NEWSSTAND PRICE $6.50

A Rain Shower Of Adds

NAC/Smooth Jazz superstar Rick Braun tops that

format’s Most Added
for the second
straight week with
“Kisses in the Rain™
(Wamer Bros.)

The track also
debuts at No. 24

on the R&R NAC/
Smooth Jazz chart.

THE INDUSTRY’S NEWSPA PER

THE VERVE MUSIC

THE LEADERS IN SMOOTH JAZZ & ADULT MUSIC

GEORGE BENSON
MARC ANTOINE
DAVID BENOIT
AL JARREAU
JEFF GOLUB
DAVID SANBORN
FREDDIE RAVEL
DIANA KRALL
RICHARD ELLIOT
JOE SAMPLE
KOMBO
TWIST OF MARLEY
JOYCE COOLING
LEE RITENOUR
KEN BURNS JA22

VISIT US AT Wiy VERVEMUSICGROUP

TN 7
AN
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Annual NAC/Smooth Jazz Special

Our NAC/Smooth Jazz
pecial, Charting the Course,

7~ appgars in this issue. There

are/plenty of thoughtful
piéces, most notably a
piography of and exclusive
interview with Clear Channel
Chairman/CEQ Lowry Mays
(pictured). The special
begins on Page 39.
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BREAKING AT THESE STATIONS:

48 A WHYI KHTS KSLZ KRBV WFLZ
R WKST KFMD WAKS WKFS WKRQ
“We knew this was a hit when we first KFMS KDN D WEZB wozo WKSL

heard it, and after only a few plays,

wesmonmpme™  WBBO WLDI WPXY WKGS WDKF

— Jennifer Knight, APD, WKRZ

UNIVERSALL KIZS and many more

et 3 DOORS DOWN
CALLOUT AMERICA “Loser” &g 2

#4 Females 25-34 3.85 '
#6 Overall 3.65 WFLZ/Tampa

ADD .
BREAKING AT THESE MAJORS: .

WBMX KRBE KBKS WVRV WBLI |
WSSR WAKS KMXB WKRQ WKFS ey
KXXM WNCI WPRO WNOU WKZL
WRVW WPTE KAMX WDCG WBBO R |

LEE ANN WOMACK

“l Hope You Dance”

CALLOUT AMERICA R&R HOT AC: @D - (+231)

#10 Females 18-24  3.65 Y-
#12 Overall 36s RRAC:O-O (+192)

WPLJ/New vork—;" NV RLMETL LS. BREAKING AT THESE MAJORS:

KZHT/SaltLake 50x KQOKQ/Omaha  50x WNCI/Columbus 49x
KQMB/Salt Lake 47x WWMX/Baltimore 46x WRVW/Nashville 42x

WMYX/Milwaukee KRSK/Portland  40x WLNK/Charlotte 37x WOMX/Orlando  35x
ADD WNNKMHrrisburg 34x WKSI/Greenboro 32x WSTR/Atlanta 3
KFMB/San Diego 29x WPRO/Providence 28x WXKS/Boston 25x

MCA WLTW/New York 24x KDMX/Dallas 20x and mors
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management ¢ mar

eting + sales

Who says nice guys finish last? Dick
Bartiey is among the nicest guys you'll
ever meet. He's also one of the hardest-
working ... and both of those qualities
have been essential to his enduring
success. Read his profile in our
Management, Marketing & Sales section
this week, where you'll also find Part 2 of
our glossary of marketing, merchandising
and retailing terms.

Pages 12-16

ANNUAL GRAMMY CONTEST -

R&R's 17th annual Grammy Awards
contest is officially open for business!
Predict the winners in 12 Grammy
categories, and you can win a trip to R&R
Convention 2001 in June!

Page 37

FIFTEEN YEARS OF KOST-ING
Mark Wallengren and Kim Amidon have
become L.A. radio’s premier on-air
couple, 15 years after they were paired
for the KOST morning show. They
recently sat down with AC Editor Mike
Kinostan to discuss a decade and a half
“along the KOST.”

Page 104

IN THE NEWS

¢ Lynn Bruder appointed VP/GM
of Radio One/Philadelphia

o Dave Popovich becomes WMVX/
Cleveland PO and Clear Channel
“Mix” Brand Manager

-+ KJOi/Dallas flips to Sports/Talk

-+ Etolle Zisseiman named VP/Adult
Formats for Arista Records

Page 3

| THis ] week

* LENNY KRAVITZ Again (Virgin)

-MHI.EH.I. ﬂ Ptl MWMM)
URBAN

* JABGED EDBE Promise (So So Det/Columbia)
URBANAC

-musmwmwm (Ehlm/EEG)

'+ TOBY KETTH You Shouidn Kiss Me ... (Drear

L - &,
"N SYMC This | Promiss You ()

HOTAC =

« MATCHBOX TWENTY If You're Gone (Lava/Atiantc)
NAC/SMOOTH JAZZ

« BONA FIDE X-Ray Hip (V-Coded)
ROCK

« AEROSMITH Jadsd (Columbia)
ACTIVE BOCK

© GODSMACK Awake (Republic/Universal)
ALTERRATIVE :
« CRAZY TOWM Buttety (Columbis)

« DAVE MATTHEWS BAND | Did 1t (RCA)

(DIMM)

NEWSSTAND PRICE $6.50

By Av Pererson
RAR NEWS/TALK EDITOR
alpeterson@ rronline.com

Savage Nation host Michael Savage has been
added to the lineup of guest speakers at next
month’s R&R Talk Radio Seminar in Los Ange-
les. The edgy conservative talker first rose to
prominence by becoming the No. l-rated after-
noon drive host in San Francisco on ABC Radio’s
KSFO, where OM/PD Jack Swanson has called
Savage’s program “the biggest breakthrough show:
in years.” In just the past 12 months Savage

SAVAGE/Ses Page 21

Good News, Not So Good News For Radio Biz

B Revenues take skid in December, but overall 2000 numbers are impressive

ronr@rronline.com

DALLAS — RAB President/CEO
Gary Fries had one of those “good
news-bad news” announcements
last week at the bureau’s annual
convention. The good news: The
radio industry is just a hair away
from being a $20 billion business
— a dramatic increase in the last
decade and 12% better than last
year.

The bad news: Business was
down in December '00, a reflec-
tion of retailer woes during the
Christmas shopping scason,
which broke a 99-month streak of

Left: Gary Fnies recognizes RAB conference Chair and Radio One
axec Wayne Brown. Right: Keynote speaker Mike Veeck shares an-
ecdotes from his baseball career.

continuous revenue gains. Yet even that news
brought forth optimism. Radio didn’t fare as
badly as television or newspapers did during
the holidays, and radio will likely pull out of
any kind of recession before competitive me-
dia do.

Fries also pointed out that the comparable
months in 1999 represented the peak of the dot-
com spending splurge. As a consequence, the
markets that benefited most in 1999 were the

more dollars during these uncertain times.

The convention itself was fairly upbeat, al-
though the mood was certainly not as cuphoric
as last year's, when major-market stations were
writing dot-com business faster than they could
air the spots. But things were far brighter than
during the recession-plagued early "90s, when
it seemed radio would never pull out of its dol-
drums.

The entire conference was dedicated to “Ra-

FEBRUARY 9, 2001

Savage To Speak At TRS 2001

B Inspirational address scheduled for March 9

Internet Usage

Declined In 2000

Although a majority of Americans
now have access 10 the intemet, the
amount of time spent online has de-
10 an Arbitron/Edison Media Re-
seerch study of online users.

The telephone survey of 3,005 fall

threshold for the first time. Access
from any location is now up to 62%.
Butfor some reason online usage
among diarykeepers has declined
steadily over the last year. In Janu-
ary 2000 the average time spent
oniline was 8 hours, 1 minute. In a
survey taken in July 2000, that fig-
ure declined 10 7:49. Last month it
decilined again 10 7:08.
Despite the decline, Americans
find the intemet an ever-increasing
pert of their ives. in fact, when asked
10 choose between all of the TVs in
their house or their Intemet access,
62% decided to stick with TV; 33%
chose the Intemet. But 12-24-year-
oids have a greater affinity for the
Intemet. Only 50% of this group
would keep their TVs, while 47%

ones hit hardest in December 2000. dio Wayne” Comils, a longtime radio figure chose the inlemet.

All this was discussed at RAB 2001, where Broadband access will play an
2,200 sales professionals (down from last important part both in Americans’
year’s 2,500) gathered to find ways of mining RAB/Ses Page 21 i 21
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By JErrRey YORKE The latest turn- £
Mercury/Nashville | -.vouce worbe laiest w- | ‘Eajmess To All,
B LostHighway label e Tuesday, when Mor- | All@giance To None’
mm'mm Soft advertising gan Stanley Dean

demand has caused Witter analyst Leah ozl —
By Steve WonsiEwiz even thc‘most un- |5 Modigliani plucked jhoward@ rronline.com
:;:lés’fmﬂ""m'm_cm derstanding radio |3 Clear Channel from Saying he is “thrilled and

Universal Music Group has
promoted Mercurlenhville
President
Luke Lewis
to Chairman
of the label
and announ-
ced the for-
mation of

a joint venture
between Mer-
cury/Nash-
ville and Is-
land Def Jam Music Group.
Lewis, who continues reporting
to UMG Chairman/CEO Doug

LEWIS/See Page 38

the firm’s Fresh
Money Buy List of
top-10 stocks. The
list focuses on com-
panics expected to
“significantly outper-
form” some 1,800 issues

ANALYSTS/Sos Page 36

Entercom Clears Eamings ‘Hurdies’

Entercom announced on  enues were up 9%, and BCF
Monday that Q4 revenues were  climbed 14%; BCF margins in-
up 52%, to $91.7 million, and  creasad from 42% fo 44%. Pro
broadcast cash flow increased forma eamings per share rose
85%, 10 $40.4 million. Aler-tax  from 18 cents 10 19 cents. First
cash flow rose from $17.4 mi- Call analysts had estimated a
lion, or 39 cents per share, 10  16-cent gain.

$25.3 million, or 56 cents. On a
same-station basis, net rev- EARNNGCE/S0e Paga 4

analysts on Wall | %
Street to take a |
“let’s wait until the
second half of the
year” attitude to-
ward an industry
that just a year ago filled
them with excitement.

See Art Bell and Matt Drudge at R&R Talk Radio Seminar 2001. Register at www.rronline.com.

privileged” to be President
Bush’s choice to head the FCC,
Chairman Michael Powell held
his first meeting with members

Potential candidates for
open FCC seats, Page 4

of the press on Tuesday. Powell
called his appointment to the po-
sition “truly a singularly unique
honor in my life, and 1 take that
challenge with great humility.”
He also stated his credo to his
staff: “We owe fairness to all but
allegiance to none.”

He opened the session by de-
scribing the time at which he is

POWELL/See Page 9
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On Over 60 Stations!
New This Week:

WIoQ WXKS
WBZZ WXSS
WNCI WNKS
WBBO WAPE
WBMX WVRV
WKZN KAMX

and many more!

T me2VY

On tour in February with Matchbox 20 and Everciear!
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Arista Appoints

Celebrates
Lisselman VP/Aduit
Formats s 21
Arista Records has elevated ?usimgemfs ; | Street Talk 28
Etolle z.sselman 10 VP/Adult For- e Ko Sound Declsions 34
- mats. Based in . 12 ! Nashville 3
internet Noews & Views 17. | publisher’s Profile 144
New York, she {
B-Charis 1
reports to Sr. VP Show Prep 22
Steve Banels Zine Scene 22 || Opportunities 139
g;i‘f;;:ﬂ e National Video Charts 23 || Morketpiace 141
Arista promo- T -
tion team,” Bar-
tels commented. CHARTS
“Her leadership
and interper- | § Howa/Taik 24 | Adult Contemporary 104
soal, Bkills, Hotshot, the latest album from MCA reggae-pop artist Shaggy, has NAC/Zmocth Jaez 3 | ACChart 106
_ along with her reached double-Platinum status. To celebrate, Shaggy and MCA NAC/Smooth Jazz Chart 59 | AC Tuned-In 108
strong relationships at radio, have Records staffers threw a party recently at the label’'s Santa Monica, NAC/Smooth Jazz Action 60 | HotAC Chart 10
brought a dynamic force to the CA headquarters. Pictured (I-r) are MCA Sr. VP/A&R Gary Ashiey, co- CHR @8 | HotAC Tuned-In 112
company. We look forward to her producer Shaun “Sting” Pizzonia, MCA President Jay Boberg, Shaggy, CHR/Callout America 66 | Mook 114
continuing growth and success in manager Robert Livingston and MCA Dir/A&R Hans Haedel. CHR/Pop Chart 67 | Rock Chart 116
leading the charge with our music CHR/Pop Tuned-In 69 | Rock Tuned-In 117
at radio’s expanding Adult format.” CHR/Rhythmic Chart 73 | Active Rock Chart 120
Z|ssclman noted, 'l‘hls is an excit- CHR/Rhythmic Tuned-In 76 | Active Rock Tuned-in 122
AT TS| WMWY Taps Popovich ASPD || B B
Records. | am proud to be part of the aps p Urban Chart 80 | Alternative 128
winning team led by [President/ Urban Action 83 | Anhemative Chart 128
CEO Antonio] ‘LA Reid, (Excc. | Hl Cloar Channel also names him ‘Mix’ Brand Mgr. Urban Tuned-in 84 | Atternative Action 129
VP] Jerry Blair and Steve Bantels. |  veteran Cleveland latter, because everyone Urban AC Tuned-in 89 | Atemative Tuned-In 130
The satisfaction I have received | orammer Dave Mm fvams 10 work for ﬁsrzm“_ Urban AC Chart 90 | ANternative Specialty Show 134
from at Arista can only be | ¢ accepted program- pany. The same was true m : m m '&
equaled by the thrill of working with | ing responsibilities for when we were owned by (:oml pes S
| the label’s outstanding artist rosier. | Clear Channel Hot AC Jacor. We attract the best e 4 .+
{  1look forward to helping make | wMVX (Mix)/Cleve- people, and this was a very | | SOV o7
Arista an even more powerful force | Jand The PD position had casy decision. c°°"'""| m‘l’um'-ln o
in today’s Adult radio formats. been open since Randy “Dave knows Hot AC
DISSELMANSes Page 28 | James departed to pro- probably better than any-
— - | gram KHMX/Houston in body and knows the market _The Back Pages 142
. October *98. Popovich extremely well. It’s just a j
§ 9 will also be a Clear Chan- perfect fit to bring him
xm m m nel Brand Manager for the - back to a station that he s —
On mm-mna company’s “Mix™ format. ok through the roof many years

BT S T S ST

Clear Channel launched Dallas/

pete for the market’s Sports-radio

“I've known of Dave for quite a
long time,” Clear Channel/Cleve-

Bnldel' Bocolms Iladlo Onell'hllly VP/GM

ago [when it was WLTF]. WMVX
will continue to be a rock-leaning

Sllerlllan IWI llas A Pl‘esldent I.incoln

Buffalo and new acquisi-

Ft. Worth’s newest Sports/Talkeron | land GM Jim Melizer told R&R. Hot AC” Alan Lincoln, VP/GM of He tells R&R. “As a

. Feb. 1 by flipping Oldies KJOI- | “The problem was that he was  Popovich arrives after a stint as | WAMO-AM & FM and company, over the last few
. AM 1o the new “XTRA Sports | working for the competition, and I VP/AC & Director/Operations for | WSSZ/Pittsburgh, has been years in particular we've
1190.” Clear Channel is operating | couldn’t touch him. When I'm  Cleveland-based McVay Media. | promoted to President of worked very hard to begin

the station under an LMA, pending | looking for a PD, 1 usually get a  “Dave’s strategic abilities are almost | Sheridan Broadcasting’s to look at opportunities to
final purchase of the property from | choice of two or three on a silver m '* a radio division. Lincoln will grow the company. It is
Radio One. ke . retain his current duties | our desire to grow in the
The station has applied for new — while adding oversight re- broadcast industry in a

call letters KTRA-AM. It will com- sponsibilities for WUFO/ § proper way. Just last

month we purchased

listeners with Susquchanna’s es- tion WPGR/Pittsburgh. A WPGR, a Gospel station,
wablished KTCK-AM (The Ticket), | Lynn Bruder, GM of awe of. She dcg:'.wly has |y incoln is a 12-year and we're looking at other
as well as with ABC Radio’s soon- | Alternative WPLY (Y- it together, and she’s agreat | gporigan veteran and began opportunities as well.

to-be-launched ESPN Radio, which
will air on that company’s recently
purchased KEMM-FM.

KJOI is currently carrying a full
slate of programming from FOX

100)/Philadelphia since
1992, has been promoted
to VP/GM of parent com-
pany Radio Onc’s Phila-
delphia stations. In addi-
tion to maintaining her

lady.

“Y-100 was privately
held by Dan Lemer as both
Y-100 and its predecessor,
*Kiss 100’ I started in sales
there right out of college

his career with the company, which  That’s one of the major functions of
focuses its properties op African  my new job.

American-targeted formats.

LINCOLI/Ses Page 20

KJOUSes Page 3 | present duties, Bruder will and was rewarded along
Urban sister WPHI (Phil- really liked what I did at Y- One-On-One Sports has named L.A. to assume his new job early
n&n omﬂes ly 103.9). 100, and that was a nice | Kurt Kretzschmar to the newly next month.

Presidents Day

In observance of the Presi-
dents Day holiday, R&R's Los

Bruder succeeds Darryl
Trent, who departed Feb. 2. She
told R&R, “Radio One provides a
nice family environment, and when
1 met [President/CEO Alfred Lig-

switch-over in ownership.
Since Radio One took over in Feb-
ruary 2000, we've seen enormous

In fact, Bruder says Y-100 has

crcated PD position for the
network’s Los Angeles O&0,
Sports/Talk KMPC-AM. Kretz-
schmar has been with One-On-One
for the past seven years, most re-

“We're very excited to have Kun
join us as we enter this next phase of
KMPC'’s development,” KMPC VP/
GM Nancy Cole told R&R. “Until
now we have been airing program-

Angeles, Nashville and Wash- gins M) I liked him a lot. It was the ~ seen 300% growth since Radio One | cently serving as Assoc. Director/  ming from our network exclusively.
W-DCF:“::““M same with {COO) Mary Catherine Affiliate Relations at the company’s
e 2 Snced, whom I admire and am in BRUDER/See Page 36 | Chicago offices. He will relocate to KRETZSCHMAN 3¢ Page 28
L 4
HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA0087  WEBSITE: wwiw.rronkine.com ]
h 1
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Rado Business

Furchgott-Roth Will Not Seek Another FCC Term

O Speculation swirls as conmiswn seats become available

By Joe: Howarp
R&R WASHINGTON BUREAU
Jhoward@rronline.com

FCC Commissioner Harold Furchtgott-Roth announced Feb.
5 that he will not seek another term on the commission. The FCC
is already short-handed after Michael Powell’s ascent to Chair-
man, and Furchtgott-Roth’s announcement, along with uncertainty
about the futures of Commissioners Susan Ness and Gloria Tristani,
added to the rampant rumors about who will be nominated by
President Bush to fill the vacaricies.

“There comes a time when every
free-market advocate in government
must fulfill his dream by retumning to
the private sector. For me. that time
has arrived.” Furchtgoit-Roth said in
a statement released by his office. The
commissioner’s term expired on June
30. 2000, but FCC rules allow a sit-
ting commissioner to continue serv-
ing until Congress recesses the year
after his or her term expires.
Furchtgott-Roth said he will leave the
FCC when a “mutually agreeable
departure date™ can be arranged with
the Bush administration.

NAB President Eddie Fritts said of
Furchtgott-Roth, “During his three
years at the FCC he has brought a
wealth of original thinking. We ap-
preciate his thoroughness of delibera-
tion and his faimess.”

So who will take the open Re-
publican seats? New York Republi-
can Senate candidate Rick Lazio is
one of those being mentioned. Ad-
ditionally. an industry observer said
that Texas Public Utilities Commis-
sion head Pat Wood is a front-run-
ner. and that Kevin Martin. who
worked on the transition commit-

tee for President Bush. is a “top-
rung” candidate. Former Minnesota
Congressman Rod Grams, also a
one-time broadcaster and best-
known for his anti-LPFM legisla-
tion, is reportedly also being con-
sidered for a Republican seat.

As for the Democrats on the com-
mission, Susan Ness' term was ex-
tended two months ago by President
Clinton. but since hers is a “recess
appointment.” President Bush could
open up nominations for Ness' seat.
Commissioner Gloria Tristani’s
term ends in June 2002. but there is
speculation that she may run for
governor of New Mexico or for
Congress. Potential replacements
include former Fritz Hollings
staffer Mike Copps, former John
Dingell staffer Andy Levin and
former Bryon Dorgan staffer Greg
Rhode.

Earnings

Continued from Page 1

For the fiscal year, Entercom rev-
enues grew 64%, to $352 mitlion, BCF
soared a whopping 84%, to $145.4 mil-
lion, and ATCF grew from $52.5 million,
or $1.38, to $89.7 million, or $1.98.

“We accomplished this at a time
when countless other companies in a
slew of industries posted revenue and
eamings shortfalls,” said Entercom
COO David Field. “There were many
pundits and observers who thought that
Entercom faced the toughest hurdies
of any company in the sector.”

Entercom also released its financial
guidance for this year and said rev-
enues will reach $72.8 miilion in Q1,
$103 million in Q2, $101.7 miltionin Q3
and $101.2 million in Q4, for a total of
$378.7 million. Entercom expects an
eamings-per-share loss of 5 cents in
Q1, but gains of 23 cents in Q2, 24
cents in Q3 and 26 cents in Q4, total-
ling a 68-cent gain for the year. Broad-
cast cash flow is expected to reach

$160.2 million for 2001 as it rises
throughout the year, with $24.6 million
inQ1, $44.5 miition in Q2, $44.7 million
in Q3 and $46.4 million in Q4.

As many other radio companies pre-
pared their eamings statements this
week, Field said he believes that “over
the next few days we'll see that the ra-
dio industry acquitted itsetf quite nicely.”

* Entravision's Q4 net revenues
were up a whopping 225% to $55.7
mitiion. The radio group said the in-
crease was primarily due to a spend-
ing spree during 2000 that brought
many of the company’s former competi-
tors info its fold. The acquisitions began
in April with Latin Communications. it
bought Z-Spanish Media in earty Au-
gust and Infinity Assets, billboards in
New York City's high-density Hispanic
areas, in October. All together they ac-
counted for $30.1 métion of the increase.

BCF increased 234%, to $20.4 mil-
lion. The acquisition of Latin Communi-
cations. It bought Z-Spanish Media and
Infinity Assets accounted for $10.3 mil-
lion of the increase. Same-station re-
sults were nothing to sneeze at either:.

AWARDS PROGRAM

Country Music Web Site
Cross Marketing Promotion
For Country Radio Stations and Country Music Web Sites

For details, send blank email to:
countryradio @ getresponse.com
-or call Fax on Demand: (800) 220-1982,
Document ACM (#226)

Q4 net revenues increased 20%, to
$18.4 miltion, while BCF jumped 29%,
to $7.8 million.

Entravision's net revenues for the full
year ending Dec. 31 increased 161%,
to $154 million. The acquisitions ac-
counted for $63.7 million of the in-
crease.

* Disney credited its theme parks
operation with leading fiscal Q1 to-a
profitjump of 23%. The world's second-
largest media and entertainment com-
pany said profit from operations in-
creased from $278 miliion, or 13 cents
per share, to $341 miliion, or 16 cents.
Disney’s per-share profit was in line with
the average First Call estimate of 15
cents.

Before losses from the Intemet unit,
Disney’s per-share profit from opera-
tions rose from 23 cents to 28 cents.
Disney expects per-share profit to rise
by a single-digit percentage in 2001,
significantly lower than the 10%-12%
growth expected by some analysts.

Fiscal Q1 revenue rose 7%, to $7.3
billion, while revenues for Disney’s Me-
dia Networks jumped 6%, to $2.9 bil-
lion. The segment's operating income
decreased 8%, to $590 million. Disney
acknowledged that broadcasting results
refiected declines at ABC due %o soft
Q1 advertising.

¢ New York Times Co. said Q4 rev-
enues for the company, which owns
WQEW & WQXR/New York, rose 7%,
to $951.5 million. Net income was 83
cents per share. Several one-time gains
heiped boost the numbers, including the
sale of three regional newspapers. But
those gains were offset by charges re-
lated to work-force reductions, an as-
set write-down on NYT's Intemet unit
and losses related to the sale of sev-
eral online interests.

¢ Jefferson-Pilot Communications
said its eamings grew 11%, to $13.5
million in Q4 and 9%, to $41.2 million
for the year. The company, a division of
Jetterson-Pilot Corp., said its radio sec-
tor was particutarly strong in 2000, as
broadcast cash fiow climbed 5%, to
$89.6 million for the year.

* RealNetworks said Q4 net rev-
enues jumped 34%, from $43.5 million
to $58.2 million. Full-year 2000 net rev-
enuas rose 84%, from $131.2 mitlion
to $241.5 miliion. Real’s net losses were
$33.3 million (21 cents) for Q4 and
$110.1 miflion (72 cents) for the year.

i

Lucent Behind Schedule On Sirius l.‘hlps,
Sirius Loan Delayed

ucent had agreed to try to provide chipsets for Sirius Satellite Radio

by December 1999, but its current plans are to ship design models of
the chipsets this quarter, Lucent spokeswoman Lori Heiga told Bloomberg
on Monday. “The chipset is nearty complete,” she said. “We're debugging it
as we speak.”

Bugs are also delaying the satellite broadcaster's $150 million loan from
Lehman Bros. In announcing the loan on Dec. 1, 2000, Sirius said that it
would have to pass a signal-distribution test — but, Sirius Treasurer Michael
Haynes toid Bloomberg, “There are certain bugs that remain in the system.
We'll move forward with the Lehman test when we resoive those bugs.”
Lehman Bros. high-yield debt analyst Bob Berzins took the news in stride,
noting that he expects Sirius to receive the Lehman loan shortly. “Of course,
there's a software problem, but that's normal when developing a system
like this,” Berzins said. “There’s a bug, and they'll get rid of it.” Haynes said
Lehman Bros. expects Lucent to begin mass-producing Sirius chipsets in
Q3 2001. That's also when receivers with Lucent chipsets will be available
to be instalied in 2002 model-year automobiles.

The delay doesn't seem to be slowing down Sirius’ other plans: The
compdny said last week that Sony has agreed to produce car, home and
portabie receivers for the Sirius service.

Meanwhile, the Chicago Board Options Exchange added options on
13 additional stocks on Monday, including Sirius. The CBOE symbol for
Sirius is QXO. The Designated Market Marker for the company is Spear,
Leeds & Kellogg.

Viacom To Repurchase Up To $2 Billion In Stock

lacom has uncertaken a plan to repurchase up to $2 billion worth of
VIA shares. The action comes a month after the company completed
amarket-purchase program of $1 billion worth of stock.

Emmis Declares Dividend On
Convertible Preferred Stock

mmis Communications’ board of directors on Tuesday approved a
$.781 dividend on the company’s 6.25% convertible preferred stock for
sharehoiders of record as of April 1. The dividend is payabie April 15. One
share of the issue is convertible to 1.28 shares of Emmis class Acommon
stock.
The board also scheduled its annual sharehoiders meeting. The meet-
ing will be held at 10am on Tuesday. June 26, at Emmis’ indianapolis head-
quarters.

FCC Actions

he FCC has rescinded its indecency fines against Howard Stem flag-

ship WXRK-FM/New York. In 1997 the commission proposed $6,000
in fines against WXRK for alleged indecent broadcasts during The Howard
Stern Show. The broadcasts aired in October 1995 and in March and June
of 1996 and resulted in fines against Stem affiliates WBZU/Richmond and
WEZB/New Orleans after listeners in those markets filed complaints with
the FCC. WXRK was fined as well, because the broadcasts originated from
that station, buton Feb. 5 the FCC said that “because a significantamount
of time has elapsed since the broadcasts,” it has decided not to issue the
forfeiture order. “However,” the FCC added, “our decision today in no way
condones the broadcasts of the material atissue.”

* The FCC released an order last week announcing that it has suspended

its EEQ rules until further notice. The action comes in response to a Jan. 16
decision.by the U.S. Court of Appeals that declared certain parts of the
commission's EEQ regulations unlawful and vacated the rules. As a resuit,
broadcasters and cabie operators that had been required to file annual
EEO reports, as well as the reports that accompanied applications for such
items as license renewals, are no longer required to do so. in a statement,
Commissioner Gloria Tristani said it would have been more appropriate to
suspend only the report-filing requirements, pending a rehearing on the
court's decision.

Cox, Radio One Deals Close

ox Radio has completed its $52.5 miliion deal with Radio One, an-
nounced in November 2000. Cox said then it would pay cash for WDYL/
Richmond and WJMZ & WPEK/Greenvilie-Spartanburg. which Radio One

Continued on Page 9
R&R Stock Index

This weighted index consists of publicly traded companies that derive
more than 5% of gross eamings from radio advertising.

- Change Since
228 12601 2281 w900 126012201
R&R Index 37433 26066 238.74 9% +19 %
Dow Industrials 1100320 1065998 103864.10 -1.3% +1.9%
S&P 500 1409.12 1354.95 li49.49 2% 04%
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Y "Will you still love me tomorrow?”
k.
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And no one can save you more time and money
clearing rights to music than we can.

BMI operates as a non-profit-making organization of songwriters, composers
and music publishers that licenses songs for public performance.

“Wild Thing” ty Chip Taylor © 1965 Renewed 1953 EM? Blackwood Music tac. “WIRl You Love Me Tomorrow™ By Gerry Goflin and Carole King © 1981 Renewed 1900 Screen Gems-EMI Music inc. All rights reservad. infernational Copyright secured. Used Dy permission.
WWwWWwW.americanradiohistorv.com



www.americanradiohistory.com

6 ® RaR February 9, 2001

DEAL OF THE WEEK

* KJOI-AM/Dallas-Ft. Worth, TX

$16 million

Radio Business

B e

2001 DEALS TO DAT

Dollars to Date: $313,748,100

Stations Traded This Yoar:

e e ot

(Last Year: $24,906,227,133)

Doliars This Quarter: $313,748,100

i

!

!

H

\
(Last Year: $592,863,000) ;
o
H

|

(Last Year: 1,795)

Stations Traded This Quarter:  S3

(Last Year: 238)

Clear Channel Dallas Buy Full Of ‘JOI

O Radio One sells Metroplex AM for $16 million; gets a Iittie ‘TLC in indianapolis

Deal Of The Week

Texas

KJOL-AM/Dallas-Ft. Worth
PRICE: $16 million

TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 606-655-
2267. Itowns 1,165 other stations, in-
cluding KDGE-FM, KDMX-FM, KEGL-
FM, KHKS-FM & KZPS-FM/Dallas-Ft.
Worth,

SELLER: Radio One, headed by
President/CEO Alfred Liggins ill.
Phone: 301-306-1111

FREQUENCY: 1190 kHz

POWER: 50kw day/5kw night
FORMAT: Sports

COMMENT: This station has applied
for the call letters KTRA.

WDRR-FM/San Carlos
Park (Ft. Myers-Naples)
PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Mercury Broadcasting Co.,
headed by President Van Archer.
Phone: 210-222-0973. It owns four
other stations. This represents its en-

try into the market.

SELLER: Ruth Communications
Corp., headed by Ruth Ray. Phone:
941-275-9377

FREQUENCY: 98.5 MHz

POWER: 19kw at 371 feet

FORMAT: NAC/Smooth Jazz
BROKER: Blackburn & Company
Inc.

WLGM-FM/Petersburg
(Springfield)

PRICE: $3 million

TERMS: Facility sale for cash. A de-
posit of $100,000 will be made, with
the balance due at closing.

BUYER: Mid-West Famlly Broad-
cast Group, headed by COO/Direc-
tor Thomas Walker. Phone: 608-273-
1000. it owns 23 other stations, includ-
ing WMAY-AM, WNNS-FM & WQLZ-
FM/! I

SELLER: Richard Van Zandt. Phone:
217-528-2300

FREQUENCY: 97.7 MHz

POWER: 6kw at 328 feet

FORMAT: Religious

BROKER: H.B. LaRue.of H.B. LaRue
Media Brokers

COMMENT: Mid-West Family is pur-
chasing the 97.7 MiHz facility, curently

home to WLGM, under the name
Long-Nine Inc. Van Zandt will retain
the WLGM format and relocate it to a
CP at 88.1 MHz upon the close of this
deal. Mid-West Family expects to take
the 97.7 MHz signal dark for several
weeks before ltis relaunched. Itis not
known whether the WLGM calis will
also refocate.

WTLC-AM & FW/
indianapolis

PRICE: $8.5 million

TERMS: Asset sale for cash. $500,000
of the purchase price will be attributed
to the joint Emmis-Radio One $1 mil-
lion donation designed to promote
educational opportunities for minority
youths in Indianapotis.

BUYER: Radio One, headed by
President/CEO Altred Liggins Il
Phone: 301-306-1111. It owns 47 other
stations, including WBKS-FM, WHHH-
FM & WYJZ-FMNndianapolis.
SELLER: Emmis Communications,
headed by President/CEQ Jetf
Smulyan. Phone: 317-266-0100
FREQUENCY: 1310 kHz; 105.7 MHz
POWER: Skw day/1kw night; 50kw at
449 feet

FORMAT: Gospel; Urban

—

—_—

] TRANSACTIONS AT A GLANCE

i
j
‘i All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

© KMXU-FM/Manti, UT $2 million

o T g e o e o

N ———

COMMENT: Radio One is purchas-
ing Emmis’ WTLC-AM/Indianapolis
and the intellectual property of
WTLC-FM/Indianapolis. Emmis will
retain WTLC's present 105.7 MHz fre-
quency but has not announced a new
format. WTLC-FM will relocate to
106.7 MHz, the present home of
WBKS-FM, in mid-February. This deal
originally appeared with an undis-
closed price in the Jan. 19, 2001 is-
sue of R&R.

WMDI-FM/Bar Harbor
PRICE: $97,000

TERMS: Asset sale for cash. Athree-
year noncompete clause will be en-
forced.

BUYER: Mariner Broadcasting Ltd.,
headed by President/Treasurer Louis
Vitali. Phone: 207-967-0993. it owns
four other stations. This represents its
entry into the market.

SELLER: Bridge Broadcast Corp.,
headed by President/Director Robert
Scott Hogg Sr. Phone: 207-288-4166
FREQUENCY: 107.7 MHz

POWER: 12kw at 489 feet

FORMAT: Rock

BROKER: George Silverman & As-
sociates

© WDRR-FMW/San Carios Park (Ft. Myers-Naples), FL $2.5 mition
© WLGM-FM/Petersburg (Springfieid), IL $3 miion j
© WTLC-AM & FMAndianapoiis, IN $8.5 million

© WMDI-FM/Bar Harbor, ME $97,000

© WJKN-AW/Jackson, M Donation

© WAJV-FM/Brooksviile (Columbus), MS $500,000
© KGTO-AM/Tuisa, OK $455,000

© WPGR-AMMonroevilie (Pittsburgh), PA $625,000
o KLVW-FM/Odessa (Midiand), TX $1.48 million

O ——

© WZRK-FM/Nekoosa (Wausau-Stevens Point), Wi $8,000 ‘
© WMOV-AM & FM/Ravenswood, WV $500,000 {

WJKN-AM/Jackson

TERMS: Donation

BUYER: Spring Arbor College,
headed by President E. Harold Munn
Jr. Phone: 517-750-6540. It owns two
other stations. This represents its en-
try into the market.

SELLER: Coltrace Communica-
tions inc., headed by President/Direc-
tor John Salov. Phone: 517-366-5364
FREQUENCY: 1510 kHz

POWER: Skw

FORMAT: Dark

WAJV-FM/Brooksville
(Columbus)

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Urban Radio Broadcasting
LLC, headed by President Kevin
Wagner. Phone: 334-343-4900. It
owns two other stations, including
WMSU-FM/Columbus.

SELLER: Radio Columbus, headed
by President J.W. Furr. Phone: 662-
328-1420

FREQUENCY: 98.9 MHz

POWER: 6kw at 676 feet

Continued o Page §
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If time is money, what
could you get for an extra
- radio commercial every

ten minutes’

If you're in the radio business to
make money (and who isn't)
you need

Through an exclusive time-
shifting process, Cash creates
additional broadcast time to
sell. It does it in real time, right
on the air. It does it without
reducing program content. It
does it without affecting pitch
or creating a “‘chipmunk effect,”
It does it in stereo or mono. It
does it in variable amounts,
adding from zero to five
minutes, within two minutes to
two hours.

Cash, from Prime lmage - you
don’t need one unless you want
to make some.

The Digital Video People

662 Giguere Court #C, San Jose, CA 95133 «Tel (408)867-6519 Fax (408) 926-7294 Service (408)926-5177

Primeimagein@earthlink.net *+ www.primeimageinc.com

WWW.americanradiohistorv.com



www.americanradiohistory.com

CALLOUT YOU CAN COUNT ON

Now America’s fastest growing research company offers
radio’s most up-to-date callout program.

® ACCURATE SCREENING AND INTERVIEWING - Edison’s years of experience
designing questionnaires and information systems ensures that the screening
criteria you set is what you get.

1 e ADVANCED PANEL MANAGEMENT - EDISON CALLOUT uses the most advanced
| methods to reach, track and complete each interview in order to avoid over-using
0 or under-using qualified respondents.

i ® FULL ANALYTICAL DATA REPORT SYSTEM - Our software allows you to create
| the report format you want and categorize your music.

o DIGITAL HOOK TRANSFER - Send your hooks electronically over the Internet
, to speed turnaround.

Isn’t it time you upgraded to the most up-to-date weekly callout program?

e —

NEW from =

edison media research

To find out more, contact Larry Rosin (LRosin@edisonresearch.com)
Lou Patrick (LPatrick@edisonresearch.com) or
Melissa DeCesare (MDecesare@edisonresearch.com)

Tel (908) 707-4707 / fax (908) 707-4740
www.edisonresearch.com

-— - e T T —
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Transactions

Continued from Page 6
FORMAT: Gospel
BROKER: Media Services Group
COMMENT: Cumuius has assigned
its right to purchase WAJV to Urban
Radio Broadcasting.

Oklahoma:

KGTO-AM/Tulsa

PRICE: $455,000

TERMS: Asset sale for cash
BUYER: Perry Broadcasting Co..
headed by owner Russeil Perry.
Phone: 405-424-4695. It owns four

SELLER: Cox Radio inc., headed by
President/CEO Bob Nell. Phone:
404-843-5000

FREQUENCY: 1050 kHz

POWER: 1kw day/22 watts night
FORMAT: Adult Standards

~ Pennsylvania

WPGR-AMMonroeville
(Pittsburgh)

PRICE: $625,000

TERMS: Asset sale for cash
BUYER: Sheridan Broedcasting
Corp., headed by CEO Roneid Dav-
enport Sr. Phone: 412-456-4008. It
owns four other stations, including
WSSZ-AM & WAMO-AM & FM/Pitts-
burgh.

SELLER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson. Phone: 859-245-1000
FREQUENCY: 1510 kHz

POWER: 1kw day/250 watts night
FORMAT: Gospel

: Texas

KLVW-FM/Odessa
(Midiand)

BUYE! vaqueow.Phom

Continued from Page 1

taking the reins as one of revolution-
ary change in “virtually every seg-
ment” of the FCC's purview. In fact,
he expects that the commission’s
role in the future may be more reac-
tive than proactive. “The most sig-
nificant challenges that we face as
an agency are going to be the ones
that find us,” he said. “We will find
ourselves more and more often re-
sponding to change rather than driv-
ing it. During my tenure I iniend to
focus on building an agency that is
well-suited to the challenges that
will come our way. We need an FCC
that can deal more thoughtfully and
more comfortably with unceriainty,
ambiguity and confusion.”

Powell’s comments throughout the

FORMAT: Contemporary Christian

KMXU-FM/Manti
PRICE: $2 milion
TERMS: Asset sale for cash
BUYER: Milicreek Broadcasting
LLC, headed by President Chris
Devine. Phone: 312-204-0900. It

POWER: 63kw at 2,359 feet
FORMAT: B/EZ
BROKER: Greg Mervill of Media Ser-
vices Group

Wisconsin

WZRK-FM/Nekoosa
(Wausau-Stevens Point)
PRICE: $8,000
TERMS: Agset sale for cash
BUYER: Magnum Radlo, headed by
President David Magnum. Phone:
608-372-9600. It owns nine other sta-
tions. This represents its entry into the
market.

SELLER Berry Radio Co. No phone

FREOUENCY 93.9 MHz
POWER: 25kw at 66 feet
FORMAT: Unknown

West Virginia

WMOV-AM & FW/
Ravenswood

PRICE: $500,000

TERMS: Asset sale for stock and cash
BUYER: Legend Communications,
headed by President Lawrence
Patrick. Phone: 410-740-0250. it owns

sion. *““The benefit of Congress is that
it is the body meant to represent,
broadly, the views and preferences of
the nation,” he said.

Staying true to his reputation,
Powell listed dercgulation as one of
his overriding policies. “As you might
expect, | put a greater punctuation on
deregulation and markets,” he ex-
plained. “1 want to emphasize that I
dodmnotjtmomofanldeolopcal
preference or the support of the in-
dustry that we regulate. [ assure you
that many [broadcasters) want less de-

jon than you might think.”

Rather, Powell said he believes that

st

Continued from Page 4
was seliing in order 10 finance deals with Sunburst and Clear Channel in Dallas. Along with WDYL, Cox’s presence in
Richmond will be felt via its joint sales agreement with WARV/Richmond, which Radio One soid in November to
Honolulu Broadcasting.

in related news, Cox is selling KGTO-AM/Tuisa for $455,000 1o KJMM inc., which began operating the station via
anLMAonFeb. 1.

Additionally, a three-way deal came to a close in Dalias last week. Last November Sunburst Media said it would
sell KDGE's intellectual property to Clear Channel for $5 million cash while selling KDGE's 94.5 signal to Radio One
for $524 million. At the same time Radio One acquired the intellectual property of Clear Channel's KTXQ for $2 million
and moved that station’s Rhythmic Oldies format 10 94.5. Clear Channel has since placed the KDGE format and calls
at102.1.

Centennial Broadcasting Repays Deit, Completes Sale

entennial Broadcasting has repaid $18.9 million in senior subordinated debt to American Capitsl Strategies,
which invested in Centennial in December 1998 as part of a recapitalization, Last week Centennial completed the
divestiture of six radio properties — KKLZ, KJUL & KSTJLas Vegas and KMEZ, WBYU & WRNO/Baton Rouge — to
Bessley Broadcast Group for approximately $113.5 million. When the deal was announced in June 2000, it camied a
$138 million price tag, but the amount was amended in mid-December, after the companies renegotiated. Centennial
President/CEO Allen Shaw has joined Beasiey as Vice Chaiman/COO:; he served as Beasley’s COO from 1985-90.

Judge Approves Strategic Media Buyowt

federal judge last week named a team of managers led by Sr. VP Amy Vokes and funded by a who's who of radio

executives the successful bidder for the assets of Strategic Media Research. The ruiing witl aliow the group to
close on Strategic this month. Strategic, founded by company President Kurt Hanson, filed for Chapter 11 bankrupicy
protection in January at the request of Vokes and the radio investors, who include Jim de Castro, Affred Liggins, David
Kantor, Jeft McClusky, Jeft Trumper and Gary Slaight. Each investor will receive a seat on Strategic’s board of
directors.

Devine, Buzil Add To Stable With Utah Buy

ag Mile Media, headed by Chris Devine and Bruce Buzil, has agreed to purchase KMXU-FM/Manti, UT from

Sanpete County Broadcasting for $2 milion, pending FCC approval. Sanpete County, headed by Doug Barton,
will retain sister KMTI-AMManti. Greg Merrill of Media Services Group represented Mag Mile in the deal.

Saga Cleses On Purchase 0f Quartst

age Communications announced that it has compieted its $6.7 million purchase of WABD-AM & WCVQ-FM/FL.

Campbell, KY; WOXN-AM/Clarksville, KY; and WZZP-FM/Hopkinsville, KY from privaiely heid Southemn Broad-
casting. When the dea! was announced in October, Saga also announced an agreement 1o purchase WVVR-FW/
Hopkinsville from WRUS inc.

Kiein Bocomes Dertelemann U.S. Head

osl Kiein, who eamed a reputation as a tough enforcer in his six years as head of the DOJ's Antitrust Division

before his departure last fall, has accepled a role at Bertelsmann. Kiein will oversee the company’s U.S. tax, audit
and legal affairs needs and will advise ks German headquarters on legal and strategic govemnmental issugs. He' also
help in the formation of Berteismann's e-commerce arm and may be asked to become involved in such issues as
BMG's possible purchase of EM! Music Group. .

CMN Radio Launches Breaking-News Alest Systom

NN Radio last week debuted a new closed-circuit satellite communications channel to alert its affiliates to up-

coming news breaking on CNN, special reports and urgent programming changes. About To Occur Momentarily,
or ATOM, connects to a newsroom or on-air studio speaker 24 hours a day. The system uses a tone waming followed
by voice instructions to alert stations.

C-SPAN Site To Stream Congressional Hearings

-S8PAN pians to offer gavel-io-gavel audio coverage of U.S. Senate committee hearings on a new website at
www.capitolhearings.org. C-SPAN will encode and stream daily audio feeds from the 26 Senate committee

hearing rooms that have audio-streaming capability. A daily list of available rooms and scheduled hearings will appear
on the webslle.

ouse Energy and Commerce Commitise Chairman Billy Tauzin on Feb. 5 selecied Will Nordwind as House
Talscommunications Suboommities counsel. Nordwind most recently served as Deputy Chist of Siefl, Legis-
lstive Director and counsel 10 Rep. Fred Upton.

Realiotsaris Sois Gmployss Sption Exchange

has announced that & will permit iis staflers 10 trade the stock oplions previously granted 10 them for

an equal number of new oplions at a future date. The new oplions’ exercise price will be based on the stock’s

vaiue at the end of August 2001. ReaiNetworks currently has approximately 24 million options heid by empioyees at

an exsrcise price of over $10 per share. RNWK shares were trading at about $0.25 earfier this week; Bioomberg

reporied that shares have plunged 88% since last year. RealNetworks’ board of directors, including Chalman/CEQ
Rob Glaser, will not participate in the program, and participation by other executive officers will be limited.

e W

e 2. < A

ford consumers and producers a trial-
and-error period in which consumers
can express preferences and businesses
can respond. He described pro-con-
sumer markets as “‘the best systems de-
veloped by mankind to promote the
diversity of choices and interests
mmgconnmax He espoused his
aim to craft a coherent competition
mmmumh
ing the changing landscape of the
communications industry while pre-
serving the fundamental goals of the

www americanradiohistorv com

Telecommunications Act.
Commenting specifically on
broadcast ownership regulations,
Powell expressed doubt as to whether
“prophylactic ownership structures™
can have what he described as “the
desired effect™ of greater and more
diverse product. He said that if com-
petition were the only issue, he would
“most strenuously” defend owner-
ship caps. But he said the challenge
comes when trying to strike a bal-

ance between fostering competition

and protecting diversity.

Regarding the controversial topic
of low-power FM, Powell fielded a
question about legislation that Sen.
John McCain has threatened to intro-
duce that will propose (o overtumn the
LPFM bill passed by Congress. “I
don’t really have a view on tha”
Powell said. “I feel sincerely that Con-
gress and the people’s representatives
mdebdenlanywaytbeywam&o
My job is pmmpnlly 0 implement
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RSR TALK RADID SEMINAR SCHEDULE OF FVENTS

FOR MORE INFORMATION, CALL
THE TRS HOTLINE AT 310/788-1696

THURSDAY, MARCH 8,.2001

Noon
REGISTRATION OPENS

3:00-5:00pm

ANNUAL TALK RADIO ROUNDTABLE

A panel of the industry's most successful and infiuential radio
executives take part in our annual look at the state of the format.
6:00-8:00pm

OPENING TALKTAIL RECEPTION

FRIDAY, MARCH 9, 2001

eyt P Y
8:30-9:00am
CONTINENTAL BREAKFAST

9:00-10:15am

GENERAL SESSION

Featured Speaker: Talk Radio Network's
MICHAEL SAVAGE

10:30-11:45am
CONCURRENT SESSIONS

o Selling Controversy: Don’t Take No For An Answer
How to succeed when controversial content and talent make
advertisers nervous.

* Don’t Kill Your Hot Talk With Cold News
Can your news be both contemporary and credible? This panel says
yes, and they’ll show you how.

Noon-1:30pm

LUNCHEON
Featured Speaker: WOR Radio Network’s JOAN RIVERS

1:45-3:00pm

CONCURRENT SESSIONS

* Dueling Business Models: A Reality Check On How The
Internet Shapes Your Business Strategy

Get behind the fluff to determine which Internet business model
makes the most sense for your station.

¢ Film At 11: When Your Station Becomes The Story
Learn from those who have been there how to be prepared when
reporters from other media invade your station.

Friday Continued
3:15-4:30pm
CONCURRENT SESSIONS

 Generation Jones: Are They Talk Radio’s Future?
A conversation with pop-culture expert and author Jonathan Pontell
about the undertapped potential of 35-44-year-olds in America.

* The Production Pro’s Workshop
Hear from some of the country’s best how great production
enhances your station’s sound and image with listeners.

5:00-6:00pm
TALK RADIO HAPPY HOUR

9:00-11:00pm
TALK RADIO CIGAR SMOKER

RS LTS5 SRS, e
T W S YR

8'30-9.003m
CONTINENTAL BREAKFAST
GENERAL SESSIONS
9:00-10:00am

The Real Secrets Behind Successful Talk Stations

An insider’s peek behind the Arbitron numbers of some of
America’s most successful News/Talk stations.

10:15-10:45am
Premiere Radio Networks’ ART BELL goes live one-on-
one with MATT DRUDGE.

10:45-11:30am
Keynote Speaker: Clear Channel Radio CEO
RANDY MICHAELS

11:45am-12:45pm

From Here To Hell And Back

Hitting bottom didn’t stop any of these nationally syndicated talkers
from reaching the top. An all-star panel of hosts gather for this
one-time super-session.

1:00-2:30pm
R&R’S ANNUAL NEWS/TALK INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON
With the 2001 News/Talk
Lifetime Achievement Award
honoree and Speaker,

EFM Media Chairman/CEQ
ED McLAUGHLIN.

| /Z’/// Mﬂ/ﬂ J[M//I’/M’

AGENDA SUBJECT TO CHANGE
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For more
information
and website

registration go to
rronline.com

if you are serious about ' ' ‘ Featuring keynote speakers
success in Talk Radio, A&R's \ and sessions designed to
Talkk Radio Seminar 2001 is —-., , heip you increase your Talk
the one event you cannot / m : ' ® radio station’s ratings and
afford to miss! Join a who's- e ‘ L A | W2 revenues in the year ahead.
who of Talk Radio’s ieaders Don't miss the most talked
and innovators for the most about annuai event in Taik
format-focused meeting et mialetal=N radio - R&R's Takk Radie
you've ever attended. ' ﬁ ' 1 1T Sominar 2001!

MARINA BEACH MARRIOTT, LOS ANGELES, CA

= I"";v&_“;\;""
— “REFISTER HOW. P

SEMINAR FEES
BEFORE FEBRUARY 9, 2001

FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 10-MARCH 2, 2001
OR MAIL TO: [Mpmnwuwwwhmmm.] AFTER MARCH 2, 2001

registration

R&R Talk Radio Seminar Full payment must accompany
o s N (8 payment must sccomgany ogisiatn | ON-SITE REGISTRATIONONLY  $475
Los Angeles, CA 90067-4004 MpRsalion, HEREGR S

OR REGISTER ONLINE AT www.rronline.com

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
0O viee 0O mastercon 0 Amercen Express 0O owcover O cnex
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Expiration Date
L il }
Month Date Signature

Print Cardholder Name Here

Call the R&R Talk Radio Seminar
QUESTIONS? Hotline at 310-788-1896

l . ; '
regastrat on Thank you for requesting reservations at the Rlalladi b d bbbl

Marina Beach Marriott. Our staff would like to take the opportunity to extend Single ( 1 person) $169/night
awarm welcome to you during your upcoming meeting.

¢ To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 7 days prior to arrivai. FOR HOTEL RESERVATIONS, PLEASE CALL:

» Reservations requested after February 19, 2001 or after the room block has been 310-301-3000 or 800-228-9290
filled are subject to availability and may not be available at the convention rate. Or mall to: Marina Beach Marriott, 4100 Admiralty Way,
e Check in time is 3:00 pm; check out time is 12noon. Marina del Rey, CA 90292

Suites $239-750/night
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“Somebody said to me, ‘But The Beaties were anti-
listic.’ That's a huge myth. John and I literally used

to sit down and say, ‘Now let's write a swimming pool.””

—Paul McCartney

By Pam Baker Dick Bartley, who in 1962 created
Sales & Marketing Editor
pambeker @ rroniine.com

the first live national oldies show,
RKO Radio Networks’ Solid Gold
Saturday Night, has been a radio
personality and producer for over
30 years. He started his radio ad-
ventures as a Top 40 jock in
Lynchburg, VA, then moved on to
gigs in Charlottesville, VA; Chi-
cago; and, finally, New York.

Since joining ABC Radio Net-
works in 1991, Bartley has enjoyed
success as the host, writer and
producer of two weekly programs,
American Gold and Rock & Roll’s
Greatest Hits, which together have over 300 affiliates
nationwide. Bartley is a three-time winner of Billboard's
Radio Award for Network Program of the Year, was
nominated for the NAB’s Marconi Award
for Network Personality of the Year in
1992, 1993 and 1995 and was awarded the
New York Intemmational Radio Festival
World Medal in 1996.

This past November Bartley was
among the inductees into the Radio Hall of
Fame for 2000. He describes the honor as
the biggest thrill of his professional life'and
adds, “It was a true honor and an
unbelievable weekend that 1 will never

forget.”

Paul McCartney

{MARKETINGEF}

RADIO HALL OF FAMER DICK BARTLEY

B Meet the hardest-working — and nicest — guy in Oldies

In the ‘70s and ‘80s, with the exception of moming
drive, we went through a period of reducing the
contribution and the importance of the air talent. There
was an awful lot of segueing and liner-card reading. But
things have come full circle. During the past decade radio
has come to place more of a premium on talent, humor,
information and entertainment than ever before. And not
justin momning drive, but in middays, PM drive, evenings
and weekends too. And that's healthy. The stuff that
happens between the records has always been the most
interesting to me.

R&R: What is your definition of a true Oldies radio
station?

DB: An Oldies station is, first and foremost, music-
intensive. It is a station that focuses on the hit music of a
specific period of time, whether that be the mid-'50s
through the early ‘60s (the American Graffili era), 1964
through 1969 (Beatlemania through Woodstock), the *70s,
the ‘80s or whatever. Further, I believe that a true Oldies
station attempts to capture some of the spirit and the
energy that existed on the Top 40, or CHR,
radio of that day. Jingles, contests,
comedy, theme weekends and requests are
all part of that package. The bottom line:
The product we're marketing is fun.

Let me be clear that I don't believe it's
our job to try to re-create, overly glorify or
live in the past. To be effective, an Oldies
station must dwell in the present day. The
on-air attitude should always be “Aren’t
these great songs?” as opposed to “Weren't
those great times?” You don’t have to

and Dick Bartley, femember “Do Wah Diddy Diddy” by

R&R: Dick, it's amazing that you‘ve been
a radio personality for over 30 years — congratulations! Do you
remember your first airshift?

DB: | remember that first day as if it were yesterday.
I remember the excitement, the nervousness, the thrill,
even a certain amount of disbelief that I was finally
going to be on the air, just like all the great disc jockeys
I'd grown up listening to. I clearly recall the old tube
console, the antiquated headphones, the green card-
board sleeves for the 45s and the old cart machines and
tumtables. I was only 17 years old, and it all made a
tremendous impression on me.

My first airshift was at WWOD-AM/Lynchburg, VA,
in June of 1969. The format was Top 40 and Rock with a
liberal sprinkling of oldies, especially on the weekends,
when we alternated — current, oldie, current, oldie. The
first record I played was “Bad Moon Rising” by
Creedence Clearwater Revival, and they’re still a favorite
band of mine today.

R&R: How has the role of a radio announcer changed over
the years?

DB: There was a great deal of creative freedom
available to disc jockeys when I first went on the air. The
Top 40 format was pretty flexible. There weren’t any liner
cards in the studio that I recall. The few rules that existed
were pretty straightforward, simple and logical: Get the
commercials on at the scheduled times; make sure the
legal ID airs at the top of the hour; get weather forecasts on
three times an hour; log the hourly transmitter readings;
play the current records in the order the PD specifies; be
totally up to speed on station contests, promotions and
remotes; and, finally and most important, be informative
and entertaining. That was it. Those were the rules. It was
up to the disc jockey to make fun and entertaining radio
within those guidelines, and I believe the system worked
pretty well.

Manfred Mann from the first time it was on

the radio, back in the fall of 1964, in order to enjoy hearing
it on the radio today. It’s a fun song. It’s a great oldie.

R&R: What are the biggest misconceptions about oldies
shows and formats?

DB: That anybody with an old record collection can do
a good oldies show.

R&R: Almost every market has at least
one Oldies station that targets the
advertising-friendly 25-54 demographic.
How can a station keep the Oldies format
fresh and alive? A

DB: Two obvious things: First, keep |
the music compelling. Second, keep |8
your presentation of the music fun, |
upbeat, happy, interesting and lively.
Easier said than done, of course, but
those are the keys.

Its a balancing act with regard to

Radio Hall

Former Three Dog Night singer Chuck
Negron inducted Bartley into the

then there are seasonal changes that make sense: Upping
the rotation on Mungo Jerry’s “In the Summertime” from
May to August is a no-brainer.

The bottom line for keeping your on-air presentation
fresh is to realize that, while everyone in your listening
audience has heard “Proud Mary” by CCR many times,
they have never before heard your next introduction to that
dlassic record. It is your artistic challenge — through the
word pictures that you paint, through the information that
you impart, through your passion and your infectious
enthusiasm for the music — to help the audience hear that
record as if for the first time. And all over a 12-second intro!

R&R: In 1995 you snagged an exclusive interview with Paul
McCartney. How did that come about?

DB: When the ABC television network snagged the US.
broadcast rights to the special The Beatles Anthology, the idea
was immediately raised: “Why don’t we do a network
radio special in support of the TV shows?” That part was
pretty straightforward. I don’t really know who originally
contacted whom, but I got a call one Thursday aftemoon in
October 1995 from David Kantor, then President of the
ABC Radio Networks, who said, “Dick, can you be ready
to interview Paul McCartney in New York next Tuesday?”
I said, “David, I've been ready to interview Paul Mc-
Cartney all my life!”

1 met Paul at the River Café in Brooklyn on the very
aftermoon that O.J. Simpson was declared not guiity by a
California jury. We were originally scheduled for 25
minutes of face-to-face time (after the New York Times and
TV Guide), but we ended up talking for nearly an hour.
When [ first arrived to set up my DAT recorder and
microphones, I was very nervous and fumbling around a
bit with my equipment. Paul walked over, patted me on the
back and said, “I¢ll be all right.” Good start.

We talked about the making of the Anthology TV project.
1 asked him about Elvis, Buddy Holly and Little Richard.
He talked about the swirling madness of Beatlemania and
the Ed Sullivan Show appearances. We talked about A Hard
Day’s Night, “Yesterday,” Sgt. Pepper, Abbey Road, the
breakup and his relationship with John Lennon. I could
have gone on all day and night, but Paul suddenly had to
0. We shook hands, he autographed an album for me, we
took a picture, and then he did something I'll never forget.
He reached into his pocket and gave me a little sprig of
English lavender to take home to my wife, Cynthia.
Without a doubt, one of the coolest people I've ever met.

Ré&R: What a wonderful story. Do you think Oldies listeners
are interested in “Where Are They Now?”
features, or do they just want to remenber
the artists as they were in the ‘60s or '70s?

DB: | can’t tell you how many
thousands of calls I've received over
the years asking “Whatever hap-

can answer their question. Other times
I just shrug my shoulders and say,
“I've got no clue what happened to
that guy.” I think Oldies listeners are

of Came: able to draw a very clear distinction

programming oldies music and keeping
it fresh. One of the appeals of the format is its familiarity.
You're dealing with a finite universe of well-known hit
records, but if the playlist you're airing is too tight, the
audience experiences frustration and bumout. On the
other hand, if the playlist is too large, you risk sacrificing
that sense of familiarity. The last thing you want an in-
demo listener to say when he or she tunes in your Oldies
station is, “What the hell is that?”

There is all kinds of “platooning” that can be heipful.
These are pretty obvious examples, but I'll cite them
anyway. Try temporarily swapping out a handful of
Beatles titles and replacing them with different Beatles
tracks. If your total Paul Revere & The Raiders catalog is
“Kicks” and “Indian Reservation,” consider adding
“Hungry” and “Good Thing.” If you’re looking to expand
the library, make sure you keep the artists familiar. And

between their memories of a particular group or
recording artist and their interest in knowing what
became of a certain person who was important to them in
their younger days.

R&R: Who has been the biggest influence on your career,
and why?

DB: It's got to be my wife, Cynthia. We've been together
for 28 years, and she has been unwaveringly enthusiastic
and supportive. She’s been there with me through good
times and bad, and my chances for a successful career
would have been greatly diminished without her
influence.

For more information on Dick Bartley’s syndicated programs or
CD compilations, visit his website at www.dickbartiey.com or
send him an e-mail at dickbartiey @ aol.com.
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@ Knocking out a home run in Dayton

This week’s GM Spotlight honors Blue Chip My first GSM job was at WKIS/Orlando, where,
Broadcasting’s Don Griffin. “He’s smartand in a severe turnaround situation, we achieved
strategic while still having a sense of humor,” extraordinary results, including a 35% billing
comments a staffer, adding, “He is the best increase.

GM I've ever worked for.” Another R&R “When I was GSM at WFLA-AM & WPDS-

million investment into a
$3.5 million sale to Regent
in only 15 months. A
million-dollar profit.
“Now, as VP/GM of

reader e-mails, “Don is truly FM/Tampa, the stations experi- Blue Chip Broadcasting’s

deserving of this honor. He's enced a 48% annual increase, due in  four-station cluster in Dayton, I'm looking
a great guy to do business part to our selling concept forward to many more success stories to
with.” Congratulations! and perceived value for
the AM property, as
well as better inven-

The most challenging aspect of

I decided to enter the world being a GM:

of broadcasting because: ttﬁ:yFn;danagementon “It’s also the most important:
“I wanted to become a major-league “My first GM position was hl?ggr::.e right people for key
sportscaster. | really admired Al Michaels, at WDOL & WLQT in Dayton, pos )

because I was a big Cincinnati Reds fan.Inthe  where we tripled revenue in three years. The . . My most unforgettable moment at a
early '70s Al was the Reds’ announcer for stations’ revenue went from 7% to 12.5% of the @40 station:

about a year before heading off to San market. We also became efficient with cash “The terrible feeling when you have de-
Francisco to work for the Giants, then on to  collections, and our bad debt averaged less than veloped a property and have to relinquish it

the big time with ABC Sports.” 1% per year. I was honored to due to consolidation.”
First job in broadcasting: become a mi;‘:;‘; OfG:d M:‘;:Y - I'm most proud of:
o = O e , ) “The le I have helped
Board op and play-by- = peop
play announcer for WPTW in e =) 1Y9e9a; ] “i wum. deyelop wthl:) hadV;gto’\e on tg
i " atbroa careers.
g OF E=3r= 1" ey g

Career highlights:

“Through the years I've
enjoyed a successful track

joined Redw ood CLASSIC RocK The best words of advice I've

Broadcasting as COO for its nine- ever received were:
station group in Redding, Mt.

RADIO
WINGAM.com
record in sales and marketing and as a GM. Shasta and Eureka, CA. By reorganizing thestaff You'd be surprised to know that....

1410

“Greatbilling overcomes a multitude of sins.”

My first sales job was at WCKY in Cincinnati, and selling efforts for maximum efficiency and

“I have an artificial hip. It’s been great since
where I was the top biller on a six-personstaff.  profit, Redwood Broadcasting turned a $2.5

1975.”

\_The GM Spotiight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rroniine.com. )

Online emplovment advertising is the third
largest revenue generator on the Internet.

Looking for NTR?

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generate revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

~wEmployment-Classifieds com

Pawercd by Tap Fehelon

Newspapers may own the print eomploviment elassificd market. but radio will osvneit on the Web!
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RAB 2001: BIGGER, BETTER, FASTER, STRONGER!

On Feb. 14 thousands of radio executives attended the 21st annual Radio Advertising Bureau Sales, Management
and Leadership Conference at the Adam’s Mark Hotel in Dallas. The intense three-day conference featured
hundreds of seminars, workshops and exhibitors presenting valuable information in the areas of management,
sales, NTR, promotions and the Internet.

This year’s event included the “Radio Wayne Silent Auction” for charity, with proceeds benefiting the Roaring
Fork Conservancy and the Broadcasters” Foundation Endowment Fund, in memory of late RAB Exec. VP/
Meetings “Radio Wayne” Cornils.

THE POWER OF RADIO

R&R Publisher/CEQ Erica Farber (left) and R&R Editor-In-Chief Ron
Rodrigues (right) congratulate RAB President/CEQ Gary Fries on the
success of RAB 2001. This year'’s event celebrated 20 consecutive years
of the annual sales, management and leadership conference presented
by the Radio Advertising Bureau.

{_WAYNE WOULD BE PROUD !

Congratulations to RAB Exec. VP/Meetings
Lindsay Wood Davis on his first official
conference. “Radio Wayne” Cornils would
be proud!

MENTORING TOMORRC RADIO LEADERS

Presenting “Motivate, Mentor & Lead — Most Influential Women in Radio Introduce Strategies for Success,” eight of
radio’s top executives discuss their MIW Corporate Mentoring Program and explain how to use diversity to build a
stronger management, sales or programming team. Sharing their thoughts and expertise are (i-r) Quass Communications’
Mary Quass, Broadcast Programming’s Edie Hilliard, Arbitron’s Judy Carlough, Clear Channel/New York's Rona Landy,
Nassau Radio Network’s Joan Gerberding, Southern California Broadcasting Association’s Mary Beth Garber, Breakthrough
Marketing’s Jutie Lomax Brauff and R&R Publisher/CEOQ Erica Farber.

GIVE YOU GREAT SALESPEOPLE |

SHOW ME THE MONEY!

It seems every radio station is looking for tomorrow’s top

billers. Moyes Research President Bill Moyes (center) offers
stations a new and unique way to upgrade their sales
teams by using his Sales Upgrade Research Service.
Believers in the program include Dick Broadcasting/
Greensboro GSM Jennifer Hart (left) and WBEB/
Philadelphia VP/GM Blaise Howard (right).

In today's ultracompetitive job market, the best performers
in the sales world want more than just a 10% commission.
Discussing “Compensation That Makes Your Bottom Line”
are panelists (l-r) Radio One/Dallas GM George Laughlin;
Verstandig Broadcasting/Harrisonburg, VA GSM Dennis
Burchill; and Clear Channel/Madison, WI GM Jeff Tyler.

WWwWWwW.americanradiohistorv.com

ACTION MAKES THE
DIFFERENGE

b Benjamin Franklin said, “All
By Dick Kazam  ..ind is divided into three

classes: those who are immov-
able, those who are movable and those who move.”
Richard Long moved. Long was a California security
guard who received a personal-injury settlement of
several thousand dollars after a motorcycle accident. He
used that money to buy a bicycle shop in Anaheim, CA.
Then, to keep up with his industry, he began to spend
weekends at bicycle tracks.

It was at one of
those tracks that he
met Gary Tumer, a
former race-car driv-
er. Turner had built a
racing bike for his son,
and it was so highly
regarded that he be-
gan to build bikes in his garage for other children. Long
persuaded him to use the Anaheim shop as his major sales
outlet. By 1979 demand was overwhelming, and Long sold
the shop to help finance expanded manufacturing. Today
that business, GT Bicycles (now a unit of Schwinn/GT
Company), is a major worldwide bike manufacturer.

In contrast, Smith Corona was a huge typewriter
company that fell victim to the personal computer even
though its management had anticipated the digital age. In
1989, with $400 million in sales, business was so good that
the company’s owner, Hansen Plc, sold half the firm to the
public. Two years later Smith Corona grudgingly began to
make PCs, but only as a line extension. The company’s
then-CEO said, “We strongly believe in the continuing
need for the typewriter and will maintain our leading
position in the marketplace.” By 1995 sales had fallen by
50%, and Smith Corona was in bankruptcy.

Subsequent CEOs were unable to resurrect the firm,
and in May 2000 it filed for bankruptcy protection again,
with only $12 million in assets remaining. The company’s
founders had been at a similar crossroads in 1886, but
they built what became a giant company by leaving their
trade as gunsmiths to move into the new age with type-
writers.

Al Lippert, a garment-industry executive, helped start
Weight Watchers when he saw and acted on a great
opportunity. In 1963 Lippert and his wife were con-
siderably overweight. Mrs. Lippert heard about Jean
Nidetch, a Long Island housewife who had lost a lot of
weight by using a particular diet and support program,
and she invited Nidetch to speak at a Friday-night
gathering of the Lipperts and their friends. Because
Nidetch was so enthusiastic — and offered a diet
recommended by a New York obesity clinic — the Lipperts
gave her program a try. By the next week Al Lippert had
lost seven pounds and his wife four. Between them they
eventually lost 100 pounds.

Lippert and Nidetch then began to build Weight
Watchers into a business. They started by renting halls and
charging customers $2 to hear Nidetch speak, and the
program grew quickly. Within a year the company began
selling franchises, and it soon added cookbooks and
started a frozen-food line. By the 1970s franchises that had
sold for as little as $2,000 were generating $100,000 a year.
In 1978 the H. ]. Heinz Co. bought Weight Watchers for $72
million. Lippert remained CEO until 1981 and was on the
Heinz board of directors until he passed away in 1998.
Acting on a market opportunity made him wealthy and,
incidentally, trim for the rest of his life.

The message of these stories is simple: The world is
constantly changing and offering new opportunities. Our
ability to become and remain successful depends upon our
willingness to act. If we cannot act, the world may pass us by.

THE ROAD 15

SUCCESS

Dick Kazan is a successful entrepreneur who founded what
became one of the largest computer leasing corporations in the
United States and is a successful real estate entre-
preneur. E-mail your questions or comments to him at
rkazan @ ix.netcom.com.
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A GLOSSARY OF .MAHI(ETING, MERCHANDISING AND RETAILING TERMS

B Part two of a four-part series

How up to date are you on your nontraditional rev-
enue terminology? R&R and the RAB have compiled
a comprehensive list of terms that can help you leam
to speak the language of retailers, marketers and mer-
chandisers. Test yourself and your staff.

Display: An arrangement of products, usually accom-
panied by signage and special racks and placed to at-
tract shoppers’ attention.

Display allowance: An incentive offered by a manu-
facturer to a retailer in return for off-shelf display of the
manufacturer’s products.

Display merchandiser: A permanent display provided
by a manufacturer. These often include a service attach-
ment, such as a battery tester or coffee grinder.
Distributor: A wholesale business that warehouses
products, sells to retailers and ships and invoices goods.
Distressed product: A product that doesn’t sell well. A
retailer may sell such items at a loss or return them to
the manufacturer. Distressed product often includes
perishable items with short shelf lives.
Double-billing: An illegal practice that involves falsely
invoicing a manufacturer to obtain co-op reimburse-
ment. A falsified bill might show a higher rate for a spot
than was actually paid, abill for airtime that wasn’t used
or two invoices for the same spot.

Efficient consumer response (ECR): A term used by
retailers to describe the study of the effectiveness of pro-
motions, product flow and product development to
determine the profitability of a brand.

Endorsement: Payment to an individual, such as an
actor, musician or athlete, who provides a testimonial,
makes personal appearances, acts as a spokesperson or
appears in advertising on behalf of a company.
Expiration date: The date when a retailer’s co-op accru-
als are cut off. Also called the cancellation date.

Event marketing: A promotional strategy that links a
company to an event through sponsorship. This term is
often used as a synonym for sponsorship, and, because
not all sponsorships involve an event, sponsorship is the
preferable term.

Feature: A highlighted product in a retailer’s circular,
newspaper ad, point-of-purchase display or radio or TV
commercial.

Football: A product for which the price is frequently
“kicked” up and down — for example, Pepsi-Cola and
Coca-Cola.

Forward buying: Buying excess product from a manu-
facturer at a low price to sell later at full price.
Franchise: An exclusive distribution agreement. A fran-
chise store, such as a fast-food restaurant or car dealer,
may be individually or company-owned.
Freestanding display: A portable product display, ac-
cessible from all sides, that is positioned in an open area
of a store.

Freestanding insert (FSI): A coupon carrier, usually
delivered in a Sunday newspaper.

Frequent-user program: A continuity program that pro-
vides consumers with awards, usually based on their
registering and continuing to purchase a product.
Front end: The area at the front of a store, near the cash
registers. Impulse items, high-profit items and items that
are apt to be stolen are found at the front end.
Front-loading: A requirement by a manufacturer thata
retailer make a specific buy to qualify for a promotion.
General merchandise: Nonedible goods, such as auto-
motive products, baby needs, greeting cards, toys, bat-
teries, photo supplies and light bulbs.

Generic: A “no-name” or “no-frills” product.

Gift with purchase (GWP): A promotional technique,
most often found in department stores, in which a con-

sumer buys one item and receives another item at no charge.
For example, a consumer may receive free eye shadow with
a fragrance purchase.

Gondola: Along, narrow display case from which merchan-
dise is accessible to customers on either side.

Gondola end: A set of shelves designed for the end of a
gondola. Usually considered prime display space.
Graduated-percent participation: A participation plan
based on the number of ads an advertiser runs. For

the first ad a retailer places may be 50% paid by the manu-
facturer, the second ad may be 75% paid, and the third ad
may be 100% paid.

Green marketing: A marketing program that conveys con-
cern for environmental protection.

Hit: A hit is generated by every request made by a visitor
during a website visit, and every graphic and link on a page
can be measured in the site’s hit count. Hit counts are, how-
ever, now considered an unreliable way to measure the ef-
fectiveness of Internet advertising.

Home meal replacement (HMR): A strategy by which re-
tailers compete with restaurants by grouping complemen-
tary food products in single packages for ease and conve-
nience. Also called meal solutions.

Horizontal co-op: A co-op program under which several
dealers’ accruals are combined to fund a single ad sched-
ule.

Hospitality: Hosting key customers, clients, government
officials, employees or other VIPs at an event. It usually in-
volves paying for their tickets, parking, dining and other
amenities.

Incremental cases: The additional cases of product sold
during a promotion period.

In-kind sponsorship: Payment of a sponsorship fee in goods
or services.

Instant redeemable coupon (IRC): A coupon placed on the
outside surface of a package for the consumer to use imme-
diately.

Keystone: To mark up a product for resale by doubling the
cost price.

Kiosk: A freestanding, usually permanent display. A kiosk
may be an information display with pamphlets or a selling

space.

Launch: The rollout of a new product.

Leased department: A leased department that functions asa
“store within a store.” The shoe, cosmetics or jewelry sec-
tions of a department store may be leased. These departments
pay rent or a percentage of sales to the larger store.

Length of deal: The dates of a case deal or promotion offered
by a manufacturer.

Leverage: The tools a manufacturer uses to sell its products.
Licensing: Permission from a property to use its logos and
terminology on products made for retail sale.
Limited-assortment store: A store that carries fewer than
1,500 different items. Such stores carry packaged goods
and few perishables.

Line extension: When a manufacturer creates a new prod-
uct that is a variation on an earlier product. For example,
Liquid Tide and Tide With Bleach are line extensions of
the Tide laundry detergent brand.

Local Marketing Allowance (LMA): The amount of money
per case available to support a product’s promotion at the
local level.

Loss leader: A product featured at a low price, often be-
fow cost, in order to increase store traffic.

Low-volume product (LVP): ltems, such as shoestrings,
stocked by a store only for its customers’ convenience. Also
called convenience items.

Manufacturer’s accrual notice: A notice to a retailer of its
accrued co-op earnings. Sent by the manufacturer monthly,
quarterly or semiannually.

Manufacturer’s claim form: A form provided by a manu-

facturer for retailers to use to make claims for adver-
tising reimbursement.

Manufacturer’s rep: A salesperson who works fora
manufacturer and who calls on retailers and distribu-
tors.

Margin: Gross profit. The difference between the re-
tail and the wholesale price of a product before ex-
penses other than the cost of the goods sold.
Markdown pool: The budget from which a manu-
facturer pays a percentage of the cost of selling goods
at a marked-down price.

Market development funds: Funds made available
by a manufacturer to boost product sales in a par-
ticular market.

Nontraditional revenue (NTR): Revenue that does
not come from transactional clients, such as local re-
tail accounts or advertising agencies. NTR campaigns
are often funded with money from a radio station’s
sales or promotional budget, rather than its adver-
tising budget. The focus of an NTR campaign may
be on marketing elements other than radio.
Packaged goods: Branded consumer products sold
primarily by supermarkets, drugstores, convenience
stores and mass merchandisers.

Pass-through co-op: Co-op funds available to a re-
tailer from a manufacturer even if the retailer buys
from a wholesaler or other indirect source.

Per inquiry (PI): Promotional advertising for which
the ad medium is paid based on the number of
people who respond.
Performance date: The last date by which an ad must
run in order to qualify for co-op funding.
Performance requirements: Rules set down by a
manufacturer that a retailer must follow in order
to be reimbursed for its advertising costs.
Perimeter advertising: Stationary advertising placed
around the perimeter of an arena or event site. Such
space is often reserved for event sponsors.
Planogram: A space-management tool that details
a store’s floor and shelf space.

Point of purchase (POP): Displays used by retail-
ers at the point of sale to attract customers’ atten-
tion.

Point of sale (POS): Printed or electronic displays
used by retailers and designed to attract custom-
ers’ attention and stimulate purchases.

Prepack: Merchandise shipped already bundled.
Prepack merchandise may be broken down further
for sale or sold as packaged.

Premiums: Souvenir merchandise, customized with
names and logos and produced to promote a
sponsor’s involvement with a property.
Presenting sponsor: A sponsor whose name ap-
pears just below that of the sponsored property. For
example, “The'music of Andrew Lloyd Webber, pre-
sented by MCL.”

Price point: The price the consumer pays for a prod-
uct.

Primary sponsor: The sponsor that pays the larg-
est fee and receives the most prominent identifica-
tion at a sponsored event.

Principal: The term used by retailers and brokers
for manufacturers.

Prior approval: An item in some co-op plans requir-
ing ads to be approved by the manufacturer before
they run.

Private label: A packaged-goods product that is simi-
lar to a nationally advertised brand but priced lower.
Product introductory allowance: A special trade al-
lowance, normally higher than usual, offered for a
new product.
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Encryption Is Not The Answer

To Labels’ Copyright Goncerns

[l Commentators, Industry experts say real security may he impessihie

Paxd m New technology and the
z;v; Radio And Internet capabllities that it gives
Newsiettor consumers are 3 sore spot

= for the music industry. But that
industry, which is currently
losing the battie to control and
protect its copyrights, also
hopes that new technology will
help it protect its interests. Is it
realistic for the RIAA and others
that represent the holders of
music copyrights to expect that
§ digital encryption or some other
security method will slow or
stop the ever-increasing stream

PAUL
of copyright violations on the

internet? Many industry experts doubt it.

A

While individual record labels are either continuing to
battle Napster or, in what some see as the “if you can't
beat ‘em, join 'em” approach, allying with the file-
sharing service, the recording industry as a whole is
aggressively pursuing technologies that it hopes will
somehow stamp out the unauthorized exchange of its
music.

But even if the labels eventually find away
to rein in Napster to their satisfaction, it seems
that their expectations of supplementing that
with a technological solution are unlikely to be
realized. In fact, technology will probably be
more heipful to those trying to keep free music available
on the Internet than to those who want to stop it.

Gnutelia: The New Napster?

When music-industry tawyers first took alm at Napster,
many saw the suits as futile. There would be other
technologies to take Napster's place, with the peer-to-peer
file-sharing application Gnutsila kkely to lead the way.
Gnutella and similar services operate on “shared net-
works” — uniike Napster, they have no central locations.
Therefore, there are no servers to shut down and no
companies against which to file suit.

But the enthusiasm of free-music partisans was
tempered for a while after Napster came under fire.
Gnutelta, Freenet and other rival applications were still too
slow and cumbersome for widespread consumer use, and
the friendier Scour.com had shut down its file-sharing
service.

But if that was a reprieve for the record industry, it
seems to have been a short one. A Jan. 31 article by
Charles Cooper on MSNBC.com reported that a new
variant of Gnutella, called BearShare, has eliminated many

RAIN: Radio And internet Newsletter
Publisher and Editor Kurt Hanson is
awell-known researcher and consult-
ant who aiso serves as Chaiman of.
Strategic Media Research, the firm he
founded in 1980. RAIN is available
daily at www.kurthanson.com.

of the kinks that made the original software an unlikety heir
to Napster. According to Cooper, “The current incamation
of BearShare constitutes a quantum-leap improvement
over its predecessors and puts Gnutella back in the thick
of things. It's easy to use and has more than enough belis
and whisties to keep chronic tinkerers content.”

BearShare was designed by Free Peers to build on the
Gnutella technology. It's Windows-compatible freeware
and promises an easy-to-use interface, and that means its
use will likely not be restricted to the gearheads. If it’s as
good a program as reported, it may even have a shot at
Napster-like popularity.

J.C. Nicholas of Gnutella World (a Gnutella portal) toid
Ben Chamy of ZDNet in a Jan. 29 report that the upcoming
Gnutella2 — to be released “soon™ — will top even
BearShare. Nicholas didn’t explain how Gnutella2 will
address the problem of slower computers on the shared
network — a major drawback of the original system —
but, according to Chamy, “Others in the Gnutella commu-
nity speculate that the solution involves limiting the
number of messages going around the network, which at
times takes up to 60% of the bandwidth.”

Nicholas promised that Gnutella2 will be much more

be much more powerful. Chamy reported, “Nicholas said
Gnutella2 will also include a plug-in that will borrow the
spare hard-drive space of computers in the network and
tum the collective into a supercomputer.”

What About SDMI?

There are a number of reasons to be skeptical of the
music industry’s chances of securing its products through
encryption technology. Among them is the fact that the
music industry will probably be unable to convince every
consumer slectronics company to support whatever
security mechanisms the labels decide they need. To
protect itself, the music industry would have to ensure that
standardized security tachnology was installed in every
consumer electronics device that is capable of digitally
reproducing music.

Eric Sheirer, a music and technology industry analyst
for Forrester Ressarch, told ABCNews.com in a Jan. 30
webcast that he thinks that's unlikely. He said, “Consumer
electronics companies are doing what their customers
want. That's ‘I've downloaded a bunch of music from
Napster, and now | want a portable player to take it with
me.’ Even Sony — which, besides electronics, is in the
record business — is selling an MP3 device with no
protection.”

The inability to find a realistic technological approach to
copyright protection may already have claimed a high-
profile victim. Leonardo Chiariglione stepped down last
week from his position as Exec. Director of the Secure
Digital Music Initiative. The SDMI is a collective effort by
the music industry and the technology sector to devise a
digital-music security standard.

Continued on Page 18
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BeOSRadio: Something
Compietely Different

The appeal of BeOSRadio (www.beosradio.com) may not
be immediately apparent. Except for a few tech-savvy
types, most people are going to think that a radio station
that plays only music made by users of the BeQS
operating system — with the purpose of providing “a
stimulating and interesting listening environment” for the
BeOS community — is a bit too specialized for them.
And it just might be. The Be Operating System, or
BeOS, is a modest but extremely efficient operating
system created by former Apple engineers. It's designed

to rurr on Power PCs and pre-Pentium processors, and
the company recently introduced BelA for Internet
appliances.

BeOSRadio is devoted to playing music created using
BeOS, but what is probably most interesting about the
station is the technology used to put it on the air. Staying
true to their rebelious nature and their faith in BeQS,
those who run BeOSRadio don't use a lick of non-Be0S
technology to assemble their stream.

Pushing MP3s through Live365.com, the radio station
is put together with a system called BRS, which, its

- authors claim, “can do virtually anything a commercial

radio-station automation system can do.” And they plan
to sell the system soon, for around $100.

BeOSRadio air personality Dane Scott told the
Benews.com website that BRS includes “all the tools
necessary %0 create daily, randomized music playlists,
compiets with true radio-automation control information
and the same BRS exacutable we use 10 run BeOSRadio.
Also included will be complete instructions and hints on

- setting up a professional-sounding radio station.”

The BeOSRadio site is clean, nicely designed and ful of
information about BeOS. The “What's Playing" link could
be higher up on the page and bigger, but that seems to be
the only real design problem. The stream itseif can be
played through the Live385 player or any player that can
handle streaming MP3s. There's only one stream quality:

. the 32kbps rate that makes 56k modem users happy.

It's also worth noting that the station plays only new,
original music. Some of it sounds a bit amateurish, but the
station is obviously designed for BeOS enthusiasts, andit's
not a bad place to go to hear something different. There's a
page with alist of all the musicians featured on the site, with
links to more tnformation about many of them.

Though it may have Ssome limitations, the BRS system
is yet another new technology to keep an eye on. You can
find out more about it at BeOS-enthusiast sites Le BUZZ
(www.lebuzz.com)and Benews (www.benews.com)and
at Be's homepage at www.be.com.

—Ralph Sledge
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There had long been rumors, of internal dissension at
the SOMI, including reports that Chiariglione had been
frustrated by group members who gridiocked its efforts
by vetoing proposals. He had also faced criticism for the
group’s inability, by most accounts, to come close to its
objective of creating a reliable security standard.

That trouble came to a public head in October of last
year, when Princeton professor Edward Felten and a
group of researchers claimed to have cracked all three of
the SOMI's proposed digital watermarking systems,
which it had made public in a contest designed to test the
systems’ reliability. The SDMI denied Felten’s claims, but
it eventually awarded prizes for breaking the codes to two

unnamed contestants.

George Friedman, CEO of digital security company
Infraworks, told Wired News on Jan. 25, “[Chiariglione]
was given an impossible job ... The members of the
consortium are so diverse, and, in many cases, their
agendas are contradictory. [Expecting to have] an
industry standard emerge from the melange was
unrealistic.” Aram Finnereich of Jupiter Communications
agreed, telling Wired News, “This sounds like the last nail
in the coffin for the SOMI.”

Chiariglione’s departure may very well signal the end
of any real hope for a technological barrier to digita!
copyright infringement. As slow and contentious as
going through the courts will inevitably be, it may remain
the music industry’s best hope for protecting itself.

Dublab Stops Live Streaming

Last week this message appeared on the Dublab
homepage (www.dublab.com). “This Wednesday at 6pm
PT we will be shifting the sounds you hear coming from
the Dublab live stream. Temporarily, there will be no
live broadcasting. We will be running highlights of past
programming.

“This decision was made because our piggy bank is
empty. For the past year and a half Dublab has been
running on generous contributions from family and
friends. With a lot of hard work and your enthusiastic
support, we have grown past our wildest dreams.”

And so it goes. Another inspired and original webcaster
has fallen on hard times — ran out of funding, couldn't get
advertisers on board, couldn't get enough audience quickly
enough. Same old story.

Dublab CEO Jon Buck told R&R that he believes his
company still has a lot of value and a lot to offer if it can
keep operating. He said, “We've made a lot of content.
We've had 150 hours a week of live DJs, with big-name
guests from the musical underground. There's ots of
opportunity for us as a content source for syndication
deals.” Buck also said that he's working on deals that may
allow Dubtab to provide content to third parties and
observed, “We've developed a cultlike following on a
$6,000 marketing expense — total! Say what you will
about streaming-audio technology, | think we're proof that
if you develop compelling content, people will tisten.”

Unfortunately, like so many other companies that have
been launched on the "Net, Dublab has had trouble
bringing advertisers on board. Buck admitted that many
potential advertisers “didn’t get” Internet radio — at least

Clear Channel Purchase Of Enigma
Rumored

Inside.com reported Tuesday that Clear Channel is
purchasing Intemet radio network Enigma Digital,
which operates Intemet-onlys KNAC.com, Groove
Radio and Luxuria Music.com. A Clear Channel
source contacted by R&R dectined to confirm the
report, saying only, “There’s been a lot of speculation.
I'm not able to comment at this time.” Enigma was
founded by Bob Ezrin, who produced Pink Floyd's The
Wall, and William Hein.

Katz Media Closes Streaming-Media
Division

Katz Media has closed its streaming-media division,
Katz Interactive Marketing. The division had employed

in the form Dublab was doing it — and that the site had
not yet attained the “critical mass” of audience demand-
ed by larger advertisers. But the site has enjoyed some
success. According to Buck, fistenership has never been
higher; he said the site pulls in 50,000 unique listeners a
month, with an average listening time of well over 20
minutes.

The company runs fean, with only eight full-time
employees and a 1,400 square-foot office, but its income
couldn't sustain a $20,000 monthly burm. Buck said, “A
$5 CPM over the six channels would've covered that
bum,” and added, “We were either Six months behind or
two years ahead of the adoption curve.”

Buck said Dublab had hoped to become the “Ben &
Jerry's of Internet radio,” establishing a brand that would
become bigger than the product. He noted, “We were
hoping to leverage ourselves as creators of advertising
content.” Dublab had planned to deliver advertising with
its own branding, including air-personality mentions,
promotions, ad insertion, on-page “hot keys” finked to
advertisers’ offers and contest entries. Other income
possibilities included nontraditional revenue, such as
possible record-label co-promotions and e-commerce —
options that are still open for the future, according to
Buck.

It's not a great time to be looking for funding for a
content-driven Internet firm, but Buck remains upbeat:
“If { had it all to do again, | wouldn’t change a thing. Over
the past year and a half we've done some amazing
things.” Unfortunately, finding a like-minded investor in
the very near future may be the most amazing thing
Dublab has ever had to do.

—Paul Maloney

a dedicated staff seling commercial time on
streaming-media broadcasts. Katz Media CEO Stu
Olds said, “Our current revenue model does not
show Katz interactive Marketing delivering positive
results in the foreseeable future. At this time we are
directing our efforts toward our core business in
support of our radio- and television-station clients.”
Katz Media is wholly owned by Clear Channel.

WaorldClassRock.com Allies WI_th Hiwire

Online-advertising provider Hiwire announced last
week that it is targeting, delivering and selling
advertising spots for Clear Channel Intemet-only
Adult Alternative WorldClassRock.com. Clear
Channel internet Group Chairman/CEO Kevin Mayer
said, “We believe ad-insertion technology has
considerable revenue potential and look forward to
seeing Hiwire's system deliver resuits.”

—— =
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Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

* Paul Overstreet has penned top-10 songs for some of
country’s greats. On his latest album he plays those hits
and more, giving you many reasons to talk with him on
Waednesday (2/14) at 8pm ET, 5pm PT (www.twec.com).

¢ Just in time for Valentine’s Day, it's the cute, cute pop
septet S Club 7, allthe way from the U.K. and ready to chat
with you on Wednesday (2/14) at 6pm ET, 3pm PT
(chat.yahoo.com).

* This singer-songwriter updates blues and soul music
with an infusion of hip-hop. Chat with Pru on Thursday (2/
15) at 9pm ET, 6pm PT (www.twec.com).

On The Web

*Shelby Lynne brings a deep
country heritage to her singing, buther
songs really transcend genres. See
her perform on Wednesday (2/14) at
3pm ET, noon PT (www.hob.com).

¢ Catch the trenchant pop of The
Josh Joplin Group, in performance
on Thursday (2/15) at 6pm ET, 3pm
PT (www.getmusic.com).

— Michael Anderson

Shelby Lynne

Josh Joplin Group

RAIN Offices Move

The headquarters of RAIN: Radio And Internet Newsletter is
now in the offices of Strategic Media Research. To contact
Kurt Hanson, Paul Maloney or anyone at RA/N, call 312-
726-8300. And, as always, you can e-mail us at feedback@
kurthanson.com. RAIN: Radio And Intemet Newsletter is
the leading publication for issues involving radio and the
opportunities (and threats) of the Internet. It's free and
available every day at www.kurthanson.com.
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Soothe The
Savage Beast

A few weeks ago | wrote about the dire need
for editorial control over what listeners — wheth-
er they be a traditional audience or newfound web
listeners — actually hear. Without some entity to
act as a guide to the mas-
sive amount of music
that's available and to pay
attention to a listener’s in-
dividual taste, chaos and
confusion can drive lis-
teners away.

There are several com-
panies trying to use
search technology and “~— -
music genres to create David Lawrence
tools for programmers and listeners alike 10 form
channels of cohesive music. One such compa-
ny. Savage Beast, has an interesting approach
that begins with a simple choice: your favorite
song.

Choose that, and the safari that Savage Beast
takes you on starts with a series of focus traits
about the song you've chosen and begins to build
lists of songs that share those traits. Dig deeper,
and the trait list lengthens while the path gets
more interesting. 1 started with Enya’s “Exile,”
and its orchestral, flute-driven style drew me to
“The Fool on the Hill.” That Beatles classic had
a whole new set of focus traits, and making a
slight tumn toward storytelling songs led me to
Billy Joel’s “Piano Man” and from there to “A
Pair of Brown Eyes” by The Pogues. “Jackie
Brown" by John Cougar Mellencamp and *“You
Were Meant for Me™ by Jewel.

Esoteric as that playlist might be. the hardcore
programmer is going to want variety and change-
ups within a programming day. Savage Beast
President Tim Westergren says, “All you need 1o
do is choose several reference songs. and a play-
list can be gencrated that reflects music that is
near 1o each of those indexes. The tool is smart
enough to recognize links between the pools of
music around reference songs and to bridge be-
tween those moods.™

The company's sitc. www.savagebeast.com,
holds a derho that puts the system through its pac-
es. Westergren says that future enhancemenis will
include a musical personality test that will lead
you through a series of clips that will give the
Beast an idea of what you (or your station) are
all about. There will be a “crumb trail” that will
show you where you've been. and a “things 1
want” holding area to grab the songs that you are
most interested in.

Westergren points out
that the music industry
has been hamstrung by
an overabundance of
content and no clear tool to handle its classifica-
tion. "We're calling the back end of this service
the Music Genome Project.” he explains. “*We feel
that mapping music gets at what music is and gets
away from labels like black and white and male
and female and more toward the sound and feel-
ings that the music generates.”

wiTd Bavto | gmtnocs

Questions? Comments? Send e-mail to david
@nennusiccotntdown.com, or post to the Inter-
net folder on the www.rronline.com message
board.

David Lawrence is heard on WGN/Chicago; is the
host of Onfine Today and Onling Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gattagher; and is the host of the Net
Music Countdown ragio shows from United
Stations. A 25-year radio veteran, Lawrencs was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading ©xpert on
Internet entertainment.
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ince the strategic alliance between Napster and Bertelsmann AG

was announced, mixed messages coming from various locations
around the globe make one wonder which part of the partnership is
really pulling the strings. The public pronouncement from Ber-
telsmann’s headquarters in Germany that Napster will be a pay service
by June or July was met with a puzzled look from Napster CEQ Hank
Barry. Barry had no idea that such a decision had been arrived at, and
although he said that the company was working on several models
for changing the service to a subscription-based offering, none had
been anointed as the path the company would take.

Barry's lack of communication with Bertelsmann's upper

WHO'S IN CHARGE AT NAPSTER?

management gives one reason to question the alliance. Napster's users
are, it the message boards are any indication, preparing for a mass
exodus if the service no longer scratches their free-music itch, which
would put the value of Napster in the "unknown” category.
Bertelsmann is certainly counting on most of Napster's users to stay,
citing surveys it has conducted that show that the users really want to
be legal. The strength of any alliance between Napster and its newfound
label friends could potentially come down to this: There is a big
difference between what Napster users tell the company in a survey
and what they say to each other.

— David Lawrence

ARTST COTTitle

SHAGBY Hot Shot/ “Wasn't™

CREED Human Clay/ “Arms™

3DOORS DOWN The Better Lif™Kryptonite”
LENNY KRAVITZ Graatest Hits/ “Again™
MATCHBOX TWENTY AMad Seasory/ “Gone™
MADONNA Assic/ “Tel™

MYA Fear Of Rying/ “Ex”

FAITHHILL Breathe/ “Love™

DAVIO GRAY Whvie Ladder/ “Babylon™

U2 AX That You Can't L eave Behind/ “Beautitul®
BRITNEY SPEARS Oops!... Did It Agasry “Stronger™
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ARTIST COTitle

SHABGY Hot Shot/ “Wasn't”

QUTKAST Stankonia/ “ Jackson™

JLL SCOTT Who Is Jill Scolt 7/ “Wak™

R.KELLY TP-2.com/ “Wish™

CARL THOMAS Emotionai/ “Emotional”

AVANT My Thoughts/ “First”

MUSIQ Nutty Professor 1) Soundtrack/ “Friends”
DESTINY'S CHILD Charkie 's Angels Soundtrack/ “Women”
ERYKAH BADU Mama's Gur/ “Know”

DAVE HOLLISTER Chicago 85: The Movie/ “Woman™
JAY-2 The Dynasty: Roc La Famikia 2000/ “t ove”

Sas|leal | ‘:.n.a.g:}un-i
Sl3ddrdRtdesvecawnay

PINK Can't Take Me Home/ “Sick,” “Most™ WYCLEF JEAN The Ecleftic: 2 Sides /i A Book/ “911*
DESTINY'S CHILD Chartie’s Angels Soundtrack/ “Women” JOE My Name Is Joe/ “Stutter”
MOBY Play/ “Southside” 112 Room 112/ “Over”
DREAM /t Was AN A Dreamy/ “Loves™ MYSTIKAL Let's Get Ready/ "Danger”
"N SYNC No Strings Attached/ “Promise”™ NELLY Country Grammar/“E \."
KANDI Kand¥/ “Dont” MEMPHIS BLEEX Understanding/ “Chick”
BACKSTREET 80YS Biack & Siue/"Shape” BABYFACE A Collection Of His Greatest Hits/ *Breathing™
OUTKAST Stankonéa/ “Jackson” 1! BEENSE MAN Art & Life/ “Girls™
JENNIFERLOPEZ J. Lo/ “Cost™ 20 TAMMA A Nu Day/ “Stranger”
LW TW ARTIST COFTitle w w mcﬂﬁﬂe
1 1 DDUECHICKS Fly/ “Without™ 1 1 SADE Lovers Rock/“Site”
2 2 TIMMCSRAW Place in The Surv “Thirty” 8§ 2 CHIELIMINUCCI Swee! On You/ “Sunday”
3 3 FAITHMILL Braathe/ “Wings™ 3 3 KIMWATERS One Specia/ Moment/ “Groove”
S 4 LEEANN WOMACK / Hope You Dance/ “Ashes” 10 4 BONEYJAMES Body Language/ “Boneyizm,” “Night”
4 5 BRADPAISLEY Who Needs Pictures/ “Danced” — S JEFF GOLUS Another Door Opens/"Drop”
1 ¢ JODEEMESSMA Burrv “Bum” 13 & JEFF KASHIWA Another Door Opens/ “Hyde”
T 1 SARAEVANS Born To Fiy/ “Fly" 11 7 FOURPLAY Yes, Please/ “Robo”
10§ ALANJACKSON When Somebody Loves Yow “Memory” — 8 URSANKNIGHTS Urtan Knights 111/ Dancing”
§ 9 LONESTAR Lonely Gril/ “Ten” M 9 CHUCKLOEB Listen/ “Blue”
6 10 KEMNYCHEBMEY Greatest Hits/“Lost” 4 10 GEORGE BENSON Absoiute Benson/ “Medicine”
1 11 TOBY KEITH How Do You Like Me Now/ “Kiss™ T 11 DAVIO BENOIT Professional Dreamer/ “Miles”
¥ 12 KEITHURBAN Keith Urbarn/ “Grace” 1 12 LARRY CARLTON Fingerprints/ “Gracias,” “Fingerprints”
12 13 JAMSEO'NEAL Shiver/ “Arizona” 9 13 NORMANBROWN Celedration/ “Paradise”
11 W4 PHILVASSAR Phil Vassar/ “Paradise” — 14 BOB JAMES Joy Ride/ “Right”
9 15 TRAVIS TRITT Down The Road | G/ “intentions™ % 15 RIPPINGTONS Life in The Tropics/“Cruisin™
¥ % RASCAL FLATTS Rascal Flatts/ “Everyday” § 16 CRAIG CHAQUICO Panorama/ “Camival”
13 17 TERRICLARK Fearless/ “Gasoline” = 17 DAVEKOZ The Dance/“Way"
18 18 DARRYL WORLEY Hard Rain Don't Last/ “Good™ 2 18 BOMEY JAMES & RICK BRAUN Shake it Up/"R.S.V.P."
— 19 DIAMOND RIO One More Day/“Day” 17 19 JONATHAN BUTLER The Source/ “Forever”
— 20 JESSICAANDREWS Who/Am/ “Who" 6 20 MICHAELLINGTON Vind/“ LMme
LW TW ARTIST CD/Title LW TW ARTIST CO/Title
1 1 CREED HumanClay/ “Arms™ 3 1 MOBY Play/“Southside”
9 2 LENNYKRAVITZ Greatest Hits/ “Again” 1 2 U2AnThat You Can't Leave Behind/ “Beautiful”
~ 2 3 DIDO NoAngel/ “Thankyou™ T 3 COLDPLAY Parachules/ “Yetiow™
§ 4 & MATCHBOX TWENTY Mad Season/ “Gone™ S 4 RADIOHEAD Kid A/ “Optimistic™
A 3§ U2ANThat You Can't Leave Behind/ “Beautiful™ § 5 ULIFEHOUSE Vo Name Face/ “Hanging”
Q § & DAVIDGRAY White Ladder/ “Babylon™ 18 6 LENNYKRAVITZ Greatest Hits/*Again™
A 6 7 3DOORS DOWN Better Life/ “Kryptonite” 2 7 LUIMPBIZNIT Chocolate Startish.../*Rollin™
N 8 8 FATHHILL Breathe“Love” 9 8 3DOORSDOWN BertorLife/“Loser”
§ 10 9 CORRS /nBlue/“Breathless” 10 9 DAVID GRAY While Ladder/ “Babylon™
Y 7 10 BARENAKED LADIES Maroon/ “Pinch” 4 10 LINKINPARK Hybrid Theory/ “Step™
N 12 11 MADONMA Music/ “Tell — 11 CREED Muman Clay/“Ready”
§ — 12 MOBY Play/“Southside” 11 12 FUEL Something Like Human/ “Hemorrhage™
- 18 13 EVAN AND JARON Evan And Jaron/ “Crazy” 8 13 RAGEABAINST THE MACHINE Renegades/“Funk”
§ 15 14 BACKSTREET BOYS Black & Blue/“Shape” 13 4 CRAZY TOWN The Gift Of The Game/ “Butterfly”
Y 2 15 NELLYFURTADO Whoa Nelly!/“Bird” 17 15 INCUBUS Make Yourself/“Drive”
N 4 16 VERTICAL HORIZON Everything You Want/*God™ 15 186 GREEN DAY Waming/ “Warning”
19 17 EVERCLEAR Songs From An American Movie Pt. 1/“AM” 12 17 OFFSPRING Conspiracy Of One/ “Want,” “Prankster”
17 18 'N8YNC No Strings Attached/ “Promise” 19 18 DAVEMATTHEWS BAND Everyday/ “Did”
— 19 DAVE MATTHEWS BAND Everyday/ “Did” ~ 19 AARON LEWIS & FRED DURST Family Values Tour 1999 “Outside’,
16 20 STING Brand New Day/“Desert” W 20 BLINK-182 The Mark, Tom & Travis Show/ “Qverboard”

€-charts are based on weekly rankings of CD sales. downioads and streams of artists online compiled and tabulated directly from the logfiles of reporting websites. Reparters include Amazon.com,
Artist Direct.com, BamesandNobie.com, CONow.com, CheckOut.com, ChosceRadio.com, City Internet Radio, DMIX Music. KIIStmneom Lycos Radio, MSN-Chat. Music Chowce. Musicplex. MusicMatch.

Nlﬂaaoeom NYLveRadio.com, Radiowave.com, Radic Free Cash.com. RadioFree Virgin,
MediaMetrix. Ch 50/50

com, Spinner.com, The E Networl UBmedXTMwm Datats weighted based

ot Music

wWwWw.americanradiohistorv.com

data . ©2001 R&R Inc. ©2001 Onkne Today,
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Newsbreakers

Hollywood Makes
Bedding Sr. Dir./
Adult Formats

Hollywood Records has
Nick Bedding as Sr. Director/Adult
Formats. Based in Los Angeles and

S reporting to Sr.
VP/Promotion
Justin Fontaine,
Bedding will
manage the lab-
cl’s promotion
efforts at Hot
AC, AC and
Adult Alterna-
tive, as well as
direct the field
staff in all adult
formats.

“Nick is the consummate profes-
sional as a promotion man,”
Fontaine said. “He has dedicated
relationships across the board at all
of the adult formats and has already
put us at the top of the charts on
several occasions. I am very
pleased to be tcamed with Nick
again.”

Bedding joins the company from
Hirs magazine, wherc he was Adult
Altiernative Editor. From 1995-99
he was Sr. National Director/Adult
Formats at Capitol Records and
prior to that worked at Callahan
West & Associates Independent
Promotions from 1993-95. He also
did secondary AC promotion at
Geffen Records from 1991-93.
Bedding began his career in radio
promotion over a decade ago as an
assistant at Virgin Records in Los
Angeles.

Bedding

Nelson Named PD
At 'OMB/Sakt Lake

KQMB/Salt Lake City Asst.
PD/afternoon talent Mike Nelson
has been elevated to PD and main-
tains his daily airshift. He succeeds
Bob Walker., who recently left the
Simmons Media Group Hot AC to
program Hot AC WKTL/Milwaukee
(R&R 1/12).

“Mike’s a great team player, and
we're very thrilled with what he's
accomplished so far,” OM Alan
Hague told R&R. "He understands
the station and our audience and
has cenainly been a survivor in
KQMB'’s environment the past few
years. When we asked Bob [Walk-
er] who his replacement would
most likely be, he said that Mike
was ready — and | agreed.”

Before joining KQMB three
years ago Nelson did moming drive
on KFTZ/Idaho Falls, ID.

Kretzschmar

Continued from Page 3

While we will continue to rely on
One-On-One’s first-rate network
sports personalities and extensive
resources. the addition of Kurt’s
experience and strong contacts in
this market will allow us to develop
more local programming elements
and to better extend our reach into
the Los Angeles sports community
for listeners.”

Aaron’s 6ot it!
Don Ed Hardy

Jive artist Aaron Carter has a lot to celebrate besides his recent 13th
birthday. His debut album, Aaron’s Party (Come Get It), has reached
Pilatinum status. Pictured (I-r) are Aaron’s mother, Jane; sister Angel;
father, Bob; and brother Nick; Carter; his sister Bobbi Jean; sister Le-
slie; and Jive President Barry Weiss.

A ‘Star’ Is Born On KBET/Portiand

Using “Your Hit Music Alternative”™ as its positioning statement, Hot
AC KBET-FM (Star 105.9)Portland was unveiled by Clear Channel
on Monday. Tommy Austin, PD of CHR/Pop sister KKRZ, has added
programming duties for Star. The new frequency — licensed to Vancouver,
WA — is expected to apply for new calls.

“We're very excited up here,” Austin told R&R. “Our objective is to
be as mass-appeal as possible, and that’s the way we're positioning it.
We felt it was important to get something between [KKRZ and co-owned
mainstream AC KKCW] to maximize our female demos across the board.”

In need of an Asst. PD/afternoon drive talent, Austin added, *Portland
has become a crowded marketplace, and it's getting more difficult to make
noise. 1 don’t think anyone will find a big hole here, but we have a clean
slate to work with, and we don’t have to worry about perceptions. There's
always a segment of audience that, if properly programmed to, will re-
| spond to this music. There are enough people who are passionate about
| this format to give us a lot of TSL. The music's familiar, so we should
have great cume as well.”

Star's representative core artists include Goo Goo Dolls, Lenny Kravitz,
Matchbox Twenty, Dave Matthews Band and U2. The new station is
launching with a 10,000-song music marathon.

AT TS L T

WKSY/New Orleans Grounds ‘The Eagle’

Syndicated nighttime AC personality Delilah debuted on WKSY/New
Orleans on Jan. 31, signaling a format change for the station from Ac-
tive Rock to Soft AC. The Guaranty Broadcasting outlet dropped its
“Eagle” handle in favor of “Sunny” and now uses “Today's Soft Hits &
Yesterday’s Favorites™ as its positioner.

“New Orleans’ North Shore females weren’t being superserved, and the
majority of our advertising dpliars come from that area,” GM Dirk Hofman
told R&R. “We found the 30+ female base was greater than males 30+,
and we wanted to target that female base. We'd been battling the male
Rock format for a few years and found it very difficult. We moved from
| Classic Rock to Active Rock about a year ago and weren't very success-
| ful. We swallowed our pride and made a decision to go after the females.

At one point we thought about going '80s, but we were worried about
| that format’s longevity. We'll be going head-to-head against Magic [Soft
AC WLMG)."
| WKSY did not appear in the fall 2000 Arbitron ratings.

EXECUTIVE ACTION |

Carison Now Infinity/Twin Cities Sales Dir.

ick Cartson has joined Infinity Broadcasting as Director/Sales for its

four Minneapolis-St. Paul properties: News/Talkk WCCO, Sports KSGS,
AC WLTE and '80s WXPT. He served most recently as VP/GM of Enterconv
Seattle and oversaw KIRO, KNWX & KQBZ while managing the company’s
joint sales agreement with KING-FM/Seattle.

When asked why he chose to relocate to the Twin Cities, Carison toid
R&R, “Infinity is a great company and owns a lot of great radio stations, like
WCCO and KIRO in Seattie — stations like those | had been working with
my entire career. | was taking with several different companies and had
mentioned that to someone at infinity. They put in the good word for me, |
was contacted, and within three weeks it all fell into place.”

Carison will focus on WCCO and the company’s business affairs with
the five sports franchises in the Twin Cities — all of which air their play-by-
piay on Infinity-owned stations — for the next several months. He'll then
add duties for the remaining three stations.

Before joining Entercom Carison spent 14 years with KOA/Denver and
eventually rose 10 Sales Manager for the station and sisters KHOW & KTLK/
Denver. He also had a successtul career as a play-by-play announcer and
worked with Kansas City’s NFL Chiefs, Major League Basebal’'s Royals
and former NHL franchise the Scouts. Before that he calied games for the
University of Colorado.

Milburn GSM At Clear Channel/Hawali Quartet

atti Milburn has become GSM for Clear Channel's KHBZ, KHVH &
KSSK-AM & FM/Honolulu. She spent three years ag KSSK's LSM
and before that spent nine years as an AE at crosstown KITV-TV.

Jamie Hartnett, who was KHVH & KSSK's Director/Marketing & Pro-

motions, is now Director/Group Promotions for the entire market cluster,
which also includes KDNN, KIKI & KUCD. She is a 15-year industry vet-
eran,
Concurrently, Christine Yasuma rises to Promotions Asst. for KSSK.
She aiso assumes intemet Content Manager duties for Clear Channel/
Hawaii, maintaining the websites of ail seven stations. Yasuma had been
working part-time as Promotions Asst./Event Coordinator for KUCD.

= o

WHOO’s The Latest Radio Disney Outlet

ABC's nationally distributed Radio Disney Children’s format has made
its long-awaited debut in Orlando. The 24-hour network arrived at WHOO
Feb. 1, when ABC Radio officially closed on the station’s purchase from
Cox Radio. Concurrent with the sale, WHOO's previous Adult Standards
format — provided by Jones Satellite Network's Music Of Your Life —
has migrated to WFIV-AM in nearby Kissimmee-St. Cloud, FL.

Drew Rashbaum — who serves as VP/Regional Manager for ABC's
four owned-and-operated Radio Disney properties in Miami, Tampa and
West Palm Beach — will relocate to WHOO's new offices in Celebra-
tion, FL (adjacent to Walt Disney World) and add oversight duties for
'HOO. The station has applied for new calls WDYZ.

*There has been an outcry for a Radio Disney station in the Orlando
area for a very long time,” Rashbaum told R&R. “This offers an oppor-
tunity for local and regional companies to partner with the dominant brand
in the market and is a great way to put the full package of Disney syn-
ergy into the marketplace.”” He added that the presence of midday talent
B.B. Good at Disney’s MGM Studios in Orlando, where she is based, is
| another reason why the addition of Orlando as Radio Disney’s 48th mar-
ket is so essential to the format.

When asked why it has taken about four years for Radio Disney to land
a signal in Orlando, Rashbaum explained, *“We were unable to purchase
a property that sufficiently covered the metro. With the WHOO purchase.
we fully cover the metro, theme parks included.” WHOO broadcasts at
990 kHz with 50kw during the day and is seeking to increase its night-
time power from Skw to 14kw.

N —— -  —

i Zisselman

ST TR

Continued from Page 3
Zisselman was previously Sr. Di-

company in 1997 as National Di-
rector/AC Promotion from EMI

The move marks a retumn to L.A.
for Kretzschmar, who is a graduate
of UCLA and once worked at the
original KMPC-AM (new ABC
Radio’s Radio Disney KDIS) when
that station was Spontv/Talk in the
carly 1990s.

“I'm excited to return to L.A. and
jump into a very competitive Sports
radio marketplace,” he said. ““This is
a great opportunity, and I am look-
ing forward to making KMPC the
top Sports station in Los Angeles.”

Popovich

Continued from Page 3

| unsurpassed,” Meltzer told R&R.
| “From his global experience, he's
! seen what's worked in many differ-
ent markets. Consultants usually
get more respect than program-
mers, which is totally unfair. But
Dave's scen a lot and will be an in-
credible asset.”
Before joining McVay Media
last July, Popovich programmed

rector/AC Promotion, a post she
had held since 1998. She joined the

Records. where she had held a
similar post since 1995.

WDOK/Cleveland. He came to the
Soft AC after spending several
years as McVay Media’s VP/AC &
Oldies. He was formerly OM at
WWWE & WLTF/Cleveland and
Genesis Broadcasting's National
PD. Popovich’s other programming
credits include WFFM/Pittsburgh,
KKCl/Kansas City and WWYZ/
Hartford.

———a—
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Continued from Page 3

“I"ve been here for 12 years be-
cause this has been the best place
for me to be. And it’s always been
because of working for a great
gentleman like [CEO] Ron Daven-

Lincoln
| port.”
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© WESTWOOD ONE will distribute 90-
second clips from Comedy Central's The
Daily Show With Jon Stewart, begin-
ning Feb. 12. WW1 affiliates wit! also
be able to choose one of two 90-sec-
ond stand-up features cutled each day
from Comedy Central's Prermium Blend
and Comedy Central Presents pro-
grams.

Additionally, WW1's Country Six
Pack 2001 schedule is: George Strait
20th Anniversary Special, May 26-28;
The Country List, June 30-July 4; Fall
Concert Round-Up, Sept. 1-3; AFamily
Tradition, Nov. 22-25; Christmas Around
the Country, Dec. 22-25; and 2001: The
Country Year in Review, Dec. 29-Jan. 1.

Also, WW1 and HBO present the
Roy Jones Jr. vs. Demmick Harmon light
heavyweight championship fight, live
from the lce Palace in Tampa, Feb. 24
at 9:45pm ET. For more information,
contact Todd Goodman at 212-641-
2177, tgoodman @ westwoodone.com.

¢ ABC SPORTS RADIO debuts three
new motor-racing feeds emphasizing
NASCAR coverage, the “Motor Rac-
ing SportsCall,” to affitiates. On Mon-
days “SportsCall" provides weekend
race results, and Wednesday's and
Friday's feeds cover upcoming week-
end events. For more information, con-

PROS ON
THE LOOSE

KFAN-AM/Minneapotis moming
host Bob Yates; 651-747-1289.

Rent-A-Label President Barry
Lyons, wife Fay, daughter Barbra
Miriam, Feb. 4.

tact Edie Emery at 703-837-9500;
edie @goodmarynedia.com.

© PETER TRIP1 is promoted to Dir/Af-
fikate Marketing for Premiere Radio Net-
works. He rises from Affiliate Marketing
Mgr.

® Razor & Tie Entertainment makes the
following promotions:

LYLE PRESLAR is upped to SVP/
Marketing. He rises from VP/Marketing.

SEBOUH YEGPARIAN rises to VP/
Sales. He was previously Sr. Dir./Sales
& Marketing.

Records

© ANDREW KRONFELD is appointed
SVP/int't for Universal/Motown Records
Group. He was most recently VP/Int't
Marketing for Universal Music Interna-
tional.

Industry

o LYNN THOM-
LISON is upped to
VP & Dir/Creative
for GetMusic.com.
She nises from Dir/
Creative.

Products & Services

o EDISON MEDIA RESEARCH incor-
porates callout music research into its
core business of survey research for
radio stations.

¢ BUGG BYTES COMEDY debuts the
comedy and prep program “Cheap
Laughs.” For more information, contact
Nita Laca at 727-865-1416.

Chariges

'80s: KHPT/Houston adds Heath-
er Walters for middays.

Adult Alternative: WXRT/Chicago
taps James Van Osdol as Dir./Pro-
motion.

AC: At KKLT/Phoenix. Monica
Nelson segues to Dir./Promotions.
Mary Reilly is now moming co-

host. Scott Drake takes afiemoons.
and Ray Vargas shifts to evenings
... Bobby Rich reups with KMXZ/
Tucson as moming show co-host ...
KZPT/Tucson taps Jeff Davis for
aftemoons ... Al Burke takes MD
responsibilities at WRFY/Reading.
PA as Bobby D exits ... WXCD/Chi-
cago changes calls to WZZN.

CHR: WFKS/Jacksonville appoints
Lee Adams moming show producer
... KKSS/Albuquerque taps The

Wonder Twins for nights ... Todd
Downs joins WYOY/Jackson. MS
for mornings ... KKUU/Palm
Springs, CA adds Ant Dog for af-
ternoons ... Kid Corona joins
KPSI/Palm Springs. CA for nights
... WSTO/Evansville, IN night host
Ladonna exits ... KLZK/Lubbock.
TX adds Mark Anthony for nights
... Puddin joins WXYK/Biloxi, MS
for nights ... WERO/Greenville. NC

1

taps Gary Stevens for nights. and |

Kevin Flave segues to ovemights.

Savage

Continued from Page 1

Nation has been successfully syndi-
cated to over 150 markets across the
country via Oregon-based Talk Ra-
dio Network.

Savage will address TRS 2001
attendees at a general session on
Friday moming, March 9. His ad-
dress, titled “From Married in a
Rain Forest to Married to a Micro-
phone,” will offer a personal reflec-
tion on his colorful and unusual ca-
reer journey, which has seen him go
from being a politically left liberal
— who was married in the South
American rain forest and hosted a
radio talk show on the benefits of
natural foods -—— to a passionate
conservative who has, to the sur-
prise of many, risen to the top of the
radio-ratings pile in San Francisco,
arguably America’s most liberal
city.

“I'm not your father’s talk show
host,” says the always blunt and un-
predictable Savage. “My back-
ground is somewhat eclectic. 1
guess | really didn’t follow the
usual path to Talk radio.”

Eclectic is an understatement.
Savage camed his Ph.D. from the
politically volatile University of
Califomnia at Berkeley. Along with

being a Talk radio host. Savage has |
authored some 18 books. including |

The Savage Nation: The Compas-
sionate Conservative Speaks. The
in-your-face host is not one who can
be easily stereotyped. One minute he
can be heard arguing the importance
of protecting our environment or
railing against radical feminism and
the next making his case for passion-
ate conservatism. His style ranges
from improv-type stand-up comedy
to emotional high drama.

Savage's story of his joummey to
success in Talk radio reflects the fo-
cused determination and personal
true grit that helped him to succeed
against the odds in the tough world
of broadcasting. His appearance
promises to be both an entertaining
and inspirational event for TRS
2001 attendees.

R&R’s Talk Radio Seminar will
be held March 8-10 at the Marina
Beach Marriott Hotel in Los Ange-
les. Register now by logging on to
R&R ONLINE (www.rronline.com)
and clicking on “Conventions”™ for
easy access {0 our secure online reg-
istration form, hotel information and
the complete TRS 2001 agenda, or
use the registration form on Page 11
of this week’s issue. For more infor-
mation, call the R&R Talk Radio
Seminar hotline at 310-788-1696.

Continued from Page 1

and RAB executive who died last
year of cancer. A silent auction in
his name raised $37,000, with pro-
ceeds going to Comnils’ favorite
charities.

“Let’s face it, radio is feeling the
effects of an economic downturn,”
said Fries. “But I am more optimis-
tic about radio than I've ever been
before because we are winning the
battle against newspapers. Local ra-
dio is taking share from other me-
dia — namely print.”

Fries is convinced that the slow-
down in station trading activity will
leave radio owners more time to
concentrate on their operations in
2001. Clear Channel, for example,
spent the bulk of 2000 planning and
executing its massive merger with
AMFM.

Fries said the radio industry
should have prepared better for the
December falloff, in part by creat-
ing advertising packages that would
have maximized available invento-
ries. *The industry should have seen
this coming, considering that Octo-
ber and November were up only 3%
over the previous year,” he said.

Salomon Smith Barney analyst
Jason Helfstein, who attended Fries’
press conference, said he was sur-

wWwWw.americanradiohistorv.com
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prised that radio’s December wasn’t Continued from Page 1
worse. “l was expecting something
in the 5% range,” he said. Helfstein | homes and the streaming industry
said the radio industry will probably | in2001. Currently, just 7% of Ameri-
sec an 8% decline in January, not- [ Gan homes (13% of Intemet-con-
ing that he expects Sinclair to report necied homes) have broadbend ac-
an 11% decline in January for its | 988 but that figure is expecied 1o
Despite the sluggish fourth quar- | y
. band users are more enthusiastic
€ e saidi iy, iR ed [ " consumers of streaming media.
collect 12% more ad revenue in ‘
i s Thirty-four percent of broadband
2000 than it did in 1999, and by
mark. Local revenues amounted to audio. The gap is greater with
$15.2 billion last year, national spot | gyeaming video.
totaled $3.6 billion, and network ra- But the streaming-media indus-
dio revenues hit $1 billion. * try hes a long way 10 go before i is
Fries brought in Miller, Kaplan, considered a mass medium. Only
Arase & Co. accountant George 3.4% ol he olal 12+ populalion seid
Nadel Rivin to announce that future | they consumed oniine radio in the
RAB revenue reports will be in- “last weel.” Thet figure is up sub-
dexed to 1998 revenue numbers. | stantially from 2.1% a year ago, but
The rationale is that 1998 represents | $3l only represents about 8 milion

the last “normal” revenue year in
the radio industry, the year before
dot-com advertising blasted onto
the airwaves.

people.
Complete survey results are
avaliable at www.arbitron.com or



www.americanradiohistory.com

22 © RaR February 2, 2001

SRR

MONDAY FEBRUARY 19

National Chocolate Mint Day
. 1954/The Ford Motor Co. shows a
prototype of the Thunderbird,
which is released to the market
that fali.
1985/ As part of Disney’s 30th-anniver-
sary celebration, Mickey Mouse
tours 30 cities in China in 30
days ... Aiso: The Coca-Cola
Company introduces Cherry
Coke.
8orn: Amy Tan 1952, Justine Bateman
1966 ) _
1980/AC/DC lead singer Bon Scott, 33,
dies in London after a drinking
binge.
1981/George Harrison is ordered to
pay $1 million in damages to the
writers of The Chiffons’ “He’s So
Fine" after a jury rules that he
plagiarized the song for “My
Sweet Lord.”

Harnson: Not so fine.

Born: Smokey Robinson 1940, Seal
1963

TUESDAY, FEBRUARY 20

National Breakfast Cereal Day

1962/John Glenm becomes the first
American to orbit the earth,
aboard the Friendship 7 space-
craft.

1987/ After 11 years as co-host, David
Hariman exits ABC-TV's Good
Morning America. He is replaced
by Charies Gibson.

1998/U.S. figure skater Tara Lipinski,
15, becomes the youngest gold
medalist in Winter Olympics his-
tory.

Born: ivana Trump 1949, Lili Taylor

1967 =

1986/ The Beastie Boys complain to
Rolling Stone that their label
made them remove a song from
an upcoming album after CBS
Records announces that it will
comply with the new RIAA warn-
ing labels for adult material.

1996/ Snoop Dogg and his bodyguard
are acquitted in their New York
murder trial. The jury deadlocks
on lesser charges.

Released: The Supremes’ “Stop in the
Name of Love™ 1965, Marvin
Gaye's “What's Going On™ 1971

Born: J. Geils 1946, Waller Becker
(Steely Dan) 1950, Xuri Cobain |
(Nirvana) 1967-1994

WEDNESDAY FEBRUARY 2 1Y

Nationai Cinnamon Bun Day

1950/ The first international Pancake
Race is held in Liberal, KS. Con-
testants run an S-shaped course
while flipping a pancake in a skil-
let.

1972/ Richard Nixon becomes the first
American president to visit
China.

1984/The Toy Manufacturers of
America announce that the top- I

e -

selling dolis of the year include
Mr. T and Judy Garland as Dor-
pthy from The Wizard of 0z.

8orn: Kelsey Grammer 1955, Jeani-
for Love Hewiit 1979

1976/ Brand-new punk outfit The $8x
Pistois are interviewed by the
U.K.’s New Musical Express.
They declare, “We're not into
music, we're into chaos.”

1990/ Milll Vanllli win Best New Art-
ist at the Grammys. The ensu-
ing rush of publicity reveals
that the duo didn't perform on
their album, and in November
they give the Grammy back.

1992/John Metleacamp appears as
a country singer in the movie
Failing From Grace.

8orn: Jerry Harrison (ex-Talking
Heads) 1949

THURSDAY, FEBRUARY 22

Be Humble Day

1954/ Twentieth Century Fox sues
Marion Brando for $2 million
for walking off the set of The
Egyptian during filming.

1969/ Barbara Jo Rubin becomes the
first woman to win a U.S. thor-
oughbred horse race, at Charles-
town Race Course in West Vir-
ginia.

1984/ Census Bureau statistics show
that Alaska is the decade’s fast-
est-growing state, with a 19%
population increass.

8orn: Don Pardo 1918, Drew Barry-
mere 1975

1976/ Original Supreme Florence
Baliard is found dead of natu-
ral causes at age 31.

1989/ The first Grammy in the new
Hard Rock/Heavy Metal cat-
egory goes to well-known
headbangers Jethro Tufl.

1994/ Motley Crue’s Tommy Lee is
charged with a misdemeanor
after trying to carry a handgun
onto an airplane.

FRI_DAY, FEBRUARY 23
Dog Biscuit Day

“‘;ﬁ
They're not bad with

1960/ Wrecking crews begin demoli-
tion of Ebbets Field in New
York, which had been home to
the Brooklyn Dodgers.

1974/ The Symbionese Liberation
Army demands $4 million more
for the release of Patty Hearst,
on top of the $2 million her fa-
ther, Randolph, has already
paid. :

1975/The TV action show S.WA.T.
debuts, starring Steve Forrest
and Robert Urich.

Born: Peter Fonda 1939, Veronica
Webb 1965

1997/ Thousands of CDs containing
the soundtrack to the film Sid
and Nancy are mislabeled and
shipped as copies of Lawrence

Welk's Polka Party.

2000/ 3ean “Puffy” Combs is in-
dicted by a Manhattan grand
jury for allegedly trying to bribe
a witness in connection with a
December 1999 shooting that
injured three people. Also ... Is-
rasli pop singer Ofra Hara, 41,
dies in Tel Aviv of complica-
tions from AIDS.

Born: Johany Winter 1944, Howard
Jones 1955, Michael Wiiton
(Queensryche) 1962

SATURDAY. FEBRUARY 24

National Tortilla Chip Day

1985/ Yul Brynner reprises his 1951
role in The King and | for a fi-
nal Broadway run. He dies fater
in the year.

1997/Jack Murphy Stadium in San
Diego is renamed Qualcomm
Stadium.

8orn: Sieve Jobs 1955, Bitly Zane
1966

1965/ The Beatles begin filming their
second feature film, Healp.

1988/ Atice Cooper announces his
candidacy for governor of Ari-
zona. He doesn’t win.

Coaper: | wanna be elected!

1990/ 8ok Dyian makes a surprise
appearance at a tribute to the
late Roy Orbison. Dylan and ex-
Byrds Roger McGuinn, Chris
Hiliman and David Crosby per-
form “Mr. Tambourine Man.”

1992/ Nirvana frontman Kurt Cobain
marries Hole vocalist Courtney
Love.

SUNDAY. FEBRUARY 25

National Submarine Ride Day

1964/A 22-year-old Cassius Clay
(later known as Muhammad
Ali) wins the World Heavy-
weight title by defeating Sonny
Liston in seven rounds. Clay
had been an 8-to-1 long shot.

1964/ Actress Hayley Mills immor-
talizes her hand- and footprints
in cement in front of Grauman’s
Chinese Theater in Hollywood.

1998/ The movie Titanic becomes the
highest-grossing film of all
time.

8orn: Sally Jessy Raphaet 1943, Téa
Leoni 1966

1989/Det Leppard frontman Joe
Etliot is injured at a show in
Spain when a coin thrown by a
fan lodges above his eye. The
band’s equipment truck is de-
stroyed in the ensuing riot.

1995/ Lyle Lovett is injured in a mo-
torcycle crash in Mexico. He's
not seriously hurt, but is un-
abie to attend the Grammys
later in the month (he wins
two).

Born: George Harrison 1943, Joha
Doe (ex-X) 1954

— Michasl Anderson
& Bride Connolly
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he stork brings a boy for

Celine Dion and her hubby,
Rene Angelii, and the 'zines pro-
vide all the details. People, which
features the new mother on Its
cover, reports that the singer’s
six-pound, eight-ounce bundle of
joy. Rene-Charies Angelil, en-
tered the worid on Jan. 25 (three
weeks prior to his Valentine’s Day
due date) via Caesarean section
after Dion endured a grueling 14
hours of labor. The National
Enquirer reports that doctors were
forced to perform the C-section
because the baby entered the
birth canal in the breech position
and the stressful labor made his
heart go into distress.

Rene-Charles could soon have
a little brother or sister. Peopie de-
scribes the couple’s efforts to
conceive their son via in-vitro fer-
tilization and reports that a sec-
ond embryo, frozen during the
same IVF procedure, lies stored
in a Manhattan fertility clinic until
Dion is ready to become pregnant
again.

Artists battied frigid Park City,
UT temperatures recently to hype
their latest productions at the
Sundance Film Festival. Us
Weekly reports that Courtney
Love attended to promote Julie
Johnson, the latest film in which
she appears, and Mick Jagger hit
the mountain town to promote
Enigma, a World War |l drama he
co-produced. Entertainment
Waeekly features photos of other
attendees: John Mellencamp, to
promote After Image (in which he
plays a crime-scene photogra-
pher); 'N Sync's Lance Bass, to
hype his movie production com-
pany; and Michael Stipe, to cre-
ate buzz for Stranger Inside,
which he co-produced.

Speaking of Jagger, Us Weekly
reports that he has hired a
videographer to follow him every-
where for one year to create a vi-
sual diary that he may release as
a movie or keep for his personal
use.

Make sure to film the photoge-
nic Rolling Stones frontman from
behind. Rod Stewart tells the
Globe that his backside can't
compete with Jagger's: “I'm still
very presentable, but 1 just can't
keep up with Mick,” Stewart says.
“He has an unbelievably small
backside, and that's what women
go for”

Speaking of movies, The Million
Dollar Hotel, which Bono co-wrote
and co-produced, is receiving
public criticism from none other
than its star and co-producer, Mel
Gibson. Us Weekly reports that
Bono “went ape” when Gib-
son calied the film “a dog.”

A team of researchers from the
University of Utah discovered the

remains of a dog-sized dinosaur
in Madagascar recently while lis-

Celine’s Baby Dream Comes True

‘KASHMIR' WITH A COUNTRY
TWANG? — Maybe. Dolly Parton
tells Us Weekly she would love to
cover a Led Zeppelin tune. “I think
they're the greatest group that ever
was. | want Jimmy Page to come
into the studio for my next album.
People ain't buying my damn
records anyway, so why can't | at
loast take a chance if 'm paying for
the studio session?”

tening to the Dire Straits album
Brothers in Arms, so they honored
ex-Dire Straits frontman Mark
Knopfier by naming the dinosaur
they found after him. (Time, Us
Weekly)

Has the relationship between
Sean “Pufty” Combs and Jenni-
fer Lopez disappeared like the di-
nosaurs? Us Weekly and Time re-
port that Lopez dumped Combs
several months ago for Cris Judd
— a dancer who appears in the
video for Lopez's new single, “Love
Don't Cost a Thing” — but Lopez
and Combs deny reports that
they've split. The Star reveals the
real reasons why Lopez won't
break off her romance with
Combs.

‘N Sync are on the verge of
breaking up, the Star reports, and
it's partly Britney Spears’ fauit.
The ‘zine reports that Spears has
influenced her boyfriend, Justin
Timberiake, to leave the group for
a solo career. Spears’ romance
with Timberlake is also creating
hard (eelings within the band, so
much so that the bandmembers
almost came to blows backstage
during the People's Choice
Awards.

Naomi Judd almost came to
blows recently too — with a male
stripper! People reports that, while
having dinner at a restaurant in
Brentwood, TN, Judd became out-
raged when she witnessed a per-
formance by male stripper Chris
Pearce — the hired entertainment
for a teenage gir's birthday party
— at a nearby tabie. Judd claims
she tapped Pearce on the shoul-
der and asked him to stop his per-
formance, but Pearce claims Judd
tugged his shoulder, and he fell to
the ground. The 18-year-old birth-
day girl's mother, who hired the
stripper, tells the National Enquirer
that Judd shouid have minded her
own business.

— Deborah Overman

Emwn&n-—hammmmhmm
. azines in search of everything from the sublime to the ridicuious in
_music news. R&R has not verified any of these reports.
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79 million houpoholds
Paul Marszatek
VPMusic Programming
. e | ADDS
JONIFER LOPEZ Love Don'tCostA Thing ) 1
ATV AGULEANGoy Wants To,. 26 | MOMIGAJustAnomer Gt
MACKSTREET BOYS The Cal ) o
JARULE WLIL' MO Put  On Me u LENIEY KNIATTZ Agan %
CRAZY TOWN Butirty » =
DAEAM He Loves L Not n | V2Bewttuly
JOEYMYSTAL PNIVEA Suter ) JENMIFER LOPEZ Love Don CostA Thing )
SHAGEY RWasn1Me 2 | aDONA DonY TotMe u
PN You Make Me Sick 19 )
SNOOP DOGE Snoop Dogg 18 MATCHROX TWENTY i You're Gone %4
MADONNA Don't el Me s D00 Thankyou 19
K£18.0000 Crazy 8 oo W
LMPOTT Wy Way 1 | SAERAREDLADIER Tool s TooLste
LII PARS One Step Closer 7 EVERCLEAR AM Radio 38
OUTKASY Ms. Jackson " FUEL Hemorrhage (in My Hands) 18
DIDO Thankyou 7 3
MYSTINAL VARVEA Danger (Been SoL.ong) 16 | LAFENOUSE Hanging By AMoment v
LBMY KRAVITZ Agan 1 CORRS Breahiess 1
VA 15| ome0eARY By 16
MANILYN MAEON Fght Song 15 ]
LUDACRIS Souther Hospitakty 15 SADE By Your Side 1
BOMAX 5B On Your Side ] . SARTIN €. AGUILEMA Nobody Wants To... 15
MOSY YGWEN STEFNM Souhsde “ o 50V i VosFor Lok bls =
DAV GRAY Babyion " fomg
X 14 CREED With Ams Wide Open 15
INCUBUS Drive “ DESTINY'S CHILD independent Women Part 15
FUEL innocent "
HENLEY Everything s Diferent 15
0-TOWM Liqud Dreams 3 o B »"""’
JAY-L1 Just Wanna Love U (Give [t 2 Me} 13 EVINN AN JARON Crazy For This Gar 15
R. XELLY | Wish 13 GREEN DAY Waming 9
ANRON LEWAS & FRED DURST Outside 3
LUFENOUSE Hanging By A Moy & MOSY LGWEN STEFNM Sauthsde ]
"N SYNC Thws | Promise You ) NOD STEWART | Can't Deny [}
(SUTEY STEAPES Strooge: 12| UL KAACKER Folow Me 8
12175 Over Now 12 ; L
GAEEN DAY Waring 12 JLL SCOTT A Long Wak
COLDPLAY Yolow 1?2 SEAL This Couid Be Heaven ]
3L NoMore (Baby 1ma Do Rigt) 0| weiy RINTADO m Like A it 5
LILBOW WOW ¥300POOG Bov Wow (Thars My are) 10
T THE DRIVE-I One Armed Scssor 10 %-018.9000 Crazy 4
SUACK EED PEAS Request Line 10 DEXTER FREERISH Laaving Town 3
CORRS Breathiess 9
s o N : PJHARVEY Good Fortune 3
$HODP DOGG Lay Low 9 JO8H JOPLIN GAOUP Camera One 3
90 DEGREES My Everything 8 | semeomcCramey 3
.u,“me_fm 2 : JOEYAYSTIAL Shtter 2
JAY-2VREAME SIGEL & MEIPHIS... Change The Game 7 ELTOM JOHN VBILLY JOEL Goodbye Yolow BrickRoad 2
DESTINY'S CHILD Independent Women Part 1 6 R, MELLY | Wigh 2
EWAM AD JAROM Crazy For Thes Gir 6 ]
LY PEARL You : MUBIQ Just Friends (Sunny) 2
SOULDECISION Och Is Kinda Crazy 6 ALICE I CHANES Bloed The Freak 1
"'"s""“"m::' : SACKSTREET BOYS Stiape Of My Hear 1
MUDVAYNE Dy s ERYIAN SADU Didn Y Cha Know 1
DAYE HOLLISTER One Woman Man 4 QUST FORLIFE Step Into The Light 1
SLLSCOTT A Long Wak 4
AP BN Tt 16 G X DAVE HOLLISTEN One Woman Man 1
STRAIT UP WLAJON OF SEVENOUST Age's Son 3 SHAGEY K WasntMe 1
U ZAME None Torught 3| STANTUPWAINOF SEVENOUST Angefs Son 1
12 Beautiul Day 2
SADE By Your Side 2 TAMSA Stranger in My House 1
ENEN 40100 San 1 200028 TAYLOR Your Smiing Face 1
mmm”mm : BN A € ORI DT Ll
P Gl 1 COLDPLAY Yolow —
SLASH'S SIAKEPIT Maan Bone —

= 7
g Februsry 4.

Peter Cohen,
VP/Programming

Rap Adds

wete networ]

€VE Who's That Girl
SLUM VILLAGE Raise 1t Up

Pop Adds

ATC Around The Worid (LaLa...)
CRAZY TOWM
MELANIE C. | Tum Yo You
O-TOWN Liquid Dreams.

Urban Adds

JOE UMYSTINAL Stuther
PHAT CAT PLAYERS Those Days

Rhythmic Adds

MELMNE €. | Turn To You

Rock Adds

EARTH CAISIS Nemesis
EVERLAST | Can't Move
FACTORY 81 Nanu

SUNNA /'m Not Frading

Video pizylist for the week of February 12.

Video airpley lor February 12-19.

Cindy Mahmoud
VPAdusic Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Promiss
WWW(MSOLW)
LUGACIIS Southern Hospitality

JOE VMIYSTIAL Stutter
JAMULE AL MO Put 1t On Me
SHAGGY It Wasn'tMe

SAY-Z | Jjust Wanna Love U (Give t...)
KOFFEE BROWAS Afer Party
OUTNAST Ms. Jackson

TAMMA Stranger In My House

RAP CITY
OUTNAST Ms. Jackson

Dogg
MASTEN P/SILIK THE SHOCKER Bout Dat
TMCK DADOY VS8 EXPRESS Take It To The House
JARULE AL’ MO.... Put 1t On Me
MYSTIAL NVEA Danger (Been So Long)
JAY-2 /BEANE SIGEL & MEMPHIS. .. Change The Game
PROJECT PAT Chickenhead
1CONZ Get Crunkad Up
LUDACRIS Southem Hospeality

Video piayhist for the woek ending February 11.

2
b JAN. 29- FEB.4 Toons 1217
! _ Tosl Audlence
(85.9 milion househoids) 1 Maicoim in The Middile

. . (Ye) The Simpeons

2 ER 3 Temptation leland

3 Friends 4 Swrvivorll

4 EverybodylovesReymond 5 KingOfTheHm

5 Ccsi (tle) That ‘708 Show

8 W& Grace 7 7th Heaven

7 Who Wants To Be A (le) NBC XFL Football (New

8 SNL Primetime Extra 9 Grounded For Lie

9 Who Wants To Be A

MiSionaire (Sundisy) 10 Ths

10 ‘e mactos Source: Nielsen Media Rasearch
| COMING NEXT WEEK

7 Tube Tope < Fox Family Channel airs Bon

- Jovi Crush Tour, a two-hour special
Grant, Sleqo, Metalica's
Ll:"tylidl.K.'GmOShm taped in Zurich (9pm).

Sugar Ray’'s Mark McGrath, Dide
Chick Emily Robison and Back-
strest Boys Kevin Richardeon and
Howie Dorough, among others,
particpate in the two-part “rock star”
edition of ABC's Who Wanis o Be
a Millonaire (Sunday, 2/11, 9pm and
Wednesday, 2/14, 8pm).

* Deftones, The Tonight Show
With Jay Leno (NBC, check local
fistings for time).

* Jonnifer Lopez, Satrday Night
Live (NBXC, 9:30pm and 11:30pm).

*Enwa, Jay Leno.

*Donny Osmond, Late Late
Show With Craig Kibom (CBS,
check iocal lstings for time).

o LIF Kim guest-stars on NBC's
Dag (8:30pm).

* Bob Marley is profied on
PBS' American Masters (day
and time may vary; check local
fistings).

* Bartra Streisand — Time-
lgss, her 1999 New Year's Eve
concert from Las Vegas, airs as
a two-hour FOX special (8pm).

+ Destirvy’s Child, Late Show
With David Letterman (CBS,
check local listings for time).

«The Bangles are “special
musical guests” on the WB se-
ries Gimore Girls (8pm).

*Rod Stewart, Late Night
With Conan O'Brien (NBC,
check local listings for time).

* Walling Souls, Craig
Kibom.

— Julle Gidlow
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COLDPUAY Yelow
GREEN DAY Waming
LIFENOUSE Hanging By A Moment
MADBNINA Don't Tel Me

AT THE DINWE-I8 One Armed Scissor
WELLY RINTADO I'm Lilke A Bird
MOBY YGWEN STEFAN Southeide
CRAZY TOW Butterfly

RUEL innocent .

AARON LEWRS & FRED DURST Outsice
MUOWRYME Dig

XamTX

JLL SCOTT ALong Walk

0100 Thankyou

SHAGEY tWasntMe
JARULE YL MO Put it On Me

LIS PARK One Step Closer
EVERCLEAR When It Al Goes Wrong Again
EVAN AND JARON Crazy For This Girl
SADE By Your Side

RAGE AGAINST THE MACHINE Renagades Of Funk

OUACK EYED PEAS Request Line
STANT UPUALAION OF SEVBIDUST Angel's Son

$N00P DOGE Snoap Dogg *
COMBMON VMACY GAAY Geto Heaven
WAJ-TANG CLAN Gravet Pt

APERFECT CIRCLE 3 Libras

SADLY DRAWN BBY Once Around The Block

LIL BOW WOW 13M00P DOGE Bow Wow (That's My Narme)

Video playtist for the week January 29 - February 4.
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BOX OFFICE TOTALS
Feb. 2-4
Tite $ Weskend
Distributor {8 To Date)

1 The Wedding Planner  $10.60

Sony ($27.76)
2 Valentine $10.02
weB* ($10.02) |
| 3 CastAway $7.46
FOX ($203.01)
4 Save TheLastDence  $7.17
Paramount ($68.50)
§ Crouching Tiger, $6.81
Hidden Dragon

Sony Classics ($52.98)
6 Traffic $6.30
USA (864.78)
7 Head Over Heels $4.80
Universal® {$4.80)

8 Finding Forrester $4.21
Sony ($41.27)
9 Snatch $4.00
Sony (821.74)
10 Chocolst $3.64
Miramax (822.40)

“First week in release
Al figures in miions
Source: ACNisisen EDI
NOW PLAYING: Currently in
theaters is Left Behind, starring

Kirk Cameron. The film's Re-
union soundtrack contains
mostly songs from Christian-mu-
sic acts. Cuts include Kathy
Troccoll's “Live for the Lord,” Joy

Willams' 1 Believe in You,” Third
Dey’s “Sky Falls Down,” Plus
One's "1 Need a Miracle,” Jalw's
‘Beliover,” LaRue's ‘Fy” Rebeccs
St James’ “Come Quickly Lord,”
Fred Hammond's “Can't Wait for
You 10 Retum” and Michael W.
Smith's “Never Been Unloved.”
Songs by Brysn Duncan &
SHINEmk, Avalon and Bob
Carfisle compiete the ST.

Also in theaters is The Invisible
Gircus, starving Jordana Brewster
and Cameron Diaz. The fim's
Chapter Bl sounditrack features
two cuts each by Yo La Tengo
(‘Weather Shy” and “Stay Away
From Heaven”) and Trashmonk
(“All Change” and “On the Way
Home"), as well as tunes by The
Upestters (“What About Africa”)
and Woodrow Wilson Jackson
Il & Petra Haden (A Long
Goodbye”).

— Julle Gicllow
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News/Talk

Portable People Meter Update

0 What Arbitron’s new PPM device could mean to your News/

Talker's future

his past November Arbitron sponsored one of its recurring consultant fly-ins to allow some of
— America’s top consultants to get a look at the company’s new Personal People Meter, which
will, when implemented, forever change the way we measure radio listening.

One of those on hand for the pre-
sentation wis Sabo Media Exec. VP
Harry Valentine. After attending the
session, he had a number of observa-
tions to share with us this week, in-
cluding his sense that Arbitron is
working hard to satisfy customers.

“Frankly. I've never seen a com-
pany that is more professionally run
or one that spends as much in time
and resources to make sure that what-
ever they do gets the right results for
their customers.” he says. “The fly-
ins are a great case in point. They
spent a whole day giving us a pot-
pourri of information and insights
about what they are working on for
the future. The fact that they do that
speaks volumes.”

So What Is It?

For those not familiar with the
PPM. 1 asked Valentine to give us his

understanding of
how it will work.
4 “As | understand

it, the first thing
§ that would hap-
1 pen is that all
| participating ra-
| dio station sig-
nals would all be
encoded,” he
says. "What the
PPM actually
*hears" is a sub-
audible code that is the key to getting
your listening recorded.

“In other words, it records the
number of minutes that it receives the
subaudible signal from a particular
radio or TV station. Each station’s
code has a unique identifier embed-
ded in |t.,whnch the PPM recognizes.
Ifforanymsonlhestauondoesno(
broadcast the code. the PPM detects

Harry Valentine

*
“The stations that probably stand to lose the most
will, unfortunately, be some of the staunch News/

Talk leaders in markets.”

REAL Llfe REAL Emotmns

nothing, and you will not receive
credit.”

Valentine says that radio will nced
a lot of education about how the PPM
works and how it might change some
results. “Certainly, this is a whole
different kind of methodology than
what most of us are used to,” he says.
“For example, we've all been to Ar-
bitron and seen that listener who
writes down in their diary that they
began listeniig to a station at 9:00am
and draws a line through the whole
day. That station gets credit for all of
those quarter-hours.

“With the PPM, [ don't recall ex-
actly what the threshold of time is
that it will pick up listening, but it is
fairly shont. So let’s say you spend a
minute here, another there and 30
seconds someplace else until you find
a station that you stick with. How are
they going to count that listening?

How those minutes will be edited .

and credited is still being discussed
at Arbitron.”

Too Costly For Radio Alone

In his followup notes from the fly-
in, which were sent to Sabo Media’s
clients, Valentine said, #The PPM is
Arbitron’s- potential solution to sin-
gle-source multimedia measurement.
The PPM is designed to detect any

GRAND RAPIDS, WTKG 2.7 » 4.2

CHARLESTON, WTMA 2.3 » 9.6

Bob Borquez, Syndlcatlon Information. (877) 41

Relew s Ava

Nourle

M tirvadean ETTT

DAVE

Talk Stations

dio Seminar hotiine at 310-788-1696.

The Secrets Behind
America’s Most Successful

Arbitron VP/Programming Bob Micha-
els will moderate an exclusive TRS
2001 presentation, where he will exam-
ine the numbers to find out why some | 7
T : than oth- /41/( ﬁilﬂ/ﬂ SEMINAR

ers in Arbitron. Join us for an insider’s
look at the numbers featuring a deis filled with several of the
format's most successful programming minds, including
WABC/New York OMPD Phil Boyce, KFBK-KSTE/Sacra-
mento OM/PD Ken Kohi, WOAI-KTKR OM/PD Andrew
Ashwood and former WSB/Atlanta OM Greg Moceri.
'R&R's Takk Radio Seminar 2001 will be heid March 8-10 at the Ma-
mmwwhmm Get complete registration and
hotel information, along with the full TRS 2001 agenda, by logging on to
www.rroniine.com and clicking on “Conventions.” Or tum 10 Page 10 in this
week's issue for a registration form. For more info, call the R&R Tak Ra-

encoded audio audible to the human
ear and to measure radio, television,
satellite. cable and Internet audio us-
age: Arbitron has completed its
Manchester, England test and
deemed it a success.”

So is the PPM imminemt? Valen-
tine says he doesn’t think so — at
least not within the next year or so.
*One of the problems is simply eco-
nomics,” he explains. “If whagl got
from the session is correct, lhc!PPM
economic model cannot be
by radio alone. It’s going to an-
other medium — a large one With a
lot of dollars — to make it viable eco-

nomically. In my view that’s ly
going to have to be television, @hd to
my knowledge there has not yctfbeen

any ground swell of interest from
television 1o sign on to this new ser-
vice.”

But Arbitron VP/Programming
Bob Michaels disagrees with that
premise, saying. “Nielsen has- part-
nered with us for the U.S. test and
possible future expansion in:the Unit-

ed States. Taylor
Nelson Sofres
has the agree-
ment for most of
{ the rest of the
world. Television
in the UK. loves
this technology
and is ready to
roll it out there.
based on the
Manchester test.
There is a lot of
interest from television. But, in all
faimess to Harry, we didn't discuss
this in detail, since this was a radio
fly-in.”

Bob Micheels

Not A Panacea

While the PPM could be a dramat-
ic step forward toward more accurate
reporting of listening, Valentine cau-
tions that it’s not the panacea that
some might think it is. “Arbitron has
done some pretty. neat things-techni-
«ally,” he says. “They've come up
with a unit that can essentially

=R sHOW
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replicate the abilities of the human
ear. In other words. if you can hear
something with your ears, the unit
should be able to pick it up.”

So won't the PPM resolve some of
the issues that have been the source
of broadcasters’ complaints about the
diary methodology over the years?
“We could simply be trading one set
of issues for another,” suggests Val-
entine. "A lot of issues, like editing
and crediting rules, have not yet been
decided.

“One particular thing worth noting
is that Arbitron has pretty much de-
cided to go with a panel of reporters
as opposed to a sample. as is done
with the current diary methodology.
That panel will likely be around for
a while — just how long, Arbitron is
not yet saying. Now, anyone who has
ever programmed a station can attest
to the fact that every once in a while
you are going to get a ‘wacky’ sam-
ple — you know. when too many di-
aries end up in one place and too few
in another.

“That may only happen one out of
every 10 books, but it does happen.
With a panel, if you happen to get
that *wacky’ sampie, you're going to
be stuck with it for a while — prob-
ably more than one book. That's an
issue that will need to be consid-
ered.”

Valentine says that Arbitron is the
first to point out that there will like-
ly be attrition with any panel and
that, over time, some people will end
up being replaced. *"But by and large,
if you have a panel in the first quar-
ter of the year, it’s probably safe to
assume that most of it is still going to
be around for the second quarter,” he
says. “And some may even still be
around for the third quarter. So you
may be stuck with whoever you get
for a long time.”

Do We Really Want To
Know?

Another potential problem that
Valentine points out is that a more
accurate measurement of listening
may offer some challenges along with
the good it brings. “One graph | saw
at this meeting showed someone who
listened to pretty much the same sta-
tion all day long except for frequent
three-minute periods when they
would jump over to another station,”
Valentine recalls.

“What do you suppose that meant?
My guess would be that this person
was leaving during commercial
breaks, although that is only specula-
tion on my part. There was nothing in
Arbitron’s results that woutd confirm
or even suggest that.

“But if that was the case, I'm won-
dering if radio stations are really anx-
ious to have that kind of information
reported. The thing about this device
is that it measures exactly — minute
by minute — when listeners are lis-
tening and not listening. What would
that do to the 13-in-a-row music sta-
tion with the six-minute breaks? The
ratings come out printed with graphs
— assuming that this information is
released — that show that the station
has listenership, but nor during com-
mercials. Granted, this was just one

example, but it’s cause for some con-
cermn.”

If peopie are listening via the Inter-
net, will the PPM pick up that too?
“Only if the Internet audio is encod-
ed.” says Valentine. “And speaking of
Internet listening, that brings up an-
other interesting issue. Stations have
obviously expressed interest in hav-
ing Internet listening credited. That
doesn’t mean much right now, be-
cause Intemnet listening levels are so
low.

“But let’s say it reaches a signifi-
cant enough level down the line to
make recording of that listening rel-
evant to your station’s ratings, and
let’s say that much of what you are
streaming are nationally syndicated
shows. As it stands now, if someone
in your market says they were listen-
ing to a nationally syndicated host
and indicates that it was over the In-
ternet. unless they also mention your
station, you won’t get credit for that
listening.

“It’s not an issue for your local
talents, because when someone says
they were listening to The Joe Jones
Show on the Internet, and Joe is a lo-
cal host on your station, you will be
credited. But the argument with na-
tionally syndicated hosts is that there
are usually multiple sources where
you could be getting that audio on
the Internet, so there is no guarantee
that someone is listening to your sta-
tion unless they specifically note
that. It's another good argument for
saying your name and call letters of-
ten enough to make it easy for peo-
ple to know that they’re listening to
you.” .

Changing All The Rules

The logical question, given some
of the uncertainties Valentine points
out, is, What's in it for radio? *“What
you have to understand is that the
rules will all change.” says Valentine,
“and we don’t yet know exactly what
the new rules will be. At the time of
the fly-in Arbitron had not made a lot
of final decisions on the edit and
credit rules. We won’t really know
how this information will look until
it’s rolled out in a full-blown market
study side-by-side with diary mea-
surement.”

Valentine recalls the often wide-
ly varied results from Arbirtron com-
petitors ‘over the years who've used
different measurement methodolo-
gies. “We've all seen that different
ratings services using different
methodologies sometimes come up
with different results,” he says. “]
think the PPM will be similar to
some of those situations, because
we’ll be playing by a whole differ-
ent set of rules.”

Valentine also has some opinions
on which formats and stations could
suffer from the switch to the PPM.
and News/Talkers are among them.
*“The stations that probably stand to
lose the most will, unfortunately, be
some of the staunch News/Talk lead-
ers in markets,” he predicts. *Be-
cause maybe — just maybe — they
aren’t getting quite as much listening
as the Arbitron diary recall method-
ology would lead you to believe. With

the PPM, if somebody tunes you out,
Arbitron knows it.”

Arbitron’s Michaels disputes Val-
entine’s predictions, saying, “No one
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can say if any format — including  “We won't really know how this information will
look until it’s rolled out in a full-blown market
study side-by-side with diary measurement.”
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News/Talk — will lose or gain audi-
ence. That’s just one of the reasons
we have been conducting additional
testing of the PPM in the Wilming-
ton/Philadelphia market.”

So When’s It Coming?

While broadcasters may not yet be
ready to embrace this new methodol-
ogy. the technology exists. So should
we accept that the PPM is right
around the comer? “My impression is
that Arbitron is testing this to see
how it works and what it can do,”
says Valentine. “Their goal has al-
ways been to get the most accurate
information they can, and I applaud
them for that. The PPM has drawn a
lot of attention because of the tech-
nology involved. If it makes sense
economically and presents more ac-
curate information, maybe it will
happen.”

Valentine thinks there are still a
few obstacles to overcome, however,
and he doesn’t think Arbitron is
ready to have listeners across the

country start hooking the pagerlike
PPM devices to their belts quite yet.
“I got absolutely no sense from this
meeting that Arbitron was trying to
sell this as the best thing to happen
since sliced bread or pushing broad-
casters to do it.,” he says. "It was
more of a *Here’s another example of
some of the things we’re doing.” The
whole day was very much an infor-
mational event, and the PPM was
only one small part of it.”

Finally, does Valentine think the
industry will embrace the idea of the
PPM? At this moment I can’t imag-
ine there would be a lot of interest.”
he says. “Why rock the boat? If
you’re running one of those great

winning News/Talkers in a big mar-
ket. do you want to bet on a new
methodology, along with new edit
and credit rules. that might change
your status? My guess would be no.”

But Michaels says broadcasters
are, indeed, very interested in the
new technology. “We actually devel-
oped the PPM because stations asked
us for it,” he says. *They wanted a
passive system and for us to get away
from the diary. As far as interest at
this point, [ can honestly say that the
two most-requested presentations
that 1I'm asked to make to program-
mers these days are PD Advantage
and the Portable People Meter, in
that order.”
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sPredictable Profits
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Some 400 stations fely on world class
talk from the WOR Radio Network.

Why? Because WOR Works!
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Joey Reynolds built an outrageous
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Philly...and maybe your market!
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is seasoned with spontaneous wit
creating "comedy with conscience?
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sports or space talk.
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Ratings

Middlesex-Somerset+
Union, NJ - #33

Station (Format) Owner Su '00 Fa ‘00
WABC-AM (Talk) ABC - 51
WI(W-FM (Tak) Press - 50
WLTW-FM (AC) Clear Chan. - 47
WCBS-FM (Oldies) Infinity - 46
WHTZ-FM (CHR/Pop)  Clear Chan. - 46
WXRK-FM (Alt.) Infinity - 46
WPLJ-FM (Hot AC) ASC - 43
WMGQ-FM (AC) Gr. Media - 4
WOHT-FM (CHR/Rhy) Emmis - 39
WAXQ-FM (Cl. Rock)  Clear Chan. - 35
WQCD-FM (NAC/S)) Emmis - 35
WKTU-FM (CHR/Rhy)  Clear Chan. - 30
WOR-AM (Talk) Buckiey - 30
WFAN-AM (Sports) Infinity - 29
WCBS-AM (News) Infinity - 27
WNEW-FM (Talk) Infinity - 27
WSKQ-FM (Tropical) SBS - 26
WBLS-FM (Urban) Inner City - 25
WRKS-FM (Urban AC) Emmis - 24
WPAT-FM (Span. AC) SB8S - 21
WAWZ-FM (Rel.) Piltar/Fire - 17
WOXR-FM (Classical)  NYTimes - 17
WINS-AM (News) Infinity - 16
WTIM-FM (Rhy/0) Ctear Chan. - 16
WWZY-FM (Country) Big City - 16
WCTC-AM (N/T) Gr. Media - 15
WMTR/WWTR (AdultStd.)  NJBr. - 14
WDHA-FM (Rock) NJBr. - 13
WPST-FM (CHR/Pop) Nassau - 12
WNJO-FM (Oldies) Nassau - 11

Norfolk-Virginia
Beach-lla:port News -
38

Station (Format) Owner Su '00 Fo ‘0
WOWI-FM (Urban) ClearChan. 131 107
WNVZ-FM(CHRMRhy)  Entercom 7.1 80
WWDE-FM (AC) Entercom 68 6.1
WNOR-FM (Act. Rock) Saga 6.1 57
WXEZ-FM (Gospel) Bamnstable 35 54
WNIS-AM (Tak) SinclairTele. 3.1 50
WCMS-FM (Country)  Bamstable 49 49
WGH-FM (Country) Bamstable 55 46
WPTE-FM (Hot AC) Entercom 4.3 46
WAFX-FM (Cl. Rock) Saga 46 43
WWS0-FM (Urban/0)  Bamstable 5.2 4.0
WVKL-FM (Oldies) Entercom 52 38
WJICD-FM (NAC/SJ) ClearChan. 44 31
WROX-FM (Alt) SinclairTele. 25 29
WSVY-FM (Rhy/0) ClearChan. 27 23
WKOC-FM (AdutAlt.) SinclairTele. 29 22
WPCE-AM (Rel.) Wiks 08 20
WSVV-FM (Rhy/0) CearChan. 13 13
WTAR-AM (N'T) SinclairTels. 1.1 13
WGH-AM (Sports) Bamnstable 07 1.2
WJOI-AM (Adutt Std.) Saga 15 12

Format Abbreviations

AC-Adult Contemporary, Adult Alt-Adult Altemative,
Adult Std. - Adult Standards, B/EZ-Beautiful/Easy
Listening, CHR/Pop-Contemporary Hit Radio/Pop,
CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl.
Hits-Classic Hits, Cl. Rock-Classic Rock, Full Serv-
Full Service, Hot AC-Hot AC, Misc-Miscellaneous,
NAC/SJ-New AC/Smooth Jazz, Reg. Mex-Regional
Mexican, Span. AC-Spanish Aduit Contemporary,
Spanish Con-Spanish Contemporary, Span N/T-
Spanish News/Talk, Spanish/O-Spanish Oldies,
Urban/AC-Urban Adult Contemporary, Urban-Urban
Contemporary, Urban/0-Urban Oidies.

Columbus, . OH - #34

Station (Format)
WNCH-FM (CHR/Pop)
WTVN-AM (Full Serv.)
WCXX-FM (Urban)
WSNY-FM (AC)
WCOL-FM (Country)
WLVQ-FM (Rock)
WBNKS-FM (Oidies)
WBZX-FM (Act. Rock)
WHOK-FM (Country)
WXMG-FM (Rhy/0)
WCLT-FM (Country)
WIZAWIZK (NAC/SJ)
WEGE-FM (Cl. Rock)
WIMNI-AM (Adult Std.)
WBNS-AM (Sports)
WAZU-FM (Act. Rock)
WFIX-FM (Hot AC)
WWCD-FM (Alt)
WJYD-FM (Gospel)
WVKO-AM (Gospel)
WXST-FM ('80s/0)

Owner 8u ‘00 Fs '00

Clear Chan.
Clear Chan.
Biue Chip

Saga

Clear Chan.
Infinity
Radio Ohio
North Amer.
Infinity

Blue Chip
WCLT Radio
Scantiand
North Amer.
North Amer.
Radio Ohio
Infinity
Clear Chan,
Ingleside
Biue Chip
Saga
Associated

93
6.1
94
8.0
59
5.1
6.2
53
32
39
28
19
16
23
19
20
19
22
08
09
14

83
82
8.1
74
70
6.1
5.1
5.0
32
28
25
25
24
24
21
19
19
16
1.5
14
13

Charlotte-Gastonia-

Rock Hill - #37

Owner Su ‘00 Fa '00

Station (Format)
WPEG-FM (Urban)
WNKS-FM (CHRPop)
WBT-AF (Tak)
WLYT-FM (AC)
WXKT-FM (Country)
WWMG-FM (Odies)
WRFX-FM (C1. Rock)
WBAV-FM (Urban AC)
WSSS-FM (Oldies)
WEND-FM (A1)
WLNK-FM (Hot AC)
WSOC-FM (Country)
WCCJ-FM (Oidies)
WXRC-FM (Act. Rock)
WFNZ-AM (Sports)

WNMX-FM (Adult Std.)

WGIV-AM (Gospel)

Infinity
Infinity
Jeff.-Pilot
Clear Chan.
Clear Chan.
Dalton
Clear Chan,
Infinity
Infinity
Dalton
Infinity
Davis
Pacific
Infinity
GHB
Infinity

9.1
72
6.3
6.9
5.0
54
6.4
5.1
34
4.0
37
58
36
19
13
20
09

88
8.7
6.7
6.2
6.1
53
50
48
44
41
40
37
25
23
16
15
11

New Orleans - #42

Station (Format) Owner Su ‘00 Fa ‘00
WOUE-FM (Urban)  ClearChan. 145 131 °
WWL-AM (NT) Entercom 7.0 93
WYLD-FM (UrbanAC) ClearChan. 87 74
WLNG-FM (AC) Entercom 52 68
WNOE-FM (Country)  ClearChan. 67 6.0
KMEZ-FM (Urban0)  Centenmiat 59 55
WTKL-FM (Oidies) Entercom 50 55
WEZB-FM (CHR/Pop)  Entercom 50 50
KXND-FM (Alt) ClearChan. 44 46
WXZN-FM (HOtAC)*  Entercom 4.6 37
WRNO-FM (Ci.Rock)  Centenniat 32 37
WYLD-AM (Gospel)  ClearChan. 29 34
KUMX-FM (CHRPop) ClearChan. 30 27
WOXW-FM (Cl.Rock)  222Cop 29 22
WBYU-AM (AdultStd) Centennial 1.3 1.4
WSJZ-FM (NAC/SY) StylesBr. 07 14
WSMEB-AM (Tak) Entercom 1.1 13
WODT-AM (NT) ClearChan. 1.1 12
WBOK-AM (Rel.) wlis 07 10
* Was WLTS-FM until October

| SAME-DAY |
| RATINGS RESULTS |

rronline.com

Providence-Warwick-
Station (Formeat) Owner $u '00 Fe '00
WWLHFM (AC) Citaddl 91 8.1
WPRO-FM (CHR/Pop) Citade! 82 7.8
WHJY-FM (Rock) ClearChan. 69 63
WCTK-FM (Country) Hal 46 59
WWBB-FM (Oidies)  ClearChan. 59 58
WSNE-FM (HtAC)  ClearChan, 53 52
WPLM-FM (Soft AC) Piymouth Rock 3.4 5.0
WBRU-FM (Alt) Brown 43 40
WPRO-AM (Tak) Citadel 49 35
WIHL-AM (NT) ClearChan. 28 3.2
WAKUWWIO( (CHRRNy) BackBay 4.8 28
WBMX-FM (Hot AC) infinity 12 27
WFHN-FM (CHR/Rhy) Citadel 30 20
WAAF-FM (Act Rock)  Entercom 20 1.9
WIMN-FM (CHRRhy) ClearChan. 27 1.9
WCRB-FM (Classical) CharlesRiver 15 1.7
WZRAWTRI (C!. Hits) Citadel 11 1.7
WBZ-AM (NT) Infinity 1.6 1.4
WECN-FM (Alt) infinty 1.2 1.3
WPMZ-AM (Tropical) BearBr 00 12
WSKO-AM (Sports) Citadel 08 1.2
WWRX-FM(AIL)"  Phoenix Media 1.5 1.2
WZLX-FM (C!. Rock) infinty 09 1.2
WBOT-FM (Urban) RadioOne 1.0 1.1
WBSM-AM (NT) Citadl 1.1 1.1
WCIB-FM (C1. Rock) Makkay 0.7 1.1
WODS-FM (Oidies) Infinty 14 1.0
WROR-FM (Oidies) Gr.Meda 05 10 |
* Was Classic Rock-untit September

Las Vegas - #39

Station (Formet) Owner $u '00 Fa '00
KLUC-FM (CHR/Rhy) Infinity 7.0 85
KWNR-FM (Country)  ClearChan. 8.2 8.1
KJUL-FM (Soft AC) Centennial 9.0 7.0
KSNE-FM (AC) ClearChan. 64 7.0
KXTE-FM (A%.) infinity 56 64
KQOL-FM (Oidies) ClearChan. 43 52
IMXB-FM (Hot AC) Infinity 55 5.1
KFMS-FM (CHRPop) ClearChan. 4.1 48
KMZ0-FM (AC) Infioity 38 43
KOMP-FM (Rock) lotus 45 41
KSTJ-FM ('80s/0)° Contenial 2.8 4.0
KONT-AM (Talk) infinity 45 38
KGSF-FM (Reg. Mex.) Hispanic 3.7 37
KO(PT-FM (C1. Hits) Lotus 44 386
KKLZ-FM (C1. Rock) Centennial 34 23
KDWN-AM (N'T) RadioNevada 12 15
KENO-AM (Sports) Lotus 1.0 10
KRRN-FM (Span. AC)** Entravision 1.2 1.0

* Was Hot AC until July
** Was KVBC-FM until July

Indianapolis - #40

Station (Formet) Owner Su '00 Fa '00
WFMS-FM (Country) Susquehanmna 120 118
WFBQ-FM (Cl.Rock)  ClearChan. 87 93
WIBC-AM (N'T) Emmis 72 91
WTLC-FM (Urban) Emmis 59 6.3
WGLD-FM (Oidies)  Susquehanna 7.5 6.0
WENS-FM (Hot AC) Emmis 50 55
WRZX-FM (Alt) ClearChan. 46 49
WHNOU-FM (CHR/Pop) Emmis 42 47
WTPI-FM (AC) MyStar 62 47
WHHH-FM (CHRRhy) RadioOne 4.7 45
WZPL-FM (CHR/Pop) MyStar 45 44
WMYS-AM (Adult Std.) MyStar 28 25
WTLC-AM (Urban/0) Emmis 13 24
WITS-FM (AduRt Alt.) Sarkes Tarzian 25 24
WHDE-AM (Sports) ClearChan. 18 22
WBKS-FM (Urban/0) RadioOne 34 20
WYJZ-FM (NAC/SJ) RadioOne 15 20
WXIR-FM (Rel.) Radio 1500 19 13

12+ FALL 2000 ARBITRON RESULTS

Salt Lake City-Ogden-

Provo - #36

Station (Format)

K8FI-FM (AC) Simmons
KSL-AM (NT) Bonneville
KXRK-FM (Alt.) Simmons
KZHT-FM (CHR/Pop)  Clear Chan.
KKAT-FM (Country) Clear Chan.
KUBL-FM (Country) Citadel
KBER-FM (Rock) Citadel
KODJ-FM (Oidies) Clear Chan.
KOSYARAR (AC) Mercury
KSOP-AF (Country) KSOP Inc
KENZ-FM (Adult Alt.) Citadel
KNARS-AM (Talk) Clear Chan.
KRSP-FM (C!. Rock) Simmons
KTCEAUUU (CHR/Rhy) Deer Valley
KISN-FM (Hot AC) Trumper
KURRA-FM (CI. Rock)  Clear Chan.
KOMB-FM (Hot AC) Simmons
KBEE-FM (Hot AC) Citade!
KCPX-FM (Cl. Hits) Mercury
KBZN-FM (NAC/SJ) Capitoi Br.
KFNZ-AM (Sports) Citadel
KWLW-AM (Country/0) Clear Chan.
KALL-AM (N'T) Clear Chan.
NSVN-AM (Reg. Mex.) Coltantes

58
6.1
6.4
54
38
40
39
38
33
38
29
32
48
37
30
32
43
32
24
25
1.2
11
20
06

Owner Su 00 Fa 00

84
58
54
47
46
46
41
38
38
37
35
33
33
33
32
28
27
24
24
20
20
16
15
1.2

Kashville - #44

Station (Format)

WOOK-FM (Urban) Dickey
WRVW-FM (CHR/Pop)  Clear Chan.
WHRO-FM (C1. Rock)  Clear Chan.
WSIX-FM (Country) Clear Chan.
WJIXA-FM (AC) South Central
WKDF-FM (Country) Citadel
WRMX-FM (Oidies)  South Central
WGFX-FM (Oldies) Citadel
WEM-FM (Country) Gaylord
WLAC-AM (N'T) Clear Chan.
WWTN-FM (N'T) Gaylord
WZPC-FM (Alt.) Cromwel
WSM-AM (Country) Gaylord
WQZ0-FM (CHR/Pop)  Cromwel
WZTO-FM (Rel.) Clear Chan.
WNPL-FM (Urban/0) Dickey
WYOL-AM (Gospet) Dickey
WROG-FM (HotAC)  Mid-Tenn. Br.
WNSG-AM (Gospel) Mortenson
WRLG/WRLY (AdultAlt)  Tuned In
WBOZ/WVRY (Gospel) Reach

Owner Su '00 Fa '00

73 106

89
59
54
51
51
49
a7
40
38
37
37
36
34
31
17
17
16
12
11
10

Oriando - #41

Station (Formst) Owner 8u '00 Fa '00
WMGF-FM (AC) ClearChan. 50 7.3
WOBO0-AM (NT) Cox 71 68
WTKS-FM (Tak) ClearChan. 7.1 64
WWXA-FM (Country) Cox 63 64
WXXL-FM (CHR/Pop) ClearChan. 66 6.3
WIHM-FM (Urban) Infinity 55 59
WOMX-FM (Hot AC) Infinity 51 5.0
WJRR-FM (Act. Rock) ClearChan. 42 48
WEHE-FM (Oidies) ClearChan. 46 46
WCFB-FM (Urban AC) Cox 39 43
WPYO-FM (CHR/Rhy) Cox 37 40
WMMO-FM (Rock AC) Cox 35 38
WLOQ-FM (NAC/SJ) Gross 49 36
WNUE-FM (Span. Con.) Mega 16 27
WOCL-FM (Alt)" Infinity 27 27
WHTQ-FM (C. Rock) Cox 40 26
WHOO-AM (Adult Std.)** Cox 24 21
WATM-AM (Sports) ClearChan. 13 14
WRLZ-AM (Span.Rel.) Radioluz 09 10
* Was Rhythmic Oidies until November

** Switched to Radio Disney on February 1

©2008 Arbiiren. May net be quaied er reproduced wilheut prier writion permission from Arbitres,
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When 1 wrote about Bob Henabery a few weeks ago
(1/26), space limitations precluded me from mention-
ing that in 1976 ABC, Henabery’s former employer,
asked him to write an argument challenging the
FCC'’s authority to regulate format changes. Fortu-
nately, the case he presented was persuasive. But
that’s not why I bring it up.

My focus is on a comment Henabery made that
was almost a throwaway: “The leaders in radio
programming,” he wrote, “do not leave behind an
oeuvre for students to analyze.”

OK, I admit it, oeuvre isn’t a word I would normally
use in conversation, so I ran to the dictionary. An
oeuvre, according to Merriam-Webster, is “a substan-
tial body of work constituting the life work of a
writer, artist or composer.” In the context Henabery
intended, the word means history.

WHAT'S GOING ON

The idea for this column came about when R&R
Publisher/CEO Erica Farber told me about the
newspaper’s efforts to get veteran broadcaster Gary
Owens to moderate a panel at last year’s convention.
The problem — let me see if 1 can put this delicately
— was that some of the younger panelists weren’t
very excited about Owens, because they didn’t know
who he was.

Of course, we shouldn’t be surprised. Think about
it: If you’re 28 today, you weren't alive when Owens
first appeared on Laugh-In in 1968, and unless you
grew up in L.A,, where he was on the air for nearly
four decades, or were a fan of Space Ghost or Roger
Ranijet, cartoons for which he provided voices, it’s
unlikely you’d have any idea who he is or what his
many contributions to the industry have been.

Still, it was funny, weird and sad, if only because,
as Erica said, the response she got from the panel was
as if they thought our industry’s history began when
Kevin Weatherly left San Diego to take over KROQ/
LA mlheearly '90s. ltdldnt

Wetellourhlseorymbars.Weordera mund and
someone says, “Did you know that KHJ/L.A.
produced The History of Rock and Roll in less than 90
days and that they did it in the hallway?” Someone

else remembers something about a record guy who
was so intent on getting to WABC/New York’s Rick
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How | Got Here

I Th:osc who forget history....

Sklar that he camped out in a bathroom stall and
jumped out with record in hand, scaring poor Mr.
Sklar half to death.

And what about the time a promo guy tried to get
AOR pioneer Tom Donahue to play the bubblegum
act The 1910 Fruitgum Company on KMPX/San
Francisco by pointing out that the band’s greatest hits
collection was, after all, an album.

These stories — and there are hundreds of others
— paint a picture of a time gone by, a time that needs
to be recorded, shared and passed on to the genera-
tions that follow, so that 50 years from now, when
broadcasting is a totally different animal, we’ll know
something about where we came from and the
pioneers who built our business.

THE GOLDEN AGE SEATS

The Golden Age of Radio began on Nowv. 4, 1920,
when KDKA/Pittsburgh first broadcast presidential
election returns. It ended in the late ‘40s, when the
radio networks cast their lot with a newfangled thing
called television and left radio to the local operators.

It was a far simpler time, at least from our vantage
point today, but don‘t think for a minute that the
broadcasters of the "50s thought they had it easy. TV
was going to kill radio, and, as if to prove that point,
the big stars of radio — Jack Benny, George Burns,
Fibber McGee, etc. — jumped ship for the smoother
sailing that TV promised.

Radio, at least for a time, became little more than a
sleeping giant. But it was destined to awaken, flail its
arms through the sea change and start treading water
as if its very life depended on it. Because it did.

THE SECOND GOLDEN AGE OF RADIO

There is a romantic notion that the fathers of Top
40, Gordon McLendon and Todd Storz, invented the
format because they loved the music. Don’t believe it.
They invented it because they wanted — no, needed —
to make money. They invented it because they had to
replace the programming the national networks had
taken away, and besides, a disc jockey playing records
made good financial sense. That rock ‘n’ roll was
giving birth to itself at the same time is less a coinci-
dence than the catalyst that got the whole thing
going.

There are those who will say, “Who cares?” After
all, it’s ancient history, and things are totally different

now. True enough. But in the years before deregula-
tion and consolidation, when disc jockeys were stars
and PDs built stations that reflected their own
personalities, and even later, as research became a tool
and consultants began to appear on the horizon, it
was an exciting time in American radio, the second
Golden Age of Radio, a time that will never be

repeated.

HELP

I got a voice mail from WPLJ/New York’s Scott
Shannon. Shannon, whom R&R, in 1990, named the
most influential broadcaster of the ‘80s, told me that
he liked the idea of this column and that it was “doing
a great job with some people who deserve some
accolades and a little attention.”

Others have called and e-mailed, suggesting names
and stories that I ought to look into: McLendon and
Storz, Sklar and Blore and Draper. Buzz Bennett and
Jack McCoy and John Rook. Color Radio, Boss Radio,
the Wolfman, Cousin Brucie, Hy Lit, Allison Steele
and the Real Don and Robert W.

And don’t forget splicing blocks and slip-cueing
and hitting the post and sprinting to the john because
the song you were playing was less than two minutes
long. Add to that rubber clocking and speeded-up
records and Urban radio before it was called that and
Country before it was cool and the Talk pioneers who
said things that had never been said on the air before
... and on and on and on.

1 can’t do this by myself. Your suggestions are not
only wanted, but also needed. Get in touch with me at
the e-mail address below and tell me who and what
you’'d like to know about. Better yet, start thinking
about the stories you know and get ready to tell them.
Believe me, inquiring minds want to know.

Today the radio business is more biz than it is show
biz. Some complain that we don't teach our history.
They say it's because, in a clustered-up world, we just
don’t have time.

It is the role of this column to make the time.

Next week: Jerry Boulding.

¥

Bob Shannon writes, voices, produces and consults from
his Bainbridge isiand, WA-based business, bobshannon-
works. A 35-year radio veteran, Shannon was, until recentty,
VP/Creative for TM Century. He can be reached at bob @
shannonworks.com.
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Sfreet Talk.
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John & Ken In At KFi?

“I'm Wrong About Everything” Are talk duo John & Ken on their way

back to aftemoons at Clear Channel
Already On:

Talker KFI/Los Angeles? Rumors
W K z N - New Orleans persist that the pair's return is imminent and
KVUU - Colorado Springs

John Wesley
Harding

in Bertelsmann, parent of BMG. The deal would
give Bertelsmann a whopping 67% share of
RTL, which operates CHR stations in France,
Germany, Luxembourg, Sweden and italy. RTL
also owns hugely successful Veronica FM in
the Netherlands and CHR/Rhythmic Atlantic
252, which serves Ireland and the U.K. As part
of the deal GBL would be allowed to float its
Berteismann stake on the Frankfurt Stock
Exchange within four years.

that current KF| afternoon host Phil Hendrie
will shift to a prime spot at sister KLAC/L.A.,
which would flip from Aduit Standards to Talk
under the direction of newly named VP/
Operations David Hall. Westwood One
syndicated host Tom Leykls, who airs on
crosstown KLSX, even spent considerable
airtime late last week discussing Hendrie's
departure and how Leykis had killed another
KFI afternoon program.

But it seems Leykis’ comments may have
R been premature: The Premiere-syndicated
Eagine «red by Joe Baldr Hendrie could be heard on KFI Monday
Mixed by Brad Hachil | aftemoon, and when asked for comment, the

Also Featured on the
Grammy Nominated
Soundtrack. High Fidelity

Interscope/Geffen/A&M co-Chairman Ted
Field has departed the company he co-
founded a decade ago with co-Chairman
Jimmy lovine. In a written statement, lovine
toid Inside.com, “Ted and | have been partners
for 10 years. It was an extraordinary ride we
had together. He's a dear friend, and | wish him

Producod by Gary Burnott

From the albam

The Confrssions of St Ace

I've been a tan ol John Wesley Hardimg
since my days playing him at KHMX, - Fm
Wrong About Everything is a very infectious

track from a great movie, High Fidehty

Guy Zapoleon Zapoleon Metha Stialenies

'm Wrong Aboul Everytiung s one of those

songs with great lynics and a metody that

:,-‘ slowly grows on you. Once it grabs you it

doesn tlet go By the third or tourth histen

I couldn tget the hook out of my head!

Lornin Patagr. Zapoleon Media Strateqies

> mm

ever-tight-lipped Hall simply laughed maniacali-
ly. Premiere Radio Networks’ President/COO
Kraig Kitchin told ST, “Phil is still very much on
KFL." Meanwhile, a message on John & Ken's
website states that their retum to the airwaves
has been delayed because radio is “a big
business now, and there are sometimes many
suits involved in any given decision.” They also
state that a contract has yet to be signed.

Another big rumor fioating around L.A.
concems the future of KKBT’s PD post. Word
has it that Rob Scorpio, PD of Radio One’s
KBXX/Houston, is all but set to shift to the left
coast. A move could come in two weeks, but a
KKBT spokesperson tells ST “nothing is
official yet."

Premiere Radio Networks has canceled

20 programs and services as part of a consoli-
dation effort and laid off approximately 10% of
its work force. in an official statement Premiere
President/COO Kraig Kitchin said that the
| company will focus its attention on the launch

of four RADAR networks, the Premiere Traffic
I Network, the FOX Sports Radio Network and
| new programs in both the music and talk
| arenas. He adds that the consolidation was
necessary “in this time of economic uncertain-
| ty.” Alist of the program and service cancelia-
| tions will be made available today (2/9).

Bertelsmann is set to take a majority
stake in Europe's largest radio and TV group,
RTL. The transaction involves the swap of
30% ownership in RTL by Groupe Bruxelles
Lambert in exchange for a 25.1% investment

the best in everything he does.” Field is
currently talking with investors about launching
a new record company, which he will run from
his L.A.-based movie company, Radar Pictures.

Congratulations to Epic supertalent
Jennifer Lopez, who made history last week
by debuting at No. 1 on the sales charts with
her album J Lo and nailing down another week
at the top of the box office with her feature film
The Wedding Planner. Lopez's album also
bowed at No. 1 in Germany, Canada, Switzer-
land, Spain, Argentina, Greece and Chile.

Precious nanoseconds before press time
ST learned that KFRC & KYCY/San Francisco
VP/GM Will Schutte has departed. No word on
who'll succeed Schutte in the post.

The Washington Post reports that Bert
Weiss, Jack Diamond’s moming partner at
WRQX (Mix 107.3)/Washington for eight of the
past 10 years, has landed the moming shift at
Susquehanna’s new CHR/Pop WWWQ (Q100)/
Atlanta. It's not known who'll join Diamond at
the ABC-owned Hot AC.

’ Love, Schiessinger.Style ‘

Dr. Laura Schlessinger decided to make
Valentine’s Day extra-special this year by
offering handcrafted, one-of-a-kind necklaces
of her own design to the public in an auction
through her website, www.drlaura.com. “Each
museum-quality piece has a rich history
suggested by names such as Taj Mahal, Omar

Continued on Page 30
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MUSIC FROM THE ORIGINAL MOTION PICTURE SOUNDTRACK

SAVE THE LAST DANCE

“Shining Through (Theme from “Save The Last Dance”)

BLOWING UP AT RADIO!
KSFM/40x ADD! WHHH/30x ADD! KYLD/ADD!

KUBE/16x ADD WPWR/ADD WKRQ/ADD
KKFR/ADD KTTB/ADD KXME/ADD
KBMB/ADD

MASSIVE BOX OFFICE HIT-OVER 68 MILLION IN 4 WEEKS!

MASSIVE SALES -OVER 650,000 SCANNED IN 5 WEEKS!
ALBUM CERTIFIED PLATINUM IN 4 WEEKS!

Also Playing
K-Ci & JoJo LucyPearl Pink

POUKIE -—
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| Too Little, Too LLate

The new single from their platinum-selling album

Continued from Page 34

Khayam, Bongo Bone, Mountain Fantasy and
Blue Knight,” one press release said. The
maximum bid as of 1am ET Wednesday was

| $4,050 for Lemon Drops (pictured here).
Bidding ended Feb. 7 in order to ensure on-
time delivery of the exquisite jeweiry. All of the

i MAROON

proceeds went to assist abused and aban-
doned foster children.

R&R Hot AC: @
R&R CHR/Pop: ©

Adult Top 40 Monitor: 20*
Modern Adult Monitor: 20*

Major New Commitments:

On the move at:

Q95-5 30x
WPRO 20x
KXXM 21x
WZYP 23x
WZAT 22x
KMXB 35x
KPLZ 16x
WAEZ 18x
WKRQ 14x

WSTR 28x
KALC 30x
WRHT 16x
WPLJ 19x
WBMX 27x
WBFA 22x
WRAL 20x
WYOY 50x
WWMX14x

Produced by Don Was

Management: Netiwerk Management
Remix and additional production by

Jack Joseph Puig
werw.reprise.com/sarenakedladies
I werw.bnimusic.com

« ©2001 Reprise Records

KZMG WKHQ WMRV KQAR
WYCR WLAN KHTO WFBC
WZEE WKSL KZzZU

and more

WNCI 24x
WDCG 26x
WPLT 31x
KIMN 35x
WPLY 29x
WXKS 19x
KRSK 19x
KLLC 18x

%

New Rotation

@2

Speaking of Valentine’s Day, Spanish AC
KLVE (Radio Amor)/Los Angeles will ob-
serve the holiday by holding a wedding. What
makes this occasion so special is that more
than 2,000 couples will be exchanging their
vows en masse at Universal Studios Holly-
wood! The couples will arrive bright and early
Wednesday morning in wedding attire and
congregate near the Back to the Future ride.
They'll then descend on a quarter-mile-long
escalator to the Jurassic Park ride, where a
gigantic chapel has been set up. KLVE
moming man Pepe Barreto will broadcast the
event live. And if that isn't enough, Fred and
Wilma Flintstone, Woody and Winnie Wood-
pecker and Frankenstein and his bride have
agreed to renew their vows. Guests may
attend and will be charged only a $5 admis-
sion fee to the park. If you'd like to get married
at the event, contact the Guadalupe Chapel at
213-628-0551.

WHROVU (Radio Now)Mindianapolis has
come up with a unique way to award one lucky
listener a trip to see The Backstreet Boys in
Chicago: Whenever listeners hear the band's
new single, “The Call,” this week, they'll have
to call the station and take their shot at
becoming the 93rd caller, who'll receive a
prepaid cell phone from Radio Now. Those
with the 'NOU phones will then have to leave
them on all day Monday and Tuesday, as a
Backstreet Boy will award the tickets via a call
to the winning celi phone.

Infinity’s flagship Oldies WCBS-FM/New
York has reached a milestone: Holly Levis
has been awarded the 11pm Saturday to 4am
Sunday slot, making her the first female in a
regular staff position at the station, Newsday
reports. Among the other changes at CBS-FM,

Records

* Reprise VP/Top 40 Promo Vicki Leben de-
parts 0 taks a national post at DreamWorks.

* Interscope/Gefleni/ASM taps Charies Chavez
10 be its new Houston-based rhythm crossover
rep. In the meantime, label Aitemnative promo exec

Street Talk.

Rumbles

+ Nine-year WLIF/Baltimore PD Gary Balsben
oxits.

*Pam Long takes the programming reins at
KRSH/Santa Rosa, CA.

* Mel McKay rises from MD to Asst. PD at
KMZQ/Las Vegas.

* KJZY/Santa Rosa, CA MD Rob Singleton,
adds Asst. PD stripes.

« Laura Francis is appointed MD at WOMX/Or-
lando.

* Paul Marshall joins KRXQ/Sacramento as
MD/aftemoon host.

+ Jaymie Gordon replaces Mike Evans as MD
of WGGY/Wilkes Barre-Scranton.

o Former WXXY & WYXX (The Eighties Chan-
nel)/Chicago moming host Robert Murphy retums
to West Paim Beach to hold the wakeup shift at
Infinity Hot AC WMBX (Mix 102.3). He was last in
the market at crosstown WRMF.

* Longtime Windy City air talent Patti Haze
takes afternoons at WFYV/Jacksonville.

veteran jock Norm N. Nite relinquishes his
Thursday and Friday night shifts to spend more-
time with his family in Cleveland, and the
station’s specialty programming is dropped in
favor of straightforward shows. PD Joe McCoy
toid the newspaper, and we're quoting verbatim
here, “If we are ever going to reach anybody
under the age of 50, we need to be able to play
all the hits all the time, just as we do in the
daytime. We'll be playing the best music of
almost four decades. Not the '90s, but the '50s
through the '80s. Not that much of the '80s, but
a few more '70s songs than before.” The axed
programs include Monday Night '70s, Soul of
the City on Wednesdays, Thursday Night '60s,
Friday’s Heart of Rock and Roll and Juke Box
Saturday Night.

Willie B. Punished
For Poultry Push

KBPI/Denver DJ Willie B. (a.k.a. Steven
Meade) has been convicted of animal crueity
for an on-air stunt in which a chicken was
thrown from a third-story window to see if it
could fly. Mr. B. could receive a maximum of 18
months in jail and a fine of $5,000 at a sen- ]
tencing hearing, scheduled for March 12, USA
Today reports.

Former WFDF-AM/Flint, Ml moming talk
host Dave Barber has been officially cleared
by Michigan's attomey general of sexual
assault charges filed against him by Rebecca
Crossnoe, who worked at sister WWCK at the
time the charges were filed. Barber was fired
by WFDF last summer when the charges
arose, and he presently hosts a program for
the Michigan Talk Radio Network.

Former WAFN/Miami talk hosts Craig Mish
and Dave Veit have sued WAFN GM Tony H
Calatayud in an attempt to collect more than
$1.,000 each in unpaid wages. According to the
Miami Herald, Mish was awarded the money in
small claims court; Calatayud did not appear at...
the hearing. Mish has not yet collected from
Calatayud.

American Top 40 host Casey Kasem will
receive the National Association of Recording
Mercharidisers’ Presidential Award for Sus-
tained Executive Achievement during the F

Continued on Page 32
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Added at over 35 Pop and Hot AC Stations, including:

WFLZ WPRO WTMX
KLLC WVRV KAMX
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Extend your on-air image!

Crowd

Cruziser

Looking for the ultimate remote
vehicle? The CrowdCruiser™ combines
a Ford chassis with BPI’s custom
designing to deliver a vehicle that your
listeners will look for and your staff will
love! '

Create custom graphics that will get
noticed! We’'ll build the interior to your
specs, or you can install it yourself. Call
for more information — this vehicle can
be completely customized for you.

PRODUCTS

INCORPORATED

1-800-433-8460

POy Boy 2300

FIRBon IN 46 ]S
1'SA
(219 2934700

Street Talk.

...............

Continued from Page 30

organization's upcoming convention in
Orlando. Kasem will MC the banquet at which
he’ll be receiving the award. The event is set
for March 14.

Congratulations to the staff of Liggett
Communications’ WPHM/Port Huron, MI, who
helped raise more than $205,000 in the 44th
annual Jail & Bail fund-raiser to support the
March of Dimes. WPHM's predecessor,
WTTH, originated the promotion back in 1957.

Kudos to Mega Communications Chair-
man Adam Lindemann, who has been
selected as one of Crain’s New York Business’
“40 Under 40" business leaders.

The Radio-Mercury Awards are celebrat-
ing their 10th anniversary with a call for
entries for the 2001 competition. Nine top
radio commercials from the general category
and one each in Hispanic and station-pro-
duced categories will share a $150,000 prize,
with the grand-prize winner getting $100,000.
Previous winners have included spots for
Anheuser-Busch, Staples and Motel 6. For an
entry form, call Wendy at 212-681-7216.

The entire R&R staff sends their get-well
wishes and “Kisses” to WJKS (101.7 Kiss FM)/
Wilmington, DE OM/aftemoon host Charies
“C.C.” Stevens, who has been diagnosed
with throat cancer. Stevens, 39, will leave the
airwaves Friday and focus his efforts on
fighting the disease.

Bob Williams, who worked at McGavren
Guild Radio from 1958 to 1972 before entering
radio ownership in New York and New En-
gland, died Jan. 28 after a long illness. His
Williams Broadcasting owned such stations as
WEZN/Bridgeport, CT; WAAF/Boston; WHLI &
WKJY/Long Island; and WECK & WJYE/
Buffalo. He is survived by three children,
including Clear Channel Philadelphia Market
VP Rob Williams.

Another Los Angeles radio veteran has
died. Bob Forward passed away Jan. 30 from
leukemia at age 85. He served as PD of

Promo Item O’ The Week

KOH/Reno, NV after-
noon host and syndi-
cated talker Rusty
Humphries has re-
leased a video of his
Nov. 10, 2000 concert
honoring the retired
members of our
armed forces. The
Rusty Humphries Sa-
lute 2 the American
Veterarr features ap-
pearances from
such talents as EE7TS
Tony  Orlando, 'u/&
Judge Mills Lane SR¥/
and jazz vocalist
Cami Thompson
and is available at
www.therustyshow.com for $20. “When 1

was 3 1/2 years old, my father was killed in ac-
tion in Vietnam,” Humphries says, “We've some-
how forgotteh about patriotism, and I want peo-
ple to remember that our veterans are heroes.”

Tae thg
48 Cﬂﬂcm, fveny
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* James Boyce advances to VP/Urban Promotion
for Universal Records.

« Steve Goldsteln rejoins WJFK/Washington as
GSM.

 Larry Sharp selected as PD of KSAN/San Fran-

=

« Danny Buch is elevated to Sr. VP/Promotion at
Atlantic Records.

* Paul Brown set as VP/Rock Promotion at Arista.

* Mike Bernardo upped to VP/Urban Promotion at

Mercury Records.

» Ed Kiernan recruited as VP/GM of WBAL & WIYY/
Baltimore.

* Dave Urbach tapped as VP/GM of WQAL/Cleve-
land.

« Steve Perun picked as PD of WZOU/Boston.

* Brisn White jams to XHTZ/San Diego as PD.

* Bobby Rich retums to San Diego as PO/moming

man of KRMX.

¢ Art Carison promoted to President of Susquehan-
na Radio.

+Cary Pahigian boosted to Station Manager of
WBZ/Boston.

* Phil Hall awarded KRTH-AM & FM/L.A. PD post.

* Ted Edwards returns to KGB/San Diego as PD.

° Mark Wallengren goes from ovemights to mom-
ings at KOST/Los Angeles.

v

* Bill Tanner upped to VP/Programming for Metro-
plex.

« Gil Rozzo appointed GM of WMZQ/Washington.

* Ron Riley rises to OM of WCAO & WXYV/Baliti-
more.

» John Duncan accepts PD post at KPRI/San Di-
€go.

* Steve Perun becomes Research Director of
WLPX/Milwaukee.

4

* Don Zimmerman elevated to Exec. VP/COO of
Capitol Records.

* Rick Dees upped to National PD for Pliough Broad-
casting.

¢ Al Brady becomes PD of WHDH/Boston.

* Dwight Douglas tapped as PD of WWDC-FMW/
Washington.

° Walt “Baby” Love joins KSD/St. Louis for late-

e 4

KMPC from 1956-61, GM of KLAC from 1961-
64 and GM of KRLA from 1978-82,

ST also offers its condolences to the family
and friends of Bob Elliott, who died Feb. 2
after a lengthy bout with cancer. Elliott served
as a GM at radio stations in Rockford, IL; Fort
Wayne, IN; and Chattanooga, TN. He also
worked with John Dille’s Federated Media for
several years.

If you have Street Talk, call the R&R News Desk
at 310-788-1699 or e-mail streettalk @ ronline.com
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Over 900 Programmers are Saving time with Music Meeting™

wWwWw.americanradiohistorv.com

A “Safe Haven” for you to hear
all your format’s new music

No Hype. No Contests. No Hassles.

Just the most organized way
to hear songs in CD quality sound

For electronic registration,
go now to www.rronline.com
and click on Music Meeting
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Sound Decisions.

swonz@rronline.com

STEVE WONSIEWIC

| PART-TWO OF A TWO-PART SERIES |

2001 Promo Outiook

[0 Label veterans discuss the top three issues facing

radio promotion

Welcome to the second part of our 2001 promo outlook, devoted to comments from senior

promotion departments.

In last week's column, which fea-
turcd Island Def Jam Music Group Sr.
VP/Promotion Ken Lane, Dream-
Works Records head of promotion
Mark Gorlick, Universal/Motown
Records Group Sr. VP/Crossover Pro-
motion Valerie DeLong and Capitol
Records Sr. VP/R&B Promotion &
Marketing David Linton, the impact of
deregulation on the radio industry and
the escalating cost of breaking new tal-
ent took center stage. This week's
group of promo vets share those con-
cemns. and they spice up the discussion
with a few issucs of their own.

Ron Geslin
Sr. VP/Promotion,
RCA Records

My biggest con-
cern is the closing
of the door at
CHR/Pop for mod-
ern, adult-lcaning
hits. The “Vertical
Horizon window™
has gotien small-
er. and great songs
that sell Gold and
Platinum-plus —
from such artists
as David Gray.
Nelly Furtado. Dexter Freebish and
The Corrs — are being largely ignored
by rhythmic-lcaning CHR/Pop stations
that say. "Get it to top five, and we'll
play it.” Unless you have a hook, like
Eminem sampling Dido’s *“Thankyou,”
it can be a long, brutal journcy. And
God forbid the record doesn’t test right
away — and most don’t until 300-plus
plays.

Dave Matthews Band’s “Crush”
midcharted near the top 20 at CHR/
Pop. only to show up in auditorium

Ron Geslin

tests six months later and then get put
into rotation at somc of the biggest sta-
tions in the country. Explain that 10
your boss when it happens! When
KIIS/Los Angeles, WXKS/Boston,
WSTR/Atlanta. WBMX/Boston.
WPRO/Providence, WZPL/Indianapo-
lis, KZHT/Sah Lake City and WTMX/
Chicago (and many others —- sorry for
not mentioning all of you) play records
like that. with the ratings those stations
have, they help sell 50.000-100.000
copies of the album a week. There has
1o be something going on out there. It
constantly amazes me that callout sam-
ples in the upper end of the research
show low scores, yet [ can watch that
same demo buying the albums in big
numbers at stores, Sigh. Oh, well, what
was the question again?

Andrea Ganis
and Danny Buch
Exec. VP and Sr. VP/
Promotion,
Atlantic Records

The most im-
portant  issues
have remained the
same since we
started in the busi-
ness  some 20
yecars ago: deter-
mining which of
the many records
we release have
the greatest poten-
tial for selling,
finding the best
way to familiarize
consumers with that music and stimu-
lating purchases of recorded music. It’s
interesting that, with all the changes in
technology and the dramatic changes in
the postconsolidation environment, ra-

Andrea Ganis

———————————
“The ‘Vertical Horizon window’ has gotten smatler,
and great songs that sell Gold and Platinum-plus are
largely being ignored by rhythmic-leaning CHR/Pop
stations.”

—_— e

promotion executives about what they consider to be the most important issues facing label

dio still remains the single most impor-
tant means of rcaching the consumer.
Competition is at an all-time high.
and today’s consolidated radio land-
scape has made it tougher 1o find plac-
es to start, rescarch and develop songs.
Big-label clout can help, because we
possess many tools and the artists that
radio needs to attract listeners. Newer
technologies help us in “'coloring™ and

*
“If a ‘big’ PD doesn't
speak positively about
your record, it may not
get a shot on the more
secondary signals in the
cluster.”
— e,

garnering addi-
tional exposure for
our antists, but to
date no artist has
exploded solely
from a web-based
medium.

Napster and oth-
er file-sharing scr-
vices will continue
to have more of an
effect, but much
of that picture re-
mains cloudy due
to unresolved legal issues. With more
expensive marketing tools competing
for available promotional funds, we are
going to have to be smarter than ever
in allocating our dollars wherc they’ll
have the greatest results. Radio is go-
ing through this with shrinking atien-
dance at conventions, pressure to deliv-
er ancillary revenuc. increased spot-
loads and decreased budgets.

The AOL-Time Wamer merger is
tremendous for Atlantic Records and
the music business. It's going to impact
everything and change the scope of the
business, especially when it comes to
introducing new technologies. Anoth-
er important trend is the continued glo-
balization of the music business. Glo-

Denny Buch

YWUWWUV_ aAallierimcariraciiorn

L e e ]

"The amount of time given by radio to develop an
artist has shortened. It is now imperative to spend
the necessary amount of time to set up a record
before pulling the trigger for radio airplay.”

{ Davey De_e'ingenlgf_f '

L —————

balization is not limited to the business
world; it’s a cultural phenomenon that
will continue. It’s best exemplified by
The Corrs and Craig David. both of
whom are huge intemationally and are
on the brink of breaking through in the
uUsS.

In the cnd, the company that deliv-
ers the most true hits will be the most
successful. And whereas these observa-
tions coukd sound like a retread of the
issues of 1999, we will be so bold as
to suggest that you'll be able 10 run
these same words in 2002.

Benny Pough
VP/Urban Prometion,
MCA Records

1. Consolida-
tion: The most im-
portant issue fac-
ing radio promo-
tion right now is
radio consolida-
tion. Before major
companics began
absorbing huge
blocks of radio
propertics, it was
one station, one
PD and onc phi-
losophy. With the
advent of the corporate idea of radio.
many times records have 10 be decid-
ed on by commiuce. If a “big” PD
doesn’t speak positively about your
record. it may not get a shot on the
more secondary signals in a cluster.

On many occasions there are VPs/
Programming for the group. and the
PD a1 the helm of a station cannot
make the ultimate decision conceming
records or promotions, which hinders
progress. Promotions from labels
meant a lot more before consolidation,
because scparaie promotions budgets
were nonexistent: thus labels and sta-
tions could work more in tandem on
breaking new product. This is a subject.
however, that could be discussed and
debated in an cntire feature unto itself.

2. The overflow of music: Because
of the rising demands on record labels
to satisfy their stockholders and in-
crease market share, the playing field
has become very crowded and compet-
itive. Labels are forced to release more
records, and the pressure is on A&R o
produce hotter records. That'’s a great
thing for radio, because it’s receiving
hordes of quality product from which
to choose. The problem for the labels
is the ever-shrinking playlists at radio.
The available inventory does not exist
to play all of these records. Conse-
quently, labels have to spend more dol-
lars per unit to exposc an artist. With
that, the competition is fierce.

Benny Pough

must be defined. The ultimate winner
in this scenario is the consumer. The
rush of great R&B music entering the
marketplace is like nonstop sortics of
funk to the brain. And. as rap continucs
to clevate, the economy retains the ben-
cfit of its thrust. How do we get all this
great music exposed? Can you say In-
ternet, satellite radio and low-power
FM?

3. Research: This is another issue of
real concern that’s been spawned by
the “corporatization” of radio. Re-
search may be viewed as a necessity
by these now-publicly traded entities.
Proper justification has to be shown to
the stockholders, so the margin of er-
ror must be shrunk to the nth degree.
There is no room for error, miscucs or
missieps.

Rescarch, while a good supplement.
should not replace gut and groundwork.
In the days before intense data queries
PDs would have to “feel™ a record. One
of the things that would encourage that
“feeling” would be PDs’ visiting clubs
and retailers and getting out on the
streets and experiencing their audienc-
es' tastes. Rescarch disconnects the sta-
tion from its most valuable asset. the lis-
teners.

Davey Dee Ingenloff
VP/Pop Promotion,
London Sire Records

1. Costs: The
cost of doing busi-
ness has definitely
grown over the
years. The total bill
10 market. promote
and make a video
for an artist can
reach clos¢ lo a
million dollars. It's
abig gamblc 1o in-

vest all that time ~ Davey Dee
and money before Ingenioff
you have sold one record, so our deci-

sions have to improve.

2. Development: The amount of
time given by radio to develop an artist
has shortened. It is now imperative to
spend the necessary amount of time to
set up a record before pulling the trig-
ger for radio airplay. Having things like
a bio, artist pictures and a video before
the launch arc not enough. Marketing
plans need to be implemented around
the release of the single to radio. Most
labels begin their marketing around the
relcase of the album.

3. Relevance: How do you make
yourself valuable to radio at times when
you don't have any product? Our label
does not have continuous flow, so we
have to be extremely resourceful in se-
curing our place without having the
music for the various formats.
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‘Dream’ Comes True For $ Club 7

Interscope Records' wish for a Platinum record in the
U.S. for the Brit-pop act S Club 7 may well come true.
thanks to some fancy footwork by the label’s CHR
promo department and the ringing endorsement of some
of the country’s leading CHR/Pop programmers for
“Never Had a Dream Come True.”

SClub?

The song, which didn’t originally appear on either S
Club 7 album, racked up an eye-popping 62 adds last
week at CHR/Pop. making it the Most Added track at
the format. Stations supporting the song include WHTZ/
New York, WNKS/Charlotte. KHKS/Dallas, WFLZ/
Tampa, WPRO/Providence, KHTS/San Diego, WDRQ/
Detroit. WNCI/Columbus, KDWB/Minneapolis, KSLZ/
St. Louis. KZQZ/San Francisco, WWZZ/Washington,
WKSL/Memphis and KZZP/Phoenix.

First, a little background. U.K.-based S Club 7 are
the brainchild of former Spice Girls manager Simon
Fuller, who picked the members from more than 10,000
performers in auditions held throughout Europe. Sum-
ming up S Club 7’s appeal. TV Guide wrote that the
group has “a dash of The Spice Girls, a splash of The
Backstreet Boys and a pinch of The Monkees.”

S Club 7 officially launched their career in April 1999
with the BBC-TV series S Club 7 in Miami, which
chronicled the members’ adventures while working in
a Miami hotel. The show eventually became the top
children’s program in the U.K. and spawned the No. 1
single “Bring It All Back.” That song and several
followup singles were also hugely successful in such
countries as Germany. Japan, Denmark and Australia,
and they catapulted S Club 7’s self-titled debut album
to multi-Platinum success.

S Club 7 in Miami debuted in the U.S. on the FOX
Family Channel in November 1999. and the sequel. §
Club 7 in LA, bowed on the channel last summer. Yet
while the group was flying high in Europe and the rest
of the world. U.S. success was lagging. U.S. sales of
their first album have totaled around 300.000 copies
since its release early last year, and the group’s sopho-
more disc, 7. has sold around 200.000 since it hit retail
in the U.S. in November 2000.

Further confounding Interscope was the radio pic-
ture. Despite their success around the world. S Club
7's debut U.S. single. “Natural,” received lukewarm
responsc at CHR/Pop. But that all changed last De-
cember, thanks to Interscope CHR/Pop promotion vet-
eran Don Coddington, who was in the U.K. for the
annual Smash Hits Awards show and saw firsthand the
potential for “Never Had a Dream Come True.™ He re-
members, “I was there with Samantha Mumba. who
received her first award that night. When S Club 7
came on and performed ‘Never Had a Dream Come
True,’ I watched 15,000 teenagers stand on their feet
and sing all the words to the song. I thought, ‘Oh. my
God. This is a smash.™™

Coddington bought the single — which was being
sold exclusively for the BBC's Children in Need char-
ity — and, upon his return to the U.S., played it for
WHTZ MD Paul “Cubby™ Bryant. Coddington says, I
played it for Cubby because 1 know he likes to listen to
imports and hear hit songs from around the world. {Clear
Channel Sr. VP/Programming. Eastern Operations] Tom
Poleman heard it from his office and flipped out. They
put it on the very same day.

*1 also sent a copy to [WNKS OM] John Reynolds,
and he had a similar reaction. John put it on the same
day as WHTZ, and he’s pretty conservative when it
comes to new music.” Based on those responses,
Coddington and his staff started burning copies of
“Never Had a Dream Come True” from the single
Coddington had purchased in the U.K. and got the song
to radio as quickly as possible.

Almost immediately, word started to spread. “It’s a
great testament to radio,” says Coddington, “‘especially
at a time when people often talk about how radio is just
programming by numbers. It proves that there are still
a lot of passionate music people out there who will move
on something quickly when they hear a hit.”

Interscope’s pop promo team had turned on a dime,
and the label’s marketing department quickly followed.
Marketing exec Michelle Thomas comments, “We
had sold a couple of hundred thousand copies of each
album. mostly off the TV show, so we knew the group
had a lot of potential. We had a fan base out there. but
we just needed something at radio to take everything
up a notch. This song is exactly what we were look-
ing for.”

Once Interscope’s marketing team saw radio’s reac-
tion. the label began pressing new copies of 7 that in-
¢luded “Never Had a Dream Come True.” The previ-
ous version of the album. sans the hit, was pulled from
warehouses. Concurrently, Interscope began making lo-
cal time buys in major markets, with airplay on FOX
Family Channel. MTV and other cable channels, and
made the song available on selected websites. Other
activities. like high school and Internet contests, are also
being rolled out. Thomas says. “Right now we're fol-
lowing radio’s lead and doing as much as we can to re-
inforce those impressions.”

Ready For Takeoff

Look for the Magic City Records band Super Model
and the track “The Drink Song™ to begin tuming heads.
thanks to McGathy Promo-
tions and a new add at Ac-
tive Rock WCPR/Biloxi,
MS, the station that helped
put 3 Doors Down on the
map.

Super Mode! first
started turning people’s
heads last year, when they
were known as Gymo. The
group released an EP to college radio that resulted in
over 100 stations supporting the band. Magic City has
now brought McGathy on board and plans to release
Super Model's new album, /r Aint Pretty, March 6.

Magic City Records President Rick Howell com-
ments. “We've just started the push at commercial ra-
dio, so it’s really early days. Right now we're just try-
ing to get the word out. and we were pleasantly sur-
prised when we heard about WCPR."”

Contact Howell at 305-254-8512 for more informa-
tion.

SUPER MODEL

— Steve Wonsiewicz
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Osbourne Readies Album,
Oz=Fest Touwr

This year is shaping up to be a busy one for Ozzy
Osbourne. The veteran hard rocker's wife and manager,
Sharon Osbourne, recently told VH1 that Ozzy has tapped
Tim Paimer to produce a new studio al-
bum that Ozzy’s begun working on with
guitarist Zakk Wylde and Alice In
Chains guitarist Jerry Cantrell. The as-
yet-untitied album will be Ozzy's first
new studio effort since 1995's Ozz-
mosis.

Concurrently, a reunited Black Sab-
bath will headline the sixth annual
OzzFest, which is scheduled to begin June 18 in Chicago.
Also slated to perform are Marityn Manson, Papa Roach,
Union Underground, Slipknot, Linkin Park and Disturbed.

Stewart Benefits In
AOL-Time Warner Deal

In a preview of things to come at the newly combined AOL
Time Warner, AOL subscribers were among the first consum-
ers to hear Rod Stewart's new Atlantic Records album, Hu-
man. On Feb. 5 AOL streamed the entire album during an
online listening party, which also included a live chat with Rod
The Mod. The event was one of the first activities under an
extensive joint-marketing campaign between AOL and the
Warner Music Group, designed to promote new albums from
over a dozen artists, including Cralg David, Staind, Sugar
Ray, Brandy, Tracy Chapman, Missy Elliott, Depeche Mode
and The Corrs. Among the highlights of the new campaign are
30-day timed-out and secure downloads of music, 30-second
video snippets and artist-branded radio stations.

In other marketing news, RCA Records and Crunch, one
of the country's leading fitness and entertainment brands, will
debut the Crunch Concert Series, featuring live in-gym per-
formances, contests and related promotions. Among the RCA
artists to be featured are Kristine W., Tyrese and Wiid Or-
chid ... Britney Spears has inked a global multiyear market-
ing pact with Pepsi that includes TV ad spots and co-spon-
sorship of her forthcoming worldwide tour.

In the studio: Janet and Aaliyah are
putting the finishing touches on their
new albums for Virgin Records. Both
projects are tentatively slated for re-
lease this spring ... Phish guitarist-vo-
calist Trey Anastasio is about to com-
plete work on his first solo effort, which
is due later this year ... Former Grant
Lee Buffalo leader Grant Lee Phiilips
has started recording his first album for Rounder Records
imprint Zoe. Zoe has also inked a label deal with The Cow-
boy Junkies.

This 'n’ that: JCOR Records inks a licensing deal with hip-
hop label GoodVibe Recordings ... Alt-rock quartet Garbage
have sued Universal Music Group to get out of their record-
ing deal ... Kiss and original drummer Peter Criss have
parted ways for the second time. Replacing Criss is Eric
Singer ... Godsmack begin their national headlining tour Feb.
26 in Durham, NC, Supporting are Staind, Cold and System-
atic.

Ouyme

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s) | ~AmOng this week's new tours:
(Polistar is frozen this week)

1 ‘NSYNC $1.070.4 )

2 TURNER $851.4 | (Pollstar is frozen this week)

3 T MCGRAW/FARTH ML sTI7S 2 DOORS DOWN

4 DDUE CHICKS $560.9

s Le B2XIT $554.2 DETALK

¢ BON JOVI $532.1 FISHER

7 CREED $3798

§ MANNHEIM STEAMROLLER $337.5 JEFFERSON STARSHIP

9 BARENAKED LADIES $314.7 O-TOWN

10 KISS $313.1

11 CHRISTINA AGUNLERA $302.2 WARRANT

12 COUNTING CROWS/LIVE $224.2

13 SARAH BRIGHTMAN $206.2 | The CONCERT PULSE is courtesy of
14 STONE TEMPLE PILOTS $169.1 | Polstar apubication of Promoters’

On-Line Listings, BOO-344-7383;

15 MATCHBOX TWENTY $150.6 Caorria 209-271-7900.
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Morris, will serve as President of
Nashville-based Lost Highway, in
which UMG division MCA/Nash-
ville will also have a financial stake.
Lost Highway will operate as a
full-service label that will encompass
all genres, with an initial focus on
rock- and adult alternative-leaning
artists. New releases are planned
from Lucinda Williams, Whiskey-
town ex-frontman and songwriter
Ryan Adams, Kim Richey, William
Topley and Robert Earl Keen. The
new label will receive promotion
support from IDJMG and A&R in-
put from IDJIMG Exec. VP and head
of A&R Jeff Fenster and MCA/
Nashville President Tony Brown.
Publicity will be handled by
IDJMG’s New York headquarters.
“Luke has built Mercury/Nash-
ville into one of the strongest record
companies of the past decade,” Mor-
ris remarked. *‘He accomplished this
through bold artist signings. unique
career-development strategies and a
highly creative approach to market-
ing his artists. He is an executive who
is regarded with affection and respect
not only by his artists and colleagues.
but by those with whom he works
throughout the creative community.
And the entire Universal family joins
me in congratulating him on this

career milestone and on the launch
of Lost Highway Records.”

Lewis noted, “These last few years
have been, without a doubt, full of
the most personally rewarding and
professionally gratifying experiences
of my career. I am very grateful 0
Doug and [UMG PresidenvCOO)
Zach Horowitz for the opportunity to
continue building Mercury/Nash-
ville and for the rare privilege of
starting Lost Highway.”

The official launch of Lost High-
way marks the culmination of sev-
eral years’ work by Lewis and Mer-
cury/Nashville in the mid- to late-
'90s. The country label worked
closely with Mercury Records to
break country superstar Shania
Twain at Pop radio and released a
handful of albums from Richey and
Topley.

“What makes Lost Highway's
pact with Island Def Jam so natural
is my relationship with [IDJIMG
Chairman] Jim Caparro and (IDJMG
President] Lyor Cohen and the ap-
proach to artist development that we
share,” Lewis said. “I have had the
pleasure of working with Jim for
over 20 years, and by taking advan-
tage of Island Def Jam’s clout in the
industry. we will be able to empower
our artists to make the kind of
records they are passionate about.

“Moreover, our focus is going to

be on marketing and artist develop-
ment first and radio second. Lost
Highway will gradually develop art-
ists over time. And in this respect,
who better to partner with than Lyor
Cohen, who has been the industry’s
leader in creating grass-roots market-
ing strategies for over a decade?””

Noting his company's involve-
ment in the venture, Caparro said,
“Though Luke and I have worked
together in the past on many projects,
I've always wanted the opportunity
to partner with him on a venture like
Lost Highway. What separates Luke
from other executives is what will
separate Lost Highway from other
start-up companies: He has a very
independent approach to the busi-
ness and looks for originality. He is
a highly creative executive, and that’s
not an oxymoron here — it’s some-
thing real.”

Cohen added. “If you look at the
cast of characters behind Lost High-
way, you'll see an incredible mixture
of talented artists and executives. I'm
the happiest guy in the world. be-
cause these guys are my friends, and
what we are doing here is about qual-
ity, about working with artists we are
passionate about to create a new
musical culture. We are leaders, not
followers, and we are excited about
finding and developing stars with
Luke.”
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monitored firmwide over the next
three to six months.

Her decision to replace Clear
Channel with another of the 300 or
400 hotter issues her firm watches
was based on a combination of recent
industry forecasts and projections by
MSDW media analyst Frank
Bodenchak, Bodenchak confirmed
1o R&R. He said Clear Channel “did
not meet the required hurdle” for the
list, but that he still has high hopes
for Clear Channel in the long term
and reserves the right to put the com-
pany back on the hot-hitters list.

“Clear Channel is a very well-run
company with strong assets; it"s just
that the whole advertising sector is
down,” Bodenchak noted. He main-
tained his “strong buy" on CCU and
12-month price target of $95.

“We believe the stock will regain
significant momentum as prospects
improve later in the year,” he said. He
also expects the company’s 2000-04
after-tax cash flow growth rate of
22%., eamings-per-share growth rate
of 26%, ongoing vertical and hori-
zontal media consolidation and long-
term management track record — as
well as the emergence of EPS as a
metric for valuation — to propel
Clear Channel “back into favor later
in the year.” He added, “We would
be an aggressive buyer of the sector
and CCU — particularly at $58 and
under for CCU — and believe inves-
tors should build positions in radio
stocks on dips.”

While he was at it, Bodenchak em-
braced Entercom’s “solid Q4,” not-
ing that the results from the company
led by COO David Field “were
marked by 9% organic revenue
growth, 14% broadcast cash flow

growth, improved margins. revenue-
share gains in 14 out of 16 markets
and ratings gains in 12 markets.” The
results. he said, confirm MSDW’s
thesis that “ETM over time will
prove to be one of the most attrac-
tive midcap radio stocks.” But he also
pointed out that Q1 radio revenue
growth of 1% and large prospective
year-over-year QI cuts in national
advertising will likely create more
difficult comparisons in both halves
of the year.

At Merrill Lynch analysts made
“modest adjustments™ to their
Viacom and Disney estimates.
Viacom’s calendar-year 2001 rev-
enue projection was dropped from
$27 billion to $26.8 billion, and its
EBITDA estimate was reduced from
$6.23 billion to $6.19 billion. Merrill
Lynch maintained Viacom's “buy”
rating at a target price of $100, but it
lowered Disney’s fiscal 2001 rev-
enue forecast from $27.2 billion to
$26.1 billion. Disney’s earnings-per-
share estimate dropped from $1.01
1096 cents, and its operating income
estimate dropped from $4.5 billion
to $4.32 billion. Merrill Lynch ex-
pects Disney's media networks divi-
sion to have revenue growth of 4%,
down from 11%, and EBITDA
growth of 3%, down from 10%.
Maintaining Disney"s “neutral” rat-
ing, Merrill Lynch said the reduc-
tions reflect “near-term weaknesses
in the advertising market.”

But it’s not all bad news. Analysts
were upbeat this week after the RAB
conference in Dallas. “We continue
to believe that radio’s secular growth
story still has some legs to it,”
Salomon Smith Barney’s Niraj
Gupta, Jason Helfstein and Jeff
Julkowski wrote in a report from
RAB 2001, Citing the medium’s top-
line growth, controllable fixed-cost

economics and high margins, they
regard radio as having *the best long-
term economic model of all tradi-
tional media.” he said “We continue
to believe that radio will grow faster
than the advertising market over the
next five years.”

While they predicted the overall
advertising market will grow at a
6.5% compound rate. they estimated
that radio will grow between 7.5%-
8.5%. The analysts cited Clear Chan-
nel and Entravision as strong com-
panies in the sector and reiterated a
“buy” rating on Clear Channel at a
target price of $80.

KJOI
Continued from Page 3

Sports Radio, along with Premiere
Radio Networks' syndicated sports
talker Jim Rome. Although XTRA
Sports 1190 is currently carrying
only network and syndicated pro-
gramming, KJOI PD John Larson
told R&R, “We do plan to develop
several local personalities for the sta-
tion in the months ahead.”

The starting lincup for the new
XTRA Sports 1190 includes Tony
Bruno (7-11am), Rome (1lam-
2pm). Kiley & Booms (2-5pm),
Chris Myers & Steve Lyons (5-7pm),
“Sarge™ (7-10pm), Bob Golic &
Rich Herrera (10pm-3am) and Dan
Sileo (3-7Tam).
———

Bruder

Continued from Page 3

took over as owner. She hopes to pro-
vide "PHI with similar success. “1
thought this was a place where I'd
really like the environment,” she
said. “1 put enough pressure on my-
self — 1 don’t need anyone putting
additional pressure on me.”
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R&R’s 17th Annual Grammy Contest

-
| |
|

O Enter and compete to attend R&R Convention | 2001 Grammy Contest Ballot {
2001 inL.A. — I
R&R's 17th annual Grammy comtest is back, with three prize opportunities foryouto | |
ba in sunny Los Angeles this June for R&R Convention 2001. I TIme |
The 43rd annual Grammy Awards will originate from L.A.'s Staples Center on Feb. AFFILIATION PHOMNE
21. As atways, NARAS has served up an eclectic list of nominations for this year's ceremo- l !
ny, as evidenced by the artists competing in the top categories. Legendary artists Paul | |
Simon and Steely Dan wilt face controversial hip-hop star Eminem in the Album of the Year | m — |
| arena. Joni Mitchell goes up against Christina Aguilera in the Best Female Pop Vocal cate- | BEST MALE POP YOCAL BDEST HARD ROCK |
gory and Nashw;l:;ts Nh:nwmew artist, Brad Paisley, competes with altemative rockers | D:STINY'S CHILD/Say My Name ; M PERFORMANCE |
Papa Roach for ist. (Columbia) :
Good luck fo al of this year's Grammy nominees and R&R contestants! | MACY GRAYA Try (Epic) ey ‘(T“o:',,'%m‘,:fﬁc' i |
| it TAKING YOU HOME/Don Henley TAKE A LOOK AROUND (THEME FROM |
HOW TO W | Wcugzr::e Zx:e( ) ) (Warner Bros.) M:I-2)/Limp Bizkit (Flip/Interscope) |
ARSI, SHE BANGS/Ricky Martin (Columbia) ~ GRIEVANCE/Pean Jam (Epic)
Predict the most eventual Grammy winners in the : 6,8,12/Brian McKnight (Motown) GUERRILLA RADIO/Rage Against The :
12 categories shown. E— SHE WALKS THIS EARTH (SOBERANA  Machine (pic)
| ALBUM OF THE YEAR ROSAY/Sting (Telarc) DOWN/Stone Temple Pilots (Atantic) |
I MIDNIGHT VULTURES/Beck I
(DGCerscdps) BEST POP PERPORMANCE | (| : :
WHAT YOU'LL WiN | THE MARSHALL MATHERS LPEminem | BEST  BEST R&B PERFORMANCE | |
First Pize: Round-trip airare toLos Angeles from | - (Attermatty/nterscope) BY A DUO OR GROUP WITH| | BY A DUO OR GROUP WITH |
anywhere in the continental United States. Three KID A/Radiohead (Capitol) YOCAL ] YOCAL
nights hotel accommodations at L.A.'s Century | YOU'RE THE ONE/Paul Simon SHOW ME THE MEANING OF BEING |
Plaza Hotel. One complimentary registration for | (WarnerBros.) LONELY/Backstreet Boys (4ive) ::3\; ‘O:A;Ygggszﬁl'l‘yseg 'gnlgomwn)
R&R Convent{on 2001. : | TWO AGAINST NATURE/Steely Dan PINCH ME/Barenaked Ladies (Reprise)  (Columbia)
L s Titoe WAL Mo necqmue™ | ~{ifgrive) BREATHLESS/Corrs (143/ava/Atlantic)  911/Wyciet Jean t/Mary J. Bige
tions at 'the \ ntury Plaza Hqtel. One complimen- BYE BYE BYE/N Sync (ive) (Columbia) "
tary registration for Convention 2001. | COUSIN DUPREE/Steely Dan DANCE TONIGHT/Lucy Pearl |
Ehlnl Priu:z?)z;; complimentary registration for | (Giant/Reprise) (Pookie/Beyond) |
ti :
SRR | BEAUTIFUL DAY , COMING BACK HOME/BeBe Winans |
| BREATHE BEST ROCK PERFORMANCE {/Brian McKnight & Joe (Motown) |
1 HOPE YOU DANCE
HOW TO ENTER | [Ty BY A DUO OR GROUP WITH |
Fillin your name, affifiation and phone number | SAY MY NAME VOCAL [ BEST RAP SOLO |
on the adjacent Grammy Contest Ballot, then check | IT'S MY LIFE/Bon Jovi (Island/IDJMG) i
off your predictions in each of the 12 categories | WITH ARMS WIDE OPEN/Creed THE UGHT/Common mca)
— one guess per category, one entry per contes- | BEST MEW ARTIST ) (Wind-up) PARTY UP (UP IN HEREVDMX (Ruff I
tant. Fax your entry to: ' SHELBY LYNNE LEARN TO FLY oo Fighters Ryders/IDJMG) l
310-203-9763 | BRAD PAISLEY (Roswell/RCA) N THE REAL SLIM SHADY/Eminem i
E-mail wilt also be accepted. Simply list your | PAPAROACH CALIFORNICATION/Red Hot Chili (Aftermath/interscope) |
picks 1-12 and send to kmccabe@rronline.com. JILL SCOTT Peppers (Wamner Bros.) SHAKE YA ASS/Mystikal (ive)
| sisa0 BEAUTIFUL DAY/U2 (Interscope) COUNTRY GRAMMARNelly (Fo'Reet/ |
| Universal) i
DEADLINE | ¢ S : : |
Fassand e mals it | BEST FEMALE mm (__BEST COUNTRY ALBUM ] |
cepted until 5:00pm Pacific | - LET'S MAKE SURE WE KISS GOODBYE! |
Time, Tuesday, Feb. 20, 2001 | WHAT AGIRL WANTS/Christina Aguilera Vince Gill (MCA Nashvilig) |
| (RCA) ' BREATHEFaith Hill (Wamer Bros.)
, 1 TRY/Macy Gray (Epic) UNDER THE INFLUENCE/Alan Jackson |
_ Winners will be announced |  mygIC/Madonna (Maverick'W8) (Arista) |
in the 32/01 issue of RER'S |~ SAVE ME/Aimee Mann (Reprise) 1 HOPE YOU DANCE/Lee Ann Womack |
Stroet Tok ftheresatie, win- | POTH SIOES NOW!Joni Mitched (Reprise) (MCA Nashvili)
ners wil be selected in a ran- | 0gpgy...| DID T AGAM/Britney Spears  RLRULALULBEVILZIIZAN  ReAL (Ve WOMAN Trisha Yearwood |
dom drawing. | (MCA Nashville) |

KELLY

MUSIC RESEARCH
610-446-0318
b

mmv

Patont 0601320¢
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Before Magellan
the earth and proved it was round in 1519, mapiakers
guessed when they drew its undiscovered reaches. They
could only imagine terra incognita — including the mythical E}
Dorado — beyond their known, flat world. Few maps existed,
and those that did were hard to read. One showed the earth as
a flat disk surrounded by limitless waters, held up by the Savior
and saints taking turns so the world would not fall into the bot-
tomless nothing. Tales of headless people in Africa and people in
India with only one giant eye in their foreheads were readily be-
lieved, as were stories of giant ants mining for gold and diamonds.
but no charts existed to point the:way to them.

Cartography took a big step forward in the 14th and 15th centu-

) from big players to family owned local operations — were re-
~_stricted by the FCC's “seven-seven-seven rule,” which essentially
restricted any group to no more than seven AM, seven FM and
seven television properties, with a ceiling of 36 total, and prohib-
ited their owiership of newspapers.

scorned for not being a “real” business, like television or

newspapers, both industries:that earned teir proper market
Lhares.Whether you witnessed those days firsthand or were
Inspired by their idealistic legacy later, Charting the Course
was written for you. May it help you to find your way safely
and to prosper and keep the faith.
The Clear Channel Story Lowry Mays' empire began with
one station in 1972. Today Clear Channel, the world's largest
radio group and out-of-home media company, has changed ra-
dio’s DNA. Page 40.
Glant Steps KJAZ-AM/Los Angeles PD Lawrence Tanter, Warner
Bros. Sr. Dir/Jazz & UAC Promotion Chris Jonz, N-Coded Music President
Carl Griffith and legendary jazz artist Joe Sample discuss the troubling reality of
racism today. Page 44.

The Tipping Point What do the rising popularity of Hush Puppies; graffiti,
broken windows andl the decline of crime in New York City; and the spread of the
flu virus have in common? Makcolm Gladwell, whose “biography of an idea,” The ||
Tippiiig Point, reveals what Torces “tip” these and other contagious phenomena |
and turn them into epidemics, has a fascinating.conversation with Broadcast Ar-
chitecture CEO Frank Cody. Page 46. -

It Ain’t Necessarily So Warner Bros. Exec. VP & GM/Jazz Matt Pierson de-

fends artists and creative movements that filmmaker Ken Burns
overlooked in the final episode Pl the PBS series Jazz. Page 51.

Neon Tonic Television legend Norman Lear has a personal
and professional interest in opening jazz to a wider audience.
His ambitious, multitiered Internet jazz endeavor, NeonTon-
ic.com, will soon launch with format pioneer Bob O’Connor
spearheading its creative direction and content. Page 52.

Art Imitates Life Quincy Jones describes Patti Austin as
“someone from another planet in terms of musicianship, pitch,
sound control, the soul, everything.” Asst. NAC/SJ Editor Peter
Petro’s recent pilgrithage to Austin's planet produced a remarka-
ble in-depth conversation with ‘he fabled vocalist. Page 54.

Music Industry Oracles: Leading record industry figures
pre'}iict changes in the way they market and promote music.
Throughout.

ries, as Europeans, eager to open and control trade routes to the Ori-
ent, “discovered" the New World and began to explore and map it. In
1543 the Polish astronomer Copernicus theorized that Earth revolves
around the Sun — not the other way around, a belief accepted from
the time of the ancient Greeks — which profoundly altered the con-
ceptual maps mankind uses to chart its relationship to the universe.

With exploration and mapping, human knowledge began to acceler-
ate. By 1806 the Lewis and Clark Expedition had opened the American
West. Fifty years later the source of the Nile was discovered. Sir Edmund
Hillary and Tenzing Norgay conquered Mt, Everest in 1953. Only 70 years passed
betweerr Orville Wright's historic fiight at Kitty Hawk and the moment Neil Army-
strong set foot on the Moon.

As the Disney song says, It's a smail world after all, because technology has
so effectively eliminated distances between peoples and cultures. Billions across
the planet regularly watch CNN. Only weeks after MTV's debut in Pakistan, Mus-
lim schoolboys began wearing low-slung, baggy pants and backward-turned caps.
The Academy Awards broadcast pulls a global share in the tens of millions. .

In a mere heartbeat of historic time humanity unlocked and mastered the
world. Now that global positioning systems can accurately pinpoint anyone’s lo-
cation within several feet, the only person who needs a map is someone who
drives from point A to point B but' doesn’t want to ask for directions if lost.
Maps? We don't need no stinking maps! 4

Or so we thought. Things began to change — and fast — in
the mid-1990s. Five years later radio deregulation and the Inter-
net hdve produced a world almost unrecognizable to many of its
inhabitants. Terra incognita once hgain!

Charting the Course is your window onto today's baffling ter-
rain. It explores new business modlels (and the people who shape
‘them), alien corporate cultures, unexpected challenges and tech-.

nical innovationstaking place in this uncharted

\ landscape. It also contalns a frank examina-
N tion of racism, a fact of American life
\ that is, sadly, unchanged.
A\ My radio career began during the
*\ late 1960s, a time of tight owner-
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The Clear Channel

How Lowry Mays made it happen

With nearly 1,200 radio stations — the combined
weekly cume of which exceeds 100 million listeners
— 750,000 billboards and a slew of related ancillary
businesses among its vertical holdings, Clear Chan-
nel Communications is the world’s largest out-of-home
media company. How did its Chairman/CEO, Lowry
Mays, build the company into an empire -
that rearanged radio’s molecules?

Tracing Clear Channel's evolution,
one point becomes immediately apparent:
Mays isn’t your gardenaaricty Texas billion.
aire. His image is neither flashy nor
cecentrie. Rather, Mays is considered to be
down-to-carth — one of us. A friend of more
than 40 years, Frost Bank Sr. Chairman
Tom Frost, told the New York Post, “You
got a real person [in Mays); you don’t have
a fictional character that's been created by
the media. He didn't go tlollywood and say,
‘I've found the moon.’™

Mays and his wife of 42 years, Peggy,
live in a relatively modest 3,500 square-foot

Lowry Mays

house rather than in palatial splendor on a vast estate, Two
of their four children — sons Mark and Randall — serve as
Clear Channel's President/COO and Exee. \P/CFO. The
Mays' ¢ ded family includes 10 grandchildren.

From The Start

Mays attended Texas A&M (which he would later
endow with the Lowty Mays School of
Business and Management), where he
carned a degree in petroleum engineering.
and he followed that with an M.B.A. from
1lanvard. Not long after he returned to
Texas to hecome a principal at  the
investment bank Russ & Co., a fateful
decision sct him on a path to unforescen
wealth and power,

1t happened in 1972, when the sale of
a San Antonio radio station he was
brokering — Country KAJA — started to
unravel. Mays joined forces with B.J. “Red”
McCombs (then a Ford dealer, today the
owner of the Minncsota Vikings and a
member of Clear Channel’'s board  of

e

Lowry Mays Up Close

Clear Channet’s history and the story of its founder,
Lowry Mays, are inseparable. I've often wondered
what makes an empire-bulider tick, 0 | was sspecially
fortunete to speek with Mays just days after he
returned from the Bush inaugural festivities.

R&R: You spearheaded all those early deals. is that stif
the case foday?

LM: Now my sons are as, or more, important than | am.
We have business-development peopie in the radio,
entertainment and outdoor sectors domesiically and
intemationally, so there are lots of psople looking at
reinvestment of our free cash flow. it's not like it was when
we had 10 or 20 stations.

R&R: What was & kike 1o craft and ciose the AMFM
deal? Aside from striking the right price and coming up with
the money, what other challenges were involved?

LM: It was not an easy deal because each compeny
thought it was worth more than the other one. We were
lucky, because AMFM was owned by a financial buyer,
and we were an operating company. We knew we'd be
around 20 years from now and that they’d eventually come
on the market. it fit 5o well, they decided 10 do it somewhat
earlier than they would have under their normal pian. it
didn't happen all of a sudden; we’d been working on it for
several years. The integration of the two companies was
very large, and you don't put two companies of that size
together without some integration issues. The most
significant chalienge was seiecting the best management
and incentivizing them and letting the others go by the

R&R: /'ve heard that it’s your goal 10 own 2,000 radio
stations.

LM: Who said that? We've never had a goal of a
specific number of siations. The only thing we have been
hwuhumwmummdmm

JEFF JONES

$r. VP, Columbla Jazz/Legacy

There are no quick-fix answers to marketing, and none of
the new technologies provide “the answer.” They all have to be
part of an overali circular marketing plan. it takes hard work and
a commitment from your label and distribution company. it's
critical to understand who your audience is and then expand
from that. We're going to work closely with our college

will enhance stockhoider value. | doubt seriously that
we will appreciably increase the number of stations that
we own in the U.S., but it certainly is our goal to
increase the samings of the company and %o try %0
double them over the next four to five years.

R&R: Pre-Randy Michaels, thers was a time when
— rightly or wrongly — your company had a reputation
for poor programming. Clear Channel's mission
statement stresses advertiser satisfaction and superior
stockhoider value, but the FCC grants Kcenses with the
public interest in mind as well. Aren't your isteners as
much your cusiomers as your clients?

LM: Sure, because you have 10 creats the audience
10 sell 10 the clients. Outside of hearing a competitor
criticize our programming, | never feit that way about it.
We have been, hands down, the best-performing media
and entertainment company over the past three, five,
15 and 20 years, and it's impossible 10 say that we did
that with bad programming. Our programming is
probably stronger since Randy Michasis joined the
company, because he's a good programmer and his
strength is in that secior, but we certainly outperformed
his company by a long shot, 30 we had 10 be doing
something right in the programming area.

R&R: Under Clear Channel's business model, air
talent is being consolidated and fewer voices in general
& being heard. Rick Dees' moming show, for
example, is now heard in 30 markets, and your
voicetrackers in Austin are jocking for stations in &
variety of formats. Because it cuts costs, that practice
is undoubledly good for your business, but many
believe it betrays the public interset, because i stifies
diversily and localism.

Continued on Page &2

promotion staft and our independent retail base and with radio
consultants in the appropriate formats. All of the different areas
have 10 send the same message, and that depends on

directors) and bought the station himself, for $1.25

million.

“Most of the listening was on the AM band, and |
thought it would move to the FM band.™ Mays recalls. “It
was the small FM stations with no cash flow' that you could
buy cheaply then. | figured that ultimately thev'd be worth
a lot more money. It wasn't as casy as I'd hoped. because
things happened slowhy.”

With his first radio investment, Mays established a
dealmaking style predicated on the medium’s under-
appreciated cash  flow capital-cxpenditure
requirements. He maintained a disciplined approach to
denls throughout the years that followed, even when his
partners considered his offers too lavish. For example,
Mays offered $20 million for several Louisville stations in
1986. Later McCombs said of the deal. *1 told him the
whole town of Louvisille isn’t worth $20 million.” But Mays
was proven right when the cluster’s operating margins
inercased to more than 60% within five years of closing the
deal.

In 1973 Mays and McCombs bought three more rdio
stations in San Antonio, one of them a faltering AOR. Mays
contacted  then-KBPI/Denver PD Frank  Cody  for  pro-
gramming guidance, becoming Cody's first consulting client.
Today Clear Channel owns Cody's Broadenst Architecture.

The Early Years

FM radio hadn’t yvet taken hold. and the company lost
money on its investments during its first few vears of
operation. Nevertheless. confident of radio’s untapped
cfficiencies. the group purchased WOAL-AM/San Antonio
in 1975, its first “clear channel™ property (meaning one
assigned an exclusive frequeney nationwide), which in-
spired a new moniker for the fledgling company.

In 1988 Clear Channel went public with the sale of
784,600 shares of common stock at a split adjusting price
of approximately $.43 per share. The following year it
bought Broad Street Communications’ radio properties in
Oklahoma City, New Orlcans and New Haven, CT

For the remainder of the '80s Clear Channel sat out
much of the next round of consolidation, but the company
did buy two radio stations in Bryan-College Station, TX and
recchved approval to move KHYS from Port Arthur, TX to a
location that served flouston (market No. 8) in 1987, The
next vear KIYS relocated to a 2,000-foot, $2.5 million
tower. Clear Channel Television was formed in the fourth
quarter, and the acquisition of WPMI-TV/Mobile-
Pensacola was completed Dec. 31.

in 1989 the company bought three additional
television stations, in Tucson, Jacksomlle and Tulsa:
created a sports division, Clear Channel Sports: and
sceeured the rights to broadeast the football and basketball
games of the Unhersity of Oklahoma, Oklahoma State
University, lown State University and Texas Tech.

Building Momentum

Clear Channel Tchevision added a fifth station,
KSAS/Wichita, in 1990. FOX Tclevision recognized Clear
Channcl-owned KOKI-TV/Tulsa for having the highest
audience gain of the year, Clear Channel maintained its

Continued on Page 42

and  low

evarybody working on the same page with the same vision. While
things have changed, lots of things have stayed the same.

Jazz artists can and should have careers that last longer than
today’s pop artists’. You can't look at a jazz artist after his or her
first, second or third album and determine whether that artist is
successful or not. Labels need to be committed 0 a jazz artist for
the long term, or eise they shouldn’t be invoived with that artist.
When you're trying to look three or four years down the road, you
need to spend accordingly to make sure you're not in a giant hole
after two albums. Once you get to the fifth or sixth record, both the
artist and the labet should be healthy and satisfied about where
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2428 In stores February 13th  On your desk now

His upbeat tribute to Wes Montgomery from Add Date:

‘I A Heartbeat” February 19th

"I FRe Soove”

28 CHeom Wators

W 1,00k for his new album coming this spring.

BREAKER! @

The Smooth Jazz tribute to American musical icon

DUKE ELLINGTON
Featuring “Don’t Get Around Much Anymore” and the litle track,

ol Q.
” )

Brand new
music from

Doasn't Really Matton” “Tantam”

the first single from the second single from his hit album
“This Side of Paradise” “Won’t You Let Me Love You”

Thants, RE R, and NAG Radio, fox making s
@%amac&e%cw%%e #/meéfjlmewa |

www.shanachie.com
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The Clear Channel Story

Continued from Page 40

momentum, and Mays, to rally investment in his company,
intensified his efforts to persuade Wall Street that cash
flow is a more aceurate indicator of radio’s health than
after-tax income.

“We had a very conservative, cost-conscious oper-

ation with a culture geared toward raising revenue,” Mays
smys. “Banks liked the idea that we were consenvative and
had a plan. They were strietly betting on the management
of the company.”

In 1991 Clear Channel completed its acquisition of
a 78-station affiliate, Kentueky Network, which seniced
stations throughout Kentucky:; announced its acquisition
of Noble Broadeasting's WKCI/New Haven, CT and FOX
affiliate WPTY-TV/Mcemphis; and was awarded broadeast
rights for New Orleans Saints' games, which were broad-
cast on 60 network affiliates in six states.

The WPTY purchase was completed in 1992, as were
those of WKCI & WAVZ/New Haven, CT: KQAM-AM &
KEYN/Wichita: WRVA-AM & WRVQ/Richmond; and
WRBQ-AM & WRBO/Tampa. The next vear Clear Channel

Lowry Mays Up Close
Continued from Page 40

LM: Radio will always be a local medium. It's very
unusual to have a talent who can be imported into
markets; you can count them on one hand. If you have
a market with 30 stations,and therefore 150 air talents,
maybe five to seven would be imported. Those would
be Dr. Laura, Howard Stem, Rush Limbaugh and
maybe Rick Dees, and that's ali. Ninety-nine percent of
all programming is still local and generated locally, We
think it's good business to be local, and my guess is
that it will always be that way. For the most part, we're
going to rety on and support local talent.

R&R: Is there any truth to rumors that Rupert
Murdoch wants to buy Clear Channel?

LM: He's a good friend of mine, but whether he
would like to buy Clear Channel or not is, to some
extent, based on whether he cowidor not. We're a
much larger company than FOX, We've got aimost a
$40 bilkon market value, and FOX, his largest
company, has a $15 billion market cap. | think he'd
rather buy DirectTV than anything. So, no, he's never
approached us, and I've never approached him about
buying his company. Since we’re the larger company, if
we were combined, we'd be the likely survivor.

R&R: Are there other industries that interest you or
that you might get into?

LM: Out-of-home media are certainly taking share
from in-home media like television and newspapers.
While we have the wind at our back it would be foolish
to move away from that. Will we expand our television?
It depends on what kind of deregulation occurs there.
Wae like the radio business and the outdoor-advertising
business, and we've done very well at them. We'll
continue with that focus.

R&R: You've got wealth to last a thousand kfetimee.
Is money still the point for you?

LM: No, money doesn’t motivate me in the least.
What motivates me is trying to improve the value of the
company for the other shareholders. That's what I'm
hired to do, and as long as I'm sitting in the desk I'm
sitting in, that’s what 'l continue to do. It's been very
fun to build the company and fantastic to have my two
sons — who are & hell of a lot smarter than | am —
involved in the company with me. As long as they will
permit me to stay at my work station, | will do that.

added KQXT/San Antonio, KHFI/Austin, KEBC/Oklahoma
City, WRVH{-AM & WRXL/Richmond and the Virginia News
Network to its growing holdings. KZXS/San Antonio was
bought from Inner City Broadeasting.

A Time Brokerage Agreement provided most of the
programming and commereial advertising for WLMT-TV/
Memphis; WMTU-TV/Jackson, TN: and KTFO-TV/Tulsa.
Minncapolis’ FOX affiliate was acquired from a Nationwide
Insurance subsidiary. Clear Channcl also cntered the
video-production business with Clear Channel Produc-
tions.

Business ¢scalated in 1994, when the company
applied for and obtained listing of Clear Channel Com-
munications common stock on the New York Stock
Exchange. trading under the symbol CCU. The company
then bought KPRC, KSEV, KBXX & KMJQ/Houston; WERE
& WNCX/Cleveland; KBEC/Oklahoma City: WBGG &
WHYDL/Miami; and WMTNX-AM & FM/Tampa. The company's
television holdings increased to nine stations with the
purchase of FOX affiliates WXXA/Albany and KLRT/Little
Rock.

By 1995 Clear Channel owned 16 television stations
and 43 radio stations in 32 markets. At year's end a Wall
Street Journal survey listed Clear Channel as the cighth-
best performing stock of the previous 10 vears, 11th-best
over the previous five vears and 17th-best over the previous
three years.

Clear Channed acquired three more radio stations in
Houston and the CBS television affiliate in Harrisburg, PA
and cntered LMAs with UPN elevision  affiliates in
Harrisburg and Jacksonville. The company bought 2 21.4%
interest in Heftel Broadeasting, the country’s largest
Spanish-language broadcaster, as well as a 50% interest in
Australia’s second-largest radio group. 1995 revenue:
$283,4 million,

The Sky’s The Limit

The movement to relax radio’s ownership limits
through deregulation began during the Nixon administra.
tion. The multimillion-dollar lobbyving cfforts of dereg-
ulation’s proponents, who advocated competitive free-
market forees as being the key to realizing radio’s true
cconomie potential, prevailed with the passage, on Feb. 8,
1996, of the Telecommunications Act.

Like other industries that were consolidating —
cable TV, telephone, petroleum and natural gas, trucking,
airlines, banking, automakers and grocery and drugstores
— radio underwent a frenzy of mergers and acquisitions,
With ownership restrictions loosened from four to as many
as cight stations in a market and national restrictions,
formerly set at 40 stations, ciminated altogether, 75 radio
groups were consolidated into two, Infinity and Clear
Channcl, in less than five vears. In that time 4,000 of
Ameriea’s  approximatcly 10,000 commercial  radio
stations changed hands, many several times, with a
combined price tag of $25 billion.

In 1996 alone Clear Channel acquired 35 FM and 14
AM radio stations in 20 markets from WOOD-AM/FM, U.S.
Radio, Radio Equity Partners and Radio Enterprises. It also
acquired a CBS tclevision affiliate in Providence and
entered into an LMA with the FOX affiliate in the same
market.

It gained temporary umtmlling interest in Hefiel
Broadeasting and  subsequently  merged Hefiel with
Tichenor Media System. The combined company is the
largest Spanish-language radio broadeaster in the US,,
and Clear Channel owns 32.3% of the merged company. It
acquired a once-third interest in New Zealand's largest

DAVE LOVE
President, Heads Up

As we move forward in 2001, Heads Up wiil continue to think
globally in our approach to marketing our releases. The British-based
Citrus Sun, produced and conceived by Bluey Maunick of Incognito and

A Company With
Resources

Clear Channel counts the following companies among
its holdings. It also has an 11% interest in XM Satellite
Radio and stakes in USA Digital Radio and Tunes.com.

Adshel: Over 3,000 street fumiture (i.e., bus benches
and transit signs) agreements with municipalities in 20
countries

Alrwatch: Tralffic reporting and sales

Broadcast Architecture: Radio research and
consultation in all formats domestically and intemation-
ally, with particular influence among Smooth Jazz
stations

Clesr Results Marketing: Deveiops integrated-
marketing programs through 20 full-
service major-market offices nationally

Ciear Channel Communications News Networks:
Covering Kentucky, Virginia, Ohio, Oklahoma,
Alabama, Tennessee and Florida

Clear Channel Communications Radio: 1,079 U.S.
radio stations, 240 international radio stations

Ciear Channel Communications Television: 19
U.S. teievision stations

Critical Mass Media: Music and audience research;
direct-marketing services

Duncan’s American Radio: Publisher of industry
data on radio markets, stations and revenue

Eller Media: 550,000 outdoor displays

Katz Media: Full-service media rep fim .

LAN International: Media management software for
the cable industry

Media Market Resources: Radio and television
information used by advertising agencies and buying
services

MJI Radio Networks: Daily show prep services, long-
and short-form programming, specials, speciai events
broadcasts, internet programming and interactive
services for radio station websites

M-Street: Publisher of a radio directory and a daily fax
publication

Nova Marketing Group: Audience research and
marketing

NSN Satellite Services: Satellite services for
Premiere Radio Networks and Clear Channel Commu-
nications, as well as an international Internet service
provider

Perpetual Robotlcs: Visual content technology to E
grow website traffic for Clear Channel stations, as well
as increase ad and sponsorship revenues i

Premiers Radlo Networks: Creates, produces and |
distributes radio services and programming, including l

Or. Laura, Rush Limbaugh and Or. Dean Edell, as well
as syndicated shows such as those hosted by Casey
Kasem, Bob and Tom and Dave Loz.

Prophet Systems: Supplier of digital-audio software
for radio

The Resesarch Group: Primarily focused on research
sarvices for international media outlets
| Sertus: Software development for traffic systems
i SFX Entertalnment: 120 venues in 31 of the top 50

markets; represents 650 athletes, including Michael

F Jordan, Kobe Bryant, Patrick Ewing and Andre Agassi;
i SFX Radio Network
{

Star.com (a.k.a. Star System): Delivers streaming !
media i

-

radio group, and the Australian Radio Newwork, of which
Clear Channel owns 50%. acquired four additional
stations. 1996 revenue: $398.1 million.

New Outlets

On Aug. 29, 1997, Clear Channel was added to the

S&P 500. With its purchase of Eller Media, the
announcement of a proposed merger with Universal
Outdoor and an offer to buy the More Group, Clear
Channel became a leader in outdoor advertising. The
Continued on Page 56

featuring Average White Band guitarist Jim Mullen, will make their
stateside debut in February. Andy Narrell will release a double
live album recorded in Johannesburg, South Africa. Heads Up
will also be embracing the new DVD format with releases by
Spyro Gyra and Pieces Of A Dream.
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What is
Smooth
Jazz?

»

N
One of the
most
consistently
successful
and profitable
formats in radio.

Broadcast Architecture

.&' supports the Jazz
Alliance International,
a not-for-profit

organization dedicated to expanding
the audience and visibility of jazz.

To be a part of this historic
movement, send an email to
info@jazzai.org or write to

Jazz Alliance International,

75 Rockefeller Plaza, 20th Fioor,
New York, NY 10019

BEROADCAST ARCHITECTURE®

609-921-1188 « www.broadcastarchitecture.com

waanar amaoricanradiahictary com
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Giant Steps

A frank discussion of race and culture

Ken Bums’ documentary Jazz effectively raises the
issue of racism, which is mirrored throughout jazz’s
history. With its sickening images of lynchings and un-
relenting tales of the indignities and injustices suffered
by jazz artists, the film reminds viewers that racism

-is still a defining feature of American life. For this spe-

cial, four leading figures in jazz — KJAZ-AM/Los
Angeles PD Lawrence Tanter, legendary artist Joe
Sample, N-Coded Music Pres. Carl Griffin and
Warner Bros. Jazz Sr. Dir. JazzZUAC Promotion
Chris Jonz — sat down to shine more light on the sub-
ject of race and culture today.

Tanter: The historian Alhert Schlesinger made this
assessment of the 20th century: He said that we
demonstrated such powerful growth in technology, science
and medicine. Conversely, there was so much inhumanity to
man — from 19th century slavery to segregation, world wars
and dropping the atomic bomb. What part did jazz, and
music in general, play to help balance negativity and get us
through the centuny? Maybe jazz's and music's influence
wias more profound than socicty has given it eredit for.

Sample: Throughout the history of the relationship
between Anglo-Saxon Europeans and West Africans and
the native people of the New World, we actually met each
other with respect in the world of music. That was our first
acquaintance with each other, and it made us look at one
another’s cultures, Music was the mecting place where we
formed a common bond. I'm suspicious that today we've
created walls between our musical cultures that have
changed the course of things.

Jonz: “Racism has been to human relationships what
cancer has been to the h i it is a di

we've suffered has made us stronger in other arcas.

Griffin: I'm a ’60s child. 1 saw the beginnings of
major uprisings, of us taking stances against racism and
the bitter battles we fought. 1 stand here today proud that
I participated in the first two marches for Martin Luther
King’s birthday. 1 was blessed to see a coming together,
people reaching out to under-
stand differcnces. and it
happened for me through
music: the Motown experi-
ence, which, for many people,
opened doors to acceptance
of musie.

Like Chris, 1 was part of
the explosion of Stevie
Wonder's music. His powerful
st s about racism were
understood and aceepted by
so many people. 1 don't see
those statements being made
or accepted today. Still, for
cvery inch we gain, the bar

Lawrence Tanter

keeps rising.

Tanter: In one episode of Jass the narrator says that
jazz isn‘t an African form or a European form, but a
combination of both. One common denominator was that
it kept on swingin®. At one time jazz musicians didn’t have
a problem playing with one another as long as they were
cookin’. Bix Beiderbeck would slip over to the South Side
and check out Louts Armstrong, or Joe Sample and The
Crusaders would employ Larry Carlton. I you could swing
and make a contribution, musicians didn't care about
color. It was socicty on the outside — the record

that cats away at the very fabric of humanity itself. It is
more cvident now than one would think and in places
where one would shudder to think.” Oscar Peterson said
that. To understand where we are, we must have a sense of
our history, of how we got here. 1 spoke recently with a
voung musician, a rapper, who said with great anger and
conviction that there was no way he would have ever been
a slave, that he would have jumped up and smacked those
white folks. 1 understood his pride, but he didn’t have
historical perspective.

If it had heen that casy,
we  wouldn’t have gone
through what we did. It’s casy
to make 2 judgment from a
modern perspective, but to
understand the absurdity of
racism. we have to look at
why it was founded. which
was for the economic conve-
nicnce of free labor. Those
chosen as slaves were rhyth-
mie¢, musical people. Europe-
ans and white Americans
didn’t realize the musical
history they would make with
their contribution of jazz and gospel music. They say that
what doesn't kill you makes you stronger; all the racism

Joe Sample

something I've never forgot-

comy , the media — that fostered those antiquated
notions; musicians just wanted to have fun together.

Sample: When they hear music from someone of
another race or nationality, artists recognize talent as a
gift from a higher source. If you recognize what gifts God
has given you and others, there is no eacism. But
throughout the past 25 years the business world has
divided the music and created a sense of racism.

Jonz: Joe told me

ten: The problem with the
music industry now is that it
isn't run by music people,
but businesspeople. The po-
tential for making overnight
dollars is emphasized over
breaking an artist. Fifteen or
20 vears ago, when evenone
was committed to an artist,
even if it took four or five
albums, eventually the artist
would break. Now, sadly, if
after onc or maybe two

Carl Griffin
albums they don't scll x number of records, it’s goodbye-
city. Sensitivity to musie is almost gone across the music
industry. It’s time for us to bring sensitivity back to the
business side.

Griffin: Furthermore, there are not enough black

RANDALL KENNEDY
VP/Marketing, Warmer Bros. Jaxz

in 2001 it’s going to be about getting into the lifestyle of
our assumed demo and repenetrating what was classi-
cally a jazz market: the college or younger audience.
They're a little less settied in their musical views and ways
than those who are older, and they are maybe a bit more

executives in positions of power who have managerial and
A&R skills, as well as the sensitivity to further all forms of
music. A few years ago, when rap was the medium and a
number of black artists were topping the chart, suddenly
all those black exccutives went away. Now we've got a
generation of Eminems and N Synes, while Boyz To Men
are no longer important. Black artists have been replaced
by what white executives think is more commercial in
America: white artists. That’s a major form of racism,
dividing the music between white and black instead of
letting it breathe as a natural form.

And not only are there not cnough African-American
exccutives in jazz today, the B
ones that preceded us — like
Dr. George Butler of United
Artists, Blue Note and Sony
— haven't gotten the recog-
nition they deserve. Their
contributions nced to be
acknowledged.

Jonz: In the early days
of Motown you never saw the
artist on an album cover; you
saw awhite couple on abeach
or blonde, blue-eyed go-go
dancers. We have to respect
that in the time this took
place — 25 or J0 years ago —
what Berry Gordy did made sense from a marketing
standpoint, but Motown’s motto was “the sound of young
Ameriea,” not “the sound of young black America.” It was
created and performed by black artists, but it was universal
young people’s music.

Tanter: Miles had a problem with Prestige, and later
Columbia, putting photos of people he said had no relation
to him on his albums. In turn, he put pictures of his wife or
girliriend on them. Did anything like that go down with
you, Joe?

Sample: 1 went through the crossover problem.
Since 1 began recording in 1961, two phrases 1 grew to
hate were, “What’s selling?” and “crossover.” Back then,
the big-business world presented the promise to an artist
that they could increase sales not by selling black music to
white people, but by a black artist watering down his music
— being unnatural in his music — to make it more
palatable to white consumers.

Recently, 1 was told by the Smooth Jazz station in
Detroit that they couldn’t play my record because it was
too urban. What is too urban? We're confronted with these
preposterous  recommendations. How is a black man
supposed to un-urbanize his music so it'll be more
palatable to Smooth Jazz? That was a real slap in my face.

Tanter: They say everything in life goes in cycles.
Given your multiple experiences, are you optimistic or
pessimistic about the record industry’s ability tolet theart
flow naturally without the obstacles that so many artists
have faced, especially in the last 20 to 30 years, when many
labels have been controlled by Wall Street?

Sample: I'm very pessimistic about what record

Chris Jons

Continued on Page 56

malieable — not necessarily susceptible to hype, because we're not
about hype so much anymore, but susceptibie to things that are
genuine, artistic musical and personat statements. Many of these
artists are extremely intelligent, and they're willing to speak on topics
other than music — about how music has shaped their lives as people
and how it can shape someone else’s life.

- -
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PHIL PERRY
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The Tipping Pomt

Broadcast Architecture’s Frank Cody talks to author Malcolm Gladwell

What do the rising popularity of Hush Puppies; graf-
fiti, broken windows and the decline of crime in New
York City; and the spread of the flu virus have in com-
mon? In his book The Tipping Point Malcolm
Gladwell proposes the fascinating theory that ideas,
attitudes and behaviors tend to spread contagiously in
the same way as disease epidemics. An
understanding of the role Mavens, Con-
nectors and Salesmen play in tipping
trends into full-blown cultural phenomena
is crucial for the successful entertainment
professional.

Broadeast Architecture CEOQ Frank
Cody knows a thing or two about the Tipping
Point. In 1987 he and KTWV(The Winve)/Los
Angeles’ launch team wanted to leverage
adults’ need for intelligent music with three
underexposed musical genres — contempo-
rary jazz, New Age and cool voeals — and the
audienee’s dislike of jivey disc jockeys and
excessive commercial loads. Cody composed
The Wave's nine-note musical 1D and proposed putting the
notes and the station’s logo on a Sunset Boulevard
billboard without the call letters or frequency. Everyone
thought he was nuts, but Cody says, “Sometimes you need
to negotiate an extreme point to establish what you know
will trigger the Tipping Point. Once The Wave tipped, it
beeame once of the world’s most suceessful rdio stations.”

FC: 1 was taken with your story “Coolhunt” in the
New Yorker beeause 1I'm fascinated by the ability to spot
trends and leverage that knowledge into a positive foree.
Then, after reading your book The
Tipping Poing, 1 thought it was so

/4

Frank Cody

ics, are very good at explaining complicated things. The
idea of thinking about ideas as infectious agents is not a
new one, hut other treatments of that idea tend to stop
short of exploring it as far as it can go. I like to think F've
taken the notion further, plaved with it and hrought in
epidemiological theory.

FC: You've codified theoretical systems that need to
be in place for the Tipping Point to occur.

MG: A discase epidemic is about much
more than a virus; it's also about a set of
social conditions. It's not enough to look at
an cpidemic and say that it’s the result of a
particular infections  agent.  Conditions
epidemiologists talk about fall into three
basic groups. One is that cpidemies are
always the result of the actions of a very
small aumber of people who are socially
exceptional in some way, who act differently
from the norm.

The second factor is stickiness, which
is simply the idea that epidemics happen
when a virus changes in some specific way.
Somcthing happens to it so that it becomes
more than simply infectious, but something that can last.
You can’t start an cpidemic with something that you get
over the moment you catch it. We don’t taltk about
epidemics of the common cold. although it’s
ineredibly infectious, because it doesn’t stay
around. But the flu is different from a cold,
because iCH keep you flat on your back for
two weeks.

The third thing is the power of context.
Incredibly small changes in the environment in

which a virus is operating
can s¢ne to trigger an

epidemic. A simple example

important that I bought cartons of copics |
to send to our clients at the Smooth Jazz
stations Broadeast Architecture consults
because it has such enornous applica-
tions for media.

You subtitled The Tipping Point

reramrip IM:M, Bureasy 202

! TiepPING POINT

is that cpidemics of sexually
transmitted discases basi-
cally only happen in the
summer, because  it’s
warmer and people stay

The

“How Little Things Can Make a Big s e Gt outside, where they meet

Difference.” We've all heard that phrase, Mode « DillDiffersace new people. Anincrease of 10 degrees can
just as it’s also said that “heaven isin the create an epidemic where there was none
details.” but what you're talking about is before. ANl these factors also help to
that movements. trends and fads don't | MarcoLm explain social epidemics, idcas and
simply pop up like mushrooms; in fact, GLADWELL | trends.

they're organic in the sense that they are
more like a virus. which you use as vour
primary metaphor. What led you to write
this book?

f

FC: People in media frequently

i make the mistake of attempting to
identify a fad and then leverage it intoa
trend. The unfortunate result is music

MG: In 1999 | wrote an articlke  “Tipping Points area reqffir- that all sounds the same and TV shows
called “The Tipping Point” focused on  mation of the potential for ~ and muvics that arc sequels — clones of
crime and the idea of looking at crime a3 change and the power of last season’s hits — all of which are

an epidemic. That got me started.
caught the cye of publishers. By the time
I wrote the book. | realized that erime
was only a small part of the story, but it
was the genesis.

1 had also donc a lot of work as a
medical writer, studying and writing
about cpidemics, especially what epide-

m'd »
miologists have to say about how and why

fntelligent action. Look at the
world around you. It may
seem like an immovable,
implacable place. It is not.
With the slightest push — in
Just the right place — it can be

cpidemies work. Doctors, like all academ- —From ‘The Tipping Point

mere imitations of an original trend or
virus that can't be casily duplicated.
The most successful peoplc | know in
media have an § gife for ing
when a concept, idea. product, music or
format has the potential of reaching the
Tipping Point.

One of the ways your book is
rewarding is that it’s so uplifting. You
offer numerous cxamples of how the

S : MA{? 5 -;@‘r
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Malcolm Gladwell

Tipping Point can cffect positive change, such as the way
graffitt and hroken windows contrihuted to crime in New
York, and how erime declined once there was willingness
to tackle those prohlems and create change in the
cnvironment.

When | lived in New York in the early ‘80s, I noticed
one particular graffiti artist’s chalk drawings. One of his
drawings that really spoke to me was of a radiant, crawling
haby: it was so eclehratory and joyous. In time I learned
that the artist was Keith Haring. He reached the Tipping
Point, didn’t he?

MG: There was a critical mass of people with their
eves open in an urban setting who appreciated someonce on
the edge and made note of him. There had to be a core of
people who were engaged who served to spread the Keith
Haring virus. Traditional thinking has him as the key figure
in that particular ¢cpidemie, but it's not true. Very often
the people who start the idea are not the same people who
spread the idea. In the media world we spend too much
time with the people who start ideas and forget those who
spread them, often the far more valuahle role. I say that to
marketing people: You don’t want the carly adopter, hut
the one who translates it and spreads it to everybaody clse.
It’s a subtle distinction, but an important onc.

FC: But the carly adopter has to be there to get to
the Tipping Point.

MG: These kind of pcople are fasci-
nating because they come up with their own
stuff, but the opportunity for people who
want to understand cpidemics lics with
those Connectors and Mavens who take an
idca and run with it. That’s why | focus on
them in the book.

FC: They are the people in positions of
power in music and entertainment who
decide what gets played, programmed and
recorded, who can push things over the
Tipping Point to wide exposure.

MG: There are ecrtain markets — and
music is a good one structurally — where a
small number of people have the power to
ereate trends. You wonder how much new
distribution and technology will erode that and how much
that mantle of power will pass to kids who are influcatial in
their peer groups. I'd love to have the names of the people
who used Napster in its carly days. That’s the kind of kid
who sets musiec trends. Their behavior is typieal of one who
spreads an epidemic.

In explaining and understanding epidemics, we have
to re-cxamine our old notions of social influence. Our pre-
epidemic notion was that influential people were rich with
tots of education. Influence now resides in personality, not
in status. We have to work harder to find those people. The
kids who set music trends are not the richest and best-
educated.

FC: What qualities distinguish these influential
people from others?

MG: Various kinds of obsessions. Those who are
obsessive about people have an extraordinarily large social
circle; they arc critical to epidemics beeause they can
spread the message so effectively. Mavens are obsessive
about information. They master an incredible amount of
detail. They are the most important people in the modem

Continucd on Page 48

President, Verve Music Group/GRP

GRP is stifl in the business of signing new artists, but we're
putting emphasis on the more established ones, because it seems
to be very difficult to break through with brand-new ones. We've
made producing deals with Lee Ritenour and Paul Brown; so, with
Tommy LiPuma, we have three strong in-house peopie 10 work
with our artists. Coming up with great songs and great production
will be our emphasis more than anything eise, and, after that,

supporting the tours. That is what smooth jazz success is all
about.

We are looking into corporate sponsorship of tours and

sampiers like we recently had with Infinity cars. So many people
have thrown darts at this format for not being exciting enough, for
not going after new artists and for concentrating on singles, but
where would any of us be without the format? I'm grateful at this
point for what we have.



www.americanradiohistory.com

CHARTING YOUR COURSE!

#1 SONG of the YEAR: LARRY CARLTON

3 TOP 10 SONGS of the YEAR:
DAVE KOZ  BOB JAMES

3 SONGS in the Top 100 of 2000:
DAVE KOZ

NAC/Smooth Jazz & Vocals * Maximum Airplay
Single Choices/Edit Advice * Creative Promotions ¢ Select List
Consulting « Marketing ¢ Tour Support * Special Events

Susan B. Levin . Laura Sanano
415-899-1213 760-943-1639
SBLCTC@aol.com LASANO@aol.com

also available for Adult Alternative/A3 & Jazz

www.americanradiohistorv.com


www.americanradiohistory.com

£

S

-rr" - w"yv—
Bl & e

N P

et $W2

-,

-~

Ty

Continued from Page 46

world. So many markets are so complicated now. Most of
us can’t master popular music today, hut there are those
kids who are relied on by others to learn what should be
listened to.

FC: One of the most virulent viruses ever was the
planctwide musical revolution of the '60s and carly '70s,
with most eredit going to The Beatles. Bob Johnson, who
produced Simon & Garfunkel, Bob Dylan and many others,
told me about the night The Beatles came hackstage to
meet Dylan. They arrived as The Beatles, hut after six or
seven hours they left as John, Paul, George and Ringo. In
the wider world, they had reached a certain Tipping Point
as the four lovahle moptops, hut when these archetypes
were revealed to be four distinet personalitics, something
very special happened. Take the energy of that moment in
time — the war in Vietnam, psychedclic drugs, the belief of
an entire generation that there could be an optimistic
vision of the future to which they could contribute. Where
docs Dylan fit? As an oracle, a prophet? Is he a Maven?

MG: He was clearly someone whose music was like a
Connector, in that it reached many different comers of the
world. Most of us have very narrow social circles, but
Connectors belong to many, many worlds, even those with
people who are very different from themselves, Dylan was
like a musical Connector. Ehis Presley was the same; he
broke out of any socioeconomic or demographic niche and
touched tons of people.

In Peter Guralnick's book about Ehvis, he tells about
the first wave of Elvis’ local suceess in the South. Elvis’
impact on audicnees was actually physical. People were

“New technologies could be pro-
Joundly positive if they sharpen the
Jocus of radio programmers and
allow them to realize their true role
— to expose me to cool new music.
You can’t feed me the same old,
same old anymore, because I can
do same old on my own. But you
can give me something interesting
and new and alive.”

Malcolm Gladwell

fainting as if they were gripped by a virus. The idea of a
virus is more than a metaphor. You’d have been hard-
pressed to tell the difference between a disease epidemic
and an Elvis cpidemic in the carly days. They were the same
thing. Something contagious was passing between Elvis
and the audi , and it changed people physically and
emotionally. Any distinction we make between the
intellectual and emotional world and the physical world is
arbitrary. When we talk about Ehis as an cpidemic, that is
not a trivial or metaphorical phrase.

FC: Let’s stay with the concept that a thought or an
idea is as real as something identified by an epidemiologist
as avirus. The Dalai Lama, for instance, suggested that the
solution to the conflict with China, after it occupied Tibet,
would be to declare Tibet a peace zone as an example to

The Tipping Point

the rest of the world of how conflict can be resolved. Some
friends and I went in together to buy 480 acres in southern
Colorado, and we turned it into a wildlife refuge. People say
to me, “That’s so fantastic. I wish 1 could do something like
that.” Well, they can. There's nothing [ possess that they
don’t possess, nothing my friends and 1 did that anvone
clse can't do. They ean start a peace zone in a flower box
outside their window. It’s more a state of mind than a
place.

MG: The reason more people don't do it is because
there are a limited number of people who have the kind of
imagination to think of doing it. Imagination in a context
like that — marricd to a powerful idea — is a completely
contagious thing. 1 hope that 10 years from now many
people will be doing what you've done.

FC: I'd like to see the Tipping Point understood and
embraced in a varicty of ways, because it affords so much
potential for social change and raising consciousness.
When | speak with peoplc in their 20s, for whom the whole

hedeli is something they've read about or
(hdr parcnts participated in, I'm aware that they're
fascinated by it beeause it’s empowering to embrace the
belicf that you are actually in charge of something, even if
it’s just your own life. Like-minded individuals can actually
make things change, as you point out in your book in
relation to erime, or even on the dark side, in relation to
suicide.

mor

MG: There’s no question that these same principles’

can be used for good or for ill. The rise of Nazism was
profoundly cpidemic. In fact, the Nazis grasped very carly
the importance of mass public rituals. What was the
Nuremberg rally but an attempt to infect a very large group
of people with a virus? They put people in a context where
they were susceptible to infection. You awe them with
ceremony. There was a classie pattern of infection going
on.

FC: Symbols played a big role too.

MG: Particularly for young people, those kinds of
things are really powerful. | write about the rise of tcen
smoking in this country because it really is an epidemie.
Cigarettes are an extraordinarily powerful symbol; they
stand for all kinds of things in the teenage culture —
sophistication, precociousness, rebellion — all potent
ideas in that world. You can’t overlook the importance of
those kinds of symbols.

FC: I’'m curious about the music you like. 'l bet vour
taste is rather eclectic.

MG: It changes. | camc up in the New Wave era. The
late '80s and carly *90s were the peak of when | knew what
was going on. I now buy much more sclectively, mostly pop,
some country and alternative. 1 listen to Altemnative radio
stations.

FC: Were you a Talking Heads fan?

MG: I was in Canada then, A curious part of Canadian
culture i8 an cxtraordinary bias by Canadian kids against
American music, so we very consciously listened to British
New Wave. R.E.M., Talking Heads and all that was not for
us.

FC: Sniooth Jazz all over the world is a media virus
that remains a vital radio format, but 15 yvears ago some of
us were astounded that this new music wasn’t being played
anywhere except on college and public radio stations. The
musie was largely contemporary jazz by artists like David
Sanborn and Pat Metheny, what was called New Age music
— rclaxing contemporary instrumentals that would be

“There had to be a core of people who were engaged who served
to spread the Keith Haring virus,” Gladweell says. “Traditional
thinking has him as the key figure in that particular epidemic,
but it’s not true. Very qften the people who start the idea are not

the same people who spread the idea.” Frank Cody (r) and
artist Haring met at 1985’s Live Aid Concert in Philadelphia,
before Haring’s work tipped and became a full-blown cultural
phenomenon.

Evervonc | knew was listening to it and talking about its
musical depth, but it was ignored by radio, even after the
record won a Grammy for Album of the Year. | was sure
there were people who wanted relaxing, intclligent music
that would also lift their spirits. Similarly, today in elubs all
over Europe people are listening to “chill,” a hybrid that
combines jazz, trance and pop. How critical an aspect is
melody in tipping music toward popularity?

MG: I'm interested in hooks, what they are and why
they matter. They are the most important part of a song
virus. Even with a song we love, most of us ean’t sing more
than 10% of it, hut we know that one line or one little part

“People in media frequently make
the mistake of attempting to iden-
tify a fad, then leverage it into a
trend. The unfortunate result is
music that all sounds the same and
TV shows and movies that are
sequels — clones of last season’s
hits — all of which are mere imita-
tions of an original trend or virus
that can’t be easily duplicated.”

Frank Cody

of it that lodges in our brain — the hook. The song is the
carrier of the hook. 1 wanted to do a profile of Lenny
Kravitz, because he’s the most cxtreme and brilliant. He
writes songs that are hooks and nothing clse, like “It Ain't
Over Til I’s Over.” You can’t get it out of your head. He's
an epidemie factory because of the lictle, a-couple-of-
seconds moments in the songs he ereates. Billy Joel is
another great hook writer. As a songwriter, he has more
going on than simply hooks; he strings together elements
in a really intcresting way.

FC: Look at Gershwin or Bernstein. Their music is
really a pastiche of hooks. If vou listen to “Rhapsody in
Bluc” or West Side Story, the songs on first listen are

called ambicnt or trance musie now — and these Is by
artists likc Sting and Sade that no one played on the radio.

The Tipping Point that propelied my desire to put
this format together was Paul Simon's Graceland.

BILL CASON
VP/Promotion, Shanachie Entertainment

I've been thinking of offering rare and unique tracks, but this
format doesn’t seem to have a fan base for them. Since radio edits
tend to be unavailable commercially, we want to be sure they are

ingly complex. Then, as they reveal themselves with
more and more listening, you find they're just laden with

Continued on Page 58

available for free on our e-music site. This aliows people to get the
radio edit they've grown to iove. We have an exclusive deal with E-
Music. One of the reasons we've been successful is because
we've had some really good edits.
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HIGHER OCTAVE’S HIGHWAY To THE HITS
) | YULAIRA “Flyin High”

R&R NAC/Smooth Jazz Chart ®

New At WNUA WJZW KCIY
WYJZ WSMJ WIJPL

Promotion: Matrix/Michael Moryc (888)284 -8508

§ BRYAN SAVAGE, “Rush Hour”
New At: KWSJ
Spins at:WSJZ KOAZ KRQS KRVR JRN

“...a powerful, emotionally involving statement of
independence.” Jazziz

Promotion: All That Jazz (310)395-6995

S@FOURSOEAST “BUMPER TO BUMPER”

Billboard Contemporary Jazz Chart: Debut 18*
New At:KWJZ KYOT KBZN Spins AtWSJZ KRQS KJZY
Coming Soon:
Paprika Soul’s self-titled album
& Jimmy Sommers “360 Urban Groove”
Promotion: All That Jazz (310)395-6995

Manufactured and Marketed by Higher Octave Music, Inc. “
23852 Pacific Coast Highway, Suite 2C, Malibu, CA 90265

Jeff kashiwa
around fthe world

coming in april: a3 new album from steve oliver
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Incognito founder Jean Paul *Bluey” Maunick
forms the jazz group Citrus Sun along with
Average White Band guitarist Jim Mullen and
Incognito members.

The U.K.'s hottest new jazz group make their
stateside debut with Another Time Another Space.

ON YOUR DESK NOW
MAKE ME SMILE (SINGLE)
GOING FOR ADDS 2/19/01

Connng Soon
Pieces of A Dream
Gerald Veasle
Spyto Gyra

Heaons ur-

ED CALLE'S
Spanish
Rose”
from his
new
Concord
Vista
release,
“Twilight”

Radso Promo Contact

Rebecca Risman 310/453-7776
rebeccar@concordrecords.com
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I t Ain 't Necessarily So

by MATT PIERSON

Before Ken Bumns'® 19-hour documentary Jazz de-
buted last month on PBS, Warner Bros. Sr. VP &
GM/Jazz Mant Pierson screened its final episode,
which sweeps over the last 35 years of jazz history
in 90 minutes. Pierson says that Jazz ends on a sour
note, calling its last chapter “revisionist history.”
Jass says that nothing happened in jazz between
1965 and 1980, like that time was the Dark Ages of jazz.
One shot shows candles :
flickering on the tables of an
empty Village Vanguard. |
can't belicve that Branford
Marsalis won't be ticked
when he sees that sequencee,
or that his remark wasn't
taken out of context when he
said, “Man, nothin’ wns
happenin’ in the '70s. Ron
Carter, [Andrew] Cyrille,
{Jake] Hanna and other
people were playin’, but it
was a dead time.” C'mon.
Branford knows what Joe
Henderson was doing in the "70s, but he gives the
impression that nothing was going on until Wynton came
along in 1980, when the opposite is true.

A Missed Opportunity

In fact, those 15 years from 1965 1o 1980 were the
most vital. adventurous. exeiting and progressive in jazz
history. There were creative fusions of different forms of
music¢ with jazz — the avant garde jazz movement; Woody
Shaw, Joe llenderson and the more straight-
ahcad movement in the '70s; clectrie
jazz, rock and world music fusions — and
how people played ccrtain instruments
progressed over those years. Compare
what saxophone players sounded like in
1965 and in 1980. not to mention what
was happening with the bass — although
that part of Jass ends with Ron Carter in
1965 and |;icks up in 1980 with
Christian  MeBride, leaving out Scott
LaFaro. And there's no mention of Jaco
Pastorius! At every level that era was

Mah Plerson

ineredibly dynamic and fertile, but you'd
. Dismissing these and other whole
movements mikes for a huge missed opportunity.

Burns docsn’t cover Stan Kenton, The Bill Evans Trio
or Herbie lancock (outside his exposure through Miles)
cither. These are major omissions because these artists
had a profound influence on the music and future
gencrations of players: They are modem piano, period.

It's fine to note the deaths of Louis Armstrong and
Duke Ellington in the last episode, but so much time was
devoted to them that Jass left the impression that the
avant garde consisted only of Omette Coleman, Cecil
Tavlor and The Art Enscmble Of Chieago. The fact that
Weather Report, lleadhunters, Mahavishnu, Return To

never know it from Jass

FTENDERSON

JOE SHERBANEE

What Ken Burns’ Jazs left out

A

Forever and Tony Willlams' Lifetime weren't consid
important enough to mention is sad.

To leave out ECM — it's white and European, but
who gives a shit»— and not include Kenny Wheeler's Netw
High, Keith Jarrett’s My Song or how important and
exciting all that music was is gross. The complete story
recognizes that Keith Jarrett, Pat Metheny and others are
towering, influential figures. It acknowledges the key role
of melodic elements from the European movement and
the heartland and that West Coast Jazz and Lenny
Tristano and the Cool School are all critical to the jazz
story.

Rewriting History

Another lineage Bumns missed is the souljazz/
gospel-jazz movement, especially what
was coming out of Bluc Note Records o
during that period, which influenced \\‘
artists like Grover Washington Jr. and
later evolved into smooth jazz. It was
completely an  expression  of black
America at the time, and to ghve the
impression that it didn't exist is dis-
gusting. It rewrites history.

1 nearly threw up when | saw what
Jass did to Miles. You see George Wein
talking about when Miles saw Sly Stone
play the Newport Jazz Festival in 1969, He
says that when  Miles heard  people
screaming and loving Sly, he decided to go electric. The
fact is, Miles had already recorded and performed live with
cleetric instruments. He had already been in the studio
with George Benson, Joc Beck and John Melaughling
already had Chick Corca in his band;
and Dave tlolland had already played
clectrie bass with him.

If vou follow Miles through that
whole period, his was a very natural
progression from the '60s quintet into
Bitches Bretw and beyond, little by littde,
adding instruments — a sitar and tablas
— and changing personnel.

Burns' films refleet how
their subjeets — bascball, the

Civil War. jazz — refleet

society. Social issues in the

late "60s — the war in
Vietnam, the peace movement. the struggle
for civil rights — freed people’s minds to &
explore everything from sex to music. The
races came together, and music came

together in the same way. Jazz during that
time mirrored all those changes, and its
ereative tentacles continued to spread.

But by 1980, when Wynton came along, &
times had really changed. When Reagan was
Presid Republi and the “Me Genera-
tion” set a tone with far less emphasis on opening
fines of communieation on all levels of society, including
jazz. You can hear it being stifled and tamped down.

Jaco Pastorius

Burns’ advisors have particular
Jeelings about particular artists
and music. It’s their own agenda,
and it’s not a scholarly one.

The Whole Story

There will be people who don’t know much about jazz
who will come away from.Jagss believing that it
tells the whole story when it doesn’t. The film
should have cither stopped at 1965 or
gotten a pancl of advisors — Bob James.
David Sanborn and Pat Metheny come
immediately to mind — who could address
jazz from 1965 on in a scholarly way.

Why did Jass ignore the influ.
ential movements happening between
1965 and 19807 The responsibility for
the film’s omissions and biases rests
with its board of advisors — Wynton
Marsalis, Stanley Crouch and the

others — since Bums admits that he knew
nothing about jazz when he began the project.

Not to take away from Jass at Lincoln Center. but
Bums® advisors have particular feclings about particular
artists and music. It’s their own agenda, and it's not a
scholarly one. Bums defends his choices by sayving that
he's a historian and that jazz is modem history without
sufficient historical perspective to address it. But we're
talking about music from 3O or 35 years ago! 1 was bom in
1962, and that’s enough time to develop a historieal
perspective, to understand jazz's lincage and to tell the
whole story.

Burns is a powerful arbiter of taste. Just as The Cicil
War and Baseball did for those subjects. this film focuses
wide mainstream attention on jazz. The urgent mission for
Warner Bros. and all other jazz labels, along with J.A L
Jthe formed
organization Jazz Allianee In-
ternational]. is to get the word
ont about what’s  happening
notw — tha today's artists are
living, breathing, inspiring mu-

recently advocaey

sicians,
If we don't, this film could
SCAC to cement jazz's growing
migration from living rooms and
clubs into concert halls, where
it's becoming classical music —
more interpretive than expressive
and improvisational. That reper-
tory movement is a great thing. but
not on its own. Fresh, exciting. young, progressive voices
must feed and nourish jazz, because they are its future,

President, Native Language Music

I'm not trying to compete with the major labels; I'm just looking
at my own artists, company and bottom line. Quality control is the
very first thing, making sure that we're behind a project and that
it's our best foot forward. I'm excited that satellite radio could open
up smooth jazz to markets that don't have a Smooth Jazz station,
like Houston, Minneapolis and Atianta. I'm still interested in
Smooth Jazz radio overseas, which can help create more

symbiotic relationships between labels and markets outside the
U.S. Australia is an important market, and people e-mail us all
the time from Switzerland, France, England and Spain wanting
to buy our product. There is not an ecosystem in place that
supports the smaller labels from the U.S. in these countries, so
I'd like to build stronger relationships overseas. Internet retail is
more enticing than Tower or Virgin because you can find and
buy a record online that’s unavailable at a big retail store. And
now we're going to start seiling directly on our website.
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Not since Shakespeare have human concerns been
L | conveyed to the masses more brilliantly or effectively

ll| than by entertainment legend Norman Lear. The com-
. mon thread in the tapestry of his distinguished career
1lil as a producer, director, comedy writer, screenwriter,
political and social activist and philanthropist is com-
passion for others, Lear is in the business
of feeding the hungry soul.

lear is best known as the Emmy-
winning creator of All in the Faonilv. lis other
television  credits  include  Muale;  The
Jettersons; Mary Hartman, Mary Hartman;
Fernwwood Tonight; and Good Tines. Among
his motion picture credits are Fried Green
Tomatoes. Stand by Me, The Princess Bride
and Divorce American Stvle, for which he
reecived an Academy Award nomination. Lear
also founded People for the American Way
the Norman Lear Center at USC.
Currently, he is Chairman of Act iHF Commiu.
nications and sits on the boards of dircetors of
Concord Records, Salon.com and numcerous
philanthropic organizations. lle and business partner Hal
Gaba own a number of television stations.

It’s said that the seerct to happiness is doing what you
love. It was Lear's love of jazz and his desire to broaden its
audicnee that inspired the creation of Neon Tonie, a
multiticred Internet endeavor slated to debut in the coming
months with format pioneer Bob O'Connor spearheading
the site’s ereative direction and content. One afternoon not
long ago | sat down with Lear, Gaba and O'Connor in Act
1I's Beverly Nills office to learn more abone their plans.

The Big Picture

Lear was a young man in Connecticut when his more
sophisticated friends first exposed him to jazz. He still
reealls how the “freewheeling creativity that you don’t hear
in other musie™ captured his imagination. Jazz spoke to
him profoundly as an expression of both suffering
and spiritual strength, as a ery for
*| use *freewheeling” with jazz, but lee’s

and

as well

equality.
take the word *free” to talk about hungry souls,”
he says. “The only true freedom oppressed
people had was the ereative freedom to touch
others with their voices.”

While the passion Lear feels for jazz is
that of a fan rather than an aficionado, he
and Gaba incorporated jazz into their
business with the purchase of Concord Records three vears
ago. Today they view that acquisition as timely, “Is it
beeause we're in this business that I'm so aware of it for the
first time,” Lear muses, “or am I not secing evenywhere an
attention to jazz bevond Ken Burns' film?”

I asked Lear how he views the Intemet. “My vision of
the Internct is a guy sitting on a covered wagon behind a
horse pulling him west,” he says. “I'm that guy, headed west
— to what, I don't know. ‘Go west, young man,’ they said.
We're all headed west!™

Lear and Gaba ercated Neon Tonie — which provides
Internet aceess to the masters of 25,000 hours of classic live
performances by countless jazz greats — to expose jazz to a

Norman Lear

NEON TONIC

Norman Lear’s jazz remedy

wider audience. Gaha explains, “There are unauthorized.
bootlegged recordings floating around, and the Internct has
facilitated swapping and downloading them, It's always
been a terribly contentious, unfair issue where artists are
concerned, beeause they aren’t compensated for them, but
there is a treasure trove of material. We thought we could
identify and isolate some of it. strike deals to make the
~ recordings anthorized and pay the artists.

“We're in a unique position to offer
proprictary content with an Internet channel.
We focused on material that was originally
unauthorized that came ont of Las Viegas, all
phenomenal  stuff mever heard  before. It
allows us to be a conduit and a souree of long-
overdue compensation for artists who've heen
ripped off.

“The jazz voice is a victim of radio
consolidation. As big business has become
bigger: format choices — including jazz —
have dwindled. We have a broadeasting
background. as owners of a number of

Neon Tonic

CAvp Tomig

NESS TORIC TUMER
Heomjomic tive

is extremely knowledgeable about jazz's carly dayvs. The
genres of jazz we play emphasize pure music streams of
various movenients and cras.

“The firse, is jazz's greatest hits,
from Sinatra to swing: Latin: contemporary and smooth jazz
greats, like Benson and Sanborn; and carly greats. such as
Elington and Billic Holiday. The mverage person won't hear

‘Masters of Jazz,”

television stations, so we aren’t unfamili
with it. The case of getting into the Internct
business, the opportunity to give people
around the world the chancee to hear the jazz
wice, the possibility of promoting artists on
our label — we thought this was a win-win deal
all around.”

Content Is King

O'Connor details the varied content
available to jazz tovers on Neon Tonie: “The
Internct is so new, we don't know what it's
supposed to be, but the suecess of sites like
Amazon.com demonstrates that people will
find and use this medium. And NetRadio has
driven home the fact that, in the environment
of broadeast radio. there is a segment of
audience not being served. 1 have the same

feeling about Neon Tonie that Thad 15

vears ago about Smooth Jazz, which is to target a

small, loyal audience who'lt spread the message

almost like a virus, [Ed. note: Please see “The
Tipping Point,” also in this special.]

“The initial vision for Neon Tonic was to
sell jazz records by raising awarencess of
the genre. Noncommercial stations are
too exclusive to weleome less knowledge-
able listeners, so the Internet scems to be
a natural platform to reach the fisst-time jazz listener, like
one inspired by Burns' film. We'll be a niche. but an
inclusive one.

“We take the creative direetion of Neon Tonde from
Norman Lear, which means the site must have warmth. Its
look and personality refleet that. We have a proprictary
player that identifies all the musie we play, and we have a
‘buy’ button, b the ¢ e el is also

Bob O’Connor

an artist they haven't at least heard of before. Neon Tonic
has a Latin channcl ealled “Picante’ with
every kind of Latin music, from the Cu-Bop of
the "50s and "60s to Stan Getz and bossa
nova, and cven Ottmar  Leibert's  nuevo
flamenco. ICs cssentially a world music
channel with a strong Latin jazz flair that's
passionate and danceable.

“Nightelub® is the most fun for me
personally, because it’s smokey aconstic jazz
from trios, gquartets and guintets. We have a
swing channel with big band sounds from the
*408 through the "60s, up to Bobby Caldwell
and larry Connick. Live" will
eventually carry our masters, onee we get all
the clearances. Until then we'll play other
tracks that were recorded live, like Bill Evans

*Neon Tonie

at the Village Vanguard and Miles Davis at the
Plugged Nickel.
“Our smooth jazz ¢h 1is really e porary jazz,

beeause we don't want to duplicate Smooth Jazz stations.
We'll differentiate Neon Tonie by exeluding nonjazz music
clements — like Mariah Carey, Carole King and AC
crossovers — and by including artists like vintage Yellow
Jackets and The Crusaders. Lastly, we've got ‘Vanguard
Rock,” a channel that's purce pop rock, somewhat remi-
niscent of KNX-FM/LA. 11 be all voeal with an acoustic
rock 'n’ soul sound featuring album cuts by the likes of Joni
Mitchell; James Taylor: Sade: Earth, Wind & Fire; and Van
Morrison, but not their hits. It's Smooth Jazz without the
jazz, abridge format that shares the class and sophistication
of jazz, only on the rock side.”

Hot Buttons

“Another great clement is our staff of writers,
pecialists like Russ Davis, Chicago-based journalist Mark

important to us. it’s certainly possible to purch i
other sites, but we've made it particularly casy, With two
clicks, you'll have your CD the next day.

“I'm programming the channels, but | certainly have
help, such as from Greg Ficlds, who works for Concord and

on

STEVE BARRI

Ruffin and Jazz-FM/London's John Baish,” O'Connor
continues, |Editor’s disclosure: I, (00, have the honor of
writing for Neon Tonic.] “Instead of pulling content from

Continued on Page 58

President, Samson Records

We're considering tuming out website into our own Samson
radio station — with a voice announcing the songs — and
possibly incorporating music from outside sources as well. For
the near future, nothing can beat getting music well-presented on
the radio, because airplay is like a personal stamp of approval

coming from someone listeners feel a connection with. One of
the best ways to get people excited about artists is for
someone — a radio announcer — to talk them up. When | was
getting started in the record industry in the '60s, you could tell
when a jock really loved a record, because they communicated
their excitement and enthusiasm. That was enough to get
people motivated to buy the album.



www.americanradiohistory.com

ShA “L‘an 't Hide Love”

The first single from the highly
anticipated new release
“Face to Face”

& Waterfallsv”

“‘Waterfalls’ is one of the gmt pop
melodies of the past decade. Couple
that with Steve Cole’s sassy, funky,
- elegant style and add world class _

production by the David Foster of
Smooth Jazz (Brian Culberison)
and you’ve got all the lngndlonts
for a hit song!”

—Pail Goldstein, VP of Pn.mmnlu i
KKSF/San Francisco

ALREADY IN ROTATION AT,
WQCD/New York
WNUA/Chicago
KOAZ/Tucson
WLOQ/Orlando
WSSM/St. Louis
 KBZN/Salt Lake City
 JONES RADIO NETWORK
KKJZ/Partland

[ATraRTIC
www.atlsntic-records.com

Carol,

‘For all you
do...

JASON GOROV ~ CLIFF GOROV
ADAM LEIBOVITZ SUZY PETERS

.\{D/}&/ 7
iq ( Thst l\Q/azz, I"£ www.allthatjazzinc.com
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Patti Austin has never run from a challenge. Even as
a small child she enchanted audiences with her vocal
talent, as well as her colorful charm and brilliant sense
of humor.

After an carlv solo carcer (she performed with
Sammy Davis Jr. and her godmother, Dinah Washington,
before she was 10), Austin began to take on session
projects with formidable artists who
were struck by her vibrimt voice —
artists like James Brown (“This Is a
Man's World™). Cat Stevens and Paul
Simon. Deeades of collaboration fol-
lowed with the likes of James Ingram
(*Baby Come to Me™ and “How Do You
Keep the Music Plaving™) and Quiney
Jones, her godfather. Her performance
of "The Girl Who Used to Be Me,” from
the film Shirley Valentine, carned her
nominations for a Golden Globe, a
Grammy and an Academy Award.

What does hot come through in
Austin’s ic-ind how-
cver, is her passion for politics, social investigation and
personal exploration, This is the side of her — insistently
genuine and often controversial — that adds depth and
dimension to her ultimate impact. She has performed at

wr

“Paul Brown studies his subjects,
and he studies them hard. He pays
homage to who you were and vet
puts you in a setting that gets

you on the radio and maintains
your integrity.”

cvents that benefited the ecological movement and AIDS-
related causes and participated in Special Olvmpies
projects. Austin speaks with candor on the topies that
touch her most, which is not a quality to be taken lightly.

She has just completed her latest praject, this one
produced by none other than Paul Brown, most notable for
helping eraft albums by Al Jarrcau, Boney James and Rick
Braun. 1's more than just an album, Austin explains. It is
a theatrical project, an intimate recounting of the dynamic
life of an artist and a return to the spotlight.

R&R: You've seen sivles come and go, and you've
been able to create music that connects with a large
audience even as tastes have changed. Howe do you think
music becomes popular®

PA: Taking words from Bve Bve Birdie. {singing] “You

gotta be sineere, you gotta feel it here....” That's all it is. If
} von mean it, somebody out there is going to get it like you
mean it. If you're just teving to sell records, that is how your
music is going to be treated. That doesn 't mean it won't sell,
but you can’t have legs if the stuff is not from your heart, and
there is only so long that you can do that before yvou snap.
In my own case, | can’t make vou feel it unless 1 feel

Pazsti Austin

STEVE DEBRO
VP/Marketing, Atlantic

it: I'm not that good of an actress. So 1 have to pick
material that exhilarates and challenges me. I've done so
much and been in this business for so long that | need
things that challenge me. 1 think a lot of people feel that
way in their lives, so they refate to that in my music. They
feel the exhilaration and the meaningfulness that | try to
perform with, and that is why they are still listening and
still curions about my new album.

The good thing about the smooth
jazz market is that it has kicked up the
volume on the live-performance situa-
tion. An awful lot of the musicians who
work in this genre have a much stronger
sense of the business aspeet, the
merchandising and marketing aspects,
than traditional jazz musicians. And they
have great shows. Smooth jazz musi-
cians have to appear onstage like theyv're
singing with their instruments, like
they're 1o ing the audicnce. This
did not ¢xist 10 years ago. These 35-to-
50-year-old listencrs who have all these
other priorities are making it a point to
sce these artists perform because they do a show that is
about relating some great music with great musicianship
and having a great rapport with the audience. | think a
large concert audi has developed b of Smooth
Jazz radio. .

R&R: Will that become the lifeblood of the format?

PA: Yes. Live smooth jazz concerts are created for a
very specific demographic. Many stations are putting
combinations of artists together to make it happen, and
that’s important, because you can’t go out on the road
alone amymore. Even Elton John has got to work with Billy
Joel to sell some tickets. The live coneert thing has been
in trouble for the last five years. but in the last three years
it has really picked up in the smooth jazz market because
of the cruises and festivals, where radio pumps the
audience to come see these shows with four or five
different acts. The audience is loyal and enthusiastic, and
the artists are doing great shows. That audicnee loves
artists who can work the stage, beeause we grew up with
that. and you don’t get any of that on the radio.

‘R&R: How did you choose to work with Paul Brown
on vour new album, On the Way to Love?

PA: 1 was going through a struggle tryving to figure
out what this album nceded to be and who needed to do it.
1 kept hearing Paul Brown's stuff on the radio, like Boney
James, but that was instrumental.

Then | heard a cut from Al Jarreau’s new album on
the radio and bought it from Tower immediately. It was
brilliant because it was Al but it was Al doing his thing
right in the middle of the most wonderful contemporary
setting that takes me on a journey. | thought of how clever
it was, beeause it will get played on the radio. but it still has
integrity.

Paul studies his subjects, and he studies them hard.
He pays homage to who you were and yet puts you in a
setting that gets you on the radio and maintains your
integrity. To be able to do that and still have some funk up
in there is a deep thing. His parents were both studio singers
in Los Angeles for many years, so he comes from a totally
voeal background. That came through on Al's record.

Art Imitates Life

For Patti Austin, business is always personal
by PETER PETRO, ASST. NAC/SMOOTH JAZZ EDITOR

R&R: Where did the inspiration for your latest project
come from?

PA: For me, the album turned out to be an emotional
life journey after the fact. When we went to make the
record, Paul Brown and 1 were about one thing: The main
coneern was to find some kick-ass tunes that | could sing
the erap out of, that | could feel and getinto. 1 think we did
that. When we finished, and it was time to sequence
cvenvthing, my manager said that 1 should write a show
around these tunes rather than just perform them.

1 discovered that, lyrically, the tunes depicted what
my life had been in the vear 2000, which was a very
dramatic and dynamie vear for me. | went through what |
thought was a wonderful relationship that broke up around
the middle of the vear, and a lot of the songs — somewhat
frighteningly — talked about that situation. 1 turned 50,
started having incredible hot flashes and becane very
passionate about evervthing around me — the news, life,
the world and my place in it.

The show I'm taking on the road is going to be about
relationships. I'm writing the liner notes now, explaining
how much of a cathartic
experience this ended up
" being. It has also helped
me develop a great sense
of humor about the life
journcy, great tolerance
for cveryone else’s life
journeys and great for-
giveness for other people’s

journeys that 1 don't
. understand.
The show is  also

about how 1 got started in
the business and different
things that happened to
me as a black child on
television and  making
records in the 'S0s, "60s
and "70s in Amcrica. After
making solo records as a
teenager and having some
hits and interna-
tional recognition, |1 took a step hack to become a studio
singer. Then 1 was a jingle singer for a while, before
returning to performing, which is really my first love. It
took a while for me to make the big circle to get back to
that, to really enjoy it and do it because | loved it.

It’s also about growing up in a virtually all-white
community in Bay Shore, Long Island. This was a mix of
tremendously wealthy WASPs and wealthy intellectual
Jews. The black folks there were shareeroppers, and
they were all temporary help who had come to work the
farms. In those days it was not a suburb, but a small
scashore country town with duck farming and clam
digging. Very personal kinds of relationships flourished
there. In the midst of this pastoral life 1 was living came
the racial wars in the South and the assassinations. It
was a time when, if you were a black teenager in that
environment, you had to decide if you were going to find
arole to play in all of that or assimilate, be quict and say,
“It ain’t me.”

R&R: As someone who has been in the public exe for

local

Jazz radio is still the best way to brand artists and create the
broadest range of listeners who, hopefully, will go out and
purchase music.

Smooth Jazz radio has just a few artists who are selling
records and many who, despite huge airplay, do not translate into
alot of sales. We want to put promotions together that explicitly
link a song to an artist and to the ability to purchase music
seamlessly. The Intemet is a great tool, but commercial Smooth

Internet sales are still a tiny chunk of what you see at major
chains, and Intemet radio has yet to reach critical mass, but it
will. We're in an interesting time, since some of the traditional
avenues are becoming more difficult, while some of the new ways |
are not mature yet.
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many vears, do you feel that you have a responsibility as an
artist and role model o —

PA: Blow a whistle?

R&R: You fill in the blank.

PA: Here's an iroay of ironies: The week before the
clection 1 did a jazz festival in Clearwvater for 35.000
people. 1 greeted the audience and then said, “Ladies and
gentlemen, 1 want to know if vou're all going to vote. This
rimportant time.” Everybody cheered. 1said, “Thave to
let vou know that I'm not here to help vou make adecision.
I have no political choice in this particular election. as I'm
not too fond of cither candidate. But there is one thing
that 1 do feel that you need to think about. You need to
think about a guy whose father tells vou, "No new tax
about a guy whose father ran the CLA and about a guy who
has no international experience, and vou need to think
I'm not tryving to slant
Now the audience was starting to

s,

about him as vour president.
anvthing here today....”
“There is something vaguely biblical about
this race. but 1 have no particular politieal affiliation
here.”

laugh. | said.

R&R: Howe did your early experiences shupe your
current politicul views®
PA: I've brushed up against polities my whole life.

and I'm very into polities. My manager eatled me every day

during the election campaign, and every day | was on a
differcnt political rant. who was from
Sweden. was the first ady barber in Washington. DC. She
got a job cutting hair at the White House for all the
different  administrations, from  Roosevelt  through
Reagan. Of course. being a barber. she heard all the dirt
long before anvbody clse did.

I'm eremendously paranoid. and | put nothing past
people in government — and this is something |was told
by people in government. | did a show in the mid-"70s
called Mother Earth. which opened here in San Francisco
before we took it to DC. Beeause it was a musical about
ceology, a very hot tapic then, we did a special perform-
anee for the Senate and another for Congress. John
Tunney was a Senator for California at that time. and he
took evervhody from the cast out to lunch one day. | ended
up having lunch with him once a week in the Senate dining
room, so | got to talk to him about government and how it
ran.

My great aunt.

One of the things we spoke about was the clectoral
college, which sounded very clitist to me and like it didn’t
have a lot to do with demoeracy. It is there to protect the
status quo. “This is how we really do it?” 1 thought. “Do
people understand that this is how the president gets
cleeted? Why do we wvote if our votes don’t mean
anything?” Tunncy said that you should always vote for
your local legislature, because those are the people who
really affect your life and can make a change. “The
presidency.” he said, “is an interesting corporate man-
cuver. Whoever they want in there is going to get in.”

R&R: Speaking of life journeys, wwhere do you see the
evolution and health of music and the music industry?

PA: It’s still looking for a home. 1 think music has
found a home rhythmically, but it hasn’t found onc
melodically or hyrically again. There are great beats out
there now, and that's pretty much the foeus, | see it as a

five-to-seven-year evele, A new bheat comes out. or a

.and evenvthing comes out of
m accompanying
a melody for
that generation. If you listen to musie from the *40s,

reconstruction of an old bes
that beat during that period. There’s
voeal sound for that generation, and there's

structurally. a lot of those songs sound the same. The

bridges by Cole Porter and George Gershwin are so

Radio.

We have done online record-listening parties with Yahoo! for

similar, they're praetically interchangeable. There is going
to be a similarity when a form becomes popular.

R&R: What about Ivrical content?

PA: We kind of go in and out of deep content, moving
between great melody and great hries and just mindless
fun. A lot of it has to do with the cconomy, with polities and
with demographics. The other night Fwent to see the latest
Me! Gibson film. What Women Wane. Because | worked in
the ad business for 13 years, I'm constantly looking at who
shows up for what. 1 want to know demographics. 1 would
guess 753% of the people in that audience were forcigners
and dido't have great English  comprehension. Sixty
pereent of the humor in that movie must have gone right
over their heads.

[ was listening to what they were laughing at, and it
was the broadest kind of comedy. the most slapstick stuff,
the stuff that we would consider remedial humor because
of our comprehension of the language. But they were there
beeiuse  they love Ml Whatever  level  of
entertainment they were getting was enough for them, and
they were packed in like sardines. This affeets the enter-
tainment business.

1 did the Blue Note in New York four vears ago with
David Sanborn on New Year's Eve. 1 was on my way to the
stage after David had finished, and he said, “Patti. theyv're
from hell. They don’t know what the hell we're doing.” |
OK.” Now, my act is half comedy and half musie, so
I do a lot of dialogue. When 1 threw out my material
during the show, evenvbody looked at me like. “Huh¥” At
the beginning of the second show, 1 did a survey,
many people are from out of town?” Everybody applauded.
“And how many people are from out of the country®”
Evenvbody applauded! They were all tourists. | turn
around, look at the band and say. “No dialogue tonight.
We're just going to pop through the songs. beeause they
ain’t gonna get it.”

We live in such an international community that you
can’t be making music exclusively for Americans anymore.
You've got to make music for the world, because evenvbody
is here, and not all of them are learning English. They have
enough comprehension to get through the davand do what
they need to do, to bring their families over and try to start
a new life, but that's not enough to understand a Dennis
Miller monologue. And that's the kind of stuff | do. It was
an amazing revelation to me that you have to be more
universal, at least if you're going to work live.

R&R: Have you found anything in your perfor-
mances that connects with evervone in the awudicence?

PA: The m d or that I have found is
my menopause, which 1 talk about in my show, and which
gets the most incredible reaction. 1 have a diverse
audicnec, from young people and families who bring their
kids to high-income black folks from the South and the old
hippics from Northem California. [ do a lot of shtick about
menopause, how it affects the family, how it affects women
and how we can be so embarrassed by something that
happens to cvenvbody — including men. For them it's
called the “Fye gotta have a 24-year-old™ midlife erisis.

What men don’t understand is that women go
through the same thing. Evervone is looking for someone
young to stick their fangs into to suck the youth out of. |

Gibson.

said,

“How

have been the older woman, the vounger woman. the other
woman and the woman. If we're lucky, we get to play all
those parts so we ean understand who all these people are
and how it affeets our lives, A lot of young guys come back
to mie after the show saving, My mother's having her
menopause. You gotta tell me more about this stutf.” And
the women are sayving, “That's right. Bring it out in the

DAN SELENE
Exec. VP/Higher Octave Music

On the jukebox on our website at www.higheroctave.com we
offer two to three full-length songs from every release. We also
service Internet radio, such as MusicMatch and Musicplex, which
both have Smooth Jazz channels. We'll aiso be servicing Click

Austin (r) with her godmother, Dinah Washington.

open. Talk about it.” | tend to focus on things that affeet
me personally. ger.
beeause those are the things that really reach people. if
vou're able to articulate them.

R&R: Do black Americans seem to hear and respond
to your music differentv®

PA: A few vears ago | think Lauryn Hill said she would
rather not perform for white folks. Evenvbody got very
upset and said whae a racist remark ic was. but I'm here o
tell you that white folks are usually the deadest andience
on the planct. I can say this because 1 have a Swedish
grandmother. so | can talk about evenvbody. 'm Swedish,
Barbasian, African American and Irish, and I've lived in
New York and Los Angeles.

It’'s a different  culture. Black folks  express
themschves. When they go to the movies, they talk to the
scereen. When | saw The Matrix, during the opening seene,
when the woman kicks the guy's butt. the whole theater
was completely quict. A brother sitting next to me says in
an audible tone, “Damn! She just gave him a scientific ass.
whippin®” The entire audicnee hit the floor and laughed
for three minutes. This is what my people do.

When | performed in Japan, the audience wouldn't
applaud after the songs because it was considered rude.
You let a person do their whole show, and vou applaud at
the end. They hive two
astrologieal signs in Japan; you can he one or the other,
I haven't been back in three or four vears beease the
ceonomy has heen so bad, but the last time 1 did a show
in Japan, a man eame up to the stage and started to take
his clothes off. We're talking about people who do not

This is on the advice of my mmm

A very repressed culture,

do this, but they have been Westernized enough to feel
free to express themscelves, The audience | performed
for in the "70s in Japan is not the andience I perform for
today.

Continued on Page 58

new albums. We've done click-through banners with Yahoo! for
select artists. On Listen.com we have also done click-through
banners. We also service information sites, such as TUCOWS.,
We plan to continue to expand our promotional efforts online
as more venues become available. For us it represents a great

opportunity, because it exists in a community with demographics

that match our listeners’.
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Continued from Page 44
companices are willing or ahle to do in light of the state of
the medium, where labels are told what to do by radio. If
labels want to get their music before the public today. they
have to do it the way the medium tells them,

Jonz: I'm just as concemed about the recent
clection, hecause the new government’s direetion could
be more devastating than anything a record company
could do. Not only is funding for the NEA and public
broadeasting under ateack, but of all the sophisticated
countrics in the world, ours is the vnly one without a
ministry or department of culture. We need to address not
just musie, but where our culture is in 2001.

Griffith: 'm in the position of being responsible to
our artists and staffs to make money. 1 hate that I have o
make changes for music to get plaved in order to survive.
It troubles me dearly that control of entire formats rests
with so few people — who are all white — because that's
destroving music's freedom of expression,

When you have to ask radio, “Is this aceeptable?” or,
“Is this solo too long?" that is a corporate, rather than
artistic, scenario. The people making these decisions look
to their business model. not to music, which is what got us
here. We must speak out. I'm pessimistic about the music
industry unless we take a stand.

Tanter: Ken Burmns has said that in the distant
future, when this period of American history is analyzed.,
three things will be remembered: the Constitution,
baschall and jazz. This gift of creative improvisation — an
indigenous art form that we've given to the world — is so
special and important to the entire planet, whether von
create it, sell and market it or provide it to the public over
the airwaves. What are your feclings about Burns® film?

Sample: | understand that its impossible to cover
every importmt fact. P've only seen three episodes, but
Jazs cither eonfuses many of the facts or the filmmaker
simply doesn’t know all the important ones. I would hive
dong it differently. but it has presented the world with an
opportunity to learn about jazz.

Jonz: I'm not thrilled with some of his choices. but

as my mother used to say, “Ten percent of something is
better than 100% of nothing.” Somewhere out there in TV
land someone heard Duke Ellington for the first time, and
that's a small first step in the right dircetion. 1 have
misgivings, since two key elements aren’t included: fusion
jazz and soul jazz. Still, The Beatles' anthology had been
No. 1 for five weeks, but Sony's Jass compilation knocked
it out, which means people are learning about jazz, and
that's a good thing.

Griffith: It's very important that people who haven't
known about jazz see the film and talk about it, because we
must get the word out and broaden the jazz world. But that
the film overlooks certain other aspeets is detrimental to
jazz, because that docesn’t forward its evolution. T have the
same problem with Jazz radio.

Tanter: Are you mentioned in the series, Joe?

“If you recognise what gifts God
has given you and others, there is
no racism. But throughout the past
25 years the business world has
divided the music and created a
sense of racism.”

Joe Sample

Sample: | don’t think we [The Jazz Crusaders| are
mentioned.

|Several moments of silence follov. )

Jonz: Right there, there's a real problem!

Sanmple: Ken Bums went to the Lineoln Center
controllers. and he got his historical facts from them. They
have a certain belief about what jazz is and should be,
which leads me to what has gone wrong. Jazz will die if we
don’t take it back to where it was bom.

Tanter: No wonder there was a pregnant pause in

this conversation, when a group like The Jazz Crusaders,
who broke so many harriers, sold so many records,
influenced so many other artists and brought this music
to another dimension, aren’t included. Jazz is like a
beautiful, big garden that contains every imaginable
vegetable, fruit and secedling — not just corn. It's
impossible to talk about peas without mentioning all the
other clements.

Maybe we need a 20-part serics to cover the beauty,
majesty and historical imprint of this wonderful music that
continucs to make us the men we are. Radio has been a
conduit for music from the "30s, when it was the
vehicle to share this major American art form. How do you
feel about radio today?

Jonz: I miss excitement and passion in radio, which
is what invites listeners in. I'm also dismayed that radio
has become so pigeonholed. People are diverse — [ don't
know anvbody who listens to just one kind of music — but
the media is so influential that it can tum a listener into
someone with homogenized tastes. Miles used to say that
people paid to see him take risks, but in our industries no
one takes risks anymore because so much moncey is

major

imolved.

Sample: Music has become secondary on the radio
because it's become sceondary in the culture. Music
cducation, scen as a secondary frill, was taken out of
schools. The corporate takeover of major labels squeczed
out independent labels. The crossover factor watered
down our rlvthm and blues. MTV eradicated the coneept
of regionalism by plaving just 20 videos, and that resulted
in homogenized music. TV rules our lives, even when it
comes to music.

I used to do jingles for Mike Post, and | sav to the
world that this man is the most-imitated American
composer today, In so much of our music we're listening to

jingles. All the formulas the corporate world has shoved

down our throats are destroving our musie. radio and
culture. To me, that is the most frightful thing.

Tanter: Not only are the four of us friends, w
comrades in arms, and we're fighting this battle beeause
we want to. When Iwake up in the morning, I'm glad to be
alive and glad to be going to play jazz. because every day is
cool.

are

The Clear Channel Story

Continued from Page 42

company’s radio group expanded by 70 stations —
including the 43 belonging to Paxson Communications —
bringing its total radio holdings to 173.

Overseas radio acquisitions continued apace with
purchases in Australia, the Czech Republic and China (13
stations in Shanghai). Clear Channel invested in American
Tower Corp.. which subscquently merged with American
Tower Systems to ereate definitive leadership in the tower
industry. 1997 revenue: $720.2 million.

Clear Channel agreed to buy out Jacor (including
I'remicre Radio Networks) for $4.4 billion in 1998, 1t also
added an additional 38 radio stations, for a total of 204
cither owned or programmed by Clear Channel, a number
that soared to 450 after the Jacor merger. The company
completed its aequisition of the More Group, which
increased Clear Channel’s  outdoor  presence to 25
countrics. 1998 revenue: $1.5 billion,

In 1999 the Wall Street Journal ranked Clear
Channel the fifth bese-performing stock of the *90s. Clear
Channel announced an agreement to merge with AMFEM
(formerly Chaneclior Media, Evergreen and Pyramid) for a

staggering $23.5 billion. Intemational business expanded
with Clear Channel’s acquisition of the French outdoor
firm Dauphin, which was dominant in France, Spain, ltaly
and Belgium. 1999 revenuc: $2.99 billion.

In 2000 Clear Channel merged with SFX Eater-
tainment, the world’s largest promoter, producer and
presenter of live entertainment cvents, for $3.3 billion.
This ercated synergy that allows Clear Channcel to take
advantage of its media holdings to drive traffie to SFX's
120 venues nationwide, all of which operate in markets
with Clear Channcl-owned stations.

The deal dramatieally extended Clear Chanoel's
advertising reach by offering eross-promotions and
multiple opportunities, such as sponsorships, for exposing
clients to audiences. In 1999 more than 60 million people
reportedly attended 26,000 ¢vents SFX promoted or
produced. including more than 7,000 concerts, 13,000
theatrical productions. 1,400 shows geared to families and
520 mator sport extravaganzas.

Tomorrow, The World

With Clear Channel's merger with AMFM complete.
Clear Channel is now the world's
media company. Four hundred jobs were consolidated

largest out-of-home

GERALD HELM
President, Instinct Records

In the next year we’re going to be contacting smooth jazz fan
sites to make people aware of upcoming releases, getting the

after the merger, and Clear Channcl paid $185 miillion in
severance costs, including the cost of breaking leases and
closing buildings, according to the company’s November
2000 SEC filing.

The company owns almost 1.200 radio stations and
19 television stations, has an ¢quity interest in more than
240 radio stations intemationally and operates 750,000
outdoor advertising displays in 36 countries. According to
the spring 2000 Arbitrons, Clear Channel’s weekly U.S.
12+ radio cume totals 103 million listeners. The ability to
deliver such vast national numbers makes Clear Channel a
foree of staggering — and unprecedented — proportion.
2000 revenuc (estimated): 85 billion.

Clear Channel stock fell 46% in 2000, marking the
first time in 13 years that the issue didn't finish the year
ahead and ending the second-longest winning streak in
S&P 500 history. Mays is unperturbed.

“All the portfotio managers felt there was going to be
a huge ad recession in 2001, he sayvs. " don’t think that's
going to oceur. But investors are very short-term-oriented.
Our stock is up 25% in the past JO days, and there'’s no
reason for that cither. We're the same company we were
six weeks ago. With the arbitrary and short-term focus of
investors, they hurt  themselves, because it ereates
volatility in the market. When they saw that the stock was
off, they said. *This is the same company that traded at 893
cight months ago: maybe we'd hetter back the truck up
and buy some of this,”™

Instinct site up in February, marketing through web retail outlets
and cross-promoting when possible with NAC/Smooth Jazz
station sites. Still, most of our efforts will go through traditional
marketing and promotion channels. All of this will change in the
future, however.
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A decade of

ESULTS

PO Box
NEAL SAPPER/San Francisco

Celebrating
our tenth
year of
NAC/Smooth
Jazz
Promotion

194 Fairfax, CA 94978

(415) 453-1558 MATT HUGHES/New York

Fax: (415) 453-1727

They did it agaimn.. check out
"Righteous Reeds"

The new single from

! Down To The Bone
"Spread The Word - Album HI" (internal Bass)
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Already On:
WLOQ WZMR KOAZ KEZL
KWSJ KRVR  KNIK KSBR

New this week: WJZV WEIB

pbebel
glloerto

tanto
tempo

"So Nice" strong airplay at KKSF!!

"We have heen getting great reaction to
Bebel Gilberto's 'So Nice,' her Brazilian
heritage compliments today's Smooth Jazz."
—Laurie Cobb - MD KKSF

Over 100,000 scanned!

Look for upcoming features on Bebel in:
Entertainment Weekly, Billboard,
Rolling Stone, Spin, CNN

«_.her take on Marcos Valie's "So Nice" makes that classic sound brand new."-New Yorker
“Tanto Tempo is as cool as it is hot.*—8i/lbeard

"'So Nice (Summer Samba)’ is a sensual treat”Wall Street Journal

Contact: sixdegreesrecords.com Q L« <>
Everything is closer than you think. CRAMMED
Radio Contact - Troy Prickett/Six Degrees Records Exchusivety icensed from
415-626-6334 ext.16 Uinguiboom/Eramed Discs
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Continued from Page 48

hook after hook after hook. Onee hu(;ks hecome lodged,
the listener is infected. What's your predietion for the
future of radio and music programming, especially vis avis
new technology?

MG: I'm of the same opinion that 1 have been from
the beginning about the Intemet and its impact on the way
we consume media. | have never believed that the lntemet
fundamentally transforms consumption. It enriches it and
inercases the complexity, and maybe it fragments the
market a bit, but that doesn't mean certain kinds of media

utlu.r ultimately gee pushed out of the way or are forever
altered.

I'm about to take a drive home to Canada, and I'm
maaking a whole bunch of home-mixed CDs to listen to on
the trip. Does that mean radio is obsolete? No. Not only is
it hard to make a mixed CD, it’s hard to make an
interesting mixed CD, even when I'm drawing from my own
music collection, Not only that, you very quickly get bored
with something that you ereate on your own, If the point of
a lot of this technology is to allow people to ereate their
own programming, there's a real limit to that. Even given
infinite time and resources. | struggle to make a mix |
would want to listen to over and over again or cnough

mixes that wonld be satistying.

I'm still eraving the thing that 1 can’t have, which is
the things that [ don’c know, That's what 1 really want to
listen to. | really want aceess to what [ would never have
stumbled onto myself. 1 will ahvays need the person
outside of me — the radio programmer — to introduce me
to things | haven’t heard of, In that sense, the function of
radio will alwvays be what it’s always been — Maven to the
listener. It could be profoundly positive if the advent of
new technologics sharpens the foeus of radio program-
mers and allows them to realize their true role — to expose
me to cool new musie. It makes clear to evenyone involved
that you can't feed me the same old. same old anymore,
because [ can do same old on my own. But you can give me
something interesting and new and alive.

Neon Tonic

Continued from Page 52

other sources, they'll contribute feature stories, artist
intenviews, coneert reviews, tour info and perspectives on
a wide range of jazz-themed subjects. Just as Rolling Stone
did for the generation that grew up reading it, Neon Tonie
wants to develop a level of trust among jazz lovers.
“There is an edueational aspecet to the site, as you'd
expeet from any endeavor that bears Norman Lear's name.
We're dedicated to a genre of music that goes far bevond
music, beeause it's American history too. Neon Tonie has
an interactive macromedia Flash program, which is a

timeline of jazz history, deeade-by-decade, from 1900 to
2000. Included in cach decade of the timeline player are
four elements: ‘Era,” which describes movements; ‘The
Music,” the key albums and music events; ‘People.’ the
milestones; and ‘Events,’ which references world events
for historical context. There are hot buttons for cach year
— 50 in all — which open pages that detail jazz's most
significant artists and musical turning points in the 20th
century.

“The software in our player allows us to send highly
targeted ads to users. Collaborative filtering of their
choices and demographic data can identify preferences so
specifically that, given enough data, we hine the capability
to deliver products that customers not only want, but
can’t resist, because they are tailor-made for them. We'll
carry audio ads too. Broadeast radio’s spotloads are at

critical mass, but listeners acceept the necessity of
advertising to hear music for free when we respect their
limits by running a maximum of six units an hour.

“The musie sells itself. That's why I'm alarmed by
*We're the trip-a-day station® positioners, which market to
those who may not even like what you do. Contesting will
play a role on Neon Tonie. but only when gied to music.
such as trips to international jazz festivals or insider
aceess to recording sessions,

“Ultimately, Neon Tonie is larger than our website.
The future is bright for this endeavor on the Internct,
beeause we can drive interest in other related media, such
as a film of Ella Fitzgerald's lite and other projeets that
contribute to jazz and the culture at large. Norman Lear is
clearing another new path. using his imagination as his
machete. The sky's the limit for Neon Tonie,”

Art Imitates Life

Continued from Page 55

Also, a lot of white audiences have gotten hipper
beeanse they go to see shows with black folks. They feel
freer to react than they normally would. By the same
token. | saw a show in Italy of that countny's equivalent to
Frank Sinatra. | didn’t understand a word he was saying,
snd he moved me to tears. 1 felt like [ was back home at a
Baptist church, because the audience was on it! And when
1 went to the Kabuki theater in Japan, they act like they're
at the Apollo. They holler at the actors, they get mad with
the villain, and they sit there all day with a picnie basket
full of food. There's a social repression in Western
European culture that says that when vou go out in publie,
you are restrained: you do not lwgh too loud or clap too
much unless something really moves you, in which case
you stand up and say “Bravo!™

R&R: So different communities naturally look for
different things in their music.

PA: Absolutely. You've got the kids' gencration
looking for something, and you've got my generation, which
has been through what the kids are going through, that
wants to hear some underscoring. That is why | think
smoath jazz is so popular: It underscores your life. There's
nothing 100 obtrusive going on. When yon get to be my age.
it gets harder and harder to sit down and listen to
sonichody’s music from back to front. It's got to be while
you're driving, while you're at work. while you're making
dinner. 1t's always there while you're doing something clsc.

R&R: What do you think about howe formatted and
segmented music is today? Is that healthy and naturd, or is
it unhealthy?

PA: 1 think it’s sad. [ hate categorizing music; it's
like categorizing people. After tatking about all of our
differences and the things that make us unigue, when you
throw people in a bowd long enough, they all start looking
and sounding alike. 1t also bothers me because 1 think it’s

areflection that bounees back and forth and ereates a kind
of separatism. When music gets categorized and becomes
“separatist,” to me it's a reflection of society. | think
that's a seary reflection, because musice is one thing that is
supposed to be totally subjective and not based on whether
it's country and western or classical or rap.

R&R: And yet we abways hear things according to
hoxr they are presented to us.

PA: Absolutely. Music — and life — should be about
what touches your gut, your heart, your soul. It should not
be based on the fact that | tuned in to this station that
plays this kind of music, so this is what 1 get fed. When |
explain to younger people — who are part of a generation
that has heard all of this very catalogued, categorized
music all their lives — that when [ used to listen to the

radio. I'd hear Led Zeppelin followed by Frank Sinatra, they
say, “What are you talking about?” So [ say. “Come hang
out with me for aday. I'm going to play you the stuff | listen
to all day.”

R&R: What do you listen to in the course of a day®

PA: It could be amything from Celia Cruz in the
moming to Brazilian in the afternoon, some Stravinsky
after that, then some Patsy Cline. It's evenvthing; it's
music. The younger people who listen to this music, after
about three or four tunes that they can't stand, inevitably
hear a song that touches them, and then they decide that
theyv're going to listen to the Latin station or to country
music. If you have a radio, vou aced to be pushing that
button cvery 15 minutes so you can hear something else
and where somcebody clse is coming from.
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We're certainly entering an exciting time with many new
opportunities for marketing and promotion for our contemporary

jazz artists. The fundamentals — radio, retail, touring and publicity
~— still apply, but now we have webcasting, web radio, satellite
radio and the ability to reach a targeted demo through e-mail.

— WWW americanraalionistory.
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NAC/Smooth Jazz Top 30 50

Foebruary 8, 2001
W WE ARTST TMLE LABELS) v~ "o -%- T . Most Added.
y @ BONA FIDE X-Ray Hip(N-Coded) 792 41 93339 12 390 | e weas Ados
s @ JEFF GOLUB Drop Top(GRPVMG) 788 4159 88841 8 390 |RICKBRAUN Kisses In The Rain (Wamer Bros,) 12
: @ GEORGE BENSON Medicine Man(GRPVMG) TIT  +26 72307 11 390 %"l‘om': g"nfkm:? s(;"s""“) ;
s @ BONEY JAMES & RICK BRAUN R S.V.P.(Wamer Bros) 51«2 wmss 13 a2m [y e g
‘ s GROVER WASHINGTON JR. Chameleon(Telarc) 687 62 61898 18 37D | RiPPINGTONS Caribbean Breeze (Peak/Concord) 5
: @ KIRK WHALUM Now Til Forever(Wamer Bros.) 659 +76  T3301 11 38/1 |ED CALLE Spanish Rose (Concord) 5
s 7 CHIELI MINUCCI My Girl Sunday(Shanachie) 610 36 78054 21 320 |WARRENMILLLovelite (Narada) 5
s @ RICHARD ELLIOT Who?(Blus Nots) 506 430 79625 7 39/ |CHARLIE WILSON Without You (Major Hits) 5
s o SADE By Your Side(Epic) 463 29 6725 17 /N0 m :‘:&pmm (”gg;sogm) g
v @ . DAVEKOZ Love Is On The Way(Capitol) A58 5 5421 7 360 3 N ook LD)
w 1 STING She Walks This Earth(Telarc) 454 16 3B 17 3/R
sroakor @  KIM WATERS In The Groove(Shanachie) 432 456 62247 9 381
w 1 BETTE MIDLER Love TKO(Warner Bros.) 39 25 45226 13 30
w 1w JOE MCBRIDE Texas Rhythm Club(Heads Up) 368 -1 56118 18 287
w 15 RONNIE LAWS Old Days/Old Ways(HDH) 38 21 387 17 21m
w 16 JEFF KASHIWA Hyde Park (“Ah, Ocoh” Song)(Native Language) 359 46 51858 23 290
w 1w CHUCK LOEB Blue Kiss(Shanachie) 358 31 39037 16 250
s @ RIPPINGTONS Caribbean Breezs(Psak/Concord) 353 4103 42886 3 335 Most ;;’“""d
a2 @ YULARA Flyin’ High(Higher Octave) 328 469 23885 4 34pm ays
xn @ JONATHAN BUTLER Forever Tonight(N-Coded) M & 2w 5 20| o
w =2 BRIAN BROMBERG Relentless(Native Language) 306 62 30932 19 230 , .
a @ GREGG KARUKAS Chasing The Wind(N-Coded) 200 3 241 1 281 .'g: m l',“’““i - };‘;mm' Bros.) :}g
2 = JAZIMASTERS Shine(Hardcastie/Triopin ‘N’ Rhythm) 9 MM 8 27 | err 0nseR Srakette (Samson) e
@ RICK BRAUN Kisses In The Rain(Wamer Bros.) 232 4189 22358 1 36112 | RIPPINGTONS Caribbean Breeze (PeakConcord) +103
a2  JOYCE COOLING Coasting(Heads Up) 219 36 10839 10 17/ | KIRK WHALUM Now Til Forever (Wamer Bros) +76
» @ GARDEN PARTY Rikki Don't Lose That Number(Samson) 200 7 38429 4 212 m g:‘lﬂig:uw (féianer ",‘s'ii"nﬁm ., g
» @ BRENDA RUSSELL You Can't Hide Your Heart...(Hidden Beach/Epic) 197 +7 5082 8 N - knove =
a @ TIMBOWMAN Smie(insync) 91 9 2 np [pEPlR Ol OREMY
x @ NATALIE COLE Angel On My Shoulder(Elektra/EEG) 159 +12 BN 5 120 |powA ADE X-Ray Hip (V-Coded) b
@ EUGE GROOVE Romeo & Juliet(Wamer Bros.) 149 +15 21212 1 12/0 | NCOGINTO FAMAYSA Change (Takin LowiBle ThumbVMG) +41

42 NAC/Smooth Jazz reporers. Songs ranked by total plays for the airplay week of Sundey 1/28-Saturday 2/3. Bullets appear on songs gaining plays or
remaining flat from previous week. N two songs are tied in total plays, the song being played on more stations is piaced first. Breaker status is assigned
10 songs reaching 400 piays or more for the first time. Songs below No. 20 are moved 10 recument after 20 weeks. Gross impressions equais Average
Quaner Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from The Asbitron Compeny

(Copyright 2001, The Arbitron Company). © 2001, R&R inc.
— Broakers.

WCOGMTO F/ARAYSA Change (lemLaud/Blm Thumb/AMG) BRIAN MCKIIGHT Win (Motown)

Total Plays: 146, Total Stations: 11, Adds: Total Plays: 118, Total Stations: 8, Adds: 0

JEFF LORBER Snakebite (Samson) VARIOUS ARTISTS Dont Get Around Much Anymore (Shanachie) KIM WATERS

Total Plays: 137, Total Stations: 22, Adds: 7 Total Plays: 103, Total Stations: 10, Adds: 0 in The Groove (SMMIO)

FOURPLAY Double Trouble (Warmer Bros.) GOTA Unforgettable Feeling (/m) TOTAL PLAVRMICREASE  TOTAL STATIONS/ADOS cnant

Total Plays: 131, Total Stations: 13, Adds: 1 Tot Plays: 95, Total Stasions: 9, Adds: 0 432/56 en (1. ]

DAM SIEGEL From The Heart (Lagacy/Epic) KOMBO Tip Of The Hat (GRPVMG)

Tota Plays: 130, Total Stations: 14, Adds: 0 Tota Plays: 82, Total Stations: 8, Adds: 1 Moot Adiod s 4 totsl mumber of now adds oficialy reporied 1o RAA

SEAL This Could Be Heaven (London Sirs) PAUL TAYLOR Aaril (Poak Uity -Goded) o s o b et

Total Pays: 122, Total Stations: 9, Adds; 1 Total Plays: 79, Total Stations: 7, Adds: nnﬂnmmmnun
Weighted chart sppears on R&R ONLINE MUSIC TRACKING.

Seags ranked by total plays

The most comprehensive and up-to-the-minute coverage
of radio business news...at a special VIP package rate!
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