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Picture-Perfect!

New York-based Artemis Records lands its first No. 1

hitin R&R as

“Camera One" by
Josh Joplin Group

B moves to the top spot

on the Adult Alterna-

tive chart. Congrats to

Joplin, his band and

the entire staff at

the label.
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8 TONYA MITCHELL MOST
(1 = 1) ADDED
Broken Promises A GAINE
NEW THIS WEEK:
WDRQ KKRZ WPRO KBFM WBHT KQAR

. KKXX WABB KKDM WHOT WYOY KRUF
,,’ BROKEN PRo"Anx;ses WAYV WNDV WFHN WDBR and more!

' BREAKING AT THESE STATIONS:
n::‘“'}cgn(’;%';) WHYI KHTS KSLZ WFLZ WKFS
KDND WEZB WQzQ WKSL WBBO
UNIVERSAL WLDI WPXY WKGS WDKF and many more!

TONYA
MITCHELL

3 DOORS DOWN |

“Loser” A

CALLOUT AMERICA

#2 Females 25-34 3.70
# Females 18-24 3.76

“This will be huge! It’s top 2 callout!”
—DUNCAN JAMES, APD, KXXM/SAN ANTONIO

“We just got our first batch of call-out, and we’re blown away... 150 spins and it’s
a home run for WKZL!” —RONNIE ALEXANDER, APD, WKZL/GREENSBORO

“ ‘Loser’ is already testing top 5 for us, we’re putting the record into power

rotation.” —DAVID EDGAR, PD, WNOU/INDIANAPOLIS UNIVERSALI > 2
LEE ANN WOMACIK R&RCHRPOPD

R&R HOT ACE®
“] Hope You Dance” &A@

3 Kansas City “‘} Hope You Dance’ debuted halfway up the callout chart the first week
i ADD we tested it. NOW it is TOP 5 after 4 weeks in our Top40 and AC

o Callout. This is a Smash!”
—JAN JEFFRIES, PRESIDENT/STRATFORD RESEARCH

“This record come back Top 10 in our call-out without us even playing
it. | am putting it into daytime rotation immediately.”

4 Grammy
Nominations!

CALLOUT AMERICA
#3Females 25-34  3.68 — L, P
#8 Overall  3.68 “After playing this record for six weeks in Power ratation, we dayparted
#8 Teens 3.83 it due to research. When our new research came back this week, it
: showed why we had it in Power to begin with. It is therefore going back

MCA into Power rotation.” —RICH DAVIS, I’I-WIIWIIASIM.I.E

LLLLLLLLL
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The recent RAB 2001 conference in Dallas
was chock-full of great sessions and
seminars for radio sales professionals.
Qur very own Sales & Marketing Editor,
Pam Baker, buzzed as many sessions as
she could and presents some highlights
in this issue. Among them: resuits of a
perceptual survey of account executives
and a report on a new and innovative way
to recruit salespeople. This week's MMS
section aiso contains the third instaliment of
our glossary of marketing, merchandising
and retailing terms. And shining bright in
our GM Spotlight: KCBS-FM/Los Angeles’
Dave Van Dyke.

Pages 12-15

WHAT’S UP AT WCBS-FM?

When legendary WCBS-FM/New York PD
Joe McCoy began making some lineup
and music changes recentty, radio’s
rumor mill began going full-speed that
more was happening to the station than
met the eye. R&R Oldies Editor Calvin
Gilbert caught up with McCoy to get the
real deal. And here it is!

Page 27

* XM Sateliite Radlo flips schedule
of launches

* Sam Rogers appointed VP/GM for
WPGC-AM & FM/Washington

* Robert Walker becomes
PD of WKIS/Miami

* Scott Masteller takes KESN/Dallas
PD post

Page 3

CHR/POP
* JENNIFER LOPEZ Love Don't Cost A Thing (Epic)

CHRRHYTHMIC

*JARULE VLI MO .. P .. (Mot Inc.Def amIMG)
URBAN _

« MAGGED EDGE Promise (So So DetColumbia)
URBAN AC

< TAMBA Stranger In My House (ElaktraEG)
COUNTRY _

« KEITH URBAN But For The Grace Of God (Capiol)
AC

» "N SYNC This | Promise You (Jive)

HOT AC 1

« BATCHBOX TWENTY If You're Gone (Lava/Atiantic)
NAC/SMOOTH JAZZ.

+ GEORGE BENSON Medicine Man (GAPAVMG)
ROCK

« AEROSMITH Jaded (Columbia)

ACTIVE ROCK

+ LINGN PARK One Step Closer (Warmer Bros)
ALTERNATIVE

« CRAZY TOWM Butterfly (Colmbia)

ADULT ALTERNATIVE
* JOSH JOPLIN GROUP Camera One (Arternis)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

By Joe Howarp
RAR WASHINGTON BUREAU
« jhoward@ rronline.com

Duncan’s American Ra-

dio released the top 15 rev-

cnuc-generating radio sta-

tions for 2000 this week,

and, for the first time since

1995, Infinity’s Sports/Talk

KiIS-FM Overtakes WFAN As
Nation’s Top-Billing Station

B Radio indusiry revenues jumped 21% from 1999

Top 15 Billers In 2000

Rank CaleCly (nmions)  Formet Owner

1 KNSAA. $66.5 CHR/Pop Clear Channel
2 WFANMY. $62.4 Sports * Infinity

3 WXRKMN.Y. $61.2 AR Infinity

4 WLTWALY. $60.6 AC Clear Channel
5 WINSM.Y. $56.6 News Infinity

6 WHTZNY. $49.4 CHRPop.  Clear Channel
7 KROQLA. $492 Al Infinity

8 KTWVALA. $48.0 NAC/SJ Infinity

9 WKTUMN.Y. . $47.8 CHR/Rhy. Clear Channel
10 WCBS-ANY. $475 Newss Infinity

11 KGO/S.F. $46.5 NT ABC

12 WUSN/ChI. $46.1 Country infinity

13 KPWRALA. $45.5 CHR/Rhy. Emmis

14 KRTHLA. $429 Oldies Infinity

15 WCBS-FMN.Y. $428 Oldies Infinity

Source: Duncan’s Radio Market Guide, 2007 edilion; all revenue estimates
are gross doliars and do not include trade or barter.

WFAN(The Fan)/New York
was not in the top spot. In-
stead, it came in second to
CHR/Pop KIIS Los Ange-
les, which took over as the
top biller by generating
$66.5 million for Clear

BUNCAN/Soe Page 28
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There’s
skin a cat -
than one wa,
Channel’s ful
quarter results.

Lowry Mays, no.
gushing, told an ar

ence Tuesday eve

was the best ye
company’s history. Tt.
significant because we

to increase our footprii.
radio business and the ¢
sector, domestically as w... as
internationally, and enter the
live-entertainment business in a
much larger role because of the
synergy with other media assets
we own.”

The financial results, he
added, “‘were achieved in light of
some distractions brought on by
large integration issucs, a large
$4 billion radio divestiture pro-
gram and the reinvestment of $1
billion in radio stations in a like-
kind exchange. We were able to
successfully grow through the
year in spite of some of those
distractions.”

&) . 16,» 2001

A

I

888

-l
o market.

«y Dean Witter's
~enchak worries that
10 groups may be counting
their chickens before they hatch:
In his Broadcast & New Media
Weekly, Bodenchak said that
most broadcast companies are
anticipating a significant improve-
ment in 2001’s second half, but

ANALYSTS/See Page 8

The 29-year-old company saw
annual net revenues of $5.3 bil-
lion, up more than 100% over
1999, and like-period pro forma
net revenues of $6.9 billion, up
13%. After-tax cash flow for the
year was $1.3 billion, an increase
of 70%.

EARNINGS/See Page 4
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Radio One Buys Blue Chip

W 15stations in five markets fetch $190 mil.

Months of intensive courting.of Biue Chip [
founder/CEO Ross Love paid off last week for |5
Radio One President/CEO Alfred Liggins and }
Exec.VP/CFO Scott Royster |
when their fast-growing group
announced that it will acquire
15 Blue Chip radio stations in

Deal details:

Transactions,
Page 6.

five markets for $190 million.

The deal — which is for cash, stock and as-
sumption of outstanding debt — does not include
Blue Chip’s Urban AC WBTF and Oldies WLXO
in Lexington, KY. Those are being sold to LM

RADIO ONE/Ses Page 28

Priority Appoints
Maffei SVP/Promo

Priority Records has named
Tom Maffei Sr. VP/Promotion.
Based in Los
Angeles and
reporting to
President/
CEO Bryan
Turner,
Maffei will
oversee radio
promotion ef-
forts for all of
the artists on
Priority’s ros-
ter, including
the label’s associated rock im-
prints. Posthuman Records and
Divine Recordings. He will also
supervise the label's video pro-
motion and street teams.

“Tom is a seasoned profes-
sional who has cut his teeth on
an amazing array of superstar
artists,” Tumner said. “His list of

MAFFEVSes Page 22

By STEVE WONSIEWKCZ
R&R MUSIC EDITOR
swonZ@rronline.com

The major record compa-
nies won a key victory in
their efforts to protect and li-
cense their repertoire on the
Internet when a San Fran-
cisco federal
appeals court
on Monday un-
animously
agreed with a lower court’s
ruling that Napster must dra-
matically curtail the flow of
unauthorized music by users
of its file-duplicating soft-
ware.

In its eagerly awaited 58-
page ruling. a three-judge
panel of the Ninth Circuit
Court of Appeals rejected vir-
tually every argument put
forth by Napster. The court

Court Rejects Napster Appeal

M Injunction to be reworked over the next month

ster, but order-
a )napster od Judge Mar-
ilyn Hall Patel

said the company could be
“vicariously liable™ for copy-
right infringement and that
Napster, “by its conduct,
knowingly encourages and
assists the infringement of

plaintiffs’ copyrights.”
The panel didn't pull the
plug on Nap-

to rework her preliminary -in-
junction, “because it places
on Napster the entire burden
of ensuring that no ‘copying,
downloading, uploading.
transmitting or distributing’
of the plaintiffs* warks occur
on the system.” Last October
the same three judges over-
tummed a preliminary injunc-
tion issued by Judge Patel

NAPSTER/Ses Page 28

KYSRA.A. Promotes
0’Malley, Perelli

By Mixe Knvosian
R&R AC EDITOR
mkinosox @ rronline.com

Hot AC KYSR (Star 98.7)/
Los Angeles has promoted Paul

O’Malley 10 GM and Angela
Pereli to VP/Operations. O’Malley
was previously GSM. and Perelli
was PD.

“We're excited to recognize
the performance of these key

KYSR/Ses Page 22
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The recent RAB 2001 conference in Dallas
was chock-full of great sessions and
seminars for radio sales professionals.
Our very own Sales & Marketing Editor,
Pam Baker, buzzed as many sessions as
she could and presents some highlights
in this issue. Among them: results of a
perceptual survey of account executives
and a report on a new and innovative way
to recruit salespeople. This week’s MMS
section also contains the third instaliment of
our glossary of marketing, merchandising
and retailing terms. And shining bright in
our GM Spotlight: KCBS-FM/Los Angeles’
Dave Van Dyke.

eting ¢ sales

Pages 12-15

WHAT'S UP AT WCBS-FM?
When legendary WCBS-FM/New York PD
Joe McCoy began making some lingup
and music changes recently, radio’s
rumor mill began going full-speed that
more was happening to the station than
met the eye. R&R Oldies Editor Calvin
Gilbert caught up with McCoy to get the
real deal. And here it is!

Page 27

IN THE NEWS

* XM Satellite Radio flips schedule
of launches

* Sam Rogers appointed VP/GM for
WPGC-AM & FM/Washington

* Robert Walker becomes
PD of WKIS/Miami

o Scott Masteller takes KESN/Dallas
PD post

Page 3

Shis ] week |

CHR/POP
« JENNIFER LOPEZ Love Don't Cost A Thing (Epic)

CHR/RHYTHMIC _
o JARULE YU MO .. P . (Murdy inc./Def Jam/MG)
URBAN ,

+ SABGED EDGE Promiss (S So Del/Columbia)
URBAR AC

«TAMMA Stranger In My Houss (Elktra/EEG)
COUNTRY

« MEITH URBAN But For The Grace Of God (Capiol)
AC

M SYNC This | Promise You (Jive)

HOT AC :
+M/TCHRCX TWENTY f You'rs Gone (Lava/Atisntic)
NAC/SMOOTH JAZZ

+ GEORGE BENSON Medicine Man (GRPVMG)
ROCK

+ AEROSMITH Jaded (Cokumbia)

ACTIVE ROCK

« LINIKIN PARK One Step Closer (Wamer Bros.)
ALTERNATIVE

+CRAZY TOWN Butterfly (Cokwnbia)

ADULY ALTERNATIVE
*JOBH JOPLIN GROUP Camera One (Ardemis)

NEWSSTAND PRICE $6.50

By Joe Howarp
RAR WASHINGTON BUREAL
« Jhoward@ rronline.com

Duncan’s American Ra-

dio released the top 15 rev-

enue-generating radio sta-

tions for 2000 this week,

and, for the first time since

1995, Infinity’s Sports/Talk

KIIS-FM Overtakes WFAN As
Nation’s Top-Billing Station

I Radio induskry revenues jumped 21% from 1999

Top 15 Billers In 2000

FRyvernes
{in milions)  Format

Rank Calls'Cly Owner

1 KNSALA $66.5 CHR/Pop Clear Channel
2 WFANN.Y. $62.4 Sports * lnfinlity

3 WXRKMNY. $612 AR Infinity

4 WLTWALY. $60.6 AC Clear Channel
5 WINSALY. $56.6 News Infinity

6 WHTZALY. $49.4 CHRPop  ClearChannel
7 KROQLA. $492 Al Infinity

8 KTWVAA $480 NAC/SY Infinity

9 WKTUMN.Y. $47.8 CHRMRhy.  ClearChannel
10 WCBS-AN.Y. $475 News infinity

11 KGO/SF. $46.5 NT ABC

12 WUSNChi,  $46.1 Country infinity

13 KPWRLA. $455 CHRRhy, Emmis

14 KRTHALA. $429 Oldies Infinity

15 WCBS-FMALY. $428 Oldies Infinity

Source: Duncen's Radio Market Guide, 2007 ediion; all revenue estimales
&re gross doliars and do not include trade or barter.

WFAN(The Fan)New York
was not in the top spot. In-
stead, it came in second to
CHR/Pop KIIS Los Ange-
les, which took over as the
top biller by generating
$66.5 million for Clear

SUNCAN/Ses Page 28
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2000: Clear Channel’s ‘Best’

I Netrevs double, but eamings miss estimates

By JeAawmey YoRke
RAR WASHINGTON BUREAU CHIEF
yorke@rronline.com

There’s more than one way 10
skin a cat — and perhaps more
than one way to look at Clear
Channel’s full-year and fourth-
quarter results. Chairman/CEO
Lowry Mays, not a man given to
gushing, told an analysts’ confer-
ence Tuesday evening. “This
was the best year in the
company’s history. The year was
significant because we were able
to increase our footprint in the
radio business and the outdoor
sector, domestically as well as
internationally, and enter the
live-entertainment business in a
much larger role because of the
synergy with other media assets
we own.”

The financial results, he
added, “were achieved in light of
some distractions brought on by
large integration issues, a large
$4 billion radio divestiture pro-
gram and the reinvestment of $1
billion in radio stations in a like-
kind exchange. We were able to
successfully grow through the
year in spite of some of those
distractions.”

Second-Haif Outiook:
Overty Optimistic?

Wall Street analysts chimed
in with their reactions to the

least one waming that 2001 out-
looks provided by many compa-
nies may be 100 optimistic, given
the sofiening advertising market.
Morgan Stanley Dean Witter's
Frank Bodenchak worries that
some groups may be counting
their chickens before they haich:
In his Broadcast & New Media
Weekly, Bodenchak said that
most broadcast companies are
anticipating a significant improve-
ment in 2001's second half, but
ANALYSTS/Ses Page 8

The 29-year-old company saw
annual net revenues of $5.3 bil-
lion, up more than 100% over
1999, and like-period pro forma
net revenues of $6.9 billion, up
13%. After-tax cash flow for the
year was $1.3 billion, an increase

of 70%.
EARNINGS/See Pm 4

Radlo IIne Buys Blue chlp

L] 15§aﬂonsinﬁvemtketsmm$1mm|l

founder/CEO Ross Love paid off last week for §
Radio One President/CEO Alired Liggins and
Exec.VP/CFO Scott Royster
when their fast-growing group
announced that it will acquire
15 Blue Chip radio stations in

Deal details:
Transactions,
Page 6.

five markets for $190 million.

The deal — which is for cash, stock and as- |
sumption of outstanding debt — does not include
Blue Chip’s Urban AC WBTF and Oldies WLXO
in Lexington, KY. Those are being sold to LM

RADIO ONE/See Page 28

Priority Appoints
Maffei SVP/Promo

Priority Records has named
Tom Maflei Sr. VP/Promotion.
Based in Los
Angeles and
reporting to
President/
CEO Bryan
Turner,
Maffei will
oversee radio

ion ef-
forts for all of
the artists on
Priority’s ros-
ter, including
the label’s associated rock im-
prints. Posthuman Records and
Divine Recordings. He will also
supervise the label’s video pro-
motion and street teams.

“Tom is a seasoned profes-
sional who has cut his teeth on
an amazing array of superstar
artists,” Tumer said. *“His list of

MAFFEVSoe Page 22

By Stevi WonstEwicz,
R&R MUSIC EDITOR
swonz @ rronline.com

The major record compa-
nies won a key victory in
their efforts to protect and li-
cense their repertoire on the
Internet when a San Fran-
cisco federal
appeals court
on Monday un-
animously
agreed with a lower court’s
ruling that Napster must dra-
matically curtail the flow of
unauthorized music by users
of its file-duplicating soft-
ware.

In its eagerly awaited 58-
page ruling, a three-judge
panel of the Ninth Circuit
Court of Appeals rejected vir-
tually every argument put
forth by Napster. The court

Court Rejects Napster Appeal

M Injunction to be reworked over the next month

plug on Nap-
ster, but order-
@ )nap ster ed Judge Mar-
ilyn Hall Patel

said the company could be
*vicariously liable” for copy-
right infringement and that
Napster, “by its conduct,
knowingly encourages and
assists the infringement of
plaintiffs’ copyrights.”

The panel didn’t pull the

to rework her preliminary in-
junction, “because it places
on Napster the entire burden
of ensuring that no ‘copying,
downloading, uploading,
transmitting or distributing’
of the plaintiffs’ works occur
on the system.” Last October
the same three judges over-
turned a preliminary injunc-
tion issued by Judge Patel

NAPSTER/See Page 28

KYSRAL.A. Promotes
0’Malley, Perelli

By Mike KiNosian
R&R AC EDITOR
mkinosox@ rronline.com
Hot AC KYSR (Star 98.7)/
Los Angeles has promoted Paul

O’'Maley Perelli

O’Malley 10 GM and Angela
Perelli to VP/Operations. O’ Malley
was previously GSM. and Perelli
was PD.

“We're excited 10 recognize
the performance of these key

KYSR/Ses Page 22

Hurry! Register now for R&R Talk Radio Seminar 2001: www.rronline.com
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LIONEL RICHIE & RENAISSANCE

ALBUM IN STORES MARCH 20TH

#1 MOST ADDED P
FIRST TWO WEEKS OUT™

Including:
WLTW KOST WALK
WPCH KOSI KKCW
WLTE KUDL WRRM
WDOK WLTQ WTPI
KESZ WWLI WMGF

and many many more

Early spins at:

WXKS, KIIS,

WSTR, and KQKQ.

Featuring the single

ANGEL

“I was in CHR Radio for ‘Brick House’ and ‘All Night Long’... ‘Angel’ is reacting the same way both of lhoslsongs dld. Olh'
listeners in New York have voted with instant requests and great early callout potential. When it comes on the radio, you can’t
help but sing along...Lionel Richie is back!” -Jim Ryan/OM WLTW/#INew York

“Great Early phones...Loved it the first time we heard it...In fact, we stuck it right on the air!!!” -Geronimo WKTU/New York

“Lionel Richie is back as a pop artist. If you haven’t listened past the first 30 seconds of this song, you are missing a mainstream
pop hit. Your adult female listeners will love this record.” -Michael Steele/MD K11S/Los Angeles

“This is Cher’s ‘Believe’ for the year 2001!...We don’t go early on a lot of records, but Star 94 will be out of the box on this one.”
-JR Ammons/APD/MD Star 94/Atlanta

“The mass appeal feel of ‘Angel’ illustrates how Lionel continues to reinvent his music with passionate lyrics and modern sound.
As soon as your listeners hear the hook, they’ll be singing it for the rest of the day! If you haven’t listened to it yet, pop it in and
see why everybody’s talking about it!” -Rob Miller APD/MD WALK/New York

‘ WANAGEMENT :
Q Skip Miller, Lion Tracks, Incy Beverty Hills, Ca.

e _ & Barrie Marshall, Marshall Arts Management Lt l..oodon UK.

e e 1 o
SAL MUSIC COMPANY

2001 e 134400 07 Jatp WL CABUS

{ k] 3
WWW.LIONELRICHIE.COM WWW.LIONELRICHIE.UK ll‘-_ D ORDS CoOMm
o



www.americanradiohistory.com

R&R * ISSUE NUMBER 1389

Rogers Rises To
WPGC/DC VP/GM

Sam Rogers. a 20-year radio vet-
eran who has served as GSM and
Station Manager of WPGC-AM &
FM/Washington for the past 13
years, has been promoted to VP/GM
of the Infinity-owned Gospel and
CHR/Rhythmic combo. Rogers suc-
ceeds Ben Hill. who retired Jan. 23.

“I'm extremely excited to have
this opportunity,” Rogers told
R&R. “We've had a lot of great
people working here. Ben was a
great teacher; he taught me a lot.
PD Jay Stevens has been here a
long time and knows what he’s do-
ing, and Cindy Friedman, who
was our LSM for 10 years, is tak-
ing my place as GSM. Hopefully,
I'11 just sit back, let them keep do-
ing what they’re doing and try to
stay out of the way. But Ben did a
great job of teaching me what to
do and did a fabulous job of leav-
ing the stations in tremendous
working order.”

WPGC-FM is the top-rated sta-
tion in the nation’s capital and has
been a perennial ratings leader
since it launched its African Ameri-
can-targeted format in the mid-
1980s. WPGC-AM is the market’s
highest-rated religious-oriented sta-
tion.

= =

Walker Becomes
WKIS/Miami PD

Miami radio veteran and produc-
tion and imaging company owner
Robert Walker has been named

PD of Beasley Country outlet |

WKIS/Miami. The post has been
vacant since Bill Wise exited al-
most three months ago.

Walker, who has been in Miami
for 20 years, last worked day-to-
day in radio in 1987. He previously
programmed and was on-air at
WHYI (Y-100) and was a person-
ality for WPOW (Power 96). Walk-
er won’t be on the air at WKIS,
although he will do the station's
imaging.

“Robert is an incredibly talented

WALKER/See Page 28

R&R Observes
Presidents Day

In observance of the Presi-
dents Day holiday, R&R's Los
Angeles, Nashville and Wash-
ington, DC offices will be closed
Monday, Feb. 19. However, you
can reach the Los Angeles edi-
torial department that day by
calling R&R's NewsTips line at
310-788-1699.

By Jerey YORKE

R&R WasuinGTon Bureau Crer
yorke @ rronline.com

XM Satellite Radio, which was
scheduled to launch its “Roll" sat-
efiite Feb. 28, after the bird's initial
pianned launch was scrubbed Jan.
8, announced last week that it will
instead launch its second satellite,
“Rock,” March 18. R&R was told
that concems about wear and tear
from shipping Roll between launch
sites caused the delay. The next
launch attempt for Roll is expected
sometime in early May.

News of the delay raised eye-
brows on Wall Street. Within an
hour of XM's announcement Dain
Rauscher Wessels analyst Jon-
athan Lawrence issued an
investor's note in which he called
the delay “disturbing” and said it

XM To Send ‘Rock’ Before “Roll

implies “that there may have been
some damage to Roll during the
failed launch attempt on Jan. 8. A
midyear commercial launch of the
service I8 now in doubt, in our opin-

were manufactured by Boeing, im-
mediately came into question.
Boeing spokesman George Torres
toid Bloomberg that Roll was not
damaged. “We're taking our time
and checking it out, and we'll
launch the other sateliite first,” he
sald. XM spokesman Chance
Patterson added that the delay
won't affect the roliout of the ser-
vice, which is scheduled for this

summer.
XM/See Page 22

—r

As part of its official relaunch,
edel Entertainment has named
Ron Urban Presidenv/CEO and
David Leach Exec, VP/Marketing
& Promotion. Urban will direct the
company’s North American opera-
tions, while Leach will oversee all
marketing, promotion, sales, press
and Intemnet functions.

Urban said, “Looking at RED
Distribution as a base, I saw the
potential to form a company that
could cater to every level of project
development while maintaining the
independent spirit — not necessar-

ily a new concept, but certainly
| unique in the way we're doing it —
| and we plan 1o have fun while

we're at it. We will continue to ook

for ways 1o reinforce and advance
| the company to achieve its goals.”
|

McGavren Guild President Peter
Doyle has been tapped to become
President of Interep’s three indepen-
dent rep firms: Allied Radio Part-
ners, D&R Radio and McGavren
Guild Radio. Each rep firm will re-
tain its own management team, and
the presidents of the three compa-
nies will report to Doyle.

Interep’s independent rep struc-
ture includes several major radio
groups. Cumulus Radio Sales falls
under Allied, while MG/Susque-
hanna is operated by McGavren
Guild.

Doyle cited several reasons for
the tightening of the management
| structure among the rep firms,

among them its own rapid growth,

Urban To Pres./CEO Of Relaunched edel
B Lsach tapped as EVP/Marketing & Promotion

Urben Leach

Urban has worked at four major
labels during his long career. He
served most recently as Sr. VP at
Sony Music, a post he had held
since 1993. He began his career in
music in 1974 at RCA Records as
Director/Finance.

EDEL/See Page 21

| Doyle To Oversee Interep Indie Firms

as well as agency consolidation and
the trend toward a more innovative
and results-driven climate.

“I am eager to work on behalf of
Interep’s independent client stations
across rep firms, just as [ have been

-doing for the independent clients
within McGavren Guild for many
years,” Doyle said. “Under this
structure all of our reps can inter-
act in a way that will be mutually
beneficial to our client stations and
their customers, the advertisers and
agencies.”

Doyle has been with McGavren
Guild for 28 years. Tom Poulos,
McGavren Guild Exec. VP and 25-
year company veteran, will succeed
Doyle as President.

| les, he reports to Sr. VP
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Reichling: Arista VP/West Coast Promo

Arista Records has el-
evated Joe Reichling to
VP/West Coast Promo-
tion. Based in Los Ange-

Steve Barteis.

*Joe is an integral part of §
the Arista promotion
team,” Bartels said. “He
represents the future lead-
ership in this area. His
work ethic and tenacity
have been important parts
of the delivery of our mu-
sic at radio.”

Reichling noted. “I am thrilled to
be given this incredible opportunity
by [Exec. VP] Jerry Blair and Steve

Reichling

Bartels, who are helping to
redefine Arista Records for
the future. {President/CEO)
Antonio ‘L.A. Reid has as-
sembled an incredible tcam
of senior executives who are
{ up to this challenge while
developing some of the
most exciting and innovative
artists in the industry. Super-
lative music will always be
at the heant of Arista.”
Reichling has served as a
regional promotion rep in Los
Angeles for four years. Prior to join-
ing Arista he was a San Francisco-

REICHLING/See Page 28

ESPN Radio/Dallas Names Masteller PD

KFXX-AM/Portland PD Scott
Masteller has been named to a
similar post at ABC Radio’s re-
cently acquired KESN/Dallas (for-
merly KEMM), which is slated to
debut the ESPN Radio format in
mid-March.

KESN Station Manager Tyler
Cox, to whom Masteller will report,
told R&R, “The first time I spoke

to Scott on the phone, I sensed right
away that he was the guy we were
looking for to program this station.
Ouwr vision and his for what ESPN
Radio can be are very much in
synch. By combining the best
brand name in sports broadcasting,
ESPN, with a great local product

MASTELLER/See Page 28
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FCC’s Furchtgott-Roth
Discusses The Future

O Outgoing commissioner hopes agency
will stop ‘unseemly’ lobbying on Capitol Hill

By Jor Howarn
R&R WASHINGT( N BUREAU
Jhoward@ rronline.com

At a Tuesday-moming press gathering FCC Commissioner
Harold Furchtgott-Roth shared his thoughts on what the future
may hold for him and for the commission as he winds down his
tenure on the five-member board and plans his return to the pri-

vate sector.

Discussing policy changes that may
occur at the FCC. Furchtgott-Roth
talked about the commission’s contro-
versial lobbying of Congress. which it
has conducted in recent years with re-
gard to low-power FM and other issues.
Furchtgott-Roth catled such lobbying
“extraordinarily unseemly.” pointing
out that lawmakers on Capitol Hill are
provided with a great deal of informa-
tion by private agencies. academics and
other sources: he doesn’t belicve it is
necessary for the FCC to provide addi-
tional information.

However, Furchtgott-Roth be-
licves that the commission should be
responsive to inquiries from Con-
gress and said, “There’s a very big
difference between responding to in-
quirics and organizing information
in a manipulative way to get Con-
gress to do something.” Furchtgott-

*
“There’s a very big
difference between

responding to inquiries
and organizing
information in a
manipulative way to
get Congress to do
something.”
[ Harold Furchtgott-Roth |

—_—

Roth was the only commissioner to
testify before Congress about
LPFM.

The commissioner also said that
he hopes to sec an improvement in
the turnaround time for license trans-

fers — clearing the backlog of appli-_

cations is an issue he has focused on
during his term. He commended
former FCC Chairman Bill Kennard
for clearing up backlogs in several of
the commission’s bureaus and said
that he is confident that newly named
Chairman Michae! Powell will con-
tinue to address the matter.

When asked for his thoughts about
the FCC setting a specific time
within which it will act on license-
transfer applications. Furchtgott-
Roth replied. “I can only hope.” He
said that he hasn’t hcard anything to
indicate that such a rule will be
implemented, but he believes it
would be a sound policy.

Furchtgott-Roth said that he ex-
pects to join a think tank after leav-
ing the commission, although he
hasn’t set a date for his departure.
He also plans to write a book about
telecommunications. based partly on
his experiences at the FCC.

Earnings
Continued from Page 1

During Q4 Clear Channel had his-
torical net revenues of $2 billion. up
128% . and like-period pro forma net
revenues of $2.1 billion. an increase
of 5%. The company said its histoni-
cal EBITDA of $634 million was up
94%. and like-period pro forma
EBITDA of $663 million was up
14%. ATCF increased Y0%, to $479
million. while ATCF per share was
up from 68 cents to 77 cents. beating
First Cail estimates of 75 cents.

The company’s debt increased to
more than $10 billion by year's end.
and so did its loss. First Call analysts
called for a |3-cent carnings per share
loss during Q4. but the company’s
actual loss rocketed to 33 cents per
share. The analysts projected a 29-
cent loss for the year. but the actual
loss was 47 cents per share.

First Union Securitics analyst Jim
Boyle. one of many unusually muted
analysts on the Tuesday-evening call,
later summarized the results for
Bloomberg: “For the most part. no
surprises to the downside and cau-
tious opumism to the upside.”

Radio One Looks
To The Future

Radio One reported that its Q4
numbers soared. with net broadcast
revenues up 135%. to $58 million,
while BCF climbed 156%, to $30
million. ATCF increased 102%, to
$11.9 million or 14 cents per share.
On a same-station basis, revenues
were up 8%, and BCF increased 15%;
the BCF margin rose from 47% to
50%.

For the full year Radio One’s rev-
enues grew from $81.7 million to
$155.7 million, BCF was up from
$37.4 million 10 $78.4 million, and

ATCF soared from $16.3 million to
$48.7 million. Radio One’s net losses
were |5 cents per share in Q4 and 16
cents in 2000.

CEO/President Alfred Liggins
said the arrival of comedian Steve
Harvey at KKBT (The Beat)/Los An-
geles and Tom Joyner at WMMJ/
Washington has put some wind into
Radio One’s sails.

While Liggins wasn’t ready to
discuss publicly any plans the com-
pany might have to syndicate
Harvey. he said that Harvey's arrival
last quarter was in the nick of time,
because The Beat “was right on the
cusp of advertisers saying they
didn’t believe the station would turn
around. Sure, Rick Dees [on cross-
town KIIS-FM] is a radio guy. but
Steve Harvey is on TV, in movies.
on radio. He's a star.”

Not counting the ‘Blue Chip deal
(see story. Page 1), Radio One projects
net revenues of $258 million in 2001;
that’s $49.5 million in Q1. $67.4 mil-
lion in Q2, $71 million in Q3 and
$70.4 million in Q4. BCF should reach
$137 million: $21.5 million in QI,
$36.4 million in Q2 and nearly $40
million in each of the last two quar-
ters. The company expects per-share
net losses of 20 cents in Q1, 8 cents in
Q2, 5 cents in Q3 and 5 cents in Q4.
ATCF per-share results are forecast in
the positive column: 19 cents in QI.
22 cents in both Q2 and Q3 and 65
cents in Q4.

Cox Reaches Milestone In Q4

For the first time in its history Cox
Radio saw quarterly net revenues

exceed $100 million. Revenues.

climbed 25%, to $102.8 million. BCF
increased 30%, to $42.7 million. On
a same-station basis, Q4 net revenues
were up 13%, and BCF increased
23%; the BCF margin rose from 40%

to 44%. Cox Radio matched First
Call’s camings estimate of 5 cents per
share.

For the full year net revenues in-
creased 23%. to $68.9 million. and
BCF was up 27%. to $147.8 million.
Same-station net revenues grew 16%.
and BCF was up 29%. The company
beat First Call's 35-cent estimate by
2 cents in 2000. Cox said that for 2001
it expects pro forma net revenues to
grow 10%-12%. pro forma BCF to
rise 12%-15% and after-tax cash flow
to increase 15%-20%.

“We are facing the same soften-
ing in general advertising as the rest
of the industry.” Cox Radio CFO
Neil Johnston said during last week’s
teleconference. “We continue to be-
lieve that the fundamentals of the
business will improve in the back
half of the year.” Pro forma net rev-
enues are expected to grow 3% in
Q! and 3%-7% in Q2. Though BCF
is expected to drop “not in excess of
10%" in QL. it is expected to grow
up 1o 5% in Q2. In the last half of
2001 the company expects ““accel-
erating” pro forma net revenue and
BCF growth.

*"We continue to believe in the fun-
damental soundness of the radio busi-
ness,.” Cox Radio President/CEO Bob
Neil said, “and we are confident that
our prospects for future growth and
success remain strong.”

HBC ‘Pleased’” With Progress
While Mac Tichenor said he is dis-

appointed with Hispanic Broad-
casting’s Q4 results, the group’s
President is pleased with the progress
the company made in 2000 to
strengthen its station lineup across the
country. Q4 net revenues increased

EARNINGS/See Page §
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Infinity Settles Shareholder Suits

nfinity has reached an agreement with the plaintifts in 11 lawsuits filed by

Infinity shareholders after parent company Viacom announced that it would
buy the balance of outstanding Infinity shares. Each of the suits claimed
that stockholders would be shortchanged in the $15.5 billion buyout. Viacom
had offered 0.564 shares of class B Viacom stock for each Infinity share,
but Bloomberg reported Monday that the swap ratio was increased after
negotiation to 0.592, and lawyers agreed to settle the consolidated suits.
According to court documents, “The attendant risks of continued litigation
and the uncertainty of the outcome of the action” were major factors in the
shareholders’ decision to settle the suits.

A judge must approve the settlement at a later hearing, at which the
shareholders™attorneys will ask for $2.5 million in expenses. Infinity share-
holders are expected to vote on the Viacom buyout next week.

Jefferson-Pllot Declares Stock Split

efferson-Pilot's board of directors declared a three-for-one stock split

on Monday. The board said the company will accomplish the split through
a 50% stock dividend, payable April 9 to sharehoiders of record March 19.
Jefferson-Pilot also announced an 11.5% cash dividend increase, payable
June 5 to shareholders of record May 11.

At the same time company directors authorized the repurchase of up to
5 million common shares of stock. Jefferson-Pilot had 103.1 million shares
outstanding as of Nov. 14, 2000.

Tristani Protests Dismissals 0f Indecency Complaints
CC Commissioner Gloria Tristani this week issued a statement criti-
cizing the dismissal of an indecency complaint filed by Angela Woods

of Hueytown, AL against WRLR-FM/Birmingham conceming a phone call
Woods placed to the Cox Radio-syndicated Lex and Terry morning show
after the broadcast of words she termed “foul” and “obscene” According to
Woods, after receiving her-phone complaint, the radio personalities ver-
bally attacked her on the air, calling her a “bitch” and saying that they hoped
she would have “a wreck and get killed on the way to work." Tristani said in
her statement that Woods had made a sufficient case for indecency and
continued, “A broadcaster owes a duty to handie indecency complaints
from citizens without engaging in over-the-air verbal attacks that include
expressing a desire for the complainant to wreck her car and die. While |
acknowledge that this personal attack does not fall readily within the defini-
tion of ‘indecent, | note its utter impropriety and write to distinguish it from
legitimate political speech that is surety entitled to protection. | also note my
belief that no broadcast license is awarded with the intent that it will be-
come the vehicle forpersonal attacks on listeners merely because they
raise statutory compliance issues.”

Last week Tristani registered her opposition to the commission's dis-
missal of an indecency complaint filed against Oldies KLOU-FM/St. Louis
by listener Anne Shapleigh. Shapleigh alleged that an air personality made
“a very offensive, dumb, sexually explicit joke” about a dead man. The com-
plaint was dismissed because the commission said Shapleigh did not pro-
vide enough information to determine whether the material was indecent.
Tristani said she betieved the complaint deserved more consideration since
Shapleigh complained that she had thought KLOU was “a good choice for
[her] young kid" and had provided the date and.approximate time of the
incident.

FCC Actions

he FCC has fined WCOM-FM/Puerto Rico $21,000 for airing indecent

material during its morning show on three consecutive days jn October
1999, Licensee WLDI Inc. did not dispute that the broadcasts took place
but pointed out in its argument that it has been bought out by Spanish
Broadcasting System since they aired. The FCC said that the transfer of
controt of stack does not excuse a licensee for violations and proposed a
$7,000 fine for each incident. WLDI Inc. can appeal the fines.

*The FCC has fined alleged pirate broadcaster Richard Rowland
$10,000. In October 2000 the commission sent Rowland a notice for oper-
ating an unlicensed FM station in Longwood, FL. In aresponse filed a month
later Rowland asserted that the director of the FCC's Tampa field office
must register a “Fiduciary Tax Return” and “Fiduciary Tax Estimate” with
the state of Florida before the director could prove any “financial liability”
against Rowland. Rowiand later submitted copies of state constitutions,
the Magna Carta, the Mayfliower Compact and his own birth certificate to

Continucd on Page 6

R&R Stock Index
This weighted index consists of publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Siace

280 221 P 2w 2281-298]1
R&R Index 3736 23874 25437 -326% +79%
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8 DEAL OF THE WEEK

| * Radio One/Blue Chip Merger (Last Year: $592.863,000)
$190 million Stations Traded This Year: 118
| (Last Year: 1,795)
Stations Traded This Quarter: ~ 118
(Last Year: 238)

Dollars to Date:

Dollars This Quarter: $468,363,100

m’m’ 1w

(Last Year: $24,906,227,133)

e

Radio One Buys Blue Chip

O Takes 15 properties for $190 million, Lexington duo soid to Lyns Martin; Colorado

Public Radio buys UNC's station
~ Deal Of The Week Kentucky
WIZF-FM/Erlanger

Muttistate Deal (Cincinnati, OH), WMJM-
Radio One/Blue Chip FM/Jeffersontown
Meraer (Louisville), WDJX-FM &
PRICE: $190 million | WULV-FM/Louisville and
TERMS: Assetsale for cashandstock | WLRS-FM/Shepardsville
BUYER: Radio One Inc., headed by | (Loulsville)

President/CEO Alfred Liggins Ill.
Phone: 301-306-1111. it owns 48 other
stations. This represents its entry into
the markets.

SELLER: Blue Chip Broadcasting,
headed by President/CEO Ross
Love. Phone: 513-679-6006
COMMENT: This deal includes 15 sta- |
tions in five markets but does not in-
clude Biue Chip's two Lexington, KY
properties. Those stations have been
sold to L.M. Communications (see
below). In addition, Radio One will
operate WDBZ-AM/Cincinnati via an
LMA; ownership of WDBZ will be
transterred to a new company owned

principally by Love.

Indiana
WBLO-FM/Charlestown
andW don
{Louisville, KY)

FREQUENCY: 104.3 MHz; 96.5 MHz
POWER: 3kw at 328 feet; 6kw.at 328
feot

FORMAT: Urban; Urban

T’*\’“\ ﬁ*v ~

ih!

IR

coltlmlfnlhﬂl
J

the FCC. "Our review of the documents revealed nothing responsive to the
facts,” the FCC said in its order. Rowland has 30 days to pay the fine.

» The FCC has reduced an $8,000 fine it imposed on WTAL-AM/Talla-
hasses for faiure 10 install Emergency Alert System equipment. WTAL owner
Rebus Inc. asked the FCC to cancel or reduce the fine, because paying it
wouid cause financial hardship. The company acknowledged that it had
never purchased EAS equipment because of its financial situation. The
FCC lowered the fine 10 $1,000 based on the company’s financial records,
which indicated that WTAL has suffered losses since 1997.

FREQUENCY: 100.9 MHz; 101.3
MHz; 99.7 MHz; 102.3 MHz; 105.1
MHz

POWER: 1kw at 509 feet; 2kw at 194
feet; 24kw at 715 feet; 4kw at 285 feet;
2kw at 446 feet

FORMAT: Urban; Urban Oldies; CHR/
Pop; Soft AC; AC

Minnesota

KTTB-FM/Glencoe
(Minneapolis-St. Paul)
FREQUENCY: 96.3 MHz
POWER: 100kw at 577 feet
FORMAT: CHR/Rhythmic

Ohio

WCKX-FM/Columbus,
WING-AM/Dayton,
WGTZ-FM/Eaton
(Dayton), WJYD-FW/
London (Columbus),
WING-FM/Springfield
(Dayton), WXMG-FW

Feb.23.

Tribune Doclares Dividend, Names New Director
ate Tuesday Tribune Co. deciared a 10% increase, from 10 cents per
share of common stock to 11 cents gjer share, in its regular quarterty
dividend. The dividend will be paid on March 8 10 shareholders of record on

Tribune also named Enrique Hernandez Jr. to its board of directors.
Hernandez fitis the vacancy created by the resignation of Donald Rumsield,

Continued on Page 8

Upper Arlington
{Columbus) and WKSW-
FM/Urbana (Dayton)
FREQUENCY: 107.5 MHz; 1410 kH2;
92.9 MHz; 106.3 MH2; 102.9 MH2;
98.9 MHz; 101.7 MH2

POWER: 2kw at 413 feet; Skw; 40kw
at 551 feet; 6kw at 328 feet; 50kw at
492 feet; 6kw at 328 feet; Ikw at 397
feet

FORMAT: Urban; News/Talk; CHR/
Pop; Gospel; Classic Rock; Urban Oid-
ies; Country

Multistate Deal

Shockiey/Northern
Communications Deal

PRICE: $160.35 million

TERMS: Asset sale for cash
BUYER: Northern Communica-
tions, headed by President Roger
Ohirich. No phone listed. It owns no
other stations.

SELLER: Shockley Communica-
tions Corp., headed by VP Sandy

COMMENT: The radio stations in-
volved in this deal inciude KRBR,
KXTP & WDSM/Superior, Wl and
KDAL-AM & FM & KTCO/Duluth,
MN. This deal originalty appeared in
the Jan. 19, 2001 issue of R&R with a
price that has since been amended.

KUNC-FM/Greeley

PRICE: $1.9 million

TERMS: Asset sale for cash
BUYER: Colorado Public Radio,
headed by President Max Wycisk.
Phone: 303-871-9191. it owns six
other stations. This represents its en-
try into the market.

SELLER: University of Northern
Colorado. Phone: 970-351-1785
FREQUENCY: 91.5 MHz

POWER: 100kw at 572 feet
FORMAT: News/Talk/Misc.

WDDZ-AWZion

PRICE: $100,000

TERMS: Asset sale for cash
BUYER: WDDZ LLC, headed by
President/Director Robert Jeffers.

WwWWW . americanradiohistorv.com

BIA's MEDIA Access Pro, Chantilly, VA.

$225,000

» KUNC-FM/Greeley, CO $1.9 million

* WDDZ-AM/Zion, IL $100,000

* WBTF-FM/Midway and WLXO-FWStamping Ground
(Lexington-Fayette), KY Undisclosed

» WJZZ-AM/Kingsley (Traverse City-Petoskey), MI

2001 DEALS TO DATE !7 TRANSACTIONS AT A GLANCE

] All transaction information provided by

* KAKK-AM/Walker, MN $40,000

* KPCR-AM & FW/Bowling Green, MO $725,000
* WQBC-AMNicksburg, MS $100,000 |
* WDDH-FMW/St. Marys, PA $1.18 million

Phone: 262-637-8887. It owns no
other stations.

SELLER: ABC Radio Inc., headed by
ABC Broadcast Group President Rob-
ert Callahan. Phone: 212-456-6118
FREQUENCY: 1500 kHz

POWER: 250 watts

FORMAT: Children's

WBTF-FM/Midway and
WLXO-FM/Stamping
Ground (Lexington-
Fayette)

PRICE: Undisclosed

TERMS: Unavailable

BUYER: L.M. Communications,
headed by President Lynn Martin.
Phone: 859-233-1515. It owns seven
other stations, including WLXG-AM,
WCDA-FM & WGKS-FM/Lexington-

Fayette.

SELLER: Biue Chip Broadcasting,
headed by President/CEO Roas
Love. Phone: 513-679-6006
FREQUENCY: 107.9 MHz; 96.1 MHz
POWER: 6kw at 328 feet; 6kw at 328

=2

FORMAT: Urban AC; Oldies
WJZZ-AMXingsiley
(Traverse City-Petoskey)
PRICE: $225,000

TERMS: Asset sale for cash and stock
BUYER: Roy Henderson. Phone:
713-227-2600. He owns 13 other sta-
tions, including WLDR-FM/Traverse
City-Petoskey.

SELLER: Radio One Inc., headed by.
President/CEO Alfred Liggins iil.

Phone: 301-306-1111
FREQUENCY: 1210 kHz

POWER: 50kw

FORMAT: Misc. °
KAKK-AM/Walker
PRICE: $40,000

TERMS: Asset sale for cash
BUYER: DeLaHunt Broadcasting,

" headed by owner Ed Del.aHunt Jr.

Phone: 218-732-3306. It owns two
‘other stations. This represents s en-
try into the market.

SELLER: Kommerstad Communi-
cations, headed by VP Mike
Qverton. Phone: 218-829-2853
FREQUENCY: 1600 kHz

POWER: 1kw day/47 watts night
FORMAT: Classic Rock

KPCR-AM & FM/Bowling
Green

PRICE: $725,000

TERMS: Asset sale for cash
BUYER: Four Him Inc., headed by
Michael Fallon. Phone: 314-595-
6206. It owns one other station.
This represents its entry into the
market.

SELLER: Indacom Inc., headed by
President/Director Cloyd Cox. Phone:
573-754-5777

FREQUENCY: 1530 kHz; 84.1 MHz
POWER: 1kw; 25kw at 269 feet
FORMAT: Country; Country
BROKER: Bill Lytle of Media Ser-
vices Group

WQBC-AM/NVicksburg
PRICE: $100,000

TERMS: Asset sale for cash
BUYER: Coriey Rushing Communi-
cations, headed by President
Michael Corley. Phone: 319-926-
4214, It owns no other stations.
SELLER: WQBC Radio inc., headed
by President Bill Stanford. Phone:
318-574-1500

FREQUENCY: 1420 kHz

POWER: 1kw day/500 watts night
FORMAT: News/Tak

Pennsylvania

by Prosldent/Socrotlry Dennis
Heindl. No phone listed. it owns no
other stations.

SELLER: CAM Communications
inc., headed by owner Michael
Stapleford. Phone: 814-772-9700
FREQUENCY: 97.5 MHz
POWER: 20kw at 801 foet
FORMAT: Country
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Continued from Page 4

10%, to $61.4 million, but EBITDA
fell to $23.7 million, and BCF dipped
10 $25.6 million — both down 10%.
Net income was $11.1 million. or 10
cents per share — virtually identical
to last year’s Q4 and matching First
Call analysts’ estimates. ATCF in-
creased 5.5%, to $24 million; that’s
up from 21 cents to 22 cents per share.
On a same-station basis, revenues
increased 8%, and BCF was up 12%.

For the full year net revenues
climbed 20%, to $237.6 million; BCF
was up 12%, to $102.6 million; and
EBITDA improved 11%, to $94.2
million. ATCF increased 19%. to
$84.2 million. and from 69 cents to
76 cents per share. Net income im-
proved from $34.2 million, or 33
cents per share, to $41.5 million. or
38 cents — ahead of analyst estimates
by a penny.

* Beasley Broadcast Group re-
ported wider Q4 and full-year losses.
The group said Q4 consolidated net
revenue increased 8%, to $28.3 mil-
lion. and BCF rose 20%, to $9.4 mil-
lion. ATCF gained an impressive
251%, 1o $4.8 million or 20 cents per
diluted share. EBITDA increased
20%. to $8.4 million. Beasley's Q4
net loss widened from $1.3 million
(7 cents per share) to $2 million (8
cents), which the company said re-
flects expenses related to station ac-
quisitions, WPTP/Philadelphia’s for-
mat change and an investment in
Findwhat.com.

On a same-station basis, exclud-
ing WPTP, revenue increased 9%, and
BCF jumped 21%. For the year rev-
enue increased 13%, BCF rose 28%,
and ATCF rose 78%. Same-station
revenue increased 1 1%, and BCF was
up 18%. The net loss in 2000 fell to
$29.6 million, or $1.26 per share,
which Beasley said is due primarily
10 a one-time charge from its Febru-
ary 2000 IPO.

* XM Satellite Radio’s Q4 and
full-year losses grew as well. The
company said its Q4 consolidated
operating loss fell from $12.9 mil-
lion to $20.5 million, while the con-
solidated net loss available 1o com-
mon shareholders expanded from

Radio Business

$11.1 million to $19.8 million. The
loss per share in Q4 also widened,
from 27 cents to 40 cents. For the full
year the net loss applicable to com-
mort stockholders increased from
$36.9 million ($2.40 per share) to
$201.3 million ($4.15).

* Jones Media Networks’ Q4 rev-
enues were up 19%, to $23.5 million,
while consolidated EBITDA rose
from $4.1 million to $5.4 million.
Jones® consolidated net loss decreased
40%. 10 $1.3 million. The acquisition
of Broadcast Programming earlier in
2000 helped Jones’ total-year eam-
ings: The company reported record
consolidated revenues of $85.8 mil-
lion, a gain of 33%, while consoli-
dated EBITDA climbed 48%, to a
record $17.6 million. Consolidated
operating income increased 113%, 10
$4.3 million. Net loss for the year was
reduced from $10.1 million to $8.9
million.

* Ackerley Group’s revenues rose
18% in Q4, jumping to $60.3 million,
while EBITDA climbed from $11.3
million to $14.6 million, and ATCF
grew from $7.6 million to $9.3 mil-
lion. Still, the company’s net loss per
share grew from 4 cents to 23 cents.
For the year carnings per share in-
creased from 32 cents to $4.52.
Ackerley’s radio broadcasting seg-
ment saw drops in revenue (from $7.3
million to $6.4 million) and operat-
ing cash flow (from $3.3 million to
$1.6 million) in Q4.

* Lamar Advertising, which is al-
most 30% owned by Clear Channel,
saw Q4 net revenues jump 19%, to
$178.3 million, and EBITDA climb
26%, to $88.1 million. ATCF rose
from $49.1 million to $63.1 million.
On a per-share basis, ATCF was up
from 52 cents to 62 cents. The
company’s Q4 net loss improved
from $25.4 million (29 cents per
share) to $25.2 million (27 cents).
For the full year net revenues grew
55%, to $687.3 million; EBITDA in-
creased 61%, to $331.8 million; and
ATCF soared 74%. to $232.2 million.
The net loss widened, however, from
$44.5 million (65 cents) to $94.1
million ($1.04).

R&R Washington Assoc. Editor Joe
Howard contributed 1o this story.

 §

who has been named Secretary of Defense. Hernandez is Chairman/President/CEO of Inter-Con Security Systems,
a Los Angeles-based security firm, and a co-founder and principal partner in Interspan Communications.

NAB Elects Radlo Board Members, Sets Executive Development Program
'he NAB iast week announced the results of its 2001 Radio Board elections. Re-elected to the board were Com-
monwealth Broadcasting President/CEO Steven Newberry; Clear ChannelFlorida Sr. VP Peter Ferrara; Radio
South Chairman Houston Pearce; MacDonald Garber Broadcasting owner Patricia MacDonald Garber; WZOE/
Princaton, IL GM Steve Samet; Sunburst Media President/CEO John Borders; Hubbard Radio President Virginia
Morris; KGO-AM/San Francisco President/GM Mickey Luckoff; and KXL & KXJM/Portiand GM Tim McNamara.

Newly elected to the board were WKIT & WZON/Bangor, ME GSM & Dir/Sales JoAnn Small Fisher; WBEB/
Philadelphia President Jerry Lee; WVNO & WRGM/Mansfield, OH President Gunther Meisse; and Holston Valley
Broadcasting President/Director George DeVault. Two-year terms for all board members begin in June.

In other news from the NAB, the organization has scheduled this year's Executive Development Program for Radio
Broadcasters for July 21-24 at Georgetown University in Washington, DC. The Executive Development Program is
designed to help radio managers build confidence and competence and t0 assist them in dealing with changes in the
radio industry. The 2001 curriculum will include such topics as competitive strategy, financial analysis, leadership and

negotiation. For more information, visit www.nab.org/radio or call 202-775-3511.

Valenti To Keynote NAB 2001

ongtime Motion Picture Assn. of America Chairman/CEO Jack Valenti will deliver the opening keynote address at
the NAB's All Industry Opening, to be heid April 23 in Las Vegas. Valenti, who has led the MPAA since 1966,
crafted the movie ratings system and has fought to open foreign markets to U.S. film and TV programming. He has aiso
encouraged other countries to adopt legisiation against film piracy.

Continued from Page 1
that he and his team of analysts “con-

markat deterioration in 2001's first hall”

He pointad out that Cox expects
16% revenue and 27% BCF growth
in the second half, while Radio One is
looking for 19% revenue and 28%
BCF increases. He also characterized
Radio One's 2001 ouiook as “surpris-
ingly confident,” considering that the

- market is “In the midst of continued

MAacroeconamic uncertainty” Boden-
chak agrees that while both groups
should benefit from improvement at

Lynch's Keith Fawcelt, who aleo reit-
erated a long-term “buy” rating on the

issue. Niraj Gupta at Salomon Smith

Bamey reiterated his “buy” rating at
a 12-month target price of $26 per
share, and James Boyle at First
Union Securities reiterated a “Duy”
rating on Cox and set & 12-month
target price of $29.
Biensy Beats Strest

Mervill Lynch reported Disney's fis-
cal Q1 resuits were ahead of its ex-
pectations for the company: it had
forecast operating income of $1.16
bilion, and Disney came in at $1.19
bilion. Disney aleo bested Merrill's
earnings-per-share estimate of 25
cents by 3 cents. Merrill said the im-
proved results were “due 10 mater-
ally lower interest expense and bet-
tor-than-expecied studio entertain-
ment results™ and that Disney’s inter-
est. expense declined 39%, 10 $118
milion — well below iast year's inter-
o8t expense of $193 milion and be-
low Merrilf's $180 million estimae.
Stit, Menrill cautioned, "neer-term ad-
vertising trends are weak.”

Meanwhile, Prudential Securiies
sald it's 100 sarly 10 get aggressive”
on Disney stock and gave it an “ac-
cumulate® rating. Prudential noted

that the company’s new West Coast
theme park, Callfornia Adventure,
proves that “Disney can deliver an
experience ks no other”

The news wasn't as good for
Entravision, whose stock dropped
30% the day after its Feb. 6 eamings
announcement. Even though Entra-
vigion reported that acquisitions
helped boost its Q4 and full-year rev-
enues, Merill Lynch analysis Jessica
Reif Cohen and Kaeith Fawcett said
that, ‘dased on veluation,” they were

lowered its calendar-year 2001 esti-
mates for net sales (from $244 mit-
#ion 1o $230 miion) and EBITDA
(from $53 milion 10 $86 million) o re-
flect siower pro forma sales gains and
higher corporate overhead. Wedbush
Morgan's Anne Thompeon rellerated
her“accumulate” rating on the issue
at a $23 target price, and Bear
Swearns’ Michele Esposito down-

Iy

Improve your demos in the next book.

We invented Targeted Talk

Call now, 212 808 3005

- |
~ YOU “ win the precise target demos you select—-with talk!

SABO NMEDIA

Programming Consultants.
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‘R&R TALK RADIO .Y[M//WII)’ .S'L'/I[Wl F OF EVENTS

e

FOR MORE INFORMATION, CALL
THE TRS HOTLINE AT 310/788-1696

'THURSDAY, MARCH 8, 2001

Noon
REGISTRATION OPENS

3:00-5:00pm

ANNUAL TALK RADIO ROUNDTABLE

A panel of the industry’s most successful and influential radio
executives take part in our annual look at the state of the format.
6:00-8:00pm

OPENING TALKTAIL RECEPTION

'FRIDAY, MARCH 9, 2001

8:30-9:00am
CONTINENTAL BREAKFAST

9:00-10:15am

GENERAL SESSION

Featured Speaker: Talk Radio Network’s
MICHAEL SAVAGE

10:30-11:45am
CONCURRENT SESSIONS

o Selling Controversy: Don’t Take No For An Answer
How to succeed when controversial content and talent make -
advertisers nervous.

* Don’t Kill Your Hot Talk With Cold News
Can your news be both contemporary and credible? This panel says
yes, and they’ll show you how.

Noon-1:30pm

LUNCHEON
Featured Speaker: WOR Radio Network’s JOAN RIVERS

1:45-3:00pm
CONCURRENT SESSIONS

* Dueling Business Models: A Reality Check On How The
Internet Shapes Your Business Strategy

Get behind the fluff to determine which Internet business model
makes the most sense for your station.

* Film At 11: When Your Station Becomes The Story
Learn from those who have been there how to be prepared when
reporters from other media invade your station.

Friday Continued
3:15-4:30pm
CONCURRENT SESSIONS

« Generation Jones: Are They Talk Radio’s Future?
A conversation with pop-culture expert and author Jonathan Pontell
about the undertapped potential of 35-44-year-olds in America.

* The Production Pro’s Workshop
Hear from some of the country’s best how great production
enhances your station’s sound and image with listeners.

$:00-6:00pm
TALK RADIO HAPPY HOUR

9:00-11:00pm
TALK RADIO CIGAR SMOKER

SATURDAY, MARCH 10, 2001

8:30-9:00am
CONTINENTAL BREAKFAST

GENERAL SESSIONS

9:00-10:00am

The Real Secrets Behind Successful Talk Stations
An insider’s peek behind the Arbitron numbers of some of
America’s most successful News/Tal_k stations.

10:15-10:45am
Premiere Radio Networks’ ART BELL goes live one-on-
one with MATT DRUDGE.

10:45-11:30am
Keynote Speaker: Clear Channel Radio CEQ
RANDY MICHAELS

11:45am-12:45pm

From Here To Hell And Back

Hitting bottom didn't stop any of these nationally syndicated talkers
from reaching the top. An all-star panel of hosts gather for this
one-time super-session.

1:00-2:30pm

R&R’S ANNUAL NEWS/TALK INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON

With the 2001 News/Talk

Lifetime Achievement Award

honoree and speaker,

EFM Media Chairman/CEQ

ED McLAUGHLIN.

»

AGENDA SUBJECT TO CHANGE
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For more
information
and website

registration go to
rronline.com

If you are serious about :: \ Featuring keynote speakers
success in Talk Radio, R&R’s 2 ] : and sessions designed to
Talk Radio Seminar 2001 is 20 : ; help you increase your Talk
the one event you cannot 3 ; i . . o radio station’s ratings and
afford to miss! Join a who’s- . E e = revenues in the year ahead.
who of Talk Radio’s leaders ] Don’t miss the most talked
and innovators for the most 7 , about annual event in Talk
format-focused meeting _ . radio - R&R’s Talk Radio
you've ever attended. £ N 1 Seminar 20011

MARINA BEACH MARRIOTT, LOS ANGELES, CA

e fEISTER WOW/ i

ATt

SEMINAR FEES

FAX THIS FORM BACKTO 310-203-8450 FEBRUARY 10-MARCH 2, 2001
OR MAIL TO: ’ [jlease print carefully o type in the form below] AFTER MARCH 2, 2001

R&R Talk Radio Seminar Full payment must accompany registration ”
10100 Santa Monica Bivd., 5th Floor |  form. Please include Separate forms for each O SIFEIREGISTRATION ONLY s

Los Angeles CA 90067-4004 registration. Photocopies are acceptable.
OR REGISTER ONLINE AT www.rronline.com

MAILING ADDRESS

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Q visa QO masterCarg O American Express QO opiscovee 0O check

Account Number L

Expiration Date
L JL 4
Month Date  Signature

Print Cardholder Name Here

Call the R&R Talk Radio Seminar
2P
QUESTIONS? Hotline at 310-788-1696

[
!
I
|
|
|
l
|
|
METHOD OF PAYMENT :
l
|
|
I
|
|
|
|
|

= Marina Beach Marnott Los Angeles, CA

; = Thank you for requesting reservations at the
| Marina Beach Marriott. Our staff would like to take the opportunity to extend Single ( 1 person) $169/night
| awarm welcome to you during your upcoming meeting.

| * To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 7 days prior to arrival. FOR HOTEL RESERVATIONS, PLEASE CALL:

* Reservations requested after February 19, 2001 or after the room block has been 310-301-3000 or 800-228-9290
filled are subject to availability and may not be available at the convention rate. Or mail to: Marina Beach Marriott, 4100 Admiralty Way,

 Check in time is 3:00 pm; check out time is 12noon. Marina del Rey, CA 80292

|
|
|
|
|
Suites $239-750/night [
|
i
[
|
{
|

|
l
!
[
[
|
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¢ Infinity’s Dave Van Dyke in the GM Spotlight, Page 14

o Test yourself on NTR terms, Page 15

¢ Recruiting and upgrading your sales team, Page 16

management

marketing

sales

“Be willing to make decisions. That’s the most important quality
of a good leader. Don't fall victim to what I call the ‘Ready,
aim, aim, aim, aim syndrome.’ You must be willing to fire.”

—T. Boone Pickens

THE SALES MANAGER’S REPORT GCARD

|| SALES L,

B Are your salespeople ready to fire you?

,' Pais MW At the RAB 2001 conference ear-

Sales & Marketing Editor
pambaker @ ronkne.com

“" lier this month, Arbitron Sr. VP/
GM Scott Musgrave and Center
for Online Learning VP/Sales Ray
Quinn presented the radio ac-
count executives perceptual study
”Are Your Salespeople Ready to
Fire You?” The results of their
study can provide you with tips
and insight on what your sales-
people want and need to help
them reach their sales goals.

Since there is no central directory
of radio AEs, Arbitron and co-
Learn built a sample frame for the survey that
considered the percentage of the population living in
each market segment. Approximately 300 stations with
72differentowners were contacted, and two AEs in each
of the following tenure categorics were selected: one
year or less, one to three years and more than three years.
(Tenure was used so the researchers could survey AEs
with all levels of experience.) The interviewers then
began calling the AEs. In the end, 350 radio salespeople
participated in this study.

SURVEY HIGHLIGHTS

* Generally, AEs are satisfied with their jobs. Most
say they are not likely to move to a new station in the
next year.

* Training is an important part of the radio sales
business, both in developing and retaining quality
salespeople.

* Almost all AEs have access to computers and have
some degree of technological literacy when it comes to
computers and the Internet.

* A majority of AEs believe that personal hard work
and business relationships with clients are the most
important influences on their sales managers’ assign-
ment of accounts. However, 70% of the AEs surveyed
have had to turn down business at least once because the
station was sold out, and they feel that situation erases
the gains they have made in the marketplace.

* Slightly more than half of AEs feel that con-
solidation has had no effect on their careers, and 30% feel
that consolidation has benefited them.

® Various factors contribute to turnover in radio
sales, including commitment to training, training
effectiveness, compensation and perceived respect,
opportunity and fairness.

KEY

Typical AE profile. The typical AE who participated
in the study was 35.5 years old and had been selling
radio for 3.5 years. The typical AE had been with his or
her current station for one to two years and had worked
for three different stations over the course of his or her
career. Slightly more than half of the AEs surveyed were
women. On average, the AEs surveyed reported that
they makessix face-to-face new-business calls in a typical
weekand develop 10or more presentation proposals for
specific clients in a typical month.

Generally, AEs are satisfied with their jobs. When
asked about their overall satisfaction with theirjobsona

one-to-seven scale, 57% of AEs said they are satisfied. In
addition, 61% said they are satisfied with the people to
whom they directly report. Eighty-three percent of AEs
feel that they are fairly compensated for the work they
doand that their budgets and goals are realistic. Almost
60% reported that they feel “very respected” as pro-
fessionals by advertisers, agencies and others in the
media industry. Eighty percent reported that they have
opportunities for professional growth and advancement
at their current stations.

Most sales training at the station level is still focused on
the product — that is, station-oriented information —
rather than on client- or marketing-oriented informa-
tion. Almost three-quarters of the AEs surveyed in the
“Are Your Salespeople Ready to Fire You?” study said
that they receive the right amount of sales training about
their station and its programming, ratings, rates,
promotions and packages. But only two-thirds of the
AEs reported that they receive the right amount of sales
training related to advertising, marketing, problem-
solving and building client relationships.

Frequency Of Product-Oriented Training

Percentage
[=]
H
3

Frequency Of Client-Oriented Training

Weekly | A ]31
Monthly T o7
Quarerty [ ez

20 Per Year :]9
veary [ |3
"
PERCEPTION IS NOT REALITY

There is a disconnect in perceptions of how radio
salespeople think vs. how local advertisers think in at
least three areas: whether AEs are “respected as
professionals” and “well-trained” and about the effect of
cluster selling. In last year’s Arbitron-Sales Insights
study “Radio’s Biggest Local Spenders Speak Up” 57%
of the local advertisers surveyed rated television
salespeople as the “most professional,” compared to
21% who said the same of radio salespeople. Fifty-two
percent of local advertisers rated television salespeople
as the “best-trained” vs. 28% for radio AEs. Advertisers’
perception regarding the professionalism of radio
salespeople doesn’t seem to fit with the fact that 60% of
AEs said they feel “very respected.”

In addition, 70% of the advertisers surveyed in the
“Local Spenders” study reported that cluster selling
makes buying radio more difficult. In contrast, 57% of

Percentage

radio AEs report that cluster selling makes their jobs
easier, and 15% say that cluster selling doesn’t make any
difference. This is a compelling discrepancy. Cluster
selling is very common: Seventy percent of the AEs
surveyed sell more than one station.

OBSERVATIONS AN RECOMMENDATIONS

Actively seek new sales talent. Less than 8% of AEs
selling radio today were proactively recruited. Most
answered ads or were referred by friends. While sales
managers complain about turnover and the lack of
salespeople to hire, very few have systems in place to
recruit new sales talent.

Make the training commitment. Sellers want more
training, and they particularly want to learn about
marketing, how advertising works, how to develop new
business and nontraditional revenue and how to better
solve theirclients’ problems and meet their clients’ needs.

Provide the right nonagency and new-business
tools and training. Sellers are yearning for more help on
NTR, direct selling and new business. Critical training in
these areas includes the NAB’s Optimum Effective
Scheduling program, copywriting training and access to
improved markeiing and client information.

Become personally involved in the training
process. If you are considering using a consultant or
some other form of outside training, make certain that
you remain involved. Manager participation amplifies
the training’s effect and makes it more meaningful and
important to the seller. Don’t expect great results if all.
you doissend the sellers toa conference room and make
them watch or listen to tapes or read books.

Provide more qualitative training. Radio AEs’
desire for qualitative research training ranks just behind
their desire for more NTR and new-business training.
This is important, because 85% of AEs surveyed use
qualitative information to prepare for sales calls.

Focus oninventory management. Seventy percent of
AEs have turned down business because they have sold
outtheir inventory, and a smaller percentage of AEs say
they have turned down business “frequently.” Poor
inventory management frustratesbuyers and sellersand
sends business to other stations and other media.

Provide your sellers with the latest technology.
Although only half of the AEs surveyed have used
Internet- or computer-based training, those who have
used these training methods clearly preferred them to
traditional audio- and videotapes. Your investment in
computers and Internet access will not only offer a
potentiatly effective training platform, it will provide a
powerful research tool for your sellers.

Noncompete agreements multiply your training
challenges. Close to half of the survey respondents are
under noncompete agreements. Noncompetes are
more common among rookie AEs: Sixty-three percent of
AEs hired in the last two years are under noncompete
agreements, compared to only 22% of those with more
than 10 years in radio sales. That means that sales
managers will need to recruit new sellers from outside
the industry — and those new recruits will need more
training than ever.

Tumover is costly. Nearly 25% of all sellers expect to
leave or are considering leaving the radio industry
within the next two years. Constantly check how your
sales staff are feeling and what their intentions are.

For more information on this and other research studies, visit the
Arbitron website at www.artvtron.comand the Center for Online
Leaming site at www.cokeam.com.

Maana oo ariconradiohictaon, com
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wuth F-IateTheMuSIc com?

“l am extremel impressed with Rate The Mu5|c com. The respondents really want
take the music test. The data is fast, rellable and accurate. We love it at Z-100"

- Kidd Kelly, APD, WHTZ New York

|
|
|
%
{
f

ATTENTION PROGRAMMERS

“it mirrors call-out amazingly well, and is a great interactive tool for our listeners.
We absolutely love it!”

é “An essential tool in our ratings gains at KIIS.”

- Dan IGeley, PD, KIIS-FM Los Angeles

L™ [ W

NEWAFFILIATE!

LOS ANGELES

rabi “A great way of interacting with your listeners.”

“Rate The Music has a tremendous number of programmer friendly controls built right in.
it's a great tool to be used in conjunction with callout. We love it!”

- Rob Morris, PD, KDWB-FM Minneapolis

NEWAFFILIATE!

“The most _cutting edge and customizable
system of its kind.”

“It has excellent predictive qualities and can be up to three weeks ahead
on predicting the hits”

NEWAFFILIATE!

L
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- |
- |
e |
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-~ Guy Zapoleon, Zapoleon Media Strategies

NEWAFFILIATE!

4

KDWB-FM

MINNEAPOLIS

NEWAFFILIATE!

Timely ® Massive Sample Sizes e Cost Effective

¢ RateTheMusic.com

BY MEDIABASE

NEWAFFILIATE!

KKRZ-FM

PORTLAND

AVAILABLE ON A BARTER BASIS contact us for more information 818.377.5300
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DAVE VAN DYKE
VP/BM of KCBS-FM (Arrow 93)Los Angeles
(nfinity)

B A classic rock ‘n’ roll success

This week’s GM Spotlight pays tribute to 30- use the production studio to practice on my natural highs one could
year radio specialist Dave Van Dyke of audition tapes.” ) ask for. A close second: our
Infinity’s Classic Rock KCBS (Arrow 93)/Los Career highlights: first Arrow Arbitron, when
Angeles. “"He has such a passion for- the the station moved from
music and the business,” e-mails an R&R “Being among the original ‘Superstars’ 334 to fourth adults 25-
reader. An Arrow staffer adds, “Dave canbe Program directors with Lee Abrams, being g4 »

tough, but he’s a great visionary and helps us hi';d b;_'dohn Gehron t1° Sl;unfih CkBu?’ B

" . oot WODS-FM in Boston in 1987 and taking it to
stay focused on the goals.” Congratulations! Mo 8. sy 35T frtts, it ks cor “The staff and management at KCBS-FM
and the manner in which this team works

together. The entire group are so proud of
what we have accomplished, and they never

“I grew up in the New York City area and take a day of it for granted. It’s the best group
was more than just a fan of WABC, WMCA “The continued personal and corporate ¢ people I could ever have hoped to work

| accomplishment of goals  ip ~

year after year, continual-
AREWALL ROCK& ROLL CLASSICS

I'm most proud of:

creating and launching the Arrow format in Los

I decided to enter the world of broadcasting
Angeles.”

because:
The most challenging aspect of being a GM:

The best words of advice I've ever received
were:

ly creating and maintain-
ing a positive work envi-
ronment for all employees “Recall your best and worst radio work
and having the ability to experiences, create a station environment
and WOR-FM. For some reason I was plan and execute the station’s future in this where you take the best of the best and

intrigued by the‘ manner in which they moving-target business.” eliminate the worst, and you've got the
structured their broadcasts, their music My most unforgettable moment at a radio foundation of a great business.”

rotations and their promotions. [ wanted to  s¢ation: You'd be surprised to know that....
kr'\ow'hm?r Myl ouRees ™ “The launch of Arrow 93 on Sept. 10,1993. We “I built a radio station in the attic of my
First job in broadcasting: intentionally launched while the entire industry house when I was 12 and broadcast to my

“WFUN-AM in Miami. I was a paid intern  was in Dallas at a convention. The buzz created neighborhood over a one-tenth-watt Radio
who worked evenings cleaning up the around the station, Southem California and the Shack intercom transmitter that was boosted
studios. At the end of my shift I was able to industry was instantaneous and one of the best to 10 watts.”

K The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com. )

Canwe S \
schedulem L your next

Musw
'l'es-l-’

KELLY ol Room

MUSIC RESEARCH
610-446-0318
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A GLOSSARY OF MARKETING, MERGHANDISING AND RETAILING TERMS

Wl Part three of a four-part series

The language spoken by retailers and manufacturers
can be confusing and misleading if you're not in those
industries, and frustration can run high. But don’t
worry — R&R and the RAB have compiled a list of
marketing, merchandising and retailing terms to help
make your life easier. Now when the Nabisco
Territory Manager says, “1'd love to see a shipper for
this promotion,” you won’t think she’s looking to hire
a UPS driver! If you missed parts one and two, visit
R&R ONLINE (www.rronline.com), go to the Sales &
Marketing Format Room, and click on “News.”

Product tum: The selling out of all inventory.

Proof of performance: Evidence that a retailer rana co-
op schedule as agreed.

Proof of product purchase: Documentation used by
retailers to claim co-op accrual. Normally a document
filled out by the distributor or a copy of the retailer’s
invoice.

Proof of purchase: Proof, suchasabox top, a UPC codeor
a cash-register tape, submitted by a consumer to qualify
for a manufacturer or retailer’s offer.

Purchase cycle: The frequency with which consumers
buy a product or service.

Purchase with purchase (PWP): A promotion in which
consumers are offered an additional product at a
reduced price when a particular product is purchased.

Redemption program: A program, similar to cross-
promotion, that asks consumers to redeem proof of
purchase of one product to get a discount on another
product or service. For example, a consumer might
redeem candy wrappers to get a discount on a ski-lift
ticket.

Register to win (RTW): A promotion designed to
increase store traffic and product sales by having
consumers visit a retailer’s locations to register for a
contest.

Reimbursement: The amount a retailer receives from a
manufacturer’s accrual fund to subsidize its advertising
costs.

Return on investment (ROD: A ratio calculated by
comparing the amount of money made from
incremental sales to the amount invested in a promotion.
Used to measure a promotion’s success.

Sampling: A promotion in which consumers receive
free samples of products through the mail, in a store or
at an event.

Scanner: A computerized device used at retail
checkouts to record prices and other data by reading
products’ UPCs.

Scanner data: Data obtained by retail scanners. Scanner
data can be used to track sales of particular products,
control inventory and break down sales by category,

brand, size, store location and time of day. The data can also
measure the effect of a coupon or promotion.

Sell-in: The process of a manufacturer selling goods to a
retailer.

Sell-through: The process of a retailer selling goods to a
consumer.

Shelf extender: A point-of-sale fixture that holds additional
product beyond normal shelf stock. A shelf extender gives a
product extra visibility. M

Shelf talker: A small sign displayed with a product. It may

give suggestions on how to use the product, announce a
contest or include a tear-off coupon for customers.

Shipper: A freestanding display, usually cardboard, filled
with a product and sold as a package to retailers.

Shrink allowance: The amount deducted from a
manufacturer’s billing to cover anticipated loss or damage
to products.

Shrinkage: Loss of merchandise due to theft.

Signage: Banners, billboards, electronic messages, decals
and other displays with a sponsor’s identification.

Single: A display that appears at the end of a store aisle.

Sign over: A process by which a retailer releases its co-op
funds to a wholesaler or manufacturer. The funds then go
into a pool to be used for group advertising.

Slotting allowances: A setup charge billed to a
manufacturer by aretailer. The charge includes dataentry,
shelf or fixture space, floor space and such other items as
shelf talkers and POP displays.

Sole sponsor: An entity that has paid to be the only sponsor
of a property.

Space management: The science of analyzing product
movement potential and allocating shelf inventory. A
planogram is a space-management tool.

Split out or force out: How a retailer distributes product
among the stores in its chain. For example, a company with
20 stores may purchase 10,000 cases of toothpaste from a
manufacturer, then split out the product by sending 500
cases to each store.

Sponsor: An entity that pays a property for the right to
promote itseif and its products or services in association
with the property.

Sponsorship: The relationship between a sponsor and a
property. The sponsor pays a cash or in-kind fee in return for
access to the exploitable commercial potential of the
property.

Sponsorship fee: A payment made by a sponsor to a
property.

Sports marketing: A promotional strategy linking a
company to sports through sponsorship of a competition,
team, league, etc.

Spread: The difference between wholesale and retail
price, expressed as a percentage.

Stock-keeping unit (SKU): A number assigned to a
product to help a retailer track it. Every variation of a
product, such as color, size or flavor, has a different
SKU number.

Street money: Money given to a retailer by a
manufacturer to obtain its support and get a higher
sell-in on a product or a better store position.

Temporary price reduction (TPR): A promotion
used by manufacturers in which they temporarily
reduce the price of a product to increase sales.

Title sponsor: A sponsor that has its name

incorporated into the name of a sponsored property.
For example, the Tostitos Fiesta Bowl.

Trade: The term manufacturers use for their retail
accounts,

Trade dollar: Money paid by manufacturers to
retailers to obtain price features, displays and other
trade-sponsored, consumer-targeted promotions.

Tumkey: A packaged event that includes all the
materials needed for a wholesaler or retailer to field a
promotion.

Under the crown (UTC): A promotion technique
used by the beverage business in which game pieces
are printed on the underside of bottle caps.

Unique user: Each separate individual who visited a
website within a certain period of time.

Universal Product Code (UPC): A symbol, consisting
of numbers and a bar code, that can be read by a scanner.

Vertical co-op: A co-op program that combines a
retailer’s accruals from various manufacturers to fund
an ad schedule.

Visit: A unit of measurement for a user’s activityona
website during a set period of time. If the user makes
no requests from the site during the time — 30
minutes is usual — that user’s next /it on the site is the
start of a new visit.

Voluntary group retailer: A retailer thatbelongsto a
voluntary merchandising group.

Voluntary merchandising group: A group of
separately owned retailers thatoperate underasingle
company name and receive wholesale and manufac-
turer discounts and considerations.

Warehousg store: A large retail outlet that operates
with a “no-frills” theme and that may carry
everything from general merchandise to perishables.
For example, Sam’s Wholesale Clubs, Price Clubs and
Costcoare warehouse stores. Such stores feature case-
quantity pricing and may charge consumers a
membership fee.
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THE RECRUITMENT CHALLENGE

B An approach for finding tomorrow’s top sellers

”’.”ﬂ The room was packed,

p— and there was a buzz in
the air for the RAB 2001 session “How to Get All
the Great Salespeople You Can Use in 27 Days.”
Moyes Research President Bill Moyes took the
podium, and everyone listened intently to his
pitch. By the end of his presentation the majority
of GMs and GSMs present believed that his strat-
egy would produce excellent results. But they
were shocked by the price, and many thought
Moyes’ approach was a very expensive way to
secure sales talent.

I thought his concept was brilliant — and very
cost-effective. Now you’re thinking, “What on earth
did he say?” Well, let me share with you the elements
of the Moyes Research Sales Upgrade Research
Services program.

HOW IT WORKS

The purpose of the Sales Upgrade Research
program is to search for, find, screen and
deliver salespeople who have the ability to
raise the effectiveness of your sales team.
There are three main parts to the process.

Profiling the type of salesperson.you
need. A profile of the perfect salesperson for
your station is integrated into the qualifying,
interviewing and testing of candidates.
Creating the profile is similar to designing a
perceptual research questionnaire. Moyes
considers the profile themost important step
in the research process.

Searching for the right candidates and develop-
ing a pool to choose from. The candidate search is
done through advertising on the Intemet and
commercials on the station. Moyes says, “It's
important to find people with successful selling
experience from other industries. The key is to find
people who are serious.about a career in sales.”

Qualifying candidates through interviews, then
testing the best people. The qualifying interviews
weed out the candidates who, in one way or another,
don’t have the attributes or experience your station
needs. Particularly, comments Moyes, “You need to
eliminate people with ‘money weaknesses.” These
people have self-limiting beliefs, such as the belief
that it’s impolite to talk about money, and a tendency
to become emotionally involved.” The qualifying
interviews bring the pool down to 10 or 15 pre-
finalists, who are then tested.

Candidate testing is based on the profile Moyes
Research has developed with the station, and all
evaluation is doneonline so it can be handled without
delay. The testing narrows the field to six finalists.

Moyes Research then presents the station with a
report that includes an analysis of each candidate’s
strengths and weaknesses based on the test results.
Thereportsuggests approaches for interviewing each
individual that will help you discover whether an
identified weakness would pose a problem if that
person was hired.

WHAT DO YOU HAVE T0 D8?

If your station uses the Sales Upgrade Research
Service program, you'll have to do some work. Here
are the major requirements.

Spending time with Moyes Research to design
the ideal candidate’s profile. This process involves
answering 19 questions and normally takes no more
than 30 minutes.

Airing Moyes’ advertisements. Moyes Research
will write and produce a 60-second advertisement that
the station must run in key dayparts over 7 1/2 days.

Seeing candidates quickly. When Moyes presents
candidates, the station should make an appointment
with each person as soon as possible. Good people
don’t stay available for long.

THE PRICE TAG

How much does all this cost? Moyes Research
charges from $12,000 to $15,500 per study. Whom you
choose to hire is totally up to you, as is how many of the
candidates you wanttoadd to your team. Whether you
decide to employ none, one or all six of the
finalists, the cost is the same.

Does it work? “My first reaction was
kicking and screaming, and 1 gave Bill
Moyes a hard time,” recalls Dick Broadcast-
ing/Greensboro GSM Jennifer Hart. “1 felt
like I did a good job of interviewing and
selecting candidates, but my challenge, as a
GSM, was finding time to do it.” After her
GM convinced her to try the service, Hart
became a true believer. “It felt like Christ-
mas. [ was so excited to meet the candidates,
because, up until the interviews, I knew nothing
about them. It was exciting and energizing to meet
people from other industries who were interested in
joining radio.”

WBEB/Philadelphia GM Blaise. Howard credits
station owner Jerry Lee with making him consider the
process. “Every penny I paid, I've gotfen back,” says
Howard. “I can’t:tell you how seriously the can-
didates took this process.”

In my opinion, the Moyes process makes sense.
Radio sales managers today must deal with sales-
people working under noncompete agreements and
with trying to find candidates who will embrace NTR
and new-business development. This program can
notonly save timeand resources, in the long runitcan
save (or even help you make) lots of money. If your
station hired four finalists, that would amount to an
investment of less than $4,000 for each candidate.
Headhunters charge anywhere from $4,000 to
$20,000 per hire.

You can easily waste time and money on people
whoaren’t right for your station or who don’t possess
the desire, commitment, responsibility and positive
outlook needed for a career in sales. With your
responsibilities, can you afford to waste time and
money?

For more information on Sales Upgrade Research Service,
contact Bill Moyes at 719-540-0100.
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HOW TO RECRUIT AND
RETAIN TOP TALENT

Walt Disney said, “You can
dream, create, design and build
the most wonderful place in the
world, but it requires people to make the dream a real-
ity.” It’s also people who will determine how successful
you and your business become. Therefore, it’s crucial that
you recruit, retain and motivate the best employees. Here
are five tips to help you do so.

1. Talent is where you find it. Your next great employee
may be right in front of you. Two years ago in a popular
restaurant, there was an energetic, friendly young man from
Mexico-who cleaned tables. He was learning English while
working two jobs to
support his family. At
first the managers
were unaware of his
drive and talent, but,
once they’d noticed,
they used slow nights
to train the young man
as a waiter, with excellent results. Today he is not only one
of the restaurant’s top food servers, he’s one of the manag-
ers.

2. Recruit constantly. You and your employees regularly
meet capable people. Encourage everyone to actively re-
cruit and to share their excitement about your firm. List what
makes your company special, then reduce it to two or three
key items that can be easily expressed. Keep brochures
handy, and follow up with promising candidates quickly.
Doing these things will slash your recruitment costs and
help you find top candidates when you need them.

3. Invest in education. Some businesspeople cut costs
by not training their employees, then justify themselves by
saying that the employees won't stay anyway. But then they
have uninformed and unmotivated workers to serve their
customers and operate their businesses. Think of your em-
ployees as partners, and invest in them. Then they’ll be able
to perform at their best and help you get ahead.

4. Communicate. Montgomery Ward is in the midst of a
shutdown that will close 250 stores and leave 28,000 people
unemployed. Some of those people learmned that they’d be
losing their jobs when they heard about it in the media. It's
far better to keep everybody informed, especially when you
have bad news. Without communication, the rumor mill
will take over and destroy trust, leaving people to doubt
what you say (and circulate their resumes). So if you're in a
difficult predicament, be candid and ask for input. That will
motivate everyone to work together, and you may be able
to solve the problems.

5. Let your employees know you care. Over a century
ago authorand psychologist William James said, “The deep-
est principle in human nature is the craving to be appreci-
ated.” Satisfy that craving in your employees, and you'll
reap the benefits. A few years ago Kmart Corporation was
having serious problems, and The Wall Street Journal inter-
viewed its CEO. Though the CEO had impressive creden-
tials, the tenor of the WS/ article was that he was out of
touch with employees. That CEO was soon fired. But at Wal-
Mart, a comerstone of Sam Walton’s enormous success was
the fact that he visited the stores four days a week to ex-
press his appreciation to employees. Walton said, “Noth-
ing else can quite substitute for a few well-chosen, well-
timed, sincere words of praise. They’'re absolutely free —
and worth a fortune.” Praise also gives people the feeling
that what they think and do really matters . That’s a pow-
erful approach to recruitment, retention and motivation.

Next week: What we can learn from the incredible suc-
cess of 99 Cents Only stores.
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Dick Kazan is a successful entrepreneur who founded what
became one of the iargest computer ieasing corporations in the
United States and is a successful real estate entre-
preneur. E-mail your questions or comments to him at
rkazan@ix.netcom.com.
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The ZeeSounds ZeePad:
'Net Tuner With A Difference

be in the living room listening to the hi-fi, and the kids
could be listening upstairs. Of course, your entire
Newsletter Thousands of options family would have to agree to listen to the same thing,
; on any stereo in your home!  Dut atleast it's technically feasible. Also, the radio with
You've heard it before, right?  Which you choose to listen doesn't have to have an

IM Networks’ iM Tuner, input jack. Just dial up the appropriate frequency.
N Akoo's Kima and other Of course, not all of these are unique to the ZeePad.
appliances both existing and  The Kima can be used without a tuner and doesn't
upcoming all promise to need RCA inputs, and the iM Tuner and soon-to-be-
allow you to enjoy the released Kerbango can be used without a radio at all.
diversity and excitement of {One other minor point: The Kima also uses a very low-
Internet audio without tying power FM signal, but only to send from the receiving
yourself to your computer. unit to a stereo — just a couple of feet) But it's the

combination of advantages that makes the ZeePad
We were recently able to check cool.

out a prototype of a new appliance Another advantage, probably a
that promises fo do all of that but huge one, will be the price. When
has some subtle but important the product hits the market, look for
differences from older devices. it to retail between $60 and $80. It
The ZeeSounds ZeePad does have stands to reason that consumers
Quite a bit in common with the will be more likely to take a chance
other products out there. It's a small, attractive box on a product in that price range than on a radio
that connects to your computer’s USB port, which is appliance that may cost hundreds of dollars. Zee-
also where it gets its power — no AC adapter or Sounds consuitant and board member Floyd Gelini
battery is needed. The output of your computer’s telis R&R that if the company can secure the necessary
sound card is then “broadcast” throughout your
home, where it can be enjoyed in an environment a bit
more comfortable than in front of a monitor.

Low-Power Broadcasts

Here's the most important difference: While the iM
Tuner and Kima work on a 900 MHz signal — about
the frequency cordiess phones use — the ZeePad
emits a low-power FM signal that you can tune in at
somewhere around 88 MHz on any FM receiver. This
is an important distinction for several reasons. First,
you don't need a second, “translator” unit near your
stereo. FM receivers can't pick up a 900 MHz signal,
so systems that transmit on it require two compo-
nents. (Actually, this could also be seen as a disadvan- capital to fund additional research and development,
tage. If your home stereo doesn't include a radio the price may drop significantly.
tuner, you can't use the ZeePad with it.) ZeeSounds also intends to make the product even

The ZeePad approach also means that you aren't smaller than the prototype we saw, perhaps taking it
limited to a single receiver; the signal can be picked up  down to the size of a mouse. And, in what may be the
by any FM receiver in the area. You could be in the key to a real future for the product, ZeeSounds is
backyard listening on a transistor, your spouse could  negotiating deals with computer companies to have the

ZeePad installed as standard equipment in PCs.

FCC Approval

The biggest development issue ZeeSounds faces
right now is getting its product approved by the FCC.
The fact that the ZeePad transmits an FM signal that
could potentially interfere with broadcast reception
could prove a real barrier to the approval process.
Gelini, however, says that he and the company are

By Pasl Malomey  '"emmet radio at the

RAIN: Radio And Intemet touch of a button!

RAIN: Radio And Internet Newsietter
Publisher and Editor Kurt Hanson is
awell-known researcher and consult-
ant who also serves as Chairman of
Strategic Media Research, the firm he
founded in 1980. RAIN is available
daily at www.kurthanson.com.

Continued on Page 18
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DasWebradio Appeals
To American Ears

Die Hitz im Netz, or “the hits on the 'Net,” are available at Berfin-
based Intemet-only dasWebradio.de (www.dasweb radio.de).
Luckily, German is Close enough to English — and the
context of an Internet-radio website is sufficiently familiar
— to allow non-German-speaking visitors like me to figure
out almost everything on the site.

DasWebradio.de combines an upbeat, Top 40-type
music mix, high-energy personalities and a simple but
elegant interface. The music mix | heard seemed to drift
from material familiar to CHR/Pop and Urban listeners in
the U.S. — Ricky Martin, Christina Aguilera, Will Smith and
Lil Bow Wow — to stretches of electronica and techno and
sets of artists more familiar to fans of Europe’s pop scene.
At 10pm Berlin time the station goes to a daily techno mix
specialty show.

The site offers a top-10 list of the week’s biggest hits, and

clicking the “Playlist” link shows the song currently playing,
the preceding song and the artist and title of the next
selection. (The latter is a DMCA no-no for U.S.-based
stations.) All the information has associated images, along
with links where visitors can purchase and vote on the
music.

There's also a handy little “Now Playing” window that
stays in the lower right as you wander through the site. |
heard some well-produced sweepers and what sounded
like short promos, but no commercials. The hosts, or
Moderatoren, seem personable, upbeat and enthusiastic.

- While you'll have to know German to understand the .

stream'’s personalities, produced promos and most of the

* text elements of the website, much of the music will be
familiar to American ears. No matter how often I'm exposed
to European music radio, it always seems a little strange to
hear so much English-language music. Of course, most
foiks there probably never give it a thought. But imagine
listening to a radio station in your hometown on which hatf
or more of the music is from another continent and another
culture, with lyrics in another language.

Beyond the music, dasWebradio features more news
than typical American radio websites. Clicking “News™ on
the left-side menu bringS up Six separate news areas,
undoubtedly stocked with syndicated or other third-party
information. There’s music news, ‘Net news, gossip, a
miscellanedus section and web tips, along with the stati~ ¥'s
own “Webradio.newz,” which features info or
events, such as artist interviews, on the stat-

Also never more than a click away -
dasWebradio’s partner Sites: portale
a chat service and a site with in*
DragWatk parade — you V'

606
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It's widely acknowledged that the wireless revolution
won't truly begin until the problem of low data speed
is overcome. High data content on PDAs and, of
course, Internet radio in the car are simply out of
reach because of the low ceiling
on wireless data transfer.

There are various approach-
es to overcoming Internet
traffic congestion in use today,
including satellites that beam fat content to “edge”
servers with the idea of getting the data as close to
the end user as possible. Such wireless providers as
DirectPC and EchoStar Communications’ DISH
Network use this approach. But another solution to
bandwidth bottlenecks may be coming in the form of
a wireless technology, and an old-school one at that:
television.

Several companies are developing the technology
to use broadcast television frequencies to make data
transfers. In such “datacasting” a data signal of up to
4.5 megabytes per second is carried in the unused
space in an analog television signal without impairing
the quality of that signal. As digital television
broadcasts become more prevalent, the capacity to
carry extra data will increase to about 10 megabytes
per second. Most systems will be used in large part
for downloads of software or music and videos, but
streaming audio and video are also possible.

Datacasting systems will be “one-way”; users will
still have to rely on Internet connections to upload

information, including data users will need to send to
the network, such as programming choices. The
choice of content won't be as extensive as it is on the
Internet, and it will not be a truly “on-demand”™
service — as in any movie, anytime. Consumers will
sign up for scheduled content downloads, and the
data will then be stored on their systems to be
viewed or used when convenient.

One company hoping to use such a model is
Dotcast. According to the company’s website, “With
the Dotcast network, digital content — including
entertainment, data, information, software applica-

S3¢iBlast

NEWS & VIEWS

Is TV Technology The Wireless Solution?

tions and educational and training materials — is
distributed from a network operations center to
individual broadcast facilities for local over-the-air
transmission to businesses and consumers. Unlike
the Internet’s point-to-point
communications, this allows
content to be sent once to
millions of receivers simulta-
neously.” )

In “Stations Turn on High-Speed 'Net Down-
loads,” a-Jan. 17 CNet News article about datacast-
er iBlast, John Borland opines that these new
technologies are television broadcasters’ “attempt
to reinvent themselves in the internet age.” He goes
on, “They're seeing their revenues being drained
away as viewers increasingly go to satellite and

dotcast

cable teievision networks, and they want a way to
tap into the benefits of data distribution. The digital-
TV rules produced by federal regulators have given
them a large chunk of the airwaves to do just that.”
According to the article, iBlast has begun testing its
services at five television stations, in California,
Arizona and Florida.

IBlast, which will require the use of a set-top box
containing a large hard drive, counts Disney, GE
Equity, Quantum and Intel among its investors. It
hopes to have its system up and running late this
year. The company says that it has assembled a
nationwide network of 246 television stations in 154
markets that will effectively cover 93% of the
population. Some free content is planned, and other
offerings will be pay-per-use or subscription-based.

Geocast Network Systems is another company
with similar plans. Its system is centered around
the GeoBox, a personal broadband server that
connects to a PC and, the company says, “receives
and stores personalized content for on-demand
retrieval from the hard drive” — like an Internet
TiVO. The Geoband network will use satellite TV,
digital TV or local cable television networks to
transmit its data.

—Paul Maloney

ZeeSounds

Continued from Page 17

confident that there won't be any problems.

The unit's limited range and the fact that its signal is
carried on seldom-used frequencies should address
most interference concerns. But with the ZeePad's'
reported range of up to 50 meters, it appears that
there’s still a possibility of problems in densely
populated areas and in ptaces with more thana few

noncommercial radio stations at the low end of the
dial.

In our tests the ZeePad worked very well, and it
sounded fine. Gelini says that there will be ampie
opportunity in the future for promotion and branding,
spinoff products and a ZeeSounds Internet-radio
portal, but right now the company wants to concen-
trate on the ZeePad's design and production. Check
out the prototype.at the ZeeSounds website, http//
home.earthlink.net/% 7Ephilippeny/homepage.htm,
and watch for a product launch soon.
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READER FEEDBACK

This week BigRadio.com air personality Jordan James
“JJ." McKay responds to what he sees as advertisers’
unreasonable demands on webcaslers.

I'don’t understand why advertisers are not biting on
Internet radio. Instead of the unpredictable world of
Arbitron numbers, with Internet radio they can get tangible
evidence of actual listeners vs. the extrapolation method
of weighted diaries.

Advertisers are asking Internet radio to jump through
unrealistic hoops, such as producing evidence of click-
throughs on ads, to get a buy. | would like advertisers to
start telling terrestri2l radio that they will pay 5 cents for
each person who actually comes through their doors to
look around, instead of using the reach-and-frequency
branding advertising that's traditionally been done on
broadcast radio.

| put a Iot of credence in branding, but can radio prove
that an ad has actually been heard? Listeners in the car will
punch the button at the first sign of a commercial. If a
person is listening to an Internet station at work, chances
are they won't change the station at a commercial break.
They would have to stop what they're doing, maximize the
player, then search for another station. That's too much of
a hassle for most people.

On my Internet stations, “Hot Country Hits” and “Hot Hit
Radio,” | do a lot of imaging with promos and sweepers
and even jingles, and people just plain do not tune out. We
ran some ads for a credit card company as a test, and,
again, there was no drop-off in listenership. Coupie that
with the fact that you can get concrete evidence of how
many people actually heard the spot, and it seems like a
win-win situation for the advertiser. But because it's the
Internet, they look at it with a raised eyebrow.

We're not kids doing this for fun; we're radio pros who
have discovered the potential of the Intemet to reach an
audience with a product that over-the-air radio won't
touch. What we're finding is that our stations at
BigRadio.com are not only growing an audience from the
ground up, they're growing a very loyal audience that

Continued on Page 19

B AT

Continued from Page 17

The “Homed4Bands” section appears to be a place for
unsigned bands to get their. music exposed and for new-
music enthusiasts to find something to suit their tastes.
Visitors hear 30-second song clips arranged by artist
name or genre (I checked out a band called Naked
Eskimo). If you make your own music, you can get your art
exposed by uploading your files to the site.

You can listen to the daswWebradio stream with an MP3
or Quicktime player. Unfortunately, the stream is only
available at 28kbps, and the quality isn't great, which was
my main complaint with the site — that and the overiong
Flash intro. Nonetheless, between the music, the
presentation and the pleasant graphic design, daswebra-
dio makes for an enloyiplq@ﬁ, no matter what your
mother tongue. :

. —pPaul Maloney
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SurferNetwork Awarded
BroadcastAmerica Assets

SurferNetwork has been awarded the assets of
BroadcastAmerica for $1 million. SurferNetwork
agreed in November 2000 to pay $1 million to
merge with BroadcastAmerica, pending
BroadcastAmerica's successfully exiting Chap-
ter 11. But that deal fell through, Broadcast-
America laid off its staff, and a federal bank-
ruptcy judge approved the company’s plan to
auction its assets (R&R 1/19). No bidders beat
the offer of $1 million made by BA Funding, the
shell company created by SurferNetwork to
complete the merger, so the judge awarded the
assets — including BroadcastAmerica’'s 750
radio-station contracts — to SurferNetwork. In
related news, SurferNetwork has completed its
purchase of GlobalMedia's radio assets, giving
SurferNetwork streaming rights to more than
1,000 radio stations.

NEWS & VIEWS

Real Names Larry Jacobson President/C00

Larry Jacobson has been named President/COO of
RealNetworks. He arrives from a similar post at
Ticketmaster Corp.; before that he was President of the
FOX Television Network. In his new post Jacobson will
be responsible for day-to-day management of
RealNetworks’ core operations.

Clear Channel Confirms Enigma Acquisition

As was rumored last week, Glear Channel has
purchased Internet radio network Enigma Digital. The
network will be incorporated into the Clear Channel
Intermnet Group. No price was disclosed, but CCIG taps
Enigma Chairman/CEO Bob Ezrin as Vice Chairman
and Enigma President Michael Abrams as President/
Operations. Enigma operates Intemet-only stations
KNAC.com, Groove Radio, Acaza.com and Luxuria
Music.com. .

READER FEEDBACK

Continued from Page 18

sticks with them through thick and thin. It kind of sounds
like when FM hit, and AM said it wasn't competition.

We all know that it takes a while for change to happen.
But with folks like MeasureCast talking with ad agencies
about what streaming can offer as far as actual numbers
and the online-radio community offering a product that is
different from over-the-air radio, maybe change can
happen sooner rather than later.

It also seems to me that the advertising world needs to
rethink what it is doing with its ad dollars. Maybe if we have
Internet-savvy sales reps talking to the ad community
about breaking all the rules and trying something totally
different, like 15-second audio ads that utilize the true
power of the ‘Net, we'll start seeing Internet radio being
faken seriously.

The views expressed in Reader Feedback are those of
the writers only. The writers are solely responsible for
their content. R&R reserves the night to edit Reader
Feedback.

Hot new music-related World Wide Web sites,
cool cyberchats and other points of interest
along the information superhighway.

i "Net Chats

» Dust off your copy of Frampton Comes Alive —
because the man’s very much alive, with a new album
in the works and an upcoming tour with Journey. Chat
with Peter Frampton on Friday (2/16) at 7pm ET, 4pm
PT (chat.yahoo.com).

*|f you are a fan of Weezer's screwy-but-brilliant
songwriting and roaring-guitars assault, log on for a

PT (chat.yahoo.com).

» The kid's got rhythm: Aaron Carter is taking over the world
with his catchy pop, and you cantalk to him on Thursday (2/22)
at 6:30pm ET, 3:30pm PT (www.amuznet.com).

: On The Web

» Calch that killer R&B quartet Destiny’s Child in a soulful
performance on Tuesday (2/20) at 9pm ET, 6pm PT (www.
hob.com).

* Kid Rock is a rapper extraordinaire, and he rocks, t00. See
him perform on Wednesday (2/21) at 3pm ET, noon PT (www.
hob.com).

i

Will The Napster Decision
Help 'Net Radio?

if this week’s court decision
(see story, Page 1) does shut
Napster down, could a new
audience be driven to stream-
ing audio? H you are a
webcaster, do you have a
plan to grab that audience’s
aftention? We'd love to hear your input. E-mail us at

e GPA3.0

e extensive radio-related activities
You will need:

e college transcript
o letters of recommendation
e descriptive essay

The application deadline is April 30, 2001.

If you meet these criteria, contact the Bayliss Foundation
for an application form.
® junior, senior or graduate student

Contact us Y an application form:
‘emall: info@baylissfoundation.org
‘ wwwba i ndation.org
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chat with the band on Tuesday (2/20) at 9pm ET, 6pm — Michael Anderson feedback@kurthanson.com. RAIN: Radio And Internet News-
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Taking Stock of
Digital Music

We tend to get all wrapped up in our radio and
digital music cocoon and. forget that when a fi-
nancial analyst says something derogatory about
the radio or tech sector or
the digital music space, he
or she isn’t dumping on
Howard or Rick or Rush
or on MP3 as a format.
It’s just a job. their mus-
ings about things that
make their clients more
moncy — or, lately, lose
them less.

One person who has
his feet firmly planted in
both the music and financial worlds is Joe Can-
taflo, Sr. VP/Corporate Finance at One Financial
Center Brokerage in Chicago (www.afconline.
com). Cantafio has spent most of his weekends
over the past few decades onstage, playing mu-
sic in various bands. Sunday night he turns in ear-
ly for a good night’s sleep, then slaps on a tic
Monday moming and heads for the Loop to be
Mr. Financial Dude. His-take on things financial
is, if anything, levelheaded.

“Basically, I'm not a panic person,” he says.
*1 stay on both sides of the fence. The reason the
tech sector has taken such a beating is because
of panic. “It was like, ‘Oh, my god. The tech
thing is over.” The mutual funds needed to show
a profit, and so they cut every one of those com-
panies.”

Cantafio says that this is a great decade in
which to be a musician. “Right now the music
business is more exciting than it’s been in a long
time,” he opines. “The "60s were awesome. The
*70s were repetitive for me. The *80s? They were
a bit too DX7. Don’t get me wrong though: |
toured with the Kansases and Styxes and Bostons
of the world, and [ got to see the music business
from backstage. | was Dick Clark’s guitar player
on his Good Old Rock and Roll show and played
all over the country.

*“The '90s got really cool.-A lot of the new an-
ists are sampling aronind the artists of my era.
Smash Mouth and The Wallflowers sound like
cnhanced °60s bands with that Farfisa and B3,
Leslied sound, you know””

Cantafio’s voice has been heard on countless
jingles, including McDonald’s (he was the “hot™
and “cool” sides of the McDLT; Jason Alexander
was the lip-synch antist in
that spot). He was the
voice of the rock "n
roll soda, Shasta, and
crooned “You sweet
talker, Betty Crocker.” And he is stoked about the
future. “The portals are the key,” he says. “The
MP3.coms and the Musichanks and the labels, if
they're smart. will hand over control of the tools
needed to get to lisieners to the artists. Then
they'll make money with the winners.”

David Lawrence

Questions? Comments? david@nenmusiccouns
down.com. or post to the Internet folder on the
www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Onfine Today and Ontine Tonight, syn-
dicated high-tech/pop culture radio talk Shows
from Dame-Gallagher; and is the host of the ‘Net
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expent on
Intarnet entertainment. '
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INTERNET

NEWS & VIEWS

THE FURTHER WISDOM OF CANTAFIO

JiiiiiiiiiiiiiIng,

Beino astockbroker gives musician Joe Cantafio a practical business they assigned to us listened to our tape, locked us in the eye —
eye as well. He says that the basics still hold: Delivering profit to with his Mr. T starter kit hanging around his neck —and told us,
the stockholders is the company’s management's No. 1 responsibility. with a straight face, we'd be bigger than The Beaties. We knew we
“You can get as excited as you want as a performer or an artist about were doomed.”
a sound or atechnology, but as management, your first responsibility Cantafio, who still plays clubs and'sings on projects, figures he
has to be to the investors, public sector or not,” he says. can make more money as an artist with the 'Net as his secret
Cantafio also sees disintermediation as happening sooner than weapon. “The Internet has taken the b.s. out of business, because

later. “Being an artist, | always felt | got the short end of the stick pretty soon guys like that won't even make it into the conference
from the labels,” he says. “We got invited by Wamer to their offices room,” he says.
in the '80s. We understood the business side of things. The guy — David Lawrence

LW TW ARTISTCOTitle LW TW ARTIST COiTitle

1 1 SHAGGY Hot Shot/ “Wasn't” | 1 1 SHAGGY Hot Shol/ “Wasn't”

4 2 LENNYKRAVITZ Graatest Hits/ "Again” ! 3 2 JLLSCOTT Who s il Scott?/ “Walk™

2 3 CREED HumanCiay/“Arms 9 3 ERYKAHBADU Mama's Gur/ “Know™

3 4 3DOORS DOWN The Better Life/“Kryptonite” 2 4 OUTKAST Stankonia/“ Jackson™

5 5 MATCHBOX TWENTY Mad Season/ “Gone™ 8 5 AVANT My Thoughts/ “First®

6 & MADOMNA Music/“Tei™ 5 6 CARLTHOMAS Emotional/ “Emotional”

— T DIDO NoAngel/ “Thankyou® T 1 NUSKQ Nutty Professor 2 Soundtrack/ “Friends”

T 8 WYAFsar Of Fying/ “Ex” 10 8 DAVEHOLLISTER Chicago 85: The Movie/ “Woman™

18 9 U2ANThat You Can't Laave Behing/ “Beautiful” 4 9 R.KELLY TP-2.conv “Wish”

12 W PWNK Can't Take Me Home/ “Sick” 8 10 DESTINY'S CHILD Charfle’'s Angeis Soundtrack/ “Women™

- 1N K0830J0 X/ "Crazy 13 11 JOE My Name Is Joa/ “Stutter”

13 12 DESTINY'S CHILD Charkie's Angels Sounditrack/ “Women™ 11 12 JAY-Z The Dynasty: Roc La Famika 2000/ “Love”

9 13 DAVIO GRAY White Ladder/ “Babylon™ 15 18 MYSTIKAL Lef's Get Raady/"Danger”

15 14 DREAM /t Was AVA Drsany "Loves™ — W JARULE Aule 3:36/"Put”

15 MOBY Pay/“Southside™ — 15 JAGGED EDGE JF Haartbreak/ "Promise™

— 18 BACKSTREET 00YS Black & Blue/ “Calt™ W 16 112 Room 112/*Over”

8 17 FATHINLL Breathe/"Love” 2 17 TAMIAANu Day/Stranger”

2 1 JONNFERLOPEZJ.Lo/"Cost" 19 10 BEENIEMAN A1 Lik/ “Girls™

11 19 DRITNEY SPEARS Oops!.../ Did It Again/ “Stronger” 12 19 WYCLEF JEAN The Eclettic: 2 Sides Il A Book/ “911°

~— 3 WELLYFURTADO wrmm'/'s«rd' 17 2 MEMPHIS BLEEK Understanding/ “Chick”

LW - TW ARTIST CO/Title W W mcmme

1 1 DUNECHICKS A/ Without” 1 1 SADE Lovers Rock/“Side”

2 2 TIMNCGRAW Piace in The Surv/“Thiny™ 18 2 BOMEY JAMES & RICK BRAUN Shake It Up/ “RSV.P."

4 3 LEEANN WOMACK / Hope You Dance/ “Ashes™ 7 3 FOURPLAY Yes, Plaase/ “Double,” “Robo”

3 4 FNTHELL Braathe/ “Wings® 2 4 CHIELIMINUCCI Swest On You/ “Sunday”

13 5 JAMMEO'NEAL Shiver/"Arizond 3 5 IGMWATERS One Special Moment/ “Groove™

6 & JODEEMESSMA Burrv/“Bum” % ¢ CRAIG CHAOUICO Panorama/ “Carmival”

§ 7 BRADPAISLEY Who Needs Pictures/ “Danced” 9 7 CHUCKLOEB Listen/“Blue”

12 8 KEITHURBAN Kaith Urbary “Grace™ ~ 8 RIPPINGTONS Life in The Tropics/ “Breeze”

T 9 SARAEVANS 8om ToFly/“Fy" 4 9 BOBJAMES Joy Ride/ “Right”

§ 10 ALAN JACKSON When Somebody Loves You/“Memory™ — 1 JOEMCBRIDE Texas Rhythm Cluty “Texas”

~ 11 ALABAMA When It Al Goes Soutt/ “South™ 6 11 JEFF KASHIWA Another Door Opens/ “Hyde”

9 12 LONESTAR Lonely Grilt/ “Tell" 11 12 DAVIOBENOIT Professional Dreamer/ “Miles™

11 13 TOBY KEITH How Do You Like Me Now/ “Kiss™ 13 13 NORMANBROWN Colebration “Paradise”

4 W PHILVASSAR Phil Vassar/"Paradise” 17 14 DAVEKOZ /he Dance/ “Way”

10 15 KENNYCHESNEY Graatest Hits/ “Lost” ~— 15 BRIANBROMBERG Relentiess/ “Relentiess”

17 16 TERRICLARK Fearkess/ “Gasoline™ 12 16 LARRY CARLTON Fingerprints/ “Fingerprints,” "Gracias”

2 17 JESSICAANDREWS Who/Anv “Who" ~ 17 WALTER BEASLEY Won't You Let Me Love Yow “Comin™

16 18 RASCALFLATTS RascalFlatts/“Everyday™ 19 18 JONATHANBUTLER The Source/ “Forever™

— 19 SHEDAISY The Whoie SheBang/“Lucky” — 19 GROVERWASHINGTON, JR. ALoveAffair; The Music.../ “Chameleon”

15 20 TRAVIS TRITT Down The Road | Go/ “Intentions™ ~— 28 WALTERBEASLEY For Your Pleasure/ “Nice™
~ HotAC Altemative

LW TW ARTIST CO/Title LW ‘TW ARTIST CD/Title

1 1 CREED HumanClay/"Arms” 1 1 MOBY Piay/“Southside”

3 2 DIDO NoAngel/ “Thankyou” 2 2 UV2ANThat You Can't Leave Behind/ “Walk,” *Beautiful”™

2 3 LENNYKRAVITZ Grealest Hits/“Again™ 3 3 COLDPLAY Parachutes/ “Veliow”

5 & U2 Al That You Can't Leave Behind/“Beautiful” 6 4 LENMYKRAVITZ GreatestHits/“Again”

6 5 DAVIDGRAY White Ladder/ “Babylon” 4 5 RADIOHEAD Kid A/ “Optimistic™

4 6 MATCHBOX TWENTY Mad Seasorv “Gone™ § 6 LIFEHOUSE No Name Face/ "Hanging™

9 7 CORRS /nBive/ “Breathless” 8 7 3DOORSDOWN Better Life/ “Loser™

7 8 ..3DOORS DOWN Better Life/ “Kryptonite™ 9 8 DAVIDGRAY White Ladder/ “Babylon”

8 9 FAITHHILL Breathe/“Love” 12 9 FUEL Something Like Human/“Hemorrhage™

1110 MADONNA Music/“Tell ' 14 10 CRAZYTOWN The Gitt Of The Game/ Butterfly”

10 11 BARENAKED LADIES Maroor/“Pinch” | 10 11 LMNKINPARK Hybrid Theory/“Step”

15 12 NELLYFURTADO Whoa Neily!/“Bird" 13 12 RAGEAGAINST THE MACHINE Renegades/ “Funk”

12 13 MOBY Play/“Southside” 15 13 INCUBUS Make Yourset “Drive”

13 14 EVANAND JARDN Evan And Jaror “Crazy” 7 14 LIMPBIZXIY Chocolate Starfish../ Roliin™

14 15 BACKSTREET BOYS Biack & Biue/ “Shape” 18 15 DAVEMATTHEWS BAND Everyday/ “Did”

16 16 VERTICAL HORIZON Everything You Want/*God" 16 18 GREEN DAY Waming/ “Warning™

17 17 EVERCLEAR Songs From An American Movie Pt. 1/AM"™ 19 17 AARON LEWIS & FRED DURST Family Values Tour 1999 “Outside”

19 18 DAVEMATTHEWS BAND Everyday/ “Did" 17 18 OFFSPRING Conspiracy Of One/ “Want”

20 19 STING Brand New Day/ “Desert” ] — 19 STRAITUP Strait Up/ “Angel’s™

18 . 20 ‘N SYNC No Strings Attached/ “Promise” 20 20 BLINK-182 The Mark. Tom & Travis Show/ “Overboard”

of artists onil

ded and

‘E-charts are based on weekly rankings of CD sales, d d st

trom the logfiles of reporting websites Reportersinclude Amazon com.

Artist Direct.com, BamesandNoble.com, CONow.com, CheckOut.com. ChoiceRadio. com, City internet Radio, DMX Music. KiiStmi.com. Lycos Radio, MSN-Chat. Music Choice. Musicplex, MusicMateh,
Ne«ﬂad-own NYLiveRadio.com, Raamvem RadnoFmCash com. RadoFree Virgin. Roll»nqsmwm Spinner.com, TNEmsuam Network, UBL.com and XTRAI com Data s wexghted based

witha50/50
Net Music Countdown.
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WBZS/Washington
Names Negron PD

Alejandro Negron has been pro-
moted to PD of Mega Communica-
tions' Tropical WBZS-FM (Mega
92.7)/Washington. Negron will
continue as host of WBZS’s mom-
ing show, El Vacilén, and focus his
efforts on targeting the station to
young Hispanics in the greater
Washington area.

“I’m programming again. and 1
love it" Negron told R&R. “It’s
nice here, and this market is com-
pletely different in every way. The
majority of the Latino population
here is Central American and South
American. although 1 was surprised
10 find that they love bachata mu-
sic here a lot. and that’s a rhythmic
merengue from the Dominican Re-
public. But we’re not only a Tropi-
cal station, and we do play a lot of
pop artists, like Paulina Rubio and
Shakira.”

WBZS, which recently migrated
from 730 kHz, is presently based on
a suburban signal located in the far
southeastern portion of the Washing-
ton metro. When dsked if the signal
limitations present a challenge,
Negron said, “To a certain extent,
yes. But Mega is everywhere, and
there haven't been many complaints.

Where we target, and where our lis- |

teners are, we're in there fine.” The
Washington area’s Hispanic popula-
tion is centered in northwest Wash-
ington, northern Virginia and Mont-
gomery County. MD.

Before joining WBZS Negron
was MD and Promotions Director
for WNUE/Orlando. He's also been
PD for WAMG & WBPS/Boston.

=

Greenberﬁ Pres./
CEO As Mirage
Label Re-Forms

Music-industry veteran and entre-
preneur Jerry Greenberg has re-
launched Mirage Records, the
record company he co-founded with
his brother Bob in 1980 that was
home to such acts as Whitesnake,
The System, Brenda K. Starr and
Shannon. Based in Los Angeles,
Greenberg will serve as President/
CEO of Mirage Music Entertain-
ment, an entertainment company
that includes Mirage Records and
Dream Street Theatrical Group.

Commenting on the new ven-
ture, Greenberg said, “It’s a great
time for new artists and small in-
dependent labels. Just look at the
charts these days and see how
many small companies are coming
up with the new talent.”

Greenberg was most recently

President/CEO of MJJ/Sony. where |

he oversaw all departments for the
label, including A&R and Promo-
tions. Before joining MJJ Records
Greenberg was President of Atlan-
tic Records.

e —————

Edel
Continued from Page 3
Leach previously served as Exec.
VP at Island Def Jam. Prior to that
he was Exec. VP/GM of the Mer-
cury Group.

Capitol recording artists Profyle visited R&R's L.A. offices recently while
promoting their latest album, Nothin’ but Drama. Pictured (I-r) are R&R
Urban Sales Rep Robert Taylor, Profyle's L Jai and Baby Boy, R&R
GM Sky Daniels and Prolyle’s Face and Hershey.

Immortal Entertainment Group
has tapped veteran music attomey
David Codikow as President/
COO. Based in Los Angeles and
reporting to IEG founder/CEO
Happy Walters, Codikow will over-
see Immortal Records. Immortal
Films, Immortal Television,
Sidewinder Music, Immortal Man-
agement and Immortal Properties,
the company’s live-music division.
Immortal Records will continue to
be run by GM Dana Millman Du-
Fine.
| “It 100k me eight months to con-
| vince David this was the right

move for him to make,” Walters

said. *'I can’t imagine anyone bet-
| ter-suited to take Immortal to the
next level.”

Codikow noted, “It’s amazing.
This is an incredible new opportu-

Billy Surf, PD/middayer at Clear
Channel’s WQEN/Birmingham,
has been named PD/afternoon
driver at co-owned WRVQ (Q94Y
Richmond. He replaces Lisa
McKay, who exits, and will join the
station in March.

*“Until a few years ago Billy Surf
was the No. | night host in Rich-
mond. bulheleﬂlopursueapm—

Channel/Richmond VP/Market Man-
ager Reggie Jordan. “His proven
track record as a PD and air talent
makes him uniquely qualified to re-
tum to Richmond and grow Q-94."
Clear Channel/Richmond Direc-
tor/FM Programming Bill Cahill
{ added. “When Billy's name was
brought up, it instantly felt right. I

gramming career,” remarked Clear

Codikow Becomes Immortal Pres./C00

nity for all of us. Happy is a vision-
ary. He’s assembled an extraordi-
nary team of executives who are
capable of endless opportunities in
all areas of entertainiment.”
Codikow was most recently a
partner in the law firm of Codikow,
Carroll, Guido & Groffman, which
he co-founded 13 years ago. Past
and present clients of the firm in-
clude Sugar Ray, The Dave
Matthews Band, Ben Harper, Hole,
Nirvana, OutKast, Marilyn Man-
son, Jay-Z, Pantera and Patti Smith.
as well as key music-industry execs.
Concurrently, IEG has named
Kevin Lyman President of Immor-
tal Properties. A 20-year music in-
dustry veteran, Lyman previously
owned 4 fini inc., a full-service mu-
sic and entertainment company that

helped create the Vans Warped Tour. |
A0S o R N S T B e o R e YT e

Surf’s Up As PD At WRVQ/Richmend

know what he accomplished here
and elsewhere, and I'm thrilled that
we were able to make this happen.”

Surf has programmed WSSX/
Charleston, SC and KQAR/Little
Rock and was Asst. PD/MD at
WRVQ, overnighter at WAVA/
Washington and nighttimer at
WZYQ/Frederick, MD. He began
his career st WMJR/Manassas, VA.

*1 am excited to have the oppor-
tunity to program such a great ra-
dio station,” Surf told R&R. “I met
Bill Cahill years ago and have al-
ways wanted to work with him.
With the new resources Clear
Channel provides and the great staff
at WRVQ, we will be able to take
the station to new heighits. It will be
great to be home again.”

Ty — 532 Ly
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Paul Adds WYRK/Buffalo PD Duties

July 1998. He became WBUF's PD |

Oldies WBUF/Buffalo PD John
Paul has added similar duties at In-
finity Country sister WYRK. He

| relinquishes his WBUF airshift and
| succeeds Mark Lindow, who exits.

Paul was PD of WKKG &
WINN/Columbus, IN before he
joined WYRK as Asst. PD/MD in

in July 1999.

Concurrently, WYRK MD/night
talent Chris Keyzer is promoted to
Asst. PD and replaces Lindow in
afternoons. Filling the night shift on
WYRK is Wendy Lynn, who
segues from nights at WBUF.

www.americanradiohistorv.com

EXECUTIVE ACTION

Jones Appoints Regional Affiliate Sales Mgrs.

Jonu Radio Networks has tapped Rick Honea, Michetle Jasko and

'Greg ANen as Regional Affiliate Sales Managers. Honea comes from
the Regional Format Manager post at Westwood One, where he spent 19
years; Jasko was Assoc. Editor at M Street Joumal, and Allen, who has a

.- regular program on JRN's NAC/Smooth Jazz network, was JAN's Affiliate
Relations Specialist.

Taking over Allen's previous post is Frances Padilla, who retums to
JAN from the OM post at Classical Public Radio. Honea is based in Los
Angeles, Jasko is in Nashville, and Allen and Padilla are based in Denver.

*We are thrilled to have people of this caliber joining JRN,” NSM Pat
Crocker commented. “Their expertise in affiliate sales and reiations wil be
an incredible benefit to the company.”

Satenstein Set As MCA Executive VP

MCA Records has
named Paul Satenstein
Exec. VP. Based in Los An-
geles and reporting to Presi-
dent Jay Boberg, Satenstein
will oversee finance and
strategic planning, new-me-
dia marketing and informa-
tion-technology develop-
ment and production and
administration.

“Paul Satenstein has
been a full partner and key
player in the surging success of
MCA Records over the past several
years,” Boberg stated. “lt is rarc to

find senior management
talent of Paul’s caliber.
and I know that this com-
pany will continue to
prosper with his leader-
ship.”

Satensicin joins MCA
Records from MCA Mu-
sic Publishing after a
year as that company’s
CFO. From 1992-95 he
was Director/Finance
Business Development
at EMI Music Worldwide. He
also spent nine years with Price
Waterhouse.

e o= e

WWCS/Pittsburgh How Radlo msney

Birach Broadcasting's WWCS-AM/Pittsburgh, located about 20 miles
southwest of downtown Pittsburgh in Canonsburg, PA, has become the
latest station to adopt ABC’s Radio Disney children’s format. The format
change occurred Feb. 11, replacing the station’s “World Mix” format of
ethnic programming. Sima Birach Jr., who is based in Washington, DC.
will oversee WWCS'’ foray into the preteen radio arena. Including WWCS,
Radio Disney is now heard in 49 radio markets nationwide.

When asked why his company opted for Radio Disney, Birach told
R&R. “1 love the format and think there’s enough negative programming
out there. We have the intemational niche in broadcasting in the markets
we have, and we want to stand out from the crowd and provide a family-
friendly niche with this station. I've never heard anyone coniplain about
‘The Mouse,” and I'm proud to have Radio Disney. 1 hope to do the same
thing in other markets soon.” Birach owns six other radio stations in such
cities as Youngstown, NY; Pocomoke City, MD; Valparaiso, IN; and
Dearborn Heights, M1, a Detroit suburb.

Birach had originally planned to switch the station’s format in March.
but the unauthorized addition of Oldies programming by two WWCS em-
ployees prompied Birach’s decision to make the change early. “It is an

s e

carly sign-on, because programming that was supposed to be there was
not. It was a case of two people getting the *microphone bug.'” The two
employees have since been terminated.

Fox OM For Blue ChipfLouisville

Blue Chip Broadcasting has elevated Barry Fox to OM for the
company’s six Louisville FM stations: Urbans WBLO and WGZB. CHR/
Pop WDJX, Alternative WLRS, Rhythmic Oldies WMJM and AC
WULYV. Fox was most recently PD/middayer at WDJX.

“Fox has been an outstanding leader and Program Director for 'DJX.”
Blue Chip/Louisville VP/Market Manager Dale Schacefer said. *I am con-
fident that each of our stations will benefit from his leadership and expe-
rience.”

Fox told R&R. "I am thrilled to be given such a huge responsibility
and ready to meet the challenge of overseeing the Louisville cluster. Each
station is at a different growth level and will need individual attention.

| I'm only two weeks into the gig and having a blast.”

Fox has more than 25 years of radio experience, having worked in pro-
gramming and as an air personality. Fox has been with WDIX for two
years and has also worked for WMXL/Lexington, KY; WMC-FM/Mem-
phis; WWKX/Nashville; WVLK-AM/Lexington; WEKY-AM/Richmond,
KY; and WWKY-AM/Winchester, KY. He began his radio career in 1975,
at WCYN/Cynthiana, KY.
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© WESTWOOD ONE presents Back-
stage at the Grammys, broadcast live
from the Stapies Center in Los Ange-
les on Feb. 19-20, leading up to the 43rd
annual Grammy Awards ceremony. For
more information, contact Todd Good-
man at 212-641-2177; tgoodman@
westwoodone.com.

Radio

® Katz Radio makes the following pro-
motions:

TERRY VOLBERT is upped to SVP/
Dir.of Sales. He rises from VP/Stations,
West Coast Division.

JOHN HESANO rises to VP/Dir. of
Sales. He was most recently Mgr./Dir.
of Sales.

© SRN NEWS launches the five-minute
“Faith Beyond the Game" feature on
athletes and religion, airing Fridays at
2:06pm and 6:06pm ET. For more in-
formation, contact SRN at 972-831-
1920.

Newsbreakers

Records

© MCA Nashville announces the follow-
ing promotions:

]

PAM RUSSELL
rises to VP/Nat’l
Sales. She was
previously Sr. Dir/
Sales & Marketing.

STEVE ARM-
STRONG is upped
to Sr. Dir./Con-
sumer Marketing.
He rises from Mgr./
‘Advertising & Cre-
ative Marketing.

© MARILYN BATCHELOR is elevated
to VP/Strategic Marketing for MCA. She
was most recently Sr. Dir./Marketing.

PROS ON

THE LOOSE

WAMOYPittsburgh afternoon host
Toss Swald; 412-512-5104;
tsw37 @hotrai.com.

KTBL/, moming host
Dale Tyson; 502-332-7201;"
dalet24 @ axcite.com.

WFLC/Miami moming host Deve
Sinclalr; 354-370-3564.

Industry

o THE 2001 RADIO MERCURY
AWARDS appoints Bob Scarpel Chief
Judge.

Products & Services

© COLEMAN launches InsightsCall, a
series of conference calls on topics of
interest to radio exacutives. The calls are
open to all who register at
information, contact Warren Kurtzman
at919-571-0000.

CHR: Brandon Edwards is ap-
pointed MD/midday host at WIOG/
Saginaw, M1 ... WZNY/Augusta,
GA 1aps Jay Cruze as MD ...
Brian Chase segues (0 interim
MD/afternoon host at WDBR/
Springfield, IL ... WSSX/Charles-
ton, SC moming show co-host Joe
Malone exits ... At KXHT/Mem-

CHRONICLE

Bamis

Live 365 EVP/Corporate Strat-
ogy & General Counsel John Jef-
frey, wife Jaimi, daughter Emitie
Nichole, Feb. 12.

ConpoLENCES
Amenda Sheriden, 12, daugh-
ter of KRQC/Omaha
host Tim Sheridan, Feb. 4.
Songwriter Hal Blalr, 85, Feb.2.

phis, Jay Knight segues to mom-
ings, and Boogaloo shifts to nights
... KQAR/Little Rock moming co-
host Krista Cochran exits ...
WKHQ/Traverse City, Ml moming
show Caprain & the Q Moming Zoo
exits ... WLAN/Lancaster, PA taps
Holly Love as Music Coordinator/
moming co-host ... WHHY/Mont-
gomery, AL ups Lance LaParty to
nights, and Joey D segues to
middays ... J.B. Wild joins WFLY/
Albany for nights ... At WBFA/Co-
lumbus, GA, Wes Carroll shifts to
aftemoons as Amanda McVay is
upped to middays.

NAC/Smooth Jazz: WQCD/New

York adds Diane Acciavatti for
weekends.

News/Talk: WGN/Chicago names
Todd Manley APD ... KABC/Los
Angeles adds Wall Street Journal
Radio Network’s hourly business-

news reports.
Rock: WXRX/Rockford, IL ups

KYSR

Continued from Page 1
managers of one of America’s high-
est-performing stations,” remarked
Clear Channel/Los Angeles Market
President Roy Laughlin. “We fully
expect them to continue Star’s phe-
nomenal growth.”

O’Malley succeeds Laughlin,
who had been VP/GM of KCMG,
KIS & KYSR/Los Angeles before
rising to Market President last
month (R&R 1/19). “1 view this as
an exciting opportunity and look
forward to working with Roy and
Market Manager Charlie Rahilly
and building upon Star’s success,”
said O’Malley, who became
KYSR’s GSM in October 1997. He
had previously spent eight years

. with Katz Radio in New York, St.
Louis and Atlanta, eventually
climbing to VP/Southeast Diyision.

Perelli added, “It’s been six years
of watching the station grow and
the format evolve. I'm thrilled to
work with Roy, Charlie, Paul and
the most talented programming and
on-air staff.” After programming

Hot AC KIOV/San Francisco Perelli
joined KYSR in March 1995 as
Asst. PD/MD. She succeeded Dave
Beasing as Star’s PD in 1997.

In a related move, LSM Cindy
Abreu has been named to succeed
O’Malley as GSM.

XM
Continued from Page 3

Bul Lawrenca's lorecast proved
comect. XM shares fell about 5% on
Feb. 9, down §1 to $17.56, in heavy
trading. Whila irading was lighter on
Monday and Tuesday, the share
price continued to drop, with
Monday's cloging price hitting
$16.50 and Tuesday's $15.625.

Sitill, the nesws didn't pravent ofher

Captain Jack to middays and Yell-
ing Man to ovemights as middayer
Tim Crull exits ... John Bloodwell
is now Mgr./Promotion at WBAB/
Massau-Suffolk ... WRQR/Wilming-
ton, NC APD Gina Scott exits, and
MD Gregg Stapp takes APD duties
... WiOT/Toledo PD Don Davis
adds MD responsibilities as MD
Will Worster exits.

Records: BMG Special Products
ups Jim Moreno to Sr. Dir/Music
Licensing ... Lauren Schneider is
named Mgr/Media & Artist Rela-
tions for Island Def Jam Music
Group ... At Jive Records, Toi
Green rises to Dir/A&R, David
Stamm segues to Dir/A&R, Jenni-
fer Sabba is upped to Assoc. Dir/
National Singles Sales & Sales Ad-
ministration, and Micki Boas joins
as Dir./Teen Marketing ... Zomba
Records appoints Steve Savoca
Dir/Intemet Marketing, taps Chris
Melvin as Creative Dir./New Media
and makes Donna Ferrentino
Mgr./Internet Production.

Continued from Page 1

mentors is a who's who of success-
ful record executives, and I feel very
fortunate to have him here at Prior-
ity

Maffei noted, “Priority has
proven its incredible strength on the
street for the last 15 years and is
now set to expand into the pop and
rock arenas. | am thrilled to be
working with Bryan Tumer and to
be a part of taking Priority to the
next level.”

Before joining Priority Maffei
was VP/Crossover Promotion at
Arista Records. He began his career
11 years ago in the Sony Records
mailroom while simultaneously
running a‘number of urban-music
nightclubs. He then worked with
Grammy Award-winning song-
writer Diane Warren and held vari-
ous promotion positions at Relativ-
ity/Ruthless Records, Capitol
Records and’Elektra Entertainment
Group.

— Steve Wonslewicz

WwWWW.americanradiohistorv.com
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FORMATS

ALTERNATIVE PROGRAMMING
Steve Naell » (800) 231-2818
Bary Knell

Reck

A PERFECT CIRCLE The Hollow
Alternative

COLD No One

 LIMP UZIIT My Way

ORAGY Opticon

G

3 DOORS DOWN Loser

LW No More (Baby I'ma Do Right)

8 CLUS 7 Nover Had A Dream Come True
SOULDECISION Oob it's Kinda Crazy

Mainstream AC
COLLECTIVE SOUL Perect Oay .
DELERIUM USARAH MCLACHLAN Sience

Lite AC

DELERIUM USARAH MCLACHLAN Silence
WATHIE LEE Heart Of A Woman

LIONEL RICHIE Angel

NAC
COUNT BASIC Wes Who?
JEFF LORBER Snaksbits

w©

CASE Missing You

EVE Who's That Gid
MAXWELL Got To Know Ya
OLMIA Bizounce

ISt
JONES BROADCAST PROGRANNG
Kon Movitrie © (008) 426-9082
Alorastive

Teresa Cook
PAPA ROACH Betwesn Angels And Insacts

Active Reck

Steve Young/Craly Altmaler
OEFTONES Digital Bath
OLEANDER Are You Thers
APERFECT CIRCLE The Hollow

Heritage Rock

Steve Young/Craig Altmaler
TRAN Drops OF Jupiter (Tell Me)
VAN ZANT Got What You Got Comin®

Net AC

Stove Young/Josh Hesior
A GOROON Now | Can Dis
Stove Young/Josh Nesler
DAFT PUNK One More Time

LIFEHDUSE Hanging By A Moment
8 CLUS 7 Never Had A Dream Come True

Rhythmic CHR

Steve Young/Josh Hesier
ATC Around The World (La La..)
WYCLEF JEAN Perfect Gentieman
TAMIA Stranger In My House

Seft AC

Mike Bettelll

ROD STEWART | Can't Deny 1t
Mainstroam AC
Mike Beottelll

LIONEL RICHIE Angel
Delllah

Mike Bettelll
GLORIA ESTEFAN You Can't Walk Away From Love

JONES RADIO NETWORX

Jon Hellday » (303} 784-8700
Adult Nit Radie

N McKay
SARENAKED LADIES T00 Little T00 Late

R. MARTIN 1. AGUILERA Nobody Wants To...

Reck Classics
Rich Bryan

VAN ZANT Get What You Got Comin’

L T T T T

RADIO ONE NETWORKS
{078) 949-3339
Cheice AC

Yvoane Day

NOD STEWART | Can't Deny it
STING Aftes The Rain Has Fallen
UNCLE KRACKER Follow Me
Now Rock

COLDNoOne .

A PERFECT CIRCLE The Hollow
DOVES Catch The Sun

o I 2 W SRR T

WESTWOOD ONE RADIO NETWORXS
Charile Cook » (661} 294-9000
Bob Blackburn

Adult Rock & Roll

Joff Gonzor

ERIC CLAPTON Superman inside

VAN ZANT Got What You Got Comin'

Seft AC

Andy Fuilor

GLOMA ESTEFAN You Can't Walk Away From Love
R. MARTIN /. AGUILERA Nobody Wants To Be...

ArtisyThe Total Plays
AARON CARTER That's How 1 Beat Shaq 65
’N SYNC Bye Bye Bye . 65
'N SYNC [t's Gonna Be Me 65
BRITNEY SPEARS Stronger 64
DREAM He Loves U Not 64
BRITNEY SPEARS Lucky 63
BACKSTREET BOYS Shape Of My Heart 63
BAHA MEN Who Let The Dogs Out 61
AARON CARTER Aaron's Party (Come...) 61
A*TEENS Bouncing Off The Celling 45
JENNIFER LOPEZ Love Don't Cost A Thing 35
EWFFEL 85 Biue (Da Ba Dee) 35
CHRISTINA AGLILERA Coma On Over Baby (All I...) 34
HAMPTON THE HAMPSTER The Hampsterdance 2 34
SMASH MOUTH All Star 33
DESTINY'S CHILD Indepandent Women Part 1 33
AARON CARTER | Want Candy 30
"N 8YNC This | Promise You 27
3LW No More (Baby 'ma Do Right) 27
BOSSON One In A Million 22

e 33, ADWision of ABC Radio Networks
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M‘Or:J_DA_Y FEBRUARY 26

National Pistachio Day

1979/ The sitcom Flatbush, about five
recent high school graduates in
Brooklyn, bows on CBS-TV. It's
canceled after three episodes.

1991/Tim Berners-Lee introduces the
web browser.

1998/ A lawsuit brought by Texas
cattlemen claiming that Oprah
Winfrey's on-air discussion with
a vegetarian advocate about
mad-cow disease had made
beef prices plummet is rejected

by a jury.

1989/ Folk rocker Bruce Cockburn is
forced to cancel a Montreal
show after breaking his nose in
afall.

| 1995/Roben Plant and Jimmy Page

PR

begin a reunion tour with a show
in Pensacola, FL.

Page and Plant:
Been a long time.

Born: Johnny Cash 1932, Mitch Ryder
1944

TUESDAY, FEBRUARY 27

Hop Up and Down Day

1974/ Time-Life debuts People maga-
zine, with an initial press run of
1 million copies.

1985/ Former vice-presidential candi-
date Geraldine Ferraro appears
in a Diet Pepsi TV commercial.

1990/ The Exxon Corporation and
Exxon Shipping are each in-
dicted on five criminal counts
related to the 1989 Exxon Valdez
oil spillin Alaska.

Born: Elizabeth Taylor 1932, Grant-

Show 1962

1967/Plnk Fioyd record their first
singie, “Arnold Layne.”

1990/4n an interview given after Milli
Vaniill received their Best New
Artist Grammy and before the
lip-synching scandal, Rob
Pilatus tells Time, “Musically, we
are more talented than any Bob
Dylan or Paul McCartney.”

Born: Neal Schon (ex-Journey) 1955

WEDNESDAY_, FEBRUARY 28

Nationai Chocolate Souffie Day

1960/ Stock car racer Richard Petty
scores his first Grand National
victory. He had won a race eight
months earlier, but his father,
Lee, contested the win and was
awarded the race.

1977/Marinetand in Los Angeles be-
comes home to the first killer
whaie born in captivity.

1983/ The last episode of the CBS-TV
sitcom M°A°S*H becomes the
most-watched show in TV his-
tory to date.

Born: John Turturro 1957, Rae Dawn
Chong 1962

1968/ Frankie Lymon, singer of
Frankie & The Teenagers' 1955
hit “Why Do Foofs Fall in Love,”
dies of a heroin overdose in New
York at age 25.

| 1989/\an Anderson says that criti-
cism of Grammy voters for giv-
ing Jethro Tull the first Hard
Rock/Heavy Metal award is un-
warranted, noting, “Hard rock
is a very broad category.”

1992/ Antitheft “longbox™ packaging
for CDs, a target of environ-
mentalists’ complaints for its
wastefulness, is abandoned by
U.S. labels. Retailers that had
redesigned their shelves for the
boxes are not pleased.

Born: Brian Jones (Rolling Stones)
1942-1969, Cindy Wiison (ex-
B-52's) 1957

THURSDAY, MARCH 1

National Fruit Compote Day

1969/ Mickey Mantle announces his
retirement from baseball.

1987/Hershey voluntarily recalls 2.8
million chocolate-covered gra-
nola bars because they contain
peanuts, which weren't listed
on their labels.

1987/ S&H Green Stamps, which are
tradable for merchandise, be-
come S&H Green Seals, which
have a peel-off, rather than
lickable, backing.

Born: Catherine Bach 1954, Russell

wong 1963

1972/ Merle Haggard, who served
prison time in the "50s for bur-
glary, is granted a full pardon
by California Governor Ronald
Reagan.

1977/ Bob Dylan and Sara Lowndes’
divorce becomes final. The pair
had four children, including
Wallflowers’ frontman Jakob
Dylan.

1991/ Otiver Stone’s The Doors, star-
ring Val Kilmer as Jim Morri-
son, opens nationwide.

1995/R.E.M. drummer Bill Berry
leaves the stage midway
through a Lausanne, Switzer-
fand show with a severe head-
ache. He's diagnosed with an
aneurysm and has successful
surgery two days later.

Born: Harry Belafonte 1927, Roger
Daitrey (The Who) 1944, Bill
Leen {ex-Gin Blossoms) 1962

Seger: Take those old
records off the shelf!

1972/ NASA launches the Pioneer 10
probe. it reaches its target, Ju-
piter, after traveling 620 million
miles.

1974/ First-class U.S. postage
stamps rise from 8 cents to 10
cents.

1998/ Apple Computer discontinues
its Newton handheid computer.

1960/ Elvis Presiey makes his only
visit to the U.K. — a brief refu-
eling stop in Scottand on the
way back from'his Army post in
West Germany.

1986/ Night Ranger are banned from
future shows jn Tyler, TX after

a woman jumps onstage and
begins taking off her clothes.

1994/ Janet Jackson is forced to can-
celanumber of U.S. tour dates
when she comes down with an
upper-respiratory infection.

Born: Doc Watson 1923, Larry
Cariton 1948, Eddie Monay
1949, Dale Bozzlo (ex-Missing
Persons) 1955, Karen Carpen-
ter 1950-1983

SATURDAY, MARCH 3

Cold Cuts Day

1959/ Perry Como signs a two-year
TV contract for $25 million —
the largest such contract to date.

1986/ The President’s Commission
on Organized Crime calls for
drug testing of all federal em-
ployees.

1994/ The IRS launches an investiga-
tion of major-league baseball
player Darryl Strawberry.

Born: Herschel Walker 1962, David
Faustino 1975

1931/Cab Calloway records his sig-
nature “Minnie the Moocher.” It
becomes the first million-sell-
ing jazz record. .

1993/Van Halen play the tiny
Whisky-A-Go-Go in L.A. Three
thousand fans show up at the
200-seat club, and streets have
to be blocked. The city later
bills the band $10,000 for po-
lice and cleanup.

1994/ Nirvana’s Kurt Cobain is hos-
pitatized in italy after ingesting
tranquilizers and champagne.

SUNDAY. MARCH 4

National Poundcake Day

1960/ Lucille Ball files for divorce
from Desi Arnaz.

1958/The U.S. atomic submarine
Nautilus reaches the North
Poie by passing beneath the
Arctic ice cap.

1976/ Joha Pezzin bowlis 33 con-
secutive strikes in Toledo, OH.

Born: Adrian Lyne 1941, Chastity
Bono 1969

1966/Jokn Lennon says critically
(and hyperbolicaily) that The
Beatles are “more poputar than
Jesus now.” The remark leads
to an international outcry, and
Lennon soon apologizes.

1969/ The Foundations get their one
and only goid record, for “Build
Me Up, Buttercup.”

1990/ Headliner Tanya Tucker is un-
able to play at the Strawberry
Festival in Plant City, FL due to
the flu. A vacationing George
Jones steps up from the audi-
ence and plays a full set for the
no-fonger-disappointed crowd.

Jones: Filing Tanya's shoes.

Born: Bobby Womack 1944, Chris
Rea 1951, Jason Newsted
(Metatfica) 1963, Evan Dando
(ex-Lemonheads) 1968

— Micheel Anderson
& Brida Connolly
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Whitney's Secret Terror

t looks like Whitney Houston's

drug bust In Hawaii is coming
back to haunt her. The Globe re-
ports that the slap-on-the-wrist
plea agreement she recently
reached with prosecutors in Ha-
waii after her Jan. 11, 2000 bust
for possessing marijuana at
Keahole-Kona International Air-
port has gone up in smoke, so to
speak, because she failed to keep
her part of the bargain. Us Weekly
reports that, in order to avoid
prosacution, Houston pleaded “no
contest” to the charge and paid
more than $4,000 in fines.

She also agreed to submit a
substance abuse assessment by
Feb. 1 — which the 'zines report
she failed to do. So now the singer
must face the music: Prosecutors
say that they have withdrawn
Houston's “no contest” plea, and
the singer could end up behind
bars if she visits the Aloha State
again.

Terror of a different sort stalked
Houston — literally. The Globe re-
ports that Desiree Weeks, who
stalked Houston for years claim-
ing to be her “supematural rein-
carnated daughter” and called
Houston’s daughter Bobbi a “devil
child,” escaped from a mental
hospital and eluded authorities for
11 hours before she was recap-
tured.

At least Houston can breathe
easy now, sort of. Not so Jenni-
fer Lopez and Sean “Puffy”
Combs. The Globe's cover story
reports that “the chilling words
that drove them apart” are death
threats delivered by letter to Puffy
at the Beverly Hilis mansion he
owns. Lopez is frightened that
since Puffy has so many enemies
in the gangsta rap world, anyone
who targets Puffy could harm her
foo.

~ZFevding Fromzy —

Barbra Streisand's terror is
that she’s starting to pack on
weight — and she's blaming
President George W. Bush. The
Globe reports that the diva is so
angry about the recent election,
she rushes to the refrigerator for
a comforting snack whenever she
sees the new president on TV. Her
husband, James Brolin, steers
conversations away from politics
and quickly tums off the TV when-
ever Bush’s face pops up.

Carnie Wiison is half the
woman she used to be, says the
National Enquirer, and the newly
svelte singer is proudly shedding
her clothes and baring it all in a
new nude antifur ad for the animal-
rights group PETA.

Rolling Ston@'s cover features
animal-rights activist (and Gram-
my nominee) Paul MeCartney
and his former bandmates The
Beatles and reveals the inside
stories behind their No. 1 hits.

The Star claims that McCart-
ney believes he has finally
contacted his late wife, Linda,

TELL THE TRUTH — Pink telis In-
terview that her menacing attitude
sometimes gets her into trouble. “I
don't think a day has gone by where
I don't piss somebody off. People
hate to hear the truth. | fove it. If |
ask somebody it | look fat, damn it,
1 want a ‘yes' if 1 do. | amost get off
on telling the truth, because it is too
much for people sometimes.”

through a London psychic. The
singer has told pals that Linda has
communicated many personal
messages to him and given him
pemission to wed his present giri-
friend, Heather Mills.

Us Weekly and Entertainment
Weekly preview the upcoming
Grammy Awards and comment on
who may win the coveted prizes.

Britney Spears and Christina
Aguilera are not only vying for the
same Grammy award (Best Fe-
male Pop Vocal), they are also real-
estate rivals. People reports that
both singers recently bought mul-
timillion-dollar homes in the Los
Angeles area.

Speaking of real-estate buys,
the Globe reports that Garth
Brooks has made a secret bid to
buy the Grand Ole Opry and re-
turn it to historic Ryman Audito-
num in Nashville.

Lionel Ritchie and Grammy
nominees The Backstreet Boys
recorded the Ritchie tune
“Cinderella” as a duet to be fea-
tured on Ritchie’'s upcoming al-
bum, Renaissance (due out March
20). However, Entertainment
Weekly reports that the boy band'’s
vocals have vanished from the
song on the album because the
Boys' label, Jive, refused to allow
them to participate on another
artist's project that would be re-
leased so close to the release of
their own new album.

Beck tells Us Weekly that while
recording his Grammy-nominated
album Midnite Vultures, he created
an alter ego known to the studio
musicians as “Cerelius™ “The
record was made as this charac-
ter who was a cross between Rick
James and Serge Gainsbourg.
Cerelius was a freak, an outlaw, a
funky pervert. It was because |
started doing these songs that
completely didn't sound like one of
my records. Cerelius took over.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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JARULE LI M0 & VITA Put  On Me
JEMMIFER LOPEZ Love Don't Cost A Thing
LINP BT My Way 2
SACKSTREET DOYS TheCal

1121t's Over Now
R. MARTIN VC. AGUILERA Nobody Wants To...
CRAZY TOWN Butierly

LUDACAES Southern Hosplallty
UACK EYED PEAS Request Line
MADONSA Don't Telt Me
$NOOP DOGG Snooo Dogg 15
OUTKAST Ms_ Jackson 15
MYAFree 15
OREAM He Loves U ot ]
MYSTIAL UNIVEA Danger (Beon So Long) “
D00 Thankyou 13
MARILYN MANSON Fight Song 3
SHAGGY It Wasn'tMe 12
O-TOWM Liquaid Dreams 12
3LW No More (Baby 'ma Do Right) 12
LENNY KRAVITZ Agan "
OAV0 GRAY Babyion "
JAY-21 Just Wanna Love U (Give It 2 Me) n
R.KELLY | Wish 1
TRICK DADOY {/SXS EXPRESS Take tToDaHouse 11
PHIX You Make Me Sick 10
LINION PARK One Step Closer 10
FUEL Innocent 10
INCUBUS Drve 10
MOBY (GWEN STEFAN Southside 10
GREEN DAY Warming 10
BAITINEY SPEARS Stronger 10
XDt X 9
AARON LEWIS & FRED DURST Outside
AT THE DRIVE-IN One Ammed Scissor
EVEWNho's That Gir
KC18J0J0Crazy

"N $YNC Ths t Promuse You

98 DEGREES My Everything
JAGGED EDGE Promuse
SOULDECISION Ooh it's Kinda Crazy
LIFEHOUSE Hanging By A Moment
COLDPLAY Yelow

CORRS Breathiess
BBMAK Stiti On Your Side
MONICA Just Another Girl

EWAN AND JAROM Crazy For Thes Gid
LIL BOW WOW V3N00P DOGG Bow Wow (That's My Kame)
TAMUA Stranger In My House

DAVE HOLLISTER One Wornan Man

HLL SCOTT A Long Walk

MOS DEF YNATE DOGG OhNo

KOFFEE BROWM Attet Party
MEMPHKS BLEEX Is That Your Chick?

SLUM VILLAGE Rarse It Up

MUSI Just Frends (Sunny)

W. HOUSTON & G. MICHAEL It t Toid You That
NELLYE.!

LUCY PEARL You

MUCNRYNE Dg

EMINEM /0I00 Stan

SNOOP DOGG Lay Low

MASTER P Bout Dat

OUTSIDERZ 4 LIFE Not Enough
JAY-ZUBEANIE SIGEL & MEMPHIS... Change The Game
DESTINY'S CHILD Independent Women Part T
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Vidkeo playiist for the week ending February 11.

Peter Cohen,
VP/Programming

Rap Adds

ICONZ Get Crunked Up

Pop Adds

AERGSMITH Jaded
SHAGGY URAYVON Anget

Urban Adds

CASE Missing You
KOFFEE BROWN After Party

Rhythmic Adds
A. MARTIN t/C. AGUILERA Nobody Wants To...
Rock Adds

AERGSMITH Jaded
NEW FOUND GLORY Ht Or Miss
JOHN FRUSCIANTE Going Inside

Video playlist for the week of February 19

9

]

”

v
JOEVMYSTRAL Stter ”

7

1

15

MADONMA Don't el Me

LY KRAWTZ AGan
MATCHBOX TWENTY It You're Gone
JEMMIFER LOPEZ Love Don't Cost A Thing
DI00 Thankyou

FUEL Hemorrhage (In My Hands)
BARENAKED LADIES Too Littie Too Late
THE CORRS Breathiess
EVERCLEARAM Radio

LIFEHOUSE Hanging By A Moment 7
DAVID GRAY Batyson 17
BON JOV Thank You For Loving Me 1%
EVAN ANO JARON Crazy For Thes Girl 15
R. MARTIN €. AGUILERA Nobody Wartts To. 15
DON HENLEY Everyting Is Drtferent Now 15
MOBY UGWEN STEFAM! Southside

NELLY FURTADO I'm Like A Bird

JLL SCOTT A Long Wak
GREEN DAY Waming

K-C1 4 J0J0 Crazy

ROD STEWART {Can't Deny tt

UNCLE KRACKER Follow Me

SEMSSONIC Chemestry
JOSHJOPLIN GROUP Camera One
COLDPLAY Yelow
SACKSTREET BOYS Shape Ot My Heart
PJHARVEY Good Fortune
W.HOUSTON & G. MICHAEL ] Toid You That
R. KELLY I Wish

SHAGGY Wasn Me

JAMES TAYLOR Your Sming Face
ERYIAH BADU Didn't Cha Know

DUST FOR LIFE Step Into The Light ]
DAVE HOLLISTER One Woman Man 1
JOE UMYSTIKAL Stutter 1
MUSIQ Just Friends (Suney) !
TAMLA Stranger In My House 1
MOMICA Just Another Girl —

a.—s.—sasmuuaull
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Video airpiay for February 19-25

36 milliea bousoholds

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Promise

MYSTIKAL /MIVEA Danger (Been So Long)
LUDACRES Southern Hosprtakty

JOE (AYSTIAL Stutter

JARULE fLIL M0 & VITA Put It On Me
SHAGGY It Wasn't Me

EVE Who's That Girl

KOFFEE BROWN After Party

OUTKAST Ms. Jackson

TARIA Stranger In My House

RAP CITY

Q'S FINEST Oochie Waily

TRICK DADDY (/%S EXPRESS Take It To Da House
JARULE (LIL MO & VITA Put it On Me
MYSTIKAL UNIVEA Danger (Been So Long)

JAT-ZUBEAMIE SIGEL & MEMPHIS... Crange The Game

PROJECT PAT Chuckenhead
ICONZ Get Crunked Up
LUDACRIS Southern Hosprtality

Video piaylist for the week ending February 18.

B

FEB.5-11 Adults 1834
(95.9 million housshokis) 1 ER
1 Survivorll 2 Temptation lsiend
2 ER S e
3 WhoWentsToBe A
Mionaire (Sunday) 4 W aGcs
4 The Practice 5 Survivorll
5 Friends 6 Just Shoot Me
6 cSl 7 SNL Primetirne Extra i
7 Everybody Loves Reymond 8 The Simpsons
8 WhoWantsToBe A 9 Maicoin in The Mid
i 10 The
9 Low& Order prcie
10 WW & Grace Source: Nielsen Media Research
COMING NEXT WEEK
 Tube Tops Sunday, 2/18
Christina Aguilera, Destiny's * Dweezil Zappe guest-siars on
Child, Nnenna Freslon, Felth Hill, WB's Grosse Pointe (9:30pm).
Madonna, ‘N Sync, Brad Paisiey,
Doky Parton. Take 8and W2 —2s -~ iSigiany, B0
well as Elon John with Eminem — : .
are slated 10 perorm lve from Los ~ * Rick Springfield kicks off "Hit
Angeles’ Staples Center when CBS Makers Week” as the subject of
presants the tree-hour 43 Anual  ALES Biography (Bpm).
Grammy Awardswiecast (Wednes-  * Dido, Jay Leno. .
day, 2/21, 8pm). * Aaron Neville, Craig Kibomn.

Friday, 2/16

+ 98 Degress, The Tonight Show
With Jay Leno (NBC, check local
kistings for time).

» Coldplay, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Dave Grohl, Late Late Show
With Craig Kibomn (CBS, check lo-
cal listings for time).

Saturday, 2/17

* Eminem in Concert, featuring a
guest appearance by Dr. Dre, is
available on pay-per-view (check lo-
cal kstings for time and channel).

* Nelly, Mad TV (FOX, 11pm).

* Shaggy. Saturday Night Live
(NBC, 9:30pm and 11:30pm).

© Patti LaBelle, Blograply.

* Gloria Estetan, Jay Lano.

* Lee Ann Womack performs and
Moby is interviewed on Craig Kil-
bom.

Wednesday, 2/21

* David Crosby, Biograpty.
* Nelly Furtado, Late Show With
David Letterman (CBS, check local

kstings for time).

W

Al show times a0 ET/PT uniess oierwise noted: subtract one hour for CT
Check lstings for showings in the Mountain lime zone. All lstings subject © change.

o e

GAEEN DAY Warming

AT THE DRIVE-IM One Armed Scissor
COLDPLAY Yelow

NELLY FURTADO I'm Like A Bird
LIFEHOUSE Hanging By A Moment
DIDO Thankyou

MUDVAYNE Dg

FUEL innocent
MADOMNA Don't Teli Me

INCUBUS Drve

CRAZY TOWN Buttertly

AARON LEW!S & FRED DURST Outsice

JILL SCOTT A Long Walk

MARILYN MANSON Fght Song
SADE By Your Side

LENNY KRAVITZ Black Vetveteen
BLACX EYED PEAS Request Line
LINKIN PARK Ons Step Closer
LUBACRES Southeem Hosprality
EVAN AND JAROM Crazy For Thes Girl
X2 X

THEY MIGHT BE GIANTS Boss Of Me
SHAGGY it WasnYMe

EVERCLEAR When tt Ali Goes Wrong Again
STRAIT UP YLAJON OF SEVENDUST Angel's Son
OUTKAST Ms. Jackson
COMMON {MACY GRAY Geto Heaven

BADLY DRAWN BOY Once Around The Biock
LIL BOW WOW ¢SN00P DOGG Bow Wow (That's My Kame)
UNCLE KRACKER Follow Me

Video pizylist for the week of Febnsary 4-10.

www.americanradiohistorv.com

| BOX OFFICE TOTALS
g Feb. 9-11
| e $ Weekend
| Distributor (S To Date)
1 Hannibel $58.00
MGM/UA* ($58.00)
2TboWodﬂngPhnmr $7.70
i ($37.91)
3 SavlngSannm $7.41
l ($7.41)
4 Cmuaunaﬂw $5.40
| Hidden
i Sony Classics ($60.33)
| § Cast Away $5.15
| FOX (5209.79)
{ 6 SaveTheLastDance  $4.81
Paramount ($74.51)
| 7 Traffic $4.43
USA ($70.89)
8 Valentine $3.82
wB ($15.85)
| 9 O Brother, Where $3.09
Art Thou?
Buena Vista ($21.08)
10 Chocolat $3.07
Miramax ($26.58)
*First week in relgase
Al figures in milions
Source: ACNeeisen ED!

i COMING ATTRACTIONS:

This week's openers include

Sweet November, staming Keanu

‘Reeves and Chariize Theron. The

| fim's Wamer Bros. soundtrack
contains Enya's “Only Time,”
Stevie Nicks' “Touched by an
Angel” a remix of ked. lang's “The
Consequences of Faling,” Paula
Cole & Dolly Parton's “Heart
Door” Barenaked Ladies’ “Off
the Hook,” Robbie Williams'
“Rock DJ,” Jackie Wilson's
“Baby Work Out™ and Bobby
Darin's ‘The Other Half of Me”
Cuts by Amenda Ghost (‘Cello-
phane”), BT (‘Shame”), Tegan &
Sara (“My Number”), Tracy
Dawn (“You Deserve to Be
Loved”) and Celeste Prince
(“Wherever You Are”) compiete
the ST.

Also opening this week is the
animated Recess: School’s Out.
The film's Watt Disney sound-
track features such vintage tunes
as Steppenwolfs “Bom to Be
Wild” Three Dog Night's “One,”
Strawberry Alarm Clock’s “in-
cense and Peppermints” The
Surtfaris' “Wipe Out” The Sth
Dimension’s “Let the Sunshine
In” Human Beinz's “Nobody but
Me” and Robert Goulet's take
on “Green Tambourine™ The ST
also showcases two versions of
“Dancing in the Street”: the origi-
nal by Martha & The Vandellas
and a cover version by Myra.

Currently in theaters is Saving
Look sharp for recording artist
Nei! Diamond in a supporting
role.

— Julie Gidiow
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How To Be An Office Survivor

1 Unspoken rules to help you make it in the real world of work

s radio broadcasting has evolved these past few years into a more typically corporate business

model, so has the physical environment of many of the workplaces in which broadcasters

— = find themselves. And while newcomers to the business may have no preconceptions about
it, to. many veterans today's radio-station workplace can seem downright unfamiliar.

Many of us
grew up working
at radio stations
that really did
look like the one
on the television
series WKRP in
Cincinnati. But
for the casual ob-
server today, if it
weren’t for the
occasional studio Stephen Viscusi
window, many
modem-day radio stations could be
mistaken for the average corporate
insurance office. Loni Anderson’s ul-
tracool Jennifer has been replaced at
the receptionist’s desk by an auto-
mated answering service that trans-
fers callers into voice-mail-menu
hell.

And PD Andy Travis no longer
shares one big “bulipen™ right off the
main studio with Johnny Fever and
the rest of the gang. Instead, cubicles

have been erected, and corporate art
decorates walls where.old Grateful
Dead posters used to hang. Still, no
matter how much the workplace
changes, the unspoken rules for sur-
vival within it tend to remain pretty
consistent whether you're working at
a radio station or for that insurance
company.
Cubicle Reality

Someone who has spent years
studying the workplace and how to
succeed in it is Stephen Viscusd. Vis-
cusi, President of the Viscusi Group,
a New York City-based intemational
executive-search firm, is also host of
the weekly nationally syndicated talk
show On the Job (distributed by Syn-
dicated Solutions). He's written a
new book with a title that explains
pretty succinctly what it’s all about:
On the Job: How to Make It in the
Real World of Work (Three Rivers
Press).

g =———————————

“A love relationship between a supervisor and
subordinate is always a terrible idea.”

In the'book Viscusi reveals the un-
spoken rules and dynamics of the ev-
eryday workplace that really deter-
mine who makes it to the top — and
who doesn’t. “Ii’s a big shock for
most people to discover that the
working field is not level,” says Vis-
cusi. “Things that don’t make sense
happen all the time. Randomness,
chaos and irrationality yank the rug
out from under you over and over. In
other words, work, like life, is not al-
ways fair.”

Viscusi tries 10 address what he

believes most career-development
books ignore: that the single most
important principle in a prosperous
and gratifying work life is realizing
that a successful career is not just the
sum of your broad-stroke accomplish-
ments. Rather, it is a series of day-to-
day victories, personal interactions
and ethical choices, as well as maneu-
vering through obstacles and hazards.

Viscusi writes that no amount of
career counseling can teach you the
things you really need to know in or-
der to survive and thrive in today’s
office environment, things like how
to keep your co-worker from snoop-
ing through your e-mail, how to deal
with an “underground” romance that
suddenly becomes public knowledge
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Talk Radio Seminar

Holel in Los Angeles.

TRS 2001 Takes You ‘From
Here To Hell And Back’!

“From Here %o Hell and Back® is the title of our special, one-
time-only gathering of some of Talk radio’s most success-
ful “"comeback kids® at R&R'’s upcoming Talk Radio Semi-

" nar. They've all seen the radio busi-
ness from both the top and the bot-

tom, and along the way they've P . P

leamed that they can succeed no mat- .

ter what the obstacles and that win- SRV /7/)
MaRCH S 10 [}

ners never give up on their dreams.
Join our very special guest moderator, Westwood One
Chairman Norm Pattiz, for an exclusive conversation with
an all-star lineup of national talkers including Mike
Gallagher, Phil Hendrie, Tom Leykis, Joey Reynoids and
Ed Tyil. it's an hour guaranteed to offer fireworks, laughs
and inspiration ... and it's exclusively for attendees of R&R's

Register Now! Log on 10 R&R ONLINE (www.rroniine.com) for easy
and secure online registration, hotel information and the complete TRS
2001 agenda. You'l also find a registration form on Page 10 of this week's
issue. Don't miss News/Tak radio’s biggest annual event, the R&R Tak
Radio Seminar, which will be heid March 8-10 at the Marina Beach Marriott

or learning to regroup and save face
following a disastrous meeting.

Focus On Today

At just under 300 pages, Viscusi's
book is an easy read as he explains
what he believes 10 be some basic
principles that will lead to success in
today’s workplace. **Your career be-
gins with whatever job you are doing
today,” he says. “Basically, what that
means is that it’s important to learn
to be happy with what you are doing
today, as opposed to spending a lot
of time worrying about the next step
or what your next job will be. It is
better to focus your energy on the job
you are doing today and on doing it
well.

“In radio I've noted that program-
mers and hosts are ofien so busy focus-
ing on their next step that they some-
times lose their balance in the job that
they are doing today. If you do a good

job at the job you are doing today. you
will no doubt go to the next level. But
you place all that in jeopardy when
you spend a lot of your time and en-
ergy focusing on your next move or on
being too ambitious with your own
self-promotion.”

Viscusi also recognizes that most
workplace environments have as-
pects that are unfair, exhausting and
sometimes even bizarre. “Work is
what it is,” he says. “Your job is
your job, and you need to avoid
things that distract you from doing it
well.” Asked for examples, Viscusi
cites self-pity. “OK, so you have a
terrible boss,” he says. “Stop feeling
sorry for yourself about it or trying
to make others feel sorry for you. Ei-
ther learn to deal with it, or go get
another job.”

Viscusi says that there’s one kind

Continued on Page 26

What's Next?

78 million boomers are asking,

SSBACH

takes 35 - 54's on a quest for the answers.
The perfect lead-in to Art Bell. Nighttime
talk from Broadcast Programming.

JONES

BROADCAST

PROGRAMMING ~ 800.4268.8088

bpredio.com
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How To Be An Office Survivor

Continued from Page 25

of employee that nobody likes to have
around the workplace in any busi-
ness. “Nobody wants HMEs around
the office,” he says. "High Mainte-
nance Employees. This is the person
who is constantly complaining about
the temperature at the office or that
their cubicle or office isn’t in the
right location.

*“They whine about the perfume a
co-worker is wearing and have 500
questions for you about anything you
want to do. These people may very
well have excellent skills and even be
brilliant at their jobs. but when push
comes to shove and the boss has to
lay someone off and all things are
equal. it’s the HME that is going to go.”

Leave Some Of You At Home

Viscusi feels that it is important to
learn to separate your work persona
from the rest of your identity. “When
at work you want to try to be the per-
son the company expects you to be,”
he says. “For example, maybe you
wear a nose ring, but that’s not typi-
cally the look you'd sce around your
workplace. Don't bring that part of
your personal persona to work.

*It’s not that you shouldn’t be
yourself, but you do need to under-
stand that there is generally a bit of
difference between your workplace
personi and who you are outside the
office. Don’t go out of your way to be
strange or bizarre at the office.”

But does that rule apply in radio or
other industries where those who
consider themselves to be creative
types often take pride in looking or
acting different to stand out from the
crowd? “"That might be what some
think is necessary,” says Viscusi,
“But let's take a look at reality. Sure,
every personality has his or her
shtick. but the great ones have
leamed how to scparate it from the
workplace.

“Take a look at some of radio’s
most high-profile personalities, peo-
ple like Howard Stern, Rush Lim-
baugh or Dr. Lavura, The reality is that
they are all really very normal people
on so many different levels. If you
want to succeed in the radio business,
you need to understand that no mat-
ter how creative you are, most of the
people you are going to deal with in
your job every day are exceedingly
normal personalities.

“The PD, the GM, the corporate
CEO — they all want pretty normal

people around the office, not crazy

HME types. And the higher up in the
corporatc ranks you go, the more
obvious this fact becomes. While
most of them will buy a personality’s
shtick on the air, they're nol as com-
fortable with it onc-on-one.”

Can’t We All Just Get
Along?

Viscusi says that one of the prob-
lems he hears about most from call-
ers to his program is getting along
with co-workers at the office. “Most
people seem to have problems with at
least some of the people they work
with every day, and they really don't..
know how to deal with them,” he
says. “One thing I always tell my cli-
ents who are beginning a new job in
a new office is to obscrve my three-
month rule.

“That is. for the first three months,
keep your eyes and ears open and
your mouth shut. Observe the work
environment around you, and learn
how people interact with one anoth-
er there. | also think it is very impor-
tant to find yourself a mentor —
someonc who can be a guide and
counsel you from their experience.
Learn what it takes to get along in
your particular workplace situation.”

*.To Hell and Back” Panel

RADIO

THE DOLANS
Nominees, 2001

Syndicated Personality
Qf The Year

Luncheon Keynote,
Friday, March 9th

Saturday, March 10th

212-642-4533
: worradionet.com

DR. JOY BROWNE

MUST-BUY

www americanradiohistorv com

“If you want to succeed in the radio business, you
need to understand that no matter how creative you
" are, most of the people you are going to deal with in
your job every day are exceedingly normal
personalities.”

e = =

Viscusi points out that leaming to
manage up is as important as manag-
ing down when it comes to your ca-
reer progress. “Don't forget that ev-
ery boss has a boss t0o.” he says. “So
you have to learn to manage your
manager. He or she needs to know
that they can count on your loyalty
and that you expect their loyalty in
return.

*If your boss takes credit for one of
your ideas now and then, that’s OK.
If it’s a co-worker, that’s a very dif-
ferent story. When you find yourself
working with someone who is a back-
stabber — someone who is constantly
making your job more difficult or
who seems 1o constantly try to make
him- or herself look good at your ex-
pense — take your complaint direct-
ly to that person. Don’t go to their

| boss; go right to them, and be very

direct in letting them know your
problem with them and that you have
no intention of letting them get away

with their behavior.”

Office Romance Not Always
Taboo

In today's politically correct work

: | world it may come as somcething of a
| surprise to many to hear that Viscusi
| does not necessarily advise against

that age-old dangerous liaison, the of-
fice romance. “l have never been in
any workplace where | didn’t know or
see people who werc involved in ro-
mantic relationships at the office.” he
says. “Companies have rules and reg-
ulations regarding sexual harassment,
but that’s very different from having a

| romance at work.

“The workplace is full of single
people who spend more time with
each other than they do at home. it's
a logical place for you to meet other
people with whom you have things in
common. There is nothing wrong with
thinking of work as a potential arena
for meeting your mate or sexual part-
ner as long as you follow certain
guidelines once you have met that per-

Viscusi points out in his book that,
when it comes to office romance, *The
rule of rules is: Be careful! That
means venturing into those waters
with open eyes. There’s more on the
line here than meets the eye. Even if
a relationship works out beautifully, it
still generally imposes strains on the
participants’ work lives and involves
anxieties and limitations others don’t
share. And if a relationship goes bad,
what's on the line isn’t merely broken
hearts and hurt feclings. Your profes-
sional credibility is at stake as well —
the respect you elicit at your company
and your extracompany reputation.”

And while Viscusi secms looser

than some regarding romance between
co-workers, he's far more cautious
when it comes to relationships with
the boss. A love relationship between
a supervisor and subordinate is always
a terrible idea.” he wams. “In fact.
many companies forbid this sort of af-
filiation. Once co-workers know about
a relationship between a manager and
a reporting worker, everything be-
comes suspect.

“Any positive feedback. promo-
tions or other favorable treatment for
the underling will be seen as favorit-
ism, even if it’s completely legiti-
mate. Plus, the power differential
puts the junior-persona at a horrible
disadvantage professionally — and
it's not too good for most relation-
ships either!”

E-Mail Is Forever

Viscusi points out that, in today's
fast-paced world, a lot of what would
have been personal communication
between co-workers in years gone by
has been replaced with the technolo-
gies of voice mail and e-mail. “Peo-
ple fove the idea of these technolo-
gies. but they often accidentally get
themselves in trouble by misusing
them,” he says. “You nced to always
remember that c-mails and voice-
mails are forever.

“People call in afier hours and lcave
voice-mails when they've had a few
too many drinks. or they fire off an e-
mail when they’re angry. And just
about everyone knows someone who
has mistakenly forwarded a very per-
sonal c-mail message to 100 co-work-
ers with one keystroke. So stop and
think twice before you send any e-mail
or leave someone a voice-mail that can
later come back to haunt you. I can't
emphasize this point highly enough.”

Finally, Viscusi urges those who
want to succeed in today's workplace
1o leam to share credit, show grace
under pressure and promote their per-
sonal ambitions in appropriatc ways.
“Be careful about those people in the
office who are overly ambitious about
self-promotion,” he says.

*“They're usually the dangerous
ones, because they frequently know
how to steal credit and fool the boss,
even if they aren’t fooling you and
your co-workers. Those who are the
biggest political animals at the office
are generally chameleons — they
know how to present themselves one
way to you and another way to the
boss. Don’t think that just because
you think that person is a jerk, your
boss necessarily agrees.”

Reach Stephen Viscusi at
stephen@ viscusi.com, or in his New
York office ast 212-595-3811.
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What's Up At WCBS-FM?

Joe McCoy sets the record straight on programming changes

w ¢ could really sensationalize this column by running a headline proclaiming, “WCBS-FM/
—=— New York Plays Music From the '80s.” And while that’s the truth, it doesn’t tell the real
story that longtime PD Joe McCoy is trying to convey to the station’s legions of devoted listeners.

Sure, McCoy has added a
handful of *80s titles to the
playlist. However, that mu-
sic only accounts for about
3% of what you're likely to
hear in a 24-hour period.
And when you listen closely,
you realize that the titles in-
clude The Beach Boys’
“Kokomo” (1988) and Billy
Joel’s “The Longest Time”
(1984). When you talk
about acts who emerged in
the "80s appearing on the station,
you’re mainly talking about Huey
Lewis & The News.

This week we talk to McCoy about
what’s going on &t WCBS-FM, one
of the nation’s most respected Old-
ies stations. In the process, McCoy
dispels some of the rumors that have
been circulating.

Only At Night

The newest developments started
when air personality Norm Nite an-
nounced that he was returning to
Cleveland to be closer to his family
and friends on a full-time basis. “He
had been commuting from New York
10 Cleveland once a week, which has
got to be a bit much,” McCoy fays.
“He’s got his family there, and 1
think he just wants to stay in Cleve-
land from now on. | certainly under-
stand that. Norm has left and come
back to the station three times in his
career. He's a great guy.”

To fill Nite’s position,
McCoy promoted “full-time
part-timer” Mike Fitzgerald.
He also decided to discon-
tinue several specialty
shows, including a Monday
night *70s show, Wednes-
day’s Soul of the City (de-
voted to soul music),
Thursday’s '60s show,
Friday’s Heart of Rock &
Roll (devoted to music from
1955-63) and Saturday’s
Jukebox Saturday Night (featuring
old rock ‘n’ roll and doo-wop).
McCoy made the decision after
watching the nighttime ratings for the
past year, listening to the station and

“This station is very successful
playing the grestest hits of the *50s,
*60s and *70s throughout the day, so
why shouldn’t we do it at night?””
McCoy asks. Referring to the speci-
ality programs, he says, “There’s a
small niche of people who really en-
joy that stuff. A great number of
those people are now over SS.
They’re afraid that the music they
like is going to go away from the ra-

“1 basically try to say, ‘We're still
playing that stwff during the day, and
we're still going to play it at night.
It’s just that there’s not going to be
four hours of it.” This way everybody
gets to hear the best oldies 24 hours
a day and not just one type of oldies

on a particular night.”

The specialty shows McCoy re-
tained include Cousin Brucic's
Wednesday-night Yearbook, the Sun-
day-night Don K. Reed's Doo Wop
Shop and the Top 20 Oldies Count-
down on weekends. Also still in the
lineup is the station’s “Hall of Fame”
feature, which spotlights a specific
artist, playing two to four of their
songs an hour from 8-11pm.

“We're still going to do a ‘Hall of
Fame’ feature on Fats Domino or
Buddy Holly once in a while,”
McCoy says. “We'll still do a ‘Shake,
Rattle and Roll’ ’50s and early *60s
weekend once in a while. The music
will be there; it just won’t be concen-
trated in four-hour clumps anymore.”

Beyond the *60s

The bulk of WCBS-FM's music is
from the mid-’60s, but another rumor
is that McCoy is placing a stronger
emphasis on music from the *70s. He
responds, “At night we’ve added one
more *70s song an hour, and that’s ba-
sically it.

“We're still an Oldies station.
We’re very successful at what we do,
so we'd be crazy to change it. We're
changing nothing during the day,
when we get the biggest numbers.
The big change will be at night, when
our numbers aren’t that huge.”

As for the smattering of *80s tides,
McCoy says, “If we were playing any
more than that, it would be crazy.
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“We're making a slight tum here, and it's something
that may only be noticeable to that supercore that
" {s very cognizant of anything we do that’s a little
different.”-

T Y

We're playing what make sense.”

And where do *50s titles stand?
*“As far as WCBS-FM is concemed,
we're going to play "50s music, but
it’s going to be the high-profile *50s
stuff that means the most,” McCoy
explains. “] really believe that an
Oldies station should not act or re-
act based on what anybody else does.
They should find out what's right for
their market and go with that. 1 don't
think you can just take that *50s mu-
sic off. There is no audience that is
more hard-core and more loyal than
those *50s people.”

Admitting that music testing is not
a priority, McCoy says, “The last
music test we did was almost two
years ago. We're about to do one this
spring. We don’t really rely 100% on
music testing, and we don’t do them
twice a year. :

“There are some people who be-
lieve that you need to do one or two
tests a year. That’s fine. It’s their be-
licf that they need to do that to pro-
gram their radio station. And some
of those people are not as success-
ful as we are.”

Natural Evolution

Of course, part of the reason for
the changes is the aging of Oldics’
core demo. While McCoy says that
WCBS-FM account executives can
still successfully sell the 55-64
demo, he notes, “It would be won-
derful if Madison Avenue and
Arbitron took that 35-64 demo and
made it the real selling demo. When

you look at it, the baby boomers are
the people who have the most money
and spend the most money. Will
Arbitron and the advertising agencies
ever realize that? | don’t know. The
Oldies community has been hoping
that it will take place. It hasn’t yet.”

Tying this topic to the recent
changes at WCBS-FM, McCoy says,
*“Let’s face it, it’s a natural evolution,
and you have to make some adjust-
ments on your radio station. But
we're not going from point A to point
B. We're making a slight tum here,
and it’s something that may only be
noticeable to that supercore that is
very cognizant of anything we do
that’s a little different.

*“Hopefully, we'll be able to bring
part of that younger group to the ra-
dio station. We really want to spread
some of that good fecling and good
sound into our nighttime, which has
been niche-formatted for a little bit
too long. It's served its purpose, but
this is 2001. When | came here in
198), we had to make some
changes.

“Anytime we make any changes
— which is not very often — the core
audience gets a little unsettied, be-
cause they think that it’s going away.
They love this radio station. We don’t
want them to get crazed in any way.
We want them to realize that this is
our format. This is how we make
money. We’ve been doing it now for
29 years. We will continue to do it.
Every once in a while we just have
to make adjustments.”

© “Fits perfectly in our demos.
Goddard'’s 35.years on the air

are all packaged in one great 3 hour

program!”

Rick Andrews, PD, KOOL 101.3 Albuquerque, NM

©® “We made the right choice!
Goddard’s Gold is a fresh change

of pace for my station.”
Brad Majors, PD, Oldies 99WAYS Macon, GA

©® “Fits great for our lar,m demo. Keep

the great programs com
Dennis Michaels, GM, Z-100 FM Mt. Shasta, CA

ng!”

format for
impre

style”

Michael St. John, GM, FUN 92.7 Huntsville, AL

602-381-8200

© “Our listeners are glued to

the radio! What a great show!”
Allan Cook, PD, KOOL FM Tucson, AZ

©® “The best program in this

with the music mix
and Goddard’s warm, friendly

We are very

oxt, 201 Esstern stations
oxt. 211 Westem siations

WestSiar

starcom

The 60’s & 70’s Never Sounded So Good!

www.americanradiohistorv.com
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Rapster

Continued from Page 1

that would have shut down Napster.
Judge Patel’s new ruling is expected
within a month.

As expected, the music business
hailed the decision. RIAA Presi-
dent/CEO Hilary Rosen said,
“American intellectual property is
our nation’s greatest trade asset. We
cannot stand by idly as our rights
and our nation's economic assets are
put in jeopardy or dismissed by
those who would negate their value
for their own enrichment. That’s
why the decision is so especially im-
portant. The court’s decisive and
unanimous ruling is a victory for all
creators.”

Not surprisingly, Napster will
continue its legal battle. CEO Hank
Barry said in a news conference fol-
lowing the verdict, “We are disap-
pointed in today’s ruling. Under this
decision Napster could be shut
down — even before a trial on the
merits. The court ruled on the basis
of what it recognized was an incom-
plete record before it. We look for-
ward to getting more facts into the
record. While we respect the court’s
decision, we believe, contrary to the
court’s ruling, that Napster users are

not copyright infringers, and we will
pursue every legal avenue to keep
Napster operating.

“In the meantime, we intend to
continue our discussions with the
record companies. We have been
saying all along that we seek an in-
dustry-supported solution that
makes payments to artists, song-
writers and other rights-holders
while preserving the Napster file-
sharing community experience ...
We have been engaged in serious
negotiations with several major
record labels. These efforts will con-
tinue.”

Bertelsmann. which recently
partnered with Napster for a planned
paid version of the service, said,
“Today’s decision is another step in
the process of accommodating the
legitimate rights of copyright hold-
ers and the important interests of
Napster users. Bertelsmann is com-
mitted to implementing a win-win
strategy, one that secures and com-
pensates the rights of artists, copy-
right holders and the music indus-
try while also enabling Napster to
provide music lovers with a first-
class file-sharing system. That is
why Bertelsmann did the deal with
Napster in the first place and why we
will redouble our efforts to reach a
mutually satisfactory solution.”

Masteller
Continued from Page 3

product and local talents for Dallas
sposts fans, we will become a ma-
jor factor in this market. I'm very
excited to have Scoit join us to help-
build Dallas’ first FM Sports/
Talker”

Masteller, a 25-year broadcast
veteran, got his first shot at pro-
gramming Sports/Talk at WLAP-
AM/Lexington, KY in 1994. From
there he segued to KISN-AM/Salt
Lake City in 1996 before assuming
his current position.at KFXX three
years ago.

“Sports/Talk always seemed to°

be where I belonged,” Masteller
told R&R. “I love sports, and I'm
passionate about radio, so it’s been
a good fit for me. I think that
launching a Sports format on FM
will expose us to a lot of listeners
who don’t often use the AM dial.
They’re going to hear something
that is new, fresh and fun and that
has the established credibility of
ESPN to make them stick around
and check us out. Any programmer
would jump at a challenge like this,
and I'm very excited and grateful
to all the people at ABC Radio and
ESPN for giving me this opportu-
nity.”

Continued from Page 1

Communications, Lexington’s only
local commercially owned.radio
company, for an undisclosed price.
But the deal does call for Radio One
to operate WDBZ-AM/Cincinnati
via an LMA. Ownership of "DBZ
will be transferred toa new company
owned principally by Love.
Liggins said the deal is “of huge
strategic importance” to his group,
because Blue Chip is a company with
great-assets and strong management
and is complementary to Radio

One’s existing business. Love will be
nominated to serve on Radio One’s
board of directors. The deal is ex-
pected to close sometime in the third
quarter, a Radio One spokeswoman
told R&R.

Blue Chip’s broadcast cash flow

is expected to be about $11.5 million

in 2001, with BCF margins in the
low-40% range. (That’s prior to the
inclusion of cash flow from a re-
cently acquired radio station in Min-
neapolis, which is valued at approxi-
mately $30 million.) That means the
Blue Chip sale price is less than 14-
times projected 2001 BCF. Radio

One says it does not expect the deal
to have significant impact on its 2001
after-tax cash flow per-share forecast.

Radio One also did some selling
last week. The Lanham, MD-based
group said it will sell WIZZ-AM/
Kingsley, MI for $225,000 to Fort
Bend Broadcasting. The station,
which is about 300 miles from De-
troit, was acquired about 2 1/2 years
ago from Bell Broadcasting but has
been dark for quite some time, a

Radio One spokeswoman told R&R.

Radio One will retain the call letters
for future use.
— Jeffrey Yorke

Continued from Page 1

Channel. Of the top 15 billers, In-
finity stations accounted for 59% of
the $773 million total — and that to-
tal was 21% higher than 1999,
Duncan’s President Jim Duncan
told R&R that radio-station rev-
enues saw a steep decline after Sep-
tember 2000, a trend that carried on
through December. “A lot of markets
went negative,” he said. However,
Duncan’s VP/Managing Director

J.T. Anderton pointed out, “Even a
soft Q4 wasn’t enough to knock [the
year] out of the record books.” He
said the decline in dot-com advertis-
ing was felt mostly in large college
and such high-tech markets as Aus-
tin, Raleigh and Madison, W1 and
didn’t have a harsh effect on smaller
markets that never got a lot of dot-
com advertising.

Anderton noted that CHR stations,
especially those that are “Urban-
leaning,” are doing well. As for The
Fan dropping from the top spot,

Anderton said, “It’s amazing it had

the run that it did. It's not like The
Fan is on hard times. It’s more like a
West Coast team won the World Se-
ries for a change instead of the Yan-
kees.”

Regarding trends in the advertising
market, Anderton has noticed adver-
tisers are sometimes waiting longer to
place ads, which he said may be a
negotiation strategy to get lower rates.
But he said that advertisers turn to
radio when they want a quick re-
sponse. “When they’re on the line to
get fast results,” he said, “they come
to radio with checkbooks open.”

Walker

Continued from Page 3

guy,” WKIS VP/GM Joe Bell told
R&R. “We talked with a lot of pro-
grammers and just kept coming back
to the fact that we couldn’t find any-
body who matches the station like
Robert does. Miami is a unique mar-
ket, especially when it comes to
Country. Getting someone who un-

Walker told R&R, “I wasn't really

looking to get back into radio. But
after talking to Joe about WKIS, ev-
erything just fell into place, and it
made sense for both of us, so we said,
‘Let’s do it.” The timing was just
right. Plus, it’s a very good fit for me.
The Beasleys are the greatest people.
I’s a responsive, one-on-one com-

pany, which, in this era of consoli-

dation, is not always the case. Joe is
an absolutely great guy, and there’s
a very talented, solid airstaff — many
of whom have been here for a long

time. It’s an honor and a privilege for
me to be at Kiss, a station with a long
heritage that has done excellent
things in this market.”

Reichling

Continued from Page 3
based local promotion rep for Atlan-
tic Records. He began his music ca-
reer as .a local promotion rep for
EMI Records in Denver, San Fran-
cisco and Los Angeles.
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LLEGENDS

Jerry Boulding goes back so far, he’s in front of you.
By this I mean that he’s so focused on what he does
now that he comes close to dismissing -
his history. I wouldn't let him. \

He programmed 16 major-market
radio stations. He put the first Urban 3
format on the bird. He ran the black
division (it wasn’t called urban yet) of a
major record label. And, after great
success at WWRL/New York during the
‘70s, where he was also National PD of
Sonderling Broadcasting, he became a
consultant at a time when industry
skeptics labeled consultants out-of-work
programmers. He wasn’t,

Today he is VP/Programming for the
American Urban Radio Network, based
in Atlanta. “I wanted to end my career in
an African-American company,” he says,
“and AURN is that company.” In June
AURN will unveil a project it's been
sweating over for years: A Century of
Soul. Look for it on a radio station near you.

WHERE THE MUSIC WAS

Boulding grew up in Beaver Falls, PA, a steel town
about 40 miles northwest of Pittsburgh. “I knew guys
who worked in the mills who made a lot of money but
hated what they did,” he says. “I didn’t want to go in
the steel mills, and radio seemed like fun.”

In the early ‘60s, when Boulding got interested in

night Boulding listened to signals from down South. “I
listened to WLAC/Nashville when the skip patterns
took over, and I could hear Hoss Man Bill Allen and
John R, two white guys, playing rhythm and blues.”

Like kids all over the country with radios under
their pillows, Boulding was sucked in by artists like
Ruth Brown, Lloyd Price and The Drifters and by
songs that you couldn’t hear in western Pennsylvania.
“You went to where the music was,” he says, “and the
color of the guy presenting it wasn’t important.”

SOUL RADIO

“In the early stages it was called Soul radio, and you
had black jocks playing music for a black audience,”
Boulding explains. These stations, he says, were
mostly in the South. “But in a lot of markets black
Emgramming just didn’t exist, except for rhythm and

lues shows on weekends.” A change was gonna
come, however.

“A guy at WIXY/Cleveland found a Sam Cooke

radio, Pittsburgh was a good-sized radio market, but at

WITH BOB SHANNON

Soul/Black/Urban

IERBOIMEIRY  T7:¢ color of the guy presenting it wasn’t important.”

record and started playing it,” says Boulding. “The

next thing you know, it spread. Alan Freed, at another
. - Cleveland station, heard Cooke’s record on

the radio and said, ‘Oh, man, I'm gonna
find all of this music I can.”” Freed, says
Boulding, really got it and then went to
New York, “where he got big, got caught
with payola and died broke.” A story for
another time.

Let’s skip ahead. After his first job at
Pittsburgh daytimer WILY Boulding got his
bachelor’s degree at Duquesne University
— “So [ could have some career options,”
he says — and then it was off to Korea to
pay back Uncle Sam and ROTC obligations.
He did a little Armed Forces Radio, but not
much. “There were very few blacks in
Armed Forces Radio,” he says.

When the Army let him K)ose in Ft.
i Riley, KS, he got a job at KJCK/Junction
City. “It was the perfect transition, one of
those little stations where you do every-
thing,” he recalls. “I picked up some skills — produc-
tion and formatics — that I probably wouldn’t have
gotten if I'd stayed in black radio.”

ORIGINAL SOUL BROTHER

From KJCK, he jumped to WHB/Kansas City, and
it’s there that the National PD of Sonderling Broadcast-
ing, Dave McNamee, found him.

“I worked Top 40 and a lot of AC before I went to
WOL/Washington,” says Boulding. “Interestingly
enough, when [ started doing black radio, they said,
"You know, you don’t sound black.” ‘What is black
supposed to sound like?’ I asked.

“I started doing things that made me sound like
either the hippest white boy you ever heard or a black
guy who wasn’t going to go too far out.” Boulding
recalls that during the interview for WOL, McNamee
asked him if he was black. His answer was, “Yes. |
can’t fake that.”

He was off to DC and on the air as Jolly Jerry B. “1
was one of the original Soul Brothers at WOL,” says
Boulding, and he laughs as he remembers the perks:
“We'd go to a remote at a shoe store, sign an 8x10
glossy and walk out with ten pairs of shoes — and
nobody felt bad about it.”

BouK:ling wanted to program, and he parlayed his
success at WOL into PD jobs along the Eastern
seaboard: Roanoke, Richmond and Baltimore. Sonder-
ling then called him with an offer to program WWRL/
New York.

BLACK RADIO

The change that was gonna come came. By the time
Boulding hit New York, black Americans were seeing
themselves in a different light.

“James Brown had this song out, ‘Say It Loud, I'm
Black and I'm Proud,” and the whole black thing
started to happen,” says Boulding. “Martin Luther
King, Maicolm and Bobby Kennedy were dead. There
was a lot of anger.”

He also remembers that the phrase “right on” was
magic. While today the words may seem trivial, at the
time they were an expression of solidarity. WWRL/
New York became a force to be reckoned with, and
what had been called Soul radio became Black radio.

At WWRL Boulding and his staff — including
Frankie Crocker and Enoch Hawthorn Gregory, a.k.a.
The Dixie Drifter — created what Boulding called
“black Boss Radio.” The only difference between
WWRL and WABC, he says, “was that we played some
songs they didn’t, but the formatics were there.” Of
course, he minimizes it. You should hear the airchecks.

Boulding left WWRL to consult and then joined
MCA Records to run their black division — it still
wasn't called urban, not yet. “I thought I'd see how that
game worked,” he says, “but the problem with record
promotion for me is ti,mt at some point you have to tell
radio to play a record that you know isn’t a hit, and 1
couldn’t do that.”

He returned to radio, and eventually the hands-on
chapter of his programming career closed at WBMX/
Chicago.

URBAN RADIO

Boulding laments how the job of a program director
has changed. “PDs don’t make the decisions they used
to make,” he says. “Consultants do: The difference is
that some Urban consultants are light years away from
the shallowest black experience, and make
mistakes. They're aliens from another format.”

Boulding is quick, however, to point out exceptions
to this rule. “Don Kelly, Jerry Clifton and Dean
Landsman figured it out,” he says.

As he looks back at the evolution of Urban radio,
Boulding comments, “The white guys taught us
formatics, but we taught them that hipness was part of
what we did and that, beyond the music, it was the
hipness that a lot of white folks came to black radio to
hear.”

When I ask Boulding what he thinks about the future
of our medium, he says, “I'd like to think about that
answer before I give it to you.” After a pause, he
continues: "I believe in what radio is and what I know
it can be.”

He pauses again. “That’s the short version.”

Next week: Tom Donahue

Bob Shannon writes, voices, produces and consuits from
his Bainbridge Island, WA-based based business,
bobshannonworks. Shannon, who continues to consult his
former employer, TM Century, can be reached at

bob @ shannonworks.com.
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Gul
omero Campos, former VP/Program
ming for Z Spanish Radio, pleaded
guilty Tuesday to a single felony tax

count for failure to report payola eamings on

his tax retumns, the Los Angeles Times reports.

He was charged with taking more than

$200,000 in kickbacks in return for airplay on

the company’s 32 radio stations and its
syndicated networks, which air on 46 affiliates
nationwide. Campos accepted the payments
between 1995 and 1997 and may have
received as much as $15,000 per month from

Fonovisa Records, the U.S. arm of the

Mexico-based multimedia conglomerate

Grupo Fonovisa. The offense could cost

Campos up to $250,000 and three years in

prison. Campos’ attorney tells the Times that

Campos cooperated with the investigation,

thereby avoiding a direct charge of payola,

and that Campos didn't think his actions were
illegal, since they would have been accepted
practice in Mexico. Z Spanish is now wholly
owned by Entravision.

The Times' Chuck Philips also reports that
the Justice Department is investigating
alleged cash payments by independent
promoters at Urban stations across the
Southem U.S. These kickbacks may invoive
the urban-music divisions of some of the
world’s largest record conglomerates, and
Philips quotes radio and record-label sources
who say more than a dozen third-party
“gquarterbacks™ who operate in such markets
as New Orleans and Atlanta are providing PDs
with under-the-table cash to gain airplay at
particular radio stations. No specific radio
stations or record companies were mentioned
in the article.

Is the reign of teen queens and boy bands
approaching its apex? Another L.A. Times-

- penned piece — also spotted in Tuesday’s

Omaha World-Herald, no less — claims that
the youth.pop wave has begun to ebb. “It's as
if there’s a sense by a lot of radio program-
mers that now is the time that they’re sup-
posed to end the cycle,” R&R GM Sky
Daniels told the Times. “It's definitely out
there; you can see it in the numbers.” But
consultant Jeff Pollack doubts that there’s an

anish Exec Pleads
In Payola Prohe

all-around cooling-off of pubescent pop. “It's
hard to say it's cooling off, because it's still so
enormously successful: the tours, the album
sales, everything else. But if it's leveling off at
radio, | think the reason is that some Top 40
stations want to show more of a multidimen-
sional sound so listeners aren’t hearing the
same thing every time they turn the radio on.”
Jive promotion master Joe Riccitelli counters,
“The way | leamed it, pop radio was supposed
to refiect pop culture. But | think sometimes
programmars overthink things and lose their
way. That's where we are with Britney Spears. |
don't see anyone questioning the trend right
now, except for pop radio.”

Last week ST told you about Premiere
Radio Networks’ decision to cancel 20 pro-
grams and services as part of a consolidation
effort. A listing of those programs and services
was released by Premiere Feb. 9. Among the
first to go is talk host Lionel, who will air his
final show March 2. The other canceied
features will air their final programs the week-
end of March 9. The canceled shows and
services are: Club Country Live, Custom
Moming Music; Cutier Country Comedy
Network; Fifth Floor Production Libraries and
Noise Generator Production Library from BRg;
Reality Prep Service; Reelin’ in the Years; The
Extra Report With Leeza Gibbons; The Country
Plain Wrap Countdown; The Motorman; The
Scoop Comedy Network; and the rock program
House of Hair, hosted by former Twisted Sister
frontman Dee Snyder.

Bonneville has dropped the Classical
format from WNIB/Chicago and simuicast
partner WNIZ/Kenosha, Wi. WNIZ is now
simulcasting Hot AC sister WTMX, while WNIB
spent Monday stunting with all-Barbra Strei- -
sand tunes. What format will 'NIB {ake? Stay
tuned....

In other Bonneville news, KZQZ/San
Francisco hires former KZLA/L.A. moming
team Gene & Julle for wakeups, beginning
Feb. 26. The pair were hired by Bonneville to
work at KZLA, but they ended up losing their
jobs when Emmis purchased the station weeks

Continued on Page 3%
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later. They've also worked at KBFB/Dallas-Ft.
Worth.

What's up at Clear Channel's highly
successful Oldies WMJVCleveland? Longtime
PD Denny Sanders has left the building, as
have veteran afternoon host Scott Howitt,
midday host Bob McKay and News Director
Ed Richards. Mlke Ivers, from crosstown
Country WGAR, is set to take afternoons at
‘MJI, while WGAR PD Meg Stevens is
handling nights.

3

WSSR’s Valentine
Vasectomy!

For Valentine’s Day Clear Channel Hot
AC WSSH/Tampa decided to award one
lucky couple a trip to Las Vegas to see Bon
Jovi in concent. Following the show the
couple visited a chapel
to renew their vows —
with Jon Bon Jovi and
Richie Sambora provid-
ing the entertainment.
The newly reaffirmed
husband may have
procrastinated about
boarding the return
flight to Tampa, howev-
er: He'll be receiving a
complimentary vasecto-
my, courtesy of resident specialist “Dr.
Cockburn.” At least the man will have
something in common with WSSR PD Scott
Chase: Chase got his tube tied live on the
air Tuesday morning during the Jeff & Jen
show!

%

Scott Chase

Rumbles

* Former Citadel/Charleston, SC Market Manager
Ray Raybourne takes similar duties for Cumulus’
Myrtle Beach, SC properties.

«Tracey Lee is named PD at WAMO-AM &
WPGR/Pittsburgh.

¢ E.J. Tyler takes PD duties at Hot AC KLLY/
Bakersfieid.

« Chris Reynolds is named PD of WFMK/Lan-
sing, Mi. He had been PD of KQXT/San Antonio.

« Former KQKQ/Omaha Asst. PO/MD J.J. Mor-
gen heads to Journal Hot AC KMXW/Wichita as
PD, effective Feb. 19.

* David Brower departs the VP/GM chair at
Clear Channei’s Chico, CA properties to become
Regional VP for Primebyte.com.

* Brien Hart takes the PD chair at WZEW/Mo-
bile. Linda Woodworth continues as MD, while
former PD Catt Sirten remains host of the station's
Sunday Brunch jazz show.

*KHTO & KZRQ/Springtield, MO PD Ray
Michaels resigns.

* Jumpin’ Joe becomes PD/morning host at
Country KTTX/Bryan-College Station, TX.

* Jeannine Jersey-James joins WTIC-FM/Hart-
ford as Asst. PD/MD.

* Gina D. exits the MO/midday post at KGGI/Riv-
erside. ;

* KUBE/Seattle MD Julie Pilat adds Asst. PD
duties.

* Chris Griffin becomes interim MD at Adult Al-
ternative noncommercial WYEP/Pittsburgh.

. *Former R&R Radio Editor Dr. Gary Heller is
named Research Diractor at KNX/Los Angeles. -

* WFLC/Miami moming host Dave Sinclair's
contract has not been renewed, and he'll depart the
Cox Hot AC in April.

* WFIV/Kissimmee-St. Cloud, FL changes its
calis to WHOO following its flip to Aduit Standards.

www americanradiohistorv com
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Records

* Eplc ups San Francisco regional Jonsthan
Kline to Dir./Operations & Promo. Concurrentty,
Promo Asst. Amanda Walk segues (o Kiine's post.

= J Records taps former KMEL/San Francisco
PD and ex-Hits Crossover Editor Michelle San- .
tosuosso as its new head of crossover promo.

* MCA names former KDON/Monterey PD Den
Watson its new DC-based rep.

* Epitaph promo goddess Christina Whitetrash
becomes head of promo following Kim White's res-
ignation.

Meanwhile, sister CHR/Pop monster
KliS/Los Angeles celebrated Valentine’s Day
by offering couples the opportunity to ex-
change vows — at the drive-through window
of a Krispy Kreme Doughnuts shop! Each

couple received a five-minute in-car ceremo-
ny, then friends and family joined in the
festivities as Atlantic recording artist Edwin
McCain provided a live in-store performance.
Three lucky couples received wedding ring
sets from a jeweler, while aptly named KHS
afternoon host Valentine paid for the honey-
moons. Krispy Kreme provided a four-layer
wedding cake made of its delicious dough-
nuts for the special occasion.
" B.J., Domino Say <
Bye-Bye To 'FLZ

B.J. Harris, OM of WFLZ & WSSR/
Tampa and co-host of the syndicated MJ &
BJ moming show, heard on WFLZ, KSLZ/St.
Louis and WKFF/Ft. Myers, has decided to
step down. Harris told Clear Channel/Tampa
VP/Market Manager Dave Reinhart earlier
this week that it was time to come off the air
after a decade of waking up at 4am. “WFLZ
has been my home, my family and my life,”
Harris said. “It's been a great ride, but | have
another home, family and life that need some
attention right now.”

Meanwhile, WFLZ PD Domino has
decided to step down to accept programming
duties at Susquehanna’s KRBE/Houston.
Reinhart is accepting applications for Domi-
no’s former post.

Veteran radio programmer John Sebas-

tian tells ST that he’s putting the finishing

touches on a brand-new Class C, set to sign
on in Tucson. The station will take the KCMT
calls and offer a Country format.

The simulcast of Urban Oldies WSVV &
WSVY/Norfolk has ceased. WSVY becomes
Urban AC as “Vibe 107.7,” while WSVV
adopts a CHR/Rhythmic format as “The
Beat.” Michael”Heart Attack” Mauzone, MD
for top-rated Urban sister WOWI, takes PD/
MD duties at The Beat, which flips calis to
WBHH.

Recently elected Radio Hall of Fame
member Dick Bartley inks a new multiyear
contract with ABC Radio Networks. Bartley
hosts, writes and produces the weekly
American Gold and Rock & Roll's Greatest
Hits programs for the network.

Just when we thought we'd seen enough
Survivor-themed radio contests, along comes
WWDC (DC101)¥Washington's Sewer-vivor.

Continued on Page 35
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“The real hits don’t always happen in 6 weeks or
even 6 months, smart record companies realize that
~sometimes it takes longer.That's why after 7 months
of finding believers Sarina Paris is now proving
to be a hit where it’s played!”

— GUY ZAPOLEON/ZAPOLEON MEDIA
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KHTS 20x San Diego -
Singles#44-#27

WKTU 31x Calling Out...
New York Singles #23-#17

Already Added and On the Air:

KIIS/24x KDND/34x KSMB/12x
WBFA/15x KCHZ/42x
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Street Talk.

Continued from Page 32

Six listeners are presently living in_a trailer-
size Porta Potty parked at the station’s
studios, each vying to become the last .
remaining resident of the . commode-on-the-
road. DC101 morning madman Elliot.is
coordinating the stunt and hopes to continue
it through Feb. 23. The winner gets an all-
expenses-paid trip to the Australian outback,

where CBS-TV's Survivor Il is based. Live
images, such as this one captured Tuesday
night, can be seen at www.dc101.com.

The Feb. 2 death of San Antonio police
officer John “Rdcky” Riojas — the 43rd
SAPD ofticer to die in the line of duty in the
past two years — prompted KTFM/San
Antonio air personality Rewind to raise
funds for and awareness of the SAPD’s
Officers’ Association. Upon learning of
Riojas’ death, Rewind took up residence on
a rodeo Ferris wheel and will stay there until
Tuesday.

The Orlando Sentinel reports that former
WTKS/Orlando midday co-host Bo Rhodes
is being held without bond in an Orange
County, FL jail. Rhodes is awaiting a court
appearance on a third-degree felony
probation violation stemming from a Dec. 8
DUI arrest.

Fisher Entertainment's Glenn Fisher
tells ST that his company is expanding and
is looking to hire producers for shows and
services. Although Fisher is based in Santa
Cruz, CA, the candidates’ locations are
unimportant. Interested parties may contact
Fisher at glenn @fisherentertainment.com.

AP reports that outdoor firm Van Wag-
ner has signed a contract to rent space on
the side of National Public Radio’s Wash-
ington, DC headquarters. House Commerce
Committee Chairman Billy Tauzin criticized
the plan becausée NPR is prohibited by law
from selling ad space, but NPR says it's not
doing that in the traditional sense and
characterized the commercial display as
“wall art” and “mural space.”

Condolences to the friends and family of

Rumors

« s a radio station in the nation's capital consid-
ering a flip to ‘80s? Is it asking people by phone
whether they like DC AC WASH-FM?

* Dave Sholin tapped as VP/Pop Promotion for Cap-
itol Records.

* Terry Mardin returns to Chicago as VP/GM of
WLIT-FM.

* Casey Keating becomes PD of KZQZ/San Fran-
cisco.

* Kipper McGee accepts the PD chair at KTRS/St.

Louis. v

* New Telecom rules go into effect; Jacor and SFX
become the first companies to exceed the 50-sta-
tion mark.

*Steve Crumbley chosen as Ops. Director of
WCAO & WXYV/Baltimore. ’

* Dave Stewart set as PO of WSHE/Miami.

* Steve Candullo lands at Metro Networks as VP/
GM for the New York Region.

* Country WYNY/New York becomes CHR/Rhythmic
WKTU; Scott Elberg named GSM.

v

* Davitt Sigerson selected as President of Polydor
Records.

* Bob Moore made Exec. VP/Stations Group for
Westwood One.

* Virgin Records ups Jeffrey Naumann to Sr. Direc-
tor/Promotion and Iris Dillon to Sr. Director/Cross-
over Promotion.

*Jim Freeman rises to GM of KRLA & KLSX/Los
Angeles.

* WFLZ/Tampa sets Marc Chase as Ops. Dir. and
B.J. Harris as PD.

* Rob Edwards elevated to Divisional Program Co-
ordinator for Bonneville.

* Joff Wyatt wins KPWR/Los Angeles PD slot.

* Tony Gray advances to PD at WUSL/Philadelphia.

*Tommy Edwards awarded WKQX/Chicago PD
post.

* Brian Krysz named OM/PD of KQIZ-FM/Amaril-
lo, TX.

* Howard Stern moves to momings at WXRK/New

= <

* Beau Weaver becomes PD of KILT-AM/Houston;
Rick Candea gets PD duties for KILT-FM.

* Ford Colley boosted to PD of WBBM-FM/Chica-
go.

* Ken Kohl named PD of KOMO/Seattle.

* Dick Edwards promoted to PD of KMJM/S!. Louis.

A

* George Taylor Morris becomes News Director of

WCOZ/Boston.
WQXA/Harrisburg part-timer Mike Rzepeiia,

who died in a car accident Feb. 9. Rzepella
was 21.

ST is also very sorry to report the loss of
WIOV/Lancaster, PA MD/air personality Keith
Patrick, who took his own life Monday. Patrick
was believed to be 30 years old; no other
details were available at press time.

If you have Street Talk, call the R&R News Desk
at 310-788-1699 or e-mail streettalk @ ronline.com

WwWWW . americanradiohistorv.com
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Sound Decisions.

STEVE WONSIEWICZ
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swonz@rronline. com

New Strategies For New Age

O With NAC's door closed to New Age music, labels look to AC
and Adult Alternative to expose artists

ne fun thing about writing this column is the opportunity to watch how programming and
promotion pros deal with the ebb and flow of music, how they seek to capitalize on genres
——and subgenres when the music rises from the streets and into the mainstream or crosses over

from one demo to another.

These thoughts certainly weren’t
top-of-mind when Reprisc Records Sr.
VP/Promotion Phil Costetlo called one
day to talk about the stratcgy behind
Enya’s song “Only Time,” yet they
quickly surfaced r’#‘""""_
as he discussed the
ups and downs of
trying 1o break a
New Age single
during a time
when pop, rap
rock, hard rock §
and hip-hop dom- [
inate the airplay

As you would
expect, Reprise
faced — and still faces — quile a chal-
lenge when it came to promoting Enya.
NAC/Smooth Jazz is now the domain
of pop-friendly jazz and rhythmic-fla-
vored urban music with wide demo-
graphic appeal. It long ago moved away
from the lush, laycred stylings of New
Age, ambicnt and electronica.

With opportunities few and far be-
tween at NAC, Reprise began knocking
on AC’s door late last ycar and initially
found just a few programmers willing to
give “Only Time™ a shot. Since then
many more PDs have come aboard. and
the results have been impressive.

Reprise’s success is important to
note, because it reinforces the upper
demo’s importance and power when it
comes 1o breaking new adult records
and sustaining the shelf life of thosc
that started at other formats. It also sup-
ports the notion that upper-demo listen-
ers, those aging baby boomers. still de-
sire a wide range of music.

‘Time’ Is On AC’s Side

“Every now and then, no matter
what format you're working, a record
comes down the pike that scems like it
has no business getting played on a par-
ticular format,” Costello says. **Yet the
demographic and psychographic match
up, and it gets played and connects
with the audience. This is onc of those
records. because I've scen the reaction
that takes place when mainstream AC
puts iton.”

Costello has scen his fair share of reac-
tions in working *Only Time.” notably
when he broached the idea of going 10 AC
with it to his saff. “They kind of rolled
their eyes when | first started talking abowt

Phil Costelio

it — before they heard the record.” he
says. “But when they got a chance to hear
i, they realized the potential.”

Radio, however, took more convinc-
ing. “Most mainstream AC program-
mers kept telling me they weren't an
Enya station, that they hadn’t played
Enya since ‘Orinoco Flow® [from the
1988 album Warermark],” Costello
says. “ reminded them that their audi-
ence has continued to buy Enya
records in their market since then, even
though she isn’t on the radio.

“We've already scanned over | mil-
lion copies of the new album, A Day
Withowt Rain, with very littic airplay. To
scll that king of volume with little sup-
port from radio is pretty surprising, but
once we convinced them to put it on,
they saw how well it reacted and sold.”

*

“The promo staff kind of
rolled their eyes when I
first started talking
about it — before they
heard the record. But
when they got a chance
to hear it, they realized
the potential.”

R ——

Finding Believers

Reprisc also targeted select Adult Al-
temative stations in its promo effons.
“This is about finding belicvers in cach
format, spreading the word and keeping
things moving forward.” Costello says.
“Our goal is to get Enya back on adult
radio, because even though we've
scanned over a million, we think there's
an cven bigger upside.”

Other labels with New Age acts will

‘undoubtedly waich Reprise’s progress
closely. After all, the genre could use a
boost. Sales of New Age music, ac-
cording to the RIAA's yearly-“Consum-
er Profile™ survey, have fallen 21%
over the past decade, to $73 million in
1999, the last year for which data is

available. New Age’s share of the re-
corded-music market (survey partici-
pants classify their own music) was
1.6% in 1989 vs. 0.5% in '99. Con-
versely, the entire music market has
jumped 122% during the same period.
Higher Octave Music VP/Marketing
Scott Bergstein can relate to Costello’s
— and the entire New Age genre's —
challenges. “Because of the lack of air-
play for these types of artists, we're
very dependent on things like listening
posts, targeting retailers who specialize
in the music and working with a pub-
lication called New Age Voice, whose
label, as a part of Virgin Records, has
excelled at marketing New Age, ambi-
ent and electronica acts,” he says.
“New Age Voice has its own panel

. of stations, but that list is composed pri-

marily of college stations and specialty
shows. NAC hasn't played this type of
music in a long time. maybe five to scv-
en years. There's always hope, but
NAC is'pointed in a different direction,
and that's pretty much toward smooth
jazz or songs with vocals that have
crossed over from other adult formats,
like AC and Urban AC.”

With that in mind, Bergstein knows
he has to pick his baitles when it comes
to going for airplay, and that means
picking the right songs and stations.
*“There's no point in going to radio —
AC or Adult Aliemative — unless you
have something that’s so out of the or-
dinary, it's undeniable,” he says.

Choose Your Shots

That’s certainly truc at Adult Alier-
native, and especially so at KINK/Port-
land, where PD Dennis Constantine
has had tremendous success with
“Only Time.” Other acts, however,
haven't farcd so well. “Over the years
we've tried to get behind several New
Age acts, but we haven't had anywhere
near the results we've had with Enya,
who has a long history with this sta-
tion,” Constantine says. “She’s a big
artist for us, and a lot of her hits, like
*Orinoco Flow,’ arc. big testers for
KINK."

For AC KYMX/Sacramento PD
Bryan Jackson, however, having an
Enya record in high rotation is some-
thing entircly new. He admits to hav-
ing been a little nervous at first about
adding the song. "1t has been a long
time since an artist like Enya has done
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chandising Bob Douglas.

EMI Music and Amazon.com celebrated their partnership at a recent
meeting at the Capitol Tower in Los Angeles. EMI presented the online
seller with a plaqgue commemorating sales of over two million albums
at Amazon.com. EMI Music Distribution was the first major distribu-
tor to trade directly with Amazon.com. Pictured (l-r) are Amazon.com
GM/Music Jennifer Cast and Chairman,/President/CEQ/CO0 Jeff Bezos,
EMI Recorded Music President/CEQ Ken Berry, EMI Music Distribution
President/CEO Richard Cottrell and Amazon.com Director/Music Mer-

well at mainstream AC, so we were
kind of anxious there at the beginning,”
he says.

“When we first listened to it back in
mid-November, we thought it had a
— good holiday feel

& | toit. It had strong

i merits of its own
beyond that, but
since it was the
holiday season, we
decided to put it
on the air. Once
we did, it got the
best response 1've
seen for any
record 1've added
in the past six
months. Every time we play it, we still
get slammed with calls, and we've had
it in power rotation for the past two
months.”

At the other end of the spectrum,
Jackson also recently added Creed’s
“With Arms Wide Open,” to similar
raves from listeners. Add it all up, and
it provides more proof that older listen-
ers are open to more sounds than most
people think.

*In one way, | was surprised by both
records. because they 're out of the box
for AC in general,” notes Jackson. “In
another way, however, | wasn't sur-
prised about either record, because over
the years I've scen our audience re-
spond to records that 1 didn’t think fit
the format. I keep getting less surprised
cach time. If anything, their tastes arc
getting more contemporary, as we're
seeing with Creed.”

Market By Market

That's good news for Nettwerk
Records Group President/CEO Terry
McBride, whose label is home to De-
lerium, a dance-lcaning act with ambi-
ent, electronic and New Age stylings.
McBride's label, Nettwerk Records —
in conjunction with Arista Records —
is currently working two Delerium sin-
gles: “Daylight” at Adult Alternative
and “Silence,” which features Sarah
McLachlan, at Hot AC. McLachlan is
managed by McBride and signed to
Nettwerk S.

As with Reprisc, other labels will be
watching Nettwerk's progress. espe-
cially since “Silence” leans decidedly

toward dance. McBride comments,
*“We've had dance remixes for several
Sarah McLachlan tracks, because it's a
side of her we want people to see. The
great thing about her is that she appeals
to ravers and kids as well as older
adults.”

McBride, like Costello. is taking a sta-
tion-by-station, market-by-market ap-
proach to cach song. “We haven't seen
any doubles [two stations in one market]
yet,” he says. “1 can get WBMX/Boston,
but [ can’t get WXKS or WBOS. But
the album is selling about 4.000 pieces
a week, and we continue to get more air-
play and are getting research and request
stories.

—

“There’s no point in
going to radio — AC or
Adult Alternative —
unless you have
something that’s so out
of the ordinary, it's
undeniable.”

Scott Bergstein |
T T

“What we're doing is not even mi-
cromarketing, it’s ‘microradio” market-
ing. We're not going after one specific
format and then crossing it over to an-
other. We're picking 25% of the pancl
at Hot AC that might play her record,
fully realizing that we may not get the
other 75%."

As for the chart-watchers, McBride
says, “We haven't gotten them yet. Will
we? Maybe, but you know what, *Si-
lence” has a great chance to go the dis-
tance. Normally, you start out with the
sccondary markets, build a story and
then get the major stations. We're do-
ing the opposite, because we have some
adventurous programmers out therc
who are taking a chance. We have
enough major-market stations to get
things going, to get the spins and re-
search needed 1o convince the smaller
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Saliva's 'Disease’ Spreading At
Atternative, Active Rock And Rock

A hometown hoedown in Memphis on Feb. 8 for lo-
cal favorites Saliva was just the tonic Island Def Jam
Music Group necded to officially kick off the promotion
and marketing efforts behind the band’s new single.
“Your Discase.”

That was in October "99. Unfortunately, Marlette was
booked until May 2000 so the band spent the downtime
working on new material and doing some touring.
Around the beginning of July 2000 the band tumed in
their album. “We couldn’t be more happy with the re-
sults.” Stevenson says. “Marlette
and the band really see eye-to-eye
musically and personally. But as
much as we wanted to get the al-
bum out. we knew we had to hold
it so it wouldn’t get lost in the
fourth-quarter rush. This is such a
special band that we wanted to
make sure everything was in
place.”

Despite having to wait to release
the full-length in early 2001,
IDJMG didn’t sit still. The label
placed “Your Disease” on the
soundtrack to the movie Dracula
2000, which was released last year,
and released samplers of Saliva
music to consumers in 2000. The

Saliva

IDJMG promotion team also
started visiting radio and talking up

In many respects the party had already begun, as
“Your Diseasc™ picked up a before-the-box chain add
at Infinity’s Alternative stations (WXRK/New York,
KROQ/Los Angeles. WBCN/Boston. WHFS/Washing-
ton, et. al.), as well as early adds from Active Rock sta-
tions KBPl/Denver. KUPD/Phoenix, WRIF/Detroit,
WLZR/Milwaukee, WCCC/Hartford. KRXQ/Sacra-
mento, KIOZ/San Diego. KUFO/Portland, KILO/Colo-
rado Springs, WRLR/Birmingham and WMFS/Mem-
phis. IDIMG officially went for adds on Feb. 13.

Saliva's career started gathering steam in 1997, when
they were runners-up to the SoCal ska band Save Ferris
in the NARAS Grammy Showcase Competition. When
nothing really happened afier that, the band hit the stu-
dio and self-released a 13-song, self-titled debut album
that same year. The disc caught the atiention of former
WMFS MD Dave Clapper, who began spinning the song
“Greater Than, Less Than” (which also appears on
Saliva’s forthcoming IDJMG debut) in late *97-early
*98. WMFS also supported the track “Cellophane™ from
the indie release.

That activity eventually caught the attention of
IDJMG Sr. Dir/A&R Rob Stevenson, who recalls, '
first heard about them around June '99 from our rock
promotion department. I went down to Memphis and
saw’ them at the New Daisy Theater. They rocked a
packed house, and the kids were singing all of the words
to their songs. That’s not something a lot of local bands
can do, even in Memphis.”

While Stevenson was impressed by the band’s follow-
ing and live performance, he still believed the group
needed more time to work on their songwriting. “What
the band accomplished in a relatively short time was
incredible,” he says. “They already had some great ma-
terial, but they just nceded more time to work on their
craft.”

Stevenson hooked the band up with- producer Bob
Marlette and let them record some demos. *We wanted
to see what they were really capable of. If it didn’t work,
then the band still had some great demos that they could
shop around. But when we heard what they had accom-
plished, we immediately went about signing them.”

the record.

IDJMG VP/Promotion Stu Bergen comments, “We
primed the pump in two ways. On the consumer level
we focused on the Dracula 2000 soundtrack, the sam-
plers and using online marketing and street teams. And
late last year we started gauging interest from radio.
Then in mid-January we released a three-song sampler
1o metal radio to get the ball rolling.”

The Memphis show, says Bergen, tied everything to-
gether. “This is definitely a band whose music fits all
threc formats — Active Rock, Rock and Alternative.
Having talked with radio. we’re confident the music will
fit each format. But. more importantly, we want pro-
grammers to see Saliva as a band and not just a collec-
tion of hit songs. We want to put a face to the band, and
the Memphis show is a perfect way to do that, especially
since they worked so hard to develop a strong follow-
ing in the area.”

One programmer who has witnessed the band’s de-
velopment is KFMA PD John Michael, who was MD
at the now-defunct Alternative WRXQ/Memphis when
Saliva released their debut album. Having witnessed
what the band had accomplished in Memphis, Michael
began playing “Your Diseasc™ from the Dracula 2000
soundtrack last year.

As to why he came on board early, Michael com-
ments, “We aren’t-early on a lot of new bands, but when
we are, we look for the total package — bands that have
more than one hit, have the goods live and are ready to
be stars. Saliva fit the bill. Those guys have an excel-
lent live show, have a history of selling records. and they
write songs that people really like. That's why we’re
giving them a shot.”

Michacl says “Your Disease™ requested “really well
when we first started playing it and continues to get good
phones. When it comes to new music, our audience has
the biggest appetite for rock-based stuff. They're the first
to call to find out more about bands and check out our
and the bands’ websites.”

Going forward, IDJMG is close to finalizing the
bands tour-plans and radio shows. Saliva's IDIMG de-
but album, Every Siv Seconds, will be released March 27.

— Steve Wonsiewicz
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Bjork, Dylan, Newman
and Sting In Oscar Bid

Here are the Best Original Song nominees for the 73rd

Annual Academy Awards, which were
announced on Feb. 13: Bjoérk, Lars Von
Trier and Sjon Sigurdsson for “I've Seen
It Ali” (from the movie Dancer in the
Dark); Bob Dylan for “Things Have
Changed” (from Wonder Boys), Jorge
Caiandrelli, Tan Dun and James
Schamus -for “A Love Before Time”
(from Crouching Tiger, Hidden Dragon);

Bjork
Randy Newman for “A Fool in Love™ (from Meet the Parents);
and Sting, along with David Hartley, for “My Funny Friend and
Me" (from The Emperor’s New Groove). The Oscars will be
handed out March 25. Dylan’s “Thing Have Changed” took
‘home a Best Original Song trophy at the 58th Golden Globe
Awards.

Go-Gos Ready
New Disc

The Go-Gos have set May 15 as the release date for their
reunion album on Beyond Records, God Bless The Go-Gos.
It's the group’s first new album of original material since the
mid-"80s and was produced by Paul Kolderie and Sean Slade.
The first single, “Unforgiven,” features Green Day’s Billie Joe
Armstrong. In other major-release news, Aerosmith will drop
their first studio album in four years, Just Push Play, March
6. The disc was produced by Steven Tyler and Joe Perry,
along with Mark Hudson and Marti Fredericksen ... Platinum-
plus hip-hop queen Missy Elliott will release her new album
May 15. Featured guests on the disc include Jay-Z, Eve,
Ginuwine, Da Brat, Memphis Bleek, Method Man and
Redman.

This 'n’ that: The Associated Press reports that Eagles gui-
tarist Don Felder has sued the group's founding members,
Don Henley and Glenn Frey, claiming he was wrongly fired
from the band ... Motown Records has inked a worldwide
marketing and distribution pact with University Records,
which was founded by Haqgq Islam and is home to artists Dru
Hill and Mya. The first release under the venture will be the
urban male quartet Majusty, whose disc is slated to hit re-
tail this summer ... Chris Blackwell's label Paim Pictures has
signed former Island Records rock band Local H... Trip-hop-
per Tricky has inked a recording
dea! with Hollywood.

Tour update: The Dave
Matthews Band kick off their
national tour in their hometown
of Charlottesville, VA April 21 ...
The OzzFest tour taps Dis-
turbed as the headlining act on
its second stage and adds
Crazy Town to the bill on the main stage ... ‘N Sync launch
their summer tour May 12 in Miami in support of their as-yet-
untitled album, which they have been recording over the past
few months ... O-Town embark on their first U.S. tour Feb. 22
in San Diego ... Ex-Dire Straits frontman Mark Knopfler be-
gins a national headlining tour April 23 in Boston ... Rapper
Xziblt starts a headlining tour Feb. 27 in Chicago ... 98 De-
grees hit the road March 22 in Lexington, KY. Opening for the
group are Dream.

CONCERT PULSE
Avg.
Pos. Artist (in 000s). Among this week’s new tours:
1 'NSYNC $1,070.4
2 TINATURNER $833.2
3 T MCGRAW/FAITH HILL $776.9
4 DIXIE CHICKS $564.0 2itiveiCREW
5 LIMP BRZKIT $554.2 8.B.KING
6 BON JOVI $532.1 SHAWN COLVIN
7 CREED $384.7
8 CHRISTINA AGUILERA $339.9 CAVID GRAY,
9 MANNHEM STEAMROLLER $337.5 LIMP BIZKIT
10 BARENAKED LADIES $307.1 WIDESPREAD PANIC
11 COUNTING CROWS/LIVE $2242
12 SARAH BRIGHTMAN $2008
13 STONE TEMPLE PILOTS $169.1 f';:l giﬁ;ﬁﬁ ;;m;vs ot
14 MATCHBOX TWENTY $150.6 | Oniine Listings, 800-344.7380:
15 TRAGICALLY HIP $155.1 Caiforna 209-271-7900.
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Twenty Years And Still

Going Strong

[0 A salute to No. 1-rated Boston morning man Matt Siegel

CHR

ssecssevedss

ere’s a rarity in any radio format: For the past 20 years Matt Siegel has hosted Matty in the
Morning at WXKS (Kiss 108)/Boston. Not only has this Boston radio legend survived, he has
— thrived at the top of the Arbitron ratings almost from the day he hit the air. Matt is Kiss 108’s
cash cow; book after book he’s been behind the success of one of America’s truly great heritage CHR

radio stations.

Like many in our industry, Mau
caught the radio bug in high school,
when the reportedly “qui-
et and reserved” student
auditioned to MC the
school’s talent show and
got the gig. Later, a college
professor who was amused
by Matt's student-teaching
style directed him toward
show business, and in
1972 Matt got a job with
KWFM-FM/Tucson, a rad-
ical Progressive Rock sta-
tion. He followed that up
with jobs as a freelance producer
and a commercial voice-over an-
nouncer for Warner Records.

Then — talk about fate and tim-
ing — during a vacation in Boston
in 1977 Matt stumbled into a job
opening at WBCN when longtime
morning driver Charles Laquidera
took a leave of absence. Just 60
days into the interim gig the station
hired Matt for middays, where he
spent the next 2 1/2 years. It was
during his stint at WBCN that
Matt’s call-in spoof “Dr. Matt’s
Advice to the Lovelorn™ led to

Matt Siegel

a job on WCVB-TV/Boston’s 5 All
Night.

That was followed by a
national appearance on
Life’s Most Embarrassing
Moments, with host Steve
Allen. In 1980 former Kiss
108 owner Richie Bals-
baugh picked up the phone
and offered Matt momings
on Kiss, and. as they say,
the rest is history.

As a salute to Matt’s 20
years on Kiss 108, we
reached out to a few of the
people who have worked with him
throughout the years and asked
them for their fondest memories
(see sidebar, right). But first, Matt
gives us a little Q&A.

R&R: What was the driving
Jorce that got you into this busi-
ness?

MS: [ started during the infancy
of FM radio, when guys like
Jonathan Schwartz at WNEW in
New York would tell stories on the
air. I thought, “Hey, I can do that.”

R&R: Discuss some of the ob-

Matty and legendary WXKS (Kiss 108)/Boston programmer Sunny Joe
White team up for another Kiss gig back in the day.

stacles vou faced along the way and
how you overcame them. -

MS: I always felt that the most
important part of my job was show-
ing up. Pulling it together during
two divorces in 20 years was tough
though. It turned out that laughing
was the best medicine. Having a
great staff was the key.

R&R: Do you remember the peo-
ple who t1old you you'd never make
it? What kind of impaci did they
have on you?

MS: My parents didn’t under-
stand why anyone with a college de-
gree would work for $75 a week. Of
course, I'm doing a little better now.

R&R: Who were some of the
mentors who influenced and en-
couraged you along the way?

MS: I've had a great string of
PDs here at Kiss 108: Sunny Joe
White, Steve Rivers and John lvey.
Even though they are three very dif-
ferent guys, their message was al-
ways the same: “Relax, have fun
and be funny.”

. R&R: What was your most mem-
orable show in the past 20 years?

MS: This is a tough one. There
have been so many, from meeting
Oprah Winfrey to sending one of

* my guys, dressed in shackles and

prison garb, to stand in front of the
prison in Concord, MA and try to
hitch a ride.

R&R: Most memorable listener
phone call?

MS: A caller called in to the
show and said that they had picked
up a voice on a police scanner say-
ing that a guy in the tower of the

. prison had my guy in the sights of

his rifle.

R&R: Show you would most like
to forget?

MS: A year or so ago | was nom-
inated for an NAB Marconi Award.
Howard Stern was complaining on
his show that I was nominated and
he wasn’t. | thought it would be fun
1o call him. Well, it didn’t go well.
Howard got all serious and got
pissed off at me. I've never cared
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Momings With Matty

Richie Balsbaugh, Former Owner,
WXKS (Kiss 108)/Boston

I'remember a certain Kiss concert afterparty at which Matt Siegel

' was denied admission because he didn't have his invitation or the prop-

er ID. Boy, did the shit ever hit the fan that night. He was, after all, Matt
Siegel. As he put it, “| am the guy who made Kiss 108.” He was right,
to a small degree, and it was a bonehead move on the part of security
not to have admitted him, but it happened, and Matt made sure every-
one at the party suffered his indignation that night. As | look back at it,
it was kind of comical. Here's the star of the radio station being has-
sled and not allowed in while dozens of crashers are sneaking in al!
over the place.

| figured that it only took him a coupie of years to get over the inci-
dent, until recently, when he got remarried, and | wasn't invited. Then |
thought about it and realized that Matt Siege! wouldn't act like that. No,
the Matt 1 know would definitely have invited me — then denied me
admission at the door! | still love you, Matty. Congratulations on a bril-
liant radio career, and t mean that sincerely.

John lvey, PD
WXKS/Boston

Matty is an original. To me, the most interesting part of Matty's suc-
cess is that he has an edge. He’s won the 18-49 female demo since
the Carter administration by consistently offending them. They love him
for it! They like the edge; that's why they listen. He's very smart and
very funny and probably the best interviewer I've ever heard.

He can have a tough interview with a major star like Madonna or
Oprah and, with the very first offbeat question, break the barrier, relax
them and settie into a great interview. Within 15 seconds they realize
he’s funny and sman, making what they thought would be just another
interview fun for them. That's his genius. Matty’s not a DJ, he's a hu-
morist. | set my alarm for 6am every moming so | don't miss a break.

Jake Karger, GM e
WJMN & WXK8/Boston and Exec. VP
Clear Channel/Boston

Matt Siegel is the real thing. In his 20 years of phenomenal success,
| belleve that being real has been his secret weapon. Yes, he is a funny

Continued on Page 42

about Howard, and 1 can’t believe
he ever gave me a second thought.
He’s No. | with men, I'm No. |
with women. Where's the problem?

R&R: A phone call that wasn
supposed to get on the air?

MS: There was an incident with
an undercover cop. That's all | can
tell you without getting jammed up
again.

R&R: Something you said on the
air, then said to-yourself, “After this
show they're going to fire me!™

MS: 1 once referred to one of our
sponsors -as Nazis goose-stepping
their way into the conference room
to create one of their hideous ads. |
had to write a lot of letters to fix
that one. [The product was a Ger-
man automobile.] Another time we
were scheduled to interview politi-
cal consultant Dee Dee Myers. who
had recently been arrested for DWI.
Naturally, | made some tasteless
joke waiting for her to call, not
knowing she was on hold, listening
to the show.

R&R: What's been the key 10
surviving the past 20 years?

MS: About a week into the job
my PD, Sunny Joc White, called at
about 6:20am and said, “You sound
like you're not having any fun.”
Well, first off, that’s an odd sort of
criticism to get from your boss. But,

more importantly, I realized that if
1 try to amuse myself, it all sort of
works — regardless of format. mu-
sic, etc. Of course, one must be
careful not to cross the line to seif-
abuse. My mother said you can go
blind that way.

R&R: What's the reason you've
never left Boston and Kiss 108?

MS: Every time wanderlust
struck, [ either got a big raise or a
divorce.

R&R: What are your thoughts
on the other members of the Matty
in the Morning team and their im-
portarice 1o the show's success and
longevity?

MS: Billy Costa, my news guy.,
and Corinne Ciano, my producer.
are without question the best in the
business.

R&R: What are your plans for
the next 20 years? ‘

MS: All | really want is to get
my golf handicap under 10 before
1 die.

R&R: Any advice for baby air
talent who would like 10 have the
same kind of success and longevi-
ty you've had ar Kiss?

MS: Do it for the love, not the
money.

R&R: Thar will come in handy
Jor Clear Channel during your next
contract negotiation!
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Callout America.

’ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 16, 2001
CawLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of January 21-27.

B
CHR/POP § RAGIONS CaLLour AMERICAe
. TOTAL AVERAGE 5 § !
e VAR o Hot Scores
S -3 ) z. -
ARTIST TITLE LABEL(S} ™w w 2w ki) s 8 1217 18:24 25-34| EAST SOUTH WEST WEST By Kevin MCCagE:
HEp IARULEAL" M & VITA Put it On Me (Murder inc.Def Jam/IDUMG) 3.83 - 3.92 3.98 3.84 54.9 10.7 {497 383 333|442 395 375 372
ach week R&R'’s Callout Amer-
HEp DIDO Thankyou (Arista) 386 3.79 3.82 391 795 20.7 |3.84 3.99 3.74 |3.96 3.87 375 3.86 ica sample of 400 females is split
HEP JOE MYSTIKAL Stutter. (Jive) 383 366 — — 395 7.3 |3.90 394 354|395 3.83 359 3.94 | cvenly in thirds among teens. 18-24s
. and 25-34s. We continue to see a good
SHAGGY Angel (MCA) 3.80 4.02 392 390 70.5 168 |3.99 3.90 3.353.88 371 3.9 366 | number of hip-hop titles performing
HRp R.KELLY | Wish (Jive) 375 3.80 3.95 3.65 51.7 13.9 |3.85 3.71 3,65 |3.61 3.87 3.80 342 | among the youngerdemos. This weck
] “Put It On Me” by Ja Rule f/Lil’ Mo
H’MYSTIKAU/NIVEADanger(BeenSoLong)(J/ve) 3.74 376 3.771 -— §5.1 127 |384 3.74 3.50 |3.74 3.77 3.67 3.75 & Vita (Murder Inc/Def Jam/ID-
K-Cl & JOJO Crazy (MCA) 3,69 384 3.77 380 60.7 137 |4.01 374 2.94 |3.69 374 3.70 3.62 | JMG) grabs the top spof with a 3.88
. overall score. It’s No. | among teens
LEE ANN WOMACK t Hape You Dance (MCA/Universal) 368 368 3.68 379 451 10.2 (383 353 368 354 362 377 3.8 | N0 cumons 18-24 women and is
CRAZY-TOWN ButterfiyiColuribia) 37 366 — — 580 151 ]37% 3:94 314|325 4.02 3.83 3.59 | the most-preferred song in the East re-
. gion.

OUTKAST Ms. Jackson (LaFace/Af/sta) 365 3.96 3.76 3.82 71.5 24.9 |3.64 3.70 357 |3.56 3.66 3.70 3.69 ~Stutter” by Joe /Mystikal (Jive)
88 DEGREES My EverythinG*fUiniversal) 3.63 363 355 3.75 60.0 17.1 |3.72 360 3.45[368 3.84 347 349 | lcapstoNo. 3 overall with a 3.83 total
AEROSMITH Jaded (Columbia) 359 — — — 424 7.8 |366 352 355|377 342 365 345 | SO and just squeczes by with the
minimum 40% familiarity required to
HAp 3DOORS DOWN Loser (Republic/Universal) 357 385 3.80 3.71 476 10.7 |3.33 3.76 3.70 |3.65 3.68 3.60 3.27 | appear in print. Ja Rule's “Put” and
CREED With Arms Wide Open (Wind-up) 355 371 3.86 3.79 81.5 370 |3.49 3.55 3.63 |3.67 3.65 344 3.41 i‘fT':,“S‘““""m'“ e rombion. 3
LENNY KRAVITZ Again (Virgin) 354 374 383 3.67 705 205|355 359 348374 354 348 34 “Thankyou" by Dido (Arista)
MATCHBOX TWENTY f You're Gone (Lava/Atiantic) 354 340 354 359 705 244 [3.30 370 365[353 359 356 3.4 | movestoNo.2inrank witha3.8610-
’ — - tal score, driven by No. 1 finishes

-4 $YNC This | Promise You (4ve) 382371 382 3.0 741 310 |3.08 328 3431348 344 357 3.88 | amongwomen 18-24 and 25-34.
JENNIFER LOPEZ Love Don't Cost A Thing (Epic) 351 365 365 358 795 299 |3.72 344 331|353 3.60 335 355 Each week R&R tags a group of
' . . | songs on Callout America with HP, or
SHABGY. It Wasn't Me (MCA) . 388 3.07 362 AT M12 X8 imn_» 342 3471367 320 388 33 | it Poscniial. These are songs that have
DREAM He Loves U Not (Rad Boy/Arista) 349 364 385 35¢ 795 283|377 341 320|341 350 347 338 | notyetchariedinthe top 25on R&R’s

DESTINY'S CHILD Independent Women (Pait 1) (Columbis) ~ 3.47 358 3447 312 $12 M3 |30 330 348030 345 382 a8 | .. . ;’;?,,.m‘"iﬁﬁ'lif

R. MARTIN (C. AGUILERA Nobody Wants ToBe Lonely (Combia) 3.47 — — — 50.2 129 |3.61 310 356|358 363 331 3.28 ed)

. . o . ; o A » p— Hit Potential continues to be a valu-
EVAN AND JARON Crazy For This Girl(Cokumbls) 346 361 378 35 @18 210 (362 362 3,1"‘4 366 354 332 3198 able tool for programmers and record
’. FUEL Hemorrhage (In My Hands) (Epic) 345 359 351 357 S5O.5 122|340 347 351378 358 3.17 3.4 executives to get an carly gauge on call-
PINK You Make M Sick (LaFace/Arista) i 344 358 3.70 381 500 2821347 3% 319337 344 3.4 350 10 be a catalyst to dive airplay i
MADONNA Don't Tell Me (Maverick/WB) 341 324 354 338 627 173 |3.32 3.32 368 [3.45 357 12 382 tum. Hit Potential was created to allow
G s ’ o et ey i i 998 L 3 songs an early opportunity to develop
BACKSTREET 80VS The Call (Jive) 38 = - - l_l,.h. 160 §3.05 325" 300 |3.00 331 312 I in callout, and this week eight songs
BBMAK Still On Your Side (Hollywood) 336 348 338 345 483 154 |3.40 362 296328 332 348 338 eam the HP tag: Ja Rule, Dido, Joe
 (Universi . 3:96 3.48 3 I : f/Mystikal, Mystikal f/Nivea, Lee
YA Case Of The Ex (Whatcha Gonna Do) (University/interscope) 3.36 - 3.48° 3.51 355 80.5 324 1344 346 313 |33 351 317 1M Ann W 3 Doors Down and

U2 Beautiful Day (/nterscope) 330 3.22 323 3.31 50.7 154 |3.23 315 362329 332 34 318 Fuel.

Total sample size is 400 respondents with a +/-5 margin of error. Tetal average favorability estimates are based on a scale of 1-5 (1 = disike very much, 5 = like- very much). Total famillarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% famiiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to Chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST. Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Mitwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattie. © 2001, R&R Inc.

New This Week:
WDRQ Y100 KDWB
WAKS KKRZ KMXV
WXXL WKSE WKSL
KHFI WLDI WPLT
WQAL KZZO WPTE

WLNK
And Many More!

Already on over
60 stations! _if-N g’

ny,
1 -

On Tour In February With Matchbox 20 & Everclear! e,

{RLAMWCNKS
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CHR/Pop Top 50
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W W ATST TILE LABELSS) o R -%:ou T Most Added.
2 © JENNIFER LOPEZ Love Don't Cost A Thing (Epic) 10734 +556 1138372 10 176 | awvwrme wioirs) D03
1 @ LENNY KRAVITZ Again (Virgin) 10717 +436 1120212 17 1768 | GReeN DAY Waming (Repriss) a0
3 s DREAM He Loves U Not (Bad Boy/Arista) 8613 414 894427 21 1670 | LIFEHOUSE Hanging By A Moment (Dreamiorks) 31
s © SHAGGY Angel (MCA) 8195 +1636 960146 6 16573 | SCLUB 7 Never Had A Dream 'COme True (Interscope) 27
s @ MADONNA Don't Tell Me (MaverickWB) . 8167 245 76023 10 175 | 4 E e e ) -
4 6 DESTINY'S CHILD independent Women Pt. 1 (Columbia) 7685 -838 798809 19 1670 ASHLEY BALLARD Hottie (Atiantic) 18
6 7 MATCHBOX TWENTY If You're Gone (Lava/Atiantic) 7430 -423 757733 19 16611 | SARINA PARIS Look At Us (Playland/Priority) 18
% © K-Cl & JOJO Crazy (MCA) 7037 +997 640236 9 15811 NELLY Ride Wit Me (Fo’ Reel/quversal) ‘ 18
w @ CRAZY TOWN Butterfly (Columbia) 6433 4630 676018 6 1740 ;ﬂ'},‘ﬁ;‘&cg:e‘hg:g“ﬁ;:ms;j g ¥
7w SHAGGY It Wasn't Me (MCA) 6434 1146 717007 15 1530 ¢
% @ RICKY MARTIN F/C. AGUILERA Nobody Wants To Be Lonely (Coumbia) 5832 +837 625579 4 1761
13 ® PINK You Make Me Sick (LaFace/Arista) §770 +171 541605 8 166/
7 ® AEROSMITH Jaded (Columbia) 5492 +634 547980 5 16473
9 w  MYA Case Of The Ex (Whatcha...) (University/interscope) 5345 -1005 556182 20 156/
@ 1 EVAN AND JARON Crazy For This Girl (Columbia) 5092 -692 523082 26 1530
18 @® OUTKAST Ms. Jackson (LaFace/Arista) 4959 +174 536670 7 141
2 @ ATC Around The World (La La La...) (Republic/Universal) 4835 +541 542420 6 1645
15 w  CREED With Arms Wide Open (Wind-up) 4654 404 503465 25 1460
2 @ BACKSTREET BOYS The Call (Jive) 4580 4257 4MTI4 5 170D
w = 98 DEGREES My Everything (Universal) 4334 9™ 398337 12 WM
* @ DIDO Thankyou (Arista) 9140 +819 446133 5 146/4 MOStPII’;.cv’:ased
» =z U2 Beautiful Day (Interscope) 4060 305 354107 13 1530 —
s @ FUEL Hemorrhage (In My Hands) (Epic) 3534 4100 328103 10 M3 | wemer e caseis T
23 @ 3LW No More (Baby I'ma Do Right) (Epic) 3390 +481° 359257 9 146/11 SHAGGY Angel (MCA) +1636
) »x  O-TOWN Liquid Dreams (J) 3090 290 272950 11 152/0 | K-Cl & J0JO Crazy (MCA) +997
Breaker @  MYA Free (Ruffnation/WB/University/Interscope) 2987 4825 327576 3  156/9 | SCLUB7 Never Had A Dream Come True (interscope) +855
» @ BONJOVI Thank You For Loving Me (Isiand/IDJMG) 2743 4105 278872 11 1302 M‘L’?L"}Efmﬁﬁé’ﬁ%’:ﬁiﬂyﬂﬁmﬁz’ z;
z = BBMAK Still On Your Side (Hollywood) 122 M2 226001 13 1340 | 0100 Thankyou (Arista) 819
<] @ UNCLE KRACKER Follow Me (Top Dog/Lava/Atiantic) 2380 +288 186651 7 11813 | CRAZY TOWN Butterfly (Columbia) +690
) €@  VERTICAL HORIZON Best | Ever Had (Grey Sky...) (RCA) 2341 +228 198762 4 1192 k':::g%ﬂa:%"?c%A Igpr)nent {DreamWorks) ﬁ
o« @ S CLUB 7 Never Had A Dream Come True (Interscope) 2326 4855 273339 2 15727 = i E—
2 = NELLYEL (Fo’ ReslUniversal 2280 689 209124 12 1z | ‘ENMIFERLOPEZLove Don'tCostAThing (Epi) - 556
k) »  DEXTER FREEBISH Leaving Town (Capitol) 2115 120 141764 13 910
¥ €@ THE CORRS Breathless (743/Lava/Atiantic) 1965 +368 181131 11 12312
] @ MOBY F/GWEN STEFANI Southside (12) 1883 +74 189055 6 997
] @ LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1841 +146 147668 6 108%
® @  NELLY FURTADO I'm Like A Bird (DreamWorks) 1705 +158 193983 8 1123
® @ R.KELLY | Wish (Jive) 1638 +92 196731 6 1M |- - e t———
o @ SOULDECISION Ooh It's Kinda Crazy (MCA) 1604 +284 130075 2  114n2
® «  LUDACRIS What's Your Fantasy (Def Jam South1DJMG) 1564 137 157594 8§ 75N
“ @ BARENAKED LADIES Too Little Too Late (Reprise) 1456  +190 107119 3 93
@ LIFEHOUSE Hanging By A Moment (DreamWorks) 1431 +644 126224 1 11331
% @ 3 DOORS DOWN Loser (Republic/Universal) 1311 +124 96545 2 sn
& @ BLESSID UNION OF SOULS F/3XL Storybook Life (V2) 1251 +23 90759 4 B850 Breakers.
) &  DAVID GRAY Babylon (ATO/RCA) 1068 478 116960 12 850
o & BRITNEY SPEARS Stronger (Jive) 887 458 121472 14 1080 MYA
@  JOE F/MYSTIKAL Stutter (Jive) 884 4354 90571 1 6415 Free (Rufination/WB/University/Interscope)
@  OAFT PUNK One More Time (Virgin) 872 60 Bo1S1 1 697 | "R ‘o‘“;;smgm ©
@ TONYA MITCHELL Broken Promises (Universal) - 857  +438 58933 1 9817 D
@ VITAMIN C As Long As You're Loving Me (Elektra/EEG) 837 4198 59045 1 796
I\ ke y o oy o 1 vy oo Suncay i Sariay 210, Euersappea o son0Qanng paysor o v | | Ao e b ey or
previous week. if two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to playing a song. Most Plays lists
songs reaching 2500 piays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross impressions the songs with the grestest week-lo-week incresses in total plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appesrs on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Wakes Up With Rick Dees On Z-104!

Already On KZZP Phoenix & KFMS Las Vegas

PREMIERE TALENT s PREMIERE TALENT s PREMIERE TALENT s PREMIERE TALENT s PREMIERE TALENT & PREMIERE TALENT s PREMIERE TALENT

www.americanradiohistorv.com
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THEY MIGHT BE GLANTS Boss Of Me (Restless) |. ASHLEY BALLARD Hottie (Atiantic)
Total Plays: 837, Total Stations: 62, Adds: 0 Total Plays: 300, Total Stations: 48, Adds: 18

4

JARULE... Put it On Me (Murder inc./Def JanvIDJMG) INCUBUS Drive (immortal/Epic)
Total Plays: 739, Total Stations: 68, Adds: 18 Total Plays: 297, Total Stations: 33, Adds: 10

|

LOUCHIE LOU & MICHIE ONE 10 0ut Of 10 (Iterscope) | DUTSIDERZ 4 LIFE Not Enough (BlackGround/Virgin)

Total Plays: 557, Total Stations: 45, Adds: 1 Total Plays: 269, Total Stations: 25, Adds: 0
|
MELANIE C | Turn To You (Virgin) | JANA More Than Life (London Sire/Curb)

Total Plays: 549, Total Stations: 18, Adds: 3 Total Plays: 256, Total Stations: 26, Adds: 0

|
W. HOUSTON/G. MICHAEL If 1 Told You That (Arista) | TOW DOWN Country Rap Tune (Dime/EEG)

Total Plays: 519, Total Stations: 47, Adds: 5 | Totat Plays: 138, Total Stations: 21, Adds: 7
\

SARINA PARIS Look At Us (Piayland/Priority) | FREDRO STARR Shining Through (Holywood)
Total Plays: 518, Total Stations: 36, Adds: 18 Totat Plays: 122, Total Stations: 21, Adds: 12
NELLY Ride Wit Me (Fo’ Reel/Universal) GREEN DAY Waring (Repnise)
Total Plays: 461, Total Stations: 28, Adds: 18 ‘ Total Plays. 71, Total Stations: 41, Adds: 40
NINA GORDON Now t Can Die (Wamer Bros.) | RICHARD LUGO Boom (Elektra/EEG)
Total Plays: 432, Total Stations: 46, Adds: 4 | Total Plays; 63, Total Stations: 18, Adds: 15
MONICA Just Another Girl (Epic) | LEWNS & DURST Outside (Fawless/GefferyInterscope)
Total Plays: 401, Total Stations: 22, Adds: 1 I Total Plays: 38, Total Stations: 23, Adds: 22

Sengs ranked by tetal plays

| THREE MEN AND A.... -

Celebrating another successful Kiss Concert are (l-r) legendary WXKS (Kiss 108)/Boston
afternoon driver Dale Dorman, PD John Ivey and Matty.

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots (color or
black and white).

Please include the names and titles of
everyone pictured and send photos to:

Renee Bell c/o R&R:
10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 90067

Twenty Years And Still Going Strong

Continued from Page 39

guy and has great timing, but consistently taking the risk of reality is what
has made his show stand out. The ups and downs of his life are openly dis-
cussed and joked about with sidekick Billy Costa, the moming crew and, of
course, the audience.

Matt rarely uses bits, and the ones that make it on the air usually spring
from real-life incidents. The spontaneity can be a little scary, but those are
the times the audience loves it even more. Matt is also very focused on the
future; he’s not a nostalgic guy, clinging to the past. Team members come and
go, and he knows how to keep the show moving forward. He is as focused on
winning as he was 20 years ago, and the proof is his success.

John Madison, Former GM, WXKS and
Former VP/Operations, AMFM

In the early history of Kiss 108 the success or failure of the station rested
squarely on Matty's shouiders. There was a time when 61% of the station’s
revenue was generated by his show. Book in and book out he continued to
grow his audience, thus giving the station the much-needed stimulus to
develop into the giant it is today. His impact was much more far-reaching,
however: As Matty's show went, 30 went the success of Kiss. And, at the be-.
ginning, as the success of Kiss went, so went the success of [then-owner]
Pyramid Broadcasting.

Matty’s staying power and resilience against competition in a major market
like Boston are truly remarkabile. if you check around the country, you will find
very few air personalities, if any, who have lasted 20 years at one station in
the same market and who remain on top. He's had many opportunities to leave
for bigger markets in his career. | can assure you that his huge audience in
Boston, along with the Kiss 108 family, are gratefui to this day that he’s cho-
sen to stay. | am. Congratulations on an incredible career.

Matt Milis, Former GM, WJMN & WXKS

| had the pleasure of working with Matt Siegel for two years, 1994-96, while
| was GM of Kiss 108, and | truly enjoyed my time spent with Matty. | espe-
cially enjoyed our almost daily conversations in my office, while he lay on the
couch and | sat at my desk. We talked about people, life, money and lots of
things, but we mainly talked about golf.

Matty is a very decent (but frustrated) golfer who is constantly trying to lower
his handicap, with very little success. | know someday he will succeed at that
as well. | want to congratulate Matty on his 20th anniversary, and | want him
to know that he is the most talented air personality I've ever had the pleasure
of working with during my 32-year broadcasting career.

Steve Rivers, Former Chief
Programming Officer, AMFM

came 10 Boston to program WZOU [now WJMN], | had heard of
but | had never actually heard him on the radio. | must admit, the first
, | didn't get it. Matty in the Moming, like Seinfeld, is a “show

rhaps Jerry Seinfeid copied Matty — who knows? Matt's
is extremely local and, like TV sitcoms, you've got to pay close attention
you get to know the players. Once you do, you become a lifelong fan. To-
to Boston and get a chance to listen, it's like coming
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reinvented many times over the years, much to Matt's

one thing that never changes is Matt's dry sense of humor and
poke fun at himsetf. In my opinion, there is no better interviewer
than o , when Matty is teamed with newsman
t's great radio. To Matty, and the entire
in the Moming team, here's wishing you the best on your 20th anniver-
sary, and to another great 20! Of course, that will make Matt nearly 90, but
who's counting? (By the way, all this sucking up is making me ill.)

g
:
:
:
;

Bev THden, Former $r. VPMarketing, AMFM

and everything would be fine. He'd sit-down and tell me how we should give
away all the money and all the great prizes on his show. The amazing part is,
he was rightl The audience responds best when Matt's behind a promotion,
and some of the most fun ones were the Matty-themed contests that we
worked on together, like the Matty Prom or the Matty Pajama Party — and
who could forget the Matty 10th Anniversary, when everyone from Bruce
Homsby to The Hat Sisters paid their respects?

Matt has his soft side too. { accompanied him on a trip to visit kids in
Children’s Hospital, and he reguiarty visits Franciscan Children's Hospital. He
just has a way of making peopie smile, no matter how they're feeling. | guess,
‘marketing director and having worked with many
| can honestly say that Matt is an original.
show different from any other. Matt’s taients
the station to be as consistently successtul
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3 DOOIIS novm Kryptonite (Republic/Universal)

PINK Most Girls (LaFace/Arista)
SMMNTHA MUMBA Gotta Tell You (Wildcard/Polydor/Interscope)
T ’N SYNC This | Promise You (Jive)
" DEBELAH MORGAN Dance With Me (DAS/Atlantic)
~ SOULDECISION Faded (MCA)
i FFAITH HILL The Way You Love Me (Wamer Bros.)
 MADONNA Music (Maverick/'WB)
KANIJI Don t Think I'm Not (So So De#/Columbia)
CREED ngher (W/nd-up)
o ossrmv's CHILD Jumpin' Jumpin’ (Columbia)
MA'I’CHBOX TWENTY Bent (Lava/Atlantic)
_VER'I’ICAI. HORIZON Everything You Want (RCA)
NELLY Country Grammar (Fo’ Reel/Universal)
PINK There You Go (LaFace/Arista)
TONI BRAXTON He Wasn't Man Enough (LaFace/Arista)
NINE DAYS Absolutely (Story Of A Girl) (Epic)
CHRISTINA AGUILERA Come On Over (All | Want...) (RCA)
'N 8YNC it's Gonna Be Me (Jive)
VERTICAL HORIZON You're A God (RCA)

———

B

CHR/POP

AMERICAN HI-FI Flavor Of The Weak (/siand/IDJMG)

ANASTACIA I'm Outta Love (Epic)

COLDPLAY Yellow (Nettwerk/Capitol)

LINKIN PARK One Step Closer (Warner Bros.)

MR. C THE SLIDE MAN Cha-Cha Slide (M.0.B/Universal)

SAMANTHA MUMBA Baby Come Over... (Wildcard/Polydor/interscope)

Register now for Music Meeting, the industry’s No. 1 (ST VST Lk ‘=
online destination for new music: www./ron//ne.com (RN,

22000

>’ OIMING ACADEMICS. MUSIC

S CRAIISI BRTUIN RESOULYY |

KIIS/Los Angeles and SEAP (School Entertainment and Activities Program) honored stu-
dents from the 116th Street School for their excellence in academics. More than 40 stu-
dents received certificates, posters and (Ds. They also enjoyed a special performance
by Laker Kobe Bryant's new group, Da Babies, at the SEAP JAM (Joining Academics with
Music) pep rally in Los Angeles. Pictured with the honorees are (back row) Miguel and
Shawndale from the KIIS street team and (front row) Jesse and Justin of Da Babies.

RAR/MEDIABASE 24/7

WYCR/York KKDM/Des Moines
3am dam
h 600 GOODOLLS Iris
GIN BLOSSOMS Hgy Jealousy LENNY KRAVITZ Again
PINK You Make Me Sick BACKSTREET BOYS The Call
BARENAKED LADIES Pinch Me K-C1 & JOJO Crazy
NATALIE IMBRUGLIA Wishing | Was There 3 DOORS DOWN Loser
GDO GOO DOLLS Broadway 3LW No More (Baby I'ma Do Right)
JENNIFER LOPEZ Love Don't Cost A Thing BON JOVI Thank You For Loving Me
98 DEGREES My Everything JENNIFER LOPEZ Love Don't Cost A Thing
TONYA MITCHELL Broken Promises LIFEHOUSE Hanging By A Moment
DES'REE You Gotta Be SOULDECISION Faded
BACKSTREET BOYS The Call VERTICAL HORIZON Best | Ever Had
SIXPENCE NONE THE RICHER There She Goes MADONNA Don't Tell Me
+ THIRD EYE BLIND Deep Inside Of You U2 Beautitul Day
EVAN AND JARON Crazy For This Girl 0-TOWN Liquid Dreams
CHRISTINA AGUILERA | Turn To You CREED With Arms Wide Open
LISALOEB 1 00 CRAZY TOWN Buttertly
MATCHBOX TWENTY If You're Gone
- SMASH MOUTH All Star R MARTIN $C. AGUILERA Nobody Wares To 8e Lonely
SAMANTHA MUMBA Gotta Tel! You DESTINY'S CHILD Independent Women Part 1
FOO FIBHTERS Learn To Fly 800 60O DOLLS Siide
LENNY KRAVITZ Again DREAM He Loves U Not
LISA LISA & CULT JAM Head To Toe BACKSTREET The Call
VERTICAL HORIZON Best | Ever Had... MADONKA Music
AEROSMITH Jaded SUGAR RAY Every Morning
ALL SAINTS Never Ever SHAGGY Angel
LA BOUCHE Be My Lover o EVAN AND JARON Crazy For This Girl
EVAN AND JARON Crazy For This Girl S CLUB 7 Never Had A Dream Come True
WILL SANTH Wiid Wikd West LENNY KRAVITZ Again
VERTICAL HORIZON Everything You Want
_ BRITNEY SPEARS Stronger
SN dpm mnamssmt You Leamn
) canzy rown
N SYNC Bye Bye Bye By
" 1O Crazy CORRS Breathiess
: W KAMOZE Here Comes The Hotstepper
WALLFLOWERS One Headdight
MATCHBOX TWENTY if You're Gone
MADONNA Don't Tell Me
AEROSMITH Jaded ;
EDOIE MONEY Taks Me Home Tonight DEXTER FREEWSH Esii00 Tow
X MONSFAN Touch It
NELLY FURTADO I'm Like A Bird
SHAGBY It Wsn't Me IR Femrage [RND jrecs)
cHen DREAM He Loves U Not
B CREED With Arms Wide Open
SAMANTHA MURMBA Gotta Tell You X
‘N SYNC Bye Bye Bye
EVE 6 inside Out SHAGEY Angel
MATCHBOX TWENTY |if You're Gone
our AEROSANTH Jaded
E L ”M-_ OREAM He Loves U Not i
VERTICAL HORIZON You're A God
NELLYEL
LIFEHOUSE Hanging By A Moment SOULDECISION Faded
LU60 Boom AEROSMITH Jaded
TRAM Drops Of Jupiter BEMAN Still On Your Side
BACKSTREET BOYS The Call COOLIO 1,2, 3, 4 (Sumpin’ New)
MATCHBOX TWENTY If You're Gone ATC Around The Work!
BLESSID UNION OF SOULS (/3XL Storybook Life LENNY KRAVITZ Again
CRAZY TOWN Butterfly * |  O-TOWN Liquid Dreams
DREAM He Loves U Not 3 DOORS DOWN Kryptonite
VERTICAL HORIZON Best | Ever Had JENNIFER LOPEZ Love Don't Cost A Thing
PWNK You Maks Me Sick U2 Beautitul Day
R. NELLY | Wish NOTORIOUS B.1.6. Mo Money Mo Problems
Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-in is based on sample hours taken from Monday 2/5. © 2001, R&R Inc.
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96 DEGREESAy Every$ung

JENNITER LOPEZ/Lot's Get Loud
DESTINY'S CHil D/independent Women
SHAGG Y/t Wasn Ve

KNS/Ass Anpeies
Clear Channel
(818) 845-1027
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K20L/%en Francisce
Bonnevie
{415) 957-0957
KeatingFieid
12+ Cume 781,904
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ARTBY/TTLE
JENNIFER LOPE2/ v Don) Cost.
Aol

OUTKAST/
RAELLYA Wanh

Y Tod M
S CLUB 7/Mover Had A Dresm
IMATCHBOX TWENTY/R You're Gone
3DOORS DOWNAUypionte
A

For Thas Garl
ALICE DEEJAY/Botior OF Alng
N SYNC/Thes | Promse You
THE CORRS/Braathinss.

PINCThere You Go
JARULE F/C WILIAN Betwaen Me And You

WIDQ/Phila:
Clear Channel
(610) 667-8100
BridgmanMarino/Newsome
12+ Cume 979,500

shia

NS

AMTIST/TIME

SHAGGY/Angal

JENNFER L OPEZA ove Don't Cost...
SHAGGY/¥ Wasnt Me

LENKY KRAVITZ/Agam
OUTKASTAs. Jackson

CRAZY TOWN.Butterfly

MATCHBOX TWENTY/N You're Gone
SAMANTHA

MARTIN F/AGUILERAMObody Warts

DIOO/Thankyou
CREED/WYh Arms Wide Open
KANDVDon| Think I'm Not
PIAost Girts.

LIMP 80T Rolin

MyAfree
ATC/Around The World

DAOUParty Up (Upin..)

KHKS/Datlas-Ft. Werth

Clear Channe!

(2M) 89)-3400 1061 IB8SFM
Shannon/Morales

12+ Cume 736,908

PATS

LW TW  ARTISTTITLE ol (209}
80 78 K-C1&J0Chazy 27300
64 77 SAMANTHAMUMBAGota Tellvou 26950
65 78 DREANMeLoves UNot 26600
74 T8 DESTINYSCHILDAndependent Women 26600
69 71 SHAGGYMWasnthle 24850
nm 3 24500
52 62 21700
35 38 SHAGGY/Angl

39 & JENNWERLOPEZALove Dont Cost. 15750
35 64 PINK/You Make Me Sick 15400
348 LENNY 14000
37 48 DEBELAHMORGANDancs With e 14000
37 8 MELYEL 14000
40 39 MYACae Ot TeEx. 13650
39 3% SOULDECISIONFaded 13650
68 37  CREEDAWIRATTS Wide Open 12950
32 3 OUTKASTAA Jackson 12600
38 30 KANDVDONY Thisk rmNat 12600
34 M PO Gie 12600
35 38 TOMIBRAXTONs Wasnt Men. 12250
u 8 12250
3934 9 11500
33 34 EVANAND JARONCrazy For This Gin 11900
32 33 NSYNC/This | Promiss You 11550
28 31 DESTINY'SOHLDiksmpin’ 10850
25 3 BEMAURackHer 10500
30 30 PICThere YouGo 10500
31 M EBMAKGSHE On Your Side 10150
42 29 VERTICALHORIZON You're AGod 10150
46 20 MATCHBOX TWENTY/Bert 9800
NN RAY 9450
2 My 50
18 3 SCLUB7Mever Had A Dresm 9100
38 26 MADONNADONY Tel My 8400
18 23 3UANoMore (Baby..) 8050
22 0 MAETNE 8050
20 20 MATOBOX TWENTY/N You're Gone 7000
24 2 SARNAPARS/Look AtUS 7000
12 19 ATC/Around The Wor? 0650
30 19 BLAGUEADS 6300

KRSV/Dallas-Ft. Werth
in!

{214) 630-2011
Cook/FerreriJames
122 Cume 434,000

T
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W TW  ARTIST/TITLE € ()
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R 7 20988
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99 04 3DOORS! 20988
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4 82 LENWYI AQan 1024
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52 80 NELLYEL 10176
47 43 SARNAPARISA 0ok AtUS 10176
53 41 CRAZYT! 9964
52 41 DREAMte Loves U Not 9364
43 47 MYATaee O The fx.. 9964
S0 46 CREEDAWA Arme Wide Open 9752
24 8 ATC/Around The World. 9540
44848 JOE FARYSTIKAL Shutte 9328
3 43 MADONMATONYTelMs 9116
32 37 MATCHBOX TWENTY/Berd 7844
32 34 9BDEGREESMy Everything T208
an Mk M Sick (2003
40 31 TOMIBRAXTDNMs Wasnthan_ 6572
1 5512
4 20 NELLYRide VA M 5300
25 28 3LWMo More (Baby ) 5088
15 23 BACKSTREET Call 4876
19 23 LUDACRISWhnfy Yous Fartasy 4876
30 22 JAY-ZR Just Wenne Love... 4664
30 21 NSYNC/Thas | Promise You 452
2329 NSYNCATs GonnaBes 4240
10 1§ NSYNCBuOByebye 3180
1 14 NELLYCowsry 2968
61 | JOVVThank You! 27%
8 13 JARULEAL MO /PultOn s 21%
7 13 JONBDont Tk 275
$ 13 PO Girs 2758
12 12 CHRISTINAAGUNLERA/Ganis in A Botie 2544
11 12 CHRISTINAAGUNLERA/WHSt A Girt Wants 2544
8 12 PINI/Thess YouGo 2544
11 11 MODJOAady (Heer ) 2%
7 11 SISQ0/ThongSong Fa<-d
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(313) 871-9300
Toar/Towers/Curry
12+ Cume 538,948
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JENNIFER LOPEZLowe Don't Cost...
ATC/Around The World
BACKSTREET BOYS/The Cat
CRAZY TOWNButierly

MARTIN F/AGUILERANobody Wants
OUTKASTAds. Jacison
SCLUB 7/Never Had A Dream

ALICE DEEJAY/Betier ON Along
PIKMost Girs

MYAfroe
FAITH HILL/The Way You Love Ms
MELLYE ).
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WO/ Detreil
Clear Channel
(248) 967-
Richards/L ove

12+ Cume §59.300

3750

/Agan
EVAN AND JARON/Crazy For This Girl
DIDO Thardkyou
JENNIFER LOPEZ/Love Don't Cost
UNCLE KRACKE R/F oliow Me
NELLY FURTADOY m Liw A Bd
CRAZY TOWN/Butterfly
BARENAKED LADI S/Too Litie Too Late
MADONNA/DONY Foll Me
DREAMMHe Loves UNot
MATCHBOX TWENTY/X You're Gone

AEROSMITHUnded
BACKSTREE T BOYS/The Cl

3 DOORS DOWNAGyplonie
LIFEHOUSEHangng By A Moment
AIC/Around The Workd

MADONHAM S
BERANGSH On Your Side
DESTINY'S O+ Vindependen Women.
MYAfroe

PN/ Thare You Go

BRITNEY SPEARSDops!_) DI,
SPLENDER/ Think God Can
DAWIO GRAY Babylon

LEE ANN WOMACK/ Hops You Dance
BON JOVIIrs My Lile

BARENAIED LADIESPwch Me

PINK/Aost Girs
wmnmmmm

FAITH HILL/The Way You Love Me
THE CORRS/Breathiees
DESTINY'S CHILDvSay My Name

VERTICAL HORIZONBest | Ever Had.

WG ek
Clear Channel
(781) 396-1430
Ivey/David

12s Cume 353,400

ARVIBI/TITLE

SHABGY/M Wasnt e
DESTINY'S CHiL D/independent Women..

DIDO/Thankyou
LENNY IRAVITZ/Again

At ROSMITH/ Jaded
EVAN AND JARON/Crazy For Thes Girl
MADONNADONY Tell e
JENNIFER LOPEZ/Love Dont Cost
NELLY FURTADOT m Lig A Brd

U2/Besutiul Day
THE CORI

SHAGGY/

FAITHHHL/The Way You Love Ma
LENNY KRAVITZ/American Woman
l!mDaLDIMW‘MW

MMDWWL&YOOI.
BACKSTREET BOYS/The Call
CREEDAWIN Arms Wide Open
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MATCHBOX TWENTY Bert

CRAZY TOWN/Butterfly
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WW21/ Washingion, OC
Bonneville

(703) 522-1041
Edwards/Sellers
12+ Cume 487,288

ARTIT/TITLE
JENNSER LOPEZ/Love Don't Cost...
Woman.

MARTIN FAGUILE RANobody Wanks

8. Jackson
MELANIE G Turn To You
x-C18.
CREED/WA Ares Widke Open
PHNGYou Make Me Sick

SCLUB 7/Mever Had A Dresm.

ALICE DEEJAY/Bottar OR Albne

TONI BRAXTON-He Wasn Yhin.

CRAZY TOWN/Buior®y

VERTICAL HORIZONEverythang You Wart
AALIVAHTry Agan

NELLY/Counlry Grammar

NINE DAYS/Absohaely.
SONQUE/X Feels So Good
BRITHEY
WSYNCANS Gorra Be Me
NSYNCBye Bye By
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KRBE Howsten-Galveston
Susquehanna
(713) 266-1000
Oomino/Whittle

12+ Cume 831,380
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MTIST/TITLE

JENNIFER LOPEZA.ove Don't Cost.
CREEDAWN Arms Wide Open
SHAGGY/Angel

L8328 5222TE

§

MYAFroe

DESTINYSCHILDY, ¥ Jumpm’

MELANIE G Turn To You

DEBELAH MORGAN/Dance With Me

MADISON AVENUE Who The Hell Are You
Go

PR/ There You

JARULE F/C. MILIAN/Between Ms And You
MATCHBOX TWENTY/N You'rs Gong
PINKAdot Girts.

CREE
FLOORFILLAAtthem 92

WITS/Atlasta
Cox
(404) 897-7500
O'Brian/Meles

124 Cume 422,288
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ARTIST/TITLE

JARULE F/C ML IAN/Betwaen Ma And You

MYACase Of The Ex.

MARTIN F/AGUILE RANObody Wants
LIL BOW WOW,Bow Wow (Thaf's.
MONICA/Just Another Gt

MYAFree

SHAGGY/M Wasnt My

WMMU\MAMM
SISO0Incomphste
JARULEAR MO../Put K On Me

JAY-2/Big Pimpin
90 DEGREE S Everything
JAGGED EDGEA S

WSTR/Atianta
Jetterson-Priot
{404) 261-2970
Bower/Ammons

12¢ Cume 647,900

ARTISTITLE

LENNY KRAVTTZ/Again

MATCHBOX TWENTY /I You're Gone
CREEDWth Anms Wide Open
3DOORS

DOWNAGYDlonte
FAITH HILL/The Way You Love Me
MATCHBOX TWENTY/Bert

2/Beauttis Doy
mi TeiMe

mwmumramnc-«
DAVID GRAY/Batvion.

DI/ Tharkyou

VERTICAL HORIZON You're A God
DIDOMere With Me

EVERCt EARMWOnderhs
BAREMAKED LADIESPInch Me

WOMACK/ Hope
NELLY FURTADOA M i ke A Bird
[1 By A Moment

TH
NMARTIN F/AGUNERANODOdY Warts.
FUEl

BLESSID UNION DX /Storybook L e
CRAZY TOWN/Butterfly

VERTICAL HORIZON/Best | Ever Had
BON JOVVT hank You For_.
BARENAXE D) LAD# S/Too Letie Too Late:
mmnscwm

MISONIC/Chamestry
".RD(V[RWMUVW
BEMAX/SH On
'VERTICAL HOR

Mwmmm
MARC ANTHONY/1 Noed To Kow
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CHR/Pop Playlists

WHYUMiami
Clear Channel
1954) 463-9299
RobertsBanks

12+ Cume 55,900

APIINIRBLELREISNLIESS

ARTIST/TINE
LENNY KRAVITZ/Agan
JENNIFERLOPEZA ove Dont Cost
3 DOORS DOWNAGyplonte
CREEDAWRh Arms Wige
MATCHBOX TWENTY/! You're Gone
SHAGGY/Angel

MART M F/AGUILERANObOdy Wanks.

VITAMIN C/As Long As You're
SOULDECISION/Doh ITs Kindha Crazy
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KBKS/Seattle-Tacoma
infinity

{206) 805-1061
PrestonMarcus 0

12+ Cume 419,490

PLAYS
iw Tw  ASTISTTITLE
65 SHAGGY//

MOBY F/GWEN STEFANVSoutheide
JENNIFER LOPEZA ove Don'Y Cost.
LENNY KRAVITZ/AgEn
MADONNA/DONY

Ted Me
OIDO/Thardyou
MATCHBOX TWENTYA! You're Gone
CRAZY T

THIRD EYE BLIND/Deeo inside OF You
AEROSMITH taded
MYACase Of The fx.

PONMost. 5
DEBELAH MORGAN Dme With Ms

2Zn
"

BACKSTREET BOYS/The Cal
BLBSC-1&/Adam’s Song

§

FRBLUBRRRRAZEFLERT2388F

SRR ey E 2332 YIS
E
4

PINICThere You

S CLUB 7Aever Had A Draam.
MYAFrme

NELLY/Counry Grarmmar

KHTS/Zon Diege
Clear Channel
{619) 2919191
LairdMaze

12+ Cume 444,204

JOE FAWYSTIAL Shutter

F.
O-TOWN Licusd Drsans:

DAFT PLUNI/One Mors Time

KANDYDon' Think F'm Mot

JARULEAI MO. PuNOnMe
MYSTKAL

(Been So.. )

SOULDECISION/Oob Ir's Knda Crazy
HOUSTON & MICHAE LA Toid You That

o (000}
14013
14013

KOWB/Minnsapelis
Clear Channe!

1612) 340-9000
Morrs/Adoran

12+ Cume $37.900

3LW/No More (Baby )
MARTIN F/AGUILE RANobOdy Wants.
PINK/You Neake Me Sici

DREAMAe Loves U Not
EVAN AND JARON Crazy For Thes Girt
CRAZY TOWNButterfly

SOULDECESIONS aded
AEROSMITH Jaded
JARULEALMO._/Put  On Me
FAITH HILL/The Way You L ove Me
FUEL

Love.
MATCHBOX TWENTY Xt You're Gone
"NSYNC/Byo ByeBye

JARULE F/C. ML IAN/Botwasn Me And You
3DOORS:

DAFT PUNI/One More Time:
SAMANTHA MUMBA/Gotta Tel You
CREEI

DAigher
JANET/Domsnt Really .
LIMP BT Roln’
MADOMMA R i
N SYNCA s Gonez Be Me
(OEBELAH MORGAN/Dance With Me
S CLUB ?/Never Had A Dream.

Cox
(631) 669-9254
AcaLeving

12+ Cume 977.908
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JENNFER | OPEZA ove Donl Cost
EVAN AND JARON/Crazy For Thes Gar!
MATCHBOX TWENTY/ You'te Gone

MELANE (1 Tum To You
QUTKASTARS. Jackson
DIO0/Here With Me

3 D00RS DOWNKryptonite
ALICE DEEJAY/Betier OF Alone.
50 Good
AALPYNH/TEY Again
CRAZY TOMNBumerfly
Gats

TRAINDrops OF Apier..
SCLUB 7Mever Had A Drearm
JANET/oom Y Ry
BACKSTREET BOYS/The Cal
O-TOWN/Liquad Drearns.
MYAFroe

MADOMNA/DON Tell Me:
NINE DAYS/
ATC/Around The Workd.

BON JOVVThank You for.

JARRILE £/ NNLIANBetween Ma And You

LARA FABIANA WA L ove Agen
SAMANTHA MUMBA/Gotia Toll You

KSLZ/3L. Lovis
Clear Channel
(314) 632:5100

Kapugi
12+ Cume 358,208

ARTRITE
JENNIFER LOPEZA ove Don1Cost .
SHAGGY/Arged

NELLYE L

e

SESNNNLSLRYRESZACELLTESRSENLS

AEROSMITH Juded
ATC/Around The Work] -
BACKSTREET BOVS/The

OUTKAST s, Jackson

S CLUB 7/Mover Had A Dream
BEMACSM On Your Sids
PR ARou G

R SYNC/Thes | Promine You
SOUR DECISIONF aded

MADOMNA/DON Y Telt M
NELLY FURTADOY m Lk A e

MATCHBOX TWENTY/ You'e Gone

o ()
14168
14168
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3763
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3542
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Infimity

{410) 828-7722
PashaScintyre/Mediock
12¢ Cume 431,200
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s
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3510
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MARKET

{813) 639-9033
12¢ Cume 828100
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VERTICAL HORLZON Best | Ever Had
NARTIN £/AGUS £ RANObodly Wi
AEROSMITHided
SCLUB 7Mever Had A Dream

gERaRaR

N N RSN R ISR S S2 LSS EEER

WKST;
Clear Channel
(412) 937-1441
Hayes/Trout

12¢ Cume 220,700
navs

ansTmne

NELLYA L

JENNIFER LOPEZLove DonYCost
Agan

SCLUB 7Mever Hadt A Dresm
PINKYou Make Me Sck

MATCHBOX TWENTYA You e Gane:
OUTKAST s Jackson
MADONNA/Don't Tell Me:

MART N FAGLRLERANODOGY Wants.
CREEDW® Astns Wide

Open
JARULE F/C M LAN Between Me And You
BLAQUE/B08

1N TW  MDSIAITUE
77 7 JWNFERIOPEZAowe Don\Cost..
79 16 DESTINYS Wormen
3 M LEMNY
51 66 SHAGGY/Angel
53 59 MATCHBOX TWENTY/ You re Gone:
52 86  MADONNA/GOnY lelMe
56 35 MARTING/AGUILEANNObody Wants.
2 8 ko8
54 84 EVANAND JARON/Crazy For This Gt
77 81 DREAMAe Loves UNOl
48 4% PNK/You Make Me Sch
% a8 More:
40 & RKELYIWsh
4 41 U2/Bousihl Day
32 3% MOBY HGWEN S TEFAMY Southside:
42 39 FAITHHILL/The Way You Love Mie
23 38 CRAZY TOWN/Butterfly
2 39 Ful
57 36 MYMCase 0 Thex
32 34 OUTKASTMS. Jackson
3 32 O-TOWNALIgAd Oreams
33 32 SOULDECISIONFaded
36 31 SAMANTHA MUNMBATGo Td You
28 M MADONNAAR
28 29 LUDACRISWWNat's Yous Fantasy
29 2 SOULDECISIONGoh It's Kinda Crazy
26 27 IDOORS DOWNAUYDlonde
- 27 SCLUBNever Had A Dream.
15 28 TONtBRAXTONAe Wasnl Man
27 ¥ BAOCSTREET BOYS/The Cal
D PGS G
% 23 MEUYAL
43 23 9BDEGREESMY Everytheg
24 23 THEY MIGHT BE GLANTS/Bass O Me
20 27 JOEIMYSTIKAL /S
21 2 JARUUEARMO. PR On e
21 12 MYSTIKAL FNVEADanger N
20 17 SHAGGYMWasntMe

»
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DO/ Thankyoy
HOUSTON & MICHAE L § Told You That

WAKS/Cleveiand
Clear Channel
(216) 7819667
MasonXasper

12¢ Cume 217.208
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94 84 DESTINY'S CHil Mndependent

95 84 SHAGGY/RWasntMe

9 M KO &J0N0CY

9 n YRMTZ)

93 00 MELLYEL

54 40 O-TOWNLiquad Dresms

39 87 SHAGGY/Ame

54 82 DREAMMeloves UNot

53 50 MADONMADONY Tl e

48 43 CRAZY TOWNGullertly

51 47 MARTIN FAAGUNLE RAMobody Wards.
37 48 SCLUB 7/ever Hed A Dream

48 4  BACXSTREET BOYS/The Call

49 45 PINK/You Make Me Sick

49 83 3AwNo More (Baby )

39 3  SOULDECISIONFaded

22 38 SOULDECISIONOoh Its Kinds Orazy
32 30 OUTKASTMS Jackson

17 M JOEFMYSTHALShtter

17 31 VIRTICAL HORLZONE verything You Ward
30 31 MADONNAMAY

33 31 MYAfree

25 21 NSYNG/Ths)Promae You

24 27 3000RS

77 BAOUEAR

23 27 OEBELAHMORGAK/Dance Wilh Me
24 26 NATCHBOX TWENTY/M You'rs Gone
14 28 KANDVDONY Thansk F'm Mot

16 25 PI/There You Go

2% 25 PR(Most

29 2% R KELLYAWsh

9 22 3

36 22 3000RS DOWNALoss

26 11 ATC/Around The World.

38 22 MYACase Of TheEx

18 20 LUDACRESAWNIS Your Fartasy

21 19 PAPROACH LIS

13 17 NELLY/Countsy Grammar
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4750
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WXFS/Cincinnati
Clear Channel
(513) 763-5477
Pralips/Ocean’

12+ Cums 290.388
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WKRQ/Cincinnati

infinkty
{513) 699-5102
Frank/Douglas

12¢ Cume 321,900

PATS

1B Te  ARTSTTINE & o)
B3N xmmmmum 8066
66 73 SHAGGY/MWaenY 957
nn lxmmnuum e
73 79 MATCHBOX TWENTYA! Youre Gone: licd
4 . 6540
e MORGANDance Wak e 5341
4 M SOULDECKSIONSaded £~
46 80  BARENAKED LADES/Frch Ve 5341
51 48 BONJOVVYs Myl 2%
49 48 DESTMYS Wesman... sz
48 80 MADOMVADONY Tel Me 2%
14 80 DREAMS Loves ot 430
X KRAATZ/Again 2360
31 80 BRITNEY SFEARS/Sronge 430
2N 251
67 32 FAITH HILL/The Wy You Love s 3488
20 M X-O80X0uy 2
10 19 BONJOVYThank Youfor 361
2 2 ATCHvound The World. 052
23 27 SAMANTHA MUMBA/Gotia el You 230
un B0YS Tt 2125
uUN A Jatkson s
25 15 VERTICAL HORLZON/E ves yihing You Wam a5
16 20 DOWNA cour' 2616
- 28 @ MARTIN F/AGUILERAMobody Wants. %16
& 2507
20 22 BUESSID UNKONIXL/Storytnok Lils 398
u 2398
L STING Desert Rose 3%
- 20 0 AEROSMITHUaded 2180
17 20 RELMemorhage.. 2180
4 M 3DODRS 210
32 M RICKY 210
25 19 CHRISTINAAGUILE RAXCems On Over.. 2071
018 dvion 20
6 10 VERTICAL HORIZON/Best) Ever Had. 1962
11 17 SHAGGYAsgel 1053
7 17 FREDRO STARR Shining Nheough 1853
15 16 CRAZY TOWN Sttty 174

ntercom
(916) 347717
WeedLee X
12¢ Cume 262,400

CHR/Pop Playllsts
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W TW  amsyTITUE o s
93 98 MATCHBOX TWENTYA! You're Gone 13410
8 "N 13410
77 88 3DOORS OOWMNAoce 13112
90 00 LENNYKRMITZ/AGn 13112
43 §8  DREAMMeLoves t)Not 10132
77 84 SAADONNADONT el e %%
47 81 AEROSMITHGaded 7599
S9 48 EVAN AND JARONCrazy For This Gl 752
50 43 CISIONFaded nse
49 47 MOBY FGWEN STEFAWSoulede 7003
44 47 DEXTER FREEBISH L anng Town 7008
43 Doy 6407
2% € 00O 6258
19 41 ATC/Around TheWorld €109
33 60 EVERCLEARWongeul 5960
u @ AOACHLast 5960
34 3 MATCHBOX TWENTY/Bont 5662
37 39 CREEDWWH Arms Wide 5662
38 38 THARD EYF BUND/Deep inside Of You 5662
39 30 TONICAYOU Wanted More 5662
38 36 SHAGGYMWasntMe 5364
37 38 PIKMo Grs 5215
32 35 CRAZY TOWNSunertly 5215
37 38 3000RS 5066
25 31 UNCLE KRADKER Folow Me 4619
2 2 441
29 38 SCLUBTNever HadADreem... “n
48 29 DEBELAHMORGANDance With be a1
24 24 OUTKASTAAS. Jackson %76
17 21 CREEDMgher 3129
20 21 LIMP BT Mol NN
7 hngel 2891
S4 17 DESTINY'S CHRDVindepondont Women 253
16 16 PINYou hake Me Sick 2384
15 15 BARENAKED LADIES/Too LI Too Late 2
1119 UFEHOUSEMangang By AMoment 2%
10 1§ VERTICAL HORZON'Youre AGod by
16 14 3LW:No More (Baby.. ) 2086
10 14 THEY MIGHT BE GIANTS/Boas Ot Me 2086
< 13 MARTINF/AGUI ERAMNabody Wents.. 1987

WHCLColombes, OH
Cloar Channe!

14) £30-9624
12+ Cume 329.008
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S CLUB 7/Mover Hed A Dream ..
SMAGGY/

thoget
XCt8 JONOCrzy
PINK/You Make Me Sick

ARTSITITLE

LENNY

NELLY FURTADOm Liw A Bed
IMATCHBOX

STEFAMSoutheide
HOUSTON & MICHAELA! 1 Toid You That
BLESSID UNION/ 3L /Storybook Lile
SOULDE CIS30M/Oon s Kand Crazy
DAVID GRAY/Babylon
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SEERRRLLESERRISEE T

KEIBINSLILR

RIFVIAIR

~
b

K2WT/Soit Labe Clty
Claar Channel

(801) 908-1300
McCartney McCarthy
12+ Cume 222,100

BANRNNY

ARTWTATIE
JENMIFER LOPE2A. ove Don'Y Cont...

BRITNEY

3 DOORS DOWNKryplonts

VAN AMD JAROK Crazy For Ths Gat
VERTICAL HORIZONBest ! Ever Had.
DESTINY'S CHILOVSay My Marne

THE CORRS Braaihisss
PRCThese You Go

BACKSTREET BOYS/Shape Of My Heart

Int

WHKS/Chariotte
Bndty

(704) 3319610

ReynoktsAdcCorm

12+ Cume 270.600

MADONA S

» LEE ANN WOMACK Hope You Dance
MYA/Cace Of The Ex.
SCLUB 7Wever 10 A Drcam
SOULDFCISIONFacted

NELLY FURTADOA m Ll A Bird
MATCHBOX TWENTY/Bert
MYAFree

U2/Beausiul Dy

o (o)

7176

KFMS/Las Vepas

Ciear Channet

(702) 7327753

hkki

12+ Cume 148.208

ATS

W W ATISTAILE © (oo}
74 T4 LENNYKRAVITZAGan 4958
57 83 JENN¥ERLOPEZA ove Donl Cost 4556
73 84 DESTINY'SCHILDIndependont 4288
63 82 K18 J000/Craty 454
52 68 PINKYou Make Me Sick 4020
59 55 MADONNADONY Toll My 3685
38 84 SHAGGYAgM 3618
69 84 SHAGGY/WasniMe %18
49 41 OUTKASTAMS. Jackson 3149
4443 XW/NoMore (Baby } 2881
33 43 EVANAND JARONCrazy For This Git 2881
32 41 MYACaseOfThekx. 247
40 48 R KELLYIWsh 2680
68 3 LAH Wit Me 2546
29 37 MARTINF/AGUILERANobod, Wants 2479
35 37 MATCHBOX TWENTYA! You're Gone 2479
31 3% 3D00RS DOWNKryplonie 2412
35 35 LUDACRIS/WRarS Your Fantasy 2345
25 34 CRAZY TOWNButterfly 278
7332 NEXTWiey 2144
24 32 MvAfFree 2t44
43 31 DREAMMe Lovest Not 2077
15 30 SCLUB 7/Never Had A Dream 2010
25 20 CREEQAWWR Aims Wide Open 1876
35 20 KANOVDONY Think Fen Mot 1876
30 27 AEROSMITH.aged 1609
B0 W ] You 1809
40 26 FAITHHILLThS Way YouLove Me 1742
2% 28 01 Oreams 1742
10 20 U2/Bemakd 1742
1925 PINKThere YouGo 1675
16 24 DESTINY'S CHIUD\urmpin’ Jumpn’ 1608
36 23 98DEGREESMy Evenything 1541
23 23 ATC/Around Phe World 1541
21 17 CREEDMghw un
21 72 JAZM estWenmaLove. 74
21 20 NELLY/Country Gramss 1
20 21 BACKSTREETBOVS/TheCal 1407
15 21 THEY MIGHT BE GIANTS/Boss Of Ma 1407
b33 28 AALIAWTry Agen 1340

ssgroyaeesy

34322 11

A

CHRISTINAAGLIN ERA/Come On Over.

BACKSTREET BOYS/The Call

MYACase Of TheEx..

0-TOWNLiguad Dreams

‘N SYNG/This | Promise You

NELLY Country Grammas

ATC/Around The World.

EVERCLEARWonderhul

JAY-Z/1 Just Wanna Love.

BLINK- 182/A3 The Smalt Things
OMHghes

PLATS
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ARTISTOTLE

LENNY KRAVITZ/Agan

MATCHBOX TWENTY! You're Gone
FAITH HILL/The Weay You Love M
DESTINY'S!
CREEDANWh Arms Wi Open

3 DOORS DOWNXryptonte

MADONNASRSE
EVAN ANO JAROWCrazy For This Girl

AMERICAN Hi-F URavor OF The Weak
VERTICAL HORZONBest | Ever Had

SOURDE
AEROSMITH Jased
BLESSID

WXL Drisadio
Clear Channel
(407) 916-7510
Cook/DeGraatt

12+ Cume 300,000

LENMY KRAITZi
MATCHBOX TWENTY/E You're Gone
‘N SYNC/Thig | Promige You

CRAZY TOWN/Butiertly
llll[ﬁll)‘!l/uml)m\&n

NELLY FURTADOY'm | ke A Brd
SAMANTHAI Tell You
3 DOORS |

MADONNATion't Tell Ms

HW/No More (Bady. )
BACKSTREET BOYS/The!

FAITH HILLThe Way You Love Me
DEBELAH MORGAN Dance With Me
OUTKASTMs Jaciaon
BBMAK/SUN On Your Sda

SCLUB 7/Never Had A Dream.
‘SOMIQUE/R Fesit 50 Good
NELLY/Country Grammas
PINKAJOst

VERTICAL HORZON Best | Ever Had .

KUMXNew Oriesns
Clear Channel
(504) 673-7300 W
SwewartWade AT Hit Muasic
12¢ Cume 248,108
™ ARTEIMITLE G (oom)
99 JENNIFER LOPEZA ove Don Cosd.. 8019
98 LENNY KRAVITZ/AQun 7983
98 EVAN AND JARONCrazy For Thus Gart 798
87 MADONNADONY Tol Me 1857
0 SHAGGYMWasnIMe me
98 5 MATCHBOX TWENTYA You're Gons 6
75 SAMANTHA MUMBAGotta lef You 8075
0 CREEDWIh Arrns Wide Open 5670
S1 DREAMMe Loves Mot a3t
S0 MYATa0e0f o 4050
S0 VERTICAL HORIZON'You're A God 4050
49 BACKSTREETBOYSTheCal 3969
4% 3DOORS DOWN 3969
47 RICKY MARTI She Bangs 3807
A7 PAOst Gt 3807
48 TONI BRAXTONHe Wasi1Wan 326
43 CRATY TOWNButery 3645
€ MADONWASSK 3564
40 MARTIN F/AGUILERANobody Wants 3564
44 PYMIYou Make