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“We are already 250 plays deep on ‘Back Here and it feels like a smash to us!! After seeing
them live now we're really convinced that BBMak can take Top 40 radio by storm.”
ohn Reynolds & Jason McCormick WNKS/Charlotte
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The first track from their new album

. “RETURN OF SATURN"
9 R&R Alternative Album in stores 4/11/00

“We've been getting tons of calls for No Doubt ‘Ex-Girlfriend
- should be Top 5 requests in a matter of days.”
Rob Roberts/Deidre Poyner. Y100/ Miam
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Farmclub.com (USA Network) 3/20
, Conan (NBC) 4/7
T E Leno (NBC) 4/12
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management » marketing ¢ sales

it's time again for R&R's Industry X-Ray
series, where we pull apart an important
radio category and see how much it
spends on newspaper, television and
radio. This week's category: specialty
retail stores. It's a wide-ranging category
that includes “soft” department stores
such as Mervyn's, pet suppliers like
PetSmart and housewares stores,
including Linens 'N Things. Despite the
variety of products sold at specialty
retailers, they have one thing in common:
They're overwhelmingly patronized by
women. Also this week: the second part

-of Dick Kazan's conversation with Cox

Radio President/CEO Bob Neil.
Pages 12-16

FALL ARBITRON ROUNDUPS

Four of R&R's editors sliced and diced the
fall ’99 results this week. Jim Kerr and
Cyndee Maxwell have full Alternative and
Active Rock results, respectively; Carol
Archer threw the spotlight on a handful of
NAC/Smooth Jazz winners; and Tony
Novia talked to a PD who landed the
third-targest 12+ CHR result: a 19.1
share!

Pages 36, 85, 90, 100

 Senators ask for probe of Clear
Channel/SFX merger

o KYNG/Dallas set to
drop Country for Talk

 Charlie Ochs becomes VP/GM for
WLLD, WSJT & WYUU/Tampa, Mason
Dixon named PD/momings at WYUU

« Bill Hogan named BuySel!Bid.com
President

Page 3

CHR/POP
« "N SYNC Bye Bye Bye (/ive)

CHR/RHYTHMIC
« SI500 Thong Song (Dragon/Det Soul/IDJMG)

URBAN
+ 51800 Thong Song (Dragor/Def SoubIDIMG)

URBAN AC
« JOE | Wanna Know (Jive)

COUNTRY
« TOBY KEITH How Do You Like Me Now? (DreamWorks)

AC

« SAWAGE GARDEN | Knew | Loved You (Columbiaj
HOT AC

« SANTANA I/ROB THOMAS Smooth (Arsta)
NAC/SMOOTH JAZZ

+ NORMAN BROWN Paradise (Warner Bros.)
ROCK

« AC/DC Stitt Upper Lip (EastWestEEG)

ACTIVE ROCK

« 3 DOORS DOWN Kryptonite (Republic/Universal)
ALTERNATIVE

« RED HOT CHILI PEPPERS Otherside (Wamer Bros.)

ADULT ALTERNATIVE
« TRACY CHAPIMAN Telling Stories (EMIr/EEG)
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WFAN Retains Billing Crown

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jmarkham@ rronline.com

Just like the Miss America
Pageant, there are many contes-
tants, but only one crown. This
year's radio revenue crown once
again goes to Infinity’s WFAN-
AM/New York, this time with
an estimated revenue of $60.8
.million, according to BIA.
WFAN GM Lee Davis attributes
the station’s continued success o
“our on-air personalities. exclu-
sive programming and interac-

tion with the listeners when they
call in”

Davis, who has been GM for
nearly {wo years, adds that
WFAN's listeners are very up-
scale and well-informed. “We
are a well-established brand in
New York. The people who tune
in 10 the station know what they
are going 1o get. from Inus in the
Morning 10 Mets baseball at
night.”

Infinity has six-stations an‘fong

BIA/See Page 21

Cumulus Media Owns Up To Accounting Irregularities

| Bungeroth out, Dickey elevated to President as company restates quarterly figures

By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
ronr@ rronline.com *

Shares in publicly traded Cumulus Me-
dia took a stunning downward spiral last
week after it announced that some of its
1999 financial results
were inflated. The com-

Cumulus’ Slide

stemmed from the way the company
handled long-term advertising contracts in
a handful of its markets. Instead of report-
ing income from those contracts during the
quarter in which the spots ran. the monies
were posted to an earlier
quarter. thus inflating

pany responded to the
crisis by replacing
company President Bill
Bungeroth with Exec.
Vice Chairman Lew
Dickey. It has also so-
licited the help of high-
octanc Washington at-
torney Lanny Davis,
who normally advises

revenuc and cash flow
4 50 numbers in the wrong
quarter.

As a result, Cumulus’
$5 million first-quarter
cash flow figure was
3 shaved to $4.4 million,

and its third-quarter cash
20 flow was deflated by
- $700.000 to $16.4 mil-

$13.06 >

Cumulus on antitrust
and public policy mat-
ters. to help manage the flow of informa-
tion during the crisis.

Cumulus announced last week that cer-
tain figures from the first-, second- and
third-quarter financial reports from last
year had to be restated. The problem

Revenue Restatements

1229  Jan. Feb.

lion (see the accompa-
nying box for the rest of
the restated figures). At this point no cred-
ible authority is accusing Cumulus of cre-
ating faise billing or of padding the books.
and the company is only admitting to re-
porting real income in the wrong quarters.

Small as that transgression might scem.
the company saw fit to dismiss Bungeroth.
A knowledgeable source said he was let
go because “it happened on his watch,” but
the source would not speculate on the ex-
tent of Bungeroth’s involvement. if any.
in the fudging of the numbers. Cumulus

Mar. 317
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Cumulus Iilf With
Class-Action Suits

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Stanley Wolfe runs charter schools in
Philadelphia. As an investment, he bought
1,000 shares of Cumulus Media at $39 per
share when the fast-growing Milwaukee
group had a second public offering last Nov.
18. Wolle is like thousands of other investors
who were impressed with the company’s abil-
ity to cut deals, acquire stations and build
clusters of revenue-generating properties,
many of which had been struggling opera-
tions bleeding red ink. Or so it was said.

Now Cumulus’ true ability to create suc-
cess has come into question. Aithough the
company is acknowledging that fourth-
quarter revenue numbers were originally mis-
handled (see story. left), some investors are
concerned that the company purposely mis-
represented the state of business in oder to
attract shareholders and drive up the value
of shares. By Tuesday, in fact, a handful of
class-action civil suits had been filed.

Wolfe has become the first plaintitf in a
court action that names Cumulus Media and
Cumulus executives Richard Weening, William
Bungeroth and Richard Bonick as defendants.

NEWSSTAND PRICE $6.50

* All figures in millions

QOuarter Revenue BCF

Ending From To From To
March31 $379 $31.2  $50 $44
June 30 458 458 135 136
Sept. 30 480 473 17.1 164

CUMULUS/See Page 21

LAWSUITS/See Page 21

Anti-LPFM Bill
Nears House Vote
B FCC forges ahead

The House Commerce Com-
mittee on Tuesday (3/21) said it
would hold a Thursday hearing
on Rep. Mike Oxley’s anti-
LPFM “Radio Preservation Act”
with the idea of moving the leg-
islation out to the House of Rep-
resentatives for a full vote.

“It’s time to move this bill out
of committee,” Ken Johnson told
R&R. Johnson, the spokesman
for House Commerce Commit-
tee Chairman Billy Tauzin,
added, “Billy is committed to
moving this legislation out to the
House floor. It's time to send a
message to the FCC."

Capito! Hill has sent a series
of messages to FCC Chairman
Bill Kennard and his staff about
how it feels about LPFM. In a

LPFM/Ses Page 21

Classical’s Symphonic Surge

= KDFC becomes Bay Area's No. 1 music outlet

BY Apam JacossoN
R&R RADIO EDITOR
Jacobson@ rronline.com

If Arbitron ratings
success equaled sales
prowess, the Classical
format may have
struck it rich. How-
ever, that's far from
reality: Classical is
still ignored by many
advertisers because of
its failure to deliver
the prized 25-54 demo that
agencies prefer over any other.
Hence the decision of Marlin
Broadcasting to sell WTMI-
FM/Miami-Fu. Lauderdale for
a whopping $100 million de-
spite the station finishing 10th
12+ with a respectable 3.6
share (R&R 2/18).

In the City By The Bay, it
will be tough to ignore the

Lueth

stunning growth seen
by Bonneville's
KDFC-FM/San
Francisco. The sta-
tion has improved
from a 3.2 sharc in
the summer '99 rat-
ings to a 4.5 — good
for a second-place tic
™ with AC sister KOIT-

1 AM & FM. KDFC

defeated such long-

time ratings stalwarts
as all-News KCBS-AM,
CHR/Rhythmic KYLD-FM
and Oldies KFRC-AM &
FM. In the 25-54 demo,
KDFC steamrolled ahead 2.1-
3.4 to finish ninth —! passing
such stations as KCBS,
Talk/Sports KNBR-AM,
Pop/Alternative KLLC-FM
and Alternative KITS-FM

KDFC/See Page 35

Emmis Seeks $2.1
Bil. In Countersuit
Against Sinclair

By JeREMY SHWEDER
R&R WASHINGTON BUREAU
Jjshweder@rronline.com

Almost two months after
Sinclair Broadcast Group took
Emmis Communications to
court over the disputed sale of
six radio stations and one TV
outlet, Emmis has retaliated. On
Monday Jeff Smulyan's group
filed a countersuit against
Sinclair that asks a judge to force
Sinclair to sell the St. Louis
properties to Emmis and also
asks for a cash judgment of hun-
dreds of millions of dollars in
damages.

The 25-page lawsuit is the lat-
est maneuver in what has be-
come a contentious battle be-
tween Sinclair and Emmis. At is-
sue is the fatc of WRTH-AM.

EMMIS/See Page 35
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The breathtaking ballad
you've been waiting for

turn to you’
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> christina aguilera

. Produced by GUY ROCHE [ Written by DIANE WARREN « Execatlve Producers: DIANE WARREN § ROW RUIR
RO A& R Direction: RON FAIR / Mixed by MICK GUZAUSKI » Exchisive Worldwide Reprosentation: STEVE KURTZ for Marquee Management
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Hogan Hired As
BuySeliBid Pres.

Industry veteran William Hogan
has been appointed President of
- BuySellBid.com,

A a locally focused

s web adventising
network that en-
ables traditional
media to inte-
gratc on-air ad-
vertising with the
Internet.

Hogan. who cur-
rently scrves on
thec RAB board
of directors, was
most recently Exec. VP of
Metromedia Intcrnational, oversee-
ing 13 intemational joint ventures
and 19 stations in Russia and six
European countries. He has also
held President posts at the
Westwood One, Unistar and RKO
radio networks.

*We are excited to have an execu-
tive of Mr. Hogan's caliber join our
company,” said CEO Jay Shepard.
“His industry leadership, experi-
ence and depth of knowledge about

HOBAN/See Page 35

KYNG/Dallas Sets
Talk Format Flip

Infinity's KYNG-FM (Young
Country)/Dallas is set to flip to
Talk next month. KYNG will soon
join a growing list of Infinity major-
market FM Talkers, which includes
stations in New York, Los Angeles,
Chicago. Detroit and Washington.
Current KYNG PD Bob McNeill.

who joined the station in 1998, will.

remain in the PD's chair when the
format flip takes place sometime in
carly to mid-April.

Although KYNG was the proto-
type for other Young Country sta-
tions in Seattle, Detroit and San
Francisco following its debut in

KYNG/See Page 20

RCA Ups Williams
To VP/Urban Promo

Jodi Williams has been clevated
from Sr. Director/Urban Promotion
1o VP/Promotions, Urban Music at

Interep’s Lisa Bonk.

A panel of radio industry luminaries met at an American Women in
Radio & Television luncheon last week to discuss “Radio in the New
Millennium.” Taking part in the discussion were (I-r) AWRT New York
Chapter President Lynne Grasz of Grasz, Communications; WABC/
N.Y's Phil Boyce; AAB's Celeste Champagne and Dolores Nolan;
Infinity Broadcasting’s Bill Figenshu;, R&R Publisher/CEO Erica
Farber; Katz Media's Mike Agovino; WPLJ/N.Y.'s Scott Shannon; and

R ———

} Clear Channel-SFX Scrutiny Urged

@ Antitrust subcommittee holds oversight hearing

The Senate Subcommittee on
Antitrust on Tuesday (3/21) an-
nounced it would hold an over-
sight hearing the next day to look
at a series of major media merg-
ers, including the AOL-Time
Warner marriage and Clear
Channel’s proposed acquisition of
SFX Entertainment. Leading the
witness list are Department of Jus-
tice Asst. Attorney General/Anti-
trust Division Joel Klein and Fed-
cral Trade Commission Chairman

| Robert Pitofsky.

]

RCA Records. She reports to |

Excc. VP/GM Jack Rovner.

~Jodi has consistently proven to
be one of the most effective promo-
tion exccutives in the business,”
Rovner said. “1 look forward to
working with her on taking our Ur-
ban roster to the next level.”

Williams joined RCA in her most
recent post from Mercury Records.
where she was Sr. National Direc-
tor/Urban Promotion. Prior to that

WILLIAMS/See Page 35

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

MEWS DESK:

®8.R ONLINE SERVICES:
ADVERTISING/SALES:

The hearing was called just days
after Subcommittee Chairman
Mike DeWine and ranking mem-
ber Herb Kohl sent a letter to Klein
and FCC Chairman Bill Kennard

voicing their concern about the pro-
posed Clear Channel/SFX deal.

“This transaction may provide
some benefits for consumers, but it
would also create a media/enter-
tainment giant with substantial
ownership interests in a wide vari-
ety of venues, including radio sta-
tions, television stations, billboards.
concert halls and Broadway the-
aters,” wrote the senators. “For
these reasons, we urge you to care-
fully scrutinizc the merger's com-
petitive effects.”

The senators arc also concerned
about the relationships radio group
can forge with the concert promot-
ers and its possible ability to freeze

SFX/See Page 35

Ochs To VP/GM Of Infinity/Tampa Trio
=@ Dixon named PD/moming hest at Oldies WYUU

WMZQWashington VP/GM Char-
lie Ochs has been named VP/GM
for three Infinity stations in Tampa:
CHR/Rhythmi: WLLD-FM.
NAC/Smooth Jazz WSJT-FM and
Oldies WYUU-FM. Additionally,
Tampa radio vetcran Mason Dixon
arrives at WYUU as PD and mom-
ing show host.

In his new position Ochs will be
filling the duties of Infinity/Tampa
VP/GM Tom Rivers. who will con-
tinue to oversee Sports WQYK-
AM, Coumtry WQYK-FM &
WRBQ-FM and the Tampa Bay
Buccaneers Radio Network. The
appointment marks Ochs’ return 10
Infinity/Tampa: He managed
WQYK-AM & FM before a 10-
year stint at WMZQ.

Noting that he and Ochs worked
together at WQYK and WMZQ,
Rivers told R&R, “Getting to work
with Charlie is going to be awe-

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinto @ rronline.com
newsroom @ rronline.com
jill@rronline.com

hmowry @ rronline.com

some. The fact that we've known
cach other so long is going to be a
tremendous asset for the company,
because there will be so many op-
portunities for the stations to work
together.”

Dixon previously served as PD
and morning host at WAKS-FM/
Tampa. Starting his new duties on
Aprit 3. Dixon brings along his

OCHS/See Page 20

[ rent KMOX-AM/St. Louis
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KMOX/St. Louis Lifts Langmyer To OD

Broadceast veteran and cur-

PD Tom Langmyer has
been promoted to the newly |
created position of Opera-
tions Director for the Infin-
ity-owned Gateway City
News/Talker. In his new po-
sition Langmyer will con-
tinue to oversee KMOX's
PrOgramming, ncws, sports
and marketing, while add-
ing new responsibilities for

the station’s overall strate-
gic planning, contract nego-
tiations and product devel-
opmient.

“Tom has demonstrated

‘W outstanding Icadership
W skills in expanding his role
at KMOX over the last two
years.” commented KMOX
VP/GM Karen Carroll.
*This promotion will allow

Langmyer

LANGMYER/See Page 18

Eggleston Joins MCA As VPIPromotion

Darren Eggleston has
been tapped as VP/Promo-
tion at MCA Records. He
most recently headed na-
tional rock promotion at
Maverick Records.

“Darren  exemplifics
today’s music exccutive.”
said Sr. VP/Promotion
Craig Lambert. “His addi-
tion to our staff will con
tinue to strengthen our ef-
forts on behalf of our art-
ists. It's my pleasure to welcome a
world-class professional to an al-
ready world-class label.”

Eggleston spent two years as a lo-

310-553-4330
202-463-0500

615-244-8822

Eggleston

310-203-8727
310-203-9763
202-463-0432
615-248-6655

cal promotion excc with
Epic Records. He was also
Warner Bros. Records® De-
troit local for four years.

“1 worked with Craig
Lambert at Epic, and I'm
very happy to be with his
team once again,” Egg-
leston remarked. “l share
his vision for the depart-
ment and label. We have a
superb, experienced and
hard-working staff here,
and we're looking forward to work-
ing with them to break a whole lot
of records in the months and ycars
ahead.”
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Clear Channel Spin Cycle On Low

Radio Business

U Deals keep coming, but at slower pace

By JerEMY SHWEDER
R&R WASHINGTON BUREAU
Jsiweder@ rronline.com

When Clear Channel began announcing its spinoffs March 6,
many people were concerned that the company wouldn’t earn as
much as it had hoped from the required divestitures. First Union
Analyst Bishop Cheen summed up the feeling of many people in
the industry when he said that Wall Street was looking for that

“big $4 billion number.”

More than two weeks later Wall
Street can rest easy. Clear Channel
seems (o have hit its mark. having
spun off 111 stations in 38 markets
for more than $4.3 billion to date, with
more divestitures possibly on the way.

Clear Channel stock. which has lost
about 30% of its value this year. made

a slight comceback with the an-
nouncement of the divestitures. At
the close of the markets on Tuesday.
Cicar Channel had risen to $68.81
per share. up from a six-month low
of $60 on March 7.

Last week Clear Channel an-
nounced yet another station sale, with

WWRX-FM/Providence-Warwick-
Pawtucket going to Stephen Min-
dich’s Phoenix Media for a price not
disclosed. Andy Kingston. GM of
Phoenix’s FNX Radio Network. told
R&R that the group paid about 16-
10-20-times cash flow for the Classic
Rock station. Kingston thinks that
there were higher bidders for the sta-
tion. but Clear Channel chose Phoe-
nix because it wasn't a direct com-
petitor. FNX programs alternative
music on all its stations and will flip

CLEAR CHANNEL/See Page 8

Internet Not ‘A Hobby,’
Kagan Panel Says

(C New media proponents make their case at seminar

On day one, the Kagan Radio Acquisitions & Finance 2000
seminar in New York City dealt with the present and future state
of traditional radio. Day two featured the other spectrum —

Internet radio.

Many panelists at the Kagan Internet
radio session seemed to carry chips on
their shoulders from the previous day,
when Emmis CEO Jeff Smulyan called
the Internet an “entertainment hobby.,”
not a true threat to radio. The Kagan
panelists directed many of their com-
ments toward Smulyan. According 0
Mike Weiss of web radio company
TuncTo.com, “The genie is out of the
bottle.” He added, Just as technologi-
cal advances fucled the growth of ra-
dio, the same thing will happen for the
Internet”

Analyst Bill Meyers of Robertson
Stephens has been one of the most
outspoken critics on Wall Street of
how traditional radio companies are
approaching the ‘Net. He said that
broadcasters are focusing only on how

they can benefit from “dot-com™ ad
spending. That segment accounted
for about $600 million in 1999, he
said. “but that’s small potatoes for
what radio can really be. Most tradi-
tional radio broadcasters have been
slow 10 embrace the web.”

The major companies trying to
make a presence on the Internet
aren’t doing a great job, Meyers
added. The five most popular
websites for traditional radio broad-
casters are run by small, even tiny,
companies.

Smulyan did take the opportunity
10 plug his own Internet venture. a
consortium of radio broadcasters tha
plans to launch its Internet strategy
within a month. Smulyan invited any
broadcaster 1o join the group. which

will allow users to access its portal
through the web pages of their locat
radio stations.

Nothing Left To Buy, Small
Operators Say

Expanding through acquisitions is
almost impossible for a smaller op-
crator, according to panelists at
Kagan. The Citadels and Cumuluses
of the world may be able to pay ri-
diculous™ multiples for stations, as
Eric Straus of Straus Media said. but
smaller groups just can’t pay 13-plus
multiples for tiny stations.

Instead of growing through acqui-
sitions, smaller operators will have
to improve what they already own or
find new revenue streams, the panel-
ists agreed. If there were ever a time
to sell out, it is now, said Centennial
Broadcasting CEO Allen Shaw. He
said his seven-station group is ac-
tively accepting offers.

—Jeremy Sweder

— T

BUSINES.
BRIEFS

Marathon Sells Eugene, OR Trio To Cumulus,
Raises FGGC Flag

C hris Devine’s Marathon Media is getting $7.78 million for KUGN-AM,
KEHK-FM & KKTT-FM/Eugene-Springfield, OR, giving Cumulus a
six-station cluster in the market when paired with the three stations it
recently bought from McDonald Media. Devine acknowledged that, in fight
of Cumulus’ recent financial troubles, right now is a strange time to be
cutting a deal, but he said that they have a letter of intent, rather than a
contract, on the stations. Devine told R&R that he has*“a lot of confidence
in Cumulus’ abifity to turn this around.” Cumulus last week announced
that it had misreported numbers in previous earnings reports. The six-
station cluster would put Cumulus over the 50% ad revenue limit in the
market, which triggers additional FCC scrutiny.

FCC Approves Cumulus-Connoisseur Deal,

Tristani Dissents

C umulus' $242 million buyout of Connoisseur was approved by the FCC
last week, but will Cumulus'financial problems affect the closing? Con-
noisseur President Jeffrey Warshaw told R&R, “Absolutely not” FCC Com-
missioner Gloria Tristani disapproved of the deal, issuing a statement say-
ing that it does “serious damage to the public interest” She specifically had
a problem with the Youngstown-Warren part of the transaction, which she
said gives Cumulus nine stations in the market. Tristani also found fault with
another deal approved by the FCC's Mass Media Bureau last week, the
four-station Lafayette, LA purchase made by Citadel Communications from
KTBT Radio. Tristani said that deal gives Citadel 11 stations in the market,
well over the eight-station limit.

Group Claims Clear Channel
Used Third Party To Buy CP

daho Wireless, owner of three stations, has filed a petition with the FCC to
deny a Pocatello, ID FM CP bought at auction last October by InterMart
Broadcasting. InterMart — which won the license with the high bid of
$955,000, beating Idaho Wireless' $868,000 bid — funded its purchase
with a loan from Clear Channel's Citicasters and by entering into a JSA. It
also agreed to give Clear Channel the right of first refusal to buy the station
if InterMart needs to sell.
Although the deal between InterMart and Clear Channel does not violate
any specific rules, ldahoWireless argues that the agreement makes Clear
Channel the actual bidder and that the loan is 5o large it guarantees InterMart

R&R Radio Stock Index

This weighted index consists of all publicly traded companies that defive
more than 5% of gross revenues from radio advertising.

Chasge Since
Ohme Yoar Age One Week Age 310008 e Year Age e Week Age
Radio Index 26139 32539 30983 +2448% +5.02%
Dowindustrials 982224 10.595.23 992882 +787% +671%
S&P $00 128280 146447 139507 +14.16% +497%
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THE FALL RATINGS ARE IN!
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WABC-AM / NEW YORK CITY 25-54 AQH SHARE .6 TO 2.8 / UP 367%
KSTE-AM / SACRAMENTO 25-54 AQH SHARE 1.9 TO 2.4 / UP 26%
WGL-AM / FT. WAYNE 25-54 AQH SHARE .7 TO 2.0 / UP 186%
WHP-AM / HARRISBURG 25-54 AQH SHARE 2.9 TO 4.4/ UP 52%
WWVA-AM / WHEELING 25-54 AQH SHARE 3.9 TO 5.9 / UP 51%
WILM-AM / WILMINGTON 25-54 AQH SHARE .6 TO 1.0 / UP 67%

WHAT ARE YOU WAITING FOR?

*ARBITRON METRO AQH SHARE ANALYSIS /FALL 99 VERSUS SPRING 99 CALL 1-800-387-2366

DAME-GALLAGHER NETWORKS @4

LIVE 9AM TO NOON EASTERN « REFEEDS NOON TO 9PM « 6 UNIQUE HOURS EVERY WEEKEND Eh
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JIMMY PAGE 8. THE BLACK CROWES
What Is And What Should Never Be

A Smash on Over 150 Stations

Join the e-commerce revolution. Sign your website up now.

You too can be a part of history by offering your customers free downloads and
customizable CDs of Live at the Greek from your website.

Fans select their favorite songs. musicmaker.com's patented technology custom
manufactures each CD. ships it directly to their homes 8 you make a comission
on all gross sales originating from your site.

Visit: http://musicmaker.com/page-crowes/ setup

You will find everything you need to participate, including:

» Pricing of (D and payment information

« A simple online form to sign-up as a retailer for this promotion

« Promotional tools including song list, banners, links and more

maker.com

the web s custom cd site (™

CONTACT INFORMATION:
McGathy Promotions - Bill McGathy (212) 924-7775
AIM Strategies - Paul Yeskel (732) 679-9111
musicmaker.com - Don Maggi or Mary Park (212) 265-8818

wwWw americanradiohistorv com

R&R ROCK CHART

#1 Most Increased Plays
Most Added 3 weeks in a row

0-0

50/6

ALBUM NETWORK
ROCK CHART

18* - 14*
151/9

New Adds Including:
KISW WHJY WIZTA

Already Spinning At:

KLOS KSHE

WPYX KXXR

WRIF WFBQ
WCFM WPLR
WBAB WXRC
KYYS KEGL

WQBK WLVQ
KLOL WDKB
WMMR WTUE
WTTS WYSP
WDVE WFYV

www.musicmaker.com
AOL keyword: musicmaker
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DEAL OF THE WEEK 2000 DEALS TO DATE

Dollars To Date:  $749,907,024.00

g KDFT e"'[s (ﬂa[[as) TX {Last Year: $1,020,309,075.38)
KFNI-AM/San Antonio; KLIB-AM/ | Dollars This Week: $40,337,025.82

Roseville (Sacramento), CA; Lot ol 1

WATB-AM/Decatur, GA & WUNA- | Stations Traded This Year: 298

AM/Ocoee (Oriando), FL (Last Year: 313)

$12 million Stations Traded This Week: 23

(Last Year: 33)

TRANSACTIONS

Multi-Gultural Radio Broadcasting

Makes Multistation Deal For $12 Million

O Tak sells station to Saya for $7 milllon

| Ocoee (Orlando), FL |

PRICE: $12 million

TERMS: Asset sale for cash

BUYER: Multi-Cultural Radio
Broadcasting Inc., headed by Presi-

Multistate Deal
KDFT-AM/Ferris (Dallas),
TX; KFNI-AM/San Antonio; |
KLIB-AM/Roseville (Sacra-
mento), CA; WATB-AM/

Phone: (203) 968-6444

tions. Phone: (212) 431-4300 Misc.; Misc.; Misc.

| Decatur, GA & WUNA-AW/ | SELLER: The Freedom Network | |
LLC, headed by President Otto ! L

Miller. It owns one other station.

FREQUENCY: 540 kHz; 1380 kHz;
1100 kHz; 1420 kHz; 1480 kHz

| POWER: 1kw; 4kw; 5kw; 1kw; Tkw
l dent Arthur Liu. lt owns 19 other sta- | FORMAT: Misc.; Misc.; Spanish | TERMS: Asset sale for cash

*

PATRICK

RSN

STATION BROKERAGE
DEBT & EQUITY PLACEMENT
FAIR MARKET & ASSET APPRAISALS

Larry Patrick

President

Susan Patrick
Executive Vice President

Terry Greenwood
Vice President

Greg Guy |

Vice President

NN

5074 DORSEY HALL DRIVE, SUITE 205
ELLICOTT CITY, MD 21042

(410) 740-0250, (410) 740-7222 FAX
www.patcomm.com

COMMUNICATIONS

n
i

NN

TRANSACTIONS AT A GLANCE

® WJPL-FM/Farmington (Peoria), IL $2.63 miliion
© WBNB-FM &WQQB-FM/Rantoul

and WGKC-FM/Mahomet (Champaign-Urbana), IL $5.3 million
® WKIO-FM/Urbana (Champaign), IL $7million

© KDGS-FM/Andover (Wichita)

and KAYY-FM/ Clearwater (Wichita), KS $5.15 million
& WGUY-FM/Dexter (Bangor), ME $1.48 million
© WPHM-AM/Port Huron and WBTI-FM/Lexington (Port Huron),

M1 $2.24 million

° KlDS-AMISpﬂngﬂold, MO $140,089
© KFLW-FM/St. Robert, MO $360,000
© WHYZ-AM/Sans Souci (Greenville-Spartanburg), SC

$1.5million

¢ FM CP/Ciear Lake, SD $395,000
© KTXJ-AM & KWYX-FM/Jasper, TX $902,000

 Multistate Deal

| WNGY-AM/Babyion
(Nassau-Suffolk), NY and
WIXE-AM/Monroe, NC
PRICE: $1.25 million

BUYER: Muiti-Cultural Radio
| Broadcasting, headed by President

Arthur Liu. it owns 19 other stations.

Phone: (212) 431-4300

SELLER: Bonita Bequet. Phone:
’ (516) 228-9595

FREQUENCY: 1440 kHz; 1190 kHz
l POWER: 1kw day/38 watts night; 1

FORMAT: Tropical; Country

Illmons

| WJPL-FMIFarmington
(Peoria)
PRICE: $2.63 million

TERMS: Asset sale for cash [
BUYER: AAA Entertainment LLC, |

headed by Chairman Peter Ottmar.

{ It owns eight other stations. Phone:
(401) 724-7600

SELLER: Orchard Communica-

| tions Inc., headed by Michael Rea.

i Phone: (309) 687-3322
FREQUENCY: 96.5 MHz

POWER: 4. 3kw at 377 feet

FORMAT: NAC/Smooth Jazz

BROKER: Media Services Group

WBNB-FM & WQQB-FW/
Rantoul and WGKC-FMW/
Mahomet (Champaign-
Urbana)

PRICE: $5 3 million

TERMS: Asset sale for cash
BUYER: AAA Entertainment LLC,
headed by Chairman Peter Ottmar.
It owns eight other stations. Phone:
(401) 724-7600

SELLER: Liberty Radio, headed by
President Jim Glassman. Phone:
(309) 692-6600

FREQUENCY: 95.3 MHz;96.1 MHz;
105.9 MHz

POWER: 1.91kw at 413 feet; 3.8kw
| at 403 feet; 3kw at 328 feet

| FORMAT: Rock; CHR/Pop; Classic
Rock

| WKIO-FM/Urbana
(Champaign)
' PRICE: $7 million

wWwWw.americanradiohistorv.com

TERMS: Asset sale for cash
BUYER: Saga Communications,
headed by President/CEOEd Chris-
tian. It owns 45 stations, including
WIXY-FM & WLRW-FM/Champaign.
Phone: (313) 886-7070

SELLER: Tak Communications,
headed by President Sharad Tak.
Phone: (301) 840-2220
FREQUENCY: 92.5 MHz

POWER: 11.5kw at 458 feet
FORMAT: Oldies

BROKER: MediaVenture Partners

| KDGS-FM/Andover

l

(Wichita) and KAYY-FMW/
Clearwater (Wichita)
PRICE: $5.15 million

TERMS: Asset sale for cash
BUYER: Entercom Communica-
tions Corp., headed by President
David Field. It owns 93 stations, in-
cluding KFH-AM, KNSS-AM, KQAM-
AM, KEYN-FM &8KWSJ-FM/Wichita.
Phone: (610) 660-5620

SELLER: Gary & Viola Violet.

| Phone: (305) 632-3583
| FREQUENCY: 93.9 MHz;98.7 MHz

POWER: 25kw at 328 feet; 50kw at
492 feet

FORMAT: CHR/Rhythmic; Hot AC
BROKER: Star Media Group

WGUY-FM/Dexter

(Bangor)

PRICE: $1.48 million

TERMS: Asset sale for cash
BUYER: Communications Capital
Managers, headed by Michael
Oesterle. Phone: (517) 351-3222
SELLER: Innovative Advertising,
headed by President Daniel Priestly.
Phone: (207) 368-1021
FREQUENCY: 102.1 MHz

POWER: 26.5 kw at 672 feet
FORMAT: Oidies

WPHM-AM/Port Huron
andWBTI-FM/Lexington
(Port Huron)

PRICE: $2.24 million
TERMS: Asset sale for cash

Continued on Page 8
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DOMINANCE

$500 million in station revenue this year. That’s powerful stuff.

Radio and TV stations across the country are fecling the power of BuyMedia.com. Squarely on the bottom line, that is. Buyers in 900
cities use BuyMedia.com to learn about your station and place new orders. Big orders. In fact, only the sales commission is small. Just

3% on all orders placed outside your local DMA. See the tools that add value to your station by visiting
www.BuyMedia.com. Or call 1-800-788-9245. BuyMedia.com. We're big, and we're on your side. BuyMedia - com

www americanradiohistorv com
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Radio Business

Salem Q4 Revenues Increase

I Big Cly loss increases ln 1999; Regent loses
$94.91 per share in (4

alem Communications Corp. (Nasdaq: SALM) had fourth-quarter net
revenue increase 6% 10 $23.7 million, while BCF for the
quarter rose 11% to $11 million. On a same-station basis, revenue and
BCF jumped 8% and 17%, respectivety. Fourth-quarter net income was
$400,000, or 2 cents per share, compared 10 a logs of 2 cents in the fourth
quarter of '98. For the year, net revenue grew 12% 10 $87.1 milion, and BCF
was up 15% 1o $40.8 million. The company reported a 1999 loss of $8
million, or 40 cents per share, compared 10 a net loss of 9 cents per share in
1998. The single First Call analyst who made a forecast predicted a loss of
33 cents for the year. The 1999 net loss included an extraordinary loss of
$3.6 million, or 18 cents per share, resulting from the early retirement of $50
milkon of senior subordinated notes and the payoft of the balance owing
under its prior credit facility.

unl(:onmunlcatimhc.(msdaq: RGC) had a per-share loss of
$94.91 in the fourth quarter, though the company has only 240,000
shares outstanding. Last fourth quarter the company lost $10.34 per
share. Net broadcast revenues rose from $5.3 million to $6.4 million in
the fourth quartsr and from $14.8 million to $23.9 million for the year,
while BCF was up from $1 million to $1.3 miilion in the quarter and from
$3.8 milion to $5.4 million for the year. The company's per-share loss for
the year increased from $47.55 to $121.65. Regent says 1998 and 1999
results are not comparabie due to several mergers compieted during the
two years.

cquisition costs and one-time charges brought Big City Radio inc.'s

(AMEX: YFM) net loss up 50% in 1999, raising it from $17.5 million o
$26 million. On a per-share basis, net loss in 1999 was $1.83, well over the
loss of $1.40 per share predicted by the one First Call analyst polled. Rev-
enues for Big City were up 45% for the year to $20.6 million, with same-
station net revenues jumping 19%. BCF for the year was a negative $3
million, slightly better than the BCF deficit of $3.3 mittion in 1998. Fourth-
qQuarter earmings were not reported. R

sell AMFM’s 30% ownership or di-
vest billboards where Lamar and
Clear Channel’s Eller Media both

Clear Channel

Continued from Page 4

WWRX-FM toAltemative. The FNX
strategy also calls for the radio sta-
tion to work with an alternative news-
paper that Mindich owns in the mar-
ket. Phoenix owns WFNX-FM/Bos-
ton and three Maine stations.

DOJ, FCC Still Looking

At Merger

The Clear Channel spinoffs might
not end with the radio station sales,
according to a Clear Channel filing
with the SEC. AMFM’s 30% owner-
ship of Lamar Advertising could re-
sult in large-scale spinofts for Clear
Channel. Clear Channel may have to

have holdings, Clear Channel lawyers
wrote in the filing.

“These outdoor advertising asset
divestitures and operating restrictions
could adversely affect the value of
the combined company,” the filing
said.

Additionally. the SEC document said
that the DOJ is looking at competition
issues related to Clear Channel’s 15%
ownership of Z-Spanish Media and 26%
ownership of Hispanic Broadcasting.
The company expects that it will have
1o divest up to 115 stations to complete
the merger. which means that Clear
Channel could sell four more stations.

Continued from Page 4

will have to sell to Clear Channel. But InterMart lawyer Gary Smithwick told R&R that his client plans to pay off its debt
to Clear Channel and keep the station, calling Idaho Wireless' petition a“fishing expedition.” InterMart is headed by
President James Martin, who owns three Florida stations. Clear Channel owns two other Pocatello stations and
would not be an attributable owner of the FM CP even with the JSA. The FCC is reviewing the case.

FCC Actions

'he FCC hit a Miami broadcaster with a hefty fine this week for interfering with the signal of WQEW-AM/New York.

The FCC said thatWRHC-AM/Miami-Ft. Lauderdale would have to pay $22,500 for various infractions, including
operating at night without authorization and broadcasting from an unlicensed facility. The Spanish Adult Standards
station got into trouble with the commission after WQEW began fo notice nighttime interference with its signal. The
commission eventually discovered that WRHC was operating its station at a different frequency and from a different
location than the commission had authorized. It was also operating with Skw at night, which, the FCC said, it was not
licensed to do. WRHC said that it moved because its studios had been destroyed by a hurricane. The commission’s
base fine for the various infractions is $15,000, but it said it was upping the penalty by 50% because of the repeated
violations.

« The FCC hit Colorado broadcasterWS Communications with a $10,000 fine for main studio violations last week.
The commission said thatWS Communications, owner of KWGL-FM/Ouray, failed to keep a public inspection file in
its main studio from February through August 1999. The fine is the FCC's highest for that violation and can be
appealed.

« The FCC affirmed a $4,000 fine for Hoosier Broadcasting, which allegedly operated its antennas beyond FCC
specifications. The commission said that Hoosier, owner of WIRE-FM/Lebanon, IN, was operating its antenna at 53
meters, more than double the permitted height. The infraction was discovered when nearby station WEDM-FM/
Indianapolis said that its signal was being interfered with. The FCC eventually found no proof that the interference was
coming fromWIRE, but still fined the station for the infraction. Hoosier claimed that it was unabie to pay the $4,000 fine
for financial reasons, but the FCC said that the company did not provide the correct information to make its case.

« The FCC said last week that KXLE Inc., owner of KXLE-AM & FM/Ellensburg, WA, must pay an $8,000 penalty for
EAS violations despite KXLE's request that the fine be reduced. The commission said that on March 9, 1999 an FCC
agent found that the stations were in violation of Emergency Alert System requirements. KXLE owners later said that
the system had been tumed off on the day of the inspection for repairs, but the FCC dismissed that argument, saying
that the stations had a responsibility to relay alerts when their EAS system was off.

Radio One Seeks To Increase Shares

adio One has set April 28 for a special shareholders’ meeting in the Washington, DC area, where it will seek

approval to increase shares to 100 mitlion, CFO Scott Royster told R&R. The company authorized 30 million
common shares last May when it launched its IPO and has 28 million shares outstanding after the IPO and two
subsequent stock offerings. Without a 70 million-share increase, “We cannot do any more equity offerings,” Royster
said. “In order for us to grow in the future, we need to create flexibility and use company currency. We should have
foreseen this, but we never expected to do all we've done.”

Viacom To Buy UPN Stake

misCraft Industries, which had the choice of selling its stake in UPN for $5 million or buying Viacom's stake for
e same price, on Monday chose 1o sell its position. That means Viacom will own both UPN and the CBS-TV
network. FCC rules prohibit one company from owning two TV networks if one is among the top four in ratings,
which CBS is. Chris-Craft was forced to make a choice on ownership because the New York State Supreme Court
earlier dismissed all claims by Chris-Craft subsidiary BHC Communications in its litigation over BHC's UPN part-

nership with Viacom.

The DOJ is not the only party still
examining the merger. The FCC got
involved this week as well, flagging
pants of the divestitures on Tuesday.
Acquisitions by Infinity, Cox and In-
ner City Broadcasting were all
flagged, meaning that the FCC could
take a long time to look at revenue
concentration in several individual
markets.

The FCC flagged Cox’s four-

station purchase in Richmond,
Infinity’s three-station Cleveland
acquisition and the four-group
cluster bought by Inner City in Co-
lumbia. SC.

An FCC official told R&R that
in all the cases the transactions were
flagged because the combination of
Clear Channel’s remaining holdings
and the stations being spun off put
the two entitics over the FCC's 70%

ad revenue threshold for a market.
And the commission isn’t done flag-
ging deals. The official says that
there are still “a bunch coming up.”
While a flagging generally slows a
deal down. the FCC has ncver de-
nicd a transfer based on ad revenue
concentration. according to Wash-
ington. DC communications attor-
neys at last week's Kagan Radio
seminar.

Transactions
Continued from Page 6

BUYER: Liggett Communications,
headed by Manager Robert Liggett
Jr. It owns two other stations. Phone:
(313)884-6320

SELLER: Hanson Communica-
tions, headed by Chairman Lee
Hanson. Phone: (810) 987-4045
FREQUENCY: 1380 kHz; 96 9 MH27
POWER: 5kw; 3kw at 328 feet
FORMAT: Talk; Hot AC

)

KIDS-AM/Springfield
PRICE: $140,089

TERMS: Asset sale forcash
BUYER: Thirteen Forty Produc-
tions, headed by President Gary
Snadon. Phone: (417) 332-1099
SELLER: Branson Info ‘Radio,
headed by Donald Cupps. Phone:
(417)847-2734

FREQUENCY: 1340 kHz

POWER: 1kw

COMMENT: This station is currently
dark.

| KFLW-FM /St. Robert

PRICE: $360,000
TERMS: Asset sale for cash

{ BUYER: Crawford Media, headed by

President Jack Crawford. Phone:
(800) 336-5399

| SELLER: Prentiss Enterprises,

WWW._americanradiohistory com

| FORMAT: Oldies

headed by President Louis Prentiss
Jr. No phone listed.

FREQUENCY: 98.9 MHz

POWER: 6kw at 328 feet

l{‘“ ‘-'1- h ‘? . ;? . ;
WHYZ-AM/Sans Souci
(Greenville-
Spartanburg)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Entercom, headed by
President Qavid Field. It owns 93 sta-

| tions, including WORD-AM,WYRD-

AM, WSPA-AM & FM and WFBC-
FM/Greenville-Spartanburg. Phone:
(610) 660-5610 !

SELLER: WHYZ Radio, headed by
Dr. Glenn Cherry. Phone: (864) 294-
1071

FREQUENCY: 1070 kHz

POWER: 50kw

FORMAT: Talk

BROKER: Blackburn & Co.

I e

FM CP/Clear Lake
PRICE: $395,000
TERMS: Asset sale for cash

BUYER: Sorenson Broadcasting, |

headed by President Dean Soren-
son. It owns 16 other stations.
Phone: (605) 334-1117

SELLER: Daniel Sorenson. Phone |

(605)432-1119

KTXJ-AM & KWYX-FM/
Jasper
PRICE: $902,000

TERMS: Asset sale for cash
BUYER: Lasting Value Radio,
headed by President Meredith
Beal.

SELLER: Borgen Broadcasting,
headed by President Jack Borgen.
Phone: (409) 384-6801
FREQUENCY: 1350 kHz; 102.7 MHz
POWER: Skw day/37 watts night;

26kw at 440 feet
FORMAT: News/Talk; Country
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WITHOUT US, LISTEN’ERS
wiLL LOG ON
To yYourR WEB SITE.

6 mp3radio.com will crank up
the power of your web site and

IT WON'T COST YOU CASH OR
COMMERCIALS!

\5 YOU’RE THE BOSS. It's your
site with your branding. We just
enhance your web site with unique
and compelling reasons for your
listeners to visit!

\3 You enjoy NEW WAYS TO
GENERATE REVENUE plus red hot
local promotional opportunities from
mp3radio.com!

(e

> No one on your staff has to
lift a finger. WE DO ALL THE WORK,
updating and adding fresh information
daily, driving listeners to your site
again and again!

4
“e? The power of mp3radio.com
is format exclusive in each market.
Join our list of over 150 affiliates who
have TAKEN THE LEAD over their
competitors in the race for web
dominance.

So call 404-979-7832 or e-mail
josh.gertz@mp3radio.com

ADD US, AND THEY wiLL
LOG ON, anp ON, anp ON.

e

r—---= for Radio and the Internet.

mp3radio.com"

_. The Next Step

www americanradiohistorv com
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In addition to an agenda of format-specific panels and seminars,

L2

R&R CONVENTION 2000 will present, in cooperation with H;
a special track of concurrent sessions featuring all the information
you’ll need to achieve TOTAL INTERNET SUCCESS.

15-17,2000

~ Century Plaza Hotel, Los Angeles, California
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CONVENTION

INFORMATION )

FAX this form to: (310)203-8450

Oor MAIL :o0:

R&R CONVENTION 2000

10100 Santa Monica Bivd., 5th Floor
Los Angeles, CA 90067-4004

ONLINE regisiration at: WWW.rronline.com

Please print carefully or type in the form below.

Full payment must accompany registration form.

Please include a separate form for cach registration.
Photocopies are acceptable. Registrations are non-transferable.

Name

Title

Call Letters/Company Name Format

Strect
éil‘y Stte Zpﬁ
Tclcphon; o T Fax#

E-mail

REGISTRATION

"REGISTRATION FEES )

____ 3 0OR MORE ON OR BEFORE APRIL 28,2000 $375 EACH
(All 3 Attendee Names Must Be Submitted Together)

SINGLE ON OR BEFORE APRIL 28. 2000 $425 EACH

— 3 ORMORE APRIL 29 - JUNE 9, 2000
(All 3 Attendee Names Must Be Submitied Together) $450 EACH
_— SINGLE APRIL 29 - JUNE 9. 2000 $475 EACH
EXTRA THURSDAY COCKTAIL TICKETS $ 85 EACH
— EXTRAFRIDAY EVENT TICKETS $100 EACH
___ DAY PASSES __ Thurs. Fri. Sat. $225 EACH
— ON-SITE REGISTRATION AFTER $550 EACH
JUNE 9, 2000
METHOD OF PAYMENT)
A B : 1 s

Visa MasterCard D AMEX D Discover D Check D

Account Number Exp. Date:
Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 28. 2000. Cancellations received between April 29
and May 19, 2000 will be subject to a $150.00 cancellation fee. No refund will be
issucd for cancellations after May 19, 2000 or for “no shows.™

cancelled by May 25, 2000.

:
|11

CENTURY PLAZA HOTEL and TOWER
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000.

Thank you for requesting reservations at the Century Plaza
Hotel. Our staff would like to take the opportunity to extend
a warm welcome to you during your upcoming meeting.

» To confirm your reservation, your arfival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

Deposits will be refunded only if reservation is

o Reservations requested after May 28, 2000 or after
the room block has been filled are subject to availability
and may not be available at the convention rate.

e Check in time is 3:00 pm; check out time is 1:00 pm.

REGISTRATION

TYPE OF ROOM CONVENTION RATES
SINGLE (1 PERSON) PLAZA $200.00
SINGLE (1 PERSON) TOWER $265.00
DOUBLE (2 PEOPLE) PLAZA $225.00
DOUBLE (2 PEOPLE) TOWER $290.00
SUITES PLAZA $500.00 and up
SUITES TOWER $775.00 and up

For RESERVATIONS, please call:

(310) 551-3300 or 1-800-WESTIN-1.
Tell them it's the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

Malling Address: Century Plaza Hotel and Tower
20285 Avenue Of The Stars, Los Angeles, CA 90067

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696
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* Specialty retail: market-by-market, Page 14
* Customer management tips, Page 16

® Four Weeks Forward calendar, Page 16

By Ron "Wﬂllli’ Unlike most of the X-Ray
RSREditor-In-Chiet categories we cover, spe-
ronr @ moniine.com cialty retail isn’t about one

kind of product. As you
would in the mall shops that go bet the anchor
‘stores, you're likely to find a wide variety of things sold
under the specialty Fetail banner — including shoes, arts
and crafts, pet supflies, gifts and men’s and women's
apparel.

Here's what specialty retail isn’t: department stores,
drugstores or fumiture, sporting goods, home improve-
ment, computer/ office supply, grocery, automotive,
music, jewelry or appliance stores.

There are some fine lines: Though most people would

ERANNCE

R&R INDUSTRY X-RAY:
SPECIALTY RETAIL

B Businesses attract women, spend a ton on newspaper ads

“We want consumers to say, That's a hell of a
product’ instead of, ‘That’s a hell of an ad.””
= Leo Burnett

management marketing sales

- [SALES}—

media? Well, we know how expensive TV is. And their
newspaper habits can be summed up in two words:
Sunday supplements. Those are the most expensive
form of newspaper advertising, and look who's
included in them: Mervyn’s, Linens ‘N Things, Michaels
and PetSmart, for starters. All specialty retailers.

With few exceptions, spedialty retail is a women's
world. Mervyn’s and other apparel stores are over-
whelmingly patronized by female consumers. The same
goes for home accessory stores such as Bed, Bath &
Beyond (the Scarborough indices for men in this
category are typically in the 60s and 70s).

Even pet stores tend to attract more women than men.
According to American Demograpltics, women are respon-
sible for pet care in 72% of pet-owning households and

consider Mervyn’s a department
store, it's categorized as specialty
retail for the purposes of this report,
because Mervyn’s deals primarily
in “soft goods” — clothing, linens
and the like — and doesn’t deal in
appliances or housewares as Sears
or Macy’s do.

Of the money

goes to radio:

tise specialty retail
among all media, how much

‘make up between 55%-60% of a pet
store’s patronage. By the way, no
medium has fully tapped into the

spent to adver- | vast pet market. Consider these
stores | stats:

® Pet ownership is on the rise:

34'% of American households owned

a cat in 1998, up from 32% in 1994,

Mervyn’s, by the way, has

The percentage of households own-

market. In Sacramento, for example,
the retailer boosted its spending on
radio from $100,000 in 1998 to
$700,000 in ‘9.

That's a pattern that's been
duplicated in many markets around

rate: 37.6%

© 1999 overall radio growth rate: 14.7%

* Specialty retail as a percentage of
total radio expenditures: 2.5%

Source: Miller, Kapian, Arase & Co. LLP

shown itself to be a great believer in Highest .'“.k.u %_ ing both a dog and a cat increased
radio over the years, though its Average: * from 14.6% in 1994 to 15.9% in 1998.
spending patterns can vary greatly Lowest market: 12.8% Fifty-one percent of pet owners
from year to year and market t d between $151-$500 pt-
ye » year and market to 1990 cadio spen een on ve

erinary care per year, while 11%
spend more than $1,000.

® Each American household
spent more than $140 on pet food
last year.

¢ Forty percent of pet owners say

the country by many retailers as
thev've learned how efficient and effective radio
advertising can be. Radio ad spending by specialty
retailers rose nearly 38% in 1999, with the biggest
increases, ironically, coming in the same markets where
rates were driven sky-high due to the influx of dot-com
advertising. Despite aggressive CPM inc , specialty
retailers stepped up to the plate and paid the price to
advertise on the radio.

There's another pattern discernible among specialty
retailers: Although they spend a healthy portion of their
budgets on radio (24%, on average), they also spend an
obscene amount of money on television and newspaper
advertising. Take a look at these eye-popping figures:
Specialty retailers spent $255 million on newspaper alone
. in Chicago, $193 million on television in Los Angeles and
milli .qnjoglv_rgcw_spagcr and TV in New York!

they spend three or more hours of
“quality time” with their pets every day: 27% of that
group says that’s moretime than they spend with family
and friends!

¢ Fifty-one percent of cats receive Christmas gifts,
while 18% get birthday gifts. Dogs are even more
pampered: 69% had something under the tree last
December, while 24% received a birthday gift.

So far, most specialty retail has been “Internet-
resistant.” Apparel is a slow online seller due to the
consumer’s inability to try things on and closely examine
fabrics, etc. Even hard goods such as hobby supplies
haven’t made a big impact yet. Pets.com’s aggressive TV
advertising featuring a talking dog puppet has made it a
household name, and the thought of having a 50-pound
bag of dog food delivered by UPSis more appealing than
lugging it yourself — but the category is overwhelm-
-ingly dominated by brick-and-mortar outlets ... so far.

WWW.americanradiohistorv.com

NEIL: SELL SOLUTIONS
NOT'SPOTS ’
B]ﬂlck Aarss the success of Cox Radio? | asked
President/CEQ Bob Neil for advice that can help you get ahead.
make sure you have a plan that's perfectly executed and addresses
those needs. All of our salespeople go through extensive training.
about the customer's business and what the customer’s needs are,
in the customer's own words, by listening and taking notes.
rating sheets. We're No. 1 among blue-eyed blondes from 7 to
midnight on Saturday.’ We are all driven somewhat by ratings jn the
talking about ratings and talk about their objectives and
the partnership you'd like to form
“Our goal is not to become the
S U C C E S 5 airlines, where price is the
perceive virtually all airlines as
identical — they're all equally bad. By letting your product become a
between selling 30- or 60-second commercials vs. selling solutions
to problems. As a customer, what's the value of a 30-second
solution’s worth more. | couldn’t care less about your radio station
and what's a 60-second spot, what's afternoon drive. | just want to
What other advice does Neil have to offer? “If you're in manage-
ment, hire talented people, and get rid of the ones who aren't. Radio
not going to be able to do that in the future. Put a lot more effort
into hiring the right people in the first place, set the right expecta-
less likely to have to replace them in the future. You cannot save
your way to success. Invest in research, invest in training, invest in
“Typically, what happens in rapidly consolidating businesses like
banking, airlines, the funeral business and radio is that everybody
tion is that you can find a wider range of solutions than you could
before, and therefore you can better serve the customer. It's also a
customers who take an inordinate amount of time to service or
maybe don’t pay their bills on time. There comes a point when you
can attract will spend more, be more conscious of results and be
smarter businesspeople.”
grow and acquire more radio stations, but we're not going to
leverage up the company or create a crushing burden of debt that
to some bad long-term decisions. For example, say you're in a fight
with another radio station, and you need to spend more money on
bad long-term decision. In radio you never put the competition out
of business. They just rise from the ashes and become something
compete.”
Next week: What's the secret to building a great brand? I'll tell
Grecian Formula hair color.
Dick Kazan is a successful entrepreneur who founded one of the largest computer
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at

What valuable fessons can you learn from
“If you're in sales, understand what your customer needs, and
The most important thing we teach them is how to find out more
“The way many radio salespeople sell is to say, ‘Here are the
sales process. But if you deliver on the customer's needs, you stop
THE ROAD 1o KL
determining factor. People
commodity, you've devalued the business. It's the difference
commercial vs. the value of a solution to my problem? The
sell my product.”
has been able to get away with having a lot of C students, but we're
tions, and give them the training they need. That way you're a lot
having an adequate-size sales force.
says, ‘Look for the expense savings.’ But the benefit of consolida-
revenue-enhancing play. Under consolidation, you may want to ‘fire’
have a fixed amount of inventory; and the kind of customers you
What are Neil's plans for Cox Radio? “We want to continue to
would create constant pressure to make numbers, which can lead
promotions — but you can't, or you'll miss your numbers. That's a
else. So to be successful, you'd better have the resources to
you how it was done by the maker of Clearasil, Lanacane and
leasing corporations in the United States. He created and hosts The Road to
rkazan@ix.netcom.com.
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See us at NAB Booth# L-10186

If time is money, what

could you get for an extra

radio commercial every

ten minutes’

If you're in the radio business to
: make money (and who isn't)
S you need

Y
“Cash’’

1)
Through an exclusive time-
shifting process, Cash creates
additional broadcast time to

sell. It does it in real time, right
on the air. It does it without

reducing program content. It
does it without affecting pitch
or creating a*‘chipmunk effect,”
It does it in stereo or mono. It
does it in variable amounts,
adding from zero to five
minutes, within two minutes to
two hours.

Cash, from Prime Image - you
don't need one unless you want
to make some.

'Y

Prime -

The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 « Tel (408)867-6519 Fax (408) 926-7294 Service (408)926-5177
Primeimagein@earthlink.net * www.prin ¥ .com
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RADID GETS RESULIS

SUCCESS STORIES FROM THE RAB

SPECIALTY RETAIL MEDIA ADVERTISING BY MARKET

M 1999 spending, in thousands of dollars

Market Newspaper v Market Newspaper TV Hg! Pnomo BRINGS

Albuquerque $166033  $13,9584 Mitwaukee 19,683.0 31,4753 T“MEBS n"“NING
Attanta 73,697.1 65,940.0 Minneapolis 108,054.1 41,8653
Battimore 51,247.4 23,4009 Nashville 15,426.3 21,065.0 SITUATION: There are five Shoe Express locations in Batimore, and
Buffalo 13,106.2 20376.4 New Orleans 31,126.1 14,999.0 shoes are available at all the area malls. Nonetheless, Shoe Express
o 2NSRTEFECEOS Wiy socea7  nesona | ot e vers.and t ha acerised
CH—g 2553711 130,773.2 i it 16.158.4 with CHR/Rhythmic WERQ/Baltimore for the past two years to
Cincinnati 18,657.5 27,980.0 Oidahoma City 20,mM7 20,973.9 promote grand openings and sales. It opens a new store approxi-
Cleveland 32.2975 34,995.7 Orlando 37,0329 334222 |  mately once a year. Shoe Express' targeted customers are African
Columbus 15,484.2 29,9928 Philadeiphia 136,790.3 71,0136 Americans from the ages of 18-34.
Dalias 213,140.1 69,436.5 Phoenix 97,726.9 51,590.0 OBJECTIVE: Shoe Express needed to create customer awareness of
Denver 180,178.5 42,398.9 Pittsburgh 22,827.7 28,269.3_ its new store and bring customers to the unpopular mat.
Detroit 65,310.4 61,902.1 Portland, OR 32,592.0 22,1738 CAMPAIGN: WERQ started running ads four days before the grand
Grand Rapids 18.273.1 20,749.0 Providence 18,181.4 18,814.7 opening, with spots every hour. Creatively designed ads with funky
Greensboro 5.927.1 127178 Raleigh 14,9129 20,556.1 music in the bagkground were the mainstay of the gampaign. 0On the
Greenville-Spartanburg  13,958.4 15,4662 Sacramento 437478 28,879.5 g?sycg:;::: z'pz""t'g ;2‘;”;;“: ~ ’:"‘me e e
Harrisburg 7.637.8 10,645.5 Salt Lake City 13,738.0 253123 2 . e . A
Hartford —— 27.076.6 Sac ARIGHIG 7 37.4108 181260 RESULTS: Bgtore 8am on the day of the opening there was a line of
g ' — . people outside the doors of the Oid Town Mall. The campaign was so
Houston 106,350.4 63,625.8 San Diego 50,165.4 435471 successful that the old mail came to life again. Shoe Express’ new
Indianapolis 44,9428 27,616.7 San Francisco 2224603 81,780.7 store sold out of shoes the day of the opening and had to send
Jacksonville 15,144.3 13,3109 Seattle 42,526.2 50,245.2 customers to its other stores! Radio brought the traffic in and
Kansas City 30,699.4 20,366.3 St. Louis 23.930.9 2711124 created sales resufts beyond anything Shoe Express had envisioned.
Los Angeles 362,545,2 193.300.7 Tampa-St. Petersburg 51,602.6 40,751.3
Louisvilte 27,9422 "19,517.3 Washington ] 141,397.5 63,254.6 HAB Tﬂ 0 I_B ﬂx
Memphis 12,344.7 14,599.1 West Paim Beach 29,930.3 15,343.8 More marketing information and resources from the RAB
i e 62,0822 Total Top 50 361166442  2,006,788.4 MEDIA TARGETING 2000

Overa third (36%) of those who have bought shoes in the last 12
months eam more than $50,000 per year, and 28% are college
spEcI ALTY RETAIL graduates. Almost three-fourths (74%) own their homes, and
: | 39% have children living at home. This group spends an average
of 45% of its daily media time with radio.
INSTANT BACKGROUND — SHOE SALES
Approximatety 50% of women and 33% of men purchase casual
leather shoes during a typical 12-month period, while 64% of
women and 62% of men buy athfetic shoes at some time during
the year. (Packaged Facts)
| RAB CATEGORY FILES
"*-/.\3 | A | | “Consumers are spending more per pair but buying fewer pairs of
athletic footwear, according to an industry study. Spending for
athletic footwear slipped 2% to $3.51 billion for the third quarter of
’ [ 1999; total pairage dropped off dramatically, diving 9% to 78.5
100 —-—l HH—+— 4+ million.” (Footwear News, 2000)
Jan Feb Mar Apr May Jun Jul Aug Sep Oct NovDec  Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec For more information, cail RAB's Member Service HelpLine at

(800) 232-3131 or log on to RadioLink at www.rab.com.

Choose from Two Great Shows, Weekdays 12 noon - 2 p.m.

“The Gene Burns Show” . Gene Burns “The Right Side” . Armstrong Williams

A DIFFICULT CHOICE, BUT
THAT'S WHY YOU GET THE BIG BUCKS.

* 2 Networks « 80 Talkk Shows * 24 Howrs a Day %
FREE SHOWS - ALL BARTER! & FREE ADS in your local paper (Call for details)

Fresh 24 bours a day!

TALK AMERICA 781-828-4546 WorldWeb —»

Radio Networks  Always on the Inteérnet: *All times Eastem NEWS NETWORK
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Digital audio delivery.
Available in S, M, L and multi-market sizes.

Whether you need a standalone digital storage system for a single, small radio station
or the ability to share audio and data among multiple stations in various markets, we've
got a solution that'il fit like a glove. Take a good look at DAD,, 32 from ENCO Systems.
It's powerful, flexible and modular, designed to support you no matter what your
application. DAD_, 32 works in live assist, automation, production and news. Integrate
scheduling, billing, news and audio delivery. It's easy with the powerful ENCO DAD,, 32.
And ask us how you can share your resources among any number of stations—efficiently,

effectively and easily. DAD_, 32 make a perfect fit. Try us on for size.

800-622-0022 « www. harris.com

www americanradiohistorv com

Play, produce, schedule and
share audio with multiple stations
from your ENCO DAD, 32
workstation.

next level solutions

WIRELESS
BROADCAST
GOVERNMENT

NETWORK SUPPORT

l/-IAI'\’l?IS

©1999 Harris Corporation
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SPECIALTY STORES: WHERE THE WOMEN ARE THE PITFALLS OF CUSTOMER
]
Take a look at the numbers on these charts, and BEI.A"oNSHIP MA"AGEME"T
ou’ll see that so-called “specialty retailers” are
¥nore likely to be palronlzel; by w)(’)men consum- HOME ACCESSORIES Mo “Customer Relationship Management” is a buzz phrase you'll be
ers — with some exceptions, of course, such as tiisn hearing more often in days to come. CRM involves strategies and
Brooks Brothers. Here are the indices from three Any home accessory store 111 89 technologies to acquire and keep your customers — but CRM has its
subcategories, based on various retailers from Bed, Ba'th & Hayod 118 ] pitfalls too. Here are a few CRM “don’ts” as outlined in a recent
around the country. An index of 100 would mean ::"e'ﬁ Nﬂ::"gs : gg % Managing Customer Service newsletter and adapted from Meryl
that a particular gender patronizes that store in ol ALl Davids’ Nov./Dec. '99 Journal of Business Strategy.
exact proportion to the general population Lechters 128 67 o N P ,
Home Piace 131 73 * Not asking what’s in it for the customer. Initiatives that don't truly
Crate & Barrel 126 73 benefit the customer will never justify their cost. Like Arbitron, you
ARTS & CRAFTS ﬂoﬂfs Williams-Sonoma 126 73 may want to form a customer advisory council.
Any arts & crafts store ,3": = ggn ﬁo"::r(:«ssarn :g; 3? * Not asking'what's in it for you. Why work hard to reta;n customers
Ben Franklin 137 60 WacCamaw 119 70 that are costing you money and draining your resources?
Frank’s Nursery & Crafts 127 7 Cost Plus 123 75 * Faiture to put your strategy first. Technology alone does not a CRM
Garden Ridge 120 78 IKEA 95 105 strategy make. s your goal to increase profitability? Sales productiv-
Hobby Lobby 19 80 JC Penney Home Store 120 79 ity? Customer satisfaction?
x:’c?“’;"gns :2 2‘73 Three D Bed & Bath 139 59 » Not getting the data you need or using the data you have.
o The Container Store 14 85 Companies often have muitiple dpportunities to track customers’
Home Goods 134 64 habits and tastes, but ignore mosf of them — a sure path to CRM
PET SUPPLIES Tuesday Morning 147 49 failure.
Women Linens & More 143 54 . .5, 1
Any pet supply store 107 ‘;29" Linen Supermarket 145 52 . Un?erestAimatlgg gle Qe'?'re.e of conppanywldle involvement »
PetSmart 105 95 Piej’s Linen Supermarket 145 52 regu red._ \ good CRM initiative requires people across your comipany
Petco 105 o4 The Linen Store 138 59 to work differently than they have before.
Pet Supplies Plus 110 90 The Home Front 123 75 * Not outsourcing when appropriate. Managing your data is no walk
Pet Supermarket 100 99 Pacific Linen 127 n in the park. !f confidentiality is a concern, consider that Microsoft,
Petland 87 114 SO:;r'U‘cmOF W&N":fkﬂ’ :i?) ;; . Pizza Hut and Western Union outsource their data to expert providers.
Super Petz 15 83 eacing L mna & More » Taking too long to become operational. it's important to have early
Jack’'s Aquarium & Pets 4 West Point Peppereil 132 66 h e e .
Completgt;’et e Pe ::5 g LogdayLinens o i :It:]c;:;sifless:nitth a CRM initiative Yo ensure buy-in from the employees
Pet Care Superstore 98 102 Colorel 70 133 ) | ) i
Source: Scarborough * Not starting small. Maybe your entire customer base is too daunting
at first. So go with just your best customers.

FOUR '/ -EXS FORWARD _sales & Promotion Planning Calendar

April 23-29 Keep America Beautiful Week, Professional Secretaries Week, Reading Is Fun Week

Industry Day Plumber's Qay Cuckoo Day National Pretzel Day Steep Day Kiss Your Mate Day National Shrimp
National Cherry Pigs-In-A-Blanket Day 2ucchini Bread Day Shuffleboard Day Peppermint Day Poetry Reading Day Scampi Day
Cheesecake Day Winston Churchill Buddy, the first Seeing Hug an Australian Day National Prime Rib Day Costume Day Wide World of Sports
Pete Rose gets his first knighted (1953) Eye dog, goes to work|  Remember Your First Contact An Oid Friend Blueberry Pie Day debuts (1961)
major ieague hit Shirley MacLaine born (1928) Kiss Day Day Hair opens on
(1963) (1934) Bring Your Daughter To Broadway (1968)
William Shakespeare Work Day

born (1564)

April 23-29

"I think the best overall part about EMD is the ease of use.
It took me no time to find out how to create the profiles and
send the letters out. It is very fast and effective."

* Tim Gaulin-Promotions-WHJY Providence ¢

A E C M2 Cburec‘r‘or
A - BL Rl ] RADIO'S E-MARKETING SOLUTION |
To find out more, contact MJI lnteractwe (212) 896-5283 or EMD@MJI com

Working now for WHJY and many other stations. E-Mail Director from RDG - Ready to get it?
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Game shows are hot... and our contests,
specially adapted for radio, give you
time-tested winners for contesting on your
moming, midday or aftemoon shows. Make

a winner out of your next station appearance!
Radio Jeopardy! and Radio Game Show
Network include special remote-play kits to
take the games on the road to station events.

Plus we’ll provide you with daily prizes!

Buzz in fast...these Radio Wheel of Fortune,
Radio Game Show Network and Radio
Jeopardy! programs are market exclusive!
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Nail, Wiener Now
Premiere Sr. VPs

Jack Nail and Reby Wiener have
been appointed Sr. VP/Sales and Sr.

Nail Wiener

VPMarketing. respectively, at Pre-
miere Radio Networks. Both report
to President/COO Kraig Kitchin.

Nail will oversce the company's
Internet sales activities and manage
the sales processes of Premiere's
Talk programming. He started his
carcer as a Katz Radio AE. then
worked in sales at KABC-AM/L.A.
and WABC-AM/New York. In
1996 he founded Millennium
Broadcasting. which was acgnired
by Premiere in 1998.

“Under Jack's leadership.”
Kitchin commented. “Premierc has
been able to successfully debut new
talk programs in addition to further-
ing our development of prep and
music rescarch services and a
stronger Internet presence.”

Wiener spent 11 years with
Warner-Lambert and served as
Chairman of the Radio Committee
for the Assn. of National Advertis-
ers. She will continue to reinforce
the effectiveness of radio advertis-
ing to consumer brands and service
companies nationwide. as well as
monitor the ongoing development
of Premicere’s research tcam.

“Roby has led an industrywide
delegation, for the first time ever, to
present the network radio story to
national advertisers.” said Kitchin.
“She’s the best roving backficld
linebacker our sales management
could ever rely on. providing great
coverage with a strong research
team, industry presence. collateral
materials and professionalism.”

Top Five Nets Hold Steady In RADAR 64

In another report showing mostly stable results among the rated radio
networks, the top five networks in RADAR 63 are also the top five in the
RADAR 64 (Winter 2000) measurement of network radio listening. These
five networks have now held the same position for three consecutive rating
periods. ABC debuted three new networks this period. The highest-rated,
ABC FM, appeared in ninth place 12+, whiie ABC Young Adult and ABC
News/Talk debuted in 12th and 13th piace. All three networks are so-called
“fimited inventory” networks, based on inventory local stations give up to
ABC in return for show prep services.

7
* Limited inventory network

Here are the top radio sales networks as measured by RADAR:

RADAR 64
Winter 2000, Persons 12+

RADAR
63 64 Network AQH (000) Change
1 1 WW1 CNN Max* 6,956 -0.7%
2 2 Premiere AM Drive” 5,678 +7.1%
3 3 AMFM Sapphire® 5,033 +10.7%
4 4 ABC Prime 3.320 2.1%
5 5 WW1 Source Max" 3,110 +10.2%
9 6 Premiere Focus® 2,727 +15.9%
6 7 ABC Advantage* 2,572 +0.1%
8 8 AMFM Diamond 2,483 +1.0%
— 9 ABC FM* 2,298 -

10 Premiere Axis* 2,267 -11.8%

Source: Statistical Research Inc.

Trahan Tapped As Ultimatum VP/Promo

Sherri Trahan has be-
come the first VP/Promo-
tion for Ultimatum Music.
the William Morris Agency-
backed label. She previ-
ously held a similar posi-
tion at Sirec Records and §
has been National Director/
Alternative Promotion at
Maverick Records and
MCA Records. §

“We wanted to shake
things up a bit more in ra- .
dio,” said Ultimatum President
John Perenchio. “The rapid growth

Trahan

greatly from Sherri's vision

personality and relentless
spirit add just the right
touch for the job.”

Trahan added, *[Label
GM] John Loken pried me
away from my poolside
cocktails, but once it got
cold. I decided to come in
anyway! In all seriousness.
working with a young and
growing label is the challenge and
adventure I’ve been looking for”

Langmyer

Continued from Page 3

Tom to have a more concentrated
focus on the vision and strategic
planning for KMOX today and be-
yond.”

Prior to joining KMOX as PD'in
1992, Langmyer hcld a variety of

positions during his professional
broadeast carcer. including OM at
WSYR-AM & WYYY-FM/Syra-
cuse as well as Program Manager
and air traffic reporter for WGR-
AM & FM/Buffalo. He has also
held both on-air and management
positions with WBEN-AM &
WIYE-FM/Buffalo and WTAE-

Yes you ca

...afford the morning show
your listeners deserve!

(One of USA’s TOP TEN TALK shows and it’s FREE)

& of our label will benefit |

and expertise. Her fiery |

=

Chancellor Mktg. Gets New Chicago, Philly Dirs.

hancellor Marketing Group, the sales promotion agency wholly owned
by AMFM Inc., has named two new Managing Directors: Alicia
Howington Ziegier in Chicago, and Wade Lott in Philadelphia.

Ziegler previously served as Sr.VP/Associate Managing Director for the
sales promotion agency DraftWorldwide, where she headed up new busi-
ness and managed the company’s account with cereal manufacturer
Kellogg's. She has aiso been Advertising & Public Relations Manager at
Life Fitness, and she spent 11 years with Grant/Jacoby and Euro RSGG
Tatham.

Lott most recently served as Managing Director for CMG's Orlando of-
fices. Before that he served as VP/Sales & Marketing for Melange Cater-
ing, a Houston-based special events firm. For two decades prior to that Lot
heid various senior saies positions for Philip Morris, inciuding a stint as
National Account Manager.

“The vision of Chancellor Markeling Group is to develop and execute
uniquely high-caliber national and localized promotions,” Lott commented.
“This is what my career has been about. and | look forward to using my
experience to direct the sales effort as we create highly successtul promo-
tions for our clients”

Beshore Becomes GSM At WPEN/Philadelphia

rett Beshore, most recently LSM for Beasley Broadcast Group's
WXTU-FM & WWDB-FM/Philadelphia, has joined Greater Media's
crosstown Adult Standards WPEN-AM as GSM. Beshore, who reports to
VP/Director of Sales Don Braun, begins his new job on Monday (3/27).
“it's been a desire of mine to get into the GSM chair again, and this was
the right opportunity to do that” Beshore told R&R. When asked why he
decided to accept the position at "PEN after several years in Country, Beshore
said, “WPEN is a heritage radio station and probably the most stable in the
Greater Media cluster here. It's not a cash cow; it's an expensive property
to run. But it has a solid sales staff, and even though the listeners are 55+,
their loyalty is very high — similar to that of Country. The focus saleswise
just has to be in a different direction. Almost 70% of our advertising is from
direct business, and that's something you can have far more control over.”
Bafore joining Beasley in 1998, Beshore served as GSM of the former
Country WRNJ-FIW/Allentown (now part of Big City's New York-based“Y 107"
Country quadcast). He began his career 13 years ago as an air talent at
WTLQ-FM/Wilkes Barre-Scranton and has aiso been an AE for WARM-
FM & WBHT-FM/Wilkes Barre and Director/Marketing & Promotion for WILK-
AM, WGGY-FM & WKRZ-FM/Wilkes Barre.

TR R

AM/Pittsburgh. Funthermore, Lang-
myer served as a programming
consultant to several radio sta-
tions. including WNEW-FM/New
York.

“We have an incredible team in
place here at KMOX.” Langmyer
told R&R. “The chalienge to fur-
ther build on the strengths of this
great radio station is very exciting.

wWwWw.americanradiohistorv.com

Listen live to Doug Stephan’s Good Day Sun-Fri 3a-12n/Sat 3-9a EST
at www.dougstephan.com e For affiliation call 901/682-0079

and I’m thankful to Karen Carroll
and Infinity Broadcasting for this
opportunity.”

In the wake of Langmyer’s pro-
motion KMOX plans to create a
new position. Program Manager.
The station has already begun a
search for a candidate to fill that
post, and that person will report di-
rectly to Langmyer.
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Wipe ou

Since 1994, ROCK AND WRAP
IT UP! has been working with
the music industry to feed
people in need with unused

Write a check: Since
our organization is incredibly
lean and our praograms are
simple to implement, virtoally

Spread the word: Tell
friends and colleagues in the
entertainment industry about
our important work

Sign up: Help feed
thousands of peaple by simply
including this statement in
contracts with bands and

foad from concerts and big
industry events. While we
have fed over 6.5 million
people in 5 countries with
over 3 million pounds of

caterers

All edible leftovers to go to
local soup kitchen ar shelter,
and Rock And Wrap It Up! wil

every penny goes to feeding
the hungry

collected food, together we coordinate the pickup

can do a lot more.

Please contact ROCK AND WRAP IT UP! toll-free at 877-690-FO0D (3663) if you would like to help or if you have any questions.
We bring a lot to the table, and we know you can, too

ROCK AND WRAP IT UP!: People are hungry for action.

ROCK AND WRAP IT UP!, 405 Oceanpoint Avenue, Cedarhurst, New York 11516, Phone: 877-690-F (3663), Fax 516-295-3848

Rock and Wrap It Up!™, Inc.

wwWw americanradiohistorv com
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Moore Tapped As PD
At WSIX/Nashville

WWYZ/Hartford PD Mike

Moore has been named PD of

WSIX/Nashville, cffective April
17. He succeeds Dave Kelly, who
left the station last month.
AMFM/Nashvilic OM Bob
Bamett told R&R, “We did an ex-
tensive scarch. talking to some of
the most brilliant programmers in
and out of the Country format. We

tound a guy whose experience, at- |

titude. philosophy and personality

are a perfect match for WSIX. To |

say we're excited about the Big
98’s future is an understatement!”

Betore moving to Hartford as
WWYZ's PD 10 months ago.

Moore was WWKA/Orlando PD |

for four years. Prior to that he spent
18 months as PD of KYNN-FM/

Arista’s Alan Jackson was the featured performer at this year's CRS
2000 Super Faces show in Nashville. United Stations Super Country
hosts Ben Campbell and Brian Egan jointly served as master of cere-
monies for the SRO event. Backstage at the 31st annual CRS are (I-r)
USRAN Exec. VP Charlie Columbo, Campbell, Jackson, Egan and
USAN Managing Dir. Affiliate Relations Rob Pierce and VP/Program-
ming Andy Denemark.

UPDATE

Davis Appointed Sr. VP/Meetings At The RAB

indsay Wood Davis has been named to the newly created Sr. VP/
Meetings post at the RAB. The 30-year radio vet was most recently
Sr. VP/Sales for AMFM's Central Star region.

Davis began selling radio in 1968 atWGLB/Port Wash-
ington, W1. Since then he has served in various sales
management, general management and ownership po-
sitions at several radio stations and broadcast compa-
nies. He was Director/Radio Membership at the Associ-
ated Press in the mid-'90s, and he was an executive
and presenter with The Chris Lytie Organization.

“Lindsay has been one of the most powerful pre-
senters at the annual RAB Conference,” said Exec. VP/
MeetingsWayne Cornils, to whom Davis reports. “Lind-
say has worked in all size markets, giving him a broad
perspective on our industry. His contributions to the
success of our conferences and meetings will be in-
valuable”

Asterisk/Gainesville Promotes Daniel To OM

YGC-FM/Gainesville PD Dane Daniel has been elevated to OM for
the Country station and its three Asterisk Communications sisters
— Urban AC WBXY-FM, Classic Rock WRKG-FM and NAC/Smooth Jazz
i WXJIZ-FM.
Commenting on his promotion, Daniel told R&R, “We're going to buckle
down and get ready for the spring book and hope for great things”
Daniel became PD of WYGC last October, following a stint as PD for
Country WBTU/Ft. Wayne, IN.

Omaha. “It's a difficult decision to
leave WWYZ.” he told R&R.
“We've charted a good course for |
success. and the team has pulled |
together and worked hard. But I'd
sooner leave the business than |
Icave the format, so there’s no bet- |
ter place for me than Nashville.
WSIX's incredible reputation and

WFSJ/Jacksonville Drops NAC For CHR

Clear Channel's NAC/Smoath Jazz WFSJ/Jacksenville flipped to CHR
last Friday (3/17). using the slogan <97.9 Kiss-FM.” The station is in the
process of hiring a PD and a full staff.

According to Clear Channcl/Jacksonville Director/Operations John
Richards. “The station is a Dance CHR that we launched with 20,000
songs in a row and a million-dollar guarantee to back it up. Some of our
core artists include the Backstreet Boys. "N Sync, Jennifer Lopez and
Lauryn Hill.” {

the talent it has on the air speak for

themselves. I'm really up for the | WFSJ is the second CHR in Jacksonville, following heritage top-ranked |

great batle that's going on and ex-
cited about the challenge of putting
WSIX back where it belongs, at the

WAPE. “"WAPE is a great radio station, but it is only tair they should have |

some direct competition,” Richards told R&R. “Our rescarch showed there .[ nivli“ 0“ “iwire As VP/A"- sales

is an opportunity for a Danee CHR. and whether that will have an effect

top of Nashville’s ratings.”

on WAPE's performance in the market remains 10 be seen.”

Ochs

Continued from Page 3

morning show sidekicks, Bill
Connolly and Jo Jo Walker. In an-
nouncing Dixon’s arrival at
WYUU. Rivers said, “Infinity al-
watys looks for franchise talent, and
Mason is a franchise — both on-
air and in programming. He docs
a great adult morning show and
has a very clear vision for the kind
of station-he wants to run. It’s
highly listener-interactive and
community-oriented. and it plays
great music. He and his staff are
going 10 help WYUU dominate the

KYNG
Continued from Page 3
1992, the station failed 1o ever cap-
wre Big D’s 10p Country slot.
Commeenting on the reasons behind
the station’s upcoming format
—_————y
Oldics world. WYUU is the heni-
tage Oldics station in this market,
and we intend for it to remain so.”
Remaining at WYUU are after-
noon drive personality Dave Mann
and cvening host Marc Hayz. Rico
Blanco has been hired as Program-
ming Asst. Rivers said it's still un-
clear when a midday host will be
named.

change, KYNG GM Reid Reker
1old R&R, “It’s simple, really: Dal-
las just could not support three
Country stations anymore — that's
it in a nuishell. And I definitely
think FM Talk is one of the formats
of the fuwure.” Reker was PD at co-
owned Chicago Talker WCKG-FM
prior to joining KYNG as GM last
year.

At press time Reker would not
confirm reports that Howard Stern
will make a return to the Dallas
moming airwaves as part of the
new FM Talker's debut lineup. He
also noted that none of the poten-
tial on-air lineup has been set in

4

Ron Rivlin has been numed VP/Affiliate Sales for Los Angeles-based
Hiwire Inc.. which develops advertising solutions for streaming media
conten, providers. Rivlin was most recently VP/Affiliaie Marketing at

Launch Media.

“Ron’s experience on the leading edge of the broadcasting industry is

a perfect match for Hiwire.” said CEO Warren Schlichting. “He under-

stands all sides of the radio business and brings the relationships Hiwire
necds 10 deliver our online advertising solutions for streaming media.”

Prior 10 his Launch post, Rivlin was Regional Director/Affiliate Mar-

keting for ABC Radio Networks.

stone as yet. But assuming Stern
does join the station for mornings.
R&R has learned that the rest of
the day will include KYNG's cur-
rent morning tecam of A.W.
Pantoja, Jim Verdi and Martha
Martinez in middays: crosstown

Rocker KEGL-FM moming per-
sonality Russ Martin in afternoon
drive: Westwood One’s Tom Leykis
in evenings and Loveline in latc
nights; and Fisher Entertainment’s
syndicated John & Jeff rounding
out the lineup for overnights.

and we || shure wnh U, OUT s

o 00T

y
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Affllmies indude: KLSX-FM Los Angeles ® WCKG-FM Chicago
© WKRK-FM Detroit ® WINZ Miami ® WZZR-FM West Palm
o WPEK-FM Greenville, and more...
Stations Flipping Weekly..

Be the first in your market to call!
Y o Call us and we'll help you lounch
¢ your FM Talk Station for FREE!

$

ENTERTAINMENT

831-420-1400

I.ision 24/ 7 on www.fisherentertainment.com
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© THERESA BEYER is named VP/
Creative Marketing for AMFM's New
York station group. Her most recent
position was Dir/Marketing &Advertis-
ing for AMFM's WHTZ-FM (Z100¥New
York.

© BOB APPEL becomes Regional Dir,
for Syndicated Solutions. He was most
recently Dir./Affiliate Relations for Ra-
dio America Network.

National Radio

© RADIO UNICA will broadcast soccer
matches of the Mexican national team

LPFM

Continued from Page 1

series of letters and verbal attacks
from a slew of politicians, the FCC
has been warned of growing con-
gressional concern about interfer-
ence that LPFM might cause,
coupled with pleas for the commis-
sion to undertake scientific ficld tests
1o determine what kind of — and
how much — interference should be
expected from the proposed 100-
watt and 10-watt licenses. The poli-
ticians have also repeatedly claimed
that the FCC does not have the regu-
latory authority to launch the ser-
vice, which is aimed at giving com-
munities a larger share of the public
airwaves.

But those messages have gone un-
heard. Last week the FCC an-
nounced that it plans to begin auc-
tioning off LPFM licenses.

“They may have mistakenly as-
sumed that it was just rhetoric,” said,
a fiery Johnson when asked about the
RCC's tack. “It’s time to hit the FCC
upside the head with a baseball bat.
Sometimes you wave i stick in front
of a stubbom mule's face, sometimes
you hit him upside the head!”

The Oxley-Pallone bill has been
ready for wecks, waiting to be put
to a vote. Oxley's spokeswoman,
Peggy Peterson. told R&R the bill
is overdue. “There has been a lot of
static on this issue, and we are look-
ing forward to clearing the air. The
aim is to show the FCC there is a lot

through 2002. Coverage includes play-
by-play, interviews and commentaries.
Contact Marilyn Fajardo; (305) 463-
5140.

© WESTWOOD ONE presents Sizziin’
Country, a concert special featuring
highlights from the Sixth Annual Sizziin’
Country Concert, benefiting the Cystic
Fibrosis Foundation. Hosted by Clint
Black and Lisa Hartman Black, the show
features such artists as Tim McGraw
and Martina McBride and airs June 5-
11. Contact TellyWong; (212) 641-2057.

© SYNDICATED SOLUTIONS launch-
es The Style Minute With Veronica
Webb. The 60-second vignettes air
weekdays, beginning April 17. Contact
Matthew Sullivan; (203) 921-1548.

1t will be tough for them to ignore the
law.”

Johnson's remarks Tuesday seem
1o show the Hill’s growing annoyance
with Kennard and the FCC over
LPFM. By Tuesday nearly 140 rep-
resentatives had signed on to the leg-
islation, aimed at stopping LPFM en-
tirely. But National Public Radio is
trying another approach. Last week
the group filed a motion with the
FCC 1o stay its Jan. 20 LPFM order
until July 15, “which provides the
FCC with ample time to address
NPR’s petition and permits comple-
tion of further FCC lab tests and NPR
field tests measuring potential inter-
ference.”

NPR President/CEO Kevin Klose
said, ““We are asking the FCC to take
a few extra months to reconsider and
modify its rules before forging ahead
with a policy that endangers the dis-
tribution of unique, standard-setting
public radio programming to Ameri-
cans who rely on it.”

Last month, during a House Com-
merce Committee hearing on LPFM
and interference, Klose testified that
public radio stations are highly vul-
nerable to interference for a number
of reasons, including the fact that
public stations are more closely
spaced on the FM dial than are com-
mercial stations. He restated those
concems in the NPR petition.

FCC Pushes On
Despite NPR's appeals, as well as

of concern on the Hill about LPFM.  petitions filed by the NAB and bills
——

BIA

Continued from Page 1

the top 10 billers, accounting for
61% of the top 10 stations’ total rev-
enue. Some trends from the rankings
this year: Total billing among the top
10 stations jumped nearly 15% to

Talk/Sports dominated the list, with
five stations programming some
variation of those formats® including
new-to-the-list KLSX-FM/L.A.,
which made the top 10 despite com-
paratively low ratings. Missing from
this year’s ratings were WKTU-FM/
New York, KRTH-FM/Los Angeles

$463.2 million in 1999, and News/ and KKBT-FM/L.A.

Reak Resk  Calte/Ny Est. Rows.  Format Bumay
” " (ia milii=cs)

1 1 WFAN-AMALY. $60.8 Sports Infinity

2 2 WIRK-FMALY. $53.3 Alternative Infinity

3 3 WLTW-FMAL.Y. $51.1 AC AMFM

4 5 WINS-AMANY. $48.2 News Infinity

5 4 KiS-FMAL.A. $47.0 CHR/Pop Clear Chan.

6 10 KTWV-FMAL.A. $41.9 NAC/SJ Infinity

6 - KGO-AM/S .F. $419 News/Talk ABC

8 8 WCBS-AMA.Y. $413 News Intinity

9 7 WKTU-FM/N.Y. $39.3 CHR/Rhythmic AMFM

10 - KLSX-FMAL.A. $38.4 Talk Infinity

Source: BIA

© DARREN KARST is appointed Exec.
VP/CFO of Altiance Entertainment. He
he has been a partner for the past 10
years.

e JEFF LEVY is upped to Atlantic
Records Sr. VP/Business & Legal Af-

fairs. He rises from VP/Business & Le- |

gal Affairs.

National Radio
Formats will
return next weelk.

proposed by lawmakers, the FCC
keeps getting closer to granting the
first LPFM frequencies. On Friday
the commission announced some de-

tails about how it will open filing |

windows for the 100-watt stations.
The FCC has split the 50 U.S.
states, plus DC, Puerto Rico and the

remaining jurisdictions, into five |

groups, each with 10 states and one
territory. Each group will have its
own five-day filing window. The
FCC said it will hold a lottery on
March 27 to determine the order of
the groups.

Continued from Page 1

CEO Richard Weening and Dickey
apparently became aware of the ac-
counting irregularity about a month
ago. when fiscal year-end account-
ing was heing conducted.

Cumulus also asked Lanny Davis
10 step in and help it through what
was incvitably going to he a tough
process of repairing its image on
Wall Street. Davis became widely
known to mainstream America as
President Clinton’s chief legal advi-
sor and defender during the Monica
Lewinsky scandal and resulting im-
peachment trial.

Indeed. Cumulus necded all the
stock market help it could get. The
day after Cumulus restated its num-
bers Wall Street sent its shares
plunging to just one-quarter of what
they were worth at the beginning of
the year. In comparison, the R&R
coimposite radio index is off only
25% from its year-cnd high.

Cumulus also revealed its Q4 and
yeur-end numbers last week, and
those figures couldn’t overcome the
company's accounting problem.
Fourth-quarter pro forma revenues

| rose 7% on a year-to-year basis,

No date has been set for when the |

filing windows will be opened. but
the commission plans to give 30
days® notification. The original plan
was to begin the process sometime
in May. The filing windows will ten-
tatively have three-month intervals
between them. The FCC has not an-
nounced exactly which stations will
be available in each state.
The groupings are as follows:

+Group 1: CT. IL. KS, MI, MN, |

MS, NV, NH. VA, WY, Puento Rico.
« Group 2: CO, DE. HI, ID, MO,

NY, OH, SC, SD, WI, American Sa- |

moa.
¢ Group 3: AL, AR, KY, MA, MN,
NE.NM, NC, PA, WA, Guam.
*Group 4: AZ, FL., 1A, NJ, ND,
OR. TN, TX. VT, WV, US. Virgin
Islands.
*Group 5: AK, CA, GA. IN, LA,
ME, MD, OK, RI, UT, DC. Mariana
Islands.

DA, NAB File
Against FCC EEO Rules

Not all of the legal actions taken
in Washington last week were about
LPFM. The Broadcasters Executive
Directors Assn. filed a lawsuit
against the FCC's EEO rules in DC
Circuit Court on March 185, arguing
that the rules are unconstitutional,
arbitrary, capricious and otherwise
contrary to law. The next day the
group’s lawyer, Richard Zaragoza,
filed a motion to stay the FCC's re-
| cently adopted EEO rules.

The NAB was also in the mood

for legal moves. On Thursday it filed
|2 petition with the FCC asking it to
reconsider the EEO rules. “NAB be-

lieves the new EEO rules are sub- |

| | stantially more burdensome than the

former EEO rules. with increased re-
| cruiting, record-keeping and report-
ing requirements,” the petition said.
The NAB also asked the FCC to
eliminate its requirement "'to provide
. wide dissemination of information
for every job vacancy.”

— Jeffrey Yorke

wwWw americanradiohistorv com

while broadcast cash flow decreased
13%. lis 32-cent-per-share loss
missed street estimates of a 15-cent
loss. The figures looked better when
taking the entire year into account:
Pro forma revenues were up 10%,
and cash flow rase 14%. The com-
pany said its cash flow picture would
have looked better had it not invested
$5 million in sales training during
the fourth quarter.

Wall Street analysts said Cumu-
lus’ restated numbers as well as its

March 24, 2000 R8R ® 21

disuppointing quarter contributed to
its stock slide. “It’s impossible to
separate the two — they are all
lumped together.” one analyst told
R&R. “In an nuishell, the selloff
was based on bad news. generatly.”

Analyst Harry DeMott agreed, but
put the emphasis on Cumulus’ quar-
terly results: “It’s one and the same
issue. But accounting irregularities
or not; Wall Street is not very kind
1o people who miss numbers.”

DeMott said Cumulus executives
could have saved themselves a little
bit of heartache — and probably
slowed the rate of share price decline
— *if they had been uptront. They
let the rumors go." He noted that a
number of other analysts “painted a
fairly good picture of the company™
right after last week’s results were
released and noted that Cumulus is
more fairly priced from an invest-
ment standpoint. “The company is
clearly worth what it is sclling for
now.”

DeMott noted that Weening and
Dickey invested $10 million of their
personal monies in the company at
$39 per share. He predicts they 'l get
that price back soon enough.

R&R Washington Bureau Chief Jef-
Jrey Yorke contrilnuted 10 this story.

Brmus

Moonshine Music President
Steve Levy, wife Teri, daughter
Jamie Eve, Feb. 29.

—_— e e

Lawsuits

Continued from Page 1

Former President Bungeroth left the
company eartier this month, while
CFO Bonick resigned in February.

The first suit was filed last Friday
(3/17) in Milwaukee U.S. District
Court by the Philadeiphia law firm
of Berger & Montague on beheif of
Wolle “and all others similarty situ-
ated” It alleges that Cumulus vio-
lated the Securities Exchange Act
by “artificially inflating its revenues
and profits in order to accomplish
its stock offerings at the maximum
price per share, and 10 create the
markst expectation that Cumuius
was increasingly profitable”

The sult accuses the company of
preparation and dissemination of
materially false and misleading
staternents and the omission of me-
terial information in its public state-

the power and influence, and exer-
cised i, to cause Cumulus 10 en-
gage in the iflegal practices com-
plained of herein,” the suit contends.
It also claims that “defendants ei-
ther knew or recikiessly disregarded
the fact that the illegal acts and

practices and misleading state-
ments and omissions described
herein would adversely affect the
integrity of the market for Cumuius
common stock and would artificially
inflate or maintain the price of Cu-
mulus common stock. Each of the
defendants, by acting as herein de-
scribed, did 50 knowingly or in such
a reckiess manner as to constitute
a fraud and deceit upon plaintitf and
other members of the class whom
the plaintiff seeks to represent”

The New York City law firm of
Miberg Welss on Monday filed a
similar suit “on behaN of all persons
who purchased the stock of Cumu-
lus Media between May 11, 1969 to
March 16, 2000 Still other suits
were filed by such New York ffms
as Bernstein Liebhard & Lifshitz
and Pomerantz Haudek Block
Grossmen & Gross.

in Milwaukee, Judge Lynn
Adsiman has been assigned to the
case. One lawyer familiar with such
proceedings toid R&R that Adel-
man will take the next 60 days 10 silt
through all of the suits that are fied,
review the claims, the lawyers and
the plaintitfs. He will likely then put
the suits together and select lead
counsels, and the case will proceed
from there. Such cases take two or
three years, and often longer, to
wind through the legal system. Cu-
mulus spokeswoman Peggy Bun-
ker declined to comment on the
lawsuits.
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omen of rock (and pop) are
making their marks as
spokespeople for cosmetic lines,
according to a feature story in
Vogue. The "zine mentions Faith
Hill, who recently signed on at
Cover Girl. “Music is getting bigger,
just like movies have over the past
five years,” says Tanya Mandor,
Exec. VPMarketing at Revion. “Mu-
sicians are reaching a wider range
of women and are being perceived
as role models”

And while Courtney Love is not
named as a possible spokesperson
for any big-name cosmetic compa-
nies, she manages to secure the
cover of Mademoiselle. Inside she
talks about her band and her new
Intemet project, a website filked with
all the things she and her friends
think are interesting.

Also touting “Beauty & The Beat”
is W, which devotes a four-page
spread to music beauties including
Jennifer Lopez, Jewel, Mariah
Carey, Li'l Kim and Mary J. Blige.
“Musicians are the most down-to-
earth, easygoing peopie that you're
likely to meet,” gushes Regina
Viotto, who co-owns and is director
of N.Y.-based Paul | e-brecque Sa-
lon & Spa.

The ‘zine also has two pages on
Madonna’s many transformations
that have led her to a search for
spirituality. W suggests that the Ma-
terial Girl is becoming more of a
suburban housewife. That descrip-
tion could be on the money if the
Sun's announcement that Madonna
is pregnant for the second time —
this time by her latest love, Guy
Ritchie — is true. According to the
London-based paper, she'll deliver
this bundie of joy in September.

The Cute One

Paul McCartney is “Caught!”
according to the Star, enjoying a
wild night out at the New York City
bar Hogs & Heifers, where he is
photographed dancing on the bar
with barmaid Michele Gascoigne.

WALK ON THE WILD SIDE —
Lou Reed shares what he's leamed
in Esquire. Among the educational
morsels: “You know the expression
‘God protects fools and drunks'? |
qualify for both,” and, “There are
things | cannot even think of taking
credit for. Pure luck. Dumb luck. Lit-
erally. | didn't get in the car. Or |
moved two steps o the left. | could
just as easily be in jail as be sitting
here”

Joan Baez and Joan Armatrad-

WHAT A GIRL WANTS ... — “Trust
and loyalty are the basics of what
a girl wants ... I'd hate to be stuck
in an elevator with someone with
bad body odor® — Christina
Aguilera telks what is and isn't what
a girl wants. In the “exclusive inter-
view" in the National Enquirer,
Aguilera has this to say about her
reported foud with Britney Spears:
“We were really close, really good
friends. She deserves her success,
she’s really hard-working.”

She dared the former Beatle 10 join
her with the challenge, “With all due
respect, sir, you mean 1o tell me you
can get up on stage in front of
65,000 people at Shea Stadium, but
you're afraid to get up here with little
ol me?"

Meanwhile, the Globe features a
more low-key McCartney, whose
pic (with late wife Linda) appears
under the headline, “Beatle Paul:
Linda’s Legacy Wil Live On”

{’d Like Yo Raze You

“You were intelligent, sensitive
and, | think, secretly knew that you
had blown it ... You were never as
gifted as you professed .." —
former British music publicist Keith
Altham gets personal about
Terence Trent D'Arby and other
musicians in his memoir, No More
Mr. Nice Guy! (Entertainment
Weekly).

Behind The Scenes —

Jennifer Lopez was not too
amused at a prank co-star Matthew
McConaughey pulled on the set of
their movie, The Wedding Planner.
He pinned a photo of Jennifer's der-
riere on a wall and wrote on it, “Pin
the tail on Jennifer's tail” Lopez
really lost it when she caught cast
and crew aCtually playing the game
(National Enquirer).

Red, Whits & Blves

George magazine salutes its ver-
sion of the “50 Greatest Moments
in American Rock & Pop™ and then
devotes four pages to the first [adies
of music and activism. Taking their
bows are Aretha Franklin,
Emmylou Harris, Carly Simon,

ing.
— Margo Ravel!

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

_‘,'“ P L
=HorAtk
Hot new music-related World
Wide Web sites, cool cyberchats
and other points of interest along
the information superhighway.

'Net Chats

* Discuss the spontaneous
combustion of Kingston Trio LPs
with Folk Implosion’s Lou

ask 12-year-old R&B singer
Sammie if he likes Stevie Won-
der, among other things, at 6pm
ET/3pm PT (chat.yahoo.com).

« Ponder the deep philosophi-
cal meaning of the lyrics to “The
Rockafeller Skank™ and other
spiritual issues with Fat Boy
Slim on Monday at 8pm ET/5pm
PT (www.hob.com).

* Later Monday evening chat
about what you do 24/7 with
Kevon Edmonds at 9pm ET/
6pm PT (www.twec.com).

em Virginia on Tuesday at 9pm
ET/8pm PT (www.sonicnet.com).

On The Web
1

* Crank up the speakers, grab
some Asahi, and party with your
forms in a live cybercast tomor-
row evening (3/25) at 9pm ET/
6pm PT (www.twec.com). i

*Log on to an exciting back-
stage interview with Elliott Smith
on Tuesday (3/28) at 8pm ET/
Spm PT (jamtv.tunes.com).

e Later Tuesday evening call
over a girffriend and enjoy Mat-
thew Sweet live from Philadel- |
phia. The show begins at 9:30pm i
ET/6:30pm PT (www.twec.com).

AALIYAH Try Again

SCREAM 3 (Wind-up)
Singles: CREED What f

* SNOW DAY (Geflen)

RICHER, SMASH MOUTH

* 3 STRIKES (Priority)

HERE ON EARTH (Columbia)

CURRENT
| o THE NEXT BIG THING (Maverick)
Single: MADONNA American Pie
Other Featured Artists: MOBY, GROOVE ARMADA, OLIVE

* ROMEO MUST DIE (BlackGround)
Singles: AALIVAH | Don't Wanna

Other Featured Artists: DESTINY'S CHILD, GINUWINE

SYSTEM OF A DOWN Spiders
Other Faatured Artists: POWERMAN 5000, INCUBUS, STATIC-X

Single: HOKU Another Dumb Bionde
Other Featured Artists: JORDAN KNIGHT, SIXPENCE NONE THE

Single: EASTSIDAZ #/SNOOP DOGG G'ed Up
Other Featured Artists: E-40, SILKK THE SHOCKER, TOTAL

COMING

Single: JESSICA SIMPSON NICK LACHEY Where You ...
Other Featured Artists: SIXPENCE NONE THE RICHER, TORI AMOS,

TAL BACHMAN

* THE SKULLS (Decca)

Featured Artists: PAPA ROACH, COLLECTIVE SOUL, CREED

* WHATEVER IT TAKES (Hollywood)

Featured Artists: MELANIE C., BASEMENT JAXX, STEREOPHONICS

and other featured artists.

“Music & Movies" lists current and coming film soundtracks according to
box office standing. as well as singles appearing on R&R's format charts

. MUSIC DATEBOOK

MDNDAY, APRIL 3

1975/ Steve Miller is charged with set-
ting fire to a friend’s belongings
and resisting arrest. Charges are
eventually dropped.

1992/ Rap artist Hammer hosts his first
TV special on CBS. Exactly four
years later he fites for bankruptcy.

Born: Wayne Newton 1942, Melissa
Etheridge 1961, Mike Ness (So-
cial Distortion) 1965

1977/The Clash release their first al-
bum in the U.K. CBS refuses to
refease it in the U.S., claiming it's
“too harsh for American ears.”

1989/ Teen sensation Titfany sings the
national anthem at the California
Angels’ home opener.

1996/ A small portion of Gratefut Dead
leader Jerry Garcia's ashes is
scattered into India’s Ganges
River. The rest will be scattered
rom San Francisco’s Golden Gate
bridge at a (ater date.

Bom: the late Muddy Waters 1915

WEDNESDAY, APRIL 5

1980/R.E.M. play their first gig at a
friend's party.

1984/ Michael Jackson's “Beat It” wins
Best Pop Video at the second an-
nual American Video Awards.

1965/ Jamies Brown pleads not guilty to

wWwWw.americanradiohistorv.com

charges of assaulting his wife,
Adrianne.

Releases: The Who's “Pinball Wizard”
1969

Born: the late Billie Holiday 1915, Joha
Oates (Ha!l & Qates) 1949

THURSDAY, APRIL 6 SATURDAY, APRIL 8

1956/ Paramount Pictures signs Elvis
Presiey to a three-picture deal
only five days after he takes his
first screen test in Hollywood.

. 1968/Pink Floyd announces that

TUESDAY, APRIL 4 ‘

|
|

|

founding member Syd Barrett
has officially left the group.

1990/ Motiey Crue drummer Tommy
Les suffers a mild concussion
after falling from his elevated
drum kit during a New Haven, CT
show.

Born: Merie Haggard 1937

FRIDAY. APRIL 7

1975/ Ritchie Blackmore leaves Deep
Purple.

1981/Bruce Springstesn & The E
Street Band arrive in West Ger-
many for their first full-scale Eu-
ropean tour.

1997/ Qasis singer Liam Gallagher
weds actress Patsy Kensit in a
secret Civil ceremony in London.

Who feels love?
Oasis’' Liam
Gallagher!

1976/ Mazareth earn a goid record for
“Love Hurts.”

1994/Nirvana lead singer Kurt
Cobaln is found dead in his
Seattie apartment, an apparent
suicide.

1997/Singer/ songwriter Laura
Nyro, 49, dies of ovarian can-
cer.

Born: |zzy Stradlin (ex-Guns N’ Roses)
1962, Julian Lennon 1963

SUNDAY, APRIL 9

1976/ Folk singer Phil Ochs, 35, hangs
himself at his sister’s home in
Queens, NY.

1989/Rolling Stones bassist Bill
Wyman, 52, announces his en-
gagement to 19-year-old model/
actress Mandy Smith.

| 1997/A&M Records issues a press

release announcing that Sound-
garden have disbanded.
Born: Carl Perking 1932

-~ Frank Correia
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News/Talk: Still The One!

LJ Two new reports from Interep highlight format’s strength

on-air and online

or the past several years at R&R’s annual Talk Radio Seminar, Interep’s Research Division
~ has given attendees an exclusive first peek at the company's most recent research with regard
to the health and well-being of News/Talk radio.

This year’s updated information
from Interep offered a onc-two
punch for the format. with
one report highlighting the
continuing qualitative
strength of the format over-
all and a companion picce
detailing News/Talk listen-
ers’ increasing use of the
Internet. In fact. the for-
mat’s demographics are
among the fastest-growing
users of the "Net. Com-
bined. these two research
reports offer solid support
for the contention that News/Talk
radio is still the format most listen-
ers turn (o across America as we
head into the new century.

News Stories
Drive Listening

1999 was a year marked by big
news stories. and those stories
drove Talk radio’s success during
the final year of the decade. Ameri-
cans were horrified by the Colum-
bine High School shootings, and
that touched off a war of words on
our airwaves between gun control
advocates and opponents. Listeners
weighed in both for and against our
involvement in Kosovo, collectively
mourned the death of JFK Jr. and

Laurie Camuso

took passionate sides following a
sex. lies and politics scandal that
resulted in a historic presi-
dential impeachment.
And who will forget the
hours of conversation spent
on the infamous Y2K bug.
which turned out to be
something less of an event
than many doomsayers had
predicted? These stories
and more combined to kecp
Talk radio top-of-mind
with listeners across the
country as they sought in-
formation and opinions on what
was happening in the world.
Interep VP/Rescarch Operations
Laurie Camuso. commenting on
this year's report. said. “Covering
stories like Columbine or JFK Jr's
death is what News/Talk radio does
best. These are not stories that can
be told by facts alone. Thesc are
emotional stories. and people look
to the in-depth coverage and per-
sonal commentary offered by News/
Talk stations as a way of working
through their own emotions as they
react to these shocking events.™
Camuso also believes this research
shows that radio continues to be
where Amecricans tune for both in-
formation and a scnse of commu-

nity — two arcas dominated by the
News/Talk format.

Qualitative Profile

According to this latest Interep
study. News/Talk holds a 13.5
share of the adult audience in
Arbitron’s 93 continuously mea-
sured metros. That share increases
to a whopping 14.4 within the
top 25 metros. where the for-
mat reaches more than 24 million
adults 18-plus and where one out
of cvery three adults tunes to
News/Talk radio each week. In
fact. more than half of the format's
listeners reside within the top 25
‘metros. and the vast majority of
News/Talk fans live within met-
ros with populations exceeding
150.000. That makes News/Talk
the single best radio format for
reaching pcople who live within
the country’s major metropolitan
areas.

Interep’s study also shows that
News/Talk’s demos, geographic
skew and lifestyle characteristics
merge to produce one of the most
upscale audiences available in ra-
dio today. More than 50% of the
News/Talk audience falls in the 25-
54 age group, with increased
strength among those 35-54. What

Accepting this year's R&R Talk Radio Lifetime Achievement Award is
Westwood One personality and WFAN/New York morning host Don
Imus. On the dais at the awards luncheon are (l-r) R&R’s Erica Farber
and Al Peterson, Imus and ABC News’ Cokie Roberts.

that means is that the majority of
your News/Talk station’s audicnce
is definitely in its prime earning
years.

Add to that the format's large
metropolitan base, which contrib-
utes greatly to News/Talk's aud-
ience’s above-average income pro-
file. and the fact that the format
scores well with both men and

women (43% male/57% female),

and your station's sales department
has much to smile about.

Here's more good news for
News/Talk. Citing Simmons data,
the Interep report notes that. com-
pared to the average U.S. adult.
News/Talk’s listeners are:

*81% more likely to have col-
lege degrees

* 127% more likely to have grad-
uate degrees

* 66% more likely to be manag-
ers/professionals

*49% more likely to live in
$100.000-plus households

Purchasing Power

When it comes to purchasing
power, News/Talk listeners are sec-
ond to none. In fact, Interep’s study

calls the format’s upscale listener
base “the uitimate vehicle for sell-
ing both products and services.”
When it comes to spending. News/
Talk’s audicnce indexes much
higher than the national population
average for things like travel pur-
chases. investing and banking. au-
dio equipment. sporting goods and
outdoor gear. and music and enter-
tainment. just to name a few con-
sumer areas. In fact. News/Talk lis-
teners are more likely than the av-
erage American adult to be con-
sumers of a wide variety of goods
and services. Again using Simmons
data. the Interep study reports that
News/Talk listeners are:

* 88% more likely to trade stocks

* 96% more likely 10 own mutual
funds

*91% more likely to be heavy
international business travelers

* 86% more likely to belong to
frequent-flier programs

* 129% more likely to authorize
business computer purchases

* 87% more likely to authorize
business banking services

* 56% more likely to attend live
theater

—
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y! Rush and Laura
D) have met their match.

Consumer Champ Clark Howard's the next big thing.

Clark Howard Rush Limbaugh Clark Howard Dr. Laura
wWTMJS WISN wsB WGST AM/FM

A25-54 51 4.1 A25-54 10.7 5.0

M25-54 5.8 5.6 M25-54 13.3 4.4

W2s-54 4.3 3.0 W25-54 8.0 5.8

A35-54 6.7 5.0 A35-54 12.6 6.0

fm'eﬂ tatk M25-54 7.5 6.7 M25-54 16.1 58

— W3s-54 5.7 3.3 W35-54 9. 6.3
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* 41% more likely to visit ski re-

sorts d
*54% more likely to take cruis¢
vacations

Internet Savvy

When it cones to the new media
of the new millennium, News/Talk
listeners are indeed Internet-savvy.
In fact, Intercp reports that more
than two-thirds of News/Talk fans
are connected to the Internet. Try
that statistic out on potential dot-
com advertisers! The Internet is no
longer primarily a domain for the
young. Interep reports that, as of
last year. the percentage of Internet
users in four discrete 18-54 demos
is now almost identical: 38% of 18-
24-year-olds, 36% of 24-34s, 37%

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mait:
alpeterson@rronline.com

of 35-44s and 35% of those aged
45-54.

But perhaps the most astounding
development has been the percent-
age of increase in use of the Inter-
net by adults 55-64, which has
doubled between 1998 and 1999,
from 11% to 22%. And the percent-
age of adults 65 or older who access
the Internet, though comparatively
small, has actually tripled in that
same one-year period, going from
3% 10 9%.

News/Talk listeners are more
than 50% more likely than the av-
crage American adult to have used
online services within the past 30
days. And when it comes to overall
Internet usage, News/Talk fans are
nearly 80% more likely than the
national average to have spent over
20 hours per week online! That's a
significantly higher index than for
listeners of virtually all music for-
mats, including AC. Hot AC, Rock,
Classic Rock. Country or CHR.

So just what are all those News/
Talk listeners doing online? Some
of the highest-indexing online ac-
tivities — that’s index scores great-
er than the national average of 100
— include finance management and

ey

FROM THE WINDY CITY TOTHE GOLDEN GATE

Francisco’s Jack Swanson.

Catching up on what's happening in their respective ABC Radio cit-
ies are (l-r) WLS/Chicago’s Zemira Jones and KGO & KSFO/San

That's AMFM Inc’s Ken Kohl (1) making a point with CNN's Bill Press,
who encouraged TRS 2000 attendees to offer “more balance on is-
sues” on their Talk radio stations during an exclusive Saturday morn-
ing address.

TRY SOMETHING NEW

At TRS 2000's “Innovators of Talk” session, Sabo Media President
Walter Sabo encouraged an SRO crowd to seek out new and different
ideas to help their News/Talk stations win.

News/Talk

stock trading (238); downloading of
computer files (220): posting to
bulletin and message boards (208);
gathering product information
(206); reading online newspapers
(205): shopping and purchasing
online (206); checking news, sports
and weather (188): booking airline
and hotels (173): conducting online
banking (170): and. of course, e-
mail (160).

Computer Consumers

It would seem only natural that,
since News/Talk listeners are such
big users of the Internet, they
would also be major consumers of
computers and software. The
Interep study cites figures showing
that News/Talk fans outpace the
national indexes in three major
categories: interactive computer
services used in the past 30 days
(152), spending of $100 or more on
software (151) and spending more
than $1,000 on their last computer
purchase (137).

Also of interest to your advertis-
ers — especially your dot-com cli-
ents — News/Talk listeners and
Internet users share remarkably
similar upscale traits in such cat-

March 24, 2000 R&R @ 25

“Covering stories like Columbine or JFK Jr's death
is what News/Talk radio does best.”

{ Laurie Camuso I

egories as education, occupation
and income. For example, 47% of
Internet users fall into the 35-54
age group, while 46% of News/
Talk’s listencrs fall into that same
demo. Both Internet users and
News/Talk fans tend to have a col-
lege education or more (37% and
43%, respectively), and a matching
33% of each media’s users fall into
the professional/managerial cat-
egory. Also, nearly a quarter of
each group has a household income
of $100,000 or more.

In short. this Internet study con-
tains a whole lot of good news for
News/Talk radio stations. It offers
hard facts and data to support the
contention that News/Talk radio
continues to be the format listened

to by more adults than any other
format in America. It helps refute
the format’s critics, who say that
most News/Talk listeners are 65 or
older and have little or no dispos-
able income.

In fact, News/Talk fans fall pri-
marily into the prime 35-64 demos.
most own homes. the majority are
married with children, and listeners
are primarily high-carning profes-
sionals and managers. And the
similar traits shared by listeners
and Internet users uncovered by
Interep suggest that the relationship
between your station’s audience,
your advertisers and the Internet is
closer than ever before. And all in-
dications are that it will only im-
prove from here.

FALSETTOS MEAT CGRP

SPRCIALIZING 1N
BONELESS BEEF CUTS

Been ripped off? The Dolans are watchdogs for the consumer
and offer intelligent, informed advice on making cash, and
keeping it. On “Scam Busters,” The Dolans expose how compa-
nies as small as the newest dot-com, as common as your bank
or credit card, and as official as the US Government are stick-
ing it to consumers...and they tell consumers how to protect
themselves. Just another reason The Dolans become part of
your listener’s life... and part of your station’s success.

THE DOLANS...TAKING IT TO THE

We've got a complete NTR solution for your station, free
as part of your new affiliation with The Dolans. Call show

specialist Skip Joeckel at
719.579.6676, or New York

at 212.642.4533
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Street Talk,,

Arhitron To Begin System Audits

ollowing a day and a half of what it called

“intense meetings,” the Arbitron Radio
| Advisory Council adopted a resolution ex-
| pressing their “extreme dissatisfaction” with the
21-day delay of Arbitron’s Fall '99 surveys and
urged the company to “audit their organization
and systems structure to insure delivery of reli-
able and timely reports.” The council recom-
mended that Arbitron establish a monitoring pro-
cedure that will immediately identify any inter-
nal problems that could cause similar delays in
the future. Arbitron President Steve Morris said
| the company accepted the council's resolution
and will keep the council apprised of Arbitron's
efforts.

WQEW-AM/New York, the market’s Radio
Disney affiliate, recently noticed that its night-
time signal was receiving considerable inter-
tefence at its 1560 kHz dial position. The FCC
began to investigate and eventually found the
source of the problem — in the Miami suburb
of Coral Gables, FL! The commission fined
WRHC-AM $22,500 for various infractions —
including operating at night omnidirectionally
with 5,000 watts at 1560, even though it's cur-
rently assigned to 1550 as a daytimer. It was
also cited for moving its studios without per-
| mission. WRHC says it had moved because
its studios had been destroyed by a hurricane.

Entercom hot Talker KQBZ-FM (The Buzz)/
Seattle has fired midday host B.J. Shea, thanks
to on-air remarks he made last week that sug-
gested he wanted to shoot members of religious
groups. Shea directed his anger toward such
groups as the Christian Coalition, which had
condemned HBO's recent airing of i These
Walls Could Talk 2 — a made-for-cable movie
exploring lesbian relationships. Shea declared
that he “wanted to go into a church and shoot
people Columbine-style, and let's start with the
Baptists.” Fisher Entertainment's Ed Tyl re-
placed Shea on Monday (3/20).

P Monday Night Limbaugh? €

Industry gossipers were buzzing this week
with rumors that Rush Limbaugh is on a short
list of candidates to replace Boomer Esiason in
the broadcast booth on ABC-TV's Monday Night

Football. The buzz started on the radiodigest.
com site, and Limbaugh himself openly cam-
paigned for the gig during his show (3/21), sug-
gesting that he had plenty of time to host his
daily radio show along with the Monday night
game.

Asked what he thought of the idea, Pre-
miere Radio Networks' President/COO Kraig
Kitchin — whose company syndicates Lim-
baugh’s radio show — tells ST, “Hey, Rush is a
natural commentator on anything in life, partic-

.ularly those things that he has passion for, and

football is absolutely one of those things. He's
off the air in plenty of time to make it to a Mon-
day night game 20 times a year, and as long as
the Pittsburgh Steelers are on the schedule,
ABC would be in for a great season.”

Another of Premiere’s syndicated hosts, Dr.
Laura Schlessinger, probably wishes her pub-
lic dealings were as smooth as Limbaugh's. Only
a week after issuing a statement that was de-
signed to quel anger over her view of gay peo-
ple, Schiessinger toid a Boston Herald colum-
nist last week that her statement was not an
apology, but a clarification. Schlessinger told
Don Feder she will continue to recommend re-
parative (conversion) therapy to homosexuals.
Then last eekend Schiessinger canceled her
benefit “Third Annual 50th Birthday Party” in the
Motor City, citing fears that the occasion would
be overrun with protesters. The event, spon-
sored by WJR/Detroit, had presold 800 tickets,
with proceeds going to Schlessinger's abused
children’s charity. On her show yesterday, the
doctor asked ticketholders to donate the cost of
the tickets to her charity.

Anger over Schlessinger's Paramount TV
show — set to debut this fall on many CBS-
owned stations — is mounting. Hundreds of pro-
testers on.both sides of the Dr. Laura issue gath-
ered in front of the Paramount studios in Holly-
wood last Tuesday (3/21) to either condemn or
congratulate Schlessinger on her views. Actress
Susan Sarandon has registered her support on
the stopdriaura.com site.

> A Whopper Of A Boo-Boo <
The Burger King Corp. has agreed to pull
a radio spot deemed offensive by the-Council on

Continued on Page 28

FRESHEN UP YOUR SHOW FOR SPRING WITH:

STEVE MASON'S CREATIVE SERVIGES WEEKLY

(CELEBRITIES, EXPERTS, TOPICS, AUTHORS, BITS)

n It's All New and Online at www.stevemason.com/csw
Want us to e-mail you an issue? E-mail us your request at freesample@stevemason.com
: L2 222 2223

WE CAN TURN YOUR WEBSITE INTO A CASH GENERATOR OVERNIGHT!
Visit us online or e-mail us at web$@stevemason.com
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Rhythm Monitor 2! R&R CHR/Pop Debut @
Crossover Monitor 1* Five Weeks In A Row!
R&B Monitor 1! Five Weeks In A Row! '

Already over 700 spins at Mainstream Top 40! (+287')
HOT 100 AUDIENCE ALREADY AT 80 MILLION!!

Z100/New York
Couldn't Wait...
ADD THIS WEEK!!

CALLOUT AMERICA:
DEBUT #2 OVERALL- 3.96!!
#2 with Teens -4.24

#6 with Females 18-24 - 3.68
#8 with Females 25-34 - 3.58

Come join the “Thong Phenomenon!!”

Early Action At: KHKS 36x KZQZ 18x

Great Early Stories At KIS 7x B97 18x KDWB 22x (+11)
Z100/New York: #3 Phones! (6x) WFLZ 20x (+7) KFMS 20x KJYO 23x
WKTU/New York: #4 Phones! (34x + 13) WWHT 34x (+21) WBHT 20x (+12) WFMF 24x (+8)
KHTS/San Diego: Top 5 Callout! WFBC 21x WWCK 30x WFHN 26x

#2 Phones! (43x + 6) KKMG 14x WXSS 34x (+15) and many more!!!
Y100/Miami: #3 Phones (17x + 7) ,
KRQ/Tucson: #1 Phones! (30x) Album Cerfitied 2x Platinum and Growing!!

WDRQ/Detroit: #2 Phones! (27x) “Unleash the Dragon” is ranked the #2 selling

WKSS/Hartford: #3 Phones! (21x) $ = aibum in the country!

WRVQ/Richmond: #2 Phones! (19x) #5 on MTV's TRL!
WKSE/Buffalo: #1 Phones! (23x + 7)

WPXY/Rochester: #2 Phones! (14x) THE ISLAND DEF JAM MUSIC OROUP 1 m
WXXL/Orlando: #5 night phones! WV iﬂ
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EXTEND YOUR ON-AIR IMAGE!

CROWD
RUISER

Looking for the ultimate remote vehicle? The
CrowdCruiser™ combines a Ford chassis with
BPI's custom designing to deliver a vehicle that
your listeners will look for and your staff will love!

Create custom graphics that will get noticed! We'll
build the interior to your specs, or you can install it
yourself. Call for more information — this vehicle
can be completely customized for you.

BROADCAST
PRODUCTS

INCORPORATED :

1-800-433-8460 |

PO Box 2500

Eikhart, IN 46515
USA
(219) 293-4700

www.americanradiohi
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................

Continued from Page 26

American-Islamic Relations. The spot featured
a character named “Rasheed” endorsing the
fast-food chain’s bacon-cheddar Whopper sand-
wich and greeting his “brothers and sisters” with
“peace.” CAIR says the “peace” greeting sug-
gested the character was Muslim, and it's com-
moniy understood that Islamic law prohibits the
consumption of pork products such as bacon.
In a letter to CAIR, a Burger King VP said the
ad “was not meant to refer to any religion” and
that it would delete the objectionable material.

Former Chicago Bears player Keith Van
Horne settled his libel action against WKQI/Chi-
cago morning host Mancow for $1.6 million. Van
Horne sued Mancow for false statements made
during an October '94 broadcast in which Man-
cow repeatedly stated that Van Horne had phys-
ically assaulted and threatened to kill him. Trial
was set to begin last week.

In response, Mancow commented, “I am not
contributing a penny to this settlement and will
issue no apology or retraction. | have defended
my right to free speech for over half a decade
in this case, and | will not abandon that most
precious constitutional right” The settlement is
being funded by the insurance company re-
tained by Evergreen Media in. 1994.

Meanwhile, Alternative WNNX/Atlanta is of-
fering Who Wants to Marry a Muiti-Millionaire
bride Darva Conger, who's been fired from her
nursing job in L.A., a $100k contract to join the
Morning X team of Barnes, Leslie and Jimmy.
Conger would offer regular news and health re-
ports.

P onradio on To Court Room¢{

Scotts Valley, CA-based Onradio.com has
sued four former high-level employees for alleg-
edly stealing company secrets. While refusing
to disclose details of the case, Onradio VP/Mar-
keting Rick Hensler tells ST the litigation stems
from Onradio’s “effort to vigorously defend its
unique properties and to be uncompromising in
the ethical expectations of its employees.”

One hundred of Bob Collins’ closest
friends will share their favorite stories about the
late WGN-AM/Chicago morning host in / Re-
member Bob Collins, the Chicago Sun-Times
reports. The book is set for publication in June.

KFI/L.A. evening personality Phil Hendrie
has switched shifts with afternoon duo Karel &
Andrew. Hendrie's Premiere Radio show will
also move up to 7-10pm ET. Talk personality Li-
onel will assume Hendrie's 10pm-1am ET shift
on Premiere.

SN

heritage calls KHJ to L.A’s radio dial. Now an-
other set of heritage calls is set to disappear

THE REVIEWS ARE IN

“Jammin Party is a great fit with our weekend line-up®
= Joel Salkowitz, PD, Jammin 103, NYC

Rumbles

* Radio Disney adds KMAP-AM/Bakersfield as
its 44th affiliate.

* RuPaul returns to the WKTU/N.Y. morning iine-
up for the third time, but only until Michelle Visage
returns from maternity leave at the end of the month,

¢ Jonathan Pinch is appointed President/Clear
Channel Int'l Radio.

* KMXS/Anchorage, AK morning man Hal “9000"
Abrams will depart next Friday for an as-yet-undis-
closed gig in Virginia.

* WRVE-FM/Albany morning co-host Tom Klef ]
moves to wakeups at suburban Chicago Rocker
WIL-FM/Kenosha, wi.

e After eight years with ESPN Radio, Bob
Sagendorf and the Sports network have parted
company. :

* WKIS/Miami is thisclose 1o inking a deal with
Bill Wise to take the PD reins at the Beasley Coun- |
try station.

* R&R bids a fond farewell to Asst. Country Ed-
itor Diane Fredrickson. She will join the sales de-
partment of KZLA-FM/Los Angeles as an AE, effec-
tive April 3,

* WMMR/Philadephia MD Ken Zipeto rises to
APD.

¢ Following on KKSB/Santa Barbara's flip last
week from Country to CHR, Clear Channel takes
KIST/Santa Barbara from Oldies to CHR/Pop and
adds Rick Dees in mornings. Next up: the battle for
the “Kiss® slogan ... stay tuned.

¢ Those two Mondosphere NAC/Smooth Jazz
outlets that dropped the format last week have new
identities: KQUZ/San Luis Obispo, CA became Ac-
tive Rock. OM Dave Christopher telis ST the sta-
tion has applied for new cail letters KURQ, and is
calling itself “107.3 The Rock." (This relates to the
landmark Morro Rock in Morro Bay.) PD David At-
wood remains on board. The Bob & Tom Show
starts off in mornings; remaining airstaff will be
named soon. The second change was at KSMJ/
Bakersfield, which went Classic Rock under OM
Chris Squires.

* WYNF/Sarasota, FL MD Cathy Taylor segues
to Classic Rock sister WTBT/Tampa for similar du-
ties, beginning Monday (3/27).

* WRKR/Kalamazoo, Mi's Stephanie John ris-
es to Promotion Director, and overnighter Dave
Kaechele is upped to nights/imaging Director.

* Nancy Carlson is named PD of KELO-FM/
Sioux Falls, IA.

¢ Reid Holsen becomes general PD of Midcon-
tinent Radio/Sioux Falls, A, overseeing KELO-FM
& AM, KRRO-FM, KTWB-FM and KWSN-AM. He'll
also serve as interim PD of Rocker KRRO-FM due
to the sudden death of PD John C. Price Feb. 29 at
age 36.

* Brian Figula joins WWBN-FM/Flint, MI as AE.
Brian was Promotions Director at crosstown WCRZ-
FM and WABX-FM/Evansvilie, IN.

Last week we told you about the return of

Continued on Page 31
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P has been overwheiming®
- Stave McKay WEIM-FM, Philly Py

“The production and artist info is second to none®
- Jay Beau Jones, PD WUBT-FM Chicago

“Detroit's listeners love Al's knowledge of the music®
- Bill Fries, PD WGRV-FM Detroit

“Love the trivia, works well in Miami*®
= Al Chio, PO WMGE-FM Miami

ENTERTAINMENT

$31-420-1400
www.fisherentertainment.com
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ALICE DEEJAY

BETTER OFF ALONE

“Top 10 Callout across the board. It‘s an absolute smash for us!”
-Jay Michaels, APD - KRBE/Houston

“Top 3 Callout with all cells. It just pops out of the radio!”
-Rob Roberts, PD - WHYI/Miami

“959% familiar with Top 5 Callout everywhere!”
-Dave Vayda, MD - WLDI/West Palm Beach

“The first time I heard this I was broadcasting from Orlando. Damian Paul
from WPYO gave me a copy, We put it on the air immediately and have been
playing it ever since. Top 10 Phones with instant appeal!”

-Jay Towers, APD - WDRQ/Detroit

“Alice Deejay is one of our strongest testing records. It is blowing
up the phones every time it gets played.”
-MD Throb, MD - WXY V/Baltimore

New Airplay Includes:

KIIS/Los Angeles WWZZ/Washington XHTZ/San Diego
KHTS/San Diego WAKS/Cleveland WXSS/Milwaukee
KRQQ/Tucson WWST/Knoxville KWIN/Stockton
WAEZ/Johnson City WYCR/York WLKT/Lexington
WIOG/Saginaw KDUK/Eugene WVSR/Charleston
KFRX/Lincoln WJYY/Manchester ' WVAQ/Morgantown

9 Million Units Sold

England Top 5 Platinum R&R CHR/POP @
Belgium Top 5 Platinum - . @_ @
Holland | Top 5 | Platinum R&R CHR/Rhythmic

France | Top5 | Platinum BDS Rhythmic Top 40 @D-2Qd
Sweden Top 5 | Platinum
Denmark | Top 5 | Platinum
Norway * | Top 5 | Platinum
Canada | Top 5 | Platinum
Australia | Top 5 | Platinum

Written & Composed by Pronti & Kalmani
Produced by DJ Jurgen, Pronti & Kalmani
Published by Molijn Publishing & Kalberg Publishing

w - © 2000 Violent Music b.v. Licensed exclusively 1o Universal Records Ine.,
a Division of UMG Recordings, Ine.
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The album containing 13 brand new songs from
one of America's premier recording artists.

Featuring the track

Album In Stores May 23rd

Peal Music Is Back
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Rumbles Pt. 2

* WWHT/Syracuse PD/mornings Tommy Frank
exits. Market PD and sister WYYY PD Rich Laub-
or will add Frank’s former duties.

« Former KBTE & KKPN/Corpus Christi, TX
APD Rik Diaz (a.k.a. J.R. Cruz) is appointed PD
at KiXY/San Angelo, TX.

* WJMX/Florence, SC APD/MD Kidd Phillips
is elevated to PD.

* WMGI/Terre Haute, IL MD/mornings Kolene
Kaye departs.

* KMXD/Des Moines MD Steve Jordan adds
similar duties at KKDM.

* WXSS/Milwaukee nighttimer Fred Carson ex-
its for afternoons at WUBT/Chicago, replacing Lo-

gen.

¢ Former KXME/Honolulu morning driver Kid
Leo rejoins the station for his former duties.

o KYLZ/Albuquerque afternoon host Chuy D.
joins KBTE/Corpus Christi, TX for mornings.

« WERZ/Portsmouth-Dover, NH late-nighter
Dave Sandz is promoted to Promotions Dir.

* At WIOG/Saginaw, MI, morning co-hosts Lisa
Farrell and Andrea Pazter exit. WIOG nighttimer
At Large and crosstown WKCQ personality Andie
Lynne take Farrell's and Pazter’s oid shift.

¢ KYLD/San Francisco Imaging Dir. Kenny
Allen rejoins KBTU/Monterey-Saiinas for mornings
with Sybil De Angelo. MD Diamond Dave is
upped o aftemnoons from nights, and swinger Skyy
segues to nights.

* WXYK/Bilaxi-Guifport, MS afternoon animal
Ryan LaFontaine exits as PD Scotty Valentine
and MJ and the Monkey House take over pm drive.

Continued from Page 28

from the SoCal dial. Classical KKGO-FM will
become KMZT-FM (K-Mozart) next Friday (3/31),
Mt. Wilson FM Broadcasters President Saul Le-
vine tells ST. “We've had an identity problem
here with the KKGO calls — close to 80% of
respondents wrote down ‘105.1, not ‘KKGO; in
the last survey”

Dave Smiley and Greg Simms will take
over mornings at KZON-FM/Phoenix, effective
April 3. Smiley was most recently morning host
at.Clear Channel's KMSX-FM/San Diego, while
Simms had been midday host for AMFM’s
KYSR-FM/Los Angeles. The two last worked-to-
gether at KFMB-FM/San Diego, where they held
similar shifts.

KIIS-FM/L.A. has inked an agreement with
Tickets.com to allow the company to be its ex-
clusive ticketing provider for the station’s fourth
annual Wango Tango concert. Tickets.com uses
“virtual wristbands” to manage the level of on-
line ticket demand. 1t allows fans to preregister
for tickets up to 13 days prior to the official “on-
sale” date.

.4?"1-.‘

Give us @ coll
and we 'l share wnh :
'Recommended 24 Hour. lme-U

Including: e Ed Tyl
o Rick Emers 3;107 ) EST”

o Joh'{&‘.leﬂ""to 6u EST ...and others

|1= Noon'fo: 3ppESI

* Charlie Cook is elevated to Westwood Ona GM/
Valencia Ops.

* WTMJ/Milwaukee VP/GM Jon Schweitzer adds
WKTI duties.

* John Dimick is boosted to OM of Jeflerson-
Pilot/San Diego.

« Mike Tlerney takes the KPWR/Los Angeles PD
position.

» Derrick Brown becomes PD of WHQT/Miami-Ft.

Lauderdale. V

* Rocky Blumhagen is appointed GM of KGON &
KMUZ/Portland.
* Debbie Murray is boosted to OM/PD of KILT-FM/
Houston.
* Michael St. John is appointed PD of WKBQ/St.
Louis.
« Yom Jordan jumps to KWNR/Las Vegas to be PD.
« Jim Seaguill flies to WNND/Raleigh PD post.

v

« Dave Reinhart becomes VP/GM of WFLA &
WFLZ/Tampa.

* Burt Baumgartner is upped to Columbia
Records VP/Promo.

* Ken Nanus takes WXTU/Philadeiphia GM reins.

* David Bernstein is tapped as WBZ/Boston PD.

ture your brand,
* Jay Besu Jones rises 1o APD of WEGX/ . » -
Priadophi = 1040, or visual identity
 Midwest gives VP stripes to Minneapolis GMs: w c n imag . M
Clayt Kaufman of WCCO and Doug Brown of = ' :
djltnb over; .“ll gvel:
anuioverzagding

TollFreEH=800:786=7311
Fax:125:883:4493

 Richard Sands is promoted to PD of KITS/S.F.
« Redbeard rises to MD of KTXQ/Dallas.
* Donna Brake joins R&R as AC Editor.

M4

* Warner Bros. Records will distribute Qwest
Records.

« Chuck Renwick is appointed NBC Radio
Network EVP.

« GSM Marv Sellers moves from WBLS/N.Y. to
competitor WKTU.

« Howard Stern joins WWWW/Detroit for mornings.

* Joe McCoy becomes PD of WCCO/Waterbury, CT.

. « Terrence McKeever joins WAPE/Jacksonwille as ND. ' |

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ ronline.com

Affiliotes indlude: KLSX-FM los An% ® WCKG-FM (h«ugo
WERK-FM Detroit ® WINZ Miami © WZZR-FM Wes! Polm
WPEK-FM Greenville, ond more

Stations Flipping Week Q,‘q-""'"m' 2
B e Yo e
®
omuEM TdrSMmr {W EFNTII'I’AINHIN'I’ www
Listen 2477  831-420-1400

on fisherentertainment.com

wwWw americanradiohistorv com


www.americanradiohistory.com

32 © RaR March 24, 2000

JONSIEWICZ

ﬂ?ﬁ;*ﬁ'if‘?* Sressens

Sound Decisions,

MTVi’s Bold Expansion Plans

3 Viacom subsidiary taps public markets to expand sales,

content activities

w ithin the next several weeks the record industry could get a glimpse of how bullish investors
—— are about the future of the nascent online music business. And it’s coming courtesy of one of
the entertainment world’s elder statesmen, Sumner Redstone,

In February Redstone’s enter-
tainment juggernaut, Viacom, filed
with the Securities & Exchange
Commission to spin off its 90%-
owned MTVi Group in an initial
public offering. In the filing Viacom
said that it plans to raise at least
$10 million in the IPO, although
that figure — arbitrarily included in
the paperwork — will most likely
increase in the weeks to come. Via-
com hopes the MTVi offering will
hit Wall Street in April, but that
could change, given the wild fluc-
tuations in American financial
markets.

As | have with companies such as
MP3.com and Liquid Audio, |
sifted through MTVi's SEC filing to
learn more about the company. its
plans and its prospects. The docu-
ment, with its cold and calculated
legalese, is an apt reminder of the
inherent financial risks one as-
sumes when operating an Internet
entertainment company. Yet be-
tween the lines, the document re-
veals the unlimited potential that
the *Net has to offer the music in-
dustry.

Instant International Appeal

Of the legions of established and
new media companies trying to
cash in on the holy trinity of the
Internet — advertising, syndication
fees and e-commerce — perhaps
none is better positioned than
MTVi. Why? For one thing, there's
the enormous success — finan-
cially and culturally — of both
MTV and VHI] with music con-
sumers.

All told, MTV Networks (the
Viacom operating division that in-
cludes MTV, MTV2 and VHI) de-
livers music content to more than
300 million homes in 80 countries.
MTVi sums that up perfectly in its
SEC filing. noting, “We consider
our relationship with MTV Net-

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

e-mail me at:
swonz(@rronline.com

works to be our most important
strength because of the brand
awareness, Cross-promotion, con-
vergence-programming opportuni-
ties and expertise and relationships
it affords us.”

How true. By capitalizing on
MTV Networks (MTVN) brands,
MTVi has built a formidable net-
work of 11 intemational websites in
Japan, Europe and Latin America
that offer customized content and
services. In the future MTVi will
also be able tap into three MTV-
based websites in Asia and one in
Brazil. That’s a lot of eyeballs. In
December all MTV-based websites
generated 124 million page views
through the company’s primary
online properties:” MTV.com,
VH1.com and SonicNet.com. The
latter is a comprehensive music
network offering multiple music
genres to a wide demographic.

Last year the online audience re-
search company Media Matrix
ranked (in terms of reach) MTV's
consolidated websites as the No. |
music content supplier in the U.S.
Media Marrix also named MTV.
com the No. | music content
website in 1999, based on average
monthly unique visitors. It was
also tops among the 12-17.demo
for news, information and enter-
tainment.

That international reach, which
few entertainment or Intemnet com-
panies can imatch, is the backbone
upon which.MTVi plans to expand.
Market researcher International
Data Corp. predicts that the num-
ber of Intemet users will grow from
159 million at the end of 1998 to
close to 510 million by the end of
2003.

To capitalize on its reach and po-
tential, MTVi inked a five-year
$100 million barter decal with
MTVN in which MTVN will ad-
vertise and promote MTVi's activi-
ties. That agreement ends in July

" 2004. Although not contractually
“bound to do so, MTVN plans to

pl'mgde additional advertising and
promotional spots worth at least
$25 million during the same period.
For the nine-month period ended
September 30, 1999, MTVi raked
in $10.5 million in revenue but
racked up net losses of $24.4 mil-

lion. For all of 1998 it billed $4.7
million and had a net loss of $7.4
million.

Sales climbed as a result of an
additional $1 million in revenue
from SonicNet and ImagineRadio,
higher promotional revenue from a
revised AOL deal and a rise in pro-
motional revenue from its revenue-
sharing deal with CDNOW, which
was in place for just three months
during 1998, compared to the full
nine-month period in *99.

Selling *Net Advanhgé

Near-term, MTVi's bigger chal-
lenge will be to convince more com-
panies to invest in online advertis-
ing. In fact, MTVi faces the double
whammy of having to find more cli-
ents while increasing ad rates.

In its filing MTVi says, “Our rev-
enues for the foreseeable future will
depend substantially on the sales of
advertising,” which, for the first
nine months of 1999, accounted
for 45% of total billing. During the
same period the five largest adver-
tisers accounted for 28% of total
revenue, with no single client rep-
resenting more than 10% of busi-
ness.

The company also recognizes
that it has to increase promotional
revenue, which represented 48% of
sales. The bulk of those sales re-
flect “fees and equity” from third
parties such as CONOW and AOL
for online promotion and “on-air
co-branded keyword mentions and
closing tag advertisements™ that
appear on MTV and VHI.

Distribution revenue from the
syndication of news, information
and other original content —
mostly AOL — totaled 7% of sales.
MTVi is also banking on healthy
increases in e-commerce. The com-
pany cusrently sells CDs on MTV.
com and VH|.com via an arrange-
ment with CDONOW and receives
money from CDNOW regardless
of actual sales levels. MTVi in-
tends “to sell CDs directly to con-
sumers on SonicNet beginning in
the third quarter of 2000, and on
MTV.com and VHI.com after the
expiration of the CDNOW agree-
ment in 2001.

Accelerated digital downloading
of music is an additional key fac-

www.americanradiohistorv.com

Advartising
Promotional
Distribution
Total revenue

Cost of production
Gross profit (loss)

Other aperating expenses
Cross-promotion

Source: MTVI

MTVi Operating Results
(in thousands of $)

* Nina month period ended Sept. 30,1999

1009
11025, 4752
1,184 5,058
2400 733
4,695 10.541
4760 12,190
(65) (1.649)
2,887 3,006
3,924 6,749
451 4,963
29 5§31
- 7512
7.361 22,761
(7.426) (24,410)

tor in the sales equation. MTVi has
a revenue-sharing deal, for in-
stance, with digital music player
RioPort. Plus. it hopes to eam fees
from downloads from key strategic
partners such as AT&T"’s Liberty
Digital Group, which owns 10% of
MTVi.

Other miscellaneous revenue
streams include merchandising
sales based on MTV shows such as
Total Request Live and VH1's Be-
hind the Music, sales that only
started last December; a revenue-
sharing deal for online concert
ticket sales with Ticketmaster.com
that began one month later: and
business-to-business license fees
for activities such as streaming its
audio player to other websites, be-
ginning in the first quarter of
2000.

Killing Off The Competition

MTWVi also recognizes the need to
fend off aggressive competitors and
increase its reach. It cites as com-
petition such power portals as Ya-
hoo! and Excite, upstarts including
MP3.com, relative web veterans
like ARTISTdirect, entertainment
conglomerates such as Walt Disney
Co. and AOL/Time Warner and
even the major labels. Competing
with those companics will be no
mean feat. AOL/Time Wamer plans
to pour millions into its music ef-
forts via Spinner.com, Win-Amp
and AOL’s 20 million-plus sub-
scriber base. Also, a major-label
consortium is funneling mega-funds
into GetMusic.com.

To win the battle, MTVi will"

have to devote millions of dollars
to improving content, the bulk of
which is controlled by the major
labels. MTVi procures the bulk of
its precious content — mostly re-
cording artist interviews, audio and
video performances and music —
at little or no charge from labels,
music publishers and artists. Most
is nonexclusive.

Not surprisingly. the major la-
bels are already clashing with
MTVN over Internet music usage.
Viacom and MTVN have worked
out differences in the past and be-
lieve they will continue to do so in
the future. Nonetheless, MTVi's
filing says it “‘recently received let-
ters from two record companies”
— believed to be Sony Music and
EMI Recorded Music — asking
that MTVi “cease use of their mu-
sic™ in its webcasts and “pay for
past use.” That bill could climb
pretty high, even though MTVi
says that it has not paid the license
fees because it believes that the
features it offers are “within the
scope™ of current copyright laws.

There's also the question of how
MTVi markets its content. While
the company is undoubtedly the
king of music content, one of the
biggest criticisms directed at it is
that it merely pushes that content
onto its audience. Critics say that
MTVi must become much more
interactive with its demo.

Lastly, there's still a raging de-
bate on the economic viability of
digital download revenue. Re-
spected market researchers such as
Forrester Research predict bur-
geoning download sales in a few
years, although the technology is
still years away from mass-market
acceptance. Also, piracy remains a
huge issue. Just look at the recent
headlines the music software pro-
gram Napster has generated.

In the meantime, MTVi and its
212 employees (with only 11 in
sales and marketing as of Jan. 31)
continue to plow ahead in advance
of the company's IPO. Viacom and
Liberty Digital have agreed — al-
though the deal terminates upon the
closing of the IPO — to provide
$90 million and $10 million, re-
spectively, to finance MTVi's cur-
rent expansion plans. Just imagine
how fast it will move if it reaps
even cash.
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Collapsis Gofting ‘Automatic’ Reaction Al Ahernative, Rack

You can thank radio for there being one less lawyer in
the U.S.

Collapsis vocalisvsongwriter Mike Garrigan gave up
a promising career in law for an even more promising
music career. and the stations responsible include select
major-market Alternatives and several Rock and Active
Rock reporters.

Stations supporting Collapsis’ major-label debut single,
“Automatic,” include Alternatives KNRK/Portland,
WXNR/Greenville, KKND/New Orleans, WHMP/
Springfield, KPOl/Honolulu, WXDX/Pittsburgh,
WEND/Charlotte, WRZX/Indianapolis and WJBX/Ft.
Myers: Rock outlets WZZ(OVAllentown, WRQK/Canton,
OH. WROV/Roanoke, VA, WFRQ/McAllen and
WEGR/Memphis: Active Rock stations include WRUF/
Gainesville, WRCQ/Fayetteville, NC, WRIF/Detroit

Collapsis

and WXRC/Charlotte. Last week those stations propelled
**Automatic™ from No. 39 to No. 36 on the Altemative top
50 chart and to a debut at No. 46 on the Rock top 50 chart.

Flash back a couple of years to Chapel Hill, where
Garmigan came thisclose to caming his doctorate in jurispru-
dence at the Univensity of North Carolina — until the law
school’s dean heard his music. Garrigan had already leamed
some of the ins and outs of the record business. having re-
leased two solo albums and — after recruiting guitarist Ryan
Pickett and bassist Chris Holloway — an EP.

As Garrigan notes in the group’s bio, “[The dean]
really pushed me to seek a recording contract. I put law
school on hold and decided to concentrate on music. | gave
myself a six-month hiatus to get'a record deal.”

Those efforts caught the attention of Deep South
Records founder Andy Martin. who signed on as man-
ager and included onc of the group’s songs on one of his
label's compilations. That parinership. in turn, resulted in
Collapsis hooking up with Cherry Ententainment A&R
exec Leslie Reed about two years ago.

Reed recalls. “I met Andy through the website Velvet
Rope. and we became good friends and stayed in touch. [
was working at Atlantic at the time, and when [ started
at Cherry. he sent me the compilation with Collapsis on
it. After hearing it. I fell in love with Mike's voice and
music. | heard someone who could write and sing a love
song. but at the same time could pull off great rock songs.”

Within two months. and after a visit 1o see the group
live. Reed signed Collapsis, and in October 1998 the
group went into the studio with producer David Biunco.
By last summer the album was completed.

Reed comments. “We were originally going to relcase
the record during late fall, but we changed our minds, We
thought it would be suicide to release it during one of the
busiest quarters ever in the business. especially since
people who had heard the album said they loved it. So we
waited unti early in the year and used that time to posi-
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tion the album properly.”

Given the additional time, Universal began sending -
advance copies of the album to radio around year-end
1999. Recalls KNRK PD Mark Hamilton. I remem-
ber | first heard the albumn around Christmas, because
it was the quiet time in the business, and I was able to
kick back and listen to music without anybody calling
me. 1 didn’t know anything about the band. but once 1
heard "Automatic,” I thought, “This is f—king great.’
“} played it for my staff, and they felt the same way. We
itnmediately put it on the air. and it reacted right away. ___
Within a couple of days it was top three phones. and it
was like that for the first three or four weeks.”

As 10 why the track is connecting in a big way with
listeners — KNRK spins are over 300 — Hamilton
observes, “One of the reasons is because the song is so
hook-laden. There are two or three really catchy hooks
within the song. Plus, the guitars are there. and it really
rocks. All of that makes the song cut right through.™

That early response from Hamilton was like a pre-
view of coming attractions for Universal's promotion
team. Sr. VP/Promotion Steve Leeds comments, “It
was interesting that the first guy to play a band from ~
Raleigh. NC was a programuner from Portland. OR —
and a British one to boot. That told us the music had
a great chance of translating across the country.”

Leeds also likes the recond’s chances at Active Rock.
“Getting 'RIF was big. Those are some heritage call
letters. and they carry significant clout.”

Lastly. there’s the inevitable pop crossover oppor-
tunity. Already. Hot AC WXPT/Minnecapolis has be-
gun spinning the record.

Meantiime, Universal continues to work the track
market-by-market. “It’s a cliche. but it's really true: It's
not where you start, but where you end up. It ook us
about six months to break Stroke 9. We'll do the same
thing with Collapsis.”

Going forward. Universal has the band doing a
handful of radio shows — namely a KNRK birthday
bash and one for Altemative KWOD/Sacramento, an-
other big supporter. Afier that West Coast swing. the
group returns cast for a handful of concens.

Collapsis” major-label debut album. Dirty Wake.
was released on Feb, 28.

Editor’s note: Ready For Tukeoff retsums from va-
cation next week.

Iy

— Steve Wonsiewicz

ACTING MULE-HEADED IN HOUSTON

Members of the rock group Gov't Mule chum it
up with the folks from KLOL/Houston during
the band's recent visit to that city. Gov't Mule
were in town on a promo tour in support of
their recent Capricorn Records release, Life Be-
fore Insanity. Pictured here (l-r) are KLOL momn-
ing show guys Mark Stevens and Jim Pruett,
Gov't Mule frontman/guitarist Warren Haynes,
indie radio promoter Dave Danheisser and
KLOUs Jake “Tito” Ray.
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New Pearl Jam Disc In May

Details about Pearl Jam's 2000 plans emerged last week
when the group announced on their website that their new
album, Binaural, will be released May 23. “Nothing as It
Seems,” the leadoff single
from the disc, will be ser-
viced to radio in April. The
group will begin a lengthy
national tour Aug. 3 in
Virginia Beach. Supporting
acts have yet to be an-
nounced. A 26-date Euro-
pean tour is set to start in
Lisbon the day the album is
released. Binaural was produced by the group and Tchad
Blake. Pearl Jam’s previous album, Yield, was released in
February 1998.

Wrestling, Hip-Hop Album Bows

Pearl Jam

On March 21 The World Wrestling Federation and Prior-
ity Records released WWF Aggression, a 13-song album
featuring rap versions of the favorite songs of WWF wrestlers.
Among the artists appearing on the album are lce-T, Method
Man, Snoop Dogg/W.C., Mystikal/Red Kass and OI’ Dirty
Bastard. The WWF plans to release more themed albums
in the future. WWF VP/Retail Marketing John Sohigian
notes, “We believe that WWF Aggression will not only appeal
to a significant and important part of our fan base, but will

"also serve as a strong outlet for us to extend the WWF brand

into the hip-hop culture.”

Digital dispatches: Hip-hop/rap pioneer and Def Jam
Records founder Russell Simmons plans to officially launch
his urban entertainment/lifestyle destination website,
360hiphop.com, this June. The site will feature music, poli-
tics, fashion and related topics ... On March 18 rapper Chuck
D bowed the weekly Beats, Rhymes and Life: Hip-Hop News
Show on Bringthenoise.com ... Toshiba agreed to incorpo-
rate Liquid Audio’s Internet music delivery system into its
mobile digital audio players ... House of Blues’ HOB.com
scored a major coup when it webcast the March 15 preshow
interview and concert from Stone Temple Pilots.

Tour news: Former Pink Floyd frontman Roger Waters
launches a 25-show tour June 2
in Tampa ... Look for Grammy
Award winner Christina Agui-
lera (Best New Artist) to begin a
national headlining tour in mid-
August ... Hard rock band
Static-X begin their first headlin-
ing tour April 14 in San Fran-
cisco ... Run-D.M.C. embark on
a national tour May 18 in Newark, NJ... Epic rock guitarist Joe
Satriani begins a national headlining tour April 13 in support
of his new album, Engines of Creation ... The The hit the road
starting April 28 in Boston.

This 'n’ that: Hard rock band Coal Chamber and manager
Sharon Osbourne part ways ... David Foster's 143 Records
inks hard rock band theSTART. Look for a new album in late
spring ... J-Bird Records signs Jimmie Van Zant, first
cousin of the late co-founding member of Lynyrd Skynyrd
Ronnie Van Zant ... Reprise/Eleméntree hard rock group
Orgy have begun work on the follow-up to their platinum-plus
album Candyass ... Rock band Kiss will sing about the joys
of cola in a national Pepsi ad during the Academy Awards
telecast March 26.

Roger Waters
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Despite The
Downloads,
Radio Still Rules

've noticed a recent idea
going around that has not
yet surfaced in the main-
stream: Some musicians
are coming 1o the conclu-
ston  that sites  like
MP3.com don’t work and
are, in fiact, hunting them in

Crossovers And Multiple Cuts

We assign representative cuts to the CDs on the format charts as
appropriate and according to the streaming leaders. To that end, we
look at the artists separately by format when the songs are charting
separately. But as more streaming reporters come online with us (and
we are adding them furiously, but only after they can verify their traffic
for us), we will readjust the mix of sales and streaming to favor streaming
almost entirely,

The fact that streaming sites are often streaming simply to drive CD
sales (as opposed to selling audio inventory or banner ads) means that
CD sales will have a voice for the immediate future. But know that we
are thinking about these issues. If you'd like to give me your views, I'm

his week's dilemma: what to do about crossover artists and multiple

cuts. As we said when E-Charts began, the "Net charting process will
change over time and will require us to think about Internet-related
factors that aren't present in the rest of the world, and some that are,
such as the fact that it's ail too easy to assign the impetus for a CD's
sales to a particular smash single. (Though | remember my PD at WNCI/
Columbus, E. Karl, telling me in 1978 that it wasn't the title track that
was selling Jackson Browne's Running on Empty, it was “Load Out/
Stay.” So we played that too.) But who's to say that “Maria, Maria” is
selling Santana's Supernatural CD any more than “Put Your Lights On”
or “Smooth,” or that the NAC/SJ-driven sales of Sting's “Brand New

their quest for fan accep-

tance and eventual antistic

Day" are iess than the Hot AC-driven sales?

all ears: david@netmusiccountdown.com.

— David Lawrence
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