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U2, Limp Bizkit and Hoku A B/, B 1 Jimde Casiro Steps Down At AMFM

These are the artists who earn Interscope No. 1 Most =N " =y De Castro, who was a

Added in five formats this week. “The Ground - [= e LA founding executive of the
Beneath Her Feet” by U2 A ! company back in the 1980s,
tops Most Added in Rock wesifned this week. AMFM
and Alternative, and Limp
Bizkit's “Break Stuff” is No. 1 4
at Active Rock. Here's \ of the radio group, while
Hawaiian newcomer Hoku, AMFM board member

| who is making a splash with Michael Levitt will serve
“Another Dumb Blonde,” as interim CEQ of AMFMi,

| which ranks top Most Added ’ ”[ /”DUS ’ A’ Y ,5 ”[ WSPAPfA’ the co_mpanys _lnternet

at CHR/Pop. www.rronline.com 'l ;

e Tracy performing
February 18th on
d Morning America”

~ R&RADULT ALTERNATIVE @- Q!
R&R HOT AC DEBUT () #2 MOST ADDED!
R&R POP ALTERNATIVE))-¢D #3 MOST ADDED!

IMPACTING TOP 40
MARCH [4th!!

o TRACYCHAPMAN

TELLING STORIES THE FIRST SINGLE FROM HER NEW ALBUM TE[ LINC RIES
.‘-n- <
MULTI FORMAT Adult Alternative Adult Top 40
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PRODUCED B3Y RICK RUBIN
ENGINEERED AND MIXED BY JIM SCOTT
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©2000 WARNER BROS. RECORDS INC.

i
M M (Ranked Top 10)

U.S. Tour...1st Leg:
March 24 Minneapolis, MN

#1 AT ALTERNATIVE-2 WEEKS IN A ROW! ek 25 Matoon, W1
#3 THIS WEEK AT MAINSTREAM ROCK! Bt 20 Chompaipe, I
#4 THIS WEEK AT ACTIVE ROCK! March 30 Daylon, OH

March 31 Columbus, OH
April2 " Amherst, MA
April 3 Albany, NY

WTMX/Chicago April§  State Coliege, PA
WBMX/Bost Aprii6  Roanoke, VA
Aiin April8  Bloomington, IN
STAR/Tampa Album Sales Increase by 25%! April9  Lexington, KY
KBBT/Portland . 37,592 This Week! April 10  Knoxville, TN

KZZ0/Sacramento 2.4 Million Sold in the U.S. Alone! April 12 Chattanooga, TN
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Il N S I D E

management ¢+ marketing ¢ sales

In conjunction with the RAB Marketing
Leadership Conference, R&R presents an
e-x-p-a-n-d-e-d Management, Marketing
& Sales section this week. It all starts off
with our monthly X-Ray series, this time
focusing on the food manufacturing
industry. It's important business for radio
— foodmakers spend an average of
18.7% of their ad budgets on radio — but
the category’s growth hasn't kept pace
with radio’s growth. MMS Editor Jeff
Axelrod offers some suggestions on how
radio can turn the category around.

Also this week, Dick Kazan takes a
look at Wherehouse Music's purchase of
Blockbuster Music; Katz Media’s Gerry
Boehme discusses the advantages of an
integrated media plan; and Interep’s
Michelle Skettino takes stock of radio's
rapid growth rates in recent years.

Pages 12-23

SALES THEME ISSUE

Many of R&R’s editors feature radio sales
topics this week. Among them:

o A conversation with Ed Shane Page 32
¢ WGCI/Chicago’s

huge billing efforts Page 64
e Getting a handle on

the retail business Page 78
o On the hunt for

more “dot-com” business Page 88
e How to sell a

small-town Alternative Page 116
o Publisher’s Profile

with Doyle Rose Page 132

o WIMIMiami fetches

$100 million from Cox
Page 3

(THis #] WEEK |

CHR/POP

* BACKSTREET BOYS Show Me The Meaning... (Jive)

CHR/RHYTHMIC
= DESTINY'S CHILD Say My Name (Columbia)

URBAN

» D'ANGELD Untitled (How Does..) (Chesba Sound/Virgin)
URBAN AC

« JOE | Wanna Know (Jive)

COUNTRY

© Ti McGRAW My Best Friend (Curd) .

AC
© SAMAGE GARDEN | Knew | Loved You (Columbis)

HOT AC -
= SANTANA UROB THOMAS Smooth (Arista)

NAC/SMOOTH JAZZ
* RICHARD ELLIOT On The Fly (Biue Nos)

ROCK
* METALLICA No Leat Clover (EMAra/EEG)

ACTIVE ROCK
* METALLICA No Leat Clover (Elektra/EEG)

ALTERNATIVE
« RED HOT CHILI PEPPERS Otherside (Wamer Bros.)

ADULT ALTERNATIVE
* TRACY CHAPMAN Telling Stories (ElsktraEEG)

NEWSSTAND PRICE $6.50

De Castro Resigns From AMFM;
0’Keefe Oversees Radlo Group

By Rox RooriGues
R&R EDITOR-IN-CHIEF
ronr@ rronline.com

Jim de Castro, the last re-
maining executive who started
AMFM Inc.. resigned Wednes-
day (2/16), in advance of the
company’s impending merger
with Clear Channel Communi-
cations. De Castro was Vice
Chairman of AMFM. President/
CEO of the AMFM Radio
Group and Chairman/CEO of
AMFMi: AMFM Radio COO
Ken O’Keefe will now oversce
the radio group, while AMFM
board member Michael Levitt
will serve as AMFMi interim
CEO.

De Castro’s resignation caps
a string of recent high-profile
departures from AMFM. includ-
ing that of Chief Programming
Officer Steve Rivers a few
weeks ago (R&R 1/28).

In a prepared statement. de
Castro remarked. “During my
25-year career in radio. I've
worked with some incredible
people and developed some very
close relationships and friends.

O’Keefe

de Castro

But the most satisfying thing
comes not from building the
industry’s largest station group,
but from having brought to
AMFM so many talented people
who are now reaping the benefits
of the success we've achieved.
not just as employees. but as
owners of the company. I'm very
proud of evervone’s accomplish-
ments and look forward to par-
ticipating in their continued suc-
cess as a sharcholder of Clear
Channel Communications.”

De Castro's history with AMFM

DE CASTRO/See Page 49
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An Eye For Double Digits

B Infinity meets the street; CBS beats it

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
jshweder@ rronline.com

K Tuesday’s earnings reports
from Infinity Broadcasting and
CBS were the last be-
fore the merger with
Viacom is completed, §
Infinity and CBS chief |
Mel Karmazin sure
went out with a bang.

Infinity posted double-
digit growth in basically
every category. and CBS
followed suit. leaving
analysts gaping at the
continued growth not
only of Infinity and par-
ent CBS. but of radio as a whole.

I don’t care how bullish you
are on radio,” Bishop Cheen of
First Union told Bloomberg. “it's
impossible to keep up.”

Both Infinity and CBS met or
exceeded analyst expectations in
the fourth quarter. Increased ad
sales, the purchase of Outdoor
Systems and more and more dot-

Karmazin

com advertising drove Infinity's
results. Fourth-quarter revenucs
hit $759 million, up 32% from
the previous quarter, with the ra-
dio segment alonc netting rev-
q cnues of $531 million,
up 17% from last year.
Infinity’s outdoor divi-
sion had revenues for the
quarter rise 90% to $228
million.

Infinity reported cam-
ings of 13 cents per
share, meeting First Call
analysts” expectations.
Net income for the quar-
ter was $118 million. up
from $69 million a year
carlier. The ycarlong results were
also strong. with net revenues
rising 29% to $2.5 billion. Radio
alone had 1999 revenues of $1.8
billion. up about 25% from the
previous year. Net income for In-
finity for the year was $377 mil-
lion, up 60% from 1998.

EARNINGS/See Page 4

Investors Don’t Embrace Beasley IP0
B Company raises $106 mil., but shares drop

Recent radio IPOs have had so
much success, t comes as a shock
when a new offering drops in share
price on Day One of trading.

But that is exactly what hap-
pened last week to Beasley
Broadcast Group, which was
priced at $15.50 and fell $1.375
t0 $14.125 in its first day of trad-
ing. The stock didn't fare any bet-
ter in the next two days of trad-
ing, either, falling another $1 to
close at $13.125 per share on
Tuesday.

While analysts, for the most
part, say it's too early to know

R&R Partners With
RateTheMusic.com

B ’Net music research
for7 format HOTFAXES

R&R has formed a strategic
partnership with RateThe-
Music.com, the industry’s pre-
mier Internet music research
company. Beginning Feb. 29,
R&R will publish 12+ rescarch
results in seven formats effective
with the format-specific R&R
HOTFAX publications. The for-
mats are CHR/Pop, CHR/Rhyth-
mic, Country, AC, Pop/Alterna-
tive, Rock and Alternative.

RateTheMusic.com was
launched in spring "98 and today
is widely considered the indus-
try standard in Internet music
testing. Its national research is
conducted through a substantial
audience database exclusive to
each format. Utilizing a variety
of sources, RateTheMusic.com
has alignments with radio sta-
tions, other Internet sites and

RATETHEMUSIC/See Page 49

By StEVE WONSIEWICZ
MUSIC EDITOR
swonz @ rronline.com

Island Def Jam
Music Group Presi-
den/CEO Jim Ca-
parro can rclate to
what Warner Music
Group and EMI Re-
corded Music exccu-
tives are going
through. He was, af-
ter all, the one who
directed his division's
gut-wrenching reor-
ganization in the wake of
Secagram’s purchase of
PolyGram.

All told, Caparro’s experi-
ences prove to be an insight-
ful case study in how a ma-
jor record company can suc-
cessfully retool, secemingly
without skipping a beat.

Island Def Jam Music Group
Poised For Breakout Year
B Part one of a two-part series

While scores of people, un-
fortunately, were left jobless
as a result, post-
merger, IDIMG is
now a vastly morc
dynamic and profit-
able record company.
Just as importantly, a
reconfigured organi-
zational structure and
rejuvenated work
force contributed to
IDJMG racing past
internal projections
in its progress across
genres of music.

Case in point: Comparing
R&R's 1999 Label Perfor-
mance Review t6 1998's,
IDJMG posted significant
year-to-year increases, land-
ing at No. 3 in CHR/Rhyth-
mic and No. 3 in Urban. The

Soe Page 45
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Daily fax, online access and e-mail updates: It’s all in R&R'’s VIP Subscription Package

why the stock has not taken off
like other radio IPOs, some say
analysts may not be as famitiar
with Beasley's management
team as they are with the man-
agement of other radio groups.
Beasley, trading on the
Nasdaq exchange under the
symbol“BBGI," was priced on the
low end of the $15-$18 range by
underwriters Credit Suisse First
Boston. The company raised
$106.2 million by selling 6.85 mil-
lion shares, then saw the stock
drop after a delayed opening.
BEASLEY/See Page 8

CNN’s Press Joins
TRS 2000 Lineup

By AL Prirrson
R&R NEWS/TALK EDITOR
alpeterson@rronline.com

Veteran Talk radio broadcaster
and CNN Crmrfre co-host
Bill Press has
been added to
the lineup of
spcakers
slated to make
exclusive ap-
peirances at
next week's
R&R Talk
Radio Semi-
nar, Feb, 24-26
in Washing-
ton, DC. Press
is scheduled to address TRS
2000 attendees on Saturday
moming, Feb. 26.

Well-known as the co-host on
the “lcft” of CNN's long-running
Crossfire program, Press squares
off nightly against cither Roben
Novak or Mary Matalin on the
“right,” as they debate the hottest

PRESS/Ses Page 49

Press
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NextMedia Buys Pinnacle
For $75 Million

(] Dinetz and Hirsch making deals across the country

By JEREMY SHWEDER
R&R WASHINGTON BUREAU
Jshweder@rronline.com

NextMedia Group, the radio company started last year by
Steven Dinetz and Carl Hirsch, made its biggest purchase ever
on Monday, landing 20-station Pinnacle Broadcasting for $75

million.

The cash deal gives NextMedia
more than 35 stations total and adds
five new markets to the group’s
holdings. NextMedia made its first
purchase in August. buying four sta-
tions in Erie. PA for $15 million,
and the group has been on a spend-
ing spree ever since. With Monday's
acquisition. NextMedia has spent
about S150 million in approxi-
mately six months. That would be a
significant amount even for a pub-
lic radio company. which Next-
Media is not.

“The people that we are dealing
with know that we can close the
deal.” NextMedia President/COO
Skip Weller told R&R, commenting
on why the group has been able to
make so many quick purchases. “Our
access to capital is unlimited as long
as the deals are smart”

In this case. NextMedia made a
quick bid on Pinnacle. Weller said.
beating out other groups vying for
the stations. Pinnacle. founded in
1987 by Chairman/CEO Philip
Marella. has stations in Lubbock.

TX: Decatur, IL: Greenville-New
Bern: Myrtle Beach. SC: and
Monticello, IL. What made it particu-
farly attractive was the fact that
NextMedia gets at least one very
high-powered station in each Pin-
nacle market. “Any one station can
be the leader in its market.” Weller
noted.

NextMedia will continue to be ac-
quisitive. Weller said. and added that
the group will Jook to fill out clusters
and add new markets. On Tuesday.
just a day after announcing the Pin-
nacle deal. NextMedia added to its
Reno. NV cluster by buying KHWG-
FM & KSRN-FM/Reno for a com-
bined $2.475 million. giving Next-
Media four stations in the market.

Earnings
Continued from Page 1

CBS also had strong results. as the
television division followed Infinity’s
strong showing. CBS revenues in the
quarter rose 24% to $2.2 billion.
EBITDA was up 85% to $523 mil-
lion. and after-tax cash flow grew 81%
to $279 million. With earnings of
three cents per share, CBS topped
First Call analysts” expectations by a
penny. For the year, CBS had revenues
of $7.4 billion, up 8% from 1998.
EBITDA for 1999 rosc almost 50%
to $1.6 billion, and ATCF jumped
more than 50% to $863 million.

Dot-Coms Love Stern

While most radio groups are report-
ing increased ad share from Internet-
related companies, Karmazin had an
interesting take on how dot-com ad-
vertising is affecting other advertis-
ers. He believes increased competi-
tion from Intemet companies is mak-
ing traditional advertisers step up their
campaigns. "It has created demand
from all types of advertising catego-
ries.” he said.

The Howard Stern Show gets the
most dot-com advertising of any CBS
programming. Karmazin said during
a conference call to discuss the eamn-
ings reports. That isn’t t0o surpris-
ing, as the show’s demographics fall
in line with the audience computer
companics want to reach: men 25-
54.

Karmazin also talked briefly about
Infinity's interest in buying Clear
Channel spinoffs from the merger
with AMFM, saying that while the
company is always looking to ex-
pand. it doesn’t feel any pressure to
buy. “If there is any opportunity to
expand in radio, we'd like todo that,”
Karmazin said. “But it has to be at-a
price that makes sense.” Karmazin
said Infinity has a goal of creating
$1 billion in free cash flow this year,
and he doesn’t plan to derail that by
overpaying for a Clear Channel sta-
tion.

Other Earnings Results
Besides Infinity and CBS, several
other radio companies reported
fourth quarter and year-end results
this wecek:

® Broadcast cash flow for His-
panic Broadcasting Corp. (Nasdaq:
HBCCA) was up 49% in the fourth
quarter. to $28.4 miilion. up from
$19.1 million a year ago. Net rev-
enues increased 27% to $55.9 mil-
lion, while EBITDA rose 48% to
$26.3 million. Net income jumped
from $7.6 million (15 cents per share)
to $11 million (21 cents). For the year.
net revenues climbed 21%. BCF
jumped 34%, and EBITDA rose 35%.
Per-share net income was up from 54
cents to 66 cents.

® Radio One (Nasdaq: ROIA) last
weck reported its fourth-quarter
broadcast cash flow was $11.7 mil-
lion, a 98% increase over the $5.9
million camned in the same quarter in
*98. while gross broadcast revenue
was $28.2 million, up 93.2% (or
$14.6 million) for the quarter. The
group carned ninc cents per share,
rocketing past First Call’s estimate of
six cents, but off one cent from 1998°s
per share eamings in the fourth quar-
ter. CEO/President Alfred Liggins
told analysts that in Baltimore and

EARNINGS/Soe Page 8

BHC-Viacom Hearing Set For Feb. 28

New York State judge will hear preliminary arguments on.Feb. 28 in

the lawsuit filed by BHC Communications to stop the Viacom-CBS
merger. Chris-Craft Industries subsidiary BHC Communications, which
together with Viacom owns the UPN TV network, sued to stop the merger
earlier this month. BHC is claiming that Viacom had an agreement with
BHC under the UPN ownership that prohibited Viacom from owning any
interest in a rival TV network. CBS has said that the lawsuit won't affect the
timing of the merger. '

FCC Actions

n a rare move, the FCC last week rescinded a $2,000 penatty for Brick,

NJ resident Bruce Alesso. The FCC had charged Alesso with making
illegal broadcasts to sea from a marine radio at his home. Alesso said he
had not made the broadcasts, but FCC investigators took his radio equip-
ment and fined him anyway. Last week the commission repealed its fine,
saying there was insufficient evidence as to whether Alesso or someone
else had made the broadcasts.

* The FCC last week fined KEOT-FM/St. George, UT for illegally trans-
ferring the station without FCC consent. The commission said thatin 1996
50% owner Floyd Ence transferred control of KEOT to Morgan Skinner, but
the commission was never notified. The station was fined $8,000, though
the FCC acknowledged that the parties later filed a complete transter appli-
cation and had not intentionally concealed ownership of the station.

* The FCC last week restated a $16,000 fine for KNEC-FM/Sterting, CO
for failing to register its EAS equipment and antenna, among other viola-
tions. Managers at the Arnold Broadcasting station argued that the station
had gone on theair just before the inspection last May and that they were
still “in the learning mode with the new equipment” The FCC said that the
station operators should have understood the rules.

Metro/Shadow Union Stages Chicago Protest

pproximately 50 AFTRA-represented broadcasters from Shadow

Broadcast Services and Metro Networks in Chicago protested on Tues-
day against parent company Westwood One in an effort to draw attention to
what they say is Westwood's refusal to continue annual pay hikes for Metro
employees. AFTRA-represented employees handed out leaflets outside
Bonneville’s WTMX-FM, a WW1 affiliate. The protest was also meant to
bring attention to a recent National Labor Relations Board ruting that said
WW1 was in violation of federal labor law. it wasn't the first time AFTRA

Continued on Page 8

R&R Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
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The Bad News:
It's probably the most expensive music test
you'’ll ever use to build your ratings.

The Good News:

It's worth every penny. |

INX combines the power of TargetPerfect™
active/passive core analysis with the ability to
reach all your Hot Zips all over the metro through
total random sampling. Like no other test ever
devised, INX lets you see clearly the route to
bring the ratings home, song by song. If you’d
like to learn about the INX test and how it works
(without obligation), just call us at 719-579-9555
or e-mail us at freeinfo@musictec.com and we’ll
send you the information.

The Ultimate Music Test

INX is a product of Music-Tec ® America’s #1 Music Testing Company

www americanradiohistorv. com
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Radio Business

DEAL OF THEWEEK I 2000 DEALS TO DATE TRANSACTIONS AT A GLANCE

| Dollars To Date: ~ $671,215,087 |
© Pinnacie Broadcasting Stations $75 million

6 © RaR February 18, 2000

(Last Year: $609,529,535)

; . $206,300,049 i © KMBO-FW/Wasila (Anchorage), AK $360,000
* WTMI-FM/Miami- Dollars This Week: Y - © KPOD-AM & FW/Crescent City (Brookings), CA $850,000
. i i © KHWG-FW/Kings Beach, CA (Reno, NV) $1.3 miltion
$100 million Stations Traded This Year: 196 |  KTRB-AMModesto, CA $5,255,049

! (Last Year: 191) © KFKA-AM/Greeley (Ft. Collins), CO $950,000
. | © WKLN-AM/St. Augustine Beach, FL $250,000

| Stations Traded This Week: SOV, [ vy g

. . e arncnd I © WWCT-FWPeoris, IL $7.75 million

TRANSACTIONS o WTMT-AWLoutsvitle$1.1 milion

® KTiB-AM/Thibodaux, LA $350,000
® KSTQ-FWAlexandria, MN $900,000
® WBAQ-FWGreernwille, MS $300,000

Gox Gatches Marlin’s

WTMI/Miami For $100 Million

O Pinnacle purchase nets NextMedia 20 stations in five markets

_ Deal Of The Week
WTMI-FM/Miami-Ft.
Lauderdale

PRICE: $100 million

TERMS: Stock purchase agreement
BUYER: Cox Radio Inc., headed by
CEO Robert Neil. It owns 76 stations,
including WEDR-FM, WFLC-FM &
WHQT-FM/Miami-Ft. Lauderdale.
Phone: (404) 843-5159

SELLER: Martin Broadcasting Inc.,
headed by CEOWoody Tanger. Phone:
(617) 267-0515

FREQUENCY: 93.1 MHz

POWER: 100kw at 1,004 feet
FORMAT: Classical

COMMENT: In this deal, Cox officially
purchased Marlin Broadcasting for
$125 milion. Tanger then repurchased
Marlin’s other properties — WCCC-
AM & FM/Harttord & WBOQ-FM/
Gloucester, MA — for $25 million. (See
related story, page 3.)

Multistate Deal

Pinnacle Broadcasti
Stations

PRICE: $75 million

TERMS: Asset sale for cash

BUYER: NextMedia Group, headed by
CEO Steven Dinetz. it owns 14 other
stations. Phone: (303) 694-9118
SELLER: Pinnacle Co.
Inc., headed by Chairman Philip
Marella. Phone: (212) 247-1760
BROKER: Paul Leonard of Star Me-

dia Group

Ninois
WDZ-AM,WSOY-AM & FM
& WDZQ-FM/Decatur
FREQUENCY: 1340 kHz; 1050 kHz;
102.9MHz; 105.1 MHz
POWER: 1kw; 1kw; S4kw at 443 feel;
50kw at 499 feet
FORMAT: News/Tall/Sports; AC; Hot
AC; Country

WCZQ-FMMonticello
FREQUENCY: 105.5 MHz
POWER: 3kw at 299 feet
FORMAT: Country

North Carolina

WANG-AM & FM/Have-
lock, WDLX-AM &WERO-
FM/Washington, WRNS-
AM & FM/Kinston,WAN.J-
FM/Belhaven andWKOO-
FM/Jacksonville (Green-

ville-New Bern)
FREQUENCY: 1330 kHz; 105.1 MHz;

930kHz; 93.3MHZ; 960 kHZ; 95.1 MHZ;
101.1 MHz; 98.7 MHz
| POWER: 1kw; 18 5kw al 384 feet; Skw
day/1kw night; 100kw at 1872 feet; Skw
| day/1kw night; 95kw at 1,499 feet; 31kw
a1 607 feet; 100kw at 974 feet

Country; Adult Standards; Oldies

South Carolina

WMYB-FM/Socastee,
WRNN-FMMurrelis inlet,
WYAK-FM/Surfside
Beach (Myrtie Beach) and
WYA Beach
FREQUENCY: 99.5 MHz; 94.5 MHz;
103.1 MHZ; 104.1 MHz

POWER: 13.5kw at 446 feet; 1.25kw at
415 foet; Bkw at 528 feet; 100kw at 981
foot

FORMAT: AC; News/Talk; Country;
Classic Rock

Tcias
KLLL-FM & KONE-FM/
Lubbock and KMMX-F\W/
Tahoka (Lubbock)
FREQUENCY: 96.3 MHz; 101.1 MHz;
100.3MHz
POWER: 100kw at 817 feet; 100kw at

883 feet; 100kw at 883 feet
FORMAT: Country; AC; Hot AC

KMBQ-FM/Wasilla
(Anchorage)

PRICE: $360,000

TERMS: Stock sale

BUYER: John Klapperich. Phone:
(907) 3730222

SELLER: KMBQ Corp., headed by
| Clyde Boyer. Phone: (907) 376-3576
FREQUENCY: 99.7 MHz

POWER: 51kw at 157 feet

FORMAT: AC

KPOD-AM & FW/
Crescent City
(Brookings)

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Bicoastal Holdings Co.,
headed by President Kenneth Dennis.
It owns nine other stations. Phone: (415)

789-5035
SELLER: Lat's Talk Radlio, headed by

FORMAT: Adult Standards; Adutt Stan- |

dards; News/Talk; Hot AC; Country; | KHWG'FWKMQS Beach

William Stamps. Phone: (707) 464-
3183

FREQUENCY: 1240 kHz; 97.9 MHz
POWER: 1kw; 6kw at 144 feet
FORMAT: Country, Country
BROKER: Media Services Group

(Reno, NV)

PRICE: $1.3 million

TERMS: Asset sale for cash

BUYER: NextMedia Group, headed by
CEO Steven Dinetz. it owns 34 other
stations, including KRZQ-FM, KSRN-
FM & KTHX-FM/Reno. Phone: (303)
694-9118

SELLER: Hillkop Church, headed by
Rick Patterson. Phone: (775) 751-9709
FREQUENCY: 107.7 MHz
POWER: 230 watts at 2,868 feet

FORMAT: Country

KTRB-AM/Modesto

PRICE: $5,255,049

TERMS: Asset sale for cash
BUVER: Pappes Radio of California,
headed by Herry Pappss. He also
owns KFRE-AM & KMPH-FM/Fresno.
Phone: (559) 733-7800

SELLER: Bessie Grillos, dba The
Pete Pappes Co. Phone: (209) 545-
1009

FREQUENCY: 860 kHz
POWER: 50kw day/10kw night
FORMAT: News

KFKA-AM/Greeley (Ft.
Collins)

PRICE: $950,000

TERMS: Asset sale for cash

BUYER: Spearman Co., headed by
President Monte Spearman. He owns
two other stations, including KHPN-AM/
Loveland. Phone: (970) 597-1897
SELLER: Weld Broadcasting Co.,
headed by President JosTennessen.
Phone: (970) 356-1310
FREQUENCY: 1310 kHz

POWER: 5kw day/1kw night
FORMAT: Talk

BROKER: Norman Fischer & Assoc.
and Doering & Eastwood .

1 WKLN-AM/St. Augustine
Beach

PRICE: $250,000
TERMS: Asset sale for cash
BUYER: Chesapeake-Portsmouth

= AP W 3

® KELE-AM & FM/Mountain Grove, MO $220,000
® KSRN-FM/Sparks (Reno), NV $1.175 million
® WLVG-FMW/Center Moriches (Riverhead-Sag Harbor), NY

$3 mition

© WKDX-AM/Hamiet, NC $65.000

© WHGG-FM/Roanoke Rapids, NC $100,000

© WOMP-AM & FM/Bellaire, OH (Wheeling, WV)
and WSTV-AM & WRKY-FM/Steubenville, OH

(Weirton, WV) $5 million

© WOHI-AM &WELI-FM/East Liverpool (Steubenville), OH

$1.8 million

S .

Broadcasting Corp., headed by Presi-
dent Nency Epperson. it owns three
other stations. Phone: (757) 488-1010
SELLER: Betty’s Communications
Coe. Inc., headed by President Herold
Osbome. Phone: (904) 825-0009
FREQUENCY: 1170 kiHz
POWER: 650 watts
FORMAT: Aduk Standards/Tak

KISA-AMHonolulu

PRICE: $575,000
TERMS: Assst sale for cash
BUYER: JMK Communications inc.,
headed by Jae Ming Chang. It owns
two other stations. Phone: (323) 692-
2005

SELLER: S&G Inc., headed by Presi-
dent James Swinerton. Phone: (415)
902-7865

FREQUENCY: 1540 kHz

POWER: S5kw

FORMAT: Korean
BROKER: The Exline Co.

WWCT-FM/Peoria

PRICE: $7.75 milfion

TERMS: Asset sale for cash

BUYER: AAA Entertainment LLC,
headed by CEO Peter Ottmar. it owns
six other stations.

SELLER: Centrat Blinols Broadcast-
ing, headed by Bruce Foster. Phone:
(309) 688-2000.

FREQUENCY: 105.7 MHz

POWER: 33.4kw at 590 feet
FORMAT: Rock

BROKER: Kempff Communications
and Media Services Group

WTMT-AM/Louisville
PRICE: $1.1 mitlion

TERMS: Asset sale for cash

BUYER: Cross Country Communica-
tions Inc., headed by President
George Zarris. It owns four other sta-
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-Phone: (812) 941-1570

SELLER: Jefferson Broadcasting
Co.,headed by President Lee Stinson.
Phone: (502) 583-6200
FREQUENCY: 620 kHz

POWER: 500 watts

FORMAT: Sports

Louisiana

KTiB-AW/Thibodaux

PRICE: $350,000

TERMS: Transfer of control

BUYER: Delta Starr Broadcasting
LLC, headed by Michael Starr. He has
interests in 32 other stations. Phone:
(618) 687-4243

SELLER: LaTerr Ssoadcasting Corp.
Phone: (504) 447-9006
FREQUENCY: 640 kiHz
POWER: 5kw day/1kw night
FORMAT: Oldies

BROKER: Gienn Sersfin of Serafin
Bros.

KSTQ-FWAIlexandria
PRICE: $900,000

TERMS: Asset sale for cash

BUYER: Paradis Broadcasting of Al-
exandria Inc., headed by CEO Melvin
Paradis.  also owns KXRA-AM & FM/
Alexandria. Phone: (320) 763-3131
SELLER: Branstock Communica-
tions Inc., headed by President Steven
Nestor. Phone: (320) 634-5358

| FREQUENCY: 99.3 MHz

POWER: 6kw at 287 feet
FORMAT: AC

WBAQ-FMW/Greenville
PRICE: $300,000

TERMS: Asset sale for cash
BUYER: The River Broadcasting Co.
Inc., headed by President George
Pine. It also owns WNIX-AM & WIQQ-
FM/Greenville. Phone: (662) 378-2617

Coatiaved oa Page 8
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Transactions
Continued from Page 6 |

SELLER: Pautl Artman. Phone: (662)
355-3383 ‘
FREQUENCY: 97.9 MHz

POWER: 24.5kw at 494 feet

FORMAT: B/EZ

KELE-AM & FW/
Mountain Grove

PRICE: $220,000

TERMS: Asset sale for cash

BUYER: Debco Productions Inc.,
headed by Barbara Jones. Phone:
(417) 668-0328

SELLER: Communications Works
Inc., headed by President Soda Popp.
Phone: (417) 926-4650
FREQUENCY: 1360 kHz; 92.5 MHz
POWER: 1kw day/60 watts night; 6kw
at 300 feet

FORMAT: Religious; Country i

; Nevada

KSRN-FM/Sparks
(Reno)

PRICE: $1.175 miilion

TERMS: Asset sale for cash

BUYER: NextMedia Group, headed by
CEO Steven Dinetz. It owns 34 other
stations, inciuding KHWG-FM, KRZQ-
FM & KTHX-FM/Reno. Phone: (303)
694-9118

SELLER: Comstock Communica-
tions, headed by Robert Carroll. No
phone listed.

FREQUENCY: 92.1 MHz

POWER: 4.1kw at 390 feet

FORMAT: Adult Standards

WLVG-FM/Center
Moriches (Riverhead-
Sag Harbor)

PRICE: $3 million

TERMS: Asset sale for cash

BUYER: Mutlticultural Radio Broad-
casting Inc., headed by President
Arthur Liu. It owns 19 other stations.
Phone: (212) 431-4300

SELLER: Suffolk Radio Partners
LLC, headed by Gary Starr. No phone
listed.

FREQUENCY: 96.1 MHz

POWER: 3kw at 328 feet

FORMAT: Urban AC

BROKER: Schutz & Co.

WKDX-AM/Hamlet

PRICE: $65.000
TERMS: Asset sale for cash

| BUYER:The McLaurin Group, headed

by President Howard McLaurin. Phone:
(910) 582-1997

SELLER: Risden Allen Lyon Estate. !

Phone: (704) 694-3969
FREQUENCY: 1250 kHz
POWER: 1kw ’
FORMAT: Religious

WHGG-FM/Roanoke
Rapids

PRICE: $100,000

TERMS: Asset sale for cash

BUYER: RadioTraining Network inc.,
headed by President James Campbell.
It owns six other stations. Phone: (863)
644-3464

SELLER: Appalachian Educational
Communications Corp., headed by
President Kenneth Hill. It owns four
other stations. Phone: (423) 878-6279
FREQUENCY: 90.1 MHz

POWER: 760 watts at 174 feet
FORMAT: Religious

|

WOMP-AM & FM/Bellaire

(Wheeling, WV) and
WSTV-AM & WRKY-FW/

Steuberwille
(Weirton, WV)

PRICE: $5 million

TERMS: Asset sale for cash

BUYER: Keymarket Communications
LLC, headed by Donald Alt. He has
interests in 30 other stations. Phone:
(724) 430-0940

SELLER: Stop 26 Riverbend Inc.,
headed by Percy Squire. It owns six
other stations. Phone: (614) 227-2372
FREQUENCY: 1290 kHz; 100.5 MHz;
1340 kHz; 103.5 MHz

POWER: 1kw day/33 watts night;
48.4kw at 500 feet; 1kw; 15.9kw at 880
feet

| FORMAT: Talk; Hot AC; News/Talk;

Country

WOHI-AM & WELI-FW/
East Liverpool
(Steubenwville)

PRICE: $1.8 million

TERMS: Asset sale for cash

BUYER: Keymarket Communications
LLC, headed by Donald Alt. He has
interests in 30 other stations. Phone:
(724) 430-0940

SELLER:The Luzerne Co., headed by
President Margaret Mangano. Phone:
(330) 385-3950

FREQUENCY: 1490 kHz; 104.3 MHz
POWER: 1kw; 50kw at 330 feet
FORMAT: Oldies/Talk; Oldies
BROKER: Blackburmn & Co.

had organized demonstrations against WW1: Last month more than 50 Shadow and Metro employees gathered at
the Chicago Board of Trade to protest against the company.

Blue Chip Buys Quantum Marketing Group

incinnati-based Blue Chip Broadcasting this week bought Quantum Marketing Group, a 3-year-old local

promotional and marketing operation. Biue Chip appointed Quantum's co-founder and senior partner Patrick Foy
GM. Foy will continue to oversee the execution of promotional and marketing events. LeAnn Engles, who co-founded
the business with Foy, is expected to start a new promotion company in the near future, Blue Chip said.

Analysts Maintain Radio One's ‘Acconmiate’

rudential Securities analysts James Marsh and Wiltiam Lerner reiterated their“accumulate” rating on Radio One
and set a 12-month target price of $78 last week, after the Urban radio company announced its Q4 earnings. But
the analysts are prepared to noich that up based on Radio One’s fourth-quarter performance, which saw same-
station revenue grow 35%, and BCF grow 48%. The analysts said those figures “were impressive, clearly at the high
end of the radio peer group (which is averaging 15% and 30%, respectively, for companies that have reported quar-
terty results to date). The same-station results easily eclipsed our estimates for a respective 20% and 25%."
Meanwhile, Radio One announced last week (2/10) that it will file with the SEC to sell 5 miilion shares of common
stock. President/CEO Alfred Liggins said he expects to spend up to $1 bilfion on acquisitions over the next year and
is focusing on deals beyond the spinoffs from the Clear Channel-AMFM merger. “We think we can do better,” Liggins
toid analysts, “and we are going to put the capital to good work.™ He predicts Radio One will fill in already-established
clusters and enter new markets.

AMFM/Philly Listeners Get Exclusive ISP

MFMi and Internet service provider RCN are joining forces to offer web service to Philadelphia radio listeners.

Beginning next month, AMFM's Philly stations (WDAS-AM & FM, WIOQ-FM, WJJZ-FM, WLCE-FM & WUSL-
FM) wili promote RCN/AMFMi's Internet service with on-air promos, software giveaways at station events and e-mail
campaigns targeted to each station’s listeners. The service will be featured on the stations’ websites, with links to help
facilitate new subscriber registration.

iWeb, WebRadio.com To Run 'Net Stations

wo L.A -based Internet companies, iWeb Corporation and WebRadio.com, are pairing to establish and operate 20
Internet-only radio stations over the WebRadio.com portal. iWeb's stations will stream live around the clock with
avariety of formats, including alternative music, sports subjects and special-interest programming.

BroadcastAMERICA.com To Stream Citadel Outlets

B roadcastAMERICA .com, which already handles web streaming for five Citadei stations in Maine and New Hamp-
shire, will now work with 47 other Citadel stations in eight markets: Albuguerque; Allentown-Bethlehem; Colo-
rado Springs; Little Rock; Modesto, CA; Saginaw-Bay City-Midland, MI; Salt Lake City; and Spokane. in exchange,
BroadcastAMERICA .com gets ad time on Citadel stations. While some of radio’s biggest companies are working on
in-house streaming measures, Citadel CEQ Larry Wilson said his company has hired an outside group to save the
trouble of hiring new people and investing in the hardware. BroadcastAMERICA.com will begin broadcasting the

stations on the web next month.

| BET Launches Music Portal

lack Entertainment Television will launch BET.com, an Internet site targeting some 4 million online African Ameri-
cans. BET said last week that it will leverage relationships with artists and music labels to deliver an“unparal-
leled online music experience” that will include online radio, streaming music videos, multimedia artist profiles, inter-
active music features, music reviews, industry news and an unsigned-artist showcase. Last fall BET Chairman/CEQ
Robert Johnson pledged up to $1 billion to create a BET radio division.

Eamnings

Continued from Page 4

Washington, DC, where Radio One
has an established presence with four
stations in each city. the company
| saw strong revenuc growth — as high
as 30% in December. The 20-year-
old company entered 1999 with an
$82 million debt from a 1997 bond
offering. but benefited significantly
| from an IPO in May. CFO Scott
-Royster said that because the com-

Beasley

Continued from Page 1

Some"11th hour” questions from
the SEC forced Beasiey to hoid off
the IPO and slightly alter an aspect
of its sports contracts to appease
SEC officials, Credit Suisse analyst
Harry DeMott said.

Naples, FL-based Beasley, which
owns nearly 40 stations, is run by
Chairman/CEO George Beasley.
The company was founded in 1961
and is a family-run business, with
three of Beasiey's children serving
a8 exacutives of the company.

The company's stock offering is
one of the few recent radio IPOs 1o

go sour. In January Regent Commu-
nications raised $136 million by sell-
ing 16 miliion shares, then saw the
stock open at $10.50 and rise as
much as 49% in one day. The stock
has continued to hold steady, trad-
ing at $13 per share at the close of
business Tuesday.
“This telis us that Regent may
_.have been the last one they wanted
‘to see,” Irv DeGraw of World
Other recent radio IPOs have also
been received warmly by invesiors.
Radio Unica had a nearly identical
offering 1o Beasley in October, sell-
Ing 6.8 million shares at a price of
$16.The stock then roee 71% inone

day to close above $27 per share.
Since then, the stock dropped back
down to $15.81 per share on Tues-
day, below the original IPO price.
Spanish Broadcasting System, inits
October IPO, sold 21.8 million
shares for $20 per share, then had
its stock price jump more than $8 in
the first day of trading. SBS’ stock
ing at $24.06 per share on Tuesday.
If there Is any lesson from
Beasiey’s showing so far, k could be
. that Wall Street's love aflair with ra-
diolen't al, not even when
a company hits the markst right

sroundValenting's Day.
— Jorerwy Shweder

pany earmned more revenues and had
fewer tax shelters. it will likely pay
$1 million more in unexpected taxes.
© Increased ad rates for Westwood
One (NYSE: WON) drove the radio
programmer’s strong results in the
fourth quarter. The company reported
net income of $14 million. or 26 cents
per share. for the quarter. up about
180% from last year and double the
First Call analyst estimate of 13 cents
per share for the quarter. Net revenues
for the quarter hit over $154 million,
up 100% from the fourth quarter of
1998. For the year. Westwood had net
revenucs of $358 million. up about
38% from 1998. Net income for the
company hit nearly $24 million for
1999, up about 80% from 1998,

o XM Satellite Radio (Nasdaq:
XMSR) beat fourth-quarter loss es-
timates. although its net loss widened
from $4.2 million to $11.1 million.
XM’s per-share loss improved from
62 cents 10 27 cents — ahead of First
Call analysts’ prediction of a 32-cent
loss. Among its accomplishments
this quarter. the satellite radio firm
lists going public — it raised $123
million by selling 10.2 million shares
in an October PO — and signing
Sony and three other consumer elec-
tronics firms to manufacture XM-
ready receivers. For the year, XM's
net loss grew from $16.2 million
($2.42 per share) to $36.9 million

($2.40). The company. which expects
to begin a 100-channe] programming
service next year, says it raised $673
million by the end of 1999.

@ Dallas-based production house
TM Century (OTC: TMCI) had fis-
cal first-quarter profits of $90.363, or
four cents per share. compared to a
loss of over $130.000 last year at this
time. Revenues for TM Century were
also up. hitting $1.6 million for the
quarter. a 7.5% increase. EBITDA
was up over 1,000% to $183.000 for
the quarter. Finally. cash flow also
increased from 14st year. up 275% to
$172.000.

© The radio division of the Ackerley
Group (NYSE: AK). which owns five
stations in the Seattle-Tacoma market.

_had fourth-quarter revenues of $7.2

million. up from $6.1 million in the
same period of 1998. Cash flow for
the radio division was up 52% to $3.2
million for the quarter. On the full year.
Ackerley had radio revenucs increase
10% to $27 million and cash flow rise
20% to $11.6 million. Ackerley.
which was not rated by First Call ana-
lysts. reported companywide net rev-
enues of $83 million for the quarter
and $278 million for the year., up 60%
and 8%, respectively. Cash flow for
the company was up 51% to $17 mil-
lion in the quarter and up 4% to $49
million for the year.
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Congratulating
Sound Performances!

We proudly salute our
1999 Susquehanna Radio Corp.
President's Sales Excellence Award Winners!

WAYNE BALL
WHMA e Anniston

TODD JOHNSON
WEMS e Indianapolis

JOHN WARTENBERG
WGLD e Indianapolis

KAREY BREDEMEYER

JOHN WHELEHAN
KNBR & KTCT o San Francisco

JILL DUCEY
KSAN e San Francisco

PATRICK RICHGELS
KFOG o San Francisco

KURT KRUGER

KKMR e Dallas WGRL o Indianapolis
DEMRIE HENRY MICHAEL WARREN
KTCK o Dallas WRRM e Cincinnati
CRAIG COHN BYRON SLABY

WMQOJ o Cincinnati

RICH DELANCEY
WSBA e York

KPLX o Dallas

CHERYL HOOD
KLIF o Dallas

JANN WELLIKSON
KRBE e Houston

LISA GEORGE
WNNX o Atlanta

SUSQUEHANNA

AR W O R G G N

Experience. Stability. Vision.

140 Easi Masxet Stieet York, PA 1740
(717)352.2132 Fax (717) 7711436

www americanradiohistorv com
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FOR MORE INFORMATION, CALL
THE TRS HOTLINE AT 310/788-1696

DAN RATHER

THURSDAY, FEBRUARY 24, 2000
12:00PM
REGISTRATION OPENS

3:00-5:00PM
ANNUAL TALK RADIO ROUNDTABLE

An interactive session featuring a distinguished panel of some of Talk
radio’s biggest leaders.

:00-8:00PM
OPENING TALKTAIL RECEPTION

FRIDAY, FEBRUARY 25, 2000
:30-9:00AM
CONTINENTAL BREAKFAST

9:00-10:30AM
GENERAL SESSION

Opening Remarks and Annual White House Briefing

Featured Speaker: Dan Rather/CBS Newé

10:45AM-12:00PM
CONCURRENT SESSIONS

e What Every Talk PD Should Know About Sales

Learn to better function outside of programming to help your station’s
marketing and sales efforts.

¢ The Talk Innovator’s Summit

Our annua! salute to some of the News/Talk trailblazers who are breaking

all the rules — and winning while doing it!

12:15-1:45PM
LUNCHEON
Featured Speaker: Mitch Albom/ABC/Radio Today

2:00-3:15PM
CONCURRENT SESSIONS

* Crisis Management 101

When an unexpected crisis or breaking news occurs, preparatnon and
planning will define how well your station will respond to the needs of
listeners.

e FM Talk: It Ain't Your Father’'s Radio Station

Come see how this new generation of talkers will impact your market and
the future of Talk radio.

TAVWW AMercarr

_

MITCH ALBOM DON IMUS COKIE ROBERTS

3:30-4:45PM
CONCURRENT SESSIONS

e The High-Tech Talk Show of Tomorrow

New equipment, gadgets and technologies and revolutionary new
competition from the Internet and Digital Satellite Radio — it's.all part of
Talk radio in the new millennium.

e National Shows, Local Dollars
Are you maximizing the local revenue potential of your nationally syndicated
shows?

5:00-6:00PM
TALK RADIO HAPPY HOUR

9:00-11:00PM
TALK RADIO CIGAR SMOKER

SATURDAY, FEBRUARY 26, 2000

:30-9:00AM
CONTINENTAL BREAKFAST

9:00-9:45AM

GENERAL SESSION

With featured speaker
10:00-11:15AM
Financial Survival For Busy

Talk Radio Professionals
In this exclusive TRS 2000 seminar, The Dolans will teach you five money
moves you can make today to reach your financial goals.

11:30AM-12:45PM

Managing In The New Cluster Environment

In an industry where yesterday’s competitor is today’s partner, how do you
successfully manage the merging of different corporate cultures,
philosophies, etc? Come learn how you can develop new synergistic
strategies that will maximize your market cluster’s clout and revenue.

1:00-2:30PM
R&R’S TALK RADIO
LIFETIME
ACHIEVEMENT
AWARD LUNCHEON

Honoree: Don Imus/
Westwood One

Special Guest:
Cokie Roberts/ABC News

LK AT SR
dID
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THE GRAND HYATT, WASHINGTON, DC

J [ ” / ll ” SEMINAR FEES

registration

g There is 2 $50.00

FAX THIS FORM BACK TO 310-203-8450 JANUARY 29 - FEBRUARY 18, 2000 $425 ‘;mm‘;"‘::'

OR MAIL TO: ' Piease print carefully or type in the form below. AFTER FEBRUARY 18, 2000 February 15, 2000

R&R Talk Radio Seminar Full payment must accompany registration
10100 Santa Monica Blvd., Sth Floor form. Piease inciude separate forms for each ON-SITE REGISTRATION ONLY $475

Los Angeles, CA 90067 registration. Photocopies are acceptable.
OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
QO vise 0O massercara O American Express QO oiscover O cheek
Account Number |

Expiration Date
| | |
Month Date Signature

Print Cardhoider Name Here

Call the R&R Talk Radio Seminar
QUESTIONS? Hotline at 310-788-1698

- ek e ah ah ah b S D ED b S D Sb Eh S D b eGP b T S @D = P T S S =D D D =P =D =D =D D Eb =S =h S5 =D @D > =S =h W' ED =P D G W @b WH @D W WS W@ W W W @ @ w

II , [l The Grand Hyatt, Washington, DC

i i We look forward to hosting you for R&R TALK RADIO = ‘

Ll LAt SEMINAR 2000 in the nation’s Capital at The Grand Hyatt bddadediiay ARG SEUNATRATE |
at Washington Center, located in the heart of downtown Washington, DC. The Grand Single (1 person) $159/night
Hyatt is conveniently located 15 minutes from the Ronald Reagan Airport, and
within walking distance of the White House, Ford’s Theatre and Lincoln Museum. Double ( 2 people) $179/night
The US Capitol, Smithsonian, Vietnam Memorial and more are located nearby. i 2
« To confirm your room reservation, please contact The Grand Hyatt. Guarantee your Suites ' $475-1 000/night
arrival with a major credit card, or you may send two night's deposit. Deposits will
be refunded only if cancellation notification is received by The Grand Hyatt at least 7 FOR HOTEL RESERVATIONS, PLEASE CALL:
days prior to arrival. = Reservations requested after January 25, 2000 or after room 202-582-1234 or 800-233-1234
block has been filled are subject to availability and may not be available at the Or mail to: The Grand Hyatt at Washington Center
convention rate.  Check in time is 3:00 pm; Check out time is 12 noon. 1000 H Street NW, Washington, DC 20001
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o Merging media for best results, Page 18
o How radio can break 8% and beyond, Page 20
« Food advertising by market, Page 14

Joff Axelred '™ Previous Industry X-Rays
’:A'S Editor we’ve covered both the gro-
jaxeirod@rrontine.com cery and restaurant catego-

ries. But while we've talked
about selling commercials to those who sell the food,
we haven't talked about those who manufacture the
food. And in our increasingly con- )

management

—J<Al ES|l—
1SALES—

R&R INDUSTRY X-RAY: FOODS

W Slow growth gives radio plenty of food for thought

sales

marketing

“One cannot think well, love well, sleep
well, if one has not dined well.”
— Virginia Woolf

{MANAGEMENTI—

of course), and give them signage and on-air mentions
instead of :60 spots.

Since everybody eats, virtually any format can profit
from foods revenues, though there are a few trends you
can discern from statistics on frozen foods users. In every
category there are more adult women in households that

consume frozen foods. And while

venience-oriented society of mi- | . married households still account for a
crowave ovens and fast snacks, m m m majority of sales, the number of single
those manufacturers are doing big | Of the money spent advertising | ° divorced adults who eat frozen
business. Mhummmw foods is higher than average.! Com-
§ to radio? bine these facts with the Scarborough
Radio gets a relatively small - dataon 16 about household sizes,
portion of food companies’ media | m -N Lol %"_ﬁ and youpg;\ surmise that there are a
dollars, and the category’s growth H lot of single mothers who rely on
hasn't kept pace with radio’s - frozen foods for convenience. Ex-
growth. While some of that lag | 1998 YTD" foods category radio trapolating further, you may deduce
may be attributable to the prolif- | growthrate:2.8% that these are working single mothers,
eration of dot-coms (we're seeing a | © 1989 YTD® overall radio so “at work” spedialty stations can ex-
lot of that lately), the Internet could | Fowihrals: 14% pect to do exceptionally well.
actually help revitalize this sector *Foods as a peroantage of toial Fedio If your station targets teens, have
for us. 3 s g 2 e les force hit ies that
“Thwough 1173099 your sales force hit companies tha
Every Sunday you see food mabke salty snacks like potato chips,
manufacturers pouring thousands | Sowce: Miler, Kaplen, Arsee & Co. LLP | pretzels or tortilla chips. Why?
upon thousands of dollars into & . —} Because impulse buys account for

newspapers for one simple reason: coupons. The
inability to provide coupons has been a liability for
radio in the past. But with the Internet, any station can
provide printable coupons — as well as full-color,
animated ads (let’s see a newspaper do that!) — for a
price that's a fraction of what it costs to print paper
coupons.

That's just one of the opportunities that radio has to
generate foods revenue by means other than the
ordinary spot. Throwing a preconcert party for ticket
winners? A business brunch for a News station?
Foods companies can co-sponsor these events ... and
provide food for them as well. Any time you do a
large-scale station promotion with plenty of people,
invite a food sponsor along to help feed them (for a fee,

63% of sales to teens at convenience stores.?

This category should be much livelier than it has
been simply because there are always so many new
products that need the exposure. For example, in 1998
alone, 1,527 new frozen food products were intro-
duced.* How many-of those did you advertise on your |
stations? Start making your shopping lists!

! Simmons, 1998
2 NFO Research Inc., 1999
3 American Frozen Food Institute, 1999

TOP FROZEN FOOD MANUFACTURERS

meimwu.nnummnpiowmmm(hmdmy

1. Stoufters $558.8
2. Healthy Choice $402.1
3. Stouffer's Lean Cuisine $307.8
4. Marie Callender's 2213
5. Weight Watcher's SmartOnes  $170.5

Do you have comments about or suggestions for selling this
month’s category? E-mail jaxelrod@rronline.com, and
we'll share some of your thoughts in a future column.

6. Swanson $1672
7. Banquet $1474
8. ‘Swanson Hungry Man $144.0
9. Michelinas $1124
10" BudgetGourmet $1115

pum.‘
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” m m “The biggest challenge in any

acquisition is the lack of integration
of two cultures. You either gain synergy or lose it,” says
Wherehouse Music President Hugh Hilton, discussing the
company’s 1998 purchase of Blockbuster Music. With that
acquisition, Tomance, CA-based Wherehouse nearly tripled its
size and became a national organization. Today it has 560 stores,
4,000 employees, $850 million in annual revenue and is the
third-largest specialty music retailer in the United States.

To make the acquisition a success, “We developed an
integration SWAT team and set up a command center,” Hilton
says. “We absorbed Blockbuster Stores into Wherehouse over
nine months and brought a
lot of Blockbuster managers
here to meet with us.
Whenever you do anything,

j= you should first test it. We
5 uc D ".55- did an initial conversion in
~=u indianapolis and watched how
the consumers responded. In California customers are familiar
with the name of our store, Wherehouse. in Indianapolis people
thought Blockbuster was gone and had become a warehouse! We
never would have known that without testing.”

Then, in 1999, came the Internet revolution. “Wall Street
observers said, ‘You guys are brick-and-mortar, which is going to
g0 away. The intemet will maks traditional distribution obsolete,”
Hifton says. “The challenge for a brick-and-mortar retailer is that
you work so hard to make a dime. In the Intamnet it's who can
spend the most money; it's about revenues; it's market share.

“The Internet is a reality, and it's not going to0 go away. It's
poing to grow and grow and grow. You can't be defensive. You
need to be at the forefront of that revolution. We focused on how
we were going to be a leader and differentiate ourselves from the
competition. To be a competitive force on the Internet, you have
to have compeNing content and a dynamic website, so you
constantly change it. You have to have excellent customer
futfikment [prompt and reliable delivery of products] and
excelient customer service. You allow the customer to retum
things to the store. With an online competitor, you can't pick up
your CD at the local Amazon store; you can't return it at the
Amazon store. You take e-commerce and add compeliing content
— such as information about your favorite artists and breaking
industry news — in conjunction with convenient stores.” Hitton
feeis that Wherehouse is well-positioned to compets.

What about the dramatic changes taking place, such as
downloading of music from the Intemet? “In the next three to
five years music will be soid digitally rather than in its current
form,” Hilton says. “We need to identify other products and
concepts complementary to music that will generate revenue for
us. Our challenge for the year 2000 is, ‘How do we remake our
company for the digital age?’ It's all about making it entertaining
for people who come into our stores. it's the interactivity
technology will bring that will make it fun for customers.”

| asked Hitton for a business tip that could greatly benefit you.
“When | was younger, | always wanted to win, even if it was at
someone else’s expense. You gain a tactical advantage by

THE ROADTC

‘outsmarting someone, but you won't develop a long-term

relationship, and you have zero chance of repeat business —
they'll feel they've been taken unfair advantage of. So do what's
fair and right for both parties. At the beginning. of the negotiation,
set the tone by asking, ‘What are your objectives? Here are
mine.’ Try to understand what the other person would like, so
that each party gets something they want from the transaction.
Take a sincere interest in helping other people.” You'll achieve
your goals ... and feel good about yourseif in the process.

Next week: Because sales is the foundation of your business,
I'tt share with you sales tips from one of the most successful
salespeople in America.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road to Success. the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan@ix.netcom.com.
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DAT-@-BASE

e-mail broadcast program

“l: '\'v:lr ' soltmoal for rglstenng

iling your loyal listeners

EGsy fo use, yet very powerful.

DAT-€-BASE does everything from auto reply e-mails
and birthday greetings, to filtered e-mail broadcasts

and exports of your database information.
\DAT-@-BASE s the highly customizable and complete
&soluhon for all your database collection

‘PBESSlAFF

INTEBAGTIUE REVENUE

T RadioPHONE"Interactive Voice Response Solution ® Inferactive Recruitment Service™e Click?

Contact Ruth Presslaff: uth@presslaff.com or call 310-792-6060 NOW www.presslaff.com
21250 Howthome Boulevard, Suite 545, Torance, CA 90503
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PACKAGED FooD MEDIA ADVERTISING BY mARker | LILIIIHRNTENITAR

. 1999 § @i (] Sept. 1999, in th : i fd il ) SUCCESS STORIES FROM THE RAB
enaimn an.-dept. , 1n ousanas o ollars -
penaing P RADIO DEVELOPS CAMERA PROMO

Market Newspeper TV Market Newspaper v .
SITUATION: Minolta, one of the most recognizable camera brands in

m""!"' 213; ;25:1’*; Minneepoiy:St. Peul :;";‘ gg; the world, had launched a new marketing campaign aimed al sports

. — . fans and enthusiasts. Along the way the company wanted to align their
Balimore 2182 47137 Now Orfeans s 1.906.8 product with a high-profile athietic team to build Minoita's name
Boston 3679 11,745.6 New York 837.5 33,3852 identification with the sporting public. Minota's central division
Buftsio 98.7 3615 Nosfoll, . : 88 8087 manager and two of the company’s sales representatives began
Chariotte 458 4581.6 Otdshoma City 254 15886 -working with a local radio station on the sports-themed project.
Chicago e779 165873 Ostendo 97.1 4.688.0 OBJECTIVE: In order for the campaign 1o be Successful and quality for
Cincinnati 148.5 32036 Philadeiphia 547.4 12.181.6 local manufacturer funding, it had to meet the needs of all classes of
Cleveland 2049 5.276.1 Phosnix 1288 7.385.0 retailers — mass merchandisers, small chains, local camera shops,
Columbus 130.2 .39924 Pittsburgh 1539 5499.1 national photographic chains, etc.
Dedise-Fi. Wi 4008 98435 Portland 788 3siee CAMPAIGN: The radio station conducted a register-to-win contest that
Denver 249.1 7.529.4 Providence 158 29054 offered kuxury box tickets to a local college basketball game. The
Detrokt 560.0 6.300.1 Rsleg-Durtiem 588 34403 home tsam wers the defending national champions — exactly the type
Grand Rapide 274 26215 Sacramento 384 42858 of high-profile affiiation Minolta was seeking. The station contracted
Cissinciss 0.0 10850 Sulkt Lake Chiy 5 148 215 with a local marketing fiem to print point-of-sale materiais and deliver
Greenville-Spartanburg 0.0 1,884.6 San Antonio 248 2,609.8 them to participating Minoka dealers.
Hesrisburg 183 19635 San Disgo &3 §.908.7 RESULTS: Participation in the campaign was tremendous, with more
Hartford e1.8 59783 San Francieco 3815 12,926.6 than 300 Minolta dealers taking part. The program produced $30,000
Houston 1314 7.705.4 Gesiilo 1014 7.7928 in new business for the radio station, as weil as 300 new Minolita
UL 489 37393 St Louls 150.3 44724 dealer accounts for station sales personnel to pursue. Minoita’s
Kansas Clty 1847 - 3638  TampeSiPelwaburp 5178 EE 80089 central division manager and the company’s sales representatives
Los Angeles 791.1 31.928.9 Washington, DC 4008 82220 mwmmmummmwnp
Memphis 207 1,805.6 ¥ties Basre 00 12922 Svitoll s geionii.
Mgl | 3 grwsstin. M8 0 ass
= SSEr §7.1 34859 Telai Top0 80087  Stlaead

Types of food included in this category include: Bakery goods, breads, cakes, mmmmm dairy, produce,
meats, fish, seafood, infant foods, jelies and jams, pasta products, poultry, prepared entrees and soups
Source: Competitive Media Reporting

Over two-fhs (41%) of 35-MEIMeler CAMEra OWNErS 6am Over
$50,000 per yeur, and 31% are college gradusies. Three-fourths own

PHEPARED/COHVEHIEHGE FOOIIS o o s 475 o By meda e s

INSTANT BACKEROUND — CAMERA STORES

Afotal of 54.1% of familles with children 2 years oid or younger had
fim processed during the typical month in 1908, as did 48.2% ol
families with children age 3-5 and 42-43% of those with children age 6-
| 21. This compares 10 34% of all households having fim developed
during an average month in 1988. (Photo Marketing, 1999)

RAB CATEGORY FLES

“The future of the photo business is with foday’s youth. The big-name
suppliers are placing their money on the tween’ market, targeting
those between the ages of 9 and 15. According 10 Kodak marketing
statistics, this group repressnts $130 billion in discretionary spending
and $500 bilion in spending influence.” (Supermarket News)

For more information, call RAB's Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rad.com.

Radio Scholarships
Available Now!

If you meet these criteria, contact the Bayliss Foundation
for an application form.
@ junior, senior or graduate student
® GPA 3.0
o extensive radio-related activities
You will need:
e college transcript
o letters of recommendation
e descriptive essay

The application deadline is April 30, 2000.
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WAKE UP TO THE
#1 MORNING TEAM IN
JOR MARKET.

Morning radio should be e e i
fresh, alive and spontaneous. | it i e
And 360 Systems’ Morning :

SIS e
Team works with you to el llelbllllel EEEOE o o
‘make it happen. el bt} T g
Wake up your audience | felieiliisliallelidlislE] Ladl e s
and grab them with Instant Lo
I Replay. All of your best bits
are there when you need them Instant Replay®
— like having 50 cart machines 24 hours of your best audio clips, quips
I pre-loaded and ready to fire. and sound effects, right at your fingertips.
e With the Short/cut Editor, you won’t drop a beat when you’re

editing calls, interviews and promos. It’s the fastest, easiest
two-track audio editor a jock ever rocked a scrub-wheel on.

No tape, no computer hassle and no*“learning curve”—

anyone can use it, and everyone will.

Timing is everything

in live radio and this /®
team helps keep the | -

Short/cutEdito show moving.
orvcu r
Everything you need 10 get your Sound good to you?
hottest phone calls edited and Save your sanity and let your
on-air in record time. ) .
on-air personalities go crazy.

Morning radio was meant to be fun, and the 360 Systems
Morning Team will help you keep it that way.

Thousands of 360 Systems Instant Replay and Short/cut teams

are hard at work every day. To find out what that means for you,  We're with ve
call (818) 991-0360 or visit our website at www.360systems.com. L . e

www americanradiohistorv com
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WHICH PART OF YOUR AUDIENCE IS GOING TO GET CANNED? | SALESPEOPLE ON THE MOVE

o After three years as GSM at co-owned WXYV/Baltimore,
Which ones will buy canned foods, that is! Scarborough looked at the segment that buys canned veg- Sieve Goldsteln returns to Infinity’'s WJIFK-FM/DC as GSM.

etables and found that young people are most likely to buy them, but not young singles — or even o At ABC's AM stations in San Francisco, 8iN Rose is named
couples, for that matter. One-.and two-person households are well below average, while larger families GSM of KGO, and-Gregory Nemitz ascends to GSM at KSFO.

are well above average. This is further backed up by the numbers on their average weekly grocery o Jdon uv?k“ Art Zeidman afe appointed co-LSMs at
spending: Canned vegetables buyers are far more likely to spend more than $100 2 week. And while the DNy MEM!
majority of these buyers are nonethnic, blacks and Hispanics are slightly more likely to buy. ° WWMF:SM PRESR NN 2055 inbartes & 3

o At Radio Unica, Karl Meyer is named VP/West Coast Sales,
Gina Qeintana is promoted from AE to GSM at its Phoenix 080,

BUYERS BY AGE HOUSBHOLD SIZE JWHAT THEY EARN - and Gary Pachece and Rick Cruz-Aedo are named NSMs at the
) | company's New York and Houston stations, respectively.
Pearsoss Housshold ' © Dave Pridemors is appointed Dir./Sales for Entercom’s entire
Age Index Howsehold Index Income Index Seattie cluster. He had been Dir./Sales of KIRO-AM, KNWX-AM,
| . | One- | 82 $10k-$15k |1ll1 KING-FM & KQBZ-FM.
1820 ] 1% : ‘ - 103 o Frank DiMatteo is promoted to Dir./Sales for Clear Channel's
214 ot Las Vegas cluster.
25-29 ~ 103 - 103 o Entercom taps Connie Macera as both Dir/Sales Training
30-34 —J109 | $25k-330k 22020202020 104 and Southeast Regional Dir/Nat'l Sales.
- e Journal Broadcast Group ups Rick Betzen to Dir/Sales,
H-g |103 i 103 Wichita Operations.
E” - 101 © RAB promotes Mary Bennett to Exec. VP/Nat'l Marketing.
- 7 102 © WSNY/Columbus Regional Sales Mgr. Heather Rice segues
| 4549 )99 to crosstown WWCD-FM as GSM.
| _50-54 _]97 -$50k 102 o Jetterson-Pilot/Denver Marketing Dir. Mark Etchason moves
| $50k-$75%x 22020 o4 to KOSI-FM/Denver as an AE.
T5k-3100 95 o WCRZ/Flint, MI hires Tami Conrad as Sales Mgr.
46.6% of purchases come ‘ o David Hetferman joins KRUZ/Santa Barbara, CA as an AE.
from the 18-39 demo. | $100k-$150k )92 o Richard Lorenzo becomes Dir./New Business Development
for Jersey Radio Network's NTR/Internet division.
Source: Scarborough 1999 Release 1 survey o MediaAmerica ups VP/GSM Michelle Jennings to Exec. VP/
Sales.

FORWARD _sales & Promotion Planning Calendar [T B I Ar L

Mar. 19-25 National Wildlife Week, American Chocolate Week, National Free Paper Week

o @ @ @— @ @ ®

National Chocolate National Ravioli Day Vernal Equinox National Goof-Off Day National Chip And Dip National Chocotate- National Lobster
Caramel Day Fred Rogers (a.ka. Mr. National Teenagers Day|  National Bavarian Day Covered Raisins Day Newburg Day
Swallows return to Rogers) born (1928) National Tree Planting Crepes Day Titantic wins 11 Oscars Exxon Valdez spills Amadeus wins the
Capistrano Hockey Hall of Famer Day First Stanley Cup (1998) 11.2 million gallons Oscar for Best Picture
First reported bank Bobby Orr born National French Bread playoffs held (1894) |- The game show of oil off the Alaskan (1985)
robbery in America (1948) Day Actor William Shatner Concentration leaves coast (1989) RCA begins production
(1831) born (1931) the air after 15 years of color TVs (1954)
(1973)

Y Your On-Ai A
ences: [[gi[e} On-Eine E’roﬁts

i~ G : vySellBid.com multimedia Avet e o
With No C':“O-ST':‘NO,- on-line classifieds, auctions, ""m“

Risk WEBSITE TRAFFIC Fpersonals & shopping will . www.buyselibid.com
SN Grive new & repeat traffic to your J
Yol iTe1 KM website 24 hours a day, 7 days @

v week produdng subsiantial new non- s II Pty W,

traditional revenue from both your
www.datechannel.com

audiences and your advertisers.
You can be a major portal in your
market and cash in on the

-
Internet, with BuySellBid no cost l m
Conl'enl'. cummres st

*Ameawa

Visit www.buysellbid.com or wwwnxsys.com
921-14TH AVENUE. LONGVIEW, WA 98632 Call 800-320-7870 Today.

BYYSELLBID.COM, INC

——
— — = Y=V PN CYPY =S
malllﬂulul”slwv.bulll
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Want to know what
all this
really means?

Unless you know how to use it, research is useless, That’s where

Strategic Media Research can help., Because you get a lot more

than just reams of data from us, You get actionable, customized

solutions that will help you succeed. To find true meaning, call

312,726.8300 ‘or visit us online at www.strategicmediaresearch.con.
L

www americanradiohistorv com

SITRATEGG
media researc

What's New. What's Now. What's Next.”
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INTEGRATED MEDIA: 1+1 EQUALS 3

"’ m Boehes There’s a new breed of sales-

people lurking in our midst.
They are hard at work developing a new product, posi-
tioning it in a different way, targeting a new type of
buyer. They don’t appear on many competitive radar
screens right now, but they will substantially change the
way sponsors assess, plan and buy advertising.

What are they selling? Integrated media. While the
concept goes by many names — cross me-
dia, multimedia, merged media — it all
amounts to the same thing: one salesper-
son who can design, coordinate and imple-
ment a marketing strategy using two or
more media. As communications compa-
nies continue to merge and expand their
influence, integrated media pitches will
become more and more powerful.

Who are these new salespeople?
They're sitting right in your offices, in your
sales departments. They're the ones who
ask a lot of questions, who gravitate to-
ward the higher levels of the agency or the
client. They appear frustrated when asked
to simply negotiate rates for transactional
buys. They tend to use words like “results”
and “branding,” and they’'re comfortable asking for big
dollars.

Radio today faces the challenge of merging station
website sales with traditional on-air campaigns. While
most stations now realize that the web should be offered
only if there is additional revenue, opinions continue to
be mixed regarding whether the web sales force should
be separate from the broadcast side. Can spot sellers ef-
fectively position both the on-air and the web inventory?
This issue becomes even more important as media com-
panies seek to maximize the return on all their proper-
ties, including those beyond radio and the web.

At Katz, we believe radio and the web should be sold
as one package, by one sales force. Furthermore, we think
it's important to establish a separate staff to sell integrated

media in general, since the sales approach and the valua-
tion both fall outside the current responsibilities of most
media buyers.

Katz Interactive Marketing recently established an in-
tegrated media sales force dedicated exclusively to posi-
tioning the combined strength of Clear Channel Commu-
nications’ properties across the U.S. These sellers can de-
liver dominant impact in four media — radio, Internet, tele-
vision and outdoor — and can work with clients to estab-
lish brand-building partnerships that feature
a consistent message and coordinated execu-
tion. They will also be using some new math-
ematical formulas, challenging the ways in
which media companies view their assets
and sponsors define value.

In the traditional media world 1+1
equals 1 1/2— if we're lucky. Back in the
| days of simple AM/FM combo selling, the
| pitch for buying the combo often sounded
like this: “1t’s $100 for the FM and $100 for
the AM, but I'll give you the combo for
$175.” The combo sale usually ignored any
real synergy between the stations. The spots
simply ran on both properties, and the spon-
sor received a discount for the combined
purchase.

Over the years we taught advertisers that they could
get discounts for buying multiple stations. That approach
came back to haunt us when ownership consolidation took
root and station clusters appeared in every market. Katz
Radio Group studies show that radio advertising costs rose
much more slowly in markets with heavy radio consolida-
tion than in markets with fairly little cluster impact. We
offered discounted rates for multiple station buys. We told
buyers that 1+1 equals 1 1/2.

MORE VALUE, NOT LESS

The seller of integrated media adds the figures differ-
ently. That seller establishes the value for the individual
property, be it radio, TV, the web, outdoor, direct e-mail or
some combination of all the choices. The seller then asks

for a premium for the package, with the extra cost repre-
senting the value of the synergy among the media. Note
the use of the word “premium” rather than “discount.” In
the integrated media world, 1+1 equals 3, 4 or even more!

Integrated media pitches also serve to question other
practices and assumptions. For one thing, they blur the
line between advertising, marketing and promotion. They
challenge clients and agencies alike to review how money
is spent and how to measure the results.

In truth, media expenditures all come from the same
source: the client. Over the course of time the placement
of these dollars has become more “scientific,” meaning that
media experts have pigeonholed them into various catego-
ries, including advertising, marketing and promotion.
While each approach may have a specific goal, the overall
intent for any type of media spending is to establish aware-
ness, gain consideration and promote consumption.

Most traditional advertising is one-dimensional, so
sponsors feel that they need to establish deeper presence
in other ways. The integrated media approach changes this
equation substantially. First, the advertising itself becomes
multidimensional, since the same message can be adapted
to the strengths of each individual medium. A radio 60-
second spot employs sound, imagination and emotion. A
TV 30-second spot uses visuals and demonstration. Out-
door ads create a singular image. The web provides inter-
action and links. A coordinated message, spread across
media, fulfills many of the client’s needs, all under the
umberella of advertising.

The impact doesn’t end there, however. By definition, a
sponsor who takes advantage of an integrated media cam-
paign spends a lot of money among the different vehicles.
That presence enables the salesperson to offer the client a
premium position across all media in the market. This can
include anything from fixed website positions and on-air
promotional mentions to preferred partnerships and co-
branding opportunities.

The most important point here? The synergy costs extra.
It represents added value, not value-added. The salesper-

" son works with the client to get the creative right and to

ensure that each medium complements the other. The con-
sumer hears and sees a uniform strategy presented in an
organized and cohesive manner through his or her per-
sonal favorite and secondary media. The media presence

Continued on Page 23

Back To The Hits!

Dallas « Atlanta - Tampa
Kansas City « Charlotte

and 75 other markets can't be wrong

Find out what listeners are saving about Retro Country USA

The Greatest Country Hits

of All Time
Call SUPERADIO now
~ Tor a demo 508 ,480.9000

www.retrocountr;.com
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ﬂ_ HOW MUCH SSS 10
GIVE YoUuR LISTENERS a
coMPELLING REASON T0 visIT
vyourR WEB sitTe EVERY bpAy~?

zip. ZERO. ZILCH.

mp3radio.com is like money for nothing. Everything you do to attract listeners on air, we do for your
station’s web site. At no cost to you. You'll have an exclusive affiliation with the most talked about, fastest
growing site on the Internet, MP3.com. it offers your listeners free music downloads, access to concert tickets,
music news, and more, giving you the hook you need to dominate your format in your market. Just call
404-979-7832 or e-mail josh.gertz@mp3radio.com.

mp3radio.com-

r----+ for Radio and the Internet.
The Next S\t@\ﬂan;ericanradiohistorv.com
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RADIO'S 8% SOLUTION

Il Where do we go from here?
By Micholo SKuttins 122, ot vaiie in many

ways. One of the most
significant milestones
was radio’s share of the proverbial advertising pie
touching 8%. Estimates place radio’s share of total ad-
vertising dollars at 7.9% — but for a tenth of a point,
we’re there!

interap VP Marketing/Communications

This marks the first significant share jump for our me-
dium in the past 30 years — an increase even more sig-
nificant because the Internet took its first measurable
share of advertising dollars in 1999.

RADIO’S AD SHARE
1970 ' 6.7%
1960 6.9%
1990 6.7%
1992 6.5%° 3
199 7.9% i
*First year of Radio 2000

Source: Competitive Media Reporting; Salomon Smith Barney

Obviously, the ‘90s were very good to radio. We've
enjoyed strong annual revenue growth since 1993. But
while revenue growth is noteworthy, a share increase is
even more significant. Share growth means that revenue
is not simply rising along with the advertising tide, but
that the current is flowing more briskly in our direction.
In fact, Salomon Smith Barney says that for the past three
years radio has seen greater revenue increases than any
other traditional medium.

So what’s behind this long overdue increase in mar-
ket share? No doubt it is a myriad of influences, includ-
ing consolidation, audience declines in competing me-
dia and the recent windfall of radio’s seamless compat-
ibility with the Internet and e-<commerce. On the other
hand, one could argue that breaking 8% was not entirely
due to good luck, but rather from the direct efforts of
the radio industry to accomplish this goal.

“Radio 2000/ An Alliance for Growth” was an industry-
wide marketing effort that began in the early "90s. Radio
2000 challenged the industry to set aside intra-industry

bickering to further radio’s
cause. The program’s overall
goal was to increase radio’s
share of the advertising pie
two percentage points by the
end of the year 2000. At the
end of 1999 we’d seen an in-
crease of 1.4 percentage points, with what promises to be
a strong year for radio yet to unfold. Clearly we have
made a significant dent in what was admittedly an ag-
gressive goal.

So with less than a year remaining in the initial Radio

should not disregard the improved efforts by radio reps,
broadcasters and industry organizations to provide
timely, relevant research and marketing material to the
press, trade organizations and the advertising commu-
nity.
t’l'n addition, marketing-based presentations by radio
professionals at meetings of the 4As — the Association
of National Advertisers — and similar industry events
continue to improve radio’s visibility. Finally, the place-
ment of relevant radio-related articles in advertisers’ trade
journals, such as pharmaceutical or direct-response pub-
lications, has increased our credibility as marketers. And

2000 timeline, it is not merely a time to look
back, but to begin planning for the next
decade.

First, let’s briefly review the basic tenets
of the Radio 2000 marketing plan, deter-
mining which goals have been achieved
and where we need to head.

Radio 2000 proposed to “create a new,
dedicated all-radio marketing team to
reach advertisers and their agencies.”
While dedicated new business divisions
are now customary, many of these pro-
grams can trace their origins back to Ra-
dio 2000. At the time the idea of allocat-
ing salespeople to focus solely on devel-

while PR efforts rarely produce immediate
sales rewards, their long-term worth re-
mains invaluable.

Radio 2000 also suggested that the indus-
try “package radio according to advertis-
ers’ geo- and psycho-demographic
needs... [and] draw attention to recent na-
tional success stories.”

Through the years this seemingly simple
idea took many forms. But whether sta-
tions are packaged together as “format net-
works,” “demographic networks” or sim-
ply “unwired networks,” the concept re-
mains the same. When we package stations
with similar consumer profiles, we are not

oping new dollars for our medium — free MICHELE] | only able to deliver superior results for the
from the constraints of day-to-day trans- SKETTINO adven:ti.?er,. l?ut also to secure high?r CPPs
actional sales — was unprecedented. Ra- by minimizing waste. This is an increas-

dio 2000 also proposed that these specially trained sales
professionals be true marketers, able to speak the lan-
guage of advertisers, not simply the language of radio.

The shift from selling radio spots to marketing radio
was not easy. But while the initial investment in these
types of programs was sizable, especially in a period of
declining sales and profits, the formation of these spe-
cialized new business development teams was instrumen-
tal to radio’s revenue growth.

. Since this idea was first proposed, radio has made tre-
mendous inroads in the telecommunications, drugs, fi-
nance and media categories, and more recently within
the packaged goods and food product industries. Yet the
potential for growth is still enormous within virtually
every category. .

Another Radio 2000 tenet proposed “multitiered ad-
vertising and public relations campaigns aimed at both
agency and advertiser executives.”

Few would argue that radio has gained tremendous
visibility among advertisers, and, of course, Wall
Street. While part of this is due to consolidation, we

ingly important point to remember under consolidation
— the urge to sell multiple properties should never su-
persede the goals of the advertiser. And, of course, suc-
cessful radio campaigns should be spun into quantifiable
success stories, which remain one of radio’s best sales
tools for soliciting new advertisers.

Finally, Radio 2000 called for the industry to “create
awards for campaigns that balance creative excellence
with sales results, providing incentive for agency cre-
ative teams and media planners to use the medium more
creatively and effectively.”

When Radio 2000 was initiated, the lack of incentive
among agency creatives to utilize radio was a major prob-
lem. The proposed awards program, offering cash prizes
directly to radio creators, inspired a united effort among
the radio community. Jim Thompson, then President of
Group W Radio, was the first to institute such an awards
program. Shortly thereafter other broadcasters pledged

Continued on Page 23

Your mom said do the right thing.
Finally it pays.

Call Stacey Ruben (310) 643-4449

- 4 With Dennis Prager you can do the right thing and -
make money. Dennis Prager sells because he talks about what's right.

DENNIS

PRAGE

L
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INTEGRATED MEDIA: 1+1 EQUALS 3

Continued from Page 18

“own” the marketplace for their category.

NEW BUYERS NECESSARY

This new sales technique demands different meth-
ods of valuation and assessment from the client. On the
consumer side, the introduction of new products inevi-
tably leads to the creation of a new group of buyers who
recognize the value of the offer. Until the product be-
comes well established, however, consumption is typi-
cally limited at first to a group of “early adapters” who
appreciate new ideas and are willing to accept some
risks. They pride themselves on being ahead of the curve,
and they serve as a model to other consumers who join
in once the product gains more acceptance.

To sell integrated media effectively, the salesperson
needs to find a buyer who can both appreciate the value

of the synergy in the package and is willing to pay for it.
Unfortunately, many of the current media buyers can’t (or
won't) accept that value proposition right now. They treat
each medium as a separate purchase, relying on the over-
all strategy to coordinate. Just like they try to break up
station clusters to negotiate the best rates, they prefer to
treat each medium separately to gain the upper hand.
Their business model demands that they negotiate the best
financial deal for their clients, not necessarily get the best
results.

The general buying group for merged media has not
yet been created. As a result, these sales will be limited at
first to those “early adapters” among potential sponsors
who can recognize the value of synergy. We're finding that
new companies (including the dot-coms) can appreciate
the dynamics. These businesses have entered into a high-
stakes battle for awareness and market share. They un-

derstand the value of “owning” categories and brand-
ing across media in a market. They're new, so they
don’t always think the way that traditional media buy-
ers do. They are focused on the result, rather than the
efficiency.

In time we believe established companies will accept
and value the integrated media approach. Agencies are
being asked more and more to design campaigns that
generate results. Many clients are paying their agencies
based on some performance criteria. Agencies themselves
are making sounds about being interested in merged
media campaigns, especially if someone can coordinate
the various elements and effectively implement the cam-
paign.

Integrated media sales deliver value beyond the in-
dividual media pieces. The total is worth more than the
sum of the parts.

Gerry Boehme is Sr. VP for Katz Media Group and Katz Interactive
Marketing. He can be reached at (212) 424-6784 or via e-mail at
gerry.boehme@katz-media.com.

RADIO’S 8% SOLUTION

Continued from Page 20

their financial support, until the RAB subsequently took
control of the program, now known as the Mercury
Awards. While building excitement for radio within
agencies’ creative departments is an ongoing challenge,
this program continues to play a key role in increasing
excitement and interest in radio among copywriters and
creative directors.

Now, let’s go forward!

Much of the work started by Radio 2000 is still rel-
evant today. We can build upon these ideas to carry on
the spirit and intent of Radio 2000.

Continue to call directly on advertisers: The larg-
est gains for new radio revenue that can be tracked to a
specific effort have come from our direct marketing ef-
forts. While agency involvement and support are still
necessary, generating interest at the client level is often
the best way to end up on the media plan.

When speaking to advertisers, it is crucial to be well-
versed and knowledgeable about their industry. Encour-
age new business development sellers to become ex-

perts in a given field, then fo-
cus their éfforts on that indus-
try. Expand our scope of new
hires to include professionals
such as marketers and agency
account managers. .

Geographic positioning is another factor to consider.
For instance, Interep has an Internet expert working in
the Silicon Valley to capitalize on the tech industry and
a packaged goods specialist in Cincinnati to call spe-
cifically on Procter & Gamble.

Train salespeople to understand marketers’ lan-
guage and goals: Advertisers don’t buy media, they buy
marketing solutions. It is vital that radio sellers do not
focus on selling spots, but rather on offering solutions.
The only way to do this is through comprehensive mar-
keting training.

Maintain our product: This may go without saying,
but the only way to assure the future growth of radio is
to continue to offer advertisers a premium product.
Many factors go into this, including monitoring spot-
loads, fostering new talent and developing innovative
programming.

Build radio as a branding medium: While promo-
tions are an important benefit of radio, it is equally im-
portant that we position radio as an advertising me-

dium, not merely a promotional vehicle. Demonstrat-
ing radio’s long-term branding capabilities to advertis-
ers enables us to capture a larger portion of ad bud-
gets.

Only suggest stations with the highest probabil-
ity of delivering results: Look toward long-term
growth as opposed to the immediate buy. Delivering
superior results is the only way to assure an advertiser’s
continuing support.

Remain flexible and creative: In times of prosper-
ity it’s easy to take our success for granted. During these
times we must remember why advertisers are drawn
to our medium and assure that we continue to serve
their needs to the best of our ability.

Certainly, the list above is not complete. More work
needs to be done to determine a marketing plan to carry
radio successfully into the next decade. At the time of
its inception, Radio 2000 was dubbed a work in
progress, and that remains true today. Radio faces many
challenges and new competitors in the years ahead. As
an industry, it is once again time to come together and
face those challenges as a unified force. Together, we
invested in the future growth of our medium when our
industry was in recession. Now that our industry is
thriving, it’s time to invest even more heavily to ensure
our continued prosperity.

THE INDUSTRY’S NEWSPAPER

[ 2%
For Faster Service
FAX Credit Card Payments T

310-203-8727

0Or Cali R&R at

310-788-1625

0

Ore-mail R&R at
maoreinto @ronline.com

THE R&R ANNUAL SUBSCRIPTION
PACKAGE DELIVERS THE MOST
FOR YOUR MONEY!

SUBSCRIBE AND SAVE
OVER $190.00!

51 weeks of R&R ($330.00 valve)
2 semi-annual R&R Directories
($150.00 valve)

$299.00

(U.S. Only)
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Cole Set As VP/GM,
KCTDAos Angeles

One-On-One Sports has tapped
Nancy Cole as VP/GM for the
24-hour Sports/
Talk radio net-
work’s Los An-
geles  flagship
0&0, KCTD-
- L AM. Cole re-

4| places Bob Bord-
onaro, who re-
cently exited to
become GSM for
Mt. Wilson FM
Broadcasters
(R&R 1/14).

“Nancy is an outstanding addition
and a strong leader for our KCTD
team,” said One-On-One Sports
Chairman and President/CEO Chris
Brennan. “We have big plans for
AM 1540, and Nancy will play a
crucial role in making them happen.
Her record of success in building
and developing winning teams

GII.EMM“
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Cole

W

Cunnlngham Named
Jive Dir./Aduit Fmts. |

Jive Records has named Tom
Cunningham Dircctos/Promotion,
Adult Formats.
Based in New
York, he reports
to Sr. VP/Promo-
tion Joe Riccitelli.

*“Tom is an ex-
tremely  well-
rounded promo-
tion person.” Ricci-
telli said. “The
experience he
brings on both a
regional and na-
tional level makes him a valuable
commodity in the promo world. |
know he will bring the adult depart-
ments at Jive to a new level. We are
truly excited to have him on board.”

Cunningham was previously Di-
rector/Top 40 Promotion for Re-
prise Records.

Cunningham

} fore joining BA, Cdsmdy spent

Newsbreakers

nterep has promoted Stuart

¢ W Naar to Exec. VP/Research.

Naar joined the company in 1995
as Research Director.

Before Interep, Naar spent nine
years with Mairite Communications
Group in New York, working as the
Radio Division's Director/Sales
Marketing & Research, as well as
WHTZ-FM's Director/Marketing &
Research. Between 1960-85 Naar
was Market Research Specialist at
Katz Communications.

Naar Now Interep Exec. VP/Research

“Stuart possesses a unique
understanding of the business
because of his varied experi- .
ence, which includes research,
sales, marketing and broadcast-
ing.’ Interep Marketing Division
President Marc Guild com-
mented. “He knows exactly the
type of research needed by our
sales team and client stations
and is adept at packaging it in
ways that clearly convey our
strengths” -

| Cassidy: BA/AMFM VP/Strat. Research

Broadcast Architecture seven years with The Re-
VP/Music Strategy & search Group.
Implementation Kevin Cas- “Kevin Cassidy is onc of
sidy has been promoted to the most talented radio pro-
VP/Strategic Research for fessionals in our industry,”
BA/AMFM. He will over- said BA CEO Frank Cody.
see the scheduling, ex- “His skills as a strategist,
ecution and analysis of programmer and lcader are
AMFM's strategic percep- valuable assets to Broad-
tual studies and music test- cast Architecture and our
ing. He'll also maintain his parent company, AMFM.”
role at BA as a research as- Cassidy AMFM COO/Product &
sociate and consultant. Be-

CASSIDY/Ses Page 49

Ilalverson-v capltol Sr. nlr.lPromoili;

Capitol Records has elevated
Kim Halverson to Sr. Director/
Promotion Administration. Based
in Los Angeles, she reports to Sr.
VP/Promotion Burt Baumgartner.

Baumgartner said, “Kim’s apti-
tude for detail, dedication and
strong work ethic have been inte-

gral in keeping the administrative
operations in the promotion depart-
ment running efficiently.”

Halverson joined the company in
1985 as a senior staff assistant in
marketing and promotion. Prior to
that she worked for TBS® Portrait
of America TV series.

= ST

Trafﬂc com Taps Four_Sales Execs |

Traffic.com. which provides
real-time traffic and logistics infor-
mation services, has named
Michael Casey Director/Nontra-
dmon.:l Sales and John Harris,
| Carrie Lewis and Billie Parrott
Directors/Sales for the Northeast,
Midwest and Southwest. respec-
tively. Traffic.com currently acts as

a national representative for the
AMFM Radio Group and says it
anticipates adding several other ra-
dio groups shortly.

All four of the newly appointed
execs previously worked for
Shadow Broadcast Services: Casey

TRAFFIC.COM/See Page 49

UPDATE
Long Tapped As VP/GM At Infinity Promo Group

he Infinity Promotions Group has named Jodi Long VP/GM. She
comes to Infinity’s national sales, promotion and marketing unit from
the company’s WRCH-FM & WZMX-FM/Hartford, where she was VP/GM.

Long succeeds Greg Janoff, who had been pulling
double duty as IPG's Nationa! Director and WINS/New
York's VP/Station Manager. He'll now focus full-time
on 'INS. Long will be based at Infinity's Boston head-
quarters and report to Infinity co-COO David Peariman.

“Greg has done a terrific job formutating the vision
and rollout of IPG, which is almost a year old” Peariman
told R&R. “We realize the growth in new business de-
velopment and want a full-time focus on it by a key
manager in our company. Jodi has a wealth of knowl-
edge of sales and business development and pos-
sesses a strong GM's background after running our
stations in Hartford”

Long toid R&R, “I'm excited to work with IPG, which
offers customized solutions and delivers them on a local, regional and na-
tional basis. Greg did a terrific job launching IPG and building momentum.
My job is to bring it to the next level. The opportunities are unlimited, and I'm
excited about what IPG brings to the table”

Long

AMFM/Phiily Premotes Dziabis To SVP/Sales

im Dziabis has been elevated from Director/Sales & Marketing to Sr.

VP/Sales for AMFM's WDAS-AM & FM, WIOQ-FM, WJJZ-FM, WLCE-
FM & WUSL-FM/Philadeiphia. She reports directy to AMFM Eastern Re-
gional Sales VP Andrew Rosen and will work closely with the market's
individual station GSMs and AMFM's Chancelor Marketing Group. She
will also direct the overall sales strategy for the six stations and oversee all
aspects of inventory control, key client relationships and sales. personnet
recruitment and development.

“Leading our Philadeiphia sales efforts requires dedication to serving
ouf customers and aligning our sales talent to become the best sales team
in the market” AMFM Eastern Regional Exec. VP John Fuliam said. “Kim
has exhibited excellence in each of those skills in Philadeiphia, and we
look forward to even greater things to come.”

Dziabis is a 20-year radio veteran and has served as GSM of WDAS-
AM & FM and NSM for crosstown WPEN-AM & WMGK-FM. She began
her career in 1980 at WRMM-AM & FM/Rochester, where she rose from
LSM to GSM to GM over a 12-year span.

Sprlng 2000 Station Info Forms Due Soon

rbitron has mailed its Spring 2000 Station Information Packets to ra-
dio stations within the 276 markets it measures in the spring. Stations
are asked to complete the forms and return them by Monday, Feb. 28.
The packet contains a Station Information Form, which includes pre-
printed programming information that stations submitted for the previous
survey. Stations must send back the form, either confirming or correcting
the information. Arbitron said that if the formis not returned, the information
will not be carried forward.

THE QUALITY SHOWS...On the Quality Network

TALK AMERICA

20 shows focusing on today’s newsmakers 14 shows on health & fitness

7 shows on business & personal finance

5 shows on computers & technology

6 shows on sports
: po
plus 28 other programs

* 2 Networks « B8O Talk Shows . 24 Hours a Day *x

FREE SHOWS - ALL BARTER! FREE ADS in your local paper (Call for details)

781-828-4546

Always on the Internet: talkamerica.com

Fresb 24 bours a day!
WorldWeb
NEWS NETWORK
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Here are

reasons to

|

more ¢han 550,000

ase custom client jingles

from BRg Music Works...

KIIS FM 102.7

January 28, 1997

Andy Mark
President

BRQ Music Works
200 Eogle Road
Suite 2

Wayne, PA 19087

Dear Andy:

| Just wanted to share some iImpressive revenue successes we've enjoyed at
102.7 KIS-FM using BRg's custom advertiser jingles. In just the last few months our
sales staff closed over $550,000 in new advertising from only three accounts using
the custom jingies. BRg's jingles create an identifiable unique audio logo
providing “true added value® to these new advertisers' radio efforts.

Today, "winning stations® must be viewed as resources by advertisers. The BRg
jingles unquestionably deliver an “edge” to the station while exponentiaily
enhancing the effectiveness of the advertiser's radio investment,

With over a haif million dollars in new business directly reiated to the jingles, we're
extremely pleased with our results so far and excited 1o offer the jingles as one
of 102.7 KIIS-FM’s tools for delivering the most value 10 Los Angeles advertisers.

A HUGE FAN of your talent, creativity and responsiveness,

Charlie Rohllly
Vice President/GSM

3400 Riverside Drive. Suite 800 ¢ Burbank, Caktomia 91505 * Telephone (818) 845-1027
hitp:/Awrerw Kisstm. com

(= a N
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Newsbroakers
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PROS ON
THE LOOSE
Spin
air Spin 15, five nationally syndicated sRichard and Ruth Bissett, par- Jullo Flores, image Produc-
one-hour programs celebrating the | || ents ofWHSL/Greensboro, NC air tionjon-air, KRLA-AM & KLSX-FW
magazine's 15th anniversary. The personality Jeyme Auetin, Feb. Los Angeles (818) 694-3371 julio
shows, which will air in March and Aprll, 12
are hosted by Spin Editor-in-Chief Alan
Light and include cultural history, inter-
views and music. Contact RobTonkin, | paAQpEN KARST is named EVP/
(310) 314-8008. CFO. He was most recently EVP/Fi-
By nance & Communications at The
Records Yucaipe Compenios.
. TOM SZABO becomes President of
the newly created Media & internet
© RANDY SPEND- Sves. Group, which incorporates the
LOVE is upped recently acquired Digital On-Demand/
President of Mira- RedDotNet. Szabo wes most racently
max Films Motion President/CEO of Digital On-Demend/
Picture Music. He RedDotNet.
rises from SVP/ TIM SEXTON is appointed Dighal On-
Motion Picture Mu- Demand President and Media & internet
sic. Sves. Group COO. He was previously
Digital On-Demand EVR
Spendiove ALAN TUCHMAN is tapped as
President of the newly created Distribu-
tion & Fulfiliment Svcs. Group. He was
m most recently SVP/Sales & Purchasing
QLo ol Lol uPAEE'lcE:m a::?::acouom
Entertainment as St. Dir/Corporate | |y 4 £ sament Svos.GroupHOwes | HANK WILL-
Communicalions. His last position was most recently EVP/Operations for AEC
Dir./Communications for Hachette -1AMS, company
Fiipacchi Magazines. LR ST founder, is named
JERRY BASSIN is Vice | CEO.Heisalsothe
© ALLIANCE ENTERTAINMENT an- Chairman/Distribution & Fulfillment | co-founder of the
. Sves. Group. He was formerty EVP/ | indemet consulting
lownces RIS DOm0 O Corporate Development for AEC One | firm Cybersonic.
Stop Group. ' DAVID BEN-
LARRY KAL- DAVID SCHLANG is tapped as | JAMINisappointed
ANTARIisnamed | Vice Chairman/Distribution & Fulfill- | Vice Chairman &
EVP/Corporate | ment Svcs. Group. His most recent po- [:SVP/Entertain-
Development. He | sition was President of One Way | ment. Heis anen-
was most recently | Records. tertainment attorney and a former VP/
x| a partner in The Business Aftairs for CBS.
Yucaipa Compa- | o SUZAN JENKINS joins the RTAAas |  JIM L'HEUREUX becomes SVP/
nies. SVP/Marketing. She was most recently | Marketing. He was most recently EVP/
Executive Dir. of the Smithsonian | GMfor Prodigy internet.
Dir. Sean Harrigan takes similar Michaels joins KFMS/Las Vegas for

Radio: Jil Schmiitt rises to VP/Di.
Facilities for Cumulus. Additionally.
Jorge Garcia and Michsel Bavely
are upped to Controller.

CHR: WBLI/Long Island late-
nighter Stick segues lo sister
WRBTS/Atlanta for nights ... KYLZ/
Albuquerque overnighter Ricky The
Wild Child steps in as interim af-
ternoon driver: Silver exits ...
WFBC/Greenville, SC Production

duties at KXHT & WKSL/Memphis.
Also., KXHT nighttimer Kid
Fresh exits; WDBT/Jackson, MS
nighttimer Jay Knight joins as his
replacement ... Phil Inzinga j ]oms
WSSX/Charleston, SC for momlngs

. KKXX/Bakersfield's Mark-E is
pmmoled 1o nights ... JoJo Lopez
joins KSEQ/Fresno “for nights ...
KUBE/Seattle ovemigihter Marvin
Nugent exits to join KFAT/Anchor-
age. AK ... WKSS/Hartford night-
timer J.D. Redman exits ... KSFM/
Sacramento Promotion Dir. Todd

motion Dir. Rachel Adams joins
wxl.xmm for similar duties.

Rod' KSQY/Rapid City, SD mom-
ing man Bobby Marchesso moves

to middays as pm driver Mad Max
joins The Goat Boy for momings;
PD Corey Ward takes over after-
noons ... WRCQ/Fayetteville, NC
night slammer Al Fleld is upped to
afternoon drive.

Records: Raj Trivedi is tapped as

NATIONAL
RADIO
FORMATS

ALTERBATIVE PROGEAMNNENE
Stove Kookl » (909) £31-2818
Sary Kool :

Lits AC

STING Brand New Dey

ERIC CARMEN | Was Born To Love You
ARG ANTHONY You Seng To Me

$1300 Thong Song

PROFYLE Whispers in The Dark

S Al W T L T DRI LT T
CODATRAST PREGERANEARN
Walter Powers  (000) 425-9082

mm&mammmum

SeftAC

Andy Faller

WHITHEY HOUSTON 1 Leared From The Best
Wlﬁ

hh

| ~MMADDINA Americas Pie
VEATICAL HORIZON Everything You Want

Dir./Finance for Walt Disney
Records ... Leesa Brumsom is ap-
poinwd Mgr/A&R for Elektra En-
tertainment Group ... Lenny
Sochoo is named Regnonal Finan-
cial Dir. for peermusic.

Industry: Elliot Kendafl and Isaac
Cuevas join Bryan Farrish Radio
Promotion ... Bill Denton joins
Newmafk Mvelusmg as Acc 1. Su-

LPFM

Continued from Page 3
and for an ongoing “shakedown.
blackmailing and greenmailing to
death” of some businesses that have
filed merger and acquisition appli-
cations with the RCC. He said he
does not suspect Chairman Bill
Kennard or other commissioners
are involved, and he declified to
provide names of companies that
are being affected or other details,
but he did say “there’s a Pulitzer
Prize in it” for reporters who un-
cover the story.

Those remarks prompted Ken-
nard to phone Tauzin Tuesday
moming. In a follow-up letter
Kennard said, “I do not belicve any
such practice exists at the FCC. If
any such conduct did come to my
attention, | assure you that | would
take swift action 0 investigate and

correct it. But, frankly, it is unfair, ir-
responsible and unworthy of a pub-
lic official to cast aspersions on the
integrity of the FCC in this manner
without citing facts or examples of
any such conduct.”

Kennard asked Tauzin to “provide
me details of any specific cases: To
the extent that there are policy dis-
agreements within Congress and be-
tween members of Congress and the
Pd:onunenmmiewplm

this is a proper substantive debate.

than can be conducted through the

-namalpmoﬂepslmou.m

mqupmmdmmmal

Kaludlooknpuwmlly and it
isn't,” Thuzin Ken Johnson
toid R&R. “Billy continues to be
troubled by accounts from industry
representalives that they are being

blackmailed when it comes 60 telecom’

mergers. At no time has Billy accused

WAANN americancadialhiciar

anyone in particular of being involved
in a shakedown, Am'tlmelheRr

MMWMW
condn -on a telecom L it

opens:ihy‘door to cormuption:

are unscrupulous people who will’

mﬁlwudh mdslyﬂleyed\ﬁxlhe
probleng for a price. R

.lohnbnaddedtlm.be&éeof
“unsunahulbdum;wsmedw
change this piocess.. At ‘the very
least, we want to have a shot clock
for FCC mergers.” But changes may
set in, and we aren’t going to get &
colwldlemivebillﬂlisyeu@eb

AtplmumethekuCom-

Bruce Reese. independent engineer
Chuck Jackson (who conducted the
NAB's LPFM interference study last
summer). engineer Ted Rappaport
and NPR President Kevin Klose.
Tauzin told NAB conference attend-
ees on Monday that Kennard had de-
clined the invitation to the hearing
because he was busy Thursday.
Teuzin said Kennard asked that the
hearing be delayed until Friday, a
day when Congress is not in session.
Said onc NAB attendee about
Kennard, “If you can't defend your
position, you don’t show up.”
Senate Introduces
Anti-1LPFM Bl

Last week New Hampshire Re-
publican Judd Gregg introduced the
Senste version of the “Radio Pres-
esvation Act,” pattemed afier legis-
Iation introduced in the House in No-
vember by Representatives Mike

Oxley and Frank Pallone. Gregg's
bill says that the FCC’s version of
LPFM reinforces “unlawful behavior
and encourages future illegal activ-
‘ity” because it permits pirates to ap-
ply for licenses. “It is certain to un-
dermine the integrity of the radio
spectrum, interfering with current
ing public.” Gregg said.

He applauded the RCC's desire to
provide community groups with fur-
ther access to media, but said, “A
nnlnnnleofahumvesahudyu-
ist.” l-lenlsopouledmullnl non-

momentum is building to prevent
this spectrum-degrading proposal
from going forward.”
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THE WORLDS #1 PARTY SHOWS.

Each week,; a new HOT MIX™ program arrives at your station
UNHOSTED, professionally programmed and mixed, ready for
you to localize. The music is blended, nonstop, beat-to-beat and
back-to-back™, delivered on CD!

Since 1985, HOT MIX, the definitive cutting edge dance mix, has
been the uncontested #1 STATE-OF-THE-ART party program
for radio.

Acceptance of these various HOT MIX styles has been overwhelming,
making the Hot Mix Radio Network the world’s largest supplier of
mixes for the masses.

l:lmnse the program that fits your station's music format:

uplempo dance & party music from: “Current hifs,” The graatest Top 40-Mainstream dance/club/party
mmm“mnadmm"& “80's Retro hifs,” ~ from the lale 70's theough the 80's, and early 90's.

HOT/AC  rovmswm @ HOT/AC .coone

> The biggest Hot Adult Contemporary WMZ’ . The greatest Hot Adukt Conlemporary dance/ciubyparty

“Recurrent hifs “90's Fisshback hils; & “80's Classic his” " hits from the 80's through the sarly 90's.

HOT MIX RETROMIX

CROSSOVER 4 HOURS/week. : om SKOOL 1 HOUR/week.

including the hotiest hit music from: “Hip Hop,” \ The biggest “Oid Skool” club & party hits from the

“R&B,” & “Oid Skool.” " late 70's through the 80's, and early 90's.

COUNTR RES

Y MIXG ommshee RESURREGTION : cune

The hottest country hil music from the biggest clubs The biggest Classic Alternative / New Wave

around the USA and your station. hits from the 80's.
“Hot Mix creates the most compelling special “Hot Mix has become a huge KUBE 93 benchmark.
programming I've ever heard on radio. Hot Mix It's clean, reliable, easy to use and programmed by
is a legendary show.” _ professionals - we love it!”
Guy Zapoleon - v % Shellie Hart, OM
- Zapoleon Strategies - KUBE 93 Seattle

L4

“FLY 92 has used Hot Mix for over 10
years! Nobody mixes better than Hot Mix

“B-96 has a long standing refationship
with Hot Mix. They are, without question,

- the show really adds another dimension to the best in the business. Everyone at Hot Mix
FLY 92V takes care of business with quality results and
Rob Dawes, PD attention to detail!”
- WFLY-FM Albany Erik Bradley, MD - B-96 Chicago

For more information contact... HOT MIX RADIO NETWORK (480) 947-6500
E-Mail: info@hotmix.com Intemet: www.hotmix.com

www americanradiohistorv com
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ntertainment Weekly talks to

anonymous music industry
execs to get their Grammy picks.
For Record of the Year, the survey
says Santana. “This will be just an-
other way 10 pacify Clive Davis by
the folks who almost fired him.” one
insider opines. “You'd think a guy
who's got a couple points on every
Whitney Houston record ever re-
corded wouldn't need a pity vote”

While Song of the Year is a loss-
up between Santana’s “Smooth”
and the Backstreet Boys’ 1 Want
Rk That Way." the insiders also pick
Santana for Album of the Year:
“Santana is ke the biggest f—ing
wet dream ever for the Grammy vot-
ers” an exec explains. “it's going to
make Bonnie Raitt look like noth-
ing. He's going to clean up”

For Best New Artist, Macy Gray
is the industry fave, but insiders be-
lieve Britney Spears will take it.
Ricky Martin is favored for Best
Male Pop Vocal Performance, Mary
J. Blige for Best Female R&B Per-
formance, Busta Rhymes for Best
Rap Performance and Beck for
Best Alternative Music Perfor-
mance. The prognosticators pick
Cher for Best Dance Recording:
*“No self-respecting gay man is go-
ing to vote for anybody but Cher.
And everybody eise is going to feel
comfortable with her”

While an insider says that
George Jones should win Best

and breasts. They've sold a ton
more records, and if you like coun-
try at all, you're going to love the
Chicks”

What about Best Salsa Perfor-
mance? “Oh, hell, just close your
eyes and choose one.” one exec
says.

Gripe With Stipe

“1 don't kke him. And | don't like
his fucking music™ — AC/DC singer
Brian Johnson isn't the biggest
R.E.M. fan after getting the cold
shouider from Michael Stipe during
the Sarasota fitm festival (Rolling
Stone).

Gray Days Abead

“The whole time that this alt was
going on, we've been on the road,
so | haven't had time to look in the
mirror and reafize how fascinating
and talented | am” — Grammy
nominee Macy Gray is too busy to
recognize the buzz surrounding her
(Interview).

Parents Just Don’t
Understand

Country star LeAnn Rimes has
taken control of her own career,
dumping the dad who guided her to
the top, Star reports. “She’s very
jealous of pop princesses Britney
Spears and Christina Aguilera,
and doesn't feel she can compete
with them when mom and pop are

METHODS OF MEDITATION? —
Reformed rocker Tommy Lee of
mammm

spinitual enlightenment he attained
in the clink, as wel as the tattoo
that refiects his newfound inner
peace: ‘It goes from below my belly
button right down fo the pubic haw.
it's the Om sign. Right below is the
lotus flower. | read a lot of lerature
on Buddhism and Hinduism in jail.
1 read & lot of books in jail. Like 40
(Intorview).

telling her what to do.” one insider
reveals. Rimes has aiso asked her
mother to move out of their shared
L.A. home s0 the young star can
have some privacy with her boy-
friend.
Is Puff Too Tuff?

Tak puts Jennifer Lopez on its
cover, with articles inside on both
her and boyfriend Sean “Puffy”
Combs. While both articles talk
about the love they share with each
other, Lopez's family and some of
her friends think the romance with
the bad boy is an unwise career
move for Lopez. “it's a little ke Gary
Oldman and Winona Ryder in
Dracula’ one friend says, “because
even though he worships her and
would hurt himself before he'd hurt
her, he can't help but hurt her in the
end”

Lopez's former manager, Eric

And when she’s with him, she be-
comes entirely involved. | miss the
Jennifer | used to know. But she’s
definitely in love. At the end of the
day, she wants to be the mother of
his kids”

What's the Story,
Gruempy Tory?

Nylon talks to the atways cheer-
ful Gallagher brothers of Oasis.“I'm
not concerned with fitting in,” singer
Liam reveals. “| don't want to fit in
with Komn. | think it's shit. it's not
music; no melody, no song. We're
Qasis. We're just going to come and
play our fucking songs. if people like
it, they like it, if they don't, they
don't”

Oider brother Noel recognizes
Liam’s testy nature: “When he’s
drunk, he is a fuckin’ knob-head,
and | can't be in the same room with
hird: When he is sober, he is just
about bearable”

— Frank Correla -

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime 1o the ridicu-
lous in music news. R&R has not verified any of these reports.

Show Prep

Hot new music-related World
Wide Web sites, cool cyberchats
and other points of interest along

BRI

Exchange bubbly conversation
with Tonic this Monday (2/21) at
9pm ET/8pm PT (www.twec.com).

On Wednesday (2/23), get in-
spired by chatting with Muse at
Spm ET/2pm PT (www.iwec.com).

Also on Wednesday, the Sul-
cide Machines talk about in-
spirational men like Dr. Kevor-
kian at 9pm ET/6pm PT (www.
sonicnet.com).

Female-fronted rock band
LUXX also chat on Wednesday,
and follow it up with a live
webcast. Tune n at 8pm ET/
Spm PT (chat.yahoo.com),
(www.broadcast.com).

On Thursday (2/24), discuss
eyebrow plucking (or lack thereol)
with Oasls at noon ET/9am PT
{www.twec.com).

On The Web

Celebrate the Sabbath (2/20)
with the metaliic hymns of a live
Machine Head webcast from
Chicago at 8:30pm ET/6:30pm
PT (rolingstone.tunes.com). The
band aiso reschedules a previous
www.guitar.com chat 1o Tuesday
(2/22) at 8pm ET/S5pm PT.

Algo on Sunday, Bostonian
rockers Powerman 5000 play
a wicked awesome online con-
cert at 7pm ET/4pm PT (www.
twec.com).

CURRENT ]
® SCREAM 3 (Wind-up) i
Singles: CREED What if
SYSTEM OF A DOWN Spiders :
Other Featured Arists: POWERMAN 5000, INCUBUS, STATIC-X |
o THE BEACH (Sire) i
Featured Artists: SUGAR RAY, BLUR, MOBY :
SNOW DAY (Geflen) |
Single: HOKU Another Dumb Blonde
Other Fealured Artists: JORDAN KNIGHT, SIXPENCE NONE THE
RICHER, SMASH MOUTH
NEXT FRIDAY (Priority)
Single: ICE CUBE /MACK 10 & MS.TO! You Can Do It
Other Featured Artists: PHAROAHE MONCH, AALIVAH,
WU-TANG CLAN
o STUART LITTLE (Universal)
Featured Artists: TRISHA YEARWOOD, LOU BEGA, BRIAN
MCKNIGHT
ANY GIVEN SUNDAY (Wamer Sunset/Atiantic)
Single: LL COOL J Shut 'Em Down
Other Featured Artists: MOBB DEEP, KID ROCK, DMX
ENOD OF DAYS (Geffen)
Singles: LIMP BIZXIT Crushed
POWERMAN 5000 Nobody's Real
Other Featured Artists: KORN, ROB ZOMBIE, CREED

CONMING

* WONDER BOYS (Columbia)
Featured Artists: BOB DYLAN, NEIL YOUNG, JOHN LENNON
o HEAVY METAL F.A.K.K. 2 (Restless)
Featured Artists: QUEENS OF THE STONE AGE, MONSTER
MAGNET, HATE DEPT.

VIS

MONDAY. FEBRUARY 28

1981/ Following The Tourists’ disband-
ment, members Aanle Leanex and
Dave Stowart form Ewrythmics.

1984/ Michael Jackson receives eight
Grammy awards, including Best
Album for Thriller.

1986/ Wram! disband.

1996/ Alanis Morissette wins four
Grammy awards, including Best
Album for Jagged Little Pill.

Born: the late Brian Jones (Rolling

Stones) 1942, Cindy Wilson (The

B-52's) 1957

TUESDAY. FEBRUARY 29

1968/ The Beatles’ Sgt. Pepper's Lonely
Hearts Club Band wins the Gram-
my for Album of the Year.

1972/dohn Lennon’s U.S. Immigration
visa expires. He'll become a U.S.
citizen 3 172 years later.

1992/ Motley Crue frontman Vince Nell
is fired from the band. Also ...
Lead vocalist Joey Belladenna
exits Anthrax.

WEDNESDAY. MARCH 1

1969/ The Doors’ Jim Morrison is ar-
rested following a Miami concert
and charged with lewd and lascivi-
ous behavior, indecent exposure,
profanity and public drunkenness.

1980/ Patti Smith marries former MCS
member Fred “Sonic™ Smith in
Detroit.

1995/ Duting a concert in Switzerland,
R.EM. drummer Bill Berry leaves
the stage early with migraine-like

[13 1)\ 13

symptoms. Berry is later diag-
nosed with two aneurysms requir-
ing emergency brain surgery.
Born: Harry Belatente 1927, luu
Dalirey 1944
Releases: Chock Barry's “School Days”
1957

THURSDAY. MARCH 2

1967/ Frank Sinatra wins the Record of
the Year Grammy for “Strangers in
the Night.” John Lennon and Paui
McCartney's “Michelle” receives
Best Song honors.

1974/ Stevie Wonder wins five Grammy
awards, including Best Album for
Innervisions.

1989/ Madonna’s “Like a Prayer” video
debuts in a Pepsi commercial dur-
ing NBC-TV's The Cosby Show.
Following much controversy,
Pepsi terminates the ad.

Pepsi says, “Bye Bye, Miss
American Pie.”

Born: Lou Reed 1944, Eddie Money 1949,

the late Karen Carpenter 1950, Jon
Bon Jovi 1962

FRIDAY. MARCH 3

1931/Cab Calloway records Minnie the

Moocher, which eventually becomes
the first jazz album to sell more than
1 million copies.

1966/ Nell Young and Stephen Stills
form Buftale Springfield.

1967/ The Jeft Beck Growp, featuring
Red Stowart and Ren Weed, per-
form in London for the first time.

1978/ \n Chicago, Van Halea launch
their first U.S. tour.

Born: Robyn Hitehcoek 1952

SATURDAY. MARCH 4

1966/ Jorn Lennon js gquoted in
London's Evening Standard °
newspaper as saying The
Beatles are “more popular than
Jesus Christ.” His comments
trigger a torrent of interna-
tional protest.

1993/ Whitney Houston and Bobby
Brown become parents to
daughter Bobbi.

1994/ Nirvana's Kurt Cobain is found
comatose in his Rome hotel
room after ingesting an excessive
amount of drugs and alcohol.

Born: Chris Squire (Yes) 1948, Evan
Dando (Lemonheads) 1968

SUNDAY. MARCH 5

1960/ Sgt. Elvis Presley is dis-
charged from the army.
1963/ Patsy Cline, 31, is killed in a
Tennessee plane Crash.
1971/in Ohio, Badfinger launch
their first U.S. tour.
Born: the late Andy Gibb 1958,
Damon Atbara (Blur) 1968
Releases: The Yardbirds' “For Your
Love™ 1965
— Mark Solovicos |
4
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Two new Arbitron studies
unveiled at RAB 2000 reveal
how radlio can get more
aavertising dollars

Dotcom Dollar$: Getting More Internet Advertising
on Your Station examines webcasting, online listener
purchase behavior and the impact of dotcom advertising
on traditional media.

Radio’s Biggest Local Spenders Speak Up: Start Your
Sales Strategy Now! looks at how local advertisers
nationwide size-up radio. This study provides information
about advertisers that you can really use, such as the top
three things that impact the buy decision, the five station
characteristics that most influence their perception of
your station, and how advertisers compare radio against
other media.

See both studies as downloadable PDF files at
www.arbitron.com.

ARBITRGN | J—

www americanradiohistorv com
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SAMGE GARDEN | Knew | Loved You
P.0.D. Southtown
SMASHING PUMPIINS The Everiasting Gaze
INCUBUS Pardon Me
10D ROCK Oy God Knows Wy
OAS!S Go Let 1t Out
CREEDWhat i
DABRAY That's What I'mh Loolong For
HANOY MOORE Candy
EASTSIOAZ Stit G'ea Up
JUVEWILE Back That Azz Up
RAH DIGGA Impertal
IMETHOD SAAN & AEDMAN Da Rockwilder
JUVENILE U Understand
LOXWid Out
NOT BOYS Noed A Hot Gan
DEAD PREZ Hp Hop
CKY MARTIN Livin' La Vida Loca
U BIRTY BASTARD Got Your Money
SUGAR Y Falis Apart
EIFFEL 08 Bive (Da Ba Des)
VENTICAL HORIZON Everything You Want
BLACK RO Whoa
LAURYN HLL Torn Your Lights Down Low
MAEYGARY | Try
POWERMAN S888 Nobody's Resl
BLINK-182 Ak The Simalt Things.
LI ZHANE Money Streich
SOMBUE & Foels So Good
HOKIJ Ancther Durmb Blonde
KT Braciash
SUPNOTWatAnd Bioed  *
15 PUBESHER Still Not A Player
ENPIRUE IGLESIAS Be Wih You
TLENo Serubs
1CE CUBE You Can Do It
DONELL JONES U Know What's Up
UCKCHERRY Check Your Head
CHLORINE Way Out
METHOOS OF MAYHEM Got Naked
JAY-7 Hard Knock Life
100 ROCK Bawitdata
LIT My Own Worst Enemy
SANTANA YOS THOMAS Smooth
JEBSICA SIMPTON Whe:e You Are
STAND Home
TLC Unpretty

Video playfist for the wesk ending February 14.

D T T L R R Y Y A A T T E - - - N N E N EEE R TR REREEREREEN]

1l

50.8 milion Mousshokds
69.7 milion Rouseholds ash

[PLAYS 1| |[wsiDE TRACKS ||

AN b1, P

B9 ORE LEMINEN Forgot About Dre FLTER Take APicturs

BAITHEY SPEARS From The Botiom O1... CYGAN |

2CETHERU + Mo = Us (Calcubs) "XL

SACKSTREET B0YS Show Me The Mesning O1... CHASSTINA AGUILERA What A Girl Wants

CHPSTION AGUILERA What A Gil Wants CELINE DION That's The Way s

e s

T T et
ot e A

s e |[NEW _

A CAREY S00E & 00 OEOREES Thark God._ ma' B Show Mo The Masring..

RO Whats My Narme? REB HOT CHILI PEPPERS Othersice

ARISY ELLIOTY Hot Boyz THIND EYE SLIND Nover Lt You G0

LTER Tahe A Picture VERTICAL MORIZEN Everything You Want

artooniom [LARGE &

JENMFER LOPEZ Feslin' S0 Good AR CAREY YJBE & 90 DESREES Thenk God ..

TP Breathe & S10p FRLTER Take A Picturs

NOTOMOUS 8.6, Notriows m:&

BLAQUE Bring 1t AL ToMe PAREIR e )

LT horabie SANTANA VWIYCLEF JEAN Muvia. Mavin

e s

WORY Natural Blues SUGAR AAY Folls Agart

THIRD £VE BLIND Nover Lt You 6o "8 28

e | MeDuM

e i ECH Mired Bz

ROMAAPPLELimp D'ANGELD United (How Doss It i)

JBOE IICH MAILS o The Void BETWHART LA Song

oo i

SYSTEM OF A DOWM Sugar LEWNY KRAWTZ! Beiong o You

2C LOUTLAZ Baby Don' Cry JENRFER LOPEZ Fosin' S0 Good

MONTELL JOROAN Get R On .. Tone :'“':::::

CELINE D400 That's The Way s TR DéseriRose

TINA TURNER When The Heartache |s Over
TRAI Meet Virginia

| CUSTOM

A3 Woke Up This Morning

MARY J. IUIGE VELTON JOHM Deep inside
BUCKCHERRY Check Your Head

BUSH Letting The Cables Sieep

CHASS CORNELL Preachang The End Of The World
CREED Higher

CREED What If
OESTINY'S CHILD Say My Narne

D08 DYLAM Things Have Changed
EURYTHINICS | Saved The Worid Todzy
MEGADETH Breadine

MICHAEL HUTCHENCE A Straight Line

JOE | Wanna Know
MONTELL JORDAN Get 1t On ... Tonike
JOMIMY LANG Broakin’ Me
AJMEE MAAINN Save Me

LAURYN ML Tumn Your Lights Down Low
OE ICH IAILS into The Void

AGE AGARIET THE MACHINE Gusrvila Radio
R.E.00. The Graat Beyond
OLLINS BAND Bumingion
SIASHING PUNPIONS The £veriasting Gazs
SOMQUE & Fesie So Good

ORITHEY SPEARS From The Boom O1..
STAND Homs

ANGIE STONE Mo More Rain (In This Cloud)

Video airplay from February 21-27.

D'ANGELO Unitied (How Does It Feel)
DESTINY'S CHILD Say My Name

MARY . BUIGE Grve Ms You

JRY-2 Anything
GIIUWMNE None Of Ur Friend's Business

DA DAE VEMINEM Forgot About Ore

MESSY ELLIGTT Hot Boyz
JAGGED EDGE He CanLove U

MARIAN CAREY VJOE & 98 DEGREES Thank God...
EVE Love I3 Blind

[__Rapciy

|

@-TWPBreathe & Stop
CUBE

Video playiist for the week ending Fedruary 20.

Source: Nielsen Media Research

Coming Next WEEK

Al show times are ET/PT un-
one hour for CT. Check kstings
for showings in the Mountain tme
zone. All listings subject to

on Fax's Mad TV (11pm).

* Fiona Apple performs on
Saturday Night Live (NBC,
11:30pm).

* Little Richard, a made-for-TV
biopic, stars Leon in the title role
and airs on NBC (Spm).

* Howard Stem, Jay Lena.

¢ Foo Fighters perform as
David Letterman retums part-time
10 The Late Show (CBS, check lo-
cal fistings for time).

* DMX is the subject of this
week's instaliment of MTV's new
profie show, Diary (10:30pm).

* Santana, Jay Leno.
= Julle Gidiow

©°ANGELD Untitled (How Doss It Feel)
N SYNE Bye, Bye Bye

SAMMIE | Like 1t

DR. DAE VEMINEM Forgot About Dre
K10 ROCK Only God Knows Why

€VE Love is Bhnd

916 PUNISHER Stilt Not A Player

HOT BOYS | Need A Hot Girl
JENIIFER LOPEZ Feelin So Good
SLIPENOT Wakt & Bieed
NOTOMOUS 8.1.6. Notonous

LIT Miserable
EVFFEL 08 Biue (Da Ba Dee)
YOUNGSLOOOZ 85

IRARIAN CAREY LJOE & 98 DEGREES Thank God ..
CHMSTINA AGUNLERA What A Girl Wants
GINUWIRE None Of Ut Friend's Business
LENNY KRANTTZ | Beiong To You

HOKU Another Dumb Blonde

Video playlist for the week ending Fedruary 13.

www americanradiohistorv. com

BOX OFFRICE TOTALS
FEB. 46
i Tile [
($ To Date)
1 Screem 3 $16.31
Miramax (856.97)
2 The Beech $15.27
Fox* ($15.27)
3 Snow Dey $14.33
Paramount” ($14.33)
4 TheTigger Movie $9.42
Buena Vista* (§9.42)
5 The Hurricane $3.61
Universal (542.31)
68 The Green Mile $3.08
wB ($124.41)
7 Next Fridey $2.81
New Line (549.42)
8 Stuart Little s2.7
Sony ($132.03)
9 Galaxy Quest $2.18
DreamWorks ($65.76)
10 Eye Of The Beholder $2.12
Destination ($15.08)
Al figures in milions
* First woek in release
Source: ACNislsen EDV

COMING ATTRACTIONS:
Opening in exclusive engage-
ments this week is Diamonds,
staming Kirk and Dan
Aykroyd. The film's Varese
Sarabende soundtrack show-
cases Peter Noone's “Keeps
This World Alve” as well as a
score by Joel Goidsmith.

— Julle Gidlow

February 18, 2000 R&R- © 31

i
i
I
|

NEW THIS WEEK
* RED HOT CHILI PEPPERS:
FUNKY MONKS (Warner Re-
prise)

Originally released on home
video in 1991, Funky Monks is
being rereleased on DVD. it
captures the creation of the
band’s album Blood Sugar Sex
Magik. Selections on the
hourlong package include “Un-
der the Bridge’ “Give It Away.
“Breaking the Girl,” “Soul to
Squeeze,” “Suck My Kiss,
“They're Red Hot “My Lovely

Sexy!

* SUN IS SHINING: THE RE-
MD(ES (Paim Pictures)

This “DVD single” features vari-
ous versions of and videos for
Bob Marley's “Sun Is Shining”

~ Julie Gidlow

. R e e e

- |
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AL PETERSON

alpeterson@rronline.com

News/Talk

The Selling 0f Electronic Media

[J Veteran broadcaster pens book for sellers in today’s

new media world

ith the passage of the Telecommunications Act of 1996, the radio industry began an evolu-
tion that would change the way it did business forever. And nowhere have the changes

of radio stations.

As we cnter the next millennium,
radio sales is poised for yet another
big change as the inevitable conver-
gence of media continues to pick up
steam. Just as radio’s pro-
grammers have seen con-
solidation and clustering
change the rules of the
game, radio sales depart-
ments and account execu-
tives have seen dramatic
changes in the way they will .
do business in 2000 and be- |
yond.

To assist in the develop-
ment of 21st-century sales
talents. veteran broadcaster
and consultant Ed Shane has
authored a new book, Selling Elec-
tronic Media (Focal Press). Although
the book was written as a text for stu-
dents who are pursuing media sales
and marketing careers, the publisher
also calls it “a first-rate source for
sales professionals who may want to
reinforce their own skills and expand
their knowledge of the merging and
converging media environment of to-
day and the ncar futurc.” Through
the use of interviews with people in
the industry and reports of their seli-

Ed Shane

ing experiences, Shane's book offers
insights and practical advice on the
basics of selling.

Shane has been CEO of Houston-
based Shane Media Ser-
vices. a full-service advisory
firm that provides program-
ming, management and re-
scarch consultation to broad-
casters. since 1977. His ca-
reer has also included stints
as both station manager and
programmer of radio stations
in Houston. Chicago, Los
Angeles and Atlanta.

Additionally, Shane has
been working in conjunction
with the RAB over the past several
months to develop a certified radio
marketing consultant course for pro-
gram directors. This course will de-
but at this week’s RAB conference. [
recently caught up with Shane to dis-
cuss his new book and to gain some
insight into the new CRMC for PDs
program.

R&R: How does Selling Elec-
tronic Media differ from your previ-
ous books?

ES: Well. it's the first textbook

f ‘}Your m

Call Stacey Ruben (310) 643-4449

that were brought about by consolidation been more evident than in the sales departments

['ve ever written. Having done it now,
[ have a much deeper appreciation for
those who write these kinds of books
for a living. All of my previous books
have been either collections of col-
umns {°d wrilten or my perceptions.
and they were written for radio
people. | found myself going back to
double- and triple-check everything
1"d written and rereading a lot of ba-
sic sales courses just to make sure
things were done absolutely correctly.
It was quite an undertaking and an
interesting experience that I'd never
had before.

R&R: What motivated you to ac-
cept the challenge of writing a text-
book?

ES: The inspiration came from
Michael Keith, an academic and
classroom teacher at Boston College
who wrote the foreword to the book.
I had contributed to some work he
had done in the past. One day he
called to tell me that Focal Press was
interested in having him write a text-
book on media sclling. He asked if [
would collaborate with him. He
ended up having a conflict in sched-
ule, so Focal asked if | would take the
project on sodo. Now selling and elec-

Talk Radio’s Finest Annual
Rathering Is Next Week!

It's not too late to join Talk radio’s leaders and innovators
for R&R's fifth annual Talk Radio Seminari Come learn from
format-focused panels designed to help you improve your

- - station’s ratings and revenues while
you hear about new trends and
emerging technologies that will im-

A pact our format in the coming years.
VIR LIl Come getinformed and be inspired
(221 0] by a roster of guest speakers sched-

THE GRAND SVATT. WASHITTON

"** uled to address TRS 2000 attend-
ees. They include our keynote speaker, CBS News anchor
Den Rather; ABC/Radio Today talk host and author of the
best-selling book Tuesdays With Morrie Mitch Albom;
WOR Radio Network financial gurus The Dolans; and our
special guest, ABC News anchor Cokie Roberts. She'll
go one-on-one with this year's recipient of the R&R Talk
Radio Lifetime Achievement Award, Westwood One syn-
dicated morning personality and WFAN/New York moming
host Don imus.

ON-SITE REGISTRATION 18 STILL AVAILABLE! Join R&R, along with
a virtual who's who of News/Tak radio executives from across the coun-
try, for TRS 2000, Feb. 24-26 at the Grand Hyatt Hotel in Washington, OC.
For last-minute seminar information and the latest on available hotel ac-

commodations, call the TRS 2000 hotline at (310) 788-1688!

tronic media are my field. but text-
book writing is not. Nevertheless, the
publishers convinced me that what
they really wanted was someone with
industry experience for the project, so
that’s how [ became involved.

R&R: I assume you wouldn’t
characterize this book as a light read
10 those already in the business, but
do you think veterans can get any-
thing from what is really an aca-
demic textbook?

ES: Of course [ do — ['m the au-
thor! Seriously, this truly is an aca-
demic book that is imposed on unsus-
pecting college students. But | have,
in fact, gotten some good feedback
from sales managers, and a number

Finally it pays.

. With Dennis Prager you can do the right thing and .
make money. Dennis Prager sells because he talks about what's right.

DENNIS]

PRA

- Talk about what's right. It sells.

GER

. e
WWH ST e oS B St O S eSS

of them are actually using it to work
with both new and veteran account
executives. [t is a basic book on sell-
ing and the key steps of the selling
process, surrounded by anecdotal evi-
dence about how to apply it to radio.
television, cable and — to some ex-
tent — new media.

[ believe that even experienced
salespeople can gain from the book.
because when you look at the sales
cycle — from prospecting to needs
analysis. overcoming objections. clos-
ing and relationship management —
there are things basic to sales. as well
as to electronic media sales. That's

Continued on Page 34

om said do the right thing.
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Keep bad & boring
callers off the air!

Mike
Cincinnati

L] ) " onzs Canstock
Slum S EDPY 0 o WG et sre san
\ :::\Dlego 7 33.3 E 200

Brian
Baltimore

| (| B.ln
Boston

Card
Oyster Bay

; DO BREATH ‘ HOST: Can you find a.
ASSURE SPOT |
BEFORE NEWS

Above: On-Air
screen helps keep
host and screener
in sync.

Left: Detailed

B For hosts, screeners, PDs

® Improve show’s focus

m Operate at remotes on laptop catigisny
Try TalkBack--now with Caller ID !
"""" Yes! Send free demo CD: |
=- — e { Fax: 914-428-5022, Voice: 914-428-4600, info@rcsworks.comé (RS OF
[ g . |Name Title ! X\g -
— € = . : v & 1 4
S e smmammw | Callletters Group Owner. . L ‘ Lzul
Sound Software g State___ Zip 9
www.rcsworks.com | Phone: Fax: e

_____________________________________________________

See us at the R&R TalkRadio Seminar, and NAB/Las Vegas Booth R3674

www.americanradiohistorv.com


www.americanradiohistory.com

34 ® RsR rFebruary 18, 2000

News/Talk

Selling

Continued from Page 32

where even a veteran salesperson can
review some of this information and
get recharged by it.

R&R: In researching this book.
what are some of the changes yau
uncovered about the whole business
of sales in the new broadcast envi-
ronment?

ES: You mean the changes that
have taken place since way back in
1995, before deregulation? Sclling is
much more important today than it
was even as recently as 1995. And
while the average owner would cer-
tainly say that sclling has always
been important. in today's radio
world it’s more important than ever,
as owners need (o keep asset values
high and feed those stock values.
That means that now more than ever
radio is in need of more and better
salespeople.

R&R: So deregulation has actu-
ally created more fertile ground for
those interested in a career in radio
sales?

ES: Oh, absolutely. [ read where
Infinity’s Dan Mason said something
10 the effect thal if he were teaching
broadcast students at a university to-
day, he would encourage them to get
into sales and marketing. In writing
this book, I found that there is clearly
a real need for more qualified sales-
people in radio, as well as in TV and
cable.

R&R: Do you think someone can
still have a career exclusively in ra-
dio sales, or must tomorrow’s ac-
count executive be knowledgeable
across several forms of electronic
media?

ES: Maybe you don't need to be
an expert in cach. but, yes, I do think
you need to be knowledgeable about
all electronic media. Because if you
can speak convincingly to a car
dealer. for example. about the prob-
lems he is experiencing in a business
that is rapidly consolidating. then you
can help that dealer to use your me-
dium in a way that enhances his other

media buys. Selling is first about un-
derstanding the advertiser's product
and needs. and then about under-
standing your medium well enough to
match that medium to their needs.

R&R: Is the seller of the future a
person who offers advertisers a menu
of media options vs. the old model of
selling against the weaknesses of
your competitors?

ES: The selier of the future — and
the scller of today — should be a
marketer. The RAB has long used the
term Certificd Radio Marketing Con-
sultant, and 1 think that's the correct
terminology for what a seller needs to
be. A seller tries to interest you in
buying his or her “stuff.” On the other
hand, a marketer is interested in help-
ing you sell your stuff.

R&R: How did the CRMC for
PDs program come about?

ES: It really stemmed from writing
Selling Electronic Media. The RAB
was extremely helpful in giving me
access to their research and informa-
tion as [ was developing the book.
About two years ago we were having
a discussion. and the question came
up as to why there was not a CRMC
certification for programmers. Once |
finished writing the book. I began
working with the RAB on this idea.
Although the needs are different for a
programmier vs. a seller, in today’s
radio environment it doesn’t matter
what your title is, you are in sales
more than ever before. We will debut
the program at the RAB conference.

R&R: In the old radio world the
PD generally had 1o know: very little
about sales. What is it about today’s
broadcast business that has changed
that? "

ES: I think it's unfortunate that
programmers haven't had more sales
exposure. In my first PD job it was
set up in such a way that if the station
reached certain revenue goals, |
would share in that in the form of a
commission. I've never understood
why all PDs don’t get that kind of a
deal. It didn’t take my eye off the
product, but it did make me under-
stand how the product that I produced

could really work toward solving
sales problems. And in today’s radio
world, where ownership of multi-
station clusters and literally hundreds
of stations across the country is now
the norm, everybody working in the
radio station has become part of a
whole new marketing paradigm.

That doesn’t mean that program-
mers should not be primarily con-
cemed with the product. In fact. PDs
today must be particularly strong and
vigilant gatekeepers who don't allow
the product to be damaged by over-
selling it. But that has to be done
with the knowledge and understand-
ing of the new radio business. That's
why we’ve developed this CRMC for
programmers certification.

R&R: As we train PDs to be more
knowledgeable about sales, do you
see any danger — as some program-
mers have complained — that we'll
win the battle on the sales front, but
lose the war, because. as an industry.
we are letting product quality suffer
in pursuit of revenue goals?

ES: Yes. I do think there is that
danger. Whether it's from a former
competitor that your company now
owns or from a satellite. the Internet
or other new source, listeners will
always demand a good-sounding
product. Listeners will always have
as their first priority finding the en-
tertainment they want. | would cer-
tainly hate to see radio abdicate that
position by making the product any-
thing less than what the consumer
expects.

R&R: Can you give us a thumb-
nail sketch of what a PD will go
through in this new CRMC for pro-
grammers centification?

ES: The primary goal is to0 pro-
mote understanding of the relation-
ship — or partnership, if you will —
between sales and programming. To
coin a phrase, sales is from Venus
and programming is from Mars, but
it doesn’t have 10 be that way. We
wamnt programmers 1o get an under-
standing of the basic sales process.
These are things you need to know
whether you are selling commercials

*

“Selling is typically product- or seller-focused
when it should be client-focused.
That's the essential difference
between selling and marketing.”

—‘

to an advertiser, asking for a raise or
asking someone to marry you. All of
those are human interactions that are
essentially sales situations. We're not
trying to turn PDs into sellers; we
simply want to get them to under-
stand the selling environment that
they are a part of today as the indus-
try is evolving.

In addition, this program also
places a substantial emphasis on en-
hancing image. TSL and revenue
through promotion and nontraditional
revenue sources. In fact, we use the
RAB'’s advanced course on NTR in
this program, because most PDs al-
ready understand the basics of non-
traditional revenue development.
Most have been sort of the de facto
NTR directors at their stations for
years. It's really only recently that the’
emphasis on NTR has shified from
programming to sales.

R&R: Is there anything you could
share with us that a PD could do t0-
day 10 better understand sales tomor-
ow?

ES: Understand that selling is
typically product- or seller-focused
when it should be client-focused.
That’s the essential difference be-
tween selling and marketing, and
that's really the underlying focus of
the entire RAB/CRMC program.
Secondly, realize that selling is
mostly about developing relation-
ships.

R&R: Whart do you see as one of
the greatest challenges for sellers in
the new business environment, where

it's not only radio, but also other in-

dustries that have consolidated?
ES:’ Consolidation in other indus-
tries will reduce the number of over-
all advertisers available to sellers.
Look at the banking industry, for ex-
ample. While the advertising dollar
pie has not shrunk, but grown, the
total number of advertisers who con-
trol those dollars has shrunk. It will
take different kinds of selling efforts
from stations and market clusters to
tap into those ad dollars.
Consolidation in other industries is
going to create the transactional
salesperson at radio. By that | mean
a person who only deals with selling
time on a cost-per-point basis and
nothing else. But there will still al-
ways be a strong need for that local
salesperson who calls on local busi-
nesses and develops relationships
with advertisers. Remember. your
product can get you in the door and
get you that first meeting, but it's
your ability to build a relationship
with the client and 10 help them to
find solutions to their needs that will
always be critical to effective selling.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232

or e-mail:
alpeterson@nmronline.com
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1% Advertisers buy Dennis
Prager year after ycar
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Newsweek on Air. It's a one hour
sneak preview of the Monday
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Ratings

Station (Format)

12+ FALL 99 ARBITRON RESULTS
: Miami-Ft. Lauderdale -

Dallas-Ft. Worth - #6

Owner Su'99 Fa '99

Houston-Galveston -
#10

Atlanta - #11

Owner Su'99 Fa'99

Station (Format)

#12

KHKS-FM (CHR/Pap) AMFM 70 7.1 WVEE-FM (Urban) Infinity 103 97
KKDA-FM (Urban) Service 7.2 6.1 Station (Format) Owner Su'99 Fa'99 WSB-AM (Talk) Cox 82 96 Station (Format) Owner Su'99 Fa'99
KEGL-FM (Rock) ClearChan. 49 54 | KBXX-FM(CHR/Rhy)  ClearChan. 76 7.9 WSTR-FM (CHR/Pop) Jetferson-Pilot 9.5 7.9 | WEDR-FM (Urban) Cox 71 67
WBAP-AM (N/T) ABC 46 5.1 KLTN-FM (Reg. Mex.) Hispanic 52 6.6 WKHX-FM (Country) ABC 55 56 | WLYF-FM(AC) Jefferson-Pilot 54 5.1
KPLX-FM (Country)  Susquehanna' 40 48 | KDDA-FM(AC) AMFM 65 64 WPCH-FM (AC) ClearChannel 4.9 56 \WPOW-FM(CHR/Rhy)' Beasley 5.1 49
KVIL-FM (AC) Infinity 43 4.3 KRBE-FM (CHR/Pop) Susquehanna 6.6 59 WALR-FM (Urban AC) Midwestern 5.8 55 | WAMR-FM (SpanishAC)  Hispanic 5.1 4.8
KSCS-FM (Country) ABC 47 39 KILT-FM (Country) Infinity 44 53 WSB-FM (AC) Cox 47 53 | WHQT-FM (Urban AC) Cox 45 46
KZPS-FM (Ct. Rock) AMFM 3.7 39 KMJQ-FM (Urban AC)  ClearChan. 6.3 5.3 WNNX-FM (Alt.) Susquehanna 5.0 4.8 | WXDJ-FM (Tropicai) $85 31 44
KRLD-AM (N/T) infinity 34 37 KHMX-FM (HotAC)  Clear Chan. 4.2 4.1 WKLS-FM (Rock)  ClearChannel 4.7 43 |WA0I-AM (Spanish N/T)  Hispanic 3.9 4.1
KLUV-FM (Oldies) Infinity 35 33 ! KKTL/XTBZ (Ait.) ClearChan. 43 4.1 WHTA-FM (Urban) RadioOne 48 4.1 ‘WRMA-FM(SDaniShAC) S8S 35 39
KDMX-FM (HOtAC)  ClearChan. 36 32 | KVRH-AM (News) AMFM 42 40 | WGST-AF(NT) ClearChannel 41 39 | WLVE-FM(NAC/SJ) Clear Channel 37 38
KLTY-FM (Ret) Hispanic 3.6 3.0 KLOL-FM (Rock) AMFM 36 36 W2GC-FM (CI. Hits) Infinity 2.0 3.3 | WHYL-FM(CHR/Pop) Clear Channel 42 36
KOAI-FM (NAC/SJ) Infinity 3.4 29 KKRW-FM (CI. Hits) AMFM 36 3.0 WFOX-FM (Oldies) Cox 42 31 | WTMI-FM (Ciassical) Marlin 36 36
KTXQ-FM (Oldies) AMFM 33 29 , KKBQ-FM (Country) AMFM 31 29 WBTS-FM (CHR/Pop)* Cox 00 26 | WKIS-FM(Country) Beasley 36 34
KTCK-AM (Sports) ~ Susquehanna 2.1 2.8 KLOE-FM (Oldies) AMFM 45 27 WYAY-FM (Country) ABC 25 25 WZTA-FM (Rock) Clear Channel 33 32
KYNG-FM (Country) Infinity 25 25 | "KJOJ/XTIM (Oldies) ClearChan. 26 24 I WAMJ-FM (Urban/0) RadioOne 21 22 | WMGE-FM(AC) CiearChannel 35 3.0
KRBV-FM (CHR/Rhy) Infinity 25 24 KPRC-AM (N/T) ClearChan. 31 24 | WJZF-FM(NAC/SJ) Cox 23 20 | WMXJ-FM(Oidies) Jefferson-Pilot 2.7 29
WRR-FM (Classical)  CityofDallas 2.5 24 | KBME-AM (Adult Std.) AMFM 1.8 23 | WOXI-AM(Sports)  Jefferson-Pilot 1.0 1.4 WCMQ-FM (Spanish/0) SBS 16 27
KOGE-FM (Alt.) AMFM 28 22 |  KIKK-AF (Country) infinity 1.9 2.3 WAOK-AM (Rel.) infinity 1.3 1.1 | WFLC-FM(AC) Cox 32 27
KMEO-FM (Oldies) ABC 22 22 KOVAXOVE (SpanishAC) Hispanic 1.3 2.2 | WOAM-AM (Sports) Beasley 29 27
KKMR/KMRR (Adult Alt.)* Susquehanna 1.5 1.8 ’ KQQK-FM (Tejano) ElDorado 2.2 1.8 * Was WYAP-FM until October WBGG-FM (Cl.Rock) Clear Channel 2.7 25
KKLF/KLIF (N/T) Susquehanna 1.5 1.6 KILT-AM (Sports) Infinity 15 14 | WIOD-AM (News)  Clear Channel 19 25
KBFB-FM (AC) AMFM 21 15 KLAT-AM (Reg. Mex.) Hispanic 06 14 | | WSUA-AM (Tropical)  ElDorado 1.0 1.9
KRNB-FM (Urban/0) Service 0.7 15 KEYHAXXTJ(Reg.Mex) FElDorado 14 12 | WRTO-FM (Tropical) Hispanic 21 18
KHCK-FM (Tejano) Hispanic 1.2 1.3 KRTX-AF (CHR/Rhy) Hispanic 09 1.2 | | WJNA-AM (Adult Std.) Crystal 13 14
KHVN-AM (Gospel) Infinity 09 1.3 M WOBA-AM (Spanish N/T)  Hispanic 21 14
KZMP-AF (Reg. Mex)** Z-Spanish 13 1.1 ‘ | Phoenix - #16 ‘ WACC-AM (Span.N/T) RadioPeace 0.6 13
A Station Format) Owner Su's9 ra'ge | WMBM-AM (Gospel) NewBith 0.7 1.2
"";’;"'" 2"’:"'““&':"‘;;‘" was KKZN-FM, and KMIX-FM (Country)  ClearChan. 65 64 |
" was A KTAR-AM (N/T) Hearst-Argyle 60 58 | .
** KZMP-FM was KIKM-FM until August sea“’e-racama - #14 KMLE-FM (Country) . AMFM 57 54 Pimb"rgh - m
Station (Format) Owner Su'99 Fa'99 KYOT-FM (NAC/SJ) AMFM 52 652 |
KIRG-AM (N/T) Entercom 7.7 66 | KESZFM(AC) ClearChan. 45 5.1 | Station (Format) Qoecter 150,09, Fe89
| KBSG-AF (Oidies) Entercom 43 56 | KOOL-FM (Oidies) AMIM 52 50 | KOKAAM(NT) iy, 121 107
KUBE-FM (CHR/Rhy)  Ackerley 63 55 KKFH-FM(':?/:‘R/Rhy) AMFM 47 4.; wgﬁzi": ((%‘:::;'V) ':;;"F"AX ‘7’; gg
s KVI-AM (Talk Fisher 3.5 47 KFYI-AM (N/T) AMFM 44 4. i ) R
Puerto nlb'ﬂ o #13 KMPS-F(M(C)ountry) infinity 49 46 | KUPD-FM(Rock) Sandusky 38 45 | WBZZ-FM(CHR/Pop) Infinty 7.2 68
Station (Format) Owner Su'99 Fa99 |  KLSY-FM(AC) Sandusky 44 45 | KZP-FM(CHRPop) ClearChan. 46 42 | WXOX-FM(AR) E AMEM 5.9 6.0
WPRM-FM (Tropical) Arso 102 107 | KBKS-FM (CHR/Pop) infinty 49 43 | KZON-FM(HotAC) AMEM 46 38 | WJAS-AM(AduttStd) Renda 54 57
WKAQ-FM (TropicalCHR) ElMundo 5.4 56 | KNOO-FM (Alt) Entercom 4.7 43 | KOY-AM(AdultStd) AMFM 23 34 | WSHH-FM(AC) Rl 47 65
WKAG-AM (N1T) EiMundo 51 51 | KRWM-FM(AC) Sandusky 27 42 | KKLT-FM(AC) Hearst-Argyle 33 33 | WWSW-AT (Oidies) AUEM 5t 9
WINT-FM (Tropical) AMFM 40 41 | KOMO-AM(NT) Fisher 29 37  KOKB-FM (Rock) Sandusky 25 31 | WJ-FM (Oidies) MR (Bi2=d.d
WMEG-FM (CHR/Pop) SBS 37 38 | KPLI-FM(HotAC) Fisher 40 37 KSLX-AFF (CI. Rock) Sandusky 2.8 28 WMO-FM%!rban) Sheridan 38 3.6
WCMA-EM (Tropical) SBS 34 37 | KING-FM(Classica)  Beethoven 33 36 & KMXP-FM(HOtAC)  ClearChan. 35 27 | WRRKFM(CLRock)  Frischling 34 3.0
WFIO-FM (AC) Miso 41 37 | KWJZEM(NACS))  Sandusky ‘46 35 | KODY/KEOJ(AI) BigCity 33 24 | WLINFM(AC) - F"SI':;‘."T‘Q gg g-g
WIAC-FM (SpanishAC) ~ Bestov 39 33 |  KISW-FM (Rock) Enteccom 31 33 | KHOTFM(Reg.Mex)  Hispanic 1.3 2.1 m"‘ "::’“;C) :"‘F'z e
WXYX-FM(TropicalCHR)  RAAD 30 31 | KMTT-FM{AdutAft)  Entecom 27 31 | KLNZ-FM(Reg.Mex) Z-Spanish 26 20 | 'm(sm ) MBC 11 18
WIOA-FM (Spanish AC) AMFM 20 26 | KIXI-AM (Adult Std.) Sandusky 32 30 | KGME-AM(Sports) NewCentury 12 12 | WEAE-AM(Sports) SaA 11
WCOM-FM (TropicalCHR)  AMFM 25 2.4 |  KZOK-FM (Cl. Rock) infinity 33 26 | KPTY-FM(AL)" NewPlanet 1.7 12 :‘&'f::::‘mi) Calv‘:’“ H }g
WOHO-FM(B/EZ) Roman Catholic 25 2.3 KJR-FM (CI. Hits) Ackerley 28 23 * Switched to CHR/Rhythmic in January WPTT-AM (Talk) Ren(;: 1:3 1:2
WOYE-FM (TropicakCHR)  AMFM 26 23 KKHO/XJR (Sports) Ackerley 1.4 23 WASP-FM (Count H 14 11
WAPA-AM (SpanishN/T)  Venzura 1.4 21 | KOBZ-FM (Talk) Entecom 21 19 | <M (Countsy) U el 12
WIVA-FM (Tropical) Arso 20 1.9 |  KYCW-FM (Country)* Infinity 25 19 2 o~ .
WCMN-FM (Tropical/CHR) Caribbean 18 1.7 |  KCMS-FM (Rel.) Cista 14 16 s Rl Oabo
WZAR-FM (Tropical) ~ UnoRadio 2.0 17 | KFNK-FM(A)**  RockOnRadio 09 16 I
WCAD-FM (Rock) Br.Systems 13 16 KNWX-AM (News) Entercom 16 14 H H
WUKQ-FM (TropicalCHR) €l Mundo 20 1.6 Mlﬂﬂealmlls's'- Paul - )
WVJP-FM (SpanishAC) Borinquen 2.0 16 |  * Became KYPT-FM (Classic Hits) on December 17 #18 st, Louis - #19
WKSA-FM (Spanish/0) Isabela 14 15 ** Was KKBY-FM until October V Tigitn (Format) Owner Su'99 Fa'99
WUND-AM (Spanish News)  Arso 0.9 1.4 Stébon](orma) Owner Su %9 F2 % | \MOX-AM(N'T) Infinity 12.6 10.5
WCTA-FM (Tropical) AMEM 09 1.2 WCCO-AM (Full Serv.) Infinity 96 10.6 | WIL-FM (Country) Sincair 69 72
WIOB-FM (Spanish AC) AMEM 08 12 | KQRS-FM (C1. Rock)* ABC 10.7 10.1 ry InGls 5
. % KEZK-FM (AC) Infinity 7.1 65
WIDC-FM (SpanishAC)  AMFM 0.7 12| | KDWB-FM (CHR/Pop) AMFM 85 85 |\ MJM-FM (UbanAC) ClearChan. 52 55
WPAB-AM (SpanishN/T) ~ WPAB 0.8 1.2 KEEY-FM (Country) AMEM 67 60 | . B
WNRT-FM (Spanish Rel) ~ Arecibo 14 1.1 | : : WLOLFM (CLRock)'*  AMPM 44 57 | KATCFM(Urban) = Clear Ghan. - 3.9 5.2
WRIO-FM (Tropical) gy (8 f( FermatAbbreviations | Womos Nty 49 ST SLLM(CHRPoD)  GearChan 58 45
x:;t:r,ﬁg:::h,,’:?s) Ca,i,,w,,‘gﬁﬁ :f }g | AC-Adult Contemporary, Adult Alt-Adult KSTP-FM (Hot AC) Hubbard 43 5.1 z:gzﬂgcffmfv) gmmls ;; 4-(25
WIAC-AM (Spanish/0) Bestoy 10 10 | Aternative, Adult Stind. - Adult Standards, B/EZ- KSTP-AM (Talk) Hubbard 6.0 50 (Tatk) arseyk 23 4.
; I BeautifulEasy Listening, CHR/Pop-Contemporary KXXR-FM (Rock) ABC 35 38 | KLOU-FM(Oidies) ClearChan. 39 4.0
Hit Radio/Pop, CHR/Rhy-Contemporary Hit Radio/ KTCZ-FM (Adult Att.) AMFM 34 3.1 | KIHT-FM(CL Hits) Sinclar 2.7 34
[ Rnythmic, CI. Hits-Classic Hits. 1. Rock-Classic WXPT-FM (Hot AC) infiniy 34 29 | KFUO-FM(Classical)  Lutheran 25 33
R —_ | Rock. Full Serv-Full Service, Hot AC-Hot AC, Misc- KFAN-AM (Sports) AMFM 23 23 | KPNT-FM(AL) Sinclair 34 32
Miscellaneous, NAC/SJ-New AC/Smooth Jazz, KZNRAGNT/KZNZ (A/0)°“* ABC 1.7 22 | WXTM-FM (Rock) Emmis 27 30
Reg. Mex-Regional Mexican, Span. AC-Spanish KLBB/KLBP (Adult Std.)*** *MNN Radio 1.4 1.1 | KSHE-FM(CI. Rock) Emmis 3.8 2.9
SAME-DAY Aduit Contemporary, Spanish Con-Spanish WIXK-AFF (Country) Smith 14 1.0 | KSO-FM(HotAC) ClearChan. 25 26
RATINGS RESULTS | Contemporary, Span N/T-Spanish News/Talk, | WRTH-AM (Adult Std.) Sinclair 15 24
[ Spanish/O-Spanish Oldies, Urban/AC-Urban Aduit * Was Aduit Alternative until August KATZ-AM (Gospel) ClearChan. 24 23
rronline.com | Contemporary, Urban-Urban Contemporary. ** Was WRQC-FM (Rock) until August KXOK-FM (CI. Rock) Sinclair 28 2.3
| Urban/O-Urban Oldies. *** Evolved from Alternative in November WVRV-FM (Hot AC) Sinclair 35 23
& **** KLBP-AM was WLOL-AM until August KFNS-AM (Sports) Missouri Sports 1.2 1.5
©2000 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.
www americanradiohistorv com -
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#1 MOST ADDED!

70 New Adds, including:
Z100 KiSss 108
WNCI Y100
WFLZ  WPRO
KHTS WAKS
KCHz KSLZ
KZHT KDND
WBLI wwzz

s B W

The Top 10 Selling Single from,
Snow Day, the #3 movie in America

Multiple

Upcoming Features in: www.hokyonline.com
Management: LARRY TOLLIN ENTERTAINMENT

USA TODAY, PEOPLE and US Produced by ANTONINA ARMATO for ARMATOMUSIC.COM
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Eat, Drink And

t was romantic radio hi-jinks as usual when
Valentine’s Day rolled around earlier this
week. Here's just a sampling of the festivities:

Country KUBL (K-Bull)/Salt Lake City’s
Tommy & Joe Johnson threw a mass “McWed-
ding” at a local McDonald'’s, giving away the free
ceremony, rings and honeymoon nights to 20 win-
ning couples. (But wouid they super-size the dia-
monds for an extra 39 cents?)

KIS-FM/L.A. beat Fox TV to the punch, do-
ing its own “Who Wants To Marry A Miilionaire”
contest on Rick Dees’ morning show last Friday
~ (2/11). The eligible bachelor: None other than Hot
. Mix Radio Network’s Andrew Starr, who got to
pick from 15 finalists chosen by the station. Starr
and his 28-year-old “instant girifriend” didn't marry
on the air. Instead, they were set up on their first
date, which we're told went very well.

A $3,000 diamond engagement ring was just
part of the bridal bounty in Rock WCCC/Hart-
ford's V-Day promotion, which asked groom wan-
nabes to give the reasons “Why Your Girlfriend
Rocks.” The winner proposed on the air in front
of an audience of 600.

Meanwhile, KLAQ/EI Paso did its 10th an-

nual mass marriage, with 74 couples participat-
Ever Heoard Of

ing in the nuptials.
’ Gun Control? 4

KTAR/Phoenix morning man Bill Heywood
faces a fine of up to $1,100 after security found
a loaded .22-caliber pistol in his carry-on bag at
Phoenix’s Sky Harbor International Airport. Hey-
wood told the Arizona Republic that he's carried
a gun for 25 years because he'’s seen “unseemly
characters” hanging around the station when he
arrives for work before 4am, but he has never
drawn or shot the gun. “l did something very stu-
pid,” Heywood said. “| am totally embarrassed and
humiliated.” No criminal charges were filed; car-
rying a weapon into an airport is a third-degree
felony, and Heywood could have gotten two to 10
years in jail and a fine as high as $10,000.

Timing is everything, and Radio One’s
WMMJ/DC learned that the hard way. A new TV
-ad shows comedian George Wallace and 'MMJ

morning host Les Brown talking about street kill-
ings. One jokes that there are so many shootings
on the weekends, “they've been moved to mid-
week.” That line is followed by, “The mayor asks,
‘Please stop the shootings, because he's running
out of yellow tape.” A cable company aired the
spot Friday — two days after a pair of local high

school students had been shot. DC Mayor Antho- |

ny Williams called GM Tony Washington to have
the spot pulled. Washington says the spot —
taped before the killings — was intended as par-
ody and had even been cut from reels sent to lo-
cal TV stations. The cable company, however, was
mistakenly sent a copy. Washington tells ST the
spot was “bad timing and in bad taste.”

AMFM Dir./Rock Programming Michael
Hughes will become VP/GM for Infinity’s Classic
Rock WZGC/Atlanta, effective March 1. He suc-
ceeds Gary Lewis. Hughes returns to Atlanta, hav-
ing previously been PD at crosstown WKLS.

A busy week in Nashville, as the market's two
biggest Country stations lose their PDs within a
few days of each other. First, WSM-FM PD Greg
Cole exited the Gaylord station on Friday (2/11).
Then on Tuesday (2/15) Dave Kefly's resignation
was made official over at WSIX. Kelly, who began
his tenure at the AMFM station in July '95, will end
it on Feb. 29.

Also resigning this week is Terry Wood, VP/
GM of Clear Channel’s four-station Milwaukee
cluster, WOKY-AM, WKKV-FM, WMIL-FM & WRIT-FM.

P s LedaiTo Be sityt

A U.S. District Judge ruled that KILT/Hous-
ton’s John Granato and Lance Zierlein may have
been silly when they parodied a local woman, but
they weren't slanderous. The plaintiff had sought
$1.2 million in the suit, claiming that she and her
dead husband had been defamed by the morn-
ing team’s bit about her attempts to have a rival
high school football team’s games forfeited. (Her
son’s team had finished one game behind the

Continued on Page 41
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PHOENIX STONE
“Nothing Good About Goodbye”

On Over 70 Radio Stations inciuding These Majors:

MYTOWN
“Now That I Found You”

WKFS WNCI WQ0zQ XOKQ WNTQ WWHT
KHTE KKRD WSSX WYKS WAEZ KSMB
WXLK WJJS KSXY WXYK KISX WRTS
WSPK WJBQ WVSR WFHN WGLU KISR
WWXM KLRS WMGI WVAQ KQID WDDJ
WLHT and many more! .

“I love this record so much that I added it a week early!”
-Dan Mason, PD-WAKS/Cleveland

“It’s a one listen record. A refreshing song that I feel will
be a muti-format hit!” -Mike McVay, McVay Media

WBTS/Atlanta KSLZ/St. Louis WFLZ/Tampa
KDND/Sacramenfo WNKS/Charlotte WDJX/Louisville

“Top 5 Phones after 1 spin! Enough said!"-Barry Fox, PD-WDJX/Louisville
“Big calls. Already Top 5 at night.”-Mike Lowe, OM/PD, WAOA/Melbourne

“I heard your song 'Nothing Good About Goodbye' just 1 time on the radio and I
totally flipped out!!!! It is my favorite song and I'm dying to hear it again. I
keep calling the radio station and am waiting to hear it.”

~From your 14 #1 fans here who are dying to hear your song on

the radio again and a lot more.

“I love your song. I heard it on the radio the other day and when -

R-ANGELS

“I Need To Know”

Featured artist on the Elite Model Look Tour

March-July
JUST ADDED AT:

WFLZ/Tampa  WDJX/Louisville WPXY/Rochester

WNTQ/Syracuse WPST/Trenton

WKFS/Cincinnati .

W p— g

the announcer said who it was I freaked out. It's good to hear
new artists on the radio. Don't get me wrong, I love Nsync, 98
Degrees and the BSB but I like to hear new artists just as

well."-Nicole, Radio Listener.

WJBQ/Portiand

o

a PolyGram company
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Street Talk., |

Continued from Page 39

other team.) But the judge dismissed the suit af-
ter listening to the broadcast and determining that
nobody would have interpreted the bit as being
factual. She added that radio morning shows rou-
tinely present silly, irreverent skits.

Silly's OK, but sneaky isn't. The FCC fined
Clear Channel's KPRR/EI Paso $4,000 for run-
ning a contest called “So You Want To Win 10,000"
— and not telling listeners on-air that they were
playing for 10,000 Italian lira, not dollars. A listener
complained to the commission after winning the
contest and receiving a check for only $53, the
value of 10,000 lira at the time. Clear Channel's
(rejected) argument: The station intentionally nev-
er said the winner would receive $10,000, while
the real value of the prize was listed on KPRR's
website. But the FCC said the station must dis-
close the value of the prize on the air.

Speaking of games, why was TV quizmaster
Alex Trebek roaming the halls at Premiere last
week? Could the network be “in Jeopardy™?

D city of Biubberty Love

Since Philadelphia was recently rated the na-
tion's fattest city by Men's Fitness magazine,
WMMR morning nut Barsky has decided to cel-
ebrate obesity. He's designated next Tuesday (2/
22) “Fat Tuesday,” and he’ll broadcast from the
restaurant of the same name. The largest listen-
er will win a yet-to-be-determined prize.

ABC'’s KLOS/L.A. now has to deal with a third
racial discrimination suit in the wake of the Rock
station’s ill-fated “Black Hoe” promotion. Former
KLOS AE Leslie Childs filed her suit against par-
ent company Disney in Los Angeles Superior
Court. And word's out that the two aiready-filed
suits will be handled by infamous defense attor-
ney Johnnie Cochran. ABC execs maintain that
there is no basis to the claims asserted by the
suits.

Entries are now being accepted for the 2000
Radio-Mercury Awards. If you need information,
call (212) 681-7207, e-mail mercury @ rab.com, or
check the RAB's website at www.rab.com. Dead-
line for entries is March 10.

P 1ol About.Baing

Up A Creek...

No paddies in'sight for KMEL/S.F. stunt guy
Slim, who was arrested for trespassing and lit-
tering Monday morning (2/14). Charged with the
task of finding a flood for the morning show,

Rumbles

* With Casey Keating off to program KZQ2/S.F.
(see Page 3), will former KPLZ/Seattie PD Kent
Phillips return to the Hot AC's programming chair?

* At RadioWorks' stations in Rockford, IL, Rock
WXRX PD Jamle Markley resigns, effective March |
3. He'll be replaced by WZZQ/Terre Haute, IN GM
Jim Stone. Also, KTXY/Columbia, MO PD Bili Rob-
erts is hired as PD for News/Talk WNTA and Oid-
ies WKMQ.

* WBZV/Christiansburg, VA drops Alternative |
for a Talk/Sports format. New calls are WFNR-FM
(it's a partial simuicast with WFNR-AM), and Kelvin
Clubreth is PD. |

* WYYX/Panama City, FL taps C.J. Ryan as PD.

e Cumulus Media taps Todd Rhine as Market
Mgr. for its Dubuque, |A radio cluster.

* Bob Forster is named PD/morning host at
Country WOGK-FM/Gainesville-Ocala, FL.

* ESPN Radio gets a new full-time affiliate: New
Northwest Broadcasters’ KKJX-AM/Klamath Falls,
OR signed on with the format last week.

* Former WGRX/Baltimore PD Jim West joins

*Radio One Networks as Country Affiliates PD, re-
placing “Crash” Davis.

* KKEG/Fayetteville, AR names Ted Brown as
its new OM.

o After a weekend of stunting, WEFX/Stamford,
CT fipped to Classic Rock on Valentine's Day.

Slim traveled to suburbdn Orinda and the rain-
swollen San Pablo Creek. As he broadcast the
sound of the rushing water, somebody in the
studio told Slim to jump in the creek — and be-
ing your average wacky radio stunt guy, he did.
The current knocked him over, and he had to
grab onto a tree root and hold on for dear life.

Continued on Page 42 |

—r PROMO ITEM OF THE WEEK }'_ |

Just another beepm promo item: Our Lady Peace
lead singer Raine Maida’s latest solo project has
gotten hundreds of spins ... on R&R Rock Editor
Cyndee Maxwell's answering machine! Columbia’s
trying to send a message to programmers about
the band’s new single, “Is Anybody Home,” so Mai-
da recorded personalized greetings for program-
mers at both Rock and Alternative. And just in case
they didn't have voice mail, the label threw in an
answering machine on which to play Maida’s mes-
sage!

FRESHEN UP YOUR SHOW

__FRESHEN UP YOUR SHoW oR SPRING Witk
STEVE MASON'S CREATIVE SERVIGES WEEKLY

FOR SPRING WITH:

(CELEBRITIES, EXPERTS, TOPICS, AUTHORS, BITS)

It's All New and Online ot www.stevemason. com/csw
Want us 10 e-mail you an issue? E-mail us your request at free
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Custom Production
- Callouts & Montages

<o Digital, Clear, Consistent )

<2 50,000+ Song Library )

All Formats
& International Titles

<2 On-Time Delivery )

UNLIMITED
L e N S S

The World's Premier Music Hook Service

Email: hooks @ hooks.com

hooksunlimited @compuserve.com

www.hooks.com
FAX: (573)443-4016

200 Old 63 South, #103
Columbid, MO 65201-6081

For The Best Auditorium

Test Hook Tapes

Bernie Grice
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25 years old.

Drinks bottled water.

Listens to R&B and Rap.

Downloads MP3 files

from the net, -

Owns 94 pairs of shoes,

Want to know
what all this
really means?

Unless you know how to use it,

research is useless. That’s where

Strategic Media Research can help.

Because you get a lot more than

Just reams of data from us. You

get actionable, customized solutions

that will help you succeed,
To find true meaning, call
312,726,8300 or visit us online

Street Talk.

Rumbles Pt. 2

* WMZQ/Washington, DC MD/middayer Jon
Anthony adds APD duties and moves to afternoon
drive. Former ‘'MZQ morning man Jim London re-
joins the station for middays.

* WKLS/Atlanta Promotions Dir. Laura Lee Lunt
adds MD duties at the Rock station.

* Joining WYRK/Buffalo as APD/MD is Chris
Keyzer, formerly OM at KAIU, KMIN & KXXQ/
Grants, NM.

Continued from Page 41

After he pulled himself out of the torrent, he
went back into the station van and sat in his un-
derwear because his clothes were soaked.
That’s about when a local resident found him —
parked on private property. The resident had
Slim arrested a short time later, and he now has
a court date.

'P Bush League Humor 1‘

WCOS/Columbia, SC’s morning team of Jeff
Roper, Pam Wilder and Mark Lowell got the only
radio interview with presidential candidate George
W. Bush — and they made the most of it. In his
inimitable style, Roper asked Bush to read a list
of “his” Top 5 Rejected Campaign Slogans. Among
them: “A vote in your hand is worth two for the
Bush,” “This George can't tell a lie, either,” and the
listeners’ favorite, “George W. Bush ... who got the
hooch?”

Records

* Extasy Records, the new label founded by Jap-
anese musician/entrepreneur Yoshiki Hayashi,
names former Warner Bros. promo vet Stu Cohen
as its first Sr. VP/Promo. The compeny also named
Michael Rosenbiatt as Head/A&R.

* Big changes at Digital Entertainment Network,
as former DEN Music co-President Gary Gersh
rigses to Chairman, Chief Technology Officer Greg
Carpenter becomes CEO/COO and John Siiva
segues 10 President of DEN Music. The moves fol-
low the resignations of CEO Jim Ritts and COO
Bruce Gamache. The company also withdrew its
IPO after getting $24 milfion in private funding.

* Wind-up Entertainment elevates Southwest re-
gional Alan Galbraith to Nat'i Dir./Promo, Rock
Formats.

* Artemis taps Island Def Jam’s Karl Bader as
its new Southeast regional. Meantime, is former
Roadrunner/Breakaway exec Lida Galka thisciose
to joining the label?

* Atomic Pop taps Matt Shay as Nat'l Dir./Ra-
dio Promo.

¢ Reprise Mgr./Alternative Promo Jay Harding
exits to join his bride-to-be in San Francisco.

A

* John Hare appointed President of ABC Radio.

* John Brown boosted to Sr. VP/Promo for Curb
Records.

* Mark Kanov elevated to Sr. VP/GM at WQXI &
WSTR/Atlanta.

* KGO/S.F. sets Ken Berry as PD and Greg

Tantum as ND.

A4

o Jerry Blair becomes Sr. VP/Promo of Columbia
Records.

* Matt Bisbee named Dir./Programming &
Production for WLUP/Chicago.

¢ Gary Moss made PD of KIKK-AM & FM/
Houston.

* Ron Atkins joins WAMO/Pittsburgh as PD.

* Leap 0’ the week: PD T.J. Holland goes from
WCSO/Portland, ME to WRRM/Cincinnati.

\ 4

¢ J.B. Brenner boosted to VP/AOR of A&M
Records.

¢ Brian Krysz promoted to VP/AOR Programming
for TK Communications.
* Dave Anthony becomes PD of KODJL.A.
o Don Michaeis upped to KQQL/Minneapolis PD.

v

* Dick Rakovan appointed VP/GM at WFYR/
Chicago.

* WINZ-AM & FM/Miami GM Staniey Cohen
given VP stripes.

* Tim Kelty named KLOS/L.A. PD.

* Dave Michaels recruited as WZOU/Boston PD.

* The Reel Don Steele starts in afternoons at

KRLALA.

* Dan Halyburton hired as PD for WQAM/Miami.

\ 4

* Bill Tanner upped to Heftel's National PD.
« Charlie Tuna accepts the KKDJ/L.A. PD chair.

V-

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ ronline.com

“‘\\\ THE REVIEWS ARE IN

"Jammin Party is a great fit with our weekend line-up®
= joel Salkowitz, PD, fammin 105, NYC

*The listener has been overwhelming®
- Steve McKay WEIM-FM, Philly

at www.strategicmediaresearch.conm,

Q'r!a__ .1"‘ Zye
edia resea |

*The production and artist info is second to none®
What's New. What's Now. What's Next” o e i i

- Jay Beau Jones, PD WUBT-FM Chicago

e snne - EISEIER

831-420-1400 |
www.ﬁsherutomin-nt.coﬂ

“Love the trivia, works well in Miami®
- Al Chio, PD WMGE-FM Miami

e
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THE FIRST SINGLE FROM

......
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because one day you'll want to

prove you were there.”
- THE GUARDIAN

Ep “..don't give a fuck music
which recalls Beck and Jon

. Spencer Blues Explosion in

terms of individual brilliance

yet without sounding like

any of them.”

MELDDY MAKER

EARLY BELIEVERS!

99x  KPNT

WRAX WMRQ
WKRL WWCD
KWOD KMBY
WDST KAEP
WXSR WJSE
WCDW WSFM
KBRS KQRX
WEJE I(IIAD
WPLA ~|.- more

wuu.tanworld.com

271 management: stewart Halperin at the point management
%Y produced and wixed by ray shulman and ceorge christie
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The firs single from their debut album The State.
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Sound Decisions,
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Island Def Jam Music Group

Continued from Page 1

label would have ranked No. | in AC
had R&R combined the year-end
rankings for Mercury/Nashville with
IDIMG’s. Sales were cqually impres-
sive. All 1old. IDIMG racked up 17
gold and platinum albums in 1999,

God Is In The Details

Geunting from poimt A to point B
wasn't an easy task however. For the
. Warner-EMI execs who are evaluat-

ing a paper forest of financial figures.

Caparro has on¢ important piece of

advice: Don'1 overlook the details.

“When | first heard about the pro-
posed merger.” Caparro recalls, “it
sent a shiver down my spine, becausc
- 1 could relate so closely 10 all of the
work we did and all of the work
" that’s ahcad of them. There's an
unbelievable amount of all-encom-
passing detail to address in order for
these two companics 10 come to-
gether. The Universal-PolyGram
merger was so successful because
there were a large number of people
paying atiention to all of that detail.
It went well beyond the merging of
real estate of people into one office.
1t really was monumental.™

Caparro, a 27-year label and distri-
bution vet. agrees that there are par-
allels between the Universal Music
Group-PolyGram restructuring and
what's in store for Warncr-EML.
While the Anglo-American music
conglomerate has yet to reveal its
plans. it’s virually centain history will
repeat itself in many respects. and
that means significant layoffs and or-
ganizational changes.

Interestingly. cach Universal Mu-
sic Group division consolidated its
operations in differemt ways. In the
casc of IDIMG. from Day One
Caparro and his top licutenants used
the merging of Island. Mercury and

Def Jam as an opportunity to re-

cvaluate every aspect of its business.
“We literally staricd with a clcan
sheet of paper.” remembers Caparro.
“We wanted to comie up with an ideal
structure for a record company. We
were able to do that because we didn't
have one company serve as the foun-
dation for the rest of the companies.
“We took a more daring approach.
We first defined what we needed to
win as a company and then what was
needed to be successful going for-
ward. We were able 1o fill about 70%
of the new company's nceds inter-
nally. Then. because we weren't sat-
isfied with what we had. we looked at
hiring the highest caliber of people we
could in order to elevate the skill sets
and talents of the entire company.”

To further complicate the re-org
process, Caparro & Co. opted to as-
similate Def Jam into every aspect of
the organization. “Traditional integra-
tion would have called for letting Def
Jam become the urban division for
the rest of the company — stick it off
1o the side and bolt it on. We chose
10 imegrate the entire operation. so
that the artists. music and exccutives
would not be segregated in any way.
That way we could promote. plan
and strategize about the entire mar-
ketplace, because ultimately it's not
about the black or the white market.
it"s about the entire market.”

An A&R Overhaul

Second on Caparro’s agenda was
retooling IDJMG's rock and pop
A&R cflorts. “We nceded to redefine
our A&R dircction in a significant
way, and we were fortunate enough
1o get people like Jetf Fenster as head
of A&R: Paul Pontius, who signed
Korn and Incubus while at Immortal:
and Lewis Largent. who was the
chief programmer at MTV. It gave us
a very well-rounded collection of
A&R exccutives. Quite frankly, we
were very fortunate that all of those
folks became available during our
first year as a new company.

“A lot of pcople believe it takes a
few years before you can think about
judging a new A&R team’s success.
Afier listening to all the great music
we have coming out. I think we’ll be
able to do it much sooner.™

Concurrent with the A&R changes.
the company also re-upped its deal
with Roc-A-Fella, the successtul label
founded by rapper Jay-Z and Damon
Dash. Caparro calls the deal “hugely
important™ for the company and an-
other building block in ensuring
IDJMG is a magnet for rap. hip-hop
and R&B talent. It also formed a joint
venture with artist manager Jeff
Hanson (Creed) to bolster its rock ef-
forts.

The changes. as part of an overall
A&R overhaul, left IDJMG with an
artist roster of around 60 acts. down
from 250 pre-merger. The resulting
roster is much less top-hcavy with
older established acts. which can be
expensive 1o market and promote.

That suits Caparro just fine. “We're ’

a company that has the resources of
a major, yet we can offer new artists
the proper amount of time. money
and aniention so they have the best
chance of success.”

Rock/Pop Challenge
Lastly. IDJMG faced the daunting
task of melding disparatc company
cultures and indoctrinating new ex-
ecutive talent. including Caparro.

“You had an entirc company com-
prised of people who were all thrown
together. You had an exccutive staff
in which no one was in their seat at
the beginning of the year in 1999.
They were all new to cach other and
their jobs. We had to define a major
record company and make it come
alive virtually overnight. Fortunaicly.
along the way we made it success-
ful as well.”

Going forward. IDJMG siill faces
huge challenges. Def Jam and Mer-
cury/Nashville. the company’s coun-
try division, are both hitting on all
cylinders and pouring out big
EBITDA bucks. The rock and pop
side, however, is another story.

Mercury Records — which now
docsn’t exist as a standalone com-
pany — was on the rehound a few
years ago, thanks to platinum-plus al-
bums from al ska band The Mighty
Mighty Bosstones and teen pop act
Hanson. It has since cooled. Island —
save for U2. Melissa Etheridge and
R&B newcomer Kelly Price — has
been cold for years.

Not surprisingly, Caparro points
with pride 10 a pipeline of 1alent
signed by his ncw A&R team. “We
realized that we needed 1o rebuild the
rock and pop portion of the company.
s0 we went afier it very aggressively
and very quickly. Our A&R tcam has
given us a lot of hope and expecta-
tion. And becausc of this wonderful
asset called Def Jam. we're as hot as
we've ever been in rap. hip-hop and
R&B. We get a first look at nearly ev-
erything. The music flow in all arcas
is terrific.”

In urban the company is bullish on
new albums from Sisqo, Montel
Jordon. Beanie Sigel. Vida Vida Vida
and Candice Love. as well as Kelly
Price’s sophomore ieleasc. On the
pop side it expects big things from
Fenster-signed act Mikaila. In rock
it's newcomers Primer 55. Full Devil
Jacket. Relative Ash and Saliva.

Caparro also cites new Hanson.
Bon Jovi and Mighty Mighty Boss-
tones discs. “I believe we'll open
some eycs with those records.”

Mecantime. Caparro clearly is en-
joying his move from distribution
chief 10 label captain. “Pcople have
asked what it was like making the
change. but it really wasn’t that
unique,” he says. joking that the big-
gest adjustment was dealing with all
of the lawyers. “Whether it’s market-
ing. sales or.promotion, it's still all
about sclling records and taking care
of the artists.”
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' «“There definitely were weeks when we were think-

Next week Caparro discusses his
take on the Internet’s impact on the
music industry.
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Island Def Jam's
Twain Tactics

“Don't let things — namely the music and artists — fali
through the cracks. That thought was at the forefront of
island Def Jam Music Group President/CEO Jim Capar-
ro's mind as he and his team guided the company through
its 1999 reorganization. Nowhere eise was that more evi-
dent than in the company’s efforts in breaking Shania Twain
and her multiplatinum album Come on Over wide open and
across multiple formats,

For Caparro, it was a matter of “a fanaticism that we couldn't do
enough for our artists and their music. Every day, while we dealt with
many other issues, the top priority remained making sure they were
cared for.

“With Shania, it was a matter of our promotion, publicity and sales
teams working with [Mercury/Nashville President} Luke Lewis' orga-
nization to compiement their efforts and to broaden those efforts be-
yond the traditional base. Luke and | have worked together for almost
20 years. We have a terrific relationship. Shania's
manager, Jon Landau, is incredibly intefligent. And
VP/AC Promotion] Kesry Wood's staff did a wonder-
ful job. it all comes down to a willingness to partner
with each other”

In retrospect, it might seem like a no-brainer, given
that Come on Over has achieved diamond certifica-
tion by the RIAA (sales of 10 million albbums or more),
but Wood and Lewis agree that Twain's future at
CHR, Hot AC and AC was in question several times
throughout the life of the project. Wood remembers,

ing it could go either way. Then, all of a sudden, it
really connected and took off.

“The mosi difficult part was in the beginning, when
we were crossing ‘You're Stili the One. We got that
up and running, but then we stiil had resistance to
*From This Moment On; which eventually became a |
huge record. There was stil! a kind of ‘prove it to me’
feeling. When that song took off, everyone realized
how huge she had really become.”

Lewis adds, “There were some Country program-
mers who looked at us askance and who were not
sure it was a healthy thing for them to have Shania
cross over. But if there’s one thing I'm proud of —
and this goes for the entire company, not just Nash-
ville — it's that | never felt we burned anybody on the
project. There may be some Country programmers
who take exception, but | don't think we did.

“It got a littte tricky when Shania went on tour and we didn't have
any presents on the shows, but we tried 10 favor the Country guys
as much as we could, even though Pop and AC stations were heip-
ing her sell tickets. It was difficult to be fair to everybody yet not
alienate her base. That was very critical to her; she didn’t want that
to happen.”

Lewis also credits IDJMG corporate for overseeing relatively
smooth promotion and marketing transitions. “It wasn’t a cakewalk,
but it was about as seamiess as you could have ever hoped, given
something that monumental. Fortunately, we had enough momen-
tum in the U.S. Another big plus was that things were really coming
together internationally, and the Universal Musi¢c Group folks saw
that as a big opportunity”

Despite the major structural changes, Wood and her staff kept their
collective eye on the ball not only on Twain’s project, but on others as
well. “ can’t say enough about the staff's efforts,” Wood says. “They
didn’t skip a beat and stayed focused during the acquisition and
changes. We were aiso able to deliver a Boyzone record, which we
took top 10, and we had a No. 1 record with Elton John.”

A longtime partnership with Nashville also helped tremendously.

Luke Lewis

Kerry Wood

.. "We've worked with them for over 10 years,” Wood explains. “And be-

“fore Shania, we had a top 10 hit with Kathy Mattea. It's a great part-
nership.”

in the end, says Lewis, it was a team approach that ultimately helped
Twain put big points on the scoreboard. “{Former Mercury Records
President/CEO) Danny Goldberg really believed in the record, as did
{former Mercury Exec. VP/GM) David Leach, whose staff picked up the
ball and ran with it. And you can’t say enough about Jon Landau and
his input. On our end we had [VP/Country Promotion] Chris Stacy tak-
ing care of the day-to-day and working closely with New York.

“But it wasn’t limited to that. You have to give VH1 a lot of credit.
The Divas show and the Behind the Music piece had incredible im-
pact, as did [the former] Chancelior Media Group's involvement. They
really embraced the project and gave us wider exposure. You couldn’t
have asked for a better team.”
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Sound Decisions.

No ‘Let Down’ At Altemative
For RCA’s Radford

Is the tide turning for mainstream
rock at Alternative? RCA Records cer-
tainly hopes so. In fact, given the rap-
rock logjam at the format, coupled with
an extremely busy fourth quarter, the
label opted to wait until the new year
to serve up alt-rock quartet Radford’s
debut single, “Let Down (Don’t Ssop).”

So far, based on the quality of sta-
tions coming aboard and the label’s
musical changes at Alternative, the
label’s decision looks prescient. Among

company was getting everything
cranked up to releasc a single in August
and then the album a little later, but
when we looked at what was happen-
ing at radio, it didn’t secem right. Al-
ternative and Active Rock were
rockin’ really hard, so we said, ‘Let’s
Jjust grin and bear it and hold it for the

RCAusedtheumeforsomem
setup and had the band play showcases
in about 10 major markets. Flohr com-
ments, “We had radio, re-
tail and a lot of other key
people see the group, and
it worked out very well.
Most of the people had al-
ready been serviced with
an advance of the album,
and the shows prompted
those people to go back
home and give the album
another listen. It was a
perfect opportunity to im-

the stations lending out-of-the-box sup-
port arc KNRK/Portland; KWOD/
Sacramento; WHMP/Springfield,
MA; KMBY/Monterey; WFNX/
Boston; WKQX/Chicago; WZPC/
Nashville; KFRR/Fresno; and
WXSR/Tallahassee.

The foundation for Radford was laid
in 1997, when the group’s British lead
vocalist/guitarist Johnny Mead — who
had relocated to Los Angeles —
hooked up with guitarist/vocalist Chris
Hower and bassist/vocalist Bobby
Stefano. Even though the group's early
demos made the A&R rounds, they re-
started their songwriting efforts once
drummer Kane McGee joined.

RCA Sr. VP/A&R-Artist Develop-
ment Bruce Flohr first heard
Radford’s music around late July 1998,
courtesy of artist manager Richard
Bishop (Filter, Crystal Method). Flohr
remembers, “He sent me a demo tape,
and the first song | heard was called
*Closer to Myself,” which even made it
onto their album. I called him right
back and said, ‘It looks like you really
have something there.”™

Soon thereafter Flohr saw the group
perform at a local rehearsal studio.
Convinced of Radford’s potential, he
talked RCA President Bob Jamicson
into seeing the group in August. About
one month later Radford on was
RCA’s roster.

While Radford’s self-titled debut al-
bum was completed in May 1999, RCA
execs didn’t believe that the musical
climate was not right for the group's
sound. Flohr recalls, “Everyonc in the

press upon people the
depth of the band’s songwriting and
their ability to put on a groat live show.”

On the promotion front, RCA is po-
sitioning “Let Down (Don’t Stop)” as an
ideal mainstream song for Altemnative.
Sr. VP/Promotion Ron Geslin observes,
“Every three 10 six months Alternative
seems (o shift. For a while the rap-rock
sound was geiting a ton of exposure.
Now we’re sensing a shift back 0 the
middle. Programmers are looking for
that they can start at their format.”

Other than adjusting the timing of
the song’s release, RCA has elected to
keep its promo plans simple. Geslin
continues, “We’ll start it at Alternative
and build a solid foundation. Then
we'll eventually go to Adult Aliernative
and CHR/Pop. It's a very simple game
plan, but the results can be very predict-
able with records like this.”

One programmer bullish on the
single and band is KNRK PD Mark

Hamiiton. During the single’s first of-
ficial week at radio, Hamilton spun the
cut over 15 times, with a handful of the
spins airing during am and pm drive.

Hamilton senses a great opportunity
for future partnerships with the band.

“Ironically, it was around the same time
last year that we began supporting (RCA
alt rock band) Lit’s ‘My Own Worst
Enemy.’ That song skyrocketed for us
and sold extremely well in the market,
and the band ended up playing about
four or five times in the market last year.

“We think the same thing will hap-
pen with Radford. Portland is a very
competitive market with a lot of sta-
tions playing the same songs. We're
always looking for good, solid, hook-
laden bands that we can brand the sta-
tion with and who will support the sta-
tion. We're already making plans to
bring the band into the market to ap-
pear on our moming show.”

As for the song’s appeal, Hamilion
notes, “lt fits perfectly with where the
station is right now. We're not one of
the Alternative stations that really went
down the hard-rock road. We're look-
ing for more mainstream music.”

Radford, whose album hits retail on
March 21, have just hit the road, tour-
ing with labeimate Vertical Horizon.

Ready For Takeoff

Rock band Three Time Loser's Cin-
cinnati roots are paying dividends for the
group, whose single “Jane Came Home™
is picking up carly support at Clear
Channe) reporting stations Rock
WEBN/Cincinnaté and Active Rock

WXTB/Tampe. The track racked up.

cight spins at the former and a half
dozen at the latter between 2/6 and 2/12.
The group, which formed in 1997, is
managed by Wild Palms. Also past of
the team is Bill Scull’s Tri-State Pro-
motions. Contact Mark Liggett at

(513) 621-2944 for more info.
— Steve Wonsiewicz
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for his new Restless Records single, “Game, Don't Wait.
are (l-r) Xzibit, Or. Dre, Warren G, Nate Dogg and Snoop Dogg.

" Hangin’ in LA.

Kiss Say Fareweli To Touring
Say it ain’t 80, Joe. Legendary rock band Kiss an-

nounced on Feb. 14 ., G Y

that their forthcoming W £ ‘T“‘
tour will be their last. - SR A
The initial 34-date fare-
well tour begins on
March 11 in Phoenix
and features the four Kiss

original members,

Gene Simmons, Paul Stanley, Ace Frehiey and Peter
Criss. Tad Nugent and Skid Row (sans Sebastian Bach)
will open. Concurrently, the group will release another live
album, Alve IV, on March 28 on lsland/Def Jam Records.
Kiss have sold over 75 million albums during theis 27-year
career and are second only 10 The Bealles in the number
of goid albums they've besn awarded. The group's 1996-
wmwmmwmamm

mwmwmm
has rolled out the radio program Thumpn’ Chicano Rap
Hour.The show has already been picked up by KGGIRiv-
orside and KWIN/Stockton and is hosted by ODM, a
member of the Latino rap duo Lighter Shade Of Brown.
Thump President Bill Walker says, “There's nothing ke
it anywhere eise on the airwaves, and we're already field-
ing interest from additional radio stations. We're giving
Latino artists a chance 10 be heard on popular, comimer-
clal radio. Our goal now is 10 secure corporate Sponsors
and syndicate the show nationwide”

in the studio: Paul McCartney has started working on
his nextt album of original material, which couid be released
by year-end ... RCA alt rock
band Eve 8 are puting the fin-
ishing touches on their next
album, which could be re-
Cult have tapped Michael
Beinhorn (Hole, Marilyn
Maneon) 1o produce their next
album ... Aerosmith have
asked Matt Serietic (Match-
box 20, Angie Aparo) 10 produce their next albbum. Record-
ing should begin within a few months.

Tour update: Detalis are stit being finalized, but look for
Bob Dylan o hit the road again on March 11 in San Luis
Obispo. Support acts have not been confirmed ...
Platinum-plus R&B singer/songwriter D’Angelo begins his
national tour on March 1 ... No Doubt kick off their tour
on March 24 in Chicago. Suicide Machines open ... Lit
begin their national headlining tour on Feb. 20 in Ft. Lau-
derdale. Opening are 22 Jacks ... Flona Appie begins the
first leg of her North American tour on Feb. 24 in
Watlingford, CT. Jurassic 5 support.

This 'n’ that: Former Mercury punk outfit Nashville
Pussy sign with TVT Records. Look for an album to hit
retail in May ... Jericho Records picks up alt rock act
Luna ... Rykodisc inks singer/songwriter Jess Klein ...
Sebadoh and Sub Pop part ways ... Chris Isssk will host
a one-hour music/entertainment program for pay TV chan-
nel Showtime ... Motiey Crue member Nikki Sixx has
partnered with Beyond Music to form Americoma
Records ... Marc Anthony, Sting and ibrahim Ferrer
have been added as performers for the 42nd Grammy
Awards, 1o be televised on Feb. 23.

— MAAAL 2MNGEIC o e ekl c el oo
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Sound Decisions.

Webmistress@
santana.com

] Will suecess spoil it?

At every MacWorld TS
Expo you'll find me |
teaching web audio. and
this past January was no
exception. The subject’s
hot, a Muc is the right
100}, and rarely do the at-
tendees do much moving
in and out of the room.
But she was different — | 4
though she was doing
her'best 5t 1o disnupt e BSevid Lowresce
class — choosing an outside seat and putting her
constantly ringing cell phone on vibrate.

She was Stefani Charles, web manager for
Carlos Santana, and 1 forgave her. The same
day that 1 was antempting to give her the ba-
sics of RealAudio, Shoutcast and QuickTime,
NARAS was giving her boss 11 Grammy nom-
inations. “1 was getting them as they came in
and running to a Powerbook to get them up on
the website,” said Charles during a recent On-
line Tonight interview. “It was an incredible
day, and we were really floored by the sheer
numbers.”

After Carlos’ wife, Deborah, opened the
lines of communication with Arista’s Clive
Davis, the Santana-Davis connection was re-
newed, and the Supernarural project’s future
was set. How has the success of Supemnatural
changed the website? “We've completely re-
vamped our server structure,” Charles said.
“We've always had traffic from around the
world, but never at this volume, and our idaho-
based web presence provider has been stellar
about growing with us. The site started off as
an interactive database of Carlos’ music and has

from there. We also have a brand-new
look kicking off on Feb. 21, in time for the
Grammys.”

The changes coming to the site include ad-
ditional e-commerce, audio and e-mail market-
ing, as well as the new look. “The reaction from
radio means that a lot of Carlos’ fans expect
audio when they come to the site,” Charles con-
tinued. “Right now you can hear a few songs
in RealAudio. but we’re ramping that up a great
deal and looking at other streaming technolo-
gies like Shoutcast. We're looking st viral mar-
keting and the audio-enhanced e-mail we
leamed about at MacWorld.”

Charles didn’t come to her webmistress po-
sition from the 'Net. She had been Santana’s
correspondent-in-charge, writing back to the
thousands of people who've semt letters to San-
tana over the years. Internet-enabling her po-
sition gives her a tremendous sense of satisfac-
tion, but it isn’t that much different from the
pen-and-paper days. She says, “I think my ex-
perience dealing with the public gave me a
sense of what they want and how they feel
about Carlos and his art. And [ really think that
the website reflects the intense connection be-
tween Carlos and his audience.”

And what about Wednesday night, Feb. 23?
“The Grammy Awards will be an interesting
night for us,” Charles said. “We expect a lot of
fans will be logged on to both the Grammy site
[www.grammy.org] and our site, and we'll be
doing real-time updates to the content as Car-

los wins his awards —

and we’re expecting him
mlmn!-vv-—:

to get a lot of exercise

that night.”
Questions/comments?

david@netmusiccountdown.com.

|  David Lawrence is the host of the weekly Onling
Today add Onling Tonight syndicated radio tafk
shows, which revolve around personal computers,
technology and the Internet. A 25-year radio vet-
eran, Lawrence is aiso considered an Intemet ex-
pert, with more than 15 years as a leading Intemet/
computer consultant.
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E vents online and offline have an aimost immediate effect on the
movements of people to and from the music sites we track — and on
the artists they are most interested in listening to.

Watching the chart movement of Third Eye Blind post-Kevin Cadogan
is eye-opening. At Altemative the group leaps 15-3. There's a similar
jump at Hot AC, 18-6, and a No. 16 debut at CHR. Not sure if fans were
upset or happy to see him go or simply curious, but the movement is
interesting. The band is not saying a word at www.3eb.com.

Eric Benet and Sisqo scream into the top 10 on the "Net with their cuts
“Spend My Life With You™ and “Got to Get It,” and Biggie, Jay-Z and
Kevon Edmonds make room for them on the Urban E-Chart. it will be

Third Eye Blind Glimbs
Altemnative And Hot AC

any effect on Urban tastemaking.

The Dixie Chicks and Faith Hill keep a one-two lock on the Country E-
Chart, and we'll see what the Grammy performances from these
superstars do to extend their grip. Lonestar, SHeDAISY and Tracy 8yrd
move the most in a week in which five of the artists on the chart are
making their initial entries.

For those of you who grew up in "80s dance clubs as | did, the name
Paul Hardcastie might ring a bell. The Peter Thomas-voiced “19” was
the last big hit this Australian had — until now. The Jazzmasters Il
shows a cooler, steelier side of this artist, and ‘Net jazz surfers have
latched onto “Nightcrawler” and made it a No. 1 debut.

interesting to see if BET.com's new African-American portal launch has — David Lawrence
LW TW ARTIST COTite LW TW ARTIST COrTitie
1 1 BFFEL 88 Europop™ Bie" 1 1 MARIAH CAREY Rainbows Thank™
3 2 SAVAGE GARDEN Affirmation™Knew” 11 2 DR.DRE Dr. Dre 2001/ About”
2 3 BACKSTREET DOYS Midermium’™Show™ 3 3 WMSSY ELLIOTT Da Real World™Hot”
L} 4  CHIISTINA ABUILERA Christing Agudlera™Ginl” [} 4 OMX Then There Was X™What's™
] §  CELINE DION AY The Way™ That's” [ ] § DONELL JONES Where | Wanna BaWhat's™
[} 6 SANTAMA Supematurall Smooth”™ = & [ERCDENET A Day in The Lifa™Day”
[} T DAMAN MCKIIGHT Back At OnerBack” - 7 $I1300 Unisash The Dragon/Got™
14§ ENMOUE IBLESIAS Frvique™Rhythm™ 7 8 IDEAL idealCreep”
= 8§ MMACYGRAY On How Lie Is™Try” 4 §  ORIAN MCKINGNHT Back At OneBack™
T 18 DUNK-182 Enema OF The Stale™Al" 14 18 D'ANGELD Voodoo™Untitied”
== 11 CREED Homan ClayHigher” 12 11 MONTELL JORDAN Get /t On... Tonie™Get”
18 12 SMASH MOUTH Astro Lounge™Morning™ = 12 NINT CONOITION Life's Aquarium/"IT"
= 13 LONESTAR LonelyGril/Amazed” [} 13 NOTORIOUS 8.1.8. Born AgainyNotorious”™
9 14 FOO AGHTERS There is Nothing Left To Lose/Lsam” = 14 LIL' WAYNE Tha Block Is Hot/"Block™
12 15 DRITNEY SPEARS Bady One More Time/*from™ = 18 ICE CUBE Next Friday/“You™
== 16 THIRD EYE BLIND Bive™Never™ — 16 ANGIE STONE Bisck Diamond’Rain”
= 17 JENNIFER LOPEZ On The 6/"Waiting™ 18 17 EVE First Lady Of Ruff Ryders”Love”
15 18 COUNTING CROWS This Desert Life™Hanginaround™ H 18 JAY-Z Voiume 3./ Do”
16 18 MICKY MARTIN Ricky Martin™Shake™ 9 18 NEVON EDMONDS 24/7/247
16 20 MANAHK CAREY Rainbow™Thank™ -0

KEUIS Kadsidoscope™Caught™

ANTIST COTie

JIIIINsINIIIIIIIIIIN

w w w

1 DUXIE CHICKS FyrCowboy™ =" 1 JAZZIMASTERS Jazzmasters 3/ “Nightcrawler”

2 2 FAITH WL Brasthe’Breathe” 1 2 DAVID BENOIT Professional Dreamer! Miles™

17 3 LONESTAR Lonely GrilSmile™ 4 3 NENYG Cussics in The Key Of GStranger”

[} 4 REBA MCENTWRE So Good Together’ What™ 3 4 DAYEXOZ The Dance™Together”

8 & LEANNRIMES LaAmn Rimes Big" 2§ NORMANBROWN Colsration” Paradise”

13 6 TIMMCGRAWA Place in The Sun/"Friend” [ ] § JOYCECOOLING Ksaping Cool™Caflie™

— 7 TRACYBYRD /f's About Time Put” = 7 TOMSCOTT & THE L.A. EXPRESS Smokin’ Section”Smokin *

3 8 SHANIA TWAIN Come On Over/Rock™ | 0 JORK WHALUM For You™ Thet's™

18 8§ SHEDAISY Whole Shebang™Woman™ = § BRIANTARGUSN Darin’ Darfin’ BabyfDarfin™

9 16 ALANJACKSON Under The influencel “Pop™ 8 18 CHUCK LOEB Listen"tigh"

= 11 GARY ALLAN Smoke Rings in The Dark/"Smoke™ = 11 STING Srand New Dayf"Brand”

8 12 MARTINA MCBRIDE Fmotion”Love's” = 12 WESTOR TORRES Tressures OF The Heart/Veivet"

= 13 JODEEMESSINA /'m Alright/"Because” 19 13 STEELY DANTwo Against Nature™Cousin®

= 14 JOHN MICHAEL MONTSOMERY Home To YouHome" = 14 PHLIPPESAISE Haltway TIY Dawn Upward™

18 15 CLAYWALKER Liwe, Lavgh, Love™Live” 18 16 GOTA Lot's Get SaredLat's”

T 18 CUNTBLACK D1actrified”Been” = 18 QUINCY JONES To O With Love" i

12 17 TRACE ADKINS Adove../"Lie™ = 17 CRAIG CHAQUICO Four Comers/Forbidden™

15 18 TOBY KEITH How Do You Like Me Now ™ How™ = 18 EARL KLUGH Peculiar SitustionNow™

4 19 MARKWILLS PermanenthylBack” 18 19 PETER WHITE Perfect Moment/Autumn

11 20 KENNY CHESNEY Everywhere We Go™What™ = 20 ANDY SMITZER Some Quiet Place’ Only
Hot AC Altemative

LW TW ARTIST CO/Title LW TW ARTIST CDTitle

2 1 8TING Brand New DayrDay” 1 1 BLINK-182 Enema Of The State A"

1 2 SANTANA SupernaturalSmooth” ] 2 KORN /ssuesFalling”

[} 3 COUNTING CROWS This Desert LiferHanginaround” 15 3 THIRD EYE BLIND Biue/Never”

3 4 FOO FIGHTERS There Is Nothing Left To Losa™Leam” 4 4 FOO FIGHTERS There Is Nothing Left To Lose/"Learn”

7 §- SAVAGE GARDEN Affirmation™Knew" 20 § FILTER Titie Of Record/"Picture”

18 6 THIRD EYE BLIND B/ua™Never 11 6 NINEINCH NAILS The Fragile/Void™

14 7 VERTICAL HORIZON Everything You Want/ Everything” 3 T RAGEAGAINST THE MACHINE The Battle Of Los Angeles/Guerritia”

4 8  CELINE DYON A/f The WayrThat's” 12 8 FONAAPPLE When The Pawn../ Fast™

— 8§ MACYGRAY On How Lite IS"Try 2 9 CREED Human Ciayf What”

8 10 SUGAR RAY 14:59"Someday” — 10 VERTICAL HORIZON Everything You Wani/"Everything”

= 11 EIFFEL 85 Europop/Blue” 19 11 KIDROCK Devil Without A Causer"God”

11 12 TRAIN Train/"Meet” 16 12 LIMP BIZKIT Significant OtherrRe-Arranged”

20 13 BETH HART Screaming For My SupperrLA.” 9 13 BEASTIEBOYS The Sounds Of Sciencer Alive”

8 14 SARAH MCLACHLAN MirrorbaliIce” — 14 BUSH The Science Of Things/Letting”

15 15 SMASH MOUTH Astro Lounge™Morning™ 7 15 RED HOT CHILI PEPPERS Californication™Otherside”

13 18 600600 DOLLS Dizzy Up The GirlfBalloon™ 13 16 R.E.M. Man On The Moon Soundtrack/"Great”

17 17 FRILTER Title Of Record!“Picture” 19 17 COUNTING CROWS This Desert Life/“Hanginaround”

16 18 MARC ANTHONY Marc Anthony™Need” — 18 INCUBUS Make YourselfrPardon”

= 19 LONESTAR Lonely Grill”Amazed™ — 19 STROKEQ Nasty Little Thoughts/Litile”

5 20 R.E.M. Man On The Moon Soundtrack/ Great™ — 20 SMASH MOUTH Astro Lounge/“Then™

E-Charts z;re based on weekly rankings of CO $ales. @ownioads and streams of artists onfine compiled and tabulated directly from the log files ot reporting websites. Reporters include Amazon.com,
CONOW.com, Checkout com. Audiohmhway.co‘gn. Barnes and Nobie.com. Spinner.com. DiscJockey.com and Netradio com, Data is weighted based on tratfic reports by web tratfic monitor Media
Metrix. Charts are ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting formats. ©2000 R&R Inc. The Net Music Countdown With David Lawrence s a

production of Onfine Today Inc. For more information, call Uited Stabons at (212) 869-1111.
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KASE

Continued from Page 3
lisieners who were here then will rec-
ognize these universal songs. You'll
hear a lot of the Salon-type tropical
music of the *60s, along with songs
that sound like *Hang On Sloopy” in
Spanish and the regional stuff. It
sounds broader than what you'd find
on aa English-language Oldies sta-
tion, but it is music from a different
country.”

Amalia Gonzélez, PD of Spanish
News/Talk sister KTNQ-AM, has
added PD dutics and an airshift at
Recuerdo. KRCD & KRCV will re-
main jockless for another week and
commercial-free “until we sell some
commercials,” Gleason joked. Cox
sold the combo last October for $75

|

RR

Pususen/CED: Erice Parber

Gowan. Mawarn: Sy Danisle
Soeon VP e & OreLone: Den Cole
Orencrons Manesx: Page Beaver

Desangr: Carl Harmon
PRODUCTION
ProoucTion Deecton: Kent Thomes

Proouction Muncen: Roger 2umwalt
Descn Drgcrox: Gary van der Stowr

Coumstr: Deary
DwecTon or Hussn Resounces & Apssestaanion:
Caren Antler
Dwecron oF ConvinTions & Staamans:

Jesuslie
Mancen: Marie v
Accouwrec: Magda Lizardo,
Whitney Molishan, Glends Victores

Recernion: Juanits Newson
M Seveces: Rob Sperago, The Wallers

BUREAIIS

e 615:244:8822, FAX: 6750480855
Buay Comts: Lon Helton
Assocut Eorron: Calvin Giibert

ADVERTISING

Les Amm: 310-653:4330. RRX: 3102000450
Saes Managen: Mowry

Suss Reesarne: Shennon
VP Suuis: Basvy O'Brien 781441621018
Surs Rer: Boverly Swan 914:708-0800

A Porry Capitel Corp.

Continued from Page 3

solidifies our presence in Miami,”
said Cox President/CEO Robert Neil.
*“When combined with our three sta-
tions there, we will be in a very strong
position 10 better serve our listeners
and advertisers in this high-growth
Sun Belt market.”

Marlin President/CEO Woody
Tanger will lead the principals acquir-
ing the three New England properties.
When asked why he decided to sell
WTMI now, Tanger told R&R, “The
quantity of the offer and the quality
of the company fit our needs as a
small broadcast compeny. It was just
a good match. The people whom
we"ve dealt with at Cox are extremely
professional.”

WTMI's future as a Classical sia-
tion remains uncertain, however. Cur-
rent VP/GM John Burkavage told
R&R that there has been no prelimi-
nary discussion with Cox concerning
the station's future, and that “my in-
tention is to stay with Woody and go
on as head of Beethoven.com, which
will become the world’s Classical sta-

»

tion.

Tanger added. “I have no idea what”

Cox is going to be doing with the
property. Most of the information |
have is that they are going to assess
the situation in Miami and determine
what to do with the facility.”

WTMI has long been the subject
of various rumors, ranging from for-
mat flips to possible multimillion-
dollar purchases. However, Tanger
twmed down a $50 million offer for
the station last year, but told the M-
ami Herald that the station’s future
still remained uncertain. The station’s
12+ Arbitron ratings had risen from
2 2.8 share in summer 1998102362
year later; fall *99 ratings were flat at
a36.

“Selling WTMI is a tough thing,”
Burkavage said. “The bottom line is
that the station has been successful,
but in a $235-million market — com-
pared to the AC and Rock formats —
it's still much less than what it could
attract otherwise. And that’s with bill-
ing up 20%-23%.”

Cox also owns top-rated Urban
WEDR-FM (99 Jamz), Urban AC
WHQT-FM (Hot 105) and WFLC-
FM (Coast 97.3) in Miami.

RateTheMusic.com

Continued from Page 1

network advertising to draw potential
respondents to RateTheMusic.com.

“R&R has a rich history of provid-
ing quality research information to
the radio and record industries,” re-
marked R&R Publisher/CEO Erica
Farber. “Our pantnership with Rate-
TheMusic.com will continue our goal
of publishing credible and accurate
information. We think the Rate-
TheMusic.com results will be a valu-
able addition to our weekly HOT-
FAX publications.”

“We are thrilled to announce this
association with R&R and look for-
ward to providing the industry with
previously untapped music research
information,” commented RateThe-
Music.com co-President Bill Rich-
ards. *Eighteen months of testing has
proven that a hit is a hit, and our re-
search will prove invaluable for radio
and records alike. They are amazingly
consistent with other research meth-
ods.”

R&R Director/Charts & Formats
Kevin McCabe added, *“The opportu-

nities created in R&R’s partnership
with RateTheMusic.com will posi-
tively impact the radio and record
industries. The Internet is changing the
business of consumer research, and we
feel strongly that RateTheMusic.com
will help our industry adapt in the very
important area of music research.”

Here’s how it works: Potential re-
spondents are screened via the
Internet. Once passed, they can par-
ticipate in a RateTheMusic.com test
based on their format/music prefer-
ences. With a password and other
privacy-protected devices, respon-
dents can take the music test at their
personal compulters, at their leisure.
Each format’s song selection is
based on criteria set forth by Rate-
TheMusic.com, with R&R's weekly
airplay charts being a major factor.

R&R and RateTheMusic.com be-
lieve this new form of research is not
designed to take the place of tradi-
tional callout research. RateThe-
Music.com results will often correlate
10 local and national callout research
for cenain songs in every format.
However, it must be reiterated that the
RateTheMusic.com methodology is
not callout research.

Continued from Page 24

was Director/Food & Grocery Mar-
keting; Harris was VP/Sales, New
York; Lewis was Director/New Busi-
ness Development, Midwest: and
Parrott was GM/Houston.

“We have added an experienced
team to represent Traffic.com inven-
tory, as well as participating radio

group inventory, where we act as a na-
tional rep firm,” said VP/Advertising
Sales James Brown. “While their
present focus is on broadcast, specifi-
cally the sale of 10-second sponsor-
ships tied to information, they will
also be selling advertising for other
Traffic.com distribution channels,
such as wireless communications and
the Intemet.”

Hariiw
Continued from Page 3
Hardin remarked, “WLIT is one of
the nation’s greatest heritage sta-
tions. I’'m delighted to join a team
that has established great sales. pro-
gramming and on-air talent. I look

forward to the challenges — and fun
— as we move the station forward.”
Before joining the three Phoenix
stations, Hardin was GSM of WPNT/
Chicago. He's also held various sales
and sales management positions at
KCBQ/San Diego, WMJI/Cleveland
and KHIH and KRFX in Denver.

www americanradiohistorv com

Press

Continued from Page 1

issues of the day. In addition to his
duties at CNN, Press writes a nation-
ally syndicated column distributed by
the Los Angeles Times Syndicate to
newspapers across the country.
Prior to joining Crossfire, Press
enjoyed a high-profile career in gov-
emment, politics and broadcasting
that spanned more than two decades.

_He served as Chairman of the Cali-

fomia Democratic Pasty from 1993-
96, Chief of Staff 1o California Sena-
tor Peter Behr and Director of the
California Office of Planning & De-
velopment under then-Governor
Jerry Brown. The award-winning talk
host — who has garnered four
Emmys, a Golden Mike and the 1992
Associated Press award for Best

Be Castre
Continued from Page 1

goes back to 1981, when he was ap-
pointed VP/GM of WLUP/Chicago.
That station eventually became the
first jewel in the crown of the com-
pany, then known as Evergreen Me-
dia. De Castro and his partners, Scott
Ginsburg and Matt Devine, spent the
late "80s and early "90s on a furious

acquisition binge designed to take ad-

vantage of relaxing FCC ownership
rules.

Some of those acquisitions in-
cluded KKBT/Los Angeles, WKTU/
New York, KMEL/San Francisco,
Pyramid Broadcasting and major por-
tions of the old Viacom radio chain.

In 1997 Evergreen merged with
Chancellor Broadcasting, and the
Ginsburg-de Castro-Devine troika
emerged as the controlling entity. The
company merged with Capstar
Broadcasting and eventually became
a 100-market, 440-station behemoth.

Commentator of the Year — began
his broadcast carcer as a commenta-
tor for KABC-TV and KCOP-TV,
both in Los Angeles. His Talk radio
credentials include six years (1991-
96) as the host of Bill Press: True
American on L.A’s KFI-AM.

Also scheduled to appear at TRS
2000 are CBS News anchor Dan
Rather, best-selling author and ABC
Radio talk host Mitch Albom and
ABC News' Cokic Roberts, who will
£0 one on one with this year’s win-
ner of the R&R Talk Radio Lifetime
Achievement Award, Westwood One
personality and WFAN/New York
moming host Don Imus. Registration
for R&R’s fifth annual Talk Radio
Seminar will be available on-site at
Washington, DC's Grand Hyatt Ho-
tel beginning at noon on Feb. 24.

During that period de Castro with-
stood a series of high-level resigna-
tions, including those of CEO
Ginsburg, CFO Devine and Gins-
burg’s successor, Jeffrey Marcus.

AMM Inc. Chairman/CEO Tho-
mas Hicks said of de Castro’s depar-
ture, “AMFM would not enjoy the
success and stature it has today were
it not for Jimmy and his tireless ef-
forts to build this company into the
industry’s dominant broadcaster. He
has imparted knowledge, innovation
and determination to this organiza-
tion, inspiring his employees to per-
form their best and generate results
that are the envy of the industry. Our
employees, listeners, adventisers and
shareholders owe him a debt of grati-
tude, and we wish him every success
in his next endeavor.”

Speaking of his next endeavor, a
company statement said de Castro
will announce his future plans shortly.
Those in the know say the effort is
Internet-related.

Cole

Continued from Page 24

makes her the ideal candidate for this
important position.”

An L.A. radio advertising veteran,
Cole was most recently VP/Business
Development for Eventd11.com, a
Southern California-based Internet
company that plans business events.
Her L.A. broadcast resume also in-
cludes senior sales positions with
KNX-AM, KFWB-AM, KTWV-FM,
KABC-AM, KMPC-AM and Sports/
Talk competitor KXTA-AM, which
Cole helped launch in 1997.

“Obviously, I'm very excited at
taking on this new challenge and the
opportunity to grow this radio sta-
tion,” Cole told R&R. “One of the
things that’s been missing in L.A.
Sports radio is a real sense of jour-
nalistic integrity in going after a story.
I'm very big on people who have the
skills and the understanding of how
to get to the real story rather than just
some sensational or sophomoric ap-
proach. One-On-One has made a
strong commitment (o real sports
Jjournalism, and that is what will sepa-
rate us from the pack.”

Continued from Page 3

said, *“We are delighted to hire some-
one of Kipper's experience, creativ-
ity and Midwestern background as
our new Program Director.”

McGee toid R&R, “What really
attracted me about this position was
the fact that KTRS is locally owned

and operated in this era of corporately
dominated ownership. It's very excit-
ing to be joining a station that is so
wired into the local community. |
hope to capitalize on the growing suc-
cess that KTRS is already enjoying,
while working to solidify our market-
ing message and create a more uni-
fied brand image for the station over-
ali”

Continued from Page 24

Strategy David Lebow added, “In the
many years I've known Kevin, I've

been consistently impressed with his
knowledge and strategic skills. Kevin
will be an integral part in our contin-
ued growth of the largest radio broad-
casting company in America.”



www.americanradiohistory.com

50 ® RaR february 18, 2000

TONY NOVIA

sesscsecccccsssce

tnovia@rronline.com

| PART ONE OF A TWO-PART SERIES |

CHR

A Powerful Programming Tool

] R&R and RateTheMusic.com provide new research

for 12+ listeners

B eginning this week, R&R takes another step into the future with a strategic partnership with

R&R will begin publishing
weekly 12+ research results in seven
formats effective with those formats®
HOTFAXES
dated Feb. 29
and March 1. The
formats are CHR/
Pop. CHR/Rhyth-~ |
mic, Country, AC,
Pop/Alternative,
Rock and Alterna-
tive. The results
will appear in the
HOTFAXES
every week except
those in which
R&R does not publish charts (Christ-
mas and New Year’s).

RateTheMusic.com, a division of
Bill Richards Radio Consulting, was
created in 1998 by consultants,
former programmers and current
RateTheMusic.com co-Presidents
Bill Richards and Mark Bolke.
Soon after, former programmer Mark
Todd also signed on. He was recently
elevated to the position of OM.

RateTheMusic.com has developed
proprietary software and a
multiformat database that produces
national music research for the mu-
sic and radio industries, as well as
software for use by individual radio
stations to test music with their lis-
teners via the Internet.

The idea behind RateThe Music.
com is to use the incredible reach.
speed and popularity of the Intemnet
10 test music quickly and economi-
cally with previously unattainable

e

sample sizes. Today the company is
widely considered the industry stan-
dard in Internet music testing. This
= weekly national
research is con-
ducted through a
substantial audi-
ence database ex-
clusive to each
format. Utilizing a
variety of sources,
RateTheMusic.com
has alliances with
radio stations,
other Internet sites
and network ad-
vertising to draw potential respon-
dents to RateThe Music.com.

While RateTheMusic.com results
often correlate to local and national
callout research, both R&R and
RateTheMusic.com agree strongly
that this new form of research is not
designed to take the place of tradi-
tional callout. RateTheMusic.com is
designed to be
another tool
that program-
mers can uti-
lize in combina-
tion with their own callout,
R&R’s Call-out America, sales,
requests and other research.

R&R’'s commitment to Rate
TheMusic.com comes after a lengthy
trial period and successful testing at
the station, regional and national
level. As do many programmers. we
feel this new method of rescarch —
driven cntirely by the Internet — is

Mark Bolke

system include:

RateTheMusic Station Lineup

Stations currently using or beta-testing the Rate TheMusic.com

KIIS-FM/Los Angeles
KKRZ (Z100)/Porttand
WHTZ (Z100)/New York
’ Capital Radio/London
WXXL/Orlando
WSSR/Tampa
KDWB/Minneapolis
KTCZMinneapolis
KEEY/Minneapolis
KQKQ/Omaha

WABB/Movile

—

KKBQ/Houston
WSOC/Charlotte
KBKS/Seattle
WOCG/Raleigh
WBTT/Dayton
WPXY/Rochester, NY
WXRK/New York
WPRO-FM/Providence
WILD/Oklahoma City
Midwest Communications

e N | —
il heMusic o

Southern Minnesota Group

RateTheMusic.com, the industry’s premier Internet music research company.

an exciting tool for the radio and
record industries. This week and next
we'll take you inside Rate TheMusic.
com for an exclusive talk with its
creators.

R&R: What is RateThe Music.
com?

BR: Simply put, it is the first na-
tional music testing service that uses
the Intemet as a medium to reach and
sample the population.

R&R: How do potential respon-
dents sign up?

MB: They hear about us from a
variety of sources. We have align-
ments with radio stations, other
Internet sites and network advertis-
ing, etc. Once they reach us, listen-
ers choose from a number of differ-
ent montage pods, like Mainstream,
Country, Pop/Alternative, CHR/
Rhythmic, Alternative, Rock. Adult
Contemporary, Contemporary Chris-
tian and even Jazz. All this gives us
a national per-

spective un-

cqualed by
any research
company.

R&R: If anyone with a computer
can sign up, how do you control who
gets in?

BR: This is not a random sample.
We want as many opinions as pos-
sible. Admittedly, someone could
claim to be 25 when they're only 18,
but they could do that over a phone
100. Plus, while éveryone has the op-
portunity to sign up, not cveryone
automatically gets to take part in the
research. It is a two-step process, with
controls in between. As with other
forms of research, fraud can occur.
Everyone knows of radio peoplc who
have received Arbitron diaries or who
had people participating in a
competitor’s research. Everyone
knows it happens, and we know that
some fraud may occur with our sys-
tem as well.

The difference is the tremendous
advantage we have in terms of sample
base. With our national individual
test sample size, any fraud that does

“occur has minimal impact on the re-

sults. Furthermor®, the Uniform De-
ceptive Trade Pmcuccs Act says that
if we find any company and/or indi-
viduals who attempt to purposely

The Chart

company.

Beginning with the Feb. 29 and March 1 format HOTFAXES, R&R will
publish 12+ research results in CHR/Pop, CHR/Rhythmic, Country, AC,
Pop/Alternative, Rock and Alternative with weekly resuits from
RateTheMusic.com, the industry’s premier Internet music research

The sample RateTheMusic.com 12+ chart bglow list songs in or-

der of their popularity (Pop.). Participants rate their opinions of the song
on a 1-5 scale, where 1 means i dislike this song very much” and 5

means “| like this song very much”; 2 through 4 are used to represent
in-between feelings. Familiarity (Fam.) is the percentage who said, “Yes,

{ am familiar with this song.” “Tired of” (T/O) correiates to whether the

respondent is tired of hearing the song on the radio.

[ Sample CHR/Pop Chart |
ARTIST Title Pop. Fam. T/O
SAVAGE GARDEN | Knew | Loved You 422 81% 6%
SANTANA Smooth 414 97% 25%

98 DEGREES | Do (Cherish You) 402 9% 34%
BACKSTREET BOYS Larger Than Life 397 98% 28%
BRITNEY SPEARS (You Drive Me) Crazy 397 9% 27%
BRIAN MCKNIGHT Back At One 396 76% 17%
SMASH MOUTH Then The Morning Comes 385 78% 9%
MARC ANTHONY | Nead To Know 377 82% 19%
LEN Steal My Sunshine 373 %% 3%
CHRISTINA AGUILERA Genie In A Bottie 373 100% 47% |
ROBSIE WILLIAMS Angels 371 81% 14%
WILL SMITH Wil 2K 368 72% 12%
JESSICA SIMPSON | Wanna Love You Forever 367 60% 14% ‘
JENNIFER LOPEZ Waiting For Tonight 368 95% 23%
TLC Unpretty 362 98% 49% |
LOU BEGA Mambo No. 5 ; 361 100% 46%
SHANIA TWAIN Manl | Foel Like A Woman 361 99% 43%
LFO Gid On TV 350 60% 1% |
FATBOY SLIM Rockafeller Skank 350 80% 2% |
CELINE DION That's The Way |t Is 346 58% 12% |
SIXPENCE NONE THE RICHER There... 341 98% 43%
BLACQUE Bring It Al To Me 340 52% 16%
RED HOT CHILI PEPPERS Scar Tissue 340 93% 42%
702 Where My Giris A1? - 338 80% 40%
LENNY KRAVITZ American Woman 3368 99% 44%

. MANDY MOORE Candy 335 60% 22%
TRAIN Meet Virginia 334 70% 2%
MARIAH CAREY Heartbroaker 320 94% 3%
WHITNEY HOUSTON My Love is Your Love 325 72% 24%
MELISSA ETHERIDGE Angels Would Fal 321 79% 28%

cause harm to our system, we can
swifily take action against those com-

-mitting those criminal acts.

R&R: Couldn't people just do it
over and over again?

MB: Sure, but our security mea-
sures will make it a waste of their
time. They will simply be rewriting
over their previous test. More impor-
tantly. the sheer size of our database
makes one person — or cven 10 —
even out.

R&R: Why should a station use
RateThe Music.com?

MB: Sample size, the participants’
passion for music and. of course, con-
venience. The beauty of what we do
is that we're open 24 hours a day.
Respondents can take the test at their
leisure. When our invitations come,
the recipients respond when they
want to within the time frame of that
panticular survey. Typical callout is
expensive and gelting more expen-
sive every day. Why? Simple: It’s
much harder to find people on the
phone who fit the criteria of the cli-
ent station. There are also things like
caller ID and call blocking that are
making it harder 10 get through to
possible participants.

You also face the multitude of
telemarketers who are bombarding
peopie at home and bothering them.
People are simply hanging up. You

also have distractions at home that
you don’t have on the Internet. Our
respondents are focused and actively
taking our test; they aren’t forced to
do so. They are the ones who sought
us out, not the other way around. Our

dents are passionate about

music. They feel like they finally |

have a voice. This shows up in
verbatims over and over again. They
love our service and are extremely
excited about participating. They
don't get paid for it, although there
are drawings for prizes. They love
doing it.

R&R: What are some other
thoughts about traditional callout vs.
Internet testing?

BR: Traditional callout, audito-
rium tests and focus groups started

-out with programmers making calls

and polling their listeners as to
what they really wanted from their
favorite station. No onc was accred-
ited then, and many highly success-
ful stations continue to win today
with the same basement research
operations. At every convention
someone says, ~“All you need to do
to win is give the audience what
they want.” RateTheMusic.com is
simply another way of finding out
what that is.

Continued on Page 53
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® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 18, 2000

CaLour Americas song selection is based on the top 25 tities from

the R&R CHR/Pop chart for the airplay week of January 23-29.

St [ ¢ I W | o e

o { § S - Hot Scores
g 4 25-34] EAST SOUTH WEST WEST
ARTIBT TTTLE LABEL(S) ™ w w w 5 s 1217 182 By ANTHONY ACAMPORA
HE) LONESTAR Amazod (BNA} $33 204 387 390 007 154 307 3H 3 (37 1M 306 388 he. first baich of fall *99 ratings for
"N SYNC Bye Bye Bye (Jive) 382 38 — — 734 154 [415 367 33 a7 am w 3@ CHR/Pop stations looks terific —
H FATH HLL Brthe (Warrer Bes) ATATE UM K72 8N 84 [SB1 BT 808 [348 38 398 800 | uce The popchon s twiving wih mu.
7 . sic that has crossed over from several for-
BLIM-1E2 An The Sl Trings (MCA) 35 3T 4 AT M7 1 [4M 365320 o 377 an 3w | eleimemeon B e
{0HAISTIN AGULERA What A Gl Wants (RCA) 075 368 370 397 Ms 233 3 182 [ 3m am 38 “Amazed” by Lomestar (BNA) racks
BRIAN MCKNIGHT Back At One (Motown/Universal) 389 353 367 357 073 323 [3.84 356 362 [ae 378 3% 3.0 :f_'i‘,\m‘;",‘:‘;:;’m 7
HEp eonTELL J0R0M st 1t On.Torite [Dof Soub10MMG) 30 W — — M 17 JAT6 358 200 (267 368 398 37 | rokims e withteens. hind 1824 and
BACKSTREEY BOYS Show Me The Meaning Of Being Lonely (fve)  3.65 3.5 3.72 378 79.9 226 [3.73 355 3.4 [3.36 379 3.s4 31 Along with Loncstar, another Country
o - - v N . R———— . o is *B =

SAVAGE GARDEN Know { Loyed You (Coimdia): 30 ITL LI LTS W3 208 {008 N0 06T [S28 390 460 B | (wecen e Toe s s ot ot
; 62 357 379 373 556 141|361 378 3.44 [368 356 373 352 | "olid weeks of scores — ranking thind over-

HEp cREED Higher (Wind-up) 342 361 A7 37 S8 141 (361 AT 344 [366 356 am sz | e eemese e
TRAS Moet \iogina (AweraToimdis) 181 355 177 363 @23 59 [304 S8 305 [274 286 357 s The No. | Altemative smash from
;.nmummww(cmymm) 380 357 361 352 40 79 [383 363 310 [371 388 M 3@ ;‘,‘;:;'.3,,.,:,",;‘::,3::.".1;’22‘;
L. 65 Bl (D2 Ba Dos) (Rapudiciioarsal) AR 4TIN s Tay M ek a0 [se 10 s aw :v&l:s::;s'r&mmm-

wil L) .
BLAQUE Bring ft AY To Me (Track Masters/Columbia) 351 351 367 354 782 201 372 3.47 316 [363 356 33 350 Ancther 1op five Alcmative hi s “Little
=== —— s | DA N—— } Black Backpack™ by Stroke® (Cherry/Uni-
JERTICASMPOON | Warna Low You Forwer (ubmol) . HA87 320, 333 338 010 W am a0 324 [s4 am aer gae | D iIE RS O
SANTANA UROB THOMAS Smooth (Arists) 347 385 378 385 006 3.2 [3.38 329 374 |3.45 385 316 358 | andscventh 18-24 among CHRAPop partisws.
—— N——— TR, .. — Coming from the Urban and CHR/
ONTHEY HOUSTON My Love o YourLowe (i), 343 130 334 320 045 10|30 315 239 {308 372 306 "0 | Rnythmic formats is Moatell Jordan's
FOO FGHTENS Leam Toy (Roswsd RO 32 326 348 33 @3 101 381 327 e am sa an aps | S0 On-Tone” (et mﬁz
' LA am 3 AanTRE WL%Q 5208 2857|007 81208 22" | in allthree key demos: cighth with teens,
tenth 18-24 and third 25-34 as a Hit Poten-
341 352 3650 3.4 006 266 388 324 42332 3B 1M a2 tial track. The song is being powered by

s T —— WKSS/Hantford and WKSE/Buffako.

agm&@mﬁ 4 ,,/Pm:w&mm A sng e oppd the Rock nd Active
X E ¥ 4] ’.“ 2.9 ’7. Rock charts for over three months is “High-
- er” by Creed (Wind-up). “Higher” has
25 % adult women, and this week it becomes the
mamummm) T a 30 n u.|.1u 315 33 18 ax 3 3.& ol o g
OIS SROWS Hogard GGy B3 AN AN A W3 i fasl 3h o amari 1e 2w an S e, e e Aol
ENRIQUE IGLESIAS The Rhythm Divine (Inferscope) 310 325 300 31 7o 200|312 34 a3 ew sy ams s |PS let's not forget the indigenous
s Kow ¥ t8h 3 am less 538 34 339" | CHRPopanisis: ‘N Syac is a solid second
MSARC ANTHONY | Nosd ToKnow (Cobmble) 7 7317 388 844598 789 1 b | e e Bye (Otve. whie
mmmmrmm) 318 32 327 307 ee4 40932 315 30 [2s 345 200 336 Christina Aguilers (RCA) and the Back-
NI T ACY A Em e e ey e enc i as de am ame | S omomhniee 0

Total sample size is 400 respondents with a +/-5 margin of error. Tadel sverape fsverabilly estimates are based

on & scale of 1-5 (1 = dislike very much, 5 = like very much). Fads/ famillarly represents the percentage of

respondents who recognized the song. Fodal bave represents the number of respondents who saild they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. it Pelentisl (HP)

represents songs that have yet to chart in the top 25 on A8R's CHR/Pop chart. Sample composition is based on

fomaies aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and

markets: EAST: Baltimore, Boston, Long Isiand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Daias, Houston, Miami, San Antonio, Tampa. AMDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Mitwaukee, Minneapolis, St. Louis., WEST: Los Angeles, Phoenix, Portiand, Sacramento, San Diego, San Francisco, Seattie. © 2000, RER ee.
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WK WE  ARTIST TITLE LABELS) o in -%?- bl e Most Added.
3 © BACKSTREET BOYS Show Me The Meaning Of... (Uive) 8991  +321 899042 8 1640 | wmerrne weeus
12 CHRISTINA AGUILERA What A Gil Wants (RCA) 8076 382 920077 13 159 | yoxy Another Dumb Blonds (Geflen)
H 3 SAVAGE GARDEN | Knew | Loved You (Columbia) 8936 261 932790 19 1610 JESSICA RIDDLE Even Angels Fail (Hollywood)
6 Q ‘N SYNC Bye Bye Bye (JIVB) 8147 +1082 904247 ] 1631 MARC ANTHONY You Sang To Me (Columbia)
4 s EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 7956 590 818384 11 1610 | pyroWN Now That | Found You (Cherry/Universal) 28
s @ CELINE DION That's The Way It Is (550 Music/Epic) 7564 451 TISSO1 15 1592 | pa There You Go (LaFace/drista) il
5 . BLAQUE.Bring It All To Me (Track Masters/Columbia) 750 +I5 752404 16 411 BLOODHOUND GANG The Bad Touch (Republic/Gefien) 21 |
7 s SMASH MOUTH Then The Morning Comes (Interscope) 6129 52211 17 1540 Mimor Mimor (Atiantc) 1l
9 s SANTANA F/ROB THOMAS Smooth (Arista) 5697 692 672416 31 1520 | MONTELL JORDAN Get it On. Tonite (Def SoulIDIMG) 13
Ll 0 SUGAR RAY Falls Apart (Run Away) (MWA”&"M) 5601 +170 536582 9 1560 WESTLIFE Swear it Again (An'sta) 131
T ® THRD EVE BLIND Never Let You Go (ElektraEEG) 5516  +595 510051 6 1568 | pesTmiy's cHiLD Say My Name (Columbia) 12
10 12 BRIAN MCKNIGHT Back At One (Motown/Universal) 5269 & 579362 23 1450
s @ BUNK-182 All The Small Things (MCA) 5188 4305 565155 11 1501 '
16 @ FILTER Take A Picture (Reprise) 4988 +188 460389 10 1510 === )
12 15 MARC ANTHONY | Need To Know (Columbia) 461 586 492121 25 1420
13 s WHITNEY HOUSTON My Love Is Your Love (Arista) 4006 962 422348 19 1210
7 17 BRITNEY SPEARS From The Bottom Of My... (Jive) 3982 449 358999 7 1540 Most Increased
a @ LONESTAR Amazed (BNA) 3906 4849 474215 7 11610 Plays
19 @ SONIQUE It Feels So Good (Republic/Universal) 3804 +483 443267 5 1428 i
18 2 TRAIN Meet Virginia (Aware/Columbia) 3564  -304 353065 27 120/ | ANTSTIME weEs ra—
2 @ TLC Dear Lie (LaFace/Arista) 3534 4278 318089 6  140/1 | MADONNA American Pie (MaverickWB) +1352
s @ VERTICAL HORIZON Everything You Want (RCA) 3474 4310 296209 10  134/4 | ‘N SYNC Bye Bye Bye (Jive) +1082
% @  SANTANA F/PRODUCT G&B Maria Maria (Arista) 3340 +507 386929 8 1408 | x1D ROCK Only God... (Top Doglava/Atiantic)  +133
Broaker@ - MADONNA American Pie (Maverick/WB) 3239 41352 385195 2 153/6 | RICKY MARTIN F/MEJA Private... (C2Columbia)  +659
Sresker® KID ROCK Only God Knows Why (Top Dog/Lava/Atiantic) 3090 4733 278715 3 144/4 | LONESTAR Amazed (BNA) +649
2 s  ENRIQUE IGLESIAS The Rhythm Divine (Interscope) 2122 680 311593 14 1140 | THIRD EVE BLIND Never Let You Go (Elektra/BEG)  +585
sreaxer@ AMBER Sexual (Li Da Di) (Tommy Boy) 2505 +84 337646 10  101/3 | MARC ANTHONY You Sang To Me (Columbia) +549
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w s JUVENILE Back That Thang Up (Cash Money/Universal) 89 412 119186 12 MM 2505/84 1013 ®
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equals Average Quarter Hour Persons times number of piays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appesrs on RBR ONLINE MUSIC TRACIING.

The first Single from

"Human Clay"

'R&R HA/C — MA/C: New & Active  Now on over 100 pop stations

Top 40 Mainstream Monitor: d 38" KBKS/Seattle 41 Callout with core

Top 40 Adult Monitor: d 39* KXXM/San A i0 #1 Callout I
Modern A/C Monitor: 33°-29" an|Anionia g1'talloutiovera

Callout America: =1 18-24/Top 10 overall WXSS/Milwaukee 47 Ranked airplay
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MARC ANTHONY You Sang To Me (Columbia)
Total Plays: 789, Total Stations: 95, Adds: 30

LEMNY KRAVITZ | Betong To You (Virgin)
Total Plays: 752, Total Stations: 62, Adds: 9

A3Woke Up This Morning (C2/Columbia)
Total Plays: 576, Total Stations: 41, Adds: 1

WESTLIFE Swear It Again (Arista)
Total Plays: 553, Total Stations: 66, Adds: 13

PHOENIX STONE Nothing Good About... (Universal)
Total Plays: 541, Total Stations: 62, Adds: 6

MISSY ELLIOTT Hot Boyz (FastWesvEEG)
Total Plays: 417, Total Stations: 32, Adds: 3

SASHA If You Believe (Reprise)
Total Plays: 340, Total Stations: 49, Adds: 11

R-ANGELS | Need To Know (Motown/Universal)
Total Plays: 294, Total Stations: 39, Adds: 6

!

STEPS Tragedy (Jive)
Total Plays: 180, Total Stations: 19, Adds: 1

M2M Mirror Mirror (Atlantic)
Total Plays: 172, Total Stations: 35, Adds: 16

SPLENDER | Think God Can Explain (C2/Columbia)
Total Plays: 168, Total Stations: 26, Adds: 10

PINK There You Go (LaFace/Anista)
Total Plays: 131, Total Stations: 28, Adds: 24

JENNIFER BROWN Alive (RCA)
Total Plays: 119, Total Stations: 21, Adds: 6

HOKU Another Dumb Blonde (Geffen)
Tota! Plays: 42, Total Stations: 59, Adds: 57

MYTOWN Now That { Found You (Cherry/Universal)
Total Plays: 23, Tota! Stations: 29, Adds: 28

JESSICA RIDDLE Even Angels Fall (Hollywood)
Total Plays: 22, Total Stations: 40, Adds: 40

Songs ranked by tetal plays

Powerful Programming

Continued from Page 50

We don’t consider this system to be perfect
‘yet. It's simply another tool. This is new tech-
nology. like traditional callout was in the late
“70s. While many were quick to laugh that off’
back then. callout has become a staple of the
industry today. Winning stations wouldn’t think
of not having callout today. We propose that the
same is true for RateTheMusic.com.

R&R: How does RateTheMusic Internet
music testing compare with traditional callowt
results?

BR: We asked ourselves the 'same ques-
tion. Before we put our names behind and
launched the national system, we tested it and
tested it again. We tracked the Internet test
against traditional callout with the same
songs during the same week in the same mar-

ket. The results were incredibly similar. Qut
of 30 songs.tested in each market. there was
at least a 75% correlation,

R&R: The saund qualite of hiernet audio
differs depending on what hardware « user has.
Daes this have an effect?

MB: No more so than hearing songs over the
phone. as traditional callout participants have
been doing for years. In fact. depending on whi
computer hardware the participant is using, the
sound can be incredible. Among our participants
1o date. no one has ever mentioned this as a
problem. With increased modem speeds and
DSL being implemented at an incredible rate,
the quality will be fantastic. In addition. it wilt
allow us 10 do many other fascinating things.

Next week Richands and Bolke discuss safe-

guards and the programming advantages of

adding Imernet testing 10 yoar station.

Recently the caring staff of WXXL/Orlando helped open the Orlando chapter of VH1 Save
The Music with a fund-raiser by Johnny Suede (Backstreet Boys' A.J. McLean) at the Hard
Rock Live in Orlando. Pictured holding a check for $27,000 are (l-r): XL 106.7 AMD/night
personality Nikki Knight, Suede and XL 106.7 evening personality Kid Cruz.
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THE FIRST IS ALWAYS THE BEST

WPYO/Orlando celebrated its first birthday with thousands of listeners and a host of spe-
cial guests, including Julio Iglesias Jr., JS-16, Blague, The Freestylers and Wyclef Jean.
Pictured are (l-r) WPYO's Damion Paul, JMA's John Kilgo, Blague, WPYO PD Phil Michaels
and Bartel.

e
“~|_KISS THE BRIDE
WXKS/Boston PD John Ivey (1) congratulates the newlyweds, Matty in the Moming pro-
ducer and bride Cormine Hatcher and groom Anthony Ciani. The wedding featured perfor-

mances by Jeffrey Osborne and Joey McIntrye.

1 CAUGHT IN BIG BOY'S NEIGHBORHOOD

During a visit to Los Angeles, Virgin recording artist Kelis stopped by KPWR (Power 106) to
help promote her new single, “Caught Out There.” Pictured with Power 106 staffers are
Kelis (center), Big Boy and (kneeling) Virgin Records’ Brian Samson.

S
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THIRD EYE BLINDMeves Let You Go
KID AOCK/Only God Knows Wy
EFFEL 65/Biue (Da B2 Dee)

CELINE DION/That's The Way itls
REDHOTCHILL. /Scar Tissue.

HILL Brate
RICKY MARTIN/She's AB | Ever Had
GOOGOODOLLS/Side

TLCUnpretty
SHERYL CROWAy Favoris Mutaie

1o8ey's it mutic

6 (008)
12474

WAKSClevelond
Ciear Channel
(216) 781-9667
Mason/Penningion
12+ Cume 222,588

ARTSTTITLE

CHRISTINA AGUILERA/Whal A Girt Wants

SMASH MOUTH/Then The Mormung

SAVAGE GARDENA Knew | Loved You

ENFEL 658k (DaBa Dee)

WHITHEY HOUSTONMY Love Is Yous Love

THIRD EVE BLINO/Never | et You Go
ByeBre

LENNY KRAVITZ/Amencan Worman

FOO FIGHTERSA 2arn To Fly

BLINK- 162/Al The Small Things

FILTER Take A Prchuse

SUGAR RAYFalis Apart (Run )

MARC ANTHONY/ Noad To Know

TUC/Deas Lin

MANDY MOORE Candy
DESTINY'S CHIL DvSay My Name

WKRZ/Pertiand
Clear Channe!
{503) 226-0100
Austin/Or. Doug/Wood
12+ Cume 375,660

ARTISITITLE

BACKSTREE T BOYS Show Me

SMASHMOUTH/ Then The Mormang.

IMDXUStay The Naght

LONESTARAmazed

NSYNCBye Bye Bye

CELINE DION/That's The Way tis.

WHITNEY HOUSTONMy Love Is Your Love

EIFFEL 65/Blue { Da Ba Doe)

BLINK-182/All The Smad Thngs

DESTINY'S CHIL/Say My Narne

SAVAGE GARDE N Knew | L oved You

CHRISTINA AGUH ERAWhat A Garl Wants

/American Pe

BUAUE/Bng 1t Al To Me

AMBE R'Sexual (1i Da Dy

MONTELL JORDAN/Ged 1t On. Tonite

SANTANA FROB THOMAS Smooth
LAQUE/B08

8l

02N here My Gas A

TIHD EYE BUNOMeves Let You Go
MARC AN THONY/1 Nosd To Know

OU DIRTY BASTARD/GO! Your Money
TWCDex Lie

SANTANAF/PROOUCT Mara Mara
FNTFR/Take A Poase

BLODDHOUND GANG/The Bad Touch
MARUAH CARE Y Heartbreaker
ENRICLIE 1GLESIAS/The Orane
MASRUAH CARE YUOE /Thank God ) ound
BRIAN MOXNIGH] Back At One
SUGAR RAY Falls Apart (Fur1 |
RICKY MARTIN Shake Your Bon-Bon
JENNNERLOPEZ/N You Hart My Love
JAY-Z F/AMML AND JAGan 1 Get A.
CHAISTINA AGUILE RAGarve In A Bottie

a2

hannel
{513) 763-5477
Pt Mueray
12+ Cume 260,280

ARTISTNTLE
CHRISTINA AGUILERA/WHat A Girl Wants
SAVAGE GARDE WA Knew [ Loved You

EFFEL 65/Biue (Da Ba Dee)
FLTERTabe A Picre
NSYNC/Bye Bye Bye

SUGAR RAYA als Agart (Fun )

THIRD EYE BLNDNever Let You Go
CELINE DION/Thats Tha Viay Ris
BUINK-182/A8 The Small Things

WHTHEY HOLSTORMy Love bs Your Love

LOUBEGATricky, Te

1%

Infinity

(513) 763-5686
Marmo/elty

12+ Cume 345,108

EIFFEL 65/8iue {Da Ba Des)
FATBOY SUIM/The Rockafeller .
FOO AIGHTERSA eaen To Fly
BLINK-122/A1 That Srriall Things:
COUNTING CROWSAangmaround

THIRD EVE BLIND/Meves Lot You Go
MARC ANTHONY/ aed To Know

/Someday
TAL BACHMAN/She's So High

XDNO/Zacramente
Entercom

(916) 334-7777
Weed/Chets K

12» Cume 701,808

MBI

CHAISTINA AGUNLERA/What A Girl Wents.
SAVAGE GARDENA Knew | Loved You
SMASHMOUTH/Than The Mormang.
BRUNN MOXRGHTBack Al One

CELINE DIOW/Thal's Tha Way R is

SUGAR RAY Falls Agart (Ran_)
BLINK-182/AB The Small Things:
MANDY

MOORE Candy
THIRD EVE BLINDNever Lat You G

ENRIOUE IGLESIAS/The Rivyihm Divne

WHITNEY HOUSTONMY Love Is Yous Love

RICKY MARTIN FAMEJA/Private Emotion

WALL SMITHFramisn’ R

LEN/Steal My Sunshine

SUGAR RAY/Someday

TLCAMpraRy

TO2/Were My Garts AI?

FASTBAL L/Out OF My Hesd

JENSOFER LOPEZ/N You Had My Lo

BRITNEY SPEARS/ You Drive Ms) Crazy
ThanLie

JESSICA SIMPSON Warna Love You..

N 1079
theend

KMXVAUsases City
Infinity

{B16) 756-5698
Zetiner/Dylan

12¢ Cume 379,200

ARTISY/TITLE

BACKSTREET BOYS/Showde..

B1LINK- 182/AH The Small Thangs.

CHRISTINA AGUILERA/What A et Wants

EWFEL 65/l (DaBa Den)

N SYNC/Bye Bye Bye

BLAQUE/Bring N AR To M
SMASH MOUTH/Then The Morreng..

TLCDew Lie

VERTICAL HORIZONT verything You Want

ANBER/Seml (1) Da D

(L) OO Knows Wiy

WHITHEY HOUSTONAY L ove It Yous Love

SAVAGE GARDEN Knew | Loved You
Virgne

LITAy Own Wors] Enesrey
LONESTAR/ATazen)

GOOGOO DOLLS/Skds

GO0 GOO DOLLS/Black Saloon

MARIAH CAREY/JOE /Thank God | Found
MANDY

™ (o)
13774
13774
13774
13774
13192

HHI

§ggazgagesit

T

RN

=%
a8

~a e 2
a8
EEBEARRELTEELE 5

2838888888
xUPLURLEEE

an

Entercom
(414) 523-1250
Ketty/Martme?

12+ Cume 205,908

ARTISTTITLE

£WFEL 65/Biug (Da B2 Dee)

Ot DIRTY BAS TARD- Got Your Money
WHITNEY HOUSTONMy Love Is Your Love
LOMESTAR/Amazeg

LiL TROY/Wanna Be A Baller
SANTANAF/AROB THOMAS Smooth
BLINK-182/Ad The Sl Thengs
TRAINAMest Virginia

EVE/Gotta Man

CREEDAaghes

BLAQUEBnng & Af To Me

VERTICAL HORIZONE veryttang You Want
MONTELL JORDAN/Get 1t On _ Torwe

MARIAH CARE Y/JOE /Thank God IFound
THIRD EYE BL INDNever Let YouGo
CHRISTINA AGUHERAWNat A Garl Wants.
BRITNEY SPEARS/ tom The Boliom
FREESTYLERS/Don't Siop

COUNTING

INDX/Stay The Roght
LAURYN HiL L/Doo Wop (That Thng)
FAITHHILL Braathe

MONN A Touch R
P\HDMDVM KELLY/Satiety You
God Knows Wy
SNM}GMMK!'«I[MM
CELINE DION/That's The Way it is

AMBER/Senal (L1 Do Y
BLOCOMOUND GANG/The Bad Touch
PINK/Thare You Go
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CHR/Pop Playlists

KOt/San Antenie
Ciear Channe!
(210) 736-9700
Kelty/James

12¢ Cume 382.300

s

ARTISTITLE

SMASHMOUTH/Then The Morming
BUINK-182/A8 The Smadl Things

BUESSIDUNION ey Leonardo

SUGAR RAYA alts Apart (Run. }

CELINE DION/That's The Way n is
Me_

SAVAGE GARDEN Knew | Loved You
LONESTARVAmared
FOOFIGHTERSA s To Fiy
CHRISTINA AGUILERA/WNa1 A Girl Warts.

TRAINMVeet Vegna
SANTANAFPRODUCT. Aaro Mana
XID ROCK/Ondy God Knows Wiry
GOOGOO DOt S/Sade

EIFFEL G5Bl {0a Ba Dot
LITAdy Own Worst Enemy

R EM./The Great Beyond

MARC ANTHONY/ Need To Know
LENNY KRAVIT Z/Amencan Woman
SANTANA F/ROB THOMAS/Smooth
REDHOT CHILL /Scar Tessue

FAITH HiL L/Breathe

THIRD EYE BLINDNever Let YouGo
MANDY
BLONDHOUMD GANG. The Bad Touch

JENNIFL R L OPEZ# esln’ So Good
EAGLE £ Yt CHERRY/Save Torght
PEARL JAMA ast Kess
1EN/Sieal My Surshire
FASTBAL L/Out Of My Head

WPRO/Providesce

FAND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WHCIColombes, OH

Citace! Clear Channel

(401) 433-4200 (614) 430-9624

BristolMotrrs M Shannon/Sharpe @
12¢ Cume 337,200 12+ Cume 309,700

e st (099 W Iw  aamaTTmLE o oo
44 63 l(ns‘mlm 9891 29 88 SAVAGE GARDEN Knew tLoved You 12580
47 59 CELINE DIOW/TRaNS The Way Itis 9263 45 47 702Wheve Ny Girts AI? . 12395
59 38 CHRISTINAAGURERAWNaL A Gat Wants 9106 70 88  SANTANAF/ROB THOMASSmooth 12210
39 $7  BACKSTREET BOYS/Show Me 8949 7nes Virgna 12025
46 84 NSYNCByebyeBye 8478 71 82 BACKSTREET BOYS/ShowMes. 1470
38 &3 SAWGE GARDENA Knew [ Loved You 6791 39 48 ENFFEL 65/Bue (D2 BaDee) 8325
51 &2 TRANMeet wprna 6594 43 41 SMASHAMOUTHThen The Morming.. 7585
49 40 ROBBNE WILLIAMS/Angels 6280 30 41 NSYNCOybBysbBye 7585
51 80 ENRIOUE IGLESIAS/The Renttm Drane 6200 38 80  FLTERTake APxhsre 7400
52 36 WHITNEY HOUSTONAY Love Is Yous Love 5652 70 88 WARC ANTHONY/ Need To Know 7400
47 3 SUGARRAYAalls Apart (Run ) 5338 38 60 CELINE DNOWThars Mhe Way N is 7400
53 31 SANTAMAIROB 67 33 39 LENNY KRAVITZ/Amencan Woman s
27 3 MACYGRAVATry 4867 43 38 SUGARRAYAalls Aoart (Run ) 7030
26 31 BRITNEY SPEARS#1om The Boflom. 4867 34 38 THIRDEYE BUNDNever Let You Go 7030
21 26 MADONNA/Amenca Pie o 34 38 BLAQUESrng N AS To Me 6660
17 28 RICKY MARTINFMEJAPrivate Emotion 3925 36 82 SLESSIDUMON. SandngAL 5820
19 28 HLUTERTaim A Pcture 3925 32 3 LEWSw My 5550
29 24 AMBER/Seal (Li DaOv 3768 25 ¥ GOOGOCDOLLS/Back Balioon 5365
20 24 SANTANAFPROOUCT. MaraMaa 3768 30 27 TALBAOHMANShe' SoHigh 9%
18 23 VERTICAL HORLZON/A verySiwng You Wortt N 18 20 LOUBEGA/Tricky. Tricky 4810
20 21 THIRDEYE PuLINDNever Let You Go 97 19 24 VERTICAL HORIZON£ verythang You Want 4440
2129 BUAK-18/A8 The Smal Things 3140 T ORSTNAAGURERAWRNAGHWants 4440
19 19 WILL SMITHFregkin' &t 2983 23 13 10UBEGAMambo No 4255
17 18 TCDear Lie 2826 21 22 - BLINK- 182/A1 The Small Things. 4070
19 18 A3/Woke Up Thes Mormng 2826 23 21 FASTBALL/Oul Of My Hesd 3885
17 18 SONIOUEN fesls SoGood 2826 22 #1 BLESSIDUMION .Mey Leorardo 885
29 17 BLESSIDUNION /Standing Al 669 7 81 RICKY MARTIN FAMEIA/Private Emoton 3885
8 17 ENFEL 65Biue (DaBaDee) 2669 21 28 SUGARRAY; 00
16 18 BOSSONWe Live 2358 2 98 NCAUnpresy 3700
14 18 MANDY MOORE/Candy 2355 15 19 WL SMITHFreakin' 0 3330
18 15 MARLIAN CARE YAOE . /Thank God ) Found 2355 18 16 BRIAN MOXMIGHT/Back A1 One 2960
12 14 GOOGOODOLLS/Skde 2198 t7 18 FOOFIGHTERSAeam lofly 2960
7 14 0D ROCKOnly God Knows Wiy 2198 21 18 LENNYI vy 2775
9 13 DAVE MATTHEWS BAND/Crush 2041 15 14 KIDROCKOnly God Knows 25%0
6 13 LENNY KRAVITZA Betong fo You 2041 11 14 BLODDHOUND GANG/The Badt Touch 2530
13 13 BARENAKED LADES/One Week 2041 9 13 MAICHBOX 20Back 2 Good 2405
12 13 EAGLE-EYE CHERRY/Save Tonght 204 9 13 BACKSTREET BOYS/ALarges Than Lile 2405
12 13 JENNER LOPEZ/Wasng For fomght 200 16 13 BRITNEY SPEARS#rom The Botiom... 2406
15 13 MONTELL JORDANGet ROn. Tonte 204t 9 12 BARENAKED LADESA)Had $1000000 2%
12 13 JSSICASMPSON? Wanna Love You 2041 1112 FAITHHILL Breathe 220

KIHT/Sakt Lake City
Clear Channel

(801) 908-1300
McCastney/McCarthry
12¢ Cume 236.309

ARISYMINE

BACKSTREET BOVS/Show Me..

CELINE DION/That's The Way Rtis
LONESTAR/Amazed

SAVAGE GARDENA Knew | Loved You
FAITH HILL/Breathe

VERTICAL HORIZDN ves ythang You Want

N SYNC/Bye Bye Bye
EIFFEL GvBius (Da B Dos)
MOUTH/Then The |

SUGAR RAY/Falls Apart (Run )
LOUBEGA Tricky. Tracky
LENSwal My Sursime

MARLAH CAREY/JOE ../Thank God | Found
KID ROCK/Dnly God Knows Wiy

GO0 GO0 DOLL $/5kde

T

SMASH MOUHAI St

BRETNEY SPEARS/rom The Bottom.
SHAGGY HANETA uv Me. Luv e

WILL SMITH F realon’ &t

BUAQUE Brng it Al To Me
JENNIFER LOPEZ/Wasing For Tonight
TRAINMent Ve gorma

JENNIFER LOPEZfoetsn S0 Good
IMARC ANTHONY/You Sang To Me

LR REE TSNS RSN AT UNIATBUNENSLERSRVEIIS

WIKS/Chariotle
Infinity

(704) 331-9510
Reynolds/McCormck

12¢ Cume 206.700

s

W TW  MTSTTME

6 SANTANAF/R08 THOMAS Srmiooth
59 SAVAGE GARDEN/ Knew tLoved You
s3 LONESTA/Amazed

67 TRAINAeet Vigna

€3 'BALAN MOKNIGHT/Back A1 One

50 COUNTING CROWS Mangraround

BLAQUEBring ft Al To Me
CHRISTINA AGUNLERAWRGE A Gart Wants.
Nt

LEN'Steal Wy Sunshine
THIRD EYE BLIND Never Lot You Go
N

SYNCBye
VERTICAL HORLZON vesytring You Ward
WHITNEY HOUSTONAY Love IS Your Love
TORMhare My Garts AI?
EIFFEL 65/Bive (Da Ba Doe)
HLTER Take A Pcure
SMASH MOUTH Then The Morning.
FAITHHILL Breathe
CELINE DION/That's The'Way tis
KID ROCK/Onty God Knows Why
SUGAR RAY Fals Agart (Fun...)
BACKSTREET BOYSAarges Than Lde
BACKSTREE T BOYS/Show Me

Pe
JENNEER LOPEZA You Had My Love
MARC ANTHONY.1 Need To Know
FOOFIGHTERSA sam To Fy
16 28 SONIQUE Feels So Good
BRITNEY SPEARSFrom The Sotiom
BLINK- 182/A8 The Simall Things.

5
ARUTUXTILIBERSLZEELSITRTLELES

REDHOT CHIL) /Scas Tissue
1 Young

LOU BEGATncky, Trcky

SANTANA E/PRODUCT Maro Mara
MACY GRAYA Try

LAURYM Ht 1 Doo Wop (That Thing)

(317) 816-4000
Sands/Decker
12¢ Cume 221,100

ARTISTMITLE

THIRD EYE BUINDAever Let You Go
(1

CAinpresty
SUGARRAYA als Apart (Run )
SMASHNOUTHAM St
CHAISTINA AGUN ERA/Genie In A Botie
EWFEL 65/Bue (03 Ba Dee)
a0 GodKnows Why
CHRISTINA AGUILERAWHa A Girt Wants

Doys

BRITNEY SPEARS/ laby One More
RICKY MARTINA v La Vida Loca

TAL BACHMAN'Shes So High

SARAH MCUACHUANA Wil Remember You
BAITNEY SPEARS/(You Drive Me) Crazy
BLINK-162/Af The Small Thangs

EDWIN MCCA#EGO Be Young

FAITHHILL Breathe

CHER Beterve:

NATAL I IMBRUGL W/Tom
FASTBALL/DU O My Head
SHAWN MUK L INS uatsy

gaggs

88

EEEEEEREED

WXL/ Orisade

AMFM

(407) 919-1070
Cook/DeGraatt
12+ Cume

PLATS

BRI L PN LBUBY SRS STESSELSD

352,788

PLAYS

ARTISTIME © (o0} ww
BACKSTREET BOYS/Show Me. 9425 9N
BLINK-182/AA The Small Things. 3425 9 "
CELINE DION/That's The Way R1s 9280 LAl
SAVAGE GARDEMA Knew | Loved You NI 9N
SONIQUE Fesls So Good 9 M
‘N SYNC/Bye Bye Bye 3120 un
ENRIOUE IGLE SIAS/The Rvyihm Divine 7540 -0
£IFFEL 65/ (Da Ba Dee) 3% “sH
SUGAR RAY #alis Apart (Run ) nos XN
[ 7106 63 87
BLAQUE/Bring R Al To Me 6670 62 87
JESSICA SBAPSONA Warma Love You 5945 67 8
AGUNLERAWNS! A Gar Wants 5945 2 M

SANTANA FPRODUCT Adera Mare 4930 538
DESTINY'S CHILDVSay My Mame ares 51 82
FAITH HILL Bt ares “
ans 208

EVE BLINDAlover Lat You Go % a0
SANTANAF/R0B 350 0we
SMASH MOUTH/Then Te Mormng 915 X
MCQNGHT Bach At One: m LEN
WHITNEY HOUSTOMARY Love i Yowr Love 3480 40 68
100 AOCK/Ondy God Kaows < 4 @
SPEARSFrom Qe
MARIAH CAREVAIDE ../ Thask God | Found 3190 a7 e
TLCDanr Lin 3045 16 @
FRTER/ sl A Picture 3045 41 4t
AMBE R/Sexal (L D Di) 2900 a0 8
GOOGOO DOLLS/Sade 2755 “an
JENMIFER LOPE.ZWaling For Tonight 7% %
T02/Mhere My Garts Ar? 2610 » N
WARC ANTHONY 1 Neex To Know: 2610 3z R
ummmmm-maﬁ- 2465 36 2%
2320 18 27

lwlmy Jricky 2320 - n
TLCAUngretly 2275 N
LARISSAA Do Both Jay & Jane 275 2N
RODXELLAN A Dremm 2030 an
SHAGGY F/JANETAuv Me. L uv Me 1740 190
SMASH MOUTH AL Star 1740 1519

KFMSAss Vegas
Clear Channe!
(702) 732-7753
McNen

12¢ Cume 105.000

PUFF DADDY/R. KELLY/Sably You

LIMP BI2XTN 2 Gether Now
JSNMIFER LOPEZFerlin’ So Good

MARIAH CAREY

OU DIRTY BASTARD/Gol Yous Money
NOTORIOUS B1 G Mosoriows B1 G
ENRIQUE IGL ESIAS/Ballamos.
JAY-ZF/AMIL AND JACan 1Gat A

o
ns
ns
nas
na
na
nas

24
4176
4104
Ho4

{288

gaRgapusngagELst

§ig

Clear Channel

(504) 679-7300 w 2
StewartvWade T AR Hit Mussc

12+ Cume 238,000
vt
W aameTmnE o oo
72 08 SAVAGE GARDENY Knew I oved You 7905
86 08 CHRISTINAAGUNLERAWhaE A Girt Wants 7905
70 62 BLAQUESBnng RAA ToMe 7626
72 00 CELINE DION/That's The Way it is. 7440
%7 7254
78 T8 SMASHMOUTHThen The Morming._. 7254
57 67 TRABAIst 5301
53 §7  WSYNCAHyeByeBye 5301
1 08 LOMESTAR/ 5208
43 06 BLINK-182/A The Small Things. 5208
44 B SANTANAFFPRODUCT. Mare Marm 5022
67 B3 BADKSTREET BOYS/ShowMs. 4929
69 52 MARC ANTHOMY A Nemd To Know 4836
60 82  FNFEL 656 (02 Ba Dee) 4836
53 58 4650
21 052
35 39 THIRD EVE BLINDNever Lat YouGo 3827
31 38 SUGARRAY/Falls Apart (Fam..) e
23 AGHTERSALsarn To Fiy 2976
$2 31 RICKY MARTIN/Shale Your Bon-Bon 250
27 38 TCMoSoubs 2790
27 20 BRIANMCIONGHT Back A One 2604
28 27 LW KRMITZRY. 21
26 27 XD ROCK/Only God Kaows Wiy a1
32 28  SANTANAFROB 2418
2t 'SPEARS/(You Drive Me) Crazy 325
nn 325
0 24 DOLLS/Shde 2
25 24 UTAly Own Wors Enemy fos-d
16 24 TAL BACHMAN/She's So High 23R
25 20 LENNY KRAMITZ/Amencan Worman 2%
15 22 JAY-ZF/AMN AND JACan 1GetA... 2046
232 N Omls 2046
19 28 JENNSFERLOPEZ/N You Had My Love 1860
17 18 NATALIE MBRUGLWTom 1767
23 19 CITIZEM KING/Beter Duys. 1767
19 19 BLESSIO UMION. Hey L sonardo. 1767
2 19 LENShelMy 1767
15 1§ SOPEMCE. AGss| 1674
16 19 EVERLASTAWNG IS Like 1674

WEZR/New Orieans
Entercom

(504) 834-9587
Scotl

12¢ Cume 179,200

ANUSTTITLE
BRIAN MOKNIGHT/Back A1 One

Bye
PUFF DADDY/AR KERLY/Satesty You
B8G /Bing Bing
BACKSTREET BOYS/Show Ms..
WHITNEY HOUSTOMMy Love s Yous Love
CHRISTINA AGUR ERAWE A Gt Wanls.
CELINE DION/That's The Wary R is
JESSICA SIMPSON Wanra Love You
TLCDews Lis

MANCY MOORE/Candy
FICKY MARTINA2 Copa De La Vida

27 TLCUngratty

29 BACKSTREEY BOYSA Want R That Way
23 CHRISTINA AGUILERAGenee In A Botlie
n

LAURYM HiL L/Doo Wog ( That Thing)
BOBEY GAYLOR/Suicide
BACKSTREET BOYS'AA tHave To Gve

WKZL/Greensboro
Drck
{336} 274-8042

McHugh/Aiexander
12+ Cume 157,200

- et
ARTISTAITLE & (oe0)
NSYNCByeByeBye 3654
SANTANA FAANB THOMAS/Smooth 3465
BRIAN MCKNIGHT Back At One 3465
SAVAGE GARDE N Knew L oved You 3339
CEL M DIGN That's The Way i ks 3213
THIRD FYE Bi NDMever Let You Go 3087
TRAIN Mot 3024
VERATICAL HORIZON Everything You Want 2646
W/ﬂmo hAR IOW 2583
2583

wnumvomsvmwtmsmmw 2520
BADXSTREE 1 BOYS Show M. 2520
CHRESTINA AGUN ERA'WRaE A Gt Wants. 3520
ENFEL 65/ (D2 Ba Dee) 2457
BACKSTREET BOYSAarger Lty 1764
MANDY MOORE Candy 1701
FILTER Take A Pture 1638
GOOGOO DOLL S/Bck Badoon 1512
CHRISTINA AGUILERA/Geme in A Bottle 1512
BLINX-182/AA The Smull Thangs 1512
MARC ANTHONY You Sang To Ms 1512
LKVGaiOn 1592
ENRIGUE IGLESIAS/The Riwhm Divine 1512
LONESTAR/Amazed 1449
KID ROCK/Ondy God Knows Why 323
SONIQUEN Feels S0 Good Lo
MOUTH/Then The Mormng. 1280
COCOLEE/Do You Want My Love 1260
PEARL AW/ ast Kins 1"
LENNY KRAVITZ/Amencan Woman 1071
B (GANG/The Bad Touch 107
GOOGOODOLLSArts. 1008
JESSICA SIMPSONA Wanm Love You 1008
TWAINThat 945
BRITNEY SPEARS/ Baby One More... 95
SMASHMOUTH/AR St 945
SHANWA TWAINAan' | Fed Like w
TWAIN/You're SMl The One a2

882

BRITMEY SPEARS/ You Drive Me) Crazy s

WOZQ/Nashville WRYW/ Nashville

Cromwell AMFM

(615) 399-1029 (615) 664-2400

12+ Cume 105.300 101504 12+ Cume 108.600

navs

W W ARTSTTITLE & (000) W W aansyTITLE & o
66 B9 CHRISTINA AGUH ERAWHat A Gal Wants N 70 68 CHRISTRAAGULERAMWIGIAGHI Warts 6460
43 69 NSYNCByoByndye 3174 70 81 LONESTAR‘Amared 6365
59 88  BACKSTREEYBOYS/Show 328 68 64 TRANMeet Wpna 6080
63 63 BLAQUEBIMQR Al To Me 3128 67 62 SANTANA FROB THOMAS/Smooth 5890
64 68 SAVAGE GARDENA Knew ) Loved You 128 69 88 SAVAGE GARDENA Knew [1.oved You 4750
65 7  EWFEL 68/8wo (D Ba Dee) 3082 39 49 FOOHIGHTERSL.eam ToFly 4655
50 68  CELINE DIONThats Thawiay Ris 3008 428 NSYCBrdye 4560
66 41 SANTANAT/ROB THOMAS/Smooth 1886 38 46 MARC ANTHONY/ Need Fo Know 370
41 40 ENPIOUE IGLESIAS/The Abyhm Divine 1840 40 84 BLAQUEBrng 1t Al To Me 80
31 &8 BRITNEY SPEARSArom The Boflom. 1840 39 84 CELINE DIOWThof's The Way itis 4180
38 39 BLINC-182/A The Smas Things 1794 37 6 REET 085
36 30 SUGARRAYFals Apart(Raum. ) 1748 41 88 FILTER/Take APCiure 3800
37 38 MAACANTHONY/ Nesd To Krow 1748 ] 300
26 37 SOMIOUE/ Fesls S0 Good 1702 38 99 SUGAR RAYFalls Apant (Rum_) 3705
48 36 SMASHMOUTHThen The 9656 42 38 VERTICALHORZONEwryhing YouWan 3610
45 38 BRUNMOXWGHT Back At One © 1656 29 38 THIRDEYE BLINDMever Lot You Go %10
34 34 WHITNEYHOUSTONAW Low isYour Love 1564 35 37 SMASHMOUTHThen The B1S
25 33 THIRDEYE BLINDMever Lot You Go 1518 30 33 D ROCKAOwy God Knows Why 420

3t ROOKELLAM A Dream 1426 2033 ENFEL65Hue(DaBaDes) 3135

%2 fost 1104 "M /Amercan 7%
24 24 SHAGGY F/IANET/Lwv Mo. Luv Mo 1108 72 20 SANTAMAFPRODUCT. Mar Marta 2185
31 2 SBPSON You 104 2371 LENNY KRAVITZA Belong To You 19%
2 22 OUBEGATncky, Incky 1072 36 20 SRAN NOORGHT Back M One 1995
20 2 70Mwe My Girs A 966 2118 NCDerli 1900
mn Bon-Bon 966 1719 SMASHMOUTHA S 1805
23 21 JENFERLOPEZFaslin SoGood 966 15 18 SUGAR RAY/Every Morming 1520
.21 20 MANDY| 966 1618 SUGARRAY/Somedzy 1520
8 2 LONESTAR/ %20 16 16 STROKESR e Slack.. 1520
1728 KIDRDCKOky God Knows Why w0 38 16 BLESSID UNON_/Standing AL 1520
HE ] 874 1718 LITASy Own Worst Enamy 1425
20 19 . TLC/DaxrLie s 16 18 TALBADHMANShes SoHgh 125
31 19 LEWStalMy. a4 11s BOYS/t Wart &t Thet Way 125
18 19 VERTICAL You . 110 1330
21 19 AMBER/Seus!(LiDa DY) 874 18 13 EDWINMCCANGo B 1235
21 19 JENNFER LOPEZ/Waling For Tonight 874 1113 MACYGRAYA Ty 1235
19 19 WILL SMITHFreakan' & 2L 1612 GOOGOO OO Sk Bafon 1140
18 10 SOPENCE AesMe o8 792 e 1140
1198 JAY-Z AN AND JACan 1 Get A .. 828 4 12 BLINK- 1A The Soull Thngs. 10
15 181G Soruds [ 16 12 Féals So Good 140
19 18 FOORGHTERSAeam ToFly o8 16 11 GOOGOODOLLSwiS 1045

Wity
AMAM

(860) 723-6160
Austm/McGowan
12+ Cume 499.000

Lw T ARTIST/MITLE

55 §8  BRIAN MOIWGHT/Back At One

54 $8  SANTAMAFPROOUCT Mo

53 86 MONTELL JOROAM/Get R On.. Tonme

54 88  CHRISTINA, A Gorl Warts
60 81 BLAQUEBnng & Al To Me

41 49 NSYNCOyeBr By

39 38 PUFFDADDY/R KELLY/Saticly You

32 3% 702WhereMy G A7

31 34 JESSICA SMPSON Wanra Love You
39 32 WHITNEY HOUSTONAN Love it Yous Love
33 32 SMVWAGE GARDEN 1 Knew i Loved You

33 31 BACKSTREET BOYS/Show!

anm

20 20 MARC ANTHONY/You Sang To Me
%8 For Tonight

28 28 DESTINYSCHALDBug A Boo

26 28 OUDIRTY BASTARD/GO! Your Monsy

25 24 AVBERSeasl (1i0a D)}

21 24 CELINE DIOM/That's The Way itis

o
Entercom
(716) 884-5101
Universat'Wilde
12¢ Cume 248.400

MNSTITLE

LONESTARAmared

SANTANA FPRODUCT .. Maria Mars
SISO0.Got Jo Get it

MONTELL JORDAN/Get h On_. ionde
BLADUE/Bring it Al To Me
DESTINY'S CHILD Say My Name
SAVAGE GARDENA Knew | Loved You
CHRISTINA AGUILERAWaI A Girt Wasts.
NSYNCBye ByeBye

34 28 CELINE DIONThats Theway itis

RICKY MARTIN FMEJAFraaie Emoton
KEVON EDMONDS/247

OGSty The Night

LHO/Gat On TV

JESSICA SIMPSON Wanna Love You.
ALICE DEEIAY/Batter Ol AloRe

JEMNIFER L 50Good

MARIAH CAREYAJOE ./Thank God | Found .
OESTINY'S CHILOVBug A Boo
YMRDM&NDNW\!UVNCII

=F

mmnunm
E

SAJIIBBLIT2RA2X2Y

BRIAN MCKNIGHT Back

SRIAeFBAYYTLTRININBNRN
ss3ss
G§§
b4
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W  ARTIST TITLE LABEL(S}

JAY-Z Anything

HMHip Hop Top 20

R

@
February 18, 2000

» @ DR. DRE F/EMINEM Forgot ... (Aftermatfvinterscope) 4491
1 @ EVE Love Is Biind (Ruff Ryders/interscope)
s MISSY ELLIOTT Hot Boyz (EastWestEEG)
2PAC F/OUTLAWZ Baby Don't.. (Amaru/Death Row/terscope) 2452
HOT BOYS | Need A Hot Girl (Cash Money/Universa))

s JUVENILE Back That Thang Up (Cash Money/Universal)
7 DMX What's My Name (Def Jam/I0JMG)

s OL’ DIRTY BASTARD Got Your Money (Elektra/EEG)

s JUVENILE U Understand (Cash Money/Universal)

1 JAY-Z Do t Again (Roc-A-FelaI0JMG)
DRAMA Left, Right, Left (Atiantic)

12 PUFF DADDY FR. KELLY Satisty You (Bad Boy/Arista)
Q-TIP Breathe And Stop (Arista)
w LI’ WAYNE Tha Block s Hot (Cash Money/Universal)
16 @
v @
)
-0
— @ BLACK ROB Whoa! (Bad Boy/Arista)
— @ ICE CUBE F/KRAYZIE BONE Until We Rich (Prionty)

BONE THUGS-N-HARMONY Resurrection... (Ruthiess/Epic) 1222
DA BRAT That's What I'm Looking For (So So Det/Columbia) 1207
SNOOP DOGG PRESENTS EASTSIDAZ G'd Up (Dogghouse/TVT) 1206

(Roc-A-Fefa/IDIMG)

GGCHR/Rhythvmcandsaumm reporters combine into a custom chart. Hip Hop titles are ranked by
fotal plays for the airplay week of Sunday 2/6-Saturday 2/12. For complete reporter lists refer to
CHR/Rhythmic and Urban sections. © 2000, R&R inc.

s e s 0.

f" TOTALPLAYS 'l TOTAL STATIONS
[

3998 %A
4343 a2 1mn
4003 4210 142

252 1IN
2426 2266 1151
228 283 110
215 241 1200
2097 2360 1040
1639 193 1060
1608 1964 1080
1575 1413 826
1388 1742 850
1330 1887 1090
1241 1522 1000

1026 948

1024 793

1110 914
1097 551 110/90
1048 §23 93n3
939 m 73

XSS/Aibuquerque, NM ©

tnterim PD: Moy Foontes

MO: Cartes:
oo
WARREN G

APOARO: Rodd
0o LEE Want
(L TROY Whers's”
B D LEVIRT Do

0 PR CThere”

WA Boston, MA *
PB: Cotiios Jock MeCortaey

0 av
4 BCKSTREET

[ )
M!M FIJOE “Lisen”

Dassy Ocosn
“Show”

[ 2 [ooriemcy
18 KUMBUA KINGS Towe™

KOKS/Denver-Boulder, CO *
1M0-Joha €. Kage
JAY-T “hmrng”
KPRR/E Pase, TX *
OM: Jota Condolarie

: Wielor
ARLIYAM Warea®

L0X Ryde Or Die, Chick (Ruff Ryders/Interscope)
Total Piays: 319, Total Stations: 9, Adds: 3

SYLVIAlovit\o You (LukeLovd)
Total Plays: 307, Total Stations: 17, Adds: §

J-SHINOne Night Stand (Slip ‘N Slide/Atiantic)
Total Plays: 300, Totai Stations: 23, Adds: 4

GERALD LEVERT Mr. Too Damn Good (EastiWestEEG)
Total Plays: 299, Total Stations: 33, Adds: 5

TAMAR If You Don't Wanna Love Me (DreamWorks)
Total Plays: 274, Total Stations: 27, Adds: 4

Totai Plays: 273, Total Stations: 16, Adds: 6

MARC ANTHONY You Sang To Me (Columbia)
Total Plays: 257, Total Stations: 24, Adds: 7

MANDY MOORE Candy (550 Music/Epic)
Total Plays: 255, Total Stations: 7, Adds: 0

CELINE DION That's The Way It Is (550 Music/Epic)
Total Plays: 253, Total Stations: 9, Adds: 0

DRAMALeft, Right, L eft (Atiantic)
Total Plays: 240, Totat Stations: 8, Adds: 3

JAGGED EDGEHe Can't Love U (So So Def/Columbia)

Songs ranked by total plays

BLACK ROBWhoa! (Bad Boy/Arista)
Total Plays: 233, Total Stations: 14, Adds: 7

WHITNEY HOUSTON1 Learned From The Best (Arsta)
Total Plays: 230, Total Stations: 18, Adds: 0

KURUPT Girlz All Pause (Antra/Artemis)
Total Plays: 227, Total Stations: 8, Adds: 1

702Gotta Leave (Motown/Universal)
Total Plays: 223, Total Stations: 28, Adds: 6

SAMMIE! Like It (Freewortd/Capitol)
Totat Plays: 173, Total Stations: 12, Adds: 3

| MADONNA American Pie (Maverick/WB)
Total Plays: 162, Total Stations: 6, Adds: 0

WARREN G Game Don't Wait (G-Funk/Restless)
Total Plays: 159, Total Stations: 28, Adds: 26

RICKY MARTIN FMEJA Private Emotion (C2/Columbia)
Totat Plays: 149, Total Stations: 11, Adds: 2

ANGIE STONE No More Rain (In This Cloud) (Arista)
Totat Plays: 149, Totat Stations: 9, Adds: 0

METHOD MAN & REDMAN Y.0.U. (Def Jam/IDJMG)
Total Plays: 136, Total Stations: 10, Adds: 2

#
' CHR/Rhythmic

Reporters

Stations and their adds listed alphabetically by market

WIMH/Greensboro, NC * KPWRALos Angeles, CA *
OMPD: Brian Douglas YP/Prog: Smay Sl
APD: Kendall B APD: Dastion Young
M0 Seagie D 00 £-lten
38 AALIYAH ‘Wanng® 10 L0X 3
3% JOE Wanna' 3 WARRENG “Game®
21 BUACK OB “Whoat"
75 TRICK ADDY “Shur”
KLZKAubbock, TX
L 3 0R 0 mm *
KIX)/Honohslu POMSO: Chuch Luak
PO Frod fico mirg,.s:m g
80: Pable Sab - .
3 gt angres: BLOCOMOUMD GANG “Touch
2 MADY Wan’
st ol
10CHT Momphis. TH *
00: Chris Topler
KOMQ/Honolulu, HI * : Les Cogle
3 JAY-? r
PD: Jocums Goazaies Jomet 108 T
W0: Justis Crar NG YANG TWINS “Twors
15 AYZ R
JAGGED Ef Cnr
KHTNMerced, CA
KOME Homehalu, H * s e o
o APOARD: Orew
PO: Jomie Hyett JAY-Z 4 B
M0: Ryen lawemete ST G e
JAY 7 “Amytueg’ AGGED “Cant

KBIXO(Homston-Galvesten, TX ¢
PO: Red Sconpie WPOWAlami, FL *
M0: Kashows Powel £8:0 Gorry
7 uv.z-m 0 Eotte Wi
29 BLAC APE: Tomy The Tiger
" neo D!w\os FII0F “Listan o6 LA MSSA "iane”
13 RAN DIGGA 1
26 DR DRE HEMINEM “Forgor”
3 SIS0 “Trong"
WHHH/\ndianapelis, I * KBTUMusterey-Salines, CA *
PD: Sostt Wheeler PO Dobdy Boe
9 Cort Frye M9: Biamend Do
2 VOCE V Thew w0 Ao
1 WARREN G. “Game™
' e
KDONAManterey-Sulims, CA *
P9: Do Weleen
MD: Bonnis Marines
WIBTJacksonvitie, FL * o hons
o
1 \Y-2 ° "
7 BCAG TS b ARy P
8 CAVE HOLLSTER “St” WATUMow York, NY *
H ;-ww&:‘m “Mared VP/Ops.: Framhie Oive
G O: Aty Bhans
3 oeec 2E. “Urer
KLUCAss Vogas, NV * WOHTAlow York, NY *
PS: Cat Thomes PO: Wocy Clohery
00 J.0. ey z um%'
3 EVE ‘lowe 10 RAn DIGGA “imperial”

WNVZMorfolk, VA * WWIO(Providence, RI *
PO: Don Londen PO: Jorry Mcienna
D Joy West M0: Bradiey Pysa
15 1500 hong” B IAY-T Anyheng®
SAVA L
BRIAN MCKNGHT “Sty”
TN Bye”
KBAT/Odessa-Midtand, TX
PD: Los Care
9 Keva Chove KWNZ/Reno, NV *
VARG ANTHONY “Sang”™ Ol Pat Clortn
BRIAR MCKIGHT
AALIYAN “Wanna™ PD: BN Schwlz
WARREN G “Gar
GERALD, LEVERT "Oarmn
FSHIX “Stang
KOCH/Omaha, NE *
PO Erik Juhaoon
V08 O F1NEN gt KGGLRiverside, CA *
mV‘VM'm ttorian PO Joses Dera
9. Gime 0.
2 51500 “Thong'
WPYO/Ortando, FL * R
PO: Phil Michaols
o O T WK Mhvehontyr, NY *
q e
16 MARC ANTHONY “Sang" PO: frisk Andorson
APD: Potrich Cosiunie
WARC ANTHONY Sarng”
ey
NCAQ/Oxnard-Ventura, CA © KUMBIA KINGS "Low
PO: Bes Gorie
APD: Corn Doy
MO: Jooy Boy ,CA*
o J"I'M‘ﬂ-‘ﬂ' OM: eahim “Ebre™ Jomile
7 oes g
& CHICO DE| F1J0€ "L rsten Sem &
7 BLACK ROB Whoa" 28 WARREN G ‘Game®
1 METHOD MAN & REDVMAN YO U B JAV-Z S "
FATE ‘Brcavse” LIL TROY “Whare's”
CHICO DEBARGE F/JOF L sten
VARG ANTHONY "Sang™
KP3tPaim Springs, CA KSFW/Sacramenio, CA *
§ VOtV Thew' PS: 00b Wout
€ WARREN G “Game mca
3 BOME THUGS &t HARMONY “Paper 2 WARAEN G, “Game
$ S5O0 “Thong” T JAY-Z “Anyttwng”
4 RICKY MARTIN FWESA “Private S 02 “Goma®
.;sv» Sund” 4 SYLVA towng
£0C0 LEE W
WTCF/Saginaw, M0 *
P Joy St
XFR/Phoenix, AZ * S L
PO: bruss B oo
APB/ANS: Chartie Musre
7 hSHm -
3 iagcan foct v WOCQ/Salishury, MO
T AR Wy :“
WARREN G "Game’ " ‘J‘I"ll .' o
7 BONET N HARMONY “Pages’
NAS FGINUWINE “Owe
1 “DonT
COCO LEE Wart
10UMPertiand, OR * :
PO Mok Adema
s
§ Wi 3 KUUU/Sak Lake Ciy, UT *
PR N::.ﬂm aight

KTFM/San Antonio, TX © WLLD/Tamga, AL *
PD. Clit Trodway m]
» 3% JAY-7 “Arying
0 S Do R =
TAWAR Dot [TANA FPRODUCT. “Mara
XHTZ/San Diego, CA * KOHT/Tucson, AZ *
OMPO: Liss Vazquez Az
H0: Gate Sekwen 9, Paci Jacebe
Lot s 0: 0. Wayme Ok I)um
1 WARREN G “Game® LI TROY “Wher
B unmmuwm-vnu
} gt
KMEL/San Froacisco, CA * e e
PD: Jooy Ardegey
00: Glean Avre
14 RAvt DIGGA “imporir
12 TASH -
7 Aceto Toot cnr WOWZtica-Rome, NY
[ X1 lﬂ\l
L RICKY WV #

3 ™ FMEA Private”
mm.u A 5
PO: Michosl Mertin LI TROY W,

APOMO: Jazzy S HAARNG “Care’
19 ALICE DEEJAY “Batter
§ BUCK OB ‘Whoat"
et
JLB WPGL/ Washington, OC *
PO: Joy Stevems
MO: Thea Minched
KWWV/Son Luis Obispo, CA | 55 (oTak rimoouct wara®
POD: Jommer 19 JAY- “Anytheng”
COCO LEE Wart”
WARREN G “Gome™
s
GERALD LEVERT Damn” KDGS/Wichita, XS *
PD: Steve Dorred
APOMD: Ricarde
14 WIRN(HG M

Of8: Shotlie Heri cmco uuumm mct Lessn
vy

PO: Eris Powors usmmmm “Ow”
9. Julie Piist ¥-2 “Anytrng’

2 Y2 “Amyteng’
KWIN/Stackdon, CA * WET4/Youmguioem-Warren, OH
PO: Jobn Chrintion PD: Steve Gramsts
ey W IO Jory e

v VOKCE ¥
R S ime MISSY ELLIOTT Mot
PAPA REU “Dramonds” e

* = Mediabase 24/7 monitored

06 Total Reporters
08 Current Playlists
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W W aAmST TITLE LaBeLsS) B s "%?m bl e Most Added -
! +  DESTINY’S CHILD Say My Name (Columbia) 3756 24 521055 9 650 | ammsrime s A008
2 2 CHRISTINA AGUILERA What A Girl Wants (RCA) 3037 27 421952 12 530 JAY-Z Anything (Roc-A-Fella/IDJMG) 30
3 © MONTELL JORDAN Get It On...Tonite (Def SoulIDJMG) 2179 +62 374451 18 580 ‘WARREN G Game Don't Wait (G-Funk/Restless) 2%
5 O DR. DRE F/EMINEM Forgot About D.R.E. (Aftermath/interscope) 2698 +380 441638 8 618 CHICO DEBARGE F/JOE Listen To Your Man (Motown) 8
8 © ‘N SYNC Bye Bye Bye (Jive) 2385  +285 303723 5 46A MARC ANTHONY You Sang To Me (Columbia) 7
B © MISSY “MISDEMEANOR” ELLIOTT Hot Boyz (EastiWestEEG) 2283 +715 313159 11 62/2 BLACK ROB Whoa! (Bad Boy/Arista) 7
4 7 BLAQUE Bring It All To Me (Track Masters/Columbia) 2145 <381 275027 24 540 LIL* TROY Where's The Love (Universal) 7
1" © EVE Love Is Blind (Ruff Ryders/Interscope) 2077  +144 346073 7 561 AALIYAH | Don't Wanna (Priority) 6
9 s MARIAH CAREY/JOE & 98 DEGREES Thank God...(Columbia) 2055 -38 276586 12 55/0 VOICE V When U Think About Me (MCA) 6
6 10 EIFFEL 65 Blue (Da Ba Dee) (Republic/Universal) 1955 -300 219335 9 440 702 Gotta Leave (Motown/Universal) 6
2 @® $1SQ0 Thong Song (Dragon/Def Soul/IDJMG) 1878 +599  3634M 3 558 €0CO LEE Do You Want My Love (550 Music/Epic) 6
10 12 OL' DIRTY BASTARD Got Your Money (Elektra/EEG) 1828 201 235923 20 56 JAGGED EDGE He Can't Love U (So So Def/Columbia) 6
14 ® PINK There You Go (LaFace/Arista) 1740 +245 213890 4 512
13 @ SANTANA F/PRODUCT G&B Maria Maria (Arista) 1730 +44 180140 18 4972
15 ® BACKSTREET BOYS Show Me The Meaning Of... (Jive) 1570 +121 231322 7 367
12 16 JUVENILE Back That Thang Up (Cash Money/Universal) 1562 155 239971 38 560
18 @ SONIQUE It Feels So Good (Republic/Universal) 141 +147 228346 6 360
Pe) @ KUMBIA KINGS U Don't Love Me (EM! Latin/Capitol) 1398 +146 123108 6 312
2% @ JENNIFER LOPEZ Feelin’ So Good (Work/Epic) 1272 +41 148615 4 4N
w 2 SAVAGE GARDEN | Knew | Loved You (Columbia) 1247 65 151436 15 280 Most Increased
s @ VOICEV When U Think About Me (MCA) 1235 +152 119839 4 336 Plays
Bresxer@ AALIYAH | Don't Wanna (Priority) 1178 +273 195581 3 3% TOTAL
2 @ 2PACF/OUTLAWZ Baby... (Keep..) (AmarwDeath Row/nterscope) 1170 +52 178182 6 3T | wamsr e waseus WOREASE
Breaker@®  JOE | Wanna Know (Jive) 1110 4156 176969 5  43/5 | S1SQ0 Thong Song (Dragon/Def SOulIDIMG)  +599
2 25 TLC Dear Lie (LaFace/Arista) 1099 - 174 122193 6 450 DR. DRE F/EMINEM Forgot. .. (Aftermativinterscope) +380
» @ DMX What's My Name (Def Jam/IDJMG) 1040 +3 222864 7 430 ‘N SYNC Bye Bye Bye (Jive) +285
2% 22 DONELL JONES U Know What's Up (Untouchables/LaFace/Arista) 1022 161 160240 17 430 AALIYAH | Don't Wanna (Priority) +213
% 2 BOB MARLEY FAAURYN HILL Tum Your Lights... (Columbia/IDJMG) 1016 127 126839 15 210 BRIAN MCKNIGHT Stay Or... (Motown/Universal)  +253
% @ [D'ANGELO Untitled...(How Does It Feel) (Cheeba Sound/Virgin) 909  +116 180924 4 400 PINK There You Go (LaFace/Arista) +245
2 a0  SISQ0 Got To Get It (Dragon/Def Soul/IDJMG) 887 389 190777 13 460 JAY-Z Anything (Roc-A-Fella/IDJMG) +209
3 €@ SNOOP DOGG PRESENTS EASTSIDAZ G'd Up (Dogghouse/TVT) 856 +49 165315 5 360 702 Gotta Leave (Motown/Universal) 18
ar €@ HOT BOYS I Need A Hot Girl (Cash Money/Universal) 850 +61 129349 3 A JOE | Wanna Know (Jive) +156
» 1 LIMP BIZKIT N 2 Gether Now (Flip/Interscope) . 790 -136 118112 16 360 VOICE V When U Think About Me (MCA) +152
30 14 GINUWINE None Of Ur Friends Business (550 Music/Epic) 779 184 127917 12 290
# 3 WILL SMITH Freakin' It (Columbia) 693 24 31818 4 300
u 3  BRITNEY SPEARS From The Bottom Of My... (Jive) 689 211 §7354 5§ 3N
@2 u  AMBER Sexual (Li Da Di) (Tommy Boy) 598 10 105135 5 200
w wu SOLE 456 (Dreamorks) 562 -116 70488 18 230
€ BRIAN MCKNIGHT Stay Or Let It Go (Motown) §53 +253 112456 1 43
©  «  DR.DRE Still O-R-E (Aftermativinterscope) 50 02 93268 20 230 Breakers-
@ JAY-Z Anything (Roc-A-Fella/IDJMG) 523 +209 176639 1 3230
« @ DABRAT That's What I'm Looking For (So.So Def/Columbia) 502 +70 107125 2 23R AALIYAH
o @ BONE THUGS-N-HARMONY Resurrection (Paper...) (Ruthiess/Epic) 483 ~ +57 99034 2 224 I Don't Wanna (Priority)
46 44 ICE CUBE F/MACK 10 You Can Do It (Pnanly) 464 -28 82263 14 230 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
« s  JENNIFER LOPEZ Waiting For Tonight (Work/Epic) 455 172 83856 20 280 1178273 38/% (22]
5 s JUVEMILE U Understand (Cash Money/Universal) 404 105 = 87689 8 250 —_— -
a «  NOTORIOUS B.).G. Notorious B.1.G. (Bad Boy/Arista) 387 -97 101831 10 290 JOE
« w  JAY-Z Do It Again (Roc-A-Fella/IDJMG) 375 153 112303 6 280 | Wanna Know (Jive)
-~ s LI’ WAYNE Tha Block Is Hot (Cash Money/Universal) 342 34 63515 9 210 | TOTAPUMSACREAE  TOTAL STATONSADOS “&5‘
~ % SANTANA F/ROB THOMAS Smooth (Arista) 305 4 41885 12 I 1110156 add
66 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase R -h, a division of P! Radio Networks. Songs Moet Addad is the total number of new adds officialy reported 10 RAR
ranked by total plays for the airplay week of Sunday 2/6-Saturday 2/12, Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported s adds do not count
previous week. if two songs are tied in total plays, the song being played 21 on more stations is placed first. Breaker status is assigned foward oversil total stations playing a song. Most incressed Plays lists
to songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the gr wosk-10-week In total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chert sppesrs on RER ONLINE MUSIC
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.
First with the daily news! I3~ R&R Today
the leading management fax.
E-mail updates
every afternoon and when news breaks.
If you're not receiving all of R&R's VIP package, rronline.com
please contact us today! (310)788-1625 ' for complete station transactions, station
E-mail: moreinfo@rronline.com ownetship. Arbitrons, news & more.

- N—— www-americanradiohistorv com
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CHR/Rhythmic

3

BRIAN MCKNIGHT Back At One (Motown/Universal)

PUFF DADDY F/R. KELLY Satisfy You (Bad Boy/Arista)

DESTINY'S CHILD Bug A Boo (Columbia)

762 Where My Girls At? (Motown/Universal)

IMX Stay The Night (MCA)

BLAQUE 808 (Track Masters/Columbia)

JAY-Z F/AMIL AND JA Can | Get A... (Def Jam/IDJMG)

MARIAH CAREY Heartbreaker (Columbia)
CHRISTIIIA AGUILERA Geme ln A Bottie (RCA)

112 Anywhere (Bad Bay/Ansta)

S o s v

TLC No Scrubs (LaFace/Ansta)

JENNIFER LOPEZ if You Had My Love (! Wark/EpIc)

LIL' TROY Wanna Be A Baller (Short Stop/Republic/Universal)
B.G. Bling Bling (Cash Money/Universal) o
TLC Unpretty (LaFace/Arista) .
DESTINY'S CHILD Bills, Bills, Bxlls (Calumb/a)
LAURYN HILL Doo Wop (That Thmg) (Ruffhouse/Columlya)
Q-TIP Vivrant Thing (Def Jam/IDJMG) o
GINUWIEE So Anxidus (550 Music/i.-'pic)

e

DRU HILL F/REDMAN How Deep Is Your Love (Def Jam/IDJMG)

SO S——————

CHR/RHYTHMIC,

LL COOL J {//FUNKMASTER FLEX & BIG KAP Il Bomb (Def Jam/IDJMG)

R&R/MEDIABASE 24/7

@ KXJM/Portiand

; “1lam 11am
L]
GNUWWE What's So Ditferent
MiSSY ELLIOTT Hot Boyz BONE THUGS-N-HARMONY Tha Crossroads
112 Only You MARIAN CAREY & JOE Thank God | Found You ||
BOWE THUGS-N-HARMONY Resurrection (Paper...) TLC Waterfalis [
CHRISTINA AGUHLERA What A Girl Wants CHRISTINA AGUILERA What A Girl Wants
WARREN 61 Want It Al SAVAGE GARDEN | Knew | Loved You
ARLIYAH| Don't Wanna BLAQUE Bring It Al To Me
2 PAC JODEC! How Do You Want it EWFEL 85 Bive (Da Ba Dee)
BOB MARLEY FAAURYN HILL Tumn Your Lights ... JENMIFER LOPEZ Waiting For Tonight
LIL’ TROY Wanna Be A Balier TLC Dear Lie
MONTELL JORDAN Get It On... Tonite GLORIA GAYNOR | Will Survive
LAMP BIZKIT N 2 Gether Now
m
om 4pm
EVE Love Is Blind
$1SQ0 Thong Song
BONE THUGS-N-HARMONY Resurrection (Paper...) RUFF RYOERS I/EVE What Ya Want
JOE | Wanna Know OONELL JONES U Know What's Up |
LIMP BIZKIT N 2 Gether Now IMX Stay The Night
NEXT Too Close CELINE OION That's The Way itis
Q-TIP Vivrant Thing BRIAN MCKNIGHT Back At One
DONELL JONES U Know What's Up MARC ANTHONY You Sang To Me
SOLE4, 5,6 BLAQUE Bring it All To Me

SANTANA {/PRODUCT G&B Maria Maria
SNOOP DOGG presents EASTSIDAZ Still G'd Up
MC SHY D Shake It

SAVAGE GARDEN | Knew | Loved You
DESTINY'S CHILD Say My Name
MISSY ELLIOTT Hot Boyz

8pm
OMX Good Girls, Bad Girls Spm
WHITNEY HOUSTON My Love Is Your Love
BIG PUNISHER VJOE Still Not A Player

IMX Stay The Night MONTELL JOROAN {/MASTER P Let's Ride
SISQ0 Thong Song SAVAGE GARDEN I Knew I Loved You

OL’ DIRTY BASTARD Got Your Money DESTINY'S CHILD Say My Name

TIMBALAND I/GINUWINE Keep It Real MISSY ELLIOTT Hot Boyz

HOT BOYS I Need A Hot Girl DRU HILL How Deep Is Your Love

TLC Dear Lie MARIAH CAREY & JOE Thank God | Found You
MISSY ELLIOTT Hot Boyz JENNIFER LOPEZ Feelin’ So Good

NEXT | Still Love You OL’ DIRTY BASTARD Got Your Monsy
SOLE4.5,6 TLC Dear Lie

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-in is based on sampile hours taken from Monday 2/7. © 2000, R&R Inc.
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ARNSTMNE

BACKSTREET BOVS/Show Me..
CHRISTINA AGLIL £ RA/WRat A Girt Wants
MARC ANTHORY/You Sang To Me
JESSICA SIMPSONA Wanna L ove’
CELNE DION/That's The Way R s
NMMM

50 Good
EFFEL W(Ih&ﬂ-)
ANBE R/Above:
v«mmmmlu-m Low
SAVAGE GARDENA Know | Loved You

You.

O ERBeiow
RICKY MARTIN/Sha's Al | Ever Had
BRANDY & MONICA/The Boy Is Mine

2r

WOHTMew York
Emmis

(212) 229-9797
Croherty/Taylor
12+ Cume 2,148,000
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JAY-Z/Do @ Agan
SISQ0/Got To Gt 1
NOTORIOUS B 1 6 Motonmus B1G
SISO0/Thong!

MISSY ELLIOTT Mot Boyz
DMOUWI's My Name

MONTELL JORDANGst &t On_. Torite
REDMANATHOD MANDY

Rockwide
BRIAN MOGUGHT/Stay Or Let 1 Go.
GINUWINE Mone O U
LOXRyde Or Die, Chick

DR DRE FAMIMEMForgot About D RE
NOBB DEE P Ousst Storm

EVitow kBind

BLAX

Wanng Know
DONELL JOMESA Know Wha's Up
OMX/Party Lp
JUVENILEAS Understand
JAY-2/50 Ghelin
10X Out
METHOD MAN & REDMANY O U
NASMmbademus.

DIGGAWperal
CHICODEBARGE F/J0EA isten To Your Man
DABRAT/That's What fm
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(818) 953-4200
Steat/Young/t-Man

DR. DRE FEMINEMForgot Abowt D ALE
ICE CUBE FAMACK 10/'You CanDo N
BOME THUGS-N-HARMICRY Resurrecton .
SRV

JORDANGet R On. Tonss

MONTELL.
LINP BT/ 2 Gotvs Now

LeaN 2
ceasnslZRaca2ITUNNLEELBEISSRTDIINIRS
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Infindy
(312) 944-6000
CavanaBradiey
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DUStay The!

SISO0/Gat To Get %

MAARIAH CARE Y/JOE ../ Thark God | f ound
‘NSYNCyeBre Bye

PI(Thare You Go
BADKSTREE T BOYS/Show Me.

CELINE DION/That's The Wy Ris.

DONELL JONESA Knrow What's Up
SAVAGE GARDEN koww 1L Oved You
Lis

TLC/Daar
CHRISTINA AGUILE RA/What A Girl Worts.

JHOSTR

CHAISTINA AGULERA/Ganie I A Botie
SESO0/Thomg Song
DESTINY'S CHIL Vg A Boo

702/ Whare My Garts AT

PUFF DADDYAR WELLY/Sabaty You
JAY-Z FIAMR. AND SACan [ Get A
DRUMHALL FREDMANHow Deap 18 Yous
ANGELMOONHs'S Al | Wart

RUFF RYDERS F/EVE . MWhat Ya Wart
TRACK SPENCERArS AR About

LIC TROY Mo Be A Baller

15

<
e IREEEEERUNTATANARLUABAABLLLBELESSS

[
190
5 7

7
9 7

AMFM

Arbagey/Aure

February 18, 2000 R&R

538-1061

MTSTAIILE
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DR. DRE FEMINEMForgot About D R E
2PAL FOUTLAWZ Babyy Don1 Cry_.

AN VA Don Y Wanra

WISSY ELLIOTT Mot Boyz

BOB MARLEY /Turn Your Lights.
JOEA Warva Know

METHOD WAN & REDMANYO U
JSHINOr! Stand

gt
ERIC BEMET/Spend Wy Lile..
NARY ) BLIGE/Deep tnaide
8 RAH DIGGAATperial
O-1PVwrant Thng
8 TASHAgN
SNOOP DOGG/B-Puaase:
BG/BingBng
702/Gofa Lesve
ICE CUBE F/MACK 10vYou Can Do Rt
JT MONEY/Who Dat
8 JAGGEDEDGEMe Can) Love U
DR DREF"*hU
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ARNSIMNE
BONE THUGS-N-HARMONY!

DonCry
DR DAE F/£MINEMForgot About D R E
Song

SISO0/Thong
EVELove is B
KURUPTGIrz Al Pause
HOT BOYSA Need A Hot Gai
1M There You Go
MISSYELLIOTT Hot Boyz
MARIAH CAREY/JOE . /Thank God | F ound
AALIYAHA Don't Wanna
ANGELINATears Are Faling
AMBER'Sexnal (L10a DY
0J AN Launch

DESTINY'S CHILD Jusmpan, Jumpmn
CHRISTINA AGUILERA/WIE A Gt Wanty
DA BRAT/Thet's What I'm.
SHAFT/(Mucho Marmbo) Swy

DRE/SHR!

PAUL JOHNSONGat
MONTELL

KAGY/Daltas-F. Werls

Infintty AMFM

(214) 630-3011 (781) 663-2500

Fetret’Manriquez McCartney/Ocean

124 Cume 320,700 12+ Cume 050.008 96,5

PLATS

W TW  aRTISYMITUE ATSITITLE & (ven)
99 99  BACKSTREET BOVS/Show Me. 14454 DESTINYS CHILDVSay My Name 38181
93 99  DESTINY'S CHILO/Say My Name 14454 38181
99 99 CHRISTINAAGUNERAWYSL A Gal Warnts 14454 WHITNEY HOUSTONMY Love Is Yous Love 36894
99 99  ENFEL 65/Bhue (Da Ba Dee) 14454 CHAISTINAAGUR. ERAWYGE A Gl Wanis. 3389
97 09 SONMOUE/R feels So Good 14454 EVEA ove Is Bind k-4 ¥iY
97 9 NSYNCOyeBubye 14454 DR DRE F/EMINEMF or got About D R E. 0459
99 87 BLAOUESring R Al To Me 14162 JAY-Z/Anythng 26169
74 82 SAVAGE GARDEN Knew | Loved You 11972 BLAGUEBring It All To Me 24453
75 T1  INDUStay The Naght 11242 DWDUWRK's My Narme 24453
72 7Y JUVENMLE Back Thal Thang Up 10366 OU DIRTY BASTARD/Gol Your Money 23166
66 T8 CHRISTINA AGUNLERA/Gerne in A Bottie 10220 PN There You Go 20163
74 87 PUFF DADDY/R. KELLY.Sabsty You azx NSYNCBye Bye Bye 19734
22 52 LARISSA Do Both Jay & Jane nR lIMPBlIKJIM?Cﬂ-M 13305
42 40 JENNSERLOPEZWalng For Tonght 7008 JUVENK E/Back That 18447
61 48 BRIAN MCKMIGHT Back Al Dne 5840 MDMX)YMIILLVMM 13299
14 37 JENNIFER LOPE2Feelin' So Good 5402 DESTINY'S CHY vBug A Boo 12441
27 3% TLCMoScrubs 5256 BRIAN MCINIGHT Back At One 10725
30 38 98 DEGREESA Do (Cherssh You) 5110 DR DRESMID-RE 10296
35 34 702/Where My Guis A? 4964 $IS00Got Fo Get R 10296
30 4 BRI SPEARS/ You Drive Me) Crazy 4964 MISSY ELLIOTT Mot Boyz 9438
28 33 90 DEGREES/The Hardest 4818 702/ Where My Girls AI? e
17 33 AMBER/Seaml (LiDs D) 4818 B1G PUNISHER F/JOF /Sl Not A Player 6864
28 31 BRITNEY SPEARS/ Baby Oneldors 4526 40 Tome A Tema 6364
18 27 BACKSTREET BOYSA Want i That Way 39402 EVE/Gotta Man 6864
8 24 About DR E 3504 MONTELL JORDAN/Get 8 On. Tonie 6864
10 23 JAY-ZF/ANIL AND JACan 1 GRtA. 3358 AALTYAH Are You That 6435
< 18 & KUMBIAKINGSA! Don't Love Me 228 TANTOMETRO. £veryons Fallt in. 6435
22 17 BACKSTREET B0YSA.argm Tanlis 2002 Lk fo Pary! 43
-5 16 WARWH CAREY/JOE ../ Thash God 1Found. 23% 6425
18 14 LOUBEGAARambO Mo 2044 6435
18 13 nmww—m 1898 6435
10 12 1Y 1752 6006
I W ' Uip My Heart 1606 6006
31 10 K-C18 JOJOTell e is Rast 1008 6008
9 10 VENGASOYSMWeLie ToPuty! 1400 o008
10 10 WAL SMITHFreshin' & 1480 6006
5 0 AL You ThL . 1ee 5577
70 HiLLDoo Wop { That Thang) 1160 %77
6 7 PRASMIOELFADS. /Gheiio 1022 msmnum-u-n- 517
77 022 J-ZF/ANR. AND ACan 1 Gl A .. 5148

)]

SoSRINRIacsaarasaeuNYBERELLLE

See
333

WPGC/Washingien, OC
Intintty

(301) 918-0955
Stevens/Rouse/Mitchem
12+ Cume 770,800

ARTISTTITLE
(YANGELOAniiea

NARY J_BLIGE/Your Child
ANG STONE/No More Ran (in )
BOBMARLEY /Turm Your Lights
WISSY ELLIOTT Vol Boyz
AALIVAH Dont Wanna
C-TiP/Breathe And Siop
MONTELL JORDANGet 2 On. Torde:
EVE1Love ks Bind
JAGGE D FDGE He Can't Love U
DAVE HOLLISTERCan1 Say

Up

ONDParty

DOME LL JONE SAL Know What's Up
SANTANAFPRODUCT  Aar Mars
1DEALGet Gone

LI WAYNE/Tha Biock Is Hot
DR DRE F£ MINEWF orgot About DR E
MINT CONDHTIONA You Love Me

DESTINY'SCHit D/Say My Name
GINUWINE one Of U

JAY-Z/Do R AGam
ERIC BEMET/Spend My Lile
HOT BOYS/ Noed A Hot Girl

Clear Channe!
T 623-2108 ’7;!"
Smipio/Powelt
12+ Cume §52.900

ARIISTTLE G (900}
MHSSY ELLIOTTHot Boy, 29402
JUVENILE/Back That Thang Up 28438
EVEA ove fs Bnd 219%
DESTINY'S CHIt [/Say My Name 26510
SISO0/Thong Song 25546
AAL YA Donl Wana 25546
OR. DRE FEMINEM 0rgos About D R E 25064
(FANGEL (VUniiedt _ 24582
JAGGEDEDGEMe Cantl ove U 2136
CHRISTINA AGUILE RAWNat A Gt Wants. 21690
MISTA South 19762
JSHINCne Nght Stand 18798
HOT BOYS/ Neoed A Hot Gel 18798
8 JAY-ZAerytung. 178334
MARUAH CAREYAJOE. /Thank God | Found. 16388
JOA Wanna Know 15906
SILKA ot's Make Love 15906
DMDCWIEs My Name 15424
2PAL FAOUTI AW Batry Don't Cry 15424
T02/GoRa L eave 14942
» BLACK 3 13978
LI WAYNE/Tha Block fs Hot 134%
GUY Wiy You Wanna 13014
JUVEMILEAJ Understand 11568
ICE CUBEARAYZIE._ Ani We Rch 10604
BRIANMOGNGHT Back At One 6740
& CHICODEBARGE F/J0EA st To Your Man 6748
© FAH DIGGA mperat 6266
LA Scrvbs. 5784
BRANDY & Boy ts Mne. 302
NOYR F/SILIOK Adowin' 5302
My Gt AI? 4820
DESTINY'S CHIl DBug A Boo %20
Fost gt 4338
ALy 438
AALIVA/Ase You Thet. W56
1120 3856
RUFF RYDERS FEVE . \Wihat Ya Wert 856
056
JAY-2/D0 RAgan 3856

1305)
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SNV ELELEBSLEBIIBER T

WPOW/Alami
Baasiey

Curry/Md

653-6796
x

BOBMARLEY & WIAILERS/Sum It Shimmg
PRI There You Go
MCAscape

KAREN RANIREZLiss.
@ DR DRE FAEMINEMA0rgot About D R E
BACKSTREET BOYS/Show Me.

JENNFERLOPEZ You Had My Love
LIMP BUITAN 2 Gether Now
EVE/GoRa Man

ICE CUBE FMACK 10/You Can Do i
DESTANY'S CHit (vpily, Bilks, Bis
BRIAN MCKNIGHT/Back At One

PUFF DADDY/R KELLY/Satisty You
-BIG PUNISHE R F.J0E/Stll Not A Player
BRITKEY SPEARSA You Drive Me) Crazy
MONTELL JORDAKGet 't On - Tonde
BACKSTREET BOYS1 Want 1 That Way
- TIP/Breatne And Stop
CHRISTINA AGUILE RA Gewe in A Bortie
SAY-Z FAMIL AND JACan 1GetA.

KUBE/Ssatile-Tacome
Ackeriey

(206) 285-2295
Powers/Pilat
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DOMELL JONESA) Know What's Up
MACY GRAYA Try

LI TROYMarna Be A Baer
SIS00Thong Song

O/Untiled.
BIG PUNISHER F/JOE/SHl Hot A Plarver
NICOLEMake f Hot
LAURYN HILL Doo Wop {That Thing)
CHAISTINA AGUILE RAGenie in A Botte
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ICE CUBE FARMACK 10/You Can Do t
JAGGED EDGENe CanYLove U
LLCOOL J/Shut Em Down

SISO0/Thong Song
BK‘.P\MMR’IMWAM
Thatight

mmuesm
BACKSTREET BOYS/Show Me.

SANTANAFPRODUCT Mara Moo

GINUWINE None OF e

WHITNEY HOUSTON L earned From

DONE | L JONESAI Know What's Up

O-11PAvrant Thing

BG/BingBing

MARIAH CARE Y Hearthr eaker

I LI 4

B I SRR T

214

g

1812
1812
1661
1661
1510

KXFA/Phosniz
AMFM

(602) 258-6161
St James/Huero

12+ Cume 311,500

KUMBIA KINGSAJ Dol Love Me
JAY-2/Do R Agam
GANUWANE So

CE CUBEAGRAYZIE . /Unt We Rch
JOEN Warva Know

PUFF DADGY/R KELLY/Salrsly You
CHRISTINA AGU# ERA/Gene In A Bottle
MARAH CAREY, Hearthreaker

LIMP BUZKIT/N 2 Gethes Now

BIG PUNISHER £/.J0E/S88 Not A Payer
IWX/Stay The Neght

10X/ Ryde Or Dw. Chuck.

T02mere My Gals AP wl
K-C1 & JOJOTell Me it s Real
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M

INPVN
333BNT

WERQ/Saltimers
Radho
(410}

12+ Cume 002,700

One
332.8200
/Brin

Aot DRE
GERALD LEVERTAW. Too Darnn Good
1LCNo Scrubs

JAGGEDEDGEM CanTLove U
TDEALGat!

BUSTARHYMES F/JANE TWhat's h Gonra Be
RUFF RYDERS F/EVE /What Ya Want
DESTINYS CHILDVBMS. s, Bes

VE/Goma Man

MARAH CARE Y/JOE . /Thank God | Found
BLADX ROBMWhoa!
OMDUAYRat's My Hame
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WALT LOVE

babylove@rronline.com

Urban

WGCI Gets Top Dollar

] AM & FM combo combine sales efforts to outbill — and
overthrow — WGN/Chicago

or years we've seen Urban-formatted radio stations lead their markets in the ratings but fall
short when it comes to total revenues in the sales arena. WGCI-AM & FM/Chicago changed
—— all that recently when it announced that its combined sales efforts in 1999 reached $38.2 mil-

lion, outbilling perenniat winner WGN-AM for the first time ever.

When the story crossed the wire
last month. AMFM/Chicago Market
Exec. VP Kathy Stinchour
commented. “This is a tre-
mendous achievement for the
WGCI combo. its cmployces
and AMFM Inc.. as it is the
first time a non-Talk radio
property in Chicago has real-
ized this benchmark. Presi-
dent/GM Marv Dyson and
everyonc on the WGCI team
should be extremely proud of
this success, and we look for-
ward (o duplicating this
achievement in 2000."

Marv Dyson added. “We've at-
tained these fantastic results because
GSM Launa Thompson. NSM Mary
Ware. national rep firm Christal Radio
and our sales. programming and mar-
keting staffs have all worked very hard
to deliver great formats to listeners.
which have achieved top ratings in
Chicago while gamering correspond-
ing levels of advertising revenue. We
have always had a genuine belief in the
Urban format and its tremendous rev-
cnue potential.”

Launa Thompson added, “For the
past 15 years Marv has not only re-
mained steadfast in his commitment
10, and belief in. our formats and their
potential for success in Chicago, but
he has been able to transmit that be-
lief 10 each member of WGCI's staff
and. most importantly. to the adver-
tising community in Chicago and
across the country.”

National Sales Soar

That got my interest. and L'm sure
it's gotten yours. | spoke to WGCI
NSM Mary Ware, who's been with
the combo since 1994. Ware's been in
the industry for 17 years. having
started on the agency side of the busi-
ness in 1983. What role did she and
the national sales staff play in
WGCT's overall success? “My role
was to manage national sales for the
company.” she says. “National sales
usually represent about 20%-25% of
the total revenues for most stations.
WGCI-AM & FM. under our man-
agement. ranked No. | in the Chicago
market and represented approxi-
mately 38%-40% for the entire 1999
calendar year.

**1 work with Christal Radio. train-
ing and motivating them and sharing

with them the heritage. the legacy
and all they should know about these
radio stations to go out and
represent them with pride
and efficiency. | let them
know what we're doing here
with these radio stations,
such as promotions and our
community involvement. |
also give them the informa-
tion conceming our ratings
and our ranking.

“While those things do
play a significant role, it's
also important for me to
share with them the strengths of the
African-American market in Chicago
and what that represents in terms of
spending power and how that com-
parcs to general-market spending.
Then | break that down in terms of
how our two stations reach that au-
dience and what our audience relates
to in terms of how it compares 0 the
African-American market.

1 share positioning with them.
Why? Because positioning is every-
thing in terms of the stories. I share
with them the untold stories — that’s
important. | dissect the Arbitron rat-
ings books to find out exactly what’s
going on here in the Chicago market,
and | share that story with our reps
and demonstrate that story to our cli-
ents and potential clients.”

Know Your Market

“One thing that makes clients
really respect the information you
give them about your property is
when you show them that you not
only know your properties and the
African-American consumer market
well, but that you also have knowl-
edge of the entire Chicago market,”
Ware continues. “When you're able
to talk to them about other Chicago
radio stations in other formats as
though you were talking about your
own stations. it offers credibility.
When you tell them a story about
your stations. it's much more belicv-
able. because you've educated your-
sclf about the entire Chicago market-
place.

“A-lot of what | do is time man-

agement. | have a total commitment -

to succeed. so | focus on what it takes
to succeed — and it takes a lot of dis-
cipline. [t 1akes a lot of market re-
search. which is timely when you are

looking at not only your properties.
but all the propenties in the market.
It takes seuting high goals for myself.
and it takes being able to partner and
build relationships not only with the
clients, reps and internal staff. but
also with other managers here at the
radio stations.

It takes being able to be led by a
leader like Marv Dyson. who's been
in this market some 20-plus ycars. He
has a legacy here in Chicago. He has
an old-school mentality. He's very
well-entrenched with the community
leaders in this city. Just watching him
and looking at some of his success
stories has helped me in the past.

“It’s important that I'm able to
work very closely with our GSM,
Launa Thompson. and watch her
leadership and be able to accept con-
structive criticism. As |1 mentioned
before. it's also important to be able
10 work with each of the different de-
partments within this organization.
Assistants are just as important to me

S e

“A lot of what I do

is time management.
I have a total

commitment to succeed,
so I focus on what it
takes to succeed — and
it takes a lot of
discipline.”

—_—— e,

as the managers and my bosses. That
is key to success not only in this busi-
ness. but in life. You should treat cv-
cryone the way you would like to be
trcated. If you look at them as the
important people that they are. they'll
work harder and be more productive
for you.”

Do Your Homework

“Another thing that's been impor-
tant for us is the fact that | believe you
should understand the client’s busi-
ness as if it were your own,” Ware
continues. “It’s very important 1o re-

Pictured here is WGCI-AM & FM/Chicago’s management team. Left to
right, they are Director of Market Development Anita Genes, General
Sales Manager Launa Thompson, President/GM Marv Dyson, National
Sales Manager Mary Ware and Local Sales Manager Mark Cody.

search and know everything possible
about that client’s business. If you can
talk to that client about their business
as if it were your own, they feel more
comfortable with you and will want
to share more information about their
business.

“Talk to them particularly about
what their needs are — what’s
worked and what hasn't worked for
them in the past. what they would
like to see happen. what their promo-

tion goals are and what some of their |

advertising and distribution problems
are. Those are some areas we get into.
because we try to be full-service to
help some of these clients move their
products.

“When we do presentations — and
1 do a lot of them — 1 try to overcome
objections before they become ques-
tions. 1 dissect information and ask
the questions of myself before 1
present to a client. What potential
question is this client going to ask
me? How am | really meeting these
clients’ needs? A lot of questions
have 10 be asked upfront. and super-
servicing them doesn’t hunt.”

Support Staff

Ware discusses her staff: "l have a
National Account Executive, Vuanita
Mays, and she represents about 25%
of the total national business. She fo-
cuses on direct clients. Sometimes we
have clients who do not want to deal
directly with the rep firm, because they
want some really personal service, so
Vuanita works with them personally.

*{ also have a National Sales Pro-
motions Coordinator, Crystal Roberts.
who manages all-of our national pro-
motions. There's a lot of volume here,
because 1'm on the road quite a bit.
When you think about it in terms of
the contracts we write, there are
about | 444 contracts — and that's
just the business we actually get.
Then you think about all of the busi-
ness we have to pitch and all of the
business we don’t get — it really is
a lot of volume. So I nced people in
place. such as a national sales promo-
tions coordinator. to ensurc that I'm
getting those promotions out as fast
as possible. 1 give her direction. and
she runs with it

1 also have a National Accounts
Assistant, Andrew Biagas, and he
handles all of the orders: the input-
ting, the discrepancies. the credit ap-

—_—=—ae————

“You should treat
everyone the way you
would like to be treated.
If you look at them as '
the important people
they are, they'll work
harder and be more
productive for you.”

et r——

plications. the make-goods. He's like
my second set of eyes. All of us co-
exist with cach other.

*And Christal Radio has done an
outstanding job. Their managers and
1 work very closely to assist in their
training. They handle so many other
radio stations, but what's really im-
portant is making sure my radio sta-
tions get very, very important play.
That means working very closely
with the AEs, showing them, training
them, motivating them and working
in partnership with them to make sure
that they understand the strengths of
these radio stations and how to posi-
10N US SO We can maximize our rev-
enue opportunities in Chicago.”

When Ware came on board in 96,
“the highest-billing year for WGCl
was $5.7 million.” she says. “Last
year | closed the books at $13.4 mil- !
lion. That's a $7.7 million increase in
a matter of just four years, which is
more than double what the billing
really was. People say. "How does
that happen? Is national sales really
on autopilot?” | say. *No!" It rcatly
makes a powerful statement about the

* power of Urban radio. The legacy of

our station call letters and using the
rep firm as a partnership are really
key to success. We show our clicnts
how we have delivered for them. and
we usc them as testimonials with
other potential clients.

“I know [ didn’t do this alonc. it
took a lot of prayer. disciplinc. cour-
age and support from other depan-
ments within the radio stations. This
took my faith in God.”

Mary Ware can be contacted at
(312) 987-4470.
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® February 18, 2000
ARTIST TITLE LABEL(S)

D'ANGELO Untitled... (How Does It Feel) (Cheeba SoundMVirgin)
JOE | Wanna Know (vae)

DESTINY’S CHILD Say My Name (Columbia)

SISQ0 Thong Song (Dragon/Def Soul/IDJMG)

JAGGED EDGE He Can't Love U (So So Det/Columbia)

J-SHIN One Night Stand (Slip ‘N Slide/Atlantic)

EVE Love Is Blind (Ruff Ryders/Interscope)
MARIAH CAREY/JOE & 98 DEGREES Thank God ...
GINUWINE, R.L., TYRESE, CASE The Best Man {. ..
AALIYAH | Don't Wanna (Priority)

DR. DRE F/EMINEM Forgot About D.R.E. (Aftermattvinterscope)
GINUWINE None Of Ur Friends Business (550 Music/Epic)
MISSY “MISDEMEANOR" ELLIOTT Hot Boyz (EastWest/EEG)
BLAQUE Bring It All To Me (Track Masters/Columbia)

SAMMIE | Like It (Freeworld/Capitol)

HOT BOYS | Need A Hot Girl (Gash Money/Universal)

DAVE HOLLISTER Can't Stay (Def Squad/DreamWorks)
MONTELL JORDAN Get it On...Tonite (Def Soul/IDJMG)
WHITNEY HOUSTON | Leamed From The Best (Arista)

GERALD LEVERT Mr. Too Damn Good (EastWest/EEG)

IDEAL Creep Inn (Noontime/Virgin)

DRAMA Left, Right, Left (Atiantic)

(Columbia)
(Columbia)

1335

2PAC F/OUTLAWZ Baby... (Keep...) (Amaru/Death Row/Interscope) 1282

- JUVENILE U Understand (Cash Money/Universal)

JAY-Z Do It Again (Roc-A-Fella/IDJMG)

ANGIE STONE No More Rain (in This Cloud) (Arista)
SISQ0 Got To Get It (Dragon/Def Soul/IDJMG)

Q-TIP Breathe And Stop (Arista)

DMX What's My Name (Def Jam/IDJMG)

GUY Why You Wanna Keep... (MCA)

MIKE E. Master Plan (Capitol)

BRIAN MCKNIGHT Stay Or Let It Go (Motown)

MARY J. BLIGE Deep Inside (MCA)

AMEL LARRIEUX Get Up (550 Music/Epic)

LIL’ WAYNE Tha Block Is Hot (Cash Money/Universal)
ICE CUBE F/KRAYZIE BONE Until We Rich (Priority)
MINT CONDITION Is This Pain Our Pleasure (Elektra/EEG)
BLACK ROB Whoa! (Bad Boy/Arista)

WILL SMITH Freakin' 1t (Columbia)

TLC Dear Lie (LaFace/Arista)

BONE THUGS-N-HARMONY Resurrection (Paper...) (Ruthless/Epic)

JENNIFER LOPEZ Feelin’ So Good (Work/Epic)

DA BRAT That's What I'm Looking For (So So Det/Columbia)
ERIC BENET When You Think Of Me (Warmner Bros.)
PROFYLE Whispers In The Dark (Motown)

MASTER P Da Ballers (No Limit/Priority)

NAS F/GINUWINE You Owe Me (Columbia)

LOX Ryde Or Die, Chick (Ruff Ryders/Interscope)

KEVON EDMONDS No Love (RCA)

IMX In & Qut Of Love (MCA)

1235
1233
mn
1146
1089
1075

976

8288

7
819
815
789

gERIBE3

617
617
615

g

+148

+57

et "G
]
461846 6
396057 7
348904 7
420546 ]
kv 17
2275%5 15
213117 8
212631 10
226369 12
30279 4
219342 5
286108 15
2131% 15
256494 13
116434 9
193218 4
137922 13
2716802 18
153619 7
128797 5
108613 10
127669 5
119393 4
129242 10
153305 7
210058 20
17151 13
147063 11
134468 8
116906 2
55613 4
17340 1
165888 18
65903 6
98604 14
80028 2
83165 1
99713 2
47182 3
79340 2
79940 2
58317 2
107033 1
50657 2
45111 6
46698 4
8173 1
85543 1
56709 1
54582 1

g

g

64/4

37N
5911
390
480
6217
51%
642
531

Most Added .

2R E =

AATIST TITLE LABEL(S) 4008 |.
JAY-Z Anything (Roc-A-Fella/IDIMG) 60
CHICO DEBARGE F/JOE Listen To Your Man (Motown) 51
YOUNGBLOODZ 85 (LaFace/Arista)
ARTIST Man ‘0" War (NPG/Arista)
WARREN G Game Don't Wait (G-Funk/Restless)
RAH DIGGA Imperial (Violator/Flipmode/Elektra/FEG)
LIL’ TROY Where's The Love (Umversal)
N-TOOR Ready (DreamWorks)
TRIN--TEE 5:7 My Body (B-Rite/Interscope)
OL SKOOL | Never (Universal)
Most Increased
Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
SISQ0 Thong Song (Dragon/Def Soul/IDJMG) +652
NAS F/GINUWINE You Owe Me (Columbia) +1
AALIVAH | Don't Wanna (Priority) +393
702 Gotta Leave (Motown) +334
MINT CONDITION Is This Pain Our... (Elektra/FEG) +342
JAY-Z Anything (Roc-A-Fella/IDJMG) +337
BRIAN MCKNIGHT Stay Or Let It Go (Motown) «321

+275
+265
+238

LOX Ryde Or Die, Chick (Ruff Ryders/Interscope)
KEVON EDMONDS No Love (RCA)
GUY Why You Wanna Keep... (MCA)

Breoakers.

No Sengs Qualified For
Breaker Status This Week

83 Urban reporters. Monitored airplay data supphed by Mediabase Research, a division of Premiere Radio Networks. Songs ranked
by total plays for the airplay week of Sunday 2/6-Saturday 2/12. Bullets appear on songs gaining plays or remaining flat from previous
week. Hf two songs are tied in total plays. the song being played on more stations is placed first. Breaker status is assigned to songs
reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions equais
Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R inc.

Most Added ts the total number of new adde officially reported to RER
by esch reporting station. Songs unreported as adds do not count
fSoward overall otal stations playing a song. Most increased Plays lists
the songs with the grestest week-to-week increases in tolsl pleys.
Weightad chart appeers on R&R ONLINE MUSIC TRACKING.

WKLX WLZR WMZQ WPGC WRUF WRVA WWDB WWWM CHOM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO WISH KKLT CIMX KLTY WDVE KZLA WZTR KWJJ KWNZ WIL

BROADCAST
PRODUCTS

INCO RATED

421 S. Second Street
P. O. Box 2500

KWJJ KWNZ WKLX WLZR CiMX
AMM INUM IDLM DZWM HZTM XINM

H1ZM mumuummmumwsnmsmumv«ummxssuxmmuouaummm;umuuanuamnmwmm»
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BREAKbownN

METHRONE
n “LOVING EACH OTHER

4 LIFE”
CLAYTOWN

love my job! Whilc talking to Stan Branson

(actually, I was persuading him to give me
an opinion), he mentioned an artist named
Methrone (pronounced Mee-trone). He said this
young man, who is signed to Willie Clayton’s
Claytown label, sounds a lot like R. Kelly, and
that the listener response t0 him has been in-
credible. Hmmm ... Methrone. Shall he be my
next “Artist Breakdown™? Though I had an ant-
ist in mind to feature, I decided to listen to this
Methrone guy and see what he was all about.
Again, [ love my job! Especially at times like
this, when 1 can talk 1o a radio person, and he or
she introduces me to music that, if 1 depended
on listening to the radio alone, | would never
hear about. After receiving the CD My Life and
listening (o the debut single, “Loving Each Other
4 Life.” 1 agreed with Branson and his listen-
ers: This guy is good. Then, after listening to
the single a few more times, [ concluded: | real-
Iy love my job!

Where did this guy come from? This bald,
brown-skinned brotha with the smooth voice
definitcly has a way with words! Written, pro-

duced and arranged by Methrone, *“Loving Each
Other 4 Life” is a very romantic and sensual
song. Sounding somewhat like R. Kelly, but on
a smoother tip, Methrone begins the ballad with
*Mec and you chillin® in my bedroom, baby/All
alone, so we can get real freaky, baby.” Singing
of a long-awaited scxual experience, Methrone's
voice is filled with passionate anticipation of
an encounter that will undoubtedly be the be-
ginning of infinite occurrences. With few lyrics
and a soft beat flowing, this song arouses the
sensations very slowly, kind of like foreplay. “It
will be me and you together, rollin’ in my bed/
Hidin® in the covers, loving each other for life,
baby.” (Can a sista at least get a city on this
guy? [ can call 411 for the specifics.) With sexu-
ality oozing from this tune, Methrone goes fur-
ther 1o tease other erogenous zones: “Loving you
constantly all through the night/Toe-to-toe, with
your body on top of mine/Soaking wet, that's
the way 1 like it. baby/So don’t forget the tow-
els as you step into my room.” (Are we talking
washcloths or bath towels?) The breakdown is
definitely a time for something physical to hap-
pen. As Methrone starts to moan, and the melody
begins to signal one’s hips to gyrate ... Uh, yes,
slowly but surely, some physical activity shall
commence. (Hint: You may not want to be alone
while listening to this single.)

*Loving Each Other 4 Life” is a great song
for setting a romantic mood. Ladies will defi-
nitely love this single. The track ... the words ...
Methrone s voice all work together, touching the
heart and warming the sensations. Though R.
Kelly may come to mind while listening to “Lov-
ing Each Other 4 Life,” it’s Methrone who's
responsible for that increased body temperature
and sudden desire to call your boo. Peace.

— Tanya O’Quinn
Asst, Urban Editor

P et

e e —
e ——— ..

OPINION

o Tony Black

| PD — win/Dothon, AL |

| G"Vt;yhy You Wanna Keep Me
| From My Baby”
i MCA

This group needs no intredudiion ta the music industry. With the vaice of Aaran Hall,
everything is explained in “Why You Wonna Keep Me From My Baby.” This song touches
males as well as females; it's o must-play for oll demographics.

“Why You Wanna...” explains exactly whot is going on in the world today, and Aaron
is putting it down exactly the way it should be put down. Every femole who hears this song
on your radio station will stop and think, “Why am | keeping my baby from his father?”
Guy really put @ song together for the music industry, and | think that everybody who
hears this song will be thankful and respect the group from now on.

Guy have really become one of the fop-noich groups in the country, ond their latest
single will fouch the heort of everyone who has a son and con't get dlose to him. My
philosophy is thot if programmers are not playing this record, they need ta jump on it
now.

For servicing contact: Eric Talbert, Assoc. Director,
Urban Promotions/Private Music
(310) 358-4844 or eric.Lalbert@bmge.com

oy
3
m-
L g

WHUR, KMJQ, KMJM, WWIN, | o, ST
WCEFB, WBHK, WLXC, WKXI EICH NG
ALREADY ON: i

A

PHIL PERRY “MY BOOK OF LOVE"IN STORES: MARCH 8, 2000

PHiL PERRY
“CLOSER TO HEAVEN”

MOST ADDED & MOST INCREASED AIRPLAY
NEW ADDS:

WRKS, KJLH, WVAZ, WDAS, KMJK, KDKO, WMCS,
KBAV,WK]JS, KQXL, WMGL, WDLT, WFLM, WRBV, WLVH, WAGH, WAAV

www americanradiohistorv.com S —
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NOW THAT THE WILLENNIUM IS HERE.
’ IT'S TIME T0 FREAK IT.

a‘ g =

. £ ’t&x

e Willennium - 2x's Platinum

* Opening Performer for Grammy Awards

* Named Man of the Year GQ Magazine

* Male RArtist of the Year - American Music Rwards
* Qutstanding Rap Artist - NAARCP ARwards

* Qutstanding Music Uideo - NARCP Rwards

* Quer 28 Million Rlbums Sold Worldwide in 3 Years
* Big Wiltie Style - 11x's Platinum

Now It's Time To Really Freak It.

SINGLE PRODUCED BY POKE AND TDNE FOR TRACK MAS “E‘NTERTHINMENT INC.

___A,.-.

N ]

MANAGEMENT: JAMES LF ¢ £ kioor ENTERTAINMENT
WWW. COLUMBIARECORDS.COM  Wuk W . ' ' ' Wb WILLSMITH.NET

“Freakin’ 1t”
in Heavy Rotation at

(D & 02
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JAY-Z Anything (Roc-A-i Fella/lDJMG)

Total Plays: 574, Total Stations: 61, Adds. 60

TAMAR If You Don't Wanna Love Me (DreamWorks)
Total Plays: 562, Total Stations: 48, Ad

DMX Party U, P (Def Jam/lDJMG)

Total Plays: 549. Total Stations: 8. Adds 3

MARY J. BLIGE Your Child (MCA)

Total Plays: 543. Total Stations. 10. Adds: 0

LV How Lonq’ (Loud)

Total Piays: 530. Tota! Stations: 53, Adds: 3

702 Gotta Leave (Mofown)

Total Plays® 486. Total Stations: 49, Adds: 8

METHOD MAN & REDMAN Y. 0 U (Def JanvIDIMG)
Total Plays: 469, Total Stations: 48, Add:

S.DOGG PRESENTS EASTSI)AZG 'd Up (Dogghouse/TVT)
Total Plays: 350. Total Stations: 29, Adds:

YOUNGBLOODZ 85 (LaFaoa/Ansla)

Total Plays: 349, Total Stations: 44, Adds: 41

F.A.T.E. Just Because (WamerBros)

Total Plays: 301. Total Stations: 37.

CHICO DEBARGE F/JOE Losten To Your Man (Motown)
Total Plays' 237. Total Stations: 5

RAH DIGGA Imperial (Vrolatar/ﬂ:pmode/flektra/EEG)
Total Plays: 233, Totat Stations: 33

THREE 6 MAFIA Who Run It wypnat/ze Minds/Loud)
Totai Plays: 205. Total Stations 20,

TRICK DADDY Boy (Sfip ‘¥ Sllde/Atlannc)

Totai Plays: 199, Total Stations: 31. Adds' 6

DL SKDOL | Never (Unlversal)

Total Plays: 192. Total Stations. 34, Adds: 9

WARREN G Game Don't Wan (G Funk/Restiess)
Total Plays: 175. Total Stations. 37,

BLAXEUDE Bnn? Da Pain (Avalar)

Total Plays. 166, Total Stations' 9, Adds: 0

MOS DEF Ms. Fat Booty gﬁawkus/Pnonn/)

Tota! Plays: 152, Total Stations: 12, Adds: 0

NIGHT & DAY Girt, Wear Th:s qu (Jive)

Total Puays: 151. Total Stations. 2!

N-TOON Ready (DraamWorks)

Total Plays: 145, Total Stations: 27, Adds: 25

69 BOYZ How We Roll (Home Bawvoc Hollywood)
Total Plays: 109, Total Stations: 18,

ARTIST Man ‘0" War (NPG/Ansta)

Totai Plays: 74, Total Stations: 40. Add:

E-40 Eant That s Yo' Lnte (Slck Wld WJive)
Totai Plays: 62, Total Stations: 1

Songs ranked by total plays

[Most Played Recurrents

DONELL JONES U Know What's Up (Untouchables/LaFace/Arista)
KEVON EDMONDS 24/7 (RCA)
JUVENILE Back That Thang Up (Cash Mor;ey/Universa/)
GUY Dancin’ (MCA)
GOODIE MOB Get Rich To This (LaFace/Arista)
BRIAN MCKNIGHT Back At One (Motown)
IOEAL Get Gone (Noontime/Virgin)
Q-TIP Vivrant Thing (Def Jam/IDJMG)
WYCLEF JEAN Low Income (Priority)
112 Love You Like | Did (Bad Boy/Arista)
BOB MARLEY F/LAURYN HILL Tum Your Lights Down Low (ColumbiaI0MG)
BEVERLY You Came AIong (Yab Yum/E/aktra/EEG)
KELLY PRICE It's Gonna Rain (Rock Land//merscope)
o nnu HILL Beauty (Umvers:ry/lDJMG) )

l 6. Blmg Bling (Cash Moncy/UmversaI)

SILK Let's Make Love (EIokrra/EEG)
TKELIS Caught Out There (Vlrgm)

MINT CONDITION If You Love Me (Elektra/EEG)

EEREIR  WCKX/Columbus
~"11am

JOE | Wanna Know

0-TIP Breathe & Stop

LAURYN HILL Can't Take My Eyes Off You
GINUWINE, RL, TYRESE, CASE The Best Man 1 Can Be
782 Where My Girls At?

ANGIE STONE No More Rain (in This Cloud)
STEVIE WONDER Ribbon in The Sky

81800 Thong Song

MARY J. BLIGE Deep Inside

CHICO DEBARGE Give You What You Want...
JAGGED EDGE He Can't Love U

,‘”m

MONTELL JORDAN Get It On... Tonite
MARC NELSON 15 Minutes
Q-TIP Breathe & Stop
MINT CONDITION Is This Pain Our Pleasure
" DONELL JONES U Know What's Up
ZAPP Computer Love
MARY J. BLIGE Deep Inside
DEBORAH COX Nobody's Supposed To Be Here
JOE | Wanna Know
DRU HILL The Love We Had Stays On My Mind

8pm

MONTELL JORDAN Get It On... Tonite
TRACIE SPENCER Still In My Heart

MARY J. BLIGE Your Child

ANGIE STONE No More Rain (In This Cloud)
DEBORAN COX September

Q-TW Breathe & Stop

NOTORIOUS B.1.G. Notorious B.1.G.
JAGGED EDGE He Can't Love U

MINT CONDITION Is This Pain Our Pleasure
DRU HILL The Love We Had Stays On My Mind
HOTY BOYS | Need A Hot Girl

-(TUN ED-IN URBAN “-R/”m‘“.“ =

MONICA 1/112 Right Here Waiting

PUBLIC ANNOUNCEMENT Body Bumpin’
GERALD LEVERT Mr. Too Damn Good

Q-TIP Breathe & Stop

BLAQUE Bring It All To Me

WHITNEY HOUSTON | Learned From The Best
R. KELLY When A Woman's Fed Up

EVE Love Is Blind

DONELL JONES U Know What's Up

HEAVY D & THE BOYZ We Got Our Own Thang

4pm

J-SHIN One Night Stand

NOTORIOUS B.1.G. Hypnotize

KEVON EDMONDS No Love

NAUGHTY BY NATURE Jamboree

DESTINY'S CHILD Say My Name

DR. DRE 1/EMINEM Forgot About Dre
MARY J. BLIGE Deep Inside

MARIAN CAREY 1/JOE Thank God | Found You
8.G. Bling, Bling

B.8. JAY Hot Ta’ Def

8pm

JUVENILE Back That Thang Up

LI’ WAYNE Tha Block Is Hot

DRAMA Lett, Right, Left

AALIYAH 1 Don't Wanna

D'ANGELO Untitied (How Does It Feei?)

TEAR DA CLUB UP THUGS Hypnotize/Cash Money
BIG PUN YJOE Still Not A Player

BLAQUE Bring It All To Me

JAY-2 Girts' Best Friend

WILL SANTH Freakin' It

"~ TERRY DEXTER sua"iéd Away (University/WB)

e s

DE'OIIAHCOXWQCanlBeands{Ansm) Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

—— Networks. Tuned-in is based on sampie hours taken from Monday 2/7. © 2000, R&R Inc.

\ WARREN G =+ ©--

e HoT New sinGLE “CAIME DON'T WAIT”

\ PERFORMED BY 213 warren G. Snoop Dogg. Nate Dogg
\ Produced by Dr. Dre

REMIX FEATURING XZIBIT Just Added This Week:

WHTA WZAK WOWI WPEG
WKPO WTLZ WJZD WNEZ
WACR WTMP WHRK KVSP

WIBB KRRQ WKKV WYNN
WZEX WEXE KiIiZ anvie
KMJJ  WJIIN WDZZ WEMX
WHNR WJIMI WKGN WBLX

A MUST SEE! Video featuring Dr. Dre,
Snoop Dogg. Xzibit, Nate Dogg,
Jayo Felony, Tray Dee (Eastsidaz)!!!

WDTJ
KPRS
WWWZ
WJIKS
KBCE
WJITT
WQHH

WWW americanradiohistorv. com
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TS U e 20 Urban Playlists

FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R ONLINE MUSIC TRACKING

WBLS/New York KKBTALes Angeles WGC\Chicago WPHI/Philadetphis

Inner City AMFM AMFM Radio One

{212) 447-1000 1323) 634-1800 (312) 987-4497 (215) 834-340C (215) 483-8900
Brown Austin/Fuller SmiltvAian DevoeWilliams/George Litila/Cooper

12+ Cume 1.554 800 12+ Cume 1,292.190 12+ Cume 479,800 12+ Cume 733,480

rary LTS PLAYS PLAYS
W T AATIRIMINE © (000) \w W anustnne &1 (009) LW W aRTISTITUE W TW  ARBSTTINGE 1 (009) LW TW  ARTISTATTLE Gl (000}
54 55 JOEAWanna Know 508/5 38 52 % MOSDEFMS FaiBooty 33956 44 80 DANGELOUnMied 64 84 JOEAWanna Know 13868 51 34 DANGELOUntted
56 54 DANGELOUnbted 49950 28 S8 KURUPT/GStARPause 32650 40 38 GINUWINE../The BestNan 62 63 DANGELO/Unotied 13671 58 82 SISQ0/Thong Song 21736
50 ST GINUWINEMNone Otk anns 45 49 OR DREF kU 31997 44 38 METHRONELowng Each Other. 65 §2  AALIYAHI DontWanna 13454 48 41 JOEAWanna Know 19646
$3 50 JAGGEDEDGEMe Can'tlove U 46250 37 41 SIS00Thong Song 30691 32 M JOEA Wana Know 6t 58  SISOOThong Song 12452 42 4% AALIYAHT DontWanna 18810
52 47 MONTELL JOHOANGetROn. Jonse 43475 48 86 DR DRE HEMINEMForgot About D RE 30038 31 32 MARYLBL 52 53 MISSYELLIOTTHot floy? 11501 18 44 RAS FGINUWINE You Owe Me 18392
45 46 BUAQUEBring AR To Me 42550 36 45 BLADUE/BNG NAR To Me 29385 37 31 ANGIE STONEMNo More Ran (in..) 24738 4447 O-TIPBreathe And Stop 10199 39 44 LOWRydeOr D, 13392
50 &8  DONELL JONESA Know What's Up 42550 31 M JAY-ZAmteg 28732 37 31 MONTELL JORDANGet R On. Tonte 24738 1 46 LIl WAYNE/Tha Bloch is Hot 9982 43 42 HOYBOYS/) Nead A Hot Garl 17556
38 45 AALIYAWADontWanma 41625 1 48 MISSYELLIOTI Mot Boy 2%6)20 33 30 AVANT/Separaed 23940 50 45 112L0ve You Lie| D 9765 49 40 KELLY PRICE S Gonns an 16720
47 84 DESTINY'SCHK D/Say My Name 40700 13 38 MONTELL JORDAN/Get i On . Tore 24814 33 29 DESTINY'S CHID/Say My Name 23142 49 45 KELLY PRICETS Gonna Rain 9765 35 3 Up 15048
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34 38 DRUHILLBeauly 5066 GINUWANE _/The Best Man 200 23 27 D'ANGELOAUntENed 23382 14 19 CASEAappdy Ever ARer 3838 19 20 NATALK COLE/Say Youlove Me 9940
33 38 ¢ AALIYAH Don) Wanma 5066 EViAove s Bind 208 2n 'Wish 2382 14 18 ERICBENET/Spend My Lie_. 3232 24 29 BAANMOKNIGHT Back Al One 9540
40 33 GHNUVWWNE . /The Bestan . "7 SAMMIE Lie 208 19 26 WHITNEY HOUSTONA Learned from. 2516 17 19 DANGELO/Uniied 3232 11 12 D'ANGELOAnNSe 5964
32 32 MARWAHCAREY/JOE... Thank God Found . 4768 Q- TP/Breathe And Stop 208 19 26 AMEL LARRE UG Up 22516 15 15 AMEL LARREELDUGet Up 3030 14 91 DOMELL JONESA) Know What's Up 5467
34 31 JOEA Wanna Know 4619 [{ DontCry 208 22 28 ANGI STONENoMore Ran () 21650 13 14 WHITNEY HOUSTONA { earmed From 2828 12 10 8 PHAT CAT PLAYERS. /Sun Dress. 4970
21 3 SISO0/Thong Song 4619 MASTER P/Da Ballers 208 21 26 MINT CONDITION You Love e 20784 5 14 BRANMCIONGHT/Stay Or Let & Go 2828 18 8  ERICBENET/Spendidy Lile. 3976
38 30 ANGE STONEMO More Ran (i } 470 WILL SMITHFreakin’ R 200 16 22 DENMIS TAYLOREnough's Enough 19052 10 13 MICHAIL & BLIGE/AS 2626 6 T AMELARRELDUGet Up 3479
40 30  MONTELL JORDANGet itOn  Tore: “0 JOEN Wanna Know 182 18 18 TLCUnpretty 15588 2 13 MONTELL JORDANGet ROn  Tonme 2626 2 8 GAPBAND/Good Ot Fashon. 248
23 27 DAVE HOLLISTERanY Stay 023 AMEL LARRE LVGet Lip 182 13 18 BLADUESring t Al To Me 15588 1192 GINUWINE /The Best Man. 2424 1§ SMOKEY| /Stespin’ i 248
32 11 DANGELOUntiied. 423 MARIAH CARE Y/J0¢ . /Thank God | Found. 82 19 18 GINUWINE /The BestMan. 15588 5 91 ERICBENET/Whan You Thenk O bs n» 2 4 oAl ” 1988
23 29 BAIAN MCXNIGHT/Stay Or Let h Go 3874 WYCLEF JEANA ow Income: 18 20 15 TRACK SPENCER/SHE In My Heart 13856 4 19 SUURCE./ ookt 2 4 MARYJ. BUIGE/AN That | Can Say 1988
24 25 JAGGEDEDGEMe CanlioveU k7re] 1CE CUBEAGRAYZIE /Untd We Ruch 182 10 16 ERIC BENETAVhan You Thank O Me 12990 1 8 NATALIE COLE/Say You love Me 1818 2 4 BUAQUESring R Al To Me 1988
16 29 WHITNEY HOUSTONA Laarned From N9 METHOD MAN & REDMANY O U 156 7 14 CASEMapply Ever Afer 12124 8 9 GERALDLEVERTAR Too Damn Good 118 2§ WHITNEY HOUSTON Learned From. 1491
15 M DEALCreep Inn 3 mwumuﬁuwwnu 156 9 19 ERICBENET FFAITH SGeorgy Porgy 8660 4 8 JEFFREYOSBORME/Thal's For Sure 1616 4 3 WHITNEY HOUS TONARY Love ts Your Love 1491
10 19 AMEL LARRKE LDUGet Up 3 GOODIE MOB/Giet Rich To Thes 156 10 19 BRIANMCKNIGHT/Back A One 8660 15 7 LAURYN HILLD'ANGELOothing Matiers 1414 3 3 DEBORAH COXWe Can't Be Friends 1491
19 19 EVEAowels Bind 3 BLACK ROBWhoa! 156 12 18 MONTELL JORDANGet % On.. fonse 8660 4 g3 Gone 144 3 3 MAXWE!LForumnale 1491
24 19 HOT BOYSA Need A Hot Gart o<} 8 DRAMAL ot Fagit. Leh 156 7 9 MAUWELLForkate 794 71 LL ) 144 4 3 TRACK SPENCERSHN in My Heast 149
18 10 MAAYJ BLIGE Your Chwid 2682 8 TANGEL 156 8 9§ MAXWELLALers NotPlay... 719 8 7 ANGIE STONEMNo More Rawn (in...) 1414 3 3 PATIAUSTINOn And Out 1491
8 17 2PAC HOUTLAWZ/Baby DonXCry. 2533 7 MG F Master Plan 156 10 9 SHKAersMaslow 794 13 7 OAVEHOLLISTERCan Stay 1414 1 3 OAVEHOLLISTERCanY Sy 14
10 18 TiCDexim 2284 2 BONE THUGS-N-HARMONY. Resusrechion. 156 6 @  CHICODEBARGE/Give You Whal You 6928 - & YO ADAMS Yeah 1212 1 3 CULBERTSON & PERRY/Gal'n Ovar You 1491
9 14 -SHINONE Nt Stand 2086 4 6 THREE 6 MAHAWNO Run ft 156 6 @  BRIANMCKNIGHT/Stay Or Let R Go 6928 8 & SMOKEY ROBINSONSieepi In 1212 4 3 KEVONEDMONDSNoLove 149
9 14 Mt E Master Pan 2006 6§ GuUYAWhy You Wanma 156 5 0 MARUAH CAREY/IOE.. /Thank God | found 6928 4 & |VAowiong 1212 3 3 LATANYASGeyS 1N
71 MmcmmIMImmm 2006 2 8§ MONICAF/112Fght Hore Watng 130 8 6 AALIYAHA DonYWanna 6928 4 3 TRIN--TEE 5 7/God's Grace 1010 2 3 (ERALD MCCAULEY/Can We Do That? 1491
17 13 PINK/There' 1937 8 §  BLAQUESring R AR To Me 130 8 7 WHITNEY HOUSTONMY L ove s Your Love 6062 5 § TEMPTATIONS Sy 1010 5 9 CULBERTSON& PERRYTmGonnaMessYou 1491
9 1t (nnﬁmmmrmmm 1639 3 8 LOSTBOYZPhgMe 130 5 T DEBORAHCOXAWe Can Be Frends 6062 4 3 1010 2 3 TAMAR You Dont. 1491

Bive Chip
(614) 487-1444
Strong/Stevens

Clear Channe!
(757) 466-0009
Hohday/Mauzone

AMFM
{610) 617-8500
Tamdurro/Davis

KRNS/Daitas-Fi. Werth
Service

(872) 263-99311
Payne/ V"

Radio One
(248) 589-7900
Alexander

12¢ Cume 182,400 12+ Cume 291,400 12+ Cume §39,308 1053FM 12¢ Cume 115,100 12+ Cume 143,900

PLAYS rLATS [

W W AATSTITLE W Tw  aanstTIMA © o [CR T L - (o W TE  asnstmLE W TE  ARTBIAME

a9 n 7 M SISO0ThongSong 9029 18 2 ERICBENET/Spand My Lile.. 10074 22 20 DANGELOAMiEed 1610 36 37 BRAN

48 40 ANGE STONE/MNo More Ran (In..) 5712 29 M AGGEDEDGEMeCantloveU 8194 24 20 ANGE STONEMNOMore Ran (in._} 9636 21 23 DOMELL JONESA) Know What's Up 1610 34 37 DANGE

50 &8  JOEAWanna Know 5712 30 M VEowhBind B194 ”n CONDITIONR You Love Me 9198 18 23 JOEN Wanwa Know 1610 33 38 JOEAWanna Know

43 48 DANGELONInaisd 5474 36 34 MARIAH CAREY/JOE . /Thank God | Found. 8194 22 21 GINUWWNE /TheBestMun 919 19 20 ANGE STONENO More Ran (in .} 1400 34 38  KEVONEDMONDS247

46 44 MONTELL JORDAN/Get  On_ Tonse 5236 10 34 3 JAY-ZAmhng 8194 14 29 JOEA Warwe Know 8760 17 19 MARYJ BLIGE/Desp esxie 1330 3338  WHITNEY HOUSTONA Learmed from

38 42  DESTINYS CHILDVSay My Name 499 37 33 JAv-ZDoRAgain 7963 23 19 BRIAN MCKMIGHTBach A One 822 10 17 AMEL LARRIE UX/Get Up 190 32 34 MANT CONDITIONY You Love Me 2142
47 4t DONELL JONESA) Know What's Up 4879 33 32 DANGELOAMSNed w2 12 18 MONTELL JORDANGet it On . Tonile 7884 17 18 MNT CONDITIONN You Love Me 1120 35 33 ANGE STONENo More Ram (in. ) 2078
37 &8 AALIYAHA Dont Wanna 4760 0N . Prght. Lelt 7471 14 17 SAMTANAF/PRODUCT Arm Mara 7446 12 12 KEVONEDMONDS 247 840 27 32 DEBORAH COX/We Can't Be Friends. 2016
% N e 4641 32 3 DESTINY'S CHILD/Say My Name 7230 17 17 DANGELOAnited. 7446 14 1t BRIAN MOXNIGHT/Back A1 One 770 3t 31 DONELL JONESA) Know What's Up 1953
40 M JAGGEDEDGEMeCanliowe 4522 33 38 O TPBreatheAnd Siop 7230 11 18 KEVON EDMONDS 247 7008 12 9 GLENNJONESSecrets 630 28 30 MONTELL JORDANGet R On_ Torste 18%0
32 38 MNSSYELLIOTTMotBoyz 4046 17 98 FAGINUWINE You Owe Me 7230 8 15 TEMPTATIONSHow CouldHe Hust 6570 12 8 MAWELLForwate 560 29 28 ERICBENETAWhen You Think OfMe 1638
25 2 VidovelsBind 3808 MM 0L Warna Know 6989 8 18 ARTEST/The Greatest 6570 LI} mcumwwun 420 27 28 GINUWINE../The BestMan 1638
29 3 MARYJ BLIGE Yo O B0 30 29 AALIYAHI DontWanna 6989 11 92 FAITHEVANSA ove Like Thay 5256 = 8 8 GINUWINE. /The! 350 25 28 TRACK SPENCER/SHR n My Heart 1575
20 30 WARWHCAREY/JOE. /Thank God ) Found. 3670 31 27 DAVE HOLLISTERCant Stay 6507 14 12 DONELL JONESA Know What's Up 5256 4 § MARY) uIG(/AHMImSn 30 22 28 MARYJ BLIGE/AR That| Can Say 1575
27 W KELLY PRICEM Gonna Ran 332 28 27 DABRAT/Trafs Whatim 6507 3 11 WHITNEY HOUSTOM Learmed From . 43138 5 8 NEX1/looCloee »0 23 20 BARRY WHITE/The Longsr We. 1449
34 20 MARY. BLIGEDesp inside 3332 16 27 HOT BOYS/Nesd A Hot Grd 6507 10 11 MARYJ BULIGE/AR That | Can Say 4318 5§ WHITAEY HOUSTONMY Love Is Yous Love %0 23 20 JEFFREY OSBORNE/That's For Sure 1449
30 28 Q-1P/Breathe And Siop 3332 26 29 J-SHINOne Mgha 6266 9 18 R.KELLY/MICould Turn. 4380 4 8 DEBORAH COX/We Can'tBe friends 30 22 23 GERALDLEVERTAN Too Damn Good 1449
13 27 MINT CONDITIONts This Pain Our.. 3213 24 23 3 VWHITNEY HOUSTON Learned From 5543 119 SPEECHRe Lowe 3942 + & DEBORAH COX/Mobody's Supposed 20 212 MAXWELLForumate 1323
25 25 BRIANMCKNIGHTBack At One: 3094 10 23 WANT CONDITIONNS Thes Pan Ous. 5543 10 8 TRACKE SPENCER/SHlin My Heart 3504 2 4 GUYDancw 200 18 19 BRIAN MOGEGH!/Stay (Or Let & Go ns
29 25 SISQ0/Got ToGetht 2975 9 I IDEN/Cresp inn 5302 8 0 WHITNEY HOUSTON My Love s Your Love 3504 3 4 L0 Scubs 280 1019 nuvmwnaunrhn 197
23 1% JAV-2DoRAgn 2975 12 21 SAMMENLbeR 5061 4 0 BEVERLY/You CameAlong 3504 5 4 RMELLYFA MURRAYMHome Aone 280 (LR HILL/ Bty nu
17 25 GERALDLEVERTAV Too Damn Good 2975 2N N 5061 12 8 AMELLARREUX/Get Up 3504 5 9 RMELLYAWhenAWomank. 210 -1 mmwmm 630
19 24 GINUWWINE_/The Hest Man.. 2856 % N /The Best Man 4820 3 7 WAITINEY HOUSTONHeartbreak Hotet 3066

16 23 WHITNEY HOUSTONA Lawned From 2737 17 99 MISSY ELLIOTT Mot Boyz 4579 3 7 BALANMOCXNIGHT Stay Or el 1 Go 3066

9 23 DAVEHOLLISTERCan) Stay 2737 33 19 MOMTELL JORDANGet ROn_ Tonde 4579 4 & CASEMapply Ever Aber 2628

8 23 KEVONEDMONDS/247 37 25 17 MARY.). BLIGE Doep nsude 4097 7 6 FATHEVANSMever Gonmalet. 2628

12 23 GUYAWhy YouWanna 2731 22 17 BULACKROBMWha! 4097 16 8 MAWELLForhunale 2628

5 20 TRACKE SPENGER/St in My Heart 18 18 DONELL JONESA) Know What's Lip 3856 9 6 SMOKEY ROBINSON/Sleepr in 22628

23 W LI WAYNE/Tha Block is Hot 2142 20 18 LOXRyde Ov Die. Chack 3856 7 & CUBERTSONS PERRYmGonaMisSYou 2628

B 1§ CHICO DE BARGE/Give You What You 1785 16 18 SISO0Got ToGeth 3615 6 0 JAZEMave YouEver.. 2628

WPEG/Chariotte

WTLCAndianapolis

WMXD/Detroht
AMFM

WHURMWsshington, DC

WM/ Washingion. OC

intinity Emmis Howard University Radio One

(704) 333-0131 (317) 955-9852 (313) 965-2000 (202) 806-3500 (301) 3061111 1029/
Carson/Quick Wallace G. Hannibal/Dickinson Conners/Thompson

12+ Cume 242,500 12+ Cume 129,908 12¢ Cume 369,000 12+ Cume 73,000 12+ Cume 343,900
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S6 58  SISO0/Thong Song 8400 49 S DANGELOMUntled 4399 16 20 KEVONEDMONDS247 4960 23 34 JOEAWanra Know 9552 12 19 AL JOHNSON/Trancquildy 3876
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39 47 DANGELOVintse) 7896 49 SO GINUWINE /The BestMan 4150 9 15 DANGELOUnstied Iyl 20 9 CULBERTSON & PERRY/'mGonna Miss You 7960 15 17 SMOKEY ROBINSONE 25y ToLove 3468
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32 24 ANGE STONE/MoMore Ran (in ) 032 21 17 MANT CONDITION You Love Me 11 2 & BLAQUE/Bnng R AITo Me 9% 9 8 CHANTAY SAVAGEAy Oh Wy 2388 4 2 KELLYPRICESriend O Mine 408
23 4 SAMMEAN ke 4032 19 18 DEBORAHCOXWe Cant Be Friends 1328 9 4 SMOKEY n 9% 78 LFRANKSNOw Love Has No. 2388 - 2 DRANDYAave You Ever? 408
22 13 GINLMWINEMNOne O U 3864 15 18 DA DRE FANINEMFOrgot Abowt ORE 1328 6 3 GLENNJOMES/Secrets 744 6 8  ELLIOT FGARRETY/This Coud Be fsal 2388 2 2 DRUHILLThseAre The Tames 408
43 23 MARWWHCAREY/J0E /Thank God 1 Found 3064 16 14 DRAMAAGR Righl Lot 1e2 4 3 DOMELL JONESAI Know What's Up 744 7 VICTOR FIELDS Nature 2388 4 2 RKELLYA) Could Tun 408
21 22 JUVENILE/Back That Thang Up 3696 7 13 WHITNEY HOUSTONA Laarmed From 1079 32 ARETHAFRANKLINA Rose s SUl. 4% 9 6 T/Back Al One 2388 2 2 TYRESEAaMy 408
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(407) 919-1000
Alten

12+ Cume 322,400

ARTISIIILE

DRAMA/LeN. Rgiht, Let
DA DRE F/EMINE WV orgot About D RE

112/ove You L | Dt

PUFE DADDY/R KELLY/Sasty You
SISO0/Got To Get N

EVE/Gotia Man

Ciear Channel
(504) 827-6000
Stevens/Watson
12+ Cume 200,100

There
MESSY ELLIOTT Mot Boyz
OANGELOAUnaSd
JENNFER LOPEZfFealr So Good

70208
DESTINY'S CHIL DVSay My Name
MASTER P/Da Balers
TLCDeer Ui

ICE CUBEAGRAYZIE /Ut We Rch
MAI v

MARLAH CARE Y/JOE . /Thank God | Found
DR DRE FANINEMForgot About DR E
BLACK!

AOBAWNG!
mmvmmm
JOEA Warvra

GUY AW You
GMDIMRIM Too Damn Good
GINUWINE one Ot
mmmwm

Clear Channel
{713) 623-2108
Conner/Boatner
12¢ Cume 301,908

ARTIRT/TITUE
DANGELO/Unttind.
ERIC BENETAVRen You Think OV Me

TR/Whare My Guts A?

TRACI SPENCER/SH In My Heart
GUYDarcn’

IR WHAL WAS | Do

ANGIE STONE/Mo More Ran (i)
MAXWE | L Fortunate

DAVE HOLLISTER/Can't Sty
MEL WAITERS Hols in The Wall

~
ceaves

ng
ng
ng
332

3146
3146
3146

2574
274

e
1716
1430

NINT CONDITION/Y You L ove Me
MAXWEL L Forturade

AMGIE STONE Mo More Ran (i)
/Bach At One:

ERIC BENET/Spend My Lile
MARY J BLIGE/AN That | Can Say
ERIC BENETAVhan You Thank O Me
ARTIST/The Greatest .
TEMPTATIONS/ Thes I My Promise
A KELLY/When A Wonan's.

TYRESEA sy
GIMUWINE _/The Best Man.
JEFFREY (SBORNE/That's For
TRIN-HTEE 57/Gods Grace
LUTHER

Cox

WHQTAami

(305) 444-4404
BrownvLatretie

12+ Cume 429.800

DANGELOANSNSd

'WHITNEY HOUS TONA Leamed From
KEVON EDMONDS 247

MARY J. BLIGE Your Chiid

KENOLY BROTHERS Why | Love You .

JAGGED EDGEAHe Can Love U
MARY J. BLIGE Don Y Waste Your
MARLAH CAREY/JOE /Thank God | Found
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Most Playoq Bom;nbnts i 5T,

DEBORAH co)_( We Can't .BebriFriends *(Aris}a)
_ TERRY DEXTER Strayed Away (University/WB)
GUY Dancin’ (MCA)

o e = e

- VIH_I!'!EYH_OUSTP!_W Love Is Your Love (Ansta)
CASE Happ_ily Ever Aﬂer (Def Jam/ll_JJy_GL e
__TYRESE Lately (RCA)
PEMO BRY§0N Somebody !n Your Llfe (anata Mus:c/andham H:II)
SMOKEY ROBINSON Easy To Love (Motown)
MARY J. BLIGE Al That | Can Say (MCA)
DMRY VIHITE Staymg Power (anate Mus:c/Wmdham HIII)
QUINCY JONES F/CATERO Something | Cannot Have LOwesVWi)k
RAHS_AA_N PA'I'_I’E_B_SON T_rq_a_t You L_ike A Queen___{_MCA)_ -
KIRK WHALUM All | Do (Warner Bros.)
FAITH EVANS Never Gonna Let You Go (Bad Boy/Arista)
JESSE POWELL You (Silas/MC_A)
TEMPTATIONS Stay (Motown)
TYRESE Sweet Lady (RCA)
TRIN-I-TEE 5:7 Go.d‘s Gr;ce (B-Rite-/lnterscope)
TEMPTATIONS This Is My Promise/ (Motown)
MONICA F/112 Right Here Waiting (Arista)

SRR “‘*‘&ﬁ;ﬂ

URBAN AC o

KEVON EDMONDS No Love (RCA)

MACY GRAY | Try (550 Music/Epic)

MINT CONDITION Is This Pain Qur Pleasure (Elektra/EEG)
RAHSAAN PATTERSON It's Alright Now (MCA)

Qoing For Addsm

RlR/MEDIABASE 24/7

VERLD wsAv/Chariotte | WYALD WYLD/New Orleans

11am 11am
D'ANGELO Untitled (How Does it Feei?) LUTHER VANOROSS Forever, For Aways....
QUINCY JONES & JAMES INGRAM Just Once O'JAYS Love Train
ARETHA FRANKLIN A Rose Is Stifl A Rose PROFYLE Whispers In The Dark
MAXWELL Fortunate ROSE ROYCE | Wanna Gat Next You
EVELYN “CHAMPAGNE ™ KING Shame GERALD LEVERT Mr. Too Damn Good

LUTHER YANDROSS Bad Boy/Having A Party ARETHA FRANKLIN Give Him Something He Can Feel
MINT CONDITION Is This Pain Our Pleasure DAVE HOLLISTER Can't Stay
YARBROUGH & PEOPLES Don't Stop The Music BETTY WRIGHT No Pain, No Gain
TEMPTATIONS Stay CHANGE Searching
LAURYN HILL Ex-Factor BARRY WHITE You're The First, The Last....
4pm pm
:ﬁ.’é’ﬁf!ﬁfe‘ﬁ’bﬁ"” % EMOTIONS Bes! Of My Love
R. KELLY | Believe | Can Fly
MAZE Can't Get Over You MARY WELLS My G
DRU HILL These Are The Times eidl 2 oy
TRACIE SPENCER Still In My Heart SMOKEY ROBINSON Sicepin’ In
ANITA BAKER Angel
ISLEY BROTHERS That Lady (Part 1) GERALD LEVERT Baby Hoid On To Me
WHITNEY HOUSTON | Learned From The Best
BRIAN MCKNIGHT Stay Or Let It Go .
ZAPP Computer Love STEVIE WONDER | Wish
MINT CONDITION What Kind Of Man Would | Be GINUWINE, RL, TYRESE, CASE The Best Man...
DEBORAH COX September
8pm
8pm
SISTER SLEDGE We Are Family
WHISPERS Just Gets Better With Time JOE | Wanna Know
BILLY OCEAN Love Zone HEATWAVE Boogie Nights

MARY J. BLIGE l/ARETHA FHMKI.III Don't GWEN GUTHRIE Ain't Nothing Going On But...
Waste Your Time MAXWELL Ascension (Don't Ever Wonder)

MARVIN GAYE What's Going On KIRK WHALUM All 1 Do

TONI BRAXTON | Don't Want To BARRY WHITE The Longer We Make Love
60/ Do Love You EARTH, WIND & FIRE Sun Goddess
TEDDY PENDERGRASS It Don't Hurt Now BILL WITHERS Lovely Day

DRU HILL The Love We Had Stays On My Mind ROCKIE ROBBINS You And Me
JOHNNRY GILL I'm Still Waiting WILL DOWNING All About You

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-in is based on sample hours taken from Monday 2/7. © 2000, R&R Inc.

Century Piaza Hetel, Les Angeles, Callfernia

New Ideas...New Thinking...New Millennium!



www.americanradiohistory.com

Country Reporters

Stations and their adds lisied alphabeticall

by market

February 18, 2000 R&R ® 77

m—.ou-

o ot

T DG NEAGAS “Someme
DU CICRS “Goodoys”
BUICK WARMMER “oge”

0 SRENNY CHESNEY “Need”
WADE HAYES “Nortw”

WPOCAsimere, MD °
70 Sovm Lindamnditer

10 WORTGOMEAY Hllkv -
1 OHELY WRIGHT “Was

§ KENWY ROGERS “Buy™

A Yot Owy

5 WILKINSOMS ~Jmamy's”
7 ANDY GRIGGS “More™
1 KENNY CHESNEY Meed™
£RIC HEATHERLY “Plowers”
CRAIG MORGAN “Sometng™

WO i S
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Understanding Retail Means More
Money For Radio

[7 Marketing consultant Mike Martinovich offers tips on tapping retail's coffers

here has to be a better way. Sure, budgets are tight and the pressure is on to deliver more and
more revenue from all sources, but there has to be a better way to make money from the
— music you play than demanding an advertising budget from labels in exchange for adds and

airplay.

In search of some ideas, 1
tumned to Mike Martinovich
of Mansficld & Mantinovich,
a Nashville-based record and
retail marketing consultancy.
When asked about ways that
radio and retail can maxi-
mize their relationships,
Martinvoch advises first
things first. He explains,
“The first thing cach side
must do is ask themselves,
‘Are we in the same busi-
ness?’

“I've been told for ycars that radio
and retail aren’t in the same business
— that radio is about ratings and sell-
ing advertising. and retail is about
selling music. It’s that overall attitude
that scems to prevent the two sides
from sitting down and discussing
ways to work together. Both sides are
missing opportunitics, and more op-
portunities would arise for all sides
if they'd sit down and talk more to
onc another.

“Radio, retail and the record labels
need to recognize that while they're
not in the exact same business. there
are some commonalitics and syner-
gies that we should be maximizing.
Let’s talk about how 10 do it. Under-
standing goals and objectives and re-
alizing what business cach other is in
is the first thing that has to be done.™

Just where is the common ground
between radio and retail? “Music is
the mainstay of any music radio sta-
tion.” Martinovich says. “Is that
enough to have radio and retail be-
come better partners? Should radio
look at a record company the same
way they look at a consumer package
goods company. like a Procter &
Gamble or Ford Trucks. where their
product is not at all ingrained in what
they do programming-wise? Is view-

ing retail and record compa-
nies in the same light the
way to maximize the oppor-
tunities?

“The reality is that record
companics don't have the
marketing budgets that con-
sumer packaging companies
have. Labels don't have the
money to run | 3-week cam-
paigns. In our business a
major campaign is a week-
end.”

More Than ‘Gimme
Your Money’

All too often the only dialogue be-
tween radio and retail is, “Gimme
your money.” Martinovich says, how-
ever, “Before you can get the money,
it's important to define what each side
is truly after. It’s important to start a
dialogue, so that radio understands
how retail works and retail under-
stands how radio works.”

Another problem, according to
Martinovich. is where the dialogue is
taking place. *“The contact is normal-
ly a radio station’s PD or MD talking
1o a record label promotion person.
There's not much business-to-business
dialogue going on. In the past the peo-
ple talking to one another often
haven’t been part of the big business
picture. It’s been the people working
cach other who are talking 10 one an-
other.”

Just who should be talking? “Sales
managers should be talking cither to
the head of marketing at a label or
the person at the account level who
is the holder of the purse strings.
Overall, I'd say radio salespeople are
better off 1lking to the label’s.mar-
keting person, because ultimately it’s
all going to come back to them any-
way.

—

“There’s no such thing in the industry as ‘co-op
dollars! In reality, the record company pays.”

R —— L ———

—————ux

“Radio has to
understand that what
they do and what they
play affects what retail

does — in particular the
timeliness and depth to
which they stock certain
titles.”
==

“By and large there’s no such thing
in the industry as “co-op dollars.” It’s
called that. but in reality, the record
company pays. When you sit down
and do something with a retailer that
they like. they will 1alk with the la-
bel about it and do an advertising
charge-back. The label’s going to ul-
timately pay for it, so radio salespeo-
ple arc better off dealing with the
marketing head right off.”

What Radio Needs To
Understand About Retail

Mantinovich is in the unique posi-
tion of understanding the radio. retail
and record label sides of the business
equation. From that vantage point. |
asked him to offer his view of radio
in the mix. "1 would say that under-
standing the other side of the busi-
ness is key,” he says. “There’s a pro-
found lack of awareness of the busi-
ness. the process and the goals of re-
tailers.

“Radio has to give a little more
than they've been giving too. They
have to realize they are an integral
part of this business. especially in
country music, which is much more
radio-dominant than any other for-
mat.”

Asked what radio might not under-
stand about retail, Martinovich says.
“What radio does and what they play
affects what retail docs and what they
stock — particularly the timeliness of
what retail’s’ stocking and the depth
to which they stock certain titles.

“Retail is telling me that, because
of tight playlists, they ‘re devoting less

- - =

“Sales managers should be talking either to the
head of marketing at a label or the person at the
account level who is the holder of the purse
strings.”

*

spuace to country music. It ends up
coming full-circle and biting radio in
the ass too. The less airplay. the less
focus. the less space, the less records
sold, the less-advertising money there
is for radio.

*“That’s the scenario on another lev-
el too. The media opportunities for the
country industry to expose talent —
especially new and developing artists
— are shrinking. At the same time.
lists arc tighter. It’s no wonder that
the entire universe is shrinking. And
while all that’s happening, radio is
asking for more money from labels.

*“The first thing to understand is
that labels don’t have the money to
spend unless it's working, The label’s
marketing person won't turn loose
more advertising dollars for radio,
print, TV, outdoor or anybody unless

there's something happening with the .

album. To get something happening
with the album, especially in coun-
try, you have to have it being played
on the radio. Then they can start turn-
ing loose some moncy.™

Create Plans, Be
More Creative

Throughout the past couple of years
in particular, Nashville labels have
made it abundantly clear that they're
not sitting on piles of money. ready
to hand it out to all comers, Thus. the
sales question becomes how to get
more of what's already available, As
Martinovich says, “There is certainly
money available to retailers. It's used
10 pay for print, in-store, TV and

radio adventising. The challenge for
radio is to figure out how to get a big-
ger share of the available pie.

*To do that, they need to work to-
gether, instead of radio just saying, 'l
want more money: 1 deserve it’ —
which. by the way. is what I think is
happening. Radio salespeople should
concentrate on creating marketing
programs. Salespeople have to be
more creative in their approaches
when making pitches. They need to
go in with some ideas instead of just
saying, ‘Gimme more money.”"

On a side note, Martinovich
wanted to roll out an idea he's been
championing for years now. He says
he doesn’t understand why the in-
dustry uses the term “in-store”
when referring to a radio-retail
event that puts an artist into a retail
outlet to sign their new atbum. Mar-
tinovich reasons. “In the book busi-
ness. when an author goes to a store
to autograph their new book. they
call them ‘book signings.” We call
them “in-stores.” We need to let the
public know why we're all there,
which. of course. is to sell albums
for the stars to sign. Sometimes |
don’t think we have enough respect
for our own product.”

Maybe that’s just onc example of
a new type of thinking that can get a
retailer excited about working with
your station. If you have any tips on
radio and retail working together to
one another’s benefit. please pass
them on to me. and we'll include them
in a future column.

Representatives from MCA Nashville presented a check for $100,000
on behalf of George Strait and MCA to St. Jude Children’s Research
Hospital staff and patients. The check represented proceeds from a
promotion with Strait's Merry Christmas Wherever You Are album. Pic-
tured in the back row are (l-r) MCA VP/Promotion David Haley, St.
Jude Asst. National Executive Dir. Dave McKee and Dir./Radio & Ent.
Mktg. Teri Watson and MCA VP/Marketing & Sales Dave Weigand and
Dir./Mktg. & Product Development Guy Floyd. In front are patients
Jessica Turri, Madison Shaefer, Conner Luck (brother of patient), Lo-
gan Luck, Chandler Reams, Suzanne Paviat, Tre and Parker Reams (broth-
ers of patient) and Alexandra Bell.
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Country On Late-Night TV

] Artists, publicists work to gain invitations

from Leno ar_td Letterman

Nashville

3uccess is a great calling card, but even a multiplatinum album is no guarantee that a country
— star will land an appearance on a major network TV show.

Today’s TV climate for country
acts isn’t quite as warm as it was
in the early and mid-"90s, when
America was jumping on the
Nashville bandwagon. However,
talent bookers for late-night talk
shows are still open to perfor-
mances by country artists. If
they've become more selective in
extending invitations, at lesst
they re more receptive to country
music than they were before the
boon. '

Inlast week’s column we delved
into music videos and country
video channels. This week we talk
to Holly Gleason and Nancy
Russell. two people who probably
have more experience than anyone
in Nashville when it comes to get-
ting country acts booked on na-
tional television.

A former publicity chiet for
Sony Music/Nashville. Gleason
owns Joe's Garage. a Nashville
public relations {irm whose client
list currently includes DreamWorks/
Nashville, Jo Dee Messina and
Montgomery Gentry. Russell now
concentrates on her work as Trisha
Yearwood's manager, but she con-
tinues to own Force, a PR agency
whose clients include Yearwood,
Alan Jackson, Junior Brown and
Mandy Bamett.

Building The Case

In publicist jargon. “building
the case™ is the process of collect-
ing and delivering evidence of an
artist's accomplishments. As you
might expect. larger media outlets
demand stronger cases.

Referring to securing late-night
TV bookings for country acts,
Gleason says, “Five years ago it
probably would have been easier
to build some cases. Then you get
into the thing of shows wanting to
be kind of hip. Country isn’t hip
these days.” Despite the downtumn
in country sales, Gleason says,
“It’s easier to get a country act
booked than a hard-core rap act or

° ajazz act.”

Russell notes, *1 don’t know if
it's because 1 know the TV people
better than 1 did in the early days.
but they're still a lot more open to
discussing country artists than
they were before the boom.™ The

connections she made with late-
night TV in the "90s continue to
pay off today. Russell says, “People
really like working with country
artists. Generally speaking,
they're a lot easier to work with
than artists from other genres. I
hear that all the time from book-
€.." Everybody's always so great
to work with in Nashville, and
country artists are so easy to work
with.” Because of that. I think TV
bookers will listen to what any-
body in this office may be calling
about.”

—

“When you get on
network television, you
really have to deliver. If
you don't deliver, they
remember.”

Holly Gleason

—_—————

Gleason notes, “Obviously,
when you’re a big sales story, it’s
casier to quantify what the view-
ing impact is going to be. People
want what's hot. In some ways it
was casier to get country music on
television a few years ago.
Frankly, for as much as we com-
plain about how little we get, it has
always been a lot easier to get
country music on television than
other non-crossover genres.” -

Talent Bookers

Superstar acts still command
attention, but few newcomers
stand much of a chance of getting
“up close and personal™ with Jay
Leno, David Letterman or Conan
O’Brien. Gleason notes, “It's

.harder when you say, ‘It’s a hot

new country act,” because how
many:‘hot new country acts’ don’t
turn into a bigger thing or tap out
at 300,000 in album sales?”
Russell says. “It's really casy for
certain superstar artists to get on
those shows, but we had Mandy

Bamett on Leno and Letterman. |
saw that somebody booked [MCA
newcomer| Alecia Elliot on Leno.
It really does depend on the artist.
Sometimes it’s just the song, or
there's somebody at the show who
likes that artist. There’s no science
to it, unfortunately. If there were,
we'd all be making a lot of
money.”

A lot of it does depend on the
talent booker s subjective opinion.
Russell admits, “There have been
major superstar artists who | have
had a very hard time getting on
some of those shows because the
talent bookers weren't nuts about
them musically — period. It didn't
matter how big they were.”

During her tenure at Sony.
Gleason secured Tonight Showap-
pearances for Willie Nelson. Dolly
Parton, Mary Chapin Carpenter.
Joe Diffie. Patty Loveless and
Collin Raye in 1993 alone. Ac-
knowiedging that Nelson and Par-
ton remain in high demand for TV
appearances. Gleason says. “Part
of it is creating a context where the
shows can overlay their audience
with your act. Today 1 don’t know
how many of those acts would be
a given to get booked on The To-
night Show.”

Even if a record label-has a
strong roster, there's little, if any,
room for wheeling and dealing to
get a booking. Russell says,
“People talk about doing a trade-
out — where you trade one big
antist for another one. To be hon-
est with you, there are very few
artists who are big enough to al-
low you to do that. If you had
somebody like Madonna, you'd be
able to do it. They have to be
really big. Other than Shania and
Garth, I can’t think of anybody in
country that you might be able to
do that with.”

Delivering The Goods

When it comes to the perception
of country music’s value on late-
night talk shows, how much re-
sponsibility should be accepted by
the artists themselves? Gleason
says, “One of the problems we
have had - in addition to the
downtrend in sales — is that a lot
of acts got on television and were

NBC-TV Sr. VP/Specials Rick Ludwin was recently presented the Capi-
tol Records Friendship Award in recognition of his professionalism and
personal commitment to country music and Capitol/Nashville. Ludwin
has worked closely with the record company in developing and pre-
senting several of Garth Brooks’ TV specials, including last year's Garth
Brooks in ... The Life of Chnis Gaines and Garth Brooks and the Magic of
Christmas. Gathering after Capitol recording artist Steve Wariner's ap-
pearance with Clint Black on The Tonight Show With Jay Leno are (l-r)
Wariner, Leno, President/CEO of Capitol/Nashvilie Pat Quigley and Ludwin.

not visually very interesting. As
hard as it may be to believe, TV
executives know when people are

tuning out. They know when

they're losing their audience.”
Even if an act falls short of per-
formance expectations on a na-
tional TV show. Russel! contends
that doesn’t harm country music

in general. “The attention span of

most people can fit in my little
tingernail. The audience forgets,
but the people in the industry will
remember if somebody really
sounds awful. That's something
that other TV bookers and people
in the industry will definitely be
talking about. It may hurt the spe-
cific artist, but 1 don’t think it
hurts country, necessarily. It will
hurt that antist for other TV ap-
pearances.™

Initial TV Exposure

For years new country acts
could count on getting some TV
experience under their belts via
the TNN cable channel. When
Prime Time Country was canceled
last year, artists — and publicists
— were left without a sure-fire
vehicle for initial TV exposure.
Video reels of those appearances
gave New York and Los Angeles
talent bookers a look at new acts
in a real-life setting.

Gleason says, “Before, you
could have a couple of thosc tapes
where people could see your act
really standing and delivering.
The cancellation has taken away
the training ground where — ina

friendly environment — actsfs

could learn to do television. When
you get on network television. you
really have to deliver. If you don't
deliver. they remember. The first
booking is hard to get. The sce
ond one can be impossible.”
Russell says, ~“I'm kind of sen-
timental about that show. |
thought it was great to have tha
show, because it was a great train-

ing ground for artists. I don’t}

know how much it did to break an
artist, but it would definitely ex-
pose them to a country audience.”
A late-night TV appearance can
be a frightening proposition for
artists. Russell explains, “Even if
you've done Prime Time Country,
any time you do your first late-
night show — Leno or Letterman
— it’s always a pretty scary expe-
rience, but exciting at the same
time. A lot of artists 1've worked
with —even if they've done thos¢
shows for years — get butterfli
when the opening theme starts
playing. Even if you've done ot
television, there's nothing that wi
make you nervous like late-night”

“People really like working with country artists.

Generally speaking, they're a lot easier to work

with than artists from other genres. I hear that
all the time from bookers.”

Nancy Russell
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WK W ARDST TME LABEL(S)
2 © TIM MCGRAW My Best Friend (Curb) 28831
1 2 DIXIE CHICKS Cowboy Take Me Away (Monument) 21761
3 © MARK WILLS Back At One (Mercury) 21139
« @ LONESTAR Smile (BNA) 26003
5 @ GEORGE STRAIT The Best Day (MCA) 22306
s @ TOBY KEITH How Do You Like Me Now? (DreamWorks) 21595
+ @ TRACY LAWRENCE Lessons Leamed (Atlantic) 19985
9 © MARTINA MCBRIDE Love's The Only House (RCA) 19322
8 © SHEDAISY This Woman Needs (Lyric Street) 18075
o @ O DEE MESSINA Because You Love Me (Curt) 17688
" 1 TRACY BYRD Put Your Hand In Mine (RCA) 15434
1 @ CLINT BLACK W/STEVE WARINER Been There (RCA) 14185
1 @ GARTH BROOKS Do What You Gotta Do (Capitol) 14120
w @ CHELY WRIGHT it Was (MCA) 12741
1 @ PHIL VASSAR Carlene (Arista) 12524
7 @ MONTGOMERY GENTRY Daddy Won't Sell... (Columbia) 11995
2 17 GARY ALLAN Smoke Rings In The Dark (MCA) 11034
» @ KENNY ROGERS Buy Me A Rose (Dreamcatcher) 10751
19 19 ALABAMA Smali Stuff (RCA) 10485
2 @ ANDY GRIGGS She's More (RCA) 10031
b2 @ TRISHA YEARWOOD Real Live Woman (MCA) 9213
2 @  JESSICA ANDREWS Unbreakable Heart (DreamWorks) 9196
% @  SHANIA TWAIN Rock This Country! (Mercury) 7973
x @ WYNONNA Can't Nobody Love You... (Curt/Mercury) 20
2 @ VINCEGILL Let's Make Sure We Kiss... (MCA) 7563
» @ KENNY CHESNEY What | Need To Do (BNA) 6633
Sroaker ()  FAITH HILL The Way You Love Me (Warner Bros.) 6436
» €@ YANKEE GREY Another Nine Minutes (Monument) 6230
2% 29 STEVE HOLY Don't Make Me Beg (Curb) 5871
Breaker )  JENNIFER DAY The Fun Of Your Love (BNA) 4936
sreaker )  COLLIN RAYE Couldn’t Last A Moment (Epic) 4326
2= @ TYHERNDON No Mercy (Epic) 4097
3 @  JULIE REEVES What | Need (Virgin) 3611
30 . SAMMY KERSHAW Me And Maxine (Mercury) 3150
w @ TRACE ADKINS More (Capitol) 3118
% @ WILKINSONS Jimmy's Got A Girtfriend (Giant) 2899
39 €@ CLAY DAVIDSON Unconditional (Virgin) 2718
® @ CLAY WALKER The Chain Of Love (Giant) 2199
k) @  CHALEE TENMISON Just Because She Lives There (Asyn/EEG) 2706
8 @® BRAD PAISLEY Me Neither (Arista) 2312
s @  SONYA ISAACS ['ve Forgotten How You Feel (Lyric Street) 1888
o @ ALAN JACKSON The Biues Man (Arista) 1858
s @ SHANE MINOR | Think You're Beautiful (Mercury) 1788
@ u  JERRY KILGORE The Look (Virgin) 1585
[Debur> @ CHAD BROCK Yes! (Wamer Bros.) 1510
a @  ALECIA ELLIOTT I'm Diggin’ it (MCA) 1359
% & SAWYER BROWN 800 Pound Jesus (Curb) 1355
a « GEORGE JONES The Cold Hard Truth (Asylum/EEG) 1320
“ o JOHN M. MONTGOMERY Nothing Catches Jesus By... (Atlantic) 1318
@ RANDY TRAVIS Where Can | Surrender (DreamWorks) 1306

TOTALPOMTS  TOTAL PLAYS
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down in points/plays for three consecutive weeks and below No. 1 are moved to recurrent. Gross | 's equals A
Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used horoln wnh permmlon from
The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

149 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.

Sonouankodbycotal points lorlhodrphywooko!SundtyZle-Saturdayzllz Bullets appear on songs gaining poinulphys
g fiat from previous week. If two songs are tied in total points/plays, the song being played on more stations is

plaoodﬂm " Breaker status is assigned to songs achieving airplay at 60% of reporter base for the first time. Songsmat are

.MARTINA MCBRIDE Love's The Only House (RCA)

81

Most Added .

ARTIST TITLE LABEL(S) ADDS
FAITH HILL The Way You Love Me (Warner Bros.) 36
CLAY WALKER The Chain Of Love (Giant) 31
BRAD PAISLEY Me Neither (Arista) Fa']
CLAY DAVIDSON Unconditional (Virgin) o]
TRACE ADKINS More (Capitol) 2
KEITH URBAN Your Everything (Capitol) 2
COLLIN RAYE Couldn't Last A Moment (Epic) 2
CHAD BROCK Yes! (Wamer Bros.) 19
ALAN JACKSON The Blues Man (Arista) 18
WADE NAVES Up North (DKC/Monumnf) 14
Most Incmased
Points ToTAL
ANTST TTLE LABELS) wehEAsE
FAITH HILL The Way You Love Me (Wamer Bros.) +3018

CLINT BLACK W/STEVE WARINER Been... (RCA)  +2463
MARTINA MCBRIDE Love's The Only House (RCA) +2020
ANDY GRIGGS She's More (RCA) +1975
KENNY ROGERS Buy Me A Rose (Dreamcaicher)  +1889
VINCE GILL Let's Make Sure We Kiss...(MCA)  +1687
TOBY KEITH How Do You Like... (DreamWorks) +1670
COLLIN RAYE Couldn't Last A Moment (Epic) +1596
MARK WILLS Back At One (Mercury) +1591
GEORGE STRAIT The Best Day (MCA) +13%4
KENNY CHESNEY What | Need To Do (BNA) +1360
TRISHA YEARWOOD Reat Live Woman (MCA) +1311
TRACY LAWRENCE Lessons Learned (Atiantic)  +1162
JO DEE MESSINA Because You Love Me (Curt) +996

CHAD BROCK Yes! (Warner Bros.) +893
Most Increased
Plays ToTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

FAITH HILL The Way You Love Me (Wamer Bros.) +564
CLINT BLACK W/STEVE WARINER Been There (RCA) +493
TOBY KEITH How Do You Like... (DreamWorks)

ANDY GRIGGS She’s More (RCA}

KENNY ROGERS Buy Me A Rose (Dreamcatcher)
VINCE GILL Let's Make Sure We Kiss... (MCA)
MARK WILLS Back At One (Mercury)

COLLIN RAYE Couldn't Last A Moment (Epic)
TRISHA YEARWOOD Real Live Woman (MCA)

Broakeors.

FAITH HLL
The Way You Love Me (Wamer Bros.)
76% of our reporters on it (112 stations)

The Fun Of Your Love (BNA)

60% ot our reporters on it (90 stations)

§ Adds * Moves 31-30
COLLIN RAYE
Couldn't Last A Moment (Epic)

0% of our reporiers on it (39 stations)

20 Adds » Moves 35-31
(ost Added (s the totel samber of new sdds ofiicially reported 1o RAA

| BRabkkkkE

There are 3 reasons to do music research:

Consider calling Kelly Music Research.
Ask for Tom Kelly or Joe Pilson. 610-446-0318

l‘ Rl sl ll ‘ ll ". 1. Ratings 2. Ratings 3. Ratings

www americanradiohistorv com
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Country Indicator™

R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

TOTAL STATIONY  TOTAL TOTAL

ANTST TITLE AAREL) s . A0S PONTS  PLAYS
TRACE ADKINS More (Capitol) 303 1285 388
ALABAMA Small Stuff (RCA) 30 2112 630
GARY ALLAN Smoke Rings In The Dark (MCA) 250 1984 599
JESSICA ANDREWS Unbreakable Heart (DreamWorks)360 2139 652
CHAD BROCK Yes! (Wamer Bros.) 12 20 @&
TRACY BYRD Put Your Hand In Mine (RCA) 280 3031 880
KENNY CHESNEY What | Need To Do (BNA) 354 1767 533
CLAY DAVIDSON Unconditional (Virgin) 248 685 209
JENNIFER DAY The Fun Of Your Love (BNA) 241 1004 308
JOE DIFFIE it's Always Somethin’ (Epic) 42 n »
DIXIE CHICKS Cowboy Take Me Away (Monument) 380 4212 1263
DIXIE CHICKS Goodbye Earl (Monument) n 8 20
ALECIA ELLIOT 'm Diggin’ it (MCA) nw M @
VINCE GILL Let's Make Sure We Kiss... (MCA) 353 1616 490
ANDY GRIGGS She's More (RCA) 352 2207 81
WADE HAYES Up North (DKG/Monument) 9% mn 8
ERIC HEATHERLY Flowers On The Wall (Mercury) 21 -] 7
TY HERNDON No Mercy (Epic) 22 905 20
FAITH HILL The Way You Love Me (Wamer Bros.) 338 1327 410
STEVE HOLY Don't Make Me Beg (Curb) B8 1553 M
REBECCA LYNN HOWARD Out Here In... (MCA) 2 8 2
SONYA ISAACS I've Forgolten How... (Lyric Street) 108 398 112
ALAN JACKSON The Bives Man (Arista) 17 3B/ 112
GEORGE JONES The Cold Hard Truth (Asyium®FEG) 1A 5 23

TOBY KEITH How Do You Like Me... (DrsamWorks) 388 4118 1228
SAMMY KERSHAW Me And Maxine (Mercury) 178 5
JERRY KILGORE The Look (Virgin) s 49 1
TRACY LAWRENCE Lessons Leamed (Atiantic) e 1M
LONESTAR. Smile (BNA) 4192 1281
TIM MCGRAW My Best Friend (Curb)
JO DEE MESSMA Because You Love Me (Curb) 3359 1018
SHANE MINOR | Think You're Beautiful (Mercury) 118 423 129
JOHN M. MONTGOMERY Nothing Catches... (Atiantic) 98 294 91
CRAIG MORGAN Something To Write... (Atiantic) 22 15 3
MONTGOMERY GENTRY Daddy Won't... (Columbia) 360 2683 818

4112 1232

CHALEE TENNISON Just Because... (Asylum/EEG) 142 478 14
RANDY TRAWIS Where Can | Surrender (DreamWorks) 16/2 _ -569 174

SHANLA TWAIN Rock This Country! (Mercury) 320 1811 558
KEITH URBAN Your Everything (Capitol) 5/4 50 14
CLAY WALKER The Chain Of Love (Giant) 1710 3714 107
MARK WILLS Back At One (Mercury) 36/0 4449 1333
CHELY WRIGHT It Was (MCA) ) 351 2495 747
YANKEE GREY Another Nine Minutes fMonument) 351 1849 557
TRISHA YEARWOOD Real Live Woman (MCA) 330 - 1983 605

A
L
MARTINA MCBRIDE Love's The Only House (RCA) 388 3615 1088 .
xR
a8

BRAD PAISLEY Me Neither (Arista) ' 24113 505 184
MARTY RAYBON Cracker Jack Diamond (Tri Chord) 470 116 31
COLLIN RAYE Couldn't Last A Moment (Epic) 283 1019 315
JULIE REEVES What | Need (Virgin) 211 781 246
KENNY ROGERS Buy Me A Rose (Dreamcalcher) 293 1817 552
SAWYER BROWN 800 Pound Jesus (Curb) 101 247 N
SHEDAISY This Woman Needs (Lyric Street) 341 3208 968
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36 Country Indicator reporters in markets 124-202. Songs ranked alphabetically for the airplay week of Sunday 2/6-Saturday 2/12.

Most Added .

ARTIOT TITLE LADEL(S)

BRAD PAISLEY Ma Neither (Ansta)

CLAY WALKER The Chain Of Love (Géant)

ALAN JACKSON The Blues Man (Arista)

CHAD BROCK Yes! (Wamer Bros.)

CLAY DAVIDSON Unconditional (Virgin)

FAITH HILL The Way You Love Me (Wamer Bros.)
KENNY CHESNEY What | Need To Do (BNA)
WADE HAYES Up North (DKCMonument)
KEITH URBAN Your Everything (Capitol)

PHIL VASSAR Cariene (Arista)

VINCE GILL Let's Make Sure We Kiss... (MCA)
TRACE ADIINS More (Capitol)

KENNY ROGERS Buy Me A Rose (Dreamcatcher)

-h b

uuuu.bb..oo-ui

Moat ncrossod
Points

ARTIST TITLE LABELS) 5%
FAITH HILL The Way You Love Me (Wamer Bros.)  +862
YAMMEE GREY Another Nine Minutes (Monument)  +453
BRAD PAISLEY Me Neither (Arista) +M
ANDY GRIGES She's More (RCA) o
KENNY ROGERS Buy Me A Rose (Drsamcatcher)  +382
TOBY KEITH How Do You Like Me... (DreamWorks) +387

KENNY CHESMEY What | Need To Do (BNA) ]
MARTINA MCBRIDE Love's The Only House (RGA)  +336
CLAY DAVIDSON Unconditional (Virgin) +320
CLINT BLACK W/STEVE WARINER Been There (RCA) +387
TRACE ADIINS More (Capitol) +308
WYNONNA Can't Nobody Love You... (CurtvMercury) +298
CLAY WALKER The Chain Of Love (Giéant) +204

TRACY LAWRENCE Lessons Leamed (Atkantic) +«n
JESSICA AMDREWS Unbreaiable Heart (Draamiorks)  +268

Most Increased
Plays

FAITH HILL The Way You Love Me (Warner Bros.) +172
YANKEE GREY Another Nine Minutes (Monument)  +133

TOTAL

BRAD PAISLEY Me Neither (Arista) +130
KENNY ROGERS Buy Me A Rose (Dreamcatcher)  +120
ANDY GRIGGS She's More (RCA) +114
KENNY CHESNEY What | Need To Do (BNA) +109
TOBY KEITH How Do You Like Me... (DreamWorks) +107
CLAY DAVIDSON Unconditional (Virgin) +101

MARTINA MCBRIDE Love’s The Only House (RCA)  +97
CLINT BLACK W/STEVE WARINER Been There (RCA) +90
TRACE ADKINS More (Capitol) +88
WYNONNA Can't Nobody Love You... (Curb/Mercury) +86
JESSICA ANDREWS Unbreakable Heart (DreamWorks) +85

CLAY WALKER The Chain Of Love (Giant) +85
TRACY LAWRENCE Lessons Learned (Atiantic) +79
GEORGE STRAIT The Best Day (MCA) +77
COLLIN RAYE Couldn't Last A Moment (Epic) +76

TY HERNDON No Mercy (Epic) +16
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The New Album Gallery

In Stores: February 22, 2000

Lorrie Morgan
"To Get To You: Gregatest Hits... BNA)

Greatest hits albums often close a chapter of an artist’s
life. In Lorric Morgan’s case. To Get to You: Greatest
Hits Collection marks her exit from her longtime label
home. BNA. The 17-track compilation includes four new
recordings, but docs not include such carlier hits as
“Watch Mc™ and “Five Minutes,” which were from
Morgan’s tenure at sister label RCA. The track list in-
cludes “We Both Walk.” “Half Enough.” “Good As | Was to You,” “Go
Away.” “One of Those Nights Tonight.” I Guess You Had to Be There.” “Trainwreck of
Emotion.” “Standing Tall.” “He Talks to Mc™ and “"Something in Red.” Also featured are
wo duets: “By My Side.” with ex-husband Jon Randall, and “Maybe Not Tonight.” with
Sammy Kershaw. Among the new songs are the title track and “Whoop-De-Do.” the latier
written by Craig Carothers and "Something in Red” writer Angela Kaset. More interesting.
perhaps, arc two cover tunes — a live version of the Saruh McLachlan hit “Angel” and
"Another Loncly Song.” originally recorded by Morgan’s idol. Tammy Wynetic. Morgan's
version was produced by Billy Sherrill and Nomro Wilson — the same team who produced
Wynetie's recording. Morgan says. "I always wanted to cut a record with Norro Wilson,
because he makes the kind of records that made me fall in love with country music. When
he asked Billy Sherrill to be a part of the session. it was truly onc of the highlights of my
recording carcer. The musicians on the date were the same ones | had admired for years.
Recording this song was a dream come true for me.”

Phil Vassar
Phil Vassar (arista)
As a new country act, Phil Vassar has one of the strongest
calling cards in recent memory. Even before the release of
his debut single. “Carlene,” Vassar's reputation as a
songwriter was solid. He wrote Alan Jackson’s “Right on
the Money.” Collin Raye's “Little Red Rodeo.” Tim
McGraw's “For a Little While™ and BlackHawk's “Post-
marked Birmingham.™ On top of that, two songs he wrote
for Jo Dee Messina — “I'm Alright™ and “Bye Bye™ — earned him the honor
of being ASCAP’s reigning Songwriter of the Year. The Virginia native says, I love
songwriting. It's what 1 do, which, thankfully, leaves me with more songs than I could ever
record. The hardest part of making the album was deciding which songs to cut.” Vassar
adds. “What makes an album really great is all the songs. And | think we’ve got some really
great ones on this project. I've been working toward this my whole life. This is all I've ever
wanted to do.” Vassar co-wrote all 11 songs on the album, collaborating with some of
Nashville’s finest tunesmiths, including Charlie Black. Rory Michael Bourke, Craig
Wiseman, Julie Wood. Robert Byme, Don Sampson and Tommy Rocco. Vassar explains, 1
do write alone sometimes, but the songs on this album were written with my friends. We
might hang out and have lunch and sit all day and not write a word, or we might write a hit
single. But the song is a byproduct of that time togcther.™ Vassar co-produced his debut
album with Byron Gallimore.

Bill Reed, APD
KXXY/Oklahoma City

'nEBO

BRAD PAISLEY
“Me Neither” (Arista)

.

For those of you who didn’t have much !

\ luck on Yalentine’s Day, Brad Paisley
has a song for you. “Me Neither” gives
a quick-witted and entertaining intro
to the dating world. It has a catchy
hook and a relatable storyline that I'm
sure everyone can identify with, plus it
really showcases the playful and fun-
loving side of Brad’s personality. Com-
ing off of a serious hit like “He Didn’t
Hawe to Be,” it's a follow-up that proves
Brad is multitalented with mass ap-
peal. Brad Paisley is definitely poised
to be a huge star!

e

. FLASHBACK
o

* Na. I: “1 Dont Want To Miss A Thing” — Mark Chesnutt (second week)

@)zoz s

* No. i: “Old Enough Yo Know Better” — Wade Hayes

.Ymsmo o
* No. i: “No Matter How High” — Oak Ridge Boys
(:)msm ,
*No. I: “A Lady Like You" — Glen Campbell
@mzm
*No. I: “Years” — Barbara Mandrell

@9“8 AGO
*No. I: “Sneaky Snake” — Tom T. Hall (second week)

REALLY HOT PA

FRIDAY NIGHT @ CRS BEGINS WITH LIAS HOT PARTY AND ASYLUM'S -
BRYAN WHITE. RENAISSANCE TENNESSEE ROOM, 5:30 TO 8:00 PM. -

(<o V]

Y RADIO'S HOTTEST STAR,

ek
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Total Stations: 24, Adds: 6, Points: 883, Plays: 1§1

DDAE CHICKS Goodbye Earl (Monument)
Total Stations: 10, Adds: 2, Points: 880, Plays: 175

WADE HAYES Up North (DKG/Monument)
Total Stations: 26, Adds: 14, Points: 875, Plays: 167

ERIC HEATHERLY Flowers On The Wall (Mercury)
Total Stations: 15, Adds: 13, Points: 753, Plays: 156

KEITH URBAN Your Everything (Capitol)
Total Stations: 28, Adds: 21, Points: 702, Plays: 126

JOE DIFFEE It's Aways Somethin’ (Epic)
Total Stations: 10, Adds: 6, Points: 457, Plays: 88

MARTY RAYBON Cracker Jack Diamond (Tri Chord)
Total Stations: 10, Adds: 1, Points: 431, Plays: 83

CRAIG MORGAN Something To Write Home... (Atiantic)
Total Stations: 16, Adds: 13, Points: 152, Plays: 34

Sengs ranked by total peints.

REBECCA LYNN HOWARD Out Here In The Water (MCA)

| HAPPY 25TH ANNIVERSARY!

Austin City Limits, the longest-running popular music
series in American television history, was recently hon-
ored by ASCAP for 25 successful years in TV, Pictured (|-
1) are ASCAP's Herky Williams, special guest host Guy
Clark and Austin City Limits producer Terry Lickona.

While promoting his latest release, “No Mercy,” Epic artist

Ty Herndon (right) dropped by WXCT (Tiger Country)/
Baton Rouge, LA to visit with XCT OM Ted Kelly (left).

PLEASE SEND

YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Diane Fredrickson:
10100 Santa Monica Bivd.,

5th Fioor, Los Angeles, CA 90067

Sieve Knoil » (000) 231-2818
Adds:

GARTH BROOKS Do What You Gotta Do
COLLIN RAYE Couldnt Last A Moment
TRACE ADIONS More

CLAY WALKER The Chain Ot Love
WADE HAYES Up North

GLINT BLACI/STEVE WARINER Boent Thers
WYNONNA Can't Nobody Love You

P LIS

IRADCAST PROGRALEMSE
Waller Powers o (000) 426-9082

Pure Country
Kea Moulrie

Acds

YANKEE GREY Another Nine Minutes

VINCE GILL Let's Make Sure We Kiss Goodbye
COLLIN RAYE Couldn't Last A Moment

TIM MCGRMV My Best Friend

MARK WILLS Back At One

LONESTAR Smile

TOBY KEITH How Do You Like Me Now?
GEORGE STRAIT The Best Day

Mainstream Country
L.J. Smith

Adds:

YANKEE GREY Another Nine Minutes

VINCE BILL Let's Make Sure We Kiss Goodbye
COLLIN RAYE Couldn't Last A Moment

Hettest: :

T4 MCGRAW My Best Friend

MARK WILLS Back At One

LONESTAR Smile

TOBY KEITH How Do You Like Me Now?
GEORGE STRAIT The Best Day

Now Country

LJ. Smith

Adds: .

TRISHA YEARWOOOD Real Live Woman
JEMIFER DAY The Fun Of Your Love
KENNY CHESNEY What | Need To Do

Duttest:

TIM MCBRAW My Best Friend
MARK WILLS Back At One
LONESTAR Smile

DOUE CHICKS Cowboy Take Me Away
FAITH HLL Breathe

PRENEERE RADIO NETWORKS
After Midnite

KELLY ERICKSON o (818) 461-5435
Rade2

FAITH HILL The Way You Love: Me

TY HERNDON No Mercy
JENMIFER DAY The Fun Of Your Love

National Radio Formats
ATERMTIVEPROGRAMMENG | | rowssessroescomues |

Hettest:

TIM MCGRAW My Best Friend
OIXIE CHICKS Cowboy Take Me Away
TRACY BYRD Put Your Hand ln Mine
LONESTAR Smile

MARK WILLS Back At One

G R R TR ==
Kovin “Crash” Davis » (379) 900-33%9
Adds:

JESSICA ANDREWS Unbreakable Heart
YANKEE GREY Another Nine Minutes
SAMMY KERSHAW Me And Maxine
TV HERNDON No Mercy

TOBY XEITH How Do You Liks Me Now?
MARK WILLS Back At One

DIXIE CHICKS Cowboy Take Me Away
LOMESTAR Smile

TIM MCGRAW My Best Friend

WESTWOOD ONE RADIO NETWORKS
Charfie Cook » (805) 294-9000
Mainstream Country

David Felker

NENNY ROGERS Buy Me A Rose
JESSICA ANDREWS Unbreakable Heart

Nettest:

REBA MCENTIRE What Do You Say
TIN MCGRAW My Best Friend
FAITH HILL Breathe

LOWESTAR Smile

DIOE CHICKS Cowboy Take Me Away

Het Country
David Felker

Adds:
KENNY CHESNEY What | Need To Do

GEORGE STRAIT The Best Day

TIM MCGRAW My Best Friend
MARK WILLS Back At One

DODE CHICKS Cowboy Take Me Away
LONESTAR Smile

1)
ey AMERICAN

- @ 7 COUNTRY

| ADDS il

CLAY WALKER The Chain Of Love
MERLE HAGGARD Motorcycle Cowboy/Blue Yode!
JASON SELLERS Can't Heip Calling Your Name

| ELITE . |
SHAMIA TWAIN Rock This Country!

MARTINA MCBRIDE Love's The Only House
TOSY KEITH How Do You Like Me Now

MARK WILLS Back At One
DDUE CHICKS Cowboy Take Me Away

. bR
ey . AMERICAN

mmun}hwnmu
JAS0N SELLERS Can't Holp Cafling Your Neme

LTOP 10

CONRY WRINT KW

TORY IETH How Do You L Me Now?
ALECWA ELLIOTT 'm Diggin' &

BORE CCKS Cowtoy Taie Me Aney
FATH L Bresthe

VI MCORAN Something Lie That
MRARK WALLS Back Az One
SHEBAISY This Worman Nesds
JESICA ANDREWS Urdreskabie Heart
NEDA McENTIRE What Do You Say

Inforretion current g3 of February 18.

CMT

COUNTRY MUSIC YULAVISION

42 milion households

Paul Hastaba, VP/GM

| ADDS

SRAD PRISLEY Me Neither
CLIY WIALIER The Chain Of Love

[ToP 10

CHELY WRIGHT tWas

DDOE CHICKS Cowboy Take Me Away
LONESTAA Smie

GARY ALLAN Smoke Rings in The Dark
RARK WALLS Back At One

J0 DEE MESSINA Bocause You Love Me
TOBY KLEITH How Do You Liks Me Now
FAITH HILL Broathe

TRACY LAWRENCE Lessons Leamed
TY HERNDON Swarm

{ HEAVY

DIOIE CHICKS Cowboy Take Me Away
FAITH HILL Braathe

GARY ALLAN Smoke Rings in The Dark
J8 DEE MESSINA Bocausse You Love Me
LOMESTAR Smile

ARARK WALLS Back Al One

MARTINA MCOMIOE Love's The Only House
PHIL WASSAR Carlene

REBA MCENTIRE What Do You Say
TOBY KEITH How Do You Like Me Now?
TRACY LAWRENCE Lessons Learned

| HOT SHOTS

ASLEEP AT THE WHEEL Cherokee Maiden
CLAY DAMOSON Unconditonal

CLAY WALIER The Chain Ot Love
CCOLLIN RAYE Couldn't Last A Moment

*| 08 DIFRE s Anays Somesin’

KEITH URBAN Your Everything

KENNY ROGERS Buy Me A Rose

SHANIA TWAN Rock This Country!

THE WALIINEONS Simmy's Got A Girtiriend
TRACE ADINS More

TRSHA YEARWOOD Real Live Wormnan

TV HERNDBN N Mercy

YANKEE GREY Another Nine Minutes

Heavy rotabon songs receive 28 Diays Der week.

Hot Shots receive 21 plays per week.

Information cusrent as of Februsry 16.

— TR e
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: ) RE&R/MEDIABASE 24/7
Most Played Recurrents ”‘_’NED o e

FAITH HILL Breathe (Warmner Bros. .
o =) BEL  «sswuitre Rock WKHK/Richmond
REBA MCENTIRE What Do You Say (MCA)
11am 11am
BRAD PMSLEY He Didn't Have To Be (Arista) — ’
Lovebug
TIM MCGRAW Something Like That (Curt) LEANN RIMES 5ig Deal o e e
B S S MARK WILLS Back At One , BROOKS & DUNN That Ain't No Way To Go
CLINT BLACK When | Said | Do (RCA) ALAN JACKSON I'd Love You All Over Again DIXIE CHICKS Cowboy Take Me Away
— e — SHEDAISY Little Good-Byes . MARK WILLS Wish You Were Here
MARTINA MCBRIDE | Love You (RCA) CHALEE TEMWISOW Just Bocause She Lives There | 1y o MCCANN | Wanna Fail In Love
e “""""g“’r"” What You Gotta Do JOHN MICHAEL MONTGOMERY Home To You
LEANN RIMES Big Deal (Curd) “"“"Lmnm*’ CLINT BLACK w/STEVE WARINER Soen There
4 LEANN RIMES Big Deal
. JVDDS Rockin’ With The Rhythm...
SLAN JACREOM Pop A Top (Avists CLINT BLACK USTEVE WARNER oo Thore | LB aens porme Wotker
TIN MCGRAW Something Like That :
LONESTAR Amazed (BNA) VINGE GALL Let's Maks Sure We Kis.. L
DIAMOND RI0 Imagine That
YANKEE GREY All Things Considered (Monument) “
o— _— 4pm )
: ' g AL 2 SAMMY KERSHAW She Don’t Know She's Beautitl oot il
s DiryIE Voiary
40 DEE MESSINA Lesson In Leavin' (Curb) VIWCE GILL Whenever You Come Around Here o
: GEORGE JONES Choices DIAMOND RIO Unbelisvable
GEORGE STRAIT Write This Down (MCA) MARTINA MCBRIDE Love's The Only House TRACY LAWRENCE [ essons Leamed
- ; GEORGE STRAIT Love Without End, Amen BOLLY DEAN If There Hadn't Been You
KEITH URBAN It’s A Love Thing (Capitol) KEWNY CHESNEY She Thinks My Tractor’s Sexy GEORGE STRAIT Writs This Down
. WGHWAY 181 Cry, Cry, Cry PATTY LOVELESS Biame It On Your Haart
KENNY CHESNEY You Had Me From Hello (BNA) MONTGOMERY GENTRY Daddy Won't Salf The Farm GARY ALLAN Smoke Rings in The Dark
ALAN JACKSON Littie Man P SHANIA TWAIN Man! | Feel Like A Woman!
i JESSICA ANDREWS Unbrsakabie ALABAMA Take Me Down
CLAY WALKER Live, Laugh, Love (Giant) BROOKS & DUNNY Missing You
KENNY CHESNEY How Forever Feels (BNA) A Al F )
DOXE CHACKS Ready To Run (Monumen) - - I —
LONESTAR Amazod TOBY KEITH Wish | Didn't Know Now
DIAMOND RIO Unbelievable (Arista) DOOE CHICKS Cowboy Take Me Away DOGE CHICKS Cowboy Take Me Away
SAMMY KERSHAW Caditac Style LORAME MORGAN What Part Of No
JOE DIFFIE A Night To Remember (Epic) GEORGE STRATT If | Know Me ALABARA Small Sust
ANDY GM8GS 1Y Go Crazy COLLIN RAYE ! Think About You
SHEDAISY This Woman Nesds FAITH MLL Love Ain't Like That
SUZY BOGGUSS Hoy Cindorela ALAN JACKSON Don't Rock The Jukebox
TISHA YEARWOOD JOO(s And 000's... LEANN RINES Big Deal
TRy CLAY WALKER Live, Laugh, Love CLAY WALKER You're Beginning To Get To Me
COUN DESERT AOSE BAND Ho's Back And I'm Blue BLACKHAMX Every Once In A While
TRACY 8YRO Put Your Hand In Mine TY HERNOOW No Mercy
DOUG STONE Maks Lip In Love REBA MCENTIE Fancy
ALABANA Small Stt KEITH URBAN It's A Love Thing
CHAD BROCK Yes! (Wamer Bros.)
JOE DIFFIE it's Always Somethin’ (Epic) Monikored sirpiay data supplied by Medisbese Resserch, & division of Premisre Radio
COLEY MCCABE Growing Young With You (RCA) mmumm:umumm u;myzn.e 2000, RAR Inc.

They’'ve delivered
nine top ten singles

HAWK

Now they bring you their
debut single from their Greatest Hits album

e INEED YOU
RS ALL THE TIME

R e R ] J 5 gords. inc.. a unit of BMG Entertainment ON YOUR DESK NOW
Management: Mike Robertson Management, T www.twangthis.com ALBUM IN STORES MAY 1 6’ 2000

Produced by Bobby Hutf and BiackMHawk
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Country Playlists

FIND COMPLETE PLAYLISTS FOR ALL COUNTRY REPORTERS ON R&R ONLINE MUSIC TRACKING

WYNYNew Yok KZLAR 08 Angeies KVCY/3an Fronciess WXTUPailadeiphia
Big Cty Bonnewe K Intindty [ : Beasiey
(913) 592-1071 (323) 882-8000 1312) 649-009 4 {415) 391-3330 1 (610) 667-3000
Smith/Roth Curtis/MeCormack Case/Bondo L Sy, Hatam/RyanJordan A3 McKay/Jack
12+ Cume 629,580 120 Cume 633,200 120 Cume 241,308 coent
s navs s s
CR T o o e asTsTINE ” o e ARTSITIE ® o W e AATST/TIE ® e W T asmsTTInE .
43 44 BRADPAISLEYMe DuintHawe To Be 12672 38 &1 TIMMOGRANAYY Best frend 15867 34 37 REBAMCENTIRE/WMat Do You Say 15022 54 88 DO Tahe Mo Avay 8720 35 3 JODEE MESSINABacase You Love Me 11060
45 &3 TIMIMOGRAW,My Bast Frend 12384 39 38 FATHHLBreske 15083 27 31 TOBYIKE HHow Do You Like 15022 56 58  GEORGE STRAII/The Best Doy 33 38 T0BY KEMTHHow Do You Lie 11060
45 83 FAITH I UBreshe 12384 41 37 DOGE CHICKS/Cowboy Take Me Away 14319 2 3  GEORGE STRATT/The Bost Ouy 14210 54 62 CLAYWALIER/The Chan OfLove 6240 31 34 MARKWILLS/Back Ml One 107484
49 &2 MAARN WILLS/Back At One 12096 34 33 REBAMCENTIREWhat 0o You Say 2m 2 Take Mo Avay 13804 »aQ ARSin 5160 37 83 GLORGE STRAIT/The Best Day 10428
"5 e ummwunm 1520 % 2 GEORGE STHAITAVNE 0o You Say 12384 35 33 TMMCGRAWA Best friend 13398 42 80 RESANCENTIRE What Do You Say 4300 36 8t DUE Tahe Mo Avay 10112
48 38 TRISHAYE e Where 1232 26 30 JOHNM MONTGOMERYAHome o You 11610 32 33 FAITHHILL Brenthe 13398 41 00 MARKWILLS/Sack Al One 4800 35 38 TIMMOGRAWANY Besi Frend 9480
R ums"wmnadmy 10944 28 30 CUNTBLADWhan ISaid1 Do 1610 24 31 MARKWILLSBack At 12506 37 38 MONTGOMERYGENTRY/UsdoyWoriSel 4560 33 29 LONESTARSmie 9164
22 37 SHANA TWARRock The 10656 2 19 BRADPAISLEYAHe DuinHovw foBe nza 29 3 BRADPAISLEYHe Dl Hove ToBe 12180 32 38 SHEDAISY/Ths Wommn Needs: 4560 34 29 GARY ALLAWSMORe fings in 9164
47 34 LOMESTARSmE 9% 23 19 LOMEST 122 30 20 JOHN M MONTGOMERYMHome To You 11368 38 38 GARYALLANSmobe Rngs In.. 4560 35 29 FAITHHALBreathe 9164
42 34 DOGE CHICKSCowboy Take N Avay [ 33 18 LEANNRIMESBg Dast 10836 31 25 KENNYROGERS/Buy M ARose 10150 26 37 TMMCGRANAly Best Frend 440 20 23 MARTINAMCBRIDEN ove The Ondy. 7268
31 28 LOMESTAR/Amaed 2064 26 26 MARKWILLS/Back Al One 10062 23 85 ALANJACKSONPOpA 10150 20 38 JODEE MESSIABecaues You Love Me a0 22 20 SHEDAISY/Thes Woman Needs 6952
32 28 MARTINAMCBRIOE Love You 2064 23 28 JOOEE MESSINABecaune You Love Me °8 25 23 GARTH BROOKS/Do What You Gofa Do 938, 9 % W 4320 19 21 CHELYWRIGHTA Was 663
27 1% DO CHICKS ety To Run 7488 16 27 MARTINAMCBRIDELove’s The Ony 8514 19 23 CLINT BLACK/When 1 Saxd 1 Do 038 30 38 TRACY LAVRENGE essons Laarmed 4320 2n LAWRENCEA ess0ns | samed 6320
28 20 KETHURBANYS AL Thing 2 19 n Alop 614 35 23 LEANNRSESSigDel %038 17 28 ANDYGRIGGS/Shes 3360 20m 6320
23 70 SHANV TWASCome On Oves 6336 19 21 MAVERICKS Here Comes My Baby 8127 2 20 TRACY LAWRENCEAessons Leamed %338 20 25 LEANNRIMES®gDen 3000 15 19 BROOKS/Do What You Gotta Do 6004
25 19 MARTINANCBRIDELove's The Only 5472 16 21 GEORGE STANY/The Best Day 27 20 22 JODEE MESSINABecause You Love Me 8932 20 25 BUACKWANARINER/Bam There 3000 16 19 ALABAMASmaf 6004
24 18 GAATHBROOKS/Do What You Gota Do 5184 17 17 GARTHBROOKS/Do What You Gotta Do 6579 22 1 CHADBROOU g Doss. 8532 12 25 ALANJACKSONThe Shuss Man 3000 20 19 THACY BYROP Your 6004
24 10 JODEE MESSINA/Bocause You Love Ms 5164 17 17 TRACY LAWRENCE /L essons Laaned 6579 33 21 YAWKEE GREY/AS Thangs. 2526 28 28 XENNY CHESNEYWhat 1 Nsed To Do 2880 10 10 MONTGOMERY GENTRY/aGOy Won1Sel. 5680
19 10 LEANN RINES/Bg Deat 5184 18 16 CLAYWALKERLwe. Laugh Love 6192 2 1 LOMSTARSmE 526 19 24 NARTINAMCBRIDEA ove’s The Oy 2800 25 10 GRAD PAISLEYAte DuinHave To Be 5688
20 10 BLADKWANARINER Boen There 5184 18 16 TRACY BYRO/ Your Hend in.. 6192 un 8626 34 22 BRADPAISLEYAHs DxinYHave ToBe 2640 20 16 1 AN AIMESBg Denl 5056
21 17 AABAMASTaRSAR 4836 % 1 VEARWOOD Flagl L ive Woman 6192 1120 BLACKW/WARINEF/Beon Thare 8526 11 22 TRACY BYRD/PA Yous Hend .. 26400 6 16 BLACKWAWARINER Boen There 5056
45 17 CUNT BLACKWNIen 1 Said| Do 4% " S 5418 2 2 KETHURBAW YO b 5% 33 70 ALANJACKSONPUD A Top 2640 101 TWARNRoCK Ths a0
22 17 REBAMCENTIREMWha Do You Say 4895 15 98 TOBYKEITHHow Do You L. 5418 an MOBRIDEA.ove's The Oty 8120 27 71 CLAY DAVIDSONUrcomdiional 2640 1418 TIMMOGRAW Something L ihat 740
2416 WYNOMMACaNI Nobody Love 608 un W 5001 9 10 CHESNEY /Yo Had Me From: 7308 15 21 KENNY ROGERS/Bay Mo A Rose 2520 15 15 YANXEE GREY/AI Thngs 47400
26 16 TOBY KEITHHow Do YouLie 4608 10 13 MARKCHESNUTT/A Donl Want To 5081 13 18 LONESTARAmad 6496 13 21 FAITHHILL/The Way You Love Ms 2520 15 18 TWAINCome On Over “u
20 16 FAITHHILLThe Way You Love be 4608 11 13 YAMGE GREV/AS Thegs. 5001 18 6495 20 16 MARTINAMCBRIDLA Love You 2260 11 14 ANDY GRIGGS/She's More aun
24 18 SHEDAISY/Thve Woman Nesds a0 12 12 TRACYBYRDA' From TheCounsry %4 12 18 UMMMCGRAA/Sometvng Liw That 6496 2% 19 TRACY 2280 14 14 STEVEHOLY/Don Make M Bog an
21 15 SNOFER DAY/The Fun Of Yous Love 420 1112 FATHHLUTNS Kss %4 29 18 MARTINA MCBRIOEA Love You 5604 17 10 KENNY CHESMEY/How Forever Fesls 2160 17 13 MARTINAMCBRIOEA Love You a8
24 14 PHELVASSARCariene 032 13 12 TMMOGRAW/Sometng t B Pt 644 10 13 JODEE MESSIMA es30n In Lewan’ 5278 14 10 DOGE Aun 2160 10 13 TRISHAYEARWOOD ol Lve Worman 4108
1413 KENMY CHESMNEY/You Hao Mie From 784 1412 CHELY WRIGHT Mt Was “6u 15 13 WYNONNACan Nodody Love 5278 25 18 FAITHHILL WACGRAW/L ofs Mate Love 2160 14 12 KENDY CHESNE Y/You Har Me From 3%
11 13 GEORGE STRAIT/Wre The Down M 7 11 JODEE MESSINATM Alght a2s7 1412 DIAMOND A0AUnbaevable @ 18 17 GEORGE STRATTWris Thes Down 2040 12 12 JOHMIA MONTGOMERYHome fo You 3%
16 13 TIMMCGRAW Somettng L e Pt 3744 13 11 KENNY CHESNEY/You Had M From 4257 %12 P 4872 33 17 CUNTBLACKMWhan1Sad 1 0o 2 11 KENNY ROGERS Buy Me A Rose a6
3 13 TRACY LANRENCEA essons L aarmed 344 17 11 MARFINAMCBRIDEN Love You 257 9 11 DOUE CHICKS You Wore Mine 4466 2 17 Ni("m 2040 11 VINGE GILULefs Mata Suse 347
13 12 DD CHIOKS/Torght 56 2 11 BLACKWWARINER Been There 4257 1111 MAAK CHESMUTT/ Oom Want fo 4466 17 18 TIMMCGRAW/Someswg Lie That 1800 16 10 CLINT BLACKWhen 1Sad 1 0o 3160
10 12 JODEE MESSINA ss0n int eavin’ 456 8 10 MARXWILLSWSh You Were Here 870 1111 JOE DIFFI/A Night To Remermber 4466 171 .nmumsmu- 1680 1 10 RANDY TRAVISWhere Can | 3160
15 12 ALAN JACKSUNA Rlle Man 3456 9 10 TYHERNDONM Masst Be Love 3870 11 11 GEORGE STRAST AWrie Thes Down 4466 11 14 JOE DIFFIE/A Night To Remember 1680 15 9 JODEE MESSINALesson In Leavin’ 2844
1?21 MONTGOME RY Home To You w56 3 18 TRISHA YTARWOOD/ That Amt. 3870 1111 ALABAMATGod )AL®Se 4466 9 12 TIMMCGRAW/Piease Remembes Me 1440 9 9 STEVEWARINERT Aeaty Taken 24
13 11 FAITHHIL/The SecretOf L e 3168 17 10 GARY Al AN/Smoke Rngs 3870 < 11 YANEE GREY/Another Nine Minses. 4466 1311 FAITHHILUTHS Kiss 1320 6 9 WYNOMNATINT Nobody Lowe.. 288
1119 TIMMCGRAWPease Remember Me 3163 10 9 DO CHICKSWide Open Spaces 3483 111 TRSHA Live Woman 4466 18 11 (ONESIAR/Amased 120 13 0 LOMSTARAmaRd 2528
15 19 JOE DIFF /A Night To Remermbes 2880 100 JODEEMESSINALesson InLeavn 3483 78 SHANWTWANMan!ifed Like 3654 9 11 JOHNM MONTGOMERYHome ToYou 1220 §  YANKEE GREY/Anothx Nine Mntes 252
MARKET 734
KPL/Datlas-Fi. Worth KSCS/Datias-F. Werth KYNG/Dalias-Fi. Worth WYCD/Detroit LB Boston
Susquenanna ABC Infinity Intinity Greater Media 1LEhY
(214) 526-2400 (817) 640-1963 1972) 716-7800 m (248) 799-0600 (617} 822-9600
Philips/Rivers/Alan James/Q'Brian MchenllVer o 2 __ Rodman/Chalman Brophey/Rogers 99 L 5
12+ Cume 354.700 12+ Cume 435.500 12+ Cume 363.100 = 12+ Cume 323.300
PLATS PLAYS MLAYS PLAYS PLAYS
LW TW  AATISTTITLE G {909) LW TW  ARTISTTITLE G1 (000) N TW  ARTIST/TITLE © (008) LW TW  ARTISTRITLE 6 (909) AW TW  ARTISLTITLE Gl {o00)
49 $4  GEORGE STRAIT/The Best Day 1232 36 33 TRACY | ANRENCEA essons | camed 10428 35 37 DIXIE CHICKSTowboy Take Me Away 5291 35 61 CLAYWALKERA ve. Laugh. Love 913 40 39 TIMMCGRAWAH Best I nend 021
51 53 TIMMCGRAWMy Best Friend 1024 43 33 MARKWILLSRack AlOne 10428 3535 TIMMCGRAWMy Best Friend 5005 34 39 DIXE CHICKS Cowboy Take Me Away ™21 29 36 |ONESIARSmée 2604
43 52 MARKWILLS/Back Al One 10816 40 33 TOBY KEITHtiow Do You L. 10428 35 32 LONESTARSmie 4576 4138 [MMCGRAWMy Bestf nend 1334 39 35 DIXE CHICKS Cowboy Lake Me Away 8365
47 58 ALECAELUIOTIAm Do n 10400 39 32 GEORGE STRAN/The Best Day 10112 30 31 JODEE MESSINABecause You Love Me “un 36 37  LEANNRIMESSx Deal na 33 35 MARKWLLSBack AlOne 8065
48 58 BLACKWWAINE RBeon There 10400 38 29 BLACK WAVARINER/Been There 9164 32 31 GEOHGE STRAIT/The Besi Gay “p 27 37 MARKWIL L S/Back A1 One 4 23 31 MARTINAMCBAIDEAove's The Oniv 1409
41 48 CHARIIE ROBISONMY Homelown 9984 21 24 SHEDAISY/Ths Wornan Needs 7584 3430 MARKWILL SBack AtOne 2% 33 34 CLINTBLACKWhen | SandtDo 6562 25 28 SHEDAISY/The Woman Needs 6692
46 47 DIXif CHICKS/Coviboy Lake Me vy 9776 2 22 8 JODEE MESSINABecause You Love Me 6952 22 30 TOBYKEIIhtHow Do YouLke . 2% 3433 JOHNM MONTGOMERY/Home o You 6369 24 27 GAHIHBROOKS Do What You Gotta Do 645
48 47 TRACY LAWRENCEA 65S0nS | erned 9776 24 22 JESSICAANDREWS Unbreakable Heart 6952 2528 SHEDAISY/Thvs Woman Needs a7 35 32 REBAMCENTIREWhat Do You Say 6176 27 21 KEITHURBANATS A Love Thing 845
25 42 CLAYWALKERAne. Laugh. Love 873 6 72 TIMMCGRAW/Sometheng (e That 6952 18 20 TRACY LAWRENCE/Lessons | aaned 4147 29 32 FAITHHILLBreathe 6176 2125 GARY ALLAN'SmOke Rngs In 5975
27 34 T0BYKEIThow Do Youl ke 7072 21 21 MONTGOMERY GERTRY.Dagdy WontSed 6636 22 26 GARTHBROOKS/Do What You Gotta Do a7is 34 30 BRADPAISLEYAHe OdinT Have ToBe 5790 21 24 BLACKWAVARINE R Been There 57%
26 32 FAITHHILL/The Way You Love Me 6656 45 21 ONESTAHSmie 6636 16 22 BLACKWWARINERBoen There 3145 19 26 TRACY LAWRENCE t essons | earned 5018 19 24 GEORGE STRAIT/The Best Day 573
29 30 LONESTARSmie 6240 7 21 GARY ALLANSmOke fings in 6636 2422 WYNONNACantNobody Love . 3146 20 23 CHELY WRIGHT M Was 439 26 23 TRACY L AWRENCLA essons [ eamed 5497
22 20 GEORGE JONES/The Gold ard Truth 5824 4 21 AECAELLIOTITm Owgger 6636 19 22 THISHA YEARWOOD el Lwve Wosran 3146 23 23 KHTHURBANACS ALove Thing 4439 29 23 TOBY KEITHHow Do You Like 497
18 21 RANDY TRAVISWhere Canl. 5616 20 8 BRAD PAISLEY Me Nether 6320 9 21 ANDYGRIGGS/She's More 3003 20 23 PIL VASSARCarkne 4439 25 22 FAITHHILLBreathe 5258
31 21 BRODKS & DUNRAGWS! The Wind 5616 7 20 MARTINAMCBRIDEA Love You 6320 6 21 KENNYROGE MeA Rose 3003 2122 ALANJACKSONPopATop 4246 19 22 PHILVASSARCarlene 5258
15 25  DERVL DODORadfor Good 5200 22 18 PHIL VASSAR Carlene 6004 18 19 JENNIFERDAY/The Fun Of Yous Love a7 1122 BLACKWWARINE A Boen There 4246 19 21 JODEE MESSINABecause You Love Me 5019
23 25 TRINITRIGGS/The Wrecking Crew 5200 119 & KENNY ROGERS/Buy Mo ARose 5688 33 19 ATHHILLBreathe any 25 20 SHANIA TWAINCome On Over 3860 20 21 DIMMCGHAW SometningLike That 5019
33 24 BHADPAISLEYA Dl Have To Be 4932 5 18 DXk CHICKS Ready To Run 5688 SHANIA TWAINRock Thes Country! 2574 15 20 GARTHBROOKS Do Wrat You Gotta Do 3860 23 21 TRACYBYRD Your Hand In 5019
27 20 TIMMCGHAWSomettung ke That 4160 18 8 DIXIE CHICKSA of thm Hy 5688 PHIL VASSARCastene 2574 19 20 JODEE MESSINAT esson in Lerven’ 3860 20 19 CHELY WRIGHT/M Was 454
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Adult Contempora.

| PART TWO OF A TWO-PART SERIES |

Good Reasons To Be Optimistic

[J Execs look forward to new advertisers, dot-com business

reater Media COO Peter Smyth and Bonneville/Chicago Radio Group President Drew Horo-
—= witz shared their expectations and industry concerns for the new year here two weeks ago (2/4).
This two-part series concludes this week with input from two more leading executives.

1 think | can speak for'our five In-
dianapolis stations as a wholc in saying
that 1999 saw reaily good growth.” re-
flects Emmis Sr. VP/Indianapolis Mar-
ket Manager Christine Woodward-
Duncan. “A very dramatic shift —
particularly nationally — took place in
demos with all this
dot-com business
coming on. There
was also a lot more
younger-cnd busi-
ness. especially
among  18-49s.
than we've seen in
a long time.”

While it’s rag-
ing in other mar-
kets. the dot-com
craze is just start-
ing to pop in India-
napolis. “We're looking for Indianapo-
lis to get more of it in 2000.”
Woodward-Duncan says. “That's cer-
tainly something we’re hoping for. at
least. Based on that. political advertis-
ing and general overall conditions.
people here believe this will be another
strong growth year. It seems there are
more and more opportunities for part-
nerships. especially with the Internet.
That’s certainly coming into play.
We're also seeing more and more re-
quests to be on our web pages.”

Expectations of rio station website
exposure can provide some interesting
value-added situations. “The Internet
and all the dot-coms are like what ra-
dio was like many years ago.” opines
Woodward-Duncan. “When FM came
on, we were apologizing for it and said
that people could have it for 10 bucks.
This timc we want to start it off the
right way. The Intemet is. obviously. a
very valuable thing. but many broad-
casters are wondering how the heck to
make money with it.”

*
“There are more and
more opportunities for
partnerships, especially
with the Intemet. We're
also seeing more and
more requests to be on
our web pages.”

I Christine Woodward-Duncan |

———

Christine
Woodward-
Duncan

Pessimists are theorizing that radio
is doomed because the Internet has
become direct competition. But
Woodward-Duncan suggests. “Broad-
casters can say, “These are going to be
great partnerships for us.” We need to
Jump into this and make the Internet
a good partner. Together we'll forge
ahead into all kinds of new opportu-
nitics.

“Smart broadcasters will look at it as
partnerships. It's daunting. because you
have to take risks. None of us know
how this will all play out. [Emmis
President/CEO] Jeff Smulyan always
encourages us.to think differently and
take calculated risks.”™

Some stations within the Emmis/In-
dianapolis cluster. Woodward-Duncan
says. have better websites than others.
“|Heritage Neww/Talk} WIBC-AM and
|Classic Rock] WNAP-FM have pretly
strong web pages. and we’ve done
some very cool promotions with them.
1 think even more of that is coming.
We're fooking at business and how
we're selling it It seems there's a fair
amount of sponsorship money that
people are considering. which is nice.”

Global Versus Local

Noting that her stations are getting
different adventising categories than
they have in past years. Woodward-
Duncan comments. “We're seeing cli-
ents who haven’t been in radio before
or who are now looking at it dittcrently.
Some of our local grocery stores are
spending more money. particularty in
sponsorship things. One big locally
owned grocery store chain and two or
three out-of-town chains seem to be
very interested in sponsorships that
make them feel like they 're local.

“As we become more of a world-
wide economy. we see McDonald's in
every city around the world. Maybe
I'm dreaming. but [ think advertisers
are going to have to find ways to make
all of this feel local.” o

Displaying Teamwork

Unquestionably, Woodward-Duncan’s
greatest 1999 achievement was when
all five of her stations — including Hot
AC WENS-FM — came together for-
an inaugural event that drew 100,000
people. It also marked the first year that
all-five Emmis/Indianapolis stations
Joined forces for a common promotion.

“We put on a huge Times Squarc:
like New Year's. Eve promotion with
the ball falling.” recounts Woodward-
Duncan. "It was on the Emmis Build-
ing. and we even made CNN. We were
all so excited. As CNN was going

across the world. the Emmis Buiiding
in Indianapolis made it with the ball
drop.”

But even with such a mega-event.
some felt left out. *“Two or three regu-
lar advertisers were disappointed that
we didn’t pitch them that package.
They wanted to be there. What actually
happened was that the first people we
pitched it to sucked it up and arc inter-
ested in it for this coming New Year's
Eve. It seems that if we can present
new and unigue opportunities. the ad-
vertising community will respond. One
good thing about radio is that we're in
the special events business, and we
look for things we can creale.

*Nontraditional revenue is going to
be huge in our business. Many people
are on that wavelength right now. It
certainly scems that many radio com-
panics are starting to make the big pan-
nership. Look at the AOL/Time
Warmer deal. for example. Thosc big
partnerships arc going to be kind of a
trend too.”

So while Woodward-Duncan expe-
rienced- a solid 1999 and expects a
strong 2000. she ponders, “200) —
hmmm. that could be a real “space od-
yssey.™

Politics Of Change

While our other three managers
have indicated that
1999 was a strong
year for them, AC
KWAV/Montercy
GM Kathy Bak-
er says that ‘99
was “flat. The dot-
com business took
a lot of money out
of this market. San
Francisco and San
Jose rates were
raised so high for
the regular national advertisers that
Monterey was cut as a market. The
glory of the cities for them was won-
derful, but what it did to us down here
wasn't.”

Baker does. however. have an up-
beat feeling about 2000. “We'll be way
up. and there's already a lot of moncy
booked up front, because it's a political
year. We're getting a lot of carly com-
mitments and some dollars shifting
from other media to radio. That has a
lot to°do with radio geiting a lot of at-
tention lately.”

Not anticipating cashing in 100
much on the dot-com_sweepstakes.
Baker explains, “We might get little
tiny dribs and drabs, but that business

Kathy Baker

A8kt Calla/ORy
1 WLTW/New York
4 KLLC/San Francieco+
4 KOIT-FWSan Francisco

A6 WRVRMemphis
48 WRALRaleigh*
49 KAMX/Austin+
51 WEAT-FM/West Palm Beach
51 WRMF/West Paim Beach”
52 WEJZ/Jacksonville
54 KQSR/Oklahoma City
55 WMMX/Dayton*
57 WTVR-FM/Richmond
58 WSPA-FM/Greenville, SC
59 WYJB/Abany
60 XKSSK-FM/Honolulu
61 KMXZ/Tucson
63 KBEZ/Tulsa
66 WLHT/Grand Rapids
66 WOOD-FMW/Grand Rapids
68 WKDOD/Akron®
70 KTSM-FMWEI Paso
71 KPEK/Albuquerque+
72 KEFM/Omaha
73 WYYY/Syracuse®
77 KWAV/Monterey
80 WMAS-FM/Springfieid, MA
82 KRVE/Baton Rouge
83 KURB/Little Rock®
84 KLLY/Bakersfielid+
87 KISC/Spokane
87 KXLY.FM/Spokane
88 WTCB/Columbia, SC
89 KRBB/Wichita
90 KSTZ/Des Moines*
* Hot AC
+ Pop/ARemalive
A Has since evolved 10 Hot AC

35-64

A look back at the winter book kicks off a four-part series
on 1999 ratings successes. Top 100-market stations listed
below were No. 1 in the female demos noted.

]

° WRES/Philadisiphia, KOSUDenver, WRAM/Cincinnati and WMAS-FM/Spring-
field. MA were the only stalions No. 1 among wormen 18-34, 25-54 and 35-64.
©40% of the station listed above were No. 1 among women 25-54 and women

« 6% were No. 1 among women 18-34 snd women 25-54,

(Demes)

(25-54 and 35-64)
(18-34)

(25-54 and 35-64)
(18-34, 25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(18-34 and 25-54)
(35-64)

(25-54 and 35-64)
(18-34 and 25-54)
(35-64)

(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(18-34, 25-54 and 35-64)
(25-54)

(35-64)

(18-34, 25-54 and 35-64)
(18-34)

{25-54 and 35-64)
(25-54 and 35-64)
(18-34)

(35-64)

(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(25-54)

(18-34)

{25-54 and 35-84)
(35-64)

(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(25-54 and 35-64)
(35-64)

(25-54)

(18-34)

(25-54 and 35-64)
(18-34)

(35-64)

(35-64)

(18-34)

(25-54 and 35-64)
(35-64)

{25-54 and 35-64)
(25-54 and 35-64)
{35-64)

(18-34)

(35-64)

(35-64)

(25-54)

(35-64)

(18-34)

(25-54)

(25-54)

(25-54)

(18-34, 25-54 and 35-64)
(25-54 and 35-64)
(18-34 and 25-54)
(18-34)

(25-54)

(35-64)

(35-64)

(25-54 and 35-64)
{18-34 and 25-54)

will probably stay in the major markets
this year. Perhaps in 2001 we'll start to
see some of it. The little we've received
has been through our rep firm. There's
a lot more happening with dot-com in
markets like San Francisco.™
TV’s Fragmentation

In terms of product catcgories,
Baker points out, “Grocery and cellu-
lar are biggies, and we're noticing ac-

- tion with hospitals and some financials.

1 don’t have any major concerns this

year. becausc it’s going so well so far.
The fragmentation of network televi-
sion, cable and satellite TV is definitely
benefiting radio — especially in a mar-
ket this size. where people are finally
realizing it's a very fragmented market
for television.

*The way people localty look at their
websites is that radio — far more so-
than print — is the best place to get the
message across. Even on a local level.
we're going to benefit from that.”
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SIXPENCE NONE THE RICHER Kiss Me (Squmt/Cqumbta)
e CHER Belicve (Warner Bros.)
SHANIA TWAIN From This Moment On (Mercury/IDJMG)
SHANIA TWAIN You're Still The One (Mercury/IDJMG)
_ SHANIA TWAIN You've Got A_Viaym(ﬂeg:ur‘y/lg._/ﬂs)m L
FM‘I’H HILL This Klss (Wamer Bros.)
NATALIE IMBRUGLIA Tom (RCA)
ENRlQUE IGLESIAS Ballamos (Overbrook/lnterscope)
PHIL COLLINS True Co_lors (Atlantic)
BRITNEY SPEARS Sometimes (Jive)
BACKSTREET BOYS All | Have To Give (Jive)
R. KELLY & CELINE DION I'm Your Ange! (Jive)
AEROSMITH | Don't Want To Miss A Th?ng (Co/umbia)_
MONICA Angel Of Mine (Arista) N N
ERIC CLAPTON Blue Eyes Blue (Columbia/Reprise)
SHANIA TWAIN That Don't Impress Me Much (Mercury/IDJMG)
JIM BRICKMAN fMICHAEL W SMITH Lo_ve: (_)fyly Life ( Wmdham HIII)
BOYZONE No Matter What (Ravenous/Mercury/IDJMG)
.IIM BRICKMAN f/J. HILL & B POIﬁ'ER Destmy (Windham HI/I)

RE O N - ———— -

JEWEL Hands (Atiantic)

BEN HARPER Steal My Kisses (Virgin)
KENDALL PAYNE SuperModels (Capitol)

D R e R R L R T e I BT T N o S L RE B B R B N R I I S ot 3

R&R/MEDIABASE 24/7

WWLI/Providence
11am 11anr

BRUCE SPRINGSTEEN Dancing In The Dark CARLY SIMON That's The Way I've Always...

LEANN RIMES How Do | Live JEWEL You Were Meant For Me

RICHARD MARX Endless Summer Nights JOE COCKER & JENNIFER WARNES Up Where. ..
SUPREMES Swp‘ In Thq Name Of Love BRUCE HORNSBY & THE RANGE The Way It Is
MADONNA American Pie B0OYZ Il MEN In The Stili Of The Nite

WHITNEY HOUSTON One Moment In Time
ELTON JOHN Something About The Way You...

CHICAGO You're The Inspiration
SHANIA TWAIN You've Got A Way

DOOBIE BROTHERS Listen To The Music BILL WITHERS Lean On Me
MARIAH CAREY/BOYZ Il MEN One Sweet Day ROBBIE WILLIAMS Angels
BACKSTREET BOYS | Want It That Way MADONNA Live To Tell

MATTHEW WILDER Break My Stride

ODN HENLEY The Last Worthless Evening
SAVAGE GARDEN Truly Madly Deeply

- 4pm
4pm
CHER Believe JOSHUA KADISON Beautiful In My Eyes
MARIAH CAREY Hero ELTON JOHN The Last Song
MADONNA Borderline

BILLY JOEL it's Still Rock And Roll...

‘N SYNC/G. ESTEFAN The Music Of My Heart
WHITNEY HOUSTON | Wanna Dance With. ..
JIM BRICKMAN {/COLLIN RAYE The Gift
FLEETWDDO MAC Dreams

AMY GRANT That's What Love Is For

98 DEGREES The Hardgst Thing

JIMMY BUFFETT Margaritaville

TINA TURNER What's Love Got To Do With it
B0YZ I MEN End Of The Road

GLENN FREY The One You Love

CHRIS DEBURGH The Lady In Red

SARAH MCLACHLAN | Wil Remember You
PHIL COLLINS You'll Be In My Heart

JEWEL Hands

LDUIS ARMSTRONG What A Wonderful World

PHIL COLLINS True Colors
8pm 8pm
HEART These Dreams R. KELLY i1 1 Could Turn Back The Hands. ..
MADONNA Take A Bow MICHAEL BOLTON Go The Distance
ERIC CLAPTON Wondertu! Tonight DAN FOGELBERG Leader Of The Band
AMY GRANT Baby, Baby CELINE DION That's The Way It is
MARC COHN True Companion SAVAGE GARDEN | Knew | Loved You
BACKSTREET BOYS | Want it That Way BETTE MIDLER From A Distance
WILSON PHILIPS Hold On ELTON JOHN | Guess That's Why They Call...
EDWIN MCCAIN | Could Not Ask ForMare LONESTAR Amazed
MONICA Angel Of Mine ROBBIE WILLIAMS Angels
PAUL YOUNG Everytime You Go Away ‘N SYNC (/GLORIA ESTEFAN The Music Of My. .

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-in is based on sample hours taken from Monday 2/7. © 2000, R&R Inc.

wvv-americanradiohistory com
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T OF THE BLUE
CT&e‘mefTrJom @CDomo[o |

FROM "THE ACADEMY AWARD WINNING TEA
THAT BROUGHT YOu "THE LION King"

i ’ Performed by Elton John

"Music by Elton John & Patrick Leonard
~ Lyrics by Tim Rice
Produced by Patrick Leonard

%

"#1 MOST ADDED AC
S 65 Adds*Out of the Bog('
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AC Top 30

921

16 16

17 17

s ©

18 19

20 20

. @

2t 22

26 23
Bebat> @

i 3 2%
® . o
. o
b 28
Bebur> @

5 30

® Fobruary 18, 2000

ARTIST TITLE LABEL(S)

SAVAGE GARDEN | Knew 1 Loved You (Columbia)
CELINE DIDN That's The Way It Is (550 Music/Epic)
LDNESTAR Amazed (BNA)

BRIAN MCKNIGHT Back At One (Motown/Universal)

98 DEGREES | Do (Cherish You) (Universal)

ROBBIE WILLIAMS Angels (Capitol)

‘N SYNC W/GLORIA ESTEFAN Music Of My Heart (Epic)
PHIL COLLINS You'll Be In My Heart (Hollywood)
BACKSTREET BOYS | Want it That Way (Jive)

PHIL COLLINS Strangers Like Me (Hollywood)

EDWIN MCCAIN | Could Not Ask For More (Lava/Atlantic)
BACKSTREET BOYS Show Me The Meaning Of... (Jive)
FAITH HILL Breathe (Warner Bros.)

SARAH MCLACHLAN | Will Remember You (Arista)
RICKY MARTIN She’s All | Ever Had (C2/Columbia)
WHITNEY HDUSTON | Leamed From The Best (Arista)
98 DEGREES The Hardest Thing (Universal)

SANTANA F/ROB THOMAS Smooth (Arista)

SIXPENCE NONE THE RICHER There She Goes (Squint/Elektra/EEG)

‘N SYNC (God...) A Little More Time... (RCA)
TINA TURNER When The Heartache Is Qver (Virgin)
MARC ANTHONY | Need To Know (Columbia)

SHANIA TWAIN Man! | Feel Like A Woman! (Mercury/!{DJMG)

MADONNA American Pie (Maverick/WB)

JIM BRICKMAN F/MICHELLE WRIGHT Your Love (Windham Hill)
GARTH BROOKS AS CHRIS GAINES That's The Way. .. (Capitol)

ALISON KRAUSS Stay (Rounder)

MICHAEL BOLTON Sexual Healing (Columbia)

RICKY MARTIN F/MEJA Private Emotion (C2/Columbia)
JESSICA SIMPSON | Wanna Love You Forever (Columbia)

2652
2499
2198
1938
1816
1436
1367
1365
1348
1260
1254
1282
1180
97
936
903
848
784
768
57
578
500
n
363
353
338
313
282
256
246

4=
LT ]

+1
+15
-19
+189
-52
-22
-36
-50
-192
117
+41
+261
+182
-26
-82
-34
-20
7
-19
-1
+44
-52
-1
+206

68 .

+28
+52
135
+ 14
142

306390
289789
232565
236109
205312
156523
143639
174578
156612
126769
126152
160781
129951
118257
92874
75739
112584
86024
73132
91176
56235
97669
68075
58984
27897
30319
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15
19
1
16
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1
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Most Added .

1oam ARTIST TITLE LABEL(S} ADDS
108/0 | ELTON JOHN Someday Out Ot The Blue (DreamWorks) 65
104/0 | MARC ANTHONY You Sang To Me (Columbia) 15
87/4 BACKSTREET BOYS Show Me The Meaning Of... (Jive) 10
96/0 MADONNA American Pie (Maverick/WB) 8
95 FAITH HILL Breathe (Warner Bros.) 7
1010 MICHAEL W. SMITH This Is Your Time (Reunion/Jive) 6
9970 MYTOWN Now That | Found You (Cherry/Universal) 6
100/0 | CHICAGO If | Should Lose You (Chicago) 6
97/0 RICKY MARTIN F/MEJA Private Emotion (C2/Columbia) 5
8970 SAISON | Believe (Real Deal) 5
94/10

9717

8810

840

86/0

8010

351 Most Increased
840 Plays

750 TOTAL
56/3 ARTIST TILE LABEL(S) INCREASE
450 BACKSTREET BOYS Show Me The Meaning Of... (Jive) +261
350 MADONNA American Pie (Maverick/WB) +206
3478 BRIAN MCKNIGHT Back At One (Motown/Universal) +189
20 FAITH HILL Breathe (Warner Bros.) +182
5473 RICKY MARTIN F/MEJA Private... (C2/Columbia)  +184
5373 ELTON JOHN Someday Out Of... (DreamWorks)  +110
38/0 | MARC ANTHONY You Sang To Me (Columbia) +81
15 | 34BRICOMNFMCHAR W. SMITHLOw. .. Windam Hi) +80
478 __ | BRITNEY SPEARS From The Bottom Of My... (Jive)  +T7

[ MBRMNMDay(A&M)

108 AC reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by
total plays for the airplay week of Sunday 2/6-Saturday 2/12. Bullets appear on songs gaining plays or remaining flat from previous
week. if two songs are tied in total piays, the song being played on more stations is placed first. Breaker status is assigned to songs
reaching 875 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross impressions equals
Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with pemmission from

The Arbitron Company (Copyright 2000, The Arbitron

;’c,-c-stot-'aqouut

). ©2000, R&R Inc.

Total Piays: 213, Totah Stations: 17, Adds: 0
ARIAH CAREY LJOE & 98 DEGREES Thank God | Found You (Columbia)

Towal Plays: 174, Total Stations: 27, Adds:
MManmelwm(momeml)
Total Plays: 160, Total Stations: 28
mmeSangToMe(Columma)

Total Plays: 150, Total Stations: 35, Adds: 15
mmlSavedTheWorldToday(AM)

Total Plays: 140, Total Stations: 27, Adds: 3

Total Plays: 206, Total Stations: 34, Adds: 1 Total Plays: 110, Total Stations: 65,
mmsmmwmmw&okmneanum) VEMICE The Man You Think | Am (Vanguard)
Total Plays: 199, Total Stations: 34, Adds: 2 Total Plays: 99, Total Stations: 21, Adds: 3
EDWIN McCAM Go Be Young (uva/mmc)

MICHAEL W, SMITH This Is Your rime (Reunion/live)
Total Plays. 77, Total Stations: 19, Adds
KENNY LOGGINS Your Heart Will Lead You Home (Sony Wonder/Columbia)
Total Plays: 50, Total Stations: 15, Adds: 4

Songs ranked by letal plays

CELINE DION That's The Way It Is (550 Music/Epic)  +75

Breoakers.

No Songs Qualified For
Breaker Status This Week

Most Added is the totel number of aew adds officially reported fo RAR
n.ﬁm*h’wu“umm
towerd ng. Most incressed Plays lists
nwmnwmwmhwm
Weighted chert appesrs on R&R ONLINE MUSIC TRACKING.

EURYTHMICS |

“| Saved The World Today”

WSHH WLEV WNSN

WLTE WLIF KUDL WLTQ KQXT
WWLI WRCH WRSN KKMJ KMGL
and many more

™
MUSIC ARST

ADD!

Album PEACE Gold in U.S.A. and Germany

Platinum in Canada and England
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WLUTW/New York KOSTALes Angeles WLIT/Chicago wil WEED/Philadeiphia
L - AMEM KOST AMEM Bonnevitie WEAZ Rado Inc

1 - Q (213) 4271035 {312) 329-9002 (312) 297-5100 (610) 5381223
Ryan/Hunles ﬁn Chiang 103 5FM De! Rosso Hamim/Johns Conley/Rowland
12+ Cume 2,191,800 12+ Cume 1,386.280 12+ Cume 690,680 12+ Cume §23.608 ™ 124 Cume 775,488
PLAYS PLATS LYY PLATS s
AW TW  ARTISETITUE G (000) W Tw  ARTISIMITLE 6 (000) W Tw  AATIST/TITUE L) W TW  ARTISTTITLE © (908} LW TW  ARTIST/AINLE 1 1000}
21 23 CELINE DION/That's TheWay s 32867 17 1§ 98DEGREES Do (Chesrsh You) 12528 22 24 BRAN MOKNIGHT /Fack Al One 11160 ?5 28 LONESTAR/Amared 7650 27 34 BRIAN MCKNIGHT/Back Al One 17510
19 27 SAVAGE GARDE N1 Knew | Loved You 31438 17 1 NSYNCWIG ESTEFANMUSCOf Myeanl 12528 28 23 LONESTARATared 1069 24 28 SAVAGE GARDENKnew | Loved You 7650 30 38 ENRIOUE IGL ESIAS Bakamos 15450
19 21 BRIANMOKNIGH] Back At One 16 19 FAITHHILUBreathe 12528 2123 CELINE DIONThats The Way Tt is 10635 26 28 98 DEGREESA Do (Cherssh You) 734 27 29 SAVAGE GARDEN Knew | Loved You 14935
20 19 PHILCOLLINS YoudBen by, 27151 15 17 RICKY MARTINF/MEJA Prvate Emoton 11832 21 72 BACKSTREET BOYS/Show Me 10230 19 24 BRIANMCKNIGH 1/Back Al One 3 28 27 CELIME DION/That's The Way R is 13905
19 18 MARC ANTHONY/ Need To Know 2151 17 17 BRIANMCKNIGHT Back At One 11832 19 22 RUBBE WILLAMS/Angels 10230+ 24 28 FAITHHIL UBreathe 7344 27 25 9BDEGREESADO(Cherish You) 12875
20 18 LONESTARAmed 25722 18 17 SAVAGE GARDENKnew | Loved You 11832 22 22 MARC ANTHONY ) Neod ToKnow 10230 21 21 SIXPENCE /There She Goes 6426 5 BACKS IREET BOYS/Show Me ms
14 18 ROBBE WILLIAMS/Angets %72 18 97 CELINE DION/That's The Way s 11832 20 22 PHILCOLLING/SwangersLike Me 10230 20 19 CELIME DION/That's The Way It is 814 7 MARC ANTHONY/ Need To Know 7210
17 17 BACKSTREET BOYS/Show Me. 24253 17 16 PHILCOLLINS/YouBe inMy. 11136 22 21 9BDEGREESADo(Chersh You) 9765 15 17 MARIAHCAREYAOE /Thank God| Found 5202 6 BACKSTREET BOYSA Want 3 That Way 5665
20 17 MARC ANTHONY/You Sang To Me 24293 1718 BACKSTREET BOYS'Show Me L1136 23 21 SAVAGE GARDEN? Knew | Loved You 9765 16 16 ROBBH WL LIAMG Angeis 48% 6 NSYNC/God )AL ftle 5150
11 15 MARAHCAREYAIOE /ThnkGodifound 21435 17 16 MICHAEL BOLIONSexual Healing 1113 23 21 FAITHY L /Breathe 9765 17 16 PHIL COLLINS/Stangers Like Me 4896 9 SARAH WeRemember You 5150
15 18 PHit COLLINS/Swangers Like Me 20006 8 11 SOPENCE /There She Goes 7656 16 13 SIXPENCE. /KissMe 6045 1116 MADONNA/Amercan Pe 8% " SHANIA TWAIN/That Dont. . 4635
14 13 SANTANAS/ROB THOMAS/Smooth 18577 9 10 SDPENCE AessMe 6960 1217 CHERBeleve 5580 13 15 PriL COULINS/Youd Be InMy. 4530 9 NATALE IMBRUGL A Torn 4635
713 Averan Pe 18577 8 10 MOMCAANGH Of Mine 6360 13 92 9BDEGREES/TheHargest Thing 5580 17 15 TINATURNE RWhen The Heartache 4590 9 FAITHHILL Thes Kss 4635
- 12 3 ELTONJOHN Someday Out OF 17148 9 9 SHANIA TWAIN You're S0 The One 6264 15 12 ENRIQUE IGLESIAS Batamos 5580 17 16 WHITNEY HOUSTON? Leamed From 4284 7 GO0 GOODOLLSAS 4639
15 10 98DEGAEEST Do (Charsh You) 14290, 8 9 SHANA TWAINTom s Moment On 6264 2 12 MADORNAAmescan Pie 5580 9 18 RICKY MARTIN FVEJAPrnvate Emoson 284 9 AEROSMITHA DontWan To. 4635
S 9 SHANIA TWANMan! |Fool Lie 12861 9 8  NSYNCAGod.)ALise 6264 9 19 SHANUA TWAI/You ro St The One 5115 15 14 ERICCLAPTONBlue Eves Blue 284 " 98 DEGREES/The Hardest Thing 4635
10§ SHANIA TWAINYou e St The One 12861 9 8 AEROSMITHA Dot Want To 5568 12 99 NATALIE IMBRUGL tTom 5115 12 13 BACKSTREET BOYS/Show! 3978 12 PHi COLLINS YouTiBeIn My 4635
9 9 CERtdme 12861 40 BACKSTREETBOYS/ASI Have ToGrve 5568 9 11 SHANIA TWAIN1om Thes Moment On 5115 10 12 TWAIRMant 1 Feat Ly, %72 " SHANLA TWAINMan! (Fool Like 4120
9 9 IBDEGREES/The Hardest Thig 12861 7 & RKELLY&C DIOKTM Yous Angel 5568 10 99 SARAIMCLACHLANA WM Remember You 5115 15 12 SDXPENCE /Ksshe 3672 9 PHL COLLING/True Colors a2
9 9 CERSKongEnough . 12861 8 0 9BDEGREES/The Hardest Thg 5568 12 18 SHANIA TWAM Man' (feel Like... 4650 13 12 BRITNEY SPEARSSometimes 3672 [ CHERBekeve 4120
9 9 BACKSIREET BOYS/ Want n That Way 12861 8 7 CfRBeee 4872 22 10 NSYNCWS ESTEFANAScOfMyHeart 4650 § 12 BACKSTREET BOYS! Want 1t That Way 3672 1 CHER/Sirong Enough 420
9 9 SARAHMCUACHLANI Wil Hemember You 12861 7 7 PMILCOLLINS/True Colors 72 109 FATHHILLThSKss aiss 1112 NSYNCWG.ESTEFANARSc OfMy Haast 3672 ] SIXPENCE AKiss Me 3605
6 9 EDWINMCCAINGO Be Young 12861 9 T WARIAHCAREYASH Beleve 4872 11§ BACKSTREET BOYS/ Wark n That Way 4185 12 12 BRODKSGAMNES/Thar's The Way 3672 6 N SYNC/Tearm Up My Heart 3605
8 8 NSYNCWG ESTEFANMusc OfMytiean 12861 7 7 BACKSTREET BOYS/Wart h That Way 72 6 8  BACKSTREETBOYS/ARIHave foGre 3720 10 11 CHERoieve 3366 6 SHANIA TWAIR#1om Thes Moment On 3605
9 8 SHANIA TWAMNSrom Ihe MomentOn 11432 8 7 RICKYMARIINShe' ANl Ever Had 4872 5 8  HOUSTON & CAREY/ When You Beheve 3720 12 10 AEROSMITHADontWant To. 3060 5 WHITNEY HOUSTONA Leamed From 3605
8 8 HOUSTON& CAREY/When You Beleve 11432 6 6  SWELMands 476 5 7 MARUHCAREYASH Beheve 355 B 9 SHANIA TWANYou've GotA Way 2754 1 SIXPENCE/There She Goes 3605
9 8 ENRIOUE IGLE 11437 7 & BRITNEYSPEARS Sometmes 476 7 6 PHILCOLLINS/Frue Colors 2190 7 9 SHANIA TWAIN You'e Sk The One 2754 0 SHANMA TWAINYou re St The One 3090
5 6 NATALE MBAUGL Wom 874 6 6  ENRIOUE IGLESIAS Batamas a7 8 6 Pl COLLINS/VouTlBe in My, 2790 12§ NSYNCAGod. )ALdte 2754 7 BACKSTREET BOVS/AR { Have fo Grve 3090
6 & FATHHNLThsKes 8574 7 S HATALE IMBRUGLWTom 3 4 KINNYGWARMSTRONGWIatAWondehd 1960 1" e TWAIN/That Dont 2448 5 MARUA CAFE Y/ i Beheve 3090
6 &  SOPENCE AesMe 8574 8§ FATHHALTresKiss 3480 -3 8 ELTONJOHNSomeday Out OF. 1395 9§ NATALEE IMBRUGLWTom 248 7 L ONESTAR/ATazed 3090

AC Playlists

FIND COMPLETE PLAYLISTS FOR ALL AC REPORTERS ON R&R ONLINE MUSIC TRACKING

KVIL/Dalas-Fi. Worth
infinity

(214) 691.1037
Curtis/King

12+ Cume 444,008

Greater Media
{617) 822-6324

Kehey/O'Terry/Laurence
12+ Cume §14.308

AMEM

(301) 984-9710
Alian/Mar!

12+ Cume 438,900

tin

Ciear Channel
(404) 367-0949
Dihatd/Goss/Joy
12+ Cume 414,408

KLSY/Seattie-Tacoma

Sandusky

(425) 653.9462
Kay

12+ Cume 316,509

PLATS s

W Iw  ARmBIINE Gl (009) 1w T AmISTMINE o oo ARTSTATLE 6 400 T8 ARSI oo T ANTISTTITLE 1 (009)
23 20 SAVAGE GARDENAKnew | Loved You 784 2 28 BRITNEY SPLARS Sometimes 9854 EDWINMCCAINA Cod Not Ask .. 5525 18 21 SAVAGE GARDEN Knew ) Loved You 4977 36 41 CELINE DION/Thats The way tis * 6888
24 21 BRIAN MOKNKGH] Back Al One 7506 % 28 MOXNIGHT/Back At One 9854 LONESTAR/AMaZed 5304 19 BRUAN MCKNIGHT /Back A1 One 4029 38 39 SIXPENCE. /There She Goes 6552
% 26 LOMESIARATared 7728 2 28 CELINEDIONWTRGIS The Way Ris 9854 98 DEGREESA Do (Chertsh You) 5304 16 CELIME DION/Ehar's The Way 1 s 429 36 30 VONDASHEPARD /Baby. Dontvou. . 6384
2 26 PHILCOLLINS YouBe in My _ 7228 2 28 SAVAGE GARDENKnew|Loved You 975 SAVAGE GARDEN! Knew |Loved You 5083 18 LONESTAR Amazed are 36 38 MARC ANTHONY/Need To Know 6384
5 24 EDWIN MCCAINA Coukd Not Ask 6672 11 20 MADONNAAmercan P 7580 BACKSTREET BOYS/? Ward h That Way “20 13 FAITH HILL Breathe R 39 37 FASTBALLOW OFMy Head 8216
20 21 SHANA TWAINMN' (FoelLike 5838 20 19 SHANWA TWANMan! lFool Like 7201 BRIAN MCXHIGHT /Back A1 One: 4199 16 AOBBIE WILLIAMS Angels 3555 41 37 SANAGE GARDEN? Knew 1 oved You 6216
20 20 SANTANAFAROB THOMAS'Smooth 5560 20 14 EDWINMCCAN Could Not Ak 5306 CELINE DIONThats The Way itis 4199 1 Me 2644 37 38 LOMESTAWAmard 6048
13 94 CELINE DION/Thars TheWway iis 389 17 13 MCLACHLANA Wl Romomber You 4927 98 DEGREES/The Hardest Thing 3978 8 NSYNCWG ESTEFANMUSC OIMy Han 2644 19 31 BACKSTREET BOYS/ShowMe. 5208
1412 WHITNEY HOUSTONA Learned Hrom 3336 9 13 BACKSTREETBOYS/ShowMe. 7 FAITH i Lreathe: 3978 8 Coukt Not Ask.. 2607 27 38 SANTANAF/ROB THOMAS Smooth 5040
13 12 RICKY MARTINShe's Al Ever Had 3336 12 11 SXPENCE /ssMe 4169 BACKSTREET BOYS/Show Me. 3787 n 98 DEGREES/) Do (Chertsh You) 2607 25 2% GOOGOODOLLSA® 4200
13 12 BACKSTREET BOYS/Show Me 3336 9 11 GACKSTREET BOYS Wart I That Way 4169 MARC ANTHONY/) Nod To Know rs7 9 RICKY MARTINShes Al Ever Had 2370 25 25 SUGARRAY/Somedsy 4200
20 10 BACKSTREET BOYSAWant t That Way 2780 & 11 FATHHILreathe 969 SOCPENCE.../Thare She Goss: 3536 8 MARC ANTHORY/| Noerd To Know 2370 37 25 BACKSTREET BOYSA Want X That Way 4200
10 9 BACKSTREETBOYSAarper fhanlLée 2502 1110 NATALE IMBRUGLWIorm 3790 RICKY MARTIN F/MEIA/Procate £ motion 3536 10 WICHAEL BOLTON'Seasl 2370 26 28 NATALIE MBAUGLIATorn 4032
11§ MARTINAMCBRIDEN Love You 2224 8 19 NSYNC/God jAlete 3730 MARTINAMCBRIOE Love You 3094 10 PHRL COLLINSYou Be n M. 2133 23 21 SOGPENCE. AGss Me 3528
8 0 HOHBIE W LAMS Angets 2224 79 MARIAHCAREYASMIBeleve 341t FAITHHILL The Kiss 2873 9 SARAHMCUACHI AW Wil Romembes You 1296 1721 PHILCOLLINSYou Be M. 3528
8 0 ALSONKRAUSSSay 2224 3 0 9BDEGRLES/TheHardest Theg 311 PHiL COLL IKS/Sirangers Low M 2713 6 SOPENCE. /Thare She Goes 1296 22 19 ENRIQUE IGLESIASBatamos 3192
9 8 MSSICASIMPSON Warna Love You 224 8 0 CHERBde 3032 MARAHCAREYUOE /Thank Godfound 2873 6 SHANIA TWAIN/You ve Got AWay 1659 22 10 BRIANMCKNGHT/Back A One 3192
6 7 ENNFERPAGECnsh 1946 13 MARWHCAREYAOE /TrankGod lound . 3032 "BRITNEY SPEARS/Sometimes 2401 8 WHITNEY HOUSTON Leamed From 1659 1919 MACYGAAVATry IR
9 7 NSYNCAGod )AL 1946 10 7 SHAMA TWAINFrom This Moment On 253 PHIL COLLING/Youl Be In My 2431 10 PHILCOLL sLbeMe 1659 6 18 MCCAIY! Could Not Ask 3024
1T FAIHML/Breame 1946 6 7 TINATURNERMhen The teartache 2653 BACKSTREET BOYS/AR Have fo Gre 2210 s SHANIA TWAINALI! | Fool Like 1422 18 18 ROBBE WILLAMS/Angels 3024
48 FAITHHILLThes Kes 1668 6 6 SHANGA TWAN You're SSU The One 214 SHANIA TWAINS 1om Thes Morment On 210 7 NSYNC/God )A LSS . 1422 20 18 TINATURNERWhen The Heartache 024
7§  98DEGREES/TheHardest Thng 1668 8 & MONCA/Angel Of Mine 2214 BRICKMAN F/SNITHLove 01 My L 210 s HOUSTON & CARE YA¥hen You Beeve 1422 7 17 MADONKAAmercanfe 2856
14§ NSYNCWG ESTEFANMUSCOlMyHeart 1668 5 & 9BDEGREESADO(Chersh You) 2204 WSYNC/(God ) ALime. 1969 6 BAICKMAN F/SMITH L ove O Wy L e 1422 20 12 JOHNMELLENCANITm Not Runrng.. 2016
6 & BRODKSGAINES/Thrs The Way 1668 46 SHANGA TWANTNat Dont. 1895 PHRI COLE INS/True Cokrs 1989 4 TINA TURNERAWhon The Heartache 1422 13 91 FAITHHIL L/ Breathe 1848
6 8 PHILCOLLINSStrangers L e Me 1668 -~ 8 ROBBEWILLAMS/ 189 NSYNCW/G ESTEFANMusc OIMy Heart 1768 3 TESH FANGRAM Gove M Forever 1185 B 10 AEROSMATHIDonYWant To_ 1680
4 5 SHANIATWAIRYou're S The One 1390 5 4 NSYNCWIG ESTEFANMus OfMyHeat 1516 NATALE IMBRUGL W/ Tom 1547 s COCHRAN AND BRICMAN ANy AR Thase. 1185 B 10 RICKY MARTINF/MEJAPraate Emobon 1680
38 FATHHILLAetMeletGo 1390 S 3 BAIINEVSPLARS/ BabyOneMare 137 A KELLY & C DIONTM Yous Angel 1547 7 BACKSTREET BOYSA Want It That Way 1185 120 MARC ANTHONY/Vou Sang To Me 1912
5 8§ SIMPLY REDVThe Ae That | 1390 -2 AWELMands 758 SHANUA TWAIN You r¢ Sl The One 1326 s ALISON 1185 118 SUGAR RAYEvery Morming 1344
5 S SWELhands 1390 12 DAVEKOZTogeths Agam 78 HOUSTON & CAREYMWhen You Bokeve. 1326 6 DAVE KOZ/Together 1185 <7 TRISHAYFARWOOD. You e Where | "7
5 S MARWNCAREY/ SMlBeteve 1390 1326 3 NATAL I IMBRUGLIA Torn 948 7 7 VOMOASHEPARDVHaad Your Mind 1476

NESZ/Phosniz WLTEMinneapelis KEDUSL. Lawis
Clear Channel ,”KEZ Infinity AMFM , Infinity Infiniy "
(480) 966-62% (612) 339-1028 w E (516) 475-5200 ‘a; (314 5310000 (o1 823-1570 102
hanahan V Nolan Michaeis/Milles/Lombardo ivers/Doyle Balaban/Thoner
ey 0 Sofr Rock
12+ Cume 291,200 — 12+ Cume 342,700 12+ Cume 355.800 SOV S Al LI ey 12+ Cume 385,300 12+ Cume 288,408
PLAYS PLATS PAYS MAYS
AW TW  ARTIST/TITLE G (008) LW TW  ARDIST/TITLE & (o8 W TW  ARTISTAITLE & (som) LW W  ARTSTMITLE o (o) LW Tw  ARTISYTITLE G1(908)
34 35 SAVAGE GARDEN Knew | Loved You 6055 14 17 BACKSTREETBOYSA Want ft That Wary g 30 30  SAVAGE GARDENA Knew ) L oved You 7580 3 CELINE DION/That's The Way it Is 4128 18 22 LOMESTARVAmand 4752
29 30  CELRNt DIONThat's TheWay It s 5190 17 17 BRIANMCXNIGHT Back At One 39 22 29 SHANIA TWAINAMan! IFoel Lde 7337 1% SAVAGE GARDE N Knew | L oved You 3870 6 19 98 DEGREESA Do (Chersh You) 4104
31 27 98 DEGREESA Do (Chesnish You) 4671 17 18 EDWIN MCCAINA Could Not Ask. 3568 29 29 CELINE DIONThat's TheWay itis. 7337 12 EDWIN MCCAINA Could Not Ask 6t2 19 18 SAVAGE GARDENA Knew | L oved You 404
21 24 LONESTAR/Amred 4152 21 18 LONESTAR/Amared 3568 30 28 LONESTAVAmared 7084 14 98 DEGREES/1Do (Chesish You) 3612 22 19 CELINE DIONThats The Way Itis 4104
19 22 RUBBIE WILLIAMS/Angels 15 18 98DEGREESA Do(Cherrsh You) 3568 28 28 BACKSIREET BOYS/Show M. 7084 15 BACKSTREET BOYS/  Wart it That Way - 54 9 18 SHANIA TWAIN/You've Gol A Way 3888
19 13 BACKSIREET BOYSA Want M That Way 3 13 18 ROBBIt WILLIAMS/Angets. 3568 30 28 SANTANAF/ROB THOMAS Smooth 1084 " NSYNC W/G ESTEFANMusic OF My Heart 3354 7 17 NSYNGtGod )Alitle 3672
27 18 SARAH MCIACHUANA Wil Remember You N 17 18 SAVAGE GARDENAKnew I L oved You 3568 30 27 BRIAN MCKNIGHT/Back At One: 6831 12 SHANLA TWAINYou ve Got A Way 309 15 17 BACKSTREET BOYSShow Me 3672
17 18 RICKY MAR]INShe's Al | Ever Had 314 16 16 CELINE DIONThat's TheWay lis. 3568 13 14 WHITNEY HOUSTOMNA Learned From 1542 14 LONESTAR ATased 3096 12 13 PHIL COLLINS/YoullBe in My . 2808
15 17 SHANIA TWANMan'! (FeelLike... 2348 16 15 PHIL COLLINSYouTBe In My . 3345 10 18 LOUBEGAMamboNo. 5. 3542 13 PHIL COLLINS/You8 Be In My 309 11 13 BACKSTREET BOYSA Wart § Thal Way 2808
17 17 ENRIQUE IGLE SIAS Badamos. 2941 16 18 RICKY MARTINShe's Al f Ever Had 35 14 94 JENNNERLOPEZWatng Fos Torght 3542 1" FASTHHA L/Breathe 3096 9 11 SHANIA TWAIN You're St The One 2376
17 17 MARC ANTHONYA Need To Know 2941 16 18 NSYNCWG ESTEFAN SAusic Of My Heart 334y 12 14 MARC ANTHONY/You Sang To Me 3542 2 BACKSTREET BOYS/Show Me 2580 8 9 SHANA TWAINFrom Thes Moment On 1944
16 15 SHANIA FWAMN/That Dont 2595 14 18 SHANIA TWAIN You ve Gol A Way »nz 13 13 ROBBIE WHLL IAMS Angels 3289 6 SARAH MCLACHLAN Wil Remember You 22 5 9 (OHERBekeve 1944
17 18 FATHHIL Areathe 42 13 94 9BDEGREES/The Hardest Thing 3122 1393 CHAISTINAAGULERAWNLAGEIWarts 3289 6 MARG ANTHONYA Neod To Know 22 - 8  BACKSTREET BOYS/M I Have loGre 1728
5 13 2 BRIAN MCKNIGHT /Back Al One 249 16 914 SARAH MCLACHLAN Wil Remember You Kired 12 13 TINA TURNERMMen The Hearache. 7 PHIL COLLINS'Strangers L the Me: 2064 7 @ 98DEGREES/The Hasdest Thng 1728
12 10 EUWINMCCAINA Could Mot Ask 1730 12 13 SDPENCE AdssMe 2899 8 12 BRIINEY SPEARS/.. Baby One More. 6 98 DEGAEE S/The Hasdest Thing 1806 6 7 SARAHMCLACH ANA Wil Remember You 1512
- 18 2 BACKSTREET BOYS/Show Me 1730 11 13 FAITHHILLA etMe L e Go 2899 11 92 SUGARRAY/ 3036 10 TINA TURNERWhen The Heartache: 1806 4 T NSYNCWSG ESTEFAN s OfMy Heart 1512
8 9 PHIt COLUNSNOUTBe inbhy. 1557 14 13 NSYNC/(God )ALae 2899 1312 EDWINMCCAINA Coukd Not Ask 3036 [ SIXPENCE /s Me 1548 46 FATHHLLThS Kes 1296
8 8  SOPENCE Amsshe 1384 1113 HOUSION & CAREY/When You Bekeve 2899 12 11 SNMIFER PNGECrush b 7 NSYNC/(God.. ) ALate 1548 2 6 PHILCOLLINSTrue Colors 1296
9 B NSYNCW/G ESTEFANMusc Of My Heart 1384 10 17 MADONNA/The Power OF.. 2676 9" N SYNC/Tearn’ Uip My Hearl 2783 4 RAKELLY & C DIONYm Yous Angel 1548 L s Me 1000
77 NAIALE MBRUGLWTom 121 1112 BRICOMANFARL /Destry 276 3 1 CERBdee 28 5 HOUSTON & CAREYWhen You Beleve.. 1548 6 4 R KELLY/M(Could Tum. 864
8 1 ENWERPAGECnsh 1211 1112 BACKSTREET BOVS/ShowMe 276 1491 9BDEGREESA Do (Cherish You) 2783 ‘4 TESH FANGRAWVGIve Me Forever. 1290 10 @ TINATURNERWhen The Heartache 54
37 ONRBdee 121t 12 41 ALROSMITH1 DontWant To 2453 10 91 RICKYMARTINLM LaVida Loca 218 3 MONICA/Angel Of e 1290 2 4 ERICCARMENAWas Bom To, 54
2 & VONDASHEPARD.. Baby. DontYou 1008 111 EWELtands 2453 11 11 PHil COLLINS/ Youl Be in My 2783 3 RICKY MARTIN/She's ARt ) Ever Had 1290 3 3 MOMICA/Angei Ot Mine 648
4 6 RODSTEWARTCohlala 1038 13 11 CHERBelee 2453 10 917 SMASHMOUTHAR Star 278 5 BOLTONSenal 1230 4 3 AUSOMKRAUSS/Sty 648
5 6 COCHRANAND BAICKMANARe Al These 1038 13 11 WHITNEY HOUSTONY Learmed From... 2483 1311 ENRIOUE 283 ] 1082 -2 NATALIEMBRUGLWTorn @2
8 8§ NSYNC(God )ALame 1038 111 MARWHCAREYASM Bedeve 2453 118 FAITHHILL The Kass 2% 5 1002 32 a2
4 6 BRICKMANFSMITHLove Of My Lile 108 10 11 JOHN & RIMESWITIn in The Stars 2453 9 10 AFROSMITH Don't Want o, 2530 ] 1082 <2 MARWICAREYASM Belleve a2
6 8 FATHHNL TS Kss 865 12 11 ERICCLAPTONSM Eyes B 253 1110 STARS ON5AM You Could Resd 2530 7 108 17 2 SIXPENCE. /Thare She Goss ]
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