NEWSSTAND PRICE $6.50
No. 1 For Diamond Rio

“One More Day" by Diamond Rio (Arista) moves to the
top spot on this week’s R&R Country chart. Of course,
it's sheer coincidence that this single is the group’s
20th top-10 hit — fitting in with the “20/20" theme of
R&R's 2001 Country Radio Seminar special issue.
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20/20 Vision

Flash back to 1981, when Urban Cowboy-mania
propelled Country radio and music to incredible new
heights. R&R pays homage to the stations and
personalities still going strong 20 years after that never-
to-be-forgotten boom. It all begins on Page 49.
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The title§rack from the much-anticipated new album.
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management ¢+ marketing ¢ sales

Since R&R showcases its Country special
this week, Sales & Marketing Editor Pam
Baker asked some Country radio moming
personalities about their best and worst
promotion moments ... and what strange
things have happened to them when
dealing with listeners. This week’s
Management, Marketing & Sales section
also features a unique K11S-FM/Los
Angeles Valentine's Day Drive-Through
Wedding promotion at Krispy Kreme
Doughnuts, and the GM featured in our
weekly spotlight is Philadelphia’s Blaise
Howard.

Pages 10-16

RADIO’S FIRST LADY

This week’s Legends With Bob Shannon
features one of radio’s pioneering women
n programming: Ruth Meyer. Because
she is @ woman, in the late '50s Meyer
~as never given the titie of Program
Director and instead was called the
*Production Director.” Read about how
she 1aunched WHN, New York’s first full-
ime Country outlet, and The Source at
he NBC Radio Network.

Page 37

IN THE NEWS

* XM, Sirius reveal funding
needs; shares fall

* Interep releases latest format study

» WYPA/Chicago flips to One-On-One
Sports format

* Rich McMillan named
PD at WLVE/Miami

* Christie Banks becomes
PD at KPLN/San Diego

Page 3

(THis #] WEEK ]

CHR/POP [

* JENNIFER LOPEZ Love Don't Cost A Thing (Epic)
CHRRNYTHMIC :

o JARULE VUL MO ... Put ... (Murder inc/Def JanVIDUMG)
URBAN ;

o JA RULE LI MO ... Put . (Murder inc./Def JanVIDUMG)
URBAN AC

* DAVE HOLLISTER One ... (Def Squad/DreamWorks)
COUNTRY

« DIAMOND R0 One More Day (Arista)

A

"N SYNC This | Promise You (Jive)

HOT AC i
o MATCHBOX TWENTY It You're Gone (Lava/Atiantic)
NAC/SMOGTH JAZZ

© KIRK WHALUM Now Til Forever (Warner Bros.)
ROCK

* AEROSMITH Jaded (Columbia)

ACTIVE ROCK

oA. LEWSS & F. DURST Outside (Rawiess/Gefien Inerscope)
ALTERNATIVE

oA LEWIS & F. DURST Outside (Flawisss/Geflen/inierscope)
ADULT ALTERNATIVE

* JOSH JOPUIN GROUP Camera One (Artemis)

NEWSSTAND PRICE $6.50

By Jo Howarn
R&R WASHINGTON BUREAU
Jjhoward@ rronline.com

It's been busy at
Infinity lately, as
parent company
Viacom finalized its
buyout of the radio
subsidiary and al-
most immediately
promoted one of its
longtime executives
to Infinity’s top
spot.

Viacom announc-
ed on Feb. 21 that it
had completed buying all of
the Infinity shares it didn’t al-

ed into the right to receive
0.592 of a Viacom class B
common share. Based on
Feb. 21’s Viacom B closing
price of $54, the purchase
price was $31.97 per share,
The next day Viacom Presi-

Viacom Closes $12 Billion

Deal For Infinity Shares
B Suleman appointed President/CEO of division

dent/COO Mel Karmazin an-

nounced that Farid Sule-
man — formerly Exec. VP/
CFOfTreasurer and
a director of Infinity
— had been pro-
moted to President/
CEO. Suleman is a
longtime Infinity
employee, having
come on. board
when the company
was still in its in-
fancy.
" Viacom spokeswo-
man Susan Duffy
told R&R that the promotion
is all part of putting Infinity

ready own, for about $12bil-  back under the greater Viacom
lion. Viacom had owned 63%  umbrella. Suleman will con-
of Infinity. tinue to report
Each class A BEUMIENEEIOEREIGINNAS o Karmazin,

Infinity com- JHIEMERCNNEIEEELES “We are ex-
mon share results: Page 4 tremely fortu-
was convert- nate to have

an executive of Farid's caliber
to assume the leadership role
at Infinity as it takes its place
as a major high-growth divi-
sion of Viacom,” Karmazin

VIACOM/See Page 8
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R&R’s Talk Radio Seminar
Readies Radio Round Table

By A1 Petirson
RAR NEWS/TALK EDITOR
alpeterson@ rronline.com

Next week’s R&R Talk Radio
Seminar in Los Angeles is set to
kick off with the annual “News/
Talk Radio Roundtable,” featur-
ing some of the industry’s most

-successful and influential execu-

tives. Joining moderator and
R&R Publisher/CEO Erica
Farber for this yearly look at the
state of the format and industry
will be Buckley Broadcasting
COO Joe Bilotta, Clear Channel
Radio Sr. VP David Crowl.
NAB Exec. VP John David,
ABC Radio Sr. VP/Program-
ming John McConnell and
Citadel Communications Chair-
man/CEO Larry Wilson.

David

The always standing-room-
only general session will serve
as the opening event at TRS
2001. “Au previous Talk Radio
Seminars this panel has served
as a catalyst for thought that has

TRS/See Page 26

Slowing Economy Bites Into Music Biz

Softness in consumer spend-
ing in the second half of 2000
took its toll on the music busi-
ness, as unit sales of recorded
music fell 7% last year. to 1.08
billion copies. The total was
worth $14.32 billion. a 2% dip
from 1999's dollar value.

Total album unit sales (CDs,
cassettes. vinyl EPs/LPs) de-
creased 4%. to 1.02 billion cop-

ies with a suggested retail value
of $13.87 billion, off .3%. Single
sales plummeted 47%. t0 40.3
million copies worth $173.6 mil-
lion, a 42% drop.

“There’s no question these
numbers are disappointing, but
the future looks bright for the in-
dustry and consumers alike.”

RIAA/See Page 26

2000 Recorded Music Sales
(Unit Shipments In Millions)

Formet 1999
cD 9389
CD Single 56.9
Cassette 1236
CassetteSingle 142
LPEP 29
Vinyi Single 53
Music Video 198
ovo* 25

2000 Change
9425 +.4%
342 -39%
76.0 -39%
13 -91%
22 -25%
48 8%
182 8%
33 +35%

* Whilg broken out for this chart, DVD audio product is included in the

Music Video totals.

McCain Introduces
New Pro-LPFM Bill

Late Tuesday Sen. John
McCain made yet another cffort
to boost low-power FM service
by introducing the “Low Power
Radio Act of 2001, a bill that
will allow for much broader li-
censing of the service than what
was approved by Congress late
last year. The new bill also puts
the burden of interference reso-
lution on the FCC and puts a
strict timeline on the commis-
sion to enact rulemaking for
digital-radio service.

“We're going to give it-an-
other go.” McCain Press Secre-
tary Nancy Ives told R&R, re-
ferring to the two other LPFM
bills McCain has sponsored
over the last two years, includ-
ing last year’s “Low Power Ra-
dio Act of 2000."

LPFM/Ses Page 29

A ‘Golden’ Moment For Mays

Clear Channel Chairman/CEO Lowry Mays (center) and his family
were in New York Monday night to receive the Broadcasters’
Foundation's coveted Golden Mike Award for their contnibutions to
broadcasting. Radio One President/CEO Alfred Liggins and Chair-
personffounder Cathy Hughes were among the many on hand atthe
Plaza Hotel to offer their kudos.

Source: RIAA

Fair Tapped As
President Of A&M

By Stevi WONSEEWICZ
R&R MUSIC EDITOR
swon2@ rronline.com

A&M Records has named
A&R veteran Ron Fair Presi-

dent. Based in

Los Angeles,
he reports to
Interscope/
Gelfen/A&M
Records Chair-
man Jimmy lo-
vine. The move
marks a new
chapter and
new beginning
for the legend- Fair

ary label found-

ed by Herb Alpert and Jerry
Moss, which has been without
a president since it was fold-
ed into the Interscope Geffen

FAWR/See Page 29
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Same-day ratings results: www.rronline.com
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“Brooke Allison is an
extraordinary talent who has
been touched by God.”

-« MICHAEL JACKSON

A}

“Brooke Allison has a big
powerful voice, incredible
range, with soulful delivery.”
- MYA

_“We spun Brooke Allison over
| mes last week. This songis

the kind of “KISS” we

[QIEPE /~NEDPSN

EMIMUSIC

1S RIBUTION
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WYPA/Chicago Goes
One-On-One Sports

One-On-One Sports has an- |

nounced that WYPA-AM/Chicago
will become the Windy City flag-
ship for the nationwide sports net-
work. effective March 1. The move
comes in the wake of the recent
purchase of the station by News-
web Corp. from Catholic Radio
Network. WJKL-FM/Chicago.
which is currently airing One-On-
One's programming. will report-
edly flip to a noncommercial Con-
temporary Christian music format
on the same date.

WYPA is licensed as a daytime-
only station and located at 820 AM.
Consequently. One-On-One —
which will soon be renamed Sport-

ing News Radio — will air its daily |

programming from sunrise until
sunset. Network shows set to air on
WYPA include The Moming Show,

with Jim Memolo and Scott Wetzel |

{sunrise-9am). Jay Marviotti with
Jim Litke and Mike Mulligan
(9am- 1pm): Nastv Nationwide,

“Papa” Joe Chevalier (Spm-sunsct).

The 820 AM frequency was the
original home of Sports/Talk
WSCR-AM (The Score). which
has since moved to the former
WMAQ frequency at 670 AM.

*One-On-One Sports is excited to
be on a major daytime signal in
Chicago and on a frequency known
for Spons/Talk,” said company
CEO/President Chris Brennan.
“Chicago is a very important mar-
ket for our company. Not only is it
a great sports city, it is our home-
town as well.”

McMillan Returns
To ‘Love’ As PD

Rich McMillan is slated to rejoin
heritage NAC/Smooth Jazz WLVE
(Love 94)/Mi-
ami as PD. be-
ginning March
5. McMillan
held the same
position from
1988-95.

In 1995 McMil-
lan became OM/
PD of NAC/SJ

nati. Later he
joined Morris
Communications and OpTiMum
Consulting/SmartTarget Marketing.

McMillan

where he worked with a client ros- |

ter of 25 stations as Programming.
Rescarch & Media Consultant.
*Rich has had some unique expe-
riences with what he’s been doing
for the past few years, and | lhlnk
they make him that much stronger.”

McMILLAN/See Page 25

WVAE/Cincin- ;

U2 And Dre Celebrate
Multiple Grammy Wins

Let's get festive! Pictured (I-r) at the Universal Music Group’s post-
Grammy celebration are Universal Chairman/CEO Doug Morris;
Interscope Geffen A&M Chairman Jimmy lovine; and multiple Grammy
winners Bono of U2 (Interscope), producer Dr. Dre (Aftermath/
Interscope) and U2 guitarist The Edge.

By Jenrey YORKE

R&R WASHINGTON BURFAU CHIEF

yorke@ rronline.com

Satellite broadcasters’ investment

| rockets pointed downward in the

last week, as both XM Satellite

Radio and Sirius Satellite Radio

investors had bad reactions to both

companies’ announcements that
- significant additional funding will
| be necessary to get the businesses

fully operational and funded.

In an SEC statement filed Feb. 22,

[ XM said it nceds “substantial fur-

ther financing”™ — to the tune of

$250 million to $300 million — to

continue operations. XM shares

dropped $4 that day. and more than

3.4 million shares were traded; the

30-day average was 498.000. The

'Funding Needs Hurt XM, Sirius

with Nestor Aparicio (1-5pm); and |

previous day XM had said it would
sell $100 million worth of conven-
ible bonds and about 5 .million
shares of class A common stock in
an offering underwritten by Bear,
Stearns & Co. Based on that day's
closing price, that would generate
about $77 million. XM spokesman
Chance Patterson would not dis-
cuss the stock price nor tell R&R
whether the company had a specific

1arget price for its share offering. |

By Tuesday XM's share price had
fallen 10 $10.19 — near its 52-week
low of $9.25 and far below the
issue’s IPO price of $13.

The Feb. 22 drop immediately

SATELLITE/See Page 29

'AC, Country Have Most Reach

' 1 Interep study examines radio formats in 2001

A study released this week by
Interep breaks down the popular-
ity of 22 radio formats nationwide
and includes information on lis-
tener age groups and preferences
by rcgion. Interestingly. the third-
place format in terms of the num-
ber of stations ranks at the top for
reaching the most people overall.

“The 2001 Study of Radio For-
| mats™ found that the AC and Coun-
try formats have a higher reach in
the overall 18+ category than all
other formats. AC comes in at the
top. with 42.7 million listeners
| overall in the 18+ age category,
i while Country has 42.6 million lis-

teners. News/Talk came in third.
[ with 37.3 million listeners, fol-

lowed by CHR.. with 35.3 million.
| and Oldies, with 29.2 million re-

ported listeners.

While AC's number of listeners
just squeaks by Country's, AC
reached its audience with only 775
stations nationwide. compared to
the 2.036 stations that program a

Country format. Country actually |

came in first for total number of sta-
tions, followed by News/Talk in a
distant second with 1.159, then AC.
Fourth went to Oldies stations.
which number 766 across the coun-
try. Adult Standards rounded out
the top five. with a total of 595 sta-
tions.

The study also found that CHR

has the greatest reach in the 18-34 |

age group, reaching 22.1 million
listeners in that group. AC rules the
18-49 age group, however, with
. 35.3 million. and it also won the

TEREP/See Page 29
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{  WMGK/Philadelphia Asst. PD/
MD Christie Banks has been
named PD for Infinity's Classic
Hits KPLN (The Planet)/San Di-

during the week of March 19.
“We're very happy to have re-
cruited Christie.” KPLN VP/GM
Bob Bolinger 10ld R&R. “She is
about to become one of the bright
young programmers in America.
She was the best of the best of a
long and exceptional list of candi-
dates.”
{  Banks will be taking over the pro-

ego. She'll assume her new post-

KPLN/San Diego Banks On Banks As PD

gramming reins from Charlie
Quinn. who will continue to serve
as OM for KPLN and as OM/PD
for AC sister KYXY. “Infinity pre-
fers to have a program director ex-
clusive to each of their stations,”
Quinn told R&R.

Banks served as Asst. PD/MD for
Classic Hits WMGK for 18
months. Her radio carcer also in-
cludes a stint with Commodore
Media in West Palm Beach. Banks®
selection as KPLN's PD puts to rest
widespread rumors that the station
would be changing formats.

Clear Channel CHR
| Brand Manager and
KSLZ/St. Louis PD Jeff
Kapugi will return to
Tampa the weck of March
| 12 as OM for co-owned
CHR/Pop and Hot AC
combo WFLZ & WSSR.
He replaces Domino, who

N

recently accepted the PD §
| slot at Susquehanna's
CHR/Pop KRBE/Houston
l (R&R 2/23).

= o
i ‘\\“/' ' X

Kapugi Named OM Of WFLZ & WSSR/Tampa

*] spent a good portion of
my radio career in Tampa,
s0 it's like going home.”
Kapugi told R&R. 1 am
really excited about return-
ing. but it's definitely mixed
emotions for me, since
KSLZ has been my baby
from birth to the present.
This has been a very fun
project. because everyone

KAPUGI/See Pags 25
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By JEAREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Emmis Lowers 04 Expectations,
Analysts Follow

O Karmazin ‘bullish’; Citadel, Regent perform well

Emmis Communications CEO Jeff Smulyan found himself
playing airline pilot on Monday, telling investors that the Emmis
aircraft has run into turbulence, and it’s time to fasten their seat
belts. Smulyan’s guidance to shareholders advised them to be pre-
pared for a 29-30 cent per-share return and not to expect the consen-
sus estimates of 37 cents per share for Q4, which ended Feb. 28.

“We've seen shifts in the market
as it relates to advertising. and we
have secn some further deterioration
in the market as it relates to Emmis,”
declared Smulyan. Emmis shares
were off 1 1% Monday, and that was
before company exccutives held a
conference call to reveal that fiscal
Q4 radio revenues will be off as much
as 8% when the books close. Thanks
1o cost-cutting at the stations, domes-
tic radio BCF won't suffer as much

it will be down between 3%-5%.

As might be expected. Emmis’ big-
gest markets took the biggest hits.
New York, Chicago and Los Angeles
— the markets that flourished in the
first quarter of last year — were hit
twice as hard as the company's Phoe-
nix, Denver and Indianapolis prop-
crties. Emmis blames the decline on
a drop-oft’ in dot-com and domestic
auto spending. Looking ahead, the
company's tiscal Q1 2001 outlook is
for a 3% decline in radio revenues
and a 5% decline in TV revenues.

Like many other radio companies,
Emmis expects a healthy recovery in
the second half of the year — good
enough to bring annual radio rev-
enues 8% higher and radio BCF 12%
higher than the previous year. Shares
of EMMS stock dropped about 9%
Monday to close at $26.94, but they
rebounded slightly Tuesday. reaching
$27.44 shortly before the market
closed.

Banc of America cut jts rating on
Emmis from “buy™ to “market per-
form™ ahead of the guidance. Pruden-
tial Securities analyst James Marsh
also lowered his 12-month price tar-
get, to $38 from $47, and said that due
to “the lack of visibility available to

EMMIS/See Page 6

Tristani Questions FGG Chiefs
On Indecency, LPFM

I Commissioner uses monthly meeting to voice her concerns

By Jo: Howarn
R&R WASHINGTON BUREAU
Jhoward@rronline.com

Taking advantage of the Feb. 22 gathering of FCC bureau chiefs
at the commission’s monthly meeting, Commissioner Gloria
Tristani asked some very pointed and, at times, even accusing
questions of the chiefs of the commission’s Enforcement and Mass
Media Bureaus. Tristani voiced her concemns about the process-
ing of indecency complaints and the status of the more than 1,700
LPFM applications currently pending at the commission.

In an exchange that was sometimes
tense. Tristani pressed Enforcement
Burcau Chicf David Solomon for in-
formation on how indecency com-
plaints have been processed over the
past three years. She asked Solomon.
“Haven't | asked you for some of
these statistics before?” to which
Solomon replied, “1 think I've given
you everything you've asked for.”

Tristani then asked to see informa-
tion on how indecency complaints are

handled and a history of how they've
been processed and pressed Solomon

about whether there is a backlog of-

complaints pending, saying that she
had recently seen a complaint that
dated back to May 2000. Solomon
speculated that there might be two
dozen complaints pending, most of

which are a few weeks or months old, *

but said, “1 suspect they're fairly up
to date.” Tristani replicd. “But you
don’t know. You can’t tell me.” Solo-

mon then said that he could get back
to Tristani with the information.
A Vaecal Critic

Tristani has recently been vocal in
her criticism of the Enforcement Bu-
reau. Last month she issued two state-
ments within a week's time concern-
ing the dismissal of indecency com-
plaints that she had felt warranted a
closer look (R&R 2/16). “The com-
mission appears so averse to inde-
cency cases and has erected so many
barriers to compiaints from members
of the public that indecency enforce-
ment has become virtually nonexist-
ent. It’s time for the commission to
begin taking indecency cascs seri-
ously again,” she wrote in one of
those statements.

TRISTANV/See Page 8
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FCC Chairman Michael Powell Lists His Priorities

O Names Special Counsel to lead streamlining efforts

Saying how “cool” it felt to bang his new gavel, FCC Chair-
man Michael Powell opened his first public commission meeting
as Chairman on Feb. 22. For his debut Powell chose to forgo the
monthly meeting’s usual format of covering a specific agenda,
instead inviting the chiefs of each of the FCC’s bureaus to make
presentations about their workloads, procedures and expected fu-

ture challenges.

Atihe outset of the meeting Powell
said that he wants management at the
FCC to be “efficicnt and responsive™
and added that he is interested in hear-
ing thoughts on initiatives designed
to develop expentise on various issucs
within the commission. He invited
comment from the bureau chiefs, ask-
ing them share policy challenges fac-

ing their burcaus and the telecommu-
nications industry as a whole. Powell
also noted that he feels it is neces-

siry to get a sense of the FCC's defi-,

ciencies.

Mass Media Burcau Chicf Roy
Stewant cited the 353 vacant FM sta-
tion allotments and the 1,751 pending
low-power FM applications as upcom-

ing challenges, particularly since his
burcau’s staff’ has been reduced in re-
cent years and currently numbers 210.
Stewart expects (o receive applications
for the vacant allotments in March and
forecasts that the spectrum will be auc-
tioned in May. As far as the LPFM ap-
plications. Stewart said that the burcay
is working on an order for the first wave,
but, he says, about 40% of thosc appli-
cations won't be granted, since they
don’t meet the interference standards
set by Congress.

Recruiting A Possible Problem

Also discussed at the meeting
was the FCC’s need to recruit more

POWELL/Ses Page 8
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NAB Opposes FCC Market Redefinition

T he NAB has voiced its opposition to recent FCC proposals to change
the way the commission defines a radio market. The NAB argued,
among other things, that an alteration of the radio-market rules may be
“contrary to congressional intent,” since Congress did not revise or repeal
the FCC's rules when the Telecommunications Act was passed in 1996.The
NAB particularly urged the FCC not to adopt Arbitron’s market definitions,
saying, “Arbitron’s sole purpose is to serve advertisers, o using Arbitron
data to define the number of radio stations in a market for purposes of the
FCC's multipie-ownership rules is tantamount to attempting to fit a square
peginaroundhole”

Fund Benefits From Radio One’s Blue Chip Buy

he Quetzal/JP Morgan Partners Fund, whose investors include Ra-

dio One, invested $30 million in Blue Chip Broadcasting last May for an
unspecified portion of the company, fund spokeswoman Nancy Israel told
R&R, and the fund will therefore benefit from Radio One’s recent $190
million purchase of Blue Chip (R&R 2/16). The fund was proposed two
years ago by Clear Channel Chairmarn/CEQ Lowry Mays and Viacom Presi-
dent/CEQ Mel Karmazin, who wanted to create a private equity investment
fund focused exclusively on investing in companies owned, controlled or
managed by minorities or women. Israel declined to say how large a return
the fund will realize when Radio One setties on the purchase of Blue Chip.
Earlier this year the fund, along with First Union Capital Partners, provided
a $55 million equity financing deal for the expansion of Inner City Broad-
casting, which bought six stations from Clear Channel last August.

Susquehanna Pays $10 million For 40% Of KGAR/K.C.

usquehanna Radio has agreed to pay $10 million for 40% of WGAR/

Kansas City. The 100kw station at 105.1 FM won't sign on until June,
but Susquehanna has entered into a three-year joint sales agreement with
'GAR. Frank Copsidas Jr's Jesscom Inc. will program-and operate the sta-
tion. Susquehanna also received an option to buy the station after three
years, and Patrick Communications broker Terry Greenwood, who handled
the deal, told R&R that a price for the 60% balance of the station will be
determined by a fair-market appraisal at that time. Susquehanna already
owns News/Talk and Oldies combo KCMO-AM & FM and Classic Rock
KCFX in Kansas City, and, Greenwood said, is being “tight-lipped, under-
standably;” about KGAR's format. Copsidas, who also operates Radio 2000,
has guided several CPs through the FCC's approval process.

FCC Actions

CC Commissioner Gloria Tristani has once again criticized the
commission's Mass Media Bureau over a license transfer. The bureau
allowed Clear Channel to purchase WINR-AM/Binghamton, NY, which has
resulted in two owners controlling more than 91% of the radio advertising
revenues in the market. According to BIA, Clear Channel now has six sta-
tions in the market, and Citade! has five. 1 doubt that this level of concentra-
tion serves the public interest,” Tristani said. “Duopolies like this make it sig-
nificantly more likely that there will be no real competition for advertising
revenue. Instead, business and listeners will face the increasing likelihood
that the two dominant owners will engage in advertising price discrimination.”
» The FCC has fined KGNT/Smithfield, UT $8,000 for an unauthorized
transfer after Lavon Randall transferred 50% of owner KGNT Inc.s control-
ling stock to a trust controlled by Morgan Skinner without FCC consent.
The commission learmed of the transfer when KGNT filed an application
seeking another transfer. KGNT argued that it didn't think it needed FCC
authority unless 51% or more of the stock changed hands and that the
station’s day-to-day operations had not changed as a result of the transfer.
KGNT filed an application for the transter after the fact, and it was granted
by the FCC Mass Media Bureau. But the Enforcement Bureau nonetheless
issued a fine, saying that the violation continued for a substantial period of
time and was only corrected when the later application was filed. The FCC
also observed that Skinner is an experienced broadcaster who shoukd have
been aware of the need to secure commission apgroval.

» The FCC has reduced its $8,000 fine for Emergency Alert System
violations against WCVP-AM/Murphy, NC to $6,500. The fine was im-
posed for the station’s failure to maintain operational EAS equipment.
WCVP owner Cherokee Broadcasting argued that it was unable to moni-
tor its EAS sources due to the terrain surrounding the station and said

R&R Stock Index

This weighted index consists of publicly traded radio companies that
derive more than 5% of gross earnings from radio advertising.

Change Since
Y2vee b2 ] y2vel . Yiewl-223e1
R&R Index 35143 282.16 249.44 29% -1%
Dow Industrials 10,225.73 10,799.82 1044190 +21% -33%
S&P 500 136069 130153 124572 85% -43%
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[LIONEL RICHIE &

AK D

5 RENAISSANCE

ALBUM IN STORES MARCH 20TH

#1 MOST ADDED
#1 MOST INCREASED -
4 WEEKS IN A ROW!

New Adds Include:

KBIG/Los Angeles
WLIT/Chicago
KSF1/Salt Lake City
DELILAH!

Featuring the single

ANGEL

“Lionel is back as a Pop artist. If you haven't listened past
the first 30 seconds of this song, you are missing a
mainstream Pop hit.” — Michael Steele/KIIS FM

“Lionel has never sounded better...I love this song...and so
does Delilah!” - Mike Bettelli

“Great early phones! Loved it the first time we heard it...
in fact, we stuck it right on the air.” - Geronimo/WKTU
ANAGEMENT :

a Skip Miller, Lion Tracks,Inc., Beverly Hills, Ca.
. = & Barrie Marshali, Marshall Arts Management Ltd., London, U.K.

© 01 1t 154 4n0 DUF sase WOSIC CaOUP WWW.LIONELRICHIE.COM WWW.LIONELRICHIE.UK WWW.ISLANDRECORDS.COM

www americanradiohistorvy com
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* KGAR-FM (CP)Garden City

(Kansas City)

Final price pending

(see below)

DEAL OF THEWEEK 2001 DEALS TO DATE

Dollars to Date:

Stations Traded This Year:

' Stations Traded This Quarter: 349

$496,418,100

(Last Year: $24,944,227,133)

Dollars This Quarter: $496,418,100

(Last Year: $594,863,000)

349

(Last Year: 1,797)

(Last Year. 239)

Susquehanna Adds To K.G. Gluster

O Takes ownership stake in Copsidas-owned FM, full asset purchase set for 2004

Missouri

KGAR-FM (CPYGarden
City (Kansas City)

PRICE: Final price pending
TERMS: Asset sale for cash. Sus-
quehanna will pay Jesscom an initial
$10 million for 40% ownership of
KGAR's license. It will enter into an
immediate LMA, which will last three
years. A final payment for the remain-
ing 60% ownership of KGAR will be

determined by a fair-market appraisal
at the end of the LMA.
BUYER: Susquehanna Radio
Corp., headed by President/COO
Dave Kennedy. Phone: 717-852-
2139. 1t owns 29 other stations, includ-
ing KCMO-AM & FM & KCFX-FM/
Kansas City.
| SELLER: Jesscom inc., headed by
President Frank Copsidas Jr. No
| phone listed.
FREQUENCY: 105.1 MHz
POWER: 86kw at 988 feet
FORMAT: N/A
BROKER: Larry Patrick of Patrick

Communications and Michael J.

| Bergner of Bergner & Co.
COMMENT: This station is presently

| represented as a construction permit.

KUAI-AM/Eleele
PRICE: $550,000

| TERMS: Asset sale for cash
BUYER: Visionary Related Enter-
tainment, headed by President John
Detz Jr. Phone: 707-528-0339. it owns

Emmis
Continued from Page 4

radio operators recently, we are
choosing to take a more conservative
approach to our fiscal 2002 estimates
than the assumptions Emmis man-
agement used in deriving the esti-
mates released.” He went on. "Given
the recent weakness in the EMMS
shares. we belicve that. since our con-
servative estimates still leave mate-
rial upside. it is best to err on the side
of conservatism.” Marsh estimated
that pro forma radio revenues and
BCF should grow 5% and 10.2%. re-
spectively. in fiscal 2002. while pro
forma TV revenues and BCF should
both decline 5%.

A ‘More Severe
Economic Scenario’

Prudential and Banc of America
Securities analysts aren’t the only
radio-watchers feeling faint of heart
these days. On Monday morning
Salomon Smith Bamey's Niraj Gupta
and Jason Helfstein, who have been
bullish about a second-half recovery
for advertising-dependent businesses.
pointed out that such large-cap ad-
vertising-supported stocks as Clear
Channel and Viacom have weakencd.
They are concerned that if there is an
“extended recession scenario” in
which consumer confidence contin-
ues to wane, local advertisers could
panic. and the industry could sce
some “‘meaningful curtailment™ of

AWARDS PROGRAM

Country Music Web Site
Cross Marketing Promotion
For Country Radio Stations and Country Music Web Sites

For details, send blank email to:
countryradio @ getresponse.com
. or call Fax on Demand: (800) 220-1982,
\ Document ACM (#226)

local ad spending. Gupta and
Helfstein added that guidance targets
for most midcap radio groups are too
high, and they forecast full-year pro-
forma revenue growth of 8%-12%.
‘Bullish On Radio’

Viacom President/'COO Mel Kar-
mazin, speaking Tuesday at the Front
Row Media & Entertainment Confer-
ence in New York, described what
other major-market radio operators
have also expressed recently: “Janu-
ary 2000 business at Infinity’s New
York radio stations was up 25% due
to dot-com business. In all my years
in this business I've never seen a
growth rate like that. The only prob-
lem we're seeing these days is that
we have to deal with those difficult
comparisons.”

Karmazin said that because dot-
com business had pretty much disap-
peared by the middle of last year, the
“difficult comparisons will go away
by the middle of this year.” Regard-
less of the comparisons. Karmazin
expects radio to make a strong recov-
ery. because Wall Street will pressure
retailers and manufacturers to main-
tain their ad budgets through 2001.
He confirmed what the Emmis execs
had stated on Monday: The domestic
car business has fallen apart. but ad-
vertising of import cars has helped
fill.the gap.

Citadel, Regent Bright Spots

While there is plenty for investors
to be concerned about, Citadel Com-
munications and Regent Commu-
nications celebrated good news Jast
wecek. Citade! Chairman/CEO Larry
Wilson said that his company posted
*“very respectable results™ for 2000 —
BCF soared 70%, to reach an all-time
high of $107.5 million. Consolidated
net revenue climbed 60%, to $284.8
million. and ATCF rose from 62 cents
to 97 cents per share. Wilson ob-
served, “During 2000 we were faced

www americanradiohistorvy com

| WWZK-FMNVillas

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

® KUAI-AM/Eleele, HI $550,000

© WWZK-FM/Villas (Atlantic City), NJ $1.4 million

© WLIM-AM/Patchogue (Nassau-Suffolk), NY $850,000

eight other stations. This representsits | FREQUENCY: 98.7 MHz

entry into the market.

SELLER: American Islands Broad-
casting, headed by President William
Dahie. Phone: 808-335-3171
FREQUENCY: 720 kHz

POWER: Skw

FORMAT: AC

(Atiantic City)

PRICE: $1.4 million

TERMS: Asset sale for cash
BUYER: Coastal Broadcasting Sys-
tems inc., headed by Chairman
Edwin Rosenfeld. Phone: 609-465-
9400. It owns one other station, WCZT-
FM/Atlantic City.

SELLER: Marc Scott Communica-
tions Inc., headed by President Marc
Scott. Phone: 609-889-2200

POWER: 6kw at 328 feet

FORMAT: Classic Rock

WLIM-AM/Patchogue
(Nassau-Suffolk)

PRICE: $850,000

| TERMS: Asset sale for cash

BUYER: Polnet Communications
Ltd., headed by VP/CEO Kent
Gustafson. Phone: 773-588-6300. It
owns three other stations. This repre-
sents its entry into the market.
SELLER: Long Island Music,
headed by President Jack Elisworth.
Phone: 631-475-1580
FREQUENCY: 1580 kHz

POWER: 10kw day/500 watts night
FORMAT: Adult Standards
BROKER: Satterfield & Perry

with the challenges of integrating 77
newly acquired stations while oper-
ating in a slowing cconomy as the
year progressed.”

In Q4 consolidated net revenue
increased 66%, to $92.3 million: BCF
climbed 64%. to $34.5 million: and
ATCF declined from 27 cents to 18
cents per share. “Q4 was looking to
be very strong until we got into De-
cember.” Wilson said during
Monday's conference call. *Business
dramatically shut down during that
period.”

Citadel’s net loss per share was 60
cents in Q4 and $1.41 in 2000, but
Wilson remains optimistic. “One
thing that’s certain is that radio is a
great business. and it will thrive in
the future.” he said. “'In the long term
this is a very good sector to be in”
The company also reported that, on a
same-station basis. revenues in-
creased 5% in Q4 and 8% in 2000:
BCF rose 17% jn Q4 and 17% for
the year.

Regent Q4 BCF Skyrockets

Regent Communications also
turned in a stetlar performance for Q4
and 2000 as its Q4 broadcast cash
flow reached $4.8 million. For the full
year BCF shot up 152%. to $13.9
million. Net broadcast revenues
jumped 124%. to $14.3 million. in
Q4 and 85%. to $44.1 million. in
2000. On a pro forma same-station
basis in Q4, BCF rose 31%. and net
broadcast revenues climbed 17%.
Regent’s per-share loss was 4 cents
in Q4 and 42 cents for the year.

First Call analysts do not cover
Regent, which also reported that the

$10 million share-buyback program
it announced in June has passed the
halfway mark. It has reinvested about
$5.6 million so far. paying an aver-
age of $5.10 per share to buy back
1.09 million RGCI shares.

“*We put a lot of hard work in dur-
ing the first year that we owned [our
recently acquired] stations. and it has
paid off in ratings.” Regent Chairman/
CEO Terry Jacobs told analysts dur-
ing a conference call. COO Bill
Stakelin said that revenues stayed
healthy because Regent did not con-
duct “fire sales” to move inventory.
“We resisted the temptation to sim-
ply lower our rate base to get busi-
ness in the door.” Stakelin explained.
“Folks who do that have a very hard
time taking rates back up.”

Meanwhile. Jacobs believes thar
Regent is likely to keep growing. not-
ing that the company is now looking
at some small groups. *“We continue
to sce opportunities.” he said. “Sell-
ers’ expectations are never as low as
we'd like to see, but in the last nine
or 10 months they've come down.
They are now in the 1 1- 1o l4-times
cash flow range.”

The executives believe that Regent’s
Q1 revenues could hit $11.2 million.
and that's with BCF in the $2.6 mil-
lion range. For full-year 2001 the com-
pany maintained its carlier guidance
and expects revenues to be as high as
$55 million and BCF to be $19.8 mil-
lion. ATCF could reach 34 cents per
share. same-station revenuc growth
is expected to be in the 7%-9% range.
and BCF growth is predicted to be

EMMIS/See Page 8
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Viacom

Continued from Page 1

said. I have worked closely with
Farid for more than 15 years at In-
finity, CBS and now Viacom, where
he has repeatedly demonstrated his
expertise and ability to deliver supe-
rior results.” In fact, at the company’s
Q4 camings confgrence call on Fcb.
14, Karmazin joked that Suleman
was his valentine, bascd on the
company’s strong results.

Suleman joined Infinity in 1986
and had served as Exec. VP/CFO/

Treasurer since September 1998,
when Infinity went public. Infinity's
was the largest initial public offering
in the history of the New York Stock
Exchange at the time. Suleman was
Exec. VP/Finance/CFO/Secretary and
Director of Infinity Broadcasting un-
til it was acquired by CBS in 1996,
after which he was named Sr. VP/CFO
of CBS Radio and, later, CBS Televi-
sion. He was elected Sr. VP/Finance
for CBS in 1998 and Treasurer for the
company in 1999. Suleman has also
been Exec. VP/CFO/Sccretary and a
director of Westwood One since Feb-
ruary 1994.

Emmis

Continued from Page 6

between 14%-17%.

Salomon Smith Barney’s Niraj
Gupta and Jason Helfstcin, who rate
Regent as “outperform™ with a $10
target price, believe that the company
could benefit from major competitor
Cumulus’ recent distress. The duo
wrote last week. “The decline in pri-
vate market value of radio stations.
driven by the softness of the ad mar-
ket and the financial distress of
Regent’s chief competitor, Cumulus,
should offer the company opportuni-
ties to undertake acquisitions that are
accretive to sharcholder valuc.” Over
time. they said. Regent could grow
EBITDA at a rate of 15% and ATCF
per share at a rate of 17%.

Prudential’s Marsh was even more
optimistic: Because Regent’s perfor-
mance was ahead of estimates, he
said its outlook for 2001 looks “rosy”
and raised his price target to $10.

Saga Announces Solid Q4,
Fuli-Year 2000 Resuits

On Tuesday Saga Communica-
tions reported a net revenue increase
of 14.9%. 10 $28.1 million. and a BCF
increase of 23%. to $11.3 million. for
Q4 2000. ATCF for the quarter was
$6.2 million, or 38 cents per fully di-

luted share. On a same-station basis,
net revenue improved by 9%, and
BCF improved by 21%.

For full-year 2000 Saga reported
net revenuc of $101.8 million, BCF
of $39.3 million and net income —
without the nonrecurring charge from
the sale of its Iceland equity invest-
ment — of $9.9 million. or 58 cents
per fully diluted share. If the nonre-
curring charge is included, net income
for the ycar was approximately $8.7
million, or 52 cents per fully diluted
share. ATCF for 2000 was $21.5 mil-
lion, or $1.28 per share. which marks
an improvement of 22.4% over 1999.
On a same-station basis. net revenue
increased 6.8%. and BCF increased
by 13.5%.

Harris Lowers
2001 Estimates

Harris Corp. said last week that
its fiscal 'Ol profit won’t meet es-
timates because of “the continued
slowdown in capital spending on
wired networks.” Harris now ex-
pects 2001 earnings per share to be
between $1.10-$1.15, below the
company's earlier estimate of
$1.36.

R&R staff writers Ron Rodrigues,
Adam Jacobson and Joe Howard
contributed to this story.

Powell
Continued from Page 4

engineers. Powell said that at least
30% of the ROC's enginecrs are ncar-
ing retircment and speculated that the
number may now be up to 45%. Com-
mon Carrier Burcau Chief Dorothy
Atwood said that recruiting new engi-
neers could pose a challenge, because
the govenment frequently doesn’t pay
as well as private industry.

Powell agreed, joking, “People
come to the govemment for a lot of
reasons, and onc of them sure ain’t
money.” But he pointed out that the
FCC offers potential employces a
unique working experience and can
provide training and development op-
portunities, saying, “This isn’t wasted
time; it’s time to help develop your
craft. We are the intersection of law,
policy economics and technology.”

The chairman also noted that
people from outside the FCC are of-
ten willing to assist in its missions.
*“In some ways we're at the center of
the universe.” he said. “We can at-
tract a phenomenal amount, of inter-
est from industry and from academia
— maybe not to come work here. but
to be participants™ as counsel and as
speakers at lectures and classes. He
pointed out that the FCC draws CEOs
from major téchnology corporations

as lecturers, saying. “Most of them

are happy to do it.”
Powell insisted that the review of
the FCC’s own operations is not

“window dressing.” saying that it is* |

important that the commission exam-
ine its own processes so that it will
stay current and efficient. He con-
cluded, “If we can’t make any mod-
est progress in the things we’ve out-
lined. we'll have a higger problem:
irrelevancy.”

Richards Named Special
Counsel

Last week Powell named Mary
Beth Richards Special Counsel to
spearhead what he called a “compre-
hensive RCC reform project.” Powell
said, “1 am committed to making the
FCC more efficient, more decisive
and more responsive to the fast-mov-
ing changes in the technology and
telecommunications markets. Mary
Beth’s extensive experience at the
FCC and her commitment to excel-
lence in government make her the
ideal choice.”

Richards has been Deputy Man-~
aging Director of the FCC since 1997
and has served as Chief of Enforce-
ment in both the Common Carrier
and Ficld Operations Burcaus.

—Joe Howard

Continued from Page 4

that it had tried unsuccessfully to have the state EAS coordinator change its assigned sources. The FCC rejected the
argument, pointing to rules that allow a station to obtain a waiver from the FCC if EAS sources can’t be received:;
Cherokee never requested such a waiver. However, Cherokee asked the FCC to reduce or cancet the fine due to the
company’s history of compliance, which prompted the commission to lower the fine.

Gabelli Funds Add To Ackeriey Stake

group of funds managed by Gabelli Asset Management increased its stake in the Ackeriey Group t0 21.98%,

according to documents filed with the SEC. The fund had raised its stake to 20.73% in February. Gabelli owns
more than 5.2 million common shares of Ackerley and purchased 137,500 shares on the NYSE between Feb.12-22
for prices ranging from $13.85 to $14.25 a share. The group aiso sold 500 shares on the NYSE on Feb. 12 for about
$13.85a share.

MeWmdlaBmFlmM Networks

Metromodla International has acquired a 90% interest in OY P4 Finland AB, which operates two radio networks
in Finland and which wilt be renamed Metromedia Finland AB. Metromedia obtained permission from the Finn-
ish govemment to change the programming of one of the two networks to 100% local-language pop and rock music
— aformat not available in Finland, but one that has proven successful in other countries where Metromedia operates
radio stations. ¥

Tribune Foundation To Sell $100 milllon In Tribune Co. Shares

he Robert R. McCormick Tribune Foundation said iast week that it plans to sell its Tribune Co. shares in one or

more market transactions over the next 18 months to raise cash for ongoing operations and charitable programs,
Dow Jones reported. The foundation owns more than 40.7 million shares of Tribune common stock, which amounts to
a13.47% stake in the company.

Disney And Wenner Media Form New Company

isney and Wenner Media have formed an entertainment publishing company through which Disney has ac-

quired a 50% interest in US Weekly magazine, according 10 an announcement made last week by Disney
Chairman/CEO Michael Eisner and Jann Wenner, Chairman and owner of US Weekly. ABC Radio Networks will
begin offering daily Us Weekly-branded entertainment features targeted to young adults, as well as “sneak previews”
of the magazine before it goes to newsstands. In addition, the Walt Disney Internet Group is exploring ways to use
content from US Weekly on its various entertainment websites. Under the agreement, Disney and Wenner each own
a 50% interest in the new venture, to be called US Weekly LLC.

Litvack Files To Sell Disney Shares

'ormar Disney Vice Chairman Sandy Litvack has filed with the Securities & Exchange Commission to sell 550,000
shares of Disney for $18 million. Disney spokesman John Dreyer toid Bloomberg that the shares are being soid
for financial and estate-planning purposes.

Harris Corp. Declares Dividend

he board of directors at Harris Corp. has approved a quarterly dividend of 5 cents per share on Harris' common
stock, payable March 16 to shareholders of record March 6.

Strategic Media Buyout Closes

team of Strategic Media Research managers led by SMR Sr. VP Amy Vokes — and funded by a who's who of

radio executives — have closed on their purchase of Strategic's assets. Strategic, founded by President Kurt
Hanson, filed for Chapter 11 bankruptcy protection in January at the request of Vokes and the radio investors, who
include Jim de Castro, Alfred Liggins, David Kantor, Jeff McClusky, Jeff Trumper and Gary Staight. Hanson said that
he will be staying with the new firm in an executive capacity but not in an ownership position.

Salem Schedules Annual Shareholder Mesting

alem Broadcasting has scheduled its annual sharehoiders meeting. Stockholders will meet June 6 at 10am at
the Ronald Reagan Presidential Library in Simi Valley, CA. The record date applicable for the voting of shares at
the annual meeting is April 16.

FTM Sult Not Affected by Chapter 11 Filing

ormer Feed The Monster employees joined together to file a 10-count lawsuit against their failed employer just

after Thanksgiving (R&R 12/22), and that suit will not be adversety affected by FTM's recent Chapter 11 filing in
Phoenix, the plaintiff's attorney, Carl Kanowsky, told R&R. FTM's board of directors and CBS Corp., its largest
shareholder, were also named in the suit, which alleges tortious breach of contract, civil conspiracy and fraud against
afl defendants and negligent misrepresentation by FTM. FTM's bankruptcy filing was expected and merely protects
the failed company against creditors. Kanowsky said that the case is in the discovery phase and is proceeding as
expected.

SO

L-_

Tristanl
Continued from Page 4

Indecency isn’t the only issue
about which Tristani has been outspo-
ken. She has long been a proponent
of low-power FM, and at last week’s
meeting she questioned Mass Media
Bureau Chief Roy Stewart about the
status of the 1,751 pending LPFM
applications. Stewart replied that his
staff is working on an order for ac-
tion on the first wave of applications.

Tristani has been critical of
Stewart’s office on other matters as
well. The commissioner had previ-
ously issued a statement crilicizing

www.americanradiohistorv.com

the Mass Media Bureau for allowing
Clear Channel to purchase WINR-
AM/Binghamton, NY, a deal that re-
sulted in two owners’ controlling more
than 91% of the radio advertising rev-
enues in the market. According to
BIA, Clear Channel now has six sta-
tions in the market, and Citadel has

five.
Political Plans?

Tristani’s recent outspokenness may
be related to possible plans to run for
political office. She was mentioned in
a recent Albuquergue Tribune anicle
as a possible challenger for New
Mexico Sen. Pete Domenici’s seat next

year, and Tristani said in the article that
she is seriously considering running for
office in 2002 but has not decided
whether to run for the Senate, the New
Mexico governorship or the House of
Representatives.

In any of those cases Tristani would
have to leave her seat on the FCC,
since her term doesn’t expire until
2003. She has said in the past that she
plans to return to New Mexico by the
end of this year, because she could
not campaign while holding her
commissioner’s job. R&R’s call to
Tristani’s office had not been retumed
by press time.
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Retro Couniry is a hip, informative
’ two hour weekly spotlight on
TN e i bl the hottest country hits of the
k‘\ (-~ Ll - ‘] \( ) ! 80s. These are great no-burn
vihn hits in a contemporary, well-
produced format your
listeners will look forward
fo each weekend.

. ®  Hosted by Ken Cooper

;5 (WRBQ/Tampa, KZLA/LA, NBC,

TNN), Retro Country USA has

created big weekly tune-in on

some of America’s most respected
country stations.

Rise Up is a positive country
program that delivers ratings
and changes lives without
changing the sound of your
station. Each week Host
John Ritfer plays
established country artists
like Garth Brooks, Randy
Travis, Alabama, LeeAnn
, Rimes, Diamond Rio, Kathy
with JOHN RITTER Mattea, Brian White, and hot new
Christian artists like Dove, award
winning Mid-South, Reba’s sister, Suzi
Luchsinger, Paul Oversireet, Charlie Daniels,
and Marty Raybon.

Rise Up is GUARANTEED fo get you positive comments
from your core country listeners. |

1.508.480.goo0 www.superadio.com

KEN COOPER

“Retro Country

USA sounds great,
plays the best
country gold and
is a great
compliment to our
weekend
programming at
New Country
¥-107.”

Larry Bear, PD
WYNY New York

JOHN RITTER
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 On the Road to Success with Dick Kazan, Page 16

management

marketing

sales

“Success is having to worry about every damn
thing in the world except money.”
—Johnny Cash

DON'T FEEL LIKE SINNIN’ TO ME

B Country personalities share their best and worst promotion moments

By Pam Baker When you wake up in the morn-

Sates & Marketing Editor
pambaker@rroniine.com

ing and turn on your favorite ra-
dio station, the air personalities
always seem to be having a great
time. It's amazing that they get
paid to have so much fun (just
i kidding). Keeping things topi-
cal and entertaining — and wak-
ing up at an ungodly hour —
take a very special type of per-
son. | thought it would be fun
to find out what Country radio’s
favorite personalities from
around the U.S. consider their
best and worst promotional ex-
periences and what strange things have happened
to them while dealing with listeners.

Since most stations have websites (and they promote
the heck out of them), I thought I'd try a little
experiment. |l visited 35 Country-station websites and e-
mailed notes to their morning personalities asking them
to participate in this article. The results: Only nine
stations answered my e-mail message within a week —
that's only a 25% response rate! Maybe it’s time to
review your station’s policy about answering listener e-
mails. After all, without the support of your listeners,
you don’t have a prayer!

WOBY [N TNE MORNING (JAMES SENTH CARNEY),
WINX (KICKS 101.5 FMVATLANTA (ABC)

R&R: Witat's been your favorite station event or contest?

Moby: Probably one of the many trips that have been
“working vacations” — Russia, Germany, England,
Hawaii and Mexico!

R&R: What was the
most - disastrous event or
contest?

Moby: The guy who
won a brand-new Trans-
Am live one morning in
Houston. 1 told him he’d
won, and heimmediately
responded, “Noshit!” On
the air! No problem; 1
had adigital delay unit. [ hit the button. It takes a minute
for the delay to reload, and he said, “When can |1 come
get that m—f—2" No button to hit. He apologized
later, and | told him it was OK — that he had picked the
only time I'd ever known anyone to get away with
saying “m—f—" on the air.

R&R: Wit is the strangest thing that’s ever happened to
you when dealing with listeners?

Moby: The young lady whocametoalivebroadcastat
6am and threw her panties on the stage as she walked in.
The next time | saw her she was holding her skirt up
around her waist and pirouetting on a barstool, showing
all her wares to everybody there. The last | saw of her she
had abouncer holding each arm as she was dragged from
the venue, screaming, “Moby, I love you” at the top of her
lungs. When people ask me if I miss rest and relaxation, |
remember this event with a smile and say, “No, not
really.”

KARNON & EVANS (STEVE HARSHON AND SCOTT EVANS),
WXTWPHILADELPIA {BEASLEY)

R&R: What’s been your favorite station event or contest?

SE: Serious side: The St. Jude Children’s Research
Hospital Radiothon.
Fun side: Cow Chip
Bingo — we mark the |
parking lot with num- |
bers, sell the numbers
for charity and bring in
a live cow. Wherever
the cow “chips,” who- ppiiis Steve Harmon and Scott
ever picked that box gyans.
wins something.

R&R: What was the most disastrous event or contest?

SE: While most of our events are only seconds away
from disaster, our Taco Bell of Love event for Valentine’s
Day three years ago was pretty bad. We sefup a Taco Bell
for “drive-by weddings.” We broughtin a preacher and
aDJ for the first dance, and wehad a huge cake set up for
pictures with us as the groomsmen. We didn’t plan on
hurricane winds, sleet and snow. Oh, and we found out
that morning that you can’t get married in New Jersey
with alicense from Pennsylvania or Delaware, our other
listening states. So wehad flowers flyingstraight up into
the sky with our balloons, all the brides were soaking
wet and freezing, we couldn’t really marry some of them
anyway, and then the power went out. We may try it
again someday. Maybe.

R&R: What is-the strangest thing that's ever happened to
you when dealing with listeners?

SE: While broadcasting a St. Patrick’s Day live
morning-show remote from the back of a Dooley 4x4 —
if 1 have to tell you what a Dooley is, you ain’t country
enough — we had Collin Raye as a guest. We were
promoting a Largest Green Thing contest, and a listener
brought in a life-size green papier-mache version of
Collin, complete with an outfit, facial features and all.
That was strange, but smart, because Collin was ajudge
for the contest.

JIM KERR,
WYNY (Y-167V/NEW YORKX (BIG CITY RADIO)

R&R: Wiat's been your favorite station event or contest?

JK: That would have to be when l.was working at
WPLJ, and we gave away a new
home. To see the looks on the
winning couple’s faces as we gave
them their fondest dream was
incredibly gratifying and made
me feel like we were doing
something really big. Most people
spend the better part of their lives
paying a mortgage, and we were
able to take that burden away. It
was an amazing moment for me.

R&R: Wit was the most
disastrous event or contest?

JK: Well, I've always hated contests that require no
listening, and this was a prime example of why. We
were giving away a Renault LeCar, and all you had todo
was fill out an entry blank at any one of several of our

Y107’s Jim Kerr with
President Bush.

retail clients’ businesses. No listening required. Theday
came, and weselected a winner and called her live on the
air. That was the second mistake. She proceeded to tell
us thatshe had norecollection of ever having entered the
contest, did not know who [ was and was unfamiliar
with the station — and she lived in Manhattan, and,
because of that, she had no use for a new car, and she
didn’t want it. Can you say “humiliation”? Needless to
say, we had to select another winner, but it was a
nightmarish on-air moment.

R&R: What is the strangest thing that’s ever happened to
you when dealing with listeners?

JK: While working at WMXV/New York I had the
opportunity to give away a weeklong trip to France. The
trip included everything. After two days the winner, a
single woman, called us from her hotel room and
demanded to be flown back home immediately. Seems
she was unhappy because the people at the hotel,
restaurants, everywhere she went and “even on TV”
were speaking only French! We couldn’t talk her out of
it, and we had to make arrangements to get her back to
the States that day.

X782 WANE UP CREWWITH DONNA VALENTINE, MIKE MUSSMAN
AND JOHN HINES, KEEY (K182)/MINNEAPOLIS (CLEAR CHANMEL)

R&R: What's been your favorite station event or contest?

DV: Our favorite station promotion would havetobe
our Dixie Chicks prometion last summer. Every day for
the entire month we did something different to get
people out to a specific location to win Chicks tickets.
Each day at 7:15am or so we’d announce what the new
contest would be and where. Some of the crazy ideas
were Whistlin’ Dixie, where listeners had to come out to
alocation and whistle a Dixie Chicks tune with Peeps —
the Easter candy — ;
stuffed in their mouths.

MM: There was also
a contest called “Catch-
ing Flies.” That’s where
we went to the Metro-
dome with a bunch of
prequalified listeners
who had to catch fly
balls from a machine,
and whoever got the
most won. We did a similar one with players from the
minor-league St. Paul Saints hitting fly balls, and one
ball was marked for tickets.

DV: To win front-row seats to see The Dixie Chicks,
listeners came in and had their dogs sing a Dixie Chicks
tune on the air (after the listeners had gotten chicken feet
tattooed on their butts the night before). Then the
listeners smeared syrup and feathers on themselves
while eating chicken feed. We put listeners in a chicken
coop withlivechickens, and whoever stayed the longest
won tickets. The antics were new every day, but always
Chicks-related!

R&R: What is the strangest thing that's ever happened to
you when dealing with listeners?

JH: As far as the weirdest listener encounters, it’s the
same old thing — a listener thinks he or she knows you
from merely listening and thinks that giveshimaright to
invade your personal space, stalker-style. It's never
gotten too out of hand, but there have been some scary
moments, like the guy who applied for a job at the
station to get closer to Donna. Yikes!

K102 Wake Up Crew with John
Hines, Donna Valentine and
Mike Mussman,

Continued on Page 14

www.americanradiohistorv.com



www.americanradiohistory.com

A

Paragon Helps KPLX “The Wolf”
Tear Up Dallas Country

Dear Radio Professionals:

It's nice to know radio can still produce smash successes like “The Wolf” in Dallas.
Fighting against two direct competitors for years, KPLX re-launched as The Wolf and
now resides as #2 12+ and the #1 Country station®.

Yes, The Wolf conducts their fair share of market research and Paragon has

been proud to help since the mid-1980s. However, The Wolf’s story is more about
making great radio from great radio people. Brian Philips, whose most recent
programming experience was at Alternative and CHR stations, created The Wolf identity
and gave it an incredible personality. With sizzle not heard since Top 40 days gone by,
The Wolf uses creative imaging, promotion and personalities to make Country

radio sound more exciting than it ever had in Dallas. As Brian will tell you,

APD Smokey Rivers and MD Cody Alan have been an invaluable part of the
programming success, as has been the air staff. The Wolf's external promotions

and marketing have all loomed very large under the masterful direction of Paul Williams
and his staff of promotion people who seem to be on every corner.

Paragon’s expertise doesn't rest just with the top 10 markets. Paragon’s approach works equally as well
in medium and smaller markets.

‘ Maintaining success over the long-term is elusive, but low-profile Bristol Broadcasting makes it look easy. From WXBQ in
Johnson City (TN) to WQBE in Charleston (WV), Bristol's Country FMs dominate their markets ... usually as #1 12+.*
An ongoing client since 1986, Bristol's Operations Manager, Bill Hagy says, “Thanks to Paragon for your continued help
in keeping our radio stations on top In our markets. We have more music tests coming up, and | look forward to
adjusting our libraries for the next book.”

Other radio groups, including David Benjamin’s Triad Broadcasting, use Paragon to help them align Country stations

within their multi-station clusters in markets such as Tallahassee, Savannah and Bluefield (WV). Says Benjamin;

“Paragon has proven to be a vital component of our strategic blueprint for Triad. The research they provide,

along with the strategic direction they develop for each station and market cluster, has paid early dividends for Triad.
I’'m glad Paragon is on our team.”

If you would like to consider Paragon for your team, please contact me or Paragon’s Vice President/Radio, Michael Henderson.
Both of us can be reached at the number below or via email. We look forward to hearing from you!

v

Sincerely, /

Mike Henry
Managing Partner

STRATEGIC PLANNING

e Perceptual Studies
P/\ R /\ G O N Michael Henderson ¢ Auditorium Music Tests

"{) Vice President/Radio ©Online Studies

mhenders @paragon-research.com g
pares eFocus Groups [ s

(303) 922-5600 »Tracking Studies

www.paragon-research.com o Sales Assessment Studies
*Fall 2000 Arbitron, M-Sun 6a-Mid

!
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BLAISE HOWARD s =
VP/BM of WBEB (B101.1)/Philadeiphia
(WEAZlnc.)

B Independently owned and operated and full of innovation!

This week’s GM Spotlight pays tribute to 24-year “I have also been lucky enough to work in the My most unforgettable mo-
radio executive Blaise Howard, of Philadelphia’s  Philadelphia area twice, in a city that my family and  ment at a radio station:
AC WBEB (B101.1). “With owners Jerry Leeand I love. And to work at the best independently “ At my first meeting with
Dave Kurtz, Blaise leads a dynamic team,” e- owned radio station in the country is one of the Jerry Lee and Bill Moyes
mails a B101 staffer. Another R&R reader adds, biggest highlights of my career. concerning research and mar-
“It's amazing how exciting it is to work at this “I spent about four years in the San Francisco keting, I realized how little I
innovative radio station.” Congratulations! market, and I was fortunate enough to put a radio  knew. It has now been four years that I've had the
station on the air for Westinghouse Broadcasting. It  pleasure of working with two of the best people in
I decided to enter the world of broadcasting Wasanew FM News format, on KPIX-FM. While we the business, and I can tell you thatl am well on my
because: were deciding what would be a great way tokickoff way to receiving my M.B.A. in marketing and
the new station, we all looked up at the TV and saw  research.”

”In 1977 I was talking to my soon-to-be sister-
I'm most proud of:

in-law, who was working at a local radio station.
She told me that I would be great at radio sales,
and 1 asked her, ‘What do they sell>” She
arranged an interview for me with two
gentlemen who will always remain close to me,
Steve Berger and Mickey Franco, whom I worked
for and who instilled a passion in me for this

“My 22-year marriage to my wife, Pat. Also my
daughter, Maris, and my son, Blaise, and the fact
that my family is excited about what I do for a
living as I am. They are a great support to me, and
they breathe enthusiasm into me every day.”

The best words of advice I've ever received were:

il “From my dad. When I got out of college and
First job in broadcasting: a white Bronco being chased through L.A. by police.  started my firstjob he said, ‘Remember that people

“As an Account Executive at WKTQ-AM/ Wedecided to carry the O.]J. Simpson trial, anditput  will judge you more on how you handle difficult
Pittsburgh.” a rather obscure radio station on the map quickly.” situations than on how you handle successful
Career highlights: The most challenging aspect of being a GM: situations. Your true character as a person is how

ickl inging after defeat.””
“My current career highlight is that B101 has “We all meet many challenges in every aspect of quickly you come out swinging after defea

been No. 1 12+ in the Philadelphia market for our operation, but keeping a winning attitude alive
five of the last seven Arbitron books. Many inanenthusiastic workplace is sometimes one of the “1 am the only person in the U.S. who has sold
people in the market thought it would be most challenging things a GM faces. I always tell for all three radio stations east of the Mississippi
impossible to unseat [News] KYW, but our myself that enthusiasm is contagious, and so is the that begin with a ‘K’ — KYW/Philadelphia and
results speak for themselves. opposite.” . KDKA and KQV/Pittsburgh.”

You'd be surprised to know that....

\ The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com. )

Yo
oday's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
Tsored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners
costing hundreds of dollars.

Roll-A-Sign™ of fers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Reef Industries
Durable banners for an affordable price. 9209 Almeda Genoa

UV stabilized plastic won't fade indoors or outdoors. Houston, Texas 77075

P . ; PLASTIC 1-800-231-6074
Simply FAX your logo and color separation information BANNERS 713-507-4200 Fax: 713-507-4295
for a free price quote. E-mallt ri@reefindustries.com

©2000 Reef Industries, Inc. www.reefindustries.com
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When you're driving down the road at 60mph, who knows how your sticker is made! When you need
promotional products for your station and don't want to hear all the hype, call Images INK! We use the

same U.V. inks & materials as our competitors, but with the great service and great price that you want!

No hype, just fact! After all, it's not just a sticker!

Bumperstickers « Window Decals ¢ Static Clings *+ Promotional Products * Logo Design
325 S. Quincy » Tulsa OK 74120 « (888)768-4259 « www.images-ink.com ¢ inksales@images-ink.com
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COUNTRY RADIO PERSONALITIES

Continued from Page 10

ANE & ANY (WIXE CHASE AND ANY FAUST),
KWJJ/PORTLAND (FISHER)

R&R: Wiat's been your favorite station event or
contest?

AF: Our favorite station event was a community
thing we did last year we called a “human greeting
card.” Aboy in a nearby town was seriously injured by
a hit-and-run driver, which really upset the residents
of thatarea. Weinvited people to come to the local high
school’s football field and help us create a human
greeting card. Hundreds of students and other
residents lined up on the field and spelled out “Get
Well, Dustin.” Local news helicopters covered the
event live, so Dustin was able to see the show of
support from his hospital bed. We also got a
photographer and a crane operator to volunteer their
time so we could give Dustin a photo. He was really
touched, and the
wholething alsokept [
thestory alive, which §
helped police in their
efforts to track down

the driver.
R&R: What was
the most disastrous

event or contest?

MC: Our worst
event was a lawn-
mower driving con-
test we decided todo
for Father’s Day. We staged it at six in the morning,
and nobody showed up! A loyal listener even made a
“Mike and Amy” banner for the event, which went to
waste because 1o ore was there! Just tumbleweeds!

R&R: What is the strangest thing that's ever happened
to you when dealing with listeners?

AF: We've had a lot of crazy calls from drunk
people, but we think the strangest thing that has ever
happened with our listeners is that there is a baby out
there in the world because of our radio show! We fixed
a garbage man up on a date (Who Wants to Date a
Sanitation Engineer was our response to that whole
Marry a Multimillionaire debacle). The two- listeners
went out, fell madly in love and got married and are
now the parents of a lovely baby girl. When we think
about the fact that a child was born just because of our
radio-jackass high jinks, we can hardly believe it!

WAKE BP TN TRE WOL/; FEATURING BOBBY INTCHELL,
KPLX (89.5 THE WOLF)/DALLAS-FT. WORTM (SUSQUENANNR)

R&R: What's been your favorite station event or
contest?

BM: Has to be The Wolf’s Hunt for a Cure. It's two
days, 6am to 8pm, where we raise money for the great
medical and research teams at St. Jude Children’s
Research Hospital. It’s all about finding a cure for
childhood diseases, and it is, without adoubt, the most
special time for our entire staff and family of listeners.
This year Wolf listeners pledged more to St Jude than
any other market. Many thought no one could match
Chicago’s effort, let alone beat it. But note that the new
record (over $1.25 million) is coming from Texas.

R&R: What was the most disastrous event or contest?

BM: Knock on wood, but we’ve never encountered
astinker. And | know what a stinker looks and smells

KWJJ's Mike Chase and Amy Faust
offer At Gore (center) a job at the
radio station. Doesn’t Al look
kinda plastic?

like. When 1 was at WHYI in Miami, our sister station
WAXY gave away a new car in a “which key will start the

car” contest. And of the
final 10 contestants with
keys, seven had keys that
started the ignition. Oops.

R&R: What is the
strangest thing that's ever

happened  to you when
dealing with listeners?

BM: To me this is
strange, but before com-
ing to The Wolf I don’t
think Id ever had person-
al relationships with listeners. You may meet them at a
promotion or a concert, but you can easily become good
friends. Of the six contestants picked randomly for our
Survive Wolf Island for $10,000 contest last year, one
became my lawyer, one is baby-sitting our son, and
another became president of the United States. All right,
I'm kidding about the baby sitter.

TONY & KRIS IN THE MORNING (TONY RANDALL AND KRtS
ROCHESTER), KSON/SAN DIEGO (JEFFERSON-PILOT)

R&R: What's been your favorite station event or contest?

TR: Our favorite event, without a doubt, is our annual
St. Jude Radiothon. It gets bigger and better every year!

R&R: What was the most disastrous event or contest?

KR: The most disastrous event is usually our morning
show! Actually, 1 remember when 1 was working in
Alabama, and our station gave away a bus trip toa concert.
We gave everyone who won a certificate to pick up their
tickets at the bus, and you
could buy tickets from the
sponsor until they were
gone. The tickets sold out
the first day, and our sales
manager decided to run off
more certificates on the
copier and let the sponsor
sell them. Needless to say,
there were about 100 more
certificates than there were tickets. (Come to think of it, a
similar thing happened at Hubba Da Hula last year.)

TR: We did a remote at a car dealer from the back of a
truck filled with detergent. Later, during a shower, the
detergent caused a severe, burning rash on our groins.

R&R: What is the strangest thing that's ever happened to
you when dealing with listeners?

KR: The strangest thing that ever happened to me was
whena couple invited me tojoin them for a shower as a gift
for the wife. The pictures they sent proved they were not
joking. I declined.

TR:Iwasin the backyard playing with my kids when a
listener walked in through the gate and talked to me like
she knew me.

Wake Up With the Wolf with (I-r)
Dingo, Chris Sommer, Bobby
Mitchell (seated), Tara and
Justin.

KSON’s Tony Randatt and Kris
Rochester, a.k.a. “The Sons of
the Desert.”

LADRIE DEYOUNG,
WPOC/BALTINORE (CLEAR CIANNEL)

R&R: What's been your favorite station event or contest?

LD: For Valentine’s Day we had asked kids in
kindergarten through 12th grade to submit stories about
how their classes had reached out to someone in the
community. The winning class got “Kisses From Laurie,”
which were jumbo Hershey’s kisses that I delivered to the
classin the Hershey Kissmobile — whichjust happened to
be in our area!

R&R: What was the most disastrous event or contest?

LD: We had a Beautiful Baby Contest at a mall once,

judging babies in a variety of categories, and so
many people showed up that it took forever for the
judges to see them all. By the end all the babies were
crying and the parents were cranky. We only
awarded prizes for five categories so most people
left feeling hugely disap- |
pointed. Everyone thinks
their baby is the most
beautiful!

R&R: What is the strang-
est thing that's ever hap-
pened to you when dealing
with listeners? .

LD: I had a man call
me one Monday morning
all upset because he had
gotten ababy sitter, taken the wife out for dinner and
then headed to an event he had heard us promote on
the station. He thought we said that The Paul Harvey
Show was going to be at the state fairgrounds, and he
was a huge Paul Harvey fan. But when he got to the
fairgrounds he realized it was the fall RV Show! It
was a great story that made its way into Reader's
Digest and onto Paul Harvey’s news show.

LISA DENT,
KIKK/HOUSTON-GALVESTON (INFINITY)

R&R: What's been your favorite station event or
contest?

LD: Our show had great fun waking up a listener
whose wife claimed that nothing would wake him up
and that he was always late for work. The wheelson
his trailer were rockin’ as he was awakened by
wrestler Jerry “The King” Lawler, who pounced on
his bed (Lawler is the guy who wrestled with Andy
Kaufman yearsago). The wife didn’t mention thather
husband sleeps with a gun. It was great audio,
listening to the wife quickly defusing the situation
and explaining that she was just getting him up for
work — and getting him ringside tickets for the
WWF.

R&R: What was the most disastrous event or contest?

LD: Movie premieres always have the potential
to tum disastrous. It’s difficult to determine all the
factors that affect attendance (weather, traffic, etc.)
Being the most visible station representative has its
challenges when there are too few seats and too
many listeners who hired baby sitters and drove
across town to your premiere.

R&R: What's the strangest
thing that’s ever happened to
you when dealing with listen-
ers?

RCA recording artist
Martina McBride hanging
out with WPOC's Laurie
DeYoung.

LD: A guy who looked as
wholesome as Garth Brooks
stopped by the show to drop
off a couple of hundred
dollars for my favorite chari- 1y "< (i3 ent and

ty. The second time he (i joe from The Lisa
showed up with more mon- pent Moming Show.
ey, and women were calling
tosay he sounded so nice and sosweet. The third time
he showed up in the studio | had a bad feeling. So |
had Tubby (my large, intimidating producer) ask
how the guy got in, and he said he "knew the code.”
But the engineers say there is no code, card keysonly.
The guy is now on death row for the rape and murder
of a woman who stood him up on a date. The murder
took place a matter of days after his last visit. Scary!
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Experience. Stability. Vision.

And Joel Murphy.

Joel Murphy

Creative Services Director
WSBA-AM/WARM-FM
York/Lancaster/Harrisburg

L@SUSQUEHANNA
fllxaoo core

A subsidiary of Susquehanna Pfaltzgraff Co.

Meet Joel Ml.erhy, “Super Talent.” A skilled
copywriter and producer, Joel often injects a unique
flair into hns work with an ingenious mix of voice
impersonations and characterizations.
‘ As Creative Services Director, he also enjoys
working with a talented staff who each possess those
same skills. Together, his creative team develops
attention-getting, results-driven radio campaigns
for his stations’ many
advertisers. That
translates into satisfied
clients and lots of
repeat business!

Why do
people like Joel
choose Susquehanna?
“I like it here because
everyone is committed

to the on-air product.

They always do their
best with every project.” .
Naturally, creative independence and personal
growth are important too. “Susquehanna lets you make
the most of your abilities,” says Joel, “and it's great to

tap into the company’s vast resources.”

Make a Sound Career Choice!

With operations in major markets across the USA,
Susquehanna offers a number of employment options.
For more information about radio career opportunities,
call our Human Resources Department at (717) 852-2132.

140 East Market Street B York, PA 17401
(717) 852-2132 B Fax (717) 771-1436

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
an ESOP Company, and maintains a Drug-Free Work Environment.
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Do you want a promotion, a raise and some
recognition — and to be considered invaluable to
your organization? These things are largely in your
control. Is that hard to believe? Try the following five
tips for the next 90 days, and watch what a dramatic
difference they make in your career.

1. Be enthusiastic. Arrive at work with a big smile,
and give everyone a warm greeting. Ask how each
personis,and really listen to the responses. Be outgoing
and encouraging, and learn everyone’s name. These
steps are crucial, because people care about those who
make them feel good about themselves, and your co-
workers’ support is vital to your success.

2. Offer to help. Everyone needs assistance
sometimes. When you’ve completed
your own work, volunteer to help
others, but take no credit. The
beneficiaries know of your kindness,
and many will feel indebted to you.
Once again, you're building support.
By contrast, | was recently in a post
office so busy that the line extended out the door. In the
middle of this activity a clerk shut his window and
took a break, which irritated his co-workers and the
customers. If he’d waited until a slower time, it would
have made a much better impression on everybody,
including his supervisor.

3. Cross-train. Some of the most valuabie people in
any organization are those who can do practically any
job well on short notice. Cross-training is also an
excellent way to really learn your business and position
yourself for advancement. Discuss this with your
supervisor, and letothersin management know of your
interest. When classes or training sessions are available,
take them, even if you have to do it on your own time.
It tells everybody that you’re dedicated and deter-
mined to get ahead.

THE RDAD TO

[

t_—,LJCCr_SS

FIVE TIPS THAT COULD GET YOU PROMOTED

4. Be a good listener. Everyone wants to feel
important, and you can make people feel that way just
by listening. It's easy. Just offer a sincere compliment,
then ask a question. For example, you could say to a
well-dressed woman, “That’s a lovely scarf. May I ask
you where you got it?” To aman who’s physically fit,
you might say, “You keep yourself in impressive
condition. How often do you work out?” These are
conversation-starters that you can follow up by being
attenitive and silent. The more you speak with people,
the more they’ll appreciate you for caring, and the
better your relationships will be.

5. Stay informed. Learn more about the business you
work for. What areits goals? How areits financial results?
Whoare its major competitors? How do the departments
relate to one another, and how are key
decisions made? You can get this
information by asking, by checking
the company website, and, if the
shares of your company are publicly
held, by reading shareholder filings.
Also, read trade journals, business
publications and a wide variety of other material that
interests you. Being ignorant won’t lead you to the top,
s0 begin educating yourself now. If you think you're
too busy, just remember:- Those who don’t have the
time to learn may have nothing new to offer.

These tips can not only help you get ahead where
you work, they’ll make you an attractive candidate
elsewhere. If you do change employers, be sure to give
proper notice, and thank everyone for the opportunities
you received. Treating others well will propel you
upward wherever yougo—and it's the right thing todo.

Dick Kazan is a successfut entrepreneur who founded what
became one of the largest computer leasing corporations in
the United States and is a successful real estate entre-
preneur. E-mait your questions or comments to him at
rkazan @ ix.netcom.com.

 GETTIN' HITCHED AT THE KRISPY KREME

. MKIIS-FM's Valentine conducts drwe-through weddings

We've all heard of crazy Valentine’s Day stunts, but CHR KIIS-
FM/Los Angeles takes the cake — or the doughnut. Creating ex-
citement and office whispers of, “Can you believe these people
are really doing this?” KIIS-FM afternoon personality Sean Val-
entine married eight couples who drove through the Krispy Kreme
doughnut shop in Van Nuys, CA to take their vows. After saying
their “1 do’s” the couples rolled up to the next window, where
Lava/Atlantic recording artist Edwin McCain leaned out with
guitar in hand to serenade the loving pairs.

Michael Bernal and Terry Lynn Foster from Arleta, CA were
one of the lucky couples who, in addition to getting married, won
a pair of wedding rings from Robbins Brothers and a honeymoon
trip to Cabo San Lucas, Mexico.

R&R’s first question to the newlyweds was, “Why?" “Actu-
ally, we were driving from Oxnard, CA to the San Fernando Val-
ley listening to KIIS-FM, and we heard Valentine talking about
marrying couples on Valentine’s Day at the Krispy Kreme,” says
the newly renamed Terry Lynn Foster-Bernal. “My boyfriend said,
‘Let’s do it, let’s do it,” and I said, ‘OK.’

“We've been together for nine years. We have three kids, and
we had planned on getting married several times, but there were
always obstacles. But once we called the radio station on Friday
to sign up for a wedding, everything seemed to fall into place. We
got our marriage license on Monday, and on Wednesday we got married at the Knspy Kreme.”

Asked what their families thought of the idea, Foster-Bernal beams, “My family was so excited — everyone
went to the ceremony. We drove through Krispy Kreme in the KIIS-FM PT Cruiser. It was so cool.”

R

I DO(NUT

KIIS-FM’s Sean Valentine with newlyweds
Michael and Terry Lynn Foster-Bernal, who hold
up a wedding cake made -out of Krispy Kreme
doughnuts.

WWW.americanradiohistorv.com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

THE DOCTOR IS IN

Just like other businesses, medical facilities need to brand and
market their products. In the case of St. Joseph's Hospital &
Medical Center, a catchy radio commercial with a call-to-action
message generated more response for the hospital than any of its
other media exposure. Want to help your medical clients with their
marketing challenges? Here's a tip: According to a 2000 study by
Cyber Diatogue, only 4% of Internet users currently access a
website operated by their doctors’ offices, but 50% would be l
interested in doing so. Of that group, 2% would consider
switching doctors to have the opportunity to communicate with
their physicians in cyberspace. (American Demographics, 2000)

Category: Hospitals

Market: New York

Submitted by: NYMRAD (New York Market Radio)
Client: St. Joseph’s Hospital & Medicat Center

Situation: Competition for health-care dollars is as fierce as
competition in any other industry, and St. Joseph’s Hospital &
Medical Center in Paterson, NJ knew that it would have to come
up with a well-executed marketing plan to combat its competitors’
messages. One of the challenges facing St. Joseph's is that it is in
competition with more than just other hospitals when it comes to
the “marketpiace of the mind.” Advertisers have to be extraordi-
narily cunning to have an impact on today's media-saturated
consumer. A message needs to motivate the consumer to action
to ultimately be effective.

Objective: St. Joseph’s embarked on a multimedia consumer
advertising campaign in summer 2000. The campaign had three
goals: to identify St. Joseph's as a “preferred health-care

provider,” to create consumer awareness and to brand the

hospital.

Campaign: The campaign, which broke in August 2000 in radio,

TV, cable, print and outdoor, launched St. Joseph’s brand

message with the signature phrase “Opening Doors to Better
Medicine.” The ads included a toli-free number so consumers

could call the hospital for more information. The initial three-week
radio flight aired on four New York-area stations in August and
September, and another two-week flight aired in October. The
creative featured physicians talking about the hospital and

patients and emphasized St. Joseph's “advanced diagnostic
technology, physicians and nurses at the top of their profession |
and reputation for clinical excelience™ combined with “loving care,
respect and trust.” |
Results: “We thought it would break through the Clutter,” says St. '|
Joseph’s Director/Marketing Communications Peggy Urso-
Savarese, adding that radio generated the best response of all |
media used by the hospital. The response to the campaign was |
immediate and frequent for specific St. Joseph's speciaities, such
as its Noga ventricular mapping machine, used to test heart
patients, and its neonatal intensive-care unit-for high-risk babies.
While the majority of telephone calls for those treatment options
came from inside New Jersey, there were some from as far away

as Brooklyn and New Rochelle, NY. When people called the toll-

free number, Urso-Savarese says, “They were given a physician
appropriate for their problem, and many of those cails resuited in
appointments.”

—RABT0OLBOX———

More marketing information and resources from the RAB

Here you'll find more marketing information and resources from the
RAB. For more information, call the RAB’s Member Service HelpLine
at 800-232-3131, or log on to www.rab.com.

INSTANT BACKGROUND — HOSPITALS

Of the total number of short-stay hospital discharges in 1998 (the
most recent year for which statistics are available), women
accounted for 60.8%, while men made up 39.2% of the total.
(National Center for Health Statistics, 2000)

Nationat per capita health-care expenses averaged an
estimated $4,340 in 1999, up from $3,927 in 1997 and $3,638 in
1995. Projections call for the average to increase to $4,611in 2000
and $4.877 in 2001. (Health Care Financing Administration, 2000)
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| “1 wouldn’t be caught
dead without it.”

“RateTheMusic.com picks up reaction records very quickly, and can spot a stiff a mile away.
It shows us immediate and timely contact with active P1s and has led to a significant
increase in our web page traffic.”

- Gregg Swedberg, PD, K102 Minneapolis

ATTENTION PROGRAMMERS

“l am extremely |mpressed with
J RateTheMusic.com.”

WHTZ-

NEW YORK

“I am extremely impressed with Rate The Music.com. The respondents really want to take the
music test. The data is fast, reliable and accurate. We love it at Z-100!"

= Kid Kelly, OM, WHTZ New York

NEWAFFILIATE!
KIIS-FM @_ “A great way of interacting with your listeners.”
“Rate The Music has a tremendous number of programmer friendly controls built right in.
LOS ANGELES It's a great tool to be used in conjunction with callout. We love it!”
- Rob Morris, PD, KDWB-FM Minneapolis
NEWAFFILIATE!
WKTU-FM “The most cutting edge and customizable
MBS YR system of its kind.”
"It has excellent predictive qualities and can be up to three weeks ahead
NEWAFFILIATE! on predicting the hits”

= Guy Zapoleon, Zapoleon Media Strategiss

NEWAFFILIATE!

KDWB-FM ] ——

MINNESEARIS Timely ¢ Massive Sample Sizes ® Cost Effective

NEWAFFILIATE!

WANQ-FM J

T’ | ¢ RateTheMusic.com

KKRZ-FM J B NEDABASE

PORTLAND

|
[
|
[ WHY|-EM
1
3
[

AVAILABLE ON A BARTER BASIS
Radio Stations call 818.377.5300 e Music Industry call 651.405.9119
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by Paul Maloney

RAIN: Radio And Internet
Newsletter

~ yet been embraced by

importantly, the money?

Out of a Portland, OR's company'’s realigned
thinking about how to do business on the Internet
comes a product that's designed to help broadcasters
get around webcasting's legal complexities, and,
according to the company, slash their music-delivery
expenses to one-tenth of the usual cost.

Wehcasting Without Streaming:
Putting Music On Users’ PGS

M BridgePort system promises to save money, DMCA headaches

Labyrinthine guideiin'es

for legal webcasting and
the high cost of deliver-

_ ing a technology that hasn’t

§ advertisers — and that often
produces a less-than-pleasur-
able experience for the
listener — might make you
wonder why you bother to
webcast at all. The Internet
was supposed to expand
possibilities for radio stations,

INTERNE

NEWS & VIEWS

in Associatien With

Radio And
Internet Newsletter

custom blend of music and targeted advertising by
using bulk file transfers, which are quicker and cheaper
than dedicated real-time streams. This greatly reduces
what has been, up to now, the greatest expense for
webcasters — providing streams to enough listeners
to attract advertisers. It also avoids other problems
associated with webcasting, such as too many people
trying-to connect simultaneously and crashing a server.
With BridgePort, music and other data are stored
on the user’s computer in a secure fashion that is
intended to make piracy, file-sharing and on-demand
playback impossible. Consumers can listen through a
desktop player at any time (the player requires
Windows Media 7), whether or not they're online. That
makes the product as portable as the computer it's on

supertracks

— for example, a listener could use the BridgePort
player on a faptop without an Internet connection.

Not Just A Jukebox

Supertracks Chief Marketing Officer Adam Sexton
explains that BridgePort's partner webcasters will be
able to create a number of channels on their custom
players that listeners can either select individually or
combine to create a more personalized listening
experience — for example, a particular user might
want less hip-hop and more pop. But, he stresses, the
product will be a far cry from the impersonal, “juke-
box" experience provided by so many webcasters:
“There will always be personality. That's what radio is.
Radio is intelligent programming created by peopie
who know how to keep you listening once they've got
you tuned in, in terms of tempo, mood and just the

- And some call it ‘acid jazz.

B/ A

Monkey Does
Minimalist 'Net Radio

This week I'i look at a site that doesn't, at first glance, have
a lot going for it (other than the fact that | listen to it a lot).
But | wanted to figure out a fittle bit more about why | —
and, apparently, a lot of other people — keep coming back
%o it. There isn't anything fancy about the website itself, and
the music isn't anything that | can't hear elsewhere. But, for
some reason, a popula’ SHOUTcast site called Monkey
Radio (www.monkeyradio.net) has been soothing my ears
for some time now.

The station is described
fairly well on the homepage:
“What is Monkey Radio?
Well, some call it ‘trip-hop.’

Some call it ‘downtempo’ or
‘abstrakt beats’ Now take
the intersection of all these.
Stir in groove. Dust with sexiness. Simmer. Voila.”

The mix of music the station features is pretty easy to
listen to, with no abrupt switches of mood or tone. In fact,
there may not be any changes of mood or tone at ali. The
station stays pretty level, and, all in all, that can be a nice
thing.

The Monkey Radio homepage is simplicity itseif: Links to
high- and low-bandwidth streams are right at the top, and
the current song and the stats for the station (current
listeners, peak listeners and average listening time) are
right betow them. A small “News" section is below that. On
the side are some links to the rest of the site. You can make
a request, look at a recent playlist, check out a section on
featured artists and get skins for your Winamp player.

There's a section called “Essential Albums,” in case you

Supertracks has announced the launch of its
BridgePort application, which will aliow the company's
webcasting partners to design programming that
listeners access straight from their own hard drives.
Listeners can get CD-quality audio of their favorite
music without the breakups, stuttering and tinny sound

general vibe. The order in which songs are played is
important so you have a show with personality, not just
a CD-changer on ‘random."™

DMCA Compliance
Part of the BridgePort technology is a “rules

find yourself getting into Monkey's music, and links for

quality so often associated with streaming.
Listen Anywhere

In fact, users don't even need to be connected to
the Internet to listen, and a webcaster can deliver a

engine” that manages the music so that programming
is always in strict compliance with the Digital Millenni-
-um Copyright Act. “Legality is paramount to this
company,” Sexton says. In fact, the rules engine keeps
track of song rotations and is even able to prepare spin

RAIN: Radio And Internet Newsletter
Publisher and Editor Kurt Hanson is
awell-known researcher and consult-
ant who also serves as Chairman of
Strategic Media Research, the firmhe: |
B founded in 1980. RAIN is available
dally at www.kurthanson.com.
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= making it easier to reach the
audience and build brand awareness and listener
loyalty. But is it really worth the time? Or, more

= reports to help webcasters calculate their DMCA costs.
The technology is also designed to be a powerful tool
for rotating and targeting advertising so spots will
reach the most appropriate listeners.

BridgePort represents a change in business model
for Supertracks. The company had been focused on
developing secure delivery systems for paid music

*

Continued on Page 20

information about the webcast and about the site’s one and
only (and unnamed on the site) DJ — when he’s there, he
spins the records, but his voice is never heard.

If my description makes Monkey Radio sound a little dull,
| don't mean it to. | hope to show that some of the site’s
appeal is in what's notthere. All the site’s useful information
is at your fingertips; nothing is buried. There are no Flash
graphics or Java to distract you. It’s very easy and pleasant
to use.

The reported listening times should make people take
notice too. As I'm listening now, the site is reporting 226
current listeners and an average Time Spent Listening of
five hours. This isn’t a fiuke, in my observation: I've been
interested in Monkey Radio for a while, and it always seems
to hover around the top 10 in listenership for SHOUTcast

Continued on Page 20

—— - aercanradiohistory-com
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INTERNET

Let's make one thing clear: | don't feel that by
pulling songs down from Napster I'm exercising my
constitutional right to free speech. | can’t, with a
straight face, make the argument that it's within my
fair-use rights to download the 16 tracks from an
artist's new album and then burn them onto a disc for
free.

| don't think the code for DeCSS (which enables
piracy of DVDs) carries the same First Amendment
urgency as political dialogue. | know that when | take
music for free (or copy software or videotape a ball
game and charge my neighbors to watch it), | am
violating the rights of the copyright holders — and the
law.

But consumers have rights, too, and the more |
read about what big companies — and the faw and
technology firms they employ to help them protect
their rights -— feel they should be allowed to do to
preserve their business interests, the less | sympathize
with these “victimized” businesses. The fair-use rights
of honest consumers are just insects on the highway
down which these corporations are speeding: Most
don't think twice about squashing them.

The organization behind establishing a digital-
security-standard for the record industry is the Secure
Digital Music Initiative. Webnoize's Mark Lewis, in the
Jan. 26 article “SDMI Cuts Compression Detection
From Plan,” writes that the SDMI has decided to
abandon a proposed approach to piracy prevention
that would have relied on detecting whether a file has
been compressed without authorization (to create an
MP3, for exampie) in favor of a watermark-based
system.

The new system would attempt to control piracy by
requiring consumers to prove — through some sort of
digital verification — that they actually own the CDs
they want to compress into digital files for their
personal use. Such a system would work only with

NEWS & VIEWS

Rights Aren't Just For Big Business

CDs that contain watermarks. Lewis writes, “Ideal
security systems are utterly invisibie to honest
users. [The proposed system] puts a constant
burden of proof on the user. People will circum-
vent security not just to get something for nothing,
but simply to save themselves the-hassle of being
honest.”

If 'm already considered guilty until proven
innocent by copyright holders, then why should |
bother to continually justify my private, legal
behavior? I'm not interested in stealing music —

If it’s easier for me to make a
legal copy of my music in an
illegal way than to go through
electronic “fingerprinting and
frisking” just to stay technically
legal — well, it’s no contest.

or movies or other digitai content — but | do have a
right to fairly use what | own. And if the industry is
throwing hurdles in my way when I'm engaging in
legal behavior, I'll have no problem choosing a path
of less resistance. If it's easier for me to make a legal
copy of my music in an illegal way than to go through
electronic “fingerprinting and frisking” just to stay
technically legal — well, it’s no contest.

A Feb. 21 article in New Scientist, headed “A Way
to Short-Circuit Unofficial imports of Electronic
Goods Is Devised,” reveals that Motorola’s European

Continued on Page 23

To'Assecistion With

Radie And
internet Newsletter

Soundbreak Pulls The Plug

Soundbreak.com was supposed to be different. It had
the big names. it had personality and cutting-edge
music. It was going to use the potential of the Internet to
create a whole new listening experience. It was
spending money on marketing, and its Sweet Spot
artist-interview program had garnered enough attention

to score a syndication deal with Juno and the iINEXTV
online-video network.

But, despite aii the flash and sparkie, the end of
Soundbreak was almost boringly familiar. The Internet-
radio destination, which had recently been providing
programming for third-party sites, has shut down its
operations. In a statement, CEQ Paul Ryan said, “The
company was unabie to raise additional capital.”
Whatever money remains — perhaps part of the $19
million Soundbreak raised just last March from
investment banks, private equity funds and individual
investors — will reportediy be returned to sharehoiders.

Soundbreak’s main investor, Internet-business
developer Acacia Research, made the decision to end
the venture, in which it had invested nearly $10 miition
and had a 67% stake. In its latest earnings report Acacia

Continued on Page 23

Webcasting

Continued from Page 18

downloads, but last summer Supertracks realized that
it — like most of its competitors — was gaining no
ground in the digital-music retail business. Sexton says
that buying music online can be a “pretty bad experi-
ence for the customer.” Shopping for a legal paid

download can be very compiex compared to buyinga -

CD at a brick-and-mortar refailer — or getting your
music free from Napster.

BridgePort is currently being tested by Rose City
Radio’s CHR/Rhythmic KXJM (Jammin 95.5)/Portland
(www.jamminfm.com) as the."Jam Player.”

Will it Catch On?

The BridgePort approach is quite reminiscent of
that of ClickRadio (Internet News & Views 10/27/00), in
that it's designed to avoid the pitfalls of streaming by
caching audio on each user’s hard drive. BridgePort is
being marketed to broadcast stations as a way to
extend their brands online beyond simply streaming
their over-the-air signals.

‘The main obstacle to BridgePort’s catching on —
aside from the fact that it uses up to 800 megabytes
of hard-drive space — is how difficult it is to get to
the music. The user has to fill in a registration form,
then download the software and install it. if he or she
already has Windows Media 7, great. if not, that
software needs to be downloaded and installed as
well.

That accomplished, the first batch of music has to
be downloaded — a process that can take many
hours, depending on the user's connection speed.
Later downloads can be set for scheduied times
(presumably the times most convenient for the user),
but, in our initial tests, the system seemed to need to
reconnect every few minutes. The amount of time
between finding the application and actually hearing
music may simply be too long for the average user to
tolerate.

Aiso, though Supertracks says that it pians to use
the BridgePort application for station-branding and
promotional purposes and to run-targeted ad
inventory, we heard only music and dqcas_ional
sweepers when we listened.

WWW.americanradiohistorv.com
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Continued from Page 18

streams, as reported on the SHOUTcast website.

Why is it so popular? Well, the music selection is nice. -
Sometimes the playlist is random, and sometimes it's
hand-picked, depending on whether the DJ is in or not. In
either case, the music doesn’t stray too far from the most
popular techno and electronica tracks. Fans of the genres
will recognize such artists as DJ Krush and Kruder &
Dorfmeister. It's music that's easy to listen to for hours at
a stretch. And — since the SHOUTcast streaming player is
based on the Winamp system — it probably helps that the
DJ is also a programmer for Nullsoft, makers of Winamp.

Despite that shared relationship, there’s nothing com-
mercial about the site. There are no advertisements in the
stream and no banners on the pages. One of the reasons,
then, that it Is so easy to listen to the Monkey stream for
long stretches is that it is rarely interrupted.

What all that means, of course, is that Monkey Radio
may not be an obvious model for companies seeking to
establish commercial streaming sites. But it is stil
interesting to see a streamer with such a mininfalist
approach attracting a comparatively large and loyal
following. Those who have more ambitious sites may want
to ask themselves: What's Monkey Radio doing right?

—Ralph Sledge
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CALLOUT YOU CAN COUNT ON

Now America’s fastest growing research company offers
radio’s most up-to-date callout program.

® ACCURATE SCREENING AND INTERVIEWING - Edison’s years of experience
designing questionnaires and mformatlon systems ensures that the screening
criteria you set is what you get.

e ADVANCED PANEL MANAGEMENT - EDISON CALLOUT uses the most advanced
methods to reach, track and complete each interview in order to avoid over-using
or under-using quahfled respondents.

® FULL ANALYTICAL DATA REPORT SYSTEM - Our software allows you to create
the report format you want and categorize your music.

® DIGITAL HOOK TRANSFER - Send your hooks electronically over the Internet
to speed turnaround.

Isn’t it time you upgraded to the most up-to-date weekly callout program?

—_
NEW from $

edison media research

To find out more, contact Larry Rosin (LRosin@edisonresearch.com)
Lou Patrick (LPatrick@edisonresearch.com) or
Melissa DeCesare (MDecesare@edisonresearch.com)

Tel (908) 707-4707 / fax (908) 707-4740
www.edisonresearch.com

E. 3 www.americanradiohistorv.com
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Continued from Page 20

research lab has come up with a technology that wilt
disable electronic devices when they are taken out of
an authorized “operating zone.” The products wil!
contain a chip that uses Global Positioning Satellite
technology to prevent appliances from operating in
areas where the manufacturer doesn't want them to.

It’s time for businesses to stop
considering the legal rights of their
own customers to be expendable.

The idea behind the technology is to prevent trade
on the “gray market” — that is, it's designed to
prevent consumers from taking advantage of low
overseas prices and bringing mobile phones, VCRs
and stereos back home. But what if | want to take my
own portable stereo with me on vacation? is my
right to use an appliance that | lawfully own an
acceptable casualty in the battle to protect the rights
of copyright holders?

Take it a step further, and consider what would
happen if this technotogy were used, let’s say, to
prevent car buyers from crossing state lines to avoid
paying state sales tax on a new car. The minute | try
leaving Indiana to return to my home in lllinois, my
car stalls. Later, if | wanted to go on vacation or iend
my car to a friend, | might need to request a
“dispensation” from the manufacturer to prove I'm

Record Industry Rebuffs
Napster Peace Offering

The RIAA has rejected Napster's offer of $1
billion over five years to settle record-labei
lawsuits (R&R 2/23). RIAA President/CEO
Hilary Rosen minced no words in her response:
“Stop the infringements, stop the delay tactics in
court, and redouble your efforts to build a
legitimate system.” Rosen said that a year has
passed since the recording industry initiated
legal action against Napster and that the file-
sharing service hasn't yet come up with a way to
protect the industry’s copyrights. Until it does,
she added, most record companies will refuse to
deal with Napster.

Disney Internet Group Cuts Staff

The Wait Disney Internet Group laid off 135
employees on Feb. 26, most of them at its
ABC.com and ABCNews.com operations. Disney
said the cuts, which affect reporters, producers
and marketing, sales and human resources
employees in New York, Los Angeles and
Seattle, will help in its move toward becoming a
profitable business. In January the company laid
off 400 staffers when:it closed its Go.com portal.

INTERNET

NEWS & VIEWS

using the product lawfully,

Perhaps it comes down to the rights-holding industries’
needing to realize that new technology brings with it new
ways to use their protected material /egally as well as
illegally. One such legal use should be the right to listen
online to music you've purchased. For example, te'cfmology
now makes it possible for consumers to leave the CDs
they've purchased at home and listen whenever they're near
a computer connected to the Internet. No need to buy
cassettes or other recordable media, just stream it.

This seems an obvious case of fair use. Not so, says the
RIAA. The recording-industry group charges MP3.com —
which provides digital “lockers” that hold users’ music
online to be accessed over the 'Net — millions of dollars for
the right to stream music that: many of MP3.com’s users
already legally own. In response to that situation the “Music
Owners' Listening Rights Act” was filed last September and
is now before Congress. Passage of the bill would make it
legal for a consumer who owns a piece of music to store it
and stream it on the Internet for personal use.

Are there people streaming and copying music they
don’t own, making illegal profits from the gray market and
otherwise violating the rights of businesses? Undoubtedly.

But it's not acceptabie to squash law-abiding consum-
ers’ rights in the interest of protecting businesses. We have
a long tradition in this country of protecting ordinary people
against abuses by those more powerful. it's time for
businesses to stop considering the legal rights of their own
customers to be expendable.

—Paul Maloney

The views expressed above are those of the writer only;
the writer is solely responsible for their content.

CyberRadio.com Readies
Subscription Downloads

CyberRadio.com announced this week that it is
stepping up its plans to introduce a subscription-based
music-download service, the Internet Music Library,
but it has not yet announced a target launch date. The
company said that it has spent more than two years
developing a proprietary, “copyright-friendly” subscrip-
tion system.

ADD Radio Group Forms Web Division

ADD Radio Group, which owns radio stations in
southern New England, has created Web Access
Radio, which will stream audio and video programming
on its www.webaccessradiolive.com website when the
site launches later this month. The audio portions of the
webcasts. will be simulcast over ADD's WARL-AM/
Providence. Airtime for talk and informational program-
ming will be sold in one-hour blocks; purchasers will be
able to sell commercial time in each hour.

Walmart.com Teams With RealNetworks

Walmart.com, the online division of Wal-Mart, has
partnered with RealNetworks. Real will provide 30-
second RealAudio samples of every song on every CD
in Walmart.com’'s music inventory.

www americanradiohistorvy com
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o CYBERSPACE

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

‘Net Chats

*One day before their new album arrives in stores,
Unwind with Republic/Universal's Oleander, Monday (3/5)
at8pm ET, 5pm PT (chat.yahoo.com).

* Hip-hop artist Bad Azz telis you about his Personal
Business — that happens to be the name of his upcoming
CD, featuring guests Xzibit, Snoop Dogg and ice Cube.
Listen in Monday (3/5) at 8pm ET, 5pm PT (www.twec.com).

* The retumn of Antmusic! Papa Roach proteges Alien
Ant Farm discuss their upcoming ANThology, Tuesday (3/
6) at 9pm ET, 6pm PT (chat.yahoo.com).

«Smooth and steamy R&B traditionalists Public
Announcement have just released thelr first album in 2 1/2
years. Teli them you're giad they're back, Wednesday (3/7)
at 6pm ET, 3pm PT (www.twec.com).

On The Web

¢ Enjoy the rhythm and rhymes of socially conscious
rappers Jurassic 5, Friday (3/2) at 9pm ET, 6pm PT (www.
getmusic.com).

* Ask Boston-based aiterna-rockers The Sheila Divine
what their name means in Australian during a streaming-
video interview and performance, Thursday (3/8) at 6pm
ET, 3pm PT (www.getmusic.com).

—Brida Connolly

Keep Up With Industry Changes

There’s been a possible
death knell for Napster. Ad
insertion is becoming a
reality. How will these and
other developments shape - =
the landscape of Internet radio? Keep informed — and
share your own thoughts — with RAIN: Radio And
Internet Newsletter. Find coverage of major events and
announcements, insightful analysis and great reader
feedback. RAIN is free every day at www.kurthanson.com.

Soundbreak

Continued from Page 20
cited “the operating expenses and losses related to the
discontinued operations of Soundbreak.com” as a
cause for its fourth-quarter and full-year total losses —
$18 million and $39 miflion, respectively. The struggling
Soundbreak had already pink-slipped half of its 50
employees earlier this month.

In January 2000 Soundbreak announced its
impending launch and the appointment of radio and
MTV veteran Mark Goodman as VP/Music Program-
ming. In Aygust of last year the company made news
again as it broke from the pack of online-music sites that
were in arbitration with the RIAA over a royaltles
structure for streaming music and set up its own deal
with the record-industry group. Soundbreak had hoped
to make music available for download and to expand into
other music-related e-commerce areas that would
require fabel cooperation.

—Paul Malioney
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Country Goes
Brogglyand ~

At the Country Radio Seminar this week i

Nashville I'm speaking on a panel that will ex-
amine traditional radio in a new media worid.

Couniry has a lot of pro-
grammers who are look-
ing tor answers. Will ter-
restrial radio and the
Country format withstand
the onslaught from all the
other distractions a Coun-
try listener might have?
What happened to the

'Net? Why did it choke?  Payid Lawrence
Is satellite the death knell

for local Country? And what’s up with that O

Brother, Where Art Thou soundtrack?

All good questions, but the Intemet one is most
interesting to me. Centainly. this past year has
been one of downsizing. rightsizing. subsizing —
whatever. Its real effect has been one of slapping
giddy investors across the face and reminding
them of that pesky profit concept. Companies
across all Intemet spectra have failed. and done
50 spectacularly. And it couldn’t have happened

at a better time for country music.

Why? Because the wheat has now been sep-

arated from the chaff. Tom Peters’ famou

S

“ready. shoot. aim™ theory has now reached the
“aim” step. What we thought would work.
didn’1. With that hindsight wisdom. Country can
move forward with more information than the
rest of radio started with and not make the same

mistakes twice.

Mistakes like understaffing or overstafling.
Some stations” web efforts died of malnutrition

no on¢ was paid to tend the site once it was
buili. Others have withered due to too much wa-
ter — a staft the size of Montana for a site that
gets the sparse traffic of Montana. Now Country
can look at models that worked and apply them.

How about overestimating the size of the in-
ternet streaming audience? Everyone — [ mean
everyone — did it. Just because you can serve the
world doesn’t mean you will. Now we can ad-

Jjust our expectations appropriately.

What about NTR? That was just a buzzword
for most sales managers these past two years,

code for “We can't sell
any more spots or men-
tions, so scll something
clse.” The web pages

had no traflic because the pages held no content
of importance to the listencr. Now Country has
the chance to think more clearly about what it
puts on the web and how that will draw traffic

and revenue to stations.

Given all that Country avoided by being left
out of the "Net Rush and. more importantly. what
Country can Icarn from the “Net Bust. the format
is in a great position to do things right the first

time. See you in Nashville.

Questions? Comments? david@netnuesiccount
down.com, or post to the Intemet folder on the

www rronline.com message board.

David Lawvirence is heard on WGN/Chicago; is the
host of Onfine Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Galiagher; and is the host of the et
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Gomedy Network, is the
“voice of America Online, and is a leading expert on
Internet entertainment.
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|n the beginning it was mostly male, mostly city. Things are changing.
The 'Net went through its early adopter period, where the geeks

ruled not only the construction of the 'Net, but the music categories
as well. House, industrial, trance, trip-hop, darkwave — ali genres
that no one’s ever paid much attention to except the geeks on the 'Net.
That's changing.

Why?

Because my mom just got broadband.

Yep. And she listens to WGAR-FM all day long. She wrote me an
e-mail the other day asking about “these MP3 files” and if she couid
find any Marty Robbins cuts. “l can't find that 45 of ‘My Woman My

CHR/Pop

ARTIST CD/Titie

JENNIFER LOPEZ J Lo/ “Cost”

SHAGGY Hot Shot/“Angel,” “Wasn't”
LENNY KRAVITZ Grealest Hits/ “Again®
DREAM Jt Was All A Dreanry “Loves™
MADONNA Music/ “Tell"

DI00 No Angel/ “Thankyou™

MATCHBOX TWENTY Mad Season/ “Gone™
K-Cl & J0JO X/ “Crazy”

U2 All That You Can't Leave Behina/ “Beautiful™
10  CREED Human Clay/ “Arms™

11 11 PINK Can't Take Me Home/ “Sick”

12 12 D-TOWN O-Town/“Liquid”

14 13 DAVID GRAY White Ladder/ “Babylon™

15 14 BACKSTREETBOYS Black & Blue/ “Call”

13 15 MYA Fear Of Flying/ “Ex”

16 16 DESTINY'S CHILD Charfie’s Angeis Soundtrack/ “Women”™
17 17 MOBY Play/“Southside”

20 18 OQUTKAST Stankonia/ "Jackson”

18 19 3DOORS DOWN The Better LiferKryptonite™
— 20 THECORRS /nBiue/“Breathless”

Country

TW ARTIST COfTitie
1 DIXIECHICKS Fiy/Without”
2 LEE ANN WOMACK / Hope You Dance/ “Ashes”
3 FAITHHILL Breathe/ “Wings™
4  KEITHURBAN Keith Urban/ “Grace™
5
6
7
8
9

=
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TIM MCGRAW Place In The Sun/*Thirty”

JAMIE D'NEAL Shiver/ “Arizona™

TOBY KEITH How Do You Like Me Now/ “Kiss”
RASCAL FLATTS Rascai Flatts/ “Everyday™

JO DEE MESSINA Burn/“Burn”

14 10 DIAMOND RIO One More Day/ “Day”

16 11 DARRYL WORLEY Hard Rain Don'tLast/“Run”

8 12 LONESTAR Lonely Grill/ “Teli

11 13 GARTHBROOKS No Fences/ “Horses™

13 14 ALABAMA When it All Goes South/ “South™

15 15 JESSICAANDREWS Whol/Am/“Who"

— 16 ANOY GRIGGS You Won't Ever Be Lonely/ “Made”
9 17 ALAN JACKSON When Somebody Loves You/ “Memory”
— 18 TRAWIS TRITT Down The Road | Go/ “Great™
— 19 MARTINAMCBRIDE Emotion/ “Time"

-2 WAMIEN BROTHERS King Of Norhmg/ ‘Move

Hot AC

TW ARTIST CO/Title
1 LENNY KRAVITZ Greatest Hits™Again”
2 DIDO NoAngel/ “Thankyou™
3 CREED Human Clay/ “Arms™
& U2 All That You Can't Leave Behind/ “Beautiful”
S DAVID GRAY White Ladder/ “Babylon”
6 MATCHBOX TWENTY Mad Season/ “Gone™
7. THECORRS /n Blue/“Breathiess™
8. MADONNA Music/ “Tell"
9 EVAN AND JARON Evan And Jaron/ “Crazy”
9 10 3DODRS DOWN Better Life/ “Kryptonite”
12 11 FAITHHILL Breathe/ “Love”
13 12 NELLYFURTADO Whoa Neliy!/“Bird"
10 13 BARENAKED LADIES Maroon/“Pinch”
14 14 MOBY Play/ “Southside”™
15 15 OAVEMATTHEWS BAND Everyday/ “Did”
17 16 BACKSTREET BOYS Black & Bive/“Shape”
19 17 ‘N SYNC No Strings Attached/ “Promise”
16 18 VERTICAL HORIZON Everything You WantGod™
— 19 EVERCLEAR Songs From An American Movie P1. 1/“Wonderful”
— 20 LEEANN WOMACK / Hope You Dance/“Oance”

uc‘iuﬂhu-‘ug
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COUNTRY ON THE 'NET:
FUELED BY MOM

Woman My Wife,' and I'm wondering if Napster carries it.” As if
Napster is the low-cost alternative to Wal-Mart. “I've got the free
version of Music Match Jukebox, and if | can find what I'm looking

for, | just might upgrade it so ! can get the automatic updates,” she -

said. "Um ... who are you, and what did you do with my mother?” |

thought.

Actually, it alt makes sense. You think the chat rooms on AOL are
filled with socially inept, brooding teenagers into Marilyn Manson?
Not even close. It's Faith fans and Brad fans and Chicks fans. It's us.

And Mom.

5:“&0“0&”&-!"\';
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— David Lawrence

Urban

ARTIST CO/Titie

SHAGGY Hot Shot/ “Wasn't”

JILLSCOTT Who Is Jill Scott?/ “Walk™

JENNIFER LOPEZ J. Lo/ “Cost”

ERYXAH BADU Mama’s Gun/ “Know”

LUCY PEARL Save The Last Dance Soundtrack/ “You"
QUTKAST Stankonia/ “Jackson”

MUSIQ Nutty Professor 2 Soundtrack/ “Friends™
CARLTHOMAS Emotional/ “Emotional”

DAVE HOLLISTER Chicago 85: The Movie/ "Woman”™
JOE My Name Is Joe/ “Stutter”

R. KELLY 7P-2.com/ "Wish”

AVANT My Thoughts/ “First”

MYSTIKAL Let's Get Ready/ "Danger™

JARULE Rule 3:36/ “Put”

TAMIA A Nu Day/ “Stranger”

JAY-Z The Dynasty: Roc La Famitia 2000/ “Love”
JAGGED EOGE JE Heartbreak/ “Promise”

112 Room 112/ “Over”

JAHEIM Ghetto Love/ “Could”

OESTINY'S CHILD Chartie sAnge/s Soundtrack/ “Women~

NAC/Smooth Jazz

LW

|l |o|a] | vwa|ogoas
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™

ARTIST CO/Title

SADE Lovers Rock/Side”

GEORGE BENSON Absolute Benson/ “Medicine”
BONEY JAMES & RICK BRAUN Shake /t Up/“R.S.V.P.”
CHIELI MINUCCI Sweet On Youw/“Sunday”
DAVE KDZ The Dance/“Love”

KiM WATERS One Special Moment/ “Groove™
NORMAN BROWN Celebration’ “Paradise”
CHUCK LOEB Listen/ “Blue™

BRIANBROMBERG Reientless’ “Relentless”
FOURPLAY Yes, Piease/ “Double”

JEFF KASHIWA Another Door Opens/ “Hyde™
DAVID BENOIT Professional Dreamer/ “Miles™
KIRK WHALUM For You/ “Goes™

JEFF GOLUB Dangerous Curves/ “Drop”
RIPPINGTONS Life In The Tropics/ “Carribbean”
BOB JAMES Joy Ride/ “Right.” “Roof”

CRAIG CHAQUICO Panorama/ “Cafe”

WARREN HILL LoveLife/ “Life”

SPYRO GYRA Got The Magic/ “Breezeway™
RICK BRAUN K/sses InThe Rain/ "Ram

Alternative

ARTIST COTitle

COLDPLAY Parachutes/“Yetlow™

MOBY Play/ “Southside™

U2 Al That You Can't Leave Behind/ “Walk
LIFEHDUSE No Name Face/ “Hanging™

LINKIN PARK Hybrid Theory/ “Step”

LENNY KRAVITZ Greatest Hits™Again™

CRAZY TOWN The Gift Of The Game/ “Butterfly”
RADIOHEAD Kig A’ “Optimistic™

DAVE MATTHEWS BAND Everyday/~Did”

FUEL Something Like Human/ “Hemorrhage”
DAVID GRAY White Ladder/ “Babylon”
INCUBUS Make Yourself/ “Drive”

AARON LEWIS & FRED DURST family Values Tour 1999/ “Outside”
GREEN DAY Warning/ “Warning”

LIMP BIZKIT Chocolate Startish.../ “Rollin™
RAGE AGAINST THE MACHINE Renegades/ “Funk”
3DOORS DOWN Better Life/ “Duck”
OFFSPRING Conspiracy Of One/“Want”
APERFECT CIRCLE Mer De Noms/ “Holtov”
STRAIT UP Strait Up/ "Angel's™

E-charts are based on weekly rankings of CD sales. gownioads and streams ot artists Online compiled and tabulated directly from the logfiles of reporting websites. Reporters include Amazon.com,
Artist Direct com, BarnesandNobte.com. CONow.com, CholceRadio.com, City internet Radio, DMX Music, KIISfmi.com. Lycos Radio, MSN-Chat. Music Choice, Musicpiex. MusicMatch, NetRadio.com,

NYUveRadio com, Radiowave.com. Radio Free Cash.com, Radio Free Virgin. Rotiing Stone.com. sunnerm The Everstream Network. UBL.com and XTRAL.com. Data & wexghted based ontratfic reports

by vsebtratfic monsor MedaMetrx. Charts are ranked with a 50/50

. ©2001 R&R Inc. ©2001 Onane Today, Net Music Countdown

garpiay data for
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A AA A A NI IEE L ELVICIRIECAY IAVIRINSIAVIR'IVIEE]

’IIIIIIIIII.IIIIIIIIIII



www.americanradiohistory.com

Newsbreakers

March 2, 2001 R&R ® 25

Motiee In Motion
As KTCE & KUUU PD

Kayvon Motiee has been ap-
pointed OM at Deer Valley CHR/
Rhythmic simulcast KTCE &
KUUU/Salt Lake City. He comes
from crosstown KURR. where he
was Asst. PD/MD.

*This is my dream gig.” Motiee
told R&R. “I grew up in Salt Lake,
and [ think these are the coolest ra-
dio stations in town. | am hopetul
that my extensive experience in
many different formats can benefit
these radio stations. I know this
market inside and out after growing
up here and spending most of my
radio career here. In the life span of

MOTIEE/See Page 29

Broz Now Arista
Regional Promo
Dir./West Coast

Arista Records has elevated
Cheryl Broz to Regional Promo-
: tion Director/
West Coast.
Based in Los
| Angeles and re-
porting to Sr. VP
Steve Bartels,
Broz will work all
formats through-
out the West
gl Coast region.

Broz has spent
the past two
years working in
the Arista Records promotion de-
parunent. Prior to joining Arista she
spent a year and a half working in
promotion at Crave Records and
Columbia Records.

Broz began her carcer in music
in 1985 at KRBE/Houston, where
she was MD for five years. Broz
then segued to Shane Media. where
she spent the next 5 1/2 years as a
radio consultant for all formats. She
worked for Fair Air Communica-
tions before moving into the record-
ing industry.

Broz

V2 And City Of Angels: Shall We Dance?

' P L ¥ BN
V2 Records, whose roster includes such artists as Moby, Underworid
and Aphrodite, has inked a North American pressing and distribution
deal with renowned dance label City of Angels. Pictured (I-r) are V2
President Richard Sanders, City of Angels co-founder Justin King, V2
Head/A&R Steven "Abbo” Abbott and City of Angels co-founder Steven

_town WLUX.

Meirose and GM Stuart Knight.

Marella Moves To Universal/Motown -

Universal/Motown
Records Group has
tapped Gary Marella as
Sr.  Director/National
Crossover Promotion.
Based in Los Angeles. he
reports to Sr. VP/Crossover
Promotion Valerie DeLong.

“Gary is a dynamic.
young executive who
brings energy and a fresh
perspective to the projects
that he works.” Del.ong
said. “His broad radio experience
and extensive relationships in the
marketplace. along with his strong

Kapugi

Continued from Page 3

said Top 40 wouldn’t work here, |

and we did pretty well.”

Regarding the recent departure
of WFLZ moming driver BJ Har-
ris. Kapugi remarked. “The morn-
ing show is obviously a very im-
portant part of WFLZ, and we are
going to do whatever it takes to re-
main dominant.”

| Prior to programming KSLZ |

Kapugi spent nine years in Tampa.
holding down the PD gig at WFLZ
| and WDUV. He came to Tampa
| from WITW/Joliet. IL. where he
| was an air talent. He began his ra-
dio career at WXLC/Waukegan. IL.

Marella

| for even greater success.”

focus. will be assets as we’
continue to také our family
of artists to the next level.”

Prior to joining the com-
pany Marella was Sr. Na-
tional Director/Promotion
for Priority Records.
Marella was also National
Director/Promotion at
MCA Records, having
risen from Los Angeles
Regional Promotion Direc-
tor, and has worked at Red
Ant Records. He began his music-
industry carcer working at KDWB
and KEGE in Minneapolis.

McMillan

Continued from Page 3

Clear Channel/South Florida Re- |
gional Director/Programming
Gregg Steele told R&R. “We are
really thrilled to have the opportu-
nity to get a program director of
Rich’s caliber back. He certainly
knows the market and the format.
and we feel that now we're poised

McMillan told R&R, “I've got a
special relationship with the station.
so it’s a true joy for me to go back
there. Love is a hugely popular sta- |
tion in South Florida. stecped in
heritage. I'm delighted to be a pan
of it again.”

EXECUTIVE ACTION

Rybak Joins WLVG & WRCN/Long Island As GSM

tefan Rybak has been appointed GSM for Barnstable Broadcasting's
WLVG & WRCN/Long Island. Rybak was most recently GM of cross-

‘Rybak previously served as Director/Sales & Programming for WLVG
when it was owned by Beacon Media.

“Stefan’s expertise in broadcasting and his understanding of the
Brookhaven-Riverhead Market on Long Island make for an exceptional
match with two stations that embrace Suffolk County's growing business
climate,” the stations’ GM, Stephen Hobbs, said. “His outstanding track
record combined with these special radio stations positions us to achieve
dynamic results.”

Jones BP Promotes Stephens To VP/Sales

ones Broadcast Programming has named Susan Stephens VP/
Sales. Stephens joined Broadcast Programming as an AE in 1994 and
rose to Sales Managerin 1997.

“Susan.Stephens has demonstrated exceptional skill as a sales man-
ager, helping Jones Broadcast Programming to a record year in 2000,” Sr.
VP Jim LaMarca commented. “She’s used her outstanding customer-ser-
vice orientation and coaching skills to develop the best affiliate-sales team
in the industry”

Before joining Jones Stephens served as OM at WVLK/Lexington, KY.

Entercom Elevates Donohue To Dir./Nat’l Sales

E\ten:om has promoted Jim Donohue to Director/National Sales. He
ises from NSM at the company’s Sacramento stations.

“We are delighted to move Jim into this important new position for
Entercom, where he will focus on enhancing the company's national sales
performance,” Regional VP & Sr.VP/Sales Deborah Kane noted.“Jimis a
highly talented professional who gets results, and we are pleased to be
expanding his responsibilities within the organization.”

Donohue joined Entercom in 1997.

McWhorter Marks ‘The Spot’ As GSM

en McWhorter has been tapped as GSM at WRRS (The Spot)/Bir-
'mingham. He joins the STG Media station from his post as Marketing
Manager for Arbitron Radio Station Services.

McWhorter's previous experience includes serving as Sales & Market-
ing Manager for Dick Broadcasting's five-station Birmingham cluster and
as Manager/Local Agency Sales, LSM, NSM and AE for two of Cox's sta-
tions in the market.

“Ben is-a wonderful addition to the team that STG Media is building at
The Spot,” GM Ben McKinnon said. “Ben has a great reputation as a
sales leader and motivator in this market. On a performance scale of one
to 10, McWhorter rates a solid 11. In my opinion, he is the best, and |
speak from many years of experience in the Birmingham broadcasting
industry”

-
-

"COX

Nominated R&R Personality of the year! ~ /
Neal

BOORTZ ~“*

Somebody's gotta say it!

WET Charlette
M 25-54 3.6 to 5.4 Op 38%
M 35-54 4.5 t0 6.2 Up 38%
A 25-54 1.8 to 4.6 $p 158%
A 35-54 2.4 to 4.9 Up 58%

M 25-54 14.8 share #1re8k
M 35-54 16.8 share #1re8k

WNIS Norfolk

M 35-54 6.6 to 11.0 #1reak

WEDe Oriande
M 25-54 3.3 to 6.4 Up 84%
M 35-S4 4.9 to 7.5 §9 51%
A 25-54 2.9 t0 3.9 U9 34%
A 35-54 4.2t0 4.8 Sp U%

Source: ARD Metro Shares Sum 00-F00

Paul Douglas, Cox Radio Syndication 404-962-2078
Amy Bolton, Jones Radio Network 202-546-7940

www americanradiohistorvy com
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Newsbreakers

® JONES BROADCAST PROGRAM-
MING taunches Dave ‘T Dawn, hosted
by Dave Wingert, airing Mon.-Fri., mid-
night-6am PT. Contact Shawn Smith at
800-426-9082; shawn @ bpradio.com.

® MJI BROADCASTING presents
Strait Ahead: On the Road With the
George Strait Country Music Festival,
a two-hour special that showcases the
artists booked for the fourth annual 16-
city festival. The show, hosted by Lee
Ann Womack, is available to air March
16-18. Contact Jenny Shields, MJI Af-
filiate Relations, at 615-320-0707, ext.
206 for more information.

® WESTWOOD ONE/CBS RADIO
SPORTS and the United States Golf
Association join for a three-year broad-
cast-rights agreemient to make

tact Andrew Scaffetta at212-641-2179;
ascaffetta @ westwoodone.com.

© WHO'S YA DADDY PRODUCTIONS
debuts Viva Las 80's, a weekend pro-
gram hosted by Pete “Fresh” Sorensen.
For more information, call 877-862-

1829.
Radio

® CHARLES OSGOOD, host of
Westwood One/CBS Radio’s The
Osgood File, was honored by the As-
sociation of American Publishers for his
work in promoting American authors
and books.

PROS ON

THE LOOSE

KWHL/Anchorage, AK PD Fitz
Madrid; 907-277-4762.

Records
@ Columbia Records announces the fol-
lowing appointments:

JEB HART is ||
named VP/Market-
ing, Jazz. He was |[]
previously Sr. VP/

| YVES BEAU-
1| VAIS is tapped as
| VP/A&R, Jazz. He
| was most recently
VP/A&R for Atlan-

TOM AARON
is upped to head
of International.
He rises from VP/
Intl.

® BRUCE CAR-
BONE is ap-
pointed EVP/A&R
for Universal Rec-
ords. He was most
recently SVP at
Motown. *

® NEIL GILLIS
rises to VP/Adver-
tising & Creative
Svcs. at Warner
Chappell Music

© B0B MORELLI
is promoted to
SVP/Associated
Labels at BMG
Distribution. He
rises from VP/
Sales & Marksting,
Distributed Labels.

Products & Services

® SHAYNA PRODUCTIONS releases
PrizeTrack, a web-based application to
assist radio stations in tracking their
giveaways, at www.prizetrack.com. For
more information, call 310-358-0549.

CHR: WBCD/Dothan, AL PD
Todd Chase exits as Frankie
Rodriguez is appointed head of
programming; KICT/Wichita night-
timer Paul Meyer joins."BCD for
middays ... WHHY/Montgomery,
AL MD Holly exits to joins
WLAN/Lancaster, PA as MD/
moming show co-host ... KLZR/
Topeka, KS MD/nighttimer R.J.
Baldwin exits as overnighter
Bobby adds interim MD duties ...
KALC/Denver nighttimer Todd
Tucker steps down to join KRUF/

Shreveport, LA as APD/nighttimer
... Former KBXX/Houston swinger
Alex Q, “The Latin Rascal,” joins
KTHT/Houston for nights ...
WMGF/Orlando morning co-host
Darby Collins joins crosstown sis-
ter WXXL for middays; WXXL
late-nighter Chad Pitt moves to
nights as former WZYP/Huntsville,
AL nighttimer Alex Diaz takes late-
nights ... WJJJ/Pittsburgh pant-timer
B.J. Forsyth joins WAEB/Allen-
town for imaging and night duties ...
Former WSTOVEvansville, IN MDY
nighttimer Cat Michaels retums for
nights ... Former KDUK/Eugene,

OR aftemoon driver Steve Brown

returns as MD ... WLVY/Elmira-
Coming, NY nighttimer Crash ex-
its ... Former XHTZ/San Diego
swinger Pretty Boy A.D. joins
KKUU/Palm Springs, CA for
nights.

Couniry: WKLB/Boston debuts
The Bo Reynolds Show, Saturdays
from 7pm-midnight, beginning
March 17.

News/Talk: KRLA/Los Angeles
adds The Roex Health Update,
hosted by Rod Burreson, Mon.-
Fri., from 7-8pm.

RIAA
Continued from Page 1
RIAA President/CEO Hilary Rosen
said. “] believe a road has been
paved to enable a legitimate online
music market to take hold and flour-
ish. The appetite for music remains
high, and our member companies
are poised to meet new demand.”
The RIAA said the singles mar-
ket “plummeted because of changes
in consumer purchasing habits prin-
cipaily brought on by new options
provided by the Intemet.” The trade

group also said, “Free access online
seems to have had a dramatic effect
on the singles sales markets.” The
second-half economic slowdown,
said the RIAA, led retailers to pull
back on inventories and purchase
more conservatively in response to
“declining sales at retail, an uncer-
tain economy and consolidations in
the ranks of the bigger retail chains.”

Sales in the direct and special
markets sectors, which account for
27% of all music purchased in the
U.S., were flat at 290 million cop-

ies, off only .1% from the prior year.
Music purchased directly from ma-
Jjor-label music sites on the Intemet
increased only 5.5% last year.

The RIAA’s numbers are com-
piled quarterly by Pricewater-
houseCoopers LLP and represent
data from companies that distribute
approximately 84% of the prere-
corded music sold in the U.S. The
dollar value is calculated at sug-
gested list price.

— Stéve Wonsiewicz

RS

Continued from Page 1
permeated the remainder of that
year's agenda,” commented R&R
GM Sky Danicls. “This year we
have once again gathered a most
impressive array of radio broadcast-
ing leaders, who will undoubtedly
fuel yet another provocative discus-
sion of our industry that must not
be missed.”

Participants at the annual “News/
Talk Radio Roundtable” join a TRS
2001 lineup that also features spe-
cial -guest-speaking appearances by
Premiere Radio Networks talk hosts

Art Bell and Matt Drudge. Clear-

Channel Radio CEO . Randy
Michaels, WOR Radio Network
host and legendary comedian Joan
Rivers and Talk Radio Network host
Michael Savage.

TRS 2001 will take place March
8-10 at the Marina Beach Masriont
Hotel in Los Angeles. Registration
will be available on-site.only — at
the TRS 2001 information desk at
the Marriott — beginning March 8
at noon. To view the entire R&R
Talk Radio Seminar agenda, log on
to R&R ONLINE (www.rronline.
com) and click on the “Conven-
tions” link.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Stove Knell  (800) 231-2818
Basry Knell

Reck

ERIC CLAPTON Superman inside

DOUBLE TROUBLE Rock And Aol
MONSTER MAGNET Heads Explode
SPACENOG | Want To Live

Alternative
BARENAKED LADNES Too Littis Too Late
TANTRIC Breakdown

- .
SAMANTHA MUMBA Baby. Come Over (This...)

Malastream AC

ANGIE APARO Cry

BEE GEES This Is Where | Came in
COLOPLAY Yellow
GREEN DAY Waming
LIFEHOUSE Hanging By A Moment
Lits AC

BETTE MIOLER Love TKO

NAD

DOWN TO THE BONE Righteous Reeds
MICHAEL LINGTON Sunset

e

LIt BOW WOW Puppy Love

LI’ MO Superwoman

#USID Love

NELLY Ride Wit Me

R. KELLY Feelin’ On Your Booty

JONES BROADCAST PROGRANBAING
Ken Moultrie (m)m-m

Alternative

Teresa Cook

ORAGY Opticon

RAGE AGANST THE MACHINE How | Could Just...
SALIVA Your Disease

Active Reck

Steve Young/Craig Altmaler

LIP BIZKIT My Way

SALIVA Your Dissase

Rhythmic CHR

Steve Young/Josh Hosler
JANET AN For You

OLIVIA Bizounce

TRICK DADDY Take It To Da House

Seft AC

Mike Bettelll

LIOMEL RICHIE Angel

Mainstream AC

Mike Bettell]

8 DEGREES My Everything

Delilah o =
Mike Bettelll

LIONEL RICHIE Angel

JONES RADIO NETWORK

Jon Nellday » (303) 784-8700
Aduit Hit Radie

& Mckay
SACKSTREET BOYS The Call

SHAGGY Angel

UNCLE KRACKER Follow Me

Reck Classics

Rich Bryan

No Adds
Adutt Contomperary
Rick Brady

No Adds

RADIO ONE NETWORKS
(970) 945-3339
Cheice AC

Yvoane Day

COLDPLAY Yellow

TRAIN Drops Of Jupiter (TeN Me)
New Reck

Stove Leigh

No Adds

WESTWOOD ONE RADIO NETWORKS
Charile Cook « (661) 294-9000
Bob Blackbwrn

Aduit Rock & Rell

Joff Gonzer
DOUBLE TROUBLE Rock And Rob

Seft AC

Andy Fulier
ENYA Only Time

AOD STEWART | Can't Deny It

Artist/Thle
BRITNEY SPEARS Stronger
A*TEENS Bouncing Off The Ceiling
BACKSTREET 80YS The Call

AARON CARTER That's How | Beat Shaq

"N SYNC Bye Bye Bye

BAHA MEN Who Let The Dogs Out
"N SYNC It's Gonna Be Me
BRITNEY SPEARS Lucky

BACKSTREET B0YS Shape Of My Heart

3LW No More (Baby I'ma Do Right)

HAMPTON THE HAMPSTER The Hampsterdance 2
JENNNFER LOPEZ Love Don't Cost A Thing

DREAM He Loves U Not
EIFFEL 63 Bive (Da Ba Dee)

AARON CARTER Aaron's Party (Come...)

SMASH MOUTH AN Star

"N SYNC This | Promise You
PLUS ONE Last Fight Out
AARON CARTER | Want Candy
mbon‘t'rdlh

Total Piays
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@ Video playlist for the week ending February 25.
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MONDAY. MARCH 12

See An Alfred Hitchcock Movie Day

1912/ The Girl Scouts are founded in
Savannah, GA by Juliette Low.

1933/ President Franklin Delano
Rooseveit gives the first of his
hugely popular Fireside Chatra-
dio talks.

1959/ The House of Representatives
approves Hawaii's application
for statehood.

Born: Jack Kerouac 1922-1969, Wally
Schirra 1923

In Music History

1955/ Chaiiie “Bird” Parker dies in
New York of heart and liver fail-
ure after years of drug and alco-
hol abuse. The first coroner’s
reports estimate his age at 55,
he was 34.

1969/Paul McCartney and Linda
Eastman are married in London.

1986/ A cleaned-up version of Fast
Times at Ridgemont High be-
comes a CBS-TV series. Moon
Zappa is hired as a coolness
consultant, but the show none-
theless lasts only a few epi-
sodes.

Born: Al Jarreav 1940, James Taylor
1948, Steve Harris (lron
Maiden) 1957

TUESDAY, MARCH 13

Be A Good Samaritan Day

1877/ At the end of a long, cold winter,
earmuffs are patented by a
Farmington, ME inventor.

1930/ Astronomers announce that
they've confirmed that there is a
ninth planet in the solar system:
Pluto.

R

Happy birthday, Piuto!

1972/ Clittord Irving admits that he
forged documents authorizing
him to write a biography of bil-
lionaire Howard Hughes. in ‘76
the Hughes estate debunks a
forged will that would have given
$150 million to a gas-station at-
tendant from Gobbs, NV.

Born: Deborah Raftin 1953, Gleane
Headley 1955, Annabeth Gish
1971 B— — o w——

In Mesic History

1975/ The divorce of country legends
George Jones and Tammy
Wyneite becomes final.

1984/ Simple Minds are forced to can-

cel a tour after frontman Jim |

Kerr becomes ill with a lung in-
fection.

1987/8ab Seger & The Silver Bullet
Band get a star on the Holly-
wood Walk of Fame.

Born: Neii Sedaka 1939, Adam Clay-
ton (U2) 1960

WEDNESDAY, MARCH 14
—_—

Potato Chip Day

1923/ The ftirst play-by-play radio
broadcast of a hockey game
airs, on Canadian (naturally) sta-
tion CKCK/ Regina, Saskatche-
wan.

1968/ ABC-TV's Batman goes off the
air, Guest villains over the show's
two seasons included Otto

(Egghead) and many, many
more.

Born: Michael Caine 1933, Bltly
Crystal 1947, Rick Dees 1950

In Music History

1958/ The RIAA awards its first Gold
record, to Perry Como's “Catch
a Falling Star.”

- 1992/ Willie Nelson hosts Farm Aid

V, in Irving, TX. Among those
appearing at the benefit for dis-
tressed family farms are John
Mellencamp, Neil Young and
Paul Simon.

1997/ A mob of fans disrupts the Cor-
pus Christi, TX premiere of
Selena, starring Jennifer
Lopez as the Tejano star who
was murdered in 1995.

Born: Quincy Jones 1933, Taylor
Hanson (Hanson) 1983

THURSDAY, MARCH 15

The Ides Of March

1964/ Elizabeth Taylor and Richard
Burton are married, having met
on the set of Cleopatrathe year
before. They make eight more
movies together before their
first divorce, in 1974.

1971/ Atter 23 years, CBS-TV cancels
The Ed Sullivan Show.

1977/ The controversial-for-its-time
Three's Company, starring
John Ritter and Suzanne
Somers and Joyce DeWiit, de-
buts on ABC-TV.

Born: Judd Hirsch 1935, Fabio 1961

fe=lal *

1956/ Elvis Presiey signs a manage-
ment contract with Col. Tom
Parker. Parker gets a stagger-
ing 25% of Elvis’ earnings for
the next 21 years.

1972/ Concerned listeners call police
when KHJ/ Los Angeles’ Rob-
ert W. Morgan plays Donny
Osmond's “Puppy Love™ con-
tinuously for an hour and a half.

1989/At a Los Angeles show,
R.E.M.’s Michael Stipe calls
“Stand™ “the silliest song we've
ever written.” It's also their big-
gest hit to date, reaching No. 6
on the charts.

R.E.M.: Think about direction.

Born: Mike Love (Beach Boys) 1941,
Dee Snider (ex-Twisted Sister)
1955, Terence Trent D'Arby
1962

I FRIDAY, MARCH 16

Preminger (Mr. Freeze), Eartha |
Kitt (Catwoman), Vincent Price |

Buzzards And Vultures Day

1827/ The first newspaper devoted to
the interests of African Ameri-
cans, Freedom’s Journal, pub-
lishes its premiere issue in New
York.

1915/ The Federal Trade Commission
goes to work, with five govern-
ment-appointed commission-
ers.

1985/ Broadway hosts the 4,000th
performance of A Chorus Line.

Born: Jerry Lewis 1926, Erik Estrada
1949

In Music History

1970/ Motown singing star Tammi
Terrell dies of a brain tumor at
age 24.

1974/ The Grand Qle Opry moves into

its new Opry House from the
Ryman Auditorium, which had
housed the Opry for 35 years.

1979/ Metatheads Twisted Sister sell
out New York’s Palladium, a re-
markable feat for an unsigned
band.

1994/ Dzzy Osbourne is ordered by
an Orange County, CA jury to
pay $60,000 to a man who was
injured when Qzzy invited a
concert crowd to rush the
stage.

Born: Nancy Wilson (ex-Heart) 1954

SATURDAY, MARCH 17

Happy St. Patrick's Day!

1762/ The first recorded St. Patrick's
Day parade is held, by Irish
soldiers in the British Army.

1897/ A bout between Bob Fitzsim-
mons and “Gentieman Jim”
Corbett becomes the first
prizefight recorded on filnr.

Corbett: No pay-per-view deal.

1986/ Apple sues Microsoft, alleging
that it stole the “look and feel”
of the Macintosh for Windows.
The suit is dismissed in 1991,

Born: Patrick Duffy- 1949, Kurt
Russell 1951, Gary Sinise

1955, Rob Lows 1964

. mMwicHstoy

1968/ The Bee Gees are seen in the
U.S. for the first time, singing
“To Love Somebody™ on The
£d Sullivan Show.

1987/ Princess Diana causes a mild
scandal by speaking to Boy
George at a charity event. She
reportedly compliments him
on his outfit. ]

1995/ Madonna hotds a pajama party
on MTV for 1,500 people to
celebrate the release of her
Bedtime Story video.

Born: Nat “King™ Cole 1917-1965,
John Sebastian 1944, Billy
Corgan (ex-Smashing Pump-
kins) 1968, Melissa Aul Der
Maur (Hole) 1972

1= 3

SUNDAY. MARCH 18

Warm Datmeal Cookies Day

1931/ Schick introduces the first elec-
tric razor.

1944/ Alarm clocks go on sale again
in the U.S. Due to parts shont-
ages, they'd been unavailable
through most of World War 1.

1970/ The first strike in the history of
the U.S. Postal Service brings
mail delivery to a hait.

Born: John Updike 1932

In Music History

1982/ R&B singer Teddy Pender-
grass is paralyzed in an auto
accident in Philadetphia.

1994/ Police — called after Nirvana's
Kurt Cobain locked himself in
a room and refused to come
out — confiscate four guns
from the singer's house.

1997/ Nine people are arrested for
disorderly conduct at the Los
Angeles funeral of Notorious
B.1.G.

Born: Charley Pride 1939, Vanessa
Williams 1963, Queen Latifah
1970

— Brida Connolly
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hat's what his estranged
mother, Debbie Mathers,

-* tells the Globe. Even though the

rapper acts like a heartless street
thug, she says, deep down he's a
big softie who will “give somebody
the shirt off his back if they need
it” And pals who have accompa-
nied Eminem on tour tell the Na-
tional Enquirer that he may paint
himself as a tough guy, but, in
fact, he's a scared little boy who
sleeps with the lights on and is
afraid of the dark. He can be a
reat Jekyll & Hyde, according to
the Star, which features exclusive
photos of the rapper and his fam-
ily to iflustrate that he has a ten-
der side.

But Eminem still gets into
trouble at times. Us Weekly and
People report that he pleaded
guilty in a Michigan courtroom on
Feb. 14 to carrying a concealed
weapon after prosecutors agreed
to drop assault charges stemming
from an incident in which he alleg-
edly hit a man for kissing his wife,
Kimberly, in a club in June.

Eminem’s tunes may not pro-
vide much opportunity for parent-
child bonding, according to Time,
but other music does. The “zine
opines that pop music used to be
what divided the generations, but
now it's what's drawing them to-
gether. Baby-boomer parents are
becoming fans of artists from their
kids' generation, and their kids are
discovering and enjoying the clas-
sic rock artists their parents grew
up on. As an example, Newsweek
reports on the new generation of
Beatles fans — the 12-and-
younger crowd — and notes that,
for the first time since the band's
'60s heyday, they wilt be featured
on the cover of Tiger Beat. The
cover head: “The No. 1 Boy
Band!”

Entertainment Weekly asks if
Michaet Jackson will be able to
accomplish the same generation-
crossing sales feat The Beatles’
album 1 did when his upcoming
comeback album is released. The
‘zine wonders if Jackson will ap-
peal to the TAL crowd, many of
whom were born after his land-
mark .album, Thriller, was re-
leased in 1982. Don't call Jackson
“the gloved one” anymore though.
The 'zine says-that his record
company, Sony, insists that the
fashion consuitants hired to outfit
the star for photo shoots sign a
contract agreeing not to outfit him
in old-style relics such as single
sequined gloves and military cos-
tumes.

Stevie Nicks is staging a
comeback of sorts too — in the
tashion world. Entertainment
Weekly reports that she's inspired
a series of Fashion Week mo-
ments, with staples of her '70s-
style wardrobe popping up in the
collections of such designers as
Oscar de ia Renta, Jill Stuart,

Eminem Has A Heart Of Gold!

MEMORIES — “I'd come to school
dressed as a pimp — slacks, fur
coats and fur hats. | had pimpin’'in
my bones” — Snoop Dogg, on his
chilghood. (Rolling Stone)

Dougtas Hannant and Vivienne
Tam. Even Betsey Johnson got
into the act by opening her show
with Nicks’' 1983 smash “Stand
Back.”

OutKast will debut their own
line of freaky hip-hop gear — in-
corporating lots of camouflage,
leather and safari-style threads —
for men and boys this summer.
The line will expand later to include
women’s and children’s clothes.
(Rolling Stone)

Rapper Snoop Dogg is licens-
ing his image for a new line of
women'’s panties called “Snoop on
the Poop.” The panties will feature
his photo on the front. (Globe)

Best-Salling Artists

Rolling Stone inciudes a list of the
top 10 best-seting artists, according
to a recent tally by the RIAA of total
albums sold. They are: 1. The
Beatles (158.5 million); 2. Garth
Brooks (101 million); 3. Led Zep-
pelin (100.5 million); 4. Eivis
Presley (86.5 mittion); 5. Billy Joel
(75.5 million); 6. Pink Floyd (68.5
million); 7. The Eagles (66.5 mil-
lion); 8. Barbra Streisand (66 mil-
lion); and 9. a tie between Elton
John and AC/DC (63 million).

Billy Joel stunned passersby in
a Vancouver marketplace when he
joined in with a group of street per-
formers who were singing and
dancing for onlookers. (National
Enquirer)

The hotel in Mexico that fans of
The Eagles say inspired the song
“Hotel Califomia” is for sale. Band-
members, however, say that the
hotel is not the one they sang
about, because the “Hotel Califor-
nia” doesn't exist — it's just a state
of mind. (Globe}

Luciano Pavarotti wants to
record a duet with either Madonna
or Paul McCartney. The documen-
tary film Wingspan, which Paul's
daughter Mary McCartney com-
piled about his years with the band
‘Wings, will air on ABC in May to
coincide with the release of a
double-album compilation of
Wings songs. (Us Weekly)

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the subiime to the ridiculous in
music news. R&R has not veritied any of these reports.
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72 miltion households

70 million havsehoids

Paul Marszalek
VPMusic Programming
DAVE MATTHEWS BANO 1 Did tt 2 s
EVEWho's That Girt 19 AC/DC Sate in New York Caty
JENNIFER LOPEZ Love Don't CostA Thing 18
CRAZY TOWN Burterty i, | MmANEVOo
AEROSMITH Jacec 18 MAXWELL Get To Know Ya
SHAGGY Angel 17
LIMP BLZXIT My Way 16 SALIVA Your Disease
BLACK EYED PEAS RequestLing 16
A MARTM(C. AGU ERANobody WartsTo,, 15 |  SHAGBYAwd
JAGGED EDGE Promsse 16 SOGGY BOTTOM BOYS ! Am A Man 01 Constant Sorrow
TRICK DADOY Take 1t To Da House 16
DIDO Thankyou 15 U2Wak On
DREAM He Loves U Not 15
SARULE WL MO & VITAPt 1t On Me "
80Y$ The Cal 14 A
K018 J0J0 Crary u
LINKIN PARK One Step Closer 13 LENNY KRMATZ Again %
MYSTIAL ¥MIVEA Danger (Been So Long) 13
OUTHAST Ms.Jackson f2) ] |MADOMMADCoTelve a
JOE UMYSTIAL Stutter 2 U2 Beautitul Day 24
COLDPLAY Yelow 12
MYAFree 2 JENNIFER LOPEZ Love Dont Cost A Thing 3
w“ms“‘”" osphalRy :: MATCHBOX TWENTY I You're Gone 2
AARON LEWIS & FRED DURST Outside " 0100 Thankyou 19
FFUEL Innocent "
SNOOP DOGG Snoop Dogg " AEROSMITH Jaded 19
NELLY FURTADO /'m Like ABird "
AMERICAN Hi-Fl Favor Of The Weak p] || ST AR 1A 1
MADONMA Dont Tell Me 10 FUEL Hemorrhage (n My Hands) 8
1121ts Over Now 10
SLLSCOTT A Loog Walk 10 MOBY VGWEN STEFAMI Southside 18
TAMAA Stranger In My House 10
LIFEHOUSE Kanging By AMoment g || LIFENOUSE aigho ey A Momerd 1
Gm" DAVWm\oMew 9 BON JOV? Thank You For Loving Me 7
NK You Make 9
3LW No Meore (Baby 'ma Do Right) 8 ML SCOTTALong Wak i
MONICA Just Ancthe: Gin 8
pe-seis bl Al 8 . MARTIN (C. AGUILERA Nobody Wants To.. ”
JAY-2) JustWanna Love U {Give if 2 Me) 6 THE CORRS Breathiess 16
THE CORRS Breathiess 6
SOULDECISION o s Kinda Crazy 5 DAVID GRAY Bayton 16
LENNY KRAVITZ Agan 4
DAVE HOLLISTER One Woran Man o || "NRBENLEY Evrytiingis OfbsadtNow 6
0-TOWN Liuid Dreams 4 BARENAXED LADIES Too L tte Too Late %
SILKX THE SHOCKER That's Cool 4 ) )
S CLUB 7 Never Had A Dream Come True 4 NELLY FURTADO I'm Like A Birdt w0
98 DEGREES My Everything 3 UNCLE KRACKER Folow
KOFFEE BROWN Ater Party 3 s s
DISTURBED Voes 3 ROD STEWAAT | Can't Deny ft 9
EVAN AND JAROM Crazy For Ths Git 3
MOBY /CWEN STEFAN Southside 2 COLDPLAY velow 8
MUDVAYNE Dig 2 GAEEN DAY Warming
"N SYNC This | Promise You 2 ot 8
BBMAK St On Your Side 2 K01 9090 Crazy ]
W. HOUSTOM & G. MICHAEL 11 Told You That 2
LUEY PEARL You 2 BACKSTREET BOYS Shape Of My Heart 3
TANK Maybe | Deserve 2 P HARVEY Good Fortune
ATC Around The Workd (Lala_}- 2 ; Goed 3
JAHEIM Could 1 Be 2 W.HOUSTON & G. MICHAEL | Toid You That 3
JON B Don't Tak 2
UNCLE KRACKER Folow Me 2 SEMISONIC Chemestry 3
AT THE DRIVE-IN One Armed Scissor 1 JOPLIN GROUP Camera.
MARILYR MANSON Fight Song 1 om e 4
JAY-ZI/BEANIE SIGEL & MEMPHIS.... Change The Gamme 1 TAMMA Stranger In My House 2
Video playtis for the vreek endling February 25, JON B Dont Tak 2
R. KELLY | Wish 2
SHAGGY It Wasn't Me 2
3
55 million bouseholds DORE i
Peter Cohen, o0 o 1
VP/Programming ERYKAH BADU Didnt Cha Know 1
MONICA Just Another Girt 1
Rap Box Adds STRAIT UPALAJON OF SEVERDUST Angel's Son 1
BEATNUTS No Escapin® This
LIL BOW WOW Puppy Love Video airpiay from March 5-11.
OUTKAST So Fresh, So Clean
SNOOP DOGG Lay Low
Pop Box Adds

OAVE MATTHEWS BAND | Did It
LIFEHOUSE Hanging By A Moment

Urban Box Adds

INDIA.ARIE Video
JON B Don't Talk
SHAGGY Angel

Rhythmic Box Adds

ATC Around The World (LaLa...)
EVE Who's That Girt

JON B Don't Talk

SARINA PARIS Look At Us
SHAGGY Angel

Rock Box Adds

AC/OC Sate In New York City
AFI The Days Ot The Phoenix
BOY HITS CAR I'm A Cloud
DAVE MATTHEWS BAND | D« It
DUST FOR LIFE Seed
GODSMACK Greed

OLEANOER Are You There
LIVING END Roll On

SALIVA Your Disease

6GIG Hit The Ground

SKRAPE Waste

3000RS DOWN Ouck And Run
12 Walk On

Video piaylist for the week of March 5.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Promise

LUDACRIS Southern Hospdality

JOE {/MYSTIKAL Stutter

MUSIOLove

JA RULE/LIL' MO & VITA Put It On Me
SHAGGY 1t Wasn'tMe

EVE Who's That Ginl

KOFFEE BROWN After Party

TAMIA Stranger In My House

JONB Don't Talk

RAP CITY

SILKK THE SHOCKER That's Cool

SNOOP 00GG Lay Low

QB'S FINEST Oochie Waily

TRICK DADDY f/SNS EXPRESS Take It To Da House
JARULEAIL MO.... Put it OnMe

DUTKAST So fresh, So Clean

JAY-Z1/BEAMIE SIGEL & MEMPHIS.... Change The Game

PROJECT PAT Chickenhead
ICONZ Get Crunked Uip
LUBACRIS Southern Hosprality

Video playhst for the week ending March 4,

Show Prep

TOP TEN SHOWS
FEB. 19-25

Total Audience
(95.9 milion households)

1 Survivor i
2 ER
! 43rd Annual Grammy
Awards
4 Friends
csi

‘ ABC Premiere Event: Life
i With Judy Garfand, Pt. 1

Wl & Grace
Everybody Loves Rsymond
Law & Order '
10 The Simpsons

w

 »n

© ® W

TELEVISION

1 ER

3 43rd Annual Grammy
Awards

WW & Grace
The X-Flles

Just Shoot Me
Maicoim in The Middle

®© ®© N O 0 a

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

| Destiny's Child, R. Kelly, Nelty,
Jill Scott and co-host Mya are
siated 10 perform when the Soul Tran
Music Awards air in syndication

| {check local listing for day, time and
channel),

F'id.y' ﬁ

o Eivis Costello, Steve Earle,
Emmylou Harris, Ricky Skaggs
and others perform when PBS’
Kennedy Center Presents show-
cases Irish and Irish-American mu-
sic (date and time vary by region;
check kocal listings).

» Sisqo and The Warren Broth-
ors are slated 10 perform when CBS
presents the Miss USA 2001 pag-
eant, for which Dr. Drew, from
Westwood One’s syndicated
Loveline, wil serve as a judge (9pm).

» Joe and Mystikal, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Josh Joplin, Late Show With
David Letterman (CBS, check local
listings for time).

* Snoop Dogg. Late Night With
Conan O'Brien (NBC, check locai
listings for time).

» The Scorpions, Late Late Show

With Craig Kilborn (CBS, check lo-
cal listings for time).

T Saturday, 33

* Efton John— One Night Only,
which features guest performances
by Bryan Adams, Mary J. Blige,
Kiki Dee and Billy Joel, airs on PBS
as a 90-minute special (date and time
vary by region; check local kistings).

Sunday, 34
* Rod Stewart is profiled on Be-
hind the Music (VH1, S9pm).

5 Monday, 3/3

* Jennifer Lopez and Matchbox
Twenty, David Letterman.

Tuesday, 3/6
* Beck, Jay Leno.

s Jimmy Page and The Black
Crowes, Conan O'Brien.

" Wednesday, 3/7

» Rod Stewart and Vonda Shep-
ard perform on the two-hour Third
Annual TV Guide Awards (Fox,
8pm).

» Dolly Parton, David Letterman.

— Julie Gidlow

| All show times are ET/PT unless otherwise noted. subtract one hour for CT.

Check kstngs for showngs in the Mountain ime zone. Al kstings subyect fo change.

01D0 Thankyou

MUDVAYNE Dig

NELLY FURTADO I'm Like A Bird
LIFEHOUSE Hanging By AMoment
DAVE MATTHEWS BAND 1 Did it
JARULEIALIL’ MO & VITA Puth OnMe
GREEN DAY Warning

INCUBUS Drve

LINKIN PARK One Step Closer

FUEL tnnocent

CRAZY TOWN Butterfly

JOSH JOPUIN GROUP CameraOne
AARON LEW!S & FRED DURST Outside
3DOORS DOWN Duck And Run

AT THE ORIVE:IN One Armed Scrssor
COLDPLAY Yelow

BLACK EYED PEAS Request Line
SEMISONIC Chemistry

LIMP BIZXIT My Way

EVEWNo's That Gid

AMERTCAN HI-Fi Favor Of The Weak
MADONNA Don't Tel Me

LEMNY KRAVITZ Black Vetveteen

DOVES Catch The Sun

MATTHEW GOOD BAND Helo Time Bomb
THEY MIGHT BE GLANTS Eoss Ot Me
MARILYN MANSON Fight Song

XZBITX

GRANDADDY The Crystal Lake

1121 Over Now

EVERLAST | CantMove

BARERAXED LADIES Too L e Too Late
AERQSMITH Jaded

DISTURBED Voues
UNCLE KRACKER Follow Me

Video playtrst for the week February 1925
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FILMS

BOX OFFICE TOTALS
Feb. 23-25
Title S Weekend
Distributor {$ To Date)
1 Hannibal $15.76
MGM/UA ($128.51)
. 2 DownTo Earth $11.21
Paramount ($33.97)
| 3 3000 Miles To Graceland $7.16
ws* ($7.16)
| 4 Recess:SchoolsOut  $6.93
| Buena Vista ($22.70)
| 5 Crouching Tiger, $6.59
Hidden Dragon
| SonyClassics  ($81.94)
| 6 Traffic $5.13
i USA ($86.22)
| 7 Sweet November $5.12
‘ w8 ($17.78)
| 8 Chocolat $4.76
!+ Miramax ($40.06)
9 The Wedding Planner  $3.95
Sony (852.17)
| 10 Cast Away $3.10
1 Fox (3220.92)
i
| “First week in release
! Al figures in miions
Source: ACNseisen EDI

: COMING ATTRACTIONS:
I Opening in limited release this
week is Serles 7, staming Brooke
Smith. Most of the film's Koch
soundtrack is made up of origi-
nal music by Girlis Against
| Boys, but the CD aiso contains
Joy Division's ‘Love Will Tear Us
Apart; Robbie Kondor's “Cello
Love Theme.” Julle Stephonic &
Eli Janney’s “Sweetness” and
Men King's ‘Wedding Serenade”
| Carman: The Champion aiso
opens this week and stars the
Sparrow recording artist as a
| boxer.Carman’s double-CD ret-
rospective, Heart of a Champion,
contains six new songs inspired
by the movie, as well as his great-
est hits from his 25-year career.

Vitamin C

Also opening this week is See
Spot Run, staning David Arquette.
The fim features Vitamin C's new
Elektra/EEG single, “As Long as
You'e Loving Me”

— Julie Gidlow

———ye e
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Continued from Page 3

25-54 age bracket. with 30.2 million |
listeners. Altemative and CHR have |

the youngest median age of all for-
maits, while Adult Standards and Easy
Listening have the highest.
Looking at different regions
around the country, people:-in the
Northeast and West prefer AC. while
listeners in the North Central and
Southem regions of the U.S. tend to-
ward Country. News. Talk and Sports
formats come in second in both the
North Central and Western regions of
the country.
— Joe Howard

Motiee

| Satellite

Continued from Page 3

sparked renewed concemns on Wall
Strect that the launch of the com-
pany’s two satellites could be further

! delayed and that its service launch

Continued from Page 25 |

stations, these are two-young radio |

stations. I want to do some really tar-
geted promotions, and I hope to work
closcly with.the on-air staff to help
them mature and with the rest of this
great staff to hclp grow these stations
to their fullest potential.”

Motiee worked as MD/middayer at
KUTQ (Q99). which -eventually
evolved into KURR (Rock 99). Prior
1o that he did a show called Mikes in

the Morning on KZHT. He began his |

radio career at KBLZ/Chicago.

Fair

Continued from Page 1

A&M group on Jan. 1, 1999.

“We reserved the presidency of
A&M for a uniquely creative execu-
tive,” lovine said. “When Ron be-
came available, we jumped at the
chance to bring him and his talent to
our company. | believe that Ron will
be dedicated to continuing the legacy
of A&M established by Herb and
Jerry.”

Fair said, “My pledge is to pursue
the highest quality of record-making,
to honor the existing artist roster, to
develop and nurture new artist careers
and to deliver potent hit records.
Jimmy lovine has given me the op-
portunity of a lifetime — to creatively
lead A&M under his wing. I'm
thrilled to be a part of this aggressive
and inspired company.”

Fair, who signed Christina
Aguilera, and shepherded her career,
was most recently Sr. VP/A&R at
RCA Records, a post he had held
since 1993. He began his music-in-
dustry career after high school and in
1976 was co-engineer on Bilt Conti’s
hit “Gonna Fly Now.” from the Rocky
soundtrack.

In 1979 Fair became house engi-
neer for United Artists Music Publish-
ing and two years later was named
Talent Manager/A&R, West Coast for
RCA. In 1983 he became Director/
A&R for Chrysalis Records and in
1988 joined Island Records in Lon-
don as head of intemational A&R/
producer. In 1990, he retumed to the
U.S. as VP/A&R for EMI Records
and was ultimately promoted to Sr.
VP/ead of A&R.

The first release under Fair's A&M
leadership was his production of the
new single from Irish pop antist
Samantha Mumba, “Baby Come
Over”

www.americanradiohistorv.com

might also be in jeopardy. XM's

“Roll" satellite was rescheduled for

an at-sea launch Feb. 28 afier its ini-
tial launch was scrubbed Jan. 8. XM
then said it would instead launch its
“Rock™ satellite first. but the launch
datc was moved from Feb, 28 to
March 18. Boeing Satcilite Systems”
George Torres told R&R that “both
satellites are healthy and on schedule™
and that the rocket thrusters on
“Rock™ are being fueled now. He
stressed that “Roll” was not damaged
during its near-launch last month.

Sirius Falls Too

After closing at $25.56 per share
on Feb. 22. shares of XM competitor
Sirius fell as much as 18% on Feb. 23
on news that the company had sold
$210 million in stock. or 10 million
common shares. at a discounted price
of $21 apiece through Lehman Broth-

| ers. Sirius recovered a bit by the time

the market closed. when it was down
about 7%. By Tuesday Sirius reached
$23.75 on slightly heavier than usual
trading.

Sirius spokeswoman Mindy
Kramer told R&R that Lehman re-
sold the shares to institutional inves-
tors in less than an hour and that Sirius
expected the stock to drop. then re-
bound. “This is obviously a volatile
market.” she said. “and the ability 10
secure financing now insulates Sirius

| from uncertain market conditions.”

Kramer added that the offering
saves Sirius from having to conduct
a lengthy and exhausting road show.
“The window of financing may not be
there at another time.” she said. Sirius
expects further financing from
Lehman in the form of a $150 mil-
lion loan. which has been delayed
until Sirius demonstrates to Lehman
that its system works. Kramer said
that will be done shortly.

On Tuesday Bloomberg reported
that Sirius gave Lehman options
worth $25 million as incentive for the
loan. Sirius VP/Marketing Douglas
Wilsterman said Lechman agreed to
give Sirius until May 31 to fix sys-
tem problems in exchange for | mil-
lion options to buy Sirius stock at $29
per share for the next 10 years. “Con-
cessions arc expected when you re-
negotiate a deal.” Wilsterman toid
Bloomberg, adding that the deal was
rencgotiated in late December. “It’s
a swecter deal for Lehman than it
was.”

Kramer also said that while manu-
facturer Kenwood is now shipping the
Sirius-compatible radios that will sell
for just under $300 initially. modules
that will enable the radio to receive
the satellite service aren't expected to
be available until this summer. She
said it will take a simple connection
to install the module. The modules are
about the size of a VHS tape and can
be installed in a car’s trunk. The mod-
ules will cost just under $300, Kramer
said. but Sirius expects the total cost
will drop dramatically once full-scale
production and consumer demand
escalate. Later versions of the radios
will have the satellite-receiver capa-
bility built in. the company said.

Continued from Page 1

This latest bill mirrors the goals of
the earlier two, restoring language
that would allow the FCC to license
LPFM stations as long as their trans-
missions are not “actually causing
harmful interference™ to full-power
stations. This language may be in-
tended to offset Sen. Rod Grams and
Rep. Mike Oxley’s “Radio Preserva-
tion Act of 2000,” which passed last
year and afforded third-adjacent
channel protection to all full-power
radio stations. That provision may
eliminate about 40% of the more than
1,700 LPFM applications currently
pending at the FCC.

*“This legislation strikes a fair bal-
ance by allowing noninterfering low-
power stations to operate without fur-
ther delay, while affecting only those
low-power stations that the FCC finds
to be causing harmful interference in
their actual, everyday operations”
said McCain. The last line of that
quote is key, as it allows all LPFM
stations that don’t interfere with an
existing full-power FM station to
operate, which differs from Congress’
version.

*“Low-power FM radio will provide
many communities with increased
sources of news and perspectives in
an otherwise increasingly consoli-
dated medium,” McCain added. “Last
Congress, special-interest forces op-
posed to low-power FM, most nota-
bly the NAB and National Public
Radio, mounted a successful behind-

the-scenes campaign to kill low-
power FM radio without a single de-
bate on the Senate floor. This bill
would reverse that language.” NAB
spokesman Dennis Wharton had no
comment on the new bill.

The new bill would also direct the
FCCwo complete all rulemakings nec-
essary to implement full-power sta-
tions® transition to digital broadcast-
ing no later than Feb. 23, 2002. It’s
unclear whether this means that full-
power stations have to go digital by
then or only that the FCC has to have
the rulemaking work done for the

‘transition. Rules for in-band, on-

channel digital broadcasting, or
IBOC. are already under discussion
at the commission, boosted by recent
testing performed by iBiquity, which
submitted a proposal to the FCC for
the service.

In addition, the bill directs the FCC
to resolve any interference conflicts
by determining which stations are
causing interference and deciding
what the low-power station must do
to alleviate it.

Last July McCain introduced the
“Low Power Radio Act of 2000™ with
the strong backing of Sen. Bob
Kerrey. At the time McCain had criti-
cized the anti-LPFM bill passed by
the House, as well as a similar mea-
sure introduced in the Senate by Judd
Gregg, that prohibited the FCC from
issuing LPFM licenses based only on
their potential for interference.

— Joe Howard & Jeffrey Yorke
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The Election Effect

0 Programmers ponder Election 2000’s impact on fall numbers

ure to be a hot topic at R&R’s annual Talk Radio Seminar in Los Angeles next week is the
impact of Election 2000 on News/Talk stations’ fall Arbitron results. And. depending on

dom would suggest.

There’s no question that the wack-
iest election in modern media histo-
ry attracted a iot of attention to a story
that was right up our format's allcy.
And for the most part. both News and
Talk stations benefited from it.

This week | surveyed a cross-sec-
tion of programmers around the coun-
try to get their thoughts and perspec-
tives on this subject. And the consen-
Sus is ... there is no consensus! But all
have their opinions on what impact
Election 2000 had on their own sta-
tions, why some stations saw more
impact than others and what all of this
says about the viability of politics as
fodder for discussion on Talk radio.

Mike Elder
WLS/Chicago

The election’s effect on WLS was
that we had one of the best months
(November) we've had since WLS
became a Talk station. We also had a
very strong book in the fall — stron-
ger than expected. One reason the
clection story was good for WLS was
that we were on it from the day be-
fore the election. We were geared up
for it being a great story for a week.,
and the interest grew from there.

As a talk topic, it was perfect.

B ]

“Some music stations
have tried to dismiss the
gains as a wobble, but I
assert that for News and
Talk stations the election

was more like a Ricky
Martin concert coming to

town.”

= —— =)

There were daily developments, and
then we had time to discuss those
with our audience. There were also
late-in-the-day developments that
kept the audience listening through-
out the day. Some younger-skewed
Talk stations didn’t get into the sub-
ject until after they saw that it was
going to be a story. They weren’t
there for the buildup, and the inter-
ested listeners had already found oth-
er sources for their information.

who you talk to, its impact may have been either more or less than what conventional wis-

Some stories lend themselves to
the Talk genre. This was one of those.
Fortunately, conservatives. liberals,
etc. were all interested in this topic,
and the drama and history of it
crossed all the usuat lines of demar-
cation.

Jack Swanson
KGO & KSFO/San Francisco

From spring to fall, conservative
KSFO gained two full shares, but
KGO lost half a share. While the
election may have had something to
do with KSFO's gains, as we track it.
most of the increase was due to the
addition of Rush Limbaugh and Dr.
Laura Schlessinger to the station’s
lineup.

KGO’s half-share movement was
well within the normal fluctuations of
a station its size. The bottom line is
that [ can’t go for the easy answer and
say that the election was the key fac-
tor in the San Francisco fall book. It
cenainly had an impact. but it was
not overwhelming.

Another key factor in the ratings
results is whether the Arbitron net
catches those heavy users who are at
100-300 quarter-hours a week. Ar-
bitron doesn’t balance the survey for

ing discoveries.

formation.

What Do These Guys Know
That You Don’t?

Arbitron VP/Programming Bob
Michaels has been looking into the
fall numbers for News/Talkers and
has uncovered some pretty interest-

“When was the last time you saw a show
on your AM News/Talk station pull a 72.5 share?" asks Michaels. “Or the
last time you saw a show on an AM News/Talker with more listeners 25-
34 than any other demo, including 65+? Are you wondering where those
35-44 men went? The Rock stations are too. Well, we've found them.”

Michaets will have these and more surprising discoveries to share with
attendees during R&R's sixth annual Talk Radio Seminar next week in
Los Angeles. As moderator of a Saturday-moming panel entitied “The Real
Secrets Behind Successful Talk Stations,” Michaels will offer a look be-
hind the numbers of four geographically diverse stations that share a com-
mon commitment to winning that extends beyond the events of any one
book. On hand to offer their firsthand insights will be WABC/New York's
Phil Boyce, KFBK/Sacramento’s Ken Kohi, WOAL'San Antonio’s Andrew
Ashwood and veteran programmer-tumed-consultant Greg Mocerl.

TRS 2001 takes place March 8-10 at the Marina Beach Marmiott Ho-
tel. Call the TRS hotline at 310-788-1696 for last-minute registration in-

LK FATI-SERINAR
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these super Pls. If they fall into the
sample, the station will spike. If they
don't, it won't.

Joe O’Brien
KSTP/Minneapolis-St. Paul

KSTP had its best book in modem
history, but the station was trending
in that direction even before all the
big post-election business. It was cer-

tainly a net positive, but seemingly -

not the sole reason for our good num-
bers.

Why did the election effect impact
some stations more than others? |
don’t know if I have the definitive
answer. I do believe that some mar-
kets are good political-talk markets,
and others are not. Our state tends to
support political talk and historically
has very high voter turnout. Also, our
two most mature local shows on
KSTP have strong, if differing, polit-
ical points of view.

LIVE 2-3.P

RS ¥ DAY-'

Ao oo oo dliob oo oo o

EASTERN

KSTP is not particularly targeted
young, but we do gamer great young:
er demos. In general, we talk about
topics that appeal to younger demos,
and young people in Minnesota prob-
ably do have an above-average inter-
est in politics (see the election of
Gov. Jesse Ventura). In fact, while in
most places young-voter tumout is
appallingly low, in Minnesota it’s
above average.

The post-election circus was a
great story — unusual characters
and a riveting and ever-changing
story line with enough twists and
turns to interest even those who
don’t follow politics but who still
love a good yam. Even if you don’t
follow politics. you wanted to know
how this story was going to end.
Good political stories are more than
just politics.

Continued on Page 34
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FOR MORE INFORMATION, CALL
THE TRS HOTLINE AT 310/788-1696

THURSDAY, MARCH 8, 2001

Noon
REGISTRATION OPENS

3:00-5:00pm

ANNUAL TALK RADIO ROUNDTABLE

A panel of the industry’s most successful and influential radio
executives take part in our annual ook at the state of the format.

6:00-8:00pm
OPENING TALKTAIL RECEPTION

FRIDAY, MARCH 9, 2001

8:30-9:00am
CONTINENTAL BREAKFAST

9:00-10:15am

GENERAL SESSION

Featured Speaker: Talk Radio Network’s
MICHAEL SAVAGE

10:30-11:45am
CONCURRENT SESSIONS

¢ Selling Controversy: Don’t Take No For An Answer
How to succeed when controversial content and talent make
advertisers nervous.

¢ Don’t Kill Your Hot Talk With Cold News
Can your news be both contemporary and credible? This panel says
yes, and they'll show you how.

Noon-1:30pm
LUNCHEON .
Featured Speaker: WOR Radio Network’s JOAN RIVERS

1:45-3:00pm
CONCURRENT SESSIONS

¢ Dueling Business Models: A Reality Check On How The
Internet Shapes Your Business Strategy

Get behind the fluff to determine which Internet business model
makes the most sense for your station.

¢ Film At 11: When Your Station Becomes The Story
Learn from those who have been there how to be prepared when
reporters from other media invade your station.

Friday Continued

3:15-4:30pm

CONCURRENT SESSIONS

¢ Generation Jones: Are They Talk Radio’s Future?

A conversation with pop-culture expert and author Jonathan Pontell
about the undertapped potential of 35-44-year-olds in America.

¢ The Production Pro’s Workshop
Hear from some of the country’s best how great production
enhances your station’s sound and image with listeners.

5:00-6:00pm
TALK RADIO HAPPY HOUR

9:00-11:00pm
TALK RADIO CIGAR SMOKER

‘SATURDAY, MARCH 10, 2001

8:30-9:00am
CONTINENTAL BREAKFAST

GENERAL SESSIONS

9:00-10:00am

The Real Secrets Behind Successful Talk Stations
An insider’s peek behind the Arbitron numbers of some of
America’s most successful News/Talk stations.

10:15-10:45am
Premiere Radio Networks’ ART BELL goes live one-on-
one with MATT DRUDGE.

10:45-11:30am
Keynote Speaker: Clear Channel Radio CEQ
RANDY MICHAELS

11:45am-12:45pm

From Here To Hell And Back

Hitting bottom didn't stop any of these nationally syndicated talkers
from reaching the top. An all-star panel of hosts gather for this
one-time super-session.

1:00-2:30pm
R&R’S ANNUAL NEWS/TALK INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON
With the 2001 News/Talk
Lifetime Achievement Award
honoree and speaker,

EFM Media Chairman/CEQ
ED McLAUGHLIN.

K FADID 6’[ /Mﬁ’
20101,

AGENDA SUBJECT TO CHANGE



www.americanradiohistory.com

For mp)ne
information
and| websifte

regjistration go to
rromline.com,

If you are serious about
success in Talk Radio, B&R’s
Talk Radio Seminar 2001 is
the one event you cannot
afford to miss! Join a who's-

y & 1 =
a1/ f AT/

format-focused meeting

Featuring keynote speakers
and sessions designed to
help you increase your Talk
radio station’s ratings and
revenues in the year ahead.
Don’t miss the most talked
about annual event in Talk
radio — R&R’s Taik Radio

you've ever attended. ’ ™ a8 Seminar 2001!

MARINA BEACH MARRIOTT, LOS ANGELES, CA

pe— 177/7/1 8 /] /
SEMINAR

registration

———————————-.

\)““‘ ONENDS

EG\S @5?“
9‘\?.“ oot
SEMINAR FEES u\l\“c’“ 2

! : Mnam
FEBRUARY 10-MARCH 2, 2001 $425  cancailation tee.

' xjmmusnm
AFTER MARCH 2, 2001 ﬂiw', 2001
ON-SITE REGISTRATION ONLY ar

S\

FAX THIS FORM BACK TO 310-203-8450
OR M'TO: [Piease print carefully or type in the form betow. ]

R&R Talk Radio Seminar Full payment must accompany registration
10100 Santa Monica Blvd., 5th Floor form. Please include separate forms for each

registration. Photocopies are acceptable.
Los Angeles, CA 90067-4004

OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

$475

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
QO visa

Account Number |

D MasterCard D Amencan Express D Discover D Check

Name

Title

Expiration Date

Call Letters/Comparny Name | |1 J
Month  Date

Street Signature

Print Cardholder Name Here

QUESTIONS?

Call the R&R Talk Radio Seminar
Hotline at 310-788-1696

—-— —

Marina Beach Marriott, Los Angeles, CA

'YP lo}€ 1‘1 M TALK RADIO SEM

$169/night
$239-750/night

IAR RATE

ragmiratian: Thank you for requesting reservations at the
Marina Beach Marriott. Our staff would like to take the opportunity to extend
awarm welcome to you during your upcoming meeting.

* To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credijt card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 7 days prior to arrival.
* Reservations requested after February 19, 2001 or after the room block has been
filled are subject to availability and may not be available at the convention rate.

* Check in time is 3:00 pm; check out time is 12noon.

SIngle (1 person‘)

Suites

FOR HOTEL RESERVATIONS, PLEASE CALL:
310-301-3000 or 800-228-9290

Or mail to: Marina Beach Marriott, 4100 Admiralty Way,
Marina del Rey, CA 90292
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News/Talk

The Election Effect

Continued from Page 30

Mary June Rose
WGN/Chicago

The only thing we know for surc is
that this clection was a very exciting
time to be in News or Talk radio. It's
all we talked about for wecks. and
we saw listeners come to both News
and Talk formats in droves. We the-
orize that people who were of a cer-
tain political lean were drawn to
personalities with like opinions. Qur
biggest growth scemed to come in
our TSL. People just couldn’t get
enough of this story.

We've talked a lot about who the
real winner was. News? Talk? News/
Talk? Stations with locat images?
Shows with national images? Also
worth considering: How much of the
growth for News and Talk stations in
Chicago was also duc to some bad
snowstorms we had during the book?
Or was it due. in pan. to the climina-
tion of one competitor (WMAQ)? Or
was it all election?

The fact is that all three Chicago
AM stations in related formats  had
strong books. This format was rhe
place to be this fall. But. then. isn’t
it always?

Kelly Carls
WHAS/Louisville

For WHAS. covering the 2000
presidential election was not unlike
offering wall-to-wall coverage of a
natural disaster. The story was our
lead in virtually every newscast. For
five weeks afier the clection the Ilor-
ida challenge was about the only
thing discussed on our talk shows.
We frequently pre-empted regular
programming for breaking news de-
velopments. And because so many
significant clection events happened
on weckends, we mounted a lot more
live and local programming on Satur-
days and Sundays than usual.

WHAS scored what would be con-
sidered an average fall Arbitron 12+.

However, the share increases for 25-
54 demo were dramatic. Compared to
fall 1999, WHAS was up 29% in per-
sons 25-54 and up 63% in men 25-
54. We ranked No. 2 overall in the
market for both demos.

For the first time ever two baby
boom presidential candidates faced
off in an election. The drama they
generated obviously riveted the inter-
est of baby-boomer News/Talk listen-
ers. Affinity for politics does not to-

—————

“The post-election circus
was a great story —
unusual characters and a
riveting and ever-
changing story line with
enough twists and turns
to interest even those
who don't follow politics
but who still love
a good yam."”

—_—r

tally explain the appeal of this story.
It transcended the reaim of politics
and raised so many fundamental
questions.

Is it fair to change the rules of a
game after the game is over? For that
matter, what is faimess? Whose opin-
ions shouid be aliowed to count, and
whose should not? How far does the
concept of individual responsibility
extend? Are individuals really re-
sponsible for their own failure to un-
derstand a process. or is that failure
someonc’s else’s fault? As Ameri-
cans, we grow up believing our sys-
tem is the best in the world, but is it

really? Ultimately. does it really mat-
ter who's in charge anyway? 1 just
wish we had something like this ev-
ery fall.

David Hall
KFI/Los Angeles

Life is such a soap opera. and any
time people can step up, narrate the
soap opera and put some meaning be-
hind it. they draw attention, and oth-
er people follow them. Such was the
case for some talk hosts through the
whole election. It's like if you were
watching a soap on TV, and someonc
was in the background saying. “Ok.
watch this guy. He's going to try to cut
off that girl’s husband at the knees
because he thinks she’s cute. Check
this out!” Rush, Bill Handel or Neal
Boortz weren't doing anything other
than that last December.

Chris Kampmeie
WTKS/Orlando

WTKS saw no noticeable effect
on ratings. although the story provid-
ed some good content for one of our
shows. The Philips Phile. It was not
a big subject on the station’s other
local shows. Frankly, we expected to
sec more positive impact from it for
[crosstown Cox News/Talker] WDBO.
but did not. The Soft AC in our cius-
ter hit a major home run with 24/7
Christmas music in December. so
that may have neutralized any gains
'DBO was getting from the election.

Drew Hayes
WBBM-AM/Chicago

My observation on the Election
Effect is that the gains rcalized by
some stations did in some measurc
result from the 37-day soap-opera-
like story, but only for stations that
are branded as resources for reporting
and analysis of current news.

Some music stations have tried to
dismiss the gains as a wobble, but 1
assert that for News and Talk stations
the election was more like a Ricky
Martin concert coming to town. For
a month stations added to the play-

OH, REALLY?
No, O'Reilly. That's Bill O'Reilly (r), host of FOX News Channel’s The
O'Reilly Factor and bestselling author, who recently dropped by to chat
with KABC/Los Angeles midday talker Al Rantel.

list, gave away concen tickets and
upped the hype around the already
hyped-up clection. just as a music
station routinely does for a big music
event.

Capture the moment, and own it in
the listener’s mind. Music stations
get a few chances cach year to do
that, but for our format it took a his-
toric. once-in-a-lifetime event.

Eric Johnson
WKXW (New Jersey 101.5)/
Trenton, NJ

We really didn’t see much of an ef-
fect from Election 2000. The two Talk
stations that edged us out in our local
markets — New York's WABC and
WFAN — had one thing in common,
and it was not the election: it was the
Mets vs. Yankees World Series.

On 10p of that WABC really had
the double bonus of also being all
over the election story, whereas our
focus on New Jersey 101.5 is always
on local and regional New Jersey is-
sues. Sure, if there is a national story

that is so big it blocks out the sun. so
to speak. we do cover it. and that was
certainly the case with Election 2000.
But our focus was on “Jersey-fying”
it all for our listeners and asking
questions such as. what counties in
New Jersey are still using the old
punch-card voting machines? Or.
could a mess like Florida’s election
process happen in our state?

If we just talk about the same
things as the New York and Philadel-
phia Talk stations. we become iess
important to our listencrs. But as long
as we talk about New Jersey. we talk
about what our listencrs come to us
for.

We are targeted a bit younger than
traditional AM Talk stations that did
well with this story. It’s sort of like
the difference between a music sta-
tion that plays Britney Spears and
another that plays Frank Sinatra.
Maybe this particular topic was more
“Sinatra” than "Britney” when you
really examine its appeal to young
Talk listeners.

+
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Stand-up Comic...
Stand Out l}gio

OTHER TALK STATIONS:
"The president said today he would seek
unilateral support for his budget P
initiatives from friends and foes alike. F;"
We've got lots of open lines for g
your comments." '

JOAN RIVERS ON YOUR STATION:

"Clinton wouldn’t take a lie
detector test, and Bush won’t '
take an intelligence test. But
hey, I like this George W.

The only thing under his desk
is the carpeting™

We’'ve got an open line for you, too.
212.642.4533. To affiliate with
one of the most identifiable voices
in all of media.
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Now Live 6p-8p ET!
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Classic Rock

- ADAM JA

COBSON

jacbbson@rro‘nlihe.com'_

Rock ‘N’ Roll Rapture

) KRXO0/Oklahoma City is a new kind of Classic Rocker

hen it comes to large American cities that are known for their love of rock 'n’ roll, there are
——. only a handful of locales where the radio listeners have a dynamic passion for the good of’
electric guitar. One such city is Oklahoma City, where the desire for rock music can’t be denied.

This explains the battle that's rag-
ing there between Renda Broadceast-
ing and Citadel Communi-
cations. The market’s two
top stations both offer rock
product, and between them
they account for a combined
15.8 share in the fall 2000
Arbitron ratings.

Citadel Active Rocker
KATT has held the heritage
Rock position in the market
for more than 20 years. As
the station has evolved
throughout the years, it has
successfully maintained its hip image
and kept its material current. But
that’s not to say that KATT hasn’t
had its challenges. In the fall of 1979
it ran into a formidable rival when
crosstown KXXY adopted the AOR
*Superstars™ format.

Jeff Couch

'99, when a giant. F5 tomado came
through one of our hot ZIP-code ar-
cas.”

A large part of KRXO’s
success comes from its
unique blend of material.
“We're very much a *Classic
Rock that really rocks’ kind
of station, but we will spend
time in the "60s,” Couch ex-
plains. “We'll tap into The
Beatles and the Woodstock
cra. | still feel that is an im-
portant part of the format.
KRXO is a living. breathing
radio station.”

KRXO also features new music
from classic artists, as other Classic
Rockers have chosen to do. “Steely
Dan? Absolutely.” says Couch. “Tivo
Against Namure was a big album for

us. The Doobic

KATT subsequently
lost half its audi-
ence. Today KXXY
remains onc of the
market’s top-rated
stations — with its
Country format.

Brothers had a
couple of big tracks
for us from their
new release, and
we'll play new ma-
terial from Tom
Petty. John Fogerty

Then, in autumn
of 1987 low-rated AC KIMY flipped
its format to Classic Rock, becoming
KRXO. The effect was immediate:
KIMY had achieved a paliry 2.3 in
the spring ‘87 Arbitrons: KRXO
achieved a 6.7 that fall. Over the nex{
13 years KRXO would prove to be a
consistent threat to KATT's domi-
nanee. and it bested KATT in fall
1992 and fall 1996. Yet both stations
were in the middic of the pack in the
market. Fast-forward four years, and
KATT and KRXO are still locked in
heated battle. Now, however, KATT
is ranked No. 2, and KRXO is
e uno.

This week KRXO D Jeff Couch.
tells us how the Classic Rocker got
there.

One Great Rock Market

According to Couch, the latesi rat-
ings arc an accurate snapshot of what
people in Oklahoma City like to lis-
ten to on the radio. “It’s one great
market. It's a great rock market.” he
says. “In the four years I’ve been
here. both stations have been leaders.
In the 25-54 demo these stations have
owned the market for the last two
years. We have been No. 1 25-54 in
nine out of the last 10 books. The
only onc we weren’t was in spring

and Bruce Spring-

steen. We like to take that new mu-

sic and intersperse it with the clas-
sic titles.”

That's not to say that KRXO is a

mainstream Rocker or anything close

to KATT. “If it's looked at as a
lifestyle concept, we're very selective
with artists and sound,” Couch ex-
plains. “But when new music comes
out, it's cool and refreshing to teature
it once a day or twice a week.”

A Classic Tale

KRXO prides itself on being Clas-
sic Rock. and Couch still has the
same exuberance about the product
that he had a little more than 20
years ago at KKEG/Fayettevilie, AR,
which he calls “a great little Rock
station in a college town.” “I'm play-
ing the same songs that I was play-
ing when 1 was first on the air. and
that helps an awful lot.” he says. “I
am very passionate about this music.
and it makes my job casier.”

Couch’s first PD role was at
KKUZ/Joplin. MO, which he put on

the air as an AC for Demarec Media®

in 1980. He then accepted the over-
night slot at Full Service KRMG/
Tulsa and after that spent ninc years
at crosstown AC KRAV, serving as
PD from 1988-91. “When | was in

the AC format I had to think like a
32-ycar-old female,” he says. “Now
I can program to myself.”

Couch came to KRXO in March
1997 from Arizona, wherc he'd
served as Asst. PD of Bonneville's
former Classic Hits KHTC/Phocenix.
Bonneville decided to sell its Phoe-
nix properties, and Couch became a
victim of an industry just beginning
rapid consolidation. “I think everyone
has been through consolidation once
or twice,” he says.

The loss of his Phoenix job led
Couch to KRXO. which at the time
was owned by Diamond Broadcast-
ing. Diamond operated a duopoly in
Oklahoma City. and the small, pri-
vately held company offered Couch
an cnvironment free from the pres-
sures of consolidation. Thus. he had
more time to focus on his program-
ming chores. rather than worrying
about where his next paycheck would
be coming from.

———g————

“Our main desires are to
help the community and
to do something cool,
and we'd like our
listeners to do the same.
That's kind of what KRX0
is all about.”

e

About 1 1/2 years later Diamond
sold KRXO, along with KOMA-AM
& FM. to Renda. The sale didn’t con-
cern Couch, because Renda and Dia-
mond are very similar companics. “
absolutely love being in a private

-company,” Couch says. “l don’t have

to look at my stock’s share value ev-
ery moming.”

High-Profile Mornings

Oklahoma City is unusual in that,
to Couch’s knowledge. no syndicated
moming shows have a presence in the
market — no Howard Stern Show, no
Lex & Terry. no Bob & Tom. KRXO
morning hosts Lisa Mirick and Ron
Benton are live, local and fairly high-

daa L oo oo
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Weicome To The Jungie

From New York to Casper, WY, Classic Rock is alive and
well. It can be heard in the tallest urban skyscrapers and
the most isolated rural farmhouses.

Over the last several months R&R has pondered how best to serve
the plethora of Classic Rock stations in the United States. After con-
sideration, we've decided to add a monthiy Classic Rock column to_
the mix. I'm your editor, and this is your column.

It is my desire to focus these columns on a variety of topics tai-
lored to important readers iike you. Therefore, | offer you the opportu-
nity to help shape our fledgling section with your teedback and to help
guide us further into the Classic Rock universe.

Classic Rock is represented in just about every market, yet no trade
publication has ever devoted regular space to the format — until now.

profile, Couch says. This local flavor
is a key to the show's success, as is
the inclusion of more music than
most wakeup shows.

“We'll pliy anywherc from five to
six or seven songs an hour,” says
Couch. “Lisa did work at KATT for
a while and has been in the market
for a long time. She tells about her
life, and people cat that up. Ron is
an insane man who comes across as
her radio husband. They're great.
and theyre highly successful for us.”

Other staffers include Rick
Caldwell from 9-1lam. Lee Roberts
from |lam-2pm. Matt Garrett from
2-7pm and "Unkle” Dave Allan in
nights. KRXO's website says about
Allan. “Dave lives up to his famil-
ial title: he's exactly the kind of
*Unkle’ that you'd love to have over
but must keep away from the chil-
dren and the single ladies. Dave is
the master of his domain: OKC
nighttime Rock radio. His show con-
tains multiple disclaimers as he
pushes the envelope with self-pro-
duced bits and bites that don’t get
the approval of corporate manage-
ment.”

Unigue programming elements
also set KRXO apart from the
market's other radio choices. Regu-
lar features include the “Classic 9 @
9,” which includes nine songs from
a particular year. The week of Feb.
9 featured 1974, 1979, 1982, 1967
and 1977. “Gettin’ off @ 5" focuses
on a heritage Classic Rock artist with
a block of tuncs from that act. At
midnight KRXO tracks entire CDs

- a recent week’s featured albums
included Humble Pie’s Smokin, Gen-
esis’ Ditke. David Bowie's Station 1o
Station, Kansas' Song for America
and AC/DC's Dirty Deeds Done Dirt
Cheap.

Just Like An Oldies Station

Couch says KRXO is more like an
Oldies station that's playing classic
rock product than an album-oriented
Rock station of the past. “The years

1970-84 arc our main thrust,” he

says. “We also play a lot of music
from after 1985, but that’s outside of
our main focus. KATT is a good.
very well-programmed Active Rock
radio station.”

And KRXO has become a very
good Classic Rock station. In fact.
it's one of just seven Classic Rock-
ersto rank No. 1 12+ in the fall 2000
Arbitrons. The others are KQRS/
Minncapolis; KTYD/Santa Barbara,

ES——

“"We're very much a
‘Classic Rock that really
rocks’ kind of station,
but we will spend time
in the '60s. We'll tap
into The Beatles and the
Woodstock era. I still
feel that is an important
part of the format. KRX0
is a living, breathing
radio station.”

e e —

CA (market No. 188); KZHK/St.
George, UT (brand-new market No.
248): KFXS/Rapid City, SD (market
No. 263): and KBYZ/Bismarck, ND
(market No. 270). KRFX/Denver
places tops in the Ft. Collins-Greeley.
CO survey (market No. 131).

For KRXO. the way to achieving
that No. | ranking has included
drawing females into the fold. *Most
people think Classic Rock has a
male-to-femate ratio of 70/30; 1 think
it’s about 60/40.” Couch asserts. “If
you were running a Classic Hits sta-
tion. you'd find a 50750 split, so even
having a 60/40 ratio is very amazing.
This has always been a strong Rock
market. KXXY was a great Rock sta-
tion. and there has becn a long his-
tory of great Top 40s in the market
that were Rock-leaning.”

KRXO is also very active and vis-
ible in the community. although the
station spends virtually nothing on
outside marketing. ““We just try to hit
the streets with our station van and
be wherever our listeners seem 10
be.” Couch says. That includes big-
draw concerts and call-to-action
events.

“We had an cvent over the holi-
days. ‘Meat the Needy,” in which we
went out with the van to street cor-
ners and got hams and turkeys for
needy people by raising $15.000
from our listeners,” Couch says. “Our
main desires are to help the commu-
nity and to do something cool, and
we’d like our listeners to do the
same. That’s kind of what KRXO is

all about.”
_B
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RUTH MEYER: THE FIRST LADY

“She was really ahead of her time and showed ‘em all”

In the Middle East a woman can be arrested for
being in a car with a man who's not her husband. In
the United States during the 1950s a woman who
wanted to program a radio station couldn’t get
arrested. But there was an exception. Her-name is
Ruth Meyer.

Meyer lived in Kansas City. She was 18 and wanted
to be a newspaper reporter, but newspapers only
gave jobs to those with experience. So, in desperation,
she started pitching local radio stations for a job
writing commercials. It was either’ that or secretarial
school. Destiny intervened when KCKN, a 250-watt
AM, hired Meyer as a continuity writer. She was also
allowed to pick music for the station.

Todd Storz, one of the fathers of Top 40, was in his
20s then. When he came to Kansas City to run the
station he’d just bought, WHB, he heard about Ruth
and offered her a job. Meyer says that Storz taught
her the basics and “made radio so exciting to me that
I never wanted to do anything else.”

THE BIG APPLE

People (read 1mien) who were established in radio
laughed at the idea of playing 40 records, but the
disciples of Storz and Gordon McLendon knew better.
In 1958, at the urging of WMGM/New York talent
Peter Tripp — who knew her from Kansas City —
Meyer went to New York. WMGM management
didn’t get the fundamentals of Top 40, however, and
after only three months Meyer accepted a job across
town at WMCA.

Her title was Production Director, but she'did
everything a PD does. In those days, though, a
woman didn't get the title. Today Meyer laughs about
it and insists that she’s not bitter. She does acknowl-
edge, however, that if she’d been a man, she would
have gotten a lot further in her career. “Everyone used
to ask, ‘Who's really programming the station?”” she
says, “because they didn't believe a woman could be
doing it.

“I wanted to do the stuff that | heard in my
imagination. I didn’t think of myself as a woman
program director, but as a programmer.” She also
says that it never occurred to her to fight for women’s
rights.

Meyer was at WMCA. The phone rang. On the
other end was Bob Sharon, a friend from Kansas City.
Sharon told her that Chuck Blore, the Program
Director of KFWB/Los Angeles, was using a line on

Looking for NTR? ~

the air that she should know about. Blore, he said,
was calling the KFWB airstaff “The Good Guys,” but
not really doing much with it.

“I got excited and wanted to use the phrase on
WMCA, but my boss thought it was a dumb idea,”
says Meyer. WABC/New York started using the line.
It drove Meyer crazy. So, despite her boss’ objections,
she started to use Good Guys on the air and to build a
team around the name.

TEAM BUILDING

At first the men at WMCA didn’t take Meyer very
seriously.

“The talent thought of me as a ‘Dotty Dippy’ and
humored me by doing what [ told them to do,” she
says. One of the things she told them was that they
didn’t have to like each other but that they had to
behave as if they did. She wanted a united front.

Despite their skepticism, the WMCA Good Guys —
among them Joe O’Brien, Harry Harrison, Jack
Spector, Dan Daniel, B. Mitchell Reed and Gary
Stevens — played along and found out that being a
team worked.

Stevens, now a successful bruker, says Ruth was
ahead of her time. “In retrospect,” he says, “I believe
her appointment to PD was a function of manage-
ment’s disdain for the programming function and its
desire to assert control over what it figured would be
a weak leader. They were to be disappointed on both
counts.”

The team — and this may be hard to believe — had
the same haircuts, dressed alike (sometimes in their
Good Guy sweatshirts) and showed up everywhere
together. Record hops, personal appearances — you
name it, the Good Guys were there. Ruth even wrote
a song called “We're the Good Guys” that the station
played. WMCA was a big deal, but Meyer grabbed no
credit. “I wanted the jocks to be the stars,” she says.

Did she get any recognition from her peers or the
radio press of the day? “None whatsoever, but |
didn’t need a lot of adulation,” she says. “I got my
kicks from watching it all happen.”

GOING COUNTRY

In 1968 Meyer left WMCA and, from her base in
New York, consulted Radio Luxembourg and Radio
Caroline, stations that defined radio for England and
Western Europe in the late '60s.

In 1973 she took on a new challenge.

WMGM/New York had been middle of the road —
Sinatra, Ella, etc. — but the plan was to change the call
letters to WHN and to change the format. “I didn‘t
like Country,” Meyer says. “In fact, when I found out,
I quit.” But when she overheard someone in the sales
department complaining, “Country will never work
in New York,” she changed her mind and agreed to
stay for a year.

WHIN, at 50,000 watts, was New York’s first full-
time Country outlet. “You started to hear it in cabs,”
says Steve Warren, the station’s first country Music
Director, who's now with Sirius Radio. “We started to
bring artists in to do concerts, and the advertising
community became aware of us.”

As she’d done at WMCA, Ruth Meyer stayed
behind the scenes and built her team. “Ruth was never
an attention grabber, ” says Warren, “because she
worked with people who knew how to grab attention,
and anything that would pull focus from them was
counterproductive.”

Her radio stations are always built on personality,
he says, and one of Meyer’s great talents was that she
“marshaled groups of extremely talented and diverse
people and aimed them in the same direction, like a
ball team.”

Warren explains that WHN was a great New York
radio station that happened to play country music,
which isn’t much of a departure from what today’s
great Country stations are, is it?

BACK HOME AGAIN

After WHN Meyer went to WNEW for a short time,
where she worked with a sales guy named Karmizan,
and then returned to WMCA to lead its new Talk
format. That's where she discovered Sally Jessy
Raphael.

In 1978 Meyer was named VP/Programming at the
NBC Radio Network and was instrumental in creating
The Source. “We did concerts and news and even
created a program called Sex, Drugs and Rock and
Roll,” she says. “That drove NBC management
bananas.”

From there she went to the ABC Radio Network but
found that “women were almost invisible and had no
impact on decisionmaking” there. Frustrated, Meyer
returned to WHN.

Today Meyer lives in Kansas City again and has
trouble listening to radio. “I always want to fix the
problems | hear,” she explains.

So what does she do? “I listen to Sports radie,
because [ don’t know anything about it,” she says.

She does know a lot about teams however. And,
Ruth, we sure do miss what you brought to the game.

Bob Shannon writes, voices, produces and consulits from
his Bainbridge Island, WA-based based business,
bobshannonworks. Shannon, who continues to consuit his
former employer, TM Century, can be reached at

bob @shannonworks.com.

Online employment advertising is the third

largest revenue generator on the Internet.

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)

2. Costs your station $0 to install, maintain, and support.

3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid-monthly.

4. Requires no sales staff in order to generate revenue.

5. Has your name on it. Builds your brand (not somebody else’s). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmployment-Classifieds.cn

Newspapers may own the print employment classified market, but radio will own it on the Web!
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ALITY STICKS

ollowing months of speculation, it
‘ appears that Warner Bros. Records

Chairman/CEO Russ Thyret has left
| the Burbank, CA-based company. Thyret's
i departure was expected to occur no later
than today (3/2). The much-toved Thyret, a
Warner Bros. sales, promotion and market-
ing veteran, joined the company in 1971 as
Singles Sales Manager and ascended to VP/
Sales in 1975. He became VP/Promo in
1976 and Sr. VP/Marketing &
Promotions in 1983. It's
widely expected to be
business as usual for
Warner Bros. and sister label
Reprise under current
President Phil Quartararo.
Although Warner Music
Group has announced the
hiring of Interscope/Geffen/
A&M President Tom Whal-
ley, it still remains unclear
when exactly Whalley will transition from
Santa Monica, CA to nearby Burbank. Both
R&R and ST extend our heartfelt thanks to
Thyret for his numerous contributions to the
music industry.

Russ Thyret,
circa 1997

Meanwhile, the New York Post reports
that Giant Records founder lrving Azoff is in
talks with the Warner Music Group to sell his
50% stake in the label. The Post quotes
Azoff as saying he is either going to sell or
expand Giant. And on a related note, the Los
Angeles Times reports that WMG is in talks
with Madonna and other Maverick principals
conceming a full buyout of the label.

In the fall of 1968 a-college freshman
named Doug Tracht joined the airstaff of
ithaca College's WICB-FM.
Thus began the lengthy
career of the man known
on-air as the Greaseman.
As the Greaseman, Tracht
gained notoriety as a
“shock jock™ at such
stations as WAPE/Jack-
sonville, WWDC-

FM (DC101)/Washington
and WARW/Washington. He also became
infamous for telling a racial joke about Martin
Luther King Jr. Day while at DC101 in 1985
and was just about banished from radio in
February 1999 after making a remark about
singer Lauryn Hill while at 'ARW.

Now, following an aborted stint as a
morning host in the Virgin Islands, the
Greaseman has decided to return to his
roots and start anew. Effective Monday,
WCDW/Binghamton, NY — an hour’s drive

Aaaociconradlolicton L oono

Street Talk.

Russ Thyret Moves On

from Ithaca — will become the first affiliate for
a new syndicated morning program to be
hosted by Tracht. WCDW owner George
Harris tells ST the show will air from 6-10am
and be based in the nation’s capital. Three
other stations are expected to become
affiliates, and there's widespread speculation
that a Clear Channel AM in Washington will
add Greaseman’s new show. The hottest
rumor involves the shift of WWRC's business
format to Aduit Standards WGAY and the
placement of the Greaseman in morning drive
at "'WRC. Premiere Radio Networks talent
would fill out the WWRC schedule.

Cox Radio/Houston OM Dennis Winslow
has stepped down but will continue as PD of
Oldies KLDE. Winslow tells ST the change
wasn't the result of budget cuts. “We've just
got a floor full of great PDs and don't need
this position anymore,” he says. Cox's other
stations in the market include '80s KHPT,
Country KKBQ and CHR/Rhythmic KTHT
(Hot 97.1). Winslow has been associated with
KLDE, a former AMFM property that Clear
Channel divested last year, since 1995.

WLCE/Philadelphia PD Kurt Johnson
has departed the Classic Hits/Rock AC hybrid
for a corporate position with Viacom’s Infinity
division. As a result, WLCE Creative Services
Director Dan Kelly becomes interim PD.

> Bakersfield’s Boiling
V" Battle Of The Kisses |

An ongoing court battle between Ameri-
can General Media and Clear Channel
Communications over who has rights to the
“Kiss” moniker in Bakersfield has gotten
nastier. The trouble began in November 2000,
when Clear Channel sent AGM a cease-and-
desist ordér over the unauthorized use of the’
Kiss name at KISV, which has been known as
“Kiss 94.1" for the past four years. A judge
ruled that Clear Channel’s case for the order
was insufficient. In mid-February Clear
Channel's CHR/Pop KKXX proceeded to
switch its nickname from “X 96.5” to “96.5
Kiss FM.” AGM immediately asked a Federal
District Court judge for a temporary restrain-
ing order against Clear Channel over the use
of the Kiss moniker on KKXX, and an order
was granted on Feb. 22. Clear Channel
claimed the order was confusing, however,
and continued to use the Kiss name on KKXX
for the next three days. On Monday at 10am,
following the issuance of a contempt citation,
KKXX ceased using the Kiss moniker.

Two hours later Clear Channel retaliated
by flipping Regional Mexican KAFY-AM/

Continued on Page 40
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EARLY WARNING SIGNS:
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MOST ADDED
AGAIN AT CHR,
HOT AC AND
MODERN AGC!

\

WPRO 16x WDCG 17x
WWCK16x WKSL 34x
WNCI 15x WSTW 13x
WSSX 24x WYOY 42x
WXLK 14x KXXM 18x
WFBC 18x WGTZ 16x
KKRD 20x WBFA 22x
WZNE 29x WVTI 12x
WZAT 14x WVSR 16x
WRFY 20x WKRZ 19x
NEW WARNINGS:

KZHT WTMX WVRV WIXX
WIFC KKPN WLVY WPPY
WKDD waza KLAL WAYV
WNDV 1 : 2

ALBUM
APPROACHING
PLATINUM!

Street Talk.

Continued from Page 38

| Bakersfleld to a full-time simulcast of KIIS/
Los Angeles. Furthermore, sources tell ST
that AGM will receive cancellation notices for
all of its Premiere Radio Networks-syndicat-

| ed programs — including those of heavy-

weights Rush Limbaugh and Dr. Laura

| Schlessinger — by today. Those programs
will then shift to a Clear Channel property in
the market. A ruling on the matter is expect-
ed at a hearing set for March 8. Clear

| Channel submitted its brief to the court on
Wednesday, and AGM will offer its response

| today (3/2).

[ In other Clear Channel news, the

| company is thisclose to launching a national

| traffic service designed to compete with
Westwood One’s Metro and Shadow traffic
services. The New York Post reports the

| company may introduce Airwatch on its New
York stations, and JL Media buyer Jerry Levy
told the Post that Clear Channel’'s Premiere
Radio Networks assured him they would do
whatever is necessary to launch Airwatch
nationwide.

KKMG (Magic FM)/Colorado Springs,

CO morning co-host Howie (a.k.a. Howard
Drummond) appeared briefly on CBS-TV's
telecast of the 43rd annual Grammy Awards
Feb. 21 when he snucK up on stage and
gave kudos to bewildered host Jon Stewart.
Fellow KKMG wakeup host Lazerman tells
ST that the station wasn'’t expecting the
stunt, although Howie had discussed it on
the air. “He said it was all about knowing
what you’re doing — he just noticed that

| there was an opening, hopped a barricade,

passed a security guard and made his way

on stage,” Lazerman says. Although Howie

was kicked out of L.A's Staples Center;

| police couldn’t charge him with anything.

‘Magic’ Man Crashes
The Grammys!

Records

* Trina Tombrink rises to Sr. Director/Nat’l Pro-
motion, Adult Formats at Columbia.

¢ Regina Stuve is now Manager/Media & Artist
Development for Capitol/Nashuville.

* Regional rep Shari Reinschriber joins Lyric
Street as Director/Regional Promotion.

¢ Giant/Nashvitle Sr. Dir./Sales & Marketing
David Macias departs.

* Midwest Music Alliance adds Ken Ornberg as

. VP/Promotion & Marketing.

* Elektra elevates Sr. Dir./Top 40 Promo Jeft
Bardin to VP/Field Promo and ups Florida regional
Jon Lewis to Nat'l Director/Top 40 Promo.

¢ L.A -based indie Gold Circle Records names
ex-Epic VP/Promo Rob Diliman CEO, effective
March 5,

* Wamer Bros. promotes Atlanta-based South-
east regional Myra Simpson to a national Pop
post in L.A. Carolina/Virginia rep Chris Seeger
segues to Simpson’s post.

¢ Immergent Records names former MCA and
Red Ant Altemative vet Michelle St. Clair as its
new VP/Promo.

ataooic oo diobioton, oo

Rumbles

¢ Ann McManus rises from VP/Sales to VP/Sta-
tion Manager for WICC & WEBE/Bridgeport, CT,

¢ Pacific Empire Hot AC KATW/Lewiston, ID PD/
moming talent Doug Erickson rises to Market PD.
He'lt add programming duties for KCLK-AM & FM
and KVAB.

* KHLA/Lake Charles, LA GM George Swift and
OM Don Rivers depart. -

°» WSSL/Greenville, SC APD/MD Kerry Owen
exits.

o Fitz Madrid joins KWHL/Anchorage, AK as PD.
Asst. PD/MD Kathy Mitchell will serve as interim
PD.

¢ Longtime KOST/L.A. Love Songs host Ted
Ziegenbusch joins Salem's Contemporary Chris-
tian KFSH/Anaheim-L.A. for moming drive.

¢ Buzz Kilman and Wendy Snyder fill the void
left by WCKG/Chicago middayer Jonathon Brand-
meier. Kilman was Brandmeler’s sidekick for sev-
eral years at a number of Chicago radio stations.

¢ Veteran San Diego radio host Steve West
takes afternoon duties at KMSX/San Diego. He'll
continue as host of sister XTRA-FM (91X)'s Res-
urrection Sunday program.

* WZZN (The Zone)/Chicago adds former WXXY
& WYXX.{The Eighties Channel) nighttimer Sandy
Maxx for a Sunday-night Classic Alternative pro-
gram airing from 8pm-midnight. .

+ Champagne Luu rises to Promotion Director
at KFMB-FM/San Diego, replacing Kim Leeds.

 Syndicated morning trio Rob, Arnle & Dawn de-
cline to renew their contract with KDOT/Reno, NV,
the station where they originated. They'li remain on
KISW/Seattie and KRXQ/Sacramento.

* KAZR/Des Moines MD Paul Oslund becomes
PD/MD/middays at WAMX/Huntington, WV, begin-
ning March 12,

Lazerman says Howie's excuse to security
was that he didn’t know they were on the air.

And while we're on the subject of this
year's Grammys, ST is proud to announce
the winners of R&R’s 17th annual Grammy
Contest! The grand-prize winner? Jon
Konjoyan, head of JK Promotion. Second
place goes to Rich Appel, Director/Research
for Sony Music/New York, and third place
goes to KTHX/Reno, NV PD Harry Rey-
nolds. All will attend R&R Convention 2001,
June 14-17 in Los Angeles, free of charge.

It's not often that a radio executive takes
the opportunity to salute another company’s
station management, but Roy Laughtin —
“the 600-pound gorilla” of Clear Channel's
L.A. cluster — did just that Monday on the
radio news website Laradio.com. Laughlin
recently turned his attention to Talker KFl and
questioned what the success of the format
will be 10 years from now. Specifically,
Laughlin pondered the future viability of
Infinity's crosstown FM Talker, KLSX. “Will
Howard Stern still be on the air, and if he is
not, can KLSX continue as a Talk station?” he
asked. Laughlin then offered these comments
about KLSX VP/GM Bob Moore, whom he
dubbed KLSX’s “Most Valuable Player”: “Bob
knows how to create a team to sell the 28+
units an hour he has. They better be thankful
they have him, or they would all be looking for

Continued on Page 43



www.americanradiohistory.com

Adds At Presstime:
WHYlI WPRO KKRD WQGN WERZ
WZYP WBDR WDBR WYOY

“The real hits don’t always happen in 6 weeks or

even 6 months, smart record companies realize that sometimes | ?
it takes longer.That’s why after 7 months of finding believers ’-
Sarina Paris is now proving to be a hit where it’s played!” -

— GUY ZAPOLEON/ZAPOLEON MEDIA

Here’s how it happened:
July - CD Pro ships to TRFH and several key mainstream stations

T
!
e

&

August - huge stories develop on the west coast...breakout stations
include KXME, KDND, KSFM, KWIN, KNHC, KHTS

September - Michael Martin and Jazzy Jim/KYLD get the vibe and get
instant responses and start networking the success story...the Southwest
rolls in with KTFM, KPRR, KZFM KPTY and more!

October - single sales explode in Hawaii (#1 for 8 weeks), the Bay Area,
Sacramento, San Diego, Corpus Christi, El Paso, San Antonio,
Phoenix...callout starts coming back huge with females...new believers
include KIKI, KBTE, WKSS, KQKQ, WKSE

November - callout, single sales and huge requests go to the next level

December - new group of believers joins the party as “Look At Us” charts
at Top 40 Rhthymic... WKTU, KRBV, WNVZ and more!!

January -"Look At Us” survives the holiday break and comes back with
huge callout, sales and requests viturally everywhere...KIIS comes in!

=
=
==
==
P
;L
3
=
<

February - Priority impacts at Top 40 Mainstream and blows the business
away with 2 Most Added weeks in a row including several majors...KHKS,
KKRZ, KZZP, WPRO!

“LOOK AT US”

R&R CHR/Pop Debut @

Requests, Sales, and/or Callout:

WBLI/37x KHKS/45x KIIS/28x

KHTS/35x KDND/39X WKTU/30x
KKRZ/35x KZZP/27x WKSS/26x
KQKQ/22x WSNX/26x WFHN/22x
WSSP/48x WEZB/30x WPYO/43x
WKIE/67x KCHZ/51x KHTE/38x

Already Added/New Airplay:

WFLZ WXYV WFKS
WNTQ WWHT WKSL
KSLZ WPXY and morel!

PRIOKITY
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Continued from Page 40

jobs. He is the real star of KLSX. If he left,
the format might go with him. If you need
evidence, just look at Dallas, where Howard
got'good ratings, but no one could sell it, so
it went away.” For the record, Infinity re-
turned Stern’s program to Dallas on FM
Talker KYNG in January. It had previously
aired on KEGL.

SBS’ Regional Mexican KLAX/Los
Angeles has revamped its on-air presenta-
tion and replaced all of its air talent. The
station is now being called “97.9 La Raza”
and features a blend of banda and nortefio
music designed to attract listeners from
Hispanic Broadcasting’s crosstown KSCA,
which offers an abundance of talk program-
ming highlighted by top-rated talent Renan
Almendares Coello. Former KLAX morning
host Juan Carlos Hidalgo returns to his old
stomping grounds, while another former
KLAX talent — Lupita del Castillo — takes
middays. And, speaking of SBS, kudos to
VP/Programming Bill Tanner, who received
a glowing front-page feature in Wednes-
day’s Wall Street Journal!

WRMF/West Paim Beach morning host
Jennifer Ross has been directed by a Palm
Beach County, FL appellate court to abide
by a one-year noncompete clause she
agreed to while employed by Infinity's
crosstown WEAT. Ross departed 'EAT for
crosstown rival WRMF’s morning shift five
months ago, and a judge's earlier ruling had
tossed out the noncompete. The appellate
court disagreed, saying the noncompete
was included in a 1999 amendment to her
contract that included every provision of a
1985 contractual agreement Ross had with
WEAT. WRMF PD Russ Morley tells ST that
Ross will remain on the air for the next eight
weeks, pending a court date on the matter.

KYLD/San Francisco moming Dog-
house member Joseph Lopez will be
trading in his convict costume for an official
orange-colored outfit, courtesy of the San
Mateo County, CA jail. Lopez was sen-
tenced Feb. 22 to 45 days in the slammer
for an Aug. 30, 2000 exploit in which -he and
fellow moming-teamer Graham Herbert
impersonated escaped convicts and roamed
a Millbrae, CA neighborhood (ST 10/6/00).
The San Francisco Chronicle reports that
Lopez will also be forced to pay close to
$1,000 in restitution to the Millbrae, CA

police.

Infinity has dumped the “Dancin’ Oldies”
format on WBUF/Buffalo and rechristened
the station as “B92.9 — Buffalo’s Rock
Station.” Syndicated moring monster
Howard Stern will air in mornings. PD John
Paul remains in place.

The Chicago Sun-Times reports that
suburban WYCA/Hammond, IN will flip from

h' 4

« Bob Mackay rejoins Emmis as VP/Dir. of Nat'l
Sales.

¢ Chuck Finney advances to OM for Infinity/Cincin-
nati.

* Ted Edwards tapped as PD of WBAB/Long Island.

¢ Shaun Holly becomes PD of KESZ/Phoenix.

A4

¢ Daniel Glass raised to President of Universal
Records.

¢ Chris Claus elevated to VP/Station Operations for
CBS Television & Radio.

* Eddie Haskell boosted to PD of WYCD/Detroit.

i

s Richard Griffiths appointed Exec. VP of Epic
Records.

+CBS Radio sets Dave Van Dyke as VP/GM of
KODJ/Los Angeles as Bennett Zier becomes GM
of WODS/Boston.

« Frank Miniaci made PD of KHYVDallas.

« Tim Maranviile setties in as KEYV/Las Vegas PD.

v

* Emmis buys WHN & WAPP/New York and WAVA/
Washington from Doubleday for $53 million.

« Ed Mascolo advances to VP/Nat'l Promotion for
RCA Records.

* Quincy McCoy becomes PD of WNEW-AM/New
York.

* Steve Woods promoted to PD of KJLH/Los Ange-
les.

°* WMCA/New York adds Ken and Daria Dolan for
the 2-4pm shift and Sonny Bloch for 8-10pm du-

ties.

* Bill Figenshu advances to VP/Programming of
Viacom Radio.

* George Francis named President/GM of WWWE/
Cleveland.

* John Lander appointed GM of WCKX/Tampa.

* WABC/N.Y. hires Ross Brittain and Brian Wilson
for wakeups as Dan Ingram retums to aftemoons.

e FCC approves plan for the first U.S. commercial
shortwave station to be built in New Orleans:
WRNO.

* Robin Quivers joins WWDC-FM (DC101)/Wash-
ington as News Director.

¥

* George Kiein retums to WHBQ/Memphis as PD/
aftemoons.

® Leap o' the week: Jack Fitzgerald jumps from
KSTT/Davenport, IA PD to WQXI/Atlanta's PD.

* Don Wright lands PD gig at WDAE/Tampa.

h A

a brokered Religious format to Urban AC
shortly. The new format will be similar to that
of Crawford sister WVJM, which serves the
southeastern portions of the Chicago metro.

The station will air commaercial-free for the first

two months. Crawford's third area property,
WYBA, will adopt an advertising-driven
Religious format in WYCA's place.

It you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com

WWW.americanradiohistorv.com
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Set the Dial for Success a—
Whether you create or deliver electronic content, the breakthroughs that affect radig/ come together
this April at NAB2001. Electronic media's Convergence Mark¢gtplace presents the products and
ervices fueling the digital revolution. and your future

NAB2001 is the one place where you can truly experience the latest technology by seeing it demonstrated. it's a
hands-on. practical way of comparing and selecting what's right for your company's future. And E-TOPIA, NAB's
newest destination for next-generation technology.features breakthrough companies that are reinventing radio
Among the innovations you'll find are

* Audio Production » Digital Audio Broadcasting (DAB) » E-Commerce » Streaming Technologies » Wireless ¢ Webcasting

Put your technology discoveries into perspective at NAB's educational events. Conferences and Super Sessions cover tactics
to make you money and save you money. Topics include the impact of satelite radio on your markets. streaming and webcasting
as profit centers and the status of IBOC digital radio for AM and FM

Plus. you'll hear Mort Crim at ihe NAB2001 Radio Luncheon when honors go to the NAB Crystal Award Winners and Bruce
Brt M v!

Mort Cerm

Bruce "Cousin Brucie
Morrow

e at www.nab.org/conventions

Conferences: April 21-26, 2001
Exhibits: April 23-26
E-TOPIA Exhibits Premiere: April 22
Las Vegas, Nevada USA
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Sound Decisions.

Luke Lewis Finds Niche
With Lost Highway

O Mercury/Nashville Chairman plans to stick with touring
acts to build alt country label

ercury Records/Nashville Chairman Luke Lewis is betting that in a few years he’ll be the
— antithesis of a man of constant sorrow when it comes to Lost Highway Records, his label’s
new joint venture with Island Def Jam Music Group.

The launch of Lost Highway marks
a new chapter in Lewis® efforts to
break — for lack of a better expression
—alt country artists via Music Row. A
few ycars ago Lewis, through Mercu-
ry/Nashville, began signing artists and
releasing albums from acts like Kim
Richey, Neal Coty and William Topley
10 limited success. Rather than contin-
ue going it alone, he opted to partner
with IDJMG in order to have a bigger
bankroll to hire more staff and access
to the significant resources available in
New York. IDJMG's headquarters.

The new venture also dovetails with
IDIMG's desire to refocus its A&R at-
tention on a smaller roster of artists.
“Once Luke talked through his idea
with me,” says IDJMG Chairman Jim
Caparro. whose relationship with
Lewis dates back over 20 years to the
CBS Records days, *I reatized it fit per-
fectly with what we're doing at Island.
where we don’t want to be a release
factory at the mercy of radio formats..

“The notion of developing artists
without radio in mind and of having a
more patient view — which is what
Luke is doing — played to our concept
of Island. I'm a huge believer in quali-
1y vs. quantity. Before the integration of
Island and Mercury there were 270 pop
and rock artists on the label. Now we
have 30.”

Caparro also promises significant
help from the IDJIMG team. “We'll
stay involved from the get-go, especial-
ly from a publicity perspective,” he
says. “After that. it's all about constant
communication and determining where
we're needed. There is no hand-and-
fast rule as to when we'll get involved.

“We'll be tatking daily with the peo-
ple at Lost Highway. and they'll be in-
volved in all of the marketing meetings.
1 don’t ever want any of the records to
be handed off. We will be actively in-
volved every step of the way. Initially
that may mean just conversations and
being aware of things, but when things
begin to take off, we'll be right there.”

The rollout of Lost Highway comes
al an interesting time in American mu-
sic. Alt country, long a favoritc among
music critics, has yet to break out big-
time. mostly due to the absence of a
group of major-market stations that will
program the music.

Luke Lewis Jim Caparro

On the flip side. however, the coun-
try-folk soundtrack to the movie O
Brother, Where Art Thou? is quickly
becoming a cult favorite. thanks to a
cover of the folk standard ““Man of
Constant Sorrow.” More importantly,
the disc — which was released by Mer-
cury/Nashville — is selling at retail.
having almost surpassed the 500.000
mark with vinually no airplay.

In a recent interview with R&R.
Lewis said he was “really jazzed about
this new venture. I'm partnered with
friends of mine, and | get to make mu-
sic that I love with a great tcam of peo-
ple and artists.” He also painted, in bold
strokes. his plans for the label. its art-
ists and alt country.

R&R: You've been working with
these types of artists for a while.
What's different this time?

LL: The major difference is the
joint-venture arrangement. which is
more of an internal change. [Former
Mercury Records Group Chairman/
CEO| Danny Goldberg and 1 had a
morc informal partnership. and his staff
worked our records. In this case, we're
sharing whatever profits we cam. Also,
I had only one guy, Chris Stacey, who
looked after our noncountry records a
few years back: now we have e¢ight
people. That's also a fundamental dif-
ference. We also have a roster of artists.
as opposed to just a couple of artists.

R&R: Are you more funded this
time around?

LL: Funding problems weren't an
issue the last time around. Not having
a full staff — that was more the issue.
We had one guy chasing Adult Alter-
native radio. Under this structure we
have more formal arrangements with
[Mercury/Nashville Sr. VP. Marketing

& Promotion] John Grady and [VP/
National Sales] Ben Kline, the same
guys who did all of the work on Shania
Twain and our other records. Plus, we
now have a better arrangement with
the Island Def Jam team, who will back
us up. And if we happen to have one
of our antists cross back to country, the
Mercury/Nashville team takes over.

R&R: ! remember something vou
said during the Country Radio Semi-
nar abowt five vears ago, when a lot
of new country labels were starting.
You said that if people weren 't careful,
they could blow $5 million 1o $10 mil-
lion very quickly. You're going into a
genre that hasn't really broken through
yet. Isn't this venture a quick way to
lose a lot of money?

LL: No, and I'll tell you why. I
wouldn’t want to open a new country
label right now, because the genre is
struggling and labels are folding
monthly. Looking back. there were too
many labels a few ycars ago.

=

“You definitely won't
see us hire all of the
indies to chase
records at CHR, which
is a game I don't care
to play right now.”

ke Lewis|

—

This venture is not rooted in coun-
try, so we're not dependent on Coun-
try radio. Each of our artists has a
healthy fan base. Lucinda Witliams sold
750,000 copies of ber last album. Rob-
ert Ear] Keen sold 125,000 copies of
his last album. Ryan Adams and Whis-
keytown have a big base. The way this
venture is structured, it we sell records
only to that base, we’ll break even.

It’s not like we're starting — or plan
to load up with — a bunch of new acts.
We're looking for artists who have. at
the very least. a base buiit up from

EEmeee———me— e e—————————

“The 'R’ in A&R probably ought to be dropped, in
terms of what we're doing. We're not going to
exercise much creative control, because we're

looking for people who have been doing this for a

while and have their own vision.”

_—---da. ...

working the road and doing this a
while.

R&R: Do you want 10 branch out
into other genres, like hard rock or
pop?

LL: You won't see us doing pop
records. because we have sister labels
that have a better grip on that. Some of
thesc artists might end up rock-leaning,
like Ryan Adams, but we’re not going
to go out there and make pop or rock.
1 we luck into something, that will be
nicé, but that’s not our intention.

RR: How many artists do you want
10 release this year and next?

LL: We don’t want 1o have more
than about a dozen artists on the ros-
ter. We'll probably release about half
a dozen this year and four next year.
Plus. we might possibly pick up
something that’s finished. For exam-
ple, I wish I could have had a shot at
Rodney Crowell’s new album. But
that’s probably the only scenario in
which we might reicase many more
albums.

R&R: 1 doesn't sound like you'll
be’ signing many acts based on demo
tapes, unless, of course, it'’s so compel-
ling that you have 10.

LL: That's right. Tift Memitu is a rel-
atively new artist who has been on the
road in North Carolina for a little while.
She’s a good example of an artist we
would sign with the least amount of
base.

R&R: Over the vears many observ-
ers have predicted that alt country will
take off. It hasn't. What will it wake to
get the genre going?

LL: To tell you the truth, I'm not
counting on that happening — al-
though, by defauit. I'm guessing it
might. I'd certainly like it to. I know
there’s a huge disenfranchised audi-
ence that can’t hear what they like on
the radio or ¢an't find some of these
records because there’s no way for
them to find out about them.

Maybe there will be some adventur-
ous programmers, particularly some
who might start getting desperate be-
cause they're losing share: or maybe
some owners will allow the smart pro-
grammiers to stretch and take a chance.
We're beginning to see some signs
around the country of stations starting
to lean that way, like [Country] KPLX/
Dallas, which has been playing artists
like Robert Earl Keen. Hopefully oth-
ers will try the same thing, and then the
Aduit Alternative or Hot AC folks
might stant feeling those records and
get rid of the “twang police.”

I'm hoping there’s some movement,

but who knows? It’s always a moving

www.americanradiohistorv.com
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target, and we kind of have a shoigun
out there by having a wide spectrum of
artists and music.

R&R: Do you plan on cross-pro-
moting artists on Lost Highway and
Mercury/Nashville. or will you keep
things separate?

LL: We plan to keep it separate. We
have a couple of artists on our country
labet who could possibly make a record
that would be better off on this label,
like Neal Coty. Kim Richey’s first al-
bum had a top 30 Country hit even
though we never went back there.
She’s fully capable of making a record
that might wind up being — and 1 hate
using this term — radio-friendly for
Country. It allows for a little bit.of over-
lap, but not much.

R&R: So this is all abowt staying
Socused on the alt country genre and .
not spending a boatload of money on |
other projects?

LL: That's right, even though we

certainly won't be cheap about the Il
whole thing. But you definitely won't
see us hire all of the indics to chase ‘,

records at CHR, which is a game |
don't care to play right now.

R&R: Are there any current labels
that you're modeling Lost Highway
after?

LL: Centainly not any current ones.
Maybe Island Records at the beginning,
or Sheiter Records.

R&R: Who's calling the A&R
shots?

LL: Ultimately, | am. But we have
Frank Callari spearhcading A&R inter-
nally. [MCA/Nashville President] Tony
Brown — we have an arrangement
with MCA/Nashville, and they're shar-
ing some of the costs on this thing —
is going to he looking for artists, which
is great. because a lot come his way he-
cause of his history. We have [IDIMG
Exec. VP-Head/A&R) Jeft Fenster and
his staff. And we have Chris Stacey.
who found three or four acts that have
been signed to majors in the last few
years. We're in great shape.

The “R™ in A&R probably ought to
be dropped, in terms of what we're do-
ing. We're not going to exercise much
creative control. because we're looking
for people whao have been doing this for
a while and have their own vision.

R&R: When will you be able to
look back ar this and realize that you
accomplished what you set out 10 do?

LL: As long as we outperform each
artists’ last album in terms of sales and
break somebody new. Those are my
two goals, even though staying in busi-
ness and letting these people make
records is the ultimate goal.
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Powderfinger Find ‘Happiness’ At Alternative

The past several years haven't been particularly kind

to Australian rock bands when it comes to breaking in

the U.S. Universal/Republic Records wants to change
that. beginning with the Aussic quintet Powderfinger.
whose debut U.S. single. “My Happiness,” has started
its climb up the charts at Alternative.

Powderfinger

The song debuted last week at No. 48 at Altemative.
thanks to airplay from such format stalwarts as KROQ/
Los Angeles. KNDD/Seattle, WNNX/Atlanta. XTRA/
San Diego. KTBZ/Houston, WFNX/Boston and
WKQX/Chicago. Other stations that have added the
song arc WEDG/Buffalo, WRAX/Birmingham. WBRU/
Providence, WKRL/Syracuse. KWOD/Sacramento.
KXRK/Salt Lake City, KEDJ/Phocnix. KZNZ/Minne-
apolis and WROX/Norfolk.

Newcomers in America. Powderfinger have grown
steadily to become one of the top rock bands Down
Under, big cnough to headline Big Day Out, the
country’s largest outdoor music festival. The band,
which is signed to Grud/UMG. formed in 1992 in
Brisbane and two years later released its first album.
Parables for Wooden Ears. The group followed that up
with Double Allergic in 1996 and Internationalist in
1998, both of which went on to become two of the most
successful — critically and commercially — albums of
the last decade in Australia. Powderfinger's newest disc,
Odyssey Number Five, was released in Australia last
Scptember and has achieved multi-Platinum sales there.

Despite that track record, UMG execs remained cau-
tious about the group’s prospects in the U.S. Republic
Records President Avery Lipman recalls, “We knew
about the band in 1998. when [Universal Records Presi-
dent/Republic co-founder] Monte [Lipman) and I were
just starting our label. Even though we were impressed
with what the band had accomplished, it didn’t make
sense for Republic at the time.

“Then their new album came out, and the interest
within [UMG] started all over again. A lot of people
were talking them up within the company. It's a lot like
what happencd with Chumbawamba. who had released
several albums before we signed them but had not been
signed in the U.S. We wound up asking ourscives.
*What's wrong with this picture? Why hasn’t anybody
signed them already?” 1 even got caught up in that think-
ing.

“Then one day it hit me: 1 could hear "My Happiness®
being played on [CHR/Pop WHTZ/New York] Z100.
That's when the light bulb went off in my head. 1 talked
it over with Monte, and we agreed we had to go for it.
These guys are veterans, and their music has so much
integrity. It just made sense this time around.”

Universal/Republic began forming its game plan for
Powderfinger late last year. That scheme went out the
window about six weeks ago. Sr. VP/Promotion Steve
Leeds remembers. “1 was out in Los Angeles on a road
trip. playing new music for people. | stopped by to visit
[KROQ VP/Programming] Kevin Weatherly and kind
of as an afterthought played ‘My Happiness.’ because

I wanted to hear what he had to say. We weren't even
going to start working it until around the latter pan of
March.

“He really liked the song and even asked if he could
have my copy of the album. Later on in the day I'm driv-
ing around L.A.. and | hear the song on the air. | almost
drove off the road. It was one of those very special and
refreshing moments that don’t happen a lot in this busi-
ness anymore.”

KROQ continued to play the single over the next few
days. increasing interest in and awareness of the song.
~A few days after KROQ started playing the song. | got
a call from [KNDD MD] Kim Monroe. and she asked
for a copy and started playing it,” Leeds continues.
“Then we quickly got calls from XTRA and KEDJ. and
we were off to the races.”

Universal/Republic specifically targeted Alternative
to launch the project. Leeds comments, “"Our goal is to
give Alternative some ownership of the band before we
spread the love 1o other formats, because that’s where
it’s going to start. and they descrve the first shot.”

Going forward. Lipman says the company will stick
to the basics when it comes to marketing the new album.
“We're basically going to let the music do the talking.
especially after we saw how the band won over the
crowd when they performed recently with Coldplay.
We'll release samplers and the like and have some pro-
grams with the altemative-type retail accounts.™

Powderfinger will retumn to perform on the Farmclub
TV show in mid-March and The Late Show With David
Letterman in late March. Odyssey Number Five hits re-
tail March 20.

Ready For Takeoff

Labels interested in a female-fronted hard rock band
should give a listen to Reno, CA-based Keen, whose
new song, “281," from the six-song EP Swallow, has
been receiving suppoft at hometown Altemative KRZQ.
The station added the song three weeks ago, and it was
pulling down top five phones as of last week.

The quartet. fronted by singer-guitarist Chelsea
Keen, has been performing regularly in the region since
forming in August 1998. Keen has played with bands
such as Staind, The Flys and Oleander. The group’s
debut effort, the self-released What's With the Blue Hair,
sold out its initial 1,000-copy pressing. Major retailers
such as Sam Goody and Tower have just begun stock-
ing Swallow.

Right now manager Kelly Kollar says the plan is to
continue building on the buzz created by the KRZQ add.
which has resulted in calls from at least eight major la-
bels and publishing companies. She says, “We're try-
ing to get more industry press and get the word out so
people can see how great this band really is when it
comes o their songwriting and live performance.”

Contact Kollar at 775-388-2170 for more information.

— Steve Wonsiewicz
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Steely Dan, U2 Win
Big At Grammys

As often happens at the Grammy Awards, veteran artists
triumphed over newcomers during the 43rd edition of the
show, as Steely Dan and U2 each took home three trophies.
Following in the heels of last
year's big winner, Santana, Steely
Dan won Best Album and Best
Pop Album for the duo’s reunion
disc, Two Against Nature, as well
as Best Pop Performance by a
Duo or Group for the song
“Cousin Dupree.” Irish rockers U2
won statues for Record of the Year, Song of the Year and Best
Rock Performance by a Group or Duo for the single “Beauti-
ful Day.” Joining Steely Dan and U2 as triple-trophy winners
were country star Faith Hill (Best Country Album for Breathe,
Best Female Country Performance for the song “Breathe” and
Best Country Collaboration) and rapper Eminem (Best Rap
Solo Performance for “The Real Slim Shady,” Best Rap Album
for The Marshall Mathers LP and Best Rap Performance by
a Duo or Group for his coliaboration with Dr. Dre on “Forget
About Dre"). Artists picking up a pair of awards included The
Foo Fighters, Destiny's Child, B.B. King, D'Angelo and
Bela Fleck & The Flecktones. in other key awards, Shelby
Lynne won Best New Artist, Macy Gray won Best Female
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Steely Dan

Pop Performance for “I Try,” and Sting pocketed the Best Male

Pop Performance trophy for “She Walks This Earth.”
Vivendi, Sony In Online Duet

Vivendi and Sony Music Entertainment have teamed to
form Duet, an online subscription service set to begin in May.
The news, first disclosed by Vivendi Chairman Jean-Marie
Messier in an interview with French business newspaper La
Tribune, came one day after Napster offered the major labels
$1 billion for the licensing rights to their repertoire. Messier
told La Tribune that Duet is already operational, with a team
based in San Francisco and that the partners are talking with
other major record companies about licensing their music.

In other tech news: Jupiter Media Matrix estimates that
AOL Time Warner's online properties accounted for nearly
one-third of all time users spent online during January 2001
in the States ... Unknown tech company J. Rlver has offered
the major record companies $3 billion over a five-year period
for unlimited access to their music. J. River would use the li-
censes to build a subscription service based on its Media
Jukebox technology.

Tour update: No dates have been con-
firmed, but Madonna announced on her
website that she plans to embark on a
major national tour this summer ... The
Black Crowes and Oasis begin a national
tour May 11'in Las Vegas ... A major con-
temporary Christian rock festival, billed as
The Biack Crowss o 41ival Con Dios and featuring The
Newsboys, Audio Adrenaline and O.C. Supertones, bows
May 17 in Ft. Myers, FL.

This 'n’ that: A double-CD set of material from rapper 2Pac
recorded prior to his death and titled Until the End of Time
will be released by Amaru/Death Row/Interscope March 27
... A double-live album of material from Bruce Springsteen’s
reunion tour with The E Street Band, Bruce Springsteen and
the E Street Band: Live in New York City, has been slated to
be released April 3.

CONCERT PULSE
Avg. Gross
Pos. Artist (i 000s) Among this week's new tours:
1 'NSYNC $1,0704
2 TINATURNER $831.4
3 TIA MCGRAW/FAITH HILL $687.1 BLINK-182
4 DODUE CHICKS $567.4
$ LIMP BIZKIT $554.2 COLLECTIVE SOUL
¢ BONJOVI $532.1 DISTURBED
7 CREED $385.2
8 CHRISTINA AGUILERA sM22 MIRACLE ORCHESTRA
9 MANNHEN STEAMROLLER $337.5 LIONEL RICHIE
10 BARENAKED LADIES $306.8
11 SARAH BRIGHTMAN $203.0 THEYIMGHTIBEIRARTS
12 REO SPEEOWAGON/STYX $1639
The CONCERT PULSE is courtesy of
13 STONE TEMPLE PILOTS $158.4 Fioan Y o P .
14 TRAGICALLY HIP $1394 | oniine m" 800-344-7383:
15 MATCHBOX TWENTY $134.4 Calforraa 209-271-7900.
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A Star-Studded Night

Music-industry executives celebrated into the wee hours following the 43rd an-
nual Grammy Awards in Los Angeles on Feb. 21. R&R was at all the parties to
capture the smiling faces of all the nominees and winners!

A NIGHT TO CELEBRATE

Enjoying themselves at BMG's post-Grammy party are (l-r) two members of the new Arista group
ICEY; Arista Records President/CEQ Antonio “L.A.” Reid; BMG Entertainment Chairman/CEQ, North
America Robert Jamieson and Chairman/CEQ Rolf Schmidt-Holtz; Monti Media’s (and former co-

chairman of BMG) Monti Luftner; and two members of ICEY.

1 A VERY ‘SMOOTH' EVENING ]
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“ SONY'S POST-GRAMMY CELEBRATION

Pictured (back row, l-r) are Antonio de la Rua, Epic Records Group Chairman David Glew, Sony
Discos recording artist Shakira, producer Emilio Estefan, Epic President Polly Anthony, recording
artist Gloria Estefan, Sony Music Entertainment Exec. VP Michele Anthony, Destiny's Child's

Michelle Williams and Beyonce Knowles, Columbia Records Group Chairman Don Ienner, Desti-
ny's Child’s Kelly Rowland, Sony Music Entertainment Chairman/CEO Thomas Mottola and re-
cording artist Thalia. In the front row (i-r) are Mary Mary’s Trecina Atkins Campbell and Erica

Atkins and Columbia/So So Def artist Lil Bow Wow.

In a festive mood at BMGs post-Grammy party are (l-r) BMG Distribution &

Associated Labels Pete Jones; BMG Entertainment President/CEQ, North Amer-
ica Robert Jamieson; Jamieson’s daughter Cindy; recording artist Cartos San-
tana; and BMG President/CEQ Rolf Schmidt-Holtz and Exec. VP/Worldwide

Marketing & A&R Thomas Stein.

Pictured (l-r) at the Universal Music Group’s post-Grammy cel-
ebration are Universal Music Group President/C00 Zach Horow-
itz, Interscope artists U2's Bono, MCA Records artist B.B. King
and MCA President Jay Boberg.

SONY CELEBRATES 23 WINS

my Awards in Los Angetes on Feb. 21.

PARTY ON BMG

Having a great time at BMG's post-Grammy bash are (l-r) Ber-
telsmann Chairman Thomas Middelhoff, recording artist Usher,
BMG Entertainment Chairman/CEO Rolf Schmidt-Holtz, record-
ing artist Pink, ‘N Sync’s Lance Bass and BMG Chairman/CEO,
North America Robert Jamieson.

Pictured (l-r) at Sony's after-Grammys party are Sony Music Entertainment Chairman/CEO Tho-

mas Mottola, Epic Records Group Chairman David Glew, actor Steven Seagal, Sony Exec. VP Michele
Anthony, Epic/Hidden Beach artist and Grammy nominee Jill Scott, Epic President Polly Antho-

ny and Epic artist and Grammy winner Macy Gray.

COME TOGETHER

A multitude of Universal Music Group power players celebrate the company’s stellar performance at the 43rd Gram-

ANOTHER GRAMMY FOR EMMY

Nonesuch/Atlantic recording artist Emmylou Harris received her
10th Grammy Award — for Best Contemporary Folk Album —
at this year's ceremony. Pictured (l-r) at Warner Music Group's
post-Grammy party are (standing) producer Malcolm Burn; At-
lantic Group co-Chairmen/CEQs Val Azzoli and Ahmet Erteg-
un; Atlantic Exec. VP/GM, Division One & Associated Labels
Karen Colamussi; and Nonesuch Sr. VP David Bither. Seated
are Hams and Nonesuch President Bob Hurwitz.

EMI'S POST-GRAMMY PARTY

Pictured (I-r) are EMI President Jazz & Classics, Blue Note/Angel Bruce Lundvall; Virgin Music
Group Vice Chair Nancy Berry; Capitol President/CEO Roy Lott; and EMI Recorded Music Presi-

dent/CEOQ Ken Berry and Group Chairman Eric Nicoti.

www.americanradiohistorv.com
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owboy hats, boots, longnecks, country nightclubs,
country line dancing and the two-step — all surge
“.‘ﬂ‘n popularity when country music is the music of
- the land. Of course, all were also part and parcel
i of the early "80s country craze set off by the
movie and tidal wave known as Urban Cowboy.

Perhaps the only differences between the *80s wave
and what we experienced in the. early *90s were the absence
of mechanical bulls — thank God they didn’t make a huge
comeback — and the fact that in the early *80s AM Country
stations still ruled the airwaves.

In fact, to a great degree the carly '80s surge in
country's popularity fueled a format shift from AM to FM.
Of the top-rated Country outlets in 48 of the top 50 markets
in fall of 1981, 27 were on the AM band. By the fall of 2000
only one AM Country station was a market leader.

To further underscore the change in ratings and
bandwidth scenery over the last 20 years, only 15 Country
stations that were their markets’ Country leaders in 1981
held that title in 2000. A look at the ratings boxes
you'll find on the following pages will be a stroll
down memory lane, as some of the great heritage
call letters of yesteryear bring back fond mem-
ories of the way Country radio used to be. You'll
also get a feel for how Country shares have fared
in the top 50 markets throughout the years.

Just as Urban Cowboy spurred the opening
of countless nightclubs, ‘it was also the catalyst for
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large numbers of radio stations to adopt the format. Two
main groups of stations made the change. In the late *70s
and early '80s legendary Top 40 stations made the switch to
Country in an attempt to rebuild ratings while hoping to
capitalize on aging audiences who were beginning to
embrace Country. Among the onetime Top 40 AM monoliths
that made or were making the move to Country were
KILT/Houston, KHJ/Los Angeles, WQAM/Miami.
WFIL/Philadelphia and KCBQ/San Diego.

But ultimately even those stations were no match for
the FM outlets dumping their formats for Country. They
suffered the same fate as the heritage AM Country leaders.
As the "80s wore on, the major AM Country stations fell one
by one to the FMs, often within a year or two of their
launch.

Perhaps a harbinger of things appeared in the fall
1980 Dallas Arbitron, when KSCS-FM/Dallas beat WBAP-
AM for the first time. KSCS was programming the Burns
Somerset-consulted “*Continuous Country” format, which
was soon imported onto numerous new
FM Country outlets.

It didn’t take long for FM Country
stations to flourish. Among the AM
Country leaders succumbing to FMs in
the early to mid-'80s: WPLO-
AM/Atlanta to WKHX-FM, WWOL-
AM/Buffalo to WYRK-FM, WMAQ-
AM/Chicago to WUSN-FM, WSAI-

CALVIN GILBERT

AM/Cincinnati to WUBE-FM, WMN-AM/Columbus to
WHOK-FM and WRMZ-FM. KLZ-AM/Denver to KYGO-
FM, WCXU/Detroit to WWWW-FM, WIRE-AM/ Indian-
apolis to WFMS-FM, WINN-AM/Louisville to WAMZ-FM,
WDGY-AM/Minneapolis to KEEY-FM, KOMA-AM/
Oklahoma City to KXXY-FM, WEEP-AM/Pittsburgh to
WDSY, KKYX-AM/San Antonio to KAJA, KNEW-
AM/San Francisco to KSAN-FM and KEEN-AM/San Jose
to KRTY.

With new Country sign-ons came personalities new to
the format. Some were transplants, others were market
veterans who made the switch with the new station. As the
stations prospered, so did the personalities. Thus. just as a
number of stations are celebrating their 20th year in the
format, a number of personalities are celebrating milestone
anniversaries with a station.

This year's CRS Country Special pays homage to the
stations and personalities celebrating anniversaries in
Country 20 years after the Urban Cowboy boom. We honor
them all by profiling a few of the personalities and
stations that have survived the rigors of time and
the format battles.

ACKNOWLEDGMENTS

R&R's Nashville office would like to express our appreciation to
all those radio people who participated in interviews for this
special. Thanks also to Managing Editor Richard Lange and the
production depaniment in R&R’s Los Angeles office.
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Ron Bisson (pronounced By’-son) is the
only morning personality to have ever
graced the airwaves of WWKA (K92)/Or-
lando. Bisson and K92 recently celebrated
their 18th anniversary of bringing Country
to central Florida.

Bisson was working at an Oldies station
in Ft. Lauderdale when the call came that
Katz Radio was launching a Country out-
He had plenty of Country
= ~ " i

experience, having programmed WWOK/
Miami before heading to the Oldies station.
He joined Katz Radio on Dec. 27, 1982, and
went on the air Jan. 3, 1983.

The new station was set to do battie with
heritage Country outlets WHOO-AM and
WHOO-FM. The separately programmed
Torbet stations ranked third and fourth in the
fall 1982 Arbitron. WHOO-AM had an 8.3
(12+). and WHOO-FM had a 6.9.

“WWKA'’s first PD, Steve Holbrook,
and | were staying at a hotel until we could
settle in.” Bison recalls. “I'll never forget
driving to the station with him one day and
hearing WHOO's morning guy at the time

SN oy ol

ROLLING IN MONEY — We're not sure how much money WWKA
(K92)/0rlando morning man Ron Bisson (r) was making when this
photo was taken, but there seems to be no shortage of cash at this

station promotion.
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say something to the effect of, ‘We want to
welcome the new boys across town. People
have tried to beat us before, but it’ll never
happen.” Six months later we were No. 1 in
the market.”

Bisson’s memory is off by only a few
months and one demo. In fact, WWKA de-
buted in the spring ‘83 book with an 11.0
share, good for No. 2 12+. The big news,
however, was that WWKA was No. 1 25-
54. It actually took WWKA until fall "84
to capture No. 1 12+ with a 13.4. By then
WHOO-FM had fallen to eighth with a 4.7
and WHOO-AM was ninth at 4.4. Since
then WWKA has never been seriously
challenged by another Country outlet.

Have Fun, Get InvoLveD

Despite the station’s success, Bisson re-
ally didn’t think then he’d be spending the
next 18 ycars of his life waking up K92 lis-
teners. “I cxpected five years,” he admits.
“And that was being optimistic. I liked to
move around, and [ hadn’t held any kind of
job for more thani a year and a half. After a
couple of years | was on vacation in Maine,
and I told my sister that the only way they'd
get me out of here would be kicking and
screaming.”

Bisson has worked for three different
owners — Katz, New City and Cox — dur-
ing his tenure at K92. Sharing his secret to
hanging in so long at one place in one-shift,
he explains. “To paraphrase a scene from
the movie M*A*S*H, *If you have to kiss
ass, make sure the list is long but distin-
guished.” Honestly, I have no idea how I've
managed to pull the wool over their eyes
this long.”

Asked how he manages to keep things
fresh for his listeners, Bisson quips, “The
crisper in my refrigerator usually does a
pretty good job.
Other than that,

®)

|
(K82)/Oriande

surround yourself with people who are bet-
ter than you. Accept change. Never grow
up. Have fun, and drink heavily.”

Anyone who knows Bisson will attest
that he loves to laugh and have fun. His wit
can be barbed, and he doesn’t take a whole
lot of things seriously. That changes. how-
ever, when you talk about getting involved
in charity work and in the community. *I'm
a firm believer in community involvement,”
he says. “In January of each year we hold
the Ron Bisson and Friends Celebrity Golf
Tournament. Getting the celebrities is easy;
finding friends is another story. We invite
country artists to participate in a jam ses-
sion and play golf the next day. This year

dent, artists, actors and a slew of great
people, but then again, everyone contrib-
uting to this special can make the same
claim.”

As for his most embarrassing moment,
he would only say, “This is one I've
shared with a handful of people — and
it’s gonna stay that way.”

Tee SrorLs Or
LoNGEVITY

There are, of course, plenty of advan-
tages to market longevity. Listing his fa-
vorites, Bisson notes. “You get to play a
lot of free golf. You get invited to lots of
social events — although that’s getting
old. You get away with lots of shit — I

“I'm probably the least-gualified radie guy you'll ever meet. | don’t hang
around with radie peole. | den't listen to other stations.”

we raised over $70,000 for the Ronald
McDonald House in Orlando.

“For Memorial Day weekend we've
been working on putting together a mo-
torcycle run from Orlando to Daytona
Beach. We're hoping to get an artist who
likes to ride to lead the run and then per-
form at an outdoor concert. Proceeds
would benefit veterans’ groups in the cen-
tral Florida area.

“In October we have our Children’s
Miracle Network Trail Ride, a 10-mile
horseback ride through a state preserve.
And we have a big toy drive during the
Christmas season. Those arc the big ones,
but we remain pretty busy the rest of the
year with other charitable events.”

When it comes to memorable mo-
ments, Bisson offers only, “Honestly, I
really can’t remember anything that jumps
out. I’ve had the chance to meet a presi-

love it. Finally, you know that in the not-
too-distant future you’ll be able to stay up
with the aduits, because you don’t have
to get up at 3 in the goddamn morning.”

Asked whether personalitics in this age
of consolidation have any hope of spending
two decades with one station as he has,
Bisson says, “You're asking the wrong per-
son. I'm probably the least-qualified radio
guy you'll ever meet.. I don’t hang around
with radio people. I don't listen to other sta-
tions. I ve been here 18 years, and, with the
exception of the people in our building, 1
only know a few jocks in this town.

“Can someone expect to stay in one place
for 20 years in this age of consolidation?
How could I possibly know? How can any-
one know what it will be like five, 10, 20
years down the road? You tell me with any
kind of certainty, and I’li give you the money
to buy my next Florida lottery ticket.™

Albany 50/61 9.8/11.3 4/3 " WGNA-FM/3.9 (10)  WGNA-FM/10.8 (1)
Atlanta 17/11 10.8/8.7 2/2 WPLO-AM/5.5 (7)  WKHX-FM/5.5 (5)
Baltimore 14/20 6.1/8.4 1/2 WPOC-FM/6.1 (4)  WPOC-FM/7.6 (2)
B o Birmingham  46/57 25.5/123  4/5 WIZZK-FM/17.7 (1) WZZK-FM/7.5 (3)
Boston “1/8 2.2/4.5 1/3 WDLW-AM/1.7 (16) WKLB/3.5 (12)
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TIM MCGRAW

TOP MALE VOCALIST
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KILT-FM/Houston PD Debbic Brazier
is most decidedly a study in perseverance
and upward mobility within a radio station.
Her first job afier arriving in Houston in
January 1980 was Traffic Director, oversce-
ing raffic and continuity for KILT-AM &
FM. As 1981 began. she was promoted to
MD. A short month later. and right in the
middle of the Urban Cowboy euphoria. the
legendary Top 40 station flipped to Coun-
ry.

Brazier recalls. “PD Rick Candea called
a staff meeting at 4:30pm on a Friday. |
went on the air. and we decorated the stu-
dio with Western stuff — chuck wagons,
cactus. ctc. We switched to Country at Spin

‘that day. Monday morning was crazy, with

all the calls.”

KILT-FM vaulted out of the box and, in
its first book. two-stepped right by
Houston's legendary Country station,
KIKK-FM. 8.6 to 6.2 (124, spring "8I
Arbitron). KILT spread the word with a
$50.000 TV campaign of 10-second spots
and cemented listening with long music
sweeps.

WDAF-AM/Kansas City went Country
about three years before the Urban Cowboy
phenomenon, so perhaps it doesn’t techni-
cally qualify for our 20/20 special. It’s in-
cluded, however, because it's such an
anomaly in today’s FM-dominated world.
Not only is it the dominant AM country
music outlet in America, it’s also the only
AM music station that ranks No. 1 12+ in
its market. Simply an amazing accomplish-
ment.

WDAF is also included because few sta-
tions on any band have contributed as-much
1o a format, and fewer still have spawned
so many radio megatalents who have gone
on to fame — and even fortune — in the
industry.

Taft Broadcasting owned WDAF in
1977, and Randy Michaels — yes, that
Randy Michaels — was OM. Ted Cramer
was PD/MD, and he credits Michaels as the
driving force behind the station’s flip to
Country from MOR on Valentine’s Day
1977.

One of WDAF's more amazing stats is
that it’s had only three PDs in its entire 24-
year history. Cramer was the first PD. a post
he held until midway through 1980. Moon
Mullins, currently Country Group PD for

T H

Not long after the flip to Country, Bra-
zier was promoted to Asst. PD, and later to
Asst. OM. Five years ago she was promoted
to OM/PD for KILT-FM. Asked about her
longevity at KILT, she says, “I think it is
the chemistry of the staff. A lot of us have
worked together for a long time. I don’t
think I thought about how long I would
stay. We worked hard and kept having fun.”

Brazier’s rise through the ranks and ten-
ure at the station are all the more amazing
in what has become a topsy-turvy radio
world. During her time at KILT she has
worked for five different owners. Her advice
on staying in one place for a long time: “If
you do your job and then some, you will al-
ways be a valuable employee.”

When it comes to keeping things fresh,
Brazier says what's worked for her is “net-
working. listening to other stations — not
just Country — and continuing my educa-
tion when possible. 1 am a graduate of Lead-
ership Music 2000.”

What are the advantages of such lon-
gevity in a market? “You know the fabric
of the city and what makes your listeners

Journal Broadcasting, came next, and he
was followed by Don Crawley in 1986.
Cramer returned to the PD post in 1993,

WDAF entered a relatively crowded
Country marketplace when it made the for-
mat switch. Cramer recalls, “*When "DAF
flipped, there were three other Country out-
lets in the market: KCKN-AM & FM — the
FM is now Country KFKF — and KAYQ.
KAYQ quickly gave up, and WDAF beat
KCKN-AM & FM in its first book.” .

An event from over 20 years ago comes
to Cramer’s mind when he’s asked about
memorable moments. “The station was
broadcasting a live Ronnie Milsap concent
from Worlds of Fun in
1978, wk=n a severe
thunderstorm erupted,

OM & PD, KILT/Houston

RY |

From the early ‘80s, then-KILT/Houston MD Debbie Brazier (second from r) with (I-r) artist

S

Terri Gibbs, John French and then-MCA/Nashville regional promoter Roger Ramsey.

tick,” Brazier says. But perhaps mor¢ im-
portantly, she stays close to the listeners
with lots of community and charitable in-
volvement. Her activities include serving
as co-Chair for Houston Children’s
Charity's annual smoker, as a committee
member for HCC's annual fall gala, on the
host commiuee for the American Heart
Association's Winter Heart Ball and as
Chairperson for the Tracy Lawrence Golf

WDAF-AM

despite frequent lightning strikes and very
heavy rain.”

Throughout the years WDAF has used
slogans and positioners like “61 Country,”
“Kansas City’s Best Country” and “Kansas
City’s Official Country Music Station.” But
my favorite has always been the liner it trot-
ted out after the releasc of an especially stel-
lar ratings book: “The Flatland Godzilla.”

tournament benefiting cystic fibrosis.

Despite a marvelous carcer with KILT
and in Country, Brazier harks back to her
days in Chicago for her most memorable
moment. And who can blame her? When it
comes to memories, it's tough to beat work-
ing in promotions at WLUP in the Windy
City during the infamous Disco Demolition
in Comiskey Park with Steve Dahl and
Garry Meier.

In addition to the aforementioned top-
notch programmers who have helped make
the station great, other notables who have
graced WDAF's airwaves are Nashville
music-industry reporter and former WSM/
Nashville and TNN personality Al Wynter
and Dale Sommers, perhaps morc widely
known as *The Truckin’ Bozo™ on WLW-
AM/Cincinnati. ‘

Station accolades include being named
R&R’s Country Station of the Year in 1978
and receiving the Marconi Award for Coun-
try Station of the Year in 1999. The creme
de la creme came two years ago.when Ted
Cramer was inducted into the Country Mu-
sic DJ Hall of Fame.

stealing the crowd.” he
recalls. “Ronnie knew Buffalo 32/50 3.9/11.2 2/2 WWOL-AM/3.3 (10) WYRK-FM/10.5 (1)
the concert was live on Chicago 3/3 6.3/3.4 31 WMAQ-AM/4.2 (8)  WUSN-FM/3.4 (9)
WDAF, and with water
on the stage and run. Cincinnati 21/26 10.4/12.0 . 3/4 WUBE-FM/5.9 (9)  WUBE-FM/7.4 (2)
ning the risk of eléctro- Cleveland 20/24 14.1/8.8 4/3 WHK-AM/6.7 (3) WGAR-FM 7.5 (3)
cution, he, with some Columbus 38/34 10.3/12.7 3/3 WMNI-AM/6.2 (8)  WCOL-FM/7.0 (5)
help. climbed on-top of
his piano. He and his

band finished the con-
cert during the storm
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WFMS/Indianapolis afternoon drive host
J.D. Cannon has to be a rarity in the radio
business. After all, how many air personali-
ties can you name who have spent more than
wo decades working at the same station —
for the sane company?

“That's the main rcason I'm still here.”
Cannon says, referring to his lengthy rela-
tionship with both WFMS and Sus-
quehanna.

After beginning his radio carcer in 1973
at WMAD/Madison, WI, Cannon first
joined WFMS in October 1977. Afier a year
he moved 10 KSO/Des Moines. but returned
10 WFMS in February 1979. He's been
there ever since.

Recalling the station’s prime competi-
tors at the time. Cannon says. “The two
dominant stations were AC WIBC-AM and
WIRE-AM. Our Country competition was
WIRE. They were the big Country banana,
winning Station of the Year and Personal-
ity of the Year.”

Arriving in Indy from Madison. Cannon
admits. 1 was awcstruck to be in a bigger
market. I had to learn my new name. be-

A
o
4
l

Having recently ceicbrated its 20th an-
niversary as a Country station. WWQM
(Q106)/Madison. Wl continues to thrive af-
ter outliving its competitors.

When WWQM-FM made the flip to
Country from Top 40 on Feb. 2, 1981.
WZEE-FM dominated the
market with a CHR for-
mat. Current WWQM PD
Mark Grantin says. “There
was one other country sta-
tion. WTSO-AM. Since
WTSO went out of the
Country format in the carly
'90s there has been one
other direct format competitor. WYZM.
That station signed on in the early "90s and
got out of the format in November 2000.”
The move came after the station was pur-
chased by Entercom and switched to an "80s
format.

Consultant Carl Como supervised
WWQM:'s flip to Country: there was no of-
ficial PD when the change took place. Prior
to Grantin. other station PDs have included
Mark Winston. Mike Ryan. Dan Olson. Jim
Patrick. Tom Oakes and Steve O’Brien.
Oakes went on o become PD at KMXM/
Omaha. Other WWQM alumni include
Charlie Thomas (GM for Clear Channel’s

FM STEREO

March 2, 2001 R&R @ 55

cause this is where | became J.D. Cannon.”
As an added plus, he notes. “I was excited
that we actually played music that was on
the chans!™

Still, Cannon couldn’t predict that he
would stay at the station for 22 consecutive
years. "My original intention was not to stay
with the station.” he says. “It was going to
be my steppingstone 1o bigger things.” He
eventually realized that he'd found a perma-
nent home with WFMS and Susquehanna.
*You have to be very, very. very lucky to be
with such a great company and great sta-
tion,” he says. “You have to have the right
chemistry.”

Of course, Cannon’s success drew offers
10 move 10 bigger markets. The strongest
temptation came from WJIEZ/Chicago. “The
money was a bit stronger. but a small voice
inside told me not to go.” he says. Fortu-
nately, Cannon listened 1o that voice. “They
changed format and staff six months later.”

Tae Passion Comes Across

Like any other successful personality.
Cannon has risen to the challenge of re-

Mason City. IA propertics), KSKS/Fresno
morning host John Garabo and KDWB/
Minneapolis PD Derek Moran.

Q106’s creative campaigns have won nu-
merous awards from the Madison Area Ad-
vertising Federation. as well as honors from
the Wisconsin Broadcasters
Association. The Country Ra-
dio Broadcasters also pre-
sented a third-place Station
Promotion award to WWQM
for its annual Madison's
Country Music Awards.

Explaining the awards
concept. Grantin says,
*During October our listeners vote for
their favorite national
and local artists and
songs. just like the

wWwQM
WWQM/Madison logo from 1981.

4 :
Afternoon Drive, WFMS/Indianapolis

4 -

a2e

WEMS/ Indi

polis MD/p

vamping his show through the years.
“When it feels stale to you, if you're bored
with what's going on, your lisicners will
feel the same way.” he explains. As far as
maintaining a fresh presentation. he says. “I
love the music and hope that passion comes
across on the air. Since the music is always
changing. that hasn’t been a problem. Also.
the listencrs help keep things fresh with
their phone calls. opinions and comments.
“The mechanics have changed greatly.

gomery. Aaron Tippin
and others.

Onc of WWQM's
more creative promotions
took place a few years
back. when moming host
J.D. Barber had an arca
town'’s name temporarily
changed. It was the town
of Dunn, and Barber
somehow convinced the
mayor to change the

lity JD Cannon (1) has been hobnobbing with Country stars for over 20
years. Here, he and WFMS staffers (I-r) Jeni Edwards and Dave Stanley greet Gene Watson.

from spinning records 10 CDs.and now 10 a
hard-drive sysiem and from playing carts 10
just watching a computer screen. My style
is really the same. Just be yourself. I'm so
damn average. The things I do in my free
time are the same things the listeners do. so
we get together on the air and compare
notes. Things may change. but the basics
stay the same.”

Continued on Page 77

DISON, Wi

The 1989 WWQM/Madison staff.

community’s name to
Brooks & Dunn for onc day only. Naturally.
the promotion coincided with a Brooks &
Dunn concert in Madison. *We had the

mayor. Kix Brooks and Ronnic Dunn on the
air live in a ceremony from Brooks & Dunn.
WL.” Grantin says.

CMA ballot. In late
October or early No- Datlas 10/6 24.2/12.6 1/4 KSCS-FM/8.3 (1) KPLX-FM/5.9 (2)
vember we hold a Dayton 49/56 12.2/14.3 3/5 WONE-AM/8.2 (6)  WHKO-FM/9.9 (1)
formal awards show Denver 23/23 11.7/9.5 42 KYGO-FM/5.2 (9)  KYGO-FM/8.2 (1)
where we reveal the
winiers and KA vesa Detroit 6/7 7.9/5.3 2/2 WWWW-FM/5.4 (6) WYCD-FM/4.9 (6T)
free concert from a Greensboro 47/43 19.5/16.4 6/4 WTQR-FM/15.8 (1) WTQR-FM/8.4 (2)
national headliner.”
Those concerts have

featured Pam Tillis,
John Michael Mont-
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WAMZ/Louisville PD/aftemoon person- ~
ality Coyote Calhoun just celebrated his
21st anniversary at what has become one of
this nation’s premier Country outlets. But,
as in all great success stories, it wasn’t al-
ways that way. And it’s not a coincidence
that WAMZ’s ascension in ratings and sta-
tus is directly related to Caihoun’s tenure at
the radio station.

Calhoun began his radio career at a
Country station — KRBB/Sallisaw, OK —
in 1968. But he did 12 years in CHR before
returning to the music he had grown to love.
His CHR stint included 5 1/2 years as a
high-energy. howlin® CHR night jock at leg-
endary Top 40 WAKY/Louisville, where he
gaincd a bit of fame. He then moved on to
KULF/Houston. spending almost a year
there.

In 1980 he got the chance to return to
Louisville. but not as part of a mass-appeal.
market-leading. legendary station. Instead, it
was at WAMZ-FM. an automated Country
outlet that had debuted in 1977 and remained
mired as the market's No. 3 Country outlet
behind a pair of AMs — WINN and
WTMT.

In the mid- to laie-1970s KVOX-FM/
Fargo, ND-Moorhead, MN was a rather
loosely formatted AOR station. Current
MD/afternoon driver Scott Winston, a 20-
year veteran of the station, says that, based
on what he’s heard. the format was “what-
ever rock songs the jock on the air wanted
to play.” It was known as “X-100.”

That lasted until Valentine's Day 1978,
when the station flipped to “Easy Country.”
It was automated. with 12" tape reels sup-
plied by a syndicator. The PD overseeing the
change was Chuck McKay. His successors
were Ken Donovan (1984-85), Dick
Johnson (1985-89), Scott Winston (1989-
90), Larry O’Brien (1990-91), Pete Miller
(1991-92), Gary Dixon (1992-93). Scout
Winston again (for a short time in 1993),
Bob James (1994-96). Anne Phibian (1996-
98) and Splash Gordon (1998-present).

When it debuted in 1981, KVOX be-
came the first — and. at the time, only —
Country FM in the market. The only other
country music available to Fargo listencrs
at the time came from an AM News/Talk
station that played country hits in between
breaking news stories. So. in fact, KVOX
also became the first country-music-inten-
sive station in the market.

6008000

Regardless, Calhoun recalls, I was re-
ally excited. After being out of the market for
nearly a year, | was finally back and doing a
format that I had wanted to do for the previ-
ous four years. Also, being the first live air
personality on WAMZ was quite a rush.”

Keys To LonGeviTY

Calhoun has a simple recipe for staying
at one station for a long time: “Getting good
ratings helps!™ he says. But he certainly
didn’t know in 1980 that he’d be at WAMZ
so long. “When [ came back 10 Louisville
from Houston. I didn’t really have a game
plan for how long I would stay at WAMZ.”
he says. “But Louisville was always my fa-
vorite tity. | had some success here when |
was at WAKY and made some great friends.
I decided early on that if | was successful and
happy professionally and personally and |
was being paid a fair wage, why the hell
leave?”

His advice 10 personalities for main-
taining freshness is also straight-ahead.
“The best way to keep fresh is to listen to
what other people are doing,” he says.

“There are so many stations you can listen

Through the years KVOX-FM has been
known as “Easy Country. K-100,” “Stereo
Country, K-100." “The FM Counlry,“
*Continuous Country, K-100,” “Red River
Country, K-100,” “The New K-100" and, at
present, “Continuous New Country, Froggy
99.9FM.”

The latest station incarnation occurred
in the spring of 1994, when KYOX-FM
adopted the “Froggy™ persona to try to put
some distance between it and Country
competitor KFGO-FM. Recalling the flip,
Winston says. “We managed to keep this
a total secret. The first day of the book in
1994 we were ‘Garth
100. All Garth Brooks,
All the Time.” We
played every song he

PD/Afternoon Personality, WAMZ/lnulsvllle

to on the Internet. Hearing various jocks
and stations around the country is what en-
ergizes me. Hearing a good variety of ra-
dio can give you an endless supply of
thought-starters.”

As for tweaking his on-air persona,
Calhoun says. “If the ratings are gdod and
whatever perceptual research we're doing
shows that people stilt like what I'm doing.
I'm not going to make a lot of changes just
for the sake of change. What happens,
though, is that over a period of time you
make subtle changes in whatever you’re do-
ing. and, of course. that keeps you from
sounding dated. You can probably detect a
vast difference if you compare airchecks from
five years ago and now. but year to year the
differences are probably so minute that
they’re hardly noticeable.™

From Joxker To CoMMUNICATOR

Calhoun's style has undergone a major
metamorphosis over the years, and it’s a les-
son all aspiring, and even seasoned. person-
alities would do well to leam. “When I was
doing CHR, I was on in the early evening.
which meant extremely high amounts of

KV0X/Fargo, ND staff with The Oak Ridge Boys in 1982.

“"Heighdy
I'm Coyote
and this
here i

Stacee
I'm the
best and
she ain't

WAMZ/Louisville PD/afternoon driver Coyote
Calhoun graced the cover of Louisville Today
magazine in October 1981 after being voted
the city’s top radio personality.

personality.” he recalls. “Just listening to
those old airchecks gets me tired. That was
alot of fun.

Continued on Page 58
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had recorded, continu- Hartford 41/46 2.1/1.2 2/2 WMLB-AM/1.7 (16)  WWYZ-FM/6.6 (5)
sl Ve Vs Houston 8/10 19.5/12.4  4f4 KIKK-FM/7.4 (2)  KILT-FM/6.2 (4)
transition day before

the, debut ‘of Froggy Indianapolis  36/40 19.9/13.7  3/4 WIRE-AM/9.8 (4)  WFMS-FM/11.8 (1)
99.9 on April 1, 1994. Kansas City  29/30 19.1/16.6  2/3 WDAF-AM/13.6 (1)  WDAF-AM/6.4 (1)
It was quite the event. Los Angeles 2/2 7.7/26 51 KLAC-AM/2.7 (11)  KZLA-FM/2.6 (13T)

We managed to con-
fuse everyone, includ-
ing the competition.
We have kicked ass
ever since.”
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WHEN BoB KINGSIEY'S AMERICAN COUNTRY COUNTDOWN IS ON THFE AIR/(

RIVERSIDE/SAN BERNARDINO
AND LOS ANGELES, CA
SEATTLE, WA
WASHINGTON, DC
ALBUQUERQUE, NM
PHILADELPHIA, PA
BAKERSFIELD, CA
ALBANY, NY

TAMPA BAY, FL
PANAMA CITY, FL
FRESNO, CA

LAS VEGAS, NV
LOUISVILLE. KY
MEDFORD, OR
WICHITA FALLS, TX

FT. MYERS, FL
LANSING, MI
JEFFERSON CITY, MO
MT. PLEASANT, MI
FAYETTEVILLE, NC
ATLANTIC CITY, NJ
GREENVILLE/NEW BERN, NC
TRAVERSE CITY, MI
BILLINGS, MT

SALT LAKE CITY, UT
PORTLAND, OR
PHOENIX, AZ

B —

DALLAS, TX
PROVIDENCE, Ri
PITTSBURGH, PA
INDIANAPOLIS, IN
CLEVELAND, OH
ST. LOUIS, MO
WEST PALM BEACH, FL
ATLANTA, GA
QUAD CITIES, IA-IL
CINCINNATI, OH
BOSTON, MA
WICHITA, KS
WACO, TX

SOUTH BEND, IN
JACKSON, MS
BURLINGTON, VT
HARLINGEN, TX
LINCOLN, NE
HUNTINGTON, WV
JOPLIN, MO
SACRAMENTO, CA
MILWAUKEE, Wi

WCKT/FM
WITUFM
KATUFM
WCEN/FM
WKML/FM
WPURFM
WRNS/FM
WTCM/FM
KGHLFM
KSOP/FM
KUPL/FM
KNIX/FM

BALTIMORE, MD
BRYAN/COLLEGE STATION, TX
ALEXANDRIA, LA
FLORENCE, SC
TULSA, OK
SPOKANE, WA

EL PASO, TX
BRISTOL. VA
GRAND JUNCTION, CO
VENTURA, CA
DOTHAN, AL
LAFAYETTE, IN
ROCKFORD, IL
MORGANTOWN, WV
SPRINGFIELD, MO
WILKES BARRE, PA
ABILENE, TX
TUPELO, MS
BANGOR, ME
MONROE, LA
JOHNSTOWN, PA
LAFAYETTE, LA
CEDAR RAPIDS, 1A
MERIDIAN, MS
BUFFALO, NY
EUGENE, OR
BOISE, ID

i CORPUS CHRISTI, TX

OMAHA, NE
COLUMBIA, SC
BISMARCK, ND
TALLAHASSEE, FL
MOBILE, AL

| CHARLESTON, Wv

HARRISBURG, PA

ADA, OK

TEXARKANA, TX

YAKIMA, WA

BATTLE CREEK, Mi
JACKSON, TN
COLORADO SPRINGS, CO

“"‘, B hagags
5\‘_

7

WPOC/FM
KORAFFM
KRRV/FM
WHLZ/FM
KWEN/FM
KDRK/FM
KHEY/FM
WXBQ/FM
KEKB/FM
KHAY/FM
WDJR/FM
WKOA/FM
WXXQ/FM
WKKW/FM
KGMY/FM
WGGY/FM
KEANFM
WWZO/FM
WQCB/FM
KJLO/FM
WMTZFM
KMDUFM
KHAK/FM
WOKK/FM
WYRKFM
KKNU/FM
KOFC/FM
KRYS/FM
KXKT/FM
WCOSFM
KKCT/FM
WTNTFM
WKSWFM
WQBEFM
WRET/FM
KYKC/FM

NASHVILLE, TN
NEW YORK, NY
ST.CLOUD, MN
LIMA, OH
TYLER, TX
WATERTOWN, NY
LAKELAND/WINTER HAVEN, FL
SPRINGFIELD, IL .
FORT SMITH, AR
WATERLOO, 1A
MONTEREY, CA
LAURELMATTIESBURG, MS
CHARLOTTESVILLE, VA
FT. WAYNE, IN
ROCHESTER, NY
SHREVEPORT, LA
LITTLE ROCK, AR
LAKE CHARLES, LA
MACON, GA
AUGUSTA, GA
YOUNGSTOWN, OH
GAINSVILLE/OCALA, FL
RENO, NV
MISSOULA. MT
SANTAROSA, CA
SAN ANGELO, TX
AMARILLO, TX
LUBBOCK, TX
PARKERSBURG, WV
LAWTON, OK
SANTA BARBARA. CA
BEAUMONT, TX
NEW LONDON, CT
BECKLEY, Wv
HONOLULU, HI
HOUGHTON, Mi
CLEVELAND, MS
VICTORIA, TX

| BINGHAMTON, NY
PRESQUE ISLE, ME
SIOUX FALLS, SD
DAYTONA BEACH, FL
CHAMPAIGN, IL

| KANSAS CITY, MO

RADIO NETWIORKS
america istens to abc

WSWFM
WYNYFM |
WWJOFM
WIMTFM
KNUEFM
WFRY/FM
WPCV/FM
WFMB/FM
KTCSFM
KOEUFM
KTOMWFM
WBBNFM
WCY/FM

WOHK/FM |

WBEEFM
KRMD/FM
KSSNFM
KYKZFM

WDENFM |

WKXC/FM
WOXK/FM

WOGK/FM |

KBUL/FM
KGGUFM
KRPQ/FM
KGKL/FM
KMMUFM
KLLL/FM
WNUS/FM
KLAW/FM
KSNIFM
KYKRFM
WCTY/FM
WJILS/FM
KKHNFM
WHKB/FM
WOTUFM
KIXS/FM
WHWK/FM
WBPW/FM
KXRB/AM
WGNE/FM
WIXY/FM
KFKF/FM

i

AUSTIN, TX
GREENVILLE, SC
MEMPHIS, MO
RUPERT, D

YUMA, AZ

ALPENA, M
FAIRBANKS, AK
TOPEKA, KS

CAPE GIRARDEAU, MO
IDAHO FALLS, ID
ODESSAMIDLAND, TX
GREAT FALLS, MT
SIQUX FALLS, SD
JONESBORO, AR
WAUSAU, Wi
LONGVIEW, TX
GRAND FORKS, ND
ROCHESTER, MN
DOUGLAS, WY
JACKSONVILLE, FL

KVET/FM
WESC/FM
KMEMFM
KKMVIFM
KTTUFM
WATZFM
KIAK/FM
KTPK/FM
KEZS/FM
KUPLFM
KNFMFM
KMON/AM
KIKNEM
KFINFM
WDEZFM
KYKXFM
KYCK/FM
KWWK/FM
KKTY/FM
WOIK/FM

THESE STATIONS OUT RANK ALL OTHYR COUNTRY S1ATIONS'IN THE MARKET!

-—

HOUSTON, TX
FUINT, MI

KLAMATH FALLS, OR
POUGHKEEPSIE, NY
WINCHESTER, VA
BUTTE, MT
NACOGDOCHES, TX
PADUCAH, KY
HELENA, MT

BEND, OR

CHICO, CA

LA CROSSE, Wi
ERIE, PA
COLUMBUS. MS
SCOTTSBLUFF, NE
COOKEVILLE, TN
LEXINGTON, KY

KILT/FM
WFBE/FM
KLADFFM
WRWO/FM
WUSQFM
KBOW/AM
KICSFM
WKYQFM
KBLUFM
KSUUFM
KALF/FM
WQCC/FM
WZPRFM
WKORFM
KNEB/FM
WGSQFM
WVLKFM

ALL NUMBFER

ONF WITH...

WITH BOB KINGSLEY

www.acctop48.com
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Continued from Page 56

“Of course. back in those days. in my
carly 20s. I was into what was going on
with the younger demos and the music.
When I came to Country in 1980, the first
thing I did was tone my act down. I also
relied on a lot of one-liners and jokes, just
like I did in CHR. Afier a few years.
however, | started relying more and more
on artist information. That’s when I really
found myself. Instcad of trying to do a four-
hour comedy show. I found that I felt a lot
more comfortable being able to share all
these great stories with my audience.

“And you know the audience never gets
tired of hearing the latest gossip. I think that
when you stay on top of all the latest scoop
in the industry. the audience believes that
you're connected and that you®ve got the in-
side track on everything that is going on in
Nashville.” i

Calhoun has won just about every ma-
jor Personality of the Year award that ex-
ists — and a bunch of them twice. A large

MEMORABLE MOMENTS

Calhoun's most memorable on-air mo-
ment came in.January 1981, as the staff
waited for the fall ratings. I had been at
WAMZ for one book, and we had the best
ratings in station history,” he says. “We beat
WINN for the first (ime and were in the top
five. I was on the air. and the OM came in
and said. ‘Congratulations.” and handed me
a piece of paper. I took a look and saw that
we had beat WINN again, which made me
extremely happy. | looked again, and |
cpuldn’t believe what | saw: WAMZ was
No. I"12+. 1 did a double take and then
went crazy.

“Mike Crusham, who was the Sales
Manager at the time, came in with beer,
champagne, ¢tc.. and you would have
thought it was the World Serics, New
Year’s Eve and Mardi Gras all wrapped into
one. I couldn’t believe that a Country sta-
tion was finally first in Louisville. God.
what a feeling. I can’t imagine ever feeling
that same kind of excitement again. The first

“The worst advice | ever got was back in 1990 from a guy who

was working for some research company. He Said I'd better leave
Louisville, or I'd ruin my career. He said it was going te look like | had
no ambition. Well, maybe not. But, thank you very much, things
have worked out just fine.”

&

@

part of his winning has to do with his and
the stafion’s extensive involvement in
community service and charity work.
“We’re really into the St. Jude's Radio-
thon.” he says. “We have been with them
since the first year. Locally, I’ve been in-
volved with the Pee Wee Reese Celebrity
of Stars dinner they have every year for
cystic (ibrosis. Since I'm a runner, 1I've
done some things for the National Leuke-
mia Society. I was in the first annual
Country Music Marathon in Nashville last
year — better known as the real ‘Murder
on Music Row.’

“There’s a TV crusade for children,
which raises more money locally than any
other telethon — over $6 million last year.
There are a lot of little things. like the ben-
efits you get behind to help people in need.
1 never keep track of those on my resume,
mainly because I've always felt that public
service and charity work are not something
you do to impress someone clse. but arc
done for the personal gratification that it
gives you to help others.”
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time you ever win a battle is the one that
lives in your mind forcver. ’

"My most embarrassing moment is real
easy. It happened while [ was in Knoxville
in 1973. WKGN was a CHR station, and |
was doing 7pm to midnight. We were
owned by George Mooney, a crusty, old, lik-
able Irishman, and our Group Programmer
was Scott Shannon of WMAK/Nashville.
Scott was big-time’ cven back then and
thought I had a lot of ability to become a
really good high-en-

could just envision Scott critiquing my ev-
ery break. | play a song by David Gates. and
what I mean to say is. ‘That was David
Gates. formerly a part of Bread.’ but what |
say is. “That was David Gates. formerly a
fart of Bread.’ Realizing my mistake, I say,
*Oh £***!” and look up to see that the mike
is wide open. All of a sudden I see my life
pass before my eyes.

“Since I didn’t have a tape running at
that time, I could only pray that no one
could make out what I said. And there was
not one complaint. Maybe the music cov-
ered up my slip enough that no one noticed.
I ended up getting my show back together,
and around 11:45pm Scott called to tell me
that he thought I had done a good show that
night and was really cooking. That really
took the weight off my shoulders, becausc
I wasn’t quite ready to make a career change
at the ripe old age of 20.”

CAREER OPPORTUNITIES

As for job offers, they've been numer-
ous through the ycars. Recounting some of
the more memorable ones, Calhoun says.
“I was contacted about the KIKK/Houston
PD job around '84 or "85 I never really ag-
gressively pursued it. so the talks never
went very far. | was also offcred the WSM-
FM/Nashville PD job back in 1983. But,
as I said carlier, I was happy in Louisville
and doing okay financially. Moving just
didn’t interest me.”

If I might be allowed a short digression,
I found out firsthand how happy Calhoun is
in Louisville. I had been the R&R Country
Editor for a couple of years and gotten to
know Calhoun and WAMZ pretty well.
When GMs would call 16 ask for names of
prospective PDs, 1'd always include
Calhoun as someong they should talk to.

Somewhere around 1985 or '86, by
which time I had given his nanie to a dozen
or more GMs. Calhoun called me and said.
‘Hey. 1 appreciate what you're doing, but
pleasc stop giving out my name. I'm not
going anywhere. This is too great a gig to
ever give up. I'm never gonna leave.’ I un-
derstood this even better a few years later,
when [ spent some time with him in Louis-

®

ville. He really is a king there.

Calhoun realized early on that becoming
an icon in a market — which he truly is —
can have tremendous benefits, both person-
ally and professionally. “The advantages of
being in a market for so long can be end-
less,” he says. “I've had business opportu-
nities that [ wouldn’t have had a chance to
take advantage of if I didn’t have a lot of

An avid runner, WAMZ/Louisville's Coyote
Calhoun participated in last year’s Country
Music Marathon in Nashville.

tenure in Louisville. I was able to get in-
volved with a nightclub, Coyote’s Music
and Dance Hall. that is still doing great af-
ter eight years of business. I've got a TV
show on the local ABC affiliate. I'm happy
I stayed.

“The worst advice I ever got was back in
1990 from a guy who was working for some
research company. He said I'd better leave
Louisville, or I'd ruin my career. He said it
was going to look like I had no ambition.
Even if I had to take a cut in pay, it was time
for me to go. He told me [ had been there too
long and that that’s not the way you are sup-
posed to go about things in this business.
Well, maybe not. But, thank yau very much.
things have worked out just fine.”

And that may well be the understate-
ment of the year.

A !
' t

“It’s a Friday night,

and things are rolling

along real good, when Louisville 42/54 18.0/16.4 3/4 WCIT-AM/8.4 (3). WAMZ-FM/14.0 (1)
all of a sudden the Memphis 43/45 16.1/7.0  3/2 WMC-AM/7.9 (5)  WGKX-FM/4.6 (9T)
hotline rings, and it’s

Scott.on the phoné. He Miami 11/12 5.1/2.8 21 WKQS-FM/2.9 (15)  WKIS-FM/2.8 (17)
says, ‘Hey, I'm in town Milwaukee 25/31 12.8/9.3 3/4 WBCS-FM/9.2 (3)  WMIL-FM/7.5 (2)
tonight, and I'H be lis- Minneapolis  16/17 9.8/8.7 3/4 WDGY-AM/6.4 (4) KEEY-FM/7.1 (3)
tening, so have a good =

show.” | get off the

phone, and my show
starts falling apart. |

“r
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WPOC/Baltimore’s Laurie DeYoung
cherishes the bond she’s made with her lis-
teners as she enters into her |6th year at the
station.

“The advantages of longevity have to do
with relationships,” she explains. “It’s great
to have history with people. Listeners cel-
ebrate or mourn the meaningful events in
your life. as you do theirs. You become part
of the family, not just a radio personality.
Lots of pcople can be on the radio: not all
can be regarded as a friend who is invited
into people’s lives.”

When DeYoung came on board at
WPOC in 1985. it was the ninth station
she’d worked for after previous air stints in
Detroit. Grand Rapids and San Dicgo. She
was a radio veteran, but there were some but-
terflies involved in her first days in Balti-
more. “I was nervous.” the morning show
host says. “It was a new town and new for-
mat for me. I hadn’t worked at a Country sta-
tion before.”

Change is inevitable, and DeYoung ac-
knowledges that it’s important to know when
and how to revamp your show. “You can

The early *80s were a time of transition in
Country radio, as owners looked forward to
the promise of making the format a success on
the FM band. That’s the primary reason
KXDD/Yakima, WA made the switch from
Easy Listening.

*“Previously it was known as KUEZ,” says
current KXDD PD Dewey Boynton. “The
main reason for the change was a flanking
move. The company that owned KUEZ also
owned KUTI. an AM Country station. At that
time KUTI was the big station in Yakima.
since AM radio was still popular. Another
Country station was signing on, and with the
increased popularity of FM, it was felt the
move needed to be made. Also, KUTI was a
daytimer! KXDD enjoyed almost immediate
success.”

Explaining the progression of KXDD’s
programmers. Boynton says. “The first PD
anyone remembers was Bob Walker. Bob
Reece replaced him in 1983. Reece was —
and is — the person with the most heritage
at KXDD. He remained as PD the first time
until 1987. He retummed in 1990 and was ei-
ther PD or OM until 1994, when Chris Kelly
took over. Kelly was in charge untit late 1995,
when Charlic Bush became PD. I replaced
Charlie in June of 1996 and have been over-
seeing the station since.” Late last year

A e ¢ 8

.

|

generally feel it.” she says, “because you lose
the ability to be convincing when you're do-
ing it.” DeYoung has also made changes in
her approach toward the airshift. *I've be-
come much more focused and organized.”
she says. “I spend more time prepping than
ever before. and 1 also try to play to the
strengths of the show's support players.™

To maintain a fresh-sounding presenta-
tion. she says. “You keep things fresh on your
show the same way you keep them fresh in
your life: by learning. by observing. by read-
ing. by evolving. Therefore you are constantly
becoming a different person with interesting
things to talk about.™

Active in the community. DeYoung says,
“I am interested in several organizations that
support women and children with everything
from education and health issues to safety con-
cerns. | am very active in my church as well.
leading worship and hosting special events. 1
often speak at community banquets. and I visit
local schools regularly. Of course, hosting sta-
tion events and fund-raisers is part of my job.”

DeYoung's most memorable moment on
the air came when she interviewed a survi-

Boynton was named Director/Country Pro-
gramming for New Northwest Broadcasters.
TREMENDOUS SUCCESS

Quite a few talented personalities have
passed through KXDD. but the arrival of the
station’s most famous alumnus coincided with
Boynton's move to the station. *At the time I
came over to Yakima from Seattle, Lia Knight
came over as Asst. PD and MD." he says. “Lia
and | had worked together for about nine years
at KRPM/Scattle. Lia moved back to Seattle
in the falt of 1997 and now, of course, is the
host of the nationally syndicated Lia satellite
show for Jones.”

Over the years KXDD has been sparing in
its use of positioning
statements, but those
tags have included 104
Country — KX Double

Mornings, WPOC/Baltimore

3

vor of a Nazi concentration
camp. Her most embarrassing
moment. however. involved a
comment that took her. the
listcners and a noted singer
by surprise. “lI was doing a
broadcast in Nashville. inter-
viewing country artists. when
Suzy Bogguss sat down wear-
ing a dress that had citrus
fruit printed all over it.” she
recalls. “When we went live,
my opening line to her was.
*Are those grapefruits?"”
When asked about the key
to fongevity in a market.
DeYoung suggests not having
an arrogant agent negotiate
your contract. “I didn’t have a

Always involved with charities, WPOC/Baltimore morning
personality Laurie DeYoung is pictured here presenting a
check to the Family Tree, along with Wockenfuss Candies
President Paul Wockenfuss (1). For the charity — and the
love of chocolate — DeYoung lent her name to a special
limited-edition box of hand-picked (by her) chocolates
from Wockenfuss Candies. A portion of all proceeds was
designated for charity.

specific goal about how long |
would be at WPOC.” she says. “I didn’t know
how I°d be reccived in Baltimore and how
much I could sell a format that I was unfamil-
iar with at the time.”

The longevity has paid off. and DeYoung
hopes that the trend among radio personali-

ties is to maintain a greater degree of stabil-
ity in their carcers. *'I think people who are
embraced by a community will become more
valuable in the future, because people need
something — or someone — that is a con-
stant in their ever-changing world.” she says.

] sistent and singularly suc-
cessful thing we have
done.” Boynton says.

“The first time | came
into town to check things
out, the first impression I
! had was. ‘Look at all the

ket,” Boynton says. “According to the latest
Arbitron numbers we are still No. 1. despite
two other Country stations in the market.”

As far as raising visibility on the streets,
the station has enjoyed tremendous success
with its “KXDD Sticker Picker.” “It’s not as
showbiz or wild-and-wacky as a lot of things
we have done, but it has been the most con-

KXDD stickers on cars.” | thought it was a
prerequisite to getting car insurance! If you
come from a large market like I did, you know
how difficult it is to make an impact with
stickers. You can’t go in a parking lot or stop |
at a traffic light in this town without seeing a
Double D sticker on a vehicle. We are very
proud of that.”

R e

D.” “Today's Country Nashville 45/66  21.2/18.1  1/4 WSIX-FM/9.3 (4)  WSIX-FM/5.4 (4)
and Yesterday's Favor-
ites,” “Today"s Hot New Nassau-Suffolk 11/18 4.1/1.4 2/2 WHN-AM/2.3 (16)  WYNY-FM/.9 (30)
Country™ and the current New Orleans  33/42 11.2/6.0 2/1 WNOE-FM/8.4 (3) WNOE-FM/6.0 (5)
one; “Twelve in‘'a Row New York 1/1 3.8/.9 2/1 WHN-AM/2.1 (19)  WYNY-FM/.9 (24T)
Country.”

-KXDD has enjoyed Norfolk - 34/38 14.9/9.5 42 WCMS-FM/10.8 (1)  WCMS-FM/4.9 (7)
tremendous success

throughout its 20 years.
much of the time as the
No. | station in the mar-
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Dandalion didn’t even begin her radio
carcer until the age of 41, but she spent al-
most 20 years on overnights at WRKZ/Har-
risburg. PA. After arriving at WRKZ from
one of its biggest competitors — WIOV/
Lancaster, PA — she never gave much
thought to adopting a more nomadic
lifestyle that could lead to bigger things.

“Having started my career at age 41, |
had rio huge expectations of a major mar-
ket.” she says. “After being sq successful in
small and medium markets. | was wise
enough to know my kind of radio would
never make it in a major market. My radio
philosophy has always been "Better being a
big fish in a small market than a small fish
in a big market.’

“The main factor keeping me in Central
Pennsylvania was being within a two-hour
drive of my family. I never wanted to miss
the important family times or séeing my
grandchildren on a regular basis. Age dic-
tates the amount of your success and how
one prioritizes.”

Duke Hamilton has been at WUBE/Cin-
cinnati for 23 years — and he wouldn’t have
it any other way.

Explaining the benefits of sticking with
a station that long, Hamilton says, “Obvi-
ously. you're going to have a tremendous
knowledge of your market. You're going to
know what works and what doesn’t. If
you’re a person who likes to put down roots,
being in one market that long allows you to
build that kind of life.

“1 think it also establishes a special,
strong bond with your listeners. I've had
young people tell me, ‘I've listened to you
since | was in grade school, and I'm still lis-
tening.” In some ways it makes you more
believable — an authority, if you will.”

1
1l
1 L]
|

A Sreciar Branp OrF Rapio
Dandalion worked overnights her entire
career, until her retirement last year, and her

One of Dandalion’s biggest thrills came in
June 1999, when the WRKZ/Harrisburg, PA
personality was inducted into the Country
Music DJ Hall of Fame. Making the night
even more special was that she was
introduced by Garth Brooks.

show encompassed the far reaches of the
Country format. including modern and clas-
sic country, bluegrass, Cajun. Texas swing
and even some Southern rock. “It was a col-

Hamilton has certainly carned his place
{1 Cincinnati. After joining WUBE in 1977.
he has been on the air — and served as MD
— consistently ever since. He's currently
working afternoon drive, a shift he took over
in 1990. Prior to his arrival jn Cincinnati he
worked at KXLR/Little Rock and KKSS/St.
Louis.
In THE BEGINNING
In late 1977 WUBE-AM provided the pri-
mary Country signal in Cincinnati. At the time
the FM side was not a high priority..“There
were maybe two other daytime Country sig-
nals in the market at that time, but WUBE-
AM was the format leader,” Hamilton says.
**Country did not gamer a big share of the Cin-
cinnati radio market at that time.”

- TR

Nights, WRKZ/Harrishurg

lection of music heard on no other station
in the area and in no other daypart at my
station,” she explains. “It was a special
brand of radio, despite the various forms of
music. It was programmed with the utmost
finesse.

“I was never a rcally a good disc jockey.
Sometimes I was humorous, sometimes |
was not. Some morings I felt like talking,
and other times I didn’t. I always felt that my
biggest talent was knowing how to musically
program an all-night radio show. and I sclf-
ishly knew there was no other competitor in
the market or in syndication who could touch
me when it came to that. Nor did any of them
have the same love for. obsession with and
knowledge of country music that I did.”

When it came time to breathe a little
new life into her top-rated show. Dandalion
says. "I continued to search for older mu-
sic. comedy and novelty music no longer on
Country radio. and my audience loved it. |
took great pride in always being one of the
first jocks to introduce new artists and their

Afternoons, MB, WUBE/Clncinnatl

music. I always loved when one of my com-
petitors hired a new overnight air personal-
ity. It gave me a reason to be better and seek
more chailenges.”

During her tenurc at WRKZ Dandalion
worked for five different owners. With con-
solidation now an indisputable fact of life,
she’s convinced that it’s going to become
virtually impossible for air talent to experi-
ence the kind of longevity she enjoyed in
Harrisburg. “With station consolidations,
automation, voicetracking and the slow de-
mise of unique and formidable radio person-
alities. how could there be any longevity?”
she asks.

After years in a market, air personalities
create a close bond with their listeners and
the community. “Longevity gives you cred-
ibility in your market, in the radio industry
and in the country music industry.”
Dandalion says. “Most important. it gives
you familiarity with your listeners. Radio lis-
teners love continuity; they dislike change.

Continued on Page 65

Longtime E/Cinnnati staffers Duke Hamilton (1) and Paul O'Brian (1) with artist Con

Hunley in 1981.

Recalling his first airshift there,
Hamilton says, It was a Sunday afternoon,
and [ started on WUBE-AM. We were still
spinning discs, play-
ing carts — no com-
puters in sight. I had
tried to study up on all
the surrounding sub-

urb names and streets

s0 as to not sound like

a foreigner. [ was still
smoking back then,

Oklahoma City 48/55 238/17.0  &/5 KEBC-FM/11.8 (1)  KXXY-FM/6.5 (3)
Philadelphia 5/5 6.1/42 21 WUSL-FM/2.0 (12)  WXTU-FM/4.2 (8)
Phoenix 24/15 15.0/11.3  4/3 KNDG-EM/2.7 (3)  KNDX-FM/5.7 (2)
Pittsburgh 13/22 9.1/9.6  5/4 WEEP-AM/4.7 (8)  WDSY:FM/7.2 (4)
Portland '30/25 12.2/12.6  3/4 KWJJ-AM/6.3 (6)  KUPL-FM/5.9 (3)

which was probably a

good thing that day,
At the time [ was
pretty much like any

other young, ambitious radio person. |
thought I’d be here for a couple or three
years and then move on. | got a few promo-
tions, started making some good money and
fell in love with the area. I met my wife,
bought a farm, began raising miniature
horses, kept working at the station. and all
of a sudden it’s been over 23 years. Being
a team player, maintaining the passion day
after day, being one of your listeners and
utilizing your God-given talent are all keys
to a lengthy tenure.”

For Hamilton, the part about *being one
of your listencrs™ is essential, "Stay close to

Continued on Page 65
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Continued from Page 62

“In all fairness. I believe overnight
personalities have a better chance for lon-
gevity, since your relationship with your
audience is so intimate. Daytime radio is
secondary in a listener’s life: nighttime. it
is primary. It’s a one-on-one situation. You
are either in their bedroom during a long.
lonely night or in their headset at work or
riding shotgun with a trucker on the inter-
state. You become most familiar to the over-
night listener — part of their life, a mem-
ber of the family — thus extracting im-
mense loyalty from them.”

MemorasLe MOMENTS

Listeners also enjoy celebrities, and
Dandalion has interviewed plenty of them,
including Garth Brooks (on numerous oc-
casions), Willie Nelson, Clint Eastwood and
Bill Clinton (shortly after he received his
first presidential nomination). Sometimes,
however. the hectic nature of the overnight

4

shift creates confusion. such as the time she
got a call from Grand Ole Opry star Biil
Anderson.

“It had been a long night — 100 inany
phones ringing. technical problems and too
many drunks,” she says. I hurriedly and
impatiently answered another ringing
phone and said. ‘Good morning, Z-107."
On the other end of the line there was a
very soft voice singing [Anderson’s hit]
*Still.” 1 listened for a moment. then angrily
said. ‘Oh hell! Just what I need this morn-
ing, another drunk thinking he’s Bill
Anderson!" The caller was, in fact, Bill
Anderson. After all these years he still re-
minds me of this very embarrassing inci-
dent.”

In 1989 Dandalion became the first
and only woman to win the ACM award
for Top Country DJ of the Year. Two
years ago she became one of the first
women to be inducted into the Country
Music DJ Hall of Fame. In May she will

DUKEHAMILTON

Continued from Page 62

your listeners,” he says. “They’ll tell you
what theyre thinking, what they're talking
about and what’s important to them. And
know your product. The listeners are count-
ing on you to know all the latest about not
only country music, but local events as
well.”

Acine WitH THE LISTENERS

Hamilton has never undertaken a major
overhaul of his show. “I think ‘fine-tuning’
is a better phrase,” he says. “When I look
back on my years here, I feel like I've aged
with the listeners. I've lived through the
same good times and bad times as they
have, the same changes in our music. There
are always going to be formatic changes at
a station. I need to be constant and smooth
the way for those changes.

“In the process of getting older — and
hopefuily better — your style does change,
but only slightly. I may not be as high-en-
ergy as I was as a new jock, but I'm still
the same person on the air. I still love the
business and the music, and I still have the
same beliefs about what is acceptable on the
air.”

In addition to Hamilton's involvement
with WUBE’s partner, the local Ronald
McDonald House in Cincinnati, one of his
favorite charities is an annual volleyball
game to kick off Cincinnati’'s Rent-a-Kid

program. “I also enjoy various career days
at area schools, as well as community fund-
raisers, parades and fairs,” he says.

Hamilton’s most memorable moment on
the air came the day of the Oklahoma City
bombing. “I was on the air at our former lo-
cation in downtown Cincinnati, which was
right next door to the Federal Building,” he
says. “The Federal Building received a bomb
threat. so our buiiding had to be evacuated.
Here 1 was, in the middle of afiernoon drive,
doing my show via a Marti transmitter from
a parking lot near the station.”

A lighter moment still reminds
Hamilton of the true meaning of “faux
pas.” 'l was on the air in Little Rock, and
I was talking about Legionnaire's Dis-
ease,” he recalls. "The line in the Associ-
ated Press article stated that convention
members were all being
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Here’s Dandalion (c) pictured with the WRKZ/Harrisburg, PA staff in

2

1982. Surrounding her

are (l-r) Tom Roberts, Chris Gable, Fuzzy Summers and Angel Alexander.

be inducted into the Pennsylvania Asso-
ciation of Broadcasters Hall of Fame.
However, some of her most memorable
honors came from listeners.

“My all-time favorite phone call was from
a male schoolteacher who loved bluegrass
music. [ never knew the reason for his being

alities 10 establish long-term careers at a
single station. “We're in a crazy time,” he
admits. “With consolidation, some radio
groups are using one personality to syndi-
cate shows on multiple stations in the

up so late at night. but he was a great fan of
my all-night show and evidently played the ra-
dio through the night. One moming he called
and told me. ‘Dandalion, I just wanted you to
know: I have been sleeping with you for 13
years. and I hope it has been as good for you
as it has been for me."

communicators. If broadcast groups recog-
nize great talent, maybe they’!l hang on 1o
them, and that, in turn, wil! create longev-
ity for some air talent.”

It's obvious that Hamilton is a happy

“| may not be as high-energy as | was as a new jock,
but I'm still the same person o the air. | still love the husiness
and the music.”

group. A lot of good broadcasters have got-
ten booted by consolidation.

“Conversely, with satellite-delivered for-
mats and group syndication, there's now no
farm system where young broadcasters can
get the experience they need to become good

man at WUBE. "I don’t think I’ve had a se-
rious job offer since I’ve been here.” he
says. “I’ve never had cause to go looking
either. Now that I’ve been here so long,
most potential employers think I won't lcave
anyway.”

called in to be tested for (4\
multiple organisms — ¢ 3

only when I read it on :

the air, it came out as Providence 26/35 3.4/5.9 1/1 WHIM-AM/3.4 (9)  WCTK-FM/5.9 (4)

‘multiple orgasms.™ Riverside 31/29  10.3/10.3 6/3 KLAC-AM/4.3 (15) KFRG & KXFG/9.3 (1)
A Harpy MaN Rochester 40/53  10.2/10.0 3/3 WNYR-AM/5.1 (8)  WBEE-FM/8.7 (2)
CBS/Infinity is the Sacramento 35/27 9.4/1.2 2/2 KRAK-AM/8.2 (3) KNCI-FM/6.5 (2)

sixth owner Hamilton St. Louis 12/19 14.9/8.8 4/2 WIL-FM/6.3 (5) WIL-FM/6.7 (2)

has worked for at 3 =

WUBE, but he’s opti-

mistic that consolidation
will still allow person-

ISR
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Dan Gallo's primary goal was to sim-
ply stay out of the way during his first day
on the job at KILT/Houston.

Recalling that August day in 1983, he
says, “I began the day aftér Hurricane Ali-
cia. and a good part of the day was making
sure that we did all we could for the com-
munity. While Houston didn’t receive all
that much damage. the surrounding areas

- did, especially those closer to the coast.

“The KILT news department, having al-
ways been one of Houston's best, was
scrambling to stay on top of everything. For
my first day I wanted to be available and not
get in the way.”

Houston's CountRY CROWN JEWEL

Prior to joining KILT Gallo worked at
crosstown KNUZ and KENR. “When I first
joined KILT. there was only one other
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Mornings, KILT/HOUSTON

KILT, but with no luck. Finally, in August
1983 1 got a call out of the clear blue with
an offer. and a pretty good one. It didn’t
take me more than 20 minutes to make my
decision.

“Once I got settled in. I realized that this
place is unlike any other station I have ever
worked for. Gone were the revolving doors
for air personalities. The only thing that
mattered was becoming Houston's best ra-
dio friend and having a great time doing it.
Before long it was apparent that 1 was
among family. It fel as if everyone at KILT
was ready to stay on for the long haul, and
I was too.”

A SivriLE APPROACH
Gallo adopts a simple approach in keep-
ing his show fresh. "I just keep up with
what’s going on in town. around the coun-

Dan Gallo (1) visits with The Clarke Family Experience.

Country station in the market — KIKK-AM
& FM — and it was still the dominant sta-
tion in the Country format.™ he says. “KILT-
FM was very much into the ‘Continuous
Country” thing. and KILT-AM was doing
‘Country Gold.” KIKK-AM & FM. would
simulcast most of the time. KIKK was a for-
midable competitor. Having a 20-plus-year
heritage as Houston's Country station didn’t
hurt either.™

For Gallo, KILT was the crown jewel in
the Houston radio market. “'l had wanted to
go to work at KILT since somewhere in the
late "60s,” he says. “I always thought that
what I heard on KILT was the way radio
should sound. They werc heavy on the hits
while maintaining a high profile where per-
sonalities were concerned. People today still
talk about KILT's personalities from 20 and
30 years ago.

“I had tried on two occasions — in the
early to mid-'70s — to get on board at

) eeso0p0be ¥

try and around the world,” he explains. "As
long as there is life. there's new material.
You just have to keep your eyes and ears
open. I can find something interesting al-
most anywhere, even on C-SPAN.™

Like any successful air talent, Gallo
has recognized the need to tweak his
show on occasion. “As the dynamic of the
audience changes
from baby boomers to
Gen X-ers, you have
to remember that it’s a
slow change with no

your kids are up to. 1 have it easy. with
my kids ranging from age 27 all the way
down to 3. I have an edge most people in
my business don’t have. I can be tragi-
cally hip when | want to
be. I just try to keep my
ear to the ground and pay
attention to what people
are listening to. what they
ask for and what they re-
spond to.

“The secret here is to
listen to your listeners.
They are your professional
family. A lot of what my
listeners have to say finds
its way onto the air. This
gencrates interest on the
part of those listening.
Whether they agree or not isn't the point;
the point is that by airing an interesting
thought or situation that a listener wants to
share. you transform your audlence from
passive listeners to active listeners.”

That doesn’t mean that Gallo's on-air
style has changed much during his 31-
year career. “I've always tried to be the
same guy on the air that pcople bump into
on the street.” he says. “I'm no 'Ronnie
Radio.” I find that kind of stuff to be
downright offensive. How can you be be-
hievable with your hand over your ear and
your Adam’s apple bouncing around in
your throat?

*“In fact, the best compliment 1" ve ever re-
ceived — and 1 still get it regularly — is,
‘Wow! You are just like you are on the radio!’
or. ‘I feel like I know you already.’ That's
when you know you've got it right.”

Giving Back
Gallo’s favorite nonprofit group also
provides him with a lot of recreational fun.
“I'm a member of the Gulf Coast wing of
the Confederate Air Force and a crew
member and supporter of one of the

14.8/14.5 45

KSOP-FM/6.4 (6)

world’s most famous B-17s still flying.
The Texas Raiders.” he explains,

*The Confederate Air Force is best-known
for its work restoring. preserving and touring
=1 its flect of World War Il air-
craft. It’s an honor to be a
member of this great orga-
nization and to be able to
spend time with our mem-
bers, who are also World
War 11 veterans.

- " -

“Another pet project is
the Prostate Cancer
Awarcness Project at MD
Anderson hospital in
Houston. Having lost an
older brother to prostate
cancer in December 2000,
I have been particularly in-
terested in making sure that men 40 years
old and up gef checked annually.

“When caught early, prostate cancer is
one of the most curable forms of cancer: and
with new technologies in detection and
treatment. thousands of lives can be saved.
One in four men have a brush with prostate
cancer. Every September this topic gets a lot
of attention on my show.”

Gallo’s most memorable on-air events
have been those that most affected his en-
tire audience — and society in general.
“Events like the Challenger disaster and the
Oklahoma City bombing — there's no ad-
equaie way to describe the mood of the
phone calls that come pouring in when
events like that oceur.” he says. “I find my-
self trying to anchor the tragedy and calm
the audience.”

He got his most embarrassing on-air

~moment out of the way at WLOX/Biloxi,

Ml in 1969, when he was stationed at
Keesler Air Force Base. It happened one
Friday night while the station was broad-
casting a high school football game. “I got

Continued on Page 77

salt Lake City  44/36

KKAT-FM and
KUBL-FM/4.6 (tied at No. 5)

clear dividing line. es-

peciallly in country San Antonfo  39/32  21.6/11.8  5/5  KKYX-AM/6.1(6) KCYY-FM/4.5 (8)
music. where parents san Diego  19/16 11.5/55  4/2  KCBQ-AM/3.9 (9) KSON-FM/4.1 (8)
BH ) U Bom. K San francisco  4/4 6.1/3.2  4/3  KNEW-AM/2.9 (9) KYCY-FM/1.8 (21)

gether,” he says. “To
remain pertinent to
that wide an age
range. it helps to keep
in touch with what
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Scott Winston is perhaps the rarest of all
breeds in the radio business: He has spent
his entire career at one radio station.
KVOX-FM (Froggy 99.9)/Fargo. ND has
been his professional home since October 4.
1981.

When Winston walked through the stu-
dio door for his very first airshift, his only
previous expericnce was at KMSC-AM, the
closed-carrier, on-campus radio station of
Moorhcad State University. now known as
Minnesota State University Moorhead. Re-
membering that first day, Winston says, “1
was scared to death. I remember feeling
very alone at the beginning of the shift but

&

the final product,” Winston says. “Learn
from the best, and incorporaie what you've
fearned into your own style. That takes a lot
of time. but the payoff is something you'll
be proud of the rest of your life.

“Never be afraid to experiment within
your parameters. Breaking the rules is OK
as long as the rules are what everyone at
your station has agreed on. All very basic.”

As for knowing when to change, Win-
ston says, “Everybody knows when things
are getting old: it’s just a matter of confront-
ing your worst fear. Drop what you've been
doing on the air for the last several months
or years and see what happens. If you get a

“Listeners hate chanye, and if they hear the same veice day afier day,
year after year, they are bound te stay with Ssmething they know,
semething that's familiar and friendly.”

becoming more comfortable as cach hour
went on.

“The one detail | really remember is the
full-time overnight guy coming on after me
and telling me that he was listening and that
1 sounded fine. That little comment boosted
my confidence immeasurably.”

While these pages are full of people who
have spent roughly two decades at one sta-
tion. only Winston has worked at just one
station for his entire career. Offering some
insight on his decision, he says, “There are
two philosophies in radio: move from place
to place and work with a lot of interesting
people or stay in one place and work with
a lot of interesting people. I have chosen the
latter.

“It takes a lot of tolerance and under-
standing to remain at one station. As I told
my brother, who has been at his same job
— not in radio — for 30 years. ‘In America
today. either you're made of cast iron or
made of gold." Cast iron breaks with the
least bit of pressure; gold is very malleable.
One must remain flexible.”

Frexieiriry Is Key

Asked about the juiciest job offer he's
had. Winston says, “My most tempting of-
fer? 1’m still waiting for one.”

The tenct of “flexibility™ also applies to
a personality's style. “Every announcer
should combine a wide variety of styles into

lot of complaints about what’s missing,
you've made the wrong decision.”

How has his style changed through the
years? “I'm more hyper than I used to be,”
he says. “That’'s more a matter of daypart
placement and experience. I've been doing
afternoon drive for eight years now, and that
has 10 be much more up than middays, so
the pace has picked up noticeably.™

Winston has worked for six different
owners during his almost-20-year tenure at
KVOX-FM. Does he think such longevity
is possible in the future? It will'continue
1o be very difficult for anyone to stay at one
station for any length of time,” he says. “But
that’s what I thought at the start of my ca-
reer. Yet here I am. It is possible for a jock
to maintain a sleaiiy position, especially if
they are one helluva

KVOX-FM/Fargo, ND

cent mecting to discuss my
staying rather than leaving for
a higher salary at the crosstown
competitor, “The only reason
that you would or should pay
me more is that I'm still here.
Listeners hate change. and if
they hear the same voice day
afier day. year after year, they
are bound to stay with some-
thing they know, something
that’s familiar and friendly.”
Like so many radio per-
sonalities, Winston's most

Scott Winston at a meet and greet last year with The
Dixie Chicks.

embarrassing. moment came
as the result of a malapropism. “When
back-announcing a Conway Twitty song
in the mid-"80s, I completely eliminated
the ‘w’ from his last name.” he recalls. “It
was said very clearly, and my friend
called me immediately to tell me that it
was very funny. Thanks, Beth.”

Winston says his favorite memories come
in two flavors: on and off the air. He has a
pair of on-air faves. *The first would be set-
ting up an impromptu interview via Marti
with The Judds in a hotel waiting room right
before they performed their show here in

[ 2

April 1, 1994. It was quite the event. We
managed 1o confuse everyone, including the
competition. We have kicked ass ever
since.”

As for Winston’s favorite off-air
memory, it, 100, involves Garth Brooks. “In
the spring of "92 Garth was performing at
the Red River Valley Fair in West Fargo,
with Trisha Yearwood opening.” he says.
“l was hangin’ out backstage, when
Garth’s Road Manager. Mickey Weber. in
his shy. offhanded sort of way. said to me.
‘Garth likes to have the welcoming station

“ft will continue te.be very difficult for anyone te stay at one station
for any length of time.”

& - - — —

1984,” he says. “This was right at the time
‘Mama He's Crazy" hit No. 1.

“The second is when we unveiled
Froggy 99.9. We managed to keep this a to-
tal secret. The first day of the book in 1994
we were ‘Garth 100. All Garth Brooks, All
the Time.” We played every song he had re-
corded, continuously. This was the transi-
tion day before the debut of Froggy 99.9 on

— — 9

join him for a chorus of "Friends in Low
Places™ onstage.’ I was stunned. He asked
if I could round up enough station people
to execute the deed. I told him 1 thought |
could.

“I did, and we, under the careful direc-
tion of Mickey, ran onstage at the desig-
nated time to groove with Garth. That is my
favorite radio memory.”

voicetrack god.” >
L ]
Listeners Hate T4
CHANGE
Twenty years in any
oW Job 6 amazitig, bal Seattle 15/14 10.0/7.0  5/3 KMPS-AM/2.9 (13)  KMPS-FM/5.9 (2)
it’s especially amazing Tampa 22/21 16.4/103  3/3 WQYK-FM/8.4 (2)  WQYK-FM/6.4 (5)
in radio — altheugh it.
shouldn’t be. “The only Washington 9/9 1.1/4.7 3/3 WMZQ-FM/3.3 (15) WMZQ-FM/3.6 (10T)

real advantage to being
on one signal for so
long is recognition and
familiarity.” Winston
says. “As I said in a re-

oy ¥
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For a guy who didn’t even show up for
his first day on the job, David Lawrence has
done just fine at WDAF-AM/Kansas City.
After all, he's been there 27 years and was
around for the flip to Country in 1977.

In Lawrence's defense. he did have a le-
gitimate excuse for missing that first day of
work. “1 joined WDAF on Dec. 21, 1973,"
he explains. *l was supposed to start on

What a dtfference 20 years makes. Here's WDAF/Kansas City
morning personality David Lawrence from 1980 (1) and a

photo from last year.

Dec. 20. but I got caught in a snowstorm
on [-30 between Denver and Kansas City.
Nice start.”

Having begun his radio carcer with a
three-month stint in Ft. Collins. CO and an-
other three months in Denver, Lawrence
says. “Basically. WDAF is the only radio
job I've ever had.”

RiGHT PLAcE, RiGgHT TiME

When Lawrence arrived at WDAF, the
top-rated personality in town was KMBE/
Kansas City’s Mike Murphy, with Uncle
Don Ray pulling in big numbers at a

Momings, WIIAF/I(alsas City

daytimer. *I couldn't figure out how a guy
playing country music on a high-end AM
station could be so successful.” Lawrence
says. “Fortunately, four years later Randy
Michaels figured it out. On Feb. 16, 1977,
WDAF switched to a Country format. The
rest is history.”

Lawrence credits his lengthy tenure at
WDAF to being in the right place at the
right time. “You'd think
that playing oldies over-
night would keep you
pretty well buried.” he
says. “Quite the contrary.
The show got so much
talk that, after two years,
when the morning man
was fired, | was immedi-
ately hired to do 5-9am.
Then, after I spent two
years as morning man at
a struggling MOR, we
became WDAF 61 Coun-
try.

“Two years later we
were No. | in the market, and we stayed
that way for most of the next 20 years. The
past couple of years we slipped to sccond
.. then third ... then fourth ... but they
couldn't kill the old girl. We're back to No.
1 in the recent fall book.™

Lawrence and the market have remained
a perfect fit for almost three decades now.
"I couldn’t rationalize leaving a'No. I sta-
tion in a town I fell in love with.” he says.
*Also, when I took the job, I thought I'd al-
ways stay. After all, my hero — Hal Moore
— stayed at KHOW in Denver most of his

To celebrate 20 years with WDAF/Kansas City, David Lawrence got a party — and this

billboard.

career, so why shouldn’t I stay in a town
that's embraced me?"

A Rapio Survivor

Lawrence says that keeping his show
fresh is simply a matter of keeping in touch
with listeners and the ‘world around him.
“Unfortunately, that means getting about
five hours of sleep a day.” he explains.
“Right now I'm big into the reality TV
shows, because most people arc. As a mal-

w

Ax EicaT-Pounp KEEPER

As far as Lawrence is concerned, his
most memorable on-air event took place
when his daughter, Bailey, was born. *I
called our fishing show at Sam, just a few
hours after her delivery,” he says. *I faked
a name, got past the producer. then told the
host all about this ‘cight-pound keeper® |
had landed but couldn’t identify — you
know, ‘pink. no scales.” The guests acted

“| couldn’t ratienalize leaving a Ne. 1 station ina
town | fell in love with,” he says.

ter of fact, | tried out for Survivor /I and ac-
tually made it to the semifinals. That's
about as “in touch” as you can get. Raising
my 25-year-old stepson and our 14-year-old
daughter on the radio certainly helped to
keep it fresh.”

In adding new elements to his morning
show, Lawrence simply sticks with the
things that work. “Reinventing the show is
tough, especially after all these years,” he
says. “There are some benchmarks — Jjoke
of the Day, Comic of the Day, birthdays —
that can never change. However. I’ ve stayed
with what I hear the listeners talk about.
When there’s no talk, there's no future in
the feature.”

Lawrence’s voice. delivery and enthusi-
asm have remained constant throughout his
27 years at WDAF. “I've listened to
airchecks from back then, and I think [ still
sound exactly the same — awful.” he says.
“As far as dynamics, as I got older, so did
my listeners.

“Of course, it’s become increasingly dif-
ficult to draw new listeners to an old AM
station playing music, so I've been careful
to hold on to all the listeners I've been
blessed with. As a result, we do fewer out-
side gags and stunts. I still work alone, but
I’ve had a producer to assist me during the
last five years.”

Lawrence and the Salvation Army have
been partners for many years. In addition to a
huge Thanksgiving fund-raiser for the charity,
Lawrence hosts a golf tounament each spring.
“They benefit, I benefit, and so does the sta-

. tion." he says. “l make myself available to

other causes, of course. family commitments
permitting. 1 believe a jock is more effective
if he doesn’t spread himself too thin.”

e

like they didn't know what the hell it was.
Even the PD, who was filling in for me,
didn’t get it. But our listeners did. Fourteen
years later | still hear about that bit. I think
they sensed my excitement.™

Asked about his most embarrassing mo-
ment on the air, Lawrence says, “It was
right after delivering a spontaneous on-air
culogy for a member of the morning crew
who had passed away the night before. |
went into a canned joke of the day about
some guy dying. I knew his wife was lis-
tening. It killed me.”

Lawrence often dreamed of being a ma-
jor personality in his hometown. Denver.
“But when the offer finally came. I felt that
it would be like starting all over again.” he
says. “Offers from San Diego and Phoenix
were tempting t0o. I was a *Kansas City
Star”; nothing could guarantee I'd be a *San
Diego Star.””

During his time at WDAF Lawrence
has worked for four owners — Taft,
Citicasters, Jacor and Entercom. However,
three of those have been within the past six
years. In the years to come, Lawrence says

|

it will be virtually impossible for a person- |

ality to remain at the same station for two

decades. “The way it's designed, most for- |

mats won’t last 20 years. let alone the tal-
ent,” he says.

For air talent. Lawrence says the advan-
tages of market longevity come down to con-
tacts and contracts. “Longevity goes hand in
hand with success.” he says. “Success goes
hand in hand with long-term contracts. Think
about it: a job you love that you are highly
compensated for and that is secure enough
that you don’t have to worry about tomorrow.
It doesn't get any better than that.”

!
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. Readers’ Poll

R&R’s annual Country Radio Readers’ Poll, now in its 25th year,
features the only slate of award winners selected solely by PDs, MDs

and air personalities at our Country reporting stations. They were
asked to list their choices in eight categories of excellence.

PerrorMER OF THE YEAR © GRouP OF THE YEAR © Best Ausum Fry (MoNUMENT)

Take radio airplay and album sales, add one of last year's most successful tours and
an immense amount of media attention. That’s the basic recipe for The Dixie Chicks® phe-
nomenal success. But coming up with all of those ingredients isn’t an easy task. The Chicks
delivered with equal amounts of talent, creativity and hard work. .

¢ The Chicks saw four singles reach the top 15 on the R&R Country chart during the past
year, including the three-week chart-topper “Cowboy Take Me Away.” Other hits included
“Cold Day in July,” the controversial *Goodbye Earl” and the recent “Without You.”

* All of the singles are featured on the Chicks’ second Monument album, Fly, which
has now sold more than 8 million-copies. When the trio’s 1998 Monument debut, Wide
Open Spaces, received an RIAA Diamond Award last year, the Chicks became only the
fourth country act to have sold more than 10 million copies of a single album. Other Dia-
mond Club members include Garth Brooks, Shania Twain and Kenny Rogers.

* The Chicks also scored big numbers on their Fly Tour, their first roadwork as arena
headliners. Ticket demand prompted the Chicks to extend their tour and make return trips
to Los Angeles and other major markets. The tour also spawned the group’s first prime-
time TV special, Dixie Chicks: On the Fly, which aired on NBC in November.

» The Chicks were also the darlings of the country music awards shows. At last year’s

ACM Awards they received the Best Vocal/Duo
Group honor, and Fly was named Album of the
Year. The trend continued at the CMA Awards,
where the Chicks were named Entertainer of the
Year and took home the Best Vocal Group tro-
phy. Other CMA wins for the group included Al-
bum of the Year for Fly and Video of the Year
for “Goodbye Earl.”

* After an eventful yet exhausting 12 months
the Chicks are officially taking this year off.
Natalie Maines and her husband, actor Adrian
Pasdar, are expecting their first child later this
month. Don’t be surprised to see Emily Robison
and Martic Seidel involved in other activities,
such as Robison’s recent appearance on ABC-
TV’s Who Wants to Be a Millionaire.

* However, the Chicks are writing and collect-

ing material for their third album. They’re expected to begin recording later this year, but

it’s unlikely that the project. will surface before 2002. Despite rumors, there are no plans to
release a live album from last year’s tour.

FemaLe VocaList (Warner Bros.)

After winning Best Female Vocalist honors at
last year’'s CMA Awards, Faith Hill reassured Nash-
ville that she wasn’t abandoning country music. Very
few country acts ever find themselves in the position
to make such a comment. Of course, few can claim
a single as successful as Hill's “Breathe.” -

¢ Hill’s “Breathe™ and *“The Way You Love Me”
each spent four weeks atop the R&R Country chart.
“Breathe™ later spent 16 weeks at the top of the R&R
AC chart, also reaching No. 1 at Hot AC and No. 8
at CHR/Pop. “Let’s Make Love,” Hill’s collabora-

tion with husband Tim McGraw, reached No. 4 on the Country chart.
e Hill and McGraw teamed up for their Soul 2 Soul Tour, which played to more than
1 million fans in 64 cities for a total gross of $45 million. Two shows were taped for Hill’s

first network TV special, Faith?, which aired in November on CBS-TV. The concert spe- |

cial will be telecast again March 18 on CMT as part of the cable network’s “Gotta Have
Faith™ weekend.

e Hill's crossover power was evident when she was featured in a VHI Behind the Music '

documentary. Her performance of “Where Are You Christmas™ was featured in the closing
credits of the Jim Camrey holiday blockbuster Dr. Seuss*® How the Grinch Stole Christmas.

e All of Hill’'s Warner Bros. albums have attained Platinum status — Breathe (5 million),
Faith (4 million), It Matters 10 Me (3 million) and Take Me as I Am (2 million).

 Hill is taking a hiatus from touring this year. However, she’ll be going back to the re-
cording studio. While plans are still undecided, those sessions could result in a holiday album
for release later this year. A nonholiday album isn't expected until sometime next year.

Mace Vocavist (Curs)

HYMGUNHYY
This marks the third year R&R rcaders have awarded Male Vocalist honors to Tim
McGraw. one of country music's most dependable hitmakers. After “My Best Friend" be-
came a three-week No. 1 on the R&R Country chart, McGraw followed it up with two
more hits — “My Next Thirty Years™ and “Some Things Never Change.™

¢ The singies arc from McGraw’s triple-platinum album A Place in the Sun. McGraw
has gone multi-Platinum on four other titles, including Everywhere (4 million), All I Want
(3 million) and Not a Moment Too Soon (6 million). Released last fall, his Greatest Hits
is already double-Platinum. ¥

@ McGraw demonstrated his work ethic last year by again joining the George Strait
Country Music Festival Tour before hiiting many additional cities with wife Faith Hill on
their Soul 2 Soul Tour, the highest-grossing country tour of 2000.

® McGraw added to his trophy casc last year by winning Best Male Vocalist honors at
both the CMA and ACM awards shows.

he ¥
'

I

® During his CMA Awards appear-
ance, McGraw introduced a new song,
“Things Change.” With radio program-
mers recording the show on their VCRs,
“Things Change” generated sizable air-
play, even though the recording had not
been serviced by McGraw's label, Curb.
An official version of the song still
hasn’t been released.

® McGraw is still nailing down a fi-
nal release date for his new Curb album,
Set This Circus Down. Produced by Byron
Gallimore and James Stroud, the album’s first single is scheduled for release later this month.

e McGraw's touring plans for the year still haven't been finalized, but expect him to
hit the road in early summer.
3,,_..v_-qn % "?-'.: ™~
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Best SingLe “I Hore You Dance” (MCA)

 stEEANMWOMACK

|
1
|

Call it a “career song” or a “breakthrough.” but there’s no denying that Lee Ann
Womack's “I Hope You Dance™ will be her musical signature for years to come. After
spending six weeks at the top of the R&R Country chart, Womack rolls into the CRS
with a major AC hit in “I Hope You Dance.”

* Written by Mark D. Sanders and Tia Sillers, I Hope You Dance” won the CMA’s
Single of the Year and Song of the Year awards last fall. Serving as the title track of
Womack’s third album, the single has pushed its sales well beyond the Platinum mark.

* The MCA artist has become onc of country music’s most visible artists, with TV
appearances on The Tonight Show With Jay Leno, Late Night With Conan O’Brien,
The Late, Late Show With Craig Kilborn, The View and other major network shows.

She’ll be featured March 15 on VHI’s
All Access in a program focusing on
country acts crossing over to the pop
world. Others featured include Shania
Twain, Faith Hill, The Dixie Chicks
and Jo Dee Messina.

* Womack performed the song at
the Nobel Prize Concert last year.

* Her performance of “I Hope You
Dance” will become one of the high-
lights of the George Strait Country
Music Festival. She'll continue touring
throughout the summer and early fall.

Vocar Duo (CoLumsia)

' ==MONTGOMERY GENTRY

Montgomery Gentry haven’t
even released their second album,
but Eddie Montgomery and Troy
Gentry are veterans of the Readers’
Poll after getting their first Vocal
Duo nod last year. Their debut al-
bum, Tartoos and Scars, is certified
Gold and features the three singles
they charted last year — “Daddy

Won't Sell the Farm,” “Self Made Man™ and *All Night Long.”

* Montgomery Gentry won two other prestigious awards last year, the CMA’s Vocal
Duo of the Year and the ACM’s Best New Vocal Duo/Group. The CMA win ended Brooks
& Dunn'’s reign. Proving that there are no hard feelings, Brooks & Dunn have invited
Montgomery Gentry to tour with them for the second consecutive year. Brooks & Dunn’s
Neon Circus & Wild West Show Tour. which also features Toby Keith and Keith Urban,
kicks off April 27 in Birmingham.

* Although the Brooks & Dunn tour will hit more than 30 cities before closing Aug. 5
in Pittsburgh, Montgomery Gentry will be performing other dates throughout the sum-
mer. At this point their concert schedule is booked through Thanksgiving.

* Montgomery Gentry's current single, “She Couldn’t Change Me,” is the first release
from the duo’s sophomore Columbia album, Carrying On, set for May | release.

Great songwriters don’t necessarily translate into successful artists, but that’s not the
case with Phil Vassar. It’s tough cnough for new artists to find their way into the top 10,
yet Vassar's debut single, “Carlene,” peaked at No. 4 on the R&R Country chart, with
the followup, “Just Another Day in Paradise,” hitting No. 2 in November. His latest, “Rose
Bougquet,” appears to be following the same path. Vassar co-wrote all 11 songs on his
self-titied Arista debut album.

* Vassar’s songs have been recorded by Alan Jackson (“Right on the Money™), Jo Dee
Messina (“I'm Alright,” “Bye Bye™) and Collin Raye (“Little Red Rodeo™). Tim McGraw,
who previously recorded Vassar’s “For a Little While,” had another hit last year with “My
Next Thirty Years.”

* Vassar used every opportunity to get in front of country fans last ycar, opening shows

Best New Armist (ARISTA)

on the first leg of the Tim McGraw-Faith Hill
Soul 2 Soul Tour and joining Kenny Rogers
for 15 shows. Vassar also toured extensively
with Kenny Chesney. They're repeating the
success this year, with a series of sold-out
shows that extend into early May.

¢ In his spare time Vassar managed to pro-
duce two tracks for Marshall Dyllon’s debut
album, writing the vocal group’s debut single,
“Live It Up.”

* Vassar’s distinction as Best New Artist
marks the second consecutive ycar that an

. Arista act has won in that category of our

Readers Poll. Last year’s winner was Brad
Paisley.
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Continued from Page 55

In addition to his on-air work. -Cannon
b is known for his community work. “My
main charity is a Christmas gifts for chil-
dren thing we do for a couple of weeks be-
fore the big holiday,” he explains. “We call

most memorable on-air event was when his

friends at the station surprised him with a

20th anniversary bash. "It started with a re-
ception in the kitchen with staff,” he says.
“Then it was a four-hour trip down memory
lane on the air, with former bosses, employ-
ces and many of my favorite artists calling

o—

o
-

“Longevity can help open doers Sometimes wiien yon need fo cut

it the Giving Tree, and it has grown so
much through the years. I think I've been
involved for 15 or 16 years now. I also do
appearances at every nonprofit function
imaginable.”

Cannon's longevity at WFMS has made
him a celebrity in Indianapolis. Explaining
the advantages of that, he says, “Everyone
knows your name. They may not listen, but
they*ve heard of your charity work or some
old stunts or whatever. Longevity can help
open doors sometimes when you need to cut
through red tape.™

During his tenure at WFMS Cannon’s

Continued from Page 67

so mad at the constant miscues from the
play-by-play announcer that I slammed my
hands down on the console and began a bar-
rage of words that should not be heard on
the radio,™ he says.

“After [ regained my composure, |
looked up and saw that the mike was still
on. | guess no one heard it. There wasn’t

fv

-

in. What a huge time! They had even hired
a bartender from my favorite restaurant to
come in and mix drinks.”

Consolidation has brought plenty of
changes in the radio industry in recent years.
When asked if he thinks that consolidation
will eventually make it virtually impossible
for a personality to remain at the same sta-
tion for two decades. Cannon replies. “Lord,
I hope not. But the trend is sure heading in
that direction. It depends on the individual
too. You need to have the ability to hold
your tongue at certain times with the knowl-
edge that things will go your way soon.”

more merger-oriented, rather than actual
ownership changes,” he says. “It really
didn’t change our programming.”

Pointing out that *job security is a term
that really isn’t the vocabulary of most ra-
dio people,” Gallo says, “My longevity at
KILT wasn’t planned. It just happened
through good chemistry and the real joy of
doing what we do. The audience has been
forcefully loyal.

L o

"My longevity at KILT wasn’t planned. It just happened through

good chemistry and the real joy
of doing what we do.

P

one call, and no orie on the staff ever men-
tioned it. I sure as heck didn’t bring it up,
and I never had the urge to confess. I just
lefi that one up to experience.”

Nevir A Duir MoMENT

During Gallo's tenure at KILT the
station’s owners have included Linn Broad-
casting, Legacy. Westinghouse, CBS and.
now. Infinity. “The last two changes were

“Since Infinity is known for being 1al-
ent-oriented, what we do at KILT is well
within the overall scheme of things. I don’t
think longevity will ever be out of the ques-
tion in this business. It will. however. con-
tinue to be the exception.

“The primary advantage to longevity in
a market is that people. by nature, are crea-
tures of habit. When they laich on to a fa-
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T.G. SHEPPARD Party Time

OAK RIDGE BOYS Elvira
ALABAMA Feels So Right

© B NP RN

15. DON WILLIAMS Miracles

18. ALABAMA Old Flame

28.  SYLVIA Drifter

34.  STEVE WARINER By Now

41. LEON EVERETTE Hurricane
42. RAZZY BAILEY Friends
43. MEL TILLIS Southern Rain

The Top 30 Of 1981

EDDIE RABBITT Step By Step

LACY J. DALTON Take it Easy

RONNIE MILSAP There's No Gettin’ Over Me
BARBARA MANDRELL Wish You Were Here
KENNY ROGERS | Don’t Need You

MICKEY GILLEY You Don't Know Me

10. CRYSTAL GAYLE Too Many Lovers

11.  DOLLY PARTON But You Know | Love You
12. DON WILLIAMS Falling Again

13. JOMHNNY LEE Prisoner of Hope

14. CHARLEY PRIDE Never Been So Loved

" 16. ROSANNE CASH Seven Year Ache
17. 1.6. SHEPPARD | Loved 'Em Every Dne

19. CONWAY TWITTY Tight-Fittin’ Jeans
20. OAK RIDGE BOYS Fancy Free
21.  ANNE MURRAY Beautiful Are The Believers
22. DOTTIE WEST What Are We Doin’ In Love
"23.  BARBARA MANDRELL | Was Country When Country Wasn't Cool
24.  WILLIE NELSON Angel Flying Too Close To The Ground
25. DAVID FRIZZELL & SHELLEY WEST You're The Reason God ...
26.  JANIE FRICKE I'll Need Someone To Hold Me When | Cry
27. CHARLY McCLAIN Sleepin® With The Radio On

29. HANK WILLIAMS JR. All My Rowdy Friends
30. MICKEY GILLEY A Heartache Tomorrow

31.  JOHNNY LEE Pickin' Up Strangers

32.  STATLER BROS. Don't Wait On Me

33. MERLE HAGGARD Rainbow Stew

35. EMMYLOU HARRIS & DON WILLIAMS | Needed You
36. HANK WILLIAMS JR. Texas Women

37. JOHN ANDERSON I'm Just An Old Chunk Of Coal

38. RONNIE McDOWELL Older Women

39. JOHN CONLEE Miss Emily's Picture

40. TOMPALL & THE GLASER BROS. Lovin’ Her Was Easier

44.  CHARLEY PRIDE Roll On Mississippi

45. CHARLY McCLAIN Surround Me With Love

46. RONNIE MILSAP Am | Losing You

47. CONWAY TWITTY & LORETTA LYNN | Still Believe In Waltzes
48. EARL THOMAS CONLEY Fire And Smoke

49. HANK WILLIAMS JR. Dixie On My Mind

50. DOTTIE WEST Are You Happy Baby

vorite thing — a food, a style of clothing,
even a radio personality — they’re lost
when that favorite thing is no longer there.
“I am continually blown away by the
‘We missed you® phone calls I get for three
or four days after I get back from a vaca-
tion — and I only leave for a weck at a time.
That kind of thing makes the job of main-
1aining good ratings easier, so you can con-
centrate on the overall art form of good ra-
dio rather than the nit-picky little garbage.

a0

“It helps 10 love the city where you prac-
tice your craft. Having been raised in Cleve-
land. I can say that Houston is the greatest
city in the world. The energy of its people,
the five gleaming skylines, the computer
and petrochemical industries and the
sprawling Texas Medical Center provide an
atmosphere where there's never a dull mo-
ment. Our community is as diverse as you
will find anywhere, and we get along pretty
well. It doesn’t get any better than this!™”
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ARTIST TITLE LABEL(S)
DIAMOND RIO One More Day (Arista)

TOBY KEITH You Shouldn't Kiss Me Like... (DreamWorks)

JESSICA ANDREWS Who | Am (DreamWorks)
KEITH URBAN But For The Grace Of God (Capitol)
LEE ANN WOMACK Ashes By Now (MCA)

JO DEE MESSINA Burn (Curb)

GARTH BROOKS Wild Horses (Capitol)

FAITH HILL If My Heart Had Wings (Warner Bros.)
TRAVIS TRITT it's A Great Day To Be Alive (Columbia)
SHEDAISY Lucky 4 You (Tonight I'm...) (Lyric Street)
TIM RUSHLOW She Misses Him (Atiantic)

KENNY CHESNEY Don't Happen Twice (BNA)
MARTINA MCBRIDE It's My Time (RCA}

WARREN BROTHERS Move On (BNA)

BROOKS & DUNN Ain't Nothing ‘Bout You (Arista)
TRICK PONY Pour Me (H2E/WB)

DIXIE CHICKS If | Fall You're Going With Me (Monument)

PHIL VASSAR Rose Bouquet (Arista)
GARY ALLAN Right Where | Need To Be (MCA)
PAM TILLIS Please (Arista)

DWIGHT YOAKAM What Do You Know About Love (RepriseW8)

STEVE HOLY The Hunger (Curb)

MARK MCGUINN Mrs. Steven Rudy (VFR)

PATTY LOVELESS The Last Thing On My Mind (Epic)
CLAY DAVIDSON Sometimes (Capitol)

ERIC HEATHERLY Wrong Five O'Clack (Mercury)
AARON TIPPIN People Like Us (Lyric Street)
KINLEYS I'm In (Epic)

VINCE GILL Shoot Straight From Your Heart (MCA)

MONTGOMERY GENTRY She Couidn’t Change Me (Columbia)

SARA EVANS | Could Not Ask For More (RCA)
CHALEE TENNISON Go Back (Asylum/WB)

KENNY ROGERS There You Go Again (Dreamcatcher)
TERRI CLARK No Fear (Mercury)

LEANN RIMES But | Do Love You (Curb)

NEAL MCCOY Beatin’ It in (Giant)

ALAN JACKSON When Somebody Loves You (Arista)

TOTALPOINTS  TOTAL PLAYS
™ ™

27318
26992
25789
28575
23453
20806
19533
19310
15602
15020
14516
13392
13379
11887
11781
11774
10426
8448
G144
7973
719
6493
6065
5954
5390
5373
5272
4713
an
4348
4206
3935
3566
3188
2345
2263
2003

BILLY RAY CYRUS Burn Down The Trailer Park (Monument) 1926

LORRIE MORGAN & SAMMY KERSHAW He Drinks Tequila (RCA)

CHRIS CAGLE Laredo (Capitol)
MEREDITH EDWARDS A Rose Is A Rose (Mercury)
SONS OF THE DESERT What ! Did Right (MCA)

JOHN MICHAEL MONTGOMERY That's What | Like... (Atlantic)

HAL KETCHUM She Is (Curb)

CLAY WALKER Say No More (Giant)

TYLER ENGLAND | Drove Her To Dallas (Capitol)
LISA ANGELLE ! Will Love You (DreamWorks)
GEORGE STRAIT If You Can Do Anything Eise (MCA)
HANK WILLIAMS Hii | Don’t Know (Curb)

SOUTH SIXTY FIVE The Most Beautifui Gir! (Atiantic)

1906
1789
1761
1733
1665
1465
13n
1077
1002

802

824

809

5463
5371
5116
5184
4766
4116
3926
3853
3086
3086
2909
2679
2699
2463
2268

2421

2025
1727
1735
1680
1602
1367
1166
1220
117
117
1121
1017
919
904
841
829
770
663
451
535
381
398
442
351
378
387
326
299
274
230
219
166
168

140

WPRESSONS

(00)
616769
614909
500793
568730
520043
475089
437659
438504
359149
331625
327779
303800
301290
258004
279112
255582
246972
187532
187847
169500
168837
136715
144124
129629
118150
117820
111730
101591

94611
93800
97868
83816
74588
69928
53820
43013
48672
41666
36472
43843
37705
34485
38077
32689
31410
23789
21540
22972
17425
22361

WEEKS ON
CHART

16
17
14
18
20
19
13
8
8
17
16
7
9
18
4
16
3
8
2

- D) b
(= -]

=S N =k N =k = WO W E N=-5ENLEDINWD= U 00U O oo o W

TOTAL STATIONS!
ADDS

14511
146/0.
14410
14500
14500
14470
14300
1440
143/4
1341
1363
140/5
1340
1371
135/12
125/5
134116
12017
120/9
1103
11010
113
85/16
100/8
96/6
98/2
98/10
8310
80/2
92111
s1n7
6700
8055
78112
31/22
mn
66/45
4600
36/2
4116
628
58/7
350
43/6
4115
331
34/6
40/37
108
1272

146 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total points for the airptay week of Sunday 2/18-Saturday 2/24. Bullets appear on songs gaining points/plays or remain-
ing flat from previous week. If two songs are tied In total points/plays. the song being played on more stations is placed first. Breaker
status is assigned 10 songs achieving alrplay at 60% of reporter base for the first time. Songs that are down in points/plays for three
consecutive weeks and below No. 1 are moved to recurrent. Gross Impressions equals Average Quarter Hour Persons times
number of ptays (times 100). Average Quarter Hour Persons used herein with permission from The Arbitron Company (Copyright

2001, The Arbitron Company). © 2001, R&R Inc.

Most Added.-

AATISTTITLE LABEL(S) A0DS
ALAN JACKSON When Somebody Loves You (Arista) 45

GEORGE STRAIT If You Can Do Anything Else (MCA) 37
LEANN RIMES But | Do Love You (Curb) 22
SARA EVANS | Could Not Ask For More (RCA) 17
DIXIE CHICKS if | Fall You're Going With Me (Morwment) 16
MARK MCGUINN Mrs. Steven Rudy (VFR) 16
CHRIS CAGLE Laredo (Capitol) 16
CLAY WALKER Say No More (Giant) 15
BROOKS & DUNN Ain't Nothing ‘Bout You (Arista) 12
TERRI CLARK No Fear (Mercury) 12
Most Increased
Points ot
ARTIST TITLE LABEL(S} INZgIEN:SE
DIAMOND RI0 One More Day (Arista) +3820

DIXIE CHICKS If | Fall You're Going With Me (Morument) +3532
JESSICA ANDREWS Who | Am (DreamWorks) ~ +3440
BROOKS & DUNN Ain't Nothing ‘Bout You (Arista) +3097
KENNY CHESNEY Don't Happen Twice (BNA) +2304
TRAVIS TRITT it's A Great Day To Be Alive (Columbia) +2036
PHIL VASSAR Rose Bouquet (Arista) +1859
ALAN JACKSON When Somebody Loves You (Arista) +1576

SARA EVANS | Couid Not Ask For More (RCA)  +1534
TiM RUSHLOW She Misses Him (Atiantic) +1448
LEANN RIMES But | Do Love You (Curb) +1298

FAITH HILL if My Heart Had Wings (Warmner Bros.) +1271
SHEDAISY Lucky 4 You (Tonight I'm...) (Lyric Street) +1185
MARK MCGUINN Mrs. Steven Rudy (VFR) +1096
MARTINA MCBRIOE it's My Time (RCA) +965

Most Increased

Plays TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
DIAMONO RIO One More Day (Arista) +734
JESSICA ANDREWS Who | Am (DreamWorks) +131

DIXIE CHICKS if | Fall You're Going With Me (Monument) +710
BRODKS & DUNN Ain't Nothing ‘Bout You (Anista)  +634
KENNY CHESNEY Don't Happen Twice (BNA) +459
TRAVIS TRITT It's A Great Day To Be Alive (Columbia) +411
PHIL VASSAR Rose Bouquet (Arista) +398
TIM RUSHLOW She Misses Him (Atlantic) +322
ALAN JACKSON When Somebody Loves You (Arista) +303
SARA EVANS 1 Could Not Ask For More (RCA) +301

Breakers.:

MONTGOMERY GENTRY
She Couidn’t Change Me (Columbia)
63% of our reporters on it (92 stations)
11 Adds » Moves 37-30

Most Added is the total number of new adds officialty reported to R&R
by each reporting station. Songs unreporied as adds do not count
toward overali total stations playing @ song. Most Increased
Points/Plays lists the songs with the greatest week-t0-week
increases in iotal Points/Plays.

= ) | = BEgS ) N
Maximize Visibility =g
X Cost effective plastic banners for your station.

X We print any logos or designs in up to four spot colors.

X Perfect for concerts, public appearances, expos & giveaways.
X Packaged on a roll and easy to use.

P.O. Box 750250
Houston, Texas 77275-0250
713/507-4200
713/507-4295 FAX
ri@reefindustries.com
www.reefindustries.com
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Wh "m Clear Channel, |
CBY/Infi aiim ellite
Radio, and the largest private
group of stations in Mexico
have in common!

NexGen Digital.

PROPHET SYSTEMS
innovations

877/ 774-1010

www.prophetsys.com

Qﬁ&l dlgltal audio extraction
Ailtomatlc phone call recording

« Flexibility Support 24 hours a day,

« Scalability up to 128 stations seven days a week

A e s Nebworking - State-of-the-art training facility

What sets Prophet Systems apart from
our competitors!

Our attitude towards service and support!

NexGen Digital, the latest generation in a long line of cutting-edge
digital audio systems.
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Country Indicator”

 March 2, 2001
R&R’'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added »
TOTAL STATIONS'  TOTAL  TOTAL ABRTISETIIEERLABELS) e
ARTIST TITLE (LABEL) ADDS POINTS  PLAYS 50+ 4049 X% 08 101 19 ALAN JACKSON When Somebody Loves You (Arista) 15
' ! SARA EVANS | Could Not Ask For More (RCA) 13
GARY ALLAN Right Where | Need To Be (MCA) 331 1776 556 0 0 3 8 15 7 | GEORGE STRAT If You Can Do Anything Else (MCA) 9
) MONTGOMERY GENTRY She Couldn't... (Columbia) 7
JESSICA ANDREWS Who | Am (DreamWorks) 370 4194 1272 1 6 19 9 2 0 CHRIS CAGLE Laredo (Capitol) 6
LISA ANGELLE | Will Love You (DreamWorks) 5A 152 42 0 0 0 0 2 3 | TERR! CLARK No Fear (Mercury) 5
CLAY WALKER Say No More (Giant) 5
GARTH BROOKS Wild Horsés (Capitol) 340 3659 1125 1 3 23 5 1 1 BROOKS & DUNN Ain't Nothing ‘Bout You (Arista) 4
DIXIE CHICKS If | Fall You're Going... (Monument) 4
TERRI CLARK No Fear (Mercury) 286 723 29 0 0 1 1 M 10| o UesliNN s, Steven Rudy (VFR) 4
NEAL MCCOY Beatin’ it In (Giant) 3
BILLY RAY CYRUS Burn Down The... (Monument) 8/0 367 94 0 0 0 1 5 2 CLAY DAVIDSON Sometimes (Capitol) 2
CLAY DAVIDSON Sometimes (Virgin) 2312 1436 419 0 0 1 5 18 7 COLLIN RAYE You Still Take Me There (Epic) 2
, . LEANN RIMES But | Do Love You (Curb) 2
DIXIE CHICKS If I Fall You're Going... (Monument) 37/4 2060 640 0 1 2 12 16 6 | TRACY LAWRENCE Unforgiven (Atiantic) 2
MARSHALL DYLLON Live It Up (Dreamcatcher) 20 132 36 0 0 1 0 0 1
MARSHALL DYLLON You (Dreamcatcher) 21 56 1 0 0 0 0 0 2
MEREDITH EDWARDS A Rose Is A Rose (Mercury) 7 305 84 0 0 0 0 6 1
TYLER ENGLAND | Drove Her To Dallas (Capitol) a0 147 49 0 0 0 0 4 0
SARA EVANS | Could Not Ask For More (RCA) 2613 807 242 0 0 2 1 9 14
VINCE GILL Shoot Straight From Your Heart (MCA) 290 1579 481 0 0 0 10 18 1
ERIC HEATHERLY Wrong Five O'Clock (Mercury) 201 1043 308 0 0 2 3 1 =
STEVE HOLY The Hunger (Curb) 190 M8 37 o0 O 2 6 9 2 Most“,lol;:;:ased
ALAN JACKSDN When Somebody Loves You (Arista) 2115 533 158 0 0 0 1 9 1" ok
KORTNEY KAYLE Don't Let Me Down (Lyric Street) 5N 99 2 0 o0 0 0 o § [|vrmesEs =
DIXIE CHICKS if ! Fall You're Going... (Monument)  +934
TOBY KEITH You Shouldn't Kiss Me... (DreamWorks) 370 4505 1370 2 7 25 3 0 0 BROOKS & DUNN Ain't Nothing ‘Bout You (Arista}  +810
KENNY CHESNEY Don't Happen Twice (BNA) +641
HAL KETCHUM She s (Curb) 3 155 & 0 0 1 0 0 2 | payHiLL if My Heart Had Wings (Wamer Bros,)  +515
’ i TRAVIS TRITT It's A Great Day To Be Alive (Columbia) +5064
WIRCEN il (Egpa) s oSk 18 ' ' ’ 9 ' ! JESSICA ANDREWS Who | Am (DreamWorks}) +463
PATTY LOVELESS The Last Thing On My Mind (Epic) 340 1801 546 0 0 0 8 25 1 ALAN JACKSON When Somebody Loves You (Arista) +461
, . SARA EVANS | Could Not Ask For More (RCA) +346
MARTINA MCBRIDE It's My Time (RCA) 340 2496 757 0 1 1 24 8 0 MONTGOMERY GENTRY She Couldn'... (Columbia) +334
. . TERRI CLARK No Fear (Mercury) +293
NEAL MCCDY Beatin’ It In (Giant) 143 367 117 0 0 0 0 7 7 MARK MCGUINN Mrs, Steven Rudy (VFR) +250
JOHN M. MONTGOMERY That's What |... (Atiantic) 250 1245 384 0 0 0 9 N 5 | CLAY DAVIDSON Sometimes (Capitol) +234
i PAM TILLIS Piease (Arista) +234
MONTGOMERY GENTRY She Couldn't... (Columbia) 23/7 1033 290 0 1 0 2 13 7 | PHIL VASSAR Rose Bouquet (Arista) +232
MORGAN & KERSHAW He Drinks Tequila (RCA) 60 204 8 0 0 0 1 4 q | TMRUSHLOWSheMissesHim (Atianfic) i
COLLIN RAYE You Still Take Me There (Epic) 6/2 97 32 0 0 0 0 1 ]
KENNY ROGERS There You Go Again (Dreamcatcher) 16/ 775 216 0 0 0 2 1 3
TIM RUSHLOW She Misses Him (Atlantic) 31 2552 7719 0 1 3 20 10 1
SAWYER BROWN Looking For Love (Curb) 10 30 12 o0 0 ©0 1 6 3 e
SHEDAISY Lucky 4 You... (Lyric Street) 350 2833 855 1 1 4 V4| 6 2
SONS OF THE DESERT What | Did Right (MCA) 100 436 120 0 0 0 2 5 3
SOUTH SIXTY FIVE The Most Beautiful Girl (Atlantic) 30 121 33 6 © 0 0 2 1 Most Pl;rcreased
CHALEE TENNISON Go Back (Asylum/WB) 170 899 245 0 0 0 4 1 2 ays i
PAM TILLIS Please (Arista) 3N 1743 529 0 o0 1 10 17 3 |MeTewms _ i
DIXIE CHICKS If | Fall You're Going... (Monument) +294
TRICK PONY Pour Me (H2EWB) 330 2299 696 0 1 2 16 13 1 BROOKS & DUNN Ain't Nothing ‘Bout You (Arista)  +255
; . KENNY CHESNEY Don't Happen Twice (BNA) +201
TRAVIS TRITT it’s A Great Day (Columb/a) 310 3117 940 0 3 ] 20 9 0 FAITH HILL If My Heart Had Wings (Warner Bros.)  +161
i ¢ . TRAVIS TRITT It's A Great Day To Be Alive (Columbia) +153
KEITH URBAN But For The Grace... {Capitol) 370 4510 1374 1 9 24 2 1 0 JESSICA ANDREWS Who | Am (Dreamiorks) bt
CLAY WALKER Say No More (Giant) 115 28 N1 0 0 0 0 5 6 | ALAN JACKSON When Somebody Loves You (Arista} +135
SARA EVANS | Could Not Ask For More (RCA) +104
WARREN BROTHERS Move On (BNA) 350 2376 722 0 1 0 21 12 1 | MONTGOMERY GENTRY She Couldn't... (Columbia) +94
, TERR{ CLARK No Fear (Mercury) +93
HANK WILLIAMS 11l | Don't Know (Curb) W M6 4 0 0 0 0 31| Rl N e Steven y (VER) ot
BILLY YATES What Do You Want... (Columbia) M 4 1 0 0 0 0 1 0 |[CHRISCAGLE Laredo (Capitol) +18
PHIL VASSAR Rose Bouquet (Arista) +17
DWIGHT YOAKAM What Do You Know...(Reprise) 210 1420 444 0 0 0 9 13 5 | DIAMOND RIO One More Day (Arista} +70
- — : TIM RUSHLOW She Misses Him (Atiantic) +68
37 Country Indicator reporters in markets 124-202. Songs ranked alphabetically for the airpiay week of Sunday 2/18-Saturday 2/24. .GARY ALLAN Right Where | Need To Be (MCA) +67
©2001, R&R Inc. PAM TILLIS Please (Arista) +65
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23] Butiseye Country Callout

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 2, 2001
BuLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 4-10.

ARTIST Title (quel) ) L LIKE A LOT PI)%T'?IbE NEUTRAL FAMILIARITY -DISLIKE BURN Qu I I s
TOBY KEITH You Shouldn't Kiss Me Like This (DreamWorks)  33.3%. 72.8%  19.3% 96.8%  4.5%  0.3% ALLOUT
DIAMOND RIO One More Day (Arista) 28.5% 65.3%  24.5% 98.8%  4.8%  4.3% e
JESSICA ANDREWS Who | Am (DreamWorks) 290% 645%  26.0% 97.3%  55% 1.3% ASSRORIE TS WREL:
KEITH URBAN But For The Grace Of God (Capitol) 26.5% 635%  26.0% 98.0%  6.3% 2.3% Wagner
TRAVIS TRITT It's A Great Day To Be Alive (Columbia) 26.5% 63.5%  26.3% 97.8%. 6.5% 1.5% abog‘:ﬁz‘jl‘l’:sigfy;:j‘c‘:g:;;"r‘a'f
KENNY CHESNEY Don't Happen Twice (BNA) 195%  63.5% 258%  97.8% 6.8%  1.8% | vorite Country radio station. How im-
RASCAL FLATTS This Everyday Love (Lyric Street) 243% 623% 215% 985%  4.3% 4.5% 5;"?&;8;; ‘::c‘hy‘s’;'nggfsr mg; rf":;;
JO DEE MESSINA Burn (Curb) 295% 61.8%  24.5% 98.8%  7.5%  5.0% | as Alabama. Randy Travis, The
GARTH BROOKS Wild Horses (Capitol) 20.8% 60.8%  32.5% 100.0%  4.5%  2.3% | Judds. Restless Heart. Ronnic Milsap
FAITH HILL If My Heart Had Wings (Wamer Bros.) 26.8% 60.5%  25.8% 96.3%  8.0%  2.0% “T':,‘L‘,"};f,':"',',"f Mooy
DARRYL WORLEY AGood-Day To Run (Dreamworks) 25.5% 60.6%  26.5% 98.0%  5.3%  5.8% | Very imporant: 42%
Somewhat important: 29%
LEE ANN WOMACK Ashes By Now (MCA) 21.3% 59.8%  27.8% 99.5%  6.0% 6.0% | ooeer 0%
DIXIE CHICKS_If Fall You're Going Down With Me (Monument) 22.5%  59.5% 240%  93.0% 7.0% 2.5% Somewhat unimportant: 6%
SHEDAISY Lucky 4 U (Tonight I'm Just Me) (Lyric Street) 22.8% 50.0%  27.0% 96.8%  7.5% 3.3% &‘:.:“P"““"‘ 3%
OWIGHT YOAKAM What Do You Know About Love (Reprise/WB) 25.0%  58.5% _._ 31.0%  98.3% 6.5% 2.3% | Very important: 4%
ALABAMA When It All Goes South (RCA) 24.8% 58.0%  29.8% 97.8%  9.0%  1.0% | Jomewhat importanc 0%
GARY ALLAN Right Where L Need to B&-IMCA) 17.8% 675%  28.8% 97.5%  T:8%  3.5% | Somewhat unimportan: 6%
TIM RUSHLOW She Misses Him (Atiantic) 28.3% 57.3%  28.8% 96.0%  6.0%  4.0% | Notimportantatall: 4%
AARON TIPPIN, People Like Us (Lyric Street) 245% 51%%  26.8% 97.3% 11.0%  2.3% 5::‘,“}:,‘,[,0,13,“: 0%
CAROLYN DAWN JOHNSON Georgia (Arista) 19.3% 56.8%  25.8% 97.0%  9.3%  53% | Somewhatimporant: 28%
PATTY LOVELESS ThesLasFThing Qn My Mind (Epic) 255%  56.3% 208% 942% 7B% ) 10% | Somewhassnimporant: 5%
JAMIE O’NEAL There Is No Arizona (Mercury) 25.0% 56.0% 24.3% 96.5%  10.0%  6.3% | Notimportantat ali: 5%
CLAY DAVIDSON Sometimes (Capitol) 20.0% 555%  265% 89.8%  T.0%  0.8% | o oo 41%
ERIC HEATHERLY Wrong 5 O'Clock (Mercury) 225% 54.8% 21.0% 94.3% 8.5%  4.0% | Somewhat important: 22%
TRICK PONY,Rour Me (H2E/WB) 225% 54.8%  30.3% 985%  9.0% 45% | ;o ;:llzzimponanl' 5%
VINCE GILL Shoot Straight From Your Heart (MCA) 195% 53.8%  27.8% 92.0%  7.8%  2.8% | Notimportant at all: 8%
WARREN BROTHERS MoveOn (BNA) 21.3% 535%  34.0% 958%  6.0% 23% |35
Very important: 48%
KINLEYS I'm In (Epic) 175%  52.3% 348% 95.5% 6.8%  1.8% | Somewhat imporant: 34%
GEORGE STRAIT Don't Make Me.Come Over There And... (MCA) 19.3%  51.8%  33.8% 96.0% 9.0% 15% | Newnll6% -
BROOKS & DUNN Ain't Nothing ‘Bout You (Arista) 21.3% 51.0%  283% 88.5%  B.0%  13% | noimpormmati06e
PHIL VASSAR Rose Bouguet (Arista) 17.0% 485%  30.5% 86.8%  6.0% 1.8% |45-54s
PAM TILLIS Please (Arista) 18.3% 48.3% 320% 91.8% 105% 1.0% |t o
MARTINA MCBRIDE It's My Time (RCA) 18.8% 45.0% 33.8% 96.3%  9.8%  7.8% | Neutral: 20%
STEVE HOLY The Hunger (Curb) 15.8% 43.5%  30.3% 86.3% 10.8%  1.8% | porowhatummportant 8%
portant at all: 6%

MARK MCGUINN Mrs. Steven Rudy (VFR) 12.8% 31.8% 283% T1.5% 93% 2.3%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b)
1Uke It ¢)it's Okay..Just So-So d) ! Don't Like It e)1'm Tired Of Hearing It On The Radio f)10Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample
is composed of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3" each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these reglons and markets. Market selection is determingd by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY., Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattancoga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, M., Ft Wayne, IN., Rocktord, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno,
Bakersfield, Spokane, WA., Riverside-San Bemardino, Boise, Denver, Monterey-Salinas.-© 2001 R&R Inc. © 2001 Buliseye Marketing Research Inc.
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Jessica Andrews
who I Am (DreamWorks)

“I"ve learned so much in the past two years.” Jessica Andrews
says. "I'm like a new person.” A mere 24 months between
albums can mean a lot, especially when you're only now 17.
Being a teenager who has already achieved success. Andrews
admits that she’s often compared to LeAnn Rimes and
Britney Spears. However, she says, “What’s more impor-
tant to me than how people see me is how they hear me. The music.
the songs on Who I Am. must come first and foremost. I chose songs that are unique
musically but universal in what theyre saying. I can only hope people listen to those and
view me as my own person. I hope they recognize that I ve got something to offer that’s
different from everybody else.” Her second atbum, Who { Am, marks her first work as a
songwriter. Collaborating with Annie Roboff (who co-wrote Faith Hill's “This Kiss™)
and singer-songwriter Bekka Bramlett. Andrews says, “We just started thinking about
what we girls really want from our guys. We talked about how we expect to be treated,
and I realized that before anything happens, before you can get serious, you need to find
someone you can trust, someone you can open up to.” The resulting song, “Good Friend
10 Me,” made it to the album — and it only makes Andrews want to write more. She
explains, “It’s rcally important for me to write. Anything I can do to become a better
musician and performer — whether it’s playing an instrument, dancing or writing — is
going 1o be a big goal of mine.” The album’s title track jumps to No. 3 on this week’s
R&R Country chart.

Neal Coty
Legacy (Mercury)

Neal Coty comes out blazing on *Right Down in the Middle
of Us,” the opening track of his debut album, Legacy. In
addition to the obvious country influences, Coty’s music has
the uncompromising tone of America’s greatest roots-rock
acts. Not surprisingly, perhaps. the Maryland native tips
his cowboy hat by covering Tom Petty’s *You Got Lucky™
and Bruce Springsteen’s “Sad Eyes.” Coty co-wrote several songs
on Legacy, most of them with Randy VanWarmer. Explaining his reasons for looking for
other material from Nashville songwriters, Coty says, “We've got greal songwriters here.
1 think I'm a fool if I don’t look outside the well, 1 really do.” Coty excels as a storyteller,
spinning colorful imagery not just in his lyrics, but in his performances. Referring to the
characters in the songs, he says, “These people have been down the road. 1 think country
fans will like this record, because these are their stories, This is who | am.™ He adds,
“This is the record I always wanted to make.”

Pam Tillis
Thunder and Roses (Arista)

For the seventh album of her 10-year career at Arista, Pam
Tillis enlisted the services of two producers she’d worked
with before (Billy Joe Walker Jr. and Paul Worley) and two
new ones (Dann Huff and Kenny Greenberg). Tillis has many
Lalents as a vocalist, but her greatest gift may be her ability
to interpret lyrics and deliver them in an almost conversa-
tional tone. As such, her song choices for Thunder and Roses lean
toward substantive lyrics written from a mature perspective. Tillis says. “If I had to
categorize myself at all these days. it would be as a survivor, and I think it’s because I'm
a chameleon. I've got my writing and recording, there's the family me. and then there’s
this whole other person — this entertainer — out on the road. I sing jazz, R&B and
country. I've done Broadway and Branson. and I'm a member of the Opry. I can’t be
pigeonholed. I'm lucky that at a certain point [ was able to establish an identity. It's
especially gratifying knowing I have this many fulfilling things I can do this many years
inio it, especially since the "90s saw an awful lot of people come and go. Through it ail.
more than anything, I'm proud of the fact that I'm stiil standing.” In addition to the
current single, “Please.” album highlights include Vince Gill’s guest appearance on "It
Isn't Just Raining™ and a duet with her father. country veteran Mel Tillis, on the poignant
*“Waiting on the Wind.” The title track was written by Chris Lindsey. Aimee Mayo and
Marv Green — who also wrote Lonestar’s *Amazed.”

.8 G« ¥ - -R_:Y¥
FLASHBACK
YEAR ACGO
*No. I: “My Best Friend” — Tim McGraw (second week)

YEARS AGO

*No. I: “The Beaches Of Cheyenne” — Garth Brooks

YEARS AGO

* No. I: “I'd Love You All Over Again” — Alan Jadkson

* No. I: “She And I’ — Alabama

iy

* No. I: “Angel Rying Too Close ..” — Willie Nelson

* No. I: “Remember Me” — Willie Nelson

Kickass Personality.

Lia will make YOU a star.

Country's seven to midnight solution
from Broadcast Programming.

Budget Bliss.
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COL