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Powerful Information

This week, as par: of an ongoing series of articles
about R&R and Mediabase 24/7, we bring to you
the most-played gold at Urban and Urban AC. Check
out the 100 most-played songs at both formats

on page 86.

MEDIARASE 77
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This week R&R presents a unique and oerebral format
special: Industry leaders interview other industry
leaders in our annual NAC/Smooth Jazz special. Just a
® sampling of the conversations: Quincy Jones and
Frank Cody, Bruce Lundvall and Ricky Shultz, and Tim

THf INDUS’R Y’S N[WSPAP[R Pohiman and Doug Sterne. This very cool special

begins on Page 37.

wwwrronline.com

' TILL KRAUTKRAMER

you’II find

JOE SAMPLE DIANA KRALL

@ experience our new
A Universal supersite june 1st at: QAR geMetely

Company

©1999 GRP RECORDS INC.

www americanradiohistorv.com


www.americanradiohistory.com

S0 You Wanna Drive U
sma i [JrIVetime
Ratings, Huh?

- l\. ~ T - t e
- . '
.- ¥ P o
& The most Ecommaccl way to put'more gower into your ih graphics fcr radia, CGl knows more about how to help 1 . :
‘ tlpﬁs is with a qua4nty stickes or decd promation from CGl. you make sure your promotion runs smoothly. Whather : o
For just aﬁawge!nts per piece, you create more station identity,  yousneed ar existing design, or if you want a fresh. ‘
ustenar cya-ltx and market excntement * wlR] : eye-pozping grapmc CGl has the expértnse and people so; I} ;
¢ u know you've got the best s icker/decal in the arkei - : ! £
,Stlckers énd decals.from CG! get oq mofe cars and stay s £ N ‘ 4 4 I n\ ; el
there. (% Because they’re thicker. more colorful, more ~ Dot setile for par. Putmere drive into youx stétro'!a‘s ¢ F “ & L'.- "
creative ar«fmnre Qe§|red by Ilétenep 3Ius as the'leacer marketing. - Sall Cbltoiay 5 r_, ;.,_-' ’ { "f'{’ t‘_(,“ el
¢ * & Nia. SUAR %, Be T4
Cot s L. Communication. Tt A PR IR R
& el VAN hics Ing' ~ AR N
My oo B WHERE W@WUALITY STICKS t‘ ; VLT 8 N A
: : 4766 North Juniper, Broken Arrow, 0K 74012 * 159 ahd A LT PR
"- - : . 1-800-331-4438 « 918- 258 6502 » Fax 918- 2‘1-8223 rdg'ié@mgllnnkcom . ' & BT On!S
iy - . [ > 'y . : } : p \ ] : ‘. < ? ) \‘
t-'?

1 » . o » . ¥ & . i
4 -~ F .. 4 s B L B ~ 1 .


www.americanradiohistory.com

management ¢ marketmg + sales

“Ask 10 radio people about their Internet
revenue model, and you'll get 10 different
answers,” says Katz Radio’s Gerry
Boehme. But he says the best strategy
for making money on the web might very
well be the most straightforward one:
selling advertising. Get the full explanation
here. Also this week, management expert
Dick Kazan recounts the storied history
behind the most American of American
companies: Harley-Davidson.

Pages 12-15

LITTLETON RECOVERS

Now that Denver station execs have had a
chance to catch their collective breath
after a tumultuous time covering the
Columbine High School shootings, they
check in with three R&R editors to
recount that tragic day.

Pages 21, 94, 103

RAPPIN’ WITH RAU

Norman Rau operates one of the few
remaining privately held major-market
radio companies. Sandusky Radio is not
big by today’s standards, but Rau is
grateful he can play on the same field as
the Chancellors, Entercoms and Infinitys
of the world. Rsad more in Erica Farber’s
Publisher’s Profile.

Page 136

IN THE NEWS

» Shannon Sweatte, Ron Carter, Reb
Dunlop awarded new Fisher
management posts

» Sil Scaglione, Dave Allan take
additional Chancelior/Philly GM
positions

Page 3

CHR/POP

= SIXPENCE NONE THE RICHER Kiss Me (SqumVColumb/a)

CHR/RHYTHMIC

« TLC No Scrubs (taFace/Ansta)

« SILK If You (Lov " Me) (Elektra/EEG)

URBAN AC
« MAXWELL Fortunate /Rock Land/Interscope/Columbia)
+ MARK WILLS W sh You We?é Here (Mercury)

AC

« "N SYNC (God N ust Have Spent) A Little...

HOT A8

+ SUGAR RAY Evary Morning (Lava/Atlantrc)

RAC/SMOOTN JAZZ

+ GOTA In The Citv Life (/nstinct)

ReCK e
- SAMMY HAGAR Mas Tequila (MCA)

ACTIVEROCX =
« ROB ZOMBIE Living Dead Girl (Geffen)
ALTERRATIVE

« LIT My Own Werst Enemy (RCA)

ADULT ALTERNATIVE
. SHERYL CROW Anything But Down (A&M)

(RCA)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

www.rronfine.com

"MAY 7, 1999

Clear channel Welcomes Michaels

When Clear Chan- §
nel Communications
and Jacor Communi-
cations finalized their
$6.5-billion merger on
Tuesday (5/4), Jacor
CEO Randy Michaels
became Clear Channel
Radio President. He re-
ports to Clear Channel
President Mark Mays.

Presiding over Clear
Channel’s 625 radio sta-
tions worldwide (450 in the
U.S.), Michaels now helms the

By JEMREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke @ rronline.com
Chancellor Media last
week launched a new pro-
gramming initiative designed
to foster internal growth at its
110 stations by creating an
“Office of Product & Strategy”
The OPS will be led by Chan-
cellor Chief Programming Of-

Chancellor Bows Office Of Product & Strategy

B Rivers, Lebow to lead new unit; Benson, Poleman, Smith as SVPs/Prog.

ficer Steve Rivers and the new
unit’s COO, David Lebow.
“Station turnarounds and rat-
ing improvements have been the
key to our past success, and go-
ing forward they represent our
best opportunity for growth,”
Chancellor Radio & QOutdoor
Vice Chairman/President Jim de
Castro said. “No one is better
qualified to lead this

. By Tony Novia
R&R CHR EDITOR
tnovia@ rronline.com

promoted 16-year pro-
| gramming veteran Frank-
ie Blue from PD to VP/
Operations & Program-
ming at WKTU/New York.
Blue joinedWKTU in 1996
and was instrumental in
. guiding the*worst to first”
flip of WYNY's Country
- format to CHR/Rhythmic.

'KTU/NY Ups Blue To
VP/Ops & Programmmg

Chancellor Media has [ _ :

"Bh;e

“Music and programming are-the foundation 4
| of Chancellor Media’s success. and Frankie's

BLUE/See Page 16

charge than Steve
Rivers, who has en-
gineered some of
the industry’s most
dramatic and profit-
able station turn-
arounds and sign-
ons, and David Leb-
ow. cne of the in-
1 dustry’s most savvy
research  execu-
tives.”

As part ol the ini-
tiative, Chancellor
has elevated West
Coast-based Pro-
{ gramming & Oper-
ations Specialist
Ken Benson and
WHTZ (Z100)/New

Rivers Lebow

Poleman

Benson

York PD Tom Poleman to
Sr. VPs/Programming. They
join former Emmis Commu-
nications VP/Programming
Steve Smith, who was

CHANCELLOR/See Page 17

‘Medla Must Pay Attention’

M Littleton aftermath: Lawmakers say violence
in music, movies to blame for youth killings

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
jshweder@rronline.com

A rock star sings about hate
crimes. A violent video game
uses the slogan “Happiness Is a
Warm Cranium.” A movie de-
picts killers as hip. What cumu-
lative effect do these words and
images have on children? Leg-
islators don’t really know, but
the president and several con-
gressmen have called for “self-
regulation” from the entertain-
ment industry in the wake of the
recent mass killings at Littleton,
CO’s Columbine High School.

President Clinton asked lead-
ers of the entertainment indus-
try last week to meet with him
on Monday (5/10) to discuss
media violence and how it af-
fects youth. This came only two
days after a bipartisan group of

legislators called for a White
House summit and for a congres-
sionally sponsored study on the
effects of media violence.

Sens. John McCain and Joe
Lieberman and Reps. Ed Markey
and Dan Burton all stressed that
they weren’t calling for industry
censorship, but the legislators
said it was time for the industry
to take some blame for increased
youth violence.

“The media needs to pay at-
tention,” Burton said. “Thus far,
they have not”

Almost any time shocking vi-
olence occurs at schools, legisla-
tors point fingers at the entertain-
ment industry. At least in this
case, accusations against the mu-
sic industry are completely unwar-
ranted, said Recording Industry

VIOLENCE/See Page 17

Michaels

second- Iargest radio
1 company in the U.S.
(Chancellor will be No.
| when it closes on its
purchase of Capstar lat-
er this spring.)

Meanwhile, Capstar
Broadcasting complet-
ed its acquisition last
Friday (4/20) of Triath-
lon Broadcasting’s 24
stations for $200 million.

For complete details
on both closings, see the stories
on Page 4.

Entercom Hits It
Big In Seattle

Entercom moved into first
place in the Seattle radio wars
following the release of the win-
ter 99 Arbitrons. The publicly
held company owns seven sta-
tions in the Pacific Northwest
capital, and six of them had rat-
ings increases in the winter for
a net gain of three share points.

N/T KIRO’s performance al-
lowed it to advance past Acker-
ley’s KUBE-FM for first place.

RATINGS/See Page 16

Houston-Galveston
Fa '98 Wi '99

KBXX-FM (CHR/Rhy) 6.8 7.7
KODA-FM (AC) 71 62
KRBE-FM (CHR/Pop) 68 5.7
KILT-FM (Country) 50 55
KMJQ-FM (Urban AC) 5.8 50

Seattle-Tacoma

Fa '98 Wi '99
KIRO-AM (News/Talk) 4.9 56
KUBE-FM (CHR/Rhy) 6.0 55
KBSG-A/F (Oldies) 46 50
KMPS-FM (Country) 55 4.6
KBKS-FM (CHR/Pop) 4.8 4.4

COMPLETE WINTER RESULTS FROM
11 MAJOR MARKETS: PAGE 24

By MaTT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

In January 1996 Mary
Baird dropped out of Texas
Tech University after one se-
mester because she ran out of

money.

She had developed a pas-
sion for radio doing on-air
shifts for the campus station,
KTXT-FM/Lubbock, so she

awards luncheon.

Investing In Radio’s Future

M Scholarships ease costs of higher education

NAB Presider.YCEO Eddie Fritts (i), BEA Exec. Director Louisa Niel-
sen and Westwood One Chairman Norm Pattiz at the 1998 BEA

returned home to Dallas and
spent the next couple of years
working in radio sales and
promotion while continuing
her education at a communi-
ty college. In spring *98 she
applied for a scholarship
through the John Bayliss
Broadcast Foundation. That
July the foundation awarded

SCHOLARSHIPS/See Page 25

Einzig Photograpl

R&R Convention ’99 is just five weeks away! Register now at. www.rronline.com

www americanradiohistorv. com
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O_.n-Tour Now!!

5_[.7 Indlanapolls, IN

5/8 Chicago, IL
5/11 Cleveland, OH
5/12 Cincinnati, OH
5/1 4-‘-'f¢6‘|umbus, OH
5/15 “Nashville, TN
5/18 Charlotte, NC
5/19 Raleigh, NC
5/21 Pﬂ;tsburg‘h, PA
5/25 Bristow, VA
5/26 Camden, NJ
5/28 Mansfield, MA
5/29 Wantaugh, NY
5/30 Holmdel, NJ

Out for Adds May 10th!

Modern Rock Live:
This Sunday May 9th!

B'omtha I.anny Kravi!:z album 5 re- released with bonus tracks.
: Avamatble in stores June 1

"~ From the Maver ck album :
Music From The Motion Plcture
P i Austin Powers: The Spy Who Shagged Me
=% N Available in stores June 1
: ' Film opens June 11

g _ _ . Producad and arranged by Lenny Favitz
: ~  Hepresertation: Craig Frulnand Howerd Kaufman / HK Management
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Two Kelleys Rise
At Greater Media
Beantown Quintet

Greater Media has elevated
Greater Boston Radio Group VP/
Director of Sales Frank Kelley to
VP/GM for all five Boston stations.
He’ll be responsible for the overall
administration of Adult Alternative

F. Kelley

D. Kelley

WBOS-FM, Country WKLB-FM,
Mainstream AC WMJX-FM, Old-
ies WROR-FM and NAC/Smooth
Jazz WSJZ-FM. Additionally,
WMJX OM/PD Don Kelley (no
relation) is boosted to Director/Pro-
gramming for the Beantown quin-
tet, where he’ll coordinate program-
ming and research.

“I've had the privilege of working
with Frank and Don for almost 10
years,” noted Greater Media Group
VP/Radio Peter Smyth. “In a very
large way, their professional talents
and skills are responsible for Great-
er Boston Radio Group’s ongoing
success. I’'m confident that they’ll
successfully lead the group to a
new level of broadcast excellence.”

According to Frank Kelley, *“Pe-
ter’s leadership has created a strong
and solid foundation. I’ve known
this group of talented people for
years and am honored that Peter
has given me the chance to work
even closer with all departments.
With an exceptional team already in
place, we’ll quickly hit the ground
running and move Greater Boston
Radio Group into the new century.”

Don Kelley added, *“I’'m very ex-
cited about the synergy we can
have with five distinctive — yet
overlapping — formats. We have
an excellent PD team who all share
a common goal of making our
unique stations Boston’s dominant
demo force.”

Frank Kelley was promoted to
VP/Director of Sales two years ago
and has held a variety of LSM and
GSM positions in his 11-year
Greater Media/Boston tenure. Fol-
lowing a three-year programming
stint at WWMX/Baltimore, Don
Kelley joined WMJX in 1990. He’s
also programmed WYY Y/Syracuse
and WFTQ/Worcester. MA.

Having a little fun while seeing how the grownups spend their days, these
girls were participants in last week's Bring Your Daughter to Work Day.
Showing their star quality are (I-r) Vania Guzman, Chenille Rees, Lena
Fischer, Aaliyah Jeff, Lisa Morris and Paige Schieffelin.

" CIRCULATION:
. NEWS DESK:
*  R&R ONLINE SERVICES:

ADVERTISING/SALES:

Chancellor/Philly Resets Management
M Scaglione to WI0Q & WYXR; Allan adds ’JJZ

Chancellor Media/Philadelphia
has transferred Sil Scaglione,
who’s been VP/GM at NAC/
Smooth Jazz WJJZ-FM for three
years, to CHR/Pop-Hot AC duo
WIOQ-FM & WYXR-FM for
similar duties. Dave Allan has
picked up Scaglione’s WJJZ man-
agement duties and retains his VP/
GM post at Urban WUSL-FM.

“These appointments are a natural
progression of growth for our Phila-
delphia cluster,” commented Sr. VP/
Regional Operations Charles War-
field Jr. “They enable two of our most
talented GMs to fill larger and more
visible roles within the cluster and
company.”

Outgoing WYXR VP/GM Jeff
Specter remains with Chancellor for
New York-based special-project
work. Former WIOQ VP/GM
Gerry DeFrancesco recently re-
signed. R&R has learned that De-
Francesco was offered additional du-
ties in Philadelphia, but declined due
to personal reasons and left the com-

Scaglione Allan

pany amicably. While rumors have
been rampant that Chancellor was
about to flip one of its Philadelphia
properties to “Jammin’ Oldies,” a
source tells R&R the company has
no current plans to change any of its
formats in the market.

Before joining WJJZ, Scaglione
spent six years as WYXR’s GSM.
He previously held sales and man-
agement positions at Christal Radio/
New York, WNUA/Chicago and
WXKS-FM/Boston.

PHILLY/See Page 16
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chase Catches PD Post At WSSR/Tampa

Two-year CHR/Pop WZOK/Rockford, IL PD Scott Chase has been
tapped to progran WSSR (Star)/Tampa. He succeeds Chuck Morgan,
who resigned several weeks ago from the Pop/Alternative station.

“I’'m completely ecstatic,” Chase told R&R. “Star has tremendous po-
tential that we’ll try to unlock. The station has a great signal and sounds
pretty good. We’ll just go in and do some tweaking and expanding. The
facilities and resources available to us make this very exciting.

“WZOK is a pretty traditional Midwest-market CHR, and we’ve been
successful with a lot of the music that Star plays. Since I'm very familiar
with the Pop/Alternative genre, I know Star won’t play very many Will
Smith or Britney Spears records. But if you were to remove WZOK’s
younger edge, these two stations would be fairly similar.”

Chase’s previous programming credits include WAOA/Melbourne,
WSRZ/Sarasota and WTLQ/Wilkes Barre. He was also MD at WOVV/
West Palm Beach and did on-air work at WFLZ/Tampa.
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‘Domino’ Delivers As WFLZ/Tampa PD

WFLZ/Tampa Asst. PD/
early middayer Dom
“Domino” Theodare has
been elevated to PD at the
CHR/Pop outlet. Theodore
joined WFLZ in 1994 as an
assistant in the production
department, and scon after
departed to become OM at
WILN & WTBB/Panama
City, FL.. Within four
months, he left to rejoin
WFLZ as MD and was lat-
er promoted to Asst. PD.

“Domino came to me about two
years ago and said, ‘I’'m going to do
everything I can to earn the PD
stripes,” Jacor Director/CHR Pro-
gramming and WFLZ OM/morn-

‘Domino’

ing co-host B.J. Harris told
R&R. “Every obstacle 1
threw at him, he overcame
it. I don’t know what to do
now. If I had a last-minute
il stay of execution, I would
do it in a heartbeat, but I'm
not the governor.”
Theodore added, “My
goal is to build upon the
success that everyone at
this radio station has
worked so hard to create.
We have one of the finest airstaffs
in the industry and one of the very
best morning shows in America
with M.J. & B.J. Jacor has handed

‘DOMINO’/See Page 16
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Fisher Ups Sweatte, Dunlop, Carter

Shannon Sweatte has been ele-
vated to Sr. VP/Group Head of
Fisher Radio/Seattle-Portland, in-
cluding KOMO-AM, KVI-AM &
KPLZ-FM/Seattle and KOTK-
AM & KW]J-FM/Portland Suc-
ceeding him as VP/GM of the Se-
attle cluster is Rob Dunlop. Mean-
while, KOTK & KWJJ GM Ron
Carter has added VP stripes.

“Shannon brought KOMO, KVI
and KPLZ together as a team.” said
President/CEO Patrick Scott. “He’s
created synergy not only beiween

cur radio stations in Seattle and
Portland, but also with KOMO-TV
in Seattle”” Sweatte managed KJR
and the Goldenwest Radio stations
in Seattle before joining Fisher in
1994,

Dunlop joined Fisher in 1991 as
OM for KOMO. In 1994 he be-
came OM for the Seattle cluster. He
was elected a Fisher VP in 1996
and became Station Manager of
Fisher Radio/Seattle in 1997.

FISHER/See Page 16
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Clear Channel Closes On Its
$6.5-Billion Jacor Purchase

[J Randy Michaels named President of Clear Channel Radio

By JErREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke@ rronline.com

Tuesday was “sticker day” at Jacor Communications. That’s a
day a growing number of radio groups have come to know, when
they are gobbled up by another, usually bigger, fish. So at Jacor’s
Covington, KY headquarters, just across the river from Cincin-
nati, the staff spent some time slapping “Property of Clear Chan-
nel Communications™ over the well-worn “Property of Jacor Com-

munications” stickers.

And if it wasn’t much physical ex-
ercise, it was certainly a mental adjust-
ment, as the Texas-big San Antonio-
based multimedia Clear Channel closed
its historic $4.4-billion, tax-free.
stock-for-stock deal to grab one of
America’s fastest-growing and most
energetic (with 241 outlets) radio op-
erations.

The deal makes Clear Channel the
nation’s second-largest radio group,
with 450 stations and another 175 in-
ternational outlets. When Chancellor
Media concludes its $4.1-billion ac-
quisition of Capstar Broadcasting. ex-

pected later this guarter, the combined
group will have 467 radio stations.

Each share of Jacor stock re-
ceived 1.16 shares of Clear Chan-
nel stock, based on Clear Channel’s
April 28 closing price of $69.50 per
share. amounting to $80.43 for ev-
ery Jacor share owned. The deal
became official at the close of the
stock market Tuesday, when Clear
Channel shares closed at $69.625,
while Jacor closed at $80.25.

The transaction’s price was esti-
mated at $4.4 billion when it was an-
nounced last October, but the value

Feur Closes ut Trathlon Tenure As GM

ballooned by nearly $2 billion thanks
to a 90% gain in Clear Channel’s
stock price since then. as well as sev-
eral Jacor acquisitions. Clear Chan-
nel is assuming $1.2 billion in Jacor
debt.

On Tuesday afternoon a sign
was erected near a receptionist’s
desk, reading “Clear Channel
Communications.” One wiseguy
penned the letters "Nu™ in front of
the word “Clear.” perhaps fore-
shadowing the new combo’s future
growth. The staff also came togeth-
er to toast their new leader. Jacor
CEO Randy Michaels, who was
immediately named Clear Channel
Radio President. Stafters sipped
champagne from glasses etched
“Jacor Communications, 1993 to
1999™ and congratulated Michaels
on his new title.

CLEAR CHANNEL/See Page 9

[ Capstar places Wichita quintet in trust to get feds’ stamp

By MATT SPanGLER
R&R WASHINGTON BUREAU
spangler@ rronline.com

Former Triathlon Broadcasting President/CEO Norm Feuer
hasn’t had a lot of time to enjoy his retirement. Last Saturday, a
day after closing the company’s merger with Capstar Broadcast-
ing, Feuer was called to Colorado Springs to serve as interim
manager of KKLI-FM & KVUU-FM (now under Pacific Star
control) while new GM Bob Gourley finishes his tenure at cross-
town duopoly KKCS-AM & FM (owned by the Walton Group).

“I really wasn't crazy about doing
this deal. but [Pacific Star President/
CEO] Jim Donahoe and 1 have known
each other for years. and he asked me
to do him a favor, and [ said. *Sure.”™
Feuer told R&R. I would have liked
to take off Saturday and Sunday.” Af-
ter his three- to four-week tour of duty
in Colorado Springs is over, Feuer —

§ o fWeammda
g G e

who ran the Pourtales station group
that eventually became part of Triath-
lon before it went public in 1995 —
says he will take the rest of the sum-
mer off and figure out what he wants
to do for the rest of his life.

In the meantime, it's business as
usual for the 24 stations that Capstar
acquired in the $200-million merger

unveiled last July. At that time the price
tag on the deal was $190 million, but
another $10 million was added due to
“transaction expenses” and “a higher
debt balance.” according to Capstar
spokeswoman Lisa Dollinger. As an-
nounced last summer, Capstar paid
$13 per share for Triathlon’s common
stock and $10.83 for each depositary
share, and assumed $60 million in
Triathlon debt.

Capstar’s Pacific Star subsidiary
will assume control of Triathlon’s 12
stations in Spokane and Tri-Cities,
WA, plus the two Colorado Springs
outlets. The eight stations in Omaha-

FEUER/See Page 9
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USADR System Likely Choice
For DAB Standard, Says Company Head

SA Digital Radio President/CEO Bob Struble says there is 2“99.9%"

chance that the FCC will choose the company's IBOC DAB system
as the domestic standard. “We believe we have a very strong chance
versus our competitors,” Struble said in a Bloomberg interview on Mon-
day. He believes so in part because most major radio companies have
financial stakes in USADR.“That, in a sense, says the industry has spo-
ken," Struble added. He also said that USADR may also turn to the public
markets for financing “if the technology works and people buy the radios”
Stations will likely begin upgrading to digital in late 2000, he said, while
receivers should be available in early 2001. Responding to Struble’s re-
marks, Norm Miller, president of IBOC competitor Digital Radio Express,
pointed out that the FCC hasn’t even chosen the standards by which it
will evaluate DAB systems.

Citadel Buys Fuller-Jeffrey
Broadcasting For $63.5 Million

Las Vegas-based Citadel Communications continued its eastward ex-
pansion last week, purchasing the 10-station Fuller-Jeffrey Group ina
$63.5- million stock deal that includes some assumption of debt. Fuller-
Jeffrey has its stations clustered in Portsmouth-Dover, NH and Portland,
ME. Citadel now owns 83 stations, pending completion of transactions.

Eisner, Karmazin Top Forbes CEQ Rankings

alt Disney Chairman/CEO Michael Eisner took home $589 million

last year, including salary, bonus, noncash stock gains and other
benefits, to lead the magazine's list of highest-paid chief execs of 1998.
CBS President/CEO Mel Karmazin leaped to No. 2 from No. 270 in '97,
with $202 million, while Clear Channel Chairman/CEO Lowry Mays jumped
from No. 115 to No. 29 with $27 million.

FCC Denies Stations’ Appeal Of License

Revocations

On April 22 the FCC denied an appeal by Contemporary Media, Con-
temporary Broadcasters and Lake Broadcasting of last year’s deci-
sion revoking the licenses of seven stations in Indiana and Missouri. The
stations are owned by Michael Rice, who is currently serving an eight-year
prison sentence (that began in 1994) for sexually assaulting five children.

Continued on Page 9

R&R/Bloomberg Radio Stock Index

This weighted index consists of a// publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Bloomberg “ZZ7ZEs°

Change Since

One Year Ago One Week Ago  4/23/99  One Year Ago One Week Ago
Radio Index 221.99 294.31 300.80  +32.58% -2.16
Dow Industrials 9055.15 10789.04 10689.67 +19.15% +93%
S&P 500 1108.14 1335.18 1356.85 +20.49% -1.60%

The Wheaties Sports Report Delivered in bulk weekly by

gives your listeners tales, tips, satellite for highest quality and

@‘?Eel RE G\_OVE.."

e 1L
T : B A anecdotes and advice available timeliness. Catch the feed on
. ° 1Tt
i - . Y
Ean : i S L . sha nowhere else. From the folks Fridays at 3:00 p.m. Eastern time
6:’#3_:*: 3 >$ e "‘ST ¥ y p
go?{ffgigsiiﬁfgzﬁiiiziﬁa; T who brought you the Breakfast of on SATCOM C-5, transponder
R e s it emetesendn bl L ER R IR NTT ;
Bl i Champions comes the daily radio 23, SEDAT channel 13.
e alieee i i i
Siieiiiiieg il ttelr i iv il il feature of champion stations— Get off the bench and
e s : ) et off the bench and get
3‘_ m s The Wheaties Sports Report, ol 1EaG0.354 i800
. s ame! Call 1-800-334-
1\ , i .
. Liagd Five shows a week, each to put your station on
e

60-seconds, offered FREE OF
CHARGE and market-exclusive.
No cash, no barter, no

the lineup for the Wheaties

Sports Report,

commercial content. Sell
the time to a local sponsor
and pocket the cash.
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Dig it. .. Its where youf'- _i];istenc;xfs are
swingin' when they're not with you.
Why not join'em?

Frank, Dean, Sammy and today® swingin' cabsliKe
1999 Grammy winner Brian Setzer, The Super
Bowls Big Bad Voodoo Daddy and the Chen

Poppin' Daddies, together for 2 hours ew
weeKend. Let your host Steve Ccch

in Detroit kring you back.. and fcx&‘la"fc. on

that has Iy’_é_t-to crest. You'll bring
top inter 1;7}7% Lady Killer and Louinge
segments-!alsgi"\féll_as other features bu.lt1
lifestyle Pg-o:jfalﬁﬁfor today, not ye';tefdag. : _:h'
~ music intef;sive' program will clicK irstantly with
.--._.él_l_-:contemporary formats, and 21l cake and Kittens
-Iig_tengrs). And your sales departmens will -iig the
£ A club tie-ins. At 3

:_G_l e MannGroup Radio a rirrg—a—ding-::{-ihg'
s __g_!;.andﬁ"f‘eSerVe RAT PACK WEEKENDS
- or your market.. exchwsively.

t Forget to duke (tip) your waitress.
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PR

RADIO BUSINESS

DEAL OF THE WEEK

1999 DEALS TO DATE |

Dollars To Date: $1,465,919,745.38

(Last Year: $2,040,951,038)

* Fuller-Jeffrey Broadcasting e (ﬂfgﬁ fgﬂgggﬁ
Stations $63.5 milli
Lk R Stations Traded This Year: 448
(Last Yezar: 627)
Stations Traded This Week: 47
(Last Year: 23)
TRANSACTIONS

Citadel Acquires Fuller-Jeffrey
Broadcasting For $63 Million

[J Receives 10 properties in northern New England;
Big City makes big moves in Phoenix area
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Fuller-Jeffrey Statlons

PRICE: $63.5 million

TERMS: Stock purchase agreement
BUYER: Citadel Communications
Corp., headed by CEO Larry Wilson.
It owns 83 stations. Phone: (702) 804-
5200

SELLER: Fuller-Jeffrey Broadcast-
ing Cos. Inc., headed by CEO Bob
Fuller. Phone: (978) 462-1229
BROKER: Kalil & Co.

k :-:-w-.o

Maine

WBLM-FM & WJBQ-FM/
Portland, WCLZ-FM/
Brunswick, WCYI-FM/
Lewiston, WCYY-FM/
Biddleford & WXBB-FM/
Kittery (Portland-
Lewiston)

FREQUENCY: 102.9 MHz; 97.9 MHz;
98.9 MHz; 93.9 MHz; 94.3 MHz; 105.3
MHz

POWER: 100kw at 1,430 feet; 16kw at
889 feet; 47 .5kw at 400 feet; 27 .5kw at
650 feet; 11.5kw at 482 feet; 2.2kw at
371 feet

FORMAT: Classic Rock; CHR; Adult
Alternative; Alternative; Alternative;
Classic Hits

New Hampshire

WHOM-FM/Mt.
Washington, WOKQ-FM/
Dover, WPKQ-FM/Berlin
& WXBP-FM/Hampton
(Portsmouth-Dover-
Rochester)

FREQUENCY: 94.9 MHz; 97.5 MHz;
103.7 MHz; 102.1 MHz

POWER: 50kw at 3,742 feet; 50kw at
500 feet; 4.8kw at 3,760 feet; 3kw at 328
feet

FORMAT: Soft AC; Country; Country;
Classic Hits
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WLSY-FM/New Albany, IN
& WRVI-FM/Valley Station
(Louisville), KY

PRICE: $5 million
TERMS: Asset sale for cash
BUYER: Salem Communications

o

Co., headed by President Edward
Atsinger. It owns 48 other stations.
Phone: (805) 987-0400

SELLER: Cox Radio Inc., headed by
CEO Robert Neil. It owns 59 stations.
Phone: (404) 843-5159
FREQUENCY: 94.7 MHz; 105.9 MHz
POWER: 2.15kw at 387 feet; 3kw at 328
feet

FORMAT: Urban; Classic Hits
BROKER: MediaVenture Partners
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WHIY-AM & WXKI-FM/
Moulton

PRICE: $775,000

TERMS: Asset sale for cash

BUYER: Hundley Batts Sr. and Vir-
ginia Caples. They own two other sta-
tions. No phone listed

SELLER: Moulton Broadcasting Co.
Inc. No phone listed

FREQUENCY: 1190 kHz; 103.1 MHz
POWER: 250 watts; 6kw at 328 feet
FORMAT: Country; Country
BROKER:TheThorburn Co.

KMBQ-FM/Wasilla
(Anchorage)

PRICE: Not listed

TERMS: Transfer of controt

BUYER: Clyde Boyer. Phone: (907)
376-3576

SELLER: Garry Buell,owner of KMBQ
Corp. Phone: (907) 373-0222
FREQUENCY: 99.7 MHz

POWER: 51kw at 157 feet

FORMAT: AC
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KBZR-FM/Arizona City,
KDDJ-FM/Globe, KEDJ-
FM/Sun City & KMYL-FM/
Wickenburg (Phoenix)
PRICE: $32.2 million

TERMS: Asset sale for cash: $22 mil-
lion for KDDJ-FM & KEDJ-FM, $5.7
million for KMYL-FM and $4.5 miillion for
KBZR-FM.

BUYER: Big City Radio Inc., headed
by CEO Michael Kakoyiannis. It owns
12 other stations. Phone: (914) 592-
1071

SELLERS: Brentlinger Broadcasting
for KBZR-FM, New Century LLC for
KDDJ-FM & KEDJ-FM and Interstate
Broadcasting for KMYL-FM.
FREQUENCY: 106.5 MHz; 100.3 MHz;
106.3 MHz; 105.3 MHz

POWER: 6kw at 292 feet; 90kw at 2,047
feet; 23kw at 725 feet; 6kw at 1,364 feet
FORMAT: Oldies; Alternative; Alterna-
tive; Nostalgia

BROKER: Gary Stevens & Co., Star
Media Group and Serafin Bros.

KGME-AM/Glendale
(Phoenix)

PRICE: $5 million

TERMS: Asset sale for cash

BUYER: Salem Communications
Co., headed by President Edward
Atsinger. |t owns 48 other stations, in-
cluding KPXQ-AM/Phoenix. Phone:
(805) 987-0400

SELLER: New Century LLC, headed
by Chairman George Kriste. It owns
three other stations. Phone: (425) 653-
5510

FREQUENCY: 1360 kHz

POWER: 5kw day/1kw night
FORMAT: Sports

BROKER: Gary Stevens & Co.

KRVZ-AM & KQAZ-FM/
Springerville

PRICE: $175,000

TERMS: Asset sale for cash
BUYER: William Konopnicki. He
owns three other stations. Phone: (520)
428-2217

SELLER: Double Z Enterprise Inc.,
headed by President Theodore Bar-
bone. Phone: (520) 333-2089
FREQUENCY: 1400 kHz; 101.7 MHz
POWER: 1kw; 1.1kw at 89 feet
FORMAT: Country; Classic Rock
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WKCD-FM/Pawcatuck
(New London)

PRICE: $2.05 million

TERMS: Asset sale for cash
BUYER:Back Bay Broadcasters Inc.,
headed by CEO Peter Ottmar. It owns
three other stations. Phone: (401) 724-
7600

SELLER: SaltAire Communications
Inc., headed by VP Garrett Girard.
FREQUENCY:107.7 MHz

POWER: 1.85kw at 399 feet
FORMAT: Hot AC

www americanradiohistorv. com

$5 miillion

(Maui), HI $2.875 million

$20.25 miillion

® AM CP/Malin, OR $3,500

$6.25 millien

$11 million
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KMVI-AM/Wailuku, KNUI-
AM & FM/Kuhului &
KMVI-FM/Pukalani (Maui)
PRICE: $2.875 million

TERMS: Asset sale for cash

BUYER: Lahaina Broadcasting Co.
Ltd, headed by President Richard
Bergson. It owns three other stations.
Phone: (808) 667-9110

SELLER: CD Broadcasting Corp.,
headed by Christopher Dahl. Phone:
(612) 925-8840

FREQUENCY: 550 kHz; 900 kHz;99.9
MHz; 98.3 MHz

POWER: 5kw; 5kw; 100kw at 540 feet;
50kw at 102 feet

FORMAT: Nostalgia; Misc.; Soft AC;
Classic Hits
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WBTO-AM & WQTY-FMW/
Linton (Terre Haute)

PRICE: Not listed

TERMS: Asset sale for cash

BUYER: The Original Co. Inc., head-
ed by President Mark Lange. It owns
five other stations, includingWUZR-FM/
Bicknell & WZDM-FM/Vincennes.
Phone: (812) 885-2603

SELLER: Linton Broadcasting Co.
Inc., headed by President Robert
McDaniel. Phone: (812) 847-9830
FREQUENCY: 1600 kHz; 93.3 MHz
POWER: 500 watts day/32 watts night;
12kw at 476 feet

FORMAT: Talk; Nostaigia
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WKPE-FM/OrIeans (Cape
Cod)

PRICE: $2.8 million

TERMS: Asset sale for cash

BUYER: Charles River Broadcasting
Co., headed by CEO William Camp-
bell. It owns three other stations, includ-
ingWFCC-FM/Cape Cod. Phone: (781)
893-7080

SELLER: Gramcam Communica-

THANSACTIONS AT A GLANCE

® WLSY-FM/New Albany, IN &WRVI-FM/Valley Station (Louisville), KY

® WHIY-AM &WXKI-FM/Moulton, AL $775,000

® KMBQ-FM/Wasilla (Anchorage), AK Not listed

® KBZR-FM/Arizona City, KDDJ-FM/Globe, KEDJ-FM/Sun City &
KMYL-FM/Wickenburg (Phoenix), AZ$32.2 million

® KGME-AM/Glendale (Phoenix), AZ$5 million

® KRVZ-AM & KQAZ-FM/Springerville, AZ $175,000

® WKCD-FM/Pawcatuck (New London), CT $2.05 million

® KMVI-AM/Wailuku, KNUI-AM & FM/Kuhului & KMVI-FM/Pukalani

® WBTO-AM & WQTY-FM/Linton (Terre Haute), IN Not listed
® WKPE-FM/Orleans (Cape Cod), MA $2.8 million

® WORC-FM/Webster (Worcester), MA $3.5 million

¢ KMIN-AM, KAIU-FM & KQEO-FM/Grants, NM $85,000

® WFAS-AM & FM/White Plains & WZZN-FM/Mt. Kisco, NY

® KBYE-AM/Oklahoma City $480,000

® WMLR-AM/Hohenwald,TN $67,500

® FM CP/Randolph, UT $1.5 million

® WJAN-FM/Sunderland and WJEN-FM &WJJR-FM/Rutland, VT

® WBZS-AM/Alexandria & WZHF-AM/Arlington,VA (Washington, DC)

® WRVX-FM/Lynchburg,VA $1.15 million
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tions Inc., headed by President David
Roth. (508) 255-3220

FREQUENCY: 104.7 MHz

POWER: 50kw at 504 feet

FORMAT: Rock

BROKER: Chaisson & Co. Inc.

WORC-FM/Webster
(Worcester)

PRICE: $3.5 million

TERMS: Asset sale for cash

BUYER: Montachusett Broadcasting
Inc. headed by President Robin Mar-
tin. Martin has interests in two other
stations. Phone: (508) 752-1045
SELLER: Chowder Broadcast Group
LLC, headed by Eric Seltzer. It owns
two other stations. Phone: (215) 646-
1776

FREQUENCY: 98.9 MHz

POWER: 2.4kw at 361 feet

FORMAT: Oldies/Talk
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KMIN-AM, KAIU-FM &
KQEO-FM/Grants

PRICE: $85,000

TERMS: Asset sale for cash: $28,333
for each station

BUYER: Palmer Radio LLC, headed
by Gaylen Palmer. Phone: (801) 532-
1311

SELLER: Davis Broadcasting Co.
Inc., and Philip Vanderhoof. Davis
owns KMIN-AM & KQEO-FM. Phone:
(505) 265-8356

FREQUENCY: 980 kHz; 92.7 MHz;
100.7 MHz

POWER: 1kw day/250 watts night;
1.7kw at 230 feet; 1.7kw at 194 feet
FORMAT: Oldies; Soft AC; Country

rx:m‘mg: -\;:ﬁo-x-x-x'« *Mowm «o- g
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WFAS-AM & FM/White
Plains & WZZN-FM/Mt.

Kisco

PRICE: $20.25 million

TERMS: Asset sale for cash

BUYER: Aurora Communications,
headed by President Frank Osborn. It

Continued on Page 9
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www.iinitedstations.com

15 Weeks of the Greatest Rock of Our Lives
2 Hours per Week Through the Summer of 1999

STATIONS %
c
3
2
c
S
- Week of . ' . e Week of
May 24 The Beatles = July 26 Southern Rock
"”May".sj_,;;: 'Eridﬁ?cla"pt’onf BEEEE (The Allmans, Creedence,

Skynyrd & more)

Aug. 2 Progressive Rock
(Yes, Jethro Tull, Genesis, Queen & more)

~June 7 The Who
‘June 14 California Rock

{The Eagles,cSN ; R : e
Airplane/Starship & mote) ; Aug. 9 :;vhedBtes: ': lt.l\(e Rock
L oodstock, Monterey,
"’""é 21 Pink Floyd__ i & the Best Live Albums)
J""’e 28 Bruce Springste n - Aug. 16 Led Zeppelin
July 5 The Doors S '~ Aug. 23 The Best of the 80’s & 90’s '
July 12 The Great Guitarists , . (Police, Mellencamp, U2,
~ (Hendrix, Page, Van Halen & more) ' ~ Tom Petty & more)

July 19 The Rolling Stones - Au_glzo The Best of the Best—

S A Grand Fmale

Produced exchlusively for Umnited Stations Radio Networks by Denny Somach Produ¢tions
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PRODUCT

Lithographed On Heavy Gloss Stock

+ REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

= PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES & COLOR
PRINTS AVAILABLE

PICTURES

1867 E. Florida St. » Dept. R
Springfield, MO 65803
(417) 869-3456 FAX (417) 869-9185
http:/iwww.abcpictures.com

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212 FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES. ..
Phone: (330) 273-3200, EXT.137.

HI""'H" MUG SPECIAL! :

| 1-800-7-COYOTE

SHOWCASE

promotional
blues?

L,DN[

www.linkscreen.com

ROLL-A-SIGN Cost-eftective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

Call Toll Free

U.S 1-800-231-2417 PLASTIC
Canada 1-800-847-5616 BANNERS
(713) 507-4295 FAX

call mahlon moore @ 808.739.2662

For your next promouon...

ony, Step up to the

O«

€4 Cy

il oz.
White
Porcelain
f Mug

’

Includes ONE COLOR
. IMPRINT on both sides.
Extra colors - 35¢ /color.

Minimum 288

. Set up $50/color

CALL FOR OUR FREE 52 PAGE CATALOG!

Great ideas for promotions and special events.
Call for our FREE 52 page catalog!

ADOBE[GRAPHICS][SIDESIGN

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com
1-800-726-9683

Leslie * Lisa « Michele « Patti » Haliemah

TRAVELER

Cash Cube
Money Machine

.

A ; | : NO SET UP
PUSH IT
ANYWHERE / A

‘, FITS
A ; THROUCGH

b ANY 35
FITS EASILY |

| W,
INTO VAN 1 ‘ P OOREAY

OR PICKUP

The Most Portable Money Machine Ever!

Calil Toll-Free 1-800-747-1144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FUN INDUSTRIES E-mail: fun@netexpress.net

FAX (309)155-1684

Display Your Wares.lh”

PRODUCT
SHOWCASE

We have cost effective answers for your promotionsl nesas!
EventTape® ¢ FlashBags™
BunchaBANNERS™ * Ponchos

___ BumperStickers

Call Dawn Garrett

T INDUSTRY"S NEWSPARER

310-788-1622

6209 Constitution Drive « Fort Wayne, IN 46804
Fax: (219) 436-6739  www.lirstilash.com

1-800-21-FLASH

www.americanradiohistorv.com
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in first public quarter

in its Seattle cluster.

Infinity Benefits From Higher Ad
Sales; GBS Surprises Analysts

B Entercem smashes company records

igher ad sales, particularty from Int2rnet companies, drove Infinity

Broadcasting Corp. (NYSE: INF) to a 44% revenue increase in Q1,
company head Mel Karmazin said. Infinity had net revenues of $474 mil-
lion, compared to $330 million In the same quarter last year. Net income
rose 52% in th2 quarter to $48 million. Infinity parent CBS has recently
been increasingly active in forming partnerships with Internet companies,
and Karmazin said “hat Infinity “continu&s to benefit from new Internet-
related advertising on its radio stations apd outdocr advertising venues.”

he radio and outdoor divisions drove CBS Corp.'s (NYSE: CBS) profits

in Q1, but the success of CBS' TV operations was the big surprise in
the company's 2arnings report. While many analysts expected CBS to re-
po-ta netloss for the quarter, higher TV ratings and record resulits at CBS-
owned Infinity drove CBS to a profit of $25 million from continuing opera-
tions. Net rever ues for Q1 were $1.77 billion, down about 9% from $1.95
billion last year whe CBS covered the Winter Olympics. Operating cash
flow was $280 million for the quarter, up from $271 million a year ago.

Net revenues for Entercom Communications Corp. (NYSE: ETM) —
which completed a $236-million IPO in January — were up 59%, to
$39.6 million from $25 million In '98. Broadcast cash flow rose 62%, to
$10.7 million from $€.6 million last year. Cn a same-station basis, net reve-
nues increased 17%, while BCF climbed 43%. The company attributed the
ga:ns to acquis tions in Boston, Portland and Rochaster, as well as growth

roadcast cash flow for Jefferson-Pilot Communications Co. (NYSE:

@ JP) rose 8%, to $19.1 million from $17.7 million last year, while earn-

ings rose 10% to $8 million from $7.3 million. The insurance company
owns 17 radio stations and a sports network.

TRANSACTIONS

Continued from Page 6

owns two other stations. Phone: (203)
219-1339

SELLER: Westchester Radio LLC,
headed by President Frank Washing-
ton. Phone: (916) 321-2290
FREQUENCY: 1230 kHz; 103.9 MHz;
106.3 MHz

POWER: 1kw; 600 watts at 670 feet;
1.4kw at 440 feet

FORMAT: News/Talk; AC; NAC/
Smooth Jazz

KBYE-AM/Oklahoma City

PRICE: $480,000

TERMS: Asset sale for cash

BUYER: Tyler Broadcasting Corp.,
headed by President Ty Tyler. It owns
three other statiors, including KKNG-
FM/Newcastle. Phone: (405) 632-6766
SELLER: SCI Corp.,headed by Pres-
ident Jeffrey Bodley. Phone: (214) 445-
0699

FREQUENCY: 890 kHz

POWER: 1kw

FORMAT: Religious

AM CP/Malin

PRICE: $3,500

TERMS: Asset sale for cash

BUYER: Malin Christian Church Inc.,
headed by Sandra Soho.Phone: (541)
884-8074

headed by Franck Kato. Phone: (213)
389-8094

WMLR-AM/Hohenwald

PRICE: $67,500

TERMS: Asset sale for cash

BUYER: Cochran Communications
Corp. of Lewis County, headed by
President Harold Cochran. Phone:
(931) 796-1907

SELLER: Lewis County Broadcast-
ing Co. Inc. Phone: (931) 796-5966
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

FM CP/Randolph

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Maximum Broadcasting Co.
LLC, headed by Chris Devine. He aisc
owns Marathon Media. Phone: (312)
204-9900

SELLER: Randolph Broadcasting
LLC, headed by Victor Michael. He
owns five other stations. Phone: (703)
761-5000

e v B oS

WJAN-FM/Sunderland
and WJEN-FM & WJJR-
FM/Rutland

PRICE: $6.25 million

SELLER: The Jesuit Mission Inc., | TERMS: Asset sale for cash: $1.525

Continued from Page 4
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The commission said the licensees argued in their appeal that“there is no nexus between Rice’s sexual misconduct
and the licensees' broadcast activities” The FCC replied in last month's order that when a licensee has committed
“egregious crimes against society ... we need not find the specific link or nexus the licensees demand.”

SBS Buys Stake in Hispanic Music Internet Site

panish Broadcasting System last week purchased 80% of LaMusica.com, which carries news reviews, concert
listings and other information, all relating to Hispanic music. LaMusica.com ciaims it receives over 3 miltion hits a
month. The purchase, for an undisclosed sum, gives SBS a new outlet to create advertising revenue, said SBS

President Raul Alarcon Jr.

Clear Channel Orlando 'Net Sites Netting Millions

lear Channel Communications' five station websites in Orlando have by themselves generated $1 million to $1.5
millionin revenue and $500,000 to $1 million in cash tlow since they started up a year ago, according toVP/GM
Jenny Sue Rhoads. She told R&R last week that several multimillion-dollar sales deals are in the works. Rhoades
added that together the Orlando sites are receiving about 4 million “page impressions” (which she defines as when a
user “stays with” a site's home page) per month.

Emmis Amends ’98 Earnings; No Effect On Revenue, Cash Flow

mmis Communications amended its 1998 earnings statement last week. VP/Finance Dave Newcomer told R&R
that the company expensed CEQ Jeff Smulyan’s year-end bonus of $3.4 million in stock options when the fiscal
year ended Feb. 2, 1998.Then, in the second quarter of last year, Emmis’board voted not to grant Smulyan the bonus,
because the company did not meet the cash flow and stock orice goals outlined in his 1998 contract. Thus, it “re-
versed' the payment, or put it back on the books. “This restatement clearly does notimpact the company'’s previousty
reported revenues and net cash flows,” said EVP/CFO Wazlter Berger.

Radio One Boosts IPO Shares, Price

adio One will offer 6.5 million shares of class A common stock at $22 to $24 each, up from 6.2 million at $17 to
$21, according to Bloomberg. Including class B and C shares, the offering now consists of 17.45 million shares
and is valued at $401 million. If the class A shares go for $23 each, the company should raise $101 million after
expenses. Radio One is expected to begin trading on the Nasdag exchange under the symbol“*ROIA" later this month.

Continued on Page 25

Clear Channel
Continued from Page 4

Michaels will report to Clear
Channel President Mark Mays,
who, in a prepared statement, said,
“Adding Randy Michaels' unparal-
leled radio expertise and strategic
vision to our management team was
a critical component of the merger.
No one in this husiness or anywhere
else knows radio like Randy. I'm
confident he'll he a huge force in
taking all 450 radio stations to their
peak. I'm also glad I don’t have to

compete against him anymore.”
Most of the 500 Cincinnati-area
Jacor statfers will stay at the Coving-
ton headquarters, including Michaels.
Jacor COO Bohhy Lawrence and Ra-
dio Division President Dave Crowl
retain their positions. although their
titles were unclewr at press time. Oth-
er Jacor executives. including Sr. VP/
Treasurer Jon Berry. St. VP/CFO Chns
Weber. VP/Finance Marty Gausvik,
Director of Finance Mike Oakes and
Sr. VP/Communications Pam Taylor.
were offered johs with Clear Channel.
hut declined. according to Taylor. who

described the mood of the staft as
“good and upbeat.” Taylor told R&R.
“The Clear Channel folks have been
wondertul and have offered us all po-
sitions in San Antonio. hut moving to
San Antonio was not in anyone's im-
mediate plans.”

One victim of the merger was the
bulldog sound that heralded the arrival
of Jucor news with the line. “"The noise
you can't ignore.” Michaels was over-
heard telling one Jacor statfer that
“(Clear Channel Chairman/CEQO) Low-
ry (Mays) asked. “What exactly is that
animal. and why is it throwing up?™

Feuer
Continued from Page 4

Council Bluffs and Lincoln — plus
two in Wichita — will be swept into
Central Star.

There were a couple of bumps
along the road to closing. In Wichita,
where Capstar had expected to shed
three stations to comply with regula-
tory limits, the company was ulti-
mately forced to divest five proper-
ties. In March the Department of Jus-
tice said it would clear the deal if
Capstar sold its own KNSS-AM/
Wichita — in addition to Triathlon’s
KFH-AM. KQAM-AM. KEYN-FM

& KWSJ-FM/Wichita— to Connois-
seur Communications. Without the
divestitures. Justice claimed, Capstar
would have controlled more than
45% of ad revenue in the market.
On April 21 the DOJ announced
that the Connoisseur deal had, for
reasons that aren’t clear. gone sour.
Capstar proposed a quick fix. how-
ever. and the DOJ approved: The
Wichita quintet was to be placed in a
trust administered by former FCC
commissioner Henry Rivera. The
FCC approved the deal a day later
under the condition that the trust sell
the five stations within four months,
Meanwhile. the DOJ also unraveled

Citadel Communications’ JSA with Tri-
athlon’s Colorado Springs quartet. (In
1997 Justice began investigating allega-
tions of price fixing in the market by
Citadel.) That resulted in Capstar’'s sale
of Triathlon’s KTWK-AM & KVOR-
AM/Colorado Springs — in addition to
Triathlon’s KEYF-AM & FM/Spokane
— 10 Citadel for $10 million. Capstar
also swapped Triathlon’s KSPZ-FM/
Colorado Springs for Citadel's KKLI.

The net result for Citadel in Colo-
rado Springs: the Triathlon trio plus
KKFM-FM & KKMG-FM. In Spo-
kane Citadel also owns KGA-AM.
KJRB-AM, KAEP-FM. KDRK-FM
& KNIY-FM.

million for WJAN-FM, $1.919 million for
WJEN-FM and $2.806 million for WJJR-
FM.

BUYER: Albany Broadcasting Co.
Inc., headed by James Morrell. It owns
10 other stations. Phone: (518) 786-
6600

SELLER: Radio New England Ltd.,
Cumberiand Blues Co.Inc. and Peak
Communications Inc., all controlled by
Ronald Morlino and Kathryn Adams.
Phone: (802) 775-9450
FREQUENCY: 95.1 MHz; 94.5 MHz;
98.1 MHz

POWER: 96 watts at 2,398 feet; 3kw at
241 feet; 1.15kw at 2,593 feet
FORMAT: Country; Country; AC

www americanradiohistorv. com
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WBZS-AM/Alexandria &
WZHF-AM/Arlington
(Washington, DC)

PRICE: $11 million

TERMS: Asset sale for cash
BUYER: Mega Communications
LLC, headed by President Alfredo
Alonso. It owns 13 other stations.
Phone: (301) 588-6200

SELLER: OIA License LLC, headed
by John Douglas. It owns one other
station. Phone: (415) 434-1220
FREQUENCY: 730 kHz; 1390 kHz
POWER: Skw day/25 watts night; Skw

FORMAT: Business News; Talk

WRVX-FM/Lynchburg

PRICE: $1.15 million

TERMS: Asset sale for $350,000 plus
$200,000 employment contract for
James Shircliff

BUYER: Travis Media Corp. LLC,
headed by Robert & Karen Travis.
Phone: (540) 344-2800

SELLER: The Shircliff Partnership
Ltd., headed by PresidentJames Shir-
cliff. Phone: (804) 846-1122
FREQUENCY: 97.9 MHz

POWER: 570 watts at 1,925 feet
FORMAT: AC
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THE BEST Is BACK'

WEDNESDAY, JUNE 9, 1999
12:00-6:00PM / REGISTRATION OPEN

FRIDAY, JUNE 11, 1999
10:00-11:00AM / GENERAL SESSION

~Join us June 10-12 for R&R Conventmn 99
at the - Century Plaza Hotel in Los Angeles.

Get in touch with the technological future of the

12:00-5:00PM CONCURRENT SESSIONS

Jacobs Media Alternative Summit

JRSDAY, JUNE 10, 1999

7:00AM-5:00PM
TJ Martell / Neil Bogart Golf Tournament

9:30AM-1:00PM
Jacobs Media Alternative Summit

1:30-4:30PM
NAC/SMOOTH JAZZ
The Format In Focus

1:30-4:30PM
TALENT
Making A Big Splash In The Talent Puddle

CONCURRENT SESSIONS
1:15-2:45PM

* ROCK
Good Radio - It’s All In Your Head

* PERSONAL FINANCE
Investing In The Market

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3:00-4:30PM

* ALTERNATIVE
The First Annual R&R Alternative
Rate-A-Record

* HOT AC
Is Hot AC Being Repositioned?

* URBAN
The State Of African Americans
In The Broadcast industry

* PROMOTION

Marketing With Outdoor — Love At First Sight
4:45-6:00PM / GENERAL SESSION
7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM

R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW
10:00PM-2:00AM / HOSPITALITY SUITES

11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

11:15AM-12:45PM

¢ CHR
Hype 101

¢ COUNTRY
| Country Formatics: Is It Time For A Change?

o NEWS/TALK
FM Talk: Music Radio’s New Competition

* ROCK
| The Fragmented Rock House
!~ Building With Splinters

1:00-2:45PM / LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

e AC
Superstar Air Talents - Past And Present

* ALTERNATIVE
The Cost 0f Doing Business

¢ CLASSIC ROCK
When Led Zeppelin Alone Isn’t Enough

* URBAN

¢ MUSIC RESEARCH
The R&R Cailout Consortium

4:30-5:30PM
ARBITRON
Diarykeepers Speak

7:00-9:00PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
NAC CLUB R&R

12:00-2:00AM
R&R JAVA CAFE

10:00PM-2:00AM
HOSPITALITY SUITES

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

) radm and. mcord mdusmes

o m how to better_"'_...-

SATURDAY, JUNE 12, 1999
10:00-11:00AM / GENERAL SESSION

CONCURRENT SESSIONS
11:15AM-12:45PM

© ADULT ALTERNATIVE
What To Spin And How Often

¢ CHR
Morning Legends

¢ COUNTRY
Do Short Playlists Mean Higher Ratings?

| * OLDIES
| Jammin’ Or Otherwise

* RADIO RESEARCH
l The Research Project: The Impact Of Higher
| Spot Loads On Radio

1:00-2:45PM / LUNCH
Radio, State Of The Industry

CONCURRENT SESSIONS
§:00-4:30PM

* NAC/SMOOTH JAZZ

The Intersection of Art & Commerce:
Dwindling CD Saies Seen Under
The Microscope

o TALENT
Air Personality Plus+

* POP/ALTERNATIVE
Behind Pop Alternative’s Promotion

¢ SPANISH
Spanish Radio: The Future is Now

¢ TECHNOLOGY

Companies That Are Going To Change The

Future Of The Radio & Record industries
7:00-8:00PM / PRE-SHOW COCKTAILS

8:00-10:00PM / SUPERSTAR SHOW

WWwW.americanradiohistorv.com
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INFORMATION
FAX this form ro: (310)203-8450

Or MAIL ro:

R&R CONVENTION ’99

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE registration at: www.rronline.com

Please print carefully or type in the form below.
Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

- MAILING ADDRESS

Name

Title

Call Letters/Compuny Name Format

Street

C_E/ State Zip

Telephone # Fax # -
E-mail B

CENTURY PLAZA HOTEL and TOWER

WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION °99.
Thank you for requesting reservations at the Century Plaza Hotel.
Our staff would like to take the opportunity to extend a warm
welcome to you during your upcoming meeting.

® In order 10 confirm your reservation, please guarantee your arrival
with a major credit card, or you may send a one night’s deposit.
Deposits will be refunded only if reservation is cancelled 48 hours
prior to arrival.

o Reservations requested after May 14, 1999 or after the room
block has been filled are subject to availability and may not be
available at the convention rate.

® Check in time 1s 3:00 pm; check out time is 1:00 pm.

REGISTRATION EEES

3 OR MORE BEFORE JUNE 7, 1999

— SINGLE BEFORE JUNE 7, 1999

— EXTRA COCKTAIL TICKETS (THURS)

EXTRA SUPERSTAR SHOW (SAT)

DAY PASSES

— ON-SITE REGISTRATION

METHOD OF PAYMENT

Amount Enclosed: $

$450 EACH

$475 EACH
$ 85 EACH
$100 EACH
$225 EACH

$550 EACH

Visa D MasterCard D AMEX D Discover D Check D

Account Number

Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be 1ssued after the convention if notifica-
tion is received on or before April 2. 1999, Cancellations received between April 3
and May 14, 1999 will be subject to a $1350.00 cancellation fec. No retund will be
issucd for cancellations after May 14. 1999 or for ““no shows.”

HOTEL REGISTRATION

TYPE OF ROOM

CONVENTION RATES

SINGLE (1 PERSON) PLAZA $195.00
SINGLE (1 PERSON) TOWER 7$25(jt()0
DOUBLE (2 PEOPLE) PLAZA $220.00
DOUBLE (2 PEOPLE) TOWER $270.00

SUITES PLAZA

$475.00 and up

SUITES TOWER

$700.00 and up

For RESERVATIONS, pledse call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

LS

. s

WwWwWwW americanradiohistorv com
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¢ RAB: Restaurant spots add sales sizzle, Pag:a 14

o Station sets up online trading post, Page 15

® Cheese Day’s coming! Four Weeks Forward, Page 15

mgﬁégement marketing

< MARKETING F

In simplest terms, a [eader is one who knows where he

wants to go, and gets up, and goes.
— John Erksine

- sales

PLACGING ADS ON RADIO
WEBSITES: DON'T BE AFRAID

ﬁerry Ba"é?rme It' se.ems like everyf)ne in ra-
= ~  dio is suddenly trying to de-
velop an Internet strategy.
We’ve added new buzzwords to our vocabulary:
e-commerce, content partnerships, streaming.
We all want to extend our on-air brand to the
Internet, providing a meaningful experience for the

web user.

While we all agree that we want our sites to offer
as much value as possible, we don't all hold similar
opinions regarding the financial possibilities. Ask
10 radio people about their Internet revenue model,
and you'll probably get 10

different answers. Many of
these ideas concentrate on non-
traditional marketing plans that
put radio stations into a differ-
ent relationship with sponsors
and listeners.  Thev

words like “marketing part-

include

ners” and “integrated promo-
tions,” while they dismiss con-
cepts like banners, buttons and
simple sponsor links.

Why are some radio people
afraid to say they want to make
money on the web the old-
fashioned way — with advertis-
ing? While new and creative
approaches Certainly represent

GERRY BOEHME

huge amounts of . monev. But we don’t think we
should carry advertising because we say our
listeners don’t want it?

Where does this thought process come from?

Strangely, while we sell the value of sponsorship
to the advertiser, we sometimes have trouble
believing it ourselves. Part of our success lies in the
fact that in radio, the advertiser’'s message is forced
on the listeners. They have to listen to the
commercial to get the programming, the content.
Since we separate in our own minds the
“advertising” from the “content,” we have trouble
convincing ourselves that advertising messages
y hold any real value to the
| listener. In fact, commercials
| have a ncgativc connotation for
many radio salespeople. We
don’t like to talk about them on
the air, and we don’t like to
admit how many we carry.

When we talk about our
websites, our bias shows
through. We can’t believe our
listeners will accept advertising
on our websites. Many talk
about “blurring the line” be-
tween content and advertising,.
The theory is to make the
advertiser’s message appear as
entertainment or information to
the listener (and therefore more

real opportunity, they also blind
us to solid opportunities. They overlook obvious,
short-term billing, and they expose our own
dangerous mind sets regarding our feelings about
our traditional broadcast advertising business.

What's the obvious opportunity? Radio stations
have built their success on a traditional advertising
modelk relaying the messages of multiple sponsors
to our audience. A store owner needs more
customers, so radio creates awareness and drives
traftic. We sell the concept that advertising works,
and when clients see results, they continue to
advertise.

This same model can work on the Internet. The
web covers for radio’s perceived weaknesses. It
provides visuals and detailed information, lets us
interact  with  customers and tracks results.
Arbitron/Edison Media research says our listeners
want to see information on our websites about
sponsors they’ve heard on our airwaves. Yet many
radio people say they don’t want to carry traditional
advertising on their websites.

So let’s get this straight: The Internet covers for
our weaknesses, a combined radio/Internet
package has more value for the advertiser,
sponsors are excited about Internet advertising,
and our listeners want to see ads on our websites.
Plus, all the big websites carry ads and are billing

palatable). We also talk about
complex promotions, somehow getting the listener
involved with the sponsor to make the ads more
effective.

Here are the facts:

* On-air inventory is limited. Internet space is
not.

* On-air clutter can be a problem. Internet
placements can be managed more effectively and
creatively.

* On-air commercials may be forced. Clicking on
Internet ads is voluntary.

* Listeners accept commercials on the air, and
listeners expect to see ads on our websites.

We're being foolish if we don’t take ad vantage of
that and pitch web links to all of our on-air
sponsors.

If we have any doubts, we should take our cue
from the true masters of selling the value of
advertising to both sponsors and consumers —
newspapers.

Newspapers have convinced retailers that they
have to advertise Thursday through Sunday to
reach consumers who shop on weekends. They also
sold their readers on the fact that the newspaper is
the place to get all the important information they
need to shop.

Continued on Page 14
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THE RESURRECTION OF
HARLEY-DAVIDSON

Amidst the deafening roar of their
motorcycles, many of them Harleys,
3,000 bikers invaded the little
California town of Hollister and seized control. Some of these
bikers were drunk and disorderly, making noise, smashing
windows and riding in and out of stores and bars on their
motorcycles. Two city blocks became a race track and party
area. When order was restored three days later, 50 people had
been injured and nearly 40 arrested.

This 1947 incident was front-page news and riveted the
American public, leaving Harley with an “outlaw” mystigue.
Then came the 1954 film The Wild One, based loosely on the
Hollister event, starring a cocky young Marlon Brando and his

notorious gang with their black-leather jackets

{ , - 3 and motorcycle boots.
'THE RDADT0o

By Dick Kazan

Biker gangs like the Hell's
[ R — Angels soon became

household names, while
u ﬁ Q ESS rock 'n’ roll enhanced the
- g idyllic image of power and
rebellious freedom. It was hip to be bad, and
Harley was at the forefront, selling a lot of hikes.

By the late '60s the combination of bad management, poor
guality and fierce Japanese competition had eliminated every
American motorcycle maker but Harley, which was close to
bankruptcy. Harley was sold to AMF, a conglomerate that
invested millions. But the quality got worse, and even hard-core
customers began to give up on Harley.

In 1981 company execs raised the money to buy back the
firm — but the cost of the purchase, a recession and superior
Japanese bikes had the company facing bankruptcy again. Then
a fascinating transition took place. While insisting that the U.S.
government restrict “unfair” Japanese imports, Harley went to
Japan and learned superior manufacturing and quality control.
Senior management also began a factory-sponsored club,
holding numerous events to interact with and listen to what
remained of Harley's customer base.

Those customers wanted the “classic” Harley styling of the
1940s and '50s and demanded reliability. As Harley manage-
ment started to deliver, the company became a symbol of
America. Once the best in the world, our industry had become
sloppy and uncompetitive — but was now on its way back and
attempting to challenge the Japanese. Americans rallied behind
Harley-Davidson, and many old customers returned, including
police departments coast to coast.

As Harley Chairman Rich Teerlink said, “We’ve been up and
down. When we haven't been sensitive to our legacy, to the
employees or customers, and made products that were not up
to standards, our market share went to hell.”” Teerlink and
other members of top management finally got the message.
The result? A very profitable company and a waiting list for
their motorcycles. But Honda, Kawasaki, Suzuki and Yamaha
continue to innovate and will quickly capture this market if
Harley becomes arrogant or complacent.

How can you apply the Harley lessons? Demand more of
yourself. Ask your station personnel what improvements
they'd recommend, then act on their suggestions. Then speak
with your listeners. Give them what they want and do it
consistently, including on weekends. You’re running more
commercials than ever, but they’'ll tune in and stay if you offer
them good reasons to. Harley charges premium rates for its
bikes, but customers pay them to get what they want. In
effect, so will yours.

Next week, I'll share business advice from Sandy Sigoloff,
the foremost expert on resurrecting troubled companies. His
tips could make a big difference in your station’s profitability.

' Radical Marketing, Sam Hill and Glenn Rifkin, 1999

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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Wednesday, May 19, 1999

Mirage/Baccarat Bar
Singer/Songwriter
John Pagano

Seana Fisher

Laurie Foxx

Mirage/Festival East

Pop

Michael Cavanaugh
Matthew Lee
Robby Baier

Andy Tubman

Mirage/Festival West
Alternative

Yegas Demilo

Ball In The House
Jason Perrin

Urban's Talking

Thick Liquid
Mirage/Lagoan Saloon
Eclectic

Stone

Phatback

Craig Jackson

Thursday, May 20, 1999
Desert Inn/Starlight
Hip-Hop, R&B, Rock
Leaderhouse

F-1

Flogging Moily

Cool Water Canyon
Rapture

The Unknown Jeromes
Shije

All You Can
EAT’M...

200 Bands
for 20 Bucks!

Keynote Speaker - Mr. Ahmet M. Ertegun,

Co-Chairman & Co-CEO Atlantic Records
SHOWCASING ARTISTS

Thursday, May 20, 1999
GameWorks

Pop, Rock

Lily's Siren

Fredalba

Trip

Cousin Oliver

RX Bandits

River Fenix

The Hippos

Hard Rock Cafe
Alternative, Rock
Abercrombie

The Annie Hawkins Band
Inside Scariet

Honey And The Bees
Relish

Matthew Puckett
Playingcard Motorbike
Squint

Hard Rock Hotel/Joint
Rock

The Blue Flu

Mama Zeus

Gorgeous

Borgo Pass

Sixty Cycle Hum
Skycycle

El Centro

Imperial Palace/Royal Hall
Pop, Rock

Natalie Wattre' Band
Lisbeth Scott

Francesca & The Flames
Betsy Holm

Dave Crimmen

Connie Emerson and Shin Dog

Thursday, May 20, 1999

Mirage/Baccarat
Singer/Songwriter
Penny Framstad
Tim Moyer
Che'Zuro Whiting
True Margrit
Sydney Forest

Mirage/Festival East
Po

rop

Jamie Green

Mark Aaron James
Julian Smith

Mission Delores

Michael Brandmeier
Debra Davis Band
Mirage/Festival West
Alternative

Crazy Cat George

The Painkillers

Papa Roach

Bead

The Goods

Twelve:01
Mirage/Lagoon Saloon
Eclectic

The Black Brothers
Trace

Ultrasound

Other Star People

The Annie Hawkins Band
New Frontier/Gilley's
Country

Ajaks

Katie Kern

John Encino & The Full House
Band

Shellie Martin

The Graveyard Farmers

Thursday, May 20, 1999

Tommy Rockers/In
Alternative, Rock
Belle Academe

Jesus Chrysler Super Car
Left Standing

Stone Brown
Grooveyard

The Hi-Fi-s

Sucka Punch

Tommy Rockers/Out
Alternative, Rock
Flytape

Epstein's Mother

The New Vibe

Mabus

Warsaw

Medium Brown
Johnny Flamehead

Treasure Island/Dory
Jazz, Funk & Fusion
Scott Hathaway

Ray Reed Project
Amaranth

Friday, May 21, 1999

Bellagio/Allegro
Jazz, Acoustical

Saya Saito

Kar! Hugo

Coalition

Positive Rhythmic Force
Billy McLaughlin

John Pagano

another

Friday, May 21, 1999
Desert Inn/Starlight
Hip-Hob, R&B, Rock
The Hush Brothers

3 Flow

Easo

B|g ﬁ(y

Roy Ashen
Gameworks
Pop, Rock
Tru Prophitz
Gifthorse
Joelle

N.U. M.

The Marginal Prophets
Monkey

Brotha L.D.
Swerve

Hard Rock Cafe
Rock

King Cartel

U-Core

The Negro Problem
God Among Men
Sparrows Point
Evren Goknar

The Jolly Lamas
Imperial Pal/Royal Hall
Pop, Rock

Kris Wiley Band
Anne Delangis

The Lizards

Ruby Diver

The Jones

Mick Sterling
Three

Friday, May 21, 1999

Mirage/Baccarat Bar
Singer/Songwriter
Chris Blake

Raspin

Steve Reynolds

Amy Fox
Mirage/Festival East
Pop

Fisher

Francesco Gregorini
The Jon Ernst Band
April Cope

Roberta Donnay

Cindy Alexander

Mirage/Festival West
Alternative

Girl Next Door

Cabula

Q

Liquid Vinyl
Deborah Levoy
Satellite

Mirage/Lagoon Saloon
Eclectic

Brodeeva

Far From Home

Sweet Madness

Idle Kings

Mer

New Frontier/Gilley's
Country

Jessie And The Raindogs
Heartbreak Station

Gina Giacinto

Bobby K

Dragstrip 77

Friday, May 21, 1999

Tommy Rockers/In
Alternative, Rock
Frozen Sun

The Probers

Queer For Astroboy
Mad Trucker Gone Mad
Chupacabra

Gail Swanson

Trigger Pimp

Tommy Rockers/Out
Alternative, Rock
Raising Cain

Floor Thirteen

Alien Ant Farm

Glass Eden

Evenrude

Agent 51

Furious IV

Treasure Island/Dory
Jazz, Funk & Fusion
Will Sumner

00 Soul

Native Tongue
Treasure Island/Hideaway
Pop, Acappella
Tenderheart

Melissa Mathes
M-Pact

Living Prcof

Castles In Spain

Saturday Band Line-up will
be in the Program Guide

REGISTER HERE

MAIL TO: EAT’M - 2341-A Renaissance Drive, Las Yegas, NV 89119
OR FAX TO: (702) 792-5748 OR PHONE: (702) 792-9430

MAY 19-22, 1999 - Vegas, Baby!

The EAT'M Conference, Showcase & Festival in Las Vegas fea-

Take * bite out of the music biz.

"“‘ - 3 = " - TMl

tures the hotzest undiscovered new acts in music. You'll see your .
new favorite band before they sign their first record deal. - JB Your Name
Over 200 bands showcasing. . Company
Showcase Wristbands Now on Sale! @ All ETM Ticket Kiosks. Te
If you love new music and the energy that surrounds it, then T . . a| Address
you can’t miss this music event. Call 702.837.3636 for event LRSS TRIShIN {usice ci State Countr Postal Code
information or visit us at WWW.eat-m.com. Conference, Showcase & Festival | ‘Y Y —

Phone: Country Code ( ) Area Code | )

PRESENTED BY HOSTED BY  PRODUCED BY CLE BY ; .
R , ’F\@‘M' Fax. ~ Country Code () AreaCode( )
QUIRK o R E-mal: Weo Ste (URL)
1-888-ETM-TIXS

PR MK LA SX N

Business Category (Circle One): Major or Indie Label, publisher software developer, band manages, agent, promater, producer, facilities operator,
service affiliate, executive, songwriter, artist, attomey business manager, retailer, talent buyer, internet user, muttimedia producer, other

COLLEGE.OF MUSIC

BORDERS GREEN VALLEY

= m BMIBEL/GIO @
X%O CU Citylife m@ R L

hera tocan

+ Platinum registration includes uniimited access to all EAT'M events. $285 thru 4/30/99; $350 5/1/99 ~ Walk-up Rate

s Gold registration includes Conferences and Showcases. $150 thru 4/30/99; $195 5/1/99 ~ Walk-up Rate

s Student registration includes Conferences and Showcases and are available for full-time students. $150 thru 4/30/98;
$195 5/1/99 ~ Walk-up Rate. Copy of cur-ent student I.D. and payment in full must accompany student registration.

ohrd &
E——— heregane Bomom s bapter. GOLDEN
FINGER-RECORDS Q";"A"‘;‘ UL

o, ™S 18 AN 2N ASVEGAS T xle- | o Wrist Bands for Showcases. $20 ¢ CLE Units, $250 (Attendees must be registered w/EAT'M)
hcalal - PECE W} L @ ;
s v Pt scarce JNAMIMY ercomuwe, it ’7‘//”””/" ; Please register me for: _ Platinum _ Gold _ Student _ Wristband _ CLE _State
- MIWEEKY ﬁ Cartney} %ﬁg @ fw B‘ﬂ ﬁ i Method of Payment: 0 Cash J1Check QAMEX 2MC QVisa
lasvegasweekly L MulnmeDia V” PR T | ot carct Byp. Dte
s sutcnaor NEX(TER Yy
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PLAGING ADS ON RADIO
WEBSITES: DON'T BE AFRAID

Continued from Page 12

Newspapers also create content sections with one
or two articles about a subject, fill them with
advertising and then sell the sections to all sponsors.
It’s a beautiful model, with no category exclusivity
and no worry about clutter, and extra visibility for a
sponsor costs extra. Newspapers convince advertis-
ers that they have to be in that section to reach the
consumers who are ready to buy.

As if that weren’t enough, newspapers position
straight advertising as content to their readers —
the sponsor’s message itself is the reason to buy the
paper.
classifieds? For the weekend retail sales? For the

Do people buy the newspaper for the

coupons? Of course. For newspapers, advertising is
valuable content, and readers accept it happily.
Radio stations are taking too long to recognize
the strength that makes them unique among all the
new media sales vehicles. We adapt to lifestyles,
we're portable, and our listeners are loyal to our
stations. We should be able to provide the same
model to our listeners, making advertising one of
the main reasons that people go to our sites.
Maybe it comes down to one simple question: Do
we believe in what we sell? Do we believe in the
power of advertising — the power to broadcast a
message to our listeners and have them respond?
It we do, we also have to believe the listener's
interest is piqued bv ads thev hear, and we should
make it easy for them to get more information on
our websites (where the listener expects to sce it).
Here are some wavs to do that.
* Every station should have a website right now,
even if it's only a place where listeners go for more
information about on-air sponsors.

* Every station should have a permanent
sponsor button, a permanent landing area for
listeners who hear something on-air and want to go
to the website and find more information easily.
This area should feature links to all advertisers, and
we should charge extra for this space.

* All sites should feature some kind of rotating
This will take
advantage of aided recall and remind the listener
about something they already heard on the air, as
well as build image and awareness on their own.

ads, banners or other types.

While many believe banners are fading on the
Internet, they’re missing the point. Banners don’t
work very well on Internet-only sites because there
is nothing driving people to those banners. Radio
ads drive traffic to those placements, and aided
recall increases their effectiveness. Banners on radio
sites remind people that they wanted more
information, and radio’s click rates should be
higher as a result.

* Every station should promote the sponsor
links on their website within the ads themselves, as
well as through separate promotional mentions.
Don’t be atraid to tell people about the visuals,
detail and direct links they can find.

* All on-air sponsors should be involved in the
website revenue model. Most of our revenue comes
from on-air broadcasters; it's absurd to limit web-
site sponsorships to special, promotional-based
sponsors who purchase special packages above and
bevond on-air spots.

Radio Internet ads: Sell them and be proud!
Gerry Boehme is Sr VP for Katz Med|a Group and Katz

Interactive Marketing. He can be reached at (212) 424-6784
or via e-mail at gerry_boehme @katz-media.com.

WE R
e ,_..—u—'—"_'_'
e : b i L . : :

e : L : s
e : Sinkd :

Edoad R e e

s o i

ey R

EREhg Ho”;.-

T i > x:-:--g

s ﬁ

~ For afree m:a

fraaies B i

Eooiiias ¢ o o o

e SRR e S
R -i°°1°i$v>9§vr i °\zxzﬁ<< R R e R
- i et mndin i e e S
E SRR S R T TR R

ls a lm:le,..

Q%‘;_ﬁ%i’? ymf ‘%ﬁ?éé use a boost?
Maybe all you need

“REspec

REspec is designed to provide creative, customized production
to a sales team that has little or no access to such tools.

—

i

-

www.americanradiohistorv.com

RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

Restaurant Pro
Pronounced A Success

SITUATION: How do you market a restaurant with a location that's
hard to find and a name that's almost impossible to pronounce?
Simple ... you plug into the medium that really gets results! Girasole
restaurant served great food in a wonderful atmosphere, but it was
located in an otherwise empty shopping center. Very few potential
customers knew its name — and few of those who did could
pronounce it.

OBJECTIVE: The owners needed to build up their client base, boost
their name recognition and let people know exactly where to find the
restaurant.

CAMPAIGN: Enter the creative professionals of KKIQ/Pleasanton, CA.
The staff created a series of amusing spots based on customers
mispronouncing the restaurant's name. The spots ran throughout
the day, grabbing the listeners’ attention and promoting Girasole's
wonderful food and unusual locale.

RESULTS: Sales grew a healthy 15% during the campaign, and
many customers went out of their way to mention the radio spots.
Radio gets results, and KKIQ brought in the business for the people
at Girasole.

————RABTOOLBOX ——

More marketing information and resources from the RAB

MEDIA TARGETING 2000

More than a third (37%) of those who ate at a restaurant in the
past three months earn more than $50,000 per year, and 30% are
college graduates. More than three-fourths (76%) own their own
homes, and 37% have children living at home. This group spends
an average of 47% of its daily media time with radio.

INSTANT BACKGROUND — RESTAURANTS

Table-service restaurant operators with an average check size
of less than $8 report that repeat business accounts for
approximately 80% of their yearly sales. Repeat customers are
responsible for 60% of the revenues of restaurants with an
average check size of $25 or more (National Restaurant
Association/Restaurants USA. February 1998).

RAB CATEGORY FILES

“Consumers take center stage in the restaurant industry. Their
lifestyie preferences and disposabie income leveis determine
current trends in dining out. Thus they also determine the
success or failure of one restaurant over another. The number of
restaurants [in the U.S.] has quadrupledin the past six year ... In
the last 20 years, Americans have increased their frequency of
dining out by 7% a year.” (Investor's Business Daily, 4/12/99)

For more |nformat|on call RAB’s Member Serwce HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com

» Close tough clients

» Creative copy

« Slick Production
« Lower overhead
« Save time

» Increase bottom linel
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A continuing feature highlighting selected websites of special interest

2106 SITE SAYS, ‘LET'S MAKE A DEAL’

Rock WSTZ/Jackson, MS (wwwi.2106.coim) knows
its listeners have something to give. Of course, the
station also knows those listeners want to be com-
pensated for those things. That’s why the station
has set up Z-Bay, an online trading post.

Listeners sign in (they’re required to submit
their vital info — name, address, phone and e-mail
address) and describe what they’re trying to trade.
They pick one of 15 categories — tickets, stereo
equipment, computers, furniture, etc. — click, and
their ad is automatically posted to the website.

Anybody who's interested in the item can then
contact the person who placed the ad (usually via
e-mail) and make an offer of goods or services in
exchange. Cash trades are not allowed, except in
the case of concert tickets. They can be sold, but
only for face value.

It’s an interesting concept that, if promoted cor-
rectly, can be both fun and beneficial for listeners.
Of course, since there will theoretically be new
items put up for trade all the time, that will bring
people back to the website for repeated viewings.
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And that means a golden opportunity to sell an ad
and make a little cash for the station in the pro-
cess. In the best-case scenario, it's a win-win-win
deal.

What makes your website “finger-clickin’ good”? E-mail a short
explanation and/or screen shot along with an active URL to MMS
Editor Jeff Axelrod at jaxelrod@rronline.com: with “FCG Site” in
the subject line

One-On-0ne Sports recently gathered its affiliates for a
conference to share ideas on managing, marketing and
selling the format. Of course. there was plenty of
business. but when your business is sports. there are
plenty of games 1oo. That pool shark in the middle is
One-On-One Chairman/Pres./CEO Chris Brennan;
flanked by WXXR/Cullman. AL's Jimmy Dale (1) and
WJOX/Birmingham's Brent Seale.

o S

HELP US EXPLOR
GREAT OUTDOORS

The promotian and marketing session at R&R Convention
'99 will focus on outdoor advertising, and we'd like you to
participate! Qur panel of outdoor advertising experts will
evaluzte the effectiveness of outdoor radio ads, and you're
encouraged to submit yours for review. Send billboard
minis, a one-sheet of the artwork or clear photos of your
boards to MMS Editor Jeff Axelrod at R&R, 10100 Santa
Monica Blvd., Fifth Floor, Los Angeles. CA 90067. Look for
more details about the session in comirg weeks!

FOURWEEKSFORWARD _sales & Promotion Planning Calendar

May 30- June 5: Teacher Thank You Week, National Fragrance Week, National Fishing Week, National Boat Safety Week

o 0

Don't Give Up the Ship

D (318
National Mint Julep Day World No-Tobacco
My Bucket's Got a Hole Day Day

o

May 30-June 5

o o — —

Festival of Utter

Impersonate Authority

Cheese Day Festival of Popular

in It Day

Ice cream freezer
patented (1848)

First auto accident (New
York, 1896}

National Senior Health
and Fitness Day
Speak in Complete
Sentences Day
National=Macaroon
Day

Early Bird Day
Dare Day
Doughnut Day

Confusion Day Swing Day Delusions

National Rocky Road Ice Egg Day National Frozen World Environment
Cream Day National Chocolate Yogurt Day Day

Jerry “The Beaver” Macaroon Day Olc Maids' Day National Gingerbread

Mathers born (1948)

Premiere of Star Wars
(1977)

TWO YEARS.
NEARLY 200 MARKETS.
NOMINATED FOR

Day
National Trails Day

R&R’S SYNDICATED
PERSONALITY
OF THE YEAR.

THANKS, AC RADIO.

www.americanradiohistorv.com

1-800-426-9082
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Krysz Comes Back To
Cromwell As VP/Prog.

] He’ll program The Party
in Nashville

Brian Krysz has rejoined the

Cromwell Radio Group as VP/
1 Programming.
He’ll program
WQZQ (102.5
| The Party)/Nash-
4 ville and consult
nine of Crom-
N well's 19 stations
in Tennessee, Tli-
nois and Ken-
i (ucky.
# After joining
the company n
September 96.
Krysz became The Party’s first Di-
rector/Programming. He resigned in
December "97 1o join Pamal Broad-
casting in New York, though he
continued to consult Cromwell.

“We are thrilled that Brian has
decided to rejoin the company,”
COO Bob Reich stated. “Brian
brings a lot of excitement o the
building and is considered one of
the top programming minds in |
America.” ‘

Krysz

SRR

One-Man-Band Owsley Plays Bosto

i)

Giant/Warner singer, songwriter, producer, arranger and
multi-instrumentalist Owsley visited Boston recently while touring
with labelmates the Pat McGee Band to promote his soon-to-be-re-
leased self-titled album. Pictured backstage at the Paradise with Ow-
sley (second from r) are (I-r) WBOS’ George Taylor Morris, Giant
Records General Manager Larry Jacobson, WBMX' s Mike Mullhaney
and Giant Records VP/Promotion Jeffrey Blalock.

onnit U

f:itadel Ups Roberts To Wil»kes Bérfe DM

Aaron Roberts hus been promoted to OM for Citadel Communica-
tions’ seven-station cluster in Wilkes Barre-Scranton. He most recently
served as PD of the company’s WXBE-FM/Wilkes Barre, which he joined
in spring 1997.

In his new role, Roberts will oversee production, promotion and pro-
gramming for "XBE, as well as WARM-AM, WEMR-AM. WKQV-AM,
WBHT-FM, WCTD-FM and WMGS-FM.

“Aaron has always demonstrated the winning team attitude that has been
recognized by Citadel,” said cluster VP/GM Regina Todd.

call 847.509.

@
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Every weeknight
on the radio there
is a stinking genius
at work. He’s a big
guy...with a big
voice...and a big,

popular show...
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Loud. Raucous. Out-
rageous. He's got fans
across the country
listening to his fast-
paced sports talk
show. He’s taking calls,
making predictions, and
discussing the hot topics
of the day.

Listener response

to Spanier’s show has
been outstanding.
Catch his high-energy
sports talk, only on
One-On-One Sports.

GET INTO THE SHOW
each weeknight

10pm-2am ET.

1661 for info

www americanradiohistorv. com

NEWSBREAKERS

Jive Pins VP/Nat’l Sales Stripes On Anderson

omba subsidiary Jive Records has promoted Bob
Anderson to VP/National Sales. Based in New
York, he reports to Sr.VP/GM Tom Carrabba.
“Since Bob joined us in April 1997, he has made |
major contributions to the Zomba sales department;
Carrabba said.“Bob’s planning and managerial skills,
coupled with his hands-on sales experience, have P
helped create a strong foundation to support Zomba's |
ever-increasing volume of releases”
Anderson was previously Sr. Director/National Sales.
Prior tojoining Jive. he was Sr. Director/Regional Sales §
at RCA Records in New York. N

Anderson

Jang Takes Pride As Corp. Dir./Programming & Ops

ana Jang has been named Corporate Director/ ™

Programming & Operations for Pride Commu- |
nications. He will be based in Joliet, IL, where Pride
owns four stations.

Jang most recently was PD for KSJO & KUFX/San
Jose. He has also served as OM at KCAL/Riverside
and held programming posts at KOME/San Jose. '

“We have been looking for a person with Dana’s
background in strategic programming for some time
Pride CEO Jim Hooker commented. “He will give Pride
the added strength in programming it needs to make §
the next major step as a competitor in the Chicago
market”

= - _ . - ]
Blue Fisher

Continued from Page 1 Continued from Page 3

leadership at WKTU over the past
three years has set the standard for
all of our programmers to follow,”
remarked Chancellor Chief Pro-
gramming Officer Steve Rivers.
“His expertence is a tremendous
asset, both to the station and to
Chancellor Media, and we hope to
draw on it as we seek to replicate
WKTU’s success in other markets
and formats”’

WKTU VP/GM Scott Elberg
added, “Since WKTU was re- |
launched in 1996, Frankie has been
a driving force behind the station’s
phenomenal rise to the top ranks of
New York radio. His creative ener-
gy and programming skills contin-
ue to keep WKTU’s sound fresh
and exciting. By elevating Frankie
to VP/Operations & Programming,
we look for his contagious energy
to spread throughout the entire sta-
tion and lift WKTU to new heights
in the years ahead.”

Prior to joining Chancellor in
1996, Blue was Director/Program-
ming at The Box/Video Jukebox
Network in Miami. From 1983 to
1994, Blue was Asst. PD/MD at

WHTZ (Z100)/NY.
e e —

Ratings

“Rob’s commitment has created
one of the strongest radio broadcast
teams in the Northwest,” Scott
commented.

Prior to joining Fisher in 1997,
Carter was VP/GM of four radio
stations in Kansas City, VP/Sales at
KIRO/Seattle and GSM at KPLZ/
Seattle. Scott remarked, “Ron’s
dedication has resulted in the build-
ing of KWIJ’s Country format and
in the successful transition of
KOTK to Talk.”

Philly

Contihued from Page 3
Allan’s background includes pro-
gramming assignments at WUSL (12
years ago) and WYXR. He’s also
| served as OM for WUSL and
WIOQ. Allan was promoted to
Chancellor’s Regional VP/Urban
Programming two years ago and el-
evated to WUSL VP/GM last Jan-
uary.

‘Domino’

Continued from Page 1 Continued from Page 3
The company’s other Talk stations
also did well, as did Rock KISW
and Oldies KBSG. But the biggest
increase went to  Alternative
KNDD, the station that was fea-

me this opportunity along with all
of the tools, and 1 could not have
done it without the training and ex-
pertise that B.J. Harris and Jeff
Kapugi have taught me throughout

tured so prominently in last year’s | the years.”
episodes of MTV’s The Real After beginning his radio career
World. at WHYT/Detroit, Theodore

worked on-air and in production at
WDFX/Detroit and was Production
Director at WIOG/Saginaw, M1 and
Asst. PD/nighttimer at WTCF/Sag-
inaw.

Elsewhere, Clear Channel’s
KBXX/Houston moved back into
first place and Infinity’s KDKA/
Pittsburgh strengthened its hold on
the Steel City’s top spot.
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Violence
Continued from Page 1

Assn. of America President/CEO
Hilary Rosen.

“What happened in Colorado
was an awful thing.” she said.
“But there’s no evidence at all
that these kids were influenced by
music ... As a practical matter.
there’s a lot of interest in looking
for easy answers. but easy an-
swers don’t exist.”

Record Industry
In The Spotlight

While legislators are focusing
most of their attention on the In-
ternet. movie and video-game in-
dustries. the music industry is
also to blame for the sterilization
of violence. some politicians said.
Lieberman believes most music is
perfectly acceptable. except for
some songs that ““are so bad that
most of the radio stations in
America don’t play them.”

A White House spokeswoman
said the list of attendees for Mon-
day’s summit wasn’t complete.
but that it would include represen-
latives from the music industry.
While the legislators didn’t say
they wanted to force companies o
regulate themselves. Burton said
that pressure could be put on ad-
vertisers not to place ads with
companies that didn’t cooperate.

Corporate censorship of the
music industry has often been
more threatening than govern-
ment censorship. For instance.
some major department stores
refuse to carry music that has
been tagged with a “Parental Ad-
visory: Explicit Content™ label.
Recording artist Sheryl Crow be-
moaned the irony of the situation
in a 1997 song that said. “Waich
our children while they kill each
other/With a gun they bought at
Wal-Mart discount stores.”

The FCC is starting to get in-
volved in the media debate as
well. While it probably doesn’t
affect the music industry. the
commission will include informa-
tion on its website about filtering
software that allows parents to
block what their children see on
the Internet. FCC Chairman Bill
Kennard announced Tuesday.

Public sentiment also seems (o
be turning toward increased reg-
ulation. In a recent USA Today/
CNN/Gallup Pcll. 48% of people
interviewed said the gevernment
was not doing enough to regulate
violence in popular mnusic. Only
31% said the government was do-
ing enough. while 17% said the
government should do less.

But some in the radio industry
feel that legislators and others
calling for changes are just seiz-
ing on the moment to push their
agendas. “The people who make
those charges have been waiting
for something to happen so they
can [voice] their opinion.” said
WRMM-FM/Rochester PD Dave
Symonds. “You can really take a
tragedy like this to push a view-
point.”

RIAA's Rosen agrees. saying
that the entertainment industry of-
ten takes an unjustified share of
criticism following killings such
as the ones in Colorado. “We all

|

Zelnick.

Windham Hill recording artist Jim Brickman (r) was all smiles after the
release of his fifth album, Destiny. Joining his New York post-concert par-
ty are (I) Manager David Pringle and (c) BMG President/CEO Strauss

NEWSBREAKERS

Chancellor
Continued from Page 1

named Chancellor Sr. VP/Pro-
gramming in March (R&R 3/12).
Benson is responsible for pro-
gramming in San Francisco, Den-
ver. Orlando. San Diego. Dallas.
Houston. Sacramento and Minne-
apolis. Poleman oversees Pitls-
burgh. Atlanta. Boston. Long Is-
land and Washington. DC. And
Smith is responsible for Los An-
geles/Riverside. Chicago. Phila-
delphia. Detroit. Phoenix. Cleve-
land. Miami. Cincinnat and Pu-
erto Rico.

Also created were "Format Di-
rector” positions. assumed by
WBIG/Washington PD Steve
Allen (Oldies). WIMN/Boston
PD Caditlac Jack McCartney
(CHR). WLTW/New York OM
Jim Ryan and KBIG/Los Ange-

look inward to figure out what our
[role] is.” she said. “But there is
complete frustration on the part of
the creative community that too
many politicians want to find
some headlines and easy scape-
goats rather than deal more sub-
stantively with the issues.”

President Clinton acknowl-
edged that the entertainment in-
dustry is just one of many factors
in youth violence. In an interview
on NBC-TV's Toduy. Clinton said
other factors. such as easy access
1o guns. also needed to be looked
at.

“What should we do about
guns? What should we do about
culture? What should we do
about the schools? How can we
help the parents? And what is the
government's responsibility?
Those are the big guestions. We
should ask and answer all of
them, not just one.” Clinton said..

The music industry does have
a responsibility to reach out and
try to act as a role model. Rosen
said. She added that musicians.
like everyone else. need to com-
municate with their fans to pro-
mote conflict resolution without
violence.

les PD Steve Streit (AC). KLOL/
Houston Director/Operations
Michael Hughes (Rock). Chan-
cellor VP/Country Music Pro-
gramming and WUBE/Cincinnati
PD Tim Closson (Country),
WUSL/Philadelphia OM Helen
Little (Urban). KFBK/Sacramen-
1o OM/PD Ken Kohl (News/Talk/
Sports) and KKSF/San Francisco
PD Paul Goldstein (NAC/
Smooth Jazz). They will continue
to direct programming at their re-
spective stations. de Castro said.

“The goal is to replicate Chan-
cellor’s recent operating success
stories on a larger. portfolio-wide
scale and on a regular, systemat-
ic basis.” de Castro said. "This
strategy will take advantage of
natural efficiencies within our or-
ganization. drawing internally on
people who have demonstrated
they can move the ratings needle.
It is also effectively drawing on
proven operating models of creat-
ing hit formats. which we will
strive Lo replicate across our port-
folio.” Among the model stations
mentioned: WHTZ & WKTU/
New York and KCMG (Mega
100)/Los Angeles.

Focus On
Chancellor Only

The new programming execu-
tive structure will not include
Capstar. which Chancellor ex-
pecls to add to its collection
sometime this quarter. “We are
trying to get to know them a lit-
tle bit better.” de Castro said in
last Friday's (4/30) conference
call. Tt would be premature for
us to make any sweeping chang-
es. There is a huge amount of rec-
iprocity between the two compa-
nies. and we will take each station
on its own merits and see how it
fits into the marketitisin”

In a statement released to ac-

company the conference call. the

company said its campaign will

~ focus on building new stations

and enhancing the competitive
position of existing stations
through a better radio product.
Special task forces composed of
“at least three programming exec-

www.americanradiohistorv.com
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KKCS is underway

Gourley To Join Capstar’s CO Springs Duo As
City Mgr.; Ex-Triathlon Chief Feuer Interim GM

L]
ob Gourley, who has served as VP/GM of John Walton's KKCS-AM &
FM/Colorado Springs sirice April ‘87, has accepted the newly creat
ed City Manager role for Capstar's crosstown properties. When he leaves
KKCS onMay 21, he'll oversee Soft AC KKLI-FM and Hot AC KVUU-FM
He will add some as-vet-undetermined regional operation duties later
‘I ran [Walton-cwned] KELP/E! Paso for much of the '70s, and then came
here as VP/GM. Gourley told R&R. “Walton and | have an almost 30-year
relationship, so it's not an easy situation to say goodbye to~
Gourley is also President/co-owner of San Luis Valley Broadcasting,
owner of KSLV-AM & FM/Monte Vista, CO. A search for his replacement at

Meanwhile, former Triathlon Broadcasting chief Norm Feuer is serving
as interim GM until Gourley arrives. Capstar just closed on its $20C-million
merger with Triathlon last Friday (4/30).1 would have liked to take off Satur-
day and Sunday; Feuer joked to R&R

utives will work market-by-market
to create new formats. develop the
next generation of existing for-
mats. source new on-air talent and
shows and syndicate popular
products through the AMFM Ra-
dio Networks.”

De Castro added. “This effort
underscores our mission as a
broadcasting company and enter-
tainment mediuni. Our program-
mers have created some of Amer-
ica’s most innovative and lis-
tened-to radio stations. as well as
some of the best-performing sta-
tion clusters in the top 10 mar-
kets. helping produce phenome-
nal rating success that's the [uel
of our top-line grewth. We firmly
believe that “content’ is the key to
both short- and long-term success
in this industry. and we are com-
mitting our most valuable re-
source — people — to provide
the very best.”

Meanwhile. former Capstar
COO Geoffrey Armstrong —
who was named interim Chancel-
lor CFO when Tom McMillin left
the company in March. at the
same time Jeff Marcus exited —
was officially appointed CFO. de
Castro told the conference-call au-
dience. He noted that Armstrong
comes from an operational back-
ground and will aversee not only
the financial direction. but also
how its finances are organizead.

‘Jammin’ Oldies’ Won’t
Eat Oldies Shares

Chancellor’s “Jammin® Oldies™
format has had success in various
markets and was recently un-
veiled in Cleveland and Washing-
ton. DC. During the conference
call. Lebow was asked if the new
format would gobble up the tra-
ditional Oldies audience. but Le-
bow said he isn’t concerned that
listeners to its Oldies WBIG/DC
will shift o Jammin® WGAY.

“We ve tound we can really tar-
get these stations to different
groups of people. And we really
don’t intend to cannibalize
WBIG. In fact. growing the clus-
ter share as a whole is the single
biggest objective of the OPS
team. We think you’ll see a suc-
cessful separation of stations
there. much as you have in the
other clusters. We want to grow
the entire market share.”

In other news. de Castro ac-
knowledged that Chancellor
hopes to launch an Internet initia-
tive by the end of May. But he
skillfully dodged direct comment
on published reports that Chan-
cellor signed a $250-million deal
with America Online. “Nothing
has been done. We are still Jook-
ing at every potential opportuni-
ty. Everything vou hear is just
speculation. and anncuncements
will be forthcoming shortly.”

tions Rob Pierce.

United Stations Meets Country’s
First Couple at CRS 30

Attending the recent 30th anniversary of the Country Radio Serninar were
United Stations execs and on-air talent who got the chance to spend some
time with country music’s superstar couple during the event's opening night.
Backstage (I-r} are KMLE/Phoenix morning host Ben Campbell, Warner
Bros. artist Farth Hiil, Curb artist Tim McGraw, KMLE morning host Brian
Egan, United Stations VP/Programming Andy Denemark, United Stations
President/CEO Nick Verbitsky and United Stations Director/Affiliate Rela-

&
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® DAVID REMUND is appointed VP/
Engineering for Regent Communica-
tions. He was most recently VP/Engi-
neering at Park Lane.

¢ STEPHEN DANE and DANA
KOTT have been tapped as Consuit-
ant and VP/GM, respectively, for Boch
Broadcasting. Dane is Pres. of Great
Dane Productions and media con-
sultant to several major Cape Cod
businesses; Kott owned WCOD-FM/
Cape Cod, MA for 10 years, as well
as several radio properties in South-
ern California.

National Radio

® RADIO UNICA announces the debut
of Charytin — Unicamente de Novelas.
Hosted by Charytin Goyco and featur-
ing sound bites from current novelas,
interviews and caller participation, the
show airs nationally from 3-4pm ET,
noon-1pm PT; (305) 463-5140.

® MJI BROADCASTING presents
Rock °'n’ Roll at the Movies, hosted by
Davy Jones and featuring songs and
audio from '50s and '60s films; and
Those Wacked Out '80s, hosted by
Erik Estrada and showcasing the de-
cade’s music, fashion and pop culture.
The market-exclusive specials will run
Memorial Day weekend. You can hear

hour, nationally syndicated program
playing past favorites Frank Sinatra
and Dean Martin along with current
artists Brian Setzer and Big Bad Voo-
doo Daddy. The show is hosted by
Steve Cochran and set to debut June
4 on WKQI-FM/Detroit; (323) 512-
0144.
L]

® WESTWOOD ONE announces The
Beatle Years on their Story Teller se-
ries. The 16-week special began May
5 on the weekly one-hour program;
(212) 641-2057

Records

¢ AIMEE MORRIS
is named Publici-
ty Dir. at Gee
Street Records. &
She comes to the

company from Vir-
gin Records, where
she was Dir./Urban
Publicity.

Morris

® OWEN HUS-
NEY is appoint-
ed GM for K-tel
International. A
30-year music in-
dustry vet, Hus-

NEWSBREAKERS
| CHRONICLE |

CONDOLENCES

Greg Zephier, father of Mato,
Pte, Horse and Wanbdi of Pachy-
derm recording act Indigenous, 68,
April 29.

Peter Mazzetta, former Region-
al Promotion Mgr. for Mercury and
Capricorn, 52, April 30

® SAM THOMP-
SONbecomesVP/ =
Business Affairs | &
for 143 Records.

He previously i
served as a trial [ @
judge in Memphis.

Thompson

Sr. Dir./Publicity.

Industry

Current Programming.

® STACY CARR, formerly Dir./Public-
ity for Arista Records is promoted to

® TODD SCHWARTZ, most recently
Dir./Series & Specials, East Coast for
Lifetime Television, is appointed Dir./

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
SUSAN TEDESCHI Rock Me Baby

Hot AC

Steve Nichols
No adds

Starstation

Peter Stewart
No adds

Touch

Ron Davis
ERIC BENET & TAMIA Spend My Life With You

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BIG SUGAR Better Get Used To It
EDDIE MONEY Don't Say No Tonight
POUND Upside Down

WILCO Can't Stand It

Alternative

DDT Walkabout

BEN LEE Nothing Much Happens
MARVELOUS 3 Every Monday
SMASH MOUTH Ail Star

CHR/Hot AC

BLESSID UNION OF SOULS Hey Leonardo...
BOYZONE No Matter What

JORDAN KNIGHT Give It To You

BUSTA RHYMES f/JANET What's It Gonna Be

Mainstream AC
BACKSTREET BOYS | Want it That Way

Hot AC
FASTBALL Out Of My Head
JOHN MELLENCAMP I'm Not Running Anymare

Digital Soft AC

Mike Bettelli
BACKSTREET BOYS | Want i That Way

Delilah
SARAH MCLACHLAN | Will Remember You

Alternative

BEN FOLDS FiVE Army

BLINK 182 What's My Age Again?
EVE 6 Open Road Song

FUEL Jesus Or A Gun

Urban

MISSY ELLIOTT She's A Bitch

WHITNEY HOUSTON It's Not Right But It's Okay
R. KELLY Did You Ever Think

JONES RADIO NETWORK
Jim Murphy  (303) 784-8700

Rock Classics

Rich Bryan
No adds

Adult Hit Radio

JJ McKay
TAL BACHMAN She's So High
ROBBIE WILLIAMS Millennium

Soft Hits

Rick Brady
SHANIA TWAIN That Don't Impress Me Much

RADIO ONE NETWORKS
Tony Mauro * (970) 949-3339

ademo at (212) 896-5353; info: (212) ney hasbeenin- | e THE WHO DID THAT MUSIC? LI-

896-5350. volved with K-tel | BRARY goes online this month at Mainstream AC ';’IIJI:J:::IB say
since the 1980s. : : BOYZONE No Matter What
! www.whodidthatmusic.com. It fea- CITIZEN KING Better Days FASTBALL Out Of My Head
® MANNGROUP RADIO SERVICES tures online music delivery and easy-
presents Rat Pack Weekends, a two- Husney to-navigate music search and retrieval. Lite AC New Rock
BOYZONE No Matter What Steve Leigh

~_ Changes -

Rock: KRNA/Cedar Rapids has a
new address: 425 2nd Street SE,
4th Floor, Cedar Rapids, 1A 52401.
Phone: (319) 365-9431; fax: (319)
363-8062.

News/Talk: Al Freeman moves
from anchor/reporter for CBS Ra-
dio 1o Associated Press” Washing-
ton. Broadcast News Center as
Capito! Hill reporter ... KSFO-AM/

San Francisco adds the nationally
syndicated Kim Komando Comput-
er Show 1o its Sunday talk lineup-
from, 1-4pm ... In the Huddle, host-
ed by coaches Patrick Springer.
Chris Mozga and Brian Long.
airs from 6-10am weekdays on
KXPS/Palm Springs. CA.

Nostalgia: Siarting May 17,
WMTR-AM/Morristown will also
alr its programming on newly ac-
quired sister WWTR-AM/Bridge-
water, NJ.

Radio: Radio One Networks in
Avon, CO welcomes Lee Gillette
to mornings on the Hot AC format

“*The Choice”

Continued on Page 25

PROS ON
THE LOOSE

Chad Mitchell — Nights/morn

ing sidekick WDRQ/Detroit (248}
449-6365

“No. 1 Son” Alex Pagano —
MD WENZ/Cleveland (216) 621-
2577

JIMBRICKMAN, JORDAN HILL & BILLY PORTER Destiny
SARAH MCLACHLAN | Will Remember You

NAC
RIPPINGTONS Summer Lovers

uc

WHITNEY HOUSTON It's Not Right But t's Okay
LES NUBIANS Makeda

CHANTE MOORE Chanté’s Got A Man

NAS {/PUFF DADDY Hate Me Now

TRINA & TAMARA What You Come Here For

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR

Mike Anthony
CITIZEN KING Better Days..
CHER Strong Enough

BLINK 182 What's My Age Again?
SMASH MOUTH All Star

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No adds

Soft AC

Andy Fuller

SHANIA TWAIN That Don't Impress Me Much
Bright AC

Jim Hays
No adds
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1-800-622-0022 www.harris.com/communications

Next level radio solutions:
Harris Broadcast Systems

From source to transmitter, Harris has taken steps to offer

complete radio solutions to its customers around the giobe

Whether you need one component in the air chain or a

completely integrated studio, Harris is ready to bring your radio

station to the next level

aext fevel sofutions

t Communications

www.americanradiohistorv.com
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Hot new music-related World
Wide Web sites, cool cyber-
chats and other points of inter-
est along the information super-
highway.

’Net Chats

» Goof around with 1000
Clowns on Tuesday (5/11)
at 9pm ET/6pm PT
(www.sonicnet.com).

» Take a powertrip on your
keyboard Wednesday ({5/12)
and ask away with Monster
Magnet at 7pm ET/4pm PT
(www.sonicnet.com).

OnTheWeb

» Watch DMX & Jay-Z and
more as the “Hard Knock
Life" tour visits cyberspace
with a video cybercast to-
night (5/7) at 8pm ET/5pm PT
(www.sonicnet.com).

* Enjoy a double bill featuring
Mase and Dru Hill on Sunday
(5/9) at 9:30pm ET/6:30pm PT
(www.liveconcerts.com).

« Listen in to a live fancast
featuring the Corrs Thursday
evening (5/13) at 7pm ET/4pm
PT (www.twec.com).

AR S

MONDAY, MAY 17

1963/ Bob Dylan; Joan Baez; and Pe-
ter, Paul & Mary perform at the
first Monterey Folk Festival in
California.

1980/ Peter Criss exits Kiss to pursue
a solo career.

1987/ Tom Petty’s Southern California
home is destroyed by fire.
Born: Taj Mahal 1942, Enya 1961,
Trent Reznor (Nine Inch Nails)

1965

Releases: Chicago’s Chicago Transit

Authority 1969

TUESDAY, MAY 18

1963/ In-England, the Beatles launch
their first tour as headliners.

1978/ The Buddy Holly Story film pre-
mieres in Dallas.

1980/ Joy Division frontman 1an Cur-
tis is found dead in his English
home of an apparent suicide.

Born: Rick Wakeman (Yes) 1949,
George Strait 1952

: WEDNESDAY, MAY 19

1976/ The Rolling Stones’ Keith Rich-
ards crashes his car near Lon-
don and is later charged with
cocaine possession.

1979/ Paul McCartney, George Harri-
son, Ringo Starr, Mick Jagger
and Ginger Baker perform at a
wedding reception for Eric Clap-
ton and Patti Boyd.

Born: Pete Townshend 1945, Joey
Ramone (Ramones) 1952
Releases: Bob Matley's Legend 1984,
Peter Gabriel's So 1986

oocaizi

o AR

g
B,

CURRENT

THE MATRIX (Maverick/Nothing/Interscope)
Single: Rock Is Dead/Marilyn Manson g

SHOW PREP

Featured Artists: Prodigy, Rob Zombie, Rage Against The Machine

.

NEVER BEEN KISSED (Capitol)

Featured Artists: Semisonic, Cardigans, Ozomatti

IDLE HANDS (Time Bomb)

Featured Artists: Blink 182, Offspring, Rob Zombie

LOST & FOUND (Capitol)

Featured Artists: Kottonmouth Kings, Earth, Wind & Fire, Deee-Lite

GO (Work)
Single: New/No Doubt

Featured Artists: Natalie Imbruglia, Fatboy Slim, Eagle-Eye Cherry

FOOLISH (No Limit/Priority)

Featured Artists: Master P, Silkk The Shocker, Snoop Dogg

THE FACULTY (Columbia)

Singles: Haunting Me/Stabbing Westward

It's Over Now/Neve

Other Featured Artists: Offspring, Garbage

EDTV (Reprise)

Other Featured Artists: Cornershop, Meredith Brooks, Ozomatli

MESSAGE IN A BOTTLE (143/Atlantic)

Featured Artists: Faith Hill. Sheryl Crow. Edwin McCain

CRUEL INTENTIONS (Virgin)

Singles: Praise You/Fatboy Stim (Skint/Astralwerks/Caroline)
Other Featured Artists: Verve, Placebo, Counting Crows

BLAST FROM THE PAST (Capitol)

Single: | See The Sun/Tommy Henriksen
Other Featured Artists: Everclear, R.E.M., Dishwalia

PATCH ADAMS (Universal)

Other Featured Artists. Rascals, Rod Stewart, The Band

THE CORRUPTOR (Jive)

Single: More Money, More Cash, More .../Jay-Z
Other Featured Artists: Mystikal, Too Short, Mobb Deep

THE OTHER SISTER (Hollywood)

Singles: Loving You Is All | Know/Pretenders
The Animal Song/Savage Garden (Hollywood/Columbia)
Other Featured Artists: Joan Osborne, Paula Cole, Fastball

THE MOD SQUAD (Elektra/EEG)

Featured Artists: Breeders, Bjork, Curtis Mayfield

200 CIGARETTES (Mercury)

Single: Save It For Later/Marvey Danger
Other Featured Artists: Blondie, Joe Jackson, Cars

OFFICE SPACE (Interscope)

Featured Artists: Geto Boys, Ice Cube, Scarface

JAWBREAKER (London)
Single: Yoo Hoo/lmperial Teen

Other Featured Artists: Letters To Cleo, Ednaswap, Shampoo

" PLAYING BY HEART (Capitol)
Single: Lovers Wil/Bonnie Raitt

Other Featured Artists: Cracker, Moby, Gomez

METROLAND (Warner Bros.)

Featured Artists. Mark Knopfler, Django Reinhardt, Eivis Costello

THURSDAY, MAY 20

1967/ Jimi Hendrix signs his first U.S.
recording contract with Reprise
Records.

1977/ At London’s Roundhouse,
Blondie launch their first UK
tour.

Blondie’s Deborah Harry hits
the UK — one way or another.

1995/ Billy Joel, Bruce Springsteen,
Sting and Tony Bennett perform
at & wedding reception for the
Eagles’ Don Henley and Sharon
Summerall.

Born: the late Peggy Lee 1920, Joe
Cocker 1944, Cher 1946, Jane
Wiedlin (Go-Go’s) 1958, Nick
Heyward (Haircut 100) 1961

Releases: Bill Haley & The Comets’
“Rack Around the Clock” 1954

FRIDAY, MAY 21

1963/ Little Stevie Wonder, 13, begins
recording his second album, The
Twelve-Year-Old Genius.

1969/ John Lennon and Yoko Ono
launch a 10-day “bed-in” in Mon-
treal.

1980/ The Clash’s Joe Strummer is ar-
rested following a German con-
cert and charged with assaulting
a fan with his guitar.

1992/ Bette Midler performs an emo-
tional farewell to Johnny Carson
on his last show as host of The
Tonight Show.

Born: Leo Sayer 1948

SATURDAY, MAY 22

1958/ Jerry Lee Lewis — accompa-
nied by his then-unknown 14-
year-old wife and third cousin,
Myra — arrives in London to
launch his UK tour. After Lewis
discloses his marriage to the
media, his tour is canceled and
his career damaged.

1966/ Bruce Springsteen, 16, and his
first band, the Castilles, record
their first and last record.

Born: Morrissey 1959

Releases. the Cure’s Kiss Me, Kiss Me,
Kiss Me 1987

SUNDAY, MAY 23 |

1953/ Jim Reeves debuts at the Grand
Ole Opry.

1979/ Tom Petty files for bankruptcy
following the closing of his label,
ABC Records. Also ... The Kids
Are Alright, a documentary film
featuring the Who, premieres in
New York.

1995/ Motley Crue’s Nikki Sixx and
wife Brandi become parents to
son Decker Nilsson.

Releases: the Beach Boys’ °| Get
Around” and Gerry & The Pace-
makers’ “Don’t Let the Sun
Catch You Crying” 1964, the
Beatles' “Paperback Writer”
1966

— Mark Solovicos

www.americanradiohistorv.com

Spin devotes its cover to
Everlast, a k.a.Eric Schrody.
The inside article details his rise
and fall with House Of Pain, his
recent heart attack and his con-
version to Islam. Everlast also
delves into his newfound success
with Whitey Ford Sings the Blues
and the hit single, “What It’s Like.”
“It's a hip-hop song, dude, but all
these rock stations had to fool
themselves into thinking that it
wasn't so they could play it”

Everlast also analyzes the cur-
rent crop of white rappers, and dis-
ses the Offspring’s Dexter Holland
for the song “Pretty Fly (For aWhite
Guy)."“That guy better be worried,
because he’s gonna have a baby
who grows up listening to hip-hop,
and he’ll be like, ‘Daddy, why'd you
write that stupid song?”

* The Beautiful People

People ranks the human race
again with its “50 Most Beautiful
People” issue. Musicians making
the cut include Ricky Martin, Lau-
ryn Hill, Britney Spears, Monica,
Queen Latifah, Emmylou Harris
and Burt Bacharach. Also listed is
Third Eye Blind dreamboat
Stephan Jenkins, who offers this
nostril-opening acccunt of his Eu-
ropean tour: “Everybody smelled,
so | said, ‘Forget it, and stopped
showering. The crew was calling me
the Soap Dodger. | think it’s a hoot
when girls start screaming at me,
but it's sort of perplexing”

Britney Spears’ good looks also

have their downside. Apparently, the
pop Wunderkind sleeps with her
mother because she’s scared of
stalkers. One obsessed male drives
by her house every night. When
asked why she attracts that type of
element, Spears replies: “I don’t
know. | have no idea. It's really bi-
zarre” (TV Guide).
Ice, Ice Shady
In the wake of Eminem’s suc-
cess, Vibe examines the Caucasian
rapper. Former star Vanilla Ice isn’t
so hot on Eminem’s style: “Eminem
raps like a girl, man. | know he’s all
over MTV. Much success to him.I'm
not a player hater or nothin’ like that.
I just don't like that squeaky voice,
you know? ... His stuff is okay, but
it's meaningless. The words are
meaningless. Slim Shady? Who
cares?What's a slim shady? Back
in the day | was totally embraced by
the black aucience. But then my
record company crossed me over
to the pop market”

“Sometimes | feel as though I'm

only happy when I'm living in a sus-
pended state of adulation”— former

May 7, 1999 R&R ® 19

MASE IN YOUR FACE — Rapper
Mase may have publicly announced
his retirement from music to follow
God, but not before a Vice cover
shoot with three sexy models.
While no man is an island, that
won't stop Mase from confronting
his detractors in a stately manner.
“Mase is my city, my state. If a nig-
ga disrespect Mase, he disrespect-
ing my state. As the president of my
state, | can let you slide, [or] | can
give you a two-to-three. The State
of Mase may say that you deserve
a lynching. Or you might need, pa-
role. You might need two years’iso-
lation to think about it. Can't nobody
disrespect my state without dealing
with the consequences.”

TakeThat singerRobbieWilliams
lives up to the title of his new solo
effort, The Ego Has Landed (Enter-
tainmentWeekly).

“When | do my best work is when
1 stop thinking about it. | think there’s
a very thin line between genius and
bollocks” — Fatboy Slim, a.k.a.
Norman Cook, walks the creative
tightrope (Us).

Girl, You'll Be A
Madwoman Soon

“With this album, 'm growing up
and taking what | did with the Spice
Girls to the next level. The first sin-
gle’s quite bonkers. It's a kick-you-
in-the-balls, poke-you-in-the-eye
kind of song. You might not like it' —
Geri Halliwell offers a painfully de-
tailed description of her first single,
“Look At Me,” from her solo debut,
Schizophrenia (Us).

“Two or three times there've been
guys who say, ‘So, do you really want
somebody to kiss you?’1 say, ‘No, |
really don't’ There’s gonna be a lot
of punching and slapping if that
starts happening” — Sixpence
None The Richer frontwoman
Leigh Nash is ready to give afat lip
to people taking the group’s hit sin-
gle, “Kiss Me,” toc literally (Spin).

- The Empress’ New
Clothes '

“If she's trying to make her way
back to the church, this groupis the
wrong path. They are a radical, right-
wing fringe element, and it looks like
she’s equally nuts” — Catholic
League President William Dono-
hue gives us the good word on
Sinead O’Connor, who was recent-
ly ordained a priest in the Latin Tri-
dentine Church (Newsweek).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu- |
fous In music news, R&R has not verified any of these reports. |

o
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SHOW PREP

MUSIC TELEVISION®

69.7 million households

MUSIC FIRST
50.8 million households
Isaak

| SPANKIN' NEW ADDS|

|INSIDE TRACKS l

BACKSTREET BOYS ! Want It That Way (Jve)

BEN FOLDS FIVE Army (550 Music/ERG)

ORU HILL You Are Everything (University/island)

JA RULE Hoita Holla (Murder inc./Def Jam/Mercury)
RAHZEL All | Know (MCA)

JOHNWILLIAMS Duel Of The Fates (Sony Classical Columbia)

| BUZZWORTHY 1

GODSMACK Whatever (Republic/Universal}

KID ROCK Bawitdaba (Top Dog/Lava/Atiantic)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
ROBBIE WILLIAMS Mitlennium (Capitol)

| DAYTIME ]

BACKSTREET BOYS | Want It That Way (Jive}

BEN FOLDS FIVE Army (550 Music/ERG)

BRANDY Have You Ever? (Atiantic}

BUCKCHERRY Ltt Up (DreamWorks)

JESSE CAMP See You Around (Aollywood}

CITIZEN KING Better Days (And...) (Warner Bros )
DMX Slippin’ (Def Jam/Mercury)

DRUHILL You Are Everything (University/isiand)
EVERLAST Ends (Tommy Boy)

FATBOY SLIM Praise You (Skint/Astralwerks/Caroline)
GARBAGE Special (Almo Sounds/interscope)
GINUWINE What's So Different? (550 Music/ERG)
GODSMACK Whatever (Republic/Universal)

GO0 GOO DOLLS Slide (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)
WHIVNEY HOUSTON it's Not Right But It's Okay (Arista)
JARULE Holla Holla (Murder Inc./Det Jam/Mercury)

RICKY MARTIN Lyvin’ La Vida Loca (C2/Columbia)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

XL | |

EVERLAST What it's Like ( Tommy Boy)

LENNY KRAVITZ Fly Away (Virgin)

RICKY MARTIN Lwin' La Vida Loca (C2/Columbia)
SIXPENCE NDNE THE RICHER Kiss Me (Sguint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

NEW

CHER Beleve (Warner Bros.)

TOMPETTY & THE HEARTBREAKERS Room... (Wamer Bros )
R.E.M. At My Most Beautiful (Warner Bros.)

JOHN WILLIAMS Duel Of. . (Sony Classical/Columbia)

| LARGE

BRANDY Have You Ever? (Atiantic)

CHER Believe (Warner Bros.)

SHERYL CROW Anything But Down (A&M)

GARBAGE Special (Almo Sounds/Interscope)

WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
JEWEL Down So Long (Atlantic)

JOHN MELLENCAMP 'm Not Running Anymore (Columbia)
SHAMIA TWAIN That Don't Impress Me Much (Mercury)

[MEDIUM

JAY-Z Jigga Who Jigga What (Roc-A-Felia/Detf Jam/Mercury)
JEWEL Down So Long (Atfantic)

JTMONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JUVENILE Follow Me Now (Cash Money/Universal)

KID ROCK Bawitdaba (Top Dog/Lava/Atlantic)

JOROAN KNIGHT Give it To You (/nterscope)

KORN Freak On A Leash (fmmorfal/Epic)

LIT My Own Worst Enemy (RCAJ

BAZ LUHRMANN Everybady's Free {To ..) (Capitol)
MARILYN MANSON Rock Is... (Maverick/Nothing/Interscape)
RICKY MARTIN Livin’ La Vida Loca (C2/Columbia)
MAXWELL Fortunate (Rock Land/interscope/Columbia)
METALLICA Whiskey In The Jar (Flektra/EEG)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/Interscope)

"N SYNC | Drive Myseif Crazy (RCA)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Flementree/Reprise)

JESSE POWELL You (Silas/MCA)

R.E.M. At My Most Beautitul (Warner Bros.}

RAHZEL All | Know (MCA)

BUSTA RHYMES fAJANET What's It Gonna Be (Flektra/E£G)
RAPHAEL SAADIQ t/0-TIP Get involved (HoffywoodMotown)
702 Where's My Girls At? (Motown)

SILKKTHE SHOCKER f/MYA Somebody... (University/interscope}
SILVERCHAIR Anthem For The Year 2000 (Epic)
SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)
SUGAR RAY Every Morning (Lava/Atiantic)

TAXIRIDE Get Set (Sire)

TLC No Scrubs (LaFace/Arista)

TRICK DADDY Nann Brother (Ship N’ Stide/Warlock)
SHANIATWAIN That Don’t Impress Me Much (Mercury)
TYRESE Sweet Lady (RCA)

JOHN WILLIAMS Duel Of... (Sony Classical/Columbia)
ROBBIE WILLIAMS Millennium (Capitol)

ROB ZOMBIE Living Dead Girl (Geffen)

BACKSTREET BOYS | Want It That Way (Jive)

BRANDY Aimost Doesn’t Count (Atfantic)

DMX Slippin’ (Def Jam/Mercury)

DRU HILL You Are Everything {University/isiand)
GINUWINE What's So Different? (550 Music/ERG)

GOO GOO OOLLS Dizzy (Warner Bros.)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

WHITNEY HOUSTON [t's Not Right But It's Okay (Arista)
JAY-Z Jigga Who Jigga What (Roc-A-Fella/Def Jam/Mercury)
JT MONEY Who Dat (Tony Mercedes/Freeworld/Priority)
JORDAN KNIGHT Give It To You (Interscope)

JUVENILE Follow Me Now (Cash Money/Universal)

KI0 ROCK Bawitdaba (Top Dog/Lava/Atiantic)

KORN Freak Dn A Leash (immortal/Epic)

LIT My Own Worst Enemy (RCA)

RICKY MARTIN Livin' La Vida Loca (C2/Columbia)
MAXWELL Fortunate (Rock Land/interscope/Columbia)
JOEY MCINTYRE Stay The Same (C2/Columbia)

MONICA Angel Of Mine (Arista)

MYA My First Night With You (University/interscope)

"N SYNC | Drive Myself Crazy (RCA)

98 DEGREES The Hardest Thing (Universal)

OFFSPRING Why Don't You Get A Job? (Columbia)
ORGY Blue Monday (Elementree/Reprise)

RAHZEL All | Know (MCA)

BUSTA RHYMES {/JANET What's It Gonna Be (Elektra/EEG)
RAPHAEL SAADIG #/0-TIP Get Involved (Hohwood/Motown)
702 Where's My Girls At? (Motown)

SILKK THE SHOCKER {/MYA Somebody... (Universiy/Interscope)
SUGAR RAY Every Morning (Lava/Atlantic)

TLC No Scrubs (LaFace/Arista)

TRICK DADDY Nann Brother (Slip N’ Stide/Warfock)
TYRESE Sweet Lady (RCA)

JOHN WILLIAMS Duel Of... (Sony Classical/Columbia)
ROBBIE WILLIAMS Millennium (Capitol)

Video playlist for the week of May 3

BLDNDIE Maria (Beyond)

EAGLE-EYE CHERRY Falling In Love Again (Work/ERG)
FATBOY SLIM Praise You (Skint/Astralwerks/Carofine)
GOO GOO DDLLS Slide (Warner Bros.)

ELTON JOHN & LEANN RIMES Written .. (Curb/Racket/Isiand)
BAZ LUHRMANN Everybody’s Free (To...) (Capitol)
NATALIE MERCHANT Life Is Sweet (Flektra/EEG)
SHAWN MULLINS Shimmer (Columbia)

SEAL Lost My Faith (Warner Bros.)

TLC No Scrubs (LaFace/Arista)

ROBBIE WILLIAMS Millennium (Capitol)

|CUSTOM ]
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TOPTEN SHOWS
APRIL 26-MAY 2

3
£

. Total Audien e
(95.9 million households)

1 Movie (Sunday)
(Noah's Ark, Pt. 1)

2 ER

3 Frasier

4 Friends

5 Touched By An Angel

6 60 Minutes

7 Veronica’s Closet

8 Will & Grace

9 Everybody Loves Raymond

10 Ally McBeal

" Adults 18-49

1 Movie (Sunday)
(Noah’s Ark, Pt. 1)

2 ER

3 Frasier

4 Friends

5 Will & Grace

6 Veronica’s Closet

7 Ally McBeal

8 The X-Files

9 NYPD Biue

10 World's Scariest Police
Chases

Source: Nielsen Media Research

Coming Next WEeek

BEN FOLOS FIVE Army (550 Music/ERG)

ERIC BENET I/FAITH EVANS Georgy Porgy (Warner Bros.)
BLACK CROWES Only A Fool (Columbia)
BUCKCHERRY Lit Up (DreamWorks)

MARIAH CAREY | Still Believe (Columbia)

CORRS So Young (143/Lava/Atiantic)

CRANBERRIES Promises (/sland)

DRU HILL These Are The Times (University/Isiand)
FUEL Shimmer (550 Music/ERG)

SAMMY HAGAR Mas Tequifa (MCA)

FAITH HILL Let Me Let Go (Warner Bros.)

LAURYN HILL Ex-Factor (Rufthouse/Columbia)
WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
K-C1 & J0JO Life (Rock Land/interscope)

MAXWELL Fortunate (Rock Lanc/Interscope/Columbia)
METALLICATurn The Page (Elektra/EEG)

METALLICA Whiskey in The Jar (Elektra/EEG)

BETH ORTON Stolen Car (Arista)

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

¢ Kirk Franklin & Nu Nation
and Trin-I-Tee 5:7, Motown Live
(check local listings for time and
channel). )

* Natalie Merchant, Sessions

* Corrs, The Tonight Show With
Jay Leno (NBC, check local list-
ings for time).

* Steve Earle and the Del Mc-
Coury Band, Late Show With
David Lefterman (CBS, check lo-
cal listings for time).

* Patti Griffin, Late Night With
Conan O'Brien (NBC, check local
listings for time).

. Saturday; 5/8

* Ricky Martin, Saturday Night
Live (NBC, 11:30pm).

Monday, 510

¢ Lila McCann and Steve
Wariner, Prime Time Country
(TNN, 9pm).

Tuesday, /11

* Connie Smith is profiled on
TNN’s The Life and Times of ...
documentary series.

* Glen Campbell, Prime Time
Country.

¢ Eve 6, David Letterman.

* Old 97’s, Conan O'Brien.

* Snoop Doggy Dogg, Late
Late Show With Craig Kilborn
(CBS, check local listings for time).

ednesday, 5/12

* Tim McGraw and Jennifer
Warnes, Prime Time Country.

* Deana Carter, David Letter-
man.

* Dixie Chicks andJo Dee Mes-
sina, Prime Time Country.
* Brandy, Jay Leno.

s ]
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WEEKEND BOX OFFICE
APRIL 30-MAY 2
1 Entrapment $20.14
(Fox)*
2 The Matrix $8.71
(WB)
3 Life $6.48
(Universal)
4 NeverBeen Kissed $4.07
(Fox)
5 Analyze This $2.17
(WB)

6 10 Things | Hate $1.81
About You
(Buena Vista)
7 Idie Hands $1.80
(Sony)”
8 Lost & Found $1.25
(wB)
9 Pushing Tin
(Fox)
10 Go . 8115
(Sony)

$1.25 ;

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
No music-related movies open-
ing this week.

JESSE POWELL You (MCA) * Beth Orton, David Letterman.
TYRESE Sweet Lady (RCA) at West 54th (PBS, check local * Richie Sambora, Craig Kil-
listings for time). born.
This week’s chart is frozen.

f 36 million households
Cindy Mahmoud
) IA = VP/Music Programming

& Entertainment

| Video Piaylist |
BUSTA RHYMES fJANET What's It Gonna Be? (Flektra/EEG)
RAPHAEL SAADIQ t/0-TIP Get Involved (Hollwood/Motown)
NAS t/PUFF DADDY Hate Me Now (Columbia)

BRANDY Aimost Doesn't Count (Atfanfic)

JT MONEY Who Dat (Tony Mercedes/FreeWorld/Priority)
MAXWELL Fortunate (Rock Land/Interscope/Columbia)
BLAQUE 808 (Track Masters/Columbia)

702 Where My Girls At? (Motown)

TRINA & TAMARA What You Come Here For? (Columbia)
REEL TIGHT ) Want You (Restless/G-Funk)

| RapCity = |

BUSTA RHYMES f/JANET What's [t Gonna Be? (Elektra/EEG)
REDMAN 1/BUSTA RHYMES Da... (Def Jam/RAL/Mercury)
BLACKSTAR Respiration (Rawkus)

KRS-ONE Five Boroughs (Jive)

JTMONEY Who Dat (Tony Mercedes/FreeWorld/Priority)
OUTKAST Da Art Of Storytellin’ (LaFace/Arista)

COMMON f/SADAT X 1999 (Rawkus)

KRAYZIE BONE Thug Mentality (Relativity)

RUFF RYDERS Ryde Or Die (Ruff Ryders/interscope)
COOL BREEZE Cre-A-Tine (1 Got People) (Organized Noise)

Video playlist for the week ending April 30

55 million households
Peter Cohen,

VP/Programming

National Top 20

DEBORAH COX It's Over Now (Arista)

TLC No Scrubs (LaFace/Arista)

FIVE Slam Dunk {Da Funk) (Arista)

WHITNEY HOUSTON It's Not Right But It's Okay (Arista}
USHER Bedtime (L aFace/Arista)

TRICK DADDY Nann Brother (Sip N Stide/Warlock)
NAS {/PUFF DADDY Hate Me Now (Columbia)
JTMONEY Who Dat (Tony Mercedes/Freeworld/Priority)
"NSYNC | Drive Mysef Crazy (RCA)

112 Anywhere (Bad Boy/Arista)

TOTAL Sittin’ Home (Bad Boy/Arista)

RICKY MARTIN Livin' L2 Vida Loca (C2/Columbia)
JDRDAN KNIGHT Give It To You (Flyte Tyme/interscope)
KORN Freak On A Leash (/mmortal/Epic)

MAXWELL Fortunate (Rock Land/interscope/Columbia)
BUSTARHYMES fJANET What's It Gonna Be (Elektra/ELG)
EMINEM My Name Is (Web/Aftermathvinterscope)

DJ QUIK You'z A Ganxta (Profile/Arista)

2PAC Changes (Amaru/Death Row/Interscope)
BRITNEY SPEARS ...Baby One More Time (Jive)

Most requested for the week ending May 2

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 ROLLING STONES $2,395.3
2 BLACK SABBATH $727.6
3 BILLY JOEL $689.8
4 SHANIA TWAIN $532.5
5 ROD STEWART $446.1
6 'NSYNC $333.1
7 JAY-Z/DMX $320.4
8 KORN/ROB ZOMBIE $285.1
9 NEIL YOUNG $269.0
10 LAURYN HILL $246.6
11 ALANIS MORISSETTE $239.0
12 KIRK FRANKLIN &THE FAMILY $225.0
13 ENRIQUE IGLESIAS $212.6
14 TRAGICALLY HIP $210.4
15 MARILYN MANSON $189.1

Among this week's new tours:

ALANIS MORISSETTE/TORI AMOS
BRANDY
JAMES BROWN
COMMODORES
ECONOLINE CRUSH
ELVISCOSTELLO
FRANK BLACK & THE CATHOLICS
FUEL
HERBIE HANCOCK &WAYNE SHORTER DUO
JEWEL
JULIO IGLESIAS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800}
344-7383; California (209) 271-7900.
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NEW THIS WEEK

* YOU'VE GOT MAIL (WB)

Tom Hanks and Meg Ryan
star in this feature film, which
spawned a Warner Sunset/At-
lantic soundtrack with the Cran-
berries’ “Dreams,” Sinead
O’Connor’s “| Guess the Lord
Must Be in New York City” and
three songs by Harry Nilsson:
“The Puppy Song,”“Remember”
and “Over The Rainbow”” Vin-
tage tracks by Bobby Darin,
Bobby Day, Louis Armstrong,
Jimmy Durante, StevieWonder
and more complete the ST.

* A NIGHT ATTHE
ROXBURY (Paramount)

Will Ferrell and Chris Kattan
brought their Saturday Night
Live roles to the big screen in
this feature film, whose Dream-
Works soundtrack sports two
versions of Haddaway'’s “What
Is Love” (the 7" mix and the
“Refreshmento Extro Radio
Mix"), as well as cover tunes
by Cyndi Lauper (the Tram-
mps’ “Disco Inferno”), 3rd Party
(M’s “Pop Muzik”), Tamia
(Wham!’s “Careless Whisper”)
and N-Trance f/Rod Stewart
(Stewart’'s “Do Ya Think I'm
Sexy”). The album also contains
Faithless’ “Insomnia,” La
Bouche’s “Be My Lover,” Am-
ber’s “This Is Your Night,” Ace
Of Base’s “Beautiful Life,’ No
Mercy's “Where Do You Go,
Jocelyn Enriquez’s “A Little Bit
of Ecstasy,’ Bamboo’s “Bam-
boogie” and Robi Rob’s Club
World's “Make That Money”

* A BUG’S LIFE (Walt Disney)

This feature film carries a
Walt Disney soundtrack with
Randy Newman'’s “The Time of
Your Life” and his original score.
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alpeterson@aol.com

It Could Never Happen Here

. Reflections on being at media ground zero during the Columbine High tragedy

Sadly, the Littleton, Colorado massacre at Columbine High
School is now one of those major news events that will go
down in history. Just as with other tragedies we all remember
— JFK’s assassination, the Challenger explosion, the Okla-
homa City bombings — everyone will long recall just where
they were when they first heard about the terrible events un-
folding at a high school in a peaceful suburb outside of Den-

ver, Colorado.

Among the
very first people
to hear about the
chaos evolving at
Columbine were
the reporters and
staff of Jacor/ |
Denver AM
talkers KOA,
KHOW and
KTLK. As ex-
pected, KOA im-
mediately
launched into wall-to-wall news
and information about the crisis
from newsroom-based anchors and
reporters live on the scene. Down
the hall at sister Talk station
KHOW, local hosts moderated a
sort of electronic Town Hall — a
place where the community could
call in and come together to air
their grief, express their shock or

§

Lee Larsen

simply try to make some sense of

it all by talking with others.

It was just over a week ago that
the final victims of this terrible trag-
edy were laid to rest. And while a
variety of emotions continue to

Jeff Hillery Robin Bertolucci

blanket Denver and its surrounding
communities, the chaotic media
storm of those first few days has
subsided. But the Columbine
shootings should inspire a conver-
sation at your station based on the
question, “What would we do, and
how would we handle it, if a major
crisis like that happened in our
city?” Ask yourself, “Is every de-
partment at my station ready, and do
we have plans in place for handling
a news crisis?” As the team at KOA/
KHOW/KTLK will tell you, the
time to answer those questions is
now, before a crisis happens.

The Aftermath

In the aftermath of this story, |
asked members of Jacor/Denver’s
management and programming
team if they would be willing to
share their impressions, both pro-
fessional and personal, after having
lived through this event. “It’s been
extremely intense,” said Lee Lars-
en, VP/GM of Jucor’s trio of Den-
ver AM News/Talkers. “There were
people working here day and night.
As the event was breaking, just try-
ing to get our arms around the sheer
magnitude of this story was a full-
time job that required help from lit-
erally every department. Our peo-
ple really worked well together as
a team with a plan, and they did a
superb job of covering this very
sad, but very major news event.”

Asked if any of the station’s staft
had been personally touched by this
tragedy, Larsen said, “We had no
people on our staff who had a child
injured or even at Columbine High,
to my knowledge. However, we did
have some staff members who had
children locked down at their
schools during the crisis. So we did
have parents here with a lot of con-
cern and uncertainty — not neces-
sarily about the safety of their child,
but about when they would be able
to go get them. We also had a num-
ber of people here who live in that
area and who knew teachers at the
high school or families who may
have had children there. But no-

May 7. 1999 R&R ®
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RTNDA Offers Breaking

News Guidelines

In the wake of the Columbine High shootings, the RTNDA

urged broadcasters tc update their own live coverage plans
by mailing stations across the country a set of guidelines to

follow when covering crisis situations.

Barbara Coctwan, President of the RTNDA, said these guidelires came
about after reviawing numerous case studies of live media coverage of
breaking events. “We figured that if ever there was a Jime when news-
rooms would wa1t1o consicer how they would handle a crisis situation,
this was it;” she sakl. “So we sent out some guidefines that we fope will
be used as a Lasis for having some policy discussiors in your station.
We're urging stator:s to think about these ethical situatior's ahead of time,
s0 you can diseuss them and have a plan in place before a crisis hap-
pens. And once you've formulated a plan, be sure that its well understood
by everyone in ouz newsroom.”

&

We’re urging stations to think about
these ethical situations ahead of time
and have a plan in place before a
crisis happens.

19

Here are a few highlichts from the RTNDA's guidelines.

» Always assume that the hostage-taker, gunman cr terrorist has ac-
cess to the reportieg being done.

* Seriously weigh the benefits of giving out information versus what harm
that information mijat cause. This is especially important in a “live, ongo-
ing situation. £

» Strongly resist the temptation to telephone a gunman or hostage-taker.
Journalists are ¢enerally not trained negotiators, and one wrong question
or inappropriate word cculd jeopardize someone's life.

» Do not regcrt information obtained from police scanners. If law en-
forcement perscnnel are ccmpromised in their communications, their at-
tempts to resolv2 & crisis ar2 greatly complicated.

» Exercise care when interviewing family or friends cf those invoived in
standoff situations Make sure the interview legitimately advances the story
for the public and B not simoly conducted for the shock value of the emo-
tions conveyec. H

For the complete list of guidelines, contact tbe RTNDA
at (202) £59-6510 or an the World Wide Web at www.rtnda.org.

body from our stations was person-
ally involved.”’

It’s not easy to prepare for an
event like Littleton, but Larsen
credits the station’s staff with hav-

ing crisis coverage plans in place
along with some pretty strong ex-
perience at covering big news

Continued on Page 23

Ratings so high,

they'll give you the munchies.

Mon. - Fri. 1- 4p.m. CST
SATCOM C-5 Transponder 19

For syndication information call

Bill Hompton at 877-410-DAVE

Winning at Life, Love & The Money Game®
www.thedaveramseyshow.com

Bob Meyer, Vice President
Gaylord Entertainment

"Dave Ramsey beats Rush and destroys Dr. Laura.”
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THE TALK RADIO REVOLUTION
LIVE FROM 9AM TO NOON EASTERN
REFEEDS NOON TO 6PM EASTERN

HOME & GARDEN"

10
presents re 100% BARTER
Guys...

0 §

Weekends are
Made for Making Money!

And "The Furniture Guys" can help. Seen nationally in millions of homes
on PBS and cable, The Furniture Guys will delight your listeners and help
tock in “category" sponsorship dollars you can't get with generic talk shows.

Home & Garden Television started three years ago with an idea -- that
home enthusiasts are a defined target: upscale, sponsorable and profitabie.
Now one of the fastest growing networks in America, HGTV expands to
radio with programming designed to entertain your audience and capture
non-traditional revenue for your weekends.

Ed Feldman & Joe L'Erario met in the home construction industry. They've

honed their act with years of television. Let your listeners taik to them about . AFFI LIATE IN FORMATIO N

remodeling, construction, home projects, design, and yes, even furniture.

Call today for a demo and more info about Ed & Joe, "The Furniture Guys" ' ]-800 -387-2366

premiering soon on the Home & Garden Radio Network.

Program details: Saturdays Noon - 2pm * Satcom C-5 delivery «
¢ 10 local minutes ¢ plus optional news window »

At GALLAGHER SHOW

Station affiliation by Media AdVentures, Chicago 312-640-5000 i D A ME - G A t‘ L AGHTER N E T ‘W 0 R K §

Su-Th, 11p-2a ET Satcom C5, TR 23, Channel 30

Value in Values

PROGRAMMING VALUE
SALES VALUE

LISTENER VALUE

"We need to JOLT the
market with Rhona's . ! =
brand of Hot Talk. : he Red Tag Talent of Sue
Forget Arbitron ... - - T

we're gonna need a *
Richter Scale to mea
Rhona's impact aé '
fresh voice catapults : i .
THE JOLT to #| evening ’ g - . .' them along for over 26 years. The

Goldstein, the Underground
Shopper? has been ferreting out
the best values on every product

or service imaginable and passing

Pat Porter; Chief Operating O Underground Shopper® two-

KJLL The JOLT - Hot News, Hot Tafk 3 e : minute vignettes are a great value
Tucson B c b ) ] :
for your listeners, your station

£or ’ywn‘ ddehm;; call ;ﬁ; : ol - and your sales staff.
aul Woodhu P
g (202)544-4457 Ll . Call 1(888)668-4595, ext. 122

today to add value with values.
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It Could Never Happen Here

Continued from Page 21

stories. “We’ve had a number of
events over the years that may have
sort of prepared us,” he said. “But
certainly nothing as dramatic as this
tragedy. We had a Continental Air-
lines crash at Denver Airport about
10 years ago, and a United crash
down in Colorado Springs. Even a
big snowstorm moves us into
crisis-coverage mode, although
that’s certainly not an emotional
event like this has been.

“We’ve had the Oklahoma City
bombing trial here, the ‘Summit of
Eight’ last year; the Pope has been
here twice; and of course there is
the Jon Benet Ramsey case, so
Denver is used to hosting the
world’s media. Our stations are ex-
perienced at covering big news
events. But [ think it’s safe to say
that, although the systems are in
place to cover a breaking crisis,
we've never had 10 cover a tragedy
of this magnitude.”

All Hands On Deck

Jacor/Denver Director of AM
Programming Robin Bertolucci
found herself with the challenge of
acting as a kind of ringmaster for
KOA, KHOW and KTLK. "It was
wild,” said Bertolucci. “The chal-
lenge was trying to ascertain how
to cover the story in three different
ways, with each one fitting our re-
spective Talk stations’ three ditfer-
ent needs. So KOA was the all-
news and information source,
KHOW talked about the story and
events by letting listeners call in
and share their feelings with one
another, and KTLK offered regular-
ly updated reports along with its
regular talk shows.”

Bertolucci is a major proponent
of planning ahead for a crisis. *The
key to handling a situation as com-

plex as this one.” she said, “is del-
egating — having great people in
your organization who clearly un-
derstand their jobs and their mis-
sion, and who all just simply focus
on getting the job done. That’s
something you have to plan for in
advance. If you try to implement
those kinds of systems in the mid-
dle of a breaking crisis, it won’t
work.

“QOur program directors, news-
room staff and reporters were pre-
pared for this kind of event and
were really on top of information as
fast as it was coming at them. A lot
of my job was to act as a producer,
following all the information and
then distributing it to our stations
appropriately. But, at the end of the
day, having our experienced report-
ers on the scene is what really
counted, because they are who we
leaned on heavily to always have
the latest information.”

That need for the latest informa-
tion wasn’t limited to those cover-
ing the story. “Whenever [ left the
station, I found that I wasn’t try-
ing to escape hearing about it,”
said Bertolucci. “In fact, it was
just the opposite. I wanted to read,
see and hear every detail I could
find. And that need to know was
true not only for the staff, but also

the community. This was one of

those events where people felt they
just couldn’t get enough informa-
tion. The listeners’ appetite for
knowing what was happening —
why, how, when, where — espe-
cially in the early hours and days
following the shootings, was insa-
tiable. And because we were pre-
pared, we could cover this event
with not only accuracy, but also
with a lot of humanity. 'm espe-
cially proud of that.”

No Comparison

KHOW Program Director Jeff
Hillery has had a career in news that
has taken him to cities like L.A.,
Dallas and San Diego, where he’s
covered other big news stories.
“This was different,” he said. “I've
covered fires and earthquakes in
Southern California, but I've never
experienced any event of this mag-
nitude. [ can’t think of any story I’ve
covered that compares to this one.”

Hillery also praised the staff’s
cool as they covered the event. “Ev-
eryone here just came together as
a team even before we began to di-
rect the situation more specifically,”
he said. “Almost instinctively, they
all knew what to do.” Hillery says
that KHOW went from being a Talk
station to being a listening station.
“Callers needed a place to vent
their feelings, so that’s what we of-
fered,” he said. “We even set up a
special number where kids could
call in and talk about it, so we had
many of the students from Colum-
bine calling us to give their reac-
tions and opinions. I can tell you
that there were some very moving
moments on this radio station.”

KOA PD Don Martin, while
also praising the station’s experi-
ence at covering big events and in-
ternal pre-crisis planning, said that
no amount of rehearsal could ever
really prepare a station for an event
like Littleton. “I don’t think that
even a championship team like the
Broncos practices at game-level in-
tensity every day,” said Martin. “So
although our team has had some
pretty good practice at covering
major breaking news events, this
one was on a whole new level for
everyone involved. It was tough to
cover this story for even the most
hardened news veterans. But I can

66
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I am extremely proud of the job that our entire
staff did on a story that | truly wish they’d
never had to cover.

—Lee Larsen

say that our planning in advance
and knowing who all our people are
and what each one is capable of
really paid off.”

When The Adrenaline
Wears Off

Anyone who has done any time
in a newsroom knows that when a
story of this magnitude breaks,
there’s nobody clock-watching,
very little time for sleep and lots of
coffee consumption day and night.
But coffee and adrenaline don’t last
forever. “When you cover a trage-
dy of this sort, opviously you are
working pretty much on adrena-
line,” said Larsen. “But there is a
secondary wave of emotion that
comes along later. It took several
days before we began to see some
of the fatigue and genuine sadness
in the eyes of our people as they fi-
nally began to reflect on all that
they’d seen and on all that they had
reported to the community.”

Bertolucci. who is a broadcaster
and a mom, said she'd not seen
anything like this story in her ca-
reer. “I was at KGO in San Fran-
cisco when the earthquake hap-
pened a few years ago, and that was
certainly a major event.” she said.
“But I've never before seen veter-
an news reporters, including my-
self, literally break down and cry.
Even now we don’i call it ‘the sto-
ry.’ It is the Columbine tragedy, be-
cause to simply call it a story min-
imizes what happened here. A
week after the shootings 1 went out
to the memorial at the high school
because [ just felt a need inside of
me to go there. [ needed to see what
I'd been hearing about and report-
ing on for myself. I don’t think
there was anyone here who was not

>

touched in a profoundly personal
way by this horrible event.”

Martin had his own personal
connection to the tragedy. “I’ve
been reporting on high school
sports in this town for over 16
years,” he said. “I’ve been inside
Columbine High many times, do-
ing basketball games and speaking
to students in media classes. Every
sporting event you went to there
was just packed to the rafters with
cheering parents and kids. In fact,
my wife and I have many times dis-
cussed wanting to move to Little-
ton so that our daughter could grow
up and go to Columbine. It’s al-
ways been the kind of school you'd
hope your kids could attend.”

Hillery said it really didn’t hit
him hard until he got home to his
family that first night. “As broad-
casters, it’s our job to stay calm and
rational while we're reporting on
the event,” he said. “But this one
really touched all of us personally.
I've never seen anything like it; it
was just so emotional and gut-
wrenching. I saw hardened police
veterans in tears and watched expe-
rienced newspeople begin to lose it
as they were overcome by grief. In
fact, one of our talk hosts confessed
to me that, as he was driving home
that first evening, he was so over-
come by it all that he began sob-
bing uncontrollably while waiting
at a stoplight. This was truly a
tough story to cover.”

But perhaps the most poignant
remark on the Columbine High
School massacre came from Lars-
en, who summed it all up when he
said, “I am extremely proud of the
job that our entire staff did on a sto-
ry that [ truly wish they’d never had
to cover.”

Now heardon
KLSX FM - Los Angeles

Live 10p-1a pst

Topic driven - Caller intensive FlSH ER
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12+ WINTER 99 ARBITRON RESULTS

Dallas-Ft. Worth

Owner Fa’'98 Wi'99 ‘

KKDA-FM (Urban) Service 64 6.8
KHKS-FM (CHR/Pop) Chancellor 7.3 6.3
WBAP-AM (News/Talk) ABC 53 54
KSCS-FM (Country) ABC 50 50
KVIL-FM (AC) Infinity 46 4.8
KEGL-FM (Rock) Jacor 43 44
KZPS-FM (Cl. Rock) Chancellor 3.8 4.1
KLTY-FM (Religious) Rodriguez 3.1 3.8
KDMX-FM (Hot AC) Jacor 42 37
KPLX-FM (Country)  Susquehanna 4.2 3.7
KRLD-AM (News/Talk) Infinity 36 3.5
KTXQ-FM (Oldies) Chancellor 36 3.3
KDGE-FM (Alternative) ~ Chancellor 2.7 3.1
KLUV-FM (Qidies) Infinity 3.4 3.1
KDAI-FM (NAC/SJ) Infinity 3.2 34
KYNG-FM (Country) Infinity 23 2.6
WRR-FM (Classical) City/Dallas 2.8 25
KTCK-AM (Sports) ~ Susquehanna 3.2 2.1
KRBV-FM (Urban AC) Infinity 24 20
KKZN/KXZN (AdultAlt) Susquehanna 1.3 1.7
KBFB-FM (AC) Chancellor 2.0 1.6
KHCK-FM (Tejano) Heftel 1.1 15
KDXX-A/F (Spanish AC) Heftel 13 14
KESS-AM (Reg. Mex.) Heftel 1.3 1.2 |
KHVN-AM (Gospel) Infinity 1.2 1.2
KKLF/KLIF (News/Talk) Susquehanna 16 1.2
KKDA-AM (Urban/0) Service 714
Seattle-Tacoma

Owner Fa ’'98 Wi’99
KIRO-AM (News/Talk) Entercom 49 56
KUBE-FM (CHR/Rhy) Ackerley 6.0 55
KBSG-A/F (Oldies) Entercom 4.6 50
KMPS-FM (Country) Infinity 55 46
KBKS-FM (CHR/Pop) Infinity 4.8 44
KNDD-FM (Alternative) ~ Entercom 3.6 4.4
KISW-FM (Rock) Entercom 35 441
KPLZ-FM (Hot AC) Fisher 3.5 4.1
KIXI-AM (Nostalgia) Sandusky 3.8 4.0
KRWM-FM (AC) Sandusky 3.1 3.8
KVI-AM (Talk) Fisher 4.3 36
KHHO/KJR-AM (Sports) ~ Ackerley 2.1 35
KING-FM (Classical) Beethoven 3.8 35
KOMO-AM (News/Talk) Fisher 41 3.3
KWJZ-FM (NAC/SJ) Sandusky 3.8 3.3
KLSY-FM (AC) Sandusky 4.7 3.2
KIRO-FM (Talk) Entercom 26 3.0
KJR-FM (Cl. Hits) Ackerley 34 29
KZOK-FM (CI. Rock) Infinity 3.4 29
KMTT-FM (Adult Alt) Entercom 3.0 238
KYCW-FM (Country) Infinity 21 25
KNWX-AM (News) Entercom 16 1.9
KCMS-FM (Religious) Crista 15 1.8

Tampa-St. Petershurg

Owner Fa'98 Wi'93
WDUV-FM (B/EZ) Jacor 85 89
WQYK-FM (Country) Infinity 56 6.5
WFLZ-FM (CHR/Pop) Jacor 65 6.2
WFLA-AM (News/Talk) Jacor 66 59
WWRM-FM (AC) Cox 41 52
WXTB-FM (Rock) Jacor 56 5.2
WGUL-A/F (MOR) WGULInc. 39 49
WLLD-FM (CHR/Rhy) Infinity 5.6 4.9
WRBQ-FM (Country) Cl.Channel 42 47
WTBT-FM (CI. Rock) Jacor 52 42
WSSR-FM (Hot AC) Cl. Channel 3.3 39
WSJT-FM (NAC/SJ) Cl.Channel 3.0 35
WAKS-FM (Hot AC) Jacor 29 32
WCOF-FM (Cl. Hits) Cox 23 341
WFJO-FM (Oldies) Cl.Channel 39 29
WSUN-FM (Oidies) Cox 26 27
WYUU-FM (Oidies) Infinity 26 23
WHPT-FM (AduftAlt) ~ Cl.Channel 2.2 2.0
WRBQ-AM (Urban AC) ABC 11 12
WZTM-AM (Sports) Cl. Channel 1.3 1.0 |

Houston-Galveston

Owner Fa'98 Wi'99 |
KBXX-FM (CHR/Rhy) ~ Cl.Channel 6.8 7.7
KDDA-FM (AC) Chancellor 71 6.2
KRBE-FM (CHR/Pop) Susquehanna 6.8 5.7
KILT-FM (Country) Infinity 50 55
KMJQ-FM (Urban AC)  Cl.Channel 5.8 5.0
KLTN-FM (Reg. Mex.) Heftel 56 4.9 ‘
KTRH-AM (News) Chancellor 4.5 4.1
KLDE-FM (Qldies) Chancellor 34 39
KTBZ-FM (Alternative) Jacor 44 39
KHMX-FM (Hot AC) Jacor 46 38
KPRC-AM (News/Talk)  Cl.Channel 3.0 3.7
KLOL-FM (Rock) Chancellor 3.8 36
KKRW-FM (Cl. Hits) Chancelior 32 34
KBME-AM (Nostalgia) ~ Chancellor 1.9 2.6
KIKK-A/F (Country) Infinity 2.8 26
KJOJ/KTIM (Oidies)*  Cl.Channel 1.2 25
KKBQ-FM (Country) Chancellor 33 25
KOVA/KOVE (Spanish AC) Heftel 15 24
KQQK-FM (Tejano) El Dorado 2.1 22
KILT-AM (Sports) Infinity 1.9 17
KXTJ-FM (Reg. Mex.) ElDorado 1.1 11
KSEV-AM (News/Talk) ~ Cl.Channel 1.0 1.0
* Until January 1 was (CHR/Rhythmic) with
WTJM-FM using KHYS-FM calls

Nassau-Suffolk

Owner Fa’'98 Wi'99
WXRK-FM (Alternative) Infinity 54 6.6
WALK-FM (AC) Chancellor 58 5.3
WHTZ-FM (CHR/Pop)  Chancellor 5.4 4.4
WLTW-FM (AC) Chancellor 43 44
WBLI-FM (CHR/Pop) Cox 42 42
WCBS-AM (News) Infinity 4.0 42
WCBS-FM (Oldies) Infinity 45 3.7
WGSM/WHLI (Nostalgia) Barnstable 2.8 3.6
WBZ0-FM (Otdies) Barnstable 2.7 3.4
WFAN-AM (Sports) Infinity 3.5 34
WBAB/WHFM (Rock)* Cox 28 33
WABC-AM (Talk) ABC 3.0 30
WAXQ-FM (CI. Rock) Chancellor 2.1 2.9
WKTU-FM (CHR/Rhy) ~ Chancelfor 3.4 29
WDR-AM (Talk) Buckley 32 28
WQHT-FM (CHR/Rhy) Emmis 32 28
WINS-AM (News) Infinity 21 24
WQCD-FM (NAC/SJ) Emmis 24 24
WKJY-FM (AC) Barnstable 2.8 2.1
WTJIM-FM (Oldies)**  Chancellor 1.1 21
WPLJ-FM (Hot AC) ABC 26 20
WQXR-FM (Classical) NY Times 2.1 2.0
WNEW-FM (Rock) Infinity 1.3 1.8
WMJC-FM (Country) Barnstable 1.6 1.7
WDRE/WLIR (Alternat) Jarad 18 16
WLUX-AM (Nostalgia) LLMuti 1.9 15
WPAT-FM (Spanish AC) Heftel 1.0 15
WBLS-FM (Urban) InnerGity 16 14
WRKS-FM (Urban AC) Emmis 1.3 14
WSKQ-FM (Tropical) SBS 15 13
WWVY/WYNY (Country)*** Big City 4 10

* WBAB-FM signal was boosted to 6kw in
February

** Was Hot AC until December 4; changed calls
from WBIX-FM in March

*** WWXY-FM changed calls to WYNY-FM in late
December

SAME-DAY
RATINGS RESULTS

rronline.com

Miami-Ft. Lauderdale

Owner Fa '98 Wi’39
WEDR-FM (Urban) Chancellor 8.0 6.7
WAQI-AM (Spanish N/T) Heftel 44 53
WLYF-FM (AC) Jeff-Pilot 48 50
WPDW-FM (CHR/Rhy) Beasley 5.5 5.0
WAMR-FM (Spanish AC) Heftel 4.6 4.9
WKIS-FM (Country) Beasley 33 45
WHQT-FM (Urban AC) Cox 52 42
WHYI-FM (CHR/Pop)  Cl.Channel 34 3.8
WLVE-FM (NAC/SJ) Cl.Channel 3.7 36
WTMI-FM (Classical) Marlin 3.1 3.4
WXDJ-FM (Tropical) SBS 3.1 34
WFLC-FM (AC) Cox 29 33
WBGG-FM (Cl. Rock)  Cl.Channel 3.0 3.1
WCMQ-FM (Spanish/0) SBS 28 34
WMXJ-FM (Oldies) Jeff-Pilot 3.1 31
WQAM-AM (Sports) Beasley 3.1 31
WZTA-FM (Rock) Cl.Channel 35 3.1
WRMA-FM (Spanish AC) SBS 33 29
WRTO-FM (Tropical) Heftel 23 2.1
WIOD-AM (News) Cl. Channel 16 20
WJNA-AM (Nostalgia) Crystat 15 20
WINZ-AM (Talk) Cl.Channe! 1.8 1.9
WPLL-FM (AC) Cl.Channel 15 1.7
WQBA-AM (Spanish N/T) Heftel 1.4 1.7
WMBM-AM (Gospel) NewBirth 1.2 1.2
WFBA-AM (Span. Nost.) WRABr 12 11
WWFE-AM (Spanish N/T) Fenix 7 10
fe S e — =]
Phoenix
Owner Fa '98 Wi '99
KNIX-FM (Country) Buck Owens 5.7 6.0
KFYI-AM (News/Talk) Chancellor 53 56
KKFR-FM (CHR/Rhy) Chancellor 5.7 55
KESZ-FM (AC) Media Amer. 6.7 54
KUPD-FM (Rock) Sandusky 4.4 54
KTAR-AM (News/Talk) Hearst 4.5 5.2
KMLE-FM (Country) Chancellor 59 47
KOOL-FM (Oldies) Chancellor 4.3 4.2
KDY-AM (Nostalgia) Chancellor 3.6 4.2
KZZP-FM (CHR/Pop)* Jacor 4.6 41
KKLT-FM (AC) Hearst 3.0 3.9
KYOT-FM (NAC/SJ) Chancellor 41 3.6
KZON-FM (Alternative) ~ Chancellor 3.6 3.3
KDDJ/KEDJ (Alternat) New Century 3.9 3.0
KMXP-FM (Hot AC) Jacor 3.0 28
KDKB-FM (Rock) Sandusky 2.1 27
KSLX-AF (CI. Rock) Sandusky 25 24
KHOT-FM (Urban AC) Heftel 1.7 22
KPTY-FM (CHR/Pop) New Planet 22 1.9
KLNZ-FM (Reg. Mex.)** ZSpanish 1.2 16
KGME-AM (Sports) New Century 1.0 1.3
* Was Hot AC until March
** Was KWCY-FM (Country) until March 1
Pittshurgh
Owner Fa '98 Wi'99
KDKA-AM (News/Talk) infinity 11.9 13.7
WDVE-FM (Rock) Chancellor 7.3 8.3
WDSY-FM (Country) Infinity 82 7.1
WBZZ-FM (CHR/Pop) Infinity 54 59
WSHH-FM (AC) Renda 52 57
WXDX-FM (Alternative) Capstar 56 5.1
WWSW-A/F (Oldies) Chancellor 4.7 5.0
WJAS-AM (Nostalgia) Renda 6.0 441
WLTJ-FM (AC) Frischling 3.7 4.1
WAMD-FM (Urban) Sheridan 3.6 4.0
WRRK-FM (Cl. Rock) Frischling 32 36
WJJJ-FM (NAC/SJ) Chancellor 3.8 35
WZPT-FM (CI. Hits) Infinity 29 3.1
WDRV-FM (Hot AC) Capstar 35 29
WEAE-AM (Sports) Jacor 22 16
WORD-FM (Religious) Salem 9 13
WPTT-AM (Talk) Renda 12 13
WASP-FM (Country) HumesBr. 15 12
KQV-AM (News) Calvery 13 141

Atlanta

Owner Fa'98 Wi ‘99

WSB-AM (Talk) Cox 97 89
WSTR-FM (CHR/Pop) Jeff-Pilot 84 85
WVEE-FM (Urban) Infinity 104 85
WNNX-FM (Alternative)Susquehanna 52 5.9
WALR-FM (Urban AC) Midwestern 57 58
| WKHX-FM (Country) ABC 54 58
WSB-FM (AC) Cox 46 54
WPCH-FM (AC) Jacor 54 53
WKLS-FM (Rock) Jacor 44 49
WHTA-FM (Urban) RadioOne 45 47
WGST-A/F (News/Talk) Jacor 39 40
WFOX-FM (Oldies) Chancellor 37 35
WZGC-FM (Cl. Hits) Infinity 31 2.8
WYAY-FM (Country) ABC 29 25
WAMJ-FM (Urban/0) RadioOne 18 24
WJZF-FM (NAC/SJ) Cox 23 24
WAOK-AM (Religious) Inifnity 16 1.2

Minneapolis-St. Paul

Owner Fa '98 Wi'99
WCCO-AM (Full Serv) Infinity  10.7 10.4
KQRS-FM (Adult Alt) ABC 107 10.2
KDWB-FM (CHR/Pop) Chancellor 80 75
KEEY-FM (Country) Chancellor 81 69
KSTP-AM (Talk) Hubbard 51 6.6
WLTE-FM (AC) Infinity 62 6.0
KQaL-FM (Oldies) Chancellor 4.1 47
KSTP-FM (Hot AC) Hubbard 46 47
WXPT-FM (Hot AC) Infinity 45 46
KTCZ-FM (Adult Alt) Chancellor 3.5 37
KXXR-FM (Rock) ABC 30 37
WRQC-FM (Rock) Chancellor 21 24
KFAN-AM (Sports) Chancellor 2.7 2.3
KZNR/KZNT/KZNZ (Alternative)
ABC 26 21
KLBB/WLOL (Nostalgia) Cargil 17 20
Baltimore
Owner Fa'98 Wi ’99
WERQ-FM (CHR/Rhy)  RadioOne 96 9.7
WPOC-FM (Country) Jacor 6.8 6.2
WBAL-AM (News/Talk) Hearst 59 58
WQSR-FM (Qldies) Infinity 56 57
WWIN-FM (UrbanAC)  RadioOne 55 57
WLIF-FM (AC) Infinity 4.9 49
WIYY-FM (Rock) Hearst 4.3 4.4
WWMX-FM (Hot AC) Infinity 6.0 4.3
WXYV-FM (CHR/Pop) Infinity 3.5 38
WCAO-AM (Religious) Jacor 2.7 36
WHFS-FM (Alternative) Infinity 36 3.3
WOCT-FM (Oldies) Jacor 33 30
WCBM-AM (News/Talk)  M-10Br. 24 29
WPGC-FM (CHR/Rhy) Infinity 1.9 20
WHUR-FM (Urban AC) HowardUni. 15 1.8
WRBS-FM (Religious) Peter & John 1.8 1.7
WJFK-AM (Talk) Infinity 15 14
WWLG-AM (Nostalgia) M-10Br. 14 13
WWDC-FM (Rock) Chancellor 8 11
WKYS-FM (Urban) RadioOne 1.0 1.0
WRQX-FM (Hot AC) ABC 9 10
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Format Abbreviations
AC-Adult Contemporary, Adult Alt-Adult Alternative,
B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-
Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic
Hits, Cl. Rock-Classic Rock, Full Serv-Full Service,
Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle
of the Road, NAC/SJ-New AC/Smooth Jazz, Reg.

Mex-Regional Mexican, Spanish. AC-Spanish Adult
Contemporary, Spanish Con-Spanish Contemporary,
Span N/T-Spanish News/Talk, Spanish/O-Spanish
Oldies, Urban/AC-Urban Adult Contemporary, Urban-
| Urban Contemporary, Urban/0-Urban Oldies.

©1999 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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Scholarships

Continued from Page 1

her $5.000. which allowed her to
enroll at the University of Texas at
Austin.

“UT has so many resources.
especially in their radio-TV-film
department.” Baird told R&R.
“You're able to really see up-to-date
technology at this school versus a
smaller private college. where you
would only be discussing theories.
This decision to move down here.
and receiving the scholarship, have
really brought me a step closer to
my goals and my career.”

While attending class and doing
promotions for three stations in
Austin. Baird is applying for anoth-
er Bayliss scholarship — as well as
other grants and loans so she

e —
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can pursue her dreams for another
year.

Hers is a rare story on college
campuses these days. however.
There are an astounding 11.000 stu-
dents who graduate every vear with
broadcasting degrees. according to
Donna Williams. immediate past
President of the National Broad-
casting Society (which recently
merged with the International Ra-
dio & Television Society) and a
professor with St. Thomas Aquinas
College’s communications depart-
ment. Nowadays. tuition and other
expenses cun cost students anywhere
between $10.000-532.000 annually.
making the competition hot for the
handtul of scholwrships. fellowships
and internships available.

“Scholarships are vital.” Bayliss
Foundation Exec. Director Kit
Hunter Franke told R&R. ~The
students who are the most success-
ful at obtaining work when they
graduate are the ones who already
have been able to work as interns.
and have had their foot in the door
during their college studies.”

Radio’s JAMA

Every year. just before the spring
NAB conclave kicks oft. the Broad-
cast Education Assn. gathers in Las
Vegas for a payout. The funds
aren’t paid in coins. but rather 14
broadcasting scholarships. which
range from $1.250-55.000. Several
of them are sponsored by charita-
ble radio broadcasters, such as
Patrick Communications’ $2.500
Vincent Wasilewski award.

One notable philanthropist is
Westwood One Chairman Norm
Pattiz. a past BEA president who
has been very active in supporting
broadeasting’s academic communi-
ty. For instance. he backed the

foundation of the BEA's Journal of

Radio Studies. the industry’s first
scholarly publication. Pattiz sees
JRS. which premiered in February
'98 and is published biannually. as
a forum for research projects fund-
ed by BEA and the industry.

“We want to create a partnership
with the academic community that
teaches the students. and the indus-
try that employs these students. to
develop projects where everybody
benetits.” Pattiz told R&R. For in-
stance. one study by researchers at
North Dakota State University —
featured in the winter 99 issue of
the journal — looked at audiences’
use of radio for information about
natural disasters.

WW1's beneficence doesn’t end
there. The company also offers five
internships per year for students of
Southern Itlinois University's
Hollywood Studies Program. Pattiz
says that “a significant number”™ of

the more than two dozen collegians
who have interned at WW1's Cul-
ver City. CA headquarters now
have full-time jobs with the compa-
Ny, :
WW ' sister company, CBS.
also provides a number of opportu-
nities. most of them for minority
students. The company’s Career
Horizons Program for the United
Negro College Fund offers as much
as $100.000 annually for up to 25
internships/scholarships (consisting
of a summer internship followed by
scholarship funding during a stu-
dent’s junior or senior year). Last
summer one student worked in the
promotions department at WCBS-
FM/New York.

CBS’ nine-year-old scholarship
program for the Foundation of In-
dependent Higher Education pro-
vides 18 $2.500 scholarships per
year to minority and “economical-
ly disadvantaged™ broadcast jour-
nalism students. And last year the
company launched the Fred Friend-
ly Scholars Program. which offers
two to five $25.000 scholarships to
students studying broadcasting at
the Columbia Graduate School of
Journalism.

Will Roast For Tuition

Baird and up to 19 others like her
receive as much as $5.000 every
year thanks to the public humilia-
tion of the titans of radio.

The Bayliss Foundation has been
awarding the grants since 1985 —
a year after renowned broadcaster
Bayliss died in a car crash on the
way to the NAB convention —
through the annual Bayliss Media
Roast in New York. which raises
about $100.000 per year. The seed
money for the foundation was
raised by friends who joined Bayl-
iss on financial panels sponsored
by Carmel. CA-based consultant
Paul Kagan.

As with many of the scholarships
out there. qualified applicants must
be undergraduate juniors or seniors
or in graduate school and. of
course. studying radio (including
programming. announcing. engi-
neering or management). They
must have maintained a grade point
average of 3.0 or better. Past win-
ners include David Black. who is
currently teaching at Wisconsin
State University. where he is also
spearheading an effort to acquire a
broadcast license and tower for the
university.

Four of the Bayliss scholarships
are actually awarded by the Inter-
national Television & Radio Soci-
ety. which has been offering anoth-
er dozen scholarships — which
range from $250-$2.500 — for
nearly 30 years. The society also

Changes

Continued from Page 18

Records:  Universal/Motown
Records Group names Michael
Reinert Sr. VP/Business & Legal
Affairs ... Mary Moriarty be-
comes VP/Retirement Plans for
Sony Music Entertainment: SME
also appoints Steve Friedman VP/
International Benefits ... Rhino
bumps Dave Newberg up to VP/
Controller ... Alternative Distribu-

tion Alliance promotes Michael
Black to VP/Sales ... John Weak-
land becomes Assoc. Dir/A&R for
Columbia Records ... Van Wyckoff
is appointed Eastern Regional Sales
Dir. for Ryko Distribution.

Industry: Phil Ramone has been
named senior advisor to Lucent's
Internet music initiative ... 1171
Production Group signs Joel New-
man as music video director ... The
DMX Listening Room takes on Ed
Moloney as Exec. Producer.
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Molly Fink, (202) 429-5389

JimWilson, (888) 627-1266

CBS Foundation

How To Contact Scholarship Sources

For more information on the scholarships, fellowships and internships fea-
tured in this story, contact the following sources:

John Bayliss Broadcast Foundation
Kit Hunter Franke, (831) 624-1536

Broadcast Education Assn.
Judy Hawkins, (202) 429-3935

National Assn. of Broadcasters Education
Foundation & NAB Research Grants
Radio &Television News Directors Foundation

Dani Browne, (202) 659-6510

International Radio &Television Society

Helene Blieberg, (212) 975-3771

If you're interested in donating to the Tom Shovan Scholarship Fund,
please contactR&R's Barry O'Brien at (202) 463-0500.

offers 25 suminer fellowships.

The fellowship is an ideal forum
for nurturing prospective staffers.
The National Assn. of Broadcasters
Education Foundation offers an an-
nual summer fellowship with a sti-
pend of $3.000. Recipients. who
must design their own programs of
study. have worked in the past with
such Washington. DC-area broad-
casters as C-SPAN and TV sports-
caster George Michael.

Another NABEF fellow. who is
currently finishing her degree at
George Washington University.
used her to stipend to fund a study
of on-air decency. in which she in-
terviewed such radio luminaries as
G. Gordon Liddy and National
Public Radio’s Diane Rehm.

The NAB also promotes aca-
demic achievement through the
four to six_$5.000 research grants
its Research & Information Group
has awarded every year since 1967.
Grantees are often university facul-
ty. though graduate and undergrad-
vate students are invited to apply.
The studies funded often lean to-
ward television. but projects on
DAB and radio advertising have
been underwritten in the past. For
example. one of this year’s winners
was Cleveland State University's
Carolyn Lin. whose topic was “Pro-
gramming Localism via Online
Broadcasting.”

The Radio & Television News
Directors Assn. also bestows nine
undergraduate and seven graduate

scholarships on students interested
in broadcast news. In addition. the
organization gives away one $2.000
and six $1,000 fellowships and of-
fers two Capitol Hill news intern-
ships. in which interns work in the
Senate Radio-TV Gallery.

And coming down the pike is the
Tom Shovan Scholarship Fund.
named for the recently deceased
syndicator. which will benefit
broadcasting students at Emerson
College.

Up In Salary

Prospective broadcasters may be
inclined to ask. Do 1 really need to
plunk down S$120.000-plus for an ed-
ucation that | can get by sweeping the
floors of my local station and leam-
ing the ropes through osmosis?”

Williams says there’s no substitu-
tion for a higher education these days.
“There aren’t many Don Imuses left
in the world. If [stations] can hire a
person who's got a bachelor’s degree
for the same money that they would
pay someone from the Columbia
School of Broadcasting. why would
they hire the CSB studem?”

But. conversely. can they afford
the paltry starting salaries in broad-
casting if they have monthly student
loan installments? “Ultimately. peo-
ple have to be enterprising.” Pattiz
said. “"Part of that process of natural
selection is that you've got to figure
out how you're going to hold an
entry-level job. support yourself and
pay off loans. That's called life.”

Bloomberg “zzizzs”

Continued from Page 9

CD Radio, Susquehanna Offering Debt

atellite radio broadcaster CD Radio offered $200 million in securities
last week, consisting of senior secured notes due in 2009. The offering
comes only weeks after the NY City-based satellite broadcaster said that it
needed to raise another $250 million before it could begin service.
Meanwhile, Susquehanna Media is expected to sell $150 million next
week in senior subordinated notes. Proceeds from the sale will go toward
paying down debt, and to reimburse parent Susquehanna Pfaltzgraff fora
$117-million loan that went toward the media company’s employee stock
ownership plan. Standard & Poor's rated the offering “B." Susquehanna
Radio is a subsidiary of Susquehanna Media.
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Radio Kenobhis ‘Force’ The Issue

ith Star Wars — The Phantom

Menace opening in less than two

weeks, the radio promotions are
sprouting up faster than you can say “Han Solo.”
The world has two new Obi-Wan Kenobis,
thanks to radio, but it wasn't easy. When WRAL/
Raleigh offered $1,000 to a listener willing to
legally change his or her name, the county clerk
who had to approve the name change
adamantly stated he wouldn’t do it just so
somebody could win a contest. But
schoolteacher Jennifer Briggs (a true Star Wars
fanatic) convinced the clerk she was totally
serious about the name change — in fact, she
wound up donating the prize money to charity —
and Obi-Wan Kenobi became her official first
name on Monday (5/3). Meanwhile, KKRW/
Houston was set to bring its new Obi-Wan
Kenobi, 22-year-old Robert O'Sullivan, into court
Thursday (5/6) to make his name change official.

KHKS/Dallas morning driver Kidd Kraddick

found the two biggest Star Wars fans in Dallas,
who'd already been camping out for nine days to
be the first in line for Phantom Menace tix. He

| then gave them cash for 12 tickets each, plus a

few things to make their wait in line more comfy
— including a tent, recliners, a TV, a VCR, a
computer with Internet access, catered meals,
cell phones, etc.

What's your station doing to tie in with the
opening of Star Wars -— The Phantom Menace? ST
wants to know! E-mail jaxelrod @ rronline.com ...
we'll share the best of the bunch in coming issues.

Ciear Channel is making the best of a bad
situation in Oklahoma City, which was struck by
deadly tornadoes earlier this week. One of its
Country stations there, KTST, is known as “The
Twister” While ST hears the station doesn't plan
a moniker makeover in the wake of the storms, it
is teaming with co-owned competitor KXXY to
present a benefit concert for storm victims on
Monday night (5/10). As of Tuesday afternoon,
Doug Stone, Shana Petrone and the Great
Divide were already confirmed, with more
performers expected to sign on before
showtime.

» Man Killed In 4
DJ Kidnapping
WYAY/Atlanta middayer Dallas McCade was
kidnapped by her ex-husband, J.D. Wilson, late

Ben Avery, National Sales Manager
800 503 9993 or bavery@UPl.com

www.americanradiohistorv.com

The Reasonable [e}iT:}

Saturday night (5/1), but escaped and fled to a
neighbor’s house. Wilson followed her there and,
unabie to find her, held two young men hostage.
About 10 minutes after police arrived, Wilson
shot one of the men, an 18-year-old high school
senior, to death and wounded his younger
brother. McCade, who had been hiding in a
closet, escaped unharmed.

Longtime KNIX/Phoenix GM Michael Owens
resigns, saying he’ll leave once Jacor completes
its purchase of the station. In a memo, Owens
told staffers, “This has been a difficult decision,
but ... this is the right time”

Even as America’s POWs come home from
the Kosovo conflict, radio personalities are
heading toward the war zone. WLS/Chicago ND
Steve Scott was set to arrive Wednesday (5/5)
aboard the U.S.S. Theodore Roosevelt to
broadcast live, firsthand reports, including an
overnight stay at an Albanian refugee camp.
Syndicated talker Doug Stephan is taking the
concept one step further, broadcasting his show
from refugee camps all next week (5/10-14).

Meanwhile, stations stateside continue to
show their support for the Albanian refugees.
WAAF/Boston jocks Rocko & Birdsy hoisted a
Yugo 100 feet into the air and camped out until
$25,000 was raised for the Kosovo Refugee
Relief Fund. On Monday, after the goal was
reached, the car was dropped on an effigy of
Yugoslavian President Slobodan Milosevic.

KZHT/SLC's Jacor heritage certainly shone
through after the station tied for first place in the
winter '99 Arbitrons. PD Marc Summers and
personalities Frankie C, DB and Kelly Taylor
donned life jackets and stopped by the offices of
rival KQMB, which dropped to 11th in the
ratings. During the visit, they passed out Jacor
employment applications while a violinist played
the Titanic theme!

> It’s Miller Time ... Off 4

KBEQ/Kansas City morning personality
Randy Miller was off the air last week, serving a
three-day suspension. While no one from the
Infinity Country station would comment, the
unpaid vacation was due at least in part to his.
repeated violation of FCC regulations

Continued on Page 28

WHERE CAN YOU GET NEWS GATHERED
TODAY BY BROADCASTERS FOR

BROADCASTERS?

Answer: Not from the service owned by newspapers,
that's for sure!

NEWS*WEATHER*SPORTS*BUSINESS*FEATURES

iT'S ALL THERE WHEN YOU NEED IT: FROM UPI
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"We've had a lot of people
coming in and asking for
her record already. To have an
artist that people get attached
to that quickly is pretty special.
People are reacting.”

Chris Nadler, East Coast regional director, Sam Goody/Musicland
(Biltboard, 5/8/99)

WModern Rock /ARA

IMPACT DATE: MAY 11

Windbujp
212.251.9665

The first single from the debut album Figure 8, in stores June 15
Produced by Tony Berg www.juliadarling.com
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Continued from Page 26

concerning airing phone calls without the callers’
authorization. The KC Star, on the other hand,
speculates this could be either a gambit by Miller
to get tossed or a play by the station to squeeze
him out.

Attorneys for former WMVP/Chicago
personality Keith Van Horne petitioned the U.S.
Supreme Court for a ruling in the former
Chicago Bear’s suit against Mancow Muller and
Evergreen Media, the Chicago Sun-Times .
reports. Specifically, Van Horne wants the high
court to overturn a decision last December ruling
that Evergreen was not “negligent and reckless”
in hiring Mancow at WRCX. The rest of the
defamation lawsuit, stemming from a '94 incident
at the '"MVP & 'RCX studios, goes to trial next
March 15.

Mancow also got a slap on the wrist from
Arbitron, which flagged him in the winter book for
remarks he made about playing “some stupid
jingle ... so you remember my name, so you
write it down in the ratings book, and | continue

to work”

Radio Unica strikes a deal with the NBA for
the Spanish-language radio play-by-play rights to
the league’s championship series this season
and next, as well as for next year’s NBA All-Star
game. In an interesting twist, the deal also calls
for NBC-TV to use the network’s coverage as the
Spanish-language SAP channel audio, and it will
also be cybercast over the league’s official

As Marv Would
Say, ‘Siiiiiiil’

| NBA.com website.

’ PROMO ITEM OF THE WEEK — With the

| release of "Look at Me” imminent, Geri Halliwell
begins her post-Spice promo push with a postcard |

) collection showing her in various poses that re-
veal her as a Madonna-type fashion chameleon.
Or maybe she’s trying to re-enact that Meredith
Brooks song....

Rumbles, Pt. 1

* WGZB-FM & WMJM/Louisville GM Connie
Balthrop departs to “take on another task in Pitts-
burgh” Blue Chip Broadcasting VP/Prog. Tony
Fields assumes interim GM duties.

* WZTM/Tampa’s Sports format signed off last
Friday (4/30), prior to its takeover by new owner
Mega Communications. Infinity’s crosstown WQYK-
AM picks up the “Team” moniker and some of the
*ZTM hosts, aithough Clear Channel shifts The Jim
Rome Show to co-owned WDAE . WZTM will adopt
a Spanish-language format.

» AlsoinTampa: ABC flipped Urban AC WRBQ-
AM, which it acquired from Clear Channel last Feb-
ruary, to its Radio Disney children’s format.

* WDJX/Louisville OM C.C. Matthews exits.

* KDOT/Reno, NV OM/PD/morning man Rob
Williams resigns, effective May 14.

» Doc Holiday succeeds Craig Parker as Hot
AC KKYS/Bryan, TX's GM.

* As KZSN/Wichita changes hands from Triath-
lon to Capstar, the following changes will take place:
Tim Link becomes GM, Jack Oliver OM, Pat Moyer
remains PD, and Dan Holiday stays as MD. The
airstaff remains intact.

» KIQI/SF APD/MD Mark Carlson is named Dir./
Programming & Ops. for New Northwest Broadcast-
ers’ Anchorage, AK cluster.

* WOKQ/Dover-Portsmouth, NH names Mark
Ericson OM, Mark Jennings PD and Dan Lunnie
APD/MD.

» Former WSEN/Syracuse Promotions Mgr.
John Carucci joins CHR/Rhythmic simulcast
WOWB & WOWZ/Utica, NY as PD.

* Hot AC WBAM-FM/Montgomery, AL morning
co-host Trish Carpenter returns to the PD chair as
Robert Eifman departs.

* WKLR/Richmond Programming Asst. Henry
“The Bull” DelToro is named PD/afternoon driver
atWOBR/Nag's Head, NC.

= Arbitron Atlanta Sr. AE Julian Davis takes on
additional responsibilities as the company’s Dir./
Urban Radio Mktg.

* WKXW (New Jersey 101.5)/Trenton, NJ PD
Leigh Jacobs joins Critical Mass Media as Ad-
vanced Strategic Analyst for CMM's MentalWeap-
onry team.

+ KDUK/Eugene, OR PD Paul Walker adds sim-
ilar duties at co-owned Oldies KODZ, where morn-
ing host Andy Manuel is upped to APD.

« Jose Pino is namedVP/Sales at Talk America
Radio Nets. Pino was most recently an AE at
WBCN/Boston.

Condolences to family and friends of KLDE/
Houston personality Steve Lundy, 56, who died
last weekend. Lundy’s radio career included
stops at WNBC/NY, WLS/Chicago, KRLA/L.A.,
KFRC/SF and KILT/Houston.

Just six weeks after learning he had
leukemia, artist manager Howard Lowell
succumbed to the disease Tuesday morning.
Lowell had guided the careers of Boney James
and the Braxton Bros., among others.

Continued on Page 30
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Email: hooks@hooks.com
hooksunlimited@compuserve.com
http://www.hooks.com

FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155

-~ Rumbles, Pt. 2

« Ellen Strahs Fader joins Big City Radio as
VP/Investor Relations.
I ¢ Media Sports, the parent company of syndica-
tor Radio Shows, names Don Caughron CFO.
I * Look for Gavin COO Bob Galliani to exit ef-
fective June 1.
* Former KAZR/Des Moines afternoon driver
Ryan Castle joins KXXR/Minneapolis as Asst. PD/
l MD. He replaces Josh Bitney, who joins the sta-
tion’s morning show.
* Former KUMX/New Orleans PD Kandy Klutch
joins KSLZ/St. Louis as MD/middayer, replacing
’ Rich Stevens.
* WXTB/Tampa Programming Asst. Brian Bill-
er is promoted to MD.
¢ KHTE/Littte Rock MD Peter“Top™ Gunn adds
MBD duties for co-owned Alternative KLEC.

« WPXY/Rochester, NY MD Mike Danger adds
APD stripes.

* KZZE/Medford, OR afternoconer Marty
McGuire becomes MD as Jenifer Wilde focuses
on her Promotion Dir. position.

« WMEE/Ft. Wayne nighttimer Boomer segues
to afternoons and assumes MD duties.

» WTGF/Saginaw, MI MD/air personality Tom
Grimm drops music duties. Music calls will be tak-
en by PD Mark McGill or APD Juti Jay.

» KBTE/Corpus Christi, TX nighttimer Oscar
Rene adds MD duties for KBTE and co-owned Pop/
Alternative KKPN.

* KHKI/Des Moines PD Wes McShay takes over
MD duties from J.C. Watker, who will concentrate
on the morning show.

' ¢ Thirteen-year WTUE/Dayton morning team

’ Kerrigan & Christopher have split, as Christopher
Geisen’s contract was not renewed. WBWN/Bloom-
ington, I's Kevin Bessler replaces Geisen.

| » Homerun Radio Exec. VP/Creative Bruce
Goldberg joins Hot AC WPLJ/NY as Exec. Pro-
ducer of Scolt & Todd in the Morning.

‘ Continued from Page 28

’ Convention '99 Notes ‘

An R&R Industry
Achievement Award nominee for
Oldies Personality of the Year was
inadvertently omitted from the
| official ballot. If you received an
official ballot, you'll receive a
supplementary ballot with this
week's R&R. Simply follow the
instructions on the
supplementary ballot, and your
vote will be counted. Also, KCBS-
| FM/L.A. afternoon personality
| Bob Coburn wasn’t mentioned as a candidate for

" Records

* Ron Alexenburg is named Sr. VP of the res-
‘ urrected Philadelphia international Records (home
of those immortal Philly soul records of the '70s).

* Work Group VP/Promo Pam Edwards lands a
senior management post at John Kalodner’s Por-

| trait Records. Edwards, who starts her new gig on
May 24, will soon retocate 1o NY.

« Is Virgin restructuring its rock and alternative
departments? Will Sr. VP Michae! Plen be adding
another“ray” to the department?

* World Domination founder Dave Allen exits the
label to become President of Koch International’s new
imprint, Twenty 14.com Records. Joining himis former
Red Ant Nat'i Dir/Alternative Promo Christopher
Allen, who will handle promo and A&R duties.

* Sub Pop COO John Schuch and Head/A&R
Jason Reynolds exit. Look for Megan Jasper to
be elevated to GM, Jenny Hayo to segue from col-
lege radio rep to A&R, and Kristen Meyer to move

‘ to product management from promotion.
* The NY Daily News reports that German label Edel
is looking at buying Walter Yetnikoff's Velvel Records.
*» Tri-State Promotions nabs Platinum Music’s
Tom Evans.

Bob Coburn

www americanradiohistorv. com

TREET TALK-

* Jeffrey Marcus named Chancellor Media Pres./CEOQ.
* Thomas Mottola elevated to Pres./CEO of Sony
Music.

Steve Ellis boosted to Mercury Records Sr.VP/
Promo.

Dan Savadove selected as WIOQ/Philly VP/GM.
Jeff Kelly joins WYUU/Tampa as PD.

v

Tom Olson promoted to Pres. of Katz Corp.

Stu Cohen elevated to WB Sr. VP/Promo.
WaltTiburski named VP/GM of WERE & WNCX/
Cleveland.

Chris Kampmeier chosen as WYNY/NY PD.
Dayna Monroe tapped as Programming Asst. at
KFMB-FM/San Diego.

v

Kevin O'Grady selected as Pres./GM of WYTZ/
Chicago.

Vic Bremer boosted to Dir./News & Programming
for WBBM/Chicago.

Pat Evans accepts the KGO/SF PD gig.

Elvis Duran upped to WIOQ/Philly PD.

v

* Ted Jordan appointed VP/GM of KOAI/Dallas-Ft.
Worth.

Connie Balthrop becomes WBZ/Boston Station Mgr.
Jeff Sattler tapped as KIOI/SF PD.

Steve Davis recruited as PD for WWSH/Phila-
delphia.

Tim Maranvitle made Asst. PD at KWSS/San Jose.

v

Marty Greenberg promoted to Pres. of ABC-FM
Radio Stations.

Billy Brill appointed Nat'l Promo Dir. for
Phonogram/Mercury Records.

Frazer Smith joins KLOS/L.A. for weekends.

4

Famous Lost Words: | don't really care what the
audience thinks about the station, | care much more
about how they feel/about it.” — then-KIIS/L.A.PD

. Chuck Blore '

Classic Rock Personality of the Year, nor was KGB-
FM/San Diego as Classic Rock Station of the Year
— both of those candidates are on the official ballot.

We hope you can make it to the Promotion
and Marketing session at R&R Convention '99,
but even if you can't, your station can be
represented! The session focuses on outdoor
advertising, and we'd like you to submit your
station’s ads for review by our panel of experts.
Send billboard minis, a one-sheet of the artwork
or clear photos of your boards to Jeff Axelrod at
R&R, 10100 Santa Monica Blvd., Fifth Floor, Los
Angeles, CA 90067.

a

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com
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“What's My Age Again?”

WFNX

WZAZ
WEND
WPBZ
WLRS
WXEG
WRAX
WWDX
WGMR

=

L

TOP 5 PHONES -
KROQ WXRK 99X Q101 KNDD KWOD

LIVE105 91X KEDJ KRAD WHTG KFTE
KXTE WWCD KJEE WBTZ WMAD KXPK

from the album Enema of the State, in siores June 1st
Produced by Jerry Finn Mixed by Tom Lord-Alge Management: Rick Devoe M-CA
www.blink182.com www.mcarecords.com o©1999 MCA Rzcords, Inc. [TLIE,
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SOUND DECISIONS

Online Consumers Are Ready To Download Music

The Future Of Digital Downloads

[ Study says PC-compatible players, high-speed web access will spur new technologies

Digital music downloading will grow into a $1.1-billion
ancillary revenue stream for the record industry by 2003. That’s
the conclusion of Forrester Research, a highly regarded 15-
year-old research firm that specializes in analyzing technolo-

gy and Internet trends.

Forrester’s report — titled “Vir-
tual Music Rocks™ and based on
surveys of 6,700 North American
Internet users and interviews with
artists and executives from both
major and indie record labels — is
both chilling and promising. On
one hand. in the near term it pre-
dicts the continued explosion of il-
legally downloaded music, courte-

sy of the skyrocketing popularity of

MP3. On the other hand, the report
also foresees that the record indus-
try will eventually come to grips
with the market and turn pirates
into paying customers as down-
loading music over the web be-
comes a normal purchase, just as
buying records at CDNow and
Amazon.com is today.

Forrester predicts the download
market will evolve in the following
way (see the On-Line Evolution
chart): The current period of readi-
ly available pirated music will seg-
ue into a two-year period in which
labels learn how to promote in-
creased downloading of secure rep-
ertoire. That will eventually will
give way 1o a commercially viable
and technically feasible market that
will represent almost 7% of total in-
dustry revenue. Forrester believes
indie labels will lead the charge by
feeding millions of content-hungry
consumers who by then will own
portable, PC-compatible music de-
vices like Diamond Multimedia’s
Diamond Rio.

Outlined below are the highlights
from “Virtual Music Rocks.” I've
broken down the report into three
sections: First, an overview of the
current “customer base™; second, a
synopsis of what content providers
and web destination sites are doing;
and finally, what lies ahead.

Despite the lightning-quick de-
velopments that are transforming
the Internet, Forrester’s observa-
tions provide an insightful overview
of what's taking place and how the
record industry can capitalize on
music on the web.

The Customer Base
Currently Forrester estimates
there are about 2 million online
consumers who regularly download
music digitally. most of it free or

pirated repertoire. The majority of

these music surfers have a cable
modem or high-speed university-
based Internet access. By early
2001 that customer base will hit
over 3 million — but it will explode
to 22 million by 2003. as high-
speed broadband cable and telepho-

ny penetration rates increase.

Concurrent with development,
says the researcher, will be the rap-
id consumer acceptance of portable
music players like the Diamond
Rio, a $200 piece of equipment
similar in size to the Sony Walk-
man that allows users to download
music in the MP3 format via a PC.

Sales of these devices are poised
to explode in the years ahead, says
Forrester, as smaller hardware mak-
ers Creative Labs, Logictech and
lomega release competing players.
The huge multinational consumer
electronics giants such as Samsung
and Sony are expected to release
their models by Christmas. As new
and improved players are intro-
duced and prices decline, Forrester
predicts sales of such devices will
reach 20 million per year withir the
next five years.

For the next couple of years MP3
will remain the preferred down-
loading technology because of its
inclusion in shareware vendor
Nullsoft's Winamp (which helped
fuel the MP3 phenomenon). Real-
Networks® G2 Player and
Microsoft’s Windows Media Player.
All told. the universe of MP3-
capable users currently totals
around 60 million. estimates Forrester.

Given that head start, Forrester
believes other proprietary software
makers such as Liquid Audio and
a2b music — which aren’t MP3-
compatible — “won’t succeed with

consumers over the next two
years.” However, in later years
“both will finally succeed in persuad-
ing major labels to release promotional
tracks. Heavily promoted hit music at
well-known sites will steal the spot-
light from obscure and inconvenient
MP3 offerings.” Both software mak-
ers will then become a force, as they
team with the labels to promote and
release secure repertoire.

Piracy. however, won't disappear.
Forrester notes, “Industry group
[the] RIAA, successful at curtailing
pirate websites. won’t be able to
shut down music newsgroups or
file transfer protocol (FTP) servers.
These anonymous online archives
and e-mail discussion groups ap-
pear and disappear overnight like a
Prohibition speakeasy. Pirates who
post full-length albums to a news-
group or simply send the music file
in an e-mail reply to the sender are
beyond the reach of the law.”

Content Providers &
Destination Sites

During the pirate and promotion
eras (see the Online Evolution
chart), Forrester foresees indepen-
dent labels like Rykodisc and
SpinART leading the download
charge and taking the most risks.
With the majors holding back be-
cause of bandwidth constraints.
customer service obstacles and da-
tabase challenges, the download re-
tail market “won’t make the grade™
until 2002 at the earliest, the report
says.

In the meantime, “With more
than a year of promotional experi-
ence, independent artists and labels
will flood the web with promotion-

Have you ever purchased
CDs online?

Would you consider
purchasing music digitally?

NO
59%

Not Sure ¢

0,
Lz " Yes

40%

» No
Yes 2%
£\

34%

'. Not Sure
39%

Source: Forrester
Research Inc.

al tracks. Their subsequent experi-
ments with paid-for downloads will
reveal consumer preferences for
non-album song packaging and vari-
able pricing ... These mini-albums
will mix and match a half a dozen
songs from varied artists, include
[promotions like] concert ticket cou-
pons and cost less than $10.”

As for the current state of down-
load destination sites, Forrester
says most websites are “disorga-
nized, and popular content is ab-
senl.”” Most music sites offer free
tracks from unknown artists. and
revenue from digital sales “is neg-
ligible.”

Traditional brick-and-mortar
retailers and their online counter-
parts won’t “commit meaningful re-
sources to music downloading un-
til recognizable titles are released
by the major record companies.”

Eventually, both content provid-
ers and the destination sites will
work out the kinks. Intellectual
property questions will also be
solved, says Forrester, with compa-
nies such as Audiosoft (“Backof-
fice™) and Intertrust (“DigiBox™)
“offering rights management that
works.”

At that point. says Forrester, the
major labels will begin playing
the game with a vengeance and
“go straight to high-traffic portals
like Yahoo! and Broadcast.com
with their new-release promo-
tions. With fulfillment available
from back-end distributors like
Valley Media and Alliance Enter-

Online Evolution

Online CD sales

| Digital download
| sales
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$6,695 Oniine CD Sales

$15,392 Total U.S. Music Sales
Instaued base of dlgutal playback devnces in the Unlted States (mitlions)

Download Sales

32 Download Players
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tainment, portals will dabble in
both physical CD sales and down-
loads. Online retailers like CD-

Now and radio sites Iike
Spinner.com will become hubs.
2003 & Beyond

This is where the report really
gets interesting and. not surprising-
ly. more speculative. Forrester
writes. “With two years of promo-
dional experience and a broad user
base, major record companies will
finally make albums available for
download. As the majors use the
web to cut artist development costs,
indie labels will become an efficient
and profitable farm system. Digital
delivery will grow to $1.1 billion in
the U.S.. augmenting rather than
cannibalizing sales as consumers
buy new titles and choose to replace
older ones instead of painstakingly
[downloading] them one at a time.”

Forrester’s report also offers an
action plan. Here are a few of its
conclusions:

* The major record companies
“should put piracy in perspective”
and partner with technology com-
panies rather than sue them. "Dig-
ital delivery will fragment the al-
bum into dozens of new products
— singles, minititles and compila-
tions. Developing product lines and
cost-effective [and variable] pricing
will be the biggest challenge.”

« -Since, as the report stresses. the
next few years will be all about pro-
motion, “Indie labels and artists
should consider the web a nightclub
stage and play their hearts out with
song after promotional song. They
should offer exclusive downloads
and promotional giveaways to web
communities like iVillage and Geo-
cities. While they won't get rich this
way. there's no cheaper, more effec-
tive way to build an audience.”

* Music retailers must remodel
stores and sites and “‘integrate the
web into their overall business. In
the promotion era. simultaneous
online and in-store promotions will
drive traffic and CD sales in both
channels. As paid downloads pick
up. retailers need to reconfigure
stores to put automated [music] dis-
pensing machines front and center.
Customers with digital players will
buy on impulse.”

« Vendors should build alliances
with key portal sites. “These new-
comers have deep pockets, but shal-
low knowledge of the music busi-
ness. Instead of wrangling for today’s
download revenue scraps, vendors
should lock in Lycos and Excite for
digital delivery technology and mu-
sic industry consulting services.”
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THE FIRST HIT SINGLE FROM THE MOST
ROMANTIC SOUNDTRACK OF THE SUMMER
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#£ 7 in 18 countries! Over 5 million singles sold! A global phenomenon!

() boyzone g

no matter what

Performance of "No Matter What" on The Rosie O'Donnell Show - May 26

A hit in the following countries
UK: #1! Record Of The Year (ahead of Celine, Cher,
Backstreet Boys, Spice Girls, etc) Biggest phone
poll in history. Over 1 million votes in 45 minutes,
over 30% total for Boyzone. 1.5 million copies sold!
in its first week, “No Matter What" sold 293K, the
highest total for any single in any week in all of 1998.
Germany: #1! 1,000,000 sold! Holland: #1 for six
weeks! Over 500,000 sold! freland: #1 for eight
weeks! Norway: #1 for seven weeks! Belgium: #1
for four weeks! Sweden: #1! Denmark: #1! New
Zealand: #1! Switzerland: #2! Austria: #3!
Australia: #3 and rising!

EZxecutive Producers: Jim Steinman & Andrew Lloyd-Webber

‘[f’ res ““No Matter What' is one of the best records I've heard
: this year. | couldn't wait to put it on the air... Already an
add at WAKS!” .

- Mason Bixon/WAKS Tampa

Also includes songs from
98°, Elvis Costello, Steve Poltz, Shania Twain & more.

Fr the creators of “Four Weddings And A Funeral” !
s ® A o= % i

a J U 9 ‘ L ;
Wide film release - over 2,000 screens - on May 2 §

0

www,.polygram-us.com/boyzone mgvrem %
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SOUND DECISIONS.

Columbia Gets ‘High’ On Multiformat Aimplay For Bachman

The tide looks like it’s beginning
10 turn for solo male singer/songwrit-
ers. Case in point: the growing mul-
tiformat appeal of Columbia artist
Tal Bachman. whose debut single,
“She’s So High.” has found support
at some of the top stations at Adult
Alternative (where it’s already a top
20 track), Hot AC. CHR/Pop and even
a smattering of Alternatives.

Outlets reporting the single. tak-
en from Bachman’s self-titled debut
album. released on April 13. include

Tal Bachman

CHRs WXKS/Boston. KRBE/Hous-
ton. KBKS/Seattle. WBZZ/Pitts-
burgh. WKRQ/Cincinnati, WEZB
and KUMX in New Orleans and
KHTS/San Diego: Hot ACs
KYSR/Los Angeles. WBMX/Bos-
ton, KLELC/San Francisco. KPLZ/
Seattle. KHMX/Houston. WSSR
and WAKS in Tampa and WXXM/
Philadelphia: Adult Alternatives
WXRV/Boston. WXPN/Philadel-
phia. KTCZ/Minneapolis. KENZ/
Salt Lake City and KXST/San Di-
ego. and Alternatives KTBZ/Hous-
ton. KKND/New Orleans and
WOXY/Cincinnati.

Turner Overdrive co-founder Randy
Bachman — who penned such ever-
greens as “These Eyes™ and “Takin’
Care of Business™ — Tal was sur-
rounded by music from the begin-
ning. Yet it wasn’t until around 1995
that he began earnestly looking for a
record deal. As he states in his Co-
lumbia bio, “I sent out tons of dem-
os to record companies, but of course
my material was hopelessly out of
sync with what was popular. The in-
dustry wanted ‘attitude’ and perma-
nent angst and stuff, but I was just
trying to write good songs.”

One label exec who “got” what
Tal was all about was Columbia Sr.
VP/A&R Tim Devine, who first
heard a demo around summer 1996.
Soon after, Devine saw Tal perform
at the annunal North By Northwest
convention and “proceeded to try
and sign him, because the industry
was at the end of the shoe-gazing
alternative rock scene. His style of
pop rock was completely different
from anything that was out there,
and [ instinctively felt there would
be a big opening down the road if
we went one way and everyone else
was going the other.”

By fall "96 Tal inked a deal with
Columbia. It was also Devine’s first
signing at Columbia.

While Tal wrote nearly all of the
material on his album, Devine still
wanted the songwriter 1o work on his
craft and sent him to Miles Cope-
land’s renowned songwriting camp at
Copeland’s castle in France. Devine
also spent months meeting various
producers with Tal. They finally set-
‘tled on Bob Rock. a fellow Canadian
who knew about Tal and his father.

As for the finished product, De-
vine notes. "It was important to cre-
ate an album that didn’t hinge on a
particular single. but was a collection
of great songs that had continuity.
There’s a lot of depth to the album.
and it has a broad. mainstream ap-
peal. If it overlaps into Adult Alter-
native. Rock. Alternative and CHR,
so be it It wasn’t meant for any sin-
gle format. but rather tor people with
a broad array of tastes.”

Not surprisingly. that’s exactly
how Columbia elected to promote Tal
and the single. The label worked
Adult Alternative for the first three
weeks, then picked up the tempo at
CHR and Hot AC.

Comments Sr. VP/Pop Promotion
Charlie Walk, "His music fits all
genres. so instead of servicing a for-
mat like Adult Alternative. letting it
reach top 10 and then crossing it to
pop. we picked several markets to
start the record. We went to the taste-
makers in different formats and set a
goal of having multiformat spins in
as many of those markets as we could
over a three-week period.”

—So farthe strategy is working_
“She’s So High™ is being played on
three or more formats in Boston.
Houston, New Orleans, Salt Lake
City and San Diego.

To prime the pump at the mul-
tiple formats, Columbia serviced
advance copies of Tal's music to
tastemaker programmers, media
critics and writers. Several showcas-
es were also organized. Walk con-
tinues, “Those people have had the
music for over eight months and
were able to see him perform. We
made sure people saw him as an art-
ist and not as a song. We kept it real
and organic.”

As for radio’s reaction, KFMB-
FM VP/GM Tracy Johnson is a big
fan of the song. “It’s a great up-tempo
song with an equally great hook.”
_says Johnson, who notes the song is
a perfect track to balance the abun-
dance of mainstream pop from
young, teen-appealing groups. “And
the future looks very promising based
on our early callout.”

Tal is currently rehearsing with
his band in preparation for a forth-
coming tour, which is still being
planned. International appearances
are also in the works.

Ready For Takeoff: Shannon
Curfman, Podunk

Based on all indications. it's more
a matter of when. and not if, 13-year-
old blues rock guitarist/vocalist
Shannon Curfman gets signed 1o a
major or top indie. The lead-off sin-
gle. “True Friends.” taken from her
debut album. Loud Guitars, Big Sus-
picions, is drawing raves from Adult
Alternative KTCZ/Minneapolis MD
Mike Wolf, who says the song was
his most-requested track two weeks
ago. “IU’s getting fantastic reaction.
and she’s a whiz on the guitar”

Managed by Jake Walesch's JW
Management & Consulting. Curfman

Shannon Curfman

hails from Fargo. ND. the hometown
of fellow teen blues guitarist Jonny
Lang. Lang appears on “True
Friends™ and several other cuts on the
album. which hit retail on April 27.
Other Lang alums include songwrit-
ers Kevin Bowe and Bruce McCabe.
Curfman co-wrote six of the disc’s 11
euts: =

This month Walesch begins ser-
vicing R&R'’s Rock and Adult Alter-
native panel and has lined up several
indies to begin working “True
Friends.” Walesch plans to work the
album for the next three or four
months before aligning with a label.
With labels like Elektra and Capi-
tol expressing early interest — and
others poised to enter the fray — a
deal might come sooner rather than
later.

Austin-based rock quartet Po-
dunk continues making noise at Ac-
tive Rock The band’s latest single,
“Wings,” taken from its sophomore
indie release, Throwin' Bones, was
added at KTUX/Shreveport. KLBJ/
Austin and KLFX/Killian-Temple.
That's in addition to 20-plus spins at
KEYJ/Abilene. So far, Podunk — |
who run their own label, Matchbox
Records. home to Cadillac Voodoo
Choir and Steamroller — have
scanned about 1,000 copies of the
album and sold another 4,000 at their
concerts. Labels that have the inside
track include Mammoth and Atlan-
tic, with V2 and MCA also express-
ing interest.

—Steve Wonsiewicz

Universal Enters
Digital Sales Era

Universal Music Group has joined with InterTrust
Technologies to begin selling secure, digitally down-
loaded music and related products over the internet.
The consumer pilot program is the first for a major la-
bel and will operate within the context of the record in-
dustry’s Secure Digital Music Initiative. The program is
expected to roll out fater this year. InterTrust is a pri-
vately held firm based in Sunnyvale, CA, founded in
1990 and specializing in software products and servic-
es that allow the sale, fulfillment and protection of digi-
tal content over the Internet, along with consumer prod-
ucts like DVD and future consumer electronics.

Lollapalooza Nixes 99 Tour

As widely expected, Lollapalooza will remain on hi-
atus for the second consecutive year because the tour
couldn’t land an appropriate headline act. In a written
statement, Peter Grosslight of the William Morris
Agency said, “The seminal touring rock festival will con-
tinue its hiatus through 1999 to concentrate on assem-
bling the ultimate lineup for the millennium summer” The
statement noted that organizers “decided to postpone
the tour until 2000, when they can re-establish Lolla-
palooza once again as the mightiest of all summer ex-
travaganzas’

Speaking of Lollapatooza, Monica and 98 Degrees
will co-headline children’s cable programmer Nickelode-
on’s version of a traveling road show. Billed as the “All
the Music & More Festival,” the tour will visit 40 mar-
kets. It kicks off on June 17. Other acts slated to ap-
pear at various shows include Tatyana Ali, B*Wit¢hed,
Aaron Carter, No Authority
and 3rd Storee. In other tour
news, Jewel begins her first
national tour since 1997 on
June 25 in Bakersfield, CA ...
Bonnie Raitt embarks on a
series of performances, begin-
ning June 4 in St. Louis ... Neil

Diamond begins his summer
tour on July 31 in San Diego ...
East German hard-rock band
Rammstein returns to the U.S. for a headlining tour
beginning June 1 in Washington ... Industrial rock group
Ministry hits the road on June 8 in support of their
forthcoming album, Dark Side of the Spoon — their first
album in over three years.

In the studio: ’N Sync told MTV News that the group
will begin working on its next album in June and has
lined up such collaborators as David Foster and Di-

Jewel

anne Warren. The new disc
could hit retail by October ...
The Squirrel Nut Zippers
plan to begin working on their
next album later this summer
instead of going on tour.

This 'n’ that: James Brown
has become the latest artist to
sell-asset-backed debt (aka:
“Bowie bonds”) backed by his
music publishing catalog. The Godfather of Soul sold a
reported $40-50 million worth to institutional investors
in a deal that was arranged by David Pullman, who
also brokered a $55-million deal for David Bowie and
$30 million for Holland Dozier Holland ... British alt-
rock group the Verve has called it quits after nearly nine
years.

James Brown
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Hot AC

Adult Alternative
and Modern AC

the album People Watching

Produced hy Matt Wallac

Management: Wil Sharpe “or Sharpe Entertainment Servi_es, Inc. and Hector Lizzardi for The Lizzard: Company
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Who Says The Art Of Conversation Is Dead?

ialogue 7. 1. a talking together; conversation 2. interchange and
discussion of ideas, esp. when open and frank, as in seeking mutual
understanding or harmony.

Humans, uniquely gifted with language, long for lively, productive dis-
course. It is through conversation that friendships are forged, and, if one is
fortunate, one's professional life is illuminated by intelligent conversation as
well. Those working in the NAC/Smooth Jazz format — artists, broadcasters
and record industry executives — are, in my view, particularly passionate,
articulate and intelligent. Mind-expanding dialogue happens all the time in
our corner of the world.

Sometimes, the magical moment occurs when two people with something
in common first meet. We have all witnessed and taken part in this — at
the office or on the phone, at a convention, backstage, anywhere. When an
introduction is made, a genderless, “Hey, man,” is exchanged, then
conversational spontaneous combustion erupts. “I listened to you on WHBQ
when | was growing up in Memphis. It's because of you that I'm in radio
today,” a young jock says to the veteran. Or, “Wow, man, I have all your
records. You inspired me to become a musician,” the sideman says to the
star. When the chemistry is just right, the stage is set for a deep, revealing
discussion.

Conceiving and writing this NAC/Smooth Jazz special, Dialogues, it was
my intention to give the reader a vicarious experience of those “Hey, man”
moments. If you have ever wished you were a proverbial fly on the wall,
Dialogues is your chance to eavesdrop on some of the most accomplished
figures on both sides of the business. They are lightning rods in NAC/
Smooth Jazz. I thank each of them for opening themselves so willingly to
R&R's readers.

Press your ear to the wall when two stars — multifaceted producer/writer/
arranger/conductor Quincy Jones and Broadcast Architecture CEO and NAC/
Smooth Jazz founding father Frank Cody — engage in a spirited conversation
about music, life and creativity.

Increase your radio 1Q as the VP/GMs of two of NAC/Smooth Jazz's most
successful and enduring stations — KTWV/Los Angeles’ Tim Pohlman and
KKSF/San Francisco’s Doug Sterne — delve into the darkest corners to
confront the reality of managing in today’s hellishly competitive consolidated
business landscape.

WNUA/Chicago PD Bob Kaake and KWJZ/Seattle PD Carol Handley
exchange thoughts on market differences, research, music, the future
of trip-a-day promotions, working hand in hand with sales — all the
challenges & PD faces today.

1 l_lui_ncy Jones

2 Bruce Lundvall ‘_-; George Benson ; Boney James

P.38 P.46

Frank Cody Ricky Sebultz ¥ Riek Brasn % Kirk Whalum **
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In the APD/MD realm, two of the most respected, successful, witty and
opinionated examplas — KTWV’s Ralph Stewart and KIFM/San Diego’s Kelly
Cole — contrast their approaches to creating a vibrant music mix with the
integrity to please Pls and win mainstream shares.

When Thomas Edison invented the phonograph in 1877, he published a
list of what he considered proper uses to which the machine might be
put. They includec preserving the last words of dying people, recording
books for the blind, announcing clock time and teaching spelling. The
reproduction of music was not among his priorities. A few years later
Edison told his assistant the invention had no commercial value.

When he finally agreed to enter business to sell phonographs, it was for
use as office dictat.-ng machines. Only after 20 years did Edison reluc-
tantly concede that the main use of his phonograph was to record and
play music.

Where would any o us — in radio, in the world — be without reccrded
music? Music uplifts us and feeds our spirits as nothing else can. I feel
most fortunate to have the participation of recording artists George Benson,
Boney James, Rick 3raun and Kirk Whalum in this special. Each conveys
the seriousness of Fis purpose and depth of his passion in his highly
original remarks.

1999 marks the 6Jth anniversary of the legendary jazz label Blue Note
Records. Its President, Bruce Lundvall — a true legend himself — and
longtime jazz record man (and now President of Zebra Records) Ricky
Schultz celebrate Blue Note's glorious past, present and future, and
Lundvall’s exhilarating ride.

Without the support of zll my colleagues at R&R, this special would not
be possible. I thank Publisher/CEO Erica Farber for setting the standard
for this extraordinary publication and for her commitment to NAC/
Smooth Jazz. Thanks, too, to Sky Daniels, Ron Rodrigues, Richard Lange,
Kevin McCabe, Antheny Acampora and my assistant, Renee Bell, for their
excellent work, as well as to Michael Maruca for endless hours of trans-
cription. Dialogues’ imaginative design is the result of our peerless art
and production department’s efforts, especially those of Gary van der
Steur and Tim Kummerow. My utmost gratitude to Lanetta Kimmons and
Paul Colbert for making Dialogues a hit! Thanks, too, to Broadcast
Architecture’s Roslyn Joseph and Stephanie Gurewitz of Dennis Turner
Management. I hope Dialogues proves e
as entertaining and informative for
you to read as it was for me to write,
Draw up a chair, relax and learn from
the best. Enjoy!

E % & % & 8 8 8t 2 8

.+ Bob Kaake Tim Pohiman
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Quincy Jones' talents have shaped much of the music of our time. As an arranger, composer, producer, conductor, broadeast operator and
music industry executive, Jones is a giant in the world of jazz and music in general. In 1964, he became the first African American to hold the
position of Vice President at a major record label, Mercury. Frank Cody is a longtime radio programmer who was central to the launch of the
NAC/Smooth Jazz format at KTWV (The Wave)/Los Angeles in 1987. Today, he is CEO of Broadcast Architecture, the consultancy that has
helped guide the format to unparalleled success. He is also a knowledgeable music lover with a bent for jazz of all stripes.

QJ: Did you start The Wave?

FC: 1 was there with the team that started
it, a whole bunch of us,

QJ: 1 was on board with The Wave from
day one, 'cause you just want (o g0 to one
station you can trust and know it’s going to he
mellow. How old is that station?

FC: It was started in 87,

QJ: I was with vou all the way.

FC: When I was 15 and just getting into
radio, [ was infatuated with this tune, *It’s My
Party,” by Leslie Gore. The arrangement was
so cool.

QJ: It was the first pop record I made.

FC: | backtracked vour career from that
song, and I was amazed to find that vour deep
roots were in jazz.

QJ: I started plaving in ¢lubs in Seattle
during World War 11, when | was 12 or 13
vears old. Ray Charles came out when he
was 16: T met him when I was 14, During the
war. Seattle was the wildest city in America.
[t was jumpin’! We plaved from 10 (o 1 in
tennis clubs, with all those white cardigans
and a room full of roses. Later. we'd go to
the black clubs, play rhythm and blues, do
Jokes, play for strippers. At 3am. we'd go to
Jackson Street and play bebop all night. We
had to play every kind of music on the
planet. We were really hip then and always
wanted to make evervthing sound like bebop,
but Ray always used to tell us, "No, vou've
gotta be true to each genre. It has its own
soul. If vou go with its soul, it'll alwayvs be
good.” I never forget that.

FC: So you knew Rav as a kid.

QJ: We still talk to each other every day.
and our friendship is more precious now than
evel. Jesus, A3 vears! 1's something we hold
onto; we've done all our dreams rogether, We
did Heatl of the Night together; he asked me to
write a commemorative piece for his 25th
anniversary with the Houston Symphony and
Choir; and “We Are the World.” It’s been an
amazing journey for the two of us

FC: You are ume of the most influential
people in pop music this century. Run down
some of the people vou arranged for in the
beginning,

Qd: I played with Bugs Blackwell's band,
the guy who found Little Kichard and Sam
Conke, when I was 14, We played with Billi=
Huliday that year, then wilh Billy Eckstein
when 1 was 15, Bobby Tucker was music
director for both, He iz the character Rich-

Musicians go from their subconscious and follow the
soul around — just feel it out — until God sends that
message down, and then they start to compose.

Quincy Jones

Quincy Jones

Frank Cody

If intelligent life came to Earth and looked around,
they’d say, “Oh, it’s a shame what they do to each
other. They kill and enslave their fellow beings,
create pain and suffering. And look what they’ve
done to their planet; they don’t take care of it as
they know in their hearts they should. But their

music! Have you heard their music?”
Frank Cody

ard Pryor played in Ledy Sings the Blues
and was one of my closest Triends. After
that, it was Dinah Washington — vou name il
— Big Maybelle, Diana Ross, Roberta Plack,
Peggy Lee, evorshody. We did an album with
Basie and Ella and many. albums with Sarah
Vaughn. 1 did the arrangement on Errol

Garmer's “Misty” in Paris, Johrny Mathiz cut
it-two vears later,

FC: Something significant for me was be
ing awept up in the hossa nova movement, a
conhination of American pop and samba, Thia
incredible movement happening in Brazil ex-
ploded in America. You did semething called

WY americantadiohistorns comsss L e,

Biy Bund Bossa Nora.

QJ: We were there when it started. In '56,
after we did the Far East, the State Depart-
ment sent us down to Buenos Aires to play
with Dizzy Gillespie’s band. We saw Lalo
Schifrin in a club — he was about 18 — and
Dizzy told him if he got to the States, he could
play with him. Lalo told us about a couple of
kids, Joao and Astrud Gilberto. When Dizzy
played with a local rhythm section one after-
noon on Copacabana Beach, Joao and Astrud
were in the front row. When we got back, we
cut the Big Band Bossa Nova record. Jesus,
vou see all these incredible changes and eras
go by, I just turned 66 and it's tike the Star
Wars of rocket rides! The hody doesn't agree,
but I feel 15.

FC: Just as bossa nova was an amalgam of
styvles, that's what happened in juzz. There’s a
semantic issue of what deserves to included
under its banner — traditional jazz, contempo
rary juzz and smooth jazz,

QJ: It's a sensibility, an attitude. That's
why I say the relationship between bebop and
hip-hop is close — not on the snrface. but
subliminally. They are totally different kinds of
music, but with the same sensibility,

FC: Maybe vou can give radio program
mers a bit of advice: How do vou get perform-
ers loose and relaxed so it flows out of them?

QJ: The kev words are love and respect.
You should onlv go into the studio with
somebody vou really love and a person who
foves vou too. If vou have any disaffection, it
falls apartimmediately, because the demands
on the trust are too great. It's an intimate
retationship. You're tested all the way to
find out if vou know what's going on. As an
arranger or composer, it's easy, because vou
can relate to an artist on all levels. That's
why you're working with them in the first
place. You have a common bond. You're in a
position to create a canvas they can't resist
that wraps around their soul.

That’s the part [ love the most in collabo-
ration: to truly, totally surrender to what the
artist is about and let it go where they are
going. You feel the trust with each other,
Many times, you are asking them to jump
without a net. With somenne very good, they
do that on their own. With someone like
Sinatra, who's done overvihing, in that situ-
alion, like the last record we did, *Mack the

Continuwed on Page 40
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Continued from Page 38

Knife,” he got all the way into it. There’s no
experience like it. It’s like a love affair.

FC: How do you rein someone in without
breaking their spirit?

QJ: You have to present it to them in a way
that’s emotionally logical. That's abstract, I
know.

FC: No, emotionally logical. It's a tremen-
dous grace and a gift to be able to create that
atmosphere and instill confidence in artists so
they can let it flow through them.

FC: That’s because listeners respond to it;
they love it. Great music is like fine wine: It
gets better with time; it's for the ages.

QJ: Every time I hear that piano solo on
The Wave, it's something that can withstand
routinability.

FC:Who have you wanted to work with, but
never have?

QJ: My biggest one was Marvin. We talked
about it for 17 years. Never in my wildest
dreams did [ ever think he would go before me.
The one today would be Whitney. I love her.
I've never worked with Dionne Warwick, ei-

QJ: Music is such an abstraci;dbut highly
emotional way to communicate.

FC: Your latest project, from g with love,
started as a birthday gift for Oprah Winfrey.

QJ: Way before that, I used to take atape
of it on the road just to have my little
portable vibe with me. I had worked with a
diversified roster, so to make the tape, 1
could grab almost anything the emotion de-
manded. I wanted to give Oprah something I
loved, so I made up 40 nice receiving pack-
ages with the.guest list and the menu on it
for her guests.

FC: Tell me about some of the artists on it.

QJ: We did this real magical thing with .
Aretha in 1972, where there was a golden aura
over the whole room. She was on piano, and you
couldn’t stop it; it had its own life. We never
knew when she was gonna come in on the
downbeat, and she never did. She just totally
interpreted it and let a divine thing happen.
Then there was Luther in 1977, before anyone
knew who he was. He was singing commercials
and background when we first did him. And
Patti Austin and on to James Ingram. Patti’s my
goddaughter. She's always been someone from
another planet in terms of musicianship, pitch,
sound control, the soul, everything. There are
things from Tevin Campbell, who was 12 — he's
an amazing singer; R. Kelly; this new kid my
daughter found, Catero; Brandy; Heavy D. After
Oprah’s party I kept gettingcalls saying, “I need
copies for my 16yearold niece and my auwni;
who's 83," Three gemetations are into.it. Isn'f'
W amaxing?

*«*W*F{F- There are some standards for Smooth

Jazz: “One Hundrod Ways," “Bahy Come Lo Me.”
Qd: For the past five years, The Wave has
- played “Just Once” at Jeast five days a week.
It's unhﬁhevuble! Enmﬁtlmas 1 bet with my
drmr whathar ar rmt 4. Twill p]ly lt

ther, and I think she’s great.

[The two discuss Jones’ days at Berklee,
then his studies with Nadia Boulanger, the
eminent pianist who onceturned down George
Gershwin as a student, and Jones’ interestin
modern classical composers like Alban Berg,
Stravinsky and Schoenberg.]

QJ: The whole menu of the finest of all
kinds of music, I love what that’s about. It's
like having a taste for food. I have a strong
connection to food, and when I cook, I think
about orchestration.

" FC: You hear the flavors in your mind as
they relate to sounds and instruments.

QJ: Another thing that’s always fascinated
me is how some people know that it's not “it”
yet. Writing and arranging, you try one time,
three times, and when you get to the 18th or
27th time, how do you know there's another
layer? I ask myself, “What would Duke Ellington
have done here? Bill Evans? Mozart?” Because
there are only 12 notes. You've got all these
choices, and until you make the decisions,
then and only then do you get your freedom.
You constantly set up parameters, and even
when it’s the free-est, you have parameters to
where you go musically. It’s truly emotional,
but it’s soul and science.

FC: That's a phrase we use about radio,
that it’s a balance of art and science, combin-
ing the two to reach people. Mozart was very
proud of the fact that he wrote melodies that
reached sophisticated people who were well-
“educated about rousic as well 48 the common
people. Some say Smooth jazz is not jazz, but
what It juga? Bach imprwiseﬂ. Mazart wroto
paysages that were pur'pawl}r aparse 5o that

. when he performed them, he (‘uuld 1m1,1m1.r|aﬂ

lsrhatjazz“' :
Qd: People gel confused about this. They
say, “He plays real good for somebody who

D W R PR L UL

doesn’t read music.” Reading music has noth-
ing to do with creating it! It's a form of
communication, that’s all. Musicians go from
their subconscious and follow the soul around
~— just feel it out — until God sends that
message down, and then they start to com-
pose. You're dealing with master shots then,
and close in on it emotionally. I go by goose
bumps. When they hit me, | know I'm on the
right track.

FC: I'd love to see you team up with Joni
Mitchell. When she told the painter Georgia
O’Keeffe that as a painter 0'Keeffe could
make music, 0'Keeffe was astounded. Joni's
someone who has pursued all the arts to every
degree: a master lyricist, painting — she’s gone
in so many directions. You share a similar
perspective on how art doesn’t have bound-
aries.

QJ: All the arts speak to each other; it’s all
coming from the same place. That’s why I
wanted to do movies since I was 14. The
combination of sight and sound, boy, it’s the
greatest trip in the world.

FC: You produced The Color Purple with
Steven Spielberg.

QJ: Working with him for three and a half
months was like going to a university a year
every day. Now, we're working on the millen-
nium for Washington, DC.

FC: You head one of the largest minority-
owned broadcasting companies in America.
How are things going with Qwest Broadcasting?

QJ: The New Orleans station, WNTL-TV, is
movingintonew quarters. It’sthe WB Network’s
biggest station; they broke Dawson’s Creek.
All of it is an incredible experience, because if
you get into water that’s too deep, it stretches
you, and you have to either sink or swim.

FC: And you like the deep end.

QJ: Oh, I really love it, because doing the
same thing over and over again would bore
me. But [ always come back to eachthing, and
it's like the first time I experienced it. I'm in
the process of writing a Broadway show on
Sammy Davis’ life. Some people have an
irrational confidence in the future. I know it’s
going to work out all right. If you stay in the
zone of dealing with the divinity in this stuff,

things were working when we could stand for
something, whenthat power was flowingthrough
it. It's not a small piece of advice you give
people, to stay in that zone where they really
believe in what they do.

QJ: If you do that, you get touched by it
every time. [ tell my own kids, “Don’t ever
chase the money, man.” You could pile money
up next to a piano, and the money and the
piano don't even speak to each other. I'm
talking about B-flat, not $5. I have a line that |
will not cross in making pop music. No matter
the ability of the artist, if they're sincere, that’s
the most commercial aspect of the music.

FC: I've got to let you go so we can both
have dinner.

QJ: Fixing a meal is the best gift you can
give somebody, a part of your soul.

FC: I read that Leonard Bernstein would
prefer not to eat rather than have a meal alone.
He wanted to share the experience and talk.

QJ: He was really a wild guy, man.

FC: What was he like?

QJ: He was everything, totally 360. Young,
interested — his curiosity was awesome. He
loved jazz, and he loved the slang. We were in
Rome once, and he was trying to get me to
teach him how to say, “Your mama,” so if a
cellist said to him, “Mr. Bernstein, your down-
beat of part 41 was a little flabby,” he could
say, “Your mama.” He kept getting it mixed up
with “Yo Yo Ma.” Seven of us were on a private
tour of the Sistine Chapel, and there was a sign
forbidding you to lie on the floor. But here we
are—me, my daughter, Bernstein, some friends.
A monsignor comes in, sees us on the floor and
starts yelling in Italian. Bernstein says, “Your
mama.” We had beautiful fun with him.

FC: The first LP I bought was West Side
Story, which he composed. 1 just saw a revival
of it in London, and it was just as freshnow as
when he wrote it.

QJ: There was nobody like him, That score
was one of the most magical things that ever
hit theater.

FC: How about that piece “Quintet,” where
there are five different melodies going at once?

QJ: He was so fascinated by all genres of
music.

That’s the part I love the most in collaboration: to
truly, totally surrender to what the artist is about

and let it go where they are going.
uincy Jones

not getting your ego hung up in it, you can go
on forever. It's not about us. We're terminals,
and it all comes through us, because it’s all
out there anyway. Outside of his musical gift,
Beethoven's greatest talent was his ability to
remain cool when the raging fires of creativ-
ity burned in him. That’s the big lesson, not to
get earried away. You must have recognize®t

nzed, though, to cr The Wave this spot
whare it’s T}ﬂbl,'%-inﬁffﬁﬁ. :

FL: Dng of the driving firees in Jaunching
the formait was to raise awareness and con-

sciousness. And.to get music on the air that
peopled loved and that would help them feel

good, relax and smooth things out. We knew

FC: I can't thank you enough for all
you've given us in music. Smooth Jazz sta-
tions owe you a debt of gratitude for the
contribution you’ve made to all the great
music that is played on all the stations. I have
an idea that if intelligent life came to Earth
and looked around, they'd say, “Oh, it’s a
shatme what they do'to each other. They kill
and enslave their fellow beiggs, create pain
and saffering. And luuk‘ﬂ.rwﬁat they've done
to-their planet: they don't take care of it'os
theyr know in their hearts they should. But
Fhidr masiol Hove you Réerd Wede muste™

QJ; Thank you, Frank. Man, you're & gra-
gious human being.
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following his #1 hit

WHEN | THINK OF YOU
and the top-5 charting

WHERE THE NIGHT BEGIN

The new artist success story ofhe .year continues with

SAY IT AGAIN *
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3rd Force
* “Revelation Of The Heart”

FEATURING SPECIAL GUESTS PAUL TAYLOR & BRIAN HUGHES

R&R NAC @
GAVIN SJ&V 3*
BILLBOARD CONTEMPORARY JAZZ 16

PROMOTION: PEER PRESSURE/ROGER LIFESET 818-991-7668

Craig Chaquico

¢ “Four Corners”

STREET DATE 6/29
ON TOUR WITH THE RIPPINGTONS
6/11 CLEARWATER 6/26 SYRACUSE 7/10 MILWAUKEE 7/19 AUSTIN
6/12 MELBOURNE 6/27 UNCASVILLE 7/11 CHICAGO 7/20 ALBUQUERQUE
6/13 W. PALM BEACH 7/1 BOSTON 7/12 KANSAS CITY 7/22 PHOENIX
6/15 NEW ORLEANS 7/2 CLEVELAND 7/13 MINNEAPOLIS 7/23 LOS ANGELES
6/16 ATLANTA 7/3 DETROIT 7/14 ST. LOUIS 7/24 LAS VEGAS
6/17 CHARLOTTE 7/6 CINCINNATI 7/15 OKLAHOMA CITY 7/25 DENVER
6/18 GLENSIDE 7/7 COLUMBUS 7/16 DALLAS 7/27 SALT LAKE CITY
6/24 EASTON 7/8 FT. WAYNE 7/17 HOUSTON 7/29-30 SARATOGA
6/25 ENGLEWOOD 7/9 GRAND RAPIDS 7/18 SAN ANTONIO 8/1 SAN DIEGO

PROMOTION: PEER PRESSURE/ROGER LIFESET 818-991-7668

Dancing Fantasy

¢ “Take Five”

GERMANY’S TOP SMOOTH JAZZ GROUP IS BACK WITH THEIR
HIGHER OCTAVE JAZZ DEBUT. CHECK OUT THEIR FUNKY, FUNKY,
FUNKY VERSION OF THE CLASSIC TAKE FIVE.

OUT-OF-THE-BOX AT KKSF, KRVR,
SOUNDSCAPES, KPRS, WUKY & MORE!

PROMOTION: MATRIX/MICHAEL MORYC 615-662-1413

Grant Geissman

¢ “In With The Out Crowd”

THE FOLLOW-UP TO GRANT'S TOP 5 TRACK “DID | SAVE?”
SPINNING AT WWND, KSBR, KEZL, KNIK, KRVR, KJZY

ON TOUR:
5/29 PLAYBOY JAZZ SERIES/PASADENA

5/30 KSBR ALL STAR BIRTHDAY BASH/MISSION VIEJO Gl Hicner
6/3  KJZY CONCERT/SANTA ROSA OCTAVE
7/10 STATE THEATRE/MODESTO ~ Music
10/24 KTWV CONCERT SERIES/CERRITOS i
PROMOTION: ROSS HARPER 818-786-7380 ngneroascom
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Ricky Schultz interviews Blue Note President Bruce Lundvall

Blue Note Records is celebrating its 60th anniversary this year. The legendary jazz label’s contribution to 20th century culture is,
quite simply, immeasurable. President Bruce Lundvall, at Blue Note’s helm for the past 15 years, is a legend himself, one of the music
industry’s most influential and admired figures, a genuine record man. He has also been President of Columbia Records and Elektra’s Musician
label. His unwavering passion for jazz, his incredible ears and his visionary leadership remain undaunted after 36 years in the music business.
Lundvall’s heated romance with jazz has been a lifelong affair. It’s always been about the music, only about the music. Here, he recounts his
amazing journey to longtime jazz record executive (now Zebra Records President) Ricky Schultz.

RS: Tell us about your love affair with jazz.
What are your early recollections of first get-
ting turned on to the music?

BL: I grew up in a town called Cliffside
Park [New Jersey], which is across the river
from New York. There was a lot of live jazz on
the radio in those days. I also had a friend a
couple of years older who was a jazz collector.
I began buying used jukebox 78rpm records at
a local record store. They were all worn down
on one side. I started buying Lionel Hampton
and Benny Goodman when [ was about 12 or
13. 1 was just fascinated with this music! I
bought boogie-woogie piano records. When I
was in eighth grade in 1947 or '48, [ began to
hear bebop. 1 was intrigued that this was
renegade music, very hip. My friends and I
began going into New York — we had an older
friend with a driver’s license — to the Down-
beat Club and Birdland.

RS: Was it as easy to get served underage
in those days as it was in the '60s?

BL: It wasn't so easy, but Pee Wee Marquette
worked the door at Birdland. He’d say, “C’'mon
in!” He just wanted your money. You'd sit there
inthe peanut gallery for a dollar, and you could
see Bud Powell, Thelonius Monk, Bird, Art Tatum,
Lester Young, Stan Getz — all of these extraordi-
nary musicians. And we'd go to the Bandbox,
where, for $1.25 on Sunday afternoons, they’d
have concerts of three artists. One Sunday it
was the Art Tatum Trio, followed by Charlie
Parker, followed by the Duke Ellington Band!
For adollar and a quarter! Iwasin New York at
least every other week all througtrhigh school. I
became an avid collector of records. I was an
amateur musician at the time and began to take
lessons. I studied saxophone, and [ could play a
bit, but not great by any means.

When I was in college at Bucknell University
[in Lewisberg, PA], I booked a couple of con-
certs and had a jazz radio show. My first day at
Bucknell, standing around with a hundred other
freshmen in the August heat during orientation,
this guy next to me started whistling “Night in
Tunisia.” I said, “Hey, man, do you like jazz?”
That was Mike Berniker, and we’ve been best
friends since that day in 1953. Sophomore year,
I became roommates with Berniker, who is still
an A&R man at Columbia, producing people like
Johnny Mathis, He produced Barbra Streisand’s
first record, Color Me Barbra.

RS: How did Blue Note figure into your
early love for jazz?

‘BLa: 1t was my faverite label. T bought so

raany of their 1%:inch LPs. T remember buying

e

I had signed a lot of artists, but I got further away
from music with the way the business was going.
The responsibilities became really ominous.

Bruce Lundvall

Ricky Schultz

I told him, “I'll work for you for nothing if you’ll pay
my bus fare into New York from New Jersey. I have
to work at Columbia Records!” He told me I'd start

the next Monday for 80 bucks a week.

“Bag’s Groove” ona 78rpmrecord at the Colony.

RS: Do you remember your first Blue Note
purchase?

BL: I think it was Monk’s “Criss-Cross” in
’48. 1 bought my first LP player in 1947, the
year the LP came out. My older friend was one
of those electronics types. He took me down to
Cortland Street in New York, and I got the LP
disc player, but there were no changers for 78s
in those days. [ hooked it into the back of my
parents’ television set. The first record Ibought
was actually a single — nobody remembers this,
but Columbia tried to come out with 83rpm
singles on LP. The first one 1 bought was:the

Metronome All-Stars with Lenny Tristano and

o o

LRI bl Sinintui s s bn e s pes by
R AP SHEAHEAdIOhiStoR: com -

Miles Davis doing “No Figs” and “Double Date.”
[Laughter.] How do you like that? My first LP
was an Albert Ammons boogie-woogie piano
record on Mercury. | worked after school and
saved my money to buy LPs.

RS: Can you sketch your career. how you
got into the record business?

BL: Since I couldn’t get into the record
business when I graduated from college in 1957
— Blue Note was the first company I applied to
— T worked in an ad agency. Berniker was a
Decca phonograph salesman by then. He was
drafted, and a couple of months later they got

me teo. ] ended up doing counterintelligence

work; of all things, in Germany. [Zaughler]

RS: I always thought there was a James
Bond connection.

BL: I spent a lot of time in civilian clothes,
doing a desk job, but I hung out at the Atlantic
Club in Stuttgart and saw all the jazz musi-
cians that came through. When [ got mustered
out of the Army, the day I got home from Ft.
Dix, the phone rang, and it was Berniker. He
told me he was working for Columbia Records,
and I said, “That’s what I want to do!” He was
already a trainee in Epie’s A&R department.
He got me an interview and the guy in the
personnel department asxed what I wanted to
do. Isaid A&R. He asked if I could read music,
and I said, “Yes, slightly.” He said, “Can you sit
downwith Leonard Bernsteinand read ascore?”
When 1 said no, he told me I belonged in
marketing. I met with Bill Gallagher, who
recently passed away, and in the three minutes
I had with him, I showed him all the things I'd
done at Bucknell: the nawspaper articles, a
reel-to-reel tape of my radio show. and the
concert I'd booked with Teddy Charles and
Phineas Newborn. [ said, “I've got to have this
job.” I didn’t hear from anybody for about a
month. [ kept calling, but there was no word.

[ had finally run out of options, and I was
broke. I had an offer from the Dennison Label
Company — remember those red-and-white la-
bels you’d paste on your schoolbooks? —to be
asalesman. I didn’t want that job, so I went to
Grand Central Station and called Bill Gallagher
from a phone booth. I was shaking like a leaf.
He actually got on the phone, which was un-
heard of. He was VP of Marketing for the
biggest record company in the world. T told
him, “I'll work for you for riothing if you'll pay
my bus fare into New York. [ have to work for
Columbia! I'll prove to vou | can do a good
job.” He said he’d call me that night, and, true
to his word, he did. He sold me I'd start the
next Monday at 80 bucks a week. We buried
himrecently, and it’s odd:  was an honoree for
a juvenile diabetes gala a couple of years ago.
I chose Bill Gallagher as the emcee, and no
one knew who he was! This guy was a giant. He
formed branch distribution in our business.

RS: Yours was a sterling career at Columbia. -

BL: I don’t know. I just stayed there a long
time and was finally President of the domestic
company.

RS: You became President in how many
years?

BL: Fifteen years. The whole thing got very
ponderous for me, because 1 ran everything in

. Continged onPage 44
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Continued from Page 43

the United States: manufacturing, the Columbia
and Epic labels, Masterworks, publishing, the
sales force — all of it. | was constantly putting
out fires, constantly going up to [CBS Chair-
man] Mr. [William] Paley and making presenta-
tions for things like the Carrollton plant in
Georgia. The first couple of years were great,
but soon I really wasn’t enjoying myself. I was
working for [Walter] Yetnikoff and Dick Asher
and getting very far away from the music. | had
signed a lot of artists, but I got further away
from music with the way the business was
growing. The responsibilities became really
ominous.

RS: During your tenure as President there,

label for Capitol on the East Coast, because they
had no presence in the East whatsoever. But
that label didn't happen.

RS: That was well-timed, because | remem-
ber a conversation you and I had when 1
consulted Capitol. | had met with Rupert Perry,
who said it wasn’t worth bothering with the Blue
Note catalog, although | begged and pleaded
with him. I recall you saying we should find
some investors and buy Blue Note. That was
some real serendipity for jazz fans all over the
world, since you rescued Blue Note.

BL: Baskar and I sat on the RIAA board and
had dinner together in Washington. He asked if
I'd like to restart Blue Note, which had been
dormant since Capitol bought it. ] already had the
Musician label, which 1'd started from scratch.

It all comes down to having people in each market
who are really good and are passionate about
the music. If someone is not into jazz, but is thrown
it as a responsibility, that can be a problem.

did they just tolerate your passion for jazz?

BL: That’s kind of true. Everyone wanted
nothing more than more rock n’ roll. We had
Springsteen, Journey, Toto and all these other
major acts, and we were doing great. | signed
some of those people, but my first passion was
jazz. | signed some people who sold a lot of
records, like Bob James, who I brought onto the
A&R staff and was later able to sign as an artist.
I signed Return To Forever, who did great, Al di
Meola, and John McLaughlin as a solo artist. |
signed pop artists, Willie Nelson and Broadway
shows, like the original cast of Annie. In the
jazz area, it ranged from Dexter Gordon, Stan
Getz and Woody Shaw to McCoy Tyner, Freddie
Hubbard, Max Roach and Irakere, the first
record from Cuba.

RS: How did you get to Elektra?

BL: Of all things, I was Chairman of the
Country Music Association. Joe Smith, who also
sat on the board, and | became very good
friends. He kept after me about joining him at
Elektra/Asylum. | still had a year left on my
contract, and it was the dream of my life to be
President of Columbia Records. I told Joe that
I'd love to do something with artists, something
smaller. I privately and quietly made a new deal
for myself with him, because I really wanted to
‘do jazz. I went in to Yetnikoff one day and told
him I was leaving. He said, “You’re fuckin’
crazy,” [laughter| but I just wasn't happy any-
more. | couldn’t deliver one more speech at
Columbia’s huge, twice-yearly conventions. |
couldn't have one more meeting on the 35th
floor with Mr. Paley. | wanted to do something
that interested me, so I left Columbia.

WhenIgotto Elektra, I started the Musician
label, a jazz label. Joe Smith left, [Bob) Krasnow
came in as Chairman and [ was appointed
President of Elektra. So there I was, doing the
same thing I'd done at CBS, except in a some-
what smaller context. Then, Baskar Menon ap-
proached me, asking if I'd like to start a pop

Krasnow and | got along alright, but we didn’t
really need a president and a chairman for a
company that size. It was tempting, because Blue
Note was niy favorite label, so I left. I've been
here at Blue Note ever since. This is my 15th vear.
I'm the happiest I've been in a long time.

RS: That's what makes it work. You get a
person who has passion, you empower them,
and they can do their best work. Everyone
benefits.

BL: It’s really been wonderful! Plus, now |
have Angel and all the classical stuff, which is
my second love. I'm no longer a young person. |
can't do these pop things much anymore. Basi-
cally, I think shoemakers stick to their lasts. If
jazz is what I really know best, I can do that.
Neil Larais easy;arock 'n’rollbandorarapact
is not.

RS: You played such a significant role in
bridging the musical gap between the U.S. and
Cuba during the early cultural exchanges.

BL: I had signed Stan Getz to Columbia. He
told me about being on a jazz cruise with Dizzy
Gillespie. The boat had some mechanical prob-
lems and docked in Havana, where a spontane-
ous jam session resulted with them and some
great Cuban musicians. At the time 1 had the
Fania All-Stars on Columbia, which opened a
connection in Havana to a band called Irakere
[founded by Chucho Valdes). We got visas, went
to Canada and flew to Cuba for a week. | was
there with Billy Cobham, who was dying to hear
the Cuban percussionists, and Bob Altschuler,
then the head of press at CBS. We heard Irakere
at an open-air concert, and I knew I had to sign
them.

The band then had Paquito D’Rivera; Arturo
Sandoval played trumpet; Carlos Aberhof [who
recently defected] was on tenor; and Chucho was
the leader, writer and pianist. We had a series of
very difficult meetings over three or four trips,
because the Cubans were trying to find a way to
generate money coming into the country, which

wasn't allowed under the U.S. blockade. We
couldn’t give them an advance; we couldn’t pay
them any money. We finally worked out a deal
where any royalties from the sales of Irekere
would go into a blocked royalty account ear-
marked for any Cuban artist — musician, painter
or whatever — who was allowed to come into the
U.S. to use for transportation, hotels and food.

RS: And those dealings lead to Havana Jam?

BL: We brought Irakere into New York. They
went on tour with Stephen Stills, of all people,
as the opening act, and they got rave reviews.
We got them into the JVC Jazz festival in New
York on a piano night that featured Bill Evans
and other pianists. As a special attraction at the
end, Irekere played. They knocked out the
audience! A year or two later we went back to
Cuba and did Havana Jam, which we recorded
and televised.

RS: | have always considered that one of
your greatest contributions, because it blew a
hole in the wall and opened the floodgates.

BL: It also almost got me fired, because |
spent so much time doing it. You have no idea
how time-consuming it was. There was no hand-
ing off the responsibility; they wanted me to put
the concert together. It was the most extraordi-
nary week in my life. Everyone who went down
there felt the same about it. We recently had a
reunion with a lot of the people who were there
at Victor's [a Cuban restaurant in Manhattan).

RS: Can you comment on a favorite artist
and friend, Dexter Gordon, and the film Round
Midnight?

BL: Dexter was an artist I loved.  had all his
records, but I had never heard him perform,
because he was either in jail, at one point, or an
expatriate in Copenhagen.

RS: So you put a homecoming together and
brought him to Columbia so you could indulge
yourself and see him work? [Laughter.]

BL: Stan Snyder and 1 were at John
McLaughlin’s wedding reception,*and Dexter
Gordon was playing just up the street at a little
club on 57th St. We left the reception immedi-
ately and ran over there! Dexter was so extraor-
dinary. ] went backstage and told him | wanted
to sign him to Columbia Records. You know
what he said, with that great voice? [Lundvall
imitates Gordon's deep voice and hipster deliv-
ery] “C-B-S.” [Laughter.] He came to the office
the next day, and we signed him. Ahmet Ertegun
called me, saying it was the greatest, most
incredible thing. It's one thing to sign big pop

® L] [ ] L] [ ] [ ]

Columbia in Paris. He said [French director
Bertrand| Tavernier wanted to do a film essen-
tially based on Bud Powell's expatriate life in
Paris, but the main character would be a fic-
tional saxophone player. He said the director
wanted real musicians, not actors, to play the
musicians in the film. Naturally, |1 suggested
Dexter. Dexter had a rather serious drinking
problem, but I knew that if his wife was with
him —and we went over from time to time — he
would be fine.

I set up a meeting between Tavernier, Irwin
Winkler and Dexter at the Plaza Hotel. It was a
hilarious moment. There's the Hollywood pro-
ducer with the cigar and sunglasses, the poetic
French director and the ultimate bebopper —
three people from three totally different plan-
ets. Winkler asked, “Why doesn't jazz sell? It
doesn’t sell,” and Dexter said [the voice again)],
“It’s an art form.” [Laughter.] After the meet-
ing, Dexter said he’d believe it when he saw it,
but when I got back to my office, the phone was
ringing offthe hook, with Winkler and Tavernier
saying, “He’s perfect.” Tavernier said, “He even
walks bebop.”

RS: He should have won an Academy Award
for that performance.

BL: Dexter rewrote a lot of the dialogue in
the film, because he said, “We never talked like
that.” When | called Dexter to tell him they
wanted him to star in the picture, he had only
one word, as usual: “Hollywood.”

RS: What has taking the reins at Blue Note
and carrying on the tradition meant to you?

BL: Comingto Blue Note was a thrill, and at
the same time it was stepping into some giant
shoes, hecause [label founder] Alfred Lyon had
created this extraordinary and utterly unique
label. Times had changed, and there were many
things you couldn’t do. You couldn’t have all the
artists record at Rudy Van Gelder's studio,
because now they all wanted to record in differ-
ent places. You couldn’t have album covers that
looked like they used to, because Reed Miles
was, by then, making a fortune doing television
commercials in Hollywood. You wanted first and
foremost to maintain the quality of the label,
but you also had to have some commercial
success to keep it afloat. It was a very intimidat-
ing experience until I met Alfred. The first thing
he asked ms was, “What are you going to do to
make money? You need to have commercial
artists and records.” The first artist we signed
was Stanley Jordan, who sold about 600,000

] L] L] L L [ ]

When I was in eighth grade, I began hearing bebop.
I was intrigued that this was renegade music, very hip.

stars, but Dexter Gordon on Columbia! We
recorded Homeroming.
RS: Which was so great.

BL: When | suggested ihe title, Dexter said
|Lundvall does the voice again], “Very preppy.”
[Laughter.) We became really good friends. Al-
though he sold very well for a straight-ahead
player, when I left and went to Elektra Musician,
Columbiadidn’t care about him,and they dropped
him, so he came with me. He made one record for
us. It didn’t do very well, but when I came to Blue
Note, I signed him to the label immediately.
Bobby McFerrin, who I'd signed, came with me,
too, to Blue Note and had “Don't Worry, Be
Happy,” which was a stroke of good fortune.

Dexter was pretty ill by then, so we didn’t
make a record, but one day I got a call from
Andre Renault, who worked many years for

www.americanradiohistorv.com

records with his first album. It stayed at No. 1
on the charts for one year!

RS: It was a thrill for me to be part of that
as an independent. Blue Note was back!

BL: Alfred loved that. He said Stanley was
the kind of artist he would have signed in the
old days. We became friends and spoke fre-
quently about the artists we were signing, and
I grew comfortable in my role. He was totally
retired, but he was listening to music every
minute of his life, At 73, Alfred had a very bad
heart problem,but aside fromeveryjazz record,
he was listening to Prince!

RS: He was totally with it to the end.

BL: Our first two signings — Stanley and
Michel Petrucciani — both did very well.

RS: Speaking of staying hip, you've remained

Continued on Page 65
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chk Braun chats W|th Genrﬂh Benson'

Q-m ,: »:r--:

When I asked trumpeter Rick Braun who he’d most like to engage in dialogue, he answered without hesitation, “George Benson.” With sales of 40
million records, Benson is a superstar by any standard. His “breezin’,” improvisational guitar style and soulful, scat-inflected vocals have earned
him universal acclaim. In a relatively short time, Braun's nuanced trumpet playing and writing have propelled him from a sideman in Sade’s
band to one of the format’s most respected artists and producers. He was R&R’s top NAC/Smooth Jazz artist of 1997.

GB: How you doin’, man?

RB: Good, good. How's your recovery com-
ing, George?[Benson was recuperating at his
New Jersey home from the first of two hip-
replacement surgeries.]

GB: It’s pretty tough. I'm only two weeks
out of surgery, but I'm walking around, and I'm
thankful for that.

RB: You'll be good as new soon.

GB: I'm starting to feel like the bionic
man! [Laughter.]

RB: Do you know we're both from Penn-
sylvania?

GB: What’s that town you're from?

RB: I'm from Allentown. My dad worked at
Bethlehem Steel. 1 know Pittsburgh’s a big
steel town too.

GB: Did you ever spend time there?

RB: The first time I went to Pittsburgh, I
was in a high school all-star band as a trumpet
player.

GB: There were some great trumpet play-
ers from Pittsburgh, man. Pittsburgh had some
of the greatest musicians in the world. Did you
know that?

RB: Stanley Turrentine.

GB: He is one of the better ones, but long
before him there was Billy Eckstein, Lena
Horne, Henry Mancini — even Perry Como is
from right near there. They also had two of the
world’s greatest bass players.

RB: Ray Brown!

GB: And Paul Chambers. There was also
Ahmad Jamal, Dakota Staton, Earl “Fatha”
Hines. Stanley's brother Tommy Turrentine
was one of the greatest trumpet players in the
world, but he never got a chance to shine.

RB: Did you know any of those guys when
you were a kid?

GB: When I was little, they used to give me
money when I was playing on street corners. 1
used to play ukelele until I was 9, when 1
picked up the guitar. They all saw me, even
Dizzy Gillespie and those cats. When I met him
years later in New York, Billy Eckstein said he
remembered giving me money on street cor-
ners. The reason why Pittsburgh was such a
great town for music was because when they
built the Pennsylvania Turnpike, there was a
300-mile straight shot to New York. All the guys
coming from the West and Midwest tried to get
to New York, and Pittsburgh was the last stop.
It became a mecca for musicians. Charlie
Parker used to be there a lot. As a matter of
fact, in Billy Eckstein’s band, he had nothing
but superstars. He had Charlie Parker, Miles
Davis, his piano player was Sarah Vaughn, and

L L d L]
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I like it when something happens onstage that’s out
of the ordinary, like someone misses something and
the form of the song is changing on its own.

Rick Braun

Rick Braun

-

George Benson

I said to myself, “If I'm ever lucky enough to get
me a hit record, I’'m never going to get tired.”
The good thing for me is that my hit records
happen to be quality songs.

George Benson

Art Blakey was on drums.

RB: Who taught you to play?

GB: My stepfather taught me. He met my
mother when I was 7 years old. By the time I
was 8, I was in nightclubs singing, dancing and
playing. I was mostly a singer. In those days,
they knew me as Little Georgie Benson. But
let’s not just talk about me. How'd you come
out of Allentown, Rick? Nobody ever heard of
that place except Pittsburghers!

RB: I was thinking about what a big change
it was for me to come from Allentown. Then I
went up to school [Eastman School of Music} in
Rochester, NY, but I left school when I got a
record deal, and I moved to Los Angeles. Man, it

was such a shock for me, because my entire
family lived within blocks of one another. Then
I'movedto L.A. on my own when I was about 20.

GB: Does that school still teach a basic
classical agenda? There were great musicians
that came from there.

RB:When I wasthere, it was a place where
Woody Herman, Buddy Rich and all the big
band guys would come through and snatch up
the best players. It's a classical school, but they
also had a really good jazz department. They
had a guy named Ray Wright, who was the
music director at Radio City Music Hall, and
this guy was so amazing that he couldIook at a
score and tell you where your clashes would

www.americanradiohistorv.com

be, where you could improve the voicing.

GB: Eastman's always been a well-respected
school. Great people came from there, like Ron
Carter and the Mangione brothers. Chuck had a
good deal to do with making jazz stick out more.

RB: I played with his brother Gap one time.

GB: They were good musicians, and they
had master’s degrees by the time they were 21
or22.

RB: They were brilliant! I was trying to
keep up with them.

GB: But you're just a young fellow. How old
are you, man?

RB: I'm 43.

GB: That’s relatively young. You came
along several years after we got started. We've
been out of the office a lot longer than you.
[Laughter.]

RB: You know, I met you in Rochester.

GB: Get outta here!

RB:When I was at Eastman, I was ina band
called Auracle, and you really changed my life. 1
was such a serious guy. What happened is, we
played a concert with you. You hadn’t made
“Breezin’” yet, and you watched some of our set.
When we came off stage, ] remember you came
up to me and said, “You know, you guys are so
good, but you need to smile. This is enjoyable,
fun music. Have a good time.”

GB: Yeah, that’s true.

RB: That really affected me. More often
than not, what people say to me after a set now
is, “I can see that you’re having a good time.”

GB:That’s what’s kept us going for so many
years. And I make people in the audience who
look like penguins take off their bow ties.

RB: You've got a pretty strict dress code!

GB: 1 don’t mind people lookin’ sharp, but
when I start killing myself playing my music,
I don’t want to see no robots out there!
[Laughter.]

RB: I've been wanting to ask you this
because I'm pretty new at this: You are one of
the most amazing musicians that ever picked
up an instrument. When you play “Breezin’” or
any of your big hits, how do you make it sound
like the first time?

GB: Years ago, my heroes came through
Pittsburgh. They were fortunate enough to have
smash records, which took them far and put
money in their pockets. They got rich, and then
they stopped playing their hits, and their ca-
reers died. I said to myself, “If I'm ever fortu-
nate enough to get me a hit record, I'm never

Continued on Page 49
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| Thank You R&R panel for making
| “Autumn Day” the 2nd smash
B single from Perfect Moment

“Heaven & Earth’ shows a sense
of style, class and soul...”
—Brant Curtiss, WHRL

“Heaven & Earth” continues to
climb the charts. Thanks to the early
believers: WNWV WHRL KKJZ
WCCJ WWND JRN KBZN
WGUF KIFM WFSJ KMGQ

KTWV WHCD WJzZI  WJZT
KRVR KWSJ WJCD WLOQ

Look for “Heaven & Earth”
on your R&R sampler

™
& &

The sultry sax and Latin grooves
of Gato’s “The Woman On The Lake”
make this the first wave to catch

from Che Corazon

Gracias:

KNIK KSSJ WSJZ KBZN
WCCJ KIFM WVAE KMGQ
KEZL KJZY WFSJ WHCD
WJZI WJZT KSBR KOAZ
KRVR KWSJ WJCD

COLUMBIA
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Continued from Page 46

going to get tired.” The good thing for me is that
my hit records happen to be quality songs —
“This Masquerade,” and even “On Broadway,”
which is so flexible, I can do anything with it,
but it’s a good song to begin with. Even a
commercial one like “Turn Your Love Around”
is a happy kind of song. And it doesn’t last
forever, so you can put up with anything for five
minutes. [Laughter.] That's how | keep my
spirits up. Plus, I never let the band get to a
point where they're not playing like they mean
it, or [ know it's time for a change.

RB: I like it when something happens
onstage that’s out of the ordinary, like if

A Lot Of Music In Thﬁse_;(}rogov s

threw together, knocks them off their socks.

RB: I don’t like to play anything without
the tape running, even if I don't know the song
when 'm going to play on someone’s record or
I'm sitting down to do my own record. Some-
times it’s that first thing, when you don’t
exactly know the changes 100%, and something
just comes out from that place.

GB: Yeah, that’s true. When I first came to
New York and started working with some of
the big artists, [ never knew what was happen-
ing, because I don’t read music that well.
They’'d practice one time, and that’s all 1'd
have. They’d turn on the tape, and all I had to
go on was what happened five minutes earlier.
Sometimes it would be something very sophis-

People want an edge, so somet&m&s a raggedy
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Geﬁrpe Benson - __

solo will go a little longer. I like to change
things onstage.

GB: Yeah, it don’t bother me.

RB: You have a lot more people onstage
than I do, but do you ever do that?

GB: 1 don’t like two nights to be the same,
because then it feels like, “What day of the
week is it? What’s the name of this place?” The
only thing that separates that is the perfor-
mance and memorable things that happenona
particular night. We can go back and say,
“Remember when that happened?” five years
later. I let cats breathe a little bit, and I want
them to be creative on the set. We'll follow
them if they're the most creative. If they're
setting up a groove that's worth following, we'll
jump ontheir bandwagon. I don’t care who it is
that makes people happy, as long as they're
happy, as long as they see my name on that
roster and think, “Good show. I'll see you next
time,” that’s what counts.

RB: How do you compare making a record
to performing live?

GB: For me, each is its own thing. On
records, you can go back and pick up on
something you miss, but some things sound
better left alone. It’s the artist who knows
when to leave something alone, even if they
could make it better or more precise and
perfect. If that’s what people were looking for,
classical music would be the most sought-after
kind of music in the world. There's nothing
wrong with classical music, but the reason it's
not the mist sen ght-after is because nothing’s
‘gut of place: Peuple Wan{ 4 littls edge, so
snmﬁ.mea 4 ragged\y plarlhrnmum that has a

. mme like *On Brosdwy. mm we just.

e :-r&‘:- QVV

ticated — like with Freddie Hubbard or Miles —
and I'd have to remember all that stuff, the
chord changes, what the melody was, but some-
how or another it all came out okay. That was
the exciting thing about playing jazz music.
That’s probably the only music you can get
away with that on and go down in history as
something important. [Laughter.]

RB: Those CTI records are some of my
favorites.

GB: That’s what I'm talking about. The
standard thing for Blue Note, Prestige and CTI
was [at Van Gelder Studios, Engelwood Cliffs,
NJ] Rudy Van Gelder's regime: Record from
10amto 1pm, take a break for lunch, then 2:00
to 5:00, and the album was done!

RB: Did he really come out with white
gloves on to adjust the microphones?

GB: He would do that with one white glove,
so there’d be no fingerprints. He had no
maintenance people. He took care of the whole
studio. The piano had been there for 30 years,
and it looked the same as it did the day they
rolled it in. The organ — the same one Jimmy
Smith cut all his hits on, like “Walk on the Wild
Side,” and Groove Holmes with “Misty” — that
same organ is still sitting there all pretty.

RB: Those records still have the most
amazing sound, so clean and nice and warm.
Everything was in its place.

GB: He had a great technique, still does.
It’s a very different sound, isn’t it, man?
There’s a lot of music in those grooves.

RB: The most difficult thing ir the studio
is to know when you're done. I have to think of
Vince Lombardi: He never Jost a game, he just

ran ‘out of time, [Laughier.] I produce my own '

mmda, &,:I'Ili onee | 51 art dlgg]ng inm an idm

5
Febenn
B

3 Rt Al e

mmmsm«déﬁﬁ

May 7, 1999 R&R ® 49

I start dlggmg into an idea and try to make it

» -{ i

as good as it cm bei but tgé"l; ‘d_est thmg is to

S e
e o e e

step back fmmﬁzﬁ anﬂ%xx g0, to say,

5

“I’'m done. Yeah,t 1£’ gﬁti];at feeimg

E;.rh Braun

go,to say, “I'm done. Yeah, it hagthat feeling.”
Like you say, music isn't a perfect thing, and if
someone walks away from my songs with a
feeling that takes them from one place tn

another, ['ve done my job.

GB: Sinatra told me that once. He said,
“George, I'm one of your fans. When you
recorded ‘This Masquerade,’ you only did one
take.” He was the same — two takes, and he
was done; three was a rarity, and with no
overdubbing. I asked him how he knew that
“Masquerade” had been done in one take,
and he said he’d read it, but didn’t believe it,
so he sent for the masters at Warners and
checked it out for himself. That made me very
famous with him, because he didn’t think
anyone did that.

RB: There’s so much energy in that first take.

GB: You believe in it, and you heart’s
there. You're pouring it out and not worried
about it. That’s when you’ve got to make up
your mind, is this it? Doing that on “This
Masquerade” really changed my whole life. If
I'd insisted on doing it again, we might have
lost something big, something wonderful.

RB: 1 know just what you're talking about.
When I’m producing somebody, the worst thing
I could do is have them play and not have a
tape running.

[The conversation turned to fantasy. If
each could collaborate with any avtist from
any era, who would they choose to work with?}

RB: Gil Evans is the first name that comes
to mind. I love the colors that he explcred, like

Bill Evans — and I learned something by being
in their presence. What they did was very
sophisticated, but they made it look simple. It
helped me think different. I thought they had
15 fingers on each hand. They gave me confi-
dence in trying new things out.

[The subject of how they spend their lei-
sure time came up.|

RB: Sex is always nice.

GB: 1 like to ride arcund in my '59 Cadillac,
because it takes me back to 1959. It's so authen-
tic. 1t looks like it just rolled out of the factory.
It’s 21 feet long! People love it, except for a guy
[ saw in front of the Apollo Theater in Harlem.
He yelled, “Hey, Batman! Get out of town.”

RB: I'm a sports nut. I'm going to a Lakers
game tonight. | remember | played the national
anthem one time at a Portland Trailblazers-
Lakers game, and it was one of the highlights of
my musical career. | was standing at center
court, and at the end of the thing, when I hit the
last note, Kareem Abdul-Jabbar, who's a big jazz
fan, turned and gave me that “Yeah, man” nod.

[The two took a moment to lock toward the
Sfuture.]

GB: I'm always in the middle of a project.
I gotta keep it a little bit secret. After putting
out so many records, I need all the shock value
I can get on each project. It’s hard to surprise
people, so if you've got a surprise, you'd better
save it, because you'll need it.

RB: I'm working on a record with Boney
James.

GB: 11ike Boney James! He’s right down to
earth — good tone and good rhythm, man.

I hung out with a lot of those guys — Thelonius
Monk, Bill Evans - and I learned something by

being in their pre
sophisticated, but but
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Porgy and Bess. To combine what’s going on
now with the grooves and feels, with his kind of
orchestration, would just be an amazing sound.
I talked with Phillipe Saisse about doing some
co-writing, because of all the people today, he's
kind of got that thing goin’ on.

GB: I used to see Gil Evans at that Monday
night thing they had goin’ on at Sweet Basil’s,
1like Charlie Parker, and I would have learned
something from him. Pm always out to learn:1
might not have worked well with him. hun,g
mli. witha 19T.m*thase Huys — ~Thelonh
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George Benson

RB: We're writing together. We're working
with Paul Brown.

GB: Paul’s an excellent preducer and a
decent guitar player too. He's a good cat.
Please give him my hello.

RB: He's got a great sense about music. A
couple of days ago, Paul, Boney and I sat down
and wrote a song.

GB; Write one for me top! Hey, Rick, that

- record you've got out with the live drummer, oo
oo, it's real straightforward, andit hitsme inthe
..ctwst h:,gtvm me i Iits]r: .:ﬂ afevervmmg, man.
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-~ NAC/Smooth Jazz

A Mutual Admiration Society

Boney James chats with Kirk Whalum

Two saxophone players — Boney James and Kirk Whalum — have set the NAC/Smooth Jazz format on fire. Though both are signed to Warner Bros.,
the two share more than label affiliation, their ability to dominate charts and their sales success. And in case you think that fame and riches have
gone to their heads, you should know that both men drive Hondas! James’ fifth album, Sweet Thing, was recently certified gold by the RIAA, and the
first single — “I'll Always Love You” — from his latest record, Body Language, was No. 1 for six weeks. One of Whalum’s two recent projects,
For You, is a collection of covers. His version of Maxwell’s “Ascension” went to No. 1, with the track “My All” currently following its example by
earning significant major-market airplay. The other, The Gospel According to Jazz, enjoys commercial and critical acclaim too. Let’s listen in.

BJ: What're you doing, man?

KW: 1 was just wrapping up a session with
Larry Carlton.

BJ: Congratulations on For You, man.

KW: Thank vou, brother. Who would have
thought it?

BJ: I, for one, had no doubt. The gospel
record has done well for you too.

KW: We were afraid the two might collide
inthe marketplace, but they helped each other.

[James and his wife, Lily, had returned
Jrom racation in Paris the day before this
conversation took place. The two musicians
spoke a little French, then continued.]

BJ: I don’t know what made me think of
vou in Paris, but we were on the Metro, and [
was telling Lily how vou and vour whote family
Jjust packed up and moved there.

KW:Istudied there andlived witha French
family one summer in college. which was a life-
changing experience. When my wife, Ruby, and
I got married and started having kids, we
fantasized about moving to Paris. One day
when we were living in South Pasadena —1 can
still see hér in front of the window in the
kitchen —she said, “I have a feeling if we don’t
just do this — just do it — we’re never going to
get around to it.” She’s the conservative one of
the pair, so when she said that, [ knew we had
to get moving.

We had a yard sale, man, sold evervthing
and moved to Paris. It was awesome — the
hardest, most wonderful thing we’ve ever done.
Can you imagine four kids in a two-bedroom
flat in Paris? We had to learn everything. |
speak conversational French, but when you get
down to what to call a wire-bound notebook
with three blue lines per square inch —man, in
the French system, everything is specific!

BJ: Did Ruby and your kids speak French
before? .

KW: I tutored them a little bit, and Ruby
did her homework. But you know, kids will
adapt to anything — unfortunately, they’ll also
adapt to a crack house or having a parent
who’s an addict. But our kids got right into it;
they left fluent in French. It just takes living
somewhere to learn the language,

BJ: How long were you guys there for?

KEW: A little over a year. I wanted to stay
longer, but I was still' playing with Whitney
Houston. The Bodyguard record and movie
had just come out, and she was going back on
the road. I kind of ¢couldn’t say no. Would you

We had a yard sale, man, sold everything and moved
to Paris. It was awesome — the hardest, most

wonderful thing we’ve ever done.
Kirk Whalum

Boney James

Kirk Whalum

If you're the kind of cat who thinks he’s the shit,
that’s the minute you're going to slide back. You
can’t ever think you have anything goin’ on, that
you can do anything other than improve yourself,

Boney James

* * L L L L]

consider such a thing, a move like that?

BJ: I don’t think I could; it’s a little too
daunting. We speak French, but it's a foreign
country!

KW: In every way, man. We thought we
knew, but I promise you the culture is almost
the opposite of here,

BJ: I love going to Paria on vacatiny, This
was our second time. | saw Archie Shepp on
Parisian TV, or maybe a jazz poster with a
saxophone, and started thinking about what
you had done. But I thought it was different,

L L] L J L J L] L]

that it was your idea, and Ruby and the kids
didn’t want to go; that it was your dream, and
because they love you, they went. But it’s not
like that at alll [Laughter.] I've only moved
two or three times in my life, so I've always
been terrified of that kind of change. When my
family moved from New York to California, that
was Eraumatic for me, The thought of moving
to anpther country, where you not only don't
have your friends, but you also don't really
know the language that well, that’s scary.
KW: It will definitely make you resilient

WWW . americanradiohistorv.com

though. There’s nothing that can shake my wife
today: The water heater’s broken? So what?

[The conversation turned lo music.}

BJ: In the late '80s [ wasn’t listening to
this kind of music much, and I wasn’t playing
it either. I was just struggling to make ends
meet as a sideman. [ was plaving kevboards
in Martika's band. doing an occasional sax
solo. and I didn’t think anvbody could make a
living playing smooth jazz. One day I wasin a
record store, and they played vour record
“The Promise.” Your sound is so identifiable.
[t hit me like the first time I heard Grover
[Washington Jv.'s| Mister Magic when I was
13. When [ heard vou. [ thought, “This cat is
right up there with Grover." I bought a cas-
sette of it and wore it out. You became my
favorite sax plaver and inspired me to think
mavhe [ should try to do it too.

KW: That's not a small compliment. You've
gone on to great things — not only for vourself,
but also for the whole genre of music. People
have welcomed your contribution. That song.
“The Promise.” was really anointed of God. It
was written by Jerry Peters, who swears that
the Lord wrote that song through him for me,
remember the first time I played it for my
producer then — and very good friend now —
Bob James. He shed a tear.

[Boney sings a couple of bars from an-
other of Whalum's early tunes. |

KW: That song is called “L.C. Is Back” for
Larry Carlton.

BJ: Yeah, he’d just been shot.

KW: It was, effectively, the beginning of
his road back to playing his instrument, part of
his therapy.

BJ: | remember feeling very small when |
first met you. My playing is still evolving.

KW: Amen, and welcome to the club.
[Laughter./Isn't it a blessing to think that the
truth of the matter is that your work is a work
in progress? If I ever get to the point where I
feel like I've done it....

BdJ: That’s the thing about achieving suc-
cess in the music business. There are people
who come up and say that kind of thing to me
now, who feel toward me the way I feel toward
you and Grover. It's shocking in a way.

KW: Hot only heing an artist, there's a
continuum to being a person.

BJ: 1 had a great teacher named Bill Green.

Continued on Page 66
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Bill EVANS: Miles Da
called him "one of

greatest musicians I've _:'.’

ever come upon.'t
Zehra's first sax man
had to be special.

"In Your Heart"

(with Chuck Loebl
impacts May 13,
His brilliant CD Touch

Jeff LORBER: Many
stations have already
played two and three
tracks from Midaigh
This summer Jeff's

signature groove gah!h;

Beatle classic *
Prudence” with a.
video in support, -

RHYTHM LOGIC: Killer
debut CD/great new
{Michael White, Brian
Simpson, Ron Smith &
Dwayne Smith) fealuring
Maysa Leak on 3 tracks.
First singie "Full Speed
launches a greal career
in June. e

Pierre BENSUSAN: First
collection from oae of
greatest fingershyle

acoustic guitarists ever.

A landmark set that sets

the tone for Zebra
Acoustic Records,
Folk, jazz & world flay
biended by

a modern maslet,
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Ralph Stewart and Kelly ‘oﬁ””"ﬁjnpare notes

KTWV (The Wave)/Los Angeles and KIFM/San Diego have much in common: Both are heritage NAC/Smooth Jazz stations that have weathered
enormous changes during their evolutions, and each is currently enjoying its greatest success to date. The stations’ Asst. PD/MDs — The Wave’s
Ralph Stewart and KIFM’s Kelly Cole — are highly regarded for their love of music, understanding of their audiences and their willingnes
to break records. For all their similarities, though, The Wave and KIFM are very different radio stations. Cole and Stewart compare notes
on research, the definition of a hit, how to mainstream NAC/Smooth Jazz playlists and still satisfy P1 listeners and more.

RS: Kelly, what is your biggest challenge?

KC: I just changed over to a new music
test, and I question some of the songs that
made it through. My biggest challenge right
now is working with some of that music. I'm
sure I'll get used to it, but there are songs I
question as to whether or not they belong. I’ll
find out in the next test if they make it again.

RS: You were questioning the results of
the test?

KC: The issue is, they might have made it
through the test, but do they really work? I'm
not used to having to deal with some of the
more crossover material, like Bruce Hornsby, [
ask myself whether it is going to hurt us if we
don’t play it. Listeners might love it, it might
work, but if you are going to get a call about a
song, it’s always a vocal. They tell you that it
doesn’t fit, then the tests come back, and the
song makes it through the standards of the
test. I couldn’t believe the scores in our last
test. They were phenomenal, great, highmarks.
Passionate, high marks. When you see that,
you think, “How can I argue with this?”

RS: You always have to temper what the
role of research is in the mix, keep it in
perspective. Sure there are songs that test great
that have nothing to do with us, and they may
test great amongthe people who love our sound.
Research is a tool, and a very powerful one. |
would not want to do this job without research.
But you also have to realize that you are the
person who is using the tool: The jackhammer
shouldn’t decide where to put the hole.

KC: What do you do with songs like that?

RS: We listen to them, then ask, “Can we,
with a straight face, say this sounds like us?”
And if it doesn’t, we just say, “Nah, the hell
with it!”

KC: Do you play Bruce Hornsby?

RS: We do. But again, it comes down to
whether a song has some kind of smooth jazz
sensibility. No matter how thin that sensibility
may be at times, it hasto fit in the fabric of our
sound. Sometimes we'll get worked on a record
that’s got huge sales success, and my answer
is, “Madonna sells a lot too; we just don’t play
her.” Something may test great, but it may not
be part of your sound.

KC: Part of my problem is that 1 have a
daily airshift, so. I am affected personally by
listener feedback. Liet’s say I play Don Henley's
“The End of the Innocence” and somebody
calls. They alway Figtar

. .station, but...” e
© RS:Tih-oh: There's a]ways “hug.” :
KG: ’mm}r go off on v about how that
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An hour after The Wave signed on in 1987,
people were calling to say, “You guys are

playing more vocals than you used to.”
Ralph Stewart

Ralph Stewart and Kelly Cole

If something in a lunar rotation tests phenomenally
high in callout but also has a high percentage of
“never heard before,” we figure we’d better move

it up and give people a chance to hear it.
Kelly Cole

in New York, they never heard it. San Diego is
a totally different animal. My sensibilities say,
“You know your format, Kelly. Do you really
need to explain to this girl why you do what you
do?” I try to explain the best I can, then get
them off the phone before [ get too aggravated.
But I can’t help carry that through the rest of
the day, especially if it happens several times
on the same song and from different people.
We have one guy who calls every time we play
Van Morrison’ s “Moondance He sereams at

tap Eestm 2 tracks‘ What dn o do?
RS: One of the pnmarj bunefits of re

L mmi; i to take: some of ;timt ﬁwggma ok af

your head. Because you do get that one call,
that one human being out there who doesn’t
like something, and all of a sudden you change
your opinion on arecord. The fact is, when you
get the research results back and you find out
it's a hit, you have to be able to say, “No two
people have the same taste in music.” We're
dealing with large numbers of people. It's all a

gray area; there is no black and white, It's a

matter of how dark gray we can get it.
KC: We call him_the squeaky wheel. He

_ "naeds to-belubed. [Laughter] What’s your

. URS: Tve T urd of pro;grammers in other
i furmatb llke M‘ whc, whm f;hm.r ara coaching

target of their listener. It may be a female who
is 36 years old — they even name her. When
you're a rock station, you've got a male lean-
ing, and you can actually pinpoint which lis-
tener you are speaking to and playing musicto.
But with this format, we're pretty well 50-50
male/female. We're multiethnic. We don’t have
those leans. We don’t have a really clear focus
as to who listens to us. We have to think in
terms of being inclusive, not exclusive, at all
times. That is a huge challenge in this format
that others don’t necessarily face.

KC: Who are your jocks talking to?

RS: And who am I picking music for? I'm
trying to make sure that I am keeping the
balance at all times,

KC: Do you find some nice balance be-
cause you work with Chris Brodie, so you have
a female and a male opinion? It’s cool for me
working with Mike Vasquez, because it's a guy/
girl type of thing.

RS: Absolutely. I can’t tell you how many
times I say, “Chris, you're a chick, what do you
think?” [Laughter.] There's a very good bal-
ance between the two of us.

KC: Diana Krall’s “Why Should I Care” is a
perfect example of that. Mike and I both think it
is a beautiful piece of work, but he hears it as a
night record. We listened to it in the middle of
the day, and I thought, “I can hear that right
now.” We have sweepers saying “Smooth and
Relaxing.” That track totally relaxed me and
made me feel good. I could hear it any time.
Women have the tendency not to be put to sleep
by things generally considered “sleepy” by men,
the beautiful sax pieces and ballads.

RS: It's a question of how do you draw your
listener without offending another one?

KC: That's why the balance hasto be there,
because you can't please everyone, It doesn’t
matter how many times we test, nobody agrees
on Enya. Nobody agrees on Anita Baker. There
is always that argument: “Well, this portion of
our audience hates Enya. This portion hates
Anita Baker.” You are going to offend those
people to make others happy — just don't over-
offend them.

RS: You also do phone research, don't you?

KC: Yes. Do you get to do that?

RS: No, we don’t.

KC: Oh, let me tell you, it is such a great
tool! I wish more people could take advantage
of it. We don’t do it every week, but every other

‘week. It is an expensive ‘ta0l, but in this age of :;

$0 many stations becoming gmup-orxented we

have to do callout to be really competxtwe We &
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' RICHARD ELLIOT

CHILL FACTOR

cassandra wison

traveling miles

~..souffviress that contemporsry
RAB dwas can snly dream aboul.” - Soin

“T-aveling Mites takes you
to th= space of genius.” - vde

'Vhﬂﬁﬁe7?ﬂWW5
BRIDGES

“Bo sweai the jowney when you leamsc love
yoursefl, accep? yourself, forgive yoursa, respect
yourself believe o yourself, Be Yourse'f'"

Dianne Peeves - “Featily”

EVERETTE HARP

better days
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KC: [ know exactly what you mean.
It's horrible. But with L.A. being such a
huge market, it's hard, because obviously
vour whole market can’t be part of things
happening in Orange County and in Holly-
wood too. There could easily be a two-

OR! JiM, IT'S
WONDERFUL,
NOW YOURE
ON THE way
TO SUCCESS

FUTURE FOR
US IN THIS
RADIO FIELD !

Listeners All The Time?

Continued from Page 52

call 100 people, almost exclusively Pls. At this
point, we are also giving the callout company
some of our database to help them. It's much
easier for the callout research company to do
Country and Rock, because the audience is
broader-based. Sometimes they’'ll have a week
where it is really hard for them to find enough
people for our survey, to turn it around quickly
enough for them to make money, so we have
been supplying names from our database. Ob-
viously, if somebody is on your database, what
better person to test?

RS: How do you contrast the findings you
get from callout with your music tests?

KC: That is interesting,- because we just
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tested our currents in the &
well, and they all made it thryygh the test into
the regular rotation. Every single one of them
made it through into regular rotation, and the
ones we had in Power for a very long time and
then in Recurrent for a very long time all
tested Gold.

RS: That’s so cool! Congratulations.

KC: It felt really good. It validated our
choices. Yes, we are picking the right music,
and we are using testing to complete the circle.
Despite testing, there are still days we decide,
“Screw the testing. I still think this track is
good.” A couple of those songs made it through
the auditorium test. That may be because some-
times when you hear something over the phone,
it doesn't give you the same passion.

RS: Do you also check for familiarity on
the phone?

KC: Yes, but that’s not always fair, because
some of our stuffis in a lunar rotation when we
first add it. If something in a lunar rotation
tests phenomenally high but also has a high
percentage of “never heard before,” we figure
we'd better move it up and give people a
chance to hear it. The most important thing
callout research helps us with are vocals, be-
cause they are the ones that can hurt you the
most. 1 can’t imagine an instrumental ever
hurting a station the way a vocal can. Vocals
are the most controversial and are the songs I
get the most negative calls on.

I never hear a listener say, “That last
instrumental you played really irritates me,”
but I get regular calls saying, “You are playing
too many vocals. How come all of a sudden you
.. guys are playing more vocals?” We're not doing

it allof a sudden, but obviously the vucals they

g Itearti in that howr stood out so much; the:.r

-'66@- A

pu

should he played as a vocal, because the ghost
vocal is so strong at the end, if you go into a
real vocal, it sounds like you playved two vocals
back to back. Plus, it's a cover.

RS: An hour after The Wave signed on the
air in 1987, people were calling up and saying,
“You guys are playing more vocals than vou
used to!” [Laughter.] There has always been
the perceptionthat this format is playing “more
Sometimes it is said negatively. Other
times it is merely an observation that doesn’t
affect the listener one way or another. But it
has always been the perception. I'm not sure
why that illusion continues, other than the fact
that the vocals do stand out. They certainly
create polarity. In our testing, we not only will
find some vocalg,.at the very bottom; we find
them at the op of our list too. No one

vocals.”

e . N

I would not w&nﬁ i:e do my g&ﬁ wﬁh,eut research

e
e

mm’e the person usmg

t the hole.
Eulph Stewart

believes it, but basically our mix of vocals is
the same it has always been.

KC: How long has it been since you did a
perceptual study? Or do you do them regularly?

RS: When we do our music tests, we always
do a little bit of perceptual along with it.

KC: Seven or eight months ago we did a
huge perceptual study. It showed that we were
right on the money with the music, that people
thought the mix of the music was perfect. But
questions about station branding and phantom
cume were eye-opening. When we asked, “If
you had a station that played Kenny G, Sade
and George Benson, would you listen?” they
answered, “Yes, if there was a station like that
in San Diego.” We've been in the market for
over 15 years, yet people didn’t know about us!
What a shock! That was why we made Geoffrey
Holder our station voice, to be a sledgeham-
mer over people’s heads without completely
rearranging their faces.

RS: It's a very rare product that we serve
up. It’s free. People don’t have to think about it
at all. They can be as passionate as they want
about music, and they can be huge users of
radio, but they still don't need to have a huge
knowledge of radio.

KC: Radio’s a utility, like the phone. You
turn it on, you pick it up, it's there.

When The Wave does its big anniversary
concert, how much work do youdo onit? Or is
it handled by a promoter?

RS: Fortunately, I don’t have to do much
on that.one.

KC: I hate you! [Laughter from both.}]

RS: Every year, we do the Taste of Orange

_ County, and I book that. For the most part, it is

either handled- thmugh mukel,ing, or some-

Ia:.’e:mlre :mfurﬂi:rlﬂ,tﬁnl WW;E*M““ of |

hour drive just to get to a venue for
somebody who lives right there in L.A.
RS: That’s why this is such an inter-
esting and challenging market to pro-
gram. [t's a littie like programming to a
national audience, because there is not
necessarily a central mind set. A Iot of
cities have a core downtown, and all
roads lead in. Our signal area, which

covers both Los Angeles and Orange
Counties, is two different worlds. We do tests
in both counties, because....

KC: You do tests in both counties?

RS: Yeah, and sometimes the results are
quite different. We've got to wade through the
data and find out what works for both.

KC: How do you combine those tests?

RS: We combine them, we separate them,
and we pull them apart.

KC: You cross-reference.

RS: Absolutely. We say, “Well, the kids in
L.A. love it, but the people in Orange County
hate it. The next record we play better be the
opposite.” Or better yet, one that everyone
loves.

KC: Do you have Selector coding for your
music that says Orange County, ..A.?

RS: No, we haven’t gotten that far. It’s
Jjust another layer that we have to look at.
Ours is a challenging audience, because it is
so diverse. Another thing I find frustrating
about this market compared to San Diego or
others is that elsewhere there are local artists
who it really makes sense for the radio sta-
tion to support. I always crack up when I get
a call from somebody who says, “Hey, I'm a
local artist. You should be supporting me.”
['m thinking, “L.A. is a music mecca, and
everyone in the format is a‘:Egr_:al artist.” When
I'was in Seattle, there wergﬁmymber of local
artists that we played Hhmﬁwt response.
They really gave. Eﬁ& seation & semse of com-
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munity, which lsa.,;éiﬁa fo
play local artists? * <+

KS:Yes, lots of them, a eofthem get
national airplay. Fattburgerg 'example, has
headlined back East. But whit is hard for local
artists to understand is that you are consid-
ered a local because you cut your teeth and
honed your chops there, and people have prob-
ably seen you play free for years. So to get
people to buy a top-dollar ticket for them is
very difficult. Only a few bands grasp that
whole concept. When Fattburger goes back
East orto Florida, they are the headliners with
other acts opening for them. But in San Diego,
everybody knows Fattburger, and everybody’s
seen them. They are one of the best bands in

the nation but I can’t'argue with ticket price ieed
- tionz all playthe samebenga #l the same time, i
vbul Lhal.‘s fiot true. Thﬂ uniy sunas_tlﬁt i e :

: ;:pamjmuf havnngm ucgmrate emicié 'm‘e :
baud’s value. T have: to do adot of interven:

special. Much of our summer series will be
in a shopping mall every Friday at sunset.
They have a limited budget, so when 1 call
the label person or whoever is involved in
the decision, I'try to set up it up this way: I'll
say, “This is how much money I have. This is
all [ have, but | can tell you that the station
is going to do this, this and this for you. Who
do you have? And who wants it?” It’s not like
I would ever hold airplay or anything else
against a band if they didn’t do it. Marc
Antoine has done free concerts here, and
now he’s one of the top-testing artists in our
market. But that’s probably because his mu-
sic works in this market, not because he
came here and played for free. The testing
confirms it, and that’s what we go by,

RS: It really is the only semi-objective way
of approaching the music.

KC: Marc’s single “Sunland” is one of the
highest-testing songs I've ever seen in our
callout research. It went to No. 1 on the
national charts, and it was gone the next
week. I was surprised people didn’t let it stay
longer. Sometimes I think there is so much
stuff out there and such arush to get it in and
up to No. 1 that, instead of letting a song run
its course, things are moving to the top and
moving out tog:8pon, with the exception of
Boney Jame& f{.@ghter}
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the country is do?&, but ultimately you are
serving your local audience. If you find Marc
Antoine testing through the roof for you, the
charts have no bearing.

KC: If promotion people want me to go on
a second track six months into the life of the
first track, I can’t take that track out to satisfy
them. If it is testing so strongly that I can’t
take it out of Power, I have to let the second
track go.

RS: You're serving your listener, not the
record company. And you're certainly not hurt-
ing record sales by hammering a song. As
much as I'm sure they want the campaign to
move in a unified fashion, the world doesn’t
work that way.

KC: Some people complam that NAC sta-
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INNER SHADE BONA FIDE
“4 Corners” “‘Royal Function”
Produced by It's smooth, it’s rhythmic,
Jean-Paul “*Bluey” Maunick and with engaging
[100° and Rising, Positivity]*. melodies and a fresh
With Maysa distinctive sound,
[Deep Water, Shade Of Blue]?, it’s Bona Fide...
Mark Whitfield,

featuring “‘High Street”
& introducing vocalist ; :

Christopher Ballin.
Featuring “'Operator”,
“Tell Me Something”

and “‘Heaven” Coming soon...

*Sound Familiar? CANDY DULFER
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Should 0ld Acquaintance Be Forgot....

0id friends Bob Kaake and Carol Hanﬂi&v check in with each other

WNUA/Chicago PD Bob Kaake and KWJZ/Seattle PD Carol Handley, both veteran broadcasters, are colleagues and friends. When Kaake
oversaw KWJZ’s ownership transition, he hired Handley as the station’s PD, a decision he describes as “one of my better hires.”
Since then, Handley has fulfilled her goal of taking KWJZ top five 25-54. Now, her sights are set on even greater achievement.
Kaake says that PDs today must think like managers. His successes at WNUA show that he walks the walk.

BK: | have fond memories of living in
Seattle — I enjoyed hiking all the time — so the
first thing I ask you is always, “How bad’s the
rain? Has it let up yet?”

CH: Isn’t it interesting how the weather can
affect the music mix in different markets, what
the weather does to the vibe of an environment,
and then how that vibe is translated and ac-
cepted musically? We've all become more cos-
mopnlitan and global. Other influences are com-
ing to marketplaces. In Seattle there are still
pockets of things that make Seattle Seattle
musically. One thing we have is a rock to soft-
rock edge, where other cities, like Chicago, have
that urban influence I don’t get here.

BK: When we first signed on KWJZ with
the new team, we started with a safe music
list before we got our first music tests back. It
wasvery centered and alsomore urban-leaning,
hecause the format is certainly based on
urban sounds. We saw right away that the
mix, especially the vocals, was not going to
work the way we had originally laid it in. The
music thal Seattle listeners like is driven
more by guitars than it is in some other
markets. It's kind of a West Coast sound,
more rockflavored.

When we started looking for music, we
talked with folks in Denver, L.A. and Phoenix.
[Former KKSF/SF MD and KKNW/Seattle PD,
and now KYOT/Phoenix PD] Nick Francis was
especially helpful. We asked what had worked
for them and whether they would share some
songs. Every market has its own feel. When 1
come to LA, Lcanunderstand why those Wave
sounds are there; they have a whole different
texture. WNUA has a more urban profile, a city
profile, similar to Philly. We share a lot of
music styles with that city, so we bounce lists
and philosophies off of WJJZ.

CH: You haven’t been in Chicago a long
time, but I'm curious how you feel WNUA fits
the overall vibe of the city.

BK: Oh, a whole lot, and that’s what is
really important. I know people say that the
Smooth Jazz format is generic, that it sounds
the same in every city, but there really is a
difference in the flavors and the textures. Qurs
fits Chicago so well! It has a city feel — we call
it a “gritty” feel. The urban flavor is in the
music. It feels right. We recently finished
music tests, and the new Luther Vandross with
Cassandra Wilson popped big. It hasn't been
played in the market, but people in our test
immediately heard that hook and loved it, so
it’s something we’ll be playing.

CH: How does that urban vibe affect your

Covers help pull in P2s, secondary listeners who
have a familiar melody to hang on to while

being introduced to instrumental music.
Carol Handley

Bob Kaake

Carol Handley

Smooth Jazz has gone well ahead, thank goodness,
in making sure there are women in programming
and other parts of the format. I don’t know

what the excuse is in other formats,

but there shouldn’t be one.
Bob Kaake

overall imaging, the energy of announce and
everything that is on the air?

BK: It's a sensibility. From a production
standpoint, the jingles and other elements we
have on the air have that urban style and
flavor. Our mix of air talent represents the
marketplace. What could be better than having
Ramsey Lewis doing mornings? He’s one of
those people who crosses right over. I really
enjoy going to our concerts — talk about a
rainbow coalition. That’s something I'm most
proud of about our format. It's the world the

way I'd like it to be and the way I envision it
can be, because it is such a good group of
people who truly love the music, and they get
along with each other. WNUA’s events repre-
sent the city of Chicago in its best light ever.

CH: It's similar in Seattle. When it comes
to events, our audience is very active. Atten-
dance is about 50-50 white to African Ameri-
can, while our market certainly is not. Seattle
is about 80% white, and it's great to see
everybody come out to our events. Event.
Marketing. [Laughter.]

www.americanradiohistorv.com

Listen, I'm curious about your thoughts on
trip-a-day promotions. Based on [former WNUA
VP/Prog., now KKSF/SF VP/Prog., who inno-
vated the promotion] Paul Goldstein's experi-
ence at WNUA, and now many others’ nation-
ally, it’s very successful. The promotion came
from a place of recognition that we were still
a niche format and that we needed TSL to
win. We had to get these people and hang
onto them because TSL is a big part of the
equation. But we're not a niche format any-
more. We are going after cume because we
have to have it to stabilize numbers and
really compete with the other big 25-54s in all
of our marketplaces. My question is, how long
can we keep doing this?

BK: We feel very strongly about the trip-a-
lay, because it makes the radio station bigger
than life by making it stand out. We're no
longer one of those little background radio
stations that apologizes when it does some-
thing that gets listeners excited. This bench-
mark feature is helping to make the radio
station more mass-appeal, because it's another
thing people remember. We're leaving big foot-
prints in a way that everyone talks about. This
helps us be more memorable.

Last fall we brainstormed what the next
level would be: trips-a-day? What kind of trip?
How about anywhere in the world American
Airlines flies? American let us do that, and in
1999 winners choose their destinations. We will
come up with whatever is next, and bigger, as
the year 2000 comes around, because it’stoo big
a benchmark to give up. Research shows listen-
ers think WNUA has great contests! Who would
have ever thought that of a Smooth Jazz station?
We've given away 1,064 trips. It is the biggest
trip in radio history. A promotion like trip-a-day
imprints in listeners’ minds why they like your
radio station. It's not just any radio station; it's
their radio station.

CH: People also get very excited about it
here, but at this point we're not deing it
year-round.

BK: That may be your next step.

CH: Exactly.

BK: It’s tough on budgets, and that’s the
hard part. All I know is that at WNUA, we stare
at each other and say, “We're brainstorming
now for the year 2000, because it's going to
take that long to come up with the next thing.”

CH: That's going to be a biggie for a lot of
people. For us, the next step istaking it year-round.
Shaping KWJZ's on-air side and the station’s

Continued on Page 58
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imaging has been key to our growth. | came
from a frequency that went through several
changes and had an identity crisis. When |
came to KWJZ, it was a Smooth Jazz station
that also wasn’t being imaged very well, cer-
tainly not to how the core audience saw
themselves.

In the last two years we've taken all of
the radio station imaging — the television
campaign, our current husboard campaign,
postecard and CD direct mail pieces — and
really coalesced the whole image of what the
station looks like, then took it up a notch
visually. That has helped solidify the image
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ture. It's indicative of what is going on musi-
cally and what grown-up musicians are playing
now, what they were raised on and what their
sensitivities are.

Cover tunes are something that everybody
talks about, a hot button. The artists making
them grew up in the pop and rock era and have
a good sensibility for it. Sure, there are bad
ones, but there are also really good covers.
Covers help pull in P2s, secondary listeners
who have a familiar melody to hang on to while
being introduced to instrumental music. That
is really positive for the format, It’s the same
thing fusion did for jazz in the late '60s into the
'70s, where there was a rock sensibility that
the audience could relate to even if they

artists, hke Kemﬁ and Jm ﬁﬁ;}kman, but those

3 ﬁ<+>+9< g

artlsts are jus Just

e
R o Q.gg_

ﬂ-?‘:-

e,

where ﬂmy are’s

that KWJZ is a station that fits the lifestyle of
the listener. Qutside the statio'ii, we are going
to do our second annual 98.9 Smooth Jazz
Festival this summer, which we are very ex-
cited about.

BK: You have to build a radio station with
lots of layers that stand for something memo-
rable to the listener. The concert that you had
last summer was just great, and what a great
wayto give back to the listeners. Something we
have at WNUA is our Care for Kids Foundation.
We are looking for an opportunity to put
everything together in a way that people will
see all the little charity things in a bigger way
to make the effort more memorable.

We found that children are very important
to our listeners, as they probably are to most
people, and it’s good to find out exactly what
their hot buttons are. So we created a founda-
tion, and everything is being funneled through
opportunities for that. We have our Care for
Kids Concert Series. Tickets are $10, and all
monies go to the charity. We raised over
$200,000 last time. That is another way of
making the station bigger, more memorable
and giving back to the community.

Do you feel that the fact that this format is
exclusive, unduplicated and unique is one of
its benefits?

CH: Owning instrumental music as we do,
we will continue to own something very spe-
-cial. We see AC stations pull in our top instru-
mentaliits, like Kenny G or Jnn Brickman, but
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weren't jazz people. Ed Hamilton’s “Fly Like
an Eagle” worked great for us in Seattle be-
cause it is a rock song.

BK: It works great for us too. It’s a great
song in its own right. It’s not just a remake; it's
a good piece of music. We've all embraced the
idea that familiarity is not a bad thing, but I'm
concerned that we don't become old-style beau-
tiful music by playing covers that make listen-
ers wish we played the original, because that is
when you step off the wrong way.

CH: That really is key, and separation of
those songs is also really important. You don’t
want to be perceived as playing them in every
single set.

BK: One thing I've been telling my air
talent to do is to make sure that we are not
back-selling that a song is a cover without
thinking. It’s easy content, but maybe'it's too
easy. If a song can’t stand on its own, then
maybe we shouldn’t be playing it. And if it is
good enough in its own right, do we always
have to blithely bring up that it’s the remake of
fill-in-the-blank?

CH: That's a good point. The other thing is,
you're drawing attention to it again and again
and again.

BK: Covers are there for texture and
familiarity. They're there when they are great
pieces of music. As we look to the future,
making sure that the format stays compelling,
we must stay away from sounding like the

stations our Hsteners’ parents liked! The fact
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older end of the demo digs that acid jazz.

BK: No kidding! So much energy has come
from it. Wheg we ask listeners what they like
about the format, they say it's so easy to listen
to. When we ask what they hate, they say
sometimes it is too easy to listen to, it's too
relaxing, and it puts them to sleep. There is a
need and a want for different textures, and the
rhythmic acid jazz sound is one that was
missing that is really good for us.

One thing I'm so proud about when I look
at the Adds Page in R&R each week is the
number of women in our format. Smooth jazz
has gone well ahead, thank goodness, in mak-
ing sure there are women in programming
and other parts of the format. It’s so much
farther ahead than any other formats I've
ever worked in.

CH: That’s probably true. In Seattle we
have five Rockers, and they are all programmed
by men.

BK: It was an issue I dealt with when [
worked with Viacom and we were looking for
program directors to hire, There was a lack of
women with experience, or so it seemed. As |
looked into it more, I found that they weren’t
being put forward. It is such a pleasure to see
people like you, Becky Taylor, Chris Brodie,
Anne Gress, Shirley Maldonado — there are so
many female programmers in Smooth Jazz!
That is something that we should be very
proud of. [ don’t know what the excuse is in
other formats, but there shouldn’t be one.

What about the business of being a pro-
gram director these days and having to turn
your attention to things that are not necessar-
ily on-air? Do you interface with sales in the
continuing search for sources of nontradi-
tional revenue?

CH: A PD’s energy can get spread around
quite a bit. Fromtime to time, my focus can get
pulled away, although we’re working on bring-
ing people into other areas to help out. But
NTR also happens to be something I love very
much, so it's hard for me sometimes to let go.
I love creating opportunities for nontraditional
revenue, and I love that it comes from the
programming department. We're not seen as
us-against-them as we come up with these
original, creative ideas and opportunities for
the radio station to make money. This is not
something that has traditionally come from the
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positive to build that team between program-
ming and sales, and, frankly, it can also be a
selfish thing. If I can stay away from going to
16-18 units bar'.'l.use Lcan create nnm:mlmonai
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up and think, “I just gotta sit down and listen
to some music.” Another thing is listening to
the radio station. If you don’t set some time
aside, it may not happen. You've got to promise
yourself, “I'm going to do this once a month,
because it's only the most important job that [
have.” It’s incumbent on us to do that. Working
with the sales department keeps the job inter-
esting. If all [ did was listen to the records or
have aircheck sessions with the air talent, I
would get bored.

CH: You have to personally keep on top of
your daily tasks as a program director, as well
as the big picture, but it certainly is the way
things are going. And if you're just basically a
music director who finds yourself in the posi-
tion of being a program director in a decent-
sized market, it’s going to be a tough road,
because there is so much going on these days
in various areas of the radio station. It’s an
incredible opportunity to grow for anybody
who is interested in the various aspects of the
station. You certainly get to — and must —learn
a lot more about the station’s operations as a
whole than we used to.

BK: If you want your'radio station to be a
major-market influence, you're going to have
tothink like a manager. You have to realize it's
a big entity you are dealing with, and you are
dealing with a lot of people’s lives, and....

CH: ...millions of dollars of revenue,

BK: Yeah, and a property itself that is worth
an awful lot of money. It makes the program
director’s job more satisfying to know that
you're doing more than just adding records. It
makes your parents more proud, if nothing else.

CH: And a program director needs an
understanding of all the angles of what those
numbers mean. From our side, we can assist
the sales staff in understanding what they are
looking at if they need to break something in
particular out for a particular client. Selling a
different part of the radio station, even from a
numbers angle, isn't purely just rank. If they
are looking at pockets or cells, then you can
talk about it from a programming perspective
to them, about how you address that side of
your audience.

BK: We're all in sales. We're doing a job
every day trying to sell our radio station to
our listeners, so whether we think we are in
sales or not, weteally are. The better we get
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at understanding the mechanics of how to
listen, how to close a deal and what's impor-
tant to sell something, the better off we are
at doing that for our listeners and making
sure that they understand what our product

is all about.
i knﬁw fromthe first da;.- you ﬂ.-mlked infor e

g
'o'o:-»sbﬁ :-Q

b

e
N 3‘&" ?M rx = ?"?"' x§ s
&y%?o st


www.americanradiohistory.com

‘ ‘trijpir 'n' Rhythm ..
RECQORDB

are proud to present the longawaiged uew release byl

Th C :] Jardeastle

477ZMASsLers

SR - .

Featuring the Single S
“Lost In Space”
Add Date May 13

A

For promotion.contact:
David Kunert (530) 335-1026
Neal Sapper (4{5 ) 4:7 558

Fromvshe fortheoming album “The JEllellaSt(.‘l'S I

— e ——————— et TTardkCastle - =
) : a3 p——— o~

~CccTorPs



www.americanradiohistory.com

60 R&R May7,1999

It's acl

nd KKSF’s Doug Sterne go head to head

Ifthey didn’t relate so well to one another, a dialogue between KTWV(The Wave)/Los Angeles VP/GM Tim Pohlman and KKSF/San Francisco VP/
GM Doug Sterne might be entitled “Clash of the Titans.” Widely acknowledged as this format’s birthplace in 1987, The Wave is not only the
top-billing station in NAC/Smooth Jazz, it is now the 10th highest-billing radio station in America! KKSF is also a heritage station,
mere months younger than KTWV, and has performed consistently well over the years. Both stations are models of big-picture thinking
in the way they are managed, programmed, marketed and sold. Managing such elite properties is not a job for the fainthearted.

Here, then, is an example of the kind of global thinking that goes on when two high-powered, visionary GMs get together.

DS: Tim, I want first and foremost to say
congratulations. It’s a pleasure speaking to the
general manager of a Smooth Jazz station —
The Wave — that has replaced WGN/Chicago
on the top 10 revenue-generating list of all of
the radio stations in this country. That’s sig-
nificant — and one of the reasons that 1 was
excited by the prospect of hooking up with you
— because it’s a signature moment for our
formadt. It really does take us out of what some
buyers and/or planners have continued to
perpetuate, the belief that this is a niche
format. Something we've known for the last
umpteen years is that this is a huge, mass-
appeal format, and now it is numerically estab-
lished. 1 commend you, congratulate you, and
I'm jealous. Hopefully, one day KKSF will ap-
pear on that list with you.

TP: Well, thanks. It’s been great, and obvi-
ously I work with some extremely talented
people like you in this format. I'm sure very
soonyou'ltreach that top 10 as well. When [ was
introduced to this format six years ago, my goal
for this radio station was to be synonymous with
the word “big,” meaning mass-appeal. The Wave
six years ago was still very much known as a
niche format both from a ratings and a revenue
standpoint. Many media buyers looked at the
station as a very good one, yet when it came to
spending the money, it wasn't looked at as a big
station. In L.A. at that time, you had stations
like KIIS and K-Earth (KRTH), and that’s the
league we wanted to work real hard to get in.
Thank God we've done it.

DS: That's been quite a six-year evolution.
When did it first start to make sense to you
that you had gotten big? We all recognize that
there are some ratings successes, but to trans-
late ratings successes into revenue successes,
that's taken some time.

TP: The word “familiarity” really played a
big role in that. From a music standpoint, that
wasthe key word. We really let the format open
itself up and breathe. When we started going
toward the soft AC arena —or at least infusing
sonie of that music — it really allowed the
station to open up. That’s when The Wave
entered the league of “big.”

Even from a sales standpoint, a lot of the
media buyers could then relate to it more,
because obviously a lot of our artists at that
time.were very unfamiliar, and it perpetuated
that whole niche environment. But when we
started throwing in Phil Collins, Eric Clapton
and those kind of names, it gave us a real
: identity with {he media-buying community,

R

There’s a reason why radio has gotten 7% of the
advertising for the last 30-some years: We haven'’t
had backbone. When was the last time you bought a

couchandasked, “Where’s the lamp that goes with that?”

Doug Sterne

Tim Pohlman
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Doug Sterne

Consolidation has certainly been good from the
standpoint that it has made every format —
every station, no matter what the company —
stretch itself, get outside the box, think
differently and try new things.

Tim Pohlman

DS: One of the most significant changes that
has happened since the Telecommunications Act
of 1996 is that, out of this consolidated world of
radio, two primary competitors have smerged,
People call Infinity and Chancellor “The Titans of
Radio.” Iromically, even though we get pitted
against each niher, it seems as if the refathmahip

between our stations, and our format itself,
transcends that competition. There are people in
this format across the country saying, “Hey, three

. cheers,” on the one hand, and on the otherhand

they are saying, “Gosh, if The Wave is breaking
intothouop 10 we've got to figure out how we are
going 10 gel there as well.” ;

Given the new age of publicly held compa-
nies, with not just immediate bosses, but share-
holders looking over your shoulder at vour led-
ger, the pressures to perform have become
greater than they ever have been in terms of
building on growth. My question is a long-
winded one, Doctor: How de you build on that
growth? Now you're in the top 10, how do you
now build on that? I remember three years ago,
double-digit cash flow was acceptable, double-
digit increases. Now they are looking for 20%
and 25% increases on a cluster-wide basis.

TP: | agree with you. Consolidation has
certainly been good from the standpoint that it
has made every format — every station, no
matter what the company — stretch itself, get
outside the box, think differently and try new
things. It doesn’t matter if you are talking to a
general manager within your own company or
not — and usually you're talking to somebody
within your own format — everybody’s looking
for new ideas and new ways to stretch. That’s
what all of us do when we get on the phone:
We're looking to talk to somebody who is going
to give us a new idea that's either going to
grow ralings or grow revenue.

DS: Outside of the ratings growth that we
all strive for and spend inordinate numbers of
dollars on marketing campaigns and research
to get, what about the revenue side of the
ledger? What is exciting you these days? Where
are you seeing some new avenues of growth?

TP: We have a finite amount of commercial
inventory. That's always stretched by trying to
get the highest rates. Outside of that, I think
obviously the big buzzword is “nontraditional.”
You must ask what the definition of that is for
your radio statiom. For us, what’s been a huge
success is concerts and events. That's some-
thing you and I can relate to, because the real
beauty is that, with concerts and events, you
can lean on talent within vour format.

We've been very fortunate over the last
several years that the artists in NAC/Smooth
Jazz are very user-friendly in that 'regard.
They're available, very down to earth, and now
— certainly with a lot of the new music being
introduced — very popular, Over the past three
years we have either done smaller concert
series, which attract anywhere from 1,500 to
2,000 people to each concert, all the way up to

-ourmain concert, whichis usually held sometime

in mid-summer and draws anywhere from 7,000
to 8,600 at the L.A, Tennis Center. That was

Continued on Page 62
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Backborne And The 30720
A Meeting Of The Minds

Continued from Page 60

unheard of a few years ago. You guys have
done several as well.

DS: I think The Wave's over 30 million
dollars in gross revenue, right?

TP: Yes.

DS: There’s a lot of energy and time that
goes into producing events. In the end, is it
going to be enough to keep sustaining those
significant increases in revenne?

L ) L] L] L] H L

P

DS: Inthe course of doing research, doyou
ask questions to find out what things your
listeners are most interested in? Or do you just
go with your gut?

TP: A little of both, depending on what
seems (o be obviously in the news and what
seems (o be important and hot at that time.
That plays a big role in it too. In NAC/Smooth
Jazz, TSL drives the format. Not that cume’s
not important, but as in sales now, promotions
have become mare added-value, and all these

- “ * L] -

You can lean on talent within your format.
We’ve been very fortunate over the last several
years, in that artists in the NAC/Smooth Jazz
format are very user-friendly in that regard.

Tim Pohlman
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TP: That is where the streteleomes in, and
that’s when you pick up the phene, and that’s
when 1 call you to find out, “OK, Doug, what
else is out there? What else can we do?" You
guys have been successful with different CD
samplers.

DS: It’s an idea that has been developed at
a number of stations across the country. But in
fairness, my predecessor, Dave Kendrick, put
the sampler concept on the map, certainly in
the Smooth Jazz arena, as a fund-raiser for the
San Francisco AIDS Foundation. We have found
new ways to extend revenue by bhringing in
commercial partners that also support the AIDS
Foundation and like having their fame attached
to a guod cause. That, in turn, has allowed us to
go to some of the major record retailers and get
great displays to promote the radio station.

We're closing in on three million dollars in
our tenth year of the sampler for AIDS relief.
Those are substantial figures. Then you start
wondering, “What arena do we want to go
into?” Do you want to extend beyond one
cause? For example, your concert, as | recall,
is a benefit, correct?

TP: Yes. We sell tickets, but we still tie in a
charity.

DS: What are your philosophies about that?
I've been consulted on various occasions about
keeping the recipient of vour charitable efforts
as one entity.

TP: You mean being consistent year in and
year out?

DS: Yes.

TP: I don’t know. I think that in the size
markets we're in, people are used to being hit
with several charities on an ongoing basis. I'm
not 5o sure it's smart to stick with one. I think
The Wave did that the first six or seven years
out of the blocks with their CD sampler, Wave
AID. We've decided that we don’t want to
associate ourselves with just one charity over a
long period of time. We've tried to mix it up
and have it benefit several different charities
over the years.

. L] L 4

things are now attached to all of this revenue,
How do we continue to protect the product yet
still deliver on the end to increase the top line
and bring in the money?”

DS: That is the rub. Unlike, of course, CBS’
philosophy of running 35 units an hour. [ Laugh-
fer.] That's very timely, topical, and it’s always
going to be an ongoing issue, but it's especially
important in our format. One of the areas that
we've just finally begun to mine is the Internet,
but I'm not satisfied yet that we've properly
valued it. It’s become a dumping ground for
value-added requests, and it should be more
than that.

TP: Around the country, we have done a
pretty good job of protecting TSL and keeping
on-air as clean as we possibly can. The buying
community understands that this is a format
that really thrives on TSL. When we say we
really don’t do a lot of promotions on-air, it's
pretty well accepted and understood.

DS: It really is an obligation to our listen-
ers that the spot environment remains one of
quality. Are you constantly rejecting advertis-
ers’ creative? Does it ever get into your office?

TP: It gets in my office, but not much.
That’s gotten a lot better because there are so
many formats now with demographic appeal
that the demos are much tighter. Buyers are
pretty savvy. If they are doing an adult buy,
they know they have to come up with a cre-
ative that fits the format.

DS: Let me give you a hypothetical. I need
to think of this in terms of Los Angeles scales
of economy. You're $100,000 away from making
your second-quarter budget. In walks your lo-
cal sales manager or your general sales man-
ager, and they've got a $102,000 order for the
month or forthe quarter from Mitsubishi[laugh-
ter from TP). I'm not picking on Mitsubishi,
but I recall a couple years ago when their
creative was very loud and screechy. There are
sirens and ladies screaming in high-pitched
wails in this spot. What do you do? Have you
been faced with those type of circumstances?

TP: It hasn't been that often. The key thing
in a lot of those situations is making a consis-
tent call on it. If it’s really across the line, we
wouldn’t take it. If it’s something that is truly
going to jeopardize the TSL or turn people off,
I'd take it, but my PD) Chris Brodie would turn
it back, and she wins, hecause she’s the PD.

DS:Soyoudon’thaveto play Judge Wapner
very often?

TP: Very, very seldom. And Chris is really
good at knowing when to cross that line and
when not to. I think the telltale sign is: How is
your TSL? In this case, we're doing pretty darn
well, and so are you, so I think we're making
good calls in that area.

DS: Here's one of many things KKSF VP/
Prog. Paul Goldstein does that impresses me
and is very cool: He and Chris Brodie both
come from the same school of keeping a
quality sound on the air. He has actually aken
a proactive role and writes letters to creative
directors of shops that are sending great pro-
duction. He says, “Thanks very much for the
commercials that are running on our air for
the Northern California Mercedes dealer group.
We find them terribly humorous and informa-
tive, and hopefully they are effective for you.”
He says that his job is a very difficult one
because, while he has to program a radio
station. he also has to maintain a consistent
level of high quality in the commercial arena,
and by having submissions from companies
like theirs. it makes his job a breeze. Believe
me, that goes a long way. They dig it. They
want positive feedback.

TP: It's a great idea.

DS: But I can’t remember the last time
we've had to out-and-out reject a commercial.
There have been times when we’ve gone back
and offered to rewrite or re-produce. Generally
speaking, creative departments hate that. They
don’t even want to think that somebody’s
second-guessingtheirexpertise. Afterall, they’ve
been paid a fortune to create it. But you made
a great point up front, which was that the
education process has been going on long

exist — I'm spending about 20% of my time in
the marketing and promotion arena, 30% of my
time in the programming arena with Paul and
his staff, perhaps 40% of my time in the sales
arena in terms of really participating in the
process of selling and another 10%, if my math
works, just walking around and spending time
with people. 1 don’t know what your head
count is, but our body count at this station is
53. The trade journals are always talking about
consolidation and the size of these large corpo-
rations. In realily, we remain a very small
company. How is your time allocated?

TP: I come from a sales background, so 1
dor’t know if thal is good or bad. [Laughter.]
All of my career was sales, and I spend 80%-85%
of my time in sales. It also depends on the
week and what’s going on. Chris Brodie has
been around a long time, and she doesn’t need
me hanging around in programming a lot,
although I try to be a sounding board and help
her think things through and get done what she
needs to get done. It’s the same with my
promotion/marketing director. You and I both
have great staffs. Is your background sales?

DS: [ also came out of the sales arena, and
[ also believe in tryving to let people do their
jobs. I'm way more comfortable letting pro-
grammers do their job and marketing people
do their job, although 1 gravitate to that, be-
cause I find it fascinating. But I'm most conr-
fortable in sales. The best way to motivateisto
walk vour talk and let people know that vou're
willing to go out there and be arisk-taker to get
vour message across. When people see that the
general manager is willing to do that and
invest his or her time, that’s a great role
model. I've heard that about you: Somebody
told me that ,\;()11 spend 40% of your time with a
personal trainer! [Laughter.)

TP: | spend 30% of my time in sales, and
20% of my time in programming — that’s it.
[Laughter.] And my handicap’s down to a 12.

DS: The whole business is about sales,
every aspect. No matter how much time you
spend and care vou take tryving to refine a

Skeptics say the reason revenue has increased is
because of the sharing of pricing information.
That’s just flat-out not the case, Where the
benefits have come are from sharing resources
to do better research, to do group-wide projects
that we otherwise would never have been able

to afford to do on our own.
Doug Sterne

enough now that the seasoned planners and
buyers understand that these are stations that
have higher standards for creative.

TP: Now that a lot of the employees of NAC
stations realize that this type of ratings suc-
cess can be accomplished, there is some pro-
tection there. They all buy into that, and that is
crucial as well. If you ask, “What would you
rather have, a lot of screeching, screaming
commercials or great ratings?” most sellers
would say great ratings, because that’s ulti-
mately what is going to win out.

How do you allot your time during the week
in terms of different departments?

DS: If 1 were to create a hypothetical
standard week — which, as you know, doesn’t

WWWeamericanradiohistors .com

marketing program, in the end it’s all about
making sure that your message is getting out.

TP: Let’s face it, this is not really a day and
age of cost-cutting. A lot of that has been done
in years past, so it's not like you're sitting
around looking at where you can trim. These
stations and this format are run pretty lean
and mean.

DS:1attended a seminar at the behest of one
of my salespeople. One of the things I learned
was about the growth curve of companies. If you
Iook at a real simple X-Y axis, it starts low in the
middle as a startup. It's sluwly growing, and then
it becomes more of a parabola as it begins its
growth period. Its strong growth is going almost

Continued on Page 65
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DOMO JAZZ PRESENTS

'IBE

ATIVE

Focus Track “Much Later”

Produced by the highly acclaimed YELLOWJACKETS bassist
Jimmy Haslip, Native Vibe debuts on Domo Jazz with Spirits,
an innovative compositional achievement reflecting

smooth jazz and African rhythms.

Focus Track “Cookie”

Black Light is Harleigh Cole’s (grandson of Nat “King” Cole)
impressive recording debut that captures and composes
omnipresent yet unheard melodies and fuses them

with a smooth jazz context.

Focus Track

Sapphron, her premiere effort, delivers an uplifting musical
fantasy of contagious saxophone grooves softly seasoned
with funk spice and smooth jazz thythms.

Focus Track “Passion In Paradise”

Described as “One of the most imaginative percussionist of the decade”
by Miles Davis and known in the Jazz community as one of the

founding members of the Rippingtons, Steve Reid debuts
on Domo Jazz with Passion In Paradise.

(B | (He-l . "
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"Promo Only is my #1 tool in
keeping up with the hits of
tommorrow. If vou want to hear
what's goirg to be in the Top 10
tomorrow listen to Promo Only
today.”

Guy Zapoleon, :
Zapoleon Media Strategies

"Two great ways to be exposel
to new music’ '
Danny Ovean, APD/MD
WIMN/Boston

*Excellent €D's, dor't lzave
home withount them”

Dave Eubanks, I
WZIM/Cleveland

I can't live withoui either
pf them!"

F\avy Towers, MD
100Q/Philadelphia

"Twe more majoxr tools I use
to kelp me Witk my decision”

Kid Curry, PD

WPOW /Aliamii

“When I'm flying through space,
I need to shut cut the noise
and bedlam arcund me, so I
reach for my Pxzxo Only. To
have a compiletion CD where all
the hits are, really helps me
Zzet my Jjob done.” :

Bill Richards
Bill Richards Radio Consulting

"Promo Only CD's make my life
easier when I'm looking for
hits”

Eric Powers, PD
KOBE’Scattle

Promo Only, Inc. ® 231 Live Oaks Blvd. e Casselberry, FL 32707
407-331-3600 * Fax 407-331-6400 « www.promoonly.com © promo@promoonly.com


www.americanradiohistory.com

“Backbone” And The 30/20 Rule:
A Meeting Of The Minds

Continued from Page 62 a huge number of dollars spent in product
development and in actually promoting the
straight up, and then the curve starts to level

off as it’s reaching its mature state, and

product. My eyes were opened wide when |
finally understood the grocery game by going
finally it declines. Once a business matures, into Safeway and realizing that those inserts
the only way you can keep going is to either  you get in your newspaper that advertise all
lower your rates, no matter what business those little products with coupons and 14

you're in, or creale a new brand, some new  cents off this week only at Ralphs are a front!

L] e L 4 o ® L] o [ 2 * L] [ ] L]

Once a business matures, the iily way you can keep
going is to either lower ou;"_i‘afes — no matter what
business you're in — or ereate a new brand, some
new bell and whistle that you can sell as a new
product.

(] L ] L ] * - - L ] L ] L ] L] [ L (]

bell and whistle that you can sell as a new
product. Ithought, “The radio industry contin-
ues to be in a growth stage.”

One of the most remarkable things that we
continue to do is reinvent ourselves. Yes, we're
always going to be a form of our main purpose
—~toentertain and inform — but in reality, if we
are going to continue to drive new revenue
levels and satisfy the stockholders and our
bosses, ultimately we've got to figure out new
ways to do it. What I'm most excited about
when I see the figures that are generated out
of your market is that we haven’t reached any
ceilings. People are no longer questioning the
value of what we do or the value of our
product. But now that we've reached these !
limits of running x number of :60s, :30s and
:10s per hour, where do we go next? Yes, we
are all going to produce our private concerts.
We're going to continue to drive people to our
websites. We are going to continue to create
collateral, like magazines. We're all doing that
right now.

TP: 1 would add that, even though we're
doing it, it'’s so new to us that the next level is
making sure we're doing it right, refining it, as
in nonspot sales. One thing we wrestle with a
lot is: Is your staff structured? And are you
structured in a way that most effectively and
efficiently allows you to generate that kind of
Like
was first introduced. What was

That little circular insert is a huge profit
center for those grocery chains, because those
various products and their brand managers
are spending dollars to be in those circulars,
ostensibly to advertise, but in reality it’s just
to negotiate a price and a margin and shelf
space in the stores.

A N B

Continued from Page 44

very much a hands-on exec. How do you keep
your passion at a high level?

BL: | am always out at night, listening to
music as you do. Sometimes you go through
periods where you don’t hear anything that
personally excites you, although you're hearing
good players. But hearing something original is
what does it for me, always, more than any-
thing. That is happening now in jazz, at a time

" when everyone is saying it's a throwback,
refro. The new generation coming up is a lot
more adventurous. When I heard Stefan Har-

money” We're all trving to go after it.
when “vendor” ris, I went out of my mind! It was the same
when | heard this young pianist Jason Moran,
whose first album just came out. This guy is a

goddamn genius, completely fresh.

that word “vendor™ Everybody would say
“There’s million of dollars in vendor.” That’s
kind of evolved and changed. Now what all of

us are trving to figure vut is, we know there's RS: You've done an outstanding job honor-

money there, bt what’sthe most effective and = ing and expanding the Blue Nofe tradition.
efficient way to go get it? That’s another level
we still haven't gotten to. The key to all that is
obviously new money, hringing new money to

What are your thoughts on how you've reposi
tioned and redeveloped the label’s horizons
around the world?

either the wip or radio in general, which is BL: The label has changed, obviously. When
somdd for evervbody, S th 1 (] \ i eir
1 . pr : l

NA(?/ *?'mmm Jazz
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That’s changed over time. Tweniy years
ago, there were more dollars spent in conven-
tional advertising to build brand awareness.
Then, as people figured out that you had to
invest dollars for performance — meaning get-
ting more shelf space in stores — they started
to shift their dollars. And that's where our
industry and our medium, specifically....

TP: ...is looking to capitalize and grow.

DS: And we will. And one of the reasons we
will is because we ‘have already established
unique channels and unigue relaticnships with
the retailers. The number of dollars spent by
consumers it Los Angeles is gigartic. It's a
ridiculous figure. There’s a cellular phene com-
pany in the Bay Area that is willing to pay $100
for a connect. That’s different from saying,
“We're going to give vou $350 for avery 1% of
men 18-34.” They actually want to pay you to
perform. In our conventional ways of thinking,
we've always said, “I deliver a huge audience.
Create a great spot, maybe a grea: incentive,
and good luck. God bless vou.” Now, we're
trving to figure out ways to close the loop. In
addition to promoting — or | should say adver-
tising the promotion — we're actually execut-
ing the promotion.

One of the ways we can protect ourselfis to
have backbone. There’s a reason why radio has
gotten 7% of the advertising dollar for the last
30-some years: Wehaven'thadbackbone. There’s
too much flexibility in the way wa’ve done
business. When was the last time you bought a
couch and asked, “Where's the lamp that goes
with that?” What other industry allows you to go
60 or 90 days to pay your bill? Where did we
come up with those things?

TP: To wrap up, the beauty of consolida-

creditors most of the time. They never signed
any singers, but I’ve always had a passion for
good jazz singers. We signed our first female
artist, Dianne Reeves, who we. continue to do

very well with [and who ha new album

tion is that it’s causing us all to stretch and
think out of the box. The end result of that, we
hope, has been that we've delivered better
products. It's shown in ratings growth, and
we've delivered more revenue. So, in almost
all cases, it's been a good thing.

DS: Skeptics say that the reason revenue
has inereased is because of the sharing of
pricing information. That’s just flat-out not the
case. Where the benefits have come are from
the sharing of resources to do better research,
to do group-wide projects that we otherwise
would have never been able to afford to do on
our own,

TP: Which hopefully helps our customers in
the long run.

DS: One of the coolest things about what
you and I get to do at this point in our lives is
that we kind of get to live in both worlds. We
get to live in the world of corporate high
expectations, which is very exciting and ener-
gizing and all that, and then we get to run
these small businesses. And radio is a small
business. We get to work with terribly creative
people who have a lot of fun.

TP: It’s very rewarding.

DS:[wouldn't callit Jekyl and Hyde, but it
lets you live in the best ot both worlds.

TP: Very true.

DS: And what I've heard about your joint is
that everyone has agreat time. People strap on
smiles because they love to go to work. I've
heard that you do manthly meetings that are
outstanding, where you acknowledge people
and do cool things that go beyond the big
paycheck.

TP: That’s the other 50%. Remember, I said
30 and 20.

It all comes down tc having people in each
market who are really good — and passionate —
about the music. If someone is not into jazz, but
is thrown it as a responsibility, that can be a
problem. But when someone has a passion for
music, you can triple your business, which hap-
pened for us in Canada, England and France. In
Japan we have a tremendous jazz department
run by Toshi Nabakata. Tom Evered, our General
Manager, has done an extraordinary job. He and
his staff — along with a company called the
Convergence Group — have also done an amazing
job planning Bl tie Note's 60th anniversary.

hear anythmg that persuﬁéﬂ?;ﬁxtites you, although
you're hearing good players. B‘ﬂt hearing something

original is wha

i

coming]. Later, we signed Cassandra Wilson.
who's been an extraordinary success for us. {n
the pure jazz form, we've signed Charlie Hunter
and Medeski. Martin & Wood. T thought this
range of artists all belonged on the labe,
because they have a fresh. unique vision, Wa
went to Cuba and signed Gonzalo [Rubalraha

¢ he r

dev ) I
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You hay vﬁwg commumcate constantly, be-
t does it for me always.

cause it'sateam effort, Oursisa great team, but
a small one. By keeping the overhead low and
having people who love the music. Blue Note
has been able to generate a profit every vear.
Our catalog is 3% of our 111|.\"iness. and it's
amortized, so when you have big success with
someone like Cassandra, i allows vout to stay

vith the voung. straight-ahead art who may
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Continued from Page 50

KW: What a wonderful man and an amaz-
ing saxophone and clarinet player.
BJ: He was so influential on me. He was

n—'e ;

VOVES

%
b -'\'\‘

L S

the kind of person you'd spend an hour with
and feel so enriched by. He told me things that
were in the milieu of music, but they carried
over to much more. | feel like I carry him
around all the time, because there were things
he’d say over and over. One was that music is

alifetime study. Like you were saying, if you're
the kind of cat who thinks he's the shit, that’s
the minute you're going to slide back. You
can’t ever start to think you have anything
goin’ on, that you can do anything other than
improve yourself.

KW: I have my own Bill Greens in my life.
I wasn’t fortunate enough to spend much time
with him, but I can understand the sway he had
on you because of the kind of man he was. |
had a guy like that named Arnette Cobb. I wear
his ring today; his daughter gave it to me after
he passed. It's the same kind of thing with you
and Bill Green. There are days when he’s with

me. Even my wife says she sometimes hears
him when I play.

One definition of a complete life is when
you have someone sowing into your life, and at
the same time you have someone you're walk-
ing with — in my faith, we call it fellowship —
whose life you're sowing into. When someone
says to you, “Boney, I want to play like you,”
that makes it complete. If one of those ele-
ments is missing, you're out of balance, and
therein is the continuum of what we call jazz.
That’s the beauty that we must see is never
taken away for commercial — or any other —
consideration.

Continued from Page 54
that are worthy of it. I've never seen a song
that was completely worthy of being No. 1 that
didn’t get played by the whole panel. When 1
see one lone station holding out, I have to
wonder what the hell is wrong with that guy.

RS: You and I are similar in the sense that
we are crazy enough to add something without
anyone else adding it. That's great, and we get
high praise from the record industry for doing
it. But do you agree with me that if you are
going to ignore the pack at the bottom of the
chart, it is also your right to ignore the pack
when a record goes up to the top?

KC: Sure, it’s happened before. There are
songs on the charts right now that we are not
playing. Not lots, but there are several that we
don't feel right about. And it is not going to get
played just because it is screaming up to the
top of the charts or just besause it is a huge
artist. A track has to be rigti{;'rﬂ!t us. Plus, we
have huge AC competitian In this market, and

they are battling each bﬂms:.

RS: Do you feek you, h _' amahligation to
play a less than great trark by giire artist?

KC: Definitely not.

RS: So name value is not:# factor in your
decision-making for music?

KC: Name value will make me listen to a CD
right away when it comes across my desk. But
you know what? If it doesn’t have a track that
fits the station, it might be No. 1 in my bedroom,
but it is not going to be No. 1 on KIFM.

RS: I agree 100%! Back-announce takes two
seconds; a song is about four minutes. Some
formats were so obsessed with superstars and
name value that it didn’t matter how good the
song was, and that was their downfall. A core
artist could reléase crap, and it would get played
because of the name. We've kept the integrity in
this format, becanse none of us Iook at it that
way. We look at the records. We look af the
value of the song, which also means an un-
known artist éan uet onthe airright away. Lok

-ab the First frack from the Braxton. Brothers'

first album; it’s & great mg, and we played it,

KC: Still, it is hard for somebody to become
a superstar in this format unless they have a
billion miles under their belt, have played a
million free concerts and schlepped their ass
all over the nation for free.

RS: 1t is asking a lot of a little format to make
superstars. If we are the only outlet that plays a
particular artist and they blame us for not mak-
ing that artist into a superstar, I'm not sure that
it is fully our fault. Most NAC stations do a pretty
good job of back-announcing records, but unless
the public is bombarded with someone's image
and their personality and all that, I'm not sure
that one radio station playing an artist is going to
make them a household name.

KC:There are a few things stations can do to
help build artist awareness. Web pages are where
we are going to take it to the next level. People
can click onto your web page and get information
about these ut;hsts readily. The next step for this
format is d@ﬂnﬁgl} gomg to be the Internet. If

behind. There m'e S0 many things happening on
the Internet rlgﬁi now, it is just mind-boggling.

RS: We have a tough marketing challenge,
because we do need to somehow put a face on
our artists. If we can use the Internet to do it,
that's great, or any possible means to let
listeners meet the artists that we play and
learn more about them. When people go to the
record store, they are buying the artist as well
as buying the art. If they know who Kenny G is
and have seen him in interviews, it is easier
for them to lay down their money and buy his
record than for the person who knows there’s a
sax song they like but has no idea who the
artist is. Consumers really need to feel com-
fortable knowing who an artist is, and the
Internet is a great tool for dning that.

[After some verbel horsing around, he
gonversation turns to the quality of today’s
NAC/ Smooth Jazz mausie compared {0 music
in the past.]

; KC: In the past, there were times when we

didn't add anything, because there was roally -

nothing to add. Today, there is so much great

music that I am dying to add, but there is just
no room. Plus, playlists have shrunk. I can
remember when our playlist was ridiculous.
[Editor’s Note: Five years ago KIFM reported
199 current tracks every week.] Now it is at a
manageable number. There is not enough room
to put every great piece of music sitting on my
desk on our playlist. I have to play what is
going to benefit the station most and what is
going to benefit my listeners most.

RS: Quality definitely has gone up. Record
companies are truly making a financial com-
mitment to some of these projects, whereas a
few years ago recording budgets weren't as
big. Maybe technology plays a role too. Maybe
it is more affordable now to do things that
were not affordable before. Synthesizers are
more realistic-sounding, and I'm hearing a
much more organic sound on big-budget pro-
ductions. Before, there were sequenced things
that certainly could have been done live to
make a record sound much warmer and more
real. I'm also hearing a resurgence of acoustic
instruments and also some great use of retro
gear, like the Hammond and the Rhodes.

KC: Thank God!

RS: There is definitely a higher level of
commitment on some of today’s releases. We
still get the same amount of crap, but it’s not
making it on the air.

KC: Actually, my crap pile is getting bigger
too. Maybe that's too strong a word, but there
is a big pile of music on my back wall that
someone has put a lot of time, energy and
passion into creating, and it’s just not right for
the format.I'm hearing better and better things
out of that pile than I used to.

RS: We reject some great music.

KC: There are some wonderful rejects. 1
take the ambient and meditative ones home
with me, because I enjoy them there. But
they're not going to work on the air, because
people need something to latch on to.

RS: Because people can’t be meditating in
their offices.

KC: I don't know. Half the staff around
here looks like they're meditating. /[Laughter.]
Street beats and acid jazz have brought such
energy to the format. Today, artists using a
loop also have live artists playing over it. It's
no longer just one guy doing everything, which
is good, because each artist brings an element
of himself to a piece of music.

RS: 1 don’t have anything against electronic
music. There are some great songs that are
totally made with synthesizers, but my com-
plaint with some of the sequenced things is that

they feel like a shorteut means to get to another:

end, There are some very creative things that

are being done —very lfhg;f.hmic things that are

vory electronic —that are great. 'm'glad to sea
peopla actually taking the time to make quality

www.americanradiohistorv.com

records and not taking so many shortcuts.

KC: Some of these people are masters with
electronic equipment. Look at Paul Hardcastle.
He can make wonderful music all by himself.
But there is also something to be said for
people who can marry those two elements —
electronic and live — and Rick Braun and Marc
Antoine are perfect examples. They can take
hip-hop and street vibes and add an element of
smooth and cool and live to it. And when you
see Rick Braun play live, you see a whole band
and hear what’s on the record. Have you ever
seen Paul Hardcastle play?

RS: So far, no one has. [Laughter.]

KC: I know Rick Braun is a great artist,
because I have seen him do that shit live.

RS: But 1 don’t discount the talent of
someone like Enya, who doesn’t perform live
and is very much a product of the studio, but it
is a beautiful product. I'm not discounting
electronics. It doesn’t really matter how some-
one achieves it. It’s just....

KC: ...the final product.

RS: Did it achieve what the artist wanted?
Did it move you in some way? Now, what about
the whole role of music director? Not every-
body has one. We are a dying breed.

KC: It's a shame if you don't have a
separate music director. I know I only did both
the PD and MD jobs for alittle while before we
hired Mike Vasquez. It is too hard to be all
things to everyone. Somebody needs to focus
on the air talent. Somebody needs to focus on
the product. I spend a great deal of time
programming the music. I spend a lot of time
finessing and caressing and working with my
system to make it do the things that it does.
Doing it right is a full-time job.

RS: An MD also helps give the program
director a better perspective on the radio sta-
tion. If there is a music director in the house
doing the mechanicals, making sure that the
product is right, messing with rotations and all
that, the program director can spend more time
as a real listener and less time as an operator.
That is how their role will be most effective, if
they can listen to the radio station as a listener,
as opposed to worrying about rotations.

KC: How involved is Chris Brodie with
what you do?

RS: We listen to every new record. All of
our adds are a product of us listening to them
together, but as far as day-to-day scheduling, I
do that myself.

KC: Do you have an airshift?

ES: No, but [ know you do. Do you always
do your show live?

EC: 1 like to do it live. | am one of those
old-fashioned people who prays the live DJ
never goes away. i just not'as good on tape
as ] am Hve, Tam pretty good taped-up though.
{Rivtous laughier.|
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| PO. BOX 194 |
| FAIRFAX, CA 94978 |

FX. 415-453-1727

— presents the beginning of a beautiful
relationship...Brazilian keyboardist

extronaire and your listeners.

i BN | Marcos Ariel )
P M “My Only Passion” |

Release Date: June 8th
First Single “Green Eyes” on your desk May 17th

Contact; Neal Sapper at New World N Jazz 415-453-1558 or the Paras Recording Co. at (818) 848-6300
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__________ NAC/SMOOTH JAZZ TOP 30 BREAKERS.
MAY 7, 1999 No Songs Qualified For
Breaker Status This Week
I TOTAL PLAYS —————— TOTAL
w W W ™ ARTIST TITLE LABEL(S) ™ Lw 2w w STATIONS/ADDS
2 2 2 @ GOTA In The City Life (/nstinct) 1014 1008 989 919 470
'+ 1+ 2 BONEYJAMES Into The Blue (Wamer Bros,) 96 1024 1019 1031 4600 MOST ADDED -
« 3 3 3 RICHARD ELLIOT Ain't Nothin’ Like The Real... (Blue Note) 830 887 905 864  41/0 AR Aoos
s s 7 @ BRIAN BROMBERG September (Zebra) o 770 696 660 608  45/0 j’é‘F"F'%gfﬂg'\T/eT::tO%/gﬁc(hG’;’gf] PR ‘g
s 7 o @ 3RDFORCE F/TAYLOR & HUGHES Revelation...(Higher Octave) 733 696 671 625 46/0 WALTER BEASLEY If You Knew (Shanachie) 6
7 6 8 6 RICK BRAUN A Very Good Thing (Atlantic) 673 684 697 655 43/ WARREN HILL Take Me Away (Discovery) 6
n 1w o @ PETER WHITE Autumn Day (Columbia) 667 649 606 546 46/0 JOE SAMPLE FALALAH HATHAWAY Fever (PRA/GRP) 5
s 4 4 3  GEORGE BENSON Cruise Control (GRP) 667 793 826 830 41/0 BONEY JAMES F/SHAI I'll Always Love You (Wamer Bros.) 4
3 5 s 9 KIMWATERS Easy Going (Shanachie) 645 727 807 870 38/0 ERIC ESSIX For Real (Zebra) 4
w v w @ ERIC MARIENTHAL Mercy, Mercy, Mercy (1LEVerve) 561 536 491 495 a3 | OPRCUALERUFICHEL ';'A','_‘é’oc d‘;'d;""a"" Rde” |
— — 1 @ JOE SAMPLE F/LALAH HATHAWAY Fever (PRA/GRP) 536 415 150 85 42/5 QUINCY JONE% Saxr In The Garden (QwestW8) 3
6 o 1w 12 STEVE COLE Where The Night Begins (Bluemoon/Atlantic) 519 550 660 760 33/0 NATIVE VIBE Hand In Hand (Domo) 3
19 16 12 @  ROGER SMITH Off The Hook (Miramar) 518 467 388 366 4110 RIPPINGTONS Summer Lovers (Peak/Windham Hill Jazz} 3
w14 1 @  JANGO With Your Love (Samson) 477 453 442 429. 410 LUTHER VANDROSS I'm Only Human (LV/Virgin) 3
1w 13 13 @ NELSON RANGELL The Way To You (Shanachie) 4 464 446 375 41/0
2 11 15 O J. TESHF/. INGRAM Forever...(ll Be The One) (GTSPMercury) 463 450 526 544 31/0
s 2 19 (@ T SCOTT & THE LA EXPRESS Smokin'.(Windham Hil JazWindham Hi) 390 345 288 267 372 MOST INCREASED -
— = o @  NITEFLYTE Open Your Heart (Instinct) 3 3 .8 26 M2 [ PLAYS PLAY
~ 2 2 O ERICESSIX For Real (Zebra) 336 296 236 181 36/4 JOE SAMPLE F/LALAH HATHAWAY Fever (PRA/GRP) +121
— — = €@ KRKWHALUM My All (Warner Bros.) 336 280 166 a8 34/2 LUTHER VANDROSS I'm Only Human (LV/Virgin) ~ +77
i 15 16 20 LEE RITENGUR This Is Love (I.EVerve) - 336 416 438 554 310 BRIAN BROMBERG September (Zebra) +74
0 1 20 @ NAJEE Room To Breathe (Verve Forecast/Verve) 327 317 354 366 30/0 RIPPINGTONS Summer Lovers (Peak/Windham Hill Jazz) +T1
— — 2 € RIPPINGTONS Summer Lovers (Peak/Windham Hill Jazz) 310 238 178 61 313 SPECIAL EFX F/CHIELI MINUCCI Miami (Shanachie) +59
5 17 s 2 JIMBRICKMAN & HERB ALPERT Rendezvous (Windham Hil)298 352 376 424 3000 KIRK WHALUM My All (Warner Bros.) +96
) . ) ROGER SMITH Off The Hook (Miramar) +51
25 23 2 25  MARIAH CAREY | Still Believe (Columbia) 293 297 281 290 2011 T. SCOTT & LA. EXPRESS Smokin’.. (Windham Hil Jazz) +45
23 20 22 26  BRAXTON BROTHERS A Night.(Windham Hill Jazz/Windham Hil) 263 285 291 298 2710 NITE FLYTE Open Your Heart (instinct) +43
@  LUTHER VANDROSS I'm Only Human (LV/Virgin) 263 186 176 184 22/3 ERIC ESSIX For Real (Zebra) +40
@  DIANA KRALL Why Should | Care (Verve) 251 214 180 166 211 DAVID SANBORN Lisa (Elektra/EEG) +40
— 29 2 @ KENNY LATTIMORE Heaven & Earth (Columbia) 249 243 231 228 19/0
w20 — € KIRK WHALUM Ascension (Warner Bros.) 238 212 310 394 26/0 fmﬁ}os22?.;;Zfiiﬁf.:"ﬁa"y?oﬁ';yfherTe‘i?su':Lt:fkf'ﬂsfvflm:an%i"ﬁfz
tied in number of plays, the song being played on more stations is placed
This chart reflects airplay from April 21-27. Songs ranked by.total plays. Highlighted songs indicate Breaker. If:::e a":;:tiLﬂfg:;ssgy"slé‘vnlse:;:etcrliec::;g:p\s::r;h:ngae;;e% m;kE-t.wweek
49 NAC reporters. 49 current playlists. © 1999, R&R Inc.
DAVID SANBORN Lisa (Flektra/EEG) GABRIELA ANDERS You Know What It's Like (Warner Bros.)| MARC ANTOINE Madrid (GRP)
Total Plays: 217, Total Stations: 24, Adds: 0 Total Plays: 179, Total Stations: 12, Adds: 1 Total Plays: 140, Total Stations: 13, Adds: 1
JEFF LORBER Simple Life (Zebra) SPECIAL EFX F/CHIELI MINUCCI Miami (Shanachie) WILL DOWNING & GERALD ALBRIGHT Pleasures Of The
Total Plays: 199, Total Stations: 20, Adds: 0 Total Plays: 145, Total Stations: 21, Adds: 4 Night (Verve/Motown)
Total Plays: 116, Total Stations: 10, Adds: 1
WALTER BEASLEY If You Knew (Shanachie) GATO BARBIERI The Woman On The Lake (Columbia)
Total Plays: 189, Total Stations: 25, Adds: 6 Total Plays: 143, Total Stations: 19, Adds: 1
Songs ranked by total plays

i
i

_ Audicy’s networking capabilities
% for your next level solutions.

|

Orban’'s Audicy, sold exclusively by Harris, broadcasters’ first

choice in digital audio workstations, has always stood apart
from the rest as the fastest, most versatile, and most

user- friendly editor for broadcast audio production. Once
enfirely a stand-alone workstation, Audicy with Version 2.01
upgrade incorporates powerful networking resources for
linking a single Audicy to external PCs, or linking muitiple

Audicys to single or multiple servers.

1-800-622-0022 = www.harris.com/communications ’ ! Communications
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NAC/SMOOTH JAZZ ACTION

with Cmol Archer

Gota’s “In the City Life” (Instinct) deserv-
edly goes to No. I, reinforcing the independent
label’s position as a company that consistently
gives NAC/Smooth Jazz audiences grooves they
love.

Brian Bromberg’s “September” (Zebra)
moves 7-4* with ease and an increase of 74 plays,
followed by 3rd Force’s “Revelation of the Heart”
(Higher Octave), which takes 5*.

Poised t¢ explode, Joe Sample & Lalah
Hathaway's “Fever” (PRA/GRP) catapults 17-
11*, earns five new adds — including KTWV/
L.A.,, WNUAAChicago and WIZF/Atlanta — plus
it is top Most Increased with +121 plays. It’s all
over but the shouting: “Fever” is a confirmed hit!

Jeff Gelub's “The Velvet Touch”
(Bluemoon/Atlantic) picked up seven new adds,
including WiJZ/Philadelphia (their other add was
Joe McBride’s “Chicken Joe” on Heads Up) and
WLOQ/Orlando. Incidentally, Golub’s live perfor-
mance at R&R’s Convention 99 is confirmed.

Going For Adds
May 6

STEVE REID Passion In Paradise (Domo)

AMADEE CASTENELL If | (Nyno)

May 13

BILL EVANS In Your Heart (Zebra)
MARION MEADOWS Last Call (Heads Up)
LEE RITENOUR Can You Feel 1t (L.E Verve)

SRS PR ORue R

May 20

WILLIE & LOBO Hana Moon (Atantic)
May 27
CHRIS BOTTI Drive Time (GRP)

R G BEER MSED WRE AN

el

SMOKE N’ FUNCTION Glide (Atiantic)

%mmmmmmnwmmmwmwmmy »mmmwwﬂmmsﬁmmﬂs:mw@y

fﬁwﬂ AT ML N NN GG OGNS TR O RDUR U CRUN BuSR NOUG NN VIS GUUSD GONB RN DR DNEN DRED SRR Ay,

STEVE COLE Say It Again (Bluemoon/Atlantic)
QUINCY JCNES f/KIRK WHALUM Sax In The Garden (Qwest/WB)

SPYRO GYRA Satin And Silk (Windham Hill Jazz)

BRAXTON BROTHERS Just Believe (Windham Hill Jazz)

MICHAEL FRANKS f/VALERIE SIMPSON Now Love Has No End (Windham Hill Jazz)
RICKY PETERSON Can We Still Be Friends (Windham Hill Jazz)

DOUBLE SCALE f/EVERETTE HARP Locomotion (Windham Hill)
JIM BRICKMAN {/BILLY PORTER & JORDAN HILL Destiny (Windham Hill)

Spyro Gyra has made a great record in “Silk
and Satin” (Windham Hill Jazz), the veteran con-
temporary jazz group's new label debut. The track
15 so strong it is an out-of-the-box add this week
at KTWV. A track this memorable, musical and
compelling is a must-play!

David Benoit’s “Rejoyce” (GRP) is by tar

the Most Added, picking up 14 new reports this

week from the likes of KHIH/Denver, KYOT/
Phoenix, JRN, KKSF/SF, KWJZ/Seattle and
WIZW/Washington.

If the midtempo blahs have got your playlist
sounding sleepy (yawn), consider Bona Fide's
“High Street” (N-Coded) for an infusion of
Four80East- and DTTB-styled energy. KIFM/San
Diego and WHRL/Albany were among this week’s
adds.

Steve Cole’s tollowup to the smash “Where
the Night Begins” is outstanding for melody,
groove, hook and wicked, soulful playing. WNUA
added the track “Say It Again” (Bluemoon/At-
lantic) this week.

We’re not used to vocals from Boney James,
but here’s one you need to stay on top of — espe-
cially if your station is being flanked by a UAC
competitor — even though the track is unlikely
to be the next single for this format. The luscious
ballad “I'll Always Love You” (Warner Bros.),
teaturing vocals by Shai, went on WQCD/NY, and
also KMGQ/Santa Barbara, a station without
UAC competition.

s

Vv we s BEE SR Ha

: “Ascensnon' " “For You," "Anyt;me and others. These

“ touch of Paul Brown's produciron would undoubtediyvf

~ compared it to a modern-day

~ AlI” an easy choice for the second
" single, and currently airplay is

 akiller album for us all to enjoy!
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..... of
familiar songs, Kirk’s soulful sax playirg and the Midas

equal an airplay home runt  e:The f:gst time we heagd
“Ascension,” we knew it was a smash — it was th
obvious first single. A problem devsioped, however,
when several stations were afraid to piay it because it '
contained background vocais. Background vocals, they  jaconGorov ™ ¢
generalized, don't test well: A major decision had to be '

made: Send Kirk and Paul Brown bzck into the studic to rerecord the
song sans background vocais, or stick with the song inits current form.
The decision was to rerecord the song, with Whalum’s sax playing the
melody where the background vocals had appeared. I turned out to be
the right decision, as “Ascension” eventually spent three weeks at No.1in
R&R in February. e Atfirst we-were fearful of the idea of putting a second
track, “My All,” on the same CD-PRO 33 “Ascension,”siace we thought it
could split the airplay. Eventuaily, the overwhelming majority of stations
added “Ascension,” while a single crusadmg statnon WJJZIPhnadelphna g
went with “My All." 'JJZ’s esteemed \ =
music APD/MD, Michael Tozzi, kept KERK WAL
telling us how great “My All” ; :
sounded on the air, and even £

“Europa.” They played it.in power
rotation for several weeks, and
sales of the athum were huge in
Philly. This information made "My

exploding on the NAC Tracks chart.
Thank you Kirk Whalum for making

1/800-231-6074

X Cost effective plastic banners for your station.
X We print any logos or designs in up to four spot colors.

X Perfect for concerts, public appearances, expos & giveaways.

X Packaged on a roll and easy to use.

P.O. Box 750250 Houston, Texas 77275-0250
713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com

PLASTIC
BANNERS
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NAC/SMOOTH JAZZ REPORTERS

e

Stations and their adds listed alphabetically by market

WHRL/Albany, NY

OM/PD: Brant Curtiss
WARREN HILL “Take”
BONA FIDE “Street”
KEN NAVARRO “Melissa”
STEWART & DULFER “Cookie”

KNIK/Anchorage, AK
GM/PD: Dean Williams

MD: John Clarke
No Adds

WJZF/Atlanta, GA
PD/MD: Mark Edwards

SAMPLE F/HATHAWAY “Fever”
ERIC ESSIX “Real”

KSMJ/Bakersfield, CA

PD/MD: Joel Widdows
NITE FLYTE “Heart"

WSJZ/Boston, MA
PD/MD: Shirley Maldonado
No Adds

WCCJ/Charlotte, NC

PD/MD: Gerry D. Ballard
No Adds

WNUA/Chicago, IL
PD: Bob Kaake

APD/MD: Steve Stiles
SAMPLE F/HATHAWAY “Fever"
WARREN HILL “Take"

STEVE COLE “Again”

WVAE/Cincinnati, OH
OM: T.J. Holland
PD: Laura Dane

MD: Steve Wiersman
NITE FLYTE “Heart"

WNWV/Cleveland, OH
PD/MD: Bernie Kimble

QUINCY JONES “Sax”
DAVID BENOIT “ReJoyce"

W2JZ/Columbus, OH
PD/MD: Bill Harman

DAVID BENOIT “ReJoyce”
DIANA KRALL “"Care”

KOAI/Dallas, TX
PD: Michael Fischer

MD: Teresa Kincaid
ERIC ESSIX "Real”
WALTER BEASLEY “Knew"

KHiH/Denver, CO
PD: Becky Taylor

APD/MD: Cheri Marquart
DAVID BENOIT “ReJoyce”

WVMV/Detroit, M|
PD: Tom Sleeker

MD: Sandy Kovach
DAVID BENOIT “ReJoyce”
WALTER BEASLEY "Knew"

KEZL/Fresno, CA
PD: Angie Handa

MD: J. Weidenheimer
No Adds

WGUF/F1. Myers, FL
PD: Scott Holt

APD/MD: Nanci Cruise
No Adds

WYJZ/Indianapolis, IN
PD/MD: Carl Frye
TOM SCOTT... “Smokin™

WFSJ/Jacksonville, FL
PD: Hank Dole
APD/MD: Craig Williams
DAVID BENOIT “ReJoyce”
MARIAH CAREY “Believe”
STEVE REID "Paradise”

KCY/Kansas City, MO
PD: Tom Land

MD: Michelle Chase
TOM SCOTT... “Smokin™
SAMPLE F/HATHAWAY “Fever”
LUTHER VANDROSS "Human”
WARREN HILL “Take”

RICK BRAUN "Good"

KTWV/Los Angeles, CA
PD: Chris Brodie
APD/MD: Ralph Stewart

SAMPLE F/HATHAWAY “Fever”
SPYRO GYRA "Satin”

WLVE/Miami, FL
PD: Bret Michael

MD: Marc Taylor
No Adds

WJZI/Milwaukee, WI

PD: Chris Moreau
RICHARD SMITH “Flow"
GATO BARBIERI “Woman”
QUINCY JONES "Sax"

KSBR/Mission Viejo, CA
OM/PD: Terry Wedel

MD: Judy Davila
WARREN HILL “Take”
DAVID BENOIT “Reloyee”

KRVR/Modesto, CA

PD: Jim Bryan

MD: Doug Wulff
DAVID BENOIT “ReJoyce”
BONA FIDE “Street”
JEFF GOLUB "Velvet”
WARREN HILL “Take"
QUINCY JONES “Sax”
DANCING FANTASY “Five”
MICHAEL PAULO "Swing"

WQCD/New York, NY
PD: John Mullen
MD: Rick Laboy
SPECIAL EFX... "Miami”
BONEY JAMES F/SHAI “Always"
LEO GANDELMAN “Rise”

WJCD/Norfolk, VA
OM/PD: Maxine Todd

MD: Larry Hollowell
No Adds

KCYI/Oklahoma City, 0K
PD: Steve English

MD: Stephani Stewart
No Adds

WLOQ/Orlando, FL
PD: Bill Wise

MD: Patricia James
GABRIELA ANDERS "Know"
WALTER BEASLEY “Knew”
SPECIAL EFX... “Miami"
JEFF GOLUB “Velvet”

WJPL/Peoria, L
PD: Rick Hirschmann
SPYRO GYRA “Satin”

WJJZ/Philadelphia, PA
PD: Anne Gress
APD/MD: Michael Tozzi ,

JEFF GOLUB "Velvet”
JOE MCBRIDE "Chicken”

KYOT/Phoenix, AZ
PD: Nick Francis

APD/MD: Greg Morgan
DAVID BENOIT “ReJoyce”
MARC ANTOINE “Madrid”

WJJJ/Pittshurgh, PA
PD: Carl Anderson

MD: Herschel
RIPPINGTONS "Summer”

KKJZ/Portland, OR
PD: Paul Warren

MD: Hal Murray
LUTHER VANDROSS "Human”
JEFF GOLUB “Velvet”
DAVID BENOIT “ReJoyce”

WWND/Raleigh, NC
PD/MD: Don Brookshire

DAVID BENOIT “Redoyce”
STEVE REID "Paradise”

KSSJ/Sacramento, CA
Station Mgr.: Steve Williams

APD/MD: Ken Jones
No Adds

KBZN/Salt Lake City, UT
PD/MD: Rob Riesen
WALTER BEASLEY “Knew"
BONEY JAMES F/SHAI "Always”
JEFF GOLUB “Velvet”
NATIVE VIBE "Hand”

KCJZ/San Antonio, TX
PD: Norm Miller

MD: Leif Calberg
No Adds

KIFM/San Diego, CA
PD: Mike Vasquez
APD/MD: Kelly Cole

BONA FIDE “Street”

KKSF/San Francisco, CA
PD: Paul Goldstein

APD/MD: Blake Lawrence
DAVID BENOIT “ReJoyce”
WARREN HILL “Take"

DANCING FANTASY “Five”

KQJZ/San Luis Obispo, CA
OM: Dave Christopher
MD: David Atwood

ERIC ESSIX “Real”
LUTHER VANDROSS "Human”

KMGQ/Santa Barbara, CA
OM/PD: Mark Elliott

APD/MD: Steve Bauer
BONEY JAMES F/SHAI “Always"
WALTER BEASLEY “Knew”
JEFF GOLUB "Velvet”

NATIVE VIBE “Hand"

KJZY/Santa Rosa, CA
PD: Gordon Zlot

MD: Rob Singleton
BLUEZEUM “Esperanza”

KWJZ/Seattle, WA
PD: Carol Handley
MD: Dianna Rose
DAVID BENOIT “ReJoyce”

WHCD/Syracuse, NY
PD: Butch Charles

APD/MD: Kenny Dees
SPECIAL EFX... “Miami”

WJZT/Tallahassee, FL
PD: Denny Alexander

KIRK WHALUM “My”
RIPPINGTONS “Summer”

WSJT/Tampa, FL
PD/MD: Ross Block
RIPPINGTONS “Summer”
SAMPLE F/HATHAWAY “Fever”
DOWNING & ALBRIGHT “Pleasures”
KEN NAVARRO “Melissa”
KIRK WHALUM “My"

KOAZ/Tucson, AZ
PD: Erik Foxx
SPECIAL EFX... “Miami”
SARAH MCLACHLAN “Angel”

WJZW/Washington, DC
PD: Kenny King
DAVID BENOIT “ReJoyce”

KWSJ/Wichita, KS
PD: Nancy Johnson
MD: Dallas Scott
BONEY JAMES F/SHAI “Always"
WALTER BEASLEY “Knew"
JEFF GOLUB “Velvet”
NATIVE VIBE "Hand”

JRN/(Jones NAC)/National
PD: Steve Hibbard
MD: Laurie Cobb
KIRK WHALUM “Same”
ERIC ESSIX “Real”
DAVID BENOIT "ReJoyce”  =. -.

49Total Reporters
49 Current Reporters
49 Current Playlists

®
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NAC/SMOOTH JAZZ PLAYLISTS

May 7,1999 R&R ® 71

E1 ] i 2 [ o
Sreot, Jase MARKET Tt MARKET #2 WNUA 95,5 MARKET #3 ™ a MARMET 28
[:“ IOI9 WOCDNew York KTWV/Los Angeles WNUA/Chicago IO}'] KKSF KKSF/San Francisco g WJ3Z/Phitadelphia
5 Emmis Infinty d.ux_—— Chancelior y Chancellor SMOoty ’1‘6161 Chancsitor
10t ANNIVERSARY (212) 3521019 W7 KTWV (310) 840-7180 S (312) 645-9550 Shercerth Jeexs | | 1415 9755555 wiljz 5 (215) 508-1200
Mullen/Laboy Brodie/Stewart S Lawrence Gress/Tozzi
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE rLAYS ARTIST/TITLE
W W W TW W W L W W W Tw IW2W LW TW W W W TW
27 33 33 34 NELSCN RANGELLIThe Way To You 20 23 22 23 NAJEE/Room To Breathe 23 22 21 23 BONEY JAMES/Into The Biue 22 23 22 22 GOTA/In The City Lite 32 32 32 32 BRIAN BROMBERG/Seplember
31 33 33 33 RICK BRAUN/A Very Geod Thing 22 20 22 22 ERIC MARIENTHAL/Mercy, Mercy, Mercy 1722 21 21 GOTA/n The City Lite - 22 22 22 MARC ANTOINE/Madrid 31 32 31 32 LEE RITENOUR/This Is Love
27 34 32 33 TOM SCOTY../Smokin’ Section 19 20 18 22 RICK BRAUN/A Very Good Thing 19 21 19 21 3AD FORCE../Revelation Of - - - 22 BRAXTON BROTHERS/Just Believe 14 15 2t 32 GEORGE BENSON/Cruise Control
34 32 32 33 OOWN TC THE BONE/On The Corner. 24 21 23 28 WARREN HILL/Turn Out The Lights 18 19 19 20 LEE RITENOUR/This IS Love 22 23 22 22 ROGER SMITH/OM The Hook 15 14 22 32 BRIAN CULBERTSON/On My Mind
32 33 34 32 PETER WHITE/Autumn Day 22 18 21 20 PETER WHITE/Autumn Day 18 15 21 20 GEORGE BENSON/Cruise Control - 22 22 22 NIRK WHALUM/My Al 32 32 31 32 NAJEE/Room To Breathe
- - 20 24 RIPPINGTONS/Summer Lovers 18 15 20 18 LEE RITENOUR/This Is Love 15 14 15 17 NITE FLYTE/Open Your Meart 22 22 24 21 PETER WHITE/Aulumn Day 32 32 32 32 BCNEY JAMES/Into The Blue
21 24 22 24 TESH F/INGRAM/Forever More 16 19 16 18 STEVE COLE/Where The Night. 16 13 16 17 RICHARD ELLIOT/AIN't Nothin® - - 19 18 STEWART & DULFER/Cookie -1 12 22 SAMPLE F/HATHAWAY/Fever
24 24 23 24 FOURPLAY F/BABYFACE/Someone To Love 19 20 18 18 TOM SCOTT.../Smokin' Section 20 22 18 17 BRIAN BROMBERG/September - 15 12 13 BRIAN BROMBERG/September 20 22 21 21 LIONEL RICHIE/Lady
21 24 24 24_,GOTA/m The Cily Lite 20 17 19 17 RICHARD ELLIOT/A‘t Nothin' 15 15 18 16 WALTER BEASLEY/It You Knew 22 22 15 13 ERIC ESSIX/For Real 2120 21 21 MARIAH CAREY/I Still Belive
- 21 20 24 JOE MUBRIDE/Chicken Joe 17 172 19 16 BRAXTON BROTHERS/Just Belnve 16 16 18 15 KIM WATERS/Easy Going 13 13 12 13 MITE FLYTE/Open Your Heart 14 14 15 15 RIPINGTONS/Summer Lovers
26 24 22 23 ERIC MARIENTHAL/Mercy. Mercy. Mercy 20 18 18 16 KIRK WHALUM/AsCension 15 18 15 15 ROGER SMITH/OH The Hook 14 14 11 13 3RD FORCE../Revelation Ol -1 10 15 BRYAN SAVAGE/Soul Temptation
21 24 24 22 BRIAN BROMBERG/September 18 19 14 16 GEORGE BENSON/Cruise Control 17 15 17 14 PETER WHITE/Autumn Day 15 13 14 12 JANGO/WilN Your Love - B 14 15 3AD FORCE ./Revelation Of
- - - - SPECIAL EFX../Mam 9 13 20 16 WALTER BEASLEY/Il You Knew 13 14 14 14 KIRK WHALUM/My All -+ 12 12 12 NELSON RANGELL/The Way To You 33 32 24 15 RICHARD ELLIOT/Ain't Nothin'
© = - - BONEY JAMES F/SHAIY'Il Always Love You 15 18 17 16 CRAIG CHAQUICO/Holding Back. 17 13 16 13 LUTHER VANDROSS/I'm Only Human 16 12 13 12 WAYMAN TISDALE/Breakfast With. 4 14 13 15 KIRK WHALUM/AsCension
- = - - LEO GANDELMANAise -+ 12 17 16 3A0 FORCE/Gwve Il All You Got 13 14 16 13 SMOKE N' FUNCTION/Smokee 13 12 12 12 KIM WATERS/Easy Going - 1 8 14 ERIC ESSIX/For Real
- 11 20 16 JEFF GOLUB/NVelvet Touch 17 15 17 12 QUINCY JONES/Sax In The Garden 13 13 10 11 STEVE COLEWhere The Night <1 8 13 ERIC MARIENTHAL/Mercy, Mercy. Mercy
15 16 15 15 BRICKMAN & ALPERT/Rendezvous 3 11 10 11 ERIC ESSIUFor Real 22 22 14 11 RICHARD ELLIOT/Ain't Nothin' 14 13 13 13 MARC ANTOINE/Concache
10 11 10 13 WHITNEY HOUSTON/You'll Never 1411 12 11 MARIAH CAREY/ Stll Believe 10 12 13 11 BONEY JAMES/Into The Biue 15 14 15 13 GOTA/n The City Lite
19 13 9 13 BRIAN BAOMBERG/Seplember 9 9 8 19 PHIL COLLINS/True Colors 1112 11 11 SAMPLE F/HATHAWAY/Fever 14 14 12 13 RICK BRAUN/A Very Good Thing
19 16 14 13 BONEY JAMES/Into The Biue 7 10 10 8 RICK BRAUN/A Very Good Thing 129 10 18 PHIL COLLINS/True Colors 14 14 13 13 JANGOWith Your Love
15 10 14 12 KENNY LATTIMORE/Meaven & Earth 12 11 8 8 DOWNING & ALBAIGHT/Stop. Look. 1412 9 18 LUTHER VANDROSS/Kesping My Faith 13 14 14 12 NELSON RANGELL/The Way To You
13 11 10 12 VANESSA WILLIAMS/My Flame == - - SAMPLE F/MATHAWAY/Fever © = - @ SARAH MCLACHLAN/Angel = - - & QUINCY JONES/Sax In The Garden
9 12 PATTI AUSTIN/Don't Go Away © = = - WARREN HILL/Take Me Away 1M 11 11 7 BRICKMAN & ALPERT/Rendezvous - = - . JEFF GOLUBNelvet Touch
"o LUTHER VANOROSS/I'm Only Human = - - - STEVE COLE/Say It Agamn - - 5 T OAVID SANBORN/Lisa - - - . JOE MCBRIOE/Chicken Joo
12 n KIRK WHALUM/My Al -« - & FOURPLAY FIBABYFACE/Somesne To Love
nn GARY TAYLOR/Fliring With An. - = - - DAVID BENOIT/Reoyce
- - DAVID BENOIT/ReJoyce - - - - WARREN HILL/Take Me Away
.- WARREN HILL/Take Me Away © = - - DANCING FANTASY/Take Fiva
© = - - SAMPLE F/HATHAWAY/Fever
- - - - SPYRO GYAA'SIk And Satin
| MaRKET o6 | MARKET +7 | mannitan | MARKET #3 MARKET #11
98 7 | | wmvmetron “PASIS 1075n | | xoavatias ﬁwﬂiﬂf WSJ2/Boston = WJZW/Washington WLVE/Miami
= | | intiny S et fnre Intinity s, / & Greater Media 105.9 ABC Clear Channei
= (248) 855-5100 (214) 630-3011 (617) 822-9600 (202) 895-2300 (305) 654-9494
Sieekar/Kovach Fischer/Kincaid King Michael/Taylor
PLAYS ARTISTTIILE rLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE rLavs ARTISTTITLE
W 2w LW TW W W W Tw IW 2 (w TW W W W TW wow W
20 24 22 22 RICHARD ELLIOT/Aint Nothin' 9 9 28 28 3RD FORCE. /Revelalion Of. 21 21 21 23 RICHARD ELLIOT/An't Nothia' 28 28 28 28 BONEY JAMES/Into The Blue 16 16 17 17 WARREN HILL/Tura Oul The Lights
22 19 21 20 BONEY JAMES/Into The Blue 27 27 28 28 RICK BRAUN/A Very Good Thing 20 22 19 23 BONEY JAMES/Into The Blue 28 26 27 28 KIM WATERS/Easy Going 16 16 15 16 NAJEE/Room To Breathe
10 11 21 20 BRIAN BROMBERG/September 28 28 27 28 BONEY JAMES/Into The Blue 20 19 22 22 RICK 8RAUN/A Very Good Thing 28 28 27 28 GOTA/ln The City Lite 16 16 16 16 BONEY JAMES/Inta The Blue
20 20 21 19 GEORGE BENSON/Cruise Control 27 27 28 28 RICHARD ELLIDT/Ain't Nothin'. 19 20 20 22 KIM WATERS/Easy Going 28 28 28 28 STEVE COLE/Where The Night 15 15 17 16 KIRK WHALUM/Same Ole Love
20 20 20 19 GOTAIA The City Lite 28 28 27 21 GOTA/In The City Lite 10 15 21 21 NELSON RANGELL/The Way To You 27 28 28 28 RICHARD ELLIOT/An't Nolhia' 17 17 16 16 WALTER BEASLEYA Feel You
10 11 12 19 IR0 FuRCE.. /Revelation Of 12 12 12 23 ROGER SMITH/Ot The Mook 22 22 23 21 GOTA/In The City Lite 11 12 12 20 BRIAN BROMBERG/September 1010 11 12 GREGG KARUKAS/Cruigi’ Your
9 9 12 13 TESH HINGRAM/Forever More 16 16 17 18 TESH F/INGRAM/Forever More. 23 21 24 18 GEORGE BENSON/Cruise Control 26 28 27 18 GEORGE BENSON/Cruise Control 1111 11 12 GOTA/Ia The Ciy Lite
22 21 20 13 KIM WATERS/Easy Going 18 18 16 17 LUTHER VANOROSS/'m Only Human 10 9 13 17 BRIAN BRDMBERG/September 16 15 16 17 PHIL COLLINS/True Colors M1 10 11 JANGOWWIIR Your Love
9 9 13 13 DIANA KRALL/Why Shouid | Care 16 16 18 16 MARIAH CAREY/I Stll Beleve 16 16 14 16 TESH F/INGRAM/Forever More 16 17 14 17 TESH F/ANGRAM/Forever More 1M 1112 11 KIM WATERS/Easy Going
- - - 12 TOM SCO™T./Smokin’ Section 12 12 16 16 SAMPLE F/HATHAWAY/Fever 13 11 12 16 PETER WHITE/Autumn Day © - 9 16 LUTHER VANDROSS/'m Only Human 1111 12 11 BRAXTON BROTHERS/A Night To Love
10 12 9 12 RICK BRAUN/A Vary Good Thing 26 26 26 14 GEORGE BENSON/Cruise Control -~ 4 14 16 SAMPLE F/HATHAWAY/Fever 16 16 17 15 MARIAM CAREY/I Stil Believe 1111 11 11 MAAC ANTOINE/Concache
12 11 10 12 KIRK WHALUM/ASCenston 10 10 11 13 KIRK WHALUM/My All < 413 15 DIANA KRALL/Why Should | Care 1111 9 12 NAJEE/Room To Brealhe 1110 11 11 JKIH The Hook
1111 10 12 JANGO'With Your Love 1111 11 12 PETER WHITE/Autuma Day 13 15 14 15 3RO FORCE ./Revelation Ot 1110 11 12 ERIC MARIENTHAL/Mercy. Mercy, Mercy 1111 11 11 ED CALLE/Strollia’
12 12 12 12 ROGER SMITH/Ott The Mook 10 10 11 12 BRICKMAN & ALPERT/Rendezvous 7 13 13 14 RIPPINGTONS/Summer Lovers 10 10 11 12 ROGER SMITH/ON The Hook 12 12 12 10 BRtAN BROMBERG/Seprember
10 10 11 11 ERIC MARIENTHAL/Mercy, Mercy, Mercy 27 27 10 12 KIM WATERS/Easy Going 1413 13 13 JANGO/With Your Love 1111 11 12 3R0 FORCE /Revelation O 1111 11 10 ERIC MARIENTHAL/Here In My Heart
<= 12 11 SAMPLE F/HATHAWAY Fever - - 10 11 NITE FLYTE/Open Your Heart 13 13 12 13 SMOKE N' FUNCTION/Smokee 10 119 12 NELSON RANGELL/The Way To You 6 6 6 & RICK BRAUN/A Very Good Thing
24 21 11 11 STEVE CD_E/Where The Night. 77 10 11 WARREN HILLIOne To One 17 6 14 13 LUTHER VANORDSSA'm Only Human 6 12 9 11 ERIC ESSIVFor Real 5 5 6 6 JEFF LORBER/Simpie Lite
13 11 10 11 PETER WHITE/Autumn Day 12 12 10 11 JANGO/With Your Love 10 12 12 12 ED CALLE/Stroln’ - 6 11 11 NITE FLYTE/Open Your Weart 5 5 7 & STEVE COLE/Where The Night
10 10 12 11 NAJEERoom To Breatne 28 28 11 11 GRANT GEISSMAN/Did | Save? 13 15 14 12 ERIC MARIENTHAL/Mercy Mercy. Mercy 13 12 10 11 PETER WHITE/Autumn Day 6 6 4 & RICHARD ELLIOT/An'I Nothin'.
1110 11 10 LEE RITENOUR/TINS I Love 1111 11 11 JEFF LORBER/Watching The Sun Set 17 15 14 11 MARIAH CAREY/I Stil Believe 10 11 10 11 LEE RITENOUR/THis Is Love 1111 12 6 PETER WHITE ./Midnight In
312 13 10 NELSO4 RANGELL/The Way To You 12 12 12 11 STEVE COLEWnere The Nighl 14 15 14 11 NITE FLYTE/Open Your Heart 12 10 10 10 JANGO/With Your Love 6 6 5 S 3IAD FORCE /Revelation O1.
- = - - OAVID BENOIT/ReJoyce 8 8 - 11 KIM WATERS/Mghitall 12 12 11 11 BRAXTON BROTHERS/A Night To Love - 6 12 10 WALTER BEASLEY/Il You Knew - - - 4 PETER WHITE/Aulumn Day
== = - WALTER BEASLEY/It You Knew 11 11 8 11 GREGG KARUKAS/Cruism’ Your 14 14 13 10 ROGER SMITH/Ott The Hook 1111 11 10 RICK BRAUN/A Very Good Thing - - 4 4 DAVID SANBORN/Lisa
6 6 31 10 BAIAN BROMBERG/September 16 15 11 10 PATTI AUSTIN/In And Out 10 11 11 0 BRICKMAN & ALPERT/Rendervous
1111 11 10 NELSON RANGELL/The Way To You - - - S KIRK WHALUM/My All == - 8 SAMPLE F/HATHAWAY/Fever
9 9 13 10 ERIC MARIENTHAL/Mercy. Mercy. Mercy . - § DAVID SANBORN/Lisa === T KIRK WHALUM/MYy All
9 9 8 10 WAYMAN TISOALE/Breakfas! With - - - § GATO BARBIERI/The Woman On - - - DAVID 8ENOIT/ReJoyce
10 10 9 10 OPEN DOOR/The Curved Sky - - - 4 ERIC ESSIXV/For Real
8 8 - 10 WARREN HILL/Turn Oul The Lights
10 10 10 10 BRIAN CULBERTSON/On My Mind
— e Flavors— MARKET #13 MBRKET 14 MARKET #15 MARKET #16 MARKET £21
104_] FM || wizrmtiana KWJ2/Seatile KYOT/Phoenix a1 ke KIFM/San Diego WJJJPitisburgh
jo=s = FM 1| crancetior 981 eeze | | Jetterson-piot Chancallor
WJZF (404) 897-7500 (425) 373-5536 « SEvermbc Zame | | (602) 258-8181 (619) 291-9797 (412) 323-5300
Edwards y/Rose Francis/Morgan Vasquez/Cole And schel
PLAYS ARTISTAITLE PLAYS ARTISTMITLE PLATS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W W LW TW W 2W LW TW W OIW W W IW W LW TW W W W TW
31 32 32 33 GOTAIn The City Li'e 27 27 2 20 GRANT GEISSMAN/Ouf | Save? 24 23 23 24 CHAQUICO & FREEMAN/Samba Del Luna 18 17 16 19 BONEY JAMES/Into The Blue 28 28 28 28 STEVE COLE/Where The Night
32 32 33 32 BONEY JAMES/Into The Bise 10 11 10 28 3RD FORCE../Revelation Of 23 23 24 24 GOTAIn The City Lite 18 17 17 18 LEE RITENOUR/THis Is Love 28 26 28 26 GEGRGE BENSON/Cruise Control
17 .23 32 30 RICHARD ELLIOT/Ain't Aoty 28 28 29 27 BRIAN BROMBERG/September 12 13 19 24 3RD FORCE . /Revelation Of 16 17 6 18 NAJEE/Room To Breathe 28 28 28 28 KIM WATERS/Easy Going
16 16 16 26 IR0 FORC:.../Revelation Of 9 12 26 27 ERIC MARIENTHAL/Mercy, Mercy. Mercy 24 23 24 24 RICHARD ELLIOT/Ain‘t Nothin' 9 9 11 18 NITE FLYTE/Open vour Heart 27 28 28 28 GOTANn The Cry Lite
17 16 16 24 RICK BRAUN/A Very Gocd Thing 1112 28 27 GOTAIn The City Lite 19 24 23 24 PETER WHITE/Autumn Day 17 19 18 18 WARREN HILL/Turn Out The Lights 28 28 28 28 BONEY JAMES/Into The Blue
32 33 31 22 KIM WATEIS/Easy Going 28 28 26 26 BONEY JAMES/Into The Biue - 12 19 23 KIRK WHALUM/My All 18 19 18 17 GEORGE BENSON/Cruise Control 1112 23 268 RICHARD ELLIDT/A't Nothi'
31 32 32 21 GEORGE BENSON/C:wise Control 19 15 15 17 LUTHER VANOROSS/I'm Only Human 23 24 24 23 BONEY JAMES/Into The Biue 9 7 10 17 GOTAIn The City Lite =+ 10 17 SAMPLE F/HATHAWAY/Fever
15 17 17 17 PETER WHITE/Autumn Day 16 16 15 16 SAMPLE F/HATHAWAY/Fever 12 12 12 13 NITE FLYTE/Open Your Heart 16 16 18 17 MARC ANTOINE/Concache 17 17 17 17 TES4 FANGRAM/Forever More.
32 23 17 17 STEVE COLE/Where The Night 16 15 15 16 OOWNING & ALBRIGHT/Pleasures Ot 13 11 12 13 LEE RITENOUR/This Is Love 16 17 18 16 BRIAN BROMBERG/September 17 16 16 17 MARIAH CAREY/l Stil Betieve
17 17 16 17 BRIAN 3ROMBERG/September 15 17 17 15 PHIL COLLINS/True Colors 12 12 12 12 EVERETTE HARP/For You Always 12 15 16 15 BOBBY CALOWELL/Good To Me 15 17 18 15 PHIL CCLLINS/True Colors
17 17 16 17 ERIC MARIENTHAL/Mercy. Mercy, Mercy 16 16 16 15 PATTE AUSTIN/DOR'I Go Away 12 12 12 12 KIM WATERS/Easy Going - - - 14 DIANA KRALL/Why Should | Care 11 12 10 12 BRIAN BROMBERG/September
16 16 16 16 TESH F.INGRAM/Forever More 10 11 10 12 JEFF LORBER/Simple Lite 24 24 17 12 RICK BRAUN/Moonshot 13 14 12 14 KENNY LATTIMORE/Heaven & Earth 9 11 11 12 ERIC ESSIVFor Real
-9 17 16 JANGOMIth Your Love 9 11 11 12 RICHARD SMITH/Flow 8 12 12 12 WALTER BEASLEY/It You Knew 15 17 13 13 GABRIELA ANDERS/Wanting 10 12 10 12 BLUEZEUM/Esperanza
=« = 11 NELSOM RANGELL/The Way To You 10 11 10 12 NITE FLYTE/Open Your Weart - - 9 12 ROGER SMITH/ON The Mook 13 13 14 13 SAMPLE FIHATHAWAY/Fever < B 11 12 KIAK WHALUM/My Al
- - - 9 ROGER SMITH/OM The Hook - - - 11 RIPPINGTONS/Summer Lovers 24 24 17 12 GEORGE BENSON/Cruise Control 18 18 17 11 CHRIS STANDRING/Steven 1112 1112 JANGO/MWith Your Love
s = = - SAMPLE F.MATHAWAY/Fevar < - 10 11 TOM SCOTT../Smokin’ Sechon 12 12 13 12 TOM SCOTT /Smokin’ Section 4 9 8 10 DAVID SANBDRN/sa 1110 12 11 ERIC MARIENTHAL/Mercy, Mercy. Mercy
- - - - ERIC ESSIXFor Real 1110 12 11 PETER WHITE/Autumn Day 1112 12 12 SMOKE N' FUNCTION/Shokee 16 17 18 10 DON DIEGO/This Must Be Heaven 1112 11 11 PETER WHITE/Autyma Day
12 119 11 DAVID SANBORN/Lisa 12 12 12 12 BRAXTON BROTHERS/A Night To Love 2 4 3 10 EVERETTE HARP/For You Always 12 11 12 11 RICK BRAUN/A Very Good Thing
~ - 11 11 ROGER SMITH/ON The Hook - - 9 11 JEFF GOLUBNelvet Touch 5 3 4 10 RICHARD SMiTHfFlow - - 8 11 WALTER BEASLEY/It You Knew
10 11 12 11 RICHARO ELLIOT/An1 Nothin® 12 12 12 11 NELSON RANGELL/The Way To You 5 8 9 18 ROGER SMITH/ON The Hook 12 11 11 11 BRICKMAN & ALPERT/Rendezvous
112 11 10 ERIC ESSIUFor Real - = - 8 DAVID BENOIT/ReJoyce 9 10 9 10 TOM SCOTT /Smokin' Section 10 11 11 11 ROGER SMITH/Oft The Hook
27 28 9 10 MARC ANTOINE/Concache ~ = - 9 MARC ANTOINE/Madrid 6 5 9 10 WAYMAN TISOALE/Bass Man 1111 12 11 NITE FLYTE/Open Your Heart
1110 11 10 JANGO/With Your Love 10 9 8 0 BLUEZEUM/Esperanza - - - 10 LUTHER VANDROSSA'm Only Human
129 11 19 JOE MCBRIOE/Chicken Joe 09 9 9 JANGO/MWIth Your Love 11 10 12 18 3R0 FORCE.../Revalation Of.
27 27 27 9 KIM WATERS/Easy Going 6 10 16 9 NELSON RANGELL/The Way To You 1111 12 10 NELSON RANGELL/The Way To You
<« 19 XIAK WHALUM/MY All 9 10 10 9 PETER WHITE/Autumn Day - - - 8 TOM SCOTT../Smokin' Section
- - - DAVID BENOIT/Redoyce 9 9 10 & 3RO FORCE.../Reveiation 0! - - - - RiPPINGTONS/Summer Lovers
9 10 9 & ERIC MARIENTHAL/Mercy, Mercy, Mercy
8 10 9 & RICK BRAUN/A Very Good Thing
- - - & STEWART & DULFER/Cookie
MARKET £22 MARKET #23 THE WAVE MARKET 224 MARKET #25 MARKET w36
94' J . KHIH 95.7 KHIH/Denver WNWV/Cleveland KKJZ/Portiand :NAEIC;ncinnall
Bawwsoth Jazz wsur Fors Jacor 07.3 Elyria-Lorain usquehanna
{303) 694-6300 (440) 236-9283 {513) 241-9500
Taylor/Marquart Kimble Warren/Murray Dane/Wiersman
PLAYS ARTISTTITLE PLAYS ARTIST/MTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
w oW W IW 2w LW Tw W W W Tw IW W (W Tw W W W Tw
24 24 24 24 KIM WATERS/Easy Going 27 25 25 27 STEVE COLE/Where The Night 28 25 25 21 GOTA/n The City Lite 22 25 20 24 RICK BRAUN/A Very Good Thing 4 27 27 20 GOAIn The City Lite
24 23 24 24 GOTA/In The City Lite 25 27 25 27 BONEY JAMES/Into The Biue 25 24 26 28 KIM WATERS/Easy Going 23 23 23 23 GOTA/In The City Lite 28 28 27 28 KIM WATERS/Easy Going
13 24 22 24 RICK BRAUN/A Very Good Thing 26 27 26 26 GOTA/In Tne City Lite 24 26 24 25 RICHARD ELLIOT/An't Nothin'. 22 21 24 22 RICHARD ELLIOT/Ain't Nothin' 27 27 27 2T BONEY JAMES/INO The Blue
8 19 23 24 IR0 FORCE../Revelation Of - - 725 SAMPLE F/HATHAWAY Fever 23 26 25 24 STEVE COLE/Where The Night 13 20 24 22 3RD FORCE /Revelation O1. 27 27 28 21 RICHARD ELLIOT/Ain't Nothin' ..
24 24 24 23 GEORGE BENSON/Cruise Control 26 23 27 25 KIM WATERS/Easy Going 24 26 25 23 BONEY JAMES/Into The Biue 23 20 20 21 BDNEY JAMES/Into The Blue 27 28 28 27 GEORGE BENSON/Cruise Control
14 23 24 23 RICHARD E_LIOT/Ant Nothin' 25 2% 26 25 RICHARD ELLIOT/Am't Nothm'. 7 10 11 18 BRIAN BROMBERG/September 10 13 23 21 BRIAN BROMBERG/Septemper 27 27 27 21 STEVE COLE/Wnere The Night.
23 23 23 22 BONEY JAMES/Into The Glue 16 18 17 24 BOBBY CALOWELL/Good To Me - = 7 17 SAMPLE F/HATHAWAY/Fever 24 21 23 19 GEORGE BENSON/Cruise Control 13 16 14 16 DIANA KRALL/Why Should | Care
11 13 11 13 GABRIELA ANDERS/Wanting 18 14 17 23 TESH F/INGRAM/Forever More 22 25 19 16 GEORGE BENSON/Cruise Conirol 15 16 17 15 N SYNC/(God .) A Liftie. 16 15 16 16 PATTi AUSTIN/Don't Go Away
12 13 11 13 LUTHER VANDROSSA'm Only Human - - 8 23 LUTHER VANDROSS/'m Only Human - - 7 15 LUTHER VANDROSS/I'm Only Human 15 16 16 15 TESH F/INGRAM/Forever More 16 13 16 16 DOWNING & ALBRIGHT/Stop. wook
13 12 12 13 MARILYN SCOTT/Avenida Osl Sol 15 16 18 23 OOWNING & ALBRIGHT/Stop. Look 18 16 17 15 MARIAH CAREY/I Stil Believe - - 17 15 SAMPLE F/HATHAWAY/Fever 16 16 15 15 SAMPLE F/HATHAWAY/Fever
11 13 12 12 TESH F/NGRAM/Forever Mare 24 26 25 21 GEORGE BENSON/Cruise Control 16 14 16 15 PHIL COLLINS/True Colors 17 16 14 15 KENNY LATTIMORE/Heaven & Earth 15 16 15 13 TESH FANGRAM/Forever More
- 8 13 12 PATTEL AUSTINMn Anc Out. 16 18 19 20 MARIAH CAREY/I Still Believe 15 14 12 12 KENNY LATTIMORE/Heaven & Earth 17 16 14 15 MARIAH CAREY/I Stili Behieve - 5 5 § RIPPINGTONS/Summer Lovers
12 12 13 11 BOBBY CALDWELL/Good To Me 12 13 9 15 BAIAN BAOMBERG/September 15 17 15 12 TESH FANGRAM/Forever More. 23 12 13 14 LEE RITENOUR/THis Is Love 45 4 S KIRK WHALUM/My All
13 11 13 11 VANESSa WILLIAMS/My Flame 10 11 10 10 ERIC MARIENTHAL/Mercy, Mercy, Mercy 9 10 11 11 RICK BRAUN/A Very Good Thing - - 13 13 ERIC ESSIUFor Real 3 3 3 5 STEWART & OULFER/Cookie
8 8 8 10 EO CALLE/Strollin’ 10 11 10 10 MARC ANTOINE/Concache 9 10 11 11 ERIC MARIENTHAL/Mercy. Mercy, Mercy 13 13 13 13 ERIC MARIENTHAL/Mercy. Mercy, Mercy 5 5 5 § ROGER SMITH/Ott The Hook
2 9 8 9 EAICESSILFor Real 10 10 11 9 JANGO/With Your Love 48 12 11 KIAK WHALUM/My A 11 12 12 13 BRAXTON BROTHERS/A Night To Love 6 4 5 S TOMSCOTT /Smokin’ Section
9 9 8 9 PETER VHITE/Autumn Day 119 11 9 NELSON RANGELL/The Way To You 10 10 10 11 PETER WHITE/Autumn Day < - 13 12 TOM SCOTT ./Smokin’ Section 4 5 4 S5 BRIAN BROMBERG/September
9 9 &8 9 BRAXTON BROTHERS/A Mght To Love 10 10 10 @ LEE RITENOUR/NIS Is Love 119 11 10 JANGOMith Your Love <= 13 12 KIRK WHALUM/My At 4 4 5 S KIRK WHALUM/Ascension
20 9 8 9 MARC ANTOINE/Concachs 9 tt 9 8 PETER WHITE/Autumn Day 10 10 10 10 ROGER SMITH/OH The Hook 12 13 11 12 FOURPLAY F/BABYFACE/Someone To Love - - - & NITE FLYTE/Open Your Heart
9 8 9 9 OOWN TO THE BONE‘On The Corner. 11 11 10 8 RICK BRAUN/A Very Good Thing 1111 10 10 NELSON RANGELL/The Way To You 22 19 13 12 KIM WATERS/Easy Going - - - 4 DAVID SANBORN/Lisa
22 13 9 9 KIRK WEALUM/Ascension - 1 10 8 WALTER BEASLEY/N You Knew 10 12 10 10 LEE RITENOUR/TMS Is Love 13 12 12 12 JANGO/With Your Love 6 3 3 4 GATD BARBIERI/The Woman On.
8 8 9 9 JANGOMIh Your Love 10 12 9 & BRICKMAN & ALPERT/Rendezvous - 4 5 9 WALTER BEASLEY/ You Knew 13 12 12 12 SMOKE N' FUNCTION/Smokee 4 3 4 4 RICK BRAUN/A Very Good Thing
9 9 9 9 BRICKMAN & ALPERT/Rendezvous 1110 12 & ROGER SMITH/Of The Hook 110 t1 9 3R0 FORCE. /Revelation Of 10 10 13 12 PETER WHITE/Autuma Day 6 5 3 4 3R FORCE /Revelation Of.
2 7 9 9 ROGER SMITH/Ott The Hook - 2 11 8 ERIC ESSiX/For Real - 5 10 @& RIPPINGTONS/Summer Lovers 12 12 11 11 MARC ANTOINE/Madnd § 6 5 4 NELSON RANGELL/The way To You
8 9 9 9 NELSON RANGELL/The Way To Yoy 11 11 11 7 3RO FORCE ./Revefation Of. - - 5 8 SPECIAL EFX../Mam 13 13 13 10 ROGER SMITH/OH The Hook 4 4 4 4 ERIC MARIENTHAL/Mercy, Mercy, Mercy
9 8 9 0 BRIAN BROMBERG/September 1 1 2 & WNITE FLYTE/Open Your Heart 5 6 7 T NITE FLYTE/Open Your Heart = = 6 T DIANA XRALL/Why Shoutd | Care § § 5 4 NAJEE/Rcom To Breathe
9 9 9 8 ERIC MAJIENTHAL/Mercy. Mercy Mercy - & TOM SCOTT. /Smakin’ Section 10 10 9 7 BRICKMAN & ALPERT/Rendezvous - - - - LUTHER VANDROSS/I'm Dnly Human 6 6 5 3 PETER WHITE/Autumn Day
19 ¢ 9 @ LEE RITENOUR/MS Is Love - - - 2 RIPPINGTONS/Summer Lovers 4 8 4 & JEFF LORBER/Simple Life - - = - JEFF GOLUBNelvel Touch 5 4 4 3 BRAXTON BROTHERS/A Night To Love
8 9 7 & PEACE OF WIND/Times Gone By - = - - DAVID BENOIT/ReJoyce 4 7 5 8§ FOURPLAY F/BABYFACE/Someone To Love = = - - DAVID BENOIT/Redoyce 4 4 5 3 BRICKMAN & ALPERT/Rendezvous
9 B 8 8 WALTER BEASLEY/It You Knew - - - & TOM SCOTT /Smokin’ Section 26 3 5 3 LEE RITENOUR/This IS Love

www.americanradiohistorv.com


www.americanradiohistory.com

POP/ALTERNATI VE

72 * R&R May 7,1999

MAY 7, 1999

TOTAL
W W ARTIST TITLE LABEL(S) TW LW STATIONS/ADDS

— TOTAL PLAYS —

SUGAR RAY Every Morning (Lava/Atiantic) 1770 1862 380
SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) 1701 1724 36/0

hE Sontg JacKson

I finally have the “perspective” | so longed for in, this format we call Pop/
Alternative. Since the recent departure of our former PD [Carmy Ferreri,

GOO GOO DOLLS Slide (Warmer Bros.) 1570 1580 311 who left in March to program Hot 100/Dallas], | have had the privilege of
+ @ EVERLAST What It's Like (Tommy Boy) 1531 1518  36/0 making all of my station’s music decisions.
MATCHBOX 20 Back 2 Good (Lava/Atiantic) 1290 1338 30/0 What to play and how will it sound in the mix2 Is something “too Liith,”
O LENNY KRAVITZ Fly Away (Virgin) 1242 1219 310 "too pop".or too grunge? Tht.ese are questions | face every week ir. hopes
' of appealing to our target audience.
@  SHERYL CROW Gl LU (A&M2 128 1207 3l But in doing weekly music changes, | see that Pop/Alternative’s presence
COLLECTIVE SOUL Run (Hollywood/Atlantic) 1184 1217 340 is still as strong as ever. Collective Soul, Everclear, Everlast, Eve 6 and
o @ GARBAGE Special (Aimo Sounds/interscope) 1089 996 3872 Matchbox 20 are our most-played records this week. We still have a strong
' “new pop/rock” sound, but it's not from any particular new artist. Cther
@ JEWEL Down So Long (ALG) 2 362 35lY than Sixpence None The Richer, it continues to stream from the worren
11 DAVE MATTHEWS BAND Crush (RCA) 984 1028 250 who built this format: Sheryl Crow, Jewel, Sarah McLachlan and Na-alie
» (B FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 958 913 341 Merchant.
® RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 868 648 282 Each week | mount a search to find all the necessary elements of a
; successful music campaign. Such a campaign can never be one-
v @ EVEG Inside Out (RCA 857 806 240 dimensional; it must have strength and diversity. While still hoping for a
@ NATALIE MERCHANT Life Is Sweet (Elektra/EEG) 45 698  29/1 particular sound, | strive to present a sfrong format as a whole.
@ NEW RADICALS You Get What You Give (MCA) 629 613 2110 We shouldn’t be too afraid to “Live La Vida Loca” in the “Millennium.”
6 17 EAGLE-EYE CHERRY Save Tonight (Work/ERG) 280 647 220
1715 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 560 638 2110 Sonia Jackson is MD of Pop/Alternative KZZO/Sacramento.

!
e

CITIZEN KING Better Days (And The Bottom..) (Wamer Bros,) 548 423  28/4
@ JUDE Rick James (Maverick/Reprise) 940 924 2IA

This chart reflects airplay from April 26-May 2. Songs ranked by total plays.
Contnbutlng station combine from the Custom Chart function on R&R ONLINE. © 1999, R&R Inc.

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

Contributing Stations

New & Aclive

SHAWN MULLINS Shimmer (SMG/Columbia)
Total Plays. 500, Total Stations: 21, Adds: 0

TAL BACHMAN She's So High (Columbia)
Total Plays: 470, Total Stations: 23, Adds: 2

ROBBIE WILLIAMS Millennium (Capitol)
Total Plays: 470, Total Stations: 25, Adds® 1

FASTBALL Out Of My Head (Hollywood)
Total Plays: 454, Totat Stations: 23, Adds' 1

SARAH MCLACHLAN | Will Remember You (Arista)
Total Plays 433, Total Stations: 29, Adds: 9

FUEL Shimmer (550 Music/ERG)
Total Plays: 394, Total Stations: 16. Adds: 0

MY FRIEND STEVE Charmed (Mammoth)

Total Plays 384, Total Stations: 18, Adds: 0

SHANIA TWAIN That Don't impress Me Much (Mercury)

Total Plays. 378, Total Stations: 13, Adds: 0

TOMMY HENRIKSEN | See The Sun (Capitol)

Total Plays: 362, Total Stations: 12, Adds: 0

BARENAKED LADIES Cali And Answer (Reprise)

Total Plays: 340, Total Stations: 20, Adds: 4

KPEK/Alhuguerque, NM (HAC)
KAMX/Austin, TX(HAC)
KLLY/Bakersfield, CA (HAC)
WBMX/Boston, MA (HAC)
WLCE/Buffato, NY {HAC)
WALC/Charleston, SC (HAC)
WLNK/Charlotte, NC (HAC)
WTMX/Chicago, IL (HAC)
WXEG/Dayton, OH(Alt)
KALC/Denver, CO (HAC)
WPLT/Detroit, MI {HAC)
KVSR/Fresno, CA (HAC)
WKSI/Greenshora, NC (HAC)
WKZL/Greenshoro, NC {HAC)

KMXB/Las Vegas, NV (HAC)
| KYSR/Los Ange<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>