NEWSSTAND PRICE $6.50
Creed’s Crossover Appeal

One of the most talked-about crossover stories of the
past year has been Creed's success at CHR/Pop and
Hot AC. New York-based Wind-up Entertainment has
achieved greater
exposure for the group
without compromising
at Rock and Alternative.
This week Creed's
“With Arms Wide Open”
ranks Most Added at Pop
with 101,
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Promo Items That Work!

Radio stations love to give away souvenirs, and
listeners love to collect them. But promo items tend
to disappear at bottom-line-conscious stations.
This week, Sales & Marketing

Editor Pam Baker shows

you five great

products — complete

with pricing — that will

promote your station

without busting your

budget. Page 10 _7
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management o mar

eting o sales
Just how much (or how littie) do you

need to spend on items for
your staticn? Sales and Marketing Editor
Pam Baker puts five great items on her
page this week and breaks down their
costs and benefits. You'll be surprised at
how affordable promos can be. Also in
this week’s Management, Marketing &
Sales section: Columnist Dick Kazan lists
five attributes that you should look for
when hiring salespeoplg; the RAB's
Lindsay Wood Davis offers part four of
his series on cluster management, and
Clear Channel/Oriando’s Linda Byrd
shines in the GM Spotlight.

Pages 10-17

HEAD-TO-HEAD IN INDY

Intraformat battles are rare these days,
with consolidation and all, but there's a
gem of a matchup happening in :
Indianapolis. New Emmis’ sign-on WNOU
is challenging perennial CHR champion
WZPL. This week CHR Editor Tony Novia
interviews 'ZPL's Scoft Sands on his
reaction to the new competition.

Page 43

IN THE NEWS

* George Toulas appointed SVP, Joe
Davis SVP/Ops for Salem; Carl Miller
takes N.Y. GM post

¢ Dave Widmer adds VP/GM duties at
WGSM, WBZ0 & WMJUC/Long Island

* Brian Burns now VP/Station Mgr.
at Entercom/Kansas City

¢ Jonas Nachsin becomes
Roadrunner President

Page 3

(THis ] wEEK

CHRPOP
« MATCHBOX TWENTY Bent (Lava/Atianbc)

CHR/RHYTHMIC

« NELLY Country Grammar (Fo’ Reel/Universal)
URBAM

« TOM SRAXTON Just Be A Man About It (LaFsce/Arista)
URBAN AC

* YOLANDA ADAMS Open My Heart (Elktra£EG)
COUNTRY

* LONESTAR What About Now (BNARLG)

&L

© MARC ANTHONY You Sang To Me (Columbia)

HOT AC

* MATCHBOX TWENTY Bent (Lava/Attantic)
NACSMOOTH JAZ

© DRMAN CULBERTSON Do You Reslly Love Me? (Astantic)
3 23S

« RED HOT CHILI PEPPERS Calllornication (Wamer 5ros.)
ACTIVE ROCX.

« PAPA ROACH Last Resort (Dreamiorks)
ALTERNATIVE

« PAPA ROACN Last Resort (DreamWorks)

+ BAND GRAY Babyion (ATORCA)

NEWSSTAND PRICE $6.50

THE INDUSTRY 'S NEWSPAPER

By WaALT STARLING
RAR WASHINGTON BUREAU
wstarling @ rromline.com
KLOS/Los Angeles
parent The Walt Disney
Co. has agreed 1o a $2
million settlement in a
racial discrimination
lawsuit filed by a
former employee. The
suit concerned an on-air
promotion by moming
team Mark & Brian,
who gave national sales

Disney Setties ‘Black Hoe’ Suit

m Ex-employee gets $2 million in racial bias
case prompted by promo for KLOS’ Mark & Brian

The "Mark and Brian Black Hoe"was
distributed 10 national saies clents
and listeners as & promotion 100! for
KLOS/ALos Angeies’ mormning duo.

. Angeles. The sixth

clients and listeners a
garden tool identified as a
“Black Hoe.” Disney’s first
offer to secitle had been
$100,000.

R&R reported last year (8/
27/99) that Judy Goodwin, an
African-American woman
and 19-ycar KLOS em-
ployee, charged that white
male Disncy employces
taunted her about the promo-
tion and told jokes to cach

motion was originally
brought 10 KLOS by an out-
side promoter as a yellow
handled “Hoe-t0-Go™ garden
tool. After KLOS told the
promoter that the station
would not use the idea,
DecBose said, the promoter
leamed that the color of the
garden tool had been changed
1o black. and it was being dis-
tributed as the “Mark and

AUGUST 25, 2000 -.

Los Angeles To Host TRS 2001

@ Sixth Talk Radio Seminar set for March 8-10

alpeterson@ rronline.com
Following five consecutive
years of successful Talk Radio
Seminars in Washington, DC,
R&R has scheduled
TRS 2001 for the W
first time ever in Los %

annual event will be
held March 8-10 at
the Marina Beach
Marriott — a small,
intimate hotel conveniently lo-
cated in Marina Del Rey, just
minutes from Los Angeles Inter-
national Airport.

R&R's Talk Radio Seminar
has established itself as the
industry’s premier national meet-
ing of Talk radio’s best and
brightest minds. Each year it at-

W1K FATID SEAVAAR

tracts a who's whoof format ex-
ecutives from across the coun-
try and around the world. And
although next March’s Talk
Radio Scminar will be held on
the West Coast, it
will remain the only
meeting of its kind,
featuring three days
of format-focused
sessions devoted ex-
clusively to Talk ra-
dio, along with the
usual stellar lincup of keynote
speakers.

Commenting on the move to
L.A. for TRS 2001, R&R Pub-
lisher/CEO Erica Farber said,
“Based on the feedback we've
received from atiendees over the

TRE/See Page 41

Clear Channel-AMFM Approval
Leaves An FCC Paper Trail

By Jereney YORKE
RAR WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Clear Channel may have re-
ceived initial FCC approval for
its acquisition of AMFM last
week, but final approval seems to
be held up by a whopping pile of
papers generated by the Washing-
ton bureaucracy. Those papers
continued to filter in late Tuesday
as the San Antonio company pre-
pared to go full-tilt to closc the
megadeal by Labor Day.

Late on Monday the FCC’s
Mass Media Burcau gave final
authorization for transfer of con-
trol of AMFM to Clear Channcl,

R&R it will take “*a minimum of
one week and a maximum of
two weeks” to wrap up the deal
that will give Clear Channcl
more than 900 stations.
Ironically, the Mass Media
Burcau's approval and word that
it was pushing paper to Texas as
fast it could coincided with a
drop in Clear Channel’s share
value on Wall Street. The issuc
had reached $83 on March 16, a
day after the FCC first gave its
approval. But as Clear Channel
officials waited for the FCC's
“Initial Order™ to arrive, inves-
tors began chipping away at the
stock: On Tuesday (8/22) it

other with “slere(:lypical Brian Black Hoe™ to both ad- the related spinoffs and the dropped $4.81 10 close at
mock black accents! vertisers and listeners. (A “Clear Channe/AMFM Trust I $76.875
Her attorney, James De- KL8S/See where stations were placed that But overall, final clearance
Bose, told R&R that the pro- pe &l don't yet have buyers. A Clear
Channel spokeswoman told FCC/See Page 41
[ ]
Bracamontes Now | Emmis Keeps KZLA Country | Krampf Adds VP/GM

Virgin Urban SVP

By STEvE WonsEwicz
R&R MUSIC EDITOR
swonz @ rronline.com

Virgin Records Urban has

By Lox Heuron
R&R COUNTRY EDITOR
thelton@ rronline.com

clevared Tom Bracamontes 1o Rumors have been swirling
Sr. VP. Based in Los Angeles. he around the format fate of
reports to Vir- Counuy KZLA/Los Angeles
gin Records ever since late June, when
America co- Emmis announced it would
Presidents Ra: acquire the station from
Cooper 1 am); Bonneville in a swap for four

Ashley New-
ton and will
direct the ur-
ban division's
daily opera-
tions, includ-
ing the mar-
keting, promo-
tion and publicity departments.

*“Tom has helped guide our
entire urban tcam over the past

St. Louis stations. A mid-July
story in the Los Angeles
Times speculated that Emmis
was exploring a “Spanglish”
format, and a recent Internet
rumor had the station going

try was not seen as a comple-
mentary sales fit to Emmis’
other Los Angeles outlet,

KPWR.
year and has helped even further :
establish Virgin as a force 0 be But Emmis Sr. VP/Market
Manager Val Maki says she's
SRACAMSNTES/See Page 41

B Company finalizes fall marketing campaign

definitely going to be adding
Dixig Chicks, George Strait
and Alan Jackson CDs to her
collection with Emmis’ new
commitment to KZLA as a
Country outlet.

“It was our intention from
the very beginning to keep
KZLA Country, especially

KILA/See Page 41

Duties At KOSTAL.A.

By Mixe Kmnosian
R&R AC EINTOR
mkinosox@ rronline.com

Ed Kramp{, who has spent
three years as VP/GM for Adult
Standards KLAC and Hot AC
KBIG in Los Angeles. has added
similar responsibilities for
AMPFM (soon to be Clear Chan-
nel) AC sister KOST. The posi-
tion had been covered by Ken
Christensen. who maintains his
role as VP/GM of the company's
Talk KFI and Pop/Altcrnative
KYSR.

*More than anything. I'm just
honored that Clear Channel has
given me these new duties at
onc of the prime jewel proper-
ties in the company.” Krampf
told R&R. “Aside from what-
ever natural synergies exist be-
tween KOST & KBIG, I'm
proud to be associated with both

KRAMPF/Soe Page 41

See all the Summer Phase 1 Arbitrends: www.rronline.com
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Barnstable Expands
Widmer's GM Role

Dave Widmer, VP/GM of

Barnstable Broadcasting’s WHLI
& WKJY/Long Island, has added
similar duties for co-owned
WGSM, WBZO & WMIC in the
market. Widmer joined WHLI &
WKIY in 1998 after serving in sta-

tion and sales management posi- |
tions in the Stamford-Norwalk, CT |

market.

“Dave is a high-energy leader
who attracts strong people to his
team.” Barnstable Presiden/COO
Michael Kaneb said. “He has done

an excellent job managing WHLI |

& WKIJY, and, we look forward to
working with him as he takes on
this additional challenge.”

Widmer added, “The opportunity
10 take over stations with tremen-
dous growth potential is what's ex-
citing about this business. I'm look-
ing forward to building on the suc-
cess of WGSM, WBZO & WMIC
and 1o finding ways for us to make
these stations stronger and more
profitable. I'm fortunate to be work-
ing for a company like Bamstable
that invests in the future of its sta-
tions and people.”

e A I

"STP-AM/Minneapolis
Hires 0’Brien As PD

KROC-AM/Rochester, MN PD
Joe O’Brien has been hired to fill
the vacant PD chair at KSTP-AM/
Minneapolis-St. Paul. O'Brien,
who will join *STP on Sept. 25, as-
sumes the role most recently held
by Todd Fisher, who was promoted
last June 1o VP/GM of KSTP-AM

& FM, Hubbard Broadcasting’s |

Twin Citics Talk and Hot AC com-
bo (R&R 6/23).

“Aftcr an extensive search around
the country, the right guy was in
our own backyard."” Fisher told
R&R. “Joc's 14 years of program-
ming and on-air perspective will
bring a great mix of expericnce o

a station with five full-time live and |

local shows.”

O'Bricn, who has spent 17 years | someeemmm — - - -
' DelCore Named GM At AMFM/Sacramento

stations in Sioux Falls, SD. In 1987

with Southern Minnesota Broad-
casting, began his programming
career in 1984 at that company's

he moved to co-owned KROC,
0’BRIEN/See Page 25

R&R Observes
Labor Day

In observance of the Labor Day
holiday, R&R's Los Angeles.
Nashville and Washington, DC
offices will be closed Monday,
Sept. 4.

CIRCULATION:

MEWS DESK:

RAR ONLINE SERVICES:
ADVERTISING/SALES:
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'| Burns Joins Entercom As KXTR Flips
|| @ Classical fermat meves te KKMEG’s frequency

“In the weeks that Mar-

Former AMFM/Raleigh
Director/Programming
Brien Bums has surfaced
in Kansas City as VP/Sta-
tion Manager of Enter-
com's Country WDAF,
NAC/Smooth Jazz KCIY
and “Rock 40” KXTR. Pre-
viously Classical, KXTR is
now known as “96.5 —
The Buzz”™ and has appled
for the new calls KRBZ.
Entercom has moved the
Classical format to 1250
pied by Sports KKGM.

“With the coffeehouse CHR folk-
rock sound waning and the oversat-
uration of boy bands, the ckmate is
prime for a rock- and pop-based
CHR.” Burns said. "My goal when
leaving Raleigh was 1o join a com-
pany that shares my values and
where people are recognized as
assets and not expenses. Enter-
com is acknowledged in industry
circles as such a company.

Bums

ket Manager Bob Zurow-
este, VP/Programming
Pat Paxton and | have
been setting up this
project, | feel 've recap-
tured a missing spirit. This
was also an opportunity 10
relocate to a city that my
family and | know and
love.” A former Drake-
Chenault National Pro-
gramming Consuitant,
Burns has programmed
KXXRKansas City and WKSE/But-
falo and was VP/GM of Network 40.

Staffing for “The Buzz” is under-
way, with the station hoping to
name a PD next month, Among
persons 12+ in the spring Arbitron,
Classical KXTR ranked 12th (3.8)
of 26 rated signals; Sports KKGM
did not appear in the book.

Meanwhile, K.C. veteran Mike
Payne has been tapped as VP/GM,
Sales for Entercom’s eight-station
market cluster.

‘Salem Taps Toulas As Sr. VP

I Davis rises to SVP/Ops; Miller GM ln New York

Salem Communications
has tapped George Toulas
as Sr. VP, A former AMFM
Sr. VP/Regional Opera-
tions who was an original
partner in that company
| back when it was Chancel-

lor, Toulas joins Salem t0
| “provide leadership and
oversight” to Salem’s mu-
sic and Talk stations. Toulas
will also supervise the
rollout of new music sta-
tons.

Salem has also clevated Joe
Davis 10 Sr. VP/Operations. Davis
was most recently VP/Operations.
| as well as GM of the company’s

WMCA & WWDIJ/New York.
| Carl Miller — who works for

Jerry DelCore has been named
GM for AMFM’s (soon to be Clear
Channel’s) Sacramento station
cluster, which includes the market’s
No. 1-rated heritage News/Talker.
KFBK, as well as KSTE, KGBY
& KHYL. DeiCore takes over for
Brian Bieler. who exited the clus-
ter carlier this year.

When asked why he would move
3,000 miles across the country af-
ter a long carcer on the East Coast,
| DelCore told R&R. “The chance to
| manage a legendary News/Talk sta-
tion like KFBK was very intriguing

HOW TO _HEAGH us_ RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 80067

310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

Toulas

Salem’s WCCD & WHK-
AM/Cleveland, WHK-FM/
Akron and WHLO/Canton,
OH — succeeds Davis as
GM in New York. Salem
specializes in Christian-ori-
ented radio and will own or
operate 73 stations once all
pending deals are com-
pleted.

Of Toulas' appointment.

ward Atsinger said, “George

comes on board at a strategic
junction in our company’s history.
At the same time as we are about
10 acquire cight major-market
stations from Clear Channcl Com-
munications, we are also beginning
SALEM/See Page 41

to me. And when you add to that
the chance to manage and work
with all of the other great stations
in this cluster, it was just too good
an opportunity for me to pass up.”

Prior to his move to Sacramento,
DelCore spent nine years in Nor-
folk, first as GM for WFOG &
WPTE. and most recently as GM

Salem President/CEO Ed- |

for Sinclair Telecable's cluster |
there, which includes WNIS, |

WTAR, WKOC & WROX. Del-
Core’s broadcast resume also in-
cludes a stint as GM for WNND/
Raleigh.

morenfo @ rroniine.com
newsroom @ rronline.com
| @ rroniine.com

hmowry @rronline.com
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Nachsin Gets Nod As Roadrunner Pres.

Roadrunner Records has pro-
moted Jonas Nachsin to President.
Based in New York. he reports to
Chairman Cees Wessels.

“Starting with Roadrunner as a
very competitive and aggressive
product manager 12 years ago,
Jonas has proven in various func-
tions that he is not only onc of the
best marketing professionals in the
music industry, but also a truc and
compassionate leader and an ex-
ample for all in the company,”
Wessels said. "Jonas has been in-
strumental in building the careers of
some great artists, and in the pro-
cess he has carned the respect of
any and all he has been working

with. It is with the greatest confi-
dence that [ lay the responsibility of
running the company in Jonas® ca-
pable hands.”

Nachsin noted. “I am thrilled to
take on the challenge of leading this
company forward from its already
well-establishcd position. We owe
our success 10 a great roster of art-
ists and a talented and committed
staff who never quit. Roadrunner
will continue to develop and pro-
mote great rock acts to an ever-
growing fan basc. [ thank Cees
Wessels for the opportunity.”

GM for the past three years,

NACHSNUSee Page 41
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Linck Adds PD Duti

Marty Linck has added PD du-
tics at KPNT (The Point)/St.
Louis. He'll retain programming
duties at Sinclair sister KXOK
and replaces Allan Fee, who re-
signed and is moving to the PD
post at WQAL/Cleveland (R&R
8/18). Aliernative KPNT, Classic

Rock KXOK and the rest of
Sinclair’s §t. Louis radio stable

| are in the process of being sold to

Emmis. *
Linck began his radio career in

T i

T E e s e

KPNT/St. Louis

1994 and joined Sinclair in Febru-
ary '96. After working with Fee as
KPNT's Asst. PD, Linck was pro-
moted to PD for newly acquired
KXOK. which signed on in Sep-
tember 1998.

“I'm looking forward to keeping
The Point the most focused Alter-
native station in the country,” said
Linck. “I wish Allan the best of
luck in his new endeavors and
look forward to working with The
Point staff once again™

WEBSITE: www.rronkine.com

OPPORTUNITIES/MARKETPLACE: 310-788-1621 310-203-8727  kmumaw @ rroniine.com
EDITORIAL, OTHER DEPTS: 310-553-4330 310-203-9763  mailroom @ rronline.com
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By Jumey YOoRKE
R&R WASHINGTON BUREAU CHIEF
vorke @ rromline.com

Radio Business

Viacom Offer Prompts INF Shareholder Suits

(0 Wall Street delighted by the idea of one big company

Shareholder suits seem to go hand-in-hand with rhergers today,
$0 it's no surprise that, within hours of Viacom titans Sumner
Redstone and Mel Karmazin proposing that CBS parent company
Viacom pay $15.5 billion for the shares of Infinity Broadcasting
that it does not yet own, shareholder Yehuda Glatzer filed suit, ask-
ing a Delaware Chancery Court judge to stop the transaction and
award damages and legal fees. Yehuda claimed in the suit that Infin-
ity 1s worth more than the $40 per share Viacom is offering.

*Viacom has tried to take advan-
tage of the fact that the market price
of Infinity stock does not fully reflect
the progress and future value™ of In-
finity, Glatzer said in the suit. Because
Viacom owns 64% of Infinity, the
sharcholder believes it controls
Infinity's board and is proposing to
pay a cut-rate price.

Late last Friday, two days after
the Glatzer suit was filed. the New
York faw firm Stll. Stull & Brody
announced that another suit, this one
a class-action suit, had been filed
on hehalf of Infinity’s public stock-

holders because of the Viacom pro-
posal. The charges were similar:
The deal is “unfair and grossly in-
adequate. The intrinsic valuc of
Infinity's common stock is materi-
ally in cxcess of the amount of-
fered. giving due consideration to
the company's growth and antici-
pated operating results, net asset
valuc and future profitability.”
But while some investors rejected
the notion of one big happy company,
Wall Street analysts were tickled by
the idea, particularly with the pan
that had Viacom capturing $1 billion

of Infinity's cash flow. Merrill Lynch
analyst Jessica Reif Cohen told
Bloomberg that the Infinity deal is
“terrific for Viacom.” *“The radio sec-
tor is one of the fastest-growing sec-
tors in the entire media and entertain-
ment industry, and Infinity is one of
the fastest-growing companies.” said
Cohen. who rates Viacom stock a
—

Moody’s Considers

Upgrading Viacom
Moody’s Investors Service said it
was reviewing Viacom's Baa | senior
unsecured detr for possible upgrade
and will focus on the ultimate suc-
cess of the company's offer for the
Infinity shares. Moody's also con-
firmed Infinity’s A3 senior unsecured
long-term and Prime-2 short-term
debt because common ownership al-
ready exists, and it does not expect
Infinity 's Gnancial profile to be weak-

ened by the stock acquisition.

Children Are Receptive to
Information, Spots, Study Finds

O Arbitron call-back survey finds kids have spending power

By WaLT STARLING
R&R WASHINGTON BUREAL
wstarling @ rroviline.com

- Radio and its advertisers may soon discover that children are a
bigger growth market than once suspected. According to
Arbitron’s “Children’s Measurement Callback Study,” released
last week, 85% of youngsters listen to the radio while in the car,
and 75% of parents say they tune to a station that both they and
their child can enjoy. The study is an expanded version of Arbitron’s
earlier “Kids and Tweens Listening Study,” which investigated
the habits of 6-11-year-olds with a telephone poll of those kids

and their parents.

The results of the new study show
that children are choosing the station
either all (34%) or some (38%) of the
time. The study focused on call-backs

tokids in New York. Los Angeles and
Minncapolis and found that children
are receptive to commercials and that
both kids 6-8 and “tweens™ 9-11 find

commercials “cntertaining and infor-
mative™ and are likely to respond to
the products being adventised. Kids
are loyal listeners and tend 10 listen
10 a single station. Another important
finding: Kids are listening to radio
on the Intemnet and participating in
e-commerce.

Perhaps surprisingly. Arbitron
found that the lack of credit cards
does not keep children from getting
what they want: They simply get per-
mission from their parents 10 make
purchases themselves or have their

CHILDREN/See Page 8

Mondosphere Broadcasting In Buy Mode

resno. CA-based Mondosphere Broadcasting told R&R on Tuesday

that it will sell 11 of its Calfornia stations, in Bakersfieid, San Luis Obispo
and Lompoc. to Clear Channel for $45 million. But Mondosphere is not
getting out of the radio business.

“We are looking for acquisitions.” co-COO John Horton told R&R. The
11-year-old operation will keep its trios in the Fresno and St. Augustine, FL
markets and, while Horton says the company is familiar with those mar-
kets, it is“not limited to them.”

Horton says that he was “flabbergasted” by reports in Monday's Inside
Radio that quoted Mondosphere sources as saying that the group was
shopping its remaining stations. “I have no idea who the source was.” he
says.“There is no source closer to the company than | am, and | toid /nside
Radio | was a buyer” So why sell to Clear Channel? “The time is, appar-
ently, right. The markets are important to Clear Channel's development in
California, and they made us a more than fair offer.”

Analyst Sees ‘Super Growth’ For Radio

errill Lynch media analyst Jessica Reif Cohen appeared on CNBC's

Vital Signs last week, offering praise for the radio industry. “Even if
radio slows down.” she said, “it will still have super growth.” That's because
of the stunning double-digit growth radio has been experiencing, Cohen
added that she is “not greatly concerned about speculation of future ad
downturns,” noting that even after the Olympics advertising boom, the big
radio companies will continue to sell ads because they are 80 diversified.
She aiso noted that Viacom is recession-resistant becausa of its strength
in radio and TV and because of its “terrific management” SG Cowen secu-
rities analyst Ed Hatch joined Cohen in setting a 12-month target price on
Viacom of $100 a share.

Entravision Closes On Z-Spanish Media

ntravision's acquisition of Z-Spanish Media, announced in April (R&R

4/21), closed last week for $448 million, $224 million of which was paid
in cash, $115 million in new class A common stock and $109 million in debt
assumption. Amador Bustos will stay on as President of the radio division,
and Jeff Liberman becomes COO of the radio group. Including the 25 sta-
tions from Z-Spanish, Entravision has 57 radio stations, most of which are
in the fop 15 markets. The company also owns 11,200 billboards in New

B - Continned o0 Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Sinee
i wiiw wizee n1sm  antwia
R&R Index 302.48 329.58 MO0 +124% +32%
Dow industrials 1099138  11,027.80 11.046.18 +0.5% +04%
S&P 500 1332.84 47184 L9171 +119% +1.4%

program!”

® “Fits perfectly in our demos.
Goddard’s 35 years on the air
are all packaged in one great 3 hour

Rick Andrews, PD, KOOL 101.3 Albuquerque, NM

©® “We made the right choice!
Goddard’s Gold is a fresh change

of pace for my station. "
Brad Majors, PD, Oldies 99WAYS Macon, GA

® “Fits great for our target demo. Keep

the great programs coming!”
Dennis Michaels, GM, Z-100 FM Mt. Shasta, CA

Goddazsd s

old
The 60’s & 70’s Never Sounded So Good!

-

waany amaoricanradigbhictaon, com

® “Our listeners are glued to

the radio! What a great show!”
Allan Cook, PO, KOOL FM Tucson, AZ

©® “The best program in this
format Io?'ears! We are very

impressed with the music mix
and Goddard’s warm, friendly
style.”

Michael St. John, GM, FUN 92.7 Huntsville, AL
Gm_ 381 _m oxt. 201 Eastern stations
ext. 211 Westem stations

NestSiar

affilaterslations@weststar.com
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Congratulations

Jick B¢

HALL OF FAME
2000

Radio Hall of Fame Inductee

We are honored to have you as a member of the ABC Radio Networks family.

Listen to Dick Bartley’s American Gold and Rock & Roll’s Greatest Hits
right now on www.abcradio.com

@RADID NETWORKS ok BT
america listens to abc . &

WwWWwWWw.americanradiohistorv.com
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Radio Business

DEAL OF THE WEEK 2000 DEALS TO DATE

o KISS-AM, IOOO(-FM & KRAB-F | Dollars o Bals:  $7,614,067,228
m 10D 8 KSMI-FY ) (Last Year: $3,025,629,272)
Deiase (Baiersfield), CA; KQ2-F\/

Grover Beack (Sen Luis Obiope), C4; | D0Viars This Weak:  $55, 351,000
KSTT-Fi/Les Oses (San Lais Obispo),

CA; KSLY-PRYSan Lais Oblags, CA; = Stations Traded This Year: 831 |
e KSMA-AM, KSW-FM & IOGA- (st e 849) |
P "'""..,,"'" (Lompoc), €A Stations raded This Wesk: 17

Clear Channel Expands To Central California

O Purchases 11 Mondesphere stations for $45 million; completes deals in Chattanooga and Poughkespsie

 Deal Of The Week

KHIS-AM, KIKXX-FM &
KRAB-FM/Bakersfield;
KKDJ-FM & KSMJ-FW
Delano (Bakersfieid),
CA; KQJZ-FM/Grover
Beach (San Luis
Obispo), CA; KSTT-FW
Los Osos (San Luis
Obispo), CA; KSLY-FMW/

SOkw at 499 feet; 25kw at 328 feet;
35.4kw at 581 feet; 8kw at 581 feet;
3.5kw at 1,650 feet; 3.4kw at 1,686
feet; 3.4kw at 1,686 feet; 1kw;
| 13.6kw at 866 feet; 2.3kw at 1,906
feet
FORMAT: Religious; CHR/Pop;
Rock; Classic Rock; Oldies; Clas-
sic Rock; AC; CHR/Pop; News/
Talk; Country; Oldies

(Last Year: 24)

TERMS: Asset sale for cash
BUYER: AAA Entertainment. No
phone listed.

SELLER: Kelly Communica-
tions, headed by President Bruce
Foster. Phone: 309-685-0977
FREQUENCY: 94.3 MHz; 102.3
MHz

POWER: 6kw at 300 feet; 6kw at
300 feet

FORMAT: AC; Classic Rock

San Luis Obispo, CA; | WSGC-FM/Ringgoid

and KSMA-AM, KSNI- | (Chattanooga, TN) WBPM-FM/Kingston
FM & KXFM-FWSanta | PRICE: $25 miliion (Poughkeepsie)
Maria (Lompoc)’ CA TERMS: Asset sale for cash PRICE: $4.626 million

PRICE: $45 million

TERMS: Asset sale for cash
BUYER: Clear Channet Commu-
nications, headed by Chalrmarv
CEO Lowry Mays. Phone: 210-
822-2828

SELLER: Mondosphere Broad-
casting, headed by co-President

BUYER: Clear Channel Commu-
nications, headed by Chairmarv

CEO Lowry Mays. Phone: 210- |

822-2828

SELLER: Battlefield Radlo.
Phone: 706-828-9472
FREQUENCY: 101.9 MHz
POWER: 1,320 watts at 659 feet

TERMS: Unknown

BUYER: Concord Media Group,
headed by President Mark
Jorgenson. Phone: 813-926-9260 |
SELLER: Clear Channel Com-
munications, headed by Chair-
marnCEO Lowry Mays. Phone:
210-822-2828

itford Phone: FORMAT: Oidies FREQUENCY: 94.3 MHz {
2;4.17158 e 155 POWER: 1.11kw at 554 foet
FREQUENCY: 800 kHz; 96.5 | m . Fo"" R"V""c
MHz; 106.1 MHZz; 105.3 MHz; | | nnsyivania
98.5 MHz; 107.3 MHz; 101.3 | WKSO-FM/Chillicothe |
MHz: 96.1 MHz: 1240 kHz: 102.5 | (Peoria) & WFXF-FW/ WGRP-AM & WEXC-
MHz; 99.1 MHz Peoria FM/Greenville
POWER: 1kw day/440 watts night, | PRICE: $2.75 million PRICE: $475,000

The future of the Internet .4 the

Av4

SanFrancisco

pPowered by cmuy

September 14-17 Hotel Nikko

Zdays

Muslc And Technology Industry
| Talk About the Future
Saturday + September 16th

I Artists Meet the Web
Sunday + September 18th

Internet Radio

| Sunday - September 17th
* Keynote Speaker
Mark Goodman Soundbreak.com
* Paneiists from

| Soundbreak, Alta Vista,
Spinner.com, KROQ, ICast,
MTVI Qroup and many more!

4 nights

New Music
100 artist showcases

estival

In over a doxen venues:

Mos Def
Zion 1

Encore

Snakeriver Conspiracy
Swarm

imperial Teen

Creeper Lagoon

rans Am

Mark Eitxel

Noe Venable

Nels Cline Trio

Robert Stewart

Quetzal

and many more!

RIS SNon Bd N0 0N ChangeMiusic BANPrANCICO dartine Conterences Brd righttime mueic hestve

TRANSACTIONS AT A GLANCE

* WSGC-FM/Ringgold, GA (Chattancoga, TN) $2.5 million

* WKSO-FM/Chillicothe (Peoria) & WFXF-FM/Peoria, IL
$2.75 million

+ WBPM-FM/Kingston (Poughkeepsie), NY $4.626 million

* WGRP-AM & WEXC-FM/Greenville, PA $ 475,000

TERMS: Asset sale for cash FREQUENCY: 940 kHz; 107.1

BUYER: Beacon Broadcasting. | MHz
Phone: 330-392-3223

SELLER: Greenville Broadcast- |
ing. Phone: 724-588-8900

POWER: 1kw day; 3kw at 240
feet
FORMAT: Soft AC; CHR

Coatinued frem Page 4

Alternative To Arbitron People Meter Bows

he Whispercode, a waichiie device that captures inaudible codes placed

in commercial spots, will begin beta testing next month, Pretesting

| Co. President Lee Weinbiatt toid R&R. The device can be carried as a

keychain or worn as a bracelet and will compete with Arbitron’s upcoming
people meter devices.

Jones Selects StarGuide Satoliite Distribation

’ nder a multiyear agreement announced this week, Jones Broadcast
Programming will use StarGuide Digital Networks' technology

; and equipment to transmit original, satellite-delivered programming to

‘ Jones’ U.S. affiliates. Deployment of the new equipment, which

-

|

|

1

StarGuide said will aliow last-minute delivery of programming changes
and localized ad inserts, will begin early next year and continue through
2001.

Jones Broadcast Programming is the new name of the former Broad-
cast Programming, reflecting its June 1999 acquisition by Jones Interna-
tional Networks.

Contiawed oa Page §

—— — -

i

¥ _ |

: ™

POWERED BY CMJ

www.cmj.com
1.877.6.FESTIVAL
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Bloomberg

winner of the 2000
New York Press Club
Best in Business
Award for personal
finance reporting

iFelicidades!

Congratulations to anchors Yamila Constantino and Norberto Bogard, and to segment
producer Edgar Ortega for outstanding reporting and production.

NEGOCIOS BLOOMBERG is the first nationally syndicated Spanish language business
report in the U.S. The one-minute report airs on WPAT 93.1 FM in New York, as well as
on 27 affiliates throughout the U.S. and Puerto Rico.

RAIDIO NETWORKSrg

For more information, call Bloomberg Media Distribution at 212-318-2201.

©2000 Bioomberg LP. Al rights reserved. Slscmberg. BLOOMBERG AADID. and AEROCIOS SLOOMAENG se Sademaris and service martes of Blsemberg LP. 72947-0000

www.americanradiohistorv.com
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In a letter dated Aug. 21 and sent to
CBS-TV President Leslic Moonves.,

Radio Business

.......................................

Tristani Blasts CBS For Media Violence

03 CBS plans to respond to commissioner's concems

FCC Commissioner Gloria Tristani responded stronglythis week
after receiving as many as 40 calls from television viewers out-
raged by a comedy bit on a Late Late Show With Craig Kilborn
episode earlier this month, in which a picture of Republican presi-
dential nominee George W. Bush was shown with a graphic that
read “Snipers Wanted.” On the heels of that incident came a call to
The Howard Stern Show from a listener who threatened to kill
Democratic vice presidential nominee Joseph Licberman.

patience with gratuitous violence on
her airwaves is perilously thin. Calls

Tristani wrote primarily about the for voluntary codes of conduct are

Kilbom incident, but she also referred
to Stern's Aug. 14 radio show, during
which Stern listener Lawrence Franco
calied and threaiened Licherman, A
relative of Franco described the call as
“a joke gone bad.” but Tristani wrote,
A joke gone too far is not a joke”
She added, “Perhaps there is no
govemnment solution for bad taste or
the thoughtless broadcast of mis-
guided humor. However, America’s

changing to calls for enforceable regu-
latory standards.”
Tristani, who last fall issued a pub-
lic statement condemning Infinity syn-
dicated aftemnoon show Don & Mike
after the hosts ridiculed a Texas town
when it ordered town business meet-
ings (o be conducted in Spanish, said
many of those who complained about
Kilbomn's show cited “misuse of the
public’s airwaves.” She urged CBS to

Entravision Q2 Net Revs Up 1

ntravision said last week that its net revenues rose from $14.5 million, 10 $35.7 million, while broadcast cash flow

Mm.d147%.fmmSSJmilioan“m.“WMimmmmt)ﬂtsm.m
a same-station basis, net revenues grew 28%, and BCF was up 34%. Entravision's pro forma net loss grew from $8.5
milion (26 cents per share) 10 $9.1 million (28 cents). 5

“meaningfuily respond to these citi-
zens and usc this incident (0 assess
its public-interest obligations.”

CBS and The Late Late Show's
production company, Worldwide
Pants, issued an Aug. 11 apology
calling the Bush bit “inappropriate
and regrettable.” They also said that
the graphic “should not have been
included in the telecast and is not
consistent with our broadcast stan-
dards.”

With regard to Tristani, CBS
spokesman Gil Schwariz told
Reuters, “We do appreciate her con-
cerns, and we plan to respond to
them.” He added that the U.S. Se-
cret Service had inquired about the
incident with the Stern caller. “They
wanted to make sure it was what it
appeared 1o be, an ineffective and
lame attempt at humor.”

—Jeffrey Yorke

Childron

Continued from Page 4

parents compiete the sale.

“When combined with the results
from the recently produced kids and
tweens ratings, it is clear that this
demo should not be ignored. Not only
are 90% of children in the 6-11 age
range listening 1o radio eight to nine
hours per week, they also have very
distinct listening preferences that can
impact their parents’ choice in radio
stations,” said Arbitron Exec. VP/
Worldwide Media Information Pierre
Bouvard.

There are some. however, who
must have scen this coming. ABC
Radio launched Radio Disney four

years ago and now says it “reaches] .6
million kids and over 600,000 moms
cach week™ ABC notes, “Over 50%
of our listening is in-car, so Radio
Disney reaches kids and moms to-
gether™ ABC also says that “Radio
Disncy is growing fast and will have
expanding nationwide coverage in the
year 2000

Both Sirius Satellitc Radio and XM
Satellite Radio plan to include
children’s programming when they
beam down 100 channels, beginning
next year.

“We will offer one channel with
child-oriented programming. maybe
more,” XM spokeswoman Vicki
Stearn told R&R. “Most likely there
will be two channels: one for elemen-

Healthy

Means
Strong

tary ages 6 1o 11 and one for junior
high ages 1210 15

She said the company will also
likely target parents 30 years and
older with small children. “This fam-
ily needs an acceptable program that
children and parents can listen 10 to-
gether, yet is focused on kids,” Steam
said.

Sirius spokeswoman Mindy
Kramer said the broadcaster will of -
fer a commercial-free children's
channel as part of its lineup of 100
channels and will also offer special
programs on other channels. Kids®
specials will be cross-promoted on
the other channels and in the
service's program guide and listings
and on its website.

he FCC has approved a 12-month cross-ownership waiver to allow

Con, which owns the Aflanta Journal-Constitution, to complete its pur-
chase of AMFM's WFQX/Gainsville, GA. Cox argued that because Gainsvilie
is 55 miles from Atianta, the two cities are separate markets and do not
conflict. Cax presented documentation that apparently impressed the FCC,
which said it is“satisfied that there Is sufficient diversity of viewpoint in the
overiap counties 10 counter the loss of one independent viewpoint during
the 12-month temporary waiver period.”

*The FCC has upheld $5,000 of a fine levied on Natchez
Communication's WTY J/Fayette, MS. The company was hit with a $10,000
fine in July 1999 for “wiliful violation™ of FCC rules requiring towers 1o be
painted and 1o have working lights. The station had been fined $5,000 ear-
lier in 1999 and 1oid 10 bring the tower up 10 code, but the repairs were not
made, and the fine was doubled. Naichez had argued thet the penaity should
be reduced 10 $1,000, claiming that a $5,000 fine amounted 10 6% of its
Qross revenues. But the FCC determined that Naichez was able 10 pay
$5,000 and has given the company 30 days 10 do 80.

infinity, Radio One Officers File To Seil Shares

Hiem Levine, Chairman of infinity Outdoor/Phoenix, fled Aug. 1810

sell 300,000 shares of INF, priced that day at $38.375, for a total of
more than $11.5 milion. Levine, who remains an Infinity employee, is not
selling out — he owns another 39 million shares, currently worth nearly
$1.5 billion. Also on Aug. 18, Radio One CFO Scott Royster told the SEC
he was selling 10,000 shares of ROIA worth $248.250.

Sirius To Carry Comedy Werld,
Seots Shareholders Meeting

Irfus Satelille Radic has entered into an agreerment with Comedy World

ody” a new channel featuring kive material, new content and familiar
clagsics. Comedian Sandra Bernhard's two-hour ive comedy show,
SANDRAdiIo, which is broadcast every Saturday at 9 pm ET on
www.comedyworid.com., will be among the shows heard on the new
channel. The program is already produced from Sirius’ studios in New
York.
Meanwhile, the company this week said it will hoid a shareholders’
meeting in New York on Sept. 19. Sharshoiders will be asked to re-elect
the five-member board of directors — Chairman/CEO David Margolese,
co-founder and EVP/Engineering Bob Briskman, Board Secretary
Lawrence Gilberti, Joseph Vitioria and Ralph Whitworth. Margolese is
the company’s second-largest shareholder, with 5.6 million shares
(12.8% of the company). Sharehoiders will also be asked 1o ratify the
appointment of Arthur Anderson LLP as the company’s independent
accountants for the current fiscal year. But the big news at the meeting
could be the launch of Sirius’ second satellite, which is set 10 blast off
between Sept. 5-15.

J

’
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worldwide online exclusive

Heralding the retail release of

the Doobie Brothers

Two new releases. One online source.

On September 12, 2000, imix.com
will release two exclusive Doobie
Brothers albums: Live Millennium (15 Live
Greatest Hits) and a preview selection of 4 songs from
the new studio release Sibling Rivalry, street date:
10/3/00, through WEA distributed Pyramid Records.

Let your audience select their favorite new and
classic Doobie Brothers songs, choose exclusive
cover art and add a personalized title to create a
uniqgue CD online. All orders will be produced by
imix.com and shipped directly to the consumer.

Take advantage of this worldwide exclusive online
offer today.

1

The Doobie Brothers new studio album
Sibling Rivalry

To sign up for this

unique promotion Vvisit

o First new album from the Doobie Brothers in over 10 years promo.imix.com/doobie

o Online preview: September 12, 2000 - October 3, 2000. You'll find everything you need, including pric-
October 3, 2000 - street date, on Pyramid Records/WEA ing, payment information, online registration

o 4 songs from album available only through imix.com and and complete promotional support (banners,
online partners links, etc.) for this promotion. :

o An industry first-New release launched on and offline with Or Contact Mary Park toll-free
cooperation from major label distribution, interactive, retail 1 _877_28:_86:;" kb
and band

o Single customCD - 12 songs (up to 70 min. of music)
o Double customCD - 19 songs

The Deobile Brothers Live Millennium
o Online release date: September 12, 2000

" o 15 live performances, including classics like "Listen to the
Music," "China Grove," "Black Water" and more

o Album available exclusively online through imix.com and
online partners

» CustomCD offer: Choose 12 or 19 songs

o Secure downloads of Live Millennium will be available
to consumers

‘PYRAMID
RECORDS
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* Orlando’s Linda Byrd in the GM Spotlight, Page 12

“Life is just like a Jeopardy! game; all the answers are there.

* Dick Kazan on hiring great salespeople, Page 14

All you have to do is come up with the right questions to win.”

* NTR from Boston’s Chancellor Marketing Group, Page 17 = Anthony Robbins

management

marketing sales

BClient and listener giveaway ideas

By Pam Baker Most radio stations receive sev-
Saies§ MarnetngEdaor €7l calls a week from compa-

pambaker@moninecom  nies selling promotional items

r ‘ — cups, pens, hats, you name it.

But when stations are keeping a
-

close eye on the bottom line,
giveaway items are often the
first things in the budget to be
slashed. But don't despair.

There is a way to get promo-
tional items produced for your
station without touching your
budget: Partner with a sales client.
Work with your sales manager to
develop nonspot packages that
include the cost of producing promotional giveaway
items. You might consider giving the participating client
added value by handing out coupons or product
samples at station events in addition to including the
client’s logo on the merchandise itself.

CUSTOM MORNING SHOW SOAP

While shopping at Bed, Bath & Beyond several
months ago, I ran across the funniest thing — eyeball
soap! The dlear soap with a plastic eyeball inside really
caught my attention, and I not only bought some for my
nephew, | needed some for myself.

Why not consider producing a custom “morning
show soap” — clear soap with a photo embedded in the
middie (and a choice of nine different scents)? While
listeners or clients are lathering up in the moming,
they’ll be reminded to listen to your station. You can use
a photo of your moming team on the front and a client
logo on the back.

Costs:
2,500 at $2.50 per unit
5,000 at $2.35 per unit
7,500 at $2.10 per unit
There is a $75 setup charge, and the project requires a
three-week lead time. The customer provides single- or
double-sided laminated photographs. Maximum photo
size is 11/2 inches by 2 3/4 inches to fit inside the soap.
For more information, contact Karen Klaparda at
Promoting You Inc. at 818-708-0290, or visit wuww.
soapvision.com for more ideas.

CHRISTMAS CARDS

No, not greeting cards, but playing cards! Several
years ago the syndicated Mark & Brian Show created
“Mark & Brian Christmas Cards” that featured Mark
and Brian as the kings, then-producer Nicole
Sandler as the queens, news anchor
Chuck Moshontz as the jacks and sports 3
guy Todd Donoho as the jokers.

Completely custom-print-
ed decks of playing cards
include up to five colors on
the front and back. The back
design is the same on all the
cards, but each of the faces can
have a different image.

For example, let's say your
morning team consists of four players.
They can be the images for the kings,
queens, jacks and jokers. Your GM can be
on the aces, and clients or local celebrities
can appear on the other faces.

PROMO ITEMS THAT WORK!

=) X
b |+
l\tjj\iomd and folded in a four-panel design to

{SALES & MANAGEMENT |

fit conveniently into a car's side-

Costs:
500 decks: $6.95 per unit
1,000 decks: $4.70 per unit
There is a setup fee of $495.
For more information, contact Rich-
ard Golden of Golden Opportunities at
818-781-2112.

The Child Identification Booklet was
developed by a parent for parents and
contains all the information police will
need if a child is lost or abducted. Time is
of the essence in locating a missing child,
and most parents are too distraught to

.- ] door pocket or behind its visor,
The paper stock is thicker than
average and has a protective
vamish coating. The map’s front
panel can be made station-specific
with photos and important infor-
mation, and the inside panel can

carry a client’s message. Another

option is to add markers on the
map itself, showing the client's
locations.

Approximate costs:

Minimum order of 5,000 at 95¢

each (three-color)
25,000 at 53¢ (three-color)
100,000 at 31¢ (four-color)

Western Map will work with your

station to develop a project that works

within your budget. It can customize
part of a map or design a complete

I

custom layout. For more information,

search for -photos or provide informa-
tion at such a stressful time. If parents
simply hand authorities the Child Identification Bookiet,
they can save valuable time and perhaps increase the
chance that their child will be found unharmed.

This is a rewarding and beneficial project for any
station, and it’s especially relevant for News and Talk
formats. You can partner with a local TV station and
newspaper and develop client sponsorship opportuni-
ties to help execute your station’s child safety campaign.

Each compact 6-inch by 12-inch Child Identification
Booklet (4 inches by 6 inches folded) contains sections to:

¢ Record a child’s personal and medical information,
including birth date, height, weight, hair and eye colors,
blood type, allergies and medications

¢ Attach a recent photo

* Store a hair sampie for DNA analysis

¢ Complete a fingerprint chart

¢ Indicate such identifying features as birthmarks
and scars

¢ Fill out a dental chart

Costs:
Quantity B8&aw One-Color Four-Color
500 79¢ each 86¢ sach $1.07 each
5.000 52¢ each 57¢ each 72¢ sach
50,000 40¢ each 44¢ each 56¢ each

For more information, contact YourSafeChild.com/
First Impressions toll-free at 888-972-7232, or visit their
website at www.yoursafechild.com.

FREEWAY MAPS

Want to promote your station’s frequent traffic
updates? One of the most effective giveaway items you
can use is a customized freeway map. These maps have
tremendous client opportunities written all over them —

insurance companies, auto body shops, car
dealerships, auto parts and services,
B hospitals, mobile phone compa-
nies, etc.
Western Map Co. has pro-
duced customized free-
way maps for various
radio stations, in-
cluding all-News
KFWB/Los Angeles
and KCBS/San Francisco.
Other clients include Home
Depot, State Farm Insurance,
Detroit Medical Center, Carl
Karcher Enterprises, Marriott Ho-
tels and Avis Rent-A-Car.

</
‘s

The map size is 11 inches by 17 inches,

contact Rose Serfas of Western Map
Company at 714-525-2315.

Pro-Pacific’s Ke Nui Hawaiian prints incorporate the
logos, icons and insignias of corporations and
universities into traditional-style Hawaiian print
patterns. The resuit is a unique branding opportunity
that everyone will enjoy. Pro-Pacific can produce
garments, bags or accessories, but their best-selling
items are adult camp shirts, women'’s sleeveless blouses,
boxer shorts and pajamas.

The company’s clients include Budweiser; Coca-
Cola; the Los Angeles Kings hockey team and the US.
water polo team; Paramount Studios; Notre Dame
University, Stanford University, USC, UCLA and UC
Berkeley, and the Mirage, Treasure Island and
Tropicana casinos.

Pro-Pacific’'s designers work with the client's
marketing and creative staff to arrive at a look and feel
for the pattern. After the client has approved the design

and color scheme, the fabric is printed. The fabric can be
printed overseas or in the US. (printing overseas is
cheaper). Once the fabric has been printed, the items are
produced and delivered to the client.
Production time:
Design: two to four weeks
Printing: 10 to 13 weeks
Cutting and sewing: six weeks
Total Time: 18-23 weeks, or about five months
Minimum orders:
Internationally printed material: 3,000 yards
(approximately 1,300 shirts)
Domestically printed material: 1,500 yards
(approximately 650 shirts)
Producing an adult camp shirt (a basic Hawaiian-
style shirt) costs approximately $22-$30 per shirt.
" For more information, contact Anthony Bonfiglio at
Pro-Pacific at 310-662-1616, ext. 11, or email him at
anthony@propacific.com.

.
uaana amaricanradighictoncon
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If time is money, what
could you get for an extra
- radio commercial every

ten minutes’

If you're in the radio business to
make money (and who isn’t)
you need

Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without
reducing program content. It
does it without affecting pitch
or creating a “‘chipmunk effect,”
It does it in stereo or mono. It
does it in variable amounts,
adding from zero to five
minutes, within two minutes to
two hours.

Cash, from Prime Image - you

don’t need one unless you want
to make some.

The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 - Tel (408)867-6519 Fax (408) 926-7294 Service (408)926-5177
Primeimagein@earthlink.net * www.primeimageinc.com

WwWWW.americanradiohistorv.com
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management sales

marketing

B A Byrd’s-eye view of success

In the GM Spotlight this week is Clear Channel/
Orando's Linda Byrd.. This 23-year radio
executive “oversees more than $30 million in
revenue and six different stations, including the
truly unique FM Talker WTKS,” as one R&R
reader comments. Another colleague of Byrd’s
remarks, “Linda is superb at what she does and
combines her efficiency with genuine caring
about the 200-plus people reporting to her.”
Congratulations!

I decided to enter the world of broadcasting
because:

“l enjoyed writing and wanted to be a
journalist — to write for a newspaper. That's
why | entered college in the School of
Communications. In my sophomore year | took a
radio course as an elective to get credits. 1 fell in
love with radio and changed my major to radio
and television. 1 originally wanted to be an
investigative reporter, working for60 Minutes, or
in television sports broadcasting. But 1 started in
radio and never left.” N
The Rock Station

Tak.
Lite

News

First job in broadcasting:

“As a copywriter at WVOJ-AM/Jacksonville,
a standalone Country station owned by the Gulf
Broadcast Group.”

Career highlights:

“Being honored as the RAB’s GM of the Year/
Florida in 1994 and Broadcaster of the Year for
2000. Becoming a Sales Manager at age 24, then
becoming a GM at age 29. Managing WROO/
Jacksonville for 15 years through seven owners
and being the first person in the country to
manage four stations in one market.”

The most challenging aspect of being a GM:

“Continually providing motivation to my
staff to go to the next level.”
My most unforgettable moment at a radio
station:

“There are so many! One April Fool’s Day a

member of my morning team called me in my
office pretending to be a construction supervisor

and told me that the
demolition of our tower
was getting ready to be-
gin. The whole thing was
live on the air, complete
with screaming and exple-

X [

tives from me. Of course, all the construction .

noise sound effects in the background made it
very realistic. It was a great April Fool’s prank.”

I'm most proud of:

“All of the people who have worked for me
over the years who have really succeeded in this
business.”

The best words of advice I've ever received were:

“Don’t ask your people to do anything you
wouldn’t do yourself.”

You'd be surprised to know that....

“I have no surprises. I'm pretty much an open
book.”

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

J

Guard your audience with multiple music channels on your site.

31 Web formats, ready fo siream. From people
who know radio. Broadcast Programming.

www.totalradio.net
800.426.9082
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in Hollywood, what matters most

is what ends up on the screen.

At DES, we have been providing visionary media
technology solutions to Hollywood's top studios on
over 250 blockbuster films. Now we’re harnessing the
power of Broadband to deliver your vision anywhere,
anytime - in ways you never dreamed.

We make it all possible.'
After all, we were made in Hollywood, too.

The simple solution is always the right one.
www.desonline.com p. 818.508.8200

Bdes

DIGITAL ENTERTAINMENT SOLUTIONS

Chariie Chaplin™ is the service mark of Bubbles, Inc. S.A., used with permission,
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- MANAGEMENT |

"nlckm Because sales is the life-

blood of your business, I’d
like to share with you some
of the lessons | have learned
in my 20 years of running a
major sales organization.
I've found these to be some
of the key attributes that
separate those who rise to
the top from the rest.

1. The gift of gab. That is,
the gift of getting others to gab.
Seldom have I dealt with an
outstanding salesperson who
made a lot of conversation. Salespeople are usually
personable, but their first concemn is making the
prospect comfortable. That's how they find out what
that person wants, how and when a decision will
be made and what the criteria will be. Good sales-
people know that most people enjoy discussing their
lives and expressing opinions if
they’re given the chance. A top
salesperson is a good listener.

Whenyou're interviewing can-
didates for sales positions, focuson
the candidates who got you to
make most of the conversation. A
candidate who puts you at ease by
asking questions you enjoy answering and who
gently guides you to explaining your objectives and
revealing your decision criteria is a candidate who
may make an outstanding salesperson.

2. Desire. Outstanding salespeople have, obvi-
ously, a strong desire to close business, and that
desire is often based on some fundamental need. It
may be childhood poverty, having been belittled as
achild, aspouse they want desperately to please or
some other factor. Find out what motivates your
sales candidates. Ironically, the best-adjusted people
are often the least-driven and the poorest perform-
ers, regardiess of education, polished presentation
or other seemingly desirable characteristics.

The best way to address this issue is by asking.
A top salesperson will respond readily, often at

HOW TO FIND SPECTAGULAR SALESPEOPLE

length and with emotion. But if the answer you re-
ceive is along the lines of, “I guess I'd like to have a
bigger bank account,” or, “1 don’t know, maybe
more vacations,” your candidate isn‘t driven and
isn’t likely to attain much.

3. Compassion. The most successful salespeople
sincerely care for others. They’ll often have a large
client base, with many clients volunteering as refer-
ences and even switching suppliers to stay with that
salesperson. It's not unusual to find that such people
do church or charity work.

This is important not only for their sales totals,
but because how they’ve treated others is how
they’ll treat you. It’s the single most critical factor
in building long-standing customer relationships,
and those are the foundation of your success.

4. Decisiveness. It's hard for an indecisive sales-
person to help others make decisions. One of your
best tests is if the candidate can’t decide on your
offer even after you've resolved their expressed con-
cemns. Either there are unspoken issues or your can-
didate is not as strong as you
thought.

5. Integrity. This is the founda-
tion of trust, without which no re-
lationship. will prosper. Conduct
a thorough background check on
each candidate, including a credit
report. If you learn something
negative, allow the candidate to explain; the infor-
mation may be incorrect.

Then set an example by practicing the advice of
Mark Twain: “Always do right. This will gratify
some people and astonish the rest.”

As a final tip, sometimes the best candidates are
where you'd least expect to find them — maybe even
right in front of you. Look among your staff for
people who have the above characteristics. Your next
great salesman may already be working for you.

Dick Kazan is a successful entrepreneur who founded
one of the largest computer leasing corporations in the
United States and is a successful real estate entrepre-
neur. E-mail your comments or questions to him at
rkazan @ ix.netcom.com.

American Media & Special Promo-
tions teamed up with Cumulus Broad-
casting for the largest potential prize
payout in radio history — The $5 Mil-
lion Dice Roll at Caesar’s Palace in Las
Vegas on July 28-30.

For the nationwide Country radio con-
test, Cumulus selected one listener from
each of 43 markets and awarded each
winner a trip for two to Las Vegas for a
chance to win $5 million. American Me-
dia & Special Promotions provided guar-
anteed prize coverage to Cumulus. Inad-
dition, Cumulus hosted a special listener
appreciation party featuring perfor-
mances by recording artists Gary Allan
and Sara Evans. Nobody won the big
prize, but a good time was had by all.

CUMULUS COUNTRY ROLLS THE DICE

seate 78 o8B

Five Mittion and 00/180

e gl Comtest

Pictured (l-r) are Cumulus Country radio consultant Bob Raleigh;
listeners Dave Owsiak and Sherri Brand: RCA recording artist
Sara Evans; listeners Jim Kennedy, Caroline Adams and Marquita
Phillips; and Cumulus Country radio consultant Leslie Pardue.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

THE RETURN OF GREEN STAMPS

For years, marketers have capitalized on nostaigia. Why? Because it works.
There's a comfortable, familiar feefing that draws consumers to products and
services that remind them of when they were younger. Many Generation
Jonesers and baby boomers remember the S&H Green Stamps program with
fondness. Now, with the new tachnology of the Internet becoming a household
necessity, Green Stamps have been given a face lift.

Categery: Supermarkets and e-commerce
Market: New York
Submitted by: NYMRAD (New York Market Radio)

Clients: S&H Greenpoints.com and Foodtown Supermarkets .

Situation: Forty years ago shoppers collected S&H Green Stamps, pasted them
in specially designed booklets and redeemed them for such prizes as toasters
and TVs. Now the concept has been reincamated as S&H Greenpoints.com,
launched in the New York market in Foodtown Supermarkets and introduced to
consumers by a local radio and television campaign that began in late May.
Consumers who are old enough to remember Green Stamps readily recognize
the green and red S&H logo, and even those who are not old enough will have
no problem with the simpie concept: Shoppers simply earn points by shopping
at Foodtown, and the points are redeemable online at www.greenpoints.com
for a variety of merchandise.

Objective: In earty 1999 the Sperry & Hutchinson Co., founded in 1896, was
reacquired by a group of investors led by a member of the founding famity. The
goal of the new owners was to reinvent the company for the digital economy.
The intent of the radio campaign has been to capitalize on radio’s immediacy
and generate a response by efficiently communicating the benefits of the
program.

Campaign: Both radio and TV are being used to target adults 25-54, with a female
skew, but radio’s frequency and immediacy enable S&H Greenpoints.com to
reach people at around the times they make food purchases or log on to their
computers. According to Ron Carter, Media Supervisor of Greenpoints’ ad
agency, Mullen Advertising, morning radio is being used “to reach people going
to work in the hope that they will log on at work and visit the site.” Afternoon drive
is used to “reach people on their way home or on the way to Foodtown to stop at
the store before going home.” An advantage of radio. Carter says, is the 60-
second spot length, which “allows S&H to educate the audience about new
product benefits and features.” One of the radio commercials, “Any Excuse,”
features a man thinking of reasons to go to Foodtown to purchase items so he'll
receive his S&H Greenpoints. Another spot, “Vacation” has a couple teiling their
kids the family is going to vacation at Foodtown.

Results: While it is too earty to talk about any measurable results from the new
campaign, it is clear that the revival of an old concept has had some impact on
consumers. Having virtually invented the rewards-for-shopping program in
1864 and having eamed the trust of countiess consumers by rewarding them
with more than $10 billion in merchandise over the years, S&H is clearly poised
to become a leader in rewards and incentive programs once again.

SURVIVING AM DRIVE
The tribal council voted her out, but Hot AC KSTP/Minneapolis-
St. Paul voted Gretchen Cordy in as its newest morning show
member — but only for a week! Cordy, a 38-year-old
homemaker from Clarksville, TN, joined KS-95's Yan & Chery! as
the mystery Survivor co-host during the week of Aug. 14.
Sharing stores of eating rodents and seeing Richard naked,
Cordy had a blast meeting listeners at vanous promotions
throughout Minnesota.
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PD Advantage™ is a service mark of The Arbitron Company.

.

) advantage

Avoid That
Ratings Slump

f the only ratings data you pay attention to is the

ranker, you're not doing enough to get your

station on top. Designed specifically for PDs,
PD Advantage™ digs deep into your numbers to
produce detailed reports on key performance
issues like preference listening shifts, audience
age range and Ultra Core listening to help you get
an edge on your competition.

Vital Signs: All the Essential Stats,

All in One Report

Use the Vital Signs report in the new PD Advantage
(version 2.5) to get a comprehensive overview of
your station’s health. Vital Signs puts crucial infor-
mation like AQH, P1 TSL and age cell composition
all into one easy-to-use report. The new Vital Signs
can even do side-by-side comparisons of stations

in individual markets as well as across markets,
to help you pinpoint where you're strong—and
identify where you need some work.

Exclusive: Review Diary Comments

on Your Computer!

You can also use PD Advantage to see diary
comments without ever leaving your office! PD
Advantage is the only way to see your market's
listener comments without making a costly trip to
Arbitron's diary review office in Columbia, MD—
a feature worth the price of the service alone!

For more information, log onto www.arbitron.comy/
pdadvantage or contact your Arbitron representative.

Radio News
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PD Advantage: When You Know More,
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LAUNCHING AUGUST 28TH

There’'s a new playbook for sports talk radio...FOX Sports Radio Network.
The stars of sports talk radio. The stars of FOX Sports. And the stars of the games.

All together with the unmistakable FOX attitude.

The music library of FOX Sports. The voice of FOX Sports.
Unique branding and logo opportunities for affiliates.

All together with the unparalleled service of Premiere Radio Networks.

FOX Sports Radio...
Sports talk with attitude. Finally.

Contact Tami Booth, Director of Affiliate Marketing at 818 461-8234 » PremiereRadio.com
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PART FOUR OF A SEVEN-PART SERIES

SEVEN FATAL FAILURES IN CLUSTER MANAGEMENT

By Lindsay Wood Davis No. 4: Failing to

provide leader-
Radio Advertising Bureau ship.

Here are five words that can help any clus-
ter manager immediately become more ef-
fective: Job clarity equals job satisfaction.

Think about your own situation. If you are
unclear about exactly what your job is, the
steps you must take to be successful and the
manner in which your performance is to be
measured, what are the chances that you will
be satisfied in and with your work? Slim to
none, right? And if you are not satisfied in
and with your work, you certainly won’t be
performing at the highest level.

Muitiply that potential dissatisfaction by
the number of people in your cluster. Pretty
scary! Lack of job-clarity is one bf the most
common and devastating problems in clus-
ter management.

Consolidation has redefined so much of
what makes up a radio station that almost
everyone in the industry has had to ask, over
and over again, the most basic questions
about their jobs. It goes far beyond the simple
“What is my job?” to “To whom do I report?”
“With whom do I work?” “To whom do I owe

my loyalty?” “What do I sell?” and “How
do I make the most money?” Dozens of job-
clarity questions may be asked dozens of
times a week, each demanding a thoughtful
answer.

Unfortunately, managers often respond
with management techniques learned before
consolidation. One of the most dangerous
habits is to answer a question once and think
that ends the matter. That’s bad management
and worse leadership.

And job clarity is a leadership issue. You,
as the cluster’s leader, must monitor your
staff constantly, helping them avoid confu-
sion about roles, both their own and others’.
Lack of clarity is a huge source of interper-
sonal, interdepartmental and intracompany
conflict. Cluster leadership demands that
your staff, particularly your managers, are
regularly updated, reminded and reaffirmed
about the who, what, when, why and how of
their roles.

Providing job clarity is a must for every
manager in a cluster, but it is something that
must start from the top. Be clear on that, or
one key staffer will be far less than satisfied:
you.

Next week: Why failing to delegate is a fatal mistake.
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JEGEIWEEK

Marcella Nelson
President, Bedford Research

In today’s hectic world, filled with the stress
of unobtainable sales budgets, the threat of
job elimination, and unanswered e-mail and
voice-mail messages, it's easy to lose sight
of the important things in life. So sit back
and read one of my favorite quotes from the 14th Dalai Lama of
Tibet. Then get back to the phones, because the big dot-com client
you just sold — just canceled!
Instructions For Life

* Take into account that great love and great achievements involve
great risk.

* When you lose, don’t lose the lesson.

* Follow the three R’s: respect for self, respect for others and respon-
sibility for all your actions.

¢ Remember that not getting what you want is sometimes a won-
derful stroke of luck.

* Learn the rules so you know how to break them properly.

* Don't let a little dispute injure a great friendship.

* When you realize you've made a mistake, take immediate steps to
correct it.

* Spend some time alone every day.

* Open your arms to change, but don’t let go of your values.

* Remember that silence is sometimes the best answer.

* Live a good, honorable life. Then when you get older and think
back, you’ll be able to enjoy it a second time.

* Aloving atmosphere in your home is the foundation for your life.

* In disagreements with loved ones, deal only with the current situ-
ation. Don’t bring up the past.

* Share your knowledge. It's a way to achieve immortality.

* Be gentle with the earth.

* Once a year, go someplace you've never been before,

¢ Remember that the best relationship is one in which your love for each
other exceeds your need for ¢ach other.

* Judge your success by what you had to give up in order to get it.

* Approach love and cooking with reckless abandon.

DEL MONTE SALES BLOSSOM IN BOSTON

Chancellor Marketing Group/Boston re-
cently developed and executed the Del
Monte Summer Spectacular promotion with
Shaw’s Supermarket and Star Market (170
retail locations). The program was designed
to reward customers for buying $5 worth of
Del Monte brand Small Serve canned fruits
and vegetables.

Del Monte had a goal: to raise the sum-
mertime sales of Small Serve by informing
consumers that canned fruits and vegetables
are not only nutritionally beneficial, but easy
and convenient to prepare for meals and
snacks. The Del Monte Small Serve products
are designed to appeal to smaller households,
such as those of seniors, empty-nesters and
singles.

The team at Chancellor Marketing Grou
created an incentive for those customers wit
a floral bouquet gift-with-purchase offer. Be-
tween July 30 and Aug. 12, consumers who
purchased $5 or more of any combination of
Smail Serve products received a free bouquet
(a $3.99 value). “We were thrilled with the
strategic integration of providing a ‘real-life
reward’ for the Shaw’s Supermarkets and Star
Market customers that they could immedi-
ately receive by purchasing Del Monte prod-
ucts,” says Chancellor Marketing Group/
Boston Acct. Supervisor Eliot Grossman. “Our
research indicated that the floral department

at Shaw’s was a potentially strong alliance, and
we were able to broker a powerful strategic part-
nership that made sense for Del Monte and
Shaw’s.”

Consumers were also encouraged to enter the
Del Monte Summer Spectacular Sweepstakes,
which awarded one grand prize of a trip for four

) Suntimer
SPECTACULAR

Bouquet*

to New York City, including airfare, hotel accommo-
dations, dinner and tickets and car service to a popu-
lar Broadway show.

“Chancellor Marketing Group’s unique capabili-
ties in the account-specific marketing arena were
represented successfully by the Del Monte Summer
Spectacular at Shaw’s Supermarkets,” comments
Chancellor Marketing Group Boston Marketing Su-
pervisor Renee Smith. “The combination of Del
Monte’s forward-thinking brand and account team,
the progressive marketing and category management
teams at Shaw’s and the integrated marketing solu-
tion developed and executed by Chancellor Market-
ing Group combined for results at the point of sale.
The end result: lots of happy customers leaving the
store with beautiful bouquets_of free flowers and a
rewarding shopping experience.”

RADIO REACHES GROCERY SHOPPERS

From the RAB Radio Marketing Guide & Fact Book for
Advertisers:

Radio’s weekly reach among adults 18 and older who....

* Spend $100+ on groceries
Jin an average week 93.1%
* Spend $150+ on groceries

in an average week 94.0%
* Shopped at a convenience

store in the past four weeks 94 3%

Source: The Media Audit. January 1999-March 2000 National
Report — Radio
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NEWS & VIEWS

MeasureGast To Gompete
With Arbitron’s InfoStream

(n Assecistion With

Radie And
Internet Newsletter

By Kurt Hanson Responding to Arbitron’s
RAIN: Radio And InfoStream webcast
Internet Newsiefter

ratings service, whose
most recently released ratings
estimates — released in mid-
August — were for February, a
new Portiand, OR-based firm
called MeasureCast last week
announced its plans to com-
pete. MeasuraCast says it will
ofter its clients, among other
things, 8 24-hour turnaround
time.

The firm aiso announced

the signing of its first client, the
Portland, ME-based BroadcastAmerica.com, which bills

m:. U‘. i
p - ' 5 (L 2orve, you ave ageseag & e rme of w00, Asy oBur Losie d 3
itself as the “world’s largest Intemet broadcaster = -

based on the number of different stations it streams.

MeasureCast, like InfoStream, intends to produce its
statistics with hard data from its clients’ servers. In
contrast, Arbitron’s broadcast measurements are
estimates projected from a survey of a few thousand
consumers in each market.

line manager for WebTrends Corporation and held
marketipg positions at Intel and Oracle.

According to Piwonka, MeasureCast has been
testing its systems on some of
BroadcastAmerica.com’s servers and is already
receiving data for portions of the webcaster's network
on a 24-hour turnaround basis. Piwonka adds that the
company should be announcing additional client
signings before the NAB Radio Show next month.

A demo of MeasureCast’s report-generating
software is available on its website at
www.measurecast.com.

An Impressive Operation

| had a chance to see MeasureCast's impressive
operation when | visited the firm last month. it has cool
Internet-company offices and a young, enthusiastic
management team.

MeasureCast is being funded by an initial invest-
ment of $3.5 million from the Seattie-based venture

-
Thirg-Party Sireamng Mahence Messurement..

Real-Time Reporting

Unlike infoStream, whose clients provide server
logs to Arbitron after the fact for tabulation and
analysis, MeasureCast’s approach involves putting

. X capital firm FBR CoMotion.
custom-developed software on the hosting providers'
computers. That software reports to MeasureCast on
virtually a real-time basis. (Arbitron recently announced AQH Hour-by-Hour Chart

a partnership with Lariat Software that will eventuaily
have Arbitron using an approach similar to that of
MeasureCast.)

According to MeasureCast, “This technology is
tailored for streaming media and results in accurate,
tamper-proof and up-to-date audience size and usage
information.” The company has pians to include
information on demographics from concurrent panel
surveys of webcast listeners.

MeasureCast was founded last year by a team of
executives who are largely from industries outside
radio. According to the firm, MeasureCast founder and
CEQ Randy Hill has more than 10 years of software-
industry experience and is the founder of
Creativepro.com, a web portal for creative profession-

~_ als. VP/Marketing Bill Piwonka has served as a product
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MeasureCast:
Arbitron Responds

HDally ratings would be ‘over-
kill,’ says Arbitron’s Bill Rose

Arbitron Intemet Information Services VP/GM  Bill
Rose spoke with RAIN earlier this week and revealed,
among other things, Arbitron’s planned timetable for
bringing its monthly InfoStream webcast ratings
releases up to date. InfoStream reports are currently
released about six months after the period measured.

According to Rose, we can expect to see InfoStream
results for March, April and May “in very short order,”
beginning just after Labor Day. He adds, “Then, pretty
much every other week thereafter we'll release another
month of data until we're caught up, which should be in
early November.

“We'll also have a prototype of our ratings software —
the software internet stations will use to see how they're
doing — to show in the next 20 or 30 days.” The software
will be released to clients for use when Arbitron begins
charging customers for its service, which is expected
early next year.

| asked Rose about new competitor MeasureCast and
it its approach to measurement, using software that
resides on the streaming provider’s servers, is similar to

“The big difference is that Arbitron
is a big company that has been in
the businesses of measuring audi-

ences for 50 years, and we have very
strong relationships with the agen-
cies and advertisers that are plan-
ning ahd buying. We are a well-
known and highly credible source for
this information.”

Arbitron’s upcoming new approach involving recently
announced partner Lariat Software.

“The difference,” Rose said, “is that many, if not most,
of the content-delivery networks — the companies that
provide streaming services for webcasters and online
radio stations — are already using Lariat's Media Reports
software. They use it primarity for two purposes: to be
able to allocate more servers and more bandwidth to the
heavy-demand channels and, of course, to bill their
customers on the amount of activity each channel is
getting.

“So the bottom line is that each of these delivery
networks is familiar with, and many are already using,
Lariat's software. Furthermore, the software has a very
small ‘footprint,” which means that it has littie or no
impact on server load.

“Lariat is going to have a special version of its software
that will automatically collect what Arbitron needs and
send it to us. It will be tumkey and extremely easy for
stations to participate and to use the software.”

Rose went on, “The big difference is that Arbitron is a
big company that has been in the business of measuring
audiences for S0 years, and we have very strong
relationships with the agencies and advertisers that are
planning and buying. We are a well-known and highly
credible source for this information.

Continued on Page 20
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Tune in to San Francisco —
and formulate a solid plan for tomorrow.

As emerging technologies provide newer, faster and more "TF RNFT
profitable ways to reach your audience, tomorrow’s ' | (=1
essential tools will include an expert working knowledge '
of digital audio broadcasting, streaming media — and | '
plenty of e-Business savvy. IO
The NAB Radio Show" will help you secure a solid position ”Ow
in the industry today by featuring: ®
« The first ever Internet-focused “show-within-a-show,” . N a .
iNTERNET @ The NAB Radio Show — guaranteed to put F .1 / R "
you on the cutting-edge of the Web. Through dedicated | A4 | | &3 ) '
conference sessions, exhibits, and demonstrations, \\ Y ,' \ y,
you'll get the insight needed to compete and profit on ‘\--l’/’ -\‘!/
the Internet. General Colin L. Powell Dr. Spencer Johnson
USA (Ret.) Change Management Expert

* The strategic perspectives of today’s leaders, including
keynoté speaker General Colin L. Powell USA (Ret.), and
change management expert Dr. Spencer Johnson.

Take the first step towards a solid future by developing
a Sound Strategy.

National Radio Award Winner

. - . 4 Jeft Smulyan
Register online at www.nab.org/conventions Chairman Emmis Communications

AD I 0 e Cenference: September 20-23, 2000 ¢ Exhibits: September 20-22
‘8 Moscone Convention Center « San Francisco, CA USA
S H Ow Attention Broadcast Engineers: Learn more about our special Engineering Conference Package.
For more information go to www.nab.org/conventions or call 1-800-342-2460 or 1-202-429-5419.
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The company behind the live and local Interget-
only CHR webcast ClevelandHits.com has planted
its tlag in 81 other cities, putting up “Coming
Soon” pages for ChicagoHits.com, FresnoHits.com
and 79 other metropalitan areas. Each of the pages
includes a link to ClevelandHits.com as an example
of exactly what it is that's coming soon.

So how have things been going since we ran our
first story on ClevelandHits.com back in June (Internet
News & Views 6/23)7 )

HitsNetwork President/GM Mike Hilber gives us the
following update: “We just started advertising on July
17 — 7.500 spots on cable
between then and the end
of the year. The package
includes MTV, VH1, E!,
Discovery, USA and ESPN
in a 24-hour rotation.

“Right now, if we don’t grow any more, we're pacing
to deliver 30,000 to 35,000 visits per month. With 10
page views per person, that's 300,000 page views and
3.5 million hits per month. And, at the current rate, the
average length of visit will be 35 minutes within a
month.”

W

clevelandihits” com

Doing The Math
All right, 1 can’t help myseif — let’s do the math.
Although the numbers Hilber gives are not, admittedly,
audited numbers, 35,000 visits times 35 minutes would
mean that ClevelandHits.com would be getting about
20,000 hours of listening per month.

Since there are 720 hours in a typical month, that
means it will be getting about 28 hours of listening per
month — which would translate into an AQH of about
28 listeners.

Building Advertiser Interest

Hilbert goes on, “Local advertiser interest has been
really strong. 've got a lot of deals on the table for fall

Chad, Interace,
Feedback

Care em boy == !! b

Bl o o o tom 5 pmaiam e of 4 conene conten -y o

(e v, @omeorms P W Vi 28—
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INTERNET

NEWS & VIEWS

Radio And
Internet Newslelter

— it was too late to pick up any summer dollars. You
know there’s no ‘up’ for Internet media. You have to go
in and create the need. You have to create campaigns
that include both audio and visuals. With the live IJs,

we have the ability to M

add the element of
immediate contesting,
clevelandihits’ com

and we can guide
people to different
parts of the site, as
opposed to a silent
site, where you just
have to hope they find
them.

“It's.amazing how
you can condition
your audience with an
. For example, we
were having trouble
getting AOL users to
go into the chat room.
So we put on a series of spots that said, ‘If you're an
AOL or a Compuserve user, get on to thelnternet,
minimize your window, and then launch your Netscape
or Internet Explorer browser.’ From that point we've
never had any problem with people complaining they
couldn't get into the chat room.

“Now we're starting our grass-roots campaign. We
have the station van painted up, and we're going out
and passing out our ‘Listen to Us’ cards. Those are
business cards that ask people to listen and give the
URL and some of the features of the site. We've been
giving out thousands of them.

“Now we're combining that with bumper stickers.
That's something else to hand out that's cheap

Continued from Page 18

“We will, by the way, have demographic estimates
when the service is up and running.” When will that
be? “I'm aiming for the first of the year, when we're
offering the service for sale.”

-Finally, Rose commented on MeasureCast’s plans
to release its data on a 24-hour turnaround basis.
“That's just fine and dandy when it comes to

-..-_,’: e, enough, so we ordered thousands of those.”
Measurecast understanding what's going on with your stream,

but software like Lariat's Media Reports has that
ability — and the information is also usually
available for free from your content-defivery
network. :

“What we're talking about is creating a currency
— more commonly known as ratings — a standard
by which buyers and sellers can conduct business.
And from Arbitron’s experience, especially in the
radio business, daily ratings would be overkill in the
buy/sell environment.”

iz (521

=iz (el

ezl
WUMB/Boston Offers Listeners
Folk And Roats Masic

Noncommercial folk radio lives on the Internet!
Operating from the University of Massachusetts in Boston,
WUMB (www.wumb.org) is the flagship of a four-station
“folk and roots” network in New England.

The station, while more formatically unified than many
noncoms, is Still block programmed. in other words, while
most everything you'll hear some-
how fits into the general scope of
folk music, many hours during
the week are dedicated to speciai-
ty programs. WUMB does a nice
job of supptying site visitors with
helpful descriptions of all the
week’s shows. The Grateful Dead
Hour, Blues Before Sunrise, E-
Town (folk and blues mixed with
environmental information) and Women in Music give
WUMB lots of musical and tonal variety, but within a
unified context.

Like a lot of other noncoms, WUMB features plenty of
human interest and community news. Especially note-
worthy is its main feature, the Commonweaith Journal. Co-

“

B g0 00 SV 43 1973 AR Ormers,

produced with the Massachusetts Foundation for the
Humanities, the award-winning interview show tackles
such topics as AIDS and HIV, the U.S. bombing of the
Puerto Rican island of Vieques and the aging of the
Massachusetts work force. Most commercial stations
seem to treat their public-service programming as an
obligation — it's often only a half-hour long, produced by
an intem and buried in the wee hours of Sunday moming.
On WUMB public service is obviously a goal in itself.

WUMB is, as mentioned above, more musically unified
than a lot of other noncommercial outfits. Active and
devoted to its “foik and roots™ format, WUMB is a major
sponsor of the Boston Folk Festival. And if you're looking
for an educationa} introduction to folk music, ook into the
“Top 100 Albums of the Century™ list on the website.

The utilitarian website shows that the station is on a tight
budget. There’s no specialized player — the stream is
Windows Media. supplied by Magnitude Networks — and
very few graphics, and the pages load quite siowly,
especially considering that they're mostly text.

But there’s plenty of information for the devoted
listener. Program schedules are availabie in both graphic
and text form, and there are live performance schedules, a
directory of Boston venues. an exhaustive list of artist links
and more. The useful “Listener Service Pages™ include a
FAQ, a directory of station personnel and even a Cool “how-
to” for making your own antenna to improve reception of
WUMB's terrestrial signal. And how many radio station
sites actually answer the simple (and often-posed)
question “Where are your studios?” (They're on the
university campus.)

— Paul Maloney
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When You Know More, You Program Better

Training: An Insurance Policy for Your Career

You may think you know it all, but so did the PD you replaced.
A third of the PDs who attended our recent seminar in Los
Angeles had been to one before. PDs keep coming because
they want to gain an edge on their competition. And remem-
ber, their competition might be you!

Real Information You’ll Use Every Day

You're in a battle for listeners, and the Arbitron PD Seminars
provide the ammunition you need to wage a successtul fight.
It's knowledge you can't pick up anywhere else—not in the
classroom, or at the station; or even on the Internet.

Smart and Affordable

The seminar is a bargain at only $30—you could eat that much
in food alone from the continental breakfast and buffet lunch
we serve! We'll also throw in a copy of our PD Resource Book
for you to take home. To make it really easy for you, the regis-
tration fee will be included in your station’s next invoice.

How to Register
You can either fax the form below to (972) 385-5377 or register
online at http://www.arbitron.com/pdadvantage/pdsemreg.htm.

et

Yop 10 Things Heart o
PD Unem at ratings stuff anyway?"

. | th "
10. “Why learn apout & s to them.
we wefe hit huge.” | |

losing our P
vanilla lce single was gonna 4
Why g0 pack?

school once. . ]
know 1 get from Rolling Stone.

go for training now?

9. “\ never knew

8. “{ was sure ‘ha‘
7. | aiready went w0
6. “Everything | need 10

D. Why
L“'m already @ P vl
y who is this Bob Michaels guy anyway
4' ) . - .n '"
3. “My station didn't give PDs trf::l‘"g
2.It's alt apbout the music—penos

1. “Ratings, schmatings!

l

Questions? Contact Bob Michaels at (972) 385-5357 or FOSEmInEN Echeeey 05; —
bob.michaels@arbitron.com. ‘m I e tooder 'Nileg ) R R
The registration fee of $30 will be included on your station’s ok F' -
next invoice. A confirmation letter will be faxed to you within Nartin 8 Prometion
72 hours of receipt with more detailed information.

(] Columbia, MD (] Columbia, MD Name

Arbitron 101 PD Seminar Beyond the Basics and

Wed.-Thurs., 9/13-9/14 Arbitron University Title Station

Registration deadline: 9/8 Wed.-Thurs., 11/8-119

Seminar held at Arbitron Registfation deadline: 11/3 Address

Headquarters Seminar held at Arbitron

Host hotel: Sheraton Columbia Headquarters

Hotel. Columbia, MD Host hotel: Sheraton Columbia v Zp

Hotel, Columbia, MD
Phone Fax
Al seminars run from 8:30AM to 4:45PM.
For hotel rate information, visit www.arbitron.com. E-mail

ARBITRGI

www.arbitron.com

www.americanradiohistorv.com
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According to the website for Premiere talke,Rush
Limbaugh, www.rushlimbaugh.com is the only place
you’ll find the “award-winning and thritl-packed”
Rush Limbaugh Radio Show on the Internet. You can
hear the program live every weekday from noon to
3pm ET. The stream is offered in both RealAudio and
WindowsMedia formats.

The well-designed site also offers the opportunity to
purchase The Limbaugh Letter,"America’s No. 1 political
newsletter.” Current premiums with a newsletter order?
An*Algore isa Risky Scheme” bumper sticker (“Algore,”
as in Dr. Frankenstein sidekick “igor,” is a favorite
Limbaugh nickname for the VP) and a “Why | am a
Conservative™ travel mug.

Archived shows are not available as yet, but daily

INTERNET

NEWS & VIEWS

Rush Limbaugh Gets A v'lebsile'(wml Streaminul |

** Litnrafiun b car of e snmt guthens chaives

yuu con @b | Mweulhon st rvguirs sy
onglt. AR you bave to do s levi. 't

S St g 100 2009 L

show highlights and- song parodies are available on
demand. The site also includes a nationwide list of
Limbaugh's broadcast affiliates.

Hot new music-related World Wide Web sites,
cool cyberchats and other points of interest along
the information superhighway.

¢ He's known for his long, long mix tapes and his
uncanny ability to spot ‘em betore they go platinum. Talk
to D.J. Clue on Monday (8/28) at 9pm ET, 6pm PT

(www.twec.com).
* His long, strange trip” has gone global. Chat with

|  ftormer Grateful Dead drummer Mickey Hart about

world music on Monday (8/28) at 8om ET, Spm PT (chat.
yahoo.com).

*Mark Wills' down-to-sarth brand of country is
eaming him new fans all the time. You can speak with
him on Wednesday (8/30) at 8pm ET, 5pm PT

i (www.twec.com).

*The band that's synonymous with '80s pop still
sounds cool in 2000. Chat up Duran Duran about their

Pop Trash on Tuesday (8/31) at 8pm ET, 5pm PT
(chat.msn.com).

On The Web

 Strap on your “Little Black Backpack.” It's Stroke
in performance on Monday (8/28) at 4pm ET, 1pm PT
(www.twec.com).

— Micheel Anderson

In Assecistion With
Radie And

RCS Teams With nTunes.com

RCS, creator of the RadioShow web technology, has
teamed with online CD store provider nTunes.com.
RadioShow allows station websites to follow broadcasts
in real time, with background information, artist notes and
other data changing with what's happening on the air. The
partnership with nTunes offers users the ability to buy the
music that the station is playing.

Hiwire Names William Perkins
Sr. VP/Marketing

Targeted audio-stream advertising provider Hiwire has
hired William Perkins as Sr. VP/Marketing. Perkins-was
most recently VP/Marketing for Intemet communications
firm Visto Corp. Hiwire CEO Warren Schlichting said,
“Bill's relationships within the advertising industry and his
understanding of how to market an emerging technology
player will add to Hiwire's significant momentum.”

Savos Partners With BroadcastAmerica.com

Wireless technology and services company Savos has
agreed to a strategic pannership with ‘Net broadcaster
BroadcastAmerica.com. The agreement will allow Savos
to stream BroadcastAmerica.com's music, talk and other
programming over Savos’ mobile audio portal. The
programming is expected to be available to Savos users
beginning next month. The two companies will also
partner to bnng wireless audio programming to
international markets, including Asia and Latin America.

Interzet Newsletter

Read RAM For Dally Radio 'Net News

As Internet radio audiences grow, we'll surely see increased
competition in all sectors of the field. More and more
stations, streaming providers, agencies and audience
measurement services like infoStream and MeasureCast will
appear as the stakes are raised.

RAIN: Radio And Intsrnet Newsletter is a daily web-based
newsletter designed to heip you keep track of everything
that's going on in this rapidly changing field. RA/Nis free and
available daily at www.kurthanson.com.

LOVE IS THE ANSWER!
42 Number Ones and Counting

Love, ratings and revenue. Put Delilah's love to work for you.

.

waany amaericanradiohistaory. caom
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| Requests & Dedications * Celebrity Intervie’W,
Games & Confests * Original Custom Party Remixes™

Every Saturday night “Club Country Live with Tony & Kris” _

brings a fresh, humorous, energy-packed, music-filled party ~

to your station! Get in on the fun via satellite every e =
Saturday night LIVE from 7pm-12pm (ET).
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Lessons From
Big Brother

Reality shows arc the current rage, and 1 re-
cently had a chance 10 speak 10 Heather Perram,
Amierica Online’s Executive Producer and the
woman in charge of
AOLs "Net connection to F
the hit CBS TV show
Big Brother. 1

DL: TV programmers
seent to be daoing lately
what rudio has been ac-
cused of for years: fol-

lowing each other like ¢
sheep. M.illiont'nirc begat David Lawrence
other prime-time game

shows. and now we 're about 1o be inundared with
a whole bunch of reality shows that riff off of Sur-
vivor and your show, Big Brother. Have we lost
our ability 10 be creative here in the U.S.?

HP: | believe we've gotten a little bit lazy. It's
really interesting, because we are good al export-
ing our culture, and we're good at spoiting a win-
ner ovenscas. [ wish we'd spend a little more time
developing our own new hits.

DL: There have been a lor of wildly exagger-
ated claims of listening and viewing levels on the
web for special evenis: The Paul McCarmev con-
cert PR staff made the owslandish claim of 3 mil-
lion simultaneous viewers.

HP: That’s obviously impossiblec.

DL: Obviously. The bandwidth math just
doesn 't work out. But be honest: What kind of lev-
els of viewing are you really genting with Big
Brother on the website?

HP: IUs pretty amazing. On a slow time, on
average, we're generating 30,000 simultaneous
streams.,

DL: Let me make sure we're talking simula-
neous. There are, on average, 30,000 web surfers
and AOL members suning in at the same time?

HP: Absolutely. Qur cumulative audience is in
the multiple mitlions, and we've peaked at 90,000
or so simultancously — for example, right afier
the show went off the air on CBS on the night
that Will got bunished. There s a real fear in those
numbers. It stifles expenmentation, because if the
show doesn’t perform right away. the network
yanks the show. 1 think we need to help the au-
dience find the show by being a bit more patient.
Some shows don't get enough time to do that.

DL: In radio one of the things that is riveting
Jor the listener is revealing, honest airstaff con-
flict. It seems that lately there are no rabble-rous-
ers in the Big Brother house and that the house
has achieved stasis. Will you be creating conflict
to stir things up?

HP: You bet. Paul Roemer. the creator of the
show, is constantly trying to examine the dynam-
ics of the show 10 see what can be done to create
action. In the Dutch ver-
sion they actually offered
a 30-sccond decision o
two house members to
have, um, a romantic
encounter.

DL: You mean live sex? That seems to be very
close to happening on morning radio.

HP: Well, yes, but we obviously won't be see-
ing that on CBS or AOL.

Questions? Comiments? david @ netmusiccount

down.com, or post to the Internet forum on the
www.rronline.com message board.
E TR I
David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tectvpop culture radio talk shows
from Dame-Gallagher, and is the host of the Wet
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of.the American Comedy Network, is the
voice of America Online, and is a leading expen on
Internet thmt.

INTERNET

NEWS & VIEWS

You say you don't have encugh reading materiai in your library or |
bathroom? Don't faugh: | know lots of creatives who are only abie
to read printed material — and get away from their phones and e-mail
and IMs — by stealing off to the powder room. Well, I've found a new
print monthly that is grabbing my jaded attention. It's calied Revolution
(The New Music Manifesto), and if you can get past its post-MTV/ Ray
Gun design, you'll find lots of new musical ground being covered.
The premiere issue had everything from a clone of Wired's “Fetish”
column (Revolutioncalis its high-tech toys review page “New Forms™)

| CHR/Pop

ARTIST COTitle

MATCHBOX TWENTY Mad Season/“Bent”

*N SYNC No Strings Attached/~Gonna™

BRITNEY SPEARS (Oopst...1 Did 1t Again/~Oops!”
CREED Human Clay/“Higher

3 DOORS DOWN The Better Lite/“Kryptonite”

STING Brand New Day/~Desert”

EMINEM Marshall Mathers LP/=Slim”

BBMAK Sooner Or Later/"Back™

MACY GRAY On How Life Is/~Cail”

— 10 JOE My Name Is Joe/“Know™

10 11 EVERCLEAR Songs From AnAmerican Movie PL 1/"Wondestul”
— 12 NINEDAYS The Madding Crowd/~Absolutely”

6 13 BONJOVICrust/-Lite”

16 14 PINK Can't Take Me Home/“There”

20 15 GOO GOO OOLLS Dizzy Up The Girt/“Broadway”

12 16 LARA FABIAN Lara Fablan/“Love”

15 17 AALIYAH Romeo Must Die Soundtrack/*Again™

— 18 TONI BRAXTON 7he Heat/“Wasn't"

14 19 VERTICAL HORIZON Everything You Want/“Everything”
17 20 WHITNEY HOUSTON Whitney: The Greatest Hits/“Kiss™

Country

- -
W A -
=) x

| v~ o
Cavonawn =g

LW TW ARTIST COrTitle

1 1 DIXIE CHICKS Fiy/~July”

3 2 LONESTAR Lonely Gril/“Now"

2 3 LEE ANN WOMACK / Hope You Dance/*Hope”

5 4 BILLY GILMAN One Vonce/~Voice™

13 5 LEANN RIMES Jesus TV Soundtrack/“Need”

8 & RASCAL FLATTSRascalFlatts/“Daylight”

4 7 SHEOAISY The Whole Shebang/ “Will™

9 8 TOBY KEITH How Do You Like Ms Now?/~Country” !
6 9 JOE DIFFIE Nigh! To Remember/"Somethin™

10 10 KEITH URBAN Keith Urbary “Everything™

7 11 FAITH HILL Breathe/"Love”

14 12 AARON TIPPIM People Like Us/~Kiss” !
11 13 ALAN JACKSON Under The influence/“Love” |
12 14 OARRYL WORLEY Hard Rain Don't Last/“Need™ |
— 15 )0 DEE MESSINA Burn/“Way"

15 18 REBA MCENTIRE So Good Together/“Be”

17 17 KINLEYS /i Gint”

BROOKS & DUNN Tight Rope/“Loved”
MONTGOMERY GENTRY Jatroos And Scars/~Man”™
Wl WII.I.S PennanenW/‘Almosl

‘Hot AC

ARTIST CO/Title |
MATCHBOX TWENTY Mad Season/*Bent”

STING Brand New Day/~Desert”

EVERCLEAR Songs From An American Movie PL. 1/"Wondertul™
SANTANA Supernatural/~Smooth”

MACY GRAY On How Le Is/~Try"

CREEO Human Clay/“Higher”

RED HOT CHILI PEPPERS Californication/Otherside™
** DON HENLEY inside Job/“Home”

NINE OAYS The Madding Crowd/~Absolutety”

12 10 3 00ORS OOWN Better L ife/~Kryptonite®

10 11 MOBY Play/"Porcelain”

17 12 GO0 GOO DOLLS Dizzy Up The Girt/~Broadway”

11 13 VERTICAL HORIZON Everything You Wanl/“Everything”
20 14 NO OOUBT Return Of Saturn/“Simple”

~ 15 BON JOVI Crush/"Lite”

14 16 FAITH HILL Breathe/~Breathe”

0100 No Angel/~Here”

MARC ANTHONY Marc Anthony/~Sang”

SISTER HAZEL Fortress/~Change”

BBMAK Sooner Or Later/~Back”
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GONNA BE A REVOLUTION

to an eye-opening interview with Pete Tong, the host of the BBC Radio
1 DJMouse show Essential Selection. But what is best about this
magazine is its archival value. After listening to the enclosed CD and
visiting the sites that are referenced in its stories about bands who
will be very, very hip very, very soon, | realized that much of what |
had heard was not unnerving and incomprehensible, but a natural
evolution of what Is charting now. So get it, and save each issue for
six months or so ... then use it for show prep.

= David Lawrence
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ARTIST COTitle

TONI BRAXTON 7he Heat/"Man”

NELLY Country Grammat/=Grammar™

LUCY PEARL Lucy Peart/“Dance”

JOE My Name Is Joe/"Lady”

WHITNEY HOUSTON Grealest Hits/*Script”
KELLY PRICE Mirmor Mirror/~Lay™

JAGGED EDGE JE Heartbreak/~Marnied”
JANET Nutty Protessor Il Soundtrack/“Matter
R. KELLY Shaft Soundtrack/~Bad™

10 OONELL JONES where | Wanna Be/*Wanna®
11 AVANT My Thoughts/“Separated”

12 GERALD LEVERT G./"Baby"

13 YOLANOA AOAMS Mountain High. . Vailey Low/"Heart"
14 SI1SQO0 Unleash The Dragon/“Incomplete”

18 15 NEXT Weicome Il Nextacy/“Wifey”

17 16 OESTINY'S CHILO Writing On The Wall/" Jumpin™
14 17 OR. ORE Dr. Dre 2001/"Episode”

7 18 CARL THOMAS Emotional/~Wish®

13 19 0’ANGELO VooDoo/“Send”

15 DMX Then Thele Was X/~ Paﬂy

NAC/Smooth Jazz

LW TW ARTIST COTitle

2 1 DON HENLEY Inside Job/"Home™

11 2 DAWID BENOIT Professional Dreamer/ “Jump.” “Miles®
3 BONEY JAMES & RICK BRAUN Shake /t Up/"Grazin™
4 GEORGE BENSON Absolute Benson/“Deeper”

6 5 RICHARD ELLIOT Chill Factor/“Moomba™
[]
7
8
9

O-N.G.NN-GE

|-~‘|no|=;~Amuuaz

ACOUSTIC ALCHEMY Baautiful Game/*Game”
CRAIG CHAQUICO Panoramas~Cafe”

JEFF GOLUB Dangerous Curves/"Two”

BOB JAMES Joyride/~Roof”

7 10 TONIBRAXTON The Heat/"Spanish”

— 11 JAY BECKENSTEIN Eye Contact/“Sunrise”
16 12 NORMAN BROWN Cejebdration/ “Paradise”
— 13 BONEY JAMES Body Language/“Boneyizm”
19 14 DAVEKOZ The Dance/~Can't”

— 15 DAVID BENOIT Here's To You. Charfie Browry “Baron”
— 18 KIRK WHALUM For You/“Love™
— 17 TOM GRANT June It in/"Tune”

— 18 TOM SCOTT Smokin’ Section/~Smokin™

— 19 KIM WATERS One Special Moment/~Secrets”™
— 20 PETER WIITEFbrfeci Moment/'San Diego™

~ Altemative

TW ARTIST CO/Title
1 RED HOT CHILI PEPPERS Caiiformicahon/~Californication”
2 PAPAROACH infest/“Last”
3 CREED Human Clay/"Arms”
4 EVERCLEAR Songs From An American Movie Pt 1/ Wondertul”
S 3 000RS OOWN Better L ife/“Kryptonite™
6 MATCHBOX TWENTY Mag Season/™Bent”
7 STONE TEMPLE PILOTS No. 4/"Sour”
8 NO OOUBT Ex-Girlfriend/™ Simple”
9  METALLICA Mission: Impossible 2 Soundtrack/“Disappear”
10 EMINEM Marshall Mathers LP/~Slim™
11 MOBY Piay/“Porcelain®
12 A PERFECT CIRCLE Mer De Homs/~Judith”
13 PEARL JAM Binaural/Light”
14 EVE 6 Horrorscope/“Promise”
15 OEFTONES White Pony/~Change”
16 VERTICAL HORIZON Everything You Want/"God™
BLINK-182 £nema Of The State/~Adam’s™
LIMP BIZKIT Mission: Impossible 2 Soundirack’"Look™
INCUBUS Make Yourselt/"Stellar”
GOOSMACK Godsmack/"Religion™

| |:=|=:=N003='~‘-uu.dz

E-charts are basad on weekly rankings of CD sales. and str of artists

 trom the logfales Of reporting websites. Aeporters include Amazon com

BarnesandNoble com. CDNOW com. CheckOut com, ChoceRadio. com. City Internet Radio, Drsc.ockey.com, The Everstrearn Network.GoGaGa com. KiiStmi.com. L aunch com. Lycos Radio.

NetRadio.com. NYLveRadio.com. Rado Free Viegin, .00m. Data s wegt

traftic reports by web trafhc mondor MeckaMetrix. Charts are ranked with a 50/50 methodology

of saies data and streamang/airply data for the six reporting formats. © 2000 R&R Inc. © 2000 Onine Today, Net Music Countdown.
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Luczak To Program
Cleveland’s WZIM

Bluc Chip’s WING-AM & FM.
WGTZ & WKSW/Dayton OM
Michael Luczak
has been named
PD a1 Rhythmic
Oldies WZJM
(The BeatYCleve-
land. cffective
Sept. 11. The
station is in the
process of being
sold by AMFM
10 Infinity.

Luczak told
R&R, “The team
at The Beat has made marvelous ac-
complishments in a short time. |
look forward 10 joining the staff 10
help unleash ‘dynamic mind share.’
It's always a thrill 10 come home.
Working with [GM] Emol Dengler
again is a great pleasure.”

Luczak joined Classic Rock
WING-FM in 1996 and later be-
came OM of News WING-AM,
CHR/Pop WGTZ and Country
WKSW. In the carly '90s Luczak
served as PD of WMMS/Cleveland,
where Dengler worked as Sales
Manager. His resume also includes
stints at WEBN/Cincinnati, WAZU/
Dayton and WCKG/Chicago.

Luczak

0’Brien
Continued from Page 3

where he has been PD for the past
14 years.

Asked how he felt about leaping
from market No. 229 to No. 18,
O'Brien 10id R&R. "It never crossed
my mind that this would ever hap-
pen. but | couldn’t be happier. KSTP
is one of the most fun and exciting
Talk radio stations in the country.
I've had the good fortune to have
spent my entire radio career with a
family-owned broadcast company,
50 to now have the opportunity to
move up to a major market and still
be with a family-owned company
like Hubbard, well, it just doesn’t get
any better than this.”

| cluster. In his new role

Grammy-winning vocalist and songwriter k.d. lang has launched her
first tour in four years. to support her acclaimed new Warner Bros.
Records release, Invincible Summer, featuring the single “Summerfiing.”
During a break the singer dropped by the KOSI-FM/Denver studios for
an on-air chat with Steve Hamilton.

Bloomquist Joins Clear Ch./Richmond

WBT-AM & FM/Char-
lotte PD Randall Bloom-
quist has been tapped to fill
the newly created position of
Director/AM Operations at
Clear Channel’s Richmond

Bloomquist will oversee
programming at Sports/Talk
WRNL-AM, News/Talk
WRVA-AM and the Vir-
ginia News Network. He
will replace former WRVA
OM Tim Farley, who recently exited
the station.

*“We consider oursclves very for-
tunate to land someone of Randall’s
caliber to take charge of one of our
big 50kw heritage AMs,” Clear
Channel Director of News/Talk
Programming Gabe Hobbs told
R&R. “He did a great job for
Jefferson-Pilot in Charlotte, and
I'm confident he'll do that much

and more for us. He's one
of the smartest guys |
know and has a real knack
for relating to talent™

Prior to joining WBT
four years ago, Bloomquist
spent ¢ight years at R&R,
where he first headed the
Washington, DC burcau
and ultimately became
News/Talk Editor before
leaving to embark on a pro-
gramming carcer. He will
officially take over in Richmond on
Aug. 28.

“I'm very excited.” Bloomquist
told R&R. “WRVA is a power-
house radio station with a blow-
torch signal, and Clear Channel is
the acknowledged leader in News/
Talk radio. For those reasons and
more 1 could not be more thrilled,
both professionally and personally.
about this temific opportunity.”

Westwood One Names Two New VPs/Affiliate Sales

w d One has elevated Chris Greene and Kane Biscaya to
VPs/Affiliate Sales. Greene will oversee the entertainment division
as well as West Coast News Networks from Westwood One’s Culver City,
CA office, while Biscaya will be responsibie for 24/7 Formats from the
Valencia, CA branch.

Both report directly to VP/Atfiliate Sales-New Media Peter Kosann, who
commented, “Chris and Kane have done an outstanding job growing the
audience of our networks. | know they will lead their teams to new heights.”

Greene joined WW1 last year as Sr. Director/West Coast News Net-
works and before that worked in muitimedia affifiate sales at Bloomberg. A
Regional Manager on WW1's Affiliate Sales team since 1996, Biscaya rose
to Director/Affiliate Sales, 24/7 Formats last year.

Blue Chip/Columbus Bows Gospel WJYD

Ohio’s state capital has received
its second Gospel station in a move
that pits Bluc Chip Broadcasting
against Saga Communications. On
Monday (8/21) Bluc Chip dropped
the NAC/Smooth Jazz format on
WCZZ/Columbus and debuted
“Joy 106.3." a Gospel station that
will take the new calls WIYD. Paul
Strong. who has programmed
WCZZ in addition to Bluc Chip

| sisters Urban WCKX and Rhyth-

mic Oldies WXMG, will serve as
WIYD's PD.

Blue Chip/Columbus VP/GM
Charles Richardson 10ld R&R,
*This is a format that we feel is fill-
ing a niche in the Columbus mar-

ket that hadn™t been filled. We're
really cxcited about it because it's
going 10 be the first time any sta-
tion is going to present an FM-qual-
ity sound with the Gospel format.
While [Saga’s crosstown] WVKO-
AM has been doing it for about
three years or so, we feel that with
the FM signal we have a decided
advantage.”

WJYD will feature ABC Radio
Neiworks™ “Rejoice”™ Gospel for-
mat in addition to live, local pro-
gramming in morning and after-
noon drive. Blue Chip describes the
musical content as “today’s best
contemporary, traditional and gos-
pel classics.”

WUBE/Cincinnati Catches ‘The Buzz’

Blue Chip Broadcasting has
flipped its recently purchased
Sports WUBE/Cincinnati to Talk.
with the new calls WDBZ. “The
Buzz of Cincinnati” will be pro-
grammed by well-known Cincy
talk host Lincoln Ware, who was
most recently PD for crosstown
WCIN. Ware will also host a daily
midday show on the new station.
Veteran Cincy talk show producer
Geri Tolliver has been tapped as
Exec. Producer for The Buzz.

*“The Buzz will be the Tni-State’s
first and only full-service, 24-hour,
community-oricnted Talk radio sta-
tion.” said Blue Chip/Cincinnati
VP/GM Sieven Love. “Listeners
will hear an award-winning combi-
nation of Urban Talk that will cre-
ate important discussions about is-
sues that face the community of
Cincinnati today and in the future.”

The new WDBZ, which Launched

WDBL/See Page 26
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National Radio

o NBG RADIO NETWORK syndicates
Tim Mizak's morning show prep ser-
vice, The Daily Aardvark. Also, NBG
extends its sales rep contract with
Fisher Entertainment for the political
talk show Beyond the Beltway. For
mora information, contact Gina De Witt
at 800-572-4624, ext. 784.

© SYNDICATED SOLUTIONS ac-
quires The Julie Show, hosted by
“Downtown” Julie Brown and airing live
Sun-days from 10pm-midnight ET. For
more information, contact Matthew
Sulkivan at 203-921-1548.

© WESTWOOD ONE presents The
MTV Video Music Awards A 10 Z,a two-
hour special hosted by Kurt Loder and
airing Friday, Sept. 6. For more infor-
mation, contact Peggy Panosh at 212-

641-2052.
Radio

© GUY PREHN is appointed GSM/
Pennsylvania for Nassau Broadcasting.
He was previously LSM for WBEB/
Philadelphia.

Newsbreakers

o LAURIE STROUD is now GSM of
KBSG-AM & FM/Seattle. She was most
recently GSM of KGON & KKSN Port-
land,

® DAVID PETRIK segues to VP/GM for
KSWD-AM & KPFN-FM/Seward, AK.

o FOX SPORTS RADIQO NETWORK
debuts a new weekday lineup: Tony
Bruno, Bam-noon; Jeanne Zelasko &
Kevin Frasier, 3-Spm; Chris Myers &
Steve Lyons, 5-7pm; Bob Golic & Rich
Herrera, 11pm-4am; and Dan Sileo,
4-8am (all times ET).

Records

o LARRY JENKINS
is upped to SVP/
Marketing & Me-
dia for Columbia
Records. He rises
from SVP/Media &

BirTHs

WZPt/indianapolis air person-
ality Steve King, wife Tina, daugh-
ter Riley Stephen, July 26.

o JEFF BLUE
segues toVP/ASR
for Warner Bros.
Records. He was
previously VP/Cre-
ative Development
& A&R for Zomba

o RON SPAULD-
ING is appointed
SVP/Sales for
Elektra Entertain-
ment Group. He
was most recently
VP/Sales for Prior-
ity Records.

Speuiding

Changes

Classical: Linda Cassidy joins
KDFC/San Francisco for weekends
and overnights.

Country: WHWK/Binghamton,
NY pm host Rita Kelly exits.

National Radio: Broadcast Pro-
gramming's Deliliah is now on
CJEZ (EZ Rock 97.3WToronto ...
Fred Fishkin joins Bloomberg on

PROS ON

THE LOOSE

Frank Cammarata, VP/Ops.,
Sixty-Second LP 914-225-4411.

the Money ... Brian Baldinger is
named Sr. Football Analyst for
One-On-One Sports.

Radio: ) eslie Hartman is upped to
VP/Finance & Corporate Controller
for Radio One.

Records: WEA Corp. and Rhino
Records form a Strategic Cata-
logue Marketing Group ... Lise
Hunt is now Dir./Sales & Market-
ing for Milan Entertainment ...
Michelle Sims is named Mgr./Na-
tional Tour Publicity for MCA

Records ... Matthew Flott is ap-
pointed SVP/Finance & Adminis-
tration for Arista Records. Devon
Lasker is upped to Dir./Sales and
Retail Marketing. and Steve
Gawley is made SVP/Legal &
Business Affairs ... Scott Bauman
is now VP/Legal & Business Af-
fairs for Virgin Records ... Susan
Jacobs -is appointed VP/Publicity
for Sony Classical.

Industry: Ken Beck is now Radio
Marketing Coordinator for The Mu-
seum of Television & Radio.

Continued from Page 25

at 6am on Wednesday, features a
mostly local lineup of hosts, includ-
ing Nate Livingston (6-9am);, Ware
(9am-1pm); Public Access with Jay
Love (1-3pm); Straight Talk with
Edna Howell-Parrish (3-Spm);

Prime Time Sports, a local sports
talk show hosted by Jay Love, Eric
Thomas and Wayne “Box™ Miller
(5-7pm); Mel Devonne’s Love Zone
(7-10pm); the nationally syndicated
Bev Smith Show (10pm-2am) and
After Hours with Denise Edwards
(2-6am).

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Stove Knoll « (880) 231-2818
Sary Knell

Rack
FUEL Hemorrhage (In My Hand)

FUEL Hemorrhage (in My Hand)

G000 CHARLOTTE Little Things
MARVEL OUS 3 Sugarbuzz

QUEENS OF THE STOME AGE The Lost At Of Keesping.
WAST Froe

CHRist AC
BARENAXED LADIES Pinch Me
CREED With Arms Wide Open
FAITH MILL The Way You Love Me

Maiastream AC
FITH MILL The Way You Love Me
SANTANA VDAVE MATTHEWS Love Of My Lils

Lits AC
FAITH MILL The Way You Love Me
ELTON JOMHN Friends Never Say Goodbys

Ha%

MARC ANTOINE Chikdren Al Play
FOURPLAY Robo Bop

WARREN HILL Mambo 2000
CHIEL} MNUCC) My Girt Sunday

w

' CHAMGING FACES That Other Woman
JRY-Z MEMPHIS BLEEK Hey Papi
MAJOR FIGGAS Yeah That's Us
PROFYLE Liar

e R )
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Nou Moultrie * (000) 420-9082

Alterastive

Toresa Cook
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FUEL Hemorrhage (in My Hand)
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=
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BOMAK Back Here
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[ ]
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MONDAY_SEPTEMBER 4

National Macadamia Nut Day
1964/Gilligan's Island begins its 98-
show run on CBS-TV.

Gilligan & Co.: The
onginal survivors.

1971/ The Lawrence Welk Showends
on ABC-TV. The network feels it
attracts “too oid an audience.”

1972/ Swimmer Mark Spitz captures
his seventh Olympic gold medal
in Munich, Germany. He is the
first Olympian to win that many

gold medais.
Born: Mike Piazza 1968, lone Skye
197 _ |
" t .
InMesic History

1954/ Elvis Presiey makes his first
and last appearance at the
Grand Ote Opry.

1976/ The Sex Pistols make their
television debut, performing
“Anarchy in the U.K." on
Britain's So /t Goes.

1997/ Beck wins five MTV Video Mu-
sic Awards, Including Best Male
Video for "Devil's Haircut.” But
he doesn’t take Video of the
Year; that goes to Jamiroquai.

Born: Martin Chambers (Pretenders)
1951

TUESDAY. SEPTEMBER

National Cheese Pizza Day

1958/ The first color videotaped pro-
gram. The Betty Freezor Show,
airs on WBTV-TV/Charlotte.

1983/ Sports lllustrated becomes the
first national weekly magazine
to use color photos throughout
each issue.

1986/ Atter 23 years, Merv Griffin airs
his finai talk show.

Born: Carol Lawrence 1934, Raquel
Weich 1940

o

© mMesichisoy

1958/ The Who announce plans for
their first album since the 1978
death of drummer Keith Moon.

1993/ BasSist Dave Navarre joins
The Red Hot Chili Peppers.

Born: Freddie Mercury (Queen)
1946-1991, Lowdon Wain-
wright l1} 1946, Dweszil Zappa
1969

WEDNESDAY

SEPTEMBER ©

Fight Procrastination Day

1959/ The first Barbie doll is sold by
the Mattel Toy Corporation.

1976/ 0ean Martin and Jerry Lewis
reunite after a 20-year separa-
tion, on Lewis’ Muscular Dystro-
phy Telethon.

Born: Swoosie Kurtz 1944, Rosie
Perez 1964

In Music History
1961/Bob Dylan makes his New
York City debut, at the Gaslight
Cafe.

1966/ Barbea Streisand plays in pub-
lic for the first time since 1980,
at a Democratic fund-raiser In
Los Angeles.

1990/ Tom Fogerty, founding mem-
ber of Creedence Clearwater

Revival, dies of tubercuiosis at
age 48.

1994/ Hard-living rocker John Mellen-
camp is forced to cancel a tour
when he's diagnosed with a
blocked artery. He eventually
makes a full recovery.

Born: David Allan Coe 1939, Roger
Waters 1947

Kielbasa Festival

1971/ Atter nine years and 216 epi-
sodes, The Beverly Hillbillies is
seen for the last time on CBS-
™.

1984/ American Express Co. issues
the first of its Platinum charge
cards. Customers pay a fee of
$250 a year.

1986/ Dan Marino of the Miami Dol-
phins throws his 100th career
touchdown pass, an NFL
record.

Born: Richard Rowadtree 1942,
Corbia Bernsea 1954

C mMecHsey

1978/Who drummer Kelith Moon
dies at age 32 of an overdose of
prescription drugs.

1990/ David Cassidy's first record
since his post-Partridge Family
heyday is released on Enigma
Records. The single, “Lyin’ to
Myself,” fails to lead to a
Cassidy comeback

1996/ Tupac Shakur and Death Row
Records founder Marion
“Suge” Knight are shot while
riding in Knight's car in Las Ve-
gas. Shakur dies of his injuries
five days later.

Born: Buddy Holly 1936- 1959, Gloria
Gaynor 1949, Chrissie Hynde
(Pretenders) 1951

FRIDAY, SEPTEMBER 8 _

1965/ Bert Campaneris of the Kansas
City Athietics plays all nine po-
sitions in a game against the
California Angels. He gives up
only one run as pitcher, but the
Athletics lose anyway, 5-3in 13
innings.

1966/ The first episode of Star Trek,
titled “The Man Trap,” airs on
NBC-TV.

1974/ President Gerald Ford pardons
Richard Nixonm for any crimes
Nixon may have committed
while in office.

Nixon: Pardon me!

Born: Heather Thomas 1957, Henry

Thomas 1971
In Musie History

1935/ The legendary Billis Holiday
opens at the Famous Door club
in New York.

1966/ Dick Clark makes an uncred-
ited cameo appearance on ABC-

TV's Batman. The episode’s vil-
lain: Art Carney as The Archer.

1987/ Onetime heartthrob Andy Gibb
files for bankruptcy, citing debts
of over $1 million.

Released: Sam & Dave's “Soul Man”
1967, John Lennon’s /magine
1971, The Eagles’ "Witchy
Woman® 1972

Born: Patsy Cline 1932-1963

SATURDAY, SEPTEMBER 9

National Steak Au Powvre Day

1971/ Hockey legend Gordie Howe of
the Detroit Red Wings retires
from the National HocCkey
League.

1979/ At age 16, Tracy Austin be-
comes the youngest player to
win the U.S. Open women's titie.

1986/ Ted Turner presents the first of
anumber of colorized (formerly
black-and-white) films on
WTBS-TV/ Atlanta, to great con-
troversy.

Born: Michael Keaton 1951, Hugh
Grant 1960

1983/ Boy George leaves Culture
Club. He's quoted by the Lon-
don Sun as saying, "I stand in
the way of a lot of success the
band could have.”

George: He dian't really want

fo hurt them.

1992/ Eric Clapton wins Best Male
Video for “Tears in Heaven” at
the MTV Video Music Awards.

Born: Otis Redding 1941-1967, Dave

Stewart (ex-Eurythmics) 1952

SUNDAY, SEPTEMBER 10

1955/Bert Parks begins a 25-year
career as host of the Miss
America Pageant.

1972/ Muhammad All defeats Ken
Nerten in a heavyweight boxing
match after Norton had defeated
him the previous March.

1982/ Pete Ress plays in his 3,077th
baseball game, breaking Hank
Aaron’'s National League record.

Born: Amy Irving 1953, Ryanm

Phillipps 1975

1964/Rod Stewart records his first
single, the bluesy “Good Morn-
ing, Littie Schoolgirl.” Future
Led Zeppelin member John
Paul Jones plays bass on the
record.

1990/ Will Smith makes his TV debut
on The Fresh Prince of Bel-Air.

1996/ Wal-Mart stores refuse to carry
Sheryl Crow's self-titled album
because the song “Love Is a
Good Thing" alludes to children
being killed by “guns they
bought at Wal-Mart discount
stores.”

Born: Jose Feliciano 1945, Siobhan
Fahey (ex-Bananarama) 1957,
Robin Goodridge (Bush) 1966

— Michsae! Anderson
& Bride Connolly

%

August 25, 2000 RaR © 27

The stork has been quite busy
lately, according to People and
US Weekly. Madonna and Guy
Ritchie'gave Lourdes a baby brother
named Rocco Ritchie on Aug. 11,
and Iman and husband David Bowie
welcomed daughter Alexandria Zahra
Jones into the worid on Aug. 15.
Littie Lourdes may need 10 adjust
to sharing the limelight with her new
brother, People says, because until
now she’s had exclusive dibs on the
affection of several adults — espe-
cially her father, Carlos Leon, and
Ritchie. Shortly before announcing
her pregnancy with Rocco. Madonna
told the ‘Zine she thought Lourdes
was incredibly spoiled and needed
Iman conceived her new bundie of
joy with a littie help from Christie
Brinkley, People reports. Atter try-
ing for over a year to conceive to no
avail, Somalia-born Iman resorted to
an African fertility custom in which
women having trouble getting preg-
nant hoid a baby for a day. During a
photo shoot Iman seized her chance
and borrowed Brinkley's 14-month-
old daughter, Sailor. Iman became
pregnant a few months later.

Pitter-Patter Of
~Littte Feet -

The stork will definitely need a
vacation soon, because it's going 10
get busier! People reports that new-
lywed Dixie Chick Natalie Maines
and her husband, Adrian Pasdar,
are expecting, and the Star reports
that a new baby will make three for
Faith Hill and husband Tim Mc-
Graw.

Stone Temple Pilots’ Scott
Welland is celebrating an entire year
of being drug-free and sober, People
says, proving wrong those who
doubted he could ever accomplish
that feat. He and his new wife, Mary,
have another reason to celebrate:
They're expecting too!

Jennifer Lopez tells People that
she wants a tamily and she's ready
to become a mother. However, she
says she wants to get married first,
but she has no plans to wed boy-
friend Sean “Pufty” Combs. “|
wouldn’t have a baby out of wed-
lock,” she says. “My parents would
kill me.”

k.d. lang tells US Weekly that
even though she and her partner,
Leisha Hailey, love kids and are in-
spired by them, they don't fancy
themselves as parents.

Look Who Dropped in}

Robert Dov;ney Jr. celebrated
his Aug. 2 release from prison by
joining Sting on stage at L.A’s
Greek Theatre, US Weekly and
People report. The very enthusias-
tic crowd witnessed Downey and

A LITTLE SNIP — k.d. lang telis
US Weekly she recently witnessed
a bns (a Jewish circumcision cer-
emony). During the ceremony. she
says, “The men were all standing at
the back of the room hoiding their
testicles ... but | can understand
that. I it was female circumcision ...
yaah, that would be a bad one.”

Sting duet on the song “Fill Her Up”

Shania Twain proved one reaily
can go home again when she
made a surprise appearance at
her ciass of 1983 high school re-
union, the Star and US Weekly re-
port. Friends who knew the coun-
try superstar when knew her as
Eileen (her real name), so during
the reunion she left Shania — and
all the superstar trappings — at
home and became Eileen again for
the day.

Ricky Martin may be dropping
in on the HBO series Sex and the
City as a guest star, says the Star.
Martin, a big fan of the series, con-
tacted its producers about appear-
ing on the show. The producers
were so excited that they immedi-
ately began writing a script in
which he romances Sarah Jes-
sica Parker's character, Carrie.

Growing Pains

Could Paul McCartney be pro-
posing marriage to girifriend
Heather Milis soon? His children
hope not, says the Star. The "zine
says his children Stella, Mary,
James and stepdaughter Heather
approved of their dad's relationship
with Mills at first, because they
were happy that he found love
again after the death of his wife —
and their mother — Linda. But now
that Paul and Heather's reiation-
ship has heated up to the point
that they are talking about mar-
riage, Paul's kids are avoiding fam-
ily functions that Mills attends and
are secretly discussing ways they
could break up the twosome.

Speaking of Paul McCartney,
Beatles fans will soon receive a
bundie of joy from him too: a new
Beatles song! The song, calied
“Free Now," is a hodgepodge of re-
corded studio banter from the Fab
Four with previously unheard
Beatles guitarwork, according to
People. The ex-Cute One says this
song is more underground than
what fans usually hear from him.

— Deborah Overman

Each week R&R sneaks a peek through the nation's consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

wWWww.americanradiohistorv.com
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AL PETERSON

alpeterson@rronline.com

What A GM Wants

[0 What does it take to be a successful PD in today’s

radio business?

I ntoday’s radio world of shifting demographics. emerging competition, expanding media choices
- and consolidated clusters, just how much has the job of program director really changed? And
what does it take to succeed as a PD in today’s broadcasting business?

I polled several indi-
viduals who are regularly
involved in the hiring and
development of PDs for
News/Talk radio and other
formats. All offered candid
comments on what they
think it takes to be a win-
ning PD in 1oday’s Talk ra-
dio business. So whether
your goal is to improve
your performance in your
current position or better
your odds at your next job inter-
view. you're bound to find some
valuable insights from this week’s
panel of Talk radio executives.

Nadel: ‘Understand The
Overall Mission’

KFWB/Los Angeles GM Roger
Nadel speaks from the perspective
of someone who is currently seek-
ing a PD for the Infinity-owned all-
News station. And Nadel definitely
thinks that some of the rules have
changed a bit.

“Those of us who came up
through the ranks of programming
don’t like to hear it. but you need
to think like a salesperson if you
want to win over a GM who. most
likely, comes from sales.” he says.
“In sales. the methodology is first

Roger Nade!

to assess the nceds of the
potential client. then de-
velop an action plan that
achieves those needs.”

Nadel says that the
sales-oriented approach is
what gets his attention,
and I suspect what he says
applies 10 many GMs. “To
get my aitention, ideally.
you would find out ahead
of time what the station’s
needs are. then develop an
action plan that solves my prob-
lems. The more thought that has
gone into your plan. the more |
sense you're scriously looking to
join our team.”

Here are some other key ques-
tions Nadel says he considers when
talking to a potential PD.

* How much passion do you have
to win?

** How much respect and passion
do you have for the format?

* How much respect do you have
for the staff — and will they re-
spect you?

* How will you challenge and
motivate your tcam 1o do their best
work?

* How will you work with other
departments?

* How much experience do you

have in building — and living with
— budgets?

* How well-honed are your com-
puter and Internet skills? How will
you translate our station’s brand
and mission onto a website as a
means of generating new revenue?

* How well do you follow up af-
ter the interview? Will you send a
note thanking me for taking time to
meet with you?

Finally. Nadel says he looks for
managers who demonstrate an un-
derstanding of the underlying busi-
ness principles required to survive
in today’s radio business. “Depart-

S

“To get my attention,
ideally, you would find
out ahead of time what
the station’s needs dre,
then develop an action

plan that solves my
problems.”

N ——

OK, Your First Clue Should've Been....

On the lighter side of what it takes to become a great
PD in today’s Talk radio world, Sabo Media President Walter
Sabo tells job candidates, “Run if you ever hear one of
these five troublesome statements during a job interview”
* “l like you, but | would fike you to spend some time with some of
our hosts. | want their feedback on this hire.”
* “Its important that programming and sales get along, so | would like
the sales manager to join us for this discussion”
¢ _ “The last PD let this station become too controversial”
e _ “The radio station itself is our best marketing tool, so we don't
reatly spend much on other marketing”
*  “You're right, Joe isn't really good on the air, and his ratings are the
worst on the station —— but the sales department loves him!”

ment heads who bring to the table
a variety of talents that can help
a company win are in high de-
mand.” he says. “Consolidation
has changed the ground rules and
the landscape. Programmers who
understand how their job fits into
the overall mission of the station
stand a much better chance of be-
iig recognized and rewarded.”

McConnell: ‘Have
A Backbone’

ABC Radio VP Jobn
McConnell rose to become
part of that company's cor-
porate ranks via the PD’s
chair. As part of his job.
McConnell has been in-
volved in PD scarches for
several ABC-owned sta«
tions in recent years. Con-
sequently, he has a good
perspective on how the PD

thinks a PD will need 10 succeed
today.

¢ Imagination

o Creativity

* Common sense

* A winning attitude (1o create
good team spirit)

e Conviction (otherwise de-
scribed as having a backbone)

¢ Effective communication skills

¢ Organization (not anal, bui able
10 keep priorities straight)

* Big-picture orientation — with
an awareness of details (A
wise manager said. “Take
care of the small things.
and the big things will be
taken care of.”)

* Sales savvy (Obviously.
this is something new for
PDs.)

* Patience

And although he knows
things have changed, Mc-

job has changed since he John McConnell Conncll thinks PDs must

held it.

“The reality is that the job has
changed pretty significantly,” he
says. “Today, programmers, who
have generally been used to making
decisions based on the idea that
product comes first, are confronted
with more bottom-linc pressures
than ever beforc. That's probably
the biggest change.”

Always concise and to the point.
McConncll offers these qualities he

YOU'VE HEARD THE BUZZ ABOUT TALK BEING DOWN IN THE SPRING BOOK . . . THINK AGAIN!

¥
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STREAMING AUDIO LIVE @ www.mikeonline.com

LIVE 9AM TO NOON EASTERN + REFEEDS NOON 10 9

WPRO-AM / Providence, RI*

2.8 to 4.3

continue to challenge

their own creativity. “It's a different
ballgame and a more difficult job
than it once was.” he says. “But 1
would continue to suggest that the
most important quality in a pro-
grammer is to allow his or her
imagination to stay in the forefront.
“Despite the more stringent eco-
nomic realities of our industry.
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What A GM Wants

Continued from Page 29

which are now firmly in place, if
you make decisions based primarily
on whether or not something.is a
good product for the fadio station,
then the dollars will almost always
foliow. | think that is. perhaps, the
hardest thing for today's PD 0 do.™

Bennett: ‘Make Me
See Your Vision’

Susquechanna/Dallas
Market Manager Dan Bennett
was also in the middle of a
PD search when we spoke
about what he looks for in
a candidate. Count him as
someone who agrees that
the job has changed. I
think it’s a much more dif-
ficult job 10day.” he says,
“and it’s a much more mul-
1ifaceted position. That's
why | think that really ef-
fective Talk programmers are diffi-
cult 10 find.”

So just what attributes does
Bennett consider to be needed most
by today’s successful PD? Here's
his list.

* Someonc who has a vision of
what he or she wants a station to
be. You need 1o make me see your
vision — because if you don’t have
one, neither will anyone clse at the
station.

* Someone who has good talent
contacts. A Talk station ultimaely
comes down to compelling talent.
Average talent 1s never a lightning
rod, and Talk stations need light-
ning rods

* Somcone with an understand-
ing of what good content is. Every
listener focus group says that if the
talent picks great topics, the listen-
ers are hooked.

* Someonc who can create
stationality. In other words. every
station should stand for something.
What will yours stand for. and how
will you convey it?

Dan Bennett

* Someone who can interact with
and inspire the sales departiment. If
the sales department doesn®t be-
lieve in the PD. there will be prob-
lems. Many programmers sti// don’t
séc that as part of the job.

* Someone who can ceach talent.
Do you have a coaching philosophy
or a coaching manual? If so, I need
1o see it.

* Someone with passion. It either
does or doesn’t come out in the first
interview. If you as a GM don’t see
it. chances are the staff won't feel it.

Bennett also thinks that
there's another reason why
good PDs for the format
are in short supply. and he
pulls no punches. "Sadly. [
think one of the things that
too many Talk radio pro-
grammers lack is a solid
understanding of the
formatics and basics that
make for good radio. Too
many Talk programmers
are just not good at that,
and that’s a problem.

*And, along with everything else.
you need a good understanding of
how ali the information elements
news, traffic. weather. sports. busi-
ness updates, etc. — fit together.
You also need to understand the
value of cross-promotion and how
to develop killer promos. The rea-
son for that is that Talk stations
simply must win the TSL battle.”

So. if Bennett thinks there's a
shortage of good Talk PDs out

*

“GMs will avoid any-
candidate who lives
only on his past
accomplishments.”

o —

there. where would he suggest
managers find them? *First. | think
it’s a good idea to look at people
who have experience in multiple
formats. not just a Talk radio back-
ground. They tend to be more well-
rounded, in my opinion.

"I also think companics need to
do a betier job of growing their
own. Here in Dallas. for example.
we have three asst. PDs who are
growing and learning the skills it
takes to be a winning PD for us.”

Sabo: ‘One Size
Does Not Fit All’

Sabo Media President Walter
Sabo has been involved in count-
less PD hirings over the course of
his long career in corporate radio
and as an adviser to numerous suc-
cessful Talk ra-
dio  stations.
And while he
has strong opin-
ions on what it
1akes to be a
good Talk PD,
he cautions that
onc size does §
not fit all. “Talk
is not a format,”
says Sabo. “so
there is no such
thing as one right type of ‘Talk
PD.” Each Talk format and cach
stage of a station’s evolution re-
quires a different skill set.”

Sabo outlines how different
traits are nceded in different situ-
ations. “GMs who have a success-
ful-station and a star or two look
primarily for PDs who can get
along with their stars and not cause
troubic. Established station GMs
tend to iook for a stable individual
capabie of dealing with community
groups. complaining listeners and
prestigious advertisers — in other
words. a grown-up. That is a situ-
ation that almost always demands
experience at a successful, estab-
lished Talk station. It's a states-
manlike role that requires a mature
knowledge of the entire business.”

Waliter Sabo

|Lif€ | deach and afieriife

And what are the challenges of
being the PD at a new station? A
startup station GM wants a PD who
has an ear for talent and a scnse of
marketing and promotion.” Sabo
says. “The PD needs 10 be able 0
manage a diverse staff and interact
well with all other departments. On
the other hand. a station that's in
trouble looks for a PD who is
clearly focused. can take charge and
has some experience with a wrn-
around. They want somcone to
come in with a plan of action and a
point of view.”

Sabo says he secs a pattern
among PDs who do well. “They
have a background of working for
at least one successful CHR station.
CHRs teach programmers the im-
portance of success, how to build a
format and how to deal with diverse
talent and understand promotions.
But that’s no1 what makes those
PDs successful. It's the willingness
10 apply what they know from mu-
sic to Talk.

“Strangely, some alien operation
ofien takes place when a hot music
PD goes to a Talk station, and they
stop applying what they know. The
Talk Arbitron diary and the music
Arbitron diary are identical. The
skills needed to get a station writ-
ten down in that diary are identical.
Winners understand that if a five-
minute song is too long. a five-
minute phone call is a death knell.”

Finally. Sabo says consolidation
has definitely changed what suc-
cessful GMs look for in a candi-
date, but, he says, that’s not all bad.
“A good result of consolidation is
that the absence of the moment-to-
moment fear of a single radio com-
petitor ailows sharp programmers
to recognize their true competition:
other media.

“Applying a strong knowledge of
daytime TV ik show content. rat-
ings and other media in your cat-
egory is how you will grow your
audience. That broad knowledge is
vital in a consolidated environment
as GMs discover that it's not about

i3

getting listeners. it’s about building
audience.”

Scott: ‘Be A Good Listener’

Rick Scott. President of Rick
Scott and Associates, works with
Sports/Talk radio stations around
the country. He says that he’s found
that good qualities for Sports radio
PDs mirror thosc of any good Talk
PD. “GMs will avoid any candidate
who lives only on his past accom-
plishments.” says Scott.

“Likewise. they will get turned
off to anyone who is not a good lis-
tener and who claims 1o have ail
the answers.” That said. here’s
Scott’s list of what he believes to
be must-have qualities for prospec-
tive PDs.

* You must be
a leader.

* You must be
able 10 look for
and seize oppor-
tunities.

* You must be
a creative prob-
lem-solver.

* You must be
proactive.

* You must
have the ability to work through
and with other peaple.

* You must understand the busi-
ness and the bigger. overall picture.

* You must be a visionary.

* You must have patience and
persistence. along with a strong de-
sire to win and succeed.

* You must have common sense.

* You must have great observa-
tional skiils.

Finally. all the soiid advice from
our panel notwithstanding. perhaps
the best advice of all for those who
desire success as a PD in today's
Talk radio business was written
many years ago by the great Ameri-
can author Mark Twain: “Keep
away from people who try o be-
littie your ambitions. Small peopie
always do that, but the really great
make you feel that you. t0o. can be-
come great.”
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| An open letter to America’s News Talk Programmers

Dear Programmer:

Every once in a while a show comes along that is just perfect for its time. In the
90’s it was Rush and then Laura. Now, in the year 2000, it’s Clark Howard.
Clark Howard, America’s Consumer Champion! How fast is this show catching on?

In less than 18 months the Clark Howard Show is airing in nearly

100 markets, including major market powerhouses like KXFI Los

Angeles, XSL Salt Lake City, KSFO San Francisco, KTAR Phoenix, -
. I ortland and many m ) It affiliate

The

Perfect

"\’Ei\l(? The Clark Howard Show has a tremendous record of ratings
success, bmating Rush in Milwaukee and Laura in Atlanta*. In
fact, the Clark Howard Show is the #1 afterncon drive program in
Atlanta, AM or PFPNMI

Clark Howard’s weekly radio audience is now well in excess of three million
and growing - he's building a wave of growth across America!

Clark’s message of saving more, spending less and avoiding rip-offs is
resonating across the country with his target audience of adults 30 to 50.

Clark Howard’s official web site www.clarkhoward.com registers thousands of
unique visitors daily because listeners learn from Clark. You can check out
his show demo there too.

Programmers love the show and the response they get from it. Just ask Jack
Swanson at KGO, David Hall at KFI, Greg Moceri at WSB, or any of them. We’ll
give you a list of our partners and you can call them.

Radio Ink Magazine put Clark Howard om it’s cover on June 26th calling Clark
"Talk Radio’s breath of fresh air" and Talk Radio’s newest big cheese."

The Clark Howard Show isn’t political talk, it isn’t hot talk, it‘s RELEVANT talk.

Call Cox Radio Syndication in Atlanta at (404) 962-2078 or the Jones Radio Network at
(202) 546-7940 and get this show before your competition does.

Clark Howard is the NEW big thing!

Sincerely,
Proven ek

AAoid" 5
_nNaTwomK. . <
- -
Paul Douglas Amy Boltom 3
Cox Radio Syndication Jones Radio Network :
(404) 962-2078 (202) 546-7940 %
3
.

www.americanradiohistorv.com
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\What will you be drinking
after thisyear’s CMA Awards?

Horizon Award nominee

Chely Wright

will have a Coke & a smile

Street Talk.

WCIN Ret-Hot Over Joyner Jump

CIN-AM/Cincinnati recently lost
20-year PD Lincoln Ware to Blue
Chip Broadcasting’s crosstown

WIZF. Now WCIN has learned that it will lose
| ABC Radio Networks’ Tom Joyner Morning
{ Show to one of Blue Chip’s Cincinnati radio
| stations, effective Sept. 14. WCIN GM John

Thomas is far from happy with the two loss-

es, The Cincinnati Enquirer reports. “I'm go-
| ing to fight it all the way,” Thomas told the En-
' quirer, adding that he’s written to FCC Chair-
| man Bill Kennard, ABC Radio Networks and

ABC parent The Walt Disney Co. “| told ABC

that it is assisting Blue Chip in trying to drive

me out of business,” he said. WCIN has even
gone so far as to air an appeal to listeners,
asking them to protest Joyner's move by phon-
ing ABC Radio Nets Exec. VP Darryl Brown.

The Enquirer printed not only Brown’s direct

line, but also his e-mail address! Thus far Th-

omas has not heard from Kennard. Brown was
unable to contact ST before press time.

Will Houston'’s legendary Stevens & Pru-
ett return to the city's airwaves at the end of
the year? According to the Houston Chronicle,

| former KLOL morning co-host Mark Stevens
(shown here, at left) has taken a job with a
| Hollywood-based entertainment firm. He'll
| work out of Houston and toid the Chronicle
i that he plans to “return to the airwaves and
| reunite with my former partner in the not-too-
distant future.” When asked on the air by his
current co-host, Grego, about the item, Jim
Pruett (shown at right) admitted that he’s

talked with Stevens about teaming again on
another station. Pruett, who joined KLOL 27
years ago, said his contract with the station
expires at the end of the year. KLOL has not
presented him with another deal.

Another hot rumor has former KALC/Den-
ver and KYSR/L.A. morning co-hosts Frosty
Stilwell and Frank Kramer returning to the
Denver airwaves. The duo were recently
guests on KALC'’s afternoon show, and
there's talk that the two may re-emerge at a
Mile High FM soon.

Speaking of morning shows, KIIS/L.A.:
morning veteran Rick Dees has added an-
other market for his nationally syndicated
show: Phoenix. Dees’ show will begin airing
on KZZP on Monday (8/28), replacing Ron
Upshaw and Don O’Nell, who shared the
slot with Jackie West.

WKLS/Atlanta GSM Cheryl Ervin rises to
Director of Sales for Clear Channel/Atlanta. In
her new role she'll oversee the sales efforts
of WGST-AM & FM, WKLS, WMKJ, WPCH,
the Georgia News Network and Total Traffic.

’ Greaseman Gags ‘
Land Laughs

Greaseman was back behind a mike last
Continued on Page 34

Rumors

e |s the Windy City poised to receive another .
CHR/Pop outlet? If so. what effect will it have on
Big City Radio's WKIE/Chicago or Infinity's WBBM-
FM (B986)?

 |s James Crystal Enterprises thisciose to sell-
ing several West Paim Beach properties to Clear
Channel?

* |s Emmis considering dropping WXTMWSL. Lou-
I8’ Active Rock format in favor of “Hot Talk,” with
market veterans Steve & D.C. as its moring an-
chor? If 80, don't expect any moves until mid-Oc-
tober. .

£ 3
S D

Top ten selling single with over
20,000 units scanned this week!

on the CHR/Pop chart with over 5,100 plays |

“‘Faded’ is number 3 overall in callout. It’s in
Power Rotation!"”—Diana Laird, KHTS/San Diego

Debut Album “No One Does it Better” in stores now
Touring ALL summer with Christina Aguilera

L wannaeamaricanradighicton ooy
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Early Believers

WXRK 21x KROQ 21x
KITS 30x KNDD 25x
91X 42x KEDJ 27x
KCXX 18x KXRK 17x
KATT 18x KFMA 23x
WENX KISW
KI0Z WXDX
WROX WEDJ
WKLQ WNFZ
KILO WQXA

and many more!

BILLY HOWERDEL - MAYNARD JAMES KEENAN - PAZ LENCHANTIN - JOSH FREESE - TROY VAN LEEUWEN

Headlining U.S. Tour
in progress with Sunna

8/25
8/26
8/27
8/29
8/30
9/1
9/2
9/4
9/6
9/8

Detroit SOLD OUT!
Cleveland SOLD OUT!
Chicago SOLD OUT!
Minneapolis SOLD OUT!
Kansas City

Denver

Salt Lake City

Seattle

San Francisco

Los Angeles SOLD OUT!

and more!

www.americanradiohistorv.com
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You're not dreaming ...

Barenakedladies

PINCH ME

The follow-up to their
quadruple-platinum album Stunt

PROGRAMMERS ALL OVER THE COUNTRY
ARE “GOOSING” BARENAKED LADIES

* R&R CHR/POP () - €)) (+631) MOST INCREASED!
* TOP 40 MONITOR 968x (+409) GREATEST GAINER!
o R&R HOT AC DEBUT @) 1141x (+389)
#1 MOST INCREASED!
o ADULT TOP 40 MONITOR 33°-25* 958x (+241)
#1 GREATEST GAINER!
* R&R POP ALTERNATIVE €D - (B) 760x (+256)
#1 MOST INCREASED!
o MODERN ADULT MONITOR 20°-14* 765x (+178)
#1 GREATEST GAINER!

VIDEO: 1 NEW ROTATION |

Strong Early Rotations:
WKQI/Detroit 21x - Top 10 Phones

Star 98.7 21x - Top 10 Phones Star 94 31x
WPLJ 25x WWDC 23x WXKS 30x
B94 28x WDRQ 13x KLLC 23x
KPLZ 16x WTMX 39x WBMX 44x
WPRO21x  KALC 21x  G10527x  WNNK20x  WVRV 36x
WKSE28x  KMXB37x  KAMX 35x WKSL28x  WKRZ 23x
WRVW19x  WOAL26x  WXPT34x WINY19x  KENZ 34x
WVTI18x  KXXM19x  WPST16x WAEB19x  WWZZ 14x
KOKQ 23x  WPTE 19x
New Adds:
oL o i KZZP  Star100.7
; - WKSZ WKEE
Nargzn  waw wiee
| oot WKZL  WVYB
g KHTO  WYOY
WLTS KURB
...and more

In stores September 12th

Street Talk.

Continued from Page 32

Friday, but he wasn't in a radio studio. The
infamous personality (a.k.a. Doug Tracht) per-

| formed a comedy skit at a Washington, DC-
area nightclub that local press reports say
was “well-received.” But before he went on-

| stage, about 25 people protested his appear-
ance, angry about statements Greaseman
made on-air in his radio days.

. WDAY-FM/Fargo, ND morning host Jill
St. John has landed a 90-day jail sentence
and a $300 fine for filing a false report in re-
gard to a recent stunt involving stuntboy “Ex-

' treme Jim.” It seems St. John called the cops
on Jim, who was in a local park clad only in

| boxer shorts in an attempt to become a “hu-

man smorgasbord™ for mosquitos throughout
the city. St. John, using a false name, re-
| ported that Jim was in the buff. When police
| arrived and discovered that it was a radio
| prank, a misdemeanor charge was immedi-
| ately handed o St. John. She'll serve 10 days

! in the slammer now, with the remaining days

| spread throughout the rest of the year.

A recent on-air appearance by a Long
Beach, CA man claiming to be “The Emper-
| or of the United States” on KDKB/Phoenix’s
| morning show has led the Secret Service to
| investigate the broadcast. Donald Lautenbach
used his appearance on the Tim & Mark
show to make threats against both VP Al
Gore and Texas Gov. George W. Bush. The
Secret Service will review tapes of Lauten-
bach’s comments and investigate him.

Billionaire Broadcast.com founder and
Dallas Mavericks owner Mark Cuban cailed
ST to say that he expects Hole iead singer
Courtney Love to get involved with his
| planned record company. If a deal is finalized,
it would reinforce Cuban’s goal of forming a
label that would “work only with established
artists who have completed their contracts
with their labels.” Cuban plans to partner with
radio groups in order to finance the new ven-
| ture.

For the record: KZLA/L.A. Promotions
Dir. Eric Zanelli is overseeing the marketing

and promotions department until a marketing
director is named and is not overseeing the
sales department. Jeff Federman is Dir./Sales
for both KZLA and sister KPWR, and Janet
Brainin is KZLA’s new GSM.

the “World Famous” KROQ/Los Angeles: Dar-
rell Wayne, PD of the pioneering Alternative

rronline.com

THE INDUSTRY'S NEWSPAPER

Rumbles

* B.J. Stone is the new OM for Cromwell's four
Peoria, IL properties: Country WFYR, Classic Rock
WGLO and CHR/Pop simulcast WPPY & WRVR.
Stone will also program 'PPY & ‘RVR and take an
airshift there.

* WJMXFlorence, SC OM Jim Pemberton exits.

* WNDV/South Bend, IN PD Casey Deniels adds
OM stripes.

¢ Chase Murphy takes the PD chair at WXLO/
Worcester, MA. .

* WZOK/Rockiord, IL APD/nighttimer Cosmo is
appointed PD/moming driver at new CHR KJCQ/Jef-

* WZAT/Savannah, GA PD Brad Kelly and
WWLD/Tallahassee APD/morning co-host Frank
Lewis exit.

* WRLR/Birmingham hires David Clapper for
APD/MD duties. He'll aiso take the morning shift.

* WJZI/Milwaukee MD/midday host Debble
Young relinquishes her music duties to concen-
trate on her shift. Music cafls will now be taken
by PD Chris Morrow.

* WCKY (Homer)/Cincinnati shifts from ESPN
Radio to FOX Sports Radio, effective Aug. 28. Pre-
miere's syndicated Phil Hendrie is added for late-
nights. At co-owned WLW, late-nighter Bilt Cunning-
hem rises o the 12:30pm-3pm siot.

* WJMRMilwaukee moring man “Early Earl”
Stokes shifts 10 afternoons. Former WZTR/Milwau-
kee air talent Mark Dixon assumes Stokes’ former
post, and afternoon host Luke Sanders exits.

* McGregor joins Alternative WLRS/Louisville for

* Dan Cheatham moves from nights to afternoons
at KNCl/Sacramento.

* WRWK/Toledo adds the syndicated Lex & Terry
for mornings.

* WHYI/Miami afternooner Kenny Walker be-
comes the in-stadium voice of the NFLs Miami Dol-
phins.

* WQIX/Knoxville flips trom Country to Classic
Rock. Expect new call letters shortly.

« Clear Channel CHR/Pop WXCR/Abany thips call
letters to WKKF to better match its “Kiss™ moniker.
Meanwhile, another “Kiss™ changes calls as WBTT/
Dayton becomes WDKF.

KROQ Jocks Sought ‘
For Reunion

Calling all former (and current) staffers of

Continued on Page 36
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THE FIRST SINGLE FROM THE NEW ALBUM REVELATION

“GIVE ME JUST ONE NIGHT"

R&R CHR/Pop: €3) - () +602x

R&R CHR/Rhy: @-@Breaker +188x
BDS Top 40 Mainstream: (21 - (16 +401x
BDS Rhythmic Top 40: Q0 -(21 +136x

. Management:
7000 UNIVERSAL RECORDS. & DIVISION OF UMG RECORDINGS INC

(UNA NOCHE)

: Top 5 Phones:

WHTZ/New York KIIS/Los Angeles
WBBM/Chicago KZQZ/San Francisco
WWZZ/Washington KRBE/Houston
WXKS/Boston WAKS/Cieveland
WDRQ/Detroit WKQI/Detroit
KKRZ/Portiand WXXL/0rlando
KZHT/S:iLake City WKSE/Butfalo

WXSS/Milwaukee  WBTT/Dayton
WFLY/Albany KQAR/Little Rock
WKSZ/Green Bay  WGTZ/Dayton
WPXY/Rechester ~ WNVZ/Nortolk
And many more

ALBUM IN STORES SEPTEMBER 26, 2000

MTV MAKING OF THE VIDEOQ (7/26) « MTV TOTAL REQUEST LIVE (7/27)
TEEN CHOICE AWARDS (8/22)  MTV “1ST LISTEN" (9/19

S'|'||_|_ '|'[] C[]ME MTV 98° WEEKEND (9/23) » DISNEY CONCERT SPECIAL (10/7
TEEN PEOPLE (COVER) * YM (COVER) » SUMMER MUSIC MANIA (FOX)
MISS TEEN PAGEANT (CBS 8/26) « KIDS DAY (CBS 8/27)

DAS Produced by: BAG & Arnthor for Murlyn Music 'z TR L n ‘H[]H) W

www.98degrees.com

wWww.americanradiohistorv.com
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NO AUTHORITY

“CAN | GET YOUR NUMBER”
~ JUST TO NAME A FEW!

WBLI WHYI
KIIS KCHZ
WKQlI WNCI
WPRO WFLZ
KMXV  WAKS
WKSL WWiZ
WKIE KSLZ
WKFS WHTS
WDJX KDND
KFMS

| NEW THIS WEEK:
KRBE WWST

WLDI  WXYV
WFMF

ON OVER 115 STATIONS!

R&R CHR/POP €D - €D
BDS TOP 40 MAINSTREAM DEBUT 38*

PRODUCED BY CUTFATHER & JOE
FOR XL TALENT PARTNERSHIP

Street Talk.

Continued from Page 34

station from 1977-79, is seeking out those
who'd like to participate in a reunion of KROQ
DJs past and present. Among those already
expressing interest: Jimmy Rabbitt, Mark
Mendoza, Shana and Shadoe Stevens. If
you'd like to join them, e-mail Wayne at
ddoubleu@aol.com or visit www.kroq
reunion.com.

Former Lakeside bandmember Otis
Stokes has agreed to take listeners on a
“Fantastic Voyage” through current releases
from “classic” R&B artists as host of the Clas-
sic Artist Network, set to debut Labor Day
weekend (Sept. 1-4). Among the stations al-
ready signed up: WQBH/Detroit, WOCL/Or-
lando and WQUA/Mobile.

Sixteen-year-old Chris Morales, son of
famed L.A. air talent Mucho Morales, has be-
come the producer of Westwood One's syn-
dicated Saturday Night '80s Party. The pro-
gram is heard nationwide on approximately
100 radio stations.

This year's Radio Music Awards show is
set for Saturday, Nov. 4, at the newly refur-
bished Aladdin Hotel in Las Vegas. The pro-
gram will air live on ABC except on the West
Coast.

ST sends its best to NAB Radio Board
Vice Chair and WFLS & WYSK/Fredericks-
burg, VA GM BIil Poole, who has decided
to retire after 40 years with the stations. Flo-
rence Barnick will assume his duties as Jim
Butler become Dir./Sales and Gary Harri-
son takes the Radio OM post at the Free
Lance-Star combo.

ST also offers its condolences to the fam-
ily and friends of Fairbanks Communications
founder and past President Richard Fair-
banks, who died Aug. 11 in Miami. He was
88 years oid:

Records

* Epic Records Group taps Exec. VP/Worldwide
Marketing Steve Barnett as GM.

* Shanachie Entertainment Dir./Nat’l Promotion
Claudia Navarro resigns after five years in the
position. She can be reached at 310-737-0017.

* Warner Bros. Nat'l Dir./Pop Promo Ed Nuhfer
segues to Warner Music Group as Dir/Anformation
Technology.

« Changes have been made to Atlantic's regional
lineup. Detroit local Michael Stevens relocates to
Houston to take over for Neil Harrison, who exits
the label. Meanwhile, Seattie local Tim Dalbec
segues to Los Angeles to succeed Edie Fon-
tiveros, who jolned Virgin iast month.

* RCA taps Andy Rauchberg as Nat'l Manag-
er/West Coast Rock Promo.

-~

» wnann aoaricanradighicion L cony

* Steve Oshin rises to VP/Market Manager of
Entercom/Seattle.

* Reid Reker advances to VP/GM of KYNG/Dallas.

*Johnny Chiang boosted to PD of KOST/Los
Angeles.

*Dene Hallam hired as PD of KYCY/San
Francisco.

* Len Shackeilford lands PD gig at WWKA/Orlando.

* Ken Christensen tapped as VP/GM of KXEZ &
KYSR/Los Angeles.

¢ Alan Furst boosted to National PD of NewCity.

* Chuck Beck becomes PD of WHPT/Tampa

* Rob Roberts captures KXKL/Denver PD post.
* John Butier advances to PD of KCMO & KMBZ/

Kansas City.

* Gerry DeFrancesco joins WSNV/Philadelphia as
VP/OM.

» Columblia Records elevates Jerry Blair to Nat'l
Dir./Top 40 Singles Promotion and Jerry Lembo
to Nat't Dir/JAC Promotion.

* Shirley Maldonado made OM of WQCD/New
York.

* Lee Michaels accepts PD chair at KBLX/San
Francisco.

= Bob Arthur retires from KABC/ALos Angeles morning
show; Roger Barkiey to team up with Ken

il -

« Monica Lynch elevated to President at Tommy
Boy Records.

« Thom Ferro appointed VP/GM for Westwood One.

= Bill Richards tapped as WNCI/Columbus PD.

«Les Acree named PD of WTQR/Greensboro-
Winston Salem.

= Jed The Fish returns to KROQ/Los Angeles for

late-nights.

* Sherman Wildman appointed VP/GM of WCAU-
FM/Philadelphia.

* Sandusky gives VP stripes to Tony Brooks, GM
of KBPI/Denver; J. Michael Henderson, GM of
KZAM-AM & FM/Bellevue, WA; and Tommy
Vascocu of KDJQ & KDKB/Phoenix.

» Charlie Cook catches PD cap of KHW/Los Angeles.

 Jeff Leonard upped to Production Coordinator for

American Top 40.

* Dennis Lane upped to MD of WSHE/Miami.
* The Greaseman siides into mornings at WAPE/
Jacksonville.
‘ohn Leader joins KHJ/Los Angeles for evenings.

If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ rroniine.com
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* NOW OVER 2000 TOTAL SPINS!
® TOP 5 MODERN ROCK S-M-A-S-H!!

© ALREADY SCANNING NEARLY
20,000 ALBUMS PER WEEK!
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TAKING OFF AT RADIO“RIGm Now”

THE FIRST SINGLE FROM THEIR DEBUT ALBUM, NOW you see inside IN STORES NOW
ON TOUR THIS SUMMER WITH STROKE 9 AND NINE DAYS

e W WWW.SR-71.NET
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ALREADY ON 41 ROCK &
ALTERNATIVE STATIONS,
INCLUDING:

WXRK 17x KROQ WBCN
WAAF KUPD  KEDJ

KXXR WXTM  KUFO
KSJO WAQZ KRXQ
WLZR WLUM  WBZX
WNOR  KOMP  WQBK

TOP 5 PHONES AT KUPD!!
PHONES AT WXRK!!

ON TOUR WITH THE
KOTTONMOUTH KINGS THROUGH 10/31
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Indie Labels’ Road To ‘Babylon’

Two indie label vets talk artist development and Adult

Alternative radio

here’s a great story developing around ATO Records artist David Gray, the Irish singer/song-
writer whose new album. White Ladder, is currently selling around 6,000 copies weekly thanks
— to airplay from the leadoff single, “Babylon.” That track, in turn, was thisclose to being the
No. 1 song at Adult Alternative last week.

There are a couple of rea-
sons why [ find Gray's suc-
cess intriguing. For one. it’s
a great case study in how a
new independent label —
albeit one aligned with a
major (in this case. RCA
Records) — can adroitly
general a project to the point
where it makes perfect sense
for its heavyweight partner
10 bring out the heavy artil-
lery. Secondly. it's taking place at
Adult Altemative, a format that often
takes a lot of heat when it comes to
breaking acts.

To put it in even better context:
This is all happening at a time when
the music biz is wound up about the
online world. whether it's Napster or
using the web to discover new talent.
But Gray's story is about as far away
from that as you can get. It's about cre-
ating value the old-fashioned way. via
promiotion and concert tie-ins for ra-
dio and via in-store visits and special
pricing plans for retail. And. in today's
go-go. wired world, it’s an illustration
of the value of slow. methodical arnt-
ist development and a vivid reminder
that when touring. word-of-mouth.
press and airplay al} converge. it
makes for sweet sounds at the retail
cash registers.

First. some quick background.
Gray's {abel. New York-based ATO
(According To Our) Records. was
founded by Dave Matthews — of
Dave Matthews Band tame — Mat-
thews’ manager. Coran Capshaw:
and DMB vets Michael McDonald
and Chris Tetzeli. Gray is the label’s
first signing.

Going With Gray

According to McDonald. who
serves as ATO President and spent
over six years as DMB Tour Manag-
er. the nascent label waited patiently
to sign an artist like Gray to official-

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?
e-mail me at:
swonz@rronline.com

Gregg Latterman

ly launch its operation. He
recalls, “When we were in
the process of starting the
label. we kind of talked
about David in the abstract.
We talked about how it
would be great to find
someone who was over-
looked. who had a great
live show, etc.. because
that’s what we want this la-
bel to become. And then he
came along.

“When we first heard about him.
he had sold about 30.000 copies of
his album in Ireland. When we fin-
ished the deal six months later. in
December 1999, sales were at
100.000. We started the label in

January and couldn’t have been
happier.”

ATO eyed the South By South-
west 2000 convention in March as
the kickoff for Gray's album and the
single. “Babylon.” Having a skeleton
staff. the company relied on a net-
work of indie radio promotion firms
to begin working programmers.

McDonald continues. “We took
the artitude. "Here's a no-frills artist
who's the real deal.” We didn’t need
1o dress it up. so we took a straight-
ahead approach and tried 1o get ev-
erybody involved. We put together a
team of indies who have either had
a history with The Dave Matthews
Band or David’s music or who had
a great passion for the project.

*We just put our heads down and
went to work. We didn 't concem our-
selves with what other artists we were
up against or what style of music was
at the top. We just brougit David over
from Ireland and got as many people
as possible to see him live.”

On Indies & Champions

ATO was aided by support from
some influential Adult Alternative
and noncommercial stations. Mc-
Donald comments. *“There were ear-
ly champions, like KMTT/Seattle.
KCRW/Los Angeles and WXPN/
Philadelphia. With those and othér
stations on the record early. we were
able to see some nice sales, which al-
lowed us to connect the dots and see
that peopie were reacting. And

when those stations sraved on the
record, it showed us we really had
some believers out there.

“But our team also worked hard to
make sure we were in constant con-
tact with radio. We were very proac-
tive in getting information to each
station showing them their spins and
the sales in their market and reinforc-
ing their commitment to the record
and artist.”

ATO also tapped into independent
retailers. “Don Van Cleave. who
owns [Birmingham-based retailer)
Magic Platter and heads up the Coa-
lition of Independent Music Stores,
got involved early on and got a lot of
other people excited about it.” Mc-
Donaid says.

“We worked hard with the retail-
ers and got David to visit as many
stores as possible. Those indie retail-
ers were -indispensable. | know
there’s one cashier in DC who's prob-
ably responsible for selling 100 cop-
ies of the album herself. You can't
buy that kind of support.”

Not surprisingly. The Dave Mat-
thews Band name came in awfully
handy. McDonald observes. "It
helped. in as much as he has had in-
credible success at Adult Alternative
over the years and his endorsement
helped. Adult Altemnative embraced
Dave's music and the group for what
they are. and we feel they will do the
same with David Gray. There are a
few parallels.”

Alternative Effort

ATO also benefited from BMG Dis-
tribution’s input. ““They heiped build
this up and have been great about giv-
ing us advice and taking us through
the entire process.” says McDonald.

That said. it's been ATO's hard
work that got them to this'point, es-
pecially the company's efforts at
Adult Alternative. McDonald com-
ments. “Looking back. ! wouldn't
have wanted to start this anywhere
else because it's allowed us to grow
naturaily. It’s been siow. but it’s been
substantial enough to keep everyone
believing and working hard.”

Aware Records founder/President
Gregg Latterman agrees that Gray's
and ATO's accomplishments say a lot

L
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“Our team worked hard to make sure we were in
constant contact with radio. We were very proactive
in getting information to each station showing
them their spins and the sales in their market and
reinforcing their commitment to the record and
artist.”

—_—- e

about Adult Altemative and what it
takes to survive as an indie. Latterman
should know: He spent years building
baby bands via his Chicago-based
record company-management finm be-
fore inking a joint venture with Co-
lumbia Records three years ago.

“David Gray is a good example of
how Adult Alternative will suppon
an indie act.” says Latterman. “If
it's a real artist who's out there tour-
ing and making things happen.
they’ll support you. If you do it
right, like we did with Train in the
beginning and like ATO’s doing
with Gray, Adult Alternative will
move you up in rotation.

“And if you're touring and build-
ing your fan base with each visit.
Adult Alternative will further that
growth, because the format’s about
building an audience that’s into
your band and the music. When

———;

“If it's working, and you
can get the band into
the market, Adult
Altemmative will treat it
like a release from a
major label. They don't
care.”

B e Y
they spin a record, even though it
isn’t as often as other formats. they
really talk it up.”

Adult Altemative. notes Latter-
man, will treat indies fairly even
though most indies don’t have deep
pockets. “If it"s working and you can
get the band into the market. they'H

treat it like a release from a major la-
bel. They don’tcare.”

Cash Is King

True. Adult Ahernative spins its
fair share of indie records. but there
are still big-time hurdles for entrepre-
neurs. “There are stations in other
formats where I can do deals. fike a
promaotion. in order to get my song on
the air.” Latterman says. “You have
to do that with some stations at
Aduit Alternative, and it’s a lot. It’s
kind of shocking.™

www.americanradiohistorv.com

Those kinds of promotions are out
of the reach of most independents,
which means label owners must rely
on getting their bands on the road
and inexpensively. Latterman notes,
“We just signed an act from Atlan-
ta, and as part of the deal he gets a
van. But he won't be touring with a
full band at the beginning because we
have to make sure he's self-sufficient
on the road. Then we can go from
there.

“Independent labels have to make
sure they have bands who are willing
to work their asses off. The labels
can’t spend $15.000 a week on the
road. Train did it pretty cheaply at
first. They scrapped and stayed over-
night with friends and made it hap-
pen. And. from what I can gather.
David Gray did the same thing.”

Nevertheless. Aduit Alternative is
tumning out to be the saving grace for
softer. rock-based music from singer-
songwriters. a genre in which many
indie labels excel. “Rock and Active
Rack have become really. really hard,
so with records like this you have to
goto Adult Alternative or Pop Alter-
native,” Latterman says. “Main-
stream Rock is where Active Rock
was a few years ago musically, Ac-
tive Rock is really hard. and you can’t
g0 to Altemative uniess you have an
alternative band.

“It's a lot tougher at those other
formats since we took Train to main-
stream Rock over a year ago because
the music is so hard. We couidn 't do
that now. On top of that. there are
fewer and fewer Alternative stations
that play this kind of music, like
WNNX/Atlanta and WRAX/Bir-
mingham.”

Going forward. Latterman likes
Gray's chances now-that RCA is in-
volved. Looking back on his abel's
early efforts with Train. Latterman
says that the Columbia machine took
the project to new heights. “There's
no way we would have achieved what
we did with the band without Colum-
bia,” he says. “As an indie. you need
their firepower.

“That’s not to say that a song can’t
come along every few years that takes
on a life of its own. but most songs
and bands don’t happen that way.
They need patience and time to work
on the air. Then the major label can
come on board and help it along.
They have the resources and the re-
lationships that indies don’t have.”
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Blu ‘Things’ Happening To Epic's Good Chariotte

Radio promotion is.never an easy gig, but when major
stations are talking up your record and backing it up with
airplay. the job becomes infinitely easier and more fun.
Such is the case with Epic Records alt rock outfit Good
Charlotte. whose debut single, “Lintle Things,” has the
support of heavyweight Aliemative stations at Infinity and
Clear Channel.

Among the Allernatives supporting the track are
WHFS/Washington; WPLY /Philadelphia; WAQZ/Cincin-
nati: C[MX/Detroit; WARQ/Columbia. SC: KMBY/
Montercy ”"WHMP/Springfield. MA; WIBX/Ft. Myers,
WFNX/Boston: KTEG/Albuquenque: WXRK/New York:
KFMA/Tucson; WKQX/Chicago: and KITS/San Fran-
cisco. Also on board are Active Rockers WWDC/Wash-
ington, WMFS/Memphis. WXRC/Charlotte and WCPR/
Biloxi, MS.

Hailing from Waldorf, MD, Good Charlotte was formed
in 1995 by identical twins Joel and Benji Combs, Paul
Thomas and Aaron Escolopio. Billy Mantin joined soon
after. In 1998 the quintet relocated to Annapolis and

Good Chariotte

gigged around the region for a couple of years, achieving
moderate results. That changed dramatically carlier this
year when WHFS — which had included the group’s
song “Screamer” on a station compilation CD — began
spinning "Little Things.” The song subsequently became
a top phone record. Around the same time WPLY also
began playing the track. and the results were similarly
impressive.

By that time, says Epic Records Group Exec. VP/A&R
David Massey, ncarly every major label was in the hunt
1o sign the group. Massey recalls, “Our DC rep. Mike
Martinovich. had picked up on the airplay at WHFS and
senmt me the demo the station was playing. When [ listened
10 it, it was pretty obvious there was something special
going on.

“The first time [ saw them was around the end of Feb-
ruary. They were opening for Lit, and they were amazing.
I had a chance to meet them and was equally impressed.
They were incredibly bright and focused. It was a no-
brainer to go after them, but it was a very competitive situ-
ation. Fortunately, we were able to sign them.”

Epic also hit pay dirt when it was able to convince Don
Gilmore (Lit, Eve 6) to produce the album. Massey con-
tinues. “We didn't sign the group until late April, and it
was pure luck that he was available. We went right into
the studio 1o begin work on the album.™

While that may sound quick. Massey says the group had
proven itself over the ycars. cnough so that it gave him
the confidence 10 move ahead rather than wait. “When |
met the band, they had an incredible repertoire of songs.
They had been doing great work live. Don was ready.
There really was no need to wait.

“We knew Little Things' was going to be the first
single, so we recorded that song first so we could get it
out to radio during the summer. By the middie of August
we finished the album.”

On the promotion front. Epic has benefited from tre-
mendous word-of-mouth about the single, ied by WHFS
and WPLY airplay. Sr. VP/Promotion Dan Hubbert com-

I

ments. “You rarely see a record that has such a huge
buzz. It's rare enough 10 have one influential station.
but we had two — WHFS and WPLY. It gave the band
and the music a lot of credibility and gave us a story
1o spread 10 the rest of the country.

“We let "HFS Icad the word-of-mouth within the In-
finity chain, and all of a sudden there’s this coalition
of great programiners talking about the record. We let
the record set itself up within that channel.™

Epic also entered the song in a jukebox jury session
at R&R Convention 2000 in Junc. Hubbert continues,
*There was alrcady a story building, but when the song
won the jukebox jury, all of a sudden there was an cven
larger buzz about it. It really pumped us up.”

in the near term Epic will continue working the rest
of the Altemative pancl. Then. says Hubbert, “Once
it builds to a point where it makes sense, we'll cross
it to Active Rock and Rock.”

Meantime. Good Charlotte will work the road. The
band is currently opening for Eve 6 until September.
From there. they begin touring with Fenix TX.

Good Charlotte's self-titled debut album will be re-
leased Sept. 26.

Ready For Takeoff

Leave it to a major station to add an unsigned act
while [ was on vacation in carly August. By now ncarly
every major label is chasing after Atanta-based Brand
New Immortals, whose stock skyrocketed a few
weeks ago when powerhouse Alternative WNNX
(99X)VAtlanta added the trio’s song “Reasons Why."
For the period 8/14-8/20 the station played the track
17 times, with three of those spins coming during pm
drive and a pair during am drive.

Brand New Immontals’ new self-titled album is be-
ing sold exclusively by 99X. Proceeds from the sales
will benefit Angel Flight. a charity that provides free

Brand New immortais

air transportation to health carc agencies for needy in-
dividuals with severe medical problems.

The group, which is unsigned and has yet to ink a
major publishing deal, is in search of a manager. Con-
tact them a1 404-456-7377.

Speaking of 99X. the station has also been spiking
the song “Bringing You Down™ by the Athens quartet
Left Front Tire. The track is from the group’s forth-
coming album, Social lcon, which will be released in
late September.

Left Front Tire is managed by Bliss Artist Manage-
ment founder David Young. whose plans are pretty
straightforward. “We're going 10 try 1o break the band
out of Atlanta instcad of shopping them around and
trying to do showcases in New York or Los Angeles
or wherever.” he says. “We have a great relationship
with 99X, and we plan 10 build on that. And we have
a distribution dcal with Red Eye. Once we get more
radio support, we'll work as hard as we can 1o sell
some records and then take it from there.”

Left Front Tire has yet to sign a major publishing
deal. Contact Young at 323-969-0160 for more infor-
mation.

— Steve Woansiewicz

et sesacans

sees

>
\
\
\
\
\
\
\
\
\
\
\
\
\
\
\
\
S
\

New U2 Due In October

It’s official. U2's new album is titled Al That You Can't
Leave Behind and will be released by Interscope Records
in late October. The 11-track disc was produced by Daniel
Lanois and Brian Eno, who also produced the group’s land-
mark albums The Joshua Tree and Achtung Baby. A sound
clip for the leadoff single, “Beautiful Day.” can be heard at
www.u2.com. That track hits radio in early September. Clips
of other new songs will be streamed in the coming weeks.
Since its launch around a month ago, the revamped website
has had 25 million page views.

Napster Hits Back

Napster filed a 79-page brief with the U.S. Court of Ap-
peals on 8/19 in which it is seeking to overturn the District
Court’s 7/26 ruling, which
essentially required the
company to shutter its song
copying-sharing service. At
the crux of the filing Is
Napster's contention that
the lower court erred in its interpretation of the Audio Home
Recording Act. Napster counsel David Boies says, “{The
AHRA] holds that courts should defer to Congress to ad-
dress technological developments that invoive the applica-
tion of copyright law, and Congress specifically intended the
Audio Home Recording Act to cover noncommercial copy-
ing of music regardiess of scale. If this injunction is aliowed
10 stand, the precedent would impede the development of
a wide range of new technologies.” The legal wrangling will
continue in the fall. In related news, Sony Music Entertain-
ment and MP3.com have settled their differences regard-
ing the latter's My.MP3.com service. MP3.com wilt report--
edly pay an estimated $20 million to the label and in return
has been granted licenses to use SME repertoire.

In the studio: Elektra pop singer/songwriter Vitamin C is
in the studio working on her
next aibum, which could be
released late this year ... Look |
for Alanis Morissette to be- |
gin work on her next album f
next month. She and collabo- |
rator/producer Glen Baltard |
will produce the disc ... Rush
bassist Geddy Lee is putting
the final touches on his debut
solo album, which will hit retail
later this year.

This 'n’ that: The Los Angeles Times reports The Stone
Temple Pllots have nixed their plans to release a greatest
hits package and will instead record a new album that's ten-
tatively slated for release in the spring ... MTV Online re-
ports that Megadeth and Capitol Records have parted
ways. The band is currently shopping its recently completed
album to other labels ... Virgin Records has inked a joint
venture with Barry Hankerson's Blackground Records,
the label that's home to Aaliyah and Timbaland & Magoo

.. Dynamite Hack and Weezer began their national tour
Aug. 23 In New York.

Vitamin C

CONCERT PULSE
Avg. Gross E
Pos. Artist {in 000s) Among this week's new fours:
1 METALLICA $2.669.0
2 GEORGE STRAIT MUSIC FEST. $2.096.0
3 JWMY BUFFETT $1,199.0 CULTURE CLUB
4 'NSYNC $1.120.9 EVE S
S RICKY MARTIN $977.5
& TINATURNER $832.9 i BRICKMAN
7 PHISH $918,1 MOBY
TIM MCGRAW/FAITH HILL $726.7
. L "N SYNC
9 OZZFEST 2000 $723.1
10 BRITNEY SPEARS 224 THE TRAGICALLY HP
1 Kis§ $672.2
12 UP IN SMOKE TOUR $525.2 L e——— 2
CONCE is courtesy
13 5mMa $518.9 | nosstar, @ puticasion of Promoters’
14 DDUE CHICKS $503.2 On-Ling Ligtngs, (800) 344-7383.
18 ROGER WATERS $499.2 Calforrus (209) 271-7900
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ther solidify the brand. There had
been some inconsistency in that area
over the years.”

As pan of its commitment. Emmis
is in the final stages of constructing a
fall marketing plan. Noting that one
of KZLA's problems through the
years has been the fact that few An-
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gelenos — even Country fans —
know that KZLA is L.A.'s outlet for
Country, Maki says theyre working
on “a major multilevel marketing
campaign” that she says should start
in carly October and be funded to the
tunc of over $2 million. *“The major-
ity of our fall marketing dollars will
go into television,” she said. “But
we're also planning for outdoor and
some other types of direct marketing.
“We're very exciled about Country
right now. There’s lots to be enthusi-
astic about in terms of the overall
health of the format. L.A. is No. 1 in
country musi sales in the US,, and
we have stalwart superstars and a new
crop of stars making their way. And
we're very happy with what I see as a
really good relationship between L.A.
Country and our Nashville partners.
We're excited about how supportive
they've been, and we're excited about
the branding plans being initiated by
the Country Music Association. It
shows great vision, and we're on the
same page. It's all very exciting.”
R.J. Curtis, who worked for KZLLA
from 1980-87 and returned as OM be-
tween 1993-95, arrived as PD from
KAJA/San Antonio in January and
will remain at the programming
helm. Maki said, “We're very happy

RJ. is aboard on this project. With his
extensive history at KZLA and in
Country, he brings a lot to the table.”

Also on the programming side,
Susquehanna Director/Programming

has been added as a consultant 10
KZLA.

There have been some other per-
sonnel moves of late that have seen
KPWR staffers assume duties at
KZLA. In the last few days KPWR
LSM Janet Brainin was named
KZLA's GSM. Maki commented,
“Janct has done an exceptional job at
Power 106 under Jeff Federman. She
has 16 years of all levels of sales and
sales management experience, which
makes her the perfect person for this
job." Prior to joining KPWR in May,
Brainin was Sales Manager for KNX/
Los Angeles.

Just last week KPWR VP/Pro-
gramming Jimmy Steal was elevated
to Regional VP/Programming, with
new duties that include consulting
KZLA (R&R 8/18). KPWR Sales
Manager Jeff Federman was recently
named Director/Sales for both
KPWR and KZLA. Exiting KZLA
recently were GSM Edward Evans,
LSM Tom Roe and Marketing Direc-
tor Marida Pettijean.

Krampt

Continued from Page 1

stations and look forward to this new
job”

After walking into KOST for the
first time as GM. Krampf recalied, *1
felt that if this could happen, there
could be peace in the Middle East. It
was really a beautiful thing. But one
thing's for sure: There still needs to
be a competitive balance between the
two organizations. Good salesman-
ship always wins out, and good pro-
gramming always wins out. You can
have a common person overseeing
both stations, but cach station needs
to compete independently for its

share of ratings and revenue.

*“In any kind of competitive situa-
tion there are huge misperceptions
about the other guy. The irony is that
we've moved KBIG very far 6ff
KOST's back. They're two different
radio stations within the AC spec-
trum. It’s nothing like the competitive
landscape was 18 months ago, when
they were on top of each other musi-
cally. We're proving in Los Angeles
that this uptempo, middle AC position
has a pretty big opening.”

Krampf’s resume includes VP/GM
stops at KIBB/Los Angeles and KITS/
San Francisco. He was also Sr. VP/Op-
crations for the Park Lane Group and
GSM at KIOI/San Francisco.

Bracamontes
Continued from Page 1

reckoned with in urban music,” Coo-
per and Newton said in a joint state-
ment. “This promotion is a testament
to his dedication and passion, and we
look forward to even greater success
from the urban team under his guid-
ance.”

Bracamontes was previously Sr.
VP/Promation for VRU. Prior to join-
“Ing the company, he was VP/Urban

Promotion at Sony/550 Music. He
also held similar posts at Tommy Boy
Records and Delicious Vinyl Records.

“I'm extremely excited about the
strides Virgin has made in the urban
arena.” Bracamontes noted. *Over the
past year we have enjoyed tremen-
dous success with Ideal, D" Angelo,
Kelis. Beenie Man and Gang Starr.
We look forward to cven greater lev-
els of success with Rap-A-Lot,
Jazzmatazz and Blade, among oth-

ers.

TRS

Continued from Page 1
last five years about considering hold-
ing our Talk Radio Seminar on the
West Coast, we decided that this was
the year to give Talk radio executives
the opportunity to visit the Los An-
geles arca. This move will also allow
us to present some speakers we might
not normally attract to our East Coast
TRS event”

A new feature coming to TRS 2001
will be the inaugural presentation of
Jive new R&R News/Talk Industry

Achievement Awards. The awards —
which will be given to News/Talk ra-
dio stations, executives, programmers
and hosts — will be handed out at a
gala luncheon on Saturday, March 10.
That event will also feature an address
from our 2001 R&R Talk Radio Life-
time Achievement Award honoree.
Stay tuned for nomination and voting
information, along with registration
details and our full TRS 2001 pro-
gram agenda. in upcoming issues of
R&R, as well as online at www.
rronline.com.

nps
Continued from Page 1

separate lawsuit by the outside pro-
moter is pending over use of the pro-
motion without compensation.)

DeBose t0ld R&R that he places
entire responsibility for the promo-
tion on upper management at KLOS.
When the idea was first proposed, he
said; the newly hired promotions
manager voiced his strong objections
and was fired. KLOS management
then moved the idea from the promo-
tion department (o the sales depant-
ment. DeBose noted that while Mark
Thompson and Brian Phelps do have
some creative control over their show,
the promotion was formulated by
management. approved by the PD and
| GM and on the air for more than 20
| days.

Continved from. Page 1

community. Smith Barney‘s Niraj
Gupta said that Clear Channel is
“grossly undervalued.” In fact, he
went as far as to say that CCU is the
most undervalued of all large-cap

| stocks in the media industry. Last
week Gupta said he “strongly reiter-
ates™ his “buy” rating on the company
and gives a six- to 12-month target of
$105, about 33 times estimated 2001
free cash flow. -

*“We continue to believe that Clear
Channel is well on its way to doing
$3.15 or so of free cash flow per share
in 2001, compared with our current
estimate of $2.91, and $3.80 or more

l was embraced by the investment
{

Over the course of the last year
Disney has been targeted by civil
rights groups with picketing at com-
pany facilities, a call for a national
boycott by Disnecy customers, a li-
cense revocation request to the ROC
and two additional lawsuits by other
female employces.

KLOS recently signed Mark &
Brian to a one-year contract extension
through August 2001, despite several
civil rights organizations’ demands
that they be fired. The station bills
more than $30 million annually. Over
the last year several Disney officials,
including ABC Chairman Robert Iger
and President Steven Bomstein, have
offered apologies on behalf of the
company. On Tuesday an ABC
spokeswoman in New York told R&R
the company had “no.comment™ on
the matter.

of FCF in 2002." He also believes the
fundamental outlook remains strong
for both domestic radio (pacings up
12%-15% in Q3) and outdoor (up
10%-12%).

Although Clear Channel is not a
household name,. Gupta said its ac-
quisition of AMFM bumps it up from
the 92nd-largest company in the S&P
500 to the 60th-largest. with a mar-
ket capitalization of $53 billion. That
ranks it alongside such names as
Compagq, Charles Schwab, Memill
Lynch and Sprint PCS.

PaineWebber analyst Leland
Westerficld reiterated the issue’s “buy™
rating and lifted its price target from
$92 10 $102 per share. Over at Pruden-
tial Securities, James Marsh reiterated
Chlear Channet as a “strong buy.”

Salem

Continued from Page 3

| to make a sronger commitment to the
| music format. Both of these require the
kind of strong management expericnce
for which George is known. George
has proven his lcadership and vision
through four mergers and his many
years as onc of the strongest and most
| successful operators in radio.”
| A 25-year radio vet. Toulas spent
10 years with American Media,
where he hetd munagement positions
at WOCL/Orlando, WUBE/Cincin-
nati and WLIF/Baltimiore. “'This is the
perfect time to join Salem,” Toulas
remarked. “Their broadcast platform,
which focuses on family, faith and
community, is in step with the mar-
ket today, and I see great opportunity
for accelerated growth. It is a unique
company with great vision that is
| shared by senior management and
staff alike™
Davis joined Salem’s WMCA in
1989. Before that he was PD for
| Armed Forces Radio & Television in
Athens, Greece and owned an adver-
| tising agency in Phoenix. “Joe has

long been a leader in our company.,
and his stations have not only been in-
fluential trendsetters, they have con-
sistently met financial goals year af-
ter year,” Atsinger commented. “This
promotion is intended to free him
from station operations in order o
mobilize his considerable talents on
behalf of our entire station group,
especially in the East. His expanded
influence and leadership will help us
ensure maximum performance and
accountability from our stations and
will be vital to our success in the fu-
ture.”

Miller joined Salem in 1989 as OM
for WMCA & WWDJ. He moved to
Cleveland three years ago and has
been a daily host for the John
MacArthur broadcast ministry pro-
gram Grace toYou since 1985.Cart's
promotion is well-deserved because
he is onc of the most competent and
experienced broadcasters in the coun-
try,” Davis remarked. “The stations
we have in New York are some of the
most important to Salem, so the abil-
ity 1o bring back a person who has
proven he can succeed in this marke(
is tremendously beneficial.”

| Nachsin
Continued from Page 3

Nachsin first joined Roadrunner in
1988 as Marketing Director. After
stints as Product Manager and Sr.

WwWWwWWw.americanradiohistorv.com

Director/Marketing at PolyGranvIs-
land Records from 1992-95, he re-
turned to the company as VP/Market-
ing in January "96. One year later he
was clevated to Sr. VP/GM.
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TONY NOVIA

1 Heritage CHR Takes On ‘Radio Now’

A heritage CHR PD shares his perspective on the battle ahead

n Tuesday, March 28, at 6am, Emmis flipped Classic Rocker WNAP/Indianapolis to CHR as
WNOU (Radio Now), putting it head-to-head with Mystar’s WZPL. Emmis touted the new

station as having a revolutionary approach to CHR: It would be driven by interactivity, namely

a website and phones. The top five songs would be played every hour, and the market’s No. 1 song
would be played at the top of every hour. The latter features have since been dropped, and WNOU
debuted with a 3.2 12+ in the spring book — up from a 2.4 share in winter 2000.

WZPL PD Scott Sands kept track
of the proceedings and contemplated
this attack on his station. which
scored 2 6.5 12+ in the winter 2000
book and a 5.8 in
the spring. De-
spite WNOU's
full-on attack,
WZPL remained
No. 2 among wo-
men 12+ in the
spring book, rose
from sccond
to first among
women |18-34,
remained No. | Scott Sands
among women 25-34, rose from sec-
ond to first among women [8-44 and
rosc from fourth to third among
women 25-54.

With the music in our comer these
days and ratings and revenues up in
many markets, cities that didn’t pre-
viously have a CHR station now do.
Also, stations that used to have their
markets to themselves are now find-
ing themselves with new competitors.
Atlanta: Jacksonville: Santa Barbara,
CA: Boise. ID: Tyler, TX: Tulsa: Ft.
Myers: and Indianapolis are just a
few of the markets with new CHRs.
And many of these new stations are
designed to attack the heritage outlets.

So, as a programmier of a heritage
CHR. what do you do when you're
attacked? Those who have been
around a while witnessed the wrong
response during the famous WRBQ
(Q105) vs. WFLZ (Power Pig) battle
in Tampa. when 'FLZ came out the
victor after Q105 tried to outgun it.

During a conversation with WZPL.
PD Sands soon after the “Radio
Now™ launch. I was intrigued by his
patience, knowiedge, focus and deter-
mination not to overreact (o his new
comipetitor. Since this interview took
place. Emmis has made significant
changes at WNOU — including re-

placing a PD. Whilc this battle is still
in its early stages, [ think you’ll find
Sands’ vicws interesting.

R&R: Why did you leave KFMB-
FM (Star 100.7VSan Diego last No-
vember for Indianapolis?

8S: The weather.

R&R: Seriously?

SS: VP/GM Tracy Johnson has an
incredible vision for where that sta-
tion needs to be, and | completely
bought into it. However. it came
down to an opportunity where |
would have more input into the long-
term strategy of a radio station’s pro-
gramming and not just its daily opera-
tions.

R&R: How would you describe
WZPL before and afier the launch of
Radio Now?

§S: WZPL's reputation is as an
extremely well-programmed adult ra-
dio station. There were times when it
went through some changes and be-
came more Rhythmic. During those
periods the station was less success-
ful. | knew coming in that the station
was most successful as a very adult,
mass-appeal pop radio outlet. That
vision has changed. although over the
last few months we ve certainly be-
come more aggressive in how often
we turn over our currents and how
much faster we actively add records.

R&R: What changes have you
made?

$S: I haven't made any personnel
changes; we're fortunate in that. We
have a very solid on-air staff that has
been in the market for two or three
years, and they have a good under-
standing of the market and the radio
station's direction. We are actively
hitting the streets and doing more
things.

We've also eliminated the radio
clutter from the station and gotten rid
of a lot of the “caller nine” contest-

T R ————————

“Rather than trying to attract new listeners, we are
trying to build loyalty with our audience and to get
them to use the radio station more.”

P e —————————

ing elements. And rather than trying
1o attract new listeners, we are trying
1o build loyalty with our audicnce and
to get them to use the radio station
more.

R&R: Wihat are your perceptions
of Indianapalis as a city and the
residents’ radio-listening habits?

§S: I've always heard that this was
a pretty rock-based. conscrvative
market, and I think that’s certainly
truc. It’s growing as more people dis-
cover what Indianapolis has to offer
and more people move here. There's
certainly a lot to do. We've gat the
Colts, the Pacers, a minor league
baseball team, a minor lcague hockey
tcam and a zoo, and we're close to
Chicago and other major cities. So
there’s a lot happening.

From my standpoint. | certainly re-
late better to the people of Indianapo-
lis than 1 did, say. to the people of San
Diego. I think the people here are
much more like they arc in the South
-— much friendlier and homicr with-
out a lot of the pretentiousness that
Southern California sometimes has.

MyStar Communications is owned
by Mickey Maurer. who is a local.
Our GM, Tim Medlen, and VP. Gary
Haven, are all Indianapolis guys. so
it’s really good to have all of the red
tape in-house. They're all radio
people who have been in the business
a long time and really care about their
employees. |'m happier here than
I've been in a long time.

R&R: What are your thoughts on
WNOU, and how did you react?

§8: We reacted very linle. We
made soni strategic moves when it
came on the air, such as tightening up
our list, increasing our current tum-
over and changing the time scheduled
for some of our promotions and the
time frame for some of our rescarch
projects. Our audience is never really
aware of these things, but they are
stramegic moves nonctheless.

On and off the air we completely

“On and off the air we completely refuse to

acknowledge WNOU's existence. I don't think it
makes any sense to acknowledge a station that
your audience may not know about.”

e

refuse 10 acknowledge WNOU's ex-
istence. 1 don’t think it makes any
sense to acknowledge a station that
your audicnce may not know about.
Even if they know about WNOU.
chances are they are probably still
loyal to us.

Musically. if down the road | start
10 sense a threat from WNOU that
would come on the low end, we may
have 1o open up the daypans a linle
bit. We may have to turn over the
powers even more than we are, and
we may have to acknowledge some
of those reaction records faster than
we currently do. That would be the
only plan [ have in place.

R&R: Did WNOU force you to
play music you wouldn’t have
pldyed.’

$S: No. not yet. If we start to get
to a point where we sce that the sta-
tion is attracting some cume and it
gets some exclusive music that is test-
ing with our audience, that may force
us to do that.

R&R: Do you do weekly callows?

SS: Yes.

R&R: During WNOU s launch
and the period right afterward, did
You see an impact in your callout?

SS: There was no cume lost to
WNOU. Some of our listcners were
aware of it. but WNOU is a radio sta-
tion that has recently changed its
music. The key is, the music that
WNOU is playing is not appealing to
our audience. As far as we can tell.
there is simply no appetite for that
music in this market. What you may
consider (0 be WNOU's big songs
that we arc not playing are simply at
the bottom of the pack with our au-
dience. 5

R&R: You told me you thought
the Radio Now concept would not
work. Why?

S§S: We were fortunate that our
perceptual study came back a week
beforc WNOU changed its format.
This rather extensive perceptual study
showed that there was absolutely no
appetite for WNOU's format in this
market. Now. obviously, you can
force a hole anywhere. | cenainly
have a lot respect for Dave Shakes,
Alan Bums and Rick Cummings, but
['m actually disappointed in how
WNOU sounds.

1 don’t know if WNOU was just
rushed on the air and executed poorly
or if it's the entire concept. They're
staking a lot of their professional
reputation on this new format. They
put full-page Radio Now ads in R&R
and other trades. A lot was riding on
il. 30 obviously they had a strong be-
lief that the format could work. It’s

WWW.americanradiohistorv.com

not a bad concept. but 1 just don"t
think Indianapolis was the night mar-
ket 1o test-launch the format.

R&R: Wiy not?

SS: This city has a very conserva-
tive, very loyal audience at all for-
mats. not just Country or Adult Alter-
native. A very loyal audience means
that a massive change like that is less
likely to work. The best thing WNOU
has going for it right now is the tim-
ing of its launch. Obviously, it will
have a respectable spring launch and
probably a pretty good summer, but
I don’t sec how the format can last
long term without major evolutions
taking place.

WNOU's biggest negatives are
going to be clements like the top five
countdown every hour, but that's
what the whole format is based upon
— radio now. If WNOU takes an el-
cment like the top five countdown
off, it is going to be like abandoning
the whole concept of that format, so
I don’t really know where it can
evolve from there.

R&R: When you walk into a ra-
dio station like WZPL or Star in San
Dicgo, what are the top items on
your checklist?

§S: You have to get your staff to
buy into your vision and your goals
for the radio station. You have o sit
down with the staff and be honest
with them. You must tell them where
you are coming from and what your

e TS

“I'm the type of
manager who-doesn't
come in and dictate
everything that needs to
be done. I like to hear
as many different
opinions as possible.”

.

honest. objective opinion of the cur-
rent state of the radio station is and
where you want it to be in a certain
time frame. I'm the type of manager
who doesn't come in and dictate ev-
erything that needs to be done. I like
to hear as many different opinions as
possible.

Our music meetings may include
eight to 12 people. I won't autono-
mously make a decision. 1 will ask

-Continued on Page 48



www.americanradiohistory.com

EXCLUSIVE NATIONAL MUSIC RESEAROH ESTIMATES August 25, 2000

CaLLout Americas SONg Selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of July 30-August 5.

ARTIST TITLE LABEL(S)

HFY NELLY Country Grammar (Fo’ Reel/Universal) *
3 DOORS DOWN Kryptonite (Republic/Universal)
DESTINY'S CHILD Jumpin, Jumpin (Columbia)

*N SYNC it's Gonna Be Me (uive)
HRp PAPAROACH Last Resort (DreamiWorks)
PINK There You Go (LaFace/Arista)
NINE DAYS Absolutely (Story Of A Girl) (550 Music)
CREED Higher (Wind-up)

CHR/POP

TOTAL AVERAGE
’ 11

Hv

™

3.94
3.9
8
3.79
3.76
.n
3.66
3.58

CHRISTINA AGUILERA Come On Over Baby (Al | Want Is You) (RGA) 3.56

MATCHBOX TWENTY Beni (Lava/Atiantic)

JANET Doesn't Really Matter (Def SoulIDJMG)

JOE [ Wanna Know (Jive)

EVERCLEAR Wondertul (Capitol)

BBMAK Back Here (Hollywood)

BON JOVI it's My Life (isiand/IDWMG)

TONI u_wnou He Wasn't Man Enough (LaFace/Arista)
VERTICAL HORIZON Everything You Want (RCA)

AALIYAH Try Again (BlackGround/Nirgin)

MANDY MOORE | Wanna Be With You (550 Music)
BRITNEY SPEARS Lucky (Jve)

JESSICA SIMPSON | Think I'min Love With You (Columbia)
98 DEGREES Give Me Just One Night (Una Noche) (Universal)
$TING Desert Rose (A&Mnterscope)

MADONNA Music (Maverick/WB)

SHAGGY Dance & Shout (MCA)

LARA FABIAN | Will Love Again (Columbia)
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CaLLour AMERICAe

Hot Scores

By ANTHONY ACAMPORA

elly. who already owns America’s

best-selling album. moves 1 the
1op of Callout America — R&R's ex-
clusive national survey of 400 women
12-34 — with his hit “Country Gram-
mar” (Fo' Reel/Universal). Nelly's
freshmian effort ranks third among teens,
first. 18-24 and fourth 25-34. testing
across all demaos.

The band may be named 3 Doors
Down. but deuces are wikd this week for
“Kryptonite” (Republic/Universal) as
the song ranks second in total favorabil-
ity and in all three Callout America
demos,

“Jumpin” Jumpin’” by Destiny’s
Child (Columbia) continues its climb up
the survey. moving to third overall.
“Jumpin’” is also an across-the-board
tester. ranking sixth with teens. third 18-
24 and second 25-34.

Papu Roach remain strong as “Last
Resort” (DreamWorks) comes in fifth
overall with a 3.76. “Resort” is the top-
testing song among teens and ranks sev-
enth 18-24.

Matchbox Twenty's “Bent” (Lava/
Atlantic) follows the pattem of the hits
from the band’s first album as it moves
into the top spot among women 25-34.
“Bent™ also moves into the top 10 over-
all this week.

From the sumsmer movie scene. we
find “Doesn’t Really Matter™ by Janet
(Def SoaIDIJMG) ranking 1 1th overall.
fifth among 18-24s and seventh 25-34,
this week include Everclear’s “Wonder-
ful” (Capital), which ranks ninth among
18-24s and 25-34s; “It's My Life™ by
Bon Jovi (Istand/1DIMG). which posts
a top 10 score in the 25-34 cell: and
“Lucky™ by Britmey Spears (Jive) and
BBMak's “Back Here™ (Hollywood).
which are both top 10 with teens.

Total sampie size is 400 respondents with a +/-5 margin of eror. Toial sverage feverabilly estimates are based on a scale of 1-5 (1 = dislike very much, 5 = liks very much). Tetal fasiirly represents the percentage of
respondents who recognized the song. wmmmmummwmmﬁmummm.Sonosmwmmumuhmwmmapmmm.mru-u(m
Wmsonosﬂmhwyﬁloduﬂhhlwﬁmnﬂscnwm.Sunplecompodtionisbmdmmwlz-u.mmwmmwmacnmpmusiwmmmmtobwmmmw
markets: EAST. Batimore, Boston, Long Istand, New York. Philadeiphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas. Houston, Miami, San Antonio, Tampa. MDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portiand, Sacramento, San Diego, San Francisco, Seattie. © 2000, R&R nc.

ELTON JOHN
“ Frvendy Never %% %ﬂd/éf ”

New This Week:

WXLK
WAYV

Already On:
KSXY WNTQ
WBDR WRTS
KWTX WGLU

WXKY
WSTO
WHTF

www.dreamworksrecords.com www.eltonjohn.com

WRHT WYCR
WJMX WCIL

WERZ WZYP
WYY WWXM
KZBB KQID

©2000 SKG MUSIC L.L.C, =

-
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“umdﬂ-ﬁ.-hhﬁ”hﬂ-ﬂﬁﬂh-m
enthusissm. cven mere. than any ether artist en the show. 2gether Is still getiing consistant requests
and phones several weeks after the show! Can't walt e check sut the new music from the serfes.”

c WPXY PB 200 '

“We puched to have 2gether perform at cur Sunmer Jam. The respense was sverwhohuing and at the
in-gtore over 2.000 screaming gitls showed up. Then they abscliutely stele the show.
I can't walt w check eut thelr new music and invite them back.”

THE FIRST SINGLE ~FROM THE NEW ALBUM

=2GeEe+HER: AGAIN

KHKS KZzZZP KDND B97

WBLI KQKQ WPXY WKSL
WKSE WVSR KJ103 WXLK

The new album
hits stores 8 29

il - 1

Single Exploding At Retail! s ﬂﬁl

#8 Transworld #7 Musicland e . A |

W s
RECORDS  beusc reuivision B——rs . G NIVS . e o Sy _il 7Abr |
Hear it now at TVTrecords.com - . . i . . . SH'PP'NG GOLD.’

www.americanradiohistorv.com
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CHR/Pop Top 50

® August 25, 2000

ANTIST TITLE LABELS) ey R -% -l e
MATCHBOX TWENTY Bent (Lava/Atiantic) 8638  -317 850199 19 167N
DESTINY’S CHILD Jumpin, Jumpin (Columbia) 8544 +645 961349 12 1571
NINE DAYS Absolutely (Story Of A Girl) (550 Music) 8241 -437 794675 17 1680
JESSICA SIMPSON | Think I'm In Love With You (Columbia) 7392 235 675514 13 1680
3 DOORS DOWN Kryptonite (Republic/Universal) 7320 +723 650928 10 15972
JANET Doesn't Really Matter (Def SoulIDJMG) 7010 +572 834225 11 1661
JOE | Wanna Know (Jive) 6830 485 801885 18 1560
BBMAK Back Here (Hollywood) 6845 76 700010 20 16800
AALIYAH Try Again (BlackGround/Virgin) 6831 673 T22438 18 1510
‘N SYNC It's Gonna Be Me (Jive) 8403 556 685358 18 1620
MADONNA Music (Maverick/WB) 8386 +1168 721017 4 17N
TONI BRAXTON He Wasn't Man Enough (LaFace/Anista) 6325 +231 16137 17 WIN

BRITNEY SPEARS Lucky (Jive) 6183 562 586126 5§ 100
CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 6142  +374 611588 6 1611

EVERCLEAR Wonderful (Capitol] 377  +109 488743 g8 1580
CREED Higher (Wind-up) 5281 -742 653594 31 U0
SOULDECISION Faded (MCA) 5017 119 445416 11 1592
98 DEGREES Give Me Just One Night... (Universal) 4976 4602 548676 3 1890
PINK There You Go (LaFace/Anista) 4702 -735 599038 25 1440
VERTICAL HORIZON Everything You Want (RCA) 4697 537 532159 37 1480
MANDY MOORE | Wanna Be With You (550 Music) 4398 1161 47804 19 1540
STING Desert Rose (A&M/Interscope) 841 143 W67 15 1480
BON JOVI It's My Life (Island/1DJMG) 3602 +252 402463 14 1382
NELLY Country Grammar (Fo' Reel/Universal) 3422 973 374107 5 131720
BAHA MEN Who Let The Dogs Qut (Artemis) K 1)) +549 303602 6 141186
VERTICAL HORIZON You're A God (RCA) 3102 +397 312138 5 1438
PINK Most Girls (LaFace/Arista) 3007 +880 335358 4 13615
THIRD EYE BLIND Deep Inside Of You (Flektra/EEG) 2840 4225 295181 6 1310
MACY GRAY Why Didn't You Call Me (Epic) 2204 13 2148771 7 1350
CREED With Arms Wide Open (Wind-up) 1978 +849 212448 2 1217
FASTBALL You're An Ocean (Hollywood) 1941 «00 155214 3 1285
SHAGGY Dance & Shout (MCA) 1913 <781 196351 9 1MIN
JAY-Z Big Pimpin’ (Roc-A-Fella/IDJMG) 1775 +1 200148 10 TN
NO AUTHORITY Can i Get Your Number (Maverick) 1701 +60 133129 7 11156
DEBELAH MORGAN Dance With Me (DAS/Atlantic) 1502 +190 167758 7 %7
SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 1498  +432 121602 3 12212
BARENAKED LADIES Pinch Me (Reprise) 1478 +631 126056 2 10238
BRITNEY SPEARS Oops!...|I Did It Again (Jive) 1465 478 173900 20 1220
EMINEM The Real Slim Shady (Aftermathinterscope) 1418 <311 158617 16 1040
SISTER HAZEL Change Your Mind (Universal) 1400 473 143423 14 890
EVAN AND JARON Crazy For This Girl (Columbia) 1B¥NT +2386 111229 3 9m
LARA FABIAN | Will Love Again (Columbia) 1323 -1104 234099 13 1000
DMX Party Up (Up In Here) (Ruff Ryders/IDJMG) 1301 +29 157215 115 610
NEXT Wifey (Anista) 1160 +7 105109 5 652
5 Distracted (Giant/Reprise) 145 +84 86117 3 83
CORRS Breathless (743/Lava/Atlantic) 889  «422 55827 1 48
BACKSTREET BOYS The One (Jive) 824 -231 83950 17 1068
KANDI Don't Think I'm Not (So So Det/Columbia) 817 +267 114030 1 54115
KID RDCK Wasting Time (Top Dog/Lava/Atiantic) 751 +159 53957 1 60/7
BLAQUE 808 (Track Masters/Columbia) 16 76 62467 15 m

Most Added.
ARTIST TITLE LABEL(S) ADDS
CREED With Arms Wide Open (Wind-up) m
MARC ANTHONY My Baby You (Columbia) a
DREAM He Loves U Not (Bad Boy/Arista) 3
FAITH HILL The Way You Love Me (Wamer Bros.) 28
ROBBIE WILLIAMS Rock DJ (Capitol) 2%
NELLY Country Grammar (Fo’ Reel/Universal) 2
EVE 6 Promise (RCA) 19
BAHA MEN Who Let The Dogs Out (Artemis) 16
PINK Most Girls (LaFace/Arista) 15

KANDI Don't Think I'm Not (So So Det/Columbia) 15

T - —

Adost Increased

Plays

TOTAL

PLAY

ARTWT TITLE LABELS) INCREASE
MADONNA Music (Maverick/WB) +1168
MELLY Country Grammar (Fo’ Reel/Universal) «Hn
PINK Most Girls (LaFace/Arista) +880
CREED With Arms Wide Open (Wind-up) +849
3 DOORS DOWN Kryptonite (Republic/Universal)  +123
DESTINY'S CHILD Jumpin, Jumpin (Columbia) +645
BARENAKED LADIES Pinch Me (Reprise) +631
98 DEGREES Give Me Just One Night... (Universal) 4602
JANET Doesn't Really Matter (Def Soul/IDJMG) +572
BRITNEY SPEARS Lucky (Jive) +562

Breakers.
MELLY
Country Grammar (Fo’ Reel/Universal)
TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
34220973 137720 ®
=2
Most Girls (LaFace/Arists)

TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
3007/880 13615 (27)

S

172 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total piays for the airplay week of Sunday 8/13-Saturday 8/19. Bullets appear on songs gaining plays or remaining flat from
previous week. if two songs are tied in total plays, the song being played on more stations is piaced first. Breaker status is assigned to
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of piays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.

Most Added is the total number of new adds officially reported 1o R&R
by esch reporting station. Songs unreported as adds do not count
foward overall total stations playing 8 song. Most increased Plays fists
the songs with the grestest week-10-week increases in tolal pleys.
Weighted chert sppesrs on RAR ONLINE MUSIC TRACKING.

. gl29
o10 AOP%' 16 M = n’ = 5

.
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X Seen by 40,000 fans on 3 National Tours!
X Video on The Box, Disney Channel and Nickelog eoﬁ
X Tens of thousands of visitors on thghfYouth Asylu eE {f%r‘f

X Vvideo being played in the Warne@Bros. Studio s t0|”"é§ Y
1
Fs :

\"')-\-

h r'

YOUTHASYLUM.COM is
through the roof
... check the site!

HUGE REQUES TS!
I m (selection #223)

CHANNEL

From the new album We Are Young Americang

Mnmm&mnmwmumm + Co-produced by St. Gian for The Uleline Entertainment Group
Maragement: 5t. Glan and Mark Weiner for The Lifeline Entertairynent Group

EREERL Wum. Q@ o
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MADISON AVENUE Don't Call Me Baby (C2Columbia) | IDEAL Whatever (i 3 n}

Total Plays: 690, Total Stations: 16, Adds: 0 ' Total Plays: 394, Total Stations: 26, Adds: 0
ROXETTE Wish | Could Fly (Edef America) I' WHEATUS Teenage Dirtbag (Columbia)

Total Plays: 689, Total Stations: 61, Adds: 4 I Total Plays: 357, Total Stations: 31, Adds: §
CLEOPATRAU Got It (Maverick W) | SAMMMECrazy Things | 00 Frasworkd Capiol)
Total Plays: 593, Total Stations: 67, Adds: 8 Total Plays: 357, Total Stations: 30, Adds: 2

EVE § Promise (RCA) FRAGMA Toca's Miracle (Groovilicious/Atiantic)
Total Plays: 580, Total Stations: 62, Adds: 19 Total Plays: 334, Total Stations: 16, Adds: 3
PAPA ROACH Last Resort (DreamWorks) $1800 Incompiete (Dragor/Def Soul10MG)

Total Plays: 527, Total Stations: 37, Adds: 5 Total Ptays: 309, Totat Stations: 36, Adds: 6

DIDO Here With Me (Arista) ALICE DEEJAY Back In My Life (Republic/Universal)
Total Plays: 491, Total Stations: 54, Adds: 9 Total Plays: 220, Total Stations: 20, Adds: 5

FAITH HILL The Way You Love Me (Wamer Bros.) PRECIOUS Say It Again (Capitol)

Total Plays: 478, Total Stations: 75, Adds: 26 Total Plays: 182, Total Stations: 17, Adds: 0

RUFF ENDZ No More (Epic) MARC ANTHONY My Baby You (Columbia)

Total Plays: 416, Total Stations: 42, Adds: 12 Total Plays: 165, Total Stations: 47, Adds: 43

TARSHA VEGA Be Ya Setf (RCA) 2GETHER The Hardest Part Of... (TVT)

Tota Plays: 402, Total Stations: 56, Adds: 10 Total Plays: 153, Total Stations: 24, Adds: 9

§|

{ SISTER HAZEL IN THE CAROLINAS

Universal recording band Sister Hazel performed to a sold-out crowd at the House of Blues
in Myrtle Beach. Pictured here are (l-r) WNKS/Chariotte MD Jason McCormick and-his wife;
S.Hs Ken Block; Ms. Murphy; S.H’s Ryan Newell; WSSX/Charieston, SC MD Chase Murphy;
S.Hs Andrew Copeland; WSSX Sales Rep Brian Reynolds; H.0.B’s Ted Connors; (front) Uni-
versal Mid-Atlantic Rep Kelly Nash; and S.H's Jeff Beres.

SUMMER'S NOT OVER YET

Summer is almast over, and Seattle’s KUBE went out with a blast by entertaining more
than 22,000 listeners at the Gorge with an all-star lineup that included Nelly, Busta Rhymes
and Beanie Sigel. Pictured here ‘are (l-r) Nelly, KUBE's Shellie Hart, Elektra’s Stephanie
Fairwether, Busta, KUBE's E.P., Elektra’s Mike Whited and KUBE's Julie Pilat.

Continued from Page 43

everybody else’s thoughts, compare them to
what rescarch indicates and what our consult-
ant, Pat Paxton, suggests, and then make an in-
formed decision from there. With promotions,
you have to make sure the promotions you’re
doing on the radio station are not just hype, but
actually have a reason to be on the air and ac-
tually impact your audience’s lifestyle.

You have to make sure your imaging is cor-
related to the sound, the music and the promo-
tion. Those three elements really have to be in
place. Then you can start working with the air
talent and content to develop an overall person-
ality for their shows and the radio station. Then
you've got to get out on the street and tell people
about it, especially if you’ve made any natice-
able changes.

R&R: Being an adult station, how are you
dealing with the teen acts?

8S: Our core audience is a 25-34-year-okd
woman. We're not as concemed about the teens,
although we get them by default. Our plan is
to remain true to that 25-34-year-old woman,
with her musical tastes that were formed back
in the late *80s when she was in high school.
It’s going to be a very guitar-based, pop/alter-
native sound, but you can’t deny the success of
*N Sync, The Backstreet Boys and Britney
Spears.

We've always taken the approach that we
have to acknowledge those bands. They are top-
of-mind with everybody. despite their ages. We
acknowledge the biggest one at any given time,
then we move on to the next one. We're not go-

ing to clutter the radio station’s musical content
by piaying the big three — "N Sync, Backstreet
and Britney — along with Innosense, Westlife
and the other boy bands that have popped up
since their success. If one of those acts breaks
out, we'll acknowledge it, but in the meantime
we're going to play what's top-of-mind onc at
a time as they are relevant and then move on.

R&R: If Radio Now is successful in the rat-
ings, can you see adding music like Eminem,
DMX and Sisqo in the future?

SS: I don’t see a reason to do that yet. A lot
of those songs are really good and are some of
my favorite songs personally, but this radio
station’s heritage with that type of music is un-
successful. It doesn't make a lot of sense to risk
it again. In the early "90s WZPL took a party
radio approach and stasted going after WHHH,
and it was a really dark period for WZPL. |
think the same would hold true today. People
have expectations of this station, and I believe
adding a lot of that music would alienate our
core.

R&R: Indianapolis is Emmis® home turf.
With what you've seen from your research re-
sults, why do you think they went this way?

§S: As the new kid in Indianapolis I've heard
a lot of stories about Emmis. but I do have to
come to the conclusion that a lot of it has to do
with ego. I can understand why Emmis would
want to have a successful CHR and a success-
ful AC in their own backyard. By their putting
on a format like this, | realize their goals arc to
get us to chase down a little bit and open the
hole for WENS to be more successful as an AC.
It doesn’t make a lot of programming sense, but
it does from an ego perspective.

BALTIMORE JAMS WITH RUFF ENDZ

WERQ presented the 92Q Mountain Dew Summer Jam 2000 concert at the Baltimore Sports
Arena, featuring performances by Run DMC, Donell Jones, Jay-Z, Ideal and more. Pictured
backstage are (l-r) Big Phat Moming Show co-hosts Troy Johnson and Marva Williams, Epic
recording group Ruff Endz, WERQ's Bassman and moming show co-host Marc Clarke.

During their promotional tour, Columbia recording artists Evan And Jaron visited several
cities, including Cincinnati, Dallas and Minneapolis. Seen here during a stop on the tour
are (l-r) WXSS/Milwaukee APD Jo Jo Martinez, Evan, KMXV/Kansas City PD Jon Zeller, Jaron,
Columbia VP/Pop Promotion Lee Leipsner and WXSS/WMYV OM Brian Kelly.
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GOO GOO DOLLS Broadway (Warner Bros)
'MACY GRAY | Try (Epic)
'N SYNC Bye Bye Bye (Jive)
ENRIOUE IGLESlAs B_e With You (Inlerscope)

SISOO Thono Sono (Dragon/Def Soul/IDJMG)
SANTANA F/ROB THOMAS Smooth (Arista)
DESTINY S CHILD Say ‘My Name (Columbla)
mc ANTHONY | Need To Know (Colun_wbl_a)

SONIOUE lt Feels So Good (Farmclub/Repubhc/Un/versal)

 CHRISTINA AGUILERA What A Girl Wants (RCA)

TRAIN Meet Virginia (Aware/Columbia)

GO0 GOO DOLLS Slide (Warner Bros.)

SMASH MOUTH All Star (Interscope)

FAITH HILL Breathe (Warner Bros.)

SAVAGE GARDEN | Knew | Loved You (Columbia)

SUGAR RAY Someday (Lava/Atlantic)

CHRISTINA AGUILERA Genie In A Bottle (RCA)

J@IFER LOPEZ If You Had My Love (Work/Epic)

TLC No Scrubs (LaFace/Arista)

 SUGAR RAY Every Moming (Lava/Atiantic)

CHR/POP

J".IJO-

BOTTLEFLY Got 2 B Luv (Universal)

COLLAPSIS October (Cherry/Universal)

DEXTER FREEBISH Leaving Town (Capitol)

BILLY GILMAN One Voice (550 Music)

ENRIQUE IGLESIAS Sad Eyes (Interscope)

SANTANA {/DAVE MATTHEWS Love Of My Life (Arista)

SAVAGE GARDEN Affirmation (Columbia)

SOUTH PARK MEXICAN You Know My Name (Collipark/Universal)
8R-71 Right Now (RCA)

YOUTH ASYLUM Jasmin (Qwest/WB)

NELLY'S PHAT IN BALTIMORE

Universal recording artist Nelly performed at the WERQ Big Phat Beach Bash, where he
performed his No. 1 single "Country Grammar.” Pictured are (l-r): PD Dion Summers, Nel-
ly. Universal Urban Mid-Atlantic Rep Troy Dudley and Pop Mid-Atlantic Rep Kelly Nash.

WZYPHuntsville ('m‘, WDCG/RanIah
Jam.
WALLFLOWERS One Headlight EDWIN MCCAIN Promise Of You
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Monitored arplay data supplied by Mediabase Research, a division of Premeere Radio
Networks. Tuned-in is based on sampie hours taken from Monday 8/14. © 2000, R&R Inc.
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