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Everclear Have A Lot To Smile About ' / ‘Annual AC Special

Capitol recording artists Everclear rank No. 1 in /| The "90s were a remarkable decade for AC. The

Most Increased Plays at Hot AC for the second SR et kit s \ format branched into a variety of successful genres,
consecutive week A\ and! @ new crop of superstars — including Celine
with “Wonderful.” . "\ \Dion, Mlchael Bolton, Mariah Carey and Sarah

It's the first single McLachlan — began to get airplay. This week AC
from their forth- Editor Mike Kinosian takes a year-by-year look
coming reledse, back at AC in the Nineties — Decade of Diversity.
Songs From an it all begins on Page 43.
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New This Week:
KYSR KDWB KKRZ
WSSR KIMN KCHZ

and many more

' fHE JURY IS IN...

: #
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TOM POLEMAN/Z]OO SCOTT SHANNON/WPL} JOHN IVEY/WXKS BILL PASHA /WWMX SCOTT SANDS/WZPL JON ZEULNER/KMXV

26x 32x 39x 25x 70x 33x

= i
4

ROB ROBERTS/Y100 DAN BOWEN/WSTR MR. ED/KHKS ROB MORRIS/KDWB TOMMY AUSTIN/KKRZ WAYNE COY/KQKQ

23x 25x 22x ADD! ADD! 49x

“IT’S MY LIFEZ IS A HIT!!I
GREAT NEWS!!!

2100/New York: #4 Phones!
R&R CHR/POP: 311 WPLJ/New York: Top 10 Overall Callout! Top 5 Phones!

: - . L | WZPL/Indianapolis: Top 10 Callout 18-34 Females!
Mainstream TOP 40 Monitor: 39! #2 Callout Potential! POWER ROTATION!

KMXV /Kansas City: Top 10 Phones! Over 200,000

KZZP/Phoenix: Top 10 Phones AGAIN! albums sold in

H |
Now on over 110 POP stations: WWMX /Baltimore: Still Top 5 Phones! just 3 weeksl!

KQKQ/Omaha: #4 Callout 25-34 Females!
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* 50,000 websites vyorldviids

* An audience of over 4,000,000 listeners

* Over 20 genres and 230 stations
programmed In-house

* E-commerce enabled radio
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management ¢ marketing ¢ sales

"If we avoid giving back for the sake of
making the budget, are we all going to
hell?” R&R Sales & Marketing Editor Pam
Baker poses that pointed question in this
week’s article on cause marketing. Even if
we don’t go to hell, a greater investment
in our communities might be good for
business anyway. This week’s
Management, Marketing & Sales section
has a number of columns dedicated to
cause marketing and self-improvement.
We hope you'll check them out.

Pages 10-16

CONCLAVE MEMORIES

A ton of people are gathering in
Minneapolis this weekend for the annual
Upper Midwest Conclave. R&R pays
tribute to the forum with four pages of
pictures from years gone by.

Pages 36-40

‘RADIO WAYNE' MEMORIALIZED

The RAB’s Wayne Comils left an indelible
impression on countless radio
professionals. This week his friends pay

tribute.
Pages 3, 168

* DG Systems merges with StarGuide

* Pat Paxton VP/Prog., Steve
Fisher EVP/CFO, Deborah Kane
SVP/Sales at Entercom

* Stu Bergen appointed VP/Promo
for Island Def Jam Music Group

* David Ehrlich appointed Priority
VP/GM, East Coast
Page 3

(THIS ] WEEK

CHR/POP

o "N SYNC it's Gonna Be Me (Jive)
CHR/RHYTHMIC

* JAY-Z Big Pimpin’ (Roc-A-Fella/IDJMG)
URBAN

© AVANT Separated (Magic Johnson/MCA)
URBAN AC

* YOLANDA ADAMS Open My Heart (Elektra/EEG)

COUNTRY
+ LEE ANN WOMACK 1 Hope You Dance (MCA)

AC
* FAITH HILL Breathe (Warner 5ros.)

HOT AC
« VERTICAL HORLZON Everything You Want (RCA)
NAC/SMOOTH JAZZ

* JAMES & BRAUN Grazin' In The Grass (Warner Bros.)

ROCK
« CREED With Arms Wide Open (Wind-up)

ACTIVE ROCK

* CREED With Arms Wide Open (Wind-up)
ALTERNATIVE

«3 DOORS DOWN Kryptonite (Republic/Universal)

ADULT ALTERNATIVE
* ATCHBOX TWENTY Bent (Lava/Attantic)

NEWSSTAND PRICE $6.50

Tony Novia
R&R CHR EDITOR
tmovia@ rronline.com

Say what you will, it takes
guts to walk away
from one of the best-
paid. most powerful
programming jobs in
the world. But that’s
exactly what AMFM
Chief Programming
Officer. Steve Rivers
did on Jan. 31. Rivers
wanted to spend
more time with his
family and pursue
business interests
outside of radio.

It was on Oct. 4. 1999 that
the $56 billion merger be-
tween Clear Channel and
AMFM was announced. The
merger created the world's
largest out-of-home media
company.

Rivers was the creative
force behind AMFM's pro-
gramming efforts and over-
saw the overall sound of and
products for the company’s
approximately 443 stations

Word To The Wise

W Steve Rivers moves into a new world

Rivers

in 100 markets reaching a
weekly listener base of 64
million people. He was re-
sponsible for the growth of
existing stations and
formats, as well as
the development of
new formats.
Rivers joined
AMFM from Chan-
cellor. Before that he
was with Evergreen
Media. where he
was VP/Program-
ming and helped
launch such stations
as WKTU/New York
and KISS-FM/San -
Francisco. His extensive pro-
gramming experience has in-
cluded tenures at heritage
CHRs like WXKS-AM &
FM and WZOU-FM (now
WIMN) in Boston, KIIS-
FM/Los Angeles, KMEL/
San Francisco. WRBQ-AM
& FM/Tampa, KOPA-AM &
FM/Phoenix and the legend-
ary WAPE/Jacksonville. Riv-
ers has also worked as an air

See Page 92
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USADR, Lucent Digital Unite

After several years of friendly
competition and occasional co-
operation. digital radio develop-
ers USA Digital Radio and Lu-
cent Digital Radio joined forces
Wednesday (7/12) in common
pursuit of the development of
in-band, on-channet digital tech-
nology. The merged company
will be called iBiquity Digital,
and USADR President/CEO/
Chairman Robert Struble will be
CEO of the new entity.

The merger. already approved
by both companies’ boards of di-
rectors. is aimed at bringing a
tighter focus.on IBOC develop-

8 Merged firm is called iBiquity; Struble CEQ

ment and speeding up the deliv-
cry of digital AM/FM broadcast-
ing to U.S. consumers. It also
climinates the potential for end-
less litigation between the two
groups as they seek FCC ap-
proval for their technologies.
USADR’s trademarked iDAB
(Digital Audio Broadcast) tech-
nology provides for enhanced
sound fidelity. improved recep-
tion and new data services.

In some ways the official
merger is simply confirmation of
something the two companies

USADR/See Page 9

‘No Slowdown’ In Ad Revenue
Growth, Radio Analysts Say

B Marsh, Lerner forecast companies’ G2 numbers

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Radio advertising growth in
the second quarter is *as strong
as ever.” said Prudential Securi-
ties analysts James Marsh and
Bill Lemner this week in a broad-

growth, with the nation’s top five
markets — New York. Los An-
geles. Chicago. San Francisco
and Dallas — “exhibiting stellar
growth in the mid-20s.” While
some investors are concerned
that radio ad growth may drop
due to a slowdown in the

casting review. They economy, Marsh and
point to May's rev- EUSEIELEEN | erer note that “all
enue growth of 25%. WRGULIEBREICENY indications point to

and they “estimate
June is pacing at 17.4%, for to-
tal second quarter gains of
roughly 21%. L

*Radio has had only one year of
negative growth in its history (an
uncharacteristically brutal 1991),
and has grown through economic
slowdowns and recessions due to
what we_ believe 1o be its attrac-
tive price relative to other media
and its efficiency of use.”

Marsh and Lerner said na-
tional spots are driving the

WQCD & WRKS/N.Y.
Tap Mullen As OM

By Carotl. ARCHER
R&R NAC/SMOOTH JAZZ EDITOR
archer@ rronline.com

WQCD (CD101.9)/New
York PD John Mullen has been
promoted to
the newly cre-
ated post of
OM for NAC/
Smooth Jazz
WQCD and
Urban AC sis-
ter station
WRKS (98.7
Kiss FM).

“At Emmis,
we love devel-
oping talent
and promoting from within,"
Emmis Sr. VP and New York
Market Manager Judy Ellis told
R&R. “John is a really talented
guy. He started here as a pant-
timer, and now it's wonderful

Mullen

MULLEN/See Page 29

AC In The Nineties — Decade of Diversity: Pages 43-81

Two key appointments have
been made for Music Meeting,
the alliance between R&R
and Liquid Audio. Missy
Haffley and Dawn Hood have
been named Marketing Direc-
tors for the online venture,
with Haffley oversecing mar-
keting cfforts for the CHR,
Hot AC and AC formats, and
Hood responsible for the Alter-
native, Active Rock/Rock and
Adult Alternative formats.

“Missy and Dawn had so
much passion for the Music
Meeting project that they both
left lucrative and long-term
positions to accept this chal-
lenge,” said R&R GM Sky
Daniels. “Their dedication in
that regard should be recog-
nized as a statement to the in-
dustry”

Haffley most recently spent
seven years as an R&R Mu-
sic Sales Representative. Prior

Haffley, Hood Join Music Meeting

to that she was a sales execu-
tive at Los Angeles radio sta-
tions KNAC and KROQ. “I
am thrilled at the opportunity
to help launch a service as ex-
citing as Music Meeting,”
Haffley commented. “1 truly
believe this will positively af-
fect the way business is done
in both the radio and record in-
dustries. This should be a piv-
otal year for radio’s acceptance

MUSIC MEETING/Soe Page 20
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2000 being a potential
record year for radio broadcast-
ers. with pacings being in the
midteens. That’s down from an
unsustainable 20%. but still far
stronger than recent years'
growth rates and our expecta-
tions of 8%-11%."

The analysts reiterated *'strong
buy ™ ratings for AMFM. Citadel.
Clear Channel. Cumulus. Infin-
ity, Radio One, Regent, SBS and
Lamar Advertising.

ANALYSTS/See Page 9

Maki Now Emmis
SVP/Market Mgr.
In Los Angeles

KPWR (Power 106)/Los An-
geles VP/GM Val Maki has
been promo-
ted to Sr. VP/
Market Man-
ager, L.A. for
Emmis Com-
munications.
Maki will con-
tinue to over-
see Power 106
and will add
duties at Coun-
try KZLA
when Emmis
takes over the station from
Bonneville on Aug. 1.

*l am so proud of Val." re-
marked Emmis Radio Division
President Doyle Rose. “After all
these years ! am continually

Maki

MAKYSes Page 29
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An Argument Against Simplicity.

The web-based RFP. Buying and selling media is not a simple process. It is full of nuance, improvisation and change. To be the
market leader in developing a truly functional media e-marketplace, we had to understand the need for complexity. So when we
created a web-based Request For Proposal, we resisted technology's urge to oversimpilify. We preserved the inherent richness and
depth of the process. All with real technology, no vaporware. In fact, we're the only site today where you can buy media, from the

RFP through negotiation to the invoice, without ever leaving the Internet. It's exactly how you buy and sell media now. Only better.
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Entercom Promotes
Paxton To VP/Prog.

‘Radi c ils Di
B Fisher, Kane upped 10 e omiis uvies Radio Business 4 Street Tak 30
Entercom has promoted three Business Briefs 4 | Conclave Special »
o P Tice: Pat ayne Cornils, 64, dearly in the radio industry. Transactions 6§  Sound Decisions e
€xecs in its corp(l),mlc o |c'c.. : ¥ who began his broad- That was symbolic of his Mas 10 Nashville 124
'f"'(‘;'; 15 \fp'/ casting career nearty 50 spirit throughout his ca- internet Nows & Views 18 | Publisher's Profile 168
evate rom years ago as a weekend reer. He was an lmponam E-Charts 23
Programming- announcer and h.mshed part of the leadership, phi- .Show Prep 28 Opportunities 163
AC & CHR to as Exec. VPMMeetings for losophy and direction of | Zine Scene 25 Marketplace 168
i ey ' et dside s it this organization. | person- National Video Charts %
ming. Steve Fish- nesday (7/5) in Colorado ally can telt you | never j 7
er rises from Sr. Springs following a 12- would have been at the
VP/CFO 10 Exec. ysar battle with cancer. RAB it it had not been for FORMATS & CHARTS
d VP/CFO. and | ban“’llvem'bt:gmavalm the em:‘)u;agzmh:n' of
Deborah Kane dgamshcancey Wayne. All of us who knew s/Ta Count 122
s upped fom remained oplimistic and him will miss him" :;:'. cu::-m z COu,my'c‘:m 125
Paitio VP/Sales to Sr. courageous through his fi- in the many phases of AC Chart 82 | Country Indicator 126
VP/Sales. nal days; noted R VT his career — AC Tuned-In 84 | Country Action 127
“We are pleased to have attracted | SR8 Presnout to Cornils: Page 168. WG Nk e Hot AC Chart 87 | Country Tuned-in 129
and retained so many highly tal- CEO Gary Fries. radio engineer- Hot AC Tuned-In 88 NAC/Smooth Jazz 134
s Yy gl éh- , "Last fall he lold his doctor it was  ing, programming and management ot AC Tunec - T
ented lcaders for !Enlcrcom. Qir- important to him to be part of  and, later, i t positions with Pop/Alternative 90 A
man/CEO Joe Field commented. RAB2000 and that he be able to P CHR 92 NAC/Smooth Jazz Action 136
L ions o - . i Rock 139
The promotions reflect the £roW. | | so al of the poople he loved s0 CORNILS/Ses: Page 28 (R % o 8 28
ing scope of responsibilities o .
thfse lear:lcers wilhil;0 the operations CHR/Pop Tuned-In 97 | Rock Tuned-In 1M
of the company.” | o CHR/Rhythmic Chart 103 | Active Rock Chart 144
CHR/Rhythmic Tuned-In 107 | Active Rock Tuned-in 146
ENTERCOM/See Page 29 “I e erge Urban 110  Rock Specialty Show 149
. | 3 . Urban Chart 112 | Alternative 150
| Urban Action 114  Alternative Chart 152
Bergen Becomes VP/ | n ax- ree ea Urban Tuned-In 115 | Alternative Action 154
m F INMG | | | Urban AC Chart 118 Allemal‘!ve Tuneq-ln 156
mo For ' Ginsburg unites public and privately held firms | | Urban AC Tuned-in 120 Folenide soublycicn 160
Island Def Jam Music Group l Corporate matchmaker Scott  StarGuide common stock. In aggre- ’ Adult Alternative Chart 161
has tapped Stu "e'Bf_" i“g’ "";ff* Ginsburg — who in carly 1997  gate. DG will issue about 41.3 mil- |
motion. Based In | helped bring his Evergreen Media  lion basic shares and assume op-
New York, he re- | 4 the altar with Chancellor Broad-  tions and warrants covering about | b ges 166
ports 10 Sr. VP/ | uqing in a stunning early consoli-  10.1 million shares. When the deal
Promotion Ken | gyiion deal that led 1o the birth of  closes. current DG sharcholders

Lane. Bergen
will work in a va-
o ricty of formats
ol and liaise with
the company’s
new media de-
partment.

“We are very
privileged to
have Stu on our team.” Lane said.
“He brings a wealth of knowledge.
strong radio relationships and a

BERGEN/See Page 29

AMFM Inc. — presided over an-
other marriage this week: the
merger of publicly held DG Sys-
tems and privately held StarGuide
Digital Networks.

StarGuide provides long-form au-
dio and digital networks services.
including the CoolCast video-cn-
hanced Internet portal, while DG
distributes advertising to the broad-
cast industry. Ginsburg is Chairman
and the largest individual stock-
holder of both companics.

Under the terms of the reverse.

will own 40.75% of the combined
enterprise. and current StarGuide
shareholders will own 59.25%.

Together the companies claim
more than 5.000 advertisers and
agencies. 7,500 radio stations and
725 TV stations in the U.S. and
Canada and had combined rev-
enues of approximately $61.8 mil-
lion last year.

“We have worked diligently to
build both DG and StarGuide into
lcaders in their respective market
niches.” Ginsburg commented.

PAGE THREE
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Ehrlich To Priority VP/GM East Coast

Priority Records has ap-
pointed David Ehrlich to
the newly created post of
VP/GM. East Coust. Based
in New York. he reports to
Priority President/CEO
Bryan Turmer and will di-
rect the company’s East
Coast operations. including
artist development, market-
ing. publicity and A&R.

gives him insight into all of
the various disciplines that
make up a successful rec-
ord company. 1 have no
doubt that our East Coast
presence will be enhanced
with David at the helm of
our New York operation.”
Ehrlich noted. 1 am
thrilled to be a part of this
dynamic and forward-

- stock-for-stock. tax-free merger,  “The recent CoolCast launch in .:l .nm‘s-o' p'?i's‘:d lh‘ul Ehriich }I'.""k‘mﬁ C(;T.'l’uf'y'.nyT
about 1.7 DG shares will be issued David has agreed to l.cad . umer has built an incred-
AMFM/HO“S‘D“ n“° for each outstanding share of D6/See Page 29 | OUr East Coast tecam.” Turner re-  ibly successful company from

i marked. “His breadth of expericnce

USRS T |

EHRLICH/See Page 29
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Lifts Dugan To OM - -
AMFM has promoted KLOL/ | EII‘IMIS "ames schwam prmenver GM

Houston PD Max Dugan 10 OM

W RS Ty

| coppola Crowned capltol VP/crmover

T T

for Rock KLOL and Classic Rock
sister KKRW. At the same time.
KKRW has upped Asst. PD Bobby
Duncan to PD.

Dugan. who joined KLOL in
1995 as a production assistant and
air talent. will continue to program
the station. "Max has done an out-
standing job of executing KLOL's
mainstrcam Rock and Rock 101
moming show strategics.” VP/GM
Brian Purdy said. "His work ethic
and integrity provide our product
team with remendous leadership.”

| Doyle Rose. “He is the right person .

Emmis Communications has
hired Joe Schwartz as GM of
KXPK (The Peak)/Denver, which
the company is acquiring as pant of
the Clear Channel-AMFM spin-
offs. Schwartz comes to the Alter-
native station from Bengal Com-
munications Management Co..
where he was President.

“Joe is a consummate profes-
sional and has a great background
in all aspects of the business.”” said
Emmis Radio Division President

DUGAN/See Page 28 | to maximize the Peak’s position in

the Denver market.”

KXPK was originally to have
been sold to Hispanic Broadcast-
ing. but the DOJ disallowed the
deal (R&R 6/16). Had the transac-
tion gone through, the station even-
tually would have flipped to a
Spanish-language format. “The
Peak has a very talented staff of
professionals who have performed
admirably under some stressful cir-
cumstances.” Schwartz said. *I'm
looking forward to working with

!

1

|

|

Capitol Records has
upped Johnny Coppola to
VP/Crossover Promotion.
Based in Los Angeles. he
reports to Sr. VP/Promo-
tion Burt Baumgartner.

“Johnny's reputation is
legendary.” Baumgartner
said. “I'm so glad to have
the big man back in the
band. With Johnny's addi-
tion, we've completed our
promotion department.

making it be a full-service. all-for-

SCHWARTZ/See Page 29 | mat. artist-driven team.”

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLYD., 5TH FLOOR, LOS ANGELES, CA 90067

r"

Coppola was previously
Sr. Director/Crossover Pro-
motion. He joined Capitol
from Priority Records,
where he was VP/Promo-
tion. He worked at the
Work Group between
1994-97. rising from Sr. Di-
rector/Promotion to VP/Pop
Promotion. He began his
music industry carcer as
Manager/Dance  Music
Promotion for Columbia
Records and was later elevated to

COPPOLA/Ses Page 29
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Radio Business

XM Raises Add’l $235 Million, Stock Yo-Yos  Bloomberg

] XM Satellite Radio says it is now fully funded for its 2001 launch

By Jertrey YORKE
R&R W ASHINGTON BUREAU CHIER é
vorke@ rromline.com

XM Satellite Radio declared itself financially fit to fly Mon-
day, when it reported that its latest fund-raising campaign had
gamnered $235 million. The investment group comprises AEA
Investors-(contributing $60 million), American Honda and Madi-
son Dearborn Partners ($50 million each), Baron Asset Fund ($35
million) and Columbia Capital ($20 million). DirectTV, which
invested $50 million last year as part of a $250 million investment
block that also included $75 million from Clear Channel, is kick-
ing in another $20 million. XM also welcomed the vote of confi-
dence from Barron, Madison Dearborn and Columbia Capital, all
of which had made investments in the company before.

Each investment group will receive
newly issued preferred stock that will

convertible into common stock at a
price of $26.50 per common share.

average during May. when the fund-
raising deals were made.

Last Friday. however, shares of
XM — perhaps riding high on com-
petitor Sirius Satellite Radio’s suc-
cessful launch of its first satellite —
shot to $40.38 per share. On Monday
Wall Street analysts temporarily re-
jected the plan because $26.50 per
share was more than 35% below the
company’s Friday closing price. XM
shares fell $4.38, or about 10%, in
heavy trading Monday. Lehman Bros.
analyst Robert Peck. who has a“buy™
rating on the stock. remarked. “XM

pay an 8.25% annual dividend and is ~ That figure was based on a 10-day XM/See Page 9
: Tl o s PEESESE AR T e = e
Calls From Wall Street
Wall Street analysts’ ratings keep the financial blood flowing to the heart of radio. Here’s what they've been
saying lately.
Company Analyst Rating Target Price
AMFM Prudential Securities, Marsh/Lerner “strong buy” $107
Citadel First Unions, James Boyle “strong buy” 832
Clear Channel Prudential Securities, Marsh/Lerner “strong buy” $112
__Emmis Chase H&Q,VintonVickers “strong buy” N/A
Entercom Chase H&Q,Vinton Vickers “strong buy” N/A
Jefferson-Pilot Bear Stearns, Andrew Kilgerman “attractlve” $62
Harris Corp. Josephthal & Co., Lawrence Harris “buy” $42
Hispanic Chase H&Q,VintonVickers “strong buy” N/A
Infinity Chase H&Q, VintonVickers “buy” NA
N.Y. Times Wasserstein Perella, Edward Atorin “buy” $48
Radio One Blaylock & Partners, Scott Phillip “outperform” $32
Regent Prudential Securities, Marsh/Lerner “strong buy” $15
Saga First Union Securities, James Boyle “buy”, $26
SBS ABN Amro, Evan Jones “buy” NA
SBS Lazard Freres, Chris Ensley “outperform” $25
Sirtus CE Unterberg Towbin, William Kidd “strong buy” NA
Tribune Chase H&Q, VintonVickers “buy” NA
XM CE Unterberg Towbin, William Kidd “strong buy” $60
XM Bear Stearns, Vijay Jayant “buy” $70
XM Lehman Bros., Robert Lehman “buy” $58

Arbitron Prepares For Census Changes

rbitron Sr. Research Analyst Osvaldo de la Torre told R&R his com-

pany is prepared to adjust its data in response to changes expected

from Census 2000. Arbitron won't impliement any of the changes until fall

2001, though information concerning age and gender composition changes
could be made available during summer 2001.

| “There probably-won't be any changes in the market rankings.” de la

Torre said. “In fact, the popuiation won't change much from where it is to-

day” Several states are, however, expected to see jumps in their Hispanic

populations. According to de laTorre, Arkansas will see a 142% increase in
Latinos, while Nebraska will see a 125% jump.

SAG/AFTRA Protests George Bush Campaign Ad

S triking SAG/AFTRA members picketed last Saturday (7/8) outside a
Brooklyn, NY residence that had been rented by the Bush campaign
to shoot a campaign advertisement because the advertisement used non-
union actors. The unions, with a combined membership of more than
135,000, have been on strike over wage issues since early May. Union
officials claim the Bush campaign broke a promise not to use nonunion
actors, then ignored a picket line set up in front of the residence. SAG/
AFTRA Exec. Director Pat O’'Donnell told AP, “it's one thing to be involved
in a nonunion commercial. That happens all the time. But to cross a picket
line in the middle of a political campaign — that speaks for itself” The Bush
campaign denied it had an agreement with the unions.

FCC Actions

R egulatory fees could be ratcheted up by $13.2 million this year be-
cause Congress is requiring the FCC to collect nearly $186 million in
FY 2000 fees — about 8% more than last year — to cover enforcement,
poticy, rulemaking, international and user information activities. Congress
is also considering a Supplemental Appropriation Act that proposes that
the FCC collect an additional $5.8 million in fees, for a total of $191.5 mil-
lion. A new fee schedule will be issued by the FCC when the final figures
have been determined.

* WLMA-AM/Greenwood, SC, owned by Morradio Inc., has been fined
$12,000 for EAS and antenna violations.

* Commissioner Michael Powetll on Monday (7/10) named Susan Eid to
his office as a tegal adviser. She replaces Marsha MacBride, who left last
month to join the Wait Disney Co. as VP/Government Relations.

Continued on Page 6

RR& Radio Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
Owe Yeur Ago &/30/90 277/00 Owr Year Age “30-777
Radio Index 30846 33120 32152  +137% -2N%
Dow Industrials 11,1874 104479 10,6360  493% +1.80%
S&P 500 139586 14546 14789  +595% +1.67%

NO OTHER LIKE IT TODAY!

That’s why YOUR
station needs....

* Stimulating, quality weekend program
in a magazine format.

%* Urban & suburban issues that highlight
influential people with a spiritual
foundation. .. Great for the public file!

© %* Choice of 26 or 54 minute program.

. ¥ Call 303-256-2898 for a demo CD.

©  Host: Dr. Mark Brewer.
Executiveproducer: John irwin.

‘Articulate. Informed. Fassionate. Mark Brewer is the right person to address the underlying ills of Anier
to point to possible solutions.”

Po

lister George H. Gallup
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Radio Business

DEAL OF THEWEEK JR 2000 DEALSTO DATE TRANSACTIONS AT A GLANCE

| Dollars Yo Date:  $7,383,643,426

(Last Year: $1,912,406,273.39)

° AM & | Dollars This Week:  $144,500,000
375 5 million | (Last Year: $108,094,500) *

Stations Traded This Year: V(]

{Last Year: 653)

| Stations Traded This Week: 19

(Last Year: 25)

© KSWD-AM & KPFN-FM/Seward, AK $2 million

© WHCU-AM & WYXL-FM and WTKO-AM & WQNY-FMAthaca, NY
$13.4 million

© WRBP-AM/Warren (Youngstown), OH $800,000
© KWFS-AM & FM, KNIN-FM and KTLT-FM/Wichita Falls, TX

; $6.5 million

i ora

Mel Nets Memphis With Raycom Duo

O Infinity acquires WMC-AM & FM in $75.5 million deal; Clear Channel gets six ingstad properties in Fargo

POWER: 100kw at 971 feet; Skw day/

1kw night; Skw; 93kw at 1,000 feet;
| 100kw at 1,030 feet; 25kw at 328 feet

FORMAT: Rock; Sports; Talk; Coun-

try; CHR/Pop; Oldies

BROKER: Media Venture Partners

' Deal OfThe Week

WMC-AM & FM/Memphis
PRICE: $75.5 mitlion

TERMS: Not listed

BUYER: Infinity Broadcasting,
headed by Chairman/CEO Mel
Karmazin. It owns 161 other radio
stations. Phone: (212) 975-6500
SELLER: Raycom Media, led by

: | KSWD-AM & KPFN-FM/
President/CEQ John Hayes. Phone:
(334) 206-1400 Seward
FREQUENCY: 790 kHz; 99.7 MHz PRICE: $2 million

POWER: S5kw; 300kw at 908 feet
FORMAT: News/Talk; Hot AC

TERMS: Stock acquisition
BUYER: Phoenix Media Group
Ltd., headed by Wayne Smith.
Phone: (818) 563-3900

| SELLER: Phoenix Broadcasting
Co. No phone listed. |

KFGX-FM/Detroit Lakes, | FREQUENCY: 950kHz; 105.9 MHz
MN; KVOX-AM/Moorhead, | POWER: 1kw; 3kw at -1,309 feet
MN; KFGO-AM & FM & FORMAT: Adult Standards/Talk; |
WDAY-FM/Fargo, ND; and | Classic Rock 5
KULW-FM/Kindred, ND

PRICE: $46.3 mition
TERMS: Asset sale for cash I
BUYER: Clear Channel, headed by
CEO Lowry Mays. It owns 897 other |
stations. Phone: (210) 822-2828 | and WTKO-AM &WQNY- |
SELLER:Tom and James Ingstad. | FM/Ithaca

FREQUENCY: 95.1 MHz; 1280 kHz; | PRICE: $13.4 million

790kHz; 101.9MHZz;93.7MHz, 92.7 | TERMS: Asset sale for cash

MHz | BUYER: Saga Communications,

| &Co.

headed by President/CEO Edward
K. Christian. It owns 45 other radio
stations. Phone: (313) 886-7070
SELLER: WHCU andWYXL are be-
ing sold by Eagle Broadcasting Co.
WTKO and WQNY are being sold by
Eagle |1 Broadcasting. Both are
headed by Chairman Ken Cowan.
No phone listed.

FREQUENCY: 870 kHz; 97.3 MHZ;
1470 kHz; 103.7 MHz

POWER: S5kw day/1kw night; 26kw
at879eet ; Skw day/1kw night; 15.5kw
at 879 feet

FORMAT: News/Talk; AC; News/Talk;
Country

BROKER:Tony Rizzo of Blackbum

WRBP-AM/Warren
(Youngstown) .
PRICE: $800,000

TERMS: Asset sale for cash

| BUYER: Valley Broadcasting,

headed by Tom Stoll. Phone: (330) |
746-1330

SELLER: Star Communications, |
headed by Philip G. Levine and Art |
Greenberg. Phone: (440) 349-1375
FREQUENCY: 1440 kHz i

POWER: Skw
FORMAT: Talk/Sports

Texas

CEO Lowry Mays. Phone: (210) 822-
2828

SELLER: Apex Broadcasting LLC,
headed by Managing Member Bruce
Holberg. Phone: (215) 233-5235
FREQUENCY: 1290 KHz; 103.3
MHz; 92.9 MHz; 106.3 MHz

KWFS-AM & FM, KNIN-FM POWER: 5kw -day/73 watts night;
and KTLT-FM/Wichita 100kw at 449 feet; 100kw at 918 feet;
Falls 2.4kw at 423 feet

PRICE: $6.5 million FORMAT: Country; Country; CHR;
TERMS: Asset sale for cash Soft AC

BROKER: Kaiil & Co.

BUYER: Clear Channel, headed by

Contianed from Page 4

Lowry Mays To Keynote MMTC Luncheon

lear Channel Chairman/CEQ Lowry Mays will speak July 20 at the

Minority Media & Telecommunications Council's seventh annual Pub-
lic Policy Luncheon. You'll remember that some 46 of the Clear Channel-
AMFM spinoffs went to 10 minority-owned broadcast companies. Also at
the tuncheon, Radio One founder/Chairperson Cathy Hughes — the first
African-American woman to head a publicly traded company — will re-
ceive MMTC's Everett C. Parker Award for her 30 years of leadership in
support of diversity and inclusiveness in the media industry. The noon lun-
cheon will be held at the Hyatt Regency Washington on Capitol Hill.

Continved on Page 9

day’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional

give-aways. Just roll off what you need and cut.

$ Durable banners for an affordable price.
$ UV stabilized plastic won't fade indoors or outdoors.

$ Simply FAX your logo and color separation information
for a free price quote.

©2000 Resf Industries, The.

PLASTIC
BANNERS

Reef Industries
9209 Almeda Genoa
Houston, Texas 77073
1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

www. americanraarionistorv. coO
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ernet Stations

On-air digital systems for Live

Assist and Automated

stations for simultaneous
audio streaming.

Content creation with
synchronized title/artist
& related info, comple-
mented by graphic &
e-commerce services.

Music rotation and
event scheduling
from the World's #1
music and event
scheduling
company.*

OpenData™
(XML) Interface
for seamless
data
exchange
between
systems.

www.icsworks.com |
Rcs Info@rcsworks.com raghy
In USA call (914) 428-4600; exi 16
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Monster Sees Losses

eedThe Monster Media — which has developed websites for KROQ/

Los Angeles, KITS/San Francisco and WHFS/Washington, among oth-
ers — reported that revenue for the year ending March 31 reached $108.911.
The company’s net losses grew from $814,646 (13 cents per share) last
year to $21.9 million ($2.90 per share) this year, mostly due to a charge of
$13.2 million associated with depreciation of shares issued in conjunction
with the January merger of Interactive Radio Group.

M

Continued from Page 4

gave away more than 12% of its com-
pany at a price lower than people
thought.”

But calm and order were restored
to Wall Street Tuesday as shares rose
$3. or 8.33%. to close at $39.25 on
light trading.

Reiterated ‘Strong Buy’

Bounce or not. CE Unterberg
Towbin analyst William Kidd reiter-
ated his “strong buy” rating on the
issue and restated his five-month XM
target price of $60 per share. Two
other analysts maintained “buy™ rat-
ings on XM: Bear Steams’ Vijay Jay-

ant. whose 12- to 18-month target is
$70. and Lehman Bros.” Robert
Lehman. who cut his target from $62
to $58.

Last week XM announced that it will
pay a quarterly dividend of $1.03 in
class A commion stock for every share
of series B preferred stock owned.
Fractional shares will be paid in cash.
The dividend is payable Aug. 1 to
stockholders of record on July 21.

Meanwhile. XM opened its
150,000-square-foot headquarters
some 10 biocks from the U.S. Capi-
tol in Washington on Monday. cali-
ing it “the first end-to-¢nd digital ra-
dio complex ever built.” About 100
employees will be moved into the
building by September.

Analysts

As for AMFM. they forecast Q2 rev-
enue of $610 million and broadcast cash
flow of $303 million. translating into
50% BCF margins. Their alter-tax cash
flow estimate is 79 cents per share, vs.
the consensus estimate of 76 cents.
While Q2 pacings appear to be in the
mid- (o high-teens range. Marsh and
Lemer expect “phenomenal results™ in
the group’s largest markets, including
New York. Los Angeles, Chicago and
San Francisco. *Large-market same-
station gains appear to be driven by
strong national advertising and dot-com
dollars.” note the analysts. The mega-
merger with Clear Channel remains on
track to close sooner than initially ex-
pected. they report, perhaps as soon as
July 31.

From Ciear Channel. they expect
Q2 revenue of $890 million and op-
erating cash flow of $351.4 million.
Their ATCF estimate is 68 cents per
share. vs. the consensus estimate of
67 cents per share. “Same-station re-
sults look solid in the second quar-
ter. with revenue pacing in the mid-
to upper-teens range. driven by a
strong April in the mid-20s." they said.

For Citadel. Marsh and Lemner are
looking for Q2 revenucs of $66.5 mil-
lion and BCF of $26.5 million. They
estimate ATCF at 35 cents per share, vs.
the consensus estimate of 34 cents. They
also estimate same-station revenuc gains
in the mid- to upper teens. with BCF
growth in the 25%-plus range.

The analysts point out that the dot-

Continued from Page 1

com gold rush has not trickled down
from the major markets. and Citadel
has seen less than 2% of its total rev-
enue from that ad category. They also
note that Citadel shares are down 31%
since the beginning of June and 52%
year-to-date. blaming that partly on
small- to mid-market radio fears
flamed by Cumulus® problems. It's
unwarranted. they say. and provides
a good opportunity “for investors to
get into the stock.”

They put Cunmwlus’ Q2 revenues at
$56 million and BCF at $14.5 million.
“We expect sume-station gains to be
less than impressive in the quarter —
likely flat or slightly negative — as
managenxnt continues to make adjust-
ments to its sales force that cut into
the top-line growth and increase costs
over the near term.” They believe 2000
“appears 10 be a transition year” for
the new Cumulus management team.
“We would not expect to see the kind
of same-station performance from Cu-
mulus we were accustomned o seeing
for several quarters but feel that the cur-
rent price does not fully reflect the
value of the CMLS shares.”

As for Infinity. watch for Q2 rev-
enues of $901.5 million. BCF of
$434.7 million and ATCF of 24 cents
per share. matching the consensus.
Same-station radio revenues appear lo
be growing at 17%-18% in the quar-
ter. with 20%-plus BCF growth. “Like
most broadcasters operating in large
markets. Infinity continues to benefit
from the strength of national adver-
tising. especially in the top five mar-
kets. and from dot-com dollars.”

Radio Business
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Continued from Page 6

Radio One Raises $260 Million In Convertible Preferred Stock

R adio One onTuesday (7/11) sold 260,000 shares of its $1,000 preferred 6.5% dividend five-year notes. The net
proceeds of $260 million will be used to finance acquisitions and for general corporate purposes, the company
reported. Credit Suisse First Boston handled the sale for the group.

Saga Buys Ithaca Quad From Eagle Broadcasting

aga Communications on Monday (7/10) said that it will pay $13.36 million for Eagle Broadcasting's foursome in

Ithaca, NY.In the deal Saga acquires heritage News/Talk/Sports WHCU-AM, which Cornell University signed on
the air in 1923, and which Eagle majority owner/GM Ken Cowan bought from the school in 1986. Saga also gets
News/Talk WTKO, Country WONY and AC WYXL in the deal. GM Cowan, his staff and the formats are expected to
stay in place after the deal closes in January 2001, Saga’s Sam Bush tolid R&R. “They are very successtul, and we
intend to keep them that way,” he added. Cowan described the deal as “a meeting made in heaven.” Saga also
announced it had sold its equity interest in six FM radio stations in Reykjavik, iceland. The terms of the Iceland deal
were not disclosed.

Infinity Buys Raycom Medla’s WMC-AM & FM/Memphis

nfinity Broadcasting said July 11 that it will pay $75.5 million for the News/Talk and AC duo of WMC-AM & FM/

Memphis and enter the nation's 46th-largest media market. WMC-AM is a heritage station in the market. having
signed on 75 years ago. “We are pleased to acquire these two legendary radio stations in Memphis.” said Infinity
Radio President Dan Mason. “Infinity's addition of the nation’s 46th-largest revenue market is consistent with our
strategy of acquiring stations in the nation’s 50 largest markets.”

03 Expectations Drive Down SBS Stock

BS said last week that it expects fiscal Q3 net sales to increase about 26%, but news that same-station sales

would rise at a slower rate than in the first half of the year forced shares down as much as 35%, to $12.63, atone
point last week. Some 2.54 million shares had changed hands by midday Friday (7/7), more than seven times the
three-month daily average. SBS said same-station sales rose 12% in the quarter, compared to 15% for the first half of
the year, due to a more competitive operating environment in Los Angeies.“You've seen high-teens growth over the
last three or four quarters, and the possibility of that slowing is spooking some investors,” remarked ABN Amro
analyst Evan Jones, who maintains a “buy” rating on SBS'9.625% senior subordinated notes. Lazard Freres analyst
Chris Ensley cut SBS from“buy” to “outperform™ on Friday and lowered the 12-to-18-month target from $37 to $25 per
share. Fina! results aren't expected until the week of Aug. 7.

Lisecky Joins GIBC World Markets

ormer Managing Director and head of Communications Equity Associates/New York Bill Lisecky on Monday

(7/10) was named Managing Director for CIBC World Markets. He will be in charge of all media-related invest-
ment banking at the corporate and leverage finance group. Lisecky was instrumental in getting financing for Clear
Channel's $629 million acquisition of Paxson's radio group in 1997, among other deals.

Fisher President/CEQ Patrick Scott Retires

fter 31 years with Fisher Broadcasting, President/CEQ Patrick Scott last week announced his retirement. He

cited heaith concerns as the reason for his resignation. “My doctor has made it clear | will be better served by
spending time with my family than at my desk,” he said. The company’s board named Fisher Companies President/
CEO william Krippaehne as Chairman/CEOQ of Fisher Broadcasting and elected Fisher Television Regional Group
Sr.VP (and NAB Board Chairman) Benjamin Tucker VP/Broadcast Operations.

Clear Channel Names Suffa Sr. VP/Capital Management

ill Suffa will join Clear Channel's corporate staff as Sr. VP/Capital Management, leaving the company's radio
division, where he had been VP/Strategic Development. He'll be responsible for capital budgeting, project review
and analysis and managing capital allocation across ail Clear Channel business divisions and will report directly to

President Mark Mays.

In their discussion of Regent.
Marsh and Lerner said the
company's recent acquisition of
three sticks in St. Cloud. MN un-
derscores its commitment to ex-
panding its platform and building
solid clusters in the nation's smail
to midsized markets.

Radio One’s Q2 revenues should
reach $29.3 million. and BCF should
hit $12.9 million. Eamnings should
beat the consensus estimate of |1
cents per share by a penny. “We are
looking for same-station revenues in
the high-teens to low-20s range and
BCF growth in the 25% range for the

quarter. We believe the quarter was
highlighted by the acquisition of 12
Clear Channel stations in some of the
most attractive U.S. urban markets.
which helps position the company as
the feading U.S. urban broadcaster.”

S&P Upgrades Radio One

In related news. Standard & Poor’s
last week upgraded Radio One from
“negative” to “stable.” reflecting a
tempering effect that the convertible
preferred stock has on the financial
risk of Radio One’s pending $1.4 bil-
lion purchase of Clear Channel-
AMFM spinoffs. S&P also assigned

its triple-"C"-plus rating 1o ROIA's
proposed $260 million oftering of con-
vertible preferred securities and af-
firmed the group’s outstanding single-
“B”-plus corporate credit and bank
loan ratings. as well as the single-"B"-
minus subordinated debt rating.

The good news retlects Radio
One’s success and good position as a
radio operator targeting the African-
American market. its growing port-
folio of large-market radio clusters
that have shown strong same-station
cash flow growth and increasing ad-
vertising spending on African- Ameri-
can media.

USADR
Continued from Page 1

teamed up for as far back as May "97.
That's when they agreed to jointly
develop DAB technologies for FM
and AM transmission and reception.
At the time the companies said.
“DAB technologies will enable radio
stations to provide listeners with a
combination of higher-quality audio
and integrated data services. For ex-

ample. DAB technologies will up-
grade analog FM broadcasts to the
sound quality of compact discs and
analog AM to nearly the sound qual-
ity of compact discs.”

That joint development agreement
involved patented digital audio com-
pression and broadcast technologies
from Bell Labs, the research and de-
velopment arm of Lucent Technolo-
gies, and DAB technology and consid-

erable broadcasting expertise from
USADR. which is a partnership of
such groups as CBS. Entercom.
Bonneville International. Emmis. Ra-
dio One and Gannett. among others.

Last April broadcasters meeting in
Las Vegas at the NAB's spring con-
vention tried to push the two com-
panies closer together and form a
*grand alliance that could help real-
ize the goal of achieving a single

www americanradiohistorv com

standard by the end of the year.” But
both groups resisted the call. they
said in a joint statement. “preferring
for the time being to compete to pro-
vide the platform of choice for aclass
of systems that will deliver down-
loadable digital music, data and in-
teractive services.”

USADR has enjoyed strong sup-
port from America’s broadcasting gi-
ants. Its board of directors includes

such luminaries as Infinity Exec. VP/
CFO Farid Suleman. Radio One
President/CEO Alfred Liggins, Clear
Channel Radio VP/Technology Al
Kenyon and Viacom President/COO
Mel Karmazin.

Terms of the deal were not avail-
able at R&R’s Tuesday press time and
were set to be announced during a
Wednesday moming teleconference.

— Jefirey Yorke
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marketing

FEEL-GOOD RADIO

B Creating successful cause-related marketing
programs that deliver financially and spiritually

'ymm’, To keep focused on achieving

Sales & Marketing Editor
pambaker € rroniine.com

that all-consuming bottom line,
your station’s motto should be,
"Never give anything away for
free — sell it!” But what about
charitable events and deserving
causes and programs? If we
avoid giving back for the sake of
making the budget, are we ail
going to hell?

Probably not, but it’s better to
be safe than sorrv. And cause-
related marketing is a growing
trend as corporations are discov-
ering that what's good for the
community is also good for business. As we’ve seen
over the last few years, cause marketing programs
continue to increase as more and more companies seek
nontraditional methods of supporting products and
creating consumer lovalty.

Corporations have separate budgets for these
programs. Don’t miss out — this is an ideal opportunity
for an individual radio station or a station group.

The standard for a successful cause marketing
program was set 16 years ago by the joint restoration
effort for the Statue of Liberty. During a three-month

. period in 1983 Ameri-
, can Express donated 1
cent for each transac-
tion on its American
Express card. The pro-
| gramresulted ina $1.7
million donation for

. —— the statue’s restora-
tion and increased the use of the card by over 20%. It
was a classic example of a "win-win” program.

The teams at Cone Inc. (wunv.conenet.com) and
Roper Starch Worldwide have released the “1999
Cone/Roper Cause Reiated Trends Report,” which
finds that American consumers and employees solidly
and consistently support cause-related activities. The
five-year study (1993-98) demonstrates that cause
programs impact a company’s bottom line in direct
ways, such as increased sales, and in less tangible
ways, such as increased customer loyalty, improved
employee pride and enhanced brand image.

Americans want businesses to make long-term
commitments to address sociai .issues. The Cone/
Roper report affirms that companies do, in fact, reap
benefits from cause programs. The survey also shows
that the consumers marketers want to reach most —
the socially and politically active trendsetters among
us — are extremely receptive to companies that link
with causes.

Such companies as Wal-Mart and McDonald'’s are
breaking through the clutter of cause promotion in the
marketplace by developing comprehensive programs
that are an integral part of their brand identity. These
companies are witnessing a positive business-related
impact on their employees, customers and communi-
ties.

The cause field clearly evolved over the five years
studied, and the report shows that cause-related
programs are more than a passing fad. Americans, in
their roles as consumers, employees and community

- S o

{ SALES &

sales

“You can tell whether a2 man is clever by his answers. You

can tell whether a2 man is wise by his questions.”
— Mahfouz Naguib

MARKETING|—

members, are consistent in
their expectation that compa-
nies must help solve social
issues. The Cone/Roper re-
port reinforces the idea that
good corporate citizens will be
well-accepted and rewarded
with enhanced brand equity
and employee loyalty.

SELECT 1983-98 DATA HIGHLIGHTS

* Acceptability of cause programs as a business practice
has increased 8% since 1993, from 66% to 74%.

¢ Eight in 10 Americans have a more positive image of
companies that support a cause they care about (84% in.
1993, 83% in 1998).

¢ As in 1993, two-thirds of Americans, or approximately
130 million consumers, report that they would be likely to
switch brands (66% in 1993, 65% in '98) or retailers (62% in
1993, 61% in '98) to a company associated with a good
cause.

¢ Protecting and providing a better future for America’s
children remains the public's top priority. Education, crime and
the environment are designated as the top social concems for.
businesses to address.

*» Eighty-seven percent of employees at cause programs
feel a strong sense of loyalty to their employers, vs. 67% of
those whose companies do not have such programs.

Cause marketing is here to stav. Take the time to
understand and evaluate it, and develop programs
that vour station can execute effectively. A truly
successful cause marketing program must create a
winning situation for the radio station, its sponsors
and the nonprofit organization it seeks to benefit.

CREATING HOPE WITH COUPONING

Susan Bremer, President of Los Angeles-based
Targeted Marketing Services, spearheads the Cou-
pons of Hope project, a free-standing newspaper insert
that raises crucial funds for the research and treatment
of cancer and other life-threatening diseases at City of
Hope. The insert contains manufacturer cents-off
coupons, along with editorial that delivers a strong
message to consumers about City of Hope and the
retailers and manufacturers that support it.

“Coupons of Hope is a strong mouthpiece for City
of Hope in promoting its message and garnering
assistance for its wide-reaching and much-needed
programs,” says Bremer. “In helping to raise money
for City of Hope, the consumer saves money, and the
retailers and manufacturers increase sales and
goodwill with their customers.”

TMS has created an effective program for its
Coupons of Hope campaign that offers manufacturers
the following elements:

¢ Distribution through Southern California, Ari-
zona, Mew Mexico and western Texas daily news-
papers with a combined circulation of 15 million
consumer households annually.

* TMS negotiates a special media buy with each
newspaper partner to provide retailers and manufac-
turers a lower cost-per-thousand than Sunday inserts
and guaranteed marketwide retailer support.

* The coupon redemption rates are comparable to
Sunday inserts, and there are best food day (Wed-
nesday) tie-in opportunities.

* Coupons of Hope items receive free shelf signs in
all participating stores.

* Coupons of Hope participants can tie in with

retailer ads and displays during the promotion.

* Many retailers that double coupons do powerful
“net-down” ads to support Coupon of Hope par-
ticipants. The “net-down” ads feature the coupon face
value times two to dentonstrate to the consumer the
double savings.

* There are no restrictions on coupon values.

* Free in-store broadcasts, window banners, iron-
man signs and bag stuffers offer increased consumer
awareness.

* There is increased media exposure through
special prepromotional advertising, press releases,
teaser ads and sweepstakes.

" A key to the program’s success is the layering of
promotional activity through newspaper, electronic
media, point of sale, sweepstakes and the insert itself
as consumer vehicles,” says Bremer.

There is no reason that a single radio station or a
station group can't efficiently sell this type of program
to advertisers. These programs also open the door to
one-on-one relationships with manufacturers — an
area that AEs often haven't fully developed since they
typically work through agencies. TMS is open to
developing partnerships with radio stations to execute
these programs throughout the country.

The Coupons of Hope campaign runs three times a
vear, in April, Julv and October, and 30 to 70 man-
ufacturers participate in each insert. The cost varies
from market to market and includes production and
distribution costs. In the Southern California market a
quarter-page ad costs $16,500 with a distribution of 3
million; in the Southwest a quarter-page ad is $5,500
with a 1 million distribution; and in the Pacific
Northwest a quarter-page ad is $6,500 with a 1 million
distribution.

Manufacturers that have participated in the
Coupons of Hope program include Nabisco, Kraft,
Procter & Gamble, B&G Foods, Unilever, Duracell,
Gerber, Kal Kan, Land O’Lakes, McCormick &
Company, Minute Maid, Mrs. Cubbison’s, Ocean
Spray, Quaker Oats, Weich’s, Sara Lee, Coca-Cola and
Anheuser Busch.

'y 4 DUPINS:
OF HOPEY:

retail outlets have included

Participating
Albertson’s, Ralphs, Vons, Stater Brothers, Gelson's,
Bristoi Farms, Safeway, Pavilions, Max Foods, Fred
Meyer, Furr’s, Fry’s, Bashas’, IGA, Smith, Food City,
Fleming, Southwest Supermarkets, Abco Desert

Market, Raley’s, Harvest Foods, United West
Grocers, URM Stores, Super Value, Shop’'n Kart,
Tidyman's, Super 1 Foods, Select Markets, Thriftway,
Cost Cutter Food & Drug, Market Place, Quality Food
Centers, Unified Western Grocers, Yoke's, Excell
Food, Haggen Food & Pharmacy, Century Supermar-
ket, Rosauers, Roth’s, Top Food & Drug and
Associated Grocers.

The program is a perfect vehicle for manufacturers
and grocery stores. “In 1999 our Coupons of Hope
campaign raised an outstanding $2.7 million to aid in
the war against cancer and other life-threatening
diseases at City of Hope,” says Ralph’s Grocery Co.
Sr. VP/Sales & Marketing James Patitucci. “To help
battle the approximately 1.2 million new cases of
cancer that will be diagnosed this year alone, we are
increasing our fund-raising goal to $3 million.”

For more information on the Coupons of Hope program or to
request sample inserts, contact Targeted Marketing Services
at (310) 453-0011.

MasdAamaricanradicghictaons com.
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“Im glad Paragon is on our team.”

David Benjamin, President/CEQ Triad Broadcasting

One of the most positive outgrowths from consolidation is a healthier breed of medium

and small market station owners. Medium and small market radio is now highly competitive,‘

pitting mega-groups in one corner against smaller operators in the other corner.
However, the new breed of surviving local operators are applying the same type of
intelligence and fire power that has proved so successful in major markets.

By providing research, consulting, marketing and top-flight personnel to their
multi-station market clusters, these operators are staking claim to more than their

fair share of the local market revenue.

One such group is Triad Broadcasting Company. Triad is operated by radio veteran
David Benjamin, who previously headed Community Pacific Broadcasting.

David reinvested his gains from consolidation into Triad, and he has acquired

or assimilated market clusters in Biloxi, Lincoln, Fargo, Rapid City, and subject to
FCC approval, Tallahassee, Savannah and Bluefield, West Virginia. in the.past year,

Triad has attained ownership of 42 stations, and now ranks as the 14th largest radio group

in America in terms of number of stations.

As we have seen in radio very recently, it is not hard to buy stations, but it is a greater challenge to operate them successtully.
Triad uses research as a strategic tool in two ways:

Paragon conducts market research on the prospective cluster of stations before the purchase is made. This allows Triad

to understand the true potential for each station and the steps required to maximize each station’s position in the marketplace.
In some cases, after the research is in, Triad has walked from purchases in better judgement. In most cases, Triad enters a
new market with a game plan and with confidence in their ability to provide a substantial return on investment.

Market studies, lifegroup studies and music research are applied to Triad stations to identify the most lucrative combination
of formats, and to maximize ratings and revenue market-wide. With this intelligence in hand, and typically consulting
and marketing to back it up, Triad stations are quickly entrenching into the radio marketpiace for the long haul.

In Biloxi, Triad improved on a five-station cluster that already dominated males in the market. Ciassic Rocker WXRG gained over
one full share point 12+. After reviewing Paragon’s research, Regional Manager Steve Fehder, Operations Director Kenny Vest,
Program Director Wayne Watkins and DeMers Programming flipped an under-performing AC to a jammin’ Oldies format.

The format switch nearly tripled the station’s ratings. AOR WCPR and CHR The Monkey maintained their forward momentum

as well.

David Benjamin adds, “Paragon has proven to be a vital component of our strategic biueprint for Triad. The research
they provide, along with the strategic direction they develop for each station and market cluster, has paid early dividends
for Triad. I'm glad Paragon is on our team.”

If you would like to consider Paragon for your team, please contact me or Paragon’s Vice President/Radio, Michael Henderson.
If you're attending this week's Midwest Conclave, then you can speak to Michael in person. Both of us can be reached at
the number below or via email. We look forward to hearing from you!

Sincerely, /

Mike Henry
Managing Partner

PARAGON

S E A

Michael Henderson
Vice President/Radio
mhenders @ paragon-research.com

(303) 922-5600
www.paragon-research.com

STRATEGIC PLANNING
e Perceptual Studies
¢ Auditorium Music Tests
e Online Studies
¢ Focus Groups
o Tracking Studies
o Sales Assessment Studies

www americanradiohistorv com
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Jock at 13 ... PD at 21 ... GM at 25

This week’s GM Spotlight profiles 33-year radio
veteran Craig Hodgson of Entercom’s Milwau-
kee radio group. As one R&R reader comments,
“Craig is not only a true professional, he’s
always been a good friend to all.” Congratula-
tions!

I decided to enter the world of broadcasting
because:

“1 saw my first remote broadcast at age 4 and
fell in love with the whole idea of radio.”

First job in broadcasting:

“Part-time announcer at Religious WBRI-
AM in Indianapolis. It was across the street from
my junior high school.”

Career highlights:

“Jock at age 13 at WBRI. At 191 was promoted
to Production Manager of AC WIBC and
America’s first Top 40 FM, WNAP in In-
dianapolis. 1 served as the D and morning
personality at AC WRMF in Titusville-Cocoa

WmMYX

Beach, FL at 21, then became GM/GSM at
Religious WHME in South Bend, IN in 1976,
at age 25. Of note since then, | was GM at
Adult Standards KCFM and Soft ACKLTH in
St. Louis from 1982-86; at Classic Rock KKLZ
and Oldies KMTW in Las Vegas from 1986-
88; and at Hot AC WMYYX, Religious WEMP
and CHR WXSS in Milwaukee from 1988-94
and again since 1998. 1 also managed two TV
stations in between — WTJC in Dayton and
WPXE in Milwaukee — but I missed radio
something fierce!”

The most challenging aspect of being a GM:

“Landing -all those planes safely every
day. I have always thought that when a group
of radio stations is running right, the process
of managing it sometimes feels like con-
trolled fusion. But to me that's really the fun
part of the job, keeping track of it all.”

VP/GM —
WXSS-FM/Milwaukee (Entercom)

CRAIG HODGSON
WEMP-AM, WMYX-FM &

My most unforgettable mo-
ment at a radio station:

“My first airshift at WIBC
in Indianapolis, from mid-
night until 6am on July 3,
1967. 1 was so excited to be there that I wore a coat
and tie to the studio!”

I'm most proud of:

“The major turnarounds | have accomplished —
with the help of some terrific staffs — at every radio
station I have ever managed, including twice in
Milwaukee.”

The best words of advice I've ever received were:

“ Always think about tomorrow today’ and ’Pick
your battles.” Those gems have served me pretty well
over the years.” d

You’d be surprised to know that....

“1 have become a devout Christian, and that I am
still as much in love with the radio business as | was
when [ started. To be honest, I think I’'m hooked on
the adrenaline.”

The GM Spotlight is selected by your nominations. Acknowiedge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

“] specialize in two things: Increasing sales
and improving the sales management at
radio stations in the United States.”

— Irwin Pollack
(603) 598-9300

My unique guarantee: "When you hire me fo
consult you-for just one day-1I'll show you
at least 10 documentable ways to increase
your billing... or the day is FREE!"”

m

0 o o
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GIVE INNER PEAGE A CHANCE

By Chris Witting Have you checked the

business best-seller list
lately? While books like Greed Is Good still
show up on a regular basis, there’s a fast-grow-
ing segment of titles that might be dubbed
“Business Soul.” In fact, not only is there a popu-
lar book titled The Soul of Business, there are
The New Soul of Business, The Soul of Business
in the 21st Century and dozens more variations
on the theme.

So why are corporate suits suddenly interested

in spiritual things? Authors in the field
say it's actually a practical matter. Old-
fashioned motivational posters and rah-
rah seminars just don’t cut it anymore
with an increasingly jaded work force.
Companies are finding they have to reach
more deeply to inspire employees, and
few things reach more deeply than spiri-
tuality. Many workers are also deciding
their careers shouldn’t just be about mak-
ing money. They want to find fulfillment
and satisfaction in their jobs, and they
want their work to be truly meaningful.
That means doing a job that nurtures the inner spirit.

GOING SOFT?

Of course, that doesn’t mean corporate
America is going soft. Companies have found that
an enlightened approach pays off on the bottom
line. Carol Orsborn, author of Inner Excellence at
Work (Amacom, 1999), recently told me that baby
boomers and Gen Xers have exhausted them-
selves trying to have it all, and that quality of life
is now more important to many than a few extra
bucks in the bank. Her book cites specific ex-
amples of how people and companies have ap-
plied spiritual principles with success.

While some of the approaches she shares might
seem strange, such as “meditating with your eves
open at the conference table” or studying the hid-
den spiritual svmbols on the dollar bill, she has
uncovered many practical ways for people to
achieve inner peace at work. One popular ap-

proach is to “get rid of the one thing that's mak-
ing you most miserable and that you don’t need
anymore.” This might be a nasty client, an un-
predictable supplier or even a time-consuming
but useless commitment you've made (such as
being on a board). Makes perfect sense, yet most
people put up with untold pain just to grab those
few extra dollars.

IMPROVING THE WORLD

Another path to inner satisfaction is to make it
part of your company’s mission to improve the
world at large. This might be as simple
as donating a small percentage of annual
net sales to charity, staging an event to
help a local cause or just taking up a col-
lection during the holidays. While short-
sighted bosses might see all that as a
waste of time and money, smart compa-
nies have discovered the motivational
power that comes from helping those in
need. Employees work harder and feel
better about a company when they see it
trying to make the world a better place.

A third approach simply requires a
change in attitude: Let go of any preconceived
notions of how things must go in your job, and
instead embrace each new circumstance as it
comes. Be open to any and all new opportuni-
ties. This is especially good advice if you'rein a
fast-changing, volatile industry such as radio.

Perhaps you think a spiritual approach to
work isn’t even worth trying. If so, you might
ask yourself the following two questions, posed
by Orsborn: “How much of your ambition is fu-
eled by inspiration, and how much by fear?” and
“Why is it you have achieved so much and still
feel something’s missing?” Like millions of oth-
ers, you might discover that following a path of
inner excellence at work can provide the answers
you’ve been seeking.
Chris Witting's Success Journalis heard on over 200 sta-
tions. Call (800) 743-1988. Visit www.syndication.net for
free facts on radio syndication.

sales

[IEHLTIWEEK

Sylvia Allen
President, Allen Consulfing
Nolmdel, NJ

Sponsorships and fund-raising —
what’s the difference?

As more and more nonprofit organi-
zations discover that fund-raising isn’t
giving them sufficient returns, they are considering alternate
ways to generate revenue. One of the ways available to those
organizations is to offer sponsorships. But what is sponsorship,
and how does it differ from fund-raising?

The term fund-raiser is primarily used by nonprofit agencies
and, more specifically, by those designated by the IRS as 501(c)3
organizations. The term fund-raiser is used when a donation is
made and the donor receives no marketing value in return.

The term sponsorship is used primarily to refer to money in-
vested in an event or an activity for which the donor receives
some sort of payback, whether it's improved media relations,
enhanced sales, increased product viability or any of 2 number
of components that enhance the sponsoring organization’s
marketing efforts.

The goals of fund-raising and sponsorship are, of course,
the same — to raise money! The target companies are the same,
but the contact people in those companies may be totally dif-
ferent. The approach, strategies and tactics are totally different.
Here’s a look at each approach.

For fund-raising through direct marketing (either direct mail
or telemarketing), the fund-raiser puts together an appeal ask-
ing for money and sends it out to a target audience.. The pri-
mary benefit to a company giving a donation to a fund-raiser,
besides helping a worthy cause, is the tax deductibility of the
contribution,

For a sponsorship, the approach is highly targeted. The po-
tential sponsor’s wants and needs are matched carefully to an
event or organization so both sides benefit. A salesperson meets
with the client and discusses the benefits to be realized from
sponsorship and works with the client on cross-promotion,
exposure and the criteria to measure the benefits. Those ben-
efits are decided on together by the client and the sponsored
organization and may include increased sales, enhanced prod-
uct exposure and improved employee relations.

‘So which approach offers more? They both have value and,
if combined, offer a sponsor the synergy of being associated
with a worthwhile cause and a marketing investment that pro-
vides a measurable return. The convergence of fund-raising and

sponsorship is win-win for all parties involved.

Sylvia Allen can be reached at (732) 946-2711.

»

THE QUALITY SHOWS...On the Quality Network

TALK AMERICA

20 shows focusing on today’s newsmakers 14 shows on health & fitness

7 shows on business & personal finance

D shows on computers & technology

* 2 Networks « 80 Talk Shows « 24 Hours a Day *
FREE SHOWS - ALL BARTER! FREE ADS in your local paper (Call for details)

781-828-4546

Always on the Internet: talkamerica.com

6 shows on sports
po
plus 28 other programs

Fresb 24 bours a day!
Worldlieb
NEWS NETWORK

wwwLamericanradiohistory. com
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Tune in to San Francisco —
and formulate a solid plan for tomorrow.

As emerging technologies provide newer, faster and more m
profitable ways to reach your audience, tomorrow’s LA LR

essential tools will include an expert working knowledge 1¢1 L‘Hi ]\E/.;Ll

of digital audio broadcasting, streaming media — and
plenty of e-Business savvy.

The NAB Radio Show” will help you secure a solid position
in the industry today by featuring:

¢ The first ever Internet-focused “show-within-a-show,”
iNTERNET @ The NAB Radio Show — guaranteed to put
you on the cutting-edge of the Web. Through dedicated
conference sessions, exhibits, and demonstrations,
you'll get the insight needed to compete and profit on

the Intemet. General Colin L. Powell Dr. Spencer Johnson
USA (Ret.) Change Management Expert

* The strategic perspectives of today's Jeaders, including
keynote speaker General Colin L. Powell USA (Ret.), and
change management expert Dr. Spencer Johnson.

Take the first step towards a solid future by developing
a Sound Strategy.

National Radio Award Winne:i

o o e Jeff Smulyan
Register online at www.nab.org/conventions Chairman Emmis Communications

THE NAB

Conference: September 20-23, 2000 * Exhibits: September 20-22
Moscone Convention Center * San Francisco, CA USA

Attention Broadcast Engineers: Learn more about our special Engineering Conference Package.
For more information go to www.nab.org/conventions or call 1.800-342.2460 or 1-202-429-5419.
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NETWORKING FOR SUCCESS

Recently, I met with in-
,’nlck Kazan surance salesman Rich-
ard Kagan to learn some of his secrets for suc-
cess. Los Angeles-based Kagan Life & Health’s
client list includes such celebrities as Cher, Bill
Cosby, Bob Newhart and Sidney Poitier, along
with the Oakland Raiders football team and
Virgin Music, Yet 31 years ago Kagan arrived
in Los Angeles broke, without friends and with
no knowledge of the insurance field.

Initially, Kagan struggled. “One time [ was go-
ing to see a prospect who was very abrupt and
who sounded knowledgeable and considerably
older than me. I was 24 and knew I would have
no credibility. I remember taking an associate, but
1 also decided [ needed to look older. So | went to
a drugstore and bought baby
powder and put it in my hair.
Everything was actually going
fine until the client directed a
technical question at me. [ got
frustrated and scratched my
head, and bingo, all‘this pow-
der flew out of my hair. He asked how old | was,
and I told him the truth. He told me 1 was too
voung to be talking retirement plans and quickly
ended the appointment.” That story can be a valu-
able lesson for all of us. If we knowingly make
misrepresentations, the truth will eventually
catch up to us, and we'll lose our credibility.

Soon after that an attorney introduced Rich-
ard to the attorney’s clients Karen and Richard
Carpenter. In Kagan's words, “I made the sale,
but something the lawyer said to me afterward
was really the magic, defining moment in my
career. He said that it was important to him that
the clients called him up and thanked him for
bringing me in. | learned at that moment that the
real sale was that the attorney was pleased that
his clients were pleased. That successful experi-
ence established my market strategy. Find law-
vers, accountants and business professionals who
have many clients to refer, and make sure the re-
ferring sources get good reviews of my work for
their clients.” Kagan had found the secret to suc-
cessful networking, which he continues to use to
this day — as can vou.

“Recently, there was someone | really wanted

THE ROAD 10

SUCCESS

to meet. I understood he was going to give a talk
ata meeting,” says Kagan. “l went, but didn't get
to meet him — but he was sitting at a table next
to a client of mine. | got the speaker’s e-mail ad-
dress and e-mailed him telling him how much I
had enjoyed his presentation. We've begun e-
mailing back and forth about areas of mutual in-
terest, so my name will soon be familiar to him.

“If I want to meet someone, | will let a friend
know and ask for an introduction. My friend
might say, ‘I've known Richard for a long time,
and he’s done a wonderful job for us.” | spend a
lot of time figuring out what kind of contacts I
have in common [with a prospective client]. There
has to be some way to network. I also establish a
relationship with [the prospect’s] staff with flow-
ers, candy or muffins. We do a lot of courting and
give them respect.”

Finally, there was a life-
changing event for Kagan of
the kind that could affect any
of us. He says, “I was trying to
sell a disability policy to a cli-
ent. Adisability policy protects
vour income if you become disabled and unable
to work. I knew he needed it. He was in a busi-
ness that relied on him and had a pretty big over-
head, so if something happened — an accident
or sickness — he wouldn’t be able to survive fi-
nancially for long. He kept telling me he didn’t
need it and that I was trving to make a commis-
sion. | told him that the premium of $2,000 a vear
wouldn’t change his standard of living, however,
the monthly check that the insurance company
would pav if he got sick or hurt would make a
big difference if he were unable to work. He re-
luctantly agreed to the policy.

”As luck had it, his business later collapsed,
and he had a heart attack. [ went to visit him in
the hospital. He had tears in his eves when he
said to me, ‘Man’s most precious gift is his dig-
nity, and vou helped me keep mine.” What made
that moment even more incredible was that that
client was my father.”

Dick Kazan is a successful entrepreneur who founded
one of the largest computer leasing corporations in
the United States and is a successful Southern Cali-
fornia real estate investor. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

LIQUIDATING THE BOB & TOM STORE

AMFM syndicated personalities Bob & Tom have
the right idea: a warehouse sale of overstocked
promotional items
like Bob & Tom cas-
settes, limited edi-
tion T-shirts and
sweatshirts. With
more than 100 affili-
ate stations, The

Tom Griswold) reaches millions of listeners each

Lt 50 § O CRULTICS DY (10 o LEMSICD CONTI0N RUMRTY Outv 410
Bob & TomShow(feammgBomeanand idea if your station has baxes of unsold T-shirts

week, and the duo’s website (www.boband
fom.com) has a user-friendly online store where
you can order Bob &
Tom’s Greatest Hits
atasale price of $10
(retail value is
$19.95). Such a
deall What a fantas-

tic (and profitable)

or merchandise.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO TO THE RESCUE

Teaming up with the American Red Cross, the Mifflin County Communications
trio of stations in the Lewistown, PA area sent a message to the community:
Let's join together to help the victims of Hurricane Floyd in North Carolina. The
response was overwhelming — the community donated more than $26,000 in
cash, along with truckioads of supplies that were delivered to victims within 24
hours. And it was all thanks to area residents and the tireless efforts of the staffs
of AC WCHX & Oldies WKVA/Lewistown and Country WYNW/Burnham.

Category: Cause Marketing

Market: Lewistown, PA

Submitted by:  WCHX, WKVA and WYNW (Miftlin County Communications)
Client: Hurricane victims in North Carolina

SITUATION: What began as a simple goodwill gesture on the part of the
community and three radio stations resuited in an unexpected show of support
for the victims of Hurricane
Fioyd in North Carolina. The
storm left many residents’
homes in shambles and
created an urgent need for
supplies. Mifflin County Com-
munications Sales Manager
Karen Cote; station PDs Tina
Dee, Tom Sheedar and Larry §§
Wise; and Promotions Direc-
tor Tom Scott wanted to
quickiy enlist their stations
and the community in a relief
effort. They knew they could
count on radio’s unique
ability to go everywhere,
reach evervone and deliver
results, but they had no idea listeners would respond as generously as they did.

OBJECTIVE: The Mifflin team obtained a list of needed items from the Red Cross
and were determined to gather as many of the items as they could. They hoped
to fill a 48-foot tractor-traiier with supplies and send it on its way to North
Carolina within 24 hours.

CAMPAIGN: The tractor-trailer was parked at a local shopping center, and afl
three stations broadcast live from the location at 6am, asking listeners to bring
their contributions to the truck. To challenge listeners, the stations announced
they would continue the remote broadcasts until the truck was full.

. RESULTS: Listeners responded immediately. Those who didn't bring Supplies
reached out of their car windows to hand money to volunteers. By Spm the truck
was full, more supplies were yet to be loaded, and more were Steadily arriving.

*“The driver didn’t hesitate.” says Cote. “He said, ‘I'm in for a second truck if you
are!™ With lighting supplied by the local fire department, volunteers ioaded the
second truck. Soon the volunteer crew realized they still had a prablem — it was
getting darker, and they stilf had more Supplies to load, and even more on the
way. The volunteers came back the next morning 1o fill a third truck. Within a
period of 19 hours the Lewiston community of 9,500 filled three trucks with
supplies and raised $26,000 in cash for hurricane relief. Other area media
reported the story, bringing positive attention to the community and the
stations. The town plans to commemorate the community's spirit of
volunteerism with an annual Purple Pig Award, named for one young citizen's
precious contribution, a purple piggy bank. Cote remarks, “We always had the
attitude that radio works, but we had no idea it worked this well!”

RAB T00LBOX:

More marketing information and resources from the RAB

RAB Toolbox: Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB's Member Service
HelpLine at (800) 232-3131, or log on to RadioLink at www.rab.com.
FROM THE RAB'S CATEGORY FILE: CAUSE MARKETING

“Many corporate executives have told us that their cause-related
marketing campaigns have boosted employee morale. Now the
‘Doing Well by Doing Good' study validates those reports ... The fact
that cause-related marketing can energize a company’s sales force
is just one more reason we're going to see a continuing increase in
these corporate/cause aliances.” Frank Bulgareila, Exsc. Director of
Causes and Effects (from Causes and Effects, May 2000)
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i1l always be that

“young, intelligent, good looking”

man to us

o

Thank you Wayne
for helping us be the best we can be
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Can Radio Safely

INTERNET

NEWS & VIEWS

lgnore The Internet?

il Do InfoStream results mean 'Net

Clearly, the actual

audience sizes of

streamed radio station
webcasts as revealed in
Arbitron’s InfoStream reports
are lower than many of us
would have expected. Does
that mean that radio can stand
down from red alert — that the
Internet is going to have no
effect on radio and can be
safely ignored? Aw contraire (|
think).

Here are some possible

interpretations of the
InfoStream results.

By Kurt Hanson

RAIN: Radio And
Internet Newsletter

Perhaps This Will Just Take More Time

Right now Hot AC WPLJ/New York may have 500
people listening to its webcast during peak periods
(which | imagine would include middays). As more
people get high-speed connections and reliable audio
players, that number could grow by a factor of 10
before too long. Five thousand new webcast listeners
would mean a 5% increase in WPLJ's midday audience
— and that could be worth significant money to
advertisers! (Especially if those listeners are being fed
visuals to complement the station's spots.)

radio is no threat?

s Ut/ 100 o s St
ot el

blockbustercom

Yahoo! Broadcast May Have All The Listeners

Yahoo! Broadcast (www.broadcast.com), formerly
Broadcast.com, has thus far chosen not to participate in
Arbitron’s InfoStream reports. But maybe that's where
most Internet users are going to listen to webcasts. On
the other hand, maybe Yahoo! Broadcast knows
otherwise, and that's why it doesn't participate. At the
moment we simply don't know.

Maybe Broadcast Radio Is In Big Trouble

For all we know right now, maybe no one is listening
to streamed broadcast signals because the vast
majority of Internet radio listeners are listening to the
“pure plays” of Spinner (www.spinner.com), NetRadio
(www.nelradio.com), sonicnet.com
(www.sonicnet.com), Radio DAER
(www.internetradiodaer.com) and others.

Some of these pure-play operators offer incredibly
fine distinctions in genres.

{“So you like pop standards. - SOMGAET”
Would you prefer jazz
vocalists, artists with a
strong Sinatra influence,

more of a Hoagy Carmichael

bent or perhaps a slightty

more pop approach?”) iy —

Most services offer easy = —
Continued on Page 20

If you'd like to contribute your observations
on Arbitron's InfoStream reports or CBS’
revoiutionary 24-hour live feed for Big
Brother, please join the discussion at RAIN:
The Radio And Internet Newsletter. Look for
the feedback form on the RA/N homepage,
www.kurthanson.com.

RAIN features regular updates on these
issues, plus other news of-iaterest to radio
programmers and managers who want to
keep in touch with the world of Internet radio.
A fresh issue of RAINis available every day at
www.kurthanson.com.

Radio And
Interne! Newsietter

CBS/Infinity Takes Baby Steps
Into Streaming With KLSX/L.A,

It's not a live stream. And it's not an on-demand archive,
either. Nonetheless, CBS-owned Infinity Broadcasting
has recently begun taking its first steps toward web-
casting, offering some of the programming of KLSX/Los
Angeles on the station’s website, www.fmtalki.com.

In an odd hybrid of live and archived programming,
KLSX is offering Internet users a streamed webcast of
apparently prerecorded programming from 8-10pm
Pacific Time each weeknight.

What I've heard on the radio station's top-of-the-hour
1D is that the station is “now available worldwide™ on the
web. Which | guess is accurate to some extent —
although I'm sure what KLSX is offering is not what a
listener who hears that 1D would expect.

KLSX's schedule of online programming doesn't
exactly make it clear whether each night's webcast. is
being produced live for the Intemet audience or is a rerun
or “best of” program, although some shows are clearty
repeats.

Also atypically, the streaming is in neither RealAudio
nor Windows Media, but in Apple's QuickTime format on
what the station calls the “97.1 FM Talki Player.”

The site includes a message board with listener
comments about the site. Here's what some of the
visitors had to say:

* “You should stream the station live online. | have a
computer at work, and ! listen to radio through the
internet. I've been waiting for.you guys.to put this station
online so I can listen during work. You really should do
live streaming.”

* “|s there anywhere on your website | can listen to the
current radio program on 97.1? | would like to listen to
Howard Stern on my computer when | get to work.”

* “If you have a cable modem, this site is great —
otherwise, it's a bandwidth hog.”

o “The FMTalki Player is the ‘big feature,’ but you can’t
use it to get the right shows. This site needs a lot of work.”

KLSX PD Jack Silver has posted several responses on
the board noting that the site is a work in progress and
promising that the streaming audio weeknights will get-
“better and more diverse” over time.
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[€] Mercedes-Benz Cup

VIP Opening Night

A NIGHT AT THE NET

Sponsored By @TheMan.com

featuring

- ANDRE AGASSI
DENNIS MILLER

vs. |

GUSTAVO KUERTEN
DUSTIN HOFFMAN

and Spedal Guest Performers

BENEFITTING

MusiCares’
Monday, July 24, 2000

Los Angeles Tennis Center, Straus Stadium at UCLA
Los Angeles, California

VIP Buffet Reception 6:00 pm
Pro-Celebrity Tennis Match 7:30 pm
First Round Tournament Match 9:00 pm

To purchase tickets contact MusiCares
Phone: 310.392.3777 Fax: 310.392.2187

Founded by the Recording Academy® in 1989, MusiCares mission is to
ensure that music people have a place to turn in times of medical,
financial or personal crisis.

artwork: otopdesign.com
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Gan Radio Safely ignore The I'mern_el?

Continued from Page 18

button-punching from format to format. Some let you
design a customized sound of your own or skip past
songs you don't like.

And all of them offer extremely low spotioads. Maybe
any sane Internet radio listener would prefer ‘Net-only
stations to streamed broadcast stations.

Maybe Stations Aren't Promoting
Their Webcasls Properly

Perhaps it's a simple matter of giving the webcast
more mentions per hour. Or maybe stations have to give
listeners a stronger reason to listen to the webcast, or
even promote the webcasts to Internet listeners who are
not current listeners to the broadcast signal.

The Problem May Be The Station Site

1t seems to me that there is a synergistic effect
between the webcast and the station website it origi-
nates from. Perhaps station sites need better design or
more compelling content than they currently have.
Perhaps jock photos, a “What's Playing” ticker, a
community calendar, trivia contests and a request form
aren't enough.

Maybe There’s Profit On The Web

...But not in streaming. Maybe the profit is in
providing a website that serves as a useful accompani-
ment for people who are listening to your station on
their radios. Some Infinity stations are taking that

approach. The site can tell listeners what song is
playing, give them visuals for your spots and links to
your advertisers and let them chat with your on-air
talent.

Or there may be profit in streaming, but not in
streaming your broadcast signal. Some radio stations,
like Detroit Rocker WRIF or AC KFMB/San Diego, are
streaming variations of their main format. Maybe that's
a way you can add 10% or 20% to your audience size
— and protect yourself from encroaching competitors
in the process.

Aggregalion May Be Necessary

Maybe streaming a single station won't cut it when
you're competing with an operation like Spinner that
allows listeners to set 21 presets (out of dozens of
alternatives) for easy “punching around.”

Might it make sense to offer listeners a single
website where they can punch around, for example,
among all the AMFM-owned stations in the market? Or
maybe, to go horizontally rather than vertically, where
they can punch around among all of the CBS/Infinity
Rock stations in America? Or even choose among all
the radio stations in their market?

Perhaps National Stations Now Make Sense

The Internet is, most particularly, not a local
medium. Remember, it's the World Wide Web. Maybe
the traditional broadcast model, with live DJs, tight
playlists, good promos and a reasonably high
spotioad, would work on the internet if it were
positioned as a big national or worldwide station.

Or spot sales may be the big play. I'm thinking that
radio is the best possible medium to drive people to
dot-com advertisers since it's the only medium peopie
use simultaneously with the Internet. Maybe we need
to figure out how radio can do a better job of accom-
plishing that task, then promote it.

Then, assuming that those dot-com advertisers are
actually going to be around for a while as American
business transforms itself, maybe radio could
eventually get 30% or 40% or 50% of dot-com ad
dollars. That would be significant in itseif, and it would
apply upward pressure on spot rates in general.

Will CBS’ Big Brother Be Streaming’s Watershed Event?

As you are, of course, aware, last week CBS
launched the first follow-up to its hit TV show Survivor.
It's an American remake of a popular voyeuristic
European program, and it's called Big Brother. If you've
been on vacation in Antarctica or something, 10 people
have been locked in a custom-built house in Los
Angeles with video cameras watching their every move.
Every two weeks viewers will vote one person out of the
house. The survivor, so to speak, will win $500,000 —
and all the housemates will achieve a lot more than 15
minutes of fame.

The difference this time is that the program is being
broadcast aimost in real time, and viewers can follow

|ez o7 2000
IWEBSTREAM

o y

|

the action 24 hours a day, seven days a week through
streaming being offered on the Big Brother website at
www.bigbrother2000.com.

Streaming media has not really taken off yet, but
some observers speculate that Big Brother may be the
cultural event that changes that. True, there was the
famous Victoria’s Secret fashion show, which allegedty

-drew hundreds of thousands of visitors, but that was a

one-time event. And there are, of course, thousands of
radio station options available on the web, but none
have yet achieved true pop cultural status.

The reason Big Brother could change that is that
surfers who become hooked on watching the show
could, theoretically, be drawn to spend dozens of hours:
a week, week after week, switching among the four
constantly changing camera feeds that CBS is stream-
ing. (There have, of course, been other “real-life”
webcams — the Jennicam at www.jennicam.com

Continued on Page 22

in Association With
Radio And

READER FEEDBACK

RAIN readers offer their opinions on audio streaming
and the results of Arbitron’s InfoStream webcast
reports.

From ABC Radio Networks Exec. VP/Programming
Geoff Rich:

Our entire ABC group is averaging approximately
1,424 streaming “listeners” (tuners?) on a 24/7 basis,
although we peak at about 5,000 listeners in middays
and average over 3,500 between 9am-6pm ET. Now
that's for 23 radio stations and four network programs
combined. The AQH leaders of the pack are Tom Joyner,
WPLINew York and WJZW/Washington, averaging
150 listeners per station, although they peak at 500-700
concurrent listeners.

Remember, however, that Internet listening is still
unlike radio listening. It is limited to only one or two
places at most per consumer, whereas radio can be
taken anywhere. The challenge will be when wireless
Internet connectivity enables Internet radio to be as
ubiquitous and easy to tune as terrestrial radio.

From KPIG/Monterey webmaster William Goldsmith:

As the KPIG “web guy” from the beginning, | read the
column on web AQH with great interest.

| agree that some equivalent of AQH listening is the
most critical measure of the penetration of webcasts.
The estimate {of 9.7 additional listeners] you came up
with isn't so far out of whack — so perhaps Arbitron
elected not to include the figure because it would be too
low. Webcasting is still in its infancy, and the numbers
can seem very small compared to the audience size of
most major-market (or even medium-market) radio
stations.

Do | think that the small size of the present webcast
audience makes webcasting not worth the trouble? Not
at all. The numbers will not stay small, and stations that
establish themselves online at this point will have a

- tremendous advantage over those that wait. In addition,

my experience with KPIG has shown that our on-air
references to being a worldwide station add a mystique
and a larger-than-life image that has greatly enhanced
our stature within our market. Being able to have the
jocks read e-mail from thankful listeners in Bosnia,
Russia and other exotic locales is invaluable.

From KCBS-FM/Los Angeies GM Dave Van Dyke:
Augdio streaming on the Internet will not pose any real

threat to radio for one simple reason: Bandwidth will

never allow it.

Internet Newsletter

if you took all the
bandwidth on the “If you took all
Intermet today and the bandwidth
used An only for on the Internet
streaming audio, only

3.2 million people
could listen. Sound
like an impressive
number? Not really,
when you consider
thats. all the band-
width the 'Net can
offer. Internet band-
width would have to
grow  exponentially
in order for audio

streaming to be a legitimate contender for our listeners’

ears.

today and used
it only for

streaming
audio, only 3.2
million people
could listen.”

Dave Van Dyke
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~ The greatest villain of all comes out of

'; the past to threaten Batman, Bruce Wayne
~ and all Gotham City in BATMAN BEYOND:
~ RETURN OF THE JOKER, the first
_ feature-length Batman Beyond movie.
3 Available exclusively on VHS & DVD

. Oclober 24, 2000 -- and you can send the
~ video home with your listen

. This free promotion is exclusiyely
availab‘e October 20 - November 4 in
* these markets:

- Atlanta Minneapolis
" Baltimore New York
Boston Philadelphia '

~Chicago Pittsburgh :
~ Cincinnati Phoenix !
 Cleveland Portland
" Columbus Providence
%—' Dallas Sacramento
. Denver St.Louis
© Detroit San Antonio

~ Houston San Diegb.

- Jacksonville  San Francisco

~ Kansas City  Seattle %

- Los Amgeles ~ Tampa

~ Miami Washington, DC
Milwaukee

E Call h’enry M /14 y 21

L

(3 10/788- 1626

or email hmowry@rronline.com
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Will CBS’ Big Brother Be Streaming’s Watershed Event?

Continued from Page 20

comes to mind — but none have had daily prime time
network TV support.)

On a brand-new media industry website called
Inside.com, publisher Kurt Anderson remarks, “The
profoundly, breathtakingly evil-genius part of the
project is that audience members will be able ... to
watch streaming video webcasts from the 28 cameras

s PMV'; {9 %h e

1) cetco

Get to know the
Big Brother Girls #4f
L]

READER FEEDBACK

From former KCMG/Los Angeles PD Don Parker:

I, for one, am a big believer that we are hurting
oursetves by streaming audio of our existing radio
stations. If you monitor the average listener’s real-life
usage, they don't listen to local stations on the web.
They listen to out-of-market and Internet stations.

Whether we like it or not, Internet stations are
here to stay and will only grow in number. However,
streaming the thousands of existing radio stations
only provides more competition for ourselves. It
takes away from local radio listening and ratings. We
have enough competition coming without making it
worse for ourselves. We should be starting our own
unique Internet stations if we're going to be part of
Internet  audio. At least those stations can
complement our current product, not help to make it
athing of the past. | just hope that, as an industry, we
get it before it's too late.

24 hours a day, ogling the voluntarily caged contes-
tants live whenever they want.

“This will be huge. This will be epochal. Thns will be

the moment that ‘convergence,’ the wishful catchall

buzzword for the interweaving of entertainment and the

Internet, finally becomes real.”

A final interesting point from a radio perspective is
that the Big Brother website — sponsored by AOL —

has, as | write this, featured banner ads for AOL's
multichannel internet radio operation, Spinner,
prominently and nonstop.

CYBERSPACE

Hot new music-related World Wide Web sites,
cool cyberchats and other points of interest
along the information superhighway,

‘Net Chats

Don't belittie the Dwarves for being one of the
hardest, vilestbands around — that makes them cool!
Talk to the garage band vets on Friday (7/14) at 8pm
ET, 5pm PT (chat.yahoo.com).

*The “Dream Weaver” is back! Talk to Gary
Wright about his new album or reminisce about
Spooky Tooth on Monday (7/17) at 9pm €T, 6pm PT
(chat.yahoo.com).

¢ Climb out of the pool for a chat with k.d. lang,
who's having an Invincible Summer on Tuesday (7/
18) at 9pm ET, 6pm PT (chat.msn.com).

* She's sassy and 17, and that’s why she’s on
Seventeen online. Get to know country music sen-
sation Alecia Elliot on Wednesday (7/19) (www.

- seventeen.com).

On The Web

* Country comes to the Sunset Strip whenShelby
Lynne performs in this webcast from the House of
Blues on Wednesday (7/12) at 9pm ET, 6pm PT
(www_hob.com).

» Swing your hammer to the dulcet tones of metal

master Glenn Danzig on Sunday (7/16) at 6pm ET,
3pm PT (www.sonicnet.com).
— Michael Anderson

New York studios.

in Assecisiiss With

Radio And
Internet Newsletter

RealNetworks, Sirius Launch MLE Aa&o

MLB Radio, a new daily interactive tatk show from Major
League Baseball, launched July 9 on the league’s official
website (www.majorleaguebaseball.com). The show is now
available via RealNetworks and will be offered on Sirius
Satellite Radio’'s forthcoming subscription service. The
program is hosted by veteran sportscaster Dave Sims and
daily guest hosts. It airs from noon-4pm ET live from Sirius’

John Duncan Joins Clear Channel Web Services

John Duncan has joined Clear Channel Web Services, where |
he'll serve as Rock Content Manager and help create web |
content for all of Clear Channel's Rock stations. Duncan's
programming background includes stints at KLYY (Y107) and
KLOS/Los Angeles, KYYS (KY102)/Kansas City, WRDU/
Raleigh and WLZR (Lazer103)/Milwaukee.

Todd Hepburn Joins Siteshell Corp. |

Todd Hepbum, a longtime VP of the media brokerage firm Ted
Hepbum Co., has joined Siteshell Corp. as affiliate
representative. Siteshell licenses audience-specific website
content packages to local radio stations.

Public Radio Shopping Portal
To Represent 70,000 Stores

The Alliance for Public Broadcasting and Network Commerce
last week announced the development of an e-commerce
fund-raising portal, scheduled to launch later this month. The
alliance offers public radio stations a comprehensive e-
commerce marketplace as a potential new source of local
station income. The Listener Alliance for Public Radio will
establish its online Listener Marketpiace of over 70,000 stores
through the Network Commerce Consumer Network.

Rifth Annual Jupier Online Music Forum

Executives from Clear Channel, Launch Networks and
ClickRadio are scheduled to appear on paneis atthe upcoming
Plug In: Jupiter Online Music Forum conference, to be heid in
New York July 24-25. The annual event attracts top-level
executives as both speakers and attendees to discuss such
topics as record label strategies, digital distribution, music-
oriented online content and more. For more information, visit
hitp//plugin.jup.com.
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'NET RESOURCES

(] ]
Slmatlon, ou might not have visited the new format rooms on the R&R website © Quote sparingly in your reply. Don't quote the entire thread if simple
] yet (www.rronline.com), but they have all the hallmarks of a well- editing could make the post briet.

& ) F e run, spam-free space to explore everything from why the boy-band . ®Resist the temptation to type anything you wouldn't say to
dm::ny :;::f,"ﬁ y :';wl Im as your q‘:m s craze is still strong to whether local music is being used as amarketing - *| someone’s face. The anonymity of the "Net sometimes gives us bravado
e i i e posilioning;stalement iyour tool by stations. If you've never participated in a message board, they we'd never have in real life — and shouldn’t. Disagree, but be Civil.

R are make for terrific gathering places and tremendous sharing opportunities. © Remember that this is a networking tool: The person you heip
you in the unenviable po- Some helpful hints: may be someone you will someday work with. Make sure people can

sition of having your do-
main name held hostage
by a cybersquatter? Has

o Lurk a bit to get the tone of the board. That is, read others’ get in touch with you off the message board by filling out your
messages without adding your own. Some are rollicking and free- registration as completely as you can while still feeling comtortable
wheeling, with lots of sarcasm, while others are more businesslike about the information provided.

=d1I1I0I0IIIIINIIINNENE

some doofus registered and formal. o Visit regularly — daily, if you can, A thriving message board area
www.modemrock 101 .com, © Read other posts before posting your own response — someone is one of the most vibrant parts of an industry website.
then called you and of- eise might have already answered the question posed. More next week. — David Lawrence
fered it to you for an ex- i
ey CH. Urban
There may or may not be x
recourse, depending LW TW ARTIST COTitle LW TW ARTIST COTitle
upon the situation, but it’s worth a shot. We all 1 1 BNTNEY SPEARS Oops! ... 1 Did it Agair/™Qops!™ 2 1 WHITNEY HOUSTON Greatest Hits/~Script”
have Julia Roberts and John Tesh to thank for 2 2 'NSYNC No Strings Attached/~Gonna” 3 2 EMWNEM Marshal Mathers LP/~Skm™
that: They both recently won cases to reclaim : : HAWN:;YM Saason/“Bent” : : gm The Hea/Man”

i CREED Human Clay/"tigher Soundtrack/"Wanna™

names as addresses.
me(l_‘rmlactin: a:ei:lcllecmal property attomey 10 - |- el 75 DOMELL JONES Whers | Wamu Be"Wanna™
: : A Ly S = & BONJOVI Crusiy“Lile" § & CARLTHOMAS Emotional Wish”

reclaim your rightful identity is a must in a situ- 7 7 EMMNEN Marsha¥ Mathers L P/-Skm” 10 7 AVANT My Thoughts/Separated”
ation like this, and the guidelines to follow in- 5 8 MACYGRAY On How Life Is/Try" 0 0 BRAN MCKNIGHT Back At One/"6.8.1
clude what Network Solutions (or whoever your 11 9 MARC ANTHONY Marc Anthony/~Sang” 11 9 DMX Then There Was X/*Party”
domain registrar might be) requires for you to L ] me‘om' " 6 10 LUCY PEARL Lucy Pearl/“Dance”
prevail in a potential domain dispute. Be aware, % N mmmmmwm' i 12 1 memwmnw
however, that even with the best legal mark pro- 13 12 CHRISTIMAAGLNLERA Chvistine Aguiera Tum™ X 15 12 D'ANGELO Voodoo/~Send” .

; m 10 13 VERTICAL HORIZON Everything You Want/"Everything 9 13 MARY MARY Thankfui/~Shackles
tection, recent revisions to the language qf Net- 9 14 SAVAGE BARDEN Affvmationy~Crash” 16 14 XEVON EDMONDS 24/7/"No"
work Solutions’ user agreement arc placing all 14 15 STING Brand New Day/"Desert” 13 15 $I500 Unisash The Dragon/”Incomplete™
domains in a precarious position: NSI is attempt- 10 16 GO0 GO0 DOLLS Dizzy Up The Girt/Broadway™ ’ 17 16 AALIYAH Romeo Must Die/Try"
ing 10 steer the model toward leasing your = 17 REDNOT CHILI PEPPERS Catfornication/™Otherside” 14 17 YOLAMDA ADAMS Mountain High ... Valley Low/*Heart”
domain as opposed 10 owning it. They have — 19 3DOORS DOWN The Betler Lite/"Ksyptonite™ 19 10 MYAUJADAIGSS Faar Of Fiying/Best”
language that pretty much says that if they feel -1 UMMMOIW 20 19 DESTINY'SCHILD WM'SOnThﬂYW‘Jum"
like it, they can yank your domain for whatever 19 20 3300 Unkeash The Dragon "Thong ___= 2 Ny Country Gramma:/Grammar

dee iate. Here’s the lan- ;
xs:cni;l:yMi o'r.n appropriate. Here's the lan counw

REVOCATION. You agrec that we may ter-

§

; ) Y LW TW AATISTCOTitle LW TW ARTIST COfTite

minate your contractual right to usc our service(s) 1 1 LEEANN WOMACK / Hope You Dance/Hope™ 2 1 DONEY JAMES & RICK BRAUN Shake it Up/~Grazin™

if the information that you are obligated to pro- 2 2 FATHHIL Braathe™Way" 3 2 DONHENLEY inside Job/"Home"

vide 1o register your domain name or register for 8 3 CHADBROCK Yes!/"Yes!" 4 3 GEORGE BENSON Absolute Benson/“Deeper”

other Network Solutions service(s), or that you ] 4 CLAYDAVIDSON WW “Unconditional™ 1 4 STEELY Mrwom_msl Nature/"Shame”

subsequently modify. contains false or misicad- ; : mm mm‘ i : : mm Brighter 0‘5/' W‘“)'_"I;M

i A L § 7 NEMMYCHESNEY Everywhers We Go/What" S 7 RICRARD ELLIOTT Chit Factor-Moomba”

mation we would likely consider material to our 10 0 TRACE ADKINS More/More” § O ALJARREAD Tomorrow Today/"Loved”

decision 1o register your domain name or 1o con- 20 9 ALANJACKSON Under The influence/Love” 12 9 BOBJAMES Joyride/"Rool™

tinue 10 provide you domain name registration 9 10 ANDY GRIGGS You Won't Ever Be Lonely/“She's™ 10 10 BEBEL GULBERTO Tanto Tempo/~August”

services, You agree that we may terminate our T 11 CLAY WALKER Live, Laugh, Love/“Chain™ 20 11 DAVE KOZ The Dance/"Surrender”

service(s). including our domain name registra- :1 :: :mmn:mm;‘rmm . 11' :: URBAN KMIGHTS nl:wKstS’“SM

tion services. in the event that you use such 1: E mmm“ &gmm & gw H“‘éusxy"“;"m_

servico(s) fos any impropdf purpose, . dalof- 13 15 RASCAL RATTS Rascal Fatts/"Dayhght” 19 15 EUBE GROOVE Euge Groove/Vinyl"

mincd in our sole discretion. Furthermore, you 1216 LONESTAR Lonely Grib/“Now™ 1716 NORMAN BROWN Celetration"Paradise”

agree that we may suspend. cancel or transfer 14 17 ERIC HEATHERLY Swimming in Champagne/“Flowers” — 17 JAY BECKENSTEM Eye Contact/"Sunrise

your domain name regis- = 18 MARK WHLLS Permanently/“Count™ — 18 TOM GRANT Tune it In/“Tune”

\ration services in ordér — 19 TRACY LAWRENCEL essons Learned/~Lonety” — 19 CHRIS 80T Siowing Down The Workt/“Why"
— 20 LEANN RINES Jesus TV Soundirack/"Need" — 20 KENNAVARRO /siand Lite/"Isiand”

to: (i) correct mistakes

e | « Hot AC Altemative

chosen domain name, or (ii) to resolve a dispute

y ; ! LW TW AATIST COTitle LW TW ARTIST COTitle

under our dispute policy. We will not refund any 11 MATCHBOX TWENTY Mad Season/"Bent” 1 1 CREED Human Clay/“Arms®
fees paid by you if we terminate your scrvices. 2 2 STING Brand New Day/"Desert” 2 2 3DOORS DOWN Better Life/“Kryptonite™
as determined in our sole discretion. -~ 3 3 VERTICAL HORLZON Everything You Want/~Everything” § 3 APERFECT CRCLE Mer De Homs/"Judith”

The ecntire agreement is viewable at § 4 4 DOMMHENLEY Insinoo/'Hm"' 3 4 MATCHBOX TWENTY MadSeafon/‘Bem"
www.nenworksolutions.com/legal/service- § : : m‘::‘ s'"‘(’):”:;::r ‘Ies‘ls/"‘m'ﬂym" ; 2 ng’;” ;mslsnzﬂﬂ.goundﬂack/'u'sappear"

Y 9 ar oo any ' A [}
Aol R Obuitanlyy oibost-hid phist S 14 T 600600 DOLLS Dizzy Up The Girt“Broadway™ T T UIMPBAZXIT Mission: Impossible 2 Soundtrack/“Look"
RECCFORGRRIIon, AKIRIETRIRSRAIREIIEE S — 8 BRINEY SPEARS Oops! . /Did It Again“Oops!” 10 & STOME TEMPLE PILOTS No. 4"Sour
on the web are as unpredictable as the web itself. N 7 9 CREED Human Clay/Higher" 9 9 EMINEM Marshall Mathers LP/Sfim”
- 12 10 MARC ANTHONY Marc Anthony/"Sang” 8 10 BLINK-182 Enema Of The State/"Adam's”

Questions? Comments? david @netmusic § 9 11 "N SYNC No Strings Attached/"Bye” 12 11 RED HOT CHILI PEPPERS Californication/"Otherside”

oA ~ 8 12 FAITHHILL Breathe/Breathe” . 17 12 NODOUBT Ex-Girtfriend/“Simple”
§ 13 13 NINE DAYS The Madging Crowd/~Absolutely™ | 11 13 MDBYPiay/"Porcelain”

[ S ST T N 11 14 THIRDEYE BLIND Blve/“Never™ - 15 14 NINE DAYS The Madding Crowd/"Absolutely”

David Lawrence is heard on WGN/Chicago; is the - 14 15 REDHOT CHILI PEPPERS Californicatior/"Otherside” 14 15 KID ROCK History Of Rock/“American”
l host of Online Today and Online Tonight, syn- N 10 16 TRACY CHAPMAN Telling Stories/~Telling" — 16 PAPAROACH /nfest/"Last”
| dicated high-techvpop culture radio talk shows 16 17 NO DOUBT Retum Of Saturn/*Simple” 13 17 INCUBUS Make Yoursell/“Pardon”

from D Gallagher: and is the host of The Met 15 18 SAVAGE GARDEN Affirmation/"Crash” 18 18 FOO FIGHTERS There Is Nothing Lelt To Lose/"Breakout”

rom Dame-Galagher, and i . 18 19 BEN HARPER Bum To Shine/"Kisses” — 19 DEFTONES White Pony/“Change”

Music Countdown radio shows from United 19 20 ENRIQUEIGLESIAS Enigue/With” 20 20 RAGEAGAINST THE MACHINE Battic Of Los Angeles/“Sleep™

Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expest on
Internet entertainment.

E-Charts are based on weekly rankings of CD sales. otartists oni

drrectly from the loghles of reporting websites Reporters include Amazon com.
BamesandNable com. CONOW.com. CheckOut com. ChoiceRadio.com.City Internet Radto, DrscJockey.com. The Everstream Network GoGaGa.com. KNIStmi com. Launch com. Lycos Radro.

NetRadio.com. NYLveRadio.com. Radio Free Virgin and Spinner.com Dataiis weighted based on trathc reports by web trathc monitor MediaMetrix Charts are ranked with a 50/50 methodology
of sales data and streaming/airpiay data for the six reporting formats. © 2000 R&R Inc. © 2000 Onkne Today. Net Music Countdoven.
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Ne wsbreakers

Garcia Now VP Of
CNNRadio Networks

Robert Gargia has been cl-
evated from GM to VP of CNN-
Radio Network. In his new capac-
ity Garcia will assume increased
leadership roles in new business
development and strategic planning
tor the network. which provides na-
tional and international news to
1.900 affiliates worldwide.

“Robert has been tireless in his
efforts to lead CNNRadio Network
to the level of success it has
rcached.” said CNN Headline
News President Bob Fumad. “He |
will be instrumental in our contin-
ucd growth domestically and inter-
nationally.” {

Garcia joined CNN in 1995 af-
ter scrving as Exec. Producer for |
CBS Radio Stations Ncws Service
in Washington, DC. He also worked
in DC as News Director/anchor at
WLTT (now WARW) between
1983-89 and anchor/reporter at
WMZQ between 1980-83. He is
currently Chairman of the Radio-
Television News Directors Assn.

GARCIA/See Page 29

SBS Gives ‘La Mejor’
To So. California

Spanish Broadcasting System
assumed control of KFOX/Les
Angeles and KREA/Riverside-
San Bernardine from Rodrigucz
Communications last Friday (7/7)
at 5pm and on Monday inaugurated
*93.5 — La Mejor,” featuring an |
all-grupero Regional Mexican for-
mat with ballads from contempo- l
rary Mexican artists. Phil Jones, |
who serves as PD of Regional |
Mexican sister KLAX (La Ley).
will split interim PD dutics with ]
Margarita Vasquez. who holds PD
duties at SBS’ Regional Mexican
WLEY/Chic.ngo and serves as a |
music consultant for KLAX.

*“La Mejor is unlike .mylhmg clse |
being played right now,” GM Maric

SBS/See Page 29 |

On his way to the Shaft movie premiere, Jive recording artist R. Kelly
stopped by the Jive offices in New York City to discuss his new album,
TP-2.Com. This album, the follow-up to his six-times platinum R., is
set to hit the shelves on Oct. 24. Pictured (I-r) are Zomba Group of
Companies Chairman/CEO Clive Calder, Kelly and Jive VP/Artist Mar-
keting Janet Kleinbaum and President Barry Weiss.

S ATE T T R 1o W s O I Sl o e

HBE Sets Summers As I)Ir.lﬂperations

NBG Radio Networks has named Steve Summers Director/Opera-
tionis. Most recently Production Director for AMFM’s KMLE/Phoenix,
Summers will now oversee the daily operations of NBG Radio Network’s
programming and production departments.

“NBG is committed to providing top-notch production in each of our
shows, and we are confident Steve will continue to intensify our efforts
in this area,” said NBG President John Holmes. “We are thrilled to have
him on board and feel he will make a direct contribution toward NBG's
continued growth and increased sharcholder value.”

Prior to KMLE, Summers worked for Clear Channel’s Oklahoma City
stations.

Ilreamcatcher Names Mlchaels VPIPromo

Dreamcatcher Director/Field Promotion Gator Michaels has been el-
evated to VP/Promotion for the Nashville-based label. He succeeds Anne
Weaver, who left the label last week and has returned to independent pro-
motion.

Concurrently, Young-Olsen & Associates Director/National Promotion
JefT Stouten joins Dreamcatcher as Director/East Coast Field Promotion,

and Giant/Nashville Southwest regional John Trapane comes aboard as |

Director/Southwest Ficld Promotion.

“With these new additions to our promotion team,” Michaels said, “we
believe that our overall promotional structure will be more qualified to
meet the demanding responsibilities in today’s marketplace.”

Michaels joined Dreamcatcher in February from his post as GM of
Young-Olsen & Associates independent promotion. His background also
includes on-air and Asst. PD stints at WCLB/West Palm Beach and

WCKT/Ft. Myers. Stouten began his carcer st WWGR/Ft. Myers before |

joining WSIX/Nashville and later becoming producer of the syndicated
program Nashville Nights. Prior to his stint at Giant Trapanc worked the
Southwest for Reprisc and served as MD at KKBQ/Houston.

R T TR T

AMFM/Wichita Welcomes Wohler As Market Mgr.

Gil Wohler, most recently Director/Sales & Marketing for Radio One
Networks, has been named Market Manager for Wichita Radio Part-
ners, AMFM'’s cluster in the market. In his new position Wohler will oversee
CHR/Pop KKRD, Classic Rock KRZZ, Country KZSN and AC KRBB. He
replaces Tim Link, who departs the company.

When asked why he decided to join AMFM, Wohler told R&R, “I've had
relationships with some of the key players in Capstar and AMFM for a
number of years and thought this would be the right opportunity for my
family. | was born and raised in Wichita, and when everything fell into place,
| knew this would be the right move for me.”

Before joining Radio One Networks, Wohler held a management post at
Radio One Broadcasting of Lincoln, NE. Prior to that he served as VP for
Impact Media Images, a marketing firm.

Westwood One Ups Pastor To VP/Affiliate Sales

estwood One has named Shawn Pastor to the newly created posi-
tion of VP/Affiliate Sales for Sports Programming and Southeast Net-
works. Pastor, who will be based at the network’s Washington, DC offices,
will report directly to Westwood One Sr. VP/Affiliate Sales Peter Kosann.

As Director/Affiliate Relations-Sports for the past five years, Pastor has
been responsibie for managing the clearance efforts of Westwood One's
daily and weekend sports shows, as well as the network’s play-by-play
sports packages. As a result of this promotion, he wilt retain those duties
and take on added responsibilities for the company's Southeast Networks.
Prior 10 joining Westwood One in 1995, he was Director/Sports Marketing
for the Sports information Network in Fairfax, VA.

“Shawn has done a& phenomenal job with our company’s sports pro-
grams,” Kosann toid R&R. “Distribution of our play-by-play, features and
sports shows are at record clearance leveis. While Westwood One already
enjoys strong distribution of our existing news networks in the South, my
expectation is that Shawn will now raise the bar in that territory”

Infinity/Chariotte Urbans Tap Tucker

Diane Tucker, an 18-year broadcasting veteran who most recently
served as VP/GM/NSM of Davis Broadcasting’s WOKS, WFXE &
WKIZ/Columbus, GA, has been named VP/GM of Infinity Broadcasting’s
three Urban-oriented properties in Charlotie: WGIV, WBAV & WPEG.
She’ll assume her new duties on Monday (7/17). -~

Tucker reports to Infinity VP Benjamin Hill, who told R&R, *For many
years the combination of WPEG, WBAV & WGIV has been the domi-
nant Urban voice of the Carolinas. In addition, those stations are Infinity’s
flagships in Charlotte. For that reason [ scarched very carefully for the
next leader. Diane’s qualifications and track record made her my first
choice from the beginning.”

Tucker, who was the first female and African American to serve as GSM
of Country WCMS-AM & FM/Norfolk. added. I had always monitored
what was going on in the Charlotte market, especially at WPEG. I con-
sider it an honor and a privilege to be able to go to Charlotte and to work

| with this tcam. ['m just truly happy!

s
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MONDAY, JULY 24

Pop a Wheelie Day

1974/The U.S. Supreme Court orders
President Richard Nixon to sur-
render tapes made secretly in the
White House to the Washington,
DC District Court conducting the
Watergate hearings.

1984/ Atter 14 seasons and four Super
Bowl championships with the
Pittsburgh Steelers, Teery Brad-
shaw retires. He (ater joins CBS
as a football commentator.

1985/ Walt Disney's 25th full-length
cartoon, The Black Cauldron, de-
buts nationwide. It is Disney’s
most expensive cartoon to date,
costing $25 mitlion. it grosses
only $21 million in its initial re-

lease.

Born: Ruth Buzzi 1936, Lynda Carter
1951

T mmsietistery

1978/ Sgt. Pepper's Lonely Hearts Club
Band, a tilm starring Peler
Frampion and The Bee Gees,
opens in the U.S.

1986/80b Geldof receives an MBE
award (because of his Irish citi-
zenship, not a knighthood) from
the Queen in honor of his work
for African famine relief.

1990/ The Judas Priesl wrongful
death trial begins in Reno. The
parents of two teens who at-
tempted svicide - one survived,
one did not — after listening to
Priest music sue for medical bills
and other damages. The plain-
tiffs eventually lose the case.

8orn: Robhie Grey (ex-Modern En-
glish) 1957

TUESDAY, JULY ¢

Act Like a Caveman Day

1981/ Waller Payton becomes the -

highest-paid player in the NFL
with his $2 million, three-year
contract.

1985/ Soviet cosmonaut Svellana
Savitskaya becomes the first
woman to walk in Space.

199/ Roseaane’s rendition of the na-

i tional anthem draws boos at a

San Diego Padres-Cincinnati

{ Reds game. She responds by

‘ grabbing her crotch and spitting.

She later apologizes, saying it
was all intended as a joke.
Born:Matt LeBlanc 1967, Brad Renfro

1982

eI -

| 1965/Bob Dylan goes electric at the

! Newport Folk Festival. The crowd

i is unhappy; some reports say

i rocks and bottles were thrown at
the stage.

NEAVEV AN '
Bob Dylan: Everybody must
throw stones!

1984/ Blues legend Big Mama Thora-
fon dies of a heart attack at age
58.

1988/ Richard Carpenter announces
he'll be directing a TV movie about
his sister Karea's death from
complications of anorexia. He
explains, “it wouldn’t have been
as well-told by someone eise.”

Born: Steve Goodman 1948-1984,

Mark Clarke (ex-Uriah Heep)
1950

WEDNESDAY. JULY 26

All or Nothing Day

1989/ Miami Vice star Phillip Mi-
chael Thomas loses an appeal
in his $14 million libel suit
against the National Enquirer.

1990/ The daytime soap General
Hospital tapes its 7,000th epi-
sode.

Born: Dorothy Hamill 1956, Kevin

Spacey 1959

s ! Y SV )

 mMusic tistery

1968/ Jeannie C. Riley records the
controversial “Harper Valley
PTA.” The song, in which a hip,
miniskirted mom tells off the
town, later inspires a short-lived
(1981-82) TV series. Also ...
The Rolling Stores miss
today’s scheduied release date
for Beggar's Banquetwhen their
label demands that the cover art
(of a graffiti-scrawled bathroom
wall) be changed.

1984/ Purple Rain, the first film made
by the artist known at the time
as Princs, premieres in Holly-
wood. Eddie Murphy, Lionel
Ritchie and Stevie Nicks attend,
and MTV covers the premiere
live.

1992/Soul singer Mary Wells,
whose hits included “My Guy”
and “Two Lovers,” dies of can-
cer at 49.

Born: Dobie Gray 1942, Mick Jagger
1943, Roger Taylor (Queen)
1949

THURSDAY, JULY 27

Nationa! Blunt Object Day

1940/ Bugs Bunny makes his screen
debut in A Wild Hare.

1974/ NBC cancels Dinah’s Place,
ending Dinah Shore's 23-year
association with the network.

1969/ Pete Rese breaks Ty Cobb’s
record for most career singles
by getting his 3,503rd base hit.
Rose was with the Montreal
Expos at the time.

Born: Peggy Flaming 1948

1955/Chuck Berry hits the charts
for the first time, with “May-
bellene.”

1971/ George Harrison announces
plans for the Concert for
Bangladesh. The show, which
took place on Aug. 1, 1971, fea-
tured Eric Clapton, Leon
Russell, Bob Dylan and Indian
musician Ravi Shankar.

1990/2 Live Crew's As Nasty as They
Wanna Beis ruled indecent in a
Miami court due to innumerable
sexual references. The ruling is
eventually overturned on First
Amendment grounds.

Released: Lynyrd Skyayrd's “Sweet
Home Alabama” 1974

Born: Bobbie Gentry 1944, Maureen

McGovern 1949

National Milk Chocolate Day

1933/ The first singing telegram is
delivered — to crooner Rudy
Vales.

1973/ W's Six Million Dollar Man,
Lee Majors, marries one of
Charlie’s Angels, Farrah Faw-
cett. The marriage lasts nine
years.

1977/ The first oil flowing through the
TransAlaska Pipeline reaches
Valdez. AK.

Born:Sally Struthers 1948, Elizabeth
Beskley 1977

Lo sy Sw e w
A

1957/ Jurry Lee Lewis appears on TV
for the first time, on The Steve
Allen Show.

1993/In New York, Natalie Mer-
chant plays what turns out to
be her fast show with 10,000
Maniacs; she leaves the band
on Aug. 4. ’

1992/ les-T agrees to remove the no-
torious “Cop Killer™ from future
pressings of Body Count.

1995/ After years in court, the rights
to Jimi Hendrix's name, like-
ness and music are returned
to his father, James Al Hen-
drix. .

8orn: Rick Wright (Pink Floyd) 1945,

Simon Kirke (ex-Bad Company)

1948

DAY, JULY 29

National Lasagna Day

SAT

1985/ Spring Hill, TN is chosen as the
site for the General Motors’ Sat-
urn division automobile assem-
bly plant.

Born: Peter Jennings 1938, Marilyn

ﬂ 1949

1965/ Queen Elizabeth Il attends the
London premiere of The Beat-
les’ Heip!

1974/ “Mama” Cass Elliolt, 32, dies
in a London apartment loaned
to her by singer-songwriter
Harry Nilsson. Who drummer
Keith Moea dies in the same
apartment four years later.

1983/ Friday Night Videos debuts to
winning ratings on NBC.

1987/8en & Jerry's Ice Cream intro-
duces the “Cherry Garcia” fla-
vor, named after Grateful Dead
guitarist Jerry Garcia. Half the
royalties will go to Garcia's Rex
Foundation charity.

Born: Geddy Lee (Rush) 1953, Patti
Scialta (ex-E Street Band) 1956

National Cheesecake Day

1958/ The first Datsun automobiles
arrive in the U.S. from Japan.

1985/ Gerry Cooney retires from pro-
fessional boxing. He had only
one loss in his career, against

Larry Holmes.
Born: Armold Schwarzenegger 1947,
Vivica Fex 1964

1954/ The Midnighters record “Annie
Had a Baby,” the controversial
foliow-up to their much-banned
“Work With Me, Annie.” Also ...
Elvis Presley plays his first pro-
fessional show, in Memphis.

1987/ David Bowie's Glass Spider
Tour opens in Philadelphia.

Born: Paul Anka 1941, Kate Bush

1958

& Brids Connolly
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E lvis Presiey was more than
just the King of Rock 'n’ Rofl

_ = he was related to real kings and

queens, according to the National
Enquirer. Genealogy experts
traced Elvis’ bloodiine back to
King Edward Il of England, who
was an ancestor of Queen Eliza-
beth Il and Princess Di.

Speaking of kings and queens
— and rooks, bishops and pawns
~— Sting says in the Globe that he
is a chess fanatic and doesn't
mind getting his butt kicked by his
12-year-old. Legendary chess
master Garry Kasparov played
chess with Sting and four of his
band members simultaneously
during a charity match in New
York on June 29, People reports,
and Kasparov, well, kicked their
butis

Busta Rhymes and Mary J.
Blige are taking a stab at acting.

Rhymes memorized his movie
lines for Shaft the same way he

- memorizes song lyrics — by rap-

ping all his lines to a beat and driv-
ing around all day listening to his
movie part. Blige, who is making
her acting debut in the drama
Prison Song, says that acting
cramps her style: She's a night
person and doesn't like getting up
early and hanging around the set
all day doing scenes over and
over. (People)

Jennifer Lopez was scheduled
fo shoot a big wedding scene for
the movie Angel Eyes — complete
with thousands of dollars worth of
flowers and catered food and sev-
eral extras — but she refused to
come out of her trailer, says the
Star. The scene didn't get shot
that day, and the flowers and food
had to be discarded and new stuff
brought in the next day.

Courtney Love seems to for-
get sometimes that she's a prime
paparazzi target, says Cosmo.
The 'zine reports that at two re-
cent evenis she threw mini-tan-
trums at having her picture taken
because she didn't have any
makeup on. After some quick
touch-ups, she happily mugged for
the cameras.

~Divasin Waining —
Britney Spears must be taking
diva lessons from Lopez and
Love. The Star says she makes
outrageous demands — such as
ingisting she travel with an air
hockey table, snow-cone machine
and tanning bed, and that Lucky
Charms cereal (marshmallows
only) be available after each con-
cert — and throws tantrums when
she doesn’t get her-way.

July 14, 2000 RSR © 25

DRIVE MY CAR — Paul McCart-
ney played chauffeur when his sec-
ond cousin, Sally Harris, tied the
knot in England. He even took his
black Jaguar to an automatic
carwash before the ceremony.
Problem was, this was the first time
he'd been to a carwash. and he had
to wait for an attendant to show him
what to do! (Globe)

Christina Aguilera met Garth
Brooks for the first time recently
at a Hollywood bash and gushed
that she just Joved all his songs!
“Oh, yeah? Name one,” he said.
Aguilera turned beet red, coulkdn’t
think of even one title, and stam-
mered, “Uh ... the one with the guy
that’s brokenhearted?" Brooks re-
plied, “It's OK, honey ... | can't
name any of yours, either” (Na-
tional Enquirer)

Maybe Enrique lglesias
should start taking Aguilera’s calls
after all (see the June 30 edition
of ‘Zine Scene), because in the
Star he says that now he can't get
a date! He says he wasn't a stud
in high school, and it's not any bet-
ter now because he doesn’t think
women are interested in the real
him.

Someone who will take Aguil-
era's calls is TV legend Steve
Allen. The Enquirer reports that
after watching her sexy, hip-grind-
ing video for “What a Girl Wants,”
he's become absolutely smitten
with her!

Don Henley notices that the
current crop of popular singers are
young enough to be his kids. He
says, “l try to listen objectively and
ask myself once in a while, ‘Am |
turning into an old fart?” (Rolling
Stone)

Don’t worry about success
changing ‘N Syne’s Justin Tim-
beriake. The Globe reports that
he was recently pulled over for
speeding, but instead of doing the
“Do you know who | am?" star
thing, he took his lumps — and
the ticket. Recently his band-
mates and his tutors surprised
him in Memphis with an im-
promptu high school graduation
ceremony. Setting a good ex-
ample, he swore he never cheat-
ed. (Rolling Stone)

— Deborah Overman

Each week R&R sneaks a peek through the nation's consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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Spinning A Web Toward Talk’s Future

[J What I learned about radio, the Internet and the future at
R&R Convention 2000

t's safe to say that most people are certain of the future relationship between radio and the
Internet. From the largest broadcaster to the smallest independent, all would seem to agree
— that the future of these two media will continue to converge and combine in a variety of ways,
some of which we probably have yet to recognize.

Last month’s R&R Convention
2000 offered attendees a special track
of Intemet sessions designed to high-
light the union of terrestrial and
Internet radio, as well as discussions
about specific ways radio can better
take advantage of this growing new
media form.

While some Internet panelists
seemed to find it a bit difficult to com-
municate clearly to those in the room
from radio, over the course of the 90-
minute sessions the language barriers
did eventually break down. And in the
end it appeared that all parties walked
away with at least a few ideas for solv-
ing current problems and a host of ad-
ditional questions to be pondered
about our future together.

This week I'll review a couple of the
sessions | attended to give you a few
insights into what I leamed and how it
applies to your Talk station’s future. *

‘Zillions’ Of New Choices

A session entitled “Now That's Ra-
dio! How Broadband and Wireless
Wil Expand Your Audience™ prom-
ised to show how high-speed Internet
connections and wireless devices are
making Internet radio sound more like
“regular” radio, enabling this develop-
ing media to go places where it could
never go before.

X

e

Intemet radio will be
the great equalizer.
Listeners to streaming

audio put out by major
broadcasters will be just
one click away from a

college kid doing his
own eclectic show.

———ae

Today it’s estimated that there are
more than 10,000 online audio choices
out there, but perhaps only about 500-
600 stations that panelists would char-
acterize as “reliable” streams. That
number is increasing daily, however,
and so is your future competition.

While true TV-quality video isn’t
quite there yet on the *Net, excellent
audio capability exists today. This
panel wanted radio to know that the
window of opportunity is open right
now for forward-thinking radio broad-
casters. Keep in mind the following
statements reflect the opinions of pan-
elists who were primarily dot-com ex-

ecs, although several did have some
radio background.

* A recent Niclsen study reported
that in the past year there has been a
30% increase in households with
high-speed Internet connections like
digital cable modems and DSL. With
continuing increases in high-speed ac-
cess connections anticipated, it’s only
a matter of time until the difference in
reception quality between Internet and
terrestrial radio will no longer be an
issue. With those kinds of increases in
potential wired listeners, panelists
suggested that radio stations will
"need 1o get on this bandwagon right
away to protect your local branding.™

¢ Local air personalities will be
critical, to the successful branding of
your station amid the zillions of addi-
tional programming choices brought
about by the advent of Intemet- and
satellite-delivered radio.

* Think of your radio station as a
pontal, not simply a radio station by
the old media world definition. Your
station is fast becoming an entity that
is not only an audio medium, but also
a visual and text medium, as various
elements of both radio and the Internct
converge.

* Products like the Kerbango radio

Continued on Page 28
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me The E-Mail Bag

In recent weeks the subject of who would sit in ABC-TV's
Monday Night Football booth was a pretty hot topic in Talk
radio circles. And why not? Many Talk radio fans were ec-
static over the idea that none other than the format's most
successful host, Rush Limbaugh, reportedly was being
considered for the job. But in the end “E/ Rushbo” was not

" to be ABC-TV's anointed one. Instead, the network picked

comedian and former Saturday Night Live “Weekend Up-
date” host Dennis Miller for the job.

The choice of Miller has heated up discussion on many Tak sta-
tions for the past fow weeks. KTRS-AM/SL. Lows takk host Pauwl Harris
checked in via cyberspace recently with his commentary on the
network's choice of Miller 10 join veteran piay-by-play announcer Al
Michaels and quarterback-turned-sportscaster Dan Fouts in the MNF
booth this fal.

Are You Ready For Some ... Dennis Miller?!

It you were wondering what that loud noise was that thundered
across America recently, it was the sound of millions of football purists
shouting a collective, “What?” after ABC announced that Dennis Miller
will be part of the broadcast team for Monday Night Footbal this year.

He'll be the third man in the booth, working with a very good play-by-
play man, Al Michasis, and a pretty damed good analyst, Dan Fouts. Wil
it work? | don't know, but I'm willing 10 give it a lot more of a chance than
most peopie. After all, they didn't make him a referee. He won't be offi-
cial quarterback for both teams. They're only putting him on television!

The compiaints started immediately:

“What does Dennis Miller know about football?” Apparently he knows
enough to have impressed Michaels and the ABC sports gurus when
he taped a game audition for them. I'm fairly sure that they didn’t kmit
the other candidates %o Downtown Julle Brown and Pauly Shore.

“But he's a comedian, not an athlete!” True, but it's a lot easier for a
comedian 10 do a sports broadcast than it is for an athlete 10 do a com-
edy show. For proof, may ! remind you of the television horror known
as The Magic Johnson Show?

“We want to watch a football game. We don't need someone in the
booth making side comments about something else.” So you enjoy that
ridiculous John Madden routine every Thanksgiving with the six-legged
turkey? Or the time he used a telestrator 1o mark the progress of a cock-
roach waking along an equipment box on the sidelines? Yeah, that was
vital game analysis. His act has gotten really oid.

“This is the worst move Monday Night Football ever made” Wrong.
The worst thing ABC Sports ever did was two seasons ago, when they
rightly took Frank Gifford out of the game booth, but then stuck him in &
soundproof hyperbaric chamber at the ESPN Zone. That's where Chris
Berman would introduce Frank, who interrupted the ritual counting of
his liver spots 10 introduce some taped plece that neither he nor we
cared about.

They did it that way for two reasons: 1) They still had to pay him, so
why not throw in a little degradation too; and 2) Frank begged them to
let him get out of the house 80 he didn't have 10 spend even more time
with Kathie Lee. The only way it could have been more humiliating would
have been to have the fans tapping on the glass lke they were watch-

Continued on Page 28
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Talk’s Future

Continued from Page 27

and Sonichox will change the way we
listen ta radio. These and other new
reccivers will be on the market sooner
than you may think (in just a year or
two, according to this panel). They
will make it casy to listen to Intemet
radio — no more downloading of
players, software. ctc. Just tum it on,
punch up one of your presets. and lis-
ten to the moming news from Hong
Kong just as casily as a baseball game
on your hometown station.

* New Intemet audio receivers will
allow for instant interaction with lis-
teners. Listeners will no longer need
to listen for phone numbers. address
details or website URLs from adver-
tisers. A simple push of a button gives
them access to the details they want
instantly.

* Radio salespeople and advertisers
will reap huge benefits from new
strecams of data collected on listener
habits. buying patterns, etc. Selling
audicnce estimates will become a
thing of the past as stations become
able to give advenisers hard-core data
and verifiable numbers on their listen-
ers.

¢ Internet radio will be the great
equalizer. Listeners to streaming audio
put out by major broadcasters will be
just one click away from a collcge kid
doing his own eclectic show. In other
words, the linle guy becomes more
equal in the new media world.

* National rep firms are reportedly
already going to Internet niche broad-
casters and offering to sell their inven-
tory. Panclists suggested those dollars
will come directly from traditional
broadcasters, so the smart ones are
becoming part of it. not content to be
a competing bystander.

* Individuals and groups of Internet
radio stations will band together to of-
fer larger blocks of both inventory and
listeners to adventisers,

Although these panclists were cer-
tainly bullish on Internet radio’s fu-
ture, they were not predicting a
doomsday scenario for traditional
broadcasters. In the final analysis this
panel suggested that the Internet is not

o

Let’s talk about how Focus on the Family

a dragon, but rather just another an-
tenna with which your station will
need to compete in the future.

Their message? If radio embraces
the new gechnologies available, works
hard to superserve the audience by us-
ing that technology and continues to
offer entertaining. useable and interac-
tive programming. then listeners will
continue to use it as a substantial part
of their overall menu of media choices.

*

Never underestimate
radio’s huge advantage
of having a dedicated

audience. It’s your

biggest asset, and you
can use it more
effectively than anyone
else to drive listeners to
your site. Just make
sure it’s worth it when

they get there.

—_——
Accessories Make The Site

At the session entitled “Chrome
Wheels and Leather Seats: How to
Accessorize Your Station Website,"”
the word *'sticky™ was used by panel-
ists more times than I can count. Over
and over again, panelists — who,
again, were primarily dot-com execu-
tives, some with radio backgrounds —
told attendecs that accessories added
to your website must offer stickiness to
encourage regular and repeated use of
your site by listeners. Here are a few

* Review your station’s websitc like
it was the first time you were ever see-
ing it. Ask yourself, “Is this site rcally
worth my time to visit”" and, “Would
I ever have reason to visit this site
again”"

* Provide time-sensitive and event-
driven features and accessories on your

News/Talk

...........................

site to drive traffic and encourage re-
peat usage.

* Your station's website offers you
the best possible opportunity to ex-
pand your station’s listencr loyalty.
Build a community for your audience
by including chat rootns. message
boards, topic information. 24-hour
online access to the hosts, etc.

* Your website can be either an ex-
tension of your station or a seif-con-
tained revenue generator, but decide
upfront what you want it to be. then
make your plan accordingly.

* Although most broadcasters still
seem to be undervaluing their web-
sites when it comes to charging adver-
tisers for access to them, panelists
warmed that your focus should not be
on whether your website is making
money today. We tend to forget that
the web — and especially audio
streaming — is still in its early stages
of development. Build a destination
place today that listeners will use
more and more in the future.

* Never underestimate radio’s huge
advantage of having a dedicated audi-
ence. It’s your biggest asset, and you
can use it more effectively than any-
one else to drive listeners to your site.
Just make sure it's worth it when they
get there.

* Permission-based/filtered e-mail
marketing is a major revenue-generat-
ing opportunity for radio websites.
When this kind of marketing is used
responsibly, finding the right audience
— and then reaching them with the
right message — is a rich field for sta-
tions to mine in the future.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Phone: (858) 486-755

- E-mail:
alpeterson@rronline.com
Fax: (858) 486-7232
Or post your comments
now. Go to www.rronline.com
and click on Message
Boards.

-

 s-mall bag

i : Continued from Page 27
| ing a tropical fish die ... or if Berman had introduced him as Suzyn
| Johnson's boy toy.

“Dennis Miller's references are too obscure” Look at the minutia that
passes for crucial information during most sports broadcasts — that
Deion Sanders is leading the league in punt return yards against left-
| tooted kickers piaying an away game on turf with his team behind by
11ormompointshmethirdqmnenAr\dyou‘rewomedthatMmermm
say something obscure?

“Dennis Miller is too opinionated.” What, you want bland commen-
tary during the game? If you have five guys watching a football game,
you'll get six different opinions on every play. Even if you're watching
alone at home, you know that you have yefied at the screen about how
much your offensive line needs 10 shore up the left side to protect against
the blindside biitz. Besides, you're doing Miller a disservice if you think
he will do the same kind of rants on Monday nights that he does on his
HBO show. Let him be as opinionated as he wants 10 be. it'l give us
something to debate on Tuesday mornings!

“He has never played the game” Boomer Esiason piayed the game,
but that didn't make him any good on MNF, did it? One thing we don't
need is yet anather jock broadcaster in that booth. Dan Fouts will more
than handie the been-there-done-that angie, while Miller brings some-
thing new 1o the telacast — the fan perspective. I'l take that over an-
other Xs and Os guy. To those of you compiaining that you can't give &
job ke this 10 someone with 2000 experience, | have a two-word re-
sponse: Jesse Ventura.

mmudqvmmrmmuu«um
maybe Dennis can start wearing them in the fourth quarter of a blow-
out game. | think he'd look especially good in that purple one with the
feather sticking up that made Lesiey look iike she shopped at The Gap
For Pimps.

msummnmwumrmmm.
sieadily for at least five years, 80 ABC had 10 do something. At the very
Isast they have produced some buzz about the broadcast, 3o the opener
with the St. Louis Rams (1) va. the Denver Broncoe on Sept. 4 is sure
10 get good numbers. .

Here are other changes | hope they make: Move the halftime show
out of the ESPN Zone restaurant and back into the studio, keep Chris
Berman and his countdown of the Top Ten Plays of the Week, and add
some stlio analysis by Tom Jackson for a couple of minutes. If the
games this season are any good, and Miller doesn't outright suck, they
may be abile 10 tum the ship around.

Who knows if i wilt work? Then again, who knew Survivor would
become such a monstrous hit that even Regis would run away from i?

Wait a second. That's how ABC should have chosen their AMonday
Night Footba¥ broadcast team: Put 16 finalists in the booth with Al
Michaels for the first game, and let the audience vote one of them off
each week until the end of the season!

| can see it now: ‘'m Al Michaels, along with former quarterback
Dan Fouts, and our last surviving commentator, Rudy the ex-Navy Seal.
Are you ready for some rat meat?”

© 2000, Paul Harris/www.HamrisOnline.com
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“1 wasn't prepared for the immediate,
terrific reaction .. ”
—Bob Bruno, VP/GM, WOR-AM, New York

L.

in North America

er 1Z°million listeners each week
Carrled by more than 280 stations

“A great featu

tener response.”
—Rod Arquette, VP, KSL, Salt Lake City

al gencrates solid lis-

Commentary can boost both your audience and
ratings. For your FREE DEMO, call either ABC
Radio Today Entertainment at 212-735-1111 or
Focus on the Family Representative

@m=rey  Paul Batura at 719-531-3309.

“Of the dozens of special reports we air
daily, it generates the imost positive mail
from our listeners.”

—Bob Sims, news director, KNX, Los Angeles

“Dr. Dobson has become part of a legacy
of 760 (AM) in Detroit.”
—Mike Fezzey, Station Manager,
WJR-AM, Detroit
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Music Meeting

Continued from Page 1

of online music.”

Hood spent eight years at Virgin
Records. where she most recently
served as VP/Alternative. She was
previously an editor at the Hand Re-
port trade publication. *The minute
THaid eyes on Music Meeting. | was
convinced it would be an incredible
programming tool that would also
revolutionize the way music is deliv-
ered.” Hood proclaimed. I am in-
credibly excited to help bring this
concept to reality. This represents
forward thinking at its best.”

In their roles as Marketing Direc-
tors, Haffley and Hood will be re-
sponsible for overseeing customer
service for their respective formats.

RR

Puswisen/CEQ: Erica Farber
GeneraL MaaGer: Sky Denisls
Oreranons Mawcen: Page Besver

EDITORIAL

—

INFORMATION SERVICES

SALES 8 MarxETing DwecToR: Joft Golb
Muustr: Jilt Bauhe

DATA PROCESSING |

MIS DeveLopvent DiRecToR: Saeld frveni

CIRCULATION

SussCRiPTION FULFILLMENT MANAGER:

lofiedin
Cmcuianon CooRDWATORS: Jim Hanson, JiH Heinile

ELECTRONIC PUBLICATIONS q
PRODUC TION

ProoucTion Dmector: Kent Thomaes

ADMINIS TRATION |

Nanuit: 615924408822, FAX: 615024806655
Bustau Chir: Lon Hellon
AssocuTi Epiron: Calvin Giibert

ADVERTISING

[} ). FAX:
SALES MANAGER: Honry Mowry
ADVERTISING CODRDMATOR: Hott
Sauts RepreStNtaTves: Paul Colbert, Dawn Garrett.
Missy Haffley, Lanetta Kimmons, Kristy Reeves
NoutrapiTionAL Saes: Gary Nuell
AssisTaxt: Ted
Execurve AsISTANT: Lisa Linares
Suts Assistant. Deborah Gardner
OeporTuNTES SALES: Karen Mumaw
Int. DR/ Music MARKETING SERVICES: Jay Levy
WaswmGron: 202046320500, FAX: 202046340432
SaEs REPRESENTATIVE: Shannon Weiner
VP Sues: Barry O'Brien 78124161018
Saes Ree: Beverly Swan 914+708+0890

NasimutE: 615924498822, FAX: 615024846655
A Perry Capital Corp.

They will familiarize and update ra-
dio programmers on the free service
and its benefits while offefing the
music industry the most efficient and
inexpensive means of delivering pro-
motional music. Music Meeting will
debut in August.

In related news, Sharon White
joins R&R as Music Sales Represen-
tative. White previously held a simi-

lar position at Billboard/Airplay |

Monitor. White has also worked in

promotion at MCA, RCA. Geffen/ |

DGC and EMI Records.

Maki

Continued from Page 1

amazed at her capacity, competitive
spirit and ability to outperform our
expectations. Both Wall Street and |
can sleep well at night knowing that
twoof Emmis’ biggest properties are
in the care of one of the best manag-
ers in radio.”

Maki added. “I’'m looking for-
ward to KZLA joining the Emmis
family and working with both enti-
ties. It's an honor to be entrusted with
our second Los Angeles signal. The
opportunity to work with these two
very exciting franchises is a dream

Maki began her radio career in the
early "80s and joined Emmis in
1984. She has served on committees
for the RAB, the NAB and the
Broadcast Ad Club in Chicago, and
she was recently named to the board
of directors for the Southern Califor-
nia Broadcasters Assn.

— Tony Novia

Dugan

Continued from Page 3

Dugan's radio background includes
stints at WXZL/Baliimore, KEZR/
San Jose and WBBO/Greenville.

Duncan. who joined KKRW in
1997 after working at KZEP/San
Antonio and KLOL. has been serv-
ing as KKRW’s interim PD since
Jeff Scott left more than seven
months ago. “Bobby’s skill set
pulled us through a very successful
first half of 2000," Purdy added. “He
eamed the respect and trust of our
staff, We are proud to see him take
the PD chair.”

Ebriich

Continued from Page 3

scratch, and 1 am pleased to be work-
ing with him and his team to con-
tinue to develop the label’s East
Coast presence.”

Prior 10 joining Priority. Ehrlich
was President of Los Angeles-based
DME Management.

PROS ON

THE LOOSE

Mike Wheaton, Music Program-
mer, DMX Music, (310) 374-9403;
e-mail mkw27 @ yahoo.com.

[ Continued from Page 3

progressive mind-set that mirrors the
new Island Def Jam Music Group.”

Bergen noted, "l am thrilled to join
| a forward-thinking, artist-oriented
| company that will serve as the model
for the future. It is an honor to work
with industry leaders like [IDJIMG
Chairman} Jim Caparro. [IDJIMG

I 1DJ promotion team.”

Bergen joins the company after a
seven-year stint with Epic Records.
where he rose to VP/Promotion.

Continued from Page 24

Kordus told R&R. “*Our main artists
are Los Temerarios, Joan Sebastian,
Bronco, Marco Antonio Solis and
Limite. It's very Mexican, and there
is a huge appetite for this kind of
music.” When asked if KFOX &
KREA are positioned against His-
panic Broadcasting's crosstown Re-
gional Mexican KSCA (geared to-
ward older Hispanics) and. Spanish
AC KLVE, Kordus said that the sta-
tions should offer an altemnative to
those two stations.

“With La Mejor, we'll now cover
both genders, as well as broaden our
spectrum of serving Regional Mexi-
can listeners. ‘La Ley' is a banda,
norteila and ranchera station. And La
Mejor will definitely be a contempo-
rary format. It's really exciting. In the
last few hours since it has been on
the air, we've gotten a lot of great re-
sponse from listeners.”

KFOX and KREA previously
aired an all-Korean format as “FM
Seoul.” The Korean programming
now airs on KGXL/Torrance. CA. an
| expanded-band AM at 1650 kHz.

Garcla

Continued from Page 24

In related news. Westwood One
| will continue its exclusive English-
language distribution of CNNRadio
programming to radio stations in the
U.S. through 2005. The deal in-
cludes the syndication of the
CNNRadio Network, CNN Headline
News, Larry King Live and Last
Night on Larry King. CNNRadio
will also expand its news team and
provide its affiliates with such en-
hanced technical capabilities as on-
demand news cuts delivered via the
Internet and a new voice-cue system
that will allow CNNRadio to com-
municate more effectively with radio
newsrooms.

| Schwartz

Continued from Page 3

them in building a strong presence in
Denver for Emmis.”

Schwartz previously held VP/GM
positions at several stations in Nor-
folk. including WNOR-AM & FM &
WAFX: WNVZ: and WPEX &
WWDE. He also was COO/GM of
KHTZ & KTEG/Albuquerque.

President} Lyor Cohen and the eniire |

 National Radlo
Formats will
return next week.

| Mullen

! Continued from Page 1

that he’ll have an important role in
making Kiss the monster it’s always
| been and will continue to be.”
[ Mullen has been PD for WQCD
| since January *98 and will now work
with WRKS PD Toya Beasley.
Mullen began his New York radio
- career in 1988 as Programming Co-
ordinator at WNEW-AM. He joined
Emmis asWQHT’s Research Super-
visor in 1992. then left in late *93 to
joinWBLS as Research Director. He
was upped 1o WBLS PD in March
‘98, then rejoined Emmis the follow-
ing year as Programming Coordina-
tor/Research Director for WQHT &
WRKS.

“I'm very honored and flattered
that I'm OM of these two great ra-
dio stations,” Mullen told R&R. “At
the same time, | know there's a tre-
mendous amount of hard work, dedi-
cation and responsibility that goes
along with it. Fortunately, I've got a
wonderful team at Kiss, and | have
great admiration and respect for
them, as well as for the CD101.9
staff. We'll be able to work together
and do some great things.”

Continued from Page 3

technology which fulfills the prom-
ise of the Internet and more closely
aligns advertisers’. broadcasters’ and
consumers’ interests.”

Fommerly based in San Francisco.
DG has been slowly relocating to
Ginsburg’s hometown of Dallas since
he invested in the company in Decem-
ber 1998. The new combined entity
will be based in Dallas and will be
given a new name when the deal closes
some time in the fourth quarter.

The combined senior executive
management team includes Gins-
burg as Chairman, former Chancel-
lor CFO Matthew Devine as CEO,
and former Chancellor VP/Finance
Omar Choucair as CFO. Others in
senior management and operating
management of DG Systems and
StarGuide Digital may retain similar
roles in the new entity, the company
said. .

CONDOLENCES -

Dore Records Founder Lew
Bedell, 81, July 6.

WIP-AM/Philadelphia newsman
John Paul Weber, 83, July 6.

www americanradiohistorv com

H
Cincinnati demonstrates broadcast

| | Entercom

Continued from Page 3

4| Paxton joined Entercom in April
| | *99 after working as Group PD for

| Nationwide Communications. He
| also programmed KHMX/Houston
| and WOMX/Orlando and was a con-
i sultant with Zapoleon Media Strate-
gies. Field remarked. “Pat Paxton is
an aggressive and creative leader who
! challenges our programming staffs in
pursuit of excellence in broadcasting
! content and promotion.”
| Priorto joining Entercom in 1998,
Fisher had been in private equity. Be-
fore that he served in various opera-
tional and financial positions at
Westinghouse Broadcasting-Group
W, including Exec. VP, VP/Develop-
ment and KFWB/Los Angeles VP/
GM. “Steve Fisher is a consummate
chief financial officer who makes a
major contribution to the company's
strategic development.” Field com-
mented.

Kane became Sales Manager for
Entercom’s KITS/San Francisco in
1989 and was promoted to her first
corporate role in 1992. She served as
the company's Director/Strategic Sell-
ing between 1994-96. According 1o
Field. “Deborah Kane has been a
long-term contributor to the com-
pany’s success in the area of sales and
has helped to propel Entercom 10 its
position of industrywide leadershipin
growth of same-station revenues.”
—_————
Coppola

Continued from Page 3

Assoc. Director/Crossover Promo-
tion in 1990 and Director/Promotion
for the Chaos imprint in 1991.

i
Continued from Page 3 |
two radio associations — “Radio |
Wayne™ became a beloved friend
and trusted confidant of countiess
radio professionats. One of them
was NAB PresidenV/CEO Eddie
Fritts, who paid tribute to Cornils
with this statement:

‘“Wayne Comnils set the stan-
dard for professionalism in radio,
and we join with his family and the
rest of the industry in mouming his
passing. Wayne had a distin-
guished career serving on the NAB
board of directors as VP/Radio
Membership and as Sr. VP of the
NAB Radio Department. At the
RAB, Wayne was aiso the NAB's §-
aleon for sales and marketing con-
vention programming, where he fur-
ther demonstrated his commitment
1o radio”

An industrywide memorial ser-
vice will be held for Cornils in San
Francisco on Wednesday, Sept. 20,
just prior 1o the opening of the NAB
Radio Show. Memorial contribu-
tions can be made in his name to
two charities: The Broadcast Foun-
dation Endowment Fund (296 Oid
Church Road, Greenwich, CT
06830), which provides financial as-
| 'sistance to broadcasters in acute
need, or The Roaring Fork Conser-
vancy (PO. Box 323, Basalt, CO
81621), which is dedicated to the
preservation of the fly-fishing area
of Colorado’s Flying Pan River.
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Forecasters

are
predicting
it
will
be

O

."!‘--’.-

on

'WMAO We’'ll Miss All 0f You

MAQ has been one of America’s
most enduring sets of call letters,
having originated 78 years ago in

the Windy City. The calls endured through sev-
eral owners, including the Chicago Daily News,
NBC (for 58 years) and Westinghouse. But in
1996 Westinghouse merged with Infinity
Broadcasting, and suddenly Infinity found it-

self with two all-News stations in Chicago, with
WMAQ lagging far behind WBBM-AM. When
the FCC forced Infinity to divest a Chicago ra-
dio station as a result of the CBS/Viacom
merger, some wondered if Chicago’s oldest
continuously run radio station would survive.

On Monday Infinity answered those ru-
mors when it announced that it would retire
'MAQ. The company will shift the all-Sports
programming from WSCR's weaker 1160 kHz
frequency to WMAQ's mighty 50kw stick at
670 kHz and sell the 1160 station. The move
will occur on Aug. 1 and displaces most of the
WMAQ staff. Play-by-play of the Chicago
Bears will move to 'BBM; Chicago Blackhawks
game will remain at 670 AM as part of the new
lineup on 'SCR.

Concurrent with the changes, WBBM ND
Andy Friedman took a post at Clear Chan-
nel in which he’ll oversee the- websites for the
company’s News/Talk stations, the Chicago
Tribune reports. The article also states that

| WMAQ ND Mike Krauser will most likely be-

come ND of 'BBM after July 31.

Clear Channel Sr. VP/Ops Stan Webb will

ALY

Street Talk.

Ron Garter

Creative Services of Chicago
call for a free demo! 1-312-297-5113 MP3!

visit http://members.aol.com/rcpvoice/rcpmain.html

retire following Clear Channel's merger with
AMFM. He joined the company in 1975, when
Clear Channel's portfolio contained just two

San Antonio radio stations. Webb says he |

plans to travel, build on some newly pur-
chased property in Kennebunkport, ME and
“finish building a 1932 Ford roadster in my
garage in Austin next winter”

In other Clear Channel news, longtime
rock programmer John Duncan has joined
the company as Rock Content Manager. He'll
help create web content for the company’s
Rock stations.

imus Returns, As
Acerblc As Ever

“It appears I'll be fine.” That's how West-
wood One- syndicated morning man Don
Imus greeted listeners Monday morning in his
first broadcast since a June 18 riding accident
that left the I-man with seven broken ribs, a
broken collarbone and a collapsed lung. With
an oxygen tube still in his nose, Imus revealed
that after the accident he was first taken to a
hospital in Las Vegas, NM, where his lung
was inflated. When he was transported via
helicopter to another hospital in Albuquerque,
he “went flat-line” and had to be resuscitat-
ed. Later that night, Imus says, he “officially
died” again and was brought back to life. “You
do remember certain things,” Imus said. “| feit
like | was drowning.” Imus also said he re-
ceived get-well wishes from Vice President Al
Gore and first lady Hillary Rodham Clinton.
Conceming Clinton's note, imus wisecracked,

Continued on Page 32

Rumors

¢ |s Nassau Broadcasting thisclose to purchas-
ing Entercom’s nine stations in the Wilkes Barre-
Scranton area?

Award winning
promos, sweepers
& commercials for
20 years! Delivered
ISDN, E-Mail,
Overnight On
CD/DAT/reel/wav or

|
\

|
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\‘ ~ “GASE OF THE EX”

& A THE SECOND SINGLE FROM HER Al
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“FEAR OF FLYING”

Over 25 Stations Added First W ek
Including:

HOT97, KYLD, KQKS, WWKX, WPOW;

KZFM, KKSS, KYLZ, KQBT, 290, KKFR

WHHH, KCAQ, KISV, KGGI, KBMB...
and Many Dthers'

!
ad,
o Ve
=

Ton 5 Most Added at ththmlc and Urban'

Video Now Playin’ at
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WILLIAM MORRIS
AGENCY, INC.

Radio Voices
VOLUME

a

wihna.com

cd on your desk next week

Featuring:

Paul Armbruster
Mark Aston

Jeff Berlin

Jim Birdsali
Timothy Champeaux
Brian Christopher
Jeff Collins
Jude Corbett
Wendell Craig
Travis Davis
Drew Dimmel
Jay Dixon
Elwood Edwards
Eric Edwards
Dave Foxx

Gene Galusha
Eric Gordon
Gilbert Gottfried
Holter Graham
Isaac Hayes
Brian James
James Justice
Harry Kalas

David Kaye
Robert Kiein
Mike Lewis
Earl Mann
Aaron May
Will Morgan

Al Murdoch
John O’Hurley
Doug Paul
John Pleisse
Bill Andrew Quinn
Zeus

Mary Birdsong
Lynn Hoffman
Kirsten Krohn
Lisa Manning
Suzy Nelson
Orfeh

Maureen Rivers
Tanya Simpson
Lisa Taylor
Randy Thomas

Contact: Marc Guss
Tel:(212)903-1195« Fax:(212) 632-1254
e-mail:mwg@wma.com

Street Talk.

Continued from Page 30

“I can't burn it in here because it will blow up
the oxygen.”

Following Procter & Gamble’s lead, auto
insurer GEICO announced last week that it
| will stop running its ads on The Dr. Laura
Schiessinger Show, syndicated by Premiere
Radio Networks. In a statement, GEICO said
it received much feedback — mostly nega-
tive — about its commercials on the program.
Much of that response came from the gay
and lesbian community. in response, Pre-
miere President/COO Kraig Kitchin issued
his first public statement on the protest cam-
paign, telling ST that GEICO’s decision to
cancel is a result of an attempt by the back-
ers of the organization Stop Dr. Laura to con-
vince policyholders to terminate their agree-
ments with the company. He says, | find it
ironic that the same small group of individu-
als behind the website stopdriaura.com,
preaching the right to their free speech and
expression, will not allow Dr. Laura to have
her right exercised as well. Instead, they dis-
rupt a wonderful five-year relationship be-
tween a charter sponsor of [Dr. Laura’s ra-
dio program] and Premiere, neither of which
have a stake in Dr. Laura's TV show — the
| focus of this issue.”

Radio stations from Key West to Ken-
newick have conducted their own versions of
Who Wants to Be a Millionaire and Survivor,
so it was only a matter of time before radio’s
own take on CBS-TV's Big Brother. KIYO/
Oklahoma City’s TJ and Tooker morning show
has created a “Little Brother” contest in which
six people will be selected to share a one-
bedroom apartment for one month. Contes-
tants won't have any contact with the public
and will be monitored by show producer
Flounder. The last one in the unit gets $5,000.

D instink For N synct

Although ST receives an endless supply
of press releases from radio stations about

their Survivor stories, we had to tell you about

WIOQ/Philadelphia’s most recent stunt. Last
| Saturday (7/8) the station placed four lucky
[ contestants in a Dumpster in order to win
backstage passes and front-row seats to next
week's 'N.Sync show at the Spectrum. The
contestants will live in the decked-out gar-

Rumbles

* Rob Kelley is the new OM at Triad's five Lincoin,
NE radio stations. He previously served as PD of
WNKT/Charleston, SC. In related news, Greg Ben-
efleld becomes Dir./Sales for Triad's six-station
Biloxi, MS cluster.

* KRBV (Hot 100)/Dallas PD Carmy Ferreri re-
8igns.

* WFLC/Miami PD Andy Holt will depart at
month’s end.

« Matt Cooper joins Cumulus’ new CHR/Pop
KKSB/Santa Barbara, CA as PD/morning co-host.

* WHTF/Tallahassee, FL PD Buzz Craven axits.
APD/MD Brian O'Connor is appointed interim PD.

* WKSF & WWNC/Asheville, NC Promotion Dir.
Dave Thomas takes PD duties at WKVS/Morgan-
town, WV. Peter Clay assumes Thomas' former du-
ties.

* Scott Stevens becomes Corporate Dir/Pro-
gramming for New River Valiey Radio Partners’ six
stations in Blacksburg, VA. Stevens’ appointment
comes in the wake of WFNR-AM & FM & WBRW-
FM/Blacksburg, VA PD Keivin Culbreth's departure.

bage garage with four items of their choice,
with the last contestant standing getting the
prize.

KTCK (The Ticket)/Dallas-Ft. Worth’s Gor-
don Keith, a member of the station’s morning
team and host of the Saturday morning Bohe-
mian Rant, has reportedly accepted a chal-
lenge from Broadcast.com founder and new
Dallas Mavericks owner Mark Cuban to legal-
ly change his name to “Dallasmaverick” for one
year. If the deal gets done (as of press time, it
had yet to be finalized), Keith must always re-
fer to himself as “Dallasmaverick.” That caveat
also includes his time on the air, so he can't
even use “Gordon Keith” as his nom de aire.
He'll also need to get a Mavericks logo tattooed
somewhere on his body. What does Keith get
for his efforts? $62,000 for himself and $62,000
for the charity of his choice.

» Willie B. Chilly! <

Last week ST told you about KBPI/Denver
air talent Willie B., who faces an Aug. 1 court
date for having a live chicken dropped from the
station’s third-floor offices. Now it seems Will-
ie has decided to chill out before entering the
halls of justice — he spent three days encased
in a 5,000-pound block of ice! Willie entered his
icy tomb Monday morning and broadcast live
from his frosty surroundings until Wednesday
(7/12), when the members of Metallica used
ice picks to help remove Mr. B.

At high noon on Wednesday (7/19) KWJZ/
Seattle MD Dianna Rose will be handcuffed
and placed in protective custody along with four
of her Sandusky/Seattle colleagues. It seems
they've all agreed to surrender — to the Mus-
cular Dystrophy Association. They'll be solicit-
ing donations to help them get out of “jail,” and
it won't be easy. To be released, each will need
to raise $1,250. The money will go toward

Continued on Page 35

|
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Torontos New

KISS
O}

Today's Hit Music

Sony Music Canada
Warner Music Canada
Virgin Music Canada
BMG Canada

Dexter Entertainment
Popular Records

On behalf of everyone who tunes to KISS 92, Toronto’s
only Top 40 station — over one million listeners® -
thank you for supporting the first annual KISS 92
Wham Bam Thank You Jam!

Sincerely

-

L

27

julie Adam ROGERS"

Program Director

eaturifyoses.
July 224 af F ,g”g ;? e

www americanradiohistorv com
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///ART OFFICIAL INTELLIGENCE: MOSIAC THUMP

OO0O0OH.

THE SINGLE /FEATURING REDMAN

Tommy Boy Brings Back One Of Hip-Hop's Legendary Groups!

1st Single Off the Upcoming Album "ART OFFICIAL INTELLIGENCE'

Going For Adds at Crossover/Rhythm Radio Juty 24, 2000

On The SPITKICKER TOUR Near You!!!

"OOOH"...Look Who's Early With Spins!

HOT 97-NYC 4x KKBT-19x officially added! KPWR 11x KMEL 10x WJIMN 5x WPGC 4x KBMB-25x WERQ 6x WBHJ-5x KCAC 20x

and also detecting at WBBM KYLD KBXX KUBE KKFR

XHTZ
KXIM  KXHT KTFM  WWKX KBOS KOHT KLUC

KIKI and KPRR
for further information call Jack Cyphers or Hazel B. Zoleta @ 212-388-8307

TommY

777 SN N
BoYy ///ART OFFICIAL INTELLIGENCE:
/ /E } | MOSIAC THUMP
h x COMING SUMMER 2000
J /1 WWW.TOMMYBOY.COM
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Rumbles Pt. 2

* After seven years, veteran music programmer
Mike Wheaton exits DMX Music.

* KMLE/Phoenix APD/MD/midday host Jon
Allen (a.k.a. Dusty Chandler) exits.

* Former KYGO/Denver MD/midday host and
U.S. Country part-timer Jennifer Page is named
MD for Great American Country.

* KATH/E| Paso MD John Hunter exits.

* WRNS/Greenville, NC MD Mike Sorva has left
the station. PD Wayne Carlisle assumes Sorva’s
former duties.

* KKRZ/Portiand MD/night host Harrison Wood
exits.

* KRLAAL.A. has dropped the afternoon Minyard
& Minyard show, featuring Ken Minyard and his
son, Rick, from its roster.

* WALC/Charleston, SC reverts to Hot AC from
CHR/Pop. Look for sister WSSP to move away
from Urban and toward CHR/Rhythmic material.

* WOR-TV/N.Y. talk show host Richard Bey and
WABC/N.Y. Steve Malzberg host take WABC's 6-
8pm slot. :

Continued from Page 32

research on the neuromuscular disease.

What's up at Emmis’ WNOU (Radio
Now)/Indianapolis? PD Scrap Jackson exit-
ed on Tuesday morning, while at press time
word was that MD Jana Sutter had resigned
but had been asked to stay on. Her decision
is pending. Emmis/Indy OM and WENS PD
Greg Dunkin becomes interim PD for 'NOU,
while 'ENS APD Bernie Eagen takes inter-
im PD duties for that station.

ST is sad to report the passing of Sean
Donahue, son of the late Rock radio pioneer
Tom Donahue. Sean, who had multiple sclero-
sis, died in an automobile accident last Satur-
day (7/8). From 1991-95 he hosted the morn-
ing show for KMMS-FM/Bozeman, MT and has
also worked at Rockers WWDC-FM/Washing-
ton, WIYY/Baltimore and KISW/Seattle.

S. Carl Mark, the man credited with
bringing FM to Tulsa, died last Tuesday. He
was 86. Between 1937-43 Mark served as a
host for WHK/Cleveland. He purchased
KAKC/Tulsa in 1962 and signed on its FM
counterpart in 1964. It was renamed KBEZ-

Records

* After weeks of speculation, former C2 Sr. VP/
Promo Dennis Reese makes the move to Elektra
as Sr. VP/Promo.

*More changes are in store at Capricorn: Less
than a month after trimming its promo staff, the la-
bel has let the rest of its field staff go.

¢ John “Jellybean” Benitez joined web music
firm Soundsbig.com’s strategic advisory board.

*Vanguard taps former RCA vet Art Phillips as
its new VP/Promo & Marketing. Meanwhile, Van-
guard National Dir./Promo Leigh Armistead and
the label part ways.

¢ Former London-Sire promo coordinator Dave
Howlett segues to Koch Distribution as Label
‘Manager.

Street Talk.

oo -

FM in 1979. Condolences also go out to the
family and friends of former WAOA/Melbourne
staffer “Rokin’ Ron” Maher, who died of a
heart attack on Sunday (7/2) at age 49.

* Chancellor, Capstar shareholders approve merger;
AMFM is officially in business.

e Marc Morgan promoted to Cox Radio
VP/co-COO0.

* Ron Poore upped to VP/Modern Rock-Rock
Promotion for RCA.

¢ WLTW/New York OM/PD Jim Ryan adds PD
duties for WLIT/Chicago.

* Tony Coles to program KRWM/Seattle.

» Doug Morris forms Rising Tide Entertainment,
signs pact with MCA.

« Hiriam Hicks to head new Black Music Division
at |sland Records.

* Mike Elder named PD of WCCO/Minneapolis.

¢ Gary McCracken rejoins WHKO/Dayton-as PD.
* George Taylor Morris hired for mornings at

WZLX/Boston.

* Andrea Ganis upped to Sr. VP/Promo for Atiantic
Records.

* Rob Williams tapped as GM of WECK & WJYE/
Buffalo.

» Nick Francis advances to PD of KNUA/Seattle.

A\ 4

* Fred Schumacher selected GM of KMPS-AM &
FM/Seattle.

* Narragansett appoints Gary Rodriguez VP/GM
and Dana Jang OM/PD.

» Steve Rivers becomes PD of KMEL/San

Francisco.

¢ John Lund tapped as VP of Sunbet Communi-
cations.

« Bill Ballman becomes GM of WIP/Philadelphia.

« Pete Salant now PD of WYNY/New York.

Impact Dd:l‘e

/4 V4

Contact:
Lippincott ®romotions
8I8-596-28680

Lippincott

Promoions

July 14, 2000 RaR @ 35

*Jo Ann Graham promoted to PD of WGIV/

Charlotte.

* PD John Long makes WAPE/Jacksonville's short
list.

« OM Jim Carnegie dons PD cap for KUDUKan-
sas City.

It you have Street Talk, cail the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ rronline.com

wWwWw.americanradiohistorv.com
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: @YEARS OF LEARNING

As part of our ongoing commitment to providing continuing education, Radio ¢
Records is proud to be a longtime supporter of the Conclave. In celebration of the
Conclave’s 25 years of service, it is our pleasure to share with you some memories. We
salute the Conclave’s mission, the dedication and hard work of the board of directors
and the solid leadership provided by its Executive Director, Tom Kay.

i;/ Publisher/CEO
Radio & Records

Hi - Welcome to the 25th Annual Conclave.

It is kind of easy for me - an old fart by industry standards - to wax nostalgic. But who wants
to hear stories about walking five miles to the transmitter site in a raging snowstorm to fix
tower lights the old-fashioned way? (”Hey, you're the new overnight guy, you do it!”) Still,
there are lessons to be learned from the past, even though we seem to forget them every time
we experience the tremors of a paradigm shift or a new Communications Act.

No, the Conclave really isn’t about the past — even though a quick check of agendas through
the years will tell you we were alerting our constituency to some realities long before they were
recognized as such: the Internet (Conclave 1994), LPFM (Conclave 1999), country crossovers
{Conclave 1976), satellite radio {Conclave 1981) and mergers & acquisitions (Conclave 1997),
just to name a few. And our keynoters. Cutting-edge? Try Timothy Leary (1987) or G. Gordon
Liddy (1993). Then again, convicted felons seem to enjoy the camaraderie of a meeting that
(legend has it) carries a tradition of mess-call and bed-checks. (In truth, the Conclave gave
those up in the mid-80’s.) Rencgades? We've had our share: Jesse Ventura, Mancow, Bob
Costas, Ralph Nader, “Weird Al” Yankovic, Bob Wilson.

Certainly you remember that renegade, don’t you? Bob Wilson, the guy who came up against
that nasty establishment of glossy trade magazines in the ‘70s and who (with Gavin founder
Bill Gavin) recognized that there was some pretty darn good radio happening in that vast
wasteland between the coasts known as the Midwest. Sure, we had a bunch of onc-stick
towns, but that never stopped us from serving the public interest a bit differently — and, many
times, more creatively — than did many of our more genteel brethren in the big markets.
Admittedly, we may still be bit untamed out here. That’s part of the charm. But Bob discovered
that we no longer gathered our station vans in circles at night — and the last time the Indians
came to town, they kicked the Twins’ butts!

He also found other qualities that made the Conclave different.
Candor. Fellowship. Knowledge. Not for profit.

Thanks to communicators like Bill and Bob, folks from other parts of our nation started to hear
about the reality which is the Conclave, -and those perceptive individuals plunked down their
hard-earned money and immigrated to Minneapolis each July. In the process the Conclave
shed separatist identifications like “5-State”, “Upper Midwest” and even “Midwest” to become
the Conclave.

Radio & Records recorded this- metamorphosis thoroughly through the ensuing quarter
century, so it really comes as no surprise that a newspaper born roughly at the same time as
our gathering should donate some of its valuable pages this week, dispensing a glimpse of
Conclave history.

On behalf of the Conclave, 1 thank Erica Farber, Sky Daniels, Ron Rodrigues, Kevin McCabe
and the entire staff of R&R for their hard work in creating this special sharing.

Sharing. That’s another Conclave concept still as alive today as it was 25 years ago.

If you're here, you'll experience it. If you're not, you can’t imagine what you're missing.

Now, on with the future!

Tom Kay
Executive Director
The Conclave

www americanradiohistorv.com
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"What an
exciting new
artist; great
look,
infectious
music.”

-
-~ Guy Zapolean
President of
Zapolean Media
Strategies

*The CD showed
this afternoon. I'll _,
send them out to

the RM3 team
Monday with a

short note from me
saying | WANT TO
BREAK THIS ARTIST.
That should get their
attention.”

- Dusty Bowling

buyer Best Buy
Retail Chain

‘James Michael is one of the

hest songwriters to come
along in a long time. Fresh
elodies and lyrics.”

--Sammy Hagar

“James Michaels has the goods!
The album is so good that when
you hear it the first time, you
can’'t wait to hear it a second

time.”
~-Tom Cuddy

Vice President of Programming
ABC Radio

nhale’

"By the way - You
[James] have It - definitely
what It takes - | can't wait

to see you skyrocket to
stardom, just promise me
you will remember me and
us at Tower Records.

You have an incredible
voice, not to mention the
looks and the talent.”

National Advertising Manager
Tower Records

"To put it in "dot com"”
terms, James' new album is
“sticky” - it holds me while
I'm listening and keeps me
coming back.”

olch, Msele & Talont
tlons, VH1

‘A
ks

"This is a very exciting
opportunity to partner the
Wherehouse Music stores

and Checkout.com with
Beyond Music to expose a
great new artist. We look

forward to using our
partnership to bring more

new music to our customers

in the future.”

- Bob Bell, Senior Buyer
Wherehouse Music

"A unique singer songwriter

with the right sound for

what's really working now.”

-- Dusty Hayes,
Program Director,

WXPT

' Coming Soon From Beyond Music
IMPACTING IN AUGUST

[ J
L

on your 25th Anniversary

Congratulations Conclave =W

eyon
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EREQUISITE FOR

- i e AT | : Mike N McVay emertams as
Consultant Jaye Albright MC for the 1998 Awards

. becomes one of Conclave .
- College’s first faculty Ilfe Luncheon.

- members in 1997.
- , is hard

P L KQRC/Kansas Clty, KS' Doug
gaave # Sorenson conducts the Rock %

[oM KAY Symposium in 1995. oy
3 ?RNM“W ; , .,_-J !r

Consultant Liz Janik opé;s
the first Conclave College
in 1997.

Our governor can cntertain your
j registrants! Minnesota Governor
, Jesse Ventura’s sprained back

makes him the “easy chair”
keynoter in 1999.

The Conclave Advisory Committee of the mid-*80s (1-r): Mike Rockwell, Doug
Lee, Terry Mason, Brad Fuhr, Dan Kicley, Bob Denver, Suc LaFand, Gary Stevens,
| FPcu-r McLane, Tom Kay, Don Nordine, Pat Devaney, Robbie Norton, Ron
‘Sorenson, Chuck Knapp, Dan Brannan, Denny Foster, Denise Lutz, Pat Martin
| and James Rasmussen.

a7y * 3V
rﬁvu,nu 2

An enraptured crowd enjoys the Dick

‘: Steve Rivers introduces new Orkin keynote address in 1989. Network 40°s Brian Burns
, Y technology at the 1995 Conclave. \ presents challenging scenarios ?&
& o 9 o AT to the 1992 Top 40 Symposium.
' 4 ﬁs Executive’ Director
AR I R s ’fGr
| ¢ % L oF KAY B CONCLAVE %&- W
— RADISSON PLYMOUTH HOTEL ,% A
' Y

MINNEAPOLIS, MINNESOTA
JUNE 20-23, 1985

Main Street &
CONCLAVE ST, :; AN ) | A M Caar %

Wia-a Raekiearradiohistory com T OO -
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75,1/  CONCLAVI{TOM KAY

ARC RATNER
TRA-AS YLUM c _

Greeting one another before the 1992

C Conclave are jazz maven Cliff Gorov, Ron
Fell, Stoner’s Peter McLane and the

__ Conclave’s Tom Kay.

WAXX/Eau Claire, WI A typical Conclave check-in at the 'municat]
PD Tim Clossen toasts Radisson South Hotel in 1992.

mossonpuour the Country presence B Conclave

SnemA e at Conclave ‘91. AAR.C

1984’s “Legends of Mornihg Radio”:

S e = KSTP/Minneapolis’ Chuck Knapp,

“%* Demento and “Weird Al” Yankovnc :‘:v;:";::":’l’s':‘; SCO ::r:v‘:‘b'::[q WCCO/Minneapolis’ Charlie Boone and

e in 1984. .~ pariferyreriniisees bt how \ Minnesota Public Radio’s Garrison Keillor.
2 close he was 1o having a hit

record with RSO in 1978.

- ﬁ'.i""r‘

Your

5—State
Communic

Conclave

Now Wha? I 1993 Coleman Research’s Plerre
TOM
KAY

Mari

LAVE ST)

R&R founder Bob Wilson heads the Large Market
Another one rides the bus ~ Board Session with KDWB/Minneapolis’ Rob Sherwood,
Bouvard conducts the first-ever live focus Chairman (and MJI Broadcasting's) g (WCCO/Minneapolis’ Paul Jay and WDGY/Minneapolis’

. Danno Wolkoff commandeers a
group at the Conclave. ) I 4 cConciove bus for a ride to the 1998 Sam Sherwood at the 1977 Conclave.
- -

Bowling Party.

&

4 ®

attentive full house turned out to see
John Hollimon’'s 1991 keynote ' R&R CHR Editor

presentation. 7o Tony Novia stalks crowd: Marc Nathan, Ron Geslin, Thom Gorman, Mike =
#» = wethe 1997 Conclave. Leventon, Nate Wold and Art Robens
e kg _' 1 20N PLYMOUTH i & Emchmo Director SUNGER
g | CONCLAVE i Class Of 1
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" Amy Grant makes a triumphant return
| the Conclave in 1997.
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“He is not dead, he doth but sleep”: The
1988 Conclave wears out board member and
KCPX/Kansas Clty PD Dene Hallam.
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& Capricorn’s Dee Ann Metzger share
§ a giggle at the 1998 Welcome Gala.

s+ Donna Halper moderates the 1995 Country Symposium with (I-r)
WWQM/Maddison, WI's Tom Oakes; WUBE/Cincinnati’s Tim Clossen;

i ‘q b Mike Moore; and and KEEY/Minncapolis’ Gregg Swedberg.
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what a story these three had to tell at the 1994
Conclave: Midcontinent’s David Martin, legendary
programmer Paul Drew and Gavin’s Ron Fell.

A tradition born in the ‘70s: The Condave Bowling
1% Party 1999.
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NARM Survey: Retailers Rally

[1 Music sales continue to rise at healthy pace

irroring a robust market for recorded music, U.S. retailers sold $10.49 billion worth of music
— products last year, an 8.3% increase from 1998, according to the retail trade group the Na-
tional Association of Recording Merchandisers.

CD sales continued to drive the
market, with purchases of the con-
figuration climbing 12% to $9.1
billion and making up 87% of the
dollar volume of audio repertoire.
Cassetie sales dipped 11% to $849
billion (8% of the market). Used
CD purchases remained flat at $254
million (2% of the market). and to-
tal singles sales fell 27% to $195
million. Internet sales accounted for
just under 1% of total sales.

The results are a key barometer
of the health of the music business
for one very important reason: The
numbers represent what consumers
actually paid for the music they
purchased. In contrast. the RIAA's
data — $14.58 billion in sales dur-
ing 1999 — is based on manufac-
turer shipments at list price. includ-
ing nonretail sales.

Most of the data was bullish for -

retailers. An estimated 80% of re-
tailers reported increased sales last
year vs. 73% in 1998. Another plus:
Consumers” appetitc for current
and front-line catalog (defined as
purchases within 15 months of re-
lease date) were at an all-time high
in 1999. representing 64% of all
purchases. That's up 10% from two
vears ago. It has also spilled over
into 2000, as evidenced by the
blockbuster first-week sales of new
albums from ‘N Sync, Britney
Spears and Eminem.

On the flip side, however, high-
margin back-catalog sales continue
to slip, representing 34% of music
sold last year vs. 36% in 1998 and
40% in 1997.

The study also highlighted sever-
al other healthy signs for retailers.
Customers continued to shell out
more of their hard-camed income for
music products. While the average
number of items purchased per trans-
action slipped to 1.9 units from 2.0
units, the total bill inched up 2.4% to
$21.40 from $20.89. Returns de-
clined for the fourth consecutive year.
representing 14.1% of sales vs.

15.2% last year and 20.8% in 1995.

Retailers continued to improve
their inventory management. Aver-
age annual inventory turns of audio
product rose to 3.2 vs. 2.6 last year.

A total of 26 member companies
(including the huge chains) were
included in the 1999 survey. Ques-
tionnaires were mailed in . the first
quarter of 2000. The survey also
used data compiled by Sounddata
and the RIAA. NARM represents
over 1,100 member retailers,
wholesalers, distributors. entertain-
ment software suppliers and other
related suppliers.

cisions,
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* Nearly 90% of NARM members have a website, with virtually all
of them managing it internally.

* Sites are used primarily to sell entertainment products, promote
“companies and provide information to consumers. Only a few are be-
ing used as corporate intranets for employee use.

* Only 1% of music was sold over the web.

¢ Order fuffillment is closely split between being filled internally vs.
using an outside company.

* Over 67% of NARM members are offering digital downloads for pro-
motional and sales purposes. Most of the remaining members plan to
offer downloads within the next year.

¢ Over 80% of NARM members respond to customer e-mails within
24 hours.

« Over halt of NARM's click-and-mortar members accept returns at
their physical stores.
© Most hope their Internet activities will be profitable within two years.

| BLOODHOUND GANG SAYS ‘HOORAY" FOR PLATINUM |

The Bloodhound Gang and friends celebrate the band’s platinum cer-
tification for their latest album, Hooroy for Boobies. Seen here are (l-
r) BHG’s Evil Jared Hasselhoff and DJ Q-Batl, BHG manager Brett
Alperowitz, BHG's Jimmy Pop, Geffen Records President Jordan Schur
and BHG's Willie The New Guy and Lupus Thunder.

Album Sales

1999 1998 1997 1996 1995
Top 200 34.7% 34.0% 32.1% 31.7% 32.6%
Releases During the Year 40.9% 37.1% 36.2% 34.6% 33.4%
Protluct Gategory Average Prerecorded

1999 1998 1997

Currents® 66.4% 64.0% 59.9% Mus'c nmm
Catalog 33.6% 36.0% 40.1% 1999 1998 1997 1996 1995
“Defined as sales occurring within 15 months of 14.1% 15.2% 16.4% 18.1% 20.8%
release. ) ’ ) ' ’
Transaction Profile

1999 1998 1997 1996 1995
Average # of ltems 1.9 20 20 1.9 24
Average $ Value $21.40 $20.89 $19.97 $18.55 $21.54

Gross Dollar Volume 1999

(1998 figures in parentheses)

0 1 2 3 4 5 6 7 8 9
T T 7T T 1T T 1T

I CDs — $ 9.1 biton ($8.1 bilion) |

|:\ Cassettes — $849 million ($1 biliion)
[ ] used cos — 5254 mition ($232 mition)
[ ] co singles — s162 mition (5211 mition)
ﬂ Vinyl — $120 mitlion ($86 milion)

l] Cassette Singles — $33 million ($55 miltion)

:I Video Cassettes (Rentals & Sales) — 51.42 billion ($2.9 billion)
D DVDs — $623 miion ($259 millon)

ﬂwoua-sess.ow(ssamon)

| Audio/Video Hardware — $10.4 billon ($3 billon)|
[: Booka/Magazines — $2.0 bilion ($732 mikion)
|:] Misc. (Video Games, Etc.) — $1.7 billion ($1.7 billion)

DAooouories —$291 milkon (5250 mitkon)

[] Blank Audienvideo Cassetts — $157 mition ($145 milion)
[] Tiexets — $105 mition ($122 mition)

[] co-roms — s102 milion (563 mition)

[| Gift certificates — $75 million (582 miltion)

I] Clothing — $41 million (49 million)

www americanradiohistorv com
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There’s artist loyalty. and then there’s artist loyalty as
practiced by Steve Greenberg. A&R veteran and Presi-
dent/founder of §-Curve Records. Greenberg's long-last-
ing faith in The Baha Men appears 1o finally be ready to
pay off handsomely in the U.S.. based on carly airplay for
the group’s new single. “Who Let the Dogs Out.”

The catchy Caribbean hit has begun 10 soar at CHR/
Pop thanks to airplay from such stations as KHKS/Dal-
las (the spins leader, according to Mediabase); WFLY/
Albany; WHTZ/New York; KJYO/Oklahoma City;
KRUF/Shreveport, LA;: WFMF/Baton Rouge;
KRBE/Houston; WKSS/Hartford: KQAR/Littie
Rock; KHFVAustin; and KDND/Sacramento. Other
stations spinning the track include CHR/Rhythmics
KRBV/Dallas and KXME/Honolulu and Alternative
WLIR/Nassau-Suffolk.

The song is the Icadoff single from the group’s new al-
bum of the same name, which will be released on S-
Curve/Edel America Records. Artemis Records has
signed on as marketing/promotion partner for the project.

Natives of the Bahamas, The Baha Men excel in the
pop/reggac/funk blend of Junakanoo. a West African-in-
spired musical style native to the Caribbean islands. The
group. who have been together for more than a decade.
have now been rejuvenated with the addition of three new.
young members who have added a touch of hip-hop and
rap to the band’s sound. And Greenberg has been with the
group virtually every step of the way.

“I've been involved with these guys since 1991, recalls
Greenberg. “When | was at Atlantic Records. | signed
them: and when 1 was at Mercury. [ signed them. When [
started S-Curve. they were the first group | signed.
They ve had five platinum albums in Japan and sell a lot
of records aroimd the world. but they ve never had a big
hitin the U.S. I'll take them wherever | go. because I've
always believed that all they need is the right song to be
huge in America.”

Around two years ago Greenberg happened upon “Who
Let the Dogs Out.” He continues, “The song was a big hit in
the Caribbean a few vears ago, and I figured it could be the
snish we were fooking for if The Baha Men could just record
the sight version. It looks like we nude the nght call.”

with his decision to go with Edel and Artemis. “'I've al-
ways had trouble with The Baha Men at cach of the ma-
jors. They were a difficult group. in some respects, to mar-
ket and promote. But at Ede! and Artemis they re a top
priority because those companies don’t have that many
acts to work. We've all just gone into The Baha Mcn busi-
ness. and it's the most fun I've had'in a long time.”
Once Artemis Exec. VP Daniel Glass heard “Who Let
the Dogs Out.” he kicked the indic label into high gear.
Interestingly. it’s the first single Artemis — with a roster
that ranges from rapper Kurupt to Kittie: Steve Earle and

I

The Baha Men Wag The Dog

Greenberg. who formed S-Curve in May. is also pleased

Sound Decisions.

Warren Zevon — has taken to pop. Artemis VP/Pro-
motion Todd Glassman remembers. “Daniel heard it
and flipped out. He realized we were onto something
and immediately had us get the record out and play it
for people. Our Dallas local played it for KRBV and
KHKS, and they got it immediately. [ played it for
WHTZ. and the same thing happencd. From there it
just spread.”

Another person who got it early on was WFLY PD
Rob Dawes, who. as of last Saturday (7/8), was spin-
ning the single 39 times a week. Asked why he gravi-
tated toward the single, Dawes comments, “The
minute we played it, we received something like 10
calls asking, ‘Who’s the artist?” and, ‘Where can we
get the record?’ People also told us about how they
heard it when they were in the Caribbean, either on
honeymoon or taking a cruise or vacation. And that was
two years ago.”

Dawes also likes what the song brings to the station.
“it’s a fun. party-time record that people can dance to
in the clubs or listen to when theyre sitting by the pool.
drinking a margarita. People know they're listening to
our station when they hear it. It’s a great branding song
for our image.”

Going forward. Artemis’ Glass says that it's all
about capitalizing on the momentum the song is build-
ing. ~“We want to find more believers and get the word
out therc. Also. we're going to work the clubs and mix
shows and all the clubs along the beaches. We're do-
ing some wild things, like having a plane fly over the
beaches with a banner so we can build more aware-
ness.

“The greai thing is that, as a small record company,
we don't have that many records to work. We can de-
vole enormous amounts of time and really focus on the

Who Let the Dogs Out will be released July 25.

Ready For Takeoff

Fans of folk-flavored pop should take a close look
at Brighton, MA-based singer/songwriter Carla
Ryder. whose new single. “Spinning to Cry.” is recciv-
ing support from CHR/Pop WJYY/Manchester, NH.
Last week the station played the track 14 times. Other
smaller stations in the region are also playing the
single.-as well as other songs from Ryder’s debut sclfs
released solo album, Pulling Down Sky.

This isn’t the first time around for Ryder. The vet-
cran artist recorded three albums over six years with
the Boston-based group The Mudhens. That group
opened for such acts as Neil Young. Bob Dylan and
10.000 Maniacs.

Ryder’s new album has sold around 1.000 copics

since its release in April. Ryder says the album —
three songs can be heard on MP3.com — “is about
half clectric and hall acoustic. | purposely kept things
pretty tempered and tried to have a lot of tun record-
ing it.”
" Since getting added to WIY'Y around a month ago,
Ryder has received calls from a handful of major-la-
bel A&R reps. She promptly capitalized on that and
quickly arranged a showcase at the House of Blues
in Boston. That went so well that she plans another
one in New York in late September. She also plans
to tour with a six-piece band in order to beef up her
sound.

Ryder sclf-publishes her songs and has yet to sign
with a manager. For more information. call her at (617)
413-7286 or e-mail her at cartarvder@cs.com. Her
web page is at wwwearlarvder.com.

— Steve Wonsiewicz

T

Madonna’s Music Bows Sept. 19

Warner Bros. Records has set Sept. 19 as the worldwide
release date for Madonna's new album, Music. The leadoff
single of the same name
will be serviced to radio in
early August. This is
Madonna’s eighth album of
new material, and it was re-
corded in London. The disc
was co-produced by Ma-
donna and Mirwais, with
other tracks co-produced
by William Orbit (who
helmed her 1998 Grammy
Award-winning album Ray
of Light), Mark Stent and
Guy Sigsworth. Dance re-
mixes have been recorded by Groove Armada, Hex Hector
and Victor Calderone. Madonna's manager, Caresse Henry,
says the new album “combines elements of pop, electronica,
folk and dance with a funky edge.”

Superstars Support
Beastisa/Mage Tour

The Beastie Boys/Rage Against The Machine tour
has picked up some heavyweight opening acts. Set to
appear at various times during the tour are No Doubt,
Stone Tempie Pilots and Busta Rhymes. And while not
yet confirmed, word has it that Green Day will also make
select appearances. In other touring news, Limp Bizkit's
free Napster-sponsored tour has announced that it will
visit eight additional cities: Atlanta, Chicago, Dallas, Den-
ver, Jacksonville, Kansas City, Minneapolis and San Fran-
cisco. Other California dates are expected to be an-
nounced soon.

In the studio: Look for The Cranberries to begin work in
mid-August on their
tifth studio album ...
Rollingstone.com re-
ports that pioneering
rap outfit N.W.A. have
begun work on their
eagerly anticipated re-
union album, tentativety
titted Not These Niggaz
Again. The website
says the group will use a mobile studio to lay down tracks
while they are on tour this summer. The group will feature
original members Dr. Dre, Ice Cube and MC Wren, with
Snoop Dogg filling in for the late Eazy-E.

E-business: Online music website Riffage.com has
bought electronica/dance label 1500 Records. The label
was formerly with Interscope-Geffen-A&M. Under the deal,
the label will provide A&R and sales support to select
Riffage.com artists ... Web promotion company Digital Pay-
loads has developed a way to embed advertisements in
MP3 music files that are traded freely over the Internet. The
technology works with WinAmp, MusicMatch, Sonique and
Windows Media Player.

This 'n’ that: Nine-time Grammy Award-winning artist
Emmylou Harris has signed with Nonesuch Records. Her
first album under the deal, Red Dirt Girl, hits retail Sept. 12
... Vanguard Records signs singer/songwriter John Hiatt
... Violator/AMG President Mona Scott has partnered with
Elektra to form Monami Entertainment. The first act to be
released on the new label is 24-year-old Urban singer-
songwriter Jamie Hawkins.

Cranberries

PRLUSIAR

CONCERT PULSE

The Polistar chart will return next week.

www americanradiohistorv com
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irce item: A egxon of Beauti
Musnc/Easy Listening stations replace
instrumentals with vocals and solidify the
emerging entity known as Soft AC. Circa

1991 item: Powerhouse Full-Service AM

ACs (FSAs) pull the plug on music to become
full-time Talk stations. Circa 1992 item: A
slightly more male-leaning AC cousin is bom in
the form of Rock AC. Circa 1993 item: A
pronounced rhythmic flavor surfaces on several
ACs. Circa 1994 item: Some CHR programmers
shave off rap and heavy metal from their playlists,
resulting in Hot AC; R&R launches a separate
Hot AC chart. Circa 1995 item: A group of Hot
ACs evolve even further, developing an offshoot
called Pop/Alternative. Circa 1996 item: AC
fosters an impressive list of core artists, including
Celine Dion, Mariah Carey, Rod Stewart, Whitney
Houston and Michael Bolton. Circa 1997 item:
Another group of format core artists are
welcomed, despite the fact that much of their
music doésn’t include lyrics. Circa 1998 item:
Christina Aguilera, Santana, Marc Anthony,
Gloria Estefan and Enrique Iglesias fuel a passion

| for

:lln 11 ~ N
Legendary talent Phil Collins estabhshes AC'
record for a song’s most weeks at No. 1 with
“You’ll Be in My Heart.”

To varying degrees, all of these things
impacted AC in a true “Decade of Diversity.”
We’ll examine these stories throughout this
special, devoting two pages to each of the past
10 noteworthy years.

In exclusive on-on-one interviews you’ll get
compelling insights from South Central
Communications Radio Division President
Steve Edwards (1990); former WBZ/Boston PD
{and current WOR/New York PD) David
Bemnstein (1991); former WMMO/Orlando PD
(and current WRVF/Toledo OM) Cary Pall
(1992); WBMX/Boston VP/Programming Greg
Strassell (1993); WPLJ/New York PD/moming
co-host Scott Shannon (1994); Pop/Alternative
icon Sarah McLachlan (1995); love songs
balladeer Michael Bolton (1996); keyboardists
Jim Brickman and John Tesh and saxophonist
Dave Koz (1997); Latin-rooted emerging super-
star Christina Aguilera (1998); and inimitable

July 14, 2000 R&R * 43

component of this year’s AC
special are my exhaustive top 50 market spring
and fall ratings breakouts, which summarize
No. 1 rankings across all format lines.

Also spiced throughout are the top 10 AC
and Hot AC songs, key personnel moves, format
changes and some tunes that never quite made
it. Via “Backtrack,” you’ll find out what some
record company promotion people felt were the
decade’s most important artiststs and events.

Ten years in the making, this has been a
labor of love to write and produce. My deepest
gratitude goes to R&R Publisher/CEO Erica
Farber for her direction and granite-like support;
Managing Editor Richard Lange for his peerless
attention to detail and superlative coordinating
proficiency; R&R’s production and sales
departments for making this piece sparkle; my
fellow editors for their encouragement; and
especially to Soup, Rose and Rhonda for so
much more than mere words could ever express.

The diverse decade’s done, but the memories
are revived starting on the next.page'

® > i %
= | )= — me7 o wees O wee o =oco] |

Mike Kinosian
wWww.americanradiohistorv.com
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Soft AC Transitions Were Easy Decisions

Steve Edwards recalls a time of erosion and evolution

Since the obvious object of the radio game is achieving ratings, it
might seem a bit incongruous for stations with good numbers to con-
template a format switch. But that’s exactly what happened circa 1990,
when a plethora of Beautiful Music/Easy Listening stations jettisoned
their instrumental-based approach. The cumulative result of that action
would ultimately have a profound and significant impact on what we

now refer to as Soft AC.

To help put things in better perspective,
let’s illustrate the strength of some Beauti-
ful Music/Easy Listening (B/EZ) stations
back then.

These 19 top 100-market B/EZs were No.
I among adults 35-64 in the spring 1989
Arbitron: WFMZ/Allentown. WPCH/Atlanta,
WIJIB/Boston. WLIF/Baltimore, KOSI/Den-
ver, KOJY/Fresno. WOOD-FM/Grand Rap-
ids. KUMU-FM/Honolulu. WLYF/Miami,
WFOG/Norfolk, WLKW/Providence, KDUQ/
Riverside. KCTC/Sacramento. KEZK/St.
Louis. KJQY/San Dicgo, WDUV/Sarasota,
KXLY-FM/Spokane. WGAY/Washington
and WEAT-FM/West Palm Beach. )

Representative B/EZs that placed second
in their respective markets during that sweep
included WROW/Albany, KGFM/Bakers-
field. WDEF-FM/Chattanooga. WWEZ/Cin-
cinnati, WBNS-FM/Columbus. WJOI/Detroit.
KODA/Houston. KMBR/Kansas City, WJIM-
FM/Lansing. KXTZ/Las Vegas. KEZQ/Little
Rock, KKNG/Oklahoma City, KESY/Omuaha,
WSSP/Orlando, WSHH/Pittsburgh. WPVR/
Roanoke. KABL/San Francisco. KBAY/San
Jose. WLQR/Toledo. KBEZ/Tulsa and
WKBN-FM/Youngstown.

Attitude Adjustments

Soft AC grew rapidly as a format in
1990, as many Beautiful Music/Easy
Listening stations began adding vocals
and making the AC evolution. Below is a
representative list of B/EZs transitioning
to AC that year. The stations are listed in
alphabetical order by market.

WPCH/Atlanta
WLIF/Baltimore
WQAL/Cleveland*
WWMY/Greensboro
KOSI/Denver
KOOA/Mouston
WZEZMashville
KABL-FM/San Francisco
KKNG/Okishoma City
WSHH/Pittsburgh
KXL-FM/Portland
W2ZSH/MRochester, NY
KCTC/Sacramento
KSFi/Salt Lake City
KQXT/San Antonio

KJQy/San Oiego
*Transitioned to a brighter version of AC.

Among those ranking third then were
WXEZ/Chicago, WRCH/Hartford, WEZK/
Knoxville. KJOI/Los Angeles. WEZW/Mil-
waukee, WZEZ/Nashville. KMEO/Phoenix.
KSFI/Salt Lake City and KBRD/Seattle.

As strong as these stations were. though,
according to South Central Communications
President/Radio Divi-
sion Steve Edwards.
many B/EZ owners
weren't “cutting-edge
operators like Infinity
and Jacor.” Edwards
joined South Central
in January 1990 and
within nine months
would flip WZEZ/
Nashville (still AC,
but now WIXA Nash-
ville). WEZK/Knoxville (stilt AC. but now
WIXB Nashvilie) and WIKY/Evansville, IN
from B/EZ 10 Soft AC.

“The first thing I did was hire Jack
Taddeo, who was fresh out of Viacom.”
Edwards says. “We were Jack’s first clients
under his own consultancy. The Research
Group did the Evansville project and brought
back the format search.”

Some well-known sets of call letters had
been associated with the Beautiful Music/
Easy Listening format for literally decades.
But as 1990 neared. those once-powerful rat-
ings leaders suffered 12+ and 35-64 demo
erosion of staggering proportions. The

format’s only potency seemed to be 55+.

*Our flagship, WIKY, had been as high
as a 30 share in the early '80s, but was down
10 a 13,” Edwards points out. “Most B/EZs
had run their course by 1990, and owners re-
alized that there were better ways to maxi-
mize the vatue of their licenses. Those B/EZs
that evolved to Soft AC sooner rather than
later survived, but those that waited didn’t
have a niche.”

In early March of 1990 WIKY became
South Central’s first B/EZ-10-Soft AC con-
vert. Initial listener reaction was anything but
positive. "People were horrified that we took
off Mantovani.” recalls Edwards.

It was no different when he made similar
flips later that year in Nashville (in time for
the spring book) and Knoxville (for the sum-
mer book). “There was a letter to the editor
in Nashville every two or three days. demand-
ing the return of *Easy 93."" Edwards says.
“But we just opened up the store to more —
and younger — customers. I don’t know if
any of those letter-writers ever becane listen-
ers of ours down the road.”

Bramatic Improvement

In its first book WZEZ/Nashville made
dramatic ratings improvements, surpassing
longtime AC market leader WLAC-FM. “We
won 23 of 28 books in the seven years we
competed head-to-head against them,”
Edwards reports.

Citing one of my early 1990 columns, he
notes. 1 was reading what you'd written
about WMYU/Knoxville being the No. | AC
in America just as the perceptuals were go-
ing on in the field. We beat them in our first
full book. and they never caught us until they
left the format five years later.”

It’s been a slower and steadier build in
Evansville, but 10 years after flipping to Soft
AC, Edwards points out, "With twice the
competition. WIKY has a 24 share. WIKY is
probably the most mainstream [among WIKY,

-(0

DaNA KenL

VP/Aouwt Conveneonany Promotion, ELexraa Recoros

Name the artist who made the most dramatic format impact over the past 10 years.
“The Backstreet Boys — they're net just for kids.”
What wildly popular *90s event, trend, song, movie, celebrity, TV show, etc., didn't you
get or understand?
“Leonardo DiCaprio.”

tn contrast, what was your favorite '90s trend, movie, celebrity, TV show or event?
“Ally McBeal.”

What was the "90s’ most significant overail event?
“Sheep cloning.”

What was your personal or professional 1990s highlight?
“Coming to Elekira (professional); watching Ricky Martin shake his bon bon (personal).”

What were your favorite '90s songs?
“Can't pick just a few.”

WIXA and WIXB} now. But it was also a
full-service station, with four full-time
newspeople and five mobile vehicles. WIKY
would get a 90 share if — God forbid — a
plane were to go down in Evansville.

“While yesterday’s B/EZs were behind the
curve, today’s Soft ACs are slightly ahead of
it. Today's Soft AC operator thinks more like
a businessman and less like a programmer.”

Changing Tastes
These three South Central examples
were typical of other B/EZ flips happening

Continued on Page 47

These 1990 releases were AC New &
Actives but never made R&R’s AC chart.

ANIMAL LOGIC There's A Spy (In The
House Of Love)

BABYFACE Whip Appeal

JON BON JOVI Miracle

SARAH BRIGHTMAN

Love Changes Everything

BROTHER BEYOND

Just A Heartbeat Away

CHEAP TRICK Wherever Would | Be?
CHICAGO Hearts In Trouble

JOE COCKER What Are You Doing With
A Fool Like Me?

SHAWN COLVIN Diamond In The Rough
CONCRETE BLONDE Joey

COWBOY JUNKIES Sun Comes Up. It's
Tuesday Morning

DEL AMITRI Kiss This Thing Goodbye
JOHN OENVER The Flower That
Shattered The Stone

MELISSA ETHERIDGE The Angels
JOHNNY GILL My, My, My

H FACTOR | Love You

M.C. HAMMER Have You Seen Her?
HOTHOUSE FLOWERS

| Can See Clearly Now

TOMMY JAMES Go

JIVE BUNNY & THE MASTERMIXERS
Swing The Mood

KISS Forever

MADONNA Hanky Panky

BILL MEDLEY Don't You Love Me
Anymore?

NRBQ If | Don’t Have You

TOM PETTY A Face in The Crowd
ROLLING STONES

Almost Hear You Sigh

VONDA SHEPARD

Baby Don't You Break My Heart Slowly*
8.J. THOMAS Midnight Minute
VAUGHAN BROTHERS Tick Tock
EOGAR WINTER Cry Out

BOBBY Z You Are Everything

PIA ZADORA If You Were Mine

*Charted in 1999.
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BDS Adult Top 40 18*-16* 1426x (+113)
GREATEST GAINER

BDS MODERN ADULT 20*

BDS AC 3*

Phones and Callout Stories at:
WPLJ/New York City  KFMB/San Diego
WSSR/Tampa WWDE/Norfolk
WOMX/Orlando KPLZ/Seattle

Taking you home

From the new album

iEa B & Yo ol ¥ % \
;.'"""'lt"ﬁgri';?n 1A 1™
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AN AW

Featuring 13 brand new songs from
one of America's premier recording artists.

Produced by Don Henley and Stan Lynch
Management:irving Azoff

www.wbr.com/donhenley  www.donhenley.com

" i B

summerﬂm

From the pew olbum mvmble summer
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Produced by Damm).feGassatk v
Additional Production by David Kahne
®

Direct Management Group Inc., Steven Jensen & Mamn

ﬂaﬁ‘"""'*‘ = g 3 =
) - WWW._americanradiohistorv.eom


www.americanradiohistory.com

WHITNEY ‘HOUSTON & ENRIQUE IGLESIAS

“COULD | HAVE THIS KISS‘FORRI”

i

i
.' : . ' from Whitney’s new Double Album “GREATEST HITS"
' . IN STORES NOW
|

R&R AC Chart @

Monitor Mainstream AC 12*
Already on over 100 AC Reporters
New This week: WMGN

-

“So Many Stars”
* g
-4
| IN STORES NOW |
o . IN STORES NOW

New This Week: WLTE WEPG WA JI
Uready On: WRRM  KGBY  RUDL WWLI WRCTH
WOBM WRSN  RRMJ WYJB  KVI)
WLEY  AWAY WIRO  WARM  WSRS

WIILD  and many more

NWW . americCanratiiornston
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Soft AC Transitions Were Easy Decislons

Continued from Page 44

simultaneously across the country. Changing
public tastes led to what became a natural
evolution-to Soft AC. "It wasn’t at all coin-
cidental,” Edwards opines. “*Beautiful Music/
Easy Listening stations didn’t all stop mak-

ing profits in 1990. But if they did music test--

ing. they could see that their product was
starting to burn.

“People had their fill of instrumentals. As
they saw people go into this brand-new Soft
AC. they had to 1ake notice. because they
were losing women 25-39. This was the most
logical way to maintain existing shares while
growing a lower end.”

Soft AC’s first wave of core artists in-
cluded Neil Diamond. Barbra Streisand and
Barry Manilow. When WZEZ flipped to Soft
AC in April 1990, 30 of the station’s 500
library songs were by Neil Diamond. But as
Edwards explains. “They were all gone four
years later. While Diamond was being
played in the "90s, much of his music was
recorded in the “70s. Diamond. Manilow and
Streisand weren't making records in the
'90s. so there was a burn factor that could
only be eliminated by adding in more con-
temporary artists.”

" In addition 10 effectively lowering demos
at the three South Central properties.
Edwards notes that the format changes greatly
enhanced the bottom line. Compared to 1990,
he says. WZEZ/Nashville more than deubled
revenue in 1991.

Meanwhile. in Knoxville clients wanted
10 see success over two successive books be-
fore believing that the numbers were real.
“Increascs were so dramatic that the clients
claimed it was a fluke,” Edwards says. "It
may have also been a bargaining ploy to have
us lower rates. We didn’t get our rates in line
with our ratings for probably 12 to 18
months.”

Approximately 86% of South Central’s
Beautiful Music/Easy Listening clients re-
mained through the Soft AC transition. “You
generally lose 20% of mom-and-pop busi-
nesses and people who could afford the sta-
tion when the station’s inventory was
underutilized.” explains Edwards.

“When rates were raised as a result of
better ratings. mom-and-pop advertisers
couldn’t get the frequency. so they abandoned
it. But it became more of a supply-and-de-
mand business. National and regional clients
wanted to buy time at higher rates than you'd
ever get from the mom-and-pop advertisers.”

With more attractive demos and increased
revenues. it comes as al;solulely no surprise
that Edwards doesn’t for a moment regret
making the three aforementioned format
changes. “We were hyperfocused. taking a
*More Music/Less Talk® approach with more
contemporary music,” he explains. “While the
WMYUs and WLAC-FMs were running 16-
18 units an hour and talking. we shut up and
ran | units an hour. Perceptual research in-
dicated that people wanted something fresh.
That’s also what people are telling us today,
which is why mainstream AC is evolving to
Hot AC.”

gESiSI8k TOP 10 SONGS

AC
1 PAUL YOUNG Oh Girl
JAMES INGRAM
| Don't Have The Heart
WILSON PHILLIPS Release Me
ELTON JOKN
Club At The End Of The Street
MARIAH CAREY Vision Of Love
PHIL COLLINS Do You Remember?
GLORIA ESTEFAN Cuts Both Ways
ROXETTE It Must Have Been Love
WILSON PHILLIPS Hold On
GLORIA ESTEFAN Here We Are

- ow

O W ~NOW;

-
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ALex CORONFLY

VP/AouLr Formars, Reenist Recoros

Name the artist who made the most dramatic format impact over the past 10 years.
“Sarah McLachlan and Alanis Morissette. "

What witdly popular "90s event, trend, song, movie, celebrity, TV show, etc., didn’t you
get or understand?
“The Macarena.”

In contrast, what was your favorite '90s trend, movie, celebrity, TV show or event?

Regarding radio’s current business cli-
mate, Edwards believes that consolidation is
Jjust about over. “When all of us are trying to
get into their back pockets, | don’t understand
why companies like AT&T.and Microsoft
would buy radio’s 80-year-old technology.” he
says.

He also maintains that it isn’t much fun
being a GSM at any of radio’s megagroups.
“They don’t get credit for the success. but
they sure get the heat when stations don’t per-
form." he says. “This will be an even more
financiatly driven industry, and pressure will
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continue on facilities to produce increased
cash flow levels. If you can’t increase your
audience. you'll either have to jam rates or
cut expenses. That will increase pressure on
exccutives at cach location.”

Evansville-based, Engelbrecht family-
owned South Central’s roots go back to 1947.
*“Our sales are up 500% in 10 years. and our
cash flow is up 1.800%.” Edwards points out.
“These stations are irreplaceable assets. and
we have no reason to sell. [President] John
Engelbrecht has been approached by every
major chain in the country, and he chooses not
to even sit down and discuss a sale.”

order of market size.

and Country 2%.

Talk 2%.

AC) and 42 WRVR/Memphis (AC).

Service AC).

AC 2%, Country 2% and Rock AC 2%.

Orfando. (Rock AC).

2%.

(Rock AC) and 43 WRVR/Memphis (AC).

Ratings Recap

The following breaks down, by format, the No. 1 stations in the top 50 markets in
1990's spring and fall Arbitron sweeps. This was done for three key aduit demos. As an
example, Rock accounted for56% of stations finishing No. 1 among adults 18-34 in the
top 50 markets in spring-1990. This is followed by a list of the AC-formatted No. 1s in

Spring 1990
. Adults 18-34: Rock 56%, CHR 22%, Urban Contemporary 14%, Classic Rock 6%

Adults 25-54: Country 30%, AC 22%, Rock 10%, CHR 8%, Urban Contemporary
8%, Oldies 6%, Classic Rock 4%, News/Talk 4%, Oidies 4%, Full-Service AC 2% and

o AC-formatted stations finishing first were 2 KOST/Los Angeles (AC), 4 KOIT/San
Francisco (AC), 6 WLTI/Detroit (AC), 13 WALK/Long Island (AC), 17 WWMX/Baltimore
(AC), 20 KOST/Anaheim (AC), 21 WUSA/Tampa (AC), 22 WLTF/Cieveland (AC), 23
KKLT/Phoenix (AC), 30 KXOA-FM/Sacramento (AC), 31 WLW/Cincinnati (Full-Service

Adults 35-64: Country 32%, AC 20%, Full-Service AC 28%, News/Talk 12%,
Beautiful Music 8%, Oldies 4%, Spanish 2% and Talk 2%. .

¢ AC formatted stations finishing first were 2 KOST/Los Angeles (AC), 3 WGN/
Chicago (Fuli-Service AC), 5 WEAZ/Philadelphia (AC), 6 WJR/Detroit (Full-Service AC),
13 WALK/Long Island (AC), 17 WLIF/Baitimore (AC), 18 WCCO/Minneapolis (Full-
Service AC), 19 KDKA/Pittsburgh (Full-Service AC), 20 KOST/Anaheim (AC), 21
WWRM/Tampa (AC), 22 WLTF/Cleveland (AC), 24 KOSI/Denver (AC), 25 KEX/Portiand
(Full-Service AC), 28 WWLI/Providence (AC), 31 WLW/Cincinnati (Full-Service AC), 34
WTVN/Columbus (Full-Service AC), 37 WIBC/Indianapolis (Full-Service AC), 40 WTIC-
AM/MHartford (Full-Service AC), 45 WVOR/Rochester (AC) and 49 WHAS/Louisvilte (Full-

Fall 1990
Adults 18-34: Rock 54%, Urban Contemporary 20%, CHR 16%, Classic Rock 4%,

* AC-formatted stations placing first were 23 WLTF/Cleveland (AC) and 42 WMMO/

Adults 25-54: Country 33%, AC 19%, Rock 11%, Urban Contemporary 11%. Full-
Service AC 6%, News/Talk 6%, Oldies 6%, Classic Rock 4%, Rock AC 2% and Talk

¢ AC-formatted stations finishing first were 3 WGN/Chicago (Full-Service AC), 8
Kvit/Dallas (AC), 12 WSB-FM/Atianta (AC), 13 WALK/Long Isfand (AC), 18 WCCO/
Minneapolis (Fuli-Service AC), 23 WLTF/Cleveland (AC), 25 KKCW/Portland (AC), 28
WWLI/Providence (AC), 29 KXOA-FM/Sacramento (AC), 31 WLW/Cincinnati (Full-
Service AC), 34 WSNY/Columbus (AC), 39 WJYE/Buffalo (AC), 42 WMMO/Orlando

Adults 35-64: Country 44%, AC 22%, Full-Service AC 12%, News/Talk 8%,
Beautifu! Music/Easy Listening 4%, Oidies 4%, Talk 4% and News 2%.
¢ AC-formatted stations finishing first were 2 KOST/Los Angeles (AC), 3 WGN/

“Friends and Buffy.”

What was the '30s’ most significant overall event?
“The Intemet.”

Chicago (Full-Service AC), 6 WJR/Detroit (Full-Service AC), 8 KVIL/Dallas (AC), 12
WSB-FM/Atlanta (AC), 13 WALK/Long Island (AC), 17 WLIF/Baltimore (AC), 18 WCCO/
Minneapolis (Ful-Service AC), 19 KOST/Anaheim (AC), 20 KDKA/Pittsburgh (Full-
Service AC), 23 WLTF/Cieveland (AC), 28 WWLI/Providence (AC), 31 WLW/Cincinnati
(Full-Service AC), 34 WSNY/Columbus (AC), 39 WJYE/Buffalo (AC), 40 WTIC-AM/
Hartford (Full-Service AC) and 44 WOBM-FM/Monmouth (AC).

What was your personal or professional 1990s highlight?
“Working records by some of the artists I've admired over the years.”

1981 1992
{>)

e AP



www.americanradiohistory.com

|

—

48 ® RaR July 14, 2000

o) ACNINETIES I

The Day The Music Died

An FSA PD discusses dropping the music in favor of personality and talk

They were the radio pillars of the community, stellar stations that
stretched from coast to coast, from Boston’s WBZ and WHDH to San
Diego’s KFMB-AM. They blended high-profile personalities, in-depth
news, sports play-by-play and topical conversation. Flavoring the final pre-
sentation was just the right smattering of adult contemporary music. They
were simply and accurately called Full-Service ACs (FSAs), and their roots
could be traced to the industry’s most venerable and historical call let-
ters, like KDKA/Pittsburgh, WJR/Detroit, WGN/Chicago, KMOX/St.

Louis, WLW/Cincinnati, WSB-AM/Atlanta and WTMJ/Milwaukee.

Styles change and fads fade in and out,
but the tradition of listening to Full-Service
AC endured decade after decade. The com-
forting station a person’s parents listened
to for information and entertainment be-
came that child’s station when they started
a family.

Many of these stations continue to flour-
ish. They're still found on the AM band and
have great ratings with the same heritage
calls. The aforementioned elements are still
evident. with one significant exception: The
music has disappeared. and these radio titans
forge ahead as community leaders in the Full
Service and Talk arenas.

Few people can boast the FSA expertise
and credentials of David Bemstein. who cur-
rently programs Talk WOR/New York. His
previous FSA PD resume includes hugely suc-
cessful stops at WBZ/Boston. WTIC-AM/Han-
ford and WDBO/Orlando. Music on these sta-
tions. he comments. had merit, but lost impor-
tance as FM listencrship increased. “‘People re-
alized they could hear the same music sound-
ing better in greater doses.” he remarks.

As the *90s commenced. some FSAs
started pulling the plug on music. while a few
others continued playing the hits. “It’s diffi-

Beantown AM Today

Boston’s AM dial is alive and well.
Here’s a quick update on the market's
major AM players.

o FSA-turned-Talk WBZ (1030) is
still consistently No. 1 12+.

 Long ago Top 40 WRKO (680)
remains a strong Talk outlet.

® The WHDH calls are still in
Boston, but on the market's NBC-TV
affitiate, Channel 7.

o Several years after rejecting then-
WBZ PD David Bernstein’s suggestion,
WEEI shifted from 530 to WHDH's
850 home, doing a popular Sports
format that is still in place today.

® Business News WBNW succeeded
WEEI at 590, but that address is now
occupied by Religious WEZE.

cult for a station that's
No. 1 12+ 1o walk
away from that status.”
Bernstein says. “Doing
something as radical
as dropping the music
could put that station
in jeopardy.” .

An FSA like WBZ/
Boston would typically
play seven or eight
songs an hour in mom-
ing drive. but as the “90s approached. more el-
ements were added to moming shows. “Traf-
fic and business reports started to become more
germane to the format.” explains Bemstein.

“These things forced music to take a back
seat. By the late '80s moming shows were
down to three songs an hour. At that point
songs became an interruption to the informa-
tion flow. They also took away from the per-
sonalities. who were being groomed for the
eventual News/Talk product.”

Any discussion with Bernstein about
FSA and personalities will quickly produce
the name Bob Steele. who joined WTIC-AM
Oct. |, 1938. Nearly 62 years later Steele
still does a *“TIC-AM Saturday-moming shift
once a month.

“He was certainly the most .well-known
personality in his marketplace who | ever
worked with.” notes Bemnstein. “We couldn’t
eat lunch at a restaurant without having a line
at the table waiting to get his autograph. In a
market the size of Hartford. that's pretty im-
pressive. When your station’s moming host
is one of the town’s biggest celebrities, it
makes you take notice of the format’s
strength. Bob had the wonderful ability to dis-
seminate information and make people feel
good at the same time.”

Another FSA standout on-air talent
Bernstein worked with was WBZ's Dave
Maynard. “You couldn’t help but have a kin-
ship with him,” Bernstein says. “Dave was
just a regular guy who seemed genuinely in-
terested in helping you choose the proper in-
gredients for the beef stew you were making.
He was really into it and was fun to be
around.”

Many big FSA personalities had some kind
of television connection. Steele did a sports
report for 10 years during his WTIC-AM ten-
ure, and Maynard did Community Auditions
on WBZ-TV. “These are the kind of things
that bring a personality into your radio in the
morning,” Bernstein says. “It’s not just a
voice, but someone you can relate to.”

Bernstein's 2 1/2-year WBZ stint (April
1990-September 1992) would prove to be a

memorable one. Listening to the station on his

commute home one night, he heard that the
first missiles had been launched in the Gulf
War. The plan was simple: Go home. grab a
sandwich and retum to the station.

“There was a big music carousel in the sta-
tion.” he recalls. 1 ordered the engineer to take
it out of the studio and tokd him, ‘This station
will never play music again.” Out it went.”

Continued on Page 50

e BEACKTRACK -

Scorr EMERSON

Promotion, InTerscore Reconps

Name the artist who made the most dramatic format impact over the past 10 years.
“Sheryl Crow.”
What wildly popular *90s event, trend, song, movie, celebrity, TV show, etc., didn't you get or
understand?
“Beverly Hills 90210."

In contrast, what was your favorite '90s trend, movie, celebrity, TV show or event?
? “Happy Gilmore.”
What was the "90s’ most significant overall event?
“Invention of Sony Playstation.”

What was your personal or professional 1930s highlight?
“Getting my first {abel job with A&M."

What were your favorite '30s songs?
“Counting Crows’ ‘Rain King’ and Blues Traveler's ‘Run Around.'”

These 1991 releases were AC New & Actives
but never made R&R’s AC chart.

BRYAN ADAMS
Can't Stop This Thing We Started

AMERICA Nothing's So Far Away
JOHN BARRY Dunbar’s Theme
BEACH B0YS Crocodile Rock

PAT BENATAR True Love

PAT BENATAR So Long

BIG DISH Miss America

808BY CALDWELL Even Now
ROSANNE CASH On The Surface
CHICAGO Explain It To My Heart
PHIL COLLINS Who Said | Would?

HARRY CONNICKJR.
Promise Me You'll Remember

MICHAEL DAMIAN What A Price To Pay
ROBBIE DUPREE This Is Life

ELECTRIC LIGHT ORCHESTRA PART I}
For The Love Of A Woman

FIREHOUSE Love Of A Lifetime

JULIA FORDHAM
Love Moves In Mysterious Ways

ARETHA FRANKLIN Someone Else’s Eyes
JASMINE GUY Just Want To Hold You
GUYS NEXT DOOR I've Been Waiting For You
WHITNEY HOUSTON Star Spangled Banner
KNACK One Day At A Time

JULIAN LENNDN Saltwater

HUEY LEWIS & THE NEWS Couple Days Off
LITTLE FEAT Things Happen

NILS LOFGREN Valentine

MADONNA Rescue Me

GEORGE MICHAEL Mother's Pride

MIKE & THE MECHANICS Word Of Mouth
JONI MITCHELL Come In From The Cold
NELSON Only Time Will Tell

QUEEN These Are The Days Of Our Lives
ROBERT PALMER I'll Be Your Baby Tonight
PRIDE "N POLITIX Hold On

R.E.M. Losing My Religion

R.E.M. Shiny Happy People

RIFF If You're Serious

KENNY ROGERS Walk Away

ROXETTE Joyride

TODD RUNDGREN Second Wind

B0Z SCAGGS Drowning In The Sea Of Love
SCORPIONS Wind Of Change

STARSHIP Good Heart

SUBDUDES Tired Of Being Alone

SURFACE All | Want Is You

38 SPECIAL Signs Of Love

UB40 Here | Am (Come And Take Me)
GINO VANNELLL If | Should Lose This Love
WON TON TON 1 (ie And | Cheat

YANNI Swept Away
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WANNA KNOW
I WANNA KNOW
:\.f \"‘"'m R&R Most Added! #1 New and Active!
| . New: KOSI/Denver KMXZ/Tucson WALK/Long Island
\ WMGS/Wilkes Barre  WMJY/Biloxi
\' 4 Breaking at: KVIL/Dallas 18x KYMX/Sacramento 27x WPCH)/Atlanta
- -, WSHH/Pittsburgh WLTEMinneapolis WWLI/Providence
q ;" ‘ | KUDL/Kansas City WLTQMilwaukee KMGA/Albuquerque
' ; KSSKMHonolulu KGBY/Sacramento WLZW/Utica
2 _ V%,“ ‘ WHUD/Newburgh WLRQMelbourne WRSN/Raleigh
e g : * WLHT/Grand Rapids WFMK/Lansing WDEF/Chattanooga
oo g5 com P e o WOOF/Dothan KGBX/Springfield KVLY/McAllen
KKMJ/Austin KRNO/Reno KWAV/Monterey

' baekskreet boys

| uhe nne R&R AC 21

Monitor Mainstream AC 22*

s New: WWDE/Norfolk  WMXC/Memphis

Reaction record? This one is The One!
WLTW/New York 22x WMJX/Boston 25x
KESZ/Phoenix 22x KSRC/Kansas City 22x

KYMX/Sacramento 23x WGNI/Wilmington 26x |
and many, many more |

www.bboys.com www.backstreetboys.co

MNIsyc=

IT'S GONNA BE ME '4
R&R Hot AC New and Active!

New: KYKY/St. Louis KKOB/Albuquerque = WDAQ/Danbury 15x
#1 at CHR for 4 straight weeks!

'~ Big Play at:

| KBIG/Los Angeles 18x K101/San Francisco 34x
WQasSX/Boston 41x KIMN/Denver 19x
KISN/Salt Lake City 25x KSTZ/Des Moines 47x

VWY (1SY 1 www byebyebyc -n WQSM/Fayetteville 41x WMEE/Ft. Wayne 45x

hn’meg spears

Adult Radio Add Date August 28

www.britney.com < . -
www.britneyspears.com : B S e T
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The Day The Music Died

Continued from Page 48

The date was Jan. 16, 1991, and WBZ has
been a Talk station ever since.

The Gulf War may have been the catalyst
for halting music, but that action had been on
Bemstein's mind for some time. "1 was sus-
picious that | was turning listeners off when-
ever we played a record,” he says. "My feel-
ing was that we weren’t giving listeners what
they wanted when they came to us. If they
were listening to our personalities and discus-

“Songs became an interruption
to the information flow.
They also took away from the
personalities, who were being
groomed for the eventual
News/Talk product.”

sion on AM, they probably didn’t care about
Bitly Joel's new song.”

fronically. when Bernstein arrived at
WBZ. he attempted to contemporize the
station’s music. “When 1 added Billy Joel's
*We Didn’t Start the Fire.” it made a head-
line in the Boston Herald.” he recalls. |
thought that was very cool. But as 1990 pro-
gressed. | worried that music interrupted the
bond between the listener and the station.
That interruption. [ felt. could only hurt.”

The decision to stop playing music is
something Bernstein never second-guessed.
Shane Media research done at the time
seemed to confirm that it was the correct
thing to do. "People said they tuned to us for
information. discussion and personalities. but
not music.” Bernstein explains.

Format Flips

) AENINETIES '

An instant Hit

WBZ was hardly alone in the Talk arena.
Two other 50,000-watt AMs — WRKO and
WHDH — were already there. “To the cha-
grin of our own hosts and some listeners, we
carried ABC Radio’s "Gulf War Updates” ev-
ery 10 minutes.” Bernstein says. “We posi-
tioned it that people were never more than 10
minutes away from finding out what was hap-
Pening in the Gulf War. The station went to
No. 1 124, and it’s still there.”

Not unlike many other FSAs, WBZ en-
joyed a terrific reputation and possessed a
huge signal. The station’s research indicated
that WBZ was the city’s News station.
“WEEI was all-News at the time, and we
chalienged them.” Bernstein recalls. “*When
we started promoting WBZ as “Boston’s
News, Station,’ it started a war between the
two stations. which I felt WBZ would win.

1 loved that this radio war was taking
place in a market where people really listened
to AM radio. There were a load of terrific
moneymaking FMs, but people still paid at-
tention to AM stations,”

As fate would have it. Bernstein wound
up programming WRKO at a time when the

EEEXA ToP 10 soNGS

AC
1 BRYAN ADAMS
(Everything 1 Do) { Do It For You
2 GLORIA ESTEFAN
Coming Out Of The Dark
RICK ASTLEY Cry For Help
WHITNEY HOUSTON
All The Man That | Need
AMY GRANT Baby, Baby
PAULA ABOUL Rush Rush
WILSON PHILLIPS You're In Love
MARIAH CAREY | Don't Wanna Cry
MICHAEL BOLTON
Love Is A Wonderful Thing
10 GLORIA ESTEFAN Can't Forget You

W

w |~y o c;

AC and the word “fragmentation” have become virtually synonymous. Across the
spectrum, 1990s ACs dubbed themselves, among other things, “Gold-Based,” “Soft,”
“Lite,” “Mainstream,” “Bright” and “Rhythmic.”

Also developing under the format umbrella in the early to mid '90s were “Hot AC”

and “Rock AC.”

Here's a 1991 top 50-market comings and goings recap.
» Beautiful Music/Easy Listening outlets WLYF/Miami and KEZK/St. Louis switch to

AC and are still major format players today.

» CHRs KZZP/Phoenix and WOMX/Oriando become AC, later evoiving to Hot AC.
+CHR WBLI/Long Island and B/EZ WSSP/Oriando change to Hot AC.
* Rock AC becomes the direction for B/EZ KBRD/Seattie and Urban Contemporary

WMYKNorfolk.

* In order of market size, top-50 market ACs departing the format in ‘91 included
WFYR/Chicago to Rock; CIMX/Detroit to Altemnative; KMEZ/Dallas to Classic Rock;
KMGl/Seattie to Alternative; WYST/Baitimore to CHR; WXMX/Columbus, 'OH to

Country; and KLCY/Salt Lake City to Oldies.

industry started using words like “duopolies.”
WRKO and WHDH became sisters. and
when management asked Bernstemn what
should be done to WHDH. he suggested all-
Sports. “They said it was a bad idea and
wouldn’t work, but they liked my progressive
thinking.” he says.
Whers Are They New?

Native New Yorker (Brooklyn) Bemnstein is
thrilled with his current position at WOR, where
he’s served as PD for the past five years. “To
be working in my hometown market means
more to me than working in the No. | market,”
he says. “It's wonderful to be associated with a
radio station that's so community-oriented.

“Fuel prices have been crazy lately, so
we're doing ‘Thousand-Gallon Thursdays’

each week. The whole moming show goes
along. and they don’t sit at a card table.”

This is the modern version of what Full-
Service AC used to be. "It's familiar voices
and trusted personalities giving out real in-
formation,” Bernstein says. “We do 10 min-
utes of news at the top and bottom of the hour
and traffic and weather on the sevens. We
cover all aspects of an ali-News station. but
it's done with enough personality and feature
material to differentiate it from an all-News
station.

“There's so much for me to be thankful
for. I've leamed something from each station
I've programmed and will be forever grate-
ful to have been associated with such a great
group of companies and stations.”

Ratings Recap

The following breaks down, by format, the No. 1 stations in the top 50 markets in 1991°s
spring and fall Arbitron sweeps. This. was done for three key adult demos. As-an example,
Rock accounted for 58% of stations finishing No. 1 among adults 18-34 in the top 50
markets in spring 1991. This is followed by a list of the AC-formatted No. 1s in order of
market size.

Spring 1991

Adults 18-34: Rock 58%, Urban Contemporary 18%, CHR 10%, Classic Rock 6%,
Country 6% and Rock AC 2%.

* 42 WMMO/Orlando (Rock AC) was the only AC-formatted station to place first.

Adults 25-54: Country 40%, AC 14%, Rock 10%,.Urban Contemporary 8%, News/
Talk 6%, Oldjes 6%, Full-Service AC 4%, Talk 4%, CHR 2%, Classic Rock 2%, News
2% and Rock AC 2%.

« The AC-formatted stations finishing first were 2 KOST/Los Angeles (AC), 12 WSB-
FM/Atlanta (AC), 13 WALK/Long Island (AC), 19 KOST/Anaheim (AC), 23 WLTF/
Cleveland (AC), 28 WWLI/Providence (AC), 31 WLW/Cincinnati (Full-Service AC), 33
WWDE/Norfolk (AC), 40 WTIC-AM/Hartford (Full-Service AC) and 42 WMMO/Orlando
(Rock AC). .

Adults 35-64: Country 42%, Full-Service AC 18%, AC 14%, News/Talk 14%, Talk
6%, Oidies 4% and News 2%.

« The first-place AC-formatted stations were 3 WGN/Chicago (Full-Service AC), 6
WJR/Detroit (Full-Service AC), 11 WLYF/Miami (AC), 13 WALK/Long Island (AC), 15
KFMB-AM/San Diego (Full-Service AC), 18 WCCO/Minneapolis (Full-Service AC), 19
KOST/Anaheim (AC), 20 KDKA/Pittsburgh (Full-Service AC), 21 WWRM/Tampa (AC),
23 WLTF/Cleveland (AC), 25 KEX/Portland (Full-Service AC), 28 WWLI/Providence
(AC), 31 WLW/Cincinnati (Full-Service AC), 34 WTVN/Columbus (Fuli-Service AC), 37
WI1BC/Indianapolis (Full-Service AC), 38 KSFi/Salt Lake City (AC) and 40 WTIC-AM/
Hartford (Full-Service AC).

: Fall 1991

Aduits 18-34: Rock 56%, CHR 15%, Urban Contemporary 15%, Classic Rock 4%,
Country 4%, AC 2%, Alternative 2% and Spanish 2%.

» 49 WRMF/West Palm Beach (AC) was the only AC-formatted station to rank first.
Adults 25-54: Country 42%, AC 18%, Rock 10%, News/Talk 8%, Oldies 6%. Full-
Service AC 4%, Urban Contemporary 4%, CHR 2%, Classic Rock 2%, Full Service 2%

and Talk 2%.

* The AC-fornratted stations ranking first were 1 WLTW/New York (AC), 2 KOST/Los
Angeles (AC), 9 WMJX/Boston (AC), 14 WALK/Long Island (AC), 16 KOST/Anaheim
(AC), 17 WCCO/Minneapolis (Full-Service AC), 29 WSNE/Providence (AC), 32 WLW/
Cincinnati (Full-Service AC), 33 WWDE/Norfolk (AC), 34 WSNY/Columbus (AC) and 49
WRMF/West Paim Beach (AC).

Adults 35-84: Country 30%, AC 18%, Full-Service AC 16%, News/Talk 12%, Talk
10%, Oldies 6%, Beautiful Music/Easy Listening 4%, Full Service 2% and News 2%.

o The first-place AC-formatted stations were 2 KOST/Los Angeles (AC), 6 WJR/Detroit
(Full-Service AC), 11 WLYFMiami (AC), 14 WALK/Long Island (AC), 16 KBIG/Anaheim
(AC), 17 WCCOMinneapolis (Full-Service AC), 19 WLIF/Baltimore (AC), 20 KDKA/
Pittsburgh (Full-Service AC), 21 WWRM/Tampa (AC), 23 WLTF/Cleveland (AC), 25 KEX/
Portiand (Full-Service AC), 32 WLW/Cincinnati (Full-Service AC), 34 WTVN/Columbus
(Full-Service AC), 37 WIBC/Indianapolis (Full-Service AC), 41 WTIC-AMMartford (Full-
Service AC), 44 WJLK/Monmouth (AC) and 49 WRMF/West Paim Beach (AC).

———
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A VOICE TO FALL IN LOVE WITH.

L ARA FABIAN [

| WILL LOVE AGAIN

THE IRRESISTIBLE FIRST SINGLE FROM
A CAPTIVATING NEW* ARTIST.

TOP 40 MAINSTREAM MONITOR #31*
' ADULT MAINSTREAM MONITOR #16*
R&R ADULT MAINSTREAM (O

- BILLBOARD HEATSEEKERS ALBUM CHART #1*

MAJORMARKET AIRPLAY g
WKTU KISFM WDRQ WWZZ WFLZ WKQI WXL
Z100 KOST B97 WXYV WASH KSLZ KBIG
WBLI WXKS KZQZ KHTS WNCI WSTR WMTX
WLTW WKIE Y100 KRBE KKRZ WPCH KYKY

“WHOLLY MESMERIZING?
- BILLBOARD

10

* LARA FABIAN
. THE ALBUM IN STORES NOW!

i
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= 3 DOORS DOWN “Kryptonite”

CALLOUT AMERICA #1 EVERY DEMO NEW THIS WEEK: WOALICLEVELAND
#1 12-17 FEMALES Z100/NEW YORK \:Jr;%"ugchgktEAns

#1 18-24 FEMALES a‘:‘n’/}‘ﬂ:’:‘"““s WMBX/WEST PALM BEACH
r . WRVQ/RICHMOND
i #1 25 34 FEMALES | ::t%’,ﬁ'é‘.‘.'\féﬁ et (O
: WKRQ/CINCINNAT! :‘,:f,‘:,’,’;‘;:g;“w"
LD\~ WNNK/HARRISBURG
R&R cHr/PoP:D- @ BREAKER WHNKHARRISBURS

MODERN AC MONITOR: (ZD-(&)
ADULT TOP 40 MONITOR: Debut (31

Nl

ALBUM SALES OVER 90,000 THIS WEEK -
Repubbc

SISTER HAZEL “Change Your Mind” Siater szf(

| R&R CHR/POP: @ |
covenaL  R&R POP ALTERNATIVE: © Riaa LA

WithA3.77  R&R HOT AC: ®
70% Familiar

Change Your Mind

WKQI/DETROIT ADD!

TONIC “Sugar”

ALREADY ON:

WTMX KMSX KLLC WSSR WNTQ
WMRV WSTW WRHT WJMX WWXM
KYIS KLLY: KMHX KALZ KOSO
WXLK WPTE WABB WHTF WYKS
WXYK WGLU WMEE WRTS WVAQ
KHTO KISX KQID KSXY KCDU AND MORE!

NEW THIS WEEK:

KRSK/PORTLAND WKRZ/WILKES-BARRE

WFAT/KALAMAZOO  KZBB/FT.SMITH

WDBR/SPRINGFIELD -

LEE ANN WOMACK “l Hope You Dance”

#1 Country Record
4 Weeks In A Row!

Crossing To Pop Radio Now! 5% |
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Former WMMO/Orlando PD Cary Pall on the anti-radio station

With very little fanfare, WMMO debuted August 19, 1990 on an Or-
lando drop-in frequency assigned to 98.9. While few people beyond the
Magic Kingdom took notice at the time, this Rock AC would eventu-
ally assume a special place in format history for its clean presentation,
musical nuances, overall influence and foreshadowing of future formats.

After further probing and music testing,
WMMO formulated an AC station that drew
product from rock art-
ists. Pall was brought
in after the music was
done. but in time for
the launch. "In 1980
my very first consult-
ing client in John-
stown. NY was trying
to figure out what to
do with their FM sta-
tion,” he says. “We
put together a format
that would play soft rock and would appeal
to females.”

Pall kept what he’d done for that up-
state New York station in the back of his
mind. When then-WMMO GM Bob Poe
handed him the research. Pall recounts, "I
showed him my files from the station we
put on 10 years earlier, and he couldn’t be-
lieve it. Management gave me the oppor-
tunity to do something with a new station.

Results of WMMO's initial research con-
cluded that no exclusive format hole existed
in the market. Whatever the new station
picked as its format. it would have a direct
competitor. “Our consultants went back with
clean sheets of paper and began talking with
people with no format bias in mind,” recalls
original OM/PD Cary Pall.

As a result. researchers Ted Bolton and
Larry Rosin arrived at several conclusions.
“About 20% of the 25-54 demo had no favor-
ite radio station. and they didn’t use radio in
great quantities,” notes Pall. Of those who
were using radio a lot, there was considerable
button-punching. “When [AC WSTF (Stag
101), now Rock WIRR] played something too
soft. people would go to [Rock] WDIZ to get
a Bob Seger or Yes record they liked.

“With the exception of [AC WIYO. now
AC WMGF], the whole inarket was ‘in your
face' and very loud between the music. Even
Star 101 did heavy contesting and talked over
music. They’d drop over 30 seconds of a song
to get in a promo.”

Palls says. “Talent was tight and natural and
didn’t overload you. But just as in the old
Rock days. music was the focus.”

Unlike its younger-targeted format cous-
ins. AC isn’t generally known for instant rat-
ings knockouts. That tradition notwithstand-
ing, WMMO came storming out of the box.
scoring No. | 18-34 and 25-54 showings in
its very first book.

*Most of 1991 was our strongest year.™
recalls Pall. who now programs a Clear Chan-
nel/Toledo cluster that includes AC WRVF.
“Strangely enough, it was also the year we
had the hardest time getting research infor-
mation. That’s when the tug-of-war for sta-
tion ownership was going on. and it took
everyone’s eye off the ball a little bit.”

It was also WMMO's most musically ad-
venturous year. the station was quite current-
intensive. But when new owner Granum
Communications took control in 1992, Pall
explains, “We bought into the Fred Jacobs
philosophy that every day was a *no repeat’
day, and we weren’t able to burn them in
anymore. One thing that made the station
such a neat experience was the way we
blazed trails with current music that no other
station in the market was playing.”

In fact. WMMO's entire modus operandi
was to find current music that was compatible
with the bulk of the library. *We probably only
played two currents an hour, but those songs
had to have the same feel as the James Taylors.
Elton Johns. Fleetwood Macs and Billy Joels
who were the bulk of the library.” Pall ex-
plains. “We put the fame of the artist aside and
went for the sound. which is something [ don’t
think anyone in their right mind would let you
do in a million years today.”

Continued on Page 54

Lorr HoLDER-ANDERSON

VP/Promarion, Wino-up Recoros

B ACKTRACK

N PP and, ironically, it was something ['d had in
Rock'smld S'aﬂ my head for 10 years. It was one of those
This tracks WMMO/Orlando’s spring things where all the stars were correctly
and fall ratings among three key demos | aligned.”
following the station's August 1990 Rock Mid-1970s WPL)/New York and KWK/
AC debut. : St. Louis played a role in how Pall thought
Adeits  Adots  Adolts Rock AC should sound, but 1980s cult fa-
18-34 554 B4 vorite KNX-FM/Los Angeles was perhaps
Spring 1990 - - - the true prototype. "It was an accessible sta-
Fall 1990 No.1 No.1 No.7 tion that was always interesting to listen to,”
Spring 1991 No.1 No.1 No.4
Fall 1991 No.2 No.2 No.7 -(.
Spring 1992 No.4 No.2 No.7
Fall 1992 No.7 No.6 No.7
Spring 1993 No.5 No.3 No.6
Falt 1993 No.7 No.6 No.8 I——
Spring 1994 No.9 No.6 No.6
Fall 1994 No.9 No.5 No.7
Spring 1995 No.7 No.2 No.7
Fali 1995 No.11 No.7 No.7
Spring 1996  No. 10 No.7 No. 10
Fall 1996 No. 13 No. 11 No.8
Spring 1997 No.10 No.5 No.8
Fall 1997 No.9 No.6 No.8
Spring 1998  No. 10 No.9 No. 10
Fall 1998 No.8 No.4 No.6
Spring 1999  No.6 No.3 No.3
Fall 1999 No.10 No.5 No.6

Name the artist who made the most dramatic format impact over the past 10 years.
“Diane Warren.”

What wildly popular '90s event, trend, song, movie, celebrity, TV show, etc., didn't you
get or understand?
“The resurgence of the '70s.”

In contrast, what was your favorite '90s trend, movie, celebrity, TV show or event?
“Twin Peaks.”

What was the '90s’ most significant overall event?
“The dismantling of the Beriin Wall.”

What was your personal or professional 1990s highlight?
“The birth of my children, Evan and Kate.”

What were your favorite "90s songs?
“Sheryl Crow’s ‘Strong Enough’ and Chris Cornell’s ‘Can’t Change Me (She's Going to
Change the World).'”

July 14, 2000 R&8R @ 53
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These 1992 releases were AC New &
Actives but never made R&R’s AC chart.

BRYAN ADAMS

Thought I'd Died And Gone To Heaven
B-52's Good Stuff

BARRIO BOYZZ Crazy Coolin’
BOUNCE THE OCEAN

Wasting My Time

PETULA CLARK Oxygen

TOM COCHRANE Life Is A Highway
JOE COCKER

Now That The Magic Has Gone
HARRY CONNICK JR. Stardust

RITA COOLIDGE & LEE GREENWOOD
Heart Don't Fail Me Now

BILLY RAY CYRUS Could've Been Me
DEL AMITRI Always The Last To Know
SHEENA EASTON

The Dream Worth Keeping

LINOA EDER & PEABO BRYSON You Are
My Home

EMERSON, LAKE & PALMER

Affairs Of The Heart

ROBERTA FLACK

You Make Me Feel Brand New
GENESIS | Can't Dance

KITARO 1/JON ANDERSON

Island Of Life

LEVEL 42 Guaranteed

OTTMAR LIEBERT Reaching OQut 2 U
LOS LOBODS

Beautiful Maria Of My Soul

LYLE LOVETT

She’s Already Made Up Her Mind
SARAH McLACHLAN

The Path Of Thorns

FREODIE MERCURY

The Great Pretender

EDDIE MONEY

Save A Little Room In Your Heart
MOODY BLUES Lean On Me (Tonight)
PROCUL HARUM

A Dream In Ev'ry Home

RED HOT CHILI PEPPERS

Under The Bridge

CURTIS SALGADO

Star Light, Star Bright

JOHN STAMOS w/BEACH BOYS Forever
RINGO STARR Weight Of The World
STING w/ERIC CLAPTON

it's Probably Me

BARBRA STREISAND Piaces That Belong
To You

JAMES TAYLOR

Like Everyone She Knows

LUTHER VANOROSS The Rush

VOICE OF THE BEEHIVE Perfect Place
NEIL YOUNG Harvest Moon

ZOE Sunshine On A Rainy Day
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Continued from Page 53

During his WMMO tenure, Pall was re-
sponsible for 14 books. He boasts, "We were
in the top 3 among 25-54s in 12 of them. Qur
original goal was to remain in the top 5.

Marketing played a key role in WMMO's
original success. “Television stations were
having difficulty sclling time during the Gulf

“We auditorium-tested 1,600
records a year and had a
research budget that was second
to none. Each year we did two
auditorium tests, four focus
groups and one full-blown
perceptual study.”

War,” Pall says. “Here we came. buying last-
minute avails for next t0 nothing and getting
positions adjacent 10 Cosby. We had about
$500,000 to spend and probably got $1 mil-
lion in value. Placements were unbelievable,
and we were being bonused left, right and
sideways because we were spending so much
money. It was one of the biggest things that
helped pop WMMO.™
$tll Unigue

In a business notorious for copycat suc-
cess. it's strange that so few stations followed
in WMMO's footprints.

For longevity and ratings history, WRVV

(The River)/Harrisburg is certainly one of the”

most successful of today’s Rock ACs. Like
WMMO. it's still in the format and has brag-
ging rights to a fistful of No. | demo rankings
since dumping its Beautiful Music/Easy Lis-
tening format and WHP-FM calls to transi-
tion to Rock AC three weeks prior to the
spring 1992 book. WRVE/Albany has like-
wise enjoyed format success. and several

other Rock ACs. including WLCE/Philadel-
phia and WZPT/Pittsburgh, have recently
sprouted.

Others tried during the early "90s, Pall
points out, but “they didn’t get it to the point
we had it. WRVYV is the only other station to
have pulled it off, and they are doing a great
job with ir.”

The key, he says, is looking at the mar-
ket from a listener’s point of view. "Certain
people listened to WMMO and heard the
tasty 10% of the format tidbits that we threw
in to make it interesting. They tried 1o make
the whole format from that. They didn’t.get
the mass audience that you get when you play
the hits.

“For all the left tums we took here and
there with the music, 90% of WMMO's mu-
sic came from a list of 500 hits. You had to
be careful, judicious and use your ears for the
remaining 10%. Other stations came on. but
they didn’t have anyone with the right mind-
set. They didn’t know that the mission was
to satisfy people punching back and forth be-
tween AC and Rock.”

Another reason why there wasn't a genu-
ine Rock AC explosion. Pall opines, is that,
in 1992, “WMMO wasn’t glamorous, excit-
ing or full of production values. It was an

dESISP2A TOP 10 SONGS

AC z

1 ELTON JOHN The One

PETER CETERA Restless Heart
3 VANESSA WILLIAMS

Save The Best For Last .
4 PATTY SMYTH w/DON HENLEY
Sometimes Love Just Ain't Enough
GENESIS Hold On My Heart
JON SECADA Just Another Day
CELINE DION If You Asked Me To
ERIC CLAPTON Tears In Heaven
RICHARD MARX
Hazard (The River)
10 K.D. LANG Constant Craving

wo ~NdOd”TO,m

Format Flips

1991 and five in 1990.

Just three top 50-market facilities switched to AC in 1992, a drastic decline from 22
in 1990 and elght in 1991. Conversely, 12 ACs left the format — up from seven in

Oldies and Country each lured three, and two former FM ACs became News/Talk.

* Top 50-market stations becoming AC in ‘92 were NAC KKNW (later KRWM), CHR
WBSB/Baltimore and B/EZ WEAT-FM/West Palm Beach. *

* Among those stations leaving the format that year were WKQX/Chicago to what
was then called a “New Rock/Soft AOR" hybrid; KCDU/Dallas to NAC; KRSR/Dalias to
Country KYNG; WAXY/Miami to Oldies; KWMX/Seattie to News/Talk KIRO-FM; KRMX/
San Diego to Oldies; KMXX/Phoenix to Rock; WMX\/Portland, OR to Oldies; KMMX/San
Antonio to Country; WHVE/Orlando 1o News/Talk WWNZ-FM; WMKG/Greensboro to
Country; and WZSH/Rochestem,l!!Y,to Classic Rock WRQI. !

anti-radio station designed by listeners who
were neither passionate about radio nor about
hearing new music.”

Listeners were pleased that they weren't
bombarded with hype, but Pall points out that
radio people found the station “boring. It
couldn’t be easily defined or put in one of
life’s boxes.”

Admitting that he did nothing to discour-
age the commonly held feeling that WMMO's
library was between 1,500-2,000 titles, Pall
reveals that some 1,300 songs could be played
at any given time. “But 90% came from a list
of 500 songs that were continuously tested
home runs,” he says.

“We auditorium-tested 1,600 records a
year and had a research budget that was sec-
ond to none. Each year we did two auditorium
tests, four focus groups and one full-blown
perceptual study. That's the kind of budget
you just don’t get these days. We examined
what was going on around us four-times a

year and made adjustments so we always had
a unique spot on the dial.”

One thing Pall looks back on with pride
involves WMMO's spice currents. “Either the
songs or artists went on to become the base
for what became Pop/Alternative several

“We put the fame of the artist
aside and went for the sound,
which is something | don’t think
anyone in their right mind
would let you do today.”

years later. Among the artists we were very
early on were The Indigo Girls and The Sun-
days.”

in order of market size.

2%, Alternative 2% and Classic Rock 2%.

Beach (AC).

1

(AC).

Spanish 2%.

(AC) and 50 -WEJZ/Jacksonville (AC).

Ratings Recap

The following breaks down, by format, the No. 1 stations in the top 50 markets in
1992’s spring and fall Arbitron sweeps. This was done for three key adult demos. As an
example, Rock accounted for 54% of stations finishing No. 1 among aduits 18-34 in
the top 50 markets in spring 1992. This is followed by a list of the AC-formatted No. 1s

Spring 1992
Aduits 18-34: Rock 54%, CHR 18%, Urban Contemporary 14%, Country 8%, AC

* 49 WRMF/West Paim Beach (AC) was the only AC-formatted station to finish first.

Adults 25-54: Country 46%, Oldies 14%, AC 10%, Rock 8%, Classic Rock 6%,
News/Talk 6%, Full-Service AC 4%, Urban Contemporary 4% and Talk 2%.

» The AC-formatted stations finishing first were 11 WFLC/Miami (AC), 15 KEX/
Portland (Full-Service AC), 32 WLW/Cincinnati (Full-Service AC), 33 WWDE/Norfolk
{AC), 34 WSNY/Columbus (AC), 41 WZMX/Hartford (AC) and 49 WRMF/West Palm

Aduits 35-64: Country 46%, Oldies 12%, AC 18%, Full-Service AC 10%, News/Talk
10%, Talk 8%, Full Service 2% and Spanish 2%.

» The first-place AC-formatted finishers were 2 KXEZ/Los Angeles (AC), 12 WSB-FM/
Atlanta (AC), 17 WCCO/Minneapolis (Full-Service AC), 25 KEX/Portland (Full-Service
AC), 32 WLW/Cincinnati (Full-Service AC), 33 WWDE/Norfolk (AC), 34 WTVN/
Columbus (Full-Service AC), 41 WTIC-AM/Hartford (Full-Service AC), 44 WOBM-FM/
Monmouth (AC) and 49 WRMF/West Palm Beach (AC).

Fall 1992
Adults 18-34: Rock 48%, Urban Contemporary 18%, Country 12%, CHR 10%,
Classic Rock 4%, Spanish 4%, AC 2% and Alternative 2%.
* 48 WRMF/West Palm Beach (AC) was the only AC-formatted station to reach No.

Adults 25-54: Country 42%, AC 18%, News/Talk 8%, Oldies 8%, Urban Contempo-
rary 8%, Classic Rock 6%, Rock 4%, Spanish 4% and Full-Service AC 2%.

* The AC-formatted first-place finishers were 1 WLTW/New York (AC), 9 WMJX/
Boston (AC), 14 WALK/Long Island (AC), 17 WLTE/Minneapolis (AC), 31 WSNE/
Providence (AC), 32 WLW/Cincinnati (Full-Service AC), 34 WSNY/Columbus (AC), 36-
KSF1/Salt Lake City (AC), 48 WRMF/West Palm Beach (AC) and 50 WEJZ/Jacksonville

Adulits 35-64: Country 42%, News/Talk 14%, AC 12%, Full-Service AC 8%, Oidies
8%, Talk 8%, Beautiful Music/Easy Listening 2%, Full Service 2%, News 2% and

« AC-formatted stations placing first were 2 KOST/Los Angeles (AC), 12 WPCH/
Atlanta (AC), 17 WCCO/Minneapatis (Full-Service AC), 31 WWLI/Providence (AC), 32
WLW/Cincinnati (Full-Service AC), 34 WTVN/Columbus (Fuil-Service AC), 36 KSFI/Salt
Lake City (AC), 40 WTIC-AM/Hartford (Full-Service AC), 48 WRMF/West Palm Beach
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3 Great New Adds: 4

WPLJ - New York ©
WSNE - Providence '

KBBY - Ventura
Alrndy on ovey
50 stations!

OPENING FOR BRITNEY SPEARS

Call-out/Phone Stories

Bill Richards ‘‘Rate the Music’ #2 - 84% familiar-10% Burn
WMTX - #5 Callout
KBEE - Salt Lake City /Top 5 Phones
KFMB - San Diego/Top 10 Callout
KQMB - Salt Lake City/#6 Callout

“Fantastic phones and callout across all demos. this from a station
that typically gets very little phone action. Phones are #1.
David Israel - PD/WOMX

"BBMAK's ‘Back Here' is sounding great on the BEE. Single sales have

been Top 5 the past few weeks and we get calls every time we play it!"

Rusty Keys - PD/KBEE

www. bbmaktan.com

y =2
" ——

SOONER OR LATER

Billboard Adult Top 40
24*/876+165

Billhoard Modern AC
Oebut 39*/247+27

Billboard Top 40 Mainstream
10-11/4209+308!

Billboard Hot One Hundred
23-17*/5465+607
Billboard Sales!

79 - 66*/23,506 pieces
Over 100,000 Abums scanned!

WWw.americanradiohistorv.com

Charting
on TRL
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From Motown To Morissette

WBMX/Boston’s Greg Strassell on the theory of evolution

In much the same way that Rock AC WMMO/Orlando was a pre-
cursor to what eventually became Pop/Alternative, Rhythmic Hot AC
WBMX/Boston deserves some credit for paving the way for the string
of “Jammin’” or “Rhythmic™ Oldies stations.

But there’s another significant twist to
WBMX's story: In the span of this same "De-
cade of Diversity,” the station was actually a
pioneer in two different AC tormat hybrids,
enjoying ratings success in both.

Second Cheice

WBMX VP/Programming Greg Strassell
reveals for the first time that Rhythmic Hot
AC was WBMX's second choice when the
station transitioned from mainstrecam AC
WROR in February 1991, “The first choice
was basically what we're doing now {Pop/Al-
ternative].” he says.

Alan Burns was hired to consult, and John
Perikhal was brought aboard to conduct re-
search for the then-ARS-owned station.
“"WROR consistently ranked about 10th in the
market among 25-54s, and management
wanted to improve the numbers,” notes
Strassell. “There were two Soft ACs in the

Mix Masters Adults

Here's WBMX/Boston’s 10-year track-
ing of spring and fall books among three
key demos. Known as mainstream AC
WROR in 1990, it became Rhythmic Hot
AC WBMX in February 1991 and started
evolving to Pop/Alternative in early 1996.

Adults Adults Adults

18-34 25-54 35-64
Spring 1990  No. 13 No.9 No. 11
Fall 1990 No. 10 No.8 No. 11
Spring 1991  No.5 No.7 No.8
Fall 1991 No.6 No.6 No.6
Spring 1992 No.7 No.7 No. 8
Fall 1992 No.8 No.6 No.7
Spring 1993 No.7 No.4 No.6
Fall 1993 No.8 No.2 No.6
Spring 1994 No.8 No.1 No.4
Fall 1994 No.6 No.4 No.4
Spring 1995 No.6 No.1 No.4
Fall 1995 No.6 No.3 No.5
Spring 1996 No.8 No.7 No.8
Fall 1996 No.8 No.6 No.9
Spring 1997 No.4 No.4 No.9
Fall 1997 No.6 No.7 No.10
Spring 1998 No.4 No.3 No.8
Fall 1998 No.4 No.4 No. 12
Spring 1999 No.4 No.5 No. 12
Fall 1999 No.4 No.5 No. 11

market then, WSSH
and WMIX, and two
mainstream  ACs,
: WROR and WVBF.
i WROR had no image
other than being a “has
been’ Oldies station.
We were told that the
optimum choice would
be for us to become
Rock AC, but in order
to do that, we probably

&reg Strassell

would’ve had to spend a little more money.™

It would've also meant more of a battle
to stand out, as WBOS was vaguely in the
Rock AC arena. and several other Boston sta-
tions had established Rock images. “Rhyth-
mic Hot AC was the No. 2 choice, but it made
sense because it played on the heritage that
CHR WXKS-FM {Kiss| had just given up.”
Strassell says. “No one else in the market was
playing disco. So the direction was set, and |
was brought in from WLOL/Minncapolis to
exccute it.” ’

Given his CHR background, Strassetl
admits that he was unsure about getting
into another format, but explains', “Rhyth-
mic Hot AC looked like it would have
enough of a CHR feel for me. The company
only had a few stations at the time. but
Steve Dodge wound up building a big com-
pany, and | was in on the ground floor. In

addition, Boston is a great city, and |
wanted to live here.”

Riythm (For Red Sox) Nstion

Boston's Rhythmic Hot AC WBMX was
born in February 1991 and featured Motown
core artists, disco and currents. White artists
like Amy Grant and Rod Stewart and “blue-
eyed” soul were deemed compatible and were
also part of the "Mix.” On-air imagery in-
cluded nothing indicating that WBMX was a
rhythmic-leaning station: "Mix™ was the
station’s principal handle.

The reaction was similar to what
“Jammin® Oldies™ outlets experience today.
"It was a great “oh wow" feeling for the au-
dience.” remarks Strassell. “They hadn’t
heard these songs on the radio in a long time.
and they loved it. We might have been ahead
of our time, but we didn’t know it. We were
just trying to take the place that Kiss had va-

cated when it became a younger radio sta-

tion.”

Mirroring what happened when WMMO
went Rock AC, WBMX debuted with strong
numbers, but — curiously — few other sta-
tions jumped on the bandwagon. “There
might not have been as much market re-
search as there is today. but | can’t remem-
ber a single station that patterned itself af-
ter WBMX," Strassell says. “I'm obviously
surprised, but I can’t explain why others
didn’t try it. Perhaps they felt the format was
unique to Boston.”

WBMX’s Rhythmic Hot AC approach
predated CHR/Rhythmic WKTU/New York's

Continued on Page 58
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Kerry Woob

VP/AouLt Raoto Promotion, Mencuny/Isiano Der Jam Music Groue

Name the artist who made the most dramatic format impact over the past 10 years.
“Sarah MclLachlan.”

What wildly popular "90s event, trend, song, movie, celebrity, TV show, etc., didn't you get or
understand?
“Friends.”

In contrast, what was your favorite '30s trend, movie, celebrity, TV show or event?
“Northern Exposure.”

What was the '90s’ most significant overall event?
“Me having my two children, Emily and Liam."”

What was your personal or professional 1990s highlight?
“Completing the New York City Marathon three times.”

What were your favorite '90s songs?
“Amy Grant's ‘Baby, Baby’ (1991), Whitney Houston's ‘I Will Always Love You' (1992), Duran
Duran’s ‘Ordinary World* (1993), All-4-One’s ‘| Swear’ {1994), TLC's ‘Waterfalls’ (1995), Joan
Osborne’s ‘One of Us’ (1996), Elton John's ‘Something About the Way You Look Tonight’

{1997), Aerosmith's ‘I Don't Want to Miss a Thing’ (1998) and Santana’s ‘Smooth’ (1989).”

These 1993 releases were AC New &
Actives or appeared in Significant Action
but never made R&R’s AC chart.

ACE OF BASE All That She Wants
BOY GEORGE Everything | Own
LAURA BRANIGAN

Didn’t We Almost Win It All?

BOBBY BROWN w/WHITNEY HOUS-
TON Something In Common

TIA CARRERE 1| Never Even Told You
ERIC CLAPTON Running On Faith
DAVID CROSBY Through Your Hands
DEF LEPPARD Two Steps Behind
NEIL DIAMOND w/DOLLY PARTON
You've Lost That Lovin’ Feelin’
DURAN DURAN Come Undone
FAITH NO MORE Easy

DAN FOGELBERG Magic Every Moment
FOREIGNER With Heaven On Our Side
4 NON BLONDES What's Up?
PETER GABRIEL Steam

CUBA GOODING Meant To Be

NICKY HOLLAND

Tongue Tied And Twisted

INXS Beautiful Girl

CHAKA KHAN

Don't Look At Me That Way
MADONNA Deeper And Deeper
MADDNNA Bad Girl

PAUL McCARTNEY C'mon People
GEORGE MICHAEL & QUEEN Some-
body To Love

ROBERT PLANT 29 Palms
PROCLAIMERS

I'm Gonna Be (500 Miles)

R.E.M. Everybody Hurts

SADE Cherish The Day

FRANK SINATRA w/BARBRA
STREISAND I've Got A Crush On You
BARBRA STREISAND

Children Wil Listen

TEARS FOR FEARS

Break It Down Again

10,000 MANIACS f/MICHAEL STIPE
To Sir With Love

TOWER OF POWER

Please Come Back To Stay

TINA TURNER

Why Must We Wait Until Tonight?
JOHN WAITE In Dreams

DWIGHT YOAKAM

A Thousand Miles From Nowhere
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“"One of the most reactive records ever at WXPN."
-Bruce Warren. WXPN

"The debut album by what could be the best live
act of 2000. Don't'miss a note ."
~Timathy Wkite, JBillboard

"AS you listen to Goodnight Vioon you can't help but |
feel that Shivaree is going to he a very
important band."

-Album Network

Continued support
at these majors:

KFMB/San Diego
WTMX/Chicago

£ ¢

GOODNIGHT MOON
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Continued from Page 56 -

stunning February '96 sign-on by precisely
five years. WKTU (formerly Country WYNY)
took control of the nation’s largest market by
grabbing first-place finishes among adults 18-
34, 18-49 and 25-54. 1t was also first in 12+
cume and second among teens.

Former WXKS-FM/Boston PD Steve Riv-
ers and brilliant consultant Guy Zapoleon

“We might have been ahead
of our time, but didn’t know it.
We were just trying to take
the place that Kiss had
vacated when it became a
younger radio station.”

played vital roles in those "KTU numbers. At
various times Steve and Guy were both in Bos-
ton and were aware of WBMX's impact.”
Strassell recalls. “They obviously ook some-
thing they heard here with them to WKTU.”

Exploiting Weaknesses
1993 was a pivotal vear in WBMX's rat-
ings growth. Mix progressed from tourth
(spring "93) to second (fall '93) among 25-
54 adults in Arbitron’s spring and tall sweeps

L NINETIES b2
From Motown To Morissette

that year. The ratings benchmark was
achieved in spring 1994, when WBMX shot
to No. 1. It once again held Beantown's top
spot among 25-54s in the spring "95 book.

But as the “oh wow" factor wore off,
Strassell recounts, “We looked to other direc-
tions that were available in the market to
grow the station. My WBMX track record
points out that we'll do whatever it takes to
maintain this as a top 5 25-54 player. We felt
that WBOS was vulnerable and went after it
and other stations with Pop/Alternative, the
original format our research had pointed out
tousin 1991.”

EEEXELToP 10 sones
‘ AC

| 1 VANESSA WILLIAMS
& BRIAN McKNIGHT Love Is
' 2 RESTLESS HEART f/WARREN HILL
Tell Me What You Dream
3 KENNY G Forever In Love
{4 BILLY JOEL The River Of Oreams
| 5 PEABO BRYSON & REGINA BELLE
A Whole New World
6 KENNY G w/PEABO BRYSON By
The Time This Night Is Over
7 AARON NEVILLE
Don't Take Away My Heaven
8 ROD STEWART Reason To Believe
9 EXPOSE .
I'll Never Get Over You Getting
Over Me
10 RICK ASTLEY Hopelessly

=== &SHAKERS

Some very familiar names made news this year. including the somber announce-
ment in March that MCA National AC Promotion Director Donny Cohen and KRLV/Las
Vegas MD Steve Ortolano perished in a Santa Barbara. CA plane crash.

In chronological order, here's a sampling of those making 1993 job moves.

* Veteran Southern California programmer/personality Bobby Rich succeeds Alan
McLaughiin as Director/Programming & Operations at KKLD/Tucson (now KMXZ).

« Bill Stairs leaves KI0I/San Francisco to become KFMB-AM/San Diego’s Program/

Operations Manager.

» Steve LaBeau is named PD at WMXN/Norfolk.

* Full-Service AC KEX/Portland names Michael Hedges PD.

* Hot AC KWMX/Denver appoints John Peake PD.

» KXOA-FM/Sacramento taps Don Daniels as PD.

 Former Drake-Chenault National Programming Consultant Bob Laurence replaces

Bill Stairs as KI0I/San Francisco PD.

« Craig Ashwood leaves WASH/Washington to program KABL/San Francisco.
Ashwood's WASH replacement is WMGF/Orlando PD Steve Streit.
» PD Jeff Sattler ieaves KGBY/Sacramento to become GM of Country KSTM/Tuisa

and is replaced by Robert John.

* Barry James exits KYKY/St. Louis to program WTMX/Chicago. Smokey Rivers

follows James as KYKY PD.

» Dave Beasing leaves WLTI/Detroit to program KXEZ/Los Angeles. Succeeding
Beasing at WLTI is WLEV/Allentown programmer Jeft Silvers.”

* Chuck Morgan departs WLTT/Washington to program WSSH/Boston. Morgan’s
WLTT replacement is Craig Ashwood, who returns to the market from San Francisco.

« Allan Hotlen succeeds Suzy Mayzel as KOIT/San Francisco PD.

* WMAG/Greensboro names WKTK/Gainesville programmer Nick Alien. PD.

* PD Pat Paxton moves from. WOMX/Orlando to KHMX/Houston.

Two “Stars,” KYSR/Los Angeles and
KFMB-FM/San Diego, as well as Chicago’s
“Mix"” (WTMX), were already becoming
Pop/Alts. “It wasn't enough to dabble in it,”

“We felt there was more oppor-
tunity to go all the way and
embrace Pop/Alternative, which
is Hot AC with a Rock slant.
It's a great position for

~us to own.”

notes Strassell. “You either had to go all the
way or do nothing at all. Playing Smashing
Pumpkins’ *1979" next to Elton John's *Your
Song” just wouldn't work. We felt there was
more opportunity to go all the way and em-
brace Pop/Alternative, which is Hot AC with
a Rock slant. IU’s a great position for us to
maintain and own, and I can’t see us going
back to Rhythmic Hot AC again.”

When *BMX decided to swap Luther
Vandross and Whitney Houston for Hootie &
The Blowfish and Sheryl Crow, Strassell re-
alized the new format would need time to de-
velop and was prepared for a two- or three-year
struggle. But he also knew that “Boston is a
high-tech, white-collar city,” he says. “If we
did our job reimaging the station, the market
would get it, support it and be passionate about
the format. That’s what we did in late 1995
and early 1996. We made the full commitment
to Pop/Alternative by 1997 and were success-
ful in that evolution.”

The Infinity outlet was honored last
month with an R&R Industry Achievement
Award as Hot AC Station of the Year, and
Strassell scored PD of the Year honors. “You
have to reinvent stations that have heritage
in order to remain relevant to your audience.”
he stresses. “*We decided to stay relevant to
25-44 females. Had we stayed the course with
Rhythmic Hot AC. we would probably be
more relevant to the 35+ audience. With all
the great competition and radio wars. | feel
pretty good about what we've been able to do.
but I still want more.”

Ratings Recap

The following breaks down, by format, the No. 1 stations in the top 50 markets in
1993's spring and fal Arbitron sweeps. This was done for three key adult demos. As an
example, Rock accounted for 42% of stations finishing No. 1 among adults 18-34 in the
top 50 markets in spring 1993. This is followed by a list of the AC-formatted No. 1s in
order of market size.

Spring 1993

Adults 18-34: Rock 42%, Urban Contemporary 23%, CHR 15%, Country 10%,
Classic Rock 4%, AC 2%, Alternative 2% and Spanish 2%.

* 48 WRMF/West Paim Beach (AC) was the only AC-formatted station to finish first.

Adults 25-54: Country 41%. AC 15%. Rock 12%. Classic Rock 6%, News/Talk 6%,
Oldies 6%, Urban Contemporary 6%. Rock 2%. Spanish 2%, Talk 2% and Urban AC
2%.

« The AC-formatted first-place finishers were 2 KOST/Los Angeles (AC), 9 WMJX/
Boston (AC), 31 WWLI/Providence (AC), 33 WFOG/Norfolk (AC), 34 WSNY/Columbus
(AC). 36 KSFI/Salt Lake City (AC). 42 WOMX/Orlando (AC) and 48 WRMF/West Paim
Beach (AC).

Adults 35-64: Country 42%. AC 14%, Talk 14%, Full Service 10%, News/Talk 10%,
Oldies 4%, News 2%, Spanish 2% and Urban Contemporary 2%.

+ The AC-formatted stations finishing first were 11 WLYF/Miami (AC), 12 WPCH/
Atianta (AC), 14 WALK/Long Island (AC), 31 WWLI/Providence (AC), 33 WFOG/Norfolk
(AC), 36 KSFI/Salt Lake City (AC) and 48 WRMF/West Palm Beach (AC).

Fall 1993 [

Adults 18-34: Rock 40%, CHR 17%, Urban Contemporary 17%. Country 14%.
Classic Rock 6%, Alternative 2%, Spanish 2% and Urban AC 2%. |

Adults 25-54: Country 40%. AC 17%. Rock 14%, News/Talk 6%, Urban Contempo- |
rary 6%. Classic Rock 4%, Oldies 4%, CHR 2%, Spanish 2%, Talk 2% and Urban AC
2%.

* The AC-formatted No. 1s were 1 WLTW/New York (AC), 9 WMJIX/Boston (AC), 26
KKCW/Portiand (AC), 34 WSNY/Columbus (AC), 35 KQXT/San Antonio (AC), 36 KSFI/
Salt Lake City (AC), 41 WOMX/Orlando (AC), 42 WRCH/Hartford (AC) and 49 WRMF/
West Paim Beach (AC).

Adults 35-64: Country 34%, Oldies 14%, AC 12%, News/Talk 12%, Talk 12%, Full
Service 10%, News 2%, Spanish 2% and Urban Contemporary 2%. ‘

» The AC-formatted first-place finishers were 7 KViL/Dallas (AC), 14 WALK/Long
Island (AC), 30 KLTH/Kansas City (AC), 32 WWLI/Providence (AC), 35 KQXT/San
Antonio (AC) and 36 KSFI/Salt Lake City (AC). l
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'PLI's Passionate Programmer

Scott Shannon’s mojo is still 'rising

From the time he was a young boy, Scott Shannon had one career

aspiration:

I wanted to talk on the radio.”

he says. More than 30 years

have elapsed since Shannon scored his first major radio break as WABB/
Mobile’s 7pm-midnight air talent. A string of high-profile programming
jobs followed, including WRBQ/Tampa. WPGC/Washington and the leg-
endary launch of WHTZ (Z100)/New York. Quite succinctly, Shannon
has emerged as one of broadcasting’s most colorful and successful pro-

grammers and personalities.

Across format lines. he's one of the most
emulated and respected programmers. And
when one is asked to name the station that
best typifies the AC/CHR oftshoot known as
Hot AC. Shannon-programmed WPLJ/New
York is hound to be among the first re-
sponses.

The Birth 0f Hot AC

“Top 40 radio never goes away.” Shan-
non remarks. “When managers think ratings
have maxxed out. they try manipulating the
station in one way or another. Top 40 stops
working properly as people try reinventing
the wheel. They immediately blame the for-
mat and go to something else. It became
much more in vogue to forget teens and to
go after adults. which is how Hot AC was
born.”

These 1994 releases were AC New &
Actives or appeared in Significant Action
but never made R&R’s AC chart.

BASIA Yearning
BEACH BOYS Under The Boardwalk
JIMMY BUFFETT Fruitcakes

| FELIX CAVALIERE If Not For You

ERIC CLAPTON Motherless Child

CRASH TEST DUMMIES

MMM MMM MMM MMM

GIN BLOSSOMS Found Out About You

JULIO IGLESIAS Crazy

JULIO IGLESIAS Fragile

JANET JACKSON Any Time, Any Place

JANET JACKSON Because Of Love

ELTON JOHN w/X.D. LANG Tear Drops

DARLENE LOVE & BILL MEDLEY

(You're My) Soul And Inspiration

JONI MITCHELL How Do You Stop? |

NYLONS Time Of The Season

ROBERT PALMER Know By Now

MIKE POST N.Y.P.D. Biue Theme

REPERCUSSIONS & CURTIS MAYFIELD

| Let's Do It Again
ROLLING STONES Out Of Tears ]
DAVID SANBORN Got To Give It Up

{ BOZ SCAGES I'll Be The One

BARBRA STREISAND Ordinary Miracles

A rather large group
of mid-"90s CHRs
were reluctant to play
cenain genres of mu-
sic. most notably rap-
influenced materiat
and metal. By lopping
off those extremes.
these stations became
more adult-oriented.
Recognizing this.
R&R debuted a sepa-
rate Hot AC chart on April 22. 1994,

But Shannon explains that Hot AC's roots
actually run deeper than that, “There were
early Hot AC versions in the "70s. like
WNBC/New York. WGAR/Cleveland and
WOW/Omaha.” he says. “Hot AC is really
Top 40 radio for adults.”

Reflecting on the mid-"90s CHR-to-Hot
AC migration. Shannon jokes, “Each Top 40
Killed itself in a different way. Some went
younger and others older. When done cor-
rectly, Top 40 is a balance, and it has always
been a dayparted format.” '

Schizephrenic Statien

An identity problem. Shannon says, was
something that had plagued WPLJ prior to his

Scotl Shanwen

arrival there, “Many perceived it as a less-
than-successful Top 40.” he explains. “It had
been a quasi-Rock 40 or an AOR in disguise.
Then. for a short time. it became a full-fron-
tal-assault. teeny-bopper. Top-40-attack sta-
tion. It was also known as “Power 95" and
‘The New 'PLJ." When people turned it on,
they never knew what they'd get.”

Since joining WPLJ in Aprii 1991 from
KQLZ (Pirate Radio)/Los Angeles. Shannon
has added stability and programming exper-
tise to the station and its moming show. He
usually strolls into the building at 4:30am and
keeps his mojo rolling until mid-afternoon.

“I'm never pleased with where the station
is. but it generates a lot of revenue and per-
forms extremely well in its target demos.” he
says. “As an aggressive programmer. it was
very difficult for me to accept what | consider
1o be less-than-spectacular 12+ numbers.
While 1'd still like to get more beef in our
target demos, we’re very successful with what
we have.™

Many subtle changes have occurred in
Shannon's more than nine-year "PLJ tenure.
but he maintains that there haven’t been any
huge shifts at the station. "I like a ship that
stays on-course,” he says. “We basically de-
cided on a direction and have been a Top 40
station for adults ever since.”

Vsluable Assistance

Given the tumultuous way radio has been
evolving, it's increasingly difficult for on-air
PDs to maintain airshifts and fully oversee
a facility. But don’t look for Shannon to put
himself on the bench. “'I thoroughly love be-
ing on the air,” he remarks. “[VP/Program-
ming) Tom Cuddy is a details guy. Even

though he’s involved with all the other
Disney/ABC properties. he still does a lot
with 'PLJ."

For those who aren‘t personally familiar |
with Shannon. he is a refreshingly modest
individual who is aimost uncomfortable with
his success and position within the industry.
He quickly deflects accolades. preferring to
heap praise on others, like his moming show
partner. Todd Pettingill.

Continued on Page 62

Now And Forever

These 38 stations and programmers
will be forever remembered for their heip
in determining R&R’s inaugural Hot AC
chart well over six years ago (4/22/94).
Richard Marx's “Now and Forever" and
Phil Colins’ “Everyday” occupied that
chart’s first two positions.

WKDD/Akron: PD Chuck Collins
WBMX/Boston: PD Greg Sirassell
WMJQ/Buffalo: PD Rob Lucas
WEZF/Burlington, VT: PD Dave Simmons
WLRW/Champaign, IL:

PD Mike Blakemore
WSSX/Charleston, SC: PD Rich Bailey
WBT-FM/Charlotte: PD Tom Jackson
WPNT/Chicago: PD Michael Spears
WOQAL/Cleveland: PD Steve LaBeau
KVUU/Colorado Springs:

PD Bobby Christian

KDMX/Dallas: PD Pat McMahon
KWMX/Denver: PD John Peake
KSTZ/Des Moines: PD Kipper McGee
WKQ!/Detroit: PD Steve Weed
KTHT/Fresno: PD Art Farkas
WQLH/Green Bay, Wi: PD Michae! T

S (QOBACKTRACK

KareN McLeLtan

Direcron/AouLt Formats, Bevono Music

Name the artist who made the most dramatic format impact over the past 10 years.
“Celine Dion.™

What wildly popular '90s event, trend, Eong, movie, celebrity, TV show, etc., didn't you
get or understand?
“0.J. Simpson being found not gulity.”

in contrast, what was your favorite '30s trend, movie, celebrity, TV show or event?
“Twin Peaks.”

3l What was the '80s’ most significant overall event?
“The N.Y. Yankees winning the World Series in 1996, 1998 and 1999."

What was your personal or professional 1990s highlight?
“Achisving AC success with a label (Jive) that wasn't even
in the top 20 befors | got invoived.”

What were your favorite '90s songs?
“Eric Clapton's ‘Tears in Heaven,’ Duran Duran’s ‘Ordinary Worid' and U2's ‘One."

WKZL/G PD Jetf McHugh
WDLX/Greenvilie, NC: PD Gary Jackson
WYSR/Martiord: PD Scott Wiersman
KHMX/Houston: PD Pat Paxton
WKEE-FMMuntington, WV:

PD Dan Persigehl

WBLi/Lonp Isiand: PD Bili Terry
KYSR/Los Angeles: PD Greg Dunkin
WMC-FM/Memphis: PD Steve Conley
WKTi/Milwaukee: PD Danny Ciayton
KOSO/Modesto, CA: PD Max Milier
WPLJ/New York: PD Scott Shannon
KYIS/Okiahoma City: PD Jon Zeliner
WYXR/Philadelphia: PO John Cook
WCSO/Portiand, ME: PD T.J. Holland
KXYQ/Portiand, OR: PD Jim Ryan
WI0G/Saginaw, MI: PD Jerry Noble
KISN/Satt Lake City: PO John Dimick
KIOI/San Francisco: MO Angela Perelli
KEZR/San Jose: PO Jan Jetfries
KYKY/St. Lowis: PD Smokey Rivers
WMTX/Tampa: PD Mason Dixon
WRQX/Washington: PD Lorin Palagl
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ACNINETIES By

Continued from Page 60

Scort & Todd won this year’'s R&R Hot
AC Industry Achievement Award for Person-
ality of the Year. which was presented at last
month’s R&R convention. “Todd could
run a pretty damn good show by himself.”
Shannon points out. “He and Tom make my
life so easy. Todd’s beside me on the air, and
Tom’s next to me as a programmer.”

Stern Werds

In our discussion of significant "90s
trends, it took virtually no time for Shannon
to mention Howard Stern in nothing but
glowing terms. That's especially noteworthy,
since Stern (whether tongue-in-cheek or not)
frequently skewers Shannon on-air,

“He's always taken shots at me, but 1
wouldn’t be very big if I let that affect my
opinion of his determination, ability and tal-
ent,” Shannon says. “What he thinks about
me has no bearing on what I think about him
and his work, People have discouraged him,
bashed him and fired him. wanting to con-
vince him to give up his vision. But he
didn’t, and that takes a-lot of guts. You must
be passionate about what you want to accom-
plish and how you're going to do it.”

Recalling his own Z100 days, Shannon
says, 'l can’t tell you how many times [ quit
my job there, {Z100 parent Malrite) didn't
have much Top 40 radio experience. They'd
never dealt with a market like New York.
and I knew | was doing the right thing. They
respected me for standing up for what | be-
lieved in."”

Having had previous programming and:

morning show autonomy, Shannon notes,
“It"s fun, but it also brings on huge respon-
sibilities. I don’t enjoy it quite as much as
I used to. I can’t tell you how many week-
end lincups I've done and how many

promos I've written. After a while that loses
its gloss.”
A Bouble-Edged Swerd

No longer programming or performing on
a CHR is somewhat of a double-edged sword
for Shannon. [ really enjoyed the free pass
you get by riding the big cume pony as a Top
40 personality.” he says. “No matter who
does the moming show, it always does bet-
ter on a winning Top 40.

“[KIIS (Kiss)/Los Angeles moming drive
talent] Rick Dees has always been a tremen-
dous personality, but it’s been a long time
since he's enjoyed the spectacular success
that he is right now. Coincidentally. it comes
when Kiss is ‘more successful than it has
been in years. The station sounds great, and
Rick is inspired by that. He sounds terrific,
and it makes for a potent monster.”

Many PDs strive to earn Shannon’s seal of
approval. Indicative of his professionalism, he’s
provided advice and guidance to rising young
programmers over the years. Sizing up the cur-
rent crop of Hot AC PDs. Shannon comments,

EEEYA 10P 10 SONGS

AC
RICHARD MARX Now And Forever
TONI BRAXTON
You Mean The World To Me
3 PHIL COLLINS Everyday
4 JON SECADA it You Go
5 ELTON JOHN
Can You Fee! The Love Tonight?
6 CELINE DION The Power Of Love
7 JOSHUA KADISON ’
Beautiful In My Eyes
8 TONI BRAXTON Breathe Again
9 MADONNA I'll Remember
10 MARIAH CAREY Without You

N =

FM/San Diego.

. p— -
( = . .
=\V/EH:E68 SHAKERS
Here are some noteworthy "94 news highlights in the order in which they happened.

* PD Dave Ervin leaves Hot AC WQAL/Cleveland to program KBIG/Los Angeles.
* Tracy Johnson is appointed- Director/Programming & Operations for KFMB AM &

* WKZL/Greensboro PD Tom Jackson leaves to program Hot AC WBT-FM/Charlotte
{now WLNK). Jackson’s WKZL replacement is MD Jeff McHugh.

< WFLC/Miami names KOST/Los Angeles APD Tig“Landy PD.

* Hot AC KDMX/Dallas names CHR WHY|/Miami programmer Rob Roberts PD.

* Paul Warren replaces Cary Pall as PD of Rock AC WMMO/Qrlando.

* Hot AC WBLI/Long Island names Stefan Rybak PD. ’

* PD Chuck Knight leaves Hot AC WENS/Indianapolis to program WYXR/Philadelphia.

* Hot AC KPLZ/Seattle appoints KISN/Salt Lake City programmer John Dimick PD.

* Hot AC WRQX/Washington PD Lorrin Palagi exits to program WPNT/Chicago.

* David Isreal is named-PD at Hot AC WOMX/Orlando.

» WUSA/Tampa names Pat McMahon PD.

“It’s difficult to categorize programmers by for-
mat. but [KFMB-FM/San Diego VP/GM/PD|
Tracy Johnson is obviously doing a great job
and has one of the country’s better moming
shows [Jeff & Jer}. which helps a lot.
|WBMX/Boston's] Greg Strassell always re-
evaluates his station. But I admire programmers
period. not PDs by format.”

Not Resting On His Laurels

Combining his nine years at WPLJ with
WHTZ's storybook “worst to first” faunch.
it's hard to imagine Shannon anywhere but
in the Big Apple, but he hints, “I might like
to write the last chapter in a warm-weather
climate. I'm really not sure. however, where
my final stop will be. There are many people
older than I who are still making great in-
dustry contributions.

“It's strange for me to atiend Lifetime
Achievement dinners, because they’re about
what you were, | still get up at 3:18 every

“I really don’t think about what
I've done or what |'ve achieved
in the past. | want to be
judged on what I'm doing now.
| still look forward to being on
the air and programming a
radio station.”

moming and worry about doing a show fo-
day. 1 really don’t think about what I've done
or what I've achieved in the past. I want to
be judged on what I'm doing now. 1 still look
forward 1o being on the air and programming
a radio station.”

Ratings Recap

The following breaks down, by format, the No. 1 stations in the top 50 markets in
1994’s spring and fall Arbitron sweeps. This was done for three key adult demos. As an
example, Rock accounted for 42% of stations finishing No. 1 among adults 18-34 in the
top 50 markets in spring 1994, This is-followed-by a list of the AC-formatted No. 1s in
order of market size. ’

Spring 1994 )

Aduits 18-34: Rock 42%, CHR 19%, Urban Contemporary 17%, Country 6%, Hot
AC 6%, Aiternative 4%, AC 2%, Classic Rock 2% and Spanish 2%.

» The AC-formatted stations finishing first were 1 WPLJ/New York (Hot AC), 41
WOMX/Orlando (Hot AC), 47 WPLJ/Monmouth (Hot AC) and 49 WRMF/West Palm
Beach (AC). '

Aduflts 25-54; Country 30%, Rock 14%, AC 12%, Hot AC 6%, News/Talk 6%, Oldies
6%, Spanish 4%, CHR 4%, Classic Rock 4%, Talk 4%, Urban AC 4%, Urban Contem-
porary 4% and Full Service 2%.

» The AC-formatted stations finishing first were 6 WKQI/Detroit (Hot AC), 9 WBMX/
Boston (Hot AC), 10 KODA/Houston (AC), 14 WALK/Long tsland (AC), 36 KSFI/Salt
Lake City (AC), 41 WOMX/Orlando (Hot AC), 42 WRCH/Hartford (AC), 47 WJLK/
Monmouth (AC) and 49 WRMF/West Palm Beach (AC).

Adults 35-64: Country 29%, AC 19%, News/Talk 13%, Talk 11%, Full Service 10%,
Oldies 10%, Spanish 4% and Urban AC 4%.

» The AC-formatted stations finishing first were 10 KODA/Houston (AC), 14 WALK/
Long Island (AC), 26 KKCW/Portland (AC), 32 WWLI/Providence (AC), 33 WFOG/
Norfolk (AC), 36 KSFI/Salt Lake City (AC), 41 WMGF/Orlando (AC), 42 WRCH/Hartford
(AC), 47 WJLK/Monmouth (AC) and 49 WRMF/West Palm Beach (AC).

Fall 1994 ‘

Aduits 18-34: Rock 44%, CHR, 17%, Urban Contemporary 17%, Country 8%, AC
4%, Alternative 4%, Classic Rock 4% and Spanish 2%.

«In order of market size, the AC-formatted stations finishing first were 29 KGBY/
Sacramento (AC) and 49 WRMF/West Palm Beach (AC).

Aduits 25-54: Country 40%, AC 14%, Rock 12%, Urban Contemporary 8%, News/
Talk 6%, Spanish 6%, Classic Rock 4%, Oldies 4%, Hot AC 2%, Talk 2% and Urban AC
2%. ’

* The AC-formatted stations finishing first were 9 KODA/Houston (AC), 14 WALK/
Long Island (AC), 33 WSNY/Columbus (AC), 35 KSFI/Sait Lake City (AC), 39 WOMX/
Orlando (Hot AC), 43 WRVR/Memphis (AC), 46 WJLK/Monmbuth (AC) and 49 WRMF/
West Palm Beach (AC).

Adults 35-64: Country 34%, AC 16%, News/Talk 16%, Full Service 10%, Talk 10%,
Oldies-8%, Spanish 4% and News 2%.

« The AC-formatted stations finishing first were 14 WALK/Long Island (AC), 31
WWLI/Providence (AC), 32 WFOG/Norfolk (AC), 35 KSFI/Salt Lake City (AC), 39
WMGF/Orlando. (AC), 43 WRVR/Memphis (AC), 46 WJLK/Monmouth (AC) and 49
WRMF/West Palm Beach (AC).
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“My Friend”

from Michal’s debut album “Sky With Stars”
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. An Angel Who'll Riways Be Remembered

Pop/Alternative and Lilth Fair Icon

She’ll be warm, charming. shy and. above all, humble. That’s the im-
pression you formulate before ever meeting her, and it proves to be on
target. We're talking about Sarah McLachlan, one of Pop/Alternative’s

most significant artists.

Self-absorbed, however. is something that
does nor describe the native Canadian. She
hasn’t even been granting interviews lately.
and we were thankful for the opportunity to
chat with her.

A Core Artist

It's clear that McLachlan is a lady with her
priorities in perfect order. The day before our
conversation she’d amived home in Vancouver
from a cruise she'd given as a birthday present
to her mother. *I'm aware — and very happy
— that I have a lot of fans. but I hate talking
about myself," she remarks. “It’s very cool that
there are radio formats out there that-play my
music. and I'm very flattered to be considered
a core artist. I just make the music and hope
people like it.”

N