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Dixie Chicks Heat Up ACM Awards

Walking away with three trophies — Wide Open
Spaces was Album of the Year, and the popular trio
also won Top Group and Top New Group — the
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South Park Heads Summer Lineup

Yes, there will be life on the big screen after The
Phantom Menace. Here, the South Park cast poses
in anticipation of the June 30 release of Bigger,

' Chicks helped give Longer & Uncut. This and other summer releases
CBS-TV its best arein our
1 Wednesday night : . “Coming
' ratings since the : L Aftractions”
. Grammy telecast in TH[ MUSTRY’S MWSPA P[R feature,
! February. ‘ ' Page 16.

www.rronline.com

Oleander Debut Is Nation’s #1 Active Rock Record TEXAS

M Universal Riding High With Five Tracks Currently On Rock Chart % e

Late Show
With David
Letterman

New York based Universal Records is enjoying exceptional success as  new single “Keep Away™ is already at @wilh an increase of 87 spins this week
Oleander’s debut single. “Why I'm Here,” marks the first #1 Rock record alone. In addition to the “Buzzworthy” status on MTV, Godsmack will join
since the label’s inception mn 1996. “Why I'm Here,” has now been on the Black Sabbath and Rob Zombie at this year’s Ozzfest. The band has also
Active Rock chart for 16 weeks, risinge-o. Also, the track makes announced they will be performing at this year’s historic Woodstock 30th
significant strides at Mainstream Rock going 0 to 0 Alternative going  Anniversary Concert.

@lo @, and Heritage Rock lifting 16* to 15%. The Sacramento quartet is Also capitalizing on Universal's hot streak are the new and developing
currently on the road with Candlebox. acts Shades Apart and Grinspoon. Currently Shades Apart’s “Valentine”

In addition to the ground-breaking success of Oleander, Godsmack has takes an impressive leap going from @ to @ as  Grinspoon’s
recently been certified GOLD by the RIAA, and is rapidly heading towards “PostEnebriated-Anxiety” holds steady at @ Grinspoon will be playing
Platinum status with over 850,000 units now shipped. Godsmack’s first single,  the main stage at this year’s Warped tour as Shades Apart is scheduled to
“Whatever” has now spent its 22nd consecutive week in the Top 10 while the  do a club tour this summer.

* X X
June 7th
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Congratulations to Universal’s
R&R Nominations:

LABEL or THe YEAR

Active Rock

MONTE LIPMAN

PROMO EXECUTIVE OF THE YEAR
(Top 40)

34000 LAIANTY E3 NMTT TR, - FRTIE 318 1L §1 M1 M0 TR

Juvenile Leads Assault At Urban

98 Degrees Closes In )
& Grossover Radio

On Two Million Mark

. M Top 5 Single “The Hardest Thing” :Univ;rsE:,T_'? RelgegeEBe:t-:(:: ;":ﬂj‘: From
Lands Huge Research Scores eavy U, LiI' Troy, BG, Eightba

8 In an unprecedented move by Universal Records, the label has released and is working two separate tracks
Currently in its 1 Ith week on the CHR Chart, 98 Degrees’ “The Hardest from the Platinum - plus Juvenile album, 400 DEGREEZ. “Back That Azz Up” and “Follow Me Now” both
Thing” has provzn to become one of this year’s hottest tracks as R&R’s considered follow-up tracks to the smash “Ha,” are having success at a variety of stations and formats.
| (Calllet Americaﬁreﬂects an impressive score of 3.65 making it the 9th Best “Follow Me Now” shoots from €J) to € on the Urban Chart. At the same time “Back That Azz Up” is
Testing Record i1 the country. At the moment, the top scores continue to steadily moving up the Crossover Chart with an increase of 53 spins.
come from the West with the highest cell hitting an astonishing 3.70. While Juvenile sales have been absolutely tremendous, the label is incredibly enthusiastic about the
What's also compelling is the burn is only 22% which historically means upcoming releases by Heavy D, Lil" Troy, BG, and Eightball & MIJG which is reportedly shipping over
i therecord could potentially remain in the Top 5 for quite a few LIOTE Weeks, 500,000 units with an in-store date of 5/18. Heavy D’s first single “On Point’ has already been one of the most
The story at retail is just as added records at Urban and enjoys an increase of 325 spins. His new album HEAVY is scheduled to be in
impressive _With this week being stores 6/01. Lil” Troy’s “Wanna
= e b oA s e PO Be Baller” is currently the #1
continues to sell over 50,000 most played record at KBXX in
units  now for the 8th Houston, as both requests and

consecutive week. At press local sales are reported #l as
time, total units shipped on the

album were nearly 2,000,000.
The band will begin the
Nickelodeon Tour with Monica
and B*Witched on June 15th in
Indianapolis.

well. The radio add date and in-
store date for retail are both
scheduled tor 5/18.
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SMASH MBUTH

o ASTRO LOUNGE

Impacting

BDS Modern Rock Chart 18* - 10*
+ 451 Spins - Greatest Gainer

R&R Alternative (J) - @) | R&R #1 Most Added before the box!
#3 Most Increased Play 445 spins + 306

| Over 80 stations including: 1+ | Monitor Adult Top 40 Debut 27* 577 spins + 243
KROQ - 41x WNNX - 30x Q101 - 36x ‘_ Monitor Modern Adult 36* — 20*

WPLY -33x  KNDD-32x KITS - 24x b
WHFS - 26x KTBZ - 37x ®. | Hot AC Stations Already in the “All Star” Game: |
Top 5 phones everywhere - WPLJ KDMX WTMX KPLZ WXXM
. | KHMX KYSR KFMB KYKY KLLC
KZZzO WDRV KBBT

And many more!!!

.
- Bill Richards, Rate the Music.Com

Couldn't Wait: SNMASH ‘M@UTH
Z100, KISS 108, B94, WXSS, WAPE g -

Over 700 BDS spins before the add date!
KBKS 40x, KKRZ 30x, KALC 28x, KMXV 28x, KZQZ 21x

“I love the new Smash Mouth! | predict it will be HUGE!” — Tor Poleman, Z100

“This could be the biggest song of the summer. HUGE potential!’ - John Ivey, KISS - 08
“Out of the park home run smash!” - Lara Scott. Z95.7

iN stores june 8rh
Featuring the single ALL STAR

coll to hear smesh mouth 800-582-723% . B werosudfl
www.smashmourh.com ;
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management * marketmg * sales

How many ways can you slice and dice
your station’s qualitative data?
Scarborough Research’s Laura lvey
points out three key areas qualitative can
assist in your marketing efforts:
promotions, copy points and on-air. Also
this week, management columnist Dick
Kazan offers perhaps the most important
words you, the manager, could possibly
receive: “The employees are as
knowledgeable about why a company is
in trouble as any outside experts — if the
management will only listen to them.”
Pages 12-16

THE ‘Y’ FACTOR

Last week you may have read Jim Kerr's
column on the differences between
generations X and Y. This week he
continues his conversation with youth
expert Jane Rinzler Buckingham.

Page 98

JIM THOMPSON EXPOSED!

The former head of Group W Radio and
then Liberty Broadcasting is now involved
in a radio group with a unique strategy.
Read all about it in Erica Farber's
Publisher’s Profile.

Page 120

¢ Arbitron readies “ExitPoll”
for 10 markets

* Jeff Wyatt appointed PD of
WGAY/Washington

¢ Terry Lieberman becomes
PD for WKRK/Detroit

* Shadow Broadcast Services
sets four Regional VPs
Page 3

THIS #] WEEK |

CHR/POP

= SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

CHRMHYTHMIC
+TLC No Scrubs (LaFace/Arista)

LURBAN
+ MAXWELL Fortunate (Rock Land/Interscope/Columbia)

URBAN AC 5

= MAXWELL Fortunate (Rock Land/Interscope/Columbia) |

COUNTRY
« ANDY GRIGGS You Won't Ever Be Lonely (RCA)

AC

+ PHIL COLLINS You'll Be In My Heart (Hollywood)

HOT AC

= SUGAR RAY Every Morning (Lava/Atiantic)

NAC/SMOOTH JAZZ

+ GOTA In The City Life (/nstinct)

ROCK

* SAMMY HAGAR Mas Tequila (MCA)

ACTIVE ROCK

* OLEANDER Why I'm Here (Republic/Universal)

ALTERNATIVE
= LIT My Own Worst Enemy (RCA)

ADULT ALTERNATIVE
- SHERYL CROW Anything But Down (A&M)
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THE INDUSTRY’S NEWSPAPER
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White House Violence Summit:
Many Initiatives, Few Answers

I Reports will examine how music affects youth

By Mart SpAnGIER
R&R WASHINGTON BUREAL
spanglera rronline.com

There are too many guns out
there. Families are coming apart
at the seams. People don’t go to
church anymore. Soci-
ety is not caring for
children born with ag-
gressive tendencies.
Movies. video games
and music are too vio-
lent.

The swirling array of
fingers  of blame
wagged in the air fol-
lowing last month’s
school shooting in Lit-
tleton, CO is enough to
drive one over the edge. Wash-
ington didn’t untangle the situa-
tion any more this week. as the
government Jaunched a number
of initiatives designed to help
society cope with and under-
stand the roots of youth vio-
lence.

The clarion call was sounded
by the White House. where on
Monday President Clinton as-
sembied 50-plus leaders from
the entertainment and gun indus-
tries. administration officials,
congressmen and religious lead-

Z100/NY Promotes
Kelly To Ops Mgr.

WHTZ (Z100)/New York
Asst. PD Kid Kelly has been el-
evated to OM of the Chancellor
g Media CHR/
21 Pop station.

4 The move fol-
lows Z100 PD
Tom  Pole-
man’'s promo-
tion last week
to Sr. VP/Pro-
gramming for
Chancellor
(R&R 5/7).

BN AR “I can’t say

Kelly enough great
things about Kid Kelly.” Pole-
man said. “He's been one of my
strongest partners in reinventing

Z100’s sound. His wealth of

knowledge and experience are
second to none. He has a pus-
sion for radio that will keep

2100/See Page 42

Fritts

ers to grapple with the yuestions
of "Why?" and "How do we
stop it?”

RIAA President/CEQO Hilary
Rosen seemed to speak for the
attendees when she described
the confab as “positive.
productive and biparti-
san.” Vice President Al
Gore called the session
“useful” and “inspiring.”

But did it have any
teeth?

Rosen pledged to back
“Talking  With Kids
About Tough Issues.” a
radio and TV PSA cam-
paign designed to en-
courage parents to con-
sult their kids on violence and
other challenges they face. She
also lauded contemporary re-
cording artists such as Method

Man and DMX to the tamilies of

the Littleton victims.

Despite the disturbing mes-
sages carried in much of the mu-
sic popular among teens today,
“censorship is not the answer.”
according to singer Gloria Este-
fan. who participated in Mon-
day’s session. *“You don’t have to

SUMMIT/See Page 42
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Broadcast.com’s Guban To
Address R&R Gonvention ’99

Mark Cuban. the high-tech
entrepreneur who co-founded
Broadcast.com before selling the
conipany earlier this year for
more than S5 billion. will be the
opening keynote speaker at
R&R Convention "99, June 10-
12 at the Century Plaza Hotel in
Los Angeles.

Cuban helped start his compa-
ny (formerly Audionet) in 1995
with a mission to pioneer the next
wave of the Internet. changing it
from a static. text-based medium
into a dynamic. multimedia-rich

CUBAN/See Page 42

Radlo One Soars At Launch
M Shares jump record 44% on first trading day

By Jurtrey YORKE
R&R WASHINGTON BUREALU CHILF
vorke@ rronline,com

It was Radio One’s turn at bat
last week (5/6). and the Urban
group hit the 1PO ball out of the
Wall Street park. [nvestors clam-
ored for a piece of the action.
with more than 7.5 million
shares changing hands as the
price to play rose more than a
record 44% 1o close at $34.375.
That was up from Wednesday's

price-setting at $24 per share.
And that figure was a world
away from the $17 per share that
was first considered. until lead
underwriter Credit Suisse First
Boston determined there was
strong interest from the invest-
ment community.

Radio One {Nasdag: ROIA)
President/CEO Alfred Liggins

RADIO ONE/See Page 21

ACM Awards A Family Affair

Only a strange twist of fate
could now prevent NAB
Board member and Pathfind-
er Communications President
John Dille from losing his
status as an FCC licensee.
Last week FCC Judge Joseph
Chachkin approved a deal
proposed in March by the
Mass Media Bureau — and
attorneys for Pathfinder,
Hicks Broadcasting and Niles
Broadcasting — which im-
poses fines on Pathfinder and
Hicks of $30,000 and
$20,000, respectively.

Chachkin’s decision cites
Pathfinder and Hicks for sev-
eral violations. First, Dille did
not disclose on Hicks” appli-
cation to purchase a majority
stake in WRBR-FM/Elkhart.
IN that he intended to under-

Dille Allowed To Keep Licenses
M Pathfinder, Hicks must pay $50,000 in fines

write his children’s acquisi-
tion of a minority interest in
the station. Second, Chachkin
said Hicks “abdicated” con-
trol of the station to Pathfind-
er without commission autho-
rization.

For example, a number of
WRBR employees — includ-
ing GM Steve Kline — also
worked for Pathfinder sta-
tions. Furthermore, Pathfind-
er agreed to provide some ac-
counting services to Hicks,
such as administering its pay-
roll, for a fee.

Among other things,
Chachkin ordered Hicks to
find a new manager for
WRBR, and to create more
distance in their financial re-
lationships.

DILLE/See Page 42

If there were a "Winningest
Couple” category at last week’s
Academy of Country Musie
awards in Los Angeles, it would
no doubt have gone to the hus-
band-and-wife team of Curb art-
ist Tim McGraw and Warner
Bros. act Faith Hill. Together, the
pair garnered an impressive eight
trophies at the 34th annual event.
One of Hill's six awards was Top
Female Vocalist, while McGraw
was voted Top Male Vocalist.

Kelley: Chancellor
SVP/Reg. Ops

By Tony Novia
R&R CHR EDITOR
tnovia @ rronline.com

KMEL-FM & KYLD-FM/
San Francisco Sr. VP/GM Dick
Kelley has |
been promot- |
ed to Sr. VP/ |
Regional Op-
erations for
Chancellor
Media’s eight
stations in San
Diego. Sacra-
mento  and
Riverside-San
Bernardino.
Kelley will re-
tain his current duties for KMEL
& KYLD.

“Dick is one of Chancellor’s
most veteran managers,” com-
mented Chancellor Radio COO

KELLEY/See Page 21

R&R Convention registration details: www.rronfine.com
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BADTASTING FULL BODIED
IT WASTED LODSE LIVING

WRIT FITTING

WHA -\'uu‘; EE AIN'T WHAT YOU ARE GETTING
_ l@ WAKE-UP LITTLE BREAK UP

. WANTS IT HE'S GOT IT

COLD BLOODER

HOT GOSSIP SUPERFICIAL EXPECTATIONS

THE DEBUT SINGLE AND VIDEO FROM SCHIZOPHONIC
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Early Adds:
WBMX
KLLC
WXKS

RESURRLEPECTTON

Kozman/KALC/Denver
“This record is a smash!”

Louis Kaplan/KLLC/San Francisco
“We are all over it! I think this will be HUGE.”

Paul Anthony/KBKS/Seattle
“This is a very cool tune!”

Scott Sands/KFMB/San Diego
“A fun-sounding record with a great feel to it.”’ |

Barry James/WTMX/Chicago
“A great record!”’

John Ivey/WXKS/Boston
“I'm real excited about the Chris Perez Band, we played
‘Resurrection’ 20x last week and I think it's gonna be huge!” vl b SULIAN RAYMOND 00 d b CHRIS LORD- ALGE

A

www americanradiohistorvy com
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WGAY/DC Welcomes
Wyatt For PD Duties

Radio vet Jeff Wyatt has been
named PD for Chancellor Media
Rhythmic Oldies
WGAY/Wash-
ington. Wyatt
most recently
wads an air per-
sonality at Chan-
cellor's KCMG
(Mega 100)/Los
Angeles.

“Jet s a prov-
en radio execu-
tive who brings a
wealth of rele-
vant experience and success 1o
DC’s Jammin® Oldies. The New
99.5." WGAY VP/GM Bennett Zier
said. “The station has gotten off to
a great start following the format
change last month [R&R 4/16],
and our committed staft combined
with Jefl’s talents as PD will help
position the station as a leader in ils
target demographic. We are very
excited about our potential to delt
er great results for both our listen-
ers and our advertisers.”

Prior to joining Chancellor. Wyatt
operated Wyatt Consulting Service.
whose clients included Westwood
One, CMI Films and Fox Kids. His
other programming and consulting
experience includes positions with

WYATT/See Page 20

Wyatt

-

Lieberman Appointed
PD At WKRK/Detroit

WHIO-AM/Dezyton PD Terry
Lieberman has been named to iill
the vacant PD slot at Infinity’s Talk
WKRK-FM/Detroit. He replaces
Mike Stern, who left the station
shortly after it tlipped trom Active
Rock earlier this year.

WKRK VP/GM Steve Sinicropi
told R&R. “"We're thrilled to have
Terry programming 97.1. Detroit’s
FM Talk station. He understands
how 10 image. position and market
an FM Talk station, and how to tind
and improve tatent.”

Lieberman’s entire broadcast ca-
reer has been logged at WHIO.
“Five years ago I had very little
idea of what cume and TSL meant.”
Lieberman told R&R. “However. |
do have an MBA in marketing. and
four years ago Chuck Browning
brought me into WHIO on the mar-
keting side of the business. Short-
lv thereafter I was oftered an op-
portumty to program WHIO. When
[ learned recently of the chance to
move up to WKRK, I immediately
Knew it wus a great opportunity that
I wanted to take”

Lieberman’s lirst move has been
1o drop the station’s “Extreme”

LIEBERMAN/See Page 20

1999 American Broadcast Pioneer Awards

The fourth annual American Broadcast Pioneer Awards ceremony was
held during the Broadcasters’ Foundation breakfast at the NAB conven-
tion last month. The awards recognize individuals whose achievements
represent exemplary service to the radio industry and the community at
large. This year’s winners got together with Broadcasters’ Foundation ex-
ecs to record the moment: (I-r) BF Chairman Edward F. McLaughlin, ra-
dio writer and producer Himan Brown, U.S. Radio founder Ragan Henry.
BMI President Frances Preston, radio entrepreneur Martin F. Beck, re-
tired ABC-TV exec Dick Beesemyer and BF President Gordon Hastings.

Arbitron’s Spring ‘ExitPoll’ Study Set

B Questionnaire being developed for N/T formats

Arbitron is set 1o expand its Exit-
Poll reinterview study. which de-
buted with the fall 1998 ratings sur-
veys. Eftective with the spring 1999
ratings. diarykeepers of 89 stations
in New York. Los Angeles. Chica-
go. San Francisco, Philade!phia. St.
Louis. NMiami. Boston. Seattle and
Phoenix will be presented with 28
questions based on their recently
recorded radio listening habits. The
results of the study will remain
confidential to each individual c¢li-
ent and not be released to the me-
dia or potential clients.

ExitPoll was launched as a way
to query radio listeners about their
attitudes and perceptions. The ini-
tial study included 39 music-
formatted stations in six diiterent
markets. “In addition to the major
customers who signed on for Exit
Poll in the fall.” said Arbitron Ra-
dio VP/Marketing Bill Rose, “we
added stations owned by CBS.
SBS. Hetiel, Owens and Ackerley
Plus. Greater Media and Emmis
signed on additional stations for

this spring. We are thrilled with the
response to ExitPoll. Customers are
really excited about it, since the in-
formation comes directly from real
Arbitron diarykeepers”

Explaining why the information
will remain private. Rose said, “Cli-
ents don’t want nonclients to get in-
sights from norms created from the
research that the subscribers invest
in. We didn’t anticipate the power
and sensitivity of ExitPoll image
data collected from diarykecpers. It
is now clear that we must treat this
difterently.”

In New York, L.A.. Chicago and
Miami, bilingual interviewers will
poll diarykeepers tor Spanish-
language stations. “Hispanic format
PDs are using the same sophistical-
ed programming tools us their
Anglo counterpans.” Rose said.

Arbitron is also developing a ques-
tionnaire specifically designed for
spoken-word formats with News/
Talk consultants and programmers.
It hopes to have that study in place
tor the fall ratings survey.

Santos Adds PD Responsibilities At W0J0

WIND-AM/Chicago PD Jose
Santos has added programming du-
ties for Heftel Broadcasting sister
WOJO-FM. He succeeds Veronica
Medina. who will now concentrate
on morning host responsibilities.
WOJO s currently completing a
transition from Regional Mexican to
Spanish AC.

“This is an excellent opportunity.
and I'm looking forward to helping
the station reach its next level in
terms of ratings.” Santos told R&R.
“The competition is good. and we'lt
do everything in our will 1o be the

No. I Spanish-language station in
our market.” Santos added that
WIND will maintain its focus in the
Spanish Neww/Talk format. It cuerent-
ly airs KSCA-FM/Los Angeles’
Renan Almendarez Coello on a one-
day delay between 5-9am.

Betfore joining Heftel. Santos
served as GM for Caballero’s
KRME & KSUV/Bukersfield. He is
also credited with conducting the re-
search and format determination for
Spanish Broadcasting System’s
WLEY-FM/Chicago. with which he
now competes.
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Shadow Restructures; Taps Regional VPs

Westwood  One’s  Shadow
Broadeast Serviees has announced
a new regional management orga-
nization. The company’s markets
are being divided into four report-
ng units, led by Regional VPs.

* Shadow COO A. Richard
Marks will oversee the New York,
Flonda and Texas markelts.

* The Eustern Region. which con-
sists of Boston, Hartford. Philadel
phia, Baltimore and Washington,
DC. will be overseen by Warren
Maurer.

* Barry Butler will manage the
Midwest Region. which includes
Chicago. Minneapolis and Detroit.

* Tim Curtin will oversee the
Western Region. composed of San
Diego. Los Angeles. San Francisc
and Sacramento.

“With the pace of the business
today. we wanted to expedite the
decision-making process more ef-
ficiently.” said Westwood One Pres-
1dent/CEO Joel Hollander. “These
changes will deliver a high quality
of service to Shadow alftiliates and
advertising partners to meet their
changing needs.”

Marks added. “Maurer, Butler
and Curtin are experts in their

SHAOOW/See Page 42
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L.A.’s Best Lunches In New York

A special luncheon for L.A’s No. 1 radio personality, Renen Almendarez
Coello of KSCA/L.A., was held in New York's Rainbow Room recently.
Among the radio and advertising execs gathered for the occasion were (1)
Katz Hispanic Media President Felix Perez and (r) Hefte! Broadcasting
Los Angeles Stations General Manager Richard Heftel.

“a

e

CIRCULATION:
NEWS DESK:

" R&R ONLINE SERVICES:
ADVERTISING/SALES:

310-788-1625
310-788-1699

310-788-1675

<>

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jil@rronline.com

hmowry @ rronline.com

- HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

L0hone SRR Fax  E-maild

310-203-8727

G

OPPORTUNITIESMARKETPLACE: 310-788-1621
EDITORIAL, OTH=R DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

310-553-4330
202-463-0500
615-244-8822

WEBSITE: www.rronline.com

310-203-9763
202-463-0432
615-248-6655

kmumaw @ rronline.com
mailroom@rronline.com
rrdc@ rronline.com

Ihelton@rronline.com

www.americanradiohistorv.com


www.americanradiohistory.com

6 ® R&R May 14,1999

RADIO BUSINESS

Telecom Has “Failed Miserably,’
McCain Charges

[ Sets mergers hearing; antitrust panel wants merger review time limits

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

After several years of sometimes not-so-private seething, Sen-
ate Commerce Committee Chairman and Republican presiden-
tial hopeful John McCain last week decided it was time to eye-
ball the world of megamergers. The senator from Arizona doesn’t
like what he’s seeing, and has issued a statement through the
committee blasting the Telecom Act that has made merger-

mania possible.

“The 1996 Telecommunications
Act has failed miserably, and has left
us with results that are the exact op-
posite of what was intended,” McCain
complained. “Rather than promoting
competition in the industry, the Act
has led to a flood of megamergers.”

McCain “wants to explore and ex-
amine mergers. He wants to look at
the big picture,” a committee staffer
told R&R. “This hearing will exam-
ine why the Act has promoted merg-

Zell, Clear Channel Sel

ers instead of competition, and if leg-
islation is needed to correct these fail-
ures.” Asked if calling for the hear-
ing was McCain'’s response to last
week’s proposed AT&T-Media One
merger, the staffer staunchly denied
that any one merger had affected the
politician’s opinion.

“He has always thought it was a
poorly written bill, and he has always
been concermned about mergers — all
mergers,” she said, pointing out that

McCain voted against the Act. In fact,
in 1996 McCain and then-Senator
Robert Packwood cast the only two
votes against the bill among 21 com-
mittee members, and were among
five dissenters when the bill passed
the full Senate.

But broadcasters might not be the
focus of McCain’s wrath, and could
benefit from any tweaking of the law
that McCain accomplishes. In fact,
McCain has even spoken of eliminat-
ing ownership restraints that prevent
companies from owning more prop-
erties in a particular market. During
his satellite address to the NAB’s
Radio Luncheon in Las Vegas on
April 20, McCain was sympathetic
to broadcasters, noting that they “are

TELECOM/See Page 10

SR

More Than $1 Billion In Stock

By MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

In the wake of Jacor Communications’ merger with Clear
Channel Communications, one-time majority investor Sam Zell
is selling what may amount to more than $1 billion in stock.

The Chicago-based Zell/Chil-
mark Fund will sell its 4.4% stake
in Clear Channel’s common stock
to the public. At 15.45 million
shares (out of Clear Channel’s 352
million shares outstanding), the
holdings would be worth about
$1.09 billion, based on the compa-
ny’s May 6 closing of 70.63. At the
same time, beginning next week the
company will offer an additional
2.55 million shares, which could
raise about $176.6 million.

Clear Channel said proceeds from
the sale will go toward paying down

debt through its revolving credit fa-
cility, though some Wall Street ob-
servers believe the company could be
in an acquisitive mode as well. “With
400 radio stations in 80-odd markets,
that’s a lot of map tacks to do some
rationalization and better portfolio
shaping,” First Union analyst Bish-
op Cheen told R&R.

Zell is not selling his personal
holdings in Clear Channel, which are
reportedly valued at $50 million. “It’s
the normal back end of the investment
cycle,” Cheen said of the sale. “Idon’t
think Zell is making any negative

statement at all about the future of
Clear Channel.”

Clear Channel’s stock price has
Jumped 90% from the date the merg-
er was announced last October — dur-
ing a stock market slump — to clos-
ing last week, inflating the sale price
to $6.4 billion from $4.4 billion.

Morgan Stanley and BT Alex.
Brown will co-manage the offering,
which is expected to close next
Wednesday.

Meanwhile, Jacor’s outstanding
subordinated debt, which includes four
bond issues for a total of $540 million
outstanding, was raised on May 5 by
Standard & Poor’s to“BB+” from “B.”
Clear Channel assumed $1.4 billion
in debt as part of the merger.
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Advertising Federation Surveys Groups
On Minority Advertising

An American Advertising Federation questionnaire mailed this week asks
100 large advertisers and agencies and 100 leading media compa-
nies — including Disney, CBS, Cox Enterprises, Clear Channel, Capstar,
Chancellor and Sinclair— how many African-Americans, Hispanics, efc.,
hold senior executive, middle management and“rank and file” posts in their
advertising/marketing divisions. The companies are also asked if they have
ongoing diversity programs and whether their chief executives have re-
ceived diversity training. The survey also asks advertisers — who include
survey sponsor Procter & Gamble, GM and Philip Morris — how much
they spend to target ethnic groups with radio and how much of their total '97
and '98 media budgets went toward minority-owned media. Results are
expected in mid-July.

Yahoo! Beta Testing Radio Site

S pinner.com will provide audio programming for the new Yahoo Radio
site, now in beta testing. Like Spinner’s own site, Yahoo Radio allows
users to choose the genre of music they want to hear from categories that
include, for example, “80s,” “Alt. Rock” and “Electronica” The site, which
can be accessed through the home page of the Internet portal, also pro-
vides information on the artist being played and sells banner ads — Wal-
Mart is one prominent advertiser. Last month Yahoo bought webcaster
Broadcast.com in a stock deal initially valued at $5.7 billion.

Website Launches Online Station Directory

I nternet.com debuted InfernetRadioList.com, last week which aims to list
all domestic, international and Internet-only radio station websites that
feature streaming audio. Gus Venditto, Editor-in-Chief of the Westport, CT-
based network of websites, told R&R that roughly half of the 1,500-plus
stations listed on the site are based in the U.S.“We're like TV Guide; Ven-
ditto said. “We just try to list everything available.” InternetRadioL ist— which
notes the station’s call letters and provides a link to the audio on its site at
no cost to the station — profits from selling banner ads.

FCC To Hold Public Forum On Future

CC Chairman Bill Kennard is inviting industry and government leaders,

as well as scholars, to three forums on the commisston’s five-year re-
structuring plan. Kennard told Congress in March that he would make pub-
lic his strategic plan to overhaul the FCC by July. The forums will be held at
the commission’s Washington, DC headquarters on May 20, June 2 and
June 11.

Continued on Page 10

R&R/Bloomberg Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago  One Week Ago 4/30/99 One Year Ago  One Week Ago
Radio Index 219.82  296.31 294.31 +3480% +.68%
Dow Industrials 9096.00 11,031.59 10,789.04  +21.28% +2.25%
S&P 500 1108.73 1345.00 133518 +21.31% +.74%

Audicy’s networking capabilities
for your next level solutions.

1-800-622-0022 »www.harris.com/communications

Orban’s Audicy, sold exclusively by Harris, broadcasters’ first
choice in digital audio workstations, has always stood apart
from the rest as the fastest, most versatile, and most

user- friendly editor for broadcast audio production. Once
entirely a stand-alone workstation, Audicy with Version 2.01
upgrade incorporates powerful networking resources for
linking a single Audicy to external PCs, or linking muttiple

Audicys to single or multiple servers.

next level sofutions

RRIS

Communications
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RADIO BUSINESS .

DEAL OF THE WEEK 1999 DEALS TO DATE §
Dollars To Date: $1,554,740,196.38
(Last Year: $2,085,337,638)
Dollars This Week: $88,820,451
o WNGC-FM/Athens, GA (Last Year: $44,386,600)
$78 millllon Stations Traded This Year: 473
(Last Year: 654)
Stations Traded This Week: 25
(Last Year: 27)
TRANSACTIONS

Cox Scores Latest Addition
To Peachtree Gity

[ Pays $78 million for Atlanta move-in; Inner City arrives in South Florida

-k g 2
WNGC-FM/Athens, GA
. PRICE: $78 million

TERMS: Asset sale for cash-
BUYER: Cox Radio Inc., headed by
CEO Robert Neil. It owns 58 stations.
Phone: (404) 843-5000

SELLER: Clarke Broadcasting
Corp., headed by CEO H. Randolph
Holder. Phone: (209) 533-1450
FREQUENCY: 95.5 MHz

POWER: 100kw at 1,268 feet
FORMAT: Country

COMMENTS: The purchase of this
station includes a construction permit
to relocate and construct a new tower
in the greater Atlanta area.

KAKN-FM/Naknek

PRICE: No cash consideration
TERMS: Transfer of control

BUYER: Thomas Olson, Michael
Johnson & Daniel Carlson, new
board members of Bay Broadcasting
Co. Inc. Phone: (907) 246-7492
SELLER: Curtis Nestegard, James
Phelps & Jewel Nestegard. Phone:
(907) 246-7492

FREQUENCY: 100.9 MHz

POWER: 3kw at 335 feet

FORMAT: Gospel

FM CP/San Luis Obispo

PRICE: $475,000

TERMS: Asset sale for cash
BUYER: Educational Media Foun-
dation, headed by President K. Rich-
ard Jenkins. It owns 16 other stations.
Phone: (916) 928-1515

SELLER: People of Action, headed
by President Norwood Patterson. It
owns three other stations. Phone:
(805) 528-1996

FREQUENCY: 88.5 MHz

POWER: 3kw at 1,401 feet
BROKER: Media Services Group

WSRF-AM/Ft. Lauderdale
(Miami)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Inner City Broadcasting
Corp., headed by President Pierre
Sutton. It owns six other stations.
Phone: (212) 592-0408

SELLER: Gallery Broadcasting Inc.,

headed by President Carl Nelson.
Phone: (954) 587-1035
FREQUENCY: 1580 kHz

POWER: 10kw day/5kw night
FORMAT: Misc.

WKZD-AM/Murrayville

PRICE: $120,000

TERMS: Asset sale for cash
BUYER: Vision Communications
Inc., headed by CEO Michael Wof-
ford. Phone: (770) 297-7485
SELLER: Georgia Mountains Com-
munications Inc. Phone: (770) 534-
7570

FREQUENCY: 1330 kHz

POWER: 1kw

FORMAT: Gospel

WEEK-FM/Eureka
(Peoria-Bloomington-
Normal)

PRICE: $1.15 million

TERMS: Asset sale for cash
BUYER: The Cromwell Group Inc.,
headed by President Bayard Waiters.
It owns 18 other stations, including
WVEL-AM, WFYR-FM, WGLO-FM &
WIXO-FM/Peoria. Phone: (615) 361-
7560

SELLER: Granite Broadcasting
Corp., headed by President Stuart
Beck. Phone: (212) 826-2530
FREQUENCY: 98.5 MHz

POWER: 6kw at 328 feet

FORMAT: AC

BROKER: Blackburn & Co.

WFRL-AM & WFPS-FM/
Freeport & WKMQ-FM
Winnebago (Rockford)
PRICE: No cash consideration
TERMS: Transfer of control

BUYER: RadioWorks Inc., headed
by President Robert Rhea Jr. It owns
three other stations. Phone: (815) 874-
7861

SELLER: Ida Rhea, shareholder of
Mayfair Broadcasting Corp., which
owns WFRL-AM & WFPS-FM & The
Shareholders of Sequeway Broad-
casting Corp., which owns WKMQ:-
FM

FREQUENCY: 1570 kHz; 92.1 MHz;
95.3 MHz

POWER: 5kw day/500 watts night;
3kw at 300 feet; 1.23kw at 500 feet
FORMAT: Talk; Hot AC; Oldies

FM CP/St. Joseph
(Champaign-Urbana)
PRICE: $237,450

TERMS: Asset sale for cash
BUYER: Good News Radio Inc.,
headed by President Mark Burns. It
also owns WGNN-FM/Fisher. Phone:
(217) 586-6311 '
SELLER: Cornerstone Community
Radio Inc., headed by President
Richard Van Zandt. It owns one

other station. Phone: (904) 487-7711
FREQUENCY: 89.3 MHz
POWER: 3kw at 535 feet

WWWY-FM/Columbus

PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Columbus Radio Inc.,
headed by President Marty Pieratt.
He owns three other stations, includ-
ingWJCP-FM/Austin & WIKI-FM/Car-
roliton, KY. Phone: (812) 346-1927
SELLER: Mid-State Media Inc.,
headed by President Gunther
Meisse. He owns one other station.
Phone: (812) 372-9933
FREQUENCY: 104.9 MHz

POWER: 6kw at 300 feet

FORMAT: Classic Hits

FM CP/Jackson (Baton
Rouge)

PRICE: No cash consideration
TERMS: Transfer of control

BUYER: Newradco LLC, headed by
PresidentMichael Starr. Phone: (504)
469-8683

SELLER: Pointe Coupee Broad-
casting Co. Inc., headed by President
Roosevelt Hamilton. Phone: (504)
638-7837. Hamilton will be a member
of Newradco.

FREQUENCY: 104.5 MHz

POWER: 6kw at 328 feet

KZBL-FM/Natchitoches

PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Baldridge-Dumas Com-
munications Inc., headed by. Tedd
Dumas. He has interests in two other
stations. Phone: (318) 256-2097
SELLER: Bundrick Communica-
tions Inc., headed by President Hal
Bundrick. No phone listed.
FREQUENCY: 100.7 MHz

POWER: 3kw at 300 feet

FORMAT: AC

~
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¢ WIMG-AM/Trenton, NJ $1

KTJC-FM/Rayville
(Monroe)

PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Sound Broadcasting LLC,
headed by President Bob Dodenhoff.
It owns five other stations, including
KCTO-FM, KMYY-FM & KYEA-FM/
Monroe. Phone: (843) 886-3109
SELLER: Kenneth Diebel. Phone:
(318) 728-5852

FREQUENCY: 92.3 MHz

POWER: 26kw at 492 feet
FORMAT: Gospel

BROKER: Norman Fischer & Asso-
ciates

KZMM-FM/Troy

PRICE: $1.25 million

TERMS: Asset sale for cash
BUYER: Missouri Sports Radio
Inc., headed by Greg Maracek. It also
owns KFNS-AM/St. Louis. Phone:
(314) 962-0590

SELLER: James Magee. Phone:
(314) 528-5300

FREQUENCY: 100.7 MHz

POWER: 6kw at 328 feet

FORMAT: Country

BROKER: Sunbelt Media Inc.

WIMG-AM/Trenton
PRICE: $1
TERMS: Transfer of control
BUYER: Louise Morris. Phone: (609)
695-1300
SELLER: John Morris. Phone: (609)
695-1300
FREQUENCY: 1300 kHz
POWER: 3.2kw day/1.3kw night
FORMAT: Gospel
COMMENT: John and Louise Morris
are husband and wife.

i

WFSC-AM & WRFR-FM/
Franklin

PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Chase Broadcasting Inc.,
headed by President Gordon Van
Mol. It owns three other stations, in-
cluding WGHC-AM & WRBN-FM/
Clayton, GA. Phone: (205) 328-0480
SELLER: Cross Country Commu-
nications Inc., headed by President
Brenda Wooten. No phone listed.
FREQUENCY: 1050 kHz; 96.7 MHz

| TRANSACTIONS AT A GLANCE

® KAKN-FM/Naknek, AK No cash consideration

® FM CP/San Luis Obispo, CA $475,000

® WSRF-AM/Ft. Lauderdale (Miami), FL $1.5 million

& WKZD-AM/Murrayville, GA $120,000

¢ WEEK-FM/Eureka (Peoria-Bloomington-Normal), IL $1.15 million

® WFRL-AM & WFPS-FM/Freeport and WKMQ-FM/Winnebago
(Rockford), IL No cash consideration

® FM CP/St. Joseph (Champaign-Urbana), IL $237,450

* WWWY-FM/Columbus, IN $1.1 million

® FM CP/Jackson (Baton Rouge), LA No cash consideration

® KZBL-FM/Natchitoches, LA $400,000

¢ KTJC-FM/Rayville (Monroe), LA $650,000

¢ KZMM-FM/Troy, MO $1.25 million

® WFSC-AM & WRFR-FM/Franklin, NC $650,000

. ® KOKC-AM/Guthrie (Oklahoma City), OK $120,000
® WVJP-AM & FM/Caguas (San Juan), PR $700,000
® KLIS-FM/Palestine, TX $793,000
® FM CP/Virginia Beach (Norfolk), VA $800,000
& KVOW-AM & KTAK-FM/Riverton, WY $875,000

A N BN NN

POWER: 1kw day/153 watts night;
6kw at 331 feet
FORMAT: Country; AC

KOKC-AM/Guthrie
(Oklahoma City)

PRICE: $120,000

TERMS: Asset sale for cash
BUYER: Fox Broadcasting Co. Inc.,
headed by President John Fox. It also
owns KNOR-AM/Norman. Phone:
(405) 321-1400

SELLER: Oklahoma Sports Proper-
ties Inc., headed by President Fred
Weinberg. It owns three other sta-
tions. Phone: (702) 785-4700
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is currently si-
lent

WVJP-AM & FM/Caguas
(San Juan)

PRICE: $700,000

TERMS: Transfer of control

BUYER: HQ 103 Inc., headed by
President isabel Rodriguez. It also
owns WDIN-FM/San Juan. Phone:
(305) 279-5396

SELLER: Hector Esteves, current
head of Borinquen Broadcasting
Co. Phone: (787) 743-5790
FREQUENCY: 1110 kHz; 103.3 MHz
POWER: 2.5kw day/500 watts night;
28kw at 1,906 feet

FORMAT: Tropical; Spanish AC

KLIS-FM/Palestine

PRICE: $793,000

TERMS: Asset sale for cash plus
$108,000 consulting agreement
BUYER: Sunburst Media LP, head-
ed by President John Borders. it
owns 20 other stations, including
KPXI-FM/Overton & KYKX-FM/Long-
view. Phone: (972) 702-7371
SELLER: Nicol/Excel Broadcasting
LLC, headed by L. Tom Nicol. He
owns three other stations. Phone:
(409) 544-9350

FREQUENCY: 96.7 MHz

POWER: 3kw at 300 feet

FORMAT: Country

Continued on Page 10
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Congratulates our nominees for the
1999 R&R Industry Achievement Awards:

National Radio Station
Of The Year (Markets 1-25)

National Radio Station
Of The Year (Markets 1-25)

CHR/Pop Station Of The Year

CHR/Pop Music Director
Of The Year

Country Station Of The Year

Country Program Director
Of The Year

Country Air Personalities
Of The Year

Hot AC Air Personalities
Of The Year
NAC/Smooth Jazz Station
Of The Year

NAC/Smooth Jazz Music Director
Of The Year

WSTR/Atlanta
KYGO-FM/Denver

WSTR/Atlanta

JR Ammons
WSTR/Atlanta

KYGO-FM/Denver

John St. John
KYGO-FM/Denver

Tony Randall & Kris Rochester
KSON-FM/San Diego

Bob Lacey & Sheri Lynch
WILNK/Charlotte and
Bob & Sheri Network
KIFM/San Diego

Kelly Cole
KIFM/San Diego
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EARNINGS

Gumulus, Heftel, Westwood
Revenues, Gash Flow Soar

C onsolidated net revenue for Cumulus Media (Nasdaq: CMLS) was up
awhopping 155%, to $31.9 miflion from $12.5 million last year, while
broadcast cash fiow skyrocketed 216%, to $5 million from $1.6 million. For
the 80 stations Cumulus has owned for the full year since the first quarter of
'98 {out of the 232 it has acquired or is seeking to acquire), net revenues
increased 23%, to $14.3 million from $11.7 million, while BCF gained 172%,
to $2.6 million from $1 million. Prudential Securities analyst James Marsh
told R&R that this is the fourth consecutive quarter the company has topped
the industry in same-station net revenue and broadcast cash flow. He reit-
erated his “strong buy” rating on the stock and said it would hit $27 within a
year.

et revenues for Heftel Broadcasting Corp. (Nasdaq: HBCCA) rose

20%, to $37.7 million from $31.3 million last year. Broadcast cash flow
was up 22%, to $13.7 miilion from $11.2 million. President/CEQO Mac
Tichenor attributed Heftel's successful quarter in part to its switching eight
of its AMs to News/Talk from music formats and to the launch of the HBC
Radio Network, which he says is the second-largest Spanish web in the
country.

BUSINESS
 BRIEFS

Steal This Radio Ordered Off Air: Michigan Pirate Busted

he New York Circuit Court of Appeals on May 4 denied Steal This Radio's motion to extend an order allowing it to
temporarily resume broadcasting. In March a federal district judge in Manhattan granted the FCC an injunction
that shut down the Big Apple pirate. Last month the same judge allowed the station to come back on the air for a couple
of weeks until the appellate court could consider a motion that would permit it to broadcast until the court hears
arguments on the pirate’s challenge of the commission’s licensing rules this September. The appeitate panel will iikely
issue a verdict by early next year.
Meanwhile, on April 22 U.S. Marshals and FCC agents seized the equipment of an illegal operation broadcasting at
93.1 MHz in Grand Rapids, MI. The pirate was operating at as much as 17,003 times the legal limit, the FCC said.

Arbitron To Track Internet Listening Through WebRadio.com

ebRadio.com, a new internet-based radio broadcaster, last week agreed to let Arbitron NewMedia track Internet

listening through its service. Arbitron is developing new audience measurement services for Internet listening.
WebRadio.com will allow Arbitron to track listening habits on its more than 75 affiliate stations. Arbitron has similar
alliances with Magnitude Network, RealNetworks, OnRadio and RadioWave.com.

Popmail.com Bought By Restaurant Company
inneapolis-based Café Odyssey, a publicly traded firm, has agreed to buy Popmail.com for undisclosed terms.
Popmail SVP/Marketing Paul Martin told R&R that the deal will allow the company to provide more web-based
services for radio listeners. The company has developed e-mail services requiring users to access their accounts
through station websites for more than 500 radio stations. Last month Popmail signed an exclusive deal with Sunburst
Media, and Martin says another deal with a radio network is in the works.

estwood One {(NYSE:WON) saw a 10% gain in net revenues in the
first quarter, to $58.5 million from $53.3 million in 1998. Donaldson
Lufkin Jenrette analyst Geoffrey Jones told R&R that new Shadow Traffic
markets and the network’s broadcasts of the Super Bowl and the Gram-
mys fueled the profit hike. Operating cash flow rose 15%, to $6.2 miillion
from $5.4 million last year. At the same time, Westwood reported a net loss
of $662,000, compared to last year's net income of $49,000, due to higher
depreciation, amortization and interest expenses.
B ig City Radio Inc. (AMEX: YFM) reported a first-quarter broadcast
cash flow deficit of $1.9 million — $800,000 more than the BCF loss
during the same period in 1998. The company said this is due mostly to
costs associated with the startup of the WDEK-FM, WKIE-FM & WKIF-
FM/Chicago trimulcast. “Big City has some big bills to pay,” First Union
analyst Bishop Cheen told R&R. "l think it would be unrealistic to see some
positive cash flow any time soon.” At the same time, however, Big City said
its same-station BCF deficit narrowed by $500,000, while net revenues for
the company gained 40%, to $3.4 million from $2.4 million last year.

otal revenues for XM Satellite Radioparent American Mobile Satellite

Corp. {Nasdaq: SKYC) increased to $20.2 million in the first quarter,
compared to $10 million in 1998. The company’s EBITDA loss widened,
however, to $11.7 million from $8.2 million. One Wall Street observer told
R&R that this will probably not hamper XM's ability to secure financing to
roll out its satellite radio service next year.

H ouston-based Metro Networks Inic. (Nasdaq: MTNT) had $42 million
in advertising revenue for the first quarter, up 22% from $34.4 million a
year earlier. Metro’s news division had a 29% increase in affiliates for the
quarter, driving the company’s earnings. EBITDA for the quarter was $5.3
million, up 16% from $4.6 million in the first quarter of 1998.
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Telecom
Continued from Page 6

being challenged today as they have
never been before.” and he cited their
need o “stay competitive” as they

move into an “unpredictable future of

digital radio and TV." McCain added
that “the relentless growth in the num-
ber of audio and video outlets has re-

distributed your audiences, changed
ownership patterns and strained tra-
ditional industry arrangements in
ways that were unforeseeable sever-
al years ago.”

Antitrust Panel Wants
Expedited Merger Review

Meanwhile, the Senate Antitrust
Subcommitiee determined that the

TRANSACTIONS

Continued from Page 8

FM CP/Virginia Beach
(Norfolk)

PRICE: $800,000

TERMS: Asset sale for cash
BUYER: Willis Broadcasting Corp.,
headed by President Levi Willis Sr.
He owns 35 other stations, including
WGPL-AM & WPCE-AM/Portsmouth.
Phone: (757) 622-4600

SELLER: Craig Siebert. Phone:
(410) 268-4003

A

'Oldies Show!

www.americanradiohistorv.com

S
KVOW-AM & KTAK-FM/
Riverton

PRICE: $875,000
TERMS: Asset sale for cash

BUYER: Edwards Communications
LC, headed by President Jerry Ed-
wards. It owns two other stations.

Phone: (864) 882-3272

SELLER: Riverton Broadcasting
Inc., headed by President Steve Kehl. |

Phone: (307) 856-2251
FREQUENCY: 1450 kHz; 93.9 MHz
POWER: 1kw; 50kw at 951 feet
FORMAT: Oidies/Sports; Country

A
A e )"

FCC and DOIJ should have six
months — or eight months by ma-
Jjority vote of its commissioners” and
il a one-time-only extension of up
o 6() days is granted — to approve,
reject or impose conditions on a ra-
dio deal, under the measure cleared
last week. Mike DeWine. the Ohio
Republican who chairs the panel,
was apparently inspired by remarks
given in mid-April by such commu-
nications industry leaders as Cumu-
lus Exec. Chairman Richard Ween-
ing, who testified that “long and un-
certain regulatory delays could cause
sertous financial hardship to the par-
ties. especially to small independent
operators.” After the subcommittee’s
unanimous vote to send the measure
to the full committee, DeWine said,
“*Merging parties have a right to
know in a reasonable amount of time
if their mergers will be approved or
rejected.”

The bill will go to the tull Senate
Judiciary Committee for review. No
vote has been set, DeWine spokes-
woman Amy Ricketts told R&R this
week.

831-420-1400

vww_fisherentertainment.com
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Her door is always open, Her mind is never closed and
the rave reviews just keep pouring in...

“The show greatly exceeded my expectations, well produced with great music
selection. | am glad | took a shot”.

- Bob McKay
WKIS, Miami

“The show was very well produced, and with a big ticket star like Naomi, the

listening audience is bound to grow and demand her insightful wisdom”.

- Randy Shannon
WNCY, Green Bay

“Great, down home relaxing show with
wide appeal. We had an overwhelming
listener response with calls in favor
at 5-1 of the new concept show.
We are already looking forward
to the next week”.
- Jeff Harvey

WCOW, La Crosse / Eau Claire

To become part of the family,
contact your Premiere Radio Networks

Country Marketing representative at

818-377-5300

-
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* RAB: Bank ads accumulate interest, Page 16

® Screen Scene: New movies on the way, Page 16

» Four Weeks Forward, Page 14

Creative minds have always been known to
survive any kind of bad training.
— Anna Freud

management marketing sales

[c a1 c L

SALES

IF YOU DON'T KNOW QUALITATIVE....

B You may be missing critical information about your listeners!

You're completely in
tune with the ratings.
You can trend the last
four books in three different demos in your
head. You can rattle off Time Spent Listen-
ing statistics and talk about how heavy com-
mercial load may or may not be affecting it.
Heck, you probably even subscribe to Glam-
our for your jocks to read so they’ll be more
in touch with their AC listeners. But there is

By Laura Ivey

one source of information that may be
underutilized at your station — qualitative
data.

If vou've written off the use of Scarborough,
RetailDirect, Arbitron’s Qualitative Diary or
any other qualitative data as merely a sales
tool, stop for a moment, grab a pen and get
ready to take some notes.
Qualitative data can provide
paths to success in both sales

and programming,.

PROMOTIONS

[ have stood many times as a
salesperson with promotion in
hand, trying to convince a PD
(much wiser than myself) why
free tickets to the plant and

flower show would really work
on our Classic Rock station. It is
no secret that a delicate balance
has to be maintained between

listeners really like to bowll If you see,
however, that jogging is incredibly popular
with your listeners, maybe that tie-in with the
local hospital for the 5K race isn’t such a bad
idea after all.

What about the major station event vou do
every year? It could be a concert, a movie-fest
or a dog walk. Go to Scarborough and profile
people who go to concerts, for example. Figure
out what thev are like and which clients make
the most sense to tie into this event. Are people
who drive sport utility vehicles more likely to
go to rock concerts than people who drive mid-
size cars? Your station’s sellers should be out
the door and on their way to the Toyota
should
sponsor the event and feature its Forerunner.

dealership, pitching why Toyota
These kinds of partnerships make program-
; ming, sales and clients very
happy, because they work.
Want to give away the cash,
car or boat as a big event? Want
to do it somewhere besides the
| restaurant where you have the
most trade? Go to qualitative.
| There you will find out which
| malls, grocery stores and res-
taurants your listeners prefer. It
not onlv gives you a clue about

| where you are likely to find
more of your listeners, it also
gives vou something to show

the need of the advertiser to sell
product and the need of the radio station to
maintain and grow listeners. Sometimes the
needs of sales and programming don’t go
hand in hand.

The word “promotion” should be synony-
mous with “qualitative” at your station. Ever
sit in a promotional brainstorming session at
your station, and the only thing you can come
up with are more register-to-win contests?
Salespeople pitching clients, PDs looking at
big promotions or station staffs trying to tie
clients in with station events should all go to
qualitative. Why? Qualitative data gives you
information about the activities your advertis-
ers’ customers are most likely to participate in.
What do they enjoy? Skiing? Doing research
on the Internet? Going on cruises? Going to the
movies? If the shoppers at Joe’s Furniture Store
enjoy going to minor league baseball games,
why are we pitching them zoo passes?
Wouldn't baseball tickets make more sense?

The same can be said for your station’s
listeners. Have you looked in Scarborough to
find out what things most appeal to them?
Both AEs and PDs will be much happier with
the prospect of doing a “bowling night”
promotion if the data tells you that your

the client that you have done
your homework. It gives the client one more
reason to say yes to vour promotion and to
realize the value your station can bring to
them.

Simply put, talk to your listeners and offer
them opportunities they are truly interested in
. and don't use guesswork! You don’t guess
which songs they might like. Use the research
that is available to you.

COPY POINTS

Now that programming and sales are living
in harmony and we’ve decided what to give
away and where to have our major promo-
tions, what next? The copy. The creative that
goes on your air, whether it's a liner or a :10 or
a :60, can be positively influenced by the use of
qualitative. If you have looked at the research
mentioned above, the copy almost writes itself.
How? Again, go to qualitative — profile your
listeners and your advertisers’ customers,
figure out what would most appeal to them
and put it in the copy.

Who's doing it now? Major advertisers all
over the country use research to create their
copy. Do dogs really love trucks? I don’t think

Continued on Page 14
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LISTEN TO EMPLOYEES

- AND SUCCEED!

“The employees are as knowledgeable about why
a company is in trouble as any outside experts —
if the management will only listen to them. They
have great insights on how improvements can be made.” These are the words
of famous businessman Sandy Sigoloff, the foremost expert on resurrecting
troubled companies. He's the former president of six NYSE-listed firms,
including Kaufman and Broad, the nation’s largest home builder, and Wickes
Companies, which, under Sandy, became one of the nation’s biggest retailers.

Recently, he and | were discussing how to spot and correct corporate
problems. In radio, most companies operate by management dictate, with

little input from those who do much of the work. Yet it's these
people who intimately know every aspect
of the station, including its customers.
Not to actively listen to them can be a
fatal mistake, no matter how successful
you think you are.
In 1990 | was Chairman/CEO of one of
the largest computer leasing companies. We'd
financed more than $3 billion in assets, had record revenues and profits every
year and had a client list that was a who's who of corporate America. Then our
16-year-oid firm hit the wall. We had substantial losses from a myriad of
problems.

Because of Sigoloff's success with troubled companies, at my request our
board of directors invited him to join me in solving our problems. His advice
included the comments that began today’s column. Like you, | was extremely
busy and under the impression that | knew everything important in the
organization. But by listening carefully to our employees, it became apparent
how little 'd really known about the inner workings of our firm.

Sales assistants, accounting clerks, secretaries and a librarian barely out
of her teens, among others, knew much more about their functions than | did,
understood some of the problems better and offered solutions that made
good business sense. If | had scheduled the time to regularly listen and
encouraged them to speak candidly, we'd have had fewer problems, would've
reduced employee turnover, and the company could’ve been even more
profitable.

Partly because of their comments, we replaced nearly all of management

By Dick Kazan

THE BROADTOo

Continued on Page 14

TV SPOTlight

ROCKY SPOT'S A LAUGHING MATTER

R et There’s not much laughter on the mean

! streets of New York City ... especially now
that the Seinfeld gang is gone. But WABC/
New York and new morning host Rocky Allen
are out to change that perception with this
new set of spots, in which average, everyday
New Yorkers on the street are force-fed a dose
of Rocky's show.

The looks on the people’s faces gradually
change from their normal state (annoyed and
bewildered by the intrusion of the giant radio)
to chuckles, chortles and other assorted forms
of laughter as the Waverly Motion Pictures spots
— a:30 and two :15s — progress.

The surprise ending: One New Yorker remains
unamused. That would be the person played by
actor Larry Thomas, best known as Seinfeld's
Rocky Allen, mornings on 77 Soup Nazi. “No soup for Rocky. Next!” he
WABC. Guaranteed to make even bellows. Hey, Rocky doesn’t care about the soup
New Yorkers laugh. as long as the station’s still making the bread.

It takes a lot to make New

Yorkers laugh, so 77 WABC is
conducting a test — the Rocky
test.

TTWAEC

If you'd like to see your station’s ad in the TV SPOTlight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R,
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio,

(800) 581-3277

www.americanradiohistorv.com
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Move your stafions to the next level with Dalet

Dalet is the World Standard in Digital Audio,

Automation and Group Solutions. Dalet
systems are reliable, affordable and proven.

The performance chailenge
has never been greater

Maximize revenue and make the most
of your group's portfolio. Generate cost
saving and improve productivity without
sacrificing quality.

Choose Dalef fo gef the job done

Dalet offers integrated tools for managing
clusters and groups - every aspect of your
business, from on-air and production to

sales, traffic, financial reporting and more.

Partnership with long-term leaders in the computer industry
helps us remain at the forefront of technological innovation.
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The World Standard in Digital Audio

Major broadcasters
worldwide choose
Dalet more than any
other system. Among
our references:
Emmis, Journal, ABC
Radio Unica, Sinclair
Crawford, CNN
Radio, BBC (UK),
CBC (Canada) etc.
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IF YOU DON'T

KNOW QUALITATIVE....

Continued from Page 12

Nissan surveyed dogs to find out, but by looking at
qualitative data, I do know that truck owners are
more likely to be dog owners. Nissan used this angle
in a previous ad campaign. The concept is easy to
implement at the station level. For example, profile
your local bank’s clients and learn that a high
percentage of them have teenagers in their
households. That could be a clue that you need to
write a “college is just around the corner” spot for
your client.

ON AIR

More of the same. If you know what your listeners
prefer, talk to them about it. Every air personality at

Do you have Scarborough or Maximiser software, but don't
know how to generate reports fike the ones mentioned here?
Assistance is available; Call (800) 543-7300 for Maximiser or
(800) 476-7225 for Qualitap. Or for a listing of Scarborough
Training Specialists who can also assist you, call (212) 789-
1492. Arbitron atso offers regional PD seminars throughout the
year; visit www.arbitron.com for details.

your station should have a printout of
the qualitative profile of the people who
listen during their shifts. From it, they
can find out what malls their listeners
are shopping at, what newspapers
they’re reading, what sporting events
they attend or listen to on the radio ..
you get the idea. Scarborough can even tell you which
roads your listeners travel. What a great piece of
information for your afternoon on-air personality to
have so she can speak more directly to your listeners.

A certain amount of planning promotior{s and
creating copy is intuition. And certain formats
obviously lend themselves to certain kinds of
promotions — that's just common sense. Use
qualitative to go beyond common sense and find out
what your listeners need and what your advertisers’
customers want.

Listeners like to feel as if they are being spoken to
personally. Every advertiser likes to know that their
promotion has a chance of succeeding because it was
well thought out. Every radio promo and spot will
have a greater chance of reaching people if it says the
right thing. It's good for your station and good for
radio.

Laura Ivey is VP/Radio Sales & Service for Scarborough
Research. She can be reached at (212) 789-1492, or via e-mail
atlaura_ivey @scarborough.com.

LISTEN TO EMPLOYEES
AND SUCGEED!

Continued from Page 12
and promoted some of these rank-and-file people. This action
was crucial in returning our company to profitability.

Sigoloff offered more employee advice that could greatly
benefit you. “If you don’t have open communication, you do not
have a winning team. You're going to be short on ideas,
because they’re the ones who make things happen.” New
technology and innovation are profoundly affecting everything
you're involved in. If you don’t encourage the input and active
participation of your people, you're going to become
yesterday’s company.

He also suggested that you “build a skill redundancy at a
very low cost.” By this, he means that if you invest in training
and give people more responsibility, you'll motivate them,
because they're growing and performing a wider range of
duties. Given their increased productivity, the cost is inconse-
quential, and if someone leaves your firm, you'll be well
covered, because you've cross-trained others.

Radio continues to go through massive consolidation. If you
want to run a first-caliber, profitable station and ensure your
own financial security, you'll take Sandy Sigoloff's advice to
heart.

Next week I'll tell you how you can easily make much more
effective use of voice mail to favorably influence others.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success, the first radio talk show to offer on-air business
constiting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.

S FORWARD _sales & Promotion Planning Calendar

June 6-12: National Flag Week, Brain Tumor Awareness Week, National Carp Week, National Little League Baseball Week

_June _6-1‘2w

o o | O

9 10

@ — @

Invasion of Normandy
(D-Day) (1944)
National Applesauce
Cake Day

Electric iron patented
(1882)

National Chocolate Ice
Cream Day
Fleur-de-Lis Day

First color TV
broadcast (1953)

Watch Day

Name Your Poison Day
National Jelly-Filled
Doughnut Day
Vacuum cleaner
patented (1869)

National Strawberry
Rhubarb Pie Day
Turpentine Festival
Withholding tax passed |

(1943)
First escalator opens
(1900)

Red Rose Festival
National Yo-Yo Day
Window envelope
patented (1902)
Judy Garland born
(1922)

National German Magic Day

Chocolate Cake Day National Peanut Butter
National Hug Day Cookie Day

ET: The Extra- Anne Frank born
Terrestrial opens (1929)

(1982)
The return of Classic
Coke (1985)

Baseball Hall of Fame
opened (1939)

RETRACTION

Capstar Radio Operating Company, owner of radio station WAPE -FM in Jacksonville, Florida
(“WAPE”), acknowledges that the UNREALPEOPLE TV Spots, which were featured in the TV
SPOTLight section of page 10 of the October 23, 1998, issue of Radio & Records are

copyrighted material owned by Peter Rosler, doing business as Rosler Creative.
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Major Market Talent at a Fraction of the Cost

* Voice Track ANY Time Slot (we have a package to fit your budget)
* Tracks can include: local news, weather, station & music promos, etc...
* Delivery available by: Internet, DGS, ISDN & overnight DAT

Starrin g

Heard in: New York, Los Angeles, Chicago, Philadelphia, &
Syndicated: Hitline USA, Pirate Radio USA

1§ ¢ ® Heard in: New York, Washington, Syndicated: Party America
‘AJ & Awards: 1998 Air Award: NY Best Middday Show

Heard in: New York, Philadelphia, Pittsburgh
Voice of: Celine Dion 1999 Tour & American Movie Classics

Hear more by calling (212) 873-1100

GAODS TH?QND YA’” .

ENTERTARNMENY
HBLE LR e I 2L THE TALENT SPECIALISTS
Al ! “ﬂﬂf RadioTalentCoach.com
Voice Tracks Talent Coaching & Career Counseling
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{MARKETING [

SCREEN SCENE: COMING ATTRACTIONS

W A sneak peek at the films hitting theaters near you

JUNE 4

LIMBO (Columbia/ Tristar) — “A condition of
unknowable outcome” is what Lintho’s three main
characters find themselves thrown into in this psy-
chological drama set in America’s final frontier,
Alaska. Written, directed and edited by John Sayles
(Men With Guns, Lone Star), this taut picture delves
into man’s contfrontation with his environment as
well as himself. Starring: Mary Elizabeth
Mastrantonio, David Strathairn, Vanessa Martinez,
Kris Kristofferson and Casey Siemaszko.

JUNE 11

THE GENERAL'S DAUGHTER (Paramount) — Di-
rected by Simon West and starring John Travolta, this
crime thriller takes place
on a US. Army post
| where ambition, destruc-
tive passion and uncov-
cred secrets lead to
the murder of Captain
Elisabeth Campbell, the
daughter of a famous
general. Warrant Officer
Paul Brenner (Travolta) is
a CID investigator whose
work searching for the
killers leads him to some
of the Army’s highest-
B ranking officers. Also
jstarring: Madeleine
|THE GENERAL'S DAUGHTER ® Stowe, James Cromwell,
Timothy Hutton, Leslie
Stefanson, Clarence Williams 11l and James Woods.

JUNE 30

SOUTH PARK: BIGGER, LONGER & UNCUT
(Paramount) — Based on the popular Comedy Central
series, the highly anticipated full-length film will fea-
ture the usual suspects: Kenny, Kvle, Stan, Cartman,
Chef, Mr. Garrison, Ned, Uncle Jimbo, Officer Barbrady
and more. From creators Trey Parker and Matt Stone.

ov—;

!
L——{ SOUTH PARK: BIGGER, LONGER & UNCUT |—— -

JULY 16

LAKE PLACID (20th Century Fox) — A nature-phobic
scientist, a fish and game warden, a sheriff and an oft-
beat mvthology protessor collide near a remote lake in
Maine to solve a mysterious disappearance. With ech-
oes of a famously reclusive resident of a quiet Scottish
lake, this adventure tlick combines humor and terror in
a story that is anything but placid. Directed by Steve
Miner (Wild Hearts Can’t Be Broken, Forever Young) and
starring Bill Pullman, Bridget Fonda, Oliver Platt and
Brandan Gleeson.

JULY 23

THE HAUNTING (DreamWorks) — Director Jan De
Bont (Speed, Twister) weaves a supernatural tale of ter-
ror starring Liam Neeson as Protessor Jetfrev Marlow,
who conducts a mysterious psychological experiment
inside the haunted Hill House. Also starring: Lili Tay-
lor, Catherine Zeta-Jones and Owen Wilson.

SEPTEMBER 10

B. MONKEY (Miramax/Dimension) — A dark and
dangerous love story of a stunningly beautiful young
girl who wins the affection of a passionate and roman-
tic schoolteacher. B., a.k.a. Beatrice, is ready to escape
her criminal world and find a new life with her teacher
until the secrets of her dark past begin to catch up with
her. Starring: Asia Argento, Jared Harris, Rupert Everett
and Jonathan Rhys-Meyers.

Dates are subject to change. Compiled by R&R Associate Editor Elon
Schoenholz; (310) 788-1669

for your promotional needs! - i
NS5
e Jumbo EventTape® w3z ‘\
e BunchaBANNERS™" Nt
* BumperStickers - '
 FlashBags™" F tFl h
* Ponchos | lrs 7 as 18
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BANNERS

We have cost effective answers

6209 Constitution Drive ¢ Fort Wayne, IN 46804
1-800-21-FLASH (1-800-213-5274) * Fax: (219) 436-6739 ° www. firstflash.com
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Maximize ldentity for
Remotes & Special Events

SUCCESS STORIES FROM THE RAB

Radio Makes Change For Bank

SITUATION: Competing with a variety of other locally owned banks
regional banks and credit unions, Liberty Bank has been in business
for over three years. Yeilow pages. newspaper and radio are all parts
of their marketing mix, and the institution was eager to explore ideas
that would heip launch a recently opened second iocation.
OBJECTIVE: Make the pubiic aware of the new bank location and
generate more customer relationships.

CAMPAIGN: In an ongoing campaign that invoives consistent radio
and occasional newsprint. Liberty Bank is successfully communicat-
ing its commitment to growth in the community. With WBGZ as its
exclusive radio resource, the bank runs seven commercials per week
in morning, midday and afternoon drive. Voiced by the president of
Liberty Bank. the commercial campaign is frequently enhanced by
participation in station promotions. Once a year Liberty Bank runs a
two-week 0.E.S. schedule to fortify its radio exposure.

RESULTS: Since the bank opened for business three years ago,
deposits made by new customers have greatly exceeded expecta-
tions and projections. Liberty Bank has been very happy with its
radio results and will continue to be a faithful advertiser on WBGZ.

RAB TOOLBOX

More marketing information and resources from the RAB

MEDIA TARGETING 2000

More than a third (39%) of adults 18+ who have checking ac-
counts earn more than $50,000 a year, and 35% are college gradu-
ates. More than three-fourths (77%) own their own homes, while
a third have children living at home. This group spends an aver-
age of 47% of its daily media time with radio.

INSTANT BACKGROUND COLLECTION — BANKS

Though mergers and acquisitions have steadily taken their toll
on the number of banks over the years, the FDIC granted 188
new bank charters in 1997, the most since 1989. Many of these
new banks are smaller community institutions that specialize in
personalized service (FDIC/Fortune, May 25, 1998).

RAB CATEGORY FILES

“Banks — or financial-services conglomerates — are growing
into huge operations, and seek out each other's customer data-
bases with the goal of cross-selling. At the same time, thereis a
surge of interest in community banks. Researchers with the Fed-
eral Reserve Bank of Dallas say that 182 new banks opened in
1997, representing an increase of 30% over 1996 and the largest
number since 1988. The small banks offer what the big banks do
not: personalized service and real people to talk to” (TrendLetter,
5/3/99).
For more information, call RAB’s Member Service HelpLine at
(800) 232-3131 or log on to RadioLink at www.rab.com

PLEASE
RECYCLE
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Alternative Summit

Jacabs Media invites you to the premier Alternative radio gathering of the year, the 1999 Jacobs Media Alternative Summit. In addition to the usual number
of in-depth panels on issues facing the format’s programmers, this year’s summit will include a separate track especially for GMs, sales managers, and
acccunt executives.

Presented in conjunction with R&R Convention ’99, this gathering of the best and the brightest in the format is open and free to all members of the
Alternative community. The event takes place on Wednesday, June 9th, and Thursday, June 10th, at the Westin Century Plaza hotel in Los Angeles. For
more information, contact Paul Jacobs at (248) 353-9030.

Programming Track

Wednesday

12:30pm

Opening Remarks

Paul Jacobs, General Manager, Jacobs Media

Jun Kerr, Alternative Editor, R&R

Dave Beasing, Alternative consultant, Jacobs Media

1:15pm

Morning Show Roundtable

[Cave Beasing moderates a roundtable discussion with WRZX/
Indianapolis PD Scott Jameson. WKQX/Chicago PD Dave Richards,
and two other major market program directors on the key steps
nzcessary te build compelling moming radio for Alternative stations.

2 15pm

Arbitron’s Definitive Analysis Of Alternative Rock

Presented by Bob Michaels, this session will take data from Arbitron’s
ExitPoll diarykeeper re-interviews of Alternative diarykeepers and
combine it with diary comments from winter survey diarykeepers.
Finally, Michaels will share information on the format’s nat.onal
pzofile.

3.30pm

Alternative Internet Analysis

" An overview of how Alternative stations are currently utilizing the
Internet, combined with advice on the key steps necessary to develop
an Internet program for radio stations. Presented by Tim Davis of
Jacobs Media.

4:36pm

The Arbitron/Edison Media Research Internet Study

Larry Rosin of Edison Mzdia Research will present this
groundbreaking study, complete with new data on how Alternative
listeners use the Internet.

Thursday

S:30)am

Alternative Marketing

At a time when therc are many questions being raised about the
¢ffectiveness and high cost of traditional marketing vehicles
(tzlevision, outdoor, direct mail), there are now several alternative
approaches to be taken. This panel will feature representatives from
tiree companies: Broadcast Teamn, Fastblast.com, and Broadcast.com,
who will share the benefits of their approaches.

16:30am

MTV’s View Of The Future Of Music

Tom Calderone, MTV Senior VP/Talent & Music will share the view
cf the format from MTV’s perspective.

Keynote Speaker: Jane Rinzler Buckingham, Youth Intelligence
Rinzler Buckingham, President of the naticnally renowned research and
consulting firm, Youth Intelligence, which studies and analyzes trends
of American youth. There is no better ccmpany that understands the
issues, likes, and dislikes of both Generations X and Y. The company
currently works with McDonalds, Coca-Cala, MTV, Disney, Sony, and
many others. Sponsored by the Jerry Brenner Group.

Sales Track

Wednesday

12:30pm
Opening Remarks
Joint session with programming.

1:15pm

Growing Revenue By Exploiting The Lucrative Alternative
Lifestvle

Presented by John Snyder of Arbitron, who will share a complete
qualitative analysis of Alternative listeners utilizing Scarborough, the
new Qualitative Diary, MapMaker, and other sources for an ultimate
sales presentation tool for Alternative stations. In fact, it’s so good that
everyone who attends will receive a disk of the presentation Lo use for
station pitches.

3:30pm

Generating Non-Traditional Revenue

Julie Lomax Brauff, President of Breakthrough Marketing, wiil conduct
a thorough overview on the strategies and tactics that Alternative
stations can take to generate all forms of NTR.

4:30pm
Arbitron/Edison Media Internet Study
Joint session with programming.

Thursday

9:30am

Sales Managers Roundtable

A loose roundtable discussion with some of the most accomplished
sales managers in the Alternative format.

10:30am
MTV’s View Of the Future Of Music
Joint session with programming.

11:30am
Keynote Speaker, Jane Rinzler Buckingham, Youth Intellizence
Joint session with programming.
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CONVENTIO!

THE BEST IS BACK!

Join us June 10-12 for R&R Convention 99
at the Century Plaza Hotel in Los Angeles.
Get in touch with the technological future of the
radio and record industries. Learn how to better
manage yourself through these challenging

* CHR times. Meet the leaders of today

WEDNESDAY, JUNE 9, 1999

FRIDAY, JUNE 11, 1999
12:00-6:00PM / REGISTRATION OPEN 10:00-11:00AM / GENERAL SESSION

12:00-5:00PM
Jacobs Media Alternative Summit

CONCURRENT SESSIONS
11:15AM-12:45PM

THURSDAY, JUNE 10, 1999

7:00AM-5:00PM
TJ Martell / Neil Bogart Golf Tournament

9:30AM-1:00PM
Jacobs Media Alternative Summit

1:30-4:30PM
NAC/SMOOTH JAZZ
The Format In Focus

1:30-4:30PM
TALENT
Making A Big Splash In The Talent Puddle

CONCURRENT SESSIONS
1:15-2:45PM

| «ROCK
Good Radio — It’s All In Your Head

* PERSONAL FINANCE
| Investing In The Market

* PRODUCTION
Radical Station Imaging

CONCURRENT SESSIONS
3:00-4:30PM

| * ALTERNATIVE
The First Annual R&R Alternative
Rate-A-Record

| *HOTAC
Is Hot AC Being Repositioned?

* URBAN
The State Of African Americans
In The Broadcast Industry

* PROMOTION
Marketing With Qutdoor - Love At First Sight

4:45-6:00PM / GENERAL SESSION
7:30-9:30PM / OPENING COCKTAIL PARTY

7:30-9:30PM
TJ MARTELL / NEIL BOGART SILENT AUCTION

10:00PM-12:00AM

R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW
10:00PM-2:00AM / HOSPITALITY SUITES

11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

Hype 101

* COUNTRY
Country Formatics: Is It Time For A Change?

o NEWS/TALK
FM Talk: Music Radio’s New Competition

* ROCK
The Fragmented Rock House
- Building With Splinters

1:00-2:45PM / LUNCH

CONCURRENT SESSIONS

s AC
Superstar Air Talents - Past And Present

o ALTERNATIVE
The Cost Of Doing Business

¢ CLASSIC ROCK
When Led Zeppelin Alone Isn’t Enough

* URBAN

e MUSIC RESEARCH
The R&R Callout Consortium

4:30-5:30PM
ARBITRON
Diarykeepers Speak

7:00-9:00PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM
NAC CLUB R&R

12:00-2:00AM
R&R JAVA CAFE

10:00PM-2:00AM
HOSPITALITY SUITES

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

and tomorrow.

SATURDAY, JUNE 12, 1999
10:00-11:00AM / GENERAL SESSION

CONCURRENT SESSIONS
11:15AM-12:45PM

¢ ADULT ALTERNATIVE
What To Spin And How Often

*CHR
Morning Legends

 « COUNTRY
| Do Short Playlists Mean Higher Ratings?

|« OLDIES
| Jammin’ Or Otherwise

| *RADIO RESEARCH

The Research Project: The Impact Of Higher

! Spot Loads On Radio

1:00-2:45PM / LUNCH
Radio, State Of The Industry

CONCURRENT SESSIONS
3:00-4:30PM

* NAC/SMOOTH JAZZ

The Intersection of Art & Commerce:
Dwindling CD Sales Seen Under
The Microscope

o TALENT
Air Personality Plus+

¢ POP/ALTERNATIVE
Behind Pop Alternative’s Promotion

¢ SPANISH
Spanish Radio: The Future Is Now

¢ TECHNOLOGY

Companies That Are Going To Change The

Future Of The Radio & Record Industries
7:00-8:00PM / PRE-SHOW COCKTAILS

8:00-10:00PM / SUPERSTAR SHOW

www.americanradiohistorv.com
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AREAT
TIE GENTURY

HEAR LATE-BREAKING UPDATES ON THE
R&R CONVENTION 799 HOTLINE: {310} 788-163¢

QRSN

INFORMATION REGISTRATION FEES

FAX this form ro: (310)203-8450 — 3 OR MORE BEFORE JUNE 7, 1999 $450 EACH
Or MAIL ro: __ SINGLE BEFORE JUNE 7, 1999 $475 EACH
R&R CONVENTION 99

10100 Santa Monica Blvd., 5th Floor — EXTRA COCKTAIL TICKETS (THURS)  $ 85 EACH
Los Angeles, CA 90067-4004 —_ EXTRA SUPERSTAR SHOW (SAT) $100 EACH
ONLINE registration at: www.rronline.com DAY PASSES $225 EACH
Please print carefully or type in the form below. ON-SITE REGISTRATION $550 EACH

Full payment must accompany registration form.
Please include separate form for each registration.
Photocopies are acceptable.

MAILING ADDRESS METHOD OF PAYMENT

Amount Enclosed: $

Name

e _ e - — Visa D MasterCard D AMEX D Discover [:l Check D
Title
Call Letters/Company Name o T " Format Account Number Exp. Date:
Street - o o Cardholder’s Signature
City State Zip Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full

Telephone # Fax # refund less a $75.00 administrative fee will be issued after the convention if notifica-

tion is received on or before April 2, 1999. Cancellations received between April 3
and May 14, 1999 will be subject to a $150.00 cancellation fee. No refund will be
E-mail issued for cancellations after May 14, 1999 or for “no shows.™

HOTEL REGISTRATION

CENTURY PLAZA HOTEL and TOWER

TYPE OF ROOM CONVENTION RATES
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION ’99. SINGLE (1 PERSON) PLAZA $195.00
Thank you for requesting reservations at the Century Plaza Hotel. SINGLE (1 PERSON) TOWER $250.00
Our staff would llke. to take the opp(‘)numty t'o extend a warm DOUBLE (2 PEOPLE) PLAZA $220.00
welcome to you during your upcoming meeting.
) ) ) DOUBLE (2 PEOPLE) TOWER $270.00
¢ In order to confirm your reservation, please guarantee your arrival
d d . . , . SUITES PLAZA $475.00 and up
with a major credit card, or you may send a one night’s deposit.
SUITES TOWER $700.00 and up

Deposits will be refunded only if reservation is cancelled 48 hours
prior to arrival.

e Reservations requested after May 14, 1999 or after the room
block has been filled are subject to availability and may not be
available at the convention rate.

e Check in time is 3:00 pm; check out time is 1:00 pm.

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

...............

........

wwwW americanradiohistorvy com
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Thea Assumes Zomha
SVP/U.S. Labels Post

Peter Thea has been named Sr.
VP/U.S. Record Labels for the Zom-
ba (:mup ()f Labels. which includes
Jive. Silvertone

and Verity
Records. among

others. Based in
New York, Thea
will direct Zom-
ba’s A&R activi-
ties and report to
Jive Records Pres-
ident Barry Weiss.

“Peter brings a
unigque combina-
tion of skills to the
Job through his most recent 10 years
as a leading music industry lawyer.
coupled with 10 yewss as & recording
engineer.” Weiss suid. “This appoint-
ment is an
Zomba/Jive and Peter. and is yet an-
other step forward by the company to
meet the challenges of the Tantastic
growth we are experiencing.”

Thea was most recently Manag-
ing Partner of Tavel. Thea & Baker.
an entertainment law firm that rep-
resented Teddy Riley & Bluckstreet,

exciting move for

NEWSBREAKERS

Capitol Records execs presented country artist Lila McCann with a double-
platinum Hope Floats record for her 17th birthday at a party that took place
at the Country Star Music Grill at Universal City Walk in L.A. McCann per-
formed the song “To Get Me to You,” written by Diane Warren and pro-
duced by Don Was, on the multimillion-selling Capitol soundtrack. Pictured
(I-r): Capitol Sr. VP/GM Lou Mann, VP/Product Management Kim Niemi,
Walker Management's Kasey Walker, Lila McCann and Capitol Executive
VP Liz Heller.

eter Kosann has been named Director/Affiliate
Sales for Westwood One. He will be based in
New York and report to President/CEQ Joel Hollander.

Kosann joins the network from Bloomberg LP, where
he served as Worldwide Manager for Media Distribu-
tion. Kosann also helped Bloomberg launch WBBR/
New York and built distribution for the Bloomberg Ra-
dio Network.

Hollander stated, “Peter Kosann has the experience
and exceptional ability to provide top-quality service to
our affiliates and to position Westwood One's program-
ming in today’s growing marketplace”

Kosann

LETTER T0 THE EDITOR

Littleton Tragedy Unites

Pacific Star Names Donovan Regional VP

Pacific Star Communications
has tapped 28-vear radio industry
veteran Gary Donovan as Region-
al VP. Currently co-GM of the Cap-
star subsidiary’s six stations in An-
chorage. AK. Donovan now tacks

Spokane and five in Tri-Cities. WA.

“Gary's highly successful track
record as GM of our Anchorage ra-
dio stations makes him ideal for
this newly created position.” said
Pacitic Star President/CEO Jim

experienced while | was in town.

Denver Radio

hank you for your in-depth look at Denver radio and the Columbine
tragedy (R&R 5/7).1 had the opportunity to be in Denver the Thursday
and Friday of that week. | have never, ever heard radio of the caliber |

on oversight for Pacific Star’s four
stations 1 Fairbanks. AK. seven n

Cash Monev Records and God-
smack.

DONOVAN/See Page 42

You correctly identify KOA as taking a leading role in covering the event
and helping the community start to heal. | heard KOA talk about their spe-
cial hotline, reserved for teens, cops and people directly involved in the

incident. | heard the Denver archbishop speak about the ongoing struggle
between good and evil and how sometimes evil wins ... no matter how
unfair it seems. | heard Kelly & Company open their lines 1o the people of
Denver and just let them talk ... about their hurt, their fear, their sorrow.

You are also correct that the entire local Denver radio community was
involved in helping people overwhelmed by sadness and national attention. |
listened to the jocks at KS107.5 (KQKS) play requests and dedications for
Columbine survivors and victims from high school students ail over the area.
Lewis & Floorwax on KRFX taiked to a comedian who wasn't canceling his
show. Instead, he was donating all of the proceeds and his talent fees to the
Cotumbine Healing Fund. The afternoon crew at KALC was equal to the
morning show on that station in terms of caring, concern and help.

No matter where | went on the dial, the story was the same. Radio was
united in its mission to help. As | drove and listened, | was struck by the
tremendous sadness of the city. | was also struck by the way Denver resi-
dents reached out to their best friends, and Denver stations didn't let them
down. | left town more proud than ever to be a part of radio.

~ Host Wally Amos
Founder
Famous Amos

The secret 3 out

From the pages of
FORTUNE Magazine Martiey Miller, CRMC, CRSM
- Market Manager, Cumulus/Grand Junction, CO

martiey.miller @ coloradowest.com

The views expressed ina /etter to the editor are those of the writer only.
The writer is solely responsible for the content. R&R reserves the right to
edit letters.

Host Jim Amos
President & CEQ
Mail Boxes Etc

prcsentcd
AmericanAirlines’

“T am excited to begin working
with Bennett and the rest of the pro-
gramming team,” Wyatt remarked.
“Our brand of Rhythmic Oldies is
off to an excellent start here in DC
extending the strong responsc this

Wyait

Continued from Page 3

Fair Air Communications. Gannett
Broadcasting. Emmis Broadeasting.
Host Kay Koplovitz Lin Broadcasting and Pyramid
Founder

-USA Networks

A license-free, 90-second Radio Feature

that will inspire and motivate

your listeners on the road to success.
Hosted on-air by 25 to 30 of the most

successful men and women in the business world

Free business gift for all your listeners

$Secret$ of $ucces$

Host Michael S. Rawlings
President & CCO
Pizza Hut

will premiere nationwide July 1, 1999.
Call now and be the only station in your market to have it!

For a demo and further information, please contact Echo Radio Productions, Inc. at 800-385-4612

Tel 970/925 2640 Fax 970/925 9369 - 44895 Hwy 82 Aspen, CO 81611 - Box 599 Aspen, CO 81612 - email: kaylah@sni.net

wwwW americanradiohistorv com

Broadcasting.

Between 1987-91. Wyatt hosted
the syndicated radio show American
Dance Traxx. His resumé includes
lengthy stints as the substitute host
on Rick Dees’ Weekly Top 40 and
Casey Kasem's American Top 40.

new tormat has received in every
market where it has been introduced.
The DC Jammun’ Oldies team and
Chancellor Media's programming
nitiatives are the best in the busi-
ness. and [ am proud to be a part of
this winning combination.”

Lieberman
Continued from Page 3

moniker and begin calling 1t “97.1.
Detroit’s FM Talk staton.” Ex-
treme” is a great handie. but I didn’t
feel 1 was right for our product or
for the audience we are targeting.
The station has heen oo many
things to too many different groups

of listeners. so [ think our new slo-
gun now clearly identifies who we
are und what we're all about”
WKRKs talk Tineup feawures
Howard Stern in mornings. {ol-
lowed by locals Erin & Gonzo.
Svndicated talents Steve Dahl.
Mancow and Tom Levkis round out
the station’s weekday schedule.
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WZMX Goes Dancin’
To Rhythmic Oldies

Infinity’s Classic Hits WZMX-
FM/Hartford has flipped to
Rhythmic Oldies, repositioning it-
self as “Z 93-7 Dancin’ Oldies.”

The change took place on May
6 with Kool & The Gang’s “Cele-
bration” signaling the station’s
move to R&B from the late *60s to
the early '80s. Core artists include
Aretha Franklin: Marvin Gaye; the
Supremes: the Temptations: Barry
White; Stevie Wonder; and Earth,
Wind & Fire.

“People in Hartford are going to
love the new Z 93-7 Dancin’ Old-
ies,” WZMX GM Jodi Long said.
“It’s great upbeat music that very
quickly will become a favorite in
the market. The tfeedback already is
nothing short of amazing.”
e A T S

Radio One

Continued from Page 1
told R&R he was delighted by the
response but not surprised that the
stock fared well. “I expected the
company to trade based on its
growth rate in line with the highest-
valued radio companies such as
Heftel, Infinity. Entercom and Clear
Channel. The company has got one
of the highest broadcast cash flow
rates and is second only to Enter-
com, which has a 45% cash flow
rate. We have had a 43% rate for
the past two years.” Liggins said
the $156 million raised in the pub-
lic offering will be used to pay
down debt and to complete acqui-
sitions.

Is the company looking for addi-
tional stations?

“We are always looking,” Lig-
gins said, declining to say whether
the company is about to enter any
new markets. Liggins previously
told R&R that Radio One intend-
ed to build clusters in the nation’s
top 30 black markets.

The company was started in
1980 by Liggins® mother, Radio
One Chairperson Cathy Hughes.
She bought WOL-AM/Washington
at a distress sale and slowly built it
into a positive-cash-flowing proper-
ty that had the attention of DC’s
most powerful politicians. In the
early years Hughes slept in a sleep-
ing bag in her office at night and
made meals on the station’s hot-
plate to make ends meet. (In his
first NAB address as FCC Chair-
man in April "98, Bill Kennard —
who was Hughes’ lawyer in the ear-
ly days — recalled her struggle to
be a successful and profitable
broadcaster.)

The company currently owns
and operates 17 radio stations in six
of the top 20 African-American
markets, including outlets in Wash-
ington, Baltimore, Detroit, Philadel-
phia and Atlanta. In a series of deals
struck in January and March of this
year, the company is acquiring sev-
en stations in Richmond, the na-
tion’s 19th-largest black market.

‘Strong Buy’
Recommendation
Prudential Securities analyst
James Marsh has been monitoring
the Lanham, MD-based family-run
operation and likes the way the in-
vestment community responded to

NEWSBREAKERS

%
Mx%

son, Neer and VP/GM Matt Ross.

Heart-Stopping Performance

Heart’s Nancy Wilson recently stopped by WAXQ (Q104.3)/New York for
a live performance on The Dan Neer Show. Smiling for the camera after
the acoustic set are (I-r) 'AXQ Programming Consultant Steve Young, Wil

Rhythmic Oldies Is Taken To The 'MAX

WMAX-FM/Rochester, NY, half of Clear Channel’s CHR/Rhythmic
simulcast with WKGS-FM, has become “Jammin’ Oldies 103.7”" The
change took place last Friday (5/7), but not before the station pulled a
stunt by positioning itself for two hours as “Country 107.3, The Big Cow.”

Dave LeFrois, PD at co-owned WVOR/Rochester and a five-year vet-
eran of the AC station, has added PD duties for WMAX. Erick Ander-
son, who was PD for both WKGS & WMAX, continues his program-

ming duties for WKGS.

In switching to Rhythmic Oldies, WMAX GM Alan Bishop pointed
to the success of WKGS and told R&R. “We felt that a more 25-54-
friendly format in the same vein would do us well. It’s just another weapon
in our arsenal to serve listeners and advertisers in Rochester.”

Prior to the flip, the station ran 30-second promo spots informing
WMAX listeners to tune in to WKGS at the 106.7 frequency to continue
to hear their favorite music. WKGS began simulcasting WMAX in De-
cember and changed its calls from WYSY in February.

Noting that the initial listener response has been strong, Bishop said,
“We’ve had quite a few phone calls. Since we didn’t really take anything
off the air, there was no negative reaction.”

The station does not currently have an airstaff. Bishop said it remains

uncertain when that will change.

the offering. Last Friday morning
(5/7) Marsh set a 12-month price
target of $44 and told R&R he’s
“bullish on the company because of
its outstanding growth relative to
the industry. Radio One has a 28%
increase on same-station revenues,
and a 43% increase in broadcast
cash flow. That’s about double what
the industry is doing. So the stock
should be traded on the top-end
range in its peer group.”

Among its peers, Marsh said, is
Entercom, for many years also a
private company, which went pub-
lic Jan. 28. It set a radio record,
soaring 37% on its first day, with
an increase from $22.50 to $30.75.
Marsh noted that both companies
have enjoyed strong same-station
growth and have similar strategies:
collect undervalued, underperform-
ing stations; build clusters; and add
value. Both companies, he added,
also enjoyed a premium valuation
at their launch and continued to
skyrocket after that.

Another similarity Radio One
shares with Entercom is that both
companies are family-run: mother
and son at the top of Radio One;
father and son — Chairman Joe
Field and President David Field —
at Entercom.

In The Public Eye

“Radio One has felt like a pub-
lic company for several years. be-

cause it issued bonds. They have
had a lot of public scrutiny for a
while and have operated well under
that” Marsh observed. “The mettle
has been tested for quite a few
years, and they have earned their
stripes. It is a substantially easier
story to sell to investors than a lot
of launches. The story kind of sells
itself.”

Marsh acknowledged that “it’s
unusual to see radio stock move up
10%-plus per day,” but he credits
the sharp increase to “investors’ ex-
citement” because Radio One tar-
gets a black audience. “The
African-American audience is
growing faster than the rest of
America, and its disposable income
is growing at triple the rate of the
U.S. as a whole. All of those things
have put the winds at the back of
Radio One.”

That is coupled with the new-
found success associated with tar-
geting minorities for advertising.

“Advertising aimed toward mi-
nority groups has forced investors
to do a doubletake,” Marsh said.
“The success with Hispanic broad-
casters, both radio and TV, has.
really opened the eyes of investors
for target marketing.” He added that
investors appear to be looking for
a combination of things when in-
vesting: same-station growth. high
cash flow and targeting minority
audiences.
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MULTIPLATINUM
ALBUMS

Greatest Hits Volume | & Volume
/1, Billy Joel, Columbia (20 million);
Come On Over, Shania Twain,
Mercury; No Jacket Required, Phil
Collins, Atlantic;, Legend, Bob
Marley & The Wailers, Island (10
million); Greatest Hits, Tom Petty
&The Heartbreakers, MCA (8 mil-
lion), Surfacing, Sarah McLachlan,
Arista (6 million); Wide Open Spaces,
Dixie Chicks, Columbia; Face Val-
ue, Phil Collins (5 million}; Best Of
Sade, Sade, Epic; Serious Hits ...
Live!, Phil Collins; Repeat Offend-
er, Richard Marx, EMI (4 miilion);
Tidal, Fiona Apple, Work/Colum-
bia; Double Live Gonzo, Ted Nu-
gent, Epic (3 million); Slim Shady,
Eminem, Web/Aftermath/Inter-
scope; Believe, Cher, Warner
Bros.; Hellbiily Deluxe, Rob Zom-
bie, Geffen; Greatest Hits, Stevie
Ray Vaughan & Double Trouble,
Epic; Ozzmosis, Ozzy Osbourne,
Epic; 20 Good Vibrations: The
Greatest Hits, Beach Boys, Capi-
tol (2 million).

PLATINUM ALBUMS

B*Witched, B*Witched, Epic;
Always Never The Same, George
Strait, MCA,; Slim Shady, Eminem;
Made Man, Silkk The Shocker, No
Limit/Priority; 400 Degreez, Juve-
nite, Cash Money/Universal; Soul
Of A Woman, Kelly Price, Island;
Pages Of Life Chapters | And I,
Fred Hammond, Verity; I'm Alright,
Jo Dee Messina, Curb; Vuelve,
Ricky Martin, Sony Discos; Labor
Of Love, Sammy Kershaw, Mercu-
ry; The Great Milenko, Insane
Clown Posse, Island; 20 Good Vi-
brations: The Greatest Hits, Beach
Boys; Super Hits, Willie Nelson,
Columbia; Super Hits, Charlie
Daniels Band, Epic; Hand OnThe
Torch, US3, Capitol; Shania Twain,
ShaniaTwain; Story Of The Clash,
Clash, Epic; Legalize it, Peter
Tosh, Columbia.

" GOLD ALBUMS

Aida, Elton John & Tim Rice,
Rocket/Island; Usher Live, Usher,

LaFace/Arista; Foolish ST, Vari-
ous Artists, Priority: Family Val-
ues Tour, Various Artists, Epic;
B*Witched. B*Witched: Bossa- i
line, C-Murder, Priority; Stay The
Same, Joey Mcintyre, Columbia;
Voice Of An Angei, Charlotte
Church, Sony Classical; Always
Never The Same, George Strait;
The Movement —Mase Presents
Harlem World, Various Artists, So
So Def/Columbia; Things Fall
Apart, Roots, Geffen; Slim Shady,
Eminem; 1999 Grammys —
Rock/Pop, Various Artists, Elek-
tra/EEG; Made Man, Silkk The
Shocker; Varsity Blues ST. Vari-
ous  Artists, Hollywood;
Godsmack, Godsmack, Repub-
lic/Universal; Devil Without A
Cause, Kid Rock, Top Dog/Lava/
Atlantic; Jaci Velasquez 1998,
Jaci Velasquez, Word; Live The
Life, Michael Smith, Reunion;
Enchanted, Stevie Nicks, Atlan-
tic, Something For Everybody,
Baz Luhrmann, Capitol; World
Wrestling Federation, Volume 2,
Various Artists, Koch; Greatest
Hits, Diamond Rio, Arista; Great-
est Hits, Boston, Epic; 20 Good
Vibrations: The Greatest Hits,
Beach Boys; 18 Essential Songs,
Janis Joplin, Legacy/Columbia;
Super Hits, Johnny Cash, Co-
fumbia; Snowfall: The Christmas
Album, Tony Bennett, RPM/Co-
lumbia; The Doo Wop Box, Vari-
ous Artists, Rhino; All Time Great-
est Hits, Louis Armstrong, MCA;
Super Hits, David Allan Coe, Co-
lumbia; Story Of The Clash and
Sandinistal, Clash; Live At Budo-
kan, Bob Dylan, Columbia; Equal
Rights and Legalize It, Peter Tosh.

GOLD SINGLES -

“No Scrubs," TLC, LaFace/Aris-
ta; “Every Morning,” Sugar Ray,
Lava/Atlantic; “What's It Gonna
Be,” Busta Rhymes f/Janet, Ele-
ktra/EEG; “Written In The Stars,”
Elton John & LeAnn Rimes,
Curb/Rocket/Island; “Give It To
You,” Jordan Knight, interscope;
“If You (Lovin’ Me),” Silk, Elektra/
EEG; “Still The One™ and “Dance
With Me,” Orleans, Asylum.

Kelley

Continued from Page 1

Ken O’Keefe. “His long history
and unmatched familiarity with ra-
dio broadcasting in California make
him the best candidate to oversee
our clusters. Although we have
been able to achieve considerable
success with some great heritage
stations in these markets, this is a
great opportunity to expand on our
achievements.”

Chancellor owns KPLN-FM &
KYXY-FM in San Diego: KFBK-
AM, KSTE-AM. KGBY-FM &
KHYL-FM in Sacramento: and
KKDD-AM & KGGI-FM in
Riverside-San Bernardino.

“I’m honored at the confidence
Ken O’Keefe and [Chancellor Ra-
dio & Outdoor President/CEQ]
Jimmy de Castro have placed in me
by providing this opportunity to
build on our success in San Diego,
Sacramento and Riverside-San Ber-
nardino,” Kelley added. [Chancel-
lor execs] John Madison and
George Toulas have assembled
great staffs at each of these stations,
and I am excited to start working
with them.”

Kelley has been with KMEL
since 1992, when he joined as Li-
rector/Sales. He was also Exec. VP/
Sales for Unistar Radio Networks.
His previous management experi-
ence includes positions with WHN-
AM/New York and Christal Radio.
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Radio

e BETH TEPPER, most recently VP
for Market Leader Radio, is hired as Dir./
Mktg. & Promotion for Premiere Radio
Networks, which also names RICH-
ARD BONN Dir./Affiliate Mktg. for the
Jim Rome Show.

e DAVID PIERCE signs on as PD for
Morning Star Network. Before com-
ing to Morning Star, he was PD/morn-
ing drive personality for the K-Love
Radio Network.

e JULIAN DAVIS becomes Dir./Ur-
ban Radio Mktg. at the Arbitron Com-
pany. He joined the company in 1990
as an AE.

National Radio

® DOUG STEPHAN’S GOOD DAY,
currently available through Radio Amer-
ica Networks, has entered an agree-
ment with United Broadcasting Network
to make the nationally syndicated talk
show available to UBN affiliates. Both
Good Dayand UBN are represented by
Winstar Affiliate Sales; (212)808-4711.

e MJI BROADCASTING presents
John Michael Montgomery for the May
24 edition of Starline, a live, 90-minute
show delivered by satellite and featur-
ing country artists answering questions
from fans. To listen to a past Starline
show, call the demo line at (212) 896-
5235; for info call (212) 896-5333.

Records

e BRIAN LONG and TIM REID Il are
named Dir./A&R East Coast and Mktg.
Dir, repectively, for MCA Records. Long
served in a similar capacity for Geffen
before coming to MCA; Reid was Dir./
Mktg. at Priority Records.

Long Reid
® GARRETT SCHAEFER becomes
Dir./Mktg. at Columbia Records. He's
been with the company since 1994,
when he began as Mgr.

Industry

® JOHN WHITE and SETH NEIMAN
are made Programming Coordinator
and Mgr/Programming, respectively, for
Music Choice. White was previously
with NBC Studios and WHTG/Mon-
mouth-Ocean; Neiman formerly served
as Associate Mgr.

Products & Services

® THE NEW RESEARCH GROUP will
introduce its new Listener Link research
products and services at the upcoming
R&R convention, June 10-12.

* WEB SONG DISPLAYS GETHOT
GetMedia, a San Jose-based tech-
nology company, has unveiled a
web applet that allows a station to
display the title and artist it's play-
ing in real-time and allows the lis-
tener to purchase the album with a
few clicks.

Lol i i A, 42 )

MARRIAGES
Red Ant Entertainment Nat'l
Promotions Head Jim Stein to
Elizabeth, May 1

CONDOLENCES
Nazareth drummer Darrell
Sweet, 51, April 30.

Developed in association with
Ticketmaster Online-CitySearch,
Get Media’s plug-in works with any
popular music scheduling program.
The company handles its own e-
commerce and fulfillment opera-
tions, and client stations earn be-
tween 70 cents and $1 on every al-
bum a listener purchases from the
station’s website.

Listeners can preview key songs
from an album and then place them
in an electronic shopping cart. The
company also has an 800-number
option so that listeners can order
product from their cell phones in the
car. Readers can demo the product
at GetMedia’s first client, KLLC/San
Francisco, at www.radioalice.com.

The development follows by a
month a product from Radio Com-
puting Services. RadioShow is also
a website plug-in that not only dis-
plays song information, but also oth-
er graphics and elements, such as
concert teasers, trivia questions and
advertiser messages.

For more information on GetMe-
dia’s product, call (408) 573-6290.
For more on RadioShow, call (914)
428-4600.

PROS ON

THE LOOSE

Scott Holt — PD WGUF &
WSGL/Fort Myers-Naples (941)
430-6090; TopNotchPD @ aol.com

Tony Moreno — air talent
KHKS/Dallas (972) 385-2904

Changes

Alt: Drew Kenvon and Kim
Berk join WLIR/Long Island as
morning co-hosts for The Cham-
hers and Kenvon Show.

News/Talk: Veteran radio produc-
er and air personality Jack Rob-
erts joins Doug Stephan’s Good
Dayv as Executive Producer for the
nationally syndicated talk show ...
The Group Room will broadcast
live from the annual American

Society of Clinical Oncology
meeting in Atlanta on May 16, 4-
opm ET: wwewvitaloptions.com.

National Radio: Father Paul
Keenan. Dir. of the Radio Minis-
try for the Archdiocese of New
York. begins doing commentary tor
Catholic Familv Radio this week.
CFR's five daily commentary time
slots are Sam. 8:30am. 2pm. 6pm
and 9pm: (619) 784-6900 ... Bruce
Wellington is upped 10 Producer
for Neon Lights With Lia.

Radio: Media Sports names Don
Caughron CFO.

Records: Walt Disnev Records
tups Sally Thoun as Mgr./Pro-
motions ... Arista Records hires
Donna Clower as Assoc. Dir/
Special Markets Virgin
Records America taps Phil Fox
as VP/Commercial Mktg, and
makes Alison Taylor Dir./Prod-
uct Management for Commercial
Marketing and Pointblank
Records.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller ‘
No adds [

Hot AC

Steve Nichols I
ROBBIE WILLIAMS Millennium

Starstation

Peter Stewart
No adds

Touch

Ron Davis
No adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

BAD COMPANY Hammer Of Love
SUSAN TEDESCHI Rock Me Right

Alternative

BEASTIE BOYS The Negotiation Limerick File
SARAH MACLACHLAN Possession
TRAIN Meet Virginia

CHR/Hot AC

BACKSTREET BOYS { Want It That Way
‘N SYNC | Drive Myself Crazy

SKY Love Song

BRITNEY SPEARS Sometimes

Mainstream AC

BACKSTREET BOYS | Want It That Way
BLESSID UNION OF SOULS Hey Leonardo
SARAH MCLACHLAN | Will Remember You

Lite AC

BACKSTREET BOYS | Want It That Way

ELTON JOHNHEATHER HEADLEY/SHERIE SCOTTASiep... |
HEATHER NOVA Heart And Shoulder

SKY Love Song

NAC

WALTER BEASLEY If You Knew
JEFF GOLUB Vetvet Touch
QUINCY JONES/KIRK WHALUM Sax In The Garden

uc

DRU HILL You Are Everything

MISSY “MISDEMEANOR” ELLIOTT Shes A Bitct
R. KELLY Dud You Ever Think?

SHANICE Yesterda

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR

Mike Anthony
CHER Strong Engugh
CITIZEN KING Better Davs {And The Bottom Drops Gut)

Mainstream AC
98 DEGREES The Hardest Thing

Hot AC

EVERLAST What It's Like
FATBOY SLIM Praise You
ROBBIE WILLIAMS Millennium
Digital Soft AC

Mike Bettelli

98 DEGREES The Hardest Thing
Delilah

No adds

Alternative

BEASTIE BOYS The Negotiation Limerick File
GOOSMACK Whatever
SMASH MOUTH All Star

‘ Urban

JA RULE Holla Holla
SILKK THE SHOCKER Somebody Like Me

JONES RADIO NETWORK

Jim Murphy « (303) 784-8700
Rock Classics

Rich Bryan

No adds

Adult Hit Radio

JJ McKay

BACKSTREET BOYS | Want It That Way

CITIZEN KING Better Days (And The Bottom Drops Out}
98 DEGREES The Hardest Thing

Soft Hits

Rick Brady
SARAH MCLACHLAN { Will Remember You

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

" HotAC

Yvonne Day
PHIL COLLINS You'll Be in My Heart
New Rock

Steve Leigh
BEASTIE BOYS The Negotiation Limenck File
EVE 6 Open Road Song

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

BAD COMPANY Hamnier Of Love

Soft AC

Andy Fuller
BACKSTREET BOYS | Want It That Wav
SARAH MCLACHLAN | Will Remember You

Bright AC

Jim Hays
BRITNEY SPEARS Baby One More Time

Industry: Glenn Rosenberg is
named Dir./Music Mktg. for the
Columbia House Company ...
Pete Salant Consulting is now at

1844 Summerhedge Close. Vir-
ginia Beach. VA 23456: phone
is (757)416-9195. tax is (757)
416-9198.

TOM SHOVAN SCHOLARSHIP FUND at Emerson College

() 8$25°

() 8100

D Yes, 1 would like to make a donation to the Tom Shovan Scholarship Fund
() 850

*Donations of at least $25 will receive a memorial tribute video. call Barry O'Brien (202)463-0426

Other

Emerson College is the nation's only institute of higher education devoted exclusively to the interdisciplinary study of communication and performing arts.
This fund is dedicated to the memory of long time radio figure Tom Shovan. It will provide support to financially needy students majoring in broadcasting
who show tremendous promise of distinguishing themselves professionally in this field that meant so much to Tom.

Mail to: TOM SHOVAN SCHOLARSHIP FUND

Emerson College, Office of Institutional Advancement
100 Beacon St., Boston, MA 02116-1596
Make checks payable to: Emerson College

www.americanradiohistorv.com
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THE MACHINE
NEVER BEEN KISSED (Capitol)

CURRENT
THE MATRIX (Maverick/Nothing/Interscope)

Single: MARILYN MANSON Rock Is Dead
Other Featured Artists: PRODIGY, ROB ZOMBIE, RAGE AGAINST

Featured Artists: SEMISONIC, CARDIGANS, OZOMATLI

IDLE HANDS (Time Bornb)

Featured Artists: BLINK 182, OFFSPRING, ROB ZOMBIE

GO (Work/ERG)
Single: NO DOUBT New

LOST & FOUND (Capitol)

Featured Artists: KOTTONMOUTH KINGS: EARTH,WIND & FIRE; DEEE-LITE

FOOLISH (No Limit/Priority)

EDTV (Reprise)

THE FACULTY (Columbia)

Featured Artists: MASTER P, SILKK THE SHOCKER, SNOOP DOGG

Featured Artists: CORNERSHOP, MEREDITH BROOKS, OZOMATLI

Featured Artists: OFFSPRING, GARBAGE

MESSAGE IN A BOTTLE (143/Atlantic)

Featured Artists: FAITH HILL, SHERYL CROW, EDWIN MCCAIN

CRUEL INTENTIONS (Virgin)

Single: FATBOY SLIM Praise You

BLAST FROM THE PAST (Capitol)
Single: TOMMY HENRIKSEN | See The Sun
Other Featured Artists: EVERCLEAR, R.E.M., DISHWALLA

Other Featured Artists: VERVE, PLACEBO, COUNTING CROWS

COMING

AUSTIN POWERS: THE SPY WHO SHAGGED ME (Maverick)

Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH &

ELVIS COSTELLO

“Music & Movies” lists current and coming film soundtracks ac-
cording to box-office standing, as well as singles appearing on
R&R’s format charts and other featured artists. To submit g
soundtracks for inclusion in this column, contact R&R Associate 1
Editor Elon Schoenholz at (310} 788-1669; elon @rronline.com. f

st i

Hot new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

'Net Chats

* Join former New Kids On
The Block Joey Mcintyre in a
live discussion this Monday (5/
17) at 7pm ET/4pm PT
(www.joeymcintyre.com).

» | ater Monday evening, chat
with hardcore metal act and
Ozzfest '99 participants Slip-
knot at 8pm PT/5pm PT
(www.rockonline.com).

OnTheWeb

* Yeah, baby! It's Mike Myers
and Heather Graham in a live
webcast from the Cannes Film
Festival, saluting the release of
the film Austin Powers: The Spy
Who Shagged Me. The party
starts tomorrow (5/15) at 4pm
ET/1pm PT (www.twec.com).

« It's a hip-hop feast as new-
comer Cha-Cha joins Washing-
ton, DC native Ginuwine in a
live performance from Chica-
go's House of Blues on Sunday
(5/16) at 10pm ET/7pm PT
(www.liveconcerts.com).

-

g

| MONDAY, MAY 24

1982/ Topper Headon exits the Clash.

1990/ Guns N’ Roses frontman Axl
Rose and Erin Everly divorce af-
ter 27 days of marriage.

1994/ Poison vocalist Bret Michaels is
critically injured in a car crash.

. Born: Bob Dylan 1941, Patti LaBelle

1944

TUESDAY, MAY 25

1965/ Kinks guitarist Dave Davies is ren-
dered unconscious during a Lon-
don concert after stumbling into a
cymbal stand. The remainder ot
the group’s UK tour is canceied.

1978/ The Who perform a London con-
cert to be filmed for their docu-
mentary, The Kids Are Alright. It
will be Keith Moon’s last appear-
ance with the band.

1996/ Sublime lead vocalist Brad Now-
ell, 28, is found dead in his apart-
ment of a drug overdose.

Born: the late Miles Davis 1926

Refeases: the Rolling Stones’ “Jumpin’
Jack Flash™ 1968

WEDNESDAY, MAY 26

1974/ 0ne teenager dies, three are hos-
pitalized and more than 1,000
others are treated for “uncon-
trolled hysteria” at a London Dav-
id Cassidy concert.

1994/ Michael Jackson marries Lisa
Marie Presley in the Dominican
Republic.

Born: Stevie Nicks 1948, Hank Will-
iams Jr. 1949

R O A 0

Releases: Isley Brothers' “Twist
and Shout” 1962

THURSDAY, MAY 27

1962/ Bob Dylan’s The Freewheelin’ Bob
Dylan is released by Columbia
with initial sales of 200,000 cop-
ies, establishing Dylan’s reputa-
tion as a writer/musician.

1977/ Two weeks after signing the Sex
Pistols, Virgin releases “God
Save the Queen.” The track se-
cures the No. t position on the
British charts immediately after
it's banned from British airplay.

1994/ Lionel Richie and wife Diane
become parents to son Miles
Brockman.

Born: Siouxsie Sioux (Siouxsie & The
Banshees) 1958, Lisa “Left Eye”
Lopes (TLC) 1971

Releases: Buddy Holly & The Crickets’
“That'll Be the Day” 1957

FRIDAY, MAY 28

1969/Roliing Stones frontman
Mick Jagger and Marianne
Faithful are arrested in their
London home for marijuana
possession.

1976/ The Allman Brothers Band breaks up.

1996/ Depeche Mode frontman Dave
Gahan is arrested in L.A. for co-
caine possession.

Born. Gladys Knight 1944, John Foger-
ty 1945

Releases: the Temptations’ “Ain't Too
Proud to Beg” 1966, Heart’s “Bar-
racuda” 1977, Whitney Houston's
Whitney 1987

00K

Heim e

SATURDAY, MAY 29

TR

1977/ Elvis Presley inexplicably walks
off stage midway through a Baiti- =

more concert and doesn't return.
1982/ Epic releases the Clash's Combat
Rock, teaturing Beat poet Allen

Ginsberg. This will pe the band's
first of five U.S. albums to be cer- *

tified platinum.

Born: Danny Elfman (Oingo Boingo)
1953

Releases: the Everly Brothers’ “Cathy's
Clown” 1960

SUNDAY, MAY 30

1978/ Led Zeppelin begin recording
material for their final album, /n
Through the Out Door.

1992/ Paut Simon marries Edie Brickell.

1956/ Chely Wright accepts an Altoona,
PA high school student’s invita-
tion to be his prom date after he

submits a written request to her

fan club.

Chely Wright — a “single
white female” engaged for the
evening.

F:

TETTRH

%
i

Teen People ranks the“21 Hot-
test Stars Under 21.” Making

the grade are Monica, Britney
Spears, Brandy, Usher, Aaliyah,
the Backstreet Boys'Nick Cart-
er, ’N Sync’s Lance Bass, Mya
and the humble LeAnn Rimes:
“It's great for kids to have people
like me, who know where they
want to go”

The 'zine also has the inside
scoop on the Backstreet Boys’
new album, Millennium, and sing-
er Brian Littrell jokes about liv-
ing up to their current success:
“We set ourselves up for a pretty
good sophomore slump.”

Rolling Stone gets in on the act
with it's own teen issue, with the
Backstreet Boys gracing the cov-
er. Singer Kevin Richardson just
wants some respect. ‘I wish peo-
ple would realize that we have the
goods and we're legit. We're tal-
ented, and we're not some flash
in the pan. We've been together
for six years.”

“We're the black magic behind
a lot of this white-teen stuff” —
Bowlegged Bob, leader of the
six-man writing/production team
Full Force, exposes the truth
about teen superstars he's writ-
ten songs for, including the Back-
street Boys, Britney Spears and
'N Sync (Entertainment Weekly).

Everybody’s Free (To
Hear This Song Again)

“Having heard the song while
driving recently, | found myself ex-
periencing the calming effect that
I’'m sure others have felt from
Mary's profoundly sensible point of
view" — Baz Luhrmann gets
mellow to his hit“Everybody’s Free
(To Wear Sunscreen),” whose lyr-
ics were taken from a column writ-
ten by the Chicago Sun-Times'
Mary Schmich (People).

Hip-Hop’s Heaviest

New York profiles Def Jam
President Russell Simmons as
the main mover behind the ever-
popular hip-hop scene. “You know
what the Jerry Springer show
proves? That white people are nig-
gers, too. It's important. People
don'trealize it when they liveina
different world, but a lot of those
people are uneducated, they have
the whole same set of experienc-
es, they have the same lifestyle,
and now, because of hip-hop,
they're all dressing the same and
they're using the same language.
All those people on Jerry Spring-
er listen to it ... Hip-hop didn’t
cross over from black to white. It
crossed over from cool to uncool.
There was always alternative
white people intoiit.”

Enemy Online

“There’s nothing romantic
about walking into a record store,

BAWITDA BABY BOTTLE — ‘My
son’s in kindergarten now. We call
him Little Rock. That's my shit,
that’s everything, that's my man. I'll
make him some pancakes in the
morning, I'll whup his ass at Ninten-
do for a while, piss him off. He was
playing my song ‘Only God Knows
Why'the one where | say his name
and stuff, and the nanny came in
the room and he was crying. So he
gets it’ — rapper/rocker Kid Rock
proves he's grown up enough to be
a dad (Rolling Stone).

spending $400 and coming out with
20 CDs"—Public Enemy’s Chuck
D. brings the noise to fans via the
Internet, where the group’s new al-
bum, There’s a Poison Goin’On, is
available through the online label
Atomic Pop (Entertainment Weekly).

Rock °N’ Roll High
School

Rolling Stone reminisces with
musicians about their high school
days.“Therapy and reading books
and talking to people and ques-
tioning society helped,” remem-
bers Alanis Morissette. Smash
Mouth singer Steve Harwell tells
us more than we need to know: ‘|
spent more time in the damn bath-
room jerking off. My parents would
leave to go out on a Saturday
night, and I'd be in all the porno
books and tapes right away.”

“I went to heavy metal, Satan-
ism and the occult” recalls Mari-
lyn Manson. “But then | grew from
that to incorporate the universal
ideas from alt religions and all
philosophies into something per-
sonal. | identified with the villain
— the fallen angel. | never want-
ed to be like Jesus; | wanted to
be like Lucifer. He was cooler, and
nobody liked him, but you knew
that he was the one getting laid”

Rob Zombie basked in TV's
warming glow. “| thought, ‘All the
cool stuff’'s on TV. Regular life
sucks! | watched Clint Eastwood
and Steve McQueen and those
movies. | would never have
watched a show like The Real
World. Watching a TV show
based on all the assholes | go to
school with? | don't think so0.”

Zombie also recognizes Man-
son as the true monster of rock.
“I don't think 'm scarier than him.
I'd say any guy running around
with fake breasts is pretty scary”
(Entertainment Weekly).

Born: Wynonna Judd 1964

Releases: the Beach Boys’ “Don’t Wor-
ry Baby” and Johnny Rivers’

“Memphis" 1964

— Mark Solovicos

R0 N O TR

www americanradiohistorv com

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime tothe ridicu-
lous in music news. R&R has not verified any of these reports.
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SHOW PREP

MUSIC TELEVISION®

69.7 milllon households

50.8 million households

| SPANKIN’ NEW ADDS |

Isaak
| ADDS

SHERYL CROW Anything But Down
MISSY “MISDEMEANOR™ ELLIOTT She's A Bitch
ICE CUBE {/KORN F-Dying

R. KELLY Did You Ever Think

WILL SMITH Wiid Wid West

BRITNEY SPEARS Sometimes

TYRESE Lately

| BUZZWORTHY |

GOOSMACK Whatever
KID ROCK Bawitdaba
ROBBIE WILLIAMS Millennium

BLONDIE Nothing Is Real But The Girl
GERI HALLIWELL Look At Me
JAMIROQUAI Canned Heat

JENNIFER LOPEZ If You Had My Love
MAOONNA Beautiful Stranger

| INSIDE TRACKS

RICKY MARTIN Livin’ La Vida Loca
SIXPENCE NONE THE RICHER Kiss Me

| XL

| DAYTIME ]

BACKSTREET BOYS | Want It That Way
BEN FOLDS FIVE Army

BRANDY Have You Ever?

BUCKCHERRY Lh Up

JESSE CAMP See You Around

CITIZEN KING Better Days (And The Bottom Drops Out)
SHERYL CROW Anything But Down

DMX Slippin®

DRU HILL You Are Everything

MISSY "MISOEMEANOR™ ELLIOTT She's A Bch
EVERLAST Ends

FATBOY SLIM Praise You

GARBAGE Special

GINUWINE What's So Ditferent?
GOOSMACK Whatever

WHITNEY HOUSTON Heartbreak Hotel
WHITNEY HOUSTON It's Not Right But It's Okay
ICE CUBE /XORN F-Dying

JA RULE Holfa Holla

JAY-Z Jigga Who Jigga What

JEWEL Down So Long

JT MONEY Who Dat

JUVENILE Follow Me Now

R. KELLY Did You Ever Think

K10 ROCK Bawitdaba

JORDAN KNIGHT Give It To You

KORN Freak On A Leash

LIT My Own Worst Enemy

MARILYN MANSON Rock Is Dead

RICKY MARTIN Lwvin' La Vida Loca
MAXWELL Fortunate

METALLICA Whiskey In The Jar

N SYNC | Drive Myself Crazy

NAS {/PUFF DADDY Hate Me Now
OFFSPRING Why Don't You Get A Job?
112 Anywhere

RAHZEL Alll Know

BUSTA RHYMES f/JANET Whats It Gonna Be?
702 Where's My Girls At?

SILKK THE SHOCKER 1/MYA Somebody Like Me
SILVERCHAIR Anthem For The Year 2000
SIXPENCE NONE THE RICHER Kiss Me
WILL SMITH Wild Wild West

BRITNEY SPEARS Sometimes

SUGAR RAY Every Moming

TAXIRIOE Get Set

TLC No Scrubs

TRICK DADDY Nann Brother

TYRESE Sweet Lady

JOHN WILLIAMS Duel Of The Fates
ROBBIE WILLIAMS Millennium

ROB ZOMBIE Living Dead Girl

| SHOWTIME

BACKSTREET BOYS | Want It That Way
BRANDY Aimost Doesn't Count

OMX Sippin’

ORU HILL You Are Everything

MISSY “MISOEMEANOR" ELLIOTT She's A Bitch
GINUWINE What's So Different?

GO0 GOO DOLLS Dizzy

WHITNEY HOUSTON Heartbreak Hotel
WHITNEY HOUSTON It's Not Right But It's Okay
JARULE Holla Holla

JAY-Z Jigga Who Jigga What

JT MDNEY Wno Dat

JUVENILE Follow Me Now

R. KELLY Did You Ever Think

JORDAN KNIGHT Give it To You

KID ROCK Bawitdaba

KDRN Freak On ALeash

LIT My Own Worst Enemy

RICKY MARTIN Livin' La Vida Loca
MAXWELL Fortunate

JOEY MCINTYRE Stay-The Same
MONICA Angel Of Mine

MYA My First Nignt With You

'NSYNC | Drive Mysett Crazy

NAS {/PUFF DADDY Hate Me Now

98 DEGREES The Hardest Thing
OFFSPRING Why Don't You Get A Job?
ORGY Blue Monday

RAHZEL All | Know

BUSTA RHYMES 1/JANET What's It Gonna Be?
702 Where's My Girls At?

WILL SMITH Wild Wild West

BRITNEY SPEARS Sometimes

SUGAR RAY Every Moming

TLC No Scrubs

TRICK DADDY Nann Brother

TYRESE Lately

TYRESE Sweet Lady

JOHN WILLIAMS Duel Of The Fates
ROBBIE WILLIAMS Millennium

Video playlist for the week of May 10

EVERLAST What It's Like

LENNY KRAVITZ Fly Away

RICKY MARTIN Livin' ta Vida Loca
SIXPENCE NONE THE RICHER Kiss Me
SUGAR RAY Every Moming

|NEW

CHER Believe

JENNIFER LOPEZ If You Had My Love
SARAH MCLACHLAN | Wilt Remember You
MADONNA Beautrtul Stranger

JOHN WILLIAMS Duel Of The Fates

| LARGE

BRANDY Have You Ever?

CHER Believe

SHERYL CROW Anything But Down

GARBAGE Speciat

WHITNEY HOUSTON It's Not Right But It's Okay

JEWEL Down So Long

JOHN MELLENCAMPI'm Not Running Anymore

TOM PETTY & THE HEARTBREAKERS Room At The Top
SHANIA TWAIN That Don't Impress Me Much

| MEDIUM |

BLONDIE Nothing Is Real But The Girl
EAGLE-EYE CHERRY Faliing In Love Again
FATBOY SLIM Praise You

GO0O GOO DOLLS Siide

GERI HALLIWELL Look AtMe

WHITNEY HOUSTON It's Not Right But It's Okay
JAMIROQUAI Canned Heat

NATALIE MERCHANT Life s Sweet

SEAL Lost My Faith

TAXIRIDE Get Set

TLC No Scrubs

ROBBIE WILLIAMS Millennium

|CUSTOM

BEN FOLODS FIVE Army

ERIC BENET (/FAITH EVANS Georgy Porgy
BLACK CROWES Only AFoo!

BUCKCHERRY Lt Up

CITIZEN KING Better Days (And The Bottom Drops Out)
CORRS So Young

CRANBERRIES Promises

SAMMY HAGAR Mas Tequila

FAITHHILL Let Me Let Go =
LAURYN HILL Ex-Factor

K-Cl & JOJO Life

MAXWELL Fortunate

METALLICA Turn The Page

METALLICA Whiskey In The Jar

BETH ORTON Stolen Car

JESSE POWELL You

TYRESE Sweet Lady

Video airplay from May 17-23

A BB LA AN P A SO

TOP TEN SHOWS
MAY 3-9

Total Audience
(95.9 million households)

1 ER
2 Movie (Monday)
(Noah's Ark, Pt. 2)
3 Friends
4 Movie (Sunday)
(The Simple Life Of Noah Dearbom)
(tie) Frasier
6 Law And Order
7 Will & Grace
8 Veronica’s Closet
9 Touched By An Angel
10 Dateline NBC (Tuesday)

Adults 25-54

1 ER
2 Movie (Monday)
(Noah's Ark, Pt.2)
3 Friends
4 Frasier
5 Veronica’s Closet
6 Will & Grace
7 Law And Order
8 The X-Files
9 Movie (Sunday)
(The Simple Life Of Noah Dearbom)
10 Ally McBeal
(tie) The Practice

Source: Nielsen Media Research

CominG Next WEEK

All show times are ET/PT un-
less otherwise noted; subtract one
hour for CT. Check listings for
showings in the Mountain time
zone. Alllistings subjectto change.

Tube Tops

Diana Ross stars as a pop
star — and Brandy as her
daughter, an aspiring singer —
when ABC presents Double Plat-
inum, a made-for-TV movie that
features four songs performed by
Ross, three by Brandy and their
duet, “Love Is All That Matters”

(Sunday, 5/16, 9pm).

TELEVISION

Friday, 5/14

* El DeBarge, Gap Band,
Ginuwine and DJ Quik, Motown
Live (check local listings for time
and channel).

«Jimmy Scott and the Brian
Setzer Orchestra, Sessions at
West 54th (PBS, check local list-
ings for time).

Saturday, 5/15
* Donny Osmond guest-stars
on Fox's Mad TV (11pm).
* Backstreet Boys, Saturday
Night Live (NBC, 11:30pm).

Sunday, 5/16
* Tom Petty & The Heart-
breakers are the subjects of two
VH1 programs tonight: Behind the
Music (9pm) and Storytellers
(10pm).

Monday, 517

« Andrea Bocelli, The Tonight
Show With Jay Leno (NBC, check

local listings for time). i

* Alice Cooper, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

Tuesday, 5/18

* The Beastie Boys have a
cameo on Fox's Futurama
(8:30pm).

* Mandy Barnett, Jay Leno.

* Aretha Franklin, David Let-
terman.

* Atomic Fireballs, Late Night
With Conan O'Brien (NBC, check
local listings for time).

Wednesday, 5/19
* Collective Soul perform on
Beverly Hills, 90210 (Fox, 8pm).
* Bijou Phillips, Jay Leno.
* Leon Russell, David Letterman.

Thursday, 5/20

*sBackstreet Boys,
Barenaked Ladies, Cher, Lau-
ryn Hill, Ricky Martin, Jennifer
Paige and Britney Spears per-
form from Monaco when ABC
presents the 11th annual World
Music Awards (8pm).

* Hole, David Letterman.

, 36 miliion households
) ‘ Cindy Mahmoud
A - VP/Music Programming

& Entertainment

| Video Playlist

BUSTA RHYMES f/JANET What's it Gonna Be?
RAPHAEL SAADIQ 1/Q-TIP Get Invoived

NAS 1/PUFF DADDY Hate Me Now

BRANDY Aimost Doesn't Count

MAXWELL Fortunate

BLAQUE 808

702 Wnere My Girls At?

TRINA & TAMARA What You Come Here For?
RAHZEL All | Know

JT MDNEY Whg Dat

[ Rap City

BUSTA RHYMES 1/JANET What's It Gonna Be?
REDMAN !/BUSTA RHYMES Da Goodness
JTMONEY Who Dat
KRAYZIE BONE Thug Mentality
RUFF RYDERS Ryde Or Die
CODL BREEZE Cre-A-Tine (I Got People}
MACK 10 Let The Games Begin
RAHZEL All | Know
BLACKSTAR Resprration
KRS-ONE Five Boroughs
Video playlist for the week ending May 7

55 million households
Peter Cohen,
VP/Programming

mueic network

National Top 20 |

TLC No Scrubs

DEBDRAH COX It's Over Now

FIVE Slam Dunk (Da Funk}

WHITNEY HOUSTON It's Not Right But It's Okay
BACKSTREET BDYS | Want It That Way
TRICK DADDY Nann Brother

MASE Get Ready

' TOTAL Sittin’ Home

112 Anywhere

*NSYNC | Drive Myself Crazy

NAS 1/PUFF DADDY Hate Me Now
RICKY MARTIN Livin’ La Vida Loca
C-NOTE Wait Till t Get Home

USHER Bedtime

0J QUIK You'z A Ganxta

JORDAN KNIGHT Give It To You

KORN Freak On A Leash

JT MONEY Who Dat

TEAR OA CLUB UP THUG Why Ya Hatin®
EMINEM My Name Is

Most requested for the week ending May 9

PRIISTAR

CONCERT PULSE

Avg. Gross Pos. Artist

(in 000s)
1 ROLLING STONES $2,395.3
2 BILLY JOEL $733.8
3 BLACK SABBATH $708.1
4 SHANIA TWAIN $504.2
5 ROD STEWART $449.3
6 'NSYNC $338.7
7 NEILYOUNG $333.2
8 JAY-Z/DMX $312.9
9 KORN/ROB ZOMBIE $291.9
10 LAURYN HILL $246.6
11 ALANIS MORISSETTE $242.1

12 KIRK FRANKLIN & THE FAMILY $225.0

13 ENRIQUE IGLESIAS $212.6
14 TRAGICALLY HIP $203.3
15 MARILYN MANSON $195.0

Among this week's new tours:
10,000 MANIACS
BARRY WHITE/EARTH, WIND & FIRE
BETH ORTON
BONNIE RAITT
BUCKCHERRY

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; Caiiforma (209) 271-7900.

wwwW americanradiohistorv com

BOX OFFICE TOTALS

MAY 7-9
Title $Weekend
Distributor (S To Date)
1 The Mummy $43.36
Universal* ($43.36)
2 Entrapment $12.32
Fox ($38.45)
3 The Matrix $5.88
Warner Bros. ($138.50)
4 Life $3.64
Universal ($51.48)
5 Election $3.16
Paramount ($3.69)
6 NeverBeen Kissed  $3.00
Fox ($40.50)
7 AnalyzeThis $1.72
Warner Bros. ($100.84)
8 10Things | Hate $1.13
AboutYou
BuenaVista ($32.63)
9 Cookie’s Fortune $0.85
October ($7.71)
10 ShakespeareinLove $0.78
Miramax ($93.96)
All figures in millions
* First week in release
Source: ACNielsen ED/

COMING ATTRACTIONS:
This week’s openers include
Trippin’, starring Deon Rich-
mond. The film's MJJ/Work
soundtrack features Men Of
Vizion's “Break Me Off," Charli
Baltimore's “EverybodyWanna
Know," 3T's “Thinkin',” Brown-
stone’s “Party Over Here," DJ
Fury's “Da Bomb," No Authori-
ty's“Girlfriend,” TQ's “Come See
Me,” Mint Squad’s “M.ILN.T.”7
Mile's remix of“After” and Pack-
afella’s “G's Score” "We Can
Make It" by the Tony’s — previ-
ously known as Tony Toni Tone
— completes the ST.

Also opening this week is
Black Mask, starring Jet Li. The
film's Tommy Boy soundtrack
sports Everlast's “Painkillers”

and the 701 Squad’s “Black
Mask (We're Taking It All),"along
with cuts by Natural Elements,
Deadly Snakes, Crooked Let-
taz f/Noreaga, D.I.T.C,, Defari,
Council, Half A Mil, Bigfoot,
DJ Revolution and more.

Rounding out this week’s
openers is Tea With Mussolini,
which stars recording artist
Cher.
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WHAS: A Tradition Of Excellence

t_1Glear Channel’s News/Talker in Louisville is still the one after 77 years

In a world of seemingly constant flux, one thing you can
count on is that life in Louisville doesn’t change all that much.
Out at Churchill Downs folks still sip mint juleps and watch the
ponies run the Kentucky Derby just as they have for 125 years.
The oldest stem-wheeler in the country, The Belle of Louisville,
still cruises the Ohio River. Well-dressed ladies head down-
town to lunch at the elegant Brown Hotel as they’ve done since
the early 1920s. And 84/WHAS-AM is still Louisville’s lead-
ing radio station just as it has been for nearly eight decades.

First-time visitors to this
“southernmost Northern city
and northernmost Southern city”
immediately sense this is a place
where North
meets South in
a unique blend
of style and
grace. setting
the tone and
pace that define
Louisville. And
reflecting all
that makes this
@ city so special
" to the genera-
tions of fami-
lies who call it home is Clear
Channel’s 50kw News/Talk pow-
erhouse. WHAS.

With a signal that blankets vir-
tually all of Kentucky and south-
ern Indiana by day and at least
parts of 40 states after dark.
WHAS is truly one of America’s
legendary radio stations. Winner
of six RTNDA Awards. more than
100 Associated Press Awards. an
unprecedented four Peabody
Awards and a coveted Marconi
Award for Station of the Year,
WHAS is to Louisville — as its

Kelly Carls

hear in dozens of states! These
are stations that have been around
for decades and decades, and they
demonstrate amazing staying
power in a business where both
formats and people come and go
so quickly. For me, the chance to
be a part of these legendary giants
that are so entrenched in the fab-
ric of the communities they serve
is very special.

NEWS/TALK
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We know we’ve been around for a long
time and that we have a lot of history
behind us. But we also know we have
to be good today or we won't still
be here tomorrow.

my two big career goals were to
program in a top 10 market and
to be a GM. | was fortunate to
achieve both goals by the time |
was 31. 1 got to program KTRH/
Houston and to be GM at Oldies
KQFX-FM/Austin. They were
both great learning experiences.
Over time, I've come to realize
there is a whole lot more to quality
of life than how big the city is

slogan says — *“the station
you can depend on.”

At the programming
helm of this heritage News/
Talker is OM Kelly Carls.
WHAS is not Carls’ first
experience in programming

IRt DEPLEND ON ITT RN

where you are working.
Quite honestly, I think
WHAS operates more pro-
fessionally and in more of a
major-market mode than
many stations in much larg-
er cities. So I saw WHAS as

a heritage set of call letters.

His 25-year radio resumé in-
cludes stops at such history-
making radio stations as WLAC/
Nashville: WGY/Albany, NY:
KTRH/Houston; KMBZ/Kansas
City; KRMG/Tulsa; and KWTO/
Springfield. MO. When Carls
joined WHAS in spring "98. little
did he know he would have to
contend with the loss of no less
than three of the station’s veteran
air talents during his first year on
the job. I caught up with Carls re-
cently to talk not only about the
challenges he’s faced in replacing
legendary air talents, but also in
updating and modernizing a heri-
tage station like WHAS,

R&R: You seem to have made a
career out of programming heritage
AM stations. What's the attraction?

KC: I love these big. 50.000-
watt radio stations that you can

R&R: Have vou ever sensed
you were working in a museum
instead of a radio station?

KC: That probably varies from
market to market and station to
station, but in the case of WHAS,
that’s not the case at all. I think we
do a very good job of balancing
the heritage of WHAS against the
demands made by contemporary
radio listeners. We know we’ve
been around for a long time and
that we have a lot of history behind
us. But we also know we have to
be good today or we won’t still be
here tomorrow. And the support
I've gotten from Clear Channel.
our VP/GM. Mark Thomas, and
our VP/Market Manager, Bob
Scherer. is unlike anything I've
ever experienced in my career.

R&R: Whar was the lure of

WHAS for vou?
KC: When I was in my 20s.

an outstanding opportunity
to work at a great radio station for
a terrific company with great man-
agement and to have the chance to
put down some roots in Louisville.
which is. frankly, a great place to
live.

The words “tradition™ and “her-
itage™ mean a lot to people in this
town. It’s a very stable population
— people are born here, go to
school here. then get good jobs
and raise their own families here
for generation after generation.
That's a lot of why WHAS is such
a part of their lives. People here
grew up with this station.

R&R: When you walk into a
station that’s already winning
like WHAS, what’s your biggest
challenge?

KC: WCCO/Minneapolis’
Chuck Dickemann has a marvel-
ous line: The challenge of these
great heritage radio stations is to

179

“update everything without
changing anything.” And that is
absolutely true. You have to look
for those things that can clearly
be done better, but be constantly
aware that the situation calls for
evolutionary change. not revolu-
tionary change. When I came to
WHAS, it was obvious to me
this was a very healthy radio sta-
tion. But I also saw we could get
better at certain internal systems,
update how we choose our talk
topics and upgrade and modern-
ize the production elements on
the station.

R&R: You also had some very
Sfundamental changes forced on
you with the departure of several
of the station’s longtime on-air
personalities, including 30-vear
morning veteran Wayne Perkey.
How does one go about replacing
a legendary tulent like that?

KC: Actually. Wayne wasn’t
the first challenge. About two
months after [ arrived. our 40-year
veteran Farm and Garden Direc-
tor. Fred Wiche — quite possibly
the most beloved media figure in
all of Louisville — passed away
after a long fight with cancer. So
that was the first transition we
had to manage. We found a terrif-
ic replacement in Cindi Sullivan.
a native Kentuckian and a gradu-
ate of the University of Kentucky
College of Agriculture. Next. 42-
year station veteran Van Vance.
who was our afternoon sports an-
chor and longtime voice of the

Continued on Page 26
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Continued from Page 25

Louisville Cardinals basketball
team, decided to retire. So Tony
Cruise, who had been hosting our
nightly SportsTalk show, moved
into Vance’'s role.

But, yes, perhaps the biggest
challenge we faced was when
Wayne Perkey, who has been
with WHAS since 1969, told us
in June of last year that he want-
ed to retire. We agreed together
that he would stay on through
June of this year so that he could
wind up his career after hosting
his 30th annual WHAS Crusade
for Children, a promotion that
has been a part of this station for
more than 40 years. With that
agreement in place, we immedi-
ately began to search for
Wayne's successor. Our first step
was to compile a list of people
we knew we wanted to look at —
and to cast our line to see who
else might be available out there
that we were not aware of.

NEWS/TALK

R&R: What qualities did you
look for in Perkey's successor?
Tell us a little about the search
process.

T

We’re not in the
ideology business
here. We’re not here
to promote a specific
point of view. We’re
here to relate to and
reflect our community,
which is very diverse.

1)

KC: First. you need to know
that it takes a crew of 11 people to
do our morning show on WHAS.
So what we were looking for was,
first and foremost. someone who

understood that the show is an en-
semble cast. The job of the host is
not only to add to the ensemble,
but also to keep the trains running
on time. With so many people and
so many elements to the show, it
takes a special talent to handle that
role. And that person must also
serve as one of the primary faces
of the radio station out in our com-
munity. So we also looked for
someone who was comfortable
with pressing the flesh and kiss-
ing babies, so to speak.

As you can imagine. we were
lobbied by all sorts of folks in the
community who asked if we were
going to hire locally or look for
an outsider. Our response was that
we planned to hire the very best
person we could find, period. We
had well over 100 applicants from
Seattle to Miami, San Diego to
Boston. and all points in between.
We talked to a lot of really talent-
ed people from around the coun-

JOAM RIVERS
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You have to look for those things that can
clearly be done better, but be constantly
aware that the situation calls for
evolutionary change, not
revolutionary change.

try and locally. Thanks to Wayne
giving us a year to go through this
process, we were able to do a
really thorough search.

Ultimately, we found the best
person possible in Bob Sokoler,
who for the past five years has
hosted Louisville Tonight Live
on WHAS-TV [not owned by
Clear Channel] and has also
hosted a weekend show on
WHAS radio. While we'd heard
from many great people from all
over the country. all things be-
ing equal. having the local mar-
ket equity that Bob brings to the
show was a great tiebreaker.
Bob has begun co-hosting the
show about five weeks prior to
Wayne's departure in June in or-
der to make it a smooth transi-
tion for everyone on the show
and for the audience.

R&R: How
have vou, as a m
programmer,
managed to gar-
ner respect from q
staff of mostly vet-
eran performers,
many of whom
began their ca-
reers before vou
were even horn?

KC: You can’t
turn a battleship
on a dime. The
first thing you
need to remem-
ber when you
come into one of
these great heritage stations is
that you cannot necessarily make
changes as quickly as you may
want to. You must establish a con-
sistent working environment, one
that fosters mutual respect. You
can’t demand that respect; you
must earn it every day. We have
some enormous talents at WHAS.
When you look at an airstaff that
includes talk hosts like Wayne
Perkey, Jane Norris, Terry Mein-
ers, Milton Metz, Joe Elliot and
Joe Arnold. these are real profes-
sionals. A lot of my job is getting
out of their way and letting them
do what they do so well. Control
freaks don’t do well in heritage
radio stations like this one. You
have to know who the performers
are, then give them the space to
perform and make decisions.

R&R: Aside from Rush Lim-
baugh, the rest of your daily line-
up is made up of all local hosts.
Is there an overall political talk
style at WHAS?

KC: We've recently finished a
major transition from being the
friendly, old-line, Full Service

Control freaks don’t
do well in heritage
radio stations like
this one. You have

to know who the
performers are, then
give them the space
to perform and
make decisions.

EB

station to what I'd like to think -’

is a fairly modern and contempo- -

rary News/Talk station. That be-
ing said, we’re not in the ideolo-
gy business here. We’re not here
to promote a spécific point of
view. We're here to relate to and
reflect our community, which is

very diverse. It's a highly educat- -«

ES

ed population, there is a strong .

union base here, and there are
certainly both conservatives and
liberals. So we don’t strive to
further any particular political
philosophy.

R&R: Is there a radio philos-

ophy that defines WHAS?

KC: Something our consult-
ant. Lee Bailey, taught me many
years ago is the three Cs: consis-
tency. cohesion and concern.
That is what guides us at WHAS.
Consistency means you do what
you do day in
and day out. Co-
hesion means
that all of the el-
ements of your
station fit to-
gether,

just like the
pieces of a puz-
zle, so that you
always see the

larger picture
that is the whole
radio station.

And concern is

where this sta-
m tion really
shines. It means
you give a damn about what goes
on in your community—not just
with lip service, but by really
getting out there and trying to ef-
fect positive change.

The annual WHAS Crusade for
Children is a great example.
Since 1954, WHAS has helped
raise more than $70 million to aid
in the care and treatment of hand-
icapped kids in Kentucky and
southern Indiana. It’s an event
that is truly a family and a com-
munity tradition. There are those
two words again — “heritage”
and “tradition.” If there is a phi-
losophy that defines what WHAS
is all about. that’s really it.

TALK BACK TO R&R!

Do you have questions,
comments,
or feedback regarding this column
or other issues?
Call me at (619) 486-7559 or
e-mail:
aipeterson@rrontine.com
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Denver-Boulder

Owner Fa '98 Win '99
ClearChan. 71 75
Jeff-Pilot 71 7.2
ClearChan. 5.1 7.0
Tribune 54 6.7
Jeff-Pilot 65 6.1
ClearChan. 69 5.3
Chancellor 45 4.8

KOA-AM (Talk)
KYGO-FM (Country)
KBCO-FM (Adult Alt)
KOS!-FM (AC)
KQKS-FM (CHR/Rhy)
KRFX-FM (CI. Rock)
KALC-FM (Hot AC)

KXKL-FM (Oldies) Chancellor 4.8 45
KHIH-FM (NAC/SJ) ClearChan. 3.8 42
KHOW-AM (Talk) Clear Chan. 45 338

Tribune 4.0 3.8
ClearChan. 5.0 3.6

KKHK-FM (Cl. Rock)
KBPI-FM (Rock)

KCKK-A/F (Country)* Jeff-Pilot 2.7 36
KIMN-FM (AC) Chancellor 35 3.1
KEZW-AM (Nostalgia) Tribune 26 26

KTCL-FM (Alternative)
KXPK-FM (Alternative)
KVOD-FM (Classical)
KKFN-AM (Sports)

Clear Chan. 23 25
Chancellor 2.4 22
Chancellor 23 2.0

Jeff-Pilot 1.0 1.7

* KCKK-AM was KYGO-AM until March

San Jose
Owner Fa '98 Win '99
KGO-AM (News/Talk) ABC 79 66

KYLD-FM (CHR/Rhy) Susquehanna 56 5.1
KFJO/KSJO/KXJO (Rock) Clear Chan. 3.1 3.9
KEZR-FM (Hot AC) Infinity 3.9 3.8
KNBR-AM (Sports)  Susquehanna 2.8 35

KOIT-A/F (AC) Bonneville 3.4 3.5
KBRG-FM (Spanish AC) EXCL 3.0 34
KCBS-AM (News) Infinity 3.8 3.4

KZQZ-FM (CHR/Pop)
KUFX-FM (CI. Rock)

Bonnevile 29 34
ClearChan. 24 3.3

KARA-FM (AC) Empire 2.7 3.0
KBAY-FM (AC) Infinity 36 3.0
KITS-FM (Alternative) Infinity 3.0 3.0
KSOL/KZOL (Reg. Mex.) Hefteh 21 3.0

KSFO-AM (Talk) . ABC 27 29
KLOK-AM (Reg. Mex.) EXCL 31 27
KDFC-FM (Classical) Chancellor 3.0 24
KFFG/KFOG (Adult Alt) Susquehanna 2.2 2.4

KKSF-FM (NAC/SJ) Chancellor 28 24
KFRC-A/F (Oldies) Infinity 24 23
KRTY-FM (Country) Empire 29 22

KBLX-FM (Urban AC)
KCNL-FM (Afternative)
KIGI/KNEW (AC)
KISQ-FM (Urban AC)
KABL-AM (Nostalgia)
KMEL-FM (CHR/Rhy)
KLLC-FM (Hot AC)

InnerCity 1.2 21
Clear Chan. 21 241
Chancellor 21 21
Chancellor 23 2.0
Chancellor 1.7 1.9
Chancellor 19 1.9
Infinity 16 1.8

Milwaukee-Racine

Owner Fa '98 Win 99

WTMJ-AM (News/Talk) Journal 113 8.7

WLZR-FM (Rock) Saga 68 79
WKKV-FM (Urban) Clear Chan. 6.8 6.2
WKLH-FM (CI. Rock) Saga 61 6.2

WLTQ-FM (AC)
WOKY-AM (Nostalgia)
WISN-AM (Talk)
WMIL-FM (Country)
WMYX-FM (Hot AC)
WXSS-FM (CHR/Pop)
WZTR-FM (Oldies)
WKTI-FM (Hot AC)
WJZI-FM (NAC/SJ)
WFMR-FM (Classical)

Capstar 45 59
ClearChan. 58 5.9
Capstar 50 56
ClearChan. 7.3 5.2
Sinclair 49 5.1
Sinclair 48 4.8
ClearChan. 36 4.2
Journal 58 4.1
Milwaukee 2.7 3.9
Saga 19 22

WMCS-AM (UrbanAC)  Milwaukee 16 2.2
WLUM-FM (Rock)* Milwaukee 1.7 1.9
WPNT-FM (Hot AC) Saga 28 19
WNOV-AM (Urban) Courier 16 16

WTKM-AF (Country)  Kettle Mor. 7 11

* Was Adult Alternative until December

Cleveland

Owner Fa '98 Win '99
ClearChan. 74 9.0
ClearChan. 73 85
Chancellor 8.7 8.4
Chancellor 7.0 61
Chancellor 4.8 59
ClearChan. 69 5.7
Chancellor 58 5.7

Infinity 54 5.0
ClearChan. 54 4.9
ClearChan. 54 47
Chancellor 5.0 4.6

Elyria-Lor. 54 45
Ra.Seaway 2.3 31
RadioOne 24 27
Chancellor 26 2.3
Capstar 21 1.8
John Linn 10 16

WMJI-FM (Oldies)
WGAR-FM (Country)
WZAK-FM (Urban)
WDOK-FM (AC)
WRMR-AM (Nostalgia)
WTAM-AM (News/Talk)
WZJM-FM (CHR/Pop)
WNCX-FM (CI. Rock)
WMVX-FM (Hot AC)
WMMS-FM (Rock)
WQAL-FM (Hot AC)
WNWV-FM (NAC/SJ)
WCLV-FM (Classical)
WENZ-FM (Alternative)
WJMO-AM (Urban/0)
WKNR-AM (Sports)
WABQ-AM (Religious)

Sacramento
Owner Fa '98 Win '99
KFBK-AM (News/Talk) Chancellor 10.3 10.1
KSFM-FM (CHR/Rhy) Infinty 56 56
KNCI-FM (Country) Infinity 58 438

KRXQ-FM (Rock)
KSEG-FM (Cl. Rock)
KSSJ-FM (NAC/SJ)
KZZ0-FM (Hot AC)
KDND-FM (CHR/Pop)
KHYL-FM (Oldies)
KYMX-FM (AC)
KBMB-FM (CHR/Rhy)
KCTC-AM (Nostalgia)

Entercom 4.0 46
Entercom 49 46
Entercom 4.0 46
Infinity 4.6 43
Entercom 44 42
Chancellor 4.0 4.0
Infinity 4.3 4.0
Diamond 38 3.8
Entercom 43 3.8

KXO0A-FM (Country)* Infinity 24 35
KHTK-AM (Talk) Infinity 3.2 34
KGBY-FM (AC) Chancellor 4.0 3.3
KWOD-FM (Alternative) Royce Intl 34 2.8
KSTE-AM (News/Talk) ~ Chancellor 3.3 2.5

KHZZ-FM (Urban/0)** Progressive 2.5 2.2
KGO-AM (News/Talk) ABC 10 13
KRRE-FM (Spanish Con) EXCL 713
KRCX-A/F (Reg. Mex.) Embarcadero 1.1 1.1

* Was KRAK-FM until January
** Was CHR/Pop until October, and KQBR-FM until
January

Providence-Warwick

Owner Fa’98 Wi '99
Citadel 81 74
ClearChan. 63 7.3
Citadel 69 6.8

WWLI-FM (AC)
WWBB-FM (Oldies)
WPRO-FM (CHR/Pop)

WHJY-FM (Rock) Capstar 6.6 6.1
WAKX/WWKX (CHR/Rhy) BackBay 57 4.8
WBRU-FM (Alternative) BrownBC 3.9 438
WCTK-FM (Country) Hall 44 48
WSNE-FM (Hot AC) Capstar 47 47
WPRO-AM (Talk) Citadel 4.0 45
WLKW-AM (Nostalgia) Citadel 3.3 44

WWRX-FM (Cl. Rock)
WJMN-FM (CHR/Rhy)
WBMX-FM (Hot AC)
WAAF-FM (Rock)
WHJJ-AM (News/Talk)
WPLM-FM (B/EZ)**

ClearChan. 3.3 35
Chancellor 28 25
Infinity 1.7 2.0
Entercom 1.6 1.9
Capstar 28 19
Plymouth 8 19

WHKK/WXEX (Cl. Hits)* Citadef 26 1.8
WFHN-FM (CHR/Rhy) Spring 21 16
WBCN-FM (Alternative) Infinity 1.3 1.2
WBZ-AM (News) Infinity 1.3 1.2
WCRB-FM (Classical) ~ Char.River 2.1 1.2
WODS-FM (Oldies) Infinity 1.1 1.2
WRKO-AM (News/Talk}  Entercom 6 10
WSKO-AM (Sports) Citadel 9 10

* WXEX-FM was Alternative until it began
simulcasting WHKK-FM on January 1

Portland, OR

Owner Fa '98 Win '99
ClearChan. 93 9.7
ClearChan. 6.0 6.3

Infinity 44 53
ClearChan. 4.6 51

Entercom 51 51

KKRZ-FM (CHR/Pop)
KKCW-FM (AC)
KUFO-FM (Rock)
KEX-AM (Full Serv)
KGON-FM (Ci. Rock)

KUPL-FM (Country) Infinity 6.4 5.0
KWJJ-FM (Country) Fisher 43 49
KINK-FM (Adult Alt) Infinity 35 4.2

Entercom 38 4.2
Entercom 58 39
Embarcadero 43 3.8
Rose City 3.7 3.7
Entercom 3.9 34
Infinity 26 2.8
Infinity 3.2 27
Entercom 24 21

KNRK-FM (Alternative)
KKSN-FM (Oldies)
KEWS-AM (Talk)
KXL-AM (News/Talk)
KRSK-FM (Hot AC)
KBBT-FM (Hot AC)
KKJZ-FM (NAC/SJ)
KKSN-AM (Nostalgia)

KFXX-AM (Sports) Entercom 1.2 17
KOTK-AM (Talk) Fisher 15 16
KXL-FM (Adult Alt)* RoseCity 1.2 16
KUPL-AM (Country) infinity 9 1.4

* Became KXJM-FM (CHR/Rhythmic) in March

Riverside-
San Bernardino

Owner Fa'98 Wi’'99
KFRG-FM (Country) Infinity 9.9 95
KFI-AM (Talk) Cox 66 7.3
KGGI-FM (CHR/Rhy) Chancellor 7.0 6.1
KOLA-FM (Oldies) Stanfeild 4.7 5.1
KLOS-FM (Rock) ABC 3.0 35
KIIS-FM (CHR/Pop) ClearChan. 3.3 33
KKBT-FM (Urban) Chancellor 3.1 31
KSCA-FM (Reg. Mex.) Heftel 3.7 341
KWRP-FM (Nostalgia) MagicBr. 3.2 3.0
KCAL-FM (Rock) Anaheim 32 28
KOST-FM (AC) Cox 31 27
KCXX-FM (Alternative) AllPro 24 26

KCBS-FM (C!. Rock) Infinity 2.0 24
KBIG-FM (AC) Chancellor 2.0 22
KSSE-FM (Spanish Con) EXCL 21 1.8
KTWV-FM (NAC/SJ) Infinity 25 1.8
KLAC-AM (Nostalgia) Chancellor 1.0 1.7
KLVE-FM (Spanish AC) Heftel 28 1.7
KPWR-FM (CHR/Rhy) Emmis 20 17
KROQ-FM (Alternative) Infinity 25 1.7
KRTH-FM (Oldies) Infinity 1.7 1.7
KXRS/KXSB (Reg. Mex.)  LazerBr. 14 17
KNX-AM (News) Infinity 21 15
KCMG-FM (Oldies) Chancellor 1.3 1.3
KELT-FM (AC) Amaturo 9 13
KLSX-FM (Talk) Infinity 12 13
KKGO-FM (Classical) Mt. Wilson 8 12
KZLA-FM (Country) Bonnevilte 8 11
KLAX-FM (Reg. Mex.) SBS 5 10
KYSR-FM (Hot AC) Chancellor 9 1.0
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Format Abbreviations

AC-Adult Contemporary, Adult Alt-Aduit Afternative,
B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-
Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic
Hits, Cl. Rock-Classic Rock, Full Serv-Full Service,
Hot AC-Hot AC, Misc-Miscellaneous, MOR - Middle
of the Road, NAC/SJ-New AC/Smooth Jazz, Reg.
Mex-Regional Mexican, Spanish. AC-Spanish Adult
Contemporary, Spanish Con-Spanish Contemporary,
Span N/T-Spanish News/Talk, Spanish/O-Spanish
Oldies, Urban/AC-Urban Adult Contemporary, Urban-
Urban Contemporary, Urban/O-Urban Oldies.

. WIZF-FM (Urban)

Cincinnati

Owner Fa '98 Win '99

Clear Chan. 84 88
ClearChan. 8.0 8.7
Chancellor 8.0 8.0
Susquehanna 65 6.7
Infinity 6.7 58

Blue Chip 55 5.8
ClearChan. 44 55
Susquehanna 41 5.1
ClearChan. 48 4.9
Infinity 53 4.4
ClearChan. 3.1 441
CiearChan. 48 37
ClearChan. 35 26
Chancellor 22 21
Pillar/Fire 1.8 1.8

WLW-AM (Full Serv)
WEBN-FM (Rock)
WUBE-FM (Country)
WRRM-FM (AC)
WGRR-FM (Oldies)

WOFX-FM (Cl. Rock)
WVAE-FM (NAC/SJ)
WKRC-AM (Full Serv)
WKRQ-FM (CHR/Pop)
WKFS-FM (CHR/Pop)
WVMX-FM (Hot AC)
WSAI-AM (Nostalgia)
WYGY-FM (Country)
WAKW-FM (Religious)

WYLX-FM (Cl. Hits) Infinity 1.0 13
WCVG-AM (Gospel) Plessinger —— 1.2
WCIN-AM (Urban AC) J4 13 11
Kansas City

Owner  Fa '98 Win '99
KPRS-FM (Urban) Carter 93 75
WDAF-AM (Country) Entercom 65 71
KFKF-FM (Country) Infinity 7.2 6.8

KQRC-FM (Rock)
KMBZ-AM (News/Talk)
KMXV-FM (CHR/Pop)
KUDL-FM (AC)
KCFX-FM (CI. Rock)
KYYS-FM (Rock)

Sinclair 5.3 61
Entercom 54 5.9
Infinity 65 5.7
Infinity 5.4 54
Sinclair 59 4.6
Entercom 49 45

KBEQ-FM (Country) Infinity 44 44
KCMO-FM (Oldies) Entercom 46 43
KSRC-FM (Hot AC)* Infinity 2.8 34

KCIY-FM (NAC/SJ)
KXTR-FM (Classical)
KCMO-AM (News/Talk)
KNRX-FM (Urban)**
KCHZ-FM (CHR/Pop)

Sinclair 41 3.3
Sinclair 28 3.3
Entercom 36 29
Syndicated 2.0 2.8
-Good Med. 19 24

KCTE-AM (Sports) Union 1.4 22
KPRT-AM (Religious) Carer 12 19
KLZR-FM (Alternative)  Lawrence 7 13

KFEZ-AM (Nostalgia) ~ KCBRInc. 14 1.2
* Was KOZN-FM (Adult Alternative) until January
** Was Alternative until January

Columbus, OH

Owner Fa '98 Wi’'99
Clear Chan. 8.3 9.0
ClearChan. 75 83
ClearChan. 9.0 76

BlueChip 6.8 7.3
Saga 6.0 69
Infinity 6.0 5.7
Radiohio 56 49
WBZX-FM (Rock) No.American 4.1 46
WHOK-FM (Country) Infinity 42 441
WMNI-AM (Nostalgia) No. American 29 29
WWCD-FM (Alternative)  Ingleside 1.6 25
WZAZ-FM (Alternative) ClearChan. 22 2.4
WEGE-FM (Cl. Rock)* No.American 1.8 23

WNCI-FM (CHR/Pop)
WTVN-AM (Fuil Serv)
WCOL-FM (Country)
WCKX-FM (Urban)
WSNY-FM (AC)
WLVQ-FM (Rock)
WBNS-FM (Oldies)

WXST-FM (Oldies) Assoc. Com. 3.1 23
WAZU-FM (Rock) Infinity 1.3 17
WBNS-AM (Sports) Radiohio 26 1.7
WCLT-FM (Country) WCLTInc. 18 17

WXMG-FM (Urban AC)
WFII-AM (News/Talk)
WNKO-FM (Oldies)
WJZA/WZJZ (NAC/SJ)
WVKO-AM (Gospel)

BlueChip 2.0 15
ClearChan. 15 1.3
Runnymeade 6 13
Scantland 1.8 1.2
Saga 15 12

* Was WAXV-FM until mid-November

SAME-DAY
RATINGS RESULTS

rronline.com
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DR s

©1999 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
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Filling An Oldies Void In Florida

1 WSHE/Orlando seized the moment when WOCL started jammin’

In some markets, a new Rhythmic Oldies station may be
viewed as increased competition for other stations. In the case
of Clear Channel’s WSHE/Orlando, another station’s flip creat-

ed a golden opportunity.

In a two-week period last month,
Chancellor Media flipped another
three stations to Jammin’ Oldies. but
the biggest surprise came on April
8. when WOCL-FM/Orlando be-
came the group’s first outlet to move
trom traditional Oldies to its
rhythmic-based format.

Split-Second Decision

That left a gap in Orlando ra-
dio. but the void was filled 16 days
later. when Clear Channel tlipped
Hot AC WSHE/Orlando to "60s-
based Oldies. Clear Channel/Or-
lando Director/Programming
Chris Kampmeiertells R&R that
the decision to change WSHE's
format was made “three seconds™
after learning of Chancellor’s
plans for WOCL.

Kampmeier notes. “The origi-
nal WOCL historically has been
one of the best and most success-
ful stations in the market. I'm as-
suming that Chancellor saw a bet-
ter opportunity with Jammin™ Old-
ies. For them and for that frequen-
cy. that may well have been a good
decision, but it freed up one of the
big hills in the market with nobody
playing traditional oldies. Clear-
ly. traditional Oldies and Jammin’
Oldies are two different products.”

In filling the Oldies slot in Or-
lando, Kampmeier says. “"Would
1 have flipped my successtul Soft
AC to Oldies because it was avail-

r

7| able? No, but my
pretty damn suc-
cessful WSHE
was nevertheless
l4th in persons
25-54.The pros-
pect for signifi-
{ cant improve-
ment for us was
self-evident.”
i Noting WOCL's

Arbitron num-

bers. he says. It

certainly has a
history of being very well-rated in
recent years. It's been as high as
tourth or fifth. 25-54. More typi-
cally. sixth. seventh or eighth. But
even if we're going to be eighth.
it's ahell ot a lot better than 14th.”
Pointing out that WOCL's reve-
nues in 1998 totaled almost $7.5
million and that WSHE brought in
approximately $3.5 million.
Kampmeier says. "It we're just
splitting the ditference. we're well
ahead of the game.”

Chris
Kampmeier

Surprise, Surprise

Clear Channel had no advance
notice of Chancellor’s intention to
move WOCL into its Jammin’
Oldies stable. Kampmeier says.
“It appears as though there was
speculation on their part that we
might flip "SHE to Jammin™ Old-
ies. There is some feeling that this
may have accelerated their deci-

OLDIES

sion. Their company is obviously
in love with the Jammin’ Oldies
format and would not want to be
pre-empted in any markets where
they were considering doing it.
That may have lit a fire under their
pracess. If the nature of the pro-
cess was to look for something
else for "SHE to do. we would
have started with a format search.”

While Kampmeier says an offi-
cial format search had not begun.
he adds. "I would be less thun hon-
estif I didn’t say that we were pret-
tv close to doing that. But the dis-
cussion to go Oldies started about
three seconds after their an-
nouncement. Prior to that. there
was no discussion about Oldies.
because Oldies was taken.”

What was Clear Channel’s first
reaction when they learned that
WOCL was being flipped to
Rhythmic Oldies? Kampmeier
says. “"We were flabbergasted —
and continue to be. I can’t speak
to what they know about Jammin®
Oldies. It’s not brain surgery to
look at the track record that
they've had with it so far. It has
come out of the gate in each of
their markets very strong. It seems
to have cooled a little bit after five
or sixth months. but that seems to
make sense. It looks to me like the
cooling-off level in each case is
still staggeringly better than the
station was before they made the
flip. It’s good news for them. It ap-
pears that they 've had a very suc-
cessful roll-out in markets where
they have a track record.”

@
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Clearly, traditional Oldies and Jammin’
Oldies are two different products.
The reason we moved as fast as we
did is because there was an
open wound in the market.

After Clear Channel acquired
WDIZ in 1996, the format became
Hot AC. and the call letters
changed to WSHE. Kampmeier
admits, “If Oldies had been an
option three years ago. there
would have been no 'SHE. We
would have been doing Oldies
then. There’s no question that the
changes at WOCL presented a
strategic opportunity that did not
exist prior to their switch.”

No Time For Research

Since time was of the essence
in filling the Oldies void. Kamp-
meier didn’t have the luxury of ex-
tensive research before reposition-
ing WSHE as the "New Cool 100.”
He says. “The reason we moved
as fast as we did is because there
was an open wound in the market.
The response from WOCL fans
has been great.”

Orlando’s Oldies fans are un-
likely to find any big surprises
with the music selection. Kamp-
meier says, “We do a lot of re-
search. but I obviously couldn’t
have a study in the field back in
time for the switch. I'm going to
play the oldies the test tells me |
ought to be playing. I fully ex-
pect it to be focused on '64-"68
with spice from the "50s, early
605 and late "60s. It’s pretty typ-
ical. As I study stations around
the country. I see some that are
heavier in early "60s and some
that are not so heavy in early
*60s. Other than that, they look
pretty consistent.”

" Boston

" Houston
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PRODUCTION PARTS

Tons of special work parts:

* Year Collages °* Song Setups

e Artist IDs * Birthday Greetings
e Special Weekends ¢ Features
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WSHE has been able to retain a
bit of its previous identity with the
morning show team of Rocky &
Sue remaining on board. along with
Brenda Matthews. who had been
working middays at the Hot AC sta-
tion. Kampmeier’s immediate goal
is to hire a PD who will also work
an airshift. “I'm looking for an on-
air PD. probably for afternoons.”
Kampmeier says. “That person will
then probably need to hire a cou-
ple more full-timers.”

When WOCL flipped to Jam-
min” Oldies. the existing airstaff
exited. including mainstays Scott
“Scooter” Sherwood and Alan
Spector. Because of the noncom-
pete clauses in their Chancellor
contracts, there are no immediate
plans to have them join WSHE's
Oldies crew. Kampmeier says,
“All the big names have noncom-
petes. There may be some long-
term ramifications there. but cer-
tainly not any short-term ones.”

For the time being, WSHE is not
emphasizing on-air promotions.
Kampmeier says. “It’s totally fo-
cused on the music and listener
comments. We have listener DJs
covering the shifts. 'We pretty
much say, "We've got a stack of
great oldies. We’ve got a couple
of disc jockeys. but not enough to
cover the whole day. Call us up
and help us. We need temporary
disc jockeys.” We tape listeners
saying the name of the station and
saying comments about the sta-
tion. We put those back into pro-
duction pieces.”

e A

.San D!egu

these and over 100+
stations have already
signed on.

Make your oldies station glitter with GOLDMINE Production Parts! Call ABC Radio Today at (212)735-1111
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Monitor Crossover
34 - 23*% |

NEW

KR3V Dallas
W2GC Washington D.C.

SPINNING ON

WJIMN Boston
HDT 97 New York

Portland
Albuquerque |

Frovidence

Indianapolis
Memphis
San Francisco

¢

KOQBT  Austin
XMEL San Francisco
KZBT Los Angeles

ops! Those regulators of broadcast

decency, the FCC, were a little red-

faced after a blue message was
inadvertently e-mailed to subscribers to the
commission’s Daily Digest. A commission
official sent a follow-up e-mail to apologize
for the “highly offensive joke” about nuns
who'd engaged in some un-nunlike activity.

After only eight months, Premiere Radio
Networks VP/GM Stu Krane resigned from
his post last week. Krane, who was based in
New York, will continue to be affiliated with
Premiere in a consulting capacity.

The Mancow Empire
> Strikes Back <

WKQX/Chicago morning personality
Mancow took matters into his own hands
after a Chicago Sun-Times editorial trashed
him last month, writing an, uh, interesting
letter to the editor. Here are a few of the
highlights:

I welcome your recent bashing of me.
Every slam is a boost when it comes from
the likes of you. | do not support your
“correct speak.” | am not a PC liberal, so |
accept that you will hate me. Any dissenting
opinion offends those in ivory towers. | think
for myself, and | have my own life view. You
laughingly seem to think your vision of me
has some effect on my listeners and |.
Wrong.

My show talks of God, country, and
love we each must have for one another. |
make people smile. You destroy lives. You

. | have no journalistic integrity. You Ivy

League, self-appointed prophets think a
divine message is channeled through you
and it must be passed to the rest of the
world. Wrong again. Look at your
readership numbers. People are bored with
the whole idea of you.

My show is called Mancow’s Morning
Madhouse. Consider the source. You take
me seriously? It’s a stupid radio show. I've
never forced anyone to listen to me or
watch the TV version of my show.

Do As We Say, Not As We Do!

’ Dr. Laura Schlessinger
Does TV Talk!

The Premiere-syndicated talker will host
a daily, hour-long program to be distributed
by Paramount, beginning in fall 2000. Like
her radio show, Schiessinger's TV program
will “explore ethical and moral issues,” she
says. But unlike her radio show, ST hears
there will be no telephone calls.

Clear Channel’s recently acquired
KOGO-AM/San Diego snags the next four
years of San Diego Padres radio broadcast
rights away from crosstown competitor
KFMB-AM. The Padres return to KOGO,
which broadcast the team’s first 10 seasons
in the major leagues (1969-1978), starting
next season. Padres play-by-play announcer
Jerry Coleman will follow the team to
KOGO with a long-term contract extension,
but the status of partner Ted Leitner — who
also hosts a talk show for KFMB and is a
sportscaster for KFMB-TV — is still
unresolved. Clear Channel Regional VP Jack
Evans told ST, “We love Ted, but he has
obligations to another employer that will
need to be worked out before anything can
happen”

Speaking of Clear Channei/San Diego ...
another billboard campaign bit the dust after
the outdoor company started receiving
complaints. The ads stated, “Sell your baby”
and listed a phone number (dialing the
number gave you a mysterious, ambiguous
message). KGB denied any knowledge of
the boards, but the outdoor company spilled
the beans to the San Diego Union-Tribune
and said they were commissioned for the
Classic Rocker.

And speaking of billboards ... some
parents in Charlotte are hoping that
Alternative WEND’s new campaign is just a
“flash” in the pan (see photo, Page 32). A
WSOC-TV news report critical of the ads
says parents are especially up in arms over
one board in particular that’s just down the

Continued on Page 32

A
- WHAT DOES IT ALL MEAN?
\ \
N " f!utrition News reports on the breaking stories in the world of nutrition
4 Q\' e
({ ‘{ M #edlth. Available FREE OF CHARGE, no cash, no barter, no commercial
> content. Five times a week, 60-seconds MARKET EXCLUSIVE,
Z delivered by satellite for maximum timeliness and quality. Catch
% Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
‘ﬁ time, SATCOM C-5, transponder 23, SEDAT channel 13.
r’_}i"
| i ‘33??, Call 1-800-334-5800 for the total story on Total Nutrition News.
o
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WEND'’s billboard: Humor apparently not apparent to parents!

Continued from Page 32

*
| street from a day care center. But ST finds it

curious that the story is posted on a WSOC
web page that contains direct links to CHR
competitor WNKS....

While the New York Daily News has run
another column claiming that WNEW/NY is
“canning the music and switching to an all-Talk
format,” don’t expect any immediate
movement. Sources inside and outside Infinity
indicate that while an '"NEW format fiip is more
than just an idle rumor, a lot of options are still
under consideration — Talk being one.

} I-Man Receiving <
Samaritan Award

Don Imus is the first recipient of the
newly established honor, presented by the
NAB’s Education Foundation. He’s being
feted for his annual WFAN/NY Radiothon,
which has raised nearly $10 million since
1990 for the CJ Foundation for SIDS, the
Tomorrow’s Children’s Foundation and the
newly created Imus Ranch under
construction near Santa Fe, NM. The award
recognizes the broadcaster who best
exemplifies the broadcast industry’s
commitment to using the airwaves effectively
in promoting community service. Imus will
receive the award during the first Service to
America Summit June 21 in Washington.

Regent Communications Pres./COO Bill
Stakelin will be honored with this year's
NAB National Radio Award. He'll receive the
award at a Sept. 1 luncheon at the NAB
Radio Show in Orlando.

With Memorial Day coming up, DC-based
No Greater Love is hoping to recruit as many
radio stations as possible for a one-minute
“moment of remembrance” at 3pm on the

Ben Avery, National Sales Manager
800 503 9993 or bavery@UPl.com

The Reasonable [o]il:}

Rumbles, Pt. 1

» Connoisseur Communications/Evansville, IN
VP/GM Don Griffin takes the GM post at Blue Chip
Broadcasting’s Dayton cluster, including CHR
WGTZ-FM, Classic Rock WING-FM and News/Talk
WING-AM.

* Shortly after its acquistion by Citadel, KNJY/
Spokane flipped t0"103.9The Hawk, Classic Rock
'n’ Roll Hits” on Monday (5/10). PD Casey Chris-
topher exits, and OM Ray Edwards picks up inter-
im programming duties. The station is now running
The Bob & Tom Show in mornings.

* In the wake of KDOT/Reno OM/PD Rob Wili-
iams’resignation, KFMW/Waterioo, {A PD/MD Jave
Patterson will join KDOT as PD/MD, effective June
1. Williams, along with co-hosts Arnie States and
Dawn Rossi, will handie mornings at KRXQ/Sac-
ramento and will simulcast the show back to KDOT.
Former 'RXQ morning co-host Chris Rice stays
with the station as image Dir./Production Dir.

= Delta Disc national promoter Eric Marshall is
named OM for six Cumulus stations in Fayettevilie,
AR. His wife, Sally Kaucher, an anchor on the Ten-
nessee Radio Network, has been named ND for
those same six stations {(Country KFAY-FM, Talk
KFAY-AM, Regional Mexican KZRA-AM, Oidies
KAMO-FM, Rock KKEG-FM and CHR/Pop KMCK-
FM).

¢ Former R&R Radio Editor Frank Miniaci is
named Dir./Programming and Head of Development
for Broadway Entertainment’s Celebrity Edge, anew
service providing celebrity interviews to radio. Pam-
ela Morgan and Julia Pressman also join the new
venture as Dir/Entertainment and Talent Coordina-
tor, respectively.

holiday. The organization offers a prerecorded
salute, available by calling (202) 783-4665, or
stations are encouraged to create one of their
own. For more information, visit the group’s
website at www.ngl.org.

Finally, R&R apologizes to KCBS-FM/
L.A. morning personality Joe Benson, who
was inadvertently included in the list of
nominees for Classic Rock Personality of the
Year. Although he’s not on this year’s ballot,
we still think the world of Uncle Joe!

IF YOUR NEWSCASTS ARE GOOD ENOUGH FOR
NETWORK COMPENSATION, SHOULDN'T THEY

BE SOLD LOCALLY?

Answer: Yes, and you can sell locally with the “all for local sale”
UPI Radio Network!

NEWSeWEATHER*SPORTS*BUSINESS*FEATURES

IT'S ALL THERE WHEN YOU NEED IT: FROM UPI
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STREET TALK.

’ Rumbles, Pt. 2

‘ * WQIX/Knoxville APD/afternoon driver Scott
St. John is the new PD/pm driver at WUUS/Au-
gusta, GA.

* Jim Rondeau is named PD at Pop/Aiterna-
tive KRUZ/Santa Barbara, CA.

¢ Active Rock KFGX/Fargo, ND PD/MD Jay
Thomas is replaced by Baxter.

* WGRD/Grand Rapids PD Margot Smith wiil

‘ leave the station on June 25.

* Scott Laudani becomes PD at Classic Rock

= Kraig Kitchin rises to COO of Premiere Radio
WXBB/Portsmouth, NH, coming from the MD post Networks.

at WHEB/Portsmouth, WGIR/Manchester and
WXHT/York Center, NH.
* Rock WXKE/Ft. Wayne goes Active Rock.

Jim Donahoe selected as Pres./CEOQ of Pacific Star.
Stephen Sinicropi set as WKRK/Detroit VP/GM.
Tom Maffei named VP/Crossover Promo for Arista

Twenty-year station vet Doc West remains PD/MD, Records.
YO ' ' R and no airstaff changes are planned. * NY radio vet Jim Kerr starts doing mornings for
* KBZD/Amarillo trades in Adult Alternative for Big City’s Y107 outlets.
an all-Blues format.
’ * Bridget Ventura is named MD at KUPD/Phoenix. V
i * KRZR/Fresno pm driver Mike Bower is upped

to MD. John Gehron returns to Boston as American

* Dave Taft is the new MD at WBCT/Grand Radio Systems co-COO.

‘ H I I DREN Rapids. Michael Halley joins RCA Records as VP/Black
* As WIOV/Lancaster pm driver Paul Scott re- Music Promo.

tires from radio, PD Dick Raymond takes on the KVI & KPLZ/Seattle VP/GM Shannon Sweatte

afternoon airshift, and MD Keith Patrick adds APD adds duties for KOMO.
\ duties. Skip Cheatham chosen as PD of KKDA-FM/Dallas.

¢ Pop/Alternative KFMB-FM/San Diego boosts

Jen Sewell to MD. v
W I I ' I ' * After a two-year run, Alternative WHFS/Balti-
more morning personality Lou Brutus opts not to

Legacy Broadcasting ups Mike Craven to

negotiate a new contract with the station and is now Regional VP, overseeing WNEW-FM/NY and
seeking a major-market morning or afternoon gig. WMMR/Philly: Ted Utz is tapped as WNEW
Lou will continue hosting Media America’s syndi- Station Mgr.

cated HardDrive and will stay at "HFS as the sta- « Arista Records opens Nashville division: Tim

|
‘ tion seeks his replacement. DuBois namedVP/GM.
BE ‘ Mike Roberts raised to PD at WVEE/Atlanta.

‘ DJ wanted Jim Blakely appointed KACE/L.A.VP/GM.

David Barrett selected as WBAL & WIYY/

Baltimore GM.
‘ Fast growing equipment rental company in Bill Kunkell captures Station Mgr. position at DC’s

' || Burbank has need for driver-janitor. Heavy WAVA.
lifting, good driving record, good attitude. Bob Garrett grabs KITS/SF’s PD chair.
DMV printout required. Bob Scott promoted to PD at KHTR/St. Louis.

N4

Don Bouloukos named GM atWLS/Chicago.
Jim Dunlop upped to OM of WIVY/Jacksonville.

SO YOU WANNA BE A DJ? — Scanning the
pages of a recent Hollywood Reporter, ST Richard Harker recruited as PD of KGW/Portland.
couldn't help but notice this classified. See why

Don Geronimo joins WNDE/Indy for afternoons.
we call you “air personalities” now?

Clive Davis retained as a consultant by Bell

Records Records.

Rick Devlin tapped as GM of WXLO/NY.

Don Sherwood returns to KSFO/San Francisco
as PD.

Larry Lujack files legal papers to trademark his

e Priority VP/Pop Promo Johnny Coppola
leaves the label.
* With Sudi Gaasche leaving Virgin and the la-

bel creating a new, Chicago-based national aiter- “Superjock” nickname.
2 native promo post, will regional promo queen Rae ‘
Manic Street Preachers Cline be the one to fill it?
* After over a decade at Sony, 550 Music Sr.
May 2 4 Dir./Mktg. Dave Gottlieb exits to join RCA.

If you have StreetTalk, call the R&R News Desk at
‘ (310) 788-1699 or e-mail jaxelrod@rronline.com

The Radio Guide
to What's on

the Web

Daily reports on the most valuable and entertaining web sites
| selected by one of today’s most respected new media journalists.

' Sixty Seconds * No Inventory * No Cost ) 5B “R"0-aA b C A s T
| 800-525-2175
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A Career For Wayne

1 New Hanson, EMP partnership places the publisher as A&R resource

For up-and-coming acts, music publishing companies of-
ten rank low on the totem pole as a resource in landing a re-
cording contract. EMI Music Publishing (EMP) and Jeff Han-
son, founder of an artist management firm that boasts Creed
and Virgos Merlot among its clients, want to change that.

In an ar-
rangement that
harks back to
the early days
of the music
business., EMP
has elected to
pay for the full
recording costs
— in addition
to a healthy
publishing ad-
vance — for
Jeff Hanson Management &
Promotion-represented artist
Wayne’s new album. This will oc-
cur before the Florida-based pop/
alternative singer-songwriter has
landed a record deal.

Once recording is completed,
EMP and Hanson will work
together to shop the act. EMP will
retain rights to the master record-
ing until a deal is signed; it will
then be reimbursed by the label
that signs Wayne. Concurrent
with looking for a deal. Hanson
plans to rely on his extensive ties
to Florida programmers to get
Wayne early airplay in order to
prime the pump for the eventual
contract.

What’s Old Is New Again

What EMP and Hanson are
undertaking is hardly new, but a
few pros believe such partner-
ships may return to vogue. The
reason? Given the escalation in
marketing and promotion costs
to launch new acts. labels appear
more gun-shy than in previous

EMP is involved to
help us get this
record done and
delivered to its

proper home. Our

plan is designed to
be interrupted by

a record company
once the album

is finished.

Jeff Hanson

—Jeff Hanson

years when it comes to signing
untested talent: they want more
of an airplay and sales story be-
fore making the investment. Such
a partnership gives new artists
and management the financial
wherewithal to record an album.
allows creative control and pro-
vides enough walking-around
money for touring and working
the project on a limited basis to
radio and retail.

According to Hanson. the deal
makes perfect sense. “Wayne’s an
assistant engineer who has
worked with Jason Elgin and who
has clear ideas of what he wants
to do and with
whom he wants
to record. We
also have two
of the best
song guys in
the business,
[EMP Sr. VP/
Talent Acquisi-
tion & Marketing]
Rick Krim and
[EMP Exec.
VP/Creative,
North America] Evan Lamberg,
involved in the project. And we
have [Alternative WRAX/Bir-
mingham PD] Dave Rossi in-
volved. So for right now, a record
company is unnecessary.”

While Hanson savors the
flexibility he’s been afforded, he
realizes a mid-sized or major la-
bel must come into the equation
at a later date. He continues,
“EMP is involved to help us get
this record done and delivered to
its proper home. Our plan is de-
signed to be interrupted by a
record company once the album
is finished.

“We want to begin recording the
album on May 12 and have it com-
pleted by mid-July. Then we plan
on shopping the record. While
we’re doing that, we plan on
choosing about five markets where
we already know people who are
interested in playing Wayne’s music.”

If a deal doesn’t materialize?
“Then we’ll distribute it indepen-
dently.” remarks Hanson. “We sold
6,000 copies of Creed’s indepen-
dent release and 20,000 of Sister
Hazel’s. We're prepared to go the
distance. We’ve set up JMP to be
arecord company, if necessary.”

Rick Krim

Early Legwork

Hanson believes the early leg-
work will offset any problems a
label might have because it
wasn't involved in the begin-
ning. “I think they’ll appreciate
it, especially when they see it
happen. Sometimes record com-
panies have to be shown that
something will work. It’s a dif-
ficult climate to get a record
deal, and it’s tough to get a
record company behind your
record even if you have a deal.
If we can present them a reac-
tive story, I believe they'll get
behind it. We need them to sup-
port it [00% and take the ball
and run with it. We just want to
get things started.”

On the publishing side, EMP’s
Krim and Lamberg realize they're
upping the ante when it comes to
landing new talent. “It’s risky, but
we believe the payoft exceeds the
risk,” counters Krim.

EMP foresees a couple of such
deals this year. Lamberg com-
ments. “If we do a couple of
these, and one takes off and hits
platinum, then what we're spend-
ing will come back 10- or 20-
fold. But this is a direction we’ve
been moving in for some time.
Some records we've executive-
produced and A&R’d even to the
point of receiving credit on the
album. This is just a culmination
of that activity.”

Krim and Lamberg don’t envi-
sion EMP creating a self-contained
label from such activity. Lamberg

e continues. “A
record compa-
ny's power is in
its distribution
| and promotion,
@ and we don’t
have the staff to
do that. Also, as
a publisher we
deal with a lot
of different la-
bels, so I don’t
know if it’s in
our best interest to form a new im-
print. We've had overtures about
giving certain labels first-look
deals, but we decided to spread it
around and not lock ourselves into
one record company.”

Willing To Wait

Krim and Lamberg plan to fo-
cus on rock and alternative
(Krim’s expertise), as well as pop
and urban (Lamberg’s strength).
And given EMP’s resources,
Krim and Lamberg aren’t overly

Evan Lamberg
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PAPA VEGAS DROPS A ‘BOMBSHELL — RCA alt-rock act Papa Ve-
gas performed material from their new album for label execs at a recent
showcase in New York. The band, whose new single, “Bombshell,” is tak-
ing off at radio, hit the road this month, opening for labelmate the Verve
Pipe. Shown (I-r) are RCA Sr. VP/Promotion Ron Geslin, Sr. VP/A&R-Staff |~

Producer Brian Malouf, VP/Marketing-Artist Development Hugh Surratt and
Exec. VP/GM Jack Rovner; Papa Vegas' Joel Ferguson, Pete Dunning,
Scott Stefanski and Mick Force; RCA VP/Alternative Promotion Ron Poore, |,
Sr. VP/Sales David Fitch and President Bob Jamieson.

concerned if the acts in which
they elect to invest don’t get
signed right out of the box. Lam-
berg observes, “With our funding
and the right connections and art-
ists, we believe we can create a
story even without a major label.
And once we do that, they’ll
come storming in.”
Music President
Leeds Levy,
who has seen
his fair share of
similar deals
over the years,
agrees that
EMP’s activity
makes sense.
“Given similar
resources, |
would do the
same thing.” Levy also concurs
with EMP’s pick of genres. “It's
worth doing if it’s a grass-roots
rock or alternative band that can
build a fan base on a regional lev-
el out of airplay and their album
can be sold on the back of them
performing live. I would also be
comfortable doing it with dance
and rap records, because they can
be launched through clubs and
street teams. It’s expensive, but
you can do it.

“But I'd be hesitant about
genres like pop and country,
which are so radio-dependent. I
don’t have the financial where-
withal to follow through, because
if you were turned down at radio.
you’d be hard-pressed to start the
record elsewhere.”

RCA Records Sr. VP/A&R,
Artist Development Bruce Flohr
cautions, however, about artist
managers and new acts limiting
creative input from labels. “Most
A&R people like to have some
sort of creative input, whether
it’s remixes or recutting tracks.
Even Shawn Mullins’ most re-
cent album went through some
sonic enhancements.

“But T don’t know of a lot of
A&R people who would want to
get in business with somebody
who, right off the bat, drew a line
in the sand and said, ‘I don’t
want any input musically,” be-
cause whether or not it works on
this record, the goal is to make

Leeds Levy

another record and another
record, and you need to have a
good working relationship.

“One of the things that makes
projects successful within a -
record company is the passion of
the people involved. I'm more -,
passionate about records in
which I'm involved in virtually. "
every aspect than about those -
handed to me. But I'm certainly -
not going to pass on a finished or
nearly finished record if it’s a.,
mind-blower. I don’t care who
makes the record; if it’s great,
we’ll find a way to put it out.” -

Flohr also expects to see more =
of these types of -
deals announced
in the future:
“Publishing
companies are
getting more ag-
gressive and [
stepping  up [E8
more financially.
And it makes
perfect sense
for EMI, be-
cause that’s
where they’ve made their reputa-
tion. by being financially aggres- =
sive. e

“It’s a smart thing to do.
They’re being more proactive in- .
stead of waiting around for the I
record company to bless their -
project. They're going ahead, be--
cause they know a label will,

ke

Bruce Flohr
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come to the party if it’s a great=
record.” g

@

With our funding
and the right
connections and
artists, we believe
we can create a
story even without -
a major label. And .
once we do that, the "
record companies
will come
storming in.

—Evan Lamberg -
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‘Hot Pants’ Fit Perfectly For A Circus Of An Act

Artist manager Allen Kovac con-
tinues to solidify the foundation at
upstart Beyond Entertainment. The
latest act to make waves for the label
is the Hal Lovejoy Circus, whose de-
but single, “Hot Pants.” is getting a
steamy response at Alternative.

Leading the charge is WNNX
(99X)/Atlanta, which added the track

three-to-four-month period.”

In the case of Atlanta, Beyond
Product Manager Jennifer Popkin
says the band will initially play a
99X-sponsored “low dough™ concert
in early June. Hal Lovejoy Circus
will return when the album is re-
leased and will do in-store appear-
ances and performances in conjunction

Hal Lovejoy Circus

a couple of weeks ago and is already
reporting 20-plus spins. Other sta-
tions that have begun to test the track
include format leaders WXRK/New
York, KROQ/Los Angeles, KITS/
San Francisco. WHFS/Washington,
KPNT/St. Louis, KEDJ/Phoenix
and WEDG/Buffalo.

Originally signed to Fish Of Death
Records, the Los Angeles-based band
is composed of singer/guitarist
Michael Marquis, drummer/singer
Scott Donnell and bassist/singer Al
Nathan. The group came to Beyond’s
attention when it was putting togeth-
er its Musician’s Choice benefit com-
pilation last year. Beyond liked what
it heard, placed “Hot Pants” on the
album and picked up the rights to
HLC’s Fish Of Death release, Anier-
ican Made. Beyond will rerelease that
album on July 13.

In working the band and single to
radio, Beyond elected 10 avoid the
traditional approach. Instead of ser-
vicing a CD single, the fabel mailed
a copy of the Musician’s Choice com-
pilation to Alternative and Adult Al-
ternative approximately one month
ago. The label began working the
track, but didn’t set an add date.

Beyond Sr. Promo Exec. Gina
Torillo-Corrales notes, “It definite-
ly was radio coming to us. We played
it for people and told them 1t was
coming. but we never set an actual
add date. The starting point was
really 99X

With WNNX on board and other
stations set o begin reporting the sin-
gle, Beyond pluns ro take a market-
by-market approach to promoting and
marketing the band and single. lorillo-
Corrales continués, “Our plan is to
create more markets like Atlanta.
where. once we have the commit-
ment, we’ll bring the band into the
market three or four times over a

with at least three key retailers. Be-
yond’s street team will also work the
market at least a month prior to the al-
bum’s release. Popkin sums up, “We
want to include a lot of different mar-
keting partners to help brand the radio
station and retailers with the band.”
While tastemaker Alternative PDs
are raving about the song, at least one
Adult Alternative programmer be-
lieves it works perfectly at his for-
mat also. WDOD/Chattanooga OM
Danny Howard comments, “It’s a
great ‘pepper’ song that helps keep
our station sounding fun and excit-
ing. We received great responses
based on just a few test spins. Be-
cause of that early demand, I think
i’s going to be very successful. All
the signs are pointing that way. Plus,
the GM snaps his fingers to it every

time he hears it”

The song’s underlying groove and
witty lyrics make “Hot Pants” more
than just a novelty track. ~T initially
had that reaction. A lot of songs start
out sounding novelty at first and end
up becoming huge records. The more
I heard it, the more I thought, ‘This
1s a pretty serious little record.””

Favorite Songs To
Remember

Alternative  WEDG/Buffalo
throws its support behind local un-
signed alternative act Velour. The sta-
tion is getting a good response 1o the
band’s “Song to Remember.” which
is included on its just-pressed three-
track demo CD. The band has begun
to field inquiries and is in the midst
of finding a lawyer.

Active Rocker KUPD/Phoenix

“sleps out once again on another local

band. This time around it’s Shine and
the track “Preacher Man,” taken from
the band’s self-released. self-titled
album. MD/Programming Asst.
Bridget Ventura says the song is
pulling down great phones. “It’s
great, straight-ahead rock like the old
Black Crowes.” Ventura says. Like
Velour, the band is just now begin-
ning to talk to a variety of labels.
Nearly every major label has ex-
préssed interest.

Beantown alt-rock band the Grav-
¢l Pit two weeks ago received a sig-
nificant boost courtesy of Alternative
WBCN/Boston, which added the
band’s song “Favorite.” That’s on top
of weeks of airplay at crosstown ri-
val WFNX. 550 Music reportedly has
the inside track to sign the band,
while Universal, Time Bomb and
Capitol are also said to have ex-
pressed interest.

— Steve Wonsiewicz

Brian Rosenworcel.

IN THE STUDIO — Sire/Hybrid alternative act Guster is close to complet-
ing work on the follow-up to their 1998 album, Goldfly. The Boston-based
band is holed up in The Plant in Northern California with producer Steve
Lillywhite. The album is slated for release this summer. Pictured here are
(clockwise) Guster's Ryan Miller, Lillywhite and Guster's Adam Gardner and

' Beatles Discover New Song

The three remaining members of the Beatles are
planning to release a “new” song later this year. The
as-yet-untitled track features

John Lennon on vocais and
was recorded more than 30
years ago during the band'’s
Yellow Submarine sessions.
The song — which will be re-
leased this summer — was
discovered while the band
was culling material for a re-

worked version of the album, Beatles

which will be released in Sep-

tember to coincide with the 30th anniversary rerelease
of the film of the same name. It's expected that the
track will be the last song the Beatles will release as
a group. Meanwhile, Ringo Starr, Paul McCartney and
George Harrison are planning a superstar tribute con-

cert for year's end.

Dead OKs Free Digital
Downloads

The remaining members of the Grateful Dead have
agreed to provide free MP3 digital downloads of the
group’s live performances as taped by fans. The deci-
sion follows weeks of discussions by the band and in-
cludes strict and non-negotiable guidelines. Under the
provisions, any website owner is allowed to post copies
of the band’s live recordings but may not derive any form
of revenue from the endeavor, including income from the
sale of banner ads, e-mail addresses and the like.

Studlo Outtakes

Look for Bon Jovi to return to the studio later this
summer to begin work on their next album. The release
will feature the band’s first set of new material since
1995’'s These Days. The album should be released
sometime next year ... Spice Girl Sporty Spice (a.k.a.
Melanie C.) is working on her first solo album in Lon-
don. Tentatively titled Northern Star, the disc is expect-
ed to arrive in stores in October ... The Mighty Mighty
Bosstones will return to the studio in September to be-
gin recording their sixth studio album. It is tentatively
slated for release in early 2000 ... RCA blues-rock band
Robert Bradley’s Blackwater Surprise is recording
material for their next studio album ... Electronica act
the Crystal Method has begun work on their next release.

Odds ’'N’ Ends

Echo & The Bunnymen will embark on an 18-date
North American tour beginning June 4 in Toronto. The
dates are in support of their forthcoming album, What
Are You Going to Do With Your Life?, set for release
June 24 ... Queens Of The Stone Age have landed
four West Coast support dates on Hole’s current tour
... INXS will make their first public appearance since
the November 1997 death of lead singer Michael
Hutchence. The show will be a part of the June 12
opening ceremonies for the 2000 Summer Olympics in
Sydney. Australia ... Columbia will include two previ-
ously unreleased tracks on the forthcoming Alice In
Chains greatest-hits boxed set. The set features a
1989 demo track, “We Die Young,” and the new track
“Get Born Again” The package arrives at retail on June
29 ... Beck has countersued Geffen Records, alleging
the label improperly took control of his latest album,
Mutations, and failed to pay him royalties and an ad-
vance on the album.

www americanradiohistorv com



www.americanradiohistory.com

THE FIRST HIT SINGLE FROM THE MOST
ROMANTIC SOUNDTRACK OF THE SUMMER

N
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in 18 countries! Over 5 million singles sold! A global phenomenon!
g

bOYZ@ n e Going For

Nno Mmatter what s

Performance of "No Matter What" on The Rosie O'Donnell Show - May 26

Over 60 Pop Adds This Week Including:

Y100/Miami WFLY/Albany
WLIF/Baltimore WAEB/Allentown
WXKS/Boston WKRZ/Scranton
LONTDELT WBHT/Scranton
WAKS/Tampa WNTQ/Syracuse

WPRO/Providence WKCI/New Haven
WWLI/Providence WJJS/Roanoke
WSNE/Providence WGTZ/Dayton
WLTE/Minneapolis WAQOA/Melborne

KHTS/San Diego WWCK/Flint
KLSY/Seattle WYKS/Gainsville
WROX/Norfolk WLDI/West Palm

KCHZ/Kansas City WKMX/Dothan
KUDL/Kansas City WXXM/Myrtle Beach

WQZQ/Nashville and many more
_/ <5 o s “"No Matter What' is one of the best records l've heard
i 9 f 0 f co> this year. | couldn't wait to pit it oh the afr.., Already an
104l add at WAKS!”
Ma y 18th

Magon DixornVWAKS Tampa !
Notting Hill

| MK FREM TRG MOAION PICEUKE

r"a P m Also includes songs from

| | 98°, Elvis Costello, Steve Poltz, Shania Twain & more.

et From the creators of “Four Weddings And A Funeral”
Starring Julia Roberts & Hugh Grant.
Wide film release - over 2,000 screens - on May 28 §

T
E
5
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2
&
ISEANY

|
[ www.polygram-us.com/koyzone msrrm
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Cuban
Continued from Page 1

broadcast medium with much help
from the radio industry.

Today Broadcast.com is the lead-
ing destination for audio and video
on the Internet. It currently streams
more than 400 radio stations and
networks, 49 TV stations and cable
networks, the game broadcasts and
related programming of more than
450 college and professional sports
teams, corporate events, live con-
certs, an on-demand jukebox fea-
turing over 3,000 full-length CDs
and nearly 500 full-length audio-
books.

The Broadcast.com website
draws more than 1.1 million unique
users each day. Last month Yahoo!
agreed to acquire Broadcast.com in
a deal valued at more than $5 bil-
lion.

“Mark Cuban understands that
both radio and records generate the
content that makes streaming
broadcasts on the Internet so com-
pelling,” remarked R&R Publisher/
CEO Erica Farber. “After all, Mark
and his partner, Todd Wagner, start-
ed Audionet in a spare bedroom as
a way to hear the play-by-play
broadcasts of their favorite college
team, Indiana University. As the ra-

dio and record industries prepare
for the next stage, it’s important to
hear from a visionary such as Mark
Cuban, who has already radically
changed the way the world con-
sumes the media.”

Before starting Audionet, Cuban
founded MicroSolutions and devel-
oped it into one of the leading
systems-integration firms in the
U.S. MicroSolutions was ranked in
the top 20 of the LAN 100 and was
included in Inc. magazine’s list of
the top 500 fastest-growing private-
ly held companies. Cuban sold Mi-
croSolutions to CompuServe in
1990 and later became President of
Radical Computing, a venture cap-
ital and investment company spe-
cializing in high-technology com-
panies. He will address R&R Con-
vention attendees Thursday after-
noon, June 10,

The R&R Convention is the in-
dustry’s largest gathering of radio
and record professionals from
around the world. It includes three
days of workshops; format-specific
panels; marketing, technology and
research sessions; not to mention
world-class entertainment each
evening.

For registration information, log
on to www.rronline.con/convention

or call (310) 788-1696.

Summit
Continued from Page 1

buy the music,” she added. “That’s
our biggest control as consumers.”

Rosen would not comment on
one potential control: an amend-
ment being offered this week by
Senate Judiciary Committee Chair-
man Orrin Hatch to his own juve-
nile crime bill that would, among
other things, push the music indus-
try to enforce music stores’ compli-
ance with the parental-warning
sticker system. The Hatch measure
— which was scheduled to be de-
bated on the Senate floor this week
— would also ask the Department
of Justice and Federal Trade Com-
mission to look into whether the
music industry markets violent mu-
sic to children.

Clinton made his stance on that
issue clear during Monday’s Rose
Garden briefing following the sum-
mit. “Whether it is a violent mov-
ie, a CD, a video game ... If they
are made, they at least should not
be marketed to children,” he said.
“They will not build it if you don’t
come.”

NAB President/CEO Eddie Fritts
kept a low profile during the ses-
sion, according to spokesman Den-
nis Wharton, who told R&R the
association will likely “build on
previous initiatives,” including PSA

. campaigns like “Talking With Your
Kids.”

Cause & Effect

A couple of government inquir-
ies promise to examine violent lyr-
ics under the microscope as a pos-
sible root of teen violence. Clinton
announced on Monday that the Sur-
geon General would prepare a re-
port on the subject that would en-
hance the 1972 report on television
and violence by looking at public
health data on a range of influenc-
es (including family, peers and the
media).

Sens. John McCain and Joe Lie-
berman had initially proposed that
this report focus solely on the me-
dia, so when it was broadened by
the White House, they unveiled on
Tuesday their own “National Youth
Violence Commission,” also an
amendment to the juvenile violence
bill. Lieberman spokesman Dan
Gerstein told R&R that while the
commission will also be looking at
causality, unlike the Surgeon Gen-
eral’s study, the commission’s re-
port — expected in a year, if it
passes — will incorporate a “mor-
al component” (including religion,
philosophy and social research).

Also on hand at Monday’s sum-
mit were FCC Chairman Bill Ken-
nard and Commissioner Gloria
Tristani, who announced the com-
mission’s “V-Chip Task Force,”
which will speed up the rollout of
the *“V-chip,” a device that enables
parents to block out objectionable
TV programming.

Shadow

Continued from Page 3

tields. Their experience and leader-
ship capabilities uniquely qualify
them to head up Shadow’s new re-
gional divisions.” The trio will re-

port to Marks and continue day-to-
day responsibilities for their respec-
tive markets. Maurer’s previous ti-
tle was Philadelphia President/GM;,
Butler was President/GM in Chica-
go, Minneapolis and Detroit; and
Curtin was President/GM for San
Diego. L.A.. SF and Sacramento.

" Donovan

Continued from Page 20

Donahoe. “He is an excellent man-
ager and strategist, and his achieve-
ments in the radio broadcasting in-
dustry are noteworthy. Our radio
stations will be well served by
Gary’s winning leadership style and
years of experience.”

Pacific Star owns KENI-AM,
KTZN-AM, KASH-FM, KBFX-
FM, KGOT-FM & KYMG-FM in
Anchorage; KIAK-AM & FM,
KAKQ-FM & KKED-FM in Fair-
banks; KAQQ-AM, KUDY-AM,
KCDA-FM, KISC-FM, KNFR-
FM, KNJY-FM & KKZX-FM in
Spokane; and KALE-AM, KTCR-
AM. KEGX-FM, KIOK-FM &
KNLT-FM in Tri-Cities, WA.

Donovan joined KENI as PD in
1976, then became GSM in 1979
and GM in 1981. He was President
of Comco Broadcasting when Cap-
star bought Comco’s Anchorage
stations in 1997.

Z100

Continued from Page 1

72100 on the mark well into the
next century.”

At the same time, Program-
ming ‘Asst. Sharon Dastur has
risen to Asst. PD. “My expanded
responsibilities as Sr. VP/Pro-
gramming will still include over-
seeing Z100’s programming,” Po-
leman remarked. “However, with
my increased travel schedule, my
focus will shift more to long-term
strategy and overall vision,
whereas Kid and Sharon will fo-
cus on day-to-day programming
functions.”

Kelly told R&R, “I am honored
that [Sr. VP/Regional Operations)
John Fullam and Tom Poleman
have the confidence in me to ap-
point me OM at Z100. I will do
whatever it takes to work with
Sharon and this incredible staff to
continue our current success and
build upon it in the future. It feels

Dille

Continued from Page 1

“We're pleased with the judge’s
conclusions, and I look forward to
doing good radio,” Dille told R&R.
He would not comment further on
his future as a broadcaster.

The ruling does not become ef-
fective until the end of June, giving
the parties who signed off on the
decision a chance to file exceptions
to it, while the commissioners are
afforded an opportunity to review
the case. One FCC official R&R
spoke with thinks these are unlike-
ly scenarios.

Chachkin’s ruling is the final
chapter in a complex license revoca-
tion proceeding that began last May.
Then, the bureau accused Dille of
setting up a front — which had Dav-
id Hicks as majority shareholder in
the station and Dille’s three adult
children dividing the remaining
shares — that would allegedly allow
him to buy WRBR without applying
for an FCC newspaper-radio cross-
ownership waiver. Through Truth
Publishing Co.. Dille also owns the
Elkhart Truth newspaper.

This was followed last fall by a
three-week FCC trial in which the
commission attempted to determine

so great to be at the legendary
Z100 and working for such a
great company. The synergy here
is incredible!”

Prior to joining Z100, Kelly
held PD posts at WBHT/Wilkes
Barre and WKCI (KC101)/New
Haven, CT, and was Asst. PD/MD
at WKSE/Buffalo. He’s been an
air talent at Z100 for nine out of
its 16 years on the air. Kelly has
also been programming two hours
a week on over 250 radio stations
around the world with BACK-
TRAX USA for the past several
years.

— Tony Novia
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Continued from Page 10

26.

Tribune Announces Quarterly Dividend

edia giant Tribune Co., which owns four radio stations including WGN-
AM/Chicago, last week declared a quarterly dividend of $.18 per share,
payable on June 10 to stockholders of record at the close of trading on May

In Nielsen Ratings

Real Networks, Broadcast.com High

eal Networks and Broadcast.com were No. 20 and No. 22, respective-

ly, the week of April 26-May 2 in the Nielsen//NetRatings, a partner-
ship of the TV and Internet audience measurement services. The service
lists the top 25 websites in terms of at-home use by persons ages 2+. Real
and Broadcast.com have 2.9 and 2.6 reaches, respectively, while future
Broadcast.com parent Yahoo! was the second most-visited site, with a reach
of 29.5. There are more than 95 million current 'Net users according to
Nielsen//NetRatings, which began releasing the ratings in March.

whether Dille and Hicks were
guilty of “misrepresentation and
lack of candor” in Hicks’ applica-
tion for WRBR. Chachkin ac-
knowledged that neither Hicks nor
Pathfinder “misrepresented facts or
lacked candor” — enabling them to
maintain their licenses. Had he
been found guilty, Dille could have
lost licenses for seven radio sta-
tions.

Niles had first suggested the alle-
gations in asking the FCC in 1997
to deny Pathfinder’s acquisition of
WNDU-AM & FM/South Bend,
IN. Dille lost out on this deal due to
the license revocation proceedings.

— Matt Spangler
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TOTAL e 7 B i -
AU r T;:IAL PLLAv;Sﬂ sHoNses :1{1&{:’ ‘15’{]{7{17‘
 SUGAR RAY Every Morning (Lava/Atlantic) 1648 1770 36/ B

SIXPENCE NONE THE RICHER Kiss Me (SquintColumbia) 1611 1701 377 { il cisaravhme |iest come Heos (e e sfing /e S0 0 vers imeRcant
« @ EVERLAST What It's Like (Tommy Boy) 1545 1531 317 _ ¢ Ge —— :
« GO0 GOO DOLLS Siide (Warner Bros.) 1517 1570 320 ara wanting of them. ved with braading a
© SHERYL CROW Anything But Down (A&M) 1311 1239 350 $2 rovtine, and rodio
s @ COLLECTIVE SOUL Run (Hollywood/Atlantic) 1238 1184 340
6 LENNY KRAVITZ Fly Away (Virgin) 1214 122 317
s s MATCHBOX 20 Back 2 Good (Lava/Atlantic) 1180 1290 300
© GARBAGE Special (Almo Sounds/interscope) 1123 1089 350
i+ D RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 1098 868 280
(D DAVE MATTHEWS BAND Crush (RCA) 1001 984 250
1012 JEWEL Down So Long (Atlantic) 994 1029 340
» () FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 987 958 3673
s B NATALIE MERCHANT Life Is Sweet (Elektra/EEG) 842 745 302
@ SARAH MCLACHLAN | Will Remember You (Arista) 714 433 311
v (O CMZEN KING Better Days (And The Bottom..) (Wamer Bros) 700 548 302
w1 EVEG Inside Out (RCA) 669 857 201
@ TAL BACHMAN She's So High (Columbia) 577 470 24
16 19 NEW RADICALS You Get What You Give (MCA) 572 629 180 s
@ FASTBALL Out Of My Head (Hollywood) 521 454 230

Forward-thinking executives lend their perspecives about
Pop/Alternative music and formatics each weex<.

This chart reflects airplay from May 3-9. Songs ranked by total plays.
Contributing station combine from the Custom Chart function on R&RONLINE. © 1999, R&R Inc.

New & Acltive

JUDE Rick James (Maverick/Reprise) BARENAKED LADIES Call And Answer (Reprise) KPEK/Albuguergue, NM (HAC) KMXB/Las Vega-:, NV (BAC: WVRV/SI. Louis, MO (HAC)
[ KAMX/Austin, TX (HAC) KYSR/Los Angeles, CA(HAC) KENZ/Salt Lake City, UT (AA)
o ) ) KLLY/Bakersfield, CA (HAC) WXPT/Minneapolis. MN (HAC) KQMB/Salt Lake CHy. UT (HAC)
ROBBIE WILLIAMS Millennium (Capitol) TOMMY HENRIKSEN | See The Sun (Capitol) WEMX/Boston, MA(HAC) K0S0/Modesto, SA(HAT) KFMB/San Diego. CA {HAC)
LR S LIl F UL L WLCE/Buftalo, NY (HAC) KCOU/Monterey Salinas. CA (HAC) KLLC/San Francisco, CA (HAC)
WALC/Charleston. SC (HAC) WPTEMNorfolk, ¥A(HAC) KRUZ/Santa Barbara, CA (HAC)
SHANIA TWAIN That Don' Impress Me Much (Mercury) | BLESSID UNION OF SOULS Hey Leanaro (She ) (PUsA2) WLNKCharlotie, N (HAC) KYIS/Oklahoma Sity. DX (HAC) KMHISanta Rasa, CA (HAC)
Total Piays: 432, Total Stztions 13, Adds: 0 tal Plays 275. Total Staboss 10 Adds 0 WIMXChicago, iL (HAC) WPLY/Philadelmnia, P (A1 ) WHPT/Tampa. FL (AA}
WXEG/Oayton. OH (AN WXXM/Philadelphia, PA (HAC WSSR/Tampa. FL (HAC
SMASH MOUTH All Star (Interscope) LIT My Own Worst Enemy (RCA) e D conmoens om0 P o Al
LIS T i el S0 Lotk R LA 5 WPLTDetroit. MI(HAC) KBBTPortland, IR (HAC) WNBX/West Palm Beach, FL (HAC)
MY FRIEND STEVE Charmed (Mammoth) VONDA SHEPARD W/EMILY SALIERS Baby, Don't.. (acket) m‘;fn::"“-;ﬂ':“;(’" - ﬁ;&';we‘":?" ) e
Totat Plays 401, Total Stetions 18, Adds: 0 Total Plays 209 Total Stations. 13 Adds. WKIUGrut::Ion; NC(HAC) mmsimm;; o kHAc) 40Total Stations
Songs ranked by total plays HAC-Hot AC Alt-Aiternative AA-Adull Alternative

OWKYS KOMC WXTU WBT WQLZ KEES WEDR Radio Alegria WNVZ WKIX WKXP KSMB Scot-FM WNEL WPRM Radio Venus WQOK WENN KOKU

; -

When you're ready to take it to the streets, the
w _ Thunder Truck™ is a great, customized remote
1 A vehicle. Built-in remote studio, custem graphics, LED
) <4 _ ' message signs .... create an impact when your station
' Ruc vehicle pulls up to a remote! Call for more Information,

/ because the vehicle can be !ﬁ
completely customized
PO BOX 2500 for you.
ELKHART, IN 46515 « USA

(219) 293-4700 BROADCAST
1-800-433-8460 DLRODUCTS

NXOX NNIM NODM SNUBA OIPey WAdM TINM W4H-303S GNSH dXHM XINM ZANM BlIB3IY O1Pey 3A3M S3IN ZT0OM L8/A NLXM SINOX SAHM
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CALLOUT AMERICA.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES MAY 14, 1999

Catout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 19-25.

ARTIST TITLE LABEL(S)

HE) rvaese sueet

GOO GOO DOLLS Slide (Warner Bros.)

JORDAN KNIGHT Give It To You (/nterscope)
JEWEL Down S0 Long (Atiantic)

GARBAGE Special (Almo Sounds/Interscope)
 SHERYL CROW Anything But Down (A&M)

WHITNEY HOUSTON Heartbreak Hotel (Arista)

BAZ LUHRMANN Everybody’s Free (To Wear Sunscreen) (Capitol) 3.31

CHR/POP

TOTAL AVERAGE

P < | WOMEN WOMEN  WOMEN MID-
S IS 12-17 18-24 25-34 ] EAST SOUTH WEST WEST

) 13.96° 3,98 3.97 .3
3.88 3.95 3.84 3.82

RAVIRARILITY EXTOATE (1-5/

3.87 3.94 3.95 4.03 919 279 410
B3.88 "

3.57 3.77

3.77 3.89 3.94 3.83 945 31.2|3.71 3.74 3.86 {3.75 3.99

aes 3.58° 3.70.
3.64 3.64
388 358
3.54

150 [ 3.74 315 2.84 [3.24 350 3.35 3.0
. 335 3.28
3.5 |3.06 3.22 3.34 3.65
3.39.}3.18

3.28 3.33 3.28 3.34 56.9 20.5(3.41 3.24 3.08 |3.28 3.24 3.41 3.22

G324 TR I 321631 179|344, 327 3

1431326 351327 360 3,24 3.37 34

CaLLout AMERICA®

Hot Scores

By ANTHONY ACAMPORA

icky Martin celebrates the release

this week of his selt-titled album,
by tying for the number one spot on
Callout America — R&R’s exclusive
survey of 400 women aged 12-34.
The first single, “Livin" La Vida Loca”
(C2/Columbia). posts a 3.87 total fa-
vorability score. “Livin™" is third with
teens, second 18-24 and seventh 25-
34.

Tied with Martin for the top spot
is “No Scrubs” by TLC (LaFace/
Arista). “Scrubs™ is first among teens
and women 18-24 — and the band’s
album Fan Mail remains a top seller
at retail.

Offspring follows the success of
“Pretty Fly (For A White Guy)” with
“Why Don’t You Get A Job?" (Co-
lumbia). The second single from their
top 10 album Americana debuts with
a solid 3.62 total favorability score.
“Job™ is working well with women
18-24. where it ranks eighth.

Two songs with strong initial
scores in the teen cell are “I Want It
That Way™ by Backstreet Boys {Jive)
and “Give It To You” by Jordan
Knight (Interscope). The tracks rank
eighth and tenth respectively in the
demo.

“Can I Get A...” by Jay-Z f/Amil
& JA is now in its 16th week as a “Hit
Potential” track. “Can” remains a huge
18-24 performer, ranking fourth in the
demo.

Two other “Hit Potential” tracks
score solid demo results. “Sweet
Lady” by Tyrese (RCA) ranks eighth

18-24. while “What's It Gonna Be™ by
Busta Rhymes f/Janet (Elektra/
EEG) comes in fourth 25-34,

As CHR/Pop stations sign on in
major markets. R&R continues to ad-
Just our survey to reflect the largest cit-
ies available. Therefore, with
WDRQ’s evolution to CHR/Pop. De-
troit replaces Charlotte in the survey.

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofal familiarify represents the percentage of
respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential represents
songs that have yet to chart in the top 25 on A&A's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a GHR/Pop musical montage in the following regions and markets:
EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atfanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Detroit,
Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc.

Next level radio solutions:
Harris Broadcast Systems

station to the next level

1-800-622-0022 www.harris.com/communications

From source to transmitter, Harris has taken steps to offer
complete radio solutions to its customers around the globe.
Whether you need one component in the air chain or a

completely integrated studio, Harris is ready to bring your radio

next fovel sofutions
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R&R HOTAC®
R&R CHR/Pop
Adult Top 40 Monitor 25*
Modern AC Monitor 28*
Top 40 Monitor 31*

FRHDECINA O part of Network

‘.-cﬁd by iutian raymo

CALLOUT!

KBBT/Portland #3 Overall
KAMX/Austin #7 Overall
KZZ0O/Sacramento #4 Overall
KLLC/San Francisco #5 Overall
KXEG/Dayton #2 Overall
G105/Raliegh #3 Overall
KQKQ/Omaha Top 10 Overall
WPTE/Norfolk

WAKS/Tampa

WMMX/Dayton
WXXM/Philadelphia

A
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ALL THE PAINGWONEY CAN BUY
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Top Phones!

WPLJ
KMXV
KXXM
WZPL
KRUF
WAOA
WNKI
WXXM
WZOK
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CONTEMPORARY HIT RADIO

Bowen’s Star Rises High Over Atlanta

[ Nice guys can finish first

Do you believe that good things happen to good people?
Do you believe that everything happens for a reason? If you
answered yes to both of those questions, then this story is for
you.

This is a tale
of a loyal. con-
scientious. hard-
working former
APD/MD who.
after 12 years
with a company,
didn't get the
shot to become
PD after his PD
was promoted to
GM. This is not
about hard feel-
ings: it’s about a guy who chose to
take the high road — and in the end.
his talent was discovered.

Humble Beginnings

The main character in this report
is Dan Bowen, who today is the
successful PD at WSTR (Star 94)/
Atlanta, which is poised to take
over the top spot in the Atlanta 12+
Arbitron ratings.

Bowen originally got into the ra-
dio business with the goal of get-
ting a job ip the recording indus-
try. He graduated from Ohio Uni-
versity in Athens, having spent the
last two years of his college career
working in commercial radio at
WATH-WXTQ/Athens, OH. He be-
gan his career as a board op and
eventually took on afternoons at
the full-service AM. Along the way
he also spent a summer as an in-
tern at WNCI/Columbus. After
graduation Bowen returned to Co-
lumbus and got a part-time job at
"NCIL. That evolved into a promo-

Dan Bowen

tions assistant position. and a few
years later Bowen became Promo-
tion Director. Over the course of 12
years at WNCI he added APD and
MD stripes to his duties.

In working three jobs at WNCI,
Bowen was slightly ahead of the
post-Telecom Act consolidation
curve that, since 1996. has required
many radio staffers to work mul-
tiple jobs. During the four or five
years at WNCI when he was serv-
ing as promotions director. APD
and MD. Bowen says he was
“thankful for the
help of some ter- m
rific assistants in
the promotion de-
partment who
helped keep ev-
erything under
control.” In 1995
longtime WNCI
PD Dave Robbins
was elevated to
GM, and Bowen
became the in-
terim PD. While
Bowen felt that
moving into the PD chair was a
natural next step, he didn’t want to
get his hopes up too high. As time
went on and a few other candidates
for the job appeared, he developed
more of a “wait and see” attitude.

Since so many of today’s APD/
MDs haven’t, for whatever reason,
gotten their shot when their PDs
have departed, I asked Bowen to
walk me through his experience. [

There was no
question in my mind
at that time that |
wanted to be and had
the confidence in
myself to be a
program director.

Jamiroquai

Radio

May 25th

muxic neiwork

ADD

“Canned Heat”

also wanted to know if he ever sat
down with Robbins to make his
case as to why he should get the
PD job. Bowen says, “Dave had set
up a dinner meeting between John
Dimick and me. We spent about six
hours together. and it was a natu-
ral. Since Dave had not attended
our dinner. 1 came back on Mon-
day and said. *“Well, Dave. I would
love to tell you that John is not the
guy. that he's awtul and that you
should hire me. However, he was
terrific and is definitely capable of
programming this radio station. If
you feel like you want to hire him
and make that move. 1 will assume
that it is for the best.” 1 could tell
that John and 1 would work to-
gether well.”

Bowen also
took the opportu-
nity to pitch him-
self and ask for
the job. He re-
members telling
Robbins, “*John
[Dimick] may be
capable and will
lead this radio
station well, but
I’'ve been here 12
years. I know the
ins and outs of
this place possibly better than any-
one else.” In fact, I'd been at the ra-
dio station longer than [Dave], who
had been there for eight years.”

Timing Is Everything

When all was said and done, and
with Bowen’s approval, Robbins
hired Dimick. “I think the best thing
for me was the way that it turned
out,” observes Bowen. “The stum-
bling block that kept me from get-
ting hired as PD at WNCI was one
that is not uncommon in any busi-
ness. When you've come up from the
inside, there is a perception or a con-
cern that maybe taking a person from
the inside and making them a man-
ager over people they had been peers
with is a tough thing to do. The ques-
tion rings in their heads, "Is this the
right move? Will it be successtul?”

I believe this was the driving is-
sue. and the best way for me to face
it was to step back and say. °1 under-
stand what is happening here. 1 can
see it. It is not a personal thing. It is
big business. and they are making
what they feel to be the right deci-
sion. 1t’s nothing personally against
me. They have their reasons.’ Being
a believer in the power of a positive
attitude. I think everything happens
for a reason. There is no such thing
as a coincidence, and, for whatever
reason. this was not to be. I told my-
self. "I will know why later.’ And to-
day we know the reason.”

As fate and luck would have it,
just 60 days after Bowen didn’t get
the PD chair at WNCI, Jefferson-
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CHR Wins 25-54!
I'n' the winter '99 Arbitron, Star 94 vaulted to the No. 1
position among persons 25-54, while continuing to grow

the younger demos. Here’s a look at its consistency and
ratings growth over a one-year period.

12+ 12-24 18-34 25-54
Wi'99 85(No.2) 163(No.2) 125(No.2) 8.3 (No.1)
Fa 98 8.4 136 11.9 9.0
Su'98 7.9 149 1.7 7.7
Sp'98 7.9 12.9 1.9 8.1
Wi 98 8.3 137 120 86

© 1999 Arbitron. May not be quoted or reproduced without prior written
permission from Arbitron.

Pilot came calling with the opportu-
nity to become a PD in Denver at
what ultimately turned out to be
CHR/Rhythmic KQKS.

As Bowen points out, things do
not always happen logically. “Every
time that you try to put something
into a logical box. it doesn’t neces-
sarily fit. All of those things that
happened at WNCT turned out to be
an incredible learning experience. 1
think if people have the patience,
things generally work out the way
they are supposed to.”

When he didn’t get his PD shot the
first time around. it didn’t dampen his
spirits or change his goal of becom-
ing a PD. “There was no question in
my mind at that time that I wanted
to be and had the confidence in my-
self to be a program director,” re-
marks Bowen. “I think in some cases
a lot of people are pushed by their
peers to be a program director or to
take the next step at whatever job they
have sooner than they are personally
ready. There were points in my career
when people said, ‘You should go
here. You should do this. You should
do that” Everyone has their own time-
table, their own comfort zone.

“It was only during the year pre-
ceding all of the changes at WNCI
that 1 felt, ‘I’'m ready, the time is
right” Having that confidence factor
behind me allowed me to go in and
say, ‘Yes, I want this job at "NCI. It
was an easy thing to do. I felt quali-
fied and ready. When Denver came
up. the same was true. The decision
to leave "NCI was tougher than say-
ing. ‘Yes. 1 want to be a program di-
rector.’ How do you easily part with
a company that you've worked with
for 12 years?"

Bringing Home The Bacon

It was just a few months later. in
March 1997, that Jefferson-Pilot
came calling again with an oppor-
tunity for Bowen to program flag-
ship WSTR/Atlanta. The new

Star 94 PD Dan Bowen spends
some quality time with Dick Clark.

KQKS had been on for less than 90
days when Jefferson-Pilot’s Radio
Division VP/Operations & Pro-
gramming Don Benson called
Bowen in Denver with the offer.
With his wife. Dawn. having just
joined him in Denver in January.
Bowen's response was. “"Let me
take Dawn to dinner in a public
place where she can’t scream ate
me. and I'll let you know
tomorrow.” Dawn’s answer was
yes. and the newlywed couple
packed their bags once again for
Atlanta. “I just couldn’t believe it,”
says Bowen. “Star 94 represented
the kind of radio station to me that
WNCI was. It was my forte.”

Since Bowen’s arrival at the sta-
tion, ratings and revenues have
shot through the roof. (See ratings
sidebar.) By moving in more of a
Rock-Pop/Alternative direction,
Star has also successfully reposi-
tioned Alternative WNNX (99X)
by stealing away many of its big-
gest songs, while crosstown WSB-
FM (B-98) has refocused on Clear
Channel competitor Soft AC
WPCH.

Bowen credits the entire Star
staff for being one of the best and
most cohesive in the business. Ad-
ditionally, he feels strongly that the
personality of the radio station has
a lot to do with winning. “It’s an
old cliché, but it really is true:
What is between the records is
what the radio station is all about.”
says Bowen. “Musically. I think we
are more fine-tuned than at any
point in the station’s history.” he
says. crediting Don Benson and
‘Star MD J.R. Ammons. “Even
with pop music on the upswing
over the past few years, we have
taken a certain approach with a lot
of discipline toward the music.

“Beyond that. and probably the
bigger slice of the pie. is that we
have given a face and personality to
the radio station. Everyone. both in-
side the station and on the air. is on
the same page. The station is easier
to get hold of. It i1s more tangible.
and the listeners can actually reach
out and touch it. The personality and the
high-profile promotions Alan Hennes
and our promotions department put to-
gether have hit home with the active
lifestyle of our listeners. They know all
about us. and they feel a certain passion
about Star 94. With all of these ele-
ments combined. I believe these are the
things that help separate us from the
competition.”

Continued on page 48
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LCHR/POP TOP 50

= A. BREAKERS-:
MAY 14, 1999
[ TOTALPLAYS ——————— TOTAL No Songs Qualified For
W oW W TN ARTIST TITLE LABEL(S) ™ LW W aw STATIONS/ADDS Breaker Status This Week
2 2 1 @ SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia) 8392 8339 8294 8190 153/0
w 4 ¢ @ RICKY MARTIN Livin’ La Vida Loca (C2/Columbia) 8242 7427 6494 5123 15211
s 3 2 @ TLCNoScrubs (LaFace/Arista) 8228 8072 7891 7572 147/0
113 s SUGAR RAY Every Morning (Lava/Atlantic) 7339 8040 8410 8607 1481
s ¢ o @ EVERLAST What It's Like (Tommy Boy) 6632 6442 6159 5885 1412
« s s (@ 98 DEGREES The Hardest Thing (Universal) 6603 6501 6200 5907  147/0 MOST ADDED.
s 1w 7 @ BACKSTREET BOYS | Want It That Way (Jive) . 6076 5507 5004 3907 150/0 ARTIST TITLE LABEL(S) ADDS
w9 s @ WHITNEY HOUSTON Heartbreak Hotel (Arista) 5483 5395 5179 4946 12770 | wiLL SMITH Wild Wild West (Columbia) 118
1w 13 10 €@  SHANIA TWAIN That Don't Impress Me Much (Mercury) 5301 4911 4407 3922 14473 CHRISTINA AGUILERA Genie In A Bottle (RCA) 59
& 7 o 1w LENNY KRAVITZ Fly Away (Virgin) 4771 5330 5648 5760 125/0 CHER Strong Enough (Warner Bros.) a7
7 s 1u 1 GOOGOO DOLLS Slide (Warner Bros.) 4599 4883 5390 5485 125/0 BOYZONE No Matter What (Ravenous/Mercury) 32
1 15 13 12 'NSYNCI Drive Myself Crazy (RCA) 3952 3986 3872 3794 131/0 WHITNEY HUUSTUN. Its Not Right But It's Okay (Arista) 20
s 1 1 13 CHER Believe (Wamer Bros.) 3643 4063 4735 5430 1157 | SKY Love Song (Arista) 18
SHERYL CROW Anything But Down (A&M) 3575 3619 3465 3325 1211 | LITMyOwnWorst Enemy (RCA) 14
o Anything TAL BACHMAN She's So High (Columbia) 1
18 1 17 15 GARBAGE Special (Almo Sounds/Interscope) 3513 3517 3315 3190 128/0 CITIZEN KING Better Days (And The Bottom..) (amer Bros,) 10
s 12 1 15 BRITNEY SPEARS ...Baby One More Time (Jive) 3330 3869 4671 5250 109/0 JENNIFER LOPEZ If You Had My Love (Work/ERG) 10
- — 2 (D BRITNEY SPEARS Sometimes (Jive) 3243 2305 743 138 144/3 | SHOOTER Life's A Bitch (C2/Columbia) 10
2 2 2 O JORDAN KNIGHT Give It To You (Interscope) 3241 3062 2873 2575 126/0
2 1 15 13 MONICA Angel Of Mine (Arista) 3212 3665 4101 4713 95/0
13 16 18 20  MATCHBOX 20 Back 2 Good (Lava/Atlantic) 3168 3447 3843 4412 95/0 :
% 25 2 €@ BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) 3033 2673 2383 1966 18/7 MOST INCREASED
v 2 2 @ ROBBIE WILLIAMS Millennium (Capitol) 2614 2291 1883 1350 1973 PLAYS omaL
19 19 19 25 JEWEL Down So Long (A#fantic) 2520 3138 3197 3106 98/0 AATIST TITE LABELES) .-
s 2 2 @  OFFSPRING Why Don’t You Get A Job? (Columbia) 2478 2310 2098 1712 131/4
1 s 2 @ FATBOY SLIM Praise You (Skint/Astralwerks/Caroline) 2370 2055 1753 1520 113/4 | WILL SMITH Wild Wild West (Columbia) +1420
— 3% 2 € BRANDY Almost Doesn't Count (Atlantic) 2328 2023 1523 819 1157 | BRITNEY SPEARS Sometimes (Jive) 4938
@ w @ FASTBALL Out Of My Head (Hollywood) 1922 1671 1460 1194  102/4 | RICKY MARTIN Livin' La Vida Loca (C2/Columbia)  +815
. e . JENNIFER LOPEZ If You Had My Love (Work/ERG) +688
w 2 2 2 VENGABOYS We Like To Party! (Groovilicious/Strictly Rhythm) 1815~ 1934 1856 1781 761 BACKSTREET BOYS | Want It That Way (Jive) 4569
© s s @ TYRESE Sweet Lady (RCA) 1863 1733 1537 1204 8500 | shpan MCLACHLAN | Wil Remember You (Arista) +523
1 2 s €@  JAY-Z H/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 1840 1731 1642 1564 85/2 SHANIA TWAIN That Don't Impress Me Much (Mercury) +390
2« s € CITIZEN KING Better Days (And The Bottom...) (Warner Bros.) 1687 1413 1208 951 106/10 | TAL BACHMAN She’s So High (Cofumbia) +386
s 3¢ 3¢ €@ € NOTE Wait Till | Get Home (TransContinental/Epic) 1679 1642 1541 1442 95/1 BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) +360
3 s s 3 MULBERRY LANE Harmless (Refuge/MCA) 1572 1703 1628 1559 881 ROBBIE WILLIAMS Millennium (Capitol) +323
s 4« 3 €D ORGY Blue Monday (Elementree/Reprise) 1565 1401 1186 1041 96/6
— — a4 €D JENNIFER LOPEZ If You Had My Love (Work/ERG) 1512 824 91 — 96110
% a8 3 3  MEJAAIBout The Money (C2/Columbia) 1462 1473 1415 1310 74/4
€@  WILL SMITH Wild Wild West (Columbia) 1449 29 - —  119/118 HOTTEST
22 s 35 33 SARAH MCLACHLAN Angel (Warner Sunset/Reprise) 1293 1484 1801 2022 510 RECURRENTS
€@  SARAH MCLACHLAN | Will Remember You (Arista) 100 577 82 — 809 wenst e UL ,
@  TAL BACHMAN She’s So High (Columbia) 1088 702 379 44 80/11
— a9 4 @ BUSTA RHYMES t/JANET What's It Gonna Be (Elektra/EEG) 997 911 802 684 65/4 BRANDY Have You.Ever? (At{antic)
_ _ w @ TEXAS In Our Lifetime (Universal) 934 837 533 — 792 WILL SMITH Miami ( CO’“""Z;”) e
®  BILLIE She Wants You (Innocent/Virgin) 921 644 48 336 575 | (oo Suld lﬂi‘;";ﬁf;,g; ’;’;nsefﬁ)ep ise)
— @ w4 SHAWN MULLINS Shimmer (SMG/Columbia) 888 962 943 847 510 | NEyTToo Close (Arista)
55 29 a0 45  B*WITCHED C'est La Vie (Epic) 843 1237 1826 2179 39/0 EDWIN MCCAIN I'll Be (Lava/Atiantic)
— — s (® EAGLE-EYE CHERRY Falling In Love Again (Work/ERG) 782 750 669 556 5211 NATALIE IMBRUGLIA Torn (RCA;
@ LIT My Own Worst Enemy (RCA) 772 554 356 134 66/14 | BARENAKED LADIES One Week (Reprise)
@  JANA Ooh Baby Baby (Curb) 4 669 578 436 53/1 MATCHBOX 20 Real World (Lava/Atiantic) ,
% @ @ « BACKSTREET BOYS All | Have To Give (Jive) 686 931 1163 1641  31/0 REROSMITH | Don't Want To Miss A Thing (Columbia)
@ BARENAKED LADIES Call And Answer (Repfise) 667 425 33 C 47/2 Breakers: Songs registering 2000 plays or more for the first time. Bullets

ded to songs gaining plays over the previous week. If two songs are
. . . . o tied in number of plays, the song being played on more stations Is placed
This chart reflects airplay from May 3-9. Songs ranked by total plays. Highlighted songs indicate Breaker. first. Most Increased Plays lists the songs with the greatest week-to-week

153 CHR/Pop reporters. 151 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1999, R&R Inc. e

funky green dogs Already added at:
KIS - Los Angeles
WWZZ - Washington DC

v TWESTITS

Power 96 - Miami
Y100 - Miami
WFLZ - Tampa

. b, oyt dbndnygen,

first single from the new album STAR.
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MYA My First Night With You (University/interscope)
Total Plays: 517, Total Stations: 38, Adds: 1

112 Anywhere (Bad Boy/Arista)
Total Plays: 488, Total Stations: 36, Adds: 3

NATALIE MERCHANT Life Is Sweet (Flektra/EEG)
Total Plays: 419, Total Stations: 39, Adds: 2

DIVINE One More Try (Pendulum/Red Ant)
Total Plays: 374, Total Stations: 36, Adds: 2

CHER Strong Enough (Wamer Bros.)
Total Plays: 358. Total Stations: 60, Adds: 47

CRANBERRIES Promises (/siand)
Total Plays: 345, Total Stations: 28, Adds: 1

SHOOTER Life’s A Bitch (C2/Columbia)
Total Plays: 313, Total Stations: 37, Adds: 10

SKY Love Song (Arista)
Total Plays: 299, Total Stations: 53, Adds: 18

MOFFATTS Urtil You Loved Me (Capitol)
Total Plays: 198, Total Stations: 25, Adds: 7

CHRISTINA AGUILERA Genie In A Bottle (RCA)
Total Plays: 164, Total Stations: 60, Adds: 59

WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
Total Plays: 128, Total Stations: 22, Adds: 20

K-CI & JOJO Tell Me It's Real (MCA)
Total Plays: 97, Total Stations: 9, Adds: 6

BOYZONE No Matter What (Ravenous/Mercury)
Total Plays: 62, Total Stations: 32, Adds: 32

Songs ranked by total plays

THE LEIGHS (LEE) TAKING CHARGE — Leigh of Squint/Columbia group Sixpence None
The Richer just finished all of her anxiety attacks after she found out that their hit single
‘Kiss Me” just became #1 on last week's R&R CHR/Pop chart. After giving many kisses are
(I-r): KRBE/Houston APD Jay Michaels, Leigh, PD John Peake and Columbia VP/Top 40
Promo Lee Leipsner.

ISN’T IT IRONIC... DON'T YOU THINK — Even though Maverick/Reprise artist Alanis

Morissette has sold millions and millions of records worldwide, she is still humble enough
to snap a photo with the fine folks at R&R before her recent concert in Los Angeles. Seen
here saying Thank U are (I-r) Maverick Head of Promotion Ted Volk, R&R Director/Charts &
Formats Kevin McCabe, Morissette, R&R Sales Exec. Missy Haffley and Maverick's Alter-

native ace Gaby Skolnek.

Bowen’s Star Rises High Over Atlanta

Continued from Page 46

Developing Managerial Skills

Bowen says competition drives him.
While he may be perceived as being
somewhat pasgive, he says that behind
that is a man with huge passion and spirit.
“Truth be known, I love a challenge,
when someone says it can’t be done. |
am driven by a fierce sense of competi-
tion and have a
fierce sense of loy- m
alty. Just like any
other station 1 have
worked for, I am all
about Star 94. I love
to work hard, and
when you do, good
things happen.”

He also feels that
working alongside
great managers like
Clarke  Brown,
Mark Kanov and
Benson has taught
him to be a better
manager. “Certainly
this is a business,
probably not unlike
any other. that is all
about teamwork,”
comments Bowen. “You concentrate on
the little things to get the big things done.
Winning inside the building and in the
hallways has helped us convey a winning
vibe on the streets and on the air and has
helped make us successful”

He also points out that it’'s impor-
tant to keep things in perspective. I
think for me. at this point. my mom’s
passing. which was a little over {our
years ago now. was as big an indicator
of perspective as I've ever had. It made
it clear that life is indeed too short, and
there are a lot of more important things
out there. As far as your job goes make
sure you enjoy what you do. Have fun.
Make your work fun. and it won't be
work.”

Tasting Victory

With Star just five-tenths of a point
away from the No. | 12+ ranking in At-
lanta, I asked Bowen if he could taste it
yet. Humbly, he told me that all this has
been a big victory for his team, and it
has certainly provided the most satis-

Even with pop music on
the upswing over the past
few years, we have taken

a certain approach with
a lot of discipline toward

the music. Beyond that,

and probably the bigger
slice of the pie, is that
we have given a face
and personality to the
radio station.

fying moments of his career to this
point. “I fully expect there to be more.
There is still more to do. It’s about win-
ning. It’s all about having a can-do at-
titude and doing your best.,” says
Bowen. “This staff has rewritten the
record book. Everyone here pours their
heart and soul into it, and as a result
Star 94 is the sta-
tion with momen-
tum in Atlanta. |
write ratings
memos talking
about all that we as
a team have ac-
complished. T fi-
nally had to end
the latest one with,
‘Sorry to ramble
on.As you can tell,
['m a little pas-
sionate about all of
this.””

So this story has
a very happy end-
ing, but I couldn’t
leave without ask-
m ing Bowen, “If

you had to do it all

over again, would
you do it the same way?" His answer,
not surprisingly, is yes. Today Bowen
and his mentor, Robbins, remain the
best of friends. So I asked Bowen, with
all of this success under his belt, if he
had ever asked Robbins if f1e would
have done it the same way again.
Bowen replies, “He's never said.”

In a final twist of irony and a glowing
example of just how small this business
1s. this story ends where it began. Bowen
is once again on the same team as John
Dimick. who got the PD job over him at
WNCI. When Nationwide sold WNCI.
Dimick resigned and is now a VP/Pro-
gramming for Jefferson-Pilot in San Di-
ego. further proving good things do in-
deed happen to good people.

-~

(Ed note: At press time, Cox had announced
the acquisition of WNGC-FM, licensed in
Athens, GA, for $78 million. The purchase
price includes an FCC construction permit
fo relocate and construct a new radio tower
that will give it a signal in Atlanta.)

e
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Longtime Star 94 morning drivers Steve McCoy & Vikki Locke
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Statinhs and their adds listed alphabetically by market

May 14, 1999 R&R ® 49

WFLY/Albany, NY
OM: Michael Morgan
PD: Rab Dawes
MD: Ellen Rockwelt
15 WILL SMITH"Wiid

(HER “Strong”™

BOYZONE "Matter'

KQID/Afexandria, LA
PD: Kahuna
APD/MD: Jay Stevens

ALL~ ONE

BCYZONE “Aatter

WAEB/Allentown, PA
PD: Brian Check
APD: Rob Acampora
MD: Jennifer Knight

TAL BACHMAN Higt

KQiZ/Amarillo, TX
PD: Justin Brown
APD/MD: Cisco Kidd
TAL BACHMAN “Hgh
CHRISTINAAGUILERA Btk
2 WILLSMITH"Wikd

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Bill Stewart

Yo Adds

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

No Adds

WAYV/Atlantic City, NJ
PD: Tommy Frank
APDMD: Paul Kelly
CITIZENKING “Better”
MVA“First”
CHRISTINAAGUILERA"Bottie”
LIT"Worst”
BOYZONE “Matter”
CORRS "Young”
BRITNEY SPEARS “Sometmmes™

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase
TAL BACHMAN “High
BLESSID LUNON... "Leona do”

KHFl/Austin, TX

PO: Leslie Basenberg

14 WILL SMITH-Wiid™
SHANIA TWAIN “Impress™
SKY“Love”
JENNIFER LOPEZ "Had"

WXYV/Baitimore, MD
VP/Prog.: Bill Pasha
OM: Kristi Mclntyre
APD: MD Throbb
MD: Albie Dee

BRANDY "Doesnt”

WLSS/Baton Rouge. LA
PD: Fiash Phillips
APD/MD: Todd Chase
8 FATBOY SUM "Praise”
4 OFFSPRING “Get"
WILL SMITH “Wild"

WLNF/Biloxi, MS
OM/PD: Dave Dallow
SKY “Love"

WMRV/Binghamtor, NY
OM/PD: Jacko

. APD: Steve Willett

11 WILL SMITH"Wild™
CHER“Strong”
CHRISTINAAGUILERA “Botte”

WQEN/Bimingham, AL

OM: John Jenkins

PD/MD: Scolt Bohannon
CHRISTINAAGUILERA “Bottie™

KZMG/Boise, ID
PD: Mike Kasper
MD: Kirk Frederick
5 WILL SMITH "Wid"
LIT“Worst"
CITIZEN KING “Better”

WXKS/Baston, MA

PD: John ey

APDMD: David Corey

15 WILL SMITH*Wild"

13 BOYZONE “Matter”
CHRISTINA AGUILERA "Batte™

WKSE/Buftalo, NY

OM: Sue O'Neil

PD: Dave Universa!

MD: Brian Wilde

5 LOVEINC “Superstar”

DAVE MATTHEWS BAND Trush”
WILL SMITH"Wild"
JENNIFER LOPEZ "Had"
WHITNEY HOUSTON “Rght”
CHER “Strong™

WRZE/Cape Cod, MA
PD: Mike 0’Donneli
MD: Kevin Matthews
WILL SMITH“Wiid
«-C18.J0J0 "Reai”
BLLIF"Warts”
S 400TER “Bitch
CER" Strang

WSSX/Charleston. SC
PD: Billy Surf
APD: Chase Murphy

WVSR/Charleston, WV
PD: Brett Sharp

WNKS/Charlotte, NC

PD: John Reynolds

MD: Jason McCormick

6B WILLSMITH Wil
“JRISTINAAGUILERA Batte
WAY-7F AMILANDJA et

WIK)J/Chattanooga, TN
PD: Scott Hamilton
HILL SMITH Wild
B.ESSIDUNION  Leonardo”
CTHENKING * Better

KLRS/Chico, CA

PD: Eric Brown

MD: Diamaond Dave Kirth

R CRISTINAAGUILERA "Bottle”
BOYZONE "Matter
WILL SMITH"Wid"
WHITNEY HOUSTON "Rght

WKFS/Cincinnati, OH

PD: Rod Phillips

43 WILL SMITH Wi
CHRAISTINAAGUILERA “Botte
K-C1 8 J0JO "Real”
CAER “Strong™

WKRQ/Cincinnati, OH
DM/PD: Mike Marino
MD: Jim Kelly

No Adds

KKMG/Colorado Springs, CO
PD: Bobby lrwin
APD: Valerie Hart
MD: Rob Ryan
0 WILLSMITHWikg"
SARAH MCLACHLAN Wi
ROBBIE WILLIAMS *Milernium”™
SHOOTER "Bch”

WNOK/Columbia, SC
PO: Johnathan Rush
APD: Gary David
MD: Scott Summers
31 CHER “Believe
24 SUGARRAY “Every
16 WHITNEY HOUSTON “Heartbreak”
BRANDY “Doesnt
VALLSMITH Wid'

WNCI/Columbus, OH

PD: Todd Shannon

APD/MOD: Neal Sharpe

18 WILLSMITH Wig"
CHRISTINA AGUILERA“Bottie"

KHKS/Datlas, TX

DM: John Cook

PD: Ed Lambert

APD/MD: Dave Morales

5 WiLL SMITHWid"
WHITNEY HOUSTON “Right”
CHRISTINAAGUILERA “Botte”
BUSTA RHYMES FLJANET “What's”

WGTZ/Dayton, OH
OM: Michael Luczak
No Adds

WDRQ/Detroit, MI
PD: Alex Tear
APD: Jay Towers
MD: Jimi Jamm

31 CHER“Stong”

% WILL SMITHWid"

WKMX/Dothan, AL
PD: John Erdlitz
MD: Phil Thomas
EAGLE £YE CHERRY “Faling™
WILL SMITH “Wid™

WNKI/Elmira, NY
POMD: Bob Quick
CHER “Strong"
NOFFATTS "Unti”
BOYZONE "Mater’
CHRISTINAAGUILERA “Botte”

WRTS/Erie, PA
PD: Beth Ann McBride
APD/MD: Kasper
BRITNEY SPEARS “Sometimes”
LiT"Worst”
CHRISTINAAGUILERA “Bottie”
WILL SMITH Wig"
REM "Beautitul”
TEXAS "Lifetime”
VWHITNEY HOUSTON “Right”

KDUK/Eugene, OR

PD: Paul Walker

MD: Valerie Steele
CHRISTINAAGUILERA “Bottie”
LIT “Worst”
WILLSMITH Wik

WSTG/Evansville, IN
OM/PD: Sky Phillips
MO: Jimmy Dcean

K048 J0J0 “Real

PMOFFATTS “Unitil

CHER "Strong’

WILL SMITH "Wk

KMCK/Fayetteville. AR
PD: Scott Johnson
MD: Mike Chase

WWCK/Flint. MI
PD: Scott Seipei
APD/MD: Nathan Reed

m

WJMX/Florence. SC
OM/PD: Keith Mitchelt

ZHRISTINAAGUILERA Bottie

WXKE/Ft. Myers, FL

PD: Chris Cue

MD: Randy Sherwyn
WILL SMITH Wi
CHRISTINAAGUILERA' Batte
ALL-4-ONE Right”

KISR/Ft. Smith, AR
PO/MD: Fred Baker
WILL SMITH "Wild™
CHER“Strong”
WHITNEY HOUSTON "Riaht”
CHRISTINA AGUILERA ‘Bottie
PAXTON “Fatherless™
KORN “Freak”

WMEE/Ft. Wayne, IN
DM: Dean McNeil
PD: Captain Chris Didier
APD: Ange Canessa
MD: Boomer

BOYZONE "Matter'

WYKS/Gainesville, FL
PD: Jeri Banta
WILL SMITH Wik
ALL4-ONE “Right”
CHRISTINAAGUILERA "Bottie”
CHER "Strong”
LT “Worst”
WHITNEY HOUSTON “Right”
BOYZONE “Matter”

WVTI/Grand Rapids, Mi
PD/MD: Jeft Andrews
APD: Eric D'Brian

14 WILL SMITH “Wild"

WIXX/Green Bay, WI
PD: Dan Stone
MD: David Bums
15 SMASHMOUTH- A"
3 WILLSMITH Wid"
LIT "Worst™

WRHT/Greenville, NC

PD: J.T. Bosch

APDMD: Gina Gray

10 WILLSMITH"Wid™

5 SHOOTERBich’

2 TALBACHMAN “Hgh'
BILLIE"Wants™

WFBC/Greenville, SC
OM: Jim Kirkland
PD: Nikki Nite
MD: Skip Church
8 WILL SMITH "Wid"
112" Anywhere”
LIT Worst"
CITIZENKING Better”
JOEY MCINTYRE “Came’

WNNKMarrisburg, PA

PD: John 0’Dea

MD: Deny Logan
CHER"Strong”
BARENAKED LADIES “Answer”
SARAH MCLACHLAN “Wil"
BOYZONE “Mater™

WKSSMHartford, CT

27 WILL SMITH “Wild"
TATYANA ALL “Everytime™

KQMQMonolulu, HI
Interim PD: Brock Whalley
MD: Justin Criz

CHER"Strong"

BOYVZONE "Mater”

TATYANA ALI“Everytime”

WILL SMITH “Wikg"

KRBE/MHouston, TX

PD: John Peake

APDMD: Jay Michaels

23 WILL SMITH “Wikd"

19 BRITNEY SPEARS “Sometimes™
CIT ZEN KING “Better”

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Gary Miller
SARAH MCLACHLAN "Wilr
WILL SMITH"Wikd™
SKY “Love”
BOYZONE "Matter

WZYPMHuntsville, AL
PD: Bill West
MD: Stu Gray
CHRISTINAAGUILERA ‘Botle’
SKY "Love
MEJA Money
BELL,BOOK & CANDLE Rescue

WZPL/indianapolis. IN
PD: Tom Gjerdrum
MD: Dave Decker

WYOY/Jackson. MS
PD/APD: Kevin Vaughan
MD: Brian Keliey

WAPE/Jacksonville. FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

WAEZ/Johnson City, TN
OM: Bill Hagy
POMD: Chris Mann

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards
8 WILLSMITH Wic™
LIT "Worst
CHRISTINA AGUILERA ' Borrle
CHER “Strong’

WKFR/Kalamazoo. Mi
PD: Dave Michael
APD: Woody Houston
15 WILL SMITH Wi
CHER “Strong™
CHRISTINA AGUILERA“Botle

KMXV/Kansas City, MO
PD: Jon Zeliner

MD: Dylan

46 WILLSMITH ‘Wiid"

18 ROBBIEWILLIAMS "Milenruum”
7 SARAHMCLACHLAN "Wil"

WWST/Knoxvilte, TN

PD: Rich Bailey

APO/MD: Brad Jefiries
CHRISTINAAGLILERA“Bottle”

KSMB/Lafayette, LA

PDMD: Bobby Novosad

2 WILLSMITH Wid"

2 CHER"Strong™

1 CHRISTINA AGUILERA "Bottle”
BLESSIOUNON. “gonardo”
BOYZONE "Mater’

WLAN/Lancaster. PA
PD/MD: Vince D'Ambrosio
APD: Dave Skinner

WILL SMITH Wi

ORGY “Blus’

JENNIFERLOPEZ' Hag

WHZZA ansing, Mi
MD: Jeft Welling
3 OFFSPRING Get
CITIZEN KING “Retter
BRANDY “Daesn’t”

WLKTALexington, KY
PD/MOD: Jill Meyer
14 WILL SMITH Wid"
BILLIE Wants™
CHER“Strong”
WHITNEY HOUSTON "Right”

KFRXAincoin, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Tyler

CHER “Strong™

SKY Love”

WILL SMITH"Wild”

KHTE/Little Rock, AR

PD: Corey Deitz

MD: Peter Gunn

10 WILL SMITH "Wid™
BOYZONE "Mattes”

MOFFATTS "Unti”
CHRISTINA AGUILERA “Bottie”

KQARALittle Rock, AR
OM/PD: Gary Robinson
APD/MD: Jason Addams
WAL SMITH Wid™

TAL BACHMAN “High"

ORGY “Blve”

JENNIFER LOPEZ"Had”

ROBBIE WILLIAMS “Miennium™

WBLI/ALong Island, NY

PD: J.J. Rice

MO: Al Levine

2 WILLSMITH Wil
JOEYMCINTYRE "Came”

KilS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Michael Steeie
33 WILL SMITH "Wild"
JENNFER LOPEZ “Had”
CHRISTINAAGUILERA“Bomie”
TATYANA AL “Everytime™

WDJX/Louisville, KY

PD: Barry Fox

| *0 WILL SWITH Wi~
CHRISTINA AGUILFRA “Battie”

| WHITNEY HOUSTON Right™

1 MOFFATTS  Until”

‘ TAL BACHMAN " hgh

| KZIlLubbock, TX
PO/MD: Jay Shannon

3

WMGB/Macon. GA
Group PD: James Gregory
APD: Laura Worth

MD: Heidi Winters

| WZEE/Madison, WI
PD: Rich Davis
MD: Tommy Bodean

|

|

|

| WJYY/Manchester, NH

| PD/MD: Harry Koziowski

APD: Steve Ouellette

' 2 WILLSMITH" Wid
1 CHER ‘Strong

| SKY Love

1

1

KM cAle-Bovesilie, TX
OM/PD: Billy Santiago

MD: Sanny Rig

B WILL SMITHWid™

4 CHER"Strong

3 CHRISTINA AGUILERA "Botte”

WAOA/Melbourne, FL

OM/PD: Mike Lowe

MD: Larty McKay

16 WILL SMITH Wid"

15 BOYZONE “Matter’

10 MOFFATTS "Unti™
CHRISTINAAGUILERA “Bottie”
CHER “Strong”

WKSL/Memphis, TN
OM/PD: Chris Taylor
APD: Robin Cole
17 JOEYMCINTYRE “Came”
B WILL SMITH Wig"
SKY “Love”

WHYIMiami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Poyner
57 WILL SMITH"Wilg"
20 EVERLAST "Like"
14 BOYZONEMaties

WXSS/Milwaukee, Wi
PD: Brian Kelly
APD: JoJo Martinez
WILL SMITH W™
SHOOTER “Rach”
12 Anywhere

KDWB/Minneapolis. MN

PD: Rob Morris

APD/MD: Derek Moran

32 WILL SMITH Wik
BLESSIDUNION “Leonard”

WABBMobile, AL

OM: Jay Hastings

PD: Darrin Stone

APD: Chris Ott

MD: Ryan Foster
WILL SMITH“Wikd"
SHOOTER "Bitch”

N
PD: Neil Sullivan
APD/MD: Alan Fox
11 WILL SMITH Wi
LIT Worst”

WVAQ/Morgantown, WV
PO/MD: Lacy Neft
WILL SMITH “Wild"
CHRIS PEREZ BAND “Resurrect”
CHRISTINA AGUILERA “Bottie™
NATALIE MERCHANT “Sweat”

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jackson
APD/MD: Booger

NEW RADICALS “Someday”

BOYZONE “Matter™

CHRISTINA AGUILERA"Botte”

WQ0Z0/MNashville, TN
VP Prog: Brian Krysz
PD: Mike Gibson

CHER “Strong”

WILL SMITH"Wild"

BOYZONE ‘Mate”

WRVW/Nashville, TN
OM: Charlie Quinn
PD: Jimmy Steele
APD: Tom Peace

No Adds

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Palana
VALL SMITH Wikt
VHITNEY HOUSTON "Right
CHRISTINAAGLILERA Bottie
S0YZONE Matter
k-

WHKCI/New Haven, CT
PD: Kelly Nash

£

WQGN/New London. CT
OM: Franco
PD: Jim Reitz
MD: Lori Robbins
[

A
W
v

KUMX/New Orleans, LA
OM: Dave Stewart

ALESSIDUNION - Leana

BRANDY Doesnt

rdo

WEZB/New Orleans, LA
PD: Rob Wagman
MD: J.Love
3112 ‘Anywhere”
1 CNOTE "Wat
WALL SMITH Wik

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

3 WHITNEY HOUSTON “Right”
19 WILL SMITH Wid"

12 SMASHMOUTH"AK"

WROX/Nortolk, VA

PD: Bill Thorman
GHRISTINAAGUILERA “Botte”
K-CI&JOJ0 Real’
TATYANAALI “Everytme
WHITNEY HOUSTON “Right”

WKPK/NW Michigan

PD: Rob Weaver

APD: Craig Russell

MD: Brent Carey

% WILL SMITH" Wud"
JENNIFER LOPEZ "Had"
TAL BACHMAN “High”
CHER “Strong™

KCH)X/Odessa-Midtand, TX
POMO: Brent Henslee
% WILLSMITH Wid"
WHITNEY HOUSTON Right
SKY “Love”
CHRISTINAAGUILERA “Rote’

KJYD/Oklahoma City, OK
PD: Mike McCoy
MD: Jimmy Barreda

WILL SMITH Wi

SRANDY “Doesnt”

CITIZENKING “Beter”

KQKQ/Omaha. NE

PD: Wayne Coy

APD/MD: J.J. Margan
WILL SMITH “Wild™
CHRISPEREZ BAND “Resurract”

WXXL/Orlando, FL
OM: Adam Cook
APDMD: Pete DeGraaft
3 WILL SMITH "Wiid*
SARAHMCLACHLAN "Wilr

WI0Q/Philadelphia, PA
OM: Glenn Kalina
PD: Brian Bridgman
MD: Marian Newsome
2 WILL SMITHWid®
3 SHANUATWAIN “Impress™
BUISTARHYMES F/JANET "What's™

KPTY/Phoenix, AZ
PD: Byron Kennedy
MD: “Dead Air” Dave
B HORNFreak"
DANGERMAN “Make™

KZzP/Phoenix, AZ
OM: Dan Persigehl
PO/MD: Dave Cooper

43 WILL SMITH “Wid™

3 CHER "Strong”

2 GHRISTINAAGUILERA Bott”
27 BILLIE “Wants™

WBZZ/Pittsburgh, PA
OM: Keith Clark
PD: David Edgar
MD: Jonny Hartwell
2 WILL SMITH “Wik™
SMASH MOUTH "Al

WJBQ/Portland, ME
PD: Tim Moore
APD/MD: Keith Scott
CHER"Strong™
WILL SMITH Wik
CHRISTINAAGUILERA "Bottie”

KKRZ/Poriland, OR
PD: Tommy Austin
APD: Dr. Doug
MD: Johnny Quest

48 WILL SMITH Wi

5 MEJA Money”

5 JENMIFERLOPEZ Had

CHRISTINAAGLILERA ‘Botte

WERZ/Portsmouth, NH
OM/PD: Jack O'Brien
APD/MD: Jay Michaels

) .

WSPK/Poughkeepsie. NY

VP/Prog.: Brian Krysz
PD: Scofty Mac
APD/MD: Donnie Michaels

ENNIFER LOPEZ Had

AL BACHMAN High

WPRO/Providence, RI
PD: Tony Bristol
MD: Dave Morris
18 BOYZONE"Matier
S JOEYMOINTYRE Came
3 CHER"Streng
SKY “Love

WHTS/Quad Cities, 1A-IL
DM/PD: Tony Waitekus
1 WILL SMITH"Wild™
1 LT Worst”
CHER"Strong”

WRFY/Reading, PA
PD/MD: Al Burke
RICKY MARTIN “Lran ™
SHANEA TWAIN “Impress”

WRVQ/Richmond, VA
PD: Lisa McKay
Co-MD: Travis Dylan
Co-MD: Paulie Madison

6 WILL SMITH Wik

WJJS/Roanoke, VA

PD: David Lee Michaels

APD/MD: Melissa Morgan

16 KLl &J0J0" Real"

11 WHITNEY HOUSTON Right”
WILL SMITH"Wild"

WXLK/Roanoke, VA
PD: Jon Reilly

6 VENGABOYS"Pary”

5 WILLSMITH ‘Wiki”

WPXY/Rochester, NY
OM/PO: Ciarke Ingram
APD/MD: Mike Danger
50 WILL SMITH Wikl
SARAHMCLACHLAN Wi
CHER “Strong
MOFFATTS “Unti
J0EY MCINTYRE “Came

WZOK/Rockford, IL
APD/MD: David Jay

3 CHRISTINA AGUILERA“Bottie”
WILL SMITH "Wikd"
NATALIE MERCHANT “Sweet”
CHER "Strong”™
JANABaby"
SARAH MCLACHLAN “Will"

KDND/Sacramento, CA
Station Mgr.: Steve Weed
MD: Christopher K.

27 WILL SMITH " Wd™

CHRISTINA AGUILERA“Batte”
JOEY MCINTYRE “Came”

CHER "Strang”

FATBOY SLIM“Praise”

o w

WTCF/Saginaw, MI

PD: Mark McGill

APD: Juli Jay

17 WALL SMITH W™
BOVZONE “Matter™

KSLZ/St. Louis, MO
PO: Jeff Kapugi
MD: Kandy Kiutch
41 CHRISTINA AGUILERA “Boltle”
35 WILL SMITHWild"
WHITHEY HOUSTON “Right”
CHER "Strong”
SKY "Love”
TATYANAALL “Everytime”

KZHT/Salt Lake City, UT

PD: Marc Summers

APD/MD: Jeft McCartney

2 WILL SMITH Wi
CHRISTINAAGUILERA Bolte”

IXXM/San Antonio, TX
PD: Krash Kelly
MO: Duncan James

TAL BACHMAN “High™

WILL SMITH “Wild™

KHTS/San Diego, CA
PD: Diana Laird

MD: Hitman Hayes

31 WAL SMITH W™

2 BOYZONE "Matter”

1 CHER"Strong”

1 CHRISTINAAGUILERA "Bottie”

KSLY/San Luis Obispo, CA
DM: Dave Christopher
PD/MO: Adam Burnes
PEARL JAM *Kiss
FASTBALL Out”

KZQZ/San Francisco. CA
PD: Mark Adams

MD: Lara Scott

% H W

TIZENKING Batter

KBKS/Seattle. WA
PD: Mike Preston
hony

KRUF/Shreveport, LA
OM/PD: Jeft Miles
MD: Catfish Kelly

5 HER Streng

6 CHRISTINAAGUILERA 8¢

WNDV/South Bend, IN
PD/MD: Casey Daniels
APD: Brian Bell
CHER Strong
JENMIFERLOPEZ Had
OFFSPRING et

KZZU/Spokane, WA

PD: Ken Hopkins

MD: Paul Gray

43 WILL SMITH "Wild

4 FATBOY SUM "Prasse
CHRISTINAAGUILERA“Bottie”
SARAH MCLACHLAN Wi

WDBR/Springfield, IL
PD: Rik Blade
MD: Michael T.

WILL SMITH " Wikt™

KHTO/Springtield, MO
OM: Dave Alexander
PD: Ray Michaels

ORGY "Blue”

BRANDY "Doesn™’

TAL BACHMAN "High”

SKY “Love

WNTQ/Syracuse, NY
PD: Tom Mitchell
MO: Jimmy Disen
CHER “Strong”™
WHITNEY HOUSTON “Right”
BOYZONE "Matter”
CHRISTINA AGUILERA “Botile”

WWHT/Syracuse, NY
8 WILLSMITHWil"

WFLZ/Tampa, FL
OM: B.J. Harris
PD: Domino
37 WILLSMITH " Wid'
7 CHRISTINAAGUILERA ‘Botte
LIT"Waorst”
FUNKY GREEN DOGS ‘Body™

WMGI/Terre Haute, IN
PD: Rich 0'Brien
MD: Steve Smith
CHER “Strong™
WiLL SMITH Wikd"
CHRISTINA AGUSLERA “Botte”
LT Warst”

WVKS/Toledo, OH
Interim PD/MD: Bill Michaels
18 WILL SMITH-Wi™

WPST/Trenton, NJ

PD: Dave McKay

APD/MD: Chris Puomo

10 CHER “Stong”

& WILL SMITH Wid"
SHOOTER “Bitii™
CITIZENKING “Better”

KRQO/Tucson, AZ
OM/PD: Tim Richards
MD: Randy “R Dub!” Wiliiams
13 WILL SMITH “Wid"
11 OFFSPRING "Get
7 MULBERRY LANE “Harmless
CHER “Strong™

KHTT/Tulsa, OK

OM: Sean Phillips

PD: Carly Rush
JENNIFER LOPEZ "Had"
FATBOY SLIM “Prasse”
WILL SMITH "Wild™

WWKZ/Tupelo, MS
POMOD: Rick Stevens
a{L-4-ONE “Right”
WILL SMITH"Wild'
WHITNEY HOUSTON “Right
BOYZONE “Mattar”
BILLIE ‘Wants'
CHRIS PEREZ BAND ‘Resurrect

KISX/Tyler. TX
PDOMD: Larry Kent

AL BACHMAN High

WSKS/Utica, NY
PO: Stew Schantz
APDMOD: Gina Jones

KWTX/Waco, TX
PO/MD: John Oakes

GHRISTINAAGUILERA Battl

WWZZ/Washington, DC
PD: Dale 0'Brian
APDOMD: Ron Ross
*5 WILL SMITH"Wid

CHRISTINA AGUILERA Bottie

WIFC/Wausau, Wi

PD: Danny Wright

MD: Jeff Murray

2 WILLSMITH Wig

18 SMASHMOUTH “Al"
FASTBALL ' Qut”

WLD|West Palm Beach, FL
DM: Dave Denver
PD: Jordan Waish
APD: Dave Vayda
19 WILL SMITH “Wid
CHER "Strong”
BOYZONE “Matter”
SHOOTER “Bich”
BLESSIDUNION . "Leanarde”

KKRD/Wichita, KS

PD: Jack Diiver

MD: Craig Hubbard
WILL SMITH Wid"
CHRISTINA AGUILERA “Botte
SKY "Lave

WBHT/Wilkes Barre, PA
PD: Mark McKay
MD: Mark McCarthy

WILL SMITH"Wild"

$HER “Strong”

LIT“Worst

BOYZONE ' Matter

TEXAS "Lietime”

%-Cl & JOJO “Real”

WKRZ/Wilkes Barre, PA
PD: Tony Banks
APDMOD: Jerry Padden
BOYZONE "Matter”
WILL SMITH “Wiig™

WSTW/Wilmington, DE
PD: John Wilson
APD/MD: Mike Rossi
2 WILLSMITH Wid™
BARENAKEC LADIES “Answer”
ORGY“Blue”

KFFM/Yakima, WA
PD: Rik Mikels
APD: Kramer
MD: Eddie Lane

WILL SMITH W™

WYCR/York, PA

OM: Rick McCauslin

PD: Davy Crockett

MD: Sally V. .
WILL SMITH Wi
CHRISTINAAGUILERA “Botte”
FASTBALL “Out"
JAY-Z FIAMIL AND JA “Get”

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Justine Thomas
15 WILLSMITH"Wid™
5 CHRISTINAAGUILERA Bottl”
CHER “Strong™

153 Total Reporters

153 Current Reporters

151 Current Playlists

Did Not Report, Playlist Frozen (2):

KQXY/Beaumont, TX
WDCG/Raleigh, NC

WwWWwWWwW.americanradiohistorv.com



www.americanradiohistory.com

50 ¢ R&R May 14, 1999

CHR/POP PLAYLISTS

MRRKET %1 MARKET 44 MIARKET ¥5
¢ @1, ’ WHTZ/New York KIIS/Los Angeles KZQZ/San Francisco wmo/F;/hiladelphia WDRQ WBDCRD/D“'“"
Chanceitor Clear Channel Bonneville Chancellor A
(212) 239-2300 102.7 (818) 845-1027 (415) 957-0957 (610) 667-8100 mIFM (248) 354-9300
Pojeman/Bryant Kietey/Steele Adams/Scott Bridgman/Newsome Tear/Towers
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
W 2W W TW W 2W W TW W 2W W TW W 2W W Tw W o2W LW TW
75 77 73 74 TLCMNo Scrubs 55 68 68 70 TLCNo Scrubs 50 53 55 63 SIXPENCE../Kiss Me 37 37 49 74 RICKY MARTINLivin' La Vida Loca 20 24 52 77 RICKY MARTINivin' La Vida Loca
70 74 71 74 SIXPENCE.. /Kiss Me 67 67 70 70 RICKY MARTINLvin' La Vida Loca 47 52 59 63 BACKSTREET BOYS/ Want It That Way 40 38 47 73 SIXPENCE../Kiss Me 76 74 78 75 TLCMNo Scrubs
72 72 70 171 SUGAR RAY/Every Moming 36 37 49 69 98 DEGREES/The Hardest Thing 57 64 63 62 TLCNo Scrubs 74 74 72 72 TLGNo Scrubs 47 52 77 72 BRITNEY SPEARS/..Baby One More...
38 50 71 70 WHITNEY HOUSTON/Heartbreak Hotel 55 66 67 67 SIXPENCE../Kiss Me 48 66 66 61 RICKY MARTINLivin' La Vida Loca 47 77 71 71 SHAGGY FUANETALuv Me. Luv Me 76 71 76 71 R KELLY K MURRAY/Home Alone
57 74 76 58 RICKY MARTINAN' La Vida Loca 30 35 38 60 BACKSTREET BOYS/ Want i That Way 53 57 52 54 98 DEGREES/The Hardest Thing 70 65 38 52 MONIFAH/Touch It 65 40 75 T1 SIXPENCE./Kiss Me
28 37 54 54 98 DEGREES/The Hardest Thing 24 20 23 56 SHANIA TWAINThat Don't.. 22 52 53 54 GINUWINEMWhats So Oifferent 44 44 41 A5 JAY-Z F/AMIL AND JACan | Get A 10 42 44 53 D-CRU/Show Me
38 33 34 53 BACKSTREET BOYS/I Want It That Way 50 56 68 42 SUGAR RAY/Every Moming 30 36 36 53 JORDAN KNIGHT/Give it To You 75 69 40 38 SUGAR RAY/Every Moming 51 51 52 52 ROCKELLMn A Dream
33 52 50 50 JAY-Z F/AMIL AND JA/Can | Get A. - - - 39 WILL SMITHMWild Wild West 46 43 38 53 OFFSPRINGWhy Don't You Get 33 33 32 38 BACKSTREET BOYS/All | Have To Give 48 52 41 49 BACKSTREET BOYS/I Want it That Way
46 44 41 43 G0O GOO DOLLS/Side 31 30 34 37 FATBOY SLIMPrasse You 43 47 47 A6 TYRESE/Sweet Lady 31 31 32 38 98 DEGREES/The Hardest Thing 28 44 39 48 WHITNEY HOUSTON/Heartbreak Hotel
25 26 29 42 CHER/Beleve 38 55 69 37 LENNY KRAVITZFly Away - 22 33 45 JENNIFER LOPEZA You Had My Love 42 45 65 37 MONICA/Angel Of Mine 36 10 76 47 MONICA/Ange! Of Mine
49 50 44 41 DEBORAH COX/Nobody's Supposed. 35 34 37 36 GARBAGE/Special 45 35 31 45 ROCKELLWhen I'm Gone 62 36 37 37 LAURYN HILL/Doo Wop (That Thing) 34 51 36 43 98 DEGREES/The Hardest Thing
36 33 33 35 EVERLAST/What Its Like 25 34 36 35 VENGABOYSMe Like To Party! 46 46 56 42 SHANIA TWAIN/That Don't. 36 29 39 37 VENGABOYSWe Like To Party! 42 47 44 42 MONIFAH/Touch It
34 34 46 31 LENNY KRAVITZFly Away 68 47 38 34 CHER/Believe 56 50 44 40 WHTNEY HOUSTONHeartbreak Hote! 32 36 59 37 WHITNEY HOUSTONHeartbreak Hotet 48 50 39 41 ‘N SYNC/ Drve Myseff Crazy
25 26 31 31 SHANIA TWAIN/That Don't... 35 37 35 34 MADONNANothing Really... 48 35 34 40 EVERLAST/What lt's Like 41 39 38 37 CHER/Believe 36 42 35 38 GOO GOO DOLLS/Side
41 41 30 31 SARAH MCLACHLAN/Angel 18 12 26 33 BLONDIEMana 50 44 46 39 LENNY KRAVITZFly Away 37 38 38 37 GOO GOO DOLLS/Shde 40 41 43 34 BILLIE/She Wants You
- - - 30 WHITNEY HOUSTONAtS Not Right... 17 27 26 31 DEBORAH COXMNobody's Supposed. 48 43 8 39 N SYNG/ Drive Myself Crazy 36 35 43 30 DIVINE/Lately - - - 31 CHER/Strong Enough
2 20 26 23 FATBOY SLIM/Praise You 21 27 26 28 BLESSID UNION. /Hey Leonardo., - - - 36 WILL SMITHAWiId Wikd West - - - 29 WILL SMITHWIK! Wild West - 10 23 30 JORDAN KNIGHT/Gwe ft To You
15 23 20 22 MULBERRY LANE/Harmiess 27 30 29 24 ‘N SYNG/ Drve Myseff Crazy - 25 19 34 TLCAnpretty 32 35 30 29 BACKSTREET 8OYSA Want It That Way - - 27 29 BRANDY/Aimost Doesnt Count
- 2 20 22 GARBAGE/Special 68 - 23 22 BRANDYMave You Ever? 26 32 48 34 ROBBIE WILLIAMS/Miflennium - 22 24 27 BRANDYMave You Ever? - - - 26 WILL SMITHMWild Wid West
- 10 26 21 BRITNEY SPEARS/Sometimes 34 33 35 21 MATCHBOX 20/Back 2 Good - - 5 34 BRANDY/Aimost Doesn't Count - 525 26 TYRESE/Swest Lady 33 24 25 25 STARS ON 54/t You Could Read.
- 2 14 20 JENNIFER LOPEZNf You Had My Love 36 26 20 20 GOO GOO DOLLS/Slide 47 53 47 32 JOEY MCINTYRE/Stay The Same 14 15 17 20 JORDAN KNIGHT/Give It To You 78 72 38 25 WILL SMITHMami
18 20 22 19 BRANDY/Aimost Doesn't Count 23 26 27 20 ROBBIE WILLIAMS/Millennium - - 5 32 K-C!&JOJO/Tel Me Its Real 13 15 14 20 2PAC/Changes 32 54 47 24 VENGABOYSWe Like To Party!
- - - 19 WILL SMITHMWiId Wild West 17 19 22 20 EY(/This Thing Called.. 30 32 27 31 BILLIE/She Wanis You - - - 17 CHER/Strong Enough - 33 21 20 BRITNEY SPEARS/Sometimes
23 20 22 18 JOEY MCINTYRE/Stay The Same 11 16 19 19 MEJAVAI Bout The Maney - - 16 31 CHRISTINA AGUILERA/Genie In A Bottle -8 22 17 BRANDY/AImost Doesn't Count 10 10 14 13 SHANIA TWAIN/That Don't
5 19 16 17 JORDAN KNIGHT/Gwe ft To You 10 18 19 17 TYRESE/Sweet Lady 18 28 29 31 JEWELDown So Long - 11 16 16 BRITNEY SPEARS/Sometimes - - - 13 CNOTEMat Til { Get Home
26 20 15 15 BRITNEY SPEARS/. Baby One More - - - 16 BILLIE/She Wants You 10 25 26 30 MYAMy First Night. 11 5 8 14 ‘N SYNGA Drve Myself Crazy - - 10 11 BUSTA RHYMES F/JANETWhats It Gonna Be
1 17 12 15 OFFSPRING/Why Don't You Get. - 10 15 16 BUSTA RHYMES F/AJANETAWhat's it Gonna Be 30 34 31 27 JAY-Z F/AMIL AND JACan | Get A.. - - 21 14 JENNIFER LOPEZAf You Had My Love 8 14 14 11 TYRESE/Sweet Lady
13 17 13 14 "N SYNG/ Dove Myself Crazy - - - 15 FUNKY GREEN DOGS/Body 37 46 43 25 BLACKSTREET FAJANET/Gutfriend/Boyfriend 9 12 11 7 CNOTEMait Tl | Get Home 44 69 33 10 SUGAR RAY/Every Moming
73 70 35 13 MONICA/Angel Of Mine 11 18 16 15 ORGY/Blue Monday - - 5 19 BRITNEY SPEARS/Sometimes - - - 3 SHANJA TWAM/That Don't . - - 10 10 JENNIFER LOPEZAf You Had My Love
- - - 12 SMASH MOUTH/AIl Star 16 11 10 14 JAY-Z F/AMIL AND JASCan | Get A .. 20 21 20 19 CHER/Strong Enough - - - - BUSTARHYMES FAJANETWhats it Gonna Be
2 11 11 11 BUSTA RHYMES F/JANETMWhat's It Gonna Be - 13 12 13 OFFSPRINGWHhy Don't You Get... 47 32 15 17 BRITNEY SPEARS/. Baby One More..
17 23 15 7 JEWELDown So Long - - 7 12 CHER/Strong Enough 9 13 16 17 WHITNEY HOUSTON/Its Not Right..
- - 1 7 SARAH MCLACHLANA Will Remember You - - 5 12 BRITNEY SPEARS/Sometimes 32 39 15 16 TAMPERER FMAYA/It You Buy This
o 5 11 JORDAN KNIGHT/Gwve It To You 10 10 11 14 BUSTA RHYMES FUANETAWhat's t Gonna Be
- - 5 11 BRANDY/AImost Doesnt Count 13 9 15 14 GARBAGE/Specit
12 11 5 5  CNOTEMait Till | Get Home 47 26 44 14 SUGAR RAY/Every Moming
- - - 5 CITIZEN KING/Better Days.. - - - 13 702MWhere My Girs At?
S - JENNIFER LOPEZAf You Had My Love 9 9 15 10 ORGY/Biue Monday
& o - CHRISTINA AGUILERA/Gente In A Bottle 57 52 21 10 MONICA/Angel Of Mine
- - = - TATYANA ALlEverytime - - - 9 CITIZEN KING/Better Days..
MARKET 47 s MARKET #8 MARKET A3 MARKET #10 MARKET #11
1061 IKISSFM KHKS/Dallas WXKS/Boston WWZZ/Washington KRBE/Houston WHYI/Miami
i Chancelior f Chancellor Bonneville Susquehanna Clear Channel
(214) 891-3400 108 (42 (781) 396-1430 (703) 522-1041 (713) 266-1000 (954) 463-9299
Cook/Lambert/Morales Ivey/David 0'Brian/Ross Peake/Michael Roberts/Chio/Poyner
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2W LW TW IW W LW TW 3W 2W LW TW IW W LW TW
69 70 73 72 TLCMo Scrubs 47 60 61 61 BLONDIEMana 41 47 48 48 TLCMo Scrubs 50 48 59 69 RICKY MARTINLwin' La Vida Loca 37 51 58 58 SIXPENCE./ss Me
42 48 55 69 RICKY MARTINLmn' La Vida Loca 38 49 64 60 RICKY MARTINLMn' La Vida Loca 47 44 49 48 SHANIA TWAIN/That Don't . 44 54 69 67 BRITNEY SPEARS/. Baby One More.. 58 61 61 58 RICKY MARTIN/Lwn' La Vida Loca
40 51 65 65 SIXPENCE. /Kiss Me 60 62 60 60 SUGAR RAY/Every Moming 35 42 42 47 RICKY MARTINLivin' La Vida Loca 68 67 69 66 TLCNo Scrubs 34 35 46 58 LENNY KRAVITZty Away
40 40 69 61 WHITNEY HOUSTON/Heartbreak Hotel 32 43 51 89 BLESSID UNION../Hey Leonardo.. 32 34 45 45 EAGLE-EYE CHERRY/Save Tonight 44 63 68 64 LENNY KRAVITZFly Away © - - 57 WILL SMITHWIld Wild West
- - - 59 WILL SMITHWild Wikl West 62 61 63 59 SIXPENCE../Kiss Me 38 41 43 45 SIXPENCE../Kiss Me 66 66 63 63 SUGAR RAY/Every Moming 52 52 53 51 GOO GOO DOLLS/Slde
45 59 60 55 CHER/Believe 57 46 47 55 CHER/Believe 48 43 36 40 LENNY KRAVITZ/Fly Away 53 66 47 50 EVERLASTWhat Ifs Like 36 32 38 39 BACKSTREET BOYSA Want it That Way
42 47 49 51 MONICA‘Angel Of Mine 62 59 63 54 BRITNEY SPEARS/..Baby One More 31 35 42 39 WHITNEY HOUSTON/Heartbreak Hotel 42 37 42 50 WHITNEY HOUSTON/Heartbreak Hotel 25 30 37 39 SHANIA TWAIN/That Don't.
60 59 56 50 SUGAR RAY/Every Moming 58 62 64 40 GOO GOO DOLLS/Slide 48 40 46 39 GOO GOO DOLLS/Side 65 65 44 43 SHAGGY FUANET/Luv Me. Luv Me 37 38 38 37 VENGABOYSMWe Like To Party!
30 36 40 50 JAY-Z FAMIL AND JAGan | Get A... 24 36 41 39 EVERLASTMWhat it's Like 4 8 22 38 TYRESESweet Lady 63 54 46 43 SIXPENCE../Kiss Me 48 32 43 37 THIRD EYE BLIND/Jumper
43 49 50 50 SHAGGY FAANET/Luv Me, Luv Me 47 53 37 38 EVE &/Insie Out 38 37 39 37 SUGAR RAY/Every Moming 39 36 38 40 MATCHBOX 20vBack 2 Good 36 36 40 37 WHITNEY HOUSTONHeartbreak Hotel
41 52 30 47 BRITNEY SPEARS/. Baby One More... 22 33 38 37 MATCH8OX 20/Back 2 Good 37 40 36 36 98 DEGREES/The Hardest Thing 34 33 38 40 DIVINE/Lately 47 45 36 35 TLCMo Scrubs
69 59 47 46 DIVINE/Lately 35 41 39 37 WILL SMITHMam 31 30 36 34 BILLIE/She Wants You 30 30 26 38 ORGY/Biue Monday 35 34 38 35 BRITNEY SPEARS/.Baby One More..
39 42 38 41 98 DEGREES/The Hardest Thing 47 36 40 36 NEW RADICALS/You Get What You 39 36 39 33 WILL SMITHMami 22 23 28 37 CHER/Strong Enough 32 34 33 34 98 DEGREES/The Hardest Thing
7 37 38 38 BACKSTREET BOYSA Want It That Way 25 25 23 31 TLG/No Scrubs 4t 41 37 32 MONICA/Angel Of Mine - 18 37 37 GOO GOO DOLLS/Shde 37 37 39 34 GARBAGE/Special
40 43 35 34 N SYNG/(God..) A Little. 23 24 28 28 98 DEGREES/The Hardest Thing 16 28 27 29 BACKSTREET BOYS/t Want It That Way 27 30 38 35 JAY-Z F/AMIL AND JA/Can | Get A 49 44 50 34 SUGAR RAY/Every Moming
7 14 42 31 BRANDY/AImost Doesn't Count 15 19 29 27 SHANIA TWAIN/That Don't .. 36 27 30 27 N SYNGA Drve Myself Crazy 19 25 35 32 RICKY MARTINThe Cup Of Lite 57 59 50 33 EAGLE-EYE CHERRY/Save Tomght
31 31 23 28 NASTYBOY KLICKAost In Love 15 25 29 27 SHERYL CROW/Anything But Down 6 18 22 27 BILLY CRAWFORD ./Urgently in Love 27 18 23 27 MONICA/Angel Of Mine 36 30 31 32 STARDUSTMusic Sounds .
- - 9 27 JENNIFER LOPEZ/f You Had My Love - 6 20 26 BARENAKED LADIES/Call And Answer 14 26 24 23 ROBBIE WILLIAMSMillennium 15 15 15 26 JEWELDown So Long 32 31 32 31 SHERYL CROW/Anything But Down
37 34 24 24 MARIAH CAREY/) Stil Believe 21 22 24 23 N SYNG/I Drive Myself Crazy 25 15 16 21 CHER/Beleve = - 17 26 JENNIFER LOPEZ/If You Had My Love 26 31 25 26 SARAH MCLACHLAN/Ange!
-7 17 19 JORDAN KNIGHT/Give !t To You - 18 19 20 SMASH MOUTH/AN Star 17 18 20 20 JORDAN KNIGHT/Gme It To You - - - 23 WILL SMITH/Wild Wild West 6 20 26 21 CHER/Strong Enough
- - 13 19 NZAnywhere 17 18 20 19 BACKSTREET BOYSA Want It That Way 13 20 19 19 VENGABOYSMe Like To Party' 43 30 34 23 98 DEGREES/The Hardest Thing 23 22 20 21 ROBBIE WILLIAMSMiliennium
9 14 20 17 ‘N SYNGA Drve Mysetf Crazy 18 18 19 18 NATALIE MERCHANT/LIfe Is Sweet 23 28 21 19 TAMPERER FMAW/I You Buy This.. - 15 21 21 SARAH MCLACHLANA Will Remember You - - 13 20 BRITNEY SPEARS/Sometimes
9 13 14 15 ROBBIE WILLIAMSMillenrium 12 15 17 16 TAL BACHMAN/She's So High - - 12 19 JENNIFER LOPEZ/f You Had My Love 18 28 20 20 JORDAN KNIGHT/Gwe It To You - - - 20 EVERLASTWhat Its Like
39 43 41 11 BACKSTREET BOYS/All | Have To Gve - 10 14 16 SARAH MCLACHLAN/I Will Remember You 22 22 13 18 C NOTEMait Tl | Get Home 18 14 16 20 SHANIA TWAIN/That Don't... - 17 19 19 SHOOTER/ife’s A Bitch
16 13 16 10 TYRESE/Sweet Lady 13 17 18 16 JEWELDown So Long - 10 17 18 FUNKY GREEN DOGS/Body - - - 19 BRITNEY SPEARS/Sometimes 14 22 25 17 FATBOY SLIM/Praise You
10 7 8 8 EYC/This Thing Calied.. 8 20 15 15 CHRIS PEREZ BAND/Resurrection - 9 20 18 BRITNEY SPEARS/Sometimes 22 19 19 18 LAURYN HILUEx-Factor 22 20 16 15 ‘N SYNG/ Drve Myselt Crazy
25 22 17 5 VENGABOYSMe Like To Party! - - 8 15 BRITNEY SPEARS/Sametimes 25 16 13 15 BRITNEY SPEARS/. .Baby One More.. 17 18 20 17 OFFSPRINGWhy Don't You Get. - 8 15 14 JENNIFER LOPEZAf You Had My Love
- - - 5 DIVINE/One More Try - - - 15 WILL SMITHWld Wild West 28 33 20 15 FATBOY SLIMPraise You 32 29 21 16 BACKSTREET BOYSA Want it That Way - - - 14 BOYZONEMNo Matter What
- - - 5 MULBERRY LANE/Harmless - 12 14 14 JENNIFER LOPEZAf You Had My Love - - - 15 WILL SMITHAWIA Wild West - 13 20 16 BUSTA RHYMES FAJANETAVhats It Gonna Be 10 8 14 13 JAY-Z F/AMIL AND JA/Gan | Get A,
- - WHITNEY HOUSTON/tsS Not Right - - - 13 BOYZONEMNo Mattes What 15 21 20 15 JANA/Ooh Baby Baby 18 12 17 15 FATBOY StiM/Praise You 5 12 14 13 OFFSPRINGWhy Don't You Get..
& o CHRISTINA AGUILERA/Genie In A Bottle 9 8 11 ORGY/Biue Monday 4 8 8 14 JAY-Z F/AMIL AND JA/Can | Get A. 11 14 13 15 C NOTEMWat Till | Get Home 13 10 13 12 FUNKY GREEN DOGS/Body
I BUSTA RHYMES F/JANETAWhats It Gonna Be -9 10 11 JOEY MCINTYRE/I Love You Came - 4 6 OFFSPRINGWhy Don't You Get. 36 27 25 14 JOEY MCINTYRE/Stay The Same 14 15 15 12 JORDAN KNIGHT/Give It To You
- 10 8 11 OFFSPRING/Why Don't You Get... - - 3 4 BRANDY/AImost Doesn't Count - 7 11 13 TYRESE/Sweet Lady 10 11 11 11 JANA/Ooh Baby Baby
5 5 5 10 FASTBALL/Out Of My Head - - - 3 DWINE/One More Try 7 7 17 12 BRANDY/AImost Doesn'.Count - - 5 10 BARENAKED LADIES/Gall And Answer
8 10 9 9 JORDAN KNIGHT/Give It To You - - - - CHRISTINA AGUILERA/GEnte In A Bottie 16 19 22 12 ROBBIE WILLIAMSMillennium - - 5 10 SARAH MCLACHLAN/I Will Remember You
- 6 7 9 LMy Own Worst Enemy - 14 14 11 MEJAAN ‘Bout The Money 5 10 8 10 BILLIE/She Wants You
28 26 26 8 GARBAGE/Special - - 7 8 BARENAKED LADIES/Call And Answer - 5 9 9 MYAMy Rrst Night
- 5 6 6 TEXAS/In Our Lifetime - 7 T TAL BACHMAN/She's So High 7 7 11 9 FASTBALLOut Of My Head
-~ - - 6 CHER/Strong Enough - - = - CITIZEN KING/Better Days. 9 10 7 8 MULBERRY LANEHarmiess
8 8 9 6 EAGLE-EYE CHERRY/Ralling in Love .. - - - 8 TAL BACHMAN/She's So High

MARMET 212

WSTR/Atlanta
Jefferson-Piiot

{404} 261-2970
Bowen/Ammons

™

62
62
61
59
57
53
43
40
40
39
37
36
36
35
34
34
34
31
30
29
29
24
24
22
21
20
20
20
19
16
15
10

ARTIST/TITLE

SHERYL CROWMy Favonte Mistake
GO0 GOO DOLLS/Shde

SUGAR RAY/Every Moming
EAGLE-EYE CHERRY/Save Tonight
NEW RADICALS/You Get What You ..
SHAWN MULLINS/Lullaby
CHER/Betieve

MATCHBOX 20/Real World
BACKSTREET BOYS/I Want It That Way
BARENAKED LAOIESAts All Been Done
THIRD EYE BLIND/Jumper

LENNY KRAVITZFly Away
SIXPENCE.. /Kiss Me

MATCHBOX 20/Back 2 Good

EVE 6/tnside Out

RICKY MARTINLvin' La Vida Loca
BRITNEY SPEARS/...Baby One More..
COLLECTIVE SOUL/Run

SARAH MCLACHLAN/I Will Remember You
JEWEL/Down So Long

38 DEGREES/The Hardest Thing
GARBAGE/Speciai

SHAWN MULLINS/Shimmer

TLCMo Scrubs

SHERYL CROW/Anything But Down
EVERLASTWhat Ifs Like

BAZ LUHRMANN/Everybody's Free
FASTBALL/Out Of My Head

SHANIA TWAIN/That Don't

ROBBIE WILLIAMSMillenniuri
FATBOY SUMPraise You

VONDA SHEPARD' /Baby Don't You
CORRS/Se Young

|KBKS/SeatIIe

Infinity
(206) 805-1061
Preston/Anthony
ARTIST/TITLE
TLC/No Scrubs

EVERLASTAWhat Its Like
SIXPENCE.. /Kiss Me

SUGAR RAY/Every Morning

GOO GOO DOLLS/Slide

RICKY MARTINLmN' La Vida Loca
EAGLE-EYE CHERRY/Save Tonight
EVE &/Instde Out

BACKSTREET BOYS/I Want It That Way
LENNY KRAVITZ/Fly Away
GARBAGE/Special

BLESSID UNION . Hey Leonardo
BRITNEY SPEARS/ ..Baby One More.
SHANIA TWAIN/That Don't .
FATBOY SLiMvPraise You
JEWEL/Down So Long

MATCHBOX 20/Back 2 Good

TAL BACHMAN/She's So High
ROBBIE WILLIAMS/Milienniurm
THIRD EYE BLIND/Jumper
CRANBERRIES/Promises
ORGY/Blug Monday

SHERYL CROW/Anything But Oown
CITIZEN KING/Better Oays
EVERCLEAR/Father Of Ming
BRITNEY SPEARS/Sometimes
LITAMy Own Worst Enemy
BARENAKED LADIES/One Week
ALANIS MORISSETTE Thank Ui
SHAWN MULLINS/Lullaby
OFFSPRINGMhy Don't You Get
MATCHBOX 20/Real World

SHAWN MULLINS/Shimmer

PEARL JAM/Last Kiss

ALANIS MORISSETTE/ Uninvited
EVERCLEAR/I Will Buy You

SARAH MCLACHLAN/! Wil Remember You
WILL SMITHWIld Wiid West
BARENAKED LADIES/Call And Answer
BAZ LUHRMANN/Everybody s Free

KPTY/Phoenix
New Planet
(602) 423-9255
Kennedy/Dave

85 85
63
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ARTIST/TITLE

MIARKET #15

LIT/My Own Worst Enemy
LENNY KRAVITZ/Fly Away
SIXPENCE../Kiss Me
ORGY/Biue Monday

SUGAR RAY/Every Moming
KORN/Freak On A Leash
CLEANDERAYhY I'm Here
JUDE/Rick James
GODSMACK/Whatever
EVERLASTMhat It's Like

LIMP BIZK!T/Farth

GO0 GOO DOLLSDuzy
OFFSPRING/Why Don't You Get..
LETTERS TO CLEQ/! Want You To
GO0 GOO DOLLS/Side
OFFSPRING/Pretty Fly (For, )
EVE 6/nside Out

INSANE CLOWN POSSE/Fuck The World
FLYS/Got You (Where.. }
BARENAKED LADIES/One Week
EVERCLEAR/Father Of Mine
GARBAGE/Special

CYPRESS HILL/Dr. Greenthumb
FATBOY SLIM/Praise You
EMINEM/My Name Is

TEXAS/n Our Lifetime

CITIZEN KING/Better Days .
PHILIP STEIR /Magrc Carpet Ride
TYRESESweet Lady

BEASTIE 80YS/Body Movin

98 OEGREES/The Hardest Thing
DANGERMAN/Lets Make A Deal

MARKET #15

KZZP/Phoenix
Clear Channel

(602) 279-5577
Persigenl/Cooper

72

27
27

ARTIST/TITLE

BACKSTREET BOYS/I Want It That Way
RICKY MARTINLmn' La Vida Loca
TLC/No Serubs

EVERLASTWhat It's Like

SIXPENCE.. /Kiss Me

SUGAR RAY/Every Moming

98 DEGREES/The Hardest Thing
BRITNEY SPEARS/ Baby One More .
‘N SYNC/I Drve Myself Crazy
MONICA/Angel Of Mine
GARBAGE/Special

LENNY KRAVITZ/Fly Away
CHER/Believe

WILL SMITHWild Wild West
WHITNEY HOUSTON/Heartbreak Hotel
JENNIFER LOPEZ/Hf You Had My Love
BRITNEY SPEARS/Sometimes
SHANIA TWAIN/That Gon't.
BRANDY/Almost Doesn't Count
FATBOY SLIM/Prasse You

GO0 GOO DOLLS/Slide

ROBBIE WILLIAMSMillennium
CHER/Strong Enough

CHRISTINA AGUILERA/Genie In A Bottie
VENGABOYSMWe Like To Party!
OFFSPRINGAWhy Don't You Get
ORGY/Blue Monday

BILLIE/She Warts You

MARKET ¥18

KHTS/San Diego
Clear Channel

(619) 291-9191
Laird/Hayes

62 35

37 52
75 87
33 37
32 35
32 30
13 39

30 32
25 28

30 32

1

ARTIST/TITLE

MONICA%Angel Of Mine

RICKY MARTINAwin' La Vida Loca
TLCMo Serubs

TYRESE/Sweet Lady

LENNY KRAVITZFly Away

"N SYNG/I Drive Myself Crazy
BACKSTREET BOYS/! Want It That Way
WHITNEY HOUSTON/Heartbreak Hotet
98 DEGREES/The Hardest Thing
BRANDY/Aimost Doesn't Count
SIXPENCE /Kiss Me

JAY-Z FAAMIL AND JA/Can | Get A...
BRITNEY SPEARS/Sometimes

WILL SMITHWiid Wild West
CHER/Betieve

SHANIA TWAIN/That Don't. .
JENNIFER LOPEZ/f You Had My Love
EVERLAST/What It's Like

JORDAN KNIGHT/Give It To You
SUGAR RAY/Every Moming

SHERYL CROW/Anything But Cown
JEWEL/Down So Long
VENGABOYSMe Like To Party!
BLESSID UNION /Hey Leonardo .
OFFSPRINGWhy Oon't You Get..
BUSTA RHYMES F/JANETAats It Gonna Be
112/Anywhere

DIVINE/One More Try

EYC/Ttis Thing Called

MYAMy First Night

BILLIE/She Wants You

FATBOY SLIM Praise You

€ NOTEWatt Til | Get Home

BILLY CRAWFORD /Urgently In ove
EAGLE-EYE CHERRY/Failing In Love.
MULBERRY LANE/Marmiess

TAL BACHMAN/She's So High
ROBBIE WILLIAMS/Millennium
TEXAS/In Qur Lifetime
GINUWINEWhat's So Difierent
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WARKET #17 MARKET #12 MARKET #13 ARKET 0 MARKET ¥21
3L/ WBLLong Island B KDWB/Minneapolis KSLZ/St. Louis WXYV/Baltimore =<o =" 2 | || WBZZPittsburgh
Cox Chanceflor Clear Channel Infirnty = Infinity
(516) 732-1061 ]0’} (612) 340-9000 (314) 6925100 (410) 828-7722 today's it music (412) 920-9400
Rice/Levine Morns/Moran Kapugi/Klutch Pasha/Thiob/Dee Clark/Edgar/Hartwell
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W W TW IW W LW TW IW W LW TW IW W LW TW
75 75 75 93 DEBORAH COXNobody's Supposed.. 34 50 67 73 RICKY MARTINAmN' La Vida Loca 73 71 74 74 SIXPENCE. /Kiss Me 62 66 62 62 TLCMo Scrubs 38 37 53 5 TLOMNo Scrubs
75 75 75 91 RICKY MARTINLean' La Vida Loca 78 72 74 72 TLOMo Scrubs 70 72 69 73 EVERLASTWhAl Its Like 30 46 40 61 RICKY MARTINLvin' La Vida Loca 57 59 57 55 GOO GOO COLLS/Slde
50 75 75 87 TLCNc Scrubs 55 64 67 69 LENNY KRAVITZFly Away 62 69 72 71 WHITNEY HOUSTONHzarthreak Hote 53 31 28 58 MONICA/Angel Of Mine 52 57 57 52 BRITNEY SPEARS/. Baby One More..
75 75 75 83 GO0 GIO DOLLSShde 66 66 67 67 WHITNEY HOUSTONMeartbreak Hote! 68 72 69 70 MONIFAH/Touch It 57 63 36 56 WHITNEY HOUSTON/Heartbreak Hotel 41 59 55 51 SUGAR RAY/Every Moming
40 40 75 70 WHITNEY HOUSTON/ts Mot Right . 67 69 67 66 EVERLASTMWhat its Like 71 71 72 69 TLCNo Scrubs 34 34 40 40 VENGABOYSWe Like To Party! 39 39 32 44 MATCHBOX 20/Back 2 Good
50 75 45 60 SARAH MCLACHLAN/Angz! 17 12 4% 45 SHANIA TWAIN/That Don't. 31 48 48 49 RICKY MARTINLwin' La Vida Loca - 23 23 38 EVERLASTWhat Its Like 27 40 43 38 RICKY MARTINAmN' La Vida Loca
45 45 45 47 CHER/Believe 67 64 43 44 SIXPENCE ./ss Me 40 49 66 48 BLACKSTREET & MYA. /Take Me There 33 62 61 37 SIXPENCE /Kiss Me 33 35 54 38 THIRD EYE SLINDAJumper
21 21 40 45 CHER/Strong Enough 45 45 47 44 98 DEGREES/The +ardest Thing 36 38 38 42 LENNY KRAVITZFly Away 61 62 60 37 BRITNEY SPEARS/..Baby One More... 45 44 44 37 SIXPENCE..Kiss Me
45 45 45 45 SIXPEMCE /Kiss Me 30 36 34 44 JAY-Z FAMIL AND JA/Can | Get A 42 42 40 42 98 DEGREES/The Hardest Thing 22 16 25 36 BILLIE/She Wants You 27 34 37 35 SHANIA TWAIN/That Dont..
45 45 45 44 EVERLASTWhat Its Like 64 50 40 43 MONICA/Ange! Df Mine - - - 41 CHRISTINA AGUILERA/Gene In A Botle 21 14 15 35 BUSTA RHYMES F/JANETAWnats It Gonna Be 55 55 46 33 EVERLASTAWhat Its Like
75 45 45 43 SUGAF RAY/Every Moming 48 44 45 40 BRANDY/Have You Ever? 37 41 39 40 BRANDY/Aimost Doesnt Count 32 46 36 32 BACKSTREET BOYS/AH | Have To Grve 34 34 33 31 EVE &nsige Out
45 45 45 42 98 DEGREES/The Hardest Thing 10 16 3% 36 OFFSPRINGWhy Don't You Get. 72 46 40 39 MONICA/Angel Df Mine 11 35 37 30 'N SYNC/ Drve Myselt Crazy 31 33 37 30 GARBAGE/Special
45 4D 45 42 LENNY KRAVITZRy Away 31 30 3z 34 TYRESE/Sweet Lady 31 40 38 39 BACKSTREET BOYS/ Want It That Wey - 26 25 28 TEXAY/In Qur Lietime 57 34 31 27 BRANDY/Have You Ever?
45 45 45 40 WHITNEY HOUSTON/Hearthreak Hotel - - - 32 WILL SMITHWId Wild West 27 18 19 35 BRITNEY SPEARS/Sometimes 11 23 13 28 DIVINE/Gne More Try 16 14 24 27 COLLECTIVE SOULRun
21 25 40 36 BRITNEY SPEARS/Sometmes 10 18 31 30 BRANDY/Aimost Doesnt Count - - - 35 WILL SMITHMIld Witd West 26 29 27 26 SHANIA TWAIN/That Don't. 58 38 27 27 DWViNE/Laey
40 40 21 35 BACKSIAEET BOYSA Want it That Way 36 38 36 29 BACKSTREET BOYS/A Want It That Way 29 23 27 35 VENGABOYSMWe Like To Party! 35 19 24 25 SUGAR RAY/Every Moming 16 24 27 26 SHERYL CROW/Anything But Down
45 45 45 35 RICKY MARTINMana 55 49 44 28 SUGAR RAY/Every Morning 33 32 30 32 SHANtA TWAINThat Den't.. - - 29 25 BRITNEY SPEARS/Sometimes 31 37 30 23 BACKSTREET BOYS/ Want It That Way
- - - 32 WILL SMITHMWIId Wi West 31 31 3G 27 SHAGGY FUANETAuv Me, Luv Me 43 32 29 31 SUGAR RAY/Every Moriing 18 22 24 24 TYRESE/Sweet Lady - 18 20 23 BRANDY/Aimost Doesn't Count
40 40 21 25 SHANIA TWAIN/That Don't . 45 25 26 26 LAURYN HILL/Doo Wop (That Thing} 40 42 39 25 °N SYNCA Dnve Myself Crazy 21 23 30 24 BACKSTREET BOYS/ Want it That Way 20 22 18 23 JEWEL/Down So Long
- 21 21 23 BRANCY/Amost Doesn't Count 30 27 2€ 24 JORDAN KNIGHT/Give It To You - - 6 20 JENNIFER LOPEZ/It You Had My Love - 19 27 24 SHERYL CROW/Anything But Down 33 47 32 21 MONICA/Angel Ot Mine
21 21 21 21 JORDAN KNIGHTA3mve It To You 31 33 26 24 VENGABOYSMWe Like To Party! 23 34 29 19 CITIZEN KING/Better Days . 37 40 28 22 B*WITCHED/Clest La Vie 23 19 21 19 FASTBALL/Out Of My Head
10 10 14 20 BLESSID UNION . Hey Leonardo. 21 26 17 23 N SYNG/ Drve Myself Crazy -7 11 18 BILLIE/She Wanis You 15 24 30 20 EAGLE-EYE CHERRY/Faliing In Love.. 14 14 15 15 98 DEGREES/The Hardest Thing
21 21 21 18 JOEY MCINTYRE/Stay The Same - 5 17 21 SARAH MCLACHLAN/I Will Remember You - 10 16 17 GINUWINEAWhat's So Ditierent - 30 27 20 CHER/Strong Encugh 11 14 16 14 CORRS/So Young
- - 21 12 TYRESESweet Lady 48 48 29 21 BRITNEY SPEARS’ Baby One Mare. 15 14 14 17 JAY-Z FAMIL AND JACan ) Get A . - 16 19 20 OFFSPRINGWhy Don't You Get - 11 13 14 UTAMy Own Worst Enemy
7 12 14 11 DIVINEOne More Try 18 25 21 20 MATCHBOX 20/Back 2 Good 13 19 23 16 JORDAN KNIGHT/Give It To You - - - 19 CNOTEMat Till | Get Home - - - 14 SARAH MCLACHLAN/ Wili Remember You
- 10 10 9 TAL BACHMAN/She's So high 19 18 22 20 BUSTA RHYMES FAJANETAWhats It Gonna Be 18 31 36 14 TYRESE/Sweet Lady 37 39 38 18 GARBAGE/Special 27 18 22 13 WILL SMITH/Mami
10 7 10 9 MULBERRY LANE/Harmiess - - - 20 1MYAnywhere 13 12 14 14 BUSTA RHYMES FJANETMWNats It Gonna Be 35 37 36 15 98 DEGREES/The Hardest Thing 8 11 15 12 OFFSPRINGMWhy Don't You Get..
10 7 10 9 OFFSPRINGWhy Dot You Get. 9 21 17 19 2PAC/Changes 23 16 15 14 FATBOY StLIMPrase You - 14 15 12 JEWELDown So Long - - 10 12 BRITNEY SPEARS/Sometimes
- 712 7 CNOTEWat Til | Get Home 24 20 1€ 16 CHER/Believe 17 14 12 12 BLESSID UNION../Hey Leonardo - - 19 10 FASTBALL/Ow Of My Head 13 14 15 11 MARVELOUS 3/Freak Of The Week
- - 12 6 ORGY/Blue Monday 28 25 1€ 16 MONIFAH/Touch it 10 8 8 11 GARBAGE/Special - - - 6 JENNIFER LOPEZ/t You Had My Love - - 1 11 ROBBiE WILLIAMSMiliennium
- - 12 6 BUSTA RHYMES FUANETMhats It Gonna Be 24 17 21 14 DIVINE/Latey 14 13 11 10 SHERYL CROW/Anything But Down - - - - BRANDY/AImost Doesnt Count - 13 17 10 SHAWN MULLINS/Shimmer
21 21 10 5 'NSYNC/ Drve Myselt Crazy 19 15 12 11 FATBOY SLiM/Prase You 9 8 8 9 BLACKSTREET FAJANET/Girlfriend/Boyinend - - 6 7 TAL BACHMAN/She's So High
21 21 14 5 B'WITCHED/Cest La Vie - - 10 10 BILLIE/She Wants You 7 11 11 8 OFFSPRINGWhy Don't You Get - - - 7 BLESSID UMION./Hey Leonardo. .
- - - - JOEY MCINTYRE/ Lave You Came 13 12 12 10 SHERYL CROW/Amything But Down 7 8 8 8 CNOTEWait Til | Get Home - 10 17 6 JORDAN KNAGHT/Grve It To You
- - 8 10 BRITNEY SPEARS/Sometimes - 8 11 8 MYAMy First Night . - - -2 WILL SMITHWID Wild West
- 8 10 10 CNOTEMat Tit ) Get Home 5 7 7 7 ORGY/Bue Monday - - - - SMASH MOJTHAI Star
13 9 14 10 ROBBIE WILLIAMS/Millennium - 5 7 7 TEXAS/n Dur Lifetime
- 5 10 10 CITIZEN KING/Better Days... - 5 7 7 LMy Own Worst Enemy
- - 9 JENNIFER LOPEZ/K You Had My Love - - 3 7 FASTBALL/Out Of My Head
- 510 7 TEXAS/In Our Lifehme - - 5 5 ROBBIE WILLIAMS/Millenmum
MRRKET #22 MARKET ¥25 MARKET #26 MARKET #26 MARKET 22§
ﬂz WFLZ/Tampa KKRZ/Portiand, OR WKFS/Cincinnati WKRQ/Cincinnati A2101.9 KDND/Sacramento
Clear Channel Clear Channel Clear Channel ty Entercom
(813) 839-9393 (503} 226-0100 (513) 621-8326 cacitheend || ECT
Harris/Oomino Austin/Ds, Doug/Quest Phitlips Marino/Kelly Weed/Chris K
PLAYS ARTISTTITLE PLAYS ARTISTTITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W LW TW W 2W LW TW IW W LW TW IW2W LW T
72 66 70 73 TLCNc Scrubs 65 8D 77 77 RICKY MARTINAwin' La Vida Loca 45 44 47 84 RICKY MARTINLivin' La Vida Loca 75 75 76 76 SUGAR RAY/Every Moming 69 69 70 70 WHITNEY HGUSTONHeartreak Hote!
71 66 74 73 SIXPEMCE./Kiss Me 62 75 70 76 SIXPENCE./Kiss Me 78 74 77 83 EVERLASTMhat It's Like 73 75 75 76 EVERLAST/What its Like 70 70 70 70 SIXPENCE./Kiss Me
44 50 72 73 RICKY MARTIN/Uvin' La \ida Loca 75 75 76 75 TLGMNo Scrubs 75 74 75 81 TLCNo Scrubs 75 74 75 75 BLESSIO UNION. Hey Leonardo.. 69 69 70 69 TLCNo Scrubs
40 66 68 73 EVERLASTWhat IS Like 76 78 76 74 WHITNEY HOUSTCN/Heartbreak Hotel 69 76 78 81 SIXPENCE. /Kiss Me 44 70 74 75 DAVE MATTHEWS BAND/Crush 69 69 69 69 SUGAR RAY/Every Moming
72 63 67 69 WHITNEY HOUSTON/Heartbreak Hoted 75 75 58 64 EVERLASTWNat Its Like 70 73 76 79 WHITNEY HOUSTON/Heartbreak Hote! 74 75 73 73 MATCHBOX 2(/Back 2 Good 65 69 69 69 EVE B/nside Dut
34 40 51 63 98 DEGREES/The Hardest Thing 37 53 67 62 SHANIA TWAIN/That Qon't.. 77 75 78 78 SUGAR RAY/Every Morning 34 37 42 70 RICKY MARTINAMn' La Vida Loca 12 34 42 64 BRANDY/Aimast Doesn't Count
41 46 45 45 BRITNEY SPEARY..Baby One More.. 41 46 50 51 BACKSTREET BOYS/ Want it That Way 56 52 56 73 98 DEGREES/The Hardest Thing 75 79 74 §8 GOO GOO DOLLS/Side 40 44 43 58 BACKSTREET BOYS/ Want It That Way
72 67 66 42 SUGAR RAY/Every Moming 45 47 45 49 98 DEGREES/The Hardest Thing - 46 74 54 BLESSID UNION. Hey Leonardo... 45 46 72 51 LENNY KRAVITZRy Away 67 64 64 53 EVERLASTWhat Its Like
33 36 42 40 MONICA/Angel Of Mine - - - 4B WILL SMITHWid Wikd West 46 49 43 50 SHANIA TWAIN/That Don't.. - - 21 51 TLCNo Scrubs 46 42 41 45 98 DEGREES/The Hardest Thing
44 46 41 40 LENNY KRAVITZFy Away 44 40 41 41 LENNY KRAVITZ/Fly Away 45 42 42 44 BACKSTREET BOYS/A Want It That Way 40 42 47 47 SIXPENCE../Kiss Me 39 67 46 45 TYRESE/Sweet Lady
29 40 43 39 BILLIE/She Wants You 34 38 49 37 JORDAN KNIGHT/Give It To You 28 23 25 43 CITIZEN KING/Better Days.. 70 45 47 46 BRITNEY SPEARS/..Baby One More... 32 33 41 44 QOFFSPRINGWhy Don't You Get..
-8 31 38 JENNIFER LOPEZAf You Had My Love 56 45 43 37 SUGAR RAY/Every Moming - - - 43 WILL SMITH/Wild Wid West 41 35 34 45 EVE Bnside Out 19 37 43 44 GOO GOO DOLLS/Slide
- - - 37 WILL SMITHMWIld Wild Veest 25 30 29 36 BRANDY/Aimost Doesn't Count 70 51 29 43 N SYNGA Drive Myseit Crazy 38 42 43 44 GARBAGE/Special 42 42 48 44 RICKY MARTINAMN La Vida Loca
30 32 37 35 BRANCY/Aimost Doesn't Count 40 45 44 35 SHAGGY FAJANET/Luv Me, Luv Me - - 14 43 BRITNEY SPEARS/Sometimes 75 48 44 44 CHER/Believe 44 42 43 41 N SYNCA Drive Myself Crazy
19 26 31 35 STEVIE BAf You Leave Me Now 34 34 36 30 JAY-Z F/AMIL AND JACan | Get A.. 13 15 16 36 FATBOY SLIM/Praise You 4B 76 46 43 UZ/Sweetest Thing 5 16 32 40 GINUWINEWhats So Dfferent
27 32 36 33 BACKSTREET BOYS/All | Have To Give 20 27 27 29 TYRESE/Sweet Lady - - B8 22 BILLIE/She Wants You 27 38 38 40 BACKSTREET BOYSA Want It That Way 31 35 32 34 B'WITCHEDA'est La Vie
27 28 34 32 BACKSTREET BOYS/ Wart ft That Way 22 28 25 27 OFFSPRING/Wy Don't You Get.. 10 15 24 15 SHERYL CRDW/Anything But Down 40 32 36 35 THIRD EYE BLINDAJumper - 5 26 34 BRITNEY SPEARS/Sometimes
41 41 37 32 FATBOY SLiMPraise You 35 30 26 26 MONICA/Angel Of Mine 23 35 22 15 MEJVAR ‘Bout The Money 37 40 39 33 JEWEL/Down So Long 32 31 31 33 GARBAGE/Specal
28 35 35 32 BRANCY/Mave You Ever? 30 34 34 25 VENGABOYSMWe Like To Party! 13 15 14 14 ORGY/Blue Monday 30 30 31 31 EAGLE-EYE CHERRY/Faliing In Love... - 1 27 33 JENNIFER LOPEZf You Had My Love
27 32 28 31 EVE 6inside Out 26 21 24 21 MATCHBOX 20vBack 2 Good 9 10 12 13 BRANDY/Aimost Doesnt Count 11 29 37 31 FUEUShimmer - 19 32 33 TAL BACHMAN/She' So High
12 15 23 30 SHANIA TWAIN/That Don't . 7 13 21 21 ‘N SYNG/ Drve Myself Crazy 16 17 14 10 QFFSPRINGMWhy Don't You Get. 15 14 19 30 MY FRIEND STEVE/Charmed 48 50 70 33 MATCHBOX 2/Back 2 Good
47 46 31 29 CHER/Beheve - 7 22 20 ORGY/Blue Monday - - 9 10 JENNIFER LOPEZ/ You Had My Love 32 26 27 29 EAGLE-EYE CHERRY/Save Tomght 21 32 33 31 BILLIE/She Wants You
28 30 28 29 GOO GDO DOLLSSIde 5 10 12 14 BUSTA RHYMES F/JANETAWhats It Gonna Be - - 7 10 ROBBIE WILLIAMSMilennium 28 25 27 27 BARENAKED LADIES/One Week - 23 30 31 SHANIA TWAIN/That Don't...
29 31 28 27 BRITNEY SPEARS/Sometimes 8 8 16 14 SHERYL CROW/Amvthing But Down 8 B 10 10 TYRESE/Sweet Lady - - - 25 SHANIA TWAIN/That Don't. 28 37 43 29 LENNY KRAVITZFY Away
26 27 27 27 MATCHBOX 20/Back 2 Good 10 6 10 12 BLESSID UNION../Hey Leonardo... 8 10 8 10 CNOTEMar Tl | Get Home 8 19 20 22 ORGY/Biue Monday 46 34 43 28 JORDAN KNIGHT/Give It To You
11 16 24 26 OFFSPRINGWhy Don't You Get.. - - 5 11 BRITNEY SPEARS/Sometimes 8 7 7 10 MULBERRY LANEMarmiess - - 29 18 TAL BACHMAN/She's So High - - - 27 WILL SMITHWIld Wiid West
18 21 25 26 TYRESZ/Sweet Lady - - 7 11 SARAH MCLACHLANA Will Remember You - - - 9 VENGABOYSMWe Like To Party! 37 20 23 17 SARAH MCLACHLAN/Angel 33 33 32 27 BLESSID UNION. /Hey Leonardo.
60 30 33 26 MONIFAH/Touch it 13 14 5 7 JEWELDown So Lung - - - 9 TAL BACHMAN/She's So High - - - 11 MOFFATTS/Until You Loved Me - - - 22 MOFFATTS/Until You Loves Me
- - 17 24 CHER/Strong Enough - 5 5 7 TEXAS/n Qur Lifetime 10 10 10 9 BUSTA RHYMES FUJANETMhat's tt Genna Be 7 9 11 9 FASTBALL/Out Of My Head 21 21 21 22 ROBBIE WILLIAMS/Millenmum
- 9 23 23 TEXAS/n Qur Lifetime - - - 6 BILLIE/She Wants You -7 7 9 TEXAS/n Qur Lifetme - 10 9 8 SARAH MCLACHLAN/A Wil Remember You 42 44 43 22 VENGABOYS/We Like To Party!
- - 12 21 KLl & JOJOMTell Me it's Real 7 7 5 & ROBBIE WILLIAMEMillenmum 8 8 8 8 JORDAN KNIGHT/Gre I: To You - - 6 8 BARENAKED LADIES/Cali And Answer - - 16 21 JAY-Z FAMIL AND JA/Can § Get A
-7 23 21 ROBBIE WILLIAMSMillerinium 10 7 & 6 FATBOY SUM/Prase You 7 10 8 8 JAY-Z HAMIL ANO JAGan | Get A.. 5 5 6 7 ROBBIE WILLIAMSMillennium 12 7 15 20 MULBERRY LANE/Harmless
20 23 22 20 VENGABOYSMWe Like To Party! - - - 6 MEJAAI Bout The Money - - - - CHRISTINA AGUILERA/Gene in A Bottie - - - 7 SHOQTERAteS A Bitch 42 20 15 15 EAGLE-EYE CHERRY/Save Tonight
34 30 21 19 N SYNC/ Drive Myself Crazy 9 5 5 5 GARBAGESpeca - - - - KCI& JOJO/Tel Me It's Red 4 6 6 7 MULBERRY LANEMarmiess - 8 11 1 DIVINE/One More Try
16 16 16 17 BIACKSTREET & MYA./Take Me There - - - 5 JENNIFER LOPEZ/f You Had My Love - - - - CHER/Strong Enough 10 7 6 5 SHAWN MULLINS/Shimmer 45 30 10 4 JOEY MCINTYRE/Stay The Same
10 15 20 16 BUSTA RHYMES FAJANETAWhats It Gonna Be - - - - CHRISTINA AGUILERA/Genie In A Bottle 21 10 2 4 CNOTEMWat Tl ) Get Home
- 510 11 GINUWINEMWhat's S Difierent - - - 3 CHRISTINA AGUILERA/Gene In A Bottie
39 37 15 11 WILL SMITHMiami - - -2 JOEY MCINTVRE/ Love You Came...
-7 11 10 JAY-Z FAMIL ANC JAGan | Get A ’ 33 20 10 2 EYC/This Thirg Called.

13 16 16 10 JEWELDown So Long .- CHER/Strong Enough

MARKET 30 MARKET 31 MARKET ¥22 MARKET #33 MARKET %34
u* KMXV/Kansas City WXSS/Milwaukee WPRO/Providence WNCI/Columbus, OH KXXM/San Antonio
93 3 | infinity Sinclair Citadel @I y’b Clear Channel Clear Channel
(816) 756-5698 (414) 529-1250 (401) 433-4209 (614} 430-9624 Today's Best Music! (210) 736-9700
Zeliner/Dylan Kelly/Martinez Bnistol/Mornis Shannon/Sharpe Kelly/James
PLAYS ARTIS/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W 2W W TW IW 2W LW TW IW 2W W TW IW W W TW
66 68 68 68 SIXPEMCE /Kiss Me 33 42 60 67 RICKY MARTINLmn La Vida Loca 53 55 55 55 SIXPENCE. /Kiss Me 43 66 45 68 SIXPENCE JKiss Me 77 62 71 77 EVERLASTAWNat Its Like
62 64 66 66 EVERLASTAWNa! IS Like 67 65 66 67 TLCAo Scrubs 36 55 52 54 EVERLASTMMat ifs Likz 39 39 38 67 TLC/No Scrubs 76 76 76 77 LENNY KRAVITZMy Away
60 64 64 64 TLCNG Scrubs 65 67 67 67 VENGABOYSWe Lke To Party! 45 55 56 54 RICKY MARTIVLv' La Vida Loca 29 36 38 65 RICKY MARTINLwin La Vida Loca 53 66 77 77 RICKY MARTINLivin' La Vida Loca
38 46 48 62 SHANIA TWAIN/That Oon't.. 42 43 60 66 SIXPENCE./Kiss Me 55 56 55 53 TLCMNo Scruds 17 17 15 59 MONIFAH/Touch it 76 76 76 76 SUGAR RAYAEvery Moming
50 48 56 58 SHERYL. CROW/Amything But Down 44 66 67 65 OFFSPRINGMhy Cont You Get 33 31 45 50 WHITNEY HOUSTONMeartbreak Hote! 68 67 24 56 MATCHBOX 20/Back 2 Good 76 76 76 76 SIXPENCE ./Xiss Me
34 52 54 54 RICKY MARTINLw' a \ida Loca 41 40 43 45 FUEUShimmer 54 56 54 45 93 DEGREES/The Hardest Thing 70 70 72 42 EVERLASTAMat Ifs Like 39 42 50 55 FASTBALLAOW Of My Head
64 66 68 50 SUGAR RAY/Every Moming 42 43 44 44 WHITNEY HOUSTONHearttreak Hotel 33 34 35 44 SHANIA TWAINThat Ocn't 38 38 41 39 SHANIA TWAINThat Dont. 46 50 50 53 JEWELDown So Long
52 54 52 48 BACKSTREET BOYSA Want It That Way 43 42 42 44  CAKEMNever There 54 55 51 44 SUGAR RAY/Every Moming 32 34 62 38 BLACKSTREET & MYA./Take Me There 73 77 56 52 NEW RADICALSNou Get What You
48 48 50 46 GARBAGESpecial 42 38 44 44 98 DEGREES/The Hardest Thing 16 28 32 44 BACKSTREET BOYS/ Want It That Way 23 24 37 38 SAVAGE GARDEN/The Animal Song 54 53 52 §1 SHERYL CROW/Anything But Oown
S - - 46 WILL SMITHMWIC Wilg West 49 67 43 44 EVERLASTMMal Its Like 32 34 31 35 JEWELDown So Long 39 42 37 37 BACKSTREET BOYS/I Want it That Way 36 40 53 50 GOO GOO DOLLS/Slide
32 40 44 44 FATBOY SUM/Prase You 66 66 49 43 GOO GOO DOLLS/Side 34 35 34 34 BLONDIEMara 38 39 37 36 N SYNC/I Drve Myselt Crazy 57 50 50 50 CHER/Believe
28 36 40 42 BLESSID UNION ./Hey Lesnarco 41 44 43 42 SUGAR RAYEvery Moming 27 29 31 33 GARBAGE/Specal 31 16 36 36 SHERYL CROW/Anything But Down 22 12 30 40 GARBAGE/Secial
20 28 32 36 WHITNEY HOUSTON Heartbreak Hotel 43 43 44 42  SHANIA TWAINThat Don't.. 19 24 30 31 SHERYL CROW/Anything But Down 36 35 37 35 98 DEGREES/The Hardest Thing 26 34 43 39 BACKSTREE BOYS/ Want it That Way
20 20 22 32 FASTBALUDut Of My Head 39 43 43 41 MONICA/Angel Of Mine - - 14 31 SARAH MCLACHLAN/ Will Remember You - - 21 34 BRITNEY SPEARS/Somietimes - 14 32 37 SHAWN MULLINS/Shimmer
36 36 36 30 98 DEGREES/The Hardest Thing 19 30 31 40 BACKSTREET BOY:/ Want 1 That Way 9 28 25 26 ROBBIE WILLIAMSMitiennium 20 19 20 34 BLESSID UNION. /Hey Leonardo. 22 20 38 37 TLCNo Scruos
14 24 24 24 BRANDY/Amost Doesn't Count 31 41 35 38 TYRESE/Sweet Laty - - 7 22 JENNIFER LOPEZ/f You Had My Love 70 73 73 32 SUGAR RAY/Every Moming 37 39 28 29 SHANIA TWAINThat Don't.
26 26 26 22 "N SYN/ Drve Myself Crazy - 32 31 33 BRITNEY SPEARSSometimes 24 24 28 22 C NOTEMVait THl 1 Get Home 65 44 66 29 CHER/Believe 20 22 27 25 OFFSPRINGAVRy Don't You Get..
- 10 20 20 CITIZEN KING/Better Oays. - 32 29 32 BLESSID UNION../Hey Leonardo.. 15 16 18 21 JORDAN KNIGHT/Gwe t To You 33 29 33 28 MONICA/Angel Of Mine - 13 20 23 BRITNEY SPEARS/Sometmes
- - - 18 ROBBIE WILLAMS/Millenoium 33 28 33 31 CITIZEN KING/Better Days.. - - 7 20 TAL BACHMAN/She's So High 25 24 24 25 GOO GOO DOLLS/Side - - 16 20 JORDAN KNIGHT/Give ft To You
- 14 14 16 JORDAN KNIGHT/Gae t To You 31 31 38 31 JEWELDown So Long 25 24 18 20 EAGLEEYE CHERRY/Faling in Love.. 67 66 61 25 WILL SMITHMiami 21 22 20 20 FUEUShimmer
- - 14 16 BRITNEY SPEARS/Scmetimes 30 31 31 31 JORDAN KNIGHT/Gwe It To You 23 22 21 20 MEJNAI Bout The Money 20 16 24 22 JOEY MCINTYRE/Stay The Same 17 14 19 19 WHITNEY HOUSTONMHeartoreak Hotel
7 12 14 14 SHAWN MULLINS/Stimmer 30 30 30 29 FATBOY SLIM/The Rockafeller - - - 18 BOYZONEMNo Matter What 38 37 21 20 EVE &nsde Out © - - 18 FATBOY SLIMPrase You
10 10 12 12 MULBERRY LANEHamless -~ - - 28 SMASH MOUTHAI Star - - 7 17 BILLIE/She Wants You -8 17 19 ROBBIE WILLIAMSMilennum - - 5 5 SARAH MCLACHLAN Wil Remember You
~ 7 10 10 LITMy Own Worst Enemy 44 - 22 24 JAY-Z F/AMIL AND JACan | Get A.. 15 13 12 17 VENGABOYSMe Like Tc Party! 12 13 16 19 FATBOY SUM/Prase You 6 1t 9 5 ORGYBiue Monday
== - 7 SARAH MCLACHLANA Wil Remember You 23 23 22 19 ORGY/Blue Monday -~ 712 16 CRANBERRIES/Promises - - - 18 WILL SMITHMWik Wild West - - - - TAL BACHMANSheS So Hoh
- - 7 7 DWINECne More Try 31 31 29 19 MULBERRY LANEHarmiess - - - 15 JOEY MCINTYRE/ Love You Came... B 12 12 17 JORDAN KNIGHT/Grve It To You <o -+ WILL SMITHMWD Wild West
- - - 7 SKYLove Song 17 19 19 19 N SYNC/ Diive Myself Crazv - - - 15 BLESSID UNION../Hey Leonardo 1112 17 16 CITIZEN KING/Better Days .
77 7 7 NATALE MERCHANT/fe Is Sweet 17 15 15 19 BUSTA RHYMES FJANETAWhats It Gonna Be 8 13 12 15 FASTBALLOW Of My Head - 10 13 16 OFFSPRING/Why Don't You Get.
- 17 17 18  BRANOY/Amost Doesnt Count 14 13 15 14 OFFSPRINGMWhy Don't You Get. 26 25 22 16 BRIINEY SPEARS/. Baby One More. .
- - - 18 LiTMy Own Worst Enemy 14 12 15 13 JAYZ FAMIL AND JAGan | Get A. 16 20 18 15 DIVINE/Lately
- 21 17 17 TAL BACHMAN/She’s So High 22 23 26 13 B*WITCHEO/Cest La Vie 18 19 13 12 EAGLE-EYE CHERRY/Save Tonght
- - - 17 NEW RADICALS/Someday Well Know -7 10 11 TEXAS/In Our Lifetme - - 6 11 BRANDY/Amost Doesn't Count
15 14 13 14  SHERYL CROW/Anything But Down - 714 7 LTMy Own Worst Enemy - - - 10 SARAH MCLACHLAN/ Will Remember You
20 17 18 14 ROBBIE WILLIAMSMilennium - - - 3 CHER/Strong Enough 12 14 14 10 WHITNEY HOUSTONHeartbreak Hotel
18 14 13 14 JANAQoh Baby Baby - - - - SKYlowe Song - - 6 10 BILLIE/She Wants You
17 16 16 14  GARBAGESpecial 18 15 16 10 EAGLE-EYE CHERRYAalling in Love.
19 15 15 10 MARVELOUS 3/Freak Of The Week 7 7 6 8 EMINEMMy Name is
S .- WILL SMITHWIK Wild West 16 15 17 8 JEWEUDown So Long
- - - - SHOOTERAIfeS A Bitch © 7 6 7 TEXASAn Qur Litetime
S .o 11Anywhere 10 15 8 7 GARBAGE/Special
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MARMET #35 MARKET #37 MARKET #38
KZHT/Salt Lake City WROX/Norfolk u WNKS/Charlotte WZPL/Indianapolis 106.7F2— WXXL/Orlando
Clear Channel Sinclair Telecable Infintty My Star Chancellor
(801) 908-1300 ok (757) 640-8500 OS5.1FM (704) 331-9510 (317) 816-4000 r-' (407) 919-1070
Summers/McCartney Thorman Reynoids/McCormick Gjerdrum/Decker Cook/DeGraaff
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE
IW W LW TW IW W LW TW IW2W LW TW W 2W LW TW IW W LW TW
73 70 74 74 EVERLASTWhat its Like 80 80 82 82 RICKY MARTINUWIN' La Vida Loca 61 62 63 64 TLONo Scrubs 43 46 60 60 CHER/Beleve 32 61 63 62 RICKY MARTINLmN' La Vida Loca
40 67 70 74 WHITNEY HOUSTON/Heartbreak Hotel 62 68 BO 81 SIXPENCE. /Kiss Me 62 58 60 63 SUGAR RAY/Every Moming 62 57 58 59 MATCHBOX 20/Back 2 Good 59 62 58 62 TLCMo Scrubs
29 56 69 72 SUGAR RAY/Every Moming 66 74 B0 80 SUGAR RAY/Every Morning 59 61 61 60 MATCHBOX 20/Back 2 Good 64 63 64 58 SUGAR RAY/Every Moming 51 58 59 61 SIXPENCE /Kiss Me
72 73 72 72 TLCNo Scrubs 64 55 48 77 JORDAN KNIGHT/Gwe It To You 38 60 64 59 BRITNEY SPEARS/ .Baby One More.. 56 54 50 56 SARAH MCLACHLAN/Angel 49 45 61 58 MONICA’Angel Of Mine
35 33 41 68 RICKY MARTINLmN' La Vida Loca 75 73 82 76 MARIAH CAREY/l Stil Believe 61 57 62 59 BACKSTREET BOYS/Al | Have To Gre 54 57 58 54 EVERYTHING/Hooch 53 57 59 56 SUGAR RAY/Every Morning
73 73 72 48 BRITNEY SPEARS/ Baby One More. 72 74 79 76 WHITNEY HOUSTON/Heartbreak Hotel 29 29 46 51 EVERLAST/What It's Like 31 38 45 51 RICKY MARTINLwn La Vida Loca 44 51 52 54 BACKSTREET BOYS/I Want It That Way
24 38 42 47 BACKSTREET BOYS/ Want It That Way - - 29 76 WILL SMITHWIId Wild West 62 58 54 50 WILL SMITHMimi 23 42 44 45 BRITNEY SPEARS. Baby One More, 32 41 43 49 WHITNEY HOUSTON/Heartbreak Hotel
46 46 42 45 COLLECTIVE SOUL/Run 78 80 80 76 TLC/No Scrubs 45 45 48 45 EAGLE-EYE CHERRY/Save Tonight 40 4t 39 43 EAGLE-EYE CHERRY/Save Tomght 55 56 41 42 BRANDY/Have You Ever?
41 40 44 43 MAICHBOX 2(vBack 2 Good 79 75 78 75 BACKSTREET BOYS/ Want It That Way - 19 35 45 RICKY MARTINA ' La Vida Loca 57 59 46 41 GOO GOO DOLLS/Side 44 41 42 39 98 DEGREES/The Hardest Thing
35 38 43 43 98 DEGREES/The Hardest Thing 34 53 70 73 N SYNC/ Drve Myself Crazy 19 22 32 44 JORDAN KNIGHT/Grve It To You 27 27 28 40 SHERYL CROW/Anything But Down 20 2% 18 38 SHAGGY FAJANET/Luv Me. Luv Me
42 42 41 41 BRANDY/Mave You Ever? 22 53 78 73 SHANIA TWAIN/That Don't 44 60 52 43 SIXPENCE /Kiss Me 41 37 36 37 BARENAKED LADIES/One Week 36 27 22 36 LENNY KRAVITZFy Away
26 25 27 31 JORDAN KNIGHT/Grve It To You 74 75 74 72 B'WITCHED/Cest La Vie 34 40 39 43 98 DEGREES/The Hardest Thing 33 30 36 33 SIXPENCE./Kiss Me - 3 33 34 BRITNEY SPEARS/Sometimes
13 29 34 30 SHERYL CROW/Anything But Down 78 77 76 70 98 OEGREFS/The Hardest Thing 25 21 37 42 CHERMBelieve 33 31 31 33 BACKSTREET BOYS/I Want it That Way - 27 35 34 BILLIE/She Wants You
23 28 27 29 SHAGGY FAANET/Luv Me, Luv Me 72 73 79 67 BUSTA RHYMES F/JANET/Whats It Gonna Be 39 38 39 39 WHITNEY HOUSTONHeartbreak Hote! - - 26 33 SHANIA TWAINThat Don't. - - - 34 WILL SMITHWId Wild West
75 49 33 28 SIXPENCE ./Kiss Me - 31 46 53 LITMy Own Worst Enemy 59 46 43 38 BRANDY/Have You Ever? 28 34 28 32 TLG/Ne Scrubs 37 44 42 33 "N SYNC/I Dnve Mysetf Crazy
35 32 30 28 LENNY KRAVITZFly Away 32 41 45 50 OFFSPRINGWhy Don't You Get. 19 40 39 34 BACKSTREET BOYSA Want It That Way 27 31 29 30 JEWEL/Down So Long 19 15 20 32 VENGABOYSMWe Like To Party!
- 10 20 27 BLESSID UNION../Hey Leonardo 24 41 48 49 FUEL/Shimmer - - - 26 WILL SMITHWild Wild West 23 21 25 28 98 DEGREES/The Hardest Thing 33 27 23 27 JORDAN KNIGHT/Give It To You
72 52 42 25 MONICA/Ange! Of Mine 9 27 45 45 ORGY/Blue Monday 43 48 35 25 (OO GOO DOLLS/Slide 28 23 22 27 FASTBALL/Out Of My Head 25 31 27 26 SHANIA TWAIN/That Donl.
=+ - 22 WILL SMITHMWild Wid West 53 42 25 43 MATCHBOX 20/Back 2 Good 13 28 32 25 MONICA/Angel Of Mine 42 43 28 25 LENNY KRAVITZFly Away -2 27 26 JENNIFER LOPEZ/If You Had My Love
- - - 22 CHER/Strong Encugh 65 53 50 42  EVERLASTAWNat fts Like 3 6 16 25 BRANDY/Aimost Doesn't Count 23 23 23 25 FAITH HILLThis Kiss 27 40 42 25 JOEY MCINTYRE/Stay The Same
15 23 25 22 OQFFSPRING/Why Don't You Get . 1115 24 41 FATBOY SUIM/Praise You 28 26 23 24 LENNY KRAVITZRy Away 26 27 27 24 EVERLASTWhat Its Like 33 29 16 25 EVERLASTWhat Its Like
14 12 17 22 TYRESE/Sweet Lady 57 49 30 35 LAURYN HILL/Ex-Factor 22 23 21 23 SHANIA TWAIN/That Don't 44 26 23 24 SHAWN MULLINS/Lullaby - 20 31 25 BRANDY/Aimost Doesn't Count
46 27 21 22 BLACKSTREET & MYA. /Take Me There 32 54 52 34 MYAMy rst Night 10 20 22 18 JEWEL/Down So Long 20 24 24 23 GREEN DAY/Time Of Your Life 14 16 15 21 JAY-Z FAMIL AND JACan | Get A
118 12 19 SHANIA TWAIN/That Don'. . -9 26 31 BRANDY/Almost Doesn't Count 3 7 11 13 MEJANAI ‘Bout The Money 23 22 21 23 EDWIN MCCAINTI Be - 24 24 18 GARBAGE/Special
- - 6 17 BRITNEY SPEARS/Sometimes 8 16 24 28 T MONEY/MWho Dat 23 20 18 11 °N SYNC/A Drve Myself Crazy -3 9 23 SARAH MCLACHLAN/I Will Remember You 16 23 23 18 OFFSPRINGWhy Don't You Get
24 36 - 17 DWVINE/Lately - - 30 26 CRASH TEST DUMMIES/Keep A Lid On Things 16 17 14 11 GARBAGE/Special 25 24 22 22 AEROSMITHA Dont Want To.. - 19 15 15 B'WITCHED/Cest La Vie
- - 9 16 LiTMy Own Worst Enemy 6 16 25 26 JEWELDown So Long -1 10 11 TYRESE/Sweet Lagy 17 18 20 22 GDC GOO DOLLSAns 15 16 13 13 C NOTEMait Till | Get Home
34 17 13 15 GARBAGE/Special 8 17 28 24 GARBAGE/Specal 8 7 7 10 FASTBALL/Out Of My Head 23 25 26 21 GARBAGE/Special - - - - SARAH MCLACHLAN/ Wit Remember Yoo
- 10 16 13 BRANDY/AImost Doesn't Count 72 52 32 22 (CHER/Believe - - 7 10 BLESSID UNION../Hey |eonardo.. 23 24 23 19 SHERYL CROWMy Favonte Mistake
17 19 16 13 CITIZEN KING/Better Days. 43 36 37 22 GINUWINEAWhat's So Different 7 7 7 7 FATBOY SLIMPraise You 26 37 22 19 JOHN MELLENCAMP/'m Not Runaing ..
11 14 15 13 FATBOY SLIMPraise You - - 4 22 BRITNEY SPEARS/Sometimes - -~ - 7 DFFSPRINGWhy Don't You Get. 14 17 16 15 SHAWN MULLINS/Shmmer
-3 8 11 TAL BACHMAN/She's So High - - 3 21 BILLIE/She Wants You 7 7 7 6 BILLY CRAWFORD../Urgently In Love 15 16 15 15 BLESSID UNION. /Hey Leonardo
- - - 10 SARAH MCLACHLAN/I Will Remember You 4 15 27 20 SHERYL CROW/Anything But Down -+ - 6 CITIZEN KING/Better Days. . - - - 9 CITIZEN KING/Better Days
4 7 11 10 FASTBALL/Out Of My Head 28 18 17 18 MONICA/Angel Of Mme 13 5 7 5 SHERYL CROW/Anything But Down 6 9 8 TEXAS/In Our Lifetime
13 10 11 10 JEWEUDown So Long - - - 17 SHOOTER/Lifes A Bitch -~ - - CHRISTINA AGUILERA/Genie In A Bottle 35 36 39 6 SHANIA TWAINFrom This Moment On
- - 4 9 TEXAS/n Qur Lifetme 50 33 27 16 BLACKSTREET FAANET/Girinend/Boyfrend S JAY-Z FAMIL AND JAfCan { Get A - - - - MEJAAI Bout The Money
7 6 5 8 SHAWN MULLINS/Shimmer 58 51 30 15 BAZ LUHRMANN/Everybody's Free - - - SKY/Love Song
9 6 5 6 ROBBIE WILLIAMSMillennium 61 52 27 13 TYRESE/Sweet Lady
- - - - CHRISTINA AGUILERA/Gente In A Bottie 13 14 18 11 JAY-Z FAMIL AND JACan | Get A.
- 14 20 9 BARENAKED LADIFS/Caill And Answer
MARKET &41 MARKET #41 MARKET #43 MARKET 444 MARKET #dd
Mk fod - 'é}lMxé',"ew Dricamy 897 F || wezemew orieans S WKSE/Butfalo WaZQ/Nashville - WRVW/Nashville
S Al Hit Muste ear Lhanne el (] Sinclair Sinclair Cromwell Capstar
(504) 679-7300 (504) 834-9587 98.5 (716) 884-5101 (615) 399-1029 (615) §64-2400
Stewart Wagman/Love Universal/Wilde Krysz/Gibson Quinn/Steele/Peace
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW W 2W W TW IW W W TW W 2W LW TW W 2W W TW
52 52 64 72 WHITNEY HOUSTON/Heartbreak Hotel 64 63 67 64 TLCNo Scrubs 30 51 57 65 RICKY MARTIN/Lvin' La Vida Loca 41 65 68 69 RICKY MARTINLivin' La Vida Loca 34 32 54 64 SHERYL CROW/Anything But Down
54 70 69 70 TLCNo Serubs 64 64 66 64 SIXPENCE./Kiss Me 40 43 51 55 MONICA/Angel Of Mine 39 30 58 69 98 DEGREES/The Hardest Thing 62 59 63 63 MATCHBOX 20/Back 2 Good
69 74 70 70 SIXPENCE ./Kiss Me 18 31 60 63 RICKY MARTINAvn' La Vida Loca 45 46 55 55 MATCHBOX 20/Back 2 Good 72 72 68 68 TLCAo Scrubs 64 63 65 62 SIXPENCE /Kiss Me
74 74 71 69 SUGAR RAY/Every Morming 63 64 67 61 WHITNEY HOUSTON/Hearthreak Hotel 47 37 54 54 98 DEGREES/The Hardest Thing 66 68 68 67 SUGAR RAY/Every Moming 64 63 64 61 SUGAR RAY/Every Moming
73 74 71 68 FLYS/Got You (Where ..} “40 43 38 42 SHANIA TWAINThat Don't. . 57 52 48 49 TLCNo Scrubs 23 25 34 67 BACKSTREET BOYSA Want It That Way 60 63 59 47 SARAH MCLACHLAN/Angel
28 29 46 49 RICKY MARTINAMN' La Vida Loca 39 37 35 40 MONICA/Angel Of Mine 32 49 43 48 EVERLASTMWat if's Like 68 68 68 66 SIXPENCE../Kiss Me 35 41 43 41 BACKSTREET BOYS/I Want It That Way
27 28 40 49 GARBAGE/Specsa! 42 39 41 39 G0O GOO DOLLS/Side 42 54 47 48 JOEY MCINTYRE/Stay The Same 37 40 39 59 WHITNEY HOUSTON/Heartbreak Hote! 37 37 35 41 98 DEGREES/The Hardest Thing
51 51 44 47 DAVE MATTHEWS BAND/Crush 9 15 39 39 DRU HILLThese Are The Times 43 46 49 46 TYRESE/Sweet Lady 66 68 67 45 GOO GOO DOLLS/SIde 23 25 35 40 BLESSID UNION . Hey Leanardo..
42 49 47 45 98 DEGREES/The Hardest Thing 62 57 41 39 SUGAR RAY/Every Marning 23 39 38 44 TATYANA ALIBoy You Knock Me Out 67 67 49 39 CHER/Betieve 40 40 35 40 CHER/Believe
40 52 48 45 MONICA/Angel Of Mine 42 55 37 38 NICOLEMake it Hot 54 44 41 44 SUGAR RAY/Every Moming 25 26 28 38 JAY-Z F/AMIL AND JA/Can | Get A, 42 43 45 39 RICKY MARTINLmn La Vida Loca
34 37 31 36 GOO GOO DOLLS/Siide - 12 30 37 DAVE MATTHEWS BAND/Crush 30 37 44 42 SIXPENCE. /Kiss Me 68 48 39 37 MONICA/Angel Of Mine 36 37 37 3B LENNY KRAVITZFly Away
56 39 36 31 CHER/Believe 30 31 30 34 TAL BACHMAN/Shes So Hgh 27 26 42 42 MEJAA ‘Bout The Maney 37 43 39 37 ‘N SYNK/I Dmve Myseff Crazy 27 32 36 38 'NSYNG/I Drve Myselt Crazy
18 19 26 30 JAY-Z F/AMIL AND JACan ! Get A . 15 37 35 31 BRITNEY SPEARS/Sometimes 35 29 39 40 VENGABOYSMe Like To Party! 7 15 6 36 SHERYL CROW/Anything But Down 33 32 34 36 JEWELDown So Long
21 20 26 29 OFFSPRINGWhy Dont You Get . 24 39 37 31 BACKSTREET BOYS/ Want It That Way 41 26 36 38 WHITNEY HOUSTON/Heartbreak Hote! 70 63 64 36 BRITNEY SPEARS/. Baby One More. - 23 34 36 FATBOY SLIMPrase You
38 34 27 29 BRITNEY SPEARS/..Baby One Mare.. 18 23 21 29 BETTER THAN EZRA/At The Stars 38 37 39 38 BACKSTREET BOYS/H Want It That Way 20 33 38 35 BLESSID UNION../Hey Leonardo... 36 38 39 36 GARBAGE/Special
73 55 36 29 MATCHBOX 20/Back 2 Good 29 31 30 29 BLESSID UNION../Hey Leonardo. 58 40 33 34 BRITNEY SPEARS/. .Baby One Mare.. 14 33 39 35 SHANIA TWAIN/That Don't.. 37 35 37 35 EVERLASTAWhat Its Like
20 29 28 27 BACKSTREET BOYS/I Want It That Way 26 28 28 27 SHAWN MULLINS/Shimmer 28 28 27 28 WILL SMITHMiami 15 22 33 33 GARBAGE/Special 42 32 37 35 TLGMNo Scrubs
- 19 25 27 BAZ LUHRMANN/Everybody's Free... - 5 15 26 FATBOY SLIM/Praise You 20 22 26 28 BUSTA RHYMES F/JANETWhat's It Gonna Be - 10 7 31 BRITNEY SPEARS/Sometimes 40 36 38 31 SHANIA TWAINThat Don'..
73 74 39 27 EVERLAST/What its Like -9 22 22 ROBBIE WILLIAMSMillennum 29 25 25 27 ROCKELLMWhen 'm Gone 38 38 35 24 BAZ LUHRMANN/Everybody's Free . 35 34 21 25 BRITNEY SPEARS/..Baby One More...
- 20 24 26 TAL BACHMAN/She's So High 30 35 25 21 JAY-Z F/AMIL AND JACan | Get A. - - 23 26 BARENAKEO LADVES/Call And Answer 5 16 8 22 ROBBIE WILLIAMSMillennium 30 35 29 25 WHITNEY HOUSTONHeartbreak Hotet
28 46 33 25 SHANIA TWAIN/That Dont. 38 30 13 20 98 DEGREES/The Hardest Thing 22 24 26 25 OFFSPRINGWhy Don't You Get . 19 19 19 22 C NOTEWait Till | Get Home 62 64 22 22 GOO GOO DOLLS/Slide
- - 18 24 BRITNEY SPEARS/Sometimes - 7 13 18 JANAQoh Baby Baby - 19 27 25 SHANIA TWAIN/That Don't 22 22 20 21 MULBERRY LANE/Harmiess - - 9 20 BARENAKED LADIES/Call And Answer
- - 12 23 FASTBALLAOut Of My Head 13 20 16 17 TYRESE/Sweet Lady 32 22 24 23 N SYNG Drve Myself Crazy 38 39 36 21 WILL SMITHMiam 16 20 22 20 ROBBIE WILLIAMSMitlennium
30 23 22 23 FASTBALL/The Way 16 18 16 17 MEJAAI ‘Bout The Money 17 25 26 23 JORDAN KNIGHT/Give it To You 19 23 20 21 JANA/Goh Baby Baby 24 24 25 19 JORDAN KNIGHT/Give it To You
50 5t 30 23 JEWEL/Down So Long 18 11 8 17 ‘N SYNGA Drive Myself Crazy 10 19 22 21 TLC/Dear Lie 20 19 21 21 VENGABOYSMe Like To Party' 22 21 21 18 FASTBALL/AOut Of My Head
25 20 24 21 NATALE IMBRUGLIATom 12 15 12 16 BRANDY/Almost Doesn't Count - - 19 21 12Anywhere 7 17 21 20 BRANDY/Aimost Doesn't Count - - 14 17 BRITNEY SPEARS/Sometimes
33 32 24 19 EAGLE-EYE CHERRY/Save Tonight 13 20 13 15 DAFSPRINGWhy Don't You Get.. 25 26 22 19 FAITH EVANS/Love Like This 17 10 7 20 FATBDY SLIM/Prarse You - - 1t 15 CITIZEN KING/Better Days...
- 15 18 19 MATCHBOX 20/Real World 31 12 15 15 SHERYL CROW/Amything But Down 35 28 23 19 SWEETBOXU Make My Love,.. 9 9 6 20 EVERLASTMWhat Its Like 12 14 17 15 MULBERRY LANEMamless
29 28 25 19 "N SYNG? Drive Myself Crazy 14 16 18 14 GARBAGE/Specil 13 20 20 19 BRITNEY SPEARS/Sometimes 8 11 6 18 TYRESE/Sweet Lady - - 9 13 SARAH MCLACHLAN/I Wil Remember You
- - 13 18 FATBOY SLIMPrarse You - - - 14 ORGY/Blue Monday -~ - 17 (00 GOO DOLLS/Black Batioon 8 9 6 17 BUSTA RHYMES FJANET/WNat' it Gonna Be 13 15 15 12 QFFSPRINGWhy Don't You Get...
29 24 26 18 EVERCLEARA Will Buy You. . - = - 11 CiTIZEN KING/Better Days... - 14 17 17 MYAMy First Night... 9 9 8 16 OFFSPRINGWhy Dot You Get . - - 6 11 LTMy Dwn Worst Enemy
- - 12 18 JENNIFER LOPEZIf You Had My Love 8 10 4 9 KEITH SWEATA'm Not Ready - 12 16 17 NAS F/PUFF DADDYMate Me Now 20 16 20 12 MEJAAN Bout The Money - - - 9 BRANDY/AImost Doesn't Count
14 19 18 17 QRGY/Biue Monday 24 19 16 9 FUEL/Shimmer - - - 14 FATBOY SLIMPraise You 18 17 7 12 ORGY/Blue Monday -~ - 9 TAL BACHMAN/She's So High
17 13 15 16 GREEN DAY/Time Of Your Life .. 1 7 9 8 JORDAN KNIGHT/Give It To You -9 15 14 BRANDY/AImost Doesn’t Count - 6 5 10 JENNIFER LOPEZ/ You Had My Love 14 15 12 8 SHAWN MULLINS/Shimmer
13 11 18 15 EDWIN MCCAINAY Be 12 7 9 7 BUSTA RHYMES F/JANETMhats It Gonna Be 19 26 15 13 BLACKSTREET & MYA../Take Me There - 6 5 9 DIVINE/One More Try - . - - 4 JENNIFER LOPEZM You Had My Love
- - - - SHERYL CRDW/Anything But Down 2 5 8 6 VENGABOYSMEe Like To Party' 35 22 11 13 EAGLE-EYE CHERRY/Save Tonight 7 8 6 7 CITIZEN KING/Better Days...
- - - - WILL SMITHWiId Wikl West - - -3 NYAnywhere 26 20 10 11 GOO GOO OOLLS/Side 9 16 19 7 SWIRL 360/ andy In The Sun
- - - BLESSID UNION../Hey Leonardo... o -1 NOTEMat TH | Get Home 19 14 17 10 EMINEMMy Name s 8 5 .7 7 MONIFAH/Monifah's Anthem ..
- - - - [BRANDY/AImost Doesn't Count D - - - - WILL SMITHWiid Wikl West 25 23 27 8 LENNY KRAVITZFly Away - 6 5 7 GINUWINEMMat's So Different
- 9 6 5 MULBERRY LANEMHarmiess 5 7 7 7 SHANICEAWhen | Close My Eyes

MARKET $45

Austin/McGowan

19
38
36
35

34
35

27

ARTIST/TITLE

RICKY MARTINAvin' La Vida Loca
TLCAo Scrubs

BRANDY/Have You Ever?
BACKSTREET BDYS/l Want [t That Wav
NEXT/ Still Love You

MONICA/Angel Of Mine

SHANIA TWAIN/That Don'.
SIXPENCE.. /Kiss Me

WHITNEY HOUSTON/Heartbreak Hotel
SHAGGY F/JANET/Luv Me, Luv Mg
BRITNEY SPEARS/Sometimes
MONICA/The First Night

WILL SMITH/Miam:

JENNIFER LOPEZAf You Had My Lave
WILL SMITHWikd Wikl Wes!
BILLIE/She Wants You

98 DEGREES/The Hardest Thing

GO0 GOO DOLLS/Stide
EVERLASTWhat [ts Like

TATYANA ALLBoy You Knock Me Out
CHER/Believe

LENNY KRAVITZ/Fly Away

SARAH MCLACHLAN/Ange!

JAY-Z F/AMIL AND JA/Can | Get A .
VENGABOYSMe Like To Party!
TYRESE/Sweet Lady

ROBBIE WiLLIAMSMillennium

C NOTEAVatt Till t Get Home
JEWEL/Down So Long

FATBOY SLIM/Praise You

BUSTA RHYMES FAJANETWhat's [t Gonna Be
BRANDY/Aimost Doesn't Count
JORDAN KNIGHT/Grve It To You
COFFSPRINGWHhy Don't You Get...

N SYNGA Drive Myseff Crazy
TATYANA ALUEverytime

WARKET +45

WKSL/Memphis
Finn

107.5

Todar s 1l Music

{901) 375-9324
Taylor/Cole

ARTIST/TITLE

LENNY KRAVITZ/Fy Away

SUGAR RAY/Every Moming
SHANIA TWAIN/That Don't.
EVERLASTAWhat It's Like

GOD GOO DOLLS/Stide

RICKY MARTINLvin' La Vida Loca
MATCHBOX 20/Back 2 Good
BACKSTREET BOYS/t Want It That Way
SIXPENCE . /Kiss Me

98 DEGREES/The Hardest Thing
TLCMNo Serubs

BILLIE/She Wants You

JORDAN KNIGHT/Give It To You
VENGABOYSAVe Like To Party’
CITIZEN KING/Better Days. .
BRITNEY SPEARS/Sometimes

'N SYNC/ Drive Myself Crazy
TEXAS/In Dur Lifetime

BLESSID UNIDN.../Hey Leonardo...

EYC/This Thing Called .

ORGY/Biue Monday

JOEY MCINTYRE/ Love You Came..
SHERYL CROW/Anything But Oown
WHITNEY HOUSTON/Hearthreak Hotel
GARBAGE/Special

C NOTEMa Till | Get Home
MULBERRY LANE/Harmiess
JANA/Goh Baby Baby
OFFSPRINGAVhy Don't You Get..

8 7 CORRS/So Young

JEWEL/Down So Long

JOEY MCINTYRE/Stay The Same
WILL SMITHWild Wild West

LITMy Qwn Worst Enemy

BILLY CRAWFORD.../Urgentty In Love
SKYALove Song

SARAH MCLACHLAN/ Will Remnember You

MARKET &47

WBBO/Monmouth
Nassau Broadcastin:

42

18

w
63

w
73
73
69
69
66
66
64
49
42
41
a0
3
39
38
38
37
37
3
31
30

26

ARTIST/TITLE Sullivan/Fox

RICKY MARTINLivin' La Vida Loca
TLCNo Scrubs

SIXPENCE../Kiss Me

SUGAR RAY/Every Moming
EVERLASTWhat It Like

G00 GOO DOLLS/Side

WHITNEY HOUSTDN/Heartbreak Hote!
LENNY KRAVITZ/Fly Away
BACKSTREET BOYS/ Want It That Way
SHERYL CROW/Anything But Down
BLESSID UNION . Hey Leonardo...
CHER/Betieve

SHANIA TWAIN/That Don't..
BRITNEY SPEARS!...Baby One More
98 DEGREES/The Hardest Thing
JEWEL/Down Se tong

MATCHBDX 20/Back 2 Good
OFFSPRINGWhy Don't You Get..
FASTBALL/Out Of My Head
BRITNEY SPEARS/Sometimes
JORDAN KNIGHT/Give 1t To You
FATBOY SLiM/Praise You
BRANDY/AImost Doesn't Count
CHER/Strong Enough

MEJAAIl 'Bout The Money

JAY-Z F/AMIL ANO JAGan | Get A .
CITIZEN KING/Better Days..
TEXAS/n Our Lifetime

WILL SMITHAVid Wikd West
SARAH MCLACHLAN/I Wili Remember You
LITMy Own Worst Enemy

00,1117

RESTINS# 1 BiT WUSIC STATION

MARKET 240

KHFI/Austin
Ciear Channel

(512) 474-9233
Basenberg

PLAYS
IW W LW Tw
73 73 73 76
74 74 73 76
727275 72
74 75 72 712
7272 73 72
42 44 49 50
- 24 39 50
36 43 48 50
51 47 48 49
47 51 51 48
- 19 38 39
- 19 34 36
- 19 36 35
- -1t 33
36 37 38 30
22 23 36 27
22 23 23 24
36 30 25 23
- - 15 22
2121 22 19

ARTIST/TITLE

TLCMo Scrubs

LENNY KRAVITZ/Fy Away

SUGAR RAY/Every Moming
SIXPENCE../Kiss Me

GO0 GOO DOLLS/Side

RICKY MARTINLiwn' La Vida Loca
EVERLASTAWhat Its Like
BACKSTREET BOYS/I Want It That Way
WHITNEY HOUSTON/Heartbreak Hotel
SHERYL CROW/Anything But Down
FASTBALL/Out Of My Head

BRITNEY SPEARS/Sometimes
BRANDY/Amost Doesn't Count
GARBAGE/Specil

98 DEGREES/The Hardest Thing
JAY-Z F/AMIL AND JA/Can | Get A
OFFSPRING/MWhy Don't You Get...
JEWEL/Down Se Long

FATBOY SLIM/Praise You
TYRESE/Sweet Lady

TLC/Unpretty

GINUWINEAWhat's So Orfferent

WILL SMITHAWiK Wikd West
SHANIA TWAIN/That Don't. .
SKY/Love Song

JENNIFER LOPEZ/f You Had My Love

98 PXY

THE 7 § MIT MUSKC STATION!

WPXY/Rochester, NY
Infinity

(716) 262-2720
Ingram/Danger

PLAYS

w

2w
61

64
64
66
42
69
40
22

o=
So

PO Do~ @

ARTIST/TITLE

TLOMo Scrubs

GO0 GDO DOLLS/Siide

SIXPENCE.. /Kiss Me

SUGAR RAY/Every Moming

RICKY MARTINUwvin' La Vida Loca
CHER/Beleve

BACKSTREET BOYS/ Want It That Way
EVERLAST/What it's Like

LENNY KRAVITZFty Away

SHAGGY FAJANETAuv Me, Luv Me
98 DEGREES/The Hardest Thing
WHITNEY HOUSTON/Hearttreak Hotel
MATCHBOX 20/Back 2 Good

WILL SMITHMWiId Wild West
SARAH MCLACHLAN/Ange}
BRITNEY SPEARS/Sometimes
BLESSID UNION . /Hey Leonardo...
JORDAN KNIGHT/Give It To You
SHANIA TWAIN/That Don't.

JAY-Z FIAMIL AND JA/Gan ! Get A...
VENGABDYSMWe Like To Party!
OFFSPRINGWHy Don't You Get.
JOEY MCINTYRE/Stay The Same

"N SYNCA Drive Myself Crazy
MEJA/AI "Bout The Money
ROCKELLWhen I'm Gone
BRANQY/Aimost Ocesn't Count
MULBERRY LANE/Harmiess
JEWEL/Qown So Long

C NOTEMatt il { Get Home
CORRS/So Young

FATBOY SLtM/Praise You

BILLY CRAWFORO../Urgently in Love
SARAH MCLACHLAN/I Will Remember You
CHER/Strong Enough
MOFFATTS/Until You Loved Me

JOEY MCINTYREA Love You Came...

www.americanradiohistorv.com
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343 CHR/RHYTHMIC TOP 50 | BREAKERS.

gfﬁ i = 00— -
Ed 7
5 MAY 14, 1999 LR L
wild wild West (Columbia)
T I T _ o N | TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
i T T ToL R —  Tomt 1154/1154 42/40
W ™ ARTISTTITLE LABEL(S) ™ LW 2w w STATIONS/ADDS C1&J0J0
Co TLC No Scrubs (LaFace/Arista) 3485 3617 3652 3735 55/0 Tell ,&,(e(f,',s Real (MCA)
s 2 2 @ 112 Anywhere (Bad Boy/Arista) 3071 2947 2854 2511 55/0 TOTAL PLAYS/NCREASE  TOTAL STATIONSIADDS CHART
5 3 3 3 BUSTA RHYMES t/JANET What's It Gonna Be (Elektra/FEG) 2442 2460 2520 2372 52/0 948/504 42113 18]
> 4 s+ &  TYRESE Sweet Lady (RCA) 2097 2193 2377 2550  47/0 LAURYN HILL
s s s 5 GINUWINE What's So Different (550 Music/ERG) 2027 2069 2024 2000 4200 Everything Is Everything (Ruffhouse/Columbia)
7 12 7 @ RICKY MARTIN Livin' La Vida Loca (C2/Columbia) 1776 1549 1206 947 372 ’°”L6";g;1"g;“““ ToTaL S;‘;";;"S"DDS C&’
6 w0 s @ 702 Where My Girls At? (Motown) 1750 1454 1259 988  50M1 - ~
« s s 5  WHITNEY HOUSTON Heartbreak Hotel (Arista) 1459 1630 2161 2389  38/0 M'sssh", 'X"g_'t’EhMEEA“,w‘ ;ELEL[;""
# o o @ BRANDY Almost Doesn' Count (Atlantic) 1440 1414 1306 1203 A0 | e A BN (EastWeSUREG)
s 7 w0 MYAMy First Night With You (University/Interscope) 1215 1300 1460 1380  38/0 606/199 37/4 f34)
w 1 1211 LAURYN HILL Ex-Factor (Ruffhouse/Columbia) 1194 1284 1229 1337  29/0 R, KELLY
o 17 1w @ BACKSTREET BOYS | Want It That Way (Jive) 1175 1111 1062 825  32/0 Did You Ever Think (Jive)
~ — 2 JENNIFER LOPEZ If You Had My Love (Work/ERG) 1170 769 194 — 43/4 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
BREAKER )  WILL SMITH Wild Wild West (Columbia) 1154 — _ - 42/40 551/67 26/2 36
7 s w15 JAY-Z{/AMIL AND JA Can | Get A... (Def Jam/RAL/Mercury) 1153 1357 1394 1546  31/0 SPORTY THIEVZ
2 15 15 16 SILKK THE SHOCKER f/MYA Somebody Like... (No Limit/Priority) 1062 1086 1008 789 391 No Pigeon (Columbia)
w 15 1317 JESSE POWELL You (Sifas/MCA) 982 1130 1115 1174 3311 ’°“L5"2“g;1”g;“““ TOTAL S;‘g}g"s"“s °$’
BREAKER @  K-Cl & JOJO Tell Me It's Real (MCA) 948 444 22 5 4213 ShUl
~ w » @  WHITNEY HOUSTON It's Not Right But It's Okay (Arista) 900 777 576 165  42/3 \ o
w » w @ JTMONEYWho Dat (Toy Vercedes/Freenori@Priority) 900 832 752 708 340 | on puer e Are Evervihing (Uniersitylstand)
5 13 s 2 98 DEGREES The Hardest Thing (Universal) 840 1057 1120 1150 270 513/56 2711 f30)
w1 19 22 MONICA Angel Of Mine {Arista) 744 823 1101 1333 2500 MAXWELL
18 19 20 2z DMX Ruff Ryders Anthem (Def Jam/Mercury) 137 793 953 935 21/0 Fortunate (Rock Land/Interscope/Columbia)
s 25 25 2« TRICK DADDY Nann Brother (Slip N’ Slide/Warlock) 723 730 693 645 29/1 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
2 25 2 'NSYNCIDrive Myself Grazy (RCA) 695 739 719 711 27/0 900/45 32/ 0
% n s €@ SILKIf You (Lovin' Me) {Elektra/EEG) 686 601 500 592 29/
% w0 20 ) BLAQUE 808 (Track Masters/Columbia) 685 645 668 637 32/5
u w2 % NAS #/PUFF DADDY Hate Me Now (Columbia) 684 715 767 761 32/0 R LABENL )OST ADDED ons
0w w T.W.D.Y. Player's Holidey (Thump) 670 548 443 391 24/4 - .
w o w w  TOTAL Sitting Home (Bad Boy/Arista) 640 672 695 653 250 | Koisu0un el Mot R e 1
w 2 2w R.KELLY When A Woman's Fed Up (Jive) 632 778 900 1170  20/0 BEFORE DARK Baby (RCA) 10
% 2 2w  KRAYZIE<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>