management ¢+ marketing + sales

When it comes to radio and its
relationship with the Internet, marketing
and promotions departments often face a
tough learning process when coordinating
ideas with the tocal content designer and
webmaster. In this week’s Marketing,
Management and Sales section of R&R,
Gerry Boehme provides an inside look at
the learning process some stations faced
when their websites weren't exactly
generating the amount of excitement
they'd originally anticipated. Also, this
week’s “Road to Success” zeroes in on
‘The Power of Thoughtfulness,” and how
managers can really make an employee’s
day by visiting them in the hospital or
sending a birthday card. And don't forget
to check out KSRC/Kansas City’s dynamic
new television campaign in the “TV
SPOTlight,”

Pages 10-14

TRACKING DOWN
JHANI AND MARK

With all the news surrounding AMFM’s
sizzling deal with Cox this week, one
might wonder what longtime KOST/L.A.
PD Jhani Kaye — who recently departed
the station after 17 years — is doing now.
R&R AC editor Mike Kinosian recently
tatked to Kaye about his new endeavors,
and also contacted former WLIT/Chicago
PD Mark Edwards to see what he’s up to.

Page 82
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« David Meszaros named VP/GM for
Cox Radio/Atlanta

= Rohin Bertolucci upped to Dir/AM
Prog., Rockies for Clear Channel

¢ Liz Montalbano tapped as VP/
Crossover Promo at Priority
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CHR/POP

+ CHRISTINA AGUILERA Genie In A Bottle (RCA)
CHR/ARHYTHMIC

« DESTINY’S CHILD Bills, Bills, Bills (Columbia)
URBAN

= MARY J. BLIGE All That | Can Say (MCA)
URBAN AC

» BARRY WHITE Staying ... (Private Music/Windham Hill)
COUNTRY

+ LONESTAR Amazed (BNA)
AC

+BACKSTREET BOYS | Want It That Way (Jive)
HOT AG

= SMASH MOUTH All Star (/nterscope)
NAC/SMDOTH JAZZ

= RICHARO ELLIOT Chill Factor (Blue Note)
ROCK

= RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)
ACTIVE ROCK

+RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)
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«RED HOT CHILI PEPPERS Scar Tissue (Warner Fros.)
ADULT ALTERNATIVE

+ SANTANA f/ROB THOMAS Smooth (Arista)
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‘Radio Runs With The Bulls’

B Fritts says the industry is poised for major
‘Net gains as NAB Radio Show opens in Orlando

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
vorke @rronline.com

ORLANDO — Radio and the
Internet: So good for each other.
they should be paired.

That was the opening-day
theme Tuesday as the industry
converged on muggy Orlando
for the NAB’s annual Radio
Show. Laurence Norjean, Presi-
dent of L.A.-based
InXsys Broadcast
Networks, set the
tone Tuesday morn-
ing as the opening
speaker at “Broad-
cast Financing for the
1990s: The Internet Factor,” th
powerful financial session spon-
sored by DC law firm Dickstein,
Shapiro, Morin & Oshinsky
LLP. He said radio must “move
fast” to corner the web. because
the television and cable indus-
tries are in the process of launch-
ing major campaigns to capture
*Net surfers. Norjean predicted
that steps would be taken within
the next six to eight months to
attract Internet users, and radio

Thompson Now
EVP/GM At Elektra

Elektra En-
tertainment
{ Group has
{promoted
Greg Thomp-
son to Exec.
IVP/GM.
{ Thompson
succeeds
Alan Voss,
who was re-
cently named
WEA Exec.
VP/GM (see story, Page 16).
Based in New York. Thompson
continues reporting to EEG
Chairman/CEO Sylvia Rhone,

“Greg has been a tremendous
asset to this company since join-
ing the EastWest/Elektra family,
setting a standard of excellence
that has long been respected
throughout our industry,” Rhone
commented. “For many years |
have relied on his executive
leadership and outstanding

THOMPSON/See Page 41

Thompson

THE NAB
RADIC::
SHOW

e e

must step lively to advance its
own position among web war-
riors.

He said Internet benefits to ra-

dio are greater than to TV be-
cause “radio has the greatest op-
portunity to shift consumers, us-
age and patterns.” He encour-
aged radio operators to use the
Internet to “expand your signal,
expand your audience by giving
them what they want.
Create entertainment
content — sticky
content — to cap-
ture audience and
keep them there.”
He encouraged
operators to become “a landlord
in your market. Create portals,
create stores, create a traffic site
and sell locations.” Radio
websites should include real es-
tate ads, classified job listings
and merchandise, he said. and
operators should centralize their
web operations.

AMFMi Sr. VP Charles
Armstrong believes his company

NAB/See Page 41
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Cox Leaves West ‘KOST’ To AMFM

B 14-station swap may be worth $600 million

BY MATT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.com

Early returns from this year’s
NAB Radio Show implied there
would not be a CBS-American
Radio Systems, Clear Channel-
Jacor-type merger of radio titans.
Instead. the industry appeared to
be moving into the era of peace
dividends.

Though rumors of an AMFM-
Clear Channel marriage contin-
ued to fly. by late Tuesday the
deal of the show looked to be
AMFM’s 14-station swap with
Cox Radio — a deal valued at
$400 million-$600 million by
brokers and analysts. Financial
terms of the transaction were not
disclosed by the companies,
though they said the cash tlow
they swapped was equal.

AMFM is acquiring the jew-
els in Cox’s crown, KFI-AM &
KOST-FM/L.A. In exchange,
Cox is building out in Atlanta
with WFOX-FM and gets
WEDR-FM/Miami, WPLR-FM/
New Haven (as well as local
sales rights for WYBC-FM/New
Haven), a quartet in Stamford-
Norwalk, CT and a six-pack in
Jacksonville.

Cox’s other L.A. properties,
KACE-FM & KRTO-FM, will
be shed at a later date. No pro-
spective buyers were named.

AMFM. which now has five
FMs and two AMs in L.A., said
it has met Vice Chairman Jimmy
de Castro’s goal of owning the
maximum the law will allow in
L.A. and will have mor= audience

SWAP/See Page 18

AMFM-Cox: Who Gets What

| To AMFM:

KFI-AM/Los Angeles (Talk)
KOST-FM/Los Angeles (AC)

To Cox:

L —

WEDR-FM/Miami (Urban)
WFOX-FM/Atlanta (Oldies)
WFYV-FM/Jacksonville (Rock)
WAPE-FM/Jacksonville (CHR/Pop)
WBWL-AM/Jacksonville (Sports)
WKQL-FM/Jacksonville (Oldies)
WMXQ-FM/Jacksonville (Hot AC)
WOKV-AM/Jacksonville (News/Talk)
WPLR-FM/New Haven (Rock)*
WEFX-FM/Stamford-Norwalk, CT (Rock)
WNLK-AM/Stamford-Norwalk (News/Talk)
WKHL-FM/Stamford-Norwalk (Oldies)
WSTC-AM/Stamford-Norwalk (News/Talk)

*Cox alao gera local sales ights to WYBC-FMNew Havar,

STEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz @ rronline.com

The past four years have
witnessed a significant turn-
around for BMG’s RCA
Records, and it has emerged
as a force to be reckoned with,
thanks to an impressive win-
ning streak quarterbacked by
President Bob Jamieson and
Exec. VP/GM Jack Rovner.

While RCA has declined to
disclose exact figures because
it’s a subsidiary of the privately
held Bertelsmann Music
Group (BMQG). for the fiscal
year ended June 30 sales have
jumped more than 30% to be-
tween $200 and $300 million
— by far the best year ever for
the historic label. RCA is also
on track to improve on that
number next year. given what’s

Jamieson, Rovner
Rev Up BMG’s RCA

Jamieson Rovner

in the new album pipeline: 'N
Sync, Dave Matthews Band,
Christina Aguilera, Lit, Coko.,
Lou Bega. Rome and the Foo
Fighters, to name just a few.
The numbers. however. only
tell part of the story. Perhaps
what’s more impressive has
been RCA's recent track record

See Page 39

Reps Resist
LPFM Proposal

M No funding, threatens
Tauzin

Lawmakers fired aaother mis-
sile at the Portals last week,
again blasting the FCC’s contro-
versial low-power FM proposal.

In a letter addressed to FCC
Chairman Bill Kennard and his
fellow commissionzrs, House
Commerce Committee members
Cliff Stearns and Mike Oxley
said they found the results of re-
cent NAB interfererce tests on
LPFM “compelling.” They
added that the commission pro-
viso would “cause significant
pockets of interference in large
and medium markets.” and that
they “cannot see how [the FCC]
could proceed with this new ser-
vice.”

“These LPFM staiions would
themselves be subject to interfer-
ence from existing stations,” said

LPFM/See Page 18

World's largest job opportunities section, see page 118
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‘| absolutely love this! Its

destined to be a #1 record!”
- Neal Sharpe APD/MD, WNCI/Columbus

J

robbie willlams “"angels’

The new single from the debut album: THE EGO HAS LANDED
produced by guy chambers and steve power

management: i.e. music itd.

www. robbiewilliams.com www. robbiewilliamsdirect.com hallywoodandvine.com
©1999 Capnol Records, Inc.

-------
———
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NEWSSTAND PRICE $6.50
A Is On A Multiformat Roll

'k out this week’s R&R for an inside look at the
ess of RCA Records. President Bob Jamieson

and Exec. VP/GM Jack
ambo ND.o

; Rovner explain how the
- [{TRTI] (FRTTINTINN
& 4 | label is structured and

“*B f 5,4 its new direction. Here's

" RCA's Lou Bega —
R | exploding at multiple

E ¢ : | formats with “Mambo

No. 5 (A Little Bit Of...)".
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| Thank you radio for another
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ACTIVE ROCK

ALTERNATIVE

SEPTEMBER 3, 1999
AMFM And Cox Anncunce Swap

AMFM Vice Chairman Jim de
Castro secures a fifth FM

and second AM for his

company in the revenue-rich -
Los Angeles market by
swapping 14 stations to

Cox in five markets for Talk
leader KFl and AC KOST.

The whole story begins on

the next page.
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R&R Debut @) Breaker
100% Closed 1st Week
#1 Most Added

R&R Debut ({) Breaker R&R Debut Q) Breaker
#1 Most Added #1 Most Added

the first single from Human Clay - in stores

@ Wind-up Records. Developing Career Artists. Delivering Core Acts™ 212.251.9665.
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Cox/Atlanta Names
Meszaros VP/GM

David Meszaros has been pro-
moted by Cox Radio to VP/GM for
the WSB Radio Group. He will be
responsible for overseeing Cox’s At-
lanta radio operations, which include
News/Talk WSB-AM. AC WSB-
FM and NAC/Smooth Jazz WJFZ-
FM, as well as all-News WCNN-
AM. which Cox operates through a
time-brokerage agreement. The WSB
Radio Group also owns WSB Sports,
which owns the broadcast rights for
Major League Baseball's Atlanta
Braves, the NBA’s Atlanta Hawks
and University of Georgia football
and basketbull.

A 25-year broadcast veteran,
Meszaros joined the WSB Radio

Group in 1996 as a station manager |

and was soon after named GM for
WCNN & WIZE Since November
98 he has served as VP/GM for
WIZF & WSB-FM as well as Direc-
tor/Sales for the entire WSB Radio
Group.

Meszaros’ resumé also includes
stints as WZGC-FM/Atlanta VP/
GM, WZLX-FM/Boston GM and
KFMK-FM/Houston GSM. He takes
over management duties from former
WSB Radio Group VP/GM Marc
Morgan, who was named VP/co-
COO for Cox Radio earlier this year.

Ingram Installed At
‘The Beat’ In Pittsburgh

WPXY/Rochester OM/PD Clarke
Ingram has been named PD for
AMFM’s “Jammin’ Oldies” WJIJ
(The Beat 104.7)/Pittsburgh.

In making the announcement,
WIJIIJ GM Michael Frohm said,
“Clarke 1s superbly qualified to lead
the programming department at
WIJI. His record of accomplish-
ment is outstanding, and his atti-
tude and leadership qualities are
terrific. Clarke brings an incredible
knowledge of the radio business,
boundless enthusiasm and market
equity to ‘The Beat’ I am thrilled
to be able to bring a PD of his cali-
ber to our team.”

A 21-year radio veteran. Ingram
had served as WPXY’'s OM/PD
since 1994. He previously served as
OM for KZZP/Phoenix and PD for
WBZZ/Pittsburgh and KRQQ/Tuc-
son. Ingram has also worked as an
air talent at WHTZ/New York and
WEGX/Philadelphia.

R&R Observes
Labor Day

In observance of the Labor
Day holiday, R&R's Los Ange-
les, Nashville and Washington,
DC offices will be closed on
Monday, Sept. 6.

HOW TO REACH UJS RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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tribution Jim Urie.

Russell Simmons, founder of Def Jarn Records, was recently honored
at a New York Rap Roast. The event’s proceeds went to benefit Rush
Philanthropic, a charity Organization neaded by Simmons’ brother
Danny, which focuses on bringing art programs to schools. Among the
industry elite in attendance were (I-r) Islend/Def Jam Music Group GM/
Executive VP John Esposito, Sr. VP/Marketing Angela Thomas, Chair-
man Jim Caparro, L.L. Cool J, Co-Presxent Lyor Cohen, Sr. VP/A&R
Jeff Fenster, Co-President John Reid ard Sr. VP Universal Music Dis-

WDMK-FM/Detroit Flips Format To Urban AC

WDMK/Detroit made the change
from Soft AC to Urban AC last Sat-
urday (8/28).

Radio One VP/Programming
Steve Hegwood said the new “Kiss
102.7” is an “Adult R&B station.
The station will probably feature
60% recurrent and gold music,
while the other 40% will be the
adult hits of today — Maxwell,
702, Lauryn Hill, Natalie Cole,
Barry White — and it will also fea-
ture the classic songs from Anita
Baker and Luther Vandross. We
also play the best old school. What
we’ve learned is that the old school
is targeted toward 30-plus black
women, and 1s still important to
them — whether it’s Evelyn

‘Champagne’ King, Parliament/
Funkadelic, Dazz Band — those
kinds of things. As a matter of fact,
the first song after the flip was ‘Let
It Whip’ by the Dazz Band.”

PD James Alexander added, “I
would just like to say that our new
station, Kiss 102.7, is designed to
fill a void here in the Detroit mar-
ket. We look forward to being ex-
tremely successful. Also, I'd like to
say that I’'m very happy to continue
my radio and broadcasting career
here in the Detroit market with Ra-
dio One. We look for some very
positive and successful things for
this radio station. To all of Detroit
and all of America, we'd like to
give them a big Kiss 102.7”

Bertolucci Becomes Clear Channel Dir./
AM Programming, Rocky Mountain Region

Clear Channel Commu-
nications has promoted
Denver AM OM Robin
Bertolucci to the newly
created position of Direc-
tor/AM  Programming,
Rocky Mountain Region.
In her new role Bertolucci [
will now be responsible for
direct programming over-
sight of Clear Channel’s
AM News, Talk and Sports
stations in Denver; Ft.
Collins-Greeley, CO; Casper, WY,
Cheyenne, WY; and Bismarck, ND.

“Now that Clear Channel is oper-
ating over 100 News, Talk and
Sports stations, we need to begin (0
regionalize some of the oversight
and responsibilities,” National Di-
rector of News/Talk Gabe Hobbs
told R&R. “Regional management
structure logically mirrors our hub-
and-spoke system of operation in
many areas. Robin was the logical

Phone, g
310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056

Samma™

310-553-4330

310-203-8450

Bertolucci

moreinfo @ rronline.com
newsroom@rronline.com
jill@rronline.com

hmowry @ rronline.com

m choice, as she has proven

she understands synergy
d and differentiation by run-
ning two wonderfully suc-
cessful stations in Denver:
KOA and KHOW. And as
I begin to appoint regional
managers, maybe [ can get
my handicap back into the
single digits!”

Bertolucci’s resumé in-
cludes stints as Exec. Pro-
ducer at KGO/San Fran-
cisco and PD at KOA. She most re-
cently oversaw programming at all
three of Clear Channel's Mile High
City AMs: KOA, KHOW and
KTLK. Bertolucci will remain
based at the company’s Denver sta-
tions. reporting to Hobbs.

“I'm not a big fan of those com-
muter planes,” Bertolucci told
R&R. “so I’m pumping up the tires
on my car and getting ready to
BERTOLUCCI/See Page 16
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Priority Records has

tapped Liz Montalbano §
as VP/Crossover Promo-
tion. Based in Los Ange-
les, she reports to VP/
Top 40 Promotion Joey
Carvello.

“I’ve known Liz for 10
years and have watched
her become one of the
stronges! promotion per-
sons in the rhythmic/cross-
over arena.” Carvello
stated. “Her relationships and cred-
ibility with radio programmers are

Montalbano

Montalbano To Prlonty As VP/[:rossover Promo

3 unquestionable [’m
thrilled to have Liz on
board.”’

Montalbano joins the la-
bel from NooTryhe/Virgin
Records. where she was Sr.
Director/Crossover Promo-
tion. Prior to joining Virgin
Montaibano was with Epic
Records in New York. She
joined Epic in 1991 as a
promotion assistant and
was later elevated to Man-
ager/Club Promotion and Directot/
Rhythm Crossover Promotion.

Synkronized Smiles

Epic/Work act samiroquai’s frontman J. Kay receives congratulaions
from Epic Records Group executives after a headlining performance
at NYC’s Roseland. The band’s first new album in three years,
Synkronized, features the singles “Canned Heat” ana “Black Caprcorn
Day” Pictured (I-) are 550/Work Group Sr. VP/Promotion Hilary Saaev,
Epic Records Group President Polly Anthony, Kay, ERG Chaiaman
David R. Glew and ERG Executive VP Rick Bisceglia.
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AFTRA Says Shadow Has Broken Lahor Law  Bloomberg

By MarT SPANGLER
R&R WASHINGTON BUREAU
spangler@rronline.comn

Radio Business

The American Federation of Television and Radio Artists says
Shadow Broadcast Services has violated federal labor law, ac-
cording to charges filed with the New York office of the National
Labor Relations Board August 23.

The national office of the New York-
based union says Westwood One re-
fused to “supply requested information
to which the union is entitled under

law regarding the pending merger of

Shadow and Metro Networks.”
“Were not looking to create a war

here by any means.” AFTRA Assis-

tant Executive Director Greg
Hessinger told R&R, adding that
Westwood is not a “union-busting”
company. “But at the same time, we
have an obligation to protect the in-
terests of the employees we represent,
and fundamental to that is access to

AFTRA/See Page 8

TM Century Looking At Buyout Offers

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
jsineder@rronline.com

First, consolidation hit the radio groups. Just a short time later
it hit the programmers. Now the continuing march of consolida-
tion in the radio industry may have spread to the production houses.
Last week Dallas-based TM Century announced that it was con-
sidering offers from outside companies to buy or merge with the
jingle and production music company.

While this announcement 1s not a
clear example of consolidation in it-
self. it does signal a new trend in the
industry. TM’s possible suitors are not
competitors in the production indus-
try, says TM President/CEO David

Graupner. Instead, some of the bid-
ders are large radio groups looking to
own and produce their own content.
TM, which has been around in one
form or another for decades, may not
ultimately sell or merge, according

to Graupner. The company had no in-
tention of making a move until sev-
eral recent unsolicited offers came in.
With the possible deals on the table,
Graupner told R&R that it would be
irresponsible to TM’s investors not to
at least explore some offers.

“Now is a good time to listen to what
people have to say,” Graupner said.
“There’s a ton of money out there.”

Graupner said the company feels
no pressure to sell and that there is
no timetable on making a decision.
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USADR Expects Digital Radio Standard Soon

SA Digital Radio expects the FCC to issue a preliminary ruling declar-
ing an IBOC standard before the end of the summer, USADR Presi-
dent/CEO Robert Strubel told Bloomberg last week. “Every one of the com-
missioners has indicated the ruling will move forward very quickly," said
Strubel. The FCC started its review of public comments in October '98.
Strubel said the FCC’s decision will be a “winner-take-all” for whichever
company the commission deems the standard-bearer. Lucent Technolo-
gies is believed to be USADR's strongest competitor, but USADR has the
presumed advantage of financial backing from all of radio’s major group
owners. Strubel said there’s always the possibility that USADR will make a
public offering, but says “it's really premature to talk about it,” since the
company still has 12 to 18 months of technological development.
At press time, USADR was set to demonstrate its FM system on Cox
Radio's WMMO-FM/Orlando during the NAB Radio Show.

Lucent: Consumer Survey, Transmitter Deal

recent study conducted by Stratford Research for Lucent Digital Ra-

dio found that 56% of Americans want“digital radio that will make FM
sound like a CD and AM sound more like FM”The survey, which was taken
in July and August and based on a random sample of 900 consumers aged
16-49, also found that 71% of consumers will buy digital radios if they have
“more choice in content” and “information from an enhanced display” The
display panels, according to Lucent, will feature local weather alerts, traffic
reports and stock information, and will enable paging. The study also found
that interest in digital radio was strongest in the 16-24 demographic, where
nearly 70% said they were interested in home receivers, while another
62% were interested in car radios.

Cumulus Media has equity stakes in both Stratford and Lucent competi-
tor USA Digital Radio.

Meanwhile, Lucent is pressing ahead, announcing last week that it will
test Dallas-based Continental Electronics’transmitters beginning next month
in Dallas and in Lucent's Murray Hill, NJ lab. The IBOC DAB developer is
also testing its systems on QEI, Armstrong, Broadcast Electronics and
Nautel transmitters.

CEMA Proposal Hot Topic At AES "99

he Consumer Electronics Manufacturers Association’s “mobile multi-
media broadcast services (MMBS)" proposal to the FCC — which some
observers believe to be a competitive technology to IBOC DAB and DARS
— is expected to be heavily debated at this year's Audio Engineering Soci-
ety Digital Radio Conference. CEMA wants the commission to allocate 36
MHz of UHF spectrum for transmission of CD-quality digital audio and data.
Other hot AES topics, according to conference chair David Bialik (of
DKB Broadcast Associates): Lucent Digital Radio’s demonstration of its
PAC algorithm for the first time; USA Digital Radio’s discussion of its plan to
test its systems live on radio stations throughout the country; the FCC'’s
consideration of a standard for digital radio; and the impact of digital radio
on engineers (at a session led by Society of Broadcast Engineers Presi-
dent-elect Andy Butler).
The conference is Sept. 25 in New York and is part of the overalt AES
convention. CD Radio will also give the digital radio conference attendees
a sneak peak of its New York studio on Monday (9/27).

FCC Extends Deadline On Low-Power comf;ents

he FCC has granted the New York State Thruway Authority’s request to

extend the deadline for public comment in the low-power FM proceed-
ing. The authority — which governs New York state’s superhighway — said
it needed more time to study the FCC proposal. Greater Media had sought
a 60-day extension of the comment period. The previous deadline was
Sept. 1; interested parties now have until Sept. 17.

More Than 30 FCC Auction Cases Settled

he FCC said last week that 33 groups headed for closed broadcast
auction had settled by the Aug. 20 FCC deadline. In Middletown, MD
Jerome Lamprecht and Barbara Marmet settled for an undisclosed sum for
WAFY-FM/Middietown, MD, which Marmet has been operating since 1990.
On the other hand, Orion Communications, Biltmore Forest Broadcasting
and others will go to the mat over a long-contested FM in Asheville, NC,
Continued on Page 41

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that de-
rive more than 5% of gross revenues from radio advertising.

Change Since
One Year Ago One Week Ago 8/20/99  One Year Ago One Week Ago
Radio Index 18276  307.73  307.18 +68.38% +.18%
Dow Industrials 7640.25 11,090.17 11,100.61  +45.15% -09%
973.89 1348.27 1336.61 +38.4% +.87%

S&P 500

e
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THESE RADIO STATIONS ARE
TREMENDOUS WINNERS.

BUT,

B Why has Kiss 108, Boston climbed back to the #1 position in its target demo of 18-49 women and
scored #2 25-54 persons? M Why has WYSE, Birmingham shot up from a 3.0 to a 7.7 share among
persons 25-54, beating country giant WZZK? B Why has soft rock giant B-101, Philadelphia gone
up in its target 25-54 women share for 5 straight years in a row and is, once again, a stronger #1
25-54 women this book as well as #2 25-54 persons? Bl Why are Personality AC 99.9 KEZ and country
“Big 102.5” KNIX, Phoenix so big that they’ve won the #1 and #2 spots 25-54 persons? @ Why has
KOSI 101, Denver solidified its #1 rank 25-54 women? B Why has Magic 107.7 WMGE, Orlando
topped the field in 25-54 women and placed only 0.5 share points away from #1 25-54 persons?*

A common thread is in their strategic thinking. And the company that these stations — and dozens
of others in the top American metros — have chosen as partners for research and powerful strategic
thinking is Moyes Research Associates. Perceptual research and guidance in winning strategy is all
we do...it"s our sole focus.

Now, can we admit something? We can help many stations to move ahead and stay ahead, but, in
some situations, it’s just not a good “fit” for one reason or another. We're very up-front about that
early on, and, if we think it’s not a good fit, we’ll tell you so and why...and we encourage you to do
the same with us. If you'd like to discuss your situation to see if we can be of help, just call and ask
to speak with either Bill Moyes, Mike Shepard, or Don Gilmore. We’ll be happy to talk with you.

*All ranks and shares are from Winter 1999 Arbitron, Mon-Sun, 6AM-Mid.

AUA Y Y0 |
Mike Shepard Bill Moyes Don Gilmore
Senior VP President Executive VP

Moyes Research Associates

AMERICA’'S LEADING STRATEGIC ADVISORS

205 EAstT CHEYENNE MOUN
CoOLORADO SPRINGS, CO
00

719.540.01

T
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Radio Business

DEAL OF THEWEEK B 1999 DEALS TO DATE

Doliars To Date: $3,070,784,272.39

(Last Year: $7,799,071,177)

o WSNX-FM/Muskegon, MI Dollars This Week: $45,092,000
(Grand ”apidS) (Last Year: $4,159,548,180) ;
$10.999 million Stations Traded This Year: 877

(Last Year: 1,528)
Stations Traded This Week: 29
(Last Year: 364)
TRANSACTIONS

Clear Channel Grabs Seventh In Grand Rapids

1 Acquires WSNX-FM in $11 million deal; Beasley gets two Atlanta AMs for $10 million

7 s St

headed by President Alice Bayliss.
Phone: (805) 925-2582
FREQUENCY: 1240 kHz; 102.5 MHz
POWER: 1kw; 13.6kw at 866 feet

WSNX- FM/Muskegon

(Grand Rapids)

PRICE: $10.999 million

TERMS: Asset sale for cash

BUYER: Clear Channel Communica-
tions Inc., headed by CEO Lowry Mays.
It owns nearly 500 radio stations, includ-
ingWCUZ-AM & FM, WOOD-AM & FM
&WBCT-FM/Grand Rapids & WVTI-FM/
Holland. Phone: (210) 822-2828
SELLER: Goodrich Radio LLC,
headed by Robert Goodrich. It owns
three other stations. Phone: (616) 698-
7733

FREQUENCY: 104.5 MHz

POWER: 50kw at 661 feet

FORMAT: CHR/Pop

BROKER MediaVenture Partners

KSMA AM & KSNI FM/
Santa Maria

PRICE: $3.75 million

TERMS: Asset sale for cash

BUYER: Bathysphere Broadcasting
LP, headed by Clifford Burnstein. He
has interests in 16 other stations, in-
cluding KAKV-FM, KQJZ-FM, KSLY-
FM, KSTT-FM & KXFM-FM/Santa
Maria-Lompoc-San Luis Obispo.
Phone: (559) 434-1715
SELLER:Bayliss Broadcasting Co.,

FORMAT: News/Talk; Country
BROKER: Patrick Communications

T ———

e

e e

FM CP/Key Largo

PRICE: $295,000

TERMS: Asset sale for cash
BUYER: Call Communications
Group Inc., headed by PresidentRob-
ert Robbins. Phone: (305) 662-7736
SELLER: South Florida Educational
Broadcasters, headed by Carl Auel.
He has interests in seven other stations.
Phone: (561) 688-9585
FREQUENCY: 91.7 MHz

POWER: 40kw at 190 feet

WAEC AM/AtIanta &

. WWWE-AM/Hapeville

(Atlanta)

PRICE: $10 million
TERMS: Asset sale for cash

| BUYER: Beasley Broadcast Group,

headed by CEO George Beasley. It
owns 28 other stations. Phone: (941)
263-5000
SELLER: Forus Communications,
headed by Simon Rosen. Phone: (404)
355-8600

October 21

FREQUENCY: 860 kHz; 1100 kHz
POWER: 5kw day/500 watts night; Skw
FORMAT: Religious; Religious

munications & Consultants

e

e PR

FM CP/Lihue

PRICE: $10,000

TERMS: Asset sale for cash

BUYER: CSN International, headed
by President Charles Smith. It owns
12 other stations. Phone: (714) 979-
0706

SELLER: Lifeline Foundation Inc.,
headed by PresidentNewton Richard.
Phone: (404) 266-2257
FREQUENCY: 88.9 MHz

WNKK-FM/Carthage
(Quincy-Hannibal)
PRICE: $1 million

TERMS: Asset sale for cash
BUYER: Pritchard Broadcasting
Co., headed by President John
Pritchard. He also owns WGIL-AM,
WAAG-FM & WLSR-FM/Galesburg,
WBDW-FM/Knoxville and KDMG-FM
& KKMI-FM/Burlington, IA. Phone:
(319) 752-5402

SELLER: Bick Broadcasting Co.,
headed by President James Janes. It
owns seven other stations.

BROKER: John Pierce of Force Com-

TRANSACTIONS AT A GLANCE

® KSMA-AM & KSNI-FM/Santa Maria, CA $3.75 million

® FM CP/Key Largo, FL $295,000

® WAEC-AM/Atlanta & WWWE-AM/Hapeville (Atlanta), GA $10 million

® FM CP/Lihue, HI1 $10,000

® WNKK-FM/Carthage (Quincy-Hannibal), IL $1 million

® KLGA-AM & FM/Algona, IA $1.925 million

® WHOP-AM & FM/Hopkinsville, KY $2.74 million

® WXGL-FM/Topsham (Portland-Lewiston), ME $1.3 million

® WQXO0-AM & WHCH-FM/Munising and WFXD-FM/Marquette, Mi ;
$1.15 million

® WAML-AM/Laurel (Hattiesburg), MS No cash consideration

® KCWA-FM/Arnold, MO $51,000 E

® FM CP/Chama, NM $125,000 '

® WCOK-AM/Sparta, NC $77,000

® WKKJ-FM/Chillicothe, OH $1.75 million

® WBTJ-FM/Hubbard (Youngstown-Warren), OH $2.7 million

® WCTG-AM/Columbia, SC $850,000

® KAEZ-FM/Amarillo,TX $750,000

® KBZO-AM/Lubbock,TX $2.3 million

¢ FM CP/Waynesboro, VA $70,000

¢ WLKD-AM & WMQA-FM/Minocquaand WHDG-FM/Rhinelander, Wi
$3.25 million

FREQUENCY: 92.1 MHz

POWER: 25kw at 328 feet
FORMAT: Oldles

KLGA-AM & FM/Algona
PRICE: $1.925 million

TERMS: Asset sale for cash

BUYER: Waitt Radio Inc., headed by
Chairman Norman Waitt Jr. It owns
seven other stations. Phone: (402) 330-
2520

SELLER: Kossuth County Broad-
casting LC,headed by PresidentMark
Hedberg.

FREQUENCY: 1600 kHz; 92.7 MHz
POWER: 5kw day/500 watts night;

| 3.5kw at 499 feet

FORMAT: AC; AC

WHOP-AM & FM/
Hopkinsville

PRICE: $2.74 million

TERMS: Asset sale for cash
BUYER: Key Broadcasting Inc.,
headed by Terry Forcht. It owns 16

other stations. Phone: (606) 528-9600
SELLER: Hopkinsville Broadcasting
Co., headed by Roger Jeffers. Phone:
(502) 885-5331

FREQUENCY: 1230 kHz; 98.7 MHz
POWER: 830 watts; 100kw at 310 feet
FORMAT: Talk/Sports; Country
BROKER Henson Media Inc.

WXGL FMfTopsham
(Portland-Lewiston)
PRICE: $1.3 million

TERMS: Asset sale for cash

BUYER: Atlantic Coast Radio LLC,

headed by Joseph Jeffrey. It also owns
WJAE-AM/Westbrook, WJJB-AM/

. Brunswick and WRED-FM/Saco.

Phone: (207) 773-0200
SELLER: Great Eastern Media,
headed by President Christopher

| Outwin. Phone: (207) 729-8681

FREQUENCY: 95.5 MHz
POWER: 3kw at 456 feet
FORMAT: Classic Hits
BROKER: George Silverman

Continued on Page 8

The Pierre Hotel
New York City

‘1 14t Annvual

Call Kit Hunter Franke
for information
831.624.1536 or
baylissroast@kagan.com

Proceeds benefit the

In the Hot Seat: Edward O. Fritls
NAB President/CEO

Attend one of the "hottest" events in the radio industry
and make your investment in the next generation of great
radio falent. Join hundreds of your colleagues as we put the
heat on Eddie.

waany, americanradiohictorvy com o

Bayliss Foundation
Radio Scholarship Fund.
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Experience. Stability. Vision.

And the “Twins.”

When you talk to one, it’s like talking to the other. Geri Levitt g

and Lynne Freitas not only share a job, they also share a

commitment. To their clients, their employer, their families,
and to each other.

Their unique arrangement gives them a lot of flexibility,
allowing each to reach professional and personal goals.

Certainly, Lynne & Geri would

each be successful by their own
merits, but at Susquehanna we're
especially proud of what they've
accomplished as a team.
We're not sure which one

said it, but both agree,
. "Susquehanna is very
cutting edge. They provide
an environment that is

high energy, supportive

and creative.”

Make a Sound Career Choice!

With operations in major markets across the USA,
Susquehanna offers a number of employment options.

For more information about radio career opportunities,

call our Human Resources Department at (717) 852-2132.

Lynne Freitas & Geri Levitt
Account Managers
KNBR, San Francisco

5= SUSQUEHANNA

140 East Market Street B York, PA 17401
RADIO CORP. (717) 852-2132 & Fax (717) 771-1436

A subsidiary of Susquehanna Pfaltzgraff Co.

———ar = ____aanann aanricaneadiobhicton, oo T ————
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Radio Business

Transactions
Continued from Page 6

WQXO-AM & WHCH-FM/
Munising and WFXD-FM/
Marquette

PRICE: $1.15 million

TERMS: Asset sale for cash

BUYER: Lakes Radio Inc., headed by
President Thomas Koser. It owns three
other stations, including WGLQ-FM/
Escanaba. Phone: (715) 234-2131
SELLER: Mid Pen BroadcastingInc.,
headed by President Wallace Steinhoff.
Phone: (906) 228-6484
FREQUENCY: 1400 kHz; 98.3 MHz;
103.3 MHz

POWER: 1kw; 32kw at 357 feet; 100kw
at 544 feet

FORMAT: Nostalgia; Country; Oldies
BROKERS: Satterfield & Perry and
The Mahlman Co.

s

o By

Betas o sl e e
WAML-AM/Laurel
(Hattiesburg)
PRICE: No cash consideration
TERMS: Donation

BUYER:Walking By Faith Ministries
Inc., headed by President James

Black. Phone: (228) 374-9739
SELLER: Pine Belt Broadcasting
Inc., headed by Gerald Williams.
Phone: (888) 763-9265
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: Religious

SR R

KCWA-FM/Arnold

PRICE: $51,000
TERMS: Asset sale for cash

BUYER: Missouri River Christian
Broadcasting Inc., headed by Presi-
dent J.C. Goggan. !t owns two other
stations. Phone: (636) 239-0400
SELLER: Arnold Educational
Broadcasting Foundation, headed
by Kenneth Brown. Phone: (314)
296-0400

FREQUENCY: 89.9 MHz

POWER: 150 watts at 105 feet
FORMAT: Religious

A Afs.amz’." 5;’&&.:7:“ :

FM CP/Chama

PRICE:$125,000

TERMS: Asset sale for cash

BUYER: OnTop Broadcasting LLC,
headed by Scott Flury. Phone: (505)
588-7707

SELLER: KNXX Inc., headed by Presi-

THE PET SHOW
e

Rock Solid
Weekends

dentDon Davis. It owns one other sta-
tion. Phone: (505) 265-835
e

wC
PRICE: $77,000

TERMS: Asset sale for cash

BUYER: Mountain Empire Broad-
casting Inc., headed by PresidentRob-
ert Andrews. Phone: (336) 372-8231
SELLER: Sparta-Independence Ra-
dio Corp. Phone: (336) 372-5863
FREQUENCY: 1060 kHz

POWER: 800 watts

FORMAT: Country

WKKJ-FM/Chi
PRICE: $1.75 million

TERMS: Transfer of control

BUYER: Frank Wood, President of
Secret Communications Il LLC
Phone: (513) 621-1600

SELLER: Lane Media Partnership &
Booth American Co., each 45% own-
ers of Secret Communications |
Phone: (513) 621-1600
FREQUENCY: 93.3 MHz

POWER: 50kw at 335 feet

FORMAT: Country

llicothe

Continued on Page 20
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We talk through the weekends about everything your sales
department loves to sell-just when people are buying-
Health, Cars, Travel, Gardening, Pets and Food.
Give us a call now at (212) 642-4533.

WAAA LA kieancadiahictanscom

AFTRA

Continued from Page 4

information that is necessary for us
o do that”

Hessinger said AFTRA wants
copies of documents relating 1o the
$900-million merger. including in-
formation relating to the consolida-
tion of the companies’ operations
and on the impact the merger will
have on employees, bargaining
units, benetit plans. etc

Metro spokeswoman Kelly
Barton spoke with R&R about how
the merger might affect the com-
panies’ operations. She gave a hy-
pothetical example of how reallo-
cation of resources might occur in
New York. where Shadow and
Metro might both have cameras on
the Empire State Building. In such
an instance, she said. the two op-
erations may point their cameras in
different directions.

Also in New York — where
Metro has 50-plus radio aftiliates
and Shadow about 55 — radio re-

| porters from both operations may

have access to cameras and systems

| from both operations, which could

“greatly improve the information

provided to affiliates,” Barton said. -

“The benefit of this deal is to
combine all these resources and the
content to be able to offer more
products and services,” Baiton said.

These are “‘the sorts of common-
sense efficiencies the companies
might look for” Hessinger said.
“Where it becomes a concern for

' us is when they look for efficien-

cies in terms of consolidating work
forces.”

Westwood President/CEO Joel
Hotllander said when the deal was
announced in June that Metro would
become a separate operating divi-
sion of Westwood. with no associ-
ated job losses. “The Shadow name
remains and the Metro name re-
mains.” he said

“I take Joel Hollander at his word
when he says that.” said Hessinger.
adding that Westwood has been a good
company 10 bargain with in the past.

Is Anyone Out There?

Last week’s action followed a
similar move by the AFTRA Chi-
cago. San Diego and San Francisco
locals, which told those regions of
the NLRB on Aug. 11 that Shadow
1s “violating federal law by failing
to meet and respond to the union’s
bargaining proposals in separate ne-
gotiations.”

The San Diego and San Francisco
locals’ contracts with Shadow ex-
pired last year, while in Chicago the
parties are negotiating a new con-
tract after AFTRA was voted in last
year.

Hessinger said the locals have
been unable to get any response
from Shadow to proposals they have
made over two months of negotia-
tions — “let alone any progress,”
he added.

“All our employees want is a con-
tract that will give them a fair pay
increase and a fair wage,” he said.

All of these complaints are cur-
rently under investigation by the
NLRB.

Airwatch America Sees
New Traffic Opportunity

t's been three months since Metro Networks merged withWestwood One
for $900 million, and the person who is perhaps most pleased with the
deal doesn't work atWW1, Metro or CBS.
Earle Curtice, President of traffic info competitor Airwatch America, told
R&R that when he heard news of the merger, the first thing he felt was
“excitement. We're No. 2 now."

The WW1-Metro merger combined the two major players in the
outsourced traffic business and left no ciear competitor to Westwood. In
the traffic industry Westwood and Metro were pretty much the only alterna-
tives in the top 16 markets. But Airwatch, formerly owned by Jacor Com-
munications and now owned by Clear Channel, may be poised to step into
the void left by the merger.

“I don't think that anybody enjoys the fact that there is going to be a
monopoly player, essentially” Curtice said. “l would like people to know that
they have a choice”

Airwatch plans to give stations that choice. Curtice said that the com-
pany is expanding its service into the top 20 markets to compete with
Westwood. it is also currently moving into the Salt Lake City market.

Sixteen-year-old Airwatch was purchased by Jacor for $20 million in
1997 and currently handles traffic services for markets where Jacor (now
Clear Channel) has clusters, including Los Angeles, San Diego, Denver,
Tampa and Cincinnati. Airwatch has about 200 affiliate stations in all, Curtice
said.

“We are a complement to the out-of-home media strategy that Clear
Channel has invested in,” Curtice said.

While most people think that Airwatch serves only Jacor and Ciear Chan-
nel stations, Curtice is quick to point out that ABC, Jefferson-Pilot and Cox
all use Airwatch at some stations.

Many in the industry wonder if Ciear Channel, now that it has merged
with Jacor, will want to expand its traffic division and take on a combined
Westwood and Metro. Curtice, though he is somewhat biased, is confident
that the company is ready to take off.

“Our expansion plans are ongoing and have been propelled by our join-
ing Clear Channel,” he said. “Their resources and synergies make our growth
opportunities even more dynamic.”

--~Jeremy Shweder
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TO: RADIO PROGRAM DIRECTORS
FR: RateTheMusic.com

RE: YOUR FUTURE

: DT: 9/3/99

DO YOU HAVE ANY IDEA HOW POWERFUL AND AFFORDABLE
MUSIC TESTING ON THE INTERNET IS?

WE TESTED MUSIC IN MARKET AFTER MARKET-TAKING 30 SONGS THAT WERE IN REGULAR CALL-OUT,
AND TESTING THOSE SAME 30 SONGS AT EXACTLY THE SAME TIME ON THE INTERNET. THE CORRELATION
WAS OVER 80%. IT CONFIRMS THAT A HIT IS A HIT!

YOUR LISTENERS ARE JUST WAITING TO GIVE YOU
FEEDBACK ABOUT YOUR STATION!!!

RateTheMusic.com, the company that pioneered National Internet music testing, is now giving you the
opportunity to use the same powerful software that drives the national system, for your station!!

Whether your station is Country, Top 40, Rock, Adult Contemporary, Urban Contemporary, Classic
Rock, Alternative, or whatever—there are A LOT more listeners out there wanting to give you their
feedback than you can imagine.

We’re so confident you’ll love RateTheMusic.com-Local
Internet music testing, that we’re offering a

FREE 60 day trial!!!

No costs, no obligations

If you’re not on the Internet, you’re going to be passed by. Trust us, Internet Music Testing won’t go away.

RateTheMusic.com-Local offers your station:

. Totally customizable software for the reports and look you want.
Unlimited song hook and detailed perceptual research capability.

The ability to instantly target and promotionally market to your database.
. A way to bond with your audience and give your website added value.

2w

ALREADY SIGNED UP & ON-LINE:
KIIS-FM Los Angeles, Z-100 Portland, WXXL Orlando, WZOK Rockford, and others

RateTheMusic.com s software was completely designed from the ground up by program directors for use by program directors,

and is the most thorough and flexible program available for Internet-based music testing.

- Call RateTheMusic.com now at

407-523-7272
and start testing your music on the Internet today!!

Hooks on the RateTheMusic.com system are provided by
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“Live as if your were to die tomorrow.
Learn as if you were to live forever.”
— Gandhi

management - marketing - sales
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RADIO WEB CAMPAIGNS:
LEARNING AS WE GO

Most of us have
come to the realiza-
tion that radio can
make money from the web. We’ve certainly
benefited this year from “dot-com” business
on the broadcast side. New Internet-based com-

By Gerry Boehme

panies have come to appreciate the need for
awareness and traffic building — our tradi-
tional strengths — and they’re buying radio
time to reach consumers and establish their
market position.

Although broadcast revenue has increased,
the gains are based mainly on our broadcast
value. We have not vet developed a good
strategic plan that merges a station’s broadcast
assets with its website. Most salespeople don’t
present integrated packages that include the

promotion, but was willing to
pay a significant commission to
radio stations to generate sales.

In considering whether to
move forward with this client,
Linda qualified the opportunity
according to the three criteria 1 discussed in an
MMS column last month (8/6):

* Is the product worth buying?

* Is our audience the right one for the
product?

* Are all the elements in place to make the
campaign effective — the right message, good
creative and accountability?

After answering “yes” to all three questions,
Linda developed a plan that involved radio
stations selling the product on their websites
by linking a button or banner to the client’s
fulfillment site. Katz would monitor the results
along with the client, tracking sales and
determining the commission due each station.
Since the model
response and actual sales, the station would
only get paid if listeners purchased the product

revenue was based on

station website with on-air spots. g
While some stations make money §
from their home pages today,
they're the exception rather than
the rule. Most radio stations still £
have along way to go before they
turn their websites into profit
centers.
Numerous articles in this
space and elsewhere have pro- |
moted the potential of using {
radio websites to generate rev-
Most of these pieces,
however, deal in theory and
opinion, not fact. That's under-
standable. Since few radio sites
make money,
about successful
methods we’ve used to get results. And while

enue.

we can’'t write
much campaigns or the
some have been able to generate revenue, they
tend not to share their techniques with others for
fear of losing some competitive advantage.

Given these facts, how can we learn more
about taking advantage of the svnergy between
radio and the web? For this column I've decided
to take a ditferent approach and focus on a radio
website campaign that is nof working as well as
it could have. In this case, some stations are
showing good results while others are getting
little response. By comparing the two groups of
stations, we can draw some conclusions about
running a successful website promotion.

Linda Spitz, VP/Marketing Manager for
Katz Media Group Dimensions in Chicago,
believes strongly in radio’s ability to drive
traffic and generate results for clients, and she
thinks radio websites can provide value in ad
campaigns. In the course of her new business
development efforts, she connected with a client
who had developed a unique product and was
looking for creative marketing ideas. The client
did not money available for

have much

- through the link placed on the
| station’s website.
Linda recruited the stations,
{ making it clear that their com-
mission would largely depend
on the amount of support they
provided to the product launch.
While the campaign did not
include a paid broadcast sched-
| ule, promotional support (on-
and off-air) would generate
more listener attention, more
sales and more revenue. Most
stations jumped at the opportu-
nity to use their website in such
a creative manner, and the
campaign began.

While some stations are generating product
sales, the results for others are clearly less than
what we hoped for. Linda is in the process right
now of analyzing all the elements of the

BTG HNEE. |

campaign to see how we could improve
performance in the future. The campaign is still
running, so we'll protect the client’s identity, but
Linda’s experience so far can tell us a great deal
about what radio still needs to do to take
advantage of website business.

“First, it’s important to know the product is
worth buying,” said Linda. “We know it’s being
sold successfully on other websites, so we can
assume the issue lics more with our execution
than with the product itself.” In looking at the
approach that radio stations took regarding this
campaign, Linda identified several broad areas
that she believes contribute to the lack of
response so far.

* Not enough on-air promotion for this
product on the stations.

While stations initially talked about the
promotional support they would provide,

Continued on Page 12
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THE POWER OF
THOUGHTFULNESS

i P “Depressed, lonely and bitter” is how the
By Dick Kazan Argentine press described President Carlos
Saul Menem as he completed the final months of his 10 years in office.
But how could this be? During his term inflation dropped from a
staggering 5,000% to under 1%, civilian rule had replaced periodic
military control and the bloated government bureaucracy had been
slashed.

Yet many of his allies now distanced themselves from him,
including his handpicked vice president. His poll numbers declined as
people became concerned with unemployment and rising crime, while
his accomplishments — at least in Menem’s mind — had been
forgotten.

What happened? Being a lame duck incumbent was a factor, but
the bigger issue was his lack of thoughtfulness and personal involve-

ment. If you want people to genuinely care for you, you
TR—— have to sincerely care for them and
. THE ROAD 10 BELINATESTUEGLS
B  Menem was often too busy. He
=y socialized with celebrities, raced
sports cars and ended his marriage
by locking his wife out of the
presidential palace. What will he do next? Write about
“my romances — which have not been few.”

By contrast, David Ogilvy built one of the world’s largest ad
agencies, and when he died recently at 88, his life was widely cel-
ebrated, despite his having stepped down as CEQO 24 years earlier.
Why? Because he treated people with respect and consideration. He
also devoted himself to causes such as the United Negro College Fund
and the World Wildlife Fund.

Carlos Menem’s popularity was dependent upon the power of his
office, just as it is for most people in corporate authority. They forget
they’re just the current “occupant” of a position, and when that
changes, so will people’s regard for them. Ogilvy’s notoriety was based
upon the esteem in which he was held. Here’s how you can receive
similar admiration.

¢ Remember birthdays, anniversaries and other special occa-
sions. Write them in your calendar or put them in your computer. On
the appropriate date, send a personal, handwritten note expressing
your sentiments. Everybody wants to feel special, and this action
shows that you care. As GEO, | did this, and employees, often years
later, expressed their gratitude and had kept the cards.

¢ Acknowledge accomplishments. Harvard Professor William
James, the father of modern psychology, said, “The deepest principle
in human nature is the craving to be appreciated.” Yet seldom do most
of us make others feel that way.

Carly Fiorina is President/CEQ of Hewlett-Packard. With $47 billion
in sales, it's one of the largest companies in the world. One secret to
her success is that she is renowned for thoughtful actions such as
thanking others by sending flowers and balloons or in voice mail
messages.

e In injury or illness, make hospital or home visits during the
recovery peried. Most companies send a card with a bunch of
signatures, then there’s no further contact. Yet most people want to
know they’re not forgotten and that others care. Go visit and bring
helpful little gifts such as cheerful, bright-colored flowers; handy
grooming items; and relaxing reading material.

Most of us are too busy to offer people the simple acts of thought-
fulness that would mean so much to them, yet we have the time to
brood about the lack of gratitude we receive. Take a sincere interest in
others and your kindness will be repaid many times over and your life
will become so much more meaningful.

Next week I'll tell you about how Trader Joe’s started modestly, but
grew into a national company employing 5,000 people and generating
$1.4 billion in sales.

Dick Kazan is a successful entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road to
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.
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same Strategy, New Tactics

(1 Jeff Allen, PD for KIX 106.5, St. Louis talks about what it

takes to fight an entrenched format leader.

ast Spring KIX 106.5 in its on-going effort to chip-away at WIL’s heritage position, WKKX
took a gamble and replaced their normal TV buy with 1Q’s Vidpak, video mailer campaign.
B |n this interview Jeff Allen discusses how it worked and what he learned.

TQ: How did Vidpak do for you?

JA: Well, overall Vidpak did very
well for us. The TSL Just went
through the roof, particu-
larly in middays and after-
noons, which is where we
targeted it. The contesting
was a big part of it too.
TQ: The on-air contesting
was based on calling out
names from the Vidpak
mailing list, correct?

ing habits. People listen to WIL
because they always have. So we
were looking for a unique way to

— break that habit. It
couldn’t be the same
old TV. TV is great, all
that stuff works, but
everybody does it
What we needed was
to say, “Hey, you
know, KIX 106.5
offers something dif-

JA: Exactly. Everybody s
who received a Vidpak was
automatically entered.

They just listened for their name,
then they had 10 minutes to call back
and win $1,000 bucks; we did it
four times a day.

TQ: What kind of hit rate did vou
get?

JA: We had an incredible hit rate.
Almost double what you generally

*

From research we’'ve
done over the last
couple of months,
the rate of people

actually watching this
thing was incredible.

< —— i ——

see in this type of contest.

TQ: Now, coming out of this book,
where are you now in the market?
JA: In 12+ we went from #9 in the
market up to #6. Our main competi-
tor WIL is #3, so we're really happy
with that. Qur big war is in middays.
We went into the book with mid-
days at #9 (18-34) and came out of
the book at #1. And we saw the same
growth in afternoons, going from #9
to #5. So we were thrilled.

TQ: Radio stations have lots of mar-
keting choices. They can use televi-
sion, direct mail, telemarketing, bill-
boards. Why Vidpak?

JA: Well, in our Country battle here
in St. Louis, we’re up against a her-
itage radio station with strong listen-

Jeff Allen

ferent. Here are some
good reasons to break
the old habit” We
needed a brand new marketing tool
to do that and Vidpak was exactly it.
In St. Louis nobody had done a
Vidpak, so it was a tirst for listeners
to get a videotape from a radio sta-
tion at home.

TQ: How was it received?

JA: From research we’ve done over
the last couple of months, the rate
of people actually watching this
thing was incredible. 1 think the
main reason for that was it was very
unique, very different for the mar-
ket. People get a videotape, which
is new and different marketing, and
it solidifies the whole idea that KIX
106.5 is a new and different radio
station.

TQ: Now obviously getting people to
watch it in the first place is critical,
what exactly did the research say
about the viewing rates?

JA: What we saw in a survey we
did along with an auditorium test
was that the view rate with KIX
Pls was extremely high. With WIL
partisans the viewing was just as
impressive. For competative rea-
sons I won't quote exact percent-
ages, but 1 can say viewing rates
were higher than we had even
hoped.

TQ: So that obviously indicates
there’s very little waste involved
which is terrific for direct mail.
JA: Very true.

TQ: Let’s talk about the content of
the tape. What vou have is a 5-
minute commercial, so what do you
think it allowed you to do that you
couldn'tdo in a 30 second TV spot?
JA: Well, with a 30-second TV spot
you got to be really focused and
you don't have a ton of time to yell

*
We had an incredible

hit rate. Almost

double what you
generally see in this

type of contest.
— —

and scream, “This is the difference.”
The real difference between the two
Country radio stations in St. Louis
right now is that we are a very high-
personality radio station. That’s
almost impossible to get across in
30 seconds in a TV spot or in direct
mail or anything like that. What the
Vidpak enabled us to do is show our
morning and afternoon teams, and
give them some time to actually
develop a rapport with the audience.
So instead of just saying what we
are, we were able to show it. And
the way our guys carried themselves
on the tape, you just can't get that in
a TV spot. They could totally do
their thing and we could still sur-
round them with incredible music
imaging for the radio station. So we
got both messages across without
having to compromise. Plus we
found that the people that already
used the radio station had a lot of
interest in actually seeing the people
that they listen to everyday.

TQ: /t sounds like Vidpak also

What the Vidpak enabled us to do is show our
morning and afternoon teams, and give them
some time to actually develop a rapport with the
audience. So instead of just saying what we are,

we were able to show it.

*

impacted your own audience.

JA: Oh, absolutely. We're still trying
to sort through all the information
and crunch the numbers. But initial-
ly it looks like we definitely got
more occasions of listening from our
Pls. The view rate was incredible
with the Pls, it got them excited
about the radio station so they gave
us more occasions of listening which
obviously drives the TSL. And that'
s what you're looking for when
you're getting, you know, upwards
of 75% of your listening from 40%
of your audience. If you can impact
those 40% to listen more, you're
going to come out a winner.

TQ: Do you think that this is a mar-
keting technique that particularly
lends itself to Country?

JA: Well, I think Vidpak lends itself
to any format that has a very high
passion rate with the listeners. And,
you know you could point directly to
Country and Oldies somewhat --
really any format that the listeners
are just really passionate about
either the personalities or the type of
music you play. And in Country in
particular both of those test really
high because the listeners not only
attach themselves to the personali-
ties but they just love, live and
breathe the artists. And when you're
able to couple those two together, it's
pretty powerful.

TQ: Now, be honest with this next
question. Did you have any prob-
lems in terms of the execution of the
thing, either IQ's part of it or the
way it was executed on-air?

JA: Not that I'm aware of.

Obviously going into it for the first
time, we triple checked everything

*

We went into the
book with middays
at #9 (18-34) and

came out of the

book at #1.

A, [P

to make sure we didn't have prob-
lems. 1 can't think of any major,
and quite honestly I can't think of
any minor problems we had. It
went off without a hitch.

TQ: We've also heard in the past
that Vidpak is also valuable to the
sales department and in it's effect
on the perception of the station in
the media buying community.

JA: Actually the sales manager
held back several hundred copies
for presentations. So say, for
instance, somebody from out of
town is considering buying the
radio station, and they say, “What
is KIX 106.5 all about? Or what's
the big difference between you and
WIL?”” Well before, the sales peo-
ple would send them numbers and
pitch them on the phone. But the
numbers only tell part of the story,
the real difference is in the presen-
tation of the radio station. Now we
just drop the Vidpak in the mail to
the buyer and say, “Hey, you know
what, just watch the tape and then
let's talk.” After the buyer views
the tape they feel like they know
KIX 106.5.
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LEARNING AS WE GO

Continued from Page 10

many failed to follow through or get buy-in from the
PD and the personalities. “In a way, this makes a
good case for radio,” Linda explained. “It proves the
value of radio’s traditional strength, building
awareness through broadcast spots. Stations that
supported the program got results.”

* Not enough attention to “out-of-the-box”
promotions on radio websites in general.

“This campaign represented a first for many
radio stations. Thev had no procedures for
considering response-based models, tracking per-
formance, estimating revenue or determining the
best site placement. Many had no visible, permanent
place to put the links or a way to get more response
from the links that were placed. When we offered
stations the opportunity to be mentioned in local
press relcases about the product, we got back
approximately 3% of the acceptance forms. Someone
at the station needs to own these promotions.”

* Too labor-intensive.

“Many stations have trouble placing links or
finding a tech person who understands what the
promotion is designed to do. While Internet-based
competitors sell networks of sites, we had to place
many of these links on a station-by-station basis.
Stations have to improve the ease of execution in
placing banners or buttons for national programs.
Centralized through group
webmasters and group promotion people needs to
be organized in order to cut down on the labor for
these kind of programs.”

* Not enough information.

“Stations would never trv to sell broadcast spots
without presenting information on their audience
and the results they generate, but most stations have

communication

RADIO WEB GAMPAIGNS:

no equivalent data for their web-
sites. Things like unique visi-
tors, views and clicks need to be
collected from an accepted in-
dustry source.”

Perhaps most importantly,
Linda feels that many stations
still have a long wav to go to condition their
audiences to look for and accept web-based
promotions. “People are not used to going to their
favorite station vet as an e-commerce vehicle,” she
said. “We were probably ahead of the curve in
expecting consistent results. Stations need to really
communicate to their listeners the value of what
they will find on their websites. If we are to sell the
value and synergy of the radio listening audience
to a website, the listener better be convinced that
the products and services are of benefit or interest
to them.”

While the per-response model of this promotion
eliminated any risk on the part of the client, the story
would be very different if we reccived upfront
money for broadcast and/or Internet placement. For
programs like this, said Linda, “We might want to
test the product in radio station focus groups to see if
the audience would buy it.”

Linda still firmly believes that e-commerce
models can be successful for radio stations “if we can
show an R.OI for the advertiser and ourselves.
Revenue-sharing can work if the price-per-unit is
high enough and if enough units get sold.”

Linda’s comments and experiences provide food
for thought as radio moves forward in the pursuit of
web-based revenue. Radio has proved to be an
enormous success for dot-com companies that
bought us for our traditional value. Think of how
money radio could make from these
businesses if we merged their medium — the web —

much

with ours.

Gerry Boehme is Sr. VP for Katz Media Group and Katz
Interactive Marketing. He can be reached at (212) 424-6784 or
via e-mail atgerry.boehme @katz-media.com.

|
SUCCESS STORIES FROM THE RAB J

RADIO PROMO MOVES FURNITURE

SITUATION: it was January in Wisconsin, and Mel Harns decided to ]
open a huge furniture store, his second, in a different region of the

state from his first successful store. He had used very little radio in the

past but wanted to jump-start his new business with a high-voltage
campaign.

OBJECTIVE: To create awareness of his new store and get people off

their couches to come in and see the new furniture they could be

cuddling up in over the winter.

CAMPAIGN: To get the campaign rolling, WFHR-AM & WGLX-FM/ ’|

Wisconsin Rapids, WI began with a three-hour live remote broadcast.

This created initial excitement and was followed up by a six-month ad
schedule. The creative ads featured a humorous duo of characters |
who were used exclusively for Save On Furniture promotions.

RESULTS: The remote and the ads with their humorous punch have

the new store’s sales exceeding those of the original store! The client

loves the characters and is currently investing $1,000 a month in |
radio ads.

~—RABTOOLBOX—— |

More marketing information and resources from the RAB

MEDIA TARGETING 2000 !
Nearly half (45%) of aduits who bought furniture in the past 12 |
months earn in excess of $50,000 per year, and 39% are college
graduates. Almost three fourths (69%) own their own homes,
and 41% have children living at home. This group spends an
average of 47% of its daily media time with radio.

INSTANT BACKGROUND — FURNITURE

A 1998 survey by the Home Furnishings Council asked
consumers who had bought furniture in the pastfive years to list
the reasons for their purchases: Replace worn/damaged
furniture, 33%,; replace previous furniture for a new look, 29%;
add furniture to a new room, 21%; add more furniture to same
room, 10%; replace previous furniture due to usage change, 7%.
(AdWeek Magazine, 1998)

RAB CATEGORY FILES

“The furniture industry is looking at a banner year in 1999 — if it
can learn to deliver the goods in a timely fashion.” Those were
the words of Britt Beemer, founder and chairman of America’s
Research Group, a consumer research company. Beemer had -
surveyed 1,000 consumers across the nation. He found that
nearly 30% of people who bought furniture in 1998 spent more
than they expected to on home furnishings and that over 64% of
this year’s buyers would exceed their planned budgets if they
could find the right product (Home Furnishings News, 5/3/99)

For more information, call RAB's Member Service HelpLine at (800)
232-3131 or log on to RadioLink at www.rab.com.

way.

Reef Industries, Inc. P.O. Box 750250
Houston, TX 77275-0250
| 713/507-4200 713/507-4295 FAX
© 1999 Reef Industries, Inc.

S T R ET C H
YOUR ADVERTISING DOLLARS

Today’s level of fierce competition demands that you prominently display your name every chance vou get
(location broadcasts, concerfs, station sponsored autograph sessions, etc.). With theft, vandalism and loss, it
becomes a costly proposition to continuously replace expensive signs and banners. Roll-A-Sign™ offers a better

With Roll-A-Sign™ banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new
sign at every public event. They even make great cost-effective promotional
give-aways. Just roll off what you need and cut.

* Durable banners at an affordable price.

« UV stabilized plastic won’t fade indoors or outdoors.

« Simply FAX your logo and color separation information for a price
quotation today.

a2 americanradinhictary com

PLASTIC
BANNERS
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Whether

on the air or
on the Infernet,
stations can

rely on Dalet %

From production to programming to broadcast, Dalet5.1, the latest technology in digital
audio, allows stations to increase efficiency, streamline operations, and reduce costs.

Internet Broadcasting

Stations can easily and quickly
establish their Internet presence.
Dalet Web Publisher automatically
publishes and updates information
such as song titles, news stories,
and broadcast history onto a web
site. Stations wishing to simulcast
their on-air program onto the
Internet can use our integrated G2
Player.

Reliability

With thousands of stations around
the world using our systems, Dalet
has the proven expertise to keep your

Highlights

linear Rudio/Mpeg

Group Connectivity

Music Scheduling
Internet Broadcasting

Archiving
Backup and Redundancy
Integrated Editors
Broadcast History
Nacros
Year 2000 compliant

station on the air. Dalet5.1 goes
one step further with Netback2, a
powerful utility that complements
hardware redundancy (RAID arrays
or mirrored servers) by backing up
logs and sound files onto a
secondary workstation. At a
moment’s notice, that workstation
can be activated and broadcasting
restored.

Superior Audio Quality

A variety of high quality sound
formats designed to provide
stations flexibility in managing
their sound libraries is supported.
Depending on a station’s storage
and audio needs, ini
audio can be

stored and edited

in MPEG and/or

LINEAR.

Group Connectivity

Many stations are now part of
groups in which operations,
production resources, sound files,
and schedules must be shared.
Station that are co-located can use
a single Dalet system while stations
in different sites can easily and
cost effectively exchange
information and audio over the
Internet or Wide Area Network.

e LA 2 arica nradighicton, oo

.................................................

Gato Barbieri
Que pasa

Your Favorite OnLine Music Store

oz

SimulCast on the Intemet 6

[r hﬂl 1
~ for your favorite
- Online BookStore

Integrated Editors

Surfer and Mix Editor, tools for
editing sound files and creating
segues, are now easier to use and
offer greater precision through the
improved use of visual cues and an
enhanced scrubbing tool.
Additionally, Surfer has been
refined with easier to use drag and
drop editing, preset zooms, multi-
track locators, and time stamping -
all of which make editing a breeze.
Because both tools are integrated
with Dalet5.1, edits, once saved, are
available for immediate broadcast.

Music Scheduling

Music Scheduler is an optional
module that provides primary and
alternate schedule
recommendations based upon
station defined rules, broadcast
history, and title attributes.
Since Music Scheduler is
integrated with Dalet5.1,
stations can avoid

the importing and exporting
hassles often associated with
third-party scheduling software.

On-Rir Flexibility
Dalet5.1 offers many options that
provide stations flexibility in their
on-air operations. A single
workstation can be used to record
call-ins or interviews in the studio
while a program is being played. The
on-air staff has greater operarional
flexibility through the use of an
optional control panel and multiple
monitors. And, stations can switch
between live and automated
programming with relative ease.

More broadcasters worldwide choose Dalet
than any other system. Among our
references : Emmis, Journal, ABC, Radio
Unica, Sinclair, Crawford, CNN Radio, BBC
(UK), CBC (Canada). Etc.

(

MTa

jww dalet co

¢
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MARK YOUR CALENDARS

Important dates and events in the coming months

» September 10-12 — AWRT 48th Annual Convention.
Westin City Center, Washington, DC; (703) 506-3290.
» September 22-23 — Arbitron 101 PD Seminar.

Arbitron Headquarters, Columbia, MD; (972) 385-
5357.

» September 23-December 15 — Fall Arbitron.

= September 25 — Audio Engineering Society's Digital
Audio Radio Conference. Jacob K. Javits Convention
Center, New York; (212) 661-8528.

» September 30-October 2 — North By Northwest.
Embassy Suites, Portland, OR,; (512) 467-7979.

 October 14 — Arbitron “Beyond the Basics” PD
Seminar. Wyndham Palace, Orlando; (972) 385-5357.

» October 21 — John Bayliss Foundation Roast. Pierre
Hotel, NY; (831) 624-1536.

» October 25-November 5 — Fifth Annual Radio
Festival. Museum of Television and Radio, New York;
(212) 621-6785.

« November 10-11 — Arbitron “Beyond the Basics” PD
Seminar. Arbitron Headquarters, Columbia, MD;
(972) 385-5357.

» November 20 — '99 Radio Hall of Fame Awards
Ceremony. Chicago Cultural Center; (312) 629-6005.

2000

» January 6-March 29 — Winter Arbitron.

o January 30 — Super Bowl XXXIV. Georgia Dome,
Atlanta; (212) 450-2000.

» February 16-19 — RAB2000 Marketing & Leadership
Conference. Adam’s Mark Hotel, Denver; (800) 722-
7355.

= February 23 — 42nd Grammy Awards. Staples
Center, Los Angeles.

o February 24-26 — R&R TALK RADIO SEMINAR.

GRAND HYATT, WASHINGTON, DC; (310) 553-4330.

o February 27-March 1 — 42nd Annual NARM
Convention. Marriott Rivercenter & Riverwalk, San
Antonio; (856) 596-2221.

» March 15-19 — South By Southwest. Austin, TX;
(512) 467-7979.

* March 26 — 72nd Annual Academy Awards. Shrine
Auditorium, Los Angeles; (310) 247-3000.

e March 30-June 21 — Spring Arbitron.
o April 8-13 — NAB2000. Las Vegas; (202) 429-5420.

« June 12-17 — International Country Music Fan Fair.
Tennessee State Fairgrounds, Nashville; (615) 244-
2840.

e June 15-17 — R&R CONVENTION 2000. CENTURY
PLAZA HOTEL, LOS ANGELES; (310) 553-4330.

Kansas City radio.

'80s, '90s and today.

It's time to draw the line on

Right here is the new Star 102,
playing a better variety of the

TV SPOTlight

KC'S STAR DRAWS THE LINE

Line art, stick figures and stars. What sounds
like it could be a first-grader’s art project is
actually a creative spot for Hot AC KSRC/
Kansas City. As it opens, a solitary white line
on a black screen turns into an arrow
pointing out the competing (or, as the
voice-over calls it, “old, sleepy, boring”) AC
station before bouncing over to the “better
variety” on Star 102.

Once the arrow reaches the Star logo,
that's where the commercial takes a turn.
Instead of the largely black-and-white stick
art, the "star” grows to fill the screen while
music videos from core artists play inside.

The Wizard of 0z-like twist and creative
use of the logo as a frame are what make
this Rosler Creative spot stand out. The
framing device makes an almost subconcious
impression, keeping the logo on-screen as
part of the action, but not in a blatant way.

Ifyou'd like to see your station’s ad in the TV SPOTIight, send at least three screen shots
and a description or a videotape copy of the spot to MMS Editor Jeff Axelrod at R&R,
10100 Santa Monica Blvd., Fifth Floor, Los Angeles, CA 90067.

This TV SPOTIight brought to you by

FOCUS TV

The TV Placement System for Radio.

(800) 581-3277

FOURWEEKSFORWARD _sales & Promotion Planning Calendar _

September 26-October 2 National Dog Week, American Newspaper Week, National Problem-Solving Week

D-

D

%

Good Neighbor Day Ancestor Appreciation

National Pancake Day Day
The Beverly Hillbillies National Chocolate
debuts (1962) Milk Day

Crush a Can Day
Mark McGwire hits
home run no. 70

(1998)

@

Ask a Stupid Question National Mocha Day

Day Blackberries Day

Bird Day Congress votes to create
National Hunting & the U.S. Army (1789)
Fishing Days

National Strawberry
Cream Pie Day

00
National Mud Pack Day
National Mulled Cider
Day

James Dean dies in an
auto accident (1955)

Sept. 26-0Oct. 2

(1

World Vegetation Day
Magic Circles Day

(2

Name Your Car Day
World Farm Animal

First World Series Day
game (1903) French-Fried Scallops
Day

The Twilight Zone
debuts (1959)

T O RSN TN ¢ AR P T R R S

GOOD HOUSEKEEPING APPROVES OF DELILAH.

"..well over a milion fans nationwide now tune in to hear..a voice like wellwom velvet and a playlist of groowy love songs."
— Fom "A Desjay With Heart", Good Housekeeping Magazine, September 1999 issue. At your newsstand now.

- SO DOES AC RADIO.

"..53% of affiliates show impressive inaeases, and 51% are #1 or #2 in the demo."
— Fom "7PM12M, Women 25-654", ARBITRON, Spring 1999 issues. On desks everywhere now.

DELILAH IS YOUR SEVEN TO MIDNIGHT SOLUTION.
1,800.426.9082 bpradio.com

waw,. americanradiohictory com
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How to get

higher ratings
(on a lower hudget)

TV is getting wildly expensive. Billboards are essentially mind with multiple exposures of your message. And we

a reminder medium. Direct mail gets thrown away. use the latest techniques in database marketing to
More and more radio stations across America are maximize the effectiveness of your program.
realizing that the most cost-effective way to get significant If you're thinking about commissioning a Fall ‘99
ratings increases is through telemarketing. telemarketing project, call Joe Heslet, Brent Lightfoot, Hans
And now you can get your telemarketing from an expert: Bengard, or Kurt Hanson, toll-free, at 1-877-4-NEW-TSL.
Recall Telemarketing. We're radio's ' We're not a direct-mail house

first pure specialist in telemarketing.
We make our calls from radio's
largest and most technologically
advanced telephone center. We make
sure that your station stays top-of-

that does some telemarketing
work on the side. We're the
specialist you'll want on your
side -- because we'll get you
results!

Fromobon enee

\Recall Telemarketing utilizes the full range

of direct marketing techniques, but our
specialty is the toughest and most important
portion of the project: the telemarketing portion

Recall
Telemarketm

Radio's first and only specialist in telemarketing g

1-877-4-NEW-TSL

180 N. Wabash, Suite 201
Chicago, IL 60601

o B _ wywawawamericanradiohicstanscom.
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Corwin GM, Weston |
PD For Providence
Clear Channel Duo

Jim Corwin and Bill Weston
have been named GM and Director/
Programming, respectively, for

o Clear Channel’s
Oldies-Classic
Rock  combo
WWBB-FM &
WWRX-FM/
| Providence. | L
Corwin previ- | One-

Gilbert Named R&R Country Sales Representative

\ Jessica Gilbert has been appointed R&R’s Coun-
try Sales Representative, effective immediately.
Gilbert replaces Jennifer Scruggs, who earlier exited
the position she had held for four years.
[ In making the announcement, R&R GM Sky Daniels |
\ said, “Jessica has held this position on an interim ba-
! sis over the past few months, and in that time has dem-
onstrated the drive and commitment required to main-
tainR&R'’s position of dominance in Country.

B N » o : CadE] ot "
On-One Sports radio personality “Papa” Joe Chevalier recently

WSNE-FM,
while former
WAXQ/New York PD Weston re- |
cently was Product Development ‘
|
|
|

Nashville Bureau.

f &Y “Kudos to Lon Helton for his continued support in
ously worked emceed Ray Nitschke's second annual NFL Players Golf Classic in
with crosstown | Green Bay, WI. Joining in the fun are (I-r) Dan Nitschke, Chevalier, One- " ; L
WHII-AM On-One Sports Affiliate Relations’ Kelly Murphy, former Green Bay posn.lon.We logiesadits contlnued.growth fr.on}’the Gilbert
WHIY-EM & Packer quarterback Lynn Dickey, Amy Nitschke Klaas and WNFL/Green formidable team we have assembled in Nashville 1oy
) | Bay GSM Mary Kay Wright. Prior to this appointment Gilbert served as Office Manager for R&R's
|

Weston

’I Jessica’s orientation,which prepared her to attain this
|
|
|

Leland Leaps To COO For Spring Broadcasting
Manager for MJI Broadcasting. The
two once worked together at WHIY.

“Programming in market No. | is
an experience I value highly,”
Weston commented. “The opportu-

Plati Picks Caldwell T
a Inum Ic s a w_e .0 ‘ ayne Leland has been named COO of Rockville, MD-based Spring
Broadcasting, owner of seven stations in Atlantic City, NJ; New
Head New Black M"SIG Unlt { Bedford—l;aIIRiver, Mi;;)nd Ne\j/ L:njon?gT?Leland isacr;rrcenﬂy GM oft?]e

New Bedford-Fall River properties and COO of the other stations.

nity, however, to play a larger and & Hal’!lmVE, Mannefson named vps | “This announcement simply formalizes a set of responsibilities thatWayne
more meaningful role within the ) . ) ) has had for a while now,” Spring Chairman/CEO Lee Simonson said. “It's
Providence cluster, work for a boss Indie record company Platinum  its restructuring, the ComMpanyspro; | also a recognition of the turnarounds he has engineered in New Bedford
with true vision and integrity and | Entertainment has tapped former  moted Jeff Hargrove from CGI and New London and presided over in Atlantic City”

live in a great city in New England Death Row Records President  National Dll‘chOI'/Pl‘OInollon to VP/ Leland has been with Spring since 1997, when he was hired as GM of
made this an easy decision. Plus, Il | Hank Caldwell as its new St. VP Gospel and hired former Sony/Epic WBSM-AM & WFHN-FM/New Bedford-Fall River. Before that he was Mar-
cut my o e e a1l Based in the company’s Downers  Records executive Al Manne@on ket Manager of Capstar Broadcasting’s four Danbury, CT outlets.

40 minutes to about 10 minutes!™ Grove headquarters, he reports to as VP/Promotion & Marketing. Leland will oversee the company’s operations with CFO Stuart Bassin.

Additionally, Barbara Cash- Platinum President/CEO Steve Both Report to Caldwell. Concur- Spring is backed by two venture capital funds, Broadcasting Partners Hold-

- Devick. rently, Platinum announced it has ings LP and MidMark Capital LP.
Haynes has been named GSM for . . Y. : 9 P
Clzgll:lsChzllSnnzT/nP?(:‘\]']ifience. Sf(l)é Caldwell will oversee Platinum’s  signed Urban artist Johnny Gill and | - B ) B
{n i ked for Citadel, newly 191‘111§d Black Music divi-  forged a two-act production deal . . .
;?Lﬁsorlmizer:vo):-kv;gr»\ith céorvlv;ln e,dl sion, which includes its gospel mu- ‘ Koch Gnmg (BaCk) To Clear chaHHEI/Mlaml
| sic label, CGI Platinum. As part of PLATINUM/See Page 18

WHIJ, WHIY & WSNE.
Corwin and Cash-Haynes are al-

‘ R oger Koch left Clear Channel Communications in early 1998 to take
. A the West Palm Beach Sales Manager post at TV broadcaster Paxson
ready in place. Weston will join Communications.

them on Sept. 7.

V V It T WEA A EVP GM He is now returning to radio and reassuming the Director of Sales posi-
- uss au S 0 S tion, overseeing a sales staff of 80 at Clear Channel’s seven stations in

Bertolucci ‘ Miami-Ft. Lauderdale. He will also seek to build “nontraditional revenue and
Continued from Page 3 WEA has named former Elektra  joy and regret that I accept Internet opportunities,” according to Clear Channel.

make some hard-core road trips to | Entertainment Group Exec. VP/IGM  George's decision to retire. I am “We are thrilled to welcome Roger back to Clear Channel,” said Clear
our Rocky Mountain-area regional | Alan Voss as its new Exec. VP/  thrilled that George will soon be Channel VP/GM South Florida Ronna Woulfe. “His previous track record
stations. 1 had alieady been work- | GM. Voss succeeds 28-year WEA  able to devote full time to his wife, ‘ demonstrates that he is the ideal person to take our seven South Florida
ing with these stations intormally, ‘ veteran George Rossi, who is retir-  Bonnie, his family and his hobbies. | radio stations to the next level”

so I really appreciate the recogni- | ing from the post. Voss, who will  The regret is that I will be losing “I've missed the fast pace of radio in my year-and-a-half absence,’
tion and the opportunity to grow | relocate to Los Angeles from New  one of my most trusted colleagues said Koch.

with this company. And I'm excited | York within the next month, reports  at WEA, a man whom 1 have re- Before going to Paxson, Koch was GSM of Clear Channel’'s Miami group.
about having the opportunity to be | to WEA Chairman/CEO Dave ferred to many times as not only Before that he spent five years with Paxson’s radio group, which was even-
involved in implementing some of | Mount. my right hand, but my left as well. tually folded into Clear Channel. He has also held sales jobs with Guy
the regional programming strate- | Commenting on the changes, ‘ Gannett Broadcasting in Orlando and with Miller Broadcasting in Melbourne.

gies we’'ve been working on” Mount said, “It is with a mixture of V0SS/See Page 41

Show Prep? Life!

Eleven years working in The Land of Corporate Stupid and living in vyour
listeners’ shoes, successful advertising exec scrapping corner office for
return to radio.

-

Before becoming Darrin Stevens with McMahon and Tate, was Keith Larson,
news/talk WROK Rockford and mornings KZZP/KDKB Phoenix.

Looking for talk or personality opportunity. Money, market size, not
relevant for legitimate shot.

Currently warming up doing fill-in talk for KSTP-AM, Minneapolis.

Keith Larson. (404)229-1581. ISDN. Fill-in welcome.

- — e e i ~ waany, americanradiohictornnvcecom = ————— - —
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America’s
maest popular
overnight
radio sports
talk host --

JT the Brick —
cagnmore than
100 top
stations
nationwide.

"HEARD NATIONWIDE ON GREAT  }
RADIO STATIONS INCLUDING... S

Weeknights
i2a-6a ET l 9p~3a PT

SPORTSFAN| America's astést Growing
RADIO NETWORK |

e ~ Sports Talk Network

Lnsfen orl reto the S:)ortsFan Radio Network at www.sportsfanra dio. eon tAOL keyword sportsfan)
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AMFM Taps Goodin
As Fresno Trio GM

AMFM Inc. has transferred
KOY-AM, KISO-FM, KMLE-FM,
KYOT-FM & KZON-FM/Phoenix
Director/National Sales Darrel
Goodin 1o Fresno, where he will

; serve as GM for
NAC/Smooth
Jazz KEZL-FM,
Oldies KFSO-
FM and Soft AC
KSOF-FM.
Mary Lou Gunn
conlinues  as
GM at AMFM’s
six other Fresno
| outlets: KCBL-

AM, KRDU-AM,

KVBL-AM,
KALZ-FM, KBOS-FM & KRZR-
FM.

“The advantages of Chancellor
Media and Capstar merging to be-
come AMFM Inc. are already com-
ing to fruition.” commented Sr. VP/
Regional Operations Jim Donahoe.
“In this case we have the ability to
select top-notch industry manage-
ment from within our ranks and of-
fer each employee an unmatched
opportunity for growth. Darrel is a
proven leader and motivator and is
the best choice to lead these sta-
tions to the next level.”

Goodin previously worked for
Metro Networks as a Special
Projects Consultant and has held
management positions at WWKB-
AM & WKSE-FM/Buffalo and
WTRG/Raleigh.

Goodin

LPFM

Continued from Page 1

the NAB in remarks filed with the
FCC last month. The association
tested 28 receivers — including car,
table-top and clock radios — over
seven months. The NAB added that
the FCC’s own data is substandard,
because the agency tested only car,
component and portable radios, not
clock and personal radios.

Oxley and Stearns urged the
commission to take a look at NAB
data before it acts on LPFM. The
FCC wouldn’t comment on the let-
ter, but Kennard appeared poised at
press time to forge ahead with the
proceeding, in which the next
round of public comments were
due Wednesday.

Hammer Time

House Commerce Telecommuni-
cations Subcommittee Chairman
Billy Tauzin denounced microradio
before a roomful of radio group
heads in Washington in February.
He insisted then that Kennard talk to
Congress belore launching LPFM,
which Tauzin said cuts across the
mission of public broadcasting and
may hurt minority-owned commer-
cial stations by depriving them of ad
dollars.

“The political. economic and bud-
getary ramifications of this under-
taking are potentially staggering.
and I do not beheve you should pro-
ceed with this matter without tirst
presenting to Congress a full expla-
nation and justification in support of
this initiative,” Tauzin wrote to

During a sold-out New York performance, IDJR artists EPMD were joined
onstage by labelmates Redman, Method Man, Slick Rick and Lady Luck.
EPMD was playing in support of their latest effort, Out of Business. Look-
ing anything but backstage are (I-r) Busta Rhymes, EPMD's Parrish Smith,
Lady Luck and EPMD’s Erick Smith.

McCrae Now OM/PD For WCMF/Rochester

John McCrae has been named
OM/PD of WCMF/Rochester, NY.
He succeeds Rick MacKenzie, who
had been programming
WCMF & WZNE and now
returns to programming
WZNE full time. McCrae
has been PD of WAQX/ }
Syracuse since April 8,
1996.

WCMF GM Kevin |
LeGrett told R&R, “We're
very excited to have some-
body of John’s caliber join
the heritage Rock station of
the Northeast, 96.5 WCMF.
Bringing in somebody of John’s
stature is a no-brainer for us. In the

McCrae

transition period that rock music
has gone through, John’s credibil-
ity and heritage in this format will
gemes lend the opportunity to
take 'CMF to the next
level.”

McCrae added, “When
you look at the opportunity
to join the premiér broad-
cast company in the world
in the most dominant mar-
ket cluster in Rochester
and still have the ability to
remain living in upstate
New York, this move is a
no-brainer”

His first day at "CMF will be
September 20.

Kennard in February.

“Billy has made it quite clear that
if the FCC moves forward on LPFM
without first consulting Congress,
we’ll drop the hammer on ’em,”
Tauzin spokesman Ken Johnson told
R&R last week. “We're watching
Kennard closely, and 1 get the dis-
tinct impression he’s not going to do
anything until he talks to us first.”
Johnson added that Tauzin and
Kennard have had a number of pri-
vate conversations on LPFM, and
have “agreed to disagree”

The “hammer” Johnson referred
to apparently would amount to Con-
gress withholding public funds the
FCC would need to implement
microradio. “If you prohibit [the
FCC] from using federal tunds, they
will be breaking the law if they
move forward,” he said.

The commission would not com-
ment on this proclamation either.
Tauzin has promised to hold a hear-
ing on the issue, but has yet to
schedule it.

Senate Commerce Commitlee
Chairman John McCain got in on
the act at the NAB’s Las Vegas
confab i April. echoing the
association’s concern over the pro-
posal.

Meanwhile, NAB President/CEO
Eddie Fritts continued his anti-
LPFM mission during last week’s
Latin America Conference for Radio
& Television Broadcasters in the
notoriously pirate-infested Miami
market. “We are tully aware that the

low-power FM proposal by our
FCC chairman is being looked upon
by many around the world as an at-
tempt to legitimize our own pirate
radio operators,” he said. “That is
indeed what it appears to do.”

— Matt Spangler

R&R Washington Bureau Chief Jef-
frey Yorke and Associate Editor Jer-
emy Shweder contributed to this
story.

Swap

Continued from Page 1

than any other operator in the mar-
ket. In addition, according to
Schroder analyst Niraj Gupta,
AMFM is now the No. 1 group in
eight of the top 10 markets in the
country.

Al the same time, Cox is leaving
Los Angeles after more than 25
years (it brought KFI on the air in
1973 and KOST in 1976). “We are
very proud of Cox Radio’s contri-
bution to this exciting. dynamic
community and believe that
AMFM will take these stations o
the next level.” suid Cox President/
CEO Bob Neil.

Gupta pointed out that the time
may have been right for Cox to go,
however. “The swup allows Cox to
exit the L.A. market. where the
company’s KFI-AM station contin-
ues to have problems during the
highly competitive afternoon drive

A oo oo oo dlalioto oo g

UPDATE

D ain Blair, CEO of jingle/spot/
music library producer
Groove Addicts and Who Did
That Music Library, has teamed
with Premiere Radio Networks
co-founder and Mann Group
President Ed Mann to form
GrooveMann Radio Syndica-
tion Services. The firm's offer-
ings include select jingle and pro-
duction packages including 1D
sweepers, custom music libraries
and innovative workparts CDs.

Orlando”
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GrooveMann Offers Jingle, Production Packages

According to Mann, the newly formed company will be responsible for
the continued growth of barter affiliates. “With the advent of GrooveMann,
Dain and | can expand to provide custom jingles and library services to
virtually all music and talk formats. We will continue to syndicate the exist-
ing packages, and we debuted new products at the NAB Radio Show in

New syndication packages include“Virus”IDs for CHR, Pop/Alternative
and Hot AC; the full-spectrum“Country Impact” jingle package; and“Break-
down”jingles for Rhythmic Oldies. The “Who Did That Music” and“Gravity”
music libraries also will be available on a barter basis for the first time.

Mann Blair

i

Wind-up Records has
elevated Joanne Grand to
Sr. Director/Promotion,
Rock Formats. Grand was
previously Director/Rock
Promotion.

In her new role Grand
picks up Alternative pro-
motion duties in addition to
directing Active Rock,
Rock and Adult Alternative
promotion. Based in New
York, she continues report-

Wind-up Rock Promo Ups Grand To Sr. Dir.

ing to Sr. VP/Promotion
Shanna Fischer.

“Joanne has done an ex-
cellent job in developing
awareness for Wind-up and
our artists, as well as being
an important part of our
team strategy,” Fischer
said. “Her enthusiasm and
experience will be even
greater assets to us now as
she prepares to tackle the
modemn rock universe.”

time period,” he said. With only
two stations, Gupta added, it was
difficult to maximize revenue and
cash-flow growth.

Though he’s losing a duo that
brought in $63.4 million last year
in the $654.5-million L.A. market
(according to BIA), Neil believes
the company will make up for it in
Atlanta, a “very hot market from an
advertising standpoint,” as he told
R&R. Its radio revenue is growing
at 20%, he added.

Cox also owns WSB-AM &
FM/Atlanta — which made $47.2
million last year — as well as
WCNN-FM and WIZF-FM. In ad-
dition, the company is bringing
WNGC-FM’s tower into Atlanta
from Athens.

Closing Time

The transaction is expected (o
close in the first quarter of next
vear. It should sail through the
leds” hands. although Neil said
that he expects some scrutiny from
the FCC in Atlanta. where Cox
Enterprises ulso owns the Atlanta
Jowrnal-Constitution. Thanks to
the commission’s recent relaxation
ol 1ts one-to-a-market rules, Neil
doesn’t think the company’s own-
ership of WSB-TV/Atlanta will be
a problem.

Meanwhile, Wall Street’s pre-
liminary reaction to the deal ap-
peared tfavorable: BancBoston

Robertson Stephens analyst Will-
iam Meyers reiterated his “buy”
rating on AMFM and said its stock
will reach $69 in 12 months.
Schroder’s Gupta said AMFM
would clear $65 in a year.

The issue experienced heavy
trading Tuesday (1.6 million
shares), closing up $1.75 to $49.25.
Cox’s volume was low, on the other
hand, and the stock fell a dollar to
end the day at $54.

Platinum
Continued from Page 16

with Charles Farrar and Troy Tay-
lor. who have worked with Boyz If
Men and Tyrese.

Commenting on Caldwell’s ap-
pointment, Devick said, “Hank’s
knowledge of the bluck music
scene and hands-on approach to
the business make Platinum a mag-
net for new talent.”

Caldwell noted. “! couldn’t be
more excited about my new posi-
tion. It is not often that you are al-
lowed to strengthen a label from
the early stages and at the same
time work with the most innovative
and established musical talent of
today.”

In addition to Caldwell’s tenure
with Death Row, he also served as
Sr. VP/Black Music at Epic
Records.

|
|
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Mornings on One-0On-One Sports
will never he the same.

One-On-One Sports proudly announces an exciting new morning
show that’s ready to deliver the most outrageously entertaining
mix of sports and non-stop fun on national radio. Proven ratings
winners and sports talk veterans Bruce Jacobs, Art Mehring, and
Scott Wetzel have teamed up to bring listeners a fast-paced,
four-hour weekday blast of pure, unpredictable guy talk. Their
quick wit and expert insights into the world of sports are guaran-
teed to be a big winner with listeners and advertisers alike. Tune
in to hear why sports talk radio will never be the same—then call
us today to find out what One-On-One Sports can do for your
station.

The Bruce Jacobs, Art Mehring and Scott Wetzel Show
[V EEVGEVEE R C R ETy R

For information, call Chuck Duncan 847-509-1661

one ononNe

SPORTS

TAKING YOU BEYOND THE GAME

www.1on1sports.com

et AM 1510 BB “™52o2rs FM94. 3 Bl °*"s=oas AM 1540 Bl ° <707 AM620

WNRB Boston, MA WJKL Chicago, IL KCTD Los Angeles, CA WJWR New York, NY
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® JESSICA SHERMAN is named Mgr./
Affiliate Relations at Jones Radio Net-
work/NY. She was formerly in affiliate
relations with Launch Radio Networks
and SW Networks.

¢ JONATHAN SCHWARTZ is ap-
pointed Artistic Coordinator for XM
Radio’s American Standards format.
He hosts The Sunday Show and The
Sinatra Show onWNYC-AM&FM/New
York. .

¢ LARRY AMBURGEY rises to Re-
gional Controller for Journal Broadcast
Group’s operations in Boise, ID;
Ontario, CA; LasVegas; Palm Springs,
CA; andTucson. He was formerly con-
troller for KTNV-TV/LasVegas. Concur-
rently, KAREN WARNER is named
Regional Controller for Springfield, MO,
Tulsa andWichita operations. She had
been controller for those regions as well
asWOW-AM&FM/Omaha, NE.

- National Radio

® FISHER ENTERTAINMENT an-
nounces an agreement with host Billy
Burke to syndicate the Sunday morn-
ing CHR/Hot AC program Victory.
Among the affiliates are KBIG-FM/Los
Angeles, WHTZ-FM/New York and
WIOQ/Philadelphia.

The inspirational program’s guests
have included Will Smith and Robin
Williams, and the show features tunes
from such artists as Boyz Il Men,
Mariah Carey and the Backstreet Boys.
Burke continues his 7pm-midnight
show on KBIG. Victoryis available via
CD; (831) 420-1400.

® MEDIA SYNDICATION SERVICES
and nonprofit research/communica-
tions company Family First have made

an agreement to syndicate The Family
Minute With Mark Merrill. The show is
available free from MSS; (202) 544-
4457.

® RADIO EXPRESS has been selected
to broadcast NetAid concerts in New
York, London and Geneva on Oct.9.The
concerts, which will also be televised
and webcast worldwide, feature Bono,
Jewel and Wyclef Jean, among many
others; (310) 889-9200.

® BLOOMBERG RADIO offers two
new nontraditional revenue services to
its affiliates. InvestorPhone offers con-
sumers instant access to financial in-
formation, while the Ticker News Net-
work provides Bloomberg Business
News 24 hours a day via LED screens
across the U.S.and Canada; (212) 319-
2660.

¢ TALK AMERICA RADIO NET-
WORKS launches two new syndicated
programs: Guy Kemp's Computer Daze,
airing 10pm-midnight (ET), and Sean
David Morton’s Strange Universe, air-
ing midnight-6am (ET). Contact Tom
Star; (781) 828-4546.

~ Records

® ALAN SHAPIRO
rises to SVP/Music
sales at WEA. He
was formerly VP/
Music Sales.

Shapiro

® ANDREW NIBLEY is named Presi-
dent/CEO of GetMusic Online, a BMG/
Universal Music Group joint venture. His
last position was President of Reuters
NewMedia.

‘ i ..Z e 8'#"“3:; .f*:_'*“ : ’

Gurley & Co. Dir/Mktg. & Pub-
licity Meagan Gurley, husband Bill
Sullivan, son Jacob EljahThomas
Sullivan, born May 7, adopted Aug.
10.

e
o Conpouences

FormerWOCL-FM Dir./News &
Public Affairs Frank Lasko, 54,
Aug. 26.

¢ LORI BERK
becomes Nat’l
Dir./Publicity for
MCA Records.
She rises from
Assoc. Dir./Pub-
licity. In other MCA
| news, the com-
! panyannouncesa
distribution deal
with Drive-Thru
Records.

Berk

| ®JOY FEUER,
formerly Dir./Na- §
tional Sales, is §
raised to VP/Field
Sales for Capitol
Records.

® RENEGADE MUSIC, a new Las
Vegas-based record label founded by
Lorenzo Doumani, announces the fol-
lowing appointments: GARY DAVIS
will head the label's Distribution & Mar-
keting division; BUZZ BENNETT will
serve as VP/Radio & Promotions; and
MIKE MCVAY of McVay Media will join
| the Renegade team as a consultant.

Changes

Oldies: Lady D joins WMGE-FM
(Mega 103.5)/Miami for middays
beginning Sept. 7.

Sports: Dave Duerson and Jim
Volkman host NFL Gameday on
WMVP-AM/Chicago. The weekly
shows begin two hours before
game time.

Records: Myles Luster is pro-
moted to Field Sales Mgr./Black

Music for WEA ... Tough Act Pro-
motions signs to provide indepen-
dent record promotion for Citadel’s
Urban and Urban AC stations ...
John Trumpbour becomes Dir./
Advertising for Arista Records;
Charlene Kole rises to Sr. Dir./
Creative Svcs. Admin. at the label
... Abel de Luna is named SVP/
Regional Mexican & Tejano Prod-
ucts for Sony Discos ... Rhino
Records raises Shawn Ames to
Mgr/A&R ... DreamWorks has
made a promotional agreement
with Music.com to increase

DreamWorks’ artist visibility on
Music.Com’s sites.

Industry: Gary Malcolm is tapped
as Dir./Mktg. for music marketing
software maker Dormont Technolo-
gies ... Ivy French becomes Dir./
Sales & Mktg. for BMI ... Universal
Music Publishing Group names Tom
Sturges EVP/Creative Affairs, U.S.
Music Publishing Operations ...
. Che’vy Nash rises to VP and heads
Morey Management Group’s new
Nashville office ... Frank Pet is
upped to Sr. VP/Finance and Opera-

NATIONAL 48
RADIO
FORMATS

ABC RADIO NETWORKS
(972) 991-9200

Classic Rock

Chris Miller
No adds

Hot AC

Steve Nichols
No adds

Starstation

Peter Stewart
No adds

Touch
Ron Davis
BRIAN MCKNIGHT Back At One

A

ALTERNATIVE PROGRAMMING
Steve Knoll « (800) 231-2818
Gary Knoll

Rock
JAKE ANDREWS Just You And Me
DEF LEPPARD Paper Sun

sty Ty
A b e

Alternative
RED HOT CHILI PEPPERS Around The World
331 Come Original

CHR/Hot AC

MARIAH CAREY Heartbreaker

BRITNEY SPEARS (You Drive Me) Crazy
TONIC You Wanted More

SHANIA TWAIN Man! | Feel Like A Woman

Mainstream AC

PAULA COLE BAND | Believe in Love
TONIC You Wanted More

SHANIA TWAIN Man! | Feel Like A Woman

Lite AC
PAULA COLE BAND | Believe In Love
KIM RICHEY Come Around

NAC
MERCEDES HALL Walk On By
RIPPINGTONS Topaz

uc

TEVIN CAMPBELL Losing All Control
DRU HILL Beauty

EVE Gotta Man

702 You Don't Know

s e e R R A R

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

Mike Bettelli
No adds

S

Mainstream AC

Mike Bettelli
ENRIQUE {GLESIAS Bailamos

Soft AC

Mike Bettelli
MARTINA MCBRIDE | Love You

CHR

Josh Hosler
No adds

Hot AC

Josh Hosler
No adds

Urban Contemporary

Josh Hosler
No adds

Alternative

Teresa Cook

TORI AMOS Bliss

KID ROCK Cowboy

OUR LADY PEACE One Man Army

R
JONES RADIO NETWORK .
Jon Holiday « (303) 784-8700

Rock Classics

Rich Bryan
No adds

Aduit Hit Radio

JJ McKay
LOU BEGA Mambo No. 5 (A Little Bit of )

Soft Hits

Rick Brady
"N SYNC w/GLORIA ESTEFAN Music Of My Heart

e st i R e

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
MELISSA ETHERIDGE Angels Would Fall
PAULA CDLE BAND I Believe In Love

R

Steve Leigh
CREED Higher
311 Original

R

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » (805) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer
No adds

Soft AC

Andy Fuller
MARTINA MCBRIDE | Love You

Bright AC

Jim Hays

LOU BEGA Mambo No. 5 (A Little Bitof )
SIXPENCE NONE THE RICHER There She Goes

RSt

tions at Digital Music Express ...
Spacebird Productions moves to 120
Bill Stewart Blvd., LaVergne, TN
37086; (615) 579-7949 ... The Lost
45s, hosted by Barry Scott, joins the
specialty shows and channels on

DiscJockey.com ... Errol Antzis be-
comes Sr. VP/Capital Finance for the
Entertainment, Media & Technology
division of Heller Financial ... BMI
promotes Brooke Primont to Assoc.
Dir/Writer-Publisher Relations.

Transactions

Continued from Page 6
COMMENT: Wood, currently 10% own-
er of Secret I, will be the 100% owner
of the company stock.

WBTJ-FM/Hubbard

(Youngstown-Warren)
PRICE: $2.7 million

TERMS: Asset sale for cash

BUYER: Clear Channel Communica-
tions Inc., headed by CEO Lowry
Mays. It owns nearly 500 other stations,
includingWBZY-AM, WKBN-AM & FM,
WKST-AM & FM and WNIO-AM.
Phone: (210) 822-2828

SELLER: Stop 26 Riverbeng Inc.,
headed by Percy Squire. He has inter-
ests in four other stations. Phone: (614)
227-2372

FREQUENCY: 101.9 MHz

POWER: 3kw at 328 feet

FORMAT: Urban AC

BROKER: Jorgenson Broadcast
Brokerage

WCTG-AM/Columbia
PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Alliance Broadcasting
Group Inc., headed by CEO Joe New-
man. It owns 12 stations. Phone: (317)
844-7502

SELLER: Lighthouse Productions,
headed by President Udel Richard-
son. Phone: (770) 919-0220
FREQUENCY: 840 kHz

POWER: 50kw

FORMAT: Talk

KAEZ-FM/Amarillo

PRICE: $750,000

TERMS: Asset sale for cash

BUYER: KXOJ Inc., headed by Mike
Stephens. Phone: (918) 492-2660
SELLER: KAEZ-FM Inc., headed by
John Gay. Phone: (806) 372-3002
FREQUENCY: 105.7 MHz

POWER: 6kw at 236 feet

FORMAT: AC

BROKER: JohnW. Saunders

KBZO-AM/Lubbock

PRICE: $2.3 million

TERMS: Asset sale for cash

BUYER: Entravision Holdings LLC,
headed by Chairman Walter Ulloa. It
owns five other stations.

SELLER: Paisano Communications

waany americanradinohicetnrvy com

Inc., headed by PresidentAlbert Bena- |
vides. Phone: (806) 763-6051
FREQUENCY: 1460 kHz
POWER: 1kw day/243 watts night
FORMAT: Regional Mexican

FM CP/Waynesboro

PRICE: $70,000

TERMS: Asset sale for cash

BUYER: CSN International, headed
by President Charles Smith. it owns
12 other stations. Phone: (714) 979-
0706

SELLER: Positive Alternative Radio
Inc.,headed by President Vernon Bak-
er. It owns 13 other stations. Phone:
(540) 552-4252

FREQUENCY: 90.1 MHz

POWER: 2.5kw at 965 feet

WLKD-AM & WMQA-FM/
Minocqua and WHDG-FM/

Rhinelander

PRICE: $3.25 million

TERMS: Stock purchase agreement
BUYER: Marathon Media LP, headed
by President Chris Devine. It owns over
90 stations, including WATK-AM &
WRLO-FM/Antigo, WOBT-AM & WRHN-
FM/Rhinelander andWHTD-FM/Three
Lakes. Phone: (312) 204-9900
SELLER: Raven Broadcasting Corp.,
headed by David Ewaskowitz. Phone:
(715) 356-9696

FREQUENCY: 1570 kHz; 95.9
97.5MHz .

POWER: 5S5kw day/500 watts night;
25kw at 288 feet; 100kw at 551 feet
FORMAT: Soft AC/Talk; Soft AC; Country

MHz;
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webcastmg (webskast~ing) n.

petition 2. Mu

“Webcasters vs. Broadcasters: Which Business Model Will Win?"
New Arbitron/Edison Media Research Internet Study Unveils Thursday, September 2,
at the 1999 NAB Radio Show in Orlando, FL.

Our latest Internet study of Arbitron diarykeepers and Web surfers examines the consumer
appeal of a variety of webcasting business models and answers key questions about Web
strategy for radio including;

m How can your station use the Web to grow ratings and revenue?
m What webcasting strategy should your station pursue?
m What features will draw consumers to your Web site and keep them coming back?

m What does “over-the-air” radio have to fear from webcasters like Spinner.com
and NetRadio.com?

Findings will be presented at the NAB Radio Show on Thursday, September 2, at 9AM in
Room 308B.

Come see us at NAB Booth #707

ARBITRGIV

a Ceridian Company www.arbitron.com

- a o _ uyaann amaericantadiohictornv.cam. oo I ——
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America Loves An Orgy!

olling Stone gets intimate with

the electro-alterna-metal-pop
outfit known as Orgy. The ’zine digs
up some little-known tidbits about
the band, like the fact that Sly
Stone is the godfather of frontman
Jay Gordon. Also revealed is that
guitarist Ryan Shuck helped
Korn's Jonathan Davis pen the
song “Blind,” and then sued Davis
when he wasn't credited on Korn’s
album. No hard feelings, however,
as Davis later signed Orgy to Ele-
mentree Records.

With the group’s runaway suc-
cess, Gordon reflects on the al-
bum’s potential for runaways:
“There was this distant feeling | al-
ways had when | was making my
record, about not being in such a
good state of mind to have fun. So
| think the record’s about running
away. | could see kids all over
America listening to that on their
way out of nowheresville”

Shuck also defends the group’s
use of cosmetics. “A lot of people
look at the makeup and think Duran
Duran. Fuck that. Makeup, clothes,
music —it's all art”

Winners And Losers

The tastemakers at Entertain-
ment Weekly list the “Winners and
Losers of Summer” Ricky Martin,
Backstreet Boys and Smash
Mouth ail land in the W column,
while Geri Halliwell and Will
Smith get dumped into the loser
category. Limp Bizkit's Fred
Durst takes home both honors —
his group's latest reiease is triple
platinum, and he’s landed a senior
VP post at Interscope. However,
the group’s recital of “Break Stuff”
during Woodstock '99, according to
the 'zine, incited fans to riot and de-
stroy property.

Entertainment Weekly also dedi-
cates a feature to the successful
country upstarts known as the
Dixie Chicks. The National Enquir-
er, on the other hand, reports that
country superstar ShaniaTwain is
in the midst of a messy divorce
drama after stealing her ex-fiancé
from his wife and kids.

H20: Like A Prayer

Madonna, who suffers from in-
somnia, is getting sleep thanks to
“kabbalah water” — spring water
blessed by a rabbi versed in the
Jewish mystical tradition. It report-
edly rejuvenates the body and soul
(People).

Cher continues her charity
work by shelling out $20,000 to
ex-boyfriend Rob Camilletti for
hair transplants (Globe).

Coming Attractions

“My aspiration is to make some-
thing that is digestible, but that you
have trouble processing. You're in-
trigued, and you let it get in. I'm also
aware with a record of this length,
it needs to be presented in the right
light to be as subversive as | want
it to be. Rather than, like, ‘Fuck that!”

HEY, MAN, NICE POT — “| shit-
can myself and say | was a geek,
but | strongly believe in rock star-
dom and all that shit. I'm 30, and
1 look like I'm 26 because | just re-
fuse to grow up. | don’t see my-
self as a man. | see myself more
like a fucked-up 14-year-old” —
Filter's Richard Patrick proves that
Oil of Olay is no match for rock
stardom (Spin).

| wanna suck ya in a little bit before
| let loose the toxins..” — Nine Inch
Nails mastermind Trent Reznor
gives the venomous details on his
upcoming double-disc, The Fragile.

“We've made the record we've
been waiting our whole lives to
hear. It incorporates the angriest
anger of the best punk and the
deepest funk of the funkiest hip-
hop” — Rage Against The Ma-
chine’s Tom Morello dishes the
dirt on the band’s highly anticipated
new release (Time).

Backstreet’s
Backstabbed

Ex-girlfriends of the Backstreet
Boys are penning tell-alls. This fall
Brian Littrell’s high school sweet-
heart, Samantha Stonebreaker, will
release What You Wanna Know:
Backstreet Boys Secrets Only a
Girlfriend Can Tell. A.J. McLean’s_
former love interest, Marisa Jackson,
will release Loving A.J.: My Six-Year
Romance With a Backstreet Boy.“|
got to see everything,” Stonebreak-
er says, “but of course, for this par-
ticular book I'm making it PG” (En-
tertainment Weekly).

Buds °N’ Butts

“When all of this happened we
looked at our idots — people like
Led Zeppelin and Van Halen —
and we were nothing like that. We
were like, ‘Are we supposed to be
here?' We're flip-flops-and-T-shirts-
wearing, tobacco-dipping Budwei-

ser drinkers” — Creed’s Scott
Stapp ponders his band’s success
(Rolling Stone).

“I mean, | got into this business
to try to get chicks, and I'll do what-
ever it takes, but signing guys’
asses is in the no zone” — Blink
182’s Mark Hoppus lays down the
law (Rolling Stone).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
_ lous in music news. R&R has not verified any of these reports.

Hot new music-related World
Wide Web sites, cool cyber-
chats and other points of inter-
est along the information super-
highway.

* Log on to a video interview
with  Duran Duran’s Nick
Rhodes on Tuesday evening
(9/7) at 8pm ET/5pm PT (www.
rollingstone.com).

 Discuss former Blues Trav-
eler lead singer and harmonica
player John Popper’s new solo
album and other fun topics
Tuesday evening at 10pm
ET/7pm PT (www.twec.com).

*On Wednesday evening
(9/8) type away all your ques-
tions for Sevendust at 9pm ET/
6pm PT (www.sonicnet.com).

* Turn your computer room
into @ mosh pit and get ready to
chat with Coal Chamber. The
fun starts at 9pm ET/6pm PT
Wednesday evening (www.
twec.com).

%4 Rk =

R

7Coal Chambe(

» Later Wednesday evening
country music icon and Hee
Haw co-host Roy Clark visits
Billy Bob's Texas Chatat 10pm
ET/7pm PT (www.twec.com).

CURRENT

. ® MICKEY BLUE EYES (Milan/BMG)

Featured Artists: ROSEMARY CLOONEY, DEAN MARTIN,LOUIS PRIMA

e THE BLAIR WITCH PROJECT (Chapter Ii)
- Featured Artists: LYDIA LUNCH, BAUHAUS, MEAT BEAT MANIFESTO

e DEEP BLUE SEA (Warner Bros.)

Single: L.L. COOL J Deepest Bluest (Shark’s Fin)

Other Featured Artists: SMOKEMAN, CHANTEL JONES, DIVINE
e TEACHING MRS. TINGLE (Capitol)

Featured Artists: EVE 6, MOFFATTS, DUNCAN SHEIK

o AMERICAN PIE (Universal)

* Featured Artists: BLINK 182, SUGAR RAY, THIRD EYE BLIND
o TARZAN (Walt Disney Records)
"Single: PHIL COLLINS You'll Be In My Heart
e AUSTIN POWERS:THE SPY WHO SHAGGED ME (Maverick)
Single: LENNY KRAVITZ American Woman
Other Featured Artists: BIG BLUE MISSILE, BURT BACHARACH &
ELVIS COSTELLO
e EYES WIDE SHUT (Warner Sunset/Reprise)
Single: CHRIS ISAAK Baby Did A Bad Bad Thing
Other Featured Artists: JOCELYN POOK, VICTOR SILVESTER
ORCHESTRA, OSCAR PETERSON TRIO
o THE WOOD (Jive)
Single: MYSTIKAL & OUTKAST Neck Uv Da Woods
Other Featured Artists: BLACKSTREET, ROOTS, DMX
e THE MATRIX (Maverick/Nothing/Interscope)
Featured Artists: MARILYN MANSON, ROB ZOMBIE, RAGE AGAINST
THE MACHINE
o SOUTH PARK: BIGGER, LONGER & UNCUT (Atlantic)
" Featured Artists: TRICK DADDY f/TRINA& TRE, GEDDY LEE
& ALEX LIFESON, VIOLENT FEMMES
e WILD WILD WEST (Overbrook/interscope)
Singles: ENRIQUE IGLESIAS Bailamos
WILL SMITH Wild Wild West
Other Featured Artists: BLACKSTREET, FAITH EVANS, SLICK RICK
e DETROIT ROCK CITY (Mercury)
Singles: EVERCLEAR The Boys Are Back In Town
PANTERA Cat Scratch fFever
Other Featured Artists: KISS, VAN HALEN, DAVID BOWIE
e THE ACID HOUSE (Capitol)
Featured Artists: BETH ORTON, BELLE & SEBASTIAN, CHEMICAL
" BROTHERS

“Music & Movles” lists current and coming film soundtracks according to box-
office standing, as well as singles appearing on R&R’s format charts and other
featured artists. To submit soundtracks for inclusion in this column, contact R&R

_ Associate Editor Elon Schoenholz at (310) 788-1669; elon @ rrontine.com.

SRS SR

MONDAY, SEPTEMBER 13

1985/Sting taunches his solo career in
San Diego.

1998/Hindu organizations worldwide
protest Madenna’s use of the “sa-
cred” facial paint she displayed
during a sexually suggestive per-
formance at the MTV Video Music
Awards. Also ... Scary Spice (Mel-
anie B.) marries dancer David
Gulzar in England.

Born: Mel Torme 1925, Peter Cetera
1944

Releases: Huey Lewis & The News’
Sports 1983

TUESDAY, SEPTEMBER 14 |

1955/Little Richard
Frutti.

1984/At New York’'s Radio City Music
Hall, the first MTV Video Music
Awards commence.

1987/The Guinness Book of World Rec-
ords honors Dick Clark for con-
tributing to the longest-airing en-
tertainment show on TV, American
Bandstand.

1995/Paul McCartney’s handwritten lyr-

records “Tutti

ics for “Getting Better” sell for

$249,000 at a Sotheby's auction.

1997/Bette Midler's Diva Las Vegas
earns her an Emmy for Best Indi-
vidual Performance.

WEDNESDAY, SEPTEMBER 15

1980/ The Elephant Man, featuring David
Bowie in the lead role, opens on
Broadway.

1991/Madonna’s bra from Truth or Dare
sells for $11,000 at a Michigan
auction.

1997/Beatles producer Sir George Mar-
tin organizes a benefit concert at
London’s Royal Albert Hall for
- Montserrat volcano victims, fea-
turing performances by Paul Mc-
Cartney, Elton John, Phil Collins

and Sting.

THURSDAY, SEPTEMBER 16

1977/T. Rex frontman Marc Bolan, 29, is
killed in a London car crash.
1979/John Mayall’s and Mackenzie Phil-
lips’ Hotlywood Hills home is de-
stroyed by a fire.

1994/The Cure win their legal dispute
with founding band member Lol
Tolhurst, who had sued the band
for past royalties.

| Born: B.B. King 1925, Kenny Jones

(Faces, Who) 1949, Earl Klugh
1953, Richard Marx 1963

FRIDAY, SEPTEMBER 17

1967/Prior to the Doors’ performance of
‘Light My Fire” on The Ed Sullivan
Show, Sullivan suggests Jim Mor-
rison edit the song's text. Morri-
son agrees, yet still sings the origi-
nal lyrics, enraging the host.

1980/Bette Midler's Divine Madness
premieres.

1991/New Kids On The Block replace Bill

- Cosby as forbes’ “wealthiest en-

tertainer of '91.”

1993/Ugly Kid Joe frontman Whitfield
Crane pleads guilty to disorderly
conduct charges following a Co-
iumbus concert.

Born: the late Hank Williams Sr. 1923,
Fee Waybill (Tubes) 1950

SATURDAY, SEPTEMBER 18

1969/Tiny Tim informs the media of his
engagement to Miss Vicki Budinger.
Their wedding is later broadcast on
NBC-TV's The Tonight Show.

1970/Jimi Hendrix, 27, is found dead in
his London apartment.

1992The film Singles, featuring cameo
appearances by Pearl Jam,
Soundgarden and Alice In Chains,
premieres.

Soundgarden’s Chris Cornell goes
from Singles to solo.

Born: Frankie Avalon 1939, Dee Dee
Ramone 1952

SUNDAY, SEPTEMBER 19

1973/Former Byrds and Flying Burrito
Brothers member Gram Parsons
26, is found dead of a drug over-
dose in Joshua Tree, CA.
1981/Before 400,000 fans in New York’s
Central Park, Paul Simon and Art
Garfunkel perform together for
the first time in 11 years.
1996/The Jackson Five, Joni Mitchell,
Buffalo Springfield, the Rascals,
Parliament, the Bee Gees and
Crosby, Stills & Nash are elected
to the Rock & Roll Hall of Fame.
Born: the late “Mama” Cass Elliot 1943,
Bill Medley (Righteous Brothers)
1940, Lita Ford 1958
— Mark Solovicos

Smoesn
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t let
~company

- your music...

Why on earth would you
let one research it

You need quality callout information to make the right

airplay and rotation decisions for your radio station. If
) .

you’re relying on out-of-house callout for answers, you

might find yourself lulled into a false sense of security.

After all, how can anyone outside your market possibly
relate to your audience, or adhere to your screening and

recruiting parameters, week after week?

They can’t. That’s why your programming originates
locally, why you schedule your music in-house, and also,

why you should consider seizing control of your weekly

callout research, and deploying it in-house as well.

Nobody pays attention to detail or cares about the
success of your station as much as your own staff.
And ComQuest Callout makes it easy to produce
reliable, accurate callout music and perceptual results,
week after week. With the control and flexibility

you can only enjoy with in-house callout.

ComQuest is a turnkey hassle-free system we install at
your station. Thanks to Interactive Voice Response
technology, you'll realize efficiency gains that make
ComQuest less costly than manual in-house callout,
and less than half as much as out-of-house callout.

Phone, fax or e-mail today for a free proposal.

H
At o . .

Interactive In-house Callout Research
www.callout.com

619-659-3600

24-hour Demo: 619-659-3800

Seize control of your callout!

WAL 2 aricanra dloblot ol o Oy e —————
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MUSIC TELEVISION®

69.7 miftion households

MUSIC FIRST
50.8 million households
Isaak

[PLAYS

[ADDS IS

MARIAH CAREY Heartbreaker 30 22
CHRIS ROCK No Sex 22 19
TLC Unpretty 22 26
KID ROCK Cowboy 21 24
DESTINY'S CHILD Bills, Bills, Bills 20 16
EMINEM Guitty Conscience 20 17
98 DEGREES | Do (Cherish You) 19 17
MARC ANTHONY | Need To Know 19 12
LENNY KRAVITZ American Woman 19 15
BRITNEY SPEARS (You Drive Me) Crazy 19 3
CHRISTINA AGUILERA Genie in A Bottle 18 16
JENNIFER LOPEZ Waiting For Tonight 18 -
JIMMIE'S CHICKEN SHACK Do Right 17 14
RED HOT CHILI PEPPERS Scar Tissue 17 17
RICKY MARTIN She’s All | Ever Had 16 23
SUGAR RAY Someday 16 13
ENRIQUE IGLES!AS Bailamos 15 17
JAY-Z Girls’ Best Fiiend 15 17
GOD-GOO DOLLS Black Balioon 14 13
LFO Summer Girls 13 8
SANTANA{R. THOMAS Smooth 13 12
FILTER Welcome To The Fold 122 9
MACY GRAY Do Something 12 10
JEWEL Jupiter (Swallow The Moon) 12 1
LEN Steal My Sunshine 12 17
LIMP BIZKIT Nookie 12 10
JLIT Zip-Lock 12 12
"WEIRD AL™ YANKOVIC It's All About 12 N
BIF NAKED Moment Of Weakness 110
GINUWINE So Anxious 1 7
POWERMAN 5000When Worlds Collide il Wi
‘NSYNC w/G. ESTEFAN The Music Of My Heart 10 8
LOU BEGA Mambo No. 5 (ALittle. ) 10 -
LAURYN HILL Everything Is Everything 1 12
JUVENILE Back That Azz Up 10 11
OFFSPRING The Kids Aren’t Alright 10 8
MISSY ELLIOTTAll N My Grill g 10
TOM GREEN Bum Bum Song (Lovely Swedish) 9
JOROAN KNIGHT | Could Never Take The Place.. 9
TAL BACHMAN She's So High 8
HOT BOYS We On Fire 7
PUFF DADDY PE. 2000 7
VITAMIN C Smile 7
ORGY Stiches 6
BACKSTREET BOYS| Want It That Way 5
MARY J. BLIGEAIl That | Can Say 5
WHITNEY HOUSTON My Love Is Your Love 5
BRIAN MCKNIGHT Back At One 5
RUFF RYDERS/EVEWhat Ya Want 5
BLUR Coffee & TV 4
BUCKCHERRY For The Movies 4
EVE 6 Tongue Tied 4
MOBY Body Rock 4
SHOWOFF Faliing Star 4
VERVE PIPE Hero 4
702 Where My Girls At? 3
BLINK 182 What's My Age Again? 3
LIL' TROY Wanna Be A Baller 3
JENNIFER LOPEZ if You Had My Love 3
Q-TIPVivrant Thing 3
SMASH MOUTHAIl Star 3
WILL SMITHWIld Wild West 3
B.G. Bling Bling 2
GODSMACK Whatever 2
WHITNEY HOUSTON It's Not Right But It's Okay 2
JA RULE Holla, Hoila 2
2
2
2
2
2
1
1
1
1
1
T
1
1
1
1
1
1
1
1
1
1
1
]
1
]
1
1
h
1
1
1
1
1
4
1
1
1
1
1
1
1
1
1
i
1
1
1
1
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JAY-Z/BIG JAZ Jigga What.

KID ROCK Bawitaba

KORN Freak On A Leash

REDMAN & METHOD MAN Tear It Off
TLC No Scribs

*N SYNC | Want You Back

112 Anywhere

98 DEGREES The Hardest Thing
AEROSMITH Walk This Way (Live)
TORI AMOS Bliss

BASEMENT JAXX Red Alert

BEASTIE BOYS Three MCs And One DJ
BEATNUTS Watch Out Now

BLACKBOX RECORDER Child Psychology
BRANDY Almost Doesn't Count
CHEMICAL BROTHERS Let Forever Be
FATBOY SLIMThe Rockafeller Skank
FATBOY SLIM Praise You

FATBOY SLIM Gangster Tripping
FEEDER (nsomnia

FLAMING LIPS Race For The Prize
MICHAEL FREDO This Time Around
GANG STARR Discipline

GERI HALLIWELL Look At Me

JANET JACKSONGo Deep

JIMMIE'S CHICKEN SHACK High
JOYDROP Beautiful

JOROAN KNIGHT Give it To You

LIT My Own Worst Enemy

SINEAD LOHAN Whatever It Takes

MAD ONNA Beautiful Stranger

RICKY MARTIN Livin’ La Vida Loca
JOEY MCINTYRE ! Love You Came Too Late
ALANIS MORISSETTE So Pure
NAUGHTY BY NATURE Jamboree
NOREAGACOh No

OFFSPRING Why Don't You Get A Job?
ORGY Blue Monday

PENNYWISEAlien

PUFF DADDY/EVANS/112 ['ll Be Missing You
SLICK RICK Street Tatking
SILVERCHAIRAna’s Song (Open Fire)
BRITNEY SPEARS ...Baby, One More Time
BRITNEY SPEARS Sometimes

SPICE GIRLS Say You'll Be There
TRAIN Meet Virginia
TRICKY/MUGGS/GREASE For Real
ROBBIE WILLIAMS Millennium

ZEN MAFIA California

[ I e |

LN e

Video playlist for the week ending September 3.

CHRISTINA AGUILERA Genie In A Bottle
BEN FOLDS FIVE Don't Change Your Plans
CHRIS CORNELL Can't Change Me
DESTINY'S CHILD Bills, Bills, Bilis
GDDSMACK Keep Away

JOAN OSBORNE Baby Love

[INSIDE TRACKS |

BUCKCHERRY for The Movies
TAL BACHMAN She's So High
LEN Steal My Sunshine
TRAIN Meet Virginia

LENNY KRAVITZ American Woman
RED HOT CHILI PEPPERS Scar Tissue
SANTANA 1/R0B THOMAS Smaoth

SMASH MOUTH Al Star
SUGAR RAY Someday

|NEW |

MARC ANTHONY | Need To Know

LOU BEGA Mambo No. 5 ( A Little...)
MELISSA ETHERIDGE Angels Would Falf
JENNIFER LOPEZ Waiting For Tonight
SHANIA TWAIN Man! | Feel Like A Woman

'LARGE |

TAL BACHMAN She's So High

MARIAH CAREY Heartbreaker

FASTBALL Out Of My Head

GO0 GOO DDLLS Bfack Balloon

ENRIQUE |GLESIAS Bailamos

LEN Steal My Sunshine

RICKY MARTIN She’s Ail | Ever Had
SIXPENCE NONE THE RICHER There She Goes
TRAIN Meet Virginia

MEDIUM

CHRIST INA AGUILERA Genie [n A Bottle

MEREOITH BRODKS Lay Down (Candles in The Rain)
BUCKCHERRY For The Movies

ERIC CLAPTON Biue Eyes Blue

CHRIS CORNELL Can't Change Me

SHERYL CROW Difficuit Kind

CHRIS GAINES Lost In You

WHITNEY HOUSTON My Love fs Your Love

JEWEL Jupiter (Swallow The Moon)

KiD ROCK Cowboy

LIT My Own Worst Enemy

BRIAN MCKNIGHT Back At One

ALANIS MORISSETTE So Pure

JOAN DSBORNE Baby Love

SHAGGY Home

TLC Unpretty

“WEIRD AL" YANKOVIC It's All About The Pentiums

|CUSTOM i

ALICE IN CHAINS Get Born Again

TORIAMOS Bliss

BEN FOLOS FIVE Don't Change Your Plans
ERIC BENET Spend My Life With You

MARY J. BLIGE All That | Can Say

CHEMICAL BROTHERS Let Forever Be

PHIL COLLINS You'll Be In My Heart

DEF LEPPARD Promises

DESTINY’S CHILD Bills, Bills, Bills

DIDO Here With Me

GODSMACK Keep Away

MACY GRAY Do Something

LAURYN HILL Everything Is Everything
NATALIE iMBRUGLIA (dentify

CHRIS ISAAK Baby Did A Bad Bad Thing

R. KELLY It | Could Turn Back...

LES NUBIANS Tabou

SINEAD LOHAN Whatever It Takes

LUSCIOUS JACKSON Ladyfingers

MAXWELL Fortunate

MEGADETH Crush 'Em

MOBY Body Rock

*N SYNC w/GLORIA ESTEFAN Music Of My Heart
VONDA SHEPARD Baby Don't You Break My Heart Slow
SPEECH Clocks In Sync With Mine

TRACIE SPENCER It's All About You (Not About Me)
DONNA SUMMER | Will Go With You

TYRESE Lately

Video airpiay from September™9-12.

SRR
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TOP TEN SHOWS
AUGUST 23-29

Total Audience
i (95.9 million households)

1 WhoWantsTo Be A
Millionaire? (Sunday)
60 Minutes

Millionaire (Thursday)
Millionaire (Tuesday)
Millionaire (Wednesday)
Millionaire (Friday)
Dateline (Monday)
Touched By An Angel
NFL Football
(Broncos vs. Packers)
10 Will & Grace

VW oONONANWN

Adults 25-54

Millionaire (Sunday)
Millionaire (Thursday)
Millionaire (Tuesday)
Millionaire (Wednesday)
Will & Grace
Dateline (Monday)
(tie) NFL Football
(Broncos vs. Packers)
8 Drew Carey Show
9 Dharma & Greg
(tie) Millionaire (Friday)

(S I A U

-}

Source: Nielsen Media Research

CominG NexTt WEEK

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Backstreet Boys, DMX, Emi-
nem, Lauryn Hill, Jay-Z, Kid
Rock, Ricky Martin, Moby, Nine
Inch Nails, Britney Spears and
TLC are slated to perform live
from NYC’s Metropolitan Opera
House on the 7999 MTV Video
Music Awards (Thursday, 9/9,
8pmy.

Friday, 9/3

* Vic Chesnutt performs with
Lambchop on PBS’ Sessions at
West 54th (check local listings for
time).

Sunday, 9/5

* VH1's latest installment of
Behind the Music profiles the
Goo Goo Dolls {9pm).

Monday, 9/6

* VH1's Big Backyard Barbecue
will feature a live performance by
the Goo Goo Dolls {7pm).

Tuesday, 9/7

e Lorrie Morgan and the
Texas Tornados, Prime Time
Country (TNN, 9pm).

* Vitamin C, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* Sheryl Crow, Late Show
With David Letterman (CBS,
check local listings for time).

¢ Candy Butchers perform
and JohnTesh is interviewed on
Late Night With Conan O’Brien
(NBC, check local listings for
time).

‘Wednesday, 9/8

* Michael Peterson, Prime
Time Country.

* Brandy, Jay Leno.

» Kid Rock, David Letterman.

Thursday, 9/9

* Victoria Shaw and Aaron
Tippin, Prime Time Country.
* Bacon Brothers, Jay Leno.

BOX OFFICE TOTALS |

AUG. 27-29 :
Tite $ Weekend |
Distributor (8 To Date)
1 The Sixth Sense $20.09 |
Buena Vista (8138.9) |
2 The 13thWarrior $10.26
© Buena Vista” ($10.26) |
3 Runaway Bride $6.84
Paramount ($124.4) |
4 Bowfinger $6.58
Universal ($46.4)
5 Mickey Blue Eyes $5.42
WB ($19.7)
6 The ThomasCrown  $4.62
Affair
MGM/UA {$49.8)
7 InToo Deep $4.22
Miramax* ($5.8)
8 The Blair Witch $4.21
Project
Artisan ($128.1)
9 The Astronaut’s Wife  $4.02
New Line* ($4.02)
10 The Muse $3.92
USA* ($3.92)

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers include Outside
Providence, starring Alec Baldwin
and Shawn Hatosy. The film’s
Giant/Reprise soundtrack con-
tains vintage tunes by the Who
("Won't Get Fooled Again”), Paul
McCartney & Wings (“Band on
the Run”), the Eagles (“Take it
Easy”), Steely Dan (“Do It Again”),
Free (“All Right Now"), Yes
(“Roundabout”) and Lynyrd Skyn-
yrd (“Free Bird"). Badfinger’s “No
Matter What,” Lee Michaels’ “Do
You Know What | Mean,” Ten
Years After's “I'd Love to Change
the World” and King Harvest’s
“Dancin’ in the Moonlight” com-
plete the soundtrack.

I L
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55 million households
Peter Cohen,

0/0,
F/Prog g

\
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[ 36 million h hold:
‘ Cindy Mahmoud
7 IA J\ VP/Music Programming

& Entertainment

| Video Playlist |

FAITH Never Gonna Let You Go

MISSY ELLIOTT All N My Gritl
GINUWINE So Anxious

JUVENILE Back That Azz Up

BRIAN MCKNIGHT Back At One

SILK Meeting In My Bedroom

MARY J. BLIGE All That | Can Say

Q-TIP Vivrant Thing

DEBORAH COX We Can't Be Friends

JAY-Z Girls' Best Friend

| Rap City |
B.G. Bling, Bling

BEATNUTS Watch Out Now

JUVENILE Back That Azz Up

METHOD MAN & REOMAN Tear The Roof Off
SNOOP DOGG B-Please

MOBB DEEP Quiet Storm

HOT BOYS We On Fire

Q-TIPVivrant Thing

WESTSIOE CONNECTION Let It Reign
NOREAGA Oh No

Video playlist for the week ending September 3.

' SANTANA Smooth

| National Top 20 |

DEBORAH COX We Can't Be Friends
LFO Summer Girls

JUVENILE Back That Azz Up

PUFF DADOY PE. 2000

WHITNEY HOUSTON My Love [s Your Love
LIL' TROY Wanna Be A Baller
SNDOP DOGG B-Please

MARIAH CAREY Heartbreaker

EVE Gotta Man

MISSY ELLIOTT Al N My Grill

IMX Stay The Night

BACKSTREET BOYS | Want itThat Way

B.G. Bling Bling

CHRISTINA AGUILERA Genie In A Bottle

TOY BOXTarzan & Jane

R. KELLY It | Could Turn Back The Hands Of Time
FAITH EVANS Never Gonna Let You Go

LIMP BIZKIT Nookie

ENRIQUE IGLESIAS Baitamos

Video playlist for the week ending August 29.

PRILISTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 DAVE MATTHEWS BAND $1.262.2
2 PHISH $912.2
3 'NSYNC $876.9
4 OZZFEST’'99 $862.2
5 SHANIATWAIN $806.8
6 DYLAN/SIMON $7572
7 CHER $733.1
8 ELTONJOHN $639.4
9 LILITH FAIR $639.2
10 TOMPETTYHEARTBREAKERS $601.3
11 KRAVITZ/BLACK CROWES $5153
12 WHITNEY HOUSTON $4333
13 JOHNMELLENCAMP $432.1
14 SANTANA $426.8
15 TIMMCGRAW $378.8

Among this week’s new tours:
BETTER THAN EZRA
DROPKICK MURPHY'S
DUKE ELLINGTON ORCHESTRA
FAMILY VALUES TOUR
GET UP KIDS
KID ROCK
LIVE
LONG BEACH DUB ALL STARS
YES

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.

NEW THIS WEEK

® GO (Columbia TriStar)

Starring Taye Diggs and Katie
Holmes, this film spawned a
Work/Epic soundtrack with No
Doubt’s “New,” Natalie imbrug-
lia’s “Troubled By the Way We
Came Together,” Fatboy Slim’s
“Gangster Tripping,” Eagle-Eye
Cherry’s “Shooting Up in Vain
(T-Ray Remix),” Lionrock’s “Fire
Up the Shoesaw,” Leftfield
f/Nicole Willis’ “Swords” and
Philip Steir {/Steppenwolf’s
“Magic Carpet Ride (Steir's Mix),’
as well as tunes by Len, Esthero
w/Danny Saber, Goldo, DJ
Rap, BT, Air French Band and
Jimmy Luxury & The Tommy
Rome Orchestra.

o IDLE HANDS

(Columbia TriStar)

This feature film showcases
the Offspring and Blink 182’s
Tom DelLong onscreen. The
aforementioned bands contrib-
ute “Beheaded (1999)" and
“Enthused,” respectively, to the
film's Time Bomb soundtrack,
which also contains Rob Zom-
bie’s “Dragula {Hot Rod Herman
Remix),” Lionrock’s “Rude Boy
Rock,” Zebrahead’s “Mindtrip
(ldle Hands Mix),” the Vandals’
“My Girlfriend’s Dead” and Mot-
ley Crue'’s “Shout at the Devil”
Cuts by the Living End (“Sec-
ond Solution”), the Waking
Hours (a cover of L.L. Cool J's
“Mama Said Knock You Out”),
Static-X (“Push It"), Dissapoint-
ment Inc. (“Bleeding Boy”) and |
Unwritten Law (“Cailin”) com-
plete the ST. :

www americanradiohicetorv com
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Lithographed On Heavy Gloss Stock

* REQUEST FREE

CATALOG AND SAMPLES!

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS

1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OTHER SIZES & COLOR
PRINTS AVAILABLE

vty 1050
Kcax

) |PICTURES

1867 E. Florida St. » Dept. R
Springfieid, MO 65803
(417) 869-3456 FAX (417) 869-9185
hitp://www.abcpictures.com.

INFLATABLE IMAGES.. Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2880 Interstate
Parkway, Brunswick, OH 44212. FAX: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330) 273-3200, EXT.137.

Display Your Wares In

PRODUCT
SHOWCASE

Call Dawn Garrett

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 BAMMERS
(713) 507-4295 FAX

24 - 72 Hour Turnaround!
Multiple Cotor Imprints Available
Please Call for Quote

Call for our FREE 52 page catalog!

ADGBE[GRABHICS[SIDESIGN

}-800-726-9683

Leslie « Lisa * Michele * Patti * Haliemah

promotional
blues?

www.linkscreen.com

we deliver
CUSTOMIZED SCREEN SAVERS
that link your listeners directly
to your website!

call mahlon moore @ 808.739.2662

1-800-553-3593 612-895-0947
www.landmarkcreations.com

or your next promotion...

Step up to the

Harness the power of repeatability!

1-800-786-7411

www.bannersonaroll.com

Powerful * Affordable * Dramatic

Rewriting the
rules for radio

We call it the
“Y factor”

Our Clients call it incredibie television!
Entertainers such as George Strait, Tim
McGraw, Elton John, Celine Dion rely on
Bill Young Productions for fast, affordable
production with a creative edge

Now...it is your turn.
(281) 240-7400

www.billyoungprod.com
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WGN-AM’s Midday Mavens

Real girlfriends are true success story at Tribune’s

Chicago Talker

A

male

Raphuael certainly had a point. In
the world of Talk radio, when it
comes 1o on-air hosts, the ratio of
men to women doesn’t even come
close to approximating that n the
real world. And while this also holds
true in Chicago. twvo women stand
out in the Windy City as major ex-
ceptions 1o the generally accepted
rule. Kathy O"Malley and Judy
Markey — WGN Radio’s Girl-
friends — haven’t just managed to
make a dent in the mostly all-male
ctub of Talk radio hosts, they have
become a long-running and very big
SUCCESS SLOTY.

In fact, according to the recent
spring "99 Arbitron, The Girlfriends
were not only No. 1 12+ (AQH
share) in their Monday-Friday 9am-
noon stot, thev were also the No. |
cuming show in persons 35-64 oppo-
site some pretty stitf competition that
includes WLS-AM's tormidable mid-
day combo of Rush Limbaugh and
Dr. Laura. No small accomplishment
for two individuals who. prior to
landing their jobs at WGN 10 years
ago, had absolutely no radio experi-
ence.

O’Mallev and Markey first met in
1984, following celebrity guest ap-

pearances n a local production of

Judy Markey and Kathy O’Malley

Cinderellu, where they were taking
turns playing the wicked stepmother.
At the ume both were well-known in
the Chicago area as columnists for
competing newspapers — O Malley
for the Chicago Tribune and Markey
for the Sin-Tunes.

“After the ballet.,” recalls
O’Mualley, “we had dinner together
and just really hit it off and had a
wonderful time talking together.
When I dropped Judy off back at her
car, she said, ‘Now don’t tell me
vou're going to call me and then not
call’” T know it sounds funny now. but
it was really true. We just instantly
liked each other a lot, and I think we
both knew right away that we were
going Lo be really good friends. It was

couple of years ago at R&R’s annual Talk Radio Seminar. guest speaker Sally Jesse Raphael
looked across a room filled with some of Talk radio’s best und brightest
talent and asked, “Where the heck are all the girlfriends in Talk radio?”

albeit primarily

a hule like dating. but without the
sex, of course!”

Following a number of guest ap
pearances assoctated with their re-
spective newspaper positions on sev
eral of WGN's walk shows, on Super
Bowl Sunday of 1989 the friends
were teamed for the very first time
1o host what wus essentially an ex-
periment to see how they would
sound together on the air.

“I think we had about four people
who were listening,” says O Malley.

*

“We just instantly liked
each other a lot, and 1
think we both knew
right away that we were
going to be really good
friends. It was a little
like dating, but without
the sex, of course!”
Kathy 0'Malle

S =

alpeterson @rronline.com

Hey, What’s Your “E-ddress?”

These days it seems nearly impossible to do business or
stay in touch with friends in our industry without an e-mail
address. To that end, | am currently assembling a data-
base of “e-ddresses” for all of us in News/Talk. Send me
yours today, then watch for our listing of News/Talk
e-ddresses in an upcoming issue of R&R.

Please send your e-mail address today to:

‘And even though we were on for
three or four hours, T thunk we both
felt like we’d been on for about 84
hours by the time it was over. We
didn’t do the kind of show we do to-

day. We both came in with stacks of

materials about a foot high (o talk
aboul. and we didn’t have very many
callers.”

So did thev know right away it
was going o be a career move? “Al-
ter that show we were so nor antici-
pating any job offers.” savs Markey,
laughing. “We both went out, had a
good sult drink and said, ‘OK, that
was fun,” and figured that was the
end ot it.”

Only The Beginning

But it wasn’t the end. In fact. it
was only the beginning. as WGN be-
gan using the pair for fill-in work.
“We were filling in pretty regularly,”
says Markey. “"And when Roy
Leonard cut back (o live days a week,
WGN began using us to [ill in dur-
ing his Monday show from 9am-
noon. Then we added another hour a
dav. every day. Frankly, we just sort
of snuck up on everybody, inctuding
ourselves. No one i1s more surprised
at liow this has gone than us. When
we sil here in our office and realize
that we each have a job where we get
to sit and talk to our best friend for
three hours every day. get paid cash
money tor doing that and don’t have

Jordan, Ripken, Elway, Foreman, you know their game,
but do you know what made them champions?

No stats and scores. Just sports sfories you won't

hear anyplace else.

From the people who have been celebrating champions

for over 75 years.

FREE - No cash, no barter, no product plugs. Just five 60-second episodes
per week of pure sports. Get on the roster. Call 1-800-334-5800.

Available through MetroSource®, ABC Safellite Services, and on the web ot www.Wheaties.com.

\ Youknowtheathlete,
butdoyouknowthe playes?

any deadlines anvmore [they both ul-
tmately resigned their newspaper
jobs]. we can’t help but be amazed.

“And the best part of being on ra-
dio 18 that it's a job where vou can
look like hell when you come (o work
but still sound like you look like a
prom queen! For instance, right now
[ probably sound like I’ve shaved iy
legs. don’t [? But seriously, we really
did not plan any of this at all. It’s just
a damn miracle!™

It was just that lack of planning
that mav have helped Markey and
O’Mulley succeed. “We really didn’t
care.” says O’Malley, “because our
livelthoods didn’t depend on this.”
Adds Markey, “That’s right. We were
newspaper columnists who also did
radio on the side. I think we both
really continued to think of ourselves
as wrilers for a very long time, and
the radio thing was just sort of for
fun.”

The Secret To Suceess

So why has the show succeeded?
“I think 1t really has a lot to do with
how much we didin’t know,” explains
Markey. “When we began, we dudn’t
know all of the clichés about the talk
business, like how it’s mostly domi-
nated by male hosts. etc. Even 1o this
moment I'd sav we really don’t know
the radio business. We know the

Continued on Page 28
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WISDOMP® Radio offers original and
exclusive programming that reaches a

,, growing audience - an audience searching
for positive, informative programs that focus
on Personal Growth, Healthier Living and

h Social Consciousness. Programs such as:

Connections™

with Patricia Sun

Counselor, teacher and intuitive healer Patricia Sun takes calls and

offers solutions for listeners in this thought-provoking, original daily

The New Intimacy™

with James Sniechowski, PhD and Judith Sherven, PhD

Live from Los Angeles, this daily two-hour show helps turn

two-hour live broadcast.

relationships into exciting catalysts for heightened

Jill & Friends™

with Jill Lawrence

intimacy and better communication.

National speaker, writer and consultant Jill Lawrence leads lively

discussions of human potential, personal growth, metaphysics

Living in the Light™
with Hugh Prather

This weekly call-in show discusses topics such as spirituality in

and spirituality.

marriage, parenting, every day family life, walking a spiritual

Inner Wisdom™

with Carolyn Craft

In-depth and heart-to-heart conversations with the brightest and

path and spiritual healing.

most gifted visionaries in the Personal and Global Transformation field.

WISDOM’

Wy

RADIO

Radio that can change your life!

Call Debby Nichols, Affiliate Relations, at 901.682.0079 for more information.

www.wisdomradio.com
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Mavens

Continued from Page 26

business of our show. but like I said
before, it’s a miracle to both of us
that we’re still on.

“I think one of the reasons behind
our success is that our show is hon-
est and our relationship is honest.
When either of us is away and the
other is doing the show solo, we hate
it. After any significant length of time
apart we really are giddy with delight
at seeing each other. This is really the
best marriage that either one of us
has ever had.”

O’Malley agrees. “Judy and I have
been friends for about 14 years now,”
she says. “And although each of us
can do the show on our own when we
have to, we both know that it works
better when we’re together. In fact.
we always say that when one of us
is gone, it’s not like there’s hall a
show, it’s more like a third of the
show. Because when it’s the two of
us together, the show is really three
parts — there’s each of us individu-
ally, and then there’s the chemistry
that's the third part.”

Asked if either of them would con-
sider continuing the show without the
other, O’Malley replies, “No. We’ve
made sure that we'd be too rich to
even consider that possibility. Seri-
ously, it occurred to us that we are
business partners, so we took out
business partnership insurance so
that if either one of us dies, the other
will be rich enough to not feel too
bad!”

You Can Call Us Chicks

In the numerous articles published
about O'Malley and Markey even fe-
male journalists have referred to the
two as “chicks.” Asked if they find
the term demeaning. Markey quips,
“No. We both have that Sophie
Tucker attitude: ‘Call me a broad if
you want, but just call me.’”
O’Malley adds, “As for the term
‘chicks,” we actually consider that a
stretch, because we are both very

WSB Atlanta * WLS Chicago -

WRVA Richmond ¢ KXNT Las Vegas

i

g

much in the hen stage.” Both ac-
knowledge that they don’t mind be-
ing called “girls” or “girlfriends” by
the media or their listeners. At the
beginning we even referred 0 our-
selves as ‘broads-casting.” so, no, we
aren’t oftended by that kind of stuff,”
says Markey.

O’'Malley offers this thought on
what makes The Girlfriends unique
in the crowded world of talk shows
in Chicago: “I think part of the rea-
son that people listen to us is because
we’re not just an invention for the
radio. We are an entity outside of the
radio station, and we bring that to the
show. We aren’t just two people who
were thrown together to do a show.
We really are two people who just

*

“We find that when we
go back and listen to
tapes of the program,
easily 80% to 90% of
the funniest stuff that
happens comes from
listeners.”

Judi Markey
e

happen to be women who really like
each other and who bring that friend-
ship to the radio show.

“I don’t know, but I suspect that’s
probably not a typical radio concept.
I know there are people who are as-
sociates and who do radio together.
but we really are two best friends.
And I think that people get that about
us when they listen.”

From Serious To Superficial

Asked what sorts of topics typi-
cally drive their daily show. Markey
is emphatic that audience-baiting
isn’t their stock in trade. “There are
a lot of people on the radio these days
who simply try to bait the audience

KFYI Phoenix -°

with snappish or churlish kinds of
comments just to try to get some ar-
gumient or conversation going,” she
says. “If we’re a little bit flat on a
given day. we don’t invent somie sort
of cause.’

O’Malley says that the show cov-
ers a wide range of topics. both seri-
ous and not so serious. “For ex-
ample.” she recalls, “recently we
asked a question about how you re-
veal something difficult about your-
self in your relationship. One of our
callers was named Sandy, someone
who had been raised as a boy but
who was now in a relationship as a
girl! It was our first-ever hermaph-
rodite call, and it was a fascinating
unplanned 15 minutes of radio. An-
other day we logged onto my
husband’s computer and checked out
all of his porno sites. Then another
day we checked out kids" sites — we
do a lot of kid-based information and
material on our show. So we talk
about everything from the sertous to
the superficial.”

Markey credits the audience with
much of the show’s sense of humor.
“We find that when we go back and
listen to tapes of the program, easily
80% 10 90% of the funniest stuff that
happens comes from listeners. They
are so funny and honest, and we are
constantly amazed at how out there
many people are willing to be under
what they perceive to be the anonym-
ity of being on the radio.”

O’Malley agrees, citing a recent
program during which they discussed
the results of a survey that indicated
that half the people in America over
70 years old are having sex once a
week. “Frankly, we figured that once
a week is probably more often than
most of the 30-year-olds in our office
are having it,” she says, laughing.
“But it was just amazing, all the calls
we got that day from all of these
older listeners telling us about their
own sex lives. It was hilarious. At
least we can now say we are abso-
lutety sure our show is No. | among
geriatric nymphomaniacs in Chi-
cago!”

Kim Komando is America’s

“In a world of talk radio that-fails to capture listeners,
Kim brings great energy, personality and revenue.”
Mike Elder, Director of Operations, WLS Chicago

TalkRadio’s #1 Computer & Internet Show

Kim Komando. Now over 300 stations. Ratings and Revenue. Bow down. (Only kidding. Just give us a call.)

WestStar TalkRadio Network

602-381-8200 ext.201

—
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KIRO Seattle -

| WHAT DO YOU MEAN? WE ARE LAUGHING |

Kissinger (r) caught really yucking

Haldeman and Erlichman.

WGN Talk host Milt Rosenberg (1) and former Secretary of State Henry

Girlfriends show. Kissinger was overheard enthusing about WGN's mid-
day talk team, calling them the funniest comic duo he’d heard since

it up while listening to a recent

Just Be Yourself

While neither Markey nor
O’Malley considers herselt a role
model for women who might be
considering entering the radio busi-
ness, they do have some advice to
offer. “Don’t try to have a radio
personality,” says Markey. “Just try
to be the same person on the air as
you are in real life.” O'Malley
agrees that’s probably the main rea-
son for their success. “When we go
outside the studio, we don’t have to
pretend to be somebody we aren’t,”
she says. “People often say to us
when we meet them, ‘Oh my gosh,
you’re just like you are on the ra-
dio!” That’s something that we
aren’t surprised to hear, because we
don’t pretend or invent some per-
sonality that we really aren’t when
we’re on the radio.”

Both are reluctant, however, to
suggest they have an inside line on
the secret to Talk radio success for
other women. “The idea that any-
one would think that just because
we are two women who happen to
have lucked into this job we would
know any more than they do about
how to run their own life or that
we have some greater pool of
knowledge is terrifying,” says

KSFO San Francisco *

O’Malley. “Because we don’t.”

Markey agrees, saying, “I feel
like we are just back-door people to
the radio business who have been
very lucky. But I guess if pressed |
would have to say work hard, be
flexible and make sure you work at
as honorable a radio station as you
can, so that you are allowed to be
yourself and set your own standards
without somebody telling you what
your personality i1s supposed to be
on the air.

“It’s a hard row to hoe. Do your
best to get what you want, don’t be
too disappointed if you don’t get it
and pursue other things too. Because
you may end up doing something
completely different from what you
had originally planned to do with
your life. That certainly was the case
for both of us.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rronline.com

KLSX Los Angeles
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1t's Time to Put Valug
In Your Weekends.

Are you ready?

Perfect for News =
Talkers looking for
something live,
completely different,
entertaining and
informative.
Call for a
"N\ A X J0-Day
N e o % Trial Aoreement
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COMING ON STRONG!

Scranton-Wilkes Barre/WILK Network New York/WABC
Fersons 25-54 Ratings Up 225% Women 35-64 Ratings Up 100%
Men 25-54 Ratings Up 229% Harrisburg/WHP
Fersons 35-64 Ratings Up 525% Men 35-64 Ratings Up 11%
Philadelphia/WPHT SPRING 1999 ARBITRON

\ - : 2 METRO AQH SHARE TREND ANALYSIS
Men 35-64 Ratings Up 29% WINTER '99 VERSUS SPRING ‘99

A TALK RADIO REVOLUTION

DAME-GALLAGHER NETWORKS LLC
GALLAGHER SHOW 1-800-387-2366

www.mikeonline.com

On the House Minute

Expert home remodeling advice is

always on the house on

Home & Garden Radio. On the

House Minute is a one-minute

daily tip format that gives listen-

ers concise. topic-specific tips on

home remodeling and repair

every weekday. Morris and

James Carey have built an avidly

loyal audience on over 150 radio

stations. as nationally-syndicated

newspaper columnists, and through

their  books, including Home

Remodeling for Dummies. Third-genera-

tion contractors, the Carey Brothers offer user-

friendly, hands-on advice on home remodeling and main-

tenance. On The House Minute drives home a powerful and profitable message about
fun and informative how-to programming all packed in one minute.

Home Delivery

# Delivered monthly on CD
# Perfect for morning shows in any format.

# 1 minute daily tip for use Monday-Friday
{1:30 including national commercial)

Call 423-470-4029 today for a demo.

Arc; Also, check out the talk show version of
o2 On the House.
RADIO

SEX. From Blue Footed Boobies to Humpback
Whales, somebody's usally mating somewhere.
Find out when, where and how as the Earth
Calendar examines the birds and the bees

(as well as other wonders of nature) each week on

THE ENVIRONMENET SHOW.
DDUGS. Check out what happens to the

left-overs when methamphetamine labs are
busted by the cops. Did you know your tax
dollars pay for extra toxicologists to remove
dangerous chemicals from these sites?

DDC“ N' DOLL We don't know much

about the music, but we do know that we

could all be rocked and rolled by stray comets

that are large enough to take out the planet.
All of this IFIRIEEE, plus the quality you've come to
depend on from N&Zias«{ PRODUCTIONS
including stimulating discussions and
interviews with news-makers like Dr. Jane
Goodall and Bruce Babbitt. For more in-
formation on THE ENVIRONMENT SHOW

call 1.800.323.9202.
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Written by Ben Folds, John Mark Painter and Fleming McWilliams
Produced by John Mark Painter and Heming MeWilliams

Getting “[JGLY " this week:

KRSK/Portiand KALZ/Fresno
KVUU/Colorado Springs  WRFY/Reading
WKOE/Atiantic City KISR/FL. Smith
and more...

HUGE PHONES!

WTMX KLLC WBMX WXPT
WSSR KBBT WKRQ KIi0
KISN KBEE WPTE WRUW
WaZ0 WKSI WJLK WMBX
WKLl KSRZ KCDU KURB
KLLY KKRD KSMB WMEE
KMHX KOSO WQSM KGIX
KLCA KHTOD WIFC KMXS
WWXM WKFR WWKZ WDAQ
WJIMX KQID WXIS KTOZ
and more..

BDS MODERN ADULT €@)
R&R POP ALTERNATIVE €D

|

KYW: News So Good, It’s Aimost Criminal!

YW/Philly got an unexpected endorse-

ment a couple of weeks ago from an

unlikely source: Norman Johnston, a
convicted murderer who'd escaped from a max-
imum-security prison early last month. When he
was caught, Johnston spilled the beans to state
police about how he’d managed to avoid cap-
ture for 18 days: He said he'd listened to KYW
“two, three, four times a day” to find out where
the cops were intensifying their manhunt! The
folks at the station decided to have a little fun
with this and turned a con into a pro, or should
we say a promo: Twenty years ago, no pay-at-
the-pump gasoline, no ATMs. But you could lis-
ten to all-news on the radio. So when Norman
Johnston broke out of jail after 20 years behind
bars, he had frouble getting gas and didn’t know
about PIN codes. But he told state troopers he
knew where to get his news. (Trooper: “He said
he was listening on the radio to KYW") When
you're on the run — or busy — listen two, three
four times a day ... KYW, Newsradio 1060.

The scenario at KKBT (The Beat)/L.A.
played out just as predicted here last week, with
Doctor Dre & Ed Lover taking over mornings
and The Baka Boyz in afternoons. Filling the
midday gap between the two teams is WHTA/
Atlanta’s La La. Musical modifications have tak-
en the station in a decidedly more hip-hop di-
rection, with the station’s target shifting slightly
younger.

A few months after dropping OM/PD duties
at Clear Channel's WAKS/Tampa, Mason Dix-
on exits as the station’s morning show host.
Then on Saturday (8/28) the station changed its
moniker from “Kiss” to “Mix 100.7,” with more
of a gold-based music mix. ST hears the sta-
tion has applied for the old WMTX calls, last
heard in the market on what is now Pop/Alter-
native WSSR.

Rumors

* Which Bay Area station infiltrated a competi-
tor’s focus group? Do the Jacor hijinks continue
even after the Clear Channel merger?

This just in: Country consultant Les Acree
is the new PD at Clear Channel’'s Country
WNOE/New Orleans. He succeeds Eddie Ed-
wards, who gives up his programming duties to
concentrate on his morning show. Acree will

start on Sept. 15.

Now that Loretta Armenta, Pres /CEO of
the Albuquerque Hispano Chamber of Com-
merce, has succeeded in getting WW1 talk
hosts Don Geronimo and Mike O’Meara boot-
ed off KHTL-AM/Albuquerque, she’s set her
sights higher: She wants the syndicated show
canceled nationwide! The duo graced KHTLs
airwaves for three years, but made the fatal mis-
take of offending Hispanics throughout New
Mexico to the point of outrage during their Au-
gust 17 broadcast. On that show they called the
city hall of El Cenizo, TX, a town that has de-
clared Spanish its official language, and taunt-
ed a woman who answered the phone, saying
that people who won't or can’t speak English
should “get on their burros and go back to Mex-
ico” A week later protesters made their displea-
sure known by setting up camp in front of Cita-
del Communications’ Albuguergue offices. While
the Albuquerque Journal reported that one Cit-
adel advertiser suspended his advertising im-
mediately, newly appointed Citadel GM Gayle
Shaw said the show was pulled solely because
of Citadel's “commitment to the community” It
was replaced with KOTK/Portland’s syndicated
Rick Emerson Show. All calls regarding the in-
cident were referred to Ken Stevens (GM of Don
& Mike flagship WJFK/DC), who was unavail-
able for comment.

Don And Mike: Adios,
Albuquerque!

You've got to draw the line somewhere, eh?
The Canadian Broadcast Standards Council
ruled this week that Howard Stern’s “general-
ized and repeated comment that ‘Poles hate
Jews” (aired on CILQ-FM/Toronto) breached
the “human rights provision” of the Canadian
Association of Broadcasters’ code of ethics.

(The council said the comments were “abusively

Continued on Page 32

PT  RERACTIVEROCK D-D

120 minutes

WWW._americanradiohistarvy com

.. RS&RALTERNATIVE NEW & ACTIVE
LIEl  mrv “RETURN T ROCK” FEATURES

“MIA” ON 9/25 AND 26
#6 MOST REQUESTED SONG AT 0101
() septint

(310) 545-4032
www.squinterland.com


www.americanradiohistory.com

- -

Top 40 and Adult
MostAdderj'

immedlate Major Market Alrplay'

Z100 KIS-FM WPRO WKRQ WNCI  WBLI KZZP  KSLZ
KZHT KZQZ WLTW WKSE  WZLE  WLIF WLTQ  KHKS
Y100 KHTS WDRQ WKFS KDND KISS

“a vocal so fraught with emotion, it'll bring tears  singe i siores Tuesday, september 28

to your’ eyes as She wrlngs out eve ry POtentlal Album in stores Tuesday, November 9

i 2 roduce: ouis Biancaniello and Sam tters
O u n C e Of fe e I l ng fro m t h e S o ng. Manag:m:nt: :ar:yDL’jon fjr Top 40"Ent:t§inm::ta_ Inc.
- Bi I Ilb Oa rd JT Entertainment

www.jessicasimpson.com  [oumm

e aanany amaricanradiohictorn ocam o T ——————rT T


www.americanradiohistory.com

GUARANTEED
r

With the Omnia,
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Try it for one book.
We guarantee your
TSL will rise.

Call now for details.
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Continued from Page 30

discriminatory vis-a-vis persons of Polish nation-
ality™) On the other hand, Stern’s use of “retard”
and “retarded” to describe members of his pro-
duction staff did not. (Those comments did “not
attribute negative stereotypical characteristics to
a defined minority group”) A CSBC official tells
ST that CILQ will receive a warning rather than
a reprimand for the “Poles” quips, though further
violations could lead to action against the station.
'80s Channel Name

» Might Get 86°d {

Big City Radio’'s WXXY-FM & WYXX-FM/
Chicago has run into a glitch in calling the '80s-
based Oldies simulcast “The Eighties Channel”
The Chicago Sun-Times Robert Feder reports
that a PD for a competing station beat WXXY in
registering the service mark for that title, as well
as at least six versions of the domain name for
Internet use. The competing PD prefers to remain
anonymous, but notes that the state received —
and approved — the application for the name one
day before Big City launched the format (with the
slogan) on Aug. 5.

Speaking of names, Internet radio’s bringing
an interesting one into the arena of bandwidth
banter: Johnny Rotten (of Sex Pistols fame) will
host a weekend show on eYada.com. In true pi-
rate fashion, Rotten Radio will debut Oct. 9,
broadcast live from Rotten’s L.A. home.

After a day of stunting by running old Bob
Newhart Show audio tracks and an hour-long re-
mix of “Pop Musik” by M, Susquehanna Broad-
casting has launched what it calls the nation’s first
“new digital media station” on its 93.3 FM fre-
quency in Dallas (formerly known as “The Zone”).
The station is calling itself both “Merge Radio”
and “Merge933.net” on the air, referring to its rev-
olutionary merging of radio and the Internet. Key
to the station’s merge concept is the interactive
element of the Internet, with the station’s studio

i
PROMO ITEM OF THE WEEK [———

Spun, not stirred: The Stereophonics sure know how
to set a mood. In keeping with the title of the
band's new CD, Performance & Cocktails, V2 has
served up a promo pack that includes both audio
‘ and video versions of the band's debut single, "Pick

a Part That's New,” as well as a package of margar- |

fridge magnet, too, but we haven't figured out

’ ita mix and a cocktail stirrer. Oh yeah, there’s a
where that fits in.

Rumbles, Pt. 1

» KRQC/Monterey (92.7) will begin simulcasting
KSJO/SF {92.3, 92.1 & 92.7 trimulcast) fater this
month. In preparation, the station’s gone jockiess
and cut all but a few currents. PD Rick Anderson
segues to sales at Country sister KTOM, while
APD Dave “Big Dog” Cockrell exits.

* WIBU-AM/Madison, Wi flips from Classic
Country to a Nostalgia format, simulcasting with
WDLS/Wisconsin Dells.

» Radio Disney’s newest affiliate is former Sports
station KOIL-AM/Omaha.

* AMFM's WZZR/Ft. Pierce, FL will flip to Talk
on September 13. PD Rich Dickerson will contin-
ue to program the station, but MD Woody Maxwell
— with no more “M” to “D” — is leaving. Nighttim-
er Lady Di segues to APD, Josh Cohen joins for
afternoons, and since the midday team of Dicker-
son & Glenn Curtis has been doing talk for eight
years there, they'll stick around too.

* KDBR-FM/Laredo, TX drops Classic Hits to
begin simulcasting Regional Mexican sister KZLM-
FM {L.a M)/McAllen-Brownsville following that sta-
tion’s sale to Sendero Multimedia.

* Savannah Jones is promoted from Promotions
Dir./afternoon driver to PD at KHKI/Des Moines.

* Cumulus/Wichita Falls, TX OM Jay Phillips is
named OM of Journal Country outiets KTTS-AM
& FM/Springtield, MO and Young Country WMXH,
also in Springfield.

* At WKXB (Jammin’ 99.9)/Wilmington, NC, OM
Joey Dee, PD John Stevens (who also was PD
at co-owned WSFM) and morning man Britt Jack-
son all exit.

personnel responding to e-mails, comments and
music and pop-culture questions. Core artists
for the new Merge Radio include R.E.M., U2,
Lenny Kravitz, Pearl Jam, the Dave Matthews
Band and Sheryl Crow.

} On The ST Book Beat <

A couple of radio personalities have written
new books, though you're not likely to confuse
the two:

Randy Miller's new tome, Voices in My
Head: Ramblings of a Radio Madman, takes a
lighthearted look at many of his adventures —
and misadventures — in radioland. Find out the
stories behind the stunts that got him fired from
stations in Kansas City, Cincinnati, San Diego,
etc.! See revealing photos of near-naked pro-
motions! At 64 pages (including pictures, press
clippings and protest letters written about the
show), it's a quick read ... and a fun slice of ra-
dio reality.

WJLB/Detroit’'s Frankie Darcell reveals a
darker side in her autobiography, A Story to Tell.
Sure, it's got stories about her radio career, but
it's also about the challenges she’s faced as an
abused wife, a divorcee and a single mother.

There’s yet another Dr. Laura Schlessing-
er book hitting the market ... much to her dis-
may. It's Dr. Laura: The Unauthorized Biography.
And as the “U” word implies, author Vickie L.
Bane doesn’t always paint a rosy picture of the
syndicated talk host.

RAB and Shane Media are unveiling a new
certification program at the NAB Radio Show

Continued on Page 34
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From the new album Amen.

Produced by Paula Cole = Recorded by Roger Moutenot ~ Remixed by Mick Guzauski ~ Management by Carzer for Stereotype Management ~ www.paulaco:e.com
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Rumbles, Pt. 2

* KFI/L.A. nighttime host Phil Hendrie inks a
deal with Premiere Radio Networks to syndicate
his 7-10pm PT show, starting Sept. 29.

* KDKB/Phoenix MD Tracy Lea exits, less than
a week after OM/PD Tim Maranville departed.
She's going to crosstown KZON for nights.

* Ex-WRQC/Minneapolis air talent Scott Stru-
ber joins WZTA/Miami as APD/afternooner. He'll be
joined on-air by weekender Toast.

* WKQQ/Lexington MD RadioBoy exits.

* WBUZ/Toledo MD/afternooner Murphy drops
the MD title and swaps shifts with nighttimer Pab-
lo.

* Former KZZP/Phoenix morning man Bruce
Kelly is the new morning guy at “Jammin’ Oldies”
WJIMO/DC.

» Former WEDA/Birmingham APD/afternoon guy
“Red Hot” Brian Scott takes a break from radio
to work with some really strange folks — he’li be
a ring commentator with World Championship
Wrestling.

* NBG Radio Networks will begin syndicating
Worid Jamms, a one-hour weekly show hosted by
Reggie Dee and Stephanie Thomas and featuring
“positive, uplifting music”

* MJ| Broadcasting hires Dan Carlisle as a writ-
er/producer for its Rock programming services.

Continued from Page 32

in Orlando. It's an interesting twist on the CRMC

| concept — rather than being a course for sales-

people, it's for programmers. The CRMC Pro-
grammer’s Accredation will educate PDs and
other programming personnel on how they can
function within and outside their department to
help their stations’ marketing efforts.

D Like Mother, Like Son 4

Syndicated talk host Judy Jarvis might as
well call her syndicated talk show All in the Fam-
ily. Son Jason Jarvis, who’s been the show’s
producer and fill-in host for several years, offi-
cially joins his mom as full-time co-host. The
pairing is believed to be Talk radio’s first moth-
er/son tag team. “We can now say that we are
truly the real ‘family values’ show out there,’
Mom joked to ST. “We've been having lively con-
versations on all kinds of subjects practically
since he was born. Now we're just doing it on
the radio!” So who do you think will get the last
word in this relationship?

Sure, the Internet may be the talk of the
NAB, but broadcasters will try their hand at an-
other set of links Oct. 18 at Manhattan Woods
Golf Club in West Nyack, NY. It's the Broadcast-
ers’ Foundation Fall Golf Tournament, with pro-
ceeds helping the foundation in its efforts to sup-
port broadcasters in acute financial need. With
the field limited to 120, don’t wait to call (203)
862-8577 for info.

ST's happy to report that Gary Owens is
back at home after more than two months in the
hospital. Those of you at R&R Convention '99
may recall that Owens was scheduled to be at
the June 11 AC Superstars session, but while
he was en route he became ill and was rushed
in for emergency surgery.

If you have Street Talk, call the R&R News Desk at
(310) 788-1699 or e-mail jaxelrod @rronline.com

wwWWeamericanradiohistarvy com

Street

Talk.

» Chancellor Media and Capstar merge in
$4.1 billion stock deal.

* Matthew Ross rises to GM of Atlanta Urban
Radio Alliance.

* Bill McElveen named Exec. VP for Bloomington
Broadcasting.

* Dave Ferguson tapped as WLLD/Tampa PD.

A 54

* Joe Galante appointed Chairman of RCA Label
Group/Nashville.

* Giant Records ups Ray Carlton to Head of
Promotion and Jean Johnson to Head of

Pop Promotion.
» Ali Shepherd promoted fo GM at KSOL/SF

‘ '
* Doug Morris elevated to Atlantic Records Pres./
COO.
* Johnny Andrews appointed VP/GM at WWL/
New Orleans.
* Harry Nelson named WODS/Boston PD.
* PD Bill Curtis moves crosstown from WJQI to

WWDE (2WD)/Norfolk.
* Brian Krysz accepts WFYV/Jacksonville PD

chair.

* Bob Griffith tapped as KJOI/L.A. GM.

* C.C. Matthews upped to OM/PD at WGCL/
Cleveland.

* Dan O’Toole nails the WKQX/Chicago PD post.

» Joey Reynolds hired by WFIL/Philadelphia for
mornings.

* Morning man Deano Day returns to WCXI/

Detroit.
i '

» Bobby Rich recruited as KHTZ/L.A. PD.
* Paul Sullivan joins KZAM-AM & FM/Seattle as

PD.
)24

* Jay Stone named PD of KRIZ/Phoenix.

h -

Recorts

* Reprise taps Restiess Dallas regional rep Ray-
mond McGlamery as Nat'l Dir./Rock Promo, start-
ing September 16.

* Following Greg Thompson’s promotion to Ele-
ktra Exec. VP/GM, former 550 Music VP/Promo
Desiree Schuon joins the label, effective Septem-
ber 13, as VP/Pop Promo. Does that leave the door
open for VP/Promo Bill Pfordresher to expand his
duties?

* RCA VP/Black Music Promo Michael Johnson
joins Arista as VP/Promo, working under Sr. VP/
Black Music Lionel Ridenour. Johnson assumes his
post in October. Segueing into Johnson’s old post
at RCA is Sr. Dir./Black Music Promo Jodi Wiil-
iams.

* Happy Walters takes his immortal Film & Mu-
sic over to Virgin in a five-year joint venture.

* Doug LaGambina signs on as in-house pro-
mo consultant for Miles Copeland’s Ark 21
Records. He will continue working other projects.
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.Next to the weather, what are your listeners
most interested in?

It's food!
Eating healthy is a national obsession

and Total Nutrition News will help your listeners eat

News everyone can use.
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and no product plugs.

Call 1-800-334-5800
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eats your lunch.
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FROM THE SOI.O DEBU'I' EUPHORIA MORNING

Produced, arranged and mixed by Chris Cornell, Alain Johannes, Natasha Shreider

Album in stores September 21

Engineered by Alain Johannes
IManagement: Rebel Waltz, Inc.

R&R: D-O
Monitor: 15*-13*

m WV chnscorneu com
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KROQ 19x
WBCN 19x
WHFS 21x
WPLY 18x

WXRK 22x
KITS 16x
KNDD 27x
KXPK 16x

Q101 18x
WFNX 25x
CIMX 22x
91X 22x
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Jamieson,

Continued from Page 1

in breaking new acts in a variety of
genres. Over the past few years the la-

| bel has achieved platinum-plus success

with newcomers Tyrese, Natalie
Imbruglia and Eve 6, and is close this
year with Lit. The RCA Label Group
in Nashville is also hitting on all cyl-
inders, with Lonestar (who recently set
an all-time airplay record at the format
with the song “Amazed”), Mindy
McCready, Kenny Chesney and
Martina McBride.

RCA’s re-emergence as a top-flight
label is also interesting because of the
manner in which Jamieson and Rovner
orchestrated the changes. Tried-and-
true business practices such as elimi-
nating unneeded corporate layers and
focusing on core activities are a part of
this story, not to mention being fortu-
nate in possessing artists who have gar-
nered positive reaction at radio and re-
tail,

When RCA tapped Jamieson to run
the company, one of the first things he
did was bring Rovner on board. At the
time, Rovner was working for BMG on
the corporate level under current BMG
Entertainment President/CEO Strauss
Zelnick. Initially, Zelnick balked at let-
ting Rovner go. Jamieson recalls, “Jack
and | have known each other for over
15 years and had worked at CBS
Records. At one point I even had a con-
versation with him to come over as my
head of marketing when I was GM of
PolyGram. That didn’t happen, because
he felt the love from CBS and stayed.
When this opportunity started to take
shape, I said to Strauss that Jack was a
big part of my plan.”

When Zelnick eventually relented,
one of the first things Jamieson and
Rovner set out to determine was RCA’s
executive roster. That task was made
more difficult by the fact that some 60
people were let go at RCA in a major
restructuring before Jamieson and
Rovner officially joined the company.

Jamieson says, “We didn’t know a
lot of the people, so we couldn’t bring

anybody into the mix. We also didn’t -

know who was going to stay. There
were even people on the list to be cut
— two very significant players come
to mind right away — who Jack and
I wanted to try to keep. We had meet-
ings with them and told them that if
they didn’t like what we were doing
or we didn’t do what we promised,
they could leave. They gave us a
chance, and they’ve been very impor-
tant to our success.”

Old-School Organization

The pair also had a mighty sales job
ahead of them: asking employees to be
loyal to a company that had just pink-
slipped a significant number of people.
Jamieson says, *“It was very important
that we show people that in return for
their commitment to us we would show
them commitment as well. It's a throw-
back to the way the business was years
ago, before money and a company’s
stock price corrupted a lot of the deci-

R T e

 swonz@ironline.com.

'STEVE WONSIEWICZ

Rovner Rev Up RCA

sions that get made. CBS Records was
well-known for being a company
where there wasn't a lot of turnover
because of the company’s commitment
to its people. People enjoyed working
there. Now the industry has gotien out
of whack. We want to bring back some
sense of those values.”

The next step for the pair was 0
implement two basic tenets to which
they still adhere. The first one was cre-
ating a flatter corporate structure and
simplifying lines of communication.
“We took out some layers of manage-
ment,” says Jamieson. “It’s now a very
decentralized company. For instance,
there is no head of marketing. All of
those people report to Jack.

“There is also no head of A&R. 1
took the head of A&R, Dave Novik —
who I’ve known for years and even
wanted to work with me when I was
in Australia— and made him my head
of intemational A&R. I told him, ‘No
offense, but if my ass is on the line to
build a great company, I want to be as
close to the music as I can.” Now all
A&R people report to me so I can
hear what they're thinking and catch
their passion. That won’t filter
through to me if there is a head of
A&R reporting to me.”

The second key change is something
independent labels know all too well:
releasing fewer records and putting all
available resources behind those
projects. Rovner comments, ““We both
subscribe to the philosophy that less is
more. We didn’t want to be a company
that looked like the / Love Lucy choco-
late factory episode, where we had to
keep up with the production line.

“We quickly realized that it was do-
or-die with every release. Yet because
of our philosophy. we’ve been able to
sink our teeth into every act. We have
been able to take advantage of setting
things up, creating a buzz and building
awareness for our artists. Last year we
put out only 17 [CHR] records and six
urban records.”

Jamieson adds, “We’d rather spend
more time on the creative process. Even
though we don’t put out many
records, we still shelve records we
don’t think will work, or we’ll put
the artist back into the studio to make
the right record. We have three acts
with records ready to come out who
went back into the studio and came
out with hits. Those records are go-
ing to be very competitive.”

Strong Support

While BMG signed off on
Jamieson's and Rovner’s structural
changes, it opted not to substantially
increase its funding to the label.
Jamieson notes, “It has never been a
free lunch. We had the opportunity to
change as much as we could in a very
tlimited time frame. BMG has been
rock solid and very supportive, and
Strauss has been the key to our success.
He made certain commitments in the
way of support and the ability to do

what we needed. and he never devi-
ated, even though we told him it was
going to be expensive and painful, it
was going to take time, and it might not
even work.”

The changes paid handsome divi-
dends each year. In 1996 the Dave
Marthews Band proved they were stars
of the future with their sophomore
RCA release, Crush, and La Bouche
broke through at mainstream CHR
with such dance club hits as “Sweet
Dreams” and “Be My Lover.” Both
groups had discs that ranked among the
year’s 100 best-selling albums. The
next year featured such newcomers as
the Verve Pipe (Villains) and Rome
(Rome). In 1998 came the arrival of "N
Sync (’N Sync, Home for Christmas),
Natalie Imbruglia (Left of the Middle)
and Eve 6.

Certainly a case can be made that
RCA was poised to climb to greater
heights under its previous chief, indus-
try veteran Joe Galante, who retumed
to Nashville to become Chairman of the
Nashville-based RCA Label Group
(composed of RCA/Nashville and
BNA Records). It was under Galante’s
watch that RCA inked a joint venture
with hot rap label Loud Records (home
of the Wu-Tang Clan) and got the ball
rotling with the Dave Matthews Band.
Galante, not surprisingly, has contrib-

*

“We both subscribe to
the philosophy that less
is more. We didn't want

to be a company that

looked like the I Love

Lucy chocolate factory
episode, where we had

to keep up with the
production line.”

e ——

uted to the company’s overall winning
streak thanks to surging sales from
Lonestar, McCready, Chesney and
McBride.

Nevertheless, when Jamieson and
Rovner took over, the Dave Matthews
Band was only beginning to break.
Rovner comments, “When we walked
in the door, Dave had sold only about
150,000 units. It wasn't like we were
handed Dave on a silver platter. Yes,
Dave is an extraordinary artist, but it
wasn’t a foregone conclusion that he
was going to be the superstar he de-
serves 1o be today.”

While enjoying the current suc-
cess, Jamieson and Rovner don’t
think for one minute that the label’s
past problems are history. Jamieson
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“Signing the Foo Fighters says a lot for us
as a company. It says to the industry that we are
ready to play and that we've come a long way
over the past four years. The band could have
gone anywhere.”

Bob Jamieson
*

stresses, “We work under the theory
that we should be proud of our suc-
cesses, but that we shouldn’t think
we're out of the woods. The second
you do that and start believing the
hype, you’re in trouble.”

The two also know all too well what
it was like trying to convince the best
talent to sign with RCA. Jamieson re-
members, “When we first started,
people we knew in the creative com-
munity were very supportive and gave
us a shot and signed with us on the
hope that we were right, but we had to
prove to the industry that if you give us
a shot, you won’t be disappointed.”

Going forward, one of the biggest
challenges the label faces is building its
urban music presence now that Loud
has left the fold. That could include hir-
ing more people when the need arises.
Jamieson comments, “We know that
one of our challenges this next year is
1o be competitive in the urban business.
We aren’t right now. We need to have
a few more quality artists. We didn’t
focus on that area before because we
had Loud. We won't get into hardcore
rap, but in the future we want to have
a couple of rap artists who do what
Puffy or Will Smith do, music that’s
very accessible and sells across the
board.”

As for why RCA and Loud parted
company, Jamieson declines to be spe-
cific. It was a great relationship while
it was going on, but as happens in any
relationship, it was tine to move on.”

In another departure from the pre-
viously conceived norm, RCA will get
into the soundtrack business for the first
time under the Jamieson/Rovner re-
gime. Rovner notes, “We didn’t go af-
ter that business, because in order to
succeed you need a thriving artist ros-
ter. We would have had to go after other
people’s artists. It just didn’t make
sense. We needed to develop our own
first. We also didn’t do it because we
didn’t want to take away an important
promotion and marketing slot for our
own artists. Now we have reached criti-
cal mass. We certainly won'’t open the
floodgates, but now we can put together
some very competitive soundtracks.”

No Comfort Zone

Other than those two areas,
Jamieson and Rovner don’t plan to
change much. In fact. the label will re-
lease five more “contemporary” re-
leases this fiscal year, up from 17 last
year, and only a few more urban
projects. Don’t expect a sister RCA
imprint in the immediate future either.
“We don’t want to get too fat and com-
placent and fall into a comfort zone,”
says Jamieson. “If you do that, you'll
end up being forced to make devas-
tating decisions in order to get the
numbers back in shape. We've all
been through that in our corporate
lives. It’s very heartbreaking to have
to sit down and tell somebody who’s

actually doing a pretty good job that
they’re out because the numbers
don’t add up.”

The pair also realize that the na-
ture of the business has changed due
to rapid consolidation at radio and
retail. As for radio, Rovner notes, “It
takes longer to build mass awareness
than it has in the past. If you have an
artist who starts at Adult Alternative,
your ultimate goal is getting to CHR.
But it’s going to take a while, so you
better have a team of peopie who get
excited about a couple of adds a
week.”

Jamieson observes, “There’s so
much fragmentation and sc many for-
mats that didn’t exist years ago. Back
then you could get a large station in
New York on your song and know
very soon if you had a hit because it
had a large enough cume. You didn’t
have to worry about servicing the
other five stations in the market that
you have to today in order 1o achieve
a solid cume. Now you have to pay
attention to each of those stations,
and you need people who know how
to do that.”

Both execs are also fans of the
Internet. Jamieson notes, “The poten-
tial is huge if we can somehow con-
trol the chaos and get the right
mechanisms in place to make sure
people get paid. If it's all free. then
there's no incentive. Even though it’s
never going to be perfect because
technology is changing so rapidly and
the laws can’t keep up with the
changes, there are enough intelligent
people with a vested interest to pro-
vide the required solutions. It's going
to be great for the industry on a glo-
bal basis. I’m fortunate enough to
have started my career in promotion
working FM radio. [ saw how the pio-
neers changed the business. Look
where promotion is today. That’s how
much I think things will change when
it comes to the Internet.”

Meantime, RCA is clearly being
seen as a major player these days.
That certainly became clear when
the label landed one of th¢ rare su-
perstar free agents on the market,
the Foo Fighters. Jamieson notes,
“Everybody was very complimentary
and congratulatory about us signing
them. Everybody in the company. lo-
cally and internationally, is very ex-
cited. It’s not often that a band of
their stature is available. It's a great
tribute for RCA to be the company
they chose.

“It says a lot for us as a company.
It says to the industry that we are
ready to play and that we’ve come a
long way over the past four years.
The band could have gone anywhere.
But it’s also something everybody in
this company was responsible for,
because if it wasn’t for them doing
their jobs so well, we wouldn’t have
even had the opportunity.”


www.americanradiohistory.com

R — R EEERRE——————

40 ® RgR September 3, 1999

Moore’s Slide Up Gharts Sweet As ‘Candy’

550 Music/Epic is proving that
the market for teen pop remains as
robust as ever. Fifteen-year-old vo-
calist Mandy Moore is all set to
crack the R&R CHR/Pop top 50
chart with “Candy.” Among the ma-

Mandy Moore

jor-market stations playing the
rhythmic-flavored single are KIIS/
Los Angeles, KZQZ/San Fran-
cisco, KHKS/Dallas, WFLY/AI-
bany, KDND/Sacramento, KSLZ/
St. Louis and WHYI/Miami.

Moore, based in Orlando, initially
came to 550 Music/Epic Sr. VP/A&R
David McPherson’s attention about
a year ago. He recalls, “A friend of
mine who works for Federal Express
but likes to scout for talent said I
should check her out. I finally got a
picture and a tape and heard a lot of
potential.”

McPherson then flew to Orlando
and met with people who had been
working with Moore, one of them be-
ing Tony Battaglia. Battaglia would
go on to write and produce much of
Moore’s debut album. McPherson
continues, “Mandy had been involved
with Disney World. had done some
modeling and had been singing
around town at different functions that
had prepared her very well. After
meeting her I was convinced of her
talent and signed her as quick as I
could.”

The next logical step was teaming
Moore and Battaglia — who has
worked with the Backstreet Boys and
’N Sync — with other producers, in-
cluding Tony Moran and PM Dawn.
While several people participated in
producing the album, it was Battaglia
who took control.

“The entire process was very or-
ganic, and I give Tony credit for that,”
says McPherson. “He had already
done a great job with Mandy before
we signed her and asked if he could
do a few songs on the new album, and
1 agreed. The first ones were so good,
I let him do a lot more. Mandy was
already very comfortable working
with him and everyone else and was
very involved in making the entire al-

bum. You can hear it on the finished
product. It doesn’t sound like a bunch
of songs that were put together.

“What [ was also impressed with is
how she is speaking to her audience,
just like any rapper in hip-hop. Even
though she didn’t get credit for writ-
ing any of the songs, she worked very
closely with producers to make sure
the songs would relate to her audi-
ence.”

McPherson also credits 550 Music/
Epic President Polly Anthony with
ensuring Moore’s album was a top
priority within the company. “She was
very instrumental and was involved
each step of the way because this is
one of the few teen pop stars that
Sony Music has in its system. It took
a lot of belief on her part, and she de-
serves a lot of the credit.”

When it was time to begin setting
up radio, 550 Music/Epic’s initial
step was a teaser campaign that be-
gan in mid-May. The company then
sent the marketing ptan for Moore
to radio. Epic  VP/Promotion Dale
Connone comments, “You need 1o
have everything in line in this genre
because you can’t expect 1o run a
record up and blow it out. You have
to show radio what you’re doing and
how committed your company is to
the project. It’s one of the big rea-
sons why we’ve achieved the suc-
cess we’ve had so far.”

Another part of the company’s plan
was making sure Moore — who
landed an opening slot on 'N Sync’s
lour — met as many programmers as
possible. “She’s her own best sales-
person,” says Connone. “During the
’N Sync tour we met with program-
mers in each town, and between the
two legs of the tour we took her to
meet programmers in the markets the
tour wouldn’t hit. She has the charm
and personality to win people over,
and she has.”

One programmer who was im-
pressed by Moore was KHKS APD/
MD Dave Morales. “She has a great
head on her shoulders and a great at-
titude. She showed a genuine inter-
est in how radio works and what she
could do to help us. You don’t see a
lot of that in artists. It definitely was
something we considered.”

Morales predicts big things for
Moore and the single. “This is go-
ing to get large. The single is fun
and upbeat, and the production is
excellent. It’s a solid pop hit that’s
perfect for Kiss.” Another fan is
KZQZ PD Mark Adams. “It only
took about 10 seconds of hearing the
record to realize it’s going to be
huge. One of the things I like about
‘Candy’ is that while it definitely
appeals to the younger end of the
demo, it’s also completely acces-
sible to the older end.”

Adams doesn’t see the teen pop
juggernaut cooling off anytime soon
either. “The only thing you have to
worry about is playing the hits and
balancing the records because the
music is great. And we're in a great
position to jump out on these as
early as we can and make them our
own.”

Moore's debut album, So Real.
hits retail on October 26.

Ready For Takeoff

The chase for Orlando-based rock
group VonRa just got a little more
crowded, thanks to airplay for the
single “Pow” and strong sales in Cen-

VonRa

tral Florida for the band’s new self-
titled album. VonRa, who recently
signed McGathy Promotions to work
with radio, have picked up adds at
Active Rockers KTUX/Shreveport
and WCPR/Biloxi. More adds are ex-
pected this week. Labels expressing
early interest include Atlantic, Lava,
Universal and Elektra.

VonRa had been flying under the
A&R radar for quite some time. In
fact. former hometown Hot AC
WSHE had been supporting the
group for around 18 months, which
helps explain why the group sold
more than 6,000 copies of their al-
bum — with nearly all of those cop-
ies being sold at concerts. Former
WSHE APD/MD and current Hot
AC KMXB/Las Vegas APD/MD
Shark says, “Their music was very
well-received by our listeners. and
‘Pow’ got a lot of requests. VonRa’s
a very strong band live and built a
great fan base in the city. When they
do their stuff live, sales follow.”

Even though the sales and airplay
are now taking off, Harrington Man-
agement, to which the group is signed
for artist representation, plans to take
it one step at a time. Harrington chose
“Pow” to showcase the band’s rock
roots. Rich Crabtree notes, “We have
McGathy on board, and we also have
distribution with Red Eye, so we can
get the album in retail whenever the
band is playing or getting airplay. We
want to build a story before we really
start talking to the labels.”

— Steve Wonsiewicz

Prince Partners With Arista

The Artist Formerly [
Known As Prince has inked
a licensing deal with Arista |
Records to release his new
album, Rave Un2 the Joy
Fantastic. The first single, |
“The Greatest Romance
Ever Sold,” will be released
in late September, while the
album will hit retail in early
November. Guest perform-
ers on the album include
Public Enemy’s Chuck D,
Sheryl Crow, Ani DiFranco
and No Doubt's Gwen Stefani. The deal, which could
be extended by another album, allows the Artist's NPG
Records to distribute a limited quantity of the album,
which could hit 100,000 copies.

The Artist ...

Bowie Bows hours... Over Web

Virgin Records America has teamed with over 50
retailers to allow web surfers to digitally download David
Bowie's new album, hours..., from the Internet on Sep-
tember 21, two weeks before the in-store date of Qc-
tober 5. The album, which features a special bonus
track, will be downloadable in the Secure Digital Music
Initiative-compliant formats Liquid Audio and Microsoft's
Windows Media. While Bowie understands the poten-
tial in years to come of digital downloads, in a written
statement he stresses, “We are all aware that broad-
band opportunities are not yet available to the over-
whelming majority of people, and therefore expect the
success of this experiment to be measured in hundreds,
and not thousands, of downloads”

Capricorn Records has set October 12 as the release
date for 311's new album, Soundsystem. Coinciding with
the release, the rock-rap-funk outfit will kick off its ex-
tensive national club tour on September 28 in Nashville.

311

The lead-off single, “Come Original,” is already at radio
... Trent Reznor will release his new Nine Inch Nails
album, the 23-track The Fragile, on September 21.

Tour update: Led Zeppelin guitarist Jimmy Page will
join the Black Crowes for four shows (two each in New
York and Los Angeles) ... The Family Values tour kicks
off on September 21 in Pittsburgh. Headlining is Limp
Bizkit. Supporting acts include Filter, the Crystal
Method, System Of A Down and rap acts DMX and
Method Man/Redman, who will split duties ... Ben Folds
Five embark on a national tour on September 28 in Port-
land ... French urban group Les Nubians begin their first
U.S. tour on September 30 in Minneapolis.

This 'n’ that: Three weeks after guitarist Paul Arthurs
amicably parted ways with Oasis, bassist Paul
McGuigan has done the same. McGuigan has com-
pleted work on a solo album ... Massive Attack mem-
ber Mushroom has left the group ... Epic Records plati-
num pop group B*Witched have completed work on their
sophomore album ... Urban singer Johnny Gill has inked
with Platinum Records.

Byte bits: Zomba has signed a five-year licensing deal
with Internet retailer musicmaker.com to make available
its catalog for custom compilations. In return, Zomba has
acquired an equity stake in musicmaker.com ...
CustomDisc.com and BMG Direct have partnered to
offer CustomDiscs to BMG's 9 million BMG Music Club
members beginning September 30.
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NAB

Continued from Page 1

is on the right road. The company
is developing its Internet strategy in
the Philadelphia market because “it
had the worst websites in the coun-
try. We are calling it the Philadel-
phia experiment, but hopefully
we’ll have ‘The Philadelphia
Story.”” For most of this year
AMFMi has been creating new
sites at a central operation. “The
Internet gives radio an opportunity
to put a face on the name, and we
are trying to fortress the brand as a
local medium.” Armstrong said he
views AMFMi’s 450 stations as
“450 retail outlets” and intends to
expand the group’s selling power.
He added that radio is “uniquely
positioned in the center of all new
media” to foster e-commerce.
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NONTRADITIONAL SaLES: Gary Nuell
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Citadel Communications CEO
Larry Wilson said Citadel and
Emmis Broadcasting “are nearing
the final stages” of drafting a com-
bined Internet plan that will be “an
amalgamation of Emmis publica-
tions’ readers and listeners. All of
us will put up money and will build
on their Internet strategies.” But
Wilson said he could provide no
details for the plan, because Emmis
CEO Jeff Smulyan was keeper of
the specifics. “It’s his baby,” Wilson
said.

Vets View Web With
Restrained Enthusiasm

But as much as he appeared to
be interested in the Internet’s poten-
tial with radio, Wilson refused to
embrace the Internet as the new
media darling. And he was clearly
annoyed at the notion that America
would soon be glued to its screen,
using the Internet exclusively.

“It’s a tool. It is not going to re-
place local radio,” he said. He
added that if people use the Internet
the way its promoters suggest, there
would be no time for anything else
in life — “not enough time to go
fishing, not enough time to ride a
horse or do anything else. We must
not forget we are local radio. Don’t
forget to serve your listeners — that
is our core business.”

Cumulus Broadcasting co-
founder/Exec. VP Lew Dickey ac-
knowledged that “the Internet can
be a wonderful tool,” but agreed
with Wilson. “If four or five people
in your office go online and try to
listen to the radio, your server will
crash. I think there will be a reality
check on all of this.”

Others at the breakfast panel
session seemed to agree that the
Internet has a wonderful future
paired with radio, but none
thought it would steal radio’s au-
dience. Alfred Liggins — Presi-
dent of Radio One, the nation’s
leading Urban group — said it was
clear that “there is opportunity for
a black portal, and we are very
weli-positioned to be a dominant
player in an Urban site.” But he
added that “the Internet is still not a
proven moneymaker.” He said Radio
One will allocate funding to Internet
development next year and will in-
corporate Internet strategies into the
company’s development plan.

Missing the Boat?

The talk bothered some of the
Internet’s biggest supporters. Saul
Hornik, VP/Marketing for Point &
Shop, reminded Wilson of the old
political adage, “When you find a
good parade, you jump out in front
and lead it

“We are already leading a
pretty good parade,” Dickey fired
back, alluding to the fact that his
Milwaukee-based Cumulus re-
cently reported record revenues
and that the publicly traded
company’s stock has gone from a
low of under $10 per share in
March to nearly $29 in August.

Citadel’s Wilson commented,
“People say the Internet will eat our
lunch? Well, come on down. Radio
can correct its course if necessary.
The Internet is wonderful. It’s great.
But it is not the beginning of the
end of the world.”

First Union Capital Markets VP

Bishop Cheen came to radio’s and
Wilson’s defense, reminding the
audience that “people have been
saving radio is dead for the last,
what, 80 years? Radio is the most
adaptive medium since the house-
hold cockroach.”

Liggins added, “The only thing
that is allowing the Internet to ex-
ist as it is, is the economy. Win-
dows open and windows close. We
have a downturn in the economy,
and you’ll see a lot of these Internet
businesses closing down.”

“The Internet is not going to go
away,” Norjean responded. “It is
going to grow, but it does need ra-
dio to prosper.”

IBOC Tops Hi-Tech
Announcements

In the first of many high-tech an-
nouncements made at the conven-
tion, in-band, on-channel developer
Lucent Technologies has partnered
with Recoton Corp. and Harmon
Kardon to develop consumer re-
ceivers using Lucent’s version of
IBOC technology.

Meanwhile, Lucent’s principal
competitor for the IBOC standard,
USA Digital Radio, has brought on
transmitter manufacturers Conti-
nental Electronics and Energy-Onix
as additional partners. USA Digital
also demonstrated its FM IBOC
technology outside the convention
by way of WMMO/Orlando. A
specially equipped van traversed
the city near and around large
buildings with a minimum of inter-
ference.

Cox Interactive Media and
MP3.com announced the formation
of a new company, mp3radio.com.
The site will serve as a portal for
radio listeners’ needs, including
music downloads, webcasts, CD
purchases, tickets online and affin-
ity programs. Cox had earlier made
a $45 million investment in
MP3.com.

Amos: ‘Everything
Is Possible’

You may recognize him as “Fa-
mous Amos,” creator of the well-
known chocolate chip cookies. But
on Tuesday Wally Amos kicked off
the NAB Radio Show with an in-
spirational address about improving
one's approach to work and life.
Striding around the stage with en-
thusiasm and emotion, Amos told
listeners his theories on being suc-
cessful and happy: Have a positive
attitude, follow through on commit-
ments, respect yourself and others,
never give up and trust others.
“You can’t do everything on your
own,” he said. Most of all, Amos
stressed that you must have fun in
what you are doing, “otherwise,
what’s the point of living?”

Other Tuesday sessions:

* “Consolidation By Design’:
Should the programming depart-
ments of two commonly owned
stations work in a shared area? Do
the sales staffs of a market cluster
need separate office spaces? These
are questions that radio station ar-
chitects deal with daily, and they
were this session’s topic. There are
two basic forms that radio groups
use for cluster headquarters, ac-
cording to WIBC-AM/Indianapolis
VP/GM Tom Severino: The “All
Operations Combined” model,
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where newsrooms and sales staffs
share common areas with staffs of
another station in the group; or the
“Switzerland Model,” where sepa-
rate stations work in separate areas.
Station architect Peter Bloomfield
said that how a station organizes its
components is critical to how
people work together. “The [sta-
tion] format doesn’t matter,” he
said. “What does matter is how you
organize the pieces.”

* NAC/Smooth Jazz Format
Forum: The consensus at
Tuesday’s NAC session, featuring
Broadcast Architecture VP/Pro-
gramming Allen Kepler, KSSJ/Sac-
ramento Station Manager Steve
Williams and WLOQ/Orlando.PD
Bill Wise as panelists, was that
NAC has a “rosy prognosis.” Each
panelist observed that it takes “clear
vision” to program NAC, and they
predict that Smooth Jazz has a
bright future as a profitable, mass-

appeal, mainstream adult format.
They agreed that every successful
station must listen to its audience
by conducting research and attract
greater numbers through targeted
marketing. To do without either re-
source, they said, is pointless.
Williams added that program-
mers should strive to put more
skilled communicators on the air.
Wise said many operators had not
tapped Smooth Jazz’s potential rev-
enue sources. He and Williams said
their stations now produce concerts
and have turned listener events into
revenue streams in the process.
Since there is such an abundance of
success stories among NAC/
Smooth Jazz stations, Kepler said
the only excuse for not winning is
“ignorance or short-term thinking.”

R&R’s Carol Archer, Ron
Rodrigues and Jeremy Shweder
contributed to this story.

Thompson
Continued from Page 1

promotional skills, and I consider
him both a trusted friend and col-
league. His grasp of our overall
structure, coupled with his out-
standing motivational abilities and
acute sensitivity toward artists,
makes him the ideal person to help
lead the Elektra team into the 21st
century.”

Thompson was most recentlySr.
VP/Promotion for EEG. He has
also been VP/National Promotion
for the EMI Records Group, Sr. VP/
Promotion for SBK Records and
VP/Pop Promotion for Chrysalis
Records. He began his music in-

dustry career in 1982 at WILS-FM/
Lansing.
“This is a tremendous honor and
a huge vote of confidence from
Sylvia, for whom I have great re-
spect, both on a personal and pro-
fessional level,” Thompson re-
marked. “I've come to greatly ap-
preciate ali of the invaluable re-
sources of this company, and I look
forward to the prospect of contrib-
uting to Elektra’s continued growth.
I'm excited about the opportunity
my new role affords me to further
work with Sylvia, our artists and
our outstanding executive staff as
she guides Elektra to an even more
successful future.”
— Steve Wonsiewicz

Voss
Continued from Page 16

In his 28 years with WEA, George
has earned and deserved his repu-
tation as an ‘industry legend,’ and
all of us will miss him.

“Alan Voss is the perfect profes-
sional to fill this important position.
Alan brings his tremendous skills
as a music man, a people manager
and an excellent administrator. His
sales and marketing knowledge and
his label experience will make him
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while in Pelham, GA, Mitchell County Television and George Robinson will
slug it out for a new FM beginning Sept. 28, at a minimum opening bid of
$16,000. The commission is currently reviewing electronically filed applica-

tions in its “auctions war room.”

a key player on our management
team.”

Voss began his music industry
career in 1972, working in the
mailroom at WEA’s Philadelphia
branch and reporting to Rossi. In
1976 he joined PolyGram Records,
eventually rising to VP/Sales. In
1990 he joined Elektra precursor
Atco Records, and a year later he
was named Elektra Sr. VP/Sales. In
1995 he was promoted to Sr. VP/
GM and later to Exec. VF/GM.

s

FTC Begins Violent Entertainment Inquiry

he Federal Trade Commission last week asked for input from the public

on the “voluntary systems” that music, movie and computer and video
games makers use to rate violent content in their products, how those prod-
ucts are marketed to children and whether the industry has “policies or
procedures” designed to block children’s access to the products. President
Clinton ordered the inquiry — which has been posted on the FTC website
(www.ftc.gov), as well as to 60-75 yet-to-be-identified industry members —
in June, following a May White House summit on media violence. Mean-
while, when Congress returns next week from its August recess, a House-
Senate conference committee will again take up juvenile crime legislation,
which includes language dealing with violent lyrics.
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Deep Thoughts At 35,000 Feet

! Lessons from The Novia Files

o much reading, so little time. As a confessed read-aholic, I have annoyed my wife — as well as
— scores of hapless travelers stuck seated next to me on countless flights — with my incessant
clipping of newspaper and magazine articles for future reference.

Typically, I crumple the excerpted
literature in my pocket and place it in
my tickler file on my return home. I
recently dusted off this file, and this
week I am sharing some of it with you
to provide you with some insights that
1 hope will help you do your jobs bet-
ter. See if you can apply these lessons
from some very bright people to the
realm of radio and records.

Management Challenges

With 33 books to his credit, 89-
year-old author. teacher and consult-
ant Peter F. Drucker is widely rec-
ognized as one of the brightest futur-
ists in the U.S. In an interview in the
Los Angeles Times discussing his
new book. Management Challenges
for the 21st Century, Drucker says,
“The most important new certainty
— if only because there is no prece-
dent for it in all of history — is the
collapsing birthrate in the developed
world. The decline of childbearing,
unless reversed, will reduce Italy
from 60 million people to 20 million
and Japan from 125 million to 55
million in the next century. The U.S.
population is aging more slowly than
most because of immigration and
high birthrate patterns among off-
spring of recent immigrants.”

In the business world of the future
Drucker sees more responsibility fall-
ing on the individual: “Individuals
will have to manage themselves in
century and the new
economy. Each person will have to
determine how he or she can best
contribute to the task at hand, the or-
ganization 1o which one belongs.”

the new

*

“The tools of
information technology
— the computers and
software programs —
are about to give way to
the emphasis on the
content of the
information transmitted
via those tools.”

Peter F. Drucker
c————

And he sees knowledge and infor-
mation as key commodities in the fu-
ture: “We will have to learn how to
measure the productivity of the
knowledge worker,” Drucker writes,
“because most people will be en-
gaged — as they are today — not in
manual production work, but in va-
rieties of tasks involving knowledge.
New accounting systems will be
needed to measure the quality of their
output.”

When it comes to technology,
Drucker sees the focus on “tools of
information technology — the com-
puters and software programs —
about to give way to the emphasis on
the content of the information trans-
mitted via those tools.”

And formal education. according to
Drucker, will also undergo major tran-

Arista’s ol’ school flavor with new school sounds, Carlos Santana, re-
cently had a record release party for his album, SuperNatural. Hangin’
here are (l-r) Z-100/New York MD Cubby Bryant, Arista Sr/ VP/Pro-
motion Richard Palmese, Chancellor Sr. VP/Programming Tom Poleman,
Santana and Z-100/New York APD Sharon Dastur.

sitions. “Education will change. Long-
distance learning may make obsolgte
the free-standing undergraduate col-
lege. The center of gravity will shift
to the continuing education of adults
and move off campus to homes and
cars and workplaces.”

Health care will be defined as “the
maintenance of physical and mental
functioning rather than the fight
against the disease.”

Technology Is Power

During his five-year tenure as
Burger King Chairman/CEQO, Barry
Gibbons opened 3,000 new restau-
rants in the fast food chain’s lineup.
Now a successful consultant, Gib-
bons just finished his second book.
If You Want to Make God Really
Laugh, Show Him Your Business
Plan: The 101 Universal Laws of
Business. In a recent interview in
American Way, commenting on
the business strategy of mass
customization replacing mass mar-
keting, Gibbons remarks, “Go to any
sports shop, and you’ll see a whole
wall of golf balls. For my birthday I
got in the mail an egg carton filled
with golf balls that was packaged for
me, Barry Gibbons. It’s an example
of how marketing is changing.
You’ve got to rifle-tire more: you've
got to be able to address your seg-
ment, your area and, in some cases,
the individual.

“Also. we have no conception of
how the Internet is going to change
every aspect of our business and so-
cial lives. It isn’t just about how we
buy and sell. it’s how we learn and
live our lives. The Internet is right up
there with the plow and the
Wonderbra. And now you’ll also find
i big companies that the information
technology guys are probubly as im-
portant int the marketing of a prod-
uct or service as the traditional ad-
vertising agency. They’re the guys
who have the list of customers who
have all the credit cards and all.”

Explaining how the “jolt factor”
helps businesses keep their custom-
ers happy, Gibbons points to the
Men’s Wearhouse. “You buy a suit.
Unsolicited, I think 30 days later they
call to see if you like the suit. That's
a jolt. I was in a restaurant, and a guy
came out of the kitchen and said he
wasn’t happy with what I had. It’s on
him, he telis me. Now I was happy
before he did that, but afterward even
more so. It’s the ability to use your
mind, and it doesn’t cost a lot of

___\yaany americantadiakistapicaom

.... BABY ONE MORE TI

ME(S) 5

Jive star Britney Spears recently received a 5X Platinum award in New
York for her debut album, ...Baby One More Time. Spears is currently
in the midst of her sold-out U.S. tour. Seen here (l-r) are Jive's Dir./
AC Promotion Karen McLellan, Assoc. Dir. Pop Promotion Michael Patt,
VP/Promotion Denise George and Midwest Pop Promotion Manager Jeff
Rizzo; Spears; Jive's Northwest Regional Promotion Manager Joe
Daddio, President Barry Weiss and Sr. VP/Promotion Joe Riccitelli; and
Spears’ manager/attorney Larry Rudolph.

money, doing something that’s off the
graph that will shock your customer
in a nice way.”

Gibbons feels that, in order to suc-
ceed, healthy companies must encour-
age people to make mistakes. “Lead-
ers need to sit down with their team
and analyze the difference between a
failure and a mistake. We treat the
two as if they are the same, and they
are not. New Coke was an incredible
failure in some people’s eyes, but to
me it was just a mistake. Because they
responded so quickly, it gave them
exactly what they wanted to know:
that Coca-Cola would be their prod-
uct for the next millennium. You
couldn’t buy that. because the re-
search they had said people would
probably try a new one.”

Reengineering
For The Future

Earlier this year USA Today pro-
filed former Massachusetts Institute
of Technology professor Michael
Hammer, a highly successful con-
sultant and co-author of the contro-
versial best-selling business book
Reengineering the Corporation.
Widely recognized as the father
of reengineering, Hammer says
reengineering “calls on companies to
quit focusing on making individual
departments more efficient and fook
instead at the ‘processes’ that span
departments. The Internet and other
technology is forcing reengineering
upon companies that wanted nothing
to do with it. Reengineering is not a
synonym for downsizing, but if
implemented right. it unearths redun-
dancies. improves cycle time and gets
the job done with fewer workers.”

“Downsizing is extraordinarily
stupid,” remarks Hammer. “‘Compa-
nies get rid of the people but keep the
work. Workers left behind get
stressed out, and the morale goes
down. Companies then have to hire
back all the losers they let go.”

Hammer uses Kodak as an ex-
ample of successful reengineering.
“When Kodak developed the dispos-
able camera, it first had the market-
ing department come up with the

—_——————

“Downsizing is
extraordinarily stupid.
Companies get rid of the
people but keep the
work. Workers left
behind get stressed out,
and the morale goes
down. Companies then
have to hire back all the
losers they let go.”

———

concept. Then the engineering de-
partment created the design. Tooling
prepared the plant for production
and. finally. manufacturing made it.”

That took a year or more. not be-
cause the workers were lazy or stu-
pid, Hammer says, but because there
were delays with handoffs. And
when manufacturing departments
discovered a way the camera could
be made less expensively, corrections
had to go back to the drawing board.

“Reengineering gave all Kodak
departments a hand in development,”
Hammer says. “Changes were made
early, saving time and money.”

In the same USA Today article,
Reengineering co-author James
Champy. who is also Chairman of
Consulting for Ross Perot’s informa-
tion technology company, Perot Sys-
tems, explains that “as large compa-
nies tie their departments together
with a new breed of software called
Enterprise Resource Planning, they
are being forced to use reengineering
to realize the benefits.

“The Internet is a catalyst,” he
says, “‘forcing companies to change
the way they process orders. Elec-
tronic commerce is going to have
huge reengineering consequences.”

£
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Now On Over 80 Stations including:
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WXSS-Milwaukee
WKSE-Buffalo
WQZQ-Nashville
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3
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 3, 1999 ,
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of August 8-14. |
CHR/POP
/ ¥ & DEMOGRAPHICS REGIONS exhovy MMERicAs
rorat averace (AR ocvocaapncs | necions |
£ F | WOMEN WOMEN  WOMEN MID- HOt scores
ARTIST TITLE LABEL(S) W LW 2W 3w S S 12-17 18-24 25-34 § EAST SOUTH WEST WEST By ANTHONY ACAMPORA
702 Where My Girls At? (Motown) 385 372 3.65 3.81 662 120 |3.94 3.79 3.74 {3.96 3.77 4.06 3.62 02 returns to the top spot this week | |
TLC Unpretty (LaFace/Arista) 382 3.88 3.83 3.78 67.9 13.7 [4.02 3.80 3.44 [365 4.11 3.82 3.68 on Callout America — R&R’s ‘
. : ) exclusive survey ot 400 women aged
'BACKSTREET.BOYS | Want 1t That Way (Jive) 8.77 3.73 373 3.63 93.4 301 [3.99 3.63 366 [3.95 373 368 372 | 1234 with “Where My Girls A" 1\
f» BLINK 182 What's My Age Again? (MCA) 377 3.80 3.86 — 554 10.3 [3.98 3.64 3.37 353 4.04 3.63 3.88 | Motown) “Girls” ranks seventh with

: : s e 4 3 teens, sixth 18-24 and third 25-34.
CHRISTINA AGBILERA Genie In A Bottle (RCA) 3.77 3.74 3.77 378 863 240 [3.94 3.78 352 |3.59 3.81 3.80 3.89 TLC follows their chart-topping
SMASH MOUTH Al Star (/nterscope) 3.76 3.80 3.87 3.79 92.2 30.4 (3.73 3.76 3.78 |3.81 3.92 3.61 3.69 | No Scrubs” with another smash,

§ v : _ P . “Unpretty” (LaFace/Arista). “Un-
fD DESTINY'S CHILD Bills, Bills, Bills {Columbia) 3.74 373 3.39 3.62 65.0 17.9 |3.97 3.67 3.29 |3.86 3.80 3.80 347 | preny” is second among teens and | |
98 DEGREES | Do (Cherish You) (Universal) 3.72 3.78 3.67 3.67 78.7 16.9 |3.97 3.65 3.43 |351 3.81 3.84 371 | fifth 1824
Last week in this column, we re-
PEARL JAM Last Kiss (Fpic) 8.72 378 3.80 3.81 78.4 20.1|3.81 3.91 3.41 |3.57 385 3.77 389 | minded you that it is important to re-
LFG Summer Girls (Arista) 370 3.61 336 — 627 152 [4.09 3.37 327|351 370 391 3.65 | View several weeks of data. After
: three weeks on the survey, it appears
SARAH MCLACHLAN | Will Remember You (Arista) 3.60 3.77 3.69 3.68 926 30.9 /343 3.92 3.75 |3.54 383 3.82 358 | clear that “What's My Age Again?’
SUGAR RAY Someday (Lava/Atiantic) 369 365 3.58 3.68 79.2 17.6 |3.75 3.85 3.41 |3.67 3.75 3.75 3.59 | Dy Blink 182 (MCA) is a hit. The
. song is tied for third overall, ranks
BLESSID UNION OF SOULS Hey Leonardo... (Push/V2) 3.61 3.54 357 355 765 218 |3.67 357 3.58 |3.73 3.55 3.67 3.88 | (ourth with teens and has a solid 18- |
TAL BACHMAN She's So High (Columbia) 3.57 3.48 360 351 828 20.3 [3.46 3.55 3.73 [3.49 3.78 3.56 3.45 | 2%scoreas well
_ . . “Summer Girls” by LFO (Aris- | |
FASTBALL Out Of My Head (Hoflywood) 3.56 355 3.56 3.48 70.6 17.6 |3.60 345 3.65 [3.6 3.60 349 3.72 | (a) continues to build nicely. ranking
RICKY MARTIN She's All | Ever Had (C2/Columbia) 355 354 — — 542 13.5(3.39 382 3.44 (320 349 378 3.71 | !Othoverall with a 3.70. “Summer”
ranks first with teens, posting a 4.09
GO0 GOO DOLLS Black Balioon (Warner Bros.) 353 3.68 3.55 3.52 650 13.2 {3.41 3.66 3.54 }354 354 3.69 3,31 | nihe demo.

H@ RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.) 351 357 3.71 3.58 659 16.2 |3.43 3.76 3.24 [3.36 3.66 3.46 3.55 Tal Bachman’s “She’s So High”

E - (Columbia) continues to grow with
WHITNEY HOUSTON it's-Not Right But It's Okay (Arista) 351 344 341 355 70.3 19.4 |3.47 3.66 3.34 |3.30 3.61 3.49 3.65 | (e 2534 audience. where it now
ENRIQUE IGLESIAS Bailamos (Overbrook/interscope) 346 347 3.33 345 765 243 (3.39 3.61 3.35 |3.51 3.53 3.43 334 | ranksfourth witha373.

The tastes of the 12-17 and 25-34
JENNIFER LOPEZ If You Had My Love (Work/Epic) 345 345 3.49 355 84.8 333 [343 356 3.33 }3.27 351 3.63 337 | cells are quite different. This week. six
Hﬂ LEN Steal My Sunshine (Work/Epic) 345 355 3.57 3.56 60.8 13.7 |3.52 3.53 3.13 [3.35 3.48 359 3.41 | ofthetop 10 songs inthe 25-34 demo
don’t rank top 10 in the teen cell,
EDWIN-MCCAIN | Could Not Ask Far More (fava/Atiantic) 344 334 343 341 564 110 [3.26 3.60 3.51 [3.39 3.31 3.63 3.40 | while seven of the 10 in the teen cell | |
RICKY MARTIN La Copa De La Vida (C2/Columbia) 344 — 339 — 002 326 |3.27 360 3.39 |351 3.34 350 3.41 | don’trankiop 10 in the 25-34 demo.
Pop/Alternative songs remain a
CITIZEN KING Better Days... (Wamer Bros.) 3.40 3.39 342 333 752 21.3 {3.37 3.56 3.25 [3.28 3.48 3.52 3.34 favorite of 25-34s, with hits by Fast-
. J
BRITNEY SPEARS Sometimes (Jive) 335 340 3.24 326 809 32.8 [342 3.23 3.43 (314 348 360 320 |Dball (Hollywood).  Sarah | |
Mcl.achlan (Arista), Blessid Union ‘
MADONNA Beautitul Stranger (Maverick/WB) 326 327 327 3.35 81.6 30.4 |3.00 3.43 3.28 {318 3.43 3.21 3.23 | Of Souls (Push/V2). Tal Bachman. N
WILL SMITH Wild Wild West (Columbia) 309 3.26 3.26 3.30 91.4 444 [3.18 3.04 3.04 [3.15 3.23 3.12 2385 | Goo Goo Dolls (Warner Bros.) and I
Edwin McCain (Atlantic) posting
VITAMIN C (/LADY SAW Smiie (Elektra/EEG) 307 315 313 3.18 5§54 191 {315 3.08 2.85 |37 298 319 293 | o) 10 scores in the cell ;

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of |

respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Patential represents ‘

songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: f

EAST: Baltimore, Boston. Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Detroit, |

Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, San Francisco, Seattle. © 1999, R&R Inc. |

KIIS-FM Los Angeles * Z100 New York * WQIK Jacksonville * Magic 95.5 Reno

and many more

What do these great stations have in common?

They’ve tapped into the incredible marketing power of Banners on a

Roll, — the premium banner product designed to give you maximum
impact for your station promotions.
Banners on a Roll, is ideal for indoor and outdoor appearances. Put

your call letters and logo everywhere you go and display them over and

over. Take advantage today of the surprisingly affordable way to

generate visual impact. Premium Banners from Lehrer &Van Allen Promotions

Call Susan Van Allen today for your personal consultation on
1-800-786-7411

On the Web: www.bannersonaroll.com

harnessing the power of repeatability.

waany americanradinohictornn, com
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CHR/Pop Top 50

'© September 3, 1999

ARTIST TiTLE LABEL(S}

CHRISTINA AGUILERA Genie In A Bottle (RCA)
SMASH MOUTH All Star (Interscope)

SUGAR RAY Someday (Lava/Atlantic)

JENNIFER LOPEZ If You Had My Love (Work/Epic)
PEARL JAM Last Kiss (Epic)

ENRIQUE IGLESIAS Bailamos (Overbrook/Interscope)
TAL BACHMAN She’s So High (Columbia)

98 DEGREES | Do (Cherish You) (Universal)
FASTBALL Out Of My Head (Hoflywood)

TLC Unpretty (LaFace/Arista)

BACKSTREET BOYS | Want It That Way (Jive)

CITIZEN KING Better Days (And The Bottom...) (Warner Bros.)

GO0 GOO DOLLS Black Balloon (Warner Bros.)

BLESSID UNION OF SOULS Hey Leonardo (She Likes...) (Push/V2)

RICKY MARTIN She’s All | Ever Had (C2/Columbia)
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA)
SANTANA f/ROB THOMAS Smooth (Arista)

LFO Summer Girls (Arista)

LEN Steal My Sunshine (Work/Epic)

702 Where My Girls At? (Motown)

VITAMIN C t/LADY SAW Smile (Elektra/EEG)

SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG)

SARAH MCLACHLAN | Will Remember You (Arista)
RED HOT CHILI PEPPERS Scar Tissue (Warner Bros.)

’N SYNC w/GLORIA ESTEFAN Music Of My Heart (Epic)
EDWIN MCCAIN | Could Not Ask For More (Lava/Atlantic)
BRITNEY SPEARS Sometimes (Jive)

DESTINY’S CHILD Bills, Bills, Bills (Columbia)

RICKY MARTIN La Copa De La Vida (C2/Columbia)
WHITNEY HOUSTON It's Not Right But It's Okay (Arista)
BRITNEY SPEARS (You Drive Me) Crazy (Jive)

BLINK 182 What's My Age Again? (MCA)

MADONNA Beautiful Stranger (Maverick/WB)
BACKSTREET BOYS Larger Than Life (Jive)

TRAIN Meet Virginia (Aware/Columbia)

MARC ANTHONY | Need To Know (Columbia)

K-Cl & JOJO Tell Me It's Real (MCA)

WILL SMITH Wild Wild West (Columbia)

PHIL COLLINS You'll Be In My Heart (Hollywood)

JORDAN KNIGHT | Could Never Take The Place... (/nterscope)

LIT My Own Worst Enemy (RCA)
MARIAH CAREY Heartbreaker (Columbia)
BRANDY Almost Doesn’'t Count (Aflantic)

JOEY MCINTYRE | Love You Came Too Late (C2/Columbia)

FREESTYLERS Here We Go (Mammoth)

R. KELLY If | Could Turn Back... (Jive)

MANDY MOORE Candy (550 Music/Epic)

SHANIA TWAIN Man! | Feel Like A Woman! (Mercury)
CHRIS GAINES Lost In You (Capitol)

BRIAN MCKNIGHT Back At One (Motown)

45

TOTAL PLAYS —
I oT) S

™
8715
8270
6974
6933
6918
6234
6168
5649
5417
4991
4568
4552
4422
4370
4161
3899
3730
3691
3683
3676
317
3114
2878
2808
2646
2569
2476
2407
2367
2245
2067
1921
1860
1587
1515
1509
1441
1433
1350
1167
1156
1018
1014
880
861
813
803
794
763
658

460

GROSS
IMPRESSIONS
(00)

931517
867023
718646
706497
673524
701393
529486
546048
453394
921737
481496
366614
406140
422464
471671
501983
344201
335438
363078
495477
304592
276893
305566
264825
246571
220306
249780
299667
264103
317023
190082
191129
214876
201199
116151
199789
185467
129867
107679

97292
125923
133817
160918

91559

83535

64622

76051

65681

46864

63785

WEEKS
CHAR

16
16
13
18
11
10
17

7
2
13
21
20
12

—_ e =k = N

ON
T

TOTAL STATIONS/
ADDS

147/0
151/0
143/0
141/0
135/0
14611
145/2
144/0
1410
1401
140/0
12700
1352
13010
146/3
139A15
138A
134/0
1403
98/4
13410
132/2
108/0
12177
116/10
1100
13110
897
210
8510
129117
10172
11710
75/41
872
8271
7
104/0
871
9275
6200
67/16
730
780
6071
7871
8212
89/31
5300
49710

Most Added -

ARTIST TITLE LABEL(S} ADDS

BACKSTREET BOYS Larger Than Life (Jive) M
MELISSA ETHERIDGE Angels Would Fall (/sland/IDJVIG) 40
JESSICA SIMPSON 1 Wanna Love You Forever (Columbia) 36
SHANIA TWAIN Man! | Feel Like A Woman! (Mercury) A

PAULA COLE BAND | Believe In Love (/mago/WB) 31
BRITNEY SPEARS (You Drive Me) Crazy (Jive) 17
MARIAH CAREY Heartbreaker (Columbia) 16
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) 15
MANDY MOORE Candy (550 Music/Epic) 12

WHITNEY HOUSTON My Love Is Your Love (Arista) 12

Most Increased

Plays o
ARTIST TITLE LABEL(S) INCREASE
LOU BEGA Mambo No. 5 (A Little Bit...) (RCA) +1497
BRITNEY SPEARS (You Drive Me) Crazy (Jive) +1239
MARIAH CAREY Heartbreaker (Columbia) +653
SANTANA {/ROB THOMAS Smooth (Arista) +639
SHANIA TWAIN Man! | Feel Like A Woman! (Mercury)  +637
‘N SYNC w/GLORIA ESTEFAN Music Of My Heart (Epic) +593
BACKSTREET BOYS Larger Than Life (Jive) +567
LEN Steal My Sunshine (Work/Epic) +517

SIXPENCE NONE THE RICHER There... (Squint/Elektra/EEG) +418
MANDY MOORE Candy (550 Music/Epic) +444
Breakers-

BRITNEY SPEARS
(You Drive Me) Crazy (Jive)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

2067/1239 129117 (31)

152 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 8/22-Saturday 8/28. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 2000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 1999, The Arbitron Company). © 1999, R&R Inc.

Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists
the songs with the greatest week-to-week increases in totai plays.
Weighted chart appears on R&R ONLINE MUSIC TRACKING.

Interactive In-house Callout Research
www.callout.com
619-659-3600
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TONIC You Wanted More (Universal)
Total Plays: 604, Total Stations: 52, Adds: 4

MEREDITH BROOKS Lay Down (Candles...) (Capitol)
Total Plays: 306, Total Stations: 32, Adds: 6

LENNY KRAVITZ American Woman (Maverick/Virgin) =~ YOUNGSTOWN I'll Be Your Everything (Hollywood)
Total Plays: 594, Total Stations: 41, Adds: 5 Total Plays: 292, Total Stations: 36, Adds: 10

NADINE RENEE Next To Me (MCA)
Total Piays: 522, Totat Stations: 58, Adds: 2

POCKET SIZE Walking (Atlantic)
Total Plays: 255. Total Stations: 25. Adds:.5

ERIC CLAPTON Biue Eyes Blue (Columbia/Reprise) | SPLENDER Yeah, Whatever (C2/Columbia)
Total Plays: 507, Tota! Stations: 45, Adds: 6 Total Plays: 240, Total Stations: 29, Adds: 6

DIDO Here With Me (Arista)
Total Plays: 497, Total Stations: 49, Adds: 1

B*WITCHED Blame It On The Weatherman (£pic)
Total Plays: 234, Total Stations: 22, Adds: 4

STEPS One For Sorrow (Jive)
Total Plays: 461, Total Stations: 45, Adds: 0

FLEMING & JOHN Ugly Girl (Universal)
Totat Plays: 233, Total Stations: 15, Adds: 2

SHAGGY Hope (MCA)
Total Plays: 420, Total Stations: 57, Adds: 11

WHITNEY HOUSTON My Love Is Your Love (Arista)
Total Plays: 182, Total Stations: 30, Adds: 12

EYC Only A Dream (Gasoline Alley/Red Ant)
Total Plays: 396, Total Stations: 36, Adds: 2

RENO | Think | Know (Curb)
Total Plays: 93, Total Stations: 22, Adds: 10

BLAQUE 808 (Track Masters/Columbia)
Total Plays: 338, Total Stations: 10, Adds: 0

BACHELOR GIRL Buses And Trains (Arista)
Total Plays: 93, Total Stations: 15, Adds: 5

NAUGHTY BY NATURE /ZHANE Jamboree (Arista)
Total Plays: 318, Total Stations: 20, Adds: 1

Songs ranked by total plays

(AGUILERA BITES THE BIG APPLE
RCA's Christina Aguilera hangs with AMFM VP/Programming Tom Poleman after -a recent

2100 performance, promoting her newest single, “Genie In A Bottle.” Pictured (l-r) are
Poleman, Aguilera, RCA VP/Promotion Eric Murphy and Ginny Poleman.

Please Send

Your Photos

R&R wants your best snapshots (color or
black & white). Please include the names and
titles of all pictured and send them to: R&R
c/o Robert Pau: 10100 Santa Monica Bivd.,
Fifth Floor, Los Angeles, CA 90067

SHE'S SWEET

550 Music/Epic artist Mandy Moore recently visited WWKX/Providence during her recent
radio tour promoting her current single “Candy.” Seen here feeling a little sweet are (l-r):
MD Paul Nelson, Moore and PD Jerry McKenna.

CENTER OF ATTENTION

Boston radio legend Dale Dorman hosts the KISS Concert 20 “The Big One.” He celebrates
backstage with Steven Tyler (1) and Joe Perry (r) of Aerosmith.

WHERE’'S MARY ?

WSPK/Poughkeepsie hosted it's fourth annual K-104 fest in Fishkill, New York. After V2
artist Billy Crawford’s (c) performance she was chillin’ with the mack of all mack’s PD
Scotty Mac (1) and overnight king Paulie Cruz {r).

wnany americanradinhictorvy com
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MARK MORRISON Return Of The Mack

SALT-N-PEPA Shoop

TLC No Scrubs (LaFace/Arrsta) 1 51
2 TONIC If You Could Only See 52 HOOTIE & THE BLOWFISH Only Wanna...
SIXPENCE NONE THE RlCHER Kiss Me (Squrnt/Co/umbra) 3 MEREDITH BROOKS Bitch 53 DEEP BLUE SOMETHING Breakfast At Tiffany's
----- 4 ALANIS MORISSETTE You Learn 54 NATALIE MERCHANT Wonder
RICKY MARTIN Livin' La Vida Loca (CQ/CO/Umb,a) 5 DUNCAN SHEIK Barely Breathing 55 COUNTING CROWS Mr. Jones
6 NO DOUBT Don't Speak 56 MODERN ENGLISH | Melt With You
GO0 GOO DOLLS Slide (Warner Bros.) 7 MONTELL JORDAN This Is How We Do It 57 DONNA LEWIS | Love You Always Forever
8 CRANBERRIES Dreams 58 LIVE Lightning Crashes
9

EVERLAST What It's Like (Tommy Boy)

2 UNLIMITED Get Ready For This

LENNY KRAVITZ Fly Away (Virgin)

10 EN VOGUE (Don't Let Go) Love
11 QUAD CITY DJ'S C'mon N’ Ride It...
12 EVERYTHING BUT THE GIRL Missing

SUGAR RAY Every Morning (Lava/Atlantic)

13 WALLFLOWERS One Headlight

BRITNEY SPEARS ...Baby One More Time (Jive)

14 DAVE MATTHEWS BAND Crash Into Me
15 REAL MCCOY Another Night
16 BLACKSTREET No Diggity

SHANIA TWAIN That Don't Impress Me Much (Mercury)

EAGLE-EYE CHERRY Save Tonight (Work/Epic)

17 ALANIS MORISSETTE Ironic

18 TLC Waterfalls

19 OMC How Bizarre

20 ALANIS MORISSETTE You Oughta Know

CHER Believe (Warner Bro_s. )

21 CARDIGANS Lovefool
22 ALANIS MORISSETTE Head Over Feet

NEXT Too Close (Arista)

23 UB40 Red Red Wine
| 24 GREEN DAY When | Come Around

SHAGGY F/JANET Luv Me, Luv Me (F/yte Tyme/MCA)

25 JEWEL You Were Meant For Me
26 LA BOUCHE Be My Lover

WILL SMITH Miami (Columb/a)

27 LA BOUCHE Sweet Dreams
28 SPIN DOCTORS Two Princes

29 HADDAWAY What Is Love
30 JEWEL Foolish Games

THIRD EYE BLIND Jumper (E/ektra/EEG)

31 EN VOGUE My Lovin'...
32 SNAP Rhythm Is A Dancer

98 DEGREES The Hardest Thing (Universal)

33 GOO GOO DOLLS Name
34 MARIAH CAREY Fantasy

_________ NATALIE IMBRUGLIA Torn (RCA)

35 SAVAGE GARDEN | Want You
36 BLUES TRAVELER Run-Around

GOO GOO DOLLS Iris (Warner Sunset/Repr/se)

37 VERVE PIPE The Freshmen
38 PRINCE When Doves Cry

EVE 6 Inside Out (RCA)

39 GINA G Ooh Ahh..Just A Little Bit
40 ALANIS MORISSETTE Hand In My Pocket

48 DAVE MATTHEWS BAND What Would...

BRANDY Sittin’ Up In My Room
SALT-N-PEPA & EN VOGUE Whatta Man
EMF Unbelievable

BLIND MELON No Rain

DEEE-LITE Groove Is In The Heart
TONE-LOC Wild Thing

DISHWALLA Counting Blue Cars
JEWEL Who Will Save Your Soul
MADONNA Vogue

DAVE MATTHEWS BAND Ants Marching
COOLIO 1,2,3,4 (Sumpin’ New)
PRINCE Little Red Corvette

RED HOT CHILI PEPPERS Under The Bridge
GIN BLOSSOMS Hey Jealousy

DEL AMITRI Roll To Me

LISA LOEB & NINE STORIES Stay ...
PAULA COLE Where Have All The.

NO MERCY Where Do You Go
CRYSTAL WATERS 100% Pure Love
NATALIE MERCHANT Carnival
COLLECTIVE SOUL December

SOFT CELL Tainted Love

SOUL 11 SOUL Back To Life

CLUB NOUVEAU Lean On Me

INI KAMOZE Here Comes The Hotstepper
DIONNE FARRIS | Know

MELISSA ETHERIDGE Come To My Window
COLLECTIVE SOUL The World | Know
TONI BRAXTON You're Makin’ Me High
PETER GABRIEL In Your Eyes
MADONNA Into The Groove

GHOST TOWN DJ'S My Boo

41 FUGEES Killing Me Softly 91 BIZARRE INC. I'm Gonna Get You

42 SHERYL CROW All | Wanna Do 92 EURYTHMICS Sweet Dreams...

43 AMBER This Is Your Night 93 JAZZY JEFF & THE FRESH PRINCE Summertime
44 OMD If You Leave 94 MIGHTY MIGHTY BOSSTONES The Impression...
45 SHERYL CROW If It Makes You Happy 95 BODEANS Closer To Free

46 C&C MUSIC FACTORY Gonna Make... 96 2 PAC f/DR. DRE California Love

47 GINUWINE Pony 97 CRANBERRIES Linger

BACKSTREET BOYS Larger Than Life (Jive)
BLAQUE | Do (Columbia) 49

98 NATALIE MERCHANT Jealousy
PRINCE Kiss 99 SMASHING PUMPKINS 1979
100 TECHNOTRONIC Move This

SHERYL CROW The Difficult Kind (A&M) Ll LT A et ol

JUVENILE Back That Azz Up (Cash Money/Universal)
JENNIFER LOPEZ Waiting For Tonight (Work/Epic)
ROBBIE WILLIAMS Angels (Capitol)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
M Top 100 Power Gold is based on a sample of CHR/Pop reporters for the airplay week of
Thursday 8/19-Wednesday 8/25. © 1999, R&R Inc.

=}ylrrﬂlea‘&u'“Ym‘n'“Iﬂlirimrss
MUSIC TRACKING

2 Access Over 1,000 Radio Station Playlists
* View Charts For 12 Formats
 “Track America”, R&R's Coast-To-Coast Chart Qverview

« Customize And Compare Airplay By Creating Your Own Charis
Based On SEuhons You Select
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CHR/Pop Reporters

Stations and their adds listed alphabetically by market

T
KR

WFLY/Albany, NY *
OM: Michael Morgan
PD: Rob Dawes
MD: Ellen Rockwell
1 BACKSTREET BOYS “Larger”
NADINE RENEE "Next”
ERICCLAPTON Bue

KQiD/Alexandria, LA

PD: Kahuna

APD/MD: Jay Stevens
MEREDNTH BROOKS "Lay"
MARIAHCAREY "Heart”
SPLENDER “Whatever”
JESSICA SIMPSON “Wanna™
MELISSA ETHERIDGE "Anges”™

WAEB/Allentown, PA *
PD: Brian Check
APD: Rob Acampora
MD: Jennifer Knight

16 LOUBEGA Mambo'

2 BACKSTREETBOYS“Larger”
1 REDHOTCHILI ~Scar

KGOT/Anchorage, AK'
OM: Mark Murphy
PD: Bill Stewart
MD: Dave Flavin

12 B WITCHED “Blame”

WSTR/Atianta, GA *

PD: Dan Bowen

MD: J.R. Ammons
MELISSA ETHERIDGE “Angess™
PAULA COLE RAND ‘Believe

WAYV/Atlantic City, NJ
APDMD: Paul Kelly
NoAdds

WZNY/Augusta, GA *

DM/PD: Bruce Stevens

MD: Michael Chase

1 MELISSAETHERIDGE “Angets”

1 JESSICASIMPSON “Wapra”
SHANIATWAIN "Man

KHFi/Austin, TX*
PD: Leslie Basenberg
LOU BEGA Mambo

WXYV/Battimore, MD *
VP/Prog.: Bill Pasha
DM: Kristi Mcintyre
APD: MD Throbb
MANDY MOORE “Candy”
BACKSTREE] BOYS “Larger”

WLSS/Baton Rouge, LA *
PD/MD: Fiash Phillips
BACKSTREET BOYS “Larger
R KELLY “Tum”

KQXY/Beaumont, TX

PD/MD: Brandin Shaw

APD: Pam Pace
MELISSAETHERIDGE “Angels™
PHIL COLLING Heart”

WLNF/Biloxi, MS

GM/PD: Bill Brock

MD:Scott Smith
MELISSA ETHERIDGE “Angess”
SPLENDER ‘Whatever
SHANIA TWAIN “Mar
PAULACOLE BAND “Sebeve”
JESSICASIMPSON Waa”
RENQ Think”

WMRV/Binghamton, NY

OM/PD: Jacko

3 LOUBEGA Marbo
BACKSTREET BOYS “Larger’
POCKET SIZE Walkang”
SHANIA TWAIN “Man"
JESSICASIMPSON “Wansa™
WHITNEY HOUSTON "Love’

WQEN/Birmingham, AL *

OM: John Jenkins

PO/MD: Scott Bohannon
RKELLY “Tum

KZMG/Boise, ID

PD: Mike Kasper

MD: Kirk Frederick
ANIKA PARIS “About
POCKET SIZE Wallng

WXKS/Baston, MA

PD: John ivey

APOMD: David Corey

15 MELISSAETHERIDGE “Angeks”
5 702°Grs

WKSE/Buffalo, NY *
OM: Sue 0'Neil
PD: Dave Universal
MD: Brian Wilde
8 JESSICASIMPSON Warng”
5 NAUGHTYBYNATURE. “Jambores
SHANGA TWAIN Man"
JOEE “Amba”

WRZE/Cape Cod, MA

PD: Mike 0'Donnell

MD: Kevin Matthews
REDHOTCHIL! “Scar’
BACKSTREETBOYS “Larger’

WSSX/Charleston, SC *
PD: Billy Surf
APD: Chase Murphy
6 NSYNCW/G ESTERAN "Music”
MANDY MOORE “Candy”

WVSR/Charleston, WV
PD: Brett Sharp

16 BRITNEY SPEARS “Crazy
16 MANDY MOORE Candy”

16 BACKSTREETBOYS Larger
6 MARIAHCAREY Heart”

WNKS/Charistte, NC *

PD: John Reynolds

MD: Jason McCormick
SHANIA TWAIN "Man/”
WHITNEY HOUSTON “Love”
PAULACOLE BAND “Bebeve”

WIOU/Chattanooga, TN

PD: Scott Hamilton
MELISSAETHERIDGE “Angels™
JESSICA SIMPSON ‘Wanna™

KLRS/Chico, CA

PD: Eric Brown

MD: Biamond Dave Kirth
GINUWINE “Arous”
MEREDITHBROOKS "Lay”
RENC “Thek’
JESSICASIMPSON “Wanna™

WKFS/Cincinnati, OH *

PD: Rod Phillips

MD: Jeft Murray
JESSICASIMPSON Wanna®
SHANIA TWAIN Mant”

WKRQ/Cincinnati, OH *
OM/PD: Mike Marino
MD: Jim Kelly

RICKY MARTIN A

PAULA COLE BAND “Betieve’

SPLENDER “Whatever™

KKMG/Colorado Springs, CO *
PD: Bobby Irwin
APD: Valerie Hart
MD: Rob Ryan
4 LIUTROY “Baker”
SHANIATWAIN “Man!™
CASE “Happly
YOUNGSTOWN tuenytiing

WNOK/Columbia, SC *

PD: Johnathan Rush

OM/MD: Scott Summers
MELISSAETHERIDGE “Angets”

WNCI/Columbus, DH *

OM: Todd Shannon

PD/MD: Neal Sharpe
JORDAN KNIGHT “Never™
JESSICA SIMPSON "Wanaa™
SHANIATWAIN “Mani"
PAULACOLE BAND “Beteve”

KHKS/Dalfas, TX*

OM: John Cook

PD: Ed Lambert

APD/MD: Dave Morales
JESSICASIMPSON Warne

WGTZ/Dayton, OH *
OM: Michael Luczak
PD: Ange Canessa
MD: Scott Sharp
3 NSYNCWG ESTEFAN "Music
1 MARCANTHONY “Koow”
YOUNGSTOWN Tweryting”
PAULA COLE BAND “Believe™

WDRQ/Detroit, MI *
PD: Aiex Tear
APD: Jay Towers
MD: Jimi Jamm

24 MARIAHCAREY Heart”
23 BRITNEY SPEARS “Crazy’
16 BACKSTREET BOYS “Larger’
11 LEN"Sunshne”
GOOGOODOLLS “Balloon™
JESSICASIMPSON Wama'

~ @

WKMX/Dothan, AL

PD: John Erdlitz

MD: Phil Thomas
MELISSA ETHE RIDGE “Angels™
BLINK 182" Age’
MARIAHCAREY ‘Heart”
SHANIA TWAIN ‘Mas"
MANDY MOORE “Cany”
PAULACOLE BAND “Beteve’

WNKI/Elmira, NY

PO/MO: Bob Quick
PALLACOLE BAND “Believe”
BACKSTREET BOYS"Larger”
MELISSAETHERIDGE “Angets”

WRTS/Erie, PA

PD: Beth Ann McBride

19 BACKSTREETBOYS “Larger
CASE "t
JESSICASIMPSON Warra
MARLAH CAREY “Heat"
BRITNEY SPEARS “Crazy”
MELISSAETHERIDGE “Angels

KDUK/Eugene, OR

PD: Paul Walker

APD/MD: Valerie Steele
B"WITCHED Bame
BACHELORGIR! “Buses
BACKSTRELT BOYS "Larger”
RKELLY “Tum"

WSTO/Evansville, IN

OM/PD: Sky Phillips

MD: Jimmy Ocean
TONC Wartod
BACKSTREET BOYS “Larger
SHANIA TWAIN Man'”

KMCK Fayetteville, AR
PD: Mike Chase
JESSICA SIMPSON “Warng™
SHAMA TWAIN “Man"*

WWCK/Flint, M1 *
PD: Scott Seipel
APD/MD: Nathan Reed
1 JULIDIGLESIAS. R “Chance”
PAULACOLE BAND “Believe’
POCKET SIZE “Wakang”

WJMX/Florence, SC
OM/PD: Keith Mitchell
MD: Kidd Phillips
PAULA COLF. BAND “Beleve’
MELISSAETHERIDGE "Angeis™
JESSICASIMPSON “Warna™
RENO Think”
FREESTYLERS *Here"

WXKB/Ft. Myers, FL *
PD: Chris Cue
MD: Randy Sherwyn

2 TALBACHMAN High"

KISR/FL. Smith, AR

Interim PD: Mitch Ryder

16 LOUBEGA"Mambo”
ANIKAPARS “About”
RENO Thak”
SHAMATWAIN “Man!”
PAULACOLE BAND “Beleve”
GINUWINE “Anvcous
FLEMING & OHN “Ugh"
ROBBIEWILLIAMS *Angels™

WMEE/Ft. Wayne, IN *

OM: Dean McNeil

PD: Captain Chris Didier

MD: Boomer
MELISSAETHERIDGE “Angets”
PAULA COLE BAND “Believe™
SPLENDER “Whatever

WYKS/Gainesvile, FL
PD; Jeri Banta
APD/MD: Brandon 0'Brien
RENO “Think”
BACKSTREET BOYS “Larger
POCKET SIZE “Waking”

WSNX/Grand Rapids, M *
PD: Jeft Andrews
APD: Eric 0'Brien

CASE "Hapoy’

WVT1/Grand Rapids, MI *
PD/MD: Jeff Andrews
APD: Eric 0'Brian
7 MELISSAETHERIDGE “Angels™
LOUBEGA Mambo"

WIXX/Green Bay, Wi

PD: Dan Stone

MD: Oavid Bums
NoAads

WRHT/Greenville, NC*
PD: J.T. Bosch
APD/MD: Gina Gray
10 MEREDITHBRODKS "2y
5 EYC Dream
SPLENDER “Whatever
RENO “Think
BAWITCHED Blame”
PALLA COLE BAND “Beteve

WFBC/Greenville, SC*

OM: Jim Kirkland

PD: Nikki Nite

MD: Skip Church

4 BRIANMCKNIGHT Back™

3 BACKSTREETBOYS Larger
SHAGGY "Hape

WNNKMHarisburg, PA *
PD: John 0'Dea

MD: Denny Logan

6 BRITNKY SPEARS “Crazy”

3 BACKSTREFT BOYS Larges”
2 MELISSAF THERIDGE “Angels™
2 PAULACOLE BAND “Bebeve’

WKSS/Hartford, CT*
PD: Tracy Austin
MD: Mike McGowan

1 BRITNEYSPEARS ‘Ciazy”

KRBEMHouston, TX *

PD: John Peake

APD/MD: Jay Michaels
PAUIACOLE BAND "Believe

WKEEHuntington, WV

PD: Jim Davis

APD/MD: Gary Miller
BRITNEY SPEARS “Crazy”
BACKSTREET BOYS “Larger”
TONC Warted

WZYPHuntsville, AL *

PD: Bill West

MD: Alex Diaz

3 YOUNGSTOWN ‘Everyting”
MELISSAETHERIDGE “Angels

WZPLAndianapolis, IN *
PD: Tom Gjerdrum
MD: Dave Decker
1 RICKY MARTIN"AII"
LOUBEGA "Marnbo™

WYOY/Jackson, MS *
PD/MD: Kevin Vaughan
1 MELISSAETHERIDGE “Angels”
SHANIA TWAIN “Man!”

WAPE/Jacksonville, FL *

OM/PD: Cat Thomas

APDMO: Tony Mann
NoAdds

WAEZ/Johnson City, TN *

OM: Bill Hagy

POMD: Chris Mann
MARIAHCAREY "Heart™
BACKSTREET BOYS “Larger”
MANDY MOORE “Candy
BRITNEY SPEARS “Crazy”

WGLU/Johnstown, PA

PD: Rich Adams

MD: Mitch Edwards
SHANIA TWAIN ‘Man!"
POCKET SIZE “Walkeg"
PAULACOLE BAND "Believe”
BACKSTREET BOYS “Larger”

WKFR/Kalamazoo, MI
PD: Dave Michaels
APD/MD: Woody Houston
3 SHANIATWAIN"Man'"

3 BACKSTREET BOYS “Larger
3 JESSICASIMPSON Warva’

KMXV/Kansas City, MO *
PD: Jon Zeliner
APD/MO: Dylan
57 BACKSTREETBOYS "Lamger”

2 DESTINYSCHILD “Bills”™
MELISSAETHERIDGE “Angels”
PAULA COLE BAND “Believe’

WWSTXnoxvifle, TN *
PD: Rich Bailey
APD/MD: Brad Jefiries
1 MANDYMOORE “Candy
1 MARCANTHONY “Know"
WHITNEYHOUSTON “Love”

KSMB/Lafayette, LA
PD: Bobby Novosad
MD: Derrick Hayes
APD: Catfish Kelley
1 PAULACOLE BAND Betene’
1 RENO Think
ERIC CLAPTON Bie”

WLAN/Lancaster, PA *
PD/MD: Vince D'Ambrosio
APD: Dave Skinner

3 MARCANTHONY“Know"

2 BRITNEY SPEARS “Crazy

WHZZ L ansing, M1 *

PD; Jason Adams

11 LOUBEGA *Mambo™
ERICCLAPTON “Biue”
NSYNCWIG ESTERAN “Musc

WLKT/Lexington, KY *

POMD: Jill Meyer
SHAGGY "Hope
JORDANKNIGHT Never”

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Joe Tyler
SHAGGY “Hope'
BACKSTREET BOYS “Larger
RENQ Thirnk”
MELISSAETHERIDGE “Angets™

KHTELittle Rock, AR *
PD: Larry LeBlanc
MD: Peter Gunn

16 MARIAHCAREY "Heart"
PAULACOLE BAND “Bedere’
"NSYNCWIG ESTEFAN ‘Musc
WHITNEY HOUSTON “Love!
JORDANKNIGHT “Never
SHANIATWAIN Mant

KOARALitile Rock, AR *
OM/PDMD: Gary Robinson
I LOUBEGA Mambo’

WBLIAong Istand, NY *
PD: J.J. Rice
APD/MD: At Levine
7 MELISSAETHERIDGE "Angeis”
2 BRITNEYSPEARS “Crazy
JESSICASMPSON Warea™

KIIS/Los Angeles, CA *

PD: Dan Kieley

APD/MD: Michael Sieele

1 MEREDITHBROOKS “Lay”

BRITNEY SPEARS "Crazy”
SHANIATWAIN "Mant™
JESSICA SIMPSON “Wanna™
SHAGGY “Hope”

WOJXLouisville, KY *
PD/MD: Barry Fox
25 BACKSTREETBOYS Larger”

KZIlLubbock, TX

PD/MD: Jay Shannon
GINUWINE “Arnious”
BRIANMCKNIGHT “Back”
WHITNEY HOUSTON "Love”

WMGB/Macon, GA

Group PD: James Gregory

APD: Laura Worth

MD: Heidi Winters
LEN“Surshe’
JESSICASIMPSON Wanva”
MELiISSA ETHERIDGE “Angess”
REDHOTCHIL “Scar

WZEEMadison, Wl *

PD: Rich Davis

MD: Tommy Bodean
SHANIA TWAIN #anl”
FSSICASMPSON Warna”

WJYYManchester, NH
PD/MD: Harry Kozlowski
APD: Steve Ouetlette
PRULA COLE BAND “Believe”
BRIAN MCKNIGHT ‘Back”
JEREMY TOBACK “fesi”

KBFRVMicAllen-Brownswille, TX*
OM/PD: Billy Santiago
MD: Sonny Rio
2 JULIOIGLESIAS, JR. "Chance”
RENQ"Thunk

WAOAMelboume, FL
DM/PD: Mike Lowe
MD: Larry McKay
BILLY CRAWFORD “Come”
MELISSA ETHE RIDGE "Angels”*

WKSL/Memphis, TN*
OM/PD: Chris Taylor
APD/MD: Robin Cole

4 SIXPENCE. There”

3 LENNY KRAVITZ "Amencar

WHYIMiami, FL *
PD: Rob Roberts
MD: Diedre Poyner
8 MELISSAETHERIDGE “Angels'
4 JUUOIGLESIAS.JR “Chance’
JESSICASIMPSON Warra”

WXSS/Mitwaukee, Wi *

PD: Brian Kelly

APD: JoJo Martinez
BRIANMCKNIGHT “Back”
BARITNEY SPEARS “Crazy”
NSYNCW/G ESTEFAN “Music”

KDWB/Minneapolis, MN *
PD: Rob Morris
APD/MD: Derek Moran
t REDHOTCHILI “Scar
BRITNEY SPEARS ‘Crazy”
SHANATWAIN Man!

WABB/Mobile, AL *
OM: Jay Hastings
PD: Darrin Stone
APD: Chris Ot
MD: Ryan Foster
NATHNE RENEE ‘Next”

WBB0/Monmouth-Ocean, NJ
OM/PD: Mike Kaplan
APD/MD: Gregg Thomas

SIXPENCE .. “These"

JESSICA SIMPSON “Wanna™

SHAGGY "Hope

WVAQ/Morgantown, WV

PD/MD: Lacy Neff
MELISSAETHERIDGE “Angels™
MARC ANTHONY “Know'
YOUNGSTOWN “Everything

WWXM/Myrtle Beach, SC
OM/PD: Scrap Jacksen
APD/MD: Booger
1 OU BEGA “Mambo
MEUSSA ETHERIDGE *Argels”
JULIOIGLESIAS, JR. “Chance”
BACHELOR GIRL "Buses”

WQzQ/MNashville, TN *
VP Prog: Brian Krysz
PD: Neil Sullivan
1 U516 "Stomp
TONIC Warted"
JULIOIGLESIAS, JR. “Chance”

WRVW/Nashvifle, TN *
PD/MD: Jimmy Steele
APD: Tom Peace

9 MELISSAETHERIDGE “Angels
9 RENC Thik'

WFHN/New Bedford, MA *

PD: Jim Reitz

APDMD: Christine Fox
SHAGGY Hope
JESSICASIMPSON “Wanna™

WKCI/New Haven, CT*
PD: Kelly Nash
NoAdds

WOGN/New London, CT
PD: Kevin Palana
MD: Lori Robbins
SINEAD LOHAN “Takes”
WHITNEY HOUSTON “Love™
SHAGGY "Hope™
JESSICA SMPSON “Warna”

KUMX/New Orleans, LA *
OM: Dave Stewart
3 702°Gaks"
2 LOUBEGA "Mambo”
REDHOT CHILI... “Sear”

WEZB/New Oreans, LA *
PD: Rob Wagman

MD: J.Love

PUFFDADDY/R KELLY “Satrsty™
LENNY KRAVITZ “Amenican”
SHANLATWAIN "Man”
BACKSTREET BOYS “Larger’
LOUBEGA *Marrbo™

[T

WHTZ/New York, NY *

Sr. VP/Prog.: Tom Poleman
OM: Kid Kelty

MD: Cubby Bryant

3 LENNY KRAVITZ “Amercan

16 BACKSTREETBOYS | arger

REDHOT CHiL “Scar
JESSICASMPSON Wanra®
SHANIATWAINMan”

r

WKPKNW Michigan

PD: Rob Weaver

APD: Craig Russell

BACKSTREET BOYS “Larger”
SHANIA TWAIN "Mant*
BRIAN MCKNIGHT “Back
MANDY MOORE “Candy”

KCHX/Odessa-Midland, TX
PD/MD: Brenl Henslee

26 GINUWINE "Arvaous™

16 RUFFRYDERSFEVE “What"

14 TWDY “Players”
BRIANMCKNIGHT “Back”
WHITNEYHOLISTON "Love”

K.JY0/Oklahoma City, OK *
PD: Mike McCoy
MD: Jimmy Barreda
SHANIATWAIN “Man!”
RKELLY “Turn
SHAGGY “Hope”
YOUNGSTOWN “Everyttung”

KOK(Q/Omaha, NE *
PD: Wayne Coy

APDMD: J.J. Morgan

2 RICKYMARTIN"AT

W)XXL/Orlando, FL*

DM: Adam Cook

APD/MD: Pete DeGraff

49 BACKSTREETBOYS ‘Larger
9 AMBER "Sexsadl

WI0Q/Philadelphia, PA *

OM: Glenn Kalina

PD: Brian Bridgman
MD: Marian Newsome
15 MARIAHCAREY "Heart

14 BACKSTREETBOYS “Larger
12 'NSYNCW/G ESTFFAN "Music”

KZZP/Phoenix, AZ *
PD: Marc Summers
8 MDO Groowe
JESSICA SIMPSON “Wanna™
SANTANAF/ROB THOMAS “Smooth”

WBZZ/Pitisburgh, PA*

OM: Keith Clark
PD: David Edgar

MO: Jonny Hartwell

1 MELISSAETHERIDGE “Angess™
1 MARIAHCAREY "Heart”

WJBQ/Portiand, ME

PO: Tim Moore

12 BACHELOR GIRL “Buses’
BACKSTREET BOYS “Larger
MELISSAETHERIDGE “Angels”

KKRZ/Porttand, OR *

PD: Tommy Austin

APD: Dr. Doug

MD: Harrison Wood
BRITNEY SPEARS “Crazy”
LENNY KRAVITZ “Amencan”

WERZ/Portsmouth, NH *

OM/PD: Jack 0'Brien

APD/MD: Jay Michaels

13 JESSICA SIMPSON “Wanna'
MELISSAETHERIDGE "Angels”
B-WITCHED "Bame’
YOUNGSTOWN “Everything’

WSPK/Poughkeepsie, NY

PD: Scotty Mac

APD/MD: Donnie Michaels
MARIAHCAREY “Heart”
BACKSTREET BOYS “Larger”
MELISSAETHERIDGE “Angels
JULIOIGLESIAS, JR “Chance”

WPRO/Providence, RI *
PD: Tony Bristol

MD: Dave Monis

10 BACKSTREETBOYS"Larger”
BLINK182"Age"
JESSICASIMPSON Wanrg™
MELISSAETHERIDGE “Angels
BACHELORGIRL “Buses”

WHTS/Quad Cities, A-IL
OM/PD: Tony Waitekus
§  MICHAEL FREDO “Around”
BACKSTREET BOYS “Larger
SHANIA TWAIN ‘Man'”

WDCG/Raleigh, NC *
PD: Chris Edge
APD: Keith Scott
MD: Andie Summers
7 BAKSTREET BOYS “Lager”
BRITNEY SPEARS "Crazy”
MELISSAETHERIDGE “Angeks™

WRFY/Reading, PA

PD/MD: Al Burke
SHANATWAIN “Man'”
FLEMING & JORN “Ugy™

WRVQ/Richmond, VA *

PD: Lisa McKay

Co-MD: Travis Dylan

Co-MD: Paulie Madison
NoAdds

WJJS/Roanoke, VA *

PD: David Lee Michaels

APDMD: Melissa Morgan
ERICCLAPTON Blue

WXLK/Roanoke, VA *

PD: Jon Reilly

MO: Kasper

3 MARIAHCAREY “Heart"

2 BACKSTREETBOYS “Larger
SHANIA TWAIN "Man'™

WPXYRochester, NY *
APD/MD: Mike Danger
NoAdds

WZOK/Rockford, IL

PD: David Jay

MD: Jenna West
TRAIN Virginia®
MEREDITHBROOKS “Lay”
RKELLY Turn”

KDND/Sacramento, CA*
Station Mgr.: Steve Weed
MD: Christopher K.
2 MOO Groove”
JESSCASIMPSON Wanna"
PAULA COLF BAND Believe”

WI0G/Saginaw, M *
PD: Mark Anderson
MD: Brent Carey
4 BRIANMCKNIGHT ‘Back”
JORDAN KNIGHT “Never”

WTCF/Saginaw, MI
PD/MD: Rich Stevens
24 BLAGUE ‘Bang’
BRITNEY SPEARS “Crazy”
B KELLY “Tum”

KSLZ/St. Louis, MO *

PD: Jeft Kapugi

MD: Kandy Klutch
JESSICASIMPSON “Wanna”
MEREDITHBROOKS "Lay"
WHITNEY HOUSTON “Lowe”

KZHT/Salt Lake City, UT *
PO: Jeff McCartney
3 BRIANMCKNIGHT “Back”
MANDY MOORE “Candy”
JESSICASIMPSON Wanra®

KXXM/San Antonio, TX *
PD: Krash Kelly
MD: Duncan James
2 LOUBEGA Mambo”
1 700°Gns"
MELISSA ETHERIDGE “Aiels”

KHTS/San Diego, CA*

PD: Diana Laird

MD: Hitman Hayes

2 REDHOTCHILI “Scar”

JESSICA SIMPSON “Wanna™
BACHELOR GIRL Buses™
CASE “Happey
TRAIN Virginea'

KSLY/San Luis Obispo, CA
OM: Dave Christopher
PDMD: Adam Bumes
17 TLC Unpretty
SHANIA TWAIN “Man!
KIDROCK Cowboy”
“WEIRD AL YANKEVIC “About”

KZQZ/San Frangisco, CA*
PD: Mark Adams
MD: Lara Scott
28 BACKSTREET BOYS “Larger”
8 JESSICASIMPSON Wanna*
B JAY-Z Frend”

KBKS/Seattle, WA *

PD: Mike Preston

APDMD: Matt Reid

21 BACKSTREETBOYS “Larger”
1 MARCANTHONY “Koiow’

KRUF/Shreveport, LA
Interim OM/PD: Dave Dallow
SHANIA TWAIN “Man!”
BACKSTREET BOYS “Larger
NSYNCWG ESTEFAN Musc”
LEN"Sunshie”
MARIAHCAREY Heart”

WNDV/South Bend, IN
PDMD: Casey Daniels
APD: Brian Bell

LOUBEGA Mambo™

ERIC CLAPTON “Blve’

MANDY MOORE “Candy”

SHAGGY "Hope

KZzZU/Spokane, WA *

PD: Ken Hopkins

APO/MD: Paul Gray

40 BACKSTREET BOYS “Lager”
BRIAN MCKNIGHT “Back”

WDBR/Springfield, IL

PD: Rik Blade

MD: Michael T.
MELISSAETHERIDGE “Angets™
PALILACOLE BAND “Beteve
JORDAN KNIGHT "Neneer

KHTO/Springfield, MO
OM: Dave Atexander
PD: Ray Michaels
MD: Steve Kraus
PAULACOLE BAND “Bebeve’
MANDY MOORE "Candy
WHITNEY HOUSTON “Love”™

WNTO/Syracuse, NY *
PD: Tom Mitchell
MD: Jimmy Olsen
PAULA COLE BAND “Bebeve’
ANIKAPARIS “About™
JESSICASMPSON Wanna”
YOUNGSTOWN Everythig

WWHT/Syracuse,NY *

PD: Tommy Frank

29 BACKSTREETBOYS Larger’

11 TAL BACHMAN High

11 NSYNCW/G ESTEFAN “Music™
BRISNMCKNIGHT Bai”
YOUNGSTOWN Everything”

WFLZ/Tampa, FL *

OM: B.J. Harris

PD: Doming

MD: Stan “The Man" Priest

13 ROCKELL i’

6 BRITNEY SPEARS “Trazy”
YOUNGSTOWN ‘Evervihing”
WHITNEY HOUSTON “Love”

WMG/Terre Haute, IN
PD: Rich 0'Brien
MD: Steve Smith
ANIKA PARIS “About
SPLENDER Whatever
PAULACOLE BAND “Beteve”
MARC ANTHONY “Know”

WVKS/Toledo, OH*
PB/MD: Bill Michaels
2 MELISSAETHERIDGE “Angels™
JESSICASMPSON Warna"

WPST/Trenton, NJ *
PD: Dave McKay
APD/MD: Chris Puorro
5 702 G
§  PAULACOLE BAND Beheve”
DIDO Here™

' KRQO/Tucson, AZ *

DM/PD: Tim Richards
APD: Mark Medina

MD: Randy “R Dub!” Williams

NoAdds

KHTT/Tulsa, OK*

OM: Sean Phillips

PD: Carly Rush

10 ENRIQUE IGLESIAS Bailamos’
3 GOOGOODOLIS ‘Baboor”
1 LOUBEGA Mambo

WWIZ/Tupelo, MS

PD/MD: Rick Stevens
PAULACOLE BAND “Believe”
JULIDIGLESIAS JR “Chance”™
SHANIATWAIN “Man!
CHRISTIAN DAVIS “Safe”
CASE "Happt™
JODY RUSSELL Tell”

KISX/Tyler, TX

PD/MD: Larry Kent
MARIAHCAREY “Heart
SHANIA TWAIN “Man!"
WHITNEY HOUSTON“Love”
BACKSTREETBOYS “Larger”

WSKS/tica, NY

PD: Stew Schantz

APD/MD: Gina Jones
PAULA COLE BAND “Believe™
MELISSAETHERIDGE “Angets™
YOUNGSTOWN “Everyttwg™

KWTX/Waco, TX

PD: Jay Chartes

MD: John Oakes
BRITNEY SPEARS “Crazy”
NSYNCW/G ESTEFAN Muskc™
JESSICASIMPSON Warra

WWZZ/Washington, DC *
PD: Dale 0'Brian
MD: Sean Sellers

o Adds

WIFCWausau, Wl

PD: Danny Wright

MD: Wes McKane
NoAdds

WLDIWest Paim Beach, FL *
OM: Dave Denver
PD: Jordan Walsh
APD: Dave Vayda
MELISSAETHERIDGE "Angeks”
BILLIE *Honey
MANDY MOGRE “Candy
TRACI SPENCER "l

KKRDWichita, KS *
PD: Jack Dtiver
MD: Craig Hubbard
2 BACKSTREETBOYS Larger
MELISSAETHERIDGE “Agets
PAULA COLE BAND “Bebeve”

WBHT/Wilkes Barre, PA *

PD: Mark McKay

MD: Mark McCarthy

32 LOUBEGA Mambo”

7 MARIAHCAREY “Heart

MANDY MOORE “Candy™
'NSYNCWIG ESTERAN Music™
TONIC "Warted
SHAGGY Hope™

WKRZ/Wilkes Barre, PA *

PD: Tony Banks

APD/MD: Jerry Padden
BACKSTREETBOYS ‘Larger
LENNY KRAVITZ “American”

WSTWMWilmington, DE *

PD: John Wilson

APD/MD: Mike Rossi
ERICCLAPTON "Biue”
MELISSAETHERIDGE “Angets”
PAULA COLF BAND “Bekeve”

KFFM/Yakima, WA
PD: Rik Mikels
MD: Joel Baker
APD: Kramer
MARCANTHONY “Know
MARIAH CAREY “Heart

WYCR/York, PA*
OM: Rick McCaustin
PD: Davy Crockett
MD: Sally V.
MELISSAETHERIDGE “Angets'
WHITNEY HOUSTON "L ove™
SHAGGY “Hope'
R KELLY “Turn

WHOT/Youngstown, OH *

PD: Tom Pappas

MD: Justine Thomas
MARIAH CAREY “Heart
PAULA COLE BAND “Bedeve”
SHANIA TWAIN “Man'”
JESSICASIMPSON “Wanna*

* = Mediabase 24/7 monitored

152 Total Reporters
152 Current Reporters
151 Current Playlists

Did Not Report, Playlist Frozen (1):
KQiZ/Amarillo, TX

waany, americanradiohictory com



www.americanradiohistory.com

(212) 239-2300
Poleman/Kelly/Bryant

12+ Cume 2,553,100 !

WHTZ/New York i

ARTIST/TITLE

CHRISTINA AGUILERA/Genvie In A Bottie
LOU BEGAMambo No. 5

ENRIQUE IGLESIAS/Bailamos
702/Where My Girts At?

PEARL JAM/Last Kiss
SMASHMOUTH/AI! Star

RICKY MARTIN/She's All | Ever Had
SUGAR RAY/Someday

TLG/Unpretty

SARAH MCLACHI AN/l Will Remembes You
BLESSID UNION.. Hey Leanardo. .
BACKSTREET BOYS/I Want It That Way
LENNY KRAVITZ/Amertcan Woman
JENNIFER LOPEZ/If You Had My Love
MARC ANTHONY/) Need To Know

98 DEGREESA Do (Cherish You)
DESTINY'S CHILD/Bills, Bills, Bifls
GO0 GOG 00t LS/Black Badloon
VITAMIN C F/LADY SAW/Smile
LAURYN HILL/Can't Take My..
DONNASUMMER/I Will Go With You
LFO/Summer Girls
VENGABOYS/Boomn, Boorn, Boom.
BRITNEY SPEARS/(You Drive Me) Crazy
MARIAH CAREY/Heartbreaker

BLINK 182/What's My Age Again?
SIXPENCE. /There She Goes
MADONNA/Beautttul Stranges

GO0 GOO DOLLSArs

GOO GO0 DOLLS/Side

TAL BACHMAN/She's So High

EDWIN MCCAIN/! Could Not Ask
SARAH MCLACHLAN/Angel

BRITNEY SPEARS/Sometimes
LEN/Steal My Sunshine
BACKSTREET BOYS/Larger Than Lite
USHER/You Make Me Wanna .
RAZOR & GUIDO/Do itAgain
AALIYAH/Are You That.

TAMPERER F/MAYA/Feel it

-

Gl {000}
93324
92112
88476
84840
76356
69084
55752
54540
49692
44844
43632
41208
39996
39996
39996
37572
36360
35148
33936
31512
31512
30300
26664
26664
24240
23028
23028
23028
21816
20604
20604
20604
19392
19392
19392
19392
18180
18180
16968
16968

12 18

KIIS/Los Angeles
Clear Channel
(818) 845-1027
Kieley/Steele

12+ Cume 1,763,700

ARTIST/TITLE

CHRISTINA AGUILERA/Genie In A Bottie
SUGAR RAY/Someday

JENNIFER LOPEZ/H! You Had My Love
ENRIQUE IGLESIAS/Ballamos
SMASH MOUTH/AN Star

LOU BEGAMambo No 5.

BRITNEY SPEARS/Sometimes

RICKY MART/She's Alt | Ever Had
98 OEGREES/I Do (Cherish You)
TLCUnpretty

WHITNEY HOUSTON/It's Not Right...
K-Cl & JOJO/Tell Me It's Real
BACKSTREET BOYS/i Want it That Way
ROBBIE WILLIAMS/Angeis

LENNY KRAVITZ/Amencan Woman
VITAMIN CF/LADY SAW/Smile

RED HOT CHILI../Scar Tissue

‘N SYNC W/G. ESTEFAN/Music Of My Heart
SANTANA F/ROB THOMAS/Smooth
FREESTYLERS/Here We Go

RICKY MARTIN/La Copa De La Vida
CITIZEN KING/Better Days...

702/ Where My Girls At?
MADONNA/Beautitul Stranger
GARBAGE/Special

DEBORAH COX/Nobody's Supposed.
BOSSONAWe Live

RICKY MARTIN/Livin’ La Vida L oca
LEN/Steal My Sunshine

TLC/MNo Scrubs

SHANIA TWAIN/That Don't...
SIXPENCE.. /Kiss Me
BRANDY/Aimost Doesn’t Count
BLINK 182/What's My Age Again?
DESTINY'S CHILD/Bilis, Bills, Bills
WILL SMITH/Wild Wild West
CHER/Beheve

SIXPENCE.. /There She Goes
FASTBALL/Out Ot My Head

98 DEGREES/The Hardest Thing

Gl (000)
58968
56862
49140
49140
47034
34398
27378
27378
26676
25272
24570
24570
23166
21060
20358
19656
19656
19656
18954
18252
17550
16848
16848
16146
14742
14742
14742
14040
14040
13338
12636
12636
12636
12636
12636
12636
11934
11934
10530
10530

Gt
SFO
L MARK

KZ0Z/San Francisce
Bonneville

(415) 957-0957
Acams/Scott

12+ Cume 530,400

ARTIST/TITLE

65 68  CHRISTINAAGUILERA/Genie In A Botte
60 64  SUGAR RAY/Someday

53 61 TLG/Unpretty

23 55 TALBACHMAN/She's So High

60 55 98 DEGREES/ Do {Cherish You}
702Where My Girls At?

LEN/Steal My Sunshme

54 52  BOYZONE/No Matter What

SMASH MOUTH/AI Star

16 46 ONEVOICE/When You Think..
ANGELINA/Baitando

59 42  ENRIQUE IGLESIAS/Ballamos

52 40  BLESSIOUNION..HeyLeonardo.
52 40  JOEYMCINTYRE/ Love You Came .
K-Ci & JOJO/Tell Me It's Real

41 38  REDHOTCHILI. /Scar Tissue

49 37  FASTBALLOut O My Head

25 36  LOUBEGAMamboNo.5...

25 35  MARC ANTHONY/ Need To Know
17 34 BRIANMCKNIGHT/Back At One
39 33 BRITNEY SPEARS/Sometimes

20 33 SIXPENCE../ThereShe Goes

20 33 MARIAH CAREY/Heartbreaker
BACKSTREET BOYS/Larger Than Life
26 28 'NSYNCW/G, ESTEFANMusic 0! My Heart
16 28 MANDYMOORE/Candy

JENNIFER LOPEZ/H You Had My Love
16 23 RICKY MARTIN/She’s Ali{ Ever Had

17 22 BRITNEY SPEARS/(You Dnve Me) Crazy
17 21 VENGABOYS/Boom, Boom, Boom..

3 21 SANTANAFROBTHOMAS/Smooth

16 20 GINUWINE/So Anxious

16 20 VITAMIN CF/LADY SAW/Smile

RICKY MARTINA a Copa De La Vida

18 18 JORDANKNIGHT/ICould Never.

19 17 MONICA/Street Symphony
BACKSTREET BOYS/I Want It That Way
12 17 BASEMENTJAXX/Red Alert

16 14 ROCKELL/When I'mGone

DESTINY'S CHILD/Bils, Bills, Bills

w
&
~
@
N

G {000)
14416
13568
12932
11660
11660
11448
11448
11024
10388

9752
9540
8904
8480
8480
8268
8056
7844
7632
7420
7208
6996
6996
6996
5936
5936
5936
5724
4876
4664
4452
4452
4240
4240
4028
3816
3604
3604
3604
2968
2968

e iausiha

WIDQ/Philadelphia

AMEM

(810} 667-8100

Bridgman/Newsome

12+ Cume 797,500
PLAYS
LW TW  ARTIST/TITLE G) (000)
77 78 CHRISTINA AGUILERA/Genie In A Bottle 26910
77 73 JENNIFERLOPEZ/H You Had My Love 25185
71 69 SMASH MOUTH/AI Star 23805
51 63 702/Where My Girls At? 21735
35 56  PEARL JAM/LastKiss 19320
71 83 WHITNEY HOUSTON/It's Not Right. 18285
39 48  TLC/Unpretty 16560
44 43 ENRIQUE (GLESiAS/Ballamos 14835
34 42 DESTINY'S CHILD/Bills, Bilis. Bilis 14430
40 37  BACKSTREET BOYS/IWant it That Way 12765
40 36  RICKY MARTIN/La Copa DeLa Vida 12420
50 35  SHAGGY F/JANET/Luv Me, Luv Me 12075
26 35  RICKY MARTIN/She's All| Ever Had 12075
37 31 SARAHMCLACHLAN/ Witi Remember You 10695
26 28 98 DEGREES/TheHardest Thing 9660
27 28  LFO/Summer Girts 9660
14 28 LOUBEGAMambo No. 5. 9660
36 26  BRANDY/Aimos! Doesn't Count 8970
25 26 98 DEGREESA Do (Chensh You) 8970
26 26 MARC ANTHONY/I Need To Know 8970
24 23 MONIFAH/Touch It 7935
21 23 112Anywhere 7935
35 23 BRITNEYSPEARS/Somelmes 7935
21 20 NEXT/Too Close 6900
23 20 SUGARRAY/Somneday 6900
16 19 BLESSID UNION../Hey Leonardo. 6555
28 18 GOOGOODOLLS/Side 6210
12 17 WILL SMITHMiamy 5865
22 16 TLCNo Scrubs 5520
15 15  BACKSTREET BOYS/AIll Have To Give 5175
19 18 JAY-ZF/AMILAND JA/Can t GetA... 5175
8 15  SIXPENCE. /There She Goes 5175
+ 15 a MARIAH CAREY/Heartbreaker 5175
16 14  AALIYAH/Are You That 4830
19 14 LAURYNHILL/Doo Wop (That Thing} 4830
12 14 a BACKSTREET BOYS/Larger Than Lite 4830
17 12 USHER/You Make Me Wanna 4140
11 12 NATALIE IMBRUGLIA/Tom 4140
11 12 GO0 GOODOLLSAns 4140
12 12 BRITNEY SPEARS/...Baby One More. 4140

WDRQ/Detroit

(248) 354-9300
Tear/Towers
12+ Cume 466,700

B e TR

MARKET #6

September 3, 1999 R&R ® 49

ARTIST/TITLE

CHRISTINA AGUILERA/Genle [n A Borle
TLC/Unpretty

SUGAR RAY/Someday

702/Wnere My Girls At?

JENNIFER LOPEZ/! You Had My Love
WHITNEY HOUSTON/It's Not Right...
SMASHMOUTH/ANl Star

BACKSTREET BOYS/I Want It That Wiy
LOVE INC/You're A Superstar

LOU BEGAMambo No. 5.

LFO/Summes Girls

ENRIQUE {GLESIAS/Batlamos

98 DEGREES/] Do (Cherish You)
VITAMIN CFLADY SAW/Smiile

PEARL JAM/Last Kiss

MATCHBOX 20/Back 2 Good

‘N SYNC W/G. ESTEFAN/Music Of My Heart
RICKY MARTIN/She's All | Ever Had
DESTINY'S CHILD/Bills, Bifls, Bills
MARIAH CAREY/Heartbreaker

RICKY MARTIN/La Copa De La Vida
BRITNEY SPEARS/(Yau Drive Me) Cray
JORDAN KNIGHT/ Could Never..

98 DEGREES/The Hardest Thing
BACKSTREET BOYS/Larger Than Lite
STARS ON 54/ You Could Read .
RICKY MARTIN/Livin’ La Vida Loca
CHER/Believe

BRITNEY SPEARS/...Baby OneMore..
WILL SMITHWild Witd West

WILL SMITHMiamni

VENGABOYS/We Like To Party!
LEN/Steal My Sunshine

ROCKELL/In A Dream

MONIFAH/Touch It

R.KELLY F/K. MURRAY/Home Alone
BLAQUE/B08

MADONNA/Beantiful Stranger
MICHAEL AFRICK/My Hear1 Belongs.
MICHAEL FREDO/This Time Around

DRQ
931777

6l (000)

12948
12782
12284
12284
11122
8632
7968
7470
7304
7304
7138
7138
6640
6640
5644
4980
4980
4150
3984
3984
3818
3818
3486
2988
2656
2324
2324
2158
1992
1992
1826
1826
1826
1660
1660
1660
1660
1660
1660
1660

MARKET #8

KHKS/Dallas WXKS/Boston WW22/Washingten KRBE/Houstan WHYi/Miami
MFM Bonneville Susquehanna Clear Channel
214) 891-3400 781) 396-1430 (7C3) 522-1041 {713) 266-1000 (954) 463-9299
Eook}Lamberl/MoraJes 1061 KISSFM fvey/David 0'Brian/Sellers Peake/Michaels/Michaels Roberts/Poyner
12+ Cume 772,100 12+ Cume 801,400 108fM 12+ Cume 529,200 Rk 12+ Cume 813,700 12+ Cume 478,000
PLAYS PLAYS - PLAYS
ARTIST/TITLE Gl (000) LW TW  ARTIST/TITLE Gi (000) LW TW  ARTIST/TITLE GI (000) LW TW  ARTIST/TITLE 61 {000) ARTIST/TITLE Gl (000)
CHRISTINA AGUILERA/Genie In A Botie 28210 61 64 SMASHMOUTH/AI Star 21760 53 58  CHRISTINA AGUILERA/Genie InA Boitle 10730 66 68  SMASHMOUTH/ANStar 26996 ENRIQUE IGLESIAS/Bailamos 13545
JENNIFER LOPEZ/t You Had My Love 26040 60 62  BLESSIOUNION../Hey Leonardo. 21080 58 §5  JENNIFER LOPEZ/If You Had My Love 10175 67 67  WHITNEY HOUSTON/I's Not Right.. 26599 SMASH MOUTH/AIl Slar 13330
702/Where My Giris At? 23870 64 61  TALBACHMAN/She's SoHigh 20740 47 53 TLC/Unpretty 9805 66 64  PEARL JAM/Last Kiss 25408 WHITNEY HOUSTON/It's Not Right 12255
BRITNEY SPEARS/Sometimes 22134 62 61  BACKSTREET BOYS/I Want It Thal Way 20740 53 48 702/Where My Girls AY? 8880 66 63  ENRIQUE IGLESIAS/Bailamos 25011 JENNIFER { OPEZ/H You Had My Love 12040
SMASH MOUTH/AD Star 22134 60 60  FASTBALL/Out Of My Head 20400 41 47 LEN/Steal My Sunshine 8695 62 56 RICKYMARTIN/She’s Al | Ever Had 22232 TAL BACHMAN/She's S0 High 10965
ENRIQUE IGLESIAS/Bailamos 20398 41 52 SUGAR RAY/Someday 17680 45 47 ENRIQUE IGLESIAS/Bailarmos 8695 46 55  SUGAR RAY/Someday 21835 CHRISTINA AGUILERA/Genie In A Bottte 10965
LAURYN HILL/Can't Take My. 19964 62 48  GOOGOO DOLLS/Black Batioon 16320 35 42 SUGAR RAY/Someday 7770 53 48 CHRISTINA AGUILERA/Genie In A Bottle 19056 SUGAR RAY/Someday 10750
BRANDY/Almost Doesn't Count 19530 46 48  SANTANAF/ROB THOMAS/Smooth 16320 37 40 LOUBEGA/MamboNo.5, 7400 44 43 98DEGREES/ Do (Cherish You) 17071 MARC ANTHONY/I Need To Know 10750
DESTINY'S CHILDBilis, Bills, Bills 19096 40 46  ENRIQUE IGLESIAS/Balamos 15640 38 39 TALBACHMAN/She's SoHigh 7215 42 42 REDHOTCHILI. /Scar Tissue 16674 SARAH MCL ACHLAN/I Will Remember You 9890
TLC/No Serubs 17794 39 40  CHRISTINA AGUILERA/Genie In A Bottle 13600 31 39 VITAMINCF/LADY SAW/Smile 7215 31 M MADONNA/Beautiful Stranger 16277 MADONNA/Beairtiful Stranger 9030
BACKSTREET BOYS/ Want It That Way 17794 39 39  PEARLJAMAastKiss 13260 40 38 BLESSID UNION. /Hey Leonardo.. 7030 46 40  GOOGOODOLLS/Black Balloon 15880 98 DEGREES/I Do {Cherish You) 8170
LOUBEGA/Mambo No. 5. 17794 33 34  LOUBEGAMamboNO.5. 11560 38 38 SMASHMOUTH/AIIStar 7030 29 40  LEN/Steal My Sunshine 15880 RICKY MARTIN/She's All | Ever Had 8170
RICKY MARTIN/She's All | Ever Had 17360 27 33 VITAMINCFALADY SAW/Smile 11220 33 38 RICKYMARTIN/She's All| Ever Had 7030 26 36  BRANOY/Almost Doesn't Count 14292 BLESSID UNION... /Hey Leonarda.. 7955
98 DEGREES/I Do (Cherish You) 16926 37 32 JENNIFERLOPEZ/If You Had My Love 10880 27 ¥ PEARLJAM/LastKiss 6845 37 34 CITIZENKING/Betier Days.. 13498 TLC/Unpretty 7955
MONICA/Angel Of Mine 15624 31 32 MARGANTHONY/ Need To Know 10880 36 36  SANTANAF/ROB THOMAS/Smooth 6660 36 34 TALBACHMAN/She's So High 13498 DESTINY'S CHILD/Bilts, Bitls, Biits 7955
LAURYN HiLL/Doo Wop (That Thing) 15190 26 31 JEWELAJupiter (Swallow...) 10540 24 33 SIXPENCE../There She Goes 6105 21 31 FASTBALL/Oul Of My Head 12307 RICKY MARTIN/La Copa Oe La Vida 7740
WHITNEY HOUSTONIt's Not Right... 15190 23 31 98DEGREES/ Do (Chensh You) 10540 27 21 MARCANTHONY/I Need To Know 4995 28 30 EDWIN MCCAIN/ Could Not Ask 11910 VITAMINC F/LADY SAW/Smile 7740
98 DEGREES/The Hardest Thing 15190 26 30  REDHOTCHILI./Scar Tissue 10200 17 26 98 DEGREES/ Do (Chensh You) 4810 36 30 702/Where My Girls At? 11910 ‘N SYNC W/G. ESTEFANMusic Of My Haant 7740
LFQ/Summer Girls 15190 19 29 WHITNEY HOUSTONAt's Not Right.. 9860 18 24 FASTBALL/Out Of My Head 4440 39 2B JENNIFERLOPEZAf You Had My Love 11116 LENNY KRAVITZ/Fly Away 7095
RICKY MARTINAL vin’ La Vida Loca 13888 29 27 RICKY MARTIN/She's All | Ever Had 9180 23 23 ROCKELL/InADream 4255 32 28 AMBER/Sexual (L1 DaDi) 11116 PHIL COLLINS/You'll Be tn My. 6020
112/Anywhere 12586 22 26 BACKSTREETBOYSAarger Than Lite 8840 34 21 BACKSTREET BOYS/I Want ht That Way 3885 23 27 SUGAR RAY/Every Morning 10718 LENNY KRAVITZ/Amencan Woman 5805
JAY-Z F/AMILAND JA/Can | Get A. 11284 24 25  EDWINMCCAIN/I Couid Not Ask. 8500 23 20 MIRANDA/Lonely Girl 3700 32 27 LILTROY/Wanna Be A Baller 10719 LOU BEGA/Mambo No. 5. 5160
K-CI & JOJO/Tell Me It's Real 11284 17 24 TLC/Unpretty 8160 25 19 LIT/My Own Worst Enemy 3515 23 26 ROCKELL/in AQream 10322 K-Cl & JOJO/Tell Me It's Real 4945
MANDY MOORE/Candy 9548 21 23 SHANIATWAIN/Man! | Feel Like... 7820 8 13 CDLLAGEAngel 3330 14 26 LOUBEGA‘Mambo No.5... 10322 LEN/Steal My Sunshing 4730
WILL SMITH/Gettin" Jiggy Wit it 8680 19 19 DAVE MATTHEWS BAND/Crush 6460 11 17 CITIZEN KING/Better Days. 3145 20 26 MARIAH CAREY/Heartbreaker 10322 LFO/Summer Girls 4730
K-CI & JOJO/AIl My Lite 8680 14 19 BETHHART/LA Song 6460 10 17 SHAGGY/Hope 3145 27 25  LENNY KRAVITZFly Away 9925 BACKSTREET BOYS/Larger Than Life 4730
Lt TROY/Wanna Be A Baller 8680 19 18 GOOGOODOLLS/Side 6120 8 17 MARIAH CAREY/Heartbreaker 3145 16 23 SIXPENCE. /KissMe 9131 JORDAN KNIGHTA Could Never 4515
SHAGGY F/JANET/Luv Me, Luv Me 8246 11 18 SUGAR RAY/Every Morning 6120 21 15 JAY-ZF/AMIL AND JA/Can | Get A 2960 18 23 VITAMIN CFALADY SAW/Smile 9131 MARIAH CARE Y/MHeartbreaker 4300
ROBYN/Show Me Love 7812 31 17 BARENAKED LADIES/Call And Answer 5780 16 16 DESTINY'SCHILD/Bills, Bits, Bilis 2960 17 21 EVE&/nside Out 8337 JENNIFER PAIGE/Crush 3870
AALIYAH/Are You That... 7812 23 16 SIXPENCE. /Kiss Me 5440 8 15 MEREDITHBROOKSAay Down. 2960 23 2t EVERLAST/Whatt's Like 8337 GOO GOO DOLLS/Black Balloon 3870
BLAQUE/B08 7812 20 16 SARAH MCLACHLAN/A WiIl Remember You 5440 16 15 ALANIS MORISSETTE/So Pure 2778 22 20 VENGABOYS/Boom, Boom, Boom. 7940 BRITNEY SPEARS/(You Drive Me) Craz; 3870
NEXT/Too Close 7378 15 16 SIXPENCE../There She Goes 5440 17 15 WILL SMITH/Wild Wild West 2775 16 20 MARCANTHONY/ Need To Know 7940 CITIZEN KING/Better Days.. 3655
MONIFAH/Touch It 7378 22 15  SHANIATWAIN/That Don't. 5100 16 14 CHER/Believe 2590 35 19 BACKSTREET BOYS/tWant It That Way 7543 AMBER/Sexual (Li Da Di) 3655
USHER/You Make Me Wanna. 6944 t 15 3 MELISSAETHERIDGE/Angeis Would Fall 5100 15 14 ‘NSYNCW/G. ESTEFANMusic Of My Heart 2590 17 19 LFO/Summer Girls 7543 FASTBALL/Oul Of My Head 3440
R.KELLYAt | Could Tum.. 6076 12 13 THIRDEYEBLIND/Jumper 4420 12 13 BRITNEY SPEARS/ .Baby One More. 2405 23 19 ROBBIE WILLIAMS/Angeis 7543 702/Where My Girls At? 3440
WILL SMITHiMen In Black 5642 11 13 NATALIE IMBRUGLIA/Torm 4420 2113 LFO/Summer Girls 2405 18 18 NATALIEIMBRUGLIATom 7146 SIXPENCE ./ There She Goes 3010
INOJ/Love You Down 5208 9 13 SHERYLCROWMy Favorite Mistake 4420 18 13 STEPS/One For Sorrow 2405 14 18  DIDOMere WithMe 7146 DEBORAH COX/Nobody's Supposed. 2795
VOICES OF THEORY/Say It 5208 1 13 BRITNEY SPEARS/(You Drive Me) Crazy 4420 9 12 RICKY MARTIN/Lwin' La Vida Loca 2220 20 17 DEF LEPPARD/Promises 6749 CHER/Betieve 2795
BRITNEY SPEARS/...Baby One More. 4774 18 13 POCKET SIZEWalking 4420 6 12 BACKSTREETBOYS/Larger ThanLite 2220 4 15  CHER/AIOrNothing 5955 SHAGGY/Hope 2795
SUGAR RAY/Every Morming 4774 13 12 BRITNEYSPEARS/ . Baby One More. 4080 7 17 WILL SMITH/Gettin’ Jiggy Wit 2035 18 14 RICKY MARTIN/La Copa DeLa Vida 5558 NEXT/Too Close 2580
MARKET #16
WSTR/Atlanta KBKS/Seattle KZZP/Phoenix KHTS/San Diego WBLI/Long Island
Jefferson-Pilot infinity Clear Channel Ciear Channel Cox
{404) 261-2970 (206) 805-1061 (602) 279-5577 (619) 291-9191 (516) 732-1061
Bowen/Ammons Preston/Reid Summers Laird/Hayes Rice/Levine
12+ Cume 774,700 12+ Cume 493,300 12+ Cume 373,000 12+ Cume 410,800 12+ Cume 380,300
PLAYS PLAYS PLAYS
ARTIST/TITLE 61 (000) LW TW  ARTIST/TITLE G {000} W TW  ARTIST/TITLE 61 {000) LW TW  ARTIST/TITLE Gt (080) ARTIST/TITLE 61 (000)
SHERYI. CROW/My Favonite Mistake 26195 60 69  CHRISTINAAGUILERA/Genie In ABottle 14490 79 80  CHRISTINAAGUILERA/Genie in A Bottle 14000 89 88  702/Where My Girls At? 16808 ENRIQUE IGLESIAS/Ballamos 16560
SUGAR RAY/Someday 26195 64 67  CITIZEN KING/Better Days. 14070 69 79  BACKSTREETBOYS/I Want It That Way 13825 58 81  CHRISTINAAGUILERA/Genie In ABottie 15471 CHRISTINAAGUILERA/Genie In A Bottle 16020
SIXPENCE .. /KKiss Me 25389 66 67  SMASH MOUTH/AIl Star 14070 60 77  PEARL.JAMAastKiss 13475 86 70 98 DEGREES/ Do {Chensh You) 13370 PEARL JAM/Last Kiss 15660
GO0 GOODOLLS/Slide 25389 64 66  SUGARRAY/Someday 13860 61 77 SUGAR RAY/Someday 13475 65 56  TLCAnpretly 10696 LOU BEGA/Mambo No 5 13680
SMASHMOUTH/A Star 25389 66 65 TALBACHMAN/She's So High 13650 80 78  BLESSIDUNION_/Hey Leonardo. 12950 36 55  DESTINY'S CHILD/Bills, Bills. Bills 10505 702/Where My Girls At? 11700
SARAH MCLACHLAN/I Will Remember You 25389 55 62 GOOGOO DOLLS/Biack Balioon 13020 14 54 TLC/Unpretty 9450 44 53 BLAQUE/S0O8 10123 WHITNEY HOUSTON/It's Not Right. 9000
BLESSID UNION.. /Hey Leonardo. 16120 31 §9  LOUBEGAMamboNo. 5 12390 72 52 SHAGGY F/JANET/Luv Me. Luv Me 9100 37 53 SMASHMOUTH/AI Star 10123 SMASH MOUTH/AN Star 9000
PEARL JAM/Last Kiss 15314 52 54  LEN/Steal My Sunshine 11340 49 50 GOODGOO DOLLS/Black Batloon 8750 42 50  RICKY MARTIN/She’s All t Ever Had 9550 JENNIFER LOPEZ/if You Had My Love 6660
BACKSTREET BOYS/I| Want It T hat Way 15314 49 45  BLESSID UNION. MHey Leonardo. 9450 40 50  LIT/My Own Worst Enemy 8750 33 48 112Anywhere 9168 TAL BACHMAN/She's So High 6480
JEWEL/Down So Long 14911 42 44 FASTBALL/Out Of My Head 9240 47 50  ENRIQUE IGLES!AS/Baiamos 8750 42 48 JENNIFER LOPEZ/It You Had My Love 9168 BACKSTREET BOYS/| Want It That Way 6480
COLLECTIVE SOUL/Run 14911 33 41 TLG/Unpretty 8610 74 47 SMASH MOUTH/AI Star 8225 19 38  BRITNEY SPEARS/(You Drive Me) Crazy 7258 MADONNA/Beautitul Stranger 6480
RED HOT CHILI.. /Scar Tissue 14911 44 40  BACKSTREET BOYS/IWant It That Way 8400 63 46 TALBACHMAN/She's SoHigh 8050 26 38 'NSYNCW/G. ESTEFANMusic Of My Heart 7258 ‘NSYNC W/G. ESTEFAN/Music O My Heart 6300
VONDA SHEPARD.. /Baby, Don't You. 14105 51 39  PEARL JAM/Last Kiss 8190 36 41 MARCANTHONY/ Need To Know 7175 31 34 K-Cl&JOJO/Tell Me it's Real 6494 VENGABOYS/Boom, Boom, Boom. 5400
MATCHBOX 20/Back 2 Good 14105 48 38  GOOGOODOLLS/Slide 7980 32 40 RICKY MARTIN/She’s All t Ever Had 7000 31 34 LOUBEGA/Mambo No. 5 6494 FASTBALL/Out Of My Head 4860
SANTA