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Matthews Does It Again " Powell Named FCC Chairman
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‘RCA recording artists The Dave Matthews Band have / Michael Powell, son of
landed another muitiformat hit! “| Did It” moves to the top - Secretary of State Colin
— ‘ spot on this week's Adult | Powell, has been appointed by

| Alternative chart. The song President Bush to take the
l is also tied for No. 10 at v ~Teins.pt the government
. \ Alternative and moyes up \ T ,agenci that regulates the
k from No. 27 to a tie for radio industry. If his
17th at Rock — and, for g L p nomination is approved by the
. good measure, it's also Senat%. the younger Powell

cimbing the Active Bock THE INDUSTRY’S NEWSFPAPER will bebome Chairman of the

and Hot AC charts. www.rronline.com / FCC. Fulrstory next page.
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Your Local Direct Search Engine

MapMAKER Direct

client trade area El

SEARCH RESULTS > MapMAKER Direct > Your Local Direct Prospecting Tool

w New and Improved!

MapMAKER Direct Does the Searching, Your Staff

Related Sea r
~ y i Does the Selling
new client prospects R Ty W 4 o s .
‘ MapMAKER Direct matches your station's hottest zips with its built-
hot 208 in database of businesses to produce a hit list of your strongest
maps prospects. MapMAKER Direct opens doors by showing prospects

workplace zips your power with the consumers in their trading areas.

more like this Break Free of Cost Per Point and “Top Five-Only” Roadblocks

MapMAKER Direct focuses the conversation on your power to reach
consumers in specific zip codes, giving you the muscle to:

e Capture more NTR and direct business
* Get prospects to “think outside of the CPP box"
¢ Blast past obstacles like “top five-only” dictates

Target Categories More Successfully

Want to uncover your best prospects in a particular category like auto dealers
or fast food? Search by business type to find your strongest candidates, then
use MapMAKER Direct's graphic reports to illustrate your power in their
trading areas.

Simple for Users, Easy on MIS Departments

MapMAKER Direct is easy to use, too. The intuitive interface and one-click
printing were developed using extensive feedback from users. And since you
can run MapMAKER Direct from your server, installation is simplified.

To energize your local direct prospecting efforts, contact your Arbitron
representative about‘MapMAKER Direct.

MapMAKER Direct: Your Local Direct Prospecting Tool

ARBITRON

MapMAKER Direct>™ is a service mark of Arbitron. www.arbitron.com
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management ¢+ marketing + sales
The bulk of recruitment advertising can
still be found in newspapers, despite the
fact that radio has better access to the
employment pool than.any other medium.
Today, with web technology, radio
stations have the ability to compete better
than ever for the lucrative recruitment
market. You'll find a compiete rundown in
this week's Management, Marketing and
Sales section. You'll also find a report on
Candice Bergen’s appearance in WBEB/
Philadelphia’s TV commercial, and an
essay by Dick Kazan on an important trait
of successful people.

Pages 12-19

RESEARCH THEME ISSUE

All of R&R’s format editors cover an
aspect of radio research this week. Here’s
the rundown:

AC: Election '00 recap
Adult Alternative: A closer look at AA
Alternative: Budget research
CHR: Tips from the pros
Country: Callout research
NAC/Smooth Jazz: Online behavior
News/Talk: Listener insights
Rock: A callout primer
Urban: The power-ratio gap
Throughout this issue

IN THE NEWS

* XM Satellite Radio signs
programming deals, outlines
financial needs

» Michael Powers becomes
Mercury/Nashville Sr. VP/Promo,
John Ettinger VP/Nat'l Promo

Page 3

[ THis ] WEEK |

CHR/POP
« DESTINY'S CHILD Independent Women... {Columbia)

CHR/BMHYTHMIC

« DUTKAST Ms. Jackson (LaFace/Arista)

URBAN

* JAGGED EDGE Promise (So So Det/Columbia)
URBAN AC

« AVANT My First Love (Magic Johnson/MCA)

COUNTRY
« DIXIE CHICKS Without You (Monument)

AC
« "N SYNC This | Promise You (Jive)

HOT AC
* MATCHBOX TWENTY If You're Gone-(Lava/Atiantic)
NAC/SMOOTH JAZZ

* BONEY JAMES & RICK BRAUN R.S.V.P. (Warmer 8ros.)

ROCK
« FUEL Hemorrhage (in My Hands) (550 Music/Epic)

ACTIVE ROCK
* GODSMALK Awake (Republic/Universal)

ALTERNATIVE
 LIFEHOUSE Hanging By A Moment (DreamWorks)

ADULT ALTERNATVE
* DAVE MATTHEWS BAND | Did it (RCA)
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THE INDUSTRY’S NEWSPAPER

By AL Peterson
R&R NEWS/TALK EDITOR
alpeterson@rronline.com

Clear Channel Radio
Chairman/CEO Randy
Michaels will be the
keynote speaker at
R&R’s Talk Radio
Seminar, which will be

. held March 8-10 at the
Marina Beach Marriott
Hotel in Los Angeles.
Michaels, who has risen
from air talent to CEOQ

w

By Joe Howarp
R&R WASHINGTON BUREAU
Jhoward@ rronline.com

Powell Named FCC Chairman

I Bush's choice praised by industry leaders;
one commission seat still to be filled

over the course of his colorful
30-year broadcast career, will
speak to TRS 2001 attendees at
a special Saturday-moming gen-
eral session.

Michaels attended the State
University of New York at
Fredonia before accepting his

brought praise from all over
first programming job, at WGR

the industry. NAB President/

Ending weeks of
speculation Michael
Powell was ap-
pointed Chairman of
the FCC on Monday
by newly inaugu-
rated President Bush.
In a statement re-
leased late Monday
Powell said, “I am
deeply honored and
privileged to have re-
ceived President
Bush’s designation. I look
forward to working with the
new administration, Con-
gress, my fellow commis-
sioners and the very talented
FCC staff on the important
and challenging communica-
tions issues facing our na-
tion.”

Powell had been the ru-
mored successor to Bill
Kennard for some time. so
the appointment came as no
surprise. Still, his selection

& WGRQ/Buffalo. In 1975 Taft
Broadcasting sent Michaels to
the company’s struggling
WKRQ-FM/Cincinnati, where
he quickly established a reputa-

CEO Eddie Fritts
called Powell’s ap-
pointment *an out-
standing choice.” He
said, “Michael Powell
has demonstrated a

Michaels
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Michaels To Keynote TRS 2001

® ClearChannel Radio chiefto speak March 10

tion as an aggressive
competitor who special-
ized in dramatic tum-
arounds. After serving
nearly a decade as VP/
Programming for Taft’s
12-station group, in
1983 Michaels formed
Seven Hills Communi-
cations and became the
new company’s Exec.
VP/Operations. Seven
Hills later became Re-
public Broadcasting and ac-
quired four radio stations, includ-
ing the vencrable WLW/Cincin-
nati.

It was at WLW that Michacls
first fine-tuned a formula that is
still very evident at a majority of
today’s successful Clear Chan-
nel-owned News/Talkers. Using
a combination of colorful talk
personalities, news and service
dominance and professional

TRS/See Page 32

keen intellect and a
firm grasp of public-
policy issues.” And
House Commerce
Committée Chair-
man Billy Tauzin
told Bloomberg that
Powell is “the one person
best-suited to bring the
agency into the 21st century.”

Powell’s colleagues on the
now four-member commis-
sion agreed. Susan Ness,
whose term was extended by
President Clinton in his last
days in office, said that
Powell’s “leadership. intelli-
gence, character and sense of
humor are qualities that will
serve him and the American

POWELL/See Page 32

Radio industry revenues went
up 3% in November compared
to November 99, according to
the RAB. Local business rose
4%. while national revenues
were even with the previous No-
vember.

The 3% increase matched the
increase experienced in October
and reaffirms a slowdown in the
U.S. economy. All eyes will be on
the December numbers — duc to
be released in a few weeks — be-
causc retailers complained of slow
sales over the holiday season.

Despite the low-single-digit
performance of the radio indus-
try in the fall, year-to-date 2000
business was still 13% ahead of

Jamieson To Lead
BMG North America

By Steve Wonsiwicz
R&R MUSIC EDITOR
swonz @ rronline.com

As part of a companywide re-
alignment of its music division,
Bertelsmann
has promoted
Robert
Jamieson to
Presidenv/CEO
of BMG Enter-
tainment North
America.
Jamieson will
continue 1o be
based in New
York and will
report 10 new-
ly installed BMG Entertainment
President/CEO Rolf Schmidt-
Holtz.

Jamieson will oversee Arista
Records, headed by Antonio
“L.A.” Reid: BMG Distribution,
headed by Pete Jones: the RCA

BMG/See Page 32

Agence France-Presse

Bush Shakes His Bon-Bon!

President George W. Bush looks on intently as Ricky Martin gives
him a lesson on how (o live la vida loca. Martin performed during a
Jan. 18 preinauguration celebration hed at the Lincoin Memorial in
Washington, DC.

November Revenues Increased By 3%

the previous year (that includes
a 13% increase in local business
and a 14% increase in national
revenues).

This was the first month that
the RAB did not break out rev-
enue performance by region, as
has been the practice for at least
the last decade. RAB spokesper-
son Renee Cassis said the deci-
sion to end regional breakouts
was made by the accounting firm
Miller, Kaplan, Arase & Co.,
which gathers and provides the
numbers to the RAB. Accoun-
tant George Nadel Riven of the
firm declined to specify the rea-
son for ending the practice of re-
gional reporting.

Emmis Sells 'TLG
Duo To Radio One

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Emmis Communications,
which has been fending off a
challenge on its home turf of In-
dianapolis by recent market in-
vader Radio One, last week
signed a nonbinding letter of in-
tent for Radio One to acquire
Gospel WTLC-AM and the in-
tellectual property of Urban AC
WTLC-FM.

Radio One will move the
FM's call letters, programming.
trademarks. logos and most of
the station’s employees to its
3.000-watt WBKS at 106.7
MHz, replacing that signal's Ur-
ban Oldies format. Radio One
will also take over WTLC-AM
in mid-February, via an LMA.
Emmis Chairman/CEO Jeff
Smulyan noted that one of the

WTLC/See Page 4

Register now for R&R Talk Seminar 2001: www.rronline.com
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COLDPLAY | YELLOW .

The first single from the acclaimed album PARACHUTES

Watch for Coldplay on tour in February:
Vancouver, BC 2/8 « Seattle, WA 2/9 « Portland, OR 2/10 « San Francisco, CA 2/12 ¢
Los Angeles, CA 2/14 e New York, NY 2/16 ® Boston, MA 2/17 ¢ Chicago, IL 2/19
Toronto, ONT 2/20 :
Produced by Ken Nelson and Coldplay © Mixed by Michael H. Brauer for MHB Productions
Management: Netrwerk Managem‘ep_! @ / Phil Harvey

hollywoodandvine.com / www.coldplay.com / NettWeb:www.netiwerk.com  ©2001 EMi Resorde Lud.
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Bonneville/Chicago
Ups Schnacke, James

WTMX/Chicago GSM Jerry

Schnacke has been promoted to |

VP/GM of Bonneville's recently
acquired WNIB/
Chicago and si-
mulcast partner
WNIZ/Zion,
&1 IL. Northern 1I-

| linois Broadcast-
ing has agreed to
sell the FM duo
to Bonneville,

will assume his

James

the close of the
transaction.

At the same time. WTMX VP/
Programming Barry James has
been boosted to Station Manager of
the Hot AC. James will continue
programming the station and will
handle all day-to-day operations.

BONNEVILLE/See Page 32

Williams Rises To
Radio One/DC GM

Michele Williams has been pro-
moted to GM of Radio One’s
Washington, DC cluster: Urban
Talk WOL., Gospel WYCB, Urban

WKYS and Urban AC WMMJ. |

Williams was previously Station
Manager for the quartet and as-
sumes day-to-day operations over-
sight from Tony Washington. who
was promoted to VP/Sales for Ra-
dio One in January 1999.

When asked about her new re-
sponsibilities. Williams told R&R.
“1 think it is a fabulous opportunity.
There's never a dull moment. Be-
ing with Radio One over the last
two years. through its growth, has

WILLIAMS/See Page 25

’FOX/Atlanta Taps
Richards As PD

KMPS/Scattle PD Mark Rich-
ards has been named PD for Cox
Radio’s Oldies WFOX/Atlanta.
Richards begins his new duties Feb.
7. He arrives after four years at
Country KMPS and replaces
Michael Kay. who exited WFOX
last month.

Richards told R&R, “I'm really
excited about joining the team at
Fox. I think all the pieces are now
in place for Fox to really excel.
[GM] Rick Mack and his current
staff have had great success, but
this final piece will hopefully push
us over the top. | think this is go-
ing to be the year of the Fox.”

RICHARDS/See Page 25
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XM Satellite Radio wilt need to
raise another $150 million, and per-
haps as much as $175 million, by
year's end. CEQ Hugh Panero this
week said the company has
enough money to operate untit it
begins service, expected by Sep-
tember, but it must raise the capi-
tal at the end of this year. Panero
made the comments at C.E. Unter-
berg Towbin's sixth annual Sateilte
industry Conference, at the Grand
Hyatt Hotel in New York.

XM had raised about $1.3 billion
by last June and expects break-
even EBITDA in 2004, when it fore-
casts it will reach 4 million custom-
ers.

This week C.E. Unterberg Towbin
issued its annual sateilite research

| XM Needs $150 Million By Yéar’s End
 Analyst XM ‘has most potential for upside’

report, “2001 Outiook & investment
Guide,” and media analyst William
Kidd reiterated his “strong buy” rat-
ing on both XM and satellite com-
petitor Sirius but cut his target price
on XM from $60 to $50 and on Sir-
ius from $100 to $80. In the report
Kidd said XM “has the most poten-
tiat for upside in the satetiite sector,
signifying it as our No. 1 pick for
2001.” The 200-page report focus-
es on the satellite industry for in-
vestment purposes. Though the
Wall Street firm reduced XM's year-
end target price, the revision, Kidd
said, “does not refiect a change in
our sentiment, which remains buil-
ish.”

XM/See Page 25

Q100 Launches In Atlanta

WHMA (Alabama 100)/Annis-
ton. AL completed its long-antici-
pated move-in to the Atlanta met-
ropolitan area Tuesday morning

| by dropping Country in
| favor of CHR/Pop as
| WWWQ (Q100).

| Susquehanna Sr. VP
| Mark Renier is oversee-

ing the station. now licensed to
College Park. GA. as GM. Brian
Philips, Director of Susquchanna
FM Programming for Atlanta and
Dallas, will handle Q100’s day-to-
day programming while retaining
his PD duties at Country KPLX/
Daullas. Assisting Philips is former
KHKS/Dallas PD Ed Lambert,
who comes aboard as Program

Manager and midday host. A bevy
of consultants, including Randy
Lane, Steve Perun and Paragon Re-
search head Mike Henry, are also
involved with the sta-
tion's launch. as are
Susquehanna Sr. VP Rick
McDonald and WNNX/
Atlanta’s Leslie Fram, Chris
Williams and Jennifer Nech.
WWWQ becomes the fourth sta-
tion in Atlanta to offer CHR pro-
gramming: WSTR (Star 94) offers
an adult-oriented presentation,
while WBTS (The Beat) and sub-
urban WLDA (Wild 96.7) offer a
rhythmic-leaning CHR formula.

Q100/See Page 32

Powers Now Mercury/Nashville SVP/Promo
@ Ettinger elevated to VP/National Promotion

Mercury/Nashville VP/Promo-
tion Michael Powers has been el-
evated to Sr. VP/Promotion. Con-
currently. VP/Midwest & Northeast
Promotion John Ettinger has been
upped to VP/National Promotion.

“It gives me great pleasure to an-
nounce these promotions,” Mer-
cury/Nashville President Luke
Lewis said. “In his years with this
company. Michael has proven time
and again how invaluable his expe-
rience and gut instincts are to the
success of this label.

“At this crucial and changing time
within the music business. having
a strong. dedicated promotion staff
that is willing 10 go to the wall is
not optional — it’s a must. With
Michael at the helm of what I con-
sider to be the best promotion team
in the business, we look forward to

moreinfo @ rronline.com

Ettinger

a chant-busting year for our Mer-
cury/Nashville artists.”
Commenting on Ettinger’s pro-
motion. Lewis said, “John’s move
from a regional to a national posi-
tion couldn’t be more timely as
Mercury/Nashville readics to in-
troduce several new artists to Coun-
try radio and bring in new product

MERCURY/See Page 25
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' Brenner Adds KMPS/Seattle PD Duties

Becky Brenner has
added PD dutics for Coun- |
try KMPS-FM/Seattle.
She is currently KYCW-
AM & KMPS-FM's Op-
erations Director and re-
places Mark Richards.
who moves to Atlanta as
PD of Oldies WFOX (sce
story. this page).

“With Becky assuming
the daily PD responsibili-
ties, | am confident that we
will have a seamless transition,” In-

Brenner

finity/Seattle VP/GM Lisa
Decker commented. “Her
passion for country music,
KMPS and Secattle are sec-
ond to none. That, along
with Becky's 16 ycars of
association with KMPS.
makes her the perfect
choice to take over the pro-
gramming reins at KMPS.”

Brenner said. “"KMPS
has a long tradition as one

BRENNER/See Page 25

Conroy Appointed To Head AOL Music

America Online has
tapped online-music vet- |
eran Kevin Ceonroy to
head AOL Music. Conroy
will dircct AOL's digital-
music strategy, including
the company’s online rela-
tionships with major record
labels, the rollout of its
digital-music subscription
service and the manage-
ment of its online music
properties (Spinner, Win-
amp and the AOL Music Channel).
Conroy reports to AOL Sr. VP/GM

. >

Conroy

Jonathan Sacks.

AOL  Chairman/CEO
Barry Schuler said. “Online
music is one of the
clearest and most exciting
synergics in the new AOL
Time Warner. and we’re
very pleased that Kevin
will be leading our efforts
in this space. Kevin is an
experienced and respected
music industry executive
with a strong reputation

CONROY/See Page 32

WEBSITE: www.rronline.com

A

310-788-1625  310-203-8727 OPPORTUNITIES/MARKETPLACE: 310-788-1621  310-203-8727  kmumaw @rronline.com
310-788-1699  310-203-9763 newsroom @ rrontine.com EDITORIAL, OTHER DEPTS: 310-553-4330  310-203-9763  mailrcom@ rronline.com
310-788-1675  310-553-4056 jil@ rronline.com WASHINGTON, DC BUREAU: 202-463-0500  202-463-0432 rrdc @ rronline.com
310-553-4330  310-203-8450 hmowry @ rronline.com NASHVILLE BURBAV: 615-244-8822 615-248-6655 Ihelton @rronline.com

WwWWwWWwW.americanradiohistorv.com


www.americanradiohistory.com

4 © R&R January 26, 2001

Radio Busin

FCC Postpones Auction Of
New FM Stations

O Availability of 355 construction permits moved to May

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

The FCC announced on Jan. 19 that its planned auction of
355 construction permits for new stations in the U.S. and Guam
has been moved from Feb. 21 to May 9. In its notice the commis-
sion also denied requests from two parties, one of them National
Public Radio, to allow noncommercial broadcasters to apply for
vacant allotments.

of the allotments “are reserved ex-
clusively for noncommercial educa-

NPR and the Sister Sherry Lynn
Foundation had asked the commis-

sion to modify its procedures to al-
low noncommercial educational
broadcasters to apply for noncommer-
cial stations without having to com-
pete in an auction, but that request
was denied. The FCC said that none

tional use or are otherwise exempt
from competitive bidding proce-
durcs.” [t added that neither party had
demonstrated that the public interest
would be served by modification of
the auction procedures.

....... Savresrenscensseesa e

The agency also reiterated that it
will cancel any auction for a vacancy
that receives only one application.
There must be “mutual exclusivity.”
meaning at least two competing ap-
plications. for an auction to be held:

In a separate action, the FCC put a
freeze on certain types of applications
for FM station modifications. The
commission froze applications for
minor changes to existing FM sta-
tions between March 7-19 in order
to protect against conflicts betwcen
auction participants and minor-
change applicants.

ABC News To Cut Budget
By Up To $20 Million

CJ  Senior source says cuts won’t affect radio

ABC News announced this week that it expects to cut be-
tween $15 million and $20 million from its budget. Variety re-
ported that the division hopes to avoid job cuts by slashing its
annual budget. Sources told the paper that, as a result of the cost-
cutting, a “handful” of correspondents may not have their con-
tracts renewed, though such top talent as Diane Sawyer and Peter

Jennings would not be affected.

Among the cost-cutting measures
reported were the combining of
ABC's Weekend Edition and World
News operations and the scaling back
of video shoots (o use two cameras

instead of three. Last year ABC News
President David Westin made at least
two rounds of cutbacks.

A senior-level ABC Radio News
source with whom R&R spoke hadn’t

heard about any budget cuts but said
that any cuts would not affect the ra-
dio division. In fact, the source said
that ABC Radio News is coming off
of its best year ever for profit and
added, "I do expect to hire additional
broadcasters.” According to the
source. the radio division is planning
to fill one newly created position in
addition to filling vacancies for cor-
respondents and a news editor.
—Joe Howard

WiLe

Continued from Page 1

conditions of the sale was that the
WTLC employees going to Radio
One would. at a minimum. have a
one-year guaranteed contract.

Smulyan said the sale of WTLC is
“personally painful.” but he added
that it is also “in the best interest of
both companies.” Emmis retains
WTLC-FM’s 105.7 MHz frequency
but has not announced a new format.
Emmis had operated the combo since

June 1997, when it acquired the sta-
tions from Panache Broadcasting.
Once the deal is complete. Radio
One will own three FMs. one AM and
low-power WAV-TV in Indianapolis.

WTLC/See Page 8
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BUSINESS
BRIEFS

Bicomberg

Viacom Closes On $3 Billion BET Purchase

lacom has closed on its $3 billion purchase of BET, announced in

November (R&R 11/10/00). The acquisition of stock and assumed
debt not only bulks up the world's No. 3 media company, it gives it a cable
network targeted to African Americans, who make up one of the nation’s
fastest-growing and most lucrative populations. BET reaches more than 63
million U.S.homes, and its annual revenues are about $70 million. Viacom
also brings aboard BET founder/CEO Robert Johnson and his executive
team, who will continue running the cable operation, which is headquar-
tered in Washington, DC. Viacom intends to boost BET's distribution to as
wide as that of MTV, which reaches about 75 million homes in the U.S.

McCain: Another Push For Campaign Finance Reform

ddressing one of the major issues of his presidential campaign, Ari-

zona Senator John McCain on Monday relaunched his campaign fi-
nance reform effort under the new McCain-Feingold-Cochran biil. The bill
would prohibit labor unions and for-profit corporations from spending their
funds on radio or TV ads that refer to a clearly identified candidate and that
appear within 30 days of a primary or 60 days of a general election. Print
ads, direct mail, voter guides and the Internet would be exempt. During the
2000 presidential race McCain vowed that there would be “blood on the
fioor” of the Senate if reform legislation were not passed. President Bush
has been resistant to McCain's version of reform, and some Bush support-
ers criticized McCain for introducing the bill on Bush's first full day in office.
Butin a Tuesday-morning appearance on imus in the Morning, former Sena-
tor Bob Dole agreed with McCain’s timing, saying that introducing a bill
sooner rather than later is a better approach.

Strategic Seeks Court Permission For Interim Funding

In arecent courtfiling, beleaguered research firm Strategic Media warned
that it may not have enough cash to see itself through a planned acquisi-
tion by an all-star lineup of radio executives that includes Jim de Castro,
David Kantor and Alfred Liggins. So, in order to avoid possibly shutting its
doors, Strategic Media has asked the bankruptcy court if it may borrow as
much as $80,000 from its new investors and use those funds for operating
purposes rather than to pay back its current creditors. Strategic said that
some of its customers have delayed paying their bills following the bank-
ruptey filing.

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Continued on Page 8

Change Since
1ivion nRmr uims 12600 112/01-4119/08
R&R Stock Index 39542 27097 27491 -30% +15%
Dow Industrials 11,489.36 10,525.38 1058759 -78% +0.6%
S&P 500 145595  1318.55 1382584 -78% +18%

Chicago’s Most listened to Morning Show...

Again and Again and Again

3 Times in a row Persons 25-54 (M- 6A-10A AQH Share)*

8 Times in a row Persons 25-34 (MF 6A-10A Cume Persons)**
10 Times in a row Women 25-49 (M-F 6A-10A Cume Persons)***
10 Times in a row Women 25-54 (M-F 6A-10A Cume Persons)****

For more information call 5312/946-1019

*Sp. Su, Fa 2000 Arbitron Chicago Ratings Marketing Report

**Wi, Sp, Su, Fa "99 Wi.Sp, Su, Fa ‘00 Asbitron Chicago Ratings Markcting Repon

*e+Sy, Fa "98 Wi, Sp, Su, Fa 99 Wi, Sp, Su, Fa 00 Arbitron Chicago Ratings Marketing Report
sy, Fa'98 Wi, Sp. Su, Fa "99 Wi, Sp, Su, Fall 00 Asbitron Chicago Ratings Marketing Report

www.americanradiohistorv.com
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“THIS IS A TOTALLY NEW APPROACH 1 sales recruitment and it works.
Because of the way the system works, all the applicants — and there were a lot of them — took the process
seriously. As a nice by-product, the advertising approach used raised the activity
of people calling the station who were interested in the job.

“Heres the bottom line: many people responded,
the in-depth profiles we received on each of them were
fantastic, and we have hired five strong people because
of this system. And the process only took about three
weeks. That's pretty impressive.*®

BLAISE HOWARD

VICE PRESIDENT / GENERAL MANAGER
WBEB (B-101)

PHILADELPHIA

“PLL ADMIT [ was a little skeptical about this new process at first because finding great
salespeople is a difficult job. I've found it’s always taken a tremendous amount of time and energy from me
and others... time that we could have spent generating revenue.-And sometimes, despite my best efforts,

our recruiting would end up without hiring a single person.

But the results of this process have made a believer out of me! Through its self-qualifying nature,
the power of a highly effective advertising approach, and the initial screening and testing program, we
identified more qualified prospects than we ever have...and fast.

We narrowed it down to eight impressive
candidates, out of which we hired the two new
salespeople we needed...and we’re very excited

about them.*®

JENNIFER HART

GENERAL SALES MANAGER
WKRR (Rock 92) / WKZL
GREENSBORO

HOW TO GET
ALL THE GREAT
SALESPEOPLE
YOU CAN USE

IN 27 DAYS.

A SPECIAL PRESENTATION OF THE PROCESS AT THE RAB CONVENTION
SATURDAY, FEBRUARY 3RD AT 9:30 A.M.

Moyes Research |
V.

www americanradiohistorv com
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Radio Business

DEAL OF THE WEEK 2001 DEALS TO DATE

. Doliars to Date: $256,777,100

’ (Last Year: $117,655,028)

e Shockley/Northern - Dollars This Week: $218,375,100
camm‘llli_catiﬂns neal (Last Year: $17,925,518)
$200 million - Stations Traded This Year: 42
(Last Year: 70)

Stations Traded This Week: 20

(Last Year: 19)

Radio One Gets Some TLG In Indy

L) Acquires WTLC-AM, intellectual property of WILC-FM;

Clear Channel grabs "KOX in $10 million Beantown deal

E STV | 100kw at 600 feet FREQUENCY: 102.9 MHz
¢ WG FWeTh FORMAT: Full Service; AC; Country POWER: 46kw at 2,733 feet

Shockley/Northern . . FORMAT: Country
Communications Wisconsin ot
Multistate Deal KXTP-AM, WDSM-AM &
PRICE: $200 million KRBR-FM/Superior KWYS-AM & KEZQ-FM/
TERMS: Asset sale for cash WestYellowstone

BUYER: Northern Communications,
headed by President Roger Ohirich. No
phone listed. It owns no other stations.
SELLER: Shockley Communications
Corp., headed by Exec. VP Sandy
Shockley. Phone: 608-288-3044
BROKER: Kalil & Co.

COMMENT: This transaction also in-
cludes the sale of KXLT-TV/Roches-
ter, MN; WYOW-TV/Eagle River, WI;
WQOW-TV/Eau Claire, WI; WXOW/La
Crosse, Wi; WKOW-TV/Madison, Wi;
and WAOW-TV/Wausau, WI by
Shockley to Northern Communica-
tions. The five Wisconsin stations were
immediately sold to Quincy Newspa-
pers, and KXLT was sold back to
Shockley.

Minnesota

KDAL-AM & FM &
KTCO-FM/Duluth
FREQUENCY: 610 kHz; 95.7 MHz;
98.9 MHz

POWER: 5kw; 100kw at 804 feet;

(Duluth, MN)

FREQUENCY: 970 kHz; 710 kHz;
102.5 MHz

POWER: 1kw day/26 watts night;
10kw day/Skw night; 100kw at 600 feet
FORMAT: Childrens; Sports, CHR

" g ol % ety
Alpine/North Rocky
MountainTransaction
PRICE: $1.2 miilion
TERMS: Asset sale for cash. An es-
crow deposit of $60,000 wiltbe made,
with the remaindet to be paid in cash
atclosing.
BUYER: North Rocky Mountain
Inc., headed by President/Director
Kevin Hessee. Phone: 561-694-1208.
it owns no other stations.
SELLER: Aipine Broadcasting Ltd.,
headed by General Partner Scott
Parker. Phone: 208-726-5324

| Idaho
KWYS-FMAisland Park

FREQUENCY: 920 kHz; 92.9 MHz
POWER: 1kw; 46kw at 2,733 feet
FORMAT: Oldies; Classic Rock

e T SRR
ﬁé}_ lana |
WTLC-AM & FM/
Indianapolis

PRICE: Undisclosed

TERMS: Radio One will acquire
WTLC-AM in an asset sale for cash. It
is acquiring the intellectual property of
WTLC-FM and will place it on WBKS-
FM.

BUYER: Radio One Inc., headed by
President/CEO Aifred Liggins .
Phone: 301-306-1111. It owns 48
other stations, including WBKS-FM,

WHHH-FM & WYJZ-FM/indianapolis. |

SELLER: Emmis Communications,
| headed by President/CEO Jeft

Smulyan. Phone: 317-266-0100

FREQUENCY: 1310 kHz; 105.7 MHz

POWER: 5kw day/1kw night; 50kw at

449 feet

FORMAT: Gospel; Urban

Looking for NTR? ~ (

et Pttt e

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® WTLC-AM & FMAndianapolis, IN Undisclosed

® KXXX-AM & KQLS-FM/Colby; KGNO-AM, KOLS-FM & KRPH-
FM/Dodge City; KZLS-FM/Great Bend; KNNS-AM & KGTR-FM/
Larned; KYUU-AM & KSLS-FM/Liberal; KILS-FM/MInneapolis;
KFNF-FM/Oberlin; and KWLS-AM & KDGB-FM/Pratt, KS

$5 million

® WKOX-AM/Framingham (Boston), MA $10 million
© WDME-FM/Dover-Foxcroft, ME $175,100
® KZRQ-FM/Ash Grove and KHTO-FM/Mount Vernon

(Springtield), MO $6 million

® WMYT-AM/Carolina Beach (Wilmington) and WDVV-FM/

Wilmington, NC $125,000

® KAJI-FM/Point Comfort, TX $400,000
® KSET-AM & KLOI-FM/Slisbee (Beaumont-Port Arthur), TX

$475,000

® KOVO-AM/Provo (Salt Lake City-Ogden), UT $335,000

| Kansas |
KXXX-AM & KQLS-FMW/
Colby; KGNO-AM,
KOLS-FM & KRPH-FMW/
Dodge City; KZLS-FM/
Great Bend; KNNS-AM
& KGTR-FM/Larned;
KYUU-AM & KSLS-FM/
Liberal; KILS-FM/
Minneapolis; KFNF-FM/
Oberlin; and KWLS-AM
& KDGB-FM/Pratt
PRICE: $5 miilion
TERMS: Asset sale for cash. A
| $600,000 good-faith escrow deposit
has been made. The entire balance
will be paid in cash at closing.
BUYER: Waitt Radio Inc., headed by
Chairman Norman Waitt Jr. Phone:
402-330-2520. It owns 24 other sta-
| tions. This represents its entry into the
| market.

| SELLER: Goodstarr Broadcasting

Inc., headed by CEO Gene Dick-
erson. Phone: 316-729-8011
FREQUENCY: 790 kHz; 100.3 MHz;
1370 kHz; 95.5 MHz; 93.9 MHz; 107.9
MHz; 1510 kHz; 96.7 MHZ; 1470 kHz;
101.5 MHz; 92.7 MHz; 101.1 MHz;
1290 kHz; 93.1 MHz

POWER: 5kw; 100kw-at 610 feet; Skw
day/230 watts night; 100kw at 807 feet;
100kw at 807 feet; 99kw at 909 feet;
1kw; 3kw at 266 feet; 1kw; 100kw at
541 feet; 50kw at 466 feet; 100kw at
420 feet; Skw day/500 watts night;
100kw at 807 feet

FORMAT: Country/News; Hot AC;
Oldies; Hot AC; Classic Rock; Hot AC;
Aduit Standards; Oidies; Regional
Mexican; Country, Classic Rock;
Country; Country; Classic Rock
BROKER: Dick Chapin of Chapin
Enterprises and Richard Foreman
of Richard A. Foreman Associates
Inc.

COMMENT: This deal originaily

Continued on Page 8

Online employment advertising is the third
largest revenue generator on the Internet.

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generate revenue. .__
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmployment-Classifieds.con

Newspapers may own the print employment classified market, but radio will own it on the Web!

Powered by Top Fchelon

www.americanradiohistorv.com
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“THIS IS A TOTALLY NEW APPROACH (o sales recruitment and it works.
Because of the way the system works, all the applicants — and there were a lot of them — took the process
seriously. As a nice by-product, the advertising approach used raised the activity

. of people calling the station who were interested in the job.

“Here's the bottom line: many people responded,
the in-depth profiles we received on each of them were
Jantastic, and we have hired five strong people because
of this system. And the process only took about three

.  weeks. That's pretty impressive.”®

Buraise HOwWARD

VICE PRESIDENT ' GENERAL MANAGER
WBEB (B-101)

PHILADELPHIA

“I’LL. ADMIT [ was a little skeptical about this new process at first because finding great
salespeople is a difficult job. I've found it’s always taken a tremendous amount of time and energy from me
and others... time that we could have spent generating revenue: And sometimes, despite my best efforts,
our recruiting would end up without hiring a single person.

But the results of this process have made a believer out of me! Through its self-qualifying nature,
the power of a highly effective advertising approach, and the initial screening and testing program, we
identified more qualified prospects than we ever have...and fast.

We narrowed it down to eight impressive
candidates, out of which we hired the two new
salespeople we needed...and we’re very excited

about them.”

JENNIFER HART

GENERAL SALES MANAGER
WKRR (Rock 92) / WKZL
GREENSBORO

HOW TO GET
ALL THE GREA
SALESPEOPLE
YOU CAN USE
IN 27 DAYS.

A SPECIAL PRESENTATION OF THE PROCESS AT THE RAB CONVENTION
SATURDAY, FEBRUARY 3RD AT 9:30 A.M.

Moyes Research
A4

wWwWWw.americanradiohistorv.com
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Transactions
Continued from Page 6

appeared in the Jan. 5, 2001 issue of
R&R with an undisclosed price.

WKOX-AM/Framingham
(Boston)

PRICE: $10 million

TERMS: Assat sale for cash. The en-
tire amount will be paid in full at clos-
ing, and $2,000 will be atlocated to a
one-year noncompete agreement.
BUYER: Clear Channel Communi-
cations, headed by Chairman/CEQ,
Radio Randy Michaels. Phone: 606-
655-2267. It owns 1,162 other stations,
including WXKS-AM & FM & WJMN-
FM/Boston.

SELLER: Fairbanks Communica-
tions, headed by GM Scoftt Gibbons.
Phone: 508-820-2444
FREQUENCY: 1200 kHz

POWER: 50kw

FORMAT: Spanish Religious
BROKER: Blackburn & Company

WDME-FM/Dover-
Foxcroft

PRICE: $175,100

TERMS: Undisclosed
BUYER: The Zone Corp., headed by |
President Arthur Greene. Phone:
212-661-8200. It owns two other sta- |
tions. This represents its entry into the |
market.

SELLER: Mid-Maine Media Inc.,
headed by GM Richard Thau. Phone:
207-564-2642

FREQUENCY: 103.1 MHz

POWER: 4.78kw at 358 feet
FORMAT: AC

KZRQ-FM/Ash Grove
and KHTO-FM/Mount
Vernon (Springfield)
PRICE: $6 million

TERMS: Asset sale for cash
BUYER: Wilks Broadcasting LLC, |
headed by CEO Jeft Wilks. Phone: |
617-964-9002. It owns five other sta-
tions. This represents its entry into the
market.

SELLER: Radio 2000 inc., headed by
President Frank Copsidas Jr. Phone:
406-863-4500

FREQUENCY: 104.1 MHz; 106.7 |
MHz |
POWER: 11kw at 505 feet; 18kw at |
394 feet

FORMAT: Rock: CHR

BROKER: Michael Bergner of
Bergner & Co.

North Carolina

WMYT-AM/Carolina
Beach (Wilmington) and |
WDVV-FM/Wilmington
PRICE: $125,000 |
TERMS: Asset sale for cash. A deposit
of $25,000 will be made upon the ex-
ecution of this agreement, with the bal-
ance paid in cash at closing.

BUYER: Family Radio Network,
headed by President/GM Jim
Stephens, Phone: 910-763-2452. It
owns three other stations, including
WLSG*AM & WWIL-AM/Wilmington.
SELLER: Praise Broadcasting inc.,
headed by President Dennis Ander-
son. Phone: 910-859-3000
FREQUENCY: 1180 kHz; 89.7 MHz
POWER: 10kw; 6kw at 144 feet
FORMAT: Religious; Religious

Texas

KAJI-FM/Point Comfort

PRICE: $400,000

TERMS: Asset sale for cash. An es-
crow deposit of $20,000 will be made,
with the balance paid in cash at clos-
ing.

BUYER: Fort Bend Broadcasting,
headed by Roy Henderson. Phone:
713-227-2600. Henderson owns 12
other stations. This represents his en-
try into the market.

SELLER: BK Radio, headed by Part-
ner Bryan King. Phone: 512-444-9268
FREQUENCY: 94.1 MHz

POWER: 25kw at 194 feet

FORMAT: Oldies

KSET-AM & KLOI-FMW/
Silsbee (Beaumont-Port
Arthur)

| PRICE: $475,000

TERMS: Asset sale for cash
BUYER: William Hill. Phone:210-493-
6015. He owns no other stations.
SELLER: Proctor-Williams inc.,
headed by President Geraid Proctor.
Phone: 409-385-2883

FREQUENCY: 1300 kHz; 101.7 MH2
POWER: 500 watts day/38 watts night;
11kw at 472 feet

FORMAT: Otdies; Country

KOVO-AM/Provo (Salt
Lake City-Ogden)

PRICE: $335,000

TERMS: Asset sale for cash

BUYER: Bruce Buzil & Chris Devine.

| Phone: 312-204-9900. They own 59

other stations, including KFVR-FM &
KUUU-FM/Salt Lake City-Ogden.
SELLER: Great Stock Company. No
phone listed.

| FREQUENCY: 960 kHz
| POWER: 5kw day/1kw night

FORMAT: Spanish Misc.

BROKER: Greg Merrill of Media Ser-
vices Group

COMMENT: The official licensee name
for this transaction is Milicreek Broad-
casting. This deali originally appeared
with an undisclosed price in the Nov.
17, 2000 issue of R&R.

WTe
Continued from Page 4

Bill Shirk. who sold Radio One his
two FMs and the TV station last July,
will continue as GM for the expanded
operation.

At R&R’s press time on Tuesday,
Radio One CFO Scott Royster said
he expected a definitive agreement
to be signed by the end of the week.

Radio Business

S A ———" e A

Coatinued from Page 4

Citadel Discontinues Monthly Guldance

ow that it has agreed to sell ali of its stock to Forstmann Little for $26 per share and become a private entity (R&R

1/19), Citadel Communications will no longer hold monthly guidance teleconferences. The $2 billion acquisi-
tion is set to close in the second part of this year. Citadel will continue to report quarterly and annual earnings and
expects to announce its Q4 and full-year 2000 results on Feb. 26.

Emmis Not For Sale; Beasley Open To ‘Bona Fide Offers’

'he Citadel acquisition sparked speculation about which company might be next to go private or be soid to a larger

group. Emmis Communications immediately made it clear that it is not being shopped to a high bidder, and a
Beasley Broadcast Group spokesman made a similar statement on Jan. 22, saying that the Naples, FL group is not
for sale. The following day Beasley clarified its position: “Beasley is committed to maximizing shareholder value iong-
term. If any bona fide offer for the company were presented, the board of directors would certainly consider it.”

FCC Actions

he FCC has cleared the way for a long-awaited 22-station Clear Channel-Cumulus deal by denying a Petition for

Stay filed by Davis Broadcasting. Davis’ petition asked the commission to hold up Clear Channel's purchase of
22 Cumulus stations in Indiana, lowa, Kentucky and Minnesota -—— a deal that had already been cleared by the
agency. The commission said Davis failed to meet its criteria for delaying the sale. The FCC must still act on Davis’
petition to deny Cumulus’ sale of a six-station combo in Columbus, GA to Ciear Channel.

* The FCC said it will take a closer look at Clear Channel's proposed purchase of KBUL-AM/Billings, MT from
Marathon Media. The commission said it wants to conduct additional analysis of the ownership concentration in the
market — the same reason it flagged Clear Channel's acquisition of Marathon's KORD/Richiand, WA earlier this
month (R&R 1/12).

¢ The FCC has fined KEOT Inc., owner of KEOT-FM/St. George, UT, $8,000 for transferring 50% of its ownership
without prior commission consent. The company argued that the fine should be waived due to its “exemplary” record
of compliance with FCC rules. The commission rejected that argument, saying that it has concluded that certain
individuals involved in KEOT have also been party to unauthorized transfers of other stations.

* The FCC has denied a Rainbow/PUSH Coalition petition opposing license renewal for KWMU/St. Louis, the
University of Missouri's noncommercial FM. Rainbow/PUSH claimed in the petition that there has been racial dis-
crimination by the station. The FCC responded that it is not within its jurisdiction to rule on discrimination charges and
referred the allegations to the EEOC. The commission nonetheless proposed an $8,000 fine against KWMU for “lack
of candor” in its reporting to the commission, saying that the station had failed to report EEO complaints filed against
it to the FCC as required. Renewal of the station’s license is contingent on payment of the fine, which KWMU can
appeal.

Black Journalists’ Assoclation Decries EEO Decision

he National Assn. of Black Journalists is chalienging broadcast companies to continue compliance with the

FCC's EEO rules despite the fact that those rules have been ruled unconstitutional by a federal appeals court
(R&R 1/19). The NABJ pointed out that the ruling is not yet effective and that it is unlikely to go into effect until mid-
March at the earliest. The decision may be delayed even further, the association added, depending on whether the
FCC decides to pursue further judicial review. But NABJ VP/Broadcast Condace Pressley, who is also Asst. PD at
WSB-AM/Atlanta, believes that further review is unlikely, given the change of presidential administration and the
departure of FCC Chairman Bill Kennard. Pressiey said, “What needs even closer examination are the ramifications
of these megamergers. No one is talking about diversity in these media mergers. The talk is of cutting costs, and cost-
cutting equals job-cutting. And, too often, people of color are the first to go.”

Northern Buys Out Shockley For $200 Million

orthern Communications Acquisition Corp. reached an agreement last week to purchase ail of Shockley

Communications’ issued and outstanding shares. Northern will own and operate Shockley's Duluth-Superior
radio group: KXTP-AM, WDSM-AM & KRBR-FM/Superior, Wl and KDAL-AM & FM & KTCO-FM/Duluth, MN. North-
ern aiso acquired Shockley's TV stations, which were subsequently spun off. Kalil & Co. acted as brokers for the
transaction. Shockley Exec. VP/Radio Sandy Shockiey told R&R that the decision of she and her husband, company
President/CEO Terry Shockley, to sell was based in part on the company’s inability to find attractive properties to
acquire.“A company can’t stand stili. If you do, you start going downhill,” she said. She added that the sale will be good
for shareholders. The Shockleys will continue to manage KXLT-TV/Rochester and in the future may work in sales and
management training or assist banks with managing stations that have been forced into distress sales.

American Tower Prices Stock Offering

merican Tower is offering 10 million shares of class A common stock through Goldman Sachs & Co. Goldman
Sachs was also granted an option to purchase another 1.5 million shares to cover overallotments. Net proceeds
from the offering, which ciosed Tuesday, were approximatety $361 miillion.

Big City Yo Rep Hispanic Radio Network Shows

ig City Radio said last week that it has agreed to represent Hispanic Radio Network's nationally syndicated
radio programs, but not the individual radio stations on which they air. Many of the HRN stations are owned by
Hispanic Broadcasting; representation for that company’s stations remains with Katz.

Earlier he had told R&R that the
companies announced the deal be-
fore signing a definitive agreement
because some of Emmis’ employ-
ces were hearing rumors that the
deal was evolving. The sale price
will be disclosed with the contract,
but until then i’s *more than a dol-
lar, less than a-billion,” Royster
joked.

WwWWwWWwW.americanradiohistorv.com

One aspect of the agreement has
been revealed: Both groups will
jointly donate $1 million to promote
educational opportunities for India-
napolis minority youths.

In related news, Salem Commu-
nications has completed its sale of
KALC-FM (Alice)/Denver to
Emmis. In September. Emmis agreed
10 buy Alice for about $98 million

cash from Salem. which acquired the
station and others from the Clecar
Channel spinoffs. Emmis has been
operating the CHR/Pop station under
an LMA., Salem President/CEO Ed
Atsinger said the sale of KALC has
“reduced our debt to a more comfont-
able level” and allows the company
to pursue expansion into the Contem-
porary Christian format.
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Our Thanks to:

Our Hosts: BRITNEY SPEARS anp LL COOL J

THE MUSIC SUPERSTARS WHO WON, PERFORMED AND ATTENDED
and our PRODUCTION STAFF...THE BEST!

Producers, AL SCHWARTZ & LARRY KLEIN - Director, BRUCE GOWERS
| Writers, ROBERT ARTHUR & FRED BRONSON - Executive in Charge of Talent, TYRONE GEORGE
Executive in Charge of Production, JACK SEIFERT « Executive in Charge, FRANCIS LA MAINA
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« Gary Spurgeon in the GM Spotlight, Page 14
¢ Candice Bergen endorses Philly’s B101, Page 16
* On the road to success with Dick Kazan, Page 19

management

marketing

“Creative without strategy is called art.
Creative with strategy is called advertising.”
— Jef Richards

1 SALES & MARKETING |

MAKE MONEY WITH ONLINE
REGRUITMENT ADVERTISING

B An easy and cost-effective approach to nonspot revenue

By Pam Baker Just as you’re hitting your head

Sales & Marketing Editor
pambaker @ monine.com

against the wall and wondering,
“Where are we going to find ad-
ditional nonspot revenue?”
here’s a no-brainer that most sta-
tions can implement in less than
a month. Listen up!

For as long as recruitment
advertising has existed, radio
stations have allowed the news-
paper industry to dominate the
field with its classified ads. The
time has come to seize this
lucrative opportunity.

The Internet is rapidly becoming the medium of
choice for employers, recruiters and job-seekers. It's
fast and easy to navigate and provides instant
communication. Unemployment levels
have reached record lows, and employ-
ers are being forced to spend unprece-

|

website can be transformed into the ultimate utility.
You provide news and information and local
weather and traffic and, now, an employment
center. When listeners begin to land good jobs by
using your site, money can’t buy the kind of word-
of-mouth endorsement you'll receive.

A new source of contacts for your sales
department. If a company experiences success with
your station’s employment center, it will be more
open to trying traditional radio advertising.

Upsell existing clients. There is a huge potential
for upselling your existing clients by offering special
packages. Instead of simply offering clients a
traditional advertising package, offer an additional
package specifically designed for their recruitment
needs. When was the last time you asked someone
from a manufacturing client if they were interested
in recruitment advertising?

Career Line

dented amounts of money to recruit |
qualified employees. Forrester Research ' '
projects that employer spending on Employers , .
online recruiting will mushroom from i > g £ A
$602 million in 1999 to $7.1 billion in || (CCSUCESEER———
o illion i illion i w :
How can you get a piece of the action? % -
Top Echelon has created the Employ- © josmms el !
ment Classifieds Plug-In, turnkey classi- | = -y
fied-advertising software that works in | SESSCESCEmRSIs———
conjunction with your existing website. & Tt e e s b e
Once you add the Employment Classi- maazes | T Nk
fieds Plug-In to your site, you’ll have o oy apen

instantly created your station’s own
customized online employment center.
Top Echelon’s software is uniquein its

Tanu 080 © gt

between 15% and 27% going to the station. Top
Echelon’s scale starts you off at 32% of the total
revenue and increases until you are making 75% of
every dollar. Top Echelon handles all the account-
ing related to the employment center and tracks all
the revenue generated.

As a partner, your station will receive a
check and a payment report from Top Echelon
at the beginning of each month. This payment
covers all purchases made by employers and
recruiters at your employment center in the
previous month. Top Echelon takes care of all
credit card and check processing, collections
and, if necessary, any refunds. Additionally,
the Top Echelon agreement does not have a
minimum time requirement; a radio station can
terminate the service at any time, for any
reason.

Ultimately, the amount of money your em-
ployment center generates is under your control.
An average single employment advertisement
costs $80 for 45 days of exposure on your site.
Selling 100 single job ads per month would
generate $8,000 in gross revenue.

BRINGING IN THE SALES STAFF

An employment center can work with-
ouf your sales staff. Simply mentioning the

drive and in unsold inventory will drive
~  job-seekers and employers to the site. But
i don’t expect stellar results without the

* E job center during morming and afternoon
= B

-

support of your sales team.

o Top Echelon offers a free Sales Commis-
sion Tracking Tool that can be built into
your job center to help mofivate your sales
staff. Your station can award monthly
prizes to the AE who sells the most
packages (a very obtainable goal for the
rookie seller).

For market groups, this is a perfect
synergistic opportunity to create a mon-
ster employment center that is not only
valuable for website visitors, but ex-
tremely valuable and effective for adver-
tisers.

versatility and flexibility. Not only can =L
visitors browse and search for jobs or
candidates, they can create and update their own
online resumes, view company profiles and use the
“Career Alert,” which automatically e-mails them
when positions they might be interested in are
posted. Advertisers sign up, prepare their ads and
pay online — nothing could be easier!

THE BENEFITS

Once you implement_an employment center,
your station or cluster will benefit in many ways,
including:

Additional revenue from an untapped source.
With online employment ad spending expected to
continue to increase, the opportunities are endless.

Increased traffic to your website. Nothing grabs
the attention of your listeners more than the hope of
finding a better job, higher pay, better benefits or the
chance to work for a prestigious company. Listeners
who aren’t normally motivated to look at your
website will have a legitimate, compelling reason to
visit.

Increased brand recognition and loyalty. Your

Potential tie-ins to existing career fairs and
employment programs. Having your very own job
center strengthens your station’s ability to secure
advertising dollars and provides the opportunity to
sell remote packages, booth sponsorships and other
promotional programs.

THE DETAILS

Top Echelon’s Employment Classifieds Plug-In
software is free as part of your agreement. The
company Wwill customize the software to include
your station’s logo and address any special needs. It
will take your webmaster only a few minutes to put
the links in place, and then you’ll be ready to launch
your employment center. Top Echelon handles all
the details and will coach your sales staff through the
whole process.

The income generated by your employment
center is split between Top Echelon and your station,
based on a sliding, scale. The more revenue your
center generates, the higher your percentage will be.
Similar affiliate programs offer flat-rate splits, with

It's hard to put into words how valuable this
program could be to your station or group cluster.
I encourage you to visit the websites below, which
belong to Top Echelon partners using the
Employment Classifieds Plug-In software.

e Contemporary Christian KLTY/Ft. Worth at
www.kity.com. Click on “Career Line.”

* NBC affiliate WICS-TV/Springfield, IL at
www.wics.com. Click on “Employment.”

¢ The California Jaycees at www.cajaycees.com.
Click on “Employment Center."”

If your station is currently using Top Echelon’s
program or if you’ve implemented a program of
your own, I'd love to hear about the results. Drop
an e-mail to pambaker@rronline.com, or call me
directly at 310-788-1654.

Top Echelon, the world's largest network of recruiters, is a
leading provider of software and technology employment
solutions for recruiters and broadcast media. Visit the Top
Echelon website at www.employment-classifieds.com or call
330-455-1433.

www.americanradiohistorv.com
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This week’s GM Spotlight honors 21-year radio

tions. One R&R reader e-mails, “You couldn’t ask
for a better GM. Not only is

tions!

I decided to enter the world of broadcasting
because:

“Of the fun. It's show biz. | found the radio
business by accident, but, once hooked, there was
no turning back. I was in my freshman year at
Gannon University, and a part-time position at a
local Top 40 station in Erie was posted on the
communications bulletin board. 1 applied, they
decided to give me the job, and, as the saying goes,
the rest is history.”

First job in broadcasting:

“As the overnight DJ at Top 40 WJET-AM in
Erie, PA. I was only allowed to push buttons, no
talking. They called me ‘Al Knight.” | had to make
the station sound live, with time and temperature
carts, sweepers and liners (by the
way, | spun records back then).
You learn a lot about radio
working the overnight shift —
things really do go bump in the
night.

Career highlights:

“Becoming a sales manager at the ripe old age
of 23, at WLVU-FM/Erie. Cy Goldman took a
chance on a two-year sales ‘veteran’ and let me
become a manager. Soon after | was hired, a new

sl ——— W )

__——-—“'-‘-L‘J'“.

enthusiast Gary Spurgeon of Regent Communica-

Gary creative and innovative,
he’s the sharpest salesperson

I've ever known.” Congratula- rhe Best Variety of the
70's. 80's, 90's end Today

ERIE’'S COUNTRY MUSIC STATION!

B The magical work of a classy guy

owner, K&K Broadcasting, took over, and the format
changed. They kept me on and made me GSM. In four
short years sales soared almost 600%. What a ride!
“K&K Broadcasting gave me, at
age 27, the opportunity for my first
GM position, at WZVU-FM (Sea-
view 107) in Long Branch, NJ. That
WXKC-PM will remain the highlight of my
career. You never forget your first. My staff and I took
this struggling — both from the ratings and revenue
positions — station, flipped the format,
overhauled the entire airstaff and made it
a major player in just one year. When
you’re new, you don’t think you can’t do
something. We did!

VP/GM of WRIE-AM, WXKC-FM (Classy 100)
i (Country 98)/Erie, PA (Regent Communications)

AM 1260
WRIE

m Y SPURGEON

managing. I make it a point to
talk to and spend time with
the people I work with. The
challenge is to continue to
find that one-on-one time.”

My most unforgettable mo-
ment at a radio station:

“When | changed the format at WZVU from an
eclectic Rock station to an oldies-based AC, the
passion | experienced from the listeners was
remarkable. We changed their radio
station. It was personal.

“That’s still radio’s strength. With all
these changes we sometimes forget that
radio is still very personal to our

“Another highlight of
movinngotoet:\e g(;)utlﬁ an:‘l) mnzasi:‘el:l;h;vl;f E listeners. We're their friend and daily

AM & FM and KM]JJ-FM for Gulfstar/

Capstar Broadcasting — which became AM/FM — in
Shreveport, LA. And, especially now, working with a
true broadcasting company and the great radio
people at Regent Communications.”

The most challenging aspect of being a GM:

“Managing the speed of change in today’s radio
climate. Change remains constant.
However, the speed at which we are
changing is the challenge [ feel we
face each day. Coaching our manag-
ers and employees to think differ-
ently through these changes and
empowering them to make deci-
sions on their own.

“Managing time to spend with the employees.
With the awesome-task of managing multiple prop-
erties, we have more employees than ever to work
with. I believe in the walk-around theory of

companion. We inform them, make
them laugh, make them cry and play their favorite
music.”

I'm most proud of:

“My 17-year marriage to my wife, Julee. She has
followed me from city to city and frequency to
frequency. She has been my biggest supporter and
my alter ego. Business, radio stations and markets
have come and gone; she has been the only constant.”

The best words of advice 1've ever received were:
“Treat everyone with honesty and respect, never

overpromise and underdeliver, and say what you

mean and mean what you say.”

You’'d be surprised to know that....

“I'm a magician. 1 love the art of close-up
entertainment, cards and coins. 1 am also the
goalkeeper of a local soccer team, and I build and fly
radio-controlled airplanes.”

K The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com. )

THE MOST IMPORTANT
DATES IN TALK RADIO

MARINA BEACH MARRIOTT, LOS ANGELES, CA

EARLY BIRD REGISTRATION $385
- WWW.RRONLINE.COM

MARCH 8-10, 2001

www.americanradiohistorv.com
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CALLOUT YOU CAN COUNT ON

Now America’s fastest growing research company offers
radio’s most up-to-date callout program.

® ACCURATE SCREENING AND INTERVIEWING - Edison’s years of experience
designing questionnaires and information systems ensures that the screening
criteria you set is what you get.

e ADVANCED PANEL MANAGEMENT - EDISON CALLOUT uses the most advanced
methods to reach, track and complete each interview in order to avoid over-using
or under-using qualified respondents.

® FULL ANALYTICAL DATA REPORT SYSTEM - Our software allows you to create
the report format you want and categorize your music.

o DIGITAL HOOK TRANSFER - Send your hooks electronically over the Internet
to speed turnaround.

Isn’t it time you upgraded to the most up-to-date weekly callout program?

NEW from =

edison media research

To find out more, contact Larry Rosin (LRosin@edisonresearch.com)
Lou Patrick (LPatrick@edisonresearch.com) or ’
Melissa DeCesare (MDecesare@edisonresearch.com)

Tel (908) 707-4707 / fax (908) 707-4740
www.edisonresearch.com

WwWWWw.americanradiohistorv.com
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BRING YOUR WEBSITE TO LIFE

Sound and video are
Byn" Kevin ”'”'Iey coming to the Internet
in a big way. Now, with inexpensive new technol-
ogy, anyone can turn a website into a television or
radio station without spending a dime.

Given the huge audiences that radio and
television have — 99% of American homes have a
TV, and most own five radios — putting audio and
video on your site could be the most important thing
you do. Some studies show that audio and video can
increase website sales by as much as 50%. Streaming
media excites customers and keeps you ahead of

all withirr a matter of seconds.

Speak with energy when you record audio tracks.
Because people can't see your face, your voice has to
pack extra punch. Try to cut down on “uhs” and
“ums.” Don't feel like you have to talk like an
announcer; customers respond better to a voice that
sounds like a regular person’s.

Several companies have created easy systems to
produce and host your audio. GiveMeTalk.com
provides a simple, free program for recording your
talk show, then hosts your show on its site. I record
my own articles as MP3 files (one of the

your competition. The static, text-based
web page will be around for a long time,
but watch for most leading sites to start
offering audio and video.

Streaming media requires a lot more
data than a simple text page. Having
DSL or a T line helps. Since most custo-
mers still use dial-up modems on phone
lines that support less than 40 kpbs,
Internet audio and video rely on clever
methods for compressing and reducing |
big files of data. The result is sometimes [
fuzzy audio and pictures that look
faded and blurry. That level of quality might be
annoying on regular TV, but it’s nothing short of
exhilarating coming from the Internet.

Your website visitors won’t mind a bit if your
presentation isn’t network-professional. They will
appreciate the big jump from reading text to seeing
a media presentation.

START WITH AUDIO

There is a huge difference between the amount
of work it takes to produce video and the work
needed to build an audio-only presentation. A
single individual can produce an outstanding radio
show, but even a simple TV program requires a full
staff. An audio presentation doesn’t require a
special location, lighting or the inconspicuous
microphone placement video demands. You can
record your voice, add some music and drop in a
sound effect, and your audio program is ready to
hit the Internet.

There are a number of cheap or free programs
that let you record your audio as a simple .WAV

file, a RealAudio .RA file or an MP3. After trying

several of them, | settled on a $20 program called
Internet Audio Mix, available from Acoustica
(wnow.acoustica.com). It works with your PC’s sound
card to record up to four digital tracks. Operation
and editing are completely intuitive.

Most recent PCs have RealAudio bundled with
Windows. That means a large (and growing)
number of your customers can click on your audio
link, download your RealAudio file and listen to it,

formats Internet music uses and load
them up at Live365.com. The site rotates
my talks, making them available 24
hours a day at no charge. I call the
arrangement the Dr. Nunley Radio
Network and link to it from my site at
wuww.drnunley.com.

MOVING UP TO WEB VIDEO

Video experts tell me that we're years
away from having broadcast-quality
streaming video on the Internet. Still,
there are some easy ways to offer fairly
good video from your site. The RealVideo format is
becoming widely accepted, and you can download
several free video-production applications from
RealNetworks (wunv.real.com). The free RealSlide-
show lets you combine images with talk, music and
sound éffects. RealPresenter, also free, turns Power-
Point presentations into Internet video.

Several of the free web-hosting sites will now host
your streaming-media presentations at no charge.
Tripod (wwrw.triped.com), one of the pioneers of free
web hosting, offers a program called ShowMotion
that lets you combine still photos with clips of video,
scanned images and narration. The program is drag-
and-drop, and it impressed me as being vastly easier
than designing a website.

As | said above, even though Internet audio and
video are cutting-edge and exciting, they don’t yet
come near the quality we are used to with regular
radio and television — that is good news for small
websites. You can turn out a homespun effort and
still be right on the heels of the professionals.

Radio s a billion-dollar industry, and television is
arguably the most influential medium ever invent-
ed. Now that it has become so easy to produce your
own Internet audio and video, it makes sense to add
these powerful dimensions to your website.

Dr. Kevin Nunley provides marketing advice and copywriting for
businesses and organizations. Read all his money-saving
marketing tips at http//dmuniley.comv. Contact him at kevin
@dmuniey.comor 8B01-253-4536,

N RIS ERIAR
MARCHN 8-10

REGISTER ONLINE TODAY!

Don't miss News/Talk radio's biggest annual event —TRS 2001, which
will be held March 8-10 at the Marina Beach Marriott Hotel in Los Ange-
les. Register today at R&R Online at www.rronline.com for quick access
to our easy and secure online registration form, hotel info and the com-
plete 2001 R&R Talk Radio Seminar agenda.

www.americanradiohistorv.com

FYI: MURPHY'S BACK
ON PHILLY'S B101

On Jan. 8 AC WBEB (B101)/Philadelphia debuted a new
television advertising campaign, featuring Candice
Bergen. In a world of cutbacks in the marketing arena, it's
refreshing to report that the station has dedicated over $1
million to market the campaign through March 11.

“Candice is a highly recognizable celebrity, revered
by both women and men as someone with a strong and
independent personality and a likeable disposition,” says
B101 President and co-owner Jerry Lee. “We feel like
this is a great opportunity for us to bolster our already-
strong position with women and strengthen our overall
market standing.”

It is estimated that B101’s new campaign will
generate more airtime than the television advertising of
all other Philadelphia radio stations combined during
the same period. Summing up B101’s aggressive
stance on marketing, Lee adds, “B101 is already No. 1
in the market. We're trying to become No. 1 and a half
— that is 50% larger than the next largest station.”

As one of only a handful of independent radio
stations in the country, B101 has successfully main-
tained itself as not only a top ratings generator, but a
marketing pioneer. Twenty-two years ago B101 became
the first radio station to use a celebrity as a spokesper-
son. Remember who it was? If you guessed character
actor Patrick O'Neal, you're right!

THE SCRIPT
Setting:

Bergen on a couch with Philadelphia skyline
prominent through a window in the background.
Music playing in the background is Santana’s
“Smooth” and Shania Twain's “Feel Like a Woman."

Candice Bergen:

Philadelphia has a lot of great music stations,
but one of them is famous for playing so much
music, it's known as ... The Music Station!

Yup, it's B101. The radio station that always
gives you the most music, with very little talk. 8101
plays great soft rock by artists like Rod Stewart, Billy
Joel, Backstreet Boys, Celine Dion. You can listen all
day at work or at whatever you're doing.

What are you doing, anyway?
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Arbitron says* 60% of your listeners
want to see title/artist on your website.

That's one of the things RCS RadioShow does.

See it now: www RCSWORKS.com info@rcsworks.com in USA call 914 428 4600, ext. 408
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The future of electronic media
iIs going to be quite a ride.

[Please keep your arms and legs
inside the vehicle at all times.]

Hold on to your hat, because the digital technology
rules you learned today will be obsolete by morning.
in the future, the simple path from A to B will be filled with
plenty of twists and turns. Long uphill climbs. >

And gravity-defying descents. 1 3 >
e Nt
If you're one of the fortunate few, you'll raise your hands oot
in the air screaming, loving every minute of it. 3o \
Because you'll know -—— that in the future, . ! s

&
)
\

nobody will just coast to success.

Plan today to be on the right track tomorrow. #‘1"‘ 3 :‘

S

The
Convergence N
Marketplace

NAB2001 « Conferences: April 21-26, 2001 « Exhibits: April 23-26 « E-TOPIA Exhibits Pr April 22
Las Vegas, Nevada USA « Register at www.nab.org/conventions ¢ 888.740.4622 « 202.429.5419
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WHAT DRIVES SUCCESSFUL PEOPLE?

> Thisis the story of Jim Ryder,
By Dick Nazan aday laborer who started and

down in the grease pits urider the trucks to shake
hands with the mechanics. He'd say, ‘Hi, I'm Jim.

built one of the world’s largest transporta-
tion companies. Ryder System today has
annual revenues of $5 billion, 170,000
vehicles and over 30,000 employees. The
business made Jim Ryder vastly wealthy,
but he eventually lost his fortune and
ended up broke — but not embittered. How
Ryder accomplished what he did, then lost
it all, offers all of us some valuable lessons.

In 1932 the 19-year-old Ryder was
working on a Miami construction site,
loading cement blocks onto trucks for 25
cents an hour. When he learned that the
drivers of those trucks earned more money than he did
while doing less physical labor, he began saving his
money. Six months later he put $30

5
=

DICK
KAZAN

What's your name?’” In other words, Ryder
stayed personally involved with the
employees and made them feel special.

In 1978, after 45 years with the company,
Ryder resigned as Chairman after a
disagreement over corporate direction, and,
against the advice of his friends, started a
competing company. Four years later that
company went bankrupt. Ryder tried other
ventures, but none were successful. Culley
says, “He could have retired with atleast $20
million, a$100,000-a-year pension and a half
million-dollar bonus, but he lost every-
thing.” Ryder had voided his pension when
he started a competitor, but Ryder System provided
support for him in the final years of his life.

In spite of Ryder's misfortunes, his story

down and got a $100 loan to buy a ¢ —________ demonstrates that there is something
used Ford Model A truck, and Ryder  IRE S o R a AD TO ‘| that is part of almost all successful

System was born. The next year he [ e . - -

added a second truck, and by 1937 |
Ryder had 15 vehicles. l

The business continued to grow, | ST
and, by 1946, its gross income had hit
$1.5 million. Ryder was able to grow his company so
rapidly through leverage — that is, he bought vehicles
by putting a small amount of money down and
borrowing most of the purchase price, the same way he
bought his first truck. Each truck earned money at a
much higher rate than the cost of the loan.

What was another secret to Jim Ryder’s success?
Leigh Culley, who was Ryder's public relations
representative for 26 years, says, “We’d constantly go
out all over the country, a week to 10 days at a time,
averaging three cities a day. Ateach location he’d have
meals with the bosses and then go off with the
employees, hugging the secretaries and jumping

people that drives them onward,
| whether it's faith, optimism, energy or
a desire for excitement. They don't
want to merely exist, but to make the
most of each day. Ryder wasn’t bitter after his losses,
but pleased with all he'd accomplished. He said to
Culley, “I’'mjustanaverage guy, and 1 had a great time.”
If you give yourself the opportunity, you'll find
tremendous enjoyment in challenging yourself and
experiencing new things. Savor life, and treasure its
journey, rather than fearing risk and knowing success
only through others.

Next week: A valuable sales lesson.

Dick Kazan is a successful entrepreneur who founded what
became one of the largest computer leasing corporations in
the United States and is a successful real estate entre-
preneur. E-mail your questions or comments to him at
rkazan @ix.netcom.com.

THE BEST RADIO COMMERGIALS

B Enter your station in the 2001 Radio-Mercury Awards

The Radio-Mercury Awards is celebrating 10
years of honoring creative excellence in radio
commercials with an exclusive, invitation-only
luncheon June 6 at the Starlight
Roof Room of the Waldorf-Astoria
Hotel in New York. Wouldn't you
love to be the recipient of one of
12 cash prizes, totaling over
$150,0007?

Creators of the best radio
commercials of 2000 will compete
for the coveted $100,000 grand prize, plus
11 $5,000 awards: nine General Category
awards and one each in Hispanic and
Station-Produced categories. A trophy will also
be presented in honor of the year's best public-
service announcement.

The purpose of the Radio-Mercury Awards
is to encourage, recognize and reward
excellence in radio creative. Last year's

$100,000 Grand Prize went to DDB Chicago for
its “Heroes-Footlong Hot Dog Inventor” spot,
developed for Anheuser-Busch’s Bud Light. The
Hispanic Category Award last year went to
Casanova Pendrill Publicidad of Irvine, CA for a
Coors Brewing Company-Coors Original spot,
and KIEV/Los Angeles took the
Station-Produced Award for a
Brazos Country Foods commercial.

The entry fee for the 2001 Radio-
Mercury Awards is $100, and the
entry fee for PSAs is $30. All entries
must be received by March 9 and
must have aired for the first time
during the 2000 calendar year on a commercially
licensed U.S. radio station. The late entry deadline
is March 16; the free for late entries is $130 (late
PSAs remain $30). For more information, contact
the Radio-Mercury Awards at mercury @rab.com
or call Wendy Frech at 212-681-7216.

www.americanradiohistorv.com
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RADIO GETS RESULIS

SUCCESS STORIES FROM THE RAB

USING RADIO’S
INFLUENGE, NATURALLY

In the MMS section we continually advise AEs to stop thinking
of themselves as simply salespeople and start transforming
themselves into “creative solutions specialists.” Once you take
on the job of helping your clients solve their problems, three
things wil! happen: Your refationships with the clients will
become stronger, the clients will credit you with aiding in their
success, and the clients’ positive word-of-mouth about your
services will generate new business. Instead of focusing
exclusively on demographics, listen closely to what your clients
want to accomplish. Health and beauty company Tom's Of
Maine’s goal was to introduce a new-product to environmentally
conscious consumers. By using radio stations whose formats
and on-air presentations appeat to those consumers rather than
buying based on demographics, the results of the Tom’s Of
Maine direct-response campaign exceeded the company's
expectations.

Category: Heaith And Beauty Aids

Market: New York

Submitted by: NYMRAD (New York Radio Marketing)
Client: Tom’s Of Maine Nasal Decongestant

Situation: Tom's Of Maine has long relied on radio to build
awareness for its natural toothpaste brand, so when the
company introduced a natural nasal decongestant in the fall of
1999, it supported the launch with local radio. According to
Tom’s Of Maine Self-Care Category Development Team Leader
Mark Snyder, the company used local radio in several North-
eastern markets, inciuding New York, along with print ads in
highly targeted magazines. Snyder points out, “Radio has been
very effective at creating awareness, and we’re able to do that on
a regional basis while focusing on individual markets.”
Objective: Snyder says that the campaign focused more on
vaiues and lifestyles than on demographics. “We try to connect
with our consumers, and there are radio formats that allow us to
reach those people.” He describes Tom’s Of Maine’s target as
people “who respect the environment, have higher-than-average
education fevels and like to participate rather than be spectators.”
Campaign: In addition to targeting consumers, the Tom’s radio
campaign involved retailers through 55-second commercials
with five-second tags and 45-second commercials with 15-
second retailers’ messages. Retailers participating in the latter
spots agreed to provide additional merchandising support. The
campaign aired for seven weeks, four in October and three in
December, and five New York stations and three Long Island
stations broadcast the spots. “We try to do impact scheduling,”
Snyder explains, “going a little deeper on fewer stations in order
to be heard more often.”

Results: Snyder says that response to the campaign has been
tremendous, noting, “Our ads also have a call to action, and
replies to our phone number and website from consumers have
more than tripled.” He adds that retailers have been very
supportive: Among Tom's Of Maine’s retail partners in the New
York market are Duane Reade, Genovese Drug, Shoprite and
A&P.

More marketing information and resources from the RAB

Here you'll find more marketing information and resources from
the RAB. For more information, call the RAB's Member Service
HetpLine at 800-232-3131, or log on to www.rab.com.

INSTANT BACKGROUND — DRUGSTORES

Selt-care. health product sales attributed to drugstores or
pharmacies: vitamins and minerals, 21%; herbal remedies,
11%, homeopathic remedies, 12%; aromatherapy products,
7%; over-the-countér medications, 28%,; prescription drugs,
65%,; in-home diagnostic test kits, 46%. (Research Alert, 1999)
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What Online Companies
Can Learn From Radio

[ Radio’s evelution from niche medium to well-researched powerhouse

By Donn Seidholz ™" Years ago radio
For RAIN: Radio And station operators were

Intemet Newsietter faced with the same
dilemma that web-based companies find them-
selves facing today: too many competitors, a
fragmented audience and not enough revenue to
go around. There was plenty of demand for the
radio stations’ product, but few stations were
able to gain enough market share to make
serious money.

Programming By Instinct

Radio stations were programmed by individuals
with an ear for music and a gut feeling for what their
consumers wanted. instinct ruled the day, and formal
programming and marketing strategies were unheard
of. Target markets were determined through intuition
and reactions to competitors’ moves. Very little

formats attracted large audiences and generated
revenues by blind luck or through having weak
competitors. However, most stations had small, niche
formats with limited audiences, and they barely broke
even. In fact, over 50% of the stations in existence 20
years ago lost money.

Research back then was an unfamiliar tool
sometimes scoffed at by the industry’s brightest
programming talents. Indeed, there was no line item
for research in station budgets — it was looked on as
an unnecessary expense. Most radio programmers,
despite their ability to intuitively craft the on-air sound
of a station, wouldn't have known how to use research
if they had it.

But an interesting thing happened. Several rogue
stations began conducting audience perceptual
studies, music tests and format-

attention was paid to the r
consumer experience. There

were no indications of market
demand derived from the L
opinions of end users.

Research was seldom, if ever, used to determine a
potential listening audience, competitive points of
difference or usability. Radio programmers were
considered to be artists or designers who just
happened to have a knack for creating radio stations.
Those who were successful became gurus to the
industry.

But they operated in a vacuum. Seldom did these
gurus have input or direction from their GMs, let alone
their listeners. They reported only to themselves,
without feedback from the audience they were
targeting concerning the viability of their stations’
formats or execution.

Barely Breaking Even

Like today’s e-commerce environment, the radio
landscape of 20 years ago had many different formats
that appealed to a wide variety of audiences. Some
were well-conceived and well-managed, and those

netinfocus -

Murtvtng Aenrarch For The intermst Econormy

A RAIN: Radio And Internet Newsletter
Publisher and Editor Kurt Hanson is
“,’ F‘ " awell-known researcher and consult-

W ant who also serves as Chairman of
.

l, { Strategic Media Research, the firm he
founded in 1980. RAIN is available
X daily at www.kurthanson.com.

i demand searches in order to help
create stations with strong and

| lasting audience demand. They
began fooking for the keys to

finding and keeping an audience. They began building

relationships.

The results were staggering. In almost every case,
radio stations using research to define target audienc-
es and strategic intent zoomed to the top of the
ratings. Those that didn’t use research were left
wondering what had happened.

It didn't take long for everyone to get a lot smarter.
Today virtually every radio station in the United States
uses some form of audience research to help pro-
grammers deliver a product that fits the needs of the
target consumer. Tens of millions of dollars are spent
each year on music testing, perceptual research, focus
groups and potential-demand searches. The radio
business has never been stronger.

Twenty years ago there was no line item in station
budgets; today research is considered a standard
operating expense. Unlike their predecessors, no radio
programmer in today’s environment would think of
going into battle without research. They've come to
realize that you can't create a viable product that
delivers on your strategic intent without some form of
insight into your target listeners: what they care about,
what they think of the competition and how they make
decisions.

Cume And TSL

A radio station relies.on two things to be success-
ful: cumulative audience and the amount of time that
Continued on Next Page
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Hot Yet Cool! Batanga.com

Thanks to, among others, Christina Aguilera, Carlos
Santana and Ricky Martin, Latin-influenced pop is
enjoying unprecedented success at mainstream radio.
And thanks to Batanga.com — available in English and
Spanish at www.batanga.com — fans of Latin sounds
can get a taste of the “real” Latin music from which
conservative radio programmers (allegedly) shy away.

Batanga offers Spanish-language streaming music 24
hours a day over 16 channels. The station selection
ranges from such traditional genres as “Tango,” “Latin
Jazz,” “Salsa” and “Merengue” to contemporary “Rock,”
“Indie” and “Hip-Hop" formats and such fresh and unique
mixes as the “Cubanismo™ and “Nortefio™ stations. The
“Station of the Week” when | last visited was “Baladas,”
featuring romantic ballads.

If you want nothing to get in the way of your music, this
is the spot for you. There are no air personalities and no
commercials, PSAs, promos or other production
elements. There's no detailed artist or track information
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with the streams, nor is there a “Skip” button — because
there's no special player to download and install. The
channels stream in low-bandwidth stereo Windows
Media or RealAudio. Thumbs up there!

Instead of a speciai player, when you click on a
channel, a pop-up screen appears showing the current
and three previous selections, along with artistand album
title information, a chance to rate the selections and “Buy”
buttons. The CD artwork for the current song appears on
the lower right. You can change channels, enter a free-CD
contest or access other areas of the site through the pop-
up.

The homepage has a nice scroiling “Now Playing”
feature that shows the current selection on each station.
Batanga’s stations play as random “jukeboxes,” but the
operations take place on the server side. That means that
everyone tuned to the same channel at the same time
hears the same thing — just like traditional radio.

Batanga offers a few opportunities for visitors to
interact with the site, including the chance to place song
requests for the daily request hour on each station. A few
of the day's requests are posted beforehand — though
not the times nor the order in which they’ll be played (as
Batanga minds its DMCA p's and g's). The site also
features third-party content, such as the “Music News"
— a resource that adds value to the site and that may
bring return visits.

So Batanga.com features some sounds new tomy ears
and, perhaps, to'yours and a RA/N-approved design and
color scheme — and it works with a media piayer aiready
on your system.

—Paui Maloney
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Online
Continued from Page 20

audience spends listening to the station. Both are
byproducts of customer demand and customer
satisfaction, which can only be determined and
measured by research. If a music-based station plays
songs that the target listeners strongly like, they'li listen
for long periods of time. If a radio station calis itself
“Fun Country,”but listeners hear boring personalities,
too many interruptions and country music that doesn’t
fit their definition of fun, then the station has not
delivered on its position and will very likely lose any
chance of building cumulative audience or TSL.

Experienced radio programmers know that even
one bad song can send a target listener to a competi-
tor. Likewise, if a News station is not delivering the
content that its target audience is seeking, those
listeners will go eisewhere for their information. All
these issues are monitored and adjusted using
ongoing research throughout the year.

Programming And Design

There are many similarities between programming a
radio station and designing a website. Successful
websites rely on two factors: Unique Visitors, or UV
(the equivalent of radio’s cume), and Time On Site
(equivalent to radio’s TSL). The same research
principles that work in radio apply to building both
elements for a website. But, in most cases, these
principles have been little discussed or used.

Toiincrease UV and TOS, a web programmer needs
to make certain that the site has a specified{arget
market. Who is the customer, and how large is the
demand? What is the strategic intent of the site, and
how does it address the needs of the target? Does the
site live up to the expectations of the target consumer?

Most sites today are designed without proper
research. In the haste to grab Internet space there has
been a tendency to throw a site up and see if it sticks
— just like we used to throw radio formats up in the

hope of being right. The sad result is that a number of
poorly conceived sites are going out of business for
lack of appeat or direction. Far too many others are
barely surviving, with low UV giid TOS.

Learn From Radio’s Mistakes

Web companies can learn from the mistakes made
by the radio industry years ago, or they.can follow the
pattern of the consumer-products industries that
spend billions of doltars on research and develop-
ment before they take a product to market. Then, like
radio and those industries, they can continue to invest
in consumer research in an effort to remain on target
and stay ahead of the competition and the ever-
changing consumer curve.

Websites cannot fulfil customer demand without
first asking the customers what they want. If there is
no demand for the product, the result will be low TOS
and UV. Like today’s most talented radio program-
mers, web designers.must have feedback from the
marketingand brand-management staff about the
needs and expectations of the target audience.

When you don't take the time to ask your target
market the right questions about your website, you
are playing the same guessing game that radio
programmers were playing 20 years ago. Maybe
you'll be-right — but maybe you won’t. How many
web companies even have a line item in their budgets
for customer research? Does yours?

Smart web operators will discover the value and
magic of information as a formidable weapon against
obsolescence, and they will grow and prosper. Those
that choose not to make research part of their
business plans are doomed to the fate that greeted
many myopic radio operators years ago: They'll be
forced to change or shut down, or they'll be sold to a
competitor.

Donn Seidholz is CEQ of NetinFocus (www.netin
focus.com). Reach him at 402-290-9596 or by e-mail
at donn@netinfocus.com.

ARTISTS ACHIEVING ONLINE —Virgin Records
artist David Bowie and Maverick Records’ Alanis
Morissette pose backstage at the 2000 Yahoo!
Internet Life Online Music Awards. Bowie holds
his award for Online Pioneer of the Year; he
also picked up the award for Best Artist Site
for bowienet v2.0 (www.davidbowie.com)
(below).
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RAIN Radio Is Online

Those of you who have been

By Kurt Hanson reading Internet News & Views
RAIN: Radio And internet <
Newsletter over the pastmonths will recall

that last summer RAIN as-
signed ateam of interns the project of building their own
Internet radio station in the hope of helping them gaina
better understanding of the issues we're covering here
and.in RAIN.

In previous instaliments (Internet News & View 9/22/
00 and 11/3/00) the interns selected a “Classic Pop
Standards” format, ripped music from CDs onto hard
drives, encoded large WAV files into smaller WMA files
for streaming purposes, set up a database of tities and
designed a player through which the tities could be
heard.

We now reveal the fruits of their efforts: a
commercial-free {So far) Internet-only radio station
called, simply enough, “RAIN Radio.” To listen, go to the

Vet OO DGR Mugu.
T Jamse Grmrwe (8. F crdmnwy
ey Tres Qupis frvswe vy MRS,

RAIN homepage at www.kurthanson.com and click on
the “RAIN Radio” link. To hear the station you'll need to
be running Windows and have Windows Media Player
installed on your system. Macintosh support and a
RealAudio version are coming soon.

These are some of the issues the interns had to
address to get RAIN Radio to its current state:

Building a player. A couple of RAIN interns have
good programming and coding skills and were able to
design a custom shell for the Windows Media Player to
give our station a unique look. With Internet radio, a lot
of stationality can be expressed visually through the
player design. And by building a shell we got the
advantage of having our own unique presentation (plus
a “Skip” button and the ability to show CD cover art)
without forcing listeners to download a custom player.

Constructing a player. In our approach to Internet
radio each listener hears a different, random list of
songs. We did, however, use two techniques to make
RAIN Radio sound more like broadcast radio: We
established a 10-song artist-separation rule, and we
created a few “power” records by putting some songs
into our playlist database more than once.

Adding CD cover art. To give RAIN Radio a unique
look, we decided to display album covers for the last
three songs played. To do that we had to build a file of
cover art by scanning CD covers we already own and
grabbing other graphics from a source like
Amazon.com, then shrinking them to size. (An
unresolved question: If one of our goals is to encourage
listeners to click the image, go to Amazon and buy the
record, is this fair use of the artwork? It seems like it
should be.)

Continued on Page 22
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Continued from Page 21

Addressing DMCA licensing issues. We tried to add
enough artists to our format to honor the rules of the
Digital Millennium Copyright Act. For example, we made
sure that the same artist doesn't come up more than four
times in a three-hour period. But Congress didn't
address whether Paul McCartney & Wings and Paul
McCartney are the same artist or two different artists.

Lightningcast Secures $15.5
Million In Funding

Internet ad-insertion company Lightningcast has
announced its second round of funding, $15.5
million from Nokia Venture Partners, Redleaf Group
and Birchmere Ventures. Lightningcast's initial
round of funding, in March 2000, was from Redleaf
and Birchmere and totaled $4.7 million.

DG Systems, StarGuide
Complete Merger

DG Systems and StarGuide completed their
merger last week. The merger was approved Nov.
22, 2000 by DG Systems shareholders. Digital
distributor DG will integrate StarGuide’s CoolCast
technology, which offers webcasters audio and
video content around the clock. The combined
company has service deals with 7,500 radio
stations, 5,000 advertisers and agencies and 775
TV stations in the U.S. and Canada. StarGuide
shareholders receive 1.7 DGIT shares for each
StarGuide share in a tax-free exchange.

Matt Devine is CEO of the new company, which
retains the DG Systems name and continues to

(And how about Jefferson Airplane and Jefferson-

INTERNET

NEWS & VIEWS

Starship? Or Bruce Springsteen vs. Bruce Springsteen & The E
Street Band? If Congress is going to get into the business of
regulating music programming, Congress needs fo be specific!)

Of course, there are a lot of issues left to address, and we'll get
to some of them in the next instaliment of this series. Along with
the topic of reaching an agreement with the RIAA, we'll cover
selecting a streaming provider, adding banner and streaming-
audio ads, adding sweepers and other production elements,
signing up with a ratings service and developing a marketing
plan.

But, until then, we hope you enjoy RAIN Radio!

trade onthe Nasdaq exchange as DGIT. Scott Ginsburg is
Chairman and the company’s largest individual share-
holder. Other significant shareholders include Infinity,
Westwood One, Pequot Capital Management, Technol-
ogy Crossover Ventures and London Merchant
Securities.

RadioExchange Partners With SpotTaxi.com

RadioExchange and SpotTaxi.com announced a part-
nership agreement this week. RadioExchange, which was
developed by Interep in collaboration with Katz Media
Group, enables Internet-based communication between
agencies and national rep firms and between national reps
and their client radio stations. FastChannel Network's
SpotTaxilets agencies handle creative, trafficinstructions
and media-asset management over the Internet. The
partnership is designed to streamline the trafficking and
work flow of radio ad sales. Under the new arrangement,
traffic orders will be generated automatically by trans-
ferring data from RadiocExchange to the SpotTaxi
integrated traffic system.

Oster Joins MeasureCast As VP/Research

MeasureCast has named Evan Oster VP/Research. He
joins the webcast ratings service from MTV Networks/
Latin America, where he was Research Director.

{n Asssciatisn With

Radio And
Internet Newsletter

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

e Chat with Philadelphia hard rockers Isle Of Q on
Tuesday (1/30) at 8pm ET, 5Spm PT (www.twec.com).

¢ No country star is spared by Cledus T. Judd'’s acerbic
wit, and you can get a taste when you talk to the parodist on
Wednesday (1/31) at 9pm ET, 6pm PT (www.twec.com).

e The ABC-TV series Making the Band made O-Town,
and you can make conversation with them on Thursday (2/
1) at 9pm ET, 6pm PT (www.getmusic.com).

On The Web |

» Catch Willie Nelson as he and his guitar,
“Trigger,” do some sublime country. He per-
forms on Sunday (1/28) at 3pm ET, noon PT |
(www.hob.com).

 Atlanta hip-hop duo OutKast lay itdownin |
performance on Tuesday (1/30) at 3pm ET,
noon PT (www.hob.com).

— Michael Anderson

- a

Everyone Can Benefit From RAIN Radio

We believe that by
developing our In-
ternet radio station,
RAIN Radio, we can
gain greater insight
into some of the

L ..

E For producers and consumers,
" sreaming nol getting amy easier

issues that face the

people and compa- ﬁ

nies we write about. Now that RAIN Radio is up, we’ll pass
along what we learn to our readers. We'd love to get your
feedback too. You can access RAIN Radio from the RAIN:
Radio And Internet Newsletter homepage at www. |
kurthanson.com. ;

Build CUME and TSL with Residential and
Business Telemarketing, NeighborSelect™, |
Comprehensive Coverage™, Quick Calls™,
Inbound Calls, Fax and Email Broadcasting,
and Custom Designed Direct Mail.

877-786-4343

direct n

r TeofeomMarkesiing
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MP3 Vs. MP3
Pro Vs. Ogg?

What pops into your ’ -
)

head when you think
of the acronym MP3?
Digital music? Great.
File format? Sure.
Free? Umm ... public do-
main? No.

No? But wait. you
say. | thought MP3 was
that open-source. do-
what-you-want-with-it
format that MP3.com and every other site in
the world are building their fortunes on. No
need for Real and Windows Media and the like
when you've got good old MP3. right? Not
quite.

A bit of background: MP3 — or MPEG .
Layer 3 — is a format devised at the Fraun-
fofer Institute in Germany. with help from the
Thomson Multimedia peopie. It may be free for
now. hut only because the Fraunhofer people
have chosen not to charge end users — those
who have downloaded and purchased software
and hardware MP3 players — for its use. §f you
want to use the Fraunhofer code in your MP3
encoder. you have 1o license #t from them. And
at any point in time they could casily change
their policies. and the days of MP3 freedom
will come to an end.

That probably won’t happen. though. so if
you're one those stations that have chosen to
use MP3 streaming. or Shoutcast, for their
streams on the "Net. you're probably safe. How-
ever. there are two developments that you might
want to stay on top of as you make your stream-
ing plans for the rest of the year.

First. Fraunhofer and Thomson just an-
nounced that MP3 Pro will hit the market this
June. Their joint venture. Coding Technologies.
claims that the format will sound just as good
as MP3 in half the file space. The format will
also be compatible with and playable on all cur-
rent MP3 players. The new codec will first be
implemented for Windows 98 and ME. Muc
and Linux systems.

Second. there is a movement in the open-
source community (go see the Tim Robbins
flick Antitrust for a quick witorial on exactly
what that means) 1o create a truly open and free
standard that anyone can take advantage of for
new development. The forman is called Ogg
Vorbis. and although it doesn’t trip off the
tongue. it's being devel-
oped specifically to be
available at no charge
o anyone. Just in case
Fraunhofer and Thomson get ugly with the
MP3 standard. Ogg Vorbis offers a great-sound-
ing aliernative.

You can get the full lowdown on the Ogg
Vorbis project at wwav.xiph.org/ogg/vorbis and
more information about MP3 Pro at the Cod-
ing Technologies site at wivw.codingtechno

David Lawrence

logies.com.

Questions? Commenms? david@netmusic
countdown.com. or post to the lntemet folder
on the www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Oniine Tonight, syn-
dicated high-techvpop culture radio talk Shows
from Dame-Gallagher, and is the host of the ‘Net
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, Is the
voice of America Online, and is a leading expert on
Internet entertainment.
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WHO WILL SURVIVE?

his weekend's debut of Survivor I has some parallefs in the digital-
music space. Questions abound as to which companies have the
mettle, the resourcefuiness, the alliances and, most importdntly, the
money to survive this initial phase of Internet euphoria and letdown. It
wasn't that long ago that — in this newspaper, as well as in every other
industry outlet — we were being told by the experts how the internet
was going to kill traditional radio. The CEQ of Pseudo.com boldly
predicted to CBS® 60 Minutes that he was going to kill it. instead, it is
Pseudo that is dead, and other Internet companies are joining it. What
possible changes can be made by those left standing in order to survive?
First, be real. Stop fooling yourselves into thinking that you can ever

garner mbltimillion-person audiences on the 'Net. There's just too much
splintering and too many choices. Secong, downsize your staff and
smarten their efforts. Pick and choose what content they can create to
reach the largest possible audience with the least amount of work.
Third, stop spending so much money. Stop the lavish parties. Stop
looking at your stock price — it's going down and will keep going down
for a while. Stick to your knitting. Make great music. Don't worry about
Napster. It Is changing its model as you read this and is going to face the
same competition that you do. Fourth, have more fun. It's music. It's
radio. It's supposed to be fun.

— David Lawrence

LW TW ARTISTCD/Title LW TW. ARTIST CD/Title
6 1 MYA Fear Of Flying/ “Ex” 1 1 DESTINY'S CHILD Charlie's Angels Soundtrack/ “Women™
1 2 CREED Human Clay/“Arms” 3 2 OUTKAST Stankonia/ “Jackson™
16 3 SHAGGY HotShot/"Wasn't” 4 3 ERYKAHBADU Mama's Gun/ “Know”
4 4 OESTINY'SCHILD Chariie's Angels Soundtrack/ “Women' 10 4 SHAGGY Mot Shot/“Wasn't”
7 5 MATCHBOX TWENTY Mad Season/ “Gone” 2 5 AVANT My Thoughts/ “First”
3 6 BACKSTREETBOYS Black & Biue/ “Shape” 8 6 CARLTHOMAS Emotional/ “Emotional”
10. 7 LENNYXRAVITZ Greatest Hits/ “Agaln” 13 7 R.KELLY TP-2.conv “Wish”
S 8 'NSYNC No Strings Attached/“Promise” 17 8 JILLSCOTY Who Is Jill Scott?/ "Walk™
2 9 3DOORS DOWN The Better Life/ “Kryptonite” 7 9 JAY-Z The Dynasty: Roc La Famiiia 2000/ “Love”
11 10 MADONNA Music/ “Tell” 5 10 WYCLEF JEAN The Ecleftic 2 Sides I A Book/ “911*
18 11 KANDI Kandi/ “Don’t” t 6 11 MUSIQ Nutter Professor 2 Soundtrack/ “Friends™
8 12 BRITNEY SPEARS Oops!...! Did it Agairv “Stronger” 15 12 NELLY Country Grammar/“E.I.
9 13 U2 Al That You Can't Leave Behind/ “Beautitul” 9 13 TONIBRAXTON The Heat/ "Man™
14 W4 SOULDECISION No One Does It Better/ “Faded” 12 14 DAVEHOLLISTER Chicago 85: The Movie/ “Woman™
12 15 FAITHHILL Breathe/ “Love™ 16 15 PRUPru/“Candles”
19 16 DAVID GRAY White Ladder/ “Babylon” 16 KELLY PRICE Mirror Mirror/ “Should've”
17 17 BARENAKED LADIES Maroon/ “Pinch”™ 18 17 TAMIA A Nu Day/ “Stranger”
— 18 SAMANTHA MUMBA Gotta Tell You/ “Gotta” — 18 BEENIE MAN Art & Life/“Girls™
15 19 PINK Can't Take Me Home/ " Girls” 2 19 BABYFACE A Collection Of His Greatest Hits/ “Breathing”
— 2 NELLY Country Grammar/“E.|.” BOYZ Il MEN Nathan Michael Shawn Wanya/“Thank”
LW TW ARTIST CD/Title LW TW ARTIST CDTitle
2 1 TIMMCGRAW Piace In The Sun/~Thirty” 1 1 SADE Lovers Rock/“Side”
1 2 DIXIECHICKS Fiy/“Without” 2 2 KIMWATERS One Special Moment/ “Groove,” “Secrets™
3 3 BRADPAISLEY Who Needs Pictures/"Danced” 3 3 DAVIDBENOIT Professional Dreamer/ “Miles™
4 & TRAVIS TRITT Down The Road 1 Go/ “Intentions™ 4 4 NORMANBROWN Celebration " Paradise”
15 5 PHILVASSAR Phil Vassar/“Paradise” 7 5 FOURPLAY Yes, Please/ “Robo”
§ 6 KENNYCHESNEY Greatest Hits/ “Lost” 8 6 CHUCKLOEB Lister/“Biue”
6 7 LONESTAR Lonely Grit “Tel” 5 7 BONEYJAMES & RICK BRAUN Shake it Up/"R.S.V.P."
11 8 TERRICLARK Feariess/ “Gasoline” 10 8 CRAIG CHAQUICO Fanorama/ “Camival”
9 9 JOOEEMESSINA Burn/“Bum” 12 9 GEORGEBENSON Absolute Bensory “Medicine”
12 10 SARAEVANS Born To Fiy/ “Fly” 17 10 RIPPINGTONS Life In The Tropics/ “Cruisin™
7 11 ALAN JACKSON Wnen Somebody Loves You/ "Memory™ — 11 YANNI It { Could Tell You/ "Wishing”
14 12 KEITHURBAN KeithUrbar/ “Grace™ — 12 YULARA Future Tribe/ "Fyin™
10 13 LEE ANNWOMACK / Hope You Dance/ “Ashes™ 6 13 BONEY JAMES Body Language/ “Boneyizm”
8 14 RASCAL FLATTS Rascal Flatts/ “Everyday™ — 14 URBAN KNIGHTS Urban Knights i/ Dancing”
18 15 TOBY KEITH How Do You Like Me Norvy/ “Kiss™ 9 15 KIRKWHALUM For You/~Goes™
— 16 GEORGESTRAIT George Strait/ “There” 19 16 STEVE COLE Between Us/“Got”
— 17 CHRIS CAGLE Play It Loud/“On" 11 17 WALTER BEASLEY For Your Pleasure/ “Nice”
19 18 MARKWILLS Permanently/ "Know" — 18 WALTER BEASLEY Won't You Let Me Love You/ “Comin™
18 19 JAMIE O'NEAL Shiver/“Arizona” 15 19 LARRYCARLTON Fingerprints/=Gracias,” “Fingerprints”
— 20 BILLYRAY CVRUS s:wlnem Ra:n/ “I.onely -2 JDNATHM BUTLER meSourcy “Forever”
LW TW ARTIST CD/Title . LW TW ARTISTCD Title
1 1 CREED HumanClay/“Arms” 1 U2 Al That You Can't Leave Behind/ “Beautitul”
5 2 U2 Ail That You Can't Leave Behind/ *Beautiful® 2  LIMPBIZKIT Chocolate Starfish.../ “Rollin™
~ 6 3 LENNYKRAVITZ Greatest Hirs/"Again” 3 RADIOHEAD Kid A/ “Optimistic”
§ 4 4 MATCHBOX TWENTY Mad Season/ “Gone™ 12 4 MOBY Play/ “Southside”
Y 2 5 0IDO NoAngel/“Thankyou™ 10 5 LINKIN PARK Hybrid Theory/ "Step”
§ 3 6 BARENAKEDLADIES Maroon/ “Pinch” 6 LENNY KRAVITZ Greatest Hits/ “Again
A 8 7 DAVIDGRAY White Ladder/ Babyton” T LIFEHOUSE No Name Face/ “Hanging”
§ 9 8 3DOORS DOWN Better Life/ "Kryptonite” M 8 RAGEAGAINST THE MACHINE Renegades/ “Funk™
§ 13 9 EVERCLEAR Songs From An American Movie Pt. 1/*Wonderiul” 9  BLINK-182 The Mark, Tom & Travis Show/ “Overboard”
~ T 10 FAITHHILL Breathe/ “Love” 10 OFFSPRING Conspiracy Of One/“Prankster”
N 15 11 CORRS /nBiue/"Breathless” 11 3DOORS DOWN Better Life/ “Loser”
& 12 12 MADONNA Music/ *Music” 13 12 DAVIO GRAY White Ladder/ “Babylon™
§ ] 17 13 SOULDECISION No One Does it Better/ "Faded” 13  CREED Humpan Clay/"Ready”
§ 11 14 BACKSTREET BOYS Black & Bive/Shape” 14 GREEN DAY Waming/ “Warning™
b 16 15 NINEDAYS The Madding Crowd/ “Absolutely” 16 15 FUEL Something Like Humar/ “Hemorrhage™
N 14 16 ‘N SYNC No Strings Attached/ *Promise” 20 16 COLDPLAY Parachutes/ "Yellow™
18 17 RICKY MARTIN Sound Loaded/ “Bangs™ 15 17 BARENAKED LADIES Masoon/ “Pinch”
10 18 STING Brand New Day/“Desert” 18 18 PAPARDACH infest/ “Broken™
20 19 EVANAND JARON Evan And Jaron/ “Crazy” — 19 GODSMACK Awake/ “Aviake”
19 20 VERTICAL HORIZON Everything You Wanti”God™ — 20 CRAZY TOWN The Gift Of The Game/ "Butterlly”

E-charts are based on weeily rankings of CD sales. dovenloads and streams of astists onfine compiled and tabulated directly from the logtiles of reporting websdes. Reporters include Amazon.com,
BamesandNobiz com. CONow.com, CheckOut.com. ChoiceRadio.com, City Internet Radio. DMX MUSIC, KIiStmi com. Lycos Radio. NetRadio.com. NYLveRadio com, Radio Free Virgin, Spinner com. The

Everstream Netvork and XTRAL com. Data s weig

socreporting formats. ©2001 R&R Inc. ©200% Oniine Today, Net Music Countdown

www.americanradiohistorv.com
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Bradiey Set As PD
At 0CT/Baltimore

Mark Bradley. who has been :

PD and morning co-host for
Entercom Hot
AC WPTE/Nor-
folk since Octo-
ber 1996, has
been appointed
PD of Clear
Channel Classic
Rocker WOCT/
Baltimore. Bra-
dley will begin
his new duties in
mid-Fcbruary,
and he’ll reunite
with Clear Channel Rock Brand
Manager Mike O’Connor. From
1992-94 Bradley served as Asst. PD
at WZGC/Adanta while O'Connor
served as PD. Bradley then served
as PD of Adult Altemative WKOC/
Nortolk for two years before launch-
ing "PTE as a Pop/Alternative.

Clear Channei/Baltimore VP/
Market Manager Jim Dolan re-
ferred to Bradley and O'Connor as
“scary smart.” He said. "It will give
me great pleasure to see them
working together to make Bal-
timore’s Classic Rock a top-tier
property. I'm glad they’re on our
side.”

WOCT has struggled of late with
its Classic Rock format and cur-
rently ranks behind all other full-
market FM signals in the Baltimore
ratings. When asked if a format

Bradley

change was in the works for "OCT. |

Bradley told R&R, “I envision the
station’s future to involve higher

ratings — regardless of what the |

format might be. In the next few
wecks we'll make sure the station
sounds like the best station in Bal-
timore, and by next year I guaran-
tee this station will be in the four-
to five-share range. A lot of sound

BRADLEY/See Page 32

Moody Moves Up To
Buckley VP/Prog.

Newsbreakers

rban Oldies KMJK (formerly

KNRX)/Kansas City has pro-
mbted Greg Love to PD. A veteran
of Kansas City's Urban radio com-
munity, Love worked at former Ur-
ban Oidies KXCL/Kansas City and
has been holding the 7pm-midnight
shift at 'MJK.

“They had offered me the posi-
tion, and | was a little scared,” Love
told R&R. “l wasn't so sure about it,
s0 they had me become a Team
Captain and get a taste of it. The
more | got into this, | said, ‘You know
what, | can do this.™ Since Love as-
sumed his new duties, KMJK has
added some "90s tities into its rota-
tion. “We're tweaking the music just
a little bit,” Love said, “but the for-
mat is going to remain the same.”

KMJK/Kansas City Appoints Love PD

Love has been in radio for 10
years. For the decade prior to that
he worked in nightctubs and served
as a DdJ at private parties in Kan-
sas City. He was given his first op-
portunity in radio at KXCL by wsll-
known African-American broad-
caster Del Rice. “| worked very
hard to get to this point,” Love said.
*“l did a lot of voice-over stuff here,
and | knew God had a plan for me,
and | stuck with it. And | continue
to chase my dream.”

Love admits that much of his
education in radio came from lis-
tening to R&R Urban Editor Walt
“Baby” Love on the air as a teen-
ager. “One of the reasons | use the
name ‘Love’ is my high admiration
of Walt Love.”

Kelly To Program WMC/Memphis Duo

Steve Kelly has cxited the PD
post at mainstream AC KGBY/Sac-
ramento to become Director/Pro-
gramming & Operations for
WMC-AM & FM/Memphis. The
position at the Infinity News/Talk
and Hot AC combo had been open
for 14 months, following Russ
Morley’s exit to program Hot AC
WRMF/West Palm Beach.

“WMC-FM enjoys an awesome

heritage. and the staff there is in-
credible,” Kelly told R&R. “By
no means am | going to try chang-
ing the face of the radio station. It
may need a fresh coat of paint and
some attention, but it doesn't need

to be overhauled. The staff has done |

a great job of holding things to-
gether, and it's pretty much been a

KELLY/See Page 25

Wexler Now VP/GM At Journal/Omaha

Steve Wexler has been tapped as
VP/GM for Journal Broadcast
Group’s eight Omaha stations:
Spanish-language KBBX, Adult
Standards KOMJ, Sports KOSR,
Rock KEZO, Classic Hits KKCD.

| Country KMXM. CHR/Rhythmic

Buckley Broadcasting pro- |

grammer Bernie Moody has been

Programming
for the company.
Moody will main-
tain his duties as
PD/MD of main-
stream
KWAV-FM/
Monterey and
| OM of sister
| Adult Standards
KIDD-AM.

“This is a
well-deserved promotion,” noted
Buckley West Coast Stations Exec.
VP Kathy Baker. “Bemie has been
on top of the ratings and has helped
steer our West Coast stations in all
programming areas. He's a tremen-
dous asset to the company on many
levels.”

Before joining KWAV 10 years
ago, Moody was OM at KSOL/San
Francisco. He has programmed
WFDR/Atlanta and WIMO/Cleve-
land and was MD for WLPL/Bal-
timore and Research Director at
WOOK/Washington.

clevated to VP/ |

AC |

| carcers in both the radio

KQCH and Hot AC KSRZ. He
had previously been in a similar
post for Joumal’s four Tucson sta-
tions.

“Steve has proven himself as an
outstanding leader in our com-
pany.” Journal Broadcast Group
President Carl Gardner com-
mented. “He lives our core values
of excellence, accountability and
respect for people. He hires out-
standing talent. and his teams have
delivered excellent results. 1 look

WEXLER/See Page 25

e 2 m————

Sanders Named VP/Prog. At

Jeff Sanders, PD of WSFL &

WXNR/Greenville-New Bem, has -

been clevated to VP/Programming
for parent company Beasley
Broadcasting’s East Carolina clus-
ter. Sanders will oversce the pro-
gramming of Urban WIKS, AC
WMGYV and Oldies WNCT, all lo-
cated in Greenville-New Bem, and
will retain PD duties at Classic
Rock WSFL and Alternative
WXNR.

=

e s

Beasley

“This is an exciting opportunity.”
Sanders told R&R. “I appreciate
the honor and won’t let Beasley
down. I'm actually in the process
of organizing the cluster. Our goal
is to create unity and let the cluster
move forward as one. as opposed
1o having cach individual station go
on its own. The PDs in place now
are very capable and have been

SANDERS/See Page 25

Field Directs JMA Rhythm-Crossover

Chuck Field has been
named Director/Rhythm-
Crossover for Jeff Mc-
Clusky & Associates. He
was previously VP/Rhythm-
Crossover Promotion for
Jive Records.

JMA VP/Rhythm-Cross-
over Sean Lynch said,
*Chuck’s very successful

and record industries make

| him the perfect addition to

Field

ST =y

JMA’s Rhythm-Crossover
department, which is now
the largest in the business.”

In addition to his tenure
at Jive, Field served as Sr.
Director/Pop Promotion at
Sony's 550 Music. His ra-
dio career included a stint
as OM at KSFM/Sacra-
mento, and he was an air
personality at WQUE/New
Orleans and XHTZ (Z90)/
San Diego.

wWwWWw.americanradiohistorv.com

Douglas Joins RCS As VP/Product Marketing

wight Douglas has been appointed VP/Product
Marketing at RCS. Douglas will be responsible
for advertising, promotion and publicity for RCS’ suite
of radio and Intemet broadcasting products.
Dougtas was most recently PD at WZGC/Atlanta.
Before that he spent 20 years as President of the
Burkhart/Douglas consulting firm after having pro-
grammed WDVE/Pittsburgh and WWDC/Washington.
“We are delighted to have a world-class broadcast
expert like Dwight on board,” said RCS President
Philippe Generali. “His energy, enthusiasm and vast
knowledge of broadcasting, both on the air and over
the Internet, are critical to maintaining an RCS lead-
ership position in this space.”

Clear Channel/L.A. Ups Freeman To VP/Mktg.

Freeman has been promoted to VP/Marketing & Nontraditional Rev-

enue for Clear Channel's eight-station Los Angeles cluster of KFI,

KLAC, KXTA, KBIG, KCMG, KHS, KOST & KYSR. He had been Market-

ing Director for KXTA, KIS and former Clear Channel property KACD for
three years.

“Von Freeman has been the driving force behind the creation of bigger-
than-life promotions that not only drive ratings but also create huge nonspot
revenue streams,” Clear Channel/Los Angeles Market President Roy
Laughlin said. “We're talking Wango Tango at Dodger Stadium and the
Million Dollar Birthday Game, to name a few.”

Concurrently, Jim Murphy climbs to Market Controller. He had worked
for KXTA, KACD & KiiS as well.

Douglas To Manage Cox Radio Syndication

C ox Radio Syndication has promoted Paul Dou-
glas to the newly created position of Managing
Director. Douglas has been working on the company’s
syndication efforts for the past two years, in conjunc-
tion with former WSB-AM/Atlanta OM Greg Moceri,
who recently exited to form his own consuitancy.

“Paul’s experience in News/Talk radio and syndica-
tion is extensive, and his track record is tremendous,”
said Cox Radio co-COQ Marc Morgan, to whom Dou-
glas will report. “His contributions to our syndication
business have been significant, and | think that any-
one involved in Cox Radio Syndication would give credit
to Paul for a large amount of our success in this area.”

Douglas joined Cox Radio/Atlanta in fail 1997, fol-
lowing a stint as Exec. VP/GM of SBI Broadcasting, which was the dis-
tributor of The Dr. Laura Schlessinger Show at the time (the program has
since been sold to Premiere Radio Networks). He also spent 15 years at
WTIC-AM/MHartford in various capacities, including News Director and PD.
He told R&R, “I'm excited and gratefulto Cox Radio to have the opportunity
to work hard to give Neal Boortz, Clark Howard and all of our syndicated
tatent the recognition and success they richly deserve.”

Douglas

Metro/Shadow Makes Haake Reg. VP/Southwest

ike Haake has been named Regional VP/Southwest for Metro Net-
works/Shadow Broadcast Services. He will oversee operations in
Phoenix, Tucson, Albuquerque, Las Vegas, Salt Lake City, Kansas City
and Omaha.
Previously VP/GM of Metro’s Houston office, Haake is now based in
Phoenix. He reports to Metro/Shadow Sr.VP/Westem Region lan Epstein.
Haake joined Metro 11 years ago as a midday anchor in Kansas City. in
1993 he was promoted to Director/Operations, Kansas City. Haake was
elevated to Regional Director/Operation in 1995 and to his most recent
postin 1997.

Tash Takes EVP/Syndication Post At FMiTV

RoN:on “Skip"” Tash has been named Exec. VP/Syndication for FMITV
tworks. Tash comes from Buysellbid.com's Exec.VP/Sales post
and will oversee syndication efforts for the FMITV piayer and original pro-
gramming from FMiTV's three superstations, KIISFMi, WBLSi and XTRA..

A 20-year industry veteran, Tash worked as VP/Advertising at the NAB
and was owner/GM at Eastem Broadcasting and GSM at Inner City Broad-
casting before launching a career in publishing. He spent six years as an
Associate Publisher at IMAS Inc., working for Radio World Newspaper,
Radio World Intemational and Radio World Magazine.

FMITV Chairman/CEQ Laurence Norjean commented, “Having worked
with Skip at Buysellbid.com, | know firsthand that his strong business sen-
sibilities and grasp of the evolving Intemet economy will be invaluable in
making FMITV a coveted giobal brand.”



www.americanradiohistory.com

National Radio

© MJI BROADCASTING presents the
two-hour Valentine’s Day special For the
Love of Country, hosted by Martina
McBride and available Feb. 9-14. For
more information, contact Justin
Chadwick at 212-896-5397; justinc@
myji.com.

o MURRAY-WALSH RADIO PRO-
GRAMMING launches the four-hour
weekly mix show Supermixx ‘80s. For
more information, contact Michael |
Murray at 800-729-6499.

¢ UNITED STATIONS RADIO NET-
WORKS offers the series Country Gi-
ants. The lineup includes The Toby
Keith Story on Valientine’s Day week-
end, The Alan Jackson Story on May
28, The George Strait Story on the July
athweekend and The Faith Hill Story
from Sept. 1-3.

Additionally, United Stations debuts
“The Black History Minute;” hosted by
AnnTripp, available each day in Febru-
ary. For more information, contact Julie
Harris at 212-869-1111.

© JONES RADIO NETWORK, in part-
nership with Henry/Keily Program Ser-
vice, launches the Urban show Body
& Soul, airing Sun.-Fri.from 7pm-mid-
night. For more information, contact
Katie Benson at 303-784-8378;
kbenson@jonescorp.com.

BirtHs
Talk show host Kim Komando,
husband Barry, son.lan, Dec. 28.

o MJI BROADCASTING presents the
three-hour weekly show The Hip-Hop

| Master Mix, hosted by The Baka Boyz.

For more information, contact Jennifer
Leimgruber at 212-896-5228.

© ESPN RADIO airs a series of shows
in conjunction with Super Bowl XXXV (afl
times ET): Mike & Mike in the Morning,
hosted by Mike Golic and Mike Green-
berg, 6-10am, Jan. 22-26; The Tony
Komheiser Show, 10am-1pm, Jan. 22,
The Dan Patrick Show, co-hosted by Ron
Dibble, 1-4pm, Jan. 22-26 and Jan. 29;
GameDay, hosted by Jason Jackson and
Jack Arute, 4-7pm, Jan. 24-26; Game-
Night, hosted by Chuck Wilson and Chris
Moore, 7-11pm, Jan. 24-26; All Night With
Toad Wright, 2-6am, Jan.22-26 and Jan.
29, The Sporting Life With Dick Schaap,
9-11am, Jan.27; ESPN the Magazine on
ESPN Radio, hosted by Andy Pollin and
Met Kiper Jr., 11am-3pm, Jan. 27; Sun-
oday GameDay, hosted by Andy Poliin and
John Clayton, 11am-3pm, Jan. 28; and
Sunday GameNight, hosted by Jack
Arute, 7pm-2am, Jan.28.

Records

© BOB MORELLI is upped to SVP/As-
sociated Labels for BMG Distribution. He

| rises from VP/Sales & Marketing, Dis-
tributed Labels. :

e D AWN
BRIDGES is
named SVP/Cor-
porate Communi-
cations for Wamer
Music Group. She
was most recently
in a simitar position
with EMI Group.

Bridges

| ® VALERIE PATTON is promoted to VP/
head of Urban Music for Chrysalis Mu-
sic Group. She rises from Sr. Dir/Ur-
ban Music.

® NANCY SULLIVAN is made SVP/
Media Relations for Farmclub.com. She
was previously in the publicity depart-
ment of Scoop Marketing. "

o KEVIN LAWRIE
is upped to Presi-
dent of Sony Mu-
sic/Mexico. He had
been Managing
Dir. .

Kelly
Continued from Page 24
‘steady as she goes” situation.”

Prior to joining KGBY three
years ago. Kelly spent nearly four
years as OM for Citadel/Salt Lake
City. He has also programmed
WXXL/Orlando. WCFB/Orlando.
WZXR/Memphis. and WKSU/
Greensboro.

Regarding Memphis. Kelly told
R&R, “It's a gracious Southern
town with a wonderful sense of
community. It has its own musical
culture, and it’s not !/ built around
Elvis. In fact. ii’s more built around
the blues. There's a lot to see and
do there. Many WMC staffers were
there when | was in the market |5
years ago.”

Wexler
Continued from Page 24

for great success from Steve and our |
Omaha staff.” |

Wexler succeeds Jim McKeman. |
Journal/Tucson GSM Mark Bentz |
will manage KFFN. KGMG,
KMXZ & KZPT while a search is
conducted for Wexler's replacement.

Wexler began his career as a part-
timer at Journal's WKTI & WTMJ/
Milwaukee. He became a full-time
announcer at WTMJ in 1981. After
a four-year stint as Program Man-
ager for King Broadcasting’s KGW-
AM/Portland and KING-AM/Se-
attle. Wexler returned to Milwaukee
as WTMIJ's PD.

e e e T W
Richards
Continued from Page 3

Prior to his move to Seatde
Richards was PD of Country
WKHK/Richmond and WQDR/Ra-
leigh. He began his programming
career in Cookeville, TN at Coun-
try WGSQ and Oldies WPTN.

XM
Continued from Page 3
The report calls Sirius “less specu-
lative than XM.” Its progress to date,
higher valuation and potentiai for fur-
ther upside make it the No. 2 pick for
this year.

Meanwhite, Motient Corp., which
owns 10% of XM, registered 1 million
shares of XM's class A common
stock, according to a Form 144 re-
leased Monday by the SEC. A Form
144 indicates the intention to sell re-
stricted stock but doesn’t represent a
commitment to sell. Reston, VA-based
Motient owns and operates a terres-
tnal and satelfiite network and provides
two-way mobile and Internet commu-
nication services.

XM Adds Programming

XM also announced this week that
it has signed programming deals with
the National Lampoon, Firesign The-
ater, the Discovery Channel and AP
News. Lampoor’s Network One will
provide XM with National Lampoon's
entire Kbrary of archived hourtong ra-

dio shows created in the earty 1970s,
prior to the Saturday Night Live era,
including skits from such renowned
comedians as John Belushi, Bifly
Crystal, Gilda Radner, Bill Murray
and Harold Ramis.

Discovery will create a new radio
channel featuring content from its
cabie networks, inciuding the Discov-
ery Channel, TLC, Animal Planet, the
Travel Channel and the Discovery
Health Channel. (Sirius inked a similar
deal earlier this month.) The Firesign
troupe — Phil Austin, Peter Bergman,
David Ossman and Phil Proctor — wilt
create a live monthly show.

The Associated Press’ All News
Radio will also be offered around the
clock on one of XM's satellite chan-
nels. The deal calls for AP to provide
its online audio-actuality database
and its ready-to-air broadcast news
wires for use with XM-produced
channels.

In other XM news, the company
signed an agreement with Visteon,
which will design, develop, manufac-
ture, market and license XM radios.

Sanders

Continued from Page 24

doing a great job. and I'll be help-
ing with their overall needs. Beasley
seems to be a pretty good company.
They’ve treated me well, and now
it's time for me to return the favor.”

Sanders was recently awarded the

Program Director of the Year award |

by Beasley. In addition 1o his pro-
gramming duties, Sanders consults
Beasley Active Rocker WCHZ/Au-
gusta, GA. Before joining Beasley
three years ago, he served as OM for

. WEKL & WRXR/Augusta. GA.

Williams
Continued from Page 3
been completely and totally exciting.
Every day is new, and it's good.”
Radio One Regional VP Pam
Somers said, “Selecting someone
with a great reputation and an un-
derstanding of the Washington, DC
advertisers, listeners and commu-
nity was a priority for us, and

Michele fits that bill.”

Williams is a Washington native
and has been in DC radio and tele-
vision her entire career. Before
joining Radio One in March 1999,
Williams served as GSM of
WWVZ & WWZZ (Z104)/Wash-
ington. She joined Z104 in 1996 as
LL.SM and prior to that served as an
AE for WPGC/Washington.

www.americanradiohistorv.com
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FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock
AEROSMITH Jaded

- DAVE MATTHEWS BAND | Did It
U2 Waik On

Alternative

DAVE MATTHEWS BANO | Did )t

U2 Walk On

CiR

AEROSMITH Jaded

BARENAKED LADIES Too Little Too Late
DIDO Thankyou

Mainstream AC

AEROSMITH Jaded

BARENAKED LADIES Too Littie Too Late
VERTICAL HORIZON Best | Ever Had (Grey Sky ...)
Lite AC

ROD STEWART | Cant Deny It

NAC

FOURPLAY Double Trouble
YULARA Flying High

uc

CHANGING FACES Ladies Man
LUDACRIS Scuthern Hospitality
JESSE POWELL It |

JONES BROADCAST PROGRAMMING
Ken Moultrie » (800) 426-9082

Alternative

Teresa Cook

MATTHEW GOOO BANO Hello Time Bomb
NEW FOUNO GLORY Hit Or Miss

Active Rock

Steve Young/Cralg Altmaler
CRAZY TOWN Buttertty

KID ROCK My Oedipus Compiex
Heritage Rock

Steve Young/Cralg Altmaler
DAVE MATTHEWS BANO | Did It

3 000RS DOWN Duck And Run

Hot AC

Steve Young/Josh Hosler
AEROSMITH Jaded
BARENAKED LADIES Too Little Too Late

Steve Young/Josh Hosler
ATC Around The World {La La..)
VERTICAL HORIZON Best | Ever Had (Grey Sky..)

Rhythmic CHR

Steve Young/Josh Hosler
M00J0 Lady (Hear Me Tonight)
MONICA Just Another Girl

SNOOP DOGG Snoop Dogg

Soft AC

Mike Bettell]

BON JOVI Thank You For Loving Me
Maiastream AC

Mike Betteili

R. MARTIN /C. AGUILERA Nobody Wants To Be.
Delilah

Mike Bettelll
BON JOVI Thank You For Loving Me

JONES RADIO NETWORK
Jon Holiday « (303) 784-8700

Aduit Hit Radio

JJ McKay

LEE ANN WOMACK | Hope You Dance
Rock Ciassics

Rich Bryan

No Adds

Soft Hits

Rick Brady
AEROSMITH Jaded

RADIO ONE NETWORKS
{970) 949-3339

Choice AC

Yvonne Day

0100 Thankyou

FUEL Hemorrhage {In My Hands)
DAVE MATTHEWS BAND 1 Did It
New Rock

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlle Cook * (661) 294-9000
Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

CREED Riders On The Storm

U2 walk On

Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays

NELLY FURTADO {'m Like A Bird

LEE ANN WOMACK | Hope You Dance

Brenner
Continued from Page 3
of the top Country stations in
America, with a talented. heritage
staff. I'm proud to have been part of
such a great team for so long and
look forward to being more in-
volved in the day-to-day effort 10
keep KMPS on top.”
Brenner has spent 16 years with
the Seattle Country outlets during
a couple of stints. She worked in a

variety of capacities for KMPS be-
tween 1982-92, left to join BP
Consuiting and returned to KMPS-
AM & FM & KZOK-FM as Gen-
eral Program Manager in April
1995. She added KYCW-FM PD
duties in January 1998. Shortly af-
ter KYCW-FM dropped Country in
January 2000. Brenner was named
PD of Classic Country KYCW-AM
and OM of KYCW-AM & KMPS-
FM.

Mercury

Continued from Page 3

from our label stalwarts. John’s pro-
motion ensures that Mercury's pro-
motion department remains as
strong and motivated as ever.”

Powers spent four years in radio
before handling pop promosion for
A&M out of Detroit. He joined
Mercury eight years ago as Man-
ager/Northeast Regional Promotion.
Ettinger began his career at Mercury
seven years ago as Manager/Mid-
west Regional Promotion.

Of his new post. Powers noted,
“It’'s about learning and applying
knowledge. Luke Lewis has taughi
me a tremendous amount about_the

record business and has repeatedly
given me the opportunity to go out
and use it. I could not be more for-
tunate working with this promotion
staff. this artist roster and for Luke."

Terming his promotion “a dream
cone true.” Ettinger said, “T know we
have the best field promotion team
in country music, and I can’t wait (o
get started working with them. I've
had seven wonderful years working
with the Midwest region, and I thank
my stations for making me look
good all these years.”

Mercury also ups Promotion Co-
ordinator Haley McLemore to
Manager/Midwest Promotion and
Marketing Coordinator Tom Lerd
to Marketing Manager.
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MONDAY, FEBRUARY 5

National Chocolate Fondue Day
1952/ The first electronic “Don 't Walk”
signs are installed in New York.

DONT
[t

Nobody pard any
attention therreither.

1969/ The ABC-TV comedy Turn-On,
from the producers of Laugh-in,
is so thoroughly panned by crit-
ics that it is yanked off the air
after only one episode.

1972/Bob Douglas. owner and coach

1992/ Magic Johnson is named MVP

in the NBA's All-Star Game, as

the West beats the East 153-
‘13

| Born: James Spader 1960, Chris

of the New York Renaissance, |
becomes the first African Ameri- [

can to be elected to the Basket-
ball Hall of Fame.

Born: Christopher Guest 1948, Jenni- |

[ THURSDAY, FEBRUARY 8

fer Jason Leigh 1962
I Masic History
1957/Bill Haley & The Comets arrive
in England to begin their first
UK. tour.
1972/Paul Simon releases his first

solo single, “Mother and Child |

Reunion.” [t hits the top five.

1992/ New Kids On The Block appear
on The Arsenio Hall Show to re-
fute their former producer’s
claim that they didn’t sing on
their Hangin' Tough LP. The
band sues the producer, and he
later recants.

Born: Dut! McKagan (Guns N’ Roses)
1964, Bobby Brown 1969

TUESDAY, FEBRUARY 6

National Frozen Yogurt Day

1971/NASA astronaut Alan Shepard
swings a 6-iron at golf balls on
the surface of the moon.

1985/ French minerai-water company
Perrier debuts its first new prod-
uctin 123 years — fruit-flavored
water.

1987/ President Ronald Reagan turns
76, making him the oldest sitting
President in U.S. history.

Born: Rip Torn 1931, Robert Town-

send 1957
in Music History
1976/Ronnle Milsap joins the Grand
Ole Opry.

Milsap: Legend in my time.

1987/ Sonny Bono declares his candi-
dacy for mayor of Palm Springs,
CA. He wins and is later elected
to Congress from California.

1998/ Beach Boy Carl Wiilson, 51, dies
of lung cancer. On the same day,
Austrian singer Falco, 40, is
killed in a car accident in the
Dominican Republic.

Born: Fablan 1943, Dan Seals (ex-
Seals & Crofts) 1948, Axl Rose
(Guns N’ Roses) 1962

WEDNESDAY, FEBRUARY 7

Hangover Awareness Day

1977/ The cover of Time magazine
shows Amy Carler (daughter of
President Jimmy) and her dog,
Grits, with the caption “The Cart-
ers Move In.”

1984/ Captain Bruce McDaniels, using
a rocket pack, exits the Chal-
lengerand becomes the first per-
son to fly untethered In space.

Rock 1966
in Music History

1979/ The Clash open their first U.S.
show, ip Berkeley, CA, with “I'm
So Bored With the U.S.A."

1980/ Pink Floyd begin their wildly
successful Wall tour.

1994/ Blind Melon frontman Shannon
Hoon is tossed out of the
American Music Awards for
being loud and disruptive and
is then arrested.

Born: Garth Brooks 1962, David
Bryan (Bon Jovi) 1962

National Molasses Day

1963/ Lamar Hunt, owner of an
American Football League fran-
chise in Dallas, moves the team
to Kansas City and renames it
the Chiefs.

1969/ The last issue of the 148-year-
old Saturday Evening Post is
published.

1986/ Billy Olson breaks an indoor
pole-vauit record for the sev-
enth time in four months, soar-
ing 19 feet, 5 1/2 inches.

Born: John Grisham 1955, Alonzo
Mouraing 1970

In Music History
1960/ Congress begins the radio pay-
ola hearings.

1971/ Giving up all hope of a reunion,
the original Beatles fan club
disbands.

1973/ Carly Simon hits No. 1 for the
first and only time with “You're
So Vain.” The song is believed
by many to be about either
Mick Jagger (who sings back-
ing vocals on the track) or ac-
tor Warren Beatty, but Simon
has never named names.

Simon: Clouds in whose coffee?

Born: Merls Watson 1949-1985,
Vince Neil (ex-Motiey Crue)
1961

FRIDAY, FEBRU

Play Hooky Day

1956/ General Motors engineers
demonsfrate a system for
steering cars via an electric sig-
naling cable buried beneath the
road.

1963/ The tirst Boeing 727 takes off.
Boeing builds 1,832 of the jets
before ceasing production in
1984,

1989/ Testifying before the New Jer-
sey State Senate, World Wres-
tling Federation officials admit
that their matches are purely
for entertainment, with prede-
termined winners.

Born: Mia Farrow 1945, Mena Suvari

. 1979

© In Music History

1964/ Future Monkee Davy Jones ap-
pears on The Ed Sullivan Show
with the cast of the Broadway
musical Oliver.

1987/ Frantman Kevin DuBrow is

tossed out of metal pop outfit
Quiet Riot on the grounds that
the other bandmembers have
“finally gotten fed up with the
friction.”

1988/ Kenny Rogers appears in the
second of the successtul Gam-
bler TV-movie series on CBS-
TV. He plays Brady Hawkes five
times between 1980-1994.

Born: Carole King 1942, Travis Tritt
1963

SATURDAY, FEBRUARY 10

National Sneaker Day

Wear your sneaks!

1962/ The tormer Soviet Union ex-
changes American U-2 pilot
Gary Powers for Rudoiph Abel,
a Soviet spy held by the U.S.

1966/ Ralph Nader testifies against
perceived safety abuses in the
automobite industry before the
U.S. Senate, singling out the
Chevrolet Corvair.

1996/World chess champion Garry
Kasparov loses the first game
of amatch in Phitadelphia to an
IBM computer called “Deep
Blue.”

Born: Robert Wagner 1930, Mark
Spitz 1950

-~ InMusicHistory
1942/ The tirst Gold record is
awarded, to Glenn Miller for
“Chattanooga Choo-Choo.”
1986/ Elton John storms out of the
British Music Awards when he
loses the Best Male Vocalist
award to Phil Collins. At the
same show Bob Geldot is hon-
ored for his work with Band Aid.
1993/ Michael Jackson grants his
first interview in 15 years, to
Qprah Winfrey. The taik gets the
most press for Jackson's con-
tinued denial that he's had more
than two plastic surgeries.
Born: Donovan 1946, Clift Burton
(Metallica) 1962-1986

weat it Day

1968/ The 20,000-seat Madison
Square Garden officially opens
in New York with a gala hosted
by Bob Hope and Bing Crosby.

1982/ The 18-hour miniseries The
Winds of War ends on ABG-TV.
it cost $40 million to.produce
and tops Roots as most-
watched miniseries in TV his-
tory.

1990/ James “Buster” Douglas
knocks out Mike Tysen in the
10th round to grab the heavy-
weight boxing crown in a bout
held in Tokyo.

Born: Tina Louise 1935, Jennifer
Aniston 1969

© mMusicHistory

1987/ Three hundred young fans are
detained by Warsaw potice for
rowdy behavior on the way to
a Metallica show.

1996/ Guns N’ Roses frontman Axl
Rose is arrested in a Phoenix
airport for disorderly conduct.

Born: Sheryl Crow 1962, Brandy

1979

— Michael Anderson
& Brida Connolly

www americanradiohistorvy com
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Changing Of

omehow it seems that the

more things change, the
more they stay the same. Or
what'’s old is becoming new again.
As the nation celebrates the inau-
guration of its new President,
George W. Bush — which, for
some, sparks memories of a past
administration from a past decade
of the past century — long-de-
funct band The Beatles are cur-
rently celebrating their ninth week
atop the album charts, and other
artists from the past are set to re-
lease new albums.

Entertainment Weekly and
Peopie report that new albums are
on the way from The Jacksons
(along with brother Michael Jack-
son), Guns N’ Roses, Rod
Stewart, Jeff Beck, Johnny
Cash and Aerosmith. Even
famed “wall of sound” producer
Phil Spector will soon be produc-
ing a new album — for John
Lennon's son Sean Lennon.

As these artists are releasing
new albums, other artists are
branching out into new avenues.
TV Guide reports that Chris
Isaak’s self-titted comedy series
will debut on Showtime in March,
and Grammy nominee Sisgo and
former Eagles guitarist Joe Waish
are each producing pilots for po-
tential TV series. Also, Elvis
Costello is hoping the series
Archangels: Special Klient, featur-
ing a script he co-wrote, makes it
to the air. Us Weekly reports that
Reba McEntire Is heading to
Broadway to star in Annie Get
Your Gun, and Britney Spears is
heading to the big screen to star
in a movie about three pals on
their way to a music contest. And
Rolling Stone reports that Boy
George is writing a musical
based on the '80s club scene in
London

" Hail To The Chief

People reports that Ricky Mar-
tin, 98 Degrees, Jessica Simp-
son, ZZ Top, Lyle Lovett, Tanya
Tucker and Cfint Black and his
wife, Lisa Hartman Black, were
among the artists who performed
during the inaugural fastivities.

Is the “Livin’ La Vida Loca” sing-
er about to “do the Copa™? (Talk
about old becoming new!) Us
Weekly reports that Ricky Martin
wants to record a cover of Barry
Manilow's '70s classic “Copaca-
bana,” and Martin’s managers
have approached Manilow's reps
to discuss the legalities.

Speaking of big parties, Sting
will perform “Desert Rose” and
“Roxanne” during the Super
Bowl's pregame show. He tells
People, “It's a surreal gig. It's like
playing this huge frat party”

~“Time To Rotire_ -
Ben Folds Five's surprise split
in November was “pretty boring,’
says the band's frontman, Ben
Folds. “Nobody punched anybody
else. Nobody said, ‘! can’t play
with you anymore. There just

Guard!

JUST A HOMEBODY — Britney
Spears tells Us Weekly that the
media have the wrong idea about
her: “They 'l talk about me showing
cleavage and my belly” she says,
“but they don’t say anything about
the artists who accept an award
and can't even talk because they're
so drugged out. After the awards
show, | go home, drink my tea and
go to bed.”

wasn't a next step. It's the first time
we've felt uninspired, so why go
against our hearts and maim what
we had passion about to begin
with?" (Spin)

Christina Aguliera’s mom,
worried that her daughter has
been working too hard lately and
needs a rest, penned a message
to the singer's fans to tell them
Christina is taking a vacation for
the time being. (Star)

Spin asks Krusty The Clown to
dispense career-rehab advice to
such '90s pop stars as Courtney
Love, Hanson, Liz Phalr, Billy
Corgan, Alice In Chains singer
Layne Staley and ex-Lemon-
heads singer Evan Dando.

Is Madonna retiring from the
club scene? The Starreports that
she and her hubby, Guy Ritchie,
attended a birthday party recently
for British actor Vinnle Jones
(who stars in Ritchie's current film,
Snalch) at an L.A. club. When the
clock struck midnight, Madonna
was ready to leave, even though
her 10-years-younger hubby
wanted to party all night. Maybe
Madonna is seeking something
more stimulating. The Globe re-
ports that she is learning to play
chess.

Cher doesn't plan to retire from
the club scene. if anything, the
Starreports, she wants to be even
closer to the action. The ‘zine says
that the singer is afraid she’s turn-
ing into a couch pofato in her
Malibu mansion, so she wants to
get a bachelor pad close to the
trendy nightspots along L.A’s Sun-
set Strip.

Andy Williams is just an old
hippie at heart. So much so that
the Globe and the Star report that
the singer took LSD trips repeat-
edly during the '70s — and en-
joyed them!

~— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.



www.americanradiohistory.com

T8 million heusehoids

Video piaytist for the week ending January 22

National Top 20

EMINEM UDIDO Stan

SHAGGY I Wasnt Me

LIL BOW WOW ¢SNOOP DOGG Bow Wow {That's My Narme)
*NSYNC This | Promise You

NELLYEL

/. KELLY | Wish

OUTRAST Ms. Jacison

TAMIA Stranger In My House
JAGGED EDGE Promse

TWAZTIO We Don't Die

SRITNEY SPEARS Stronger

LINKIN PARX One Step Closer

90 DEGAEES My Everything
SACKSTREET DOYS Shape Of My Heart

4€1 84040 Crazy

CASH MONEY MILLIOMAIRES Prosect Chick
MELAME € | Tum To You

MYSTIKAL UNIVEA Danger (Besn So Long)

WGE AGAINST THE MACHINE Renegades Of Funk
IESANE CLOWN POSSE Ti-A-Whirl

This week s playlist is frozen.

Video airpiay from January 29 - February 4.

Cindy Mahmoud
VPMusic Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Promise

MYSTWAL UNIVEA Danger (Been So Long)

LIL BOW WOW 3NOOP DOGE Bow Wow (That's My Name)
JOE UMYSTIAL Stutter

JARULE LA M0... Put it On Me

SHAGGY It Wasn't Me

JAY-Z | Just Wanna Love U (Give it 2 Me)

MUSIQ Just Friends (Sunny)

OUTRAST Ms. Jackson

TAMBA Stranger In My House

RAP CITY

OUTKAST Ms. Jackson

$N00P DOGE Snaap Dogg

MASTER P Bout Dat

LIL BOW WOW VS000P DOGE Bow Wow (That's My Name)
JARULE LI’ M0... Put 1t On Me
MYSTIAL {SNVEA Danger (Been So Long)

JAY-Z VOEAINE SIGEL & MEMPHIS. .. Crange The Game
PROJECT PAT Chickenihead

CASH MBNEY ML ISNAIRES Project Chick

LUDACIS Southern Hospitality

Video playlist for the week ending January 28.

’1 (MTV, 1pm).
» Ricky Martin performs on CBS’
Saturday Night Super Bowl (Spm).
«PBS’ Austin City Lim e
a 1986 Fats Domino performance
(check local listings for time).

Paul Marszalek §
VPMusic Programming l

; mp | ADDS i JAN. 1521 .Persons 1649
JENNIFER LOPEZ Love Don't Cast A Thing % SAREMAKED LADIES Too Litte Too Late Audiience
CRAZY TOWN Butery m | e L (85.9 milon housshoids) 1 The Golden Giobe
$%00P DOGG Snoop Dogy 18 SHAGEY tWasntMe ¥ 1 The Goiden Giobe Avmios
SHAGGY WasntMe 7 e
muomneurae 16 INSIDE TRACK 2 The Simpsons
3LW NoMore (Baby fma Do Right) 1 : 2 Who Wants To BeA s
JARULEAIL'M... Pt OnMe e Millionaire (Wednesday) Fripce
MYAFree 15 LIFEMOUSE Hanging By AMoment 3 Who Wants To Be A 4 Wil & Grace
DREAM He Loves U Not 15 VERTICAL HORZZON You re A God
R, MARTINUC. AGUILERA Nobody Warts ToBeLoney 15 MiNonaire (Thursday) 5 ER
OUTKAST Ms_ Jackson 14 XL 4 Who Wants To Be A o)
DESTINY'S CHILD (ndependent Women Part 1 14 LENNY KRAVITZ Agan Millionaire (Sunday)
EMINEMUDI00 Sian 1 JENNIFER LOPEZ Love Don'tCost A Thing 5 60 Minutes 7 Just Shoot Me
BBMAK St On Your Side 1 MADONNA DontTedMe
3| S e
B i 9 Three Sisters

NEW | 7 Law& Order
BACKSTREET BOYS The Cat n 10 Law & Order
PINK You MG MaSick " BARENAKED LAOIES Too LRte Too Late 8 Frasier
LINKIN PARK Cne Step Closer VI [ 9 Temptation Isiand Soroe MEer Moo, Besaarch
AT THE DRIVE-IN One Amed Scssor 10 RICKY MARTIN (E. AGURLERA Nobody Wants To... 10 Friends - ’
LENNY KRAVITZ Agan 10 -
MYSTIKAL UNIVEA Darger (Been SoLong) 10 LARGE COMING NEXT WEEK
FUEL Hemorrhage (In My Hands) 10

BON JOVI Thank You For Loving Me
JAY-21 Just Wanna Love U (Give it 2 Me) 9 CORRS Breathiess
11215 Over Now ol Ry = Tube Tops Monday, 1/29

DESTINY'S CHILD Incependert Women ;
:ﬁﬂ:m 3 VA AN AN Gt s T CBS presents Super Bowl )00V Ken B‘;": = dmm"'ag

Hemorrhage (In : r 5 continues, fonight's episode
LILOOW WOW KSHOOP DOGE BowWow TrafsMyName) 9 |- DAWO GAAY Babyon | ve from Tampa, first with a special 2
JAY-2UBEAMIE SIGEL & MEMPHIS .. Change The Game 9 mmmw;\lqrmm edition of MTV's TRL @ The Super cuses on 1956-60, with a 1957 per-
mmmzznsﬂm : un:ummm‘hsaw omend Bowlwith Jennifer Lopez; then pre- formance by Filh Ho&hy (PBS,
OMIDGRAY Babyion 8 MEDIUM game performances by Sting Mwwh_"m)'
LUCY PEARL You 8 {"Desert Rose,” “Roxanne”), Ray 'G'.". Campbell is profied on
COLOPLAY elow L e Cherles (‘America the Beautitur)  ASE'S Bography (8pm).
EVERCLEAR AM Rado 8 R.KELLYIWish and The Backstreet Boys (‘The * Fuel, Jay Leno.
DIDO Thankyou 8 M0BY UCWEN STEFAN Southede i it * The Pat McGee Band, Lale Lale
e by 0 8| Sk mcoscsonen i : Show With Craig Kilbom (CBS
mimioois e 7| R sTEwwt cabery and "N Sync are siated to peorm "W With Craig Kilbom (CBS,
NELLYE. 7 UNCLE KIRACKER Follow Me at haitime (Sunday, 1/28, 6pm ET/ check local listings for time).
0-TOWM Liguid Dreams 7 -
WTNG CLAN Gravel PR 7 | cUSTOM Spm PT). Tuesday, 1/30
AARON LEWRS & FRED DURST Outsde 7 e ——— * Dolly Parton, Late Show With
CORRS Breathess 6 APERFECT ORCLE 3 Libras ‘ T Friday, 1/26 David Letterman (CBS, check local
"NSYNC This | Promise You 5 ALICE I CHAINS Bload The Fraak TITESN S
COMMON YAMACY GRAY Gt Henen 5 | DACKSTREET0OYS Shaps Oty eat f ] listings for ime).
8 0ESAEES Y Everyig g (| SR | *SnoopDogg TheTonght Show  « John Pizzarell, Late Night With
LIFEHOUSE Hanging By AMoment 5 ST ORLKE Sl e With Jay Leno (NBC, check local  Conan O'Brien (NBC, check local
FURTADO 'm Lise A B ; ; . !

R I e et

DAVE HOLLISTER One Worran Man - .
APALTH MADEON Disposatle eens O e _ _  Wednesday, 1/31
T e ey ! am e Codyriion T Saturday, 1/27 .., conciusion of PBS J
SOULDECISION Faded 3 SHAWN MULLIES Everywhers| Go i 98 Degrees are on TRL @ The showcases 1961 10 the present with

WUSI0 Just Friends (Sunny) .
SADE By Your Sude 3 W SYNC This | Promise You segments on Miles Davis and John
RBIAILA S0 tn Love With 2 g e o Y mmmwmm Cottrane (check focal listings for
Prreeani o _— with Eve and Ja Rule on Fock ‘N e
CASH MOMEY MILLIOWAIRES Project Chck 2 mwmgxg«mmm Jock Super Bowi XXXV, which fea- J' - R
PAPA RDACH Broken Home 1 Stranger in tures a performance * Jennifer Lopez, etter-
SOULDRCIBON Ot Kt Gy 1| O o srargrae pe o

Thursday, 2/1
 Dolly Parton, Conan O'Brien.
«They Might Be Glants, Craig

Kibom.
— Julle Gidiow

Al show times are ET/PT unisss otherwise noled; subtract one how for CT.
Check listings for showings in the Mountain §me zone. All istings sutyect io change.

-

— -

2

PJ HARVEY Good Forkune

CRAZY TOWN Butiorfly v
MARLYN MANSON Disposabie Teens

JILL SCOTT ALong Walk

STRAIT UPULAION OF SEVENDUST Angef's Son
EVAN AND JARON Crazy For This Girt

LUCY PEARL You

BADLY DRAWR BOY Once Around The Block

EL
JARULEWLIL M0 Put On Me
EVERCLEAR AM Radio
BLINK- 382 Man Overboard
Video playlist for the wesk January 15-21.

. =
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0X OFFICE TOTALS
Jon. 19-21
Title $ Weekend
Distributor (S Yo Date)
1 Save The LastDance $15.36
Paramount (846.23)
2 CastAway $11.15
Fox (5181.97)
3 Traffic $8.50
USA (546.69)
4 Snatch $8.00
Sony ($8.06)
5 What Women Want $6.85
Paramount ($163.24)
& Finding Forrester $6.71
Sony {$29.20)
7 Miss Congenlality $6.27
wB ($87.32)
8 Crouching Tiger, $6.08
Hidden Dragon
Sony Classics ($37.28)
9 Thirteen Days $6.03
New Line © (819.67)
10 Doubie Take $6.03
Buena Vista ($19.67)
Al figures in millions
Source: ACNieisen EDI

COMING ATTRACTIONS:
This week's openers inciude The
Wedding Planner, starring re-
The fim's Hollywood soundirack
contains Lisa Stansfield’s
“Somewhere My Baby Waits for
Me,” Jessica Riddle’s “Sym-
phony,” Nikki Hassman's “|
Adore You,” Jessica Sheely's “in
Good Time,” Sister Hazel's “ Wel
Find it,” Michele Bradford
Jones' ‘Life Is What You Make I
and Nobody's Angefl's 1 Can't
Help Myseli.” The ST also fea-
tures such classic tunes as
Olivia Newton-John's “ Hon-
estly Love You™ and John Den-
ver's “Annie’s Song.” along with
Dan Finnerty’s rendition of the
'60s hit “Groovy Kind of Love.”

Also opening this week is
Sugar & Spice, starring Mena
Suvari. The film's Trauma
soundtrack sports Cindy
Alexander's version of Tom
Petty's “American Girl,” as well as
Lefty's “Girs,” The Dragonflies’
“Critical Nature,” Republica’s
“Ready to Go,” Noogle's “I'd
Rather Float,” Juno Reactor's
“Pistolero,” Spiderbait's “Shaz-
am,” The Flys' “She’s So Huge,”
The Phunk Junkeez's “Party
Peaple,” Mirainga's “Reno's Rec-
tifier” and Size 14's “Lets Rob a
Bark”

— Julle Gidiow

wWwWw.americanradiohistorv.com
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For more
information
and website

registration go to
rronline.com

S ANTHINI

format-focused meeting radio - R&R’s Talk Radlo

You've sver atiended. 2 ” ” , Seminar 2001!

MARINA BEACH MARRIOTT, LOS ANGELES, CA

i you are serious about

1 !!!!:!! I}

AUR palt
. 6\
\ o ¥
: [ . SEMINAR FEES E’é‘;“g‘smﬁ“
reg! Stiation BEFORE FEBRUARY 9, 2001 $385

FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 10-MARCH 2, 2001 $425
OR MAIL TO: Ease print carefully or type in the form below. ] AFTER MARCH 2, 2001

R&R Talk Radio Seminar Full payment must accompany registration ITE
10100 Santa Monica Blvd., Sth Floor | form. Please include separate forms for each OISR EEETRNIO N Gmcy o
Los Angeles, CA 90067-4004 registration. Photocopies are acceptable.

OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
O'viea 0O masterCers O American Express O owcover O chex

P {

Expiration Date
| J | ]
Month Date Signature

Print Cardholder Name Here

Call the R&R Talk Radio Seminar
QUESTIONS? Hotline at 310-788-1696

A-——————————————————J

Marina Beach Marriott, Los Angeles, CA

registration
regis n Thank you for requesting reservations at the JYEEORROOM A DI 8

Marina Beach Marriott. Our staff would like to take the opportunity to extend Single ( 1 person) $169/night
awarm welcome to you during your upcoming meeting.
Sultes $239-750/night

¢ To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 7 days prior to arrival. FOR HOTEL RESERVATIONS, PLEASE CALL:

* Reservations requested after February 19, 2001 or after the room block has been 310-301-3000 or 800-228-9290

filled are subject to availability and may not be available at the convention rate. Or mall to: Marina Beach Marriott, 4100 Admiraity Way,
* Check in time is 3:00 pm; check out time is 12noon. _ Marina del Rey, CA 90292

- eam am am em En o o S e S e g
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AL PETERSON

alpeterson@rronline.com

News/Talk

R R

| Are You Pushing Their Buttons?

Research offers insights on what listeners think of your

topics and talents

hen you invest money, you usually plan to get some kind of return. When you invest in
—— research, you expect that return to come in the form of new knowledge that helps you under-
stand how best to meet the needs and expectations of your audience.

In today’s cost-conscious broadcast
business environment. it’s easy to
think of rescarch as just another ex-
pensc against this month’s revenue
goals. But keep in mind that. done
well. rescarch opens a virtual win-
dow on your listeners. offering in-
sights on their listening habits and
what they think of your station. hosts,
topics and more. It’s the kind of
knowledge that can pay off in future
ratings. which can ultimately result in
new revenue dollars.

more you know about your station’s
hosts and what the audience thinks of
them. the betier. That's the kind of
knowledge that
can help on-air
talents. producers
and programmers
develop program
elements. topics.
services and is-
sues that really
push listeners’ in-
terest buttons.

R&R: Why should you approach

doing research for a News/Talk sta-
tion differently than you would for a
music radio station?

MH: From -our perspective. re-
search for Talk stations is very differ-
ent from research for a music station.
Frankly. you could say that doing re-
search, for Talk radio is-a lot more dif-
ficult. The reason for that is quite
simple: Any Talk radio station’s suc-
cess hinges on its personalities. So
when your station

January 26, 2001 R&R © 29

R&R News/Talk Industry Achievement
Awards Finalists Announced

R&R's first-ever News/Talk Industry Achievement Awards
will be handed out at a special awards luncheon at the up-
coming R&R Talk Radio Seminar that will also feature this
year's R&R Talk Radio Lifetime Achievement Award hon-
oree, EFM Media Chairman/CEO Ed McLaughlin. Final
2001 nominees are:

News/Talk Executive of the Year
Kraig Kitchin, Premiere Radio Networks
Randy Michaels, Clear Channel Communications
John McConneli, ABC Radio
John Gehron, Infinity Broadcasting
Gabe Hobbs, Clear Channel Communications
Bill Figenshu, Infinity Broadcasting -
News/Talk GM of the Year
Lee Larsen, KOA-KHOW/Denver
Michael Luckoft, KGO-KSFO/San Francisco
David Meszaros, WSB/Atlanta
John Dziuba, WKXW-FM (New Jersey 101.5)Trenton
George Nicholaw, KNX/L os Angeles
Dan Bennett, KLIF-KTCK/Dallas

News/Talk Programmer of the Year
Greg Moceri, (former) WSB/Atlanta
Jack Swanson, KGO-KSFO/San Francisco
Ken Kohl, KFBK-KSTE/Sacramento
David Hall, KFY/Los Angeles
Kris Olinger, KIRO/Seattie
Phil Boyce, WABC/New York

News/Talk Radio Station of the Year

Let’s begin with a premise with Creating in- has different au- cvesgsa" Francisco
which few would argue: News/Tulk's  creased interest Mike Henry diences coming Athnta
ol 3 3 2 il . 8 WGN/Chicago
No. | product is talk hosts. Music ra-  in your station is into the radio sta- VARSI nds
dio listeners can love your station even  likely to pay oft’ with things like in-  tion at different Wi WO ington, IL
if they have no idea who's on the air  creased cume and TSL. as well as in-  times of the day WINE:1 09 York d

in between the CDs. News listeners
know they can get updates of events
delivered in a reliable and dependable
package. but Talk radio fans tune in
mostly to hear the hosts. Let's face it.
have you ever heard listeners buzzing
about that great-sounding radio station
with the lousy talk hosts?

Talk hosts help define whiat makes
your station unique in the minds
of listeners. They are part of your sta-
tion’s product and cannot be easily
duplicated by existing or yet-to-be-
faced competitors. Consequently,
they are a valuable commiodity.

It stands to reason. then. that the

creased listener loyalty for your hosts
and your radio station.

This week a trio of Paragon Re-
scarch executives — Managing Part-
ner Mike Henry. VP/Radio J.
Michael Henderson and VP/Radio
Rescarch Larry Johnson — ofter an
update on some of the latest research
methodologies their company is using
for today’s News/Talk radio stations.
They also offer their experienced in-
sights into some of the biggest mis-
takes they’ve seen stations make and
why they feel strongly that research-
ing a News/Talker is different from
doing rescarch for a music station.

to hear ditferent
personalities. it
certainly compli-
cates the research
process some-
what more than it
would at a music
radio station.

R&R: / gather you've seen a lot of
News/Talk stations do some less-than-
effective research over the vears,
right?

MH: Right. Rescarch came to mu-
sic stations a lot carlier than i did to

Henderson

Continued on Page 30

THE TRUTH IS RERE.

Personality of the Year

Ronn Owens, KGO/San Francisco
Bill Handel, KFl/Los Angeles
Sean Hannity, WABC/New York
Neal Boortz, WSB/Atlanta
Spike O'Dell, WGN/Chicago
Howie Carr, WRKO/Boston

Syndicated Personality of the Year
Howard Stem, The Howard Stemn Show
Rush Limbaugh, The Rush Limbaugh Show
Phii Hendrie, The Phil Hendrne Show
Clark Howard, The Clark Howard Show
Ken and Daria Dolan, The Dolans
Dr. Laura Schiessinger, The Dr. Laura Program

itisreal life_. It jsreal honest..and, it islike nothing else on radio.
Check out the Real Ratings...’

:

DIGITAL

NASHVILLE WWTN
RAMSEY 74 vs. RUSH 63

Adits 2554 (2:3 .. CST) Summer 2000 Aebron /| N\,

JACKSON, WFVIN
RAMSEY 3.5 vs. RUSH 2.7

Aduits 1844 (1-2 p.m. CST) Summes 2000 Arbitron
\
e el B,

GRANDRAPIDS WTKG .  CHARLESTON WTMA
23 » 96

21 » 42
Men 2554, Sprng - Sammer 2000 Arbitron

* Where Me happens...caler after caller.”
‘ Men 25-54, Sprng - Summer 2000 Artrtron
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Fal Arbitron ratngs for THE DAVE RAMSEY SHOWY were not avatable 2t the time of prit. Look for new jind outstanding ratigs coming soon
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News/Talk

Pushing Their Buttons

Continued from Page 29

Talk radio through things such as
song-testing and other music re-
scarch. Most initial research for
News/Talk stations wasn't focused on
the format’s true rescarch needs. in-
stcad, there has often been an attempt
to apply simple music radio research
techniques to the more difficult task
of measuring a Talk station.

For that reason. many projects
have failed. and the result has been
a lot of Talk stations out there that ire
either under-rescarched or not re-
searched at all. In any case. much of
the research that we'd seen over the
years that was not éftective for a sta-
tion had usually not been well-
planned or not focused on the unigue
research needs of Talk radio. and that
includes the need for personality re-
search.

R&R: Do you think research for
Talk radio has improved in recent
vears?

MH: Yes. over the past several years
there has been a good evolution of the
rescarch process for Talk radio as peo-
ple have come to understand that it
takes a different process than you
would use with other formats. Talk ra-
dio research should be very specifical-
ly targeted to get to the critical issues
of personalities and their appeal to the
audience, as well as to the particular
driving forces behind a Talk station’s
Arbitron ratings.

R&R: Do you suggest that Talk
stations focus their research cfforts
first on personalities and then on the
other clements of the radio station?

MH: To he fair. some of that de-
pends on the maturity level of your
radio station at the time you are mak-
ing those decisions. There are still
plenty of stations out there that need
1o build an overall stritegy and target
for themselves before their personal-
ities” impact will be feli. But once the
impact of personalitics begins to be
felt by a station, then, yes, you should
absolutely focus your rescarch efforts
on your station’s hosts.

R&R: What is your response to

those who say that, by virtue of the
Jormat, Talk stations get research
SJeedback from their listeners all day
long?

MH: 1 have known many people at
Talk radio stations to make that state-
ment. and that’s probuably a very nat-
ural thing to think. because. after all.
you're in the talk business. and you
are immensed in the issues of the day.
about which you are getting a ton of
active feedback from listeners.

LJ: But that’s like being a music:
station and doing your rescarch off of
your request lines. Yo