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Contagious And Caichy

"Contagious™ by The Isley Brothers featuring Ronald
Isley a.k.a. Mr. Biggs (DreamWorks) takes No. 1
Fe. Most Increased Plays

THE ISLEY sjféﬂksm at both Urban and
e Urban AC for the

. second consecutive
b \‘N week. R&B superstar
AN Chanté Moore hzndles

backing vocals on
the track.

v A Chuck Blore must certainly
be considered a favorite
uncle. Nearly 45 years ago
Blore invaded Los Angeles

. and created the fresh sound
® of KFWB, and he's never
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Chuck Blore, The Legend

While he may not be the father of Top 40 radio,

looked back. Bob Shannon

RADIO & RECORDS s e tory i Logncs,

www.rronline.com

Page 25.

“The Rock Show”

From Their New Album
Take Off Your Pants And Jacket

¢ 750,000+ Units Scanned In 4 Weeks!!!
e Over 15 Million Audience!

e #2 Alternative Track!

o R&R CHR/Pop (D - 1515 + 633

e On These Pop Stations And More...

WHTZ WKSC KHKS WwKal WDRQ
KRBE WSTR KBKS KHTS KDWB
KSLZ WFLZ WAKS WKRQ WKFS
KDND KMXV WXSS KXXM  WNCI
WPRO KZHT WZPL WNOU WXXL
WKZL WRVW w0zQ wWDCG WBBO

e US Tour July - September

Produced by Jerry Finn  Mixed by Tom Lord-Alge Management: Rick DeVoe
www.blink182.com www.mcarecords.com




featuring
blink-182
Green Day

3 Doors Down
' Uncle Kracker
Oleander
Sum4l
American Hi-Fi

./' g
=% 4 B/ Alien Ant Farm
4 < ..and more!

New This Week:

WDRQ, WNKS, WVKS, WAKZ, KZMG, WMGX, WFAT

Major Market Airplay: R&R:
WXRK  KROQ WKQX  WKSC | CHR/Pop: €]) - & Breaker
WTMX KEZR wioqQ WYSP 2602x

WMMR WPLY  KDGE  KEGL |not AC: €D)- D 875x
WRIF  WDVD  WXKS  WBCN [por: & @ gsoy

WKDD WMMS  KKRZ KBK .
KUPD KEDJ KFMB  wssp |Alternative: - 1173«
WFLZ WXTB KFMD WKRQ @ a

WKFS KDND KMXV WXSS ~

and many more!

Album In Stores July 31st * Movie In Theatres August 10th

www.americanpiemusic.com * www.americanpiemovie.com * www.universalrecords.com

uMe UNIVERSAL'

RRRRRRR

Motion Pizture Artwork and Artwork Title © 2001 Universal Studios. © 2001 Universal Records, a dwision of UMG Recordings, Inc.



| NS I D E

®

management ¢ marketing + sales

With today’s economy going through its
ups and downs, the radio industry must
search for ways to stabilize its revenue
stream. This week Sales & Marketing
Editor Pam Baker interviews former radio
executive Chris Claus, CEO of Zing321,
who demonstrates one way radio can use
the power of an interactive medium as a
new revenue source. This week's MMS
section also has a photo recap of the Tom
Joyner Fantastic Voyage, which recently
sailed around the Caribbean with 3,000
fun-loving listeners. You'll also find an
essay by JO Adams, who uses
Nordstrom’s relationship-marketing
prowess to encourage you to do the
same for your station. And in this week’s
GM Spotlight: ABC/Detroit’s Michael
Fezzey.

Pages 10-14

MARKETING THEME ISSUE

With your fall strategic preparations
underway, several of R&R’s format
editors address the critical issue of
marketing. Among them:

o Premiere’s marketing guru Page 23
o Targeting Arbitron diarykeepers Page 59
e WB’s Smooth Jazz campaign Page 80
e Meaningful marketing Page 85
e PD Advantage tuneup Page 97
e Artist development on Triple A Page 105
e Propping up your TSL Page 109

IN THE NEWS

* Rick Baumgariner joins R&R
as Music Meeting rep

o XM set for “soft launch,” establishes
New York studio complex
Page 3

| THis #] WEEK

» AGUILERAALIL' KIM/MYA/PINK Lady... (Interscope)

*» 112 Peaches & Cream (Bad Boy/Arista)

« ERICK SERMON Music (/nterscope)

URBAN AC

* LUTHER VANOROSS Take You Out (J)

» LONESTAR I'm Already There (BNA)

* 0100 Thankyou (Arista)

* LIFEHOUSE Hanging By A Moment (DreamWorks)

SMOOTH JAIZ

* BRIAN CULBERTSON Get It On (Atlantic)

* STAINQ It's Been Awhile (Flip/Elektra/EEG)

* TOOL Schism (Voicano)

* STAINQ It's Been Awhile (Flip/Elektra/EEG)

TRIPLE A

» AFRO-CELT #/P. GABRIEL When... (Real World/Virgin)

NEWSSTAND PRICE $6.50
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THE INDUSTRY’S NEWSPAPER

Americans are continuing
to find less reason to listen to
the radio at home. According
to the winter 2001 Arbitron,
12+ listening at home is at its
lowest in at least 10 ratings
periods. Listening at home is
6% lower than a year ago
and 9% below two years ago.

The erosion is even more
serious among certain young
demos, such as teen boys. At-
home listening in that cell is
off nearly 7% over the last
year and 11% in the last two
years. Cume levels over the
last two years are fairly stable,
which means that Time Spent
Listening is the culprit. Even
among girls 12-17, the foun-
dation of CHR TSL, listening
is off nearly 8%. Unlike adult
demos, teens do most of their
radio listening at home.

About the only listening
location that provides a sanc-
tuary from radio’s TSL ero-
sion is the car, where listen-
ing levels have been rock-
solid over the past two years
in virtually all demos.

Youth Time Spent With Radio
Falls Again In Winter Arbs

LISTENING BY LOCATION

AT HOME

1999 2000 2001
12+ 67 65 6.1

Persons 18-34 52 51 47
Persons 35-64 59 58 54
Boys 12-17 63 6.0 56
Girls 12-17 89 87 82

AT WORK
1999 2000 2001
12+ 41 40 39
18+ 45 44 43

Men 25-54 64 62 6.1
Women 25-54 51 50 47

IN CAR
1999 2000 2001
12+ 48 48 49
18+ 51 51 51

Men 25-54 64 63 63
Women 25-54 51 52 52

CUME RATINGS
1999 2000 2001
12+ 952 949 9438
18+ 952 949 9438
Teens 957 951 945

Source: Arbitron, Winter AQH Rating,
Monday-Sunday, 6am-midnight
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Citadel Appeals Eminem Fine

I Lyrics called ‘caustic’ but ‘commonplace’

Citadel Broadcasting fought

back against the FCC’s proposed
$7,000 fine against
KKMG-FM/Colorado
Springs, filing an appeal
that said Eminem’s
“The Real Slim Shady”
and its message have
been accepted by soci-
ety. As evidence, Cita-
del pointed to critics’ re-
views of Eminem’s ma-
terial and the Grammy
award “The Real Slim
Shady” won in 2000 for
Best Rap Solo Performance.
“The emergence and popular-
ity of artists like Eminem may
evidence the fact that this coun-

Eminem

try has a reached a cultural cross-
roads, as when Ed Sullivan de-
creed that Elvis be
shown only from the
waist up,” Citadel attor-
ney Kathleen Kirby
wrote in the July 2 ap-
peal. “When considered
as a whole, it is abun-
dantly clear that ‘The
Real Slim Shady’ is a
commentary largely tar-
geted at social inequities
and certain cultural hy-
pocrisies.”

Citadel said that the words the
FCC finds “unpalatable” in the

CITADEL/See Page 34

Felon To Fight FGCC To Keep Stations

M Rice says mental disorder led to sex offenses

By JoE Howarp
R&R WASHINGTON BUREAU
jhoward @ rronline.com

Convicted sex offender
Michael Rice plans to fight the
FCC 10 keep his radio licenses.

On July 3 the FCC announced
that it will auction off Rice’s
seven stations, located in Indiana
and Missouri, as a result of his
1994 conviction on 12 felonies,
including eight sex offenses. He
was released on parole in De-
cember 1999.

While Rice was incarcerated
the FCC decided that, for a va-
riety of reasons, he was unfit to
be a licensee and that his li-
censes should be revoked. Rice
contends that the FCC did not
consider information about his
mental state at the time of the
events that led to his conviction
— information Rice believes is
key to his chances of hanging on
to his stations.

Rice told R&R that he began
treatment for bipolar mood dis-
order, also known as manic de-
pression, and alcoholism in
1991. He said that he “did not
have a full understanding” at the
time he committed the crimes
due to his mental disorders, add-
ing that manic-depressive disor-
ders lead sufferers into “risky
behavior.”

Rice told R&R that the sexual
offenses for which he was con-
victed were consensual and in-
volved teenage males who
ranged in age from 14 to 16.
Asked by R&R if he knew their
ages or if their ages had been
misrepresented to him, Rice re-
plied, “Probably both,” but ac-
knowledged that his actions
were both illegal and “egre-
gious.” He said, “I’m very sorry.

RICE/See Page 9

PD Perceptual To
Use Music Meeting

PD Perceptual is the latest in-
dustry initiative to create an al-
liance with Music Meeting, the
leading online source for promo-
tional music. Plans to launch PD
Perceptual were recently un-
veiled by Mediabase 24/7.

PD Perceptual will offer radio
programmers, on a multiformat
basis, the opportunity to review
new releases and provide their
valued opinions to participating
labels. Music Meeting will de-
liver the songs for audition, with
pertinent information, to all PD
Perceptual participants.

R&R Publisher/CEO Erica
Farber said, “PD Perceptual is
a tool that will allow program-
mers the opportunity to listen to
songs and offer their opinions
and insight to labels through a
productive vehicle. Music Meet-
ing will make it easy for pro-
grammers to access these songs

PD PERCEPTUAL/See Page 9

NBG Buys Fisher Ent. For $5.3 Million

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

NBG Radio Network
President John Holmes and
Glenn Fisher had been talk-
ing about a buyout g
for some time, but
they managed to
keep it under the ra-
dar. So it was a sur-
prise when they an-
nounced Tuesday
that NBG will ac- |
quire the nine-show
Fisher Entertain-
ment for $5.3 mil- |
lion. ‘

The all-cash deal,
which closed the
same morning it was
announced, had been evolv-
ing some time, NBG spokes-
woman Gina DeWitt told
R&R. Portland, OR-based
NBG had represented Fish-
er’s shows — including Al

Glenn Fisher (I) and John Holmes finalize
the deal.

Bandiero’s Jammin’ Party,
The Ed Tyll Show and Bruce
DuMont’s Beyond the Belt-
way — for more than a year
and now adds another 424
stations to NBG’s more than

2,300 affiliates. Also going to
NBG from Fisher are the
John & Jeff Show, The Liz
Wilde Show, Wireless Flash,

NBG/See Page 34

R&R'’s VIP subscription package includes a daily fax and e-mail updates! Call 310-788-1625.

Ivey Transfers To
KIIS/L.A.’s PD Post

By Tony Novia
R&R CHR EDITOR
tnovia@rronline.com
WXKS/Boston PD John Ivey
has been appointed PD of Clear
Channel
CHR/Pop sis-
ter KIIS-FM/
Los Angeles.
Ivey replaces
Dan Kieley,
who has opted
to start his
own entertain-
ment company
and will con-
tinue to be an
adviser at KIIS.
“We did not need to look far
to reload for the top program-
ming position in the U.S.,” said
Clear Channel/Los Angeles Mar-
ket President Roy Laughlin. “He
was inside our own company, at
legendary Kiss 108 in Boston.

IVEY/See Page 19
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Are you getting the marketing impact you  at every facet to enhance your mark and make
need from your decal or sticker? MATRIX is it more striking, more memorable, more
the most comprehensive logo identity and valuable. Another value-added service of
marketing service in radio. It’s a group of doing business with the leading printer of
professionals who consult on how to improve  decals for radio, Communication Graphics.
your graphic identity. Even if you've got a Call 1-800-331-4438 today. Ask for a
good logo/decal, the MATRIX group looks ~ MATRIX team member.
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WHERE SCERIAEITY STICKS

------------ --Gommunication

1765 North Juniper, Broken Arrow, OK 74012 » 1-800-331-4438 » 918-258-6502 « www.cgilink.com



Baumgartner Joins
Music Meeting As |
Country Mktg. Dir. |

Record-indus-
try veteran and
former Atlantic/
Nashville VP/
Promotion Rick
Baumgartner
will join R&R |
g July 16 as Coun-
try Marketing
Director for Mu-
isic Meeting. He
succeeds Dave
Kelly, who re-
cently took the PD post at WKDF/
Nashville.

R&R GM Sky Daniels com-
mented, “Having a professional of
the caliber of Rick Baumgartner join
Music Meeting should send a mes-
sage to the country community about
how important Music Meeting is be-
coming and how committed to it
R&R is. Rick will build upon the
great work of Dave Kelly and bring
his acumen and relationships to the
job of making Music Meeting a util-
ity for all of Country radio.”

Baumgartner said, “I am honored
to be chosen by R&R as the new
Country Music Meeting Marketing
Director. As I pondered my next
career move, I wanted to be able to
utilize my 13 years of label experi-
ence. Working with Music Meeting

BAUMGARTNER/See Page 34

Baumgartner

ter.

Dominic Chianese, who portrays mob boss Corrado “Junior” Soprano
on the HBO series The Sopranos, wowed the crowd at New York club
Twirl recently, when he performed a selection of songs from his newly
released debut CD, Hits. On hand to celebrate were several of
Chianese’s Sopranos’ castmates. Pictured (I-r) are Madacy
Entertainment’s Mick Stevanovich, The Sopranos’ Tony Sirico and
Steven Van Zandt, Madacy’s Christina Faustino, Chianese, The Sopra-
nos’James Gandolfini and Madacy’s Patrick Edmonds and David Al-

XM Begins ‘Soft Launch’ Test Program
@ Teams sent to test signals in 20 markets

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

A new age in broadcasting inched
its way closer to reality this week,
as XM Satellite Radio began a
“soft launch” test program. The
company dispatched dozens of sig-
nal-testers across the nation to “act
like customers and call the cus-
tomer-care center,” XM spokesman

{ Charles Robbin said, as part of a

Ebbott Named PD
For WEJM/Philly

Chris Ebbott
has been named
PD of WEJM
(Mix 95.7)/Phil-
adelphia, effec-
tive July 16.
Ebbott was for-
merly Marketing
Director of Talk
KF1/Los Ange-
les. Greater
Media’s WEIM

flipped from
Rhythmic Oldies to Hot AC on
June 15.

Prior to his KFI duties Ebbott
programmed KZON/Phoenix. He
has also been Asst. PD/MD at
KYSR/Los Angeles and VP/Pro- |
gramming of Entertainment Ra-
dio Networks.

“Chris Ebbott is a great addi-
tion to the Mix staff,” Greater
Media VP/Radio Rick Feinblatt
said. “His proven success in Los
Angeles and Phoenix makes him
an outstanding choice.”

Ebbott said, “It all starts with
good people, and this station is full

Ebbott

EBBOTT/See Page 19

massive, months-long effort to
shake out bugs in XM'’s satellite-
radio system.

The teams, made up of employees
and business partners armed with
XM receivers, will roam over thou-
sands of miles and through 20 uni-
dentified markets to road-test the sat-
ellite signals. XM President/CEO
Hugh Panero describes it as the first
step in a “multistage XM launch-
preparedness effort” before the sat-
ellite broadcaster debuts its 100-
channel system later this summer.

Some XM receivers are already
being sold in electronics stores, and
Robbins said that XM tuner mod-

ules and antennas should be avail-
able shortly before the commercial
broadcast launch. XM’s first satel-
lite, “Rock,” was launched from the
Pacific Ocean on March 18, while
the second, “Roll,” lifted off May
8. Both have undergone rigorous
flight and broadcast testing and are
now being monitored for signal
quality.

Last week Washington, DC-based
XM began offering online demos of
several of its channels. Although the
company'’s still ramping up for full
service, would-be listeners can get a
sneak peek at some of XM'’s chan-
nels on its newly updated
website, www.xmradio.com. There’s
a listing of 70 XM channels, with
program descriptions for each. Visi-
tors can actually tune in to 13 of the
channels. The site also features an
interactive presentation that explains
XM’s service and a “Trivia Chal-
lenge” that offers visitors the chance
to win concert tickets.

XM/See Page 19

Ryan Rises To VP/GM Of HBC/Chicago

Jerry Ryan, most recently GM of Hispanic Broadcasting’s Regional

| Mexican KHOT/Phoenix, has been appointed VP/GM of WIND, WLXX

& WO JO/Chicago. He succeeds Jim Pagliai, who is expected to take
on a different role at the company after 11 years with the stations.

Ryan’s appointment marks his return to Chicago, where he began his
career 23 years ago as a sales associate for WJID. He later held NSM
duties at WLS-AM/Chicago and from 1984-86 served as GSM of KTKS/
Dallas. Before joining Hispanic Broadcasting (then known as Heftel) in

| April 1999 Ryan served as VP/GM for AC KESZ/Phoenix under Owens

Broadcasting. He has also served on the NAB Radio Board.
Meanwhile, a search is underway for Ryan’s successor at KHOT. A His-
panic Broadcasting spokesperson said a decision will not be made for sev-

eral weeks.
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CC/Albany Ups Cooper To Station Mgr.
M Foster to program WGY & WOFX; Dawes WKKF PD

Clear Channel has announced sev-
eral promotions at its seven stations
in Albany, NY. John Cooper has
been elevated to Station Manager of
the cluster, which includes News/
Talk WGY, Sports WOFX, Alterna-
tive WHRL, CHR/Pop WKKF,
Classic Rock WPYX, Rock AC
WRVE and Oldies WTRY. He was

previously OM for WGY, WOFX
& WPYX and will continue to pro-
gram "PYX. Greg Foster has been
named PD of WGY & WOFX,
while former WFLY/Albany PD
Rob Dawes has joined crosstown
rival WKKEF as PD.

ALBANY/See Page 19

When Tours Collide

cated personality Delilah collided in Toronto recently when both were
booked back-to-back on Canada AM, CTV'’s national morning televi-
sion program. Delilah was in Toronto visiting her local affiliate, KFMX
(97.3 EZ Rock), and promoting her book Love Someone Today. Osmond
was promoting his latest album, This Is the Moment.
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By ErLizaBETH RAMOS
R&R WASHINGTON BUREAU
eramos@ rronline.com

Radio Business

SFX Becomes Glear Channel
Entertainment

{1 Renamed company makes executive appointments

Less than a year after its acquisition by Clear Channel Com-
munications, SFX Entertainment has changed its name to Clear
Channel Entertainment. The new name covers SFX’s enter-
tainment, music, theatrical, family, motor-sports and multimedia
and TV groups. The baseball, basketball, football, golf, tennis
and media divisions will continue to operate under the SFX ban-
ner, using the name SFX Sports Group.

Clear Channel Entertainment CEO
Brian Becker said, “This is a natural
step for the company to make, given
how closely we have been working
with Clear Channel radio, outdoor,
television, interactive and interna-
tional during the 1| months since our
acquisition.”

Clear Channel VP/Investor Rela-
tions Randy Palmer told R&R that

the decision to keep most of the
company’s sports divisions under the
SFX moniker was made because
those companies don’t have the same
synergies with Clear Channel’s other
businesses as the renamed divisions.

Clear Channel Entertainment cur-
rently owns and operates 135 live-
entertainment venues, including 28
in Europe.

Along with the name change, Clear
Channel Entertainment announced sev-
eral executive appointments. SFX Exec.
VP Steve Smith, who joined SFX in
1998 when his Album Network was
acquired and renamed SFX Multime-
dia, becomes Exec. VP/COO of Clear
Channel Entertainment. Becker said,
“Appointing Steve as our COO is an
ideal fit for our organization — and a
well-deserved promotion as well’

Additionally, Clear Channel Enter-
tainment has tapped Mike Trager as
Chairman/Television, Paula Balzer
as Chief Marketing Officer, Jeff
Lewis as Chairman/Sports, Ed
Stacey as Exec. VP/Chief Financial
& Administrative Officer and Dale
Head as General Counsel.

e — g—— e _ =T =
Latest Calls From Wall Street
Company Analyst Rating Target Price
Arbitron Inc. Alexia Quadrani, Bear, Stearns & Co. Buy $29
Clear Channel James Boyle, First Union Securities Strong Buy $78
Niraj Gupta, Salomon Smith Barney Buy $75
Cox Radio = James Boyle, First Union Securities Strong Buy $33
Disney Co. Jordan Rohan, Wit SoundView Buy $39
Christopher Dixon, UBS Warburg Buy
Jill Krutick, Salomon Smith Barney Buy
Emmis James Boyle, First Union Securities Strong Buy $41
Hispanic Broadcasting William Meyers, Lehman Bros. Buy $26
Radio One James Boyle, First Union Securities Strong Buy $26-28
RealNetworks Philip Leigh, Raymond James Buy
Brent Bracelin, Pacific Crest Securities Buy
Sirius Satellite Radio William Kidd, Lehman Bros. Strong Buy $657
Viacom Spencer Wang, ABN Amro Hold N/A
Westwood One Michael Kupinski, A.G Edwards & Sons Accumulate N/A
XM Satellite Radio Timothy O’Neil, Wit SoundView Strong Buy $40
William Kidd, Lehman Bros. Strong Buy $40

Bloomberg

BUSINESS
BRIEFS

Viacom May Buy Procter & Gamble, Analyst Says

IYourTV.com CEO and media analyst Rick Eliis told ON24.com this

week that there are rumors that Viacom may buy Procter & Gamble’s
TV-production unit or, perhaps, the whole company. Ellis noted that reach-
ing consumers during the day — the prime reason, he said, that P&G got
into the media business — is now less important for the company, which
has been selling off some of its noncore businesses. Ellis said Viacom is
“perfectly positioned" to acquire the TV business, as Viacom-owned CBS-
TV now airs two P&G-produced soap operas, As the World Turns and Guid-
ing Light. Additionally, Ellis did not rule out Viacom’s buying the whole com-
pany, saying, “Whether it's Procter & Gamble’s TV side or the entire thing
gets down to what they can work out numberswise ” A Viacom spokesper-
son declined to comment on what the spokesperson calted “rumors and
speculation.”

Eisner Lauds Radio Disney

B y any measure, Radio Disney is a success,” Disney Chairman/CEO
Michael Eisner wrote in a memo to all company employees late last
week. He added that Disney plans to expand Radio Disney’s present 54%
coverage of the U.S. to 75% in the near future. A Radio Disney spokes-
woman told R&R that the memo was in response to the network’s increased
ratings and international expansion — in May a Spanish-language version
of Radio Disney debuted on a Buenos Aires, Argentina FM. Eisner said in
the memo, “During the next few years we plan to expand across South and
Central America and Mexico, as well as Europe and Asia”

FCC Actions

he FCC has ordered WDWZ-AM/West Point, GA to pay a $24,000

fine for failure to install Emergency Alert System equipment, maintain
a public inspection file and follow rules pertaining to antenna structures.
The commission sent the station, which is owned by Zachery Broadcast-
ing, a notice in April but received no response.

* Pirate broadcaster Joshie Yasin Nakamura, a.k.a. Marvin Eugene
Barnes, has been fined $10,000 by the FCC for operating an unlicensed
station. Nakamura was warned in April that he was facing the fine, but the
FCC said that it received no response. Nakamura has 30 days to pay the
forfeiture.

* The FCC has reduced a fine assessed against KNEC-FM/Denver from
$14,000 to $10,000. The decision was in response to licensee Arnold
Broadcasting’s second appeal of penalties for failure to maintain a station
log and to have proper EAS and tower-monitoring equipment installed for

R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
7/6/00 6291 7001 7/6/00 6/29/01-7/6/01
R&R Index 325.22 285.49 27194 -163% -47%
Dow Industrials 10,481.47 10,502.5 10,252.60 21% -23%
S&P 500 1456.67 122442 119059 -18.2%

-2.7%

T oday’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-

sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an af fordable price.
UV stabilized plastic wan't fade indoors or outdoors.
$ Simply FAX your lego and coler separation informatien

for a free price quote.

©2000 Reef Industries, Inc.

PLASTIC
BANNERS
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DEAL OF THE WEEK 2001 DEALS TO DATE

* KVTT-FM/Dallas, TX

$22 million

Dollars to Date: $2,982,920,681
(Last Year: $24,936,394,133)

Dollars This Quarter:  $42,415,145
(Last Year: $16,357,692,000)

Stations Traded This Year: 661
(Last Year: 1,782)

Stations Traded This Quarter: 20

(Last Year: 494)

Dallas Noncommercial FM
Sold For $22 Million

O Hilliard-led Learning Foundation gets KVTT;
AGM buys Wyoming duo for $5.35 million

Texas

KVTT-FM/Dallas

PRICE: $22 million

TERMS: Asset sale for cash
BUYER: Learning Foundation
Inc., headed by President James
Hilliard. Phone: 561-432-5100. It
owns no other stations.

SELLER: Research Educational
Foundation, headed by GM
Melinda Beard. No phone listed.
FREQUENCY: 91.7 MHz
POWER: 100kw at 1,099 feet
FORMAT: Religious

BROKER: John Pierce & Co.

WAWV-FM/Sylacauga
PRICE: $490,145

TERMS: Asset sale for cash
BUYER: Williams Communica-
tions Inc., headed by President
Walton Williams Sr. Phone: 256-

523-1059. It owns two other sta-
tions. This represents its entry into
the market.

SELLER: Coosa Valley Broad-
casting Inc., headed by President |
Robert Pearce. Phone: 256-249-
4263

FREQUENCY: 98.3 MHz
POWER: Skw at 226 feet
FORMAT: Hot AC

KOQI-AM/Soquel
(Monterey-Salinas-
Santa Cruz)

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: People’s Radio Inc.,
headed by President Joe Rosa.
Phone: 408-259-2988. It owns two
other stations. This represents its
entry into the market.

SELLER: Soquel Broadcasting |
Co. No phone listed. '

FREQUENCY: 1200 kHz
POWER: 25kw day/10kw night
FORMAT: Dark

Colorado
KWAB-AM/Boulder
(Denver)

PRICE: $1.1 million
TERMS: Asset sale for cash
BUYER: Colorado Public Radio,
headed by President Max Wycisk.
Phone: 303-871-9191. It owns eight
other stations. This represents its
entry into the market.

SELLER:Working Assets Broad- |

casting, headed by CEO Laura
Scher. Phone: 303-442-6544
FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: News/Talk

KBIH-FM/Coeur d’Alene

' (Spokane, WA)

PRICE: Undisclosed
TERMS: Terms unavailable

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’'s MEDIA Access Pro, Chantilly, VA.

® WAWV-FM/Sylacauga, AL $490,145
¢ KOQI-AM/Soquel (Monterey-Salinas-Santa Cruz), CA

Undisclosed

® KWAB-AM/Boulder (Denver), CO $1.1 million

® KBIH-FM/Coeur d’Alene, ID (Spokane, WA) Undisclosed

® KJSK-AM & KLIR-FM/Columbus, NE $2.7 million

® KGDC-AM/Walla Walla, WA Undisclosed

® KRRR-FM/Cheyenne and KRQU-FM/Laramie
(Cheyenne), WY $5.35 million

represents its entry into the market.
SELLER: Eek Broadcasting. No
phone listed.

| FREQUENCY: 102.3 MHz

POWER: 170 watts at 1,844 feet
FORMAT: N/A

COMMENT: This station is cur-
rently represented as a construc-
tion permit.

KJSK-AM & KLIR-FM/
Columbus
PRICE: $2.7 million

| TERMS: Asset sale for cash

BUYER: Three Eagles Commu-
nications Inc., headed by Presi-

100kw at 761 feet
FORMAT: News/Talk; AC

' KGDC-AM/Walla Walla

PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Two Hearts Communi-
cations LLC, headed by Mem-
ber Rodney Fazzari. Phone:

| 509-522-1983. It owns one other

dent/COO Gary Buchanan. |

Phone: 402-483-5100. It owns 35
other stations. This represents its
entry into the market.

SELLER: Heartland Broadcast-
ing Inc., headed by President Dan

BUYER: Blue Sky Broadcasting, | Gardner. Phone: 402-564-2891

headed by President Kim Bene-
field. Phone: 208-263-4050. It
owns four other stations. This

FREQUENCY: 900 kHz; 101.1
MHz
POWER: 1kw day/65 watts night;

station. This represents its entry
into the market.

SELLER: Bridge Broadcasting
Inc., headed by GM Joe

Gonzalez. Phone: 509-525-9022
FREQUENCY: 1320 kHz
POWER: 1kw

FORMAT: News/Talk

KRRR-FM/Cheyenne
and KRQU-FM/Laramie
(Cheyenne)

{ PRICE: $5.35 million

Continued on Page 9

Healthier
Ratings

KELLY

MUSIC RESEARCH

610-446-0318

www.KellyMusicResearch.com
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Adventures In Broadcasting ]LApriI 18-20, 2002|

Imagine a marketing and promaotion conference clevoted ENTIRELY TO RADIO! Where gvery panelist, every
guest speaker, every industry expert on tand, is talking about the challenges that marketing and promotion
directors deal with every day in radio! Imagine a room filled with the excitament that enly cieativa people
can generate, and picture yourself talking with colieagues from all over the United States, Canada. and
Europe...about RADIO!

>www.adventuresinbroadcasting.com

Even if you've had years of experience, ot have already been through Adveniutis tamng, yel ot alloed A mass.

The Association of Radio Marketing Executives’
Second Annual BROADCAST MARKETING SUMMIT

A full schedule on Saturday featuring:

« All new sessions from elite level speakers,
trainers, and marketers

+ Plus a foot stompin’ awards show and luncheon!

>WWw.a-r-m-e.Ccom

7135224273
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CALLOUT

from edison media research

v/ Faster
v' Less Expensive
v/ Smarter

The company that pioneered
two-week survey turnaround
also offers unique music
testing and callout methods
that are less expensive.

Call Larry Rosin or Lou Patrick today to learn about how
our efficient methods lead to better, more reliable results.

edison media research

908-707-4707 / e-mail lrosin @edisonresearch.com; lpatrick @edisonresearch.com / www.edisonresearch.com
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Commissioner Martin
Sworn In At FCC

Kevin Martin was sworn in as an FCC Commissioner on
July 2, over a month after Kathleen Abernathy and Michael Copps

made their appointments official.

Martin could not be
sworn in on May 31 with
the other new commis-
sioners because, although
he was nominated to fill
the commission seat va-
cated by departing FCC
Chairman Bill Kennard,
the Senate Commerce
Committee neglected to
nominate Martin to com-
plete Kennard’s term,
which expired June 30.
Commissioner’s terms are fixed, so
Martin had to wait until Kennard’s

term ended before he could
assume the office.

Martin, a North Carolina
native, was nominated for his
commission seat by Federal
Trade Commission Chairman
Timothy Muris. Before join-
ing the FCC Martin served on
the Bush-Cheney transition
team as General Counsel and
was a special assistant to the
president for economic po-
licy.

Martin’s FCC term runs through
June 30, 2006.

Rice
Continued from Page 1

It was something beyond my control
at the time. I’ve paid the price.” Rice
said the offenses, which he stated took
place between 1988-90, are what led
him to seek treatment.

At the hearing to revoke Rice’s li-
censes, held before an FCC Admin-
istrative Law Judge, Rice’s attorneys
decided not to use information about
his mental condition in his defense,
including information from the doc-
tor who treated his mental disorders.
Rice, who couldn’t attend the hear-
ing due to his incarceration, believes
that decision was a mistake. He also
told R&R that his mental illness
couldn’t be used in his appeal to the
DC Circuit Court, since only infor-
mation from the original hearing can
be used in an appeal. Rice petitioned
the U.S. Supreme Court to hear his
case, but it refused.

The FCC also cited misrepresen-
tation of facts on Rice’s part as a rea-
son for the revocations. Specifically,
the commission questioned Rice’s
level of involvement at his stations.
After Rice was released from the hos-
pital, he returned to his stations as a
consultant but had no hand in man-
agement or day-to-day operations.
His attorney, Jerold Jacobs, stated in
a declaration that Rice would not
have any management involvement
but omitted the fact that Rice would
have a consultative role.

Eventually, the FCC ruled that that
declaration was misrepresentation. In
a May 30 statement Jacobs said, “The

fact that Mike Rice was working on
engineering or similar consulting jobs
at his stations simply did not seem to
me to be anything that would be of
material significance to the commis-
sion.”

On June 1 Rice’s attomeys filed a
motion with the FCC that included a
description of Rice’s disorder and a
statement from Dr. Wayne Stillings,
who has treated Rice’s bipolar disor-
der since 1991. Stillings said Rice
“has worked extremely hard to remain
well {and] has been entirely success-
ful in achieving his recovery. He has,
in fact, beaten the odds and triumphed
over the severe adversity of his ill-
nesses — an adversity that was in no
way of his own making.” The plead-
ing asked the FCC to provide “equi-
table relief” to Rice, but it was dis-
missed for untimely filing.

It doesn’t appear that the FCC will
consider Rice’s case further. The auc-
tion notice said Rice had to cease op-
eration of the stations by 12:01am
July 13. However, the FCC said that
“in order to preserve broadcast ser-
vice to the affected communities” it
will allow Rice to continue operat-
ing the stations until early October
or until an interim or permanent new
operator is selected, whichever comes
first.

But Rice said he won’t give up.
“We’re not done with this by any
means,” he declared. “Why punish the
radio stations and all of our people?’
He also noted that the looming loss
of his stations will take a personal toll:
“It’s a big hit for me. All I've ever
done is radio.”

PD Perceptual

Continued from Page 1

for their review. We are thrilled to
have PD Perceptual recognize the
benefits of Music Meeting.”

Over 2,300 radio programmers in

all formats have embraced Music
Meeting. Its partnerships with Selec-
tor and Liquid Audio have made it the
most-used online music source in the
industry. PD Perceptual will offer pro-
grammers even more incentive to uti-
lize these collective services.

Transactions
Continued from Page 6

TERMS: Asset sale for cash
BUYER: American General Me-
dla, headed by President Anthony
Brandon. Phone: 410-832-5870. It
owns 30 other stations. This rep-
resents its entry into the market.
SELLER: Mountaln States Ra-

dlo, headed by President Victor
Michael. Phone: 307-778-9318
FREQUENCY: 99.9 MHz; 102.9
MHz

POWER: 50kw at -20 feet; 100kw
at 1,221 feet

FORMAT: Oldies; Classic Rock
BROKER: Doug Ferber of Star
Medla Group

SN\

AN

Contlnued from Page 4

the station. An initial fine of $16,000 was reduced to $14,000 after the first appeal, and the amount has now been
dropped again as the commission agreed that the reduced fine was still excessive.

NextMedia Completes Two Outdoor Deals

extMedia has purchased more than 4,000 bulletin and poster display faces located in New York, New Jersey,
Hartford, Baltimore, Philadelphia and Washington, DC from PNE Media for $92.2 million. NextMedia has also
acquired bulletins in New York and New Jersey from Gaess Outdoor for about $10 million.

DG Systems Added to Russell 2000 Index

igital Generation Systems has been added to the Frank Russeli Co.’s Russell 2000 Index. DG CEO Matthew

Devine called the index “the performance benchmark for U.S. small-cap investing.” The Russell 2000 measures
the performance of the 2,000 smallest companies in the Russell 3000 Index; DG was added when Russell Co.
conducted its annual reconstitution of investment indexes.

Portfolio Managers Tout Small-Caps, Saga

oomis Sayles & Co. equity portfolio manager David Sowerby doesn’t agree with those who believe small-cap

stocks are one of the first areas to get hit in a slowing economy. “The return on equity — the best measure of
profitability — is at or better than large-caps,” he told Bloomberg last week. “It's still a very good time to be an investor
leaning toward small-cap stocks.” Among radio broadcasters, he recommended Saga Communications, saying,
“It's a little higher-quality and a little more opportunistic. It wants to grow and buy stations when they’re more underval-
ued. Saga’s long-term return on equity is about 13%-14%, and the price-to-earnings ratio, compared to its peers, is
relatively attractive.”

Earlier this week T. Rowe Price portfolio manager Preston Athey also recommended Saga, telling Dow Jones:“Itis
not a sexy company, and, as a result, it trades at prices 20%-30% below comparable radio broadcasters on a price-
to-cash flow basis,” He expects Saga’s after-tax cash fiow to grow 10%-15% a year and called the company “very
safe and well-run.”

Isaacson To Head CNN News Group

WaNer Isaacson has been named Chairmarn/CEQ of the CNN News Group. He will oversee all of CNN's brands,
including its two radio networks. Isaacson was most recently Editorial Director of Time Inc.

Continued on Page 34

cCc L O S E D

SAGA COMMUNICATIONS, INC.
Edward K. Christian, President and Chief Executive Officer

has agreed to acquire

KMIT-FM

Mitchell, South Dakota

KGGK-FM

Wessington Springs, South Dakota

RSN

for

$4,050,000

Sfrom

MITCHELL BROADCASTING, LTD.

Gordon Thomsen, President Tim Smith, Vice President

Patrick Communications was proud to serve
as the broker in this transaction.

w
PATRICK [2g COMMUNICATIONS

NN

(410) 740-0250, www.patcomm.com

July13,2000R&R @ 9
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"Whenever I hear ‘It can’t be done,
I know I'm close to success.”
—Michael Flatley

By Pam Baker For ourindustry to survive and

Sales & Marketing Editor
pambaker@rronline.com

grow, it’s crucial that it find new
ways to generate revenue while
providing entertainment and
services valuable to listeners.
With the economy going
through its ups and downs, now
is the time for the radio indus-
try to offer advertisers new
ways to reach listeners on a
more personal level — directly
and one-on-one — to increase
sales and consumer loyalty.

Last year Israeli entrepreneur Dor Skuler founded
Zing Interactive Media, which focuses on the use of
technology to bring people closer to the radio content
they experience daily. Skuler convinced radio
veteran Chris Claus to join the company as its US.
CEO, overseeing operations from the company’s
Philadelphia headquarters. ”1 spent 25 years in the
broadcast business, mostly in radio, and I just know
that people want to interact with radio,” §
says Claus. On July 2 Zing Interactive
launched a beta test of its Zing321 product §
on two Clear Channel stations in Philadel- §
phia, Smooth Jazz WJJZ and Rock AC
WLCE (Alice 104.5).

"People interact with radio all the time,”
Claus says. “They register for promotions
by sending in postcards or e-mailing or
faxing in to the station and by trying to be
the 20th caller. They definitely interact, but
now we want to take it to the next step,
where they can just pick up their cell phones and, on
a fully automated voice-recognition system, interact
in a variety of ways. With the music the station plays,
the advertisers and the promotions, the concept
makes sense. What we need to find out is exactly how
economically viable our model is.”

This is how Zing321 works: You're in the car,
listening to the radio. A song comes on that you like,
but you don’t know the name of the song or the artist.
And, of course, the air personality doesn’t back-
announce the song. With Zing321, you can dial #-3-2-
1 and get the information immediately. Listeners can
also order CDs, buy concert tickets, get information
about advertisers, receive advertising coupons or
register for contests. The possibilities are endless.

ZING-A-LING-A-LING!

I wanted to experience the Zing321 process as a
typical user would, so Claus took me through this
sample scenario:

I'm driving to work listening to my favorite
Smooth Jazz station in Philly. It goes into a
commercial break, and I hear a commercial from a
jeweler that includes an offer that I'm interested in.

I pick up my mobile phone and dial #-3-2-1. The
Zing voice-recognition system answers and says,
“Thanks for calling Zing Radio. Please name the
radio station you're listening to.”

"WJJZ.”

THREE, TWO, ONE, ZING!

B Interactive radio advertising is put to the test

The system accepts my response and replies, "WJJZ.
The broadcast that is currently playing is...” If the
station is playing a song, it names the artist and title,
then plays an eight-second clip so that I can verify that’s
what I was looking for. The Zing321 system then says,
“If that’s not your desired broadcast, please say 'Go
back.”

I say, "Go back,” and the Zing
computer searches its system for
the element before the song. It
then says, “The broadcast that
you are interested in is Robbins
Jewelers. If that is your desired
broadcast, just say "Yes.””

I say, "Yes.” The Zing system
then says, "The services being offered by Robbins
Jewelers are....” and gives me information on the offer. It
concludes with, “Is that what you are interested in?”

I respond ”Yes.” Then the system explains, “The first
time you use this service, you’ll be transferred to a call
center, where you’ll speak to a live person who will
gather pertinent information. Every. participant will be
required to give an e-mail address or other
contact information. If you want to utilize
Zing's e-commerce features, you must have a
credit card on file that can only be accessed by
you via a PIN number.

“If you have already registered for Zing321
and you want more information on Robbins
Jewelers’ offer, the system will either e-mail or
send you a special coupon or transfer you
directly to a Robbins Jewelers store.”

Zing Interactive works with each station to
create several identifications that will be
accepted. For example, WJJZ is recognized by the
system if it's called WJJZ, W]JZ-FM, Jazz, Smooth Jazz,
106.1, FM-106 or ’JJZ.

Zing has created a distinctive instrumental sounder
that will be added to each Zing321-enabled commercial
to alert listeners to the fact that the advertiser is part of
the program. Claus says, “We are going to educate the
listeners as to what the sounder means, and we have
bought a huge advertising schedule on both statons.
Our spots are talking about interactive radio, music
sales and advertiser interaction and say, "When you
hear this sounder, that will indicate to you that this spot
is interactive.” The radio stations are also supporting
the project with promos running in all dayparts.

During the 90-day beta test, participating advertisers
receive Zing321 free of charge. In the future advertisers
will be charged on a per-lead basis; for example, a client
may be charged per coupon or per phone call. “This
program is not for every advertiser,” says Claus. “If an
advertiser is selling low-ticket items, and we charge $2
per coupon delivered, it’s not cost-effective.” All profits,
including per-lead and e-commerce fees, are split 50-50
between the station and Zing Interactive.

The first group of advertisers participating in
Zing321 includes Robbins Jewelers; the Pennsylvania
Renaissance Fair; Murray Kia; the Trump Marina Hotel
in Atlantic City, NJ; Rockaway Bedding; the Philadel-
phia Phillies; Cirque du Soleil; Raymour & Flanagan
Furniture; Steven Singer Jewelers; Tommy D Home

< I3

Improvement Center; the Philadelphia Zoo; and
Philadelphia University and LaSalle College. Most
participants are using the program to offer special
discounts through brochures and coupons. I'll keep
you updated on the progress of the program in the
coming weeks.

WILL LISTENERS USE IT?

What about the listeners? They may want to try out
this system just because it sounds like fun. I would be
inclined to call in just to see if it gave me the right title
and artist. It reminds me of an interactive billboard

campaign used by Classic Rock
KCBS/Los Angeles with signs
. that read, “Now Playing: Led
Zeppelin” — and how I always
G flipped on the station to see if

Zep were really playing.
1 How the program works on
W]JJZ and WLCE may very well
determine the future of Zing321.
I asked Claus what it will take for the project to move
into other markets. “In order for this model to work
effectively — once it's up and matured with a half-
million cume as a base — if I can ultimately get
something in the order of 10,000 to 12,000 interactions
a month with the audiences, then I have a huge

success.”

Claus pitched the Zing321 project to most radio
stations in the Philly area and ultimately chose WJJZ
and Alice because they were the most enthusiastic
about the program. “What we are going to find for
sure, I know from my experience managing [KTWV]
The Wave in Los Angeles in the early and mid-'90s, is
that these are such unique formats with such unusual
music that people want to interact with the stations to
find out what song that was,” says Claus. ”“We might
find people buying five or six CDs a month — or
nothing at all. The beta program should teach usalot.”

About the talk of banning the use of handheld
mobile phones while driving, Claus says, “The thing
that helps me be unconcerned about it is that,
regardless of what laws get passed, people are
attached to their cell phones. What they’ll do is simply
buy those relatively inexpensive hands-free devices.
We've even thought about offering a free hands-free
device for participating in our program.”

INNOVATIVE PARTNERS

Zing Interactive has signed an exclusive agreement
with RCS for the use of RCS’s RadioShow technology,
which will provide Zing with real-time connections to
radio stations” automation servers, giving it access to
all broadcasts from its affiliate stations.

For e-commerce fulfillment, Alliance Entertainment
Corp. has been tapped to negotiate retail-sales
agreements for CDs, cassettes, DVDs, videos, video
games and other merchandise.

Zing has agreements with major mobile-phone
service providers Sprint PCS, Verizon, Cingular and
AT&T Wireless, allowing customers to initiate #-3-2-1
toll-free dialing from their mobile phones. These
partnerships cover more than 80% of the mobile-phone
market. Zing believes that it will be the first company
in the U S. to offer nationwide three-digit, free-airtime
cellular calling.

For more information on Zing321, contact Zing Interactive
Media at 215-495-0844 or www.zingimedia.com.




Radio. hear and now.

Find Out Where Radio Is Heading

Tune into the hear and now. The NAB Radio Show™ - the largest event focused exclusively on
Radio - delivers the expertise you rely on combined with the technology you can’t afford to miss.

Walter Mossberg
C0|umr St °a. . . . . . . . .
The Walil Street Journal Exciting and information-packed sessions. Leading-edge exhibitors. Unlimited one-on-one

networking oppor:unities. Visionary speakers. At The NAB Radio Show, you'll discover real-world
solutions for the challenges facing today’s radio professionals.

Don’t miss your chance to hear from the industry’s best, including the Keynote Address by
award-winning technology guru and Wall Street Journa'

columnist, Walter Mossberg. Presentation of the coveted THE NAB
National Radio award will also be made to Larry Wilsor
at the Radio Luncheon. . IO =7
Register Now for The NAB Radio Show, and S“Ow
I Position Yourself Where You Need to Be - on
Citadel Communications the Leading Edge September 5—7, 2001
Corporicion New Orleans, LA USA

For more details, or to register. visit www.nab.org/conventions. Questions? Call 1-800-342-210.
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This week’s GM Spotlight pays tribute to 23-
year radio executive Mike Fezzey, of ABC's
News/Talk WJR and Hot AC WDVD in
Detroit. “Mike’s a common-sense type of
guy,” e-mails one R&R reader, who adds,
“He’s a GM who can balance the business end

environment that's refreshing.” A station

generous and supportive manager. He makes
long hours and hard work enjoyable.” Con-
gratulations!

I decided to enter the world of broadcasting
because:

“My uncle ran the Mutual Radio office in
Detroit and thought I might have some fun

to be Darrin Stevens on Bewitched. What a
great life he had!”

el

v \-_\_—: =

B Creative juices revved up in the Motor City

W)

First job in broadcasting:

R

760am

with the creative side, and in today’s radio

EE R cotlGnitiRioriainste “Sales for Michigan Media Services. We sold

two brokered programs on WCAR in Garden
City, and we represented the Savalli Gates/
Shutz stations. The stations could be heard over

a two-square-mile area.”
Career highlights:

“Growing up at Capital Cities and learning
il _ from the brightest people in broadcasting, Tom
advertising. When I was a kid,  wanted Murphy and Dan Burke. Spending 21 years at

the same stations.”

The most challenging aspect of being a GM:

“Balancing the creative and financial de-
mands.”

My most unforgettable moment at a radio
station:

“The day I learned J.P. McCarthy was dying.
That happened six months after I was named to
the GM position at WJR. At 36 years old, it was

President/GM of WJR-AM & WDVD-FM/Detroit

MICHAEL FEZZEY

(ABC Inc.)

suddenly time to grow up
— fast.”

What WJR news story
generated the most attention, and why?

“The death of J.P. McCarthy. J.P. had been
the voice of Detroit for more than 30 years, and
his death left a void in people’s lives like
nothing else I can remember in recent news.”

My favorite album of all time is....

“The Beatles’ White Album. It was an engine-
ering masterpiece, like nothing before or since,
and the music still holds up today.”

If I weren’t in the radio business, I'd probably
be....

“Working for Habitat for Humanity.”
I'm most proud of:

“Maintaining community responsibilities
while delivering the expected financial re-
sults.”

The best words of advice I've ever received
were:

“Invest in people, not business plans.”
You’d be surprised to know that....

“I live in a 130-year-old orphanage.”

RADIO
NETWORKS .

Personality Power

Delilah is the most powerful personality in AC radio. Together with Lia and Dave Wingert,
Delilah is one of the many ways Jones Radio Networks puts radio power in your hands.

Music

Daypart 24 Hour Programming Research
. Personalities Formats News & Talk & Consulting & Prep
-»- — > @

L JONES RADIO NETWORKS
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WHY RELATIONSHIP MARKETING?
JUST ASK NORDSTROM

A few months ago my wife
ordered a dress online from
Nordstrom. When it arrived,
it was just a little too short.
No one’s fault, it simply
didn’t fit. She called the com-
pany and explained the situ-
ation. After only a few days,
a box arrived, with return
postage included, along with
a very nice handwritten note
apologizing for the problem.
This from a national chain!
After that I decided to
treat my wife to a bottle of perfume that she had
wanted for years. It wasn’t cheap. I bought it from
Nordstrom. Enclosed with the perfume order was a
handwritten note of thanks.
The point of this story? We are both extremely

loyal to Nordstrom. We believe we have some kind

By JD Adams

of special relationship with this company. Of course,
the logical part of my brain tells me that this is not
really so. After all, I work for a marketing company,
and I know better.

A CORPORATE COMMITMENT

Nordstrom has made a corporate commitment to
superserving its customers, paying special attention
to its database members. The company is so good at
it that people continue to pay more and think of
Nordstrom as a friend.

All it takes is one receptionist or
announcer with a bad attitude, and
the relationships you‘ve worked so
hard to establish will be broken.

Sadly, radio stations rarely commit to marketing
past the next ratings period. They wouldn’t even
think about building a major strategy like Nord-
strom’s. But, believe it or not, it is possible to become
the station in your market that builds a relationship
with its listeners. More important, you can become
the only station to build loyalty with the diary-
keepers in your market. And if you are the one that
thinks past the next book, you can become the station
to dominate your market for years to come.

I’'m not saying it will be easy. And, once you've
begun, you can’t stop, or you'll lose all the equity
you've built up.

So where do you begin?

IDEAS THAT WORK

A commitment to excellence must come from the
top and be ingrained in every employee. All it takes

is one receptionist or announcer with a bad attitude,
and the relationships you've worked so hard to
establish will be broken. You'll be amazed how much
making a commitment like this will help the overall
morale of your employees.

Your station should appoint a single champion, one
person who will lead the chatge. Since this is a
marketing initiative, the marketing director probably
makes the most sense for the position.

Plan ahead. There should be one- two- and five-year
plans. That means you’ll need to have a solid marketing
plan in place for the first year, a good idea of what you'll
be doing over the next two years, and a rough idea of
your direction for the next five.

Set a minimum number of times you will contact
your database members during the course of the year.
To build solid relationships, you should contact the
people in your database at least monthly in one way or
another. Make sure every contact benefits the person
who will receive it, or don’t send it. Many of these
contacts can be made very inexpensively by using e-
mail or Eagle Telemarketing’s TeleBlitz, which leaves
30-second messages on the answering machines of your
database members. A warning: Leaving unsolicited
prerecorded messages for anyone other than your
database members is illegal. A lawsuit is pending
against a station in a top 20 market that should help
clarify this issue for all interested parties.

Answer every letter, phore call and e-mail your
station receives in a timely manner. Complaints should
never go unanswered. Most listeners just want to be
heard. You can turn many of their messages around in
only a few minutes. Ignore them, and they’ll tell 12
people how terrible your station is, and the story will
grow with each telling.

Build a database of listeners who are survey-friendly
and who live in hot ZIP codes or in PRIZM groups that
deliver diaries to your station and to your direct
competitors. If listeners don’t fit these criteria, they
don’t count from a ratings standpoint. Remember,
quality over quantity! Work only with a marketing
company that can segment your database by potential
Arbitron diarykeepers vs. nondiarykeepers.

A few years ago Eagle Marketing took on a new
client in a top five metro that was extremely proud of
the 140,000-member database that had been built for it
by another marketing company. Eagle’s analysis of the
database showed that approximately 60% of the people
in it either lived outside the metro or were in PRIZM
groups that had not delivered a diary to the station over
the past six ratings periods. Translation: 60% of every
marketing dollar spent to build the database was
wasted, and 60% of every dollar spent to market the
station was being thrown away every book.

Most stations contact potential listeners or database

members only when they are introducing a contest
or when they need something from the listeners.
Contact your database members simply to be nice.
Send birthday cards, but also send cards when other
cards won't be in the mail, like on Valentine’s Day,
the Fourth of July and Halloween. You will be
amazed at the response you will get from this. I'm
convinced that sending cards is the most powerful
tool a company that is committed to relationship
marketing has, and it's always the first thing to go
when budgets are cut.

Think of other reasons to contact your database
members. Give them opportunities to buy concert

Remember, it costs approximately
$7 to bring in a new client for
every $1 you spend to retain an
existing customer.

tickets in advance, send them free movie tickets, and
ask for their help in programming the station
through simple surveys. If you’re going to be
appearing in their neighborhood, let them know,
and include a coupon for a free one-liter bottle of
Coke or Pepsi to make it worthwhile to stop by.
Remember, there must always be a benefit. This is
especially important for listeners who live in one of
your target hot ZIP codes or PRIZM areas.

You can notify the majority of your database by
using inexpensive e-mail programs. But don’t forget,
not everyone has access to electronic mail, and you
don’t want to leave out any potential diarykeepers.

Track your opt-out numbers after every e-mail
campaign to see what works and what doesn’t. If you
see a sharp increase in opt-outs following a cam-
paign, you will know you did something wrong.
That will allow you to improve your future cam-
paigns.

You'll probably spend over half of your
marketing budget to build new cume during the
spring and fall books. That’s fine, but never forget
the people in your database. They should be
included in every campaign. Remember, it costs
approximately $7 to bring in a new client for every $1
you spend to retain an existing customer. Don’t let
relationships with your best customers slip away
while you're fishing for new ones.

Sound like too much for your station to pull off? I
bet that's what a lot of people said at Nordstrom
when the idea of relationship marketing originally
came up.

JD Adams is a National Marketing Consultant for Eagle
Marketing Services in Fort Collins, CO. He can be
reached at 800-548-5858 or jd @eagle-marketing.com.
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TOM JOYNER'S FANTASTIC VOYAGE

Every weekday morning The Tom Joyner Morn-
ing Show can be heard on more than 100 radio
stations throughout the United States, enter-
taining audiences with music, celebrity inter-
views, comedy bits, news and information. And,
along with all the fun and games, Joyner and
his team are dedicated to giving back to the com-
munity through the Tom Joyner Foundation.
The Tom Joyner Foundation is a certified not-
for-profit organization established for the purpose
of helping students continue their education at
historically black colleges and universities. One of
its annual fund-raising events is Tom Joyner's
Fantastic Voyage, and in May The Tom Joyner

Morning Show hosted a seven-night cruise through
the western Caribbean. The sold-out Carnival

The Tom Joyner Morning Show’s Tavis Smiley with Joyner.

Triumph accommodated 3,000 listeners, and the
event raised $1.1 million dollars for the foundation.

Starting out from Miamj, the ship traveled to
Ocho Rios, Jamaica; the Grand Cayman Islands;
and Cozumel, Mexico, with entertainment provid-
ed by a star-studded lineup featuring Boyz Il Men,
K-Ci & JoJo, Isaac Hayes, The United We Funk All-
Stars, Al Jarreau, D.L. Hughley, George Duke,
Rachelle Ferrell, Don “DC” Curry, George Wallace,
Bobby “Blue” Bland, Millie Jackson, Mr. C The
Slide Man and The Phat Cat Players. )

R&R Editor-In-Chief Ron Rodrigues attended

The Tom Joyner Morning Show’s J. Anthony Brown,

Tom Joyner, accepting a check for the Tom Joyner
Foundation, onstage with The United We Funk All-Stars
during the Fantastic Voyage cruise.

the festivities and was extremely impressed with
the attention to detail. “If you consider the fact that
you're catering to 3,000 listeners, all at one time and
all in one location, everything has to go right. They
did an incredible job. From my perspective,
everything came off without a hitch.”

The Fantastic Voyage event planners wanted
each guest to have the ultimate vacation experience.
“They did a lot of things that were customized for
the cruise, starting with the entertainment,”
Rodrigues says. “They replaced all the normal
shipboard entertainment with performers Tom
selected. They did everything, right down to
replacing the shuffleboard tournaments that you'd
normally see with dominoes tournaments.”

A Fantastic Voyage guest tries her luck on the slot
machines.

Other perks included free on-board movies
featuring African-American actors and a menu
including such Southern favorites as fried chicken
and grits (as well as sugar-free desserts). One
special detail was the decision to staff the ship’s
beauty salon and spa with professionals specializ-
ing in African-American hairstyles. It paid off — the

. beauty salon set a revenue record during the cruise!

Congratulations to The Tom Joyner Morning Show
for an amazing event. For more information on the
Tom Joyner Foundation or to make a donation, call
900-933-4483 or visit www.tomjoyner.com.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

WEEDING OUT THE COMPETITION

Gardening is more than just a hobby, it's big business.
According to the American Nursery & Landscape Association,
people like to garden because they want to be outdoors (44%),
to be around beautiful things (42%), to relax and escape the
pressures of everyday life (39%) and to stay active and get
exercise (35%). By offering radio listeners a free sample of a
weedkiller, St. Gabriel Labs grabbed the attention of those
listeners — the word free has amazing power — and was able
to convert many of them into regular paying customers.

Category: Lawn and Garden

Market: New York

Submitted by: NYMRAD (New York Market Radio)
Client: St. Gabriel Labs

Situation: St. Gabriel Labs, a Virginia-based producer of natural
lawn and garden products, needed to raise awareness and
generate sales in the New York market. In May, on the recom-
mendation of Clifton, NJ-based agency Ad Lab, St. Gabriel
advertised on two New York radio stations and offered a free
sample of Burn Out, a weedkiller made of fermented vinegar and
lemon juice, to listeners who called to request the company’s
catalog.

Objective: The company hoped that consumers would be
attracted by the free sample and would then be moved to place
followup orders from the catalog. Though some believe that
such “permission marketing” programs work best on the
Internet, St. Gabriel Labs was counting on radio’s power to
target consumers and motivate them to action.

Campaign: According to St. Gabriel Labs Director Ted Reuter,
the response to the offer was overwhelming. He says, “The
phone rang off the hook. We ran spots in May on a weekend
gardening show and on a weekday consumer-advocate talk
show pointing out that this weedkiller is faster and safer than
other products. In the last few years the general public has
become concerned about harsh chemicals.” The free-sample
offer enabled St. Gabriel Labs to expose consumers to its entire
line through the catalog and to build a mailing list.

Results: Followup orders, says Reuter, were “pretty darn good.”
He goes on, “We also heard from landscapers, and that was
good. Whatever we spent on advertising, we got back fourfold.”
Since St. Gabriel’s products are sold in very few stores, all
orders were taken by phone. However, because of the radio
exposure and resulting consumer demand, the company’s next
radio effort will most likely be aimed at expanding retait
distribution. “We’re going to put together a dealer-participation
plan in the New York area,” Reuter says. “More small companies
should know what they can do with radio.” Companies like St.
Gabriel Labs are proving that marketing plans built on asking
consumers’ permission can be successful — especially when
the means of communication with the consumer is radio.

——— RAB TOOLBOX———

More marketing information and resources from the RAB

Here you'll find more marketing information and resources
from the RAB. For more information, call the RAB’s Member
Service HelpLine at 800-232-3131, or log on to RadioLink at
www.rab.com.

INSTANT BACKGROUND — LAWN AND GARDEN

Sources of revenue for lawn and garden landscaping businesses:
single-family residential, 58%; commercial and industrial, 27%;
multifamily residential, 7%; govemment contracts, 5%; other, 3%.
(Lawn & Landscape, 2000)

FROM THE RAB’S RADID MARKETING GUIDE AND

FACT BOOK FOR ADVERTISERS

Anywhere, anytime, anything we're doing, radio comes along with
us. It fills the spaces in our weekly routines and provides a
soundtrack for our daily lives. Indeed, it's such a faithful companion
that it should come as no surprise that radio reaches 96% of all
persons ages 12 and older — and an even higher percentage of
certain age groups — in a typical week. (RADAR 67, fall 2000)



INTERNET

NEWS & VIEWS

Statf Cut Casts Doubt
On Future Of Live365

I Webcaster has a unique business model, but will that be enough?

By Kurt Hanson ~ Whether you're looking
& Paul Malongy  for music to accompany
m ’;ﬂgiow’"fm you at work, an obscure

talk show about UFOs or
live mixes by underground
DJs to play at your next party,
Live365 offers the most
diverse selection of Internet
radio stations you’ll find
anywhere. Welcome to the
B Radio Revolution!

That's the welcome message
on the Live365 website
(www.live365.com), which offers
visitors their choice of more than
39,000 different user-generated
radio stations. Live365 laid off 22
j of its 80 employees earlier this
**8 month, and by doing so raised
questions regarding its contin-
ued viability as a business entity
B (see related story, Page 18).

PAUL
An Evolving Business Model

When it launched in June 1999, Live365’s approach
was, in a nutshell, to provide hobbyist streamers with
the tools, data storage and bandwidth to create their
own streaming-MP3 Internet-only radio stations. Users
could upload up to 365 megabytes of their own music,
and Live365 agreed to provide streams for up to 365
listeners at a time.

Over time the business model evolved, and by
February 2000 Live365 was also offering professional
broadcasters powerful webcasting solutions. It also
made more tools available to its amateur users,
including software to enable live broadcasting.

The company expanded its reach through deals
with the likes of British Telecom, and in April of this
year it announced partnerships with AudioRamp and
(now-defunct) Kerbango to allow access to Live365
streams via Internet appliances. Live365’s business
model evolved further when, in May, the company
announced that it was beta-testing technology for
wireless delivery of its stations to Pocket PCs.

More Listeners, Higher Costs

The ability of Live365 to maintain so many product
offerings and reap any sort of profit has long been
questioned by industry observers. The most obvious
issue, for many critics, has been Live365'’s offer of free
hard-drive space and bandwidth for 39,000 webcast-
ers. Skyrocketing bandwidth costs have led many
webcasters to confront a similar dilemma: The more
people tune in, the more expensive it becomes to
operate.

We were able to get some thoughts from former

Live365 CTO Peter Rothman, a victim of the recent
downsizing. The original vision for the service was
largely his, he tells R&R, and he still believes in the
possibility of success for his former company and in
the viability of Internet radio as a whole.

Rothman differs from those who say that bandwidth
costs are becoming a critical issue, saying, “Bandwidth
is a very small factor in the scheme of things.” Unless a
company is buying bandwidth at inflated prices —
“and some do,” Rothman notes — he contends that
salaries, marketing and research and development will,
in a well-run webcasting company, have a significantly
greater impact on expenses than bandwidth. He points
out, “The Live365 network scales according to the
number of broadcasts, not the number of listeners.
This is about efficiency.”

Rothman also says that he's frequently heard
Live365's approach criticized with “No one wants listen
to amateur broadcasts.” He responds, “There’s a
movement for people to control their environments,
and media is definitely part of our environment. Look at
TiV0.” Though he admits that many Live365 streams
are well below professional standards — due to the

lack of production tools, among other things — he
believes that there are stations on the service that rival
any commercial broadcaster for originality and
dedication.

Ad Support Can Work

Perhaps less a criticism of Live365 particularly than,
as Rothman calls it, a “myth” about the webcasting
industry as a whole is the idea that an advertising-
supported Internet-radio business just isn’t feasible.
With disappointing audience sizes and the unwilling-
ness most advertisers have shown to even acknowl-
edge the streaming space, the chorus of voices saying
‘4t will never work” has grown over the past year. But
Rothman begs to differ: “I've done the math. It can
work — with the proper audience sizes, of course.”

Rothman says that "Net-radio companies should

Continued on Page 16
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The Rough-Edged
Charm of WNUR

WNUR (http//server.wnur.org) is Northwestern Univer-
sity's radio station, and it calls itself “Chicago’s Sound
Experiment.” That seems to be more or less true: WNUR
and its website stay away from mainstream and
commercial influences and seem to revel in making a
“low-tech” impression. (In reality, the station seems to
be about as high-tech as it needs to be: WNUR webcasts
its streams in fairly high-quality RealAudio, which is all
that's necessary for a satisfying listen to most of the
music played on its stations.)

WNUR webcasts four streams from its site: a web
simulcast of the broadcast station, a Rock stream, a Jazz

UNUR 89. 32

station and the popular “Streetbeat,” a mix of hip-hop
and house music. There's also a section of the site
devoted to Airplay, the broadcast station's Saturday-
evening show featuring live in-studio performances.
Visitors can subscribe to a mailing list to stay abreast of
coming Airplay performances. It's a nice touch, es-
pecially since the page includes an impressive list of past
guests.

Even allowing for the fact that WNUR is a university
station that seems to want to maintain an underground
feel, its website's presentation is uneven. The homepage
has a very nice postmodern look and easy navigation, but
once you start to dig through the site, things get a little
rougher. The art on the “Streetbeat” pages is jagged and
unappealing, and most of the section’s text is presented
as graphics (that is, the text is in .GIF graphic files rather
than HTML) in an all-caps, stencil-like font that's not too
legible.

The other sections are somewhat better, though most
are also a little rough. For example, the generally well-
presented “Rock” section features an odd, boxy little
navigation widget. The pages for the Freeform evening
programs seem to be trying to re-create the look of an
'80s-style all-text computer bulletin board. It's a strange
choice, but perhaps it's intended to be in keeping with the
stated “low-fi" philosophy of the programs. There are a
few other areas where the site isn't up to speed —take a
look at the desolate message boards.

The WNUR site does include a reasonable amount of
helpful information. There are schedules of air
personalities with descriptions of their shows, mission
statements for each stream, contact information and so
on. But, on the whole, the strength of WNUR lies inits
programming, not its website. That programming is a bit
bolder than most college or university stations. The
Freeform lineup of evening shows includes the most
typical college-style programming but still moves into
unexpected territory. For example, there's the weekly

Continued on Page 16
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The previously embattled Scour file-exchange site has
re-emerged, in beta-test form, from CenterSpan, and it
now includes an Internet-radio feature.

In July of last year the RIAA and the NMPA (the
main music publishers’ trade group) sued Scour for
copyright infringement, in a filing along the lines of the
Napster suits, and by October 2000 Scour had filed for
Chapter 11 bankruptcy protection. The following
month the file-exchange service announced that
Listen.com was set to purchase its assets, and two
weeks later Scour shut down — while announcing that

'scuun,..

CenterSpan had entered a successful competitive bid
for the company.

The Scour beta site (http./beta.scour.com)is
sparse at this time, but the company promises that
promotional music and video from the likes of MGM,
Universal Pictures, Virgin Records’ 2KSounds and
NBCi will soon be available. Audio files currently
available include tracks from They Might Be Giants,
Violent Femmes, Echo & The Bunnymen and Jethro
Tull and entire albums from such artists as Kris
Kristofferson and Ron Sexsmith.

Scour Returns, With 'Net Radio

SCULIR. KW
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The radio feature, designed by RadioCentral —
which also powers web radio for Earthlink and the
A&E Network website — includes hosted audio
streams playing rock, hip-hop and electronic music.
The air personality drops are customized not only to
the site, but to the channel: “You're listening to Scour
Rock.”

interestingly enough, especially given Scour's
checkered history with the RIAA, the radio player
includes a “Next” display that reveals the upcoming
artist — and the song title. It seems that the title
feature may violate the DMCA's interactivity provision,
to which the RIAA has demanded strict adherence for
compuisory-license eligibility. We'll be awaiting
further developments with interest.

—Paul Maloney
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Live365

Continued from Page 15

press hard with their marketing to overcome the No. 1
challenge facing the industry: audience size. He
observes, “Selling ads is difficult without a significant
audience, and to generate that audience you need to
market.”

The Product Or The Marketing?

Live365 comes close to
rivaling NetRadio for the largest
Internet-radio audience size
(among those webcasters
participating in ratings-measure-
ment services), with more than
2.7 million hours of listening in
Arbitron’s February report. But
that works out to an AQH of only
about 5,400 people Monday-
Sunday, 6am-midnight (and
that's assuming that all Live365
listening takes place during that
18-hour “broadcast day”).

By that calculation, at the average moment Live365
has about seven times as many radio stations as it has
listeners. So the question is, does the small audience
size indicate a lack of consumer interest in nonprofes-

sional radio or simply the lack of an effective ma-ket-
ing effort? One argument for the latter might be the
TV spots Live365 ran last year: confusing, intentional-
ly amateurish-looking ads equating the webcaster to a
Communist conspiracy.

Additionally, Rothman points to the popularity of
TiVo, but that technology involves users’ constructing
media usage around their own tastes, not around the
tastes of others, which is what Live365 offers its
listeners.

Finally, it should be noted that Live365 does have
an interesting business model
that could make sense,
particularly since it has no
content-production costs.
Even with only about 5,000
listeners per hour, if Live365
could manage to sell a few
spots per hour on each of its
streams for 2 cents each (that
is, a $20 CPM), it could be
grossing several million dollars
ayear. With continued
audience growth, it's possible
that revenue figure could grow considerably. And, as
the old saying goes, “Pretty soon you're talking real
money.”

But will Live365 survive long enough to get that
far? Time will tell.

In Association With

Radio And
Internet Newsletter

READER FEEDBACK

RAIN readers respond to last week’s story reporting
that Emblaze subsidiary WebRadio will continue to
Stream as the parent company refocuses its business
efforts on the telecom sector.

From Patrick Fitzgerald:

I am not a big fan of web-based streaming operations.
With very few exceptions, where the content is
sufficiently powerful and unique and, most importantly,
owned by the distributor, | have never understood the
push to stream across the web. The radio industry has
not yet exhibited an understanding of the fundamental
differences and advantages of the digital environment.
Consequently, no one has come to the fore to leverage
those opportunities.

The single biggest leverage point in the digital
environment is that it gives the producer or owner control
over content’s time and location. Recognizing that would
allow Howard Stern, for example, to leverage revenue by
selling the best of his daily broadcasts time and again or
by selling placement of his content through licensing.
tonisports.com did both of those by selling its top-of-
the-hour update, SportsFlash, to client websites. It has
also sold topic-specific content to websites on a licensed
basis.

| believe that the radio industry is uniquely positioned
to take advantage of the opportunity that the World Wide
Web represents. Before it can, though, companies need
to step back and stop trying to be pure-play broadcasters
on the Internet. That is a waste of money and bandwidth.

From a RAIN reader:

Working for a WebRadio affiliate, | can say that its
difficult-to-use website, marginal sound quality and
unstable player definitely hampered its — and our —
ability to gain listeners.

The views expressed in Reader Feedback are those of
the writers only. The writers are solely responsible for their
content. R&R reserves the right to edit Reader Feedback.

Continued from Page 15

overnight specialty show The Art of Sound, which
features a different composer each week. Among the
artists featured in the past have been Brian Eno, Philip
Glass and Terry Riley.

It's doubtful that many commercial sites could take
the liberties that WNUR does with its site design and far-
from-mainstream programming, but other webmasters
could learn from some of the simpler things WNUR does
to keep its web presence interesting. For example, the
separate genre streams are a nice service for the
listeners.

WNUR obviously doesn’t have all the resources to
make its website as attractive (and as likely to help
maintain an audience) as a commercial venture can, but
in spite of the problems, the low-tech look can be
appealing, as it is on the homepage. Overall, the WNUR
website makes an effective companion to the broadcast
station.

—Ralph Sledge




Talk Webcaster eYada Closes Its Doors

New York-based Internet-only Talk radio ven-
ture eYada, launched by veteran broadcaster
Bob Meyrowitz in 1999,
sent out an e-mail Tues-
day to all registered
eYada.com listeners that
read, “Due to an unfortu-
nate confluence of fac-
tors, eYada will cease broadcasting as of the
end of today. We're very proud of what we
accomplished here at eYada, and we know in
our hearts that if we had been able to make it
through these very difficult economic times, we
were going to be huge. But, alas, it was not to
be — this time.” RAIN reported that 70 eYada
employees have exited as a result of the
shutdown. The company also announced that
The Lionel Show, syndicated to broadcast radio
via ABC Satellite Services, will continue in
production and distribution with no interruption
of service.

Friedman Joins Loudeye

Tricia Friedman this week was appointed GM
of Loudeye Technology’s Radio Products
Group. Friedman will direct the development
and implementation of Loudeye’s radio oper-
ations, including the integration of recent
acquisition Addition Systems. She was most
recently COO of OnAir Streaming Networks.

Radio Free Virgin Removes
‘Record’ From Player

Radio Free Virgin (www.radiofreevirgin.com)
has removed the controversial “record” feature

INTERNET

NEWS & VIEWS

from its streaming-audio player. It's apparent that
the recent legal issues concerning webcasting and
the DMCA were the impetus of this action, but it is
not clear whether the company was pressured to
remove the feature or if the change is an attempt to
stay on the recording industry’s good side in light of
the recent onslaught of RIAA suits against
webcasters. RFV GM Zack Zalon said, “We have
determined that the ‘record’ feature would impede
our ability to provide listeners with the music
access they demand and deserve. In order to work
cooperatively with the record labels and their
artists, we have removed the feature at this time.
Together with the labels, we are looking to develop
an alternate offering that will protect artists’ rights
while providing Radio Free Virgin users with the
most robust listening experience.”

DotClick Software Now
Available Via MP3.com

DotClick’s Digital Music Network plug-in software,
which allows users to purchase CDs, access artist
information and get new-artist recommendations,
will now be available through online-music com-
pany MP3.com. MP3.com Chairman/CEO Michael
Robertson said, “The Digital Music Network
technology allows us to gain more insight into the
needs of our listeners and to service many of those
needs more effectively.”

Live365 Launches New Tuning Technology

Internet broadcaster Live365 has introduced its
Start365 technology, which enables users to
access Live365 stations as they start their com-
puters without having to go through the www.
live365.com website. Live365 compares the
technology to a “car whose pretuned radio station
automatically begins playing when the car is
started.”
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CYBERSPACE

Hot new music-related World Wide Web sites, cool
cyberchats and other points of interest along the
information superhighway.

* Discuss Time*Sex*Love with country folkie Mary
Chapin Carpenter this Friday (7/13) at 2pm ET,
11pm PT (www.getmusic.com).

« Teeny-popper Willa Ford tells you how to change
the oil on your Explorer Monday (7/16) at 7pm ET,
4pm PT (www.yahoo.com).

* Get some Ghetto Love from Jaheim Tuesday
(7/17) at 7pm ET, 4pm PT (www.yahoo.com).

* Hard rockers Godsmack reveal Wiccan spells
that make tongue piercings hurtless. Join the fun this
Wednesday (7/18) at 6pm ET, 3pm PT (www.
yahoo.com).

On The Web

*On Friday (7/13), HOB.com presents a video
webcast of Monster Magnet's performance from
Milwaukee’s Summerfest. Catch the action at 3pm
ET, noon PT.

* Experience Radiohead’s performance from
Milwaukee’s Summerfest this Thursday (7/19) as
HOB.comofters avideo webcastat3pm ET, noon PT.

* Also on Thursday, Sugar Ray sit down with www.
getmusic.com for a video interview and performance
at 6pm ET, 3pm PT.

—Frank Correia

News, Analysis, Your Input Make R4/N

We do our best to make RAIN:
Radio And Internet Newsletteran
authoritative news source for the ==
Internet-radio industry. We keep E—

you up-to-date on industry Rt ke aker s com
developments, dissect the issues o - >

and provide a forum for our

readers to share their thoughts. ==

Contributing to RAIN is as easy

as e-mailing us at feedback@kurthanson.com. RAIN is available
every day at www.kurthanson.com.
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Family friendly radio featuring travel, financial, health
and entertainment segments as well as MasterControl’s

LifeHelps and Thought for the Week.

WEEKLY PROGRAMS
FREE!

FOLLOWED BY A :24 PROMO SPOT

VOICE OUT 28:00
COMPACT DISC

Powerline
Adult Contemporary Music

Country Crossroads
Country Hits and Interviews

On Track

Contemporary Christian Music

The Baptist Hour

Contemporary Christian Music

:60 Features
Family, Health & Fitness

FamilyNet

6350 West Freeway

Fort Worth, TX 76116-4511
800-266-1837
www.FamilyNet.org

email: fnradio@namb.net
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Tossing A Match
On The Way Out
The Door?

The combination of a
midweek holiday. a 22-
person layoff and a soon-
to-be-ex-employee with a
live e-mail account left
Live365.com scrambling
to do damage control:
The ex-employee sent a
note to several friends.
claiming that the online
streamer was no more.

The message read:

David Lawrence

To All My Friends and Associates,

Much to my dismay, Live365 is closing its
doors. In an unfortunate surprise, our investors
have chosen to discontinue funding our opera-
tions. Because of grim market conditions and
negative stereotypes affecting online music com-
panies, the possibilities for attaining funding from
elsewhere have also proved fruitless. (Not a big
surprise to most.)

On the brighter side of things, I'd like to say
that it’s been an amazing ride! The past year and
a half have been exceptionally educational, de-
manding, nerve-racking, exciting and adventur-
ous. Combining my main two passions — mu-
sic and the Internet — has been extremely re-
warding, and I’ve been personally and profes-
sionally enriched by it. | expect to parlay all of my
skills and experiences into an ideal opportunity
elsewhere (and have, therefore, already begun
my job search), but in the meantime | will be
helping Live365 to wind down its operations. (If
you need me regarding existing business, please
fet me know.)

So, thanks to all of you, and I look forward to
working together again sometime soon.

Best Regards,

John Schenk

Vice President of Strategic
Development & Label Relations

The note included new contact info and
Schenk’s personal Yahoo account. and it quick-
ly made its way around the "Net and onto sever-
al streaming-audio mailing lists and, of course.
F**kedCompany.com.

Problem was, it wasn’t true. When I saw the
note posted the day before the Wednesday holi-
day. I called John Jeftrey, Live365.com’s Exec.
VP & General Counsel, to ask about the compa-
ny’s plans, and he said, “It's not true. We're fine.
Schenk was just one of the people we laid off,
and he made a serious mistake.”

That night, speaking with me on Online To-
night, Jeffrey said, “We’ve had an angel investor
who has stuck with us from the beginning and
will stay with us. We stream The Greuaseman and
have products in the
pipeline like our on-de-
mand product and our
Private Label radio
package. We've redeployed our resources to put
more salespeople on the street, because our model
is now the same as terrestrial radio: the 30-sec-
ond spot. That seems to be the only language that
ad agencies can understand, so that’s where we're
going.”

Questions? Comments? david @ nennusiccount
down.com, or post to the Internet folder on the
www.rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘et
Music Countdown radio shows from United
Stations. A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
| voice of America Online, and is a leading expert on
[ Internet entertainment.
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fter the rumor of Live365.com’s “demise” had made its way
around the 'Net, staff at the company who had planned on taking
things easy and celebrating our nation’s birth found themselves doing
damage control. John Jeffrey wasn't the only executive fielding calls
from the media, partners and customers about Live365.com’s heaith.

John Schenk, author of the note that started the trouble, told me,
“The info | received about the company closing down came from what
| considered a reliable source within the company in the days leading
up to the layoff. | knew | was going to be laid off when | sent the mail,
but | was under the impression that the whole company was being

Schenk said that he’s pretty sure he’s burned a bridge at Live365,

CHR/Pop

LW TW ARTIST COfTitle

1 1 AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady”
3 2 LIFEHOUSE No Name Face/ “Hanging”

5 3 NELLY Country Grammar/ “Ride”

8 4 TRAIN Drops Of Jupiter/ “Drops”

6 5 JANET All For You/“Someone,” “You"

4 6 DIDO NoAngel/ “Thankyou”

9 7  NELLY FURTADO Whoa Nelly!/ “Bird”

7 8 STAIND Break The Cycle/ “Awhile”

2 9 DESTINY'S CHILD Survivor/ “Booty”

12 10 UNCLE KRACKER Double Wide/ “Follow”

10 11 DAVEMATTHEWS BAND Everyday/ “Space’
16 12 INCUBUS Make Yourself/ “Drive”

14 13 SHAGGY Hot Shot/“Angel,” “Freaky”

— 14 SUGARRAY Sugar Ray/ “Over”

11 15 MADONNA Music/ “Girl”

17 16 FAITHHILL Pearl Harbor/ “There”

13 17 JESSICASIMPSON /rresistible/“Irresistible”
18 18 JENNIFERLOPEZ J. Lo/ “Play”

15 19 LIMP BIZKIT Chocolate Starfish.../ “Way”

19 20 BACKSTREET BOYS Black & Blue/ “More”

LW TW ARTIST COTitle

7 1 LONESTAR I'm Already There/“Already”

1 2 TIMMCGRAW Set This Circus Down/“Grown”
6 3 SARAEVANS Bomn To Fly/ “Ask”

2 4 KENNYCHESNEY Greatest Hits/ “Happen”

3 5 FAITHHILL Pearl Harbor/ “There”

9 6 BRAD PAISLEY Part i/ “Two"

17 7 JAMIEQ'NEAL Shiver/ “Angels”

11 8 MONTGDMERY GENTRY Carrying On/“Change”
5 9 ALANJACKSDN When Somebody Loves You/“Somebody”

4 10 BRODKS & DUNN Steers & Stripes/“Nothing”
12 11 DIXIE CHICKS Fly/ “Fall

13 12 TRISHA YEARWDOD /nside Out/ “Would've”
20 13 KEITH URBAN Keith Urban/“Blacktop”

8 14 LEANNRIMES / Need You/“Do”

— 15 TRAVIS TRITT Down The Road | Go/ “Great”
14 16 LEE ANN WOMACK / Hope You Dance/ “Call”
15 17 GEDRGESTRAIT George Strat/ “Anything”

— 18 JDDEE MESSINA Burn/“Downtime”

10 19 GARY ALLAN Smoke Rings In The Dark/ “Right”
18 20 AARDN TIPPIN Peopie Like Us/“People”

Hot AC

TW ARTIST CO/Title
1 DAVEMATTHEWS BAND Everyday/“Space”
2 LIFEHOUSE No Name Face/“Hanging”
3 DIDO Vo Angel/ “Thankyou”
4 TRAIN Drops Of Jupiter/“Drops”
5 R.E.M. Reveal/ “Imitation”
6 INCUBUS Make Yourself/ “Drive”
7 NELLY FURTADD Whoa Nelly!/“Bird"
8 U2 AllThat You Can't Leave Behind/ “Walk"
9 AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady”
10 CDLDPLAY Parachutes/“Yellow"
11 UNCLEKRACKER Double Wide/ “Follow”
12 SUGAR RAY Sugar Ray/“Over”
11 13 MATCHBOX TWENTY Mad Season/ “Mad”
12 14 DEPECHE MODE Exciter/“Dream”
8 15 MOBY Play/“Southside”
18 16 EVE 6 Horrorscope/ “Night"
16 17 JANET All For You/“You™
14 18 MADONNA Music/ “Girl,” “Tell”
13 19 LENNY KRAVITZ Greatest Hits/ “Again”
15 20 CREED Human Clay/"Arms”

PUTTING OUT THE FIRE

but that he’s losing more than the company is, in terms of reputation.

After a conversation with Jeffrey regarding his “mistake,” Schenk sent
around a correction that read, in part:

“It has come to my attention that although some recent
adjustments and organizational changes have occurred within the
company, Live365 is not ‘closing its doors.” My earlier note was based
on what appeared to be correct and highly reliable information;
however, that information was distorted and completely incorrect, as
it turns out. My apologies.”

Schenk says that he would never knowingly do anything to harm
the company and that he believes in the industry, in Live365 as a
company and in the viability of its technology.
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— David Lawrence
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ARTIST COfitle

AGUILERA, LIL' KIM, MYA & PINK Moulin Rouge/ “Lady”
JANET All For You/ “Someone”

DESTINY'S CHILD Survivor/“Booty”

CASE Open Letter/ “Missing”

MUSIQ Ajjuswanaseing/ “Love”

112 Part Ill/ “Peaches”

SUNSHINE ANDERSON Your Woman/ “Before”
CARL THOMAS Emotional/ “Emotional”
2PAC Until The End Of Time/ “End”

R.KELLY 7P-2.com/ “Fiesta”

MISSY ELLIOTT Miss E...So Addictive/ “Freak”
LUTHER VANDROSS Luther Vandross/“Take”
MAXWELL Get To Know Ya/ “Know’
INDIA.ARIE Acoustic Soul/*Brown,” “Video
JILL SCOTT Who Is Jill Scott?/ “Walk”

ST. LUNATICS Free City/ “Midwest”

JAHEIM Ghetto Love/ “Could”

ERIC BENET The Brothers/ “Love”

JIMMY COZIER Jimmy Cozier/“She’s”
JARULE Rule 3:36/“Cry"

Smooth Jazz

ARTIST COMitle

JEFF KASHIWA Another Door Opens/“Around”
ERIC CLAPTON Reptile/ “Reptile”

DAVE KOZ The Dance/“Love”

EUGE GRODVE Euge Groove/ “Sneak’

RICK BRAUN Kisses In The Rain/ “Kisses”
RIPPINGTONS Life In The Tropics/ “Breeze
CHUCK LOEB /n A Heartbeat/ “North”

JEFF LORBER Kickin' It/ “Snakebite”

KEN NAVARRD /siand Life/“Delicioso’
WAYMAN TISDALE Face To Face/“Hide"
WALTER BEASLEY Won't You Let Me Love You/*Tantam”
DAVID BENOIT Professional Dreamer/ “Miles”
DAVID MANN Touch/ “Stone”

KIRK WHALUM Unconditional/ “Forever”
BONEY JAMES Body Language/ “Boneyizm”
FREDDIE RAVEL Freddie Ravel/“Sunny”
KIRK WHALUM For You/“Love”

SADE Lovers Rock/ “Sorrow”

RICHARD ELLIOT Chill Factor/ “Who"
MICHAEL LINGTDN Vivig/ “Sunset”

Alternative

ARTIST CO/fTitle

STAIND Break The Cycle/“Awhile”
BLINK-182 Take Off Your Pants And Jacket/ *Rock”
WEEZER Weezer (2001)/“Hash”

U2 All That You Can'’t Leave Behind/ “Elevation”
TODL Lateralus/“Schism”

DAVE MATTHEWS BAND Everyday/ “Space”
RADIDHEAD Amnesiac/“Wrong®

LINKIN PARK Hybrid Theory/“Crawling”
DEPECHE MODE Exciter/ “Dream”

LIMP BIZKIT Chocolate Starfish.../ “Way”

TRAVIS The Invisible Band/ “Sing”

TRAIN Drops Of Jupiter/ “Drops”

LIFEHOUSE No Name Face/ “Cycle’

INCUBUS Make Yourself/ *Drive”

COLDPLAY Parachutes/“Shiver"

TANTRIC Tantric/ “Breakdown”

NINE INCH NAILS Tomb Raider/ “Deep”

SALIVA Every Six Seconds/ “Disease”

3 DOORS DOWN Better Life/ “That"

STABBING WESTWARD Stabbing Westward/ “Far”

E-charts are based on wzekly rankings of CO sales downioads and streams of artists onling compiled and tabulated directly from the logfiles of reporting websites Reporters include Alfy Radio. atta vsta Rado
Amazoncom Arst Owrectcom BamesangNoble com, beft Rado BAN Radio CONewcom CONecw Radie ChétceRadio com (No CHR and Urban) City imemet Radio, ClevelandRocksLive com DMX Music
FreeCiub com Gracenote com (WonRadw, Lycos Radio MedWAmasng MEN-Chat Music Chork, MusicMatch NBC Rado PEEL Radio Radio Beonair Com, Radiowavecom Radio Free Cashcom Radio Free Virgh,

Radio Juntos. Radio on bay 9 RoMing Stone com Spineer com the @mzoom The RedioAMP Setwei. The WB Rafo and UBL com Data & waghted based on 1#%e mpuorts by web trathc monitor MegaMetree  Charts
are ranked with a 50750 methodology of saRs data and streantngmpay data for the si reporting lormats. © 2001 R&R Inc © 2001 Onine Today, Net Musc Coumdown
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IDJMG Ups Cooper
To Sr. Director/
Nat’l Promotion

Island Def Jam Music Group
has elevated Danny Cooper to Sr.
Director/National Promotion.
Based in Los Angeles and report-
ing to Sr. VP/Promotion Ken Lane,
Cooper’s main responsibility will
be overseeing Top 40, Modemn and
Hot AC promotion, but he will also
continue working all formats.

“Danny is very creative and con-
sistently thinks outside the box
when promoting our artists to ra-
dio.” Lane said. “His tireless en-
ergy and passion for music are the
reasons why he is our newest Sr.
Director/Promotion.”

Cooper was most recently Re-
gional Manager/Promotion &
Intemet Marketing at IDJIMG. He
had been with Island Records since
1993.

Coniglio, Aure Join
Priority Crossover

Priority Records has tapped
Danny Coniglio as its new Sr. Di-
rector/Crossover Promotion and
Glenn Aure as Assoc. Director/
Crossover Promotion. Coniglio will

]

Aure

Coniglio

be based in New York. while Aure
will based at Priority’s Los Ange-
les headquarters. Both report to Sr.
VP/Promotion Tom Maffei.

Coniglio most recently served as
Sr. Director/Crossover Promotion at
Arista Records. He began his career
at the label in 1996, serving as Man-
ager/Dance Promotion.

Aure joins Priority after a long
career at KMEL/San Francisco. He
began his stint at the station as a
mix-show DJ nearly 10 years ago
and served most recently as Asst.
PD/MD.

“I am thrilled that I now have my
one-two knockout-punch team of
Danny and Glenn,” Maffei re-
marked. “Danny was my right hand
for my three years at Arista and was
relentless at setting up our records,
while Glenn broke most of my
records at KMEL. Together they
will help Priority gain dominance at
the Rhythm Crossover format.”

Ebbott

Continued from Page 3
of them, including Rick Feinblatt,
Project Coordinator Sam Milkman
and consultants Guy Zapoleon and
Steve Davis. They’ve all done a
great job getting Mix up and run-
ning. We now get to add all the el-
ements to make this new station
connect with the people of Phila-
delphia.”

.....................................

No, Dido, Thank You

“Here With Me” to say “Thankyou” for the No Angel ride to almost 9
million in global sales is Dido at Jones Beach in New York during her
second headlining tour of North America. Seen here are (I-r) Arista VP/
Adult Formats Etoile Zisselman, Nettwerk Management's Patrick Pock-
lington and Peter Leak, Arista VP/Marketing Adam Lowenberg and EVP
Jerry Blair, Dido, Arista SVP Steve Bartels and EVP/GM Larry Mes-
tel, Nettwerk Management's Terry McBride and Arista SVP/Business

& Legal Affairs Steve Gawley.

WLVU/Tampa Flips To Business Talk

Genesis Communications’
WLVU/Tampa has flipped from
Contemporary Christian Talk to
Business Talk. The station will be
managed by Genesis Regional VP
Tex Meyer and programmed by
Tampa Market Programming Man-
ager Lee Wolff.

Meyer told R&R that the flip
follows Salem Communications’
recent purchase of crosstown
WTBN., which switched from
Business Talk to Christian. WLVU.
which has affiliated with the
BusinessTalkRadio Network. picks
up MG & The Stock Doctor and
The Business Morning Update, as

well as shows hosted by Rob Black
and Ray Lucia, and will soon be-
gin producing its own daily, local
business talk programming. Gen-
esis also owns Business Talk
WIXL/Orlando.

“This change will give Genesis
a great opportunity to offer all of
Central Florida business news all
the time.” said Meyer. “The com-
bination of WLVU and WIXL will
be a great vehicle for our listeners
and our advertisers. The two signals
combined will cover the entire Cen-
tral Florida area from St. Petersburg
and Clearwater to Cocoa Beach
and Melbourne.”

Albany

Continued from Page 3

Cooper’s appointment marks his
first cluster-management opportu-
nity. He told R&R. “I think it’s
great! It’s going to be a challenge.
There’s some great programming
on staff. but it is a challenge, and I
think it'll be a lot of fun. There are
a lot of signals in this market, and
it’s very competitive, but we hap-
pen to have the best stations in the
market.”

Cooper assumed his most recent
duties in January and has been as-
sociated with WTRY and WPYX
for several years. Before joining
WPYX in 1987 he served as PD of
crosstown WQBK-FM.

Foster spent five years with Cita-
del Broadcasting and most recently

programmed
WARM-AM/Wilkes Barre. Foster
told R&R. “I'm thrilled to be pro-
gramming a heritage. three-call-let-
ter SOkw station and to have the
opportunity to get on board with
Clear Channel.”

When asked why Dawes was se-
lected as WKKF’s PD, Cooper
said, “The opportunity knocked,
Rob was available, and we had the
position open. We mutually agreed
that this was the right way to go.
He’s a market vet and knows its
strengths and weaknesses. It’s a
win-win situation.”

In related news, Terry O’Don-
nell has become Asst. PD of WGY,
WOFX and WPYX. He has been
with WPYX and WTRY in a simi-
lar role for 5 1/2 years.

M

Continued from Page 3

And while XM has 82 state-of-
the-art studios in the nation’s capi-
tal, it also opened its 5.000-square-
foot New York studios to produce
specific shows and showcase cer-
tain talent — including jazz trum-
peter Wynton Marsalis, who will
host a series of hourlong musical
specials chronicling his career, in-
fluences and personal taste in mu-
sic, and veteran radio personality
Jonathan Schwartz, who will direct
programming for XM’s “American

| Standards” channel and host a daily
| show.

The Manbhattan studios are just a
few blocks from competitor Sirius
Satellite Radio’s headquarters. XM
has a similar facility in Nashville,
at the Country Music Hall of Fame
and Museum: offices in Japan, De-
troit and Dallas; and a technology
center in Boca Raton, FL.

In other XM news, the company
announced last week that holders of
its 8.25% series B convertible re-
deemable preferred stock will re-
ceive a dividend payable in shares
of the company’s class A common
stock at a rate of $1.0313 per series
B preferred share. The dividend is
payable on Aug. 1 to shareholders
of record July 16.

thrilled to have her join us.”

EXECUTIVE ACTION

Carretta Tapped As WW1 VP/Midwest Ad Sales

obin Carretta has been named VP/Midwest Ad
Sales at Westwood One. Based in Chicago,
Carretta will direct and manage the advertising-sales
efforts of Westwood One’s Midwest territory.
Carretta was most recently Director/Market Devel-
opmentfor Wishoo, an Indianapolis-based technology
and marketing services firm. Before that she was LSM
of WUBT-FM/Chicago and Sr. AE for AMFM/Chicago.
“Robin has the energy, talent and experience to take
us to the next level,” said Exec. VP/Advertising Sales
Peter Kosann, to whom Carretta reports. *We are

Carretta

the company’s \

‘Bwana Johnny’ To Program Jones Oldies

ick Johnson, a 40-year industry veteran known to radio listeners as

Bwana Johnny, has been named Oldies Programmer for Jones Ra-
dio Networks. Johnson has served as MD of the Seattle-based operation’s
gold-based formats since joining JRN in September 2000 and has pro-
grammed Oldies stations for such companies as Citadel and Marathon
Media.

JRN Director/Programming & Consulting Ken Moultrie commented,
“Bwana’s knowledge of the Oidies format is unsurpassed. He’s got a pas-
sion for the format that our clients value a great deal.”

As Bwana Johnny, Johnson became a popular air talent at such stations
as KJR/Seattle, KYA/San Francisco, KGB/San Diego, WFUN/Miami and
Cincinnati’s WUBE and WSAI. He served as MD/afternooner at WWDJ/
New York from 1971-73 and in 1975 worked at KISN/Portland, OR as “Crazy
Dick Simms.” From 1998-2000 he worked at KKBR/Billings, MT.

Boyd Becomes President 0f Small Town Radio

Donald Boyd has been named President of SmaliTown Radio. He will
oversee all of the company’s operations, including the design and
development of new studios in Atianta, effective Aug. 1. Boyd has previ-
ously worked with Root Communications, Dickey Brothers Broadcasting/
Nashville and Hearst Broadcasting/Baitimore.

“Like many in the industry, | have a clear understanding of the traditional
radio business,” Boyd said. “The Small Town Radio strategy goes beyond
the benefits of consolidation with an entirely new approach taking advan-
tage of new technology for advanced signal processing and psychoacous-
tic modeling, streaming media, high-speed digital telecommunications and
state-of-the-art digital transmitters. We expect to be a leader in the imple-
mentation of digital radio, with higher quality sound, as well as new prod-
ucts, data-transmission capabilities and, as a result, new revenue opportu-
nities.”

Small Town Chairman/CEO Rabert Vail told R&R that the company has
letters of intent to purchase 11 stations in small, unrated markets in rural
south Georgia and expects to have an FCC transfer application on file for at
least one station within 30 days. He added that Small Town is focusing on
small-market stations because “nobody is paying attention to them.” He said,
“It’'s a good consolidation play” The company wants to eventually furnish
digital radio programming to all of its stations from its Atlanta headquarters,
which Vail expects will be done nine or 10 months after Small Town begins

operating the stations. “The technology is available and ready,” he said.

lvey

Continued from Page 1

John has a gifted set of ears, and we
are thrilled to have him take the PD
reins of KIIS/Los Angeles.”
Market Manager Charlie Rahilly
said, “John will be a great addition
to the team at KIIS. His expertise
in our unique brand of Top 40, ex-
ecuted to perfection in Boston, is
extremely invaluable to KIIS/L.A.”
Clear Channel VP/Program-
ming Steve Smith stated, “KIIS
has a great heritage, and part of its
heritage is the infusion of new
ideas. My search for candidates
for PD at KIIS led to a select few
in the U.S. We are confident that

John Ivey will take the KIIS team
to the next level. He enjoyed great
success at Kiss in Boston — it has
been a No. | station there during
his tenure.”

Prior to programming Kiss 108
Ivey programmed WRVW/Nash-
ville and WPXY/Rochester. NY.
“To be selected for the top radio-
programming job in the U.S. is a
professional pinnacle,” he said. “I
look forward to building on the in-
credible assets already in place at
KIIS.”

According to Clear Channel Sr.
VP John Hogan, KIIS Asst. PD/
MD Michael Steele has extended
his contract at the heritage CHR/
Pop station.
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National Radio

® MJI BROADCASTING announces
the guest artists who will appear on
Rockline the remainder of this month:
July 16, Godsmack; July 18, Jethro Tull;
July 23, Rob Halford (formerly of Ju-
das Priest) and Henry Rollins; July 30,
Stone Temple Pilots. For more informa-
tion, contact Marcella Turk at 972-455-
6289.

®* MANNGROUP RADIO announces
two new programs: the two-hour weekly
Musical Starstreams, hosted by For-
est, which is geared to Smooth Jazz
and Triple A stations; and the five-
minute weekly feature “Hart Moments
With Tanya Hart,” which is geared to
Urban, Urban AC and Rhythmic Oid-
ies stations. For more information, con-

. tact Kimberly Young at 323-512-0144,
edmann @sprynet.com.

Newsbr S

BirTHs

WMZQ/Washington middayer
Carol Munse, husband Rob, son
Robert Avery, June 30.

CONDOLENCES

Tenor saxophonist Joe Hen-
derson, June 30.

Industry

® MTV Networks announces the follow-
ing appointments:

WESLEY MALLETTE is appointed VP/
Corporate Communications. He most
recently worked in Corporate Commu-
nications for intimate Brands Inc.

ALISON MOCHIZUKI OLIN is ap-
pointed Dir/Corporate Communica-
tions. She was most recently Dir./Com-
munications at e24/7.

Records

¢ DAVID WEY-
NER joins RCA
Victor Group as
EVP/GM. He was
most recently
EVP/GM of Sanc-
tuary Music Pro-
ductions.

Weyner

® STEVE BARRI rises to SVP/A&R at
Gold Circle Records. He was most re-
cently President of Gold Circle
Entertainment’'s Samson Records.

Changes

Radio: Ken Lanphear rises from
OM to VP/Operations at Fairfield
Broadcasting’s Kalamazoo, MI
quartet and retains morning-host
duties at WQLR/Kalamazoo. GSM
Dennis Martin rises to VP/Sales for
the stations ... RW Smith becomes
OM of Saga’s WIXY & WKIO/
Champaign-Urbana, IL ... Steve
Jones becomes Dir./Programming
for Newcap Broadcasting.

CHR: KSXY/Santa Rosa, CA PD/
afternoon driver Dave Robles
segues to middays as weekender
Dave Matthias takes over after-
noons ... WLLD/Tampa PD/moming
driver Orlando reups with the sta-
tion ... WKRQ/Cincinnati afternoon
driver Luka segues to wakeups as
Danny Meyers and Zack Jackson
exit ... KRQQ/Tucson afternoon
driver Davin Fesmire exits ...
WZYP/Huntsville, AL morning
drivers Chris and Dee Dee exit ...

——

WKXJ/Chattanooga, TN welcomes
Jane Dyer as morning show co-host
... WKZL/Greensboro morning show
co-host Heather Brooks exits ...
KQBT/Austin morning driver Buzz
Corona exits ... WMAD/Madison,
WI nighttimer Guy Cooper joins
KMCK/Fayetteville, AR for nights ...
KCAQ/Oxnard- Ventura, CA APD
Big Bear adds Mix Show Coordina-
tor duties ... Jeffrey Mason takes the
morning shift at Big City Radio’s
WKIE/Chicago.

Christian: Matt Levy joins WAYM/
Nashville as Promotions Director/
middayer.

Country: KHKI & KJJY/Des Moines
PD Beverly Brannigan exits ...
KSD/St. Louis PD Rob Walker be-
comes OM of Gross Communica-
tions’ four-station cluster in Bend,
OR.

News/Talk/Sports: WLW/Cincinnati
Exec. Producer Rick Walburg rises
to APD ... WTMA/Charleston, SC

Artist/Tile Total Plays
"N SYNC Pop 68
LI ROMEO My Baby 67
AARON CARTER Oh Aaron 67
OESTINY’S CHILD Survivor 65
BACKSTREET BOYS The Call 63
A*TEENS Bouncing Off The Ceiling (Upside Down) 62
BACKSTREET BOYS More Than That 57
0-TOWN All Or Nothing 40
BAHA MEN Who Let The Dogs Out 39
JESSICA SIMPSON Irresistible 39
A*TEENS Halfway Around The World 36
OREAM This Is Me 30
EIFFEL 65 Blue (Da Ba Dee) 35
AARON CARTER That's How | Beat Shaq 34
3LW Playas Gon' Play 34
'N SYNC Bye Bye Bye 33
3LW No More (Baby I'ma Do Right) 33
AARON CARTER Bounce 33
MANOY MOORE In My Pocket 22

OREAMSTREET It Happens Every Time 21

Playlist for the week ending July 8.

begins airing The Dave Ramsey
Show ... Longtime KRMG/Tulsa
morning personality John Erling
inks a new multiyear contract with
the station ... WGAC/Augusta, GA
personality Austin Rhodes renews
his contract ... Michael Grimm
joins KMOX-AM/St. Louis as re-
porter, afternoon sports anchor and
host of the nightly Budweiser Sports
Open Line show.

Rhythmic Oldies: Rico Garcia rises
from part-timer to afternoon driver
at KSTN-AM/Stockton.

Rock: WXTB/Tampa MD Brian
Biller exits as the off-air MD posi-
tion is eliminated. PD Rick Schmidt
picks up MD duties ... APD/MD Big
Al Jones exits KNCN/Corpus
Christi, TX ... APD/MD Joe Alvino
exits KZOZ/San Luis Obispo, CA ...
WQBZ/Macon, GA MD Sarina
Scott rises to APD/MD ... Andrea
Castillo joins KFZX/Odessa, TX as
middayer as PD/MD Steve Driscoll
moves to afternoons. Former KZRK/
Amarillo, TX talent Dru Dawson
joins for nights.

Urban: WLDA/Atlanta Dir./Promo-
tions and air personality Kiki
Henson adds MD stripes.

Records: Breck Ayers is appointed
Mix Show Coordinator at MCA
Records ... Donovan Hebard rises
to Mgr/A&R at 143 Records ...
Bryan Glover is upped to GM at
musicblitz.com ... Harry Weinger
rises to VP/A&R at Universal Mu-
sic Enterprises ... Diana Flaherty
rises to Dir./Country Sales at WEA
Corp. ... Shanghai Epic Music En-
tertainment Co. is formed ... Glenn
Korman rises to Sr. Dir/BMG Vault
& Archives at BMG Entertainment

. Matthew Lansburgh rises to Sr.
Counsel at Sony Music Entertain-
ment ... Ramon Arias rises to VP of
peermusic Miami ... Karen Pattani-
Hason joins IDJMG as Sr. Dir/New
Media Strategic Marketing & Busi-
ness Development ... Anthony
Iovino segues from Priority to Mav-
erick as New York regional ... Dale
Libby rises to SVP/Sales at Sony
Music/Nashville ... Joe Marziotto
rises to VP/Catalog Sales at Sony
Music Distribution ... BMG Music

NATIONAL
RADIO
FORMATS

ABC RAOIO NETWORKS
Phil Hall  972-9591-9200
Hot AC

Steve Nichols

No Adds

StarStation

Peter Stewart
No Adds

Classic Rock

Chris Miller
No Adds

Touch

Ron Davis
No Adds

Doug Banks Morning Show

Gary Saunders
No Adds

Tom Joyner Morning Show

Vic Clemons
No Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » 800-231-2818
Gary Knoll

Rock
ECONOLINE CRUSH You Don't Know What

Alternative

CRYSTAL METHOD Name Of The Game
WEEZER Island In The Sun

Triple A

BARENAKED LADIES Falling For The First Time
BLUES TRAVELER Back in The Day

3 DDORS DOWN Be Like That

CHR

BLINK-182 The Rock Show
JENNIFER LOPEZ I'm Real

Mainstream AC
WISEGUYS Start The Commotion

Lite AC

FREEDY JOHNSTON Love Grows
SUZY K Dive Deep

CHARLIE WILSON Without You

NAC

BOBBY CALDWELL Rain
JAARED Love's Taken Over
JEFF LORBER Ain’t Nobody
DOC POWELL Cruisin’

uc

MISSY ELLIOTT One Minute Man
GINUWINE Differences
JENNIFER LOPEZ I'm Real

TANK Slowly

JONES RADIO NETWORKS
Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Teresa Cook

LIMP BIZKIT Boiler
LINKIN PARK In The End
RADIOHEAD Knives Out
SCAPEGOAT WAX Aisie 10

Active Rock

Steve Young/Craig Altmaler
ADEMA Giving In

FUEL Bad Day

MUDVAYNE Death Blooms

SIMON SAYS Blister

No Adds

" Dave Wingert Show

Heritage Rock

Steve Young/Craig Altmaier
LINKIN PARK Crawling

Hot AC

Steve Young/Josh Hosler
BARENAKED LADIES Falling For The First Time
MICHELLE BRANCH Everywhere

CHR

Steve Young/Josh Hosler
BLU CANTRELL Hit 'Em Up Style (Cops!)
CRAIG DAVID Fill Me In

LFO Every Other Time

112 Peaches & Cream

Rhythmic CHR

Steve Young/Josh Hosler
GIG! D'AGOSTINO i'll Fiy With You
JUVENILE Set It Off

ALICIA KEYS Fallin’

NIVEA Don't Mess With The Radio
Soft AC

Mike Bettelll

10 DEE MESSINA Bum
Mainstream AC

Mike Bettelll

UNCLE KRACKER Follow Me
Delilah

Mike Bettelli

Mike Bettelli
UNCLE KRACKER Follow Me

24 HOUR FORMATS

Jon Holiday » 303-784-8700
Adult Hit Radio

JJ McKay

FUEL Bad Day

SMASH MOUTH I'm A Believer

Rock Classics

Jon Holiday

No Adds

Adult Contemporary

Rick Brady
No Adds

RADIO ONE NETWORKS
§70-949-3339

Choice AC

Yvonne Day

MICHELLE BRANCH Everywhere

New Rock

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-3000

Bob Blackburn

Adult Rock & Roll

Jeff Gonzer

No Adds

Soft AC

Andy Fuller

DOOBIE BROTHERS Ordinary Man

Bright AC

Jim Hays
No Adds

Publishing acquires Fiction Songs.

Industry: Gregory Curtis is named
Creative Dir./Music Publishing at
Fox Music ... The Harry Fox Agency
appoints Philip Teplitzky SVP/CIO

Jodie Ferneyhough is appointed
Dir./Creative Operations for Univer-
sal Music Publishing Group, Canada
... Paul Jackson rises to Mgr./Stu-
dio Systems Customer Service at
Broadcast Electronics ... BMG Mu-
sic Publishing acquires Editions

Salabert ... Harry Clark rises from
AE to Mgr./Southwest Regional at
Arbitron.

PROS ON
THE LOOSE

WSJZ & WYLA/New Orleans
OM/PD/morning host Mark Ed-
wards, 504-232-8323; mejazz @
att.net.




MONDAY, JULY 23

National Vanilla Ice Cream Day

1829/ The first typewriter is patented.

1950/ The Gene Autry Show debuts on
TV.

1984/Miss America, Vanessa Will-
iams, turns in her crown. A
scandal erupted when it was dis-
covered that Williams had posed
nude in Penthouse magazine.

ot - 3
3
) -
>

The Right Stuff at the wrong time....

1986/Prince Andrew weds Sarah
Ferguson. They divorce in 1996.

Born:Don Imus 1940, Woody Harrel-
son 1961, Philip Seymour
Hoffman 1967, Marlon Wayans
1972, Monica Lewinsky 1973

In Music History

1993/Janet Jackson makes her movie
debut, in Poetic Justice, playing
a girl named Justice who writes
poetry. But it’s co-star Tupac
Shakur who gets the critical
raves.

1996/Police raid the home of Notori-
ous B.I.G. after smelling mari-
juana outside. They find drugs
and several unregistered guns.

Born: Andy McKay (ex-Roxy Music)
1946, David Essex 1947, Mar-
tin Gore (Depeche Mode) 1961

TUESDAY, JULY 24

1956/After a decade together as the
country’s most popular comedy
team, Dean Martin and Jerry
Lewis call it quits. Their last
show together is at the Copa-
cabana nightclub in New York
City.

1984/After 14 years and four Super
Bowl championships with the
Pittsburgh Steelers, Terry Brad-
shaw retires from the NFL due to
an elbow injury.

1987/Hulda Crooks, 91, becomes the
oldest person to climb Mt. Fuiji.

Born: Gallagher 1947, Lynda Carter
1951, Karl Malone 1963, Anna
Paquin 1982

In Music History

1960/Surfing music has its first hit:
The Ventures' “Walk, Don’t
Run” enters the pop charts.

1989 Asked by Newsweek if The Roll-
ing Stones are touring again just
for the money, Ron Wood re-
plies, “No, that’s The Who."

We'll call that a bargain.

the parents of two young men
who shot themselves in 1985
after listening to Judas Priest’s
Stained Class goes to court in
Reno, NV. The suit alleges that

| 1990/The wrongful-death suit filed by |

Show Prep

DATEBOOK

the record and its cover art
contain subliminal messages
urging self-destruction. The
band and their attorneys vehe-
mently deny that there are any
such messages.

WEDNESDAY, JULY 25

National Hot Fudge Sundae Day

1866/Ulysses S. Grant is elevated to
the rank of four-star general in
the U.S. Army, becoming the
first American officer to reach
that rank.

1978/The first “test-tube baby,”
Louise Brown, is born in En-
gland

Born: Iman 1955, llleana Douglas
1965, Matt LeBlanc 1967

In Music History

1965/Bob Dylan plays the first elec-
tric set ever at the Newport Folk
Festival. There's some booing,
but — contrary to legend — no
throwing of rocks or bottles,
and Dylan plays a full seven-
song set.

1990/The Boss is a dad: Bruce
Springsteen and wife Patti
Scialfa have their first child,
son Evan James.

Born: Steve Goodman 1948-1984

THURSDAY, JULY 26

National Coffee Milkshake Day

1775/A postal system is established
by the second Continental Con-
gress of the United States. The
first Postmaster General? Ben-
jamin Franklin.

1788/New York officially becomes the
11th U.S. state.

1947/The National Security Council is
established in Washington, DC.

1997/Director/“King of the World™
James Cameron weds actress
Linda Hamilton. They divorce
in 1999.

Born: Stanley Kubrick 1928-1999,
Kevin Spacey 1959, Sandra
Bullock 1964

In Music History

1968/Jeannie C. Riley records
“Harper Valley P.T.A.” The Tom
T. Hall-penned tune about
miniskirts and small-town hy-
pocrisy later knocks The
Beatles’ “Hey Jude” out of the
No. 1 spot on the pop chart.

Born: Dobie Gray 1942, Mick Jagger
1943, Roger Taylor (Queen)
1949

FRIDAY, JULY 27

National Scotch Day

1909/0ver Ft. Myer, VA, Orville
Wright sets a record for the
longest airplane flight. Testing
the Army’s first airplane, Wright
manages to keep the plane in
the air for one hour and 12 min-
utes before crash landing.

The Wright stuff

Born: Yahoo Serious 1953

In Music History

1976/After 16 years of mafriage and a

number of hit records, Tina
Turner files for divorce from
lke

1986/Queen set a European concert-
attendance record as they play
before more than 80,000 peo-
ple at a Budapest show.

1993/Paula Abdul testifies in a Los
Angeles courtroom that she
did all the singing on her 1988
album Forever Your Girl, refut-
ing backup singer Yveite
Marine’'s claims that she
shared lead vocals on some
songs. The jury later rules in
favor of Abdul.

Born: Bobbie Gentry 1944, Maureen
McGovern 1949

SATURDAY, JULY 28

Independence Day (Puerto Rico)

1866/1ts use is not required, but the
metric system is legalized by
the U.S. Congress for the stan-
dardization of weights and
measures throughout the U.S.
It'li catch on any day now.

1896/With a population of 260, the
community of Miami, FL is in-
corporated

1951/The Walt Disney film Alice in
Wonderland premieres.

1973/Actor Lee Majors marries ac-
tress-modet Farrah Fawcett
The couple splits in 1982.

Born: Sally Struthers 1948, Elizabeth
Berkley 1972

In Music History

1992/Ice-T agrees to rerelease his
Body Count album without
“Cop Killer” because of re-
ported death threats to Warner
Bros. employees and, he says,
to prove he didn’t include the
attention-grabbing song just
for the money. He adds that
he’ll give away the single at his
shows

1995/After years of court battles, the
rights to Jimi Hendrix’s name,
likeness and music are awar-
ded to his father, James Al Hen-
drix

SUNDAY, JULY 29

National Lasagna Day

1957/Jack Parr begins a successful
five-year run as host of NBC-
TV's Tonight Show, changing its
name to The Jack Parr Show.

1958/The Nationat Aeronautics and
Space Administration is autho-
rized by Congress.

1981/Millions of TV viewers around
the world witness the wedding
of England’s Prince Charles
and Lady Diana Spencer,
broadcast from St. Paul’s Ca-
thedral in London.

Born: Peter Jennings 1938, Dean
Hagtund 1965, Stephen Dortf
1973

In Music History

1968/The Byrds ieave for South Africa,
leaving behind Gram Parsons,
who refuses to go because of
that country’s repressive racial-
segregation policies.

1974/Mama Cass Elliott dies in Lon-
don at age 32. Early British
press reports claim that she
choked to death on a sand-
wich, but an autopsy reveals
that she died of a heart attack.

Born: Geddy Lee (Rush) 1953

— Brida Connolly
& Frank Correia
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Dueling Divas Duke It Out

o h, oh ... trouble on the set!
Can we say “cat fight™?
Meow! According to the National
Enquirer, Mariah Carey and Mira
Sorvino erupted in a knock-
down, drag-out fight on the set of
the movie Wise Girls in Dart-
mouth, Nova Scotia. The fight, ac-
cording to the ’zine, was “a real
hair-pulling, scratching punch-out
that ended with them both rolling
on the floor”

What brought all this on? Ac-
cording to the 'zine, apparently the
always-prompt Sorvino got fed up
with Carey’s consistent tardiness,
and she laid into Carey after the
singer showed up on the set three
hours late. Afterward Carey
erupted in anger and threw a
heavy saltshaker at the actress’
head (barely missing her), and
then the yelling became louder,
and the fists started to fly. After
the divas cooled down, they both
felt awful about the incident, so
they had a private meeting and
made up. In fact, the ’zine says,
after the movie wrapped, they
hugged each other goodbye.

‘On The Prowl

Tyrese tells Vibe he'’s on the
prowl for a girlfriend: “I'm not with
this single stuff. | got a big-ass
seven-bedroom house on nine
acres of land. | don’t want to be
here by myself” He tells Us Week-
ly that he doesn’t ask for much in
a woman — only that she have
“class” and “a great smile” and “be
one of the major babes of the 21st
century.”

Janet is on the prowl too — for
a “boytoy,” according to the Na-
tional Enquirer. The 'zine says
she’s bouncing back from her
nasty breakup with ex-hubby
Rene Elizondo Jr. seizing control
of her love life.

Speaking of Elizondo, could he
be the “special someone” that
Janet’s singing about — er, at-
tacking — in the tune “Son of a
Gun™? The Globe thinks so.

But For The .
‘Grace 0f God....

Bonnie Raitt gave inmates at
California’s San Quentin Prison
something to talk — and think —
about recently when she performed
for them to help inspire them to stay
clean and sober. The Star says the
singer believes that she, a recover-
ing alcoholic, could easily have
ended up behind bars too: “We're all
just one infraction away from being
in prison. | could have been in here
in a minute. | could have been too
angry, and if | had a gun in my hand
instead of a telephone or a guitar,
I'd be right in here.”

GREEN GROCER — Train’s Pat
Monahan telis Rolling Stone that he
would be a great guy to take along
to a farmer’s market: “I'm the best
vegetable and fruit picker-outer. |
can pick out avocados and melons
and all that shit. My mother had a
knack for it, and | picked it up. You
gotta go in there knowing what you
are doing. Being around fruits and
vegetables and flowers puts you in
a good mood.”

Brutally Honest

Staind’s Aaron Lewis tells Roll-
ing Stone that he's baffled by the
success of the band’s new album,
Break the Cycle: “All | did was be
extremely honest with myself and
put it in songs, and here | am.
Never in my music have | pre-
tended that things were all right. |
might have done that in life, just to
get through. But in my songs, I've
always been very candid and
straightforward with what | had to
say. If you want to call our music
dark, that's fine. I'm calling it-real-
ity-based. I'm not making anything
darker than it is already.”

Home, Sweet Home

Marc Anthony gives /nStyle a
tour of his Long Island estate. On
working hard, he says, “l think that
the more tired | am and the harder
| push, the more interesting the
work becomes. | want to learn,
challenge myself and feel as much
as | can. It's almost the height of
bliss and the height of fear at the
same time.”

Song Structure 101

What are the elements of a
great song? Billy Joel, honored
recently by the Songwriters Hall of
Fame, tells People: “Melody. A
song is meant to be sung. You can
have all these great technical com-
ponents, but if it can’t be sung, you
ain’t got nothing.” So does he con-
sider rap to be music? “To be tech-
nically correct, rap is not music. A
singer is somebody who sings. A
rapper is somebody who talks. I'm
not denigrating it. In the 1950s
beatniks were playing the bongos
and reciting poetry. They couldn’t
sing. But neither could Bob Dylan,
and that never stopped him.”

— Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 millien households

Tom Calderone

75 million households
Paul Marszalek

VP/Programming VPMusic Programming
Plays A D DS:

OESTINY'S CHILD Bootylicious 24 3000RS 00WN Be Like That
BLINK-182 The Rock Show 20 Plays
JENNIFER LOPEZ 'm Real 2 LIFEHOUSE Hanging By A Moment B
"NSYNC Pop 18 TRAIN Drops Of Jupiter (Tell Me) 2
112 Peaches & Cream 18 SUGAR RAY When It's Over 2
SUGAR RAY When ft's Over 18 INCUBUS Drive 2
SUM41 FatLip 18 JANET Someone To Call My Lover 2

STAIND It's Been Awhile 19
JAGGED EDGE /NELLY Where The Party At? 18
"EG . /:E""' ,I'em my ¥ AERDSMITH Fly Away From Here 17
JESSICA SIMPSON Irressstible MARIAH CAREY Loverooy =
CITY HIGH What Would You Do? 16 DAVE MATTHEWS BAND The Space Between 17
JANET Someone To Call My Lover 16 SMASH MOUTH I'm A Beliaver 13
EVE /GWEN STEFANI Let Me Blow Ya Mind 15 STONE TEMPLE PILOTS Days Of The Week 13
STAINO It's Been Awhile 14 FUEL Bad Day 13
UINKIN PARK Crawling 14 g:sE:v?(smcmw o :523

. INY cious
4
(R ! MATCHBOX TWENTY Mad Season 12
LIS e 2 UNCLE KRACKER Fohow Me 12
MISSY ELLIOTT One Minute Man 13 STEVIE NICKS Every Day 12
EVE 6 Here's To The Night 13 BLACK CROWES Soul Singing 1
BACKSTREET BOYS More Than That 12 BACKSTREET BOYS More Than That "
WEEZER Hash Pipe " FATBOY SLIM Weapon Of Choice 9
ALIEN ANT FARM Smooth Caminal " ;'E":EE‘:; :ﬁﬁ?;c 5"";""3"("'5 ctEsy) :
ream Un
DAVE Mmsws BANO The Space Between 1" i 1
Uz Elevation i STING Atter The Rain Has Fallen 6
AALIYAH We Need A Resolution " ANDREAS JOHNSON Glorious 3
MARIAH CAREY Loverboy 10 TRICKY Evolution Revolution Love 2
JARULEfAIL MO I Cry JILL SCOTT The Way 2
FUEL Bad Day NIKKA COSTA Like A Feather 2
ERICK SERMON Music ;’\f&:ﬁ::;;";‘m ;
:

qt RUMEUWW_ JEFFREY GAINES In Your Eyes 2
DROM AL R SEVEN MARY THREE Wait 2
ALICIAKEYS Falin® THE CORRS All The Love In The World 2

GORILLAZ Clint Eastwood

REDMAN Let's Get Dirty

LUDACRIS Area Codes

WILLA FORO| Wanna Be Bad

CRAIG OAVID Fill Me In

BLU CANTRELL Hit 'Em Up Style (Oops!)
AEROSMITH Fly Away From Here
NIKKA COSTA Like A Feather

TYRESE | Like Them Girls

702 Pootie Tangin

RAY-} Wait A Minute

D12 Purple Hills

311 You Wouldn't Believe

OREAM This Is Me

NINEINCH NAILS Degp

TRAIN Drops Of Jupiter (Tell Me)

R. KELLY f/JAY-Z Fiesta

DISTURBED Down With The Sickness
KURUPT ¢/BLAOUE It's Over Now
0-TOWN All Or Nothing
AGUILERALIL' KIMMYA/PINK Lady Mammalade
MANOY MOORE in My Pocket

ST. LUNATICS Mahwest Swing
STONE TEMPLE PILOTS Days Of The Week
TOOL Schism

DAVE NAVARRO Rexall

SHAGGY Freaky Girl

R.E.M. Imitation Of Life

TOYA|Do

SUM 41 Pain For Pieasure

SMASH MOUTH 'm A Believer

LFO Every Other Time

SIS00 Can | Live

SIS00 Dance For Me

LIFEHOUSE Sick Cycle Carouse!

3LW Playas Gon' Play

BABYFACE There She Goes

G000 CHARLOTTE Festival Song
VALERIA Qoh LaLa

Video playlist for the week ending July 8.
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SPACEHOG At Least | Got Laid

CRAIG DAVID FMe In

DOYLE BRAMHALL IL.... Green Light Girl
TOOL Schism

CULT Rise

SLASH'S SNAKEPIT Shine

BLU CANTRELL Hit ‘Em Up Style (Oops!)
MELISSA ETHERIDGE | Want To Be In Love
EVE 6 Here's To The Night

Vigeo airplay for July 10-17,

36 mililon households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

ERICK SERMON Music

112 Peaches & Cream

R. KELLY f/JAY-Z Fiesta

ISLEY BROTHERS 1/R. ISLEY Contagious
ALICIA KEYS Falfin®

JAGGED EDGE t/NELLY Where The Party At?
USHER U Remind Me

MISSY ELLIOTT One Minute Man
DESTINY'S CHILD Bootylicious

RAY-J Wait A Minute

RAP CITY

ERICK SERMON Music

SNDOP DOGG Loosen’ Control

BEANIE SIGEL Beanie (Mack Chick}
P.0I00Y /BLACK ROB... Bad Boy For Life
VIOLATOR #/BUSTA RHYMES What It Is
FOXY BROWN Oh Yeah

REDMAN Let's Get Dirty

TRICK DADOY 'm A Thug

012 Purpie Hills

LIL' JON & THA EASTSIOE BOYZ Bia Bia

Video playlist for the week ending July 15.

Show Prep

TELEVISION

TOP TEN SHOWS
JULY2-8

Total Audience
(95.9 million households)

1 Who WantsTo Be A
Millionaire (Sunday)

2 The Weakest Link

3 Who WantsTo Be A
Millionaire (Tuesday)

4 WhoWantsTo Be A

Millionaire (Thursday)

csI

Everybody Loves Raymond

20/20 (Friday)

Daytona 400

Fear Factor

10 Friends

© N »n

Teens 12-17

The Simpsons
Malcolm In The Middle
Fear Factor
The Weakest Link

WWF Smackdown!
King Of The Hill
ABC Sunday Picture Show
(Eddie)
Futurama

9 The Weakest Link (Friday)
10 FOX Movie Special (Friday)
(Black River)
Who Wants To Be A
Millionaire (Sunday)

N O s W N -

@

(tie)

Source: Nielsen Media Research

COMING NEXT WEEK

Tube Tops

R.E.M. return to the MTV Un-
plugged stage a decade after their
first appearance, this time performing
“Imitation of Life” and “All the Way to
Reng” from their current album, Re-
veal, as well as older cuts (Thursday,
7119, 9pm).

Friday, 7/13

* Robbie Williams, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Air, Late Late Show With Craig
Kilborn (CBS, check local listings for
time).

Saturday, 7/14

¢ Paula Abdul, Backstreet Boys,
Boy George, Destiny’s Child,
Whitney Houston, Cyndi Lauper,
Jennifer Lopez, Ricky Martin, °'N
Sync, Sisqo and TLC, among others,
discuss music in the '80s and '90s on
the hourlong MTV special Everybody
Talk About ... Pop Music (7pm).

Sunday, 7/15

* Green Day, Behind the Music
(VH1, 9pm).
Monday, 7/16

* Sugar Ray perform and front-
man Mark McGrath is interviewed

on Jay Leno.

* Maria McKee, Late Show
With David Letterman (CBS,
check local listings for time).

* Shuggie Otis, Late Night
With Conan O'Brien (NBC, check
local listings for time).

» Saliva, Craig Kilbomn.

Tuesday, 7/17

* Uncle Kracker performs and
Sean “P. Diddy” Combs is inter-
viewed on Jay Leno.

* White Stripes, Craig Kilbon.

Wednesday, 7/18

* The late Mama Cass is the
subject of the E! True Hollywood
Story (9pm).

¢ Anthony Michael Hall and
Amber Valetta star in Hysteria:
The Def Leppard Story, a VH1
original movie (9pm).

* Melissa Etheridge, Jay
Leno.

* Youssou N'dour, David Let-
terman.

Thursday, 7/19

* Lyle Lovett, Jay Leno.

* Ani DiFranco, David Let-
terman.

* Tricky, Conan O'Brien.

— Julie Gidlow

All show times are ET/PT unless otherwise noted; subtract one hour for CT.
1 Check listings for showings in the Mountain time zone. Al fistings subject to change.

GORILLAZ Clint Eastwood

U2 Elevation

TRAVIS Sing

ALICIA KEYS Faliin®

REDMAN Let's Get Dirty

OURS Sometimes

PETEYORN Life On A Chain

DAVID GRAY Piease Forgive Me

ERICK SERMON Music

N.E.R.D. Lapdance

SUM 41 FatLip

STONE TEMPLE PILOTS Days Of The Week
DAVE NAVARRO Rexall

TURIN BRAKES Underdag (Save Me)
OROWNING POOL Bodies

LIL' MO Superwoman

BLU CANTRELL Hit 'Em Up Style (Oops!)

David Cohn
General Manager

FUEL Bad Day

BLINK-182 The Rock Show

PHILLY'S MOST WANTED Ptease Don't Mind
LINKIN PARK Crawling

DISTURBED Down With The Sickness
NIKKA COSTA Like A Feather

MISSY ELLIOTT One Minute Man
PJHARVEY A Place Called Home

Video playlist for the week of July 2-9.

55 milllon households m'x BmeK

Peter Cohen,
VP/Programming

Rap Adds

No Adds

Pop Adds

No Adds

Urban Adds

No Adds

Rhythmic Adds

Ne Adds

Rock Adds

No Adds

Current adds information unavaliable.

FILMS

BOX OFFICE TOTALS
July 6-8
Title $ Weekend
Distributor (S To Date)
1 Cats & Dogs $21.70
ws* (835.75)
2 Scary Movie 2 $20.50
Miramax* ($34.01)
3 A.L: Artificial intelligence $14.03
WB (59.57)
4 Kiss Of The Dragon $13.30
FOX* ($13.30)
5 The Fast And The Furious $12.28
Universal ($101.38)
6 Dr. Dolittle 2 $10.46
FOX ($71.89)
7 Lara Croft: Tomb Raider $6.72
Paramount ($115.54)
8 Shrek $6.00
DreamWorks ($240.56)
9 Atlantis:The Lost Empire $5.06
Buena Vista ($69.42)
10 Baby Boy $4.81
Sony ($20.78)
“First week in release
All figures in millions

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
Made, starring Jon Favreau and
Vince Vaughn. Look sharp for re-
cording artist Sean “P. Diddy”
Combs in a supporting role. The
film’s Redline soundtrack sports
“Thru Ya City” by De La Soul,
who team with Black Eyed Peas
on “Cali to New York,” along with
Dean Martin's “Mean to Me,"
Monster Magnet's “Down in the
Jungle;” DJ Quik’s “Do Whutcha
Want,” Jurassic 5's “Quality Con-
trol,” Underdogs’ “Ain’t Nothin
Wrong With That,” Nightmares
On Wax’s “Ease Jimi," 1Z’s
“Henehene Kou 'Aka” and J.O'B
& Lyle Workman'’s “Keep It
Movin’ and Don’t Do It to Me.”
Remixes of Stargunn’s “Kat-
walk” and A Tribe Called
Quest’s “Electric Relaxation”
complete the ST.

Black Eyed Peas also show
up on the A&M soundtrack to
Legally Blonde, teaming with
Terry Dexter on the song
“Magic” The film stars Reese
Witherspoon and Luke Wilson,
and the ST also includes Hoku's
“Perfect Day,’ Superchick’s “One
Girl Revoiution,” Lisa Loeb’s “We
Could Still Belong Together,”
Krystal's “Love Is a Beautiful
Thing,” Samantha Mumba’s
“Don’t Need You To (Tell Me I'm
Pretty),” Vanessa Cariton’s “A
Thousand Miles (Interlude),”
Joanna Pacitti's “Watch Me
Shine,” Valeria's ‘Ooh La La” Lo-
Ball's “Can’t Get Me Down” and
Mya’s “Sex Machine”

| — Julie Gidlow
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“When you know who your audience is and you
know where they live, targeting is always the most
cost-efficient and effective way to market.”

Radio Marketing’s ‘Premiere’ Exec

&1 Raab offers some do’s and don’ts for success

remiere Radio Networks Sr. VP/Marketing Marty Raab is as passionate a radio marketing
guy as you’ll ever meet. Raab has progressed from working for free concert tickets at his

brother’s radio station during his college days to overseeing the marketing operations for a

network boasting a talent roster that includes Rush Limbaugh, Dr. Laura Schlessinger, Art Bell,
Jim Rome and a host of other big-name talkers.

Almost any conversation with
Raab is a nonstop barrage of ideas,
thoughts and opinions on
marketing — what’s good,
what’s bad, why one ap-
proach works when another
doesn’t. He is a tireless ad-
vocate of devoting more re-
sources to marketing, both
on and off the air. Raab has
over two decades of market-
ing experience at both the
local and national levels,
and few people in our busi-
ness know more than he
does about the marketing challenges
that broadcasters face today.

Impressive Credentials

Raab’s broadcast marketing re-
sume is impressive. Before being
named to his current post in 2000, he
served as Sr. VP/Marketing & Pro-
motions for AMFM Networks (which
was acquired by Premiere parent
company Clear Channel Communica-
tions). He was VP/Marketing & Pro-
motions for then-ABC-owned Satel-
lite Music Network from 1989-1991
and spent 1984-1988 cutting his mar-
keting teeth in local Detroit radio,
first at WCXI-AM & FM, then at

Marty Raab

WXYT-AM and WVAE-FM.

The self-described fan of Talk ra-
dio also served as a board
director of PROMAX/BDA
— the Professional Broad-
cast Marketing Executives
and Broadcast Design Asso-
ciation — from 1996-2000.

Today Raab oversees mar-
keting for Premiere, heading
a department that’s respon-
sible for all of the network’s
marketing and advertising
and the support of public re-
lations for affiliate stations,
ad agencies and consumers.

Working with a nine-person staff
located in Los Angeles and Dallas
(where Raab is based), the depart-
ment acts as Premiere’s in-house
agency and develops strategies for
print campaigns, targeted marketing,
multimedia, Internet design, promo-
tion support, audio and video presen-
tations, TV commercials and outdoor
advertising.

With responsibility for 30 market-
ing budgets — along with interacting
with network legal counsel, coordi-
nating corporate presentations and
events and serving as a liaison to
Clear Channel Communications In-

vestor Relations on behalf of the net-
work — you could say that Raab is a

pretty busy guy.

Shows Grow Old,
Marketing Doesn’t

One of the areas where Raab be-
lieves stations could improve is in
how they use the marketing resourc-
es available to them as network affil-
iates. “I suggest that any station car-
rying our programming request the
sample one-sheets that we have avail-
able for all of our shows, especially
for programs that they may have been
carrying for a while,” he says.

“At some point in the affiliation
process someone at the station like-
ly received materials on Rush, Dr.
Laura, Jim Rome, etc., but, as
changes have occurred over time at
the station, those are often long
gone. My experience is that stations
tend to have plenty of collateral ma-
terials for their local talents, but all
too often network shows are repre-
sented by a photocopy of a photo-
copy of an old one-sheet. We can
provide you with pretty thorough
information and details on any
show, which local affiliates can use
to their advantage.”

e Ml . CE - S S

Raab says that stations feel they no
longer need to spend marketing dol-
lars on mature shows, but he sees
that as a lost marketing opportunity.
“First of all, I would hope that, with
the kind of shows that we offer, there
is a brand name that your station,
your listeners and your advertisers
perceive to be valuable,” he says. “I
also think that you should never as-
sume that people, especially advertis-
ers, have a full understanding of a
show, even if it has been on your sta-
tion for a while.

“I often have people talk to me
about any number of our shows, and
most of the time I'm surprised at the
misconceptions they have. So it’s in
your best interest to present those
people with the most accurate infor-
mation and details available. And,
certainly, any network from which
you receive programming should
have that material available for

you.
Do Your Homework

Raab recalls when he first leamed
that, with a little homework, network
shows can bring local press coverage
for your station: “When I was at
WXYT/Detroit, we carried Larry
King. This was back when he was
doing his overnight radio show. Just
by monitoring the lineup of his
guests, we were able to identify key
interviews that could gamer. publici-
ty for the station.

“For example, when Larry was

scheduled to interview the presidents
of the Big Three automakers, we no-
tified all of the local news media.
What these guys had to say was big
news locally, so everybody covered it,
and the station got major press out of
a network show.

“I think that any sharp local mar-
keting director or producer can do the
same thing by pulling quotes that are
directly relevant to your market from
shows and making the local print and
television media aware of them. Even
if it’s simply a caller to a show from
your city, make note of it and check
it out, because it might be something
you can use, even if it is just for an
on-air imaging promo.

“We used to call them ‘quips,
quotes and anecdotes.’ Provide them
to the right newspaper or TV report-
er, and you can often get press for
your station. National shows can
bring you a lot of press opportunities
over the course of the year if you sim-
ply pay some attention to the pro-

gramming.”
Marketing Starts At Home

Based on his years in both local
and network radio, what does Raab
think of radio’s marketing efforts in
the postconsolidation world? “I think
attention should always be paid to
radio’s marketing efforts,” he sug-
gests. “Generally speaking, I don’t
think radio has ever really been

Continued on Page 24
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‘Premiere’ Exec
Continued from Page 23

committed enough to effective mar-
keting principles.

*“You can go through the day doing
all the usual and standard stuff — a
lot of stations do that. But what |
don’t see much of is people paying
attention to building and taking ad-
vantage of brand equity or making
their stations” programming into big
events.”

Raab also has a beef when it
comes to on-air marketing. “When |
hear stations running generic promos
telling me to ‘listen tomorrow for
great conversation,’” I cringe,” he

EEEgge—

“I try to live by the
philosophy that we are
always served well
whenever we look
beyond ourselves.”

P e

=
says. “I believe that good marketing
must start with your own radio sta-
tion’s airwaves. That’s why [ love
great production people who can take
a good sound bite, add energy to it
and get it on the air as an effective
marketing and imaging tool for your
station.

“I listen to radio a great deal as a
consumer. Certainly, I'm interested in
our own products and in Clear Chan-
nel stations, but I also listen for the
love of radio. And, frankly, I am dis-
appointed a lot of times when I listen
today.”

How HBO Does It

Citing an example of what he
means by great on-air marketing,
Raab says one media outlet outshines
most. “I know we are talking apples

and oranges trying to compare cable
television to radio, but HBO has just
wowed me for years,” he says. “Ev-
erything on HBO is a big event, be-
cause they market it that way.

“They take audience from broad-
cast television because the networks
put out a very general product that
doesn’t create much in the way of
brand equity. I think most people
would be hard-pressed to name more
than one or two shows on each of the
broadcast networks today.”

Not so with HBO. “It starts with a
great slogan — ‘It’s not TV, it’s
HBO’ — and follows through with
everything from programming like
The Sopranos, Sex in the City and
major sporting events to superior pro-
duction values and sound quality. |
would love to hear more radio sta-
tions market their programming and
brands as big events like HBO does.

“As much as Talk radio is about
personalities and one-to-one connec-
tions between listeners and the host,
the fact is, if you want to create rat-
ings and revenue, you need to become
a brand name to listeners. The whole
Arbitron methodology today is based
on recall, and well-branded names
are what people recall.”

Targeted Marketing Is
Everything

A key principle of Raab’s market-
ing philosophy is targeted marketing.
“When you do targeted marketing,
everything you do is very account-
able,” he says. “Find the target that
you want to reach with your market-
ing, then boil things down to a few
simple-to-understand concepts that
you need them to digest. You can then
reach that group using a great deal of
frequency to give them a message in
a very digestible manner, and you’ll
end up getting the most from your
marketing dollars.

“That’s not to say that I don’t think
general marketing is appropriate for
some situations. For example, when
you launch a new show or product,
going very broad with your marketing
efforts to get the word out makes

sense. But when you know who your
audience is and you know where they
live, targeting is always the most
cost-efficient and effective way to
market.

“Instead of just randomly putting
up a billboard, you can find the right
part of town, the right side of the
street and the right message to put in
front of people. That is infinitely
more effective.”

Raab also urges marketers to focus
their energy on targeted marketing
because they can actually measure its
results. “I can evaluate my retum on
a great deal of the targeted marketing
that we do,” he says. “That really
works well for me, and it will work
well for any radio marketing profes-
sional, because it can help you to get
the budgets that you need. When you
can show what the results and re-
sponse were to the dollars spent on a
marketing project, that always works
to your advantage.”

What Makes A Good
Marketer?

Surprisingly, Raab doesn't list cre-
ativity as his No. | requirement in a
radio marketing person. “I try to live
by the philosophy that we are always
served well whenever we look be-
yond ourselves,” he says. “When |
consider what makes an excellent
marketer, it's not always the most cre-
ative person. To me, it’s the person
who can take a good creative idea and
then get it done in a timely manner.

e s e

“Generally speaking, I
don’t think radio has
ever really been
committed enough to
effective marketing
principles.”
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“Seventy percent of a good marketer is execution,
with creativity and other essential elements making
up the rest.”

—

“I use 70% as my rule of thumb:
Seventy percent of a good marketer is
execution, with creativity and other
essential elements making up the
rest. Sure, give me a creative person,
that’s good. But give me a creative
person who can take the ball and run
with it and execute an idea in an ef-
fective and timely manner — that’s a
great marketer to me.”

Raab didn’t start out to become a
radio marketing professional, but,
through a series of unplanned events,
things just sort of turned out that way.
Does he think there’s still room to
come up through the ranks in today’s
radio business? “I do still think you
can come up through the ranks in ra-
dio marketing,” he says. “But to do so
you need mentors — people who are
willing to give you a chance to learn
and to grow.

“There is more than enough room
to have people in marketing leader-
ship positions at your station, along
with people who support that leader-
ship. Those are the people who can
come up through the ranks. Not to
sound like some old guy here, but,
frankly, I don’t see a lot of people to-
day who are willing to make the com-
mitment to start out at the bottom and
learn what they need to know to suc-
ceed as radio marketing people.”

Empowered Marketing
Directors

In his best-case scenario, Raab en-
visions a radio station with what he
calls an “empowered” marketing di-
rector. “My ideal scenario would be
to have a marketing director who is

on an equal level with the program
director at a station and whose as-
signment is to handle public rela-
tions, station promotion, media buy-
ing and supporting ad sales.

“To have an individual who is em-
powered to take all of that sort of in-
formation in, evaluate it, then come
back with recommendations to man-
agement about what to do with it can
really make everyone’s job much eas-
ier and make a station’s marketing
more effective.”

Raab also thinks that individual
marketing directors should be close-
ly involved with sales. “If you are a
marketing director and you are not
working hand-in-hand with sales, you
are limiting your career,” he says.
“Not to sound mercenary, but you
have to go where the money is. The
final evaluation of any station is not
going to be just what the commitment
to the community was or what your
ratings were. It’s also going to be
based on what you can bring in as far
as revenue goes.

“Frankly, I can’t imagine how any-
one could develop a marketing plan
without considering sales. I know in
my own career | felt that I gained a
great deal more confidence and
knowledge — and also gained a
greater role in every station I worked
at — primarily because I was close-
ly involved with sales.”

After all his years in marketing,
it’s obvious that Raab retains an al-
most boyish enthusiasm for his job.
Why? “It’s simple,” he says. “I love
connecting with people, and in this
job you get to do that every day.”

TRITHICS

~

Introducing Radio’s Hottest New Feature

Welcome!
Newstalk K57 Guam
WTVS Charleston, WV
940 News Montreal, PQ

Help your listeners navigate the technological maze of the 21st century.
Now available on barter. Everywhere! Listen now at http://demo.digitalsurvivalguide.com

for more info call 1-416-352-1234
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WITH BOB SHANNON

Ghuck Blore, The Early Years

‘Great ideas come from people who don’t know there’s a box’

Feelings.

A kid’s face when he first sees Santa, the adrenaline
shot that accompanies a hole-in-one, the sickly
sensation that crawls across my skin whenever I hear
Morris Albert sing. Yuck!

Chuck Blore didn’t discover feelings, but he was the
first person in radio to understand how universal they
are and to apply that understanding to moving product.
“His innovative pioneering of emotions as the living
center of great radio changed radio advertising forever,”
says Dick Orkin, creator of Chickenman and a legend in
his own right. “Hell, make that all advertising.”

As the saying goes, it takes one to know one.

BIBLE SCHOOL

Traveling west on Route 66, you'd
have no reason to stop in Kingman, AZ,
unless the neon sign flashing “Air-Cooled
Rooms” sucked you into the Hotel Beale.

Nearly 50 years ago Chuck Blore left his
home in Los Angeles for Kingman, where
he sweated through his first radio job for
three months, then aimed his car south to
Tucson and KTKT, where Gordon
McLendon found him.

McLendon, who heard Blore as he was
passing through on his way to Dallas,
didn’t stop to call, and even if he had, Blore wouldn't
have known who he was. Instead, when he got home,
McLendon instructed Don Keyes, PD of McLendon’s
new acquisition, KTSA /San Antonio, to offer Blore a
job. Blore, truth be told, was in no hurry to leave Tucson,
so he played hard to get over the money, but when
Keyes offered him $87.50 a week, Blore caved.

KTSA's new staff gathered in Dallas for McLendon
lessons. “His policy book was like a bible,” says Blore.
Like fundamentalists the world over, McLendon had
the last word. “There’s nothing more you have to know,”
he told his disciples. “And nothing less.”

At KTSA Blore was troubled by how he sounded (“I've
never had the kind of voice that'd put you on the radio”),
s0, to stand out, he created “little theater pieces, little
plays, all 20, 30, 40 seconds long.” These vignettes were
exclusively his, or so he thought until Keyes told him that
McLendon was bicycling them to his other stations.

Blore confronted The Man. “I didn’t know you were
putting these things on your other stations,” he said. "1
think I should be paid.”

“No,” answered McLendon, “you should be a
program director.”

“I don’t want to be a program director,” replied Blore.
“I'm going to be the greatest DJ ever known to man!”

“No,” McLendon said, patiently, “you're going to be a

program director, and I think you've made a wise decision.”

And so it was that Blore found himself heading
west, toward El Paso and KELP. He remembers
thinking that he didn’t know the first thing about
programming, and he remembers saying to his wife, in
the car’s darkness, “I only hope when I hear this
station, I'll know whether it's good or bad.”

DOIN’ TIME IN TEXAS

El Paso.

In 1957 the city had eight radio stations — four
English, four Spanish — but KELP was the dominant
leader when Blore arrived, despite McLendon’s dictate:
“Play two Glenn Miller records every hour.”

Blore executed McLendon’s format by
the book. In fact, because KELP was the
chain’s stepchild and Gordon wasn’t
there enough to break his own rules, the
station was probably the purest example of
McLendon'’s ideals.

Six months into Blore’s tenure McLen-
don sold KELP, and with it, Blore’s
contract. Blore wanted to stay with the
"'J McLendon organization, but all Gordon
said was, “We'll talk about that later.”
They never did, and Blore found himself
alone in El Paso.

Blore still thinks that McLendon is the only genius
he’s ever met, but that doesn’t mean that every idea he
had was stellar. Case in point: the size of the playlist.
“As soon as I was no longer under the McLendon
yoke,” Blore says, “I stole Todd Storz’s music format,
and the playlist got very short, very quickly.”

With a smaller playlist, KELP got bigger numbers. So
big (a mid 70s share) that the day after Thanksgiving
1957 Blore got a call from KFWB/Los Angeles.

“Are you the program director?”

"Yes.”

"You have amazing ratings.”

“Yes, I do. You're right.”

And so, Blore went home to Los Angeles. Though he
didn’t know it at the time, he wouldn’t ever leave
again. He was only 28, and KFWB was his second
programming job.

COLOR RADIO

KFWB was owned by Crowe-Collier Publishing. In
early 1957 it bought the station for $650,000 and within
10 years sold it to Westinghouse for over $19 million.
But not before Blore took the town by storm. He
arrived in Los Angeles on Dec. 1 with plans to launch
his version of KFWB by the new year.

First on his list of changes was dropping the 4:30pm

Chuck Blore

sports block. “No, no, no,” pleaded Bob Purcell, the
Crowe-Collier guy who'd found Blore in El Paso.
“That's $225,000, a quarter of our billing.”

Blore wasn't flexible. “It has to go, or we can’t do it,”
he said. There was also the matter of a 30-minute union
show in morning drive. When Purcell agreed to ditch
that, too, Blore was convinced they were really going to
go with this thing. And him.

Within three months KFWB, “Color Radio, Channel
98,” was No. 1 in Los Angeles. What Blore remembers
most was the fun of it. “One day Bobby Darin, Paul
Anka, The Everly Brothers and Connie Francis were all
in my office at the same time,” he says. “Bobby Darin
said, ‘Boy, if a bomb went off in this place, the music
business would be over.”

By 1963 Blore was Crowe-Collier’s VP/Program-
ming. Besides KFWB, the group induded KEWB/San
Francisco and KDWB/Minneapolis, and applications
were at the FCC for stations in New York and Washing-
ton. What happened next may surprise you.

“Newton Minnow was Chairman of the FCC at the
time, and he said, ‘No, no, no, we can’t have one private
corporation talking to that many people,”” Blore recalls.

With expansion plans out, Blore found himself writing
memos. The fun was gone. When Crowe-Collier offered
him a chance to run an audiovisual start-up, he took it,
but once he discovered that the business was cranking
out teaching materials, he quit and prepared to sit out
an 18-month national noncompete.

A BETTER IDEA

He played golf and drew a comic strip, “Captain
Glutz of the Space Command,” things he’d always
wanted to do. Then one day, between Glutz and putts,
Paul Stoddard, a salesman from KFWB, dropped by to
ask for help with a car-dealer promotion. Blore,
however, had a better idea.

“Don'’t give away balloons to get them there,” Blore
advised. “Sell them before they go — do a good
commercial.” Blore did the spot. He wrote new lyrics
for The Playmates hit “Beep, Beep” and called jingle
master Johnny Mann to help. Then he forgot about it
and went back to golf.

“Then I got this telegram,” says Blore. “’Congratula-
tions. You’ve won first place in the Advertising
Association of the West.””

In the years that followed, Blore and his partner, Don
Richman, reinvented radio advertising. But that’s a
story for another time.

Oh, and did I mention that Blore lunched with the
Queen of England? I imagine that she’s a pretty nice
girl but doesn’t have much to say — but then, that’s just
a feeling.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Istand, WA-based business, bobshannon-
works. Shannon, who continues to consult his former
employer, TM Century, can be reached at bob @
shannonworks.com.
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Blanquita Cullum
The BQ View

BQ has a lively mix of politics,
pop culture, personality and
listener call-ins with a
conservative edge.

Alan Nathan
Battle Line with Alan Nathan

Alan Nathan, the centrist with
teeth, advocates a more biting
aggressiveness. “Smart and

Fast, this show has a great
edge.” Tony Blankley, McLaughlin
Group Panelist, NBC

www.radioamerica.org

Doug Stephan
Doug Stephan’s Good Day
Morning Show

Doug hosts one of the most
listened-to syndicated morning
talk programs in America.

Oliver North

Common Sense Radio with
Oliver North

Conservative and compelling,
this international icon challenges
and entertains as no other can.
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Rollye James

The Rollye James Show

They don’t call her legendary
for nothing.

202.408.0944
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The second single from the platinum album Whoa Nelly
Impacting July 16th!

On The Area One Tour:
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Paul Harvey’s Summer On The Beach

BC News Radio commentator Paul
Harvey has been off the air for the past
couple of months due to a viral
infection that caused severe laryngitis. While
ABC hoped Harvey would be back behind the
mike by now, ABC News Radio VP Chris Berry

tells ST that Harvey will not be returning to
work until the end of August. Berry says, “|
spoke to Paul [on Tuesday], and while his
voice still sounded a little thin, he is honestly
doing great otherwise” Berry confirmed that
Harvey recently visited the prestigious Mayo
Clinic and was diagnosed with a weakened
vocal cord. Harvey will undergo an outpatient
procedure at the clinic to strengthen the cord
later this month. Berry stresses that there is
nothing life-threatening about the problem.
Regular substitute Gil Gross hosts Harvey’s
15-minute midday newscasts this week, and
such high-profile personalities as Sam
Donaldson and Peter Jennings will fill in for
Harvey over the next several weeks.

Meanwhile, Harvey’s wife and show
producer, Lynne “Angel” Harvey, will receive
the first Lifetime Achievement Award from the
Chicago chapter of American Women in Radio
and Television at a ceremony set for Sept. 14
at the Women'’s Athletic Club.

Speaking of Gil Gross, the veteran Talk
radio talent took a break from his fill-in work for
Harvey last week to take the morning shift at
KLAC/Los Angeles, which recently replaced its
Adult Standards programming with Talk
product in most dayparts. Could the guest stint
lead to something permanent? “| don’t know
what may come of it,” Gross tells ST. In
addition to his sub work for Harvey, Gross this
week stepped in for vacationing KGO/San
Francisco talker Ronn Owens.

KABC/Los Angeles has dropped syndicat-
ed talk host Dr. Toni Grant from its lineup. PD
Erik Braverman tells ST that Doug Mcintyre
will fill the 9pm-midnight slot on an interim
basis. Laradio.com reports that KABC has not
aired a live Dr. Toni program since May 22 and
that the show’s syndicator was unable to give
the station a definite date for her return. When
asked for comment, Grant’s office told ST that
she is on sick leave on the advice of her
doctors and hopes to return soon.

WBTS/Atlanta VP/GM Lori Sheridan
adds similar duties at crosstown Oldies sister
WFOX. She replaces Rick Mack, who exits.

Precious nanoseconds before press time,
ST learned that WQUE & WYLD/New Orleans
OM/PD Gerod Stevens has exited. In other
moves at some major Urban properties, Terry
Foxx has resigned as PD of WQQK/Nashville,
and, at Radio One/Dallas, KBFB PD Darrell
Johnson exits. He is expected to remain with
the company in an as-yet-undetermined role.

Ross Found In

} Contempt Of Court <

Former WRMF/West Palm Beach morning
co-host Jennifer Ross, whose real name is
Elena Whitby, has been found to be in con-
tempt of court for failing to honor a noncom-
pete agreement she had with her former
employer, Infinity’s crosstown WEAT. A Palm
Beach County circuit judge told Ross Monday
that if she violates the order again, she will be
ordered to pay a $100,000 fine, the Sun-
Sentinel reports. Ross was forced to leave Hot
AC WRMF in April after an appeals court ruled
she be absent from local airwaves for one year
to fulfill her contractual obligations to Infinity.
On April 28 — one day after the appeals court
ruling — Ross appeared at a March of Dimes
event sponsored by 'RMF. Ross testified in
court Monday before the circuit judge’s ruling
that she shouldn’t be held in contempt be-
cause, the newspaper reports, “| showed up as
Elena Whitby, not Jennifer Ross. | never
dreamed that being at an event to support my
child would result in this charge.” Infinity
alleged, among other things, that Ross allowed
the station to continue using photos of her on
its website and billboards and let WRMF
broadcast her name and previously recorded
voiceovers.

If everything goes according to plan, all 11
of Clear Channel's owned or operated San
Diego stations will move into one giant facility
this week. The two-story 70,000-foot building
replaces four facilities scattered around the
city and contains no fewer than 32 studios.
“Having all of our stations in one place is more
efficient,” VP/Market Manager Mike Glicken-
haus told the San Diego Union-Tribune. “It
gives our people a chance to work more
synergistically with each other. Before now
over half of them didn’t know the other half
face-to-face.” However, not everybody will be in
the monster-sized building: Glickenhaus says
an extra 5,000 square feet in a neighboring
building will also be leased by Clear Channel.

Continued on Page 28

- Santa Baby

- One of America’s best lobed Christmas SHongs
W 67 Jodan Jayds

Music by PLLY Springer

Certified
Double
Platinum!!

WKSC

KKRZ

WDCG
WKFF
WZNY

WNCI 24x
KKMG 53x
KZHT 27x
WZEE 45x
WWHT 16x
WZYP 27x/+13
WKTI  24x

KIIS

WPRO 26x
WKRQ 14x/+10

KDND 15x/+8
WKRZ 13x/+6

WPLJ  32x/+7

WAEZ 26x Requesting
KQXY 16x Requesting

WVKS 15x/+8

15x Requesting
WHTZ 16x Requesting
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R&R
CHR/Pop

Debut @

New Adds:
KZQZ
KMXV

WFLY
KKSS
WDBT

WW1Z
WZPL

WAEB
WRHT
WPPY

Action:

#1 Potential 25-34
Top 15 Callout
Top 10 Callout/Top 10 Phones
Top 5 Callout/Top 10 Phones/Top 10 Album
Top 15 Callout

#2 Callout

Top 10 Callout

The Build:

WDRQ 15x

WRVQ 28x

WVSR 27x

WBLI 13x Requesting

WYOY 29x
WOMX 30x

WRVW 21x
WSSX 21x
KRQQ 14x
WKXJ 13x

WSKS 18x Top 5 Phones

©2001 warner music uk ltd.  www.enyamusic.com E
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Hey jocks..
want something
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Street Talk.

Continued from Page 27

} WBCN Shunning
Opie & Anthony?

The Boston Herald reports that newly

| syndicated WNEW/New York afternoon hosts

Opie & Anthony have a stipulation in their
recently signed multimillion-dollar contract
with Infinity that their show must air on a
station in Beantown. However, Infinity’s
WBCN/Boston appears to have little interest
in the duo, who once worked at bitter cross-
town rival WAAF. According to the Herald,
’BCN has a little more than two weeks to
exercise its option to pick up O&A’s syndicat-
ed program. If it doesn’t, the show may very
well end up on 'AAF or any other market rival.
When contacted by ST, WBCN GM Tony
Berardini offered a “no comment.” Meanwhile,
O&A will add WCMF/Rochester, NY as an
affiliate July 30, taking the 8pm-midnight slot.
Opie was once an intern for longtime '"CMF
talent Brother Wease.

KZQZ/San Francisco morning duo Gene
& Julie have set up a special voice-mail box
for Backstreet Boys fans to leave messages of
support for member AJ McLean, who has
entered a rehabilitation clinic for clinical
depression and alcohol abuse. Unfortunately
his fans responded in droves and crashed the
station’s voice-mail system as calls flooded in
from around the globe. As soon as the voice-
mail system is operational again, KZQZ will
take the recorded greetings and send them on
to McLean. Fans can dial 415-908-6591 to
express their thoughts.

WQHT/New York morning hosts Star and
Buc Wild will protest the July 13 appearance
by Jennifer Lopez on NBC-TV’s Today show.
The hosts have taken issue with Lopez for her
use of the word nigga in her current single,
“I'm Real” Meanwhile, in an unrelated devel-
opment involving NBC, KLOL/Houston

{ morning hosts Grego, Pruett and Boner

organized a protest against local affiliate
KPRC-TV for pre-empting the July 7 Pepsi
400 NASCAR telecast for a local beauty
pageant. The trio spearheaded a telephone
and e-mail campaign targeted at NBC,
NASCAR and sponsors, and the boys even
held two live broadcasts in front of the KPRC-
TV studios. KPRC GM Steve Wasserman

| issued a formal apology for pulling a Heidi on

Houston and said he underestimated the large
number of racing fans in the market. Grego,
Pruett and Boner are off this week. Who's
filling in? The Playmate Radio Team, featuring
six Playboy centerfold starlets.

Mark Edwards recently departed WEJM/
Philadelphia’s PD post, following that station’s
flip from Rhythmic Oldies to Hot AC. Another
man named Mark Edwards has left the OM/

* Val Maki upped to Sr. VP/Market Manager for
Emmis/Los Angeles.
eJohn Mullen promoted to OM of WQCD &

WRKS/New York. v

* Bill Bennett boosted to President of Geffen/
DGC.

* Steve Tipp advances to Sr. VP/Promotion of
Reprise.

* Jay Clark returns to L.A. as PD of KLSX.

« Jazz artist Bob James becomes VP/A&R, Jazz
& Progressive for Warner Bros.

* SBK Records ups Neil Lasher to Sr. Director/
Album Promotion and Michael Mena to Sr. Di-
rector/New Music.

« Chris Witting becomes Director/News & Pro-
gramming of WBBM-AM/Chicago.

* Russ Mottla upped to Asst. PD of WAAF/
Worcester-Boston.

9

* Sonny Melendrez joins KFi/Los Angeles, do-
ing 6-10pm.

» Jane Dornacker hired by KFRC/San Francisco
to do traffic reports.

N4

* KGBS-AM/Los Angeles announces plans to go
Top 40 as KLAX-AM; Jimi Foxx hired as PD.

PD/MD slot at Smooth Jazz combo WSJZ &
WYLA/New Orleans. Now another Mark
Edwards is changing jobs. The PD of ABC
Radio Networks’ Country Coast to Coast with
ST’s Name o’ the Week departs to establish a
consultancy named (what else?) Mark Edwards
Satellite Programming Solutions. The new
company will assist radio stations that utilize
satellite programming part-time or full-time.
Edwards will remain with ABC until July 27.

Conclave 2001: A Radio Odyssey is set for
July 19-22 at the Minneapolis City Center
Marriott. The convention will include such
speakers as Emmis Chairman Jeff Smulyan,
Infinity’s John Gehron and former Minnesota
Twins star Kirby Puckett. For more information,
call 952-927-4487 or visit www.theconclave.com.

If you have Street Talk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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Windows On The Music World

Booz-Allen report paints rosy picture for labels via new

revenue streams

ne of the biggest knocks on the music industry from a financial standpoint has been its

inability to expand its product offerings beyond the traditional single and album configurations.
—— The industry must, critics say, commercialize multiple revenue-producing streams, in much the
same way that its higher-profile counterpart, the film industry, has during the past two decades.

That’s about to happen, according to
a new report by leading international
business consultancy Booz-Allen &
Hamilton, which predicts that the mu-
sic industry will soon begin to mirror
the movie business by earning cash
from new distribution ventures.

The report, titled “Windows Into the
Future: How Lessons From Hollywood
Will Shape the Music Industry” and
written by BAH principal Ross Honey,
Sr. Associate Krishan Bhatia and VP/
Media & Entertainment Richard Gay,
paints a bullish portrait of the record
industry, predicting that it will partici-
pate in profitable web-based enterpris-
es while concurrently minimizing the
financial risks of rolling out new servic-
es and, interestingly, of breaking new
talent.

Granted, much of what's discussed
in the report is hardly groundbreaking.
The tremendous upside that digital dis-
tribution offers the music industry has
been the subject of reams of newsprint
and untold hours of airtime. What's
unique about BAH's analysis, howev-
er, is the parallel it draws to the movie
business and its rationale for why new
music-distribution services will suc-
ceed.

Economic Background

BAH realizes that the recording in-
dustry has traveled down the “new rev-
enue stream” road before, with the Per-
sonics system in 1986. That effort was
derailed by copyright issues.

BAH is banking on the current
copyright clouds finally lifting and on
the idea that, despite the legal wran-
gling now going on, licenses will begin
to flow freely to various services.

Now a little economic background:
As the report notes, in 1974 the U.S.
film industry generated about $2 billion
in revenue. By 1999, the last year for
which full figures are available, the film
industry grossed $33 billion, thanks
largely to the creation of such new dis-
tribution channels as pay TV and home
video, which generated 77% of the in-
dustry’s total revenue. While theatrical
release still drives future revenues —
the bigger the box office, the larger the
future revenue streams — first-run film
receipts now account for roughly 23%
of total industry revenue.

Compare that to the record business.
In 1974 music sales totaled $2.2 billion.

In 1999 that had climbed to $14.6 bil-
lion, with the only new revenue streams
— not counting sales of albums and sin-

gles on CD — being video, at $377 mil- -

lion (2.6% of total sales) and DVDs, at
$66 million (0.4% of sales).

Based on the experience of the film
industry, which has capitalized on sales
to video stores and premium cable
channels, BAH says that new distribu-
tion channels are likely to expand the
music industry. The report says, “Just
as movies generate most of their reve-
nue from nontheatrical channels, hit
songs and albums will have more up-
side potential as they become available
in more channels.

“In addition, previously unprofitable
albums and older catalog titles, which
have little visibility in most retail stores,
could benefit as they are bundled with
more popular product in subscription
services or discovered by consumers
searching for new music online.”

Windows Of Another Kind

BAH contends that the film indus-
try’s use of a “windowing strategy,” in
which movies are released in different
outlets — theaters, video, pay-per-view,
pay cable, sell-through — at carefully
sequenced times, is just what the re-
cording industry needs to jump-start
revenues and minimize expenses.

The report explains, “Here’s how
windowing could work: The distribu-
tion sequence would start at the same
point it does today, with a CD release
and radio and TV promotion. The avid
fans eager to own a hot release would
pay a premium price, from $13 to $18,
at retail for the CD.

“After the initial burst of sales, the
first online window would open, allow-
ing digital-music fans to download cer-
tain singles or the entire album. The
next window would include subscrip-
tion services, where a monthly fee
would buy access to a selection of mu-
sic, perhaps defined by genre or artist.
The last step would include record
clubs, extending sales to price-con-
scious consumers.”

BAH argues that a “windowed re-
lease strategy would give labels great-
er pricing flexibility, since they would
no longer be locked into a narrow
range of CD price points.” It goes on,
“In the film business, windowing led to
reduced price points once a film left

theaters (for example, $8 for a theater
ticket, $4 for a video rental, $5.95 for
pay-per-view), generating revenues
from consumers who, for whatever
reason, choose not to see movies in the-
aters.”

Admittedly, movie execs have had to
exploit the various windows to the full-
est extent as the cost of making and
marketing films has skyrocketed. BAH
estimates that over the past two de-
cades the average production and mar-
keting spending for a theatrical film re-
lease in the U.S. has grown 600%,
from $13.7 million in 1980 to $82.1
million in 2000, and says, “With box-
office receipts growing only 137% dur-
ing the same period, this increased in-
vestment was justified only by the new
revenue streams from home video and
pay TV."

The rise in expenses forced the mov-
i biz to fine-tune its pricing, something
the labels will have to do as well. BAH
says, “New distribution channels, each
with a unique value proposition, will
create far greater pricing and bundling
opportunities for the labels. To fully ex-
ploit these opportunities, labels will
need to build the organization and tools
required for identifying pricing drivers
(e.g., initial album sales) and develop-
ing appropriate pricing.

“Labels will also need to carefully
manage the selection of product, mon-
itoring what songs are available in
which channels and under what terms.
The selection will have to be adjusted
constantly to maximize the value of
their catalogs.”

A&R'’s Changing Role

While the movie business was able
to quickly exploit new distribution out-
lets and earn more cash to offset rising
costs, the major record labels, because
of the ease of illegally copying digital
files, have had to bide their time. But
with costs spiraling out of control when
it comes to breaking new talent —
combined with the fact that fewer un-
signed artists are getting shots at com-
mercial radio — BAH maintains that
the major labels must rely more on In-
ternet-savvy indie imprints and web-
wise bands to identify the artists who
have the greatest sales potential.

“As emerging artists in essence ‘pre-
release’ their work over the Internet,
the labels’ talent hunters will spend less

—

“Just as movies generate most of their revenue from
nontheatrical channels, hit songs and albums will -
have more upside potential as they become
available in more channels.”

—

time roaming the country looking for
promising acts. They can monitor the
Internet for new acts, as [Virgin
Records imprint] 2KSounds did with
Brooke Allison.

“As aresult, the A&R function will
shift from ‘seed-stage’ to ‘later-stage’
investing, to borrow an analogy from
the private-equity industry. That is,
A&R will be more about attracting,
nurturing and retaining a smaller stable
of artists and less about discovering a
large number of unproven artists.”

Why Can’t We Be Friends

Interestingly, BAH contends that the
record labels will not lose any power or
control over their product, despite hav-
ing to team with new distribution and
A&R partners: “Labels will remain the
hub of the recorded-music industry,
based on their artist and retailer rela-
tionships, marketing and promotional
prowess and music libraries. It is no
coincidence that 92% of the music
played on major radio stations comes
from major-label artists.

“However, a reconfigured label
model will emerge from the current dis-
ruptions. Going forward, major labels
will focus less on physically distribut-
ing albums and more on managing a
smaller set of artists, multiple distribu-
tion channels and customer informa-
tion. This will follow the path of the
film studios, which shifted their empha-
sis as new platforms emerged. In the
late 1940s the film studios shed their
theater operations for antitrust reasons.
Then they outsourced the physical dis-
tribution of film prints to third parties
as television sliced into theatrical ad-
missions in the 1950s.

“In later decades the studios start-
ed home-video and cable divisions to
control and market movies in those
channels. Labels could follow suit,
eventually selling off physical-distribu-
tion operations to concentrate on new
digital channels, which will only in-
crease in strategic relevance.”

And, just as the film companies have
come to rely on the expertise of cable
programmers and video-chain opera-
tors, the major labels will begin to lean
even more on the prowess of such por-
tals as Yahoo! and Lycos, 'Net compa-
nies like RealNetworks and Liquid Au-
dio and online-music firms like
ARTISTdirect.

BAH notes, “While opportunities in
digital music are attracting a host of
new and old intermediaries — includ-
ing portals, online music sites, access
players, consumer-electronics manu-
facturers and retailers — it will be those

intermediaries that own the consumer
relationship that will play the dominant
role and create the most value. By de-
veloping compelling consumer solu-
tions — packaging and bundling con-
tent, providing value-added services
and ease of transaction, capturing and
exploiting customer data — these play-
ers will create sustainable roles, allow-
ing them to be successful in the long
run.”

Risk And Return

These intermediaries, says BAH,
“Will compensate labels through reve-
nue-sharing, licensing fees and output
deals. Each scheme implies a specific
division of risks and rewards. Revenue-
sharing is the most likely approach for
pay-per-use services, with the label and
the intermediary getting a cut of the
revenue every time a consumer down-
loads a song or album. In the Holly-
wood precedent, video-rental chains
and pay-per-view providers share rev-
enues with studios on a per-transaction
basis.

“Intermediaries that sell digital sub-
scription services may compensate la-
bels through licensing fees or output
deals. An intermediary could pay a flat
licensing fee for a package of titles,
similar to the way pay-TV channels
buy a slate of films from major studios.

“Alternately, intermediaries could
absorb some of the direct production
costs of new releases through output
deals, in return for licenses and online
rights. In the film industry, cable net-
works and international distributors
regularly co-finance films to lock up
rights to those films in their respective
channels and markets.”

The major labels, says BAH, will
have to learn to live with splitting a
higher percentage of revenue with their
new digital partners. “As labels assume
a more limited role in a digital world,
intermediaries will add more value to
new consumer services. As a result, in-
termediaries’ revenue share from digi-
tal sales will exceed the typical 25%
share retailers retain on an album sale.
The split may be closer to 50-50 for
pay-per-use services, similar to how
studios and pay-per-view providers
share revenues.”

TELL US WHAT
YOU THINK!

Share your opinion about
this column — go to www.
rronline.com and click the
Message Boards button.




Conclave 2001: the radio odyssey

tHursDav-sunoay JULY 19-22, 2001

1P-Conclave College Presented By All Access
Mike McVay/McVay Media “Programming the Total
Picture”
Marijane Milton/Innuity “Lock Down Your P1s-The Prinicipies
of Loyalty Marketing”
Todd Wallace/Todd Wallace & Associates “The Basics of
Great Contesting”
Mark Elliott/musicMaster & Keith Hill/RCS “Getting The Most
From Your Music Scheduling Software"
Steve Goldstein/Saga Communications “Branding For
Fun & Profit”
6P - Radio & Records' Welcome Reception

8A- Friends of Bill W.

8:30A-Friends of the Conclave Breakfast

9:30A-Format Symposiums (Top 40, Retro, Triple A) pre
by Radio & Records

9:30A-Time Management: Doing Mere With Less

11A- Kirby Puckett Keynote/An Interview by Ken Levine
(Music by MCA's Carly Hennessy)

Noon- Conclave Awards Luncheon with Lex & Terry

1:30P- John Gehron Keynote presented by
RateThemusic.com and Mediabase 24/7

2:30P- Ed Shane “Disconnected America”

2:30P- Bob Michaels “Introducing the People Meter”
presented by Arbitron

3:30P- RS Presents “90 Great Promotions in 90 Minutes”

3:30P- “Cyberjocking: How To Make It Sound Great” with
Karen Young/TrueTalent, Randi West & Rod Phillips/WKFS

4:30PM- Format Symposiums (Rock, Hot AC, News-Talk)
presented by Radio & Records

4:30PM-Time Management: Doing More With Less

4:30PM- Aircheck Clinic #1

9PM - A Rock Odyssey presented McGathy Promotions

MINNEAPOLIS MARRIOTT CITY CENTER

8AM- Friends of Bill W,

8:30A-Coinclave Mentoring Breakfast

9:30A-Format Symposiums (AC, Alternative, Rhythmic) pre-
sented by Radio & Records

9:30A- The Most Influential Women in Radio Presents
“Strategies for Success” with Erica Farber & Joan Gerberding

1A- The Fish Philosophy with Carr Hagerman
The Ledgends Luncheon with Styx
1:30P- Jeff Smulyan Keynote
2:30P- CRS Presents “Having The Colrage to Lead Change”
230P- "Secrets of Successful Station Imaging” with Nick

_Michaels
2:30P- ”l.islmet IQ Revealed” with Matt Hudson/Wimmer-

: 9:30P- ,Jdu:hedt Clinic #2

e Tallgate Party presented by BDS Radio
< um vs Seattle Mariners Baseball!

Conclave!

pon Arbitron Presents the Getaway Brunch
: this weekend's faculty and topics are subjectto change)

The Conclave thanks these special contributors to its R6th
annual Leaming Conference: All Access, Arbitron, Arista, BDS
Radio, CRB, Dreamworks, First Media Works, Island/Def Jam,
Jones Radio Networks, Kelly Music Research, Lee Arnold
Marketing, MCA, MNl, McGathy Promotions, Mediabase 28/7,
Midwest Music Alliance, Premier Artists Services & Milgs High
Artists, Premiere Radio Networks, and Radio & Records:.* The
Conclave is coordinated by Main Street Marketing & Promotion
and is a non-profit education organization whose mission is
helping radio to best serve the public interest. Contact 952-
927-4487. ‘This list is complete as of June 20, 2001.

PLEASE COPY THIS FORM FOR MULTIPLE REGISTRATIONS! a= cm cmme o coe s s o e s e e s oy

_Ctggxclave 2001 Reglstration Form n

**as it will appear on your badge

First name “*"as it will appear on your badge Last name *

| Address Where YOU are,

***IMPORTANT: There will be a $25 fee assessed to change your badge info on site! Make sure of all info is correct!!

Year you first attended the Oonclave?

[ The Marriott City Center is sold
i lout. A waiting listis being

constructed. Rooms are still}
availadle at the Radisson Plaza for

| .J!l‘.i.._. $129 (612-338-4900) or the Crown

e -thafa:ss.mz-mzzss)

$499 Full tuttion and privileges |
(mare at the doorl)

D | want to become a FRIEND OF THE |
CONCLAVE! Please apply $26 of my §469
tution to enroll me as a member, |

I'm.aiready a FRIEND OF THE CONCLAVE! |
D Here's my $474 tuition,
(8499 -§

FOTC discount = $474)
D s” Student/Educator/FreeAgent
Speaker/Presenter (o0 :
Mail/tax/emall COMPLE
The Conclave
4517 Minnetonka Bivd, #104
Minneapolis, MN 55416
fax -6427 or

ForMoam,plemomlmm

Payment method? foflowing-
d []ViSA [] MASTIRCARD (] D1SCOVER

CHECK
Payable to The Conciave

|
|
|
l
|
|
|

|

|
Credit cgrd # :
|

|
I

|

i
J
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Ratio Tuning In To Seven Channels

Could rock outfit Seven Channels be the act that puts
Chris Blackwell's record company, Palm, firmly in the
sales and airplay spotlight? It certainly seems that way,
based on the before-the-box support for the band’s Palm
debut song, “Breathe,” from a diverse group of quality
stations.

Seven Channels

Key outlets adding “Breathe” before the July 9 offi-
-cial-add -date-include-Alternatives WXDX/Pittsburgh
(the current plays leader at 25, according to Mediabase
data from July 2-8), WRAX/Birmingham, KDGE/Dal-
las, KWOD/Sacramento and WAVF/Charleston, SC, as
well as Active Rockers KUPD/Phoenix, WZTA/Miami,
WXTB/Tampa, KILO/Colorado Springs, KRQC/Omaha
and WCPR/Biloxi-Gulfport, MS. Rock stations playing
“Breathe” include WXBE/Wilkes-Barre; KFZX/
Odessa-Midland, TX; WPHD/Elmira-Corning, NY; and
KXFX/Santa Rosa, CA.

Seven Channels’ journey has been an interesting one,
to say the least, since they formed in 1996. The Dallas-
based quartet — vocalist Kevin Kirkwood, guitarist Dal-
las Perry, bassist Dalton Humphreys and drummer Ben
Holt — self-released their first disc, the International
Wonderful EP, in 1997. Two years later they were named
one of the top-five unsigned bands by VHI1.com and sub-
sequently landed a slot on the cable channel’s 1999
Rock Across America tour.

Following that experience, Seven Channels recorded
their sophomore EP, Velcro Parade. But even before that
EP was released, they beat out 1,300 other acts to take
first prize in the Mars Music Battle of the Bands, a na-
tional contest held by music-equipment merchandiser
Mars Music. As part of the prize, the group earned a re-
cording contract with Palm. Along the way they also
picked up Paul Bassman (Drowning Pool) and Jeff
Hanson (Creed, Sevendust, Dust For Life) as co-man-
agers. as well as McGathy Promotions.

The band’s next step was to head to Memphis to be-
gin recording their Palm debut disc with producer Skidd
Mills and executive producer Paul Ebersold (3 Doors
Down, Spacehog). Palm Director/A&R Michael Alago,
who has been supervising the recording sessions, recalls,
“Everybody has done an outstanding job getting this all
together. I really got involved about a year ago. The band
handed in the bulk of the record, and we agreed that we
needed to go back and beef up some of the songs and
do a little rearranging with Paul and Skidd. Once that
was finished, everyone realized that we had turned a
very good album into an incredible one. We were all
really excited about its potential.”

On the promotion front, Palm began playing
“Breathe” for programmers early in the year. Palm head
of promotion Paul Langton remembers, “Michael
played me a rough mix of ‘Breathe’ around December
2000, and it stopped me in my tracks. I asked him on

the spot to burn me a copy of the song so I could start
playing it for people when I hit the road.”

While visiting programmers, Langton kept things rela-
tively low-key. “T would play the song for people while I
was setting up other records,” he says. “I would tell
people that I really didn’t know that much about the band,
but that they had recorded a pretty good song. Every time
I played it for people, I kept getting killer feedback.

“I remember playing it for [Active Rock WIRR/Or-
lando PD] Pat Lynch, and while we were listening to it,
about four people walked into the room, wanting to know
who the band was. When I played it for [Alternative
WBCN/Boston VP/Programming] Oedipus. he told me.
“Stop. That's the song you need to go for.” After seeing
and hearing things like that. when I got back to New York,
I told everyone that we need to pay really close attention
to this one.”

Another thing that sealed the deal for Langton was
seeing Seven Channels play live. “They had just moved
to Dallas from Tyler, TX and were playing for about 20
people in Deep Ellum,” he says. “People really didn’t
know who they were, but the band was incredibly poised
and put on a great show. That’s when I reported back to
Chris Blackwell and said, ‘This is the record I really want
to go for to make a statement for Palm. This is the one
-that-can-really-put-us-on-the-map-""

Rather than split format hairs, Palm opted to work
Alternative, Active Rock and Rock simultaneously.
“‘Breathe’ fits right in with the type of records that are
happening at all three formats right now,” Langton notes.

A quick look at Mediabase bears that out. During the
period of July 2-8, “Breathe” picked up 13 of its 25 plays
at WXDX during am and pm drive, middays and eve-
nings. At KDGE it received 14 of its 19 plays during the
same dayparts. Meanwhile, KILO played *“Breathe” eight
times during am and pm drive, middays and evenings. At
KUPD, 10 plays occurred in the same dayparts.

Seven Channels’ self-titled debut album for Palm hits
retail on Aug. 21. The band is currently performing se-
lect dates throughout the country.

Ready For Takeoff

Fans of rock-leaning female singer-songwriters may
want to give a close listen to Settie, whose song “Mar-
tini” has been receiving airplay at Triple A KTHX/Reno,
NV. The station played
the song five times during
the period of July 2-8, ac-
cording to Mediabase,
with a pair of plays dur-
ing middays and another
two in pm drive.

Settie, which is made
up of vocalist Settie and
guitarist-bassist Brian
Fellows, are a joint ven- §
ture between Tower Rec-
ords’ 33rd St. imprint and
New York-based indie
Iguana Records. Accord-
ing to Iguana, the duo
have “sold 10,000 copies off the stage™ of their albums
Bob Bit the Fisherman, released in 1994, and 1995°s
Blackberry. Settie have yet to sign a publishing deal or
management contract.

“Right now we’re simply working with Tower to work
the record at radio and drum up support for the group so
we can get them signed to a major,” says Iguana exec Carl
Porcaro. “We're really pleased with the success so far.”

Contact Porcaro at 212-226-0300 for more information.

— Steve Wonsiewicz

iy’

Backstreet Boys Tour On Hold

The Backstreet Boys have postponed a series of con-
cert dates to allow member AJ McLean to be treated for
depression and alcohol abuse. McLean has already entered
a clinic, where he's set to remain for the next month. The
group hopes to return to the road on Aug. 7 and, beginning
Sept. 7, to make up the canceled dates. In a joint statement,
the rest of the group said, “It's been suggested that we not
be so forthcoming about this situation, as many artists in the
industry have in the past, but we feel compelled as a group
to be honest with our fans and not let them down. AJ is our
friend and our brother, and we wholeheartedly support him
during this difficult time. Fortunately, AJ has realized that he
can't solve his problems by himself. Because he is unable
to be on tour at this time, we are postponing dates and will
make them up as soon as we can.” The group added, “At
the same time, we trust that our fans — who have always
stood by us — will understand this decision is absolutely
necessary in order for AJ to be well. We look forward to
seeing all of you on the road soon”

OutKast Ready Hits Disc

Multi-Piatinum hip-hop duo OutKast are in the studio
working on new material for a greatest-hits disc, slated to
be released in December. The pair, whose album Stankonia
produced the Pop crossover hits “Ms.
Jackson,” “B.0.B” and “So Fresh, So
Clean,” are expected to record five
new songs for the album. OutKast are
currently featured on the Area: One
tour, which kicked off July 11.

Ex-edel America Records President
Jonathan First has partnered with
MCA Records to form Uninhibited En-
tertainment. The label, which plans to release about five pop
and rock albums per year, will be based in MCA's New York
offices and use the label's marketing and promotion ser-
vices. First notes, “The reason | chose MCA was because
of [President] Jay Boberg, VP/A&R Gary Ashley — both
true music men — and the entire MCA team. It’s refresh-
ing to make great records with people like them, and I'm
excited about this tremendous opportunity”

Tour update: Black Sabbath will not tour after the con-
clusion of OzzFest; they will instead return to the studio to
finish work on their next album ... Arista rock band From
Zero have landed 40 opening dates on Godsmack’s cur-
rent tour ... Stevie Nicks has tapped Universal's Bob
Schneider as her opening act, beginning Aug. 3 in Dallas.

This 'n’ that: MTV News reports that Garbage have
pushed back the release date for their new album, tenta-
tively titled Beautiful Garbage, to September ... Christina
Aguilera has reached a settlement with Warlock Records
that allows the release of the album Just Be Free, a coliec-
tion of early demos recorded before the singer signed with
RCA. As part of the settlement, Warlock will include a let-
ter from Aguilera telling fans that the songs are not reflec-
tive of her current musical tastes ... Hollywood Records has
signed The Butthole Surfers and will release the group’s
12th studio album, Weird Revolution, in late August ...
Congrats to the band Flickerstick, who won the grand prize
on VH1’s Bands on the Run show and contest.

OutKast

1vs 6o CONCERT PULSE
Pos. Artist (in 000s) Among this week’s new tours:
1 ELTON JOHN/BILLY JOEL $2,322.0
2 U2 $2,021.2
3 DAVE MATTHEWS BAND $1,973.1 CADILLAC ANGELS
4 BACKSTREET BOYS $1,512.5
4 ERIC CLAPTON $846.8 IDLEWILD
5 AC/DC $571.8 LFO
6 STING $416.3
7 BROOKS & DUNN $362.5 QARNCRANKRSIER
9 MATCHBOX TWENTY $296.8 SOULCRACKER
10 SARAH BRIGHTMAN $240.2
11 WIDESPREAD PANIC $239.5 i OULS
12 MARK KNOPFLER $199.3
13 STYX/BAD COMPANY $193.9 | The CONCERT PULSE 1s courtesy of
Polistar, a publication of Promoters’
14 98 DEGREES $185.7 On-Line Listings, 800-344-7383;
15 GODSMACK $168.6 California 209-271-7900.




Radio In Trouble

OK. so it was a tabloid headline. but you're reading. right?
“Trouble” is the latest from Coldplay, who released my favorite
song this year, “Yellow.” I'm sure I will be singing along to “Trou-
ble.” as will thousands of Hot AC. Altemnative, Triple A and Pop
listeners. Another act with the same ability to write pop hooks is
Vertical Horizon. MM has a special live
House of Blues version of “Send It Up” avail-
able this week.

We've all recovered nicely from R&R Con-
vention 2001, the best convention of the cen-
tury, but we still marvel at the class exuded
by Boz Scaggs as he mingled with members
of the Smooth Jazz community. Scaggs de-
livers “Payday™ to the format through Music
Meeting this week, and let’s hope his
schmoozing reaps the proper dividends (be-
cause the music warrants it).

Fans of George Lamond (and Club MTV) may remember Lu-
cas Prata for his dynamic dancing and background vocals. Now
Prata has delivered “Wanna Get Witcha,” and a lot of Rhythmic
programmers are taking notice. Likewise for Athena Cage, who
is winning over fans galore from her slot on the Ginuwine/Case
tour. You can check out “Until You Come Back to Me" at Ur-
ban, Urban AC and Rhythmic.

Speaking of touring, Blues Traveler have never stopped tour-
ing ... ever. The bandmembers have no homes (except on Triple
A radio playlists); they just sleep in buses and backstage at con-
certs. “Back in the Day” is sure to crank up the demand for more
gigs (as well as MM gigabytes).

Finally, two acts who have developed enormous fan bases
through incredible live shows are Rammstein and Puya.
Rammstein may have the wildest theatrical presentation since
Kiss, and Puya have conquered the rock en espaiiol universe. Ac-
tive Rock should check out “Sonne” and “Ride.” Don't be sur-
prised when the band’s fan bases light up the phone lines.

EW MEDIA

NEVWSMAKERS
Elton John

David Bowie deserves credit for being an innovator with
his early forays into digital delivery. Madonna used her power
to put the “broad” in broadband (10 million users over a two-
week schedule, not including Guy Ritchie).
Now Elton John has announced that he
will deliver the first global pay-per-view
webcast through a tie-in with MSN and
Mediawave.

Mediawave worked on the Madonna
webcast, and this time it is better prepared
to handle the traffic problems that plagued
the earlier online event. This time only
130,000 subscribers will be able to access
the concert on a first-come, first-served basis. MSN has
promised to aggressively market John’s webcast with the same
tenacity that created the interest for the Madonna event.

On the surface this seems like a win for all concerned. John
continues to enhance his superstar standing (anyone who
witnessed his amazing turn on the recent TNT Brian Wilson tribute

Sky Daniels

Elton John

will attest to his still-enormous fan appeal), MSN positions itself ‘

further in the music space, and Mediawave deepens its presence
in global delivery. The real victor, however, is the consumer. Events
' like this are far cheaper to produce for the web than for television
and provide content with real draw for broadband users, thus

I
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The latest songs featured this week on Music Meeting

wwuw.rrmusicmeeting.com

CHR/POP

LUCAS PRATA Wanna Get Witcha (Universal)
VERTICAL HORIZON Send It Up (RCA)

CHR/RHYTHMIC

LUCAS PRATA Wanna Get Witcha (Universal)
TURK Freak Da Girls (Universal)
THREE 6 MAFIA Baby Mama (Universal)

URBAN

2PAC Letter 2 My Unborn (Amaru/Death Row/Interscope)
LEFT EYE Block Party (LaFace/Arista)

RICHARD BURTON Baller (MCA)

PAM & DODI Don't Have To (D.E.G/MCA)

URBAN AC

ATHENA CAGE Until You Come Back To Me (Priority)

COUNTRY

ANDY GRIGGS How Cool Is That (RCA)

CLINT BLACK Ode To Chet (RCA)

VARIOUS ARTISTS America The Beautiful (Dreami¥orks)
PHIL VASSAR Six-Pack Summer (Arista)

WARREN BROTHERS Where Does It Hurt (BNA)

ADULT CONTEMPORARY

JESSICA ANDREWS Who | Am (DreamWorks)
VERTICAL HORIZON Send 1t Up (RCA)

HOT AC

VERTICAL HORIZON Send it Up (RCA)

|
|

SMOOTH JAZZ

BRECKER f/TAYLOR Don't Let Me Be... (VervaVVG)
BOZ SCAGGS Payday (Virgin)

SPECIAL EFX Everyone’s A Star (Shanachie)
GERALD VEASLEY Do | Do (Heads Up)

ROCK

BLUES TRAVELER Back In The Day (A&M/interscope)
NICKELBACK How You Remind Me (Roadrunner)
PUYA Ride (MCA)

RAMMSTEIN Sonne (Republic/Universal)
SMARTBOMB 50 In My Wallet (Razor & Tig)
TRANSMATIC Come (Immortal/Virgin)

ACTIVE ROCK

NICKELBACK How You Remind Me (Roadrunner)
PUYA Ride (MCA)

RAMMSTEIN Sonne (Republic/Universal)
SMARTBOMB 50 In My Wallet (Razor & Tie)
SOIL Halo (J)

TRANSMATIC Come (/mmortal/Virgin)

ALTERNATIVE

BLUES TRAVELER Back In The Day (A&M/Interscope)
COLDPLAY Trouble (Nettwerk/Capitol)

DUB PISTOLS Official Chemical (Geffer/Interscope)
HANDSOME DEVIL Makin® Money (Dirty Martini/RCA)
NICKELBACK How You Remind Me (Roadrunner)
PUYA Ride (MCA)

RAMMSTEIN Sonne (Republic/Universal)
SMARTBOMB 50 In My Wallet (Razor & Tie)

SOIL Halo (J)

TRANSMATIC Come (/mmortal/Virgin)

SUGARCULT Stuck In America (Ultimatum)

TRIPLE A

BLUES TRAVELER Back In The Day (A&M/Interscope)
COLDPLAY Trouble (Nettwerk/Capitol)
VERTICAL HORIZON Send It Up (RCA)

DELBERT MCCLINTON Squeeze Me In (New West/Red Ink)

i,

: helping to increase penetration in homes.

Elton John is just the kind of household name to put digita
delivery in your house.

Music Meeting is an online service free to commercially licensed broadcast radio Il i‘ Il‘lﬂ
programmers and participating label executives. Each week songs are posted online “

St

in a secure, password- protected system for auditioning and/or downloading. Songs
are categorized using R&R hallmarks such as formats, Most Added, etc.
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News

Citadel

Continued from Page 1

song are commonplace in conversa-
tions around the country and further
argued that the lyrics don’t “pan-
der,” as the FCC alleged, but instead
challenge listeners “to consider
some of the complex and controver-
sial issues confronting our society ...
Eminem’s commentary in this re-
gard is not ‘shocking,” but merely
caustic.”

Citadel argued that assessing a
fine for airing an edited version of a
song could have long-range effects
on the radio industry. “The conse-
quence may well be to drive rap and
hip-hop artists from the airwaves al-
together,” it said.

While Citadel acknowledged that
the popularity of a song doesn’t con-
stitute evidence of decency, it argued
that “The Real Slim Shady” was
added to radio-station playlists na-
tionwide and was consistently aired
“without being the subject of con-
sistent listener complaints. [This
fact] simply cannot be ignored as
testament to the fact that the song
was not only not patently offensive,
but completely accepted (if not em-
braced) under contemporary com-
munity standards.”

— Joe Howard

NBG

Continued from Page 1

The Bo Reynolds Show, Victory and
The Wake Up Show.

Fisher “is a natural fit for our
overall strategy of expanding our
diverse lineup of programs and
products for radio stations and ad-
vertisers,” Holmes said. He
praised the quality of programs
Glenn Fisher has developed since
creating the company in 1994 and
said the shows will add to NBG’s
already speedy growth.

Glenn Fisher is the founder and
sole shareholder of his operation.
He will take no official title with
NBG but has a three-year exclusive
deal to continue program develop-

A

Wright.

’N Sync’s Diamond Days

~ vt

‘N Sync definitely have sorething to smile about. Here they are with the-
RIAA Diamond Award, which they received recently for selling 10 million
units of No Strings Attached, their debut album for Jive Records. Celebrat-
ing (back row, I-r) are Jive VP/A&R Steve Lunt and President Barry Weiss;
'N Sync’s Joey Fatone (check out the teethl), Lance Bass and Justin Tim-
beriake; Zomba Group of Companies Chairman/CEO Clive Calder; (front
row, I-r) ‘N Sync’s Chris Kirkpatrick and JC Chasez; and manager Johnny

=t Im{'.' 4

Baumgartner
Continued from Page 3

gives me the opportunity to continue
my relationships with my friends at
radio, in addition to working side-by-
side with some of the most creative
promotion people in the business. I
am looking forward to moving Mu-
sic Meeting to the next level.”
Baumgartner’s record-industry
career includes two years as Atlan-
tic/Nashville’s VP/Promotion, two
years in a similar post with Decca/
Nashville and seven years with
Warner Bros./Nashville in both re-

gional and national promotion posts.
He was on the air at then-Sports
WSIX-AM/Nashville when he
joined WB.

Music Meeting, R&R’s online
alliance with Liquid Audio, pro-
vides radio and record executives
with a convenient, organized and
comprehensive site for listening to
and downloading new releases.
Baum-gartner will be based in
R&R’s Nashville offices and work
with the Country radio and music
industries. He can be reached at
615-244-8822.

ment and station clearance for
NBG'’s Fisher brand. Fisher, who
called himself “a fiercely competi-
tive individualist,” said it was diffi-
cult to part with running his own
company. “However, deregulation
of the American airwaves and the re-
sulting consolidation has made it
even more challenging to run an in-
dependent network,” he added. He
called NBG “an up-and-coming
leader in network programming”
and said the deal would “allow us
to achieve our creative goals while

giving us bigger guns.” Glenn Fisher
will continue to operate from his
headquarters in Santa Cruz, CA.

In structuring the acquisition,
NBG also obtained additional credit
to allow for leeway for more acqui-
sitions when opportunities arise.
“We are just keeping our options
open, looking for other program-
ming that fits in with our lineup,”
DeWitt told R&R. Asked if NBG
would consider buying radio sta-
tions, DeWitt said, “We are not go-
ing that route.”

Continued from Page 9

- NPR Show Gets Science And Innovation Grant

The NEC Foundation of America has awarded National Public Radio’s Science Friday a $25,000 grant in sup
port of the show’s 10th anniversary. The foundation noted that Science Friday is “the only radio talk show that is
exclusively devoted to the coverage of science and technology” The NEC awards funds to nonprofit organizations
that focus their services on education technology or on emerging technologies for people with disabilities.

Group Heads To Weigh Economic Issues At NAB

umulus Broadcasting President Lew Dickey, Citadel Communications Chairman/CEQO Larry Wilson,
Susquehanna Radio Corp. President/COO David Kennedy, Triad Broadcasting President/CEQ David Benjamin
and American General Media President Anthony Brandon are slated to discuss how the changing economy is af-
fecting radio-station operations when they take part in Dickstein Shapiro Morin & Oshinsky’s annual financing confer-
ence, to be held Sept. 5 in New Orleans at the NAB Radio Show. Several financial-industry leaders will also be on
hand, including Deutsche Banc Alex. Brown analyst Drew Marcus.

|
i
|

Millennium Closes Citadel/New Jersey Deal

illennium Radio Group has closed on its $19.4 million deal to acquire WFPG-AM & FM & WPUR-FM/Atlantic

City, NJ from Citadei Communications. Millennium has two other acquisitions pending in New Jersey: It's buy-
ing three stations in the state from Press Broadcasting and five stations along the Jersey shore from Nassau Broad-
casting. The newly private Citadel now owns or operates 140 FM and 65 AM stations in 42 markets.
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CHR/Pop Reporters

Stations and their adds listed alphabetically by market
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| PART TWO OF A TWO-PART SERIES |

Larry King Talks With Rick Dees

O A conversation between industry legends continues

ast week we shared excerpts from Larry King’s interview with Rick Dees at R&R Convention
— 2001. This week we have more, including Dees’ feelings on competitor Howard Stern and a sur-
prise exchange between King and Dees’ longtime moming co-host, Ellen K.

Dees and King have a wealth of
industry experience between them.
King has been talking with people on
the air for more than 40 years. In fact,
he has conducted more than 40,000
interviews, including conversations

Rick Dees

Larry King

with every U.S. president and first
lady since the Nixon administration.
He had longtime radio success as host
of The Larry King Show for Mutual
Radio from 1978-1994 and is now
best-known for his nighttime series
on CNN, Larry King Live.

Dees has been helming mornings
at KIIS-FM/Los Angeles for nearly
two decades, and his syndicated
moming show is growing every week.
Earlier stops in his career included
WHBQ/Memphis and KHJ/Los An-
geles. He was also one of the catalysts
of KIIS’s since-unmatched 10.0 share
in the L.A. market, back in spring
1984. Dees now reaches more than 30
million people every week through
Premiere Radio Networks’ Rick Dees
Weekly Top 40 countdown, heard on
more than 350 radio stations in the
U.S. and 23 other countries.

LK: What do you think of Don
Imus and Howard Stern?

RD: I think Imus is very talented.
I wish I could play a message [ got
from my mom, because she said,
“You’re going to be talking to Larry
King. Wow! Is it going to be on after
Don Imus? And tell him to cut his
hair!”

LK: Do you like Stern?

RD: [ like Imus, and I like How-
ard. I think Howard is a very talented
guy. If Howard Stern were standing
right next to me now and caught on
fire, I’d be the first to run and get
help. Come on, it’s just a joke!

LK: Are you embarrassed some-
times about having people like that in
the same profession?

RD: I just think that it’s sometimes
easy to go over the top and say some-
thing like, “We’re going to out these
two people on the show and try to be
as offensive as possible.” That’s OK,
but when you eviscerate somebody,
when you take one person and belittle
them over a period of time to the
point where their family gets de-
pressed and they feel awful about
themselves, that really is the point in
radio where it’s disgusting to me.

LK: How do you deal with days
when you don't feel like going on?

RD: This morning, for example?
We were out late last night. I get up
at 4:07am every day. That would be
OK for two days a week, but every
day, day in and day out, it takes a lot
of discipline.

LK: So it'’s always dark?

RD: It’s always dark; it’s never
light.

LK: The curse of the morning
man. Do you ever say to yourself,
“Why aren't I on in the afternoon?”

RD: Well, you know, it’s funny.
Monmning is a different time. Morning
is when people really do supplant
television with radio. They’re in their
cars. It’s the one time radio beats tele-
vision, and I always wanted to be a
part of that. It's really where the
money is.

LK: So is it the most loyal audi-
ence? :

RD: I think it is, Larry. It takes a
while to grow as a morning show.
You have to put a morning show on
and just leave it. Take a chance. A
good year and a half, for example.

—
“At this point I just enjoy every day. I just enjoy
every bit of radio and meeting great people like

this. I just take every day one day at a time.”

—

LK: Tell me about your longtime
sidekick.

RD: Her name is Ellen K, and
she’s phenomenal.

LK: What do you pay her?

RD: Let me tell you, Ellen pulled
up this morning in a Mercedes 600
SL, black with the windows tinted,
and I thought she was Janet Jackson.

LK: [To Ellen K] Are you happy?

EK: I’'m very happy. Rick takes
care of me.

LK: How long have you been with
him?

EK: Eleven years.

LK: Not bad. That is an eternity
in radio.

RD: It really is, and I have never
seen Ellen in a bad mood in the morn-
ing.

LK: Are you married, Ellen?

EK: Yes, I am.

LK: Is your husband in the busi-
ness?

EK: Yes.

RD: Check this out, Larry. Let me
let you in on a little secret. Here’s the
deal — now, how would you handle
this? Ellen’s husband is Roy Laugh-
lin, the Los Angeles Market President
and GM of the radio station.

LK: One, I would say she’s got the
Jjob, and you’d have to treat her gin-
gerly.

EK: I met Rick first.

RD: Ellen met me first, then Roy.

LK: Did you introduce them?

RD: 1 did. I introduced Roy Laugh-
lin to Ellen K.

LK: Wow. Was he married at the
time?

EK: No, I don’t think so.

RD: We don’t talk about it on the
radio that much because Ellen has an
image of being available, and it works
better that way.

LK: So how much music do you
play?

RD: We play about four or five
songs an hour.

LK: Is that number getting
smaller?

RD: It’s going to stay about there.

LK: A lot of morning shows dont
play any music now.

RD: The reason they don’t is be-
cause of Time Spent Listening. You
want to have a lot of people listening
for multiple quarter-hour segments.
They feel like if they talk for a period
of time, people will listen to them for
that period of time. I feel like if we

“Radio is a very personal medium, and the people

who represent radio and who are on the radio and

who sell radio evangelize a very personal product,

and you can see it in their faces. We just love what
we do.”

e e R — e 4 . S

play a hit and tease what’s coming up
next, that will accomplish the same
thing.

LK: MSNBC simulcasts Imus and
Mitch Albom in the afternoon. Would
you like that? Would you like televi-
sion cameras shooting your morning
show?

RD: We do part of the show in the
nude, so we’d have to.... We’ve
talked about that, and they’ve made
that offer, but I’ve passed on it for
now. I just enjoy radio being in its
purest form. When you look at Don,
from time to time he’ll play for the
TV audience, and I just enjoy play-
ing to the radio audience.

LK: It’s a radio show.

RD: Yeah, it’s a radio show, and |
just enjoy it.

LK: You're a businessman too?

RD: Let me put it this way: I'm out
of money in over 70 countries right
now. I am a businessman, although
the worst thing recently happened to
me. Over the last year [ had imported
a ton of British beef....

LK: You are one of the highest-
paid radio personalities in America.
Talk to me about money.

RD: I always want people to make
more. | want you to make more,
Stern, everybody to make more and
to set the standard and the bar higher.
When we arrived at KIIS, the station
was worth about $11 million. Now
KIIS alone is worth in excess of $500
million.

LK: How much of that are you re-
sponsible for?

RD: They would have to answer
that — [ don’t know. The station is
the No. 1-billing station in America.

LK: Do you remember the days
when you were in Memphis and say-
ing. “Jesus, what they pay here!”

RD: Oh, yeah. When I started out,
my first full-time job was at WKIX
in Raleigh for $150 a week, and |
worked part-time at a gas station for
$1.50 an hour. I remember I was at
the gas station and walked up to the
owner and said, “Why are we giving
away water and air? Let’s sell them.”
That’s the first time they started sell-
ing water and air at gas stations.

LK: Do you have any goals, Rick?

RD: At this point I just enjoy ev-
ery day, Larry. I just enjoy every bit
of radio and meeting great people like
this. 1 just take every day one day at
a time.

LK: What'’s different about radio
people?

RD: Well, radio people, first of all,
are the backbone of America. Radio

is a very personal medium. The other _
thing is, on a local level, radio is very
important. When there’s a flood in
Houston, the first place they tune is |
the radio. When something goes
wrong, when there’s a car chase go-
ing on and you're on the freeway, you *

turn to the radio. Radio is a very per- -

sonal medium, and the people who
represert radio and who are on the
radio and who sell radio evangelize
a very personal product, and you can
see it in their faces. We just love what
we do.

LK: Do you mind that you could
walk down the streets of Beverly
Hills, CA, and people might have lis-
tened to you, but they don't know
you?

RD: I love it. | actually really en-
joy it. I remember I was in Danville,
KY, and I was in a WalMart. [ was
just talking to a lady, and after about
five minutes she said, “I think I know
who you are.” [ said, “Who?” and she
said, “You’re Dick Clark.” I said,
*“Thank you so much. Did you eat in
my restaurant?”

LK: Any words of inspiration for
this audience?

RD: I think that if you continue to
do what you do, you can’t help but
make money. There have been tre-
mendous changes in our business and
amazing mergers. We were just talk-
ing about this in the Clear Channel
mess hall yesterday. [ think what you
have to do is understand that radio
will always be a very personal me-
dium, and it’s all about the content.
If you create great content, people
will come to it, and that’s what you’re
doing right now.

LK: You mentioned Clear Chan-
nel. How big could this get?

RD: First of all, it’s around 1,200
radio stations for Clear Channel right
now. It is expanding all over the
world.

LK: /s that good or bad?

RD: I think, right now, it’s good on
the side of shareholders. People want
to have value, so they can invest in
the company and know that it’s a
growth stock. On the bad side, you
really don’t know who your local pro-
gram director is sometimes, and you
don’t feel that real synergy with a lo-
cal person. But it’s the same thing in
the health business now, with man-
aged health care and everything else.
I think America’s going that way.
Exxon and Mobil have merged. So |
think we just have to get used to it. It
is the inevitable, so just go with the
flow.
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Callout Amevrica.

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES July 13, 2001
CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of June 17-23.

CHR/PO £ CALLOUT AMERICAe
o - it i e N s | s
TOTAL AVERAGE § £
FAVORABILITY ESTIMATE (1-5) = H Ot sc or es

© [ WOMEN WOMEN WOMEN MID-

ARTIST TITLE LABEL(S) ™ Lw 2W 3w 5 5 12-17 18-24 25-34| EAST SOUTH WEST WEST By KEvin McCABE
LIFEHOUSE Hanging By A Moment(DreamWorks) 3.99 3.83 3.96 3.83 78.0 203 [4.10 3.94 3.90 [3.84 4.03 3.88 4.21 ¢ appears likely that “Hanging By A

112 Peaches & Cream (Bad Boy/Arista) 393 4.09 381 4.00 486 9.9 [4.04 400 3.50 |4.02 3.74 4.02 3.9 Moment” by Lifehouse (Dream-
Works) will wind up as the No. | Call-

AMERICAN HI-FI Flavor Of The Weak(lsland/IDJMG) 383 376 3.2 — 652 11.6 [4.00 3.70 3.68 {3.97 358 3.80 3.94 | out America hitof 200! when R&R tab-

EVE F/GWEN STEFANI Let Me Blow...(Ruff Ryders/interscope)  3.83 — — — 744 17.4 [3.88 3.97 3.57 |3.90 3.64 3.80 397 | vlawes numbers and releases year-end
charts in mid-December. “Hanging” lands

H» JEFFREY GAINES In Your Eyes{Artemis) 37 — — — 404 7.7 |3.96 3.61 357 [3.95 3.47 3.90 3.83 back at the top with a 3.99 overall score.
HEp BLINK-182 The Rock Show(MCA) 3.74 3.69 3.69 351 442 8.0 |4.03 3.54 328 [3.63 379 364 3.8 | OV inils22ndweekon the R&R Pop

chart, it registers low overall burn at just
CITY HIGH What Would You Do?(Interscope) 3.74 3.78 381 — 65.5 18.4 |4.07 3.52 3.39 [3.90 3.5§ 3.60 3.93 slightly over 20%. Beverly Hills, CA-
based DreamWorks, recipient of nine

TRAIN Drops Of Jupiter (Tell Me)(Columbia) 373 3.60 3.65 372 74.4 229|363 3.73 3.87 (359 357 393 3.82 | peppici Achievemen: Awards this
SUGAR RAY When it's Over(Lava/Atlantic) 3711 3.40 3.66 3.67 67.9 145 |(3.66 3.79 3.68 |3.46 3.65 3.75 3.92 year, is shining brightly, due in part to
) | Lifehouse’s successful multiformat run at
INCUBUS Drive(immortal/Epic) 370 365 3.71 3.67 73.7 19.8 (379 3.63 3.64 (341 371 372 3.95 | e iopof airplay charts, Callout Ameri-

STAIND It's Been Awhile(Flip/Elektra/EEG) 3.69 3.71 3.77 3.70 68.6 16.2 {358 3.78 3.73 [3.74 3.68 3.85 3.44 | caand RateTheMusic.com.
“Flavor Of The Weak” by American
EVE 6 Here’s To The Night(RCA) 3.67 3.48 379 3.68 59.4 15.53.89 3.64 335 (3.61 3.58 3.74 3.73 | HiFi(Island/IDJMG) continues its up-
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.67 3.65 3.67 3.80 84.3 33.8 [3.86 3.61 3.47 [3.82 3.53 3.53 3.83 | ward trend: 3.72-3.76-3.83. Island Def
Jam Music Group has justifiably made
0-TOWN Al Or Nothing(J) 363 3.70 3.70 3.83 68.1 16.9 |3.77 3.58 3.43 |3.49 3.62 3.80 3.57 | “Flavor’ a top priority and, the effort is
2 paying off. It ranks No. 5 in the teen cell

HE) DIAMOND RI0 One More Day(Arista) 361 3.53 368 370 40.5 6.8 |358 3.76 3.47 {374 3.67 367 3.37 [PUNES o b

AGUILERA/LIL’ KIM. .. Lady Marmalade /nterscope) 3.60 3.62 3.66 3.87 88.2 357 |3.72 3.65 3.41 [3.58 3.57 3.65 3.60 “Let Me Blow Ya Mind” by Eve fea-
. turing Gwen Stefani (Ruff Ryders/In-
UNCLE KRACKER Follow Me(Top Dog/Lava/Atiantic) 3.59 3.49 3.55 3.66 80.7 30.7 [3.50 3.63 3.64 [3.61 3.62 3.49 3.64 terscope) debuts at No. 4 overall with a
HEp ENYA Only Time(Reprise) 3.54 3.50 3.59 3.54 452 85 [3.51 3.47 3.64 [338 3.74 353 3.52 | 3.83. It ranks No. 2 among females 18-
- 24 and demonstrates strong appeal among
FAITH HILL There You'll Be(Warner Bros.) 3.52 3.65 3.69 3.50 56.8 15.5 [3.46 3.68 3.42 |3.20 3.54 3.69 3.68 D) Sl 125-34 and al fous saglons:
JESSICA SIMPSON Irresistible(Columbia) 3.49 345 348 3.56 727 23.4 |362 3.45 3.34 [3.35 3.62 3.45 3.55 | Already atop hitat Rhythmic and Urban,
“Mind” is poised for similar results at Pop.
DREAM This |s Me(Bad Boy/Arista) 346 3.63 3.48 3.44 60.1 157 [3.71 333 3.11 [3.40 3.33 358 3.55 “In Your Eyes” by Jelfrey Gaines

HRp MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWestEEG) ~ 3.45 3.46 3.46 3.57 68.6 23.4 |3.76 3.46 2.88 |3.64 3.32 332 3.55 | (Artemis)enters Callout Americaat No.
5 overall with a 3.77 total score. Present-

DESTINY’S CHILD Bootyticious(Columbia) 3.44 3.46 351 — 705 2151363 3.49 3.01 [3.46 3.6 3.56 3.52 | |y the bulk of Gaines airplay is at Hot

NELLY FURTADO I'm Like A Bird(DreamWorks) 3.42 3.37 3.44 348 804 336 |3.17 344 373 [3.29 340 3.38 361 | AC and “Eyes”isperforming particular-

ly strongly in the East region, where it

JANET Someone To Call My Lover(Virgin) 334 338 — — 551 17.6 |3.42 3.33 3.21 |3.47 3.21 3.14 3.57 broke at WPLI/New York. Watch careful-

. e ly for its weekly development.

AEROSMITH Fly Away From Here(Columbia) 3.32 40.8 11.1 |[3.23 3.55 3.18 [3.45 3.29 3.40 3.12 The Blink-182 boys are back with

‘N SYNC Pop(Jive) 3.31 3.36 3.28 3.52 62.8 227 {3.53 3.13 3.06 {3.06 3.36 3.32 3.50 | “The Rock Show” (MCA). Their video

- visibility, combined with an arsenal of oth-

BACKSTREET BOYS More Than That(Jive) 3.29 347 3.35 345 659 225 (321 3.37 3.35(3.10 3.55 3.43 3.09 ol éi gaon By Reop Ahobandion top.

JENNIFER LOPEZ Play (Epic) 3.26 3.20 3.18 3.38 729 30.7 |3.23 3.07 3.58 |3.47 3.0 3.07 3.46 This week the numbers prove the group’s

il ongoing durability at Pop. “Rock” ranks

JANET All For You(Virgin) 3.21 3.30 3.33 336 79.0 386 |3.22 317 323345 3.00 3.07 3.33 | Ny 4among teens and No. 8 in the West
MANDY MOORE In My Pocket(Epic) 311 311 — — 444 15.0 |3.23 2.98 2.97 [3.16 3.20 2.91 3.19 | resion

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R’s CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2001, R&R Inc.
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W WS AT TMELERS s Aks w%s o Most Added-
’ a ARTISTTHLE LABEL(S) ADDS
. 1 AGUILERA/LIL KlM/MYA/PINK Lady Marmalade(/nterscope) 10487 568 1007764 15  174/0 MICHELLE BRANCH Everywhere (Viaverick) 57
5 © 0-TOWN All Or Nothing(J) 9426 +908 995548 13 171/1 | BLU CANTRELL Hit 'Em Up Style (Oops!)(Arista) 48
2 3 LIFEHOUSE Hanging By A Moment(DreamWorks) 9349 -319 968670 22  170/0 \%TISEESYSS%LEILWP%W Yotl]mg(ijhi%(Univelr%/)lW ’ gg
A 2 tart The Commotion(/deal/MammotfvHollywoo
3 O JESSICA SIMPSON I.rre3|st|ble(Columb/a) . 9086 #1701 893207 12 175 | \\'mo Superwoman(Gold Mind/EastWest/EEG) 20
4 © TRAIN Drops Of Jupiter (Tell Me)(Columbia) 8995 +313 846306 18  168/2 | WILLA FORD | Wanna Be Bad(Lava/Atlantic) 19
6 6 NELLY Ride Wit Me(Fo’ Reel/Universal) 8047  -362 836254 20  155/0 | JENNIFER LOPEZ I'm Real(Epic) 17
CITY HIGH What Would You Do?( 75 851 803837 O Timai i) 0
@ at Would You Do?(Interscope) 64+ 0 8  161/4 | wsSSY ELLIOTT Get Ur...(Gold Mind/EastWest/EEG) 15
10 © DESTINY’S CHILD Bootylicious(Columbia) 7296 +471 699539 7  165/0 | BLINK-182 The Rock Show(MCA) 15
9 © INCUBUS Drive(/mmortal/Epic) 7292 +358 720485 16  159/0
i @  JANET Someone To Call My Lover(Virgin) 6966  +934 718708 5  176/0 CHRIS T INPE |
7 1 ‘N SYNC Pop(Jive) 6711  -1185 578988 8 1710 MiL_LL.AN]
8 2 UNCLE KRACKER Follow Me(Top Dog/Lava/Atlantic) 6489 574 620134 28 163/ ON YOUR Am TA DO
1 ® SUGAR RAY When It's Over(Lava/Atlantic) 6378 +620 625129 8 1652 DESK NOW!! o i
12 1w NELLY FURTADO I'm Like A Bird(DreamWorks) 5963 -432 536604 29  155/0
s @ EVEF/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscops) 5796 +1085 742386 5  153/6 IMPACTING POP & RHYTHM
17 @ EVE6 Here's To The Night(RCA) 5489 +258 609551 11 15272 RADIO JULY 23rd!!
5 7 BACKSTREET BOYS More Than That(Jive) 5245 -371 566811 12 170/0 Early Spins:
2 @ STAIND It's Been Awhile(Flip/Elektra/EEG) 4852 +827 460425 6 151/8 WWHT/Syracuse 44x/wk!
19 @® AMERICAN HI-FI Flavor Of The Weak /sland/IDJMG) 4563 +371 530931 16  157A
0 x  JANET All For You(Virgin) 4489 914 453534 19 15170
« @ MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWestEEG) 3658 +442 447706 7  128/15 Most ‘l;rcreased
» =z JENNIFER LOPEZ Play(Epic) 3560 543 374772 16 14470 ays T
» @ DAVE MATTHEWS BAND The Space Between(RCA) 3478 +290 327541 5 1262 j?:u::inﬁ)fz g e "”192:‘7
. m Real(Epic, +
% @ AEROSMITH Fiy Away From Here(Co/umb(a) 3151 +74 327530 10 14200 | e F/GWEN STEFANI Let Me..(Ruff Ryders/Interscope) +1085
2 @  WILLA FORD | Wanna Be Bad(Lava/Atlantic) 3073 +489 318398 9  146/19 | BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) ~+1046
g i JANET Someone To Call My Lover(Virgin) +934
Breaker @ SMASH MOUTH I'm A Bellever(/ntersgo;)‘e) . . 2810 +600 226921 3 13414 0-TOWN All Or Nothing ) p]
7 z  TRICK DADDY Take It To Da HOUSe(S/lp N S//de/At/anth) 2759 -86 286037 11 121/0 CITY HIGH What Would You Do?(/nterscope) +851
Breaker @  LFO Every Other Time(J) 2641 +508 234299 5  142/8 | STAIND It's Been AwhSiIe(FIip/EéeMm/EEG) +827
- i BLINK-182 The Rock Show(MCA) +633
Breaker @ 3 DOORS DOWN Be Like That(Re;.)ub//'c/Un/versaI) 2602 +252 185672 6 1375 SUGAR RAY When It's Over (Lava/Atiantic) +620
Breaker )  DANTE THOMAS F/PRAS Miss California(Rat Pack/EastWest/EEG) 2522 +213 198842 9  121/4 | SMASH MOUTH I'm A Believer(/nterscope) +600
Breaker )  JENNIFER LOPEZ I'm Real(Epic) 2508  +1297 257600 2 152117
n = DREAM This Is Me(Bad Boy/Arista) 2450  -765 262861 18 1350 Breakers-
® @ 112 Peaches & Cream(Bad Boy/Arista) 2212 +357 275542 4 96/8 SMASH MOUTH
b7} % MANDY MOORE In My Pocket(Epic) 2150 -1262 172635 10  136/0 I’'m A Believer (Interscope)
7 TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
» @ FUEL Baq Day (Epic) . . 2004  +201 160389 4 10673 2610/600 134/14
3 %  DESTINY’S CHILD Survivor(Columbia) 1991 -319 193549 19 130/0 -
s @ FAITH HILL There You'll Be(Warner Bros.) 1978 785 202174 8 1250 - Otll;g:lTime ”
50 €@ BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 1920 +1046 341516 2 132/88 | L AsNGREASE  TOTAL STATIONSIAQDS s
» €@ MARIAH CAREY Loverboy(Virgin) 1914 +169 204738 3 1154 2641/508 142/8
1 @ BLINK-182 The Rock Show(MCA) 1515 +633 140746 2 11515 3 DOORS DOWN
% o SAMANTHA MUMBA Baby, Come Over (This Is...)(A&M/interscope) 1493 -154 244507 20 103/0 Be Like That (Republic/Universal)
® @ CRAIG DAVID Fill Me In(Wildside/Atiantic) 1468  +271 173739 3 107/12 | TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS c%n
s« SHAGGY Freaky Girl(MCA) 1453  -480 159958 7  91/0 26027252 1375
85 @ USHER U Remind Me(Laface/Arista) 1406 +374 113314 3 9714 J DANT E THOMAS F/PRAS
©« @ TYRESE | Like Them Girls(RCA) 1301  +353 143243 2 81/10 Miss Calitornia (Rat Pack/EastWest/EEG) .
a s  MATCHBOX TWENTY Mad Season(Lava/Atiantic) 1222 138 121750 14 620 [ e TN ‘D
@ WISEGUYS Start The Commotion(ldeal/Mammoth/Hollywood) ~ 1126 +503 124861 1 84/28 JENNIFER LOPEZ
@ @ DARUDE Sandstorm(Groovilicious/Strictly Rhythm) 1109 +217 158804 3 46/ Pm Real (Epic)
a7 @ RONAN KEATING Lovin’ Each Day(A&M/Interscope) 1103 +136 76452 4 83/3 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
@ ENYA Only Time(Reprise) 1008 +284 104185 1 84/17 2508/1297 152/17
\ 178 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Most Added is the total number of new adds officially reported o R&R by
ranked by total piays for the airplay week of Sunday 7/1-Saturday 7/7. Bullets appear on songs gaining plays or remaining flat from each reporting station. Songs unreported as adds do not count toward
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to overall fotal stations playing a song. Most Increased Piays lists the
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions songs with the greatest week-to-week increases in total plays. Weighted
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission chartappears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

“..It all starts here,
with the most

A

promising debut

track we've heard - “I'm Gonna

i ) | Blow Your Mind” ..,ﬁ':':.:;:;::
J fisistars e

Management: Miles Copelan
Billboard Magazine 818.461.019%
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New & Active

JELLEESTONE Money (Part 1)(Warner Bros.)
Total Plays: 995, Total Stations: 87, Adds: 2

JAGGED EDGE Where...(So So Def/Columbia)
Total Plays: 981, Total Stations: 72, Adds: 13

LIL’ ROMEO My Baby (Soulja/Priority)
Total Plays: 797, Total Stations: 54, Adds: 3

W. JEAN Perfect Gentleman(Ruffhouse/Columbia)
Total Plays: 795, Total Stations: 23, Adds: 1

SVALA The Real Me(Priority)
Total Plays: 770, Total Stations: 66, Adds: 3

GIGI D’AGOSTINO I'll Fly With You(Arista)
Total Plays: 644, Total Stations: 24, Adds: 1

YOUNGSTOWN Sugar(Hollywood)
Total Plays: 595, Total Stations: 47, Adds: 1

KACI Paradise(London Sire/Curb)
Total Plays: 543, Total Stations: 55, Adds: 1

SI18Q0 Dance For Me(Dragon/Def Soul/IDJMG) |
Total Plays: 532, Total Stations: 59, Adds: 6

TRICKSIDE Under You(Wind-up)
Total Plays: 510, Total Stations: 44, Adds: 9

D12 Purple Hills(Shady/Interscope)
Total Plays: 467, Total Stations: 24, Adds: 6

CASE Missing You(Def Soul/IDJMG)
Total Plays: 457, Total Stations: 36, Adds: 0

ANDREAS JOHNSON Glorious(Reprise)
Total Plays: 416, Total Stations: 38, Adds: 0

MICHELLE BRANCH Everywhere(Maverick)
Total Plays: 401, Total Stations: 76, Adds: 57

HOKU Perfect Day(A&M/Interscope)
Total Plays: 307, Total Stations: 26, Adds: 0

DEBORAH COX Absolutely Not(J)
Total Plays: 282, Total Stations: 39, Adds: 5

JESSICA ANDREWS Who | Am(DreamWorks)
Total Plays: 273, Total Stations: 18, Adds: §

REHAB It Don't Matter (Destiny/Epic)
Total Plays: 160, Total Stations: 24, Adds: 5

LIL’ MO Superwoman (Gold Mind/EastWest/EEG)
Total Plays: 127, Total Stations: 25, Adds: 20

STELLA SOLEIL Pretty Young Thing(Universal)

| Total Plays: 12, Total Stations: 42, Adds: 42

Songs ranked by total piays

““{ RED, WHITE AND BOOM !

Kansas City's No. 1 hit music station KMXV (Mix 93.3) recently held their 6th annual “Red,

| HERE SHE COMES TO SAVE THE DAY!

Elektra's superhero Lil' Mo saved KMEL/San Francisco PD Michael Martin when she arrived
at the station’s summer bash just in time to perform her hit single, “Superwoman.” Hee
they are hanging out backstage just before the mob of fans attacked.

White And Boom” concert for 18,000 fans at Sandstone Amphitheater. The line-up in-
cluded Ricky Martin, Mya, Uncle Kracker, Dream, ATC and many more. Pictured are (l-r)
Columbia’s Ken Williams, PD Jon Zellener, Martin, Columbia’s Lee Leipsner and APD/MD
Dylan.

WBLI steamed things up in Long Island with their hot star-studded lineup, including 98
Degrees, City High, Samantha Mumba, Soul Decision, Sarina Paris and more. Universal's
98 Degrees hangs out backstage with the ‘BLI morning crew. Pictured are (l-r) Maria
Garcia, Lisa Chase, Ballistic Bob, Steve Harper and Mistress Jill with members of 98

Degrees.

|

TBONDING WITH DEES
Deeca/Universal recording artists Bond paid a special visit to KIIS studios in Las Angeles
during their promotional tour in support of their debut single, “Victory.” Pictured are (|-r)

Universal's J.J. Grossman, Bond's Gay-Yee and Eos, legendary morning show host Rick
Dees, and Bond's Tania and Haylie.

Bad Boy/Arista’s 112 drove the ladies wild with a special performance of their sexy
single, “Peaches & Cream” at the XHTZ (Z90)/San Diego concert. Pictured are (1-r) 112's
Q, Z90 PD Lisa Karsting, 112°s Daron, Z90 APD/MD Dale Solivan and 112's Slim and
Michael.
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RaleTheusic.com

BY MEDLABASE ™ America’s Best Testing CHR/Pop Songs 12+ For The Week Ending 7/13/01.

Artist Title (Label) Lw Familiarity Burn TD Familiarity Burn
LIFEHOUSE Hanging By A Moment(DreamWorks) 4.07 4.03 94% 29% 410 95% 27%
0-TOWN All Or Nothing(J) 3.94 3.83 92% 21% 3.91 92% 20%
EVE 6 Here's To The Night(RCA) 3.89 3.97 83% 14% 3.81 81% 16%
JESSICA SIMPSON Irresistible(Columbia) 3.89 3.92 95% 17% 3.85 96% 19%
CITY HIGH What Would You Do?(/nterscope) 3.87 3.79 76% 16% 3.74 77% 21%
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.86 3.93 83% 17% 3.94 86% 17%
FAITH HILL There You'll Be(Wamer Bros.) 3.84 3.79 88% 18% 3.77 92% 21%
INCUBUS Drive(Immortal/Epic) 3.83 3.82 80% 19% 3.83 82% 17%
BACKSTREET BOYS More Than That(Jive) 3.81 3.79 94% 24% 3.93 95% 23%
SUGAR RAY When It's Over(Lava/Atlantic) 3.81 3.91 93% 15% 3.79 93% 17%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.80 3.80 89% 27% 3.79 90% 21%
AMERICAN HI-FI Flavor Of The Weak(/sland/IDJMG) 3.79 3.80 81% 17% 3.69 79% 20%
DREAM This Is Me(Bad Boy/Arista) 3.79 3.74 93% 26% 3.78 94% 27%
‘N SYNC Pop(Jive) 3.77 3.75 95% 248% 3.81 96% 22%
CHRISTINA AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 3.76 3.717 99% 50% 3.75 100% 53%
LFO Every Other Time(J) 3.74 - 47% 6% 3.61 50% 8%
STAIND It's Been Awhile(Flip/Elektra/EEG) 3.73 3.68 70% 14% 3.72 74% 13%
3 DOORS DOWN Be Like That(Republic/Universal) 3. 3.69 46% 5% 3.73 47% 4%
NELLY Ride Wit Me(Fo’ Reel/Universal) 3.64 3.65 96% 46% 3.59 97% 50%
UNCLE KRACKER Follow Me(Top Dog/Lava/Atlantic) 3.63 3.54 96% 46% 3.69 98% 44%
JANET Someone To Call My Lover(Virgin) 3.61 3.57 78% 15% 3.68 83% 15%
AEROSMITH Fly Away From Here(Columbia) 3.49 3.48 78% 17% 3.51 79% 19%
DESTINY’S CHILD Bootylicious(Columbia) 3.48 3.50 95% 29% 3.39 94% 32%
MANDY MOORE in My Pocket(Epic) 3.48 3.52 84% 20% 3.50 82% 17%
JANET All For You(Virgin) 3.47 3.44 98% 54% 3.62 99% 53%
DAVE MATTHEWS BAND The Space Between(RCA) 3.46 3.38 1% 18% 3.50 73% 19%
SHAGGY Angel(MCA) 3.37 3.32 100% 61% 3.43 100% 63%
JENNIFER LOPEZ Play(Epic) 3.34 3.32 96% 47% 3.38 97% 47%
MISSY ELLIOTT Get Ur Freak On(Goldmind/EastWeSt/EEG) 3.30 - 79% 29% 3.26 81% 32%
NELLY FURTADO I'm Like A Bird(DreamWorks) 3.24 3.14 98% 58% 3.26 98% 59%

Total sample size is 969 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

Most Played Recurrants

DIDO Thankyou(Arista)
SHAGGY Angel(MCA)

CRAZY TOWN Butterfly(Columbia)
LENNY KRAVITZ Again(Virgin)
MOBY F/GWEN STEFANI Southside(V2)
JOE F/MYSTIKAL Stutter(Jive)

JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG)
AEROSMITH Jaded (Columbia)
DREAM He Loves U Not(Bad Boy/Arista)
K-Cl & JOJO Crazy(MCA)
MADONNA Music(Maverick/WB)

S CLUB 7 Never Had A Dream Come True(A&M/Interscope)
JENNIFER LOPEZ Love Don't Cost A Thing(Epic)
MYA Case Of The Ex (Whatcha...) (University/Interscope)
SOULDECISION Faded(MCA)

MATCHBOX TWENTY If You're Gone(Lava/Atlantic)
PINK Most Girls(LaFace/Arista)

SHAGGY It Wasn't Me(MCA)

3 DOORS DOWN Kryptonite(Republic/Universal)
MADONNA Don't Tell Me(Maverick/WB)

oing' For Adds 71701

KELLY LEVESQUE Some Hearts (Reprise)

K.G.B. Lover Undercover (DreamWorks)

LUCAS PRATA Wanna Get WitchYa (Universal)
NELLY FURTADO Turn Off The Light (DreamWorks)

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music. www.rrmusicmeeting.com

CI8S-NIT

~

Y

SCHERYL A
TEN THOUSA

$100) GO0 THUMSDAY
a—

' WHO WANTS $10,000? = :
Thursdays are important at WKSC/Chicago. Pictured are KISS 103.5's nighttime air per-
sonality Pyke (1) and $10,000 winner Scheryl Alcox of Bolingbrook, IL, receiving her
check after winning ‘KSC's $100,000 Thursday contest.
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WHTZ/New York
Ciear Channel
(212) 238-2300
Poleman/Kelty/Bryant

12+ Cume 3,389,800

ARTIST/TITLE
O-TOWN/AY O Nothing

EVEF/GWEN STEFANIALet Me Biow Ya Mind

EVE 6Mere's To The Night

CITY HIGH/What Would You Do?
BLU CANTRELL/Hit £m Up Style_
AMERICAN HI-FUFavor Of The Weak
TRAINDvops Of Jupher .

MISSY ELLIOTT/Get Ur Freak On
INCUBUS/Drve

JESSICA SIMPSON/messstible
JANET/Someone To Catl
LIFEHOUSE/Hanging By A Moment
TAMIA/Stranger In My House
DESTINY'S CHILD/Bootyficious
BACKSTREET BOYSMore Than That
SAMANTHA MUMBA/Baby, Come Over
DARUDE/Sandstorm

112/Peaches & Cream

DEBORAH COXA Never Knew
WILLA FORD/1 Wanna Be Bad
JENNIFER LOPEZN'm Real

SUGAR RAY/When It's Over
SARINA PARISALook Al Us
AERCSMITH/Fly Away From Here
STAINDs Been Awhie

MARIAH CAREYA overboy
JARULEAUL MO.../Put It On Me
TRICK DADDY/Take It To Da House
LEWIS W/DURST/Dutside

DAVE MATTHEWS BAND/The Space Between

LFO/Every Other Time

SAMANTHA MUMBA/Gotta Tell You
ENYA/Only Time

CRAZY TOWN/Butterfly

UNCLE KRACKER Follow Me
CHRISTINA AGUILERACome On Over
PINK/You Make Me Sick

JAGGED EDGEMMere The Party At
LENNY KRAVITZ/Again

FUEL/Bad Oay

117078
96064
88558
85557
85557
81054
81054
76551
67545
64543
60040
52535
§2535
51034
§1034
49533
49533
43533
43529
42028
40527
37525
36024
34523
33022
33022
27018
24016
24016
22515
22515
22515
22515
21014
21014
19513

KIIS/Los Angeles

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

102.7

GI {000)
70044
68243
67350
66452
63758
38614
36818
35022
34124
33226
32328
32328

Clear Channel mFM
(818) 845-1027

Ivey/Steele

124 Cume 2,015,800

PLAYS

W TW  ARTIST/TITLE

58 78 AMERICAN Hi-FI/Flavor Of The Weak
§5 76  BACKSTREET BDYS/More Than That
77 75 JENNIFER LOPEZ/Pay

58 74  NELLY/Ride Wit Me

72 71 AGUILERAAIL KIM ./Lady Marmaiade
60 43 SAMANTHA MUMBA/Baby, Come Over
36 41 DAFT PUNK/One More Time

43 39 JANET/ARFor You

36 38 JANET/Someone To Call

25 37 DREAMMhisisMe

35 36  AEROSMITH/Ry Away From Here
37 36  EVEG6Mere's To The Night

38 35  NSYNCPop

36 34 LIFEHOUSEManging By A Moment
34 34 SHAGGY/Angel

49 34 INCUBUSDrme

28 34  SUGAR RAYMWhen it's Over

35 33 HOKWPertecl Day

40 33 NELLY FURTADOA'M Like ABird

11 32 O-TOWN/ANOr Nothing

38 32 JESSICASIMPSOM/Imesistivle

30 32 TYRESEN Like Them Girls

31 32 TRAINDrops Of Jupher...

31 29  FAITHHILL/There You'l Be

12 27 WISEGUYS/Start The Commotion
24 25  CRAIGDAVIDFMsIn

39 24  DIDO/Thankyou

15 21 DESTINY'SCHILDVBootykcious

28 18 SHAGGY/reakyGir

17 18 DAVE MATTHEWS BAND/The Space Between
15 17 ALICE DEEJAY/Better Off Alone

12 17 SVALA/TheReal Me

6 16 112/Peaches & Cream

16 16 MADONNAMusic

16 15 ATCG/Around The World..

16 15 MISSY ELLIOTT/Get Ur Frask On
10 14 AEROSMITHJaded

14 14 “NSYNCArs GonnaBe Me

11 14 U2/Beautitul Day

14 13 SONIQUE/ Feets So Good

WKIE/Chicago

Big City

(312) 573-9400

Shebel/tegg

12+ Cume 453,900
PLAYS
LW TW  ARTIST/TITLE

63 05  GIGI DAGOSTING/A'N Fiy With You
59 63  SAFRA! Song

57 63 KIMSOZZVFeein’ Me

60 63  UNDERGROUND PROJECT/Summer Jam
§9 62  DARUDEfFeel The Beat

§9 62  PLUMET/Damaged

42 55  ROCKELL/What U Did 2 Me

31 48 ALIDAMISUBegin 2 Rise

45 48 SOUL DUJOURMere We Go

42 45  SARINAPARIS/just About Enough
56 45  FRAGMA/Everytime You

45 43 VANESSA AMOROSVADsOlutely Everybody
41 43 JANET/Someone To Call

33 42 MODJ/Chilln

42 41 AURDRA/Ordinary World

34 41 FRAGMA/You Are Alve

27 37  KIMENGLISHBumpin' And Jumpin'
22 30 BASEMENT JAXX/Romeo

25 30 D-DEVILS/®th Gate

12 29 JESSICA SIMPSONrresisbbie

21 29 ULTRANATEGetItUp..

29 28 DAFTPU ital Love

26 28 FATBOY SLIM/Weapon Of Choice
22 28 SULKOnly You

18 27 MADISON AVENUE/Everything You Need
11 26 SUREAL/You Take My.

40 20  KAREN RAMII ForLove
44 16 AGUILERALIL'KIM :Aady Marmalade
12 12 PUSAXA/ou're The WorsL

6 11 DEBELAHMORGAN/Dance With Me
26 11 BECCA/You Make Me Feel

8 11 DUSPILLER/Groove Jet

10 11 TAMIA/Stranger In My Houss

8 10 ANASTACIATM Outta Love

8 10 ATCG/Around The World

7 10 JENNIFERLOPEZ/Play

12 10 IAN VAN DAHL/Casties IeThe Sky
8 10 ALICE DEEJAY/Better O Alone

3 10 DABUZZ/Do YouWant Me

6 10 MADONNAMusic

61 {000)

WKSC/Chicago

Clear Channel

{312) 255-5100

Janes/Rivera

12+ Cume 630,700

PLAYS

LW TW  ARTIST/RITLE

97 99  UNCLE KRACKERFollow Me

87 98  LIFEHOUSEHangmng By A Moment
84 98  JESSICA SiMPSONmasistible

97 98 TRAINDrops Of Jupster..

73 96  O-TOWN/AI Or Nothing

64 94 CITY HIGHMWhat Would You Do?
23 68  EVEF/GWEN STEFANULet Me Biow Ya Mind
20 48  INCUBUS/Drive

45 41 NELLY/Ride Wit Me

38 40 MYACCase Of TheEx.

§5 40  AGUILERALIL'KIM. /Lady Marmalade
23 39 JANET/Someone To Car

32 38 WILLAFORD/ Wanna 8e Bad

26 35 DREAM/THiS IsMe

35 34  MISSY ELLIOTT/Get Ur Fraak On
61 34 JANET/ANFor You

40 34 PINKMost Girls

34 33 SAMANTHA MUMBA/Baby, Come Over
70 33 NELLY FURTADO/Tm Like A Bird
36 32 ATG/Around The Workd

23 31  CRAZY TOWN/Butterfly

35 31 JOEFMYSTIKAL/Stutter

20 31 SUGARRAY/When Its Over

16 30  DESTINY'S CHILD/Bootyicious

29 29  BACKSTREET BOYS/More Than That
44 28 DREAMMe Loves U Not

21 27 CREEDMagher

67 28 MOBYF/GWEN STEFANVSouthside
17 26 MANDY MOORE/R My Pocket

29 25  AEROSMITH/Jaded

31 24 JENNIFERLOPEZPlay

36 23 MADONNAMuSC

19 22 LENNY KRAVITZ/Agan

12 22 EVE6Mere's To The Night

9 21 DIDO/Thankyou

15 20 112/Peaches & Cream

1719 N

4 17 CREED/With Arms Wide Open

24 17 NELYEL

116 3 AMERICAN HI-FUFlavor Of The Weak

Gt {000)
28116
27832
27832
27832
27264
26696
18312
13632
11644
11360
11360
11078
10792

KZ0Z/San Francisco
Bonneville

(415) 957-0957
Keating/Reid

12+ Cume 781,900

ARTIST/HTLE

AGUILERALIL KIM_Aady Marmalade
NELLY/Ride Wit Me

JANET/Someone To Call

JESSICA SIMPSON/tTessstiie
DESTINY'S CHIL D/Bootylicious.
BACKSTREET BOYS/More Than That

UNCLE KRACKERFollow Me
BLU CANTRELLH# 'Em Up Style..
MYAFree

EVEF/GWEN STEFANIAet Me Biow Ya Mind

SUGAR RAYAVhen it's Over
K-Cl & JOJO/All The Things 1.
JAGGED EDGE/Promise

LENNY KRAVITZ/Again
JENNIFER LOPEZm Real
DREAM/Thus Is Me
‘NSYNCPop

112/Peaches & Cream

SMASH MOUTH/m A Believer
MISSY ELLIOTT/Get Ur Freak On
KUMBIAKINGS/Say It
AMERICAN HI-F/Favor Of The Weak
O-TOWN/AIOr Nothing
DESTINY'S CHILD/Survivor
LFO/Every Other Tame
JANET/AR For You

CRAZY TOWN/Butterfly

JONB/Dont Talk
SAMANTHA MUMBA/Baby, Comme Over.
JENNIFER LOPEZ/Piay

SHAGGY/Angel
ATC/Around The Workd.

K-Cl & JOJO/Crazy
IMX/Stay The Night

JENNIFER LOPEZ/Love Don't Cost
ALICE DEEJAY/Better Off Alone

JOE FMYSTIKAL/Stutler

Gt (000}
24846
22422

3939
3939
3636

WI00/Philadelphia
Clear Channel
(610) 667-8100
Bridgman/Newsome
124+ Cume 979,500

ARTIST/TITLE
CITY HIGH/What Would You Do?

EVE FAGWEN STEFANILet Me Blow Ya Mind

O-TOWN/AIOr Nathing
NELLY/Ride Wit Me

MISSY ELLIOTT/Get Ur Freak On
LIFEHDUSE/Hanging By A Moment
JESSICA SIMPSONmesistible
STAINDAS Been Anvhile
INCUBUSDrive

TRICK DADDY/Take it To Da House
JOEFMYSTIKAL/Stutter
TAMiA/Stranger in My House
JARULEALIL'MO. /Put 1t On Me
AGUILERALIL KIM /L ady Marmaiade
BLU CANTRELLMIt Em Up Style_.
JENNSFER LOPEZI'm Real
112/Peaches & Cream

JANET/AN For You

LMP BIZKIT/My Way

SAMANTHA MUMBA/Baby, Come Over .
BACKSTREET BOYSMore Than That
JANET/Someone To CaX

EVE 6Here's To The Night
TRAIN/Drops Of Jupiter.

NSYNCPop

LEWIS W/DURST/Outside
WILLA FORDA Wanna Be Bad
SCLUB 7/Never Had A Oream
DIDQ/Thankyou

DESTINY'S CHIL O/Bootylicious
MELANIE G Turn To You
ATC/Asound The World
D12/Purple Hits

SHAGGY/t Wasn't Me

UNCLE KRACKER/Follow Me
MATCHBOX TWENTY/ You're Gone
SHAGGY/Angel

CREEDMith Arms Wide Open
SONIQUEA Feets So Good
MANDY MCORE/n My Pocket

Gt (000)
37464
37464
34788
33450

KHKS/Dallas-Ft. Worth
Clear Channe!
(214) 891-3400
Shannon/Morales
12+ Cume 736,900

ARTISTMITLE
O-TOWN/AL Or
AGUILERMUIL'KIM. /Lady Marmalade

EVE FAGWEN STEFANLet Me Blow Ya Mind

NELLY/Ride Wit Me
LIFEHOUSEManging By A Moment
NELLY FURTADOVI'm Like A Bird
UMNCLE KRACKER/Follow Me

CITY HIGHMWhat Would You Do?
MISSY ELLIOTY/Get Ur Freak On
DARUDE/Sandstomm

TRICK DADDY/Take It To Da House

JENNIFER

WILLA FORD/ Wanna Be Bad

PINKMost Girts

MYA/Case Of The Ex

JESSICA SIMPSON/Hreststible

JANET/ARFor You

JENNIFER LOPEZAI You Had My Love
1 Tel Me

JENNIFER LOPEZALove Don't Cost..

§ CLUB 7/Never Had A Dream

MADONNAMusic

MOBY FGWEN STEFANVSouthside
‘N SYNC/This | Promuse You

BLU CANTRELLH Em Up Style
USHERAJ Remind Me
112/Pgaches & Cream
BACKSTREET BOYS/More Than That
LI ROMEO/My Baby

‘NSYNC/Pop

LENNY KRAVITZ/Again

DESTINY'S CHiLVBootySicious
DIDO/Thankyou

TONI BRAXTON/He Wasn't Man

61 {000)
34

KRBV/Dallas-Ft. Worth
Infinity

(214) 630-3011
Cook/Valentine

12+ Cume 494,000

ARTIST/TITLE
AGUILERMLIL' KIM ALady Marmaiade
CITY HIGH/What Would You Do?
EVE F/GWEN STEFANVLet Me Biow Ya Mind
0B FINEST FANAS/Oocine Wally
NELLY/Ride Wit Me
‘NSYNCPop
DARUDE/Sandstorm
112/Peaches & Cream
DESTINY'S CHILD/Bootylicious
GIGI D' AGOSTING/TY Ry With You
BLU CANTRELL/M1t *Em Up Styte
3LwiPrayas Gon' Play
TRICK DADDY/Take 1 To Da House
MISSY ELLIOTT/Get Ur Freak On
JAGGED EDGE/Promise
USHERA Rermand Me
JARULEALIL' MO.. /Put It On Me
JANET/Someone To Cal
D12/Purpie Hils
LIL' ROMEOMy Baby
LUBACRIS/Southern Hospialty
LIL O/Back Back
S CLUB 7/Mever Had A Dream

ALICE DEEJAY/Better Off Alone
SHAGGY/Angel

PINKMost Girts

ST. LUNATICS Midwest Swing
CHRISTINA AGUILERA/Come On Oves.
JOE FMYSTIKAL/Stutter

MYA/ZCase Of The Ex. .

SONIQUEN Feets So Good
DREAMMe Loves U Not

EMINEM F/DIDO/Stan

DMX/Party Up (Up in_..)
LIOWEL RICHIE/Anged

61 {000)
20988
20988
20988
20988
20988
11024
10812
10812
10812
10176

9964
9752
9752
8540
9540
9328
8904
6572
5936
5088
5088
4664
4664
4664
4240
4028
4028
3816
3816

2756

2544

MARKET #7

WODRQ/Detroit
ASC
(313) 8718300
Tear/Towers/Curry
12+ Cume 680,900
ARTISTTITLE
SHAGGY/Fraeky Gl
78 72 AGUILERMLIL'KIM . Aady Marmalade
73 72 JESSICA SIMPSON/rressstible
74 71 O-TOWN/AROr Nothing
76 62 NELLY/Ride Wit Mo
36 58  STAIND/ItS Been Awhie
46 52 DESTINYSCHI
38 51  CITY HIGH/What Wouid You Do?
43 49 WILLAFOAD/I Wanna Be Bad
44 48 JANET/Someone To Call
54 45 NSYNGPop
37 43 BACKSTREET BOYSMore Than That
36 42 EVE 6/MHere's To The Night
33 40 SUGAR RAY/When t's Ower
47 40 LIFBHOUSEManging By AMoment
28 39 EVEF/GWEN STEFANL/Let Me Blow Ya Mind
30 39 INCUBUSDrive
31 36 CRAIG DAVIDFiMeIn
22 35  JENNIFER LOPEZ/'m Real
20 32 WISEGUYS/Start The Commotion
30 26  CRAZY TOWN/Butterfy
20 25  MISSYELLIOTT/Get Ur Freak On
32 23 JANET/AN For You
23 23 MOBYF/AGWEN STEFANISouthside
17 23 112/Peaches & Cream
42 22 TRAIN/Drops Of Jupder
36 22 JENNIFERLOPEZ/Ptay
23 21 MARIAH CAREYA.overboy
27 21 DREAM/This Is Me
20 20  AEROSMITH/Fly Away From Here
2 20 a JAGGEDEDGE/MWhere The Party At
26 20  UNCLE KRACKER/Follow Me
18 19 DAFT PUNK/One More Time
19 19 MADONNA/Don't Tell Me
13 18 AMERICAN HI-FVFavor Of The Waak
22 18 SOULDECISIONFaded
17 17 ALICE DEEJAY/Better Off Alone
12 16 DESTINY'SCHILD/Susvivor
17 16 DREAMMe Loves U Not
22 15 3DOORS DOWNKryptonite

{248)

PLAYS
LW TW
63 M
68 68
63 66
68 66
32 02
60 61
65 44
39 ¢

WNKQI/Detroit
Clear Channel

Richards/Love
12+ Cume 659,300

967-3750

ARTIST/TITLE
INCUBUS/Drive

AGUILERALIL KIM.. Aady Marmaiade
EVE 6/Mere’s To The Night

SUGAR RAYAWhen It's Over
STAINDAT'S Been Awhile

MATCHBOX TWENTYMad Season
O-TOWN/AII Or Nothing

NSYNCPOp
JESSICA ANDREWS/Who | Am
JESSICA SIMPSON/Irresestibie
WILLA FORDA Wanna Be Bad
AMERICAN HI-F/Favor Of The Weak
UFEHOUSEMHanging By A Moment
JANET/Someone To Call
SHAGGY/Freaky Gir
JENNIFER LOPEZ/PYay
SOULDECISIONFaded
MICHELLE BRANCHEverywhers
MADONNADON't Tell Me:
CRAIG DAVIDVFHI Me In
AEROSMITH/Jaded
SHAGGY/Angel
BACKSTREET BOYSMore Than That
FUEL/Bad Day
ANDREAS JOHNSON/Glonous
TRAINDrops Of Jupfter.
DESTINY'S CHILD/Bootyicious

8 CITY HIGHMWhat Would You Do?
NELLY/Ride Wit Me
AEROSMITH/Fly Auvay From Here
BLESSID UNION _/That's The Girl.

DAVE MATTHEWS BAMD/The Space Between

FAITHHILL/There Youl Be
MANDY MOORE/In My Pocket
BUNK-182/The Rock Show
JANET/A For You

BLU CANTRELL/HR ‘Em Uip Styte

8 EVE F/GWEN STEFANULet Me Blow Ya Mind

WISEGUYS/Start The Commotion
COLDPLAY/Yellow

6! (000)
16685
15980
15510
15510
14570
14335
10340

9635
9400
9165
8695
8460
8225
8225
7520
7285
7285
7050
7050

MARKET #8

WXKS/Boston

Clear Channel

(781) 396-1430

e 10. ~
12+ Cume 858,400

PLAYS

LW TW  ARTIST/TITLE G! {000)
75 71 UFEHOUSEManging By A Moment 29029
67 74 TRAN Of Juprer. 27898
76 73 AGUILERMLIL'KIM ALady Marmatade 27521
67 57  O-TOWNAIOr 21489
58 57  DAVE MATTHEWS BANO/The Space Between 21483
53 55 INCUBUS/Drive 20735
52 54  UNCLE KRACKER/Follow Me 20358
40 43 SUGAR RAYMWhen It's Over 16211
51 42 JESSICA SIMPSON/rresistibie 15834
38 39 AEROSMITH/Ry Away From Here 14703
34 36 BACKSTREET BOYSMore Than That 13572
33 35  SMASHMOUTHM A Believer 13195
33 35 JANEV/Someone To Call 13195
38 34  EVEG6Merw's To TheNight 12818
28 33 JENNIFER LOPEZ/Play 12441
29 31 JAMET/AIFor You 11687
35 30  MOBY F/GWEN STEFANVSouthside 1310
21 25  BLU CANTRELL/MHt Em Up Style. 9425
18 22 SAMANTHA MUMBA/Baty, Come Over 8294
24 22 STAINDM' Been Awhie 8294
22 21 SHAGGYingel 917
23 20 DOORS DOWN/Be Like That 7540
20 20  AMERICAN Hi-F/Flavor Of The Weak 7540
22 20 SHAGGY/Freaky Girt 7540
19 19 JOEY MCINTYREMRain 7163
18 19 FAITHHILL/There You'll Be 7163
17 18 THE CORRS/Breathiess 6786
16 18 NELLY FURTADQ/'m Like A Bard 6786
11 17 ATC/Around The Workd 6409
18 17 BLESSID UNION /That's The Ginl 6409
8 16 ALICE DEEJAY/Better Oft Alone 6032
11 16 WHITNEY HOUSTONMy Love Is Your Love 6032
16 16 MADONNADONt Tek Me 6032
20 15  DREAM/He Loves U Not 5655
§ 15 FAVEFOR FIGHTING/Superman 5685
11 15 SAMANTHA MUMBA/Gotta Tel You 5655
12 15 VENGABOYS/Boom, Boom, Boom 5655
22 15  DIDO/Thankyou 5655
12 15 LRO/very Other Time 5655
16 14 CREED/With Arms Wide Open 5278

WIHT/Washington, DC
Clear Channel

(301) 468-9429
Wyatt/Dee

124 Cume N/A

MARKET =29

ARTISTMTLE

EVE F/GWEN STEFANLet Me Blow Ya Mind

INCUBUS/Drive

MISSY ELLIOTT/Get Ur Freak On
TRAIN/Drops OF Jupfter
NELLY/Ride Wit Me
AGUILERMLILKIM . A ady Marmalade
TRICK DADDY/Take it To Da House
SAMANTHA MUMBA/Baby, Come Over
CITY HIGHWhat Would You Do?

MARIAH CARE YA overboy
JESSICA SIMPSON/Imessstible
WILLA FORDA Wanna Be Bad
JENNIFER LOPEZ'm Real
JANET/AN For You
JANET/Someons To Cafl

BLU CANTRELL/HR Em Up Styte .
UNGLE KRACKERFollow Me

JOE FAMYSTIKAL/Stutter
LIFEHOUSEManging By A Moment
SHAGGY/ Wasn't Me

NELLY FURTADO/T'm Like A Bard
SARINA PARISA 0ok At Us
JENNIFER LOPEZ/Play

3LW/No More (Baby...)

UL ROMEO/My Baby
JARULEALIL MO . /Put it On Me
SAMANTHA MUMBA/Gotta Tell You
K<Cl & JOUO/Crazy

SHAGGY/Angel

JAGGED EDGE/Where The Party At
DREAMMe Loves U Not
KANDV/Don't Thark 'm Not

TONI BRAXTONHe Wasn't Man
MONTELL JORDAN/Get It On. . Tonve
MYACase Of TheEx.

eyt

6l (000)

OO0 000 0000000000000 000000000000C00000ODD 0

WWZZ/Washington, DC
Bonneville

(703) 522-1041
Edwards/Sellers
12+ Cume 527,600

ARTIST/HTLE
NELLY/Ride Wit Me

EVE FAGWEN STEFANLot Me Biow YaMind
LIFEHOUSEMangang By A Moment

CITY HIGHWhat Would You Do?
O-TOWN/AN O Kothing

AGUILERAMLIL' KIM_ Lady Marmakade
WNCUBUS/Drve

BACKSTREET BOYS/More Than That

N

SYNC/Pop
MISSY ELLIOTT/Get Ur Freak On

LIMP BIZKIT/My Way
FAITH HILL/There You' Be
EDEN'S CRUSH/Get Over Yourselt
UNCLE KRACKE A/Foltow Me
ILW/MNo More (Baby. )
AW Gon' Play
JARULEAIL'MO ./Put it On Me
JEMNIFERA LOPEZ/I'm Real
JENNIFER LOPEZA ove Don't Cost.
MYA/Case Of The Ex.
SHAGGY ! Wasn't Me

ing You

CASEMissing

DESTINY'S CHILD/independent Women
EVE 6Mere's To The Night

SONIQUEM Feets So Good
MADCRNAMusic

AALIYAH/Try Again

ALICE DEEJAY/Better Off Alone
MARIAH CAREYALoverboy
K<CI & JOJO/Crazy

61 (000)
15834

15652
14924
14378
12922
10738
9282
7826
7644
7280
7280
7098
7098

KRBEMouston-Galveston
Susquehanna
(713) 266-1000
Doming/Whittle
124 Cume 831,300

ARTISTTITLE

LIFEHOUSEManging By A Moment
NELLY/Ride Wit Me

UNCLE KRACKERFollow Me
DESTINY'S CHILD/Survivor
AGUILERMLIL KIM /Lady Marmalade

EVEF/GWEN STEFANLLat Me Blow Ya Mind

NELLY FURTADO/T'm Like A Bird
CITY HIGH/What Would You Do?
O-TOWN/AROX Nothng

SARINA PARIS/L ook A1 Us
JESSICA SIMPSON/«resistible
JANET/Someone To Call..

‘N
JANET/ANFor You

SUGAR RAYAWhen tt's Over
TRAINDrops Of Juplter ..

MISSY ELLIOTT/Get Ur Freak On
S CLUB 7Never Had A Dream.

INCH

GIGI D'AGOSTINOAN Fly With You
STAIND/ts Been Awhile
PINKMos! Girls
SONIQUEN Feets So Good

SON BY FOUR/Purest Of Pain
CREED/Wth Asms Wide Open
LENNY KRAVITZ/Agam

JENNIFER LOPEZ/Love Don't Cost.
ALICE DEEJAY/Better Otf Alone
DESTINY'S CHILD/Independeant Women
DIDG/Thankyou

D12/Purple Hils

JENNIFER LOPEZY'm Real
DARUDE/Sandstor

DEBELAH MORGAN/Dance With Me
TRICK DADDY/Take It To Da House
DREAM/This Is Me

28272
27528
20832

19344
18972
18972
15096
15624
14136
13764
13020
12276
12276
11904
11160
10044

8928

8556

8184

7440

WSTR/Atlanta
Jefferson-Pilot
(404) 261-2970

Bowen/Ammons

124 Cume 667,800

ARTIST/TITLE

TRAINDsops OFf Juplter

DIDG/ Thankyou

FUELHemorhage.
LIFEHOUSEManging By A Moment
UNCLE KRACKER/Foliow Me
INCUBUS/Drive

MATCHBOX TWENTYA! You're Gone
MOBY FGWEN STEFANVSouthside
VERTICAL HORIZON/Best | Ever Had...
MATCHBOX TWENTY/Mad Season
AEROSMITH/Jaded

NELLY FURTADO/T'm Like A Bird

EVE 6Mere's To The Night

DAVE MATTHEWS BAND/The Space Between

SUGAR RAYWhen Irs Over

EVAN AND JARON/Crazy For This Girl
AGUILERMLIL KIM. /Lady Marmalade
3 DOORS DOWN/Be Liks That
STAIND/I's Been Awhile

SMASH MOUTH'm A Believer
AEROSMITH/Fly Away From Here
O-TOWN/AN Or Nothing

‘N SYNC/Pop -
MADONNA/Don 1 Tell Me

LENNY KRAVITZ/Again

FAITH HILL/There Youl Be
AMERICAN Hi-F/Fiavor Of The Weak
JESSICA SIMPSON/Irresistible
MANDY MOORE/In My Pocket

NINE DAYS/Absolutedy.

BARENAKED LADIES#Pinch Me
EVERCLEARMWONderful
JANET/Someone To Calt
MADONNAMusic
SANTANA F/ROB THOMAS/Smooth
SISTER HAZEL/Change Yous Mind
CREEOMigher

U2/Beautitul Day

BON JOVUItS My Lite

RUEL/Bad Day

61 {000}
21140
20838
20838
19630
16610
16006
13590
13590
13590
13288
13288
12986
12382
12382
11476
10570

9664
9362
9060
8758
8154
8154




CHR/Pop Playlists
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WWWQ/Atianta
Susquehanna
{404) 266-0997
PhilkpsMr Ed/Lund
12+ Cume N/A

ARTIST/TITLE

EVE F/GWEN STEFANULet Me Blow Ya Mind
AGUILERALIL KIM ALady Marmaiade
MISSY ELLIOTT/Get Ur Freak On

CITY HIGH/What Would You Do?

‘N

DESTINY'S CHILD/Bootyficious

TRICK DADDY/Take It To Da House
UNCLE KRACKERFollow Me
NELLY/Ride Wi Me

MADISON AVENUE/Don't Ca% Me Baby
O-TOWN/AIl Or Nathing

SARINA PARIS ook At Us
DIDOThankyou
LIFEHOUSEManging By A Mament
JANET/Someone To Cal
DARUDE/Sandstorm

112/Peaches & Cream

S CLUB 7/Neves Had A Drearn
JAGGED EDGE/Promise

DESTINY'S CHILD/Survivor
SHAGGY/Angel

JANET/AHl For You

SAMANTHA MUMBA/Batyy, Come Over
JOE FAMYSTIKALStutter
BLUCANTRELLM? ‘Em Up Style
JARULEALIL' MO /Put It On Me
SHAGGY/ Wasn't Me
MADONNA/Don't Tel Me
TRAINDrogs Ot Juprter

JENNIFER LOPEZ/Love Don Cost
CRAZY TOWN/Butterfty
D12/Purpie Hils

MYA/Case Of The Ex

SANTANA F/ROB THOMAS/Smooth
AALIYAH/Try Agan

TONI BRAXTOR/MHe Wasn't Man

MADOWNAMusic
K-Cl & JOJO/Crazy
NELLYE |

JOEN Wanna Know

61 (000)

R N R - - L L - TR R R W NNy

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

WHYI/Mtami
Clear Channel
{954) 862-2000
Roberts/Banks

12+ Cume 531,600
PLAYS
W TW  ARTIST/THTLE 61 {000)
75 81  AGUILERALIL KIM /LadyMarmalage 18954
Bl 71 JESSICASIMPSONImessstible 18018
71 76 DIDO/Thankyou 17784
f9 74  UFEHOUSEManging By A Moment 17316

74 UNCLE KRACKER/FoNow Me 17316
53 73 SUGARRAY/MWnen It's Ovet 17082
68 71 NELLYFURTADO/'m Like ABirg 16614
44 51 EVEF/GWEN STEFANULetMeBicw YaMind 11934
42 50  DESTINY'S CHILDVBootyhcious 11700
55 47  NSYMLPop 10998
45 45  JAMET/Somcone To Cal 10530
13 42 BLUCANTRELLM4 ‘Em Up Style 9828
40 42 |ANVAN DAHL/Castes In The Sky 9828
40 40  BACKSTREET BOYSMore Than That 9360
42 40 MADOWNAWhat h Feels 9360
34 38 INCUBUSDmve 8892
32 31 NELLY/Ride Wit Me 7254
57 29 JANET/ANFor You 6786
24 21 ALICE DEEJAY/Betier Off Along 6318
18 26 JENNIFERLOPEZ/Love Donl Cost 6084
28 26  O-TOWN/AXOr Nothing 6084
21 25  CRAZY TOWNButterfly 5850
5 25  SAMANTHA MUMBA/Gofta Tell You 5850
27 25  CITY HIGHMWhat Would You Do? 5850
17 24 LENNY KRAVITZ/Agan 5616
20 24 SADEBy Your Side 5616
17 23 3DOORS DOWNAGyptonte 5382
24 22 AEROSMITH/jaded 5148
2 21 JENNWER LOPEZTm Real 4914
18 20  EVE6MeresTo TheNight 4680
23 20  MATCHBOX TWENTYA! You're Gone 4680
29 20 MANDYMOORE/In My Pocket 4680
{ 20 TRAINDrops Ot Jupiter 4680
14 19 MISSYELLIOTT/Get Ur Freak On 4446
20 19 LFO/%very Other Time 4446
16 18 CREED/Mth Arms Wide Open 4212
23 17 SMASHMOUTHI'™M A Belever 3978
2 16 SISO0DanceFor Me 3744
16 15  TRICK DADDY/Take It To Da House 3510
11 13 ENRIOUE IGLESIAS/Be With You 3042

KBKS/Seattle-Tacoma

Infinity

{206) 805-1061

PrestorvMarcus 0.

12+ Cume 419,400
PLAYS
LW TW  ARTIST/TITLE GI (200)
79 76 AGUILERALIL KIM. /Lady Marmalade 12616
71 70 UFEHOUSEManging By AMoment 11620
71 69 NELLY FURTADO/ mLike A Bird 11454
70 69  AMERICAN HI-FIFlavor Of The Weak 11454
78 67 CRAIG DAVID/FHt Me In 1mz
37 5  EVE6/Here'sTo The Night 929%
34 55  DAVE MATTHEWS BANDVThe Space Between 9130
73 52 UNCLE KRACKERFdSow Me 8632
32 46 LFO/Every Othes Time 7636
44 48 SARINAPARISA0OKAI Us 7636
46 45  CITY HIGH/What Would You Do? 7470
41 45  JANET/Someone To Cal 7470
42 44 JAMETANFor You 7304
53 44 TRAINDiops Of Juptter 7304
30 42 BLINK-182/The Rock Show 6972
28 41  EVEFGWEN STEFANLetMe Blow Ya Mind 6806
3% 4 N SYNCPop 6806
45 41 NELLY/Rede WitMe 6806
40 35  SUGAR RAYAWhen It's Oves 5810
39 35  STAINDAYS Been Awhie 5810
20 32 JENNIFER LOPEZYm Real 8312
35 32 O-TOWN/AXOr Nothang 5312
33 31 WNCUBUS/DMve 5146
38 31 JENNIFERLOPEZPay 5146
22 28 CRAZY TOWNButterty 4648
25 27  DESTINY'S CHILD/Bootykcous 4482
25 24 ATC/Around The Veorld 3984
21 24 SHAGGY/ 3984
14 23 WILLA FORDA Wanna Be Bad 3818
20 22 DREAM/He Loves LiNot 3652
18 21 BACKSTREET BOYS/More Than That 3486
33 21 COLDPLAY/Yellow 3486
32 21 JOEFMYSTIKAL/Stutter 3486
11 21 3DOORS DOWN/Be Like That 3486
- 20  BLUCANTRELLMR 'Em Up Style 3320
16 20  FUEL/Bad Day 3320
16 19 AEROSMITH/aced 3154
11 19 MICHELLE BRANGH/Everywhere 3154
17 18 JENNIFER LOPEZAove Don't Cost 2988
17 17 3LW/NoMore(Baby. ) 2822

KZ2P/Phoenix

Clear Channel

(602) 279-5577

CalococcvCarter

12+ Cume 302,500
PLAYS
W W ARTIST/TITLE
75 18 CITYHIGHWhat Wouid You Do?
72 15 EVE FGWEN STEFANIALet Me Blow Ya Mind
57 74 JESSICASIMPSONImesstble
46 69  USHERAU RemindMe
68 65  MISSYELLIOTT/Gel Ur Freak On
66 65  NELLY FURTADOA'm Like ABrd
47 64 LIEHOUSEManging By A Moment
48 53  JANET/Semeone To Call
40 51 112/Peaches & Cream
70 51 DESTINYS CHILD/Bootytsious
31 44 GIGID'AGOSTINGA Ny With You
62 44 JENNIFERLOPEZPlay
47 42 NELLY/Ride Wit Me
37 39  JAGGED EDGE/Let's Get Marred
38 39 ST LUNATICSMicwest Swing
35 39 JANET/ANFor You
37 38 OLMABzounce
27 37 TYRESE/Like Them Grris
61 37 JOE FAMYSTIKAL/Stutter
12 36 3AW/PhayasGon'Play

5 28  JAGGED EDGENYhere The Party Al
26 28  CASEMissmg You
43 28 'NSYNU
29 27 AGUILERALILKIM Aady Marmalade
31 26 MARIAH CAREY/Loverboy
23 22 LILROMEOMy Baby
13 21 SISQO/Dance For Mg
19 20 CRAZY TOWN/Butterty
19 20  DESTINY'S CHILO/Survivor
22 19 ATGAround The Workt
20 19 UMCLE KRACKER/Follow Me
13 18 SHAGGY/Angel
31 18 DI
20 17 WYCLEF JEAN/Perfect Geniernan
18 17 MOBYRGWEN STEFANUSouthside
13 17 MYAFree
16 16 LENNY KRAVITZ/Again
4 16 PINKMostGris
14 15  LUDACRISWhat's Your Fantasy
16 15 3LW/NoMore(Baby. )

61 (000)
7878
7575
7474
6969
6565
6565
6464
5353
5151
5151
4444
4444
4242
3939
3939
3939
3838
3737
3737
3636
2828
2828
2828
2727
2626
222

221

1919
1919
1818
1818
nz
7
1717
1616
1616
1515
1515

KHTS/San Diego
Clear Channel
(858) 292-2000
Lard/Vaughn/Haze

12+ Cume 444,200
PLAYS
Lw Tw  ARTISTAITLE 61 {000)
84 87  NELLY/Ride Wit Me 15051
44 67  JESSICA SIMPSONrmresstibie 11591
41 §5 TYRESEALie Them Girls 11245
59 63 'NSYNC/Pop 10899
79 63 JARULEAILMO /PutitOnMe 10899
62 60 CITY HIGH/MWhat Would You Do? 10380
42 60 SAMANTHA MUMBA/Baby, Come Over 10380
89 56 AGUILERALILKIM /Lady Marmatade 9688
49 52 DESTINY'S CHILD/Bootylicious 8996
91 49 O-TOWN/ANOr Nothing 8477
33 41 JANET/Somesne ToCak 7093
20 41 JBEF/MYSTIKAL/Stutter 7093
41 37 JANET/ANFor You 6401
47 37 112/Peaches & Cream 6401
33 36 TRICK DADDY/Take It To DaHouse 6228
37 35 EDEN'S CRUSH/Get Over Yoursel! 6055
37 31 JENNIFER LOPEZ/Play 5363
20 30  LIFEHOUSEManging By AMoment 5190
22 21 SUGARRAY/When It's Over 4671
31 27 SVALA/The RealMe 871
27 25 EVEF/GWEN STEFANVLet Me Blow Ya Mind 4325
16 22 DANTE THOMAS F/PRASMiss Calfforma 3806
17 22 DESTINY'S CHILD/Survivor 3806
21 20 MISSY ELLIOTT/Get Ur Freak On 3460
20 20 MYAFree 3460
10 20  AEROSMITHAFly Avay From Here 3460
18 19 CRAZY TOWN/Butterfly 3287
11 19 HOKUPerfect Day 3287
5 18  JENNIFER LOPEZm Real 314
19 18 TOYM Do 314
6 17  BLINK-182/The Rock Show 2941
17 17 LIU ROMEQMy Baby 294t
15 17  AMERICAN Hi-FI/Riavor Of The Weak 2941
18 17 CARLYHENNESSY/'m Gonna Biow. 2941
15 17 LI MQ/Supervoman 2941
17 17 SHAGGY/Anget 2941
15 17 USHERA Remind Me 2941
14 16 CASEMissing You 2768
4 16  LFO/Every Other Time 2768
4 16 SISQ0/Mance For Me 2768

KOwB/Minneapolis
Clear Channel
(612) 340-9000
Morrts/Moran

12+ Cume 537,900

ARTISUTITLE

EVE FAGWEN STEFANIALet Me Blow Ya Mind
AGUILERALIL' KIM. Aady Marmatade
LIFEHOUSEManging By A Moment
O-TOWN/A Or Nothwng

AMERICAN HI-FI/Ftavor Of The Weak
CITY HIGHWhat Would You Do?
TRAIN/Drops Of Jupiter.

MISSY ELLIOTT/Get Ut Freak On
112/Peaches & Cream

NCUBUSDrve

IESSICA SIMPSONmessstibie
DESTINY'S CHIL D/Bootylcious
TYRESE/ Like Them Girls
SHAGGY/Freaky Gl

BLU CANTRELLMHA 'Em Up Style
WYCLEF JEAN/Pertect Genfloman
JANET/Someone To Cak

MARIAH CAREYALoverboy

EVE 6/Mere’s To The Night

'NSYNC/Pop

TRICK DADDY/Take 1t To Da House
SUGAR RAY/Wen It's Over
JAGGED EDGEAVhere The Party At
SOULDECISKOMFaded

USHER Remind e

JOE FMYSTIKAL/Stutter
NELLY/Ride Wit Me

UNCLE KRACKERFoliory M2
DREAM/He Loves UNot
STAIND/'s Been Awivip
BAGKSTREET BOYSAgre Than That
SKOOP DOGGAay Low
BBMAK/Back Here
WISEGUYS/Start The Commotion
NELLY FURTADOA'm Lke A Bird
MOBY F/GWEN STEFANVSouthsxe:
CHRISTINAAGUILERA/Carme On Over.
‘N SYNC/t's Gonna Be Ne
MONTELL JORDAN/Get On .Tontte
CRAIG DAVID/Fil Me In

B
7003

Gt (00D
24024
22932
20748
19656
16380
15834
15015
14742
14742
13377
12285

3822

MARKET #18

WBLI/Nassau-Sutfolk
Cox

06.1
[

(631) 669-9254

Rice/Levine » l
12+ Cume 404,900

PLAYS

LW TW  ARTIST/TITLE 61 {00D)
81 92  TRANDrops Ot Juptter 17388
69 90  NELLY/Ride Wit Me 17010
90 87  LEWIS WDURST/Outs:ide 16443
59 76  EVEGMers's To TheNight 14364
39 71 DESTINY'S CHILD/Bootykcious 13419
60 51  BLUCANTRELLHt Em Up Style 9639
91 S0  LIFEHOUSEMangng By A Moment 9450
11 49 JENNIFERLOPEZ'm Real 9261
40 47  NELLY FURTADO/Tm Like A Bird 8883
59 45  CITY HIGHWhat Would You Do? 8505
42 43 INCUBUS/Drve 8127
30 43  SUGAR RAY/When it's Over 8127
14 41 STAINDAYS Been At 7749
28 39 AEROSMITH/Fy Ay From Here nn
34 35 BACKSTREET BOYSMore Than That 6615
28 31 O-TOWNAIOr Notiwng 5859
35 31 LEE ANN WOMACH/ Hope You Dance 5859
25 30  ANASTACIATM Outtalove 5670
18 28 EVEF/GWEN STEFANULet Me Biow Ya Mind 5292
26 26  JANET/Soresne To Call 4914
18 25  JANET/AllFor You 4725
13 24 KACYParadse 4536
47 24 JESSICASIMPSON/messtibie 4536
22 23 AMBER/Sexual (L1DaDv) 4347
20 22 SHAGGYNtWasn'tMe 4158
23 22 SONIQUEM Feets So Good 4158
22 22 MADOINAMusC 4158
- 21 112/Peaches & Cream 3969
23 20 JENNIFER LOPEZALove Don Cost 3780
23 20  PINKMost Gris 3780
€2 20  TAMIA/Stranger In My House 3780
55 19 WYCLEF JEAN/Pertect Gentioman 3591
24 19 'NSYNC/Bye ByeBye 3591
18 19 DESTINY'S CHILD/Jumpin’ Jumpn’ 3591
16 18 ALICE DEEJAY/Betier Off Alone 3402
14 17 CREEDMigher 3213
17 17 DESTINY'S CHILDAndependent Women 3213
14 17 JELLEESTONEMoney (Pan 1) 3213
17 16 WILLAFORDA Wanna Be Bad 3024
12 18 MISSY ELLIOTT/Get Ut Freak On 3024

KSLZ/St. Louis
Clear Channel
{314) 692-5100
Wheeler/Boomer/Sutter
12+ Cume 356,200

PLAYS

LW TW  ARTIST/TITLE G4 {000)
85 90  AGUILERARIL KIM. /tady Marmalade 14490
84 86  NELLY/Ride Wit Me 13846
80 84  TRAIN/Drops Ot Juptier. 13524
82 82 LIFEHOUSEManging By A Momen 13202
41 68 SUGAR RAY/When it's Oves 10948
87 67 N SYNC/Pop 10787
81 67  JESSICA SIMPSON/imessstithe 10787
39 66  JENNKFER LOPEZ/Play 10626
88 86  O-TOWN/AIOr Nothng 10626
30 64 INCUBUSDrve 10304
52 52 DESTINY'S CHILD/Bootylktous 8372
49 50  CITYHIGHWhat Would You Do? 8050
50 49 JANET/Someone To Call 7889
41 46 LFO/Every Other Time 7406
39 43 DREAM/This Is Mg 6923
21 41 EVEF/GWEN STEFANILet Me Biow Ya Mind 6601
18 37  DREAMMe Loves ) Not 5957
33 36 PINK/You Make Me Sick 579
27 36 UNCLE KRACKERFollgw Me 5796
34 32 JANET/ANFor You 5152
48 32 WILLAFORDV Wanna Be Bad 5152
40 31 EVEG/MHere’s To The Night 4991
26 30  CRAZY TOWNButterfly 4830
19 26 4186
23 26 TRICK DADDY/Take It To Da House 4186
24 24 STAINDALs Been Awhwie 3864
11 23 CRAIG DAVID/FllMe In 3703
14 23 JOEA Wanna Know 3703
17 23 JDE F/MYSTIKAL/Stutter 3703
14 23 LENNY KRAVITZ/Agam 3703
14 23 SMASHMOUTH/Tm A Bekever 3703
21 22 SHAGGY/Angel 3542
19 20 BACKSTREETBOYSMore Than That 3220
14 20 SHAGGYM Wasn'tMe 3220
17 18 JARULEAILMO /Put itOn Me 2898
14 16 LIMP BIZKIT/Rollin’ 2576
6 15 BLUCANTRELLMI 'Em Up Style 2415
5 13  TOYMDo 2093
29 11 MANDY MOOREAN My Pocket 177
15 9 AEROSMITHFl Away From Here 1449

WXYV/Ballimore

Infinity

{410) 828-7722

Pasha/Mcintyre/Medlack

12+ Cume 451,200

PLAYS

LW TW  ARTIST/MITLE
72 19 WYCLEF JEAN/Perfect Gentieman
75 78 AMERICAN Hi-FI/Ravor Ot The Weak
59 77 JESSICASIMPSCN/rresstible
78 76 NELLY FURTADOTm Like A Bird
74 15 LIFEHOUSEMangrg By A Moment
42 44 O-TOWNANOr Noting
45 43 DESTINY'S CHILD/Bootylicrous
54 39 AGUILERAALIL KIM Aady Marmalade
30 38  CITY HIGHAWhat Would You Do?
37 38 DANTE THOMAS F/PRASMiss Calforn
37 38 UNCLE KRACKER/Foliow Me
35 34 DREAMMe Loves UNst
28 33  CHRISTINA AGUILERA/Come On Over.
28 31 TRAIN/Drops Of Jupiter.
33 3t WISEGUYS/Start The Commotion
33 31 JENNIFER LOPEZA.ove Don't Cost.
25 30 STELLASOLEWKss Kiss
18 29 DESTWY'S CHILDVJumpin' Jumpin®
34 29 EVE FGWEN STEFANLLet Me Biow Ya Mind
23 29 WHITNEY HOUSTONMy Love Is Your Love
34 29 JANET/Someone To Call
31 28 PINKMostGirls
29 27 ‘NSYNCPop
23 26 TLGUnpretty
15 25  DREAM/Ths Is Me
23 25  DESTINY'S CHIL D/Survmor
21 24 JOEFMYSTIKAL/Stutter
24 24 MARIAH CAREYHeartbreaker
22 23 BLAQUE/Bring It Ali To Me
23 23 JENNIFER LOPEZ/Pay
26 23 SMASH MOUTHYM A Believer
26 22 JANET/ANFor You
21 22 LIMPBIZKIT/My Way
16 19 MADDNNANwSIC
18 18 ALICE DEEJAY/Betigr Off Alone
14 18 FAITHHILL/There You'll Be
17 18 SONIQUENt Feels So Good
20 18 TRICK DADDY/Take 1t To Da House
21 17 DESTINY'S CHILD/Independent Wormen
- 16 BLUCANTRELLMHH'EM Up Style.

61 (000)
15405
15210
15015
14820
14625
8580
8385
7605
7410
7410
7410

WFLZ/Tampa
Ciear Channel
(813) 839-9393
KapugvShepard/Priest
12+ Cume 625,100

ARTIST/TITLE 61 (000)
82 82  JESSICASIMPSOW/mesistibie 26240
67 81 O-TOWN/AI Or Nothing 25920
63 80  DESTINY'S CHILDvBootykoous 25600
80 79  NELLY/Ride Wit Me 25280
80 78 AGUILERAAIL' KiM . Lady Marmatade 24960
70 61  BACKSTREET BOYS/More Than That 19520
47 58 CITYHIGH/What Would You Do? 18560
41 54 THAINDrops Of Jupiter 17280
47 52 WILLAFORD/ Wanna Be Bad 16640
34 52 JANET/Someone To Cal 16640
30 45  MISSYELLIOTT/Get Ur Freak On 14400
31 42 LFO/Every Othes Time 13440
23 35 EVE6/MHere's To The Night 11200
50 35 PLUMET/Damaged 11200
24 35  SUGARRAYAWhen Ir's Over 11200
46 34 OREAM/ThisIs Me 10880
30 29  TONYAMITCHELL/Broken Promses 9280
36 28 3LW/NoMore (Baby...) 8950
18 28 EVEF/GWEN STEFANLet Me Biow Ya Mind 8960
25 27  SAMANTHAMUMBA/Batm Come Over 8640
23 26 WYCLEF JEAN/Perfect Gentizman 8320
35 26  LIFEHOUSEManging By A Mement 8320
31 25  JENNIFER LOPEZ/Play 8000
20 24 UNCLE KRACKER/Folow Me 7680
25 22 SCLUB 7/Never Had A Dream 7040
15 2t AEROSMITHAly Away From Here 6720
29 21 JANET/ANFor You 6720
38 21 ‘NSYNG/Pop 6720
16 18 BLUCANTRELLMit 'Em Up Style 5760
14 18 STAIND/Its Been Awtile §760
9 16 SMASH MOUTHA'M A Believer 5120
16 15  112/Peaches & Cream 4800
§ 15  JENNIFER LOPEZVm Real 4800
9 15 TYRESE/ILike Them Girls 4800
9 14 AMERICAN HI-Fiftavor Of The Weak 4480
4 14 SAMANTHA MUMBA/Don't Need You 4480
18 14 LI ROMEOMy Baby 4480
5 13 JELLEESTONEMoney (Part 1) 4160
12 12 INCUBUSDrve 3840
11 11 JARULEAIL MO, /Put itOn Me 3520

WBZZ/Pittsburgh
Infinity

(412) 920-9400
Clarkmill

12+ Cume 480,100

ARTIST/TITLE

0-TOWN/AS Or Notteng

EVE FGWEN STEFANILet Me Blow YaMind
DESTINY'S CHIL i
AGUILERALIL' KIM. Aady Marmatade
CITY HIGHWhat Would Yeu Do?

EVE GHere's To The Night
TRAIN/Drops Ot Jupiter
STAIND/'S Bean Awitie

'NSYNC/Pop

INCUBUS/Dnve

JANET/Someone To Call
JARULEALIL' MO /Put l On Me
SUGAR RAYAVhen It's Over
BACKSTREET BOYSMore Than That
AMERICAN HI-FUFlavor Of The Weak
DAVE MATTHEWS BAND/The Space Between
JESSICA SIMPSON/rressstible

TRICK DADDY/Take h To Da House
LIFEHOUSEManging By A Moment
JOE FMYSTIKAL/Stutter

WILLA FORDA Wanna Be Bad

SMASH MOUTH/'m A Beliver

CRAIG DAVIO/Fil Me In

NELLY FURTADOA'm Like A Bird
FUEL/Bad Day

UNCLE KRACKE RFollow Me
DREAM/This Is Me

SAMANTHA MUMBA/Baby, Come Over
NELLY/Ride Wit Me

3LW/MNo More (Baby .)

DANTE THOMAS F/PRAS/Mss Calfforna
MYA/Case Of The Ex.

MISSY ELLIOTT/Gel Ur Freak On
JANET/ANl For You

DESTINY'S CHILDVSurvivor
DREAMMe Loves U Not
JENNIFER LOPEZ/Play
SAMANTHA MUMBA/Gotta Tell You
SHAGGY/M Wasn't Me
SOULDECISIONFaded

_— e
===

today's bl music

A

61 (000)
19092
19092
17286
14448
14448
13932
13932
12126
11868
11610
11352
10836
10578
10320
10062
10062

WKST/Pittsburgh
Clear Channel
(412) 937-1441
Hayes/Trout

12+ Cume 228,700

PLAYS

LW TW  ARTIST/TITLE 61 (000}
64 92  DESTINY'S CHILD/Bootykcous 7728
65 91 STAINDMS BeenAvitdie 7644
92 90  EVEF/GWEN STEFANILet Me Biow Ya Mind 7560
87 88  LIFEHOUSEManging By A Moment 7392
58 86  TRAINDrops Of Juphe: 7224
86 85 JARULEAIL'MO /PutitOnMe 7140
86 84  LUDACRISWhat's Your Fantasy 7056
83 60  NELLY/Ride Wit Me 5040
80 58 'NSYMCPop 4872
80 54  JESSICASIMPSOW/mresistible 4536
52 53  TRICK DADOY/Take It To Da House 4452
54 53  CITY HIGHMWhat Would You Do? 4452
48 52 WILLAFORD/ Wanna Be Bad 4368
54 52 O-TOWN/ANOr Nothng 4368
15 51 OUTKAST/So Fresh, So Clean 4284
52 51 BACKSTREET BOYSMore Then That 4284
47 51 MISSYELLIOTT/Get Ur Freak On 4284
371 37  LIMPBIZKITMy Way 3108
27 31 D12PurpieHils 2604
26 29  JANET/Someone To Cal 2436
48 27  AGUILERAALIL KIM. Aady Marmatade 2268
27 21 DANTE THOMAS F/PRASMiss Calsoma 2268
11 25  WISEGUYS/Start The Commotion 2100
22 22 3LW/MNoMore (Baby, .) 1848
18 22 LIL ROMEOMy Baby 1848
18 21 OUTKASTMSs Jackson 1764
18 21 RUFFENDZ/No More 1764
18 21  UNCLE KRACKER/Foow Me 1764
20 21 JANET/ASFor You 1764
21 21 K-Cl& JOKCrazy 1764
21 21 PINKYou Make Me Sick 1764
17 20  CRAZY TOWN/Butterfly 1680
19 20 O DIRTY BASTARDVGol Your Money 1680
17 20 OMX/PartyUp (Upin. ) 1680
15 20 NELLY/Country Grasmmar 1680
7 19 TYRESE/ Like Them Girls 1596
20 19 DESTINY'S CHILD/Independent Women 1596
20 19 JOEN Wanna Know 1596
18 19 NELLYE 1596
17 18 SHAGGY/Angel 1512

KFMD/Denver-Boulder
Clear Channe!
(303) 713-8000
Lawson/Pickett

12¢ Cume 173,800

PLAYS

LW TW  ARTIST/TITLE 61 {000)
75 99 AGUWERALIL KIM. /lady Marmalade 9702
99 99  MATCHBOX TWENTY/Mad Season 9702
99 99  LIFEHOUSEManging By A Moment 9702
99 99  STAINDAt's Been Awhile 9702
45 87 JENNIFERLOPEZ/Pay 8526
99 56 JANET/ANFor You 5488
54 49 NSYNCPop 4802
54 49 O-TOWN/AR Or Nothing 4802
51 48 DESTINY'S CHILD/Bootylicious 4704
47 45  SUGAR RAY/When It's Over 4410
44 42 TRAINDrops Ot Jupiter 4116
49 42 JESSICA SIMPSORmeststible 4116
52 41 BACKSTREET BOYS/More Than That 4018
46 41 EVE6/Here's To The Night 4018
45 41 DAVE MATTHEWS BAND/The Space Between 4018
42 40 INCUBUS/Drive 3920
29 36 SMASHMOUTHN'MA Betiever 3528
26 34 JANET/Someone To Calt 3332
30 34 SOULDECISION/Faded 3332
37 30  FAITHHILW/There You'll Be 2940
26 30  MADONNAMUSK 2940
30 29 ATG/Asound The World 2842
25 29 TOYMDo 2842
43 21 CRAZY TOWN/Buttertly 2646
22 23 UNCLE KRACKER/Folow Me 2254
14 22 AEROSMITHAJaded 2156
16 22 NELLY/Ride Wit Me 2156
18 21 MOBY F/GWEN STEFANVSouthside 2058
- 20 JESSICA ANDREWSMWho | Am 1960
4 20  JENNIFER LOPEZA'm Real 1960
8 19 EVANANOJARON/Crazy For This Girl 1862
20 18 CITY HIGH/What Would You Do? 1764
21 18 EVE FAGWEN STEFANI et Me Blow Ya Mind 1764
11 18 SHAGGY/Angel 1764
20 17 MANDY MOORE/n My Pocket 1666
17 17 WILLAFORD/ Wanna Be Bad 1666
7 17 LENNYKRAVITZ/Again 1666
19 17 SHAGGY/Freaky Gir! 1666
6 17  VERTICALHORIZON/Everything You Want 1666
29 18 AEROSMITHFly Away From Here 1568

WAKS/Cleveland
Clear Channel
(216) 781-9667
Mason/Kasper

12+ Cume 217,200

MARKET #24

ARTIST/TITLE

DESTINY'S CHILD/Bootyficious
O-TOWN/AILOr Nothing
LIFEHOUSE/Hanging By A Moment
DREAM/This Is Ms
NELLY/Ride Wit Me
JARULEAIL'MD /Put i On Me
AGUILERMLIL KiM. NLady Marmalade
TRAIN/Drops Of.
JESSICASIMPSONAmesistible
WILLA FORD/1 Wanna Be Bad
JANET/Someone To Cal

‘NS

CITY HIGHMhat Would You Do?
EVE 6Mere’s To The Night
INCUBUS/Drve

BACKSTREET BOYS/More Than That
LIMP BIZKIT/My Way

JOE FMYSTIKAL/Stutter

EVE F/GWEN STEFANVLet Me Blow Ya Mind
SHAGGY/Angel

SHAGGY/M Wasn't Me

LFO/Every Other Time
112/Peaches & Cream

STAINDATS Been Awhie

K-Cl & JONO/Crazy

MOBY F/GWEN STEFANVSouthside
BLAQUE/BOB

SUGAR RAY/When It's Over
JANET/AN For You

JENNIFER LOPEZ/'m Real
MYA/Case Of The Ex.
LUDACRIS/What's Your Fantasy
DESTINY'S CHILD/Survivor
SAMANTHA MUMBA/Gotta Tell You
D12/Purpie Hitls

OUTKAST/Ms. Jackson

TRICK DADDY/Take  To Da House
CRAIG OAVID/Fill Me In
BLINK-182/The Rock Show
DANTE THOMAS F/PRAS/Miss Calfomia

G4 {000)
8550
8455
8455
7600
710
7410
7220
4940
4940
4560
4465

KKRZ/Portland, DR
Clear Channel
(503) 226-0100
Austin/Dr Doug

12+ Cume 304,000

PLAYS

LW TW  ARTIST/TITLE 61 (000)
87 93  JESSICASIMPSOirressshible 12276
62 92  JANET/Someone To Cak 12144
69 79  SUGAR RAYMWhen Jt's Oves 10428
53 78  CITY HIGHWHhat Would You Do? 10296
88 78  NELLY/Ride Wit Me 10296
54 73 SAMANTHA MUMBA/Baby, Come Over 9636
47 67  LIFEHOUSEManging By AKomenl 8844
75 64 AGUILERMLIL KIM Nady Marmatade 8448
53 60 O-TOWN/AN Or Nothing 7920
40 53  EVE F-GWEN STEFANILet Me Blow Ya Mind 6996
44 51 UNCLE KRACKER/Follow Me 6732
45 45  DESTINY'S CHILD/Bootylicious. 5940
45 41 EVEG6Meres To The Nght 5412
42 41 INCUBUS/Drive 5412
49 32 JANET/ANlFor You 4224
36 29  SCLUB ?/Never Had A Dream 3828
32 28 TRAIN/Drops Of Jupfter 3696
17 26 MISSY ELLIOTT/Get Ur Freak On 3432
24 26 JOE F/MYSTIKAL/Stutter 3432
29 26 MYAFree 3432
23 26 CRAZY TOWN/Buttertty 3432
28 23  AMERICAN Hi-FUPavor Of The Weak 3036
18 22 GIGID AGOSTINMOAI Fly With You 2304
21 20  JENNIFER LOPEZ/Pay 2640
2 20 a USHERA Remind Me 2640
14 19 SMASHMOUTHI M A Bebever 2508
17 18 TYRESEA Like Them Girls 2376
12 17 SHAGGY/Ange! 2244
10 16 t12/Peaches & Cream 2112
22 15 FAITHHILL/There Youl Be 1980
23 15 'NSYNCPop 1980
9 15  ATC/Around The World 1980
2 15  BLUCANTRELLMit 'Em Up Style 1980
12 15 DESTINY'S CHILD/Survvor 1980
12 14 JOEA WannaKnow 1848
13 14 MADONNAMusc 1848
17 14 AEROSMITH/Fly Away From Here 1848
9 14 DREAM/MHe Loves UNot 1848
11 13 DESTINY'S CHILD/Jumpin’ Jumpst 176
10 13 MOBY F/GWEN STEFANUSouthside 1716
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CHR/Rhythmic Top 50

® July 13, 2001

ARTIST TILE LABELS) s Ak w%?x b
112 Peaches & Cream(Bad Boy/Arista) 4800 +43 714820 15  69/0
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/interscope) 3999 -155 549446 15  68/0
MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3266 -128 486120 19  65/0
JAGGED EDGE Where The Party At(So So Def/Columbia) 3232 4382 510897 9 66/
USHER U Remind Me(LaFace/Arista) 3207  +363 527786 7 68/0
LI’ MO Superwoman(Gold Mind/EastiVest/EEG) 2781 +54 433400 11 67/0
D12 Purple Hilis(Shady/Interscope) 2776 +304 320497 7 631
CITY HIGH What Would You Do?(/nterscope) 2665 -166 311969 15  55/0
JENNIFER LOPEZ I'm Real (Epic) 2367  +602 345357 3 651
DESTINY’S CHILD Bootylicious(Columbia) 2214 +40 322484 9 570
RAY-J Wait A Minute(Atlantic) 2059  +248 341738 8 610
R. KELLY Fiesta(Jive) 2059 -162 347639 17 6110
TOYA | Do(Arista) 2002 -3 176927 14 5100
C. AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade(/nterscope) 1996 -391 222111 14 5000
BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 1782 +119 266377 11 54/0
LIL’ ROMEQ My Baby(Soulja/Priority) 1692 -143 213440 12 53/0
TYRESE | Like Them Girls(RCA) 1655 -209 218366 16  56/1
CRAIG DAVID Fill Me In(Wildside/Atlantic) 1547 +88 174864 7 520
NELLY Ride Wit Me(Fo’ Reel/Universal) 1526 -102 253389 29  58/0
JANET Someone To Call My Lover(Virgin) 1515 +65 180094 5 530
ERICK SERMON Music(/nterscope) 1498  +174 290370 7 511
MISSY ELLIOTT One Minute Man(Gold Mind/EastiWest/EEG) 1464  +463 271267 5 5778
MARIAH CAREY Loverboy(Virgin) 1362 -110 161364 5 5800
JESSICA SIMPSON Irresistible(Columbia) 1318 -80 137929 11 38/0
ST. LUNATICS Midwest Swing(Fo’ Reel/Universal) 1266 +99 146573 12 50/0
JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 177 -172 163898 11 47/0
JUVENILE Set It Off(Cash Money/Universal) 1123 +136 122269 4 487
3LW Playas Gon’ Play(Epic) 1060 -238 102449 12 42/0
SNOOP DOGG Lay Low(No Limit/Priority) 1049 -68 137972 20 3500
ALICIA KEYS Fallin’(J) 1045  +406 150354 3 4013
LUDACRIS Area Codes(Murder Inc./Def Jam/IDJMG) 1034  +387 212965 3 57/53
2PAC Until The End Of Time(Amaru/Death Row/Interscope) 900 -133 138652 17  34/0
AALIYAH We Need A Resolution(BlackGround) 866 -123 153257 10 390
SNOOP DOGG F/TYRESE & MR. TAN Just A Baby Boy(Universal) 796 +33 121200 7 310
KURUPT F/BLAQUE It's Over(Antra/Artemis) 766  +127 95378 3 382
JANET All For You(Virgin) 147 -117 95556 19 44/0
‘N SYNC Pop(Uive) 736 -710 67287 8 250
VIOLATOR F/BUSTA RHYMES What It Is(Violator/Loud/Columbia) 724  +147 166979 4 341
TRICK DADDY Take It To Da House(Slip ‘N Slide/Atlantic) 670 -95 80719 20 300
SISQ0 Dance For Me(Dragon/Def Soul/IDJMG) 669 +93 70659 2 493
LIL’ JON & THE EASTSIDE BOYZ Bia Bia(7VT) 604 +26 88103 2110
NIVEA Don't Mess With The Radio(Jive) 984 +247 36303 1 42/9
TRICK DADDY I'm A Thug(Slip ‘N Slide/Atlantic) 574 4172 85653 2 303
DESTINY’S CHILD Survivor(Columbia) 559 -8 74231 19 4500
GIGI D’AGOSTINO I'll Fly With You(Arista) 558 +56 113540 6 16/0
SUNSHINE ANDERSON Heard It All Before(Soulife/Atlantic) 942 -56 77679 18 31/0
ATHENA CAGE Hey Hey Priority) 508 +18 52331 3 3972
JAHEIM Just In Case(Divine Mill/WB) 453 +11 52759 4 21
FAITH EVANS F/CARL THOMAS Can't Believe (Bad Boy/Arista) 425 +20 110019 4 1200
P. DIDDY & THE FAMILY Bad Boys For Life(Bad Boy/Arista) 424 +139 119950 1 33/4
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71 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs
ranked by total plays for the airplay week of Sunday 7/1-Saturday 7/7. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song being played on more stations is placed first. Breaker status is assigned to
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission
from The Arbitron Company (Copyright 2001, The Arbitron Company). © 2001, R&R Inc.

Most Added-
ARTISTTIILE LABEL(S) ADOS
LUDACRIS Area Codes(Murder Inc./Def Jam/IDJMG) 53
NELLY Batter Up(Fo’ Reel/Universal) 19
2PAC Letter 2 My Unborn{Amaru/Death Row/interscope) 15
ALICIA KEYS Fallin'(J) 13
{SLEY BROTHERS F/RONALD ISLEY Contagious(DreamWorks) 10
NIVEA Don't Mess With The Radio(Jive) 9
MISSY ELLIOTT One Minute...(Gold Mind/EastWest/EEG) 8
C00 COO0 CAL My Projects(Tommy Boy) 8
JUVENILE Set It Off(Cash Money/Universal) 7
IMX Clap Your Hands (New Line) 6
Most Increased

Plays .

PLAY
ARTIST TNLE LABEL(S) INGREASE
JENNIFER LOPEZ I'm Real (Epic) +602

MISSY ELLIOTT One Minute...(Gold Mind/EastWest/EEG) +463
ALICIA KEYS Fallin’(J) +406
LUDACRIS Area Codes(Murder Inc./Def Jam/IDJMG) +387
JAGGED EDGE Where The Party At(So So Def/Columbia) +382

USHER U Remind Me(LaFace/Arista) +363
D12 Purple Hills (Shady/Interscope) +304
RAY-J Wait A Minute(Atlantic) +248
NIVEA Don't Mess With The Radio(Jive) +247

BUCKWHEAT BOYZ Peanut Butter & Jelly(/ndependent) +233

Breakers-

MISSY “MISDEMEANOR” ELLIOTT
One Minute Man (Gold Mind/EastWest/FEG)

TOTAL PLAYSANCREASE ~ TOTAL STATIONS/ADDS CHART

1464/463 57/8 27]

JUVENILE
Set It Off (Cash Money/Universal)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1123/136 48/1 (27]
ALICIA KEYS

Fallin’ (J)

TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART

1045/406 4013 (30)
LUDACRIS

Area Codes (Murder Inc./Def Jam/IDJMG)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
1034/387 97/53 (31)

Most Added is the totat number of new adds officially reported to R&R by
each reporting station. Songs unreported as adds do not count toward
overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Weighted
chart appears on R&R ONLINE MUSIC TRACKING.




CHR/Rhythmic

July 13, 2001 R&R © 45

New & Active
® GINUWINE Differences (Epic, THREE THE HARD WAY Let's Get It(Aristz
July 13, 2001 Total Plays: 350, ol %taﬁ(o:;l: )22, Adds: 5 | Tota Plays: 219, Toa Stationg:ﬁt Adds(: 0 )
™ TOTALPLAYS T TOTAL STATIONS/ |
LW TW ARTIST TITLE LABEL(S) ™ LW ADDS ISLEY BROTHERS... Contagious(DreamWorks) RL/SNOOP DOGG/LIL’ KIM Do U Wanna Roll(J)
1.8 EVE F/GWEN STEFANI Let Me... (Ruff Rydelsﬂnterscope) 4797 5055 12610 Total Plays: 309, Total Stations: 23, Adds: 10 Total Plays: 202, Total Stations: 19, Adds: 3
@ ERICKSERMON Mus tasop) w5 o tn | (Wit | XN ey
2 3 MISSY ELLIOTT Get Ur... (Gold Mind/FastWest/FEG) 4487 4728 128/ EASTSIOAZ | Luv It(Dagghouse/TVT) | 00 cO0 CAL My Ps;gtjlects(Tommy Boy)
Total Plays: 300, Total Stations: 25, Adds: 2 Total Plays: 153, Total Stations: 17, Adds: 8
— @ JENNIFER LOPEZ I'm Real (Fpic) 3425 2635 134/1 e e L a .
FABOLOUS... Can't Deny It(Desert StormvElektra/FEG) | XZIBIT Front 2 Back(Loud)
— 5 CITY HIGH What Would You Do? (Interscope) 2881 2961 940 Total Plays: 295, Total Stations: 8, Adds: 2 Total Plays: 145, Total Stations: 7, Adds: 0
i REOMAN F/DJ KOOL Let's Get Dirty(Def Jam/DJMG, OIRTY Rollin Vi Universal
s @ D12 Purple Hills (Shady/Interscope) 2864 2400 113713 Total Plays: 290, Total Stations: 18, I1':3':12: 0 : Total Playso 1|21, ggéaegn(mg:;eqsg )Adds: 2
+ 7 LIL" ROMEO My Baby (SouljaPriority) 2452 2152 1180 OLIVIA Are U Capable(y) JELLEESTONE Money (Part 1)(Warmer Bros.)
s s JARULEI Cry (MU rder Inc./Def Jam/ID. JMG) 2249 2719 11300 Total Plays: 286, Total Stations: 18, Adds: 1 Total Plays: 120, Total Stations: 10, Adds: 0
PHILLY'S MOST WANTED Please Don't Mind(Atiantic) | IMX Clap Your Hands(New Li
1 © MISSY ELLIOTT One.. (Gold MndEastWeSUEEG) 2289 145T 126116 | | ot b o0 Tom Soorem b 0o | T B 14, o St 25, i
7 ® VIOLATOR... What It Is (Violator/Loud/Columbia) 2173 1950 126/2 CHICO & COOLWADDA High Come Down(MCA) CASE Not Your Friend (Def Jam/Island)
Total Plays: 256, Total Stations: 10, Adds: 0 Total Plays: 110, Total Stations: 12, Adds: 1
s @ JUVENILE Set it Off (Cash Money/Universal) 215 1802 1186 0-TOWN Al Or Nothing() 702 Pootie Tangin(Hollywood)
0 15 NELLY Ride Wit Me (o’ Ree/Universal) 1700 1672 86/ | | Tootpors 360 ol Smcne 2 s 1 | o Py o T St .ok 0
16 @ LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG) 1687 1065 123/108 DREAM This Is Me(Bad Boy/Arista) PROPHET JONES Woof(University/Motown)
SNOOP DOGG.... Just A Baby B Universal 1505 1443 %3N Total Plays: 246, Total Stations: 10, Adds: 2 Total Plays: 88, Total Stations: 15, Adds: 4
R RIS Lt By (sl JIMMY COZIER She's Al | Gat(J) DEBORAH COX Absolutely Not(J)
— 16 JARULE... Put It On Me (Murder Inc./Def Jam/IDJMG) 1403 1387 10770 PR (64 Jona} Aty A Total Prays: 78, Tota Stations: 11, Adds: 2
@ P.DIDDY & THE FAMILY Bad Boys... (Bad Boy/Aristz) 1353 933 108/ | | 2PACLetler2 My (Amaruteath Rowintescope) | SAIA AR e oo ey andProrty)
— ( TRICK DADDY I'm A Thug (Slip ‘N Slide/Atiantic) 1260 802 939 BAD AZZ... Wrong Idea(Doggy Style/Priority) JON B Now I'm With You(Edmonds/Epic)
- Total Plays: 233, Total Stations: 13, Adds: 0 Total Plays: 48, Total Stations: 8, Adds: 1
15 @ LIL’ JON & THE EASTSIDE BOYZ Bia Bia (7V7) 1135 1070 830
DARUDE Sandstorm(Groovilicious/Strictly Rhythm) NELLY Batter Up(Fo’ Reel/Universal)
13 20 2PAG Until The End... (Amam/Deam Row/lnterscope) 1124 1248 860 Total Plays: 225, Total Stations: 10, Adds: 0 Total Plays: 40, Total Stations: 19, Adds: 19
e 1 N IAN VAN DAHL Castles In The Sky(Robbins) OAMOZEL Everyday's A Party(MCA)
@ 71 CHR/Rhythmic and 82 Urban reporters combine into a custom chart. Hip Hop titles Total Plays: 221, Total Stations: 7, Adds: 0 Total Plays: 25, Total Stations: 8, Adds: 1
are ranked by total plays for the airplay week of Sunday 7/1-Saturday 7/7. For complete ——_— —_— - — —
reporter lists refer to CHR/Rhythmic and Urban sections. © 2001, R&R Inc. Songs ranked by total plays

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market

KYLZ/Albuquerque, NM KZFM/Corpus Christi, TX WZMXMartford, CT KPWR/Los Angeles, CA WQHT/New York, NY K0UM/Portiand, OR KTFM/San Antonio, TX KBTT/Shrevegort, LA
PD: Robs Reysle PD: Ed Dcanss DM: Steve Sathany VP/Prog: Jimmy Steal PD: Tracy Cloherty Dir/Prog.: Mark Adams PD: Mark 7. Jackson PO/MD: Quenn Echols
mD: Il.l. Lo;.z- wD: Arens Madal APOMD: David Simpson APD: Damion Young NolAcy APD: Mario Devos MO: Steve Chavez e Sarour”
APD: umm-“ . 28 LUDACRIS "Aree’ MD: E-Man MD: Protty Bey Dentay LUDACRIS “Arsa’ DEBORAH COX Mot
e Be i TR v | 7 iR WNVZNorfolk, VA S ey " AN S o | nneeiin oA
el PD: Don London KRAYZIE BONE “Har” ity
KQKS/Denver-Boulder, CO KIKiHonolulu, HI KLZKALubbock, TX MD: day West XHTZ/San Diego, CA ‘ M.,""_."},. -
KFAT/Anchorage, AK PD: Cat Calling PO: Frod Rico PD: Tony Maners ! WWKX/Providence, RI OMPD: Lisa Karating (RS Ao
OM: Mark Carison MD: John E, Kage MD: Pablo Sato MD: Joakie Jomes Moss™ PD: Jorry McKesna MD: Dale Solivan gl Ofermer.
PD: Steve Kickiighter “ m 10 W 7 0-TowN ll) Gradier nz:n » MS::". woz; Dty
Do il v S # Gl KBAT/Odessa-Midland, TX | * 17" s S i
VLY o KXUU/Denver-Boulder, CO | \vme monoluly, HI L R s 2 Lo WLLO/Tampa, FL
PD: Brian Michel L0 OUEEN PEN et MEEY LT At PD: Ortsnde
FABOLOUS F/NATE 006G ~Deny” Interim PD: K.C. ERICK SERMON ~Music' KMEL/San andm, CA APD: Scantman
Lt e e W s e iy Vg Mion e o
NPoRAG s e T S T KXHTMemphis, TN KKWO/Okiahoma City, 0K 7 LA e AFOMD: Marsma Snido ?
O LAt KPRRA/EI Paso, TX ANy pucLestang PO: Stave English 4 ALICIA KEYS Falin™ {ELFY BROG A ISLEY Contagou®
e OM/PD: John Candelaria e ?‘Mﬁk "Ig Clace 184, R KELLY “Fonti :('?H:ﬂu“?: Az
APD: i “Projects® o
WZBZ/Atlantic City, NJ wo: {i’ “LE;_IH!M KBXX/Houston-Galveston, TX m":x'm :‘E?ﬂ':::de' e KYLO/San Francisco, CA NO: D-Weyse Chave:
PO o o - 2PAC "Uar o KHTNMerced, CA DN ";"',‘s'{'“"",’mg ﬁ!‘,sm — VP/Prog.: Michas Martin 1 COOC00CAL Projec
B APD: i A e e e g SRR Uit
A lams
el WBTI/RL Myers, FL KTHT Hovsion-Galveston, TX | 421 ee L R e A KBLLTorLongiew, TX
o irhyion e " | B N, A - -
9 LW A 1 NELLY “Batter b JIMMY COZIER “She's”
L WJHMW/Orando, FL privec g e i oo Lt Obispo, G | E 2% e
KISV/Bakerstield, CA WPOW/Miami, FL ndo, AROMO: I8l /1M 80t 3 ST
P Bob Lews WCKZ/Ft. Wayne, IN LN L ] : OiDgs.: Je Aoberts ¥ T e 0 o o WPGC/Washington, 0C
APOMD: Pleazo PD: B.J. Stests ED:drisaiWaltase PD: Stevie DeMann “Ba” NIVER oss™ ; h
WVEA “Mens” APO/MD: John Fozz W r'fﬂ"m%mn T MD: Jay Love LUDAGRS A PD: Jay Sievers
e B S S Sscramatn, CA B S
WERQ/Battimore, MO %mw : PO: byron Kemnedy e o
PU: Oin Sarmmers WABT/Jacksonville, FL AL S o e KUBE/Seattie-Tacoma, WA | KOGS/MWichita, KS
e WKL Wy | 77 NG o e e o e o it
11 LUDACRIS "Arma® PD: Phil Becker 3 JAGGED EDGE “Perty” No Adds #. DIDDY... “Bad” m hlh it ".Dh"sé'v' E(:Loulgrlll_rsm
2 MAXWELL "Litetime’ MD: Weass! S SIS00 “Oence”
pal Y WXIS/Johnson City, TN KCAQ/Oxnard-Ventura, CA WOCQ/Salisbury, MO ] mssv FLLIOTT ~Minite" 4 Ny e
WBHJ/Birmingham, AL PO: Biade Michaels POMD: Erika Garite PD: Wookis
ooy o P o e - ot s ot o
vy PO: E. Cortis ” 3
1 g e AP e B o JEe— Bl
18 GINUWINE “Oiferenc” MD: Travis Lm ! m'ﬁéb"'é'fm- memh':s.
EATSOAT Lov 2 LUOACRIS ‘e . KLUG/Las Vegas, NV Woor
18 BLiN008 DO%k... Wama PD: Cat 71Total
e APD: Wike Spencer KKUU/Paim Springs, CA KUUU/Sah Lake City, UT Gaopiit]
WJMN/Baston, MA KSEQ/Fresno, CA wO: 4. Ky PO/MD; Patie Morans OM: Kayven eties 71Current Reporters
Sl PD: Tommy Dol Al Ao 50 LUOACAIS “Arw® MD: 2a¢ Davis 71 Current Playlists
Statien Myr.: Caditiac Jack MD: Jo Jo L 1 MSSY ELLIOTT “Minute' 44 CASE “Friend” 2 MISSY ELLIOTT “Minits
APD: Donais D'Heren 17 '\wm.!:zu‘ SRR e %% Contagious” JUVENLE ',8:'-,
: Micholle h B Y LUDACHS
"'n'%ﬂm | KHTE/Little Rock, AR MYSTIC " LR mumg CHR/Rhythmic (1):
WJMHGreensbora, NC N P o KKFR/Phoenix, AZ KBBT/San Amonio, TX B
WBBM-FM/Chicago, IL DMEC [Srien](eatioe § LDACRS Aewr PD: Bruce 5L Jomes PO 4., Gammlez
e e lzn. h KEYS oo 1 R PALE e » ul?mmmm N Rowmer
Fl 16 JVEWLE S VN e oo I Uooer o hase
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BY MEDIABASE~ America’s Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 7/13/01.

Artist Title (Label) LW Familiarity Burn D Familiarity Burn
JAGGED EDGE Where The Party At?(So So Def/Columbia) 412 4.02 82% 8% 4.21 79% 6%

EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 4.10 413 97% 24% 4.07 97% 25%

USHER U Remind Me(LaFace/Arista) 4.03 4.01 81% 9% 4.04 80% 9%

112 Peaches & Cream(Bad Boy/Arista) 4.01 4.08 95% 20% 4.08 96% 18%

NELLY Ride Wit Me(Fo’ Reel/Universal) 3.95 3.93 99% 45% 3.95 99% 47%

ST. LUNATICS Midwest Swing(Fo’ Reel/Universal) 3.94 3.89 78% 11% 4.03 76% 9%

RAY-J F/LIL’ KIM Wait A Minute (Atlantic) 3.94 4.01 68% 11% 3.97 65% 10%

CRAIG DAVID Fill Me In(Wildstar/Atlantic) 3.92 3.92 54% 8% 3.95 54% %

JA RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) 3.92 3.94 97% 40% 3.96 97% 41%

BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.91 3.89 70% 11% 3.97 68% 10%

D 12 Purple Hills(Shady/Interscope) 3.91 3.90 10% 10% 4.04 69% 1%

CITY HIGH What Would You Do?(Interscope) 3.89 3.93 94% 31% 4.00 94% 28%

MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3.88 3.86 97% 32% 3.81 97% 34%

JOE F/MYSTIKAL Stutter(Jive) 3.88 3.90 97% 44% 3.84 97% 45%

R. KELLY Fiesta(Jive) 3.81 3.81 89% 25% 3.81 88% 24%

LIL’ MO Superwoman(Eastwest/EEG) 3.80 3.85 79% 17% 3.89 7% 15%
TOYA | Do(Arista) 3.78 3.70 55% 9% 3.81 51% 7%

SNOOP DOGG Lay Low(No Limit/Priority) 3.76 3.78 85% 23% 3.75 83% 23%
TYRESE | Like Them Girls(RCA) N 3.80 84% 17% 3.72 82% 17%

JA RULE | Cry(Murder Inc./Def Jam/IDJMG) 3.67 3.13 88% 24% 3.70 87% 24%
JANET Someone To Call My Lover(Virgin) 3.65 3.65 80% 15% 3.57 79% 17%

ERICK SERMON F/MARVIN GAYE Music(/nterscope) 3.62 3.712 62% 12% 3.45 56% 14%

AALIYAH F/TIMBALAND We Need A Resolution (BlackGround) 3.61 3.60 76% 15% 3.62 13% 16%

CHRISTINA AGUILERA/LIL’ KIM/MYA/PINK Lady Marmalade (Interscope) 3.56 3.50 99% 57% 3.49 100% 60%

DESTINY’S CHILD Bootylicious(Columbia) 3.5 3.45 99% 30% 3.64 98% 29%

3LW Playas Gon' Play(Epic) 3.50 3.51 91% 27% 3.53 90% 27%

JESSICA SIMPSON Irresistible(Columbia) 3.46 3.54 89% 25% 3.51 91% 26%
JENNIFER LOPEZ I'm Real(Epic) 3.34 - 60% 12% 3.34 58% 1%

LIL ROMEO My Baby(Soulja/Priority) 3.33 3.46 86% 32% 3.43 84% 30%

MARIAH CAREY Loverboy(Virgin) 2.99 3.09 80% 25% 3.02 80% 25%
Total sample size is 504 respondents. Total average favorability estimates are based on a scale of 1-5. (1 =dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available tor local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Netwarks.
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A RULE F/LIL’ MO AND VITA Put It On Me(Murder Inc./Def Jam/IDJMG) AMEL LARRIEUX Glitches (Epic) 7/17/01
: Ao ” . BRIAN McKNIGHT Love Of My Life (Motown/Universal)
LIS S LI’ WAYNE Shine (Cash Money/Universal)

LUDAQRIS §outhem Hospitality (Def Jam South/IDJMG) LUCAS PRATA Wanna Get Witcha (Universal)
QB FINEST F/NAS Oochie Wally(Columbia) MusIQ Girl Next Door (Def Soul/IDJMG)
— - R. KELLY Feelin’ On Your Booty (Jive)
CASE Missing You(Def Soul/IDJMG) RES Sittin’ Back (MCA)
OUTKAST Ms. Jackson (LaFace/Arista) TANK Slowly (BlackGround)
K-Cl & J0OJO Crazy(MCA) Listen now to these and other hot/new releases on
OUTKAST So Fresh, So Clean(LaFace/Arista) Music Meeting, the industry's No. 1 online destination

for new music.www.rrmusicmeeting.com

JAY-Z | Just Wanna Love U...(Roc-A-Fella/IDJMG)

DR. DRE The Next Episode(Aftermath/interscope)
LUDACRIS What’s Your Fantasy(Def Jam South/IDJMG)
JAGGED EDGE Promise(So So Def/Columbia)

MYSTIKAL F/NIVEA Danger (Been So Long) (Jive)

DMX Party Up (Up In Here) (Ruff Ryders/IDJMG)

JA RULE F/CHRISTINA MILIAN Between... (Murder Inc./Def Jam/IDJMG)

OLIVIA Bizounce(J)
SHAGGY Angel(MCA) /
NELLY Country Grammar(Fo’ Reel/Universal) o e :
: | WILLA FORD VISITS R&R ' -
NELLY E.I.(Fo’ Reel/Universal) Lava/Atlantic recording artist Willa Ford recently dropped by R&R. On her debut single,
JUVENILE Back That Thang Up(Cash Money/Universal) she sings I Wanna Be Bad” and here she is doing just that with R&R Charts Manager

Kevin McCabe and CHR Editor Tony Novia.




WKTU/New York

Clear Channel

(212) 649-5300

Blue/Gerommo o

12+ Cume 2,469,900 O S

PLAYS

LW TW  ARTIST/MITLE 61 {000)
68 62  NELLY/Ride Wit Me 76818
68 58  TAMIA/Stranger In My Ho sse 71862
64 58  BLUCANTRELLMt Em Up Styte 71862
70 49 SAMANTHA MUMBA/Baby, Come Over 60711
51 45  LIOWEL RICHIE/Angs! 55755
44 43 GIGID'AGOSTINOA™ Fly Weh You 532/7
37 42 DABUZZAetMelove You 52038
31 40  DARUDESandsiorm 49560
37 36  BACKSTREET BOYSMore Than That 44604
32 36 MISSYELLIOTTiGet Ur Fraak On 44604
41 36 IAN VAN DAHL/Gwetwm [ The Sky 44604
25 32 DEBORAH COX/I N Ly 39648
31 29 JANET/Somwane To (el 35991
33 28 DESTINY'S CHILD/Bexiiees 34692
28 26 SCLUB 7/%eves Had A Orsam 32214
30 25 AGUILERMLIL'KIM A ady Mermalade 30975
31 25 AZULAZULAaBomibe 30975
21 22 SARINAPARISAook AtUs 27258
23 21 MODSOAady (Hear ) 26019
26 2% USHERAIRemind Me 26019
27 19 OAFT PUNK/GneMoxe Time 23541
17 18 JANET/ANFot You 22302
9 18 TAMIWTeilMe Who 22302
19 15 CITYHIGHMWhat Would You Do? 18585
1 15 O-TOWN/AI Or Nothing 18585
18 14 ALICE DEEJAY/Bcttes Oft Alone 17346
15 14 MADOWNAASUSC 17346
20 14 DIGITAL ALLIESWithout You 17346
14 14 JENNIFER LOPEZALet's Get Loud 17346
13 13 AMBER/Sexual {Ls0a Dv) 16107
13 13 TONIBRAXTONMe Wasn't Man 16107
11 13 MYA/Case Of The Ex 16107
16 13 SIMPSON W/ANTHOWNY/There You Were 16107
12 12 JENNIFER LOPEZN You Had My Love 14868
11 11 AALIYAH/Try Again 13629
10 11 RICKY MARTIN/She Bangs 13629
10 11 PINKMost Guls 13629
17 11 WILLAFORD/l Wanna Be Bad 13629
15 11 TYRESE/ Like Them Girts 13529
23 10 NSYNCFPop 12380

WOHT/New York
Emmis

(212) 228.9797
Cloherty

12+ Cume 2,482,000

CHR/Rhythmic Playlists

FINO COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE

USHER/U Remund Me

112/Peactwe & Cream

FABOLOUS FNATE DOGG/Can’t Dany H

LIL MO/Sepesoman

THREE THE HARD WAY/Let's Get It

JAGGED EDGE/Whesa The Party At

ERICK SERMOMMuns

AALIYAHWe Need A Resslutisn

PHILLY'S MOST WANTEDvPigase Ben't Mind

MISSY ELLIOTTiLick Shots

VIOLATOR F/BUSTA. /What itis

FAITH EVANSTCARL /Can't Bowe

112/Dance With Me

MISSY ELLIOTT/One Menute Man

LUDACRIS/Asea Codes

RAY-MWait AMinute

DESTINY'S CHILD/Bootykessus

P.0IDDY Bad Boys For Life

SHYNEF/B LEVY/Bonwug & Styne

JENNIFER L OPEZ/Ym Reat

MISSY ELLIOTT/Get Ur Freak On

R KELLY Faeln’ On Your

JADAKISS Pr.t Your Hands Up

JIMMY COZIER/She's Al Got

EVE FAGWEN STEFANA el Me Biow Ya M.t

GINUWINE/D#erences

JARULE/ Cry

BEANIE SIGEL/Bearne (MackB** ")
Sumttn

2PACALattey 2 My Unborn
UL'JON /BaBa

DUTCH & SPADEM You Want tt
JADAKISS/We Gon’ Make It

R KELLY/Festa

ST LUNATICSMistesi Svng
BATHGATE/Bump That
ATHENA CAGEMey Hey
JAY-ZRzz0 (H O.VA)
HITEK/Roend & Round

61 {000)
76516
73260
718632
70004
68376
65120
65120

KPWR/Los Angeles
Emmis

(818) 953-4200
StealfYoung/E-Man
12+ Cume 1,804,700

PLAYS

LW TW  ARTIST/TITLE

64 77  JAGGEDEDGEMWhere The Party At

79 69  EVEF/GWEN STEFANVLet Me Blow Ya Mind
69 69  SILKK THE SHOCKER/Pop Locian'

72 66  112/Peaches & Cream

67 64  CHICO & COOLWADDAMIgh Come Down
48 62  SNOOP DOGG/TYRESE AdustABaby Boy
€5 62  XZiBIT/Fron 2 Back

63 58  ERICK SERMONMusc

41 46 MR SHORT KHOP/Dollaz. Drark & Dank
45 45  EASTSIDAZALuv it

49 45 R KELLY/Pesia

25 42 FABOLOUS FNATE DOGG/Can t Deny It
42 37 LIL MOySuperwoman

3t 36  VIOLATOR F/BUSTA AMhatitls

23 3t USHERA Remind Me

33 30 D12PupeHas

28 30 LUDACRIS/Southem

27 30 RAY-JWad AMinute

28 28 MARIAH CAREYALoverboy

17 27 8 LUDACRIS Asea Codes

25 23 TYRESEILke Them Girls

17 22 ST LUNATICS Nedwest Swing

44 20 OUTKAST/SoFresh SoClean

37 20 2PAC/Until The End Ot

24 20 JARULEACry

28 18 KURUPTF/BLAGUESS Omr

17 17 REDMAN F/DJ KOOLALet's Get Duty
12 17 XZIBIT/Get Your Wafk On

13 16 P.DIDDY /BadBoysForLite

7 16 RL/SNODP DOGG. /Dol WannaRoll
41 16 SNBOP DOGGAay Low

16 14 BADAZZ F/SNOOP DOGGMWrong idea
19 13 SHAQUILLE O'WEAL/Connected

10 12 MISSY ELLIOTT/One Minute Man
14 10 HITEKRound & Round

16 9  THALIKS/The Best You Can

6 7 JAY-ZChange TheGame

5 6  D12AntNuttm But

5 6  JUVENILE/SetrOtt

8 6 NELLY/RideWitMe

6t {000)
64526
57822
57822
55308
53632
51956
51956
48604
38548
37710
3770
3519
31006
30168
25978
25140
25140
25140
23464
22626
19274
18436
16760
16760
16760
15084
14246
14246
13408
13408
13408
1732
10894
10086

8380

7542

5866

5028

5028

5028

WBBM/Chicago
Infinity

(312) 944-6000
Cavanah/Bradley

12+ Cume 1,387,100
PLAYS
LW TW  ARTIST/MITLE
90 91  112/Peaches & Cream
86 86  EVEF/GWEN STEFANULet Me Blow Ya Mind
85 82  CITYHIGH/What Would You Do?
38 75 LI ROMEOMy Baby
44 75  USHERA Remind Me
31 68 JOEFMYSTIKAL/Stutter
85 59  DESTINY'S CHILD/Bootykcious
83 57  OUTKAST/SoFresh SoClean
81 57  TRICK DADOY/Take ht To Da House
48 51 O-TOWN/AIOr Nothng
47 46 JANET/Someone ToCall
43 45  AALIYAHAVe Need A Resolution
23 45  TYRESEN Lke Them Gris
47 43 MARIAH CAREYAoverboy
30 38 R KELLYFiesta

9 37  JAGGEDEDGEMWhere The Party At
44 37 NELLY/Ride Wi Me

« 34 AN VAN DAHUTastes In The Sky
27 33 K<CI& JOJO/Crazy
42 33 WILLAFORD/1 Wanna Be Bad
29 31 CRAIGDAVID/FiMeIn
23 25 EVEMWho'sThatGrl
37 23 LM
30 19 AGUILERALILKIM /Lady Marmalade
23 19 S1S500/Dance For Me

4 19 RAY-MWat AMinute
18 18 MISSY ELLIOTT/Get Ur Freak On
15 18 JANEV/ANFor You
13 17 JENNIFER LOPEZN'm Real

7 16 MISSYELLIOTT/One Mnuts Man
28 15 DR DRE/The Next Eplsade
25 15  EDEN'SCRUSHove This Way
13 14 DESTINY'S CHILDVSunavor
13 14 MYA/Case Of The Ex.
10 13 QUTKASTAMs Jackson
12 12 JARULEAIL'MO ./Put tOn Me
14 11 JAY-2/1 just Wanna Love

8 11 MONICAJust Another Girl
17 11 NSYNCPop
12 11 D12/Purple Hits

o6

61 (000}
58877
56642
53054
48525
48525
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KMEL/San Francisco
Clear Channe!

{415) 538-1061
Martin/Snider

12+ Cume 731,300

ARTIST/TITLE

JAGGED EDGE/Where The Party At
ERICK SERMONMusc

112/Pseches & Cream

R KELLYAesta

USHER/ Rermind Me

KURUPT FNATE DOGG/Betund The Vvalls
MISSY ELLIOTT/One Minute Man
MUSIOA ove

SKOUP DOGG/TYRESE Alust A Baby Boy
MISSY ELLIOTT/Get Ur Freak On

EVE FAGWEN STEFANI/Let Me B Ya Mind
RAY-J/Wast A Minute

ALICIAKEYSTaln’

JIMMY COZIER/She’s Al Got

UL MO/Superwoman

CASEMsSsing You
OUTKAST/SoFresh, So Clean

SUNSHINE ANDERSOM Heard it Al Before
JARULEA Cry

JENWIFER LOPEZN'm Real

112/i1's Over Now

2PAL/Unti The End Ot
FAITHEVANS/ICARL  /CanBelieve

Low
JARULELIL MO Put tOn Me
KURUPT F/BLAQUEN'S Over
MUSIG/Just Friends (Sunny)
JILL SCOTT/A Long Walk
BAD AZZ F'SNOOP DOGGMrong ldea
FABOLOUS FNATE DOGG/Tan Deny it
TYRESEA Lia Them Grris
MARY J, BLIGEFamily Affair
CRAIG DAVIO/Fil Me in
KRAYZIE BOVEMard Time Hustin'
LUDACRIS/Area Codes
P. DIDDY.../Bad Boys For Life
KOTFEE BROWN/After Party
MYSTIKAL FNIVEA/Danger (BeenSo. )
VIOLATOR F/BUSTA /Whatttis
FOXY BROWNOh Yeah

©
-
~
®

KMELJAMS

61 (000}
24850
24150
23100
22050
21000
19950
18200
18200
16450
16100
15750
15400
14350

KYLD/San Francisco
Clear Channe!
(415) 356-0949
MartinArcher

12+ Cume 956,300

PLAYS

Lw TW  ARTIST/TITLE

71 75  112/Peaches & Cream

68 70  LILUMOY

50 70  JENNIFERLOPEZA'm Reet

64 69 R KELLYfFlesta

55 67  MISSYELLIOTT/Get Ur Freak On 32428
63 66 TOYAMDo 31984
23 43 BLUCANTRELLA ‘Em Up Style 23232
43 47 JAGGED EDGE/hzre The Party At 22148
39 44 USHERA Remnd Me 21296
53 43 KURUPT F/NATE DOGG/Betwnd The Walls 20812
33 40 DI2PurpleHis 19360
9 40  RAY-JWatAMmew 19360
37 40 2PAGUntd The End Of 19360
53 38 EVEF/GWENSTEFANA MeBiow YaMind 18392
27 35 KUMBIAKINGS/Say it 16940
19 34 MISSYELLIOTT/One Minute Man 16456
26 29  DESTINY'S CHILD/BoctylCious 14036
31 29 TYRESE/ Ls Them Girls 14036
23 29 LI ROMEDM Baby 14036
25 26  CITY HIGHWWhat Weuld You Do? 12584
29 26 JARULEACry 12584
26 25  NELLY/Ride Wit Me 12100
47 25  SNOGP DOGGA2y Low 12100
22 22 OQUTKAST/So Fresh, So Ciean 10548
20 2% JARULEAIL MO /Put R OnMe 10164
14 20  A7/Pace Of Heaven 9860
7 19 KURUPT F/BLAQUEAT'S Over 9196
20 18 19270 Over Now 8712
21 14 GIGID'AGOSTINGHTT Fiy With You 6776
17 13 SNOOP DOGG/TYRESE JJust A Baby Boy 6292
8 12 SOUL DUJOURMEre Vie Go 5808
8 10 DR ORE/The Next Epsode 4840
4 10 SARINAPARIS/Just About Enough 4840
12 10 BECCA/You Make M Feel 4840
4 10 DARUDE/Sandstorm 4840
12 9 MADISON AVENUEDon't Call Me Baby 4356
2 9 NIVEADon'tMess With 4356
16 9 JANET/Someone To Ca 4356
6 8 MYA/CaseOf TheEx 3872
18 JESSICASIMPSONrresstible 3872

WJMN/Boston
Clear Channel
{781) 663-2500
McCartney/0 HeronWilliams
12+ Cume 924,600

ARTIST/TITLE

112/Peschae & Croom

EVE F/GWEN STEFANUL et Mg Blany Ya Mind
MISSY ELLIOTT/Get Us Freak On
BLUCANTRELLMI Em Up Style
PRODUCT G&BCiuck Cluck
JAGGED EDGEWhere The Party At
R KELLYfesta

JENNIFER LOPEZ'm Real

MISSY ELLIOTT/One Minus Man
TYRESE/ Like Them Gtk
USHER Remnd Me
CHRISTINAMILIAN/AM To PM
2PACAJNYI The End Of
CITYHIGHWhat Woud You Do?
WYCLEF JEANarfest Gontizman
K-Cl & JOQ/Crazy

e
DESTINY'S CHIL DBastyicous

JARULEAIL' MO /Pyt 1t On Me
JOE FMYSTIAL/Stutier
JUVENILE/Back That Thang Up

0B FINEST F/NAS/Doch Wally

DA BRAT F/TYRESE/What'chu Lie
EVEWha's That Girt

DMX/Party Up{Up In }
FUNKMASTER /NELLY/Come Over
NELLY/Country Grammas

DR DRE/The Next Epssade
3LW/NO Maore (Baby. )

MONTELL JORDAN/Get 1t On.. Tone
EMINEMDrug Batad

RUFF ENDZ/No More

NELLYE S

VIOLATORF/BUSTA. /hat It s

61 {000)
40232

WPGC/Washingion, DC
Infintty

(301) 918-0955
StevensMitchem

12+ Cume 775,900 [ iatd
PLAYS
LW TW  ARTIST/TITLE
48 85  ALICIAKEYSFain'
58 63 112/Peaches & Cream
57 6% ERICK SERMOMMusIC
54 61 MISSY ELLIOTT/Get Ur Freak On
52 54 USHER/URemind Me
37 5 JENNIFER LOPEZ/'m Real
35 50 MISSYELLIOTT/One Maute Man
49 50 JILL SCOTT/The Way
45 42 JAGGED EDGE/Where The Party At
36 4 INDIA ARIE/Brown Slan
35 34 DONNIE MCCLURKINWe Fall Down
- 29 MAXWELIA tetime
20 26 TANK/Siowly

23 24 » LUDACRIS/Area Codes

18 24 JAY-Z/1 Just Wanna Love

23 23 P.OVDDY. /Bad Boys For Litg

16 22 JARULEAIL MO /Puth OnMe
27 21 DESTINY'S CHILDBootylsous

15 20 LI'JON /BaBa

22 20 You

4 19 ISLEYBROS/R ISLEY/Contsgious
29 19 TANKMavbe | Descrve

19 18 A KELLY Festa

19 16 AALIVAHMe Need A Resclution
2116 LU

4 15 BEANIE SIGEL/Bearwe {MackB"* )
27 15 JARULENCry

< 15 JAV-Zizo(HOVA)

7 14 JANET/Sormeone To Cal

16 13 DEBORAH COX/Absokstely Nol

11 13 SUNSHINE ANDERSONMeard It Al Before
- 11 CHUCK BROWN/Play Your Game

8 11 DI2Pupletils

9 11 ST LUNATICSMidwest Suang

11 MARYJ BLIGEfFamily Affair

EVE FAGWEN STEFANILet Me Blow Ya Mind
8 10 OUTKASTMs Jackson
4 9 » HITEK/Round & Round
7 9 LUDACRIS/Southem Hosprakty
18 9 MUSIQAowe

PGC

61 (000)
24960
24192
23424
23424
20736
19584
19200
19200
16128
15744
13056
11136

MARKET #10
KBXX/Houston-Galveston

Radio One 'l. 979m
{713) 623-2108 Ly
Powell
12+ Cume 648,100
PLAYS
LW TW  ARTIST/TITLE
63 68 R KELLY/Hesta
58 65  EVEF/GWEN STEFANIL et Me Blow YaMind
58 63  WRECKSHOP FAMILY/Power Up
61 61 112/Peaches & Cream
61 61  USHERAU Remmd Me
42 52 D12PumpieHils
64 52 LILM
47 49 MISSY ELRIOTT/Get Ur Freak On
47 49 JUVENILE/Set i Off
53 48 TANKMaybe| Deserve
30 47 8 LILfUP/ Can Do That
44 47 RAY-WWatAMnute
44 46 JAGGED EDGEMWhere The Party At
39 41 DESTINY'S CHILDvBoohAcious
40 40  ALICIAKEYSFaln'
40 40  JENNIFER LOPEZAY'm Real
30 37 8 LUDACRIS/Area Codes
34 36 LIUQ/Back Back
42 34 STLUNATICSMitwest Swng
51 30  LiL'ADMEOMy Baby
36 28 CRAIG DAVIDFiMeIn
21 26 JAHEIM/Just In Case
8 26 ISLEYBROS/R ISLEY/Contagious
33 23 LwW/Playas Gon' Play
20 19 UILJON /BaBa
9 16  ERICK SERMONMusIC
14 13 MARIAH CARE YA overboy
12 13 JOEFMYSTIKALStutter
12 12 AALIYAH/Try Agan
10 12 JIMMY COZIER/She's AltI Got
9 12 THREE THE HARD WAYALet's Get It
10 12 LUDACRIS/Southern Hogprialty
7 12 REDMAN F/DJKOOL/Let's Get Dty
10 11 TONIBRAXTONHe Wasn't Man
5 11 MISSYELLIOTT/One Munute Man
4 11 P.DIDDY. /Bad Bays For Lite
10 10 JAY-ZA Just Wanna Lave...
10 10 RUFF ENDZMNo More
7 10 SANTANAF/PRODUCT. Mara Mara
8 9  CITY HIGHMWhat Would You Do?

61 (000)
29512
28210
27342
26474
26474
22568
22568
21266
21266
20832
20398

KTHTMouston-Gatveston
Cox

(713) 9631200
Allen/Sana G
12+ Cume N/A
PLAYS
w Tw
97 95

ARTIST/TITLE

JUVENILE/Set Ot

LIL O/Back Back

MISSY ELLIOTT/Get Ur Freak On
EVE FAGWEN STEFANIALet Me Biow Ya Mind
R KELLYFesta

LI ROMEQMy Baby
WRECKSHOP FAMILY/Poer Up
112/Peaches & Cream

JAGGED EDGE/Where The Party At
ALICIAKEYS/Fain

LiL' MO/Supervoman

TOYA1 Do
AALIYAH/We Need A Resolution
D12/Purpie Hils

JENNIFER LOPEZ/'m Real

ST LUNATICSMigwest Svang
RAY-JWan A Minute

USHERA Remand Me
JANET/Someone To Call,

0B FINEST FNAS/Dochie Wally
AGUILERALIL KiM. Lady Marmalade
CITY HIGH/What Wou:d You Do?
JARULEALIL MO /Pyt 1 On Me
JANET/AI For You

NELLY/Ride Wit Me
OLIVIABzounce

LUDACRISHo

DESTINY'S CHILD/Survivor
MISSY ELLIOTT/One Minute Man
JAGGED EDGE/Promese
PROJECT PAT/Chickenhead
VIOLATOR F/BUSTA /What ltis.
OLIVIA/Ase U Capable

MARIAH CAREY/Loverboy

UIL BOW WOW/Ghetto Girts
SIS00/Dance For Me

OESTINY'S CHiLD/Bootyicious:
ALICE DEEJAY/Better Off Aione
MYSTIKAL/Shake YaAss

DR DRE/The Next Eprsode

&l (000)

L L L L L L L L L R R R R R R R R R R R N PR R R R R R R R-F-1

WBTS/Atlanta

Cox

(404) 897-7500

0'8rian/Miles

12+ Cume 422,200

PLAYS

LW TW  ARTIST/TITLE 6) {000)
99 99  112/Peaches & Cream 18315
96 96  CITY HIGH/What Would You Do? 17760
91 89  EVE F/GWEN STEFANI et Me Biow Ya Mand 16465
92 87  MISSY ELLIOTT/Get Ur Freak On 16095
90 84  AGUILERAVLIL KIM Aady Marmatade 15540
44 58  DESTINY'S CHILDBostybeious 10730
52 53 D12/Purple 9805
48 52  JAGGED EDGEMWhere The Party At 9620
52 52 TOYA1Do 9620
50 52  TRICK DADDY/Take It To Da House 9620
56 48 R KELLYFesta 8880
23 47  CRAIG OAVID/FiIl Me In 8695
34 45 USHERAIRemind Me 8325
26 44 JANET/Someone To Call . 8140
26 42 JESSICASIMPSOW!rresstible 7770
44 41 2PAC/Until The End Ot 7585
47 39  BLUCANTRELLM:t Em Up Style 7215
45 35  LILROMEOMy Baby 6475
41 31 3twiPayas Gon' Play 5735
11 28 LUDACRIS/Asea Codes 5180
15 27 LIL'NOQ/Superwoman 4995
11 23 RAY-JWatAMmute 4255
22 23 SHAGGY/Anpet 4255
26 22 CRAZY TOWNBunestly 4070
19 21 JARULEAIL MO. /Put it On Me 3885
18 21  LUDACRISAWhat's Your Fantasy 3885
25 21 DESTINY'S CHILDUumpn' Jumpn’ 3885
23 20 DREAM/MHeLoves UNot 3700
34 20 NELLY/Rde Wit Me 3700
18 20 K-Cl& JOJO/Crazy 3700
22 20  MONICA/Just Another Girl 3700
29 19 JOE FMYSTIKAL/Stuttes 3515
22 18 JARULEF/C MILIAN/Between Me And You 3330
20 18 PINK/You Make Me Sick 3330
36 18 QBFINEST FANASOuchie Wally 3330
22 11 OUTKASTMs Jackson 3145
12 16  EVEMNo's That Gl 2960
17 16 CHRISTINAAGUILERA/Come On Over. 2960
13 16 JAY-2A1 Just Wanna Love 2980
16 15  JAGGED EDGE/Let's Gel Martied 2778

WPOW/Miami
Beasley

(305) 653-6796
Curry/Mix

12+ Cume 669,100

ARTIST/TITLE

LI MOrSupervioman
112/Peaches & Cream

RAY-LWar A Minute

GIGI D'AGOSTINOA'N Fly With You
R KELLY/Resta

ANGIE MARTINEZA e At Jimmy's
TRICK DADDY,Tm A Thug
JAGGED EDGEWhere The Party At
MISSY ELLIOTT/Get Ur Freak On
BUCKWHEAT BOYZ/Peanut Butter
JESSICA SIMPSON/Iresust e
DESTINY'S CHILD/BootyWsus
LI’ ROMEO/My Baby
D12/Purple His
AGUILERALIL'KIM  Aady Marmatada
ALICIAKEYSFaln'

CRAIG OAVIO/Fill Me In
MADONNAMWhat It Feels

IAN VAN DAHL/Casites In The Sky
DARUOE/Sandstorm
JAY-Z/1 Just Wiand Love
FRAGMIVEwnyiTe You

OR. DRE/The Mext Epmede:
AZZDO DA BASS/Doom's Night
TRICK OADDY/Take t To Da House
DARUDEFee) The Beat

EVE F/GWEN STEFANVLet M Blow Ya Mind
QB FINEST FANAS/Ooche Wally
WISEGUYS/Start The Commotion
JARULEAIL MO /Put it On Me
ERICK SERMON s

ALICE DEEJAY/Betier Off Alone
MODJOA ady (Hear )

MISSY ELLIOTT/One Minute Man
MYSTIKAL FANIVEA/Dang2t (Been So )
OAFT PUNK/One More Time
MALINABY Your Sde

6 {000)
28454
25678
24984
22555
22555

KUBE/Seattie-Tacoma
Ackerley

(206) 285-2295
Hart/Powers/Pilat

12+ Cume 433,200

PLAYS

LW TW  ARTIST/TITLE

73 77 EVEFAGWEN STEFANIA et Me Blow Ya Mind
75 15 112/Peathes & Cream

9 74 D12PupleHils

9 72 CRAIG DAVID/Fill Me in

§6 60  AGUILERAMLIL KIM Aady Marmaiade
6U 54 JAMET/ANFor You

46 53 CITY HIGHWhat Wouid You Do?

50 50  JENNIFER LOPEZA'm Real

48 50  TYRESE/ILike Them Gus

43 48 LI MO/Superwoman

41 45 USHERA) Rermind Me

44 MISSYELLIOTT/Get Ur Freak On
43 JAGGED EDGEMWhere The Party Al
34 RAY-JWatAMaute

33 SNOOP DOGGAay Low
LUDACR5/Area Codes

30 NELLY/Ride Wit Ne

28 3LW/Playas Gon' Play

28 MARIAH CAREYA.overboy

24 OBFINEST F/NAS/Ogchie Wally
24 JARULEAIL MO /Putii OnMe
23 JOE FMYSTIKAL/Stutter
LUDACRIS/Southern Hospitaity
20 KURUPT F/BLAQUEM's Ower

19 K& JOJCrazy

18 TOYMDo

16 ALICIAKEYSFalin’

16 OLIVIAV/Are U Capabse

16 P.0I00Y. /Bad Boys For Lite

w
@«
-

10 DABRAT F/TYRESE/MWhat'chu Like

10 & MISSY ELLIOTT/One Minute Man

10 JARULEF/C MILIAN/Betwsen Me And You
8 JAY-2A Just Wanna Love
COMMDN/The Light

JAY-2/Big Pimpar’

SHAGGY/Angel
GINUWINE/Ditferences

Gl {000}
18634
18150
17908
17424
14520
13068
12826
12100
12100
11616
10890
10548
10486

8228
7986
7986
7260
6776
6776

KKFR/Phoenix
Emmis

(602) 258-6161
St James/Huero

12+ Cume 314,000

PLAYS

LW TW  ARTIST/TITLE

77 76 112/Peaches & Cream

68 73 EVEF/GWEN STEFANIA et Me Biow Ya Mind
62 71 ST LUNATICSMigwest Swing

57 68 SMOOP DOGGALay Low

29 55  XZIBITKront 2 Back

55 46  NELLY/Ride Wn Me

34 45  JAGGEDEDGE/MWhere The Party At

27 43 D12Purpis s

44 40 USHER/URemind Me

26 38 » LUDACRIS/Area Codes

22 36 R KELLYfFiesta

42 35  OBFINEST FNAS/Oociee Walty

60 34  JARULEAILMO /PutitOnMe

34 34 RAY-JWalt AManute

29 33 SNOOPDOGG/TYRESE AkustABaby Bay
28 29  ERICK SERMOMMusic

26 25  MISSYELLIOTT/Get Ur Freak On

21 23 MARIAH CAREYALoverboy

42 22 CITY HIGHWhat Viould You Do?

32 22 KURUPTE/NATE DOGG/Betund The Whels
ar 21 2PACAUNtAThe End OF

3 21 CASEMRssmg You

16 21 OUTKAST/SoFresh SoClean

16 19 JENNIFER LOPEZ''m Real

9 19 TOYAMDo

29 19 XZIBIT/Get Your Wak On

14 18 BADAZZ F/SNOOP DOGG/MWrong Idea
3 18 EASTSIDAZLuvht

14 17 EMINEMDrug Baltad

1 16 MISSYELLIOTT/One Mnute Man

19 16 LIU MO/Superwoman

25 16 LUDACRIS/Southern Hospdaity

10 14 KURUPT F/BLAQUEA's Over

13 14 P.OIO0Y. /Bad Boys For Lite

12 11 JAY-2A Jusi Wanna Love

11 11 MYSTIKAL FNIVEADanger (BeenSo )
- 10 PHILLY'S MOST WANTE D/Please Don't Mind
16 9 JOEFMYSTIKAL/Stutter

19 9 XZIBImX

7 9 TYRESEALike Them Girls

61 {000]
14440
13870
13490
12920
10450

8740
8550

8170
7600
7220

XHTZ/San Diego
Califormula
(619) 575-9090
Karsting/Solivan
12+ Cume 351,000

ARTIST/TITLE

ST. LUNATICSMstvest Sang
112/Peaches & Cream

USHER/U Remnd Me

MISSY ELLIOTT"Get Ur Freak On
JENNIFER LOPEZ'm Real
JANET/Someane To Cal

JAGGED EDGE/Where The Party At
TYRESEA Like Them Gris
P.YT/Same O Same Of

ERICK SERMBNMusic
JAHEIM/Just In Case

FAITH EVANSTTARL . /Can't Betieve
LIL MO/Superwoman

12 35 8 LUDACRIS/Area Codes

CITY HIGH/What Would You Do?
MARIAH CARE YA overboy

CRAIG DAVID/Fitl Me in

ALICIA KEYSAHaftr’
D12/Pupie His

3LW/Playas Gon' Play

KURUPT F/BLAQUEA'S Over
SHAQUILLE O'NEAL/Connecied
SNOQP DOGG/Lay Low

TOYAM Do

LIL ROMEQ/My Baby

NATE DOGG FNAS & JS/Goodkte
R KELLYAesta

INDIA ARIE/Browm Skin
QBFANEST F/NASochie Waly
KRAYZIE BONE/Mard Time Hustin'
LIL BOWWOW . /Puppy Love
AGUILERAALIL KIM. /L ady Marmalade
BLUCANTRELLMit 'Em Up Style
JESSICA SIMPSON/breststible
KOFFEE BROWN/Weekend Thing
SISQ0/Dance For Me

THA LIKS/The Best You Can
ATHENA CAGEMHey Hey
VIOLATOR F/BUSTA. /what It is
LUDACRIS/Southern Hospitsiity

w22

61 {000)
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LAAS® yuly 13, zoo1

112 Peaches & Cream (Bad Boy/Arista)

JAGGED EDGE Where The Party At? (So So Def/Columbia)

LIL’ MO Superwoman (EastWest/EEG)

MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG)

R. KELLY Fiesta (Jive)

EVE f/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG)
USHER U Remind Me (LaFace/Arista)

ERICK SERMON Music (/nterscope)

JENNIFER LOPEZ I'm Real (Epic)

RAY-J Wait A Minute (Atlantic)

DESTINY’S CHILD Bootylicious (Columbia)

VIOLATOR {/BUSTA RHYMES What It Is (Violator/Loud/Columbia)
D12 Purple Hills (Shady/Interscope)

BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista)

LUDACRIS Southern Hospitality (Def Jam South/IDJMG)

TOYA | Do (Arista)

[ P QP T QT Qe G g s
SNONNAEWN="ODWONDOG E&WN -

EVERY GUY LOVES MARIAH

18 TYRESE | Like Them Girls (RCA) | Recently in New York, a bunch of lucky men in the industry were able to hear the
19 SNOOP DOGG/TYRESE Just A Baby Boy (Universal) § latest project from Mariah Carey. All That Glitters will be released later this summer.
20 NELLY Ride Wit Me (Fo'Reel/Universal) r Pictured here are (back row, l-r) KPWR/Los Angeles APD Damion Young, Carey, Gary
21 LIL' ROMEO My Baby (Soulja/Priority) Spangler and Greg Lawley of Lawman Productions, Virgin Sr. VP Michael Plen and
22 LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG) % (front<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>