's™

RICKY MAﬂTlN ~Bamba™

WBTT/Dayton, OH
PD: Sandy Collins

APD/MD: Raye Klmherlm
EMINEM
5hD STOREE "ver

KQKS/Denver, CO

PD: Cat Coilins

MD. Harrison Wood
Adds

WDRQ/Detroit, M
PD: Alex Tear
MD: JlmmlJam

TLC °Scrul
3RD STOR}:E Ever

KPRR/EI Paso, TX
DM: John Candelaria

PD/MD: Victor Starr
EMINEM “Name™
5 S’LKK THE SHOCKER It

ANET “What's”

KBOS/Fresno, CA
PD: € Curtis Johnson
MD: Travis Loughran

2 quv orent
INE A

KKPW/Fresno, CA

DM/PD: Greg Mack

APD: R.J. Lopes

MD: DJ Jess

BUSTA RHYMES FLUANET “Whar'’
INEM “Name

CHICO DEBARGE Soopaman
TRINA & TAMARA “Wi

N

JEAMAINE DUPRI__. "Nothin,

WJMH/Greensboro, NC
DM/PD: Brian Douglas

Inlerm MD: Boogie D

48 TLC “Scrubs

20 RARE ESSENCE "Overnight”

5 2PAC “Chany

5 BRANDY “Ever

KIKIHonolulu, HI
PD: Alan Dda
MD: James Coles

25 BLACKSTREET F/JANET “Girlfniend”

§ R KELLY "Woman's®

KXMEMHonolulu, HI
Co-PD: Jamie Hyatt

Co-PD: Kid Leo Baldwin
44 SILKK THE SHOCKER “it

KBXX/MHouston, TX
PD: Rob Scomio

MD: Greg Head
60 RAH COX “Frends
8 SILKK THE SHOCKEF

BLACKSTREET FAJANET “Girltnenc

WHHH/Indianapolis, IN
PD: Scott Wheeler

MD: Carl Frye
RHYMES FAJANET “What
+ cK

RAPHAEL SAADIQ/Q TIP Involv:d'

WJBT/Jacksonville, FL
PD: Dave Wynter

MD: Titfany Green

13 SILKK THE SHOCKER "1

FAT JDE FglG “Ber”

KLUCALas Vegas, NV
PD: Cat Thomas

MD: Melisa Stefas
26 DAU HILL "Times"
CHER “Beheve”

KPWR/Los Angeles, CA
VP/Prog.: Steve Smith

APD: Damion Young

MD: E-Man

58 DJ QUIK "Gang:

41 WHITNEY NOUSTON Heartbreak”
34 MONICA “Angel”

KHTN/Merced, CA
GM Lee Nye
EM}NEM Name
"Zone™
gVA HV‘
TRINA s TAMARA Whatd

SILKK THE SHOCKE
98 DEGREES Hardes

WPOW/Miami, FL
PD: Kid Curry

MD: Eddle Mix

APD: Tony The Tiger

7 BLACKSTREET F/JANET “Gi

KDON/Monterey, CA
PD: Dan Watson
MD: Picazzo -

WKTU/MNew York, NY

PD: Frankie Biue

APD/MD: Andy Shane

12 WHITNEY HOUSTON “fight”
TLC “Scrubs”

5 REACT "Let's™

WQHT/New York, NY
PD: Tracy Cloherty

MD: Sean Taylov

27

26 MEN or vmou Feel”

21 T

15 MDNICA A ngel”
13 BLACK MOON “Turntadtes”

WNVZ/MNorfolk, VA
PD: Don London

MD: Jay West
9 EMINEM "Nzme"
1 TYRESE “Sweel
TQ “Bye’

KCAQ/Oxnard, CA
PD: Dan Garite

MD: Corn Dog
No Adds

KPSi/Palm Springs, CA

DM/PD: Mike Keane
8 BACKSTREET BOYS "Give
rvr;q Thing
LY "W

KKFR/Phoenix, AZ
PD: Bruce St. James

APD: szy Kid Stevenz
No Ad

WWKX/Providence, RI
PD: Jerry McKenna
MD: Paul Nelsnn

n'm‘n[ & TAP lNk |\3lu

KWNZ/Reno, NV

PD/MD: Bill Shakespeare
TRINA & TAMARA “What'd"
ERIC BENET F/FAITH.. “Georgy”
SAVAGE GARDEN ~Animal™

KGGI/Riverside, CA
PD: Mark Feather

APD/MD: Jesse Duran
1 ROOTS F/ERYKAH BADU “Gor™

WMAX/Rochester, NY
PD: Erick Anderson

APD: Patrick Castania
JOEY MCINTYRE "Stay”

KBMB/Sacramento, CA

PD/MD: Inralum “Ebro” Jamile
15 QUTKAST

10 JRY Har

RS DNE Bnmuqm

WD,

REUMAN F/BUSTA “Goodness™
“Anywhere”
ERIC BENET FFAITH. "Georgy™

1000 CLOWNS “Rappe:
TRINA & TAMARA “Whatd”

KSFM/Sacramento, CA
PD: Bob West
MD: Jnnn E Cage .

NEY SPEARS

wocCa/salisbury, MD
PD: Wookie

MD: Gizmo
TRINA & TAMARA “What'd
L 0
KK CKE

B,

KTFM/San Antonio, TX
PD: Clift Tredway

MD: Sleve Chavez
SAURYA HLL ex Factor
o) CLUE

X-C1 &
BLACKSTREET FIJANET Gtrifriend”

XHTZ/San Diego, CA
DM/PD: Lisa Vazquez
MD: Dale Solivan
5 JUVENILE "Hal”
MONIFAH “GIr™

N GIrl
TRINA & TAMARA "What'd"
OFFSPHING “Pretty”

KMEL/San Francisco, CA
PD: Joey Arbagey

MD: Glenn Aure
No Adds

KYLD/San Francisco, CA
PD: Michael Martin

APD/MD: Jazzy Jim Archer
20 BLACKSTREET FAJANET "Ginltneng”

KWWV/San Luis Ohispo, CA
PD: Jammer
MD: Tommy Delric

No Adds

KUBE/Seattie, WA
PD: Eric Powers
MO ule Pila
SUTRAST A
WLLD/Tampa, FL

PD: Dave Ferguson
MD: Drlando

AY-Z “Lobster’

WOWZ/Utica, NY
OM/PD: J.P. Marks
APD: Harry Carpenter
MD: Suzy Garcia
10 BC “Why-O-Why"
5 EMINEM “Name”

K-Ct & JOJO “Lite"

WPGC/Washington, DC
PD: Jay Stevens
APD/MD: Maurice Devoe

16  SILKK THE SHOCKER 1"
16 EMINEM “Name™

KDGS/Wichita, KS
PD: Steve Dorrell
APD: Ricardo Cherry

MD: A.J. Jones
22 IVY QUEEN Zune
17 EMINEM “Nami
CH>00 DEBARGE ‘Soopaman™

1000 CLOWNS Rapper

52 Total Reporters
52 Current Reporters
49 Current Playlists

Reported Frozen Playlist (2):

WBHJ/Birmingham, AL
KOHT/Tucson, AZ

Did Not Report, Playtist
Frozen (1):
KWIN/Stockton, CA

Moves From CHR/Pop To
CHR/Rhythmic (1):
KXME/Monolulu, HI

- oo americantradiohistory com
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CHR/RHYTHMIC PLAYLISTS

February 19,1999 R&R ® 63

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE

WKTU/New Yark WOHT/New York KPWR/Los Angeles WBBM/Chicago KMELJAMS KMEL/San Francisco
(201) 420-3700 : (212) 2299797 (818) 953-4200 (312) 944-6000 b MY (415) 538-1061
. Blug/Shane T R TI Clohesty/Taylor Smith/E-Man e Cavanah/Bradley Arbagey/Aure
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W W TW 3IW W LW TW IW 2W LW W 2W LW TW 3IW 2W W TW
59 70 70 72 CHER/Believe 29 31 42 42 LAURYN HILL/Ex-Factor 80 76 77 74 BAD AZZ F/SNOOP DOGGMWe Be Puttn It 80 79 79 B1 JAYZ FAMIL AND JACan | Get A 54 61 55 5 LAURYN HILUEx-Factor
60 70 66 70 STARS DN 54/t You Could Read. 42 39 33 42 WHITNEY HOUSTON/Heartbreak Hotel 76 79 55 68 DUTKAST/Rosa Parks 81 78 82 80 MDNICA/Angel Of Mine 59 50 57 64 JAY-Z FIAMIL AND JACE | Get A..
66 69 68 69 VENGABDYSM Like To Parly! 42 42 41 42 JAYZ FDMXManey, Cash, Hoes 57 73 73 65 2PAC/Changes 27 44 58 79 2PACIChanges 44 44 55 §1 KURUPTAWe Can Freax it
51 40 54 54 WILL SMITHMiam 31 44 43 42 JAY-ZJigga Who Jigga What 58 74 80 64 DJ QUIK F2ND Il /Hand N' Hand 70 62 76 76 BRANDY/Have You Ever? 55 40 52 56 TIMBALAND/Keep It Feal
34 35 48 52 RAZOR & GUIDDDo it Agan 29 31 44 41 R KELLY/Did You Ever Think - - - 58 DJOUIKYow A Gangsta 72 63 82 72 R KELLY FK MURRAY/Home Alone 31 38 52 54 WHITNEY HOUSTON/Meartbreak Hotel
52 66 65 48 BRANDY/Have You Ever? 42 42 43 41 DJCLUE FOMXs Dn 76 76 71 52 JAVZ FAMIL AND JACan | Get A.. 37 30 43 65 LAURYN HILL/Can't Take My.. 56 51 53 49 LAURYN HILL/Doo Wap (That Thing)
23 35 36 47 CYNTHIAM | Had The Chance 29 43 41 41 R KELLYMnhen A Womars.. - - 40 45 TLCMo Scrubs 60 66 41 57 WILL SMITHMiami 56 57 61 46 DMXRuff Ryders Antnem
34 45 37 35 DEBORAH COXNabody's Supposed. 38 20 31 38 BUSTA RHYMES/Gimme Some More - 40 40 42 FAITH EVANS../AN Night Long 79 78 68 51 DIVINE/Lately 44 42 35 41 DUTKASTRosa Parks
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WDIA-AM/Memphis —

WALT LOVE

Yesterday And Today

| The first black-formatted and -targeted radio station is still going strong

In honor of Black History Month, this week’s focus is on
WDIA-AM/Memphis. If you're going to talk about Urban ra-
dio history and heritage, you have to talk about WDIA-AM
and the folks who were there to make it happen. But we’ll also
look at WDIA today, because one of the most fascinating things
to me is that WDIA is a music-formatted AM that is still a
market leader in ratings and revenues in a day and age when
most winning AMs are News/Talk outlets.

Understanding
The Legend

To get a clear picture of WDIA’s
history and current activities. 1 first
spoke with Clear Channel Radio
VP/GM Bruce Demps, whose re-
sponsibilities include managing
four radio stations in the Memphis
market: KWAM-AM, WDIA,
KIMS-FM & WHRK-FM. When [
asked Bruce to make sure I was
correct about each station’s format,
he asked me to recite them back to
him. I told him "HRK was main-
stream UC, KIMS was Urban AC
and KWAM was Gospel. | said |
wasn’t quite sure what term they
used for WDIA though. “It’s leg-
endary,” Demps replied, and that’s
what this is all about.

“I'm often asked what category
to put "'DIA in,” Demps explained.
“This station is such a unique ani-
mal, it is really difficult to catego-
rize it in this day of narrowcasting
— it’s still broadcasting. Saturdays
i’s all Blues. Sundays it’s all Gos-
pel. We have talk shows on during
the week. Monday through Friday
from 10am-noon. We have open
phone lines from 5-6pm Monday
through Friday. It’s called the
What’s on Your Mind Line. Begin-
ning at 6pm, we have what we call
our Down Home Special. This is
where we play a lot of the musical
stuff that is unique to our region of
the country, and also talk. Most
people still categorize WDIA as a
rhythm & blues station, but that
only tells a small part of what we
do and why it’s so successful.”

Looking Back

Demps gave me some historical
facts to start. “As history is told,
’DIA was the first radio station to
have a format designed exclusive-
ly for a black audience. That was
back in October 1948. Other sta-
tions around the country had some
block programming where they al-
lotted two or three hours a week to
black music. This station was the
first to have a publicly recognized
disc jockey on the air, which really
speaks to more than just music. In
many ways. that spoke to acknowl-
edging that we existed on the pub-
lic airwaves.”

Bruce Deimps

Bobby O'Jay

Who was that DJ? “Nat D. Wil-
liams is his name. Nat is a histori-
an in his own right as related to
WDIA. At the time he came to
WDIA, he was a history teacher at
Booker T. Washington High School
here in Memphis. He also hosted a
talent show competition on Beale
Street, so he was very well known
to the community on the education-
al side and on the entertainment
side of things. Bert Ferguson, the
first GM of WDIA, thought Will-
tams was best suited to break the
color barrier.” Ferguson was also
part owner of WDIA back in the
day, and I'm told by Demps, “He
referred to himself as the ‘sweat
equity partner,” meaning he was the
guy who got in here and worked.
The money partner was a gentle-
men by the name of John R. Pep-

”»

per.

On To The 51st Year

“[ celebrated my third anniversa-
ry here at WDIA back in October,
when we also had a 50th anniver-
sary celebration,” Demps said. “A
lot of the reasoning behind my de-
cision to leave Jacksonville, Flori-
da was that I wanted the opportu-
nity to lead WDIA in its Slst year.
A true treasure is not something
that you put on the shelf. Instead,
it’s something that increases in val-
ue and appreciation if it continues
to perform well. I'll equate it to a
nice antique automobile. You can
appreciate it even more when it’s
still riding down the highway.

“WDIA is ranked No. 2 in the
market. persons 12+, Demps said.
To be exact, WDIA recently in-
creased almost two shares. moving
from a 6.6 in summer 98 to an 8.5
in fall "98. Only sister station

WHRK (K97) does better, with a
9.3 share in the 12+ demo. Look-
ing al persons 18-34, WDIA is
ranked No. 8 in the market with a
5.5, and in 18-49 the station is tied
for sixth with a 5.8. In WDIA’s tar-
get demo, persons 25-53, the sta-
tion is tied with WHRK for No. 3
in the market with a 7.1. Not bad
for a 50-plus-year-old AM that’s a
50,000-watt Clear Channel station.
This is one of those radio stations
that everybody in the mid-South
grew up listening to. Why? Be-
cause it was there! It was, and still
is, everywhere.

Demps ended by saying, “WDIA
is still a very broad-appeal station
because of how important its per-
sonalities are. We all talk about
what a radio sta-
tion should repre-

sent and what it =
should be. It
should enlighten
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as well as inform,
entertain and, in
many cases, also inspire. That’s
what 'DIA does, and that’s why it’s
been so successful.

“I could not talk about WDIA
and 1its personalities without men-
tioning our OM/PD/air personality
Bobby O’Jay, who hosts our Fun
Morning Show. He commands
strong numbers along with his side-
kicks, W. C. Brown and Bev
Johnson. Theyre on Monday-Friday
from 6-10am. People really love
them.”

From Listener To
Programmer

I spoke with O’Jay, who’s been
with WDIA for 16 years and has
been PD of WHRK for 11. Let me
back up just a bit. Get this: He’s
OM for WDIA, WHRK and KIMS
and does an airshift on WDIA.
Now that’s what I call busy. I
should also mention O’Jay’s dedi-
cation to his family. This gentlemen
does his work and goes home. One
of these days I'd like to get him to
share his secret for effective time
management, because he does it
better than anyone I've known in
this industry. Anyway, when it
comes to history and WDIA, O’ Jay
knows it and has lived it since his
childhood in nearby Mississippi.

“It’s kind of unbelievable to real-
ize 1 grew up listening to WDIA
and now I've had, and still have, the
pleasure of programming it and of
being on the air for a number of
years.” O’Jay reflected. “IU’s really
a dream come true. As a kid grow-
ing up down in Batesville. Missis-
sippi. I never thought I'd ever be a
part of a radio station like this
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accept the prizes they won from the station’s contests. Is it safe to as-
sume there was money in those bags marked with the dollar signs?

much less be able to keep an AM
station ranked in the top 5 for as
long as this one has been.

“It’s almost like it’s unreal. It’s
like this is something we don’t con-
trol. like God put his hands on
WDIA way back in 1948. [t’s a ra-
dio station that’s been a blessing to
the people. During all of my years
here, I have tried to keep the leg-
end of the station alive from a com-
munity standpoint and an entertain-
ment standpoint, the legend that I
knew from listening as a child. And
when [ see the older guys like A.
C. Williams and
Chuck Scruggs
and ask them how
they think we’re
doing, they are ex-
tremely proud of
how we’re run-
ning the station.

“Sometimes I'm a little ashamed
because of some of the issues we
have to deal with because we’re so
out there, but Chuck Scruggs has
often said to me that this is a dif-
ferent day and time, and you have
to tackle these kinds of issues in a
much different way than they did.
He also says that this is what we
have to do in order to get people to
think in today’s society. So, if peo-
ple like that think we're doing a
good job, then we must be doing
okay. That’s how 1 measure what
we're doing from a heritage and
morality standpoint.”

I asked O’Jay how he goes about
his job as a talent and as PD. “It’s
easy for me to separate the two,” he
replied. “When I'm on the air as a
talent — a morning man basically
following the format — I put that
into place. I treat myself as a tal-
ent, and I conduct myself, with my
co-hosts, as a talent and not as their
supervisor. From 6-10am I’m an
entertainer, informer and fellow air
personality who’s having some fun.
At 10am I go into my programmer
mode, and then I become a super-
visor.”

WDIA Is Alive And Well

When I asked O’Jay what he
would like folks around the coun-
try to know about WDIA, he said,
“WDIA is a real radio story be-
cause of its longevity, its success
since 1948, the talent that’s been
on the station over the years and
the presentation and how we do
things for the community. T have
to say this. because when the in-

dustry awards like the Marconis
come around. WDIA is always
mentioned. but we never win. It’s
almost like WDIA is a forgotten
dinosaur. As 1 said before, this is
a real radio success story. When
it comes to radio — and especial-
ly black radio — this is the only
black radio station on AM still
doing music and winning in an
FM world.

“I want people to know about
the AM station in Memphis that
is 80% music and still playing
music from the *60s, “70s, *80s
and '90s,” O’Jay continued. “We
play currents here. We're playing
R. Kelly's *When a Woman’s
Fed Up,” Deborah Cox, the
Temptations, Whitney Houston,
Brian McKnight, Luther Van-
dross and others. The point is,
we still play current music from
these mainstay artists. From talk-
ing to some people from around
the country, I get the sense they
think WDIA is an old folks sta-
tion that only plays '60s and *70s
music.

“We are like a forgotten station,
and we shouldn’t be. I think we
are a very vibrant station that peo-
ple really enjoy. I want folks to
know we have great talent and a
radio station that’s not a swinging
door. But I also want them to
know we are not just a bunch of
old guys who are not formatical-
ly intact. I like to describe WDIA
as an old Top 40-sounding station
that’s also a black station in the
’90s. Our formatics are like the
old Drake format. We're tight.
We’re bright. We’re up. Over the
years we have gotten tighter and
brighter.

“We basically have everything
the music FMs have. Obviously,
we’re not stereo, but we have no
carts and 95% of our music is on
CDs. Remember, we are a
50,000-watt AM, and we don’t
sound like a tin can like some
other AM stations around the
country might. When you punch
up WDIA, you're gonna know it,
because this station has a boom
to it. I want people to know that
we are alive and we're doing
great things down here. All they
have to do is look at the ratings
when they come. and they’ll see
we're not some statron sitting
around here playing music for
old people!”

What else can I say after that?
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FEBRUARY 19, 1999 TLC
No Scrubs (LaFace/Arista)
TOTAL PLAYS TOTAL TOTAL;;.:;?;NQ(::EASE TOTAL STBI:‘T}?INS/ADDS CHART
w W LW ™ ARTIST TITLE LABEL(S) ™ Lw 2w 3w STATIONS/ADDS
« 5 2 @ MONICA Angel Of Mine (Arista) 3607 3508 3200 3074 8700 A l',’/‘,',;’,gmpe)
¢ 1 2 TYRESE Sweet Lady (RCA) 3591 3861 3873 3397 86/0 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
s 5 3 €  LAURYN HILL Ex-Factor (Ruffhouse/Columbia) 3555 3287 3060 2812 88/0 1317/528 82/2
s« « @ WHITNEY HOUSTON Heartbreak Hotel (Arista) 3406 3276 3068 2943 86/ DIVINE
s s o @  JESSEPOWELL You (Silas/MCA) 3263 2974 2760 2628 86/3 One More Try (Pendulum/Red Ant)
77 7 () GERALD LEVERT Taking Everything (EastWest/EEG) 3000 2942 2847 2775 81/0 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
12 5 7 R.KELLY When A Woman's Fed Up (ive) 2984 3168 3594 3504 75/0 1155/218 77/3
718 0 FAITH EVANS 1/PUFF DADDY All Night Long (Bad Boy/Arista) 2833 2588 2336 1948 87/0 BUSTA RHYMES f/JANET
a7 % 13 0 ROOTS f/ERYKAH BADU You Got Me (MCA) 2452 1930 1420 763 88/2 What's It Gonna Be (Elektra/EEG)
1210 9 10 TEVIN CAMPBELL Another Way (Qwest/WB) 2385 2450 2361 2285 72/0 TEEGY AISINGEAsEl  IRIADSTRIONSIADDS CHART
w s 11 Q) XSCAPE Softest Place On Earth (So So Def/Columbia) 2207 2086 2010 1865 820 IS2bas 0l
2 18 14 () SHANICE When | Close My Eyes (LaFace/Arista) 2177 1928 1731 1560 8511 GINUWINE
s a1 @  GINUWINE What's So Different (550 Music/ERG) 2063 1786 1528 1198 863 | Want You (N.Y.L.A. /Priority)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
9 16 12 8 KEITH SWEAT I'm Not Ready (Elektra/EEG) 2028 1977 1917 1726 7000 11231149 62/0
%5 20 19 JUVENILE Ha! (Cash Money/Universal) 1897 1mn 1657 1575 68/3
2w 15 ) MARIAH CAREY | Stil Believe (Columbia 1837 1780 1610 1378 78/ e
34 28 2 Q SILK If You (LOViﬂ‘ Me) (E/E/(UZ/EEG) 1783 1640 1361 1135 711 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
2 19 20 @ FOXY BROWN Hot Spot (Violator/Def Jam/RAL/Mercury) 1768 1766 1697 1636 13/0 1110/470 77/8 (33)
0 33 2 @ SILKK THE SHOCKER It Ain't My Fault 2 (No Limit/Priority) 1730 1537 1279 912 79/2
3 5 10 2  CASE{/JOE Faded Pictures (Def Jam/RAL/Mercury) 1608 2194 3061 3367 59/1
— 34 4 @ KIRK FRANKLIN Revolution (Gospo Centric/interscope) 1546 1414 1133 569 751 Mosr ADDED@
% % 25 @)  METHOD MAN Break Ups To Make Ups (Def Jam/RAL/Mercury) 1500 1386 1304 1177 722 ARTISTTTLE LABEL(S) o
10 12 16 23 DRUHILL These Are The Times (University/Island) 1477 1835 2123 2480 49/1 CASE Happily Ever After (Def Jam/RAL/Mercury) 66
BREAKER @  TLC No Scrubs (LaFace/Arista) 1417 523 e — 84/7 USHER Bedtime (LaFace/Arista) 62
— w0 1 @ 112 Anywhere (Bad Boy/Arista) 1385 1219 936 679 Iali! COOL BREEZE Watch For The Hook (Organized Noize/A&M) 56
BREAKER € K-Cl & J0JO Life (Rock Land/Interscope) 1317 789 114 32 82/2 TRINA & TAMARA What'd You Come... (Columbia) 48
48 38 34 @ KENNY LATTIMORE If | Lose My Woman (Columbia) 1283 1161 975 740 2 SNOOP DOGG Woof (No Limit/Priority) 43
2 2 2 2  DEBORAH COX Nobody's Supposed To Be Here (Arista) 1240 1360 1575 1713 41/ NAUGHTY BY NATURE Dirt All By My Lonely (Arista) 28
BREAKER @ DIVINE One More Try (Pendulum/Red Ant) 1155 937 631 230 713 BUSTA RHYMES fAJANET What's It Gonna Be (Flektra/EEG) 10
BREAKER €  BUSTA RHYMES I/JANET What's It Gonna Be (Elektra/EEG) 1132 579 8 _— 7810 ERIC BENET f/FAITH EVANS Georgy Porgy (Wamer Bros) 8
BREAKER @ GINUWINE | Want You (N.Y.L.A/Priority) 123 974 781 684 62/0 TLC No Scrubs (LaFace/Arista) 7
19 15 3  SHAE JONES Talk Show Shhh! (Universal) 1mm 1857 2397 2410 45/0 HARLEM... /MASE... | Really ... (Al Out/So So DetColumbia) 6
BREAKER €P  ERIC BENET f/FAITH EVANS Georgy Porgy (Warner Bros.) 1110 640 14 74 77/8 TRICKDADDY Nann Brother (Slip N’ Slide/Warlock) 6
43 41 3 @ TAMIA Loving You Still (Qwest/W8) 1090 1083 927 810 65/0
% 2 2 s  BEFORE DARK Come Correct (RCA) 1030 1347 1399 1261 4700 MOST INCREASED
a1 25 30 36  BRANDY Have You Ever? (Atiantic) 1005 1247 1502 1661 3N [LOTAL
© @ w0 €  MONIFAH Suga Suga (Uptown/Universal) 997 923 830 7% 610 ARTIST TITLE LABEL(S PLAYS INCREASE
s @ 3 € FATJOEUBIG PUNISHER... Bet Ya Man Can'.. (MysticBig Beat/Atiantic) 983 980 900 805  66/0 TLC No Scrubs (LaFace/Arista) +804
4 20 3 3 TOTALf/MISSY ELLIOTT Trippin’ (Bad Boy/Arista) 967 1241 1650 2104 42/2 BUSTA RHYMES {JANET What's It Gonna.. (ElektaFEG) +553
3 35 35 40 BIG PUNISHER f/MISSJONES Punish Me (Loud) 965 1104 1068 999 51/0 K-Cl & J0JO Life (Rock Land/Interscape) +528
— — « @ CHICO DEBARGE t/DEF SQUAD Soopaman Lover (Kedar/Universal) 946 822 538 181 65/0 ROOTS f/ERYKAH BADU You Got Me (MCA) +522
2 3 29 4  JOHKETH SWEAT & R.0.C. Going Home With Me (So So Def{Columbia) 934 1288 1344 1291 471 ERIC BENET {FAITH EVANS Georgy Porgy (Wamer Bros) +470
— — s @ CHEROKEE Ooh Wee Wee (RCA) 849 662 261 32 69/2 COOL BREEZE Watch For The Hook (Organized Noiz/AEM) +367
— s « @ T0Bye Bye Baby (ClockWork/Epic) 833 i 639 537 4911 USHER Bedtime (LaFace/Arista) +308
— — 4 @ OUTKAST Da Art Of Storytellin’ (LaFace/Arista) 821 670 323 64 68/1 TRICKDADDY Nann Brather (Slip N’ Slide/Warlock) +295
— — 4 g DJ CLUE /DMX It's On (Roc-A-Fella/Def Jam/Mercury) 819 1 445 268 65/3 HARLEM WORLD... | Really... (A Out/So So DetColumbia) +291
TIMBALAND /JAY-Z Lobster & Scrimp (BlackGround/Atiantic) 779 646 325 30 64/3 JESSE POWELL You (Silas/MCA) +289
so 45 4«7 @  BRANDY Angel In Disquise (Atlantic) 756 685 21 718 2972
CRNRTI & TLC Silly Ho (LaFace/Arista) 750 1448 2110 2004 370 HOTTEST
— 50 46 BC Why-0-Why (Red Ant) 731 705 616 525 50A1
This chart reflects airplay from February 8-14. Songs ranked by total plays. Highlighted songs indicate Breaker. RECURREN Ts
89 Urban reporters. 80 current playlists. Songs that are down in plays for three consecutive weeks and below No. 25 are moved to recurrent. ARTIST TITLE LABEL(S)
= 1999, HaH It JAY-Z H/AMIL AND JA Can | Get... (Def Jam/RAL/Mercury)
BLACKSTREET & MYA f/MASE... Take Me There (/nterscope)
BOYZ Il MEN | Will Get There (DreamWorks)
TRRKIADDY s S Sy BATLA AL el ot 2PAG Cranges (Amirueath Fowntrscop)
3RD STOREE If Ever (Vab Yum/Elektra/EEG) USHER Bedtime (LaFace/Arista) KELLY PRICE Secret Love (T-Neck/Island)
Total Plays: 597, Total Stations: 52, Adds: 1 Total Plays: 313, Total Stations: 63, Adds: 62 OUTKAST Rosa Parks (LaFace/Arista)
UARLEMORLO INASE . | el Lk (41 0o So DaCotsi) | KISTINE | et ALl e (5 Tounisco) FAITH EVANS Love Lk This (B Boy/Arit)
QUINCY JONES {/GARRETT... I'm Yours (Qwest/Wa) BIG TYMERS Big Ballin’ (Cash Money/Universal) REDMAN ['ll Be That (Def Jam/Mercury)
g)glol;!-ayssznsgé,zgte\l}vSt?ﬂ;nsF: 41,Tli]dds}:-{1 ‘(0 . Total Plays: 292, Total Stations: l3_/4hAdds: 2 ' LAURYN HILL Doo WOD (That Thing) (Ruffhouse/Co/umbia)
Total Piays 435, Toa Savons: 63, Al 56 (Organize Noize/A&M) %Lﬁmsfmoﬁesﬂﬁényw /Algg:tOPo/nt) R. KELLY {/KEITH MURRAY Home Alone (Jive)
UGK Take It Off (Jive) D’ANGELO Heaven Must Be Like This (Virgin) Breakers: Songs registering 1000 plays or more for the first time. Bullets
Total Plays: 476, Total Stations: 40, Adds: 1 Total Plays: 262, Total Stations: 17, Adds: 2 awarded to songs gaining plays over the previous week. If two songs
PRAS What'cha Wanna Do (Ruffhouse/Columbia) LAURYN HILL & D'ANGELO Nothing Matters (Ruffhouse/Columbia) are tied in number of plays, the song being piayed on more stations is
Total Plays: 435, Total Stations: 41, Adds: 2 Total Plays: 249, Total Stations: 7, Adds: 0 placed first. Most Increased Plays lists the songs with the greatest
2PAC Unconditionalv Love (Amaru/Death Row/lntefscope) \g:‘eLll(-b:g-week increases in total plays. Weighted chart appears on R&R
Total Plays: 406, Total Stations: 35, Adds: 1 Songs ranked by total plays. -
Maximize Visibility g
X Cost effective plastic banners for your station.
X We print any logos or designs in up to four spot colors. P.O. Box 750250
. . Houston, Texas 77275-0250
X Perfect for concerts, public appearances, expos & giveaways. By oo
X Packaged on a roll and easy to use. 713/507-4295 FAX
ri@reefindustries.com
1 / 8 o o - 2 3 1 - 6 o 7 4 www.reefindustries.com
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The incredible follow-up to the
platinum, #1 debut smash “Lately”

The new single and video from "DIVINE -
One of only 6 female

groups to [reach #1]

) '
in the ‘90s”
- Biliboard Magazine
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soulful classic

One More Sry TR

written by George Michael

R L
-4 (>
WILD  WWWZ WG WIZD WHVA - i o
WNE/Z WO WK PO KZWA WEI M i"F .-: :
WKYS  WIMG  WJMI WK X WK L
WUuUSsSL WJMZ AL X KRR WL VH I{:’ !. (i 4
WBLS  WYNN DK S KRVY WM, : 14l ] 'y
WAMO WM A <BGE WK WIAXD /" o : 1/
WELK WIBE NEUP  WEMX  KIMS ~ ‘B[]H (0329112175 2/4]
WPHI WHAL NI MNETH WYLD wuer mprmers cdi- 12367
WK S WA 2P KPRS KA i
WOD# WIZH NHFK KKDA  ¥X// '
WPEG WZAK AL A Iz WILT “_..A must play!” -JAY ALAN, PD/WGCH
WUt WGCI NIR KVGP Wi X1 “Top 5 phones out of the box!" -FATS, PD/WFXA
A SRS o i eV idedats, “We are already getting heavy phones!”
Wf Als WTLZ WQUE LAV ARV IS DAISY DAVIS, MD/WDAS
WEDR WY WA WKL KAtz iy [ 4 v '
WZFX WK Y WAL Wiy WrA LIS “Automatic responses!” LYNM TOLLIVER/WZAK
WA WROU WKL MM KOLH “There's no doubht that {One More Try) is a salid hit...
s TMP WK A WHUR WA, WK -BILLBOARD MAGAZINE
WOWI WO WKYS W0 VIDT 5 3 g
HIE AN IRy WEoF A, e “So warm and satiny smooth!” _ROLLING STONE

Executive producers: Ruben Rodrniguez & Nathan Garvin

Producers: Denzil Foster & Thomas McElroy re
f‘)_ 1) Management: Gaman Entertainrment an
A www.redantrecords.com  Www.pesps.com



www.americanradiohistory.com

68 R&R February 19, 1999

- R -

URBAN ACTION

%
2
R

ARTIST: ERIC BENET £/FAITH EVANS
SONG: "GEORGY PORGY"”
LABEL: WARNER BROS.

( :eorgy Porgy.” Eric Benet's latest
project featuring Faith Evans, hit

Urban’s New & Active chart with a total of
640 plays and 61 adds. It was also New &
Active with a total of 167 plays and 16 adds
on the Urban AC chart (R&R 2/12). The
debut single from the forthcoming album,
A Day in the Life, is aremake of Toto's 1979
hit. which featured Cheryl Lynn on the cho-
rus (my thanks to Paul Colbert for that bit
of info). With 72 of our 89 mainstream Ur-
ban stations and 21 of our 38 adult stations
on this one. I'm wondering if we’re going

to see “Georgy” claim the No. 1 position on
both charts simultaneously.

The sophomore project by Benet was largely
inspired by his real-life experiences. He co-
produced and co-wrote the album with some
of the industrys best talents: Wyclef Jean. Ali
Shaheed Muhammad, Brian Morgan. James
Poyser & Vikter DuPlaix, Demonte’ Posey
and George Nash Jr. Guest appearances by
Evans. Tamia, Roy Ayers and Me’Shell
Ndegeocello add spice to an already perfectly
seasoned project.

This jazz-influenced song describes the situ-
ation where Georgy is da bomb! It seems his
mere kiss can (and did) bring females to tears.
(Georgy, Georgy. wherefore art thou, Georgy?)
Furthermore. the female with whom he’s pres-
ently involved seems to be obsessed with him.
(Obsessed with, in love with, they both feel
the same.) Now Georgy finds himself regret-
ting his amorous actions toward homegirl. As
he tries to let her down easy, “It’s not your situ-
ation. I just need contemplation over you.” we
can tell dude is reaching far and beyond for a
way out! He explains further: “It’s really not
confusin’. I'm just a young illusion. can’t you
see?” (Uh. the damage has been done, time to
set a date.)

I've always loved this song, even though I

was 5 years old when it was originally released. -

Now that I'm older, I can understand its mean-
ing and not just sing along to the familiar nurs-
ery rhyme chorus. Twenty years ago. “Georgy
Porgy™ was a hit. Will there be deja vu in 19997
With the smooth vocals of Eric Benet at the
helm. I don"t doubt it. Peace.

— Tanya O’Quinn
Urban Asst. Editor

FOXY BROWN My Life |

with

Jerold Jackson

PD — WACR/Tupelo, MS

When was it decided that using the a** word and the b****
word in songs, bits and show-prep services was acceptable?
| was shocked to hear a recent artist's song with a phrase
talking about “giving up the a**.” We are Urban and Urban
AC stations, and we still have the role of being the backbone
of the community! Would you allow these words to be used by
your child? In a meeting with a co-worker? In church? | think
notl | program a station in the buckle of the Bible Belt. We
have to set some higher standards for Urban radio. Don’t do
it for the kids, do it for yourself.

ADDvance NOTICE

Giving you foir waming: These are the singles that ore going for adds on Menday {2/22)
d Tuesciay (2,23

/Def Jam/Mercury)

GHETTC Ju‘|-‘1'-F|H Cn Da Grind [Rap Artist/Fully

MYA My First Might Wit

MICOLE Eyes Better Not Wander {Gald Mind/EastWest/EEG)

TOTAL Sittin’ At Horne (Bod Boy

HIGH-IMPACT GRAPHICS

* DURABLE CONSTRUCTION
* MAXIMUM PORTABILITY
* 10-MINUTE SET-UP

“We use it for live broadcasts, as a selling tool. ...
regularly!” — MICHAEL BRANDON, WTPA/Harrisburg

BROADCAST
PRODUCTS

INCORPORATED

P.0. BOX 2500
ELKHART, IN 46515 » USA |
(219) 293-4700

we use it

1-800-433-8460
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FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R ONLINE

WBLS/New York Mo WGCI/Chicago WPHI/Philadelphia WUSL/Philadeiphia WDTJ/Detroit
(212) 447-1000 ”{g‘WGCI (312) 427-4800 (215) 884-9400 (215) 483-8900 (313) 871-0590
Brown/Campbell “We PLay the Hits” Smith/Afan Mictox Little/Cooper Alexander/Panton
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3w 2Z2W Lw T IW 2W W IW 2w L AW 2W LW TW W 2W LW TW
30 40 40 41 LAURYN HILL/Ex-Factor 33 42 41 43 FAITH EVANS. /Al Night Long 23 28 59 60 LAURYN HILL/Ex-Factor 60 60 61 67 JESSE POWELL/You 28 50 44 51 TYRESE/Sweet Lady
39 40 40 46 TYRESE/Sweet Lady 42 46 41 48 R, KELLY F/K. MURRAY/Home Alone 45 56 57 59 TYRESE/Swee! Lady 60 60 43 65 R KELLYAWhen A Woman's. 47 45 53 50 R. KELLY/When A Womans.
31 30 30 40 KELLY PRICE/Secet Love 39 40 43 39 MICHAEL & BLIGE/As 35 51 58 58 ROOTS F/ERYKAH BADUNou Got Me 38 60 61 61 LAURYN HILL/Ex-Factor 39 3% 39 45 WHITNEY HOUSTON/Hedrtbreak Hotel
38 37 37 39 ORU HILLThese Are The Times 37 41 39 38 DEBORAH COX/Nobody's Supposed.. 92 15 46 58 LAURYN HILL/D'ANGELOMothing Matters 55 55 61 61 MONICA/Angel Of Mine 12 38 44 42 ROOTS FERYKAH BADU™You Got Me
36 28 28 3B R. KELLYMWhen A Woman's 38 39 39 37 LAURYN HILL/D'ANGELD/Nothing Matters 56 53 58 57 JESSE POWELLou 59 59 50 59 TYRESE/Sweet Lady 31 31 38 39 MONICA/Angel Of Mine
34 34 34 37 WHITNEY HOUSTON/Heartbreak Hotel 46 50 50 37 R.KELLYWnen A Womans.. - 23 45 DJ CLUE/Rutt Ryders Anthem 59 59 59 59 CASE F/AJOE/Faded Pictures 27 33 28 28 XSCAPE/Softest Ptace On..
33 35 35 36 XSCAPE/Softesl Place On... 39 41 38 36 DRU HiLL/These Are The Times 31 24 46 40 MONICA/Angel Of Mine 50 52 57 59 ROOTS FERYKAH BADU/You Got Me 17 17 20 27 LAURYN HILU/Ex-Factor
19 23 23 35 KENNY LATTIMOREA! | Lose My Woman 11 16 20 34 LAURYN HILL/Ex-Factor - - 52 3¢ JAY-Z F/AMIL AND JA/Can | Get A 34 41 41 55 XSCAPE/Softest Place Dn.. & 8 27 271 112Anywhere
28 29 29 35 MONICA/Angel Of Mine 37 39 37 33 TYRESE/Swest Lady - 18 38 TLC/No Scrubs 28 29 40 52 OMX/Ruff Ryders Anthem 10 28 18 17 FAITH EVANS.JA Night Long
32 32 32 35 D'ANGELO/Meaven Must Be. 6 14 18 31 ERIC BENET F/FAITH./Georgy Porgy 30 28 32 34 METHOD MAN/Break Ups To Make.. - - 28 50 LAURYN HILL/D'ANGELO/Nothing Malters 10 12 13 14 SILKK THE SHOCKER/ &int My Fault 2
- 34 ERIC BENET FFAITH. /Georgy Porgy 27 35 32 31 KCl&JOJOLLite 11 31 31 34 XSCAPE/Softest Place On.. 47 47 47 47 MARIAH CAREYA Stll Befieve 6 7 B8 14 GINUWINEMWhat's So Drfferent
29 27 27 33 GINUWINEMhat's So Different 26 30 29 29 WHITNEY HOUSTON/Heartbreak Hotel 32 25 32 33 FAITH EVANS. /ANl Night Long - - 43 46 TLC/No Scrubs 13 11 13 13 SHANICEWhen | Close Wy Eyes
18 31 31 2B BRANDY/Have You Ever? t4 5 13 26 DIVINE/One More Try 57 46 35 32 R KELLY/When A Woman's.. 10 19 32 45 METHOD MAN/Break Ups To Make . - 12 12 1z GERALD LEVERT/Taking Everything
g 13 13 28 ROOTS F/ERYKAH BADU/You Got Me 25 27 25 25 JIMMY SOMMERS/Promise Me 49 49 29 32 CASE FJOE/Faded Pictures - - 30 45 BUSTA RHYMES FUANETWhat's It Gonna Be 12 12 12 12 FOXY BROWN/Hat Spot
10 12 12 27 112/Anywhere 17 16 20 25 JESSE POWELL/You - - 32 32 BUSTARHYMES FAJANETAWNat's It Gonna Be - - 34 43 ORUHILUThe Love We Had.. 12 12 12 12 METHOD MAN/Break U To Make
26 TLC/No Scrubs 19 22 20 24 D'ANGELO/Meaven Must Be.. 47 50 32 31 ORU HiLUThese Are The Times 42 42 42 42 FAITH EVANS../All Night Long 6 18 15 11 KIRK FRANKLIN/Revohusion
2 26 26 25 FAITH EVANS /Al Night Long 32 27 25 22 DAU HILL/The Love We Had.. 31 33 58 31 DJ CLUE FDMXIts On 31 38 38 42 WHITNEY HOUSTON/Heartbreak Hotel 7 8 8 11 JESSE POWELL/You
- - 24 KO & JOJOMLIte 27 19 23 19 CASE FAJOE/Faded Pictures - - 28 DRU HILL/The Love We Had.. 36 36 36 37 JAY-Z HOMX/Money, Cash, Hoes 9 9 9 11 FAT JOE F/BIG../Bet Ya Man CanY.
9 15 15 23 JESSE POWELLMou - - 6 19 ROOTS F/ERYKAH BADU/You Got Me 16 23 22 27 JUVENILEHa - - 35 37 ERIC BENET FFAITH./Georgy Porgy - - 7 10 TLC/No Scrubs
16 14 14 22 GERALD LEVERT/Taking Everything 32 36 31 18 TEMPTATIONS/This Is My Promise 21 25 23 26 WHITNEY HOUSTONHeartbreak Hotel 30 31 30 33 GERALD LEVERT/Taking Everything 5 6 7 10 MARIAH CAREY/ Stil Batieve
5 20 20 20 21 SILK/f You {Lovin' Me) 9 9 9 17 GERALD LEVERT/Taking Everything 52 47 31 24 BRANDY/Angel In Disguise 51 51 27 32 OFBORAH COX/Nobody's Supposed . 5 6 7 g KENNY LATTIMOREA! | _ose My Woman
-5 5 15 CHEROKEE/Ooh Wee Wee 179 15 15 FAITH EVANS/Love Like This 19 30 18 21 JAY-Z HOMXMoney, Cash, Hoes 13 15 20 30 JUVENILE/Ha! - 5 7 g TIMBALAND FiJAY-Z/Lokster & Scrimp
5 5 5 13 DIVINE/One More Try 10 13 15 15 MARIAH CAREY/! Still Believe - 5 5 16 GERALD LEVERT/Taking Everything 46 46 28 2B LAURYN HILUTo Zion - 5 6 8 OUTKAST/Da At Of..
7 5 5 12 QUINCY JONES. /I'm Yours 19 14 14 14 YOUTH EDITION/Anything Is Possible - 13 13 13 CHICO DEBARGE.../Soopaman Lover 28 28 28 2B ICE CUBE/MR. SHORT /Pushin’ Weight - - 6 B ERIC BENET F/FAITH./G2orgy Porgy
8 5 5 11 MARIAH CAREY/ Stll Believe 20 22 17 13 KENNY LATTIMORE/If | Lose My Woman 7 11 11 1% FAT JOE F/BIG../Bet Ya Man Cant 21 28 28 28 FAT JOE F/BIG /Bet Ya Man Can't.. S - B 7 KO & JOJOe
10 5 5 10 KEITH SWEAT/I'm Not Ready 18 13 14 12 SHANICEMhen | Close My Eyes - - 10 COOL BREEZEAWatch For The Hook 26 26 26 26 KIRK FRANKLINZLean Dn Me 5 6 0JCLUE FOMXIt's On
- 5 5 10 DUTKAST/Da At Of 11 11 11 12 XSCAPE/Sciest Piace On 6 5 8 10 GINUWINEMWhats So Different 25 25 25 25 FOXY BROWN/Hot Spot - - - 6 BUSTARHYMES FJANETWhat's It Gonna Be
79 9 16 TEVIN CAMPBELL/Another Way 21 16 17 12 BOYZ Il MEN/ Will Get Thete 8 7 8 8 MARIAH CAREY/ Still Believe 24 24 24 24 JAYZ F/AMIL AND JACan | Get A - 5 DIVINE/One More Try
- 5 5 10 TAMIALoving You Stil 8 11 14 12 SILKK THE SHOCKER/!t At My Faaft 2 77 7 7 SHANICEWhen I Close My Eyes 16 22 22 22 TEVIN CAMPBELL/Anather Way - 5 HARLEM WORLD. /I Really Like It
125 5 10 SHANICEMhen | Close My Eyes 20 20 22 12 BRANDY/Ange! In Disguise 7 7 1 OUTKAST/Da Art Of 46 46 20 20 REDMAN/ Be That - § USHER/Bedtime
= WEDR-
A TATET
WJLB/Detroil KKOA/Dallas WILD/Boston WKYS/Washington 99#”2 4 WEDR/Miami
| (313) 965-2000 (972) 263-9911 (617) 427-2222 (301) 306-1111 dodLa (3C5) 623-7711
! Cheatham Anderson/Geushy Lisa Woami o Tt Laudendale Ho lywood
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW ZW LW TW 3W 2W LW TW IW 2W W IW ZW LW T W 2W W TW
29 33 42 43 MONICA‘Anget Of Mine 20 42 56 67 JESSE POWELL/You 20 21 22 22 JESSE POWELL/You 45 58 58 55 TYRESE/Sweet Lady 30 36 36 42 JESSE POWELLNou
42 37 32 43 DEBORAH COX/Nobody's Supposed 10 35 51 63 ROOTS FERYKAH BADUNou Got Me 21 22 20 22 GERALD LEVERT/Taking Everything 48 48 52 54 R KELLYAWhen A Womans. 21 25 27 41 LAURYN HILU/Ex-Facto
19 23 32 42 LAURYN HILL/Ex-Factor 65 59 57 62 R KELLY/When A Woman's 20 21 21 21 TEVIN CAMPBELL/Another Way 48 50 50 52 DEBORAH COX/Nobody's Supposed. 29 27 37 39 TYRESE/Sweet Lady
35 42 42 41 WHITNEY HOUSTON/Heartbreak Hotel 57 65 65 62 TYRESE/Sweet Lady 18 19 20 21 MONICA’Ange! Of Mine 40 49 53 50 LAURYN HILL/Ex-Factor 37 35 37 37 R KELLYMWhen A Womans
34 41 40 40 R KELLYMWhen A Woman's. 63 60 56 61 LAURYN HILUEx-Factor 19 20 21 21 LAURYN HILL/Ex-Factor 47 47 48 50 DRU HILL/The Love We Had. 26 23 30 37 WHITNEY HOUSTONAt: Not Right.
33 38 41 38 DRU HILL/These Are The Times 45 55 57 §7 WHITNEY HOUSTON/Heartbreak Hotel 21 21 22 21 TYRESE/Sweet Lady 29 41 49 4B RODYS FERYKAH BADU/ou Gol Me 26 26 26 35 JAY-Z F/AMIL AND JAZGan | Get A
29 36 38 37 XSCAPE/Softest Piace On. 65 60 55 56 CASE FIJOEfFaded Pictures 20 20 21 20 WHITNEY HOUSTON/Heartbreak Hotel 48 48 49 44 LAURYN HILL/D'ANGELO/Nothing Matters 34 32 31 35 DEBOAAH COX/Nobodys Supposed
35 44 42 35 BRANDY/Have You Ever? 59 55 55 55 BRANDY/Have You Ever? 19 21 21 20 R KELLYMWhen A Woman's. 18 24 27 40 JESSE POWELL/You 20 30 35 30 GERALD LEVERT/Taking Everything
39 43 38 35 KELLY PRICE/Secre! Love 20 30 30 54 GINUWINEWhat's So Ditferent 16 17 18 19 FAITH EVANS A4 Night Lang 16 30 40 40 GERALD LEVERT/Taking Everything 28 23 35 29 MONICA/Angel Of Mine
43 43 38 35 CASE FIOE/Faded Pictures 63 55 52 54 DEBORAH COX/Nobody's Supposed.. 18 18 18 19 XSCAPE/Softest Place On... 30 28 31 39 BRANDYMave You Ever? 26 22 27 27 TOTAUMISSY ELLIOTT Trppin’
10 24 30 34 FAITH EVANS../A Night Long 26 53 53 53 FAITH EVANS ./All Night Long 18 19 19 19 SHAE JONES/Tatk Show Shhh! 30 38 39 37 WHITNEY HOUSTON/Heartbreak Hotel -5 15 25 ROOTS FERYKAH BAQJ/You Got Me
32 36 33 31 TOTAUMISSY ELLIOTY/Trippi’ 57 61 57 52 MONICA/Angel Of Mine 5 15 17 18 KIRK FRANKLIN/Revolution 30 20 27 33 TOTALMISSY ELLIOTY/Tppin® 33 30 30 25 OUTKAST/Rosa Parks
34 27 24 31 TRIN-I-TEE 5 7/God's Grace 59 59 53 51 TOTAUMISSY ELLIOTY/Tnppin’ 15 16 17 18 KENNY LATTIMORE/ | Lose My Woman 35 31 42 30 MONICA/Angel Of Mine 28 25 24 25 BLACKSTREET & MYA fTake Me There
18 28 27 30 KIRK FRANKLIN/Lean On Me 54 54 50 50 BOYZ I MENA Wik Get These 16 16 16 18 SHANICEMhen | Close My Eyes 24 26 33 30 CASE FAJOE/Faded Pictures 22 10 25 22 WHITNEY HOUSTON/Heartbreak Hotel
28 20 16 27 DRU HILL /REDMAN/How Ceep Is Your. 55 53 46 49 JUVENILEH2 17 17 17 17 KETH SWEATA'm Not Ready 27 26 29 30 BRANDY/Angel In Disguise 17 13 19 21 TRICKDADDY/Nann Brather
10 25 25 27 TYRESE/Sweet Lady 62 55 52 49 DRU HILUThese Are The Times 16 16 16 17 TLC/Silly Ho 47 52 27 27 ORU H(LLThese Are The Times 33 32 9 21 2PAG/Changes
13 16 25 26 DMX/Ruft Ryders Anthem 25 45 45 45 GERALD LEVERT/Taking Everything 14 15 15 17 GINUWINEMWhats So Different 18 27 TLC/No Scrubs 5 18 21 20 KIRK FRANKLIN/Revoigton
20 17 25 26 JUVENILEHa! 43 62 48 45 SILKK THE SHOCKERAL Ain't My Fault 2 10 17 ERIC BENET F/FAITH JGeorgy Porgy 26 24 26 26 LAURYN HILL/To Zion 20 19 21 19 FATH EVANS.JAIl Night Leng
28 32 33 25 R KELLY F/K. MURRAY/Home Alone - - 5 37 TLCMo Scrubs 5 14 15 16 DANGELO/Heaven Must Be. - 20 24 XSCAPE/Saftest Place On.. - - 19 19 JUVENILE/Ha!
39 35 33 25 FAITH EVANS/Love Like This 44 44 44 37 FOXY BROWN/Mot Spot 13 13 14 16 SILKA! You (Lowin’ Me) 11 12 23 20 FAITH EVANS. JAll Night Long 25 13 16 19 BOYZ [l MEN/ Will Get There
18 17 19 23 2PAC/Changes - - 5 35 BUSTA RHYMES FJUANETAWhats It Gonna Be 16 16 16 16 DAVINA/ Can't Help Myselt 13 12 18 20 JAY-Z FOMX/Money, Cash, Hoes - - 5 1B CHICO DEBARGE.. /Socpaman Lover
15 30 18 22 CHICO DEBARGE/No Guarantee 60 62 49 30 2PAC/Changes - - 15 15 BUSTA RHYMES FUANETAWhat's It Gonna Be 5 7 12 16 REDMANA'l Be That - - 5 17 BUSTA RHYMES FAJANETMWhat's It Gonna Be
20 12 24 21 JAY-ZMard Knock Lite.. 58 45 30 30 JAY-Z FAMIL AND JA/Can | Get A. - 5 15 TLC/No Scrubs 20 20 20 15 MASTER PHot Boys And Girls 12 17 15 16 MARIAH CAREY/ Stil Helieve
31 22 15 21 JAY-Z F/AMIL AND JA/Can | Get A 12 16 28 28 FAT JOE F/BIG. /Bet Ya Man Can't. 14 14 14 14 BEFORE DARK/Come Correct 10 8 13 15 JUVENNEMa! - 6 10 15 2 LWE CREW/The Real One
20 15 17 21 OUTKAST/osa Parks 12 26 26 28 METHOD MAN/Break Ups To Make . - 12 13 13 CHEROKEE/Och Wee Wee - - 14 14 BUSTA RHYMES FAJANET/What's It Gonna Be 10 16 20 15 SHANICEAWhen | Close My Eyes
28 26 25 21 CHICO DEBARGEMIg - - - 28 COOL BREEZE/atch Far The Hook 18 18 18 13 KELLY PRICE/Secret Love 1212 12 SILKK THE SHOCKER/It Am't My Fault 2 16 16 5 14 TLGAI Ho
18 18 20 K-Cl & JOJOMLfe 56 53 45 27 MO THUGS FAMILY/Ghetto Cowboy 6 10 12 12 TAMiALoving You Still 16 11 13 1D METHOD MAN/Break Ups To Make... -7 9 11 DWINE/One More Try
5 5 15 18 ROOTS HERYKAH BADU/ou Got Me 15 15 20 27 0J CLUE /DMX/ts On 12 12 12 12 METHOD MAN/Break Ups To Make. 6 6 & 8 SIKIt You (Lovin' Me) - - 5 9 KOl &JOJOdite
- 8 17 JESSE POWELL/You 16 25 26 26 JO F/KEITH SWEAT. /Gong Home With Me 9 10 10 10 MARIAH CAREY/! Still Beheve 5 8 7 8 GINUWINE/ Want You 10 6 5 9 FAT JOE F/BIG../Bet Ya Man Can't.
- 5 16 16 SHANICEWhen | Close My Eyes 14 17 27 26 XSCAPE/Sofes! Place On 5 5 10 10 RODTS F/ERYKAH BADUNou Got Me -7 7 7 TIMBALAND FiJAY-ZAobster & Scump 5 7 7 7 TAMIALoving You Stil
Wq75 WHTA/Atlanta KMJM/St. Louis —~= WAMO/Pittsburgh WTMP/Tampa W2AK/Cleveland
) A (404) 765-9750 (314) 692-5100 ]OW (412) 471-2181 (813) 620-1300 (216) 621-9300
Taylor Atkins/Mychaels Atkins/DJ Boogie Steele/Money Rush/Stephens
WSSZ 107.1 + WAMO AM 860
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W oW LW TW IW 2W LW TW 3W ZW LW TW 3IW 2W W TW IW 2W LW TW
61 63 60 63 COOL BREEZEAWatch For The Hook 21 21 33 33 MONICA/Angel Of Mine 21 25 26 26 WHITNEY HOUSTON/Heartbreak Hotet 38 39 51 53 WHITNEY HOUSTON/Heartbreak Hotet 60 62 65 65 MONICA/Angel Of Mine
21 31 51 63 SILKK THE SHOCKER/It An't My Fault 2 27 27 33 32 TLC/Ailly Ho 17 25 25 25 R KELLYMWhen A Woman's . 38 49 49 49 GERALD LEVERT/Taking Everything 55 59 62 63 WHITNEY HOUSTON~eartbreak Hate)
41 56 60 60 TRICKDADDY/Nann Brother 16 16 30 30 ROOTS FERYKAH BADUNou Got Me 23 25 25 25 CASE FAOEfFaded Pictures 2t 28 48 49 MONICA/Angel Of Mine 51 59 59 60 GERALD LEVERT/Taking Everything
57 59 61 60 JUVENILE/Ha! 29 29 28 29 METHOD MAN/Break Ups To Make.. 25 23 25 25 DEBORAH COX/Nobody's Supposed.. 33 40 47 48 JESSE POWELL/You 43 56 56 60 JESSE POWELL/You
36 33 51 59 JAY-Z F/OMX/Money. Cash Hoes 5 5 24 28 R. KELLYMWhen A Womans.. 18 25 24 24 TYRESE/Sweet Lady 37 37 39 40 LAURYN HILL/Ex-Factor 56 62 62 55 TYRESE/Sweet Lady
59 61 59 49 JAYZ F/AMIL AND JA/Can | Get A 24 24 27 28 BIG PUNISHER/MISS../Punish Me 21 25 24 24 LAURYN HILL/Ex-Factor 38 38 39 39 XSCAPE/Softest Place On... 41 39 49 55 SHANICEWhen | Close My fyes
| 29 37 36 47 SKULL DUGGERY/Where You From? 23 23 29 28 TOTAUMISSY ELLIOTT/Tnppin® 5 8 20 24 MONICA/Angel Of Mine 18 20 37 39 GINUWINEWhats So Ditierent 39 48 48 52 REOMAN/'l Be That
| 60 58 53 46 BRANDY/Angel In Disguise 27 27 31 27 LAURYN HILUEx-Factor 9 17 18 18 JESSE POWELLYou 25 33 35 37 KIAK FRANKLIN/Revolution 39 48 48 52 WHITNEY HOUSTONMS Not Right..
19 35 36 43 ROOTS FERYKAH BADU/You Got Me 24 24 29 27 TYRESE/Sweet Lady 18 18 17 17 SHIRO/Goad Love 13 21 23 36 ROOTS F/ERYKAH BADU/You Got Me 32 33 44 49 KEITH SWEAT/'m Nct Ready
18 35 40 38 TYRESE/Sweet Lady - - 24 26 TQ/Bye Bye Baby 19 18 17 17 JAGGED EDGE/Gotta Be 17 17 18 36 SILKK THE SHOCKER/t At My Fault 2 29 36 41 48 TEVIN CAMPBELL/Another Way
40 41 38 38 FOXY BROWN/Hot Spot 25 25 24 26 WHITNEY HOUSTON/Meartbreak Hotel 14 17 16 16 TLCSilly Ho 31 32 32 34 2 LIVE CREW/The Real One 28 35 41 47 XSCAPE/Softest Place On..
- - 31 38 BUSTA RHYMES FIJANETAWhat's It Gonna Be 29 29 27 26 CASE FAJOE/Faded Pictures 19 18 16 16 MO THUGS FAMILY/AIl Good 21 22 24 32 FAITH EVANS. /A Night Long 28 34 33 44 BIG PUNISHER/MISS /Punish Me
37 41 40 37 JD F/KETH SWEAT../Gomg Home With Me 12 12 29 25 U0 FKEITH SWEAT ./Going Home With Me 5 6 16 16 FOXY BROWNMHat Spot 31 32 32 32 NO GOOD & JIGGIE. /Lizard-Lizard 26 31 37 44 FOXY BROWN/Hot Si-of
2 36 34 36 BRANDY/Have You Ever? 17 17 24 24 MARIAH CAREYA Still Believe 24 21 16 16 BRANDY/Have You Ever? 30 30 30 31 TQ/Bye Bye Baby 25 30 37 44 LAURYN HILU/Ex-Factor
33 38 36 36 METHOD MAN/Break Ups To Make . 29 28 17 22 JUVENILEHa! 19 18 16 16 TATYANA ALI/Boy You Knock Me Out 27 29 30 3% KEITH SWEAT/'m Not Ready 15 20 35 40 112/Anywhere
- - 24 34 QUTKAST/Da Art Of.. 21 21 22 22 MONIFAH/Suga Suga 14 14 15 15 BRANDY/Angel In Disgusse 47 47 47 28 SHAE JONES/Talk Show Shith! 25 28 33 38 METHOD MAN/Break Ups To Make.
22 25 24 23 RAHEEM/You Scared 25 25 17 21 SILKK THE SHOCKER/ Aint My Fault 2 - 15 15 BLACKSTREET/Bootie Call 23 28 28 28 BIG PUNISHER/MISS../Punish Me 20 28 33 38 SILK/If You (Lovin' Me)
19 22 24 21 REDMAN/' Be That 17 17 21 20 TEVIN CAMPBELL/Another Way - 15 14 14 112/Anywhere 22 22 27 27 SHANICEMhen | Close My Eyes 20 27 32 37 MAAIAH CAREY/ Sl Believe
- - 16 20 DJ CLUE F/DMX/Is On 2121 21 20 GINUWINEMhat's So Ditferent 7 5 14 14 TEVIN CAMPBELUAnother Way 48 49 49 27 TYRESE/Sweet Lady 20 25 31 37 TAMIAowing You SHI
| -5 5 19 UGK/Take Yt Off 21 21 23 19 BRANDY/Have You Ever? 20 15 14 14 ORU HiLL/These Are The Times 11 23 25 25 GINUWINEA Want You 39 25 31 37 FAITH EVANS./AIl Night Long
- - - 15 JESSE POWELL/You 9 9 10 19 XSCAPE/Softest Place On.. 16 16 14 14 XSCAPE/Softest Place On. 22 23 25 25 TEVIN CAMPBELL/Anather Way 20 25 30 36 MONIFAH/Suga Suge
- - - 13 TLC/No Serubs 18 16 24 19 KEITH SWEAT/'m Not Ready 16 16 14 14 KELLY PRICE/Friend Of Mine - - 21 24 BUSTA RHYMES FAANETMWhat's t Gonna Be 20 25 30 35 TQ/Bye Bye Baby
5 5 5 10 GINUWINE/ Want You 17 17 10 19 OUTKAST/Rosa Parks 26 24 13 13 JAY-Z F/AMIL AND JAV/Gan | Get A.. 9 11 21 24 MONIFAH/Suga Suga 20 25 29 34 BC/MWhy-0-Why
5 5 5 10 112/Anywhere 24 24 23 18 FAITH EVANS./AI Night Long -5 12 12 KIRK FRANKLIN/Revolution 20 20 20 23 FOXY BROWN/Hot Spot 20 20 27 32 JUVENILEMa!
- - 18 KCl & JOJOALte - - - 17 BUSTA RHYMES FUANETMhats It Gonna Be 17 17 12 12 OUTKAST/Rosa Parks 6 6 20 23 MARIAH CAREY/ Still Believe 15 20 27 32 GINUWINEWhat's Sw Ditterent
5 5 5 § LAURYN HILL/Ex-Factor - - 5 17 CHICO DEBARGE. /Soopaman Lover -5 41 SILKK THE SHOCKER/It Ain't My Fault 2 - 22 COOL BREEZE/Walch for The Hook 15 20 26 31 SILKK THE SHOCKEFt At My Fautt 2
5 5 5 5 FAT JOE F/BIG../Bet Ya Man Can't 5 5 12 17 FAT JOE F/BIG ./Bet Ya Man Can. 8 6 10 10 FAITH EVANS../AIl Night Long 12 13 15 22 UGK/Take It Off 15 20 26 31 GINUWINE/ Want Yeu
- 5§ BIG TYMERS/Big Baln' - - 18 16 SILK/I You (Lovin’ Me) 5 5 10 10 GERALD LEVERT/Taking Everything 14 17 TRICKDADDY/Nann Brother 15 20 25 30 KENNY LATTIMOREA | Lose My Woman
.- 5 HARLEM WORLD../1 Really Like It - - 17 16 ERIC BENET FFAITH JGeorgy Porgy 7 7 9 9 HARLEM WORLD../I Really Like It 5 9 14 17 8C/Why-0-Why 10 20 25 30 AOOTS F/ERYKAH BADU/You Got Me
- - SNOOP DOGGAWoo! 21 21 13 16 KIRK FRANKLIN/Revolution 7 7 8 8 MARIAH CAREY/ Stil Balieve - 7 15 TLC/MNo Scrubs 10 20 25 30 3RD STOREEM Ever
. * WIZF/Cincinnati mw KPRS/Kansas City WKKV/Milwaukee WNQ WNOV/Milwaukee mq WCKX/Columbus, OH
(513) 679-6000 mz, (816) 763-2040 (414) 321-1007 (414) 449-9668 AP -, | |(614) 487-1444
. K i v ven.e Figlds/Jones . Weaver/Fears Bell/Scott ammodo Robinson Strong/Stevens
MOFE CORLIAUOUT MUSC
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMITLE PLAYS ARTIST/TITLE
W 2W LW Tw IW 2W W TW W 2W LW TW 3W 2W W TW IW 2W LW TW
31 35 42 46  MONICA/Angel Of Mine 25 25 25 25 MONICA/Anget Of Mine 38 33 38 53 MONICA/Angel Of Mine 20 20 20 20 TYRESE/Sweel Lady 54 52 48 52 TYRESE/Swest Lady
45 49 50 45 ORU HILL/These Are The Times 25 25 25 25 TYRESE/Sweet Lady 48 49 52 52 R. KELLYAWhen A Woman's.. 20 20 20 20 MONICA/Angel Of Mine 30 38 40 51 SHAE JONES/Talk Show Shht
36 40 41 42 R KELLYWhen A Woman's 25 25 25 25 WHITNEY HOUSTON/MHeartbreak Hotel 2 45 48 52 WHITNEY HOUSTON/Heartbreak Hotel 18 20 20 20 WHITNEY HOUSTON/Heartbreak Hotel 40 39 41 50 R KELLYAWhen A Wsman's
22 33 43 41 DEBORAH COX/Nobady's Supposed. 23 23 25 25 LAURYN HILL/Ex-Factor 42 52 50 51 TYRESE/Sweet Lady 20 20 20 20 GERALD LEVERT/Taking Everything 35 35 33 49 LAURYN HILU/Ex-Fastor
40 50 42 40 TVYRESE/Sweet Lady 20 23 23 23 GERALD LEVERT/Taking Everything 39 39 37 50 JESSE POWELL/You 15 20 20 20 LAURYN HILL/Ex-Factor 37 48 39 48 CASE FJOE/Faded Prtures
35 35 35 35 WHITNEY HOUSTON/Heartbreak Hotel 23 23 23 23 JESSE POWELL/You 34 49 50 49 LAURYN HILUEx-Factos 20 20 20 20 JUVENHLE/Ha! 40 37 43 46 WHITNEY HOUSTOM Heartbreak Hotel
5 15 20 31 JESSE POWELL/You 18 20 20 23 SHANICEMhen | Clase My Eyes 46 49 54 47 CASE F/JOE/Faded Pictures 20 20 20 20 JESSE POWELLNou 46 45 46 43 MONICA/Angel Of Mrne
50 10 27 3t LAURYN HILL/Ex-Factor 23 23 23 23 TEVIN CAMPBELL/Another Way 28 21 27 37 TEVIN CAMPBELL/Another Way 20 20 20 20 FOXY BROWN/Hot Spot 22 26 34 42 JESSE POWELLYou
12 20 32 30 FAITH EVANS../AIl Night Long 20 20 20 23 KETH SWEATA'M Not Ready 33 32 38 36 SHANICEWhen | Close My Fyes 18 20 20 20 TEVIN CAMPBELL/Another Way 32 32 36 42 GERALD LEVERT/Takng Everything
33 25 22 30 GERALD LEVERI/Taking Everything 23 23 23 20 SHAE JONES/Talk Show Shhh! - 12 22 35 ROOTS FERYKAH BADU/You Got Me 10 18 20 20 FAITH EVANS../All Night Long 46 48 42 39 TOTAUMISSY ELLICRT/Trppin’
33 24 22 29 CASE F/JOE/Faded Pictures 23 23 25 20 R. KELLYMWhen A Woman's... 36 41 41 35 BLACKSTREET & MYA./Take Me There 18 18 20 20 XSCAPE/Softest Place On 47 44 43 38 DRU HILL F/REOMAN/How Deep Is Your.
30 26 24 23 KIRK FRANKLIN/Lean On Me 20 20 20 20 XSCAPE/Softest Place On. 40 41 - 33 TOTAUMISSY ELLIOTT/Trippin’ 15 18 20 20 KEITH SWEAT/'m Not Ready 34 35 33 36 FAITH EVANS/Love Le This
39 28 22 23 BRANDY/Have You Ever? 23 23 20 20 BLACKSTREET & MYA../Take Me There 17 31 31 33 FAITH EVANS../All Night Long 18 18 20 20 JO F/KEITH SWEAT.../Going Home With Me 15 17 26 36 FAITH EVANS../All Night Long
- 18 19 21 DRU HILL F/REDMAN/How Deep Is Your.. 16 20 20 20 FAITH EVANS. JAll Night Long 31 39 22 31 GERALD LEVERT/Taking Everything 5 15 18 18 SILKK THE SHOCKER/t At My Fault 2 38 36 31 35 TLC/Sily Ho
- 10 12 21 ROOTS FERYKAH BADUNou Got Me 16 16 16 16 ROBIN S F/MARY MARY/Dance 34 33 33 31 TLC/Sily Ho 15 15 18 18 BIG PUNISHER/MISS../Punish Me 13 16 25 35 USHER/One Day You'll Be...
23 22 17 19 LAURYN HILLDoo Wop (That Thing} 5 14 16 16 KIRK FRANKLIN/Revolution - 16 30 TLC/No Scrubs 12 15 18 18 SHANICEMWhen | Close My Eyes 12 13 21 34 FOXY BROWN/Hot Soot
36 39 31 18  JAY-Z F/AMIL AND JACan | Get A 10 14 15 15  MARIAH CAREYA Still Believe 27 35 37 30 BRANDY/Angel in Disuise 5 8 18 1B GINUWINEMWhat's So Different 47 43 43 32 DRU HILUThese Are The Times
25 16 11 15 FAITH EVANS/Love Like This 5 14 15 15 GINUWINEWhat's So Ditferent 10 21 24 28 GINUWINE/MWhat's So Ditferent - 12 18 1B KIRK FRANKLIN/Revolution 10 5 19 25 SHANICEWhen | Clcse My Eves
10 tD 15 15 JUVENILE/Ha! 5 10 14 14 KENNY LATTIMOREA! | Lose My Woman 19 17 21 27 SILK/f You (Lovin' Me) 12 15 18 1B METHOD MAN/Break Ups To Make... 23 26 26 24 2PAC/Changes
10 12 12 12 SIKA You (Lovin' Me) -5 14 14 DWINE/One More Try 12 23 24 26 MARIAH CAREY/I Still Believe 12 12 15 15 MARIAH CAREYA Still Believe 11 10 14 24 BUSTA RHYMES/Girime Some More
10 10 5 11 KELLY PRICE/Secret Love 5 10 10 14 112/Anywhere 17 20 23 25 XSCAPE/Softest Place On.. 8 12 15 15 SILKM You {Lovin’ Me) 24 25 26 23 WILL SMITH/Mami
11 12 12 11 KEITH SWEATA'm Nt Ready - - 5 14 ERIC BENET F/FAITH./Georgy Porgy 21 22 22 25 JUVENILEMa! 5 12 15 15 112/Anywhere - - 17 23 JUVENILEMHa!
11 5 7 9 ORU HILL/The Love We Had.. - -5 14 KLl & JOJOMIte g 20 22 22 KEITH SWEAT/'m Not Ready 8 10 15 15 TQ/Bye Bye Baby 7 12 19 23 SILKAI You (Lovin' Me)
-8 8 9 MARIAH CAREY/ Still Believe 16 20 20 10 TLC/Sily Ho 5 13 17 21 SILKK THE SHOCKERA Aint My Fault 2 - - 15 15 RODTS FERYKAH BADU/You Got Me 13 23 25 21 BEFORE DARK/Gom Correct
- - 5 9 KRK FRANKLIN/Revalution 25 25 20 10 CASE FJOEfFaded Pictures - 15 17 K<l & JOJOLte 1212 12 12 GINUWINE/ Want You 5 5 15 20 TEVIN CAMPBELL/Another Way
- - - 8 ERIC BENET FFAITH./Georgy Porgy 20 20 20 10 BEFORE DARK/Come Correct 14 12 13 15 METHOD MAN/reak Ups To Make... 10 10 12 12 BEFORE OARK/Come Correct 31 33 25 19 JAY-Z FAMIL AND JA/Can | Get A
- - 8 7 SHANICEWhen | Close My Eyes 10 10 10 10 MONIFAH/Suga Suga - - 12 14 CHEROKEE/Ooh Wee Wee 10 10 12 12 BC/Why-0-Why - - - 12 ROOTS FERYKAH BADUNou Got Me
- - - 7 BUSTA RHYMES F/ANETMhats It Gonna Be 10 10 10 10 FOXY BROWN/Hot Spot - - 9 14 ERIC BENET F/FAITH./Georgy Porgy 8 10 12 12 MONIFAH/Suga Suga 5 6 5 10 MARIAH CAREYA Sthl Believe
- - 6 7 HARLEM WORLD..A Really Like ft 10 10 10 10 BIG PUNISHER/MISS.. /Punish Me 14 20 13 14 FOXY BAOWN/Hot Spot 8 10 12 12 FAT JOE F/BIG../Bet Ya Man Can'.. 6 5 5 10 XSCAPE/Softest Plae On...
6 9 8 7 SILKKTHE SHOCKER/t Ain't My Fault 2 8 10 10 10 T(/Bye Bye Baby 8 17 13 14 KIRK FRANKLIN/Revolution 8 8 12 12 TELAWhyU - - - 10 USHER/Bedtime
| il s
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ﬂ@@{ élm WOWI/Norfolk WPEG/Charlotte KJLH/Los Angeles WVAZ/Chicago WDAS/Philadelphia
2020 Fre (757) 466-0009 WPEG-| (704) 333-0131 (310) 330-5550 (312) 360-9000 w = (610) 617-8500
Hatiday/Mauzane fm Carson/Quick Winston it ,‘szgs Myrick/Muhammad 1053 FMt Tamburro/Davis
PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2w W Tw IW W LW TwW 3W W W Tw IW 2w W TW IW 2W W
35 28 40 43 MONICA/Angel Of Mine 51 51 38 54 MONICAAnge! Of Mine 20 20 29 36 CASE FAOE/Faded Pictures 24 24 50 51 TEMPTATIONS/This Is My Promise 19 21 25 27 JESSE POWELL/You
30 36 40 43 XSCAPE/Softest Place On. 36 46 36 54 LAURVN HILL/Ex-Factor 25 27 26 36 R KELLY/When A Woman', 17 17 32 40 JESSE POWELL/You 12 15 20 22 DRU HILL/These Are The Times
38 38 42 42 TYRESE/Sweet Lady 53 53 53 53 TYRESE/Sweet Lady 18 19 28 35 LAURYW HILL/Ex-Factor 13 13 40 35 DEBORAH COX/Nobody's Supposed.. 8 10 18 19 LAURYN HILL/Ex-Facior
40 44 43 41 R KELLY/When A Woman's. 51 51 53 53 JESSE POWELL/You 13 20 22 35 MONICA/Angel Of Mine 23 23 38 31 GERALD LEVERT/Taking Everything 15 16 16 19 CASE F/JO/Faded Pictures
39 36 40 39 JESSE POWELL/You - - 15 5% BUSTA RHYMES FAANETAWhat's It Gonna Be 24 34 34 33 THIN--TEE §:7/God's Grace - - 19 18 CASE F/AJOE/Faded Pictures 16 18 18 18 R KELLY/When A Woman's.
29 28 39 39 GERALD LEVERT/Taking Everything 34 44 44 50 GERALD LEVERT/Taking Everything 12 17 19 30 TEMPTATIONS/This s My Promise 27 27 16 11 FAITH EVANS/Love Like This 15 15 18 18 TEMPTATIONS/This Is My Promise
35 35 38 38 JUVENILE/Ha! 35 45 35 49 WHITNEY HOUSTON/Heartbreak Hotel 15 20 22 25 WHITNEY HOUSTON/Heartbreak Hotel 10 10 10 10 KENNY LATTIMORE/If | Lose My Woman 6 7 15 16 TYRESE/Sweet Lady
33 30 38 38 ROOTS FERYKAH BADU/You Got Me 22 42 33 49 KEITH SWEAT/'m Not Ready 20 22 24 25 LES NUBIANS/Makeda 77 7 10 R.KELLYWhen A Woman's 15 15 15 15 GERALO LEVERT/Taking Everything
27 28 34 34 GINUWINEAWhats So Different 15 30 35 48 FAITH EVANS. JAIl Night Lang 31 28 21 22 KENNY LATTIMORE/Oays Like This 10 10 10 10 XSCAPE/Softest Place On 15 15 15 15 TEVIN CAMPBELL/Another Way
30 34 31 33 LAURYN HILL/Ex-Factor 15 30 51 47 ROOTS ERYKAH BADU/You Got Me 19 20 21 2t JESSE POWELL/You 10 10 10 10 MARIAH CAREY/l Stili Befieve 12 15 15 15 WHITNEY HOUSTON/Heartbreak Hotel
35 35 37 32 WHITNEY HOUSTON/Heartbreak Hotel 52 49 54 45 R. KELLY/When A Woman's 16 18 20 21 GERALD LEVERT/Taking Everything - - 13 9 K-Cl & JOJOLife 11 12 12 15 LES NUBIANS/Makeda
= 31 30 BUSTA RHYMES F/JANET/What's 1t Gonna Be §2 52 43 40 JUVENILEHal 6 10 15 17 TYRESE/Sweet Lady 5 7 WHITNEY HOUSTON/Heartbreak Hotel 10 10 10 10 MONICA/Angei O1 Mine
33 27 30 30 FAITH EVANS. /Al Night Long 14 24 33 39 SILKK THE SHOCKER/IT Ain't My Fauit 2 - B 13 15 KENNY LATTIMORE/! | Lose My Woman 5 5 ERIC BENET F/FAITH./Georgy Porgy = - 10 10 ERIC BENET F/FAITH. /Georgy Porgy
10 18 28 29 CHICO DEBARGE../Soopaman Lover 26 28 23 35 TEVIN CAMPBELL/Another Way -7 13 15 XSCAPE/Softest Place On. - - 5 5 ARETHA FRANKLIN/In The Momning 5 5 8 10 KENNY LATTIMDRE | Lose My Woman
- 28 28 28 TIMBALAND F/JAY-Z/Lobster & Scrimp 32 35 22 31 FOXY BROWN/Hot Spot 10 12 12 13 SHANICEMWhen | Close My Eyes 5 5 5 5 KEITH SWEAT/'m Not Ready 6 6 6 10 TAMIALoving You St
- - 14 28 TLC/No Scrubs 20 25 25 30 BIG PUNISHERMISS. /Punish Me 5 9 13 DIVINEOne Mare Try & 5 5 5 LAURYN HILUEx-Facior 6 6 6 6 MARIAH CAREYA Still Believe
18 19 26 27 TEVIN CAMPBELL/Another Way 12 22 20 25 SHANICE/When | Close My Eyes 25 27 27 10 ORU HILL/These Are The Times 5 5 5 5 VESTAou Stit Do It 5 6 6 6 XSCAPE/Softest Plage Dn
16 21 27 27 DJ CLUE F/DMX/It's On 27 32 21 25 XSCAPE/Softest Piace On. - - -9 KCl & JOJOLite - 5 5 GLENN JONES/Baby Come Home - 5 5 6 QUINCY JONES. /'m Yours
10 16 25 26 FOXY BROWN/Hot Spot 5 15 15 25 112/Anywhere - - - B ERIC BENET F/FAITH /Georgy Porgy S 5 5 5 TEVIN CAMPBELUAnother Way - 5 B ARETHA FRANKLIN/In The Morning
30 29 24 24 METHOD MAN/Break Ups To Make. - - - 25 SILKA You (Lown' Me) 34 34 21 7 NEXI/ Siil Love You 5 5 5 DIVINE/One Mare Try
- - 15 COOL BREEZEAWatch For The Hook 12 25 18 24 MARIAK CAREY/ Stilt Believe - 5 9 7 KRK FRANKLIN/Revolution 5 § 5 VESTAou Stil Do It
- - 14 11 ERIC BENET F/FAITH. /Georgy Porgy 15 24 20 23 KIRK FRANKLIN/Revolution 19 17 11 6 TEMPTATIONS/Stay
8 9 10 TRICKDADDY/Nann Brother 16 17 14 22 GINUWINEWhat's So Cifterent - - & 6 VESTAou Stil Do It
- - 10 CASE/Happily Ever After 7 18 22 CHICO DEBARGE.. /Soopaman Lover 38 35 22 5 OEBORAH COXNobody's Supposed.
9 TRINA & TAMARA/What'd You Come. 15 17 20 QUTKAST/Da Art Of 5 10 10 5 GEORGE BENSON/Back To Love
9 USHER/Bedtime - 13 18 ERIC BENET F/FAITH./Georgy Porgy 17 17 7 5 DAVINAI Can't Help Myself
- - 5 9 SILKK THE SHOCKER/It An't My Fault 2 - 12 18 K-Cl & JOJO/Life 12 7 5 5 TEVIN CAMPBELL/Another Way
5 6 8 KRS-ONE/S Boroughs 21 17 17 18 METHOD MAN/Break Ups To Make. - - 5 ARETHA FRANKLIN/In The Morning
- - - B LES NUBIANS/Makeda - - 6 18 TLC/No Scrubs -5 QUINGY JONES. /I'm Yours
B 8 7 8 MARIAH CAREY/ Stll Believe 15 16 17 TIMBALAND FAY-Z/Labster & Scrimp & - TLC/Ng Scrubs
MARKET #38 MARKET #39
WTLC/ndianapolis WJHM/Orlando WMXD/Detrolt > | |KRBv/ailas WMMJWashingtan
(317) 923-1456 (407) 333-0072 ST < | 313 9652000 3 | {214 e30-3011 MAJIC 102.3 FM (301) AR
Wallace/Buchanon Alten/Fiala 6 e New Adott Moe | | B2CO1E Conners
PLAYS ARTISUTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2w LW TW IW 2W LW TW IW W LW TW W 2w W TwW IW W LW TW
63 56 58 63 DEBORAK COXNobody's Supposed. 48 53 52 48 LAURYN HILL/Ex-Factor 19 20 17 20 LUTHER VANDROSS/'m Only Hyman 63 67 59 63 R. KELLYAWhen A Woman's. - - 5 21 BRANDY/Have You Ever?
67 62 59 63 TYRESE/Sweet Lady 45 52 51 48 BRANDY/Angel in Disguise 17 18 15 18 DEBORAH COX/Nobodys Supposed 59 63 60 62 TYRESE/Sweet Lady 20 18 20 21 KIRK FRANKLIN/.ean On Me
68 59 60 62 DRU HILL/These Are The Times 36 44 45 41 TYRESE/Sweel Lady 12 17 18 17 GERALD LEVERT/Taking Everything 61 52 57 62 CASE FAJOE/Faded Pictures 19 21 21 20 DRU HiLL/These Are The Times
34 31 40 54 JAY-Z F/AMIL AND JA/Can | Get A 40 41 41 39 JESSE POWELL/You 19 19 18 16 TEMPTATIONS/Thus (s My Promise 63 63 62 62 DRU HILL/These Are The Times - 5 20 TEMPTATIONS/This Is My Promise
50 49 50 S50 KIRK FRANKLIN/Lean On Me 51 52 50 35 2PAC/Changes g 13 15 15 TEMPTATIONS/Stay 40 52 57 61 LAURYN HILL/D'ANGELO/Mothing Matters 20 20 19 19 TEMPTATIONS/Stay
17 18 27 40 LAURYN HILUEx-Factor 52 50 53 35 OUTKAST/Resa Parks 7 7 14 15 R KILLYWhen A Woman’s... 47 54 58 61 LAURYN HILL/Ex-Factor 17 17 17 18 LUTHER VANDROSS/I'm Only Human
58 43 37 39 GERALD LEVERT/Taking Everything 39 38 47 33 GINUWINEWhats So Different 9 15 11 14 BRIAN MCKNIGHT/The Only One For Me 64 63 63 58 DEBORAH COX/Nobody's Supposed 16 18 14 18 LUTHER VANDROSSA Know
41 37 36 39 R KELLYAWhen A Woman's. 48 50 46 32 METHOD MAN/Break Ups To Make. 15 14 14 13 KIRK FRANKLIN/Lean On Me 47 31 33 51 WHITNEY HOUSTON/Heaitbreak Hote! 20 19 20 18 DEBORAH COX/Nobody's Supposed
44 39 40 37 BOYZ M MEN/Con’ Just Fine 20 25 27 ROOTS F/ERYKAH BADU/Nou Got Me 12 14 13 12 DRU HILL/These Are The Times 54 49 49 48 JAGGED EDGE/Gotta Be 13 17 16 15 SOUNDS OF BLACKNESS/Hold On {Change..)
35 40 39 34 LAURYN HILL/Ooo Wop {That Thing) 24 24 27 26 R KELLYMWhen A Womans. 13 14 15 11 KENNY LATTIMORE/Days Like This - - 26 44 JESSE POWELL/You 20 21 19 15 JEFF MAJORS/Break Bread
19 22 29 34 WHITNEY HOUSTON/Heartbreak Hotel - 26 VY QUEENAN The Zone 8 12 12 10 TRIN--TEE 5:7/God's Grace 23 22 30 44 NEXT/Too Close 5 5 5 7 ISLEY BROTHERS/Tears
34 30 30 32 MONICA/Angel Of Mine - 2§ TLC/No Scrubs 11 12 13 8 MARY J. BLIGE/Beautitu! 27 45 45 44 ROOTS F/ERYKAH BADUNou Got Me 5 4 5 5 GOD'S PROPERTY/Stomp
20 18 17 17 XSCAPE/Softest Place On. 27 25 SHANICEAWhen | Close My Eyes 18 13 11 7 MAXWELUMatnmony Maybe You 43 43 44 41 BRANDY/Angel In Disguise 5 4 6 5 PATT| LABELLE/Shoe Was On.
- 11 19 17 FAITH EVANS. /Al Night Long 35 27 29 22 KIRK FRANKLIN/Revolution 9 9 5 6 LAURYN HILL/D'ANGELO/Nathing Matters 49 39 39 39 LAURYN HILL/Ooo Wap (Thal Thing) - 4 5 5 BRIAN MCKNIGHT/The Only One For Me
12 16 ROOTS FERYKAH BAOU/You Got Me 28 34 25 22 LAURYN HILL/Te Zion 5 5 ARETHA FRANKLIN/in The Morning 25 19 27 35 AALIYAH/Are You That.. 5 5 6 5 KENNY LATTIMORE/For You
9 TLCMNo Serubs 28 22 26 21 KENNY LATTIMDREN | Lose My Woman 5 5 5 TYRESE/Sweet Lady -8 35 TLG/No Scrubs § 3 5 5 JONB/They Oon't Know
6 JESSE POWELLYou 42 39 38 18 TLCAIly Ho 5 5 5 CASE FAOE/Faded Pictures 58 54 42 32 BRANDYMave You Ever? 5 4 6 5 ORUHILL/We're Not Making
5 14 11 6 GINUWINEAVhats So Different - - 14 15 SILKK THE SHOCKER/it Ain't My Fault 2 5 QUINCY JONES. /'m Yours 11 33 34 28 XSCAPE/My Littie Secret 5 3 7 5 KCl&JOJOAI My Life
-2 5 KENNY LATTIMOREAT { Lose My Woman 17 29 30 14 XSCAPE/Softest Place Dn 5 5 5 5 WHITNEY HOUSTON/Hearthreak Hotel 20 17 13 24 MONICA/The First Night 6 5 5 5 BABYFACE/Every Time |
5 6 5 5 KEITH SWEAT/I'm Not Ready 27 32 28 13 BUSTA RHYMES/Gimme Some More - - 5 DIVINE/One More Try - 20 23 24 JAY-Z FAMIL AND JA/Can | Get A. 5 2 5 § ARETHA FRANKLINA Rose Is Still
5§ 8 5 5 TAMIALoving You Still 26 23 21 12 MASTER P/Hot Boys And Girls - 5 LAURYN HILUEx-Factor 23 20 22 23 USHER/You Make Me Wanna.
18 22 16 12 HARLEM WORLD..A Really Like it § 5 5 9 FAITH EVANS/Love Like This 50 31 22 23 KIRK FRANKLINAean On Me
- 22 12 TANTO METROMhy Do Fools Fal - - 5 KENNY LATTIMORE/! | Lose. My Woman - 28 34 23 TOTAUMISSY ELLIOTT/Trippin
- - 11 10 KRS-ONE/S Boroughs 19 19 21 22 NICOLE/Make It Hot
22 16 17 8 FAT JOE F/BIG ./Bet Ya Man Can't 6 8 25 22 GERALD LEVERT/Taking Everything
- 22 9 TRICKDADDY/Nann Brother 16 19 19 20 BRIAN MCKNIGHT/Anytime
13 18 8 COOL BREEZE/Watch For The Hook - 13 21 20 USHER/My Way
34 26 24 8 MARIAH CAREY/ Stll Believe 1114 12 17 MYA F/SISQD/Its Al About Me
9 7 K-Cl & JDJO/LKe 19 15 16 16 JANET/) Get Lonely
12 11 10 6 MONICA/Angel Of Mine 15 13 14 16 BRANDY & MONICA/The Boy Is Mine
g A L s
95“ WQUE/New Orleans WBLK/Buttalo Mlcm KMJQ/Houston /| WHQT/Miami KISS 1047 WALR/Atianta
{504) 827-6000 (716) 852-9393 (713) 623-2108 - {305) 444-4404 ; o {404) 688-0068
Stevens Dillard Conner/Boatner Kidd/Latrelle i A 1 AR Kennedy
PROGAESSIVE KED Arlanta's B Stato
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IV 2W LW TW 3W W W TW W W LW TW IW W LW TW IW 2W LW TW
- - 33 56 BUSTA RHYMES F/JANETMWhat's Il Gonna Be 38 35 35 39 MONICA/Angel Of Mine 9 5 10 36 MONICAAngel Of Mine 26 21 40 40 R. KELLY/When A Woman's 23 24 24 24 OEBORAH COX/Nobogy's Supposed.
54 53 49 55 LAURYN HILL/Ex-Factor 36 42 42 33 LAURYN HILLEx-Factor 37 51 36 35 LAURYN HILL/Ex-Factor 37 34 40 39 DEBORAH COX/Nobody's Supposed 24 23 23 24 JESSE POWELL/You
50 54 47 49 MONICA/Angel Di Mine 38 43 43 38 TYRESE/Sweet Lady 24 30 30 35 WHITNEY HOUSTON/Heartbreak Hotel 19 24 23 39 WHITNEY HOUSTON/Heartbreak Hotet 13 19 18 23 RA. KELLY/When A Woman's.
57 55 52 47 R KELLYWhen A Woman's. - 37 37 36 BRANDY/Angel In Disquise i - - 34 DEBORAH COX/We Can't Be Friends - 22 24 35 BRANDY/Have You Ever? 22 23 23 23 TEMPTATIONS/This Is My Promise
15 13 14 43 MYSTIKAL/That's The Rapper 36 42 42 36 R KELLY/When A Woman's. 27 47 28 33 TYRESE/Sweet Lady 31 32 32 32 WHITNEY HOUSTON/I's Not Right 13 23 23 22 WHITNEY HOUSTDN/Heartbreak Hote!
23 28 24 42 SILKK THE SHOCKER/It Aint My Fault 2 32 35 35 36 JESSE POWELL/You 30 44 31 32 DRU HILL/These Are The Times 35 28 38 32 TRIN-I-TEE 57/God's Grace 24 23 23 19 ORU HILL/These Are The Times
20 16 15 42 TQ/Bye Bye Baby 38 38 38 35 GERALD LEVERT/Taking Everything 8 17 32 30 SHANICEWhen ! Close My Eyes 31 30 3t 31 LAURYN HILL/Doo Wop (That Thing) 13 14 14 19 KIRK FRANKLIN/Lean On Me
-8 10 39 GINUWINE/ Want You 40 38 38 34 CASE F/JOE/Faded Pictures 30 46 - 29 TEMPTATIONS/This Is My Promise 23 23 25 28 JESSE POWELL/You 13 17 17 19 BRIAN MCKNIGHT/The Only One For Me
25 24 30 39 WHITNEY HOUSTON/Heartbreak Hotel 36 40 40 32 TOTAUMISSY ELLIOTT/Trippin® - - 25 29 TLC/No Scrubs 14 23 28 CASE FAJDE/Faded Pictures 13 16 16 19 LUTHER VANDROSS/I'm Only Human
55 38 37 35 SHANICEAWhen | Close My Eyes 38 35 35 32 WHITNEY HOUSTON/Hearthreak Haotel 23 21 29 CASE FAjOE/Faded Pictures 19 24 23 26 GERALD LEVER!/Taking Everything 9 18 18 18 SHANICE/When ! Close My Fyes
- - - 35 TRINA & TAMARA/Whatd You Come. 25 26 26 32 ROOTS F/ERYKAH BADU/You Got Me - 31 28 MAXWELL/Each Hour, Each 13 20 19 SHANICE/When | Close My Eyes 13 18 18 18 JDN B/They Don't Know
41 38 34 34 GERALD LEVERT/Taking Everything 40 37 37 30 ORU HILUThese Are The Times - 25 27 FAITH EVANS JAll Night Long 22 21 23 19 FAITH EVANSALove Like This 8 17 17 18 TYRESE/Sweet Lady
15 33 39 34 FAITH EVANS. JAll Night Long 28 40 40 30 FAITH EVANS. /Al Night Long - 16 9 24 BRANDY/Angel In Disguise 18 18 19 18 LAURYN HILL/Ex-Factar 12 13 13 18 TEMPTATIONS/Stay
33 34 38 33 SILKA You {Lovin' Me) 28 30 30 30 KENNY LATTIMORE/If | Lose My Woman 34 38 25 24 MEL WAITERS/Got My Whiskey 21 20 18 16 MARY J. BLIGE/Beautiful 9 17 17 18 LUTHER VANDROSS/I Know
34 35 37 33 YEVIN CAMPBELL/Another Way 40 35 35 30 OFBORAH COX/Nobody's Supposed 12 17 28 23 TAMiIA/Loving You Still 30 32 30 15 CRU HiLL FFREDMANHow Deep Is Your. 24 16 16 17 DIVINE/ALately
42 - 47 25 MARIAH CAREY/l Still Believe - 28 TLC/No Scrubs 22 28 21 23 R.KELLY /K. MURRAY/Home Alone 13 15 21 15 BOYZ Il MEN/E Will Get There 13 18 18 17 GERALD LEVERT/Taking Everything
16 44 35 24 KIRK FRANKLIN/Revolution 37 34 34 28 BRANDY/Have You Ever? 16 18 22 22 MARIAH CAREY/I Stilt Betieve 23 21 13 13 TOTAUMISSY ELLIOTT/Trippin’ 10 18 18 17 MONICA/Angel Ot Mine
42 25 24 23 TAMIALoving You Sttt 23 25 25 2B SHANICEAWhen | Close My Eyes 20 34 24 19 R KELLYMWhen A Woman's. 2 B 11 MICHAEL & BLIGE/As - - - 8 KENNY LATTIMORE/If | Lose My Woman
22 24 26 23 JESSE POWELL/You 21 26 26 28 XSCAPE/Softest Place On... 5 5 14 18 JESSE POWELL/You - - 10 TYRESE/Sweet Lady 13 9 9 B KENNY LATTIMORE/Days Like This
- 36 23 K<Ll & JOJO/Lite 21 32 32 27 BLACKSTREET & MYA. /Take Me There - - 20 17 XSCAPE/Sotiest Place On, 9 CHEROKEE/Doh Wee Wee 9 8 & 5 DAVINA Can't Help Myself
24 22 25 22 KEITH SWEAT/'m Not Ready 25 26 26 27 GINUWINEWhat's So Ditferent - 19 14 GERALD LEVERT/Taking Everything & 9 R. KELLY F/K. MURRAY/Home Alane
20 17 17 20 JUVENILE/Hal - - - 27 ERIC BENET F/FAITH./Georgy Porgy -8 ERIC BENET F/FAITH. /Georgy Porgy 5 5 LES NUBIANS/Makeda
21 22 20 ROOTS H/ERYKAH BADUNou Got Me 36 25 25 26 TEVIN CAMPBELL/Another Way 10 5 5 9 BRANDY/Have You Ever?
8 9 16 DJ QUIK F22ND I1../Hand N' Hand 36 28 28 26 OMX/Stppin’ -8 7 9 QUINCY JONES./I'm Yours
- 16 TLCMo Scrubs - - 16 25 DUTKAST/Da Art Of 11 12 8 BOBBY BLUE BLAND/I Doni Want No
- 15 UGK/Take It Oft 37 35 35 25 BOYZ Il MEN/I Will Get There 7 10 10 8 OtBORAH COX/Nobody's Supposed.
- - 14 15 DJ CLUE FDMX/Its On 25 28 28 25 SILK/ You {Lovin' Me) 11 10 8 7 DOWNING & ALBRIGHT/Pleasures Of
15 14 17 15 BIG PUNISHER/MISS../Punish Me - - - 23 BUSTA RHYMES F/JANE1MWnal's it Gonna Be 9 19 7 KCi&JOJOlLite
16 14 17 15 FOXY BROWN/Hot Spot 25 26 26 23 2PAC/Changes - - 7 5 DIVINE/One More Try
20 17 14 15 PRAS/What'cha Wanna Do 23 25 25 23 JAY-Z F/AMIL AND JA/Can | Gel A - 5 KENNY LATTIMORE/! | Lose My Woman
MARKET #44
, , . ) s . MXJIC 95.9 ;
WOQOK/Nashville z WNEZ/Hartiord A 107 | [xMIkPhoenix KATZ/St. Louis . WWIN/Baltimore
(615) 321-1067 (860) 524-0001 (602) 265-2442 1 fm | |14 s92-5108 The Beat Yariety (410) 332-8200
Kennedy 910 AM Ricardo Jackson iy i e Atkins of Fits & Otedees Brown/Case
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISUTITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW W W TW IV W W TW IW 2w LW TW IW W W TW W 2w Lw Tw
45 45 45 47 CASE FAJOE/Faded Pictures 44 43 44 44 MONICA/Angel Of Mine 26 28 35 34 LAURYN HILL/Ex-factor 19 19 27 28 TEMPTATIONS/This Is My Promise 31 31 33 34 TEMPTATIONS/Stay
47 45 45 47 WHITNEY HOUSTON/Heartbreak Hotet 41 44 44 a3 LAURYN HILUEx-Factor 28 29 32 34 R.KELLYMWhen A Woman's 21 2t 23 26 BRANDY/Have You Ever? 31 30 33 33 KIRK FRANKLIN/Lean On Me
26 25 25 47 SILKAt You (Lovin' Me) 44 44 44 44 WHITNEY HOUSTON/Heartbreak Hotel 34 33 34 34 GERALD LEVERT/Taking Everything 27 27 25 23 R.KELLY;When A Woman's.. 30 34 30 31 DEBORAH COX/Nobody's Supposed..
45 45 45 46 JESSE POWELL/You 44 44 44 a4 TYRESE/Sweet Lady 35 33 35 33 TEMPTATIONS/This Is My Promise 22 22 24 22 LUTHER VANDROSS/I Know 16 30 33 30 LUTHER VANOROSS/'m Only Human
46 47 47 46 R. KELLYAWhen A Womans.. 44 44 43 44 TEVIN CAMPBELL/Another Way 22 25 30 33 BRANDY/Have You Ever? 24 24 24 22 OEBORAH COXMNobody's Supposed.. 20 20 20 20 GERALD LEVERT/Taking Everything
27 27 27 45 LAURYN HILUEx-Facior 44 44 44 a4 JESSE POWELL/You 15 21 28 32 PHIL PERRY/De Not Oisturb 16 16 21 21 LAURYN HiLL/Ex-Factor 7 10 13 18 TYRESE/Sweet Lady
47 46 46 44 TYRESE/Sweet Lady 8 20 22 43 ROOTS F/ERYKAH BADUNou Get Me 10 15 30 32 KIRK FRANKLINRevolution - - 25 21 CASE FJOE/Faded Pictures 17 20 20 18 BRANDY/Have You Ever?
45 47 47 44 MONICA/Angel Of Mine 32 42 43 43 R KELLY/When A Woman's. 19 23 29 31 MONICA/Angel Of Mine 19 19 17 19 WHITNEY HOUSTON/Heartbreak Hote! 18 20 20 16 WHITNEY HOUSTON/Heartbreak Hotel
- 3 27 DIVINE/One More Try 18 22 33 43 JUVENILE/Ha! 31 30 34 29 DOWNING & ALBRIGHT/Stop. Look. - - 22 19 MONICA/Angel Of Mine 10 15 11 1§ R KELLY/When A Woman's.
27 25 25 27 BRANOY/Have You Ever? 8 20 22 43 QUINGY JONES./A'm Yours 17 22 28 29 BOYZ I MENA Wili Get There - - 23 19 1AMIALaving You Still 15 15 13 15 JESSE POWELL/You
26 26 26 27 KEITH SWEAT/'m Not Ready 32 38 43 43 FOXY BROWN/Hot Spot 33 32 33 27 WHITNEY HOUSTON/Heartbreak Hote! 19 19 22 19 DRU HILL/These Are The Times 10 14 13 15 JEFF MAJORS/Break Bread
26 26 26 27 XSCAPE/Somest Place On 32 38 38 42 MARIAH CAREY/ Stll Believe 15 20 26 27 KIRK WHALUMAI | Oo - - 19 19 KENNY LATTIMORE/If | Lose My Woman 16 20 15 15 MONICA/Angel Of Mine
46 45 45 26 GHETTO MAFiA/in Decatur 32 42 43 42 TAMIALoving You StiH 32 31 31 26 GEORGE BENSON/Back To Love 22 22 20 18 KIRK FRANKLIN/Lean On Me 10 7 10 TEMPTATIONS/This Is My Promise
24 23 23 26 GINUWINEWnhat's So Different 32 38 38 38 FAT JOE F/BIG./Bet Ya Man (Can't. 5 5 24 26 KENNY LATTIMOREAf | Lose My Woman 5 5 18 18 TYRESE/Sweet Lady 5 5 ARETHA FRANKLIN/In The Morning
26 26 26 26 GERALD LEVERT/Taking Everything 32 33 38 38 T(/Bye Bye Baby - 5 21 25 LARRY GRAHAM/You Move Me 5 5 16 17 YOUTH EDITION/Anything Is Possible -5 MARIAH CAREY/ Still Believe
27 26 26 26 2PAC/Changes 18 33 38 38 GINUWINEWhats So Oifterent 5 8 25 25 FAITH EVANS. /AL Night Long 18 18 15 17 GERALD LEVERT/Taking Everything -5 KENNY LATTIMORE/If | Lose My Woman
23 23 23 26 SHANICEMhen | Close My Eyes 18 22 38 38 KENNY LATTIMORE/! | Lose My Woman 25 27 29 22 PHYLLIS HYMAN/Tell Me What 16 16 17 17 KELLY PRICE/Secret Love 5 DIONNE WARWICK/Reach Qut For Me
- - - 26 ROOTS F/ERYKAH BADU/You Got Me 22 22 33 33 FAITH EVANS. JAIl Night Long - 5 14 21 XSCAPE/Soffest Piace On. 14 14 13 16 FAITH EVANSAove Like This - - ERIC BENET F/FAITH. /Georgy Porgy
26 26 26 26 FAITH EVANS.JAIl Night Long 25 22 33 33 TRICKDADOY/Nann Brother 20 24 27 19 TEVIN CAMPBELL/Another Way 21 21 16 15 LUTHER VANDROSS/I'm Only Human
26 26 26 26 TEVIN CAMPBELL/Another Way 18 22 22 33 SHANICEAWhen | Close My Fyes 7 B 8 17 SHANICEMWnen i Close My Eyes 16 16 11 14 SHANICEWhen | Close My Eyes
26 26 26 26 OEBORAH COXNobody's Supposed. 18 22 33 33 MONIFAH/Suga Suga 32 32 33 16 WALTER BEASLEY/Oo You Wanna Dance 15 15 13 13 AARON HALL/AIl The Piaces
26 27 27 26 JD F/KEITH SWEAT../Going Home With Me 18 20 22 33 SILKAt You (Lovin' Me) 30 30 29 16 BRIAN MCKNIGHT/Hold Me §2 12 14 1D TRIN-I-TEE 5 7/You Can Always
25 26 26 25 ORU HILL/These Are The Times 18 20 22 33 112/Anywhere - 5 7 16 CASE F/JOE/Faded Pictures 11 11 9 10 TEMPTATIONS/Stay
o - - 24 KIRK FRANKLIN/Revalution 8 20 22 33 METHOD MAN/Break Ups To Maxe... 8 15 15 MARIAH CAREY/I Still Believe 12 12 15 9 LES NUBIANS/Makeda
25 23 23 23 ERIC BENET F/FAITH./Georgy Pargy - - 8 33 TLC/No Scrubs - 5 7 14.TYRESE/Sweet Lady 13 13 7 8 KENNY LATTIMOREDays Like This
23 27 27 23 ORU HILL/The Love We Had.. 8 18 33 BUSTA RHYMES FAJANETMWhat's It Gonna Be 10§ 13 13 JKlove Janes 9 9 6 7 LAURYN HILL/Can't Take My.
21 12 12 11 JAY-Z/Mard Knock Life . - 20 20 33 DIVINE/One More Try - 5 8 12 JESSE POWELL/You 10 10 6 6 MONICA/The First Night
7 11 119 JUVENILEHa! 8 20 22 22 KIRK FRANKLIN/Revolution -5 8 11 CHAKA KHANDon't Talk 2. 5 5 5 6 JESSE POWELL/You
10 10 10 9 MO THUGS FAMILY/Ghetto Cowboy - - 8 22 ERIC BENET FFAITH. /Georgy Porgy 5 10 25 11 TRIN-I-TEE 57/ou Can Always 8 8 7 5 PATTI LABELLE/Someone Like You
12 10 10 9 OUTKAST/Rosa Parks 8 18 20 22 O'ANGELO/Heaven Must Be.. 7 9 15 10 DAVINA/ Can't Help Mysell - - - 5 DIVINE/One Mor