NEWSSTAND PRICE $6.50
Sept. 11 Tribute Hits No. 1

The events of Sept. 11 prompted Arista/Nashville’s Alan
Jackson to write “Where Were You (When the World

Stopped Turning).

_ Jackson debuted
B the moving song
g2 at the Country

| Music Awards,
and this week
it reaches No. 1
on R&R’s
Country chart.
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DECEMBER 21, 2001
The Year In Review

As this is the last issue of R&R for 2001, our editors have
gathered their notes from the....

last 12 months to come THE YEAR
In Review

up with the year’'s most
memorable moments.
Without a doubt, Sept.
11 shows up frequently,
but there are hundreds
of other events worth
remembering too. It all
begirs on the next page.
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management + marketing + sales

Holiday concerts have become all the
rage in recent years, and the showcases
are stilt in full swing this week. In her
farewell column as Sales & Marketing
- Editor, Pam Baker hops around the

country to keep tabs on the December
music scene. She also describes a very
special project that KABC/Los Angeles is
conducting that’s bound to warm the
hearts of soldiers overseas. This week’s
Management, Marketing & Sales section
also features our radio-website columnist,
Rich Carr, who announces his “Crimson
Dill” award.

Pages 10-11

Bart Tessler’s been a very busy man in the
past three months. As VP/News for
Westwood One, Tessler has been
coordinating coverage in the aftermath of
the terrorist attacks by way of the CBS,
CNN, FOX News and NBC brand names.
He describes his job, his personal
reaction to Sept. 11's events and his
outlook on business in this week’s
Publisher’s Profile.

Page 96

» Dave Reynolds appointed
VVP/Pop Promo at Universal

« Johnny Coppola becomes
VP/Crossover Promo at MCA

» Bill Cahill, Katey Byrne, John Martin,
Jeff Littlejohn, Steve Davis, Al
Kenyon earn new titles at Clear

Channel Page 3
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October Radio Revs Off 8%

M Fries expects improvements in Nov. figures

The radio industry posted en-
couraging revenue numbers for
the month of October. Business
was down 8% compared to Oc-
tober 2000, but that figure was
much better than the 14% drop
felt in September.

As it has for a year, national
business took the brunt of the
revenue decrease — it was off
15% in October, while local rev-
enues were off 6%. Certain ad-

vertising categories, among them
automobiles — thanks, in part,
to zero-percent financing — are
holding up quite well in the
fourth quarter, while others, such
as specialty retail, are suffering.

On a year-to-date basis, local
business has fallen 4%, and na-
tional is down 19%. RAB Presi-
dent/CEO Gary Fries said the
largest markets are taking the

RAB/See Page 17

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@rronline.com
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Fries noted the disap-

| "y

| with their projections. /i Mk -
pearing dot-com business

ing industry into a tizzy in  *?; 2 {-}1

that had sent the advertis-

Instead, it now appears that radio will be down
7%-8%. for about $15.9 billion in revenues. No one could have
guessed that the expected recovery from the dot-com bust pen-

@ Wall-to-wall coverage, economic
fallout may have cost industry $1 billion

This was not the year it was supposed to be. Forecasters called
for revenues to grow 7%-8% from the $17.1 billion of 2000.

And that was conservative.
Both Jim Duncan of Dun-
can’s American Radio and ; -
RAB President/CEO Gary - =
Fries zeroed in on about - :
the same figures early this
| year and were comfortable
with their projections

» 40
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THE YEAR

A Full Year Of Radio Summed Up In One Day: Sept. 11

B New FCC Chairman, commissioners
consider revamping key radio-industry rules

By Joe Howarb
R&R WASHINGTON BUREAU
Jhoward@rronline.com

Contrary to the notion that nothing ever changes in the fed-
eral government, the FCC shook up its ranks this year as three
new commissioners came on ;

board and one veteran com- |

£ missioner took over the
In REVIEW 2. chairmanship. And the new
i+ chairman wasted no time re-

vamping the place, changing
the very structure of the agency | &%
while launching reviews of ra-

the 12 months before but
reminded broadcasters that “radio is 80% a lo-
cal business, with revenue sources that defy na-
tional trends.” He added, “People who are trying to analyze ra-
dio as a traditional national medium will be surprised at the end
of the year, when they see radio’s overall

YEAR/See Page 17

Format-by-format refrospectives;
throughsot this issme

dio rules he called “dated.”
The FCC turned a sharp eye
on its radio rules in 2001, includ-
ing an examination of radio-
ownership restrictions that could
lead to a further loosening of the limits and a re-
view of its rule banning common ownership of a
newspaper and a broadcast outlet in a market. As the year drew to
a close the FCC took yet another swing at EEO rules, after a court
declared its last set of rules unconstitutional.
Republican Michael Powell became FCC
Chairman on Jan. 22, replacing Democrat Bill
Kennard. Powell had served as a commissioner under Kennard
since 1997, but as Chairman he quickly put his stamp on the
ciled in for the second half of this year would be erased in such  FCC. Powell came in with a deregulatory reputation, and his first

M. Powell

FCC/See Page 8

CHR/POP
= NICKELBACK How You Remind Me (Roadrunner/IDJMG)
CHRRHYTHMIC
«USHER U Got It Bad (Laface/Arista)
URBAN
= USHER U Got It Bad (LaFace/Arista)
URBAN AC
=« MAXWELL Lifetime (Columbia)
COUNTRY
* ALAN JACKSON Where Were You...(Arista)
AC
« ENRIQUE IGLESIAS Hero (interscope)

| HOTAC

i + CALLING Wherever You Will Go (RCA)

! SMODOTH JAZZ

} | = PETER WHITE Turn It Out (Columbia)

ROGK
« CREED My Sacrifice (Wind-up)

| acTive nocx

« LINKIN PARK in The End (Warner Bros.)

" ALTERNATIVE
= LINKIN PARK In The End (Warner Bros.)

‘H TRIPLE A

= DAVE MATTHEWS BAND Everyday (RCA)

FCC To Reshape
EEO Regulations

Stepping into the ring once
again, the FCC has proposed
another set of EEO rules for
broadcasters and cable compa-
nies. Introduced Dec. 13, the
proposed rules would require
licensees to recruit minorities for
every full-time vacancy.

Licensees would also be re-
quired to send job-vacancy an-
nouncements to all recruitment
organizations that request them
and to participate in one of a se-
lection of “nonvacancy” out-
reach programs, such as job
fairs, internships and educational
and community groups.

While these rules would require
broadcasters to file annual em-
ployment reports and place copies
in their stations’” public files, the
filing of compliance statements
would be scaled back from every
two years to only in the fourth
year of a station’s license term.

EEO/See Page 8

Ready To Take A Chance Again

M Hey, turn up the radio— Barry’s back!

By MIKE KiNosiaN
R&R AC EDITOR
mkinosox@ rronline.com

If you looked up consum-
mate professional in the dic-
tionary, enigmatic,
Brooklyn-born Bar- ¥
ry Manilow’s pic-
ture would be star-
ing back at you.

A youthful ap-
pearance and impish
demeanor belie his
56 years, yet Ma-
nilow possesses a
catalog of nonstop
hits that certainly
supports the notion
that he’s been “alive forever.”

His fan base runs the
gamut from grandmothers
to swimsuit models, from
baby boomer execs to sports
stars. Going to a Manilow
concert is similar to taking
a snapshot of America.
Black. white, young, old,

Manilow

hip and square are all rep-
resented. While the hippest
of the hipsters try to sup-
press it, eventually they’re
mouthing along to
B | songs like the infec-

{ tious “Bandstand
Boogie” or the
scads of commer-
cial jingles Manilow
has done, including
McDonald’s “You
Deserve a Break To-

day,” that have
made “the whole
world sing.”

It’s been exactly 27
years (and eight days) since
Manilow’s first single,
“Mandy,” peaked at No. | on
R&R’s Adult Contemporary
chart. What followed over
the next eight years was as
impressive a string of AC

See Page 62
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Fall Phase 2 Arhitron results from all markels: www.rronline.com

State Dept. Urges
Radio To Broadcast
PSAs On Terrorism

Secretary of State Colin
Powell has asked the broadcast-
ing industry —
particularly ra-
dio — to begin
airing State
Department- |
produced pub- |8
lic service an- |
nouncements
that ask Ameri-
cans to join in
the hunt for
Osama bin
Laden’s terrorist network and be-
come eligible for a multimillion-
dollar reward.

“For the first time, we are
rolling out an extensive domes-
tic media campaign to support
the Rewards for Justice Pro-
gram,” Powell said last week.
“This campaign will distribute
public service announcements to

PSAs/See Page 17

C. Powell
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Reynolds VP/Pop
Promo, Universal

Universal Records has elevated
Dave Reynolds from National Di-
rector/Pop Promotion to VP/Pop
Promotion. Based in New York, he
: i reports to Sr.
§ VP/Pop Promo-
i tion Charlie Fos-
o ter.
| “Daveistrulya
stellar creative
executive,” Fos-
ter said. “His
keen sense of
strategy and vi-
sion, as well as
his rich under-
standing of the
ever-changing face of Pop radio
have greatly assisted us in enhanc-
ing the careers of our artists. We are
so pleased that he is a part of the
Universal family.”

Prior to joining Universal Rey-
nolds served as MD/moming driv-
er at WQMZ/Charlottesville, VA.

REYNOLDS/See Page 13

WAOK/Atlanta To
Adopt N/T Format

WAOK/Atlanta, which had been
Gospel before going all-Christmas
earlier this month, will flip to a
News/Talk format targeting the
city’s African-American communi-
ty on Dec. 26. Tony Brown, PD of
Infinity Urban sister WVEE/Atlan-
ta, adds similar duties at WAOK,
which will take the slogan “The
Voice of the Community.”

“We are very excited about the
format change and taking WAOK

Reynolds

Creed lead singer Scott Stapp and his nonprofit With Arms Wide Open
Foundation recently presented $150,000 to New Yorkers for Children.
NYFC is raising funds on behalf of children who lost parents in the Sept.
11 attacks. The money was raised from sales of Creed's “With Arms

Wide Open.”

'GC Execs Get Expanded Roles

m Cahill, Byrne, Martin earn VP stripes in different
areas; engineers promoted to SVP posts

to new heights,” WAOK & WVEE |

VP/GM Rick Caffey said. “We feel
this is an opportunity for us to bet-
ter serve the Atlanta community by
providing a platform for important
community discussions. WAOK's
history lies in its role as the voice

WAOK/See Page 14

R&R Holiday
Schedule

R&R's Los Angeles, Nashville
and Washington, DC offices will
adopt the following schedule over
the holidays:

* The offices will be closed Mon-
day, Dec. 24 and Tuesday, Dec. 25
for Christmas and Monday, Dec. 31
and Tuesday, Jan. 1 for New Year's.

* R&R will not publish a Dec. 28
issue. The deadline for the follow-
ing issue, dated Jan. 4, is Friday,
Dec. 28.

Look for news updates
throughout the holidays via the
R&R TODAY daily fax and the R&R
ONLINE website (www.rronline.
com).

CIRCULATION:

NEWS DESK:
|.© R&R ONLINE SERVICES:
. ADVERTISING/SALES:

-

Fix

Clear Channel has pro-
moted several executives
to key posts in program- |
ming, sales, interactive
media and engineering.

« Bill Cahill has added

VP/Operations duties for | e

the Virginia Trading Area.
Cahill — who will contin-
ue overseeing the pro-
gramming of Clear Chan-
nel/Richmond and remain
OM of WTVR-FM and
Brand Manager in Roanoke and
Charlottesville, VA — will work
with VP/Programming Harve Alan
to maximize marketing, promotions
and programming synergies for the
region, which also includes Nor-
folk, Staunton and Harrisonburg.

« Katey Byrne has been promot-
ed to VP/Radio Group Sales. Exec.
VP/Radio Group Sales Erik Hel-

| e |

Cahill

lum said that Byrne will be
{ charged with cross-selling
i Clear Channel platforms
. for the Southeast region.

Byrne will remain head-
quartered in Atlanta, where
she spent five years as
GSM.

Clear Channel Radio
President/COO John Ho-
gan said, “Katey has that
rare combination of a keen
. business sense, sales cre-
ativity and charisma. I’ve known
Katey since I hired her from my cli-
ent’s media-buying desk when I
was GSM in Atlanta. I wanted her
on our team. That was over 12
years ago, and she hasn’t looked
back since. | hate to lose her as At-
lanta GSM, but ['m thrilled she’s
going to help drive group sales.”

CLEAR CHANNEL/See Page 13

Coppola Joins MCA As VP/Crossover

MCA Records has|
tapped Johnny Coppola
as VP/Crossover Promo-
tion. Based in Los Angeles
and reporting to Sr. VP/
Promotion Craig Lambert,
Coppola will oversee na-
tional radio and dance pro- [
motion for all rhythm,
crossover and dance-ori-
ented artists and releases.

“John brings a wealth of
knowledge and enthusi-
asm,” Lambert said. “His relation-
ships and executive abilities further
emphasize our commitment to our
artists and the crossover arena. It is
with great pleasure that the entire
MCA family welcomes him.”

"" RADIOC & RECORDS INC. /10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067

phane
310-788-1625
310-788-1699

310-788-1675

310-203-8727
310-203-9763
310-553-4056
310-553-4330  310-203-8450

Sk e s ik

Coppola

moreinfo @ rronline.com
newsroom @ rronline.com
jit@rronline.com

hmowry @rronline.com

—| Coppola said, “I'm very
excited to work with Craig
; Lambert, who has been a
out my career. [ see many
expanding opportunities
for MCA artists working in
the crossover arena, and |
know we’re going to enjoy
a great deal of success
with them in the months
ahead.”

Coppola joins MCA after
a three-year stint at Capitol
Records, where he held a similar
post. He began his music industry
career in 1989 at Columbia Records,

COPPOLA/See Page 14
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friend and mentor through- |
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Leymon Now Lyric St. Dir./Nat’l Promo

Lyric Street Director/Midwest
Promotion Renee Leymon has
been promoted to Director/Nation-
al Promotion. The post has been va-
cant since VP/Promotion Kevin
Herring was elevated from Sr. Di-
rector in June.

“Renee is one of the most compet-
itive, passionate and complete pro-
motion people on the planet,” Her-

ring said. “We are happy that she’s
on our team and even happier that
we can give her this opportunity to
shine.”

Leymon joined Disney’s Lyric
Street imprint in January 1998. She
previously spent four years as a
Promotion Coordinator at Arista
and Career Records.

LEYMON/See Page 14

Tenacious Moment

Members of the Epic Records executive suite paid a backstage visit

to members of Tenacious D following the group’s sold-out show at New
York's Town Hall. Posing for a picture are (I-r) ERG Chairman Dave
Glew, Tenacious D's Jack Black, ERG President Poily Anthony and
band-member Kyle Gass.
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Radio Business

CCU Radio Revs Slow Into Q1,
Say Analysts

[ Satcasters win Wall Street endorsements, shares soar

By JEFFREY YORKE
R&R WASHINGTON BUREAL CHIEF
yorke@rronline.com

Clear Channel’s revenue trends in radio and outdoor are
improving modestly, according to Merrill Lynch analysts Jessica
Reif Cohen and Keith Fawcett, who say they are encouraged that
radio advertising in New York “has improved, pacing down 10%
to 12% in December after registering declines of nearly 20% in

October and November.”

The Wall Street duo surveyed ra-
dio broadcasters and found that the de-
mand for national advertising has im-
proved modestly for prime-time TV,
but that improvement, they said, “has
not yet spilled over into national spot
radio.” The analysts also speculate that
TV got a “moderately larger lift” than
radio from auto companies’ special
promotional financing programs.

In the wake of the survey, Cohen
and Fawcett have pruned their ex-
pectations for Clear Channel’s Q4
revenues by $30 million, from a pro-
jected $2.05 billion to $2.02 billion
— compared to a street consensus
of $2.0 billion. “This translates into
a 19% decline vs. $2.7 billion last
year,” the analysts said.

They have also reduced their 2001

per-share ATCF estimate from $2.62
to $2.58. a 7% decline from $2.78
last year. The analysts forecast that
Q4 pro forma sales will decrease
12%, to $1.8 billion, and project that
EBIDTA will fall 29%, 10 $451 mil-
lion. Their ATCF per-share estimate
for Q4 is reduced from 65 cents to
61 cents.

Meanwhile, Clear Channel will
report a loss on the shares of Lamar
Advertising it sold off over the
past year to comply with Justice
Department requirements related
to Clear Channel’s purchase of
AMFM Inc. in 2000. Clear Channel

ANALYSTS/See Page 8

With 2001 Revs Down,

Duncan Hesitant To Predict 2002

The way Jim Duncan sees it, “Predictions are a fool’s game
— particularly after a year such as 2001.”” But the veteran radio
prognosticator and founder of Duncan’s American Radio has done

some forecasting nonetheless.

Last week he projected that 2001
revenue would be down 7%-8%, with
small and medium markets doing a
little bit better than larger markets.
A 7% decline from 2000 would put
radio’s 2001 total revenues at $15.9
billion.

I’s only the third time in 40 years
that radio revenues have declined:
They were down 0.5% in 1961 and
3.9% in 1991. 1992 saw a 3% gain,
but don’t hold your breath for a simi-
lar rebound in 2002. Duncan said, “My
best guess is that radio will likely de-
cline again in 2002, with either no rev-
enue growth or a drop of no more than

3%.” But he theorizes that the salary
cuts and layoffs now occurring could
help jump-start a recovery.

Before anything can get really hot
in radio, the industry needs time to
recover from depressed rates.
Duncan’s understanding is that radio
rates are dropping rapidly — espe-
cially in the large markets — and that
“incredible rates” are being offered
to large advertisers.

And adding units is unlikely, he
pointed out, especially since listen-
ing levels have continued to decline.
Duncan said, “I see no end to this
trend until we clean up our presen-

tation and ofter our listeners rea-
sons to stay with us.”

One Satcaster Will Survive

Duncan also believes that there is
only room for one satellite-radio
broadcaster to make it, saying, “If
they had any sense, they would have
merged by now.” But that may not be
possible: Both XM Satellite Radio
and Sirius Satellite Radio paid the
FCC more than $80 million for their
licenses, and the commission might
not consent to a merger.

AtaNew York investors’ conference
earlier this month the two companies
vowed to work together to grow the
industry, and Duncan does believe that
satellite radio will have an effect on
radio’s listening levels. But, he said,
“It will take a tew years.”

—Jeffrey Yorke

- BUSINESS BRIEFS

Buckley Renews Objections To CC-Ackerley Deal

C lear Channel Communications responded to Buckley
Broadcasting’s earlier opposition to Clear Channel’s acquisition of
the Ackerley Group’s KION-TV/Monterey and an LMA for KCBA-TV/
Monterey by saying that the purchase is well within FCC rules. But Buckley
said this week, “Totally ignored by Clear Channel is the FCC's willingness
to examine situations where a combination of media interests, seemingly in
compliance with the multiple-ownership rules, will have an adverse impact
on the public interest.” Buckley has implored the FCC to investigate the
proposed deal, saying it gives Clear Channel control of two-thirds of the
English-language TV stations in the market — along with the six Monterey
radio stations it already owns. “Surely," Buckley argued, “such a combina-
tion was never intended under the commission’s multiple-ownership rules””
Buckley said that the fact that the FCC allowed Ackerley to own KION and
hold the KCBA LMA does not mean it should allow Clear Channel to do the
same.

NAB Takes Issue With Repeater Definition

A team of NAB lawyers and engineers have responded to the FCC's
request for comments on the permanent authorization of the XM Sat-
ellite Radio and Sirius Satellite Radio terrestrial repeater networks by
writing, “The FCC should adopt clearly defined language to ensure that the
same programming is being transmitted at the same time through the en-
tire networks.” The NAB complained in its response that the satellite-radio
companies have proposed a definition for authorized transmissions that is
“anything but clear” and that uses the words “such a way” and “nearly si-
multaneous” in ways that “provide little guidance as to what constitutes
permissible or authorized transmission, how that transmission must be
routed and whether or not content can be downloaded from a satellite and
stored on a terrestrial repeater for a subsequent or delayed airing”

Pacifica Foundation Settleé Lawsuits

he Pacifica Foundation, which had been facing three lawsuits from

dissident board members and disgruntled listeners alleging that the
board’s majority wasted foundation funds and tried to move the progres-
sive radio network into the mainstream, settled those suits this week. The
plaintiffs’ attorney, Adam Belsky, told the Los Angeles Timesthat, under the
settlement, the majority of Pacifica’s board members have agreed to resign
and to pay the foundation $400,000.

Continued on Page 6

R&R Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change since

12/14/00 12/7/01 12/14/01 12/14/00  12/7/01-12/14/01

R&R Index 240.56 224.56 21269 -11.6% -53%
Dow Industrials  10,674.99 10,049.46 9811.15 -8% -23%
S&P 500 134093  1158.31 1123.09  -16% -3%

Today's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries, Inc

PLASTIC
BANNERS
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THE WORLD'S UNDISPUTED nD.l mlx DJ
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"TRULY ONE OF THE WORLD'S

BEST mMiIX DJs .

he is so highly respected that bringing his radio
program to WKTU was an easy decision. It's not just
his name, it's the energy, creativity, and

i two incredible hours." :

FRANKIE BLUE, VP/0M - WKTU/NEW YORK

"OAKENFOLD IS BAR NONE THE

L KING: OF TRANCE ..
* Listeners lose their minds and constantly ask for

[ .
L s
S L] e
ST r
e

copies of his show. The show is the ultimate weapon

" programming savvy all programmed into,

INTRODUCING ..
PAUL OAKENFOLD
PRESENTS

Featuring huge dance club hits, underground trance,
and exclusive remixes which inspire and surprise.

Be the hippest station in your market with the
Oakenfold brand, whether you're Rock, Dance,
or Pop. -

Just as Paul Oakenfold selis out the biggest venues
in the world each week, this pcwerful programming
weapon will create a must-listaning event for your
station every weekend.

Your station can now connect to the millions of
loyai fans who define this growing phenomenon,

For a demo and to check

= __‘

P ; e , *: . 3 "
el for alt. rock stations.

: exclusivity in your market,
. RICH RUBIN, APD - KTCL/DENVER

contact Superadio immediately,
508.480.9000 x10

"REACTION HAS BEEN AMAZING! A=k
It's just an amazing, amazing show! el
Having one of the biggest DJs in the world on your

station doing a weekly show is a no-brainer.”
PHIL MICHAELS, PO - WPYO/ORLANMNDO
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| DEAL OF THE WEEK |

* KARA-FM/Santa Clara

(San Jose), CA
$58 million

SEEY
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Stations Traded This Year:

Stations Traded This Quarter:

(Last Year: 203) :

R R SRS e A

2001 DEALS TO DATE

Dollars to Date:

$3,803,647,061

(Last Year: $24,930,429,133)

Dollars This Quarter: $541,844,708

(Last Year: $855,884,133)

(Last Year: 1,779)

187

1,017

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

» WJRM-AM/Troy, NC $115,000

® WDLW-AM/Lorain, OH $250,000

¢ WANB-AM & FM/Waynesburg, PA $850,000
* WKDA-AM/Madison (Nashville), TN $3 million

Hispanic Broadcasting Bulks Up In Bay Area

() Buys Empire’s KARA in $58 million deal: Nashville Public Radio gets Music City AM

i
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KARA-FM/Santa Clara
(San Jose)

PRICE: $58 million

TERMS: Asset sale for cash
BUYER: Hispanic Broadcasting
Corp., headed by President/CEO
Mac Tichenor Jr. Phone: 214-525-
7700. It owns 54 other stations, in-
cluding KSOL-FM/San Francisco-
San Jose and KZOL-FM/Monterey.
SELLER: Empire Broadcasting
Corp., headed by President/CEO
Robert Kieve. Phone: 408-293-
8030

FREQUENCY: 105.7 MHz
POWER: 50kw at 499 feet
FORMAT: AC

BROKER: Peter Handy of Star
Media Group Inc. and Elliot Evers
of Media Venture Partners

N

WJRM-AM/Troy

PRICE: $115,000

TERMS: Asset sale for cash
BUYER: Family Worship Minis-
tries Inc., headed by President/Di-
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| rector Harold Pope. Phone: 910-
576-3580. it owns no other stations.
SELLER: John Mcintyre. Phone:
910-576-1390

FREQUENCY: 1390 kHz
POWER: 1kw

FORMAT: Misc.
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WDLW-AM/Lorain

PRICE: $250,000

TERMS: Asset sale for cash
BUYER: Douglas Wilbur. Phone:
440-774-1320. He owns one other
station, WOBL-AM/Cleveland.
SELLER: Baldwin Broadcasting,
headed by ownerVernon Baldwin.
Phone: 513-829-7700
FREQUENCY: 1380 kHz
POWER: 500 watts day/57 watts
night ;

FORMAT: Spanish Misc.

WANB-AM & FM/
Waynesburg

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Broadcast Communica-
tions Inc., headed by President/

Treasurer Robert Stevens. Phone:
724-853-7000. It owns two other sta-
tions. This represents its entry into
the market.

SELLER: WANB Radio, headed by
President Joseph Hennessey.
Phone: 724-627-5555
FREQUENCY: 1580 kHz; 103.1
MHz

POWER: 1kw; 550 watts at 620 feet
FORMAT: Country; Country

WKDA-AM/Madison
(Nashville)

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Nashville Public Radio,
headed by President Robert Gor-
don. Phone: 615-760-2903. it owns
four other stations, including WNSG-
AM & WPLN-FM/Nashville.
SELLER: Great Southern Broad-
casting, headed by President Will-
iam Barry. Phone: 615-889-1960
FREQUENCY: 1430 kHz

POWER: 5kw day/1kw night
FORMAT: News/Talk

v

Continued from Page 4

Cumulus Solidifies Dickey/Nashville Deal

C umulus Broadcasting signed a letter of intent to purchase Dickey
Brothers Broadcasting's WNPL, WQQK & WRQQ/Nashville on Nov.
19, and on Dec. 17 the parties made the deal official. Cumuius will assume
about $21 million in debt, exchange 5.25 million class A common shares
and issue warrants to buy another 250,000 common shares at $12 per
share, the closing price on Nov. 16.The deal is set to close in the first half of
2002,

FCC Actions

he FCC has set aside for further review Cumulus’ application to pur-

chase 18 stations and three repeaters from Aurora Communica-
tions over revenue-share and ownership-concentration concerns — de-
spite the fact that BIA data shows that Cumulus owns no stations in the
affected markets. The markets involved are Poughkeepsie, NY, where
Aurora has five stations; Danbury, CT and Newburgh-Middletown, where
it has four stations each; Westchester, where it has three stations; and
Bridgeport, where the sale of one of Aurora’s two stations has been
flagged.

» The FCC has red-flagged Entercom Communications’ purchase of
Bahakel's WPET & WKSI/Greensboro for further.review. Entercom already
owns four stations in the market: Gospel WEAL, Urban WJMH, Oldies
WMQX and Urban WQMG.

» The FCC, which fined Jeffrey Alan Pettrey $10,000 for operating a
pirate radio station in Princeton, WV, has canceled its fine after Pettrey
demonstrated his inability to pay.

Continued on Page 8
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Dan O’Day invites you to attend the tenth annual . . .

LOS ANGELES ® February 1 - 2, 2002

JUMP START YOUR BUSINESS BRAIN

Presenter: Doug Hall

This is your once-in-a-lifetime opportunity to learn directly from the
guy “the big guys” go to for help in discovering, creating & develop-
ing new products and marketing concepts. Clients like The Walt Disney
Company, AT&T, American Express, Johnson & Johnson, Procter &
Gamble, Pepsi-Cola and Nike gladly pay $150,000 to send their ex-
ecutives to Hall’s Eureka! Ranch for two days of high-intensity in-
venting projects. You will learn: « How to triple the effectiveness of
your sales & marketing efforts * How to craft a Dramatic Difference
for your station’s product * The 3 Laws of Marketing Physics * The
3 Laws of Capitalist Creativity * How to fuel your brain for Maxi-
mum Productivity!

HOW TO WIN IN THE RATINGS
Presenter: Rhody Bosley

This session will completely change the way you look at the methods
you currently employ as you attempt to win the ratings game! * How
to increase your Time Spent Listening * How to increase the number
of Occasions of Listening * How to increase the average duration of
Occasions of Listening * Limits of Daypart Recycling * How “quar-
ter-hours” actually are built * Listening Location * Your Pls...and
Everyone Else * How to alter your promotional tactics to support
your ratings strategy * How your listeners’ daily listening habits
vary * Day Recycling * Defining your Specific Ratings Goal * How
not to fall into the 12-Week Survey Trap

BUILDING THE PERFECT SALES PROMOTION

Presenter: Doug Harris
Programmers worry about ratings. But station owners and managers
worry about revenue. Promotions wizard Doug Harris will share with
you his original, highly detailed system for developing client-driven,
“value-added” promotions while maintaining your station’s program-
ming integrity...Promotions from which everyone profits: your sta-
tion, your client, and your listeners!

RADIO NEWS IN THE NEW AGE:
Making News Important to Your Listeners

Presenter: Macky Morris

Regardless of your format, if you present news at all then you must
deliver it in a manner that is both relevant and valuable to your listen-
ers. Here’s what you’ll learn from the acknowledged master of writ-
ing for broadcast: * The New Age of Radio Listeners: What your
audience wants ...demands....will tolerate...and can't stand  * The
10 Commandments of News Content  * Why you must understand
and communicate with “Generation Y”  * How to succeed in radio
by using both vour brains  * How to deliver Big-Time Results on a
Shoestring Budget

TELEPHONE: 1-310-476-8111

FAX: 1-310-471-7762

THE COMPLETE GUIDE TO
CONDUCTING RADIO MUSIC RESEARCH

Presenter: Larry Rosin

Larry Rosin will walk you through the ins & outs and around the
mine fields that sabotage many failed music programming strategies.
o Call-Out Research: In-House vs. Out-Sourced * When to use Audi-
torium Testing, when to use Call-Out Research * Strengths & weak-
nesses of the different methodological approaches  * Strengths &
weaknesses of the different measurement scales * How to identify &
screen the right people for your testing * How to measure Burn Fac-
tors * Innovative ways to test new music * How to interpret the data
e How to know what information to act on * Format testing differ-
ences (one style does not fit all formats) * How to use this informa-
tion to increase your ratings!

101 THINGS YOU CANDO TO
MAKE YOUR RADIO STATION INVINCIBLE

Presenter: Dan O’Day
World premiere! Dan O’Day takes you on a whirlwind tour of 101
ingenious, easy-to-implement yet high-yield techniques that you can
begin using immediately to make your programming staff (and your
station) 101 times more dynamic! '

RADIO’S FUTURE:
TODAY’S 12-TO-24 YEAR-OLDS

) Presenter: Jayne Charneski

Radio listening among 12-to-24 year-olds has consistently decreased
over the past decade. Why? And why should you care? During those
years, young people develop media habits and loyalties that can last a
lifetime. If radio doesn’t fulfill the desires of this music-conscious
group, it risks losing them forever. One day, every member of this
group will “graduate” to the much sought-after 25-to-54 group. But
if you don’t act now, it may be too late then to recruit them as listen-
ers.  Differences in listening availability * Male vs. Female leisure
habits * Areas where the Internet is beating radio (and what you can
do about them) * The slippage of TV as a “cool” medium ¢ Co-
Opting Internet Audio * Co-Branded Side Channels ¢ How to use
your website to attract them * The one thing radio needs to accentu-
ate to attract this group

HOT IDEAS YOU CAN STEAL

PD Grad School attendees from around the world take the stage and
— using audio, print and video — share the single best, proven new
idea that worked for them during the past year. Hot new promotions,
features, Internet strategies, management techniques, new revenue
sources, time-savers, team-building....If it worked for you, we’ll trade
you dozens of other new ideas for your one good one! A perennial PD
Grad School favorite feature!

E-MAIL: DANODAY @danoday.com

Complete info & online registration: www.danoday.com/pdgrad

DUE TO SPACE LIMITATIONS, ATTENDANCE IS LIMITED TO 100 ATTENDEES.

WwWWWwW.americanradiohistorv.com
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FCC

Continued from Page 1

major initiative was a total reorgani-
zation of the agency’s structure.

He outlined his reorganization plan
during his March 29 Capitol Hill de-
but as Chairman, appearing before the
House Subcommittee on Telecommu-
nications and the Internet. Driving
home his deregulatory bent, Powell
told committee members the FCC has
a responsibility to “rationalize” regu-
lations to fundamentally serve indus-
tries. “Validate the purpose of a rule,”
he said, “or get rid of it.”

Powell said it was “absolutely”
time to relax the commission’s broad-
cast-newspaper cross-ownership ban
and told Rep. Billy Tauzin that it was
also time to re-evaluate the FCC’s
broadcast-ownership caps. Along
with other committee members,
Tauzin showered Powell with praise.
In fact, Tauzin said, “I’'m confident
that we have before us a man with a
real vision that will take the FCC into
the 21st century.”

That may have been true, but
Powell would need help. And he got
some when President Bush named
three nominees to replace Kennard
and outgoing Commissioners Harold
Furchtgott-Roth and Susan Ness. Re-
publicans Kathleen Abernathy and
Kevin Martin and Democrat Mi-
chael Copps were named to fill the
vacancies. Gloria Tristani was the
lone carry-over from Powell’s earlier
commission days, but she departed
on Sept. 7. Her place has yet to be
filled.

Abernathy returned to the FCC
after previous stints as Legal Advi-
sor to Chairman James Quello and
Commissioner Sherrie Marshall.
Copps is a Capitol Hill veteran,
having spent 15 years working for
Sen. Ernest Hollings and seven
years at the Dept. of Commerce.
Martin worked on the Bush election
campaign and the Bush-Cheney
transition team before joining the
FCC. Abernathy and Copps were
sworn in on May 31, but, due to a
technicality, Martin’s swearing-in
was delayed until July 21].

Restructuring Plan

By September Powell had put his
new team to work. That month he set
his restructuring plan into motion.
Announced at the FCC’s Sept. 13
open meeting, a major part of the plan
was the creation of the Media Bureau,
which combines the FCC’s Mass
Media and Cable Bureaus. Within the
Media Bureau will be the Office of
Broadcast License Policy, where the
radio-regulating Audio Division will
fall. This new division, led by cur-
rent Mass Media Bureau Chief Roy
Stewart, will handle all station-licens-
ing functions. The Media Bureau will
be led by current Cable Bureau Chief
Ken Feerce. The reorganization isn't
complete, but FCC sources tell R&R
it is progressing.

Also in September, the commis-
sion launched a review of its con-
troversial broadcast-newspaper
cross-ownership ban, which prohibits
common ownership of a newspaper
and a broadcast outlet in the same
market. Along with the complete
abolition of the rule, the FCC sought
comment on whether it should estab-
lish a “voice count” standard to
permit combinations if there are a cer-
tain number of independently owned
media voices in a market or if it
should possibly establish a market-
concentration standard that allows

combinations as long as a certain mar-
ket-share level isn’t exceeded. The
FCC also proposed adopting structural
separations, which would allow
broadcast-newspaper combinations as
long as management and reporting
structures were instituted to preserve
“editorial independence” between
commonly owned media outlets.

Commissioner Copps issued a
separate statement stressing the im-
portance of maintaining diverse
viewpoints. “Broadcast stations and
newspapers make up the center of
the local marketplace of ideas,” he
said. “As competing purveyors of
ideas, they have the potential to
present diverse viewpoints of issues
important to their communities. We
must keep in mind the importance
to the public interest of preserving
diversity in the local marketplace of
ideas.”

Local Ownership Issues

Some would argue that the market-
place of ideas is inextricably linked
to how many owners are allowed in a
radio market, and the FCC tackled this
controversial topic on Nov. 8 by
launching a broad proceeding seeking
public input on what changes — if any
— should be made to its local-radio
ownership regulations.

The sweeping examination is the
first step in what may become a com-
plete overhaul of the commission’s
local-radio ownership rules. Along
with asking what effects consolidation
has had on the public interest, the FCC
is also asking if the three measurements
for diversity — viewpoint, outlet and
source — should continue to guide its
public-interest considerations. What’s
more, the FCC asked what its own in-
volvement should be in defining mar-
kets and setting barriers to entry into
markets and what the advantages and
disadvantages are of its policies on di-
versity and localism.

Powell said the commission’s local-
radio ownership rules have “been a
quagmire for years” and added that
he was “somewhat sorry” that the re-
view didn’t start sooner. Powell also
noted that the commission’s rules gov-
eming concentration limits “have not
been an adequate guard against con-
solidation in the radio market.”

The other commissioners ex-
pressed unanimous support for the
rules review. While she pointed out
that the review will raise “some very
difficult questions we are going to
have to answer,” Abernathy said the
reason the market is in the shape it
is in today is because the FCC hasn’t
undertaken a comprehensive review
if its rules. Martin said it is “par-
ticularly troubling and problematic”
that some transfer applications have
languished for over a year but com-
mended Powell’s efforts to clear out
application backlogs. And Copps
said that while local radio mergers
have commercial, economic, civic
and social consequences, “the cri-
teria used to evaluate those merg-
ers cry out for clarity.”

Clarity is something that seems
to have eluded the FCC when it
comes to enacting EEO rules, as an
appeals court struck down its latest
set early this year. A new set of rules
was proposed on Dec. 13 (see story,
Page 1).

Whatever the commission decides
to do with EEO and all the other is-
sues it faces remains to be seen. But,
with all of these items on the agenda,
along with myriad other issues, 2002
promises to be a busy year for the
FCC.

Radio Business
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* Effective immediately, all hand-delivered filings for the FCC Secretary should be delivered to 236 Massachusetts
. Ave.NE, Suite 110, Washington, DC 20002. The earlier-named interim delivery location at 9300 East Hampton Drive,
. Capitol Heights, MD 20743 must be used for other hand-delivered packages and for overnight mail other than U.S.
. Postal Service Express Mail and Priority Mail. All mail sent via the U.S. Postal Service may be sent to the FCC’s
headquarters at 445 12th St. SW, Washington, DC 20554.

* The FCC has set.up a fax line at 202-418-0188 to receive general correspondence, including inquiries about the
status of applications, fee-related questions and other unofficial communications.
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Veronis Suhler Adds Stevenson To Nameplate

Veronis, Suhler & Associates has changed its name to Veronis Suhler Stevenson as Jeffrey Stevenson —
who's been running the company’s buyout operations since 1987 — has been elevated to co-CEQ and name
partner of the 20-year-old media merchant bank founded by John Veronis and John Suhler. Stevenson, who joined
the company in 1982, also serves on the its executive committee.

Radio One Declares Cash Dividend

adio One last week declared a cash dividend for its 6.5% convertible preferred securities, or “High Tides.”
Shareholders of record as of Dec. 14 will receive the dividend Jan. 15.

Twelve Seats Open On NAB Board
Ballots for 12 open seats on the NAB board will be mailed to member stations on Jan. 7, 2002 and must be

returned by Feb. 1. A complete list of nominees for Districts 2, 4, 6, 8, 10, 12, 14, 16, 18, 20, 22 and 24 is available
on the NAB's website at www.nab.org.

e e e e —————

Analysts

Continued from Page 4

has divested the balance of its posi-
tion in Lamar Outdoor, selling 5
million shares in QOctober and 5.4
million shares in November and net-
ting about $324 million. However,
Cohen and Fawcett noted that Clear
Channel will report an estimated
loss of $156 million on the Lamar
sale for Q4 *0l. For the year, CCU
received total proceeds of about
$950 million the Lamar shares.

Infinity Q4 Pacings Improve

Cohen and another Merrill Lynch
colleague, Andrew Slabin, noted that
Clear Channel is not alone in having
tough times. Last week the analysts
projected that Infinity’s Q4 revenue
will decline 14%, to $955 million,
and EBITDA will fall 22%, to $375
million. But there is a bright spot:
Infinity’s pacings have improved
from down 25% in October and 15%
in November to down 7%-9% in De-
cember.

Cohen and Slabin also took note
of Viacom President/COO Mel
Karmazin’s mandate to Infinity AEs
to keep rates up. “Infinity is seeking

to hold prices firm in QI, resisting
market and competitive pressure to
discount,” they said. “We believe this
is possible given Infinity’'s strong
market position and ability to execute
cross-platform deals.”

The duo also believe that
Disney’s broadcast division will
falter in 2002. Last week they low-
ered their fiscal Q1 operating in-
come estimate from a gain of $25
million to a loss of $150 million,
compared to income of $266 mil-
lion last year. For the full fiscal
year, the analysts predict that
broadcast operating income will fall
90%, to $80 million. They also re-
duced Disney’s Q1 EPS estimate
from 11 cents to 8 cents.

Strong Demand For XM

Bear Stearns Media Analyst Rob-
ert Peck said Tuesday that the re-
sults of a series of retail checks in
the northern United States bode
well for XM Satellite Radio. He
said the satcaster could report more
than 26,000 subscribers by year’s
end, surpassing his earlier estimate
of 22,000, and noted, “The strong
initial demand reduces one of the

major risks in the company’s busi-
ness plan.” Peck increased his 2002
price target to $21 from $18 and re-
iterated his “buy” rating on XM.

Days earlier, analysts at SG
Cowen began coverage of XM with
a “strong buy’’ rating, which sent
shares of both XM and rival Sirius
Satellite Radio soaring by more
than 15%. “We believe that satel-
lite radio will be to free radio what
cable was to free, over-the-air TV,”
analyst Robert Kaimowitz said.
“Better, deeper programming
choices and superior sound quality
should lead to significant consumer
demand.”

He noted that XM, which
launched its service nationwide in
November, enjoys “first-mover ad-
vantage” and should capture more
than 50% market share for the next
few years. He expects XM to add
25,000 subscribers by the end of
December 2001 and to pick up
325,000 subscribers in 2002 in af-
termarket sales alone.

Ladenberg Thalman analyst John
Stone told Reuters that Sirius is
“moving in sympathy” with XM, and
he recommended investing in both
companies to diversify portfolios.

R e e ———

EEO

Continued from Page 1

The FCC’s proposal marks the
agency’s third attempt at EEO
rules: Its previous guidelines,
adopted in 1999, were declared un-
constitutional by a Washington,
DC Circuit Court at the beginning
of this year, and the original set of
rules — which had been in place
since 1969 — was declared uncon-
stitutional by a U.S. Appeals Court
in 1998.

The new rules may ease up on
smaller stations. One of the ques-
tions posed when the new rules
were presented was whether the
FCC should raise the minimum
number of employees a station
must have before it must comply
with EEO guidelines. Previously,
stations with fewer than five full-
time employees didn’t have to
comply, but Mass Media Bureau
Chief Roy Stewart said that num-

www americanradiohistorv.com

ber could be bumped up to 10 or
higher.

While there was unanimous
commission support for the initia-
tive, Commissioner Michael
Copps believes this latest proposal
isn’t enough. “I am afraid that the
reversals by the DC Circuit might
have rendered us a bit timid,”
Copps says. “Our responsibility is
to press the cause, to push the edge
of the envelope and not to be de-
flected by a court decision that may
not have gotten it right.”

Despite his reservations, Copps
commended FCC Chairman Michael
Powell for setting the EEO wheels
in motion and applauded broadcast-
ers that have continued to recruit mi-
norities.

For his part, Powell said that
while he struggles with how far the
commission can reach in defense
of its public-interest mandate, “I
have to believe that it means we
have an obligation to ensure

against nefarious racial and gender
discrimination.”

The Minority Media & Telecommu-
nications Council applauded the
FCC'’s effort to once again redraw its
beleaguered EEO rules. “Preventing
discrimination and remedying its long-
term effects, as well as promoting di-
versity, remain core FCC objectives,”
the MMTC noted.

But the group criticized the DC Cir-
cuit Court for vacating the last set of
rules. “The court imagined that when
a broadcaster tried to recruit minori-
ties, it might spend less money recruit-
ing whites,” the MMTC said. “How-
ever, the FCC’s rules were aimed at
expanding opportunity, not substitut-
ing recruitment of one group with re-
cruitment of another.”

The NAB, meanwhile, was non-
committal about the proposal, with
President/CEO Eddie Fritts saying the
association will review it when its
board of directors meets in January.

— Joe Howard
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Maria Abuiysa
Anthony Acampora
Rob Agnoletti

Carnl Archer

Jill Bauhs

Page Beaver

Renee Bell

Joshua Bennett
Montgomery Brcoks
Mark Brower
Christina Bullock
Kat Carrido
Andrew Chizov
Amanda Cimmarrusti
Paul Colbert

Brida Connolly
Frank Correia

Mike Zavis

Jose e Leon

Lise Dleary

Mary Lou Downing
Erica Farber

Mike Garcia

Liz Garrett

Phoetke Garrett

Jeff Gelb

Julie Gidlow
Calvin Gilbert
Amit Gupta
Missy Haffley
Jim Hanson
Erica Hardison
Carl Harmon
Jessica Harrell
Hurricane Heeran
Lon Helton
Stephanie Heyser
Nancy Hoff
Joseph Howard
Hamid Irvani
Saeid Irvani
Adam Jacobson
Abhijit Joglekar
Jim Kerr

Mike Kinosian
Ted Kozlowski
Marv Kubota
Tim Kummerow
Richard Lange
Julie Lee
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Jacqueline Lenncn
Lisa Linares
Magda Lizardo
Frank Lopez
Walt Love

Al Machera
Cyndee Maxwell
Kevin McCabe
Whitney Mollakan
Henry Mowry
Karen Mumaw
Butch Narido
Juanita Newton
Tony Novia
Gary Nuell
Tanya O'Qumn
Debbie Overman
Puneet Parashar
Susanna Pedraza
Richard Perry

Al Peterson
Peter Petro

Cecil Phillips
David Puckett
Diane Ramos

Kristy Reeves
Carlos Reyes
Michelle Kich
Ron Rodrigues

Ernestina Rodriguez

Delia Rubio
Kelley Schieffelin

John Schoenberger

Kevin Segna

Marjon Shabanpour

Susan Sharkin
Rob Sparago

Jeff Steiman

Katy Stephan
Robert Tayior
Kent Thcmas
Michael Trias
Heidi Van Alstyne
Gary van der Steur
Glenda Victores
Rick Welke

- Steve Wonsiewicz

Jeffrey Yorke
Rick Zablan
Roger Zumwalt
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B}’ Pam Baker Station concerts and festivities

Sales & Marketing Editor
pambaker@rronline.com

during the holidays are always
welcome, but particularly this
year, as more and more people
are re-evaluating their priori-
ties and trying to express the
true meaning of the holidays.
Imagine the enjoyment a fam-
ily could experience by at-
tending a concert together. Or
how about a mother taking her
daughter to her first concert —
perhaps to see Jessica Simp-
son or Shakira?

The power of radio is incredi-
ble — almost unimaginable. Close your eyes for a
moment, and think about an arena filled with
thousands of music fans, all of them listeners to your
radio station. When presenting a station concert or
event, always strive to deliver more than you promised.
Give the people who attend the feeling that they are
special, that they matter to you and that they are your
friends.

Congratulations to all the stations that labored long
and hard over their holiday concerts and other events.
Give yourselves a big pat on the back! Putting on an
eventishard work, involving long hours and a constant
balancing act. But, in the long run, these events are the
heart and soul of your radio station and the best way to
touch your listeners. Feel proud, and cherish the special
moments you helped create.

On a personal note, this will be my last column for
Radio & Records. AlthoughIhave thoroughly enjoyed
the opportunity to serve you as R&R’s Sales &
Marketing Editor, I missed the day-to-day operations
of a media outlet, especially after Sept. 11. Writing a
weekly column about sales and the radio industry has
beenrewarding, but] wanted to getback in the trenches
and “walk the talk.”

OnDec. 11 Ibegan my new adventure, back in radio
as Director/Sales Marketing & Promotions for Infin-
ity’s News KFWB/Los Angeles. I know I'll be able to
develop and execute many dynamic programs with
Infinity/Los Angeles and its incredible sales team.
Keep in touch: I can be reached at pmbaker@cbs.com.

I thank R&R Publisher/CEO Erica Farber and
Editor-in-Chief Ron Rodrigues and theentire R&R staff
for their support and kindness over the years. To each
of you, happy holidays, and much success, love and
happiness in 2002!

UNITED STATIONS RADIO NETWORKS

United Stations Radio Networks is offering stations
its annual Country Winners radio package. Hosted by
recording artists Cyndi Thomson and Blake Shelton,
this year’s three-hour retrospective airs the week of
Dec. 24. Country Winners 2001 spotlights the artists and
songs that took home top honors at country’s major
awards shows, along with the year’s breakthrough and
comeback artists. In the final hour of the show, Thom-
son and Shelton will name the most successful country

A TIME TO ENTERTAIN THE TROOPS AT HOME

B Make your listeners part of your family

artist of 2001. The honor is based on chart activity, record
sales, concert grosses and awards.

CHR/RHYTHMIC WKTU/NEW YORK

The fourth annual WKTU/New York Miracle on 34th
Street holiday concert, on Dec. 18 at Madison Square
Garden, featured Enrique Iglesias, Alicia Keys, Chaka
Khan, Amber, Mariah Carey, Shaggy, Craig David, Mya,
Shakira, Blu Cantrell, Sugar Hill Gang, Kevin Ceballo,
Deborah Cox, Liza Minnelli, Mary J. Blige and Marc
Anthony. The CHR/Rhythmic sold sponsorship packages
to Verizon Wireless, Toyota, Internet retailer fye, Mandee
and the Newport Center Mall.

TALK KABC/LOS ANGELES

KABC/Los Angeles produced a CD of holiday
greetings in partnership with Voice of America, one of the
world’s leading international radio broadcasters. The
holiday messages from family members and friends of
those serving in the United States military began being
broadcast on VOA on Dec. 7, and they’ll be heard by U.S.
troops around the world through the end of January. Talk
KABC'’s Los Angeles sister stations, Classic Rock KLOS,
ESPN Radio KSPN and Radio Disney KDIS, also pro-
moted this effort.

CHR/POP KHKS/DALLAS

CHR/Pop KHKS/Dallas held its annual KISSmas
Jingle Ball at Six Flags Over Texas on Dec. 7. The show
featured performances by Lenny Kravitz, Alicia Keys,
Nelly Furtado, LFO, Natural and The Sopranos’ Jamie-
Lynn Sigler. Tickets weren't for sale — they were all given
away on the air, on the station’s website or at KHKS
events. That strategy continued KHKS's tradition of
creating the biggest free shows in the Dallas-Ft. Worth area
for its listeners.

ES8 KEYS AT THE KEYBOARD
Alicia Keys-enchants the crowd at KHKS- FM/Dallas Jingle Ball.

TRIPLE A WTTS/INDIANAPOLIS

In a unique twist, Indianapolis’ Triple A WTTS
presented 12 Shows of Christmas during the months of
November and December, featuring performances by
John Hiatt, Robert Bradley’s Blackwater Surprise, Blues
Traveler, John Mayer, The Pat McGee Band and local artist
Jennie DeVoe. At each show the station collected un-
wrapped presents for the local Toys for Tots organization.

{ A BLUE, BLUE CHRISTMAS
Blues Traveler wrapped up Triple A WTTS/Indianapolis’ 12
Shows of Christmas series on Dec. 12. Here they relax
backstage with station staffers and fans. In back (l-r) are
Blues Traveler's Tad Kinchla, WTTS PD Jim Ziegler and
BT's Brendan Hill; on the couch (l-r) are fan Karen Koval;
BT’s Ben Wilson, John Popper and Chan Kinchla; and fan
Lisa Bauer. Kneeling in front (l-r): WTTS weekend talent
Natalie Edwards, fan Samantha McAdams and WTTS
weekend talent Jock Brooke Beatty.

CHR/POP KDND/SACRAMENTO

On Dec. 15 KDND (The End)/Sacramento hosted
Jingle Ball 4 at Arco Arena. This year’s lineup included
performances by Sugar Ray, Shaggy, Lifehouse,
Michelle Branch, Blu Cantrell, American Hi-Fi and
Craig David. Listeners could save $5 on the cost of a
ticket by picking up a discount coupon at any
participating Sacramento-area Carl’s Jr. restaurant or
Price Less Drug Store.

CHR/POP KiIS-FM/LOS ANGELES

Morning personality Rick Dees and the KIIS-FM/
Los Angeles team presented the CHR/Pop’s annual
Jingle Ball on Dec. 19 at the Staples Center. This year’s
lineup featured an eclectic mix of performers, including
Shakira, Alicia Keys, Five For Fighting, Craig David,
Lifehouse, Sugar Ray, Michelle Branch, LFO and Toya.
The highlight of the evening was when Dees presented
Michael Jackson with a special tribute for his
contributions to the music industry. KIIS’s Jingle Ball
was sponsored by Sierra Mist, Cingular Wireless and
KTLA-TV/Los Angeles.

A PARTY WITH P. DIDDY |

Guest of honor P. Diddy (l) with lucky KUBE/Seattle
holiday-party contest winner Arnel

WWW.americanradiohistorv.com
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CHR/RHYTHMIC KUBE/SEATTLE

Imagine winning a chance to have P. Diddy as the
guest of honor at your holiday party. It happened to
one lucky listener of CHR/Rhythmic KUBE/Seattle,
who won the station’s Not So Silent Night contest. On
Dec. 6, with dozens of family and friends, Arnel
Palomares partied with P. Diddy and Blaque. It was
the opportunity of a lifetime — and a great way to
impress chicks! ‘

CHR/POP WIHT/WASHINGTON

WIHT (Hot88.5)/ Washington morning goofs Mark
Kaye and Kris Gamble unwrapped their naughtiest
holiday promotion ever, with Show Your Ass for a
Boarding Pass. Dozens of the Pop station’s listeners
went to famous DC and Baltimore landmarks to snap
photos of themselves dropping their drawers in the
hopes of winning the grand prize: a trip for two to the
Bahamas to see Britney Spears tape her HBO special.
Bare-naked buns were shot at the Jefferson Memorial,
the Washington Monument, the Smithsonian Institu-
tion and other area tourist attractions.

s,

1 JEWEL OF AN EVENING

WHYI (Y100)/Miami PD Rob Roberts (1) and morning
host Kenny Walker backstage with Jewel after Y100's
Jingle Ball.

HOT AC KLLY/BAKERSFIELD

Joshua Fleming of Hot AC KLLY /Bakersfield's B-
Town'’s Breakfast Clubjust completed his Camp Out for
Cansin the Target Greatland parking lot. Kern County
residents supported his efforts by donating more than
9,500 pounds of nonperishable food for the Salvation
Army.

CHR/POP WHYUMIANI

Miami music fans celebrated pop music at CHR/
Pop WHYI's annual Jingle Ball extravaganza, held
Dec. 16 at American Airlines Arena. The concert,
presented by Mike’s Hard Lemonade, included per-
formances by Jay-Z, Shakira, Pink, Shaggy, Smash
Mouth, The Calling and Jewel. Y100 encouraged
listeners to bring toys for the Children’s Home Society.

TRIPLE A WNCS/MONTPELIER, VT

For the second year, WNCS (The Point)/Mont-
pelier, VT presented its Coalition for the Homeless,
raising money for four area organizations that help
shelter needy Vermont residents. Each donation of
more than $20 automatically qualified the listener for
the Triple A’s drawing to win a guitar signed by Ani
Difranco.

CLASSIC ROCK KLOS/LOS ANGELES

Syndicated morning personalities Mark Thomp-
son and Brian Phelps hosted their annual Mark &
Brian Christmas Show on Dec. 14 at Los Angeles’
historic Wiltern Theater. Hundreds of free tickets were
awarded to listeners who called in to The Mark & Brian

Radio Program’s Classic Rock flagship, KLOS, and
attendees enjoyed performances by Styx, Pat Benatar,
Brian Setzer, John Waite, Eric Burdon & The New
Animals, Jeffrey Gaines, comedian John Pinette and
actor Jack Palance. Unlike other station concerts and
events, the Mark & Brian Christmas Show was held
live on the air from 6-10am. There’s nothing like Styx
before breakfast!

CHR/POP KFMD/DENVER

On Dec. 20 CHR/Pop KFMD (Kiss-FM)/Denver
and Cricket Comfortable Wireless presented the 95.7
KISSmas Freedom Bash at the city’s Pepsi Center. The
show featured Barenaked Ladies, Jewel, Jessica Simp-
son and Nikka Costa.

HOT AC KYSR/LOS ANGELES

It was a Not So Silent Night on Dec. 13, when Hot
AC KYSR/Los Angeles presented its second annual
holiday celebration at the Shrine Auditorium. The
sold-out show featured performances by Alanis
Morissette, Garbage, Nelly Furtado and Better Than
Ezra.

ALTERNATIVE WKQX/CHICAGO

The Windy City was rockin” on Dec. 13, when
WKQX hosted Twisted 8, a concert at United Center
featuring Blink-182, 311, Bush, Sum 41, Alien Ant
Farm, Crystal Method, Puddle Of Mudd and Pete
Yorn. The creative marketing folks at the Alternative
station also created a unique “Get Out of Work Early
for Twisted 8” letter that listeners could print from the
station website and present to their employers. Love
the fun and creativity — hope it worked, and that
those listeners got to the show on time!

HOT AC KMXB/LAS VEGAS

Hot AC KMXB/ Las Vegas' Mark & Mercedes in the
Morning team held their fifth annual Four Corners
Food Drive during the week of Nov. 26 to benefit the
Las Vegas Salvation Army through the Mark &
Mercedes Neighbor-to-Neighbor Fund. Mix 94.1
listeners donated more than 417,000 cans of food to
help the needy.

CHR/POP WDRQ/DETROIT

On Dec. 1 CHR/Pop WDRQ/Detroit hosted its
annual ‘DRQ Electric Kringle Jingle, featuring Jay-Z,
Pink, Craig David, Jessica Simpson, City High, 112
and Willa Ford. Jamie-Lynn Sigler and MTV’s Brian
McFayden hosted the event, held at the Palace of
Auburn Hills, near Detroit.

HOT AC KFMB/SAN DIEGO

It took only 11 minutes to sell out Hot AC KFMB/
San Diego’s Jingle Ball concert, held Nov. 7 at Cox
Arena. This year’s event featured Stevie Nicks, Sugar
Ray, Barenaked Ladies, The Bangles, Blondie and
Alanis Morissette. Proceeds benefit a shelter for
victims of domestic violence.

CHR/POP WKST/PITTSBURGH

Ja Rule, Alicia Keys, City High, Toya and Dante
Thomas were the featured performers at CHR/Pop
WKST/ Pittsburgh’s Kissmas Concert 2001, Dec. 17 at
the A.]. Palumbo Center.

ALTERNATIVE CIMX/DETROIT

The Night 89X Stole Christmas IV took place on
Dec. 15 at Detroit's Cobo Arena. The Alternative’s
show featured performances by Blink-182, 311, Jimmy
Eat World, The Crystal Method and Adema.
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THE CRIMSON DILL AWARD

“And the Crimson Dill goes to....”
— the radio industry holds its
breath — “sales accountability!”

I developed the annual Crimson
Dill award to expose the elements
that are blocking radio-station
website revenues. Radio websites
are diving into the red, where they
sink under the weight of all the
excuses for why things can't be
| done or will never happen. Crim-
son, as we all know, means “deep
or vivid red.” Dill is a plant, whose
name comes from the Saxon dilla or
dillan, which means “to lull.” In turn, one of the meanings
of lullis “to deceive into trustfulness.” In the world of
radio-station websites, the Crimson Dill embodies all the
fabrications that have been used to lull station manage-
ment into the red.

But sales accountability is a broad term. To define it
for our award, we’ll say that sales accountability covers

the inability of radio- o ge
station management to {fm&{ﬁ?web

By Rich Carr

set and adhere to sales
goals for station i
websites. Selling the -+
Internet is a paradigm
shift for a radio station.
It's new and it's scary. Dozens of radio

stations across the country, in markets large and small,
are generating volume business from their websites, but
the industry as a whole is struggling with Internet
revenue.

Any change, to sales methodology or to anything else,
necessarily involves resistance to change. The term
Luddite has been resurrected from an earlier era to
describe anyone who distrusts or fears the change
brought about by new technology. History tells us that
the original Luddite revolts occurred in the early 19th
century, in reaction to the textile factories springing up all
over England and displacing craftsmen in favor of
machines. In the halls of a radio station, it is the Luddites
who continue to question the Internet’s ability to generate
revenue, increase ratings, interact with listeners and
superserve advertisers and who deny the web’s promo-
tional prowess and the opportunities it provides for
sellers to develop new and exciting sales opportunities.

Change is necessary, and changes in radio sales are
necessary. But there will always be Luddites standing in
the way.

What happens to Luddites? Around 1810, the historic
Luddites began sabotaging, then openly vandalizing,
factory equipment. The revolts climaxed with an 1812
assault by a group of a thousand or more Luddites on a
textile mill in Lancashire. The mill was defended by
private guards, who repelled the attackers — who then
burned the mill owner’s house instead. The incident led
to a government crackdown and the authorization of
military action, and many suspected Luddites were
imprisoned or hanged. Happy new year.

@

Rich Carr is VP of Radio Web Network (www.radiowebnetwork.
com), a radio-website sales, management and promotionai
network headquartered in Portland, OR. Carr can be reached at
503-612-0517 or rcarr@ radiowebnetwork.com.
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Arbitron, MeasureCast Release November Webcast Ratings

Classical WOXR/New York has a hig month on hoth services

Last week Arbitron and
MeasureCast released
their November webcast
ratings, and Classical broadcast station WQXR/New
York is a leader in both, taking the No. 1 spot on
MeasureCast with total TSL of 702,225 hours and
the No. 5 spot in the Arbitron Channel Ratings with
275,000 aggregate tuning hours.

By Brida Connolly

beonnolly @rronline.com

The MeasureCast TTSL and Arbitron Webcast
Ratings ATH both represent all streams served, 24 hours
a day, for the calendar month of November, but

methodological differences often cause disparities when
both services cover the same streams, with MeasureCast’s
numbers generally running higher. Multichannel "Net-only
MEDIAmazing took No. 1 in Arbitron’s November Channel
Ratings, with 600,800 hours; the same network is No. 2
on MeasureCast, with 676,234 hours.

MeasureCast offers approximate cume figures with its
ratings, and the cume leaders for the month were U.K.-
based broadcast stream JazzFM with 196,687 unique
listeners, MEDIAmazing with 168,320 and Classical
KING-FM/Seattle with 63,959.

Below are the top 10 for each ratings service.

MeasureCast

Stream Format URL TTSL

1 WQXR/New York Classical www.wqxr.com 702,225
2 MEDIAmazing Multichannel www.mediamazing.com 676,234
3 JazzFMm Jazz www.jazzfm.com 640,076
4 KING-FM/Seattle Classical www.king.org 525,117
5 ESPN Radio Sports www.espnradio.com 382,656
6 Virgin Radio Hot AC www.virginradio.co.uk 367,661
7 Radio Margaritaville Classic Rock www.radiomargaritaville.com 240,812
8  WFXZ-FM/Wilmington, NC Classic Rock www.937thebone.com 192,548
9 KCRW-FM/Santa Monica, CA NPR www.kcrw.org 182,541

Arbitron Webcast Channel Ratings

Stream Format URL ATH

1 MEDIAmazing Multichannel www.mediamazing.com 600,800
2 KING-FM/Seattle Classical www.king.org 516,100
3 Virgin Radio Hot AC www.virginradio.co.uk 360,600
4 GrooveRadio Electronica www.grooveradio.com 276,900
5  WQXR/New York Classical www.wgxr.com 275,000
6 KNAC.com Active Rock www.knac.com 226,600
7 Radio Margaritaville Classic Rock www.radiomargaritaville.com 210,800
8 KPLU/Seattle Jazz www.kplu.org 209,800
9 CableMusic “Classical Christmas” www.cablemusic.com 128,800
10 KCRW/Santa Monica, CA NPR www.kcrw.org 120.900

IM, Chat And Rate The Tunes At Echn l:om

Echo.com (www.echo.com)is a 'Net-only programmer
that offers members the opportunity to create stations,
chat with one another and rate a 60,000-song library to
affect the programming. Registration is required to
access the most appealing features, but the one-page
registration is quick and simple, and it includes a polite
opt-out box for those who don't want to get e-mail from
Echo

The site’s orange and yellow interface is loud but
attractive, and the big draw, “Create a Station,” has a
prominent link on the homepage. Following the link
leads to a short list of musical genres and subgenres to
use in creating a channel. The subgenre lists are uneven
— the “Electronica” list has five, including “Downtem-
po,” “House™ and “Techno,” while “Country” gets just
one, “New Country” — but that may be a reflection of
the preferences of Echo.com’s audience.

And Echo is dedicated to measuring those preferenc-
es. Each press of the “Skip" or “Don’t Skip” buttons on
the player counts as a “vote” regarding the song, and
listeners who have the patience can click on “Music”
from the homepage and rate hundreds of artists on a
scale from “Hate it” to “Love it.” Echo pledges, “The
more you tell us, the more you'll like what you hear,”
and seems to mean it: If you rate ABBA “Love it,” on
your next visit the system may very well offer you a
channel featuring lots of music by ABBA and by other
artists who rate highly among your fellow Swedish-
disco fans

Echo's Music Messenger player in
features for the sociable music fan. Members can

choose to allow other listeners to chat on their channel
and rate the music as it plays, and the player also serves
as an instant-messaging system using the Jabber
platform. With all the extra functions, the player is a bit
too big to be really elegant, but it loads in an instant, and
the streams run smoothly, with minimal buffering time.
As far as programming, the music mixes are
imaginative: | set up a station to include the “Classic
Rock” and “Americana” genres and heard Uncle Tupelo,
Simon & Garfunkel, The Beatles and Ricky Skaggs within
a half-hour. | found the “New Country” mix to be rather
too mild-mannered, but the raucous “Modern Rock”
brought up Nine Inch Nails, Megadeth, Alice In Chains
and Pearl Jam, one after another. One minor gripe:
Trying to turn off the Echo player brings up an “Are you
sure?” hox warning that the music will stop. Surely
streaming listeners understand that by now, and it would
be nice if there were a way to dispense with the warnin
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Radio, Labels Reach
Tentative 'Net-Royalties Deal

Radio groups including Clear Channel, Entercom
and Salem have reached a tentative agreement
with the RIAA regarding performance royalties for
online simulcasts of broadcast programming, and
they have asked the U.S. Copyright Office not to
rule on those royalties in its current Copyright
Arbitration Royalty Panel proceeding. Attorneys for
the RIAA and the radio groups offer to submit their
agreed-upon rates to the Copyright Office
immediately after the CARP report is published.
That report is expected next month. The Copyright
Office has not yet accepted the agreement.

Digital-Music Service Pressplay Launches

Subscription  digital-music service pressplay,
which includes among its backers Universal, Sony
and Microsoft, was set to launch Dec. 19. The
service offers music from the UMG, Sony and EM!
catalogs and from a number of independent labels;
it is available now through MSN Music and Yahoo!
and will soon be offered through MP3.com and
other affiliates. Pressplay offers four price plans,
ranging from $9.95 for 300 at-will streams and 30
downloads to $24.95 for 1,000 streams, 100
downloads and 20 burns to CD. Rival service
MusicNet, which launched two weeks ago, does not
now offer CD-burning capabilities. Pressplay offers
its downloads in rights-managed Windows Media
files that don't time out but are available only as long
as a subscription is active.

BMI Reaches Deals With MSN Music, Yahoo!

Performing-rights organization BMI has reached
long-term licensing agreements with MSN Music
and Yahoo! The separate agreements cover
performances on those companies’ digital-music
sites of the more than 4.5 million songs in the BMI
repertoire.

CYBERSPACE

Hot, new music-related World Wide Web sites, cool
cyberchats and other points of interest along the in-
formation superhighway.

* On Thursday (12/27) join Paul
Stanley of legendary cartoon
rockers Kiss as he chats about the
group’s new 94-track boxed set.
Paint your face and join the fun at :
10pm ET, 7pm PT (chatyahoo. @ B
com). ‘

On The Web _

*On Thursday (12/27) GetMusic has an encore
presentation of The Calling’s video interview and
performance on The E*Coustic Sessions. The action
starts at 6pm ET, 3pm PT (www.getmusic.com).

* HOB.com is currently presenting its Best of 2001
webcast highlights, including clips from Linkin Park,
Alien Ant Farm, Coldplay, Outkast, Radiohead,
Merle Haggard and more. Visit www.hob.com and
check out some of the best webcasts from the past year.

Frank Correia
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Roper Now OM/PD
At WSOC/Charlotte

WSOC/Charlotte morning per-
sonality Jeff Roper has been el-
evated to OM/PD of the Infinity
Country outlet. Roper has been in-
Tt e terim PD since
Kevin O’Neal
announced plans
last month to be-
come PD at
WSM-FM/Nash-
ville.

Regarding his

ppointment,
Roper told R&R,
i “The chance of a

lifetime presented

itself, so I thought
it would be stupid for me not to grab
hold of it and just enjoy the ride.
We’re on a mission in Charlotte.
We’ve got a great staff. We’re just
doing great radio — and that’s al-
ways fun.”

Roper arrived at WSOC a year
ago after serving as morning per-
sonality at WCOS/Columbia, SC.

Roper

AT :
HE fEs A

Jdurnal/Wichi a
Appoints Carter
KFXJ & KICT PD

D.C. Carter has been named PD
for Journal Broadcast Group’s
Classic Hits KFXJ and Active
Rock KICT in Wichita. He suc-
ceeds Jules Riley, who left in No-
vember to program WXBE/Wilkes
Barre.

Journal/Wichita OM Ron Eric
Taylor said, “We're excited to have
D.C. Carter lead the programming
team for KICT and KFXJ. D.C.
will be only the third program di-
rector for KICT in 15 years. He
brings a wealth of experience in
both the Active Rock and Classic
Hits formats, which makes him the
obvious choice for the job.”

Carter most recently spent eight
years as OM of Clear Channel’s
San Luis Obispo, CA and Santa
Maria, CA clusters.

It’s ‘New Country’
At WMPS/Memphis

Flinn Broadcasting has flipped
Triple A WMPS/Memphis to “Y-
96.1 FM — New Country” and has
officially moved the Triple A for-
mat to WYYL/Memphis. WYYL,
which had been CHR/Rhythmic,
was simulcasting WMPS’s Triple A
format for a few days before the
switch.

In announcing the change,
WMPS GM Donald Biggs said,
“After conducting market research
in the Memphis metro area, we re-
alized there was a hole for a ‘New
Country’ format that needed to be
filled.”

In addition to Biggs, the leader-
ship at the station will include OM
Chris Taylor and PD Alexandra
Inzer. Flinn also owns CHR/Rhyth-
mic KXHT/Memphis.

Extasy At R&R

£

Extasy's Laura Dawn recently paid a visit to the fabulous Club R&R
lounge. Shown after her showcase performance are R&R's Jeff Gelb,
Katy Stephan and John Schoenberger; Extasy’s Ritch Bloom; Dawn;
the label’s Steve Zap; R&R’s Missy Haffley; and Extasy’s Eric Baker.

TR

WWSO Flips To Oldies In Norfolk

Barnstable’s WWSO/Norfolk has moved from “Soul Classics” to Old-
ies. Country WCMS & WGH-FM/Norfolk PD Randy Brooks will pro-
gram the new “Oldies 92.9” until a full-time PD is named.

Explaining the change, Brooks told R&R, “Our research found a gap-
ing hole for Oldies in our market. We decided that the best strategy was

SRR

to flip WWSO from ‘Soul Classics’ to Oldies.” |

WWSO is positioning itself as “Hits of the *70s and *60s,” but Brooks
acknowledged that the station will still play some of the titles from the
“Soul Classics” library. “There is some overlap in the music,” he said.
“Some of those great Motown songs will still be on the station, but it’s a
reimaging. The product is a little different.”

s

Stewart To

Scott Stewart has been named
PD of Cox Radio’s '80s WBPT
(The Point)/Birmingham. He was
previously Asst. PD/MD at Coun-
try sister WZZK/Birmingham.

“It was a very difficult decision
to leave a legendary radio station
such as WZZK, but it was an op-
portunity that I couldn’t pass up,”
Stewart told R&R. “It’s a new for-
mat for which there’s a lot of en-
thusiasm at Cox Radio, and I'll be
working with a great staff of
people. It’s a bittersweet feeling,

PD At WBPT/Birmingham

but, being right down the hall, it’s
not like I'm leaving completely.”

Stewart already holds the after-
noon shift at "BPT, which flipped
to '80s in October. An eight-year
veteran of WZZK, Stewart’s pro-
gramming career also includes
stints at stations in Rome, GA and
Panama City, FL.

Rick Shockley, OM of WBPT,
WZZK and Oldies WODL/Bir-
mingham, will take over the day-to-
day programming and MD reins at
WZZK.

Rickman

o ; P

PD, NextMedia Carolina Rockers

SRR

WXQR, WANJ & WQSL/Greenville, NC PD Brian Rickman has

been promoted to oversee all Rock properties operated by NextMedia in
North and South Carolina. Rickman will continue as PD for Active Rock
WXQR and helm Classic Rock and Active Rock combo WAYV &
WKZQ/Myrtle Beach, SC, from which OM Eric Hall has exited.

Rickman will maintain offices in both markets.

At the same time, longtime WANJ & WQSL Asst. PD Jack Spade has
risen to PD of the CHR/Rhythmic simulcast.

Meanwhile, WXQR MD Wes Adams has been promoted to Asst. PD/
morning driver of the station. WKZQ Asst. PD/MD Charley and WAYV

MD Lisa Galvez remain in place.

Clear Channel

Continued from Page 3

* John Martin has been tapped
as VP/GM of Clear Channel Radio
Interactive, which was formed after
Clear Channel realigned its Internet
division and placed radio-website
development and sales in the hands
of the radio stations. Martin and his
team of website developers, content
editors and sales execs now work
for the radio division, providing
technical and marketing expertise to
help stations drive revenue through

their websites. Martin moved to
Clear Channel’s fledgling Web Ser-
vices Group two years ago, after
eight years as President of Critical
Mass Media.

“John’s most important role is to
develop and close business for the
web, as well as generate new
website-sales opportunities for the
local markets and regions,” Hogan
said. “John has the background, vi-
sion and experience to help inter-
active advertising and promotions
take on a new level in Clear Chan-
nel Radio.”
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Marshall, Burdette Take HBC Texas Sales Posts

bbe Marshall has been named Director/Sales for Hispanic

Broadcasting's five-station San Antonio cluster: KCOR-AM & FM,
KBBT, KROM & KXTN. She was most recently Exec. VP for new-busi-
ness and event-development firm Breakthrough Marketing.

Marshall reports to HBC/San Antonio GM Dan Wilson, who says, “We
are pleased that Abbe will be joining us. Her talent, experience and profes-
sionalism should prove to be a great asset to our marketing strategy, and
we look forward to the contributions she will bring to the table” Marshall has
approximately 16 years of radio experience, mainly in sales and marketing
roles

Concurrently, Dave Burdette has been named GSM of KLTN & KPTY/
Houston. A market sales veteran, Burdette was most recently Director/
Group Sales for Clear Channel's eight-station Houston cluster. Burdette
reports to HBC/Houston Director/Sales Tim McCoy, who said, “Dave brings
a wealth of sales-management experience to HBC. His deep relationships
in the advertising community and his track record of success in sales man-
agement will help HBC move its sales objectives to the next level

Syndicated Solution_s Sets Leeder_As_VPISales

Syndicated Solutions Inc. has named former ABC Radio sales execu-
tive Glenn Leeder to the newly created position of VP/Director of
Sales. Leeder, who will be based in Los Angeles, will be responsible for
new-business development, account maintenance and talent management
of all operations associated with SSI's ad-sales activities.

SSI President/Exec. Director Bob Carey, who worked with Leeder at
ABC, said, “l could not think of a better person to head our sales opera-
tions. His skills, industry knowledge and ferocity to succeed set him apart
in a competitive arena. He's a true pro with respect and passion for radio.”

SSt currently syndicates a roster of specialty talk programming that in-
cludes The Group Room, The Car Show With Tom Torbjornsen, Greenwave
Radio, On the Job With Steve Viscusi, Internet Insider's Megabyte With

David Radin and Nutrition Notebook, among others,

R L G S R A TR
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Brown On Top As WWHV/Norfolk PD

Parish Brown, most recently
Asst. PD of Bamnstable’s WWSO/
Norfolk, has joined On Top Com-
munications’ Urban WWHY (Hot
102.1)/Norfolk as PD. WWHY,
which signed on in August as a
move-in, is On Top’s largest-mar-
ket property; the company also
owns WFFM & WRXZ/Albany,
GA and WRIJH/Jackson, MS.

On Top founder and President/
CEO Steve Hegwood explained to
R&R why he decided to hire
Brown: “First of all, he had
knowledge of the market. Second,
he had worked under [WWSO
PD] Steve Crumbley for more

lus’ WYNN/Florence, SC and as
Asst. PD at WWSO. Parish is a
vet and a pro, and he’s obviously
got the ability to work in the On
Top system.”

Hegwood faces some heavy
competition in the Tidewater re-
gion, where Clear Channel Urban
WOWTI consistently tops the rat-
ings. Four other Urban-oriented
properties can also be found in Nor-
folk. Hegwood said, “Obviously,
our goal is to be a very community-
oriented, young-end Urban radio
station. That is what we basically
do at On Top Communications.
Our game plan is to grow in the 18-

than three years as PD at Cumu- 34 demo.”

Reynolds

Continued from Page 3
He later joined Universal as Wash-
ington, DC Regional Director be-
fore being promoted to his most re-
cent post.

“This is such a tremendous op- -

portunity, and I would like to
thank

Charlie and [Universal President]
Monte Lipman for their continued

confidence in me,” Reynolds said.
“Working with the entire teamn here,
which includes Valerie DeLong,
Steve Leeds, David Nathan,
Howard Leon, Gary Marella, Paul
Munsch, Damon Cox, Suzanne
Perl, Warren Gesin, Martin Melius,
Jessica Siracusa, Kara Bebell and
the entire Universal field staff, has
been one of the most professionally
and personally rewarding experi-
ences of my career.”

* Engineering VPs Jeff Little-
john, Steve Davis and Al Kenyon
have been given Sr. VP stripes.
Littlejohn becomes Sr. VP/Engineer-
ing Services for the radio division,
while Davis adds the Sr. VP title and
continues to manage the engineering
division’s capital-budget, expense-
tracking and regulatory technical fil-

ings. Kenyon becomes Sr. VP/
Projects & Technology and will con-
tinue to be responsible for evaluat-
ing the technical facilities of pro-
posed station purchases and manag-
ing radio-studio buildouts and con-
solidation projects. They report
to Clear Channel Radio CEO Randy
Michaels.
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Newsbreakers

B B e A e B R e e

LTI EL R CHRONICLE |

o WILBUR ENTERTAINMENT syndi-
cates the following shows: The Doug
Stephan Show; the weekend Talkers

CONDOLENCES

Farmer Big Country frontman

Countdo.wn Show, ho§ted by I?oug Stuart Adamson, 43, Dec. 16. yvas most recgntly Dir./Sales & Market- ABC RADIO NETWORKS STAIND For You
Stephap, SpeedFreaks; and the '80s- Betty Blowtorch singer-bassist ing for Symetrix. Phil Hall » 972-991-9200 FOO FIGHTERS The One
rock-oriented The Tour Bus. For more Bianca Halstead. 36. Dec. 15. ]
information, contact Adam Wilbur at Blues singer and radio person- Hot AC Heritage Rock ' '
831-429-2050; adamwilbur@sbc | 4t Rufus Thomas, 84, Dec. 15, Steve Nichols Steve Young/Craig Altmaier
global.net. Prod“cts & smines No Adds NICKELBACK Too Bad
TOOL Lateralus
H d : StarStation ‘ NEIL YOUNG Let's Roli
BGOI' S Peter Stewart Hot AC
¢ BILLROBERTS © JACOBS MEDIA expands its sales- | No Adds ' Steve Young/Josh Hosler
becomes CFO/ consulting services and now offers ser- Classic Rock No Adds
SVP, Business vice to all radio stations. Contact Paul Chris Miller
o RON BURMAN Affairs at Gold Jacobs at 248-353-9030 or paul | gl CHR
is upped to VP/ Gircle Entertain- jacobs @jacobsmedia.com. Steve Young/Josh Hosler
A&Rat Roadrun- ment. He joins : Touch No Adds
ner Records. He fromTrauma Rec- | © PROMOSUITE debuts database-mar- Ron Davis Rhythmic CHR
rises from Dir./ ords, where he keting consulting services to assist with LA Steve Young/Josh Hosler
A&R. was CFO/COO0. e-mail database management and viral- Doug Banks Morning Show No Adds
B marketing strategies. Contact Rocco Gary Saunders S
oft AC
Burman Roberts Magcri at 212-509-6112.
urm ' Mo hats Mike Bettelli
e e L e — e e ] Tom Joyner Morning Show No Adds
exit ... At KKFR/Phoenix. interim  Spanish Religious: WAFN/Miami '\Il’e"” Catron Mainstream AC
Changes morning driver Chino drops the in-  changes calls to WICC and hires 0 Adss Mike Bettelli
terim. and middayer Mini begins  Gerardo Reyes as GSM. g LBARAE
CVCI Gal;o’r ;e[;{‘nf .tg]\\/’;/M]\/.IK/FI. her s:hlflhohne hour earlier, at 9apl1 = . . ALTERNATIVE PROGRAMMING De.lilah '
alton Beach. FL as andtoco-  joey B. Joins WHYI (Y100)Miami  Triple A: WBOS/Boston MD/mid- Steve Knoll » 800-231-2818 Mike Bettelli
host mornings with Taylor Allen. as morning show Exec. Producer ... dayer Amy Brooks relinquishes MD Gary Knoll No Adds
Brion O’Briqn segues to mornings  duties; Michele Williams joins 'BOS Rock Dave Wingert Show
CHR: KBOS/Fresno MD/afternoon  at WOCQ/Salisbury, MD ... KMEL/ as MD ... Darian O’Toole joins Mike Bettelli:
driver Tony Tecate exits ... KXHT/  San Francis 11 not The KAEP/Spokane f L COURSE OF NATURE Caught In The Sun .
river Tony XIS .. | an Francisco will not renew The pokane for mornings. CRAVING THED Alone (No More) No Adds
Memphis MD Devin Steel exits:  Baka Boys in afternoons. NEIL YOUNG Let's Roll
Boogaloo is appointed "XHT PD ... Urban: At WILD/Boston. Rick | N0 WISSISSIPPLALLSTARS Sugartown
0 0
WKXIJ-FM Chattanooga. TN wel-  News/Talk/Sports: WBGG-AM/Pitts-  Anderson and Coach Willie Maye o |
comes Tripper aboard as APD/MD  burgh launches The Henrv Cannon  co-host afternoons ... Kiki Henson Alternative 24 HOUR FORMATS
- Gina Jones joins WYIB/Utica,  NFL Hour, 9-10pm ... Bob Siroir’s  joins WUBT/Nashville as PD ... EuoHlicadiulGiiGhoss Jon Holiday « 303-784-8700
: ) ' : S . .\ . COURSE OF NATURE Caught In The Sun
NY as morning co-host ... Clear  Comedy Collection begins airing on  Linda Greenwood joins WQMG/ STAIND For You Adult Hit Radio
Channel/Litle Rock downsizes:  WCKG/Chicago on Saturdays from  Greensboro as Dir/Promotions. SUM 41 Motivation JJ McKay
KQAR nighttimer Kramer and  noon-1pm ... KPLS/Los Angeles adds Triple A EAGLE EYE CHERRY Feeis So Right

KDDL & KSSN GSM Tom McBee  George Putnam from noon-1pm.

PROS ON

THE LOOSE Riley joins WXBE/Wil

personality Monica oxXits .

Rock: WMMS/Cleveland midday

kes Barc

PD .. WWWX & WXWX/Apple-

KABC/Los Angeles and KFBK/ ton. WI PD Keith Huotari exits ...
Sacramento talk host Dave Will- Charlie Kendall joins KDKB/Phoe-
iams, 818-716-6301 nix as Creative Services Director/

niiddayer.

Artist/Tile

"N SYNC Pop
BACKSTREET BOYS Drowning

DREAM STREET | Say Yeah

JUMPS God Bless The U.S.A.

DREAM STREET It Happens Every Time
AARON CARTER Oh Aaron

LI ROMEO My Baby

CHRISTINA MILIAN AM To PM

AARON CARTER Not Too Young, Not Too Old
EIFFEL 65 Blue (Da Ba Dee)

KRYSTAL HARRIS Supergirl

LMNT Juliet

3LW No More (Baby I'ma Do Right)
MICHELLE BRANCH Everywhere

NELLY FURTADO Turn Off The Light

| SMASH MOUTH All Star

‘ SMASH MOUTH I'm A Believer

AARON CARTER Leave It Up To Me
DREAM He Loves U Not
| FATBOY SLIM The Rockafeller Skank

Playlist for the week ending December 15.

Total Plays

78
78
76
75
75
71
70
66
60
29
28
28
27
27
27
27
27
26
25
25

' Active Rock

Steve Young/Craig Altmaier
FLAW Payback

P.0.D. Youth Of The Nation

MARILYN MANSON Tainted Love
INCUBUS Nice To Know You

Industry NATIONAL

. , RADIO
o CHRIS CRUMP is named Dir./Sales

& Marketing for Klotz Digital America. He F o RMA Ts

ADDED
THIS
WEEK

\ . ‘. - als 0 ¢ . o .
80s: James Baker joins KIOI/San NEIL YOUNG Lef's Rol LEE ANN RIMES Can't Fight The Moonlight .

Francisco as MD/middayer. FIVE FOR FIGHTING America Town Rock Classics
BEN FOLDS St Fighting It

T Adam Fendrich
dole P/ CHR FIL YOUNG Let's Roll
i The Moonligh
: . Adult Contemporar
Group ... Warner Music Group ap o kL b e e Rick Brad, —
points Chris Seully VP/Finance, Ly- | FXELLY Wotds Gretes il
bel Shared Services ... Jim Cooper Mainstream AC
becomes VP/Legal & Business Al- DAKDTA MOON Looking For A Place to Land
ST P LOUISE GOFFIN Sometimes A Circle
fairs for BMG North America. NO 0OUBT Hey Baby
- : ADI
Industry: Sheila Hansen is named Lite AC Rgmguo;. g;‘l?gTWURKS
Sr. Dir/Nat'l Sales at BMG Special B CHI AU
Products. Peter Brodsky riscs to VP/ NAC Choice AC
Legal & Business Affairs at BMG No Adds Yvonne Day
N P , ~ . No Adds
M‘umc Pg?]lh]ll.l]g. Lu.lfi -(h'rls Christian AC
O’Malley is appointed Dir./Creative CITY ON A HILL Sing Allelua New Rock
at BMG Songs NEWSBOYS It Is You Benji McPhail
JACI VELASQUEZ Season Of Love No Adds
TRUE VIBE You Are The Way
e
. uc
OUTKAST The Whole World
WAOK FABOLOUS Young'n (Holta Back)
Gontinued from Page 3 JONELL/METHOD MAN Round & Round WESTWUUD ONE RADIO NETWORKS
, ' . ’ MONTELL JORDAN You Must Have Been Charlie Cook » 661-294-9000
of the community during the civil Bob Blackburn
rights era: it was the voice of reason Adult Rock & Roll
and calrp durlng lurbullen[ times. JONES RADIO NETWORKS Jeff Gonzer
WAOK is returning to its roots as Music Programming/Consulting NEIL YOUNG Let's Roll
that voice and is well-positioned for Ken Moultrie » 800-426-9082 Soft AC
UET TR Alternative ‘ Au,,
WAOK debuted in March 1954 . ndy Fuller
g . Steve Young/Chris Jones No Adds
with an R&B and Gospel format and CUSTOM Hey Mister .
was the home of such noted broad- LIT Addicted Bright AC
casters as “Big Daddy” Sears, Zilla STAIND For You ) Jim Hays
) EDDIE VEDDER You've Got To Hide... RYAN ADAMS New York, New York
Hinton-Mays and Esmond Patterson.

Leymon

Continued from Page 3 Coppola Continued from Page 3 M35 named Director/Top 40-Cross-

Leymon said, “Kevin Herring has ‘ over Promotion at Columbia imprint
brought out the best in me. We have | where he first served as Manager/  Chaos Recordings. He joined the Los
what [ truly believe to be the best | Dance Music Promotion and in 1990 Angeles-based Work Group in 1995
promotion team and music in Nash- | was promoted to Assoc. Director/ as Sr. Director/Promotion and was
ville. and I’'m happy to be here.” Crossover Promotion. In 1992 he promoted to VP/Promotion in 1997,

wWwWw . americanradiohistorv.com
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: MONDAY, DECEMBER 31

New Year's Eve

1879/Thamas Edison demonstrates
his newest invention, the incan-
descent light bulb.

1954/The radio mystery program The
Shadow airs its last episode. The
show enjoyed a 25-year run.

Born: Anthony Hopkins 1937, Ben
ngsley 1943, Val Krlmer 1959

il Music Hlﬁtﬂl‘f

1961/The Beach Boys play therr first
show under that name when
they perform at the Ritchie
Valens Memorial Show in Long
Beach, CA.

1970/The Beatles break up.

1984/Def Leppard drummer Rick Allen
is involved in a car crash in
which he loses his left arm. His
arm is reattached at the hospital
but will eventually be amputated
once infection sets in.

1985/Former teen idol Rick Nelson,
45, and his fiancee are killed in
a plane crash outside of Dallas.

1997/Will Smith and actress Jada
Pinkett tie the knotin the bride's
hometown of Baltimore, MD.

Born:John Denver 1943-1997, Donna

Summer 1948, Tom Hamilton
(Aerosmith) 1951, Paul Wester-
berg (ex-Replacements) 1960,
Scott lan (Anthrax) 1963

TUESDAY, JANUARY 1

1994/Microsoft CEO Bill Gates weds
longtime girlfriend Melinda
French.

1964/The BBC broadcasts the first rop'

of the Pops TV show.
1974/Joni Mitchell releases Court &
Spark.
1977/The Clash headline the gala
opening of London’s Roxy,
which becomes the central
venue of the punk movement.
1985/VH1 launches.

i Born: Grandmaster Flash 1958

B WEDNESDAY, JANUARY 2

Miniature Golf Day

1990/Alan Hale Jr., the actor best-
known as “The Skipper” on
Gilligan’s Island, dies of cancer
atage 68.

1998/Microsoft announces its pur-
chase of Hotmail, the Internet's
leading free e-mail service.

" Born:Tia Carrere 1967, Cuba Gooding

e R R T

.; THURSDAY, JANUARY 3

Jdr. 1968
inMusic History

1979/The trial of ex-Sex Pistol bassist
Sid Vicious for the October
1978 murder of girlfriend Nancy

Spungen opens in New York |

City. Vicious will not live to hear
the verdict — he dies of a heroin
overdose.

1981/The Platters’ David Lynch, 51,
dies of cancer in Long Beach, CA.

2000/Motley Crue bassist Nikki Sixx
and wife Donna D’Errico be-
come parents to daughter
Frankie Jean Sixx.

- 1952/The television series Dragnet de-

: buts.

1983/ Time magazine bestows its “Man
of the Year” honor on the per-
sonal computer.

Born: J.R.R. Tolkien 1892-1973, Mel
Gibson 1956

1969/Po|rce at Newark Alrport in New

T

|

|

Jersey confiscate 3,000 copies of
John Lennon and Yoko Ono’s Two
Virgins. The album cover, featur-
ing a nude photo of Lennon and
Ono, is declared pornographic.

Two Virgins too much?

1970/Davy Jones announces his depar-
ture from The Monkees.

Born: John Paul Jones (ex-Led Zeppe-
lin) 1946, Stephen Stills 1945

FRIDAY, JANUARY &

1935/Bob Hope debuts on network ra-
dio in the cast of The Intimate Re-
vue.

1996/General Motors announces that
it will release an electric car, the
EV-1, in the fall.

Born: Dave Foley 1962

1971/The film Performance starnng
Rolling Stones frontman Mick
Jagger, premieres in London.
Jagger plays a jaded, decadent
rock star.

1979/Jazz great Charles Mingus, 56,
dies of a heart attack brought on
by his long battle with Lou Geh-
rig's Disease.

1984/Van Halen release 1984.

1996/Rapper Speech, frontman and

founder of Grammy-winning

group Arrested Development,

announces that the group has

broken up.

Patty Loveless 1957, Michael

Stipe (R.E.M.) 1960, Til Linde-

mann (Rammstein) 1963, Deana

Carter 1966

SATURDAY, JANUARY 5

Born:

1933/Construction starts on San
Francisco’s famed Golden Gate
Bridge.

1943/Elizabeth Taylor, 11, signs a long-
term contract with MGM. She will
make her MGM debut the same
year in Lassie Come Home.

1980/Hewlett-Packard introduces its
first personal computer. The HP-
85 comes with a monitor, a built-
in printer and a cassette-tape re-
corder for data storage.

Born: Diane Keaton 1946

i Msit i-lrstary

1959/Coral Records releases “It Doesn’t
Matter Anymore,” Buddy Holly’s
last single before his untimely
death.

1975/ The Wiz, a souled-out remake of
The Wizard of Oz, opens on
Broadway.

1978/A week after finally being granted
visas to enter the U.S.,
Pistols begin their first and last
U.S. tour, in Atlanta.

1988/The Mayor of Pacentro, Italy re-
jects a sculptor’s request to erect
a semi-nude statue of pop star
Madonna, stating that he knows
the difference between her and
the real Madonna, the Virgin
Mary. Meanwhile, in Los Angeles,
the singing Madonna files for di-
vorce from husband Sean Penn.

Italy no wanna Madonna.

The Sex |

|

1998/Sonny Bono, 62, dies in a ski
accident in South Lake Tahoe, CA.

Born: Brian Warner (a.k.a. Marilyn
Manson) 1969

SUNDAY, JANUARY 6

1936/Porky Pig makes his world debut
in the Warner Bros. cartoon
Gold Diggers of '49.

1973/The animated Saturday-morning
series of shorts called School-
house Rock premieres on ABC-TV.

&

Making school cool.

Born: Rowan Atkinson 1955, Howie
Long 1960

 Music History i

1957/Elvis Presley makes hls Iast ap-
pearance on The Ed Sullivan
Show in New York, performing
seven numbers, including
“Hound Dog,” “Don't Be Cruel,”
“Love Me Tender” and “Heart-
break Hotel.”

1958/Gibson patents the “Flying V"
guitar.

1975/Three thousand Led Zeppelin
fans, waiting overnight in the
lobby of the Boston Garden for
tickets to the group’s Feb. 4
show, cause an estimated
$30,000 in damage when they
riot. Boston Mayor Kevin White
promptly cancels the show.

1977/Three months after signing The
Sex Pistols, EMI terminates its
contract with the controversial
punk act.

EMI, goodbye!

1984/John Lennon’s “Nobody Told
Me" is released.

1993/Be-bop trumpeter Dizzy Gillespie.
75, dies of pancreatic cancer.

1998/Cher sings the national anthem
at Super Bowl XXXIII. Gloria
Estefan, Stevie Wonder and Big
Bad Voodoo Daddy perform
during the halftime show.

Born: Syd Barrett 1946, Malcolm
Young (AC/DC) 1953, Simon
Gallup (The Cure) 1960

MONDAY, JANUARY 7

1999/The impeachment trial of U.S.
President Bill Clinton, formaliy
charged with lying under oath
and obstructing justice, begins
in the Senate.

Born: Katie Couric 1957, Nicolas Cage
1964

rrrﬂlrm‘er: History

1970/Max Yasgur, whose upstate New
York farm was the site of the Au-
gust 1969 Woodstock Festival, is
sued for $35,000 in property
damages by neighboring farmers.

1985/Ex-Creedence Clearwater Re-
vival frontman John Fogerty re-
leases his comeback LP, Center-
field.

1992/Former teenybopper Deborah
Gibson makes her Broadway de-
but playing Eponine in Les Miser-
ables.

1996/Babyface ties Michael Jackson's
record by receiving 12 Grammy
nominations.

Born: Kenny Loggins 1948, Kathy Val-

|

entine (The Go-Go’'s) 1959

TUESDAY, JANUARY &

Shawn Colvin 1956

FRIDAY, JANUARY 11

1962/At the National Gallery of Artin
Washington, DC, Leonarda da
Vinci’s masterpiece, the Mona Lisa,
is exhibited for the first time in
America.

Born Stephan Hawkmg 1942

hulllsi: Hr:lm % M
1946/0n his 11th birthday, Elvis Presley
receives a $7.75 guitar.

1966/Ths last episode of Shindig!is

broadcast on ABC-TV. On the |

show, The Kinks play “l Gotta
Move,” and The Who perform “!
Can’t Explain.”

1979/Canadian prog-rock trio Rush are

named the official “Ambassadors
of Music” by the Canadian govern-
ment.

Oh Canada, Rush
stands on guard for thee.

1991/Def Leppard guitarist Steve Clark,
30, is found dead in his London
home. It will eventually be deter-
mined that he died of alchohol poi-
soning.

Born: Elvis Presley 1935-1977, Robbie
Krieger (ex-Doors) 1946, David
Bowie 1947, R. Kelly 1969

WEDNESDAY, JANUARY 9

1959/ Western TV series Rawhide debuts,
starring Clint Eastwood as a cattle-
driving cowboy.

| Born: Richard Nixon 1913-1994, Bob

Denver 1935

1979/A Gift of Song — The Music for
UNICEF Concert is held at the
United Nations General Assembly
in New York. Artists performing
include Olivia Newton-John, Rod
Stewart, The Bee Gees, John Den-
ver and Abba. The benefit concert
raises half a million dollars for the
world-hunger organization.

1991/Sinead 0’Connor tops Mr. Black-
well’s Worst-Dressed list. The cur-
mudgeonly critic says of 0'Connor,
“Nothing compares to the bald-
headed banshee of MTV. She’s a
New Age nightmare.”

Born: Joan Baez 1941, Jimmy Page (ex-
Led Zeppelin) 1944, Dave Mat-
thews 1967, A.J. McLean (Back-
street Boys) 1978

THURSDAY, JANUARY 10

Volunteer Fireman’s Day

1946/The United Nations meets for the
first time, at Westminster Hall in
London.

1971/Masterpiece Theatre debuts on
PBS.

Born: George Foreman 1949

1968/Aretha Franklm earns her fourth
Gold single for “Chain of Fools,”
which goes on to win the 1968
Grammy award for Best R&B Per-
formance by a Female.

1976/Chester Arthur Burnett, a k.a.
blues great Howlin’ Wolf, dies in
Chicago following brain surgery at
age 65.

1997/James Brown is awarded a star on
the Hollywood Walk of Fame.

Born: Jim Croce 1943-1973, Rod
Stewart 1945, Pat Benatar 1952,

1993/Apple unveils its hand-held
computer, the Newton. Al-
though it's introduced with
much fanfare, the product fails
to catch on.

Born: Stanley Tucci 1960, Amanda

Peet 1972

1963/The Whisky-A-Go-Go opens in
Los Angeles.

1980/The Pretenders’ eponymous
debut is released.

1984/Michael Jackson picks up 12
Grammy nominations for
Thriller. Meanwhile, the album
hits the 10 miltion sales mark.

1985/In Rio de Janero, Brazil, Queen,
Yes, AC/DC, Whitesnake, Iron
Maiden and others play the
Rock in Rio festival.

| Born: Naomi Judd 1946, Mary.l

Blige 1971

SATURDAY, JANUARY 12

Mational Pharmacist Day

1971/The controversial comedy All in
the Family debuts, starring
Caro! 0’Connor as Archie Bun-
ker. The show will enjoy a 21-
year run.

Born: Rush Limbaugh 1951, Howard
Stern 1954, Krrstre Alley 1955
" in'Music History

1979/The Bee Gees receive a star on
the Hollywood Walk of Fame.

1989/Tracy Chapman receives Six
Grammy nominations, includ-
ing Album of the Year, Song of
the Year (“Fast Car") and Best
New Artist. She wins four
Grammys.

1995/Performances from Neil Young
and a reunited Led Zeppelin
highlight the 10th annual Rock
& Roll Hall of Fame induction
ceremony. Also inducted are Al
Green, Janis Joplin, The
Allman Brothers Band and
Frank Zappa.

Born: Arlo Guthrie 1947

SUNDAY, JANUARY 13

1941/James Joyce, widely regarded
as Ireland’s greatest author,
dies at age 58.

Born: Robert Stack 1919, William B.
Davis 1938, Julia Louis-Drey-
fus 1961

1964/Bob Dylan releases “The Times
They Are A’ Changin'.”

1973/Guitar hero Eric Clapton, who
had spent the past several
years troubled by drug addic-
tion, makes a triumphant
comeback at London’s Rain-
bow Theatre with the first of
two sold-out shows.

1998/The Spice Girls top Mr.
Blackwell’s.38th annual Worst
Dressed list for women. Ma-
donna is No. 3, and gender-
bending shock rocker Marilyn
Manson is honored at No. 10.

Worst Dressed Woman?

Born: Frank Correia 1973
— Frank Correia

¢
!
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72 million kouseRalds

75 million housenalds |

Show Prep

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming ¢ ' o i
Matsen ratings weve nof available at press time. Television ratings
ras | ADDS } will return i 2002.
ND DOUBT YBOUNTY KILLER Hey Baby &
JARULE VASHANTI Always On Time P Al )
BUSTA RHYMES Break Ya Neck 3 BRIAN MCKNIGHT Stil
CREED My Sacrifice 35 NICKELBACK Too Bad
USHER U Got It Bad % 022V 0SBOURNE Dreamer 3
JENNIFER LDPEZ Ain't It Funny <] ) COMING NEXT WEEK
OFFSPRING Defy You K’} Plays
PINK Get The Party Started k) § T Mandy Moore and Aaron Tippin are
LUDACRIS Roll Out (My Business) 2 NICKELBACK How You Remind Me 2 ) m Tﬂps dy . PP
FATJDE R KELLY We Thuggin’ % CREED My Sacrifce o ; . slated to perform live on the Walt
LENNY KRAVITZ Dig In b MARY J. BLIGE Farry Afti o i Dick Clark hosts three New Year's Disney World Viery Merry Christmas
R. KELLY The World's Greatest 5 . Eve specials on ABC, live from New . .
ALICIA KEYS AWoman's Worth 2 NO DOUBT #/BOUNTY KILLER Hey Baby 3 H . L ) Parade (check local listings for time
glAnL E&%KForwer YoMl 24 LENNY KRAVITZ Dig In 2 York’s Times Square: Dick Clark's  ang channel).
AL STARVT\’;f;E"T"E'M‘,’,:‘aK”GU;Q o 223 JEWEL Standing Stil 2 % Primetime New Year's Rockin’ Eve « PBS presents Rediscovering
PUDDLE OF MUDD Blurry 2 MICK JAGGER God Gave Me Everything 20 ; showcases 2001 tour hlghllghts from Dave Brubeck, an hou r|ong prof"e
éﬁﬁﬁﬁ’kﬁﬂﬁiﬁmﬁ Everyda 2 e 2 . Aerosmith, Destiny’s Child, Eton o the jazz artist (check local listings
y PINK Get The Party Started 18 h h :
SHAKIRA Whenever, Wherever 9 | EMATIHEWS BAND vy 5 . John and The Dave Matthews o fimg).
ALIEN ANT FARM Movies 19 Band, as well as clips of Barr il Di
600 DOLLS American Gir 18 AL STAR TRIBUTE What's Going On 7 M Kool ; he G y O _Neﬂ I.3|amond' performs and \Mll
NICKELBACK How You Remind Me 17 FIVE FOR FIGHTING Superman (fsNotEasy) " anilow and Kool & The Gang  gpith is interviewed on The Tonight
;AEIIE iYANS You Gets No Love g TRAIN Something More 1 from previous New Year's shows;  Show With Jay Leno {(NBC, check
DMX Who We Be 16 JENNIFER LOPEZ Ain't It Funny 16 Dick Clark's New Year's Rockin’ Eve  jneq) listings for time).
": :Yg:EGE?(rgzLights Gt Ao 12 ALICIA KEYS AWoman's Worth 15 : 2002, FPart 1features performances * John Mayer, Late Night With
- : . PAUL MCCARTNEY Freedor 13 : ink- o

BLINK-182 Stay Together For The Kids 14 CALLING Wh Y' le A 0 by Blink-182, Blu Can_trell, Bush,  conan O'Brien (NBC, check local
JDE Let's Stay Home Tonight 13 eréver Touillo ¢ LFO, The O'Jays, Pink, Busta fistings for time).
MYSTIKAL Bouncin’ Back (Bumpin'...} 14 RYAN ADAMS New York, New York Rhymes and Jessica Simpson, as
Mmgon ng &REDMAN Part | 13 INCUBUS | Wish You Were Here ] well as another retrospective of Bz;ny
PETEY PABLO Raise Up 12 | pective 3
JIMMY EAT WORLD The Middie 12 CLLEP T Manilow; and Dick Clark’s New Year’s Wﬁdnesday, 1 zzs
HOOBASTANK Craling n The Dark 12 JOHN MELLENCAMP Peaceful Worid W, '
AALIYAH Rock The Boat 1 U2 Stuck In A Moment You Can't Get Out Of Rockin’ Eve 2002, Part 2brings back s Stevie Wonder and Ray
MARY J. BLIGE No More Drama ) LIFEHOUSE Breathin Blink-182, Blu Cantrell, Bush, The .
SUM 41 1n Too Deep 1 COLDPLAY Tl 8 Sl el : Charles perform from Washington,
O-TOWN We Fit Together 10 OJays, Pink and Busta Rhymes for DC when the Kennedy Center Hon-
MISSY ELLIOTT {/GINUWINE & TWEET Take Away 10 TRAVIS Side encore performances (Monday, 12/ : -
GORILLAZ19-2000 10 MACY GRAY Sexual Revolution 31, begins at 10pm) ors Quincy Jones, Luciano Pava-
e b | e o - otiadohers (035, 9o}

e JANET I/MISSY ELLIOTT. . Son Of A Gun (Betcha. ) * Roger McGuinn sits in with the
SEVENDUST Praise 10 Fl'ida 1 2I21
CITY HIGH {/EVE Carame! STEREOPHONICS Have A Nice Day } ] band on Late Show With David

P.0.D. Youth Of A Nation

BRITNEY SPEARS I'm ASlave 4 U
INCUBUS I Wish You Were Here

TANTRIC Mourning

JANET {/MISSY ELLIOTT... Son Of A Gun (Betcha. )
TENACIOUS D Wonderboy

ENRIQUE IGLESIAS Hero

BACKSTREET BOYS Drowning

MARILYN MANSON Tainted Love

MICK JAGGER God Gave Me Everything
FOO FIGHTERS The One

DEFAULT Wasting My Time

REMY ZERO Save Me

PAUL MCCARTNEY Freedom

STAIND For You

ROB ZOMBIE Feel So Numb

NELLY FURTADO Tum Off The Light
FABOLOUS Young'n (Holla Back)

JUVENILE From Her Mama. ..

MACY GRAY Sexual Revolution

LIFEHOUSE Breathing

JAY-Z Girls, Girls, Girls

LIL'ROMEO, 3LW & NICK CANNON Parents...
OUTKAST The Whole World

BUBBA SPARXXX Lovely

JEWEL Standing Still

JONELLE f/METHOD MAN Round And Round

Video playlist for the week ending December 15.

55 mitlion baysseholds
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AEROSMITH Sunshine
FLICKERSTICK Beautiful
AALIYAH Rock The Boat

CRAIG DAVID 7 Days

P.0.D. Alive

GINUWINE Oitferences

ANGIE STONE Brotha

JOE Let's Stay Home Tonight

R. KELLY The World's Greatest
STAIND For You

02ZY 0SBOURNE Gets Me Through
FAITH EVANS You Gets No Love

e T T R R O T L I o B T R = NPT BT Y=Y

Video airpiay for December 17-23.

36 miflian households

Cindy Mahmoud
VP/Music Programming
& Ententainment

VIDEO PLAYLIST

JA RULE t/ASHANT! Always On Time
MR. CHEEKS Lights, Camera, Action
USHER U Got 1t Bad

OUTKAST The Whole World

BUSTA RHYMES Break Ya Neck

Peter Cohen, MYSTIKAL Bouncin’ Back (Bumpin'....)
: FAT JOE {/R. KELLY We Thuggin’
VP/Progray
SRty FAITH EVANS You Gets No Love
R ap Adds MISSY ELLIOTT H/GINUWINE. .. Take Awzy
- JAGGED EDGE Goodbye
RZA {/MASTA KILLA Brooklyn Babies
Lop¥Adds RAP CITY
No Adds
JA RULE /ASHANT! Always On Time
Urban Adds BUSTA RHYMES Break Ya Neck
No Adds JAY-Z Giris, Girls, Girls
. FAT JOE {/R. KELLY We Thuggin®
Rhythmic Adds FABOLOUS Young'n (Holla Back)
MYSTIKAL Bouncin’ Back (Bumpin'...)
No Adds LUDACRIS Roll Out (My Business)
JERMAINE DUPRI /LUDACRIS Weicome To Atlanta
ROCk Adds OUTKAST The Whole World
No Adds JUVENILE From Her Mama. ..
Adds for the week of December 24. Video playlist for the week ending December 23.
NO DOUBT #/BOUNTY KILLER Hey Baty
JIMMY EAT WORLD The Middte m i
DE LA SOUL Baby Phat ) LA
OUTKAST The Whole World David Cohn .~
SAVES THE DAY At Your Funeral General Manager
DAVE MATTHEWS BAND Everyday
ALIEN ANT FARM Movies
MR. CHEEKS Lights, Camera, Action DEFAULT Wasting My Time
TANTRIC Mourning PUDDLE OF MUOD Blurry
GORILLAZ 19-2000 THE CRYSTAL METHOD t/SCOTT WEILAND You Know ts. ..
P.0.D. Youth Of A Nation LENNY KRAVITZ Dig In
ALICIAKEYS AWoman's Worth N.0.R.E. Grimey
ANGIE STONE Brotha SEVENDUST Praise
BASEMENT JAXX Where's Your Head DFFSPRING Defy You
CREED My Sacrifice STAIND For You
REMY ZERD Save Me

MYSTIKAL Bouncin' Back (Bumpin'....)

Video playlist for the week of December 17-23.

¢ Charlotte Church, Destiny’s
Child, Enrique Iglesias and Mandy
Moore perform on A Home for the
Holidays With Mariah Carey (CBS,
8pm).

Saturday, 12/22

¢ Everclear, Mad TV (FOX, 11pm).
* Alicia Keys, Saturoay Night Live
(NBC, 11:30pm).
*Blu Cantrell, Showtime at the
Apolio (check local listings for time
and channel).

—

H

Sunday, 12/23
* VH1 presents an expanded ver-

¢ sion of its 1998 Behind the Music epi-
sode profiling Madonna (9pm).

| Tuesday, 12/25

¢ Aaron Carter, Charlotte Church,

TV

Letterman (CBS, check local listings
for time).

—rhuadey, o

* Ozzie Osbourne, Jay L eno.

* P.O.D., David Letterman.

* Steve TyreII,'Late Show With
Craig Kilborn (CBS, check local list-
ings for time).

Friday, 12/28

* Tantric, Jay Leno.
¢ Cousteau, Craig Kilborn.

“Saturday, 12/29

* Macy Gray, Saturday Night Live.

Monday, 12/31

* Wayne Newton, Conan O'Brien.
— Julie Gidlow

All show times are ET/PT uniess otherwise noted: subtract one hour for CT,

Check listings for showings in the Mountain time zone. Al listings subject to change.

(B —

BOX OFFICE TOTALS

Dec. 14-16
. Title $ Weekend
Distributor (5 To Date)
. 1 Vanilla Sky $25.01
Paramount* ($25.01)
: | 2 Ocean’s Eleven $22.07
WB ($72.30)
. 3 Not Another Teen Movie$12.61
1 Sony* ($12.61)
.| 4 Harry Potter AndThe  $9.91
' Sorcerer’s Stone
wB ($253.26)
. 5 BehindEnemy Lines  $5.41
; FOX ($38.81)
; 6 Monsters, Inc. $4.98
Buena Vista ($218.81)
. 7 Spy Game $2.46
Universal ($57.82)
© 8 Black Knight $2.03
FOX ($29.74)
. 9 Shallow Hal $1.49
FOX ($66.96)
.10 Amelie $0.77
3 Miramax ($12.51)
*First week in release
. All figures in millions

Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include How
High, starring recording artists
Method Man and Redman.
They're featured prominently on
the film's Def Jam soundtrack,
which includes “N2gether Now”
¢ ¢ with Limp Bizkit and “Cisco Kid”
! with Cypress Hill and War, as well

: as remixes of “Round and Round”
with Jonell and “All | Need” with
Mary J. Blige. Cuts by DMX,
Streetlife and Ludacris f/
Shawnna complete the ST.

Also opening this week is the
animated Jimmy Neutron, Boy
Genius, whose Jive soundtrack
contains three songs by Aaron
Carter (“Leave It Up to Me“AC’s
Alien Nation” and “Go Jimmy
Jimmy”) along with remixes of N
Sync’s “Pop” and Lil’ Romeo,
3LW & Nick Cannon’s version of
DJ Jazzy Jeff & The Fresh
Prince’s “Parents Just Don't Un-
derstand.” Melissa Lefton covers
Thomas Dolby's “He Blinded Me
With Science,” while No Secrets
share their rendition of Kim Wilde’s
“Kids in America” Rounding out
the package are tunes by Britney
Spears, The Backstreet Boys
; and — on the opposite end of the
: : pop-music spectrum — The
Ramones, among cthers.

— Julie Gidlow
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100 million moviegoers

TOP FIVE SONGS PER REGION

WEST

15,000 movie theaters

NORTHEAST

1. PINK Get The Party Started

2. NODOUBT #/BOUNTY KILLER Hey Baby

3. R. KELLY The World's Greatest

4. JANET{/MISSY ELLIOTT... Son Of A Gun (Betcha...)
5. LENNY KRAVITZ Digin

1. PINK Get The Party Started

2.NODOUBT{/BOUNTY KILLER Hey Baby

3. JANET {/MISSY ELLIOTT... Son OfAGun...
* 4. R. KELLY The World's Greatest

5. LENNY KRAVITZ Dig In

MIDWEST SOUTHEAST
1. PINK Get The Party Started 1, NODOUBT /BOUNTY KILLER Hey Baby
2. JAHEIM Anytrng 2. PINK Get The Party Started

3. JANET//MISSY ELLIOTT... Son Of A Gun (Betcha...)
4. R. KELLY The World's Greatest
5. NODOUBT {/BOUNTY KILLER Hey Baby

SOUTHWEST

1. NO DOUBT #/BOUNTY KILLER Hey Baby

2. PINK Get The Party Started

3. JANET {/MISSY ELLIOTT... SonOfAGun (Betcha. ..)
4. R. KELLY The World's Greatest

5. 0-TOWN We Fit Together

3.R. KELLY The World's Greatest
4. JANET {/MISSY ELLIOTT... Son OfAGun...
5. O-TOWN We Fit Together

DECEMBER PLAYLIST

BONEY JAMES Somethin' Inside
BONEY JAMES What Are You Doing New Year's Eve
CAT STEVENS Wild World

IRISH TENORS Medley

JAHEIM Anything

JANET {/MISSY ELLIOTT... Son Of AGun (Betcha. ..)
KACI ntervention Divine

LENNY KRAVITZ DigIn

MANNHEIM STEAMROLLER Hallelujah

MICHAEL MCDONALD Medley

NATURAL Put Your Arms Around Me

NODOUBT 1/BOUNTY KILLER Hey Baby

O-TOWN We Fit Together

OUTERSTAR You Love It When It Rains
PATTIAUSTIN Make It Right

PINK Get The Party Started

PINKFLOYD Medtey

R. KELLY The Wortd's Greatest

ROD STEWART Tonight's The Night

SPY GAME SOUNDTRACK Dinner Out
TEMPTATIONS Four Days

TON3 BRAXTON Snowflakes Of Love
TRAN-SIBERIAN ORCHESTRA New Year's Eve/Sarajevo

wWwWw . americanradiohistorv.com
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a horrible and heartbreaking way on
Sept. 11.

“We got our legs chopped out from
under us on Sept. 11,” Clear Channel
President/COO Mark Mays told in-
vestors as the company released its
third-quarter results in early Novem-
ber. The American economy’s rever-
sal of fortune came just as Clear
Channel and many of its competitors
were beginning to see August and
September advertising pacings pick
up steam.

In fact, things were looking up over
the summer, and a recovery seemed
to already be in the works. Clear
Channel beat analysts’ Q2 estimates
by a penny a share despite the ad
slowdown, while Radio One revenue
gained 91%. and broadcast cash flow
jumped 106%.

By mid-August many were asking,
“Is the worst over?” A number of in-
dustry leaders thought they saw light
at the end of the tunnel. Even Emmis’
optimistic CEO, Jeff Smulyan, began
looking at taxable spinoffs of the
company’s TV division as a way to
get more value out of the company for
shareholders.

But within a few weeks, everything
had changed. Terrorists struck New
York: Washington, DC; and a field in
western Pennsylvania. and broadcast-
ers immediately switched to wall-to-
wall news coverage, dumping at least
two weeks of revenues. Some esti-
mate that Sept. 11 cost radio $1 bil-
lion.

Still, stations coast to coast raised
money for the families of victims.
Before September was over, stations
owned by such groups as Clear Chan-
nel, Citadel. Cox, Emmis, Saga,
ABC., Entercom, Radio One, Journal,
Cumulus and Jefferson-Pilot had
raised more than $35 million.

And, despite the loss of revenue,
Sept. 11 seems to have brought lis-
teners back to radio — and they are
listening longer and more often.

Big Deals In 2001

Citadel founder, Chairman and
CEO Larry Wilson never seemed to
enjoy the public part of running a
publicly owned company. So halfway
through January he cut a deal with

venture-capital company Forstmann
Little and JP Morgan Chase to take
Citadel private while keeping him in
the saddle at the Las Vegas-based op-
eration. By summer the investors had
forked over $2 billion, or $26 per
Citadel share, leaving Wilson to
pocket $49 million.

Just a few weeks after Citadel’s big
deal, Radio One concluded months of
intensive courting with the acquisi-
tion of Ross Love’s Blue Chip Broad-
casting, a group of 15 stations in five
markets that fetched $190 million. It
was another in a series of important
strategic moves for Radio One, which
continued to make deals that had Wall
Street analysts humming all year.
Love joined Radio One’s board of
directors.

In March. Viacomclosed on its $12
billion buyout of Infinity Broadcast-
ing, officially putting Viacom Chair-
man Sumner Redstone and Mel
Karmazin, who was named Viacom
President/COO. on the same team.
Farid Suleman, Infinity's longtime
Exec. VP/CFO & Treasurer, was pro-
moted to Infinity President/CEO.

In October, Clear Channel agreed
to pay about $800 million for the
Seattle-based Ackerley Group, a con-
glomerate of radio and TV stations.

In mid-November, Cumulus —
vying for the “comeback kid"* award
of 2001 — said it would buy Aurora’s
stations, a sizable block of properties
in the Northeast, including a New
York City bedroom signal, as well as
three Dickey Brothers Broadcasting-
owned stations in Nashville, all for
about $317 million.

Cumulus, knocked to the ground in
March 2000 by the hardest punch a
slew of investor class-action suits
could deliver, began showing signs of
recovery in late March. [ts newly ap-
pointed CEO, Lew Dickey, said the
company was recovering from being
“in dire straits from top to bottom.”
He added. “It took a lot of hard work,
a healthy dose of harsh medicine and
some good luck to get it going again.”
Shares of Cumulus, which hit a low
of $3.20 around last New Year’s,
closed Tuesday at $16.05.

2001 was also a year for big deals
by smaller groups. In July, NBG Ra-
dio Network bought Fisher Entertain-
ment for $5.3 million, all cash, add-

ing 424 of Fisher’s affiliates to the
2,300 affiliates NBG already had.

Satellite Radio Rocketing

XM Satellite Radio, trying to catch
up with fellow satellite broadcaster
Sirius Satellite Radio, got a black eye
on Wall Street Jan. 8 when. with 11
seconds to go before launching its
“Roll” bird, it had to scrub the mis-
sion after an engineer discovered
what he thought was an incorrect
measurement by the satellite’s instru-
mentation. By mid-March XM was
back on track, slipping its other sat-
ellite, "Rock,” onto the sea-launch
pad and successfully sending it into
orbit.

And just as XM was happily riding
the up escalator. it passed competitor
Sirius on the decline. Sirius founder
and Chairman/CEO David Margolese
told investors on April 2 that the com-
pany had failed to get a hard commit-
ment from Detroit automakers to put
Sirius receivers into any specific
makes or models of cars. Some 4.3
million Sirius shares were sold in one
day. sending the share price down
35%, t0 $7.56 — a long way from the
$60 per share investors enjoyed just
a year before. A short time later the
company said it would raise its
monthly subscription fee 30%, from
$9.95 t0 $12.95.

By May XM had successfully
launched “Roll.” and in July it began
sending ““soft launch™ test signals into
20 markets. It then announced that it
would roll out its service in Dallas
and San Diego in September.

By mid-October, with Sirius nearly
a year behind its originally announced
service rollout date and XM well on
its way to completing its own national
rollout amid rave reviews, Margolese
stepped down as head of Sirius.
Within weeks the company recruited
Joseph Clayton to replace Margolese.
Clayton, who as head of DirecTV a
decade ago was credited with mak-
ing satellite TV household words,
caused a rush on Wall Street as Sirius
shares jumped from $2.20 per share
to nearly $10 earlier this week. Sirius
is scheduled to roll out its service in
Denver, Phoenix and Houston on Feb.
14, 2002, with a complete national
service rollout set for completion by
the end of Q2 2002.
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PSAs

Continued from Page 1
every major media market in the U.S.
I strongly encourage every newspa-
per and radio station to the run the ads
and join us in this fight.”

Some broadcasters began airing
the PSAs on Dec. 13, a State Depart-
ment spokesperson said. ABC Radio
Networks immediately began help-
ing to distribute the announcements.

One of the four PSAs authorized
for radio begins, “Do you know ater-
rorist?” The chilling script continues,
“Not long ago, this would have
seemed like a ridiculous question. but
not anymore. Stop and think about it.
Information about suspicious activi-
ties involving aircraft. About stolen
explosives or biological materials.
About letters or packages. It could all
add up to preventing a terrorist at-
tack.”

WWW.americanradiohistorv.com

A second PSA features an Ameri-
can Muslim woman saying, “These
terrorists do not follow the teachings
of Islam. They worship only evil.
beg you to come forward if you can
prevent further acts of terrorism.”

The other two PSAs encourage
participation in — and contributions
to — the Rewards for Justice Pro-
gram, which, since its inception in
1984, has used reward payments to
stop acts of terror and bring terrorists
to justice.

The State Department said that the
program is responsible for saving
thousands of lives in the U.S. and
abroad and that the program played
a key role in the apprehension of
Ramzi Ahmed Yousef, who was ar-
rested for his participation in the 1993
bombing of the World Trade Center.
Additionally, the government said,
the Rewards for Justice Program has

thwarted several airline hijackings.
MP3 versions of the PSAs can be
downloaded for radio airplay from the
Rewards for Justice website at wuw:
rewardsforjustice.net/media.himl.

RAB

Continued from Page 1

biggest revenue hits: Business in the
top 15 markets is down 7% locally
and 24% nationally. Certain of those
markets, such as San Francisco, are
suffering even bigger decreases.
Fries added that November might
be the first month of revenue gains in
over a year, particularly in local sales.
That said, he still forecasts an 8%
overall decline in revenues when the
year closes out. As for next year, he
expects national business to remain
flat and local business to rise 4%.
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They Said It In 2001

[J Quotable quotes and notable notes from the past year

hile there is certainly no question what the biggest story of 2001 was, the fact is, up until
Sept. 11, there were a lot of other stories that America talked about at Talk radio and right

here in this column every week. With that in mind, here are some of the more noteworthy

comments and stories that we reported on during these past 12 months in R&R’s News/Talk/

Sports pages.
Election 2000

Before Sept. 11 few would have
disagreed that the really big story of
the year was the controversial presi-
dential election, a drama that carried
over well into early 2001. “The only
thing we know for sure is that this
election was a very exciting time to
be in News or Talk radio.” said WGN/
Chicago PD Mary June Rose. “Peo-
ple just couldn’t get enough of this
story.”

WHAS/Louisville OM/PD Kelly
Carls commented, “For the first time
ever, two baby boomer presidential
candidates faced off in this election.
The drama they generated obviously
riveted the interest of baby boomer
News/Talk listeners. Affinity for pol-
itics alone does not totally explain the
appeal of this story.”

WBBM-AM/Chicago OM/PD
Drew Hayes said, “I assert that, for
News and Talk stations, the election
was more like a Ricky Martin concert
coming to town. For a month stations
added to the playlist, gave away con-
cert tickets and upped the hype
around the already hyped-up election,
just as a music station routinely does
for a big music event.”

KSTP-AM/Minneapolis PD Joe

O’Brien summed it up nicely when
he said, “The post-election circus was
a great story — unusual characters, a
riveting and ever-changing story line
with enough twists and tumns to inter-
est even those who don’t follow pol-
itics but who still love a good yamn.
Even if you don't follow politics, you
wanted to know how this story was
going to end. Good political stories
are more than just politics.”

Gotta Get A Gig

As is customary, our first column
of 2001 focused on tips for helping
you get that first job or better your
current professional situation. “The
real key to selling yourself is to be
able to clearly describe what sets you
apart from other talk hosts,” said Don
Anthony, President of Talentmasters.
“Instead of being generic, you must
be specific and clear about what it is
that makes you special. If you can
develop a very concise and powerful
response to the question ‘Why do
people listen to you?” you will be far
ahead of most others interviewing for
the same position.”

XM Satellite Radio Director/Talk
Programming Kevin Straley remind-
ed us that, no matter how much fancy

packaging you put around it, it’s still
your aircheck that counts most. “To
me, the most important thing is — and
I don’t believe this has changed much
over the years — your tape.” he said.
“Whether that’s a standard cassette, a
CD or an MP?3 file sent via the "Net,
it’s still your most potent weapon
when looking for your next job. 1t’s
your most effective way of saying to a

_prospective employer that this is your

best work, which you’d like them to
use to cansider you for the job.”

e o

“My advice to my
colleagues is to put
everything you have into
your product, but make
sure that you take the
time to hug your family
— tonight and every
night.”
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TRS 2002 Agenda
Now Posted Online

You can now check out the complete
agenda of format-focused sessions
that we have planned for R&R’s sev-
enth annual Talk Radio Seminar by
logging on to www.rronline.com and
clicking on “Conventions.” Our focus
at TRS 2002 will be current events,
both in our world and in our industry,
as News/Talk professionals from
across the country gather to seek

more information.

answers and direction in the challenging post-Sept. 11 world.

R&R’s Talk Radio Seminar 2002 will be held Feb. 21-23 at the
Marriott Metro Center in Washington,
tion form on Page 20, or call the TRS 2002 hotline at 310-788-1695 for

DC. You can find a printed registra-

Database Marketing

Early in 2001 Presslaft Interactive
Revenue President Ruth Presslaff
offered some solid reasoning about
why stations should be focusing more
of their efforts on database market-
ing. Her comments are perhaps even
more relevant today than they were
nearly 11 months ago, in light of
shrinking marketing budgets and de-
clining station revenues in the post-
Sept. 11 world.

She said, “When you really look at
the opportunities that e-mail broad-
casting brings to your station — from
ease of collecting information to the
ability to analyze that data and actu-
ally talk directly to those people
about things they are interested in,
and do it all online — well, that is
simply an overwhelming opportunity.
Remember, interacting with your au-
dience through database marketing is
not a high-tech opportunity, it is a
high-touch opportunity.”

Talk Needs Better Research

Paragon Research’s Mike Henry
offered his experienced insights on
why effective research for Talk radio
differs from typical music-station re-

search projects. “Research for Talk
stations is very different from re-
search for a music station.” he said.
“Frankly, 1 think you could say that
doing research for Talk radio is real-
ly a lot more difficult.

“The reason for that is quite sim-
ple: Any Talk radio station’s success
really hinges on its personalities. So
when your station has different audi-
ences coming into the radio station at
different times of the day to hear dif-
terent personalities, it certainly com-
plicates the research process some-
what more than what is needed at a
music radio station.

“There have often been attempts to
apply simple music-radio research
techniques to the more difficult task
of measuring a Talk station. The re-
search for Talk stations is often not
well-planned or focused on the
unique research needs of Talk radio,
and that includes the need for person-
ality research. For that reason, many
projects have failed, and the result
has been a lot of Talk stations out
there that are either under-researched
or not researched at all.”

Continued on Page 21
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The Truth That People Are Afraid To Say
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e 47 Stations..And Counting
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If you are serious about

-success in Talk Radio, R&R’s

Talk Radio Seminar 2002 is
the one event you cannot
afford to miss! Join a who’s-
who of Talk Radio’s leaders
and innovators for the most
format-focused meeting
you’ve ever attended.

MARRIOTT AT

ondoss0000s000800s
e .0

Featuring keynote speakers
and sessions designed to
help you increase your Talk
radio station’s ratings and
revenues in the year ahead.
Don’t miss the most talked
about annual event in Talk
radio — R&R’s Talk Radio
Seminar 2002!

METRO CENTER, WASHINGTON, DC

ISTER NOW!

1

FAXTHIS FORM BACK TO 310-203-8450

R&R Talk Radio Seminar 2002
10100 Santa Monica Blvd., 3rd Floor
Los Angeles, CA 90067-4004

Full paymert must accompany registration
form. Please inciude separate forms for each
registration. Photocopies. are acceptable.

OR MAIL TO: [

Please print carefully or type in the form below.

OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

Name

Title

Call Letters/Company Name

Street

SEMINAR FEES
BEFORE JANUARY 18, 2002

B € @

- There is a$50.00
~ cancellation fee.
~ Norefunds after
- February1,2002

B g @

$399
JANUARY 19 - FEBRUARY 15,2002 $450

AFTER FEBRUARY 15, 2002

ON-SITE REGISTRATION ONLY $500

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $
D Visa

Account Number [

D MasterCard D American Express D Discover D Check

Expiration Date

(W —

Month  Date Signature

City

Telephone #

Print Cardholder Name Here

Call the R&R Talk Radio Seminar 2002
>
QUESTIONS? Hotline at 310-788-1696

Mariott At Metro Center, Washington, DC

&

ation

Thank you for requesting reservations at the
Marriott At Metro Center. Our staff would like to take the opportunity to

extend a warm welcome to you during your upcoming meeting.

* To confirm your reservation, your arrival must be guaranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled at least 7 days prior to arrival.

» Reservations requested after February 1, 2002 or after the room block has been
filled are subject to availability and may not be available at the Seminar rate.

* Check in time is 3:00 pm; check out time is 12noon.

_TYPEOFROOM .

|| TALK RADIO SEMINAR RATE

$172/night

Single / Double

FOR HOTEL RESERVATIONS, PLEASE CALL:
202-737-2200 or 800-228-9290
Or mail to:

Marriott At Metro Center

775 12th Street NW

Washington, DC 20005
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They Said It In 2001

Continued from Page 18

He’s Baaack!

Following a year of “retirement,”
Premiere Radio Networks late-night
talker Art Bell returned as the host
of his nightly Coast-to-Coast pro-
gram in February. In an exclusive
conversation on these pages, the enig-
matic Bell told R&R, “What brought
me back to the show was that I was
asked to take it back. The show had
seen some pretty serious erosion of
listeners and major affiliates since I'd
left.

“Look. that show was my baby. [
built it from the ground up, brick by
brick. To see it coming apart, brick by
brick, from the top down, was not
something I was very comfortable
with at all. [ could not sit by and
watch my baby choke to death, so to
speak. So when Premiere approached
me to come back, it was on that ba-
sis that I did so. If the show had been
running well and doing fine, [ don’t
think I would have come back to it.”

Surviving Today’s
Radio Workplace

Talk host and author Stephen Vis-
cusi previewed his book On the Job:
How to Make It in the Real World of
Work on these pages this past year
and explained some of what it takes
to survive in the new consolidated
workplace environment of today’s ra-
dio stations. “If you want to succeed
in the radio business today, you need
to understand that, no matter how
creative you are, most of the people
you are going to deal with in your job
every day are exceedingly normal
personalities,” he said.

“The PD. the GM, the corporate
CEO — they all want pretty normal
people around the office, not crazy,
high-maintenance types. The higher
up in the corporate ranks you go, the
more obvious this fact becomes.
While most of them will buy a per-
sonality’s shtick when the personali-

A

ty is on the air, theyre not as comfort-
able with it one-on-one.”

No Retreat, No Surrender

Back in June Premiere’s Dr.
Laura Schlessinger gave R&R her
first industry interview in two years
— two years during which the em-
battled talk host saw the rise and fall
of her syndicated TV show and a
well-orchestrated boycott campaign
launched against her radio advertis-
ers over her controversial views on
homosexuality.

“In view of the prevailing political
correctness regarding the entire sub-
ject of homosexuality. you have to
understand that no words that I used
and no one comment that I made was
the real issue,” she said. “It’s my re-
ligious views that have been under
attack, and [ can’t change those to fit
the current fashion.”

Asked if, in retrospect, she would
have done anything differently,
Schlessinger said, “I have a point and
amission to what I do. There are plen-
ty of people on the radio who get up
in the morning, read the newspaper
and find something they can rant and
rave and scream about and then get on
the air and do that. I think we have
enough of those. I'm on a mission. ['m
not ashamed of that: I'm proud. And
I would not change a thing — not a
syllable, not a minute, not any of it.”

Witness To An Execution

One of the biggest stories of 2001
was the execution of convicted Okla-
homa City bomber Timothy Mc-
Veigh. WLS/Chicago reporter Susan
Carlson was chosen as an eyewitness
to that historic event and shared her
very personal experience with R&R
readers. “As soon as the drapes were
opened, [McVeigh] immediately
strained his neck and made a con-
scious effort to pick his head up and
look at all of us,” said Carlson, de-
scribing the moments just prior to the
execution.

“In the media room the glass is a
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two-way window — we could see
him, and he could see all of us. He
seemed anxious and curious to see
who was watching and immediately
began looking each of us right in the
eye, one by one.”

Commenting on how seeing some-
one die had affected her and whether
she would do it again, Carlson said.
“It was a frightening ordeal. I
couldn’t sleep that night at the motel
where | was staying. [ left the lights
and the TV on all night. I was really
keyed up from 16 hours of inter-
views, not to mention that I had wit-
nessed a man being put to death.

“In moments when I'm alone, |
could let myself get treaked out about
it, but [ don’t allow myself to focus on
it that way. Whatever morbid curiosi-
ty I might have had about what hap-
pens in the process of an execution has
been answered. [ don’t need to answer
any of those questions again.”

Terror Strikes America

While there were many newswor-
thy events that we talked about this
past year, ultimately there was only
one story for the history books in
2001. No matter what stories any of
us in the media have covered during
our careers, nothing could have pre-
pared us for the events of Sept. 11.
For the first time in modern history,
Americans were attacked by a foreign
enemy on our own soil.

Recalling one of the emotional
events of that fateful morning, WABC/
New York OM/PD Phil Boyce told
R&R, “The biggest scare I had was
after the first tower collapsed. [WABC
news reporter] George Weber had just
done a live report from only blocks
away. We all started watching the
clock, waiting for him to call in his
next report. After an hour, we started
to get very nervous.

“George and [ have worked togeth-
er for a very long time, and I treat
him like my little brother. [ knew that
George would do everything possible
to get back on the air, and I was fear-

e e
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“If you want to succeed in the radio business today,
you need to understand that, no matter how creative
you are, most of the people you are going to deal
with in your job every day are exceedingly normal
personalities.”
—

ful that something horrible had hap-
pened, since he had been so close.
When he finally called in — an hour
and 15 minutes after his last report
— I think I hugged the first 10 peo-
ple I saw.”

WOR/New York PD David Bern-
stein recalled a particularly personal
moment in the midst of all the chaos:
“I received a call from my son’s
school. They wanted to know, since
the emergency-contact card had my
New York address listed, if [ was a
survivor before they released him
from school. That really hit home, es-
pecially when I thought of how there
were so many others who did not sur-
vive to take that phone call.

“My advice to my colleagues is to
put everything you have into vour
product, but make sure that you take
the time to hug your family — to-
night and every night. [ now have
neighbors who will never have the
privilege of doing that.”

Barely 48 hours after the attacks
took place at the World Trade Center
and the Pentagon, Jim Farley, VP/
News & Programming at Bonne-
ville’s News WTOP AM & FM/
Washington, summed up the toll that
had been taken on most staffers who
covered the events of Sept. 11. “This
is undoubtedly the biggest story I've
ever covered, and ['ve been in the
business since 1966,” he said. “Ev-
erybody has been so busy that. for
most of us, it has not sunk in yet.

“One reporter who went to one of

the first memorial services here in
Washington told me he'd lost it. and
['m glad — he needed that. I'm sure
the rest of us will have that cathartic
moment as we cover funerals and
memorial services. Bonneville has
offered to bring in grief counselors to
the newsroom, but with everybody
working each day to the point of ex-
haustion. I think our reactions as jour-
nalists will be delayed.”

To Be Continued

Even as you read these words, the
ultimate resolations to the history-
making events that have dominated
our professional and personal lives
over the past few months have yet to
be written. Americans continue to
turn to News/Talk radio, both for in-
formation about breaking events and
as a place to talk about their feelings
and opinions.

As KFBK & KSTE/Sacramento
OM/PD Ken Kohl told R&R just a
few weeks ago, “Talk stations are the
place America will go to vent, rant
and voice its concerns. just like it al-
ways is. But now the format must
move more into a news mode. Talk
radio will continue to be America’s
town-hall meeting, the place for opin-
ion, ranting and speaking out — that
is certainly a key function of the for-
mat — but it is dependable, frequent
and accurate live news events that
will continue to be the cume magnet
for AM News/Talk stations in the
months ahead of us.”

u] specialize in one thing: Increasing billing
at radio stations in the United States.”

- [rwin Pollack
(603) 598-9300

Trwin |
| Pollack

'S Leader in
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Tramning

Broadcasti
Sales and

My unique guarantee: "When you hire me o
consult you~-for just one day-I’ll show you
af least 10 documentable ways to increase
your billing... or the day is FREE!”

28 Charron Avenue #2, Nashna, NH (03063 » Phone: 603-598-9300 Fax: 603-598-0200 » www.irwinpollack.com
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Most Wonderful Time

[J Regional tastes evident in holiday music mix

S e S e e
CALVIN GILBERT

gitbert@rranline.com

t’s the most wonderful time of the year. Of course, it must be especially wonderful for Jose

= Feliciano.

What have the rest of us created
during the holiday season? (No, a
higher stress level and a soaring
charge-card balance don’t count.) In
Jose’s case, he created “Feliz
Navidad,” one of the catchiest songs
written since the dawn of time. Sure,
he recorded a wonderful version that’s
a multiformat holiday staple, but can
you imagine the kind of royalty checks
he’s getting from his friends at ASCAP
for writing the song?

The holiday season is also a time
when Andy Williams and Johnny
Mathis see their airplay soar — and
a time when the guys from The Roy-
al Guardsmen can take comfort in
knowing that they’re being spoken of
alongside Paul McCartney and Chuck
Berry. For Oldies radio stations, the
holidays also showcase some of the
regional music preferences that often
aren’t nearly as evident during the
rest of the year.

Compiled from recent weekly Medi-
abase 24/7 data, below are the holiday
top 10 lists for several familiar stations.

KRTH/Los Angeles

1 JOSE FELICIANO Feliz
Navidad

2 AUGIE RIOS Donde Esta
Santa Claus?

3 NAT “KING” COLE The
Christmas Song

4 DARLENE LOVE Winter
Wonderland

5 RONETTES [ Saw Mommy
Kissing Santa Claus

6 BOB B SOXX & THE BLUE
JEANS Bells Of St. Mary’s

7 BOBBY HELMS Jingle Bell
Rock

8 DARLENE LOVE
Marshmallow World

9 BOB B SOXX & THE BLUE
JEANS Here Comes Santa Claus

10 RONETTES Frosty The Snowman

WCBS-FM/New York

JOSE FELICIANO Feliz

Navidad

2 CRYSTALS Rudolph The Red-
Nosed Reindeer

3 DRIFTERS White Christmas

4 BURL IVES Have A Holly
Jolly Christmas

5 BOB B SOXX & THE BLUE
JEANS Here Comes Santa Claus

6 PAUL McCARTNEY
Wonderful Christmastime

7 RONETTES I Saw Mommy

Kissing Santa Claus

—_—

8 ROYAL GUARDSMEN
Snoopy’s Christmas

9 DARLENE LOVE Winter
Wonderland

10 FOUR SEASONS Santa
Claus Is Comin’ To Town

- WJMK/Chicago

ROYAL GUARDSMEN

Snoopy’s Christmas

2 VENTURES Sleigh Ride

EARTHA KITT Santa Baby

4 JOSE FELICIANO Feliz
Navidad

5 BURL IVES Have A Holly
Jolly Christmas

6 RONETTES Sleigh Ride

7 PAUL McCARTNEY
Wonderful Christmastime

8 RONETTES Frosty The Snowman

9 ANDY WILLIAMS Happy
Holidays/The Holiday Season

10 GENE AUTRY Rudolph The

Red-Nosed Reindeer

WMJI/Cleveland

1 SEYMOUR SWINE Blue
Christmas
2 LEROY ANDERSON Sleigh
Ride
3 JOSE FELICIANO Feliz
Navidad
4 DARLENE LOVE Christmas
(Baby Please Come Home)
5 DARLENE LOVE Winter
Wonderland
6 JOHNNY MATHIS It's
Beginning To Look A Lot Like
Christmas
7 ELVIS PRESLEY Blue
Christmas
8 ROYAL GUARDSMEN
Snoopy’s Christmas
9 ANDY WILLIAMS Happy
Holidays/The Holiday Season
10 NAT “KING” COLE The
Christmas Song

KLUV/Dallas

| ROYAL GUARDSMEN
Snoopy’s Christmas

2 SEYMOUR SWINE Blue
Christmas

3 DAVID BOWIE & BING
CROSBY Little Drummer Boy/
Peace On Earth

4 CHUCK BERRY Run
Rudolph Run

5 ELVIS PRESLEY Blue
Christmas

6 VINCE VANCE & THE
VALIANTS All I Want For
Christmas Is You

—

W

BEACH BOYS Little Saint Nick
EAGLES Please Come Home
For Christmas

SUPREMES Silver Bells
BURL IVES Have A Holly
Jolly Christmas

WOMC/Detroit

KENNY LOGGINS Celebrate
Me Home

BING CROSBY White
Christmas

ELTON JOHN Step Into
Christmas

BOBBY HELMS lingle Bell
Rock

JOSE FELICIANO Feliz
Navidad

EAGLES Please Come Home
For Christmas
CARPENTERS Merry
Christmas Darling

PAUL McCARTNEY
Wonderful Christmastime
RONETTES Sleigh Ride
DARLENE LOVE Christmas

(Baby Please Come Hone)

—_—

WOGL/Philadelphia

BRENDA LEE Rockin’
Around The Christmas Tree
NAT “KING” COLE The
Christmas Song

BOBBY DARIN Christmas
Auld Lang Syne

ROY ORBISON Pretty Paper
JOSE FELICIANO Feliz
Navidad

ELVIS PRESLEY Blue
Christmas

CHUCK BERRY Run
Rudolph Run

BURL IVES Have A Holly
Jolly Christmas

BOBBY HELMS lJingle Bell
Rock

ELTON JOHN Step Into
Christmas

KQLL/Tulsa

JOSE FELICIANO Feliz -
Navidad

BOBBY HELMS lJingle Bell
Rock

BRENDA LEE Rockin’
Around The Christmas Tree
BEACH BOYS Little Saint Nick
CHUCK BERRY Run
Rudolph Run

BURL IVES Have A Holly
Jolly Christmas

DARLENE LOVE Winter
Wonderland

wWwWw . americanradiohistorv.com
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A Year In Oldies

Sixties-based Oldies stations generally held their own dur-
ing the past 12 months, but Rhythmic Oldies stations be-

came harder to find in the nation’s top 50 markets.

In fact, Rhythmic Oldies stations disappeared in seven of the top 10
markets: New York, Los Angeles, Chicago, Philadelphia, Detroit, Houston
and Washington, DC. Looking at some of the largest groups, here are the
major moves out of Rhythmic Oldies during the year.

Clear Channel flipped WUBT/Chicago to CHR/Pop WKSC, KCMG/Los
Angeles to Urban AC KHHT, WMJO/Washington to CHR/Pop WIHT and
WSVV/Norfolk to Urban WBHH. What had been a Rhythmic Oldies flag-
ship, WTJM/New York, evolved to Urban AC.

Infinity flipped WZMX/Hartford to CHR/Rhythmic and WBUF/Buffalo to
Rock.

Greater Media moved WEJM/Philadelphia to Hot AC WMWX, WGRV/
Detroit to AC WMGC and WGRV/Sacramento to AC WMGC.

Other flips included KJOJ & KTJM/Houston to Regional Mexican,
KCJZ/San Antonio to CHR/Rhythmic and WCCJ/Charlotte to Urban
WCHH. In Salt Lake City, Rhythmic Oldies KFVR and Country KYNK were ™
combined to create CHR/Pop KFVR & KUDD.

Other changes in 2001 included:

* Sixties-based WBNS/Columbus, OH to Hot AC

¢ Eighties WXST/Columbus, OH to '60s-based WODB

* KSFN-AM/Las Vegas to Talk * :

¢ Eighties WZZN/Chicago to Alternative

* Alternative KZNR, KZNT & KZNZ/Minneapolis to Urban Oldies WGVX,
WGVY &WGVZ

* Classic Hits WZRA & WZRl/Providence to '80s

* Active Rock WXTM/St. Louis to '80s WMLL

¢ Classic Rock WCKW/New Orleans to '80s

* Hot AC WROQ/Nashville to '80s

* Religious WVOL-AM/Nashville to Urban Oidies

* Classic Hits KAHK/Austin to '80s KTND

* Smooth Jazz WWMY & Country WKIX/Raleigh to ‘80s WWMY &
WYMY

* Rhythmic Oldies WFJO/Tampa to '80s

Personnel Changes

In terms of Oldies programming, the year brought some unexpected
personnel moves, including changes in Cleveland, Philadelphia and Bos-
ton. Some of the major news of the past 12 months:

* KRTH (K-Earth)/Los Angeles PD Mike Phillips announced plans to
retire in February 2002. Asst. PD Jay Coffey became interim PD.

* WMJI-FM/Cleveland PD Denny Sanders exited. Clear Channel gave
WVMX-FM/Cleveland PD Dave Popovich additional programming duties
at WML :

* Infinity named Sil Scaglione GM of WOGL/Philadelphia and cross-
town Talk sister WPHT. In accepting the job, Scaglione exited his post as
GM of crosstown WIOQ & WLCE. . )

* WOGL/Philadelphia PD Scott Waiker exited after more than a decade
on the job. KLDE/Houston OM/PD Dennis Winslow later moved into the
"OGL programming slot.

* WODS/Boston PD John Morgan exited. WBMX/Boston VP/Program-
ming Greg Strassell added programming duties at WODS.

* WGLD-FM/Indianapolis OM David Wood was named PD for all of
Susquehanna’s Indianapolis properties.

* WODL/Birmingham PD Rick Shockley was elevated to OM of WODL
and crosstown Country sister WZZK.

¢ Former WXXM/Philadelphia PD Chuck Tisa was named PD of Bea-

sley’s '80s WPTP/Philadelphia.

* WMAK/Nashville PD Dave LaBrozzi was named OM of Clear Chan-
nel Oldies WWSW and Rhythmic Oldies WJJJ/Pittsburgh. He replaced
WWSW PD Chris Ostrander, who accepted a position as Marketing Di-
rector at Walt Disney World in Orlando.

* KHYL-FM/Sacramento PD Randy Hill was named PD of Oldies
WMAK/Nashvilie.

* KZNR, KZNT & KZNZ/Fresno GM Darrel Goodin became VP/GM
of Jefferson-Pilot's San Diego operations: Country KSON-AM & FM,
Smooth Jazz KIFM and '80s KBZT.

* KMPS/Seattle PD Mark Richards was named PD of WFOX/Atlanta.

O
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PAUL McCARTNEY Ride
Wonderful Christmastime 5 DAVID BOWIE & BING
ELVIS PRESLEY Blue CROSBY Little Drummer Boy/
Christmas Peace On Earth
RONETTES Sleigh Ride 6 BING CROSBY White

. Christmas

WAL S O 7 BING CROSBY Do You Hear

BURL IVES Have A Holly What [ Hear
Jolly Christmas 8 BRENDA LEE Rockin’
BOBBY HELMS Jingle Bell Around The Christmas Tree
Rock 9 ELVIS PRESLEY Blue
ELTON JOHN Step Into Christmas
Christmas 10 NAT “KING” COLE The

LEROY ANDERSON Sleigh Christmas Song
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The History Of Rock Badm Part Twa

Do you still believe in the magic of radio?

The young, hit-playing gladiators of WNBC/New
York sketched “The Genealogy of Contemporary Rock
Radio” on a piece of butcher paper. According to the
story, they gathered around a restaurant table in the fall
of 1977 and, fueled by beer and crab, began to commit
our history to paper.

They started with the founding fathers: Alan Freed,
Todd Storz and Gordon McLendon. ~, -

Next, they added some of the \
disciples: Ruth Meyer and Chuck
Blore. Then, they penciled in the next
generation of players: Bill Drake,
Rick Sklar, Tom Donahue, Paul Drew
and Buzz Bennett.

To the right of these names, they drew a timeline that
transitioned from “The Era of the Disc Jockey” (“Jocks
select the music and are in control of the station”) to
“The Era of Responsiveness” (“Give the audience what
it wants”).

And then, in the middle of the chart, they drew a box
labeled KYA /San Francisco. Here's where it gets
interesting. You see, at KYA there were two men
determined to change the face of American radio.

One would lead the evolution of Top 40, and the
other would revolt against it.

THE ERA OF THE INNOVATORS

Bill Drake left WAKE / Atlanta to become PD of KYA.
It was pre-Beatle America, and the air was full of girl
groups, Beach Boys and car songs. AM was king, and
Drake nicknamed KYA “The Boss of the Bay.”

Tom “Big Daddy “Donahue was a star jock at KYA
(400 pounds of sounds”), but he had his fingers in lots
of pies. Besides radio, Donahue was involved up to his
ears in the local music scene — not a bad place to be,
considering that it was San Francisco.

Drake left KYA to begin consulting, and, after he and
Gene Chenault signed and succeeded with KYNO/
Fresno and KGB/San Diego, he landed in Los Angeles.
1t was there, in 1965, that Drake and Ron Jacobs
invented Boss Radio.

Donahue, meanwhile, stayed put in San Francisco
and took another path. On the Genealogy of Contempo-
rary Rock chart, the KYA box is connected to one that's

" labeled “KMPX/San Francisco.” Underneath the call

letters are these words: “Tom Donahue, PD, creates
commercially successful Progressive Rock radio.”
For the record, the date was April 6, 1967.

SOMETHING NEW

In the movie All The President’s Men, Dustin Hoffman,
playing Washington Post reporter Carl Bernstein, turns

WNBC

Radio 66 New York

to Robert Redford, who played Bob Woodward, and
asked, “Hypothetically, if there’s music playing in a car
for 10 minutes, and there’s no commercials, what can
you deduce from that? Is it AM or FM?”

“C’'mon, Bernstein!” exclaimed Redford.

The question was a fair one, and the answer — at least
to anyone with access to an FM receiver — was obvious.

Underground progressive radio was

4} the antithesis of AM: no screaming
jocks, no jingles and no hype. Commer-
cials were limited and subject to scrutiny
— no time buys from the Army, for

example. Music was played in sets, and

jocks didn’t talk between the songs or
over the intros. And, FM sounded better.

It was revolutionary, but it wasn’t mass-appeal, and
the simple truth is, not a lot of people noticed. Not at
first. “Ownership didn’t take FM very seriously,” says
KMXZ/Tucson PD Bobby Rich.

Neither did Detroit or the Japanese automakers.

“"When we started KFMB (B100)/San Diego in 1975,
they weren’t putting FM radios in cars,” says Rich.
“You had to go down to a stereo store and pay $19.95
for an FM converter.”

THE ERA OF RESEARCH

In the early '70s, according to the chart, requests were
tabulated for the first time: “Programming to the book
{begins] for longer 1/4 hours. Actives and passives are
defined. Charts and record sales become less important.”

Follow the line from KGB/San Diego to crosstown
KCBQ, and Buzz Bennett's name pops up for the first
time. “Buzz Bennett comes from KGB and creates the ')’
format. Research-oriented radio born. Beats Drake {KGB]
for the first time.” Bennett then headed to WKTQ (13Q)/
Pittsburgh (“Money, music and magic. No jingles. Big
cash giveaways. First time frequency is used in calls.”)

From 13Q the line moves to the left to a box marked
“The Bartell Stations”: KSLQ/St. Louis, WDRQ-FM/
Detroit (where Bob Pittman was Research Director) and
WMYQ/Miami. “George Wilson, National PD, creates
FM Top 40 group using Buzz Bennett’s ‘Q’ approach.”

Top 40 was coming to FM, and free-form under-
ground Progressive was about to be tamed.

‘TEACH THE FREAKS TO FORMAT'

They put WCBS-FM/New York in a box and wrote
“Creates first structured album format.”

From WCBS, there’s a line drawn to the ABC FM
stations: WRIF/ Detroit (Lee Abrams is PD), WDAI-FM/
Chicago, WPLJ/New York, KAUM/Houston, KLOS/
Los Angeles and KSFX/San Francisco. Under these

stations are the words “Automated ‘Love’ format fails.
Alan Shaw and Bob Henabery refine ‘Rock ‘n’ Stereo’
concept and, after several false starts, begin a very
successful, tight-list Progressive Rock radio group. Well-
received and well-engineered.”

The chart states that Abrams left ABC to consult
WQDR-FM/ Raleigh. Now he gets his own box. “Lee
Abrams begins “Super Stars” format,” they wrote. “AOR.
Teams with Kent Burkhart for consulting.”

We can’t forget Metromedia. They added WNEW/
New York, KMET/Los Angeles and WMMR/ Philadel-
phia. All of these stations reflected Donahue’s vision in
their early years, but by the end of the ‘70s each had
evolved from free-form into a more structured, hit-
oriented format.

The new big thing was AOR, and, as vou'd expect, its
success had an impact on how AM Top 40 programmers
thought. Before long, so-called FM sensibilities began to
rear their head on some of the nation’s biggest AMs. Take
Bob Pittman’s WNBC, for example. “No jingles, fewer
commercials, no hype. Straightforward disc jockey
approach. Long versions of the songs.”

Eventually, the inevitable happened. AM program-
mers were lured to FM for all the obvious reasons, and
FM purists, with no patience for or interest in “AM
programming,” felt betrayed. “That crap is not what
FM'’s about,” they complained. But they couldn’t stop
the train from coming.

“To our ears,” says Bobby Rich, who, by 1978, was
programming WXLO (99X)/ New York, “AOR jocks were
still these weird, acidhead, hippy freaks — not mass-
appeal at all. What's interesting, though, is that we were
trying to get some of their hipness to rub off on us.”

ANOTHER CHART?

If we were to try to put together another chart today,
one that picks up where The Genealogy of Contemporary
Rock Radio stops, where would we stari? Disco? Hot
Hits? “Rock of the '80s”? How about AC, New AC/
Smooth Jazz and Alternative? Don't forget Triple A,
Urban, Urban AC, CHR/Pop, CHR/Rhythmic, Rock and
Active Rock. And what about Country?

How would we document the fall and rise of AM?
Would jotting down “Rush” and “Laura” do it? And
what about the resurgence of Top 40?

And if we were to try to chart out the next 25 years, .
what would we say? Can we anticipate the technology?
Who will be our new heroes?

I don't know. Do you?

Let me tell you what I do know: Despite the bad rap
our medium’s been getting lately, [ still believe in the
magic of radio. Really. No kidding. Absolutely.

Do you?

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based based business, bobshan-
nonworks. Shannon, who continues to consult his former
employer, TM Century, can be reached at

bob @ shannonwcrks.com.

ROAST RESET!

Attend one of the radio industry’s liveliest events!
Join your colleagues when we put the heat on Stu
to raise scholarship funds for the next generation of

“Dis”’honoring

Stu Olds

Katz Media Group, Inc.

Bayliss Radio Roast

radio talent. Reserve your fireside seat by February 28th.

The Pierre Hotel
New York City

For information,

831.655.5229

www.baylissfoundation.org
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KFWB/Los Angeles Gets The Dodgers

been airing on Clear Channel’'s KXTA/L.A.

since 1998 as part of a five-year deal with
the club. This week Infinity’s News KFWB
announced that it has reached a deal with the
Dodgers that makes the station the team’s
flagship from spring 2003 through the 2007
season. KXTA Station Manager Greg Ashlock
said Dec. 18, that after negotiating with the team
for the last couple of months, “It's become clear
to us that we will not be able to come to an
agreement that makes sense economically for
the station and its advertisers.” During an on-air
interview with KXTA hosts Dave Smith and Arnie

I 0s Angeles Dodger baseball games have

| Spanier, Ashlock cited a possible labor dispute

during the *03 baseball season and the fact that
“there is no guarantee” that veteran play-by-play
man Vin Scully will be a part of future Dodger
broadcasts as just two of the reasons behind
KXTA’s decision. However, Scully is expected to
call games as part of KFWB’s deal with the
team, as are Dodger announcers Rick Monday
and Ross Porter. Before KXTA, Dodger games
were carried on KMPC/L.A. (1958-59), KFI/L.A.
(1960-1973) and KABC/L.A. (1974-97).

In a move that caught the company and the
music industry by surprise, Jim Caparro,
Chairman of Island Def Jam
Music Group, on Dec. 14
resigned from his post after
three years, saying the split
is “amicable.” IDJMG
President Lyor Cohen will
assume Caparro’s duties
and tells Daily Variety that
the timing was perfect for
Caparro’s departure, given the Universal Music
division’s performance and IDJMG’s strong mix
of executives. Caparro ascended to IDJMG’s top
spot in 1998 after Seagram’s purchase of
PolyGram, where he served as Polygram Group
Distribution CEO. Sources tell ST that Caparro, a
distribution whiz, is already talking about a senior
executive post at several other major record
companies. On a related note, Sr. Director/
Promotion Danny Cooper exits IDJIMG in a cost-
cutting move.

Jim Caparro
with Melissa Etheridge

Rumors turn to reality as Warner Music
Group will shutter London Sire Records by year's
end. Among those affected by the closing are
Exec. VP/GM Barbara Seltzer, VP/Pop Promo
Davey Dee ingenloff, VP/Pop Promo Marni
Halpern, Sr. Director/Alt Promo Mike Martinov-
ich and the rest of the promotion staff. Approxi-
mately 45 people will be laid off.

When Cox Radio purchased WTMI/Miami
from Marlin Broadcasting for $100 million in
February 2000, many expected the company to
drop the station’s heritage Classical format. In

fact, Cox was ready to do just that until an outcry
by thousands of South Floridians helped save
the station. On Dec. 14 Cox finally decided to
drop the baton. That afternoon VP/GM Michael
Disney took to the airwaves to announce that,
beginning at noon on Dec. 31, “Classical 83.1"
will be leaving the air. Disney said, “As we
approach the closing of 2001, one can look back
on many events that have changed our lives.
Change is inevitable. Change can be looked
upon as good or bad. | prefer to be optimistic
and view change in a good light” A special
phone number has been set up for listener
comments and special memories, and, Disney
promises, “What’s to come on 93.1 FM will be
the talk of the town.” WTMI billed just $6 million
in 2000, according to BIA, while top-rated Urban
sister WEDR/Miami billed $17.6 million.

Could WTMI be resurrected in early 20027
The Miami Herald reports that Marlin CEO
Woody Tanger is in discussions to purchase a
Miami or West Palm Beach station that would
become the home of a reborn WTMI. Tanger
owns the rights to the calls and music library
under an agreement with Cox.

Cumulus’ long-anticipated Houston move-in,
KRPW (formerly KAYD/Beaumont, TX), is
readying its full assault on the market by offering
Christmas music through Dec. 25. The station is
then expected to unveil an Urban format as
“Power 97.5" Billboards can be seen throughout
the market with the message “Power to the
people — coming soon to 97.5 FM.”

Second Kiss Arrives 4

In Savannah

The Ciear Channel-Cumulus battle over the
has hit another front. Down in
Savannah, GA, Clear Channel ! a;;
market’s third CHR, and it's 104
calling itself “Kiss 97.3” The -
ways: Cumulus operates CHR/Pop
WZAT (Z102) and Urban Oldies WSIS (Kiss 104)
Manager Jerry Stevens was unavailable for
comment. Cumulus’ Savannah Market Manager,

“Kiss” nickname that ST told you about last week
Hot AC WAEV becomes the

move challenges Cumulus in two Rg

in the market. Clear Channel/Savannah Market
Tom Conley, did not return ST’s call.

Records

» Arista Sr. Director/Rock & Alternative Promo-
tion Jeff Sodikoff accepts the VP/Rock & Alter-
native Promotion post at Columbia.

* Album Network VP/Alternative Jonathan
Rosen exits due to budget cuts.

ganta Baby

all ¥ want for @bnztmas thig pear is cheer!
Peace and all e hold dear, Santa Baby

So hurry doton the chimmep tonight!
W 54;« Jodn Jarils

Mutic by PLlig Springer

U.S. Publisher  Tamir Music (ASCAP)
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from “Cat Country 94” to Urban as “94.1 The
Beat” The station has applied for the WQBT call
letters.

Disney-owned ABC is among the many U.S.
companies tightening their belts and streamlining
their holiday events. The always-reliable New
York Post’s “Page Six” column says that at ABC
News’ Washington holiday party, heid last week
at the stately Mayflower Hotel on Connecticut
Avenue, employees were charged $10 to bring
their spouses along. Furthermore, everyone was
charged $6.75 for a glass of wine. As compensa-
tion for the partygoers, Disney sent everyone
two free passes to its theme parks. For the
record, Walt Disney World is roughly 850 miles
from downtown Washington.

KRNB/Dallas drops The Tom Joyner
Morning Show in favor of Joe Soto and the
Gang, a locally based program featuring Lynne
Haze, Bobby Holiday (formerly of WPHI/
Philadelphia’s morning show) and “a surprise
R&B superstar to join us on Jan. 7,” PD Al Payne
tells ST.

WAMJ/Atlanta drops its simulcast of Radio
One sister WJZZ/Atlanta to become Urban
Oldies “Classic Soul 102.5.” Across town, WALR
(Kiss 104.1)/Atlanta Asst. PD/midday host
Melissa Summers has decided to leave the
Cox-owned Urban AC for religious reasons.
Summers is a Seventh-Day Adventist and has
been working on Saturdays, considered the
Sabbath by that religion. She says, “} can no
longer support nor advocate, with a clear
conscience, anything that could potentially
contribute to other individuals making immoral
decisions.”

Cox Radio’s WFJO/Tampa segues from
Rhythmic Oldies to '80s. Consultant Randy
Kabrich is overseeing the station’s relaunch as
“101.5 The Point”

KKRZ/Portland, OR morning zookeepers
Dan Clark and John Murphy exit the Clear
Channel CHR. Expect the duo to remain with the
company in another capacity.

Clear Channel/Charleston, SC OM Jon
Robbins adds PD duties for News/Talk WSCC
and relinquishes his programming post at
Classic Rock WRFQ to Michael Blaze, who has
been that stati