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Welcome To The Convention!

If you're here in L.A., we know you'll have a great
time. To help you make your way through the
weekend, we've included a

dining guide and an L.A.
radio listening guide. If
you couldn’t make it

to the convention,

we hope you'll follow
the action on the

R&R ONLINE website:
www.rronline.com.
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A Debut Rock Band!
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R&R Active Rock ) 1825x (+29)

KHiled

Most Requested

At Alternative
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The First Week Of Release!

Video directed by David Fincher
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" This Is Not The Way
To Become The Hottest
Radio Exec In Town! |

|
|

radio executive. “Put this promotlf

together, Bob, you'll réally go places,” :
said the DOSS. At last, Bob's big break‘ |
was at hand. So, Bob, he wheeled and he 1
dealed. He negotiated. He cajoled. And |
often he said, “Hey, lunch is on me.”' But
just before the Big Event, the boss
called and said, “Where are the stickers?”
“No problem,” cfied Bob as he scanned the
Yellow Pages and made some quick calls.
“Sure, we do Stickers,” was all he eve :
heard. He'd save a few dollars, and a hefO
he'd be. Then came the Big Day and the
stickers were late. The cOlors were

weak, they peeled and they cracked. His
sponsors got hOR. His boss just sizzled.

So next time you see a flash in the night, _

remember the saga of Bob, the hottest

radio exec in town.

| ._u.__.._,_..,._. - -
1765 North Juniper, Broken Arrow, 0K 7401

Don't Get Burned. Call CGl First. |Ri st

www americanradiohistorv com
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management » marketing ¢ sales

‘How would you like to make a cool $50k
in nonspot revenue? Did we catch your
eye? This week Sales & Marketing Editor
- Pam Baker goes through the step-by-

{ step process of assembling, marketing
-and selling a station CD. Your profit
potential can be enormous, and that
doesn't even include the goodwill your
station generates with your listeners and

0cal retailers.
Pages 12-19

CONVENTION COVERAGE
~ It you're here in L.A., we direct your
attention to our special Convention 2000
pages. They contain detailed agenda info,
a Los Angeles radio listening guide and a
. great neighborhood-by-neighborhood
dining and entertainment guide. Alterna-
dude Jim Kerr has a day-by-day agenda
for his format, including the lineup for the
annual KROQ/L.A. Weenie Roast. And if
you're not here for all the fun and
education, you can keep tabs on the
convention via the R&R ONLINE website
(www.rronline.com).
Pages 31-40, 152

o Mike Marino appointed PD for
- Rhythmic Oldies KCMG/L.A.

o GlobalMedia buys affiliate list from
rival web provider OnRadio

o Judy McGrath, Van Toffler, Bill Roedy,
John Sykes get new titles in MTV, VH1
& CMT realignment

o XBACH/San Diego flips from
Classical to Jazz as KJAZZ

Page 3

THIS #1 WEEK
- _

'» BRITNEY SPEARS Oops! ... | Did it Again (/ve)
B/ |

AVaiT IV
» EMINEM The Real Stim Shady (Aftermathvinterscope)

EDGE Let's Get Married (So So Del/Columbia)
- & I
CARL THOMAS | Wish (8ad Boy/Arista)
Yes! (Warner 3ros.)
I -

FAITH WILL Breathe (Warner Bros.)

1] 1 ._ I
VERTICAL HORIZON Everything You Want (RCA)

C/SMOOTH JAZZ
Mlmcnm In The Grass (Warner Bros.)

3 DOORS DOWM Kryptonite (Republic/Universal)
BT ROCK
METALLICA | Disappear {Hollywood)
ERNATIVE
3 DOORS DOWM Kryptonite (Republic/Universal)

ULT ALTERNATIVE
MATCHBOX TWENTY Sent (Lava/Atlantic)
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Radio’s Relationship With
Internet As Strong As Ever

i BAresearch shows high web penetration; about
half of users with access listen to radio online

Several studies have under-
scored the relationship between

web usage and radio listening..

And a new study conducted by
Broadcast Architecture vividly
reveals the synergistic strength
of radio and the Internet. The
study was conducted Jan. 1-May
16. 2000 among 7,230 radio lis-
teners age 15-54 who spent at
least one hour a day listening to
radio.

Among the main findings. An
amazing 80% of radio listeners
have e-mail/Internet access. Of
those with access....

* 48% have access in more
than one location.

*55% check their e-mail
about once a day.

* 36% surf the web about ev-
ery day, 30% a few times each
week (the rest frequent the web
less often).

* 44% have viewed a radio
station website in the past year.

® 33% have viewed their fa-
vorite radio station’s website in
the past year.

Dickey Adds CEQ
Duties At Cumulus

Lew Dickey. who was el-
evated to President of Cumulus
Media lasi
March, re-
ceived his sec-
ond promo-
tion i Yhree
months last
week when he
added CEO
duties. He as-
sumes the posi
from company
founder Rich-
ard Weening.
who remains Excc. Chairman.
Dickey had replaced Bill
Bungeroth as President after the
company had to restate some of
its 1999 quarterly camings. and
he will now have responsibility
for all operational aspects of the
company.

Al the same time. John

Lew Dickey

CUMULUS/See Page 62

* 49% listen to the radio while
they are online.

* 54% have made online pur-
chases.

* 29% have listened (o radio
stations on the web.

Of course. there are wide dif-
ferences in Internet usage de-
pending on age, format prefer-
ence, gender and other charucter-
istics (the study was conducted
only among music format listen-
ers and not News/Talk partisans).
Here are a few of those contrasts:

* The younger the person, the -
more access (o the web becomes
available,

® Access is highest in the Easiern
region of the country (86% vs. 76%
for Central and 80% for West).

You can almost predict usage
patterns among the formats
based on the kind of listeners the
tormat attracts. For example,
Rock (including traditional
Rock. Classic Rock and Alterma-
tive) pantisans lead the way in
many Internet-related calegonies.

STUDY/See Page 48
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April Radio Revs Rise 22%,

But (2 Slowdown Expected

Apm,g, mo AB, REvgnuss

April 2000 radio revenues soared
22% over Aprit 1999's figures, thanks
to a 19% local sales gain and a whop-
ping 32% jump nationally The RAB
reports all five regions experienced

the East, Midwest andWest regions
all enjoyed gains of at least 20%.The
East led the way on the national front,
with the Southwest and West not too

RAB/See Page 62

Smulyan Focused On Winning
8 An interview with the high-flying Emmis chief

Tony Novia
R&R CHR EDITOR
tnovia@ rromline.com

It was only last week
that Indianapolis-based
Emmis Communica-
tions Chairman of the
Board Jeff Smulyan
made headlines by ac-
quiring Heart-Argyle's
Sports  KMVP-AM,
News/Talk KTAR-AM
and AC KKLT-FM in
Phoenix. and he promises more
acquisitions are in the works.

Smulyan. a secasoned execu-
tive, is a cum laude graduate of
the University of Southern Cali-
toria with a B.A. in history and
telecominunications and a juris
doctor degree from the USC
School of Law. He credits the de-
velopment of his effective lead-

——

Smulyan

ership skills to his ten-
ure as senior class
president.

At 52, Smulyan over-
sees an ever-expanding
media empire that fea-
tures a diverse mix of
radio stations, including
CHR powerhouse
KPWR (Power 106)/
Los Angeles and
WQHT (Hot 97)/New
York: an international
radio division with the No. | ra-
dio network in Hungary and two
stations in Buenos Aires, Argen-
tina: Emmis Television; Emmis
Publishing; and Revenue Develop-
ment Systems (RDS), a co-op and
nontraditional-revenue consulting
business for the media industry.

See Page 76

By JorRey YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com

The Department of
Justice on Monday
toid Hispanic Broad-
casting it had rejected
the company's bid to [
buy three Clear Chan-
ne/AMFM spinoffs in
Denver, Austin and
Phoenix due to a rule
of “administrative con-
venience” that says a
seller can’t have any fi-
nancial interest in the
potential buyer of a DOJ-man-
dated divestiture. Seller Clear
Channel has a 26% stake in
Hispanic Broadcasting, which
Hispanic describes as a “pas-
sive. nonvoting” interest.

“We are very disappointed
by this decision.” said Hispanic
Broadcasting CEO McHenry

DOJ Won’t Let Hispanic Buy
Clear Channel-AMFM Spinoffs

Tichenor. “We were the suc-
cessful bidder on the stations in
question and should
have been allowed to
i close on these stations.
We had hoped that the
DOJ would reach a de-
cision on the merits of
the deal as opposed to,
in our view, creating a
new rule and applying
it retroactively to His-
panic Broadcasting.
We understand this rul-
ing by the DOJ applies
only in the narrowest
circumstance of there being a
sale of a radio station by Clear
Channel 10 HBC in a divesti-
ture situation mandated by the
DOJ."

In March Clear Channel an-
nounced that it had accepted

HISPANIC/See Page 46

Regent Reshapes

CC Spinoff Deal

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@ rronline.com

The DOJ blocking Hispanic
Broadcasting’s bid wasn't the
only major news to come from
the Clear Channel spinoff camp
this week. Now Regent Com-
munications has restructured
the deal it made back in March
for nine Clear Channel stations.

Regent originally said it would
pay $67 million in cash and swap
three stations in Mansfieid, OH;
five in Victorvilie, CA; and three
in Lancasler-Palmdale, CA for
six spinoffs in Albany, NY and
three in Grand Rapids. Now Re-
gent plans 10 keep the Paimdale
trio and raise the cash payment
to Clear Channel to about $80.5
million. Regent also plans to ac-
quire an additional Grand Rap-
ids station, AMFM’s WNWZ-AM,
though terms of that part of the
deal were not disclosed. Regent

CLEAR CHANNEL/See Page 48

www americanradiohistorv.com
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everclear

wonderful

the first single from

Songs from an American Movie, Vol. One: Learning How To Smile

m
MUSIC TEL EVISION

HEAVY music network

Produced by A.P. Alexakis with Lars Fox and Neal Avron  Management: Darren Lewis at Revolver
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Marino Heads To |
KCMGL.A.AsPD |

WKRQ/Cin-
cinnati PD Mike |
Marino has
been named
PD for AMFM’s
“Jammin® Old-
ies” flagship
KCMG (Mega
100)/Los Ange-
les. He'll begin
his new job Junc
27 and succeeds
Don Parker.

KCMG VP/GM Marko Radlovic
told R&R, “I'm pleased to an-
nounce the appointment of Mike
Marino to program Mega 100.
Mike is very familiar with the Los |
Angeles radio market and the West |
Coast Hispanic lifestyle after work-
ing at KGGI/Riverside as well as
KMEL and KYLD in San Fran-
cisco. I'm very confident in Mike's |
abilities to take Mega to the next |
level.” |

Marino has programmed CHR/ |
Pop WKRQ for the past two years.
His resume includes stints as PD
for KKPN/Houston and KMXB/
Las Vegas.

Marino

McGrath Now MTV |
Group President

I Toffler, Roedy, Sykes
also assume new posts

MTV Networks has reset its se-
nior manageinent team, promoting
Judy McGrath to the newly cre-
ated post of PresidenVMTV Group
and Chairman/Interactive Music,
giving her additional responsibility
for The MTVi Group, MTV Net-
works' Intemnet operations. Concur-
rently. Van Toffler takes McGrath's
previous job as PresidentMTV and
MTV2, Bill Roedy riscs to the new
position of President/MTV Net-
works International. and John
Svkes climbs to Presiden VHI &
CMT.

MTV Networks Chairman/CEO
Tom Freston said, “With the recent
addition of the two CBS Cable net-
works. TNN and CMT, and our
fast-growing Internct and interna-

tional businesses. the time is right |

to take a look at the way we're |
structured and make changes that
will help us manage our growth
most effectively.”

McGrath joined Warner Amex
Satellite Entertainment Co. in 1981
as Copyright/On-Air Promotion
and subscquently was promoted to
Editorial Director/MTYV, Exec. VP-
Creative Director/MTV and then
Co-President-Creative Director/

MTV/See Page 62
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Brown’s Big Birthday Bash

and PD Dan Bowen.

Jefferson-Pilot Radio Division President Clarke Brown celebrated his
60th birthday last Friday with an all-star bash at Atlanta’s Chastain
Horse Park Clubhouse. Shown celebrating here are (I-r) WSTR/Atlanta
MD J.R. Ammons; recording artist Melissa Ethridge; Brown; Brown's
wife, Debbie Brown; WSTR Marketing Director Alan Hennes (in back)

GlobalMedia Buys OnRadio’s

By Rox RopriGues
RA&R EDITOR-IN-CHIEF
ronr@ rronline.com

It didn’t 1ake long for consolida-
tion 10 hit the fledgling industry of
radio website companies. On-
Radio. one of the first companies
to syndicate content 1o radio station
websites, has sold that portion of its
business 1o rival GlobalMedia for
$500,000 cash and 1.7 mitlion
shares of Global stock worth $8.5
million.

The transaction immediately
makes Global a major player in this
arena. The company had only about
50 stations in its stable before the
OnRudio deal, and it will now have

more than 260 broadcast stations.

“This is a milestone cvent for
GlobalMedia,” remarked the
company's President/CEQ, Jeff
Mandelbaum. “This transaction es-
tablishes GlobalMedia as an emerg-
ing leader in the Internet radio
streaming market and represents a

R&R has learned that, as a result
of management consolidation at
AMFM’s Raleigh-Durham opera-
tions, WRDU PD Bob Edwards
has been elevated 10 OM of 'RDU
and sister WDCG. Concurrently,
WRSN PD Bob Bronson has been
promoted to OM of ‘RSN and co-
owned WTRG.

Edwards and Bronson assume
duties previously held by AMFM/
Ralcigh-Durham OM Brian Bums.
Burns will depart the station in
early August. after helping Edwards

and Bronson transition into their '

310-788-1625

310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

WwWWwWwW americanradiohistorv com

moreinfo@ rronline.com
newsroom @ rronline.com
jill@rronline.com

hmowry @ rronline.com

 Affiliates In $9 Million Deal

significant first step in our strategy
to be an industry consolidator.”
OnRadio founder/CEO Rick
Ramirez said. “OnRadio is show-
ing that new-economy companies
must reshape business directives
based on the demand of technology
and the most bencficial options for

their customers. Our decision to |

wransfer our assignable web-host-
ing, content provision and stream-
ing contracts to GlobalMedia will
allow us to refocus our business on
providing strategic services and
branding tools.”

GlobalMedia said the transaction
will be consummated in a series of
closings. with the final closing to
happen within four months. after
the initial closing.

OnRadio. meanwhile. will refocus
its efforts on the business-to-business
sector, which reportedly includes
audio enhancements to conswiner
websites, including an online
player.

' AMFM/Raleigh Lifts Edwards, Bronson

new positions.

1 have had to make a hard deci-
sion regarding our programming
department,” AMFM/Raleigh VP/
GM Mark Kopelman wrote in an
internal memo. 1 have decided to
eliminate our four-station Opera-
tions Manager position. Afler
spending a great amount of time
discussing this with Brian. we've
come 1o the understanding that his
position needs to be restructured.”

Further details of Edwards™ and
Bronson's new duties will be issued
at a later date.

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:
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BMI Awards Dinners Honor Top Writers

Performing rights organization BMI recently heid their Film and Tele-

vision Awards and their 48th Annual Pop Awards dinners to honor the
composers of the highest-grossing films and top-rated television shows
of the year as well as the creators of the past year's most performed
songs. Pictured (I-r) are songwriter/artist Tal Bachman (“She'’s So
High"); Writer/Publisher Relations, Los Angeles, BMI VP/GM Barbara
Cane; Songwriter ltaal Shure (“Smooth”); BMI President & CEO
Frances W. Preston; and Writer/Publisher Relations, BMI, Senior Vice
President, Performing Rights Del Bryant.

Mt. Wilson Flips XBACH/S.D. To Jazz

Classical music lovers in San Di-
ego County and northern Baja Cali-
fornia were caught off-guard last
weck when the minucets they usu-
ally hear were suddenly replaced
with such sclections as **Round
Midnight.” Mt. Wilson FM Broad-
casters’ XBACH/Tijuana-San Di-
ego. which is also simulcast on
KKGO-AM/Anaheim. CA, has
flipped from Classical to Jazz as
XIAZZ.

Mt. Witson President Saul Levine

==

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

told R&R, “*Rather than have three
Classical stations in the market, we
decided that we could serve the
market better with an underserved
format.” XBACH had been com-
peting with Art Astor’'s KFSD and
XLNC, a noncommercial outlet op-
erated in part by Victor Diaz, owner
of Califormula.

“XJAZZ will cover what the pub-
lic stations don’t cover. and we

XJAZL/See Page 62
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Carter Asks Broadcasters For Free Airtime Bloomberg *

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Radio Business

Former President Jimmy Carter this week pleaded with broad-
casters to designate free airtime for political issues. He also en-
couraged broadcasters to expand their news and public affairs cov-
erage to include the plight of Africans living in poverty in some
35 war-tom nations, in the hopes that Americans might work on

solutions for global problems.

Speaking Monday at the NAB's
Second Annuai Service to America
Summit. held in Washington. DC,
Carter asked television executives 10
carve out five-minute blocks of time
in the evenings for political issues,
with radio to do the same later. He
said that voluntary action by broad-
casters would avoid legistation to re-
quire free aintime.

Carter, former President Gerald
Ford and retired CBS news anchor
Walter Cronkite have teamed with the

DC-based nonprofit Alliance for
Betier Campaigns in an effort to get
broadcasters to provide airtime.
NAC President/CEO Eddic Frins
told R&R he opposes mandatory free
airtime but generally endorses cam-
paign issues programming. Fritts
noted that broadcasters have com-
plained in the past that they've had
difficuhty getting politicians to accept
free time oftered. though several TV
groups — Belo, Post-Newsweek,
Hcarst-Argyle and Scripps among

they’ve been saying lately.

Calls From Wall

Wall Street analysts’ ratings keep the financial blood tlowing to the heart of radio. Here’s what

=

Fl K 5

them — have already begun offering
free ainime for local and national
campaigns.

In a dramatic speech. Carter asked
broadcasters to broaden their hori-
zons and educate American audiences
about the plight of millions of vic-
tims of war and disease across the
African continent. He detailed wars
that have tom apart socicties and led
to poverty. faminc and hopclessness.
Carter encouraged Americans to look
for ways to provide additional aid to
Africa and to “help resolve the con-
flicts through mediation, negotiations
and. if necessary, through economic
rewards. [ think we ought tobe known
as champions of human rights.”
Carter pleaded with broadcasters to

CARTER/See Page 8

Company Analyst Rating Target Price
Clear Channel Ed Hatch, SG Cowan “buy” $90
Citadel James Marsh, Prudential “strong buy” $59
Cox Radio William Meyers, Robertson Stephens “buy” $33
Cumulus James Marsh, Prudential “gtrong buy” $30
Disney Paul Vogel; Donaldson, Lufkin “buy” $50
Drew Marcus Deutsche Bank “buy” NA
Hispanic Broadcasting Drew Marcus, Deutsche Banc “gtrong buy” NA
Radio One Drew Marcus, Deutsche Banc “strong buy” NA
Victor Miller, Bear Stearns “buy” $00
Radio Unica Robert Bek, CIBC World Markets “buy” $8-$10
ReaiNetworks Michael Stanek, Lehman Brothers “buy” $150
Heath Terry, Credit Suisse “buy” $57
Sirius Satellite William Kidd, CE Unterberg Towbin “strong buy” NA
Robert Peck, Lohman Brothers “buy” $65
Spenish Broadcasting Keith Fawcett, Merrill Lynch “buy” NA
Viscom Drew Marcus, Deutsche Banc “gtrong buy” NA
Frederick Moran, Jefferies & Co. “buy” 72
Jessica Reif Cohen, Merriil Lynch “buy” $100
Sobani Warner, Williams Capital “buy” $75
XM Satellite “buy” NA

Geoffrey Jones, Donaldson Lufkin

Infinity Rises On Viacom Buyback Speculation

nfinity gained more than 6%, rising $2.06 to $34.94 Monday, after Me!

Karmazin, President/COO of Infinity parent Viacom, told a London in-
vestment.conference that if Viacom can't find any possible acquisitions
that would generate positive cash flow, the company will repurchase its
stock. (By close of trading Tuesday Infinity had slipped 12.5 cents to $34.19,
while Viacom was off $1.25 to $65 per share.) On May 25 Viacom said it
would spend up to $1 billion in its stock repurchase campaign. Viacom's
publicly traded shares have declined 3% this year.

“Given that most major media companies in the radio and outdoor [busi-
nesses] have been consolidated, there’s not a large need to have Infinity
out there as an acquisition currency,” says SG Cowen analyst Ed Hatch,
who rates both Viacom and Infinity “strong buy” He adds that Viacom shares
would have to trade at about $80-$85 each for a buyback to be neutral or to
add to Viacom earnings. “We believe Viacom would acquire Infinity at no
less than $42,” Hatch says. “This may take Viacom's class B shares reach-
ing $80. Given the momentum and free cash flow at Viacom, that may not
take long” On Tuesday Salomon Smith Barney analysts Niraj Gupta and
Jason Helfstein reiterated their ‘buy” ratings on Infinity and restated its 12-
month target of $34 per share.

Westwood One Buys SmartRoute Systems
For $25 Million

estwood One this week agreed 10 buy traffic data provider SmartRoute

for $25 million. It will also assume an undisclosed amount of
SmartRoute debt. SmartRoute, which remains based in Cambridge, MA,
produces traffic and travel information services. The company, which also
disseminates a range of multimedia travel information services to the wire-
less, online, in-vehicle navigation device and broadcast media markets,
will be combined withWW1's Metro Networks/Shadow Broadcast Services
subsidiaries under the brand name SmarTraveler. The deal will be finalized
after the expiration of the Hart-Scott-Rodino waiting period.

Last week WW1 said it would acquire digital map database publisher
Etak, which provides nationwide real-time traffic information services to
telematics service provider ATX Technologies. The Etak service is pro-
vided in cooperation with Metro Networks.

Emmis’ Smulyan Ups His Stake; AMFM's 0’Keefe Sells

mmis CEO Jeffrey Smulyan bought 16,667 Emmis shares at $30.75-
$31.50 last month. The purchase brings his total holdings to 190,380
shares. Meanwhile, AMFM Radio Chairman/CEO Ken O'Keefe filed with

Continved on Page 48
R&R Radio Stock Index
This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
OneYour Age L1200 Y5O OwedrAge  G/SEI2
Radio Index 30043 32533 33600 +1184% -3.18%
Dow Industrials 10,490.51 10,614.06 10,794.76 +290% -1.67%

S&P 500 1293.64 387438 381338 +194.78% +161%
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SCHEDULE AND PRESENTING RADIO PARTNERS:

6/14  Kansas City. MO Beaumont KQRC SPECIAL THANKS TO THE FOLLOWNG PARTNERS:
6/15  St. Louis. MO Pops KPNT Atlantic Records. Columbia Records.
6/17 Chicago.|L House of Blues WKQX Cook Management. Creative Artists
6/18  Minncapolis. MN  The Quest KXXR g "E‘ ol CS: iy IE':I ere
6/20 lndianapolis.m EgyptianRoom WRZX Promotion GProup. Little Big Many.
6/2l Cincinnati. OH Bogart's WEBN Kingdom Entertainment. Pinnacle
6/22  Columbus. OH Newport Music Hal ~ WAZU Entertainment. Q Prime. Roadrunner
6/23  Detroit. Mi St. Andrew’s Hall WRIF Records. SFX. The Firm. William
6/25 Worcester, MA Palladium WBCN Morris Agency

6/27  MNew York City Irving Plaza WXRK

6/28 Washington. DC  9:30 Club WHFS

6/29 Phnladelphta PA Electric FBCCOP)I WYSP 2000 HTV Motworks. All Rights Resarved

k wwWw americanradiohistorv com
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Radio Business

DEAL OF THE WEEK 2000 DEALS TO DATE

Dollars To Date:  $6,678,845,926

* WALR-FM/Athens (Atlanta), GA

$280 million

Dollars This Week:

COMMENT. The dollars to date valve refiects

the restructuring of the Regent/Clear Channel
deal in which Regent opted to keep its three

Lancaster-Paimdale, CA stations in exchange

for paying Clear Channel an additional $13.5

million.

TRANSACTIONS

Stations Traded This Year:

Stations Traded This Week:

(Last Year: $§1,709,243.489.41)

m,m ,M .

(Last Year: $20,541,260)

619

(Last Year: 585 )

54

(Last Year: 27 )

Cox Spends $280 Million In Atianta For Houston FM
O WALR purchased then traded with two AMs to Salem; Roberts Radio sells

WALR-F\WAthens
(Atlanta), GA

PRICE: $280 million

TERMS: Asset sale for cash

BUYER: Cox Radio, headed by Presi-
dent/CEO Robert Neil. It owns 80 other
stations, including WSB-AM & FM,
WBTS-FM, WFOX-FM & WJZF-FM/
Atlanta. Phone: (404) 843-5000
SELLER: Midwestern Broadcasting,
headed by CEO Lewis Dickey Jr.
Phone: (561) 626-0822
FREQUENCY: 104.7 MHz

POWER: 100kw at 981 feet
FORMAT: Urban

COMMENT: Under this agreement,
Cox Radio will retain the intellectual
property of WALR and move its pro-
gramming toWJZF-FM/La Grange, GA
(Atlanta). Cox wili then exchange the li-
cense and transmitting facilities of
WALR in addition to the license and
transmitting facilities of KLUP-AM/
Terrell Hills (San Antonio), TX and
WSUN-AM/Plant City (Tampa-St. Pe-

tersburg), FL for the license and facili- |

ties of Salem Communications’
KKHT-FM/Conroe (Houston),TX. Both
deals are expected to close in the sec-
ond half of this year.

 mA. .l
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KFXR-FWChinle & FM CP/
Tuba City, AZ; KISZ-FMW/

Cortez, KDGO-AM &
KPTE-FM/Durango and

KSKE-FM/Vall, CO; AM CP,

KENN-AM & KRWN-FMW/
Farmington, KFMQ-FM &
KGLX-FM/Gallup, KBAC-
FM/Las Vegas (Santa Fe),
KSFQ-FM/White Rock
(Santa Fe) and KXTC-FM/
Thoreau, NM; WGHQ-AM
&WBPM-FM/Kingston
(Poughkeepsie), WRWD-
FM/MHighland
(Poughkeepsie) and
WBWZ-FM/New Paltz
(Poughkeepsie), NY ;
KLTC-AM, KCAD-FM &
KZRX-FM/Dickinson and
KRRZ-AM, KIZZ-FM &
KZPR-FM/Minot, ND;
KKAA-AM, KSDN-AM & -
FM, KBFO-FM & KQAA-
FM/Aberdeen, SD

PRICE: $65.9 milion
TERMS: Asset sale for cash
BUYER: Clear Channel, headed by

| CEO Lowry Mays. Phone: (606) 655-

2267

SELLER: Roberts Radio, headed by
President/CEO Robert Sherman.
Phone: (941) 741-1133
FREQUENCY: 107.3 MHz; N/A; 97.9
MHz; 1240 kHz; 99.7 MHz; 104.7 MHz,

N/A, 1390 kHz; 92.9 MHz; 106,1 MHz; |

99.1 MHz; 98.1 MHz; 101.1 MHZz; 99.9
MHz; 920 kHz; 94.3 MHz; 107.3 MHz;
93.3 MHz; 1460 kHz; 99.1 MHz; 92.1
MHz; 1390 kHz; 93.7 MHz; 105.3 MHz;
1420 kHz; 930 kHz; 94.1 MHz; 106.7
MHz; 94.9 MHz

POWER: 3.6kw at 1,630 feet; N/A;
100kw at 1,309 feet; 1kw; 9.2kw at
1,129 feet; 1kw at 335 feet; N/A; Skw
day/1.3kw night; 62kw at 394 feet;

100kw at 187 feet; S1kw at 1,250 feet; |

100kw at 1,037 feet; 600 watts at 1,864
feet; 100kw at 1,211 feet; Skw; 1, 1kw at
554 feet; 300 watts at 968 feet; 3kw at
948 feet; Skw; 100kw at 794 feet;
10.5kw at 492 feet; Skw day; 1kw night;
98kw at 577 feet; 10kw day/Skw night;
Skw day/1kw night; 100kw at 438 feet;
100kw at 446 feef; 100kw at 446 feet;
FORMAT: Country; N/A; Country; Old-
ies; Rock; Country; N/A; News; Adult
Alternative; Rock; Country; Adult Alter-
native; Oldies; CHR; Talk; Rhythmic Old-
ies; Country; AC; Country; Country; AC;
Adult Alternative; AC; Country; Country;
Talk' Adult Alternative; AC; Oldies

s e L A *6"“:‘;“'" '.?I
P 1”'"!:! al : 1,-?{:,1‘“:&

WDLK-AM/Dadeville

PRICE: $45,000
TERMS: Asset sale for cash

BUYER: Progressive United Commu- |

nications, headed by Executive Director
James Nicholls. Phone: (407) 333-0288

ST

TRANSACTIONS AT A GLANCE

* KFXR-FM/Chinle & FM CP/Tuba City, AZ; KISZ-FM/Cortez, KDGO-
AM & KPTE-FM/Durango and KSKE-FM/Vail, CO; AM CP, KENN-
AM & KRWN-FM/Farmington, KFMQ-FM & KGLX-FM/Gallup,
KBAC-FM/LasVegas (Santa Fe), KSFQ-FM/White Rock (Santa Fe)
and KXTC-FM/Thoreau, NM; WGHQ-AM & WBPM-FM/Kingston
(Poughkeepsie), WRWD-FM/Highland (Poughkeepsie) andWBW2-
FM/New Paltz (Poughkeepsie), NY ; KLTC-AM, KCAD-FM & KZRX-
FM/Dickinson and KRRZ-AM, KIZZ-FM & KZPR-FM/Minot, ND;
KKAA-AM, KSDN-AM & FM, KBFO-FM & KQAA-FMW/Aberdeen, SD

$65.9 million

* WDLK-AM/Dadeville, AL 345,000

* KVVQ-AM/Hesperia & KHDR-FM/Victorvilie, CA $3.54 million
* KRDY-AM/Grand Junction, CO $240,000
* WJGO-FM/Tice (Ft. Myers-Naples), FL $7 million

* FM CP/Kapas, HI$110,000

* KHCR-FM/Potosi, MO $1.2 million

* WELV-AMand WTHN-FMEllenville (Newburgh-Middietown);
WKIP-AM, WRNQ-FM & WCTJ-FMW/Poughkeepsie; and WRKW-FMW/
Saugerties (Poughkeepsie), NY $18.4 miltion

* WHUC-AM & WTHK-FM/Hudsonand WCKL-AM &WCTW-FMW/

Catskitl, NY (Kingston) $6 million

* WHHO-AM & WKPQ/Hornell (Eimira-Coming), NY $1.8 million
* WETC-AM/Wendell (Raleigh-Durham), NC $550,000
* KDIX-AM/Dickinson, ND $192,000

* FM CP/Wauseon, OH $2 million
* FM CP/Depoe Bay, OR $200,000
* KYKN-FM/Nephi, UT $1.5 million

Director Paschell Mix. Phone: (334)
361-4815

FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Talk

e e T e
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KWQ-AM/Hespena &
KHDR-FM/Victorville

PRICE: $3.54 million

TERMS: Asset sale for cash

BUYER: Infinity Broadcasting, headed
by ChairmarvCEO Mel Karmazin. it
owns 161 other radio stations nationwide.
Phone: (212) 975-6500

SELLER: Tele-Media Broadcasting,
headed by COO Ira Rosenbilatt. It
owns 17 other stations, including KSZL-
AM, KDUC-FM & KXXZ-FM/Barstow,
CA. Phone: (518) 456-6101
FREQUENCY: 910 kHz; 103.1 MHz
POWER: 1kw; 95 walts at 1,424 feet
FORMAT: Adult Standards; Oldies
BROKER: Elliot Evers of MediaVen-
ture Partners (Infinity) and Daniels &
Associates (Tele-Media)
COMMENT: The FCC documentation

SELLER: Little America Business | for this transaction lists the buyer as

Organization, headed by President/

“CBS Radio”

E ﬁ”:' .M-.:?"-

KRDY-AM/Grand Junction
PRICE: $240,000

| TERMS: Asset sale for cash

BUYER: MBC Grand Broadcasting,

‘| headed by President/Director Richard

Dean. Phone: {970) 241-9230
SELLER: Legget Communications,
headed by B. E. Leggett. It also owns
KSTR-FMMontrose, CO.Phone: (970)
242-5787

FREQUENCY: 620 kHz

POWER: Skw day/800 watts night
FORMAT: Children's

WJGO—FM/Tice (Ft.
Myers-Naples)
PRICE: $7 million
TERMS: Asset sale for cash
BUYER: Renda Broadcasting,
headed by President Anthony Renda.
It owns 17 other stations, including
WGUF-FM,WSGL-FM 8WWGR-FM/
Ft. Myers-Naples-Marco island. Phone:
(412) 875-9500

Continued on Page 8

Call us for a confidential strategic plan.

Tafge[ecl ’FW\ lalk]

212-808-3005

¥)ur N]:VV C}lal’l(fe IO Le a 116]_”0.

In your cluster, there’s one lousy FM station. You can turn it to gold. Show your
owner the profits of the 24/7 FM Talk format from Sabo Media. You get all the

ammunition. You be the hero. We invented targeted FM talk and have ten years of
success in all size markets.:Don’t guess at this. Go with proven success.
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Mldwestem Accepts Gox’s
$280 Million Offer For WALR/At/anta

t took several days to mull it over, but Cox Radio’s offer of $280 miliion for

WALR-FM/Atlanta was too good for Midwestern Broadcasting io refuse.
Now that Lew Dickey Sr's company has accepted, Cox will swap the li-
cense and transmitting facilities of WALR, as well as Aduit Standards KLUP-
AM/San Antonio and OidiesWSUN-AM/Tampa, for Salem Communications’
Religious KKHT-FM/Houston. Cox will retain the intellectual property of
WALR, currently at 104.7 FM, and move it to 104.1 FM, currently occupied
by NAC/Smooth Jazz WJZF-FM/Atlanta. Cox expects all of the deals to
close in the second half of this year. WALR is ranked fourth in Atlanta among

Cox is the fourth-largest radio company in the United States based on
net revenues and, pending the close of all announced transactions, it will
own, operate or provide sales and marketing services for 81 stations (64
FM and 17 AM) clustered in 17 markets, including such major markets as
Atlanta, Houston, Miami, Tampa, Orlando and San Antonio.

Transactions

| WRNQ-FM,WCTJ-FM

Continued from Page 6 (Poughkeepsie); and

SELLER: Guif Communications Part-
nership. No phone listed.
FREQUENCY: 102.9 MHz

POWER: 50kw at 466 feet

FORMAT: Rhythmic Oldies

BROKER: Bruce Houston of Black- |

burn & Co.

FM CPIKapaa

PRICE: $110,000

TERMS: Asset saie for cash

BUYER: Hochman Hawali-Two,
headed by President George Hoch- |
man. Phone: (501) 575-0632
SELLER: Cyrit Vetter. Phone: (225)

383-2557
"‘ ‘i' g
KHCR FMIPotosl
PRICE: $1.2 million
TERMS: Asset saie for cash

BUYER: Four Him Enterprises LLC,
headed by member Michael Fallon.
Phone: (314) 595-6206

SELLER: Joseph and Donna Bollin-
ger. Phone: (573) 431-9000
FREQUENCY: 97.7 MHz

POWER: 6kw at 679 feet

FORMAT Rehgnus

T wr-.

ouri

WELV-AM & WTHN-FW/
Ellenville (Newburgh-
Middietown); WKIP-AM,

‘ |
POWER: 1kw day/43 watts night, 4. 7kw

WRKW-FMW/Saugerties

(Poughkeepsie)

PRICE: $18.4 million

TERMS: Asset saie for cash

BUYER: Clear Channel, headed by

CEO Lowry Mays. It owns 897 other

stations. Phone: (606) 655-2267

SELLER: Straus Media, headed by

President/GM Eric Straus. Phone:

(518)828-5006

FREQUENCY: 1370 kHz; 39.3 MHz;

1450kHz; 92.1 MHZz; 96.1 MHz: 929 MHz

POWER: 5kw day; 116 watts at 1,620

feet; 1kw; 2,150 watts at 384 feet; 4,400

watts at 184 feet, 4.4kw at 184 feet

FORMAT: Taik; Cquntry; Talk; AC; AC;
Rock AC

WCKL-AM &WCTW-FM/
Catskill and WHUC-AM &
WTHK-FM/MHudson

PRICE: $6 miltion

TERMS: Asset sale for cash

BUYER: Concord Media, headed by
President Mark Jorgenson. it owns six
other stations. Phone: (813) 926-9260
SELLER: Straus Media, headed by
President/GM Eric Straus. Phone:
(518) 828-5006

FREQUENCY: 560 kHz; 98.5 MHz;
1230 kHz, 93.5 MHz

at 374 feet; 1kw; 3kw at -14 feet
FORMAT: Adult Standards AC; News;
Country

R

Carter

Continued from Page 4

“sell these ideas to the American

people.”

Aftcr the speech Frius told Carter.
*We accept your challenge.” and
thanked him. Fritts declined to say

| whether the NAB might launch a

PSA campaign based on Carter’s re-

marks. but he did not rale out such a

program. “Coliecting information is

the first step in education.” Fritts told

R&R, adding that he had been genu-

inely moved and enlightened by
| Caner’s remarks. '

Carter and his wife. Rosalynn,
along with entertainers Maric
Osmond and Children’s Miracie Net-
work founder John Schncider, were
presented with the NAB's Service to
America Awards.

Clear Channel's Talk WSYR/
Syracuse received the NAB Edu-
cation Fund’s second annual Partner-
ship Award for a piogram it began to
prevent child abuse and assist vic-
timized children. The award is given

to broadcasters and corporate or com-
munity pantners for exemplary pub-
lic service. Emmis CEO Jeff
Smulyan accepted NAB's Fricnd In
Necd Award on behalf of CHR/
Rhythmic KPWR/Los Angeles.
which was recognized for its “Knowl-
cdge Is Power™ program. a 5-year-
old nonprofit fund that attempts to
lead gang-impacted youths into posi-
tive situations,
NAACP Head Praises Radio’s
Diversity

During a moming keynote address
NAACP President/CEQO Kweisi
Mfume criticized television for its
block programming and general lack
of diversity but praised radio.

“Radio understood diversity a long
time ago. but it still has a long way
to go,” Mfume said. He noted that
radio’s diversity began with black air
personalities on white-owned sta-
tions. “and the evolmion gradually
continued into the management and
ownership ranks. Radio is in the lead
‘in that regard. but radio should also

expand opportunities in the executive
and creative and development arcas
and climinate some of the barriers to
ownership.”
Kennedy Elected NAB Radio
Board Chairman

Susquehanna Radio President/
COO David Kennedy was elected
NAB Radio Board Chairman at a
board of directors mecting Tuesday.
He replaces Bloomington Broadcast-
ing Exec. VP Bill McElveen. whose
term expired. Federated Media Presi-
dent and board member John Dilic I}
was elected Vice Chairman of the
Radio Board. replacing WFLS-FM &
WYSK-AM & FM/Fredericksburg.
VA GM Bill Poole. All terms are one
year and can be renewed for an addi-
tional year.

During the meeting the board was
also updated on the events of the past
six months and briefed on such de-
veloping issues as low-power FM ser-
vice, digital audio broadcasts, satel-
lite broadcasting, EEO rules and
Internet streaming.

aa———— = — = —  __ _ _—————————— - —— ——— ——————— = =
| FREQUENCY: 540 kHz

WHHO-AM & WKPQ/
Hornell (Eimira-Corning)
PRICE: $1.8 million

| TERMS: Asset sale for cash
BUYER: Sabre Communications,
headed by President/COO Paul
Rothfuss. It owns 14 other stations,
including WGMF-AM, WHDL-AM,
WPIG-FM, WNGZ-FM, WNKI-FM,
WPGI-FM and WWLZ-AM/Elmira-
Corning, NY. Phone: (570) 323-8200"
SELLER: Bilbat Radio, headed by RI-
chard Lyons and William Berry. No
phone listed.
FREQUENCY: 1320 kHz; 105.3 MHz
POWER: Skw day/22 watts night; 43kw
at 530 feet
FORMAT: Talk; Adult Alternative

zacko Media Servlces
I T )

WETC~AMIWendeII
' (Raleigh-Durham)

PRICE: $550,000

TERMS: Asset sale for cash
| BUYER: Carolina Regional Broad-
casting Corp., headed by Secretary E.
Glenn Boyette. No phone listed.

Corp., headed by President Marta
| Sanchez. Phone: (919) 266-2268

POWER: 5kw day/500 walts night
FORMAT: Spanish Misc.
? :.E F‘x Z 2 1’%1

| INOTT h ,ﬂ."
KDIX-AMIDickinson
PRICE: $192,000

TERMS: Asset saie for cash

BUYER: Starrdak, headed by Presi-

deni Lee Leiss. Phone: (701) 225-5133
SELLER: Darmar LLC, headed by
President Lee Leiss. Phone: (701)
225-5133

FREQUENCY: 1230 kHz

POWER: tkw

FORMAT: AC

COMMENT: Lee Leiss is a part-owner
of Darmar LLC and the 100% owner
of Starrdak. This transaction repre-
sents transfer of control to Starrdak,
therefore giving Leiss 100% ownership

ol thls stahon

FM CPIWauseon

PRICE: $2 miliion

TERMS: Asset sale for cash
BUYER: Cornerstone Church,
SELLER: East Wake Broadcasting | headed by President/trustee Michael

Pitts. it owns WDMN-AM/Toledo.
Phone: (419) 725-5000

SELLER: Midwestern Broadcasting,
headed by Lewis Dickey Jr. Phone:
(404) 688-1166

FM CP/Depoe Bay

PRICE: $200,000

TERMS: Asset sale for cash

BUYER: Alexandra Communica-
tions, headed by President Tom
Hodgins. Phone: (509) 527-1000
SELLER: Virginia Jones. Phone: (541)
765-3282

KYKN-FM/Nephi

PRICE: $1.5 million

TERMS: Asset sale for cash

BUYER: Mag Mile Media LLC,headed
by President Bruce Buzil. It also owns
KFLG-FM/Butihead City, AZ and KLUK-
FM/Laughiin, NV. Phone: (312) 204-9900
SELLER: Cruise LLC, headed by man-
aging partner Charlie Hall. No phone
listed.

FREQUENCY: 103.9

POWER: 60kw at 649 feet

FORMAT: Country

BROKER: Doug Ferber of Star Me-
* dia Group

Atlanta WSB at 9.9 A25-54 (wo0)
Kansas City KCMO'W25-54 (F99-w00)
Milwaukee WTMJ M25-54 (F99-W00)
L.A. KFl A25-54 (Sp99-wW00)

Austin KLBJ A25-54 (Sp99-w00)
Phoenix KTAR W25-54 (F99-W00)
Tulsa KRMG A25-54 (F99-W00)

Las Vegas KXNT A25-54 (F99-w00j

Source: ARB AQH
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- Make Your Morning Show Turn Your

With Strategic Netlinx, put your morning show’s bits, personalities and

features on the Internet today and make changes on-air tomorrow. Now you °

can select listeners from your audience, let them listen by computer, and
see their feelings instantly. To turn your listeners on like never before,
call 312-726-8300 or visit us at www.strategicmediaresearch.com,

www americanradiohistorv com

Listeners On.

NETLINK
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Impressive Achieverments in Sports

1974 — Hank Aarom eclipses Babe Ruth’s mark of 714 career hom« ruys.
196! — Wilt Chamberlain scores an amazing 100 points in a single NBA game.

1977 — Waulter Payton sets an NFL record for most yards gained in o single game.

19G6 — Wayhe Gretzky rewrites the record for points scored in an NHL season.

al!
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2000 - ESPN Radio collects more than 600 affiliates.

=
I
i

2000 - ESPN Radio airs in a record-breaking number of markets - over 400.

IR ——EE T,



www.americanradiohistory.com

1 r'-' oW loint Y
6:00 AM - 10:00 AM (ET) :
Rise and shine during this entertaining show with.Mike Golic and Mike Greenberg. It is a fun-filled, fast-paced, informative
morning drive for the sports enthusiast. The show mixes sports news, analysis, entertainment, big name interviews and
listener call-ins. Also, be sure to catch Golic on NFL2Night and Greenberg on ESPN TV’s SportsCenter:.

The Tony Koernheiser Show

10:00 AM - 1:00 PM (ET)

Tony Kornheiser brings his vast sports knowledge, opinions and humor to ESPN Radio. His show also features his sidekick
Andy Pollin, host of ESPN Radio's GameDay, with news and updates by Dan-"the Duke" Davis. Kornheiser is a contributor
to ESPN TV's The Sports Reporters. Tony is also a hest selling author-and a top Washington Post columnist.

1: OOPM 4OOPM(ET)

One of the most popular anchors from SportsCenter brings his unique opinions, wit and one-of-a-kind perspective
to his radio talk show. The show features top name athletes, coaches, entertainers and newsmakers, all taking part
in conversations with Dan Patrick and his sidekick; former Cincinnati Reds “Nasty Boy” reliever Rob Dibble.

3: 0() PM 8 00 PM (ET)
Every weekday afternoon, Brent Musburger gives listeners his take on the top sports issues of the day.. It’s a three-minuté
package of commentary, opinion and insight from one of America’s best-known sportscasters.

4:00 PM - 7:00 PM (ET)
Join hosts Doug Brown, Steve Cangialosi and Jack Arute as they run down the day’s,spdits headlines, chat, with big-name
newsmakers and ESPN analysts, and preview the evening’s upcoming games.

743 O{)PM 600AM(ET)

Tune into GameNight with hosts Chuck Wilson, Chris Moore and Bob Valvano for the latest news of the:day, interviews
with key newsmakers and live, up-to-the-minute accounts of the night’s action from across the country. Stay up All Night
with Todd anht from 2:00 AM - 6:00 AM (ET). Wright’s show features sports news, analysm, interviews, listener calls,
and Todd’s unique ability to look sndeways at the world of sports.
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« Infinity’s Bob Moore in the GM Spotlight, Page 14

« RAB: Radio Gets Resuits, Page 19

management
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ORCHESTRATE A STATION CD PROJECT

sales

“The whole world steps aside for the man
who knows where he is going.” — Anonymous

==

M Generate profits while building listener loyalty

‘By Pam Baker Would you like to make a cool

Sales & Marketing Editor
pambaker @ rroniine.com

$50,000 in nonspot revenue?
Does that sound impossible?
Too good to be true? Well, it’s not._
so far out of reach. I hope that,
after reading this article, you'll
be inspired to create your own
station CD. '

Most music stations have spe-
cialty programming: ‘80s at Eight,
Flashback  Lunch, Disco Saturday
Night, Top 20 Requested Oldies
the list goes on and on. Major- and
midsized-market stations invite
artists to perform live on the air,
and most moming shows do “wild and wacky” (I hate
those terms) stunts. You get the idea.

With a little creativity and planning, your station can
turn these programming features. into moneymaking
opportunities by producing a customized station CD.

To get a better understanding of the business of CD
manufacturing, I met with Carl Caprioglio, President of
Oglio Records in Redondo Beach, CA (wwno.oglio.conr).
Oglio Records produced and distributed the highly
successful Mark & Brian: You Had to Be There!, KROQ/
Los Angeles’ Richard Blade's Flashback Favorites (a six-
volume set) and numerous movie soundtracks, comedy
recordings and reissues of hard-to-find favorites.

What are the advantages of working with a small
label like Oglio? “Everything from start to finish,”
Caprioglio replies. “We know what works because
we've worked with Richard Blade and Mark & Brian and
on a number of radio station tie-ins. We can help with
the logistics of getting a project done. Every person who
works at your radio station has a job already. They don’t
need to learn an entirely new business, how to get a CD
manufactured. We can take the trouble out of that.
Everything from concept to clearance to manufacturing
to marketing and promotion — that's what a record
label can add to the picture.”

In 1997 Oglio released Mark & Brian: You Had to Be
There!, a two-disc package that retailed for $15. Disc one
featured 14 comedy bits, including on-air antics with
Tom Cruise and Dick Van Dyke. Disc two showcased 19
live in-studio performances by a variety of musical
artists, including INXS, Sammy Hagar and Kenny
Loggins. At the time the CD was released, Mark & Brian
was syndicated in 20. markets. The CD sold 103,000
units, raising more than $300,000 for the Make-A-Wish
Foundation and the Mark & Brian/KLOS Scholarship

Fund.
THE SHOCKING TRUTH

Did you ever wonder how:much a CD really costs?
Here’s a breakdown of the cost per unit:

Disc 50 cents
Standard jewel pox 20 cents
Paper parts 20-60 cents
Royalty Fees:
Master 5-10 cents per song

Songwriter 7 1/2.cents per song

If you’re wondering how much the retailer pays the
record label, here are the figures:

Full-price CD:
Suggested retail price: $16.98
Retailer buys from distributor for: $10.50
Distributor buys from label for: $8

So the net to the label is about $8 per unit, and
expenses come out of that $8.

Midprice CD:
Suggested retail price: $11.98
Retailer buys from distributor for: $7.85
Distributor buys from label for: $6

The net to the label is about $6 per unit, and expenses
come out of that $6.

How many minutes of content can you get onto a
CD? Just under 80 minutes — and the price doesn’t
change if you use 30 minutes or all 80 minutes, so fill it
up!

Remember, you'll need to pay royalties on all music,
even background music. “Everything is up for nego-
tiation,” notes Caprioglio. “The songwriters have a
more standardized rate system, but there’s no standard
for the people who own the recording itself. They can
ask for anything.”

What about production music? Caprioglio warns,
“Your production department may have a music library
that they’ve purchased for use on the air that includes
sound effects and background music, but 1 doubt that it
would be cleared for resale. You'll want to make sure you
have proper clearances, even if it’s a production piece.”

Obviously, if your station CD features your moming
show’s parodies and bits, it’s usually a clean and simple
clearance. Just remember, you'll also have to get
approval from any person participating in a bit — that
includes listeners, other employees or friends. Your
legal department can create a standard release form. Just
make sure your release stipulates complete consent for
all types of promotion, including for-profit use.

CLEARED FOR TAKEOFF

How ' difficult is it to get an artist clearance? “The
bigger the artist, the tougher the clearance,” savs
Caprioglio. “The rule of thumb we use in our office is
that if it’s 20 years.old or older, it's an easy clearance.
Every decade you’re away from it makes it a little easier.
It's still a little tough to get clearance on early ‘90s
material. If the artist is still active and recording, that
makes it a little more difficult. If the song is from a one-
hit wonder, it's usually easy to clear.”

When planning a music CD; stations shouldn’t set
their minds on just 15 or so songs. You'll probably only
get clearance on 50%-60% of your selections, so begin the
process by selecting a minimum of 30 songs.

With the strength of station groups, partnering with
other markets on a CD project can be very cost-effective
and extremely profitable. ”At one point we approached
Jacobs Media about doing an ‘Edge’ compilation that we
would customize for each market with separate paper
jnserts with each radio station’s logo,” recalls Capri-
oglio. “Our contact person at Jacobs Media left the
company, and the project fell apart. But it's a very viable
‘idea. If a radio station group has similarly formatted
stations, you only have to go through the process of
clearing the tracks once. You don’t have to reclear for
every individual market. When we submit for the
clearances, we tell them what our intention is — to
promote the CD in a variety of markets under a variety

of names — and we make the clearance just one time’

with that information.”

LET'S DO THE MATH

OK, let’s look at the Qctual costs. Let’s examine two
scenarios where the CD is produced by the station and
sold directly to local retailers. (If a station chooses to

work with a record label like Oglio, it should expect to
ay a distribution fee based on the sales price and the
number of units sold.)

CD One features 20 disco favorites. The costs are 90
cents for the basic disc, case and paper, $1.60 for the
master rights and $1.50 for the songwriters: That's $4.
Add in artwork costs and miscellaneous expenses, and
the hard costs come out to approximately $4.50. The
station produces 20,000 copies of the CD with a retail
price of $12. If every CD is sold, that’s $240,000, minus
the hard costs of $90,000 — leaving the station with a
profit of $150,000! The station can also decide to donate
a portion of the proceeds to charity.

Let's look at it another way. CD Tuww features on-air
bits, parodies and goofs by your morning show. The CD
features 20 elements, 10 that require rovalties for
background music or sound effects. Let's say that it will
cost $1.20 for the basic disc, case and a six-page paper
insert and 80 cents for royalties — that's $2. Add in
artwork costs and miscellaneous expenses, and the hard
costs come out to approximately $3. The station produces
10,000 copies of the CD with a retail price of $10. If every
CDis sold, that's $100,000, minus the hard costs of $30,000
— leaving the station with a profit of $70,000!

Record labels require payment up front, usually 50%
at the start of the project, with the balance due
before manufacturing begins. If
this seems too
risky, vour
sales team|
can sell spon- |
sorship pack- |
ages to cover
the hard costs.
Prospective cli-

B

ents include dot-com companies, beverage distributors
and local clubs, car dealers and record stores — the
opportunities are endless. Another option is to make
the CDs available exclusively at the sponsors’ locations,
therefore driving traffic to the retailers that support the
station. Imagine, a self-liquidating promotion that is
guaranteed to generate nonspot revenue. What a concept.
QUALIFYING FOR THE 5/LLBOARD CRARTS

How can a station CD qualify for the Billboard
charts? “If the CD is available commerdially at all
retailers, you're eligible for a Billboard chart position,”
explains Caprioglio. “With the volume that the Mark &
Brian CD sold, we hit No. 48 on the Billboard Top 200
album charts. That very first week out, Mark & Brian
was No. 1 in sales in Portland, OR; Sacramento; and Los
Angeles, and Barbra Streisand was No. 2.”

Remember, if your station decides to distribute at
only one retail outlet, it will not be eligible for the
Billboard charts. How many CDs would you have to sell
to be in the Top 200? Although sales vary week to week,
it’s safe to say that selling 7,000 units will get you past
the 200 mark. With the right station marketing, this is
not an unobtainable goal.

B vvvvvv.amerlcanraulo1|stor\7‘.c'om =
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We're
NextLevel.com

Cutting edge interactive

streaming audio and video
providers for radio
broadcasters.

At the forefront of the
Internet revolution.

On the cyberfast track
to reach a mass global
consumer audience.

We've formed strategic
alllances with entertainment
industry powerhouses. And
we'd like to go to the next
level with you.

We de

So visit us at the
R&R Convention.
And stream to your

heart's content.

Take your station
to the next level.

604-408-0805

icanradiohista

@ ?5 extLevel.com
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revobtionize the Network
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L m“l . ‘ ~ Radio Indwstry! Very well
punches gt s . : ' ) “ . i \ thonght owt and compelling. "'
< w - . I [ ’ o -Lec Abrama, Legendary Radio Programmer
) L 1 . i ’ P and National Radio Consultant.
Jawy Mitch ional f
(KIIS-FM, Los An _ ) ) ' o
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There's nothlng like mma of HERO RADIO
anywhere on the planet! HERO Mus the all-new live,
24-hour music and personality format for radIQ delvered daily
to your station complete with auto-control systems 1\5 bHelllte
Sharply targeted and carefully researched, unom has
exciting live personalities (punctuated by ZRPPO in the
MORNING), incredible prizes and contests, jingles, promos,
and the hottest modem mainstream CHR oldies ever assembled
on one format. HERO RADIO is all energy, all hit, and skillfully
balanced between rhythm, new wave, pop, and rock! We've
reinvented and updated the oldies format to reach today’s most

=

spontaneous, affluent and ‘inﬂuéntial 25-54 listeners. Radio is
changing at a lightning pace, and now is the time to get ready.
HERO RADIO arms on with our exclusive, dynamic, standout
programming, custom localization, plus, the magnetic HERO
RADIO sales and marketing platform for your sales team.
There's room for a HERO in every radio market, and one of your
stations is probably perfect for it. Join the rapidly growing
number of stations already poised to launch with us right out of
the box! Download cd quality demos and information at
wwww e heroradio. com o cal us tol free at
(877)437-HERO. Reserve your market exclusivity now!

The World Premiere Launch July 4th, 2000
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M The father of FM Talk turns controversy into sweet success

This week’s GM Spotlight highlights the
career of Infinity’'s Bob Moore. After
launching the controversial FM Talk format
in' Los Angeles, Moore has led his team to
become one of the top 10-billing stations in
the country. He has 31 years of radio
experience under his belt, and R&R readers
comment, “Bobby’s always willing to take
chances,” and, “He is one of the most
innovative GMs I've ever worked for.”
Congratulations!

I decided to enter the world of broadcasting
because:

“After graduation
from college — and
having no clue what I
was to do in life — I
ran into my former
next-door neighbor,
who was GM of one of the local radio
stations in my hometown of Oshkosh, WI.
The rest is radio history.”

First job in broadcasting:

“] was an AE at WOSH-AM in Oshkosh.”

1110am o RADIO

Career highlights:

“Working with the greatest legends in radio
— Howard Stern, Mel Karmazin,
The Real Don Steele, Wolfman
Jack, Tom Leykis, Huggy Boy,
Dan Mason, Herb McCord, Norm
Pattiz, Art Laboe and many,
many more. | have been blessed
my whole career to have been
able to meet and work with some of the most
fascinating characters in the whole world.”

The most challenging aspect of being a GM:

“Trying not to micromanage, yet being

{LATalk

involved with all as-
pects of the radio
station. Every em-
ployee deserves the
ability to openly dis-
cuss any issue and
express their honest
opinions without a major reaction from me
— though sometimes that can happen.”

My most unforgettable moment at a radio
station:

“The launch of Real Radio — a real on-air

FV TALK

disaster — and the
fistfight between Rikki
Ratchman
and Doug
Steckler. Un-
fortunately, I have also had to
experience the deaths of several
close friends and co-workers
during my tenure at KLSX and
KRLA, from The Real Don Steele to Tom
Milewski and Peter Bordes.”

I'm most proud of:

“My beautiful daughter, Daron — the
greatest gift God has ever given.”

The best words of advice I've ever received
were:

“You can accomplish anything you want if
you're willing to work for it. I live by those
words every day.”

You’'d be surprised to know that....

“l really am a small-town boy from
Wisconsin, and 1 have a great deal of
trouble adjusting to the Hollywood life-
style.”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

Do your listeners know

what this is?

Hint: Turn the page...

wwWw americanradiohistorv com
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SIX STEPS T0 SUCCESSFUL SYNDICATION

If your radio show ap-
By Chris wm”'y peals to both listeners
and advertisers, you may be ready for syndica-
tion. I launched my own The Success Journal in
1995 on one station — at 4am Sunday
mornings! Today it airs on several
hundred stations nationwide and
earns a good income. The feature has
spawned two books, a national cable
TV segment, a color catalog, national
magazine articles, websites and more.

While syndication is highly com-
petitive, there’s always room for fresh,
interesting shows. Just look at the
popularity of Mike Gallagher, Kim
Komando and The Motley Fool. Yet other syndi-
cated shows struggle to get on stations — or fail
outright. One big barrier for beginners is know-
ing the right steps to follow. These six steps to
successful syndication can save you time, money
and aggravation.

Step One: Focus in, figure costs. Your show
is good, but you’ll want to fine-tune it for syndi-
cation. Check out your competition — use the
R&R Directory or the free database at
Syndication.net. Decide what makes your show
unique. Think about your target audience and
how you’ll fare nationally. Also, spend a few
bucks on a copyright search to be sure the name
of your show is free to use. Create a logo and
build a website. Figure the cost of producing your
show and distributing it to stations. Assume zero
profit in year one — can you afford to hang in
there? Decide how you’ll make money. Will you
barter ads, station fees or product sales?

Step Two: Get on the air, anywhere. It’s much
more difficult to launch a syndicated show from
scratch. Few PDs will consider adding an un-
proven show. Their first question will be, “What
other stations carry it?” If you are already on the
air, be sure you have the legal right to syndicate

your shiow. Get a signed letter from the station
granting you the right to syndicate so you can
avoid legal hassles later on. Finally, format your
show clock for syndication, with breaks for local
and national spots, automation tones and
so on.

Step Three: Create a marketing kit and
| demo. Three words say it all: simple, el-
egant and professional. Radio stations
get lots of syndication marketing kits.
Borrow the best ideas for yours!

Step Four: Market to stations. Start-up
syndicators often send full marketing
kits to thousands of stations, but that’s a
waste of money. Others target only key
stations or markets and don’t get results.
What's the answer? You must find ways to
affordably market to the entire radio industry on
an ongoing basis and to rise above the noise. One-
shot mailings or ads are quickly forgotten.

Step Five: Sign up stations. This step is often
a challenge because it requires knowledge of in-
dividual PDs, formats and call letters across the
country, plus some telephone sales skills and a
little chutzpah. Patience and persistence goa long
way too. You can hire a syndication company to
handle this step, but choose wisely. Some will ask
for the moon, while others won’t even want to
rep an unproven show.

Step Six: Systematize everything. Once your
show is syndicated, there are still things to do:
plan and produce the show, market it, distribute
it, sell commercials, bill clients and so on. How
does all this get done? The answer is to system-
atize everything. That way everything will hap-
pen as it should while you have fun, grow your
show and make money!

Visit www.syndication.net for advice and a free database of
syndicated programs. For syndication consulting services,
call Creative Broadcast Consulting toll-free at (800) 743-
1988, ext. 202.

sales

ALES TIP
IEIRIWEEK

HNeather Hall
ANS Productions/Blg Plcture

How much “tonnage” does it take to ac-
curately define your radio station to a
prospective advertiser? Do you typically
deluge prospects with folders, promo
sheets, research, event calendars, audiocassettes, videotapes
and CDs? All these items may be necessary to sell the es-
sence. of your radio station, but they require a big commit-
ment of time and shelf space from your potential client.

What if you could compile all those elements right on your
business card? It's now possible, with digital programming and
groundbreaking CD production technology, to design a memo-
rable multimedia presentation that fits right in the palm of your
hand.

The “digi-card,” or “e-card,” is actually a CD-ROM that's
the size of a business card. E-cards hold 40-110 megabytes of
data and can be programmed to launch a brief, interactive
marketing presentation. Your presentation can include text,
animated graphics, video clips or audio samples — and a link
to your station’s website.

Not only is an e-card a.great leave-behind for your sales
force, it’s ideal for direct mail campaigns. The unusual size and
shape make it easy to mail, intriguing to consumers and likely
to be sampled.

Another innovation in the CD-ROM arena is the “shaped
CD.” CD-ROMs can now be cut.in just about any shape you
can dream up: a star, an animal, a food, etc. And they’re still
fully multimedia-capable.

Nothing sells radio like a powerful combination of audio,
video and text. Let a multimedia business card sell your sta-
tion beyond the business lunch.

Visit AMS Productions/Big Picture at www.amstv.com.

R&R invites all sales managers and AEs to contribute favorite sales ad-
vice for the Sales Tip of the Week. Not only will you heip other AEs around
the country, you'll atso get your photo inR&R. Here's a tip: Send a copy
of the article to your clients. They'll be impressed — and think you're a
sales expert! For more information, contact Pam Baker at (310) 788-
1654 or via e-mail at pambaker @ rronline.com.

The legendary
Steve Goddard gives the

new life in three fun-filled

hours of music, interviews

with the stars and the
stories showcasing the
vivid history of

The Best Years of Rock n’ Roll!

Goddasd '3

Greatest Hits of a Generation

¢ 3 music-filled,
fact-packed hours

¢ Custom promos & liners

* Delivered on Compact Disc

e Available for barter

¢ Run for 3 months free”
m '381 oxt. 201 Eastern stations

exl. 211 Westem siations
* Call for details

e
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Today’s Way To Predict The Hits

Jim Elliot, Vice President of Promotion — Arista Records “At the end of the day, the public decides what
is (or isn’t) a hit song. By using “RateTheMusic.com”, I get a terrific feel on whether or not I've “got
one”. Everytime I have used “RateTheMusic.com”, the feedback has accurately reflected the end result.
Plus, getting Bill Richards, Mark Bolke, and Mark Todd’s professional overview in analyzing the data is a
great roadmap in helping to strategize the development of each project.”

Mark Snider, Head of Top 40 Promotion — V2 Records “RateTheMusic.com’s research has become an
essential tool for V2 Records. Their reliable, timely, and accurate data has enabled us to stay with hits
longer and get off the “ahem” stiffs sooner, and what label wouldn’t want to do that!”

Chris Lopes, Head of Pop Promotion — Interscope Geffen A&M “I've used RateTheMusic.com to get a
read on records - both for new projects prior to release, as well as established acts who have sold tons of
records. I think the fact that we can use RateTheMusic.com both ways (new acts/established acts) and get
credible, actionable information speaks volumes for how powerful it is. For example, we tested an
established act with a track record. We have also run tests, trying to gain insight into which of three
possible tracks to release from a new act. The information is always right on the mark and is extremely
valuable. The verbatim comments are particularly insightful and useful, as you see real people react to
music in a very natural way. We consider it an extremely valuable tool and will continue to do projects as
our needs dictate.”

Micheal Plen, Senior Vice President of Promotion — Virgin Records “We have done several projects with
RateTheMusic.com, and the results provided invaluable insight into the potential impact and appeal of our
releases with the music consumer & radio programmer. It's an essential tool that allowed us to make better
decisions that benefited our company and our artist’s success.”

Marc Ratner, Vice President — Dreamworks Records “We've spent a great deal of time comparing
RateTheMusic.com research with the “standard” callout results that we 've received from our radio friends,
and are amazed, but not surprised, at how close they resemble each other. Although, because of the speed
of the Internet, the information from RTM is available quicker. Now with the national results available
each week on the R&R Hotfax, we’ve compiled that into our normal weekly database of information that
we refer to constantly. In addition, on more than one occasion, we've also used RateTheMusic.com to
research new, soon to be released material, which has provided us with a wealth of very useful
information.”

Let us RateTheMusic for you! 407-523-7272

wwWw americanradiohistorv com
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INVEST IN REAL ESTATE FOR YOUR FUTURE

Would you like to become
By Dick Kazan more financially secure? 1
met recently with extremely successful real es-
tate investor Cliff Warren, a former school-
teacher who had little money when he began
investing 30 years ago. Today Warren owns
over 1,000 apartment units. I asked him how
you can become financially secure in the real
estate field while you continue to pursue your
radio career.

So how did Warren get his start in real estate?
He stopped teaching and got a real estate license
(though you can invest with-
out interrupting your career or
getting a license). Over the
next few years Warren worked
for two real estate firms, mak-
ing a modest income from
commissions. In 1970 he |
bought his first property, a
four-unit apartment building
in Manhattan Beach, CA.

Lenders typically loan 70% to 90% of the pur-
chase price, and they will sometimes lend addi-
tional funds for refurbishing a property. Agen-
cies such as Fannie Mae may loan up to 97% on
from one to four units. Or, if the seller makes the
loan, little or no money down may be required.
Then the buyer renovates the property and
sharply raises the rents. This generates money to
service the loan and for other expenses and often
provides income as well. If the rents keep rising,
the owner can refinance the building with a larger
mortgage and take the difference:out in cash, tax-
free.

Warren says, “] would refinance my existing
properties and use the money to buy more prop-
erties. I was buying houses, duplexes and four-
unit buildings. In the late 1970s it was usually a
huge monthly negative. I'd refinance old proper-
ties to buy and support new properties.” Warren
had an initial monthly shortfall because the in-
come was at first inadequate to service the debts
and other expenses. But fixing up the building
and raising rents solved that problem.

But is it too late for you? Are all the good deals
gone? Warren doesn’t think so. He says that when
he started in 1970 he wished he’d begun in 1965,

because prices were lower. Today many investors
wish they’d bought in 1995 for the same reason.
What's important is to begin. “The only thing that
makes my deals good is time. I always seem to
overpay and then go through buyer’s remorse.”
But with time, in good areas, property values rise,
and so do rents.

Where are the best places to invest? Warren
says, “The key to property selection is location. If
you buy in a desirable location — for example,
by the ocean — that cannot be re-created.” War-
ren suggests that you find an attractive spot where
the area is largely built out because your prop-

erty is likely to be in strong demand. That,
in time, will bring higher rents
and a higher sales price.

Warren adds, “1 believe real

10 years. If you buy something
J| today for $400,000 — putting
$40,000 down — and then the

property value doubles, your return is com-
pounded.” Why? Because in his example, you
borrow the difference of $360,000, and, with your
tenants’ rent, pay down the loan. In 10 years your
original $40,000 will have bought you equity ina
building worth $800,000 — less whatever vou still
owe. During that time it’s likely you will also have
raised rents, so you’ll have not only cash flow to
pay the lender and expenses, but income as well.
Even if you have very little money, Warren’s ex-
ample still applies. Just buy a smail house or a
duplex.

So how do you get started? Warren suggests,
“Find the area you want, work with a knowledge-
able real estate broker, and don’t hesitate. Don’t
wait for the market or interest rates to go down.
Just buy it. It will be your first and maybe your
best investment. It could even be vour retire-
ment.”

Next week: I'll tell you how to make your
meetings far more productive and how to com-
plete them in a fraction of the time.

Dick Kazan is a successful entrepreneur who
founded one of the largest computer leasing corpo-
rations in the United States and is a Southern Cali-
fornia real estate investor. E-mail your comments or
questions to him at rkazan @ix.neztcom.com.

NEW MANAGEMENT, MARKETING & SALES FORMAT ROOM

‘/‘ . Check in daily at
H lT i \ wuno.rronline.com,
y ———-— and click on “For-
mat Rooms.” Enter the MMS Room for updates
on sales, marketing and promotional activity
around the country. Participate in the new, inter-
active “Hit or Miss,” where you cast your votes
on billboard creative, direct
mail campaigns, promotional H s 3 r
items and more. Utilize the e
valuable sales tips, and get to P
know the personal side of (R,
radio’s top executives in our
GM Spotlight.

But most of all, partici-
pate! Send me an e-mail

80 ._;mTO '

photos of your new billboard campaign, staff pro-
motions or new hires, etc. Plus, you‘ll be able to
chat with other radio enthusiasts from around the
country. Share ideas or ask questions, network,
and find out what’s working or not working at
other stations. After all, we are in the communi-
cations business!

OuT

Mornings -~ XTRA

(pambaker@rronline.com) with Cast your vote, and let us know if this biliboard campaign from KXTA (XTRA
information on your station Sports 1150 AM) in Los Angetes is a Hit or a Miss! Go to the MMS Format Room
— unique promotions, crazy at www.monline.com, and click on “Hit or Miss.” Each week R&R will feature a
photos, funny sales stories, new radio station marketing element.

wwWw americanradiohistorv com
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

CATCHING THE CD BUZZ

Here's a great example of a successful CD promotion. Active Rock KiSS-
FM/San Antonio teamed up with Coastal Marts — which had never used
radio — and created an exclusive distribution point for the station’s
99.5 KISS Buzz Bands SpringySummer 2000 CD. The results were
phenomenal: great exposure and in-store traffic for the retail chain and
over $20,000 raised for charity. Congratulations to Cox Marketing in San
Antonio for successfully executing this killer promotion.

Category: Gas Stations/Convenience Stores

Market: San Antonio

Submitted by: Cox Radio

Cllents: Coastal Marts, Anheuser-Busch and the KISS Buzz Bands CD

SITUATION: When you're the “little guy” in your market, the key to not
only surviving, but grow-
ing, is to connect with
your customers in a way
your competitors cannot.
Coastal Mart of San
Antonio is a 23-location
convenience store chain
competing against a rival
that has over 100 stores
and premium locations.
Having recognized that
most of its locations [y
serve the Hispanic mar-
ket Coastal Mart needed
a way to reach those customers and make an impact.

Cox Radio's 99.5 KISS Buzz Bands CD benefited the Hispanic
Scholarship Fund, which provides merit-based scholarships to local
Hispanic students. The promotion provided, according to KISS' Ron
Ross, a chance to participate in a powerful “exclusive promotion with a
strong community element.” Though the Coastal Marts chain had never
used radio, it realized that the power of cause marketing coutd translate
to a strong niche in the convenience Store market.

OBJECTIVE: As veterans of a number of station-produced CD
nromotions, Cox Marketing had developed a relationship with the local
Anheuser-Busch distributor. That relationship led Cox to approach
Coastal Marts as the exclusive pickup point for the CD program. Coastal
Marts wanted to strengthen its ties to the Hispanic community, and Cox
Radio wanted to use the promotion as an image and corporate team-
builder

CAMPAIGN: The campaign with Coastal Mart lasted three months, with
station AE Kim Perry working closely with station programmers and the
sponsors to ensure a win-win situation. According to Ross, “Since it was
a station-endorsed promotion, heavy frequency of promotion inventory
was used, including live and prerecorded announcements.” The
campaign also included short, simple remotes with promotional tie-ins
from various Coastal Marts locations. When the station played artists
who were featured on the CD, the campaign got extensive exposure from
the air personalities. in-store point-of-purchase displays drew even
more attention to the CD.

RESULTS: “The intangible results of this program have outweighed the
tangible results,” says Ross, adding, “All of the profits from the $5.99 CD
went directly to the Hispanic Scholarship Fund.” HSF received $21,479
from the campaign.

Clearly, a campaign like this one bridges the age-oid sales vs.
programming gap by involving the whole station in a worthwhile cause
while at the same time providing a useful marketing tool for the station
and its sponsors.
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I Mel, it's time to start streaming!

B’ Kurt Hanson This Is an updated version
o e of a column that ran in last
Intemet Newsletier month’s RAIN. The column

drew a lot of reader feed-
back, particularly from Infinity
GMs and PDs. Some of that
feedback accompanies this ar-
ticle at right.

4 Dear Mel:

Two or three years ago, at the
start of the Internet era as we
know it, you supposedly laid
down the Jaw: “No Infinity
stations are allowed to stream
their audio on the Internet.”

After all, you make your money
when people listen to your broadcast signal. And since
you can serve any number of broadcast listeners at no
incremental cost, it's logical that you wouldn’t want to
pay extra per listener costs to have them listen on the
Internet.

Furthermore, one might think, you absolutely
wouldn't want one of your rock listeners in New York
listening to one of your stations in Los Angeles. After all,
you'd lose money by losing the New York listener, you'd
have to pay for the streaming costs, and you'd get no
revenue for the Los Angeles station!

Well, as it's tumed out, that was a pretty good law
that you laid down.

Your managers and programmers have spent the last
few years concentrating on making money for you.
Internet audience sizes for terrestrial radio stations
haven't, as it tums out, gotten huge yet. And all those
people who signed deals with Broadcast.com feel like
fools because Mark Cuban made so much money off
them. You avoided that

However, we're now almost through the second quarter
of 2000, and | believe that times have changed. Consumers
are getting smarter, bandwidth is getting cheaper, and new
revenue opportunities are falling into place.

Forgive me if I'm being bold, but | believe it's time for
you to re-evaluate your decision. Here's why.

The first problem that your stations face nowadays is
that consumers have become aware of the capabilities of

INTERNET

the Intemet. Perhaps not alf of your listeners know it, but
virtually all your listeners who are Internet users know that
radio stations can stream their audio on the "Net.

So if you've got a 50-year-old Internet-using listener in
New York who visits all-News WINS/New York's website

(www. 1010wins.com), or a 20-year-old listener who goes
to CHR/Rhythmic WBBM's site (www.b96.com) or a 35-
year-old in L.A. who visits Classic Rocker KCBS
(www.arrowfm.com), those listeners are visiting those
sites with specific knowledge and experience and
expectations of the Internet.

Specifically, they know that there's such a thing as
Intemet radio, a.k.a. webcasting. When those listeners go
to your stations’ websites, they may find some valuable
information, like your playlist and jock bios, and some
reasonably decent entertainment, such as animations,
trivia contests and games. But, whether you like it or not,
they're probably going there, more than anything eise, to
find a link to your webcast!

When you issued the “no streaming” edict a couple of
years ago, bandwidth was expensive. You were probably
looking at a cost of thousands of dodlars a month just to
move a small percentage of your AQH to the intemet.
(That is, of course, a mischaracterization. The issue isn't
about moving your audience to the intemet. The issue is
this: Do you want to prevent those listeners of yours who
are on the Intemet trom being able to listen to you?)

In any case, my point is that in the last couple of years
streaming costs have gone down dramatically.

Wmmu

In Assaciation With
Radio And

Internet sites.

A USEFUL ANALOGY: NEWSPAPER SITES

As a pretty typical consumer, | know that many U.S. newspapers put most of their current editions onto their

Of course, | generally prefer the pleasure of reading the paper version of my favorite newspaper at Starbucks
while drinking a latte, but there are occasions when jt's:Convenient for me to look at the Internet version.

Now suppose | were to go to the Chicago Sun-Times website looking for today's news, and all | saw were
reponer bios, a contest, a“This Day in History” feature and a photo album — but no news headlines. How would
1 feel? I'll tell you how I'd feel: I'd be peeved!

Would that encourage me to run outand buy a Sun-Times? No!
I'm using the Internet at the moment because it's convenient for
me to use the Internet.

The Sun-Times’ decision would encourage me, first, to visit the
Chicago Tribuné's site, and second, to become more loyal to the
Tribune and less loyal to the Sun-Times.

I believe that's what happening with Infinity listeners today.
Infinity's policy isn't driving Internet-using Infinity listeners to
their radios, it's driving them to other Internet audio options.

FASTBAND.COM GLOBALGAST

Here’s an interesting one: An Intemet-only broad-
caster that's not trying to put up dozens of jukebox-
style channeis, but rather is in the process of putting
up a singte live radio station that intends to broadcast
from studios around the worid.

Although right now the station’s only studio is on
Bourbon Street in New Orteans, the website says that
FastBand (www.fastband.com) intends to broadcast
live from “exciting, exotic cities. Those cities are to
include New Orleans, Edinburgh, Amsterdam, Rio de
Janeiro, Bangkok and Sydney.”

The current version of the station is actually pretty
cool. (According to the station’s liners, it's playing
“‘New music for a new millennium.” It's also
“Changing the world, one song at a time.”)

The station’s music mix is hard to describe, but |
think it would be fair to call it an eclectic blend of indie
rock, Brit pop and world music. And they've got a tight
.enough playlist that when they play a song you like,
you know you have a chance of hearing it again.

Unlike many Intemet-only operators, FastBand
has a lineup of professional-sounding and articulate
air personalities who are perfectly capable of reading
and commenting on news items and conducting
artist interviews.

The site offers visitors their choice of two ditferent
versions — one for low-bandwidth connections and
one for high-bandwidth DSL lines or cable modems.

One thing | like about the site design is that it
incorporates a webcam in the upper right comer. The
webcam is aimed at the air personality when the mike
is open and at street scenes outside the studio during
songs. It's a nice feature.

The top half of the page has a “What's Playing”
box that includes a CD cover. It also contains a link to
an artist bio that pops up in the lower half of the page
— very helpful for the listener (and probably the
artist). The site also includes a chat room where
listeners can communicate with the on-air jock. This
is a much better approach, in my opinion, than
request lines or an e-mail request form,

Is it perfect? Well, not for my tastes. First, my
impression is that the music mix of the station seems
fo vary wikdly from one air personality to the next.
Personally, | find it too inconsistent for my comfort as
a listener. Second, it also strikes me that some of the
jocks seem to enjoy having the mike open for too
many minutes per hour. That is, they'll read news
headlines for a few minutes, play a few songs, then
read move news headlines. And third, while I've
heard pienty of recorded promos, | don't think I've
heard any ads yet — which suggests that FastBand
might not have a perfect business yet.

But | suspect that the FastBand GlobalCast will be
realty cool — and will get a lot of press — when the
moming show comes from Singapore, the midday
show is from Rio de Janeiro, and so on. That wouid
be pretty meaningless to the consumer without the
webcam, but the webcam makes it work.

e ——————— e ———

Internet Newsietter
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Experience. Stability. Vision.
And Monica & Jackie.

Monica 'Young
& Jackie Ewing

Traffic Directors
WRRM/WMO]
Cincinnati

RADIO CORP.

A subsidiary of Susquehanna Pfaltzgraff Co.

ﬁ SUSQUEHANNA

Monica Young and Jackie Ewing are happily employed
as traffic directors at radio stations in Cincinnati.

But the similarity does not end there.

Monica and Jackie share a special family tie.

WARM98 where Monica works,
and MOJO 94.9 where Jackie
works, are both owned by

Susquehanna. So it’s no
coincidence why these two
share similar thoughts
about their employer.

Monica, a
seventeen-year veteran,
puts it this way:
“There’s a nice family
atmosphere here at the
station. Everyone wants
to help you succeed.”

Adds Jackie,
“When I think about
Susquehanna the first
thing I think about
is family.”

Would you like to
find a home in radio? Ask Monica or Jackie.
They’ll tell you — Susquehanna is the place to be.

Make a Sound Career Choice!
With operations in major markets across the USA,
Susquehanna offers a number of employment options.
For more information about radio career opportunities,
call our Human Resources Department at (717) 852-2132.

v

140 East Market Street @ York, PA 17401
(717) 852-2132 @ Fax (717)771-1436

www americanradiohistorv com
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Continued from Page 22

As 1 understand it, the high-end players in the
streaming field are asking about 18 cents an hour per
stream served. And | believe that for a major group like
yours, you might be able to negotiate a deal for about
25%-30% of that price.

Better yet, at least one major vendor to the radio
industry is currently offering unlimited streaming for $500
a month per station. And perhaps better yet, another
vendor will give you free streaming — as long as they-can
have the right to a tiny window on the audio player where
they can seli ads.

So costs are coming down. Meanwhile....

REVENUE OPPORTUNITIES
ARE FALLING INTO PLACE

Let's assume your costs per hour to stream audio to a
listener are somewhere in the 6 cents per hour range.
Now: Can you make money?

From banner ads alone, the answer is “Probably not.”

Targeted banner ads sell for CPMs (that is, cost per
thousand views) of no more than about $10 to $20, or a
penny or two per viewer. As shown in the chart below, if
each person who comes to your website sees two banner
ads and listens for an hour, you'll spend more on
streaming than you make in banner ad revenues.

Revenues
Banner ad CPM (typical) $15
Banner ad revenue per listener 1.5 cents
Number of banner ads seen by listener 2
Revenues per listener 3 cents
Expenses
Streaming costs per listener per hour 6 cents
But audio ads are different.

Let's look at two scenarios, one in which the Intemet
listener lives in your market, and another in which he or
she is thousands of miles away.

¥ the listener lives in your market: it's a no-brainer.
In radio we're used to dealing in costs-per-point, but if you
take your average unit rate and divide by your average
AQH audience size (in thousands), you'll get your station’s

AN OPEN LETTER T0 CBS CEO MEL KARMAZIN

CPM. Surprisingly, it won't be much higher than the $10-
$20 CPM ! mentioned above for banner ads. (! think that
means that either banner ads are wildly overpriced or
radio spots are significantly underpriced.)

Stil, if you run 12 units an hour, that's at least 18
cents in revenues an hour vs. streaming costs of 6 cents.
Theretore, you should do it. It makes sense to stream.

So if my thinking above is correct, streaming your
signal to Internet listeners who live in the same market
as your station seems to make sense.

Hf the Internet listeners doesna't live in your market:
There are now ways you can make money from that
listener too!

Several companies are in the process of introducing
technology that will let you stream different ads to your
Internet listeners than to your broadcast listeners. This
technique is called “ad insertion.”

Internet-delivered audio ads are being listened to by
upscale (‘Net-using) people, are completety documented
in terms of the listeners who hear each one and can be
accompanied by synchronized banner ads and a link to
the advertiser. Therefore, they can probably be sold for
higher CPMs than traditional radio ads.

Some of the best-known firms working on this
technology are RadioWave (www.radiowave.com), Hiwire
(www.hiwire.com) and Lightningcast (www.lightningcast.
com). Nl three have working demos, and their technol-
ogy should be yp and running on radio webcasts soon.

it Internet-only ads do sell for higher CPMS, then the
math in favor of streaming looks even better.

Mel, as you know, you've assembled a fine collection

" of radio stations. And quite a few of them have exceilent

websites. Unfortunately, you're not giving Internet users
what they're primarily coming to your Websites for —a
chance to hear your fine radio stations!

If streaming were a money-iosing proposition, it
would make sense for you to take a wait-and-see
attitude. But if it's good customer service, if it's
emibracing the future, and if it's a potential (albeit small
at first) profit center, then doesn't it make sense to get
started?

1 don’t want to drive my Heteners to the internet.

Fine. Then don't mention your website on the air. Butin
the long run, you're not going fo be able to stop your
listeners from going 10 the Intemet. And once they're there,
il they’re looking for your stream, you should give i to them.
(Particularty # you can make money doing 80.)

Fifteen years ago TV broadcasters didn't want their
audiences going to cable — but they wanted their
channets 1o be avallable on the cable box! That's-a”
perfect analogy for the situation radio is in today.

But the numbers are $0 small. I've read in RAN thet
| might get an intermet AQH of onty a couple of
hundred people.

True, but there is nonetheless an opportunity for you
1o make some nice incremental profit. Even with an AQH
of only 100 people, it seems as if streaming is worth it.

Here’s an example:
AQH 100 }
x Revenues per spot ($15 CPM) 1.5cents
x 12 spots per hour $18
x 18 hours a day (6am-midnight) $324.00
x 365 days per year $118.260

SOME OBJECTIONS ANSWERED

Set that against expenses of $6,000 a year (at $500
amonth) for streaming.

And if not now, when? When Internet audiences are
five times as big? Ten times as big? If you wait too long,
your most loyal, Intemet-using P1s will have found

- Intemet audio altematives. They won't need you.

Butl make more money from website sponsorships.
1 honestly don't believe that you will be able to get
nud\long-tennrepeatwﬁctoamdomuonwebsne
that offers only games and trivia and a concert calendar.
Hmmmmghrmm.lbdovoywneedbdm
fresh, desirable content — that is, your audio stream.

But Arbitron will never pick up such a small change
in my sudience size.

But some time this year one of your P1s is going 10
-have an Arbitron diary. That istener will look for you on
the Intemet and not find you — and wil isten fo
something else instead. Under the Arbitron diary |
system, you won't lose 100 listeners every hour all year
fong — you'll lose a huge number of peopie in a couple
of chunks instead.

In Assaciation With
Radio And

READER FEEDBACK

Here ars some opinions from RAN readers on
Infinity’s decision not to stream its audio on the
Intemnet.

From a major-market Infinity PD:

Dam right, it's time. | get close to 100 e-mails a week
asking why my station’s audio isn't avaiable at the station’s
website.

Ali of our competitors are streaming. That puts us ata
competitive disadvantage against two stations in the market
that beat us 25-54.

From Radio Voyager's Mindy Ferguson:

1 spent many years working for Mel Karmazin as an OM
for Westwood One and CBS Radio. | still do contract work
for Westwood One/CBS. | see both sides of the coin.

1 definitely see that the role of streaming has changed
and that the opportunity to inake money is there. And after
all, hasn't that been Mel's main goal from Day One — to
make money? | also, however, see the side of not wanting
affiliates to stream your program on the "Net, because then
listeners anywhere can hear a program. That cuts down on

the affiliation process, and, in essence, devalues the air -

product and the spots associated with it.

From OnRadio’s Harvey Mednick:
it has nothing to do
notwithstanding. it's

“It has nothing to

- allaboutreducingmea- LI ALl
surable listener levels. costs notwith-
VNI LUEEl  standing. It's all
LU LR L about reducing
mmﬁ :: measurable
sl ™ rolig A res listener levels.”

ceiver and that cannot e CLAL Mednick

be measured is a bad
thing. No numbers, no
sales.

From Clear Channel Dir.Anternst Technology Brian
Parsons:

We've been dabbling in streaming for years at great
expense. Met's just been waiting until it made better sense
to do so. | think you'll see something coming out of Infinity
now that you can replace terrestrial spots with targeted ad
spots online. There is still one bit missing: selling it. 1 look for
the birth of Intemet ad sales firms. In the time you've been
reading this, one has probably already formed.

From Arbitron intemet Services VP/GM Bill Rose:

Your essay is not only a very powerful argument to Mel
Karmazin, it should be a wake-up call to the entire broadcast
industry. Radio has so many overwhelming strengths when
it comes 10 webcasting: Years of experience in selling ads
that work, years of experience at programming compelling
content, established brands that are known and loved by
listeners and the ability to promote webcasts at a fraction of
the costs 1o Internet-only players. If broadcasters don't
jump in now, a “Ted Turmer of the Intemet world™ will fitl the
vacuum.

Internet Newsletter
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“Wild thing, you make my heart sing.”

And no one can save you more time and money
clearing rights to music than we can.

BMI operates as a non-profit-making organization of songwriters, composers
and music publishers that licenses songs for public performance.
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MP3.COM DEAL: A NEW BUSINESS MODEL?

The most important element of the deals between
Wamer Music Group, BMG and MP3.com that were
announced last week may be this: MP3.com has
agreed to pay the labels a price per play to stream
songs to listeners from CDs that the listeners
(allegedly, at least) already own.

First, some background from the business press:

A Reuters piece quoted on MediaCentral.com
noted, “Two major record labels may have gotten the
best of all worlds in last week’s settiement of their
copyright infringement lawsuit with online music
company MP3.com. Not only did they stymie a rapidly
growing threat to their long-term Survivai, they made
a deal that allows them to exploit the latest means of
Internet delivery and get paid for it.”

Various reports had the San Diego-based
company's expected payments to Warner Music
Group and BMG Entertainment in the range of $11
million-$25 million to each iabel. The Wall Street
Journal revealed that those multimillion-dollar
payments are merely for MP3.com’s past sins. The
licensing deals apparentiy also include a provision that
MP3.com will pay the labels 1 1/2 cents each time a
consumer stores one of their songs in My.MP3.com
and one-third of a cent each time that consumer
listens to it.

“We are building an entirely new model to make
money from music, and the shareholders of the major
music labels are going to benefit from that, as well as

the shareholders of MP3.com,” MP3.com CEQ Mi-
chael Robertson was quoted as saying.

It seems clear that the labels benefit from getting
revenues, but it's not yet clear to me precisely how a
significant new expense will benefit MP3.com share-
holders.

“The upfront cost of the settiement is the least of
cash-rich MP3.com's worries,” MediaCentral quoted
analysts as saying. “The settlement money is not the
problem,” said Kaufman Brothers analyst Nitsan
Hargil, adding, ‘The bigger problem is that it requires
MP3.com to pay the labels a royalty per unit. | don’t see
how its current subscription revenue mode! or an
advertising model can make up for that.”

Most likely to be hurt by the deal are firms like
MyPlay.com that tried to do the same thing
My.MP3.com was trying to do (thatis, give consumers
free online storage and access for music they own),
and do it legally — but it was MP3.com that got
millions of dollars in publicity and the first licensing
deal!

JOIN THE CONVERSATION

if you'd like to contribute your observations on audio
streaming or the MP3.com deai and what those
things might mean
to the radio indus-
try, please join the
discussion atRAIN:
- Radio And Internet
Newslefter.

RAIN will fea-
ture daily updates
on these stories, plus other news of interest to radio
programmers and managers who want to keep in
touch with the world of Internet radio. And this week
RAIN is featuring live reports from the Internet
sessions at R&R Convention 2000 in Los Angeles. A
fresh issue of RAIN is available every weekday at
www.kurthanson.com.’

la Assaciation With
Radio And

pIGITA

‘Radio Bookmark’ Device Debuls

AMFM's NAC/Smooth Jazz KKSF/San Francisco was one
of eight radio stations to participate in consumer trials of the
Xenote iTag, a small, teardrop-shaped device with a single
button. The iTag fits on a keychain and works in conjunction
with the personalized Xenote web service. When listeners
hear a song or ad of interest on the radio, they can click the
device 10 create a “tag.” They then upload the tags to their
PCs, go online to their Xenote homepages and see the
names of the artists and songs they tagged, as well as CD
titles. Consumers also have the opportunity to buy music or
tickets and 1o link to special offers related to the ads they
tagged. Users can sign up for the service atwww.xenots.com.

In related news, Sony will launch its own keychain
attachment, the eMarker. Like the iTag, it lets users press a
button to bookmark songs heard on the radio. Users can then
plug the unit into their PCs and connect to the eMarker
wabsite, which matches the time the bookmark was created
with the radio station’s playlist. Sony reportedly plans to
faunch the eMarker in about 10 cities next month.

Dot-Coms Still Lead L.A.N.Y.
Q1 Radio Revenues

E-commerce grabbed almost 13% of the total market revenue
in Los Angeles, raking in $23.6 million — a whopping 406%
increase ovar Q1'99. The Automotive category wasn'ttoo far
behind, claiming 11% of market revenue at $20.2 milllon.
Television (8.4%), Communications (5.9%) and Restaurants
(4.1%) rounded out the top five. Interestingly, the only
category in the top 10 to show a decrease was Financial
Services. The Southem Califomia Broadcasters Assn. —for
which Miller, Kapian, Arase & Co. prepared the report — says
the category's decline was most likely due to financial
institutions moving into the e-commerce arena. L.A. radio
brought in a totai of $185.2 million in Q1 2000, a 33.5% rise.

In New York, Intemet business and e-commerce
strengthened its lead as the top radio advertising category for
Q1 2000, raking in $27.1 miltion during the period. That's a
whopping 434% increase from Q1 '99, according to the NY
Radio Market X-Ray, prepared by Miller, Kaplan, Arase & Co.
for NYMRAD. E-commerce represented 15.3% of the total
radio advertising pie. in second place: automotive companies,
with $20.5 million in advertising.

Internet Newsletter

Today's level of fierce competition demands that you-prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vondalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners
costing hundreds of .dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford te display-a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Reef Industries
9209 Almeda Senca
Houston, Texas 77075
1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri®reefindustries.com
www.reefindustries.com

Durable banners for an affordable price.
UV-stabilized plastic won't fade indoors or outdoors.

PLASTIC
BANNERS

Simply FAX your logo and color separation information
for a free price quote.

©2000 Reef Industries. Inc.
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Virtual Reality
In Beantown |i

1 ry to be respectful of FRT
the time given to me by p
the people §interview for .
this colunmm. After all.
theiv schedules are pre-
cious. They're usually
operating on Internet
time. moving a bit faster
than normal. But just
when we were wrapping
up and I thought [ had all
I needed for tast week's
column. Cruze, PD for Boston Aliernative
WEFNX, surprised me and veered into a flash
point: web ratings.

Cruze echoces the disdain that others have ex-
pressed concerning the state of true ratings of
webeasts. “The Arbitron studics are a waste to
me,” he says. “The thing is. most of your major
web radio-station listening is through Yahoo
{Broadcast]. Arbitron is only ranking a handful
of the stations on the web and none of the sta-
tions on Yahoo. What good does that do?

“When they're only ranking the stations they
can get 1o sign up for their technology and cx-
cluding the retailers that have house webcast
channels — the Virgins, the Towers, the Block-
busters -— 1 can't see it. Uniil Arbitron can involve
everyone, and I mean cveryone, like they do with
their on-air rankings, it’s useless information.”
Cruze likens it 10 a rating of Thursday-night tcle-
vision that doesn’t include NBC's powerful
prime-time lincup.

The cigar smoker and former Gospel and CHR
programmicr doesn’t really need web ratings
though. He draws a parallel between actives on
the phone and visitons 10 the *FNX website. “Say
we have 12 pairs of tickets for a hot concert.” he
says. “Having 3.000 people on the web enier via
c-mail is betier than the 10 calls that get through
on the phones. It helps get rid of contest pigs, and.
more importamly, it allows listeners 10 enter at
their own pace.”

And there's a very tangible bonus that Cruze
sces when he holds a contest on the web: “The
person who is trying 1o win from us on the web
gets touched with a rich, interesting and visual
marketing message rather than simply * You're
caller No. §; try again® on the phones.”

What about going beyond streaming the sta-
tion's signal as what is alrcady a great-sounding
webcast? Cruze says that
‘FNX was one of the first
stations 1o stream and
that it will launch two
separate streaming channels soon,
cxpanding specialty blocks like its nighttime Ex-
treme FNX 10 a 24-hour web formuat. “There's a
lot the web can do to extend our core program-
ming (or next 10 nothing,” he says.

Cruze daesn’t claim 1o have a lot of the an-
swers, but he knows that no one else has them
cither and that experimentation is OK. “Sites need
10 be overhauled cunslunll{y," he explains. “We
haven't even scratched the surface of what we can
do. because the next hig thing could change ev-
ervihing. Just like in radio. anything's possihlc on
the "Net”

Questions? Comments? david@nenmusic
countdown.com.

|| David Lawrence is heard on WGN/Chicago; is the host
| of Onfing Today and Onikne Tonight, syndicated high-

tech/pop culture radio talk shows from Dame-
! Galiagher; and is the host of The Net Music Count-
| down radio shows from United Stations. A 25-year
I radio veteran, Lawrence was a founder of the Amey-

ican Comedy Network, s the voice of America Onling,
i and is a leading expert 0n internet entertainment.

INTERNET

art of the joy of building these charts from the ground up has been

watching the performance of the superstars and how the changing
of the web landscape in real time makes for good radio. Our original
weighted-traffic formulas have been solid, and they give us the flexibility
to change with the way music is delivered on the ‘Net. Still, we've been
dealing with a dilemma for some time, and we think we've come up with
a reasonable solution.

You'll note on this week's E-Charts that split titles appear for some

of the artists: The Dixie Chicks, Steely Dan and David Benoit. This means
that both listed cuts from the artist are enjoying significant streaming
and/or sales runs on multiple reporters. To deduce which cut's
performance is most representative of the artist's ranking would be
difficutt. Up until now we've been using a straighttorward numeric
ranking to choose the dominant cut. but for close calls, and in cases
where an artist is truly charting muttiple cuts from one CD, we'll now
give you both tities.

-t
o

"

-
-4

BACKSTREET BOYS MilienniumShow™
GO0 GO0 DOLLS Dizzy Up The Girl/-Broadway™

18 LIMP BLZKIT Significant Other/*Stull”
19 RAGEAGAINST THE MACHINE The Battie O s Angeles/“Sleep™

— David Lawrence
LW TW ARTIST CDTitle LW TW ARTIST CONTitle
3 1 BRITNEY SPEARS Oops!...! Did it Again/"Oops!” ! 1 1 TONIBRAXTON The Heat/“Man™
1 2 'NSYMC No Strings AttachedBye™ g 9 2 WINTNEY HOUSTON Greatest Hits/“Script”
8 3 MARC ANTHONY Marc AnthonyrSang™ ' 3 3 JOE The Wood Soundtrack/*Wanna™
11 4 MATCHBOX TWENTY Mad Season/“Bent” | S 4 EMINEM Marshal Mathers LP/Slim™
2 5 MACYGRAY On How Life IS Try" | 2 5 CARLTHOMAS Emotional/Wish™
5 6 SANTANA SupematurayMaria™ 7 & 81800 Unleash The Dragon™Thong™
7 7 ENRIQUE IGLESIAS Envigue/“Be” | 4 7 DONELL JONES Where | Wanna Be/“Wanna”
12 8 CREED Human Clay/"Higher" [ 10 8 AALIYAH Romeo Mus! Die/“Try"
8§ 9 CHRISTINAAGUILERA Christina Aguilera Turn” 13§ KEVON EDMONOS 24/7/No™
16 18 SAVAGE GARDEN Affirmation™Crash”™ 8 10 DMX Then There Was XParty™
4 11 FATHHILL Breatha™Breathe™ 8 11 MARY MARY /hankful/“Shackies”
18 12  EMINEM Marshall Mathers LP/*Slim” 15 12 DESTINY'S CHILD Writing’s On The Wal™Say”
= 13 WHITNEY HOUSTON Greatest Hits/“Kiss™ 17 13 TEMPTATIONS /'m Here/ “Here™
13 14 STING Brand New Day/~Desert” 18 14 MARYJ. BLIGE Mary/~Give”
9 15 VERTICAL HORIZON Everything You WantEverything™ 18 15 MYAL/JADANISS Fear Of Flying/“Best”
10 16 TONI BRAXTON The Heat/“Man™ 11 16 GERALD LEVERT G/“Damn”
15 17 MOBY Play/“Body” = 17 DR ORE Or Dre 2001/ Episode”
20 18 BACKSTREET BOYS Minenniumy/"One” 19 18 D'ANGELO Voodoa™Send”
17 19 81300 Uniaash the Dragon/"Thong™ - 1l JAY-Z Vol. 3: The Life & Times Of Shawn CarterfPimpin’™
- 20 ocsnm CHILD Writing On The Walt/*Say” JAGGED EDGE JE Heartbreak/~Married”
LW TW ARTIST CDTitle LW TW ARTIST CD/Title
1 1 FNTHHILL Breathe™Way" 1 1 STEELY DANTwo Against Nature™Shame, ™ Jack
2 2 DIXIECHICKS Fiy"“Earl,"“Cold™ 3 2 DONHENLEY Inside Job/"Home™
3 3 COLLINRAYE Couldn't Last A Moment/“Moment”™ 2 3 RONNY JORDAN Brighter Day/"London”
10 4 SLACKHAWNX Greatest Hits/“Need™ 4 4 URBAN KMIGHTS Urban Knights 3™ Sweet”
6 5 MARKWILLS Permanently/~Aimost” § 5§ DAVIDBENOIT Professional Dreamer!"Miles.™ Jump”
§ & GEORGE STRAITLafest Greatest Straitest Hits/Best” 12 6 MAYSAAN My Life/"Strong”
= T STEVE HOLY Blue Moo/~ Bive” 6 7 BONEY JAMES & RICK BRAUR Shake /f Up/"Grazin™
13 & SONS OF THE DESERT Change/~Change™ 7 § BOBJAMES
11 9 NEAL MCCOY Forever Works For Me/“Forever” 8 9 JAYBECKENSTEIN Eye Contact/~Sunrise”
18 18 KATHY MATTEA The innocent Yaars/"Angets” 10 18 BRIAN MCINIGHT Back At One/"6.8,12
4 11 CLAY WALKER Live, Laugh, Love/Chain” 9 11 MARC ANTOMNE Universal Language/“Strings”
= 12 TRACY BYRD /t's About Time/“Love” 11 12 GEORGE BENSON Absolute Benson/“Deeper”
= 13 RIVER ROAD 8raathiess/Breathless™ 14 13 DAVE KOZ Dance/~Surrender”
— 14 GARY ALLAN Smoke Rings In The Dark/“Lovin™ 16 14 JEFF GOLUB Dangerous Curves/“Two"
8§ 15 CLAY DAVIDSON Unconditional™ Unconditional™ 15 15 JOVCE COOLING Keeping Cool/Dawn™
— 16 STEVE WARINER Faith In You/"Faith” 18 16 AL JARREAU Tomorrow Today/"Loved™
18 17 KENNY CHESNEY Everywhere We Go/“What” 17 17 TOM GRANT Tune It In"~Tune”
19 18 WARREN BROTHERS Wheve The Heart Is Soundtrack/~Beat™ | — 18 ANDREAS VOLLENWEIDER Cosmopoly/Stella™
— 19 LEE ANN WOMACK / Hope You Dance/"Hope™ z 20 19 CHRIS BOTTI Slowing Down The Worid/~Why™
12 20 ANDY GRIGGS You Won't Ever Be Lonely/She's” — 20 NORMAN BROWN Celebration” Celebration”
Hot AC Altemative
LW TW ARTIST COrTitle LW TW ARTIST COTitle
2 1 STING Brand New Day/"Desert” 2 1 PEARL JAM Binaural/“Nothing”
1 2 VERTICAL HORIZON Everything You Want/*Everything” 1 2 CREED Human ClayrArms™
~ 4 3 MACYGRAY On How Life IS~ Try" 3 3 METALLICA Mission Impossible 2 Soundtrack/"Disappear”
§ 8 4 MATCHBOX TWENTY Mad Season/“Bent” 4 4 3000RS DOWN Better Life/"Kryptonite™
Y 3 5 TRACYCHAPMAN Telling Stories™ Telling” 7 5 MATCHBOX TWENTY Mad Season™Bent”
§ 5 & SANTANA Supematural™Smooth” 19 6 STONE TEMPLE PILOTS Ao 4/Sour”
A T . 1" FAITHHILL Breathe™Breathe” § 1 BLINK-182 Enema Of The State/“Adam's”
§ 6 8 THIRD EYEBLIND Biue/"Never” — 8 APERFECT CIRCLE Mer De Homs/Judith”
§ 12 9 MARC ANTHONY Marc Anthony’™Sang™ 10 9 LIMP BIZKIT Mission Impossible 2 Soundtrack/ L ook™
Y — 10 BRITNEY SPEARS Oops!...I Did It Again/~Oops!” i 12 10 EMINEM Marshall Mathers LP/"Slim”
§ 10 11 "N SYNC No Strings Artached/"Bye™ | 6 11 REDHOT CHILI PEPPERS Californication/ Otherside™
~ 11 12 CREED Human Clay/~Higher™ ! 8 12 MOBY Play/“Porcelain”
§ 19 13 SAVAGE GARDEN Aftirmation/~Crash” ‘ 14 13 FOO FIGHTERS There Is Nothing Left To Lase/"Breakout”
§ 9 14 REDHOT CHILI PEPPERS Californication/”Otherside™ = 14 NINE DAYS The Madding Crowd/“Absolutely”
-~ 16 15 BEN RARPER Bum To Shine/*Kisses™ 17 15 KORN /ssves™Make™
N — 16 DONHENLEY /nside Job/"Home" f 15 16 INCUBUS Make Yourseit™Pardon”
18 17 CHAISTIRA AGUILERA Christina Aguilera/“Turn™ 9 17 NODOUBT Ex-Girtiriend/“Simple”
1
13

-
-~

LENNY KRAVITZ Five/Bbiong™

20 TRAVIS The Man Who/“Rain”

CD cales. o,

wm couomm Checkout.com. Choice Radio.com. MMNWMMMM Launch.com. Radio Lycos, Mmiocnm
trallic 450’50

NYLiveRadio.com. Racio Free Viegin. and Spinner.com. Data

nisor MediaMetri. Charts

and streaming/irplay data for the six reporting formets. © 2000 RAR inc. © 2000 Oniine Today, Net Music Countdown.
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WEDNESDAY, JUNE 14, 2000

9:00AM-5:00PM / REGISTRATION OPEN
Pavilion, Plaza Building, Ptaza Level

12:00-5:00PM
Indornut Displeys And Exhibits Spoen
Califonia Level, Plaza Buiking

1:00-3:00PM
T introduction To Radie Webeliss: A Roguired Course
California Showroom, Plaza Buiiding, California Level
In this session you'l leam the basics: the legal, technical and
design issues that will impact staffing and budgeting and how
best to get things up and running.
Moderator: Todd Steinman, IxL
Panelists:  Jim Kreyenhagen, RealNetworks
Stephen Page, Liquid Audio
Daniel Paul, TalkCity
James Root, Microsoft
Stacie Seifrit, KROQ/Los Angeles
Steve Sitver, |-Beam Broadcasting

1:00-5:00PM
Jacebs Media Alternstive & Active Reck Summit
Century Room, Tower Building, Century Level
Oak Room, Tower Building, Century Levet

10:00PM-2:00AM / HOSPITALITY SUITES

Penthouse Level, Plaza Buikiing, 19th Floor

THURSDAY, JUNE 15, 2000

8:30AM-3:00PM
Polisck Media internations! Radie Summit
Governors Board Room, Plaza Building,
South Mezzanine Level
Pre-registration required

9:30-11:00AM
PROGRAMMEIG Cume Magnots & Recycling
Pacific Palisades, Plaza Building, Califomia Level
Featuring top personalities discussing how to grow your station
with personality.
Moderator: L.J. Smith, Broadcast Programming
Panelists:  Delilah, The Delilah Show
Lia Knight, Host of The Lia Show
Gene & Julie, KZLA/Los Angeles
“Shotgun Tom" Kelly, KRTH/Los Angeles

10:00AM-1:00PM
Jocebs Media Altsraative & Active Reck Summit
Century Room, Tower Building, Century Level

11:00AM-1:00PM

ITERNEY Programmiag Your Websie )
Westwood Room, Plaza Building, California Level
Dan 0'Day combines the latest Internet research with his own
unique insights into how to use your site to drive listeners to your
station and dollars to your bottom line.
Presenter: Dan 0'Day

11:30AM-1:00PM
TALENT

New Paradigms - New Methods - New Tools

Csachiag & Metivating Talent
Pacific Palisades, Ptaza Building, California Level
How to handle your station’s most important daypart — with
aircheck analyses, lots of tips, laughs and surprises.
Moderator: L.J. Smith, Broadcast Programming
Panelists:  Gary Bryan, KJR/Seattle

R.J. Curtis, KZLA/Los Angeles

Ken Moultrie, The Lia Show

Steve Young, Young Radio Strategies

1:00-2:30PM / CONCURRENT SESSIONS

HERITAGE/CLASSIC RSCK

Presentation of R&R
Indusiry Achievement
Awards for Classic Rock:
Station of the Year
PD of the Year
Personality of the Year

The BNg Symeeze: Koepiag Neriiage Reckers Bemisast
Westside Room, Plaza Building, Plaza Level

Sponsored by AMFM Radio Networks

As Rock has fragmented, how have the big mainstream rockers
managed to stay on top?

Moderator: Fred Jacobs, Jacobs Media

Curtiss Johnson, KSEG & KRXQ/Sacramento
Harvey Kojan, WNOR/Norfolk
David Moore, WFYV/Jacksonville

Now That's Radie! Now Breadband And Wirsigss Bevices Wl
Expand Yowr Andisnce
California Showroom, Plaza Building, Cakfornia Level
High-speed Internet connections and wireless devices are making
radio sound more like radio and taking it places it could never go
before.
Moderator: Adam Somers, Music.com
Panelists:  Niko Bolas, Sonicbox

John Feft, Kerbango

Niko Drakoulis, Akoo.com

Hamid Kohen, WebRadio

Jim Lambert, Hiwire.com

Jonathan Schreiber, Infinite Mobility

Jim Smith, Radiowave
90 Minwios With The Logendary Bick Clark
Santa Monica Room, Plaza Building, California Level
Sponsored by Columbia Records
Performance by evan & jaron
Dick Clark is one of the most recognized faces in America. He is
also one of the entertainment industry's most successful and well-
regarded business executives and entrepreneurs. As Chairman
and CEO of dick clark productions, he has played a key role in
shaping America’s music and broadcast entertainment busi-
nesses. He will share some of the secrets and stories of his
successes and how he continues to connect with audiences all
over the world.

3:00-4:30PM / CONCURRENT SESSIONS

Presentation of R&R
Industry Achievement
Awards for Alternutive:
Station of the Year
PD of the Year
MD of the Year
Personality of the Year

wWWW.americanradiohistorv. com

The Sacond Ansual Alternative Rate-A-Recerd*
Santa Monica Room, Piaza Building, California Level
Sponsored by Capricorn Records
Performance by Deathray
Each panelist was instructed 1o bring one song they feel has hit
potential. Thess songs will be played and rated by the panelists
and the audience. Add Broadcast Architecture’s cutting-edge dial
technology being used to rate the music in real time, and you have
a can't-miss panel.
Moderator: Legendary radio personality Gary Owens
Panelists:  Pat Ferrise, WHFS/Washington, DC
Mark Hamilton, KNRK/Portiand
Chris Muckley, XTRA/San Diego
Mike Peer, WXRK/New York
Steven Strick, WBCN/Boston
Dave Rossi, WRAX/Birmingham
Scott Weiland, Stone Temple Pilots
Chris Williams, WNNX/Atianta
Lisa Wosden, KROQ/Los Angeles
*~Rate-A-Record” is & service mark of dick clark produchons

Continued on Page 32
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3:00-4:30PM / CONCURRENT SESSIONS continued

HOT AC

Presentation of R&R
Industry Achievement
Awards for Hot AC:
Station of the Year
PD of the Year
MD of the Year
Personality of the Year
Platinum Labet of the Year
Gold Label of the Year
Promution Executive
of the Year

NAC/SMOOTH JAZZ

SALES & MARKETING

Presentation of R&R
Industry Achicvement
Award for:
Radio Marketing
Executive of the Year

Presentation of R&R
Industry Achievement
Awards for Urban
and Urban AC:
Station of the Year
PD of the Year
MD of the Year
Personality of the Year

Taking Stock Of The Mndustry
Pacific Palisades Room, Plaza Building, California Level
Sponsored by Curb Records
Performance by Nicol Smith
A unique “don’t miss” two-tiered session. A broad industry
overview as seen through the eyes of infinity/CBS Radio Co-COO0
John Gehron. This candid conversation will also touch on Hot
AC's present state. Stock market and money experts Gabriel
Wisdom and Charles Laszlo will also give insights to help you plan
your personai portfolio.
Moderator: Mike Kinosian, R&R AC Editor
Panetists:  John Gehron, infinity/CBS Radio

Charles Laszlo, KNX/Los Angeles

Gabriel Wisdom, Business News Network

Why Dida't | Think Of That? Learning From Real innovaters
California Showroom, Plaza Building. California Leve!
Sponsored by Strategic Media Research
Thinking outside the box has led to some revolutionary ideas that
have significant application for web radio. These innovations are
changing the way we all experience music.
Moderator: Ted Cohen
Panelists:  Terry Ash, MP3Radio.com

David Goldberg, Launch

Kevin Kiernan, listen.com

Bob Kohn, Emusic

John O'Jeffrey, Live 365

Eileen Richardson, N_apster

Label Heads: The Intersection Of Art & Commerce
Century Room, Tower Building, Tower Level
Leading record executives discuss the strengths, weaknesses,
opportunities and threats posed by today's business landscape.
Moderator: Hyman Katz, Just Koz Entertainment
Panelists:  Steve Chapman, Chapman Management

Matt Marshall, Higher Octave Music

Carl Gritfin, N-Coded Music

Dave Koz, Capitot Records

Matt Pierson, Warner Bros. Records

Nontraditional Revenwe
Westwood Room, Plaza Building, California Leve!
Learn how KiiS-FM generated over a half million dollars with its
Wango Tango 2000 concert, hear why it's imperative to “charge” for
concerts instead of offering them free to your listeners, and
discover how concert promoters work with radio stations.
Moderator: Pam Baker, R&R Sales & Marketing Editor
Panelists:  Jolene Pellant. TBA-Avalon

Amy Freeman, KilS-FM/Los Angeles

Von Freeman, Clear Channel

Minority Dwnership in The New Millennivm
Westside Room, Plaza Building, Plaza Leve!
Sponsored by DreamWorks Records
The recent Clear Channel divestitures presented a real opportunity
for today’s leading African-American-owned radio groups. Hear
firsthand from the movers and shakers of the business how
Urban radio will remain focused and strong.
Moderator: Sherman Kizart, Interep
Panelists:  Michael Carter, Carter Broadcasting
Ro Nita Hawes-Saunders, Saunders Broadcasting
Altred Liggins. Radio One
Ross Love, Blue Chip Broadcasting
Russell Perry, Perry Broadcasting & Publishing
Pierre Sutton, inner City Broadcasting

New Paradigms - New Methods - New Tools

7:00-9:00PM / OPENING COCKTAIL PARTY

10:00PM-12:00AM / CLUB R&R

10:00PM-2:00AM / HOSPITALITY SUITES
11:00PM-3:00AM / R&R LATE NIGHT LOUNGE

FRIDAY, JUNE 16, 2000

9:00-9:45AM

10:00-11:00AM / GENERAL SESSION

11:15AM-12:45PM / CONCURRENT SESSIONS

ADULT ALTERNATIVE

_Sponsored by BMi

Presentation of R&R
Industry Achievement
Awards for
Adult Alternative:
Station of the Year
PD of the Year
MD of the Year
Pensonality of the Year
Platinum Label of the Year
Gold Label of the Year
Promotion Executive
of the Year

Presentation of R&R
Indusiry Achievement
Awards for CHR/Pop
Station of the Ycar
PD of the Year
MD of the Year
Personality of the Year
Platinum Label of the Year
Gold Label of the Year
Promaiion Executive
of the Year

Reflecting Pools, Plaza Building, Lobby Level
Sponsored by Universal Music Group
Interscope/A&M/Geffen, Island Def Jam Music Group,
MCA, Universal

Westside Room, Plaza Building, Plaza Level

Pertormances by Billie Meyers/Universal Records, Jude Cole/
Watertown Records, Josie Aiello/Qwest/Warner Bros. Records

Penthouse Leve!, Plaza Building, 19th Floor

Zodiac Club, ABC Entertainment Center, 3rd Level

Sponsored by Capitol Records, Columbia Records Group,
DreamWorks Records, Jive Records, Maverick Recording Co.,
RCA Records, Reprise Records, Warner Bros.

Friends of Bill W.
Mapie Room, Tower Building, Century Levet

Los Angeles Baliroom, Plaza Buiiding, California Level
International Best-Selling Author Spencer Johnson. M.D.
Sponsored by Arbitron

Tiwe Recipes For Success

Pacific Palisades Room, Piaza Building. California Levet
Sponsored by M2 Entertainment

Performance by Anne McCue

KFOG and WXRT Veteran Paul Marszalek and SBR's Dave Rahn
present a case Study of the format and its success stories. They'li
compare and contrast siméarities and differences and take a look
at where the format might pop up next.

How Te Be A Champion

Santa Monica Room, Plaza Building, Cafifornia Level

Sponsored by Capitol Records

Performance by Precious

Boxing's “Goiden Boy™ and Capito! Recording artist Oscar De La
Hoya will offer pointers on “How to Be a Champion.” He'li discuss
the importance of training, how to gain confidence, learning to be
tough, using family as the incentive for development. discipline,
giving back to the community, living with controlied fear and
using fear as motivation. Be among the first in the world to hear a
sample of the music this champion hopes to take to the top of the
charts. De La Hoya will tight Shane Mosley on Saturday night,
June 17, at the Staples Center in LA.

Chrome W hoeis And Leather Seats: How To Accessorize Your
Station Website
California Showroom, Plaza Building, California Leve!
Learn how to “program” your site to increase your total audience.
keep them listening longer and exploit their value to advertisers
and others who want to reach them.
Moderator: Mike Farrace, Tower Records
Panefists:  Traci Canning, Ecal

Michael Goldberg, Addicted To Noise

Robert Goldman, Get Media

J.D. Heilprin, RioPort

Doug Scott, Hollywood Stock Exchange

Annie Van Bebber, Requestfines.com

Continued on Page 34
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New Paradigms » New Methods + New Tools

Esntinued on Page 36 '
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9:00-9:45AM

POP/ALTERNATIVE

Presentation-of R&R
Industry Achievement
Awards for Rock:
Station of the Year
PD of the Year
MD of the Ycar
Personality of the Year
Plavinum Label of the Year
Gold Label of the Year
Promotion Executive
of the Year

SATURDAY, JUNE 17, 2000

Frisnds of Bill W,
Maple Room, Tower Building, Tower Level

11:15AM-12:45PM / CONCURRENT SESSIONS

Radie’s Futurs: The Definitive Study 0f Today's
12-24-Yoar-Oids

Santa Monica Room, Plaza Building, California Level

This session is a must for any youth-based format, because it will
provide data, information and answers 10 guestions that have never
been asked before of 12-24-year-olds. Discover new information
about this demo and get the most up-to-date information on the
impact of new technology and general media habits.

Presenter:  Larry Rosin, Edison Media Research

31 Flavers: Serving Your Audionce Accerding To Their Tastes
California Showroom, Plaza Building, California Level
Online radio turns market fragmentation into a significant
opportunity to extend market reach and better serve a station’s
listeners.
Moderator: Brad Nye, VIC
Panelists:  Lisa Crane, Soundbreak.com

Bob Ezrin, Enigma Digitat

Mark Kaufman, Xenote

Steve Marks, RIAA

Scott Purcell, www.com

Tomorrow's Technology Tedsy
Century Room, Tower Buitding, Century Levet
From media megamergers, Internet radio, streaming audio, satellite
radio and music downloads to jocks on hard-drive, it's a whole new
world for both industries, one in which you must adapt or die.
Moderator: Kurt Hanson, RAIN
Panelists:  Chuck Armstrong, AMFMi

Russ Davis, Sirius Sateliite Radio

Nick Francis, KYOT/Phoenix

Randall Kennedy, Warner Bros. Records

Rob Moore, Netradio.com

Rate-A-Record*
Pacific Palisades Room, Piaza Building, California Level
There are several valid Pop/Alternative questions these days: Where
and how do you draw the line on tempo and texture? Are stations
more Pop or more Alternative? Where's the format headed? The
audience will also be involved as panelists and attendees,
comparing their notes as they “Rate-A-Record™.
Moderator: Mike Kinosian, R&R AC Editor
Panelists:  Alan Burns, Alan Burns & Associates
Randy Lane, The Randy tane Company
Guy Zapoleon, Zapoleon Media Strategies
*~Rate-A-Record” is @ service mark of dick clark productions

Rockin’ The 'Net :
Westside Room, Plaza Building, Plaza Levet
How Rock stations create website sizzte to comptement their radio
stations. Creative ideas fordriying web traffic.
Moderator: Joe Moss,Hotlink Interngt Consuitants
Panelists:  Glen Gardner, WJJO/Madison
Mike Kramer, WAAF/Boston
Doug Podell, WRIF/Detroit
Mike Rittberg, Warner Bros. Records
Joe Turner, WRBR/South Bend-

\ON-AIR

ONLINE

New Paradigms - New Methods - New Tools

1:00-2:45PM / R&R NATIONAL INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON

3:00-4:30PM / CONCU
comTRY

NAC/SMOOTH JAZZ

Presentation of R&R
Industry Achievement
Award for
NAC/Smooth Jazz:
Platinum Labet of the Year
Gold Label of the Year
Record Promotion
Executive of the Year

Presentation of R&R
Industry Achievement
Awards for Oldies:
Station of the Year
PD of the Year I

Personality of the Year
ko B e ) __l

Los Angeles Baliroom, Plaza Building, California Level

Sponsored by RPM Records

Performance by Mike Viola & The Candy Butchers

Presentation of R&R's Industry Achievement Awards for national
radio and record categories by comedian Rick Rockwell.

Radio awards include: Group Executive, National Radio Station,
General Manager and Syndicated Personality of the Year.
Record awards include: Ptatinum Label, Gold Label, Sr.
Promotion.Executive, Local Promotion Executive and
Independent Promoter of the Year.

RRENT SESSIONS

Your Gue 0f The Slowdown: Has it Boon Geed?

Country has held on to records dramatically longer for the past 12
months. Records used to spend 18 weeks on the chart. Now, 30
weeks is not uncommon. Has this been good for radio - or
records? We'll ask industry leaders what they think in a unique
group discussion.

Sponsored by AMFM Radio Networks

NWEB Is My Life! Now Te Effectively Bulid Community Online
California Showroom, Plaza Building, California Level
Helping listeners find each other builds a station's brand and
fosters loyalty. Onfine chat, contests and other traffic-building,
connection-making activities will make your site a dynamic
destination for music lovers.
Moderator: Cary Baker, Baker/Northrop Media Group
Panelists:  George Bundy, BRS Media

Todd Greene, Buzztone

Rob Lewis, Gig.com

Susan Mainzer, Green Galactic

Gene Salomon, Mitchell, Silverburg & Knupp

Steve Glenn, Peoplelink.com

1Give It A 10! Using Your Wobsite To Test New Music
Westside Room, Plaza Building, Plaza Leve!
The web allows radio stations to take control of ascertaining and
interpreting listeners’ tastes. New techniques allow listener
feedback to be tracked with an accuracy and immediacy never
before imagined.
Sponsored by RateTheMusic.com
Moderator: Kurt Hanson, RAIN
Panelists:  Rand Bleimeister, Firstlook.com

Mike Henry, Paragon Research

David Lawrence, Net Music Countdown

Rocky Marlowe, Comquest System

Chris Peaslee, KIS-FMi

Bill Richards, RateTheMusic.com

Pisy My Recerd, Banuuit]
Santa Monica Room, Ptaza Building, California Level
Sponsored by Warner Bros. Records
Performance by Euge Groove
The relationship between promotion people and radio program-
mers continues to evoive.
Moderator: Steve Williams, KSSJ/Sacramento
Panelists:  Frank Cody, Broadcast Architecture
Patricia James, WLOQ/Orlando
Deborah Lewow, Wamner Bros. Records
Ctaudia Navarro, Shanachie Entertainment
Ralph Stewart, KTWV/Los Angeles
Steve Stiles, WNUA/Ghicago

Defining Your Station's LP

Westwood Room, Piaza Building, California Level

Oldies stations share a challenge faced by virtuatly alt music
formats: They play familiar music. How do you keep your on-air
product fresh when your music is familiar, even predictabie? in
this world-premiere seminar, noted consultant Dan 0'Day will start
you on the road to unique, broad-based programming strategies
designed to make everything you do on your station fresh,
original and compelling.
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LOG ON. TUNE IN.
e Powering radio on over 20,000 business and consumer websites
e Broadcasting to over 7 million listeners worldwide
o 18-35 year old demographic
e Heavy rotation for new, breaking and established artists
e Over 21 genres and 230 stations programmed in-house
o Airplay for lesser known artists

GET PAID.
e Digital Millennium Copyright Act royalties paid to RIAA members,

non-member labels & emerging artists
e Performance rights royalties paid to BMI, ASCAP & SESAC

Start getting airplay on our network.

Contact: Kat Meade (310) 264-5716 or kmeade@www.com

N A~
X

WWW.COM

ON AIR

www americanradiohistorv com
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by Pam Baker

Sales & Marketing Editor

R&R Conventioneers: Welcome to Los Angeles! Although
you'll be spending the bulk of your time in Century City, attend-
ing sessions, schmoozing over cocktails and enjoying perfor-
mances in Club R&R, you'll still have plenty of time to explore
the Hollywood scene. Whether you're on an expense account or
on your own, you'll find some suggestions below that will have
you wining and dining like the stars.

Beverly Hills

Just minutes from Century City, this
world-renowned city of the rich and fa-
mous is a prime spol for encountering
maovie stars. musicians, studio heads
and supermadels.

Meet for drinks at the Peninsula
Hotel, conveniently located next to Cre-
ative Artists Agency at 9882 Santa
Monica Blvd.; (310) 788-2306. You can
also grab a power breakfast at the hotel’s*
Belvedere restaurant. While you're
there, mingle with the actors reading
scripts for the latest Miramax project.

If you're in a deli mood, head off to
Nate ’n Al’s at 414 N. Beverly Drive;
(310) 274-0101. Lamry King can be seen
there every morning noshing and read-
ing the New York Times.

Enter an underwater fantasyland at
Crustacean, located at 9646 Santa
Monica Blvd.; (310) 205-8990. A who’s
who of entertainment figures elegantly
gobbles down owner Helene An's addic-
tive garlic noodles and Dungeness crab.
It's a bit pricey. so you might want to
o just for drinks and people-watching.

Nl

Roseanne and Crustaceah’s Execuﬁw '
Chef Helene An.

If you're a sushi lover. visit
Matsuhisa at 129 N. La Cienega Blvd.;
(310) 659-9639. It’s a must for raw-fish
connoisseurs and a haven for celebrity
action. (In fact, Hugh Grant had supper
there before heading off to Sunset Bou-
levard for his “divine™ experience.)

The king of cuisine in Beverly Hills
is, of course, Wolfgang Puck. For up-
scale pizza and California cuisine, visit
the original Spago. 1114 Horn Ave. at
Sunset. next to Tower Records; (310)
652-4025. Or stop by Puck’s new digs,
Spago Beverly Hills, 176 N. Canon
Dr.; (310) 385-0880. And even if you're
dollar-challenged. you can easily afford
Wolfgang Puck Cafe, 8000 Sunset
Blvd. at Crescent Heights; (323) 650-
7300.

Hollywood

After years of wear and tear, Hol-
lywood is undergoing a major transfor-
mation with the $435 million Trizec-
Hahu retail, hotel and entertainment
project, currently under construction on
Hollywood Blivd. at Highland Avenue.
A new theater at the site is set to be-
come the home of the Academy Awards.
Hollywood is becoming a hip and
happenin’ place agoin.

Be sure to visit Hollywood's oldest
restaurant (it opened in 1919). Musso
& Frank’s Grill, located at 6667 Hol-
lywood Blvd.; (323) 467-5123. It's a
magical place.with its famous flannel
cakes. steaks and chops and perfect mar-
tinis. Early Hollywood patrons included
Humphrey Bogart, Charlie Chaplin and
the Warner brothers. Eyen today it’s
casy to spot celebritics — you might sce
Tom Selleck, Al Pacino or Keith
Richards, who hosted a party here dur-
ing the Stones’ 1997 concert stop in
L.A.

Pink's — home of the world's best chili dog.

Messy, but darn good! For over 60
years that’s been the secret of Pink’s
Famous Chili Dogs, 709 N. La Brea
Avenue; (323) 931-4223. Bruce Willis
reportedly proposed to Demi Moore over
chili dogs at Pink’s.

Broadcasting executives plot the
industry's future while lunching at Pi-
not Hollywood, 1448 N. Gower Street
at Sunset Blvd.: (323) 461-8800. The
restaurant is owned by renowned chef
Joachim Splichal and located next to the
Gower Studios. Enjoy Franco-ltalo-
California cuisine on its charming out-
door patio.

Popular with actors. rappers and ath-
letes. Roscoe’s Chicken And Waflles
is located across the street from KCBS-
TV at 1514 N. Gower St.; (323) 466-
7453. It serves amazing waffles and
crispy chicken — a highly unlikely com-

‘bination that is touted as a miracle hang-

over cure. Get there early, or plan on
standing in line for the world’s best
Southemn cookin’.

A favorite watering hole for British
sockers is The Cat And The Fiddle,
6530 Sunset Blvd.; (323) 468-3800.
Homesick:English transplants can chow
down on bangers, fish and chips and
kidney pie while throwing down a
black-and-tan,

A chic Hollywood hangout for ce-
lebrities and supermodels is Les Deux
Cafe, 1638 N. Las
Palmas Blvd.: (323) 465-
0509. Sans signage and
located in a parking lot,
the restaurant attracts an
ultragorgeous and sexy-
cool crowd. 1t's here that
Claire Danes  and
Leonardo DiCaprio chill
with friends.

Located across from
Paramount Studios is

Lucy’s Cafe El Adobe. wegt Hollywood's ultimate boys club, The Patm.

5536 Melrose Ave.; (323)

462-9421. It offers good, cheap
margaritas and authentic Mexican food.
The walls are decorated with photos of
celebrity patrons. including Linda
Ronstadt, who reportedly serenaded the
former owner on his deathbed.

West Hollywood

This 1.9-square-mile town is loaded
with interesting people, places and
things 10 experience. Known as “The
Creative City,” it’s eclectic, fuscinating
and adventurous — and conveniently
located between Beverly Hills and Hol-
Iywood.

You might expect to sce Tony So-
prano sitting in a red leather booth at
Dan Tana’s. 9071 Santa Monica Blvd.;
(310) 275-9444, right next to the famed
Troubadour club. With an extensive
menu of chops, fowl and pasta in huge
portions, Dan Tana's offers patrons pri-
vacy — which is probably why it’s a fa-
vorite of Bruce Springsteen and other A-
list celebrities.

If you have a big expense account
and want 10 consume big steaks and
big lobsters, a must-stop is The Palm,
9001 Santa Monica Bivd.: (310) 550-
8811. It’s the ultimate “boys’ club” for
the movers and shakers of the entertain-
ment biz.

Continued on Page 40
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Internet radio without a PC?

"Come on...cut it out.”
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Continued from Page 38

It you're feeling celebrity-deprived,
one place that's packed with nonstop star
action is, surprisingly. a coffee shop —
‘The Coffee Bean And Tea Leaf at Sun-
set Plaza, 8591 Sunset Blvd.; (310) 659-
1890. While trying to figure out how so
many women can wear a size “0,” enjoy
one of the Bean's many varicties of cof-
fee beans plus great espresso drinks.
muffins and cakes (many are fat-free). In
the Southern California heat, nothing
cools you off better than their blended-
iced-mocha concoctions.

For cozy leather booths, a great bar
and good dining, visit Atlantic, 8256
Beverly Bivd.; (323) 951-1949. It may
seem like just another neighborhood res-
taurant, but it's owned by Madonna’s
brother, Christopher Ciccone. That prob-
ably explains the ultrahip celebrity
crowd.

Located next to the Wamer Holly-
wood Studio is The Formosa Cafe,
7156 _Santa Monica Blvd.; (323) 850-
9050. Over the years some of
Hollywood's biggest stars have dincd at
the Formosa — Marilyn Monroe, James
Dean, Frank Sinatra, Elvis Presley,
Elizabeth Taylor, Clark Gable — the list
goes on and on. Today young Hollywood

“Too Hot Tamales” — The Border Grill's Mary Sue

Milliken and Susan Feniger.

_Wswqm\ ' . "
g s -.---..

gathers at this industry hot spot, includ-
ing Vince Vaughn, Nicholas Cage, Mat-
thew Perry, Christian Slater and
Shannen Doherty. who smashed a bottle
against a car in the restaurant’s parking
lot and got two years' probation for the
incident.

You can also check out Barney’s
Beanery. 8447 Santa Monica Blvd.;
1323) 654-2287. It was a haven for
rock "n’ roll musicians in the late *60
and early '70s — Barney's was where
Janis Joplin downed her last shot of
whiskey before heading back to her ho-
tel and a lethal overdose. And if you're
a “Leykis 1017 student, you know that
Barhey's Beanery is highly recom-
mended by Tom as an under-$40 date
place.

A fun place on the Sunset Strip to
catch a show is at the Cajun theme park
better known as The House Of Blues,
at 8430 Sunset Blvd.; (323) 848-
5100. Upcoming shows include Todd
Rundgren (June 14), War (June 17),
Teena Marie (June 18-19), Soul
Power (June 20). Taj Mahal (June
21), Ringo Starr and his All-Starr
Band (June 22-23) and Eiffel 65 (June
26). On Sundays you can experience
the Sunday Gospel Brunch — a buf-
fet of gastronomical delights, along

with a soulfu! choir.

Right in the heart of the

Sunset Strip is a new kid
in town, - The Saddle
Ranch Chop House, 8371
Sunset Blvd.; (323) 656-
2007. It’s a lively country
& western-themed restau-
rant and nightclub with a
mechanical bull, a rock 'n’
roll attitude and a 60-foot
circular bar. The Los An-
geles Times says it’s “like
.-going to Knott's Berry
Farm without the drive.”
Woody Harrelson's
motto is “Eat, drink,
breathe, love,” and he's
spreading his message at
02. 8788 Sunsct Blvd.:
(800) 806-0026. It’s the
West Coast's first food,
drink and oxygen bar. The

4.

The House of Blues on the Sunset Strip:

oxygen trend began in Japan and
quickly spread through Europe, and you
can now experience it in West Holly-
wood by ordering plain or flavored oxy-
gen for a 20-minute hit of pure ecstasy.

Feel like living the life of a rock
star? There are many great bar scenes
happening in West Hollywood — glitzy,
starlet-studded crowds and overpriced
drinks. Hey, this action doesn’t come
cheap! Some of our favorites include the
ultracool Barfly, 8730 W. Sunset Blvd.;
(310) 360-9490. Enjoy a bit of old Ire-
land at Dublins Irish Whiskey Pub,
8240 Sunse( Blvd.; (323) 656-0100.
Try the signature “Green Apple” mar-
tini or one of their 50-plus other selec-
tions at Lola, 945 N. Fairfax Avenue;
(323) 736-5652. A legendary “groupie
palace” for rock bands, located next to
The Roxy on the Sunset Strip, is the in-
famous Rainbow Bar & Grill, 9015
Sunset Blvd.; (310) 278-4232. A haven
for sitcom stars, rappers and athletes is
the clubby Chicago-bom hot spot affec-
tionately known as The Shark Bar, 826
N. La Cienega Blvd.; (310) 652-1520.
Owned by Cindy Crawford’s hubby,
Rande Gerber, one of L.A."s most ex-
clusive hangouts is Skybar in the
Mondrian Hotel. 8440 Sunset Blvd.;
(323) 654-3336. And no bar-hop would
be complete without a visit to the Sun-
set Strip club co-owned by Johnny
Depp. Viper Room, 8852 Sunsct Blvd.
(310) 358-1880. Remember, don’t drink
and drive. We won't bail you out of jail!

Santa Monica/Yenice

No business trip to Southern Cali-
foria is complete without an excursion
4o the beach. On the weekends you can
check out the California girls (in their
thong bikinis) and the muscle men on

:h;-

I""‘

the Venice boardwalk or people-watch
on the Santa Monica Pier.

You can visit the home of the “Two
Hot Tamales,” Border Grill, 1445

“Fourth St. in Santa Monica; (310) 451-

1655. 1t serves up green corn tamales,
seafood tacos and other Mexican de-
lights. Chefs/owners Susan Feniger and
Mary Sue Milliken are usually work-
ing in the restaurant. so bring back an
autographed cookbook for a Food Net-
work junkie.

If excellent French/American cui-
sine, art nouveau and scantily dressed
gorgeous women interest you, head on
over to Dudley Moore’s joint, 72 Mar-
ket Street Oyster Bar & Grill. 72
Market St. in Venice: (310) 392-8720.

Did you ever want to open up a res-
taurant for you and your friends? Well.
that’s exactly what writer/producer
Tony Yerkovich, creator of Miami
Vice, did by opening The Buffalo
Club, 1520 Olympic Blvd.: (310) 450-
8600, In a dark, clubby atmosphere (no
pastels here?), Hollywood players dine
on New American cooking while nego-
tiating their next movie deal.

You may also want. to try out the
neighborhood catery founded in 1991
by Amold Schwarzenegger and Maria
Shriver, Schatzi On Main, 3110 Main
St. in Santa Monica: (310) 399-4800.
1t dishes up contemporary American
fare along with Amold’s favorite Aus-
trian specialties.

Another Southern Calitfornia

landmark is Gladstone’s Restaurant.

17300 Pacific Coast Hwy. at Sunset
Bivd.; (310) 454-3474. It’s "L.A."s
Place at the Beach™ for fresh scafood,
casual oceanside dining and an unbe-
lievable view of the Pacific — the la-
ter is this restaurant’s biggest attrac-
tion.
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For more information, visit our website at

From the raspy buzz of the 60's transistor
to the hum of today's PC, radio has evolved
into a whole new animal. The sound, the source
and revenue potential have all corhe of age.
The ntunes.com customized CD store offers
listeners the opportunity to purchase from your
station's website over 150,000 titles in every
music format. Create new revenue through
CD sales and banner advertising with
seamless implementation and no up-front
investment. ’

www.ntunes.com or call us at
800-901-9880 x 232.
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" WAKE UP TO THE
~ #1 MORNING TEAM IN
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»'and grab them with Instant . . — -
Replay. All of your best bits R R

are there when you need them Instant Replay®
— like having 50 cart machines 24 hours of your best audio clips, quips
pre- loaded and re ady to fire. and sound effects, right at your fingertips.
With the Short/cut Editor, you won’t drop a beat when you're
editing calls, interviews and promos. It’s the fastest, easiest
two-track audio editor a jock ever rocked a scrub-wheel on.
No tape, no computer hassle and no“learning curve”—
anyone can use it, and everyone will.
Timing is everything
in live radio and this ,_4
team helps keep the
show moving.

| & Morning radio should be -
fresh, alive and spontaneous. L sl uLJLJL_l
l L And 360 Systems’ Morning o0 ) e e b e, :
| Team works with you to e S| t o |
I | make it happen. e & :
Wake up your audience & i) Ll :

Short/cut*Editor
I Everything you need to get your - Sound gOOd to you? !
! hottest phone calls edited and Save your sanity and let your

‘ on-air in record time. . o
on-air personalities go crazy.

Morning radio was meant to be fun, and the 360 Systems
Morning Team will help you keep it that way.

1 Thousands of 360 Systems Instant Replay and Short/cut teams

are hard at work every day. To find out what that means foryou,  We're ﬁll ; '.
call (818) 991-0360 or visit our website at www.360systems.com. yos &

For more information call (818)991-0360 / Fax (818) 9911360 / e-mail: info@360systems.com / Website: www.360systems.com

© 1999 - 360 Systems. instant Repiay, Short/cut and the 360 Systems logo are trademarks of 360 Systems.
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ApuLT STANDARDS
| KLAC — 570 kHz
Owner: AMFM
| Southem Califonia’s home for
! “Standards, Swing and Big Band, |
t00.” KLAC is also the flagship |
station for the Western Conference |

Champion Los Angeles Lakers and
the Anaheim Angels baseball team.

up? Not sure where to find your favorite tunes? Want to know |
where Don Imus’ program can be found? We’ve got the answers

for you.

Here's an at-a-glance synopsis of
what you’ll find on the AM and FM
bands, based on signal availability from
the Century Plaza Hotel. This year
we've listed stations by their respective
formats.

- AouLt ALTERNATIVE
KACD & KBCD —

103.1 MHz
Owner: Clear Channel

The Santa Monica and Newport |

Beach-based simulcast partners
known as “Channel 103.1” offer a
blend of blues. reggae. classic rock
and the music you'll find on the
R&R Adult Alternative charts.

T

KBIG — 104.3 MHz
Owner: AMFM

KBIG today sounds more contem-
porary than ever — it’s become a

hip Hot AC in recent months. The

station recently revamped its airstaff, |

adding market legend Charlie Tuna
for morning newscasts with hosts
Billy Burke and Leigh Ann Adam.
A high-energy dance show airs on
Friday evenings while Disco Satur-
day Night remains one of the most-
listened-to shows in Southem Cali-
fornia. KBIG is also the home of
American Top 40, which airs Sun-
days from 8am to noon.

KOST — 103.5 MHz
Owner: AMFM

KOST was acquired from Cox last
year and features a mainstream AC
format. Moming drive features Mark
& Kim, while the nighttime Love

KOST
103.5FM

Songs program remains one of

Southem Califomnia’s most popular |

shows.

KXMX — 95.9 MHz
Owner: Clear Channel

Orange County-based “Mix 95.9”
offers a wide variety of hits from the
last three decades.

KYSR — 98.7 MHz
Owner: AMFM

Known as “Star98.7.” KYSR is one of
the country’s first Pop/Alternatives.
Momings feature Jamie White with

'°day s best mus‘

former Partridge Family castmember
Danny Bonaduce. Afternoon drive

offers another big, personality- |

oriented show, hosted by Ryan
Seacrest and Lisa Foxx. Another
popular station feature is its “Totally
*80s” Friday nights.

ZoRLTERNATIVE

| KROQ — 106.7 MHz
Owner: Infinity

KROQ has reinvented itself once
again by embracing the harder side of

{

Alternative music. By doing so, it has
become more popular than ever.
Momings are anchored by veterans
| Kevin & Bean, while longtime air

talent Jed the Fish handles afiemoons. |
The syndicated Loveline originates |

| from KROQ and can be heard nightly
| from 10pm to midnight.

CHILDRENS

KDIS — 710 kHz

| Owner: ABC

The West Coast flagship for the
Radio Disney format. Among the
station’s top programs are
afternoon Just Plain Mark & Zippy

| show and middayer B.B. Goode's |

preschool-targeted program.

Cuassic Rock

KCBS-FM —93.1 MHz
Owner: Infinity

“Arrow 93" offers a music-intensive
Classic Rock format with the likes of

market legends “Uncle Joe Bensonin |

momings. Bob Cobum in aftemoons
and China Smith in overnights.

KLOS — 95.5 MHz
Owner: ABC

The home of “Classic Rock that
really rocks.” Longtime breakfast

www americanradiohistorv com

the |

i

boys Mark & Brian are still the

| KLOS hallmark, and veteran air
| talent Jim Ladd is given free rein to

play what he wishes from 10pm to
{ 2am weeknights.

. Cuassicir

| KMZT — 105.1 MHz

| Owner: Mt. Wilson FM
Broadcasters

| Formerly known as KKGO., “K-

|Mozan“ is Southern California’s
single commercial Classical outlet.
Longtime Classical voice Rich

| Caparella holds the moming shift.
|

CHR/Por

| KIS = 102.7 MHz
Owner: Clear Channel

The home of Rick Dees and
| continuous hit music, KIIS is once
| again Southemm Califomia’s top

English-language radio station. Other
KIIS jocks include Valentine in
! evenings and JoJo in nights. The Rick
Dees Weeklv Top 40 can be heard on
Saturday-and Sunday mornings.

CHR/Ruvymumic

KPWR — 105.9 MHz

Owner: Emmis

With Big Boy in mornings. “Power
106™ has maintained its status as

L.A."S PARTY STATION

Continued on Page 44
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Continued from Page 43

SoCal's first choice for hip-hop and
the occasional “old school™ selection.
The station’s noontime specialty
show focuses on the station’s carly
years (circa 1987), and it’s one of
KPWR's top draws.

Country

KZLA —93.9 MHz

Owner: Bonneville

An upiempo. pop-leaning station
that has added more gold and
increased the frequency of crossover
material in an effort to draw more
listeners to Country. Moming duo
Gene & Julie recently joined from
Soft AC KBFB/Dallas. and Mac
Davis ofters up classic country
favorites during his hugely popular
Sunday evening program, airing
from 7-10pm.

Jazz

KJAZ — 1260 kHz

Owner: Mt. Wilson

FM Broadcasters

“K-Jazz" is a recent sign-on and
features a contemporary jazz format
featuring such vocalists as Diana
Krall and Sarah Vaughan, along with
classic artists like Miles Davis, John
Coltrane and Dizzy Gillespie. PD
Lawrence Tanter doubles as midday
host.

NAC/Smootn Jazz

KTWYV — 94.7 MHz
Owner: Infinity

The birthplace of the NAC/SJ
format, “The Wave™ provides an

M7 KTWV
elegant blend of contemporary jazz,
pop instrumentals and smooth cross-
over vocals. Artists include Luther
Vandross, Boney James, Foreplay,

CONVENTION
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Anita Baker and Sade. It's the
nation’s sixth-ranked biller.

News

KFWB — 980 kHz
Owner: Infinity

One of L.A.’s two all-News outlets,
KFWB focuses on headline news,
along with traffic every five minutes.
It's also the audio home of Larry
King Live every evening at 8pm.

KNX — 1070 kHz

Owner: Infinity

KNX offers CBS News at the top of the
hour, along with such programs as the
highly popular Drama Hour week-
nights at 9pm and a simulcast of CBS-
TV's60 Minutes every Sunday at 7pm.

OLpies

KCMG — 100.3 MHz
Owner: AMFM

The innovator of the *“Jammin’
Oldies™ format. “Mega 100™ mixes
disco and “old school” funk with
classic soul — and those Hispanic-
flavored “L.A. records” of the *70s.

| John London and the House Party

recently segued from KKBT for
mormings, and soon the rest of that
station will be jumping to 100.3.
KCMG is expected to move to 92.3
MHz after June 30.

KRTH — 101.1 MHz
Owner: Infinity

The traditional Oldies station for |

Southern California, “K-Earth 101"
has added '70s titles to its playlist
while still focusing on the '60s, and
you'll also still hear an occasional
*50s classic. Jim Carson recently
succeeded Charlie Van Dyke in

| mornings, while Shotgun Tom Kelly

handles aftemoons.

KFSG — 96.3 MHz

Owner: Foursquare

KFSG offers a mix of leachmg
programs from such hosts as Dr. |

O R—— mmmw“m
b e ————

James Dobson, as well as classic
Contemporary Christian music. On
Sundays at 6am you can hear The Pat
Boone Show.

KKLA — 99.5 MHz
Owner: Salem
“The Talk of Los Angeles,” KKLA

offers religious talk programs and
teaching shows on a continuous basis.

SPorTs

KXTA — 1150 kHz

Owner: Clear Channel

Known as “XTRA Sports 1150,” this
is the flagship station for Los Angeles
Dodgers baseball and the L.A. home
of Bob & Tom and Jim Rome.

KMPC — 1540 kHz

Owner: One-On-One Sports

The 0&O for One-On-One Sports
recently added the legendary KMPC
calls and now airs play-by-play for
the Arena Football League's L.A.
Avengers in addition to network
programming.

Tawk

KABC — 790 kHz

Owner: ABC

The home of John & Ken in mom-
ings and nighttimer Marc “Mr.
KABC” Germain. KABC is geared
toward older Talk radio fans in
Southern California.

| KIEV — 870 kHz
Owner; Salem

THE SUUNDS UF SOCAL |
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| KLSX — 97.1 MHz

Owner: Infinity

| The West Coast flagship for Howard
| Stern, KLSX also dishes up top

| Conservative-leaning talk programs |

| dominate KIEV's schedule. Hosts |

| include Michael Reagan in the 4-

8pm shift, George Putnam in
| middays and Michael Medved in the
| 2-4pm slot.

I

KFl — 640 kHz
: Owner; AMFM
| The home of Bill Handel in

|
| Rush Limbaugh, and Phil Hendrie in
aftemoon drive. KFI is Southern
| California’s leading Talker.

mormings, Dr. Laura Schlessinger, |

ratings with syndicated talkers Tom
Leykis in afternoons, Jonathon
| Brandmeier in middays and local
talents Conway & Steckler in
evenings. Late-nights are handled by
John & Jeff. KLSX is also the
longtime home of Breakfast With the
Beatles, which airs Sunday mom-
ings and is hosted by Deidre
O’Donahue.

KRLA — 1 110 kHz

Owner: Infinity

The home of Don Imus in Los
Angeles, "L.A. Talk 1110 AM™ also
features veteran SoCaltalker Michael
Jackson from 9am-noon. Dr. Toni
Grant from noon-3pm. Minvard &
Minvard from 3-7pm and G. Gordon
Liddy from 7-10pm.

Ursan

KKBT — 92.3 MHz

Owner: AMFM

Providing a hip-hop approach to the
Urban Contemporary format, “The
Beat” features Ed Lover and Dr. Dre

in momings. KKBT will relocate to
100.3 MHz on June 30, after the close
of that signal’s sale to Radio One.

- Unsan AC

KJLH — 102.3 MHz
Owner: Taxi Communications

KILH features an adult-appealing
Urban format that focuses on a wide
mix of R&B from the lighter side of
the spectrum. Moming hosts Cliff
Winston and Janine Haydel offerupa
contemporary flair, while the Rhythms
of the Night program offers a cool,
“Quiet Storm” approach.
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Newsbreakers

NBG Radio Net Ups
Gavoni To Exec. VP

NBG Radio Network has pro-
moted Dean Gavoni to Exec. VP.
He’ll continue to oversce NBG Ra-
dio Network’s sales team, for
which he was VP, but he’ll also
play a more active role in NBG’s
long-term strategic planning.

“Dean has earned a reputation in
the radio advertising community as
an energetic and dedicated sales
representative, and we are all grate-
ful for his tremendous work ethic
and creative abilities.” said NBG
President John Holmes. “1 look for-
ward to having Dean play a role in
the strategic development of NBG
and am confident he will provide a
significant contribution to the con-
tinued growth of our company.”

Gavoni began his career with
NBG in 1995 as NSM and was el-
cvated to VP/Sales two years later.

4everadio partners
Debut New Format

Dallas-based 4everadio part-
ners has been formed by broadcast-
ing veteran Charles Whitaker. in-
ternational radio/Intemct consultant
Lynn Christian. music industry
advertiser Dick Gary and longtime
Tulsa broadcaster George Kravis.
Whitaker will serve as President/
COO, while Christian will be CEQ.

The company's initial product is
“Forever Young.” a 24-hour format
that blends nonrock hits from the
"60s and *70s. HiWire will design
a special tuner for the format,
which is scheduled 10 go online
July 15 — the same day 4everadio.-
com will debut.

Other associates involved in the |

venture include 21st Century
Broadcasting President Bob Dunn.
former RKO Radio President and
R&R Publisher Dwight Case. Ma-
ture Market Seminars President
David Smith and T-Speedcell
Broad Band Wireless President/
CEO Mark Varel. Dunn’s com-

R P B

.

Quad-Platinum Success For Blink-182

T

EXECUTIVE ACTION

Miils Moves Up To GSM At WASH/Washington

MFM has elevated Matt Mills to GSM of WASH/Washington. Mills —
who should not be confused with former WJMN/Boston VP/GM Matt
Mills — was most recently NSM of AC WASH and Country WMZQ.
“Matt’s attention to clients and the national sales teams, his passion for
the radio business and his relationships within the WASH family made him
the clear choice.” remarked AMFM Sr. VP/Sales and WASH & WBIG GM
Catherine Meloy. “I'm confident that Matt's sales success history witl con-
tinue as he leads WASH's highly successful sales team into the future”
Milts joined WASH in 1996 as an AE, became NSM two years later and
added WMZQ NSM duties earlier this year. He previously heid market sales
positions at WJFK-FM, WWDC and WRC & WGAY.

On their way to their sold-out show at L.A.'s Great Western Forum,
Blink-182 paid a visit to the new MCA offices, where they were pre-
sented with plaques commemorating the RIAA-certified quadruple-plat-
inum sales of their album Enema of the State. Pictured (I-r) are Blink-
182 manager Rick Devoe; MCA Records President Jay Boberg; Blink-
182's Mark Hoppus, Travis Barker and Tom Delonge; and MCA Records
Exec. VP Abbey Konowitch.

Weiss Appointed President Of e4L

Eric Weiss has been appointed President of direct marketer 4L Inc.
Weiss was most recently Vice Chairman/CEO of BuyltNow.com, which

was acquired by ed4L., and he will retain the Vice Chairman post while
searching for a CEO replacement. ) \

Weiss is the former Vice Chairman of Premiere Radio Networks. He |
also has served as CEO of After MidNite Entertainment and was previ-
ously Exec. VP of Westwood One.

“Eric is the ideal executive to take over the responsibilitics of running
e4L on a day-to-day basis,” said e4L Chairman/CEO Steve Lehman. “His
business acumen and experience with broadcasting industrics are great |
assets to the company.”

markets. including Los Angeles, |

New York, Miami. San Francisco.
Chicago. Dallas and Houston, as

Hispanic

Hispanic’s $127 million. bid for

Continued from Page 1

Francis Named Market Mgr. For Cumulus/Toledo

Francis has been named Market Manager for Cumuius’ WLOR,
WBUZ, WKKO, WRON, WTWR, WWWM & WXKR/Toledo.
He replaces Clyde Roberts, who exited on June 5.

Francis spent 2 1/2 years as Market Manager for Cumulus’ Savannah,
GA cluster, then in January moved into a “roving trouble-shooter” position
for the company. Since then Savannah Director/Sales Craig Hshn has
been acting Savannah Market Manager, and on June 7 Cumuius gave Hahn
the official nod.

Tyler Tapped As KXMX/Anaheim-Los Angeles PD

uck Tyler, most recently PD of KPDQ-AM & FM/Portiand, has been

'selected as PD of KXMX/Anaheim-Los Angeles following the close

of the Hot AC station’s sale from Clear Channet to Salem Communications.

Although KXMX will not fiip to a Contemporary Christian format and change

its call fetters until later this summer, Tyler officially joins Salem/os Ange-
les on Monday (6/19).

“Chuck has a very extensive background in Christian music, plus he
has radio experience in the L.A. market,” said Salem/L.A. GM Dave
Armstrong. to whom Tyler reports. “It is our intent to create programming
that is very L.A.-oriented, and Tyler has been at [Talk] KFl, so he does have
knowledge of the market”

Tyler has been with KPDQ since 1997.

KEY1/Austin, KXPK/Denver -and
KKFR/Phoenix. The group. the larg-
est Spanish-language radio broad-
caster in the U.S.. owns and operates
45 radio stations in 12 of the top 15

e
pany is the exclusive distributor of
Forever Young, which will be deliv-
ered on hard drive and the Internet
and sold on a nonbarter basis. Ma-
turc Market Seminars will provide
affiliate stations with in-house sales
and marketing assistance.

Phil Paleologos
“America, Good Moming”
5:00 - 9:00 a.m.

* 2 Networks * 80 Talk Shows * 24 Howrs a Day %

FREE SHOWS - ALL BARTER! # FREE ADS in your local paper (Call for details)

TALK AMERICA

Radio Networks

well as in such high-density Hispanic !
markets as San Diego. Phoenix. Las |
Vegas. San Antonio, El Paso and |
McAllen-Brownsville.

Clear Channel. which declined 10
comment on the DOJ's decision,
could either entertain new offers on
the stations or review offers alrcady
submitted.

Despite the DOJ's decision,
Salomon Smith Barney analysts
Niraj Gupta and Jason Helfstein on

| Tuesday reiterated their “buy™ rat-
| ing on Hispanic Broadcasting.

Derrick DeSilva
*Ask the Doctor”
9:00 - 10:00 a.m.

781-828-4546

Always on the Iriternet: talkamerica.com

“* Al times Eastern

While the spinoff acquisition would
have been “an auractive coup for
Hispanic given the high-growth
characteristics™ of the markets, the
analysts opted to maintain their
$110 per share 12-month target
price for the issue. They noted that
“Q2 pacings are strong, and the Q3
outlook is also robust. We expect
similar trends.” They also reiterated
their “buy™ rating on Clear Chan-

WEEKDAY

“On the Line”
10:00 a.m. - Noon

Fresh 24 bours a day!

WoridWeb
NEWS NETWORK

l e R e —m—mw—==1

nel and restated its 12-month target
of $105 per share.

PaineWebber’s Leland Wester-
field reiterated his “attractive™ rat-
ing on Hispanic as well as his 12-
month target of $92. Merrill
Lynch's Jessica Reif Cohen stood
by Clear Channel with a “buy™ rat-
ing on both near- and long-term
holdings. Her 12-month target re-
mains $100 per share.
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Continued from Page 1

Listeners to these formats index
highest in terms of usage. radio
website views and online pur-
chases. About the only category
where they lagged was in “listen-
ing to radio while onlinc.” CHR
listeners also have a high degree of
access. as do Country fans.

Some other format-specific find-
ings:

« Urban listeners were most
likely in the study to listen to radio
while online: 52% of 18-24 Urban
listeners and 55% of the 25-44 Ur-
ban audience listened online.

« The profile among AC listencrs
is rather low in many of the catego-
rics. with the exception of e-mail
access/usage and online purchases.
In those categories, AC ranked
about average among all listeners
with access.

Youths Are Trendsetters

The younger the listener, the
more likely they are to have access
to the Internet. Among 15-17-year-
olds. access is at 86%. It’s 83% for
18-24s, 81% for 25-34s, 80% for
35-44s und 77% for 45-54s. Other
findings:

* Listening to the radio while
online also increases with younger
age groups: 15-17 (72%), 18-24
(61%). 25-34 (49%). 35-44 (45%)
and 45-54 (H4%).

* 25.34-year-olds arc most likely
10 have made online purchases
(60%). followed by 35-44 (55%).
45-54 (53%). 18-24 (44%) and 15-
17 (30%).

* 15-17-year-olds (54%) and 25-
34-year-olds (48%) have viewed ra-
dio station websites the most in the
past year. The 45-54-ycar-olds have
vicwed them least (37%)-

* Fewer 15-17-ycar-olds (19%)
have listened to radio on the web
than other age groups: 35-44
(31%), 18-24 (29%), 25-34 and 45-
54 (28% cach).

Gender Differences

Although men and women have
the same access 10 the web (about
80%), usage is higher among
males. Men with Internet access

T e O T

read their c-mail more regularly
(59% about cvery day) than do
women with Internet access (53%).
More findings:

« Men with Internet access surf
the web on a much more regular
basis (48% about every day) than
do women Internct users (30%).

 In the past year more male
Intemet users (51%) have surfed to
radio station websites than female
Internct users (41%).

« Morc female Internct users
(49%). however. listen to the radio
while online than do malc Internet
users (46%).

« More male Intemet users (63%)
have made online purchases than
female Intemet users (50%).

¢ Men with Intemet access have
listened to radio stations on the web
on a more regular basis (41% about
cvery day) than female Intemet us-
ers (25%).

Ethnic Breakouts

Whites have more Internet ac-
cess than black and Hispanic radio
listeners (73% biack, 72% Hispanic
vs. 84% whitc), and their usage pat-
temns differ in 2 number of ways:

» Of those with access in only
one location. home lcads the way
for whites (61%) and Hispanics
(43%), but for black listeners, that
location is just as likely to be work
(41%) as home (38%).

» White listeners with Internet ac-
cess read their e-mail on a more
regular basis (58% about every day)
than do black or Hispanic listeners
with Intemet access (48% each).

» 37% of whites with Intemet ac-
cess surf the web about every day.
compared to 35% of blacks and
29% of Hispanics.

« In the past year 45% of white
Internet users surfed to radio station
websites, compared to 40% cach of

P~ e

Clear Channel
Continued from Page 1

previously agreed to acquire WGRD,
WLUHT & WTRYV in Grand Rapids. Re-
gent Chairman/CEO Terry Jacobs
was unavailable for comment.

Clear Channel
Keeps Buying

Clear Channet has mounted its own
shopping spree lately, buying Roberts
Radio’s 29 stations for $65.9 mitlion
on Monday (6/12). Roberts Radio,
headed by President Robert
Sherman, parted with four stations in
Poughkeepsie, NY and five in Aber-
deen, SD, as well as stations in New
Mexico, Colorado, North Dakota and
Arizona (see Transactions on Page 6
for a compiete list of stations).

Sherman told R&R he was selling
the company to maximize the retumns
for investors. And although he would
not comment on how many compa-
nies bid on the stations, he did tell R&R
that Ciear Channel was chosen be-
cause it's “a qualified and quality buyer
that leaves our employees with a great
successor” Over the next few months
Sherman pians 10 focus on running the
company and working with Clear

Channel to make a smooth transition.

Ciear Channel also bought Straus
Media's WKIP-AM, WCTJ-FM &
WRNQ-FM/Poughkeepsie, WELV-AM
& WTHN-FMWENenville and WRKW-
FM/Saugerties — and assigned its
right to acquire Straus’ WCKL-AM &
WCTW-FM/Catskill and WHUC-AM &
WTHK-FM/Hudson to Concord Me-
dia — in a deal worth $24.4 million.
All of the stations are in New York
state. Concord legal counsel Lee
Schubert says Concord has accepted
the proposed $6 milion pricetag on
the Catskill and Hudson stations, but
as yet there is no binding agreement.
With the sale of all 10 stations, Eric
Straus’ company exits radio owner-

Meanwhile, Clear Channel also
snapped up Trumper Communica-
tions’ Hot AC KISN/Salt Lake City for
an undisclosed price. R&R reported
last week that Trumper sold its other
Salt Lake City properties — KCPX,
KOSY & KRAR — to Mercury Com-
munications for $66.5 mitlion, so the
sale of KISN for an undisciosed price
marks Trumper's exit from radio own-
ership. Company founder Jeffrey
Trumper currently serves as Presi-
dent/CEOQ of Broadcastspots.com.

Hispanic or black Internet users.

s Although they have the least
Internet access, Hispanic (57%) ra-
dio listeners with online capabili-
ties listen to the radio morc than
black (49%) or white (47%) listen-
ers with access.

» But Hispanic (23%) Internct
users trail black (31%) or white

(30%) Internet users in regard o
listening to radio on the web.

* More white (59%) Internet us-
ers have madc online purchases
than- Hispanic (43%) and black
(42%) Internct users.

For an unabridged copyof this re-
search study, please send an e-mail
request to mailmom@ rrondine.com.

R o

Bloomberg

BUSINESS
Continued from Page 4
the SEC last Wednesday to selt 100,000 shares of AMFM through Sajomon

Smith Barney. O'Keefe will become President/COO of Clear Channe! Ra-
dio when the Clear Channel-AMFM merger closes.

Radio One Clases On Davis, Shirk Deals

dio One completed two big deals last week, closing on its $24 million
and stock acquisition of Davis Broadcasting's six stations on
Wednesday (6/7). By getting WCCJ-FM/Chariotte and WTHB-AM, WAEG-
FM, WAE.J-FM, WAKB-FM & WFXA-FM/Augusta. GA, Radio One increases
its concentration in high-density African-American markets: Charlotte is
the 20th-largest African-American market, and Augusta the 40th-largest.
OnThuvsdayn\elast-gfowinggmupexpandeditspfogrammanuyby
settiing on Shirk/IBLs indianapolis trio of WHHH-FM, WBKS-FM & WYJZ-
FM, plus a low-power TV outiet. ina $40 miliion cash and stock deal:
“These stations are having a great year and have tremendous potential,
and this deat further solidifies our presence in the top 40 African-American
markets” Radio One CEO/President Alfred Liggins said. He said the ac-
quisétionsarealsoexpectedtobeaccreﬁvetoZOOOandzoo1 cash flow.
Both acquisitions were announced on March 13, the same day Radio One
said it would pay $1.3 billion for a dozen Clear Channel spinofts. That clos-
ing is still in the works.

IRS To Address Media Tax Concerns

he Internal Revenue Service has created five special industry sectors

to helip various large and midsized businesses with tax filings. Some
900 IRS agents have been assigned to the Communications, Technology &
Media sector, which will be headquartered in the San Francisco Bay Area.
The other four sectors are Retailers, Food & Pharmaceuticals; Financial
Services & Health Care; Natural Resources; and Heavy Manutacturing,
Construction & Transportation.

Expedia Radio Expands To Top 20 Markets

medahRadio.anhourlongv:oeklysyndicatedshawhostedbySeame

io veterans Mike West and John Fisher, has added former Washing-

ton Post gossip columnist-turned-travet writer Rudy Maxa to provide con-
sumer advice and travel tips. The celebrity traveler segment has featured
actors Michael Dougtas, Jodie Foster and Kim Basinger. Upcoming guests
include Martin Sheen, Alicia Silverstone, David Duchovny and Natalie
Pbmnn.mprogamhasaddedwmnwy,AMFMmduearChanw
affiliates since it debuted on 10 stations 51 weeks ago, and it now reaches
more than 2.5 million listeners. The station list can be found at www.
expadia.com/daily/radio/schedule.asp.
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Radio
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vour listeners are on-line; spending hours a week surfing the net. Wouldn't it be nice to corral the
power of the Internet and get real-time song and perceptual information from them?

NetQuest makes it easy by linking your website visitors directly to the NetQuest song survey. Set the
recruiting parameters based on demographics, gender, ethnicity, cume and preference, even music
clusters. Customize the look and feel of NetQuest to match your website and provide a fun, interactive
experience for your listeners while collecting meaningful and actionable music research at the same
time. (Did we mention NTR possibilities?)

NetQuest is a product of ComQuest Callout, the leader in callout research software. Qur interactive
systems have collected over 50 million scores around the world. We don't design websites and we
don’t consult radio stations. Qur singular mission is providing software solutions that empower radio
stations to produce accurate in-house research. Now we are pleased to offer this cutting-edge
Internet-based technology to your station.

If you're serious about seizing the opportunity that is the Internet, or even if you're still shaping your
station’s “Web Strategy”, you need NetQuest in your research arsenal. Give us a call to see how easy
itis to get up close and personal with your listeners today.

Test-drive NetQuest at the R&R Convention, Suite 1902.
And learn more about Music Research on the Web at the
Saturday 3pm session!

A Product of ComQuest Callout

Music & Percentual Research on the intemet

WWW.SoOngsurvey.com email:rocky@callout.com 619-659-3600

Copyright® 2000 ComQuest, LLC

www americanradiohistorv com
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National Radio

e WESTWOOD ONE and HBO
present the heavyweight champion-
ship fight between Lennox Lewis and
Frans Botha five from London, England
Saturday, July 15 at 8:45pm ET.

Also, WW1 provides live coverage ot
the Sydney 2000 Olympic Games from
Friday, September 15 to Sunday, Octo-
ber 1. Coverage runs daily from 5-9am
ET and 8pm-midnight ET, with three live
two-minute updates each hour.

Additionally, WW1/CBS Radio

Sports presents the 2000-2001 NFL |

broadcast schedule, featuring more
than 85 games, along with related spe-
cialty programs. For more information,
contactTelty Wong at (212) 641-2057.

© RADIOVOYAGER NETWORK inau-
gurates its “World-Wide Toll-Free
Hotline,” which enables listeners around
the globe 10 phone in requests and dedi-
cations. For more information, call Paul
Bartishevich at (607) 275-9400.

e CAMILLE
EVANS is now
Dir./Marketing for
Jive Records. She
was previously ina
similar position at
Interscope Rec-
ords.

bia Records. Prior
to this he was Sr.

the company.

*TOM AARON |
jumps to VP/nter-
national for Colum- |

oSTEVE TOL-
AND is appointed
VP/General Man-
ager for Bug Mu-
sic. Before this he
was VP/Adminis-
tration for the com-
pany.

| @ LENKLATTjumps 1oVP/Dir.of Research
| at Premiere Radio Networks. He had

been Dir. of Research for the company.

o ED BERGER moves into a GSM po-
sition at Metro Networks/Shadow
Broadcast Services. Prior 1o this he was
GSM atWEJM/Philadelphia.

| ® ANNE BAUER is now VP/Corporate

Controller for Jounal Communications.

Die/internationalfor | a5 MARY ALICE TIERNEY be-
{ comesVP/Corporate Communications

for the company.

Changes

CHR: KPTY/Phoenix appoints af-
ternoon driver Garrison APD/MD
and adds KHOT/Tucson middayer
D. Cortez for late middays, Steve
Douglas and Amy Tayler for
mornings and KZZP/Phoenix
swinger Chris Cruz for nights.

PROS ON

THE LOOSE

Jay Hart, Dir./Rock Promotion,
Capricorn Records, (203) 221-
1797, e-mail jdog @aol.com.

John Kohl, Dir./Promotion, West
Coast, Capricorn Records, (310)
396-5696; e-mail johnkoh!@aol.
com.

Dale Miller, Southwest Reg.
Promotion, Capricorn Records,
(806) 353-9629; e-mail promodom
@aol.com.

Rob Sides, VP/Sales, Capri-
corn Records. (404) 607-0807.

Moming drivers Dave & Mackei-
sha exit ... KQID/Alexandria, LA
afternoon driver Curt Kincade
adds APD stripes ... KQBT/Austin
appoints Boy Loco nighttimer as
former nighttimer Romeo exits ...
Former KHFl/Austin part-timer
Robbie Cruise joins KKWD/Okla-
homa City for weekends ... KBMB/
Sacramento promotes Big Kid
Bootz to APD ... KSFM/Sacra-
mento moming driver Davey Dee
exits, and KSFM MD/nighttimer
C.K.. along with Big Buddah,
segue into the slot ... Former
KYLZ/Albuquerque nighttimer
Doughboy retumns, and Big Mona
joins as moming co-host ... KDON/
Monterey MD/afternoon driver
Dennis Martinez adds APD stripes
as sister KHTS/San Diego moming
co-host Elizabeth Padilla joins for
similar duties ... KRUF/Shreveport.
LA part-timer Bethany Parks is
promoted to middayer ... Former
WFLY/Albany morning show co-
host Reno adds weekends at
WI0Q/Philadelphia.

Country: Former KYNG/Dallas per-
sonalities Stubie Doak and Bill

Jackson are now at KSCS/Fu.
Worth, TX ... Brad King is new to
nights at WXXQ/Freeport, IL..

News/Talk: WEVD-AM/New York
inks affiliations to carry Westwood
One's Larry King Live and The Jim
Bohannon Show from 9-11pm ET
nightly ... Stan Bunger takes the
place of Al Hart. who is retiring. at
KCBS/San Francisco ... Carol
Dedman goes full-time at WDBO-
AM/Orlando, FL.

Rock: Active Rock WBUZ/Toledo,
OH switches calls o WRWK/To-
fedo.

National Radio: Conrad Traut-
man HI is now VP/Engineering for
Westwood One.

CONDOLENCES

Southern California radio per-
sonality Larry Shushan, 77,
June 6.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818
Gary Knoll

Rock

JESSE JAMES DUPREE Mainline
STEVE EARLE Transcendental Blues
EVE 8§ Promise

FULL DEVIL JACKET Now You Know
OFFSPRING Totalmmortal

Alteraative

EVE 6 Promise

LIT Over My Head

MOBY Porcelain
OFFSPRING Totalimmortal

K.0. LANG Summerfing
STEVE OLIVER First View

METHRONE Loving Each Other...
RUFF ENOZ No More
$I300 incomplete

BROADCAST PROGRAMMING
Ken Moultrie » (800) 426-9082

Alternative

Toresa Cook
ON Slingshot
SMASHING PUMPYXINGS | Of The Mourning

Josk Hosler
GUSTER Fa Fa {Never Be The Same Again)
LEANN RIMES | Need You

Josh Hosler

BON JOVI It's My Life

NO DOUBT Simpie Kind Ot Lite
SOULDECISION Faded

STING Desert Rose

Riythmic CHR

Josh Hosler

504 BDYZ Wobble. Wobble
Soft AC

Mike Bettelll

LARA FABIAN | Wit! Love Again

Mainstream AC

| Mike Bettelll
| BACKSTREET BOYS The One

Mike Bettelil
No Adds

JONES RADIC NETWORK
Jon Hellday « (303) 784-8700
Aduit Nit Radie

4J McKay
MICHAEL MCDONALD The Meaning Of Love
PO There You Go

Reck Classics
Rich Brysa

No Adds

Soft its

Rick Brady

No Adds

O B T
RADID ONE NETWORKS

Toay Maore © (970) 945-3339
Cheics AC

Yvoane

CHRISTINA AGLNLERA | Turn To You

New Reck

Stove Loigh

No Adds

e R B A

WESTWO0OD ONE RADIO NETWORKS
Charile Cook » (805) 284-9000

B8ob Blackburn

Adult Reck & Roli

Joff Gonzer

No Adds

Soft AC

| Andy Fuller

LARA FABIAN ! Will Love Again

Bright AC

Jim Hays
RED HOT CHILY PEPPERS Otherside
BRITNEY SPEARS Oops! ... 1 0id It Again

WSB Atlanta ¢« WLS Chicago * WRKO Boston ¢« KTRH Houston * KSFO San Francis;o ¢ KLSX Los Angeles * WGY Albany

America’s Digital Goddess’

i

WHIO Dayton » WIOD Miami

oxt. 201 eastern stations or
ext. 211 western stations

Simply Irresistible
“In a world of talk radild th to capture listeners,
Kim brings great energy, per lity and revenue.”
" Mike Elder, Direcjor of Opevations, WLS Chicago

TalkRadio’s #1 Computer & Internet Show

Kim Komando. Now over 350 stations. That's almost every market. But just in case we missed you, give us a call.

NESIST  6o2.381-6200

pueiIod IXN o AYD exeq yes TIVN

KCMO Kansas City * KFYI Phoenix * KSTP Mirfheapolls * KXNT Las Vegas * WIBC Indianapolis ° WRVA Richmond
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Show Prep

CYBERSPACE

| . - Hot new music-related

MUSIC & MOVIES

CURRENT

Whitney: Checked In At
The ‘Heanhrea Hotel’

he ongoing trials of Whitney

of a drug intervention during her
stay at the posh Beverly Hills Ho-

ICED, ICED MAYBE! — It seems
platinum-blond rapper Eminem is

World Wide Web sites,
cool cyberchats and other
points of interest along the
inférmation superhighway.

e Chat with Hanson about
their new CD, This Time Around,

ty Bosstones on Monday (6/
17) at 8pm ET/5pm PT (chat.

o BIG MOMMA'S HOUSE (So So Det/Columbia)

Singles: J. DUPRI & NAS f/MONICA I've Got To Have It

DA BRAT That's What I'm Looking For

Other Featured Artists: KANDI, JAGGED EDGE & BLAQUE, JESSICA
o THE FLINTSTONES IN VIVA ROCK VEGAS (Hip-0)

Foatured Artists: REV. HORTON HEAT, NICK LOWE, SUSANTEDESCHI
o GONE IN 60 SECONDS (IslandIDIMG) )

Single: CULT Painted On My Heart

Houston and Bobby Brown on Saturday (6/17) at a time to Other Featured Artists: DMX, GOMEZ, MOBY, ICE CUBE
get the cover treatment in US be announced.(chat.msn.com). o HIGH FIDELITY (Hollywood)
1 Weekly. inside, the ‘zine reports that « Talk about that big-band Fealured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN
1 Houston was recently the focat point sound with The Mighty Migh- o MISSION IMPOSSIBLE: 2 (Hollywood)

Single: LIMP BIZKIT Take A Look Around ...

METALLICA | Disappear

tel, whi " trying to get some downtime in jail. yahoo.com). Other Featured Artists: ROB ZOMBIE, GODSMACK, TOR! AMOS
: b::::;c:;c;uz;sr :2 lsc:oke'a;:? According o Entertainment Weekly, * Get soutful when you chat o ROAD TRIP (DreamWorks)

ay. MIOre-  the rapper is expected o be ar- with Nobody’s Angel on Single: SUPERGRASS Pumping On Your Stereo
over, hubby Bobby Brown is now sit- - raigned on felony charges of cany- Wednesday (6/21) at 8pm ET/ Other Featured Artists: BUCKCHERRY, RUN-D.M.C., KID ROCK

ting in a Broward County, FL jail celt
for violating probation from a 1996
drunk driving charge. Witnesses teli
US Weekly that Houston was polite
during the intervention but refused to

then you must feel that you can do

that there’s a beautiful baby™ —
Sinead O'Connor explains why
nothing compares to being a priest.
(Time)

Horsé Sense....

Tim McGraw is written up in nu-
merous 'zines, including People and
US Weekly, regarding a recent joke
that went wrong when buddy
Kenny Chesney refused to dis-
mount an Orchard Park, NY
deputy’s horse. Apparently McGraw
got the deputy in a choke hold when
the deputy tried to pull Chesney off
the horse. While the 'zines make
light of it, the tabloids take it one
step further, with allegations that

ing a concealed wedpon and as-
saulting a man at 8 Warren, M club.
Eminem’s aiso getting heat from the
gay and lesbian organization
GLAAD, which claims that his new
album contains the “most blatantly

grateful to me and Dre because we

shower and leave me alone.” (Na-
tional Enquirer)
_ Quiet Time

“They say, ‘Busta’s a wild, ani-
mated motherfucker’ and shit. But
that's just the performance. That's
not all 'm about. You got to take'it
down so the people can stop and
listen. | want people to focus on what
{'m saying, on the art, not the crazy
shit. But if you don't give them
something to hold onto, mother-
fuckers’ gonna walk away anyhow”
— Busta Rhymes admits there's
more to him than his wild side.
(Gean

spm PT (chat’yahoo.com).

* Rockin’, dude! Styx hold
court on the 'Net Wednesday
(6/21) at 9pm ET/6pm PT
{www.twec.com).

. (6/16) at 9pm ET/6pm PT

MUSIC D

MONDAY_JUNE 26

1973/Modelactress Marsha Hunt
files an (ultimately unsuccess-
ful) paternity suit against Mick
Jagger.

1975/ Sonny & Cher's divorce is final-
ized. The divorce puts an end to
their successful Sonny & Cher
Comedy Hour. After individual
efforts at variety shows flop, the

-two reunite for The Sonny &
Cher Show in 1976.

1986/ Steve Winwood joins Stevie

Ray Vaughan onstage at a show

* ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don't Wanna

AALIYAH Try Again

Other Featured Artists: DESTINY’S CHILD, GINUWINE

o WHERE THE HEART IS (RCA)

* TITAN A.E. (Capitol)

! do anything to change, offensive lyrics GLAAD has ever Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT
’" ) seen.” The rapper is also being
Wsing My-Religlon—  sued by his mother, and those in On The Web COMING
g e -. . the industry he’s attacked in his B
“If you're going to put yourselfin  Songs are not amused either. Raps * Get gothic with Peter o THE MILLION DOLLAR HOTEL (Interscope)
the position of criticizing something,  Ya/ika koe, Eminem, you need 1o be Murphy, who performs Friday Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH

: paved , boolT¥ eat Eminems 3
a better job ... | o believe in not  jikg s,,m"gca,,dym,,d 11l send ("’:";IS‘;"’C"""":":_’)- e Single: LIT Over My Head (Java/Capitol)
‘ throwing the baby out with the  your ass home fo Detroit in panties.” o °D° el ':f;in d'ay Other Featured Artists: POWERMAN 5000, JAMIROQUA!, URGE
' A “tt's a disqusti (6/19) at 4pm ET/1pm PT Music & Movies lists current and upcoming fitm soundtracks as well as
‘ that need to be cleaned out within  Rages Spears, “it's a disgusting of- (www.twec.com). e > Aaa) Y £/ g5 ke gl
the church, but underneath alf of  fer. He shauid go and have a coid singles appeanng on s format charts and othter featu ;

Il WEDNESDAY, JUNE 2R

1969/ Crosby, Stills & Nash release
their self-titied debut album,
Soon after, the band hire Neil
Young as their touring guitarist.

1978/Kansas are named Deputy
Goodwill Ambassadors for
UNICEF.

1986/ Whamt play their farewell con-
cert at London’s Wembley Sta-
dium. Elton John guests.

1989/ The four original Monkees
grant their first interview to-
gether in 22 years, guesting on

People,” goes gold for Paul Re<
vere & The Raiders.

1977/ Kiss' Gene Simmons gives his
0K, setting in motion Marvel
Comics’ wildly successful Kiss
comic book project.

| Born: Lena Horne 1917, Dave Van

Ronk 1936, Flo Ballard (ex-
Supremes) 1943-1976

SATURDAY, JULY 1

1969/ Elvis Presley mentor Sa
Phillips sells the legendary Sun
Studios.

e e _ Reflections in New York. It's Winwood's first KLOS/Los Angeles. 1981/ Steppenwolf bassist and writer
Meanwhile, Entertai 5 G i . U.S. performance in 11 years. Released: David Bowie's “Fame’ of “Magic Carpet Ride” John

= nw : . é g ;.fbmmem Ringo Starr is interviewed in US Released: Peter Frampton's “Baby | 1975 Marey dies in an auto accident
e y.ql:o es Craig Kilborn s weekly, where he talks about the Love Your Way™ 1976 Born: Lester Flatt (Flatt & Scruggs) atage 32.

saying, “Country singer Tim recent Beatle-related TV projects.™ Born: Mick Jones (ex-Clash) 1956, 1914-1979 1990/Hank Williams Jr. marries

McGraw was arrested in New York
and was charged with assaulting a
police officer at the George Strait
Country Music Festival. McGraw
said he hasn't been this embar-
rassed since he decided to sing
country music in the first place”

While the Globe claims that Rod
Stewart's ex, Rachel Hunter, claims
she hasn't had sex in seven months
and is encouraging Rod to do the
same, the Star alleges that Miz
Hunter has asked Ashiey Hamil-
ton (Rod's stepson) to move in with
her temporarily and parades around
the house in sexy outfits!

Britney Spears is outraged that
an unnamed tycoon reached her
through her record company to of-
fer her $10 miliion to sleep with him.

don't read anything about us, and |
don’t watch that-crap. You think, first
of all, why the heli would you do it?
And secondly, why would you pro-
mote it and all this drivel about ‘it's
just like the way they were'? | said,
‘No, I'm afraid | was there, and they
weren't like that, and one of them is
dead and can't defend himself.”

_ Dowmsized

it seems that ticket sales for The
Supremes’ tour haven't been as
good as expected due to ali the
negative publicity surrounding
Diana Ross and Mary Witson. Just
days before the June 19 show in
Ross’ hometown of Detroit, she
couldn’t even sell out the concert
hall. The $250 ticket price didn't
help. (Stan 3
— Margo Ravel

Each week R&R sneaks a peek through the nation's consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

Chris Isaak 1958

e

1968/ Evis Presiey begins taping his
first TV special, Eivis, for NBC.
The very successful special be-
gins a comeback for the 33-
year-old singer.

1989/ Tom Jones gets his star on the
Hollywood Walk of Fame.
1994/Don Henley ends his 18-
month legal battle with Geffen
Records. A 1995 greatest hits
record settles his obligations to

the label.

‘Don Henley: 1 will
. 'not go quietly!

Born: Lorrie Morgan 1959

THURSDAY_JUNE 29

1959/ Dick Clark announces the first
“Dick Clark Caravan” tours.

1969/ The Jimi Hendrix Experience
play together for the last time, at
the Denver Pop Festival.

1978/ Peter Frampton is seriously in-
jured in a car crash inthe Baha-
mas.

1988/ Bruce Springsteen confirms to
the press that he and Julianne
Phillips have separated. The
couple 1ater divorce.

Born: lan Paice (Deep Purple,
Whitesnake) 1944, Little Eva
1945, Evelyn “Champagne”
King 1960

FRIDAY JUNE 30

1927/“Arkansas Traveler,” often con-
sidered the first country record,
is recorded by Eck Robinson &
Henry Gilliland on RCA.

1971/“indian Reservation,” more
widely recalled as “Cherokee

modet Mary Jane Thomas in
Montana. it's her first marriage,
his fourth.

Born: Delaney Bramlett (ex-Delaney
& Bonnie) 1939, Deborah
Harry 1946, Fred Schneider
(B-52's) 1954

1976/ Brian Wilson joins The Beach
Boys onstage for an NBC special.
It's the first time he's appeared
with the band since 1964.

1986/ Prince's directorial debut, Un-
der the Cherry Moon, opens in
New York.

1991/Guns N’ Roses' Ax! Rose leaps
into the crowd at a St. Louis
show in pursuit of a fan with a
camera. The band then walk out
midshow, leading to a riot that
injures 60 and causes nearly
$200,000 in damage.

Born: Roy Bittan (E Street Band)
1949, Dave Parsons (Bush)
1964

— Brida Connolly
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YOU ARE INVITED TO AN EXCELLENT HOLLYWOOD PARTY, WEDNESDAY NIGHT JUNE 14th!!!*

Tired of
being taken

for the same
old ride?

e - — oo

¥l Sometimes your independent

- prometer can hold a gun to your
A head. While repping you,

_they can also be across the
street with the competition.
Lately, it's been large corporate
chains. Besides being beholden to

them, your indy now knows all
your strategic plans.

: &5 BeS Illonder why your competltlon got that big act? We belleve
—— exclusivity should apply both ways.

w— NATIONAL MUSIC MARKETINQ INC.

17200 Uentura Blvd. Suite 305,
Encino, CA 91316
. <« Ph: 818.501.8111 Fax: 818.386.2390
L www.natmusic.com
Party Information For More Info Contact: Jeff Deane, emall: jeff@natmusic.com
Please Call or Joey 6rossman, emall: grossman@natmusic.com

WwWwW americanradiohistorv com
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| Nasdaq

do you really know what

=

v —————
P Y S e

e e et ettt
- -

(Rid for the men who are supposed to be relating fo.tham,)
mierg Radio Networks

| mark mg representative for a free two-week trial Ot visit -
- - \——PrepBurger.com and click on Girly Sheet._
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{’ The prep sheet written by, about and for womaf, "\
|

i f you're/a woman=or if they’re your target demo—call a P



www.americanradiohistory.com

72 mitlion households

PLAYS

EMINEM The Real Sim Shady

DR. DRE The Next Eprsode

JAY-Z {UGK Big Prmpin’

"NSYNC It's Gonna Be Me

MATCHOOX TWENTY Bent

METALLICA | Disappear

$1500 Thong Song

KID ROCK American Bad Ass
PAPAROACH Last Resort

DMX Party Up (Up In Here)

NINE DAYS Absolutely (Story OF A Girl)
FOO AGHTERS Breakout

ALIYAH Try Again

APERFECT CIACLE Judith

JESSICA SIMPSON | Think I'm In Love With You
TONI BRAXTON He Wasn't Man Enough
NINE IKCH MAILS Start* ciers Inc.
NODBUBT Simpie Kind Ot Lte

IDOORS DOWN Ksyptontte

MOBY Body Rock

(GNAGirl From The Gutter

TRAVS Why Does It Always Rain On Me?
KORM Mt Me Bad

BLINK-182 Adam's Song

600 GOO DOLLS Broadway

EVERCLEAR Viondzrtul

BRITNEY SPEARS Oops! ... Dud it Again
SANTANA VEVERLAST Put Your Lights On
FEMIXTX Al My Fault
SACKSTREET 80YS The One

J0€ 1 Wanna Know
DYNAMITE HACK Boyz-N-The-Hood
MANDY MOORE | Wanna Be With You
DOMAX Back Here

DA BRAT UTYRESE What chu Like
SUSTA RHYMES Get Out

AALIYAH VDX Come Back in One Prece
OANGELO Send i On

CARL THOMAS | Wish

CHRISTINA AGUILERA | Tum To You
MIGHTY MIGHTY BOSSTOMES So Sad To Say
584 BOYZ Wobble. Wobble

THIRD EYE BLIND 10 Days Late

CULT Painted On My Heart

MYA Best Ot Me

STONE TEMPLE PROTS Sour Gurl

P.0.D. Rock The Party (Oft The Hook)
ENRIQUE IGLESIAS Be With You
VITAMIN C Graduation (Friends forever)
HANSON ! Only

NELLY Country Grammar

BLAOUE | Do

MARUAH CAREY Cant Take That Away (Marah's Theme)
DOPE Everything Sucks

DISTURBED Stupry

EVE {JADAKISS Got it Al

DONELL JONES Wnere | Wanna Be
UTTIE Chariotte

RED HOT CHIL) PEPPERS Caldornication
STAIND Just Go

LIMP BLZXIT Break Sttt
DESTINY'S CHILD Say My Name

DR. DRE VENINEM Forgot About Dre
100 ROCK Bavitdaba

RED HOT CHIL) PEPPERS Otherside
VERTICAL HORIZON Everything You Want
GHOSTFACE KILLAH Cherchez La Ghost
M2M Mirror Merror

WESTLIFE Swear it Agan
BLACK ROB Whoa!

PINK There You Go

CYPRESS HILL (Rock) Superstar

Video playist for the week ending June 10,

55 miliioa bouseholds

Peter Cohen,
VPProgramming

National Top 20

-t et ks e e D S N RNRNRNRRR RN WWWW S R NN N0 WO O WO

EMINEM The Real Siim Shady

SAMMIE Crazy Things | Do

'N SYNC it's Gonna Be Me

BRITNEY SPEARS Oops! .. | Did It Again
NELLY Country Grammar

PAPA ROACH Last Resort

METALLICA | Disappear

KITHE Chariotte

81G TYMERS Get Your Roll On

BONE THUGS-M-HARMONY Can't Give It Up
DONELL JONES Where | Wanna Be
YITAMIN C Graduation (Friends Forever)
AALIYAH 1/DMX Come Back in One Piece
JAGGED EDGE Let's Get Married

BUSTA RHYMES Get Out

A*TEENS Dancing Queen

LIL WAYNE {/JUVENILE Respect Us

RUFF RYDERS VEVE Got it All

JUVENILE | Got That Fire

$1$00 Thong Song

Video playlist for the week ending June 11.

50.8 million households

- TELEVISION

Wayne Isaak
VP/Programming -
TOPTEN il;l:ms Adufts 1849
INSIDE TRACKS e
Total Audience
P—— (95.9 milion househokds) 1 Who Wanits To Be A
VERTICAL HORIZON Everything You Want 1 Who Wants To Be A Millionaire (Sunday)
XL Miltionaire (Sunday) 2 Survivor
2 WhoWantsToBe A 3 NBA Finals Game 3
— Millionaire (Tuesday) .. {indianapolis vs. LA.)
:‘m"’mﬂ"; = 3 Survivor 4 Who Wants To Be A
PR S B 4 NBA Finals Game 3 Millionaire (Tuesday)
REDHOT CHiLI PEPPERS Ctherse g ‘m""'—ww ;" ‘E‘)‘ 5 NBA Finals Game 1
VERTICAL HORIZON Everything Yoo Want I‘"" (AL ) " (indianapolis vs. LA.)
6 “m(m‘) Y 6 NBA Finais Game 2
NEW 7 NBA Finals Game 1 (indianapokis vs. LA
BON JOVIIts My Lite (Indianapolis vs. LA.) 7 48 Hours (Monday)
CREED With Arms Wide Open 8 Everybody Loves (%) Everybody Loves
FOO FIGHTERS Breakout Raymond Raymond
MACY GRAY Why Didn't You Calt Me? 9 NBA Finals Game 2 9 Frasier
RED HOT CHILI PEPPERS Caidormication (indianapolis vs. LA.) 10 Friends
10 The Practice
LARGE .
BACKSTREET BOYS The Cne
MARIAH CAREY Can't Take That Avay (Mariah's Theme) COMING NEXT WEEK
600 GO0 DOLLS Broadvay e
DON HERLEY Taking You Home Tube Tops Monday, 6/19
ENRIQUE IGLESIAS Be With You
NINE DAYS Absokutely (Story Of A Girl) Marc Anthony, Marish Carey, *Busta Rhymes, David Lelter-
NO DOUBT Simpie Kind Of Lte Enrique iglesias and Uncle man
SANTANAM2ra, Mara Kracker t/Kid Rock perform from
STING Desert Rose . LA. when Fox presents the Block-
STOME TEMPLE PILOTS Sou Gir buster Entertainment Awards (Tues- W20
MEDIUM day, 6,20, 8pm). Tunada
3DOORS DOWN Kryptonite

CHRSTINA AGUILERA| Tum To You
TONI BRAXTON He Wasnt Man Enough
COUNTING CROWS Mrs. Potier’s Lultaby
LARA FABIAN | Wil Love Again

LEMNY KRAVITZ | Beiong To You

JOE 1 Wanna Know

SINEAD 0°COMMOR No Man's Woman
TRAWIS Why Does 1t Atways Ram On Me?

CUSTOM

APERFECT CIRCLE Judith
AALIYAH Try Again
AC/OC Stift Upper Lip.

AC/OC Satedifte Biues
FIONA APPLE Paper Bag

PAULA COLE Be Somebody

DURAN DURAN Someone Etse Not Me
ENVOGUE Riddle

MACY GRAY | Try
GUSTERFaFa (Never Be The Same Agam)
ISAAC HAYES Theme From Shaft
RON MAIDEN The Wicker Man
DOMELL JONES Where | Wanna Be
XiD ROCK Only God Knows Why
IONA Girt From The Gutter

LUCY PEARL Dance Tonight

BRIAN MCIKNIGHT 6.8.12
MEGADETH Breadiine
METALLICA | Disappear

LEANN RIMES | Need You

SAVAGE GARDEN Crash And Bum
SPLENDER| Think God Can Explain
CARL THOMAS | Wish

DWAYNE WIGGINS What's Realty Gong On (Strange Frut)

This week's playtist is frozen

36 million howsshelds

Cindy Mahmouvd
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

T Friday, 616

*Creed, The Tonight Show With

Jay Leno (NBC, check local listings
for time).

* Bilty Bragg & Wiico, The Late

Show With David L etterman (CBS,
check local listings for time).

* Wiiile Nelson and Leon

Ruseell perorm on PBS' Austin City

Limits (check local listings for time
and .

* Christina Aguilera, Jose
Feliciano, Kirk Franidin, Los Lo-
bos, Reba McEntire & Jon
Secada and Ozomatii & Beck per-

form when ABC presents the 2000

Alma Awards (9pm).

* Christina Aguilera, Saturday

Night Live (NBC, 11:30pm).

Sunday, 6/18
*Sam Phillips is profiled on

AAE's Biography (8pm).
* AC/DC are subjects of this

week's instaliment of VH1's Behind

the Music (Spm).

* Marc Anthony, Jay Leno.

* Deftones perform and Paul
Rodgers sits in with the band on
David Letterman.

o Lou Reed, Late Night With
Conan O'Bnen (NBC, chedk local
kstings for time).

* Peter Frampton, Late Late
Show With Craig Kilborn (CBS,
check local kistings for time).

-—

Thursday, 6/22

o kd. lang, Jay Leno.

* Todd Rundgren, Conan OBnen.

* Loveline co-host Adam Carolla
and former KROQ/L.A. personality
Jimmy Kimmel, Craig Kibom.

— JAdle Gidlow

- - PE——— ——
1

Al show times are ET/PT unless otherwise noted; subtract one hour lor CT.

Check kistings lor showings in the Mouniain ime zone. Al listings sutyect 1o change.

JAGGED EDGE Let's Get Married
MARY J. BLIGE Your Child
DONELL JONES Where | Wanna Be
AALIYAH Try Again

D"ANGELO Send 1t On

EMINEM The Real Stim Shady
CARL THOMAS | Wish

AVANT Separated

DA BRAT {/TYRESE What ‘chu Like
NEXTWitey

RAP CITY

EVE 1/JADAKISS Got 1t All

JUVENILE | Got The Fire

BIG TYMERS Get Your Rotl On

LIL WAYNE L/JUVENILE Respect Us

DA. DRE /SNOOP DOGG The Next Eprsode
JERMAINE DUPRI & NAS /MONICA ! 've Got To Have it
DA BRAT {/TYRESE What "chu Like

BUSTA RHYMES Get Out

EMINEM The Real Stim Shady

THREE SIX MAFIA Slippin™ On Some Syrup

Video playlist for the week ending June 18

CYPRESS HILL Superstar

LEOMA NAESS Charm Attack

NINE INCH MAILS Start" ckers Inc.

TONIC Mean To Me

A PERFECT CIRCLE Judith

N0 DOUBT Simpie Kind of Life

TRAVIS Why Does It Always Rain On Me?
RICHARD ASHCROFT A Song For The Lovers
FOO FIGHTERS Breakout

EMINEM The Real Slim Shady

KID ROCK American Bad Ass

NINE DAY S Absoiutely (Story Of A Girt)
SUPERGAASS Pumping On Your Stereo
PAPA ROACH Last Resort

STONE TEMPLE PILOTS Sour Girl

PETER SEARCY Losing Light Fast

SPOOKS Things I've Seen

3 DOBAS DOWN Kryptonite

FENIX TX Al My Fault

LUCY PEARL Dance Tonight

MIGHTY MIGHTY BOSSTONES So Sad To Say
GUSTERFa Fa (Never Be The Same)

MATCHBOX TWENTY Bent

SINEAD 0'CONNOR No Man's Woman
600 GOO DOLLS Broadway
METALLICA | Disappear

BBUAK Back Here *

THIRD EYE BLING 10 Days Late
H2504immitation Leather Jacket

CARL THOMAS | Wish

MOBY Natural Blues

BLINK-182Adam's Song

ELWOOD Sundown

VIOLENT FEMMES All i Want

VERTICAL HORIZON Everything You Want

Video piaylist for the week June 5-11.
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FILIMS

BOX OFFICE TOTALS
June 9-11
Titte S Weekend
Distributor {$ To Date)
1 Gonen 60 Seconds $25.33
Buena Vista® (825.33)
2 Migsion: Impossible2 $17.23
Paramount ($158.06)
. 3 BigMomma’'s House $17.22
Fox (852.42)
4 Dinosaur $8.82
Buena Vista ($110.45)
‘5 Gladiator $7.07
DreamWorks (8150.17)
6 Shanghai Noon $5.94
Buena Vista ($41.60)
7 RoadTrip $4.90
DreamWorks (854.15)
8 Frequency $1.45
New Line (840.10)
9 Small Time Crooks $1.37
DreamWorks (813.23)
10 U571 $1.06
Universal ($72.91)
All igures in millions

* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Shaft, starring Samuel L. Jack-
son. The fiim's LaFace/Arista
soundtrack sports a new version
of isaac Hayes' titie cut, as well
as R. Kelly's “Bad Man” and “Up
and Outta Here” The ST also
contains Mystikal's “Ain't Gonna
See Tomomow, Donell Jones'
‘Do What | Gotta Do, Alicia
Keys’' “Rock Wit U OutKast ¢/
UGK's “Tough Guy," T.L.P. ¥/
Beanie Sigel's 2 Glock 95" Carl
Thomes'“Summer Rain; Slespy
Brown t/Backbone & Big
Rube’s “Automatic” Too Short's
“Pimp Sh°t,” Liberty City's
“Cheatin’, Parle’ f/Jadakiss &
Eve's “Fix Mo Angie Stone’s
“My Lovin’ Will Give You Some-
thing” and Mil's “How You Want
it?” Also, Big Gipp from Goodie
Mob contributes “We Servin'”

Matt Damon lends his voice {0
the animated Titan A E., which
also opens this week. Capitol is
contains Lit's “Over My Head.”
Powerman 5000's “The End Is
Over” Fun Lovin’ Criminals’
“Everything Under the Stars®
Jamiroquai's “Everybody's Go-
ing to the Moon,” Luscious
Jackson’s “Down to Earth,”
Texas'Like Lovers (Holding On)®
and Walling Souls’ “Renegade
Survivor” Songs by Electrasy
("Cosmic Castaway”), The Urge
(“it's My Tum to Fly”), Bliss (“Not
Quite Paradise”) and Splash-
down ("Karma Slave”) complete
the ST.

Rounding out this week's open-
‘ers is Boys and Girls, staring
Freddie Prinze Jr. The film's Ark
21/Universal soundtrack in-
cludes Duncan Sheik’s “Now or
Never” and Apolio Four Forty's
“Stop the Rock.” along with tunes
by Regurgitator (‘Happiness”),
Settie (! Know a Girl), Joe 90
("When You Arrive”), Ronan
Keating (1 | Don't Tel You Now”),
The Drowners (‘Think of Me"),
Girl Next Door (“Gorgeous™),
Gas Gilants (“Quitter”), 2
Skinnee J's (‘8bq"), The
Badiees (‘Don't Let Me Hide"),
David Mead (“World of a King"),
All Rise ("Pace of the Race"),
Chioe (‘Get You off of My Mind")
and original music by Stewart
Copeland.

— Jubie Gidiow
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Ne ws/ Talk‘_h

National News/Talk Radio Study

| Strategic Media Research project offers an inside look at

listener attitudes

hicago-based Strategic Media Research recently undertook a project to study the attitudes,
& |istening habits and preferences of News/Talk radio listeners nationwide. This week we’ll re-
view some of the results of that study and what they could mean to your station.

To help us understand
some of the thinking behind
this report. | called on Lou
Patrick. VP/Rescarch and |
Strategy for Strategic Media
Rescarch. Following a 15-
year radio career in cities in-
cluding Philadelphia: Wash-
ington, DC: and Okluhoma
City. Patrick crossed over to
the resecarch business in
1990. After first working
with Bolton Research. he
then headed his own company — LP
Media Strategies — and finally
moved to his current position with
SMR four years ago.

Origins of the Study

Asked why Strategic undertook
this national format study. Patrick
says that it was originally developed
for the CBS/Infinity group meetings
that were held this past fall. “The
company was having its group meet-
ings. and [Infinity ¢co-COO} John
Gchron asked if SMR would be able
to ofter a presentation to their group.”
he explains. “We agreed and came up
with the idea to develop and fund this
national News/Talk study.”

Although Patrick is a firm believer
that researching your own station and
market conditions is a critical compo-

GALLAGHER SHOW

Lou Patrick

nent of success, he still feels
that a national overview
such as this can be helptul to
any News/Talker. "Our hope
is that this study will show
people what sort of informa-
| tion can come out of a study
such as this and encourage
them to. when the time is
right, apply some of this
knowledge to developing
their own research sirategy,”
he says.

“In the old days stations would of-
ten do focus groups to help identify
the issues that needed to be ad-
dressed by perceptual rescarch, but in
the revenue-intensive environment of
radio loday. that’s not always pos-
sible. So I sce this study as something
that can not only offer stations valu-
able information in itself, but that can
also serve as a starting point for de-
fining issues and developing ques-
tions you may want to sce addressed
by your local market rescarch.”

Defining Talk Radio

Patrick says that their intent with
this study was to show stations that
you can get much more from your re-
search praject and learn more about
the format than simply how often you
should do traftic and weather. “If you

moderate

right wing
“loud mouth

worm hearted

windbag

dog lover

and husband
: to Denise
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are in sales, you can look at a study
such as this and say. “Wow! Look at
the kind of qualitative information
about the format | can give to adver-
tisers.” he explains.

“And certainly there’s a ton of in-
formation for programmers that can
help them when looking at a station’s
overall programming and to help in
the day-to-day decisionmaking. Obvi-
ously, anything that affects both sales
and programming is always of major
interest to any general manager.”

In developing the study. Patrick
says the company broke nonmusic
radio stations into four distinct clus-
ters that were defined as follows:

e News — An all-News station
that provides local and international
news and frequent traffic. weather.
sports and financial updates.

Key Findings

news.

to have lower incomes.

Here are a few key findings from Strategic Media Re-
search’s national News and Talk radio research project.

« Local TV and cable news are Talk radio’s greatest competition.
« All-News strongly appeals to “achieving women” and “businessmen.”
« All-News P1s cume informational talk but don't stick around for the

« Entertainment talk fans tend to be younger and less educated and

» Sports/Talk radio P1s are also big Howard Stern fans.
 More hours spent on the Internet equals less TSL to radio.

* Entertainment — A Talk station
that focuses more on entertainment
than information, with irrevercnt
hosts. listener call-in, celebrity inter-
views and adult humor.

o Informative — A Talk station
that focuses more on information than
cntertainment, with opinionated
hosts. listener call-in, political discus-
sion. relationship advice and spe-
cialty programs such as automobile
talk.

s Sports — A Talk station that
focuses almost entirely on sports
discussion. listener call-in and.
sometimes, play-by-play sports cov-
crage.

“Our objective in developing the
Talk clusters in this way.” says
Patrick. “was to not just do like you
might with a music format, where
you difterentiate people by the type
of music they like. The idea here
was to show people different types
of topics and styles of Talk radio to
ascertain just what they actually use
it for when they do listen.”

*

“What we were aiming at was to profile the whole
Talk universe and then attempt to draw
distinctions from the top line between all the
different types of Talk formats.”

ARBITRON METRO TREND/AQH SHARE
FALL 99 TO WINTER 2000

WTKG-AM Grand Rapids

WORD-AM Greenvilie-Spartanburg

WHP-AM Harrisburg
WPRO-AM Pprovidence

WILK-AM wilkes Barre-Scranton
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Ato14
25t05.5
6.3t07.9
2.8t09.1
1.3t04.6

Jt01.6
20to53 2.7t05.6
47t058 7.6t07.7
2.2 to 3.1

0to23

The Whole Talk Universe

The study. completed in fall 1999.
was composed of 500 respondents
aged 25-64 who mentioned that they
listened to non-NPR News/Talk radio
for more than 60 minutes per week.
All respondents lived in the top 10
U.S. radio metros, and their age, sex
and race characteristics matched those
of the U.S. population aged 25-64.

Asked if he felt that the data tabu-
lated was still valid today, Patrick
said. “Whether or not a topic rates a
4.2 woday compared to a 4.3 six
months ago isn’t nearly as important
as learning about what the issues and
topics are that drive certain types of
listeners to Talk radio. That kind of

. information doesn’t really change

very much and certainly doesn’t
change quickly.

“What we were aiming at was to
profile the whole Talk universe and
then attempt lo draw distinctions
from the top line between all the dif-
ferent types of Talk formats. Let's
face it: If you were a conservative
person who primarily enjoyed listen-
ing to conservative talk programs six
months ago. that's not going to sud-
denly change overnight. Or if some-
onc was interested in the Internet six
months ago. they won't suddenly not
be interested in it today.

“When you're looking at ratings or
trends, obviously you want to drop a
line in the water at certain regular in-
tervals. And cenainly 1 think that

Continued on Page 58

.1t01.9

1.0 to 14.9
1.1t058

THE TALK RADIO REVOLUTION CONTINUES!
STREAMING AUDIO LIVE @ www.mikeonline.com
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Asbitron (s 8 Ceridian Company. MapMAKER™, MaximiSer” and PO Advantage™ are marks of The Asbitron Company.

How Much Is One
Your Share

™\ Everyone is battling for share points —

( Another PD Seminar can you afford to lose any at your
Success Story: station? Understanding Arbitron ratings
“We had come off of a data is crucial to defending your station’s
disappointing, flat Spring share, and there’s no better way to learn
book, and when I dove . .. how to use this information effectively
into the numbers . . . based than the Arbitron PD Seminar series.
on what you taught me, | .
saw some . . . problems merqgmmmmg
that needed to be fixed....

The result was WBXX's You'll Use Every Day
highest adult numbers ever At the seminars, Arbitron experts walk
in the Fall survey. Thanks you through everything you need to know
again!” in a clear, easy-to-understand style.
— ot Patick, Program Direckr You'll leave the seminar with skills you
WB)OUBS5 Batle Cresk can use every day and knowledge you
\ _/  can't get anywhere else.

Choose the Seminar That's Right for You

Arbitron offers three types of seminars: Beyond the Basics, for estab-
lished PDs; Arbitron 101, for assistant PDs, music directors and aspiring
PDs; and Hispanic, for Spanish-speaking PDs.

New for 2000: “PD Plus” — More Learning

, Same Low Price
For this year's semlnars in Columbia, MD, we've added an extra day of
optional training at no extra cost. Choose from:

e An in-depth, focused Diary Review of your market

o“Master-level” training on your choice of Maximi$ere, PD Advantages or
MapMAKER™ software

e Arbitron University — A special “behind-the-scenes” tour of the Arbitron
Research & Technology Center

PD Seminars: Small Inrvestment, Big Return

Registration is only $30 and is open to Arbitron clients only. Fee includes all
classes and training PLUS continental breakfast, lunch and a PD Resource
Book. Registration for international stations is $290 (limited availability).

For detailed hotel rate information or to register online visit Arbitron.com

filﬂﬁ"!@

PD Seminar sponsors

Mm-tg:m

Potnts

of

Just Added!
New Session gn
PPM!

Worth?

All seminars run from 8:30AM to
4:45PM. Check the seminar you wish
to attend, complete the form below
and fax to (972) 385-5377.
Questions? E-mail Bob Michaels at
bob.michaels@arbitron.com or call
(972) 385-5357.

[ Los Angeles
Beyond the Basics

Wed., June 14 (before the R&R
Convention)

Registration deadline: June 7
Century Plaza Hotel, Los Angeles, CA

O Dallas

Hispanic PD Seminar

Thurs., June 22

Registration deadline: June 15

Crowne Plaza North Dallas/Addison,
Addison, TX

] Minneapolis
Beyond the Basics

Wed., July 12 (before the Conclave)
Registration deadline: July 5

" Schedule and Registration

(] Boston

Beyond the Basics

Thurs., August 24

Registration deadline: August 17
Marriott Boston Newton, Newton, MA

(] Columbia, MD

Arbitron 101 PD Seminar
Wed.-Thurs., September 13-14
Registration deadline: September 6
Seminar held at Arbitron Headquarters

Host hotel: ‘Sheraton Columbia Hotel,
Columbia, MD

O Cotumbia, MD

Beyond the Basics and

Arbitron University

Wed.-Thurs., November 8-9
Registration deadline: November 1
Seminar held at Arbitron Headquarters
Host hotel: Sheraton Columbia Hotel,
Columbia, MD

Note: A confirmation letter will be
faxed to you within 72 hours of
receipt with more detailed

Marriott City Center, Minneapolis, MN  information.
Name
Title Station
Address
City State Zip

Fax
E-mail .

Please fax to (972) 385-5377. )

ARBITRGIN

www americanradiohistorv com
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Study

Continued from Page 56
things can change on the local level
at a different pace than on a national
basis. But when the goal is. as it was
with this study. to do some national
profiling of the types of talk preferred
by listeners to the format and to cs-
tablish some base-line points.
whether it was done a month ago or
six months ago probably isn’t very
significant to the results overall.”

Listening Preferences

While some of the findings here
are no surprise. such as the fact that
enterthinment-based Talk has more
25-44 appeal than docs information-
based Talk, there are some results
that might surprise you. For example.
it’s worth noting that women in this
report actually preferred ail-News
radio slightly more than men did (al-
though men outcumed women over-
all for all-News listening).

And all-News radio seems to be
preferred nost by all listeners in the
study — male and female — by a
substantial margin over both enter-
1ainment- and information-based tatk.
That finding imay have been the result
of some slight bias due o the fact that

respondents all lived in the top 10
markets, where all-News radio is
most successful and prevalent. Sports,
as you would expect, has a strong
male appeal. with 25-44s utilizing
that format somewhat- more than their
45-64 counterparts.

— e

“The idea here was to
show people different
types of topics and
styles of Talk radio to
ascertain just what they
actually use it for when
they listen.”

e

When it comes to preference by
lifestyle and income. all-News contin-
ues o outdistance entertainment. in-
formational and sports taik across-
the-board with listeners regardless of
income, education or political views..
1t outperforms all talk types among
those with incomes above $50,000
who are high school or better edu-

Dr. Joy Browne
Relationship Doc

The Dolans
Consumer Survival

ES N |
Lets Be Heard

Joan Rivers
Can We Talk?

[1SPI

News/Talk

cated and has the highest preference
and cume overall among listeners
with graduate degrees. And, perhaps
surprisingly to some, those who call
themselves “politically conservative™
show a higher preference for all-
news and outcume it over all talk
types. even informational. '

Information Sources

This is an area of the study that
could be cause for some concern
among radio news managers. When
compared to other sources, radio as
an information source rated dead last
with respondents (4.12) behind local
TV news (4.15), newspapers (4.25)
and cable TV news (4.26). The only
medium that did not beat radio in
this category was the Internet (3.99).

But it's not all bad news for radio,
as 95% of respondents said they do
use it as an information source, com-
pared to 85% for local TV news.
78% for newspapers. 66% for cabic
TV news and only 47% for the
Intermnet. And when broken down by
age, income and education, radio
comes in second only to local TV
news when respondents were asked
4o rate. which information sources
were “daily best overall.” Perhaps
this is more of an indication of when

omedy with

Conscience

World Class Talk

212-642-4533
worradionet.com

and where respondents seck out their
information (evenings at home are
dominated by TV viewing) than it is
a comment on the news product of-
fered by radio.

Topics Of Interest

We repeatedly hear at conventions
and seminars that local content is
what makes Talk radio valuable
when compared to other mediums.
and the findings in this study would
seem to support that notion. In fact,
everyone participating in the study
ranked discussion of local issues as

_the No. 1 choice when asked which

topics interest them most. This holds
true for both men and women of all ages.

Foliowing local issues, the other
topics preferred by respondents were
(in descending rank order) heaith and
medical issues. traffic. education and
local school issues. international
news, local crime coverage. equal
rights issues, environmental issues,
business news. financial advice, en-
tertainment news. stock market up-
dates. professional sports. conserva-
tive politics. liberal politics. relation-
ships and sex advice. college sports
and celebrity gossip.

National Personality Ratings

In another arca of the study. par-
ticipants offercd their dpinions about
the personality ratings of several nis-
tional Talk radio stars. including Paul
Harvey. Dr. Laura, Art Bell (still on
the air at the time of this project).

| Rush Limbaugh, Howard Stern and

Don Imus. Patrick cautions that the
findings could potentially reflect
more of the respondent’s opinions of
these individuals as media personali-
ties than what fans of their shows
might actually say about them.

Not 100 surprisingly. the venerable
Paul Harvey took top honoss as far as
being viewed most favorahly by re-
spondents. Seventy-five percent of
them said they were familiar with
Harvey. and he had the highest over-
all positive scores with listeners and
the lowest negative ratings of any of
the national personalitics tested.

| Sixty-six percent of respondents were

familiar with Schlessinger. and her
favorable scores slightly edged out
her unfavorable scores. Only 29% of

| respondents were familiar with Bell.

but those who did know him rated

| him pretty favorably overall,

Eighty-one percent of respondents
identified Limbaugh as familiar to
them. but his unfavorable scores
slightly outnumbered his favorable

| scores in this study. Only 45% of re-

spondents knew Don Imus and. like
Limbaugh, his unfavorables were
considerably higher than his favor-
able scores. But the most recognized
personality in this study was none
other than the self-proclaimed “King
of All Media,” Howard Stern.
Ninety-two percent of respondents
were familiar with him. However,
Stern gained the dubious honor of
gamering the highest percentage of
unfavorable and “hate™ ratings of all
of the personalities tested.

Listener Attitudes

Next in the study, participants re-
sponded to a number of declarative
statements about Talk radio. Forty-

six percent of respondents “strongly
agreed™ and only 10% “strongly dis-
agreed” with the statement "1 use ra-
dio to get the news headlines.”
Thirty-seven percent said they
“strongly agree” and 17% said they
“strongly disagree™ with the state-
ment “1 use TV to get more in-depth
coverage of stories.” In another nod to |
the power of local content for radio,
only 19% of respondents said they |
“strongly agreed™ while 22% “strongly
disagreed™ that ~“There is not enough
national news on the radio.”

Traffic continues to be a must-have
at Talk radio. Only 18% of respon-
dents “strongly agreed™ and 25%
“strongly disagreed™ that “There are
too many traffic reports on the radio.”
The same goes for weather reports.
with only 11% saying they “strongly
agree” and 46% saying they “'strongly
disagrec™ that “There are too many
weather reports on the radio.”

Perhaps due to the opinionated hosts
associated with Talk radio. only 15%
“strongly agree”™ and 26% “strongly
disagrec™ that radio is more unbiased
than any other news medium. And
30% “strongly agree” while 33%
“strongly disagree™ that they “prefer to
get their news from a station other than
the one I lisien to for talk.”

Internet Convergence

Patrick says that he believes Talk |
radio is poised better than any other |
format to take quick advantage of the
coming convergence of radio and the
Internet, and the results of the study
would seem to support that idea.
Among men and women. access (o
the Internet is about even (69% for
men. 61% for women). and on aver-
age they both spend about one to five
hours online per week.

Men typically use the "Net mostly
for news, followed by financial infor-
mation, entertainment. purchasing
products and making travel arrange-
ments. Women, on the other hand.
ranked travel as their No. | use for the
Intemet, followed by news, purchasing
products, financial information and en-
tertainment. These stats hold up pretty
consistently across 25-54s and 45-64s.
as well as with all income brackets.

Broken down by talk type. all-
News listeners visited news and
financial websites the most. while
entertainment-based talk listeners
visited entertainment and product
purchase sites the most. Informa-
tional talk listeners ranked news and
travel sites as tops. while sports lis-
teners use the ‘Net most often for
news and financial information.

These are only a few highlights of this
in-depth study, as there is not enough
room on these pages to give you a com-
plete analysis of the full resubs. 1t is a |
fascinating look into the attitudes and
habits of Talk radio listeners in America,
and we can only hope that Strategic
Media will consider an update of this
information sometime in the future.

TALK BACK TO R&R!
‘Do you have questions,
comments or feedback regarding this |

column or other issues? ]

Call me at (619)486-7558 or e-mail |

alpetersonGrrenline.com, ‘
tax: (619) 496-7232
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If time is money, what
~ could you get for an extra
’ radio commercial every

ten minutes’

If you're in the radio business to
make money (and who isn’t)

¢ you need
1Y A* bD
Cash

Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without

3 ¥ reducing program content. It

‘ does it without affecting pitch

: :_} or creating a ‘‘chipmunk effect,”
i.. It does it in stereo or mono. It
4 does it in variable amounts,

adding from zero to five
minutes, within two minutes to
two hours.

E
‘ Cash, from Prime Image - you
don’t need one unless you want
to make some.

The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 « Tel (408)867-6519 Fax (408) 926-7294 Service (408)926-5177
Primeimagein@earthlink.net * www.primeimageinc.com

WWW_americanradiohistorv com
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recorded several decades ago.

I's no secret that a great-sounding station
is defined by what you hear between the mu-
sic. On the other hand. you can never discount
the music's appeal in driving listeners to an
Oldies station. But what music is being
played by the nation’s top Oldies stations?

Saturday's Oldies session also marks the

.presentation of this year’s R&R Industry
Achievement Awards for the format. In antici-
pation of O'Day s presentation, it seems like
an excellent opportunity to take a look at the
music being played by this year’s Oldies Sta-
tion of the Year nominees: WMOJ/Cincinnati,

‘WCBS-FM/New York
3pm

MONXEES I'm A Believer
IMPRESSIONS It's All Right
BILLY JOEL Uptown Girl
SIMON & GARFUNKEL Mrs. Robinson
ANIMALS Don't Let Me Be Misunderstood
RASCALS Good Lovin® ’
BARY U.S. BONDS Quarter To Three
£MG HARVEST Dancing In The Moonlight
DUSTY SPRINGFIELD Wishin’ And Hopin®
SHIRELLES Mama Said
BEATLES Yesterday
AL GREEN Let's Stay Together
CYRKLE Red Rubber Ball
PAUL ANKA Lonely Boy

Award-Worthy Programming

i) A look at sample hours of music from the
Oldies nominees for R&R’s Achievement Awards

uring the Oldies session at this week’s R&R Convention 2000 in Los Ange-
les, noted consultant Dan O’ Day will demonstrate ways to cultivate and main-
— tain afresh sound at your station — even when you're playing music that was

WMI/Cleveland. WOMC/Detroit, WCBS-
FM/New York, KOOL/Phoenix and KBSG/

"Seattle.

The lists reflect airplay for the 3pm hour
on Monday, June 5, as compiled by Media-
base 24/7. WMOJ, of course, is Rhythmic
Oldies, but the others remain '60s-based sta-
tions. While you may detect a few regional
subtleties, the bulk of the titles are tried-and-
true Oldies staples. However, an analysis
also shows that these programmers haven't
completely banished *50s music from their
playlists.

STEVIE WONDER Uptight (Everything's Alright)
B.J. THOMAS Raindrops Keep Fallin’ On My Head
TOYS A Lover's Concerto
KBIG@Sonttls
3pm
TREMELOES Silence Is Golden
TOMMY JAMES Draggin’ The Line
McCOYS Hang On Sloopy
BEATLES If | Fell
BRUCE CHANNEL Hey! Baby
SUPREMES Baby Love
CHUCK BERRY School Days
BEACH BOYS Sloop John B
BILLY J. KRAMER Bad To Me
BRIAN HYLAND Sealed With A Kiss
FOUR TOPS It's The Same Oid Song

“It's no secret that a great-sounding station is defined
by what you hear between the music. On the other
hand, you can never discount the music’s appeal in driving
“listeners to an Oldies station.”

—_— e .—

VANITY FARE Hitchin’ A Ride

ROLLING STONES Time Is On My Side
JEWEL AKENS The Birds And The Bees
VOGUES Five 0'Clock World

DORIS TROY Just One Look

KOOL/Phoenix

3Ipm
NEIL DIAMOND Brother Love's Traveling...
MARTHA & THE VANDELLAS Dancing In The Street
NEIL SEDAKA Breaking Up Is Hard To Do
SIMON & GARFUNKEL Homeward Bound
FRANKIE VALLI Can't Take My Eyes Off You
R.B. GREAVES Take A Letter Maria
BYRDS Mr. Tambourine Man
AD LIBS Boy From New York City
EVERLY BROTHERS Wake Up Little Susie
MARVIN GAYE | Heard It Through The Grapevine
RIGHTEOUS BROTHERS (You're My) Soul And...
BEACH BOYS California Girls
ASSOCIATION Atong Comes Mary
ROY ORBISON Crying
SUPREMES Someday We'll Be Together

WisJi/Cleveland

3Ipm
ANIMALS House Of The Rising Sun
EDWIN STARR Twenty-Five Miles
STORIES Brother Louie
ZOMBIES She's Not There
SHIRELLES Will You Love Me Tomorrow
LOVIN' SPOONFUL Do You Believe In Magic
GARY LEWIS & THE PLAYBOYS She's Just My Style
TOMMY JAMES & THE SHONDELLS Crystal Blue...
SUPREMES Reflections

LEFT BANKE Walk Away Renee
CHUCK BERRY No Particular Piace To Go
ROD STEWART Maggie May

‘| NEIL DIAMOND Cherry, Cherry

FREDA PAYNE Band Of Gold.

WOMC/Detroit
3pm
TEMPTATIONS My Girl
SUPREMES You Can’t Hurry Love
CLASSICS [V Spooky
PETULA CLARK Downtown
B0BBY FULLER FOUR | Fought The Law
DOBIE GRAY Drift Away
BOX TOPS The Letter
CLIMAX Precious And Few
MARTHA & THE VANDELLAS Heat Wave
DOORS Light My Fire
RIGHTEOUS BROTHERS (You're My) Soul And...
WMOJ/Cincinnati
3pm

STEVIE WONDER Living For The City
0'JAYS Used Ta Be My Girl
SUPREMES You Keep Me Hangin’ On
SYLVERS Boogie Fever
SHANNON Let The Music Play
THREE DEGREES When Will | See You Again
FOUR TOPS | Can't Help Myseit
PEACHES & HERB Reunited
JACKSON 5 ABC
KOOL & THE GANG Celebration
BEE GEES Love You Inside Out
STAPLE SINGERS '}l Take You There
YOUNG-HOLT UNLIMITEO Soultul Strut

For market exclusivity

602.381.8200

ext. 201 Eastern stations
ext. 211 Western stations
affiliaterelations @ weststar.com

www americanradiohistorv com
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Run for 3 months free"
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News

Cumulus
Continued from Page 1

Dickey has been promoted to Exec.
VP. Most.recently Director/Program-
ming of Cumulus Media and Exec.
VP of Cumulus Broadcasting, John
Dickey will continuc to oversee pro-
gramming. but he will add responsi-
bility for engincering. facilitics. soft-
ware activities and information tech-
nology. He will report to his brother,
Lew Dickey.

“Since stepping in to take over ra-
dio operations in March, Lew has
done an excellent job of driving the
company forward,” Weening said.
“We have moved from our acquisi-
tion-intensive start-up stage, in which
1 played the lead role, to focusing al-
most exclusively on radio operations.
Lew is a first-class leader and radio
operator. | belicve it is critical that he
now take the lead role in running the
business.”

Martin Gausvik. who joined the

o i1

el

group on May 29, continues his re-
sponsibilitics as Exec. VP, CFO &
Treasurer, reporting to the company's
board of directors.

“Through more than 100 acquisi-
tions since 1997, Richard and I have
assembled leading clusters in 60 mar-
kets throughout the U.S..” Lew
Dickey added. “These management
changes allow us to more effectively
focus on operating these markets.
While much remains to be done,
Marty. John and I look forward to
devoting all of our energies toward
making Cumulus a premier operating
company in the industry.”

Cumulus shares reached a 52-week
high of $55.43 in late December but
began to tumble in the carly weeks of
the new year as word began circulat-
ing that the fast-growing operation
had overstated its revenues. The com-
pany delayed its quarterly carnings
report several times-before issuing a
public explanation in March that it
had not spread out its revenues over

—

the normal 12-month period, but had

recorded them in bulk, accidentally |

giving the impression that total rev-
enues were higher than they actually
were.

No wrongdoing was found. but the
action sent share prices into a down-
ward spiral. While the stock has lev-
eled oft — the issue closed down 31
cents to $10.13 on Tuesday — the
December high looks worlds away
from today's market price. The ac-
counting troubles and price drop also
sparked a shareholder uprising that
has resulted in no fewer than 11 share-
holder class action suits being filed
against the company and its execu-
tives in Milwaukee U.S. District
Court. Those suils are continuing to
wind through the legal system.

Along with the management
changes, Cumulus intends to change its
address: The group said it will consoli-
date its headquarters and finance opera-
tions in Atlanta by Oct. 1.

— Jeffrey Yorke

LIOUS WVIETAL

The RIAA has issued the folowing awards for the month of May:

MULTIPLATINUM
ALBUMS

Double Live, Garth Brooks,
Capitol; Backstreet Boys, Back-
street Boys, Jive (13 million); Su-
pematural, Semtana, Arista (12 mi-
lion); Yourself Or Someone Like
You, Matchbox Twenty, Lava/Atian-
tic (11 million); Greatest Hits, Patsy
Cline, MCA (9 million); No Strings
Attached. ‘N Syne, Jive (8 million);
Strait Out Of The Box, George
Strait, MCA; Dangerous, Michael
Jackson, Epic; Vs., Pearl Jam,
Epic (7 million); Some Girls, Roll-
ing Stones, Rolling Stones; Signifi-
cant Other, Limp Bizkit, Inter-
scope; My Way, Usher, LaFace/
Arista; R., R. Kelly, Jive; Smash,
Ottspring, Epitaph; Born To Run,
Bruce Springsteen, Columbia (6
million); Hard Knock Life, Volume 2,
Jay-Z, Roc-A-Fella/Def Jam; / Still
Believe In You, Vince Gill, MCA (5
million); Tattoo You, Rolling Stones;
No More Tears, Ozzy Osbourne,
Epic; Greatest Hits, Gloria
Estefan, Epic; Dirt, Alice In
Chains, Columbia; My Love Is Your
Love, Whitney Houston, Arista;
Human Clay, Creed, Wind-up; Un-
teash The Dragon, Sisqo, Dragon/
Def SouliDJMG; The Writing’s On
The Wall, Destiny’s Child, Colum-
bia (4 million); Sticky Fingers and
Goat's Head Soup, Rolling Stones;
Evil Empire and Rage Against The
Machine, Rage Against The Ma-
chine, Epic; Greatest Hits 1966-
1992, Neil Diamond, Columbia;
Black Sunday, Cypress Hill,
Ruffhouse/Columbia; Greatest Hits
1985-1995, Michael Bolton, Co-
lumbia; On The 6. Jennifer Lopez,
Work/Epic (3 million); Emotional
Rescue, Rolling Stones; Cypress
Hill, Cypress Hill; Stones In The
Road. Mary Chapin Carpenter,

R i o R

Columbia; Room 112, 112, Bad Boy/
Arista; Rated Next, Next, Arista; A
Chorus Line, Original Cast, Sony Clas-
sical; Marc Anthony, Marc Anthony,
Columbia; One Step At A Time,
George Strait (2 million).

PLATINUM ALBUMS

The Wall Live 1980-81: Is ‘There
Anybody Out There? Pink Floyd, Co-
lumbia; Romeo Must Die, Soundtrack,
BlackGround; Slipknot, Slipknot,
Roadrunner; Blue, Third Eye Blind,
Elekira/EEG; Love Jones. Soundtrack,
Columbia; Yesterday, Today & Tomor-
row, Kenny Loggins, Columbia; J.E.
Heartbreak, Jagged Edge, So So Det/
Columbia; Jerry Maguire — Music From
The Motion Picture, Soundtrack, Epic;
Hooray For Boobies, Bloodhound
Gang, Republic/Geffenvinterscope; A
Chorus Line, Original Cast; My Name
Is Joe, Joe, Jive; Sunburn, Fuel, 550
Music/Epic; Where | Wanna Be, Donell
Jones, LaFace/Arista; The Heat, Toni
Braxton, LaFace/Arista; Christmas Is-
land, Jimmy Buffett, Margaritavilie/
IDJMG; Greatest Hits, Mark Ches-
nutt, MCA; Return Of Saturn, No
Doubt, Interscope; Exile On Main
Street, Goat's Head Soup, It's Only
Rock ‘N’ Roll, Made In The Shade,
Sticky Fingers and Still Life, Rolling
Stones; Baby Beluga, Raffi, Rounder;
The Better Life. 3 Doors Down, Re-
public/Universal.

GOLD ALBUMS

O¥d Friends, Simon & Gartunkel.
Columbia; The Very Best Of Meat Loa,
Meat Lost, Epic; The Wall Live 1980-
81: Is There Anybody Out There? Pink
Floyd; Wow Worship Orange, Various
Artists, Integrity; 200 Years — The Mil-
lennium Concert, Billy Joel, Columbia;
Romeo Must Die, Soundtrack; .G,
Gerald Levert, EastWesVEEG,; Stiff
Upper Lip, AC/DC, EastWesVEEG;
Reinventing The Steel, Pantera,

Raxbury, Soundirack, DreamWorks;
Make Yourself, incubus, Immortal/
Epic, Telling Stories, Tracy
Chapman, ElektreVEEG; Vitamin C,
Vitamin C, Elekira/EEG; Punk In |
i

EastWesVEEG; A Night At The }
!

Drublic, NOFX. Epitaph; Real Live
Woman, Trisha Yearwood, MCA;
February Son, Oleander, Republic/
Universal, WWF Aggression, Vari-
ous Artists, Priority; Only God Can
Judge Me, Master P, Priority; For-
given Not Forgotten, Corrs, 143/
Lava/Atlantic; Book Of Thugs, Trick
Daddy, Slip N Slide; Can't Take Me |
Home, Pink, LaFace/Arista; Morir
De Amor, Conjunto Primavera,
Fonovisa; Unrestricted, Da Brat,
So So Def/Columbia; Nothing But
Love, Wilkinsons, Giant; Hooray
For Boobies, Bioodhound Gang;
Remember, Rusted Root, Island/
IDJMG; Mo'Hogany, Monifah, Up-
town/Universal; Emotional, Carl
Thomas, Bad Boy/Arista; A/l Time
Greatest Movie Songs, Various Art-
ists, Epic; My Name Is Joe, Joe;
Home, Sevendust, TVT; Party Doil
And Other Favorites, Mary Chapin
Carpenter; Live At Carnegie Hall,
Stevie Ray Vaughan, Epic; Great-
est, Duran Duran, Capitol; The
Heat, Toni Braxton; Skull And
Bones, Cypress Hill; This Is Your
Time, Michael W. Smith, Reunion/
Jive; The Best Of Leonard Cohen,
Leonard Cohen, Columbia; Infest,
Papa Roach, DreamWorks; Retum
Of Satum, No Doubt; War & Peace
Vol. 2 (The Peace Disc), lce Cube,
Priorify; Rewind, Rolling Stones;
More Singable Songs, Rise &
Shine and Raffi's Christmas Album,
Raffi.
QGOLD SINGLES

“Turn The Beat Around,” Vickl
Sue Robinson, RCA; ‘He Wasn't |
Man Enough,” Toni Braxton.

s

| MTV
Continued from Page 3

MTYV. Before joining the company.
| she was Copy Chief of Glamour
| magazine and Sr. Writer for Made-
i moiselle magazine.
| “Judy McGrath is a remarkably
| talented creative executive who has
{ brilliantly led MTV from one success
| to another, growing the business dra-
| matically along the way.” Freston
| said. “Under Judy, MTV has become

a magnet and home to a great armay

of creative talent. Teaming Judy with
| [MTVi Group President/CEO] Nicho-
las Butterworth gives our online mu-
sic operation a powerful advantage
and will surely accelerate the scam-
less integration of our music televi-
sion and web businesses.”

Toffler was previously GM of
‘MTV and President of MTV Produc-
tions. He joined the company in 1987
from the law firm of Kaye, Scholer,
Fierman, Hays and Handler. “Van
Toffler has the rare combination of
strong business acumen and great
creative instincts,” Freston com-
mented. “He and Judy have been
great partners, resulting in more
people watching MTYV than ever in
its history. Van has also been respon-
sible for MTV Productions. our criti-
cally acclaimed and successful
movie business. which producéd
Election as well as five other feature
‘ films. Van is the perfect person 1o
| take MTV successfully on its next
| steps into the future.”

1 Roedy was previously President/
{

MTV & VHI International. He joined
the company in 1989 as Chief Exccu-
tive-Managing Director/MTV Eu-
rope. He was promoted to President/

XAz

Continued Yrom Page 3

don’t sce oursclves in competition
with [NAC/Smooth Jazz]) KIFM.”
Levine added. “This will be a South-
em Califomia Jazz facility. We will
be adding some local programming
just for San Diego, and we will be
covering the juzz scene there 100.”
From 7pm-6am XJAZZ will simul-
cast with KIAZA.os Angeles. which
airs WFEMT's syndicated juzz pro-
gramming during those hours.
XJAZZ's signal covers a wide swath
of coastal California. strewching from
Ensenada to Santa Barbara.

Continued from-Page 1

far behind. Year to date, com-
bined local and national revenue
figures were 21% higher, with
local numbers up 17%, and na-
tional figures running 34% |
| ahead.“We have to keep in per-
spective that these gains are on
top of outstanding growth from
|| 1999" RAB President/CEQ
| Gary Fries notes.“While we see
| @ slight slowdown toward the |
end of Q2, third- and fourth-
| quarter pacing indicates a |
healthy, sustained growth rate |
throughout the year” J

I £

amici cxcrem

MTV Networks Europe before being
named President/MTV-VHI1 Intema-
tional and Chairman/MTV Networks
Europe in 1994,

Sykes was previously President/
VHI. a post he has held since his ar-
rival at the company in 1994, He be-
gan his career in the music industry
at CBS Records in 1977, He then
joined Warner Amex Satellite Enter-
tainment as part of the original tcam
that launched MTV. From 1986-88 he
was at the Creative Artists Agency. He
has also been President of Champion
Entertainment. President of Chrysa-
lis Records and Exec. VP/Talent Ac-
quisition & Marketing for EMI Mu-
sic Publishing Worldwide.

Meanwhile, David Hall becomes
President/TNN. He was most recently
President of CMT and TNN.
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The Wniild's""fi“'l’arly Shows

0 ﬁhsmem.m

~ The biggest uptempo dance & party music from TOP/40
“Current hits”, “Recurrent hits” & “80's - 90's Flashback hits”

~ ’ﬁ'ﬁ“r/Ac....;

" The biggest Hot Adult Contemporary “Current hits?

L “Recurrent hits? “90's Flashback hits? & “80's Classic hits”

CHOSSOVER 1oeee

73 Including the hottest hit music from: “Hip Hop", "R&B",

W Unhosted - use your DY's for a focafized sound Py

W Non-Stop kit music mixerd heat-to-heat. " o

A -
-

W Delivered weekly.on GD.

W Dver 250 satisfied affiliates, & N
X

W Researched, proprammed and produced by professionals.

-

W Pertectatinoon, Rush hiour, nights and weekends.

Contaci your Hot Mix representative at 480-847-5500
info@HoiMix.com = HotMix.com

= 2 -0id Schoo".

b ESONTRY MIX.

(3 The hottest country hit music from the biggest clubs around 1

the USA and your station.

MAINSTREAM ...

- The greatest Top40-Mainstream dance/club/party hits from

the.late 70°s through the 80's, and early 90's.

HOT/AC . e

The greatest Hot Adult Contemporary dance/club/party hits
from the 80’s through the early 90s.

OLD SKOOL + e

The biggest “Old Skool” club & party hits from the late 70's
L through the 80’s, and early 90's.

RESURRECTION 1 omee.

The biggest Classic Altemnative / New Wave hits from the 80's

A DIVISION OF
-l - VAl Tl
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big Street Talk ;Bienvenidos! to all
R&R Convention 2000 attendees! In
case you haven't noticed, the entire
Southiand has been bitten by the Lakers bug,
| and most of Southern California is in a fever-
| pitch frenzy over the high-flying NBA team. Be
sure to attend our big Laker party tonight (6/
16) in the Los Angeles Ballroom, complete
with Shag-sized screens and lots of food, fun

I and special guests!

girl fromthe gutter

New This Week:

KDWB WOST

WGTZ WSKS
WSTO KFFM WJMX

Given the performance by the Lakers
| against the Indiana Pacers in game one of the
i NBA Finals, fans will do just about anything to

show their team spirit! Leave it to KXTA

(XTRA Sports 1150)/L.A. to assist in that de-

partment. The station was able to get hold of

a 1973 AMC Pacer automobile and gave lis-

teners the opportunity to pound the heck out
I of it at a local Chevy dealership last Friday (6/
| 9). The luckiest fans were able to score oh-so-
coveted tickets to that night's game at the Sta-
ples Center.

Already on over 50 stations:

KIIS WFLZ KKRZ
KALC KFMS WKFS
WXKS WDRQ wKal
WRVQ WMXB WDJX
WFKS WXKS WKSS
WPST WSTW and more!

¥

Meanwhile, Laker star Kobe Bryant placed

a phone call to KPWR (Power 106)/L.os Ange-
les morning man Big Boy and offered him a
pair of incredible seats to that same game. El
Hombre Grande in turn offered the tickets to
Power 106 listeners, but they wouldn't get
them easy! Big Boy put out a challenge: He
| oftered the tickets to the first person who
would tattoo their buttocks with the phrase,
“Reggie Miller, Kiss' My Ass!” Lo and behold,
a young man called in and offered to perma-
nently ink the phrase on his posterior. He did
the deed on last Friday's show. Scenes of the

music netwerk

Laker Fans Pound A Pacer!

} Is Dr. Laura Now ‘
A VP Candidate?
First Rush Limbaugh finishes first in a

USA Today poll that asked readers who they
thought would be best for the open Monaday

*Night Football gig over at ABC-TV. Then, last

Monday, a report comes from Internet snoop
and ABC Radio Networks talk host Matt Drudge
that possible Reform Party presidential candi-
date Pat Buchanan is considering Premiere
Radio Networks talker Dr. Laura Schilessing-
er as his vice presidential candidate! When con-
tacted by ST for comment, Premiere officials
said that the doctor “mused that, as conserva-
tive as she is perceived to be, she has no de-
sire to be the woman behind the man.” Bucha-
nan campaign officials have denied Drudge's
report.

s Jonathon Brandmeier set to leave In-
finity FM Talker WCKG/Chicago? The talk host
told the Chicago Tribune last. week that “chanc-
es are slim” he'll re-sign with 'CKG because,
under his current deal, his program is heard on
tape delay at sister FM TalkerKLSX/L.A., and
he'd rather be heard live in La-La Land. “I hon-
estly believe we can work this out so that all
parties are happy,” he said. WCKG GM Micha-
el Disney told the Tribune, “I'd like to really cre-
ate opportunities for win-win situations.” Among

Infinity’s possible scenarios: honoring Jonny B's,

wishes by placing him on an Infinity station in
L.A. live in morning drive.

Meanwhile, a 30-year veteran of the Bos-
ton airwaves is set to step down. Charles
Laquidara will leave the morning shift at WZLX
at the end of the summer, but will continue his
partnership with the Infinity Classic Rocker via

Continued on Page 66

Rumors

* Will KABC/L.A. interim PD Erik Braverman
soon get the full-time nod? KABC President/GM
Bill Sommers told ST that “Erik is a terrific and
very bright guy who has been here through three
PDs, and I'd say he is certainly an attractive can-
didate for the position.” When asked it a final de-
cision on a new PD was imminent, Sommers replied,

On N e 3 event even made the Spm TV newscasts! “Not today”
The Tonight Show with - ———
Jay Leno July 18th! R
: : AMFM Radio Networks ABC News Radio CB$/Infinity Broadcasting
| |profiling Over 25,000 Celebrities
] Responsible Agent Rosters See Why These Companies Use
g | | Artist Management
Ay : Performance Fees .
S { | Direct Dial Numbers
e, | joenwnenes | WWW.CelebrityAccess.com
; | [Touring Status, Avaits, Artist Bios For All Their Entertainment industry Information

‘ «. And mich more!

Call (303)499-7790 for more info or log on to www.celebrityaccess.com for a FREE TRIAL
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“Girl, what ya gonna do with all that body?
Careful with that thing before you hurt somebody”

v i s N S

The #1 Smgle in Canada, Now Catchmg Fure in the US |

me ﬂle Ddlut Album ( In Stores August 22r |

Ilat mmmm 100 Stations Are Playing i
& Sollldeclsion “Faded”!!

Om&’thmsmmek i:
ﬂhm Spins Fnr A Total of Almut 1000 Spins! m

On your desk this week!

Somehow these 32 stations got %
their hands on it early! (damn internet) 'l
One of this weeks most added records!! :{nlzz

KIS-FMLA  KDWB 2

KHTS sz waz
WFLZ WNC! ~ We
KIZP KRBV PE  and more!
WRVW WKFS tini

WAKS WDGC

WNKS KFMS

KJYO

From the album Hot Shot, in stores August 8th

Produced by Jimmy Jam and Terry Lewis for Fiyte Tyme Productions, inc.
Management: Robert Livingston

M-C-A
"-'a---'—"-': %ﬁ

www.shaggyonline.com www.mcarecords.com

L_ © 2000 MCA Rocards  Lyric:© 2000 EM Apra Misic tac. / Fiyte Tyms Tunen / Livingating Music (ASCAP)
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MKpK

“responsibility”

the first single from

the ever passing mnn__e-nt

Newly Added At:
91X
WENX
KEDJ

Already On:

KPNT  KNDD KNRK
KXRK  KXPK WROX
WMRQ KMYZ KPOI
and many more

R&R Alternative Dehut @

Q101
KWOD
WEDG

50,000 sold
in 3 weeks!

Headlining WARPED Tour
w/ Green Day

Alternative Press Feature
Produced By Jerry Finn
Management: Creighton Burke m
12x12 Artist Engineering n

WWW.mxpx.con
w.amrecord

»

Street Talk.

Continued from Page 64

some on-air presence, appearances at major
station events and potential webcasting. oppor-
tunities. “This is not retirement,” Laquidara
stresses. “This is a career transition that we are
still defining” Laquidara will be replaced on-air
by veteran Beantown personality Tai and come-
Rogers Re-Signs

dian Steve Sweeney.
At 'QAM/Miami 4

Controversial South Fiorida talker Neil
Rogers has signed a contract extension that
keeps him at Beasley’'s WQAM/Miami until the
end of 2004, the Ft. Lauderdale Sun-Sentinel
reports. Among the highlights of the deal: A
yearly salary of $1.15 million, a $150,000 sign-
ing bonus and free season tickets to the Doi-
phins, Panthers and Marlins, since all three
teams air their play-by-play on "QAM. But per-
haps the biggest kicker in Rogers’ deal is his
new “teacher’s schedule,” which gives him a
vacation from June 28 until the week after La-
bor Day! Rogers had been considering retire-
ment.

The other stunning news out of ST’s home
office in Aventura, FL is the decision by Cox Ra-

| dio Regional VP Bob Green to keep the Clas-

sical format presently on WTMI-FM/Miami upon

| takeover of the 100kw blowtorch from Woody

Tanger's Marlin Broadcasting. In a statement re-

| leased last Thursday (6/8) Green commented,
| “Had you asked me three months ago about the
| probability of WTMI remaining Classical, |
| would have said the chances were 10%. But

the response from the community has been so
overwhelming, so heartfelt, that it deserved
much more consideration.” Green is now ask-
ing those same people who bombarded Cox
with pleas to save 'TMI to contact advertisers
using the same amount of enthusiasm “to help
us prove that the Classical format can be an
economic success in South Fiorida.” The cur-
rent management of WTMI is still expected to
segue to similar positions at Tanger-owned
Beethoven.com.

WMVP/Chicago’s Huge Show host Bill Si-.
monson claims he and a friend were attacked
early Saturday while walking from a tavern near
Comiskey Park to an elevated train station, fol-
lowing a White Sox/Cubs game at the stadium.
Friday evening. Simonson says he suffered two

| black eyes and a .cut scalp after being confront-

ed by a group of men who were partying on the

| porch of a nearby home. But the talk host be-

lieves the attack was unrelated to his afternoon
sports program. “l think it was just some guys
who didn’t like strangers in their neighborhood,”
he said.

JLast week a major apartment complex in
Anchorage, AK went up in flames, displacing

| 65 people. While Rock KWHL raised $38,000

for the beleaguered Red Cross during a 28-
hour marathon broadcast, CHR/Rhythmic
KFAT personalities teamed up and collected
donations to help those who lost their posses-
sions. The station set up a donation station
at a major intersection and has seen a tre-
mendous response from the community that
still hasn't let up.

Rumbles

« Steve Robinson is named VP/Radio for Window
To The Worild Communications, operator of Classi-
cal WFMT-FM/Chicago

« Former WWBB/Providence PD Al Brock is ap-
pointed Dir./Programming for Ciear Channel’s Bing-
hamton, NY cluster.

» Pop/Alternative KGDU/Monterey PD Chris
White rises to OM, and APD/MD Mike Scott takes
PD duties. 1

e Tommy Carrera takes PD duties at KNEV/
Reno, NV.

* KMXZ/Tucson MD Leslie Lois is boosted to
APD for "MXZ and sister Pop/Ait KZPT.

o KHFl/Austin PD Lesiie Whittle will become
APD/MD for KRBE/Houston, effective July 5. Clear
Channel VP/Programming John Roberts will handle
KHFI PD duties on an interim basis.

* Gwen Foster rises to MD at KNIX/Phoenix.

» Gavin Sr. Editor and veteran programmer Quin-
cy McCoy departs to become the head of program-
ming for Sonicnet.com’s internet-only radio stations.

* KWJJ/Portland APD/MD Robin Mitchell resigns to
{aunch a new media venture. His last day is June 21.

* Former KKRD/Wichita PD Greg Wiltiams joins
Entercom and crosstown KDGS for similar duties.

o After 14 years at the helm, WMEE/Fort Wayne,
IN PD Captain Chris resigns to take programming
chores at crosstown Oldies WLDE.

« WZPL/Indianapolis nighttimer Ted Striker is ap-
pointed PO/morning driver at WILN/Panama City, FL.

* KLZK/Lubbock, TX Operations Manager Chuck
Luck exits.

* WKRZ/Wilkes Barre-Scranton part-timer Kelly
Meyers joins WIOQ/Philadelphia as APD.

* Brian Scott is named interim PD at WBTS/At-
lanta.

* KUUU/Salt Lake City appoints Rob Oison inter-
im PD.

* Former KPTY/Phoenix staffer Makeisha Russ
joins KSFM/Sacramento for MO/midday duties.

¢ KABC/L.A. weekend talker Joe Crummey exits
as the station moves away from general Talk to niche
programming on Saturdays and Sundays.

L.A. Times Tells ‘
Love Story

Readers throughout Southern California
were treated to a profile of R&R’s own Urban
Editor, Walt “Baby" Love, while taking in theif
morning latté and fat-free scones at the cornef
coffeehouse last Friday. The Don Heckman
penned article discussed Love's beginnings al
WWYN/Erie, PA, where he played tunes from t
likes of Andre Kostelanetz and Lawrence Welk,
and his rise to fame as a KiLT/Houston DJ. Lo
is also known for being the first African Ameri
can to work for RKO Radio. “l had no idea | wa:
breaking barriers. | just felt God was offering me
an opportunity,” Love said. “I was lucky enough
to meet people who didn’t care about my color.
They cared about whether or not | could garner
an audience. And that, | always could do”

It was no surprise to ST that a flurry of ra
dio stations have jumped on the Survivor stea
roller and created their own promotions inspi
by the hit CBS-TV reality show. Well, leave it t
the folks at Clear Channel to create their o
“Survivor iIsland” for WFLZ/Tampa’s MJ &
morning show — in the parking lot of their Tamy
broadcast center! The station dumped 150 toi
of beach sand, imported exotic tropical plan
and erected a cascading waterfall, and it’s invit
16 listeners to live there. The last one living

Continued on Page
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“tonight and the rest of my life”

the title track from her debut album
in stores june 27, 2000
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THE SICKNESS
IS SPREADING

R&R ACTIVE Rock @ -
ACTIVE ROCK MONITOR 22* - 19*

R&R Rock
MAINSTREAM ROCK MONITOR 26* - 25*

New At:

KEGL WJRR KUFO
WXTB KWHL WXOR

On Over 65 Stations, Including:

WAAF WYSP WNOR WLZR
WRIF WJJ0O WBZX WXTM
KQRC KXXR KUPD KISS
KILO KBP! KRXQ KiOZ
WEBN KSJO WRZK and more

R&R Alternative () - €D
Modern Rock Monitor Debut 39*

40 Stati cluding:
WBCN WFNX WXRK WEDG
WXDX WNNX WwDYL WEDJ
KKND WRAX KDGE KFMA
KXTG KXPK KWwWOD KNDD
KPOI WARGQ WKRL and more

TOP 5 PHONES EVERYWHERE!

Sales: _
11,500 Pieces Scanned This Week

#1 Alternative New Artist Sales
Over 200,000 Sold
Tour:
Ozztest 2000 All Summer!

Bidl 3.

www.giantrecords.com www.disturbed1.com

YATATATATATAR

| Continued from Page 66

the “island” gets $10,000. However, MJ & BJ
have one caveat: All contestanfs must maintain
contact with a palm tree at all times! The con-

test began on Wednesday (6/14).

ST wishes a speedy recovery to WWDB-
FM/Philadelphia midday talk host Gil Gross,
who is recuperating at home following surgery
to remove a benign tumor from his spinal cord
last week. PD Jeft Hillery says Gross will likely
be off the air from four to six weeks. WWDB
overnight host Steve Martorano will fill in dur-

ing Gross' absence.

Set that VCR now: Syndicated morning
madman Mancow will appear on ABC-TV's Po-
litically Incorrect on Monday, July 24. Check lo-

cal listings for show time.

| | PROMO ITEM OF THE WEEK |
Leave it to Restless recording artist and famed
WPYO/Orlando mixer DJ Magic Mike to send ST
| one of these groovy turntable dust covers. Little
does Restless promo god Dave Darus know that
the folks at Street Talk Central love vinyl — es-
pecially those funky 12-inches! Now if we can just
find those spindles for the 45s....

Records

* Are discussions on the front burner again with
French utility and media giant Vivendi about a po-
tential acquisition of the spirits and entertainment
company Seagram Co., parent of the Universal
Music Group?

 Virgin ups crossover king Cary Vance to VP/
Promotion, where he'll work with all formats. He
remains based in New York.

* Sanctuary reorganizes its field staff. Rich Rob-
inson takes the Northeast, Brian O’'Neill takes the
Midwest, Mark Roper grabs the South, and
Stephanie Pensyl lassoes the West. Ray Koob will
oversee promotion for the three-labet group out of
Raleigh until mid-July. He'll then move to New York.

* Look for Reprise New York local Tommy Page
to ascend to a national Top 40 post.

« Citing a duplication of services with joint ven-
ture partner Island Def Jam, Capricorn cuts North-
east regional Jay Hart, West Coast regional John
Kohl, Texas regional Dale Miller, promo assistant
Pat Tedeschi, VP/Sales Rob Sides and retail mar-
keting statfer Cheri Eisenberg.

* TVT taps Harry Schwartz as its new South-
east regional.

* Wind-up West Coast regional Anne Eason has
resigned, effective June 30.

* Publicity goddess Heidi Elien Robinson ex-
its Maverick as Head/Media Relations, effective
June 30. Look for her to take a senior marketing/
PR post at a major Internet company later this
year,

Street Talk.

D R I N R I IR AT I R B S

* Tom Owens joins Clear Channel, reports to
President Randy Michaels.

Phil Costello appointed Sr. VP/Promo. for
Reprise. ¥
Jimmy Steal fakes VP/PD post at KPWR/ §
Los Angeles. 1
Kirk Stirland named WOR Radio Network
President.

Barry Drake upped to CEO of Sinclair Radio/TV.

>4

Steve Hicks elevated to CEO of SFX Broadcasting.

Rick Beicher rises to PD/OM of WHAS/Louisville.
Mike O'Connor accepts PD chair of KBCO/Denver.
Don Gosselin promoted to PD of WWRX,

Providence.

Randall Bloomquist returns as R&R Washington

Bureau Chief.

Suzanne Berg boosted to VP/AC of Elektra.
Ron Reeger rises to VP/GM of WTAR & WLTY/
Norfolk.

Larry Berger becomes OM of KOFY/San
Francisco.

Newly Named Miami PDs: Fleetwood Gruver
joins WFLC, while Shirley Maidonado leaves
WXDJ for WLVE.

\ 4

* Marvin Selier promoted to VP/GM of WPIX/N.Y.

* Mike Ludium returns to WCBS-AM/N.Y. as
Director/News & Programming. :

* Steve Smith upped to PD of KWNK/Simi Valley. CA.

*Morning team Jeff Elliott & Jerry St. James joins
WFYR/Chicago.

¢ Cajun Ken Cooper signs a five-year, $1 million
contract to return to WEZB (B97)/New Orleans for

mornings.

* Jim Kime elevated to VP/Radio for King Broad-
casting.

‘* Bob Christy rejoins Fairbanks Broadcasting as

National Program Coordinator.

* New GMs for Detroit: Bob Longwell at WIR-FM
and Mike Solan at WLLZ.

* Bruce Kelly hired as PD of WMJX (96X)/Miami.

* WPGC/Washington's Jim Elliot and Scott Woodside
start simulcasting their morning show over KFMK/

Houston. v

* Ed Salamon recruited as WHN/N.Y. Program
Manager.
* Chartie Kendall now MD at WMMS/Cleveland.

A

Noted consumer advocate and 2000 Gree

Party presidential candidate Ralph Nader will be
keynote speaker for this year's Conclave confall
Nader will speak on Saturday, July 15 at 11am.

WOMC-FM (Oldies 104.3)/Detroit morni

man Dick Purtan will emcee the NAB's annus
Marconi Awards dinner on Sept. 23 at the
Francisco Hilton.

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or o-mail streeftak @ rrontine.com
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R SINCE THE RELEASE OF CALIFORNICATION AND THE CHILI PEPPERS ARE AS HOT NOW AS THEY
THE FIRST WEEK OF THE SECOND YEAR THEY SOLD YET ANOTHER -135,000 ALBUMS WORLDWIDE.

*
¥
K
K

OF THE SECOND YEAR!

CALIFORNICATION HAS SOLD NEARLY 4 MILLION COPIES IN THE US! OVER 8 MILLION WORLDWIDE!

CALIFORNICATION IS THE RED HOT CHILI PEPPERS' BIGGEST SELLING ALBUM INTERNATIONALLY!
IT IS GOLD AND PLATINUM IN 33 COUNTRIES! DON'T BELIEVE IT? CHECK THIS OUT:

6 X PLATINUM: New Zealand 5 X PLATINUM Australa 4 X PLATINUM: Canada. ltaly
X PLATIN t late X PLATINUM  De rk. Porty wel LATINUM
Al F Norway P wit ted Kingd y
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Sound Decisions,

STEVE WONSIEWICZ

Seven Figures In Seven Days

[J Improved retail, record company operations

illion-unit debut sales weeks, once an anomaly, will become more commonplace soon,
say a pair of distribution veterans who believe a dovetailing of current musical tastes,
BE T changing demographics and a fine-tuning of retail and label sales/marketing efforts are

spurring the seven-figure sales spectaculars.

The blockbuster opening weeks —
including consccutive million-plus
debuts in May — are a welcome re-
spite for an industry belcaguered by
negative publicity over its deal with
the FTC over CD pricing and the fu-
ror surrounding music-swapping on
the Intemet. The surging sales activ-
ity is helping to soothe thosc open
wounds. and it doesn 't appear that it
will wanc any time soon, based on
the current media cnvironment and
the quality and quantity of promising
projects from up-and-coming artists.

Garth Brooks was the first antist to
break the debut-weck million-unit
sales mark in latc 1998 with Double
Live. He was followed in mid-May
1999 by The Backstreet Boys, who
sold 1.1 million copies of their soph-
omore album. Millennium.

Many industry execs, however,
point to the eyc-popping 2.4 million
units of ‘N Sync’s sophomore disc,
No Strings Attached, that were sold
in March as ushering in the new busi-
ness climate. That was followed a
few months later by pop diva Britney
Spears’ second album, Oops! ... I
Did It Again. which scanned 1.3 mil-
lion copies in its first week. Rapper
Eminem completed the hat trick the
following week when his sophomore
disc, The Marshall Mathers LP. sold
a white-hot 1.8 million copics during
its first seven days on the market.

Gen Y Vs. Baby Boomers

When analyzing the current num-
bers, it's easy to get caught up in the
impact teens have in the impressive
sales. There are now 59.2 million
kids aged 5-19, according to the U.S.
Census Burcau; 3.1 million more
than in 1995. And, according to Gen
Y rescarch firm TRU, teens spent an
estimated $153 billion ($105 billion
of it their own money) in 1999, with
a healthy chunk of that being discre-
tionary expenditures.

On the flip side, however, the
ranks of baby boomers — the gener-
ation that put the contemposary mu-
-sic industry on the map — continue
to expand. Post-war boomers aged
40-54 now total 58.1 million, 6.7

million morc than in 1995. And ac--

cording to the RIAA, while teens
bought 25% of all music sold in the
U.S. in 1998 (the latest year avail-
able). consumers aged 40-plus pur-
chased 26%.

That’s not to say that demograph-
ics haven't played a matcrial role.

Certainly teens represent a healthy
percentage of sales for this year's
million-unit-debut club. And the cur-
rent music cycle certainly leans in fa-
vor of the less-than-twentysomething
demo. Nevertheless, Universal Music
& Video Distribution Sr. VP/Sales &
Distribution Curt Eddy is one vet

who says that a combination of more |

CutEddy  Fred

efficient record company and retail
business practices is contributing sig-
nificantly to the blockbuster debut
sales weeks.

Eddy comments, “There isn’t any
onc thing that stands head and shoul-
ders above the other, but { think the
Tuesday strect date is becoming more
known among the public, just like
Friday is the opening day for new
movies. It’s getting more cmbedded
every day, just as with movies, when
you see the newspaper ads and TV
trailers,

“The idea of the Tucsday strect
date is something that has taken a
few years to really take hold with the
general-public. | wouldn’t say we've
exactly captured America’s attention
when compared to the movic busi-
ness, but something has happened
within the last 18 months, and a lot
of that has to do with retailers focus-
ing in on Tucsday and doirg a much
better job in their prerclease advertis-
ing and in-store promotions. You
can’t cscape it anymore When you
walk into a mass merchant or music/
cntertainment retailer.”

Retailers Hitting On
All Cylinders

But wasn’t that happening a few
years ago? It was, but not with this
degree of sophistication,” observes
Eddy, who has spent 22 years in dis-
tribution. “For the better part of my
carecr |'ve secn the indusiry race re-
leases out the door. Those things still
happen. but with these big records,
you cannot debut over a million units
without better systems in place and

without having excellent setup.”
While Eddy gives credit to the ma-
jor chains for their aggressive sales
efforts on major releascs, he also cites
mass merchants like Wal-Mart and
Kmart, which have strengthened
their commitment to selling front-line
catalog, as well as rack-jobbers like
Handleman and Anderson. which
service those accounts. Concurrently.
while the mass merchants stream-
lincd operations, they also rolled out
new stores in the "90s, According to
NARM., there were 312 home-

“For the better part of my career I've seen the

industry race releases out the door. Those things ™

still happen, but with these big records, you cannot
debut over a million units without better systems
in place and without having excellent setup.”

e —

Croshal also agrees that tradition-
al retailers and mass merchants have
dramatically improved their business.
Retail consolidation was ongoing for
the better half of the "90s, resulting
in the chains slashing the number of
poor-performing specialty music
stores from 2,504 in 1995 to 2,104
in 1998, according to NARM.

And the compctition between tra-
ditional retailers and mass merchants
also adds fuel to the fire, notes
Croshal. “They all know how much
each other sold of a particular album.
and they reatly monitor it. They love
to tell you when they dutsold anoth-
er chain.”

Interestingly. as a portent of the
things to come in 2000, Eddy cites
the teamwork between UMVD and

entertainment centers in megarctailers
in 1998 vs. 84 in 1995.

Those efforts have yielded signifi-
cant increases in market share for
mass merchants. with their slice of
the music business increasing from
18.5% in 1990 10 28.2% in 1995 and
10 34.4% in 1998, the last year for
which the RIAA has such data. “The
mass merchants have done an excel-
lent job of aligning their ficld staff to
make sure the product is out of the
back room on Monday and on the
shelves on Tuesday.” notes Eddy.
“Ten years ago it was a very hit-or-
miss process.”

But it’s not just the retailers that
have improved operations; the record
companies have also refined their
sales efforts. Eddy continues, “Our
industry has become better. Our dia-
loguc with the labels begins much
carlicr, so our ficld staff is prepared
statistically to understand what is at
their disposal and what they have to
work with and when to visit the ac-
counts. You can’t sell as many cop-
ies as Eminem or Britney and ‘N
Sync did withour the Jabel and distri-
bution company being joined at the
hip.”

No More Catch-Up

Maverick Recording Co. GM
Fred Croshal seconds Eddy’s re-
marks about the rise of the mass mer-
chants. “They are not into playing
catch-up anymore,” says Croshal,
Maverick's ex-Head/Sales & Mar-
keting, who rose through the ranks
of Sony's distribution division. “The
numbers they did with *N Sync and
Britncy were pretty impressive. The
mass merchants did big numbers for
us with New Kids On The Block
and Pcarl Jam when | was with
Sony: but now their music depan-
ments are bigger and staffed much
beiter. For the most part, they used
to be reactionary.”

Island Def Jam M Group and
their pantnerships with retailers dur-
ing the Christmas 1999 releascs of
new albums from rappers Jay-Z and
DMX. “This isn't just about the
things that have happened since
March.” he says. “it’s fortuitous-that
it’s happening this calendar year, but
we've scen a number of impressive
stories from different companies last
year. And we delivered two enor-
mous records when heretofore you
never dared release an album because
traditionally there was so much focus
on what had already been relcased.™

Media Freazy For Pop Stars

Despite all the retail improve-

_ments, both executives cite increas-

ingly effective and more targeted set-
up work by the labels® other depant-
ments — promotion, publicity and
video — as having helped boost
debut-weck sales. Contributing to
that, says Croshal, has been the rav-
enous appetite of the various media
for acts in, or similar to those in, the
current million-unit club. “Look at
those artists. Every TV show was
booked before the album was re-
leased. The group was all over radio,
cither visiting the stations or having
the single on the air, and the major
consumer print media were all over
the releases.

“Now, more than cver before, the
mainstream media understand the
importance of tying into these
groups, and, more importantly, of
tying into music. It’s%at an all-time
high. These artists can go any-
where, and they are.”

Croshal points to the exploding
soundtrack business as a case in
point. “It wasn't anywhere ncar as
important three or five years ago as it
is today,” he says. “Soundtrack pro-
ducers are doing whatever they can to
get bands like Alanis, Metallica or
Limp. Bizkit, because they realize

these artists and their music are an
ie.”

Then there’s radio, particularly
pop radio. In fact. the willingness by
radio. and thc media in general. to
step up its marketing activities with
pop slars is a major force in the plat
inum debuts. it also helps explain
why acts like Pearl Jam and Snoop
Dogg came within inches of breaking
the million mark in the carly *90s and
why an act like Eminem can sell
huge numbers despite being virtual-
ly shut out at the mass merchants,
which sell nonstickered versions of
albums.

“Let’s look at Eminem.” says
Croshal. “First there was a greal
campaign by the Universal Music
Group that included the artist, who
could really sell himself. Then they
delivered a great video to MTV. ad
the channel got really involved with
the antist. Then you had radio all over
the single.”

A Cautionary Note

Even though these are heady days
at retail for pop acts, Eddy cautions
against trying to usc the same gam
plan for artists in other genres. “This
shouldn®t be ego-driven, like trying
be the first rock band to sell ) mit
Jion,” he says. “That’s when you sta
doing things that don’t make eco-
nomical sense, like spending toe
much moncy upfront to make thing
happen. One million copics should be
the byproduct of great setup and nd
the first itcm in a marketing plan the
drives the entire campaign.”

Lastly, both Croshal and Eddy
wam that the industry will eventuak
ly have to weather an incvitable sales
Jull. They also feel that the industn
should carefully manage the media’
expectations about future albums

from superstar acts. Croshal com § =

ments, “Look, most of this is grea
for the industry, but my concem is

that people might lose their perspec |

tive of where certain artists are.in
their carcer growth.

“We all know that long-term
development builds the foundatio
that leads to million-selling deb
weeks. That’s not to say that an at
ist can’t do a million on his or ha
next releasc, but it’s unfair to
comparisons between new and ok
albums or to compare onc group
another. And I'm also concerné
about the artist who is sellin
150,000 copies a week, or ev
much less than that, who has toco
pete with 1 million.”

Adds Eddy, “We have to
ber that 1.8 million is the exceptio
to the rule, not the norm.”

integral pant of the sctup for a mov- £
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MCA's Soulbecision Flourishing At CHR/Pop

IIIIII/I/IIIII/II/I/I/I

It’s rare in the record business that everything falls
into place, but that’s pretty much the case with MCA
Records’ Canadian pop trio SouiDecision, whose U.S.
debut single, “Faded,” was the most-added single at
CHR/Pop last week with 59 adds.

CHR/Pop stations supporting the funk-flavored track
with at least 20-30 plays-last.week include KHTS/San
Diego, KKRZ/Portland, WKSS/Hartford, WKSE/
Buffalo (the spins leader at 218 since mid-April),
WAPE/Jacksonville, KZZU/Spokane, - WAEZ/
Johnson City, WDJX/Louisville and WKXJ/Chatta-
nooga, TN. Other key stations that added the song last
week include WRVW/Nashville, WKSL/Memphis,
KZQZ7/San Francisco, KDND/Sacramento, WKFS/
Cincinnati, KSLZ/St, Louis. KDWB/Minneapolis,
WFLZ/Tampa, KBKS/Seattle, KZZP/Phoenix and
WRHYI/Miami.

The group SoulDccision. composed of Trevor
Guthrie, David Bowman and Ken Lewko, formed in
Vancouver, British Columbia in 1994. Recording un-
der the name Indecision, the group caught the attention
of the major labels a few years later with their inde-

SoulDecision

e ——————— e
pendently released hit single “Tonight™ and eventually
signed with Universal Music Canada and MCA in-the
uUs.

MCA Sr. VP/A&R Gary Ashley comments, “We got
involved in this very carly after the Canadian company
sent us their demo. which included ‘Faded.” We made
an early commitment for several reasons: Not only can
these guys write their own songs. but they play their
own instruments and-are more like a group than other
pop acts.”

After signing with Universal/MCA. SouiDeciston
headed south 10 Los Angeles to finish writing material
for a new album. They also scttled on Australian pro-
ducer Charles Fisher (Savage Garden. Ace Of Base) to
helm the album, which was recorded in Sydney. Aus-
tralia Jast year and finished in the fall.

Ashley continues, “From signing: the group to writ-
ing and recording the album to releasing it in Canada
and going for adds in the U.S.. this has becn one of the
few projects where it seems everything is falling per-
fectly into place.”

SoulDecision's debut albuin, No One Does It Better,

was released in Canada last year and has since gone-

gold. “"Faded™ was a No. 1 song in the country and &
best-selling single for several weeks.

Once Canada was off and running, MCA set its
sights south of the border. The Canadian success has
helped the label immeasurably in tackling the U.S.
market. From the outsct the Iabcl cyed pop radio as its
launching pad.

MCA Sr. VP/Promotion Cmig Lambert comments,
“Even though there has been an onslaught of boy bands.
we saw how well they were succeeding in Canada. That
gave us much more confidence in what we ‘wanted to
accomplish in-the U.S:

“It also gave us a lot of time to set this up domes-
tically. We went oug 10 weeks ago and started play-
ing it for people, and the feedback we kept getting
back regularly was, ‘We got one.” Also, the recep-
tion during our first week at radio was nothing short
of outstanding.”

One programmer who gives “Faded™ high marks
is KKRZ/Ponland PD Tommy Austin. “it’s a pure-
pop, rhythmic-leaning record with an uptempo mes-
sage that really sounds like it fits in with our sta-
tion,” he says. “It’s a pretty cool tune. With summer
coming around. we felt it would be a perfect balance
record.”

With CHR/Pop under its belt, MCA's strategy is
to continue locking up more stations and crossing
the song to Hot AC. Lambert comments, “We'll
bring it home at mainstream pop and then look at
Hot AC. We also believe it's a great record for some
of the rhythmic-lcaning stations. The great thing is.
we have plénty of time to set this up at radio, so we
can make a big splash when the album is released.”

The group are playing a few support dates for
Christina Aguilera and will then perform several
radio shows in the U.S. this summer. No One Does

* It Better will be released in the U.S. Aug. 22. MCA

is also setting up SoulDecision’s album for refease
in Europe in the near future.

Ready For Takeoff

Fans of alt-flavored rock should give a listen to
Milwaukce-based band Pet Engine’s new Don’t
Records aibum. Megahurtz, The disc’s leadoff
track, “Popular Tecnage Disease.” has been added
at hometown Active Rock outlet WLZR. While the
station has supported the group in the past, it’s the
tirst time it has added one of the group's songs.

Megahuriz is the fourth album from Pet Engine.
who have vet to ink a publishing deal. A Foo Fight-
ers influence can be heard throughout the album. as
well as a Radiohead twinge on songs like “Pilot
Star™ and “Prequel.”

Cast Management's Scott Ziel. whose company
reps the group (as well as Citizen King on Warner
Bros. Records), comments, “This is a band we've
been nurturing for the last three or four years. and
their songwriting has really evolved. ¢We’ve been
working very hard to-build a profile for the group
in the Midwest. afd it has worked. These guys have
built a nice following in cities like Minneapolis.
Madison and Chicago. Now we're finally starting to
sec interest from some of the other stations in the
region.”

The group’s previous album, Feelin® Like a Hun-
dred Bucks, scanned about 1,500 copics, according
to Zicl. and sold another 2.500-3.500 “from inde-
pendent stores and the stage.”

The group are also finalists on VH!'s new pro-
gram Band Warfare. The show. says Ziel, “is basi-
. cally about what it’s
like to be in a band
and to promote and
market yourself and
M your music. It"s similar
4 10 MTV's Real World
1 and Roud Rules.”

Meganurtz was
relcased last week.
| Contact Ziel at (414)
3 277-1410 for more in-
formation.
= Steve Wonsiewicz

Pet Engine.
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RIAA Sues Napster (Again)

Music industry trade groups RIAA and the National Music
Publishers Association have filed suit against the song-swap-
ping software maker Napster, alieging copyright infringement
and lost sales of recorded music. Aiso joining in the suit were
such companies as MP3.com, Emusic.com and the MPAA.
The suit, filed in U.S. District Court in San Francisco, cited a
Field Research Corp. survey of 2,555 college students that
showed a correlation between Napster use and decreased
album sales in markets with college campuses: The study
estimated that over 87% of music downloaded on Napster re-
sulted in copyright infringement. The plaintiffs aiso alieged that
Napster is harming the emerging legitimate download market.
It's the second time the RIAA has sued Napster, having taken
the software maker to court in December.

Commenting on its latest action. RIAA President’/CEO Hilary
Rosen sad, “This is not just about online vs. offline. Most
pecple in the online business community recognize that what
Napster is doing threatens legitimate e-commerce models —
and is legally and moraily wrong” Napster CEO Hank Barry
countered, “People are sharing over Napster, not selling.
Napster is doing no harm to the record industry. By their own
numbers, record sales are up, and file sharing has proven to
be a great promotional tool. People over the age of 30 are re-
connecting to music through Napster in ways nobody antici-
patad. In fact, a recent public study said 51% of Napster us-
ers are over the age ot 30. Further, over 95% ot all files that
are downloaded are soon erased. Napster is a sampling and
listening experience, not a permanent copying experience that
would displace conventional CD sales”

MP3.com, BMG, Warmner Settle

In related news, MP3.com has settied alleged copyright in-
fringement claims with Warner Music Group and BMG En-
tertainment. Concurrently, both companies announced that
they have inked North American licensing agreements with the
company for its “Beam-It” and “instant Listening” services on
My.MP3.com. For more delails, sce Internet News & Views,
Page 26.

NY Police Upset With Boss Tune

A new song Bruce Springsteen has been performing has
New York City policemen up in arms. The track, titied “Ameri-
can Skin; addresses the death of unarmed Guinean immigrant
Amadou Diallo, who was shot 41 times in his Bronx apartment
by New York City policemen in February 1999. The officers in-
volved in the case were acquitted this past February, which
prompted huge protests in the Big Apple. The song drew a
terse response from police groups, with New York state Fra-
terna! Order of the Police President Bob Lucente calling the
Boss a “dirtbag”

This 'n’ that: Farmclub.com has inked the Washington, DC
group SEV, whose debut atbum is expected to be reieased this
fall ... A&M has set August 15 as the releas€ date for rock
singer-songwriter Matthew Ryan's new atbum, East Autumn
Grin ... TVT has picked up the offiine rights to the' Jimmy Page/
Black Crowes album Live at the Greek The disc hits retail on
July 4 ... Tool plan to begin recording their next album in Sep-
tember. David Bottrill, who heimed the group's previous plati-
num-plus disc, will produce.

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s) Among this woek's new tours:
1 BACKSTREET BOYS $1.337.3 +
2 CROSBY, STILLS, NASH & YOUNG $1,217.8
3 BRUCE SPRINGSTEEN $12415 CHAOTIC PAST
4 TINATURNER $1.075.3 A
s KISS $572.4 EANGELD.
6 BRITNEY SPEARS 3467.7 GUY DAVIS
7 “RUFF RYDERS/CASH MONEY"  $446.3 ety Witis
8 LS MIGUEL $403.2
# KORN $290.7 SR-71
10 RED HOT CHRI PEPPERS $363.1 UNION UNDERGROUND
11 ZZ TOP/LYNYRD SKYNYRD §233.2
12 CREED S8 | ) CONCERT PULSE s courtesy o
13 BARRY MANILOW $224.3 Polistay, 8 pubicason of Promosers’
14 BOB DYLAN $158.8 |. On-line Listngs, (800} 344.7363,
peess Cabornia (209) 271-7900
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New This Week:
uis-FM WXKS  KEGL
wztA  KKND KENZ
WSy  WXRC WPRO

and many more!

THE NEW SINGLE FROM

“PAINTED ON MY HEART”

FROM THE 4
| MOTION / AR
’l PICTURE
| SOUNDTRACK

EE89

Already Picking up Speed at Rock and Modern Rock Radio!!
Major Action at:

KCAL KDGE WIYY KOMP KLPX KBER KXRK WCCC

KMBY KTAL KLAQ KRAD WRWK WXRC and many more!!

#1 Box Office Debut This Week!

m ®|2 Most Added at Rock Radio!!
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TONY NOVIA

tnovie@rrontine.com

Smulyan Focused On Winning

Continued from Page 1

Recently. I caught up with this fast-
moving executive in-between deals,
corporate responsibilities and Lakers-
Pacers playoft games to discuss the
Emmis culture. business diversity. tak-
ing risks. empowering vour people, bal-
ancing growth. how to be successful on
Wall Street and what he lcarned from
his ill-fated purchase of bascball’s Se-
attle Mariners.

R&R: Emmis is a very diverse
company, with radio. TV and maga-
zines. Can you talk a linle about diver-
sity and compare radio 1o television
and magazines?

J8: Radio is a great luboratory, be-
causc the things that we had to do to
survive in radio over the last 20 years
are applicable to other media. The man-
agemient intensity of radio. the need to
promote. the need to market, the need
to research, the need to understand our
inventory. the need to understand our
audience — all of thosc things are
great, in terms of transferring those
skills to other businesses.

They have been very helpful in in-
ternational radio. We learncd some
things that have been applicable to ra-
dio whether it’s in Argentina or Hun-
gary. They ve also been applicable to
television. The old model of how TV
stations were run isn't relevant any-
more. Today. it’s a different business.
The skills that we developed in radio
have also been very helpful in maga-
zines. We brought in people with radio
sales expertise 10 sell our magazines.

R&R: Where are your best margins
right now, looking at all those busi-
nesses?

JS: Radio right now is our best mar-
gins. But that'’s a linle misleading, be-
cause we've got big-market radio, and
we bought TV stations with low mar-
gins that will take a while to grow. The
magazine business is never going to
have the same margins because you've
got production costs that you don’t have
in the radio business. And with New
York City. L..A. and Chicago rudio as our
primiary enterprises, we're always going
10 have great margins in radio,

R&R: People who join your com-
pany become these Emmis warriors.
You've talked before aboul taking
risks, treating people well and giving

them the wols. Do youthink you'll live
ap to that?

JS: We can always dorbeuter. Onc of
my fanatical things is that we do an
employce survey cvery year that's ab-
solutely anonymous. it used to be not
only charts and graphs, but we had ver-
batim comments from people. It really
gives you insight. and you find out
‘where you're making mistakes. You've
got to walk the walk. At Emmis we
probably do it better than other people
because we believe that you've got to
have great people. Hhave a saying: You
can’t ask people to walk through wails
for you if you don’t show them you'li
walk through more walls for them. We
makc mistakes. bat that culture perme-
ates the whole company.

R&R: Can you give an excenple of
some things that you've picked up
Jrom reading these questionnaires?

JS: The most important thing is
empowering your people. You've got
to give people the wols. It's one thing
o own radio stations. 1f you want to
owit them for a year or two years, you
don’t have to reinvest in the propertics,
yout don’t have to buy the right eguip-
ment. The tools are important if you
plan to be in this business long-term.
You've also got to give people the abil-
ity to be involved in decisionmaking,
We've always said that you have to not
only have ownership of the ideas, but
ownership of the cquity.

When we bought Texas Monthly. it
was kind of a cynical group ol people
working for what had been a privately
held magazine for 20 years. The maga-
zinc is sort of an institution. We did our
first survey, and it was like, “Who's
Emmis, and what does this mean”" Very
cynical. A year later people said. “This
culture really works.™ We believe in it

In radio, everybody sort of knows us.
It was very gratifying to hear from Doyle
Rose and David Barrett at Hearst-Argyke
when we were announced as the buyer.
Peuple were very pleased. This a small
industry, and if we're not living up to
what we preach, people are going to find
out very quickly.

R&R: Does this corporate culture
start from the top?

JS: It's important to attract people
who view the world like you do. We al-
ways said that an autocral who comes
10 Emmis will die. If you befieve that
it's sort of my way or the highway and
you come into this company, it will be

—

“Our stock has grown because we've performed, and
we have to focus on our performance. If you're
going to be a public company, you have to live by
those standards.”

—_—-

a disaster. It’s helpful that these are the
things I believe in. These are core val-
ues of mine, how you treat people, Lal-
ways dreamed of having a company
that really lived up to these things. It's
the same with Rick Cummings or
Doyle Rose or Norm Gurewitz or
Walter Berger. We'~e attracted people
like that.

R&R: Wien you are in on the hir-
ing of a person today, what qualities
are you looking for?

JS: 1'm looking for somebody who
has a basic passion for what we do, be-
cause [ think that it starts with that.
You've got to have aJove for this busi-
ness. Whenever you talk to college stus
dents. you tell them, “Find something
youfove.” The old saying is. “Find a job
you love, and you'll never work a day
in your life.” You ook for people who
have this coliaborative naturc.

They have to fit into that mind-set
because, again, if they don’t share the
same outlook — not in terms of their
opinjons on issues. but in their view of
the word collaborative — they just
won't fit. We've got a ot of people who
have been together for a long time, but
we've also integrated a lot of new
people. II' they have that common
thread. they will fit pretty well.

R&R: Do you believe in making
Nour people business partners and giv-
ing them shares of stock?

JS: That is a core value. Probably
the first thing that I did when we
bought out our original cquity partaers
in the carly “80s was give options to a
lot of our people. There's nothing more
gratifying than when [ find out that one
of our receptionists or traftic directors
made enough money through Emmis
options to put a couple of kids through
school or buy a new home or take care
of their parents” retirement. | hear those
stories all the time.

L also think it’s good for business. It's
onc thing to say that your top manag-
ers get equity. When everybody gets the
chance to own a picce of it and benefit,
it gets people more focused. It keeps
people with the company.

R&R: In 1979 WSVL/Shelbyville,
IN turned into WENS, which was the
beginning of Enmmis as we know it to-
day. Just trving to put things in per-
spective and take a step back. did you
in your wildest dreams have any idea
that the company would tum into this?

JS: Probahly not. I belicve that we
knew the business and understood me-
diaand how it worked. If you love what
you do every day and you're passion-
ate about it, you'll make things happen.
I've had people say, Il you'd done this,
you'd be 10 times larger.™ And 1 say.
“Yeah, if any onc of 10 things hap-
pened. we'd probably be a 30- or 40-
billion-dollar company. On the other
hand. if any onc of 10 other things had
happened. I"d probably be sweeping the

strect somewhere.” So how can [ ever.
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“I have a saying: You can't ask people to walk |
through walls for you if you don’t show them you'll
walk through more walls for them.” ‘

———-——

complain? It’s a drcam come truc,
there's no doubt about it.

R&R: How does a guy who gradu-
afes with a law degree from USC get
into media, and specifically radio?

JS: The radio background was be-
fore the law background. [ was always
in_love with radio. When [ was in un-
dergraduage school, I was going to get
a-master’s in telecom, and somebody
said. “Go to law school and study
broadcast law. It'{ help you learn how
to manage and to understand how the

—~world operates.” It was great advice.
I'm glad | paid Bar Association dues. [
would be the worst lawyer who ever
lived had 1 actually practiced. but it was
great. It taught me how to ailocate
among competing interests.

R&R: Flosh ahead w0 1994. What
prepared yau as an executive to ke
a company public on Wall Street?

JS: The best preparation is being.a
pubtic figure. Owning a major-league
bascball tcam guarantees you that.
‘There's nothing that Wall Street can
throw at you that’s worse than angry
sporswriting. It's a litte disconcenting to
know that anybody with a $3 calcutator
can calculate your net worth in four sec-
onds when there is a proxy stadement,

You do have to'run a business ditter-
ently, because Wall Street is focused
more on “What have you donc for me
this quarter”” You have to realize that
there are a lot of people who will buy
and hold your stock for only 60 or 90
days. They really don't care what kind
of a long-term enterprise you're build-
ing or what your involvement in your
communitics is or how your stock-op-
tion plan works for your employees.
What they care about is “Did this stock
grow in the 60 days I held it? If you
do that, they really don't care beyond
that,

That's a scparute business enterprise,
and there are trade-offs. We want to
build a company where people can say,
*“These guys really created value,” but
we also want 10 have a longer-term ho-
rizon.

R&R: Now you've got a public
company, and you're driven by Wall
Street and shareholders. On the other
side you have a family of people that
you care very much about that's still
reasonably small that you want to con-
tinue to grow. How do yvou balunce
those two things?

JS: We had discussions in the carly
days after we'd gone public and consoli-
dation started and multipies went crazy.
We said, “Look. it's obvious we're cither
going to buy cverything in sight or we're
going to do it the way we’ve always
done it and be a little more conserva-
tive.” I think we are a litthe more conser-
vative because a lot of us lived through

We had a discussion in our-manag-
ens’ meeting. and we said, “Look. we

can go back to being a private company.
We can still have the stock options and
the bonus plan. but it’s different when
it’s not public.” I said to everybody.
“We've all got to decide.” And the over-
whelming conclusion was. being pub-
lic inakes us more disciplined: itmakes
us better operators. How consolidation|
has really helped radio is that you've
got a lot of companies out there that are
very focused on creative ways to gen-
CTALC NICW FEVENUCs.

We also said that we need to make
sure that everyone in the company un-
derstands that we've created value. Our
stock has grown because we've per-
formed. and we have to tocus on our
performance. Il you're going to bea
public company. vou have to live by
those standards. And it's not just top
managers; it's traflic directors, engi-
neers, newsmen and salespeople. They
have to say. "1 have to perform. Those
are the ground rules. And if | do. my
stock will grow, and we't all create
value for my family.”

There are things that 1 did when we
were a private company that § can’t do
now, in terms of allocating resources of
providing additionai benefits. but it's
more than made up for by the value cre-
ated by the stock ownership of our people.

R&R: When you hear the name Jef
Swnulvan, you have to bring up the Se-
attle Mariners. You purchased the
team in 1989. What did you learm from
that? Aud if you had to do it over
again, would you? |

JS: Number one. [ think you leam
the. great lessons of life in adversity.
That was probably the most impossible
cconomic proposition I've ever seen,
because the numbers just didnt work
and bascball changed — there were 3
whole host of reasons why it didn'f
work. Economics have really nevel
worked in that or other franchises. B:
I've made some great friends.

1 always say that during my first tw
years in Scattle I was the biggest hero,
and the last year [ was biggest bum who
ever lived. I don’t think you can ever g
back. Sure, I canteil you that. from
economic standpoint, if' I hadn’t done
basebail and Emmis had not over
leveraged, this company would be gi
gantically larger today. But we leamed
a lot, and we came-through a ven
tough time.

Everything that could go wrong fi
the company went wrong at the s:
time. We had an overload of formas
that got out of favor. banking rule
changed, and we got overleveraged.
also had my distraction with baseba
Bascball couldn’t have gone through
tougher time. All those things made u
much better at our jobs. You never g
back. Would I have bought a dilte
team in a different market with diff
ent capitalization? Absolutely, but yo
don’t get to go back,


www.americanradiohistory.com

' | ht}{_’u ?hi’iﬂ
n the mulipia tinum.
Luuzu SEELR FZL4u
e Baague Mo e
JIVE [UESES %
ERRESINIELRMEITE
caleidug the et S|
TSRO 5|
it Ve st e
l'lllLZL.LLL‘lllU...

5

: %

the premiere single from his self-titled debut album

Don Philip
album in stores August 22, 2000

www.donphilip.com
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Crossover Monitor: 1*
(4th week!) |

RSRCHRRNY ©

Rhythm Monitor: 5*
(1947x1)

Urban: 5*
(2254x!)

Mainstream
Top 40 Monitor:
Over 500 spins almdyl

~BIG P'M

ol £

Phones Phones Phones!!
WFLZ/Tampa: Immediate phones after 8x wWwzz Washington. DC: Already Top 5 phones!!
Y100/Miami: #3 phones! KRQ/Tucson: Top 10 phones!
KJ103/0klahoma City: Top 5 phones after 6 spins!  WKSE/Buffalo: Top 10 Phones!
WPXY/Rochester: Top 5 phones AGAIN!

THE SMASH SINGLE FROM THE DOUBLE PLATINUM ALBUM

VOL. 3... LIFE & TIMES OF S. CARTER

./ )
mgm Qi'an Hot Audience Over 56 Million!!

THE ISLAND DEF JAM MUSIC CROUP
AUNIVINSAL WUSK CONPANY -u-cmz \-m
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EXCLUSIVE NATIONAL MUSIC RESEAhCH ESTIMATES June 16, 2000
Caout Americas song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of May 21-27.

y [
CHR/P opP § e = } CarLLour AMERICAe
! Hot Scores
ARTIST TITLE LABEL(S) ™ w W w 5 s 12-17 18-24 '25-34] EAST SOUTH WEST WEST ) By Toxy Novia
HZ) EMINEM The Real Slim Shady (Aftermattvinterscope) 3.96 4.08 4.14 3.96 83.5 25.9 {429 3.93 3.3 409 400 3.79 3.97 f you're reading this at R&R Con-
HPY JAY-Z Big Pimpin' (Roc-A-Felia/IDJMG) 384 392 3.76 3.63 63.0 14.4 14.09 3.68 3.40|375 412 3.61 3.85 vention 2000: On-Air/ONLINE,
o L= don’t miss Larry Rosin from Edison |
‘N SYNC it's Gonna Bz Me (Jive) 381 368 377 — 875 18.9 [4.04 3.73 3.56[3.60 3.68 3.92 3.98 | nyodia Research as he reveals “Ra-
HEp 3000RS DOWN Kryptonite (Republic/Universal) 379 380 386 — 400 59 {375 402 2355389 4.08 3.42 3.71 | dio's Future: The Definitive Study of
. ' g ' Today's 12-24-year-olds, Tomormow's
PINK There You Go (LaFace/Arista) 378 375 382 365 757 19.8 389 3.78 3.48 [3.58 4.03 3.89 364 | o i on Suurday at 111 Sam. Lar-
‘N SYNC Bye Bye Bye (Jive) 375 3.60 3.63 3.67 04.8 335 [3.82 3.73 3.67 |3.85 3.61 3.71 3.85 | ry is oneof the best rescarchers in the
' " business. and the results of this hot-off-
$1500 Thong Song (Dragon/Def SoulIDJMG) 374 381 375 369 858 347|412 368 342 [367 401 35T 30 | (00 will blow you away.
VERTICAL HORIZON Everything You Want (RCA) 3.72 366 3.64 372 86.6 231|369 3.86 3.62 ]3.58 3.83 3.81 3.67 | Alsoon Suturday is a music research
: . . session at 3pm. titled 1 Give It a 10!
CREED Higher (Wind-up) 369 374 375 3569 823 19.8 [3.61 393 354|371 3.91 369 342 Using Your Website to Test New Mu-
FAITH HILL Breathe (Wamer Bros.) 368 3.64 371 378 884 27.8 357 364 3.89 [3.67 3.83 352 3.72 | sic.” hosted by RateTheMusic.com.
. e | 1 Matching his album saies. Em-
: 3.68 3.69 3. 65 78.3 187 [3.13 3. 64 [345 365 360 3.98
JOE | Wanna Knows (Jive) 68 3.69 381 365 783 187 64 384 3.65 inemm's “The Roal Slim Shady" (Aller-
HIp 0MX Party Up (Up In Here) (Ruff Ryders/IDJMG) 361 372 3.68 374 689 18.4 [3.79 3.60 3.10 [3.66 3.81 3.40 3.54 | math/Interscope) is numero uno once
ENRIQUE IGLESIAS Be With You (Inferscope) 381 3.28 342 340 8.0 252|346 383 361 (339 257 368 38 | awin wpping Callout America with
" a 3.96 and supercore strength among
AALIYAH Try Again (BlackGround) 358 378 372 — 788 238|361 348 3.67 [3.48 3.70 3.51 3.60 | cens and women 18-24. where it ranks
BACKSTREET BOYS The One (Jive) 358 332 348 =~ T3 182|357 365 351 )32 365 37 e | No. land No. 2 respectively.
. Hanging at a tough No. 2 is anoth-
OESTINY'S CHILO Say My Name (Columbia) 357 365 353 3.65 90.3 37.7 |aTM 3.50 3.45[3.39 3.72 367 351 | hiphop track. Jay-Z's “Big Pimp-
CHRISTINA AGUILERA | Tum To You (RCA) 356 338 349’ 343 788 25.0 ]398 3.35 3.00 {333 3; 341 3ss |in” (Roc-A-Fell/IDJMG) with a
R P : 3.84. “Big” is No. 3 with teens and
WESTLIFE Swear It Again (Arista) 353 3.45 346 334 639 14.4 [3.65 341 3.47 |345 3.45 342 376 | unamong women 18-24.
NINE DAYS Absolutely (Story Of A Girl) (550 Music/Epic) 352 — — — 896 149368 356 324|370 T 3.45 3.3 Theyre playing sold-out stadiums
. all over America this summer. and ‘N
SAVAGE GAROEN Crash And Burn (Columbia) 349 357 348 351 698 186|347 368 326330 352 356 356 | gyncs albums are sill blowing off the
VITAMIN C Graduation (Friends Forever) (ElektraFEG) 347 343 362 361 83.0 304 ]358 3.38 340 [3.12 3.55 3.63 3.60 | shelves. Their newest single. “It's Gon-
i na Be Me™ (Jive) is up 3.68-3.81 this
BBMAK Back Here (Hoilywood) 345 337 339 321 495 97 |371 314 3.35 337 343 335 369 | o solid No. 4 with teens
MATCHBOX TWENTY Bent (Lava/Atiantic) 344 351 358 343 667 156 [3.39 3.73 3.21[3.36 3.72 3.22 3.52 | and 7th with womien 18-24 and 25-34.
. ) “Kryptonite” by 3 Doors Down
] &
BRITNEY SPEARS Oops!...| Did It... (Jive) 3.:?a 336 348 3.42 95.0 30.9 (353 330 325 {340 320 340 352 | b iiominiierah. a chart-topper
SANTANA {/PRODUCT G&B Maria Maria (Arista) 337 348 338 343 906 455325 3.46 3.42 3.32 3.46 3.37 3.31 | inthrec other formats and officially go-
GO0 GO 0OLLS Broadway (Wamer Bros.) 334 343 355 329 663 17.9 |3.28 354 319330 3.49 3.30 328 | e foraddshis week husbeenatop
= ) tester since the word go. CHR isten-
KID ROCK Only God Knows Why (Top Dog/Lava/Atiantic) 3.28 3.17 330 337 836 264 [3.24 3.26 3.39 [3.23 339 3.31 3.18 | cninthe top markets across America
SONIQUE It Feels So Good (Republic/Universal) 327 333 327 305 764 295|307 330 346|314 327 341 327 | Eivcabigthumbsupto“Krypionite .
it’s No. 1 with women 18-24 and. in
ALICE OEEJAY Better Off Alone (Republic/Universal) 321 325 325 3.19 764 29.0 |3.07 324 3.42|3.12 3.02 336 3.38 | (he slow-to-catch-on demo of women
MACY GRAY | Try (Epic) 347 3.25 332 346 90.6 43.2 [3.00 324 332 {320 330 288 330 | 25-3isabcady8thwitha3ss.

Total sample size is 400 respondents with a +/-5 margin of error. Tolal average favorabillty estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Tofaf familiarity represents the percentage of
respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hi Potentisl (HP)
represents songs that have yet to chart in the top 25 on A&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington. DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. M/IOWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.

~
Mingle with 19 at the Cocktail Party
Thursday, June 15, 7:00pm - 9:00pm
(Reflecting Pools)

L g “Distracbed”

See 15 perform their new single “Distracted” GOING FOR (§HR/POP ADDS

at Lunch, immediately following the CHR Panel
Friday, June 16, 1:00pm (LA Ballroom) "'“I'Y 1 1

Wi B3
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CHR/Pop Top 50

® June 16, 2000
W WS aRmsTTmE LaBeLs) gt Pirs ua(e:so:?sous bt il Most Added -
1 1+ BRITNEY SPEARS Oops!...I Did it Again (Jive) 9340 -38 904548 10 17200 | wanstrie wseus ADDS
6 © ‘N SYNC It's Gonna Be Me (.{ive) 8573 +1389 906363 8 1720 | 3 050Rs DOWN Kryptonite (RepublicUniversal) 38
2 3 VERTICAL HORIZON Everything You Want (RCA) 8392 41 981342 .27 1860 | <o pecISIONFaded (MCA) 35
| s O CREED Higher (Wlnd-up). 8039 +85 819513 21 1838 | guacev Dance & Shout (MCA) 29
1 5 © ENRIQUE IGLESIAS Be: With You (Interscope} 7691 + 839019 15 1700 LFO West Side Story (Arista) 27
: l 3 s MACY GRAY | Try (Epic) . 7523 N7 738528 21 1680 LARA FABIAN | Will Love Again (Columbia) 20
1 10 © MATCHBOX TWENTY Bent (Lava/Atlantic) na +839 693939 9 1672 DESTINY'S CHILD Jumpin, Jumpin (Columbia) 20
; _i. 9 © PINK There You Go (LaFace/Arista) 7082  +642 837423 15 1548 | qakes Shake It Off (Elektra/EEG) 18
[l 8 s CHRISTINA AGUILERA | Turn To You (RCA) 6111 -365 622062 11 1680 | ... cOROON Tonight And The Rest... (Warner Bros.) 18
| i 7w SIS0 Thong Song (Dragor/Def SoulIDJMG) 6084  -669 677509 13 159 | jeqqich SyMPSON I ThinkI'm In Love... (Columbia) 15
| 1 @® BACKSTREET 8OYS Tl.le One (Jive) 5834  +268 562395 7 10 NOBODY'S ANGEL | Can't Help Myself (Holywood) 15
1 s @ JOE I Wanna Know (Jive) 5194  +608 573790 8 1568
;‘. 14 ® G600 GOO DOLLS Broadway (Warner Bros.) 5191 +55 486881 11 1561
1 2 @ AALIYAH Try Again (BlackGround) 5131 +153 651505 8§ 1438
2 (®  NINE DAYS Absolutely (Story Of A Girl) (550 Music/Epic) 5033 +622 551498 7 1593
! w @ BBMAK Back Here (Hollywood) 4753 4292 498550 10 1695
13 1w DESTINY'S CHILD Say My Name (Columbia) 4748 503 507004 20 1400 |
l ‘ 2 @ EMINEM The Real Slim Shady (Aftermattvinterscope) 4609 +512 544151 6 1367
“ \ 12 19 VITAMIN C Graduation (Friends Forever) (Elektra/EEG) 4387 1093 478193 13 1550
ii ._'I 16 20 SANTANA F/PRODUCT G&B Maria Maria (Arista) 4193 -583 461582 24 15200
[l F % @ MANDY MOORE | Wanna Be With You (550 Music/Epic) 4006 4275 401924 9 15944
e | 7 22 SAVAGE GARDEN Crash And Burn (Columbia) 3578 -1032 374225 13 1410
I % 2 FAITH HILL Breathe (Wamer Bros.) 3525 304 446257 20 1340 Most Increased
[ » @ WESTUIFE Swear I Again (Arista) C 33 4113 20425 17 WA Plays -
1 2 2 ALICE DEEJAY Better Off Alone (Republic/Universal) 3280  -754 453990 15 126 | .o e v oG
1 7 2 KID ROCK Only God Knows Why (Top Dog/Lava/Atlantic) 3152 -384 298992 20 1330 |, , )
] : w @ SPLENDER | Think God Can Explain (C2/Columbia) 3942 492 280182 14 1278 J:sss"'g 's';‘ﬁ;:':l?hr: lfi’"’.‘;'mve Coumbiy ::z::
| Breaxer@  JESSICA SIMPSON | Think I'm In Love With You (Columbia) 2923  +1011 292681 3 1815 MATCHBOX TWENTY Bent (Lava/d ”a"'},fc) 4839
1 2 20 RED HOT CHILI PEPPERS Otherside (Warner Bros.) 2831 -352 2871217 15 124P AALIYAH Try Again (BlackGround) 53
I 3 @ W. HOUSTON & E. IGLESIAS Coutd I Have This Kiss... (Arista) 2083 +256 224547 4 1323 SOULDECISION Faded (MCA) 703
'I' l 3 €  SISTER HAZEL Change Your Mind (Universal) 2077 +365 160029 4 12010 PINK There You Go (LaFace/Arista) o642
i it 3 € TONI BRAXTON He Wasn't Man Enough (LaFace/Arista) 2019 +341 275165 7 858 NINE DAYS Absolutely (Story...) (550 Music/Epic)  +622
: 3 3 MARC ANTHONY You Sang To Me (Columbia) 1851 -330 207284 17 1100 JOE | Wanna Know (Jive) +608
| 5 @SSR RGN (S RatEEe) . 1620 16 204915 9 900 | ey The Real Sim... (Attermativinterscope) 4512
1 v € STING Desert Rose (A&M/Interscope) 1732 +298 182695 5 12313 DESTINY'S CHILD Jumpin, Jumpin (Combia) 411
J‘ I 39 €) DMX Party Up (Up In Here) (Ruff Ryders/IDJMG) 1421 +225 144036 5 662 '
\ § a @ LARA FABIAN | Wili Love Again (Columbia) 1366 +216 193140 3 9720
| 4 @ DESTINY’S CHILD Jumpin, Jumpin (Columbia) 1331 +411 155694 2 63720
. 1;' 3 3 MONTELL JORDAN Get it On...Tonite (Def Soul/IDJMG) 1246 67 172640 19 80
| ) @ BON JOVI it's My Life (Isiand/IDJMG) 1212 +148 129887 4 84N
i-' % @ N0 DOUBT Simple Kind Of Life (Interscope) 1098 +284 81241 2 16/
i ” 2 M2M Mirror Mirror (Atlantic) 996 -23 77095 6 732
i @® SOULDECISION Faded (MCA) 991 +703 73679 1 110738
I | 49 @ BRIAN MCKNIGHT 6,8,12 (Motown/Universal) 911 +159 88198 2 70/4 y Breakers-
| s ‘MOBY Body Rock (V2) 876 -180 89263 6 700
l 1t @  JANET Doesn't Really Matter (Def Soul/iDJMG) 762 +205 135243 1 24 JESSICA SIMPSON
1 o m BLAQUE 808 (Track Masters/Columbia) 746 +33 67878 ] 910 | Think 'm In Love With You (Colllmbla)
\ @ MARY MARY Shackles (Praise You) (C2/Columbia) 688 -43 70337 3 410 TOTAL PLAYSANCREASE  TOTAL STATIONSIADDS CHART
i | a8 s DR. DRE F/EMINEM Forgot About Dre (Aftermath/interscope) 684 89 81558 14 500 29231011 148/15
| ‘ I @ LEANN RIMES | Need You (Sparrow/Curb/Capitol) 654 21 48351 1 501
{ 173 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R
I ranked by total plays for the airplay week of Sunday 6/4-Saturday 6/10. Bullets appear on songs gaining plays or remaining flat from by each reporting station. Songs unreported as adds do not count
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to toward overall totai stations playing 8 song. Most incresased Plays lists
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in folal plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R inc.

| 1) s Produced by Steve Lillywhite
: Sundown From the Debut Album “Parlance of Our Time”

KPTY/Phoenix B97/New Orleans - WKS/Memphis WBAM/Montgomery e
WKZL/Greenshoro - KOMO/Honotult  KJYO/Okialioma City WVKS/Toledo @IZ (IE)
KHiTAulsa - WYDY.Jackson KSXY/Sania Rosa - - WWXM/Myrtle Beach o TSR
KSMB/Lafayeife-  KWTX/Waco WYKS/Gainesville . WXXX/Burlington

TOP 10 PHONES AT WBAM AND WVKS! v EO)

Managoment:<

REACTING AT ALTERNATIVE RADIO! Madern Rock Monitor Chart #38* Debutl,  Madgroove €ntertainment Sam Kiing'
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“Sonique ‘Sky’ is now the biggest song on Power 96.
' We have #1 Phones and #1 Research.”
-Kid Curry, PD-WPOW/Miami

wwWwW_americanradiohistorv com
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JAY-Z Big Pimpin’ (Roc-A-FeIIa/IDJMG) LFO West Side Story (Arista)
Total Plays: 638, Total Stations: 43, Adds: 10 » Totai Piays: 378, Total Stations: 52, Adds: 21

! ‘. BEN HARPER Steat My Kisses (Virgin) NEVE It's Over Now (Portrait/C2/Columbia)

" Total Plays: 595, Total Stations: 47, Adds: 4 | Total Plays: 370, Total Stations: 39, Adds: 11
INNOSENSE Say No More (RCA) BOYZ N GIRLZ UNITED Messed Around (Edel America)

: i> Total Plays: 594, Total Stations: 59, Adds: 5 Total Piays: 362, Total Stations: 30, Adds: 4
1 HANSON I Only (Isianc/I0JMG) TAKE 5 Shake It Off (Etektra/FEG)
3 i Total Plays: 556, Tota! Stations: 43, Adds: 3 Total Plays: 322, Total Stations: 61, Adds: 18
L I i SANTANA F/EVERLAST Put Your Lights On (Arista) NINA GOROON Tonight And The Rest... (Warner Bros.)
| ‘ Total Piays: 526, Total Stations: 49, Adds: 4 | Tota! Plays: 271, Total Stations: 50, Adds: 18
3 DOORS DOWN Kryptonite (Republic/Universal) DEATHRAY Now That | Am Blind (Capricorn)
¥ Total Plays: 512, Total Stations: 70, Adds: 38 Tota! Plays: 260, Total Stations: 25, Adds: 0
| KINAGirl From The Gutter (DreamWorks) 1 TINA COUSINS Pray (Republic/Universal)
| Total Plays: 474, Total Stations: 53, Adds: 7 Total Plays: 221, Total Stations: 18, Adds: 0
TIM JAMES 1'll Be Your Secret (C2/Columbia) HOKUHow Do | Fee! (Geffer/Interscops)
Total Plays: 453, Total Stations: 49, Adds: 6 Total Plays: 187, Total Stations: 30, Adds: 6
D-CRU! Will Be Waiting (Elektra/FEG) NELLY Country Grammar (Universal)
Total Plays: 416, Total Stations: 44, Adds: 4 Total Plays: 114, Total Stations: 17, Adds: 13

gk AT .
1 CHRISTINA TURNS TO KISS 108

RCA's teen pop, star Christina Aguitera takes to the stage at the KISS 2000 Concért. She is
seen here hanging out backstage with PD John Ivey.

BOSSON Where Are You (Capitol)
Total Plays: 379, Total Stations: 33, Adds: 3 Songs ranked by total plays

KISS Concert 2000
i

Columbia recording artist Jessica Simpson performed some of the great hits from her de-
l! } WXKS/Boston's sold-out concert, held at the Tweeter Center in Mainsfield, MA featured but album Sweet Kisses for KISS 108 listeners. She is joined here by (l-r) KISS 108's Bill
i performances by the Goo Goo Dblls, Christina Aguilera and a host of other great artists. Costa and 98 Degrees’ Nick Lachey.

Hanging out backstage at the concert are (I-r): The Goo Goo Dolls and KISS 108's Ed:McMann.

- oy
- e

e
-y

MACY DOES HER THING
Epic recording artist Macy Gray performed at KISS 108s concert. Here she is with Epic Work/Epic recording artist Jennifer Lopez makes a special guest appearance at the KISS
Boston Rep Bill Millman, KISS. 108's PD John Ivey, Epic VP/Promotion Eric Brian Rhodes 108 2000 Concert to help promote her debut album On The 6. She is pictured with PD John

and KISS 108’s Artie The One-Man Party, Ivey.
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L ast time, you felt them get “Too Close.”
Now., radio is experiencing their hottest affair yet.

The first single and video from their new album
Wwelcome Il Nextasy, is exploding everywhere!

Rhythm Monitor 10" !l
Crossover Monitor 5* !!!

Couldn't Wait To Commit!
WKSE!!! KDwWB!!! WXSS!
KHTS!!! wBTT!!! m

. Produced by KayGee and Eddie Berkeley
ARISTA \www.arista.com i
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