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NEWSSTAND PRICE $6.50
Blink ... It’'s Another Hit

Blink-182 are well on their way to continued multifor-

mat success as “The Rock Show" (MCA) grabs 62 adds
at CHR/Pop this week.
The song is also making
a run for the No. 1 spot
at Alternative, and the
album Take Off Your
Pants & Jacket

contnues o s RADIO & RECORDS.

at il o
www.rronline.com

The Rock Show

JUNE 29, 2001
Complete Clinton Text

This week R&R is pleased to
offer a complete transcript of
former President Bill Clinton’s
keynote address at R&R
Convention 2001. Clinton’s
address touches on the
importance of radio in his
political career and his thoughts
about industry consclidation.
The speech begins on Page 8.

FEATURING THE MULTI-WEEK
#1 SINGLE “I’M ALREADY THERE”
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I'M
ALREADY
THERE

* 5 CONSECUTIVE #1 SINGLES
* 8 #1 SINGLES
* 5 MILLION UNITS SOLD
» FOLLOW UP TO THE 3X PLATINUM
LONELY GRILL
. e “’M ALREADY THERE,” CO-WRITTEN BY
BIAS __  woosecoscn | LEAD SINGER RICHIE MCDONALD

sgantconos Lane.  AEREE ) 2001 BMG Entartainment

NEW ALBUM
and SINGLE f-om the

group that brought you
“AMAZED”

IN STORES
JUNE 26
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THEY KNOW WHO SHE IS:
WXKS WIOG WXYK
WRTS KLRS

ALREADY ON:

WKQI WNCI KMGA

“First there was ShaniaZ3gheiiiFaith=. ther ““Who | Am’ is a great mass appeal song that is
' ' blowing up the phones.”’

=JIMMY STEELE *PD/WNCI*

CLEAR CHANNEL CHR BRAND MGR

‘Who | Am’ is the next @¢
KISS 108 is proud to belor

“This is a female anthem and an adult female
reaction record that has not been seen in years.”
=-MARK ANDERSON *PD/102.5 WIOG*
SAGINAW

who | am
album gold in just 4 weeks!

produced by byron gallimore

mixes by mike shipley and peter mokran

£~
rpmT WWW.jessIcaandrews . Com www.draamworksreccrds.COM 2001 skg music Li.c

wWwWw.americanradiohistorv.com
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management ¢ marketing ¢+ sales

Take a closer look at the R&R Industry
Achievement Award winners for General
Manager of the Year and Marketing/
Promotions Director of the Year as Sales
& Marketing Editor Pam Baker finds out
what this recognition means to them.
This week's MMS section also includes
John Parikhal's Competitive Edge, the
Industry Calendar of Events and our GM
Spotlight, featuring Emmis’ Judy Ellis.

Pages 14-18

INDUSTRY HONORS ITS OWN
Along with stories on this page and in the
MMS section, you'll find a format-by-
format wrap-up of all the R&R Industry
Achievement Awards that were handed
out at R&R Convention 2001.

Throughout this issue

[EL VTS

W!I'// ,90.9 5///4””0/7

When a big-city boy from New York
headed out to a small town in Texas, a
career in broadcasting that helped define
“personality” radio was born. That young
man was Art Roberts, and during his 50-
plus years in the industry he has
dominated morning drive at WLS/
Chicago, programmed radio stations
during the country and published a trade
magazine called The Music Programmer’s
Guide, and he continues to mentor radio
enthusiasts through his website, found,
appropriately, at www.artroberts.com.
Find out more about this dynamic
personality in this week's Legends
column.

Page 31

d THis #] WEEK

CHR/POP

* AGUILERA/LIL' KIM/MYAPINK Lady ...
CHR/RHYTHMIC

* 112 Peaches & Cream {Bad Boy/Arista)

* 112 Peaches & Cream (Bad Boy/Arista;

URBAN AC
« LUTHER VANDROSS Take Yot Out (J)

COUNTRY
< LONESTAR I'm Already There (BNA)

AC
» DIDO Thankyou {Arista)

HOT AC
» LIFEHDUSE Hanging By A Moment (DreamWorks)

SMOOTH JAZZ
+ CHUCK LOEB North, South, Ezst And Wes (Shanachie)

ROCK
« STAIND It's Been Awhile (Flip/Elekira/EEG)

ACTIVE ROCK
« STAIND It's Been Awhile {Flio/Elekira EEG)

ALTERNATIVE
» STAIND It's Been Awhile (Fip/Elextra/EEG)

TRIPLE A
« R.E.M. Imitation Of Lile (Warner Bros.)

(Interscope)

NEWSSTAND PRICE $6.50

THE INDUSTRY'S NEWSPAPER

www.rronfine.com

It doesn’t matter that Cita-
del Broadcasting is based in

the desert. That didn’t stop
Larry Wilson’s ship
from coming in on
Tuesday. And it was |8
more like the Love §
Boat, carrying a
heaping load of cool [&
cash for Wilson, [
President/CEO of |¢
Citadel Broadcast-
ing, and many of the
investors who took
his advice and
bought shares in late
October and early November,
after the company appeared
10 have run aground.

On Tuesday Wilson's Love
Boat — doing business as
Forstmann Little & Co.. a
New York venture capital
tirm — closed on its $2 bil-
lion acquisition of Citadel
and made another public
company a private concern,
retiring the stock symbol

Wilson Makes $49 Million

As Citadel Goes Private
B Forstmann Little closes $2 billion deal

Las Vegas, in the middle of

Wilson

“CITC” from the Nasdaq ex-
change.

Forstmann Little made
good on iis Jan. 16 promise
to pay $26 cash for
each Ciladel share.
Forstmann Little in-
vested $1.5 billion
of its own money,
while J.P. Morgan
Chase & Co. kicked
in another $500 mil-
lion in financing.
The price was a
4! 49% premium on a
~ stock that closed at

$17.50 that day. And
it's a long way from those
bleak autumn days like last
Oct. 25. when Wilson found
himself being grilled by Wall
Street analysts looking for an
explanation of why the group
had lost more than $1 mil-
lion in advertising contracts
in Sepiember alone.

The group — which owns

CITADEL/See Page 24

JUNE 29, 2001
Clinton’s Address, In Full

By Erica FArBer
R&R PUBLISHER/CEO
efarber@rronline.com

R&R tries very hard to provide you with the
best and most accurate information on a daily
basis. Our editors are constantly reaching out to
all of you to stay in touch with what’s impor-
tant and what the changes are, and, hopefully,
we're anticipating where our business is going.

Many of you may remember receiving a fax
or an e-mail in January in which we asked all
of the R&R reporters and many of our label cli-
ents, “If you could hear one speaker at our up-

Clinton

coming convention, who would it be?”

Again, we listened to you. You asked to hear President Bill
Clinton, and we called him. It took a little while, but we were very
fortunate that he accepted our invitation.

President Clinton gave such a stirring address at R&R Convention
2001 that many of you have asked tfor a reprint of that speech. Once
again, we listened: You’ll find a transcript of President Clinton’s ad-
dress — and the Q&A that followed — on Pages 8-12 of this issue.

T

Emmis Has Topsy-Turvy Q1

B BCFincreases 25%, hut ATCF declines 22%

By Jerrrey YORKE
R&R WASRINGTON BUREAU CHIEF
yorke @ rronline.com

Emmis Communi-
cations’ earnings have
long been seen as a
bellwether for compet-
ing radio groups. Its fis- |
cal first-quarter 2001 |
results were unveiled
this week and con-
firmed — rather than
shed new light on —
what broadcasters and
other advertising-de-
pendent businesses have known
or suspected: Post-dot-com re-
covery is a painfully slow pro-
cess. And even big-time gam-
blers are pulling back their bets
on when a recovery might be on
its way.

Emmis’ news of its topsy-
turvy quarter wasn t a surprise:
The company’s broadcast cash
flow grew 25%. from $38.7 mil-

Smulyan

Epic Records Grp.
Elevates Klaiman
To SVP/Promotion

By STEVE WONSIEWKZ
R&R MUSIC EDITOR
swonz@rronline.com

Epic Records Group has
boosted Joel Klaiman to Sr. VP/
Promotion.
Based in New
York, he re-
ports to Exec.
VP/Promotion
Hilary Shaev.

“Joel is an
extremely tal-
ented, well-
rounded pro-
motion execti-
tive,” Shaev
said. “He is an
amazing leader who has dis-
played considerable skill in
breaking records. He’s played a
crucial role in the success of a
wide range of projects, including

KLAIMAN/See Page 39

Klaiman

By Jot Howarp
R&R WASHINGTON BUREAU
Jhoward@ rronline.com

Amid R&R Convention
2001’s exciting
musical perfor- I
mances and inter-
esting conference
sessions were the
presentations of
the R&R Industry f§
Achievement |,
Awards. Infinity 2
Sr. VP/Program-
ming John Geh-
ron beat out
some stiff compe-

honor of Group —
Executive of the Year. and na-
tional awards for Station and
Syndicated Personality of the
Year went to some popular
favorites.

Although he couldn’t at-

Gehron Named Group Exec Of The Year
B KROQ, Stern also honored by R&R readers

KROQ/Los Angeles GM

e Trip Reeb celebrates his
tition  for the gpaton's win.

tend the convention because
he had to take his daughter to
surnmer camp, Gehron was
nonetheless thrilled to
be awarded the
prize. “It’s al-
ways exciting
when your peers
W think you’ve

| done a good job,”
he told R&R.
“To have the
readers of R&R
think that highly
of me was a per-
sonal thrill. I was
pleasantly sur-
prised, to say the
lcast.”

Ard once again, Howard
Stern took home the prize for
Syndicated Personality/Show
of the Year. Stern has taken

AWARDS/See Page 39

lion to $48.3 million, in the
March-May period. while after-
tax cash flow fell 22%.
from $21.9 million to
$17.1 million. ATCF
per share declined from
46 cents to 36 cents.
The net loss was $15.7
million, or 33 cents per
share, compared 10 a
profit of $3.7 million,
or 8 cents. last QI.
First Call/Thomson
Financial’s survey of
analysis had expected a
loss of 28 cents per share. Over-
all net revenue rose from $100.5
million to $137.3 million; radio
net revenue improved from
$54.9 million 10 $65.4 million.
But overall, the outlook is still
murky, according 10 Emmis
CEO/President Jeff Smulyan.
“I’d like to tell you that we have

EMMIS/See Page 39

ClickRadio Picks
Madison As GEO

I Board of directors
taps Hicks, Lawrence

By JuLe GipLow
R&R NEWS EDITOR
Jgidiow@rronline.com
Twenty-
five-year in-
dustry veteran
John Madi-
son has been [
named CEO
of ClickRadio. §
the interactive
digital radio
service that
offers 45-plus
radio stations
via the Click-
Radio Tuner. Madison will
manage the company’s day-to-
day operations, with a primary
focus on building Click-
Radio’s user base. advertising

t
.
A
\
i

Madison

MADISDN/See Page 23

R&R’s VIP subscription package includes a daily fax and e-mail updates! Call 310-788-1625.

www americanradiohistorv.com
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POOTIE TANGIN’ AT URBAN

WQUE WZHT KPRS KIPR WFXA WCKX WQHH WFXM WQOK
WTMP WJTT WHNR WJMI WJZD WJIN WGZB

POOTIE TANGIN’ AT CROSSOVER
KBMB KWNZ WJWZ KBLZ KKUU KKWD KHTN

K

g www.hollywoodrecords.com @
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Arbitron Measures
Mexico City Radio

In Septerber Arbitron will begin
offering its diary-based radio-mca-
surement services outside of the
U.S. for the first time by tabulating
ratings for one of the world's larg-
est metropolitan arcas: Mexico City.
The inaugural book, for fall 2000.
will be released in February 2002.

Arbitron will use a modified
seven-day radio diary that will in-
clude the response “on public trans-
portation” when asking respon-
dents where they listen to radio.
The diaries will also be used to
compile key socioeconomic char-
acteristics for each respondent —
perhaps the most important data lor
advertisers throughout Latin
America. who have long relied on
listener affluence when making
their media buys.

The diaries will be placed ran-
domly in homes throughout
Mexico's Federal District and 23
surrounding municipalities, Ar-
bitron spokesman Thom Mocarsky
told R&R. However. Arbitron will
depart from its stateside processes of
recruiting survey participants by
phone and using the mail to place
and retrieve the diaries and will
instead make door-to-door visits
to households. Mocarsky says

ARBITRON/See Page 39

Bryan Becomes VP/
Sales, Entravision

Gene Bryan has been named VP/
Sales for Entravision's radio divi-
sion. He was most recently Presi-
dent of the Hispanic Media Sales
consultancy.

Bryan has served as Sales Man- |

ager at Caballero Spanish Media
and VP/GM of Katz Communica-
tions, where he developed Katz
Hispanic Media. He has also been

VP/GM of Spanish Broadcasting |
System’s WPAT, WSKQ & WXLX/ |

New York.

“With over 18 years of experience
in sales, Gene is a highly regarded
figure in the media and advertising
industries.” Entravision Chairman/
CEO Walter Ulloa said. “His
knowledge of the Hispanic market-
place will be a valuable asset as we
continue to reach out to the tastest-
growing segment of the U.S. popu-

lation.
BRYAN/See Page 24

R&R Observes
Fourth Of July

In observance of the Indepen-
dence Day holiday, R&R's Los
Angeles, Nashville and Washing-
ton, DC oftices will be closed
Wednesday, July 4.

| HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

|
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By Joe Howarp
R&R WASHINGTON BUREAU
jhoward@rronline.com

What was intended as an effort
by two senior members of the
powerful Senate Commerce
Committee to make a slaterment
about consolidation in the radio
industry turned into a red-faced
fiasco when facts quoted by the
senators in an editorial were
proven incorrect by a radio re-
search company.

In the June 20 edition of the
Washington Post, Sen. Ernest
Hollings — who replaced Sen.
John McCain as Commerce
Committee Chairman — joined
Sen. Byron Dorgan in an edi-
torial calling for “sensible re-
strictions on ownership of me-

Senators’ Facts Are ‘Utterly Wrong’
B Duncan’s challenges Hollings/Dorgan editorial

Highest-Billing Radio Groups

dia properties.” Responding to
those who say the current re-
strictions are outdated, they
wrote, “This argument fails to
note that these restrictions are
not based on narrow antitrust
notions of competition. Rather,
they are grounded in principles
— the promotion of diversity
and localism — that must be
considered distinctly from .our
nation’s competition Jaws.”

In particular, the senators quoted
a “recent news report” that said
four companies controlled a
whopping 90% of the country’s
radio advertising revenues. ‘Drive
across the country, and your car

SENATORS/See Page 24

2000 1999 . Revenue
Rank Rank Owner (in millions)
1 1 Clear Channel $3,794
2 ) CBS/nfinity $2,495
3 4 Cox Radio $482
4 g ABC Inc. $457
] 3 Entercom $392
L 6 6 Citadet $368
7 10 Emmis $285
8 9 Radio One $282
9 8 Hispanic Br. $258
_10_ 11 Susquehanna $250 I
’ Top 10 Total $9,063

Source: Duncan's Radio Market Guide

FCC’s Powell Calls For New EEO Rules

No doubt surprising some
in attendance, FCC Chair-
man Michael Powell re-
cently announced that he
wants to take another shot
at instituting EEO rules for
the commission. Powell
discussed the idea of re-
drawing the agency's belea-
guered EEO policy a day
after a U.S. appeals court
shot down an FCC appeal
to keep the rules alive.

1 was disappointed when the DC
Circuit denied our motion to recon-
sider rejection of our EEO rules.”
Powell told a gathering of telecom-
munications attorneys at a Wash-
ington, DC luncheon on June 20.
Powell said that he intends to rec-
ommend that the commission pur-
sue new rules that “increase em-
ployment opportunily in a manner
that complies with the judicial limi-
tations of the Constitution and that
are not unduly burdensome on the
industry. We may not always agree
on methods, but the goals of pro-

310-788-1625
310-788-1699

310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

Powell

moreinfo @ rronline.com
newsroom@ rronline.com
jil@rronline.com

hmowry @ rronline.com

viding a meaningful op-
portunity to participate in
the communications indus-
try through ownership and
employment are impor-
tant.”

As reported last week
(R&R 6/22), the Washing-
ton, DC U.S. Court of Ap-
peals refused a request by
the FCC to reconsider the
court’s earlier decision to

W
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' Radio One Makes Changes In Atlanta
B WAMJ goes Smooth Jazz; move-in set for Sept.

strike down the commis- |

sion’s rules regarding recruitment
of minorities in the broadcast and
cable industries.

The court’s rejection of the FCC’s
appeal wasn’t the only topic on
Powell’s mind, as he also railed
against those who say he doesn’t
make the best interests of consum-
ers a priority. Acknowledging that

he is “committed to building |

policy that’s centered around mar-
ket economics.”” Powell nonethe-
less said that he is puzzled by the

EEQ/See Page 23
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Radio One has agreed to purchase
a [00kw Macon, GA FM that is all
but set to relocate to Hampton, GA,
approximately 30 miles south of At-
lanta. The company announced
Tuesday that it intends to acquire
U.S. Broadcasting’s WPEZ-FM.
which presently airs an AC format
serving the Georgia communities of

Macon and Warner Robins, for
$55 million.

Radio One will assume control of
the station. at 107.9 MHz, in Sep-
tember. thanks to an LMA in which
Radio One will pay U.S. Broad-
casting $300,000 per month until

RADIO ONE/See Page 24

Premiere Dominates RADAR 69 Results

Premiere Radio Networks cap-
tured seven of the top 10 spots in
RADAR 69, but it was Westwood
One's CNN Max that continued to

hold on to No. 1. The top five are
identical 10 RADAR 68. Among

RADAR/See Page 24

RADAR 69
(Spring 2001, persons 12+)

Rank Network

WW1 CNN Max

Premiere Morning Drive AM
Premiere Diamond
Premiere Morning Drive FM
ABC Prime

Premiere Plus

WW1 Source Max
Premiere Action

Premiere Focus

Premiere Ruby

O WO~ & WN

—_

L Phones

310-553-4330
202-463-0500
615-244-8822

615-248-6655

Winter Spring Change
7,448 7,287 -2.2%
5,808 5,653 -2.7%
4,850 4,967 2.4%
4,203 3,910 -7.0%
3,954 3,871 -2.1%
3,514 3,729 6.1%
3,768 3,493 -7.3%
2,958 3,217 8.8%
2,487 3,175 27.7%
2,935 3,116 6.2%

WEBSITE: www.rronline.com
310-203-8727
310-203-9763
202-463-0432

LE mal

kmumaw @rronfine.com
mailroom@rronline.com
rrdc @ rronline.com

Ihelton @ rronline.com |
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Radio Business

Analyst ‘Strongly Reiterates’
Viacom Rating

[J Another forecasts modest ad growth for radio

By JeFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Wall Street analysts can be a lot like a tough teacher who
rarely smiles, pushes for improvement and grades tough. Then,
as summer break approaches, she smiles brightly and tells the
hard-working student he passes muster. In this case, Viacom is
the student, and it got a more-than-passing grade from highly
regarded Merrill Lynch analyst Jessica Reif Cohen last week,
when she delivered an unusually warm endorsement of Viacom’s

operating style.

In a company update titled “It’s All
About the Free Cash Flow ... Stupid!”
Cohen wrote. *We believe Viacom's
free cash flow-generating capabilities
are a key differentiating factor that
sets them apart from their immediate
industry peers. as well as broader
market comparisons.”

But free cash flow is only part of
Viacom's charm: Cohen pointed out
that Viacom also knows how to rein-
vest its money and has a “disciplined
approach to acquisitions, as well as
share repurchases: the result is fur-
ther enhancement of shareholder
value.” Cohen said she “strongly re-
iterates” her “strong buy” rating on
the company. and she put a 12-month
price target of $80 on Viacom shares.

Disney Gets Mixed Ratings

Cohen also had a report card for
Walt Disney Co.,She reduced her Q3
operating estimate for Disney by $60
million, to $1 billion, and ratcheted
down her eammings per share estimate
by 2 cents, 10 23 cents. “*We estimate
operating income will decline 23%.
primarily due to an estimated 35%
decline in broadcasting-segment re-
sults.” she said. But there is good
news: Disney. Cohen said. is laying
the foundation for growth in fiscal
2002, driven by cost-cutting and de-
clining capital expenditures. She
maintained her “'neutral” rating on the
company. with a long-term “buy.”

Disney did get some love. from
Bankhaus Hermann Lampe analyst

R
"Advertisers should
come back later in

the year and
fuel growth
in 2002.”
—E

Oliver Caspari, who initiated cover-
age on the company and rated it
“market perform,” with a target price
of $30.50 per share. He forecast earn-
ings per share of 78 cents for fiscal
year 2001 and 90 cents for FY2002.

Over at Gerard Klauer Mattison &
Co.. analyst Jeffrey Logston rated
Disney a *“buy” but cut his target price
from $45 to $36. He also dropped his
Disney EPS estimates from 80 cents
to 75 cents in FY200! and from $1.03
to 86 cents for FY2002.

Analyst Forecasts

Modest Ad Growth
Christopher Dixon of UBS War-
burg said last week that he expects
total advertising spending on radio
to improve by a modest 1% in 2001,
but he also forecast a 10% dip for
spot TV and a 2% decline for net-
work TV. Dixon also expects ad
spending to decline 4% for maga-

zines and 1% for newspapers. Still,
he said he's optimistic about the fu-
ture: “If current projections are in
line, advertisers should come back
later in the year and fuel growth in
2002

Clear Channel got a thumbs-up
for its recent European billboard-
company buying spree from Sal-
omon Smith Barney media analyst
Niraj Gupta. who believes that the
international deals are “long-term
positives” for the company. In fact.
that was one of the main points to
come out of a lunch hosted by
Salomon Smith Barney for more
than 90 institutional investors on
June 20 in N2w York.

Clear Channel earlier this month
acquired 20% of German outdoor
firm Wall (R&R 6/15) and won an
outdoor contract from the Singapore
government (R&R 6/8). According
to areport by Gupta, the targeted rates
of return on Clear Channel’s intema-
tional outdoor contracts are 30% to
35% pretax and 15% to 20% after-
tax. Gupta also noted that Clear Chan-
nel Exec. VP/CFO Randall Mays has
said the company is focused on *“tuck-
ins” in its radic clusters, international
acquisitions and stock repurchases.
The analyst said, “We believe that
radio and outdoor offer pricing power
and predictability of growth that is
as good. if not better, than the aver-
age large-cap company.”

Top Investment Picks

Entercom Communications
Clear Channel and Cox Radio are all
top investment picks, according to
Morgan Stanley's Equity Research
department, which each month pub-
lishes its “Analysts’ Top Picks.” This
month media-watcher Frank Bo-
denchak picked the three radio
groups, as well as Lamar Advertis-
ing. as good investments.

BUSINESS
BRIEFS

‘Bloomberg

First-Quarter Ad Spending Down 5%

ccording to ad-tracking firm CMR, total advertising spending has dipped

5%, from $23.8 billion in Q1 2000 to $22.6 billion in the first quarter of
this year. National spot radio took a 24% hit, from $571.1 million to $433.3
million, while network radio fell 18%, from $223.6 million to $182.5 million.
General Motors remained the top advertiser overall, though it cut its spend-
ing 24%, from $676.2 million to $516.1 million.

Wilks, Waitt Close Midwest Deals

ilks Broadcasting has closed on its $30 million puichase of KBGG,

KGGO, KHK!, KJJY & KRKQ/Des Moines from Two Rivers Broad-
casting. Wilks also owns two stations in Springfield, MO and five in
Saginaw, MI.

Waitt Radio has closed on its purchase of 14 Kansas stations from
Goodstar Broadcasting: KXXX-AM & KQLS-FM/Colby; KGNO-AM,
KOLS-FM & KRPH-FM/Dodge City; KZLS-FM/Great Bend; KGLS-FM/
Hutchinson; KNNS-AM & KGTR-FM/Larned; KYUU-AM & KSLS-FM/Lib-
eral; KFNF-FM/Oberfin; KWLS-AM/Pratt; and KILS-FM/Salina. Waitt, which
is owned principally by Norman Waitt Jr., founder of Gateway Computers,
has been operating the stations via an LMA since Jan. 1. Dick Chapin,
Waitt's broker in the deal, told R&R that he is working with the company on
“acouple of deals,” but nothing is final, and no FCC applications have been
filed. Goodstar exits radio ownership with the closing.

Redstone Among Forbes’ Top Billionaires

iacom Chairman/CEO Sumner Redstone’s $12.6 billion fortune put

himin an 18th-place tie on Forbes magazine’s list of the “World's Rich-
est People.” Michael Bloomberg, who owns Bloomberg Radio, is 82nd,
with $4.5 billion, and Clear Channel Chairman/CEQ Lowry Mays places
251st with a fortune of $1.9 billion. Waitt Radio chief Norman Waitt aiso
makes the list, with $1 billion.

Sirius Stock Rises As Manufacturers Add Agere Chip

irius Satellite Radio stock jumped nearly 5% in midday trading Mon

day after Agere Systems reported that Alpine, Clarion, Delphi Delco,
Jensen, Kenwood, Panasonic and Visteon are currently developing radios
that include Agere’s Sirius-capable chipset. The manufacturers are cur-
rently working with engineering samples; final production chips are not ex-
pected to be shipped to the radiomakers until early fall. The news, however,
affirmed that the chips are being developed on the schedule outlined by
Sirius CEQ David Margolese in early April.

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 6% of gross earnings from radio advertising.

Change Since

622100 615101 6r22/01 612200 6/1S/B1.6/22/01
R&R Index 333.26 260.75 26544 -203%  +1.7%
Dow Industrials  10,376.12 10,623.64 10,604.5 +22% 0.1 %_ B
S&P 500 145218 121436 122535 -156% +09%

Looking for NTR?

Online employment advertising is the third
largest revenue generator on the Internet.

Newspapers may own the print employment classified markeF, but radio will own it on the Web!

Simply create a link on your Web site pointing to our Employment-Classifieds software. Our software...
" 1. Becomes your station's very own Employment Center. (It's customized to match your station's existing Web site.)
2. Costs your station $0 to install, maintain, and support.
3. Enables you to receive up to 75% of all the revenue generated. You make money as employers run classified job ads. You are paid monthly.
4. Requires no sales staff in order to generate revenue.
5. Has your name on it. Builds your brand (not somebody else's). Keeps visitors coming back to your site.
6. Comes preloaded with local job openings and resumes of local job seekers. (Also works for national sites.)

wwEmMployment-Classifieds..m

Powered by op Echelon

(the world's largest network

of executive recruiters)

wwWwW americanradiohistorvy com
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Contact Rick Wilhelm at (314] 613- 7835 or rwilhelm@st
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Radio Business

DEAL OF THE WEEK

Dollars to Date: $1,234,305,536

(Last Year: $24,936,944,133)

* WPEZ-FM/Macon, GA Dollars This Quarter: $621,262,935
$55 million (Last Year: $1,355,916,000)
Stations Traded This Year: 638

(Last Year: 1,783)

2001 DEALSTO DATE

Stations Traded This Quarter: 205

(Last Year: 275)

Radio One Takes In Macon

U1 Grabs WPEZ for $55 million, move-in to Atlanta set for September

Georgia
WPEZ-FM/Macon
PRICE: $55 million
TERMS: Asset sale for cash
BUYER: Radio One Inc., headed by
President/CEO Alfred Liggins Il
Phone: 301-306-1111. It owns 61
other stations, including WHTA-FM &
WJZZ-FM/Atlanta.
SELLER: U.S. Broadcasting,
headed by President Don McCoy.
Phone: 478-746-6286
FREQUENCY: 107.9 MHz
POWER: 100kw at 689 feet
FORMAT: AC
BROKER: George Reed of Media
Services Group
COMMENT: Radio One will assume
control of WPEZ via an LMA in Sep-
tember. The company will pay U.S.
Broadcasting $300,000 per month
until the acquisition closes. This is
expected anytime between Jan. 30,
2002 and July 31, 2002. Furthermore,
WPEZ will relocate to a location
based in Hampton, GA, approxi-
mately 30 miles south of Atlanta.

B ate Deal |
Midwest
Communications/

Northern Deal

PRICE: $7.5 million

TERMS: Asset sale for cash
BUYER: Midwest Commumnications
Inc., headed by President Duke
Wright. Phone: 920-435-3771. |t
owns 21 other stations. This repre-
sents its entry into the market.
SELLER: Northern Communica-
tions, headed by President Roger
Ohlrich. No phone listed.
COMMENT: This deal originally ap-
peared in the June 8, 2001 issue of
R&R with an undisclosed price.

Minnesota

KDAL-AM & FM &
KTCO-FM/Duluth

FREQUENCY: 610 kHz; 95.7 MHz;
98.9 MHz

POWER: 5kw; 100kw at 804 feet;
100kw at 600 feet

FORMAT: Full Service; AC; Country

Wisconsin
KXTP-AM, WDSM-AM &
KRBR-FM/Superior
(Duluth, MN)

FREQUENCY: 970 kHz; 710 kHz;
102.5 MHz

POWER: 1kw day/26 watts night;
10kw day/Skw night; 100kw at 600
feet

FORMAT: Children's; Sports; CHR/
Pop

' Florida |
WMIB-AM & WODX-AM/
Marco Island (Ft. Myers-
Naples)

PRICE: $975,000

TERMS: Asset sale for cash. A
deposit of $40,000 will be placed in
escrow, with the remaining balance
to be paid in cash at closing.
BUYER: All Financial Network Inc.,
headed by President David Fleisher.
Phone: 914-946-6300. It owns no
other stations.

SELLER: Costa Communications
Corp., headed by President Patrick
Costa. Phone: 978-686-9966
FREQUENCY: 1660 kHz; 1480 kHz
POWER: 10kw day/1kw night; 1kw
FORMAT: Adult Standards; Adult
Standards

WTBN-AM/Pinellas Park
(Tampa-St. Petersburg)
PRICE: $6.75 million

TERMS: Asset sale for cash
BUYER: Salem Communications
Corp., headed by President/CEO Ed
Atsinger lll. Phone: 805-987-0400.
It owns 81 other stations, including
WTWD-AM/Tampa-St. Petersburg-
Clearwater.

SELLER: Synchronous Media
Group. No phone listed.
FREQUENCY: 570 kHz

POWER: Skw

FORMAT: Business News

| E T A P
. laeorgia
WCOP-AM/Warner
Robins (Macon)

PRICE: $62,500

TERMS: Asset sale for cash
BUYER: Chase Broadcasting Inc.,
headed by President Gordon Van
Mol. Phone: 706-613-7030. It owns
no other stations.

SELLER: Toccoa Falls College,
headed by Exec. VP W.Wayne Gar-
dener. Phone: 800-251-8326
FREQUENCY: 1350 kHz

POWER: Skw day/500 watts night
FORMAT: Christian Talk
COMMENT: This deal originally ap-
peared in the June 1, 2001 issue of
R&R with an undisclosed price.

WXAJ-FM/MHillsboro
PRICE: $2.8 million

TERMS: Asset sale for cash
BUYER: Clear Channel Worldwide,
headed by Radio CEO Randy
Michaels. Phone: 859-655-2267. it
owns 1,187 other stations. This rep-
resents its entry into the market.
SELLER: Union Broadcasting,
headed by Fresident Ben Stra-
temeyer. Phone: 618-564-2171
FREQUENCY: 99.7 MHz

POWER: 50kw at 492 feet
FORMAT: '80s

BROKER: Greg Guy of Patrick
Communications

WAUR-AM/Sandwich
(Joliet)

PRICE: $4 million

TERMS: Asset sale for cash
BUYER: Midwest Broadcasting
Corp., headed by President/CEO
JonYinger. Phone: 248-477-4600. 1t
owns five other stations. This repre-
sents its entry into the market.
SELLER: Catholic Radio Network
LLC, headed Sy President Ken
Carter. Phone: 617-423-0210
FREQUENCY: 830 kHz

POWER: 3kw day/4kw night
FORMAT: Talk

BROKER: John Pierce & Co. and
Media Services Group

F.'-:r:

WFKY-AM, WKED-FM &
WKYW-FM/Frankfort
and WCND-AM & WTHQ-
FM/Shelbyvilie
(Frankfort)

PRICE: $3.86 million

TERMS: Asset saie for cash
BUYER: Clear Channel Communi-
cations, headed by Radioc CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,187 other stations.
This represents its entry into the
market.

SELLER: Commonwealth Broad-
casting Corp., headed by President
Steve Newberry. Phone: 270-659-
2002

FREQUENCY: 1490 kHz; 103.7 MHz;
104.9 MHz; 940 kHz; 101.7 MHz
POWER: 1kw; 3kw at 358 feet; 3kw
at259 feet; 250 watts; 6kw at 328 feet
FORMAT: Oldies; AC; Classic Hits;
Adult Standards; Country

$975,000

$6.75 million

$3.86 million

$3.4 million

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

*WMIB-AM & WODX-AM/Marco Island (Ft. Myers-Naples), FL
*WTBN-AM/Pinellas Park (Tampa-St. Petersburg), FL

*WCOP-AM/Warner Robins (Macon), GA $62,500

e WXAJ-FM/Hllisboro, IL $2.8 million

*WAUR-AM/Sandwich (Joliet), IL $4 million

SWFKY-AM,WKED-FM & WKYW-FM/Frankfort and WCND-
AM & WTHQ-FM/Shelbyville (Frankfort), KY

*WHAG-AM & WQCM-FMWHalfway (Hagerstown-
Chambershurg-Waynesboro, MD-PA)

*WGUY-FM/Dexter (Bangor), ME $1 million
*WEZU-AM/Stillwater (Minneapolis-St. Paul), MN $200,000
o KVLT-FM/Victoria, TX $650,000

o KVLL-AM/Woodbville,TX $70,000

o WVVV-FM/Williamstown (Parkersburg), WV $1.3 million

Il 1 T
yaakila i

WHAG-AM & WQCM-FM/
Halfway (Hagerstown-
Chambersburg-
Waynesboro, MD-PA)
PRICE: $3.4 million

TERMS: Asset sale for cash
BUYER: Dame Broadcasting LLC,
headed by President Al Dame.
Phone: 717-591-3000. it owns 11
other stations, including WCHA-AM,
WIHR-FM & WIKZ-FM/Hagerstown-
Chambersburg-Waynesboro, MD-PA.
SELLER: Gemini Broadcast Group,
headed by Managing Partner James
Albright. Phone: 301-797-7300
FREQUENCY: 1410 kHz; 96.7 MHz
POWER: 1kw day/99 watts night; Skw
at 164 feet

FORMAT: News/Talk; Active Rock
BROKER: Dick Kozacko of Ko-
zacko Media Services

WGUY-FM/Dexter
(Bangor)

PRICE: $1 million
TERMS: Asset sale for cash
BUYER: Concord Media Group,
headed by President Mark Jorgen-
son. Phone: 813-926-9260. It owns
13 other stations. This represents its
entry into the market. .
SELLER: Clear Channel Commu-
nications, headed by Radio CEO
Randy Michaels. Phone: 859-655-
2267

FREQUENCY: 102.1 MHz
POWER: 27kw at 673 feet
FORMAT: Oldies

[ Minnesota |
WEZU-AM/Stillwater
(Minneapolis-St. Paul)
PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Endurance Broadcasting
LLC, headed by Member Daniel
Smith. No phone listed. It owns no
other stations.

SELLER: Smith Broadcasting,
headed by President Daniel Smith.
Phone: 651-426-4888
FREQUENCY: 1220 kHz

www americanradiohistorv com

POWER: 5kw day/254 watts night
FORMAT: Adult Standards
COMMENT: This deal originally ap-
peared in the June 8, 2001 issue
of R&R with an undisclosed price.

At =

KVLT-FM/Victoria
PRICE: $650,000
TERMS: Asset sale for cash
BUYER: Clear Channel Communi-
cations, headed by Radio CEO
Randy Michaels. Phone: 859-655-
2267. It owns 1,187 other stations.
This represents its entry into the
market.

SELLER: Coastal Digital Broad-
casting, headed by President Ben
Benavides. Phone: 361-814-9830
FREQUENCY:92.3 MHz

POWER: 6kw at 299 feet

FORMAT: Soft AC

BROKER: Bill Whitley of Media
Services Group

KVLL-AM/Woodbville
PRICE: $70,000

TERMS: Asset sale for cash
BUYER: Jim Ray Carroll. Phone:
307-877-4422. He owns four other
stations. This represents his entry into
the market.

SELLER: Stargazer Broadcasting,
headed by President Dave Garland.
Phone: 409-283-2777
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Adult Standards/Classic
Country

COMMENT: This deal originally ap-
peared in the June 8, 2001 issue of
R&R with an undisclosed price.

| 2 148 s (]
WVVV-FM/Williamstown
(Parkersburg)

PRICE: $1.3 million

TERMS: Asset sale for cash
BUYER: Bennco Inc., headed by
President/Director William Benns 1il.
Phone: 757-480-6606. it owns no
other stations.

SELLER: Ronald Bishop. Phone:
304-375-2969

FREQUENCY:96.9 MHz

POWER: 4kw at 423 feet

FORMAT: AC
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Now Pillow Talk is available in your market seven nights a week
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Thank you very much. Well, I'm
... [applause continues]. All right ...
Thank you. I appreciate that welcome
very much. It doesn’t really help me.
You know, I'm trying to adjust to my
role as a private citizen, and just as 1
began to get the hang of it, you make
me feel as if I'm still in office. | ap-
preciate that.

I'm actually enjoying a lot about
private life. I like going through air-
ports and, you know, watching people
do kind of a double take. I read a story
last year that Queen Elizabeth made
an unscheduled stop into a little tea
shop for a cup of tea. and a customer
came up and said. “You bear a strik-
ing resemblance to Her Majesty. the
Queen.” And the Queen said, “How
very reassuring.”

She could afford to make jokes like
that, she’s got all her castles still. 1
don’t — | had to move out of public
housing. [ don’t get my news from top-
secret CIA briefings anymore. | have
to listen to the radio.

I'll tell you an interesting story. At
the very end of my term | had this
whole rush of feelings, you know. the
last couple of days. I felt enormous
gratitude. pride in what we achieved.
a few regrets.

But I had one big dose of good
cheer. This year. January the 20th, the
day appointed for the inauguration of
the new president. fell on
a Saturday. And that
meant | got to give one
last radio address. And 1
remember the very first |
one 1 did, 1 talked about
the economic troubles in
the country back in '93
and my plan to do some-
thing about it.

And over eight years.
every Saturday, I was able
to go on the radio and talk
10 Americans about the
great crises and chal- *
lenges and opportunities.
the triumphs and trag-
edies that we face; everything from
the sequencing of the human genome
to protecting vast amounts of natural
resources to dealing with the ¢risis of
ethnic cleansing in the Balkans, the
natural disasters, through our efforts
in education, environment and crime.

My last address, fittingly enough,
on the last day I was in office, was
about the last funds we were giving the
local communities to hire community
police officers. In 1992 | promised
we'd put 100,000 police on the street,
and on my last day in office we pro-
vided funding for 110,000. So we tried
to provide — but ] so looked forward
to that radio address every Saturday,
because it reminded me of the way that
radio had been a big part of my life
from the time 1 was a child, and cer-
tainly of my political life when I was
running for office in Arkansas.

We’ve come a long way since 1916
when David Sarnoff visualized a ra-
dio in every home. I think 1 was the
14th president to use the radio to com-
municate with people. In the summer
of 1919, Woodrow Wilson was on his
way home from Europe, the first
American president ever to travel over-
seas. and he made radio communica-
tion, after several unsuccessful at-
tempts, with his young Assistant Sec-
retary of the Navy, Franklin Roosevelt.

The first commercial siation was
KDKA in Pittsburgh, which went on
the airon November 2, 1920 with news
of President Harding’s election. He
was a newspaper publisher, so he
might have had mixed feelings about
that.

President Coolidge’s inaugural ad-
dress was broadcast by radio; so was
President Hoover’s. In his first year as
president, Herbert Hoover gave a ra-
dio address that contained a really
keen insight about the nature of the
media. He said, ““Of the untold values
of radio, one is the great intimacy it
has brought among our people.”

No one did more to use that than
Franklin Roosevelt with his famous
fireside chats, which did so much to
restore confidence in the country dur-
ing the Great Depression. He reached
80% of the American people.

And I still remember, when I was
a little boy, my grandfather telling me
what it meant to people in our little
hometown to hear the president
speaking directly to them about the
condition of the country. The magic
of the airwaves continues to make a
difference for democracy all over the
world. Just last month, New York
Times columnist Tom Friedman de-
scribed how free radio made a huge
difference last December in Ghana’s
first-ever peaceful democratic transi-

ers are reached by radio every day,
and people spend a higher percentage
of their day from six in the morning
until six at night with radio than with
television or newspapers or maga-
zines. There’s been a lot of consoli-
dation since the Telecommunications
Act of 199€¢. And those of you who
remember that battle know that
there’s been a little more consolida-
tion than sore of us wanted when we
were fighting through the bill.

But the multiple ownership and
markets, as long as one owner doesn’t
own more than half the market. does
make it easier to sell ad packages tar-
geting different demographics and
offers — unfortunately or fortunately,
depending on your point of view —
economic incentives for big compa-
nies to buy up local stations.

One of the concerns [ think every-
one has is whether this will make it
harder for radio stations to maintain
their community focus. Let me say
it's obvious to me that many of them,
whether they re individually owned
or owned by conglomerates, still
work diligently to serve communities.

The Crystal Awards of the National
Association of Broadcasters highlight
the best traditions of community ser-
vice every year. Here in Los Angeles,
KNX has a 30-year tradition of ad-
dressing local issues. They’ve raised

Clinton and R&R Publisher/CEQ Erica Farber.

tion. On election day, people saw sus-
picious activities around voting
booths, they called in, and they were
immediately put on the air. Voters
instantly gathered and chased off
people who were up to no good,
thanks to radio publicity.

The new Justice Minister said,
“The minute people were able to talk
freely and anonymously on the radio
and ask what officials were up to, that
was the beginning of accountabifity
of government in Ghana.”

Friedman recommended that we
make all aid, IMF and world bank
loans, and all debt relief, conditional
on African governments permitting
free radio stations. That ought to re-
mind us what a great treasure radio is.

Of course, I don’t want to overlook
the other part of this convention. The
first-known radio program was on
Christmas Eve in 1906; it consisted
of two musical selections, a poem and
a short tatk. In other words, there was
twice as much music as talk, which
is still a good thing, I think. 1 know
that you spent a lot of time talking
about the enormous changes going on
now in the radio and the music indus-
tries, but they remain a pervasive and,
on the whole, profoundly positive
influence in American life.

Ninety-five percent of all consum-

money for cancer re-
search, anticrime pro-
grams, given books to
schoolchildren — the
kinds of things that make
radio a really community
institution. Radio stations
across the country still
help to mobilize commu-
nity debate, political in-
volvement and charitable
giving. If you put a dollar
value on all the radio and
television airtime given
* free of charge and add the
money raised by stations
- for charity, needy indi-
viduals through disaster relief, it is
greater than the combined charitable
contributions of the top 100 Ameri-
can corporations. So the tradition of
public service is very strong.

Still, we'd have to be blind not to
acknowledge the competitive pres-
sures on the industry now. Mel
Karmazin noted :n his interview with
the L.A. Times last week that Viacom
sets 20% annual growth targets. He
discussed the prices he’d paid for
various radio stations and said, “We
paid more than I would have liked for
almost everything we bought, but the
only time you overpay is when you
don’t grow the business.”

Emphasis on that sort of growth
can force tough choices between prof-
its and public service, between what
matters and whai amuses. Some of
you may have heard Jerry Seinfeld’s
famous crack, “Isn’t it amazing that
the amount of news that happens ev-
ery day just exactly fits in the news-
paper?”

It points out the obvious fact: Good
choices have to be made. And some-
times you wonder whether more is
better. Intelevision, we now have four
full-time networks instead of three,
plus CNN, plus other cable programs,
news programs, Near-news programs,
totally political programs parading as

President Clinton’'s Keynote Address
RR convention: 2001

news programs, and people
who complain when they
have 40 channels instead of
100 on their cable. I guess
they don't like to have to re-
peat so much when they're
channel-surfing. |

That’s what I find — I
like to just go through them
all, and I hate to go through
twice. What does that |
mean? It means people,
more than ever before, have
the option not to watch or
not to listen or not to read &
news at all. And so we live |
in a time where people have |
more information than ever
before, but they really need
a lot of old-fashioned help in.
talking about it and thinking |
it through and putting it in |8
the proper context at the
very time when there may be more
and more pressure not to provide that
kind of service.

And I remember ... Let me just talk
about two things. One is: What's cov-
ered? And the other is: How is it dis-
cussed? My staff, shortty before I left
office, did some research for me and
discovered that last year, there were
24,528 stories on Who Wanis 10 Be a
Millionaire, but just 8,335 on what a
good thing is being done for the Glo-
bal Debt Relief Initiative, which |
confess is a front-page article in USA
Today. There were 12,476 stories
about the TV show Survivor, less than
a quarter of that amount about the
people who were dying of AIDS in
Russia and the former Soviet Union,
where the disease is growing faster
than anywhere else in the world.

In 2000 there were more stories
about Kathie Lee Gifford’s departure
than the global digital divide, more
stories about Darva Conger than
about global illiteracy, and nearly as
many stories about the hot new
scooter New Yorkers are running
around on as there were about the hot
lists of global warming.

The other thing that concerns me
is that it’s not just what’s being talked
about, but how it’s being discussed. 1
don’t know how I would have begun
my political career if it hadn’t been
for radio. I would travel around from
small town to small town in Arkan-
sas. You could always go in to the ra-
dio stations and have a conversation
with whoever was running the pro-
gramming that day, and then, very
often, we'd let people call in.

And there were always a lot of
people who called inof every differ-
ent conceivable view. So-T would get
supported and atiacked, 1 would get
questions, and 1 would have people
give me justa piece of their minds. But
there was a whole pastiche of opinion
and citizenship, and it was really an
instrument of community debate.

One of the things that ] worry about
with the segmenting of the market is
that, in an effort to hold market share,
there’s a temptation more and more
to have programs that only adhere to
one point of view and just reaffirm
your existing failures, whatever they
are, instead of engaging in the kind
of debate which I think is very impor-
tant and debate where the decibel
level is low enough that someone will
listen to who's on the other side.

wwwW americanradiohistorv com

One of the things I loved when I
was president — as you probably
know, in your business — is just be-
cause you're talking does not mean
they’re listening. And so for whatever
it’s worth, I'd just like to offer the
following observations:

We live in a whole new era of hu-
man affairs. For about 20 years now,
we've been at the beginning of what
is loosely called the Global Informa-
tion Age, but it basically means the
end of the Cold War. And the global-
ization of the economy, of culture, of
information technology has changed
the way we work and live and relate
to each other and the rest of the world.
And these changes have been dra-
matically reinforced by the increas-
ing diversity of American society.

If there is a single overriding char-
acteristic to this age. [ would say it is
not economic globalization or infor-
mation technology, but the fact of
interdependence. 1 believe that hu-
man society is more interdependent
today than ever before. and that
means that we have more in common
with our neighbors around the comer,
around the country and around the
world, no matter how different they
are from us, than ever before.

So the great challenge at the
present time is whether we are going
to have positive or negative interde-
pendence. The global economy on the
whole has been an enormous plus.
Notwithstanding the protesters, the
truth is that the poor countries that
have chosen to participate in the glo-
bal economy through open markets
and open opportunities for invest-
ments have grown twice as fast in the
last 20 years as countries that have
kept the markets closed. And a third
of our growth during my presidency
came from globalization. However,
the flip side of that is it can’t continue
— and this is where the protesters
have a point — it can’t continue un-
less more people are brought into the
circle of opportunity.

Two billion people in the world,
half the people in the world today, live
on less than $2 a day; a billion live
on less than a doilar a day; 2 1/2 bil-
lion people have no access to clean
water; a hundred million children will
never go to school, even primary
school, half the kids in Africa. a quar-
ter in India. Pakistan and Bangladesh,

CLINTON/See Page 11
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Call Laura Gonzo @ 317.972.7395
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T.J. Martell Foundation

Sfor Leukemia, Cancer
and AIDS Research

Founded by the Music Industry

OPEN LETTER TO THE INDUSTRY

The T.J Martell Foundation is proud to announce that the 14" Annual Music Industry Roast has
been cancelled.

Yes...we said “PROUD”.
Why? Because when you cut to the quick, the T.J . Martell Foundation is all about CURES.

We struggle every day to raise funds so that our doctors can struggle to find breakthroughs that
can eventually lead to ...CURES.

This year’s Roast Honoree, Dan Kieley, has also faced a struggle. He is now at a point where,
we hope and pray, he can have a personal breakthrough towards that elusive goal ...a CURE.

The T.J. Martell Foundation will do everything we can to help him find that cure. THAT, as
already stated, is what we’re all about...and THAT is what we’re proud of.

We’re sure all of you applaud Dan’s efforts and will support him in every way that you can.

So...yes...we are proud to announce a cancellation. We’ll be even prouder when we can
announce a rescheduled date.

b ﬂ@@

/

Tony Martell Kid Leo
Chairman Columbia Records
T.J. Martell Foundation Chairman, T.J. Martell Foundation Music Industry Roast

:
|
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Clinton

Continued from Page 8
a quarter in the poorest countries of
East Asia; one woman still dies ev-
ery minute in childbirth: and one in
four of all the people who die this year
will die from AIDS, TB, malaria or
complications from diarthea. rooted
in the fact that children never got any
clean water to drink. So there are the
positives of globalization and the
negatives. And if we want 10 have this
be a positive era of interdependence,
we have to expand the circle of op-
portunity.

The same thing is true in many
other contexts. The same technology
we have that allows you 1o have
smaller and smaller cell phones ...
Indeed. | almost think that, you know,
it’s become a status thing now that if
your cell phone’s too big, you're not
cool. And if it’s too small, and you're
big like me, your fingers can’t hit the
numbers anymore. But I want to
make a serious point here.

That very same téchnology that
gives you those little keyboards that
are now plastic and light and carry all
your messages and information can
be used to make weapons that are
smaller and smaller, of immense
power and much more difficult 10
detect. The same global economic
technology that allows us to have
growth also causes the most rapid rate
ol global warming that we've ever
made. So we have to ask ourselves:
Is this going 1o be an age of positive
interdependence or negative? And
what do we do to emphasize the posi-
tive and minimize the negative?

1 read a book last year which | have
been recommending to people. liter-
ally, all over the world, by a man
named Robert Wright, called Non-
Zerd. It was one of those books that
love to read because the author said
what | had been thinking for a very
long time but more clearly than | had
been able to say it. And you've all
read books like that, where somebody
says somethiing you believe, so you
immediately conclude the author is a
genius. | reached that conclusion with
no reservations in this case.

But let me just basically say.
stripped down 1o its essentials, the ar-
gument of the book is that Irom the
dawn of human history to the present
time. as socicties have grown and ac-
commodated new technologies and
more difterent religious and racial and
other backgrounds. and its economies
have gotten more sophisticated. they
have become more and more complex;
and the more complex societies are,
the more people have 1o look for non-
zero-sum solutions.

Non-zero is a shorthand term from
game theory. In game theory, a zero-
sum game is like the basketball game
between the Lakers and the 76ers. In
order tor one side to win, another has
1o lose. That's a zero-sum game. A
nen-zero-sum game is one that in or-
der for you to win. | have to win 100;
one where there is mutual benefit.

Obviously, we live in a society
where, 10 some extent, both are true.
For example. companies compete
with each other in a given market for
market share, but they all do better if
the stock market runs.

And you ought to ... It would be
interesting for you to think about the

way your life is organized and the
kind of endeavors you engage in and
ask yourself which are zero-sum
games and which are non-zero-sum
games.

But Wright argues that basicaily
we have now reached a point in the
development of human society that
our interrelationships with people
around the world are so deep and so
complex that we¢ must relentlessty
search for non-zero-sum solutions
where we can all win.

And 1... I believe that. I-spend a
lot of time going around the world
reiterating the statistics that I just
talked to you about because I believe
that all great contests that are essen-
tially political or social in nature are
ultimately contests of ideas.

The great French writer Victor
Hugo once said — and a line Martin
Luther King used to quote — that
there’s nothing in life more powerful
than an idea whose time has come. He
might have equally said there’s no
greater bane in life than an idea that
hangs around long afier its t1ime has
gone.

And that’s the fundamental prob-
lem with the debate over global
warming today. Because more people
in most positions of responsibility
believe that a society cannot grow
rich, stay rich or get richer unless we
put more greenhouse gases into the
atmosphere. And in the Industrial
Age, that was absolutely true. But
given available information. tech-
nologies for energy conservation, al-
ternative sources of energy and new
developments that are just over the
herizon. that is not going to be true
anymore. And there is already a tril-
lion-dollar untapped market for en-
ergy conservation and alternative en-
ergy sources in the world.

America would be creating more
jobs, growing faster and helping poor
countries grow more rapidly if we had
a genuine globai commitment to the
idea that, through conservation and
aliernative energy, we could stop this
global warming trend: otherwise.
we're going to be in serious trouble
and. in 40 or 50 years. you're going
1o have dramatic changes in the agri-
culture production patterns all over
the world; you'll have some flooding
in island nations in the Pacific; all the
work we did to save the Florida Ev-
erglades will go away when the wa-
ters come over it and the sugar-cane
tields in Louisiana and other places.

And we know that this is going on.
But this is not a ... Normally. when
you see these debates played out in
the press. it's as if, you know, there’s
a big fight between people who take
my view on the one hand and the en-
ergy companies’ on the other. and it’s
all about money and power.

Well, there is some of that. But the
fundamental thing here is it's a battle
over an idea. What are the facts? Is it
possible for people to have prosper-
ity. for poor people to grow into pros-
perity and for us 1o have sustainable
economic growth over the long run
without putting more junk into the
air? And that’s a lact question.

Bul this is no less important than
our putting a person on the moon or.
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June 29, 2001 R&R @ 11

0&A
One-0On-One With Bill Clinton

Upon the conclusion of President
Bill Clinton's address, R&R Publisher/
CEO Erica Farber took the stage for
a question-and-answer session.

EF: When we invited the presi-
dent to join us, and | said, “Are you
going to take Q&A?” he said, “Sure.”
But, in order to make it fair, because
we have limited time, he suggested
that | send an e-malf to people that
had been registered to the confer-
ence and ask you what some of the
questions were that you wanted to
hear.

So what | tried to do — and hun-
dreds of you literally sent me back e-
mails — is take the best of the best,
if you will, and put together some
questions. So I hope that we've done
you proud today:

The first question was asked:
Who was your first radio personality
that you remember that you liked and
went out of your way to listen to you?
And what kind of radio stations do
you listen to today?

BC: Well, | remember two per-
sonalities from my childhood. First,
there was a great radio program that
was broadcast out of Chicago set In
a little country store in Western Ar-
kansas called Lum & Abner. There's
nobody here in the audience old -
enough to remember this but me, but
| knew about that, | listened to that. |
also listened to Harry Caray broad-
cast baseball games when | was a
boy. And | used to ... | don't recom-
mend this for your children, but | used
to do my homework when | was in
grade school listening to baseball
games at night. And | have very vivid
memories of those baseball games,
who the players were and what they
did, and how he made it come alive
for me.

EF: And what are you listening to
today?

BC: Today, | listen mostiy to sta-
tions that offer jazz music or contem-
porary music, and news programs.
You know, | listen 10 NPR, and | lis-
ten to the channels that are around
in the New York area when I'm trav-
eling that have music | like. It's easy
to please me, because | like all kinds
of music.

EF: Between 1982 and 1999, the
time that Americans sit in traffic jams
has increased from 11 hours a year
to 36 hours a year, and, in fact, in Los
Angeles it's 56 hours a year. The im-
pact of traffic congestion on our
economy and our health and family
has become tremendous. And do you
think there’s any real hope for any
real improvement, or are future gen-
erations destined for a traffic quag-
mire and a reduced quality of life?

BC: | logged some of that time
myself yesterday. Reminds me of
what Mark Twain said about being a
dog. Mark Twain said, “It does a dog
good o have a few fleas, it keeps him
from worrying so much about being
a dog” Think about it — it gets better
when you think about it. Well, first, |
think there are only three options if
you want to ... Let's oversimplify this.

People can either get in their cars
and travel less, which could happen
as more and more people work at

home. When | be-
came president in
'93, only 3 mfliion
people were mak-
ing a living at
home primarily.
When | ran for re-
election, it was up
to 12 [miliion), and
when | left office it
was over 20 mil-
lion people. But
that's not going to
be significant, be-
cause people still —
want to get out and around, even if they
start shopping on the Internet and have
things delivered to them. But there is
at least a possibility that people could
be induced to stay off the road at the
peak travel times when others who
have to travel have to be on there.

The second thing is we can have
more mass transit. And | think we
should. | tried repeatedly — and nor-
mally without success — to get more
money put into Amtrak and Into high-
speed rall in America. | was just in
France, and | saw the announcement
of another high-speed rail line being
opened there and how many people
were riding it. | think, in the end, we will
conclude that this is a public expense
we ought to undertake and that we
should use more mass transit.

The third thing | would say is that
we can have smarter travel. | saw the
other night a special on some people
in Northern California who are access-
ing the computer program there in their
car which would tell them what the traf-
fic patterns were in their area and what
they were projected to be for the next
couple of hours and give them the best-
possible route. And we're moving to-
ward almost automated travel on the
big arteries where the cars will essen-
tially take themselves where they're
supposed to go with the minimum
amount of friction. Now, there are some
cases — for example, Washington,
DC, which has, [ think, about the worst
traffic backlog in the country now, at
least in the rush hour — where you
may have 10 just build more roads. But
it's simply not practical in some places
to do this.

So i think we're either going to have
to have computer-assisted smarter
travel or less travel, at least at peak
hours, or more mass transit. And when
we get tired of sitting in those cars,
eventually there will be enough public
support to do this. But we should have
done a variation of all of this to a
greater extent earlier than we have.

EF: Thank you. What was the most
difficult decision you had to make while
you were in office?

BC: {Laughs] | don't know. | think
the reason | laughed is that there were
— there were sO0 many that were diffi-
cult that it's hard to say which one was
most difficult. | think that, in a way, the
most intellectually challenging decision
I made was putting together the eco-
nomic plan in 1993, reconciling all the
interests in trying to get it just right so
that we would maximize the short-term
economic benefit of bringing the defi-
cit down and bringing the interest rates
down and maximize the long-term ben-

R&R Publisher/CEO Erica Farber and Clinton.

efit to the country of investing in edu-
cation and science and technology
and the skills of the American people.

It was an incredibly complicated
operation, it took endless hours. And,
| think, based on the evidence, we
got it pretty well right. Now, the most
wrenching emotional decisions were
always those Ihat required the use of
millitary force. And | did that a fair
number of times, and they were al-
ways difficult. | mean, when you use
a lot of it — as we did in Kosovo,
where I'm absolutely convinced we
did the right thing — innocent people
will die along with combantants, and
that's a burden to bear, and it's al-
ways hard.

The category of decision that
was difficult for me was when | knew
we ought to be doing something and
| couldn’t quite get enough support to
go along. It took us about two years
to get the allied support necessary to
move in Bosnia. And a lot of people
died there, and 2 1/2 million people
were made refugees. We learned
something there and moved much
more quickly in Kosovo, saving a lot
more lives. But those are kind of
some of the difficult decisions. Let me
also say that a president is blessed,
if you have a good team, to have
people who try to work through these
things and come to a consensus.
And sometimes — unless you just
have to go against all your advisors
— the decisions you might think are
hard turn out to be easy. And I'll just
give you one example of that.

When Mexico was in trouble back
In '95, and the peso was collapsing,
and they needed a loan, they needed
help from us, and the whole Latin
Amaerican economy was in peril —
indeed, markets in emerging coun-
tries in Central Europe, in Poland and
Hungary and the Czech Republic
were shaken by what was going on
in Mexico, and confidence was wan-
ing — everybody in Congress came
out and said, “Don’t do it" And a poll
In the morning papers said that, by
81 to 15, the American people do not
want me to give financial assistance
to Mexico, a fairly unanimous opin-
ion. And when my economic team
came in to see me that night, they
said, “We think we have to do this.”
And they explained what was going
to happen: There would be a million
illegal immigrants in South Texas and
Arizona, the Mexican society would
be destablized, the economies of
Latin America woulid collapse.

Q&A/See Page 12
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you know. developing the protease
inhibitors that have turned AIDS for
50 many people from a deadly disease
into a chronic illness. We can change
the factual environment in which we
operate.

But it matters how people think
about it. And it begins by understand-
ing the nature of interdependence and
a willingness to seek a solution in
which we can all benefit. If you ...
Probably the most painful place in the
world today. where there is — where
we have reverted 10 non-zero ... or re-
verted 10 zero-sum thinking — is the
Middle East. Last year, we were so
close to a comprehensive peace in the
Middle East. Now we see all this kill-
ing. and everybody’s gone back to
zero-sum thinking. This 1s the home-
land of the world's three great mono-
theistic religions. We ought 10 be able
fo prove that what they have in com-
mon is more important for the way
people live day-to-day than their dif-
terences.

But we are now back to where
people are speaking as if one person’s
right to exist in a place is another
person’s humiliation, one person’s
work of God is another person’s act of
terrorism. There has to be a truth we
can share if the world of the 21st cen-
tury is going to live up to its potential
in.our dreams. And that's the most im-
portant lesson I have.

The thing I liked about radio when
I was a boy is it made me feel part of
the community. The thing I liked about
radio when I started using it relent-
lessly when [ was running for office
and advertising on it and doing call-in
programs and doing ... buying time for
question-and-answer programs, is that
it gave everybody a chance 1o partici-
pate — my biggest supporters, my
biggest critics, all the skeptics — and
we were all in there together.

We didn’t segment the market so
that only people who agreed with me
could call and they could scream at
the top of their lungs about what a
genius I was. It was an instrument of
community solidarity. And out of our
differences, because of the way we
related to each other, we reaffirmed
our common humanity and our com-
mon interest in building a future. That
is a long way from what we saw tragi-
cally in the Middle East in these last
few weeks, where a young person
straps himself into a deadly package
of bombs and kills 20 kids at a disco,
and some people of his faith say that
he has certainly gone to heaven be-
cause he’s done a wonderfut thing. |
think that it is one of the great ironies
of the age in which we live, that we
are on the verge of these enormous
scientific discoveries — and I'll just
mention a few — and the younger
people in this audience still in their
child-bearing years, [ believe. will
have children with a life expectancy
of at least 90 years because of the
sequencing of the human genome and
the development of microtechnology,
of nanotechnology. which will put
supercomputing power on an instru-
ment the size of a teardrop and enable
us to identify cancers when they're
only a few cells in size, meaning that
none need metastasize beyond the
ability to treat and eliminate.
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We have identified the genetic
variances for Parkinson’s and breast
cancers already; we’re close to a so-
lution to Alzheimer’s. We're going to
find out what's in the black holes in
outer space. We’re still making new
discoveries in the deepest depths of
the deepest rivers and ocean beds in
America and around the world.

We are working on digital chips
that can be programmed to replicate
the nerve functions of damaged spinal
cords so that people literally may be
able, within a couple of years. to get
up and walk who have been paralyzed
for years. I mean, this is an amazing
time. Scientists that we were funding
when I left office through the agricul-
ture department are working on trans-
forming- biofuels — not just comn for
ethanol, but everything from rice hulls
to weeds to any kind of biofuels at all
— into fuel that can be used in cars
with a ratio of one gallon of gasoline
to eight gallons of biofuel. Today, etha-
nol all over the world takes seven gal-
lons of gasoline to make eight gallons
of biofuel. That would basically give
everybody 500-mile-a-gallon cars and
solve one-third of the global warming
problem right there.

So these are the kinds of things that
are going on. And it would be tragic
indeed if, because we lost our sense of
community around the block, around
the country, around the world, we gave
into the oldest demon of human soci-
ety, which is the fear of the other and
the lack of understanding of people
who are different from us, which
quickly goes to rejection, to hatred, to
demonization, and then to violence.

And that is the great ... both the
promise and the great dilemma of the
age in which you live. And so when
you feel it in your business — you
know, what is pulling you toward re-
inforcing division, what is pulling you
toward being a community service
operation that reinforces community
not by hiding differences, but by bring-
ing them all together so that people can
resolve them together instead of pull-
ing off into armed camps — when you
do that, you should understand that you
are part of a great debate that is going
onin our country and. in a larger sense,
throughout the world, about what the
21st century world will be like.

I honestly believe that we have the
greatest opportunity we’ve ever had
to build a future of peace and pros-
perity and a genuine sense of shared
destiny, the kind of thing that we all
want for our children. But to do it.
we’ll have to take all of our children
along.

And to succeed. we'll have to have
ways of talking together and being to-
gether and being drawn together that
I will always associate with radio be-
cause what it ... the role il played in
my life, both before and after | became
involved in politics. So I hope you'll
think about that. And you'll see all
over now — just think about that. You
will see lots of manifestations of our
growing interdependence, for good or
ill, and you'll have io ask yourself now.
from now on, in your business and in
your family and in your community
and political activities: Is there a non-
zero-sum solution? Is there a way we
can all win so that we can build acom-
munity that our kids deserve? Thank
you very much.

Transcript prepared by Tonia Webb.
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And | stopped them after about
three minutes. | said, “We don't even
need to discuss this. This is a no-
brainer. We have to do this™" And one
of my aides said, “Mr. President, there
was a poll in the moming paper say-
ing that the people are 81 to 15
against your doing this." | said, “Well,
of course it looks like a bad deal, and
if it turns out to be a bad deal, they"l
hold it against me. But | think it will
be a good deal, and then they wilt
think that'’s what they hired me to do,
because | have more information.” So
Mexico paid back the loan ahead of
schedule, with interest, and they just
had their first free and competitive
election ever with more than one
party, and they've done very well.

That looked like a hard decision.
But for me, it was easy. The harder
ones were the ones where there
were lives at stake, they were intel-
lectually complicated and the stakes
were high, or my advisors could not
even come close to agreement, so |
just had to be like Solomon and split
the difference.

EF: You did make mention of the
Telecommunications Act. And obvi-
ously, I'm sure, that's on the top of the
mind of everyone in this room. How
does the reality of today's broadcast
industry compare to the vision that
you had when you signed this bill?

BC: it's facilitated the develop-
ment of the wireless industry in the
whole telephonic area, we were
able to have more competition, and
it's reatty worked quite well.

In addition to that, we got the E-
rate out of it, which got discount
Internet connections to schools and
hospitals andlibraries across
America. Before the act passed, only
about 14% of the schools and 3% of
the classrooms were connected to
the Internet; now, it's over 90% of the
schools and 65% of the classrooms,
So in all that area, it's done a really
good job.

There's no question that when it
comes to radio stations, for example,
it's facilitated consolidation. And we
had a big argument about it, and Vice
President Gore and | tried to argue
for a more pro-competition provision
in the act, and we lost. | mean, | did
the best | could. | got a ot of changes
in the act. But it passed overwhelm-
ingly and 1 felt it would do more good
than harm, so | signed it. But | have
not been surprised by the increased
consolidation. And, as you could
probably tell from my remarks, | have
mixed feelings about it.

EF: How do you plan to use the
skills that you've gained from your
eight years in office for the good of
the country now, moving forward?

BC: Well, | am opening an office
in Harlem next month, and { will be
there. Come see me. it would be
great. And I'm building a library and
an educational program in Little Rock
where | was governor and lived for
many years. And in the two places,
I'm going to do at least four things,
and 'll mention them. We're going to
have a project on ... well, let me back
up and say something general.

What a president has is very
broad powers, enormous powers, but
they're often highly diffused, because
you can't control what happens in the
morning and you have to react to
what happens, be it a flood in the Mis-

slssippi River or a hostage crisis
somewhere halfway around the world
or whatever. When you're not president
anymore, you fose a lot of the power,
but you have the ability to take your ex-
perience and your contacts and try to
focus it to have impact and influence
in a few areas of critical importance.

For me, those are bringing eco-
nomic opportunity to poor people in
poor places in America and around the
world. We worked very hard on that
through our Empowerment Zone Pro-
gram; we passed something called a
New Markets Initiative right before ! left
office, designed to give people incen-
tives to invest in poor neighborhoods
that aren’t part ol our prosperity. And |
spent a lot of time on that around the
world. So we're going to work a lot on
economic opportunity. The second
thing I'm interested in is racial and re-
ligious reconciliation at home and
around the world.

And the third thing I'm interested in
is helping people solve their own prob-
lems. 1 just got back from a trip to Af-
rica where | went with President
Mandela to South Africa o try to help
build a sense of volunteerism there.
And | took a lot of our Americorps vol-
unteers down there from a project
called City here to help them help de-
velop young people working together
across racial lines in the community.
And then | went up to Nigeria to the Af-
rican AIDS conference, and Kofi
Annan said, “Well, we need a $7 bil-
lion trust fund to buy these drugs to get
it to the countries”

And then | was the bad guy, and |
said, “Yeah, but you're not organized to
use it yet. You got to figure out how
you're going to distribute the drugs,
teach people how to use It, monitor it”

I'm interested in trying to get more
investment into poor areas around the
world, but to do it, we have to increase
their capacity to solve their own prob-
lems. So | will have a foundation that
will be doing that. In addition to that,
we'e going to have an education pro-
gram associated with my library to
give people graduate degrees in pub-
lic service to try to encourage the best
young people to go into public service.
And I'm trying to put together a private
program to get employers to give
young people a year off, rising up
through their companies, without hurt-
ing them in their progress in the com-
panies, to work in locat, state or fed-
eral govemment for a year. The White
House Fellows Program is a great
program, but there are fewer than 20
of them every year. | think if you had
5,000 or 10,000 young people who
are in private-sector careers taking a
year off to work in the government,
after a few years it would change the
relationship between government and
business forever in a way that would
benefit both. So those are the things
that | intend to be doing.

EF: Sounds like you're going to be
busy. And my last question — there’s
a rumor that you're a big fan of Stevie
Nicks and....

BC: And what? [Crowd laughs.]

EF: No, no.

BC: I've learned the hard way not
to leave those dangling “ands” out
there. [Crowd laughs.] What is that?
And what? And what?

EF: I'm speechiess on that one. Is
there a story or something? How were
you first exposed to Stevie Nicks, and
how did you become such a big fan?
[Crowd laughs.] All right, alf right. This

Stevie Nicks

is a tough crowd.

BC: No, no. {Laughs.] She still
doesn’'t know what she said!

EF: I do know what | said!

BC: | have never been exposed
to Steviel

I'll tell you a story. You know,
nearly everybody my age was a big
Fleetwood Mac fan — nearly every-
body — and, therefore, loved her.
But I'll teil you a story about how It
happened in the modem times here.
I was in Los Angeles in 1991.1 had
not decided to run for president at
the time, but | was looking at it. A
young man volunteered to drive me
around to the events that | was at-
tending.

It was a beautiful sunny day iike
this, and back then we still had tape
decks in cars. So we're driving down
the road in, you know, a modest traf-
fic jam, and this young guy who's 20
years old looks at me, and he says,
“You know, Governor, | think you're
going to run for president next year,
and if you do, this should be your
theme song” This kid's 20 years old,
and he puts the tape in and starts
playing “Don't Stop Thinking About
Tomorrow." True story.

And the young man later did
graduate studies in theology, went to
Central Europe, married a woman
from Central Europe, and I've kept in
touch with him all these years. His
name is Sean Landress. He wentto
Columbia University. He made a
single contribution to my poiitical ca-
reer by giving me a song which per-
fectly captured what | was trying to
say to the American people in 1992
and by bringing me in touch with
Fleetwood Mac.

Now, the last chapter of this little
saga, the latest one, is that we had
a huge party on the back lawn of the
White House shortly before | left of-
fice for all the people who had
worked in the White House and in
appointed positions in the govern-
ment and had worked on our cam-
paigns since 1992, and a couple of
thousand people came.

And much to my astonishment,
after all the preliminary pleasantries
were over, on the stage, there ap-
peared Fleetwood Mac. And so |
may be the biggest fan Stevie Nicks
has got in the whole world now, be-
cause there is nobody, no one, who
ever benefited more, not onty from
the joy of the music, but from the
power of the message.

And the fact that they were will-
ing to kind of come back together to
sing for me meant more than | can
ever say. So | thank you.

EF: Well, with that comment, |
can think of no better way to intro-
duce Reprise recording artlst Stevie
Nicks.

!
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Find Out Where Radio Is Heading

Tune into the hear and now. The NAB Radio Show® - the largest event focused =xclusively on

Radio - delivers the expertise you rely on combined with the technology you can’t afford to miss.

Walter Mossberg
C°|umnist ape . . . - - . . -
The Wall Street Journal Exciting and information-packed sessions. Leading-edge exhibitors. Unlimited one-on-one

networking opportunities. Visionary speakers. At The NAB Radio Show, you’ll discover r=al-world
solutions for the challenges facing today’s radio professionals.

Don’t miss your chance to hear from the industry’s best, including the Keynote Address by
award-winning technology guru and Wall Street Journal

columnist, Walter Mossberg. Presentation of the coveted

National Radio award will also be made to Larry Wilson

at the Radio Luncheon.

Register Now for The NAB Radio Show, and

e N Position Yourself Where You Need to Be - on
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For more details, or to register, visit www.nab.org/conventions. Questions? Call 1-800-342-2460.
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management - marketing - sales

“A successful person is one who can lay a firm foundation

with the bricks that others throw at him or her.”
—David Brinkley

R&R INDUSTRY ACHIEVEMENT AWARD WINNERS

B General Manager and Marketing/Promotions champions

By Pam Baker You could feel the excite-
Sales & Marksting Editor
pEmiakeT @ monine com

ment in the Los Angeles
Ballroom at the Century
Plaza Hotel as Access
Hollywood’s Pat O’Brien
and Nancy O’Dell an-
nounced the winners of the
bl R&R Industry Achieve-
ment Awards in the na-
tional categories at R&R
Convention 2001, just be-
fore former President Bill
Clinton’s keynote address. Congratulations
to all the nominees — yes, it is an honor just
to be nominated! And a special thank you
to all the R&R readers who participated in
the voting.

Amy Stevens of KROQ/Los Angeles won for
Marketing /Promotions Direc-
tor of the Year. I received this
e-mail from Amy the day the
awards were announced: “I
want you to know how
floored I was when Pat called
my name. I am still in a state
of shock. Thank you so much
for bestowing this honor on
me. [ truly appreciate it. I
didn’t know what the proto-
col was, so I remained in my
chair, because no one else
had gone to the podium to
get their awards. It was all [
could do to stay seated and
not run up there and tackle you! I was a mess,
and still am. Cheers!”

When I talked to Amy, promotions staffers at
KROQ were busy gearing up for the station’s
annual Weenie Roast concert, which was held
this year on June 23 and featured an impressive
lineup, including Linkin Park, Coldplay, Papa
Roach, Crazy Town, Stabbing Westward, The
Cult, Disturbed, Staind, 311 and Jane’s Addic-
tion. “I've never been nominated before,”
Stevens says. “I was so excited, and, honestly, I
share this award with my staff. As cliched as
this may sound, they make me look good. They
work very hard, and they're the best in the
business. Any accolades that my peers are
giving to me, they’re giving to them as well. I

A MY
STEVEMS

mean that from the bottom of my heart.

"We've been working morning, noon and mght
for the last few weeks preparing for
the Weenie Roast, and I don’t know
any other business where you canask
people to give up their lives to execute
your vision.”

Stevens also credits KROQ's man-
agement, saying, “I want to thank
Kevin Weatherly — he’s the man —
and [GM] Trip Reeb. I couldn’t ask for i
any more support from the two of
them. Sometimes I come in with the
most wacky, ridiculous concepts, and
they indulge me.”

KROQ also won the coveted Station of the Year
award for markets 1-25, as well as awards for PD
of the Year for Kevin Weatherly and Personality /
Show of the Year for morning team Kevin & Bean
| (Kevin Ryder and Gene Bax-

ter).

In the General Manager of
. tre Year (Markets 1-25) catego-
ry, Emmis/New York’s Judy
Ellis was recognized for her
accomplishments. “Once again,
I am given the honor and the
accolades for what my staff
does,” Ellis says. “I feel terribly
guilty any time anything like
“| this happens, because it is not
me, it is my staff. We are a team
§ here. We are a very talented,
! strong team. I get the credit, and
they have done the work.”

I asked Ellis, who was unable to
attend the convention, if she wanted to
thank anyone individually. “I definite-
ly want to thank [Emmis President/
CEOQ] Jeff Smulyan, [President/Radio
Division] Doyle Rose and [Exec. VP] [FF
Rick Cummings. But, inside this
building, the one person who has been
with me from the very beginning,
whom I think is the biggest unsung
hero in radio, is [Emmis/New York
Marketing Director] Rocco Macri, with
his talent and genius and persistence and trust
and belief in what we do and his 24-hour attention
toeverything, I get the credit, but he and the rest of
the staff do all the work.”

G
| GRO-
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Doyle Rose says about Ellis’ win, “Judy is an
extraordinary executive. There are few people who
7] could run three big stations in the No. 1
| market in the country and still have the
capacity formore. Ifthereisabetter GM,
T have not met that person.”

Foracloser look at Ellis’ career, read
this week’s GM Spotlight, on Page 16.

In the General Manager of the Year
(Markets 26-100) category, Suzanne
! McDonald of Infinity /Hartford took
\| top honors. “I'm honored to receive
the award for GM of the Year,” she e-
muails. “T truly appreciate the recogni-
tion. I thank my husband, Michael, for
his love and support, and I thank everyone I
work with for making it possible for me to
accomplish my dreams and goals.”

When Gary Grossman of Clear Channel/
Corvallis & Albany, OR logged on to R&R

3 ONLINE on Monday,
June 18, he was stunned
to learn that he had won
L GM of the Year (Mar-
| kets 101+). “I was
shocked to read that I
' had won,” Grossman
| says. “Obviously, I'm
B quite honored, especial-

. e B
LT T ly since I'm in a small
MCDONALD

market. Any time you
getintoasituationwhere
you're being voted on by your peers, it's extra-
special. Most of us in small markets don’t have
profiles like people in large-market positions, so
oftentimes we kind of miss that
recognition. I was really quite
surprised and honored and humbled
that I was selected.”
| Grossman credits everyone he
works with for their efforts, and he
'\ shares this honor with them. “T've
* had great staffs —a marvelous group
of people,” he says. “I consider
myself very lucky to work with
people who are very dedicat
I asked Grossman if he’d had a
chance to celebrate his award. “My family — my
wife, Izetta, and my children, Joshua, Brittany
and Sarah — went to dinner. It was a special
evening for all of us.”

T
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www americanradiohistorv com



www.americanradiohistory.com

Ryl Seacrest

Hot AC’s/Modern AC’s Biggest Artists

No Cover! j

No Drink Minimum!
No Age Limit!

Great Live Musicd!

EXCLUSIVE

Interviews and
LIVE Performances

= Listener Call-ins and Fly-in Contests

Hosted by
LAs #1 ARternoon Talent from KYSR-FM

Ryan Seacrest

Upcoming Lounge Guests:
Dido, REM, Matchbox Twenty,

The Go-Go’s, and Barenaked Ladies

Tuesday Nights
LIVE VIA SATELLITE

Reserve The Show Now
Call 818.377.5300

m L 4 1m
RADIO MRETVVORKS



www.americanradiohistory.com

16 ® RaR June 29, 2001

This week’s GM Spotlight pays special tribute to
24-year radio veteran Judy Ellis of Emmis/New
York. At R&R Convention 2001, Access Hollywood's
Pat O'Brien and Nancy O'Dell announced that Ellis
had won the R&R Industry Achievement Award
for General Manager of the Year (Markets 1-25).
“No one is more deserving. I don’t think that
anybody in this industry has done a better job of
running a group of stations than Judy,” comments
Emmis Chairman/CEO Jeff Smulyan. “She is the
absolute best, and I couldn’t be
prouder. I could not speak more highly
of any manager. She does a wonderful
job and has for this company for 15
years.”

Emmis/New York Director of Sales Leon Van
Gelder says, “I can think of no general manager
who is more deserving of this type of recognition.
Judy’s leadership, guidance and encouragement
are what make Emmis the successful company itis
today.”

CHR/Rhythmic WQHT (Hot 97)/New York
GSM Rich Wexler says, "I have known Judy for 20
years and have had the pleasure of working for her
for the last six. Her energy and passion for radio,
and Emmis in particular, help
everyone around her rise to maxi-
mum levels of performance. She
instills confidence in ability and pride
of performance in eyery employee by allowing
everyone to experiment and create new and
improved ways to achieve our goals.”

“In my opinion, Judy should have won General
Manager of the Decade,” exclaims Hot 97 PD
Tracy Cloherty. Marjorie Abagnolo, GSM of
Smooth Jazz WGCD (CD101.9), chimes in with, “I

m&: Manager of WQCD (CD 101.9), WOHT (Hot 97)

B R&R Industry Achievement Award Winner — GM of the Year (Markets 1-25)

(20

987
&Kiss,
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JUDY ELLIS |

S (KISS-FM)/New York (Emmis Communications)

i

consider myself very lucky to work with Judy Ellis. all three stations sound so
She has been my mentor and role model for many great. If I hear a song by
years. She truly deserves this award.” Congratula- Destiny’s Child, I can tell if
tions! it's being played on one of my

stations because of the quali-

First job in broadcasting: ty of the sound.

“Sales for 99X [WXLO] in New York, which is now
KISS-FM [Urban AC WRKS]. Many years later I came
back as the GM of that frequency.”

Listening to your instincts:

“This is a combination of art and science. You
certainly have to look at the science, and you have to
be strategic and look at research, but you also have
to just follow your gut, and you have to follow the
gut instincts of the people around you. You have to
surround vourself with people who care and who
kriow, and you have to listen. That is such an Emmis
thing — you ask everybody.”

Career highlights:

“Helping to create Hot 97 and managing
the first New York duopoly. And, most
important, working with the great teams at
Hot 97, CD101.9 and KISS-FM.”

My most unforgettatle moment at a radio station:

“The high point was taking Hot 97 and On working for Emmis:

making the decision to go hip-hop — I
didn’t do it alone — and then having it
become the No. 1 station in New York,
which to me means the No. 1 station in the
country. I saw a format that people were
warning me against, that they felt had a
limited life span, become not only huge, but so
influential. Hot 97 means so much to so
many people. There is such passion for that
radio station.

"I get a big thrill when I getinto acab and
hear ‘QCD, which it seems is on in every cab
I ever get into, or when I walk into a store and hear
Kiss, or when I just turn my own radio on. A station
is more than just the music it plays; it’s what goes on
in between the music, it's the personalities on the air,
and it's the way you market and promote yourself on
the air. And you know what else it is? It's how you
sound. We have the best engineering staff, who make

“I think that one of the great things
Emmis does is hire talented people and
then let them do their jobs. They’'re there
when you need them, and they stand
back when you say, I've got it.””

I'm most proud of:

“My family is the thing I am the most proud of.
They love radio too. I have two sons — Jesse, who's
20. and Zach, who’s 13 — who are complete Hot 97
fanatics, and they think it’s really fun that their mom
works there. My husband, Richard, is very sup-
portive and very proud of all three stations.”

The best words of advice I've ever received were:

“Don’t ever ask your staff to do anything you
can’t or won't do yourself.”

You'd be.surprised to know that....
“I am very shy.”

Delilah is the most powerful personality in AC radio. Together with Lia and Dave Wingert,
Delilah is one of the many ways Jones Radio Networks puts radio power in your hands.

Music

Daypart 24 Hour Programming Research
Personalities Formats News & Talk & Consulting
— 2 22 —— e

JONES

RADIOD |
NETWORKS.

JONES RADIO NETWORKS

Seattle 800.426.9082 Denver 800.608.5663 New York 888.644.8255 jonesradio.com
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TWO-BY-FOUR MARKETING

By John Parikhal It sounds crazy, but it’s
Y happening everywhere

— people are slashing their
marketing and promotion
budgets to “make the num-
bers.” They are frantically
looking for a way to do it all
cheaper. Well, there is a way.

Take a walk down to Home
Depot and ask them to cut you
a big length of two-by-four
lumber. Take it out to your
listeners and hit them right between the eyes, then

lead them to your message while they’re stunned.

You’ll need a two-by-four because your target
listeners live in an overcommunicated world. They
are bombarded with as many as half a million
“message impressions” in one year. Only the
boldest, clearest, most creative marketing cuts
through. Two-by-four marketing is bold and
powerful. When you hit the target, you make a
powerful impression. Here’s how to make the two-
by-four work for you.

1. Aim carefully. Targeting and positioning via
research lets you hit the right people with the right
message. Hitting the wrong people achieves nothing
except making them angry (which is why some
consumers hate certain commercials).

Examples of good aim include BMW’s “The
ultimate driving machine” campaign, which targets
affluent people who really like to drive; Classic Rock
WDRV (The Drive)/Chicago’s “Just music” cam-
paign, which blends music and imagery to convert
nostalgia into musical relevance; and Ted Chin’s
breakthrough campaign for News WCBS-AM/New
York, in which the station was positioned against
newspapers and other print media rather than
against other radio stations with the line “When |
can’t read about it, I hear about it on WCBS.”

Only the boldest, clearest, most
creative marketing cuts through.

2. Hit fast. Use speed and boldness. Sometimes
this means capitalizing on a big event, and
sometimes it means making a single grand
statement. Examiples are Nike’s cutting a deal with
Tiger Woods before he won his first professional
tournament and Pepsi’s fast capitalization on

Britney Spears’ success. Pepsi consistently capitalizes
on the latest stars just as they are breaking.

3. Hit hard. You need a clear, no-fuzz message.
When you hit hard, you don’t have to be shocking or
loud, but you have to be clear. Examples include
Michelin’s “Because so much is riding on your tires”
scare campaign and the classic $25,000 music guarantee
— "We play nine in a row or you get $25,000!"

4. Take them by surprise. Whenever possible, break
the rules. It gets people’s attention, and rule-breakers
are often the most interesting campaigns. Examples
include Budweiser's “Whazzup” spots and E-Trade’s
“Money out the wazoo” TV commercial.

5. Use your leverage. If your brand already has a
strong heritage, build on it. But before using a two-by-
four for leverage, make sure your brand is strong

-
| THE SEVEN RULES OF
|

TWO-BY-FOUR MARKETING

1. Aim carefully.

2. Hit fast.

3. Hit hard.

4. Take them by surprise.
5. Use your leverage.

6. Paint your two-by-four.

7. Lead them while they’re stunned.

enough that the two-by-four won’t break. And line
extension is not the same as leverage. If you just keep
adding products that don’t make sense — like Crystal
Pepsi — you'll lose. Leverage builds on strength. Sony
successfully used its leverage to shift from TV
manufacturer to technology leader, and software
designer Microsoft has become an Internet competitor.

6. Paint it. Make the two-by-four creative — don’t
just use it as a blunt instrument. There’s not much
creativity in “Best of the ‘80s, "90s and today.” Creative
breakthroughs include Absolut Vodka’s “Hip every-
where” imaging, based on the shape of its bottle, and
Oldies WMX]/Miami’s “Sing along wrong” TV cam-
paign.

7. Lead them while they’re stunned. Once you get
listeners’ attention with that two-by-four, make sure
your commercial stresses the benefits and moves your
product. For example, Filmhouse’s legendary ”Birth-
day” spot captured the listeners with creative, then
asked them to listen at a specific time the next morning,.

FASHION STATEMENT

LeAnn Shirley and her date, Calvin Locklear, of Shawnee,
KS, attended the Shawnee Mission Northwest High School
prom in duct-tape formalwear. The two competed in the
national Duck brand duct tape “Stuck-At-Prom” contest,
which awarded several $2,500 college scholarships.

Car dealers do it all the time with “This weekend
only” spots while they’re trying to make you an offer
you can’t refuse.

DON'THIT YOURSELF

Once you think you know how to use your two-
by-four, watch out for these dangers:

Whittling. You can start out with a big two-by-
four and end up whittling it away. Many Soft AC
stations have used the same spokesperson in the
same type of commercial for years — that’s a great
example of whittling a campaign down until there’s
almost nothing left.

Loss of balance. This happens when you lose
control of the two-by-four and your ad works against
you. A classic example was the notorious “It's not
your father’s Oldsmobile” which
turned out to be a last gasp before the brand died.

campaign —

John Parikhal, CEO of Joint Communications, is a
global lender in media strategy and implementation.
His company specializes in identifying, capturing and
keeping audiences. He can be reached at 203-656-
4680 or at parikhal @ aol.com.
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

SERVING UP SUPERSIZED RESULTS

Every week radio reaches 94.9% of those who made
three or more purchases at fast-food restaurants in the
past week and 93.4% of those who consumed four or
more evening meals at sit-down restaurants in the past
two weeks. Always remind your clients that radio is the
No. 1 medium ciose to the point of purchase. In any
24-hour period, 63% of adults 25-54 are exposed to
radio within one hour of making their largest purchase
of the day.

Category: Casual Restaurants
Market: Seattle

Submitted by:  KYCW/Seattle
Client: H.D. Hotspurs

Situation: H.D. Hotspurs had great business with its
nightciub and bar, but the barbecue-restaurant side of
the business needed more traffic. Wanting to use a
young, contemporary format to advertise, H.D.

The two-day Wango Tango extravaganza, held at Los Angeles’ Dodger Stadium on June 16 and 17 and hosted by CHR/ Hotspurs’ owner decided that Country KYCW/Seattle

Pop KIIS/Los Angeles, featured performances by Ricky Martin, Aerosmith, The Bee Gees, The Backstreet Boys, Shaggy, Ead the target %Ud'ence he Wan'ted ﬂ_)r the restaurant's
Blue Man Group, Dream, Eden’s Crush, Nelly Furtado, Vertical Horizon, Samantha Mumba, Wayne Newton, Nikka Costa, real barbecu_e' The resmuram 5 unique, 590?‘?‘
Jessica Simpson, Dream, 3LW, Krystal, Tyrese, Joe and American Hi-Fi. Jive artist Britney Spears hosted the show on | barbecue recipe sets it apart from its competition, but,
Saturday, June 16, and there was a special performance on Sunday of “Lady Marmalade” by Christina Aguilera, Mya, beyond word-of-mouth, potential customers were

Pink and Missy Elliott, standing in for Lil' Kim. Event title sponsors were Pepsi and Rio All Suites Hotel & Casino, and | unaware of the establishment's specialty.

Clear Channel synergy was in full effect with SFX — and more than 200 Clear Channel stations around the country — Objective: H.D. Hotspurs wanted to create a niche for
conducting ticket giveaways. Pictured are Premiere Radio Networks syndicated perscnality and KIIS-FM morning host its barbecue restaurant with a targeted, effective

Rick Dees and Spears.

MARK YOUR CALENDARS

Important dates and events in the coming months

» June 28-Sept. 19 — Summer Arbitron
l *June 28 — Country Radio Broadcasters
presents the Country Music DJ Hall of Fame
induction. Renaissance Hotel, Nashville; 615-
327-4487
* June 29-30 — Dan O’Day’s Morning Show War
I College. Hollywood Roosevelt Hotel, Hollywood,
CA,; register at www.danoday.com
| +July 18-22 — The Conclave 2001. Minneapolis
Marriott City Center, Minneapolis; 952-927-4487
« July 24-26 — NAB Americas Radio and Televi-
sion Conference for Latin America. Ritz Carlton
Resort, Key Biscayne, FL; 202-429-7423
* Aug. 9-11 — Talentmasters’ 13th annual
[ Morning Show Boot Camp. Mandalay Bay
Resort and Hotel, Las Vegas, 770-926-7573
* Aug. 24-25 — Dick Orkin and Dan O'Day’s
International Radio Creative and Production
Summit. Hollywcod Roosevelt Hotel, Hollywood,
CA, register at www.danoday.com
* Sept. 5-8 — 2001 NAB Radio Show. Emnest N.
Morial Conventicn Center, New Orleans; 800-
342-2460
« Sept. 20-Dec. 12 — Fall Arbitron

» Sept. 25-28 — National Association of Black
Owned Broadcasters’ 25th annual Fall Broadcast
Management Conference. Monarch Hotel,
Washington, DC; 202-463-8970

* Oct. 1-4 — NAB Satellite Uplink Operators
Training Seminar. NAB headquarters, Washing-
ton, DC; 202-429-5300

» Oct. 18 — The 16th annual John Bayliss Radio
Roast. The Pierre Hotzl, New York; 831-624-
1536

* Qct. 28-30 — Canadian Association of Broad-
casters’ 75th Annual Broadcasters Convention.
Ottawa, Ontario, Canada; 613-233-4035

* Nov. 11-13 — NAB European Radio Conference.
Sofitel Paris Bercy, Paris; contact Mark Rebholz
at 202-429-3191

~ 2002

* Feb. 7-10 — Radio Advertising Bureau 2001,
Orlando; 972-753-6740 or www.rab.com

» Apr. 6-11— NAB 2001 Convention, Las Vegas;
202-429-5358 or www.nab.org

» Sept. 11-14 — NAB Radio Show, Seattle; 202-
429-5358 or www.nab.org

wwWw americanradiohistorvy com

branding campaign.

Campaign: Written and produced by KYCW, the
commercial package for Hotspurs employed humorous
dialogue. In the spot, businesspeople meet to discuss
how they could ever make their business as good as
H.D. Hotspurs. No reference is ever made to the
businesspeople’s products or services; they just marvel
at the prospect of discovering the secret to matching
the quality of Hotspurs’ barbecue. The campaign ran in
several dayparts.

Results: Before working with KYCW, Hotspurs’ Dick
Lowe didn’t have a method for measuring the results of
advertising. KYCW AE Dan Lang worked with him to
help compare traffic and sales before and after the
radio campaign. H.D. Hotspurs has experienced
average monthly growth of 11%, and Lowe reports,
“Working with KYCW is more than buying radio — it's
an investment. KYCW works with me to execute my
advertising and marketing objectives, and the station
provides excellent creative services.” Lang says, “We
have become his marketing partner.” The restaurant
chain now devotes 80% of its advertising budget to
radio.

More marketing information and resources from the RAB

Here you'll find more marketing information and
resources from the RAB. For more information, call the
RAB’s Member Service HelpLine at 800-232-3131, or
log on to radio’s best online marketing and sales
resource at www.rab.com.
INSTANT BACKGROUND — RESTAURANTS
Heavy casual-dining customers (those who have visited
casual restaurants 12 or more times in the past three months),
by age group: 16-18, 4.6%; 19-24, 11.1%, 25-34, 23.4%, 35-
44,19.1%; 45-54, 16.4%; 55-64, 14.8%; 65 and older, 10.5%.
(Sandelman & Associates, 2000)

The most popular occasions for dining out are birthdays,
followed by Mother's Day and Valentine's Day. (National
Restaurant Association, 2001}
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Eversiream Execs Share Lessons
As Company Exits Internet Radio

B Successful streamer drops online audio

By Kurt Hanson One of the first big
RAIN: Radio And internet players in the field of
Newsletter

Internet radio has
dropped its online-audio
services in favor of becoming
a technology provider for the
management and targeting of
digital ads for cable, satel-
lite, Internet and wireless
= networks. And, as Everstream
makes the change in its
focus, the company’s top
executives have agreed to
share with our readers the
lessons they learned during their two years in the
Internet-radio business.

Everstream’s initial concept was to build multichan-
nel Internet radio stations for newspaper websites
branded with the newspapers' identities and running
local spots, which were to be sold by newspaper sales
staffs. The company developed an impressive, high-
quality Internet-radio product, supported by sophisti-
cated technology that was developed by Everstream’s
large team of designers and programmers.

Featured on more than 170 newspaper websites,
Everstream attracted a peak midday audience of about
4,000 simulitaneous listeners last year, that grew to
about 7,000 listeners this year.

This week Everstream COO Blake Squires, CEO
Stephen McHale and board
member and former COQ Lee
Zapis share some of their
insights on the future of
Internet radio. One thing all the
execs are quick to stress is
that, despite Everstream’s
difficulties, they still believe the
medium has great potential.

“In April we moved from a
free service to a fee service,”
Squires says. “Previously, we had been splitting the
inventory in a typical revenue-sharing scenario, but the
national sales were very difficult to consummate. We
saw the local sales could move, so we went to the
affiliates and said, ‘You're not putting enough skin in
the game, so you're going to have to start paying for
the service and recouping it through your local sales.’

“With that step we achieved unit-levei profitability
with that product line and retained about 60% of our
clients. But we then concluded that we didn’t want the
distraction. Now we've got alt of our guns focused on
this new opportunity.”

Everstream’s investors — including newspaper
giants Pulitzer, Gannett and Knight-Ridder — and
most of its affiliates weren't too disappointed by the

everstream

ad targeting technology

company’s change of direction, Squires says. “They
weren't selling inventory.”

He explains, “The issue is still the inventory sold. As
a network, across all of our affiliates, we saw in excess
of 7,000 concurrent peak listeners. But our manage-
ment team comes from the technology side, not the
radio-programming side, and deploying that technolo-
gy for the cable market, where the number of impres-
sions available and the inventory are significant, makes
more sense for us.”

Squires predicts that aggregation and volume will
be key to establishing the Internet-radio medium in the
eyes of advertisers. But, he says, “The audience-growth
potential over time has several different areas that
could constrain it, and until it's a massively deployed
medium, it's going to be difficuit for advertisers to fully
embrace it.”

But Squires does see possibilities for Internet radio
as a local medium: “We've always had the position that
it's a totally local game. Radio ad expenditures are
almost totally local. Leverage your local ad forces, and
understand the medium — that it’s different from
broadcast radio, with interactivity and consumers’
ability to create their own relevant content.”

‘It Isn’t Even Registering’

According to McHale, even though Everstream’s
most successful single affiliates may have occasionally
had as many as 2,000 simuitaneous listeners, “It still
wasn’t worth any national
buyer's time to consider that
inventory.” He goes on, “In
terms of AQH, that's still a
fraction of a low-end radio
station in Phoenix. Compared
to terrestrial radio, Internet
radio isn't even registering.”
One barrier to generating
more listenership, McHale
speculates, is corporate
policies that discourage at-work listening. “| think
there’s a significant limit on at-work listening. Maybe
we doubied our audience in the last year, but we were
doubling almost nathing. It’s not like AM and FM when
FM launched. FM picked up critical mass pretty fast,
because there were all those cars out there. But we
have to deal with company policies and firewall issues.

“Think about it: Why would c¢orporations want their
employees using bandwidth to listen to radio over the
Internet? Twenty- and 30-kilobyte streams are huge by
comparison to HTTP web traffic. Twenty people
listening to Internet radio can wipe outa T1 line —
they can totally use it up.”

Continued on Page 20
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Echo: Familiar But Fun

If you've ever used Sonicnet ar Launchcast, Echo (www.
ectro.com) walt seem very familiar. Like those services,
Echo’s emphasis is on “creating your own station” and
cusiomizing streams by rating songs, artists and
albums. Iceally, these systems would emphasize what
you like ard supgress what you don't.

Echo — now in beta testing — encourages its users to
create as many stations as they want, with different

mixes of genrss. It's a minor distinction from other sites,
but it helps Echo avoid pressuring its listeners to try to
create a single “perfect” staticn that will cover all their
varied tastes — attempts that often result in a train-
wrecking nmix of genres.

Nearly th2 antire Echo site is done in Flash animation,
but it seems tnat-Flash artists may be getting a little better
at what they do. Since its inception, Masromedia’s Flash
has been considered by many fans of clean, economical
design a web designer’s atomic bomb — and it's usually
doing a sfingshot’s job. Flash is seli-indulgent and
demanding an bandwidth, and it’s greasly overused.

And there & an awful lot of moevement on the Echo site.
Graphics spin and twist and stide all aver as you move
your mous2 around the pages. But the flash does seem
tc run considerably faster than what I've seen on other
sikes. I'm not really sure why that is, but it makes a big
difference in the site’s usakilify.

Infact, mest of the Echo website seems to be designed
to run cieznly, despite heavy graphics. The process of
creating ycur own station is very quick. with everything
nzatly laid out on one page and a tabbed interface
saparating the various genres and subgenres. Users
dont rate music or artisis right awey through their
stations, but- they can proactively begin rating by
szarchir:g through the artist database, which brings up
pages that list artists and albums availatle on the system.
There’s 2isa an option to tequest albums Echo doesn’t
currently offer.

There is very little information about artists on the
Echo website itself. While that's good for quick and easy
navigaticn and rating, it means that if the player pulls up
2n artist you're unfamiliar with, you'll rave to go off-site
o find out about what you're listening to.

When you create a siation, Echo offers you the
opportunity to designate it as *public” or “private.” If i's

Continued on Page 20
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A Cleveland-based company called ROCKM is intro-
ducing what it's calling “the first portable Internet
radio.” That's portable — not wireless.

Naturally, the Internet-radio industry yearns for the day
when its largest disadvantage compared to terrestrial
radio —that is, the fact that it's not available in the car,
on the beach or on the boat — can be overcome, and
"Net radio can compete with its ancestor on a level
playing field. That kind of portability hasn’t yet arrived,
but the ROCKM-BOX does offer some increased
versatility among "Net-radio appliances.

The unitis portable in the sense that you can bring
it to your brother's house, with no need for a PC or an
ISP account. As long as your brother has a telephone
connection, you're in business. The ROCKM-BOX has a
built-in. phone modem — unlike 3Com’s defunct
Kerbango, no broadband connection is required.
Listeners use the supplied “Media Guide” and a keypad
or remote to select stations and listen with the unit’s
four speakers. It's not wireless, but, given the “low-
band” modem connection, it'd be interesting to try it
with a mobile phone.

The company says that the ROCKM-BOX will initially

NEWS & VIEWS

RockM Box: Portable, Not Wireless

the ROCKM-BOX

have access to more than 4,000 online music
channels, including offerings from NetRadio,
Cablemusic and MEDIAmazing.

An especially attractive feature is the unit’s price
point. Most Internet-radio appliances have had
suggested retail prices of well over the ROCKM-BOX's
suggested $199. Look for more about the ROCKM-
BOX in Internet News & Views in the weeks to come.

—Paul Maloney

Everstream
Continued from Page 19

McHale also suggests that ad buyers are not yet

comfortable with Internet radio's ad-delivery statistics. .

“When you think about banner-ad sources like
Doubleclick and 24/7, there’s credibility — their ads are
going to get delivered to their target audience,” he
says. “But streaming audio is so fragmented that
there’s no behemoth advertisers can look to for
credibility. Arbitron and MeasureCast don't have that
much measurement going on, compared to the
aggregate number of sites.”

He concludes, “We still think audio streaming can
become enormous, but all-you-can-eat wireless has
got to be deployed first. And | think that's years away.”

‘Not A Priority’

“Internet zudio was a tough sell,” Zapis observes.
“It required educating newspaper advertisers. | think
getting newspaper reps to seli streaming media was
like asking a radio rep to sell print.”

Another problem, Zapis notes, was that Everstream
was, in a way, too popular for its own good. Buring its
peak hours, with 7,000 concurrent listeners, Ever-
stream’s bandwidth cost was running about $300 an
hour, and someone — Everstream or its client
newspapers — had to pick up those costs. “When you
get more listeners, your costs go up, and it’s even
harder to make a buck,” Zapis says. “We were so
successful that we went out of business.”

Zapis believes that Everstream would have done
well as a provider of side channels for terrestrial-radio
streams, but, he points out, “I think a challenge, from
the radio side, was because of the consolidation in the
radio industry. I'm convinced that if radio had not
consolidated as much as it has, streaming media

would be deployzd far more. There are no entrepre-
neurs left in the radio industry. As a radio guy, I'm
disappointed in radio, in what it's become. But at the
same time, I'm a realist. Everybody's got to answer to
Wall Street today.

“In the past three or four years there doesn't seem
to have been any progress in integrating the web into
stations’ businesses. | think the reason newspapers
have embraced the Internet to a much.greater degree
than radio is beczuse newspapers view the Internet as
amuch bigger threat because of the classified ads.
The classifieds represent about 45% of newspapers’
revenue, if | remember correctly, and the Internet is a
much better tool to search classified ads than a
newspaper is.

“Radio still doesn't see the Internet as a threat, and
the opportunity is not-a priority for radio at this point.
| still think that radio will finally come around and
figure it out, but it's going to be because it realizes
that Internet radio is becoming a serious threat — as
opposed to an opportunity, which is what it is now.”

One Listener Per Channel

Everstream is to be commended for developing an
impressive, quality Internet-radio product with great
streams. Unfortunately, however, a newspaper’s
brand doesn't easily extend to a set of music chan-
nels. Although-newspaper websites are among the
most popular locally oriented Internet destinations,
the average Everstream affiliate had a simultaneous
audience of only about 50 or 60 listeners during the
middle of the workday — which is Internet radio’s
“prime time.” That’s about one listener per Ever-
stream channel offzred.

Additionally, to make sales, newspaper salespeo-
ple had to talk up the value of radio advertising —
that meant pitching the advantages of audio over
print!
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Continued from Page 19

public, any Echo user.can search for and listen to your
station and rate its music. (That doesn’t necessarily
mean much though; there are hundreds of stations in
each genre.) If your station is private, you can still invite
other Echo users to listen in and rate the music, and you
can contro! how much influence other users have over
the station’s playlist. Echo doesn't seem to have any
system set up for its users to meet each other online at
the moment, though you can chat with anyone who
happens to be listening to the same station.

The site also has a points system in place to
encourage listening. You earn “Echo points” by listening
to your stations and referring others to Echo, and the
prizes range from big-screen TVs to cash. It's a pretty
easy and seamless way to try to get return visitors, but
the real reason people will come back, of course, is if the
music is good.

On my “Smoove-E" electronica station, | chose
genres that shouid have given me largely downtempo
electronica, and, sure enough, that's what | got. And that
brings up something that's been a major issue on sites
that offer customizable stations: It's often very difficult
to get a good feel for whether you actually have any
control over “your” station. The Echo system does seem
to favor certain artists — | got a lot of Howie B. in my
rotation, though | didn’t even rate him, and | rated Aphex
Twin as high as | could, and I've yet to hear a cut.

Still, Echo is a fot of fun. It stands out as a friendly,
usable Internet-radio service. It will be interesting to see
how much the station changes as it gets out of beta, but
right now it looks very promising.

—Ralph Sledge

READER FEEDBACK

This week Arbitron President/Webcast Services Pierre
Bouvard responds to ChoiceRadio CEQ Val Starr's
guest column on streaming-media advertising (Inter-
net News & Views, 6/22).

Val Starr's excelient article on streaming-media
advertising described angry listener reaction to
webcast advertising and how that has caused
ChoiceRadio to “rethink its advertising strategy for fear
of losing customers” to streamers that don’t run ads.

Arbitron’s research finds that the majority of
Americans find webcast advertising a fair price to pay
for free content. No doubt there will always be a small,
vocal minority who will be upset with advertising. Many
a radio programmer reports small numbers of furious
listeners calling to complain about song repetition or
commercials as the station’s overall ratings are stable
or increasing.

Recently, Arbitron and Edison Media Research
asked a national sample of Americans for their feelings
about commercials in exchange for free programming
on radio. Eighty-two percent of Americans felt that

Continued on Next Page
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Court Denies Napster
Request For Rehearing

Earlier this year a circuit court ruled that the
online file-sharing service Napster was infringing
on copyrights and ordered a judge to issue an
injunction against the service. Napster had
wanted that case to be reheard, but on Monday a
federal appeals court judge tejected its request,
Reuters reported. Napster still faces trial in the
various infringement suits brought against it by
record labels and others.

Listeners Find Alternatives
To Station Streams

A new study by Arbitron and Coleman shows
that 68% of consumers who listened to their
favorite broadcast siations' Internet simulcasts
before those streams were halted by the AFTRA
royalty dispute have found other sources of
streaming audio. “Traditional radio stations that

Internet-only webcasters,” said Arbitron Webcast
Services VP/GM Bill Rose. The study, “Broadband
Revolution 2: The Media World of Speedies,” also
found that 59% of those with “superfast” Internet
access tune in to the same sources of online audio
again and again, and only 24% seek new sources
of audio when they're online. “If they can't find the
audio they want, it will be far more difficult to win
these listeners back after they leave,” said
Coleman VP Warren Kurizman.

MeasureCast, Audible Magic
Unveil Ad-Verification Service

Webcast ratings service MeasureCast has allied
with technology provider Audible Magic to create
an automated system to audit ads streamed over
the Internet. The MeasureCast Streaming Ad
Verification Service will confirm for advertisers that
spots ran in a particular audio stream. The ad data
will be integrated with MeasureCast's audience-

said they expect to launch the system, which has
been tested on 3WK'’s Undergroundradio, in Q3 of
this year.
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CYBERSPACE

Hot new music-related World Wice Web sites, cool
cyberchats and other points of interest along the
information superhighway.

*On Friday (6/29) boy band O-Town wrap up a
straight month ot Yahoo! chats. Talk to them one last
time at 9pm ET, 6pm PT (www.yahoo.com).

« Also on Friday Stone Temple Pilots talk about their
latest effort, Shangri-La Dee Da at 2pm ET, 11am PT
(www.getmusic.com).

» Country legend Merle Haggard reveals his darkest
secrets this Tuesday (7/3) at 7pm ET, 4pm PT
(www.yahoo.com).

» On Thursday (7/5) singer Jo Davidson talks about
her single "Kiss Me There” at 7pm ET, 4pm PT
(www.teenhollywood.com).

On The Web

*Pete Yorn recently treated the House of Blues
Sunset Strip to his blend offolk and indie rock. A 24-hour
webcast of the performance begins Friday (6/29) at 3pm
ET, noon PT (www.hob.com).

» This Saturday (6/30) a 24-hour webcast of a Nelly
pertormance begins at3pm PT, noon PT (www.hob.com).

—Frank Correia

size and demographic information. The companies ;
el

* have temporarily discontinued their rebroadcasts

on the web risk losing their webcast audiences to
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The Everstream Lesson

Continued from Page 20

listening to commercials is a fair price to pay for free
programming on terrestrial radio. Then we asked
those who listen to.audio over the Internet the same
question. Sixty-seven percent said that listening to
commercials over the Internet is a fair price to pay for
free content. Not as high as for 75-year-old radio, but,
still, aclear majority said that webcast commercials are
2 fair trade-off.

Interestingly, a slightly smaller percentage of
Internet users, 63%, said that viewing website banner

ads is a fair price to pay for the free content they get
from websites — but 67% said that webcast com-
mercials are OK! We can spend less time worrying
about listener complaints about webcast advertising
and spend more time hiring salespeople to sell
streaming-media ads.

The views expressed in Reader Feedback are those of
the wrifers only. The writers are solely responsible for
their content. R&R reserves the right to edit Reader
Feedback.

Can the evolution of Ever-
stream’s business model away
from Internet radio provide new
insight on how Internet radio
can succeed? The company's
execs have shared some of
what they've learned, but what
else can be culled from Everstream’s Situation? As always,
we'd love to hear your thoughts. E-mail RAIN: Radio And
Internet Newsletter at feedback@kurthanson.com — and get
your industry colleagues’ opinions every day at www.
kurthanson.com.
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MeasureCast Top 25 Debuts!!
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- is your artist going for adds?.Cail:Dave at (216) 901-1880
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Steve Rivers
On The Weh

[ recently had the opportunity to spend an hour
on the air interviewing Steve Rivers, the legend-
ary programmer who
now toils in San Fran-
cisco for Radiocentral,
whose online outlets in-
clude A&E Radio (.
aande.cont) and Earthlink
Radio (wwrv.earthlink.ner).
It's a very ditferent world
from the KIIS-FM/Los
Angeles days, the 4
KMEL/San Francisco  David Lawrence
days or his time at the re-
incarnation of WKTU/New York.

R&R: Your stations have done something that
no others in the Interner-radio space have done:
hrought uorld-class production elements and
pre techniques 1o a "Net audience

SR: We see that as a huge discriminator. I still
keep my hands in some terrestrial projects. and
that lets me stay on top of the very fast changes
that have always occurred in radio. It really is
great being able 1o look around the country and
find the best production techniques, program-
ming efforts. (alent and the like and implement
them on our stations.

R&R: The stations on Earthiink and A&E are
voicerracked. Again, vou've gone for best of breed
in the people jocking on your stations.

SR: Absolutely. We're very proud of the tal-
ent we've been able to assemble for our stations
— JoJo Kincaid from San Diego. for example.
Imagine being able to tap the very best people
you can find, have them do their thing from
wherever they are and assemble a dream team of
talent.

R&R: Wit do you see as tie big event com-
ing down the pike that will pull online radio out
of the initial disappoinnment we've experienced
over the viability of this platform?

SR: The big thing is wircless. and the next
thing is cheap bandwidth. 1 think we're really
close. | can take a Ricochel wireless modem and
pop it into my notebook or my handheld — if it
can take a PCMCIA card — and listen 10 my sta-
tions wherever I can get Ricochet coverage. Sure,
we're at Day One of Internet radio, we're mak-
ing mistakes. bul we're also on the cusp of do-
ing things that will change our business into a
moneymaking one.

R&R: Nor to kiss up, but you're arguably the
best radio’s got. If it doesn't work with you, who
will it work with?

SR: I wouldn’t have made the jump 1o this
side of the business if |
didn’t think we would
succeed. We've got
some 200 man-years
of experience on our
team. Other companies that haven’t yet tumed
their very best programmers to the problem of
making their online properties better will do so
— it’s inevilable.

Questions? Comments? david @ nermusic
countdown.com, or post to the Internet folder on
the www.rronline.com message board.

- e
David Lawrence is heard cn WGN/Chicago; is the |
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘Wt
Music Countdown radio shows from United
Stations. A 25-year radio vateran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expert on
Internet entertainment.
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INTERNET

Until two weeks ago, | really had no idea how many people read
this column and how it affects them in strange and wonderful
ways. | can't tell you how cool it was ta walk through R&R Convention
2001 after our Thursday-afternoon session, “Using Your Radio
Station’s Website to Generate Listerer Loyalty,” and get comments
from people. If | had one person come up to me, | had 50 or so,
and all of them with the same message: “Thanks for the session,
and thanks for the panelists and their wisdom.”

In addition, | had people telling me how they read the column
every week, how they use the E-Charts as bellwether tools to look
at what the people who are most apt to be early adopters of

CHR/Pop

ARTIST CO/Title

LIFEHOUSE Ao Name Face/ “Hanging”
AGUILERA, LIL" KIM, MYA & PINK Moulin Rouge/ “Lady”
JANET Ail For You/“You®

DIDO No Angel/“Thankyou”

NELLY Country Grammar/“Ride”

DESTINY'S CHILO Survivor/ *Booty,” “Survivor”
STAIND Break The Cycle/*Awhile”

MAOONNA Music/“Girl"

TRAIN Drops Of Jupiter/ “Drops™

NELLY FURTADO Whoa Neliy!/ “Bird"

11 UNCLE KRACKER Double Wide/ "Follow”

12 SHAGGY Hot Shot/ “Angel,” "Freaky”
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11 13 JENNIFERLOPEZ J Lo/ “Play”

12 14 INCUBUS Make Yoursell/ “Drive”

16 15 BACKSTREETBOYS Biac« & Blue/ “More”

15 16 LIMPBIZKIT Chocolate Starfish.../ “Way"

17 17 OREAM /t Was AllA Dream/“Me”

— 18 FAITHHILL Peari Harbor“There”

— 19 JESSICA SIMPSON /rresistibie/Irresistible”

18 20 SAMANTHA MUMBA GottaTell You/“Baby

LW TW ARTIST CO/Title

1 1 OIXIECHICKS FlyfFall”

2 2 TIMMCGRAW Set This Circus Down/ “Grown”
5 3 SARAEVANS Born To Ay’ “Ask”

4 4 KENNYCHESNEY Greatest Hits/ “Happen”

3 5 LEANNRIMES /Need You/“Do”

12 6 BRAOPAISLEY Part/i/“Two”

6 7 GARYALLAN Smoke Rings In The Dark/*“Right”
7 8 ALAN JACKSON When Scmebody Loves You/ “Somebody”
11 9 FAITHHILL Pearf Harbor There”

8 10 LONESTAR !/'mAiready There/Already”

13 11 TRAVIS TRITT Down The Road ! Go/ “Great™

15 12 AARDNTIPPIN Peopie Like Us/ “People”

16 13 MONTGOMERY GENTRY Carrying On/ “Change”
9 14 BROOKS & DUNN Steers & Stripes/“Nothing™
10 15 LEE ANN WOMACK / Hope You Dance/“Call”

17 16 JOOEE MESSINA Burn/*Downtime”

20 17 JAMIEO’NEAL Shiver’“Angels”

— 18 KEITHURBAN Keith Urbar/Blacktop”

19 19 CLAYDAVIOSON Unconditional™Sometimes™
14 2 GEURGESTRAIT George Strait/* Anythlng

Hot AC

LW TW ARTIST COfTitle

3 1 LIFEHOUSE No Name Face/ “Hanging”

1 2 DIDO No Angel/ “Thankyou™

5 3 DAVEMATTHEWS BAND Everyday/ “Space”
7 4 TRAIN Drops Of Jupiter/ “Drops”

2 5 R.E.M:Reveal/“Imitation”

6 6 INCUBUS Make Yourself/ “Drive”

4 7 COLOPLAY Parachutes/“Yellow”

13 8 MOBY Piay/“Southside”

8 9 U2ANThat You Can't Leave Behind/ “Walk”

15 10 NELLYFURTADO Whoa Nelly!/ “Bird"

11 11 DEPECHE MODE Exciter“Dream”

10 12 LENNY KRAVITZ Greatest Hits/ Again™

12 13 MADONNA Music/“Girl,” “Tell”

19 14 MATCHBOX TWENTY Mag Seasor/“Mad,” “Gone”
16 15 CREED Human Clay/“Arms"

18 16 UNCLEKRACKER Doubie Wide/ “Follow™

9 17 JANET A/l For You/ “You"

20 18 EVEG6 HorrorscoperNight

— 19 LEE ANNWOMACK / Hope You Dance!"Dance”
14 20 AEROSMITH JustPush Play/ " Jaded™

THANKS, BACK AT YOU,
AND YOU'RE WELCOME

techrology are listening to-and, much to my surprise and delight,
how much they appreciated the subjects we cover here. | had one
guy jump off a pay phone and tackle me as | walked by to tell me
how | seem to write what he thinks and that he’s glad that | don’t
just jump all over a technelogy and parrot the "Hey, ain’t this cool!”
line over and over. He said the honesty with which we present the
state of today’s internet radio affairs is an important reason that he
reads R&R.

Man, | loved hearing that. Write me with your comments at
david@netmusiccountdown.com. And thanks for reading.

— David Lawrence
Urban

ARTIST COTitle

JANET AJf For Youw “You"

OESTINY'S CHILD Survivor/“Booty,” “Survivor”
SUNSHINE ANDERSON Your Womarn/ “Betore™
2PAC Until The End Of Time/ “End”

MISSY ELLIOTT Miss E...So Addictive/ “Freak™
112 Part lll/ “Peaches”

MUSIQ Ajjuswanaseing/ “Love”

R.KELLY TP-2.com/“Fiesta”

AGUILERA, LIL’ KIM, MYA & PINK Moulin Rouge/*Lady™
JA RULE Rule 3:36/“Cry”

CASE Open Letter/“Missing”

TYRESE 2000 Watts/ “Girls”

INOIA.ARIE Acoustic Soul/ “Video™

OUTKAST Stankonia/ “Fresh”

EVE Scorpion/“Blow”

TANK force Of Nature/ “Maybe”

17 17 LILROMEO My Baby/“Baby”

— 18 ERYKAH BADU Mama's Gun/“Know"

— 19 JILL SCOTT Who /s Jill Scott 7 "Way,” “Walk”
2 2 LIL‘ MO Based On A True Story/“Superwoman”
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‘Smooth Jazz

LW TW ARTIST COTitle

2 1 ERICCLAPTON Reptile/ “Reptile”

4 2 RICK BRAUN Kisses In The Rain/*Kisses”

1 3 SADE Lovers Rockl*Sorrow”

3 4 DAVEKOZ The Dance/ “Love”

5 5 JEFF KASHIWA Another Door Opens/“Around”
7 6 JEFFLORBER Kickin' ft/ “Snakebite”

11 7 YULARA Future Tribe/“Flyin™

10 8 RIPPINGTONS Life In The Tropics/ “Breeze”

9 9 KIRKWHALUM For You'Love”

8 10 CHUCK LOEB /n A Heartbeat/ “North”

12 11 WAYMAN TISDALE Face To Face/ “Hide”

13 12 KEN NAVARRO /siand Life/*Delicioso”

6 13 KIRKWHALUM Unconditional/ “Forever”

16 14 FREDDIE RAVEL Freddy Raved Sunny”

15 15 COUNT BASIC More Than The Best/“Wes™

18 16 DAVID BENOIT Professional Dreamer/ “Miles™

— 17 NORMANBROWN Cefebration/ Paradise”

17 18 RICHAROELLIOT Chift Factor/ “Who™

20 19 EUGE GRDOVE fuge Groove/“Sneak”

14 20 KIM WATERS One Special Moment/ “Groove”

Altemative

ARTIST COitle

STAIND Break The Cycle/ “Awhile”

WEEZER Weezer (2001)/ “Hash”

U2 Alf That You Can't Leave Behind/ “Elevation”
DAVE MATTHEWS BAND £veryday/ “Space”
DEPECHE MODE Exciter/ “Dream”

TOOL Lateratus™Schism”

LIMP BIZKIT Chocoiate Starfish.../“Way”
LINKIN PARK Hybrid Theory/ Crawling”
R.E.M. Reveal/ “\mitation”

10 INCUBUS Make Yourselt/ “Drive”

11 LIFEHDUSE Mo Name Face/ “Cycle,” “Hanging”
12 COLDPLAY Parachutes/“Shiver”

13 3DOORS DOWN Betfer Life/“That”

18 14 RADIDHEAD Amnesiac’Wrong”

14 15 TRAIN Drops Of Jupiter/ “Draps”

13 16 TANTRIC Tantric/ “Breakdown”

16 17 PAPAROACH /nfest/ “Angels”

20 18 SALIVA Every Six Seconds/ “Disease”

19 19 BLINK-182 Take Off Your Pants And Jacket"“Rock”
17 20 AMERICAN HI-FI American Hi-Fi/ “Flavor”
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E-charts are based on weekly rankings of CO sales. downioads and streams af artists online compiled andtabulatedduecﬂyivommeloqﬂlesnlvepomnu\vebscles Reporters include Alfy Radio, alta
Rad

vista: Radio, Amazon.com, Artist Direct.com. BasmesandNoble.com. holt Radio. B&N Radio, CONow.com. CO

.com. City In Radio, DMX Music, FreeClub.com. Gracenate.com.

iWonRadio, Lycos Radio, MediAmazing , MSN-Chat, Music Choice. Musicplex. MusicMatch. NBCi Radio. PEEL Radie. Ramo Beonair.Com, Radlowave com. RamoFreeCash com. RamnFreeVrgu Radio
Juntos. Radio on biay 9, Rolling Stone.com, Spinner.com, the jamz.com, The RadicAMP Network. The WB Radic. and UBL.com. Data i

Charts are ranked with 2 50/50 methodology of sales data and streaming/airplay data for the six reporting formats. ©2€01 R&R Inc. © 2001 Online Today. Net Music Countdown
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Newsbreakers

Virgin Urban Ups
Williams To Sr.
Nat’l Dir./Promo

Virgin Records has upped
Hilda Williams to Sr. National Di-
E | rector/Promotion
for Virgin Ur-
ban. Based in
New York, she
reports (o Virgin
Urban Sr. VP/
Promotion Tom
Bracamontes
and Virgin Ur-
ban VP/Promo-
tion Mark Boyd.

In addition to
her national pro-
motion duties, Williams will assist
in strategic planning and budget ac-
tivities and serve as the liaison be-
tween Virgin Urban and corporate
program directors and radio con-
sultants.

Williams previously was co-Na-
tional Director/Urban Promotion
for Virgin Urban. Before joining the
company she was Northeast Re-
gional Promotion Manager for Epic
Records. Prior to that she was Sr.
National Director/Urban Promotion
for Wamer Bros. Records. Williams
has also held Northeast Regional
Promotion posts in the urban pro-
motion departments at Capitol Rec-
ords, PolyGram Records and RCA
Records.

Willlams

Madison
Continued from Page 1

revenue, distribution channels and
strategic partnerships. He assumes
responsibilities from co-founder
and interim CEO David Benjamin,
who remains Vice Chairman and
Sr. VP/Entertainment Services.
Madison was most recently Sr.
VP/Regional Operations for AMFM
Inc., where he oversaw operations
in New York, Los Angeles, San
Francisco, Boston, Denver, River-
side, Phoenix and San Diego. He
joined AMFM, then Chancellor
Media, in 1997, after serving as
Exec. VP at PolyGram Music &
Film. Before that he was Sr. VP/
Radio for Pyramid Broadcasting.
“John was an obvious choice to
lead this company,” Benjamin com-
mented. “His leadership skills, key
industry relationships and intimate
knowledge of the radio and music
business will significantly expand
ClickRadio’s reach and range of
opportunities. We view his appoint-
ment as an exciting catalyst for
near- and long-term growth.”
Since exiting AMFM in Febru-
ary 2000, four months after Clear
Channel announced that it would
acquire the company, Madison has
served as an independent music-
marketing consultant and focused
on developing research-based mu-
sic-preference software for the
Internet.
“After accomplishing everything
I ever set out to do in the radio and
record industries, it took a truly
unique opportunity to pull me back
into the music business,” Madison

June 29, 2001 R&R © 23

J Records has tapped [
Joan Fallon as Sr. Direc-
tor/Promotion Administra-
tion. Based in New Yotk, |4
she reports to Exec. VP/
Promotion Richard Pal-
mese.

Fallon was previously
Sr. Director/Promotion
Operations at Arista Rec-
ords. Prior lo that she was
Director/Promotion Op-

Fallon Joins J For Promotion Admin.

Fallon

& | zrations and National Pro-
8 motion Coordinator at
Arista,

“am delighted that Joan
| and | will coniinue our
working resationship, now
at J Records,” Palmese
gaid. 1 highly value her pro-
{essionalism, falent and
layalty. Our depariment =
in the best of hands with
Joan Fakon”™

WSYW & WEDJ/Indy Tap Weigle As OM

Ed Weigle, a voiceover veteran who was most recently Production Di-
rector of Regional Mexican and Spanish Contemporary combo WSYW
& WEDJ/Indianapolis, has officially been promoted to OM of the Circle

City stations.

Weigle has held operations duties for WSYW & WEDJ for a month
and a half and will continue his production duties for the stations, which
target the market’s fast-growing Hispanic community. Marion County,
which includes the city of Indianapolis, saw its Hispanic population in-
crease from 1.1% to 3.9% in the latest census. Of that population, almost

70% are of Mexican heritage.

WEDI flipped from Alternative to a mix of salsa, merengue and Span-
ish-language pop hits in mid-March. The station offers a bilingual pre-
sentation, which Weigle said has attracted listening from non-Hispanics.
When asked about the change from Alternative, Weigle told R&R, “The
Hispanic population here has just shot through the roof. We made prob-
ably the most logical format change we could here in Indianapolis, and
we're very optimistic that it’s going to take off.”

In related news, Angel “Cuba” Chacon has been named MD of WEDJ.
Chacon’s experience includes on-air work throughout Indiana.

Squires Returns To Mondosphere/Fresno

Veteran Mondosphere program-
mer Chris Squires has rejoined the
company as PD of Alternative
KFRR and Classic Rock KJFX in
Fresno.

Squires left Mondosphere in Oc-
tober of last year as part of the pur-
chase that sent Mondosphere’s
Bakersfield cluster to Clear Chan-
nel. In Bakersfield, Squires was

Market Program Manager oversee-
ing KRAB-FM, KKXX-FM,
KKDJ-FM, KDFO-FM, KHIS-AM
& KZTK-AM.

Squires replaces KFRR PD
Danny Wayne and KJFX PD
Patrick O’Shaughnessy, who exit
the stations. Squires will also take
over O’Shaughnessy’s midday
airshift on KJFX.

said. ClickRadio is that opportu-
nity, because it combines the best of
traditional radio with the power of
personalization afforded only in the
digital realm. By giving each listener
a personalized radio experience,
ClickRadio becomes a broadcaster
with an infinite number of sticks.”

Madison’s first move as CEQ
was to appoint Steve Hicks and
Bobby Lawrence to ClickRadio’s
board of directors, increasing its
size 1o six members.

Hicks. currently Chairman of the
private investment firm Capstar
Partners LLC, was previously Vice
Chairman of AMFM. He founded
Capstar Broadcasting in 1996 and
co-founded SFX Broadcasting with
Robert Sillerman in 1993, “We're
going to help this company prove
to the rest of the world what more
than 300,000 ClickRadio users al-
ready know,” Hicks said. “Namely,
that ClickRadio is an innovative
product that takes the radio model
of music listening and turns it into
‘smart radio.””

EEO

Continued from Page 3

criticism he takes and believes that
he’s being unfairly labeled as out
of touch with the needs of con-
sumers.

Lawrence, who started his radio
career with Taft Broadcasting 25
years ago, teamed with Randy
Michaels in the early *80s to form
Seven Hills Broadcasting, which
was later restructured into Repub-
lic Broadcasting. He became Sr.
VP/Sales & Marketing for Jacor
Communications after it bought
Republic in 1986 and later rose to

|

President/COO of Jacor. He noted, |

*“The word excitement doesn’t be-
gin to express my enthusiasm for
ClickRadio. For advertisers, there’s
no better platform for delivering tar-
geted messages to a precisely de-
fined audience.”

Account Manager forWIBC.

Denver.

Emmis Expands Indianapolis Sales Department

ohn Kesler has been named Director of the newly formed account
development unit at Emmis’ WIBC,WENS, WNOU & WYXBAndianapo-
lis. Before spending three years as Director/Marketing Parinerships for the
Indianapolis Motor Speedway and the Indy Racing League, Kesler was Sr.

Tapped as Account Development Asst. is Lindsay Cerajewski, a former
WENS intern who comes from a Sales Asst. post at Emmis’ KALC & KXPK/

Meanwhile, Jay Pameli, Victoria Meindering and Amy Cecl! join WENS
as AEs. Holly Whitney comes aboard as an AE for WYXB, and Harmony
Hines is now Administrative Sales Asst. for WENS, WNOU & WYXB.

technology division.

AP Radio Lifts Herring To Mgr./Network Sales

P Radio has promoted Dave Herring to Manager/Network Sales,
based in Washington. He was most recently based in Dallas, where
he spent three years as regional sales rep for large-market stations in AP’s
nine-state Southwest region. In his new post Herring will serve as AP's
primary liaison with domestic radio networks and program syndicators.
“Dave’s outstanding sales ability and product knowledge will serve our
members well on the national level” said AP Radio GM Thomas Caliahan.
“He understands what broadcasters need and will be a highly valuable
resource to our network customers.”
In related news, Christopher LaCroix joins AP Radio as Manager/Di-
rect Radio Sales and will oversee sales of AP products to smali-market
stations. He comes to AP Radio after three years as OM of AP's broadcast

2100/Providence Names Morris PD

WPRO-FM/Providence Asst. PD/MD and afternoon host Davey Mor-
ris has just gotten even busier. Morris has eamed his first programming
post by adding PD duties at Citadel ’80s sisters WZRA & WZRI (Z100)/

Providence.

Morris succeeds Jack Casey, who is no longer involved with the sta-
tions. Morris tells R&R. *This means I get to stay with a company [ en-
joy working with, and I'm staying close to home. And I get to work with
*80s music, which I think is going to be a good thing here in Providence.
I'm thrilled about this. When GM Andrea Scott called me in, I was flat-

tered and glad she spoke to me first.”

WZRA & WZRI will continue to be consulted by Jim Richards of
Vallie-Richards Consulting. Morris says the station sounds like WPRO-

FM circa 1987, but with a rock lean.

Morris has spent his entire career at WPRO-FM, which he joined 11

years ago as a production assistant.

He said the idea that market-
based economies are not con-
sumer-friendly has been “thor-
oughly discredited in this nation
and in countries around the world,
and should be beyond challenge.”
He went on, “Contrary to the
classic bugaboo that markets are
just things that favor big business
and big money, market policies
have a winning record of deliver-
ing benefits to consumers that
dwarfs the consumer record of
government-central economic
planning. If you’re truly commit-
ted to serving the public interest,
bet on a winner, and bet on mar-
ket policy.”

Powell also welcomed Com-
missioners Kathleen Abernathy
and Michael Copps to the com-
mission dais at the June 20 open
commission meeting, the new

| commissioners"® first. Abernathy

and Copps made their political
leanings clear during the course
of the meeting.

In his opening statement Demo-

crat Copps said he is looking for-
ward to delivering “the world’s
best and most technologically ad-
vanced and cost-effective telecom-
munications system to the Ameri-
can people, and I mean all Ameri-
can people.” The Republican
Abemathy commented during re-
view of a Wireless Bureau item
that competition in that industry
“shows the impact of a dereg-
ulatory platform [and] how benefi-
cial a competitive marketplace can
be to consumers.”

Copps underscored the impor-
tance of ‘the agency’s mission by
saying the letters “FCC” could
stand for “Future of the Country
Commission.” He said he is “al-
ready caught up in the excitement”
at the FCC, even though he’s only
been on the job for two weeks. For
her part, Abernathy said she ex-
pects her time on the commission
to be “the most challenging and re-
warding of her career.”

— Joe Howard

www.amencanra!lo |s|0rv.com _
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* MJI BROADCASTING presents Re-
vealed, featuring R.E.M. The 90-minute
special, which features live perfor-
mances by the band and exclusive in-
terviews, is available to air July 12-15,
For more information, contact Maria
Musaitef at 818-461-5466.

Records

*HILLARY SIS-
KIND is promoted
| toSr.Dir/Publicity
|| atArista Records.
She was most re-
cently Dir/Public-
ity.

* DAVID PIERCE
is named EVP/
GM at Sony Won-
der/SMV. He retains his responsibilities
as SVP/Video Sales & Marketing at

Siskind

T

Senators
Continued from Page 3

| radio too often plays only a handful

| of homogenized voices beamed by a

| few media conglomerates.”

| But just two days after the editorial
was published, radio research special-

' ists Duncan’s American Radio re-
leased figures disproving the senators’
figures on ad-revenue share and called
the Senators’ information “utterly

| wrong.”

Duncan’s senior analyst Tony
| Sanders told R&R that his research
{ shows that the top four-billing com-

panies — Clear Channel, Infinity,
Cox Radio and ABC Radio — had
combined 2000 ad revenues of $7.2
billion, which is about 42% of the
industry’s $17.12 billion total (see

* BMG ENTERTAINMENT purchases

Sony Music Distribution. Network Music.
e e
Citadel stations, pursue our growth strategy

Continued from Page 1

and operates 140 FM and 65 AM ra-
dio stations in 42 midsized markets,
including clusters of four or more
stations in 32 markets — appeared
to be taking on water faster than the
Titanic. But Wilson was not about to
give up the ship. He pounded the
table, insisting that Citadel shares
were undervalued at $8. He prom-
ised he’d buy more himself to prove
it. He put his money where his
mouth was and, on Oct. 31, 2000,
bought 107,000 shares priced be-
tween $8.50 and $12.31, raising his
holdings to 1.887 million shares. For
Wilson, that meant about a $49 mil-
lion payoff when the Forstmann
Little deal closed at $26 a share.
Wilson will remain head of Cita-
del and expects to retain his opera-
tions and management team as well.
“Forstmann Little is the ideal part-
ner to help Citadel as we support our

and continue to serve our audiences
and the local communities in which
we operate,” Wilson said. “Forst-
mann Little’s unique capital structure
and extensive experience in helping
high-quality companies accelerate
their growth will be instrumental in
helping Citadel reach its fuil poten-
tial.”

Senior partner Theodore Forst-
mann said, “Citadel is a market
leader with a highly capable manage-
ment team and significant growth
potential. We look forward to help-
ing the company continue to solidify
its leadership position.”

Forstmann Little has made 28 ac-
quisitions and significant equity in-
vestments since 1978 and has returned
billions of dollars to its investors.
Among the firm’s best-known invest-
ments are Gulfstream Aerospace,
General Instrument and Ziff-Davis
Publishing.

— Jeffrey Yorke

1 Artist/Tile
"N SYNC Pop

LIL' ROMEO My Baby
BACKSTREET BOYS The Call
DESTINY'S CHILD Survivor

3LW No More (Baby I'ma Do Right)
A*TEENS Bouncing Off The Ceiling (Upside Down)

’N SYNC Bye Bye Bye
AARON CARTER Bounce

NELLY FURTADO I'm Like A Bird
0-TOWN Ali Or Nothing

JESSICA SIMPSON irresistible
EIFFEL 65 Blue (Da Ba Dee)

DA MUTTZ Whassup
3LW Piayas Gon’ Play

DREAM This Is Me

@

| —

AARON CARTER That's How | Beat Shaq

BAHA MEN Who Let The Dogs Out

A*TEENS Haifway Around The World

BACKSTREET BOYS More Than That

VITAMIN C Graduation (Friends Forever)

|

Total Plays ’
68
67

30 |

Playlist for the week ending June 24. ]
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Newsbreakers

chart, Page 3). That's a healthy sum
for four companies, but significantly
less than the 90% referenced in the
Post editorial. Sanders estimated
you'd have to add up the revenue of
several hundred companies to deter-
mine how many control 90% of ad
revenues. “It’s not four,” he said.
“It's more like 500.”

A Hollings spokesperson told
R&R that the senators used a Wall
Street Journal article as their source
for the information.

Bryan

Continued from Page 3

“Gene has been successful at in-

[ creasing cash flow margins at vari-
ous media companies during his ca-
reer. We are excited to have him join
the Entravision team as we continue
to expand and improve upon the op-

‘ erating results of our radio division.”

RADAR

Continued from Page 3
the biggest gainers 12+: Premiere’s
Axis, which showed a 40.8% audi-
ence gain, and Focus, which in-
creased its audience by 27.7%.
Among adults 18-34, Premiere Ac-
tion displaced Premiere Diamond at
No. 1 with a 7.5% increase.

Overall, network radio’s weekly
reach rose from 172.2 million to
172.5 million. In terms of gross im-
pressions, however, network radio is
down 3% due to the decrease in net-
work inventory over the last several
RADARSs. Dr. Laura Schlessinger’s
Premiere-syndicated program drops
out of RACAR after appearing in the
last eight reports. It had been the
only long-form daily program in-
cluded in RADAR.

Radio One
Continued from Page 3

| the acquisition is closed. According
| to Radio One, the deal is not ex-
pected to close until Jan. 30, 2002
and may be extended until July 31,
2002. The FCC granted WPEZ ap-
] proval in September 1998 to move
from its current location. When it
does so, the station will need to de-
‘ crease its output from 100kw to
| 44kw while maintaining a similar
antenna height.
Concurrently, Radio One has re-
| tumed the Smooth Jazz format to the
Peachtree City by flipping Urban AC
WAMJ/Atlanta to “Smooth Jazz
1075 The station has changed its
call letters to WJZZ and will con-
tinue to be programmed by PD/MD
Marv Hankston, who joined the sta-
| tion in October 2000. The debut of
WIJZZ comes exactly one year after

8 CHRONICLE

BirtHs

Rocker Eric Clapton, girlfriend
Melia McEnery, daughter Julie
Rose_ June 12,

CoMDOLENCES

| Blues artist John Lee Hooker,
83,June 21,
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FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200 |
Hot AC -

Steve Nichols

No Adds

StarStation

Peter Stewart

BBMAX Ghost Of You And Me
Classic Rock

Chris Miller

ELECTRIC UGHT... Moment In Paradise
Touch

Ron Davis

URBAN U Remind Me

Doug Banks Morning Show

Gary Saunders
No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock

ERIC CLAPTON Travelin’ Light
MAYFIELD FOUR Eden (Turn The Page)
TANTRIC Astounded

Alternative

CAKE Short Skirt/Long Jacket

FUEL Bad Day

PUDDLE OF MUDD Control

PETE YORN Life On A Chain

Tripie A

CAKE Short Skirt/Long Jacket .
MELISSA ETHERIDGE | Want To Be In Love
OLD 97°S Designs On You

CHR

MARIAH CAREY Loverboy
OESTINY'S CHILD Bootylicious
FUEL Bad Day
Mainstream AC

BARENAXED LADIES Fatiing For The First Time
MELISSA ETHERIOGE | Want To Be In Love
FUEL Bad Day

Lite AC
TRAIN Drops Of Jupiter (Tell Me)

| Active Rock

LCLUTCH Careful With That Mic...
| PETE. Sweet Daze

| Steve Young/Josh Hosler

KIM WATERS Until Dawn
YULARA Namah Shivaya

MARIAH CAREY Loverboy
OESTINY'S CHILD Bootylicious
INDIA.ARIE Brown Skin

JONES RADIO NETWORKS
Music Programming/Consuiting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

GORILLAZ Clint Eastwood

JIMMY EAT WORLD Bleed American
3 DOORS DOWN Be Liks That

Steve Young/Cralg Altmaler

Heritage Rock

Steve Young/Cralg Altmaler
TANTRIC Astounded

Hot AC

Steve Young/Josh Hosler
FIVE FOR FIGHTING Superman (It's Not Easy)

MISSY ELLIOTT Get Ur Freak On
OANTE THOMAS Miss California
Rhythmic CHR

Steve Young/Josh Hosler
No Adds

Soft AC

Mike Bettelil

No Adds

Mainstream AC

Mike Bettelll

D OEE MESSINA Burn
Delitah

Mike Bettelll

No Adds

Dave Wingert Show

Mike Bettelil
J0 DEE MESSINA Burn

24 HOUR FORMATS
Jon Hollday » 303-784-B700
Adult Hit Radio

JJ McKay

OESTINY'S CHILD Bootylicious
JANET Someone To Call My Lover
STAIND I's Been Awhile

Rock Classics

Jon Hollday
No Adds

Adult Contemporary

Rick Brady
No Adds

RADIO ONE NETWORKS
970-949-3339

Choice AC

Yvonne Day

Ho Adds

New Rock

Steve Loigh
311 You Wouldn't Believe

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000

Bob Blackburn

Aduit Rock & Roll

Jeff Gonzer

ERIC CLAPTON Travelin’ Light

Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays
No Adds

Smooth Jazz WJZF disappeared
from the Atlanta radio dial as a re-
sult of a transaction that shifted
Cox’s WALR to WIZF's former
104.1 MHz signal and allowed Sa-
lem to debut WFSH as a Contempo-
rary Christian station.

Radio One President/CEO Alfred
Liggins IIl commented, *This acqui-
sition and format change give us a
very significant presence in one of
the largest and fastest-growing mar-
kets in the U.S. Atanta is a great
Urban-radio market, and our three-
station presence will allow us to de-
liver diverse programming to our lis-
teners and a wide cross-section of

consumers to advertisers.”

While Liggins did not elaborate
on WPEZ's future, the station’s
present format and calls will most
likely relocate to another U.S.
Broadcasting property in Macon. It
is not known if WAMIJ will return
when Radio One assumes control of
the WPEZ facility.

PROS ON

THE LOOSE

Album Network News Editor
Marina Williams, 818-753-1149,
marinagail &yahoo.com,
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M@F DAY, JU

National Sugar Cookie Day

1872/ The doughnut cutter is patented.
The treat goes on to be a break-
fast favorite with everyone from
policemen to Homer Simpson.

%

£
Mmmm, doughnuts!

1968/ For the first time, an All-Star
baseball game is played indoors,
at the Astrodome in Houston.

1985/ Football legend Joe Namath
signs a five-year deal with ABC-
TV to provide commentary for
Monday Night Football.

Born: D.J. Simpson 1947, Jimmy
Smits 1955, Tom Hanks 1956,
Fred Savage 1976

In Music History

1952/An 8-year-old Gladys Knight
wins $2,000 on Ted Mack's
Amateur Hour.

1972/ Paul McCartney begins his first
tour with Wings. It's the first time
he's been on the road since The
Beatles wrapped up their last
tour, in 1966.

1992/ Mick Jagger becomes a grand-
father when his daughter, Jade,
gives birth to a giri of her own.

" .

Grandpa Mick.

Born: Bon Scott {AC/DC) 1946-1980,
Marc Almond (ex-Soft Cell)
1959, Courtney Love 1967

ESDAY, JULY 10

National Pina Colada Day

1890/ Named after the Algonquin word
meaning “large prairle place,”
Wyoming officially becomes the
44th U.S. state.

1962/ The Telstar communications
satellite is successfully launched
from Cape Canaveral, FL. ts
launch ushers in a new era of
communication via telephone
and TV, with picture transmis-
sion from Europe to America
and back.

1985/After “New Coke" fizzles with
consumers, the Coca-Cola Co.
announces that the original for-
mula — now dubbed Coca-Cola
Classic — will return.

Born: David Brinkley 1920

In Music History

1987/ Bette Midler's $10 million suit
against Ford Motor Co. for using
a soundalike vocalist in a com-
mercial is thrown out by a fed-
efal judge in Los Angeles. The
judge does, however, say the
automaker acted like “the aver-
age thief.

1989/ Even the reclusive Mike Nes-
mith shows up for the ceremony
when The Monkees get their
star on the Hollywood Walk of
Fame.

Born: Arle Guthrie 1947, Ronnie Dio
1949, Neil Tennant (Pet Shop
Boys) 1954

WEDNESDAY, JULY 11

National Blueberry Muffin Day

1804/ Aaron Burr shoots Alexander
Hamilton to death in their fa-
mous duel. Many people now
know of the duel thanks to a
“Got Milk?" advertisement

DAFEBOOK

rather than a history book.

1914/Baseball great Babe Ruth de-
buts in the major leagues with
the Boston Red Sox — as a
pitcher.

1994/ After being distigured in a car
accident, adult-film star Shan-
non Michelle Wilsey, better
known as Savannah, 24, com-
mits suicide.

Born: Yul Brynner 1920-1985,
Giorgio Armani 1934, Sela
Ward 1956

In Music History
1992/Bloomingdales’ department
stores introduce a line of Jerry
Garcia-deslgned neckties. The
surprisingly conservative silk
ties are a hit and are still in pro-
duction.

1995/R.E.M. have to cancel shows
in Germany when bassist Mike
Mills requires emergency sur-
gery.

Born:Bonnie Pointer 1951, Suzanne
Vega 1959, Richie Sambora
(Bon Jovi) 1960

THURSDAY, JULY 12

National Pecan Pie Day

1862/ The Medal of Honor is autho-
rized by the U.S. Congress.

1960/ The tirst Etch-A-Sketch goes
on sale. During the next 25
years, over 50 mitlion units are
sold.

1982/ E.T.: The Extra Terrestrial
breaks all box-office records by
surpassing $100 million in
ticket sales in the first 31 days
after its opening.

Plenty of bucks to
phone home with.

Born: Milton Berle 1908, Bill Cosby
1937, Richard Simmons.1948

In Music History

1970/ Johnny Cash presents Judge
Sue Hicks with a Gold record.
The (male) Tennessee judge’s
given name served as the inspi-
ration for Cash’s “A Boy Named
Sue.”

1992/ Axl Rose gets off a plane in St.
Louis and is arrested — it's the
volatile singer’s first time in the
City since he was charged with
inciting a riot the year before.

1996/ Smashing Pumpkins touring
keyboardist Jonathan Melvein
is found dead of a heroin over-
dose in New York. Five days
later Pumpkins drummer Jim-
my Chamberlin is charged
with drug possession and
kicked out of the band.

Born: Chrisline McVie (Fleetwood
Mac) 1943, Eric Carr (Kiss)
1950-1991

FRIDAY, JULY 13

National French Fries Day

1960/\n Los Angeles, Sen. John F.
Kennedy of Massachusetts is
nominated for the presidency
by the Democratic party.

1984/ Saying he is “tired of belng tied
to the football mentality,”
sportscaster Howard Cosell
asks to be reieased from his
duties on Monday Night Foot-
ball. He's removed from televi-
sion altogether a year later.

Born: Patrick Stewart 1940, Harrison

Ford 1942, Cheech Marin
1946, Cameron Crowe 1957
in Music History

1973/ The Everly Brothers break up
in the middle of a Buena Park,
CA show after Phil smashes his
guitar and storms offstage.
Don tells the press, "The Everly
Brothers died 10 years ago.”
They don't play together again
until '83.

1997/Red Hot Chili Peppers singer
Antheny Kiedis shatters his
wrist in a motorcycle accident
in Los Angeles; the injury re-
quires five hours of surgery to
repair.

Born: Roger McGuinn 1942, Louise
Mandrell 1954

SATURDAY, JULY 14

Bastille Day

1789/ Militant Parisian workers storm
Paris' royal fortress, the Bas-
tille, beginning the French
Revolution

1946/ Dr. Benjamin Spock's Baby
and Child Care is published. It
becomes one of the most dis-
cussed, and most sold, books
ever published.

1968/ In Atlanta, Hank Aaron hits his
500th career home run.

Born: Gerald Ford 1913, Harry Dean
Stanton 1926

In Music History

1986/ Erroneous reports of Rush
drummer Neal Peart’s death in
acaraccident sweep Europe. A
reporter eventually reaches
Peart at home, where he’s
washing his car ang unaware
of the rumors.

1989/ MTV becomes a little bit more
accessible: Cyndi Lauper re-
leases the first closed-cap-
tioned video, "My First Night
Without You.”

Born: Woody Guthrie 1912-1967,
Chris Cross (Ultravox) 1952

SUNDAY, JULY 15

National Ice Cream Day

1904/ The first Buddhist temple in the
United States is established, in
Los Angeles.

1965/The Mariner 1V spacecraft
sends back the first close-up
pictures of Mars.

1968/ Commercial air travel begins
between the United States and
the U.S.S.R.

1997/ Designer Gianni Versace is
shot and killed on the steps
outside his Miami mansion.

Born: Rembrandt Van Rijn 1606-
1669, Forest Whitaker 1961

In Music History

1986/MTV's traveling “Museum ot
Unnatural History™ orings the
dress Madonna wore in her
“True Blue” video to a mall in
the singer's hometown of De-
troit, where it's immediately
stolen. MTV promises not to
press charges if it's returned,
and the dress is back on dis-
play a week later.

1995/Queen Latifah’'s BMW s
carjacked, and one of her pas-
sengers is shot and wounded
outslde New York’s Apollo The-
ater. Two teenagers are later
arrested for the crime.

Born: Linda Ronstadt 1946, Joe
Satriani 1956.

— Brida Connolly
& Frank Correia
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They’re Goming
To Take Me Away!

Calling Dr. Demento ... No, se-
riously. The British ‘zine
Kingsize provides a unique look at
what it considers to be the "100
Most Insane Stars Ever”” In what
it calls its "demented 30-page bo-
nanza of the most unhinged stars
in history,” the 'zine reflects upon
artists both past and present —
not just musicians, but actors and
sports personalities — and lets
loose with stories about their ...
um ... shall we say “eccentric” be-
haviors, fondnesses and attitudes.
A good number of musicians
are on the list, and they take eight
of the top 10 spots. The late Keith
Moon is No. 10, following
Eminem (No. 9), Ozzy Osbourne
{No. 8), Elvis Presley {No. 7),
Michael Jackson (No. 4), Ol
Dirty Bastard (No. 3), lggy Pop
(No. 2) and Axi Rose (No. 1). In
fact, the ‘zine considers Rose so
‘insane” that it devotes eight
pages of its special section to a
profile of the Guns N' Roses
frontman and a synopsis of the
band’s “mayhem, riots and general
bad craziness." Rose explains his
behavior this way: ‘I was told my
mental circuitry was all twisted.”
According to the National
Enquirer, Michael Jackson's
“children’s charities” are a big rip-
off. The zine's exclusive investiga-
tion has uncovered a pile of
“shady deals, misleading claims
and broken promises” and found
that a large amount of the money
raised during the charities’ nine
years in existence has gone not
to the needy children, but to ad-
ministrative costs and other
noncharitable uses.

From Deathi ... To Life

“Die™hard fans of Kiss can take
their devotion to the grave, so to
speak. The band's frontman,
Gene Simmons, is marketing a
coffin covered inside and out with
Kiss photos and paraphernalia
that, until it's “needed,” can double
as a beer cooler, because it's wa-
terproof. (National Enquirer, En-
tertainment Weekly)

Phish’s Trey Anastasio tells
Rolling Stone that there's life af-
ter Phish. He says that, eight
months after the band's reported
breakup, he has a symphony, two
new bands and a summer tour in
the works.

Peopie includes a profile of The
Bee Gees, who are “Stayin’ Alive”
on the charts with their new al-
bum, This Is Where | Came In.

They’ve Got ‘It’

Entertainment Weekly profiles
the 100 most creative people in
entertainment. The music artists
on the list include Aaliyah, Evan
Dando, Jill Scott, Rodney
Crowell, Dave Matthews, Gor-
don Lightfoot, India.Arie, Ryan
Adams and Eliza Carthy.

JUST ‘PLANE’ CRAZY — Bryan
Ferry was a passenger on a plane
en route from London to Nairobi that
almost crashed last December
when a disturbed passenger broke
into the plane’s cockpit and forced
the plane to plummet 10,000 feet.
What went through Ferry's mind
while all this was happening? “That
crazy man'’s socks weren't very at-
tractive,” he telis the Globe. “They
were striped, and | didn’t care for
them at all.”

India.Arie tells Rolling Stone
that her main inspiration is James
Taytor: “Whenever I'd hear 'You've
Got a Friend’ on the radio, my
whole body got chills. From like 10
on, | would always have day-
dreams of myseif being him. Not
being him, but being a person with
a guitar, someone who could just
play, me and my guitar, just play
and sing.”

Jill Scott tells Ebony that she
learned long ago to follow her own
mind and heart: “Trying to find out
who | was, trying to find myself in
the image of the magazines and
the TV, was just foolish. Because
we all have such a power within
us. People keep talking about God
and heaven. It's in here, in my gut.
Everybody has a place. Whether
you are fat or thin, blue-eyed, blind
— everybody has a power. And it's
their own. Look through your
spirit.”

Don’t Motd Me

Trisha Yearwood teils Us
Weekly that she's resisted other
people's efforts to mold her physi-
cally or professionally into an in-
dustry standard: “I've gotta be who
I am. | would love to be thinner, but
this is who | am, and | try to look
the best that | can. | am not a slave
to my body, and at this point no-
body is going to say anything
about it

Speaking of getting thinner,
Luther Vandross has done just
that by shedding 120 pounds. He
tells Us Weekly, “I've spent my life
having clothes specially made for
me because of my size. Now | just
want to shop in the same places
where other men shop.”

— Deborah Overman

Each week A&R sneaks a peek through the nation’s consumer mag-
azines In search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 miilion households

75 miition households

Tom Calderone Pauf Marszalek
VP/Programming VPMusic Programming
s | _ADDS:
SUM 41 FatLip 3 BLACK CROWES Sou! Singing
'NSYNC Pop % 0OYLE BRAMHALLI1... Green Light Gir
OESTINY'S CHILD Bootylcious % THE CORRS All The Love In The Wortd
BLINK-182 The Rock Show 23 JENNIFERLOPEZ I'm Real
WEEZER Hash Pipe ) 2 piays_
EVE /GWEN STEFANI Let Me Blow Ya Mird 2
LIL' MO Supenwoman 7n TRAIN Drops Of Jupiter (Tel Me} -]
CITY HIGH What Wouid You Do? 20 INCUBUS Drive 2%
ALICIAKEYS Faliin’ 19 LIFEHDUSE Hanging By A Moment 2%
LINKIN PARK Craving 18 SUGAR RAY When It's Over %
BLUCANTRELL Hit Em Up'Stye (Oops!) 19 | UNCLEKRACKERFolowie 2
STAIND I's Been A 1) ||| AERTBMITH By Avay rom e iy
OAVE MATTHEWS BAND The Soace Betwieen 17
OROWNING POOL Bodies 18
o MARIAH CAREY Loverboy 16
REDMAN Let's Get Dirty 18
? JANET Sameane To Call My Lover 16
NIKKA COSTA Like A Feathe: 17
STEVIENICKS Every Day 16
U2 Elevation 16 U2 Blevation 16
CRAIG DAVID Fil e in 16 &
311 YouWouldn't B 1 UEL Baabay ]
OB oudT SeTere FAITH HILL There You'l Be 16
AGUILERALIL' KIMMYAPINK Lady Marmaiade 15 MATCHBOX TWENTY Mad Season 1
EVE 6 Here's To The Night 15 BACKSTREET BOYS More Than That 14
112 Peaches & Cream B 80N JOVI One Wild Night 13
MARIAH CAREY Loverboy 1 DESTINY'S CHILD Bootyficious <]
ERICK SERMON Music 14 R.E.M. Imftaion Of Life 13
DAVE MATTHEWS BAND The Space Betvieen 13 STING After The Rain Has Falien 13
USHER U Remind Me 13 DAVID GRAY Please Forgwve Me 1
JARULEWLIL' MO Cry 13 STAIND It Been Avihie 1"
JANET Spmeone To Call My Lover 13 DEPECHE MDDE Oream Cn 7
TRAIN Drops Of Jupiter (Tell Mg} 12 FATBDY SLIM Weapon Of Choice 7
STONE TEMPLE PILDTS Days Of The Week ? FIVE FOR FIGHTING Superman (I1's Not Easy) i
SUGAR RAY When ((s Over 11 INDIA ARIE Video 6
ST. LUNATICS Midwest Swing 1 SMASH MOUTH I'm A Belever 5
MANDY MOORE In My Pocket 1" JESSICA SIMPSON Imesistivle 4
JAGGED EOGE I/NELLY Where The Party Ar? 1" CRAIG DAVID fill e In 3
GORILLAZ Cint Eastvoad 1 ANDREAS JOHNSON Gionous 3
AALIYANWe Need A Resolition 10 TRICKY Evoiution Revolution Love 3
OEPECHE MODE Drezm On 10 SUNSHINE ANDERSON Heard I Al Before 2
TRAVIS Sing 2
OURS Sometimes 10
JILLSCOTT The Way 2
SUELB30 Day 19| NIKKACOSTA Like AFeatner 2
BACKSTREET BOYS More Than That 9 BLUCANTRELL Hit Em Up Style (0ops') 1
DAVE NAVARROReal N
DREAMT ALICIA KEYS Falin i
2t - SYLEENA JOHNSON | Am Your Woman 1
ALIEN ANT FARM Smoatn Crimi DAVENAVARRO Rexal i
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R. KELLY l13AY-Z Fiesta TOOL Schism o
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AERDSMITH Py Away From Here RADIOHEAD Pyramid Song s
MISSY ELLIOTT Get Ur Freak On SEVEN MARY THREE Wait -
TYRESE fLike Them Girls SLASH'S SNAKEPAT Shine -

JESSICA SIMPSON Iresistibie

COLD End Of The World

PETE YORN Lite On A Chain

MARILYN MANSON The Nobodies
BABYFACE There She Goes

DISTURBED Down With The Stckness
N.E.R.D. Lapdance

TRAVIS Sing

WILLA FORD |Wanna Be 8ad

SMASH MOUTH 'm A Believer

THREE THE HARD WAY Lets GetIt
BBMAK Ghost 01 You And Me

DAVID GRAY Piease Forgive Me

SUM 41 Pain For Pleasure

R.E.M. Imitation Of Lite

REHAB it Don't Matter

SHAGGY Freaky Girl
RAY-J Wait AMinute

NINEINCH NAILS Deep

SALIVA Your Disease

JIMMY EAT WORLD Bleed Amencan
BRITNEY SPEARS Con't Let Me Be The Last..
LIMP BIZKIT My Way

SUNSHINE ANDERSON Heard It Ali Before
FAITH EVANS {/CARL THOMAS Can't Befieve
0-TOWN Al Or Nothing
MINISTRY What About Us

STATIC-X This Is Not

2PAC I/RL Until The End Ot Time

702 Pootie Tangin

SCAPEGOATWAX Assle 10...

SEVEN MARY THREE Wart

SNOOP DOGG /TYRESE Just A Baby 8oy
TRICKY Evolution Revotution Love

LI ROMEQ My Baby

TANTRIC Breakoown

3LW Piayas Gon" Play

FAITH HILL There You'll Be

Video playlist for the sveek ending June 24.

STONE TEMPLE PILOTS Days Of The Week

Video airplay for July 2-9.

36 million households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEOQ PLAYLIST

ERICK SERMON Music

EVE {/GWEN STEFANI Let Me Blow Ya Mind
112 Peaches & Cream

R. KELLY {/JAY-Z Fiesta

FAITH EVANS {/CARL THOMAS Can't Believe
JAGGED EDGE #/NELLY Where The Party AI?
JARULELIL MO Cry

USHER U Remind Me

DESTINY'S CHILD Bootylicious

RAY-J Wait A Minute

RAP CITY

ERICK SERMON Music

SNDDP DOGE Loosen’ Control

BEANIE SIGEL Beanie {Mack Chick)

EVE /GWEN STEFAN! Let Me Blow Ya Mind
JARULE /LI MO Cry

FDXY BROWN BK Anthem

REOMAN Let's Get Dirty

TRICK DADDY I'm A Thug

012 Purpie Hills

LIL" JOK & THA EASTSIDE BOYZ Bia Bia

Video playlist 1s frozen.

TELEVISION

FOP TEN SHOWS

JUNE 18-24

Total Audience

(95.9 million households)

-

Who Wants To Be A
Millionalre (Thursday)
2 WhoWantsTo Be A
Millionaire (Tuesday)
3 SpyTvV
Who Wants To Be A
Millionaire (Sunday)
The Weakest Link
20/20(Friday)

48 Hours (Monday)
Friencs
10 Becker

© ™ N O n

Everybody Loves Raymond

Adults 18-34

SpyTV

Friends

The Weakest Link

Will & Grace

Fear Factor

The Simpsons

Everybody Loves Raymond

Law & Order

(tie) Who WantsTo Be A

Mittionaire (Thursday)

10 Just Shoot Me

(tie) Malcolm In The Middie

™ N D G A W N -

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

Vince Gill performs “The Warmth
of the Sun,” Ricky Martin covers
“Callifornia Girls,” Paul Simon sings
“Surfer Girl,” and Heart perform
“Good Vibrations” when TNT pre-
sents An All-Star Tnbute to Brian Wil-
son, a two-hour special that also in-
cludes performances by Elton John,
Wilson Phillips, Matthew Sweet,
Billy Joel, David Crosby, The
Go-Go's, Evan And Jaron, Darius
Rucker, Carly Simon and more

(Wednesday, 7/4, 8pm).

Saturday, 6/30

*Suncay and City High, /t's
Showtime at the Apolfo (check local

listings for time and channel).

Monday, 7/2

» Poe, The Tonight Show With Jay
Leno (NBC, check local listings for

time).

Wedneg:lay, 714

* Ado Guthrie and Cyndi Lauper
are slated to perform with the Bos-

ton Pops Esplanade Orchestra when
A&E presents Pop Goes the Fourth!

2001 from Baoston (7:30pm).

* Donny Osmond, The Pointer
Sisters, Luther Vandross and
Chely Wright are set to perform from
Washington, DC on PBS’s A Capi-
tol Fourth (check local listings for
time).

* Garth Brooks is scheduled to
perform on an ABC News Special
that celebrates Independence Day
2001 live from Philadelphia (10pm).

* Prince, Jay Leno.

Thursday, 7/5

¢ Harry Connick Jr. and guest
conductor John Williams kick off the
Boston Pops Orchestra’s 32nd sea-
son of televised concerts when PBS
presents Evening at the Pops {check
local listings for time).

* Gloria Estefan, Jay Leno.

¢ David Gray, Late Show With
David Letterman (CBS, check local

listings for time).
— Julie Gidlow

All show fmes are ET/PT unless otherwise noted; subtract one hour for CT.
[ Check listings for shovangs in the Mountain time zone. All Istings sutyect to change

ALICIA KEYS Falin’

REOMAN Let's Get Dirty
GORILLAZ Ciint Eastwood

DURS Sometimes

LIL MD Supenwoman

PETE YORN Life On A Chain

U2 Elevation

TRAVIS Sing

MISSY ELLIOTT One Minute Man
STAIND it's Been Awhile

DAVE MATTHEWS BAND The Space Between
CITY HIGH What Would You Do?
N.E.R.D. Lapdance

Sumdat Fatlp

DEPECHE MODE Oream Ont
GREEN DAY Waiting

David Cohn

General Manager 2

LIKKIN PARK Crawiing

NIKKA COSTA Like A Feather
TOOL Schism

JARULEILIL M1 Cry

DAVE NAVARRO Rexall
WEEZER Hash Pipe

DAVID GRAY Piease Forgve Me
RADIOHEAD Pyramid Song

Video piaylist for the week of June 18-25.

Peter Coher,
VP/Programimiing

Rap Adds

BAD AZZ Wrong Idea
MARIAH CAREY Loverbay
JANET Somecne To Sall My Lover

Pop Adds

MARIAH CAREY Loverboy
JANET Someone To Call My Lover

Urban Adds

ISLEY BROTHERS I/R. ISLEY Contagious

55 million households MK BmcK

Rhythmic Adds

NoAdds

Rock Adds

CALLING Wherever You Will Go

LARS FREDERIKSEN. .. Dead American
HOT WATER MUSIC Paper Thin

MEST Cadillac

TANTRIC Astounded

Adds for the week of July 2.
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FILMS

BOX OFFICE TOTALS

June 22-24
Title $ Weekend
Distributor (S To Date)
1 The Fast And $40.08
The Furious
Universal* ($40.08)
2 Dr. Doolittle 2 $25.03
FOX* (825.03)
3 Lara Croft: $19.78
Tomb Raider
Paramount ($83.82)
4 Atlantis: The Lost $12.58
Empire
Buena Vista (543.69)
5 Shrek $10.40
DreamWorks ($215.23)
6 Swordfish $7.71
wB (853.22)
7 Pearl Harbor $6.81
Buena Vista ($171.88)
8 Moulin Rouge $3.85
Fox ($43.43)
9 Evolution $3.28
DreamWorks ($32.32)
10 The Animal $2.91
Sony ($51.23)

“First week in release
All figures in millions
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Baby Boy, staning recording art-
ists Tyrese and Snoop Dogg.
They are also on the film's Uni-
versal soundtrack: “Just a Baby
Boy” js performed by Snoop
Dogg featuring Tyrese and Mr.
Tan, while “Crip Hop” is per-
formed by The Eastsidaz featur-
ing Snoop Dogg. The ST also
contains Raphael Saadiq f/
Devin The Dude’s “Just a Man,”
Three 6 Mafia La Chat's “Baby
Mama,” D'Angelo f/Marlon
C’s “Talk Shit 2 Ya,” Bootsy
Collins’ “I'd Rather Be With
You,” B.G. f/Baby & Lac's
“Thatshowegetdown,” Lost
Angels'*We Keep It G" Connie
McKendrick's “Eat Sleep Think,”
Marvin Gaye's “Just fo Keep You
Satisfied,” Anthony Hamitton f/
Macy Gray's “Love & War," The
Transitions f/Gator's “Straight
e and Felicia Adams'You™
and "Baby Boy”

Also opening this week is
Crazy/Beautiful, starring Kirsten
Dunst. The film’s Hollywood
soundtrack showcases English
and Spanish versions of La Ley's
“Every Time," as well as cuts by
Seven Mary Three (“Wait"),
Remy Zero (“Shattered”), Delin-
quent Habits (‘Boulevard Star),
Fastball (“This Is Not My Life™),
The Pimps (“Sumpin™), Osker
(“Alright”), The Dandy Warhols
(“Sleep”), The Getaway People
(“She Gave Me Love™), Mellow
Man Ace (“Ten La Fe"), Lily
Frost (“Who Am !}, Emiliana
Torrini (“To Be Free™), Serralde
(“L.a Reina del Lugar"), Maren
Ord (“Perfect’) and Lori Carson
& Paul Haslinger (“| Want to Be-
lieve in You").

— Julie Gidlow
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Handicapping Sports Tall’’s Future

Veteran consultant examines the state of Sports radio

arely 10 years ago, Sports stations were a somewhat unusual addition to the radio-dial in the
= few markets where they even existed. But that was then and this is now, as they say. To put a
new spin on an old phrase, what a difference a decade makes,

In the year 2001 Sports radio is
thriving. Virtually every major mar-
ket has at least one AM station air-
ing the format, witheven a |
few FM outlets taking the
plunge in recent years. In |
fact, these days several ma-
jor markets actually have
not only one, but two or |3
more stations devoted to air-
ing all sports, all the time.

To some extent, that has
been made possible with the
growth of sports radio net-
works featuring brand
names such as ESPN, FOX Sports
and Sporting News Radio. These 24/
7 networks offer big-name personal-
ities and around-the-clock sports
programming to stations that might
not otherwise have considered
Sports to be a financially viable for-
mat,

Sports radio has truly established
itself as a force to be reckoned with
all across America, with power ratios
and demographics that many FM
music stations would kill for.

An Early Pioneer

One of the earliest programming
pioneers in Sports was Seattle-based

consultant Rick Scott. Today he
serves as President of his own com-
pany, Rick Scott and Associates, and
is one of the format’s most
recognized players in pro-
gramming, marketing and
sales. With a client list that
includes such successful
Sports outlets as WDFN/
Detroit, KKFN/Denver,
WGR/Buffalo and CICL/
Toronto, Scott is someone
with a bird’s-eye view of
the current state of the for-
mat. His courtside seats
have also given him some unique in-
sights into Sports’ past, as well as
into its future potential in the new
radio broadcasting business.

Scott began his professional radio
career in the early *80s as Group PD
for Ackerley in Seattle. “1 actually
started out doing radio in high
school and college,” he says. “Then,
in 1992, when I was PD at KJR/Se-
attle, we flipped the station to Sports.
We were one of the early Sports ra-
dio stations in the country, and it
was a very exciting time. [Editor’s
Note: For the record, WFAN-AM/
New York flipped to Sports in July
1987 and is widely regarded as

Rick Scott

America's first 24/7 Sports radio
station. |

“Over time [ found that I was fre-
quently speaking to people all over
the country who were interested in
what we were doing at KJR, and
that’s when I first thought that there
might be an opportunity for me to
create a company that was focused
exclusively on Sports radio. Ulti-
mately, that’s the direction [ went in
and how I ended up forming
RS&A.”

Scott says that although he has
always been a sports fan, it's not
something that dominated his life.
“I am a sports fan,” he explains, “If
you asked me to quote a lot of stats
and things like lifetime batting av-
erages, I am not that kind of guy,
but I enjoy the game and like a lot
of different sports. To me, sports is
really a microcosm of life. What
you see happening in the sports
world is just like in the real world,
only things tend to get magnified,
because there are millions of dollars
involved and the players are on the
national and world media stage for
all of us to watch.”

Scott admits that while there
wasn’t any playbook to follow in the
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Witness To An Execution |

Next week on these pages you'll read a frank and candid conversation

with WLS-AM/Chicago news reporter Susan Carlson. On the morning of
June 11, Carlson awakenzd in a small hotel room in Terre Haute, IN. Over
the next few hours a series of unexpected events would wind up bringing
her face-to-face with convicted Oklahoma City bomber Timothy McVeigh.

then watched him die. |

Read “Witness 10 an Execution” next week exclusively here on R&R's

News/Talk/Sports pages.

I She looked him directly ir the eye ...

beginning stages of Sports radio, a
lot has changed since the early
1990s. “The format has become
much more focused in its approach,”
he says. “I also think we now better
understand what the format is real-
ly all about and what it needs to do
to reach the audience we want.

“When it first started out, the
thinking was to focus on the major
league teams and report a lot of in-
formation about them. Early Sports
stations tended to be sources of stats
and info about local teams — that
was our big priority. But we quick-
ly found out that approach cannot
drive a station 24/7, You must have
strong talents — high-profile per-
sonalities with opinions — if you
want to succeed in the format today.
It’s the talent who bring entertain-
ment value to a Sports station, and
that’s ultimately what you need to
be successful.”

The Search For
Quality Talent

But as in any talk-based format,
finding entertaining talent isn't al-
ways easy. Just as many News/Talk-
ers learned that a successful politi-
cian won’t always be a successful
talk host, Sports stations have found
that success on the field doesn’t al-
ways translate to the airwaves. So
where does Scott look for potential
Sports radio talent?

“They can come from many differ-
ent areas,” he says. “Initially, most
stations gravitated toward newspaper
sportswriters or ex-athletes and
brought them into the studio. Some
made it, some didn’t. I suggest look-
ing at staff in your group’s cluster for
those people who are big sports fans
and who have a passion for the
game. Or the bartender down the
street who loves the game and who
knows how to communicate one-on-
one with his customers.

*“Frankly, Sports radio talent can
come from just about anywhere. The
important thing is for programmers
to have an open mind and to be con-
stantly on the lookout for individu-
als who have interesting personali-
ties and a passion for sports, To some
extent you can teach them radio
skills, but you can’t teach someone
how to be entertaining.

*“The talents who succeed most
are those who understand that they
are in the entertainment business and
that sports is really just the platform
they perform on. Unless they under-
stand that, it won’t work. I like to call
it the ‘get it’ factor. Some people just
get it, but the radio landscape is lit-
tered with those who don’t.”

Just because someone under-
stands how to be entertaining, how-
ever, doesn’t mean that they can get

Continued on Page 28
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Sports Talk’s Future

Continued from Page 27

by without having a pretty good
knowledge of sports. “It’s not a lot
different than finding any good talk
host, except that your topic categories
and focus are different and perhaps a
bit more narrow, since you are deal-
ing primarily with sports,” Scott says.

“You do need a good knowledge
of sports, and you have to know
what you're talking about. For ex-
ample, you can’t come on the air in
a big football market like Denver or
Buffalo and not know football. The
listeners will hear that right away,
and you’re dead.”

The Play-By-Play Debate

One of Sports radio’s ongoing de-
bates then and now and most likely
in years to come is whether or not
including play-by-play sports in your
station’s programming mix is need-
ed for success. Scott has seen it from
both angles and formed some opin-
ions over the years. “It is certainly
possible to succeed at Sports without
being the flagship of a major league
team in your city,” he says.

“A couple of good examples are
The Ticket [KTCK] in Dallas, WGR
and WIP/Philadelphia. Those are all
stations that have been extremely suc-
cessful by having great talents on the
air who are compelling and who drive
audience to the radio station. There are
other stations, like WEEL/Boston, that
do a wonderful job of mixing great tal-
ents with play-by-play coverage. There
was a lot of thinking early on in the
format’s development that you abso-
lutely had to have a team franchise to
succeed, but plenty of stations have
proven over the years that-that’s not
really the case.”

Nevertheless, Scott believes that
being the station where listeners
come to hear play-by-play from the
hometown team can be a big factor in
developing an image for your station.
“Being the play-by-play station for a
major league team is like having your
own outside marketing agency,” he
says. “When people are fans of a team
and that team is on your station, you
can drive people to the radio station
whom you might not otherwise reach.

“Having a play-by-play franchise
can do many of the same things for
your station that marketing dollars

can, but it’s not a guarantee of suc-
cess. Just like with a News/Talk sta-
tion that carries play-by-play, some-
one who is coming to you for that
may not be a fan of the station over-
all. Someone who likes listening to
the baseball game on your station
might be primarily a Country or Rock
listener and not necessarily a Sports
fan.

“In that regard, Sports stations
have the same dilemma that any sta-
tion carrying play-by-play has: Play-
by-play can bring fans of that sport or
team to you, but that doesn’t neces-
sarily mean that it will convert them
into fans of your radio station.”

Paying The Price

One issue facing Sports stations
that may be carrying play-by-play are
the increasing rights fees that teams
are demanding for their partnerships
with stations. “Often the station car-
rying the game is not necessarily talk-
ing about the team outside of the
game, as is the case with most News/
Talk stations that also carry play-by-
play,” Scott says. “Whereas the
Sports station can do a pre- and post-
game show and also talk about the
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game and the team 24/7.”

Scott cites “The Fan” in Toronto
— client station CJCL — as a great
example of a successful station that
gave up its play-by-play for not only
the major league baseball team in
town, but also one of hockey’s most
storied franchises. “When The Fan
first started out, it had the Blue Jays,
who brought them two world cham-
pionships, and the Maple Leafs, who
are just huge in Canada,” Scott says.

“But the station opted to walk
away from the broadcast rights to
those teams because of financial
considerations due to the cost for
rights fees. Today that station is hav-
ing more success than it ever had
when it had the rights to both of
those teams. That’s because it’s de-
veloped personalities and content
that attract audience that is not
based on them coming to The Fan to
hear play-by-play, but rather for
those personalities.”

Scott thinks that, ultimately, the
fees that stations pay for the rights to
play-by-play will come down. “At
some point stations and the teams
will realize that they cannot continue
to pay ever-increasing amounts to
broadcast games, and those fees will
become more realistic,” he says.
*“Teams are just like any other busi-
ness — including the radio business.
They are always looking for ways to
generate new revenues.

“But more and more Sports radio
stations have begun to realize that
they don’t necessarily need that play-
by-play association with a team to be

successful, because you aren’t just

selling Sports radio, you are sellinga
sports marketing machine. That’s a
much bigger umbrella. You and 1
could go set up a pre-game and post-
game show for a station that isn’t the
team’s flagship station and make
some dough with it. That fact will
begin to affect rights fees for stations
over the long run.”

Satellite Radio’s Impact

Among the many channels being
touted by XM and Sirius, which are
both slated to launch their satellite-
delivered radio services later this
year, are a number focused on niche
sports programming. Does Scott
think that stations dedicated to auto
racing, golf, tennis, soccer or other
niche sports will have an impact on
today’s terrestrial Sports stations?

“To say there will be no impact
would certainly not be correct,” he
says. “There will be some impact,
but not a major one. Just because
you can get all of one kind of
sports from a particular channel
doesn’t mean that it will be a big
success. The programming is still
going to have to be better and more
compelling than what the listener
can get somewhere else. It has to
be good enough to make someone
not only be willing to pay for it,
but also to give up what they nor-
mally listen to.

“People develop relationships with
great Sports radio stations and their
hosts, just as they do with any format.

You make an appointment to hear
your favorite hosts and go to that sta-
tion to hear that host. [t goes back to
what | was talking about before —
entertainment value. You already
have hundreds of entertainment op-
tions out there, but you still make that
appointment to spend time with your
favorite host on a station. And sports
fans are passionate, so if you have
hosts who can tap into that, listeners
will keep coming back to hear them.”

Scott’s strong opinions on what it
takes to succeed as a talent in
Sports radio are exceeded only by
what he thinks it takes to be a suc-
cessful programmer in the format.

b L i

“The dynamics of our
business have changed,
and being a PD for any
station — including a

Sports station — is more
demanding today than
ever. And I don't see it

getting any easier in the
future.”

R —

“It’s a pretty demanding position to-
day,” he says. “No. 1, you need to be
a coach who understands how to
work well with your air talent. And
today, more than ever, you must have
good management skills in order to
be able to move between the talent
and the business ends of the radio
station.

“And while 1 think one needs to
have a good working knowledge of
sports, | do not think one needs to be
a die-hard fan to succeed as aPD in
the format. But you do need to have
a perspective on and an understand-
ing of sports so that you can mold
and shape your station to appeal to
Sports radio listeners. You need to
be able to listen and know that your
hosts are hitting on the right stories
and topics that Sports listeners want
to hear about on your station. That is
very important.”

Finally, Scott is a big believer in
“the vision thing.” “You have to be
enough of a visionary in thinking
about your station to be able to con-
stantly work on evolving it to where
it needs to go,” he says. “You have
to know what it is that you want to
do with the station, who you want to
reach and how you are going to get
there.

“To use a sports analogy, you have
to be much like a coach. You need
an overall game plan for your station
and for all of the players on your
team. The dynamics of our business
have changed, and being a PD for
any station — including a Sports sta-
tion — is more demanding today
than ever. And I don’t see it getting
any easier in the future.”
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Classic Rock And Oldies Honors

[ Infinity scores Oldies trifecta; Saga’s WKLH tops in

Classic Rock

nfinity swept last year’s R&R Industry Achievement Awards in the Oldies category, and this
year history just about repeated itself. WCBS-FM/New York and its PD, Joe McCoy, once
— again received the awards as Oldies Station of the Year and Oldies Program Director of the
Year. In the Personality/Show of the Year category, John Records Landecker — employed by
Infinity’s WIMK/Chicago — received the award.

Dave Hamilton

Joe McCoy

Things were a bit more diverse this
time in the Classic Rock field, where
WFBQ/Indianapolis swept last year.
While The Bob & Tom Show, based
at WFBQ, enjoyed a repeat win,
Saga’s WKLH/Milwaukee took
home the 2001 Industry Achievement
Award for Classic Rock Station of the
Year. while KQRS/Minneapolis pro-
grammer Dave Hamilton received
PD of the Year honors.

Oldies

Station Of The Year: WCBS-
FM/New York

WCBS-FM late-night personality
Bobby Jay was at R&R Convention
2001 and accepted the awards on be-
half of McCoy and station VP/GM
Maire Mason. July 7 marks WCBS-
FM’s 29th anniversary as an Oldies

station. The station benefits from
McCoy’s acumen as a prograrmmer and
an airstaff filled with New York radio
veterans, including Jay. Bob Shannon,
Bill Brown, Don K. Reed and Harry
Harrison. It’s the station’s third con-
secutive award in this category.

Program Director Of The Year:
Joe McCoy, WCBS-FM/New York

McCoy. a 20-year station veteran
and one of the nation’s most respected
Oldies programmers, was humbled by
his third consecutive win as Oldies
PD of the Year. Commenting on his
latest accolade, McCoy tells R&R, “I
never get tired of winning. It is a trib-
ute to a-great bunch of people and a
great radio station.”

Personality/Show Of The Year:
John Records Landecker

WIMK/Chicago moming host John
Records Landecker has been a corner-
stone of Windy City radio since his
days at WLS in the early '70s. An en-
tire generation of Chicagoans has
grown up singing Landecker’s parody
songs and laughing at his comedy bits.
He tells R&R, “I’m almost speech-
less. I have nothing but the greatest ad-
miration and respect for the other
people who were nominated in this
category. I'm a little amazed to have re-

ceived it, quite
frankly. I certainly
want to thank ev-
eryone who voted
for me. T hope all
of them remem-
ber their vote
sometime in the
future, if I'm ever
in need of a gig.”
Referring to his
seven years in
morning drive at
WIMK, Landecker adds, “I owe a lot
to the people who work with me on
the show. I really should thank Kevin
Robinson, my Program Director, for
letting me do a show instead of just
being a machine. And | need to thank
Mike Fowler, my General Manager,
‘who has breathed new life into our ra-
dio station since he joined us.
“Moming-drive is a highly competi-
tive, high-pressure field to be in. It
takes a lot of teamwork and-a lot of
help to pull i: off, no question about it.”

John Records
Landecker

Classic Rock

Station Of The Year: WKLH/
Milwaukee

WKLH PD Bob Bellini says, “This
is very cool. This award is really a
testament to the staff I have the plea-

STATION of the YEAR

Oldies

NEW YORK'S OLDIES STATION

Classic Rock

sure of working with. I'm thrilled and
it'’s an incredible honor.”

Bellini has programmed WKLH
since April of 1989, and he credits the
station’s all-local approach for its over-
all success. “It’s the local content and
local presentation that try to capture
the essence of Milwaukee that are ex-
tremely important in this age of satel-
lite-delivered broadcasters.” he says.
“Qur airstaffers are from Milwaukee
and really know our listeners.”

WKLH officially falls under the
Classic Hits heading and offers a
healthy dose of The Eagles. Fleet-
wood Mac, Elton John and The Steve
Miller Band.

Program Director Of The Year:
Dave Hamilton, KQRS/
Minneapolis-St. Paul

Hamilton, a man of few words,
comments, “It’s an honor. I've been
reading R&R for many years.”
Hamilton receives the award that
went to WFBQ PD Mike Thomas last
year. KQRS has long dominated the
Twin Cities marketplace and is still
the first choice by far for music-radio
listeners in Minneapolis and St. Paul.
The station’s KQRS Morning Show,
featuring Tuttle and Brent R. Wilcox,
was nominated this year for Classic
Rock Personality/Show of the Year.

Personality/Show Of The Year:
The Bob & Tom Show, WFBQ/
Indianapolis

Although The Bob & Tom Show is
syndicated in markets large and small
— including big new affiliate KZPS/
Dallas-Ft. Worth — the duo are still
very much a part of WFBQ and the
station’s overall success. When he was

reached for comment about he and
partner Bob Kevoian winning the
award for the second straight year,
Tom Griswold was on his way to see
Dr: Doolittle 2 with his young son.

“T actually met Bob because of
R&R,” he said. “In 1980 I went up
to Harbor Springs, MI — a beautiful
resort. I had just left a job in Deland.

Bob & Tom

FL. One day I heard this guy use the ra-
dio term ‘cart machine,” so I asked him
if he was a DJ. It tumns out Bob-was a
DJ and also a bartender at the resort
and was just trying to make ends meet:

“I told him I was looking for a job
and wanted a copy of R&R’s Oppor-
tunities page. He said to come by the
station to make a photocopy, and in
the process I met the GM. I ended up
taking a job there, so The Bob & Tom
Show really owes its life to the R&R
Opportunities page — and that’s the
honest-to-God truth.”

After cutting their teeth at WWPZ-
AM/Petoskey. MI (now WMBN),
Griswold and Kevoian landed at
WFBQ inearly 1983. The Bob & Tom
Show has been nationally syndicated
since January 1995 and is the only
program ever 10 receive four Marconi
awards.
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Even with a degree, he didn’t think his prospects
were great. Not back then, in the sweltering summer
of 1953. Air conditioners were so scarce that breathing
was like swallowing hot cotton candy, and he wasn’t
il warming up to the idea that he’d have to drive a truck
to make a living. Fy ol

I'm writing about Elvis Presley LT}
but could just as easily be describing 3
Art Roberts, since, except for the city 7
and couple of other small differences, 333
in 1953 their situations were S
identical. Eighteen-year-old Elvis, g

fresh out of high school, got behind
the wheel for Crown Electric in
Memphis, while Roberts, who'd just
graduated from Southeastern
College in Hammond, LA, accepted
a job offer from Jackson Brewing
Company, a beer distributor in New
Orleans — which didn’t float his
father’s boat.

“You went to college for four
years, and you're going to drive a truck?” his father
asked, sarcastically.

Stop the tape. Hit rewind.

BACK IN THE DAY

Roberts grew up in New York City, but unlike other
New Yorkers I've written about, the city didn’t get into
his blood, and once he left, he wasn’t drawn back like
a moth to a flame. Radio was no attraction either. In
fact, he had no favorite announcer and didn’t particu-
larly like the pop music of the day. “I listened to jazz,”
he says, “and loved country music.”

Roberts got his first taste of radio in college. “We
had a job board,” he says, “and there was a note that
read ‘Part-time announcer needed.” When no one else
applied, the job at WIHL /Hammond was his. In that
hot summer of 1953, he graduated and decided to
pursue a radio career.

“1 sent tapes out but didn’t get one call-back,” he
recalls. “Nothing.” Discouraged, he got ready to truck
to New Orleans, but he wasn’t jazzed about it.

“Then | got a call from Atlanta,” Roberts explains.

I No, not Atlanta, GA — Atlanta, TX, a speck on the map
about an inch south of Texarkana.

“Half the money, but it sounded better than driving
a truck,” Roberts says.

His decision made, he headed to Texas. It was the
beginning of a journey that would lead to KLIF/
Dallas, WKBW /Buffalo and, then, back to the Midwest
and 10 years at “The Big 89,” WLS/Chicago.

Art Roberts

BOB SHANNON

WITH

The ABCs Of Art Roberts

‘He defined big-city personality radio’

RHYTHM AND BLUES AND TYLER TOO

Atlanta, TX was a one-horse town.

Roberts reported to work, and the PD sat him down
and said, “I want you to try to sound like you’re from
around these parts.” Eager to please, Roberts

slowed his New York pace to a crawling drawl.
“One day this guy walked into the studio,”
Roberts recalls.
“You know,” the stranger said, "We like the
music you're playing, but you're tryin’ awful
hard to sound like you're from around here,

g £ and..” The stranger paused. “Look, everybody

{ knows you’re not.”

In other words, that dog won't hunt. "It really
taught me a lesson about being myself,” Roberts
says. It was a lesson that would serve him well.

In 1954 Roberts headed for KPBB/ Tyler, TX.
The station was a mishmash, and, like today,
everything was about sales. Roberts recalls the
manager’s mantra: “If two squirreis want to
mate on the air, we'll broadcast it if you get a

sponsor.”

Tyler was a stone’s throw from Dallas and KLIF,
1954 was the dawn of the rock age, and Roberts was
developing a taste for gospel and R&B. It paid off
when he got a call from Gordon McLendon.

“KLIF still had a rather loose format,” says Roberts.
So loose, in fact, that he’d walk into the studio at night
with box of blues records and play whatever he
pleased. “I always considered KLIF my master’s
degree in radio. McLendon was a flat-out genius, a
master of illusion.”

‘¢

THE FORMULA

By 1956 Elvis Presley had left truck driving behind,
and Roberts, like most of the McLendon jocks, was
getting offers to program. Stations owners, he says, knew
that McLendon had a formula, and they wanted it.

The road led to Shreveport, LA.

“The first thing I did there was throw a parade for
Elvis,” says Roberts. No, Elvis wasn't there; it was just
a parade for him. “What amazed me is how many
people believed they saw him,” Roberts chuckles.

Three months later he was off to Dayton to play R&B
at night and pick up extra cash doing record hops, but
the owner objected to the hops. “He would introduce
himself as ‘Ronald B. Woodyard, President,’” Roberts
says. “I used to think his last name was ‘President.””

In short order, the job in Dayton was over, and
Roberts went to Akron. It was there that he met soon-
to-be legend Dick Biondi and developed the contacts

T e ]

that would take him to Buffalo and, ultimately, in
October of 1960, Chicago.

THE WINDY CITY

WLS/Chicago was, and still is, owned by ABC. In
April of 1960 the format flipped to rock ‘n’ roll. “Mort.
Crowley was doing momings, Jim Dunbar followed
him, Gene Taylor did afternoons, and from 9 to
midnight it was Dick Biondi,” explains Roberts.

In the beginning Roberts did middays. “My direction
was simple,” he says. Simple and, by today’s stan-
dards, unheard of. “By the time you got to Chicago,
they figured you should know what you were doing.”
Roberts made up his own contests and played the
music he wanted in the order and rotations he wanted.
“That's what made us sound different,” he says. “There
were no two of us on WLS who sounded alike.”

When Biondi left the station -— “In "62 or ‘63,” recalls
Roberts — management moved Roberts to nights. “The
first night I told the kids I was going to do a different
show every night,” he says,

Fifty-thousand watts. Two-thirds of the nation.
Roberts did nights at WLS for five years, until 1968. 1
listened on the sky wave in Pennsylvania,” says former
WLS PD and current Infinity Sr. VP/Programming (and
this year’s R&R Group Executive of the Year) John
Gehron. “The things Art and WLS did shaped my
radio philosophies. Art captured the pulse of Chicago.”

“1 did tons of hops and appearances,” says Roberts.
He was everywhere and seemingly connected to
everything. “Art crammed a ton of stuff into his
program and never sounded cluttered,” recalls XM Sr.
VP/Content & Programming Lee Abrams, who, as a
kid, was a fan. “He defined big-city personality radio.”

ART ON LINE

In 1970, after 10 years, Roberts left WLS and headed
to KNBR/San Francisco. But he was missed in Chicago,
and when WCFL made him an offer he couldn’t refuse,
he returned to the Windy City to do mornings and be
PD. “But it was the wrong time, the wrong place,” he
says. “You can never beat yourself.”

During the ‘70s, ‘80s and ‘90s Roberts programmed
and managed stations in suburban Chicago, Shreve-
port, Dallas and San Antonio — to name a few. He
consulted radio like only he could and even started a
trade magazine, T/e Music Programmer’s Guide. “We did
the first research column,” he says.

Today, Roberts is retired in Nevada. “I'm a five-iron
away from California,” he says. He still has an active
presence on the web (wwuw.artroberts.com), and, in fact,
his site gets over 40,000 hits per month.

You and I should get such respect.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based business, bobshannon-
works. Shannon, who continues to consuit his former
employer, TM Century, can be reached at bob @
shannonworks.com.
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Custom Radio on the Web

ramer & Twitch, whom ST told you last
wesk were fired by Clear Channel for
telling KEGL/Dallas and WRXL/
| Richmond listeners that Britney Spears had
died in a Los Angeles car accident, have
resurfaced already. Although Kramer told ST
that he and his partner wanted to stay in north
Texas, it seems the duo have found “the right
situation with the right PD and the right
company.” Beginning July 9, the duo will be
hosting the noon-3pm shift at Infinity FM Talker
WKRK/Detroit. Kramer & Twitch’s arrival
| means the sxit of Fisher Entertainment syndi-
cated host Zd Tyll, who has been basing his
show out of WKRK's studios. WKRK VP/GM
| Steve Sinicropi tells ST, “We saw an opportuni-

! | ty fo get something that we think is a little more

in synch with our overall lineup. Kramer &
Twitch will be doing a live and local Detroit
show, and we're really excited to have these
guys come to Detroit. They understand what
entertainment is all about and how to attract

| and build an audience. Combining that with a

| company like Infinity, with our experience at
doing FM Talk, we believe that Kramer & Twitch
are going tc be stars” Meanwhile, Fisher
Entertainment President Glenn Fisher confirms
to ST that TylI's daily syndicated falk show will
continue and remain available to all affiliates
during his transition out of 'KRK.

Out on the Left Coast, Infinity has made a
| major move in mornings-at Classic Rocker
KCBS-FM (Arrow 93)/Los Angeles. Starting
July 2, the newly syndicated Bob Rivers Show
will take to the L.A. airwaves as market
veteran “Uncle” Joe Benson shifts to the 2-
| 6pm shift. KCBS-FM PD Tommy Edwards tells
ST that Rivers and his crew, which includes
comedian Soike O'Neill and Downtown Joe
Bryant, will remain based at KZOK/Seattle but
will spend approximately six to eight weeks at
Arrow’s studios to help launch the program in
Southern California. To accommodate Rivers,
Mary Price’s midday shift expands to 9am-
2pm. With Banson moving to afternoons,
another market veteran — Bob Coburn —
exits, as his contract was not renewed. Ed-
wards says that letting Coburn go was a tough
decision to make and stresses that it was not
based on Caburn’s performance.

ABC Radio’s octogenarian superstar Paul
Harvey is-still not yet back behind the mike
after several weeks at home, reportedly
recovering from a severe case of laryngitis.
Former CBS News anchor and veteran talk

| host Gil Gross continues to host Harvey's

' daily early-morning segment, while none other

| than ABC News commentator Sam Donald-

| son was called in this week to temporarily host
Harvey's daily 15-minute live midday newscast.
There’s still no official word from network execs
on Harvey's return date. ’

Paxton Mills, a 20-year Denver radio
veteran who, uhtil June 22, hosted mornings at
KXKL (Kool 105)/Denver, was found dead

! Monday in an Aspen, CO hotel. He was 52.

www americanradiohistorv com

Kramer & Twitch Move To Michigan

According to the Denver Post, a forensic
pathologist discovered Tuesday that Mills had
an enlarged heart and significant coronary
artery disease and most likely died of a heart
attack. KXKL GM Steve Keeney told the

=

newspaper that Mills had
resigned from the Oldies
station Friday, citing personal
reasons, but he added that
Mills’ departure wasn't neces-
sarily permanent. Mills’ career
included stints at Denver
stations KIMN, KMJ!"and
KOS, and in 1986 he was
voted the Mile High Radio Hero
in a Denver Post poll. He joined  Paxton Mills
KOOL in 1999. KXKL morning

co-host Rick “Coach” Marshall is being paired
with Steve Alexander until a new host is found.

Tim Davies has been named Market
Manager for Cumulus Media's KAYD/Beau-
mont-Port Arthur, TX, which the company
plans to upgrade and operate as a Houston
property. Davies previously served as GSM for
crosstown stations KMJQ and KTJM under
Radio One and has worked in Houston radio
for 12 years.

KYSR/Los Angeles morning co-host
Danny Bonaduce suffered a minor head injury
while sailing last week, when a fishing net got
caught in the propellers of his 40-foot yacht,
the Bonaduce. The accident caused
Bonaduce’s boat to veer out of control and run
aground on Venice Beach. Damage to the boat
was estimated at $10,000, but the former child
star says he’'s lucky. He told KTLA-TV, “My wife
and baby son were supposed to be on the
boat. Fortunately, they stayed home ... [If we
hadn't] just missed the rocks, everybody on
board might have been killed”

A vicious hate crime carried out against
Olbota Communications' Spanish AC WWCL-
AM/Ft. Myers-Napies forced the station off the
air June 20 after vandals caused about
$50,000 in damage. The station normally signs
off at 10pm, and staffers arriving for the
morning shift found the front door pried open
and the message “illegal radio station”
scrawled on it, the Bonita Daily News reports.
CDs had been ransacked, computers were
missing, studio windows were broken, and a
disc containing WWCLUs station 1D was found
in a puddle of urine. WWCL Sales Manager
Ciro Urquiola tells the News that the station
could return to the air by the end of the week,
but it could take longer because most of
WWCLs equipment must be replaced.

} ‘Love’ Split Nixed <
In South Florida
Clear Channel announced last week that
after simulcasting Smooth Jazz WLVE (Love
94)/Miami for nearly three years, WWLV/West
Palm Beach would break its simuicast June 21

Continued on Page 34
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| Continued from Page 32

| and become a standalone Smooth Jazz

| -station. Cn Tuesday ST learned that Clear
Channel axecutives had decided to pull the
plug on the idea. WWLV was to have become

| “Love 94.3" under former KHIH/Denver PD
Becky Tavlor, who continues to be based in
Colorado, and with the assistance of Broad-

| cast Architecture. It's not known why manage-
ment changed its mind about the separation.

Bob Kevoian and Tom Griswold, who
received the R&R Industry Achievement
Award for Classic Rock Personality/Show of
the Year for the second straight year just two
weeks ago, have landed Clear Channel's
KZPS/Dallas-Ft. Worth as an affiliate. The
duo replace longtime hosts Bo Roberts and

What's up at Rhythmic Oldies WJJJ/
Pittsburgh? Asst. PD/MD Ray Walker,
middayer Kerri Griffith, nighttimer Troy
Garrett and late-night Slow Jams host
Brother Natt aii exited the station June 25.
The station is now voicetracked in the shifts
formerly held by the departing air talent, and
'JJJ PD/atternoon host Clarke Ingram has
taken a leave of absence due to a family

| medical emergency.

> ESPN Radio Headed
To WEVD?

Rumors surrounding ABC Radio’s interest
in 50kw WEVD-AM/New York — once the
home of WFAN and WHN — have heated up
once again. The New York Times reports that
ABC parent Walt Disney Co. is in talks to
purchase the station, which now features a
mix of conservative talk programming.
According to the newspaper, WEVD's owner
— the Forward Association — may get
between $80 million and $30 million if it
decides to sell the station. The sale would
keep the group’s Jewish Daily Forward
newspaper operating until 2042, The Times

| says ABC executives have confirmed that
talks are underway, but did not elaborate on
whether a sale was imminent.

Girl pcwer! Former ABC Sports broad-
caster Lesley Visser becomes the first-ever
l female member of the Monday Night Football
broadcast team this fall, as she joins West-
wood One/CBS Radio Sports anchors
Howard David and Boomer Esiason as an
analyst for select games during the 2001-

Records

» Dan Hubbert becomes Sr. VP/Promotion at
Capitol. He succeeds Burt Baumgartner, who
exits. Loox for Baumgartner to spend time with
friends ard family before resurfacing.

* Priority names former Motown pro Sandra
Sutlivan its new head of R&B Promo and ex-
Arista exec Sheila Coates head of Urban Mar-
keting.

| » Travis Nuckles assumes Southeast R&B
duties for Arista. He'll be based in Atlanta. Tak-
iya Crawtford takes over Midwest R&B duties
and will be based in Chicago, and Butch Hart-
field assumes National Field Promo duties out
of Dallas. Concurrently, national rap promo rep
Kevin Weekes exits. Lastly, Director/Midwest
Promotion, R&B John Hall retires after 23
years with the company.

* Robbins Entertainment ups John Parker to
Director/A%R-Promo.

www americanradiohistorv com

* Reggie Jordan elevated to VP/Market Manager
for Clear Channel/Richmond.

* Michael Martin promoted to Director/Program-
ming for KMEL & KYLD/San Francisco.

* Erik Braverman boosted to PD of KABC/Los
Angeles.

* Meg Stevens selected as PD of WGAR/Cleve-
land.

4

* Westinghouse and Infinity to merge in a $4.9
billion deal.

* Tim Closson:chosen for VP/Country post at
Chancellor Broadcasting.

* Bernard Gershon rises to VP of ABC Radio
News.

4

* RCA Records ups Butch Waugh to Sr. VP/Pro-
motion and names Randy Goodman Sr. VP/
Marketing.

* John Clay chosen as OM of KHMX/Houston.

* Sunny Joe White becomes PD of WZOU/Bos-
ton.

4

* Phil Redo recruited as OM of WMJX/Boston.

* Jack Taddeo returns to the PD chair of WLAK/
Chicago.

* WCJX/Miami becomes WPOW with Bill Tan-
net as PD.

9

* Dick Asher appointed President of CBS
Records Division.

¢ Al Teller named Sr. VP/GM of Columbia
Records.

» Ted Edwards tapped as MD of WCOZ/Boston.

4

* Mark Larson joins the airstaff of KFMB-AM/

San Diego.

2002 season. Visser replaces Matt Millen, who
left the radio booth in January to become
President/CEO of the Detroit Lions. WW1/CBS
Radio Sports also adds Jim Gray to its MNF
broadcast team.

Katz Media CEO Stu Olds will be this
year's “dis-honored guest” at the annual black-
tie roast sponsored by the John Bayliss
Broadcast Foundation. The event is scheduled
for Oct. 18 at New York's Pierre Hotel.

From the ST Romper Room: Congrats to
R&R Sales Representative Beverly Stycos
and her husband, Marek, who welcomed
Nikeratos “Niko” Swan Stycos into the world
June 21. Mom and son are recuperating at their
Rockland County, NY home.

ST sends condolences to the family and
friends of Maurie Webster, who passed away
last week at age 85. Webster served as
President of the New York Market Radio
Association for 15 years before retiring in 1990.
Funeral services were held June 25 in the
Putnam County town of Cold Spring, NY.

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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The Soundtrack Album .

featuring

| blink-182
Green Day
7, 3 Doors Down
Uncle Kracker
Oleander
Sum41l
American Hi-Fi
Alien Ant Farm
...and more!

R&R: |

UR/ n WI0Q/Philadelphia
CHR/POPED - KBKS/Seattle

HOT AC DEBUTED WHKCI/New Haven
ROCKO-©O WPXY/Rochester

ACTIVE ROCKD - D ADD!
ALTERNATIVEED - ® ”© 2

Album In Stores July 31st » Movie In Theatres August 10th

www.americanpiemusic.com * www.americanpiemovie.com ® www.universalrecords.com

BuMCE BRUNIVERSAI
SO TAACKS ConDY
otion Picture Artwork and rk Title © 2001 Universal Studios. © 2001 Universal Records, a division of UMG Recordings, Inc.

www.americanraaionisiorv.
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LABEL of the YEAR
m PLATINUM GOLD
Repeats Dominate R&R o
Achievement Awards ez

[0 Interscope, DreamWorks and JMA among honorees on

winning streaks

nterscope/Geffen/A&M was voted Platinum Label of the Year, and its St. VP and head of pro-
— motion, Brenda Romano, earned her first Senior Promotion Executive of the Year plaque at
the Industry Achievement Awards ceremony held during R&R Convention 2001.

Not to be outdone, Jeff McClusky
& Associates scored its fourth con-
secutive Independent Promotion
Firm of the Year award, while
DreamWorks Records
landed its second straight
Gold Label of the Year tro-
phy. And, continuing what
has seemingly become a
new tradition, voters
awarded the Local Promo-
tion Executive of the Year
prize to a different person
for the fourth straight year,
this time bestowing it on
RCA Rec-ords Atlanta-
based rep Jean “BeBop”
Hobel.

Platinum Label of the Year:
Interscope/Geffen/A&M

For Interscope/Geffen/ A&M. win-
ning the Platinum Label trophy is a
clear signal that the company is ful-
ly on track after having undergone
gut-wrenching changes in the latter
part of the 1990s. Those issues be-

hind it, it’s now hitting on all cylin-
ders, and the results are showing up
on the airplay and sales charts.

On the airplay fronl, lnterscope/

Brenda Romano

Jean “BeBop”
Hobel

Geffen/A&M ranked sixth last year,
with a 6.1% chart share, in the annual
R&R label-performance review. The
company was the top dog at Triple A
by nearly a two-to-one margin with an
18.3% share; second at Alternative
with a 10.2% share; third at Hot AC
with a 10% share; and fifth at CHR/
Rhythmic with an 11.1% share.

Jeff McClusky

KEOKI A “BIG DEAL’ AT LIVE 105 EVENT

Evan Cerasoli.

Moonshine Music electronic whiz Keoki and Alternative KITS (Live
105)/San Francisco programming and promotion pros yuk it up back-
stage during KITS annual “Live 105 BFD" show, which was held on
May 15 at the Shoreline Amphitheater in the Bay Area. Pictured (l-r)
are Keoki (and his -teddy), KITS Music Director Aaron Axelsen and
Promotions Director Robin Rockwell and Moonshine singles promo exec

Already, 2001 is shaping up to be
a stellar year for the label group. On
the rock side. multi-Platinum super-
stars like U2 and Limp Bizkit con-
tinue rolling along, while
the company has seen big-
time success from alt-pop
favorites Weezer and new-
comers Cold. Over at pop,
where the company has the
current No. 1 CHR/Pop
song with the remake of
“Lady Marmalade,” acts
like S Club 7 and Samantha
Muraba are doing extreme-
ly well. At Urban and
Rhythmic, it’s artists like
City High, Eve, Mya, Erick
Sermon and 2Pac who are receiving
impressive airplay.

In accepting the award, Inter-
scope/Geffen/A&M Chairman Jim-
my Iovine said, “We are extremely
proud of everyone who works at In-
terscope/Geffen/A&M. Considering
that this is Interscope’s 10-year an-
niversary, this award comes at an es-
pecially poignant time. The creative,
promotion, marketing and sales team
has been together for two years, and
the success that they’ve been able to
pull off in this short time is just ex-
traordinary. I thank you for recogniz-
ing these accomplishments.”

Gold Label Of The Year:
DreamWorks

If DreamWorks keeps up its cur-
rent hitting streak, it will take itself
right out of the Gold category and
into the Platinurp field. The label has
skillfully buili up an impressive ros-
ter of Platinum-plus multiformat art-
ists, including Lifehouse, Nelly Fur-
tado, Powerman 5000, Papa Roach,
Dave Hollister, Jessica Andrews and
Toby Keith.

This year, DreamWorks is off to a
red-hot start. Lifehouse’s “Hanging
By a Moment” is on track to be
among the country’s most-played
songs — regardless of format — of
2001. Papa Roach have sustained

their impressive run with followup
tracks, while fellow rock acts Alien
Ant Farm, Jimmy Eat World and
Ours have won over radio and, more
importantly, consumers. At Country,
Keith, Andrews, Darryl Worley and
Mike Walker have lit up request
lines; while over at pop, Furtado is
flying high. At Urban, it's Hollister
and The Isley Brothers who have
records reacting at radio.

In accepting the company’s sec-
ond consecutive Gold Label award,
DreamWorks Records principal
Michael Ostin said, “We are
extremely excited and proud of the
accomplishments of our promotion
staff. Ultimately, it always starts with
the artists and their music, but you
have to have the right delivery sys-
tem to get those records played. And
our staff has delivered. We hope this
is the beginning of a very long and
well-deserved trend.”

Senior Promotion Executive
Of The Year:
Brenda Romano,
Interscope/Geffen/A &M

It’s quite fitting, given her compa-
ny’s success, that Interscope/Geffen/
A&M senior executive and head of
promotion Brenda Romano won this
year’s Senior Executive award. In
accepting her award, Romano said,
“I'd like to express my thanks for
R&R'’s recognition. More impor-
tantly, I feel the award is a reflection
of everyone’s hard work in the Inter-
scope/Geffen/A&M promotion de-
partment and the immense talent and
commitment of the artists we pro-
mote.”

Local Promotion
Executive Of The Year:
BeBop Hobel, RCA (Atlanta)

The first time’s the charm for pro-
mo veteran Hobel, who gamered her
first Local Promotion Executive
nomination this year and subse-
quently picked up her first Industry
Achievement Award. In accepting
her award, Hobel said, “First off, I
feel honored to have been included
with the other nominees, who are
wonderful promotion people.

“I want thank the incredible team

www americanradiohistorv com

at RCA — Jack Rovner and Ron
Geslin and his unbelievable staff in
the rock promotion department,
headed by Ron Poore, with Bill
Burrs, Andy Rauchberg, John Di-
Maio and Rick Morrison; the pop
staff with Eric Murphy and Ray Carl-
ton; the AC staff, headed by Cheryl
Khaner, with Adrian Moreira and
Suzy Changar; the rhythm crossover
staff with Tony Monte and John
Strazza; and the most-respected pro-
motional assistants I have ever
worked for.

“I want to thank everyone who
voted for me and everyone who
keeps the relationships going, even
in the crazy world of takeovers, e-
mails and voice mails. And, most of
all, I want to thank RCA and my ra-
dio pals for keeping the passion for
the music first.”

Independent Promotion
Firm Of The Year:
Jeff McClusky & Associates

If IMA keeps this up, the compa-
ny is going to rival Michael Jordan’s
Chicago Bulls when it comes to tro-
phies on its shelves. IMA has won
the Independent Promotion award
every year since the award’s incep-
tion in 1998.

In accepting the award, JMA
founder/President Jeff McClusky
said, “This year Jeff McClusky &
Associates celebrates its 20th anni-
versary, and I want to personally
thank the incredible JMA staff for
their determination, loyalty and pas-
sion for super service over the past
two decades. They are the ones who
make it happen.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 615-244-8677
E-mail:
swonz@rronline.com
Fax: 615-248-6655
Or post your comments
now. Go to
www.rronline.com and click
on “Message Boards.”
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Priority's Svala The Real Deal

Priority Records is about to prove that Bjork isn't the
only female singer-songwriter who can cross over from
Iceland. The label is off to a great start with Svala, the
Reykjavik native whose
debut U.S. single, “The
Real Me.” is quickly
gathering steam at
CHR/Pop and a growing
number of CHR/Rhyth-
mic broadcasters.

Stations that have
added the song include
such major-market out-
lets as KHTS/San Di-
ego; KKRZ/Portland.
OR: and WKQI and |
WDRQ in Detroit, and
it also got a before-the-
box add from K!1S/Los
Angeles. Airplay leaders
for the track include WXYK/Biloxi. MS: KHTT/Tulsa,
OK: KSMB/Lafayette, LA: KKMG/Colorado Springs;
WKRZ/Wilkes-Barre: and WXLK/Roanoke, VA. Rhyth-
mic reporters that have added the song include WKTU/
New York: KWNZ/Reno. NV; WCKZ/Ft. Wayne, IN;
KHTE/Little Rock: WXIS/Johnson City: KBAT/Odessa-
Midland. TX: and KLZK/Lubbock, TX.

Svala. whose tather. Bo Halldorsson. is a music su-
perstar in Iceland, has been recording songs since she
was 7 years old. She appeared on several Christmas
albums as a child and sang for jingles and radio and
TV commercials.

In 1997. when she was in her early 20s. she signed
with the Icelandic label Skifan Records. Even back
then. Svala says in her official bio. she had her eye on
the U.S. market. “From the start | wanted to make a
record that would introduce me to audiences in the
U.S.. as well as other purts of Europe.” she explains.

Svala's rising popularity in Iceland eventually caught
the auention of Priority Sr. Dir/A&R Steve Oak-
lander. who first heard about her in the fall of *98. “At
one time | was interested in another singer with the la-
bel. so | was always in contact with them and running
into people from the label while [ was attending things
like PopKomm or MIDEM.” Oaklander says. “She was
22 years old at the time. and I was struck by her voice.
how well she carried herself and the fact that she had
really grown as a songwriter.”

From the beginning, says Oaklander, the strategy
was 1o record an album that would appeal o a younger
demo. “Essentially. she already had a completed album,
but we felt it was skewed a litile too old.” he says. “We
needed (o change some of the material in order to make
sure it was compatible with the songs that radio was
playing trom other prominent artists who appealed 10
that demographic.”

Priority struck pay dirt when it lured as producers
Anders Bagge and Amthor Birgisson. the duo behind
white-hot Merlin Music. whose credits include
Samantha Mumba. 98 Degree. Ricky Martin and 702.
Qaklander notes. "We were very fonunate to get them.
They added a new dimension to thc music.”

The album was recorded in stages, beginning in the
fall of *99 and ending last summer. The latter part of
2000 was spent working with choreographers and on
similar maiters. “We wanted (o make sure she was
100% ready,” says Oaklander.

On the promotion front. Priority began priming the
radio pump at the end of last year. Sr. VP/Promotion
Tom Maffei recalls. “Svala was one of the artists who
convinced me to make the move from Arista in New
York to Priority in Los Angeles. After working for

[Arista founder} Clive Davis, I had learned a thing or two
about what works at Urban and Rhythmic radio, and 1 was
absolutely blown away by Svala. Soon after I joined the
company we started to get the word out.”

About six weeks ago Priority earnestly began ramp-
ing up its efforts to break Svala at radio. Part of that ef-
for1 included a mini-radio tour, which began on the East
Coast. “It’s a great opportunity to get her in front of ra-
dio and retail so people can see how talented and mar-
ketable she is,” Maffei says. “We would have liked to
have had a six-week run for something like this, but she
has so many obligations in Europe and elsewhere that
we’ve had to break it up.”

Three weeks ago Priority officially went for adds.
“We're very pleased with what’s happened so far, espe-
cially that someone like [KIIS Asst. PD/MD] Michael
Steele came in a few weeks early,” Maffei says. “That
really got some people talking.”

One big Svala fan is WXYK PD Scotty Valentine,
who says that “The Real Me™ has “cut through all of the
pop records that have been thrown out there.” Valentine
credits Priority with “taking its time and finding an artist
who may be able to expand beyond the Disney Channel,
unlike some of the other pop acts out there.”

Valentine belicves listeners are reacting favorably 10
the song. “The lyrics are very, very female-friendly. and
it has a great summer feel 1o it,” he says. “It's a good
pop-dance record.” Valentine isn’t dayparting the record,
which is top 15 in requests and e-quests, which are in-
creasing by the day.

Going forward. Priority and management are looking
at touring and other marketing opportunities. “Right
now we're at the beginning stages, and we are looking
to capitalize on the airplay and look for as many cross-
markeling opportunities as possible.,” Maffei says.
“We've already worked with magazines like Seventeen
and Gear. There are ot of people who want to be in-
volved with us and Svala.’

“The Real Me™ hits retail July 3. while the full-length
album is slated 1o be released Aug. 14.

Ready ForTakeof

Contrarians wanting to capitalize on the seemingly
never-ending popularity of male-driven hard rock might
want to give a listen to Miphix, a female-fronted heavy
band that’s currently receiving airplay at Active Rock
KLFX/Killeen-Temple.
TX. The station has been
giving the song “Bridges” §
15 plays a week for the k 4
past (wo weeks. f

Since forming in 1998, ‘r
the quartet has released
two albums, Liguid Mea-
sures and Underdog. the
latter of which features “Bridges™ and has sold. accord-
ing to bassist Scott Grayson, around 6,000-7.000 cop-
ies. The group has also opened for bands like Drowning
Pool, Stipknot, Nonpoint, Mudvayne and Dope.

Grayson, who handles business affairs for the group,
says. “We've had a lot of calls from labels over the past
couple of years, but nothing has really come of it. Now
we’re starting to get more calls because of KLFX, but it's
still really early. We’re looking for a manager to kind of
help us with all of this. But we’ve been through this be-
fore. so until we see something in writing, so to speak.
we'll continue doing what we’re doing.”

Contact Grayson at 254-947-5262 for more informa-
tion.

Miphix

— Steve Wonsiewicz
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MCA Inks Cranberries,
Readies New Disc

MCA Records has signed alt-pop band The Cranber-
ries and will release the Irish group’s fifth album on Oct.
23. Titled Wake Up and Smell the Coffee, the new album
was recorded in two
stages — last fall and ear-
lier this spring — with pro-
ducer Stephen Street
(The Smiths, Morrissey,
Blur), who produced the
band's first two multi-Plati-
num albums in the early
'90s. This year marks the
10th anniversary of The
Cranberries’ formation. A global promotional tour begins
in early August and ends in December. The band will
launch a world tour in spring 2002.

The Cranberries

Interscope Founder
Field Signs First Act

Speaking of high-profile signings, Interscope Records
founder and current ART!ISTdirect CEO Ted Field has
inked his first act to ARTISTdirect’s label, aptly titled
ARTISTdirect Records. Via partnership with Evan
Forster's Tuff Break Entertainment, ARTISTdirect
Records has picked up the Philadelphia-based rap/hip-
hop trio Naam Brigade. The group, who sold around
10,000 copies of their independently released mix tape,
are currently recording a new album in Los Angeles
that's expected to be released in early 2002. Comment-
ing on the deal, Field said, “It was very important to me
that the first act | signed to ARTISTdirect Records be
undeniable. Naam Brigade is that rare combination of
pure hip-hop talent that combines rapping and singing
with lyrics that include cleverness, substance and street
credibility.”

Napster has signed key worldwide licensing deals with
two groups that represent hundreds of key European
independent labels. The deals with the Independent
Music Companies Association and the U.K's Association
of Independent Music allow Napster to offer hundreds
of thousands of songs when its membership-based ser-
vice launches in the summer. The deal includes labels
like V2, Roadrunner, XL Recordings, the Beggars Group,
Mushroom, Gut, the Echo Label, Mowax, Mute, Telstar
and Play It Again Sam. Artists include Moby, Muse,
Badly Drawn Boy, Tricky, Slipknot, St. Germain, Paul
Oakenfold, Ash, Underworld and Stereophonics.

This 'n’ that: Linkin Park join the Family Values Tour
... Former Clash frontman Joe Strummer begins a sum-
mer tour with his band The Mescaleros in late July ...
Melissa Etheridge will release her new album, Skin,
July 10 ... Multi-Platinum rapper Juvenile is eyeing an
Aug. 28 street date for his new album, Project English
.. Maverick is considering an October release for Alanis
Morissette’s new album ... Neil Diamond will release
a studio album of new material on July 24 titled Three
Chord Opera ... Platinum-plus rock band Live will re-
lease their new album, Ecstatic Fanatic, in September
... Det Jam has signed Keith Murray.

&

CONCERT PULSE

Avg. Gross
Pos. Artist {in 000s) Among this week’s new tours:
1 ELTON JOHN/BILLY JOEL $2.467.1
2 u2 $1,956.1
3 BACKSTREET BOYS $1.868.7 AGERR,
4 ERIC CLAPTON $829.4
5 ac/C 5718 MELISSA ETHERIDGE
6 MATCHBOX TWENTY $307.1 SARA HICKMAN
7 SARAH BRIGHTMAN $236.2
8 MARK KNOPFLER $195.0 MARCY PLAYGROUND
9 98 DEGREES s184.7 VENICE
10 PANTERA s171.7
11 BARENAKED LADIES $167.0 RETEYORN
12 GODSMACK S166.8
13 MOODY BLUES $158.7 | The CONCERT PULSE is courtesy of
Poilstar, & publication of Promoters®
14 TIM CONWAY/HARVEY KORMAN  $156.4 | 00y (ine Listings, 800-344.7380
15 QUEENS OF COMEOY $155.1 Catfornia 209-271-7900.

www.americanra!m' IStorv.com .
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The Rock Show

The big buzz in the biz centers around this week’s sales charts,
with six of the top 15 utles being by rock acts. Blink-182 top
the charts, and “The Rock Show” is getting the kind of log-on
activity you would expect from Pop programmers. Blink-182 are
a quintessential new-era band. They played for everyone. ev-
erywhere (old school). and they kept a data-
base of everyone who came to their shows
and pushed news and merch to them online
(new school).

The kings of new-era rock, Limp Bizkit,
arrive fast and furious with “Boiler” Active
Rock and Alt buzz is szl strong, despite
Fred’s back giving out.

Other Alt/Rock action includes Lifer’s
“Boring,” the latest from the Monte/Avery
house of hard rock and hot wax; New
Found Glory’s “Dressed to Kill,” which
caused a sensation at last week’s MCA staff meetings; and
American Hi-Fi. who created a buzz of their own during the
R&R convention.

Another act that won allegiance during Convention 2001 was
John Waite. Waite performed a set before the Hot AC/AC ses-
sion that reminded programmiers just how many chart-toppers
he has to his credit. His latest, “Keys to My Heart,” won the
programmers over in a big way.

Some massive rhythmic records are available online at Mu-
sic Meeting this week, including the latest from Case, “Not Your
Friend,” and Beanie Sigel's “Beanie (Mack B...).” Both have
got the sound of cash registers ringing to them. And, by popu-
lar demand, Sisqo is rush-releasing *“Dance With Me” to pro-
grammers through MM.

Finally, $200 million worth of moviegoers have seen Shrek.
At the end of the screening I saw, the entire audience stood up
and applauded the movie's closing song, Smash Mouth (w/Ed-
die Murphy) doing “I'm a Believer.” That rousing finale is still
reverberating through those fans’ ears. If I was a Pop or Hot AC

programmer, I'd be a believer.

NEVWSIVIAKERS

Andy Schuon
PressPlay

Sky Daniels

For those of us dedicated to bringing digital distribution to
the forefront, good news arrived with the recent hiring of Andy
Schuon as CEO of PressPlay, the online initiative presently
pairing Universal Music Group with Sony.
Schuon has held a variety of posts in both
radio and records, and he has maintained
his pragmatic world view throughout.

Starting as an intern at KISW/Seattle,
Schuon rose to programming posts at
KAZY/Denver and KROQ/L.A. It was at
KROQ that he grabbed the attention of Tom
Freston and Judy McGrath at MTV, who
brought him in to run programming for
the video outlet. From there he headed to
a GM role at Warner Bros. Records and
began to get a taste of what life was like on the other side. His
next move, heading up Doug Morris and Jimmy lovine's
ambitious Farmclub.com, brought him into position for his
current role at PressPlay (originally dubbed Duet).

The boy wonder will no doubt inject a much-needed dose
of real-world experience into the strategies at PressPlay. Schuon
knows what consumers want, as he proved at KROQ and MTV.
He also knows how caught up in insular politics the label
business can be, and surely he will cut through that with his
low-key approach. If anyone can get this daring new media
project to connect with the status quo while sustaining
acceptable collateral damage, it will be Schuon. | can’t wait to
hear his plans over pasta at Peppone’s.

Andy Schuon
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NEMW RELEARSES

The latest songs featured this week on Music Meeting
wwuw.rrmusicmeeting.com

CHR/POP

BLINK-182Th2 Rock Show (MCA)

BOND Victory {Decca/Universal)

MARIAH CAREY Loverboy (Virgin)

DEBORAH COX Absolutely Not (/)

DIDO Hunter (Arista)

EVE f/GWEN STEFANI Let Me Blow Ya Mind
(Ruff Ryders/mterscope}

HOKU Perfect Day (GeffervInterscope)

IAN VAN DAHL Castles In The Sky (Robbins)
INDIA.AIRE Brown Skin (Motown/Universai)
KILLING HEIDI Mascara (3:33/Univérsal)
ROCKELL What U Did 2 Me (Robbins)

$1SQD Dance For Me (Dragon/Def Soul/IDJMG)
SMASH MOUTH I'm A Believer {Interscops)
SULK Only You (Robbins)

LUCINDA WILLIAMS Essence (Lost Highway/IDJMG)

CHR/RHYTHMIC

BEANIE SIGEL Beanie {Mack B) (Def Jam/iDJMG)
MARIAH CAREY Loverboy (Virgin)

CGASE Not Your Friend {Def Soul/iDJMG)
DEBGRAH COX Absolutely Not (/)

DAMDZEL Everyday's A Party (MCA)

IAN VAN DAHL Castles In The Sky (Robbins)
OFFICIAL... Anything You Want (Universal)
ROCKELL What U Did 2 Me (Robbins)

$1SQ0 Dance For Me (Dragon/Def Sout/IDJMG)
SULK Only You (Robbins)

URBAN

TONY TERRY Freaky Little Game (Golden Boy)
URBAN AC
TONY TERRY Freaky Little Game (Golden Boy)

COUNTRY

JESSICA ANDREWS Helplessly Hopelessly (DreamWorks)

ANDY GRIGGS How Cool Is That (RCA}

PAM TILLIS Thunder And Roses (Arista)

PHIL VASSAR Six-Pack Summer (Arista)
WARREN BROTHERS Where Does It Hurt (BNA)
CHELY WRIGHT Never Love You Enough (MCA)

ADULT CONTEMPORARY

BOND Victory (Decca/Universal}
JOHN WAITE Keys To My Heart (Gold Circla)

www americanradiohistorv com

Music Meeting is an online service free to commercially licensed broadcast radio
programmers and participating label executives. Each week songs are posted online
in a secure, password- protected system for auditioning and/or downloading. Songs
are categorized using R&R hailmarks such’'as formats, Most Added, etc.

HOT AC

BOND Victory (Decca/Universal)
DIDO Hunter (Arista)
RONAN KEATING Lovin' Each Day {A&M/Interscope)

SMOOTH JAZZ

BOBBY CALOWELL Rain (Sin-Drome)
KOMBD Low Rider (GRPVMG)
DAVE KDZ The Bright Side (Capitol)

ROCK

LIFER Boring (Universal)

LIMP BIZKIT Boiler (Flip/Interscope}

NEW FOUND GLORY Dressed To Kill (MCA)
PUDDLE OF MUDD Control (Interscope)
SPEAK NO EVIL Downside (Universal)
STROKE 9 Kick Some Ass (Universal)

ACTIVE ROCK

LIFER Boring (Universal)

LIMP BIZKIT Boiler (Flip/Interscope)

NEW FOUND GLORY Oressed To Kill (MCA)
PUDDLE OF MUDD Control {Interscope)
SPEAK NO EVIL Downside (Universal)
STROKE 9 Kick Some Ass (Universal)
WEEZER Hash Pipe (Geffer/Interscope)

ALTERNATIVE

AMERICAN HI-FI Another Perfect Day (/siand/{DJMG)
FAITHLESS We Come 1 {Arista)

LIFER Boring (Universal)

LIMP BIZKIT Boiler (Flip/Iinterscope)

MINISTRY What About Us (Warner Bros.)

NEW FOUND GLORY Dressed To Kill (MCA)

PUDDLE OF MUDD Control (Inferscope)

IKE REILLY Last Time (Universal)

SPEAK NO EVIL Downside (Universal)

STEREQ MC’S Deep Down And Dirty (Gee Street/DJMG)
STROKE 9 Kick Some Ass (Universal)

TRIPLE A

DIDO Hunter (Arista}

NANCI GRIFFITH Where Would | Be (Elektra/EEG)
ROBERT EARL KEEN Walkin' Cane (Lost Highway!DJMG)
0LD 97'S Designs on You (Elextra/EEG)

'y
liquid audio
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Emmis
Continued from Page 1

great visibility into the future, but we
don’t,” he told an investor confer-
ence Tuesday morning before the
start of the group’s annual stockhold-
ers’ meeting in Indianapolis. “It’s
very difficult to say the end is in
sight.”

Still, Smulyan stressed his opti-
mism about the fundamental nature
of the radio business and pointed out
that a combination of training and a
beefed-up sales force has already be-
gun turning out revenue gains. He
noted that, despite softening ad sales
and difficult prior-year comps, “our
entities continue to pull together and
outperform their markets.”

Smulyan reported that Emmis has
hired and trained about 100 new sales
representatives in recent months and
that their efforts, coupled with those
of Emmis’ seasoned salespeople,
have made a difference in a wobbly
economy that has seen advertisers
cutting back significantly on their ad
commitments and placing orders late
when they do grab a schedule.
Smulyan and Exec. VP/CFO Walter
Berger were quick to point out the
peaks and valleys on the Emmis land-
scape: Automobile advertising was

up 33% during the quarter, restaurant
advertising was up 50%, and depart-
ment-store advertising was up 300%,
but advertising for movies was down
60%, and the entertainment category
as a whole was flat.

Viacom COO Mel Karmazin has
been calling gains from Internet ad-
vertising “funny money,” and he’s
probably more accurate than anyone
— Smulyan, in particular — would
want to admit. Smulyan said the
Internet accounted for 1% of the
group’s revenues, compared to 9% at
the same time last year, amounting to
a $5 million loss. But his point was
that a hard-charging sales effort —
particularly in local sales — is gain-
ing ground on lost 'Net revenues. He
also credited the integration of sta-
tions acquired last year with giving
revenues a jolt during QI.

Analysts, including First Union
Securities’ Jim Boyle and Goldman,
Sachs’ Richard Rosenstein, pressed
Smulyan and Berger on why they had
not changed their Q2 guidance for
radio. “The economy is softer than we
saw three months ago, but company
ratings and performance are better
than expected, so we decided to leave
our radio guidance alone,” Smulyan
said. But he wasn’t going out on a
limb: “We can’t be wildly optimistic,
because there are too many questions
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about the economy. Right now I'd say
it's a little softer than I had hoped.
July of last year had so much upfront
booking, and then it stopped. July
2000 was sort of the end of the good
times. Everybody is looking for a
dramatic change, and that just isn't
happening.”

Morgan Stanley analyst Frank
Bodenchak said that, based on the re-
sults, Emmis’ guidance is “too high,
in our view.” He noted that, after a9%
decline in Q1 same-store revenues,
Emmis expects to be up 11% for Q3
and 15% for Q4. “Patient investors
will clearly be rewarded over a one-
to two-year period,” Bodenchak said,
but he warned that impatient inves-
tors would be better off looking for
dips or more positive data points be-
fore jumping into the sector at current
levels. “We are ambivalent to the
group at this juncture,” he said. “Ex-
pectations are for a turnaround that is
probably not going to be as ‘strong’
or ‘near-term’ as some hope.”

Salomon Smith Barney’s Niraj
Gupta noted that Emmis’ Q1 results
were “in line — radio and publishing
were better than expected, but TV
was worse than expected.” He added
that by leaving its Q2 radio guidance

h d, Emmis * a dra-
matic second-half pickup” in busi-
ness.

Arbitron
Continued from Page 3

the diary-placement process was
changed because only half of the
market’s population have telephones
in the home.

Approximately 4,800 in-tab diaries
will be used in the fall 2001 Mexico
City survey. That’s compared to 7,500
in-tab diaries for Los Angeles, which
has 2.6 million fewer residents.
Mocarsky says fewer diaries were
being used because of “methodologi-
cal and economic factors.” Once col-
lected, the diaries will be shipped to
Arbitron’s Columbia, MD headquar-
ters for processing and tabulation,

Arbitron VP/Latin American Mar-
keting Clara Camneiro commented,
“Our goal is to deliver regular and
improved measures of the radio au-

dience in Mexico City so that radio
stations and advertisers can deliver
the right programming and commer-
cial messages to the right consumers
for the benefit of all.” She added that
Mexico City residents spend 53% of
their daily media time with radio,
compared to 44% in the U.S.
Arbitron’s debut in Mexico City
will not include the participation of
broadcast giant Grupo Radio Centro,
which has opted not to become a char-
ter subscriber. GRC operates 12 sta-
tions in Mexico City, including La Z,
Stereo 97.7, Universal and Alfa 91.3
on the FM side and such Talk giants
as Formato 21 and Radio Red on the
senior band. Also noticeably absent is
Televisa Radio, which operates eight
stations in Mexico City. But that’s not
to say they won’tsign up at alater date.

“The door is open,” Mocarsky said.
“Anyone else who wishes to partici-
pate may do so at any time.”

Thus far, MVS Radio (owner of
Stereorey, EXA, FM Globo and La
Mejor), Grupo ACIR, Nucleo Radio
Mil, Organizacién Radio Formula
and Grupo Imagen, which operates
the popular FMs Radioactivo and
Radio Imagen, have signed on with
Arbitron. The broadcasters operate 23
radio stations in a market in which 55
stations are members of the Broad-
caster Association of the Valley of
Mexico. Mocarsky said the lack of
participation on GRC'’s part was not
a problem for Arbitron and that the
company has sufficient support to
make its entry into Mexico City
worthwhile.

— Adam Jacobson

Awards

Continued from Page 1
home the award every year that it has
been presented.

National Station of the Year awards
were given to Alternative KROQ/
Los Angeles (markets 1-25), Active
Rock KISS/San Antonio (26-100)
and CHR/Pop WPST/Trenton, NJ
(101+). KROQ GM Trip Reeb told
R&R he was very happy about the
win, saying, “We’re extremely proud
of the achievement, because it signi-
fies a vote of support from our peers,
which makes it especially reward-
ing.”

KISS VP/GM Caroline Devine
told R&R that her station’s win was
unexpected, because the competition
was fierce. “We are thrilled,” Devine
enthused. “It was a great morale
booster, and we are still feeling the
excitement. We are extraordinarily
proud of the recognition of the award,
and we know our people worked very
hard to make KISS successful.”
Devine said the award will rest in a

lobby showcase so that all station
visitors to the Cox Radio outlet can
see the plaque.

A week after the convention was
over, WPST Sr. VP/GM Dan Hen-
drickson told R&R that winning the
award hadn’t sunk in yet. But
Hendrickson remarked that he is “ex-
tremely proud of the award and the
recognition” for his employees, not-
ing that his managers work hard to
“foster a team effort across the staff.”
Hendrickson admitted that the news
hadn’t yet been announced to the staff
of the Nassau Broadcasting station,
but he was planning a special dinner
1o celebrate the win.

Nassau Exec. VP/Programming &
Content Michelle Stevens said, “This
award is a terrific example of how a
terrific team, working together, can
be a major force in building a brand
for a community. This award is for
everyone at WPST.”

Special correspondent Walt Starling
contributed to this report.

| Klaiman
| Continued from Page 1

releases from Jennifer Lopez, Fuel,
Nine Days and Mandy Moore. I look
forward to continuing to work closely
with Joel as we further expand Epic’s
presence in the marketplace.”
Klaiman previously was VP/Pro-
motion for ERG, a post he had held
since 1999. He joined the company
in 1996 as VP/Altemative Music for
550 Music, and in 1998 he ascended
to VP/Promotion for the label.
Prior to joining the Sony Music
| Entertainment family Klaiman
| served for three years as Sr. Director/
| National Alternative Promotion for
Elektra Entertainment Group. He
began his music-industry career in
1990 as a manager for Frank DiLeo
Management. He joined Savage
Records as Director/Marketing &
Promotion in 1992, and in 1993 he
joined EastWest Records as Director/
| National Alternative Promotion.
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KIIS-FM And B6 Do It Again

O Superstar Christina Aguilera hands out the Station of the

Year award

he voters have spoken, and they sure do like KIIS/Los Angeles and WBBM-FM (B96)/Chicago,
which also swept the Pop and Rhythmic Station of the Year categories last year. This year over
_— 60,000 votes were cast among all 12 R&R formats, and the winners were announced at R&R

Convention 2001.

RCA recording
superstar Chris-
tina Aguilera,
along with Clear
Channel CEO
Randy Michaels,
presented KIIS
PD Dan Kieley
and MD Michael
Steele with the
CHR/Pop Station
of the Year award,
and then Aguilera
made her way to the Rhythmic Jam,
where she gave B96 PD Todd
Cavanah his station’s award for CHR/
Rhythmic Station of the Year. The
Aguilera touch made a special moment
even more special.

Kieley and Cavanah also won the
Pop and Rhythmic PD of the Year
plaques again this year. The Pop
Music Director of the Year category
was an East Coast, West Coast tie
between WHTZ (Z100)/New York
MD Paul “Cubby” Bryant and KIIS
MD Michael Steele. For CHR/
Rhythmic Music Director of the
Year, B96's Erik Bradley added an-
other R&R Industry Achievement
Award to his mantle. With four
wins in a row, he’s beginning to
look like the Chicago Bulls during
the Jordan era.

Dan Kieley

Michael Steele

Paul “Cubby”
Bryant
Flush with his new Premiere syn-
dication deal, KHKS/Dallas moming
driver Kidd Kraddick took CER/Pop
Personality of the Year honors, and
lovable KPWR (Power 106)/Los An-
geles moming driver Big Boy was
voted CHR/Rhythmic Personality of

the Year.

For the second straight year the
red-hot Jive label under Sr. VP Joe
Riccitelli won CHR/Pop Platinum
Label of the Year; and after having
just had a new baby girl, Island Def
Jam Sr. VP Ken Lane has something
else to celebrate with VP/Rhythmic
Marthe Reynolds after the label was
named CHR/Rhythmic Platinum La-
bel of the Year.

For Gold Label of the Year Pop
and Rhythmic, DreamWorks and
Tommy Boy, respectively, are repeat

Turn Off The Light

July 16th

PRLANECR

T 5RG Musio LLC

Kidd Kraddick

Chris Lopes

winners this year. In the Label Execu-
tive of the Year category, Interscope/
Geffen/A&M VP Chris Lopes wins
his first R&R Industry Achievement
Award for Pop, and Universal/
Motown VP Val DeLong continues
her winning streak for Rhythmic.

CHR/Pop
Station Of The Year:
KIIS-FM/Los Angeles

Commenting on this KIIS win,
Clear Channel/Los Angeles Market
Manager Roy Laughlin told R&R,
“Taking a page out of Los Angeles
Lakers coach Phil Jackson’s playbook,
one of the most important things that
I have learned is that every single per-
son on your team contributes to your
success. In our case, at KIIS-FM, we
win because we have a staff of people
— from our receptionist to Rick Dees
-— who are really into it. We are once
again humbled by this win, especially
in light of the great radio stations that
were nominated for this award.
Thanks to everyone at R&R for this
award and one of the greatest conven-
tions ever!™

Program Director
Of The Year: Dan Kieley,
KIIS-FM/Los Angeles

“The call letters of KIIS-FM/L.A.
will always be D-E-E-S. Rick enables
us to get all of these awards.”

Music Director Of The Year:
Paul “Cubby” Bryant,
WHTZ (Z100)/New York;
Michael Steele,
KIIS-FM/Los Angeles (tie)

“Wow, 1 feel so lucky,” Bryant said.
“To be recognized like this in an in-
dustry full of amazing MDs really
‘makes me feel special. Thank you to
Tom Poleman for empowering me
and to the staff of Z100 for making

Pop

102.7

STATION or the YEAR

Rhythmic

this the best place in the country to
work. Congratulations to Michael
Steele at KIIS, and thank you to R&R
for making all this possible.”

“It’s always an honor to be hon-
ored,” Steele said. “Thank you.”

Personality/Show Of The

Year: Kidd Kraddick,
KHKS/Dallas And Premiere
Syndication

“During my career, I have been
honored and lucky to have been nomi-
nated for a number of different indus-
try awards, but it’s the R&R Indus-
try Achievement Award that you really
want, because it’s legit — it’s not
who can buy the most copies of the
magazine. Getting nominated for an
R&R Achievement Award is one of
the best things that can happen to
your career, and there are not words
to express how it feels to actually win
one. Bestof all, I get a free trip to Los

Patricia Bock, Denise George, Dawn
Fox, Tom Cunningham and the entire
Jive pop field staff. We will work
even harder next year for the possi-
bility of a three-peat.”

Gold Label Of The Year:

DreamWorks

DreamWorks promo domo Vicki
Leben commented, “I’d like to thank
everyone in the industry who voted
for us and everyone on the staff for
their dedication and hard work. A
huge thanks to our artists. Without
them we would not have all this mag-
nificent music. This award will hang
proudly for everyone at DreamWorks.
Finally, I'd like to thank R&R for a
great convention.”

Label Executive Of The Year:
Chris Lopes, Interscope/
Geffen/A &M

“A huge thank you to everybody
who plays our music and supports our

PLATINUM

LABEL of the YEAR CHR/Pop

GOLD

[acbAAtAHC

Angeles, and you know disc jockeys

rarely tun down free trips. I would

like to say that if I win next year, |
will be voicetracking my acceptance
speech.”
Platinum Label Of The Year:
Jive

Sr. VP Joe Riccitelli said, “To be
very honest with you, the Jive pop
staff was very surprised to find out
that we had won the R&R Industry
Achievement Award for Label of the
Year two years in a row. Any of the
labels nominated could have walked
away with this award. I’d like to
thank radio for its support, and also

company. I truly appreciate this spe-
cial recognition, and I’'m grateful for
the friends I've made over the years.
Thanks to Brenda Romano, Don
Coddington and Mark Neiter for ev-
erything you do, and thanks to our
field staff for making us look good
every day.”

CHR/Rhythmic

Station Of The Year:
WBBM-FM (B96)/Chicago

VP/GM Don Marion commented,
“Winning the CHR/Rhythmic Station

Continued on Page 45

LABEL or the YEAR CHR/Rhythmic

PLATINUM

ISLAND

THE ISLAND DEF JAM MUSIC GROUP
A UNIVERSAL MUSIC COMPANY

GOLD
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A Consistent Ratings and Revenue Leader
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CHR/Pop Top 50
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6 O TRAIN Drops Of Jupiter (Tell Me)(Columbia) 8564 +370 837499 16  167/3 | WISEGUYS Start The Commotion(ldea/Mammoth) 25
5 5 ‘N SYNC POD(JIVE) 8535 -102 748589 6 175/0 SMASH MOUTH |'fnlA Believer(lntersco:)e) ] 20
¢ @ JESSICA SIMPSON Irtesistible(Columbia) BIST 4653 B63533 10 1760 | pegraooalt IR Py Copstinea) 8
4 7 UNCLE KRACKER Follow Me(Top Dog/Lava/Atlantic) 7741 1150 746678 26 166/0 | CRAIG DAVID Fill Me In(Wildside/Atiantic) 16
w @ O-TOWN All Or Nothing(.) 7630 4787 804728 11  169/6 | JELLEESTONE Money (Part 1)(Warner Bros.) 16
s ¢ NELLY FURTADO I'm Like A Bird(DreamWorks) 6995  -407 635169 27  163/0 misgn'l UTk:n Te';;': gisff';(ﬁm) }g ¥
w @ INCUBUS Drive(immortalEpic) 6480 .32 613TI7T 14 1593 | ec i o R S el 1§
7 n JANET All For You(Virgin) 6466 -1162 650654 17 165/0 '
17 @  CITY HIGH What Would You Do?(Interscope) 5906 +936 587669 6 15773 {_ﬁ ?'F_'_‘
15 ®  DESTINY'S CHILD Bootylicious(Columbia) 5851 +791 609028 5 165/3 AWGW [
3 @ BACKSTREET BOYS More Than That(Jive) 5646 +196 591337 10 17400 —ballout America
% @® SUGAR RAY When It's Over(Lava/Atlantic) 5450 +424 498923 6 1621 b=y .
x @ JANET Someone To Call My Lover(Virgin) 4966 . +1695 489618 3 17672 Debut #6 Overall!!
% @ EVEG Here's To The Night(RCA) 4858  +424 522812 9 1504 61.9% Familiar!.
12 s JENNIFER LOPEZ Play(Epic) 4794 716 471201 14 154/0
w  w  DREAM This Is Me(Bad Boy/Arista) 308 -9%2 403650 16 15p | | rOwith Females 18-24 /#7 with Teens!
» @ MANDY MOORE In My Pocket(Epic) 3973 482 358842 8  162/0 'WD e e gﬂg
n @  AMERICAN HI-Fi Flavor Of The Weak(/sland/IDJMG) 3828 +320 445951 14 151/
2 2z FAITH HILL There You'll Be(Warner Bros.) 3613 -196 342954 6 159/C ﬁk{m (Dﬁ e averis
Breaker @  EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/interscope) 3492 +1212 427731 3 140712
s @ STAIND It's Been Awhile(Flio/Elekra/EEG) 3484 4818 307057 4 13977 Most Increased
«x @ AEROSMITH Fly Away From Here(Columbia) 2979 +87 280405 8 14473 Plays _—
2 =  DESTINY'S CHILD Survivor(Columbia) 2061  -887 293324 17 139/0 | wemst e ves "t
2 @ TRICK DADDY Take It To Da House(Slip ‘N Slide/Atlantic) 2910 +90 275149 9 132/3 | JANET Someone To Call My Lover(Virgin) +1695
Breaker @  DAVE MATTHEWS BAND The Space Between(RCA) 2797  +474 263760 3 122/7 | EVEF/GWEN STEFANI Let...(Ruff Ryders/interscope) +1212
Breaker @  MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 2769 +503 413211 5 101/ gmgﬁl:'svg!g;VX&‘:}':?J{Q/;}%‘;ZS%;;;’P&) :g?g -
s = JOEF/MYSTIKAL Stutter(Jive) 2654 547 284199 20 121/0 - | Sy MOUTH 'm A Believer(interscope) 5%
% €@  WILLA FORD | Wanna Be Bad(Lava/Atlantic) 2318 +362 226215 7 121711 | DESTINY'S CHILD Bootylicious(Columbia) +791
@ @ 3 DOORS DOWN Be Like That(Republic/Universal) 2114 4184 141232 4  123/4 | O-TOWNAIOrNothing(s) +787
» @ DANTE THOMAS F/PRAS Miss California(Rat PackEastWestEEG) 2094 +271 176197 7 116/2 nggm gmg‘s' []Lﬁvler::glysg‘g’l’g(’g{) e :;gg
“ s JARULEFAIL' MO AND VITA Put t On Me(Murder inc/Def am/DJMG) 2078 31 244616 19 700 | ycey' 51\ (0T Get Ur..(Gold Ming/EastWestEEG) 1503
% €@ SHAGGY Freaky Girl(MCA) 2021 +34 225114 5 105/2
2 s  SAMANTHA MUMBA Baby, Come Over (This Is...)(A&M/interscope] 1860 -478 277468 18 114/0
« @ LFO Every Other Time(J) 1792 +344 140776 3 120013 Breakers.
® »  MATCHBOX TWENTY Mad Season(Lava/Atantic) 1611 -244 154353 12 95/0 EVE F/GWEN STEFANI
« @ FUEL Bad Day(Epic) 1539 4338 100507 2 1006 | | ot v piow Ya Mind (Ruff Ryders/nterscope)
® @ 112 Peaches & Cream(Bad Boy/Arista) 1485  +345 165416 2 128 S RUATSGAEASEn TETA SIATIOHEIAEDS, T
® SMASH MOUTH I'm A Believer(/nterscope) 1426 4815 114352 1 107/20 | 3492/1212 140/12 (23)
@  MARIAH CAREY Loverboy Virgin) 1400  +733 149278 1 110/10 e ——
@ ©  3LW Playas Gon’ Play(Epic) 1393 13 141958 4 89/1 DAVE MATTHEWS BAND
«  w  K-CI&JOJO All The Things | Should. .(MCA) 1060 197 95450 5 80/0 The Space Between (RCA)
®  CRAIG DAVID Fill Me In(Wildside/Atiantic) 915 4201 102505 1  82/16 T°T‘2L7’;;S/";;f‘“ '°T‘L1S’2"2";;”°°S %’
@ @ RONAN KEATING Lovin' Each Day(A&M/interscope) 859 +81 58719 2 76/9 _
@®  USHER U Remind Me(LaFace/Arista) 854  +424 65868 1 7110 MISSY “MISDEMEANOR” ELLIOTT
) 4 MADONNA What It Feels Like For A Girl(Maverick/WB) 84t =751 90594 1 117/0 Get Ur Freak On (Gold Mind/EastWest/EEG)
% o - WYCLEF JEAN Perfect Gentleman(Ruffhouse/Columbia) 804 143 99422 7 230 [OTACPCAYSTCRERSEY . TUALSTATIONSADS CHART
@  DARUDE Sandstorm (Groovilicious/Strictly Rhythr) 765  +149 08396 1 272 2769/503 101/4 29
179 CHR/Pop reporters. Mor)itored airplay data supplied by Mediabase Research, a division of Plre'miere Radio Netwgrks. Songs Most Added is the total number of new adds officially reported to R&R by
ranked by total plays for the airptay week of Sunday 6/17-Saturday 6/23. Buliets appear on songs gaining piays or remaining fiat from each reporting station. Songs unreported as adds do ot count toward
previous week. If two songs are tied in totai plays, the song eing played on more stations is placed first. Breaker status is assigned to overall tolal stations playing a song. Most Increased Plays lists the
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions songs with the greatest week-1o-week increases in total plays. Welghted
equals Average Quarter Hour Persons times number of plays (tirnes 100). Average Quarter Hour Persons used herein with permission chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitton Company).© 2001, R&R Inc. -

The first single EVERY OTHER TIME

From their forthcoming athum LIFE IS GOOD. You've never heard LFO like this betore!

R&R @)~ €D +344 Spins!  ALREADY 1403 BDS SPINS +305!

NEW THIS WEEK!!
HUGE REQUESTS! 7100 WXKS WDRG KHTS

KBKS #1 Y100 #2 WZPL #3 KSLZ #5 kzuT WPRO KHFI WMEG
KDND #5 WXKS #7 WFHN #7 WXXL #8 KKMG KSAS WKHQ KwWTX

Eewinliogs Fevbpin: Bk Oronin [ Fevducnd wad Wasd by Smpawed 3o Wadny €0vis by $0a393m6 S s, _|
Masapravnl B Cutad, buvp Galifasts, 6090 San brisns Msguniaal Broas B Vo /Las bogadei e Bronisn: g4m

www americanradiohistorv com
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m @IZ On Tour All Summer

P M-C-A =
Produced by Jerry Finn Mixed by Tom Lord-Alge Management: Rick DeVoe S@rae.iplinki182.eoin  www.mcarecords.Com ez mca recorce

“The Rock Show”

From Their New Album

Take Off Your Pants And Jacket

Added This Week At:

2100 WFLZ WZPL  WKQl
KHTS  KXXM KZHT  WNCI
KZHT KMXV  WXSS  KBKS
KRBE WNOU KDWB WDRQ
WPRO WKQI KDWB  WDRQ
MOST ADDED AT TOP 40 RADIO!
R&R MOST ADDED!

#3 Most Played at Modern Rock

SOUNDSCAN:
500,000 albums in 2 weeks

#1 Phones: KBKS KXXM

Top 5 Callout: G105 KBKS KXXM

TOUR STARTS

JULY 4th

T l‘:;;

www.amerlcanra!llo 1ISTOrY COM


www.americanradiohistory.com

Callout Amerlca®

EXCLUSIVE NA TIONAL mMusic RESEARCH ES TIMA TES June 29, 2001
CavLout Americas song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of June 3-9.

=
; . CHR/POP 5 CaLLouT AMERICAe
HEp = Hit Potential ; S DENMOG
TOTAL AVERAGE 3 32 MOGRAPHICS
§ § Sl Hot Scores
ARTIST TITLE LABEL(S) ™ w 2w 3w s s 12-17 18-24 25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
LIFEHOUSE Hanginj By A Moment (DreamWorks) 396 3.83 4.03 3.89 760 19.1 |3.93 382 4.14 [3.83 396 3.93 411 his week is filled with action on Call-
HE) 112 Peaches & Creem (Bad BoylArista) 381 409 — — 538 122 |4.05 3.80 3.16 |3.63 411 3.85 3.62 out America — R&R's exclusive
1 survey of 400 women ages [2-34 — with
CITY HIGH What Would You Do? (Interscope) 38 — — — 623 159|415 3.69 3.05]3.94 3.82 3.74 3.76 the top 10 titles encompassing several new
EVE 6 Here's To The Night (RCA) 379 368 3.65 — 501 9.3 |4.00 3.60 363 [3.94 371 370 3.79 | 2stsandthree solid debuis.
First, newcomers City High enter the
FI@ STAIND It's Been Awhile (Flip/Elektra/EEG) 3.77 370 3.76. 3.82 584 105|360 4.00 3.79 |3.66 3.85 3.85 J.63 survey tied for No. 2 with “What Would
AMERICAN HI-FI Flzvor Of The Weak (island/IDJMG) 372 — — — 619 132|396 370 3.30|3.76 3.58 3.67 3.82 :°“ Bt Onthriups), BETHF R
- irst with teens and seventh among women
INCUBUS Drive (Immortal/Epic) 3.7t 3.67 3.65 3.64 67.7 147 (3.81 369 3.59)3.68 3.68 371 375 18-24.
. 2 Another new act, American Hi-Fi, also
0-TOWN All Or Nothing (J) 370 383 364 359 614 130386 364 345374 385 375 348 | e impressive debut coming inat No.
HE) BLINK-182 The Rock Show (MCA) 369 — — — 411 66 |3.99 3.66 3.08(3.48 82 3.58 3.85 | 6overall with “Flavor Of The Weak™ (Is-
. = land/IDJMG). “‘Flavor” ranks seventh with
FAITH HILL There You'll Be (Warner Bros.) 369 350 — — 545 10.0 |4.01 355 3.38 (325 .82 377 387 | e cen demo and comes in sixth among
HE) DIAMOND Ri0 One More Day (Arista) 368 370 3.81 — 401 6.6 [3.47 3.86 3.80 |3.59° 3.61 3.84 3.63 | women 1824 Hi-Fihavehad strong sup-
port from KIIS-FM/Los Angeles. and “Fla-
NELLY Ride Wit Me (Fo' Reel/Universal) 3.67 3.80 3.69 3.79 83.4 311 |3.83 384 322|353 273 3.80 3.62 vor” is currently in power rotation at the sta-
3 / .66 387 3.71 3.81 89.0 347 |4.00 361 3291334 3.66 3.83 3. on;
AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (_nterscqpe) 3.66 3.87 3N 81 89.0 34.7 |4.00 361 3.29 {334 366 3.83 3.81 “The Rock Show” by Blink-182
SUGAR RAY When It's Over (Lava/Atiantic) 3.66 3.67 345 — 62.6 13.2 13.86 3.60 3.44 |359 3.77 3.63 3.67 (MCA) debuts at No. 9 in its first week on
i ; 3 . 3 ; the survey. Following its debut at the top of
TRAIN.Orops Of Jupiter (Tell Me): (Columbia) 3.65 372 364 358 #7.0 18.1 |3.68 3.57 3.68 {3.44 369 358 3985 the national sales chart, "Rock” tests sixth
H» ENYA Only Time (Reprise) 3.59 354 378 363 408 56 |346 3.26 3.95(3.40 376 342 3.76 with teens and ninth 18-24.
5 . B s Other new acts in the top 10 include
UNCLE KRACKER Fcliow Me (Top Dog/Lava/Atlantic) 3.55 3.66 3.63 3.52 80.4 29.3 |3.62 3.24 3.74 [3.37 357 3.60 3N Lifehouse, who return to the 1op spot with
DESTINY'S CHILD Bootylicious (Columbia) 35 — = - 66.0 16.6 |3.74 3.45 3.08 |3.42 3.57 3.56 3.49 “Hanging By A Moment” (DreamWorks).
. . " o — . — - . Staind and Incubus are fifth and seventh,
4OEE/MYSTIKAL Stisttef (Jiva) 349 349 351 3.52 667 23.7 [368 3.45 3.08 [3.58 3.8 W68 328 | . cively, with their first Pop hits, while
DREAM This Is Me (Bad Boy/Arista) 3.48 3.44 3.53 348 619 19.8 |3.74 3.37 3.10 {319 3568 3.64 3.42 | O-Town continue to test extremely well
3 with their sophomore single, “All Or Noth-
JESSICA SIMPSON Irresistible (Columbia) 3.48 356 3.53 3.42 741 19.8 [3.75 3.41 3.14 [3.33 3.70 3.42 3.48 ing” (J).
HE) MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastiWest/EEG) 346 3.57 3.61 3.45 628 23.7 368 3.37 3.06 [3.27 3.35 4.00 333 Last week’s No. | debut, “Peaches &
! - ] Cream” by 112 (Bad Boy/Arista), posts a
‘NELLY:FURTADO I'm Like A Bird (DreamWorks) 3.44 348 3.67 342 997 29.8 13.38 3.48 3.46 |3.30 369 3.33 347 second big week, ranking second overall
SHAGGY Ange! (MCA) 3.43 334 342 334 88.0 40.1 |3.44 3.48 3.39 [3.31 3.38 3.43 3.60 "2’:’ wit:Eens and fifth amqngwomen| 182
’BACKSTREEI_BOYS?\AOre Than That (Jive) 3:35 345 349 3.49 59.9 19.3 {339 3.36 3.26 [3.28 3.5 3.42 3.27 Two songs crossing over from AC,
i X ) i “Only Time” by Enya (Reprise) and “One
DESTINY'S CHILD Survivor (Columbia) 3.34 3.47 343 333 861 413|362 3.28 3.01 (320 3.60 3.22 3.33 More Day” by Diamond Rio (Arista). grab
JANET All For You (Virgin) 3.33 336 3.41 3.33 77.8 36.2°13.35 ”S,ZO 3.45 §3.12 341 3.29 346 strong 25-34 scores, ranking second and
) third in the demo. “Day” also ranks second
D100 Thankyou (Arista) 3.32 342 361 329 822 342|310 3.25 3.67 |3.09 3.33 3.31 3.56 18-24.
‘N SYNC Pop (Jive) 3.28 3.2 335 — 621 21.5 [3.62 3.05 2.89 |3.34 3.39 3.27 314 Another track showing steady growth is
) i Here's To The Night” by Eve 6 (RCA),
JENNIFER LOPEZ Play (Epic) 3.8 3.38 3.32 333 70.9 269 [3.29 3.08 3.1 (3.5 3.24 3.21 312 | yhich ranks fourth overall. fifth with tochs
MANDY MOORE In My Pocket (£pic) 302 — — — 408 156 |3.11 2.88 297 |2.89 329 3.08 29p | andeighth2534.
Total sample size is 400 respendents with a +/-5 mar_gin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.

S ‘/; "T THI& COMMOTION"

mng _ Huge Commotions @:

Z100 WPLJ KYSR

The Wiseguys “Start The Commotion” is blowmga’p f . I WZZ, WXYV
New York, I guess it's not a secret anymore? Well, I blewit.”" WKQI WDRQ WKRQ
Paul “Cubby” Bryant, 10 WKST KZHT WAPE

KRSK KYIS KIMN
KDWB and many more!

“Huge from the minute we put it on.”
ALBUM IN STORES NOW! @D

www americanradiohistorv com
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TYRESE ! Like Them Girls(RCA)
Total Plays: 711, Total Stations: 57, Adds: 16

DEXTER FREEBISH My Madonna(Capitol)
Total Plays: 619, Total Stations: 55, Adds: 2

LIL' ROMEQ My Baby(Soulja/Priority)
Total Plays: 591, Total Stations: 46, Adds: 6

YDUNGSTOWN Sugar(Hollywood)
Total Plays: 541, Total Statlons: 47, Adds: 3

KACI Paradise(London Sire/Curb)
Total Plays: 5633, Total Stations: 56, Adds: 5

BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista)
Total Plays: 516. Total Stations: 29, Adds: 19

GIGI D'AGOSTINO I'l Fly With You(Arista)
Total Plays: 507, Total Stations: 23, Adds: 2

BLESSID UNION... That's The Girl...(V2)
Total Plays: 489, Total Stations: 39. Adds: 1

JELLEESTONE Money (Part 1)(Warner Bros.)
Total Plays: 453, Total Stations: 71, Adds: 16

JAGGED EDGE ...Party At (So So Def/Columbia)
Total Plays: 439, Total Stations: 42, Adds: 16

New & Active

Songs ranked by total plays

ENYA Only Time (Reprise)
Total Plays: 436, Total Stations: 51, Adds; 16

SVALA The Real Me(Priority)
Total Plays: 427, Total Stations: 53, Adds: 13

CASE Missing You (Def Soul/IDJMG)
Total Plays: 420, Total Stations: 36, Adds: 1

TRICKSIDE Under You(Wind-up)
Total Plays: 410, Total Stations: 33, Adds: 1

ANGELA AMMONS Big Girl (Abrupt/Universal)
Total Plays: 407, Total Stations: 48, Adds: 3

JOEY MCINTYRE Rain((V/Atlantic)
Total Plays: 370, Total Stations: 34, Adds: 3

ANDREAS JOHNSON Glorious(Reprise)
Total Plays: 329, Total Stations: 38. Adds: 3

BLINK-182 The Rock Show (MCA)
Total Plays: 261, Total Statlons: 75, Adds: 62

WISEGUYS ...Commotion (/deal/Mammoth)
Total Plays: 257, Total Stations: 31, Adds: 25

HOKU Perfect Day (A&M/interscope)
Total Plays: 108, Total Stations: 22, Adds: 7

Do It Again

Continued from Page 40

Of The Year award is a huge honor. It's a three-
peat for B96, and I am extremely proud of PD
Todd Cavanah. MD Erik Bradley and our entire
team at B96.”

these awards back! While we truly appreciate
these awards. they are even more special be-
cause we don’t go into work every day to try
to win an award. We go in to do what we have
to do. work hard. and then certain things like
R&R awards come to us. We have so much
more work to do. ! like to say that we are a

»
(4

/

Ll v

A Sied
gz

work in progress.
From our pro-
ducers to our in-
terns. we have a
dedicated team
that works so
hard every day.
and this award is
for them:”

%..'b

i J Platinum

Todd Cavanah

Erik Bradiey

Program Director Of The Year:
Todd Cavanah,
WBBM-FM (B96)/Chicago

“I"d like to thank my two predecessors, Dave
Shakes and Buddy Scott, for allowing me to
keep the great tradition of B96 alive. B96 was
once again honored this year with multiple R&R
awards, and | would like to thank everyone who
voled for us.”

Music Director Of The Year:
Erik Bradley

“I am thrilled 10 be the winner of the CHR/
Rhythmic Music Director of the Year award.
Thanks to my Program Director and friend,
Todd Cavanah, as well as to my early radio men-
tors. Keith Naftaly, Kevin Weatherly and
Michelle Suntousuosso. I'd like to thank every
member of the incredible B96 staff. all of my ra-
dio and label friends and the best radio company
in the world. Infinity Broadcasting.”

Personality/Show Of The Year:
Big Boy,
KPWR (Power 106)/Los Angeles

“We're waiting for you guys to come and take

Big Boy

Label Of The
Year:
Island Def Jam Music Group

Valerie Delong

Sr. VP Ken Lane said. “On behalf of the en-
tire company. thank you. We are so proud 1o be
recognized with this prestigious award. Our art-
ists will always be our focus, and we'd like to
thank everyone at radio and in the record busi-
ness for sharing our vision.”

Gold Label Of The Year:
Tommy Boy

In accepting the award. Tommy Boy head of
crossover/Top 40 promotion Hazel Zoleta re-
marked, “We are very grateful 1o all the readers
of R&R for recognizing the hard work and pas-
sion of everyone on the Tommy Boy staff and
our incredible roster of artists. We'd like 10
thank R&R for its continued support through-
out the years.”

Label Executive Of The Year:
Valerie DeLong, Universal/Motown

“I'm honored 10 have won this award again, be-
cause it’'s the Grammy of our business. ! love this
format and everyone in it because they are still in this
industry for the music. Thanks to my department.
Monte. Mel and Kedar for letting me do my thing.”

www.americanraaionistorv.com

GIRLFRIENDS
While enjoying her martini, trying 1o avi avoid her bass and wandenng around during the
Rhythmic/Urban Awards Show, Asst. CHR Editor Reneé Bell was pleasantly surprised to
tun into DreamWorks recording artist Canela. Once they recognized each other, the two
let out high-pitched squeals in commemoration.

PERSONAL SPACE VICLATION |
I think she can read the name of the winner without you breathing down her neck. R&R
CHR Editor Teny Movia appears to be a little anxious to assist RCA recording artist Chris-
tina Aguilera in presenting the R&R Industry Achievement Award at the Pop Awards
Show. Pictured are (l-r) Clear Channel CEO Randy Michaels, Novia (panting) and Aguilera.

| DAN'S THE MAN!
KIIS-FM/Los Angeles scooped up three R&R Industry Achievement Awards, including Pop
Station, Program Director and Music Director of the Year. Pictured here is Christina
Aguilera presenting KIIS-FM PD Dan Kieley (1) with one of three awards for the evening.

WHO KLCKED ME?
Befcre the Pop Awards Show, co-hosted by Christina Aguilera (c), conventiongoers flocked
the stage, bumping, shoving and stepping on toes to get in the photo with the superstar.
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CHR/Pop

¢ June 29, 2001

¢ RateIheMusic.com

BY MERARASE . America’s Best Testing CHR/Pop Songs 12+ For The Week Ending 6/29/01.

Artist Title (Label) LW Burn 0 Burn

LIFEHOUSE Hanging By A Moment(DreamWorks) 4.06 4.14 93% 26% 4.14 95% 24%

Familiarity Familiarity

0-TOWN All Or Nothing(J) 3.95 3.89 88% 15% 3.96 86% 15%
EVE 6 Here's To The Night(RCA) 3.92 3.86 74% 12% 3.95 3% 12%
SUGAR RAY When It's Over(Lava/Atlantic) 3.92 3.79 87% 11% 3.88 87% 13%
JESSICA SIMPSON Irresistible(Columbia) 3.90 3.98 93% 15% 3.91 92% 13%
CITY HIGH What Would You Do?(Interscope) 3.89 3.83 69% 12% 3.74 67% 15%
EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope) 3.87 - 1% 14% 3.96 1% 12%
CHRISTINA AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 3.83 3.93 99% 44% 3.78 99% 48%
‘N SYNC Pop(Jive) 3.83 3.74 93% 18% 3.76 93% 19%
BACKSTREET BOYS More Than That(Jive) 3.82 3.85 91% 19% 3.99 92% 17%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.81 3.88 87% 23% 3.79 90% 24%
AMERICAN HI-FI Flavor Of The Weak(/siand) 3.81 3.79 80% 16% 3.78 17% 16%
DREAM This Is Me(Bad Boy/Arista) 3.80 3.82 91% 24% 3.79 90% 25%
FAITH HILL There You'll Be(Warner Bros.) 3.78 3.73 84% 14% 3.81 86% 14%
INCUBUS Drive(immortal/Epic) 3.74 3.89 7% 17% 3.69 80% 20%
NELLY Ride Wit Me(Fo’ Reel/Universal) N 3.76 96% 44% 3.74 94% 45%
STAIND it's Been Awhile(Flip/Elektra/EEG) 3.69 3.76 60% 12% 3.75 62% 11%
JANET Someone To Call My Lover(Virgin) 3.61 =~ 63% 10% 3.65 65% 11%
UNCLE KRACKER Fotlow Me(Top Dog/Lava/Atiantic) 3.59 3.74 96% 43% 3.67 96% 40%
JOE F/MYSTIKAL Stutter(Jive) 3.54 3.56 87% 35% 3.56 89% 35%
MANDY MOORE In My Pocket(Epic) 3.50 3.63 76% 14% 3.53 3% 12%
AEROSMITH Fly Away From Here(Columbia) 3.47 3.52 69% 15% 3.73 1% 12%
JANET All For You(Virgin) 3.46 3.56 97% 51% 3.61 98% 50%
DESTINY’S CHILD Bootylicious(Columbia) 3.46 3.55 89% 24% 3.18 89% 2%
CRAZY TOWN Butterfly{Columbia) 3.46 3.54 97% 52% 3.53 98% 52%
JENNIFER LOPEZ Play (Epic) 3.42 3.49 96% 4% 3.43 97% 1%
DESTINY'S CHILD Survivor(Columbia) 3.40 3.46 99% 58% 3.32 99% 61%
SHAGGY Angel(MCA) 3.37 3.38 99% 62% 3.49 99% 61%
DIDO Thankyou(Arista) 3.29 3.39 97% 58% 3.36 97% 61%
NELLY FURTADO I'm Like A Bird(DreamWorks) 3.24 3.39 97% 54% 3.28 97% 56%

Total sample size is 832 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+
TD = Target Demo (females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents | ALY Going For Adds 7501
L LB G BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista)
SHAGGY Angel(MCA) DEETAH El Paraiso Rico (Universal)
e Buﬁenly:(Co/f/n?b/a.) Listen now to these and other hot/new releases on r
LENNY KRAVITZ Again(Virgin) Music Meeting, the industry's No. 1 online destination
MOBY F/GWEN STEFANI Southside(V2) for new music. www.rrmusicmeeting.com

AEROSMITH Jaded(Columbia)
K-Cl & JOJO Crazy(MCA)

S CLUB 7 Never Had A Dream Come True(A&M/interscope)
l DREAM He Loves U Not(Bad Boy/Arista)
JENNIFER LOPEZ Love Don't Cost A Thing (Epic)
MADONNA Music(Maverick/W8)

MATCHBOX TWENTY If You're Gone(Lava/Atlantic)

3 DOORS DOWN Kryptonite (Republic/Universal)
MYA Case Of The Ex (Whatcha...)-(Un/vers/ty/lnterscope_)
SOULDECISION Faded(MCA)

MADONNA Don’t Tell Me(Maverick/WVB)
SHAGGY It Wasn't Me(MCA)

CREED With Arms Wide Open(Wind-up)

BN
PINK Most Girls(LaFace/Arista) Geffen recording artist Krystal Harris stopped by KIIS-FM studios during a visit to Los
DESTINY’S CHILD independent Women Part 1(Columbia) 4 Angeles in support of her hit single “Supergirl!” She is showing her love for the West-
i side with KIIS-FM air personality Jo Jo.
| F— — - S——
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Stations and their adds listed a/p/labetically by market
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WKHQ/Traverse City, M1 ;DD g:v:yv‘;lmnken
OM: Shawn Sheldon Hly Vicious
PD: Ron Pritchard e S St
BLESSID(BAON_ BT WDREAS LSO
BT, TRIOKDADDY Howse”
0Ty
JONNFER LOPEZ ey
WPST/Trenton, NJ Waa) 04
g PO/MD: Jerry Mac
PD: Dave McKay BUCWTREL e
APOMD: Chris Puomro ENNFERLOPEZ Fea”
5 BUNKIR Rt
KRQQ/Tucson, AZ WHOT,
PD: Mark Medina PD: Tom Pappas
MD: Randy Williams APD/MD .lay Kline
15 BUNK 1R Rak™ 1
SVALARes” Blﬂnlm Rl
179Total Reporters
179 Current Reporters
179 Current Playlists
Moves from CHRRhythimic to CHR/Pop(1):
WSSP/Charleston, SC
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FIND COMPLETE P._AYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WHTZNew York 5 KiiS/Los Angeles WKIE/Chicago WKSC/Chicago K2QZ/San Francisco
Clear Channel WM ; Clear Channel ngville
(818) 845-1027 (312) 5739400 (312) 2555100 m (415) 957-0857
Kisley/Stesie 1027 ShebelLegg Jones/Rivera Keating/Reid .
12+ Cume 2,015,860 12+ Cume 453,900 12+ Cume 630,700 12+ Cume 781,900
LTS PLAYS
61 (v0n) AW TW  ARTISTIMLE 61 {000} LW TW  AATISTATTILE 61 (000) ARTISTTITLE 61 (o00) 61 (009)
133589 78 75 AGUILERALIL KIM../Lady Manmalede 67350 58 84 PROJECT/Summer Jam 6628 AGUILERVLI KINL./Lady Maraisde: 27548 24543
132088, 52 65 SAMANTHAMUMBA/Baby, Come Over_ 58970 65 63 GIGIDAGOSTINGYT Fly With You 8426 [ M0BY FGWEN STEFANVSouthside 27264 23634
By A Moment 129006 22 58 JENNFER! 52084 65 62 DARUDE/Fesl The Beat 6324 % LPLHOUSEHanging Ty Moment 26980 Than That 19089
123082 43 5§ DAFT PUNK/One More Time 50288 60 59 BECCAYouMake Mo Feel . 6018 [ INILL KA R olirMe 26696 18483
15577 54 S5 AMERICAN HI-FYFrvor Of The Weak 49390 63 50 SAR 5018 49 TRAATezpu Dl dugier 25844 18180
HHFVFsvor Of The Weak 96064 47 85 45090 61 56 5712 8 JANET 148 Far You 24932 18180
ughe... 93062 71 82 JANET/ARFor You 46686 62 56 KIMSOZZVFeeln' Me 5112 ] NELLY/Ride Wil e 207382 17574
'B0YSMore Than That 82559 34 50 44900 46 44 AGUWLERMLIL KIM./Lady Marmaiade “ss [ FURTADOA ' Like A Bird 17608 17574
#5557 30 47 NELLYRideWRMe 42206 aa /Absokdely Evervbody 4386 % CITY HIGHMIaE Would You Do? 13916 16
72048 33 44 NELLYFURTADO'M Like ABird 38512 43 43 SARINAPARISAust About Enough 436 “ DREAMMe Loves t Nt 13348 1e0E
64543 38 41 NI 6818 45 42 CHIUHIRY/SR Love? a2 39 BACKSTREET BOYSMors Than Thet 0792 1Y
My Houss 61541 42 N SN 35022 39 42 PLUMETOwmaged a8 M MYACase Of The Ex... 10224 14847
$7038 3139 e EASONT ik 35022 38 40 ROCKELLMhatt Did 2 Me 4080 ) JESSICA! 10224 g
57038 36 39 AMIEITEE] BOYSAlore Than That 4124 41 30 NEWLIFECRISISDayight 876 a3 1024 MUMBA/Baby, Come Over... 13538
... $4036 33 35 WEFED | H%Away From Here 3140 29 37 JANET/Someone ToCall.. e 55 ATG/Around The World... 9940 LOPEZ Py 1381
45030 3535 By AMoment 31430 27 37 MODJOChEn' 3774 3 SHAGGY/Angel 9940 [Ty
1L KIM../Lady Marmalads 43529 2B u 30532 33 SOUL [kt WeGa 3366 50 N 9840 12120
43529 31 30 EVEGHeros ToThe Night 26040 AN FAMIE X oalerg For Love 3264 38 WALLA FORD/ Wanna Be Bad 9656 1514
40527 31 30 HILL/Thare' 2640 LSRR Ticdrar, World e 3 Gire 9656 1
.. /PR KON Me 29026 26 30 JANET/Someone ToCall. 26940 2754 2 9088 nan
ToCul.. 37525 20 /daded 26042 ‘GLORIAESTEFAN/OUt Of Nowhere 252 3% JENNIFER L 9088 b
Never Know 36024 27 20 CRAIGDAVIORNMelo 26042 Are Al 2652 3% O-TOWN/ALCx Nothing 9088 wa
523 31 28 TRANDrDS Of Jupher... 25144 DAFT PUNK/Dighal Lcve 250 32 i 9088 a3
521 28 27 SHAGGY/Frasky Gl 24246 FATBOY SLIMA¥oap0n Of Cholcs 1938 3% SAMANTHA MUMBA/Baby, Coma Over.. 8804 s
30020 92 Day 20854 DREAWThis is Me: 1832 3% CRAZY TOWN/Bultertly 8520 Pl
30020 20 21 VALEAWOohLala 18358 ‘WILLA FORDA Wannz Be 8ad 1832 35 2 IsMe CRAZY TOWN/Butirtly 8787
30020 28 21 DRENWThsisMe 18858 AU 1530 51 28 7952 SMASH MOUTHm A Bellever 8707
28519 20 19 TYRESEALMe ThemGirts 17062 ZER/Bania U Cygana 1428 17 27 DESTINY'S CHILD/Bootyliious 7668 MISSY ELLIOTT/Get L Freak On ns
27018 %17 Il 15268 D-DEVILS/Bih 1326 23 27 KC)4 JOJO/AN The Things I 7668 S CLUB7/Naver Had A Dream. e
STAINOANs Boan Awhile 27018 15 17 SUGAR RAY/When s Over 15265 MODUOLady n2 20 24 LENWYIRMVITZ/AQen 6815 LFO/Evary Other Time: 10
SHABGY Fresky Gir 26517 16 18 KRAVITZ/Agon 14268 DABUZZALot Me Love You n2 10 23 MISSYELLIGTT/Gok Ur Freak On 652 B4 112/Peaches & Cream (0
TRICK DADOY/Take t To Da House 517 14 18 MANDY MOORE/INMy Pociet 14368 12 27 23 MADONNAWhatl Fesls... 6532 25 27 SHAGGY/Angel Fad
WISEGUYS/Start The Comsmotion 26517 15 15 ATC/Around The Warld. 13470 ALICE DEE.JAY/Betier Off Alone 1020 15 21 MANDY MOORE/In My Pocket 5964 11 21 AMERICAN H-FURavor Of The Woak [
LIMP BIZXITAMy Way 24016 2185 13470 AVENUEAhO The Hell Are You 1020 42 20 DESTINYS| 5680 6 21 £
WILLA FOROVI Warina Be Bad 22515 18 15 L2fewton 13470 DAFT PUNK/One| 918 12 20 MARWHCAREY/Loverboy 5680 18 20 DEMSARThaOf You And Me a5
MARIAH CAREY/Loverboy 22515 1115 3DOORS 13470 LOVE BITE/Take Your Time 918 7 17 HSYNC/Ts1 Promiss You 428 - 20 JAGGED| [
AEROSMITHFly Away From Hers 21014 1115 DAE BAND/The Space Batwoen 13470 MADONNADoN Toll ke [0 10 18 SCLUB 7/Never Had A Dream... 4544 17 17 BILLY CRAWFORDMhen You're . 2151
'BON.JOVV/Thank You For... 21014 9 15 NSYNCA( GonnaBo e 1470 MADONNAMAIC 918 8 15 SUGAR RAYMhen Iy Over 4260 20 19 JENNIFER LOPEZTm Real apa
MUMBA/Golta Ted You 21014 " u 12572 ALICE DEEJAY/The Lonely One 218 25 14 JOEYMCINTYRERain w76 18 15 TM.CNoSobs a5
FAITH HILL/There Youd B 21014 13 14 UZBematulDay 12572 918 12 14 TAICK DADOY/Taks & To DaHouse 3976 14 14 FAITHHILL There Youll e i
RARKET &7
WIDQ/Philadelphla KHKS/Dallas-Ft. Worth KRBV/Dollas-Ft. Worth WDRO/Detroit WKQI/Detreit
Ciear Channe! Clear Channel Infinity ABC Clear Channel
(610) 667-8100 (214) 891-3400 (214) 630-3011 {313) 671-8300 (248) 967-3750
L L ShannonMorales LCook/Valentine Toar/Towees/Custy Richarde/Love
12+ Cume 979,500 12+ Cume 736,900 12+ Cume 494,000 12+ Cume 680,900 12+ Cume 659,300
LS PLATS PLAYS
AW TW  ANTISTTTLE 6l (090} LW TW  ARTISYTITLE (o) LW TW  ARTISYTINE (000} ARTIST/TITLE 61 {009)
58 77 CITYHIGHWhat Would You Do? 34342 [ KM /Lady Marmatade 29750 57 73 O-TOWNALOrNoming o] 8 O-TOWNAICH
73 67 WELLYRideWRMe 29682 87 32 NEUYMideWnMe 28700 nn O Juple... ]
80 §5  O-TOWNANOr Noting 20950 58 70 CITY HIGHMNat Would You Do? 27300 70 71 NELLY/Ride WitMe
54 58 LEWIS WTLNE Tintuii 24978 70 77 NELLY FURTADOTW Like A Bind 26950 un q
30 S4 L DGATASTITANSIMe Blow Yatiiod 24084 92 77 JANETIAIFOr You 26050 # 57 JESSICA SV Wi
41 84 TEkOmOl 24084 74 73 UNCLE KRACKERFollow Me 25550 = 55 AMoment
75 53 |AFrCUS=agngBy A Moment 23638 74 71 LIFEHOUSEMHanging By A Moment 24850 ma N
39 48 MISSYELLIOTI/Get Ur Freak On 21408 45 49 MISSYELLIOTT/Get s Freak On 7150 W 51 JENMFER|
39 48 ' 2516 42 49 EVEFGWEN MeBlowYaMind 17150 G A4S WILLAFORD Wanna Be8ad
45 43 JESSKCA! resrstible 19178 56 47 MOBY FGWEN 18450 L 47 4 Fronky!
41 87 JANET/ANForYou 16502 45 45 15750 USHERA) Remind Mg 5t 32 45 JANEVNIForYou
27 36 JARULEAILMO./PutitOnMe 16056 B u 15400 DRSO Somnac Qaa ToCul.
27 38 TRICK DADOY/Taka R To Da House 16056 37 42 DREAWThsisMe 14700 ] 41 42 EVEGHeres To The Night
22 35  DESTINYSCHI 15610 41 42 TRICKDADOY/Take K To DaHouse 14700 SARINA PARISAL 00K AL U %328 I 38 STANDASBoom Awbde
53 34 AGUILERMLIL KIM._/Lady Marmatade 15164 42 41 O-TOWNNI Oc Nothng 14350 JAGGED EDGE/Promise i ) 37 BACKSTREET BOYSMore Than That
20 30 TAMIASTanger iniy House 13380 5 4 14000 JARULE/LIL MO /Pt On Me il ¥ 35 DESTINVS:
30 29 LUMPBIKITMy! 12934 42 40  SIMPSOMrresietible 14000 SCLUB 7/MNever Had A Dream -y 35 CRAIGDAVIOFEMsla
13 28 EVEGHers's To TheNght 12468 32 35 DESTINYSCHRD/Survivor 12250 JANET/ARFor You ) 35 DREAWThisisMe
23 25  STANDBeen 1150 7 11900 ‘TRICK DADOY/Take 1 To Da House ) B3 CITY HIGHWhat Would You Do?
19 24 JANET/Someone ToCak._ 10704 27 33 ‘NSYMU/Thisi Promise You 11550 » BLUCANTRELLMA Em & 10 30 EVEF/GWEN STEFANILS| Me Blow Ya Mind 23 24 FUR/BaDIy HAO
15 23 SAMANTHA Ove. 10258 18 30 DMXPartyUp (Upin..) 10500 JANET/Someone TOCall.. ] 3121 CRAZY' 23 24 MADONNA/ON Tell Me )
23 22 NSYNGFPop 9812 10 30 JARULEAIL MO./PtitOn Me 10500 DAFT PLSNK/One More Time a4 I IL MOBYFGWEN 16 23 BLESSIDUNION. /Thats The Gir.. i3
29 21 BACKSTREET BOYS/More Than Trat 9366 40 29 MYACaseOf TheEx... 10150 ALICE DEEJAY/Better O Alone ] 2427 SUGARRAYMWhon s Over 26 23 SHAGGY/AngH E ]
3 20 8820 20 20 SCLUB7/Mever Had A Droam... 10150 LIL O/Back Back ] 19 20 MARWH uzn LADIES/Joo Lite Too Lae oY
21 10 SCLUB7Mever Had A Dream... 0028 19 28 JARULEF/C MILAW/Between MeAndYou 9600 LFO/Evary Other Time e 25 16 23 CRAGDAVOFAMeln
14 18 MELANIE CA Tum To You 88 - 26 JENNIFEA LOPEZ/M You Had My Love 9100 SHAGGY// X 2 13 LI e 0 23
15 17 ATC/Around The World - 7582 2% Mg Jackson 9100 MYA/Case Of The Ex. oz I8 INCUBUS/Diive 23 22 MICHELLE BRANCHEverywhere
15 17 7582 31 28 8750 JOE HE 18 19 MISSY ELLIOTT/Get Ui Freak On 21 22 EVAN AND JARON/Grazy For Ths Gt
- 16 » BLUCANTRELLA® £m Up Style. 713 17 25 LENNYKRAVITZ/AGain 8750 PiNK/There You Ga B 2118 FATHHALL/There Youl Be 24 22 FAITHHILL/There Yol
12 18 IDY MOORE/IN My 7136 20 8400 LIONEL RICHIE o 1718 22 22 DAVEMATTHEWS BAND/The Space Between 571/
115 112/Peaches & Craam 6630 a2 'BOYSMore Than That 7350 'SONIOUE/K Feole 50 6000 o 6 16 DAVEMATTHEWS BANVThe Space Setwoen 27 21 FORM= et
16 14 ENNIERLOPEZPRy 6244 1419 RSYNGATs GonmaBeMe 6650 LIL'ROMEQMy Baby o8 22 16 MANDY MOORE/ My Pockst 22 20 VERTICAL HORLZONBest| Ever Had =m
15 14 QUTKASTMs. Jackson 624 14 17 WILLAFORDA Wanna Ba Bad 5950 G ] 13 15 MADONNADON TelMe 19 19 980EGAEES/TheWay You Want )
16 14 SHAGGY/ 6244 31 16 SHAGGY/Angel 5600 SANTANA F/PRODUCT.../Maria Maria Todd 16 14 3DOORS 18 19 COLOPLAY/Yelow Ly
15 14 SHAGGYtWasntMe 64 10 15 MATCHBOX 5250 EMINEM F/DIDO/Stan E 1113 SHAGGY 23 19 MANDYMOORE/ My Pocket HES
13" DAndependent Women . 6244 8 15 BLAQUEring It Al Tobe 5250 GIGI (AGOSTING/TY Fiy With You By 12 13 ALICEDEEAY/Betier O Alone 12 18 RONAN KEATINGALovin' Each Day 531
12 14 6244 9 15 SHAGGYAtWasniMe 5250 FATBOY SLIM/The 3 o 1513 27 17 DREAMTNsisMe ]
10 14 MATCHBOX TWENTYAlYou'ie Gone 6204 18 14 112/Peaches & Cream 4900 JAY-2/80 Pienpin® on 1412 DREAMMe Loves UNot 26 18 DESTINY'S CHILDVSurvivor E
52 13 UNCLE [ 5798 421 4550 Fantasy o 6 12 DAFTPUNKOneMore 16 15 SOuDECHECNFN w35
1413 3tWNoMore (Baby. ) 5798 1113 EVANAND JAROR/Crazy For This Gal 4550 AALIVAHTry Again 220 12 WISEGUYS/Start The Commobon 15 14 JEFFREY GAINES/n Your Eyes ]

WXKS/Boston

Clear Channel

(7!1,)0‘39@"” f
Sl 10t
12+ Cume 858,400 $
PLATS

W TW  ARTISTTITLE 01 (000)
7% MU By AMoment 27898
63 70 AGUILERALIL KIM..ALady Marmaade 26390
37 70 O-TOWNALO Nothing 26390
77 61 TRANDrops Of Jupser... 22997
77 58 DAVEMATTHEWS BAND/The Space Be'ween 21866
61 54  UNCLE KRACKER/Follow Me 20358
39 52 JESSICASIMPSONWTesicibe 19604
41 43 18211
50 43  MOBY FGWEN: 18211
52 38  JANET/ANForYou 14326
2 3 ITH/FYy Awiay From Here 12441
26 32 JANET/Someonas ToCall.. 12064
20 32 SUGARRAY/MWhen Irs Over 12064
22 30 BOYS/Mora Than That 1310
28 30  EVEGHerel To Thebight 1310
24 30 DREAMMeLoves UNO 11310
37 30 JENNFER 11310
29 29 'NSYNGPop 10833
20 27 DREAM/THigIsMe 10179
16 24 DIDO/Thankyou 9048
23 24 FAITMHILL/There Youl Be 9048
16 23 LENNY KRAVITZ/ 8671
22 23 SHAGGY/reaky Girl 8671
23 23 STAINDAS Boen Awhile 8671
17 22 CREEDMM Asms Wide Open 8284
9 2 MOUTHTmMA 8284
16 21 MANDYMOOREA My Pockst ™m7
1“ 20  AMMONS/Byg il 7540
11 19 3D0OORS DOWN/Be Liks Thal 7163
18 10 NELLY FURTADOA'M Like A Bird 6786
13 10 AMERICAN Hi-FyFtavor Of The Weak 6786
4 Owy 6409
707 6409
11 14 SANTANARROB 5218
8 14  BLYCANTRELL £m Up Styls.. 5278
12 14 BON. My Lile 5278
15 13 BLESSIO UNION../ That's The Girl.. 4901
1313 4901
12 12 HOUSTONMyLove s Yowr Love 4524
24 12 LEE ANNWOMACKA Hope You 4524

WIHT/Washington, DC
Ciear Channel

(301) 468-9429
WyalUDee

12+ Cume 0

ARTIST/TITLE
JARULEAIL'MO../PutROn Me
WFEHOUSEanging By AMoment

MISSY ELLIOTT/Get Ur Freak On
AGUILERMUIL' KIML_ALady |

O-TOWN/AILOr Nothing
UNCLE KRACKER/Follow|
DESTINYS |
JANET/Someone ToCall...

R ol
3LWMo More (Bady...|
INCUBLS/ Drive:
K-C1 & JOJO/Crary
SHAGGY/Angat
NELLY FURTADOA'm Like A Bird

ETSOYSMors Than

2
COCECOCEOCOEEE T EOEEEEEaEEEEEOEECoac

WW22/Washingtos. DC
Bonneville

(708) 5221041
Edwards/Sellers

12+ Cume 527,680

ARTISTAITLE €1 (080)
NELLY/Fade Wil Me 14014
LIFEHOUSEHanging By A Moment 13650
AGUILERALIL KIM../Lady Marmialade: 13650
NSYNCPop 11648
EVEF/GWEN STEFAMULSt Me Biow YaMind 10738
BACKSTREET B0YS/More Than Thet 9484
JOE FAVMYSTIKAL/Shubier 7644
O-TOWN/AROx Nothing 7462
JESSICA; 7088
KRACKER/Follow Me 8916

O Jupher... 8734
JARULE/LIL'MO../Put h On Me. 52
isMe 6188

CITY HIGHAWhat Would YouDo? 6006
MESSY ELLIOTT/Get Ur Fraak On 5824
5624

JANET/AR For You 5460
5278

JANET/Someons ToCall... 4914
SARINA PARISA.00k At Us 4914
MANOY MOORE/In My Pockst 732
LIMP BIZXIT/My Way %68
4186

FAITH HILL/There You'l Be 4004
SCLUB 7/Never tad A Drsarm... 3822
3640

3640

LW/ More (Baby..) 278
AALICE DEE.JAY/Better Off Alone 278
EDEN'S CRUSH/Get Over Yoursell 09
Gon' Play 2912

TRICK OADDY/Taks & To Da House pic
) 7%

2730

T02Mhers My Giris AT 2548
JENNIFER LOPEZALove Dont Cost... 2548
SAMANTHA MUMEAGotta Tel You 2548
MYAG230 Of The Ex... 2548
DESTINY'S CHILDAndapendent ! . 2548
SAMANTHA MUMBABaby, Come Over... 2366

84
a8
82
&
s
80
4
%
3
a7
40
27
38
38
49
3
29
2 32
36
)
2
31
3
a
7
13
0
19
17
15
19
17
10
n
n
12
15

1413

Susquehanna
(713) 266-1000
Domino/hittie

12+ Cume 831,300

ANLIYAHTry Again
‘SON BY FOUR/Purust 1 Pain...
LENNY KRAVITZ/Again

'ALICE DEEJAY/Betier O Alone:
CREEDAigher
GIGIDAGOSTINO/E Fly Wikh You

LOPEZ/Pay
SONIQUEA Fasts S0 Good
INCUBUS/Drive

EVEF/GWEN STEFANVLM Me Biow Ya Mind

WSTR/Allanta
Jefferson-Pilot
(404) 261-2070
Bowen/Ammons

12+ Cume 867,900

ARTISTTITLE

O, .
LIFEHOUSE Mangmg By Aoment
UNCLE KRACKER Follow Me
OI00 Thankyou
FUELHemorThage...
(DAVE MATTHEWS BANG/The
VERTICAL HORIZON/Best 1 Ever Had...
EVAN AND. For This Gt
MOBY FAGWEN STEFANI
INCUBUSDrive:

Space Betwoen

IVSoutteside
AEROSMITHCaded

MATCHBOX TWENTY/Mad Season
MATCHBOX TWENTY/t You'rs Gone
AGUILERMLIL KIM._/Lady
MADONNA/DoNY Tell Me:

LENNY KRAVTTZ/Again
EVEG/Here’s To The Night

§Escacass
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WWWQ/Allanla
Svsquehanna
(404) 266-0997
Phiteps/McPherson

12+ Cume o

ANTISTMILE

TRICK DADOY/Take It Yo De House:
MRSSY ELLIOTT/Get U Freah On
AGUILERALIL KIM_/Lady Marmalade

S CLUB 7/Neves Had A Dream.
OSD0/Tharkyons

SARINA PARISAL.ook Al Us
DESTINY'S CHiL 0VBootyiceous
JANET/A For You

ul mmbtkwmn
SAMANTHA

EVE FMNSTUMMGI&MV:M
DESTINY'S

.uuuyutw /Put 1 On Me
CHRISTINA AGUILERA/Come On Oves:

DDREAM/He Loves U Not

N T |

WHY|Mlami
Clear Channa!

FIN COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC RACING

oY "0',.\

(954) 8622000

Roberty/Banks s

12+ Cume 591,008 %
ARTIST/TITLE G (008}
AGUILERAMLLL' KIM._ALadty Manmcalace 18486
UMCLE KRACKER Follow Me 17784
MNELLY FURTADOT'M Like A Berd 17784
DIDO/Thankyou 17316
JANET/ASFor You 17082
A Moment 16380
NELLY/Rude WH Me 15444
JESSICA 13806
NN 13806
DESTINYS! 10296
BACKSTREET BOYSAdore Than That 9126
'MADONNANYat N Foets. . 9658
SUGAR RAY/When Its Over 8190
AEROSMITH Jaded 7956
INCUBUS/ Drve 7956
SADE/By Yous Side n2
AN VAN DAHLCasties In me
EVEF/ STEFANVLSL YaMind 020
MATCHBOX TWENTY/X You're Gone 020
 Would You 8552
BLU CANTRELLAR £m Uip Siyle._. 6084
LFO/Every Othes Time 5382
MANDY MOORE/I6 My Pocket 5148
O-TOWN/ASOr Nothing 4914
SMASH MOUTH/m A Believer 4914
iAol Add6
JANET/Someone ToCall., 4446
o, e
MSSY ELLIOTT/Get L Fromk On a2
EVE GHiore's To The Nght an2
Foelg S0 3144
DADDY/Take k To DaHouse: 3144
FAITHHILL/Thers You'd 144
3744
il 3510
MYACase Ot TheEx.. 3310
RICKY MARTINA.osdled 3510
AEROSMITH/FY Awgy From Here 278
JENNIFER LOPEZA ove Do Cost... 3276
3DOORS DOWNAGyplonie xr6

KBKS/Seattis-Tacoma
Infinlty

{206) 805-1061
Preston/Marcus D.

12+ Cume 419,400

ARTISTATITLE

3UWNo More (Baby..}
AEROSMITHUsded
FUEL/BRdDay
DIOG/Tharkyou
MADONNATDONY ToR Me

BLINX-182/The Rock Show
EVE FIGWEN STEFANVLS Me Blow Ya Ming

K22P/Phoenix

Amhmmm
e uo_m- 1EaMe
5

1

PLATS
LW TW  ARTIST/TITLE Gl (000)
% 9 16089
20 1524
7 n 15051
we 14350

“lan 12110
79 0 10553
50 60 10300
38 40 920
51 40 8520
35 38 i 7
62 30 MMFLRLDAME 6574
38 37 AN THAAR BB Come v
34 38 DESTINYS(Im (ot
35 36 TRICKDADDY/iske N ToDeHouse
34 35 WiLoaded
3532 K.CIS JOUOAA Tha Things I
20 30 112Puaches & Creem
19 26 EVE FGWEN STEFANVLa Me Biow Ya Mind
5 22

KHTS/San Diego
Ciear Channel
{858) 292-2000

2+ Cume 44a,

P LR

1" (Part1) 3
18 CRAZYTOWNBSaly 34
18 DESTWYS 34
18 SHAGGY/ 34
17 BACKSTREET BOYSMore Than That 2941
17 kda. 241
17 RKELLYIWish 2941
17 TOYM Do 241
16 MANDY MODRE/M My Pocket 2768
18 MYAFw 2768
16 PINK/You Make Me Sick. 78
15 Wormen. 2505
15 DANTE THOMAS F/PRASARs Callomia 585

KDWB/Minnespolis
Clear Channel

B

{5!2] 340-9000
oeris/Moran
12+ Cume 537,990 ]013
AV
W TW  ARTISTTITLE
mnmhmwuumm
HIGHMWha Would You
67 o8 n;umwu KIM Lacy Marmatade
38 55 B e Blow Ya Mind
47 82  Jupiter..
71 45 UNCLEKRACKERFolowMe
5 42
29 38 AMERICAN Hi-FIFavor Of The Weak
30 35 TRICK DADDY/Tako it To Da House
63 34 WYCLEF JEANPeriect Gerlerman
3 u
3N u
%2
L]
% 2
2
2
%
32
kil
2
3
2% l&vmnnmunum
59 24 MOBYF/GWEN STEFAW Soultmde
§1 22 NELLYFURTADOTm Like ABird
15 19 BACKSTREET BOYSMore Than That
28 1% JAGGEDEDGEPromise
20 13 SOuLl
29 18 JOEF)
12 17 FAITHHILLThers YoulBe
20 16 EVEGHeros To TheNight
30 16 JANEV/ARFor You
15 13
15 13 SUGAR RAYMhan Hs Over
15 12 JARULEAIUMOD /PuthOn Me
10 12 K<1 8 JOUO/AR The Things 1.
12 12 SHAGGY/
§ 12 MARIAHCAREYALoverboy
10 12 HSYNC/RS GomnaBe Me
4 11 CASEMsting You

WBLI/Nassau-Sutiolk
Cox

(631) 569-9254
Rice/Levine

12+ Cume 404,909

JESSICA SIMPSONAmesistible:
BLUCANTRELLAA Em Lip Styte.
JANET/Someone ToCal.
O-TOWN/AR Or Nothing

NELLY FURTADO/ Like A Bird
INCUBUSDvive

BACKSTREET BOYSAore Than That
DESTINYS i DBootyicous
WYCLEF JEANParfect

EVE GHeras To The Night
ANASTACIATM Outta Love
AEROSMITH Away From Here
NEMCPD

MADONNAMuSE:
SUGAR RAY/When If's Over
JENNYFER LOPEZA.ove Don't Cost

3R A ke
Et e

LEE ANN WOMACK/ Hope You Dence
WILLAFORQ/ Wanna Be Ba0
SAMANTHAMUMBAGoz Foll You
ALICE DEEJAY/Beter Of Aone
CREEDAHgher

000/ Thankyou

57

LPEESRRCHLIBIRNLB2BIY
NIYNELeLLgRPLNBLYELR

KSLZ/St, Lowis

Cloar Channel
(314) 6325100

" Wheeles/Boomet!

2+ Cume 355,298

PLAYS
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ARTISTMITE
LIFEHOUSEHanging By A Moment
'WYCLEF JEAN/Pariect Gentieman
NELLY FURTADO'm Like A Bird

" KIM_Aady |
AMERICAN Hi-FUFivor OF The Wesk

Me

JOE FAMYSTIKAL/Studer

O-TOVAVAS Ox Nothng
JESSICA SIMPSON Tesistibie

5405
15210
15018

12675
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SgzgERzgaaes

4075

ELEEE R EEEY

442311
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WFLZTampa
Clear Channel
(813) EBGXD

Kapugi/Shepard/Priest
2+ Cume 525,180

VARKET #21

AATIST/TITLE

15 TRICKDADOY/Take N To DaHouse

A4 SUGAR RAYMhen Irs Over e
14 112Peaches & Cream 445
14 AEROSMTHAY Avey From Hare a-m
13 EVEGHare's o The Mot o
13 JARULEAR MO. /Pt Onbe 4

12 EVEF/AGWEN STEFANULA Me BlowYaMind = ;.Iu
11 STAINDArs Besn Awhie

WBZZ/Pittsburgh
Infini [
(412) 920-3400 —

| Caril aedd

12+ Cume 480,180

ARTISTTITLE

AGUILEAMLILKIM ALady Marmatade
m 0,

O-TOWN/AX Or Nottwng

LI By AMoment
NELLY FURTADOA Lke A Brd
BACKS e Than That
SANETIANFor

EVE FGWEN STEFANVLe1 Me Blow Ya Med
‘SUGAR RAYhen s Oves
AMERICAN H1-FUFlavor Of The Weak
JESSICA! essably

SEIAPSONAT
JOE F/MYSTIKAL/Stutter
bt

CITY HIGHWhal Would You Do?

IO Mharkyou

WILLA FORDV Wanna 06 620

DESTINYS CHILOSurwvor

'SAMANTHA MUMEA/Baty. Come Over
DAVE MATTHEWS BAND/The Space Between
‘SOULDECISIONFaded

STAINDAY's Been Awhie
JARULEAIL' MO. /Pul 06 Me
LENNY |

MYACase Of The Ex
NELLY/Fice Wit Me
3DOORS

AEROSMITH.Jaded
DREAMMa Loves U Mot
SAMANTHA MUMBA/Gotta Tel You

today’s Pt mutic

WKST/Pittsburgh
Clear Channel

(412) 937-1441
Hayes/Trot
12+ Cume 28,780

ARTIST/TITLE

NELLY/Rude Wit Me

JARULE/LIL' MO. /Pui 110 Me
AGUILERALIL'XIM _ALady Marmalede
UFEHOUSEHangang By A Moment
JOE FMYSTIKAL Stutier

“NSYNCFop

EVE F/GWEN STEFANLLet Me Blow Ya Mind
LUDACRIS/What's Your
TNI}(DM)DVIW"OIXNG‘
JESSICASMPSON ressable:

DESTINY'S CHILDBootylicous.
O-TOWN/AR Or Nothang

BACKSTREET BOYS/More Than That

NELLY FURTADOMm Like A Bird
MISSY ELLIOTT/Get Lr Freak On

KFMD/Denver-Bovlder

Clsar Channel

(303) 713-8000

Lawson/Pickett

12+ Cume 173 808
PLAYS
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99 99 MATCHBOX TWENTY/Mad Season
99 99 By AMoment
95 98 JAMET/ARFor You
99 94 g Marmaiade
42 30 STANDANS Boen Awhile
97 MCUBUSDrve
52 85  NSYNCFop
§) 52 BACKSTREET BOYS/Mors Than That
45 82
54 51 O-TOWNAIOr Nothng
47 49 EVE@Mers's To TheNight
45 47 SUGAR RAY/When its Over
44 47 JENWFER LOPEZPray
43 45 DAVE MATTHEWS BANO/The Space Between
46 45 TRANDrops Of Juper..
29 43 DESTINY'S CHILD/Bootylicious.
3236 FATHHILLThere Youl Be
16 34 TRICKDADDY/Take N To 0 House
30 %2
31 30 ¥ LA T
22 The Worid.
15 20 TV TOWNBumerty
A7 28 PE1IKRACKERFolowMe
22 vy From Here
4426 NELLY FURTADOm Like A Bird
21 28 To
2224 ireeDo
2220 NELLYRidsWRMe
@ v Each Day
13 W bR AR
28 18 MK S DA S o
1§18 MACGTr sk

317 ILISSDUMON /Thars TheGirl.

17 SMASHMOUTHAmA Believer

1716 CITY HIGHAWhat Woukd You Do?
1416 WILLAFORDV Wanna Be Bad
18 14 MANDYMOORE/ My Packet
1714 RUEL/Bd Dey
1112 CRAIGDAVIFIMG In
10 92 3000RS DOWNBe Lie Thet

WAKS/Cleveland
Clear Channel
(216) 781-9667
Mason/Kasper

12+ Cume 217,200

ARTISTTITLE
DESTIY'S CHILOBootyicious.
JARULEALIL'MO. /Put 1t On Me.
AGUILERMUIL

./Lady Marmalade
LIFEHOUSEManging By A Moment
NELLY/Rude Wit Me
INCUBUS/Drive:

JESSICA SIMPSON/ Wesictble:
‘NSYNCPop
JOE FAMYSTIKAL/Stutier

1

KKRZ/Portland, OR
Clear Channel
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T — June 29, 2001 . . T h
WEX  weX  ARTSTTITLE LABELS) RAS Aas - A0S Most Added-
1 @ 112 Peaches & Cream(Bad Boy/Arista) 4724  +157 725087 13 680 ARTISTTILE LABELIS) A8
] > EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Inferscope) 4301 -14 630898 13  68/0 SI1SQ0 Da"Fe For Me (Dragon/Def Soul/{DJMG) 3
; _ MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3549 -101 509772 17 6500 ﬂ"’nﬁﬁg;’"&‘misi o ';538‘;';5”";2 A 2
4 CITY HIGH What Would You Do?(/nterscope) 3136 -324 370761 13 62/0 PhUPHET JONES Woof(Universin//Motown) 1
AGUILERA/LIL" KIM/MYA/PINK Lady Marmalade/nterscope) 2861 -312 359521 12 53/0 DAMOZEL Everyday's A Party(MCA) 10
B @ LI’ MO Superwoman(Gold Mind/EastWest/EEG) 2483 +253 405137 9 662 | RL/SNOOPDOGG/LIL' KIM Do U Wanna Roll(J) 10
©  JAGGED EDGE Where The Party At(So So Def/Columbia) 2449 4197 371200 7 632 | JENNIFERLOPEZ I'm Real(Epic) g
) X TAMIA Tell Me Who (Elektra/EEG) 9
1 © USHER U Remind Me(LaFace/Ansta) 2391 +346 370248 5 65/2 JUVENILE Set It Off(Cash Money/Universal) 7
6 s R. KELLY Fiesta(Jive) 2292 -257 392648 15  61/0 VIOLATOR F/BUSTA RHYMES What...(Violator/Loud/Columbia) T
1 @ D12 Purple Hills(Shady/Interscope) 2198 +378 243157 5 58/ 702 Pootie Tangin(Hollywood) 7
5w TYRESE I Like Them Girls(RCA) 1948 98 284251 14 580 | NATEDOGG F/NAS & JS Goodife(F&/Universa) 7
5 ® DESTINY'S CHILD Bootylicious(Columbia) 1929 +204 274769 7  56/0
3 ® LI’ ROMEO My Baby(Soulja/Priority) 1887 +59 179334 10 571
3 @ TOYA | Do(Arista) 1871 +99 177278 12 512
10 5 NELLY Ride Wit Me(Fo’ Reel/Universal) 1777 -122 343995 27 5900
2 @ RAY-J Wait A Minute(Atantic) 1660 +295 28121 6 57/4
? 7 JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 1619 2714 225407 9 570
2 @ BLU CANTRELL Hit ‘Em Up Style (Oops') (Arista) 1565 +251 256064 9 5472
5 @ MARIAH CAREY Loverboy(Virgin) 1404 +95 198018 3 580
» @ 3LW Playas Gon' Play(Epic) 1362 +42 135600 10  47/0
® @  JESSICA SIMPSON lIrresistible(Columbia) 1361 +23 159661 9 380 .
s @ JANET Someone To Call My Lover(Virgin) 1328 +248 162778 3 521 Most Increased
% @  CRAIG OAVID Fill Me In(Wildside/Atlantic) 1324 +91 148654 5 541 P Iay £ oUL
» @ ERICK SERMON Music(/nterscope) 1312 +61 247638 5 490 | oo me vy o)
28 % ST. LUNATICS Midwest Swing(Fo' REE//UII/VB/S&/) 1157 -35 146349 10 56/1 JENNIFER LOPEZ I'm Real(Epic) +682
) »  2PAC Until The End Of Time(Amaru/Death Row/Interscope) 1129 -54 186325 15  38/0 D12 Purple Hills (Shady/Interscope) +378
% z#  SNOOP DOGG Lay Low(No Limit/Priority) 1076 -151 194808 18  35/0 USHER U Remind Me Laface/Arista) +346
® @ JANET Al For You(Vigin) 1089 2 tars 17 asn | Y p‘; r"j‘v';‘:q‘:n(‘(‘gzg’z, . =
2 % AALIYAH We Need A Resolutlon(B/ackGround) 1021 -198 165800 8 461 BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) ~ +251 | o
Breaker @  JENNIFER LOPEZ I'm Real(Epic) 1000 +682 177805 1 60/9 JANET Someone To Cali My Lover(Virgin) +249 |
» s QB FINEST F/NAS Oochie Wally(Columbia) 982 -160 108775 19 54/0 3lé\é§rﬁ§§ssghﬁgﬁs(f:s’|’- xoze}glflﬂfvif;al) +§:]§
o L SR , 916 A2 107801 6 2/0 | aeeen engr where Tht: };a‘rtyl/l Ai(gouga l;e)f/Co/umbla) e
® @  JUVENILE Set It Off(Cash Money/Universal) 826  +212 95992 2 281
3 u  TRICK DADDY Take It To Da House(Slip ‘N Slide/Atlantic) 807 -75 79802 18 32/0
» @  MISSY ELLIOTT One Minute Man(Gold Mind/EastWest/EEG) 801 +170 152030 3 16
4 € SNOOP DOGG F/TYRESE & MR. TAN Just A Baby Boy(Universal) 755 +17 97291 5 380
® @ SUNSHINE ANDERSON Heard It All Before(Soulife/Atlantic) 742 -141 102520 16  38/0
® s DESTINY'S CRILD Survivor(Columbia) 671 -190 86393 17 450
2 € LI’ JON & THE EASTSIDE BOYZ Bia Bia(TV7) 606 +10 59515 5 25/2
a @  GIGI D'AGOSTINO I'll Fly With You(Arista) 556 0 102408 4 160
2 a MUSIQ Love(Def Soul/IDJMG) 486 - 74868 15 1700
% @ VIOLATOR F/BUSTA RHYMES What It Is(Violator/Loud/Columbia) 465 +17 150424 2
3 @®  JAHEIM Just In Case(Divine Mili/WB) 443 0 53507 2 240
@  ALICIA KEYS Fallin'(J) 440 +83 77167 1 183 Breakers. g
@ s OLIVIA Bizounce(J) 438 <70 29594 20 2200 A *"
@ KURUPT F/BLAQUE It's Over(Antra/Artemis) 420 +180 7284t 1 315 JENNIFER LOPEZ &
5 . KUMBIA KINGS Say It(EM/ Latin/Capitol) 414 -49 40705 6 221 I'm Real (Epic) ;
= @  FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 407 +60 104087 2 1p TOTAURLAYSINCREASE] \TOTAUISTATIONS/A0DS CHART |52
@©  ATHENA CAGE Hey Hey(Priority) 406 +44 28132 1 332 1000/682 60/3 D
@  LUDACRIS Area Codes(Murder Inc./Def Jam/IDJMG) 395  +173 124223 1 3r ke
70 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported to R&R byk . g{
ranked by total plays for the airplay week of Sunday 6/17-Saturday 6/23. Bullets appear on songs galning plays or remaining flat from each reporting station. Songs unreported as adds do not count toward |
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to overall total stations playing a song. Most Increased Plays lists the i
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions songs with the greatest 1o- intotal plays. Weigf =3
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission chartappears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc. s
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New & Active
$15Q0 Dance For Me(Dragon/Def Sout1DJMG) SHAQUILLE O’NEAL Connected (T W.isM./Trauma)
I TOTALPLAYS ™1 rora sTaTioNs| Total Plays: 304, Total Stations: 46, Adds: 33 Total Plays: 150, Total Stations: 11, Adds: 1
LW TW  ARTIST TITLE LABEL(S) ™w ADDS
1 1+ EVE F/GWEN STEFANI Let Me... (Ruff Ryders/Interscope) 3374 5723 1310
" = FOXY BROWN Oh Yeah(Viofator/IDJME, OLIVIA Are U Capable(J]
2 2 MISSY ELLIOTT Get Ur Freak On (Gold MindEastestEEG) 5215 5547 181D | | Toi o 7t o sanre 1o ke ol P 1. o s 1, 1
3 @ ERICK SERMON Music (/nterscope) 4242 3904 1327
|
4 4 JARULE | Cry (Murder Inc./Def Jamv/IDJMG) 3376 3756 1260 GINUWINE Differences(Epic) DARUOE Sandstorm(Groowlluous/srncrly Rhythm)
Total Plays: 208, Total Stations: 11, Adds: 2 Total Plays: 146, Total Stations: 10, Adds: 1
s s LIL" ROMEO My Baby (Soulja/Priority) 3166 3422 1262
0 @ D12 Purple Hills (Shady/Interscope) 1935 1500 8072 BAD AZZ... Wrong Isdea(Doggy ﬁMe/Prioriry) THA LINKS The Best You Can(Loud/Cqumbla)
Totat Plays: 198, Te ions: 14, Adds: 1 22, 1,
¢ 7 NELLY Ride Wit Me (FO' Ree//Universa/) 1742 1899 830 ofal Plays: 198, Total Stations: ds Totai Plays: 122, Total Stations: 11, Adds: 0
v & ST. LUNATICS Midwest Swing (Fo ReeVUn/versa/) e L T 2PAC Letter To...(Amaru/Death Row/lnrerscope) KRAYZIE BONE Hard Time Hustiin'{Loud/Columbia)
1 o VIOLATOR... What It Is (WQ/&IOF/LOUd/CO/UIﬂb/&) 1705 1484 119412 Total Piays: 194, Total Stations: 16, Adds: 5 [ Total Plays: 115, Total Stations: 10, Adds: 1
s 10 JARULE... Put It On Me (Murder Inc./Def Jam/IDJMG) 1580 1732 1030
i LI’ O Back Back{Game Face/Atlantic) SVALA The Real Me(Priority)
17 @ JUVENILE Set It Off (Cash Money/Universal) 1465 1158  78/7 Total Plays: 190, Total Stations: 10, Adds: 1 Total Plays: 95, Total Stations: 7, Adds: 0
9 12 2PAC Until The End Of Time (Amaru/Death Row/interscope) 1455 1588  93/0
«® SNOOPDOGG...JustABAyBoy (Unierss) 142 1962 0G0 | | PAAYSMOSTAANED et o) | JSUEESTONE v 1t 1) e s
13 14 SNOOP DOGG Lay Low (Na Limit/Priortty) 1252 1328 890
1 15 QB FINEST F/NAS Qochie Wally (Columbia) 1139 1200 1030 INDIA.ARIE Brown Skin(Motown) NIVEA Don't Mess With The Radio(vive)
Total Plays: 167, Total Stations: 21, Adds: 1 Total Plays: 86, Total Stations: 29, Adds: 27
18 ® LIL" JON & THE EASTSIDE BOYZ Bia Bia (TV7) 1091 1048 8072
20 O MISSY ELLIOTT One Minute Man (Gold Mind/EastiffestEEG) 1084 871 86/5 WILLA FORD | Wanna Be Bad(Lava/Atiantic DIRTY Rollin Vogs (Universal)
% 1 TRICK DADDY Take It To Da House (Slip W S/ide/Aﬂantic) 1047 1194 73/0 Total Plays: 165, Total Stations: 9, Adds: 0 Total Plays: 73, Total Stations: 9, Adds: 1
15 19 THREE THE HARD WAY Let's Get It (Arista) 990 1249 8200 )
EASTSIDAZ | Luv It(Dogghouse/TVT) CASE Not Your Friend(Def Jamy/lsland)
19 @ REDMAN F/DJ KOOL Let's Get Dirty (Dgf Jam//[)JMG) ‘922 905 89/0 Total Plays: 156, Total Stations: 21, Adds: 5 Total Piays: 67, Total Statlons:-10, Adds: 1
70 CHR/Rhythmric and 82 Urban reporters combine into a custom chart. Hip Hop tities
are ranked by tctal plays for the airplay week of Sunday 6/17-Saturday 6/23. For com-
plete reporter lists refer to CHR/Rhythmic and Urban sections. ©® 2001, R&R Inc. Songs ranked by total plays

KYL2/Albuguerque, NM
PO: Robb Royale

KZFM/Corpus Christi, TX
PD_ Ed Ocanas

MD: DJ Lopez MO: Arens Madsl
APD: Mr. Clean MISSY ELLIOTT “Mewte”
e oy
P.DIDOY... -Bag” BABY BEESM “Mes™
KFAT/A AK KQKS/D, -Boulder, CO
£0: Cat Coliins
OM: Mark Carson
P0: Stave Kicklighter "“15”"“ Kage
APD/MD: Marvin Nugenl P.DIDOY... "Bag”
e
§ JON S Now KXUU/Denver-Bouider, CO
SSR0RDI PO Brian Michal
No Asas

WBTS/Atlanta, GA
PD: Data 0'Brian
APO/MD: Jaff Miles

BEBORANEOK “Nosolutey”

WZBZ/Atlantic City, NJ
PD: Ted Noah

TAMA “Te

XACT “Paradns®

KQBT/Austin, TX
PO: Scooter B. Stevans
APD: Mark McCray

SASTSIONZ “Luv™

KISV/Bakersfield, CA
PO: Bob Lewis

APOMD: Picazo
BLU CANTRELL "Ha™

WERQ;Battimore, MD
PD: Dion Symmers

APD: Neka At Night
MD: Darren Brin

19 ISLEY BROS/R. ISLEY “Contapous”
S TAMIA Ter

3 HETEK “Rouna”
WBHJ/Birmingham, AL
PO Mickey Johnson

APO/MD: Mary Kay
5 PHRLY'S MOST WAHRD “Please”
MYSTIC

e
ISLEY IROS R ISLEY “Contagous”

i M0
SR e

WJMN/Boston, MA
Station Mgr- Cadillac Jack
APD: Oennis 0Heron

MD: Mlchnlll Wlllllml

500

u ® DKDDV “Ba”
WBBM-FM/Chicago, IL
PO: Todd Cavanah

#D: Erik Bradiey

4 JAGGED EDGE “Party”

b1z
EA novEs By
S ance”

CAAIG DAVID "
SENNRER LOPEE Aear

KPRAEI Paso, TX
OMPO: John Candalaria
APT: Patty Diaz

MD: Gina Lee Fuenter
34 MISSY ELLIOTY “Muute®

A “Mess’
ST LUNATICS “Miwest™

WBTT/F1. Myers, FL

PO: Bo Matthews

A7 Big Mama

9 MARTINEZ Jxmmyl

t JENNIFER LOPEZ “Aear
EASTSIDAZ "L

WCKZ/Ft. Wayne, IN

PD: 8.J). Steale

APD/MD: John Foxx

|9 ISLEV IRNM ISLEY “Comagious™
5us=qov 066 . Wanna®
#.DI00Y._ “Bad”
NATE DOGG FAAS l IS “Goodie™

PROPHET JOKS W
XRAYZE BONE “Hary
B o

PNILLN HOST w»mu “Pase”
WJIFX/Ft. Wayne, IN
PO: Phll Becker
MD: Weasel
11 S1S80 "Dance”

8 MISSY ELLIOTT “Minute”
4 PROPHET JONES “Wool™
1 KUALUPT FBLAJUE "Ovr
1 OLIVIA “Capabie”
KBJS/Fresno, CA
PD: €. Cortis Johnson
APL: Greg Hoffman
MD: Travis Loughran
15 RAYV-J Mt
12 e
& JENNIFER LOP:Z “Real
KSzQ/Fresno, CA

PO: Tommy Oel Rio
MO Jo Jo Lope:

EAMDI[L E"Wl
WIMH/Greensboro, NC
OM.PO: Brian Douglas
MO: Tap Moriey

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

WZMXMarttord, CT
OM: Steve Salhany
APDMOD: Oavid Simpson
25 UISSV ELLIOTT “Mingte™

ATOR F/BUSTA... “Wrat™
| SISM Dance”

KIKiMonolulu, HI
P0: Fred Rico
MD: Pablo Sato

VIOLATOR 7BUSTA... ‘W
YATE D0GG EUAS £ 15 "Gooolle”

KXMEMonolulu, HI
Interim PO: K.C.
MO: Kevn Akitake

it “Eviryay's”

KBXX/Houston-Galveston, TX

PD: Kason Powell
No Aags

KTHTMHouston-Galveston, TX
PD: Russ Allen

MD: Sana G

1851500 “Dance”
VIOLATOR F/BUSTA. “Wrat
ALICA “Fan "

WHHHAndianapolis, IN
PO: Brian Wallace
MD: Carl Frys
!l 2PAC “Lettec
P. DIDOY.. "
TRICK DABOY *Thug”
$1S00 *Daner”
ISLEY BROS,R ISLEY “Contagiows”

WJBT/Jacksonville, FL
PD: Aaron Marwail
22 TRICK DADDY “Thug™

WXIS/Johnson City, TN
P0: Blade Michaels
MD: Todd Ambrose
24 NIVEA “Mass™
$15C0 “Dance™

TAMIA “Ter
DEBORAM COX “Asoiutely™

KLUCALas Vegas, NV
PO: Cat Thomas
APD: Mike Spancer
MO: J.8. King
28 TWISE “Uh-unn"
KUMBIA KINGS *S2y”

KHTE/Little Rock, AR
Dir/Prog.: Lamy LeBlanc
MO: Peler Gunn

SISGD "Daner’

RUSNDOP nocr._ ‘Wanna®

KPWR/Los Angeles, CA.
V¥P/Prog: Jimmy Steal
APD. Damion Younp

MD: €-Man R
¥ g
1 USHER “Raming”
KLZKAubbock, TX

PD: Tony Manaro
MD: Jackie James

1.0 NIIW.A TMass
PNDPNE' JOMES ‘Woof™
DOGG F/RAS & JS “Goodute™
SNMIUKLU Dhi‘m
KXHT/Memphis, TN
P0: Las Cagla
MD: Devin Steel

6 ISLEY BAOS.R. ISLEY “Contagous™
3 USHER “Remind™

KHTNMerced, CA
PD. Rena Roberts
APD: Rich Adams

MD: Drew Stone

ALSNOOP DOG
DAMOZEL fvmﬂzy s

WPOW/Miami, FL

PO: KIf Curry

APD: Tony The Tigar

MD: Eddie Mix

& VIDLATOR F/BUSTA... Wrat™
DAMOZEL “Everyday s*

KTTB/Minneapolis, MN
PO: Scrap Jackson

MD: Lauri Jones
UL o B

NIVEA “Mess
DAMOZEL “Teeyanys

KDON/Monterey-Salinas, CA
PO: Dennis Martinez

NIVEA “Wass™

$IS00 "Dance”
WJWZ/Montgomery, AL

PO/MO: D-Rock
LDACRS Ay

Jﬂmm LOPEI “Aal

WKTUMNew York, NY
VP/0ps.: Frankie Blue
MD: Geronimo
LELLEESTONE ~Money
JENNIFER LOPEZ “Redl™

WQHT/New York, NY

PO: Tracy Cloherty
PHlLLY‘S "?ﬂ‘! WANTED “Prease”
5D

GIRUWINE “Ddference
2PAC “Letter”
RLGLLY “Foeun™

"':GSH

WNVZ/MNorfolk, VA
£D: Don London

MD: Jay West

S 51500 “Dance”

3 JVENLE Ser

KBAT/Odessa-Midland, TX
PD: Leo Caro
MD: DJ Sio-Motion
19 $1S00 “Dance”
JENNIFER LOPE? “Rea”
ARUDE Sandsiosm*
WISEGUYS “Commation”

KKWD/Oklahoma City, 0K
#0: Steve English
Mn Cisco Klﬂd

EASTSIDAZ "Luv™
INDIAARIE “Brown™

KQCH/Omaha, NE
PD: Erik Johnson
JENNIFER LOPEZ *Reas”
HIVEA Mess®
$1500 “Bance”

WJHM/Orlando, FL
0ir/Dps. John Roberts
PO: Stavie DeMann

MD: Jay Love

35 MISSY ELLIOTT “Minure”
7 RAY) Mg

WPY0/Orlando, FL

PO: Phil Michaels

MD: Vic The Laline
JAGGES Py

man”
B D6 Foe”

KCAQ/Bxnard-Ventura, CA
PO/MO: Erila Gldll

APO: Big Bea

19 F‘!O\.DUS FMA'! 0GG Deny”

TR B

RLSNOOP 00GS... Wanna®
TAMIA “Teir

PROPHET JONES “Wool”
DIRTY “Ratka”

MIKE FLORES FFACADE “Bye”

nobon

KKUU/Palm Springs, CA
PD/MO P:lm Moreno
GINU\VI'-[ Dﬂllvm

Tl
nuwsv lones “Woor

DAIIDZE[ “Everyoay's”

702 “Pogtie”
RATE DOGG FNAS 8 JS “Goodite”

KKFR/Phoenix, AZ

PD: Bruce SL James

APD/MO: Charlie Huero

4 54D AZZ FISNCOP DOGG

1ROy e
§I500 “Dance

idea”

KOUM/Portland, OR
DirfProg.c Mark Adams
APD: Mario Davoe

MD: Pretty Boy Dontay
21 NVEA “Mess™

P.OI0DY. “Baa”

SIS0 “Danca™
WWKX/Provideace, RI
PD: Jerry McKenna
MD: Bradiey Ryan

1 SI500 “Dance”

JUVENILE “Sat”

DEBORAH wl “Abeoktely”

NIVEA “Mes:
KWNZReno, NV
PO: Bil Schole

51500
KUNUPY FMU! “Over”
702 ~Poobe”
DiBOﬂM CUX “Absoustely”

KGGIRiverside, CA
PO: Jesse Duran
Intarim MD: 0DM.

No Adds.

KBMB/Sacramento, CA
Oif/Prog.: Ibrahim ~Ebro” Jam
APDMD: Big Kid Boatz

NATE DOGG F/NAS & JS ~Goodite™
LR D “Back”

$ISQ0 “Dance”

RUSNOOP DOGG . Wanna™

# DIDDY - “Bad

D(BOMN COX nrmrmw
'AMIA

AMOZEL
PRomet JUNE?‘"W

amna

KSFM/Sacrameato, CA
PD: Byron Kennety
MO: Makeisha Russ

16 SENER LT R
USTA., Whar"

J
DAMOZEL “Everydar's”

WOCQ/Salisbury, MD
PD: Waokie
MD: Deslite
ALICIA KEYS “Falur™
WIM WUSTA LW
RIVEA "W
SASW Dam

AN Pesolton”

KUUU/Salt Lake City, UT
OM: Kayvon Moliee
MO: Zac Davis

No Acds

KBBT/San Antorio, TX
PO: J.0. Gonzalez
APD: Danny B
MD: Romeo
Ho Ados

KWIN/Stockton, CA

VP/Prog.: John Christian
10 JUVERILE “Ser
1500 *Dance”
JUNMIFER LoRLZ Al
“Wanna
d07/00ck:

KTFM/San Antonio, TX
0: Mark T. Jackson
MO: Stave Chavaz

KURUPT wsuou( o

P. DIODY..
EASTSIOR? “Lv™
XHTZ/San Diego, CA WLLD/Tampa, FL
OM/PD: Lisa Karsting PO: Drtando
MO: Dats Soltvan APD: Scantman
E] Enocssmuswm MD: Beata
) 3 $1S00 “Dance”
1 !_l_)\DOV..'ng‘
Bt ok, W KOHT/Tucson, AZ
PD: Paco Jacobo
KMEL/San Francisco, CA MO: D-Wayne Chave
VP/Prog.: Michael Martin vwvou musm_ wnar
MD: Mariama Snider Pt
BF “Yan© PAC “Latter”
5 JUVENILE “Set* S$15Q0 “Dance”
3 P.DIDOY.. "Bad™ PROPHET JONES “Woof*
1 S&SE!'FMM' DAMOZEL “Everyday's™

RUSNOOP DOGG. “Wanea™

KYLD/San Francisco, CA

VP/Prog.: Michasl Martin $1800 ~Danes’

APOMD: sazry im Archer P DIDDY_“Ba”
3 =

KBLZ/Tyler-Longview, TX
MD: Pety
702 “Pootie”

BEANIE SIGEL “Beans®
JUVENILE “Ser*

WIVEA “Mess™
JUVEN'I.E"“S«’ DAMOZEL “Everytay's'

KWWV/San Luis Obispo, CA WPGC/Washington, DC

PD: Bob Lewls PO: Jay Stevens

MD: Suave Javi MD: Thea Mitchem

1500 “Dance”
& DEBORAH COX “Asciutely”
‘Someone™

KUBE/Seattte-Tacoma, WA 4 ANET

R e Harl KDGS/MWichita, KS

APO/MD: Julie Pitat PO: Greg Williams

11 RAY-] “Ninute™ MO: Jo Jo Cﬁulllnsw . .
g e Ilﬂmsgw‘r:p‘am_ln gggf:aku: OJ!C “Summe:
1 P.0IDOY... "Bad”

$iS00 "Dance” URUPT
JONE “Now e e e 'Conuowl

70Total Reporters
70 Current Reporters
70 CurrentPlaylists

Moves from CHR/Rhythmic to CHR/Pop (1):
WSSP/Charleston, SC

No Longer A Reporter (1):
KSYR/Shreveport, LA

WWW americanradiohistorv com



www.americanradiohistory.com

CHR/Rhythmic

¢ June 29, 2001

53

¢ RateTneMusic.com™

BY METHARASE™

Artist Title (Label) ™
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 4.17
112 Peaches & Cream(Bad Boy/Arista) 4.08
JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) 4.05
JAGGED EDGE Where The Party At(So So Def/Columbia) 4.04
NELLY Ride Wit Me(Fo’ Reel/Universal) 4.01
CITY HIGH What Would You Do?{Interscope) 3.97
MISSY ELLIOTT Get Ur Freak On{Gold Mind/EastWesV/EEG) 3.92
BLU CANTRELL Hit ‘Em Up Style...(Arista) 3.92
USHER U Remind Me(Arista) 3.92
ST. LUNATICS Midwest Swing(Fo' Reel/Universal) 3.90
D12 Purple Hills(Shady/interscope) 3.88
SNOOP DOGG Lay Low(No Limit/Priority) 3.86
JOE F/MYSTIKAL Stutter(Jive) 3.85
R. KELLY Fiesta(Jive) 3.82
LIL" MO Superwoman (EastWest/EEG) 3.82
AALIYAH F/TIMBALAND We Need A Resolution(BlackGround) 3.80
CRAIG DAVID Filt Me In{Wildstar/Atlantic) 3.719
TOYA | Do(Arista) 3.77
JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 3.74
TYRESE | Like Them Girls(RCA) 3.74
OUTKAST So Fresh, So Clean{LaFace/Arista) 3.70
CHRISTINA AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 3.69
ERICK SERMON Music(/nterscope) 3.66
QB FINEST F/NAS Oochie Wally(Columbia) 3.62
3LW Playas Gon’ Play(Epic) 3.59
JESSICA SIMPSON lrresistible(Columbia) 3.57
DESTINY'S CHILD Bootylicious(Columbia) 3.50
JANET All For You(Virgin) 3.37
LIL ROMEO My Baby(Soulja/Priority) 3.35
MARIAH CAREY Loverboy (Virgin) 3.14

America's Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 6/29/01.

w Familiarity Burn 7D Familiarity Burn
4.18 95% 17% 4.16 96% 18%
4.00 92% 16% 4.15 93% 16%
3.99 98% 40% 4.09 98% 40%
3.89 73% 8% 4.16 72% 6%
4.04 99% 1% 4.07 99% 40%
3.99 91% 27% 4.1 92% 25%
3.96 97% 26% 3.96 97% 27%
3.90 60% 8% 3.90 56% 8%
3.97 72% 1% 3.93 69% 7%
3.86 69% 7% 4.03 67% 5%
3.61 47% 6% 4.07 46% 5%
3.8 89% 23% 3.88 88% 22%
3.96 98% 45% 3.80 98% 49%
3.81 91% 24% 3.85 91% 24%
3.82 74% 13% 3.90 73% 12%
3.66 75% 6% 3.89 74% 5%

- 47% 1% 3.81 47% 8%
3.73 57% 8% 3.80 55% 8%
3. 87% 23% 3.82 87% 20%
3.73 85% 15% 3.78 85% 14%
3.80 97% 35% 3.68 97% 36%
3.73 99% 47% 3.68 99% 50%

- 53% 9% 3.46 49% 1%
3.64 89% 33% 3.77 89% 31%
3.55 88% 19% 3.68 87% 18%
3.48 87% 23% 3.63 89% 24%
3.52 95% 27% 3.64 96% 24%
3.39 99% 57% 3.25 99% 60%
3.43 85% 26% 3.49 84% 24%

- 64% 15% 3.15 63% 15%

Total sample size is 470 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

| Most Pla yved Recurrents

JOE F/MYSTIKAL Stutter (Jive)

OUTKAST So Fresh, So Clean (LaFace/Arista)
LUDACRIS Southern Hospitality (Def Jam South/IDJMG)
JAGGED EDGE Promise (So So Def/Columbia)
OUTKAST Ms. Jackson (LaFace/Arista)

K-Cl & 4040 Crazy (MCA)

LUDACRIS What's Your Fantasy (Def Jam South/IDJMG)
MYSTIKAL F/NIVEA Danger (Been So Long) (Jive)
SHAGGY Angel (MCA)

JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDIMG)

JA RULE F/CHRISTINA MILIAN Between... (Murder Inc./Def Jam/IDJMG)
DR. DRE The Next Episode (Aftermath/Interscope)
MYA Case Of The Ex (Whatcha...) (University/Interscope)
SHAGGY It Wasn't Me (MCA)

EVE Who's That Girl (Ruff Ryders/Interscope)
NELLY Country Grammar (Fo’ Reel/Universal)

DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)
JAY-Z Big Pimpin’ (Roc-A-Felia/IDJMG)

NELLY E.|. (Fo’ Reel/Universal)

JAGGED EDGE Let's Get Married (So So Def/Columbia) ;

IWGoing For Adds

DEETAH El Paraiso Rico (Universal)

IMX Clap Your Hands (New Line)

JUVENILE Set It Off (Cash Money/Universal)
KRAYZIE BONE Hard Time Hustlin’ (Loud/Columbia)
LIL BOW WOW Ghetto Girls (So So Def/Columbia)
TRICK DADDY I'm A Thug (Slip-N-Slide/Atlantic)

7/3/01

Listen now to these and other hot/new releases on

Music Meeting, the industry's No. 1 online destination %%
for new music.www.rrmusicmeeting.com S

FAMILY TIES

During a recent visit to R&R Los Angeles offices, The Isley Brothers found themselves
being closely followed by a crazed fan who claims to be a long lost Isley child. Though
these gentlemen are used to women stocking them, this one was strange to say the
least. Pictured with Ron and Ernie Isley is R&R CHR Asst. Editor Renee’ Bell.
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WKTU/New York
Clear Channe!
(212) 649-5300
Blue/Geronimo adl
12+ Cume 2,469,900

PLAYS
w W

nn
73 68
48 56

52
59 $1

ARTISTTITLE

MISSY ELLIOTT/Get Ur FreakOn
DARUOE/Sandsiorm
MODJOLady (Hear |

WOHT/New York
Emmis

{212) 299797
Cloherty

12+ Cume 2,482,000

CHR/Rhythmic Playlists

ASTIST/TITLE

112Peaches & Cream

THREE THE HARD WAY/Lats Get It
LUDACRIS Arga Codes
VIOLATOR FBUSTA. Mmathis
FAITHEVANSTARL /Can Baleve
L v

2 PHILLY'S MOST WANTE D/Piese Dont Mind
112/Dance With Me
BIG PUNISHERHow We Roll
MISSY ELLIOTTALick Shots.
HITEKRound &
ERIK
MISSY ELLIOTT/Get Ur Freak On
[EVE FAGWEN STEFANULet Me Blow Ya Mind
NELLY/Ride Wi Me

RXELLYFiosta
FABOLOUS FNATE DOGG/Can\ Deny 1t
JARULEA

a P.0HDOY../Bad Boys For Like
REDMAN/Smash Sumthin
CCASEAMat Your Friend

E
i

KPWR/Los Angeles
Emmis

=
a
-

WBBM/Chicago
Infini

(312) 944-6000
CavanahvBradiey

12+ Cume 1,387,100

\YS
LW TW  ARTISTTITLE 01 (008}
90 89 112Peaches Cream 57583
49 88 O-TOWNABOr Nothng 56936
46 85 /50! . So Clean
93 64 EVEFGWENSTEFANULMMeBlowYaMind 54348
91 83 CITY HIGHAYNat Woukd You Do? 53701
34 $1 EVEWnoS ThatGrrl 52407
39 50 AGUILERAMLIL KIM../Lady Marmialade 32350
32 48 31056
85 47 MISSY ELLIOTT/Get Us Fresk On
45 46  EDENSCRUSHGA Over 29762
47 44 AALTYAHAWe Neod A Resoluson 28468
37 48 R.KELLYFiesa 28466
19 44 USHERY Remind Me 28468
8 42 JE ann
4
33 38 DR DRETheNex Episode 24586
4438 KCI&J0N0Cmzy 24586
34 37 NELLYRlde Wit Me 23939
35 35 JARULEALILMO../AuthOnMe 23292
3338 22645
45 35  MARVH CAREYA.Owirtoy 22645
12 31 WKLAFORDA Wanna Be Bad 20057
30 30 BOYS/More Than That 19410
21 20 JANET/ANForYou 12940
3420 RICKY 12040
20W0 w 12040
45 16 JANET/Someons ToCal. 10352
12 16 MONICA/ust Another 10362
19 15 CHI s
43 15  TYRESEALie ThemGirls s
15 15 JAY-Z1 Just Wanna Love... 9705
18 13 MYACaseOf Thokx... it
35 13 TRICKDADDY/Take M To Da House: 8
11 13 NELLYCoumry n
11 11 LUDACRISMWrat's Your Fantasy m?
14 10 OUTKASTAMS. Jackson 6420
4 7wl 4529
15 7 JWPisyes Gon' Plsy 4529
3 6 RAYV-MWRLAMIne 3882
2 6  REDMANFDJKDOLAtS Got Dirty 3882

KMEL/San Franclisco
Clear Channe!
{415) 538-1061

12+ Cume 731,908

-RMONAUSC

EVE F/GWEN STEFANLet Me Blow Ya Mind
RAY-IWat A Minute
MISSY ELLIOTT/Get Ur Freak Ori
R.KELLY Fiesta
MUSILove
USHERA Ramind Me

ANDERSON/Heard It All Before:
JAGGED EDGE/Where The Party AL
You

KYLD/San Francisco
Clear Channel

(415) 356-0949
Martin/Archer

12+ Cume 956,300

ARTIATATILE
112/Peaches & Cream
'

MO/Superwoman
EVE FGWEN STEFANVLol e Blow Ya Mind

KURUPT F/NATE DOGG/Behind The Wals.
MISSY ELLIOTT/Get Ur Freak On
SNOOP Low

T

WJMN/Boston
Clear Channel
{781) 663-2500

23540
812
22256

17120
16264
14960
11964

11556
11128

RERE

]

gegpeRRRREIsE

WPGC/Washagton, DO
[/

(301) 918-0855
Stevens/Mitchem

12+ Cume 775,968

Seeat

I[IaPRAEENLs222
s

IBRARIAIRBBVLILRBLES

=
RELLIEZGALIS

g;

§EERE

f912

8144
5760
5376
5378
5378

$5ER00ERA2

072
w072

KEXXHouston-Gatveston
Radio One

(T13) 623-2108
Poweil

12+ Cume 848,188

w ANTISTTITLE 1 (000}
67 87 112/Peaches & Creem 2078
63 65  USHERARemind Me 28210
62 84 MESSY ELLIOTTASet Ur Fresk On 27776
B8 §9  EVEF/GWENSTEFANVLS MeBlow YaMind 25606
S7 % Fasa 2

52 53 AGUILERMLIL KIW.. /Lady Marmalade 2002
44 53 TANKMaybe| Dessrve 2002
53 B3 WRECKSHOP FAMILY Powes Up 23002
23 59 JUVENILESetkOn 21700
43 45 UL MO/Supsrwoman 21266
41 49 DESTINY'S CHILD/Bootylicious 20832
53 45 JARULENGy 19530
33 44 LIUROMEOMY Baby 19096
41 44 JAGGED EDGEWhers The Party At 19096
35 43 ST LUMATICSMichwest 18662
39 41 RAY-JAVMRAMinue 17794
12 30 CRAG DAVIDFEMeIn 16492
11 36 ALICAKEYSFalin' 15624
un Gon'Pley 14322
36 33 LIUO/Back Back 14322
33 32 BLUCANTRELLA EmUpSive.. 13888
24 20 DIZPwpisHils 12586
23 20 LLAUPACaNDo That 12586
221 JAHEWVustinCase 1718
a3 Al nna
19 28 LUJON_/BabBa 8630
29 14 MARWHCAREYA.Ovarboy 8078
13 13 JAV-ZA JustWanra Lowe. 5642
1012 AALIVAH/TryAgsin 5208
1512 5208
1111 3UWNoMore Baby..) am
51 am
nn A
1111 RUFF ENDZ/No More am
6 10 TONIBRAXTONUUS! BoA Man. 4340
33 10 CITY HIGH/What Would You Do? 4340
11 19 THREE THE HARD WAYALats Gett 4340
8 10 DONELLJONES/UXnow What's Up 4340
4 9 AALIYAHA DontWanna 3908
10 9 JOEFAMYSTIKALSuON 3906

9
%
(1)
98
58
54
58
5
54
$
53
s
L]
49
54
S0
50
18
a
36
27
30

aaINNBLOB

Zleveca

000000 R0N00000000000000000000C0000000

SFIINIINFVEUT e
...
H

WBTS/Atlonia
Cox

(404) 807-7500
OBrienvidiles

12+ Cume 422,200

TRICK DADDY/Taks 1 To O House:
TOYM Do

R.KELLYests
NELLY/Ride W Ma

49935

§azzEdsgH000R1E8

.
3

WPOW/Mlam|
Bea:
g) 653-6798

12+ Cume 669,188

B BHRA R, KL, S0y VT
A SRR ATIRANLT 51Me Blow Ya Mind
[ MekST5a Fron, SaClean

WL B TS Sy

JESSICA SIMPSON/rTasistibie

& (008}
219
33

2902
21167
19432
19085
17003
16856
16309
14574

3880
13186
1451
104

KUBE/Seattle-Tacoma
Ackeriey

(206) 285-2295
Hart/Powers/Pliat

12+ Cume 433,200

KKFR/Phoenix

SRODFOOELTRREEE AustABaby Boy

25 24 MR SHORT ki Drank & Dank w5
b2 SERMON N )
20 T MYSTIGAL FNIVEADanger (BoenSo _} 41
11 2 MISSYELLIOTT/Get Ur Fresk On a1l
53 ' JOEFAYSTIKAL Shutter 4
24 21 AALIVAH/WE Nesd A Rusolution ra
16 21 JAGGEDEDGEAVhere The Party At HEE
9219 810
22 19 XDIBTAFrom 2Back. %10
#2 18 CHICO & COOUNADDAHigh Corne Oown kL
an 3t
I8 17 OUTKAST/SoFroeh, SoClean .
1317 KURUPT FBLAGUEATS Over T
73 13 LUDACRIS/Aren Codes T
1 JENNIFER LOPEZTmAesl e
10 11 KO & JOOCazy FEL
§ 18 EVEWhOS ThatGin Hoe
§ 10 MARIAH CAREY/Loverboy T
121 Jurst! Love... 180
16 9 ICECUBE FMACK 10/You Can Do i 710
15 0 DR DRETheNextEpisode 520
8 0 JUVEMILESack That Theng lp 1520

» EIEDDIE IS S
T BEAT H R e Wy
BSURLITUALIC Ny Vi mics
IEParputis

gEean
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112 Peaches & Cream (Bad Boy/Arista)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWestEEG)

EVE {/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/interscope)
LIL* MO Superwoman (EastWest/FEG)

JAGGED EDGE Where The Party At? (So So Def/Columbia)

R. KELLY Fiesta {Jive)

ERICK SERMON Music (/nterscops)

USHER U Remind Me (LaFace/Arista)

MISSY ELLIOTT One Minute Man (Gold Mind/EastWesVEEG)

QB FINEST f/NAS Oochie Wally (Columbia)

SNOOP DOGG/TYRESE Just A Baby Boy (Universal)

OUTKAST So Fresh, So Clean (Laface/Arista)

CITY HIGH What Would You Do? (/nterscope)

LUDACRIS Southern Hospitality (Def Jam South/IDJMG)

TOYA | Do (Arista)

VIOLATOR /BUSTA RHYMES What It Is (Violator/Loud/Columbia)
TYRESE | Like Them Girls (RCA)

SNOOP DOGG Lay Low (No Limit/Priority)

KURUPT/NATE O0GG Behind The Walls (Avatar)

NELLY Ride Wit Me (Fo'Reel/Universal)

RAY-J Wait A Minute (At/antic)

ST. LUNATICS Midwest Swing (Fo'Reel/Universal)

DESTINY'S CHILD Bootylicious (Columbia)

JANET All For You (Virgin)

SUNSHINE ANDERSON Heard It All Before (Soulife/Atiantic)

JA RULE f/LIL* MO & VITA Put 't On Me (Murder Inc./Def Jam/IDJMG)
THREE THE HARD WAY Let's Get It (Arista)

JAY-Z | Just Wanna Love U (Give It...) (Roc-A-Fella/IDIMG)

BLU CANTRELL Hit ‘Em Up Style {Oops!) (Arista)

GIGI D’AGOSTINO !'ll Fly With You (Arista)

37 CHR/Rhythmic Mix Show Reporters

KOBT/Austin, TX
KISV/B

Contributing Stations

KSEQ/Fresna, CA
KIKIHonolulu. HI

KDON/Manterey-Salinas, CA KBMB/Sacramento, CA

field, CA KSFM/Sacramento, CA

WBHJ/Birmi AL

WQHT/New York, NY

WNVZ/Norfalk, VA KTFM/San Anionio, TX

KXME, HI

WJMN/Basten, MA
WBBM/Chicago, IL
KZFM/Carpus Christi, TX
KPRR/EI Paso, TX
WJFX/F1. Wayne, IN
KBOS/Fresno, CA

XHTZ/San Diega, CA
KMEL/San Francisco, CA
KYLO/San Francisco, CA
KUBE/Seatile-Tacoma, WA
WLLO/Tampa, FL
KOHT/Tucsan, AZ
WPGC/Washington, 0C

KBXX/MHauston-Galvestan, TX
KLUC/Las Vegas, NV
KPWR/Les Angeles, CA
KXHT/Memphis, TN
WPOW/Mlaml, FL
KTT8/Minneapalis, MN

KQCH/Omaha, NE
WPY0/Orlande, FL
KCAQ/Dxnard-Ventura, CA
KKFR/Phoenix, AZ
KXJM/Portland, OR
WWKX/Providence, RI

awum: Best Kept Secret
tobet Ark 21

PERFEC

Southern California rap artist Perfec makes his debut in the hio-hop community
with hard-core lyrics detailing the depths of his struggle in a harsh society. Listeners
travel to a uneasy place through his rhymes, a place where triumph is uncommon. His

+ Ark 21 debut album, Best Kept Secret, contains heavy beats, chilling messages and
crude rhymes. Self-described as a “G” from the streets, this young artist is backed by

such producers as Charlie B., Co-T and Jeff Byrd, who has a knack for headbanging -

beats and booming bass. @& "I keep a Glock close to me when 1 sleep, homie/| guess
the game is getting just a little too deep for me,” raps Perfec. Inthe intro to “Give It Up,”
a bone-chilling tale of life on the streets, he describes what life is really like in the game

June 29, 2001 R&R ® 55

e —

E——

2

£

of survival. His story of a young man wha’s been in the “game” since his younger years

yields a warning to those who dare start any conflict.  In “Stories,” Perfec begins

: with a tale about his night at a local strip club. Mocking the foolish men who throw

rpes

money at the strippers, Perfec gets with one of the exotic dancers after the show. While

hooking up with a young lady whose /egitimate explanation for working in such a place

doesn't concern him, Perfec gets serviced and drops her a fake $100 bill before dashing
out. e Perfec dedicates “Hold On” to the young men who are thinking about giving
up on the struggle in this harsh society. While a sample of Simply Red’s hit single “Hold-
ing Back the Years” plays in the background, Perfec reflects on his past, thinking of the
many times he wanted to give up. But “surrender” was not in his vacabulary or in his
heart; he learned how to deal with the stress and hold on. @ “Dumpn Dumpn” is a
carefree joint in which Perfec enjoys hanging with his homies. The vibe on this particu-

lar track is similar to that of “Jumpin Jumpin” by Destiny’s Child with just a little tweak i

in the chorus. “1 left my strap at home/My body’s full of chronic cause | smoked a whole
bong/And I'll never do that shit again/Cause this a house party, and these ni**as are
dumpn dumpn.” e Best Kept Secret is laced with raunchy material, but it's also stud-

ded with real-life situations. Perfec’s vivid imagination adds color to the black-and-white -

print. His album is a book about strippers, sex, drugs and violence in the midst of a
society that has been kept hidden like a dirty secret. In short, Perfec airs all the dirty
laundry. Riding that thin line between too raunchy, too commercial and too gangster,

Perfec reacts with a “To hell with it!” attitude as he flows his own rhythm, adding a little

bit of everything to prove his point and share his story of life on the streets.
— Renee Bell

Asst. CHR Editor

As the radio industry changes, you need té change with it,

If youre a programmer, the Radio Advemﬁng Bureau naw offers you thq f
to ycur station. With your Certified Radio Marketing Consultant Program e

increase your knowledge of the business and your value
jon (CRMC-PA), you'll combine your expertise in

Programming with the vital, career-building knowledge of Sales. \‘

To get a free copy of the CRMC-PA on CD-R0M, watch for it arriving on yodE de
at 1-800-232-3131 or iog on at hitp://www.rab.com. \

1

Get the credit you deserve. Get certified!
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And The Winner Is....

] R&R Industry Achievement Award Recipients for

Urban and Urban AC

ere we go again! This is the fourth year that we’ve presented the R&R Industry Achieve-
ment Awards, and this week we’ll take a look at the winners. Each of our winners received

—_—

Skip Cheatham
Urban

Station Of The Year: WGCI-
FM/Chicago

WGCI has long had a standard of
excellence, and it is ranked No. 2 in
the spring Phase 2 Arbitrends. The
station is programmed by OM/PD
Elroy Smith, who’s also the OM/PD
for Urban AC WVAZ-FM (V103).

Regarding this year’s award, Smith
says, “l am absolutely honored, and
we appreciate it. It's good to have a
committed team that includes not
only the people in the programming
department and the people who are
on the air, but also the people who are
off the air and work behind the
scenes. Their joy at seeing the station
be successful truly helps this radio
station to be what it is and to receive
an honor such as this.

*“One of the things | boast about is
the fact that most of the people on the
air think like programmers. When
people on the airstaff think like that,
it makes life easier. [ don’t have to
stress out day-in and day-out. I punch
that station in, and my moming team,
my midday lady, my afternoon-drive
person, my night person and my over-
night person all understand what’s re-
quired. This really encourages me and
allows me to deal with family and
with things outside of the radio busi-
ness.

“The other thing that’s important
about this honor is my reliarce on God
to help me do this. I can’t do this my-
self, because it’s a lot of pressure day-
in and day-out to bring the numbers in
and keep a positive team spurit alive at
the radio station. To rely only on my

Steve Harvey

=

Cynthia Johnson

Kathy Brown

own strength would be a disaster. I go
in the direction of God to help me en-
dure the demands of this job.

*“An additional point [ would like to
make is that it’s important that we keep
this station in the forefront of the com-
munity. There is so much that is expect-
ed of this radio station. That’s why every
moming we have a segment called ‘Page
One,” where we talk about an issue for
20 minutes. We stop the music and talk
about an issue that affects our listeners.
That's kind of unusual for a music-driv-
en radio station, but we have an obliga-
tion to reach out to our listeners.

“We thank you and your company
and the people who voted for us for al-
lowing us to win this award again this
year. You have a happy man over here.
Thanks again.”

Program Director Of The
Year: Skip Cheatham, KKDA-
FM (K104)/Dgllas-Ft. Worth

Cheatham continues to win not only
as a PD, but also as an afternoon-drive
air talent. His popularity is growing in
the Dallas metro. Part of Cheatham’s
success has to do with his continuous
presence as part of the city’s active night-
life.

Music Director Of The Year:
Jay Alan, WGCI-FM/Chicago

Alan is now the PD of WPWX-
FM/Chicago. He is a native of Chi-
cago and has been a student of radio
for many years. He is now living his
dream as a major-market PD in his
hometown for the second time. His
first programming gig was at the
now-defunct WEJM-FM, which
aired a rap and hip-hop, youth-orient-

LABEL of the YEAR Urban

PLATINUM
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their awards two weeks ago at R&R Convention 2001. We’d like to thank all of you for
taking the time to fill out your ballots and vote.

Isaac Hayes

Daisy Davis

ed format and had a very weak sig-
nal. This time out Alan has the pro-
fessional chance of a lifetime, be-
cause WPWX has a flamethrower
signal with enough wattage and fire-
power to get the job done in the
Windy City.

Personality Of The Year: Steve
Harvey, KKBT/Los Angeles

What can we say? It’s Steve's year.
The man is on a huge roll, whether he’s
on TV or the radio. Harvey’s moming
show in L.A. is the No. I-ranked En-
glish-speaking program in the city.
Steve is truly going after it with every-
thing he has at his disposal.

Platinum Label Of The Year:
Def Jam/Def Soul

This is the first year that Def Jam/
Def Soul has received this award.
Arista has dominated the category for
three consecutive years, and now Def
Jam/Def Soul has the opportunity to
do the same in the future. The label
was able to pull it off with the success
of artists like Case, Musiq Soulchild,
Sisqo, Ludacris and Redman. The
Def Jam/Def Soul staff did the job,
and look for them to be stiff compe-
tition again next year.

Gold Label Of The Year:
DreamWorks

DreamWorks Northeast Regional
Promo Rep. Chris Barry attended R&R
Convention 2001 and was there to ac-
cept the award and to make a very nice
acceptance speech. Congratulations to
all the folks at DreamWorks.

Label Executive Of The Year:
Cynthia Johnson, Columbia
Records Group

Last year Johnson won Promotion
Executive of the Year honors in the
Urban AC category, and Larry Khan,
from Jive, sat here. This year the two
trade places, as “CJ,” as she is affec-
tionately known in the industry, contin-
ues her rise to professional prominence.

STATION of the YEAR

Urban

*1forHip-Hopand R&B

URBAN AC

Station Of The Year: WDAS-
FM/Philadelphia

The station that continues to wow
everyone in the City of Brotherly Love
receives this award for the fourth con-
secutive year. However, this is the first
time that it didn’t make a clean sweep
of all the Urban AC categories. Along
with the Station of the Year award, the
station did manage to pick up the MD
of the Year award too. Congratulations
once again to all the people at WDAS-
FM, and especially to our friend and Sta-
tion Manager Joe “Butterball” Tambur-
ro, who has been this station’s PD for
more than three decades.

Tamburro tells R&R, “I am so
proud of this radio station and all the
people who make it what it is. We all
know that the radio station is just a sig-
nal and a building with bricks. It’s
really about the people; the people
make the radio station what it is and
what it continues to be.

“I'm really happy for my staff, be-
cause they are hard-working people
who enjoy doing radio. As a part of do-
ing radio, they also get to do some great
community work here in the Philadel-
phia area. I think it’s great when peo-
ple are recognized for their good work
and their fine achievements.

“Did you know that we’re also up
for a Marconi award? And it’s not in
the Urban category — it’s in the Gen-
eral Market category! We're proud of
that, just like we are truly honored to
win the R&R Industry Achievement
Award for Station of the Year for the
fourth consecutive year.

“We thank R&R and the people
who gave us their vote. The first time
we won, it was big deal. The second
time ... wow! The third was, can you
believe this? Now, for the fourth time,
it’s really special to all of us.”

Program Director Of The
Year: Kathy Brown, WWIN-
FM/Baltimore

It’s a long way from Milwaukee!
Our sincere congratulations to Kathy.
We thought this award was going to be-
come the Joe Tamburro Award. Who
knows? It still might.

Music Director Of The Year:
Daisy Davis, WDAS-FM/
Philadelphia

This is the fourth year that Davis —

Urban AC

1053 FM

now PD at Gospel WDAS-AM and
Asst. PD at WDAS-FM — has re-
ceived this award. She tells R&R. “T'll
be programming the AM and will be
Asst. PD of the FM, which means that
besides programming the AM, I'll still
be very instr lin intaini g the
status that [ helped to create for WDAS-
FM. We are looking forward to that.

“Regarding winning the R&R Indus-
try Achievement Award for Urban AC
Music Director of the Year, all I can say
is, ‘Man oh man!’ [ just couldn’t believe
it. This is the fourth time we’ve been
blessed with this honor. I knew that I had
been nominated again, but I really didn’t
think that I had a chance to win.

“I'must say that, in my life and in my
career, this honor came at a time that it
really has made a difference for me. I
needed the lift from my peers that this
award has given me. [ really think it’s
good to be recognized by one’s peers.

“Finally, I really want to thank all of
the people on our airstaff for doing such
a great job and for helping me to
achieve this award. I want to thank our
Station Manager, Joe Tamburro, whom
[ worked with during the time I’ve been
here at WDAS-FM.”

Personality/Show Of The Year:
Isaac Hayes And Friends,
WRKS-FM/New York

This show scores once again. for the
second year in a row.

Platinum Label Of The Year:
Arista and Columbia (tie)

Arista has dominated this category for
the past three years, but this year Colum-
bia steps up to tie for the honor.

Gold Label Of The Year:
DreamWorks

Label Executive Of The Year:
Larry Khan, Jive

As [ mentioned
earlier, Khan won
this award last year
in the Urban cate-
gory. Our heartfelt
congratulations go
out to him. His in-
| telligence and hard
work have not gone
unnoticed. Khan
was present at our
Urban Session at
R&R Convention
2001, and he picked up his award at that
time.

Larry Khan

LABEL or the YEAR Urban AC

PLATINUM
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Showin’ Love Wherever We Roll

.2’ “everyday’s a party”

One of this week's most added records

From The Debut Album
You Don't Know Me Like That
Coming August 2001

Produced by Eddie Berkeley for Fingaz
Goal Entertainment, Inc.
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Urban Top 50
LAST THIS ° June ”’ 2001 TOTA 4/~ Ll Wi N TOTAL ST
WEEK  WEEK  ARTIST TILE LABEL(S) b pAYS  wencssons Momme TOALSEEON Most Added-
(0} ARTISTTITLE LABEL(S) ADDS
i 1 112 Peaches & Cream (Bad Boy/Arista) 3495 -82 475499 15 81/0 ISLEY BROTHERS F/ARONALD ISLEY Contagious (DreamWorks) 67
3 © ERICK SERMON Music (/nterscape) 3286 +283 453757 7 811 P. DIDDY & THE FAMILY Bad Boys For Life (Bad Boy/Anista) 61
« @ RAY-J Wait A Minute (Atlantic) 3090 +241 405262 11 810 | LIL BOWWOW Ghetto Girls (So So DevColumbiz) 58
/@ USHER U Remind Me (LaFace/Arista) 2614 335 T0US 6 BUB | Joniowm e iy %
6 © LIL’ MO Superwoman (Gold Mind/EastWest/EEG) 2665 +130 322121 16 75/0 | GERALD LEVERT Made To Love Ya (EastWestEEG) 35
? O JAGGED EDGE Where The Party At (So So Det/Cclumbia) 2606 +462 332324 6 78/0 PHILLY'S MOST WANTED Please Don't Mind (Atiantic) 31
2 7 R.KELLY Fiesta (Jive) 2560 503 376957 13 78/ | RLSNOOPDOGGAIL'KIMDoUWannaRoll () 27
o @ AALIYAH We Need A Resolufion (BlackGround) 2505 +152 283326 8 790 | paovit ik m/e%%o - 4
5 o MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 2434 -228 346724 18 75/0 i
8 w  JARULE | Cry (Murder Inc./Def Jam/IDJMG) 2340 111 261934 9 78/0 1
" @  JAHEIM Just In Case (Divine Mill/WB) 2062 +104 236796 8 762
9 2 EVE F/GWEN STEFANI Let Me Biow Ya Mind (Ruff Fyders/interscope) 2033  -357 250782 12 73/0 ]
1t i3 LIL” ROMEO My Baby (Soulja/Priority) 2008 -282 212491 1 76/0
E @ ALICIA KEYS Fallin’ (J) 1984 +409 237540 9 70/8
15 @  BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 1979 +41 210181 9 51
13 w®  FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 1928 -126 283598 11 68/0
v @ DESTINY'S CHILD Bootylicious (Columbia) 1000 +212 224187 4 7700 Most Increased
s @ JIMMY COZIER She's All | Got () 1645 423 206120 10 69 Plays -
16 19 SUNSHINE ANDERSON Heard It Al Before (Soulife/Atlantic) 1599 -230 264384 19 69/0 S R T e N
2 @ JILL SCOTT The Way (Hidden Beach/Epic) 1559  +73 204923 6 69/0 ISLEY BROTHERS FRONALD ISLEY Contagous (Dreamiors) +580
2 @ LUTHER VANDROSS Take You Out (J) 1505  +47 158002 7 64/0 | JENNIFER LOPEZ F'm Real (Fpic) +491
z @  VIOLATOR F/BUSTA RHYMES What It Is (Violator/ oud/Columbia) 1400 +182 167129 4 1471 JAGGED EDGE Where The Party At (So So Def/Columbia) +462
% @  CRAIG DAVID Fill Me In (Wildside/Atlantic) 1277 4151 103914 4 66/0 G'NUW"j'E Differences (Eﬂfﬂ)_ ] +439
u « 3LW Playas Gon' Play (Epic) 1220 -216 83017 10 5800 :‘{‘Sg‘:‘;gga’nf‘%"°" (Virgin) &
2 = BABYFACE There She Goes (Arista) 1217 -238 117244 8 69/0 | USHER U Remind Me (LaFace/Arista) +335
Breaker @)  PUBLIC ANNOUNCEMENT Johm Doe (RCA) 1135 4227 90675 3 727 JANET Someone To Cali My Lover (Virgin) +328
% % TYRESE | Like Them Girls (RCA) 1117 258 83408 14  61/0 | CASE Not Your Friend (Def Jamvisiand) +317
Breaker @  GINUWINE Differences (Epic) 1000 +430 150894 2 71 | ERICKSERMON Music (interscope) R
Breaker @  MARIAH CAREY Loverboy (Virgin) 1080 +411 113630 2 76/2
® €@  INDIA.ARIE Brown Skin (Motown) 964 +240 110723 2 66/0
@ €@  JANET Someone To Call My Lover (Virgin) 956 4328 92482 2 70/0
[Debut> @  ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 938 +580° 166874 1 68/67
% ©»  SILK We're Callin’ U (Elektra/EEG) 929  -506 87303 12 53/0
k] € SNOOP DOGG F/TYRESE & MR. TAN Just A Baby Boy (Universal) 924  +59 67991 5 61/0
ko @ TAMIA Tell Me Who (Elektra/EEG) 878 458 78561 7 5372
» DAVE HOLLISTER Take Care Of Home (Def Squad/DreamWorks) 871 -203 128012 13 47/0
» @ ST. LUNATICS Midwest Swing (Fo’ Reel/Universal) 869 43t 73576 7 48/0 Breakers:.
[Debut> @  JENNIFER LOPEZ I'm Real (Fpic) 863 +491 134370 1 71/6 PUBLIC ANNOUNCEMENT
» »  AGUILERA/LIL' KIM/MYA/PINK Lady Marmalade ("nferscope) 850 -23 69519 5 28/0 John Doe (RCA)
“ @  JUVENILE Set It Oft (Cash Money/Universal) 842 +130 118629 2 2/1 TOTAL PLAYSINCREASE  TOTAL STATIONSIADDS CHART
»  «  THREE THE HARD WAY Let's Get It (Arista) 835 -174 143848 9 500 TR e
E @ REDMAN F/DJ KOOL Let's Get Dirty (Def Jam/IDJMG) 781 +26 84372 4 55/0 GINUWINE
B s CITY HIGH What Would You Do? (Interscope) 732 125 68203 12 37/0 Differences (Epic)
# «  INDIA.ARIE Video (Motown) 708 151 125807 20 54/0 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
% @ LiL’ JON & THE EASTSIDE BOYZ Bia Bia (TV7) 672 +47 61291 3 30/1 1090/439 nn
3 s LI O Back Back (Game Face/Atlantic) 667 -110 47290 4 a2n | - -~ )
® «#  PROJECT PAT Don't Save Her (Hypnotize Minds/Loud) 666 -44 59499 il 38/0 nlflo‘\\l?rltﬁ: ?mlinj
x 4  SYLEENA JOHNSON | Am Your Woman (Jive) 665 -97 76458 12 36/0 TOTAL PLAYSINGREASE  TOTAL STATIONS/ADDS CHART
@ «  2PAC Until The End Of Time (Amaru/Death Row/Iriterscope) 654 93 108641 14 38/0 1080/411 76/2
[Debut> €00 €00 CAL My Projects (Tommy Boy) 632 +70 66016 1 41/2
82 Urban reporters, Monitored airplay data supplied by Mediabase Research, a division o_f Premiere Radio_ Networks. Songs ranked by Most Added ks the total number of new adds officially reported to R&R
total plays for the airplay week of Sunday 6/17-Saturday 6/23. Bullets appear on songs gaining plays or remaining flat from previous week. by each reporting station. Songs unreported as adds do not count
If two songs are tied in total plays. the song being played on more stations Is placed first. Breaker status is assigned to songs reaching toward overall total stations playing a song. Most Increased Plays lists
1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions equals Average the songs with the greatest week-to-week increases in fotal plays.
Quarter Haur Persons times number of plays (imes 100). Average Quarter Hour Persons used herein with permission from The Arbitron Weighted chart appears on R&R ONLINE MUSIC TRACKING.
Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

You’re more than wenderful More than amazing

The irreplaceable  Love of my life.,. “LOVE OF MY LIFE ”]

Going for Adds July 16th & 17th &'\ m

Smoldering...sensuous...like you’ve never heard himn before.
Taken from his forthcoming album entided SUPERHERO - coming August © 2001 Blowrmas Revond oy 1.1 [ ALl
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OUT of the BOX at:

WBLS KKBT WPWX
WPHI KKDA WILB
WBOT WKYS WFUN
WAMO WIZF KPRS
WCKX WPEG WOWI
WQQK WHRK WDKX
KVSP  WCDX WimMZ
. KIMM WIKS WEMX
WWWZ WTMG WHXT
KRRQ WBTF WITT
WEXA WQHH WD11
WRIH WTLZ KTCX
KMJ)  WIZD WIHT
WEXM KIZ  WEAS
WEXE WDAI WMNX
WIIN  WYNN KBCE

DEBUT @
R&R URBAN
MAINSTREAM CHART

WUSL
WDTJ
WIMP
WKKV
WQUE
WGZB
WAJZ
KIPR
WHNR
WPRW
WINMI
KDKS
WIBB
WHBX
WESE

GOING FOR ADDS
CONTAGIOUS JULY 2nd URBAN AC

from the forthcoming album

ETERNAL

It's the "down low” all over again...

PRODUCED, WRITTEN AND ARRANGED BY R. KELLY

www._theisleybrothers.com

www.dreamworksrecords.com
2001 KRG MUSIC C.
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Reporters

Slallalls and their aﬂ'ﬂ's listed a/pllabellca//y by market

Urban

WAJZ/Albany, NY WBOT/Beston, MA WHXT/Columbia, SC WZFX/Fayetteville, NC KIiZKilleen-Temple, TX WGZB/Louisvilte, KY WQUE/New Orleans, LA WDKX/Rochester, NY WTMP/Tampa, FL
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10 CeRnoLAT WBLK/Buffalo, NY ¢ PROPHETONES WorT PD: Michael SLiohn 12 SLEVEROSR SIEY Comaos” | 4D: Long John BOOLE T
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Urban Playlists

FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R&R DNLINE MUSIC TRACKING

WBLS/New York KKBT/Los Angeles WGCH/Chieago WPWX/Chicago

lmurz i Radio One “ Clear Crawtord

(212) 4471000 (323) 6341800 12) 906-6900 933M55

Brown/Womack ScomioFulr = i} sohes i

12+ Cume 1,710,600 12+ Cume 1,235,300 12+ Cume 913,900

PLATS PLATS PLAYS LTS

LW TW  ARTIST/TITLE 6 qoon) W TW  ARTISTATITLE  (s0m) LW TW  ARNSTTTLE (000 W W AATISIMNE

32 59 ERKX 59236 42 84 ERICKSERMONMusic us60 5 48 6768 52 50 112Pmches s Crem

58 57 MUSIOLow 57228 57 62  EVEFGWENSTEFAMAetMeBlowYaMnd 33480 43 45 ISLEYBROS/R ISLEYContagious 31470 50 47

35 53 CASEMssing 53212 50 59 R KELLYFesth 31860 32 42 OUTKAST/SoFresh. SoClean i 40 43 » ISLEYBROS.R. ISLEY/Contagious
51 52 FATHI KCan Bekeve 52208 60 53 112Peaches & Cream 20620 47 41 112/Peaches & Croam 31406 40 41 BISHOPA Know ) Ghetio

55 51 112Peaches & Cream 51204 50 82 MISSYELLIOTT/Get Ur Fraak On 20080 48 41 AALIYAH/We Nood A Resolton 31406 42 37 RKELLY/Fooliv On Your...

48 50 JAHEMMustinCase 50200 43 50 JAGGED EDGEWhere The Party At 27000 37 39 RAYAJAVaRA Minute 20874 23 A

37 48 SUNSHNEANDERSONHewd NAIGefore 48192 49 48 RAYWaNANute 25020 438 Care O Home 29100 T Y

4735 Noed A Resohston 35140 47 4 WS 24840 52 37 MESSYELLIOTT/Gel i FreakOn 232 8 %

33 35  HLLSCOTT/ALongWak 35140 41 48 SILKKTHE SHOCKER/Pop Lockin’ 24340 37 37 FATHEVANGCARL. Can' Geleve 28342 30 33 RATHEWMEUARL A Tvim
53 33 33132 4345 You 24300 25 36 JiMMY COZER/Shex Alll Gat 27578 36 93 It

M 33 USHERAI Remind Me 3132 a7 A Me 22140 4435 RKELYFas 26810 37 33 JAYZFR.KELLY Gty Ural...
13 32 LUTHER VANDROSS Take You Out 28 27 41 JNMYCOZIER/She's Al Got 2140 28 3 26044 30 3 CANTRELLME'Em Up Styl...
25 29 RAYUWANAMIE 20116 39 4 21600 30 M You 26044 % N COZER/She's Al Got
21 28 EDGEMMars The! 28112 37 37 2PACUMTheEndOL 19980 33 33 USHERURemindMe 25278 15 30 » P.DIDOY../Bad Boys For Lile

25 28 MMMYCOZER/Shes A1 Gol 3112 42 3 TANKAybel 18350 25 25 LUTHER VANOROSS/Take You Ot 19150 31 STEFANVLSt Me Siow Ya Mind
55 28 R.KELLY/Fiesta 26104 24 33 JLLSCOTT/The Way 17820 30 26 ML SCOTT/TheWay 16384 17 28 JENNIFERLOPEZTm el

23 22 BLUCANTRELLHE EmUp Style. 22088 32 31 JARUEACY 16740 27 23 SUNSHINEAMDERSONHewdRMiBskre 17618 23 27 JARULENCry

19 21 LA CAREY/ 21084 % % CHILD/Bootyicious 16200 3420 GINUWINE/Thare It 17618 26 27 MISSYELLIOTT/One Minuie Man
22 21 CRAGDAVIDAINeI 21084 20 29 LOPEZITm Real 15680 16 29 MISSYELLIOTTOne Minute Man 10006 72

21 20 JANET/Someons ToCall. 20000 9 21 ALLSCOTI/ALongWak 1340 10 21 Cha 15006 21 25 1120encoWanMe

120 ALICIAKEVSFalln' 20080 22 Baby 1340 1120 Sista 15320 28 24 JAGGEDEDGEAVhere The Party Al
413 ALLSCOTI/heway 19076 44 20 OUTKAST/SoFresh. SoCissn 10000 21 19 THREE THEHARD WAYAofs Geth 14554 20 24 USHERA Remind

20 0 18072 8 20 MICOLEAMLookn' 10600 5 17 13022 18 23 MISSYELLIOTT/Get Ur Frosk On
31 16 MISSYELLIOTT/Gel Ur Freak On 10072 19 19 BLALLWR 10260 2017 TAMKMaybe | Ooserve 13022 16 21 2PACAetier Yoy Unborn

16 17 TANKMaybe Deserve 17083 40 19 SUNSHINEANDERSONHerdtANBelors 10260 1317 KEVSAFal? 13022 un

10 17 SYLEENAJOHNSONA Am Your Womar 17080 32 19 SNOOPDOGGAsyLow 10260 9 16 PUBLICANNOUNCEMENTAon Dos 12258 18 20 R KELLYFiests

13 15 NOIAARKENIG00 15060 171 8640 16 15 VIOLATORFBUSTA Whathls 11490 23 20 SHKMeeCalny

7 14 KOFFEE BROWNWeekend Thing 14056 15 14 THREE THE HARD WAYALes Gtk 7560 16 15 JAGGED EDGEAVhers The Party At 11490 19 19 AALIYAH/Weiood A Resohion
5 14 THREE THE HARD WAY/Le(S Get i 14056 24 14 KURUPTFAATE DOGG/Hehing The Walks 7560 20 15 R KELLY/fFooln'On Yous... 11490 20 19 VIOLATORF/BUSTA../Whath s
15 13 DESTWY 13052 18 13 7020 15 13 9958 20 10 KENNY LATTIMOREAMeohend

KBFB/Dallas-Ft. Worth
fio

{214) 521-4661

12+ Cume 249,000

KKDA/Dullas-Ft. Worth
Service
263-9011

12+ Cume 549,500

WOTJ/Detroit
Radio One
{313) 258-2000
Spudd

12+ Cume 518,300

WPHI/Phlladelphia
Radio One

(215) 884-9400
ice/George

12+ Cume 398,508

WJLB/Detroit
Clear Channet
(313) 965-2000
Saunders/Ketiey
12+ Cume 623,500

PLATS PLAYS PLAYS
W Tw  ARTISTTITLE 1 (008) LW TW  ARTIST/TITLE 61 (000} LW IW  AATISTTITLE  (008) W TW  ARTIST/TITLE G (008)
41 57 112/Peaches Cream 5629 69 84 JUVENILE/Set ROR 20248 60 63 112Peaches 16821 61 65 112/Peachest Cream 21582
40 56 MISSYELLIOTT/Get Us Frask On 5432 5182 Lk 28304 60 63 RAYWaRAMnue 16821 35 61  BBALL & MJG/Buck Bounce 19947
42 4% USHERL Remedie ars3 48 56 JAHEWVJustinCase 255 60 57 R KELLYFiea 15219 S160  2PAC/US The EndO.. 19620
47 47 EVEFGWENSTEFAMALotMeBowYaMing 4550 54 55 112/Peaches & Cremm 1% 5156 LA MO/Seperwornen 14952 29 59 DAVEHOLLISTER/Tahe Care Ot Home 1920
40 46 AKELLYRmD “e2 5753 ERKX 2421 35 85 PATHEVANSICARL [Carft Beiove 14685 35 55  EVEF/GWEN STFAWAL.OtMeBiowYaMind 17985
41 @ JARULENCrY 077 2 82 23784 5355  JARUENCY 14685 57 54  JLLSCOTTHeLoves 17658
43 40 KANE & ABEL/Show DatWork . 3380 5151  BLUCANTRELLMCEmUpSiyle.. 23307 25 53 JAGGED EDGEAVhers The Party At 14151 % 83 17391
37 31 JUVENLESROR 3686 40 51 RKELLY; 23307 57 52 DAVEHOLLISTER/Take Care Of Home 13684 40 41 THAEE THE HARD WAY/Lets Get R 13407
40 37 ERICKSERMOMMusic 3589 3949 L Baty 2% 55 52 ERICKSERMONAJusc 13304 41 41 USHERA Remind Mo 13407
% 36 35 TRICKOADOY/Eaka N To Da House 3995 54 49 USHERA) Remindble 37 44 SBALL &MIG/Buck Bounce 11748 38 40 » (SLEY BROS.A. ISLEYIConagious 13000
27 25 81 RAAAVMRAMAue 3007 2143 JENNIERLOPEZTM Real 21336 39 42 AALIVAHWe Nesd AResokon 11214 56 40 13080
32 25 30 VIOLATORFBUSTA./Whathis 2910 3447 AALIVAHWeNeed AResolution 21478 6 41 i’ 10947 32 38 JARULEACH 12426
u 20 30 UL MOSuerwoman 2910 3545 RAYWaA M 46 40 USHERL RemindMe 10680 3538 SNOOP Low 12426
3 29 29 JAGGED EDGEAVNere The Party Al 2813 4 20108 83 W %12 3436 AAYAWALA Minuee 12
2 26 28 LILAOMEOMyBaby 2716 4442 MESSYELLIOTT/Ge Ur Freok On 19194 45 35 MISSYELLIOTT/Gel i FraskOn 45 13 35 KANE & ABEL/Show Dat 11445
6 18 26 TYRESEALMe 222 51 5 34 MEMPHIS BLEEK/S Thet You Chick 118
] L MO/Superwonan 30 25 ZPACANSTMEndOL.. 25 ) 30 34 CBFMEST nne
19 20 SHYNEF/B. LEVY/Bonnie & Styne 9120 24 24 BLUCANTRELLHN EmUpSle. 2328 1 3433 DRUMKEN Players Doep 10791
1119 INDAAREAW0 8664 7 24 Sha Goes 2328 3 32 32 MISSYELLIOTT/GetUr Framk On 10464
17 19 GINUWINE There fs 8664 20 24 H Would You Do? 6 57 30 R.KELLYADonMeen i 910
1419 ALLSCOTTALong Wak 8664 17 23 NELLYRide Wt Ne 231 22 29 You 83
21 10 CONMEMCCLURKINW Fal Down 8208 2 22 2134 20 29 QUTKAST/SoFrash, SoCiesn 483
23 16 R KELLYADoniMeanh 7206 26 21 JIMMYCOZERShes Al Got 2037 29 ANDERSONHesrdn MiBetore 5483
s SERM 6340 % 21 Case 2037 24 27 GINUWWEThere s 8829
8 14 MEMAPHIS BLEEK/S That Your Chick 6334 23 20 AW/Puyas Gon Py 1940 56 27 RKELLYFesta 8829
2013 EVEFGWENSTEFANUetMeBowYahnd 5928 22 18 - AGUILERALIL KIM../Lady Marmaiade 1746 46 27 RKELLY/The Sex 8329
13 13 TREKDADOYAmA Thug 598 20 18 LIUOBackBack 1746 225 DAVEHOL Woman Man 8175
2 12 JARUENCry 5472 1418 LK'JON_/PuYoHood Up 1552 18 24 R KELLYfookn OnYour... 7848
15 12 EVEAVho's ThatGr 5472 1 16 JANETSomeons ToCal. 1552 5 24 s 7848
17 12 SUNSHIE 5472 20 14 LILFLIPACaN Do That 1358 20 24 7848

WBO0T/Bostan
Radio One
(617) 427-2222
(Gousby/Robi

12+ Cume 253,300

A

e
ARTBTMITLE © (000)
748
LI 224
RAY-JAYSIL A Minute 24
R.KELLY Fiesta 6321
EVEF/GWEN STEFANULetMe BowYaMind 5934
"M Cream 5676
RULEA Cry 5418
ussva.mnn-umm 5031
JAGGED EDGEAVhers The Party Al L3
ALICIA KEYS/Falin’ 4902
SUNSHINE ANOERSONHeard It Al Betore 4644
USHEA/ Remind Met 4515
ATRCE Tha ShaGoes 3990
REDMAN P10 KTHEL A s Gat Dirty 3870
MARWH (N 3870
MISSY ELLIOTTOne Minute Man 741
EVANS/CARL. /Can'l Belleve i
CRAIG DAVIDA e In w12
83
2PACANE Tha End OF... 83
BLUCANTRELLA Em Up Stye. 3225
3225
JILL SCOTT/The Way 3096
JAHEIJust In Case 2067
AALIYAH/Wa Neod A Resohtion 2838
2838
THREE THE HARD WIAY/ALat's Gat it 2709
QKXY BROWN/Oh Yesh 2560
CASEMitsing You 2560
VIOLATOR F/BUSTA. What s 232

WKYS/Washington, OC
Radio One

{301) 306-1111
Huckaby/Zo

12» Cume 674,100

ARTISTAITLE
112/Peaches & Cream
mmmmn

MISSY ELLIOTT/Get Ur Freak On

MUSIOLOve

MESSY ELLIOTT/One Minute Man
P. DIODY. /Bad Boys For Lile
INDIAARIE/Brown Skin

AALIYAHWVe Need A Resohstion:
THREE THE HARD WAYA o3 Gat Il
VIOUATOR F/BUSTA. Mhat Kis

WHTA/Atlanta WEDR/MIam|
Radio One Cox g
(404) 785-9750 (305} 623-7711 JA
B/CameronDebraux B -
12+ Cume 412,500 12+ Cume 634,080 Wioni = . Landendele
PLAYS
1 (000) W W ARTSIAITLE o (00)
18484 5 40 43 EVANSCARL. /Can Bubeve: 20789
16464 65 83 36 37  ISLEYBROS.R. ISLEY/Contagious 17871
15778 51 50 35 34 JAGGEDEDGE/MWhers The Party Al 18422
15778 35 48 ERICKSERMONARC 11664 344 RAYNANSLA MG 19756 27 31 USHERAIRemwdMe 14973
15082 045 W 10935 3 4 18409 31 30 RKELLYFiesta 14490
12691 55 45  THREE THE HARD WAYA(3Get i 10935 39 49 SUNSHINE ANDERSON/Heerd Al Betore 17960 B 14490
12005 50 43 PAOJECT PATDon! 10449 X% 16184 31 3 EFCK SRS 14490
11682 39 43 RAY-IWSIA MR 10M8 4335 USHERARemind Mo 15715 32 29 SUNSHINE MIEIEISi=amriNAlBclore 14007
11662 ° 50 61 EVEFGWENSTEFANVLtMeBlowYaMind 9963 3532 JARWENCY 14368 30 29 LUTHER "AADRIES TulsYou Out 14007
11662 37 40 JARULENCry 9720 % 32 TANKMaybel 14368 2728 ALCW 3 1109
1319 ny EDGEWhere The Party AU u77 33 30 AALIYAHMeNeed A Resolution 13470 2622 JAHEWAustinCase 10826
10633 22 37  GABYD./Eastsidevs.. 8991 627 A 3 Abak=3 18 21 BLUCANTRELLA EmUp Style.. 10143
10633 39 33 RON 2019 1327 U 12123 [yl 0143
947 31 33 OUTKAST/SoFresh. SoClean 0y 25 26 LICROMEOMy Baby 1225 16 21 TRICKDADDYAmMAThug 10143
9604 46 33 SUNSHINEANDERSONHead RANBdore 8019 22 10776 20 20 112/Pasches & Cream 9660
261 3333 ZPACUMMThEndOl... 8019 20 24 JAGGEDEDGEMhars The Party At 0776 2120 RAYAVWaAMinute 9660
%261 3533 JNMMYCOZER/ShNS Al Got 8019 16 20 ANVEMLESet RO 8960 2520 ALLSCOTT/TheWay 9660
8918 36 33 LIUROMEQMy Baby e 9 19 JENMFERLOPEZTm Resl 8531 T 8694
8918 3132 4DASOLDIERZ/Walk Lhe ASolder e 10 1§ YaAes 6735 817 xOn 11
7689 ¥»n 7533 12 15 PAOSECT PAT/Don Save Her 6735 5 16 MISSY ELLIOTT/One Minute Man mn8
7546 34 31 REDMANF/DJKOOLALef's Get Dirty i 15 14 EDGE/Promise 6206 318 G 728
7208 34 31 ULBOWWOW. PuppyLove 7533 1nwu  ADAMS/Dpen My Hoart 1116 JARULENGY ms
7203 230 MUSIAove 7290 § 13 MDIAAREBrown Skin 5637 15 15 CRAIGDAVIDFMeln 7245
6517 2929 SNOOPDOGG/TYRESE. AkestA Baby Boy 047 21 13 Or Dinner 5837 28 14 6762
6174 1920 JAZEPHAWOSH 18 6 13 JARULE/AIL MO./PUtROnMe 5697 8 14 MARUHCAREYAovarboy 6762
8174 30 24 TYRESEALMe Theen Giris 5832 19 12 BOW! 5368 14 IOl 6762
8174 20 22 XDBM/Front2 Back 5346 8 12 JLLSCOTI/Theway 5388 18 13 REDMAN F/DJKDOLALofs Get Dirty 8279
5831 16 20 DESTINYS! 4860- 10 12 JAGGEDEDGEAefs Get 5388 10 13 TRICK DADDY/Take & To DaHouse 6279
5831 1819 ABYSSCach 2 €17 1112 MYSTIAL F/NIVEADangor (Boen So..) 5388 20 13 MISSYELLIOTT/Get s Freak On 6279
5488 1 10 LUDACRES/Aren Codes 47 " Jdaon 5388 1412 AAL 579

KATZ/St. Louls WFUN/SL. Louls WAMO/Pitisburgh WENZ/Cleveland

Clear Channel Radio One Sheridan Radio One

(314) 652-5108 (314) 989-9550 {412) 4an-2181 (216) 578-1111 107.9
Mychasis Fox Vichasie/LoeD) 106/AMZ- Panton'Syk -
12+ Cume 194,400 12+ Cume 162,000 125 Cume 235,700 WESZ TO7.1 « WAMO AN 360 125 Cume 348,100 ——ﬁ_“"“..
PLAYS PaTS PLAYS

W T ARTET/AIIILE G 10081 LW TW  ARTIST/TITLE 61 (000) LW TW  ARTIST/IITLE 1 (800)
65 64 MISSYELLIOTT/Get U Freak On 6144 JAGGED EDGE/Whese The Party Al RMONMusc 50 56 PUBLIC ANNOUNCEMENT:Jov Ooe 2 57 $9 MISSYELLIOTT/GetUr Freak On 12095
60 64  112Pmches 8 Cream 8144 52 53 STLUNATICSMahwest 5459 22 26 JAGGED EDGEWners The Party At 1734 47 54 USHERURemwioMe 452 51 59 A KELLYFiesta 12085
44 84 JAGGED EDGEAWDers The Party AL 6144 51 52 COOCOOCALMy Prowcts 5356 23 26 RAY-JWait ANt 1794 48 52 RAY-JAVait A Minute 76 41 83  112Psaches & Cieam 10865
56 62 TOVAI 5962 54 52 RAYUAWAMaute 5356 2526 AUCIAKEYSFalin 1794 47 A0 AHEMOUS inCase 6624 53 52 MUSIOLove 10660
85 §7 LU 5472 52 47 LU 4841 2225 JAHEWVdustin Case 1725 34 48 FATTHEVANSICARL /Can' Bolieve 5624 56 B0 FAITHEVANSCAAL CanlBelove 10250
57 56 R.KELLY/Feskn' OnYour 5376 23 46 JUVENILE/SetRON 4738 2425 JANET/Someons ToCal. 1725 4 4 SERMONAueic 6348 57 B0 EVEF/GWENSTEFANLLethe BlowYabing 10250
57 54 MUSILove 5184 43 42 R KELLY/FseknOnYour . 4326 423 112/Peaches Gream 1587 27 41 BLUCANTRELLM'EmUp Sivie. 5658 56 48 UL MO/Superwoman 9840
22 30 JUVENILEStRON 344 3 4 unamm;\uuo 223 23 23 BLUCANTRELUAK EmUp Style 1587 39 46 TAMIATeS MeWho 5620 33 47  DAVEHOLLISTER/Take Care Ol Home 9635
64 34 RKELLYFesa 264 42 4 e 23w 1587 36 40 UL NMOSuperwoman 5520 36 43 USHERU 815
33 31 RAYAVaARte 2076 R nmu-w-n 3811 2223 BABYFACE/There SheGoes 1587 36 38 DAVEHOLLISTERTake Care Of Home 5362 43 42 ERICKSERMONMusC 8510
26 30 USHERURemindMe 2880 23 36 DESTNYS| 3708 2223 MARIAHCAREY/Loverboy 1567 26 39 VIOLATORF/BUSTA. AVhai ks 5382 30 40 JAGGED EDGENhere The Party At 8200
31 26 AALIVAHAVe Need AResolton 2688 39 35  THAEE THEHARDWAY/Lefs Getit 3505 2522 LUTHER VANDROSS Take You Out 1518 2137 TWABALAND & 5106 36 37 RAVWatAkkge 7585
28 28 ERIK 2688 35 34 ABYSSCach22 3502 21 1 TYRESEALe Them Gats 1242 16 36 JENNIFER LOPEZY'm Real 4968 35 87 STLUNATICSMwest 7505
40 27 COOCOOCALMY 292 33 34 AALIVAHMeNead AReschuon 3502 18 18 COOCOOCALMY Projects 1242 3536 AALIVAHWe Neod A Resohson 4968 34 36 LICROMEOM; Baby 7380
25 27 THREE THEHARD WAY/Lets Geth 2502 21 34 USHERA)RemindMe 3502 22 18 HLLSCOTI/TheWay 1242 25 34 NVEADOn't Mess Wih 4592 3436 AALIYAHMWE Nesd A 7380
2428 SUKMeTeCaln' U 2496 35 33 ABayBoy 3399 718 HIGHWhat Woud You Do? o4 3334 AGUILERALIL KIM. Aady Marrmalace w0 39 36 VIOLATORFBUSTA. What ltls 7380
24 25 SIL 2400 40 33 VIDLATORF/BUSTA. Mhai flis 1% 9 16 LU AOME(MyBaby 104 17 33 CRAGOWIDAIMeIn 4554 34 35 BLUCANTRELLHA EmUpSte... ns
- 24 MARIAHCAREYAovertoy 2304 36 33 Ma See 389 1615 AALIYAHAWeNees Afiosoksion 1035 2532 LICAOMEGMy Baby 4416 % 34 JARWEAGY 6370
27 2 230¢ 3t a2 AL 3206 1814 COZER/Shw's Al 1Gat 96 18 27 JANET) ToCel. 3726 3 82 GRUWNEDNwwoe 6560
21 24 JAHEWAOUStinCase 2304 38 32 PROJECT PAT/DOnt Save Her 329 1714 R KELLY/Fookr On Your_ 96 28 25 U0 28 31 OUTKAST/So Fresh. So Clean 6355
8 22 3 AUCAKEYSFalin' 2112 35 31 RKEYFesa nw; 16 14 Ladies %6 10 24 DESTINYS CHULOBootyecious 812 33 30 AGUILERALILKIM. Aady Marmaiace 6150
33 21 LI ROMEOMyBaty 2016 37 30 LIU'ROMEOMyBaby 812 ULJOK. Bt 828 9 21 Arourd 2098 6 20 AUCAKEYSFalin' 5740
22 28 o 1820 32 29 MYSTKALBg Truck Boys 2087 S 12 JEMNIFERLOPEZAm Aeal 828 16 19 JAGGEDEDGEMWhere TheParty At 2622 120 DI2PwpwiEs 5740
2% 19 1824 32 27 ERICKSERMONMAsC 2781 13 12 3UA/Playes Gon' Play 828 3518 LUTHERVANDROSS Take You Out 2208 32 28 DESTNYS 5740
28 18 OUTKAST/SoFresh. SoCiean 1624 1 24 72 1712 WAROUS. ] 12 15 LIUJON..BBa 2070 29 26 MISSYELLIOTTAickShots 5330
25 19 TYRESEA Like Them Girs 1824 25 24 JILLSCOTI/Mhe! un 1741 R.KALYFesh 59 16 14 STLUNATICSMidwest 1932 23 25 SUNSHINEANDERSONHeardRAlBeiore 5125
20 18 1728 25 24 LILJON. SCantSkp a2 12 11 DONNIE MCCLURKINWe Fal Down 759 13 14 ATHENACAGEMHey Hoy 1982 30 24 MARIAHCAREY: 4320
19 17  MASTERP/Bout Dat 1632 1420 MISSY ELLIOTT/Gat s Freak On 2060 10 11 Bekore 759 8 13 KEKEWYATTMsed Tolove 1794 23 24 OBRNESTHNASDochie Wally 2
24 16 JARWEACHY 1536 9 15 TAMCMaybel Deserve 1545 7 10 o ISLEY BROSUR. ISLEY/Contagious 0 16 10 Shel 1390 1823 LILBOWWOW/Bow Wow (Thas... s
12 15 WEL 1536 12_13_ OBRMEST FANAS/Dochie Wally 139 9.1 [ 620 129 AUCAKEYSfall 1242 2523 LUOACRIS/Soutem Hosplalty ans
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EARLY BELIEVERS:
\'LK:TTJ' Ll;istAqtgeles ﬂyme*ls»ﬂuer” LP- Platiiim-“Never Lie”. Pl
- petrol 7 ” 4 “
KDKS/KBTT - Shreveport "‘ﬁmk"’""”“km’“ '“T“"l““'“g““x\a.

WJMI - Jackson, MS e ta Saies Iatmum

WUSL - Philadelphia, PA
WAQUE - New Orleans

WQHT - New % Ny 8

L

Going For Airplay Now! \
! IMPACTING '
July 2nd & 3rd
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PICPE PSR TR U ST SIS

“Clap Your Hands”
From Their Self Titled
LP Comlng August 7, 2001
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e« Urban Playlists

WIZF/ClacInnali

Urban AC Playlists

. FIND COMPLETE PLAYLISTS FOR ALL URBAN AC REPORTERS ON R&R ONLINE MUSIC TRACKING

KPRS/Xansas City WRKS/New York KILH/Los Angeles WVAZ/Chicago

Carter i Emmis Taxi Cisar Chanrel -
(513) 679-6000 ({916) 763-2040 {212) 242-5870 (310) 330-5550 {312) 360-9000
Dave/Thomas Weaver/Foars ! Beasiey/Gustines Winston SmitlvBoatner
12+ Cume 173,700 ot comsmaces momic 12+ Cume 1,545,600 12+ Cume 375,900 i 12+ Cume 553,600 Y
PLAYS PLATS TS PLATS
e TW  ARTISTAITLE 61 (000} LW TW  ANTISTTITLE @ (o09) AW TW  AATIST/TITLE (o0} W TW  AATISTAINLE (008)
35 30 ERICKSERMONAuSK 8% 30 38 112/Pseches & Cream 6336 20 You_ - 75 30 3 VANDROSS/Take You Out
29 38 USHERARemindMe 104 3134 RAYJWSRAMine 5884 1 ANCERSONMeardRAIBsors 8750 18 22 SERMONMusic 46
25 35  JAGGEDEDGEAVNers The Party AU 2990 3432 RKELLYFesta 5632 23 29 JLLSCOTVTheWay 2% 15 20 JLLSCOTT/TheWay
an KEVSFalle? 162 2 9 5456 0 27 5075 21 17
35 32 BLUCANTRELLAMEMUpStye... 3648 31 31 JAGGEDEDGE/Where The Party At 5456 27 28 LUTHERVANOROSYTaka YouOut 5850 1919 ANDERSONHawrd N AIBolore 8417
%29 . KCantGueve 3306 2 3 5456 11 24 KEVONEDMONDSA.ove Wil Be Waling 5400 22 17 ERVIAHBADU/DION Che Know 7531
25 29 a ISLEYBACS.R ISLEY/Contagious 3908 24 30 0 EICTERESELDY 5250 19 22 JAMEIRt In Case 4950 517 MCCLURKINWe Fall Down 7531
%2 W . 3308 28 30 - GASHHADING AT A A ke 5200 21 20 DAVEHOLLISTER/Talw Care Of Home 4500 20 16 JAMET/ARForYou 7088
39 20 112/Peaches & Cream N 27 29 YU 5104 715 i 115 16 16 MUSIQUust Frisnds (Sunny) 7088
21 21 DESTWYS! 278 25 26 AGULERMLIL KIM../Lady Marmaiade 4576 9 15 POWELLSomething in. Brs 17 15 ISLEVBROSA. ISLEYContagous 6645
28 27 RAYAWWaltA Minue 2078 20 25 SNOOP! Low 4400 10 15 [EEESERMONMusT 75 15 1 You [
29 26 JAMEWUustin Case 2964 18 24 DAVE HOLLISTER/Take Care Of Home 424 8 13 WD ARER o Elin 225 9
31 28 AKELLYFiesta 2964 17 Roming Me 4224 418 WLTES SEAELERT W Rl 25 22 14 MLLSCOTT/ALong Walk [
% 25 COZEFVShw's AN 1Got 2% 20 23 BLUCANTRELLAR EmUpSivie.. 4048 711 JNE kBe 75 1013 COZIER/She's ANl1Got 5750
21 25 AALIYAHWo Nood A Resakion 2850 122 KEYSFalliv 448 S 11 STEPHEN 75 1113 GERALDLEVERTARabyU e 5159
2 23 LUTHERVANDROSS/Tzke YouOut %2 18 23" JLLSCOTT/The Way 040 1110 SYLEEMAJOHNSONA Am Your Woman 250 1410 TAMIAStranger In My House “0
9 20 CHARLIEWILSONOne Way Swsel 280 172 w B2 10 10 CHARLE Way Sreet 250 1710 YOLANDA My “x
16 19 CRAGDAVIOFRMeln 2166 72 U [ ur 2 9 AUCKA 25 810 TANKMaybel “
2419 JLLSCOTI/TheWay 2168 2 22 TARNDENSTEAL Darthsies 12 4 9 PUELECNMHCIMENT ol Do 2025 8 9 JAHEMGustinCase 3967
41 L) 08 18 22 Nk inCose 3872 19 KOMWWIERS s Donilove. . 2025 7 B JILLSCOTT/Gettin' in The Wary 3544
13 19 JUVENLESMRON 2166 23 21 MARWAHCAREY/Loverboy 6% 76 JOAMYCOZER/Shs AR Got 1350 5 8 MUSIMowe 544
12 18 JANET/Someone ToCal. 2052 17 .20 JUVENILESethOR 3520 6 6  GLADYSKNIGHTASad YouLisd 1250 12 7 WDIWARKE/Brown Skin 3101
17 17 StWPlayss Gon' Py 1933 22 20 TYRESEA Like Them Gits 3520 6 6  PENBroshAgin 1350 8 7 ERYKAHBADUGEG 3101
19 17 SYLEENA JOHNSONTAM Yous Woman 1938 719 3344 2 8 SAMPLE FHATHAWAY/When Your Ulk... 1350 u /D With No Love 3101
20 17 SHAGGYroskyGir 1938 9 18 REDMANF/DJKOOULSYs Get Dirty 368 38 1350 4 7 MA.CTHESLOE 3101
7 18 MARWHCAREYAGverboy 824 2197 2092 5 5 EAYKAMBADUDION CheKnow 125 47 Pary 3100
24 18 LIROMEOMy Baby 1824 13 17 JANET/SomeoneToCal. 2062 - & a MICHAEL COOPERNow 125 [EIE Y - 3101
20 18 MUSKYGiNext Door 1824 1318 3UW/Payas Gon' Play 2818 3 5 MIKIHOWARD/One Day Wtiout You 12 3 6 LUCYPEARLDance Tonioht 2658
14 15 VARIOUS ARTISTS You 1710 9 18 G 2816 25 HOLLISTEROne 125 "o St 2658
21 1598 1618 SYLEEKAJOHNSONA Am Your Worman 2816 45 DONELLJONESMWhare! Wanna Be 125 9§ RKELLYAWomen' Nwest 2658

WKKV/Mitwaukee WCKX/Columbus, OH WOAS/Philadeiphia KRNB/Dallas-ft. Worth KTXQ/Dallas
Clear Channel Bwe Chip Clear Channel Sarvice Radio One
(414) 321-1007 (614) 487-1444 (610) §17-8500 1672) 2639911 (214) 521-4661
Muhammad/Love AT Willams/Davis Leigh u5
12+ Cume 221,000 = . 12+ Cume 180,400 12+ Cume 520,100 W53 12+ Cume 172,900 12+ Cume 293,200
PLAYS TS
ANTISTAITLE g W TW  ARTIST/TITLE o (000} AnTIST/TITLE o o) LW T AATSTAITLE 61 (009)
112/Peaches & T S0 49 RAY-JWaA Mk 8281 LUTHER VANDROSS/Taks You Out 20748 DONNIE MCCLURKINAWe Fall Down 3690
] 35 47 JAGGEDEDGEMhers Tha Party At 7943 JLL SCOTT/The Way 18796 3690
SYLEENA JOHNSON Am Yous Womar: s 40 44 AALIYAHWr Noad A Resolubon 7436 You 15808 Out 32
MISSY ELLIOTT/Get U Freak On el 40 44 USHERA RemingMe 7436 'DONNIE MCCLURIONAY Fall Down 14820 L SCOTT/A Long Wak 3198
] 32 41 MLLSCOT/Theway 6928 14326 3198
el 34 39 AUCIAKEYSFalin' 6591 SUNSHINE ANDERSONHeard R A Bekore 13832 AL JARREAUMS How You Say 1 1968
73 36 37 LUTHER VANDROSS/Taks You Out 6253 ERYKAH BADL/Didn) Cha Know 12844 JAHEMust 0 Case 1968
6519 27 35 ERICKSERMONAsic 5915 CARL 12804 SYLEENA JOHNRSONA Am Your Woman 1968
6519 2 M She Gons 5748 12350 JANET/Someone To Cak. 1230
SHT 31 36 JMMYCOZER/She's Al Got 5746 10374 ERIC BENET/Love Don'TLove Me 1107
a7 50 34 JAHEWKJs InCasa 5748 BEBE WINANS...Coming Back Home 7504 JANET/AN For You 9684
a8 30 33 BLUCANTRELLAEm UpSiyle. . 5577 'YOLANDA ADAMS/Open My Heart 7410 IWDIAARE/Brown! 861
e 13 33 a ISLEY BROSR ISLEY/Contagious 5577 DAVE HOLLISTER/One Worian Man 0 JRL SCOTT/The Way 738
S 26 32 JARULEACry 5408 STEREH RN DL o EDMONDS/24/7 615
Ed 26 32 LI ROMEQ/My Baby 5408 AL T DG e 7410 ERICK SERMON Music . 615
SEE 23 32 DAVEHOLLISTER/Take Care OfHome 5408 MARY| %15 ANDERSON/Heard 1t A Betore 815
4z 28 31 WPy Gon Pay 5239 LI KT P Tollr [543 1 Deserve 615
4TI 27 28 MISSY ELLIOTT/One Mnute Man 4907 SYLEENA JOHNSON A Your Woman 5028 MIANTAMY First Love 615
w1 33 28 LU MOSuperwonan 4732 MUSIQ/Gil Next Ooor 5434 O B15
A 23 27 THREE THE HARDWAY/Lats Gatt 4563 BABYFACE/There She Goss S8 TAMA/Stanger 1n My House 815
£z 27 24 FATH EASCAN T i 4056 JAHEWKIustin Case S8 ADAMS/Open My “x
A1H 15 22 ADLETON IS Wik IS ng (DONELL JOMESA) Know What's Up us8 REANT/Sepasaied 2
At 22 DAVID/FE Me ln 3549 ISLEY BROS/R. ISLEY/Contagious 2964 TONI BRAXTOW/The Art Of Love: @
43 1419 JANETSomeone ToCal.. 21 2064 CASEHappily Ever Alex i
3816 12 19 CESTINYS 3211 TRkhir;ie1 Deserve 2064 CARL THOMASAWigh a2
%657 24 19 SLKWereCalin') an THAMGITIRA e fLovn’ 2904 CHARLIE WILSON/One Way Street @
3% 218 G 3042 CANALIE WALSCA L Way Sireet 2064 BRAXTONHe Wasn'tMan... @
3180 12 17 INDWARIEVdso @878 ROATLE B W] 2964 JOEA Wannz Know 452
3180 18 17 MARHCAREYALoverboy 273 JNMY CIOR FefhaeAl | GOt 2064 MONTELL JORDA/Get M On...Tonde: @R
2862 27 17 R.IELLYFies 2873 AVANT) 470 MAXWELL/Get To Know a2

WPEG/Charlotie
infinity

(704) 342-2644
Carson/Quick

12+ Cume 243,100

WOWI/Norfolk
Clear Channel
(757) 466-0009
Holiday/Mauzone

124+ Cume 268,200

WDMK/Detrolt
Radio One
(313) 258-2000
Start/G

12+ Cums 130,700

WGPR/Detrolt
International
(313) 259-8062
Hines

12+ Come 149,900

WMXD/Detroit
Ciear Channe!
(313) 965-2000
G/StevensiLittie
12+ Cume 316,600

PLAYS PLAYS PLAYS
LW TW  ARRST/TITLE €1 (008) LW TW  ARTIST/TITLE 61 (000} LW TW  ARTISTATINLE 6 (000} w W
39 45 AUCAKEYSFollv' 8280 47 50 RAYJWORA Mins 11350 s2 25 20
48 44 TRICKDADDYAMA Thug 803% 47 48 112/Peaches & Croam 1472 2 us2 220
35 42 112Pmchest 728 43 48 EVEFGWENSTEFIWLotMe Blow Vatind 1 2 s2 1820
35 39 MISSY ELLIOTI/Get Ur Freak On 7176 B4 W 0516 18 1386 2018
39 39 RIELYFesa 176 37 43 ERICKSERMONARS 0277 2 1254 15 18
33 30 PETEY PABLORaise Up 6092 45 42 PETH ERNTS T e v 10038 19 1188 15 17
41 37 EVEFGWENSTEAWASIMeBowaMId 6808 18 412 EEYVEAZE 1 ISLEV n % nz2 10
33 36 JAGGEDEDGEMhers The Pty At 0824 45 39 JARREACY 21 16 uz 12
28 32 FAITHEVANSCARL.CantBeieve 5850 3R 7887 17 nz 9
6 31 DI2PupltEs 5704 93 7409 ] nz2 8
20 30 nwwmnmwm 5520 15 30 7170 19 uz 5
$2 30 LR:MO/Superwoman 5520 % 28 631 ] uz 19
28 28 JARLENCY 5152 202 5075 7 056 12
29 20 USHERURemndMe 5152 2 7% 1 1056 [
19 27 INDAARIE/Brown Skin 4968 40 22 5258 1 1056 13
27 28 AALIYAHWeNeed A Resohston s 15 5258 H 1056 7
27 23 DIRTYADafloe 4232 20 21 5019 H 1056 10
3 23 ERKK! ax u2 5019 w4 10
24 22 ULROMEOAM Baby 4048 27 2 5019 ] 24 [1
31 22 ANENLES/HOR 4048 18 20 -IA":\CrI‘.II-'!-HI!Gu 4780 i 858- 8
27 21 AGILERMIL 3364 25 20 DAVE HEILLE!L rlsiuCare Of Home 7% T 858 5
31 21 VIOLTORFBUSTA. MWiathls 3864 2 4302 782 4
11 20 DESTINYS %0 9 17 F/BUSTA. Wit h s 4063 [ ™ ]
20 19 ZPACUN TheEngOL. % 12 16 EVEWNOS ThatGit 3824 i %2 ]
18 19 QBFNESTFNASOochis Wasy U 14 15 CODCO0CALMY 3585 1 26 7
16 19 NELLYMideWitMo 3498 22 15 THREE THEMARD WAYA S Geth 3585 i 660 5
2419 RAYSWaltA Minute 3498 13 15 SHYNEF/B. LEVY/Bonnie & Shyne 358 i 660 5
1118 MY COZER/SheS AN Got 3312 " 1s Lie Them Girl 3585 1 560 ]
12 18 /Just In Case /2 15 1 346 3 660 5
8 18 a ISLEY BROSJAL ISLEY/Contagious 12 3 3346 ? 504 7

WOQUE/New Orleans WILD/Bosion WMMJ/Washington, OC
Clear Channel FRadio One Radio One
L) > Eneze o, | Mgy
pson
12+ Cume 208,280 124 Cume 62,600 12+ Cume 320460
PLAYS PLATS PLAYS
W TW  ARTISTTITLE ot (o0) W W ANTISITITLE 6 {000} W TW  ARTISITITLE 6 (600)
44 48 MISSYELLIOTT/Get Ur FreakOn 1760 R 2 ke You Out 8808 27 38 LUTHER VANDROSS/Take You Out 8676
48 47 CITY HIGHAWha Would YouDo? 11515 35 M PUBLICANNOUNCEMENT/ohn Dot =70 19 23 a ERICK 8441 L 747
45 47 UUROMEOMy 1515 35 32 SIKWereCae' U T3 22 21 HILST.S0Uor Yourtove o1 2026 ALLSCOTI/A Long Wak 6266
41 45 AKELYFst 102 31 31 TAMKGSowy X 22 21 BABYFACEThors SheGoss o7 2321 DONMIEMCOLURKINW el Down 5061
30 44  OUTKAST/SoFresh SoCiean 10780 35 31 112/Peeches & Cream =5 20 20 MAYSAFamiy Aar 7340 1517 AUCAKEYSFally 4097
42 43 ERICKSERMONMusic 10535 24 30 ERKX 1420 INDIAARIE/Brown Stén 7340 14 18 CASEMissingYou 3856
45 43 2PACUntATheEnd OF... 10835 2 29 2 20 AUCAKEYSFalit' 7340 10 15 DAVE HOLLISTER/Take Care Of Home 615
31 42 EVEFGWENSTEFANULet MeBlow YaMind 10290 0 28 15 18 DAVEHOLLISTER/Take Care Of Home 6606 1015 NDIAARIENde 3615
% 41 MUSKMOw 10045 23 28 11 18 VARIOUSARTISTS You 6606 1415 FAITHEVANS/ICARL /Can' Boieve 3615
3 30 JAGGEDEDGEMhee The Party AU 010 2419 15 16 5872 9 14 ERIBENETAow Dont LoveMe 3374
ar 37 9085 32 18 15 16~ MAZEF BEVERLY/Teach Each Other 5872 2 13 a GERALDLEVERTAMade To Love Ya B
37 37 RAY-WalAMinue 9065 20 18 18 16 KRKWHALUM. /Rel Love 5872 6 13 ERICKSERMONMusic ny
30 34w 330 10 18 1414 KIRK FRANIKLINTnk 5138 12 13 BABYFACE/ThereShe ny
3 34 JANETSomeone ToCall. 8330 1617 18 14 WINANSF/WONDER_ /desus Chikren. 5138 8 13 SYLEENAJOHNSONIAM Your Woman Ny
2 n 830 415 8 12 04 9 1 JALSCOTT/TheWay NP
30 33 JARULEA 8085 15 18 13 11 ALJARREALI'S How YouSayk 4037 3 12 a ISLEYBROS/R. ISLEY/Contagious 2%
31 33 TAMITel MeWho 5085 6 14 5 10 HOWARDY0ne Day Without You 3870 1512 2862
43 32 112Pwmches & Crsam 7840 LR § 9 JAHEIMJusiInCase 103 712 GLADYSKNIGHT Sad You Lied 2892
37 32 BLUCANTRELLMK EmUpShie... 7840 1u % 9 JOHNSON Am Your Woman 203 6 11 JMMYCOZER/Shes ABI Got 2651
41 32 3W/PayasGon' Py 7840 ®u 5 3 JLLSCOTI/The 2936 8 10 KIRKWHALUM_/Reailove 210
25 30 MARIAHCAREY/Loverboy 7350 10 14 ¢ 7 2569 9 10 TAMIATelMoWho 210
34 27 USHERA) Remind Me 6515 113 41 2569 17 9 DAVE Worman Man 2169
0 2 Goes 5880 1" 13 5 7 U 2569 6 9 STEPHEN 2169
19 24 JAHEMUustinCase 5880 "1 8 7  SUNSHINEANDERSONHewdXAIBelore 2569 7 9 KIMWATERSLoveDonilove.. 2169
28 23 JUVENRE/Setht Off 5635 1012 107 WILL DOWNING/is This Love 2569 M8 KORFEE Pary 1928
19 23 FATHEVANSCARL. Can't Boliove 5635 15 12 6 7 1 2569 8 8 GRACE Gota. 1928
19 22 JWIMY COZIER/Shes ABI Got 5390 4 12 5 6 ERICBENETAoveDontLove Me 2202 5 7 MARYMARY/Shackies.. 1637
18 J Mo 530 nae § 6  TRANSITIONSSwaight Loviw 20 17 JESSE 1687
21 20 SIKWe'reCal'U 4900 11 12 ERICBENETAove DontLoveMe 5 6 JAMIEHAWKINS/Lost My Mind 20 7 7 ANTMyFistLow 1687
21 19 65HOT/RYaDog 4655 111 CITY HIGHWhat Would You Do? 1 202 2 8 1446
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I ARTIS T I
BREAKbpown

ARTIST: SILK

ALBUm: LOVE SESSION
LABEL: ELEKTRA/EEG

Feeling emotional and yzarning for stability, [ put
on an R&B album rather than listen to some of the
thousands of singles resting peacefully on my desk. ]
choose R&B *cause I'm yearning for that tender vibe
that the format envelopes and an album "cause I need
to go from song to song without interruption (part of
my desire for stability). Hmm ... these guys are really
good! Their songs are dredging up tears. but 1 can’t
help admiring their richly blended harmonies.

The melodic. cascading vocals temporarily take
me away Irom heartache. Is this a conscious realiza-
tion of the therapeutic effects of music or subconscious

deception in a desperate attempt lo save my spirit?
Either way, this is some good s**t. If you're in the
mood for tender, romantic messages to the heart, set
aside some time for a truly enjoyable meeting.

This romantic quintet are on a mission. With this
release, they plan to show how to love someone, how
1o say “I'msorry” and how tostay in love. Clear your
calendars: this is one meeting your heart will wantto
attend.

Introducing their latest effort with the debut single
“We're Callin’ You,” Silk speak directly to the “sexy
ladies around the globe.” Inviting the alluring women
10 the dance floor. this cut compliments the female
persuasion with its celebratory lyrics while romanti-
cizing the sensations with its harmonious background.

Is there a waiting list for track No. 3? The title
track boasts a lesson that will make one’s body sing!
(Damn! Are we talking R&B, gospel or rap?y And
the protessors are offering a full course in passion.
However, the sensual and erotic session won’t occur
if safe sex isn"t a part of the curriculum.

Jesse Powell’s “Something in the Past” cormes 1o
mind when I hear the first sounds of “Nursery

Rhymes,” but that is where the similarity ends.

Whereas Powell sings of a seemingly possessed rela-
tionship, Silk “serenade the body.” Filled with ro-
mance, love and compassion, toddler tales never
sounded so tenderly romantic.

Rick James has to beam when he hears the group’s
version of “Ebony Eyes.” | know I did! Not lacking
in any area, this song made mama proud. The strong
leads demanded control, the melodious harmony
floated in perfect synchronicity, and the melody? Well,
the melody was more like an eagle. It soared high and
descended low, and regardless of its direction, the full,
strong vocals glided on its wings.

Finally, 1 can stop passing out flyers and sending
e-mails, because track No. 7 says it all. Hey, guys,
wanna know how to treat your lady? This midiempo
cut was written especially for you. While listening to
“Treated Like a Lady,” be prepared to take notes.

Regret swims to the surface in *| Didn’t Mean
To.” Dude has done much wrong to his lady in the
past, but now his conscience forces him Lo apologize.
However, dude should have omitted or cleverly re-
worded “I didn’t mean to cheat on you.” After all,
what did he expect would happen when his manhood
became like a warrior invading foreign territory and.

ultimately, dividing and conquering? (Duh!)

Toni isn’t the only Braxton daughter who can hol
anote. “Don’t Go” features Tamar Braxton andsfc
cuses on dual betrayal. Both partners gave in to temf
tation but found that the grass wasn’t greener on th
other side. Opting to relax on the lawn they've grow
together, each pleads with the other to stay in the rels
tionship. (I'm thinking they might as well stay wit
one another; the score is tied.) The line that sums u
the mentality of many at the end of a relationship ca
be heard in “I'm Sorry™": “Too busy holding onto prid¢
I didn't hear you say goodbye.”

Love Session is a collection of love-themed songt
but its content isn’t what necessarily makes this CI
endearing. These guys can sing! And together, the,
sang' The combination of melody, lyrics und vocal
is what makes Love Session a desired appointment
Whether you re in love with someone, in love witl
yourself or simply in love with the thought of being it
love, Love Session can definitely serve as the back
ground music 1o whichever role you star in. Peace.

— Tanya O’Quim
Asst. Urban Edito)

Urban

Urban AC

Most Played Recu;re;;?s

MUSIQ Love(Def Soul/IDJMG)
CASE Missing You(Def SauV/DJMG)
TANK Maybe | Deserve(BlackGraund)
OUTKAST So Fresh, So CIean(Lal_-’ace/Ansta_)
LUDACRIS Southern Hospitality (Def Jam Sauth/lDJMG)
JA RULE F/LIL’ MO ANO VITA Put It On Me(Murder Inc./Def Jam//DJMG)
' JILL SCOTT A Long Walk(Hidden BeachvEpic) '
JAGGED EOGE Promise(So So Def/Columbia)
MYSTIKAL F/NIVEA Danger (Been So Long) (J;'ve) '
JAY-Z | Just Wanna Love U...(Roc-A-Fella/IDJMG)
JOE FMYSTIKAL Stutter(Jive)
OUTKAST Ms, Jackson(LaFace/Arista)
MYSTIKAL Shake Ya Ass(Jive)
AVANT My First Love(Magic Johnson/MCA)
TAMIA Stranger In My House (Elektra/EEG)

L NS

oing For Adds

JUVENILE Set It Off (Cash Money/Universal)

KRAYZIE BONE Hard Time Hustlin' (Loud/Columbia)

MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)
TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic)

' 7/3/01

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com

Most Played Recurrents

CHARLIE WILSON Without You(Major Hits)
DAVE HOLLISTER One Woman Man(Def Squad/DreamWarks)
MAXWELL Get To Know Ya(Ca/umbla)
_ CarL THOMAS Emotlonal(Bad Boy/Ansta)

_ YOLANDA ADAMS Open My Heart(Elektra/€EG)
TAMIA Stranger In My House(Elektra/EEG)
AVANT My First Love(Mag/o Johnson/MCA)

MUSIQ Just Friends (Sunny) (Def SauV/DJMG)
ERYKAH BAOU Didn't Cha a Know (Motown)

MARY MARY Shackles (Praise You) (Ca/umbla)

JOE | Wanna Know(lee)_
CARL THOMAS | Wish(Bad Boy/Arista)
TONI BRAXTON Just Be A Man About It(LaFace/Arista)

$I8Q0 Incomplete(Dragon/Def Soul/IDJMG)

ing For Adds

CECE WINANS More Than What | Wanted (Wellspring/Capitol)
EDDIE M. Girl To A Woman (Gold Circle)

ISLEY BROS. f/RONALD ISLEY Contagious (DreamWorks)
PROPHET JONES Lifetime (University/Motown)

RICK BRAUN f/SHAI A Song For You (Warner Bros.)

7/3/01

Listen.now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music.www.rrmusicmeeting.com

TANK Slowly (BlackGround)
Total Plays: 545, Totat Stations: 59, Adds: 10

CHARLIE WILSON One, Way Street (Major Hits)
Total Plays: 538, Yotal Stations: 33, Adds: 1

FOXY BROWN Oh Yeah (Violator/IDJMG)
Total Plays: 490, Total Stations: 40, Adds: 0

KEKE WYATT Used To Love (MCA)
Total Plays: 468, Total Stations: 49,:Adds: 1

BILAL Love It (Moyo/interscope)
Total Plays: 444, Total Stations: 38, Adds: 0

Urban I\(ew & Active

CASE Not Your Friend (Def Jam/Island)
Total Plays: 438, Total Stations: 47, Adds: 1

BAO AZZ F/SNOOP DOGG Wrong Idea (Doggy Style/Priority)
Total Plays: 420, Total Stations: 39, Adds: 2

ATHENA CAGE Hey Hey (Priority)
Total Plays: 418, Total Stations: 49, Adds: 1

CAMOFLAUGE F/BRAYBOY Cut Friends (Pure Pair/Universal)
Total Plays: 400, Total Stations: 41, Adds: 1

KARDINAL OFFISHALL Barkardi Slang (MCA}
Total Plays: 328, Total Stations: 34, Adds: 1

OLIVIA Are U Capable (/)
Total Plays: 303, Total Stations: 37, Adds: 3

LIL" JOHNNY | Got You (Warner Bros.)
Total Plays: 291, Total Stations: 40, Adds: 3

GANGSTA BOO Love Don't Live (Hypnotize Minds/Loud)
Total Plays: 289, Total Stations: 20, Adds: 4

NIVEA Dor't Mess With The Radio, (Jive)
Total Plays: 288, Total Stations: 31, Adds: 1

NICOLE I'm Lookin® {Gold Mind/EastWest/EEG)
Total Plays: 284, Total Stations: 35, Adds: 3

P. 0IDDY & THE FAMILY Bad Boys... (Bad Boy/Arista)
Total Plays: 255, Total Stations: 61, Adds: 61

PHILLY'S MOST WANTED Please Don't Mind (Atiantic)
Total Plays: 218, Total Stations: 33, Adds: 31

BEANIE SIGEL Beanie... (Roc-A-Fella/IDJMG)
Total Plays: 214, Total Stations: 24, Adds: 2

METHRONE Sexin Me (Clatown)®
Total Plays: 206, Total- Stations: 16, Adds: 0

Songs ranked by total plays
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Tolal Plays: 186, Total Stztions. 21, Adds. 0

Total Plays: 168. Total Sizhons: 7. Asds 2

FULL FORCE Poat On With Us (Forceful/TVT)
Total Pisys 150 Total Stanons 17, Adds 1

KOFFEE BROWN Weekend Thing (Arista)

Totat Plays 133 Total Siaans: 19, Adds 2

LOVE DOCTOR Slow Roll it (Mardi Gras)
Totai Plys: 128, Total Sizions: 10, 4dds 5

Total Plays: 127. Totat Simons 9 Adds 0

=g e = G . B NER - M| RN R P R TR T
= ¢ June 29, 2001 .
ARTIST TITLE LABEL(S) P his  weiissons Teaar omShTON Most Added-
LUTHER VANDROSS Take You Out (J) 1254 80 178365 9 agp | STmewes =
n i GERALD LEVERT Made To Love Ya (FastWest/EEG) 21
MUSIQ Love (Def Soul/IDJMG) ‘ 986 63 127701 17 40/0 | 51y BRQTHERS FIRONALD ISLEY Contagious (DreaniWorks) 8
SYLEENA JOHNSON | Am Your Woman (Jive) 829 +85 90387 13 42/1 | MYSTIC The Life (Good Vibe/Jcor) 8
SUNSHINE ANDERSON Heard It All Before (Soulife/Atlantic) 814 -47 122007 16 40/0 | ERICK SERMON Music (/nterscope) 6
CASE Missing You (Def Soul/IDJMG) 752 -66 93212 14 38/0 | LOVE DOCTOR Slow Roll It (Mardi Gras) 5
DONNIE MCCLURKIN We Fall Down (Verity) 66 22 96361 18 4o/ | MICHAEL.COOPER Your Face (Major His) 3
JILL SCOTT The Wav (Hidden Beach/Eni 673 81 103608 5 M0 JAHEIM Just In Case (Divine Mitl/WB) 2
LL e Way (Hidden Beach/Epic) + /0 } KOFFEE BROWN Weskend Thing (Arista) 2
DAVE HOLLISTER Take Care Of Home (Def Squad/DreamWorks) ~ 584 +30 63836 11 35/0 | JESSE POWELL Something In The Past (Silas/MCA) 2
INDIA.ARIE Video (Motown) 583 -61 88117 18 31/0
BABYFACE There She Goes (Arista) 545 -7 69340 7 35/0
JAHEIM Just In Case (Divine Mill/WB) 515 +25 70653 7 34/2
ALICIA KEYS Fallin’ () 485  +50 72433 3 31/ Most Increased
JIMMY COZIER She’s All | Got (J) 4n 0 58320 11 361 Plays Tom
ERIC BENET Love Don't Love Me (Warner Bros.) 470 -1 61004 15 35/0 | aRmisT TMLE LABEL(S) INCREASE
STEPHEN SIMMONDS 4U (Priority) 452 +24 48709 8 32/1 | ISLEY BROTHERS FRONALD ISLEY Contagious (Dreamitbrks) +152
JILL SCOTT A Long Walk (Hidden Beach/Epic) 451 115 79115 25 30/0 | ERICK SERMON Music (interscope) +140
TANK Mavbe | Deserve (BlackGround) 404 -85 52231 23 340 'L':J“T':E"““\;iﬁg:‘“a"sg"g k(m‘l’]“ggt 9 *1‘83
INDIA.ARIE quwn Skin (Motown) 332 +112 51250 2 39/0 | SyLEENA JOHNSON | Am Your Woman (Jive) +85
AL JARREAU It's How You Say It (GRPVMG) 377 79 33614 14 28/0 | JILL SCOTT The Way (Hidden Beach/Epic) +81
ERICK SERMON Music (/nterscope) 375 +140 70284 2 33/6 | KOFFEE BROWN Weekend Thing (Arista) +79
TAMIA Tell Me Who (Elektra/EEG) 369 +61 29947 7 27/1 | TAMIA Tell Me Who (Elektra/£EG) L
CHARLIE WILSON One Way Street (Major Hits) 368 47 3313 8 300 gflbéfkl'(g"sfgaﬂ"f{%-- (Untouchables/LaF ace/Arsta) +§§
ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 348 +152 54103 2 12/8 h b
el MUSIQ Just Friends (S Def Soul//DIMG, 48
JANET Al For You (Virgin) 321 67 3676 15 330 ust Frends (Sunny) (Def So )
WILL DOWNING Is This Love (GRPAVMG) 319 +26 30318 4 2911
GLADYS KNIGHT | Said You Lied (MCA) 295 +32 26706 3 281
KOFFEE BROWN After Party (Arista) 289 -14 44742 20 29/0 Breakers.
PUBLIC ANNOUNCEMENT John Doe (RCA) 221 +19 17030 . 2 2411
KIRK WHALUM F/WENDY MOTEN Real Love (Warner Bros.) 210 +4 17683 2 19/1 INDIA.ARIE
RAPHAEL BROWN Maybe (Arista) 192 -26 19979 5 15/0 Brown Skin (Motawn)
43 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs TOTARCAYSINGREASE!  OTACISTATIONSIADOS SHARY
ranked by tctal plays for the airplay week of Sunday 6/17-Saturday 6/23. Bullets appear on songs gaining plays or remaining fiat from 392/112 39/0 @
previous week_If two songs are tied in total plays, the song being played on more statiors is placed first. Breaker status is assigned to — e
songs reaching 350 plays or more for the first time. Songs below No. 20 are movad to recurrent after 20 weeks. Gvos_s lmpres_siqns ERICK SERMON
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission 3
from The Aroitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc. Music (Interscape)
- T TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
‘ New & Aclive 2 375/140 33/6 D
KIM WATERS Love Don't Love Nobody (Shanachie) USHER U Remind Me (LaFace/Arista) B TAMIA o
Total Plays: 100, Tota) Statxons 4, Adds: 1
JESSE POWELL Something In The Past (Silas/MCA) SILK We're Callin’ U (Elektra/EEG) Tell Me Who (Elektra/EEG)
ol bayes: 0 Sulkig . Ay d TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
Fai jor Hi
e 369/61 2711 1)
LEXI Conversation (Real Daal)
Total Plays: 77, Total Stations: 6. Adds.
E&E&Lg anExEEl ya&i I‘D Love Ya (Eaerest/EEG) Most Added is t.he tolal_numls)er of new adds gfﬁcially reported llo R&R
FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Aristz) WAYMAN TISDALE When | Opened Up My (Alanic) e v oo Bl oy, M ME o8 Page T
o) ) Stations: 4, Aads with I week-to-week Incri in total piays.
MAZE F/FRANKIE BEVERLY Teach Each Other (Warner Bros.) Weighes chartappors on RAR ONLINE MUSIC TRACKIG, ©

Total Prays: 125, Tl Sumes

5 A 1 Songs ranked by total plays

T i
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Country

KPLX And MCA Nab Awards

LON HELTOH
iﬁelmn@rmnb'm_ CEE

{1 Borchetta, House and Curb also honored

PLX/Dallas’ fortunes have soared since adopting ‘“The Wolf” persona in July 1998. In
tribute to that success, R&R readers have rewarded the pioneering station with three of

the four 2001 Industry Achievement awards in the radio category, including Station, PD

and MD of the Year. And, honoring continuing excellence in the record business, R&R readers
once again voted MC A/Nashville and Curb as the Platinum and Gold, respectively, Labels of the

Year.

Newcomers to the winners’ circle
include KPLX PD Brian Philips and
DreamWorks/Nashville head of pro-
motion Scott Borchetta. Making re-
turn appearances are Personality of
the Year Gerry House and Regional
Promoter of the Year Denise Roberts,
both of whom have been feted in their
respective categories in all four years
of the awards’ existence. Also repeat-
ing last year’s victory is KPLX MD
Cody Alan. Here’s to the winners!

Station Of The Year:
KPLX/Dallas

KPLX & KLIF VP/GM Lon Bason:
“Of the four major Station of the Year
awards bestowed on The Wolf this
year, it is most rewarding that the in-
dustry’s newspaper, R&R, has final-
ly recognized KPLX for the innova-
tive and fresh Country radio sound
and presentation created by Brian

Philips almost three years ago next
month.”

Program Director Of The Year:
Brian Philips, KPLX/Dallas
“All of us were absolutely thnlled
with the nomina-
tions. To take three
of the awards is |

high point for us. |1
It’s great to see the
little oI’ Wolf rec-
ognized in this era
of big consolidated
companies.

“A lot of people
looked at this sta-

Brian Phifips

tion as kind of a ‘test lab’ to try a few
new things for Country — from the
kind of music we play to the produc-
tion, positioning, marketing and atti-
tude. We’ve tried a lot of new things

Award Winners

Station: KMIX/Phoanix
MD: Cody Alan, KPLXDalles

Platinum Label: MCAMashville
Gold Label: Curb

Station: WS/ Nashilia
PD: Dave Kelly, WSIX/Nashville

Platinum Labal; MCAMasville
Gold Label: Curb

Station: WSIXMashville
FD: Larry Daniels, KNP hoanix

Label: MCA/Nashvilie

Past R&R Industry Achievement

PLOx: Coyote Calhoun, WAMZ Louisville
Personality: Garry Howse, WX Nashville
Label Exscutive: Bobby Kraig, Adsta/Mashville

Fegional Fromoter: Denkse Foberta, MCANashille

1999 Honorees

MOk Buddy Owens, KM Phosenix
Personaily: Gerry House, WSIX/Nashville

Label Executive: David Fabey, MCA/Nashvilla
Regional Promoter: Denese Aobaris, MCA/Nashville

1998 Honorees

MO Buddy Owens, KNI Phoanix
Parsonglity: Gerry House, WSIX/MNashvilla

Lakbeed Executhva: Ciavid Halay, MCAMashville
Regional Promoter: Denies Roberts, MCANashville

in the past three years, and the sta-
tion has really taken hold in the last
year or so.

“If anyone wants to read anything
into The Wolf winning these awards,
it should be that we did kind of shake
up the model for what a Country sta-
tion sounded like, and the audience
has responded accordingly. I would
encourage people not to fear change
or taking radical steps. In the end, it
all seems to come together.

“Maybe The Wolf getting these
awards is indicative of changing times
— one of those healthy innovative
periods a genre gets in where you
question everything that’s come be-
fore and try new things.”

Commenting on Alan’s being
named MD of the Year for the sec-
ond consecutive year, Philips noted,
“Cody has a great ear for music. He
doesn’t just open the mail and put the
label priorities on the radio. He’s a
real MD. He seeks out great music.
You usually find that in some of the
younger formats, but he’s one of the
few in Country who does it. To have
an MD like him is a golden thing.”

Music Director Of The Year:
Cody Alan, KPLX/Dallas

“To be awarded this for the second
yeat in a row is an awesome thrill. In
an industry that seems filled with cyn-
ics and pessimists,
can I say I still
love the music?
There’s a lot to [
smile about here
in Texas. At The
Wolf, we're still
finding smash hits
and appealing art-
ists to attract and
keep listeners. To
me, radio has al-
ways been a mag-
ical, ‘showbiz’ thing, meant to enter-
tain. A radio station and its music
should be an active part of people’s

_ lives, tapping emotions and perking up

cars. That’s why I love surprising peo-
ple with a song or artist I really be-
lieve in. It’s gratifying when the audi-
ence receives it, hears what I heard to
begin with, anc a hit happens. Thank-
fully, at The Wolf and Susquehanna, I
have the freedam to follow my gut on

|—§rm of the YEAR Country
=

thew

the station’s music and make the kind
of radio magic I dreamed of as a kid.”

Personality/Show Of The Year:
Gerry House, WSIX/Nashville

“I am told this award is from my
peers. Or it could be from Pier One
Imports. Either way, as my dear friend
R&R Publishet/CEO Erica Farber
once said to me, ‘Slip me a couple of
hundreds, and I can make sure you
win something.””

House who was on vacation the

e | week of the
awards (is it a co-
i incidence, or does
B he take this week

] off every year on

| purpose?), added,
“l am sorry I
#l missed my two fa-
1 vorite events —
Fan Fair and the
R&R convention.
I was in Mar-
rakech at the t:me — hucksters,
snake-oil salesmen and disoriented
beggars. Actually. maybe I didn’t miss
Fan Fair or the R&R convention.
Many, many, many, many thanks,
times four.”

Platinum Label Of The Year:
MCA/Nashville

MCA/Nashville Chairman Bruce
Hinton: “We have a very hard-work-
ing and dedicated staff, and for them
to have won for the fourth year is a
very special distinction.”

Commenting on MCA West Coast
Regional Denise Roberts’ winning in
the regional category for the fourth
consecutive year, Hinton added, “De-
nise certainly exemplifies the stan-
dard to which the entire promotion
team always aspires t0.”

Gold Label Of The Year: Curb

Curb VP/GM Dennis Hannon: “We
are pleased and honored to be select-
ed by the readers of R&R for this
award. It is always wonderful when
our artists are recognized for their tal-
ent, and our empioyees for their hard
work.”

Gerry House

PLATINUM

Label Executive Of The Year:
Scott Borchetta, DreamWorks/
Nashville

“Winning Country Label Executive
of the Year is a great accomplishment
not only for me, but also for this in-
credible staff. Ev-
eryone in the
trenches knows
that this is a team
effort. I'm most
proud of the re-
sults that this
team delivers ev-
ery week and the
great music and
artists that we
represent. This
award is for the
Dream Team!”

Scott Borchetta

Regional Promoter Of The Year:
Denise Roberts, MCA/Nashville

“This is incredible! [ only wish
there was an award for every one of
us who gets up to take a conference
call, flies to a city, puts in a day of
3 calls, reports to
| the national and
then covers a
show — because
& every single re-
B gional deserves it.
It’s a hard job,
il and it’s an incred-
ible job. It’s such
a rewarding mo-
ment when you
get to hear that
song you’ve been
working for so long finally make it
on the playlist in your hometown. 1
wouldn't trade that feeling for any-
thing, and every regional knows that
elation. That’s why we do it and love
it — for the music.

“I want to, once again, recognize
and thank the MCA staff. They're my
family, and I wouldn’t have won this
without them. And, most important-
ly, I want to thank Country radio.
Their workload just keeps getting big-
ger, but they still love the music, so
they take time for us and our artists.”

Denise Roberts

CUREB
RECORDS

wWWW americanradiohistorv com
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Thanks Radio

Thanks Radio

Thanks Radio

For the fourth consecutive year in a row you have voted

. DENISE ROBERTS
R&R’s Country Regional
4 Promotion
Executive Of The Year

MCA NASHVILLE
R&R’s Platinum Country
Label Of The Year

MCA

NASHVILLE
AumivEREAL WUt COMRANY.

2001 MCA Nashwille. a division of UMG Recordings, Inc.
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More Gountry On Its Way

L1 Nashville labels prepare to launch third-quarter album releases

c ountry’s third-quarter album-release schedule is highlighted by new projects from Toby Keith
— and Tracy Byrd, Martina McBride’s first greatest hits album and debut projects by several acts
currently riding the R&R Country chart.

DreamWorks/Nashville has as-
signed an Aug. 28 release date to
Keith’s Pull My Chain, the followup
to his Platinum How Do You Like Me
Now?! Currently on Brooks & Dunn’s
Neon Circus & Wild West Show tour,
Keith won multiple prizes at this
year’s Academy of Country Music
Awards. Pull My Chain has already
spawned the top-10 hit “I’'m Just
Talkin’ About Tonight,” and Dream-
Works/Nashville chief James Stroud
says the upcoming project solidifies
Keith’s status as one of country’s most
talented songwriters.

*“As a producer and as a label head,
I have never been involved with an
artist who has been so consistent as a
writer,” Stroud says. “This new record
is by far the best one yet. Song by
song, it is an amazing record. From a
producer’s and from a musician’s
standpoint, he kills me as a singer,
and he kills me as an enterta:ner. But
the thing that gets to my heart and my
soul quicker than anything is his writ-
ing. He is an amazing writer.”

McBride’s Greatest Hits arrives
Sept. 18, but RCA has already re-
leased the new track “When God
Fearin’ Women Get the Blues,” which
charted last week on the R&R Coun-
try chart. RCA is also planning the
July 24 release of Tracy Byrd’s Ten
Rounds, which features “A Good Way
to Get on My Bad Side,” his duet with
longtime friend Mark Chesnutt.

After moving to the Wamner Bros.
roster following the closure of Giant
Records, Blake Shelton continues to
build with his debut single, *“Austin.”
Shelton’s self-titled debut album is set
for July 31 release. Arista’s Carolyn
Dawn Johnson follows up her current
hit, “Complicated,” with the Aug. 7
arrival of her debut album, Room With
a. View. Capitol newcomer Cyndi
Thomson’s debut album, My World,
arrives July 31 and includes her hit
“What I Really Meant to Say.”

More New Music

Other debuts in the third quarter
include a self-titled project by
DreamWorks’ Mike Walker, who has
charted with *Honey Do.” Lyric
Street’s Kortney Kayle is currently on
the charts with “Unbroken by You.”
Kayle’s debut album, No Turning
Back, will be in stores Aug. 28.
DreamWorks is also preparing for the
Aug. 14 release of Rick Ferrell’s de-
but project, Different Point of View.
RCA vocal trio 3 Of Hearts’ self-titled

debut album will be released July 24.

Several established artists have
been working on new albums, too,
including MCA’s Chely Wright,
whose Never Love You Enough ar-
rives Sept. 11. Mark Wills’ new Mer-
cury album — still untitled — is
scheduled for Aug. 21 release. Andy
Griggs® Freedom, his sophomore
project for RCA, will be in stores
Sept. 11. Chad Brock’s new Wamer
Bros. album — title TBD — is set for
Sept. 25 release. Veteran honky-
tonker Gene Watson’s From the Heart
will be released Sept. 11 on RMG.
Kenny Rogers’ Circle of Friends ar-
rives July 31 on Dreamcatcher, which
has also assigned a July 10 in-store
date to No Boundaries, an album by
guitarist Randy Dorman.

Singer-songwriter Kim Fox’s first
solo album, Nothin' 1o Lose, arrives
Sept. 25 on Shell Point Records. Con-
federate Railroad and Danni Leigh
have segued to Audium, with the
Railroad’s Unleashed due Aug. 21.
Leigh is working on her new album
with producers Dwight Yoakam and
Pete Anderson. Set for Sept. 25 re-
lease, the title is still to be deter-
mined.

Aaron Tippin’s holiday album is set
to arrive Sept. 11 on Lyric Street.
Coinciding with that release date, the
label will also be releasing A Lyric
Street Christmas, a compilation fea-
turing tracks by Tippin, SHeDAISY,
Rascal Flatts and Sonya Isaacs.

Various Artists

At least three “various artist”
projects are noteworthy. Mercury’s
Lost Highway imprint will release
Down From the Mountain, the
soundtrack to a concert film produced
last year at Nashville’s Ryman Audi-
torium. Set for July 24 release, it fea-
tures live performances of music from
the film O Brother, Where Art Thou?
The concert, which is being released
nationally as a theatrical film, marked
one of the last public appearances by
its host, singer-songwriter John Hart-
ford, who died recently.

MCA's Earl Scruggs & Friends is
set for Aug. 1 release. The project
features the bluegrass banjo pioneer
performing with a cast that includes
Elton John, Dwight Yoakam, Billy
Bob Thornton, Travis Tritt, St:ng,
Vince Gill, Rosanne Cash, Leon
Russell, John Fogerty, Johnny Cash
and Marty Stuart.

In conjunction with the Profes-

sional Bullriders Association, Epic
will be releasing the all-star Dancing
With Thunder on Aug. 28. The com-
plete list of participating artists hasn’t
been finalized, but it will include
Trace Adkins. Billy Ray Cyrus re-
corded his new track for the project
last week. The compilation will also
serve to launch Sony/Nashville’s new
act, Wild Horses.

The List

As always, keep in mind that al-
bum-release dates are subject to
change — and that you shouldn’t nec-
essarily attach any significance when
this happens. That said, here’s a re-
lease schedule for most of Nashville’s
major and independent country labels.

July 10: Randy Dorman, No
Boundaries (Dreamcatcher).

July 24: Tracy Byrd, Ten Rounds
(RCA); 3 Of Heants, 3 Of Hearts
(RCA); Dale Watson, Every Song [
Write Is for You (Audium); Various
Artists, Down From the Mountain
(Lost Highway).

July 31: Kenny Rogers, Circle of
Friends (Dreamcatcher); Blake
Shelton, Blake Shelton, Warner Bros.;
Cyndi Thomson, My World (Capitol).

August 7: Carolyn Dawn Johnson,
Room With a View (Arista); Various
Artists, Earl Scruggs & Friends
(MCA).

August 14: The Derailers, Here
Come the Derailers (Lucky Dog);
Rick Ferrell, Different Point of View
(DreamWorks).

August 21: Confederate Railroad,
Unleashed (Audium); Mark Wills,
TBD (Mercury).

August 28: Toby Keith, Pull My
Chain (DreamWorks); Various Art-
ists, Dancing With Thunder (Epic).

September 11: Deryl Dodd, DD
(Lucky Dog); Deryl Dodd, Pearl
Snaps (Lucky Dog); Andy Griggs,
Freedom (RCA); Kortney Kayle, No
Turning Back (Lyric Street); Aaron
Tippin, Christmas album, titte TBD
(Lyric Street); Gene Watson, From the
Heart (RMG); Chely Wright, Never
Love You Enough (MCA); Various
Artists, Lyric Street Christmas (Lyric
Street).

September 18: Martina McBride,
Greatest Hits (RCA).

September 25: Chad Brock, TBD,
Warner Bros.; Kim Fox, Nothin’ to
Lose (Shell Point); Danni Leigh, TBD
(Audium); Mike Walker, Mike Walker
(DreamWorks).
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Blake Shelton

NEW ARTIST FACT FILE

Current Single: “Austin”

Current Album, Label: Biake Sheiton, Wamer Bros.
(July 31 release)

Influences: Earl Thomas Conley

Background

Ada, OK native Blake Shelton made his professional singing debutas a
teenager ata local Opry-type stage show. Shelton tells R&R, “l guess | had
so many family members and friends who came to -
waich me, they made me a regular on the show. | did
alittle bit of everything, but it was always solid country
stuff.”

In Oklahoma, Shelton met Mae Boren Axton, a
Nashville songwriter and entrepreneur who was best
known for writing Elvis Presley’s “Heartbreak Hotel.”
Axton heard Shelton performwhen she retumed toher
home state to receive an award. After the show she
told Shelton that he had talent but urged him to move
to Nashville if he was serious about a music career.
“For somebody in the music industry to tell me they
thought | had a shot was alithe confidence | needed to
make the move,” Shelton recalls. Two weeks after
graduating from high school, the 17-year-old arrived in Nashville in 1994.

“| called Mae when | got here and asked her what | could do,” Shelton
says. “She said, 'Well, you can paint my house.’ For two weeks, | painted
her house. What tumed out to be cool was that her son, Hoyt, was living
there on his bus.” In his spare time Shelton soughtadvice from Hoyt Axton,
who had written hits such as Three Dog Night's “Never Beento Spain” and
“Joy to the World.”

Blake Shelton

The Move

After his house-painting job was finished, Shelton found steady work at
Balmur Music Publishing, in its tape-copying department. “For about four
months | did probably the worst job of tape copying in the history of all the
publishing companies in Nashville,” Shelton admits. “When a songwriter
would come in with a new song, | was making myself a copy to listen to.”

Shelton began collaborating with Nashville songwriter Michael Kosser,
who began playing their tapes for Bobby Braddock, whose songwriting
credits include George Jones’ “He Stopped Loving Her Today” and Tracy
Lawrence's “Time Marches On.” After they met, Braddock and Shelton
secured a production deal at Sony ATV Tree Music Publishing.

Braddock seldom becomes involved in producing a new artist. “He's
never told me this, but | think Bobby does what he does because he loves
great music,” Shelton says. “He's one of the most successful songwriters
in the history of Nashville. What's he doing putting up with all this record-
company stuff and spending so much time with me? He spent three years
on this project, time he could have spent writing songs.”

The Deal

Shelton’s demo finally got the attention of Giant/Nashville executives
Doug Johnson and Debbie Zavitson. When they expressed interest in
signing him, Shelton recalls, *I said, 'Somebody's offering me arecord deal,
so let's justdo it.”

In recording his debut album with Braddock, Shelton says, “We just
wanted to make the best album we could.” Sheiton estimates that he's
written 700 songs, but the album contains no collaborations between him
and Braddock. “We've kept that separate,” Sheiton says. “We didn't try to
write the whole album ourselves.” Shelton has four originals on the album,
with Braddock contributing two songs.

After months of rumors predicting its demise, Giant shut its doors earlier
this year just as Shelton released his first single, “Austin.”“I'd been stressed
out about Giant closing for a long time,” he says. “Even back when I first
signed, the word on the streetwas, 'Giant's goingtoclose.’ Finally, around
CRS this year, everybody knew. My world was justfalling down around me,
as far as everything we’d worked for all this time. The Friday that Giant
closed its doors, the next Monday, my record came in at No. 47 in R&R. |
thought, 'It's over now, but at least | had a record chart.”

Johnson soon arranged a meeting with Wamer Bros./Nashville
President Jim Ed Norman, who was absorbing part of the Giant roster.
Shelton says, “They justembraced me with open arms. The promotion staff
picked up the ball and are kicking down walls for me.”

‘Austin'

Shelton says, “ used to get frustrated because my release date kept
getting pushed back, but that gave us time to find new songs for the album.
If we had come out when it was originally planned, we wouldn’t have had
'Austin.’ I'm sure glad things worked out the way they did.”

“Austin” was written by David Kent and Kirsti Manna. “Fm convinced
they could have gotten a huge star like Tim McGraw to record that song,”
Shelton says. “I'll never be able to thank them enough. We had already
finished the album when we found this song. | was floored when | heard it.
I've never heard a love song where people are playing phone tag.”

Shetton has been assembiinga band and plans to continue emphasizing
appearances at station-sponsored events in the months to come.
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Country Top 50

el June 29, 2001
VR WEEK  ARTIST TITLE LABELLS) O TS "‘P%%gcg'%"s T st Most Added.
8 ARTISTTITLE LABEL(S) ADDS
@ LONESTAR I'm Already There (BNA) 29615 5957 669395 13 1490 | gRooKs & DUNN Only In America (Arista) 51
©  SARA EVANS | Gould Not Ask For More (RCA) 27878 5681 621784 20 150/0 | MARTINA MCBRIDE When God Fearin' Women... (RCA) 43
3 TIM MCGRAW Grown Men Don't Cry (Curb) 25567 5117 577847 15 149/0 | DIXIE CHICKS Heartbreak Town (Monument) 34
O MONTGOMERY GENTRY She Couldn’t Change Me (Columbia) 24973 5092 555038 22 150/0 | MARK MCGUINN That's A Plan (VFR) 23
) GARY ALLAN Man Of Me (MCA) 23
© GEORGE STRAIT If You Can Do Anything Else (MCA) 22832 4679 506221 18 14700 | bhiL VASSAR Six-Pack Summer (Arista) 15
§ @  ALAN JACKSON When Somebody Loves You (Arista) 22814 4642 508664 18 148/0 | LAY WALKER If You Ever Feel Like Lovin’ (GiantW8) 12
© JAMIE O°NEAL When | Think About Angels (Mercury) 21469 4440 470966 15 148/2 | ANDY GRIGGS How Cool Is That (RCA) 11
© BRAD PAISLEY Two People Fell In Love (Arista) 213711 4386 473174 16 150/0 | JEFF CARSON Real Life (I Never Was...) (Curb) 1
© @ TOBY KEITH I'm Just Talkin' About Tonight (DreamWorks) 18391 3647 423545 7 149/ | 'ERP CLARK Getting There (Mercury) 10
” @ KEITH URBAN Where The Blacktop Ends (Capitol) 17612 3529 400384 12 145/0
1 FAITH HILL There You'll Be (Warner Bros.) 17169 3432 391515 7 142/0
1 @®  JO DEE MESSINA Downtime (Curb) 17123 3458 388130 13 148/0
1 ®  BLAKE SHELTON Austin (Warner Bros.) 16734 3404 374806 11 143/5
13 @ CHRIS CAGLE Laredo (Capitol) 14958 3089 328981 20 142/4 Most",g;’c,;gased
® RASCAL FLATTS While You Loved Me (Lyric Street) 14497 2948 32947 15 141/0 fons
% @  LEE ANN WOMACK Why They Call It Falling (MCA) 12728 2554 289666 12 140/2 | ARTST TME UBELS i
8 @® CYNDI THOMSON What | Really Meant To Say (Capitol) 11497 2348 256656 14 134/1 | BROOKS & DUNN Only In America (Arista) +2823
’ 2363 14 1271 BLAKE SHELTON Austin (Warner Bros.) +2415
e T BYHDWAY CHESNUTT A GoodWay T Ge OV Ny (04 10800 200 701999 15 g | IBKETHIm i Tk . (i)
g & = : BB ERSI0 SR Y JAMIE O'NEAL When | Think About Angels (Mercury) +1400
DARRYL WORLEY Second Wind (DreamWorks) 10302 2164 222417 13 134/0 | pIAMOND RIO Sweet Summer (Arista) +1385
2 @ DIAMOND RIO Sweet Summer (Arista) 8284 1723 183605 8 113/3 | DIXIE CHICKS Heartbreak Town (Monument) +1346
2 2 KENNY ROGERS There You Go Again (Dreamcatcher) 8264 1739 176421 23 118/0 gsﬁolg‘mﬁ; LCOl'e'do’f\‘Zt \zsk FOf%g;e nﬁ@i’)‘) *}3;3
I, ov oman (Columbi +
) @  SONS OF THE DESERT What | qu.nght (MCA) 7185 1495 158115 20 11473 KEITH URBAN Where The Blacktop Ends (Capitol) +1032
@ TAMMY COCHRAN Angels in Waiting (Epic) 6941 1459 147310 14 113/6 | pHIL VASSAR Six-Pack Summer (Arista) +985
» @  SHEDAISY Stilt Holding Out For You (Lyric Street) 6876 1411 154142 1 115/4
u @ CAROLYN DAWN JOHNSON Complicated (Arista) 6845 1454 146988 11 110/5
@  TRICK PONY On A Night Like This (H2E/WB) 6078 1276 130565 9 103/7
Breaker @  PHIL VASSAR Six-Pack Summer (Arista) 5924 1213 130589 4 104/15 Most Increased
» @  MARK WILLS Loving Every Minute (Mercury). 5424 1132 119972 1 10473 Pla ys -
€ CHARLIE RDBISDN | Want You Bad (Columbia) 4762 984 105767 15 92/1 eI ol
3 € ANDY GRIGGS How Cool Is That (RCA) 4692 1023 98519 8 86/11 BROOKS & DUNN Only I America (Arista) =
@ CLARK FAMILY EXPERIENCE Standin’ Still (Curb) 4325 889 95452 8 942 BLAKE SHELTON Aust);n (Warner Bros.) +489
a €@ BROOKS & DUNN Only In America (Arista) 4315 805 106215 2 89/51 | JAMIE O’NEAL When | Think About Angels (Mercury) +313
u €@ WARREN BRDTHERS Where Does It Hurt (BVA) 4040 869 86188 6 101/8 | TOBY KEITH I'm Just Talkin® About... (DreamWorks). +279
[ DIAMOND RI0 Sweet Summer (Arista) +277
@ g:ELleV;::E:I Nevgrf t\o\\;: e E';Ol;gh ZMCA) 3320 3% :gggg g ng DIXIE CHICKS Heartbreak Town (Monument) ~ +273
. B A il el ) o SARA EVANS | Could Not Ask For More (RCA)  +243
® €@  JEFF CARSDN Real Life (I Never Was...) (Curb) 3653 747 79791 7 81/11 | TRAVIS TRITT Love Of A Woman (Columbia) +233
@ @  MIKE WALKER Honey Do (DreamWorks) 2779 580 63284 7 64/5 RASCAL FLATTS While You Loved Me (Lyric Street) +207
x @ JESSICA ANDREWS Helplessly, Hopelessly (DreamWorks) — 2132 454 46195 4 62/6 | PHIL VASSAR Six-Pack Summer (Arista) +199
© @  BILLY RAY CYRUS Southern Rain (Monument) 1919 427 38783 5 5413
@ DIXIE CHICKS Heartbreak Town (Monument) 1782 356 40932 1 51/34
s @  MARTINA MCBRIDE When God Fearin’ Women Get... (RCA) 1777 368 39128 2 61/43
@® MEREDITH EDWARDS The Bird Song (Mercury) 1327 312 26130 ] 49/2
@ a4 BILLY GILMAN She’s My Girl (Epic) 1259 286 25973 5 36/0 Breakers.
@ s DWIGHT YOAKAM [ Want You To Want Me (Reprise/W/B) 1156 23 26335 5 22/0 PHIL VASSAR
) @ MARK MCGUINN That's A Plan (VFR) 1051 227 22108 3 39/23 Six-Pack Summer (Arista)
@ KORTNEY KAYLE Unbroken By You (Lyric Street) 970 215 20159 4 36/2 69% of “ﬁ;’:ﬁ;;'f’,;n‘"; snz(91-% stations)
4 @ RADNEY FOSTER W/PAT GREEN Texas In 1880 (Dualtone) 940 128 31459 2 ri v
s @ COLEY MCCABE Who | Am To You (RCA) 929 204 19252 3 250 . E:",E'% I‘JNE':L%': -
@ GARY ALLAN Man Of Me (MCA) 784 143 19469 1 29/23 62% of our reporters on it (93 stations)
150 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radlo Networks. Songs 5 Adds © Moves 32-35
ranked by total points for the airplay week of Sunday 6/17-Saturday 6/23. Bullets appear on songs gaining points/plays or remain- -
ing flat from previous week. If two songs are tied in total points/plays, the song being played on more stations is placed first. Breaker Most Added is the total number of new adds officially reported to R&R
status is assigned to songs achieving airplay at 60% of reporter base for the first time. Songs that are down in points/plays for three by each reporting station. Songs unreported as adds do not count
consecutive weeks and below No. 1 are moved to recurrent. Gross Impressions equals Average Quarter Hour Persons times ";"“'d. overall lotal stations playing a song. Most Increased Points/
numbgrrhor' Kuz;yts (ﬂrges 100). )A\é;erzaogoe1 Q;;gelr Hour Persons used herein with permission from The Arbitron Company {Copyright P;\:‘fs'};lls. ;r;e songs with the greatest week-lo-week increases in lotal
2001, The Arbitron Company). 5 nc. -
! Co ;
e L= 680 Heinberg St, Pensacola, FL 32501 « PO. Box 1753 Pensacola, FL 32598
Vinyl Bumperstrips/Decals » Static Cling Window Stickers » Wristickets « Safety Strips
Scratch-Off Games « Membership Cards * Barricade Tape * Cassette Labels
Temptoos-Temporary Tattoos « And Much More!
' Set-up Charges and Printing Plates on "ALL" Existing Designs! '
FREE* 1-600-481-7669 or 18504387334 [~ DU = A
Fax 85C-434-0192 or E-Mail: thelabelco@aolcom
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added -
TOTAL STATIONS/ TOTAL TOTAL ARTISTTITLE LABEL(S} ADDS
ARTISTTITLE (LABEL) ADDS PONTS  PLAYS L L % 22 i " MARTINA MCBRIDE When God Fearin’... (RCA) 10
. BROOKS & DUNN Only In America (Arista) 9
JESSICA ANOREWS Helplessly... (DreamWorks) 21/0 830 255 ] 0 1] 2 15 4 MARK MCGUINN That's A Plan (VFR) 7
) . DIXIE CHICKS Heartbreak Town (Monument) 7
BROOKS & DUNN Only In America (Arista) 279 1148 357 0 1 1 3 13 9 GARY ALLAN Man Of M (VCA) 3
MARY CHAPIN CARPENTER Simple Life (Columbia)  1/0 74 20 0 0 0 1 0 0 | CLAY WALKER If You Ever Feel Like Lovin' (GiantWB) 3
5 o PATTY LOVELESS Strong Heart (Epic, 3
CLARK FAMILY EXPERIENCE Standin’ Still (Curb) 141 588 172 0 0 0 2 8 4 | TAMMY COCHRAN Ange?s ana(itiﬁg)(Epm) 2
TERRI CLARK Getting There (Mercury) 72 131 45 0 0 0 0 3 4 | WARREN BROTHERS Where Does It Hurt (BIA) 2
BILLY RAY CYRUS Southern Rain (Monument) 2
TAMMY COCHRAN Angels In Waiting (Epic) 21/2 816 245 0 0 1 2 12 6 | TERRI CLARK Getting There (Mercury) 2
NEAL COTY Right Down... (Mercury) 21 37 10 0 0 0 0 0 ? JOE STAMPLEY Somewhere Under The Rainbow (Fpic) 2
DIAMOND RIO Sweet Summer (Arista) 32/0 1892 578 0 0 1 14 15 2
DIXIE CHICKS Heartbreak Town (Monument) 1377 374 118 0 0 1 2 2 8
MEREDITH EDWARDS The Bird Song (Mercury) 30 123 3 0 0 0 0 3 0
SARA EVANS | Could Not Ask For More (RCA) 33/0 3803 1187 3 8 16 3 2 1
BILLY GILMAN She’s My Girl (Epic) 6/0 141 42 0 0 0 0 2 4
GREEN & MORROW Texas On My... (Crystal Clear) 110 14 4 0 0 0 0 0 1
ANDY GRIGGS How Cool Is That (RCA) 23/0 1062 320 0 0 1 3 13 6
FAITH HILL There You'll Be (Warner Bros.) 33/6 3006 922 0 4 9 17 3 0
ALAN JACKSON When Somebody Loves You (Arista) 33/6 3393 1045 1 7 15 3 3 4
CAROLYN DAWN JOHNSON Complicated (Arista) 251 1199 381 0 0 0 8 12 5 Most Increased
KORTNEY KAYLE Unbroken By You (Lyric Street) 40 67 19 o 0 0 0 0 4 Points -~
POINT
TOBY KEITH I'm Just Talkin'... (DreamWorks) 330 2694 824 1 1 3 22 6 0 | ARTIST TME LABELS) .
. i . BROOKS & DUNN Only In America (Arista) +623
KINLEYS You're Still Here (Epic) 40 140 42 0 0 0 0 4 0 | WARTINA MCBRIDE When God Fearin.. (RCA)  +atl
LONESTAR I'm Already There (BNA) 33/0 4048 1253 3 12 14 4 0 0 | CYNDITHOMSON What | Really Meant To Say (Capitol) +297
PHIL VASSAR Six-Pack Summer (Arista) +294
COLEY MCCABE Who | Am To You (RCA) 110 2 21 0 0 0 1 0 0 | TRAVIS TRITT Love Of A Woman (Columbia) +275
. MARK MCGUINN That's A Plan (VFR) +269
TIM MCGRAW Grown Men Don't Cry (Curb) 29/0 2754 861 1 5 1 5 6 1 BLAKE SHELTON Austin (Warner Bros } 268
MARK MCGUINN That's A Plan (VFR) 1477 415 132 0 0 0 0 7 7 SONS OF THE DESERT What | Did Right (MCA) +248
i ) JESSICA ANDREWS Helplessly... (DreamWorks) ~ +204
MONTGOMERY GENTRY She Couldn't... (Columbia) ~ 33/0 3859 1194 3 9 13 7 1 0 DIXIE CHICKS Heartbreak Town (Monument) +197
NICKEL CREEK When You Come ... (Vanguard) 10 57 15 0 0 0 0 1 0
JAMIE O’NEAL When | Think About Angels (Mercury) 33/0 3648 1139 3 7 12 9 2 0
BRAD PAISLEY Two People Fell In Love (Arista) 33/0 3764 1172 3 7 14 9 0 0
CHARLIE ROBISON | Want You Bad (Columbia) 15/0 545 1M1 0 0 0 0 13 2
KENNY ROGERS There You Go Again (Dreamcatcher) 15/0 1004 305 0 0 2 5 6 2
BLAKE SHELTON Austin (Giant/WB) 32/0 2657 835 0 5 4 15 7 1
SONS OF THE OESERT What | Did Right (MCA) 301 1837 568 0 1 2 12 10 5
TRICK PONY On A Night Like This (H2E/WB) 241 1444 432 0 1 1 8 10 4
TRAVIS TRITT Love Of A Woman (Columbia) 231 1002 313 0 0 0 4 14 5
KEITH URBAN Where The Blacktop Ends (Capitol) 330 2787 8% 1 1 7 11 1 0 Most F{;'c"eased
PHIL VASSAR Six-Pack Summer (Arista) 201 1508 485 0 0 3 6 17 3 ays o
CLAY WALKER 1f You Ever Feel... (Giant/WB) 3 22 68 0 0 0 2 2 I Ty
BROOKS & DUNN Only in America (Arista) +189
MIKE WALKER Honey Do (DreamWorks) 12/0 545 164 0 0 0 3 7 2 | MARTINA MCBRIDE When God Fearin’... (RCA)  +126
CYNDI THOMSON What | Really Meant To Say (Capitol) +98
WARREN BROTHERS Where Does It Hurt (BNA) 1972 771 226 0 0 0 1 13 5 BLAKE SHELTON Austin (Warner Bros.) 95
ELBERT WEST Diddley (Broken Bow) 81 265 75 0 0 0 0 6 2 SONS DF THE DESERT What | Did Right (MCA) +86
. ) PHIL VASSAR Six-Pack Summer (Arista) +86
MARK WILLS Loving Every Minute (Mercury) 21/0 101 294 0 0 1 4 1 5 MARK MCGUINN That's A Plan (VFR) +83
ANN \ i 0 2 19 9 2 | TRAVIS TRITT Love Of A Woman (Columbia) +81
LEE WOMACK Why They Call It Falling (MCA) 32/0 2215 680 0 JESSICA ANDREWS Helplessly... (DreamWorks) 7
OARRYL WORLEY Second Wind (DreamWorks) 30/0 1758 551 0 0 2 12 16 0 DIXIE CHICKS Heartbreak Town (Monument) +61
KEITH URBAN Where The Blacktop Ends (Capito/) ~ +50
CHELY WRIGHT Never Love You... (MCA) 251 1034 306 0 0 0 2 18 5 | \appew pROTHERS Where Does It Hurt (BNA) 48
TRISHA YEARWOOO | Would've Loved You... (MCA) 310 1965 606 0 0 3 15 12 1 | GARY ALLAN Man Of Me (MCA) ) +43
RASCAL FLATTS While You Loved Me (Lyric Street}) +38
OWIGHT YOAKAM | Want You To... (Reprise/WB) 10/0 460 141 0 0 0 2 7 1 CAROLYN DAWN JOHNSON Complicated (Arista) ~ +30
p— . JEFF CARSON Real Life (i Never Was...) (Curb) +30
33 Country Indicator reporters in markets 124-202. Songs ranked aiphabetically for the airplay week of Sunday 6/17-Saturday 6/23. JD DEE MESSINA Downtime (Curb) +27
©2001, R&R Inc. TRICK PONY On A Night Like This (H2E/WB) +27
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Bullseye Country Callout

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 29, 2001

BucLsevee song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 3-9.

TOTAL
ARTIST Title (Label) LIKEALOT  POSITIVE MEUTRAL  FAMILIARITY  DISLIKE BURN Qul Is
A

LONESTAR I'm Already There (BNA) 435% 76.3%  15.0% 97.3%  2.3% 3.3% LLOUT™

BLAKE SHELTON Austin (Giant/Wg) 375% 723% 15.8% 93.0%  3.8% 1.8%

ALAN JACKSON When Somebody Loves You (Arista) 37.5% T1.3%  19.0% 93.0%  3.5% 3.8% ‘;I‘,";l""‘ of the Week:

KENNY ROGERS There You Go Again (Dreamoatcher) 285% T1.0%  19.5% 93.3%  3.0%  4.8% o 3 e TR

CHRIS CAGLE Laredo (Capitol) 27.5% 70.2% 21.0% 83.3% 4.5°79 ,ZL-E./.;‘ mer are you planning on taking a va-

JAMIE O’NEAL When | Think About Angels (Mercury) 35.0%  69.3%  19.0%  93.0%  7.3%  2.5% | cation? If so. how are you getting

BRAD PAISLEY Two People Fell In Love (Arist 31.3%  67.5%  26.3%  08.0%  2.0%  2.3% | oeic’ More: shis iswave one, with
60p ove (Arista) eli/0 e HEii/0 =Sl L 370 1 200 country radio listeners. Nexi

DARRYL WORLEY Second Wind (DreamWorks) 25.0% 67.3% 22.5% 97.0% 4.8% 2.5% week, wave iwo will add another 200

TIM MCGRAW Grown Men Don't Cry (Curb) 32.0% 63.8%  24.3% 96.3%  3.8%  4.5% | liseners

FAITH HILL There You'll Be (Warner Bros.) 30.8% 63.8%  225% 955%  b6.3%  3.0% | Tetal Sample

" Driving: 47%
TRISHA YEARWOOD | Would've Loved You Anyway (MCA) 30.3% 63.8%  238% 95.0%  53%  23% | e 13%

TAMMY COCHRAN Angels In Waiting (Epic) 29.5% 63.5%  25.0% 96.5%  3.8% 4.3% | Staying Home: 40%
GEORGE STRAIT If You Can Do Anything Else (MCA, 26.8% 63.0%  24.3% 06.3%  3.0%  6.0% | P1 Listeners
SONS OF THE DESERT What | Did Right (MCA) 17.8% 63.0% 22.3% 93.8%  4.0% 4.5% |Dovne R
SARA EVANS | Could Not Ask For More (RCA) 343% 628% 26.0% 99.0%  53% 5.0% g aig

LEE ANN WOMACK Why They Call It Falling (MCA) 225% 61.3%  23.5% 94.0%  55%  3.8% | pas Listeners
MONTGOMERY GENTRY She Couldn’t Change Me (Columbia)  248%  61.80% 30.8%.  96.5% 25% 2.3% | Driving:51%
SHEDAISY Still Helding Out For You (Lyric Street) 2.8% 60.8%  21.3% 89.8%  6.3% 1.5% [Cnet®
RASCAL FLATTS While You Loved Me (Lyric Street) 28.0% 60.5%  30.0% 96.5%  1.8%  4.3% I\‘I‘Z'e"g ome:
CYNDI THOMPSON What | Really Meant To Say (Capitol) 205% 50.5%  30.0% 96.0%  3.0% 3.5% | Driving: 499
KEITH URBAN Where The Blacktop Ends (Capitol) 21.8% 59.5%  19.3% 92.8% 10.0% 4.0% | Flying: 13%
CHARLIE ROBISON | Want You Bad (Columbia) 19.0% 58.6%  255% 91.0%  55%  2.0% | StayingHome:38%
JO DEE MESSINA Downtime (Curb) 203% 57.0% 25.8% 95.0%  5.5% 6.8% |rerae
ANDY GRIGGS How Cool Is That (RCA) 205%  56.5%  33.0% 100.0%  7.5%  3.0% | piying 129
TRICK PONY On A Night Like This (Warner Bros.) 19.3% 55.8%  29.3% 97.8%  5.0% 1.8% | StayingHome: 43%
MARK WILLS Loving Every Minute (Mercury) 15.8%  51.8% 31.5%  89.8% 53% 1.3% | 253

TOBY KEITH 'm Just Talkin' About Tonight (Dreamorks) 20.8% 50.8%  28.3% 97.5% 14.3%  4.3% g’\{ivr:;,g;;‘;%

T. BYRD/M. CHESNUTT A Good Way To Get On My Bad Side (RCA) 23.3%  48.5%  26.0%  97.8%  17.5%  5.8% | suying Home: 37%
WARREN BROTHERS Where Does It Hurt (BNA) 18.0% 45.8%  18.3% 67.8%  2.8%  1.0% | 3544

CAROLYN DAWN JOHNSON Complicated (Arista) 16.3% 425%  32.0% 91.3% 11.8%  50% | Driving 51%
DIAMOND RIO Sweet Summer (Arista) 18% 395%  23.3% 68.3%  3.8% 1.8% gi‘y'l'ng"f)mM o
THE CLARK FAMILY EXPERIENGE Standin’ Still (Curb) 12.0% 393%  25.0% 69.8%  4.0% 15% | -
PHIL VASSAR Six-Pack Summer (Arista) 12.3% 39.0% 16.3% 51.8% 4.5% 2.0% Driving: 42%

JEFF CARSON Real Life (Curb) 13.5% 34.5%  125% 50.8%  3.5% 0.5% | Flying: 14%
CHELY WRIGHT Never Love You Enough (VCAJ 13.0% 30.6%  21.3% 61.8%  55%  4.3% | StyingHome 4%

Totat sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with 2ach respondent. Scores are: a)! Like It A Lot, In Fact It's One Of My Favorites b)
i Like It ¢)it's Okay..Just So-So0 d) I Don't Like It e)I'm Tired Of Hearing It On The Radio f) 1 Don't Recognize It. To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample
is composed of 400 25-54 year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3 each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, OC., Harrisburg, PA., Providence,
Rochester, NY., Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI., Ft Wayne, IN., Rockford, IL., Indlanapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafavette LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Bolse, Denver, Monterey-Salinas. © 2001 R&R Inc. © 2001 Bullseye Marketing Research Inc.
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Jolie & The Wanted
Jolie & The Wanted (Dreamworks)

Lead vocalist Jolic Edwards serves as the focal point of Jolie
& The Wanted, but she’s quick to emphasize that her bandmates
are her equals. *When you see this band live, you'll under-
stand how important performance and entertainment value are
to us.” she explains. “My favorite place to be, besides being
with my family, is on a stage. And when I go see a live per-
formance, the thing I always look for is a real relationship
among the players. We all feel that way. and that’s why we're working together.” Edwards
was part of a rock band while attending high school in Omaha. “I tried to put the music
down after I got married and had my first baby.” she says. “Then my wonderful husband
came to me and said, *You are an incredible wife and mother, but [ think you'd be a happier
wife and mother if you were singing.” He started taking me to Nashville on a monthly basis.
and we recorded a few songs. We did the only thing we knew how to do, which was to put
a little package together.” Signed to DreamWorks in 1999, Edwards filled out the band
after producer Dann Huff introduced her to guitarist Phil Symonds, who then contacted two
of his college buddies — guitarist Jonathan Trebing and keyboardist Steve King. Before
long, bassist Ethan Pilzer and drummer Andy Hull completed the band. Edwards says,
“What's neat about this group is, in a kind of ironic way, I'm the newest member. They'd all
played together previously or always wanted to play together. They all had admiration for
each other, and this was the ideal opportunity to turn that into something real.” Describing
the band’s sound. Symonds says, “The band has elements of so many musical styles, which
is really cool. Everybody's not just listening to country, everybody’s not just listening to
rock. Everybody has their own influences, and they all come out in the mix.”

,— n|

BIG FRIEND |-
While promoting his new Arista/Nashville album, Part II, Brad Paisley enjoyed some
downtime at the WQYK/Tampa studio with one of the city’s favorite celebrities, Tampa
Bay Buccaneer Jerry Wunsch. Pictured are (l-r) Arista/Nashville's Jeri Detweiler, WQYK
PD Eric Logan, Paisley, Wunsch and Wunsch's wife, Melissa.

= = e = WE B R e ]

Lila McCann

Complete (Warner Bros.)
Much has changed in Lila McCann’s life since the 1999 re-
lease of her sophomore album, Something in the Air. For one
thing, she graduated from a Tacoma, WA high school and moved
to Los Angeles. And with her third atbum. Complete, McCann
segues to the Warner Bros. imprint following the demise of
Asylum Records. Producer David Malloy shared McCann’s
vision for recording a more mature atbum. “As an artist. it
was time for me to explore something new,” McCann says. “I've always sung sweet
little ditties. Going in the studio this time, I wanted to sing songs that I thought were
appropriate for me at this time in my life. I wanted more of a challenge, and that ultimately
led to working with a new producer. When [ met with David Malloy, I got a really good vibe
from him. He said, ‘Lila, I think we can take your voice places that you haven’t gotien 10
take it before.” I've never felt completely comfortable in the studio, where I could just let go
and sing the heck out of a song before. David nurtured that in me.” She adds, “Every time
1 record a new album. I’m able to go further. because I know more about myself. There are
certain things I didn’t want to sing about when [ was 14. [ like being able to grow with each
album and sing songs truly from my heart as I'm feeling now.” The album contains the
single “Come a Little Closer,” as well as the new one, “Because of You,” which goes for
adds July 16. McCann says. “Whether they’re my age or older, [ think women will relate to
this song. It’s about thinking you don’t have the strength to fall in love again. but then you
meet someone who completely changes your mind — and he’s not exactly the guy you had
in mind. There are so many things as women that we look for in a man. When you actually
fall in love, half the things on your list aren’t there. and you just love the man for who he is

and the way he treats you.”

c -0 - U

FLASHBACK

@ YEAR AGO

*No.I: “Yes!” — Chad Brock (third week)

rs\ YEARS AGO

*No. I: “Home” — Alan Jackson

YEARS AGO

* No. I: “Don’t Rock The jukebox” — Alan jackson

@ YEARS AGO

* No. I: “Rockin’ With The Rhythm Of The Rain” — The Judds

* No. I: “l Was Country..”” — Barbara Mandrell (second week)

@YEARS AGO

* No. I: “All These Things” — Joe Stampley

SNIFF. SNIFF.

SNIFF.

SMELLS LIKE MONEY!

Promotions and sales departments will salivate over our trips. That’s a good thing.
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! 615.269.0039 Tel

) 615.269.8677 Fax

. www.whatatripil.com
shat A Tnp!

the incredible trip company

includes over 600 stations in almost as many formats. We’'re obedient to !

our word and your budget. And your winners will have a blast!
grace@whatatripil.com
darlene@whatatripil.com
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Country

New & Active

TERRI CLARK Getting There (Mercury)
Total Stations: 29, Adds: 10. Points: 713, Plays: 150 (+81)

NICKEL CREEK When You Come... (Sugar HillVanguard)
Total Stations: 15, Adds: 0, Points: 644, Plays: 150 (-2)

CLAY WALKER If You Ever Feel Like Lovin’ (Giant/WB)
Total Stations: 16, Adds: 12, Points: 485, Plays: 89 (+34)

NEAL COTY Right Down Through... (Mercury)
Total Stations: 18, Adds: 1, Points: 468, Plays: 107 (+19)

ELBERT WEST Diddley (Broken Bow)
Total Stations: 18, Adds: 2, Points: 465, Plays: 120 (+7)

KINLEYS You're Still Here (Epic)
Total Stations: 13, Adds: 1, Points: 334, Plays: 81 (+1)

Songs ranked by total points.

Saturday, June 2 marked an historical day in Kansas
City as the newest NASCAR track, The Kansas Speedway,
made its debut. RCA recording artists 3 Of Hearts sang
the National Anthem in front of the 45,000 racing fans
who watched the Arca Re/Max BPU 200 and the NASCAR
Winston West Kansas 100. Pictured with the checkered
flags (L-r) are 3 Of Hearts’ Blair Stroud, WDAF/Kansas
City PD Ted Cramer and 3-Of Hearts’ Katie McNeill and
Deserea Wasdin.

| MESSINA & BOB KINGSLEY

The American Country Countdown promotion “Downtime
with Jo Dee Messina & Bob Kingsley in Las Vegas” —
done in conjunction with Jo Dee’s current single, “Down-
time,” and Kingsley's website, www.acctop40.com —
enabted a fan to spend some “downtime” with Messina
and ACC host Kingsley. Grand-Prize winner Jean Abboud
from Omaha, NE brought along her friend Susan Allgeier
for an all-expenses-paid trip including round-trip air-
fare, hotel accommodations at the Las Vegas Hilton,
tickets to the show and a backstage “meet and greet”
with Messina & Kingsley. Pictured (l-r) are ACCs Nan
Kingsley and Robin Rhodes, Kingsley, Messina, Allgeier
and Abboud.

PLEASE SEND

YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Heidi Van Alstyne:
10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 90067

National Radio Formats

ABC RADIO NETWORKS |
Coast-To-Coast '

Mark Edwards » 972-991-9200

Adds:

CLARK FAMILY EXPERIENCE Stancin’ Still
TAMMY COCHRAN Angels In Waiting

DIXIE CHICKS Heartbreak Town

RAONEY FOSTER w/PAT GREEN Texas In 1880
Movers:

BLAKE SHELTON Austin

TOBY KEITH I'm Just Talkin’ About Tonight
OIAMOND R0 Sweet Summer

TRICK PONY On A Night Like This

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Adds:

BROOKS & OUNN Only In America

TERRI CLARK Getting There

MARTINA MCBRIOE When God Fearin’ Women...
COLEY MCCABE Who | Am To You

Hottest:

BRAD PAISLEY Two People Fell In Love
TOBY KEITH I'm Just Talkin® About Tonight

JONES RADIO NETWORKS

Music Programming/Consuiting
Ken Moultrie ® 800-426-9082
Mainstream Country

Ray Randall/Hank Aaron

Adds:

OIXIE CHICKS Heartbreak Town
PHIL VASSAR Six-Pack Summer
Hottest:

LONESTAR I'm Already There

SARA EVANS | Could Not Ask For More |
MONTGOMERY GENTRY She Couldn't Change Me
ALAN JACKSON When Somebody Loves You
JAMIE O’NEAL When | Think About Angels

New Country

L.J. Smith/Hank Aaron

Adds:

OIXIE CHICKS Heartbreak Town

MARTINA MCBRIOE When God Fearin’ Women...
Hottest:

LONESTAR I'm Already There

SARA EVANS | Couid Not Ask For More
MONTGOMERY GENTRY She Couldn't Change Me
ALAN JACKSON When Somebody Loves You
JAMIE O'NEAL When | Think About Angels

Lia

Ken Moultrie/Hank Aaron

Adds:

TRISHA YEARWOOO | Would've Loved You Anyway

Hottest:

LONESTAR I'm Already There

SARA EVANS | Could Not Ask For More
MONTGOMERY GENTRY She Couldn’t Change Me
ALAN JACKSON When Somebody Loves You
JAMIE O'NEAL When | Think About Angels

24 HOUR FORMATS
Jim Murphy » 303-784-8760

US COUNTRY
Penny Mitchell

Adds:
No Adds

Hottest:

SARA EVANS | Could Not Ask For More
MONTGOMERY GENTRY She Couldn’t Change Me
GEORGE STRAIT If You Can Do Anything Else |
LONESTAR I'm Already There

JAMIE O’NEAL When 1 Think About Angels

GREAT AMERICAN COUNTRY
John Hendricks

Adds:

BROOKS & DUNN Only In America
MARTINA MCBRIDE When God Fearin’ Women...
MARK MCGUINN That's A Plan

Elite:

SARA EVANS [ Could Not Ask Fcr More

ALAN JACKSON When Somebody Loves You
TOBY KEITH I'm Just Talkin’ About Tonight
MONTGOMERY GENTRY She Couldn't Change Me
JAMIE O’'NEAL When | Think Abdut Angels

BRAD PAISLEY Two People Fell In Love

RASCAL FLATTS While You Loved Me

KEITH URBAN Where The Blacktop Ends

TRISHA YEARWOOD | Would've Loved You Anyway

PREMIERE RADIO NETWORKS

" After Midnite

KELLY ERICKSON o 818-461-5435

Adds:
OIXIE CHICKS Heartbreak Town

Hots:

TIM MCGRAW Grown Men Don't Cry

SARA EVANS | Could Not Ask For More

GEORGE STRAIT If You Can Do Anything Else
LONESTAR I'm Already There

ALAN JACKSON When Somebody Loves You
MONTGOMERY GENTRY She Couidn’t Change Me
JAMIE O'NEAL When | Think About Angels

' RADIO ONE COUNTRY PLAYLIST

JIM WEST  970-949-3339
Adds:

No Adds

Hottest:

SARA EVANS | Could Not Ask For More
JAMIE O’NEAL When | Think About Angels
TIM MCGRAW Grown Men Don’t Cry

WESTWOOD ONE RADIONETWORKS
Charlie Cook ® 661-294-9000

Mainstream Country

David Felker

Adds:
BROOKS & OUNN Only In America

Hottest:

TIM MCGRAW Grown Men Dont Cry
LONESTAR I'm Already There

ALAN JACKSON When Somebod¥ Loves You
GEORGE-STRAIT [f You Can Do Anything Else
SARA EVANS | Could Not Ask For More

Hot Country

Jim Hays

Adds:

BROOKS & DUNN Only In America
OIXIE CHICKS Heartbreak Town
Hottest:

LONESTAR I'm Already There

TIM MCGRAW Grown Men Don't Cry
SARA EVANS | Could Not Ask For More

MONTGOMERY GENTRY She Couldn't Change Me
GEORGE STRAIT If You Can Do Anything Else

Young & Elder

| David Felker

Adds:
CYNO!I THOMSON What | Really Meant To Say

Hottest:

| GEORGE STRAIT If You Can Do Anything Else

LONESTAR I'm Already There
MONTGOMERY GENTRY She Couldn't Change Me
SARA EVANS | Cculd Not Ask For More

ALAN JACKSON When Somebody Loves You

oh
P ih:i A

14.3 mittion households

| ADDS 1

BROOKS & DUNN Gnly In America
MARTINA MCBRIDE When God Fearin’ Women ..

| TOP 10 I

FAITH HILL There You'll 8¢

SARA EVANS | Couid Not Ask For More

TOBY KEITH I'm Just Taikin' About Tonight
LONESTAR I'm Already There

BRAD PAISLEY Two People Feli In Love

RASCAL FLATTS While You Loved Me

CHRIS CAGLE Laredo

JAMIE O'NEAL When | Think About Angels

LILA MCCANN Come A Litte Closer

TRISHA YEARWOOD | Wouid've Loved You Asyway

Information current as of June 29, 2001

CM1

COUNTRY MUSIC TELEVISION

48.3 million househoids
Paul Hastaba. Sr. VP/GM
Chris Parr, VP/Music & Talent

| ADDS |

BROOKS & OUNN Only In America
MARK MCGUINN That's A Plan
MARTINA MCBRIOE When God Fearin* Womer...

| TOP 12 |

BROOKS & DUNN Ain't Nothing ‘Bout You

SARA EVANS | Could Not Ask For More
MONTGOMERY GENTRY She Couidn't Change Me
CHRIS CAGLE Laredo

ALAN JACKSON When Somebady Loves You
TRISHA YEARWOOD | Would've Loved You Anyway
BRAO PAISLEY Two People Fell In Love

CHARLIE ROBISON  Want You Bad

JAMIE O°NEAL When | Think About Angels
DARRYL WORLEY Second Wind

NICKEL CREEK When You Come Back Down

CYNDi THOMSON What | Really Meant To Say

| HEAVY

BRAD PAISLEY Tivo People Fell In Love

FAITH HILL There You'll Be

JAMIE O’NEAL When | Think About Angeis
LONESTAR I'm Already There

MONTGOMERY GENTRY She Couldn't Change Me
SARA EVANS | Could Not Ask For More

BROOKS & BUNN Ain't Nathing ‘Bout You

| HOT SHOTS !

BROOKS & OUNN Only In America
CHELY WRIGHT Never Love You Enough
DOLLY PARTON Shine

GARY ALLAN Man OfMe

Heavy rotation songs receive 28 plays per week
Hot Shots receive 21 plays per week

information current as of June 28, 2001

www americanradiohistorv com
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America’s Best Testing Country Songs 12+ For The Week Ending 6/29/01.

F ist Title (Label) LW Familiarity Burn D Familiarity
BROOKS & DUNN Ain't Nothing ‘Bout You(Arista) 411 4.09 96% 26% 4.10 98% 22%
LONESTAR I'm Already There(BNA) 4.10 4.05 97% 19% 4.02 98% 21%
KENNY CHESNEY Don't Happen Twice(BNA) 4.02 3.99 96% 33% 3.99 97% 23%
BLAKE SHELTON Austin{Warner Bros.) 4.01 3.97 75% 6% 3.96 68% 7%
MONTGOMERY GENTRY She Couldn’t Change Me(Columbia) 4.00 4.01 94% 17% 4.03 92% 17%
RASCAL FLATTS While You Loved Me(Lyric Street} 4.00 3.97 84% 1% 3.99 81% 11%
SARA EVANS | Could Not Ask For More(RCA) 3.98 3.99 " 98% 24% 3.98 98% 21%
TOBY KEITH I'm Just Talkin' About Tonight(DreamWorks) 3.94 3.93 87% 9% 4.00 7% %
JAMIE O'NEAL When | Think About Angels{Mercury) 3.91 3.89 95% 18% 3.87 93% 15%
CHRIS CAGLE Laredo(Capitol) 3.90 3.88 93% 1% 3.80 86% 16%
SONS OF THE DESERT What | Did Right(MCA) 3.87 3.81 64% 6% 3.82 66% 6%
SHEDAISY Still Holding Out For You(Lyric Street) 3.86 3.76 72% % 3.78 69% 10%
BRAD PAISLEY Two People Fell In Love(Arista) 3.86 3.85 96% 29% 3.89 96% 26%
PHIL VASSAR Six Pack Summer(Arista) 3.85 - 55% 6% 3.80 57% 5%
KEITH URBAN Where The Blacktop Ends(Capitol) 3.84 3.82 92% 1% 3.85 88% 14%
1.EE ANN WOMACK Why They Call It Falling(MCA) 3.84 3.76 84% 11% 3.81 88% 12%
TIM MCGRAW Grown Men Don't Cry(Curb) 3.81 3.79 98% 37% 3.80 99% 3%
DIAMOND RIO Sweet Summer (Arista) 3.81 3.77 69% 6% 3.79 63% 1%
CYNDI THOMSON What | Really Meant To Say(Capitol) 3.80 3.75 74% 9% 3.78 70% 9%
CAROLYN DAWN JOHNSON Complicated (Arista) 3.76 3.65 63% 6% 3.73 61% 8%
MARK WILLS Loving Every Minute(Mercury) 3.75 3.710 45% 4% 3.72 51% 6%
FAITH HILL There You'll Be(Warner Bros.) 3.75 3.73 95% 22% 3.74 96% 23%
TRISHA YEARWOOD | Would Have Loved You Anyway(MCA) 3.74 3.7 89% 16% 3.82 90% 13%
TRACY BYRD W/ MARK CHESNUT A Good Way To Get On My Bad Side(RCA)  3.72 3.67 86% 17% 3.69 87% 19%
JO DEE MESSINA Downtime(Curb) 3.67 3.62 91% 21% 3.68 92% 22%
ALAN JACKSON When Somebody Loves You(Arista) 3.67 3.69 95% 28% 3.77 97% 23%
DARRYL WORLEY Second Wind{DreamWorks) 3.66 3.68 79% 13% 3.78 73% 8%
GEORGE STRAIT If You Can Do Anything Else(MCA) 3.65 3.66 88% 30% 3.88 93% 22%
TAMMY COCHRAN Angels in Waiting (Epic) 3.64 3.62 70% 13% 3.66 70% 12%
KENNY ROGERS There You Go Again{Dreamcatcher) 3.38 3.39 75% 22% 3.48 84% 15%

Total sample size is 837 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 25-54). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to réplace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations By calling 407/523-7272. RateTheMusic.com data is provided By Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrents WGoing For Adds 7201
BROOKS & DUNN Ain't Nothing 'Bout You(Arista) GEORGE JONES The Man He Was (Bandit/BNA)
KENNY CHESNEY Don't Happen Twice(BNA) MARSHALL DYLLON She Ain’t Gonna Cry (Dreamcatcher)

VRAVIS TRITT t's A Great Day To Be Alive(Columbia) Listen now to these and other hot/new releases on
JESSICA ANDREWS Who | Am(DreamWorks) Music Meeting, the industry's No. 1 online destination
DIAMOND RIO One More Day(Arista) for new music.www.rrmusicmeeting.com

TOBY KEITH You Shouldn't Kiss Me Like...(DreamWorks)

GARY ALLAN Right Where | Need To Be(MCA)
] DIXIE CHICKS If | Fall You're Going Down...(Monument)
i KEITH URBAN But For The Grace Of God (Capitol)
PHIL VASSAR Just Another Day In Paradise (Arista)
TIM MCGRAW My Next Thirty Years(Curb)
i MARK MCGUINN Mrs. Steven Rudy(VFR)
i SARA EVANS Born To Fly(RCA)
DIXIE CHICKS Without You(Monument)
AARDN TIPPIN Kiss This(Lyric Street)
TDBY KEITH How Do You Like Me Now?(DreamWorks)
JAMIE D'NEAL There Is No Arizona(Mercury) Country Music Hall of Fame member Dolly Parton dropped by the new Hall of Fame and
FAITH HILL The Way You Love Me{Warner Bros.) Museum during Fan Fair week for an appearance on the new TV series, (MT Most Want-
SRAD PASLEY e Do s SRR e e i B (TS

CHAD BROCK Yes! (Warner Bros.) Hall of Fame Director Kyle Young, Parton, VH1 & CMT President John Sykes, VH1 & CMT
€00 Ann Sarnoff, CMT Sr. VP/GM Paul Hastaba and CMT VP/Music & Talent Chris Parr.
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Country Reporters

Stations and their adds listed alphabetically by market

WOMXAlkron, OH WKNNBiloxl-Gultporl, MS
OM: Kevin Mason PO:Kip Groguory
MO: Toni Foox WD: Brad Austin
1 JAMHE O'NEAL “Angeis™ 2 SOMS OF THE DESERT “What™
WGNA/Albany, NY WHWK/Binghamton, NY
PO: Bz rine PO: 6 Waler
MD: Bl Earley APMD: John Davison
1 GARY ALLAN "Man' NoAdds
1 JEFFCARSON "Like
‘WZZK/BirmIngham, AL
KBOUA NM o
PO: Tommy Camera APD/MO: Scott Stewart
MD: Sammy 1R st
1 MARTINA MCBRIDE "God™
GARY ALLAN “Man™
STEVEHOLY Wming” KIZWBoiss, ID
BROOKS & DUNN “Only™ OM: Rich Swnmers
PO/APO/MD: Spencer Burke
KRST/Albuguerque, WM | EEE AR
PO John Fchards TERRICLARK ity
MD: Ben Walker JESSCAMNDREWS Habless”
S ANDY GRIGGS "Cool”
WARREN BROTHERS “Hut"
BADOKS & DUMNN “Only™ MA
o b
AR S PO: Ml Broghey
RSO Ui
APOMO: Ginny Rogers
11 BROOKS & DUNN “Orly”
WCTO/Allantown, PA
PD: Chuck Gelger
s | W
K T renmD: Crs
1 SHEDNSY S
1 GARY LA Mo PHLVASSAR Sumner”
MARK MCGUMN “Pan
KHAK(Cedar Rapids, IA
KGNC/Amaritio, TX PO Jof Winkild
Buter ND: Dwn Johmon
APO/M: Patrick Clark 5 MARKMOGLAN Pon
NoAdds
, SC
WNCY/Applaton, Wi PO: .. Philigs
OM: Jof McCarty MO: Gary Gy
PO: Randy Shannon "TERARCLARK “Geting”
MD: Marcy Bran MARK MCGUINN ~Plan’
By GARY LN Mar”
WKSF, e WHIKT sc
OMPD: Joll Davs: n';}mm
MO: Ay Woods 7 SROOKS 40U O
LIRS Hm?&w
WG Azara, GA e o
OMPD: Joi Whilshead
MD: Johory Gray 13 VARRENSROTHERS Tt
Ve | f
SEFFCARSON Ul B MARKMCGUINN Pan”
WKKT/Charlotts, NC
WYAY/Alanta, GA .
OM: Done Halam POND: ko King
PO: Stve Miched
R
1
= WSOC/Charlottn, NC
1 BLAXE SHELTON " Austin® PO: Kevin O'Neal
MO: Rick McCrackan
wvuwmmm. D b siiied,
TRACE ADIGNS “Tryn™
! &mw DXECHS =
e e e TERRICLARK Gy’
MARTINA MCBRIOE “God™
WUSY/Chattancoga, TN
wxxwmmﬁ,.:\’ el
APIRD: Zach Taylor R
3 BROOKS & DUNN "Only”
WUSH/Chicago, IL
wowan | T
PO: Mac Daniels partinds
MD: Bob Picket
t 6 SONS OF THE DESERT ‘Whal"
CLARK FAMLY..."Sulr
WUBE/Cincinnati, OH
KUZZGakersied. CA 1 W Duka Hamilon
3 LEEANNWOMACK ‘Faling™
MO: ik Dok 2 JEOE Nrate”
: m“:rw 1 TIMAUSHLOW Crazy”
H fof 3 CLAY WALKER ‘Fool”
PATTY LOVELESS Heast™
WYGY/Cincinnati, OH
a PO Jay Philigs
WPOC/Baltimore, MD APOMO: Dawn Mickaols
PD: Seok 9 BROOKS L DLW “Ony”
NoAdds S GEORGE JONES “Man
PHILVASSAR “Summer™
WXCT/Baon Rouge, LA | wweanmie s o0
PO: Randy Chase PD: Clay Hunricut !
APOMO: Simmy Brooks MG Coxk Cotie]
L3 6 BROOKS & DLNN“Oniy
2 JOFCARSONLile"
2 KMLEYSSWr
wmvsmn Rouge, LA 2 GARY. Mo e
PO:Paul
mmm
musnmw
KKCS/C! Springs, CO
MARK MOGLIMN “Faan™ MD: Stix Frankdia
5 MARKMOGUR Pan
4 MARTINA MCBRIDE "God™
KAYD/Beaumont, TX 2 MEREDTHENARDS e
PD: Jm West
APOYMD: Jay Borsard
B weos, sc
CLAY WALKER “Foal™ PO: Ron Brooks
'WARREN BROTHERS “Hut" MD: Glen Garreit
PHICVASSAR “Summer”

WCOL/Columbus, OH WOHK/R. Wayne, IN WFMSAndianapolis, IN | KSSN/Little Rock, AR WSMMNasiville, TN WCTK/Providence, R KRTY/San Jose, CA WICM/Traverse Chty, M
PO: Gall Austin OMPD: PO: POMD: Bl Dotson O Myle Carirod PD: Rick Everst PO: PO:
MO: DanE. 2uko MO: Mark Aken MD:J.0. Camnon GARYALLAN W™ oy MO [ MD: Ryan Dobry
3 DIAMOND RIO “Sweet™ NoAdds 2 BROOKS & DUNN"Oaly” BROOKS & DUNN “Only™ APU: Frack Seres 2 BROOKS & DUNN"Only™ CRONDVWNITHSIN Compice” No Adds:
2 DOOECHICKS "Heartbreak” TERR CLARK "Golting” %ﬂ“" 4 TIMRUSH.OW 0y e Mumm;
Galing 4 DIXE CIOKS "Heartbreak” MARTIAMCERIDE
MARTINA MCBRIDE “God™ t
KSKS/Fresno, CA TRACE ADKIS "™ Honey i KlIMTueson, AZ
WHOKColumbus, 0K PO: ke Petersn WMSlJacison, M5 e GARYALLAN NORTREYKAME URrole | ooy a4 Mark Wilson PO: Buzz Jackson
H’:}m = MD: Steve Monigomery H':}i‘:h JESSICAANDREWS Helplessy™ vgnﬁnmw
e e g ESSAORE ey | (LIL0S Rogtles. CA | wNOEMew Oeans, LA | WLLI/Duad Cites, WL o i
1 PHAL VASSAA “Summer” 2 DOOECHICKS Hemrtboask™ MARTINAMCBRIOE God™ i PD: Los Acree POz Jon O'Hara WICL/Savannah, GA ANOY GRIGGS "Cool”
2 TWMCGRAN “al” CLAYWALKER o MD: Taaya Campes MO: Casay Carter W0: Ron Evans | Pomo:Bmwen
2 TRCKPONY Mgt g &m"% 2 CUAYWALIER Feer™ 4 TANBIY COCHRAN "Arges’ PATTY LOVELESS "Heart
KRYS/Corpus Christi, TX Dests 1 JEFFCARSON "L PHLWSSAR “Summar™ KV0O/Tutsa, OK
PO: Ctaylon Allen WatKJacksonville, FL MARTINANCBRIE "God” (OMPL: Dave Block
WD Cockus Lou WECT/Grand Rapids, MI | pO: Mike James T =TT WODRRaleigh-Durham, NC MD: S<08 Woodson
4 CHELYWRIGHT o™ : Doy APDMD: Mike Scot PO Corgi Cotian WYNY/New York, NY PO: Brant Curtiss BAOOKS & 0L O™
1 SHDASY'SI MD: Dave Tak 4 TANMY COOIAN-Ages Coyoee APD/MD: Marty Michel APD/MO: Robin 0'Brisn KMPS/Seattie-Tacoma, WA
3 GARYALLAN Mg m;mw MD: Lane Nokdds PHLVASSAR “Summer PO: Becky Bronner
3 DOOE CHOKS Yewbrs LSJER0OG £ UMK 0% MD: Tony Thomas WWZD/Tupelo, MS
' 2 MARKNCGURN Pl 8 MARTIMANCERIOE Gor™ ORSCALE Tom
KPLYDaltas-FL. Worth, TX | 2 MfKUOmITer H fpisepistd 5 Lot OMPD: Tom Freoman
PD: Brian Phiips ANDY ERIGES oo WROO/acksonville, FL 4 MNEWAUER Honey" WCMSNortolk, VA KBUL/Reno, NV 3 LEEANNWOMACK “Faing” APD/MD: Matt Chatham
APD: Smokey Rvers. Wiz James PO John Crenshaw OM: Tom Jordan 3 TRICKPONY Nept™
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?’,:“w o PO :lﬁKXMmphll ™ MARTINA MCBRIOE “God™ aﬁ%m F:m:m
WALIGR Honey” WRBTHarrisbary, MD: Colleen Adair MARKWLLS ‘Meuee o s
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MARTINAMCBROE Got™ BROOKS & 0UNIOnyy” ESSCANDRENS Hebewy” | 4 BROCKS 40U -0 APD/MD: Danny Montara LD O Jack Oiver
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MARTINAMCBRIOE “Bod TRICKPONY Nght” WO: Joni Taor APOMD: Taris Moom ey PO: ampa,
DOCECHOKS Hoartreak” 1 DUNONDR) Sweer s P APD: Bily Wiliams OM: EcLogan WGGY/Wilkes Barre, PA
CLAY WALKER “Foel” GARYALLAN “War' 2 MARKWRLLS ‘Minds® PO: Beecher Marin PO: Ml Krink
SOXSEDMDY | o Housion-Gatveson, T| TS APDMD: oy Robers Yoy Gt
G PO DD WXTU/Philadeiphia, PA 1 BRODKS & DUNN “Oniy” 1 TROXPONY Hght
WKSIMobile, AL PO: Bob Mekay e ur DOCECHIOKS Hesthraok” TRACEADIOS g
oR | APDMD: ot ragane PO Bl Black APDMD: Caditac Jack el Lol
2 7 DOGECHOS Haptbraal WIOVALancaster, PA APD: Steve Keley BAOOKS & DUNN"Oniy”
iy H el el 2 BAOOKS DU Oy’ fodts m Doty hepla TMRUSHOW Ty
m&mw $ Bocsomil | M: S Sumer 2 OOECHONS Hewtiea 1 BAOOKSA DU Oy’ WABYTampa, RL e
T 2 ToBrET T TRASTHT Worar LR KMLEPhoenix, AZ P e sk Logan MARK ML Fon”
2 TRAVISTRITT “Women™ ANDY GRIGAS “Cool PD: Jof Garrison 9 RADNEYFOSTER...Toas u ::uug.;um
WARREN “Hat” " Hesstironk
o " & RS KATMModesio, CA LT WISHLDUOSS | avwhGesr | KXO0Nama, WA
PD: Jon Prel mﬁ:‘m POMD: Dewsy Boyion
o g s e
CLAYWALKER Foul KiLT/Houston-Balvesion, TX | Wit ansing, Mi KND(Phoonix, AZ OWPD:EdHE WTHUTorrs Havte, IN
ELBERTWESTDiddey” Group PD: Darren Davis PO: ). McOroe PO: George King N0: Pat Garrell. OMPO: Barry
PO: Darren Deviy MD: Chis Tor KTOMMonterey, CA MD: Gwen Foster TERRICLARK “Beting” WD: Pty Mty WETYork, P
APOMO: Joh Trapans & GROOKS&DLNN Oy d Hodds PATTYLOVELESS Hea® LY RAYCYRUS Rkt
KKIX/Fayotieville, 1 MARSHALLOYLLON'Gonna”™ | 3 MARTINAMOBRIOE ‘God™ OMPD: Cory Mikhala oy el QM/PD: John Pollegrini
PO Tom Travis: BROOKS & DUNN “Oniy” 1 TRICKPONY Ngh™ NoAdds e STIVELET MD: Tom Jackson
APD/MO: Tone Marconi WARRENBROTHERS Hat' WDSY/Pitsburgh, PA S ok
3 CHELY WRIGHT Never™ LWiMonigomery, AL OMPD: Keith Clark KAJA/San Amtosio, TX
KKBQ/Mouston, TX KWNA/Las Vegss, NV 'PO/MD: Dariene Dbxon F SHELTON APDAMD: Jernie James fopeka, KS WOXK/You!
et D) [l o T PO Jon arks sosormedesm | GG 2 CATWIG o mmm Warren, 0K
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COuntry Pla ylists

e

e e e A

WYNY/New Yok
Big City

(914) 582-1071
Bexr/Michel

12+ Cume 615,800

ATISUTITLE

KENNY CHESNEY/Don't Happen Twice
Tt MCGRAW/Grown Men Don Cry
(GEORGE STRAITAI You Can Do
ALAN JACKSONWhen

LONESTARY m Aiveady There.
SARAEVANSA Could |

HotAst
TRISHA VEARWOODA Would ve Loved
FAITHHILU These Youl Be
RASCAL FLATTSWhie YouLoved Me
TOBY KETHAm Just Tk
JAMIE O'NEAL/When | Think About
KEMTHURBANWhere The Blackiop.
MONTGOMERY GENTRY/She Couldn
LEE AN WOMAGK W Ty Cal

BRAD PAISLEY/Two People Foll...
PHIL VASSAR/Six-Pack Sumimer

28 TRAVIS TRITTA.ove Of A Woman
LEANN RIMES/But 1 Do Love You
DIAMOND! Surmmer

B 8 LA | O
CATIRTH [V JORAE D oyl
ALABAMAWAR Youl

Me
DARRYL WORLEY/Second Wing
PATTY LOVELESS/The Last Thing On
CYNDL I

E*u#h'\.'i.

-]
i

EREE

4

P,

KZLA/Los Angeles
Emmis

(323) 862-6000
Curtes/Campos
12+ Cume 625.100

TIMMCGRAN/Grown Men Don Cry

TOBY KEITH/Tm Just Talkin'"
JODEE

JAMIE 'NEAL/There 1s No Arizona
BROOKS & DUNN/AINt Nottang
SARA EVANSA Could Not Ask.
FAITHHA UThere Youll Be:
(GEORGE STRAIT/1t You Can Do

BRAD

CHICKS Ready To Fun
FAITHHILL/The Way You Love Me
MONTGOMERY GENTRY/She Coulon®...

CHADBROCKYes!
.nnﬁussﬂﬂmmw:y
MARTINA MCBRIDEA Love You
TIMA LA R el Like That

WUSN/Chicage
infinity

{312) 649-0099
Case/Biondo

12+ Cume 646.900

TIMMCGRAW/Grown Nen Dol Cry
MONTGOMERY GENTRY/She CoutgnY .
ALAN JACKSONWhen Somebody

TOBY KEITH/You Shouldnt..
BUAKE SHELTON/Austs

FAITHHILL/The Way You Love Me
T MCGRAW/Something Like That
'DOXE CHICKS Cowbay Take e Ay
TOBY KEITHAHow DoYouLke...

KYCY/San Francisco
Infinity

(415) 391-9330
Thomas/Jordan/Ryan
12+ Cume 357.100

WXTU/Phitadeiphia
Beastey

(610) 667-9000
MeKay/Jack

12+ Cume 466,600
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ARTISTANTLE

TOBY KEITHA'm Just Taldn'...
IDARRYL WORLEY/Second Wind
JODEE|

ARTIST/TITLE
JODEE
FAITHHLU There You't Be
JAMIE O'NEAL/When| Thnk About..
MONTGOMERY GENTRY/She Couldn...
SARAEVANSA Could Not Asic .

| JACKSON/Whan Somebody..

W/CHESNUTT.A Good Way ToGet...
IS CAGLEAwedo

TAMMY COCHRAN/Agels (n Walling
WARREN Doos it Hurt
DIAMOND RIC/Orié dore Day

CAROLYN DAWN,

TRICK PONY/On A Nigr Like This
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The Tribe Has Spoken

O Industry Achievement Award winners revealed

Adult Contemporary

he results of the AC and Hot AC Industry Achievement Award voting were announced two
weeks ago (6/15) at R&R Convention 2001 in Los Angeles. Celebrity presenters John Tesh,
_®  Jim Brickman and Gary Owens were totally entertaining as they read the nominees names

and ripped open the envelopes.

We congratulate everyone who
appeared on the ballot and those
who carted home our handsome
awards. Appreciation is also ex-
tended to our readers, who partici-
pated by voting for their favorites.
We're pleased to introduce this
year's winners.

Aduit
Contemporary

Station Of The Year:
WLTW/New York

* Successfully defends last year’s
honor.

¢ The Clear Channel-owned sta-
tion has won this award each of the
three times it has has been nomi-
nated.

*“We work hard every day to be the
best,” notes PD Jim Ryan. “From the
GM to the receptionist, from week-
end talent to sales assistants — we
all want to be No. 1. We’ve won our
target demo for I8 successive
Arbitrons, but it means so much
when the people in the industry vote
us the best at what we do.”

Program Director Of The
Year: Jim Ryan,
WLTW/New York

«Jim Ryan is |
the only AC or
Hot AC person or
station to have
been nominated
— and to have
won — each of
the last four years.

“There  are
many people at
WLTW who make
me look good

Jim Ryan
cach day,” he says. **1 thank all of
them, as wel