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SHARP DRESSED MEN:

A TRIBUTE TO 22 TOP

a tribute to “that little ol’ band from Texas”...
featuring 15 of country music’s biggest stars
honoring the songs of ZZ TOP:

Sharp Dressed Men features...
TRACE ADKINS “LEGS’

BROOKS & DUNN “ROUGH BOY®
TRACY BYRD “LA GRANGE”

- KENNY CHESNEY “TUSH’

ANDY GRIGGS ‘1 NEED YOU TONIGHT”
RE GOT ZOLD AFTER THE RAIN FELL"
ONESTAR "GIMME ALL YOUR LOVN"
TGOMERY GENTRY “JUST GOT PAID"
WILLIEWELSON “SHE LOVES MY"AUTOMOBEE"
RAD PAISLEY "SHARP DRESSED MAN"

| PHIL VASSAR “| THANK YOU”

EN BROTHERS “CHEAP SUNGLASSES™
IAMS, JR. “JESUS JUST LEFT CHICAGG/
WAITIN’ FOR THE BUS” MEDLEY

K WILLIAMS Il “FEARLESS BOOGIE”
OAW “’M BAD, I'M NATIONWIDE”

|
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ONE BAND SPEAKS TO MILLIONS.
ONE SONG PROVES WHY.

CREED

o-paertdn it b rea i h
IMPACTING CHR & HOT AC RADIO MAY 13 & 14

Tt ; +u_Developing Career Artists”)

Srodited Eig eered & Uixed by Joii Korcwés, KirkXeses and Creed = Mansgement Jeff 4ansan anc JeH Cameron 147 COLETD®

2002. 200 Wiodup Enter o, fnc. + Phats Lan



www.americanradiohistory.com

MAY 10, 2002

Stars To Shine At R&R 2002

W Music-industry legend Clive Davis to appear

The industry’s No. 1 summer
attraction is set for June 13-15 at
Merv Griffin’s world-famous
Beverly Hilton Hotel in Beverly
Hills, CA. R&R Convention
2002 will offer an unparalleled
venue for valuable information
and entertainment.

J Records founder/Chairman , 0
Clive Davis will appear on Fri- !
day, June 14, at a session titled
“Clive Davis in the Morning.”
Davis, riding high on the very
successful launch of J Records,
will speak to attendees and pro-
vide musical surprises. Preceding
Davis’ appearance will be a “State
of the Radio Industry” discussion

management ¢ marketing ¢ sales

R&R’s Management, Marketing & Sales
section this week features John Parikhal's
first installment in a five-part “Pillars of
Success” series focusing on management
excellence. Sales-training expert Chris
Lytle offers insights on what buyers really
think of (and want from) radio sellers,
while Maureen Buliey provides excellent
guidance for developing effective on-air
promos. Point-To-Point’s Rick Torcasso
examines station branding and imaging
development, and the GM Spotlight shines
brightly on Susquehanna’s award-winning
Indianapolis Market Manager Charlie
Morgan — a remarkable success story.

THE IND

Davis Michaels

and Edison Media Research will
present the results of an exclusive
research study commissioned for
Convention 2002. “The Ultimate
Record Buyer Study IT" will high-
light major issues facing the re-
corded-music industry today, in-

Mays Sums Up CC Outlook:
‘Current Trends Are Positive’

Pages 8-11

By MoLLE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@rronline.com

“We’re not overly optimis-
tic, but current trends are pos-

counting $28.1 million (3
cents) in pretax gains, net in-
come before the goodwill
charge was $73 million (12

featuring Clear Channel’s Randy

Michaels, Emmis’ Rick Cum-

mings and other group heads.
On Thursday, June 13, R&R

cluding downloads, file-sharing.

artist loyalty and recognition and

other hot-button topics.
CONVENTION/See Page 14
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i cents). First Call/Thomson
— Financial expect-

Q1 At A Glance I ed income of 8

cents per share.

74 itive. | see strong signs of an
€Conomic recov-
ery.” So said
Clear Channel

Groups Seek To Expand In Radio, TV

His father wanted him to be president of .
I Bold predictions abound at BofA conference

the United States. He wanted to play pro

basketball. Instead, a b[oken back led him Chairman/CEO | « g beats Eps estimates | Revenues im- By Jo Howagb

to a career in radio that’s resulted in some Lowry Mays on | o cymulus BCF up 25% proved 4%, to R&R WASHINGTON BUREAU

of the greatest turnarounds in Tuesday, as his |« tercom revs rise 7% | $1.7 billion, and Jjhoward@rronline.com

modern radio history. This week in company report- l « Radio One ATCF up 65% EBITDA declin- NEW YORK — From forecasts

ed 8%, to $370
million. For the

ed its Q! results.
And Mays may

of a second large consolidation

Legends: The kick-ass rock 'n’ roll story of
boom to discussions of how and

John Sebastian.

 HBC profit doubies
 Regent breaks even

Page 23 have been ex- | eSaga, WW1income triples | radio division, where they’d like to expand their

pressing senti- | e Salem, Interep narrow | revenues were companies, executives from sev-

m ments shared by losses $782.8 million eral leading radio companies
other radio com- and EBITDA gathered here last week to share

» KZQZ/San Francisco flips to Classic
Rock-Classic Hits hybrid

o Jerry McKenna named

panies, judging by the im-
proved earnings that were re-
ported this week.

Excluding an expected $17

was $303.6 million — both
increases of 3%.

Clear Channel Radio CEQ
Randy Michaels said smaller

keen insights into the radio busi-
ness with attendees at the Banc
of Americas Securities Growth
Telecommunications, Media &

Dickey Tichenor

wants his company to be at the
forefront. He noted that. in terms

billion noncash goodwill markets led the recovery. “We Entertainment Conference. of the number of stations owned.

Entercom/Denver VP/GM charge, Clear Channel re-  saw the small markets build- One of the boldest predictions ~ second-place Cumulus has about

« Tom Calococci now PD ported Q1 2002 income of ing pressure on demand first,” came from Cumulus Chairman/ 250 stations — compared to Clear
of KBXX/Houston $90.3 million (15 cents per he said, pointing out that the CEO Lew Dickey, who forecasts ~ Channel’s more than 1.200 — and

» Dick Carlson adds GM duties
at WLTE & WXPT/Minneapolis

share) — thanks to a rebound
in radio advertising — com-
pared to a Q1 2001 loss of

company integrated the small-
er of its approximately 1,200
stations into larger trading

that the number of owners in the
radio business will decrease 50%
by 2005. Dickey believes “con-

said Cumulus has deliberately
spent the last two years on the
sidelines of the acquisition mar-

Page 3 $309.2 million (53 cents). Not EARNINGS/See Page 4 solidation is poised to reignite” ket to stay focused on operations.
and said that, when it does, he CONFERENCE/See Page 21
- & -
CHR/POP Viacom Ordered A“ In The u Famll David Field Now
« PINK Don't Let Me Get Me (Arista} CEO 0' Entemﬂm
CHR/RHYTHMIC To Sell One L.A. ™ Radio, record industries hoard Oshournes’ | "™ "
* ASHANTI Foolish (Murder Inc./Def Jam/iD.MG) i : i S
—— Radlo statlon crazy traln ajacabsoln@rm:n)line.mm
« ASHANTI Foolish (Murder inc./Def Jam/IDJMG) When Viacom filed its appli- ByISTEV Mo Entercom |
URBAN AC cation in March to buy KCAL- wons@ rordinelcom President/COO |
; TV/Los Angeles for $650 mil- It’s a safe bet that fans of David Field
* LUTHER VANDROSS I'd Rather (.} lion, it acknowledged that it The Osbournes aren’t 10ss- has taken the
COUNTRY would have to sell anejadio sta- ing around terms like “artist company's
« ALAN JACKSON Drive (For Daddy Gene) (Arista) tion in the market in order to development” and “great CEO reins from
comply with FCC regulations. radio” when talking about his father, Jo-
AC = . g u
pr the commission is h.oldmg the latest episode of MTV’s seph Field. But
« CELINE DION A New Day Has Come (Epic) Viacom to its word, ordering the runaway hit show. the elder Field
dia powerhouse 1o divest it- ird Id i t 2
HOT AC e 3 After all, it’s a program told investors D. Field
« CALLING Wherever You Will Go (RCA) self of an L.A. radio property as dedicated to the daily life of The Osbournes last week, “This
a condition of the approval of the rock legend Ozzy Osbourne m fid_il doesn’t mean I'm retiring.” In-
SMOOTH JAZz KCAL deal. . atid iis Birofiy.a: dow hat as : nefited even people re- decd] Josaph Hield will continue
« JEFF GOLUB Cut The Cake (GRP/VMG) The FCC’s current radio-TV has addressed, at one time or motely afsomated with it. as Chairman and remain active in
ROCK rules stipulate that if a company another, such topics as Viagra, Ripple Effect the company.
owns two TV stations in a mar- Taves logi 3 Ozzy’ doesn” David Field has been involved
3 - > , gynecologists, demon zzy's career doesn’t need avid Field has been involve
e ket the size of LA it can own possessed vacuum cleaners, any development. He’s an with Entercom since 1987 and
ACTIVE ROCK no more than six radio stations herpetic pets and, yes, sex, icon. Yet renewed interest in has held a variety of executive
« GDDSMACK | Stand Alone (Republic/Universal) there. Viacom owns KCBS'TY/ drugs and rock 'n’ roll. Yetits  all things Osbourne has re- positions during his time with the
ALTERRATIVE Los Angeles and, through its domestic and international hit ~ sulted in surging airplay at company. In 1996 he ascended to
+ UNWRITTEN LAW Seeln’ Red (infersco !nﬁmty Broadcasupg sul;sxd- status — thanks to MTV’s  Pop radio for remixes of his COO; he became President in
eeln’ Red (Inferscope) iary, seven L.A. radio stations: global distribution and enor-  song “Dreamer.” Additionally, 1998.
TRIPLE A News KFWB and KNX, Classic mous cultural influence — See Page 28 During the May 3 conference
* SHERYL CROW Soak Up The Sun (A&M/interscope) VIACOM/See Page 21 FIELD/See Page 21

Winter Phase Two Arbitrend results: www. rronline.com
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"1 Most Added Hot AC
Most Added Pop!
Most Added Triple Al

- B Fly Away From Here (Graduation Day)
The first single from You Are Here

- :' Wl  Produced and Engineered by Paul Ebersold
ERemes  Mixed by Scott Humphrey and Frank Gryner

Warldwide Management: Jeff Jampol and Tom Atencio for Jampol/Atencic Management

2002 143 Records Manufactured and distrituted by Repnss Records Was tusi € L An AOL Time W Cormpany,

New Adds Include:

KRBV WXRV WXKS WBMX WSTR KMXP
KTCZ WVRV KRSK KSTE WMVX Kzz0
KRBZ KEZR WPRO WKOC KMXB  WKZN
WTIC KJYO WDJX WRVE WVTI  WKRZ
WINK KPEK KCTY WSTW WFMF WERD

..Anil Many More!
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McKenna Manages
Entercom/Denver

Jerry McKenna has been named
VP/GM of Entercom’s Denver sta-
—1 tions: Adult Stan-

f dards KEZW,

14 Hot AC KALC,

i Classic Rock

& F% 1| KKHK and AC
KOSI.

McKenna joins
Entercom from
Citadel, wherc he
served as Exec.
VP, as well as
Regional VP for
the California and Nevada markets.
He worked for Entercom earlier in
his career and was also VP/Market
Manager for Infinity/Sacramento.

“We're delighted to have Jerry re-
join our team,” Regional VP Deb-
orah Kane said. “He is a seasoned
pro and a creative and visionary
leader with a great track record of
success. We are excited about our
station lineup in Denver and look
forward to Jerry taking them to the
next level.”

McKenna said, “1 am thrilled to
be returning to Entercom and excit-
ed at the prospect of managing
these terrific properties. It’s great to

MCKENNA/See Page 13

McKenna

Calococci SetAs
KBXX/Houston PD

KZZP/Phoenix PD Tom Calococ-
ci is set to return to Radio One as |
PD of KBXX (The Box)/Houston, |
TSy effective May
20. Calococci re-
places Kashon
Powell, who re-
cently joined
R&R as Urban
Editor.

“I’'m very excit-
ed about the op-
portunity to re-
join Radio One,”
Calococci told
R&R. “The Box
is a heritage station with lots of suc-
cess and a great track record. I'm
looking forward to becoming a part
of that heritage, legacy, history and
success.

“My goal is to work with the en-
tire staff to make The Box an even
better radio station. I am quite
aware there are some large shoes to
fill, but I'm looking forward to that
challenge. I'm also excited to be
working with [Radio One COO]
Mary Catherine Sneed again. This
will be the third time around that
I’ve worked with her.”

Prior to joining KZZP Calococci
programmed Radio One’s WBOT/
Boston and WERQ/Baltimore. He
also worked on the record side as a
local for Jive Records and before
that was PD for KIMZ/Dallas. |

Calococci

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

representative Darin Soler.

Jimmy Eat World stopped by Music Choice’s brand-new New York
City studios, christening the offices with the first on-site interview. The
band will join Starsailor and Coldplay as featured artists in this month’s
edition of Music Choice’s concert series, hourlong shows featuring live
performances and interviews. Pausing for a quick picture are (back
row, I-r) Jimmy Eat World member Rick Burch, Music Choice repre-
sentatives Tad Roebuck and Bob Perry, bandmember Jim Adkins,
Music Choice representatives Jen Churchill and Damon Williams,
(front, I-r) bandmembers Tom Linton and Zach Lind and DreamWorks

KzQz/S.F. Revs Up ‘The Drive’

B Airstaff dismissed as station flips from CHR

KZQZ/San Francisco’s five-year
run as a CHR/Pop station came to
an end on May 7, when the Bon-

| neville station relaunched as a Clas-

sic Hits-Classic Rock hybrid called
“95.7 The Drive.” The first song
was The Rolling Stones’ “Start Me
Up,” and that was followed by
songs from The Beatles, Pink
Floyd, Stephen Stills, Sanford
Townsend Band, The Eagles and
David Bowie.

The airstaff — including married
morning hosts Gene & Julie, mid-
day host Katie Mason and MD Ivan
Trujillo — was dismissed the day
before the switch. KZQZ, which
has applied for new calls to better
match the Drive moniker, will con-
tinue to be led by PD Allan Hotlen.
Hotlen was a critical part of the sta-
tion’s launch team and is “very
much a part of the team going for-
ward,” Bonneville/San Francisco

President Chuck Tweedle told
R&R.

When asked why Bonneville de-
cided to abandon KZQZ’s “Z95.7”
hit-music presentation, Tweedle
said, “We obviously had a good run
with KZQZ as a CHR. But we were
not seeing the growth we had hoped
to see. We began conducting exten-
sive — and expensive, I might add
— studies a few months ago.”

on two key questions: How could |

Z795.7 continue as a CHR, but as a
more successful one? And, if that
was no longer an option, what were
the options? The Drive proved to be
the answer, though Tweedle said the

research was conducted with no |

preconceived notions.
“Obviously, we have The Drive
[WDRV] in Chicago,” Tweedle

KZGZ/See Page 13

Infinity/Minneapolis Elevates Carlson

Dick Carlson, Director/Sales for infinity’s four-station Minneapolis clus-
ter, has added GM responsibilities for AC WLTE and *80s WXPT. He |
succeeds Rolf Pepple, who has departed the company.

Carlson joined Infinity’s Twin Cities cluster in January 2001, after serv-
ing as Market Captain of Entercom’s KIRO, KNWX & KQBZ/Seattle.

sensational job of re-engineering the sales efforts of our stations in the Twin
Cities. His wealth of experience and talent are unique qualities that not
only qualify him for this promotion, but also allow him to continue to di-
rect our cluster sales opportunities from his new perch.”

Brian Whittemore will continue as VP/GM of Infinity/Minneapolis sis-
ters Business News KCCO and News/Talk WCCO.

SIS

310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1635  310-553-4056
310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
kmccabe @ rrontine.com

hmowry @ rronline.com

| He reports to Sr. VP David Pearlman, who told R&R, “Dick has done a |
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Salem Communications has ap-
pointed Dave Gordon GM of its
San Antonio cluster, which includes
Adult Standards KLUP and Con-
temporary Christian KSLR. Gor-
don reports to Salem Regional VP
Rob Adair.

OM of KSLR for 11 years, Gor-
don has been serving as interim GM
for the San Antonio duo for three
months. Prior to joining Salem he
was GM at Christian AC WBGL/
Champaign, IL.

' Salem/San Antonio Gives Gordon GM Job

Tweedle said the research focused |

“KSLR and KLUP’s finest perfor-
mance has occurred under Dave’s
leadership,” Adair said. “I have
complete confidence in Dave’s abil-
ity to lead these stations to heights
of performance never before
reached in San Antonio.”

Gordon told R&R, “I am thrilled
with the opportunity to oversee Sa-
lem’s cluster of stations in San An-
tonio. We now have the team in
place to take these stations to a new
level. I am truly honored to be here.”

Funches To CC/New Orleans Market Mgr.

Clear Channel has promoted Mur-
iel Funches to VP/Market Manag-
er of its New Orleans cluster, which
includes blues-oriented Urban
WODT, Gospel-Urban AC combo
WYLD-AM & FM, Classic Hits
KFXN, Alternative KKND, Coun-
try WNOE and Urban WQUE.
Funches was previously VP/GM of
the company’s KODA & KHMX/
Houston.

“Muriel’s natural leadership skills
and heavy radio experience unique-
ly qualify her for the New Orleans
Market Manager job,” Clear Chan-
nel Radio Sr. VP John Cullen said.
“She has excelled at the sales and
operations level of radio manage-
ment, has cluster experience and
was ready for more responsibility.

FUNCHES/See Page 13
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Clear Channel’s Q1 Results
Garner Positive Attention

0 Analysts upgrade Entercom on first-quarter strength

By MolLE ZIEGLER
R&R WASHINGTON BUREAU
mziegler@rronline.com

Rewarding the company for turning in Q1 radio revenues of
$783 million, well ahead of his $766 million estimate, along with
reported EBITDA of $304 million, ahead of his $300 million
forecast, Salomon Smith Bamey analyst Niraj Gupta upgraded
Clear Channel Communications’ shares from “outperform” to

“buy” with a $57 target price.

Based on improving radio-revenue
projections, CIBC analyst Jason
Helfstein increased his Clear Channel
FY2002 EBITDA estimate to $2.73
billion. He also upped his rating to
“strong buy” from “*buy” and raised his
price target to $58 from $56. Merrill
Lynch analyst Jessica Reif Cohen
raised her earnings-per-share estimate
for the year from $1 to $1.11 and raised

her full-year sales estimate to $8.2 bil-
lion from $8.1 billion while maintain-
ing her “neutral” rating on the stock.
Even given that Entercom Com-
munications saw a 10% drop in rev-
enue in Portland, OR and Seattle —
markets that account for 28% of its to-
tal intake — Morgan Stanley analyst
Michael Russell said the company’s
QI results were impressive. He up-

graded his rating on the stock from
“equal-weight” to “overweight” at a
price target of $62 and said he likes
Entercom for “what they own, the op-
portunities they have and the business
they are in.”

He noted that the issue’s valuation
is attractive at 16.2-times 2003 broad-
cast cash flow. Improving trends in
broadcast media, coupled with oper-
ating and financial leverage, may pro-
vide strong 25%-30% EPS growth for
the company 2oing into 2003, accord-
ing to Russeli.

Meanwhile, Barrington Research’s
James Goss raised Entercom from

CLEAR CHANNEL/See Page 5

Earnings

Continued from Page 1
areas. “We're figuring out how to sell
trading zones™ and cross-sell radio
with Clear Channel’s other platforms,
he said. “Between 1996 and 2001 we
got cluster management figured out.
We're moving on to regional manage-
ment. and I believe that is what’s driv-
ing a great deal of our growth.”

Company President/COO Mark
Mays told Reuters that Clear Channel
has seen the start of a radio-adver-
tising rebound and anticipates the
sarme for outdoor advertising in Q2.
when overall company EBITDA isex-
pected to range from $600 million to
$615 million.

The company also hopes it canclose
its long-pending acquisition of
Ackerley during Q2, although CFO
Randall Mays said it’s anybody’s
guess whether that will happen. “If you
can tell me when the FCC will release
the order,” he told investors and ana-
lysts on Tuesday, “then I can give you
avery good idea of when we'll close.”

o Discussing his company’s QI re-
sults, Cumulus Media Chairman/
CEO Lew Dickey told R&R. “It’s all

good news. It was a damn good quar-
ter.”

Cumulus’ broadcast cash flow im-
proved 25%. to $11.5 million, while
net revenues increased %, to $44.9
million. EBITDA jumped 49%, to
$7.9 million, and its after-tax cash flow
loss narrowed 51%, to $3.5 million (10
cents per share). But, due to noncash
charges tied to an accounting change
and the company’s new credit facility,
Cumulus posted a Q1 2002 net loss of
$114.8 million ($3.28 per share), com-
pared to net income of $614,000 (10
cents) in QI 2001. Without all those
charges, the company would have re-
ported a Q1 2002 net loss of $2.9 mil-
lion (8 cents).

On a same-station basis, net revenues
improved 1% and BCF improved 23%.
On a pro forma basis, net revenues im-
proved 3%, to $54.2 million; BCF
jumped 23%, to $15.3 million; and
EBITDA improved 30%, to $11.8 mil-
lion. Cumulus expects Q2 pro forma
net revenues to increase 2%-3% and
forecasts BCF growth of 10%-12%.

“Everything we’ve put in place to
build this business has been focused
on building a great radio company,”

Dickey told investors Tuesday, re-
sponding to questions about whether
Cumulus may consider expanding into
outdoor advertising or a business out-
side radio. “Right now we’re very fo-
cused on building a pure-play radio
platform.” If the right opportunity
came along, he said, he wouldn’t rule
out anything. “But, at this stage of the
game. we are extremely focused on
just adding to our radio piatform and
continuing to build it out. Radio is a
wonderful business.”
 Business was good for Entercom
in Ql, even twough its net loss wid-
ened from $2.3 million (5 cents per
share) to $133.2 million ($2.86), in-
cluding a charge for an accounting
change. Excluding the accounting
change and other one-time items, the
company’s net income improved from
$3.8 million (3 cents per basic share)
t0 $5.9 million (13 cents). Net revenue
rose 7%, to $74.2 million, and BCF
grew 13%, to $26 million. ATCF
climbed 11%. to $16.8 million (36
cents per basic share).
On asame-station basis, net revenues
increased 3% and BCF was up 6%.
Continued on Page 14

BusINESs BRIEFS

‘Net-Radio Protest Generates Huge Response;
Soundexchange Reacts

esponse to May 1’s Intemet Radio Day of Silence protest against the
Copyright Arbitration Royalty Panel's proposed webcast performance

royalties was “through the roof,” according to Paul Maloney, Editor of the
online RAIN: Radio And Intemet Newsletter. Hundreds of broadcasters
and webcasters — including Susquehanna Radio Corp., Cox Radio,
Salem Communications, Live365 and Radio Free Virgin — partici-
pated by silencing their streams, running PSAs or airing a specially pro-
duced daylong talk show on the issue. The effort was based at
SavelntemetRadio.org, an information website created in March as an
offshoot of RAIN. “We have absolutely been seeing record traffic for RAIN
and for SavelntemetRadio,” Maloney told R&R on the day of the event.

In a May 1 open letter also signed by dozens of artists, labels and
organizations, Soundexchange Exec. Director John Simson responded
to the Day of Silence by saying, “This is webcasters' way of protesting
their obligation to compensate artists and record companies for their mu-
sic. The time has come for webcasters to stop protesting and work coop-
eratively with artists and record labels to ensure success for all.”

Soundexchange is the royalty-collection arm of the RIAA. The Copy-
right Office is set to decide on whether to accept the CARP’s proposed
royalties — .07 cents per performance for AM and FM web simulcasts
and .14 cents for Intemet-only streams, plus a 9% ephemeral license fee
for all streams — by May 21,

Feuer, McCord Team Again For Station Ownership

F irstMediaworks COO Norm Feuer, who sold his Triathlon Broadcast-
ing to Capstar in 1999, and Herb McCord, who became President/
CEO of management-consulting company Granum Communications af-
ter more than 10 years as Group VP of Greater Media, have teamed to
buy KPQZ-rM/Amarillo, TX. The Amarilio Globe-News reported this week
that a judge approved the sale of KPQZ to Feuer-McCord Communica-
tions by Mandujano y Asociados on May 1. The Spanish-language sta-
tion has been off the air due to financial problems since August 2001 and
is under the control of court-appointed receiver Roger Cox. Feuer told
R&R that he and McCord are negotiating with Cox about operating the
station via an LMA until the deal closes — an agreement vital to the trans-
action, because KPQZ's license will be forfeited to the FCC if the station
isn't back on the air by August. Feuer and McCord, who launched KBZT/
San Diego in 1978 and sold the station in 1983, plan to buy more stations
in the future.

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross eamings from radio advertising.

Continued on Page 14

Change Since
si301 26002 5302 2601 #26/02-5/302
R&R Index 24643 25458 24447 08% 4%
Dow Industrials 10,796.65  9910.72 10,00663  -73% -1%
124859 107632 107343 4%  -03%

S&P 500

a

A listener is calling.

Deypart
Parsonalities

RadioVoodoo is magic telephone and web technology that answers all your listener calls.

It turns the calls into demographic data and audio files you can use instantly: to know your
audience better, to sell your advertisers more spots, and to improve your programming.
All without bending an elbow.

= rememaenonnnae. [A0IOV00U00

Contact Liz Laud at liz@radiovoodoo.com or call 800.798.5663 for a demonstration.

Brer  am  TESEY i
_ JONES RADIO NETWORKS it

www americanradiohistorv com
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DEAL OF THE WEEK I8 2002 DEALS TO DATE

Dollars to Date:

o WTCF-FM/Carrollton (Saginaw);

WCEN-FM/M{. Pleasant (Sagi-

naw); and WSGW-AM, WGER-

$559,536,777

(Last Year: $3,864,125,728)

Dollars This Quarter: $170,768,052

(Last Year: $315,436,435)

FM & WTLZ-FM/Saginaw, MI Stations Traded This Year: 261
$55.5 million (Last Year: 1,053)
 Stations Traded This Quarter: 105

(Last Year: 151)

Wilks Sells Saginaw Stable To Cumulus

O Five-station cluster divested in $55.5 million deal;
Baldwin sells Mobile duo following bankruptcy proceeding

I
| |
Michigan

WTCF-FM/Carroliton
(Saginaw); WCEN-FMW/
Mt. Pleasant (Saginaw);
and WSGW-AM, WGER-
FM & WTLZ-FM/Saginaw
PRICE: $55.5 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by President/CEQO Lew
Dickey Jr. Phone: 404-949-0700. It
owns 243 other stations. This repre-
sents its entry into the market.
SELLER: Wilks Broadcasting LLC,
headed by CEO Jeff Wilks. Phone:
404-394-8000

FREQUENCY: 100.5 MHz; 94.5 MHz;
790 kHz; 106.3 MHz; 107.1 MHz
POWER: 3kw at 328 feet; 100kw at
981 feet; Skw day/1kw night; 2kw at
381 feet; Skw at 361 feet

FORMAT: Hot AC; Country; News/
Talk; AC; Urban AC

BROKER: Michael Bergner of Berg-
ner & Co.

-

WAVH-FM/Daphne
(Mobile)

PRICE: $5.11 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
inc., headed by President/CEO Lew
Dickey Jr. Phone: 404-949-0700. It
owns 243 other stations, including
WDLT-AM, WGOK-AM & FM, WBLX-
FM & WYOK-FM/Mobile.

SELLER: Baldwin Broadcasting
Co., headed by President Barry
Wood. Phone: 202-293-5333
FREQUENCY: 106.5 MHz

POWER: 50kw at 450 feet
FORMAT: Oidies

COMMENT: Baldwin Broadcasting
was forced to sell WAVH-FM and
WZEW-FM (see transaction below) in
recently conducted bankruptcy pro-
ceedings.

WZEW-FM/Fairhope
(Mobile)

PRICE: $1.89 million

TERMS: Asset sale for cash
BUYER: .COM+ Inc., headed by CEO
Kenneth Johnson. Phone: 251-438-
5460, It owns one other station,
WNSP-FM/Mobile,

SELLER: Baldwin Broadcasting
Co., headed by President Barry
Wood. Phone: 202-293-5333
FREQUENCY: 92.1 MHz

POWER: 14kw at 449 feet

FORMAT: Triple A

COMMENT: Baldwin Broadcastingwas
forced to sell WAVH-FM and WZEW-
FM (see transaction above) in recently
conducted bankruptcy proceedings.

|~ Arkansas

KDRS-AM & FW/
Paragould

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: MOR Media Inc., headed by
President Dina Mason. Phone: 870-
236-7627. It owns no other stations.
SELLER: Pressly Partnership Pro-
ductions, headed by VP Trey Staf-
ford. Phone: 870-933-8800
FREQUENCY: 1490 kHz; 107.1 MHz
POWER: 1kw; 3kw at 423 feet
FORMAT: News; AC

WAYL-FM/St. Augustine

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: New Covenant Educa-
tional Ministries, headed by Presi-
dent/Director Nancy Epperson.
Phone: 336-765-7438. It owns no
other stations.

SELLER: Vision Broadcasting of
Florida, headed by VP James Zink.
Phone: 904-223-6000
FREQUENCY: 91.9 MHz

POWER: 5kw at sea level

FORMAT: Christian CHR

WOKF-FM/Folkston
PRICE: $650,000

TERMS: Asset sale for cash
BUYER: TAMA Group, headed by
President Glen Cherry. Phone: 813-
620-1300. It owns four other stations.
This represents its entry into the market.
SELLER: Folkston Broadcasters
Inc., headed by President Jack Mays.
Phone: 912-496-4484
FREQUENCY: 92.5 MHz

POWER: 6kw at 328 feet

FORMAT: Oidies

WLCS-FM/North
Muskegon and WUBR-
AM & WEFG-FMW/
Whitehall (Muskegon)

PRICE: Undisclosed
TERMS: Unavailable

by VP/Director John Bouwhuis.
Phone: 231-759-0544. It owns two
other stations, including WSHN-FM/
Muskegon.

SELLER: Pyramid Broadcasting, |

headed by President R. LaVance
Carson. Phone: 231-759-0544
FREQUENCY: 98.3 MHz; 1490 kHz;
97.5 MHz

POWER: 3kw at 322 feet; 1kw; 2kw
at 427 feet

FORMAT: Oldies; Adult Standards;
Country

COMMENT: Unity Broadcasting is
purchasing Pyramid Broadcasting's
three stations out of bankruptcy.

I

| Minnesota = |
KCNN-AM & KZLT-FW/
East Grand Forks

(Grand Forks, ND)

PRICE: $2.5 million
TERMS: Asset sale for cash
BUYER: Leighton Enterprises,
headed by President John Sowada.
Phone: 320-251-1450. It owns nine
other stations, including KNOX-AM &
FM & KYCK-FM/Grand Forks, ND.
SELLER: KRAD Inc., headed by
owner David Norman. Phone: 701-
772-2204

FREQUENCY: 1590 kHz; 104.3 MHz
POWER: Skw day/1kw night; 100kw
at 443 feet

FORMAT: News/Talk; Hot AC

WJRZ-FM/Manahawkin
(Monmouth-Ocean)
PRICE: Undisclosed

S

TRANSACTIONS A

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

» WAVH-FM/Daphne (Mobile), AL $5.11 million

o WZEW-FM/Fairhope (Mobile), AL $1.89 million

» KDRS-AM & FM/Paragould, AR $500,000

® WAYL-FM/St. Augustine, FL $500,000

*» WOKF-FM/Folkston, GA $650,000

* WLCS-FM/North Muskegon and WUBR-AM & WEFG-FM/
Whitehall (Muskegon), Ml Undisclosed

® KCNN-AM & KZLT-FM/East Grand Forks, MN (Grand Forks,

ND) $2.5 million

» WJRZ-FM/Manahawkin (Monmouth-Ocean), NJ Undisclosed
 WVIP-AM/Mount Kisco, NY $1.36 million

¢ KDSR-FM/Williston, ND $500,000

» KTNZ-AM & KBZD-FM/Amarilio, TX $1.1 million

» KPQZ-FM/Amarillo, TX $3 million

TERMS: Unavailable

BUYER: Greater Media, headed by
President/CEO Peter Smyth. Phone:
781-348-8600. It owns 18 other sta-
tions, including WRAT-FM/Monmouth-
Ocean.

SELLER: JC Acquisltion LLC.
Phone: 212-688-7908
FREQUENCY: 100.1 MHz

POWER: 2kw at 436 feet

FORMAT: Oldies

WVIP-AM/Mount Kisco

PRICE: $1.36 million

TERMS: Asset sale for cash
BUYER: Radio Vision Cristiana
Management Corp., headed by
Trustee/President Miiton Donato.
Phone: 973-881-8700. it owns no
other stations.

SELLER: Suburban Broadcasting
Corp., headed by President Peter
Baumann. Phone: 203-869-1490
FREQUENCY: 1310 kHz

POWER: Skw day/33 watts night
FORMAT: News/Talk

COMMENT: Radio Vision Cristiana
Management will operate WVIP-AM
as anoncommercial Spanish Religious
station.

— -

KDSR-FM/Williston

PRICE: $500,000

TERMS: Asset sale for cash
BUYER: Stephen Marks. Phone:
410-544-0188. Mark owns three other
stations. This represents his entry into
the market.

SELLER: Robert Miller Phone: 701-
572-4478
FREQUENCY: 101.1 MHz

| POWER: 98kw at 801 feet
FORMAT: Country

KTNZ-AM & KBZD-FMW/
Amarillo

PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Amigo Broadcasting LP,
headed by CEO James Anderson.
Phone: 214-634-7780. It owns 12
other stations, including KGRW-FM &
KQFX-FM/Amarilio.

SELLER: Metropolitan Radio
Group Inc., headed by President
Mark Acker. Phone: 719-547-0411
FREQUENCY: 1010 kHz; 99.7 MHz
POWER: 5Skw day/500 watts night;
22kw at 351 teet

FORMAT: News/Talk/Sports; Blues
BROKER: John Pierce of John
Pierce & Co.

| KPQZ-FM/Amarillo

PRICE: $3 million

TERMS: Asset sale for cash
BUYER: Feuer-McCord Communi-
cations, headed by co-owner Norm
Feuer. Phone: 858-459-7244. It owns
no other stations.

SELLER: Mandujano y Asociados,
headed by President Socorro Man-
dujano de Medina. Phone: 806-353-
7463

FREQUENCY: 100.9 MHz

POWER: 100kw at 591 feet
FORMAT: Regional Mexican

Clear Channel

Continued from Page 4
“accumulate™ to “'strong buy.” and J.P.
Morgan’s Vinton Vickers increased
the issue’s six- to 12-month target
price from $52 to $60 per share.

Russell also noted that Radio One’s
Atlanta stations could represent 2%
incremental revenue growth over the
next two years, based on the com-
pany's present audience share and
revenue trends.

While he pointed out that four
key markets — Los Angeles, Houston,
Baltimore and Richmond — represent
40% of the company’s total revenues,
Russell is concermed about potential risk
inthose markets, because they could at-
tract more competitors. However, he
praised Radio One for its handling of

BUYER: Unity Broadcasting, headed | other competitive situations.,

Regent Communications” strict ac-
quisition criteria were called a plus by
Sanders Morris Harris analyst David
Miller, who initiated coverage with an
“accumulate” rating and a price target
of $8.50. Miller took note of the
company'’s “highly entrepreneurial”
management team, along with the lack
of competition in Regent’s markets
that helps it “own the bulk of adver-
tising dollars.”

He also cited Regent’s criteria for
acquisitions: Stations must be in mar-
kets ranked between 50-200 and have
sound technical facilities so upgrad-
ing costs are minimal, and they must
expect at least $1 million in annual
broadcast cash flow.

Robertson Stephens analyst James
Marsh raised his price target to $10
from $8 while maintaining his “strong

wwWwW americanradiohistorvy com

buy" rating on Regent stock. He antici-
pates above-average long-term BCF
growth as underdeveloped stations
mature, and he belicves arecent equity
offering will help the company tap into
an attractive acquisition environment.

Saying “momentum is building.”
Banc of America Securities analyst Tim
Wallace raised his rating on Cox Radio
to “'strong buy.” He noted that Cox had
better-than-expected Q1 results and rev-
enue growth in the Miami, Tampa and
Houston markets and raised his 2002
revenue estimate 1%, to $407.4 million.
He said that it’s likely to be raised again
during the year,

Back at Morgan Stanley, analyst
Michael Russell raised his Cox esti-
mates by 3% for broadcast cash flow,
to $164 million, and upped his
EBITDA estimate to $148 million.
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Don’t Miss The

Radio and Record Industries A
Most Exciting Event! /

GENERAL SESSIONS

FEATURING

GLIVE
DAVIS

* INTHE *
MORNING

AN EXCLUSIVE
AFTERNOON

AEROSMITH'S

1. 8.0.80.0.0.0.0.8.¢ ¢

STEVEN

TYLER

*kk AND * kX
SJOE

PERRY

© WEDNESDAY: JUNE 12, 2002

12:00 - 6:00pm
Registration Opens

© THURSDAY: JUNE 13, 2002

9:30aM - 12:00PM
Jacobs Media Private Client Meetings

11:00AM - 12:15pMm
R&R Exclusive!
The Ultimate Record Buyer Study Il

12:15 - 1:45pm
Alternative & Active Rock Awards Lunch

2:00 - 5:30pPMm

R&R/Jacobs Media Rock Summit ﬁ

4:00 - 5:30pm
CHR/RHYTHMIC
Rate-A-Record

6:0C - 8:00Pm
Opening Cocktail Party

Evening Events

> Club R&R

> R&R Late Night Lounge
> Hospitality Suites

© FRIDAY: JUNE 14, 2002

9:00 -11:00am
GENERAL SESSION

> Clive Davis In The Morning
> Radio: State Of The Industry

> R&R National Industry
Achievement Awards

concurrent sessions:
11:30am - 1:00Pm

> ALTERNATIVE
4th Annual Rate-A-Record

> SMOOTH JAZZ
Reztings, The Golden Egg

> HOT AC

Trailblazers: Breaking Today's
Hct AC Barriers

R&R convention:2002 Agenda Subject To Crange

wwWw americanradiohistory com

© FRIDAY: JUNE 14, 2002 continued)

:» concurrent sessions:

1:15 - 2:45pm
> SMOOTH JAZZ AWARDS LUNCH

> ALTERNATIVE/ACTIVE ROCK
The Mentors Panetl

3:30 - 5:00pm
> CHR/POP

Meet CHR's 15 Most Important People
> URBAN

The Future Of The Urban World

> ROCK/ACTIVE ROCK
2nd Annual Rate-A-Record, Rate-A-Wine

> AC
How To Connect With Women

5:00 - 6:30Pm

GENERAL SESSION

An Exclusive Afternoon with
Aerosmith’s Steven Tyler & Joe Perry
® 6:30 - 7:30pPm

R&R Pop Awards Show

© 7:00 - 10:00pm
R&R Rhythmic Awards Show

° Evening Events
> Ciub R&R
> R&R Late Night Lounge
> Hospitality Suites

© SATURDAY: JUNE 15, 2002

% 10:00 < 11:15am
Arbitron

;= concurrent sessions:

11:30am - 1:00pM

> MULTI-FORMAT
Cluster Mentality: Programming Multiple
Formats Without Losing Your Sanity

> SMOOTH JAZZ
Rate-A-Record, Rate-A-Wine
1:15 - 2:45pm

> SMOOTH JAZZ
Will The Circle Be Unbroken?

> ROCK/ACTIVE ROCK
The Artists Panel
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RR convention: 2002

* The Beverly Hilton Hotel & Beverly Hills, California

registrati
BT o S

registration

REGISTRATION FEE inciudes isgion 10 ak sessions, cocktad party and hospitaity events. - -

2+ ONLINE registration at: WWW.rronline.com . CORMORELONORBEFGCREMAY 2,2002 1 $385.&AGH
i+ FAX tis form 10: (310) 203-8450 - GINGLE-GN-OR BEFONE MAY-2, 20080405 EAOH——
i+ HOTLINE: (310) 788-1696 ) 30OR MORE* MAY 4 - JUNE 7, 2002 <« $450 EACH
>* MAIL to:
MAY 4 - JUNE 7, 2002 .. $475
R&R CONVENTION 2002 O SINGLE . ¥ SRR
PO BOX 515408 () EXTRA THURSDAY COCKTAIL TICKETS 2+ $85 EACH
Los Angeles, G R0ST 9708 O ON-SITE REGISTRATION AFTER JUNE 7, 2002 2+ $550 EACH

Please print carefully or type in the form below. Full payment must accompany
registration form. Please include a separate form for each registration. Photocopies
are Regi ions are non-transf

* Al 3 Attendee Names Must Be Submitted Together

In addition... if you work in the Alternative, Active Rock or Smooth Jazz formats
you may choose to attend one of the following lunches. PLEASE CHECK ONE ONLYI!!

—— ALTERNATIVE & ACTIVE ROCK (Thursday) SMOOTH JAZZ (Friday)

Your lunch selection is FINAL. Seating will be limited and ficket
holders will gain entrance on a first-come, first-served basis ONLY!

e ma' l | ng add ress: If you do not select a lunch, you will not receive a lunch ticket!

Name © method of payment:

Title
Amount Encl s
Call Letters/Company Name Format visa () MasterCard () AMEX( ) Discover( ) Check ( )
Street
Account Number Exp. Date
City State  Zip
Print Cardholder's Name
Telephone # Fax#
Cardholder's Signature
E-mall CANCELLATION POLICY: All cancellations must be submitted in writing.

A full refund less a $100.00 administrative fee will be issued after the convention
if notification is received on or before May 3, 2002, Cancellations received
between May 4-17, 2002 will be subject to a $150.00 administrative fee.

No refund will be issued for cancellations after May 17, 2002 or for “no shows™

* notel: |
MERV GRIFFIN'S ' Tell them it's the Radio & Records Convention.

Please do not call R&R for hotel reservations. Thank you.

3+ To confirm your reservation, your arrival must be
guaranteed by charging two nights deposit to a major
credit card, or you may send payment by mail.

+ Deposits will be refunded only if reservation is

cancelled by May 24, 2002.

Reservations requested after May 24, 2002 or after

the room block has been filled are subject to availability

and may not be available at the convention rate.

& Check in time is 3:00 pm; check out time is 12 noon.

TYPE OF ROOM
SINGLE/DOUBLE =

CABANZs O ) ‘. 1
. $350.00 and up

$800.00 and up.

-

Visit Our Website at www.rronline.com Mailing Address: The Beverly Hilton Hotel
For Other Hotel Recommendations 9876 Wilshire Boulevard, Beverly Hilis, CA 90210

www americanradiohistorvy com
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* Spotlight on Susquehanna’s Charlie Morgan, Page 9
® Rick Torcasso on marketing made complicated, Page 10
© Maureen Bulley supplies promotional power tools, Page 11

“You do not lead by hitting people over the head.
J That's assault, not leadership.”
— Dwight D. Eisenhower

sales

management - marketing

| PART ONE OF A FIVE-PART SERIES |

THE FOUR PILLARS OF RADIO SUCCESS

B Management principles based on 25 years in the business

There are two kinds of ex-
perience in business. One

By John ParikHal

of them goes, “Do it my
way. I've got 25 years of expe-
rience.” The only trouble is
that these folks have done the
same year, over and over, 25
times. The other kind of expe-
rience says, “I have 25 years of
experience. Here’s what I've
learned, here’s how you can
apply it, and here’s what [ need
to learn next.”

Radio today is just discover-
ing that the first type of ex-
perience doesn’t work anymore. A great number of the
“innovations” radio claims to be implementing —such
as firing people to cut costs and using technology like
voicetracking to replace them — are nothing more than
simply the fruits of that first kind of experience.

There are encouraging signs, however, that change
is afoot, such as the recent appointment of media
veteran John Sykes, who has no radio experience, to the
post of Infinity Radio CEO. And lately I've seen a
change among some top radio executives. They’re not
sure about the next step, about what's just over the
horizon. They're asking more questions and getting
frustrated when they hear the same old answers that
made them so happy just a couple of years ago. Their
predicament inspired me to share what I have learned
during 25 years in the radio business.

My experience at Joint Communications has been
global. Our company talks to more than 10,000 radio
listeners around the world each year and has helped
clients in 44 states, nine provinces and 11 countries
make more money by giving listeners what they want.
By our best estimates, we’ve helped our clients make
an additional $2 billion. And, looking back, the real
successes have been builton four pillars. Get good atall
of them, and you can’t lose.

THE FOUR PILLARS OF RADIC SUCCESS

1. Management. This involves focusing the staff on
an outcome, giving them great job descriptions —
including a list of skills necessary to do the job —
identifying performance and dealing effectively with
nonperformance.

2. Customers. Radio’s business is to identify,
capture and keep its customers, both listeners and
advertisers.

3. Format. This is the bedrock of radio. There’s room
for a great deal of finesse, but much pedestrian, for-
mulaic formatting remains.

4. Getting heard. This includes marketing, adver-
tising, promotion, public relations and sales. It's where
most of the excitement is and where most of the money
changes hands.

This article and three to follow will distill my 25
years of experience into a focus on these four pillars. A
fifth article will be alook at what’s next— thatis, where
radio is going and what you can do about it.

THE FIRST PILLAR: MANAGEMENT

Of radio’s four pillars, the most important is man-
agement.

I've been privileged to work with management
guru Phillippe Denichaud for most of my career, and
I've been very much influenced by my conversations
with Peter Drucker and by his fabulous books. Here's

the no-bull primer from these two brilliant and
successful management advisers.

FOCUS

Focuson the most important things, and forgetabout
the rest. Often the most important thing is something
you don’t like todo. Tco bad. You get results where you
put your focus, and management gets what it measures
and reinforces. As Denichaud says, “Liking it just
helps.”

Twenty years ago, when Mel Karmazin (then GM of
WNEW /New York) and I were negotiating over com-
pensation for Rolling Stone Magazine's Continuous His-
tory of Rock '’ Roll, he told me, “Radio is about sales.
Make sure you play in the biggest markets with the most
available revenue, and you'll win.” To this day that
focus has fueled phenomenal growth for Infinity.

Just before Clear Channel bought Jacor I askad
Lowry Mays how far into the future he could see Clear
Channel. He said, "I cansee 25 years or more. There's no
end in sight.” That focus on the future has led the
company to expand globally, to invest in such new
technologies as XM Satellite Radio, to purchase SFX
Entertainment and to expand in every almost every
aspect of radio.

What's the focus or: at your radio station or within
your cluster? How many people share that focus with
you? How do you know?

DO WHAT YOU SAY YOU'LL DO

If you say you're going to do something, do it —
especially if you said it to your employees.

Most management experts agree that if you don’t do
what you say, your people will be demoralized, lose
focus and become less motivated. Management usually
blames these problems on the employees, when, over
90% of the time, they're a result of management’s failure
to do what it said it was going to do.

The rubber really meets the road on this one wher. it
comes to things like advertising budgets or increases in
compensation. Budgets are often cut at the last minute,
and compensation promises are reneged on. Even if the
employees can understand why these things weredone,
they lose respect for a manager who didn't see it
coming.

CHECK IN AND CHECK UP

1 learned this from Denichaud and Lee lacocca.
Every 90 days, meet with each of the people who reports
to you and review what has to be done in the next 90
days. This meeting is purely reactive; you can’t really

You can become a great manager
by identifying how far people have
to grow in each skill to become
really great at their jobs.

plan for the future during a 90-day review. Rather,
your focus should be on the things that have to get
done. Having these meetings is one of the most
important things any company can do.

And here’s a great idea from Denichaud: As soon
as you hire someone, sit down with him or her and do
two back-to-back 90-day plans. In other words, map
out the employee’s first 180 days. It's amazing how
much heartache and money this saves.

Also, make sure that everyone is very clear about
what performance looks like in his or her job. That
means people need job descriptions, as well as alist of
the skills necessary to do their jobs well. You can
become a great manager by identifying how far
people have to grow in each skill to become really
great at their jobs.

None of us is great at every skill necessary to our
jobs. We always have something to learn. Offering
support and training produces a much stronger talent
pool, and that converts into higher levels of creativity
and innovation in your organization.

On the other hand, you must deal effectively with
identified nonperformance. Denichaud reminds me
that nonperformance is one of the biggest causes of
business failure. If someone doesn’t perform, deal
with it immediately. Fix the problem, get them more
training, clarify your expectations, but get on it!

SPEAK UP

This is the hardest management skill of all. It
requires that you tell your boss (or even the chairman
of the board) that you don’t agree. And outline your
reasons, along with your suggestions on how to
improve things. If your company doesn’t have this
level of openness and honesty, it will slowly die of a
lack of fresh air.

Far too often, to quote Peter Drucker, “Companies
sacrifice the opportunity of tomorrow on the altar of
yesterday.” There’s a lot of this kind of sacrifice (not
just in radio) because compensation packages en-
courage almost everyone to focus on yesterday rather
than looking forward. There’s very little money for
seeing growth in the future, in spite of what Wall
Street pretends. All the rewards are for getting cash in
the door right now. And management gets results
where it puts its focus. Sometimes you have to look
ahead and make the case that smart investment today
will pay much bigger dividends in the future. If your
company isn’t doing this, short the stock.

In Part Two, we’ll look at the second pillar of radio
— identifying, capturing and keeping customers.

John Parikhal, CEO of Joint Communications, is a
global leader in media strategy and implementation. His
company specializes in identitying, capturing and
keeping audiences. He can be reached at 203-656-
4680 or parikhal @aol.com.

wwwW americanradiohistorvy com
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This home-grown teacher is a master of the medium

If aspiring broadcasters want a role model, they
need look no further than Charlie Morgan, VP/
Market Manager for Susquehanna/Indianapolis.
Content to pursue a teaching post at an Indi-
anapolis high school radio station after a modest
small-market career, Charlie was thrust into the
commercial marketplace, where he’s aced every
test put before him. His achievements are many,
including overseeing Susquehanna’s purchase of
Butler University radio station WAJC, then
transforming the station into a commercial
success as Oldies WGLD. In the winter 2002 book,
No. I Country WFMS widens its lead, WGLD is
fourth, and '80s WGRL-FM climbs 19-11, with the
biggest 12+ jump in the market. Ever the team
player, Charlie was folding T-shirts at a station
remote when [ caught up with him for this GM
Spotlight. Congratulations!

I decided 1o enter the world of broadcasting
because....

”l mean it lovingly when | use the term radio
nerd. As a kid I knew what jocks were on which
stations and rigged up a crude little studio in my
room with a guitar amp, cassette recorder and
turntable, broadcasting to no one. Atage 12 or 13
I figured [ wasn’t going to be in the music business
by playing guitar and that I'd be better off playing
records. I was lucky enough to live in a school
district that had 10-watt Educational WEDM-FM
as a high school vocational program. Once | got a
tour of that, I was locked and loaded! As a senior |
did a three-hour daily block for three credit hours
as astation staff member, air personality and PD.”
First job in broadcasting:

“Throughout college and for a year after-
ward | drove an hour each way to do noon to
signoff at daytimer WYIC-AM/Noblesville, IN.
Looking at what a 30-year career in small-
market radio would be like, I felt good about my
decision toreturn to WEDM in 83 to become the
GM and instructor. 1 thought my commercial
broadcast career was over. Butin 1986 WEDM's
contract engineer, a part-timer at WFMS, asked
if I'd be interested in some weekend and sum-
mer fill-in work at ‘FMS. Having summers off, it
was perfect — a way to stay in touch with what
I was teaching. Within a few weeks the
afternoon personality left, and | began filling in.
They kept offering me the position, but I re-
garded myself as an educator and turned it
down. I ended up covering the shift for a year
and eventually realized that WFMS was a once-
in-a-lifetime opportunity — a great station with
good people.

“In 1989 I moved to mornings and won CMA
Personality of the Year. | added PD duties in 1991
and became combo OM for WFMS & WGRL in ‘93,
still doing mornings. In ‘96 | came off the air and

The GM Spotiight is selected by your nominations. Acknowledge the GM who made a difference in your career!
E-mait nominations to jgreen @rronline.com.

limiting. Now, that’s real teaching!”

CHARLIE MORGAN
VP/Market Manager,
Indianapolis: WFMS-FM, WGLD-
FM & WGRL-FM

{Susquehanna)

became Station Manager. In '97, when we got 93.9, |
became GM for WGLD, and for the past two years
I've been Market Manager.”
Is there an advantage to having grown up in the area?
“The biggest advantage is this organization’s
history. Not just the community history, where you
have a sense of the moral fiber, ethics, culture —
everything about how the city has gotten to where it
is — but, because I've been a part of it for 17 years,
having the same sense of why we are the station we
are today. I didn’t know anything about Susquehan-
na when [ started. I just flat-out got lucky to end up
with a company that is an incredible match with my
own personal style, values and business sense. It's a
small, very family-focused, very long-term-thinking
company. It's amazing.”

= SUSQUEHANNA
Rl INDIANAPOLIS

WFMS-FM  WGIDFM WGRL-FM RPM

The best words of advice I've ever received were....

“From my father: “Of those who have much, much
is asked.” JFK used that line, recognizing that treating
unequal people equally is unfair. You have to ask
more of people who have more to give, and you have
to give more latitude to people who don’t have
strengths or skills at the level of someone else.”
Who are your mentors, and why?

“From the programming side, it would be [WIL/
St. Louis PD] Russ Schell. He was the PD at WFMS
who opened the door at afternoons for me and gave
me all those early learning opportunities. Russ put
my career ahead of his, and I don’t think that happens
very often. On the management side, the one in our
company who influenced all of us as managers is
Larry Grogan, who retired last year as Exec. VP. He
was the GM who turned WFMS Country in 1976. 1
always felt a special allegiance to him; he’s just an
incredible leader of leaders.”

If Lweren't in the radio business, I'd probably be....

“The serious answer is a teacher. But I'd really like
to be a game show host. I think that'd be a blast.”
I'm most proud of....

“As the guy who really did like being a teacher,
parenting my two children or managing a staffer
who's been successful here for several years. It gives
me pride to be there from the start and see people
develop and succeed.”

You'd be surprised to know that....

“Not only that I was a high school teacher, but I
also taught English at night school to a room full of
students who found attending daytime classes too

_/
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WHAT BUYERS REALLY THINK
OF SALESPEOPLE
By Chris Lytle

Sales training is a planned program
designed to impart specific knowledge,
skills and attitudes in order to increase
desired behavior in measurable ways. But,
too often, the skills we teach salespeople
are not the skills valued by customers.

Sure, you've got to learn how to
prospect and persist professionally. You
need consulting and presentation skills.
And, of course, you've got to be able to
close the sales. Some sales trainers are
trying to take the emphasis off closing by
calling it “order acquisition” or “confirming
the order,” but you still have ‘o get the customer to sign.

I've asked more than 40,000 customers what they want from
salespeople who work with them. Here are the top seven things
customers say they want you todo: Learn about my business; quit
bad-mouthing the competition; make appointments; listen better;
follow up after the sale; treat me like I'll be in business next month;
treat me like a client and not a category of business.

Buyers want customized solutions instead of off-the-shelt fixes.
Sales trainer Larry Wilson tells us, “When you are truly concerned
about a prospect’s problem, you meet with less resistance to your
presentation and you sell with less stress. Buyers can sense when
your purpose is to help them.” Buyers can also sense when your
purpose is to make a quick hit and help yourself.

If you want to know how buyers want to be treated, think about
the way you like to be sold. How do great salespeople make you
teel when you're a buyer?

A quick way to get inside the heads of purchasing agents is
to read what they read. Purchasing magazine, which targets
pro-tessional buyers who deal with salespeople like you every
day, recently asked its readers what traits they like most and
leastin a salesperson. The magazine's Lisa van der Pool writes,
“Thoroughness and follow-through came out on top this year, at
71%, as the most stellar qualities a salesperson can have.

“Coming in second, at 65%, was ‘market knowledge and
willingness 1o keep you posted.’ Purchasing professionals spoke
about numerous situations when current information led to cost
reductions. Several buyers mentioned that part of the reason they so
value unsolicited cost-saving information is that it so rarely occurs.

“Another quality discussed frequently was the willingness of a
salesperson to make rush deliveries. Other sales qualities that
are valued by purchasing professionals: consistency, time and
cost savings, fast handling of problems and innovative ideas.”

Aligning your sales behavior with the things customers value
can go a long way toward cementing relationships and making
you a preferred provider. And avoiding the things that buyers
disiike is always a good idea. Here are some of the purchasing
pros’ woes, according to Purchasing:

“Many salespeople are poorly prepared for sales calls, don't
know their own product line well (let alone the business of their
prospective customer), often show up late for appointments and
are far too pushy and aggressive for many buyers’ tastes.”

The article continues, “Although lack of follow-through came
out ahead of the group as the most irritating quality a salesperson
can have, other traits were close behind, including pushiness,
back-door selling and basic dishonesty.”

Time-pressed buyers won't make time for you a second time
if you don’t come to the table prepared.

Here's one way to streamline the research process: Make a
list of things you can do before you go see a buyer or things you
can learn about the buyer’s business. Here's an example to get
you started:

Do: Hit the company website; read industry trade magazines;
check the company's stock price; read recent company news
releases; read news about the company’s competitors.

Learn! the company mission statement; the names of key
executives; about planned product introductions; what analysts
are saying.

Create your own standard operating procedure for meeting
with a client for the first time, and the 10th time. As you update
your own database about the customer, you'll come off as more
prepared and markedly better than your competition.

You now know what your customers vaiue in salespeople. All
you have to do is align your behavior accordingly to create more
happy customers and a more reliable income stream for yourself.

Chris Lytle

Chris Lytle is a Certified Speaking Professional and founder
of Apex Performance Systems. He can be reached at 608-
274-0400 or chns.lytle @ apexperformancesystems.com
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MARKETING MADE COMPLICATED

W Don’t spend your money until you know exactly what your goals are

I’ve spent a lot of my
career trying to come
up with new ideas. Some
were met with open arms
and appreciation, while oth-
ers inspired skepticism (or
downright violence).
However, throughthe years
I've learned a few principles
that always seem to hold true.
None of which I invented, un-
fortunately, but all principles
that can provide success \when
you use them to think about
your marketing strategies.

THE ADOPTION PROCESS

[ believe any action plan
should start with a basic understanding of the adoption
process; that is, how a potential listener learns about a
station, tries it and either rejects it or adopts it. The
adoption process begins where your innovation process
leaves off.

An innovation is anything — a station, an idea, a
format — that is perceived as new. Even an idea witha
long history is new to those who encounter it for the first
time. For example, a radio station’s efforts to get
listeners to recognize a new, updated music mix are
innovative to those listeners.

Understanding this will help you build an effective
strategy. Consider any station or station value you want
people to know about as an innovation for the purposes
of marketing. After all, you wouldn’t have to market the
idea at all if everybody already knew about it, appre-
ciated it and used it.

As broadcasters, we should consider that radio
stations are products that provide a service. The process
an individual goes through before adopting a station is
much the same as it would be for any other product.

FIVE STAGES OF ADOPTION

Adopters of new products, including new radio
stations, move through the following five stages.

Awareness. The listener becomes aware of the
product but lacks information.

Interest. The listener seeks information about the
product.

Evaluation. The listener considers whether it would
make sense to try the product.

Trial. The listener tries the product on a small scale to
improve his or her estimate of its value.

Adoption. The listener decides to make full and
regular use of the product.

By Rick Torcasso

Radio has the advantage of not sharing barriers to
adoption that other products may present. For example,
General Motors might discover that a prospective cus-
tomer is stuck in the interest or evaluation stage, failing
to move on to the trial stage because of his or her
uncertainty and the large investment involved. The
investmentin trying and adopting aradio station is only
in time.

On the other hand, because radio stations don't
provide tangible benefits, a station may have a hard time
getting consumers to the interest stage. And that brings
us to the most important concern when developing a
marketing campaign: inducing interest.

GET PEOPLE INTERESTED

Given the process a radio station goes through to get

ratings, inducing interest in the station through mar-

keting is especially important. I know there are a lot of
scientific discussions wecould have about the process of

getting ratings, but it's hard to disagree that getting people
to be interested is essential.

To get ratings, you must have recall. To get recall, you
must have thought. To get people to think about you, you
must get people interested in you. Interest leads to thought,
which leads to recall, which leads to ratings. Everything
derives from inducing interest.

YOUR COMPETITION

A marketing professor once asked me, “Why is the other
station your competition?” At the time I thought it was a
ratherstupid question and that this professor wasjust some
academic guy without any real-world experience. A few
months later [ realized just how brilliant he was. He helped
jump-start my brain into 8 new paradigm that resulted in
much greater ratings success.

Your competition is not other radio stations. Because the
ultimate goal is ratings, and ratings are the result of recall,
your competition is all the things that get in the way of
someone recalling your message. That includes thoughts
about the kids, work, buying new tires for the car, cleaning
thekitchen, feeding the cat and light bulbs. The competition
also includes spots trying to get people’s attention, street
signs trying to give them information and that special offer
in the mailbox they have to open right now.

For marketing purposes, your main competition has
little to do with the radio environment. | guess your rival
stations could do a better job of inducing interest through
their marketing. But so can American Express or General
Motors, which have bigger budgets and better strategies
than most radio guys can afford.

So think about the environment in which you've placed
your message. You must think about ultimately inducing
enough interest to get someone to spend time with your
message. Having someone look atand spend time thinking
about your message is your ultimate goal; it doesn’t get
much better than that. If they think about what you are
saying to them, your message has the potential to sink in.
And that brings us to what makes a good message.

CAPTURING INTEREST: A CHECKLIST

Like most any service, a radio station must be associated
with an advantage. Everything else derives from tha:.
People must have a clear understanding of your attributes
— what you stand for and the benefits you provide. That
will be their reason for listening to your radio station.

Because of the noise in people’s lives today, dem-
onstrating a clear advantage is required to maintain your
position in the marketplace, hold off rivals and man-
ufacture recognition among listeners. Whether you're just
starting out in a new format or have been in a heritage
position for 10 years, growing and maintaining recognition
of reasons to listen is your primary objective.

There are five properties that are especially important in
capturing interest and getting your message through. The
points below are the checklist [ use when I create a cam-
paign for a client.

Relative advantage. This is the degree to which your
station appears to be superior to other stations.

Compatibility. The degree to which the station matches
the values and experiences of its target group in the
community.

Simplicity. The degree to which your message is easy to
understand and use.

Divisibility. The degree to which your message is
reinforced even with limited use of the station.

MEDIA SNAPSHOT

Each medium available to you as an advertiser has
strengths and weaknesses. There Is no such thing as
a “magic bullet,” or one medium that's correct to use
under ail circumstances. Today, more than ever, the
effects of marketing are realized over a long period,
and you must work to create a foundation of brand
awareness and recognition. Below is a snapshot of the

strengths and weaknesses of different media.

' + TELEVISION s )

Strengths

¢ Reaches large portion of the market quickly
¢ Gets the message out to as many prospects
as possible

* Combines sight, motion and sound for high
attention

Weaknesses

¢ High cost and less targeting capability

* Lots of competition in the medium with a lot of
clutter and high-impact creative from monster
advertisers

* More noise every day

wsanssz BILLBOARDS ssmmosnemsmns

Strengths

* High repeat exposure
* Helps reinforce recognition
* Low cost

Weaknesses

* No targeting or audience selectivity
¢ Limited creative

== DIRECT MAIL ===

Strengths

* High targeting capability, no competition in
the same medium

* Reinforces brand-name imagery and asso-
ciation, as well as recognition for usage

* People can spend as much time with the
message as they want

Weaknesses

» Poor creative and message can result in junk-
mail image

s TELEMARKETING ==

Strengths

» High targeting capability and one-on-one
communication

» Creates langible association to important
attributes through strong creative and personal-
ization

Weaknesses

* Overpenetration has created ill will in house-
holds and businesses

s NEWSPAPER =

Strengths

« Good local coverage and high believability
¢ Timely

Weaknesses

* High cost
* Short life

Communicability. The degree to which your geis
observable and can be described.

You can look for these five characteristics in everything
you do inboth marketing and programming. Try it, and see
how much clearer things bacome when you evaluate your
tactics against these criteria.

Rick Torcasso Is co-owner of Point-to-Point Marketing,
which provides radio and television clients with direct-
marketing strategies and campaigns. He holds an MBA
from Case University's Weatherhead School of Man-
agement, and his broadcasting career spans over 30

years. He can be reached at 972-661-1361.
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PROMOTIONAL POWER TOOLS

Would it surprise you to
By Maureen Bulley know that 20% of your
station’s promotional mes-
sages have no chance of pro-
ducing any results? That's
onein five station promos or
combined station and adver-
tiser promos that score be-
| low average with consum-
| ers. Ironically, these are the
productions that the station

staff enjoy most. After all, in
| a promo, we're the client, so
we can do virtually anything
we want. Unfortunately,
we’re not doing it very well.

As we gear up for one of
the busiest promotional times of the year for radio, we
need to examine how well we write and produce
messages to promote our own cause. Prepare to
scrutinize every station promo you air on behalf of
your programming department and every station-
advertiser promo you create for your promotional
partners.

There are two things you need to know to create a
successful promotional message. You need a good
creative tool, well-executed, and you need the proper
root appeal. Apply these two principles and you'll be
able to make even weak promotional ideas work,
because you'll know how to present them in an
effective way.

MAUREEN
BEUSLIENERY.

THE CREATIVE To0L

The first element that will make a station promo
score above average with your audience is the right
creative tool, properly used. The most frequently used
creative tools in station promos are:

1. Announcer voiceover
Humor

. Empathy

. Testimonials

. Telling a story

Almost half of station promos use voiceover —
simply an announcer over a music bed — as their main
creative tool. Overuse of this standard production
technique is often the result of tight deadlines; there
simply isn’t time to consider a more creative approach
with alternative techniques.

About 18% of station promos use humor as their
main creative tool. We use empathy about 6% of the
time, testimonials occupy 7% of the promotional
airwaves, and 6% of promos tell a story. In light of the
fact that so many station promos rely on voiceover
execution, an above-average response can be achieved
just by doing something different.

Use humor as the basis of your promotional
message, but do so only if the humor is directly related
to the consumer benefit. Every joke and every nuance
needs to reinforce the main point of the message;
otherwise, the humor acts as a pirate, sending listeners
off on some unrelated tangent that does nothing to
make them tune in longer, pick up the phone to enter a
contest or attend one of your station events. Humor
must reinforce the promo’s main point, appeal to a
large cross section of the target group and contain
some grain of truth or exaggeration of the truth. Many
station promos are rife with inside jokes that do well
around the station’s water cooler but mean nothing to
the audience at large.

If you lack the confidence to write a compelling
promo using humor, consider telling a story. Thisis a
dramatic and underused creative tool that keeps
listeners tuned in until the end of the message to hear
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how the story ends. Begin by writing the story out in full,
using as many words as it takes to tell it. Then begin a
paper edit by eliminating any words, phrases or details
that don’t advance the story. Script sound effects or music
strategically to advance the story line, and you'llhave time
left over to convey the information in a relaxed tone that
allows listeners to absorb the key points of the promo and
plan their response.

Empathy can be a big winner as a creative tool. To
properly execute an empathy promo, you must probe the
listener’s inner feelings. Quite often, you’ll be presenting
tear-jerkers or magic moments to connect with your
audience. Involve an important aspect of life, either from
your listeners’ perspective or from a general human
perspective. The promo must be believable and perceived
to be relevant. This is a particularly good tool when there
is a charitable or public-service aspect to your promotion.
Remember, empathy doesn’t always have to relate to a
negative or bad experience. It's simply that “I've been
there, I've done that, and I can relate to you” feeling that
connects you with the listener.

T e e o e e e T W e " PR

Prepare to scrutinize every station
promo you air on behalf of your pro-
gramming department and every
combined station and advertiser
promo you create for your promo-
tional partners.
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Testimonials are usually a combination of audio clips
from contest winners or listeners edited together in a
whirlwind production intended to generate energy and
excitement about your station or event. But select those
audio clips carefully. Be sure they’re relevant to the
audience as a whole, not just to the individuals waxing
poetic about how your station changed theirlives forever.

If you must use the voiceover technique, keep these
tips in mind: Proper use of this creative tool requires
discipline. Convey a benefit, don't exaggerate the truth,
don't use too many words, and ban what I refer to as “junk
radio” — attempting to put the contents of an entire print
ad into 60 seconds. Radio doesn’t work that way, and you
know better.

THE RIGHT ROOT APPEAL

The right creative tool, well-executed, is one of your
two best promotional power tools. The second is the right
root appeal. Otherwise known as the consumer benefit, or
“What's in it for me?” root appeal is an essential cora-
ponent of a promo that will actually work. The most
frequently used root appeals in station promos are:

1. Enjoyment or fun

2. Winning somethin

3. Information

4, Limited opportunity

5. Giving

Surprisingly, 20% of all station promos contain no
root appeal whatsoever. In other words, they offer no
reason to buy or participate or attend. And that is why
one in five promos is destined to fail. The listener is not
motivated by a strong benefit and does not participate.
We're then left to deal with “contest junkies” or “event
groupies” who will participate or attend regardless of
how poorly we promote a contest or event. Clearly the
goal of a promotion or event is to increase attendance or
listenership. Write with that goal in mind.

Of those promotional messages that do include a
root appeal, the most popular is enjoyment or fun at
26%; that is, fun is the main reason your listeners
should participate. Fun is good. Just convey it as fun
for a broad cross section of the target group, as
opposed to a small segment of your audience.

The root appeal of winning something is the
foundation of about 20% of station promos. The key is
to demonstrate what winning provides. If your
listener can win a pair of tickets to a sold-out concert,
the benefit is not winning the tickets, the benefit is the
bragging rights. 1t's the opportunity to be extremely
popular with friends as the winner decides who will
accompany them to the concert.

While this sounds very elementary, look at the
material you're airing. Chances are you're mirroring
the industry statistics and airing one in five station
promos that contain no root appeal. You're not giving
listeners a reason to play the contest. Other benefits
that winning can provide are powerful if put in the
form of open-ended questions: “What are you going to
wear?” “Who will you take?” or “Can you imagine
telling them at work?”

If the objective of the promo is to increase listening
to specific dayparts or features, you can use the root
appeal of information. For example, "WKRP has
weather reports every 10 minutes in the morning
show, so you'll hear the latest forecast when you need
it.” This conveys the facts, and the advantage is
hearing the latest forecast when you need it. But it's
missing the benefit or the root appeal of “What's in it
for me?” The benefit is the value of the information,
such as knowing whether to grab an umbrella or the
sunscreen on your way out the door. Use the "FAB”
(fact, advantage, benefit) test when you evaluate any
station promo, and ensure the best possible product
goes to air.

Another good test of your promo’s potential is
what I call the “stop and go test.” Every time you
talk about how great your station is, you stop. Every
time you talk about what's in it for the listener, you
go. These stops are classic mistakes that | hear every
day on radio. “We give you 24 chances to win every
day because we have 24 trips for two to the Indy 500,
and we're great!” Simply change the wording to
“You can enter every hour to win the trip that puts
you trackside with your buddies to inhale exhaust
that will make your nose bleed and hear engine
noise that will make your ears ring.” Change "we”
to “you” for dramatically better response rates.

An overview of station promotions also shows that
weget carried away with creative frills — unnecessary
elements that distract from or do not reinforce the root
appeal. Creative frills are a byproduct of producing
promos for our own enjoyment or that of our peers.
When was the last time you had a listener compliment
you on the production values of one of your station
promos? It’s just not on the audience’s radar, and that
time is better spent crafting a more effective script.
Regrettably, work thatmay win industry awards is not
appreciated by the people who really count: the
listening audience.

As we head into the busy promotional season,
remember that your station promos must include a
properly executed creative tool and a well-chosen root
appeal in order to work Sometimes it takes only a
subtlechange to the work we're already doing to make
station promos perform. Apply these promotional
power tools, and you'll achieve the desired results.

Mauwraan Bulley & President of The Radio Store. She
conducis fve workshops end facilitates distance-
leaming 1o help you craate morne effective broadcas)
adwartising creative. She may be reeched at BEE-D0-
RADID (BE3-367-2346), al dorsaio talsd mef or through
wikw. tharadiostons com.
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Privacy? Good.
Anonymity? Bad.

An April 28 column by Los Angeles Times
writer John Balzar drew a terrific parallet be-

tween how we handle
§\

altercations in a grocery
(4 '

store and on the open
highway. In one case.
it's “Pardon me™ and
“So sorry.” In the other,
it's raised middle fin-
gers and, in some cases.
violence. All because
we feel shielded and
somewhat anonymous
in our cars. If we acted
in a store the way we somelimes do on the
road. we'd be inviting a brawl.

Balzar decries the use of anonymity. under
the guise of privacy, to reach out and hurt peo-
ple online. And he invokes the mantle of tra-
ditional journalism. where. although we some-
times rely on anonymous sources. we do so
with the standards of long-standing news or-
ganizations — and knowing that it we do a sto-
ry based on unnamed sources and that story
turns out 1o be false. we will lose the audi-
ence’s trust. Not so with the Internet.

Balzar’s story has several great takes on the
privacy theme. but he clearly places the onus
of accountability on us as individuals. The In-
ternet. over the last few years, has morphed
from a place of wonder and excitement to a
place where we don’t want to ailow our chil-
dren to roam without our direct supervision.
One can download MP3 files, MPEG movie
files and cracked software with impunity and
with the assurance that the government will be
unable to suss out the culprits.

Our standard reaction to a copyright hold-
er’s attempt to track and prosecute people
who steal intellectual property is to cluck
our tongues al the perccived invasion of the
perpetrator’s privacy. Is this what we really
want 1o say? That a criminal is really a vic-
tim if someone figures out who they are and
what they did?

The most visceral reactions to anonymous
acfions on the "Net tend to be to hacking inci-
dents and viruses. Cloaking themselves in the
cover afforded by the scamy underbelly of the
*Net, hackers and virus writers reach out, tap
our computers, destroy files, invade our work-
places and create havoc, all with an attitude
that they ‘re entitled (o0 play with our lives. And
many of my fellow journalists working in out-
lets wired into the slashdot-style tech sector
tend to egg them on
with stories that glori-
fy their exploits and
reward them with ex-
tensive coverage. If
we did that in radio with the petty criminals
who operate in our local markets. our news
teams would be laughingstocks.

Balzar's conclusion is that we should make
it harder. not easicr. for people to be anonymous
on the Internet and that we should clearly note
the difference between maintaining our priva-
cy and hiding from the consequences of our ac-
tions. It’s worth a read over at the L.A. Times
website (wwiw/atimes.com) or at tech-news site
SiliconValley.com (wwiw.siliconvalley.com.)

David Lawrence

-
David Lawrence is heard daily on more than 150 radio stations |
on his nationally syndicated shows: Online To-might. a nighlly |
high-tech and pop culture talk show, the East Coast moming |
drive news siot for CNET Radio and XM's Channet 13; and Net
Music Countdown. the official countdown for music heard via
the Intemet. He is based in Washington, OC and is heard on
hundreds of stations. mf:ludmg WGN/Chicago, KFBK/Sacra-
mento and WBT-AM & FM/Charlotie. You can reach him at
david@nelmusic counidown.com or by calling 800-396-6546.
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CHR/Pop

ARTIST CO/itle

ASHANTI Ashanti/ “foolish”

JENNIFER LOPEZ J. Lo/ “Funny’

NICKELBACK Sitver Side Up/“Remind,” “Bad"
JA RULE Pain Is Love/ “Time”

PUDDLE OF MUDD Come Ciean/ “Blurry”

ND DOUBT Aock Steady/ “Hella"

PINK Missundaztood/~Don't”

LUDACRIS Word 0f Mout/ “Roll”

LINKIN PARK Hybrid Theory/ “End”

CELINE OION A New Day Has Come/ “Day”
GOO GOO DOLLS Gutterfiower/*Gone”
ENRIQUE IGLESIAS Escape/ “Escape”
SHAKIRA Laundry Service/ “Clothes”

ALICIA KEYS Songs in A Minor/“How"
ALANIS MORISSETTE Under Rug Swwept/ “Hands”
JIMMY EAT WORLD B8/eed American/ “Middle”
MICHELLE BRANCH The Spirit Roony “Wanted”
KYLIE MINOGUE Fever/“Out™

MARY J, BLIGE No More Drama/ “Drama”
TWEET Southern Hummingbird/"Oops™

ARTIST CO/Title

ALAN JACKSON Drive/"Drive”

SOGGY 80TTOM BOYS 0 Brother... %/ Sorow”
GEORGE STRAIT The Road Less Traveied/ “Living”™
GARTH BROOKS Scarecrow/ “Squeeze”

TOBY KE(TH Pull My Chain/ “List”

TRAVIS TRITT Down The Road | Ga/“Modern™
TOMMY SHANESTEINER Then Game The Night/“Angel”
KENNY CHESNEY No Shoes. No Shirt.../ “Young”™
MARTINA MCBRIOE Greatest Hits/ “Blessed”

CHRIS CAGLE Play it Loud/“Breathe”

TtM MCGRAW Set This Circus Down/“Cowboy”
TRACY BYRD Ten Rounds/“Ten”

CAROLYN OAWN JOHNSON Room With A Views “Don't”
BROOKS & DUNN Steers & Stripes/“Heart”
DIAMOND RIO Beautiful Mess/“Mess™

JEFF CARSON Reai Life/“Real”

JENAI Cool Me Down/ “Cool”

STEVE HOLY Bive Moon/ “Morning”

DIXIE CHICKS Fly/ “Dance”

LONESTAR /'m Already There/“Day”

}-Iot AC

ARTIST CO/Title

NICKELBACK Siiver Side Up/“Remind™

600 GOO DOLLS Gutterflower/"Gone™

ALANIS MORISSETTE Under Rug Swept/ “Hands"
CREED Weathered/ “Sacrifice”

SHERYL CROW C'Mon, C'Mon/ “Soak™

NG DOUBT Rock Steady/ “Baby”

VANESSA CARLTON Be Not Nobody/ “Miles”
LINKIN PARK Hybrid Theory/ “End”

MICHELLE BRANCH The Spirit Room/“Wanted”
PINK Missundaztood/ *Party”

CELINE DION A New Day Has Come/“Day”
PUDOLE OF MUDG Come Clean/ “Blurry”
JEWEL This Way/ “Standing”

EDDIE VEODER / Am Sam/ “Hide"

JOHN MAYER Aoom For Squares/ “Such”

THE CALLING Camino Palmero/“Wherever”
NATALIE IMBRUGLIA White Lilies Island/“Wrong”
JIMMY EAT WORLO Bleed American/“Middle™
KYLIE MINOGUE Fever/ “Out”

LEANN RIMES Coyote Ugly “Fight”

Smootir Jazz

~ - -
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— 14
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Urban

ARTIST COTitle

ALICIA KEYS Songs in A Minor/ “How™
ASHANTI Foolish/ “Foolish®

JENNIFER LOPEZ J. Lo/ “Funny”™

JARULE Pain Is Love/“Down”

MARY J. BLIGE No More Drama/ “Rainy”
TWEET Southern Hummingblrd/ “Dops”

"N SYNC Celebrity/ “Gitlfriend™

R.KELLY & JAY-Z Best Of Both Worids/ “Money,” “Take”
LUDACRIS Word Of Mout/Saturday™
MUSIQ Jusiisen/ “Halfcrazy”

USHER 8701/“Cail"

DMX The Great Depression/ “Miss™

ANGIE STONE Mahogany Sout/“Wish™
ANN NESBY Put it On Paper/ “Paper”

MR. CHEEKS John P. Kefly/ “Lights™

FAITH EVANS Faithfulty/ “Love”

METHOD MAN & REOMAN How High/“Part”
82K B2K/“Gots™

REMY SHAND Way / Feel/ “Message”
GLENN LEWIS World Qutside My Window/ "Forget”

SIITIIIIIIIIIIIFIIIIIS

ARTIST COTitle

CELINE DIGN A New Day Has Come/~Day”
ENYA A Day Without Rain/ “Time"

ALICIA KEYS Songs in A Minor/“Fallin™

KIM WATERS From The Heart/ “Dawn®
WAYMAN TISOALE Face To Face/*Hide"
PETER WHITE Glov/ “Turn,” “Funk”

GREGG KARUKAS Nightshift/ “Nightshift™
RUSS FREEMAN To Grover With Love/ “East”
BRIAN CULBERTSON Nice And Slow/ “About”™ 1
PAUL TAYLOR Hypnotic/ “Hypnotic™

MARC ANTOINE Cruisin/ “Strip”

EUGE GROOVE Euge Groove/ “Sneak”

DAVID BENOIT Fuuzzy Logie/ “Snap”

RICHARD ELLIOT Crush/“Shotgun”

RIPPINGTDNS Life In The Tropics/“Caribbean”
ACOUSTIC ALCHEMY Aart/“Tufi”

GERALD ALBRIGHT 7o Grover With Love/ “Winelighl”
JEFF GOLUB Do /t Again/“Cake™

BONA FIDE Royal function/"X-Ray”

RICK BRAUN Kisses in The Rain/ “Use”

Alternative

ARTIST CDTitle

NICKELBACK Siiver Side Up/ “Bad"

LINKIN PARK Hybrid Theory/ “End,” “Papercut”
GO0 GOO DOLLS Gutterflower/ “Gone®

P.0.D. Safefiite/ “Youth.” “Boom”

PUDDLE OF MUOD Come Clean/“Blurry.” “Drift™
SYSTEM OF A DOWN Toxicity/ “Toxicity”
BLINK-182 Take Off Your Pants And Jacket/ “First”
JIMMY EAT WORLO Bieed Amenican/ "Middie®
STAINOD Break The Cycle/ “You™

AOEMA Adema/*Way”

HOOBASTANK Hoobastank/“Crawling,” “Running”
INCUBUS Morning View/ “Nice.” “Warning”
UNWRITTEN LAW Fiva/“Red”

TRIK TURNER Trik Turner/ “Friends™

WEEZER Maladroit/ "Dope”™

GOOSMACK The Scorpion King/ “Atone”
X-ECUTIONERS Built from Scratch/“Dovn”
JACK JOHNSON Brushfire fairytales/ “Flake”
STROKES /s This Jt/ “Explain”

WHITE STRIPES White Blood Cells/ “Fell”

E-charts are based on Weekly rankings of CD sales, downloads and streams of artists online compiled
and tabulated directly from the togfiles of reporting websites. Reporters include Amazon.com,
AT&T.net, B&N Radio, BarnesandNoble.com, BellSouth Radio, boit Radio, CONow.com, Choice
Radio.com, Denver 93.3 Radio, DMX Music, Gracenote.com, iWonRadio, Launch.yahoo.com,

MediAmazing (No Alt, CHR, Urban, Jazz; Country Frozen), MusicMatch (Frozen), Music Choice,
Radio.Beonair.Com, Radio Free Virgin, RealOne, Spinner.com, The RadioAMP Network, The Digita!
Music Network/DMN.com, and Voice Of America-Music Mix — Music Mix. Voice Of America-Music
Mix is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are ranked with
a50/50 methodology of sales data and streaming/airplay data for the six reporting formats. © 2002
R&R Inc. © 2002 Online Today, Net Music Countdown.

> gracenote.

Hugo Cole

General Manager/Data Services
www.gracenote.com

charts @gracenote.com

Gracenote has well over 1 million unique daily
users of the CDDB Music Recognition Service.
Each time a consumer inserts an audio CD into
acomputer with a CDDB-enabled Intemet con-
nection, track information for that CD is dis-
played on the user's computer or device, and
the data is anonymously aggregated by CDDB.
Here are the 50-most-played CDs last week:

DIGITAL TopP 50
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ARTIST Album Title

LINKIN PARK Hybrid Theory
SYSTEM OF A DOWN Toxicity
NICKELBACK Silver Side Up

ALICIA KEYS Songs In A Minor
CELINE DION A New Day Has Come
CREED Weathered

EMINEM Marshall Mathers LP
ENYA A Day Without Rain

SHAKIRA Laundry Service
BEATLES One

U2 All That You Can't Leave Behind
LUBACRIS Word Of Mouf

JOHN MAYER Room For Squares
PUOOLE OF MUDO Come Clean
ORIGINAL SOUNDTRACK Spider-Man
P.0.0. Sateliite

Weeks On
75
35
34
45
6
24
82
61
25
68
81
23
S
22
1
20

BLINK-1B2 Take Off Your Pants & Jacket 47

PINK Missundaziood

COLDPLAY Parachutes

ASHANTI Ashanti

LIMP BIZKIT Chocolate Starfish And.

18
26
5
8

VARIOUS ARTISTS Now That's What | Call.. 7

NELLY Country Grammar
JA RULE Pain Is Love

79
3

ORIGINAL SOUNOTRACK Moulin Rouge 27

NORAH JONES Come Away With Me
CRAIG DAVID Born To Do it

2
21

PINK FLOYO Echoes (The Best of Pink Floyd) 26

USHER B701

ORIGINAL SOUNDTRACK O Brother .7

STAINO Break The Cycle

BRITNEY SPEARS Britney
ENRIQUE IGLESIAS Escape

KYLIE MINOGUE Fever

MAI KURAKI Feel fine

VANESSA CARLTON Be Not Nobody
SHERYL CROW C'mon C'mon
LIFEHOUSE No Name Face

JACK JOHNSON Brushfire Fairytales
WILCO Yankee Hotel Foxtrot

TOOL Lateralus

DISTURBED The Sickness

LENNY KRAVITZ Greatest Hits
RAOIOHEAD Kid A

JENNIFER LOPEZ J. Lo

KENNY CHESNEY No Shoes, No Shirt ...

DIANA KRALL The Look Of Love
OAVE MATTHEWS BAND Everyday
OESTINY'S CHILO Survivor

MARY J. BLIGE No More Drama

30
21
50
2%
18
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Cox Radio/Orlando
Ups Elam, Bartel

Brian Elam has been promoted to
GM of Cox Radio’s Urban AC
WCFB and CHR/Rhythmic WPYO
in Orlando. Elam was most recently
GSM of WPYO. which also
clevates interim PD Bartel to the
permanent programming post.

"I am very grateful to Cox: this
is the ideal job.” Elam told R&R.
“These are two very solid radio sta-
tions with incredible potential for
the future. They both serve unique
communities. WPYO is a well-fo-
cused dance station, and WCFB
superserves the African-American
market.”

Bartel. who had been WPYQ's
interim PD since January, com-
mented. “This promotion is a huge
honor and a great feeling of accom-
plishment for me. and I would like
to thank Cox for the opportunity.
This is my |3th year of radio, and
it's great to know that my education
in the classroom and professionally
continues to pay off. I plan to
tighten up the radio station and con-
tinue the forward momentum.”™

Elam previously worked at Cox's
WIOD & WFLC/Miami before
WIOD was sold to Clear Channel.
Bartel's radio career began in high
school with stints at WIOQ (Q102)/
Philadelphia and WHYTI (Y 100)/
Miami.

Funches
Continued from Page 3

She’ll be a great asset to our opera-
tions and talented radio team in
New Orleans.”

Funches said, “I’ve been in New
Orleans now for just over 48 hours,
and the energy here is electric. The
talent, the sales staff, the program-
mers and the entire Clear Channel
New Orleans team are outstanding.
My role here is to ensure that they
continue to have the resources and
creative flexibility to help them
achieve even greater success. I'm
looking forward to a very exciting
future.”

A 20-year radio and advertising
management veteran, Funches has
served as GM of KPAD (Personal
Achievement Radio)/Dallas and
held management positions at
WGCI-AM & FM/Chicago and
Houston stations KKBQ, KKPN,
KKRW, KLOL & KTRH. She be-
gan her career as an AE at WEAM-
AM/Falls Church, VA.

McKenna
Continued from Page 3

be a part of their management team.
Entercom has built a strong fran-
chise in the Denver area that [ am
proud to join.”

Entercom closed on its acquisi-
tion of Emmis’ KALC last week. It
bought the three other Denver sta-
tions in December in a swap deal
with Tribune and took control of
them via a time-brokerage agree-
ment on Feb. 1. The closing of that
deal could be delayed by up to three
years, at Tribune’s option.

Newsbreakers

AR AR LR
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Elektra recording artist Billy Bragg and his band The Blokes recently
performed in New York's Irving Plaza to promote their new album,
England, Half English. Pausing for a moment to smile for the camera
are (I-r} WEA New York representative Erik Mendelson; Blokes band-
member lan Mclagan; Elektra Sr. VP/Marketing Brian Cohen and
sales representative Andrew Hilsberg; Bragg; and Elektra Entertain-
ment Group Label Manager Mike Flatow, VP/Marketing Dana Brand-
wein and VP/Radio & New Media Promotion Lisa Michelson-Sonkin.

Cantrell Adds PD Duties At WSM-AM

WSM-AM/Nashville gummsees

OM Kyle Cantrell has
added PD responsibilities
at Gaylord’s legendary
Country outlet. He suc-
ceeds John Malone. who
exits after three years as PD |
to become VP/Program- §
ming and morning talent at
AC WRSA/Huntsville, AL.
“I'm very disappointed
that John decided to leave
WSM-AM,” Cantrell told
R&R. “His leaving will create a
void, programming-wise. But we
have a very good plan in place, and
we’ll continue to execute it as we
take the station into the future with
the best airstaff in the U.S. Work-
ing with this legendary radio station
is a dream come true for me, and it
continues to be that every day.”

Cantrell

Cantrell began his broad-
| cast career with WSM-AM
in 1982 as a part-time air
| personality. He’s held a
| number of posts with
| Gaylord’s radio stations
| and radio networks, in-
cluding Music Country
Radio Network and TNNR
— the TNN Radio Net-
work. He was named PD
of WSM-AM in 1993 and
added similar duties at
Talk WWTN, when it was pur-
chased in 1995. A year later he was
tapped as OM for WSM-AM & FM
& WWTN, as well as PD for
WSM-AM & FM. His role was re-
structured last year, when he be-
came WSM-AM OM while also
heading the news, new media and
strategic planning areas.

Conference
Continued from Page 1

But Dickey said that now that his
company has demonstrated its ability
to run a large stable of stations, he’s
extremely focused on expanding it to
two to three times its current size.

One way to accomplish that
would be to merge with another
company, prompting one attendee
to ask about the notion of Cumulus
merging with Citadel, a like-sized
company with similar assets. While
Dickey acknowledged that the as-
sets of Citadel and Cumulus are
very complementary, he told R&R
“There has not been one ounce of
dialogue — none” regarding a deal
between the two, adding that he’s
reluctant to even discuss the idea,
for fear of starting rumors.

A merger rumor that has been
swirling for a while is whether His-
panic Broadcasting and Spanish
Broadcasting System will ever join
forces. HBC Chairman/CEO Mac
Tichenor told R&R at the confer-
ence that, while the two companies
“know each other very well” and
talk regularly, right now “there’s
nothing in the wind.”

In fact, Tichenor said he’s been
disappointed in the market for ac-
quisitions. “I haven’t seen the kind

www americanradiohistorv com

of activity I’d like,” he said, adding
that he’d like to see opportunities to
buy stations in markets like Austin,
Sacramento and Denver. “But that’s
the breaks,” he said.

Someone looking for a break in
entering the radio business may need
look no further than Beasley Broad-
casting, as company Chairman/CEQ
George Beasley made it clear that
he’d be interested in selling his com-
pany to the right suitor. “For the right
amount of money, we could be
merged — or bought,” he said at the
conference, adding that he believes
another consolidation wave will oc-
cur sooner rather than later.

Beasley told R&R that prelimi-
nary talks about merging with other
companies have been held and that
those talks will continue. But he in-
sists any potential partner must fit
strict criteria. “We have good as-
sets,” he said, “and we want to
merge with a partner that also has
good assets. We could be a buyer,
we could be a seller. But we can’t
stay the same.”

Cable One?

Speaking of making changes, Ra-
dio One CEO Alfred Liggins woke
up the morning crowd at his com-
pany’s session with news that he’d
consider expanding Radio One into

EXECUTIVE ACTION

ABC News Radio Taps Rizzo As GM, News/Sports

ike Rizzo has been named GM, News/Sports for ABC News Ra-

dio. The 22-year network veteran spent the past four years as Exec.
Producer/Sports for ABC Radio Networks and will now oversee all do-
mestic and interational newsgathering and sports coverage. reporting to
ABC News Radio VP Chris Berry.

“Mike is a strong news manager who has proved himself in various
editorial roles at ABC over the past 22 years,” Berry said. “He brings a
strong background in news and sports management, and I'm excited about
his new expanded role.’

Rizzo, who will remain based in New York, began his career as a tele-
vision news writer and previously served on the management team of
ABC NewsOne, the company's television-news syndication service. Berry
told R&R that Rizzo is taking over duties that were previously handled by
Tony Gatto, who will move into “more of an operational and planning role”
at the network.

Miller Moves To MC Media Radio Group As EVP

en Miller has been appointed to the newly created position of Exec.

WP for New Orleans-based MC Media Radio Group. The company
operates two radio stations in the Big Easy: Business Talk WGSO-AM
and Spanish AC WFNO-AM (La Fabulosa). In his new position Miller will
also be responsible for the MC Media-owned monthly Spanish-language
publication La Prensa and its Prime Quarterly publication.

Miller was most recently VP/GM for then-Sinclair-owned WEZB, WLMG
& WLTS/New Orleans. Prior to that he was Regional Director/Sales for
Sinclair, overseeing sales at 13 radio stations throughout Tennessee and
South Carolina.

“One of the areas in which there is significant growth opportunity is the
radio-print combo market, both in New Orleans and in out-of-town loca-
tions,” MC Media COO Todd Matheme said of Miller's appointment. “We
are very excited to bring on board a radio executive to help us achieve our
growth targets at an accelerated rate.”

Kzqz

Continued from Page 3

said. “But it just happens to be a
similarly formatted station with the
same name. If you look at the
playlist for each station, you'll see
a lot of differences.”

He said KZQZ’s version of The
Drive will appeal to those who lis-
tened to AM Top 40s in the "60s and
later matured to FM AORs in the
"70s. Bonneville/San Francisco VP/
GM Valerie Howard said, “We’re go-
ing to offer Bay Area radio listeners
a new listening choice. We think a lot
of folks will love what they hear.”

Tweedle also said that, while
Bonneville’s research showed “a
huge hole” for The Drive, the sta-
tion will not be focused on a single
competitor. “It’s not going to be tak-
ing away from anybody,” he said.
“I have respect for [crosstown
Triple A] KFOG. It’s a well-run,
well-programmed radio station. It’s
the same with [crosstown Oldies]
KFRC, and we wish those guys
well. But The Drive will also be
drawing from the spoken-word AM
stations. It’s important to note that
we’re not targeting a station, we’re
targeting an audience.”

the cable-TV business. “Black En-
tertainment Television hasn’t had
any competition in 22 years,”
Liggins said, noting that his Urban-
focused company could be “the
right partner for somebody who
wants to do it.”

He also observed that a No. 2
player in the cable business can still
be worth a lot and pointed to NBC’s
$2.7 billion purchase of Spanish-
language network Telemundo to il-
lustrate the point.

The price tag on the Telemundo
sale could also illustrate another
point about which Liggins is bull-
ish: the value of ethnic consumers,
whom he said advertisers are be-
coming acutely aware of. Liggins
noted that Urban stations such as
Radio One’s are reaching consum-
ers who are increasingly attractive
to advertisers, helping advertisers
realize that the “ethnic makeup of
America is changing.”

He pointed out that per capita in-

come among African Americans is
growing at a rapid pace, but said that
30% of Radio One’s listeners are not
African American. So, Liggins said,
he stresses the qualitative aspects of
what his stations can deliver to ad-
vertisers, because some advertisers
may not have an emotional connec-
tion to the Urban formats that domi-
nate Radio One’s station portfolio.

But even if he has to work harder
to secure some advertisers, Liggins
said he feels “exceptionally good”
about business. He said he’s seen
“‘continued robustness from advertisers”
after a tough 2001, during which, he
said, the drop-off in national advertis-
ing was “an absolute catastrophe,”
falling between 20%-30% in some of
his company’s markets.

Viacom CFO Rich Bressler told
conference attendees that his com-
pany is also seeing improvement in
the ad market, not only in how
much advertisers are spending, but

Continued on Page 21
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® NBG RADIO NETWORK & NBC
ENTERPRISES launched the two-
minute syndicated “Access Hollywood
on the Radio With Nancy O'Dell” on
May 6 in the top 25 markets. For more
info, contact Gina DeWitt of NBG, at
800-572-4624, ext. 784; or Diane
Herzog of NBC, at 818-840-3650.

® PREMIERE RADIO NETWORKS
announces Rockline's May lineup:
Rush on May 13, Tommy Lee on May
20 and Ministry on May 27. The 90-
minute show airs Mondays at 8:30pm
PT/11:30pm ET. For more information,
contact Marcella Turk at 972-455-6289.

® VH1 RADIO NETWORK will air the
houriong VH1 Divas Las Vegas, hosted
by Rachel Perry, from May 17-22. For
info, contact Abby McDorman at 212-
641-2009 or amcdorman @ westwood
one.com; or Rachel Lizerbram at 212-
B46-7833 or rachel.lizerbram@vh1
staff.com.

* WESTWOOD ONE presents the
Academy of Country Music Awards
Nominations special, to air May 18 and
19, and live remote broadcasts during
awards events at the Universal Am-
phitheatre in Los Angeles from May 20-
22, For more info, contact Abby McDor-
man at 212-641-2009 or amcdorman @
westwoodone.com.

© WESTWOOD ONE will air exclusive
coverage of the 2002 Wimbledon Ten-
nis Championship from June 24-July
7, featuring hourly reports from John
Tautges and Graham Agars. For more
info, contact Abby McDorman at 212-
641-2009 or amecdorman @ westwood
one.com.

® WESTWOOD ONE/CBS RADIO
SPORTS present exclusive coverage
of the 2002 U.S. Open Golf Champi-
onship live from June 13-16, with play-
by-play announcers John Tautges and
Mitch Voges. The 20-part special “The
Road to the U.S. Open” will air June 8
and 9. For more info, contact Abby
McDorman at 212-641-2009 or
amcdorman @westwoodone.com.

® WESTWOOD ONE & HBO present
live coverage of former world boxing
champions Felix Trinidad and Hacine
Cherifi as they face off in San Juan,
Puerto Rico on May 11 at 9:15pm ET.
For more info, contact Abby McDorman
at 212-641-2009 or amcdorman@
westwoodone.com.

Radio

® T.J. HESS signs on as Asst. Dir/Af-
filiate Relations for Zeo Mix. Hess was
previously Hot Mix Radio's OM.

® MIKE MCGOUGH joins First Media
Radio’'s WZWW/Bellafonte, PAas GM.
He last served as GM & Sales Man-
ager of First Media Radio stations in
Martinsburg, WV.

Convention
Continued from Page 1

The convention will also showcase
Steven Tyler and Joe Perry of
Aerosmith. whose “Girls of Summer”
single is coming in mid-May from
the group’s forthcoming Columbia al-
bum of greatest hits and new studio
tracks. Tyler and Perry will debut
their new single. video and more stu-

ConpoLEncEs

Songwriter Otis Blackwell, 70,
May 6.

Grandmother of WRIF/Detroit
OM Doug Powell Clara Wat-
nowski, 93, May 3.

® MARCUS
ROWE is named
Country Format
Director for Kelly
Music Research.
He was previous-
ly Sr. Music Re-
search Editor/
Country Chart Edi-
tor at Gavin.

© MARK WARLAUMONT joins KFWB-
AM/Los Angeles as Dir./Sports Sales,
eftective May 13. He was recently
Sales Manager of WQYK-AM & FM/
Tampa and oversaw the Infinity/Tampa
Sports Marketing program.

Records

® MIKE DAVIS is promoted to SVP/
Sales for Universal Music & Video Dis-
tribution. He was previously VP/Sales,
Catalog, Classics & Jazz for the com-
pany.

® BOB GARBARINI is named VP/Nat'l
Sales for BMG Distribution. He was
most recently VP/Sales for Team Liai
son.

® BRIGETTE KOHLEY joins Razor &
Tie as West Coast Regional Sales
Manager. She was previously National
AE for Wherehouse Entertainment at
WEA.

® FRANK WELZER is named Chair-
man & CEO/Latin America for Sony

Music Intemational. He rises from Pres-
ident/Latin America.

Products & Services

® AUDION LABORATORIES an-

Ne wsreakr

. BBUSINESS BRIEFS

Continued from Page 4

Emmis, Radio One, Salem Complete Major-Market Deals

mmis Communications has completed its sale of Hot AC KALC-FM/Denver to Entercom Communications for
$88 million and its sale of '80s KXPK-FM/Denver to Entravision Communications for $47.5 million. Entravision
has flipped KXPK to a simuicast of its Regional Mexican KMXA-AM (Radio Tricolor)/Denver.
Radio One Inc. has closed on its purchase of WHTA/Atlanta, which it has been operating via an LMA since late
last year. The company paid $55 million to U.S. Broadcasting for the station, which then had the calls WPEZ.
Salem has closed on its $35.8 million purchase of KFIS-FM/Portland, OR from Thunderegg Wireless. Salem has
been operating the station with its Contemporary Christian “Fish” format since October 2001.

XM Exercises Overallotment Option

M Satellite Radio issued a release after market closing on May 2 announcing that it had exercised the
overaliotment option for approximately 1.09 million shares in its April common stock offering, bringing the sale’s
gross proceeds to $166.5 million. Acting XM CFO Gregg Cole told Dow Jones that the exercise of an overallotment is
generally viewed as positive. “Under normal circumstances, this is the kind of announcement that would actually rocket
the stock ahead,” he said. “You're bringing more money into the company and doing positive things with your funding.”
Still, XM shares dropped from 10.49 on the day of the announcement to 8.02 at R&R's Tuesday press time. Analysts
believe larger market movements or volatility related to XM’s financing risks may have contributed to the sell-off.
On May 6 Baron Asset Fund filed to sell 481,302 class A shares of XM stock, valued at around $5.1 million, over
the next 90 days, with Nite Securities underwriting the offering. Baron iOpportunities Fund and Baron Capital Asset
Fund filed tc sell 31,000 XM class A shares over the same period,

Sirius Debuts In Seven More States

irius Satellite Radio is now available in Arkansas, Louisiana, Minnesota, Missouri, Nevada, Oklahoma and

Utah, bringing the total number of states where the service has launched to 18. Sirius Exec. VP/Sales & Marketing Guy
Johnson said, “Later this month service will officially be available throughout the entire Midwest region, and we'll begin to
move into the Southeast.” In March the satcaster moved up its date for nationwide availability by a month, to July 1

Earnings

Continued from Page 4
The company forecast Q2 net revenue
of $107.5 million and BCF of $47.5
million.

» After writ'ng down goodwill,
Radio One’s Q1 net loss — includ-
ing preferred dividend expenses —
rose from $20.2 million (23 cents per
share) to $27 million (28 cents). Net
broadcast revenue was up 22%, to

| $58.3 miltion, while BCF increased

17%, to $25.8 million, and ATCF in-

| creased 65%, to $2.8 million (3

|

cents). On a same-station basis, net
broadcast revenue rose 7% and BCF
increased 10%.

“Enough about QI,” VP/CFO
Scott Royster said. “The real story
from our vantage point is where we
are headed. If April and May are any
guide, this could be a surprisingly
strong year for the radio industry in
general and for Radio One in particu-
lar.” The company forecast Q2 profits
of 11 cents a share on sales of about
$79.5 million. Thomson Financial/

| First Call’s average estimate is $71.1

nounces the networked version of |

VoxPro PC, a digital-audio phone-ed-
iting system for radio.

¢ ED MCFARLAND, former Talk
America Network CFO, forms Broad-
castManagement Solutions, amanag-
ing, marketing-services and consulting
company.

® KELLY MUSIC RESEARCH launch-
es Recurrent Local Callout, a testing
service that will be available on a bar-
ter basis.

dio tracks at the convention during an
intimate Oprah-style session where
you get to ask the questions.

In addition to these and other
events, R&R will present its legend-
ary opening cocktail party, poolside
at the Beverly Hilton, on Thursday,
June 13. Registration is open at www.
rronline.com, where there is also in-
formation on altemate hotels in the
vicinity of the Beverly Hilton.

million for the same period.

* Hispanic Broadcasting's Q1 net
income climbed from $3.6 million (3
cents per share) to $6.9 million (6
cents). The Thomson Financial/First
Call estimate was 5 cents a share. The
company saw better-than-expected
revenue performance — “Almost ev-
ery revenue item was up,” President/
CEO Mac Tichenor said — as Q1
revenue rose nearly 9%, to $52 mil-
lion. BCF increased 6%, to $16.6 mil-
lion, and EBITDA was up 7%, to
$14.2 million. On a same-station ba-
sis, net revenues increased 7% and
BCF rose 5%.

Looking ahead, HBC expects Q2
eamnings of 10 cents-11 cents a share
on a 4.5%-5.5% gain in revenues:
Thomson Financial/First Call estimates
12 cents. HBC also expects Q2 BCF
of $24.5 million-$25.5 million and
EBITDA of $22 million-$23 million.

For the full year, the company
raised its BCF guidance from a range
of $90 million-$95 million to $93
million-$97 mullion and upped its
EBITDA forecast from $80 million-
$85 million to $83 million-$87 mil-
Iion. Full-year EPS is expected to be

38 cents-40 cents on a 5.5%-7.5% in-
crease in revenues; First Call forecasts
EPS of 42 cents for the year.

* An advertising pickup helped Re-
gent Coemmunications break even in
QL. The company posted a net gain of
$68,000 (0 cents per share), compared
to its Q1 2001 net loss of $1 million (3
cents). Excluding gains from the sale of
WGNA-AM/Albany, NY, Regent
posted a loss of I cent per share. Net
revenues rose 15%, to $13 million, and
BCF grew 5%, to $3 million, but
EBITDA decreased 4%, to $1.5 million.
On a same-station basis, net revenues
were down 3% and BCF was off 10%.

“We have seen a gradual pickup in
advertising throughout Q1,” Regent
Chairman/CEQ Terry Jacobs said,
and he believes Regent is poised to
deliver above-average revenue and
cash-flow growth for the year. Regent
forecasts Q2 EPS of 3 cents-4 cents
on revenues of $17 million-$17.5 mil-
lion and BCF of $5.4 million-$5.7
million. The company expects an im-
proving ad market will drive same-
station revenues up 2%-4%.

* As the company gave credit to
higher revenue from its Contemporary
Christian music stations, Salem Com-
munications’ QI loss narrowed from
$4.7 million (20 cents per share) to
$1.8 million (8 cents). Net broadcast-
ing revenues rose 18%, to $35.5 mil-
lion, while BCF increased 8%, to $11
million. EBITDA rose 21%, to $7 mil-
lion, and ATCF grew 54%, to $4 mil-
lion (17 cents). On a same-station ba-
sis, net broadcasting revenues were up
14% and BCF climbed 26%.

“Salem has continued to deliver the
best same-station results for the Jast 18
months. Thus, we have been correctly
perceived as a great hedge against re-
cession,” President/CEO Ed Atsinger
said. *“‘However, in a recovery econo-
my, investors are looking for growth.
Salem is uniquely positioned to con-
tinue to lead the radio industry in
growth for the next few years.” In Q2
Salem expects net broadcast revenues
of $38.5 million-$39 million. EBITDA
of $8.8 million-$9.3 million and an
EPS loss of | cent-2 cents.

* Net income for Saga Communi-
cations more than tripled in Q1, from
$534,000 (3 cents per share) to $1.8

www americanradiohistorv com

miilion (11 cents). Revenue increased
5%. to $23.9 million, while BCF
grew 6%, to $7.3 million. ATCF
climbed from $3.4 million (20 cents)
to $3.8 million (23 cents). Saga ex-
pects in Q2 to see revenue of $29.5
million, BCF of $10.9 million and
ATCF of $5.9 million (35 cents). For
2002, Saga expects revenues of
$109.7 million, BCF of $39.5 million
and ATCF of $21.2 million ($1.26).

* Westwood One also said its QI
net income more than tripled, from
$4.6 million (4 cents per share) to
$17.4 million (16 cents), thanks to ex-
clusive broadcasts of the Winter
Olympics. Revenues rose 4%, to
$126.3 million. Operating cash flow
was up 10%, to $32.2 million, while
free cash flow increased 13%, to
$19.3 million (17 cents per share).

WWI expects Q2 revenue to grow
in the low- to mid-single digits and
operating cash flow and free cash
flow to show double-digit increases.
For the year, operating cash flow is
estimated at $185 million and free
cash flow at $113 million. President/
CEO Joel Hollander said the com-
pany is focused on developing new
business and controlling overhead
Ccosts.

* The QI net loss for Interep im-
proved from $6.3 million, or 74 cents per
share, to $3.8 million, or 41 cents. Total
revenue was up 19%. to $19.9 million,
and radio commission revenue in-
creased 1%, to $16.8 million. Operating
EBITDA increased 142%, to $500,000;
excluding Internet activity, it would
have increased 275%, 10 $900,000.

Interep Chairman/CEO Ralph
Guild was encouraged by the results.
“Because radio appears to be recov-
ering faster than other media, we be-
lieve radio’s share of total ad dollars
will exceed the 8% mark — which
will provide excellent momentum for
the industry,” he said. The company
raised its 2002 forecasts for radio-
commission revenue about 3%, to be-
tween $82 million and $83 million,
and for EBITDA about 5%, to be-
tween $18 million and $19 million.

R&R'’s Julie Gidlow, Joe Howard
and Adam Jacobson contributed fo this

report.
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()

Lori Parkerson® 202-380-4425

200n20 {XM20)

Kane
EMINEM Without Me
DIRTY VEGAS Days Go By

BPM (XM81)

Blake Lawrence
AD FINEM If You Fal
PERPETUDUS DREAMER The Sound Of Goodbye

Real Jazz (XM70)

Maxx Myrick
No Adds

The Boneyard (XM41)

Charlie Logan
RDNNIE JAMES DIO Killing The Dragon

The Heart (XM23)

Johnny Williams
98 DEGREES Why {Are We Stil Friends)
MICHAEL BOLTON Only A Women Like You

The Loft (XM50)

Mike Marrone
JOSH ROUSE Nothing Gives Me Pleasure
JOSH ROUSE Slave Ship

Watercolors {XM71)

Steve Stiles
No Adds

X Gountry (XM12)

Jessie Scott

TIFT MERRITT Brambie Rose

TOMMY WOMACK Circus Town
VARIOUS ARTISTS Sharp Oressed Men

XM Cafe (XM45)

Bill Evans

BETTER THAN EZRA Closer

THE CORRS Live In Oublin

DIRTY DOZEN BRASS BANO Medicated Magic
MAE MOORE It's A Funny World

MARK KNOPFLER A Shot At Glory

NEIL FINN One All

RDSE SMITH Glassgow Underground

XMLM (XM42)

Eddie Webb
KILLSWITCH ENGAGE Alive Or Just Breathing
SKINLAB Revolting Room

The Lott (XMS0)

JIMMY BUFFETT Savannah Fare You Well
JIMMY BUFFETT What ff The Hokay Pokey 1s ...
JIMMY BUFFETT Attered Boy

JIMMY BUFFETT All The Ways | Want You
JIMMY BUFFETT Far Side Of The World
JIMMY BUFFETT Someday | Will

JIMMY BUFFETT Tonight | Just Need My Guitar
JIMMY BUFFETT Last Man Standing

JIMMY BUFFETT Blue Guitar

NORAH JONES Tum Me On

NORAH JONES |'ve Got To See You Again
NORAH JONES Shoot The Moon

NDRAH JONES Feelin’ The Same Way

NORAH JONES Don't Know Why

CASSANDRA WILSON The Weight

PAUL KELLY 111 Could Start Today

WARREN ZEVON You're A Whole Different Person...
WARREN ZEVON Genius

WARREN ZEVON My Ride's Here

PREFAB SPROUT Cornfield's Ablaze

RYAN ADAMS Goodnight Hollywood Bivd.
RYAN ADAMS Harder Now That It's Over

NEIL YOUNG Oitferently

NEIL YOUNG You're My Girl

PAUL MCCARTNEY Your Loving Flame

PAUL MCCARTNEY Tiny Bubble

PAUL MCCARTNEY She’s Given Up Talking
PAUL MCCARTNEY | Do

PAUL MCCARTNEY Lonely Road

PAUL MCCARTNEY Driving Rain

RICKIE LEE JONES Don't Let The Sun Catch You Crymng
RICKIE LEE JDNES Weasel And White Boys Cool
RICKIE LEE JONES Just My Baby

RICKIE LEE JONES Flying Cowboys

JOSH ROUSE Ears To The Ground

JOSH ROUSE Siave Ship

JOSH ROUSE Nothing Gives Me Pleasure
JOSH ROUSE Summer Kitchen Ballad

DAROEN SMITH Satellite

LEONARO COHEN A Thousand Kisses Deep
LEONORD COHEN In My Secret Lite

LEONARO COHEN Boogie Street

Music
CHOICE® |

21 million homes
27,000 businesses
Availabie on digilal cable and DirecTV

Adam Neiman e 212-459-3300

HIT LIST

Seth Neiman

A1 Caught In The Middle

KYLIE MINOGUE Love At First Sight
TWEET Oops (Oh My)

SOFT ROEK

Seth Neiman
ENRIQUE 1GLESIAS Escape
JADE ANDERSON Sugarhigh

NEW RELEASES

Seth Neiman

A1 Caught In The Middle

CAM'RON Oh Boy

CEE-LO Gettin’ Grown

JILL SCOTT Gimme

KYLIE MINDGUE Love At First Sight
MUSIQ Halfcrazy

NELLY Hot In Herre

YING YANG TWINS Say 1Yi Yi

R&B HITS
Damon Williams
FLOERTY Floetic

JAY-Z Song Cry

RAP

Damon Williams
EMINEM Without Me

WONG {/DA BRAT Put it Inside

BODY AND SOUL

Damon Williams
DJ ROGERS JR. Lonely Girl
MUSIQ Don't Change

ROCK HITS

Adam Neiman

APEX THEORY Shhh...(Hope Oiggy)
KROEGER I/SCOTT Hero
ALTERNATIVE

Adam Neiman
No Adds

TODAY'S COUNTRY

Liz Opoka

ANTHONY SMITH If That Ain't Country
CYNOI THDMSON 'm Gone

PROGRESSIVE

Liz Opoka

1 GIANT LEAP Braided Hair

MAE MOORE Who Knows
SHANNON MCNALLY Start All Over

LITE JAazz

Gary Susalis

NADYUKI DNDA Wings In The Oawn
PAUL RDZMUS On The Funky Sids

T80 millipg meviegons
15, 000 mawie heators

WEST

1. VANESSA CARLTON A Thousand Miles
2. P. 0IDOY {/USHER... | Need A Girt

3. DIRTY VEGAS Days Go By

4. REGINA BELLE From Now On

5. JAHEIM Anything

MIDWEST
1. P. DIDDY VUSHER... | Need A Girt
2. VANESSA CARLTON A Thousand Miles
3. OIRTY VEGAS Days Go By
4. MESSINA /MCGRAW Bning On The Rain
5. WDODY ROCK No Matter What

SOUTHWEST

1. P. DIDOY {/USHER... | Need A Girl

2. VANESSA CARLTON A Thousand Miles

3. JO DEE MESSINA Bring Dn The Rain

4, OIRTY VEGAS Days Go By

5. TRAVIS TRITT Modern Day Bonnie & Clyde

NORTHEAST

1. P. DIODY {/USHER. . | Need A Girt

2. VANESSA CARLTON A Thousand Miles
3. ME'SHELL NDEGEGCELLO Pocketbook
4. DIRTY VEGAS Oays Go By

5. KIRK FRANKLIN Brighter Day

SOUTHEAST

1. P.OIDOY HUSHER... | Need A Gut

2, VANESSA CARLTON A Thousand Mies
3. DIRTY VEGAS Days Go By

4. MESSINA /MCGRAW Bring On The Rain
5. JAMIE O'NEAL Frantic

10mitlion homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Hospitality

Joel Dityan

The hottest tracks at hospitality, which in-
cludes restaurants, bars, hotels and cruise
ships, targeted at 25-54 aduits.

ELVIS COSTELLO 45

COUNTING CROWS American Girt

JACK JOHNSDN Mudiootball

NATALIE IMBRUGLIA Satellte

BEN KWELLER How It Should Be (Sha Sha)
ALANA DAVIS | Am Free

ATTICUS FAULT My First Trip To Mars

ASH Walking Barefoot

SEVEN AND THE SUN Walk With Me

SUPER FURRY ANIMALS (Drawing) Rings...
SHERYL CROW Soak Up The Sun

PINK Missundaziood

This section features this week's new adds
on DMX MUSIC channels available via digi-
1al cable and direct broadcast sateilite.

CHR/POP

Jack Patterson

MARC ANTHONY I've Gol You
DIRTY VEGAS Days Go By

CHR/RHYTHMIE

Mark Shands

ASHANTI Happy

ASHANTI Baby

LIL WAYNE Way Of Life

URBAN

Jack Patterson

MS. JADE Big Head

HDLIDAY STYLES Goodtimes

RL Good Man

ALTERNATIVE

Dave Sioan

FACE TQ FACE The New Way

PAPA ROACH She Loves Me Not

ROEK

Stephanie Mondello

EARSHOT Get Away

CHAD KROEGER 1/JOSEY SCOTT Hero
COURSE OF NATURE Wall Of Shame
BREAKING POINT One Of A Kind

ADULT ALTERNATIVE

Stephanie Mondello

NEIL FINN Driving Me Mad

OASIS The Hindu Times

WAYNE Whisper

JEB LDY NICHOLS They Oon't Know

ALIEN ANT FARM Attitude

LDUISE GOFFIN Instant Photo

ADULT CONTEMPORARY

Jason Shiff

ENRIQUE IGLESIAS Don't Tum Off The Lights
CELINE DION I'm Afive

MARC ANTHONY I've Got You
INTERNATIONAL HITS

Mark Shands

SMILED First Picture Of You

COUNTRY

Leanne Flask

No Adds

DANGE

Danielle Ruysschaert

DAFT PUNK La Mouche (DJ Falcon Live Set)
PHOENIX If | Ever Feel Better

D-NDTE Shed My Skin

MESHELLE NDEGEOCELLO Earth (Ben Watt Lazy...)
BEACHBALL Beachbals (Chef Mx)
GRANDLIFE We In Music

ANGELIOUE KIOJO Tumba (Oba Funke Dub)
MOBY We Are All Made Of Stars (DJ Tiesto Mix)

RAP/HIP-HOP

Mark Shands

SNDOP DDGG Undercova Funk
E-40 Automatic

QUOR Welcome

QUOR Oraws

S

Artist/Tie Total Plays
"N SYNC Pop 78
PLUS ONE Going Crazy 73
CHRISTINA MILIAN Call Me, Beep Me 70
PINK Get The Party Started 69
BAHA MEN Move It Like This 67
LMNT Juliet 67
NINE DAYS Absolutely (Story Of A Girl) 66
BAHA MEN Who Let The Dogs Out 63
‘N SYNC Girtfriend 62
OESTINY'S CHILD Survivor 3
AARON CARTER I'm All About You 2
OREAM STREET They Don't Understand 2
LIL' ROMEQ My Baby A
BRITNEY SPEARS Overprotected 30
SMASH MOUTH I'm A Believer 30
AARON CARTER Aaron's Party (Come Getlt) 30
MICHELLE BRANCH Everywhera 30
PINK Most Girls 8
MANOY MOORE Cry 8
AARON CARTER Leave It Up To Me a
Playlist for the
woek ending May 4.

@RADI O NETWORKS

Phil Hall » 972-991-9200

Hot AC
Steve Nichols
No Adds

StarStation

Peter Stewart

JIM BRICKMAN A Mother's Day
VANESSA CARLTON A Thousand Miles

€lassic Rock
Chris Miller
No Adds

Touch
Ron Davis
No Adds

Doug Banks Morning Show

Gary Saunders
No Adds

Tom Joyner Morning Show
Vern Catron
No Adds

Country Goast To Coast

Kris Wilson

TRACY BYRD Ten Rounds With Jose Cuervo
KENNY CHESNEY The Good Stuff

JOE NICHOLS The Impossible

BLAKE SHELTON OI' Red

ALTERNATIVE PROGRAMMING
Gary Knoll = 800-231-2818

Rock

JERRY CANTRELL Anger Rising
COUNTING CROWS American Girls
KROEGER 1/SCOTT Hero

OUR LADY PEACE Somewhere Out There

Alternative

AUDIOVENT The Energy

EMINEM Without Me

JIMMY EAT WORLD Sweetness
KROEGER (/SCOTT Hero

OUR LAOY PEACE Somewhere Out There
SUM 41 What We're All About

Triple A
NDRAH JONES Don't Know Why

CHR

EMINEM Without Me

PAULINA RUBIO Don't Say Goodbye
Mainstream AC

JACK JOHNSON Flake

Lite AC
GARTH BROOKS When You Come Back To Me Again
TAMARA WALKER Angel Eyes

NAC
MARK DOUTHIT What A Shame Abaut Me

Christian AC
JOHN TESH Open The Eyes Of...

uc
LI ROMED 2 Way
NELLY Hot In Herre

Country

MARK CHESNUTT She Was

CLARK FAMILY EXPERIENCE Going Away
PHIL VASSAR American Child

Racio

Music Prngrammll;g/l.‘nnsulﬁny
Ken Moultrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
AUQIOVENT The Energy

JIMMY EAT WDRLD Sweetness

TRUST COMPANY Downtall

Active Rock
Steve Young/Kristopher Jones
INCUBUS Warning

Heritage Rock

Steve Young/Kristopher Jones
JERRY CANTRELL Anger Rising

STAIND Epiphany

Hot AC

Steve Young/Josh Hosler
AVRIL LAVIGNE Complicated

PINK Don't Let Me Get Me

CHR
Steve Young/Josh Hosler
AALIYAH More Than A Woman
MARC ANTHONY I've Got You
02ZY 0SBOURNE Oreamer

Rhythmic CHR

Steve Young/Josh Hosler
MARIO Just A Friend

NAS One Mic

NO DOUBT Helta Good

SHAKIRA Undemeath Your Clothes

Soft AC
Mike Bettelli
No Adds

Mainstream AC
Mike Bettelli
LUTHER VANDRDSS I'd Rather

Delilah
Mike Bettelli
JOSH GRDBAN To Where You Are

Dave Wingert Show

Mike Bettelli
LUTHER VANDRDSS I'd Rather

Mainstream Country

Ray Randall/Hank Aaron

TRACY BYRD Ten Rounds With Jose Cuervo
JO DEE MESSINA Dare To Oream

New Country

Hank Aaron
No Adds

Lia

Ken Mouitrie/Hank Aaron

TRAGE ADKINS Help Me Understand

ANDY GRIGGS Tonight | Wanna Be Your Man

24 HOUR FORMATS
Jon Holiday = 303-784-8700

Adult Hit Radio

JJ McKay
RES They-Say Vision

Rock Classics
Adam Fendrich
No Adds

Adult Contemporary
Rick Brady
No Adds

€D COUNTRY

Rick Morgan
ROONEY ATKINS Sing Along
SHEQAISY Mine All Mine

US COUNTRY
Penny Mitchell
CYNOI THDMSON I'm Gone

GREAT AMERICAN COUNTRY
Jim Murphy » 303-784-8700
REBECCA LYNN HOWARO Forgive
ANTHONY SMITH If That Ain't Country

| WESTWODD DNE]

Charlie Cook » 661-294-9000

Adult Rock & Roll
Jeff Gonzer
BAO COMPANY Joe Fabulous

Soft AC
Andy Fuller
BONNIE RAITT | Can't Help You Now

Bright AC

Jim Hays

AVRIL LAVIGNE Complicated
ND DDUBT Hella Good

Mainstream Country
David Felker
No Adds

Hot Country

Jim Hays

TRACY BYRD Ten Rounds With Jose Cuervo
KENNY CHESNEY The Good Stuff

Young & Elder
David Felker
No Adds

ot S UV A Tt
RADIO NETWORKS |
After Midnite
TRACY BYRD Ten Rounds With Jose Cuervo
JOE NICHOLS The Impossible

WAITT RADIO NETWORKS
Alternative

Chris Reeves * 970-949-3339
GREENWHEEL Sheiter

PAPA ROACH She Loves Me Not

RIDOLIN' KIDS | Feel Fine

Country

Jim West
No Adds

WwWwWWw.americanradiohistorv.com
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MONDAY, MAY 20

1922/ Actor Rudolph Valentino is ar-
rested on bigamy charges. The
charges are dropped a few
weeks later.

1992/ Amy Fisher, known as the “Long
Island Lolita,” Is arrested for
shooting her lover's wife, Mary
Jo Buttafuoco. in the head.
Fisher pleads guilty and receives
five to 15 years in prison.

1998/ A fallure in a telecommunica-
tions satellite causes disruptions
in telephone networks and mil-
lions of pagers across the coun-
try lose service. The glitch is
called the worst digital failure to
date.

Born: Stan Mikita 1940, Dave Thomas
1949-2002, Bronson Pinchot
1959

fn Music History
1967/3imi Hendrix signs his first
American contract, with Reprise
Records.

1971/Chicago bassist and singer Pe-
ter Cetera loses four teeth in a
braw! at Dodger Stadium that
starts when four game attendees
object to the length of his hair.
He undergoes five hours of emer-
gency surgery as a result.

1977/ Blondie make their U.K. concert
debut, at the Roundhouse.

Born: Joe Cocker 1944, Cher 1946,
Busta Rhymes 1972

TUESDAY, MAY 21

1881/The American National Red
Cross is founded In Washington,
DC in order to provide aid to vic-

tims of wars and natural disas- |

ters.

1927/Charles Lindbergh completes |

the first trans-Atlantic flight
when his plane, The Spirit of St.
Louis, touches down at Le
Bourget Field in Paris.

)

Lindy hops the Atlantic.

1945/ Humphrey Bogart marries his
co-star from To Have and Have
Not, Lauren Bacall. Bogart is
46; his wife is less than half his
age.

Born: Al Franken 1951, Mr. T 1952,
Nick Cassavetes 1959 Fairuza
Balk 1974

In Musle History

1976/ The Rolling Stones play the first
of five concerts at Earls’ Court
Arena, but their lackluster per-
formance results in the band
being labeled “dinosaurs.”

1979/ Eiton John plays the first of eight
concerts in the U.S.S.R., making
him the first Western rock mu-
sician to perform there.

Born: Fats Waller 1904-1943, Leo
Sayer 1948, Notorious B.1.G.
1972-1997

WEDNESDAY, MAY 22

1972/ President Richard Nixon arrives |

in Moscow, becoming the first
U.S. President ever to set foot in
the U.S.S.R.

1990/ Microsoft unveils Windows 3.0

at events held in 20 different cit-

ies woridwide. The separate cel- |

ebrations are linked by satellite to
the main event in New York, where
Bill Gates delivers a speech com-
memorating the launch.

Born: Laurence Dlivier 1907-1989, Ber-
nard Shaw 1940, Naomi Camp-
bell 1970

In Music History

1954/ Robert Zimmerman, better known
as Bob Dylan, is bar mitzvahed.

1980/ Five of Jimi Hendrix's Gold
records are stolen from Electric
Ladyland Studios in Los Angeles.

1981/Bob Marley’s funeral is held in
Jamaica.

Born: Bernie Taupin 1950, Morrissey
1959, Johnny Gill {(New Edition)
1966

THURSDAY, MAY 23

1911/ President William Howard Taft

dedicates the New York Public Li-
brary, the largest marble building
ever built in the United States.

1934/ Clyde Barrow and Bonnie Parker,
more commonty known as “Bon-
nie and Clyde,” are killed near
Sailes, LA. Local authorities am-
bush them along a highway and
fire 187 bullets into their car in
less than two minutes.

1960/ Israeli operatives capture Nazi war
criminal Adolf Eichmann in Ar-
gentina and smuggle him out of
the country to stand trial.

Born: Joan Collins 1933

In Music History
1969/ The Who release the album Tom-

my.

1975/ During a Beach Boys concert, the
second tier of Anaheim Stadium
in California begins to sway. It
does not collapse, and no injuries
are reported.

Too many people were
doing “The Wave.”

1977/When San Francisco authori-
ties ban electronic instruments
from public performances,
Jefferson Starship are forced
to cancel a free concert in
Golden Gate Park. The group
later write the song “We Built
This City” about the incident.

1989/The Allman Brothers an-
nounce they will reunite for a
20th anniversary tour — the
first time they will have played
together since 1982.

Born: Artie Shaw 1910, Rosemary
Clooney 1928, Jewel 1974

[l FRIDAY, MAY 2

1844/ 8amuel B. Morse sends the
first telegraph message in the
U.S. The message, “What hath
God wrought?” is carried be-
tween Baltimore and Washing-
ton, DC.

1880/ Thousands are on hand as the
Brooklyn Bridge opens after 14
years of construction. At the
time, it is the largest suspen-
sion bridge in existence and

dubbed the “Eighth Wonder of
the World.”

1929/ The Marx Brothers’ first film,
The Cocoanuts, opens at the
Rialto Theater in Los Angeles.

Born: Tommy Chong 1938, Priscilla
Presley 1945

In Music History
1974/Legendary bandleader Duke
Ellington dies of lung cancer at
age 75.

1994/ Polson frontman Bret Michaels
drives his Ferrari into a tele-
phone pole at 80 miles per hour.
He breaks his nose and thumb,
cracks his sternum and upper
jawbone and loses four teeth.

Born: Bob Dylan 1941, Patti LaBelle
1944, Heavy D 1967

SATURDAY, MAY 25

1979/George Lucas’ smash hit Star

Wars opens to rave reviews and
breaks box-office records.
1992/ Jay Leno makes his first appear-

ance as permanent host of NBC's
The Tonight Show.
Born: Frank 0z 1944, Mike Myers
1963, Anne Heche 1969
In Music History
1988/Frank Zappa receives an invita-
tion to play in Moscow on the
first night of the Reagan-Gor-
bachev summit. Citing inad-
equate preparation time and a
lack of provided transportation,
he replies, “Nyet.”

Was Sheik Yerbouti invited?

1990/ After two moderately successful
solo albums, Lou Gramm an-
nounces he's officially quitting
as the lead singer of Foreigner.

1996/ Sublime lead singer Bradley
Nowell, 28. is found dead in his
apartment of a drug overdose.

Born: Miles Davis 1926-1991, Lauryn
Hill 1975

| NDAY, MAY 26

1953/ The first sci-fi 3-D movie, /t
Came From Quter Space, opens
in Los Angeles. The movie is
based on a Ray Bradbury story
about an alien spaceship that
crash-lands in Arizona.

1992/ Adobe Systems President
Charles Gesehke is kidnapped
at gunpoint from his company’s
parking lot. He is freed four days
later when the FBI nabs one of
the kidnapgers during a ransom
pickup.

Born: Pam Grier 1949, Bobeat Goldth-
wait 1962, Helena Bonham
Carter 1965

In Musjc Hisfory
1974/Bernadette Whelan, a 14-year-
old fan, dies in the crush at a
David Cassidy concertin London.

1994/ Michael Jackson and Lisa-
Marie Presley are married in a
ceremony {n the Dominican Re-
public.

Born: Stevie Nicks 1948, Lenny Kra-
vitz 1964

— Keith Berman

www americanradiohistorv com

The Beautiful eaple!_ u

People magazine lists its an-
nua! “50 Most Beautiful
People,” and chances are your
significant other didn't make the
cut. However, several musicians
are listed, including R&B singer
Craig David, Grammy darling
Alicia Keys, Colombian cross-
over star Shakira, pop sprite
Mandy Moore, country diva
Chely wright, TV star and ani-
mal trainer Sharon Osbourne
and relative unknown Britney
Spears.

“When | roll out of bed and
wear mismatched clothes and
socks with holes in them, and my
hair's a mess, and | sit around
and watch TV with people I'm so
relaxed with, | couldn't care less.
That's when | feel most beautiful,”
Keys reveals.

For Wright, her looks were ini-
tially a problem. “For a long time
| had a chip on my shoulder:
‘What about the music? I'm a
writer. I'm a producer. I'm a
singer.’ But then | started working
with all the tools in my tool belt.”

As for the matriarch of The
Osbournes, looking glamorous
for TV got old real quick: “At first
| was very self-conscious about
looking good. Then | spent the
rest of the series with bedhead
and no makeup on.”

Bad Girls Ciub

Supermarket tabloid The
Globe does a 25-page special on
“Hollywood Bad Girls.” Songbird
Whitney Houston is honored for
a reported cocaine habit of
$100,000 a year. In a shocker, the
levelheaded Courtney Love is
fisted for her drug abuse and
overall personality. “Courtney is
bitter that people aren't treating
her like a star,” says an insider.
“But she's just an offensive, dirty
person — and that's exactly the
way people see her."

The tabloid also mentions Ma-
donna, dubbing her the “first lady
of sex.” Janet Jackson is hon-
ored for her passionate bedroom
performances, where she likes to
experiment with bondage.

But what about former bad girl
Cher? The Globe reports that the
singer is starved for sex! Appar-
ently, the diva has been suffering
through a dry spell since the mid-
1990s. “Cher’s charged up with
unspent sexual energy,” reveals
one friend. “She’s feeling as
randy as Austin Powers.”

Oh Behave, Beyonce!

Speaking of Austin Powers,
Beyonce Knowles of Destiny's
Child talks to Bfender about her
role in the third installment of the
spy-spoof series. “I'm Foxy
Cleopatra, a real '70s chick —
she's based on Foxy Brown and
Cleopatra Jones. | have a big
afro, platforms, leather, big
lashes, cool jewelry and a crazy
way of talking. My slang and atti-
tude are all '70s.”

BETTER LIVING THROUGH
CHEMISTRY — Noel Gallagher
(lying down) delicately describes
Qasis' forthcoming album, Hea-
then Chemistry. “If you're a fan of
the band, you'll fuckin' love it.
Who gives a fuck about people
who aren’t fans of Oasis? They
can go listen to their Sum 41
records. Ha ha!” (Blender)

So how did the foxy lady pre-
pare for her role? “Along with all
the previous Austin Powers mov-
ies, | watched Shaftand all of Pam
Grier's films, like Foxy Brown. The
blaxploitation heroines had a spe-
cial walk and their own way of pro-
nouncing words, and | tried to cap-
ture that. Every day we'd listen to
Burt Bacharach, Aretha Franklin
and Earth, Wind & Fire.”

Eddie Vedder: New
Album, Haircut

Pearl Jam have begun writing
songs for a new album, tentatively
set for release in early 2003, but
the real news is the mohawk that
frontman Eddie Vedder is sport-
ing. “A day or two after | got my
hair cut, | was out trying to find a
gift for someone, and | was ac-
cused of shoplifting, of stealing
some earrings! It was definitely
the hair.”

Vedder's haircut is intended as
a form of political protest against
the events in Afghanistan. As for
the new album? “With George
Bush turning our government into
a corporate monster, it's a good
climate for rebellious music.”
(Biender)

More News Of The New

Third Eye Blind's upcoming
album, Crystal Baller, features
Andrew W.K. and indie darlings
Moldy Peaches. But the group
aren't about to ditch the main-
stream sensibilities that made
them so popular. “We write catchy
tunes and get a lot of shit for it,”
says frontman-producer Stephan
Jenkins. “They hated The Police
and Led Zeppelin. They thought
Kiss was terrible.” (Entertainment
Weekly)

Travis Barker, drummer for
Blink-182, talks to Rolling Stone
about Box Car Racer, his side
project with Blink bandmate Tom
Delonge. “Sonically, you take the
bigness of Quicksand guitars, the
grooviness of Fugazi, and the
break beats of a retarded drum-
mer.” Dude, you said it, not us.

— Frank Correia

Each week R&R sneaks a peek through the nation’s consumer mag-
azines In search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.
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72 million households

75 miliion households

Tom Calderone Paul Marszalek
VP/Programming VP/Music Programming
ras | ADDS
SHAKIRA Underneath Your Clothes a3
NAS Dne Mic 33, 30 Adbes )
PINK Don't Let Me Get Me 32 ANASTACIA One Day In Your Lite
P. DIDDY I/USHER & LOON | Need A Girl 32 MARC ANTHONY ['v2 Got You
BUSTA RHYMES U/P. DIDDY... Pass The Courvorser 31
ND DOUBT Hella Good 30 Plays
GO GOO DOLLS Here Is Gone 2
MICHELLE BRANCH All You Wanted 21 GOD GDO DOLLS Here Is Gone 23
LU“c‘C';'ES gﬁ"‘"’ags 100;'- 'n Baivi g: SHAKIRA Underneath Your Clothes 23
ALICIA KEYS Hov Come You Don't Call Me
MOBY We Ave All Made Of Stars 20 | SHERYLCROW SoakUp The Sun 22
UNWRITTEN LAW Seein’ Red 20 CELINE DIDN A Nev: Day Has Come 2
SUM-41 What We're All About 20 PINK Don't Let Me Get Me 2
LINKIN PARK Points Of Authority 20
PUDDLE OF MUDD Dritt & Die 5y || Fo00UBTiHelalGood 14
NAPPY RODTS Awnavs 20 THE CORRS {/BOND When The Stars Go Blue 17
MUSIQ Hattcrazy 19 DEFAULT Wasting My Time 16
ANGIE STONE Wish | Didn't Miss You 19 y
SRRk B MOBY We Aré All Made Of Stars 6
MARY J. BLIGE #JA RULE Rainy Dayz 17 JERMIFER LOPEZ Alve 16
USHER U Don't Have To Call 14 JIMMY EAT WORLD The Middle 16
DASHBDARD CONFESSIDNAL Screaming Infideiities 13 CHAD KROEGER /JOSEY SCOTT Hero 1
KDRN Here To Stay 12
TWEET /MISSY ELLIDTT Oops (Oh My!) 12 JOHN MAYER No Such Thing 15
BRANDY Full Moon 12 NICKELBACK Too Bad 14
VANESSA CARLTON A Trausand Miles 1 VANESSA CARLTON A Thousand Miles 14
LIL' BOW WOW Take Ya Home " .
CHAD KROEGER (.JSEY SCOTT Hero " MARYHJZBUIGE|IAIRULE Rainyi0ayz &
TAUTH HURTS Addictize 0 JEWEL Break Me 14
JOHN MAYER No Such Thing 10 FIVE FOR FIGHTING Easy... 13
B2K Uh Huh 9 1
BRITNEY SPEARS Overprotected M LENNY KRAVITZ Stillness Of Heart 12
INCUBUS Warning 9 MICHELLE BRANCH All You Wanted 12
N.E.R.D. Rock Star 9 DIATY VEGAS Days Go By 9
HOOBASTANK Running Away 9
FR e ASHARTIE Lot H COURSE OF IIIATURE CaughtIn The Sun 8
ALIEN ANT FARM Atitudz 8 CALLING Adrienne 8
PAUL MCCARTNEY Loney Road 8 BRANDY Full Moon 8
SHERYL CROWISoakLp ThelSin & | woman Jowes Doritknow why 8
AVANT Makin’ Good Love .
ALI Boughetto 7 ALICIA KEYS Hov; Come You Don't Call Me? 7
EMINEM Withaut Me 7 RES They-Say Vision 7
G. Dfé’gfec-ilgelivew . 6 TOMMY LEE Hoid Me Down 7
WHITE STRIPES Fel In Love Wilh A Girt 6
RES They-Say Viseon M PAUL MCCARTNEY Your Loving flame 6
GODSMACK | Stand Alone [ TWEET I/MISSY ELLIOTT Ocps! (Oh My) 5
TRIK TURNER Friends + Family [ MUSIQ Halferazy 4
AVRIL LAVIGNE Complicated 6 o
X-ECUTIDNERS 1’ Goir" Oown S [ EEHAGIDUSIO Trbte 4
IMX First Time 5 WHITE STRIPES Fell In Love With A Girl 4
) USHER U Oon'l Have To Call 3
Video piaylist for the week ending May 4. BADLY DRAWN BOY Something To Talk About 3
ZERD 7 Destiny 3
CRAIG DAVID Walking Away 3
55 milllon households ANGIE STONE Wish | Didn't Miss You 2

Peter Cohen.
VP/Programming

Rap Adds

LIl ROMED 2 Way

AFU-RA Hip-Hop

KHIA My Neck. My Back...

WYCLEF JEAN 1/CLAUDETTE DRTIZ Twvo Wrongs
IRV GOTTI PRESENTS... Down 4U

P. DIDDY 1/GINUWINE... | Need A Girl Part tl

_Pop Adds

P. DIDDY HGINUWINE... | Need A Girl Part I}
WYCLEF JEAN 1/CLAUDETTE DRTIZ Twvo Wrongs
MARIO Just A Friend

THE CORRS 1/BDND When The Stars Go Blue
NEW FDUND GLDRY My Friends Over You
PAULINA RUBID Don‘t Say Goodbye

LIL' ROMEQ 2 way

MARC ANTHONY I've Got You

Urban Adds

P. DIDDY f/GINUWINE... | Need a Gidl Part I
TWEET Calt Me

WYCLEF JEAN /CLAUDETTE DRTIZ Tivo Wrongs
THICKE When | Gel You Alone

FUNDISHA Live Your Life

RAPHAEL SAADIQ 1/0°ANGELD Be Here
JILL SCOTT Gimme
ASHANTI Foolish

Video anplay for May 13-19.

36 miltion households

Cindy Mahmoud
VPAMusic Programming
& Entertainment

VIDEO PLAYLIST

MARY . BLIGE I/JA RULE Rainy Dayz

BUSTA RHYMES /P. DIDDY... Pass The Courvolsier
CAM'RDN IJUELZ SANTANA Ch Boy

JA RULE CHARLI BALTIMDRE Down

P. DIDDY /USHER & LDDN | Need A Girl

FAT JOE /ASHANTI What's Luv?

AVANT Makin' Good Love

816 TYMERS Sifll Fly

ASHANTI Foolish

MUSIQ Haifcrazy

Rhythmic Adds RAP CITY
No Adas BIG TYMERS Siill Fy
Rock Adds BUSTA RHYMES JP. DIDDY... Pass The Courvoisier

DDGWODD Building A Better Me

AMERICAN HEAD CHARGE Just So You Know
TRUST COMPANY Downtall

NEW FOUND 6LORY My Friencs Over You
CORNERSHDP Lessons Learned From
STRUNG OUT Cemelery

Adds for the week of May 13,

NAS One Mic

CAM'RON fAJUELZ SANTANA Oh Boy
JA RULE I/CHARLI BALTIMDRE Dowin
NAPPY RDDTS Awnaw

KHIA My Neck. My Back.

YING YANG TWINS Say [Yi Yi
EMINEM Without Me

IRV GDTTI PRESENTS... Down 4 U

Video playlist for the week ending May 12.
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COUNTRY MUSIC TRELEVISION

56.8 mitlion households
Brian Philips, Sr. VP/GM
Chris Part, VPMusic & Talent

[ ADDS ]

KENNY CHESNEY The Good Stuff
STEVE AZAR | Don't Have To B2 Me (Til Monday)

[ ToP 20 ]

TOBY KEITH My List

TRAVIS TRITT Modern Day Bonnie And Clyde
ALISON KRAUSS 1/UNIDN STATION Let Me Touch...
WILLIE NELSOX t/LEE ANN WOMACK Mendacino.
CAROLYN DAWN JOHNSON | Don't Want You To Go
EMERSON DRIVE | Should Be Sleeping

GARY ALLAN The One

BRAD PAISLEY I'm Gonna Miss Her

KENNY CHESNEY Young

TAMMY COCHRAN | Cry

REBA MCENTIRE Sweet Music Man

DARRYL WORLEY | Miss My Friend

GARTH BADDKS & TRISHA YEARWOOD Squeeze Me in
MONTGOMERY GENTRY Didn't |

TRACE ADKINS Help Me Understand

ALAN JACKSDN Drive (For Daddy Gene)

CHELY WRIGHT Jezebel

TOMMY SHANE STEINER What If She's An Angel
NICKEL CREEK A Lighthouse’s Tale

TIM MCGRAW Angel 8oy
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TELEVISION

TOP TEN SHOWS April 26-May 5
Total Audience Adults
(105.5 million households}) 18-34
1 CSI 1 Friends
2 ER. 2 ER.
3 Friends 3 Friends (8:30pm}
4 NBC: 75th Anniversary Special ¢ Will & Grace
5 Friends (8:30pm} 2 5!
6 Just Shoot Me
6 Survivor: Marquesas 7 Simpsons
7 Law & Order 8 Survivor: Marquesas
8 Everybody Loves Raymond (tie) Third Watch
9 West Wing 10 NBC: 75th Anniversary
10 Third Watch Special

Source: Nielsen Media Research

COMING NEXT WEEK

Friday, 5/10
* Remy Shand, Late Late Show

With Craig Kitborn (CBS, check io-
cal listings for time).

Saturday, 5/11

« Eminem, Saturday Night Live
(NBC, check local listings for time).

* Joe, Showtime at the Apollo
(check focal listings for time and
channel).

"HEAVY ]

ALAN JACKSON Drive {For Oaddy Gene)

ALISON KRAUSS 1/UNION STATION Let Me Touch.
BRAD PAISLEY 'm Gonna Miss Her

CARDLYN DAWN JOHNSDN | Don't Want You To Go
RASCAL FLATTS I'm Movin" On

TRAVIS TRITT Modern Oay Bonnie And Ciyde
WILLIE NELSODN f/LEE ANN WDMACK Mendocing.
TOBY KEITH My List

| HOT SHOTS

BROOKS & DUNN My Heart Is Lost To You
JOANNA JANET Since I've Seen You Last

KENNY CHESNEY The Good Stutf

STEVE AZAR | Don't Have To Be Me ('Til Monday)

Heavy rolation songs receive 28 plays per week.
Hot Shots recelve 21 plays per week.

Piayhst is frozen.

14.3 mittion households

| ADDS |

KENNY CHESNEY The Good Stutf
SHEDAISY Get Over Yourselt
STEVE AZAR | Dan't Have To Be Me (‘Til Monday)

DASHBOARD CONFESSIONAL Screaming Infidetities
ZERO 7 Destiny

PHANTOM PLANET California

JOHN MAYER Ko Such Thing

NAS Ore Mic

MOBY We Are All Made Of Stars
NORAH JONES Den't Know Why
QUARASHI Stick Em Up

WHITE STRIPES Fell In Love With A Girl
HIVES Hate To Say { Told You So
INCUBUS Warning

MUSIQ Halfcrazy

311 Amber

LOST PROPHETS Shinobi Vs
LUDACRIS Saturday (Och...)

NAPPY RODTS Awnaw

B.R.M.C. Love Bums

David Cohn

General Manager ™~ g
CAM'RON I/JUELZ SANTANA Oh Boy 2
BUSTA RHYMES 1/P. DIDDY. ., Pass The Courvoisier
APEX THEORY Shhh (Hope Diggy)
NO DOUBT Hella Good
MAXWELL This Woman's Work
ALIEN ANT FARM Attitude
DIRTY VEGAS Days Go By
ANDREW W.K. Party Hard

Video piaylist Is frozen.

| TOP 10 |

KENNY CHESNEY Young

BRAD PAISLEY I'm Gonna Miss Her

TOBY KEITH My List

ALAN JACKSON Drive {For Daddy Gene}

RASCAL FLATTS I'm Movin' On

TRICK PONY Just What Do

ANDY GRIGGS Tonlght | Wanna Be Your Man

GARY ALLAN The One

DARRYL WORLEY | Miss My Friend

GARTH BROOKS & TRISHA YEARWDOD Squeeze Me In

Playiist is frozen.

Sunday, 5/12

» Celine Dion, Behind the Music
(VH1, 8pm ET/PT).

« Diana Krall, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

« Liza Minnetli, Late Show With
David Letterman (CBS, check local
listings for time).

* 311, Last Call With Carson Daly
{NBC, check local listings for time).

Tuesday, 5/14

* Dave Matthews Band, Jay
Leno.

¢ Al Green, David Letterman

* Gov't Mule, Craig Kilborn.

¢ Alien Ant Farm, Carson Daly.

« Angelique Kidjo, Politically In-

correct With Bill Maher (ABC, check
local listings for time).

Wednesday, 5/15

* Ray Charles, Jay Leno.

« P. Diddy, Late Night With Conan
O'Brien {NBC, check local listings
for time).

« Ben Harper, Carson Daly.

Thursday, 5/16

* Cher guest-stars on the season
finale of NBC's Will & Grace (9pm
ET/PT).

*Billy Bob Thornton performs
on Jay Leno.

* X-ecutioners featuring Xzibit,
David Letterman

Poison

* Poison, Carson Daly.

FILIMS

BOX OFFICE TOTALS
May 3-5

Titie Distributor

1 Spider-Man (Sony)*

2 The Scorpion King (Universal)
3 Changing Lanes (Paramount)
4 Murder By Numbers (WB)

5 L'*e Or Something Like Jt (FOX)
6 The Rookie (Buena Vista}

7 Deuces Wild (MGM/UA)*

8 Ice Age (FOX)

9 Jason X (New Line)

0 Panic Room (Sony)

-

— Julie Gidlow

$ Weekend $ To Date
$114.8 $114.8
$9.04 $74.25
$5.33 $52.08
$3.62 $23.89
$3.18 $10.92
$3.12 $64.89
$2.70 $2.70
$2.36 $169.03
$2.30 $10.25
$2.08 $30.96

“First week in release. All figures in millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week’s openers inciude The New
Guy, starring DJ Qualls and record-
ing artist Lyle Lovett. Look sharp for
supporting appearances by Vanilla
Ice (as Record Store Manager No.
1) as well as Tommy Lee and
Henry Rollins. Mystikal performs
the title cut on the film’s Epic
soundtrack, which also contains
Simple Plan’s “I'm Just a Kid,”
Juvenile's “Keep the Party Goin’,”

wwWw americanradiohistorvy com

OutKast's “So Fresh, So Clean,”
B2K’s “Uh Huh,” Rehab’s “So
Dizzy,” OPM’'s “Breakout,” JT
Money’s “Hi-Lo,” Wheatus' “Dark
Side” and Vertical Horizon’s "Hearnt
in Hand.” Cover tunes by Eve 6 (The
Kinks’ “You Really Got Me"), Nine
Days (Climax Blue Band's ‘| Love
You") and SR-71 {Dazz Band's “Let
It Whip") complete the package.

— Julie Gidlow
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Lifestage Demographics

Are traditional demographics still the best strategy

for selling?

ou have 10 learn to think outside the box! How many times have you heard those words when
— it comes 1o meeting the daily challenges of your job in our constantly changing industry?

But that’s just what consultant
Valerie Geller has been doing late-
ly as she asks
broadcasters.,
*Are traditional
demos still the
best selling strat-
egy tor your ra-
dio station’s
future?”

Geller con-
tends that, in to-
day’s world, it's
not so much age
that indicates similarities and dif-
ferences between people, it’s what
stage of life they ‘re experiencing.

“It hit me during a focus group,”
says Geller. “l noticed one of our
participants, a young woman in her
early 20s, saying hello to a 51-
year-old on her way out. As they
began to chat, the years between
them melted away. Both had young
children and attended the same
‘Mommy and Me’ classes. Both
were buying minivans and had
stayed at the same hote! in Disney
World.

“Although they were genera-
tions apart, they shared the same
lifestage. They’re a prime exam-

Valerie Geller

ple of what | call ‘Lifestage De-
mographics.”™

Think Nentraditionally

At this year’s R&R Talk Radio
Seminar Geller explained why
she believes that broadcasters need
to rethink the traditional way of
looking at the audience by age de-
mographics. “The traditional de-
mographic breakdowns that we’ve
worked with in the past are no
longer relevant,” she said.

“Our society and culture are
changing, and the audience is
changing right along with it. If ra-
dio is going to continue to grow, de-
velop and powerfully connect to the
audience, it may be time to rethink
how we look at the audience break-
down.”

Geiler’s suggestion that age real-
ly doesn’t matter when it comes to
defining the listening audience was
welcomed by TRS 2002 attendees,
who often find their stations to be the
targets of the criticism that News/
Talk’s audience shares are too old.
“18-34, 12+, 25-54, 55+ — those
categorizations simply don’t work
anymore,” Geller said. “Chronolog-
ical age doesn’t mean as much as the

lifestage or lifestyle of the listener.
“Because people are living long-
er and enjcying active lives and
good health, the stereotypes defin-
ing an older person’s lifestyle are
out the window. Cher, Don Henley,
Jimmy Buffett, Naomi Judd and
Sylvester Stallone will all blow out
55 candles on their birthday cakes
this year. The older audience
doesn’t consider itself to be older.”
Geller, who works with a large
number of client stations internation-
ally as well as within the U.S, said

e

“If radio ignores this
new audience
fragmentation, we
may very well hand
over receptive
consumers to other
media.”

s pe e

| HAPPY ANNIVERSARY, LAURA! ™

Westwood One talk host Laura Ingraham celebrated her program’s first
anniversary in national syndication at a party held in her honor last
week. Enjoying the festivities are (l-r) Westwood One VP Bart Tessler,
Ingraham and Clear Channel Washington, DC VP/GM Bennett Zier.

that after conceiving the Lifestage
Demographics idea, she took it on
the read to develop and refine it.

“We tried it at stations in other
countries like Singapore, Australia,
France and Germany,” she said.
“We began to see clearly that it
worked. Within shert periods of
time, by using this principle, sta-
tions began to see increased ratings
and revenues. That’s when I real-
ized that it was time to bring it
home to the United States. After
using the concept with a half-doz-
en or so client stations here, we
again saw increased ratings and
revenues.”

Categorizing Lifestage
Demographics

Geller suggested. that the way
demographics have traditionally
been defined is no lcnger relevant.
“The way that Arbitron and Amer-
ican Demographics have been cat-
egorizing audiences is completely
defunct in the year 2002,” she said.
“It means nothing today.

“Fifty-five vears old today is not
what it was 30 years ago. While

age, gender, nationality and race
may define commonality to some
extent, they overlook lifestage and
common interests, the things that
really connect us as people.”

To further demonstrate what she
meant. Geller cited other media. “The
Internet certainly found out that peo-
ple with common interests will find
each other regardless of age, and so
have magazines,” she pointed out.
“Why don’t we do that in radio? We
do it to some extent, but we tend to
paint too broad a stroke on too big a
canvas, and, consequently, we’re not
hitting the mark.

“To find those common interests,
we must constantly ask what the lis-
tener asks us: W.LLF.M. — ‘What’s
in it for me? Touch my life if you
want me to pay attention to you.””

One of the groups Geller identi-
fied in her lifestage study is people
with kids. “But this group crosses
so many different age demograph-
ics, it’s amazing,” she said. “Just
look at some of the magazines tar-
geting this group to see what |
mean. There’s Working Mother,
Parents Magazine, Redbook,

~alians<"
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Mother and Child and many, many
others. All you have to do is look
at the ads in them to see which par-
ents they are targeting — not by
age, but by lifestage, when it
comes to their children.”

Other special-interest groups
that Geller went on to define in-
cluded renters and home-buyers,
singles and loners, committed cou-
ples, people with good health and
those with poor health. “Radio is
beginning to get this, but it’s cable
television that has really embraced
it,” she said. “There’s the Golf
Channel, the Food Channel, chan-
nels for pet lovers, even Antiques
Roadshow.

“Anything that attracts a group
of people with special interests be-
comes a lifestage demographic. In
all of these categorices, it doesn’t
matter how many years of living
you have under your belt. What
really matters is what lifestage you
are in and what you have in com-
mon with others experiencing that
same lifestage. That is what people
in all of these groups have in com-
mon, not their chronological ages.”

Small Life Circles

Geller said that her lifestage re-
search showed that most listeners
have a relatively small life circle,
meaning that they connect deeply
with a core group of only 15to 18
people during the course of a giv-
en week.

“Think about your own life,” she
suggested. “If you were being giv-
en a surprise birthday party tomor-
row, the 18 people there would
probably be your core group. They
can be family, friends and co-work-
ers, but they all have one thing in
common: They are pecople with
whom you share many lifestage
traits, and you know what they
think about things.”

Geller said that she also found that
many of the most popular Talk radio
hosts are considered by most listen-

News/Talk/Sports

AR L s T T

ers to be the “19th, 20th or 21st per-
son in their core group” because they
are people whom the listeners feel a
connection with, get ideas from,
spend time with and have fun with.
These hosts were chosen by listeners
not because of their appeal to a giv-
en demographic age group, but pri-
marily because of their appeal to the
listeners’ lifestage.

Geller also pointed out that us-
ing Lifestage Demographics
doesn’t necessarily mean exclud-
ing one lifestage group in favor of
another. “We live in a culture that
is multi-lifestage,” she said. “You
may be a homeowner, and your
best friend may live in an apart-
ment, but the two of you can still
connect deeply even if you have
lifestage areas that are not the
same because there will always be
common areas where you can and
will connect.

—

“While age, gender,
nationality and race
may define
commonality to some
extent, they overlook
lifestage and common
interests, the things
that really connect us
as people.”

S

“This is a relatively new idea,
and the material is new, so | can’t
easily tell you exactly how to go
back to your station and begin im-
plementing these concepts today.
What [ can tell you is that our re-
search is showing us that it is

something that is real. It’s happen-
ing, and you need to begin to think
about it now and how it applies to
your station and hosts. If we ignore
it, we’ll be left behind like steam-
boat captains were when the rail-
roads took over.”

This kind of research isn’t com-
plicated or mystical, according to
Geller. “Research is simply asking
people a list of questions about
what they think about things,” she
said. “Then you ask some more
people and some more after that
and begin to look for trends among
your audience. That's all it really is.

“If you want to know about your
station’s home-advice show, pick
out a cross section of listeners in
that lifestage group and ask them
about it. On the other hand, if a
woman listener says that she
doesn’t like that your therapist’s
show talks about sex but that lis-
tener has never been married or
dated, she’s probably not the best
person to be asking about that par-
ticular show.”

A Whole New World

Geller repeated that lifestages
cannot be defined by traditional
demographics, yet she said that
many who are responsible for ad
buys on our stations continue to
ignore that fact. “It’s a new
world,” she said. “Ironically, the
very people who ought to be
aware of this — the young people
who are making the key decisions
about advertising buys — are do-
ing so without an awareness of
how listeners and consumers in
different lifestages actually live.
That’s especially true when it
comes to older listeners.

“At radio, a practical under-
standing of the listeners’ various
lifestages can not only help you
with content and show prep direc-
tion for programming, but also
with specific targeting for sales
presentations. Superserving a life-

= == T

“The traditional demographic breakdowns that we've
worked with in the past are no longer relevant. If
radio is going to continue to grow, develop and
powerfully connect to the audience, it may be time
to rethink how we look at the audience breakdown.”

T e ree e R v e ——

stage can even help production di-
rectors create better and more suc-
cessful commercials that will get
better results for your clients.”

Geller cited targeting the home-
owner lifestage group as an exam-
ple. “If you are targeting home-
owners, it’s useful to know that
many couples not only spend huge
amounts of money at Home Depot,
they also make up to four trips there
or to the local hardware store in a
single weekend — but not just to
buy things. They go back again and
again to return items that didn’t fit
correctly or to have additional ques-
tions answered.

“Another example is insurance.
For those account execs out there
pitching insurance agencies, it’s
helpful to be aware that many life-
stage singles simply don’t buy life
insurance. That purchase most of-
ten comes after they have kids.”

Special-Interest Markets

Geller mentioned a recent article
in the Hollywood Reporter that re-
minded her that the magazine-pub-
lishing world has learned the
concept of lifestage demos better
than the radio industry over the past
40 years. “Magazines have migrat-
ed from their mass-circulation, one-
size-fits-all editorial content to
today’s multiple, small-niche spe-
cial-interest markets,” she said.

“These focused publications do

have definable characteristics, but
they set their foundations on the
common interests of their readers.
In this age of continual reassess-
ment of the entire advertising and
programming equation, it is time to
get rid of demographics as a mar-
keting strategy.

“Demographics are characteris-
tics of people — age, sex, address,
race, religion, gender and national-
ity. While these characteristics do
define commonality, they com-
pletely overlook common interests
and lifestages.

“The article also reminds us that
common interests elevate aware-
ness for commercials. Advertising
in special-interest media is as inter-
esting to the audience as editorial
content. That means less of the ad
dollar is being spent on simply get-
ting attention and more of it goes
into defining the message.

“If radio ignores this new audi-
ence fragmentation, we may very
well hand over receptive consum-
ers to other media. I believe that it
may be time for all of us to rede-
fine demographics as a marketing
strategy and go with special inter-
ests and Lifestage Demographics
instead.”

Valerie Geller can be reached at
212-580-3385, on the web at www.
gellermedia.com or via e-mail at
vgeller@aol.com.
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12+ WINTER 2002 ARBITRON RESULTS
Baltimore - #20 Tampa- Denver-Boulder - #22 Pittsburgh - #23
Station (Format) Owner Fa'01 Wi'02 Station (Format) Owner Fa'01 Wi'02 Station (Format) Owner Fa'01 Wi'02
WPOC-FM (Country)  ClearChan. 7.1 88 St- P GtBI’Sbllfy - #21 KYGO-FM (Country) Jeff-Pilt 7.0 7.9 | KOKA-AM (N/T) Infinity 1.6 10.5
WERQ-FM (CHR/Rhy)  RadioOne 7.9 7.8 | Station (Format) Owner Fa0r Wiv2 | KBCO-FM (TripleA)  ClearChan. 6.4 6.8 | WOVE-FM (Rock) Clear Chan. 84 95
WBAL-AM (N/T) Hearst-Argyle 7.3 5.4 | WOUV-FM (Soft AC) Cox 92 98 KOA-AM (N/T) ClearChan. 7.4 53 | WOSY-FM (Country) Infinity 7.0 6.9
WLIF-FM (AC) Infinity 4.2 5.4 | WQYK-FM (Country) Infinity 6.8 6.8 KOSI-FM (AC) Tribune 6.3 5.1 | WSHH-FM (AC) Renda 47 60
WQSR-FM (Oidies) Infinity 5.7 5.3 WLLD-FM (CHR/Rhy) Infinity ~ 6.C 6.4 KQKS-FM (CHR/Rhy) Jeff-Pilot 4.7 46 | WJAS-AM (Adult Std.) Renda 49 55
WWIN-FM (Urban AC)  RadioOne 52 4.9 | WFLA-AM (N/T) Clear Chan. 6.7 5.2 KRFX-FM (Cl. Rock)  ClearChan. 55 4.5 | WBZZ-FM (CHR/Pop) Infinity 5.7 5.4
WXYV-FM (CHR/Rhy)* Infinity 4.2 46 = WFLZ-FM (CHR/Pop)  ClearChan. 6.7 5.1 KXKL-FM (Oldies) Infinity 5.0 45 | WXOX-FM (Alt) ClearChan. 56 50
WWMX-FM (Hot AC) Infinity 3.8 4.3 | WGUL-AF (AdultStd) WGULInc. 34 46 KJCO-FM (Sm. Jazz) Jeff-Pilot 2.4 39 | WWSW-FM (Oldies)  ClearChan. 4.6 45
WIYY-FM (Act. Rock) Hearst-Argyle 4.4 3.9 | WSJTFM (Sm. Jazz) Infinity 3¢ 44 KEZW-AM (Adult Std.) Tribune 27 3.6 | WKST-FM (CHR/Pop) ClearChan. 4.7 35
WCAD-AM (Gospsl)  Clear Chan. 2.6 33 | WXTB-FM (Act. Rock) ClearChan. 50 43 KBPI-FM (Act. Rock)  ClearChan. 4.4 32 | WRRK-FM (CI. Rock) SteeiCity 36 34
WHFS-FM (Alt) Infinity 4.5 3.3 | WWRM-FM (AC) Cox 48 4. KIMN-FM (Hot AC) Infinity 29 3.0 | WJJJ-FM (Rhy/0) Clear Chan. 4.2 33
WOCT-FM (Cl. Rock)  ClearChan. 3.1 2.8 |  WPOI-FM (80s)" Cox 24 38 KHOW-AM (N/T) Clear Chan. 3.2 2.9 | WLTJ-FM (AC) SteelCity 29 30
WCBM-AM (N/T) M-10Br. 32 24 | WSUN-FM (Alt) Cox 31 37 KTCL-FM (Alt.) ClearChan. 2.3 29 | WZPT-FM (Rock AC) Ifinity 2.5 30
WPGC-FM (CHR/Rhy) Infinity 15 2.1 WTBT-FM (Cl. Rock)  ClearChan. 27 34 KALC-FM (Hot AC) Emmis 29 26 | WAMO-FM (Urban) Sheridan 3.3 28
WRBS-FM (Inspirat.) Peter & John 1.9 1.7 | WMTX-FM (AC)** ClearChan. 4.2 32 KFMO-FM (CHR/Pop)  Clear Chan. 2.3 2.6 | WOGG/WOGI (Country) Keymarket 1.8 20
WWOC-FM (Alt) ClearChan. 1.4 1.5  WRBO-FM (Country) Infinity 25 3.2 KKHK-FM (CI. Rock) Trbune 2.0 23 | WEAE-AM (Sports) ABC 16 19
WZBA-FM (Rock AC) Shamrock 15 15 WYUU-FM (Oldies) Infinity 20 3.2 KDJM-FM (Rhy/0) Infinity 22 19 WORD-FM (Christ. Talk) Salem 1.0 1.3
WWLG-AM (Adult Std)  M-10Br. 1.4 14 | WSSR-FM(HOtAC)  ClearChan. 33 26 KKFN-AM (Sports) Jeff-Pilt 1.5 1.8 | WPTT-AM (Talk) Renda 1.1 13
WTOP-AF (News) Bonnevile 1.2 1.3 |  WHPT-FM (Cl. Rock) Cox 18 25 KXPK-FM ('80s) Emmis 21 18 | KQV-AM (News) Cavary 1.5 1.1
WJFK-AM (Talk) Infinity 1.2 12 | WOAE-AM (Sports) ~ Clear Chan. 1.6 23 KJMN-FM (Span. AC)  Entravision 1.7 1.7
WHUR-FM (Urban AC) Howard Univ. 1.1 1.0 |  WTMP-AM (Urban) PSICom. 18 23 KMXA-AM (Reg. Mex.) Entravision 2.1 1.7 5
WROX-FM (Hot AC) ABC 12 10 | WBBY-FM (CL Hits)*** Cox 28 1.8 | KCKK-AM (Country)  Jeff-Piot 1.0 15 Kansas clt_V' #29
WMGG/WTMP (Tropical)**** Mega 0.8 13 | KBNO-AM (Reg.Mex) LatinoCom. 07 14 | Station (Format o D
“Evolved from CHR/Pop during January WQYK-AM (Sports) Infinity 09 1.0 KXUU-FM (CHR/Rhy) High Peak8r. 1.3 1.4 | KQRC-FM (Act.Rock)  Entercom 7.9 7.8
] KNUS-AM (N/T) Salem 0.7 1.1 | KPRS-FM (Urban) Carter 6.9 7.5
‘WasFRt?ythmlc Oldies until December; WFJD-FM KJME-AM (Reg. Mex.) Montana 0.9 1.0 | KFKF-FM (Country) Infinity 45 56
until February KMBZ-AM (N Entercom 4.2 5.4
Portland, OR - #24 ::Egm dfrfotr)n H;Lé\f:g:nqmﬁaw . KMXV-FM EC{-I];/Pop) Infinity 44 5.3
Station (Format) Owner Fa'01 Wi‘e2 : rom uring November WOAF-AM (Country) Entercom 6.3 53
KKCW-FM (AC) ClearChan. 6.3 6.1 *** *WTMP-FM was WMGG-FM until January sacramenta - #27 KCIV-FM (Sm. Jazz) Entercom 3.4 4.9
KKSN-FM (Oldies) Entercom 4.6 58 Station (Format) Owner Fa'01 Wi'2 | KUOL-FM (AC) Entercom 5.8 4.1
KUPL-FM (Country) infinity 54 58 KFBK-AM (N/T) Clear Chan. 101 93 | KcMo-FM (Oldies)  Susquehanna 4.5 4.0
KXJM-FM (CHR/Rhy)  RoseCity 5.0 53 KNCI-FM (Country) Infinity 5.6 56 | kgen-FM (Country) Infinity 3.9 36
KKRZ-FM (CHR/Pop) ~ Clear Chan. 3.8 5.1 :%?(m((icct) Rock) E“‘f’f?"_g jf :3 KSRC-FM (AC) Infinity 4.3 36
KUFO-FM (Act. Rock) Infinity 44 47 inpi H 5 ntini A4 KCFX-FM (Cl. Rock) Susquehanma 4.1 3.4
KGON-FM (Cl. Rock) ~ Entercom 4.7 4.4 cmc”matl - #26 KSEG-FM (CL. Rock} Entercom 36 46 | KCHZ-FM (CHR/Pop) Syncom 3.0 34
KINK-FM (Triple A) Infinity 4.3 4.4 | Station (Format) Owner Fe'0t Wi'e2 KONO-FM (CHR/Pop)  Entercom 3.3 45 | wHB-AM (Sports) Union 35 34
KEX-AM (Full Serv)  ClearChan. 54 4.1 | WLW-AM (FullServ)  ClearChan. 110 9.4 KSSJ-FM (Sm. Jazz) Entercom 5.4 43 | KRBZ-FM (Hot AC) Entercom 3.3 33
KNRK-FM (Alt) Enercom 3.7 4.1 | WRRM-FM (AC) Susqhanna 62 7.1 KSFM-FM (CHR/Rhy) Infinity 4.8 4.1 | KEME-FM (Hot AC)* Jesscom 29 32
KWJJ-FM (Country) Fisher 4.6 4.1 | WIZF-FM (Urban) RadioOne 51 70 | KWOO-FM (Att) Royce Intl 33 41 | KCMO-AM (NT)  Susquehanna 2.4 28
KVMX-FM (80s) Infinity 3.4 35 WKFS-FM (CHR/Pop) ClearChan. 5.6 6.1 KBMB-FM (CHR/Rhy) ~ Diamond 4.4 3.7 | Kyys-FM (Cl. Rock) Entercom 3.9 25
KXL-AM (N/T) RoseCity 4.1 3.4 = WUBE-FM (Country) Infinity 4.9 56 KHYL-FM (Urban AC) ~ ClearChan. 33 3.3 | KMJK-FM (Urban AC) Syncom 2.9 23
KRSK-FM (Hot AC) Entercom 3.3 29 | WEBN-FM (Rock) ClearChan. 7.5 55 KSTE-AM (N/T) ClearChan. 32 33 | KwsJ.AM (Span. Misc) Entercom 0.7 1.2
KLTH-FM (AC)* Infinity 31 27 | WGRR-FM (Oidies) infinity 6.6 49 | KHTK-AM (Sports) Infinity 34 3.1 | g(TR.AM (Classical) ~ Entecom 0.9 1.2
KFIS-FM (Christ. AC) Salem 23 2.1 | WMOJ-FM(Rhy/0)  Susqhanna 39 45 KCCL-FM (Oldies) Entravision 3.5 3.0 | KpRT-AM (Gospel) Cater 18 1.1
KKSN-AM (AdultStd)  Entercom 14 2.0 |  WKRC-AM (FullServ) ClearChan. 37 43 | KCTC-AM(AdutStd)  Entecom 30 3.0
KOTK-AM (Talk) Fisher 1.0 1.6 | WOFX-FM (CLRock}  ClearChan. 48 4.1 KGBY-FM (AC) ClearChan. 36 29 | +gyolved from '80s during November
KTLK-AM (Talk)** ClearChan, 05 1.5 WVG;-FM (Coum%) S?lem 39 40 :ﬁgm ﬁg;‘/‘tc)m 'gﬁlf“‘y ?g %3
KFXX-AM (Sports| Entercom 1.3 12 = WKRO-FM (HotAC)® Infinity 35 39 n rist. aem 1.9 1.
KSTE-FM ((HgtAc; Clear Chan. 1.7 12 | WVMX-FM (HOtAC)  ClearChan. 32 35 |  KXOAFM (Talk) nfinity 1.0 1.7 San Jose - #30
KWIP-AM (Reg. Mex.) Jupiter 06 1.2 WAQZ-FM (Alt.) Infinity 25 29 KRCX-FM (Reg. Mex.)  Entravision 0.7 13 Station (Format) Owner Fa'01 Wi'02
KPOQ-FM (Christ. Tak) ~ Salem 1.2 1.1  WSA-AM(AdultStd) ClearChan. 35 26 |  KRRE-FM(Span.AC) Entravision 1.1 1.3 | ygoamvm) ABC 87 65
WAKW-FM (Christian) Pillar/Fire 00 16 KYLO-FM (CHR/Rhy)  Clear Chan. 52 53
*Was KKJZ-FM (Smooth Jazz) until January mg:: ((({'\E)_sti ) Cleg?yap- :;3 1; KSFO-AM (Talk) ABC 43 50
**Was KOBZ-AM until January A ristian aldwin 0.9 1. . KOIT-A/F (AC) Bonnevile 39 45
v fom CHRVPoo during Jancay Milwaukee- | Keosam (News) Infiity 5.5 4.2
H H KBRG-FM (Span. AC)  Entravision 3.1 4.1
San Antonio - #31 Racine - #32 KRTY-FM (Country) Empre 3.2 38
Station (Format) Owner Fa'ol Wi'o2 Station (Format) Owner Fa'01 Wi'02 KUFX-FM (CI. Rock) Clear Chan. 3.1 3.6
KISS-FM (Act. Rock) Cox 74 85 WTMJ-AM (NT) Journal 107 9.1 | KLOK-AM (Reg.Mex.) Entravision 2.9 34
KBBT-FM (CHR/Rhy) Hispanic 6.7 7.1 WMIL-FM (Country)  ClearChan. 6.4 7.2 KARA-FM (AC) Empire 24 3.1
KCYY-FM (Country) tox 59 55| Format Abbreviations WKKV-FM (Urban) ClearChan. 7.2 6.5 | KSJO-FM (Rock) Clear Chan. 2.7 3.1
KONO-FM (Oidies) Cox 47 55 WXSS-FM (CHR/Pop)  Entercom 5.2 6.1 | KBAY-FM (AC) infinity 3.2 3.0
KAJA-FM (Country) ClearChan. 45 54 AC-Adult Contemporary, Adult Std. - Adult Standards, WMYX-FM (Hot AC) Entercom 51 56 KFRC-A/F (Oldies) Infinity 29 28
KQXT-FM (AC) ClearChan. 5.0 52 | B/EZ-Beautiful/Easy Listening, CHR/Pop- | WLZR-FM (Act. Rock) Saga 56 54 | KEZR-FM (HotAC) Infinity 31 2.6
KOO(M-FM (CHR/Pop)  ClearChan. 4.0 4.9 Contemporary Hit Radio/Pop, CHR/Rhy- WKLH-FM (CI. Hits) Saga 6.0 53 KSOL/KZOL (Reg. Mex.)  Hispanic 1.9 26
KXTN-FM (Tejano) Hispanic 46 4.4 | Contemporary Hit Radio/Rhythmic, CI. Hits-Classic | WKTI-FM (AC)* Journal 51 4.9 | KOFC-FM (Classical)  Bonnevile 25 25
WDOAI-AM (N/T) ClearChan. 6.2 4.4 | Hits, Cl Rock-Classic Rock, Full Serv-Fuil Service, WLTO-FM (AC) ClearChan. 56 4.7 | KKSF-FM(Sm.Jazz)  Clear Chan. 2.2 23
KTFM-FM (CHR/Rhy) infinity 37 4.4 | Hot AC-Hot AC, Misc-Miscellaneous, Reg. Mex- | wOKY-AM (AduttStd) ClearChan. 59 4.2 | KFFG/KFOG (Triple A) Susquehanna 1.6 2.2
KZEP-FM (CI. Rock) Lotis 45 35 ‘8‘99'9";%3"'%3"-13"‘-Jm's's"“‘."#aczzs"sa“-‘?cﬁ WISN-AM (Talk) ClearChan. 49 41 | KITS-FM(Al) Infinty 1.9 2.2
KTSA-AM (N/T) Ifinty 36 34 | o A oh Neweax, | WRIFFM (Oidies)  ClearChan. 40 35 | KMELFM (CHR/Rh) ClearChan. 25 19
porary, Span N/T-Spanish News/Talk, ;
KSMG-FM (Hot AC) ~ Cox 40 3.2‘ Spanish/0-Spanish Oldies, Triple A-Triple A, Urban/ WJMR-FM (Urban AC) Saga 21 33 | KZOZFM(CHR/Pop)  Bonnevile 24 18
KROM-FM (Reg. Mex.)  Hispanic 3.5 29 | AC-Urban Adult Contemporary, Urban-Urban ‘ WJZI-FM (Sm. Jazz) Milwaukee 2.7 3.0 | KABL-AM (AduitStd) ClearChan. 16 17
KCJZ-FM (CHR/Rhy) Cox 27 24 | Contemporary, Urban/O-Urban Oldies. WFMR-FM (Classical) Saga 2.0 24 | KIOIFM (Hot AC)* Clear Chan. 1.5 1.7
KLEY-FM (Reg. Mex.) SBS 22 24 | WLUM-FM (Act Rock) Milwaukee 1.4 2.1 | KNBR-AM (Sports) Susquehanna 1.9 1.6
KCOR-FM (Span. AC) Hispanic 19 18 | WMCS-AM (Urban AC) Miwaukee 1.7 1.5 | KCNL-FM (Alt) ClearChan. 12 15
KKYX-AM (Country/0) Cox 17 18 WNOV-AM (Urban) Courier 15 15 | KISQ-FM (Urban AC)  Clear Chan, 15 1.2
KLUP-AM (Adutt Std.) Salem 1.3 18 SAME-DAY ‘ WTKM-AFF (Country) Kett Moraine 06 13 | KAZA-AM (Spanish/0) Radio Fiesta 0.7 1.0
KSJL-A/F (Urban) ClearChan. 1.0 1.5 RATINGS RESULTS WFZH-FM (Christ. AC) Salem 0.0 1.2 | KSAN-FM(Cl.Rock)  Susqhanna 0.5 1.0
KTKR-AM (Sports) ClearChan. 08 15 2
KCOR-AM (Span. N/T) Hispanic 0.8 1.0 | rronline.com *Evolved from Hot AC during January *Evolved from "80s during November

©2002 Arbitron. May not be quoted or reproduced without prior writien permission from Arbitron.
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Conference
Continued from Page 13

also in the way they’re buying.
Bressler said advertisers are now
ordering media plans for one to three
months. Not so long ago it was com-
mon for advertisers to place orders
for just the next week. Bressler
added that Infinity closed the month
of April with low-single-digit rev-
enue growth and expects May rev-
enue growth in the high single dig-
its. June pacings look good as well,
he said.

Bressler also boasted about his
company’s diversified asset base,
saying, “Advertisers cannot buy
around us.” In other words, he be-
lieves that Viacom’s broad and di-
verse stable of assets ensures that
there will always be a stream of dol-
lars flowing into the company —
even during tough years like 2001.

Repeating Chairman/CEO Sumner
Redstone’s mantra, Bressler claimed
that Viacom is unlike any other me-
dia conglomerate, insisting that com-
parisons to companies like AOL
Time Warner and Disney are not rel-
evant. In particular, he noted that
60% of AOL Time Warner’s busi-
ness comes from sectors Viacom
isn’teven in and that radio makes up
just 6% of Disney’s portfolio, while
Infinity was responsible for 28% of
Viacom’s EBITDA last year.

Emmis To Expand TV
Emmis Chairman/CEO lJeff
Smulyan said he’d like to grow his
company’s burgeoning TV business,
probably through a merger. “Ween-

vision it being a strategic partnership
with somebody else,” he said, adding
that Emmis is looking at several com-
panies with which it could join.

He said Emmis’ TV division could
even be spun off into a separate pub-
lic company. “If there’s enough at-
tractiveness, maybe,” Smulyan said.
“It depends, but clearly there is inter-
est.” And it sounds like a matter on
the company’s radar screen, as
Smulyan and Emmis Exec. VP/CFO
Walter Berger said they plan to re-
solve the issue of expanding the TV
business by next February.

But Smulyan hasn’t abandoned
radio. He took the time to stress that
radio must take advantage of declines
in newspaper circulation to increase
its own advertising share. “The
money is in the hands of daily news-
papers,” he said, “but the target audi-
ences that advertisers want to reach
aren’t reading newspapers.”

Smulyan said it’s remarkable that
some advertisers still spend 85% of
their ad dollars on daily newspapers,
given how newspaper circulation has
declined in the past decade. He noted
that, while radio has already picked
up four ad-share points from daily
newspapers — an uptick he describes
as “the fuel that has grown the radio
business” — he believes there’s still
a tremendous opportunity for both
radio and television to gain even more
ad share from newspapers.

Addressing the question of
whether current pacings are overly
optimistic considering last year’s
downturn, Smulyan said pacings are
actually more in line with levels that

were considered normal prior to the
explosion in dot-com advertising.
“We saw an aberration with dot-
com,” he said, noting that it’s con-
sidered normal to have 65% of a
month’s ad inventory sold at the start
of the month. During the dot-com
boom he saw 97% of inventory sold
going into some months.

Radio certainly couldn’tcount on
TV to return it to those levels dur-
ing Q1, at least as far as Cox Radio
President/CEO Bob Neil was con-
cerned. He said TV threw in the
towel during February, failing to
counter program against NBC’s
Olympics coverage — and not buy-
ing radio ad time to hype sweeps
programming. “They just didn’t do
it,” he said.

On the other hand, Neil said he
was surprised at the strength of auto-
industry advertising during Q1. Af-
ter automakers spent a lotin Q4 2001
promoting 0% financing deals, Neil
said he expected spending to plum-
met once those incentives ended. In-
stead, he said, the segment has
stayed aggressive. -

Fisher Broadcasting was aggres-
sive in outbidding Entercom for the
rights to broadcast Seattle Mariners
games. But Entercom VP/CFO
Steve Fisher told attendees, “We’ll
be fine without them,” noting that
sports contracts don’t make a lot of
money. He added thateven if a com-
pany manages to get a decent return
on broadcasts a few years into the
contract, the gains are frequently lost
when rates for the rights go up at
contract-renewal time.

Field

Continued from Page 1

call with investors, David Field
thanked his dad and said the change
in leadership is really only a change
in nomenclature. “We adjusted our
titles to reflect our roles,” he said. “I

Viacom
Continued from Page 1

Rock KCBS-FM, Talk KLSX, Alter-
native KROQ, Oldies KRTH, and
Smooth Jazz KTWV.

Infinity spokesman Dana Mc-
Clintock told R&R that the com-
pany has not yet decided which sta-
tion to sell but is very excited about
the acquisition of KCAL. “It’s very
important to the company,” he said.
“We're looking forward to great
things with KCAL.”

While FCC Commissioner
Michael Copps supports granting
Viacom a six-month waiver while it
owns more than the current rules
allow — mainly because it’s for such
a short period — he said the FCC
plans to stand firm on the six-month
deadline. “With the range of radio
properties available to sell, I expect
Viacom’s best efforts to result in a
sale well within the time period al-
lowed,” he said. “I do not expect to
see, nor do I expect to support, are-
quest for an extension of the waiver.”

— Joe Howard

am privileged to work for such an
outstanding organization whose
greatest asset is its talented team of
individuals. We have accomplished
many great things over the years, and
we look forward to the challenges
and opportunities of the future.
*“Clearly, none of Entercom’s suc-
cess would have been possible with-
out Joe’s vision and leadership over
the years, and we are delighted that
he will continue to play an active role
in the future of the organization.”
Joseph Field said, “David has done
an outstanding job of leading

Entercom to consistently superior
performance and in positioning the
company for the future. This appoint-
ment to CEO gives recognition to his
leadership role in the company.”
Entercom Exec. VP/CFO Steve
Fishertold R&R that Joseph Field be-
lieves his son is ready to serve in an
executive capacity. “It’s time to pass
the baton,” Fisher said. Joseph Field
founded Entercom in 1968 and has
served as Chairman/CEO since then.

R&R's Joe Howard contributed to
this report.

)

Flying High

i

Tweet.

Elektra’s full-court press supporting the launch of Tweet's first album
paid off, as Southem Hummingbird debuted at No. 3. The label coordi-
nated with various record stores for promotional activities, culminating
in a live remote broadcast by WQHT (Hot 97)/New York when Tweet
visited The Wiz in New York City for an in-store album signing. Seen
smiling here are Hot 97 aftemoon personality Angie Martinez (i) and
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Trash To Treasure

O Dick Clark’s pack rat tendencies salvaged a wealth of history

A s the old saying goes, one person’s trash is another person’s treasure. In the case of Dick
— Clark’s dmerican Bandstand archives, the very things a TV network executive deemed
trash turned out to be a national treasure,

If you watched the two-
hour special American Band-
stand’s 50th ... A Celebra-
tion! when it aired on ABC-
TV May 3. there’s a good
chance you saw film clips
that Clark literally saved
from the garbage. While
rock ‘n’ roll was considered
a passing fad in the '50s,
Clark had the foresight to re-
alize the long-term tinancial
and culwral value of what he
was witnessing.

“Pve been a pack rat all my life,”
Clark tells R&R. “I saved everything.
| began saving old kinescopes of the
shows as soon as they were returned
to us from Alaska and Hawaii. It’s the
only way thev could get the show in
those days, since there weren’t any
tapes or satellite transmission.”

Asked whether he knew the clips
would have such historic significance
in the years to come, Clark says, “I
don’t know whether | did or not. i's
just my nature not to throw stuff away,
much to my wife’s consternation. 1
just didn’t want to see it lost. I can re-
member begging ABC at one point to
let me take old kinescopes of any of
our shows and warehouse them. They
said no. | said, ‘Let me buy them at
scrap prices,’ and they still said no.

Dick Clark

“Then, one day out of the
blue, a kid called me and
said, ‘Mr. Clark, I’ve got a
truck full of stuff with your
name on it. They want me to
bring it to the dump and bum
it. Would you like it?* 1 said,
‘Yes. I’'ll send a truck over
immediately.” There was a
treasure trove there. Nowa-
days people are not so hasty
to burn things, but they
threw away the first night of
The Tonight Show with Johnny Car-
son. That’s criminal.”

‘We Were Adaptable’

Considering the show’s beginnings
in Philadelphia, it’s easy to associate
American Bandstand with teen idols
such as Bobby Rydell and Frankie
Avalon. However, the anniversary TV
special featured musical performanc-
es by acts that spanned five decades,
including Michael Jackson, Cher,
Alanis Morissette, Kiss and Stevie
Wonder. The series provided the first
national TV exposure for countless
acts, including future megastars like
Prince and Aerosmith, as well as
many one-hit wonders.

In producing the TV special, Clark
says, “Our biggest problem was that
we had 10,000 musical performanc-

g

es on the show — literally thousands
of individual acts. What we left out is
what we’re going to be criticized for.
People will probably say, ‘Good
show, but where was so and so?” We
had to leave out more than we origi-
nally put on. We could have aired a
special lasting hundreds of hours with
all the material we had.”

By the late *60s, rock ’n’ roll’s
landscape had changed a lot more
than Bandsrand’s ever would. “The
drug-laden era was probably the most
difficult time we had because the ma-
jority of the music really wasn't
danceable,” Clark says. “We didn’t
want to endorse the taking of drugs
and hallucinogens and so forth, so it
was a tough time.

*

“The drug-laden era was
probably the most
difficult time we had
because the majority of
the music really wasn't
danceable.”

n el e

| MORNING VISITOR |

Actor Patrick Warburton (r) recently stopped by the KRTH (K-Earth 101)/
Los Angeles morning show to visit with air personality Frazer Smith. War-
burton, who portrayed Elaine’s boyfriend on TV's Seinfeld, was promoting
his role in the film Big Trouble, which stars Tim Allen and Rene Russo.

“In any period. you can always find
something you can dance to, but you
have to remember that during that era
we had artists on like The Mamas And
The Papas, Jefferson Airplane, The
Doors and some other acts you would
not expect. Later on we had Pink
Floyd, Def Leppard and Jethro Tull.
We were adaptable.”

Although Clark hasn’t changed
mnuck personally, he says, “I had a lot
of hair during the *70s, and [ wore
pretty conservative disco clothing.
You wouldn’t notice it very much, but
1 wore some high-heeled shoes at one
time. It was very subtle.”

Clark’s personable on-air delivery
remaned — and remains — a con-
stant. “I just happened to find a me-
dium that fit whatever minimum tal-
ent I had, and that was talking to a
television camera,” he says. “The oth-
er day | watched a television commer-
cial that I did in 1952. The technique
and the style of that young guy
weren’t any different from what I use
today. It just happened to be the way
I was.

“1 was influenced by radio person-
ality Arthur Godfrey. | unashamedly
stole from him, but I didn’t know [
was doing it at the time. Years later a
comedian did an impression of me,
and it was so distorted that I said, ‘My

God, he’s doing Arthur Godfrey, and
he doesn’t know it. He thinks it's Dick
Clark.” [ suddenly realized that’s
where | got my style from.”

Promotion Power

During its heyday, American Band-
stand was an incredibly strong pro-
motional device tor record labels. Not
only was it a time before cable tele-
vision, it was also an era when Top 40
radio signals weren't blanketing the
rural areas of middle America. Band-
stand brought the music into those liv-
ing rooms.

“It was the immediate word-
spreader,” Clark says. “Because of its
phenomenal television success, PDs
at radio stations would have a secre-
tary or assistant copy down what was
played on Bandstand that day so they
could put it on the air. Bandstand
probably got the credit for a lot of
stuff that it really shouldn’t have, oth-
er than the fact that it led the way and
caused this immediate radio impact.
The combination of the two [TV and
radio] was phenomenal.”

Clark says Bandstand’s influence
was reduced in the late *60s when the
show moved from airing five days a
week to a single time sfot on Satur-
days, but adds, “It was always a real-
ly good record-selling tool.”
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The Kick-Ass Career Df John Sebastian

The power of dreams

By Boh Shannon

“My dad raised me — and this is no joke — to be
president of the United States,” says John Sebastian.
“But | wanted to play professional baseball, and later,
when it was obvious that | was better at basketball,
that's where [ focused.”

Then Sebastian broke his back. He kept playing ball
through the pain, but the doctors put the kibosh on
that. “If you keep this up, you’re going to be paralyzed
from the waist down,” they told him.

“So I had spinal fusion,” Sebastian says.
A body cast for six months. Lots of thinking
time. “During the darkest of it, I decided to
do the most radical thing | could think of,”
says Sebastian. “Become a disc jockey.” It
was a whole new ballgame, and his father
wasn't happy.

Radio? Why radio?

ALMOST AMERICAN GRAFFITI

A few years earlier.

On screen, Richard Dreyfuss stared
through a window at Wolfman Jack. In real life,
Sebastian stared through a window at The Real Don
Steele. “I was captured by his energy and how he
sounded,” says Sebastian. “I'remember thinking to
myself, ‘What a dream come true it would be if I were
the disc jockey in that window."”

The journey began at KPAM/ Portland, OR. Sebastian
played tapes for peanuts and supplemented his income
by flipping burgers, selling fire alarms and managing a
local putt-putt course. “Basically, | didn’t sleep,” he says.

It got to be too much, and Sebastian started looking
for full-time work. Bingo! KACI/The Dalles, OR.

Open the station before dawn, sweep the floors,
make coffee, and then hit the phones to sell time.
Sebastian’s airshift started at 2pm. He did what the
station wanted, but when it went dark — it was a
daytimer — he’d return to the studio and do the show
he wanted to do, for-a tape recorder.

The plan worked: KPAM called him back to Port-
land. But he still dreamed of sitting in Don Stecle’s
chair. When that happened, Sebastian says he began to
believe that what you envision can come true. “But first
you have to envision it,” he says.

Not a bad fesson for a 20-year-old.

et

Johin Sebastian

READY! SET! GO!

In 1970 Todd Wallace brought Sebastian to KRUX/
Phoenix and gave him a new name, Gary Stevens.
Normally, this wouldn’t mean much, but ex-
WMCA/New York jock (and future Doubleday
Broadcasting President) Gary Stevens had just been
named GM at arch competitor KRIZ, and Wallace
was having some fun.

“It drove Gary bananas,” Sebastian recalls. “He’d
introduce himself at agencies, and they‘d stare and say,
“Yeah, we heard you on KRUX last night.””

Fast forward. Stevens moved to KDWB/
Minneapolis and hired Buzz Bennett to
program it. He’d promised not to steal
anyone from KRIZ and was true to his word
— sorta. “1 told John he’d be the PD of KDWB
atsome point,” says Stevens.

Stevens instructed Sebastian to quit KRIZ
and say he was going to Portland. “I said,

‘Go home for a couple of days, and then call

Todd and tell him it didn’t work out,””

Stevens recalls.

By then, of course, Sebastian’s old job

would be filled. “So John does exactly that,
and Todd says, ‘Well, I'd love to have you back, but [
don’t have anything,’ and John was on the next plane,”
Stevens says.

SWEET SUCCESS

Bennett didn’t stay at KDWB for long. Then, despite
objections from some of the older jocks, Stevens made
Sebastian PD. He exccuted his plan one step at a time.

“Gary let me develop a research department,” says
Sebastian. He brought Steve Casey up from KRIZ, and
they computerized the callout data. “Gary let me do
everything I described to him because 1 sold it well and
he believed in it.”

KDWB was like an explosive rocket ship. “Gary gave
me the confidence to be as expansive, broadminded,
contrary and out of the box as [ could be,” says Sebas-
tian. “And we didn’t stop until we had double digits.”

In 1978 KH]/Los Angeles called. FM penetration
in L.A. was close to 70%, and KHJ was on its last
legs. Sebastian created a hybrid — the best of
CHR, the cream of AOR — and KH], on the AM
dial, hit a 3.7 share. [t wasn’t a Ron Jacobs number,
but for the time it was, in Sebastian’s words,
“pretty damn good.”

His dream of programming KH] had come true. OK,
what next?

Sebastian returned to Phoenix to take over KUPD.
He continued to merge the sensibilities of AOR with
Top 40’s rotations, to apply research, ears and instinct.
“Common sense,” says Sebastian, “but I was among
the first to try it.”

When the PD slot at KLOS/Los Angeles opened up,
Sebastian started salivating. When WCOZ/Boston PD
Tommy Hadges got the nod instead, Sebastian
immediately calied Boston about replacing him. “The
first thing | did at ‘COZ was take everything out of the
control room except for albums that | knew wouldn’t
kill us,” Sebastian says.

The jocks freaked. The local press called foul. The
Boston Globe likened Sebastian to “a hatchet murderer
from the West.” He stuck to his guns. When the ratings
came out, WCOZ was in double digits, and Sebastian,
already a hero to his bosses, became the darling of the
industry.

At the time | remember thinking, “I’'m not surprised
he won. What 18-to-24-year-old male wouldn't listen to
a station that heralded ‘Kick-Ass Rock and Roll” at the
top of every hour?”

Of course, it wasn’t that simple.

THE FIRE STILL BURNS

AOL's Jimmy de Castro, then SM of WXKS/Boston,
was one of many who suggested that Sebastian
consult, and for the first half of the ‘80s Sebastian and
Steve Casey were road warriors.

By 1985 Sebastian was motel-weary and not a little
distressed that his new format concept, EOR (Eclectic
Oriented Rock — a story for another time), hadn’t been
accepted by radio, even though it predated and
suggested the nuances that would come to characterize
Smooth Jazz and Triple A.

In recent years Sebastian’s multiformat turnarounds
(Smooth Jazz, Country and Rock, at KTWV & KZLA/
Los Angeles, KSLX/Phoenix and KISW /Seattle) have,
as before, turned industry heads. He’s dabbled in
ownership and continues to consult, but here’s what [
really noticed: Sebastian still has a fire in his belly, still
remembers how Don Steele inspired him and still
dreams about how good radio can be.

“John takes programming very seriously and knows
how to win,” says Todd Wallace.

A dreamer who knows how to win. Couldn’t we use
a little more of that these days?

Bob Shannon can be reached at
bob@shannonworks.com.
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“A fitting song for the times we
are living in & about the struggle
of personal relationships,
something we can all relate to”
— NMW

Already a Hit on over 100+
secondary market reporting
stations “slamming” with
2,100+ spins!

“Top 10” this week at
New Music Weekly!

Spread The Word...

National Record Promotion:
Larry Weir

(323)658-7449

nrpromo@pacbell.net

Weir Brothers &V
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www.michael-damian.net

Street Talk.

A Premalure ‘Drive’ On S.E. SIreets

ometimes the best-laid plans of a large
| corporation to guard the details of a top-

secret format flip don't go according to the
script. Mere hours before an announced format
change at KZQZ/San Francisco from CHR/Pop
to Classic Hits as “95.7 The Drive" (see Page 3),
a local record rep just happened to be in a
neighborhood Kinko’s making copies of an
expense report. The rep tells ST, “When [ looked
down at what was coming out of the machine, |
was amazed.” What did the rep see? "My
expense report — printed
on '95.7 The Drive’
letterhead, complete with
KZQZ's address and
phone number. | -

| couldn't believe it!" A

nearby trash can reported-
ly contained mock-ups for
bumper stickers, stationery, T-shirts, etc. “| wish
someone would have taken a picture of my face
— 1 thought | was on Candid Camera or some-
thing. It was so bizarre,” says the rep. “Never in
my life hava | seen something so funny. [The
Kinko's] was less than a block away from the
radio station. | don't know about those guys, but
| was always taught to shred this type of stuff.”

R.LP. KZQZ

When Prince (yes, we can safely call him
that now) recently blew into Portland, OR,
KXJM’s Morning Playhouse gave away tickets
using its own listener-unfriendly methodology:
pepper spray. “It was called ‘When Fans Cry,"”
says PD Mark Adams. “We started with eight
contestants who took turns being pepper-
sprayed. Whoever lasted the longest won the
tickets. By the way, pepper-dust particles floated
throughout the building all day, which was a
bonus.” And then there were two: “These last
two guys wouldn't budge, so the pepper spray
was moved south to their, uh, unwrapped
packages,” Adams says. When even that didn’t
work, Playhouse member P.K. announced the

| tiebreaker. “He told the guys to bend over so
they could spray their asses.” Just hearing that
led one coritestant to immediately flee, Adams
tells ST. Asked when the next Playhouse stunt
was scheduled, Adams replies, “It's better if |
don't know. It's called ‘plausible deniability.”

The Big City Radio quadcast known as
“New Country Y-107" came to an end May 7 as
the stations officially signed off after airing Garth
Brooks’ “The Dance.” The stations — WWVY/
Riverhead-Sag Harbor, NY; WWYY/Strouds-
burg, PA; WWZY/Monmouth-Ocean; and
WYNY/Westchester — are now airing a

Spanish-language format that debuted on May
8. Although ST went to bed hours before the
that it'll end up as “Viva
107.1,” the perfect East Coast

| bookend to for the L.A.
will be included in the simulcast, as ST hears it's

been dark for several days. Meanwhile, a

support group for former Y-107 listeners has

relaunch of Y-107, we're betting
version. It's not clear if WWVY
been created at http://groups.yahoo.com.

When ST recently called officials at Citadel
with a routine inquiry, we were surprised to learn
that the new Farid Suleman-led regime will no
longer allow corporate personnel to talk on the
record to industry trades or the general press
about any issues.involving Citadel or its stations.
| No one here wanted to be the one to call back

for a comment about the new “no comment”

policy.

www americanradiohistorvy com

The Collective Contesting Gods must have
been smiling on Clear Channel Urban AC KHHT
(Hot 92.3)/Los Angeles. Qut of eight $1 million
winners in the company's national million-dollar
contest, two were Hot 92.3 listeners. “You hear
all these stories about collective contesting and
the possible pitfalls, but | gotta tell you, when it
works in your favor twice, this shit is pretty
hype,” PD Michelle Santosuosso laughs. “To
give it away once is amazing, which happened
here two weeks ago. When it happened again
last Friday, we were running around the station
like idiots, high-fiving each other and screaming
so loud you would have thought that we had won
the money.”

Who needs The Osbournes when you now
have R&R TV! The R&R charts and music
information you've come to know and love are
on the tube. OK, it's basic cable, just like MTV,
but that still counts as TV! CNBC's Power Lunch
now contains a new feature, “Listen Up!,” which
highlights the week in music according to the
industry’s No. 1 chart source: Gavin. No, wait:
Radio & Records! If only we had cable — and a
TV — we could watch it.

May 1 was a day like any other for Mark
Kaye and Kris Gamble, hosts of The Hot
Morning Mess on WIHT (Hot 99.5)/Washington.
The plan was simple: Dress stunt boy Teapot
Tim oh-so-topically as Spider-Man and rappel
him from the roof of the six-story Clear Channel
building in suburban Rockville, MD. Co-owned
rival WWDC (DC101) caught wind of the stunt,
however, and invited listeners with access to

paintball guns to come down and shoot at
Spider-Tim. When the weather refused to

Anatomy Of An
Aborted Stunt

Continued on Page 27

Rumbles

* Carlos Campos, PD/afternoon talent at Ameri-
com Hot AC KLCA/Reno, NV crosses the street
for the same gig at Citadel Hot AC KNEV. Ameri-
com/Reno Director/Programming Bill Shulz seeks
a replacement and says, “Qualified candidates
must know the music and love promotions ... and
legalized prostitution.”

* WKXJ/Chattanooga, TN PD Tommy Chuck
takes similar duties at Citadel's new CHR/Rhyth-
mic WYIL-FM/Knoxville.

* WKSS/Hartford Asst. PD/MD/afternoon talent
Mike McGowan exits after five years.

* WAAF/Boston afternoon co-host Matt Blake
exits and is “pursuing other career interests in tele-
vision and stand-up comedy,” PD Dave Douglas
says. Co-host Rockae is flylng solo for now.

* Ken West is named Asst. PD/MD of Greater
Media's Classic Hits WROR/Boston.

« It's stripes all around at Clear Channel CHR/
Rhythmic KKXX/Bakersfield: night jock Mingo
adds Asst. PD stripes, and midday personality
Lauren Michaels becomes MD.

* Radio One Satellite Programming, a division of
Radio One that provides five channels of program-
ming content to XM Sateliite Radio, has shortened
its name to Satellite One. At the same time, Di-
rector/Programming Mike Abrams is upped to Di-
rector/Operations for Satellite One.

* Longtime Philly PD and air personality Glenn
Kalina, most recently the morning guy at Philly’s
WLCE, joins Sirius Satellite Radio as an air talent
on the company’s U.S. 1 CHR channel.
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“Heavy Metal
Drummer”

NEW AT:
WXRV KGSR
WKGC WRLT
WZEW WVOD
WMPS

R&R AAA:
NEW & ACTIVE #5

BDS AAA: 46-30*

NON-COM
TOTALLY ADULT: 2*

cMJ: 1*

1st Week Sales
55,576 Units

BILLBOARD TOP 200:

DEBUT#13

D#1 CHICAGO

D#3 MINNEAPOLIS
D#4 BALTIMORE
D#4 AUSTIN

D#5 BOSTON

D#6 DENVER

D#7 DC

D#8 SEATTLE

D#8 PHILADELPHIA
D#8 SAN DIEGO

“ v Y % % American Classic: The first
great album of the year.”
ROLLING STONE

“..daring, gorgeous, and the best album the
band has ever made.”
SPIN

“Wilco’s finest hour”
ChicagoTribune

N\ N Yankee Tl
| . 3 Jhotel
| N o foxtrot

Featuring the single “Heavy Metal Drum "
In stores now 3

www.wilcoworld.net
www.nonesuch.com

D#9 SAN FRANCISCO

Warner Music Group © 2002 Atlantic Recording' G
An AOL Time Warner Compav!‘:~ e
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May 13

Soundtrack in Stores May 21
Movie in Theatres May 31
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Continued from Page 24

cooperate, the action moved inside — and that’s
when things began to get weird. “Suddenly, a
scuffie broke out between Teapot Tim and
DC101 stunt idiot Flounder,” Kaye says. “In a fit
of rage, Flounder — armed with a paintball gun
— burst into the Hot 99.5 studio and fired two
rounds into the air. | rushed
him, disarmed him and tossed
the gun to my producer. In a

{ [y ]
last-ditch effort to redeem m
himself, Flounder sprayed Silly = s S
String all over the studio, Teapot Tim
threw a box of doughnuts on the floor and
returned to DC101, where he was ridiculed by
his co-workers and listeners.” By the way, the
entire incident occurred during the first two hours
of the show. Hot 99.5 PD Jeff Wyatt says, “|
called Mark after the incident, and, after estab-
lishing that they were OK, | said, ‘Sorry, | missed
it. I was busy listening to [AC sister] WASH.”
Epilogue: Wyatt and The Hot Morning Mess just
agreed to a new deal.

| | o

In the wake of the scandal currently rocking
the Catholic church, Clear Channel News/Talker
WLW/Cincinnati — known as “The Big One” (no
pun intended) — is sensitively getting involved
by offering to open the door of its “confessional
of the air” to any guilty priest who wishes to bare
his soul. "if a priest has something to tell us,
we're ready for him,” OM Darryl Parks tells ST.
“We have a way to confess all sins — and a
fabulous prize package too!” WLW is offering
any priest who may have broken his vow of
celibacy a chance to break his silence by giving
him an hour of commercial-free airtime to
confess his sins via WLW's 50,000 soul-cleans-
ing watts! While on the air, the tainted holy man
will be wearing a high-quality “| Confessed on
The Big One” T-shirt. “Plus, the padre gets a
$700 shopping spree at the local aduit ‘novelty’
store,” Parks adds.

Who says radio doesn't pay well? Just ask
Derrick Arthur, a former part-time Promotions
Asst. at Pamal Broadcasting, owner of WSPK
(K104)/Poughkeepsie, NY; WBNR/Newburgh,

. NY; and WLNA & WHUD/Westchester. He took

home an extra $14,000 this year ... and not from

" doing dances. The Poughkeepsie Journal

s

reports that Arthur, 31, pled guilty to felony
charges of grand larceny after admitting to
stealing four checks, sent to Pamal by clients,

1 between November 2001 and February 2002,

He then cashed the checks, pocketing
$14,190.75. In exchange for his guilty plea,

* Arthur will receive no more than six months in

jail and five years probation ... and somehow
has to pay back all the money. No word yet on
whether any other area radio stations are hiring.

A Chewable News Update: After a flurry of
late-inning activity that saw the dollar amount
virtually double overnight, the Bazooka Joe
comic starring KRQQ/Tucson morning maniacs
JohnJay & Rich and signed by Arizona D-Backs
slugger Luis Gonzales sold for $1,225 May 1 on
eBay.

} It Only Hurts 4
When He Laughs

WKTU/New York morning co-host Goumba
Johnny is back on the air but movin’ a little slow.
That’s 'cause he's still on the mend after
breaking four ribs in a mishap with a motor
scooter while in the Bahamas on a station
promotion.

It looks like Howard Stern has mended
fences with his alma mater, Boston University.
Either that, or he needs the write-off. According
to the always-reliable New York Post, Stern has
agreed to endow a scholarship fund for the next

« Citadel sets Thomas Garry as President/Mid-
west Region and Jerry McKenna as President/
Far West Region.

* Rick Weinkauf tapped as VP/GM of WLOQ/Or-
lando.

* Chuck DuCoty selected as GM of WKQX/Chi-
cago.

* Kerry Wolfe upped to Director/Programming for
Clear Channel/Milwaukee.

A

* Theresa Stone recruited as President of Jeffer-
son-Pilot Communications.

* Jacor appoints Jack Evans and Marc Chase
Regional VPs/Programming.

*Ron Geslin grabs Sr. VP/Promotion duties for
RCA Records.

«+ Bill Gamble gets the WKXK/Chicago PD chair.

* Duane Doherty debuts as WZTA/Miami's PD.

* Ron Geslin joins Chaos Record-
@)

ings as VP/Promotion.
*Jim Herron hired as PD of
WBOS/Boston.
* KQPW/Fresno MD Rene Rob-
erts gets Asst. PD stripes.

Ron Geslin

\ 4

* Nancy Widmann advances to VP/Owned Radio
Stations for CBS.

*Ben Hill climbs to GM of WPGC-
AM & WCLY-FM/Washington.

* Lee Michaels joins WBMX/Chi-
cago as OM/PD.

*Leap o' the week: KRMD/
Shreveport, LA PD Bob Moody o
takes similar duties at WPOC/
Baltimore.

* Russ Mottla named PD at
KTYD/Santa Barbara, CA.

Bob Moody

« E. Patrick McNally tapped as
GM of WAPP/New York.
« WBBM-FM/Chicago goes “Hot
Hits” as B96 with Buddy Scott as
PD.
4 *Bob Cole chosen as PD of

1 g WPKX-FM/Washington.
‘ | * Mike Schaefer set as MD of
Buddy Scott KlIS/Los Angeles.
*Ron Diaz becomes MD of

WYNF/Tampa.

* John Hayes appointed GM of KZOK/Seattle.
+ Ernie Singleton named Southern Regional Pro-

motion rep for Fantasy Records.

five years that will award two communications
students $10,000 apiece. Stern graduated from
BU in 1974 and, according to the article, “has
often blasted the college for failing to acknow!-
edge his genius.”

Infinity/Orlando Director/Operations John
Roberts has left the building, as his position is
eliminated. He had been overseeing CHR/
Rhythmic WJHM, Hot AC WOMX and Alternative
WOCL.

If you have Street Talk, call the R&R News Desk
at 310-788-1699 or e-mail streettalk @ rronline.com
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All In The 0zzy Family

Continued from Page 1

Epic Records, Ozzy’s longtime label,
is finding there’s a lot of interest in
Osboumne daughter Kelly’s raucous
punk-pop cover of Madonna’s “Papa
Don’t Preach,” which it’s servicing to
radio.

Then there’s Island Records’ An-
drew W.K. For a couple of episodes
MTYV used a clip of the artist’s single,
“Party Hard,” during The Osbournes
end credits. Weeks later sales of his
debut album, / Get Wet, jumped 20%,
to 12,000 copies, according to Island.
Also, several dates for Ozzfest have
already sold out, and tickets just went
on sale in April.

On the radio side, stations across the
country have boarded the Osbournes’
crazy train. CHR/Pop WHTZ (Z100y
New York, for instance, produced a
remix of “Dreamer” complete with
audio lifted from the TV show. The
track immediately took off at the sta-
tion and within the Clear Channel
chain.

Additionally, each episode of The
Osbournes has provided morning-
show fodder for radio across multiple
formats, and hundreds of Pop and
Rock stations have created games
centered on The Osbournes.

All Access

MTYV had no idea what it was
about to set in motion when the show
began. Although The Osbournes has
gone on to become the highest-rated
program in cable TV history, the Ex-
ecutive Producer for the show,
Greg Johnston, says, “We didn’t
have any lofty expectations. My pri-
mary goal was to create a show that
1 would watch and one that, hopeful-
ly, other people would want to watch.

“1 never really thought too much
about ratings. 1 try not to get caught
up in that because it only drives me
mad. 1’ve worked on great shows that
didn’t rate and ones 1 wasn’t that hap-
py with that rated very well. We
wanted to do something that would be
funny but true to the family, and it
looks like we succeeded.”

As with most new TV shows, film-
ing was completed well before the
program’s debut, but the Osbourne
family’s appearance on MTV’s Cribs
gave the network a glimpse of the
show’s potential.

“We got some great feedback on
that episode that helped us a lot,”
Johnston says. “But when it came to
the new series, we had to basically
start from scratch. And once we start-

ed, we didn’t change much, even after-

it became a hit, because we had fin-
ished shooting and were pretty far
into editing. We made only slight

STEVE WONSIEWICZ

changes, like at the opening of the
show. We basically tried to make sure
we had a story line each time.
“When we were reviewing the
footage, we saw a lot of stuff that, at
first glance, wasn’t that interesting.
But after awhile we started seeing lit-
tle things, like Ozzy trying to work
the vacuum cleaner. They were little
domestic bits that didn’t fall into any
traditional story line but were funny.

“If you brzak it down very simply,
people want a view from the inside.
They want to connect with celebrities.
They want things to be revealed to
them. Not necessarily the tabloid
stuff, but they want to feel they’re a
part of someone, especially if they’re
a fan. The Osbournes is great because
Ozzy is who he is, but | believe it can
work with many other celebrities if
they allow the access that the Os-

That’s when we realized that
was the show.”

Johnston gives the Os-
bourne family credit for their
willingness to open up to the
camera. “Sharon knew, and
we had discussed this many
times, that it had to be all or
nothing when it came to the |-
show,” he says. “They had to f'r
give us access and trust us. [

boume family did.”

As for the inevitable Os-
bournes emulators, Sonnen-
berg notes, “You’re going to
see a plethora of knockoffs.
It happens any time there’s a
breakout show. There isn’t a
studio in town that isn't try-
ing to figure out how to come
up with a new version of that
show.

That took awhile, but their
openness and their willing-
ness not to act up for the camera is
what has made the show a success.
They got it.”

Major-League Success

E! Exec. VP/Programming Mark
Sonnenberg, whose network knows
a thing or two about celebrity pro-
gramming, gives MTV high marks
for its efforts. “You have to give them
and the Osboumes credit,” he says.
“They took something and did a great
job with it.”

Sonnenberg contends that the ma-
Jjor-league success of The Osbournes
could benefit the radio and record in-
dustries — in addition to TV webs

—

“It's made radio
exciting again for the
listeners. People are
talking about radio.”

.r.]_oel Ktaiman

o o 5 ni D e

starved for new content — down the
road. He says other recording artists
might decide to open their doors to
cameras, which, in tum, would bene-
fit these acts and give radio even
more juicy programming ideas.

“People will be able to package this
every which way,” says Sonnenberg,
whose network has started airing re-
runs of Ozzy’s appearances on The
Howard Stern Show. “It goes to what
we strive to do here, which is to play
to people’s interest in celebrities.

Julie Greenwald

“Will the next two or
threz shows that come along
work? Some will, because of the ini-
tial curiosity factor, but it will still
come down to compelling personali-
ties, good storytelling and execution
on the network’s part.”

Record Rewards

As for the record industry, label
execs whose artists are connected to
the show have deftly capitalized on
the media attention. 1sland
Records, for instance, imme-
diately bought ad spots on §H
MTV when Andrew W.K.’s |
clip was shown during the
end credits of The Os-
bournes.

island President Julie
Greenwald says, “We
couldn’t have been happier
when we learned MTV
picked Andrew. It was per-
fect for his demographic.
Once they started running the clips, we
immediately bought spots all over
MTYV, and they literally ran the next
day. It was the perfect opportunity to
promote Andrew’s music and connect
the dots to Ozzy. You could definitely
see the potency of the show, because
it immediately translated into sales.”

Island and many other labels and
recording artists will also benefit from
heightened interest in Ozzfest, which
was the 15th best-selling tour of last
year, grossing $26.4 million in 31
shows, according to Pollstar. Andrew
W.K. is slated to participate in this
year’s tour.

“Qzzfest will be absolutely enor-
mous this year,” Greenwald says. “It
has always been a great tour, and
Sharon’s team has done a wonderful
job coming up with a great collection
of rock bands. But the success of The
Osbournes is going to broaden the

wwWwW americanradiohistorv com

Joel Klaiman

| ZIGGY MARLEY FLIES SOLO |

Award-winning artist Ziggy Marley has signed with the RCA Victor
| Group’s imprint and will release his first solo album in early fall. The
album was produced by Scott Litt (Incubus, R.E.M.) and includes per-
formances by Red Hot Chili Peppers bassist Flea and guitarist John
Frusciante and veteran session drummer Steve Jordan. Pictured here
‘ (l-r) are RCA Victor Group Sr. VP/Worldwide Marketing Jeb Hart and
VP/A&R Patrick Clifford, BMG North America President/CEQ Bob
Jamieson, Marley, RCA Victor Group Exec. VP/GM David Weyner and

Marley’s manager, Addis Gessesse.

concert’s appeal. Every band is going
to benefit from it.

“We’ll be taking every opportuni-
ty we can to promote Andrew all
summer long. We’ll try to make what-
ever connection we can in order to
keep it going and increase the aware-
ness for Andrew and his music.”

A Win-Win For Radio

Meanwhile, Epic Records has
skilifully maximized its connection to
Ozzy and the show. The label has
worked closely with radio to service
mixes of “Dreamer” to various for-
mats. It’s also working overtime to
send out Kelly Osbourne’s debut
song, “Papa Don’t Preach.”

What has made The Osbournes
such a great marketing and promotion
opportunity is the simple fact that the
show’s popularity came about grad-
ually and naturally. Epic Records
Group Sr. VP/Promotion Joel Klai-
man says, ““Dreamer’ is getting kicked
off at Pop radio, thanks to Z100 tak-
ing the ball and running with
8| it. That led to the genuine in-

terest that radio has in Kelly,
who’s a bona fide artist, and
her new single. It has all
happened very organically
because the fans have de-
manded it.”

Klaiman also brings up an-
other key point: Radio’s
willingness to wrap its collec-
tive arms around The Os-
bournes has people talking
about the medium again. “It's made
radio exciting again for the listeners,”
he says. “People are talking about ra-
dio. People want to tune into their
favorite moming or aftemoon show
and hear what their favorite jocks have
to say about last night’s show.”

WXRK/New York PD Steve King-
ston couldn’t agree more. His sta-
tion’s longstanding relationship
with the Osboumes has paid off big
time. “We’ve nurtured that relation-
ship on a professional and personal
level, and it has allowed us access
that few stations have,” he says.
“We even covered the show by hav-
ing Ozzy or Sharon call the station
the moming after the Tuesday-night
telecast.”

Kingston sees it as a win-win in
just about every sense. “We benefit
because we’re able to give our listen-
ers some great entertainment,” he

says. “The artists and labels benefit
because the acts that have been im-
portant receive more media attention
when they perform during Ozzfest
and at our developing artists’ shows.
And Ozzy gets propelled into the
mainstream. | never would have
thought CHR would be playing Ozzy,
but now they are.”

Tough Decisions

Going forward, MTV and the Os-
bournes have some tough decisions to
make. The main issue, naturally, is
money. Neither side has publicly dis-
closed figures, but Daily Variety
reported in mid-April that the Os-
boume family is
seeking substan-
tially more than
the low-seven
figure check they
pocketed for the
first season.

One entertain-
ment veteran pre-
| dicts that MTV
and the Osbournes
will agree to terms.
“l hope they
would appreciate what MTV did and
what they can accomplish in the fu-
ture,” the vet said. “The show is doing
spectacular numbers for cable, but it
fits that medium. It might not trans-
late that well on another network. 1f
f was MTV, 1’d sign them up, accept
the hefty increase and go do the next
season.”

On the creative side, that’s easier
said than done. Laura Caraccioli,
VP/Director of the largest cable ad-
buying agency, Starcom Entertain-
ment, says MTV has to tread careful-
ly with The Osbournes franchise.
“They’re great about staying hip,
cool and one step ahead of the
trends,” she says. “A hit like The Os-
bournes presents them with an
enviable problem: Do they continue
to renew it and, assuming they can,
risk becoming seen as too main-
stream? Or do they kill it, like they
did with Beavis & Butthead, because
the hipness factor wore off?

“The success of The Osbournes
took everyone by surprise. As a re-
sult, MTV has pulled in an even
broader, older audience. And, as ev-
erybody knows, kids really don’t
want to be associated with things their
parents like.”

Steve Kingston
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‘Feeling Fine" About Riddlin' Kids

First it was Train, then Five For Fighting. Most recently,
it’s John Mayer. Will the aiternative rock band Riddlin®
Kids be the next act the red-hot tandem of Aware and
Columbia breaks?

Many radio and record execs are betting that’s exactly
what will happen, based on the before-the-box airplay for
Austin-based Riddlin’ Kids’ new song “I Feel Fine.” Co-
tumbia goes for adds May 7, but already several influen-
tial Alternative stations have jumped the gun, including
hometown outlet KROX. KEDJ/Phoenix, WOCL/Or-
lando, KTCL/Denver and KWOD/Sacramento.

Riddlin’ Kids

Comprising vocalist-guitarist Clint Baker, guitarist-vo-
calist Dustin Stroud, bassist Mark Johnson and drummer
Dave Keel, Riddlin’ Kids began to take form several years
ago, when founding members Baker and Stroud first
teamed in a band called Igmo.

Soon after, the group changed their name to The Ritalin
Kids and self-released an EP, What Does It Matter. (The
band later opted to alter the spelling of their name to avoid
any legal wrangling with phannaceutical giant CIBA-
Geigy, which manufactures the drug Ritalin.)

The EP contained the song “Blind,” which then-KROX
PD Alan Smith — (he’s now at WOCL) — began spin-
ning to impressive results in late May 2000. That, in tum,
caught the attention of Aware Records President Gregg
Latterman. “ called Alan, and he helped me get some
music, which | really loved,” Latterman says. “A few days
later I flew to Austin and met the band. They played me
a couple of songs in their garage, which I really loved, and
[ pretty much signed them on the spot.

“They didn’t have a lawyer or a manager at the time. |
remember they kept asking me, ‘Is it really this easy?’
Well, for me it was, because these guys know how to write
catchy, hooky, melodic rock songs.”

By August 2000 Riddlin’ Kids were officially on the
Aware/Columbia roster. “Columbia’s Lee Dannay A&R’d
the record with me, and she started getting really in-
volved,” Latteriman says. “It was her idea to get Paul
Ebersold [3 Doors Down] to produce it, which was bril-
liant. She had wanted to work with Paul, so she sent him
the band’s EP. He loved it and came aboard.”

The group began recording at the famed Ardent Studios
(Big Star, The Replacements) in Memphis. Things pro-
gressed smoothly, and the album was near completion
when the band came to Dannay, Latterman and Ebersold
with a couple of new songs.

“They didn’t even have lyrics yet, but we all loved the
melodies and hooks,” Latterman says. “We decided to
give them some more time to work the songs up, and they
eventually came up with the first single, ‘I Feel Fine,” and
*Here We Go Again,” which will probably be the second.
They really stepped up and delivered.”

By early 2001 Columbia and Aware faced a key decision:
to finish the album quickly or wait. “Around this time last
year there were a lot of bands with music out that we knew
radio would start comparing t2 Riddlin’ Kids,” Latterman
says. “We didn’t want to rush the album out and compete
against anyone, so we decided to take a break and come
back to the album later. The band just hit the road and
toured all summer.”

Aware released a five-song EP, which sold about 7,000-
8,000 copies, mostly due to the band’s constant touring
schedule. “The guys were playing with bands like Gold-
finger and Reel Big Fish — acts that have a lot of street cred
with their fans,” says Lattennan. “The tine off allowed us
to take a long-term approach to building the group’s fan
base, which we knew would help us in the long run at ra-
dio, even though we knew we weren’t going to go to com-
mercial radio until the first quarter of 2002.”

When it was tine to set up the band and “I Feel Fine,”
Columbia initially targeted college, and then Alternative
specialty shows. Columbia VP/Alternative & Rock Promo-
tion Jeff SodikofT says, “In late January we sent the album
to college and let them live with it for a while. Then in
March we took it to Alternative specialty shows, which was
a key part of our plan. We warted the jocks and MDs who
host and program the shows to feel the buzz firsthand. It
was important that they hear about the record first from their
lisieners, rather than a record company calling them on the
phone to pitch it.

“We also wanted to let specialty radio have it for a while.
We felt it was important to let those guys own it for at least
a month before we went for adds at Alternative. And now
we're gearing up for add week, and we have several sta-
tions already stepping out. It’s a great sign.”

Looking forward, Columbia plans to focus mostly on Al-
ternative. “We’ll be aggressive at Alternative, but we also
know we’ll have to take our time, because there’s a lot of
traffic out there,” SodikofT says. “This is an Alternative rock
band, and we want to spend the right amount of time work-
ing with the format to develop the band and not just the
song, because we all believe these guys will have a long
career. If it hits big at the format, then we’1l consider cross-
ing it over.”

Riddlin’ Kids’ major-label debut album, Hurry Up and
Wait, hits retail July 16. The band begins an East Coast tour
May 24 in Old Bridge, NJ.

— Steve Wonsiewicz

- )

“{ THIRD EYE BLIND MEET LUCAS
While completing work on their forthcoming al-
bum, Crystal Baller, at G2orge Lucas’ Skywalker
Sound studio, the members of multi-Platinum rock
band Third Eye Blind were visited by the legend-
ary director. The San Francisco-based band pre-
sented Lucas with a plaque commemorating 6 mil-
lion units sold for their self-titled debut album,
which was also recorded at Skywalker Sound. Seen
here {l-r) are 3EB’s Arion Salazar and Brad Har-
greaves, Lucas, 3EB's Stephan Jenkins, manager
Eric Godtland and 3EB’s Tony Fredianelli.
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Crow, Train Drive Jeep Fest

Sheryl Crow, Train and Ziggy Marley are among the art-
ists scheduled to participate in the inaugural Jeep World Out-
side Festival, which kicks off July 10 in Charlotte. The tour,

which is being billed as

the first combination of
adventure sports and mu-
sic, is being organized by
Clear Channel Entertain-
ment, Outside magazine
and Daimler-Chrysler’s
Jeep division. The five-
week tour will visit 23 cities
and feature two stages.
More acts are expected to

Train

be announced soon. In addition to music, the tour will feature
a 30-foot-high ski jump, ice- and rock-climbing walls, a tank
with state-of-the-art wave-making equipment and a mountain-
biking course. Outside Director/Marketing Matt McKee says
the tour is anything but typical concerts. “Come prepared to
bike, swim, climb, ski, snowboard and listen to some fantas-

tic music,” he advises.

AOL, Tonos Partner

Tonos Entertainment, the online music site founded by
Grammy-winning writer-producers Carole Bayer Sager, David
Foster and Kenneth “Babyface™” Edmonds, has partnered with
AOL to give subscribers even greater access to music-indus-

try contacts.

The two kicked off an initiative on April 29 that allows AOL
members to enter a Michael Jackson Songwriting Contest. The
winner will get to co-write a song with Jackson, 14-time
Grammy winner Foster and Oscar winner and Songwriting Hall

of Fame inductee Bayer Sager.

The winning submission will be recorded by Jackson and
may be released as part of an upcoming album. Luminaries
from around the world will also participate in the recording of
the winning song. All proceeds from sales of the song will be
donated to children’s charities around the world. In addition,
runners-up will receive a membership to tonosPRO, the sub-
scription service from Tonos that helps musicians interact with
music-industry executives and network with other musicians,

songwriters and producers.

The Warner Music Group/BMG compilation Totally Hits 2002
will be released this spring. The collection will feature Fat Joe’s
“What's Luv?” Pink's “Get the Party Started,” Default’s “Wast-
ing My Time,” P.O.D.’s “Youth of the Nation,” Jewel's “Standing
Still” and Alanis Morissette’s “Hands Clean,” among others.

This 'n’ that: Cher begins her farewell tour June 14 in
Toronto ... Platinum-plus artist-producer Wyclef Jean will help
produce legendary singer Tom Jones' forthcoming album ...
Aerosmith will include two new songs, “Girls of Summer” and
“Bad Enough,” on their forthcoming greatest-hits package, set
for release June 25 ... Multi-Platinum Latin pop star Marc An-
thony embarks on a national tour July 6 in Mansfield, MA ...
Five For Fighting have been tapped as an opening act on The
Goo Goo Dolls tour, which kicks off June 7 in Atlantic City, NJ
... Katie Cassidy, the daughter of David Cassidy (of Partridge
Family fame), will release a cover of the song “I Think | Love
You,” which was made famous by her father and hit No. 1 in

the fall of 1970.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 PAUL MCCARTNEY $2,570.9
2 CROSBY, STILLS, NASH & YOUNG §1,126.2
3 'NSYNC $1.054.9
4 LUIS MIGUEL $736.0
5 NEIL DIAMOND $7185
6 CREED $590.0
7 BARRY MANILOW $4722
8 ROBIN WILLIAMS $3737
9 LINKIN PARK $295.7
10 ALAN JACKSON $282.2
11 MARY J. BLIGE $277.3
12 KIDROCK $261.8

13 DOWN FROM THE MOUNTAIN $2253
14 LORD OF THE DANCE $222.2
15 ENRIQUE IGLESIAS $220.0

Among this week's new tours:

CHER

KENNY LOGGINS

MARC ANTHONY
RACHELLE FERRELL

STATIC-X
SOCIAL DISTORTION
The CONCERT PULSE is courtesy of
Poiistar, a publication ol Promoters’

On-Line Listings, 800-344-7383;
Caiiforia 209-271-7900.
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w W ARTIST ALBUM LABEL POWERINDEX CHANGE
— 1 BIG TYMERS Hood Rich Cash Money/Universal 161,721 —
1 2 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA 126,083 -48%
2 3 ASHANTI Ashanti Murder Inc./Def Jam./IDJMG 124,568 -6%
== 4 SOUNDTRACK Spiderman Roadrunner/Columbia/IDIMG 116,741 —
— 5 VANESSA CARLTON Be Not Nobody A&Minterscop. 106,726 —
5 6 NOW VOL.9 Various urv 98,155 9%
3 7 SHERYL CROW C'mon, C’'mon A&M/interscope 97,455 11%
4 8 CELINE DION A New Day Has Come Epic 96,833 1%
7 9 JOSH GROBAN Josh Groban 143/Reprise 75,213 +13%
10 10 PINK M!Ssundaztood Arista 58,425 0%
9 N SOUNDTRACK 0 Brother, Where Art Thou? Lost Highwaw/IDJMG 57,157 2%
12 12 SHAKIRA Laundry Service Epic 55,163 1%
8 13 SOUNDTRACK Scorpion King Universal 48,126 -24%
6 14 SOUNDTRACK Star Wars Episode [I:Attack... Sony Classical/Columbia 46,225 “N%
27 15 BONNIE RAITT Silver Lining Capitol 43,00 +13%
14 16 LUDACRIS Word Of Mouf Def Jam South/IDJMG 42,841 -6%
17 17 TWEET Southern Hummingblrd Gold Mind/Elektra/EEG 42,568 0%
16 18 PUDDLE OF MUDD Come Clean Flawless/Geffen/Interscope 41,809 -4%
15 19 LINKIN PARK Hybrid Theory Warner Bros. 40,861 6%
— 20 ALl Heavy Starch Universal 40,641 —
20 2 NICKELBACK Sitver Side Uip Roadrunner, 'DJVG 39,606 -5%
3B 22 NORAH JONES Come Away With Me Blue Note 38,622 +14%
13 23 WILCO Yankee Hotel Foxtrot Nonesuch/Atlantic 38,558 -27%
25 24 NO DOUBT Rock Steady Interscope 37,939 1%
21 25 JOHN MAYER Room For Squares Aware/Columbia 36,882 -T%
26 26 NAPPY ROOTS Watermelon, Chicken & Gritz Atlantic 35,818 -6%
28 27 ALAN JACKSON Drive Arista 35,730 %
18 28 SYSTEM OF A DOWN Toxicity American/Coiumbia 34,798 -18%
32 29 USHER 8701 Arista 33,584 -3%
23 30 ENRIQUE IGLESIAS Escape Interscope 33,558 -14%
24 3 GOO GOO DOLLS Gutterflower Wamer Bros. 33,133 -14%
37 32 MICHELLE BRANCH Spirit Room Maverick/WB 33127 +1%
22 33 BRANDY Full Moon Atlantic 32,81 -16%
3 M FAT JOE Jealous Dnes Still Envy Terror Squad/Atlantic 32,716 -8%
11 35 CEE-LO Cee-Lo Green & His Perfect... Arista 32,649 -42%
— 36 TREY ANASTASIO Trey Anastasio Elektra/EEG 31,902 —
4 37 ALANIS MORISSETTE Under Rug Swept Maverick/Reprise 777 -8%
31 38 JA RULE Pain Is Love Murder Inc./Def Jam/IDJMG 31,135 -12%
33 39 AVANT Ecstasy Magic Johnson/MCA 30,537 -12%
29 40 MARY J. BLIGE No More Drama MCA 30,467 -15%
K ALICIA KEYS Songs In A Minor J 30,374 -8%
38 42 P.0.D. Satellite Atlantic 29,478 -9%
43 43 B2K B2K Epic: 28,808 5%
48 44 JIMMY EAT WORLD Jimmy Eat World DreamWorks 28,481 +5%
41 45 JENNIFER LOPEZ J To Tha L-0!:The Remixes Epic 28,135 -10%
45 46 CREED Weathered Wind-up 27,982 5%
19 47 ELVIS COSTELLO When | Was Cruel Island/IDJMG 27,812 -33%
42 48 ENYA Day Without Rain Reprise 27,051 -13%
39 49 R. KELLY & JAY-Z Best Of Both Worlds Roc-A-Fella/Jive/IDIMG 26,713 -16%
— 50 DEFAULT Fallout T 25,532 —

© HITS Magazine Inc.

U] ALBUMS
Big Tyme Is Money

OThey're like Cash Money in
the bank

No doubt about
the commercial
ctout of Cash Mon-
ey’s Big Tymers
this week: The
Universal-dis-
tribbed rappers
blow away the
field with a solid

Big Tymers

No. 1 debut for Hood Rich.

Also making impressive top five bows
are Roadrunner/Columbia/IDIJMG’s
Spider-Man soundtrack at No. 4 and
A&M/Interscope newcomer Vanessa
Carlton at No. 5. Spider-Man is fueled not
only by the record-setting box office of the
flick, but by the gargantuan “Hero” by
Nickelback’s Chad Kroeger and Saliva’s
Josey Scott. Hmmm, hit movie and hit
song = smash soundtrack atbum.

Miss Vanessa shows staying power,
maintaining the public’s interest after her
hugely requested “A Thousand Miles” ran
for weeks on MTV; it’s stift climbing the
CHR/Pop and Hot AC charts. Hot damn.

A retail star is
born.

Rounding out
the top five this
week are former |
chart  champs
BNA’s Kenny
Chesney at No. 2
and Murder Inc./
IDIMG’s Ashanti
at No. 3.

Meanwhile, strong sales jumps are
posted by No. 9 Reprise’s Josh Groban
(+13% over last week), No. 15 Capitol’s
Bonnie Raitt (+13%) and No. 22 Blue
Note’s Norah Jones (+14%). Jones climbs

Vanessa Cariton

35-22 as her just-
hit-Gold debut al-
bum continues to
build on Triple A,
Jazz and video g °
play for “Don’t
Know Why.”

Further down,
Maverick/Warn-
er Bros.” Michelle
Branch goes 37-32 as “All You Wanted”
hovers at No. 2 at CHR/Pop and is top five
at Hot AC. DreamWaorks’ Jimmy Eat
World go 48-44 as “The Middle” heads
towards the top at Hot AC.

Yeeeeehaaaaa! Let’s party.

Norah Jones

www americanradiohietorv com
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Roach-lnfested Radio

What a year it’s been for insects! First, we had Alien Ant Farm
crawling all over the airwaves, and now Spider-Man is swinging
its way to box-office records. Back at radio. however, we’re ex-
periencing another infestation, thanks (o DreamWorks’ Papa
Roach. “She Loves Me Not™ is
the first single from the group’s
upcoming album, lovehatetrag-
edy. and it's getting major love
from Active Rock, Rock and
Altemmative. Head on over to
those formats and give a listen
to the latest from P-Roach (as
the baggy-panted masses like to
call "em).

After making nice headway
with “Hey Mister,” the one-
man jam known as Custom
comes with an even better track in “Beat Me.” Featuring cool
beats and a Beck-ish vibe. this track is custom-made for airplay.

Interscope has invested in some great nu-metal hooks by sign-
ing Trust Company. The group’s lead single, “Downfall.” is cre-
ating a big buzz, and major-market players in both Altemative and
Active Rock are taking notice. This track is sure to pay dividends
with programmers and listeners alike. Get on it today'

If you're looking for the “purrfect” track to play for the goth
metallers hanging out ai the local Hot Topic. check out Kittie’s
“In Winter.” These feline rockers have been a favorite in the rock
underground. Another act that’s creating a big underground buzz
| are hardcore heroes Hatebreed.
| Now signed with Universal,
these boys are ready to build
their fan base with the power-
tully aggressive “I Will Be
Heard.” The title speaks for it-
self.

Over on the Urban and
Rhythmic side of things, we’ve
got “Song Cry” by the inimita-
ble Jay-Z. This is the third sin-
gle from his lauded album. The
Blueprint. Get your hands on
his latest. And if you’re looking for future superstars, look no fur-
ther than the countrified rhymes of Atlantic’'s Nappy Roots.
“Awnaw " is the first single from their album Watermelon, Chicken
& Grirz— talk about a tasty number.

And is there anything tastier than a Scooby Snack? Not if you’re
a stoned teenager who likes to ride around in a van with a talk-
ing dog. With Scooby Doo hitting theaters, QutKast provide some
quirky rhymes on the soundtrack with “Land of a Million Drums.”
Rapid raps and big beats are the name of the game with this fun
track. Speaking of dogs. Snoop Dogg also gets in on the
soundirack action by providing the retro-funktastic “Undercova
Funk....” for the upcoming flick Undercover Brother. The Bootsy
Collins groove of this one will definitely put some funk in yo
wrunk. Shake on over to Urban
and Rhythmic to hear it.

Also at Urban. check out the
coo! groove of Cee-Lo’s “Get-
tin® Grown.” his followup to
“Closet Freak.” This is one cat
who puts a coniemporary twist
on old-school funk. If you're
looking for something with a
rougher edge. give a listen to
Clipse’s “Grindin".”

Finally. kudos to the staff of
RCA for recognizing the pow-
er of digital delivery. On Wednesday, May 15, Music Meeting will
offer an exclusive download of the new Dave Matthews Band
track. “Where Are You Going.” The track will be available be-
ginning at 5am ET. so set your alarm clocks and log onto
wwiw rrmusicmeeting.com. Where are you going on the 15th? Mu-
sic Meeting. of course. to download some Dave!

Papa Roach

I

Jay-Z

Dave Matthews Band

— Frank Correia
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Week 0f 5-13-02

CHR/POP

CREED One Last Breath (Wind-up)

LUDACRIS Saturday (Oooh! Oooh!) (Island/IDJMG)
MOBY We Are All Made Of Stars (V2)

SEVEN AND THE SUN Walk With Me (Atlantic)
UNWRITTEN LAW Seein’ Red (Inferscope)

WILL SMITH Elack Suits Comin' (Nod YaHead) (Columoia)

CHR/RHYTHMIC

OUTKAST Land Ot A Million Drums (Lava/Atlantic)
SMILEZ & SOUTHSTAR WhoWants This (ARTISTdirect)
SNOOP DOG? Undercova Funk (Hollywood)
VWALA Say So (Universal)

WILL SMITH Black Suits Comin’ (Nod Ya Head) (Columbia)
WYCLEF JEAN f/CLAUDETTE Two Wrongs (Columbia)

URBAN

AZ Take It Off (Motown)

CEE-L0 Gettin' Grown (LaFace/Arista)

CLIPSE Gringin’ (Star Trak/Arista)

OUTKAST Land Of A Million Drums (Lava/Atiantic)
SNOOP DOGG Undercova Funk (Hollywood)
STYLES f/PHARAOHE MONCH The Life (Rawkus/MCA)
SWIZZ BEATZ Guilty (DreamWorks)

VWALA Say So (Universal)

WYCLEF JEAN f/CLAUDETTE Two Wrongs (Columbia)

URBAN AC

ABENAA Rair: (Nkunim)
COOLY'SHOTBOX It'sAlright (Omtown/Higher Octa /g)
VICTOR FIELDS Walk On By (Regina)

COUNTRY

ASHLEY WILSON Good Girl (ARL)
RODNEY ATEINS Sing Along (Curb)
SHEDAISY Mine All Mine (Lyric Street)

AC

AMANDA MARSHALL Everybody's Got A Story
{Columbia)

FIVE FOR FIGHTING Ezsy Tonight (Aware/Columbia)
KASEY CHAMBERS Not Pretty Enough (Warner Brcs.)

HOT AC

ALANA DAVIS | Am Free (Elektra/EEG)

CREED One Last Breath (Wind-up)

KASEY CHAMBERS Not Pretty Enough (Warner Bros.)
MDBY We Are All Made Of Stars (V2)

SEVEN AND THE SUN Walk With Me (Atlantic)

SMOOTH JAZZ

JIM ADKINS Straight Ahead (Positive Music)
MARK DOUTHIT What A Shame About Me
(Hillsboro)

SPECIAL EFX Cruise Control (Shanachie)
TONY GUERRERO If | Could Have It All
(Native Language Music)

ROCK

ALIEN CRIME SYNDICATE Ozzy (V2)

CRACKER Don't Bring Us Down (Back Porch/Virgin)
CUSTOM Beat Me (ARTISTdirect)

GROOVE HOGS Blues Is My Business (Trawf)
HATEBREED | Will Be Heard (Universal)

KITTIE In Winter (Artemis)

ACTIVE ROCK

ALIEN CRIME SYNDICATE Ozzy (V2)
CUSTOM Beat Me (ARTISTdirect)
HATEBREED | Will Be Heard (Universal)
KITTIE In Winter (Artemis)

ALTERNATIVE

ALIEN CRIME SYNDICATE Ozzy (V2)
ASH Burn Baby Burn (Kinetic/Arista)
CUSTOM Beat Me (ARTISTdirect)
FACE TO FACE The New Way (Vagrant)
HATEBREED | Will Be Heard (Universal)

TRIPLE A

BILLY BRAGG St. Monday (Elektra/EEG)
COUNTING CROWS American Girls (/nterscope)
CRACKER Don't Bring Us Down (Back Porch/Virgin)
DAVE ALVIN Blue Bivd. (Hightone)

GROOVE HOGS Blues Is My Business (Trawf)
HIGHWAY 9 Sadly (Epic)

MARAH Float Away (Artemis)

MIDNIGHT OiL Luritja Way (Liquid 8)

SEVEN AND THE SUN Walk With Me (Atlantic)

Going For Adds™ is based on information provided by record labels, which is subject to H
change without riotice. R&R's Music Meeting is a secure and password-protected Inter- I“““d mmlu
net service auditioning and/or downloading current music. Each week songs are posted

online for particioating radio programmers and record label executives. Not every title 6
appearing in Going For Adds is available on Music Meeting.

wuww rrmusicmeeting.com

www americanradiohistorv com
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Where Is Pop Music Headed?

1 PDs and MDs look to their crystal balls for answers

he winter Arbitrons have not been very kind to Pop stations, especially in the major mar-

kets. Simultaneously, music sales are down, and many Pop programmers are trying to look
—— around the corner to see where the music is moving. Staying ahead of the curve or attempt-
ing to predict the next big thing is almost impossible, but it’s sure fun to try.

Even in this age of technological
wonders, the tools to help find the
next big thing remain the same: gut,
callout, requests, sales and keeping
track of any hot local or national
trends that may be developing or
crossing over from another format or
anyplace else in the world.

Perhaps the most accurate state-
ment regarding the direction of pop
music comes from WBMX/Boston
PD Jeff Scott, who told us, *Anyone
who can forecast that accurately
should not be in the radio business
because they could be making mil-
lions elsewhere!” So, what do other
format experts predict?

John Ivey

PD, KIIS & KYSR/Los
Angeles

CHR will always look for hit
songs, regardless of genre.

Jeff Kapugi

OM/PD, WFLZ/Tampa

We will always play the best mu-
sic out there, regardless of its genre.
That's what the format is, and some-
how we always find a way to make it
work. On the mainstream level, my
concern is with the Rhythmic and hip-
hop stations attacking the low end.
Also, some of the harder rock and al-
ternative product might not mesh as
well as we'd like with the 25-34
crowd, and we could erode there. it's
a scary time for mainstream CHR.

Stan ‘The Man’ Priest

MD, WFLZ/Tampa

There is further divergence in
sound, and look for some CHRs opt-
ing for more of a Hot AC approach.
Ballads are the center now, sad to say
for CHR.

John Reynolds

OM, WNKS/Charlotte

1t appears to be moving in a direc-
tion of more pop rock. However, with
big hits from Ja Rule and Ashanti,
there is still a balance of sounds that
Pop has to choose from.

Jay Shannon
PD, KHFI/Austin

To be honest, six months ago [
would have never dreamed that Linkin
Park would be a power on CHR. How-
ever, callout scores are running high
among women for some of the extreme

rock titles. The key will be to play only
the best of the best and watch the rock
balance while holding true to the sound
CHR is notorious for.

The labels and audience will decide
the direction of the music for us. If
true CHR/Pop product continues to be
as scarce as it is, other formats will
continue to dictate what Pop stations
are forced to put on their playlists. |
believe artists like Pink and Shakira
have somewhat redefined what “pop”
will be over the next year.

Dylan Sprague

OM, WWWQ/Atlanta

It appears as if rock is here for a
while. Dance music seems to be re-
placing pure pop music in some in-
stances, but 1 think those are isolated
cases. Passion for rhythm product is
fading with the upper end.

PD, KRQQ & KOHT/Tucson

The edges are going to continue to
be successful, and. as a format, we
need to find a way to keep growing
and nurturing the middle of the format

- the pure down-the-middle pop and
the pop R&B product.

Ken Carr

Asst. PD/MD, KRQQ/Tucson

We are in a hit music drought at the
moment. Hopefully, more moderate
pop records are coming to CHR radio
as we get into spring and summer, but
1 am thinking that the extreme music
cycle we are in will continue as the la-
bels react to the huge success at Pop
of Ja Rule, Nickelback and Linkin
Park.

Jay Hasting

OM, WABB/Mobile

Just like the format has done in the
past, some stations will splinter to be-
come more dance, and some stations
will take the aiternative route. The
mainstream stations may have to go
outside of the traditional realm and
find songs that fit the format but are
not being worked by the record com-
panies.

PD, WVKS/Toledo

The current pop music trend is def-
initely going in a pop rock direction.
Will this hurt the format? No. Re-
search is showing that females 18-34

are accepting the current pop rock
trend.

Bill West
PD, WZYP/Huntsville, AL

1t’s kind of floundering around,
looking for a place to land. We're al-
ready seeing that heavy hip-hop is not
performing like it has over the past
year. Rock and alternative acts are al-
ways going to do well in the South.
Sooner or later some record exec will
have a revelation and decide to send
his A&R guys to find a pure pop act
— not a boy band or track act, but a
real act. We’ll see more experimenta-
tion toward story songs and nonmain-
stream artists like Kasey Chambers
and Jewel and acts like Jimmy Eat
World, Default, etc.

Keith Scott
Asst. PD, WDCG/Raleigh

It’s all a big circle. We have moved
away from the oversaturation of teen
pop acts like Backstreet, Britney and
Christina, and people are looking for
something different. That is why
Linkin Park is the No. | record in the
country for the second week in a row.
1t’s not manufactured pop. However,
that manufactured pop provides bal-
ance. So, just look back to the early
*90s, and that is where pop music will
go, with a few spikes of power pop
like Real McCoy and La Bouche.
Hell, look at Kylie Minogue!

Pete De Graaff
Asst. PD/MD, WXXL Orlando

We are holding on to some of the
rock-leaning acts as long as the songs
are hits. | hear some middle-ground
pop music getting on right now: Van-
essa Carlton, Michelle Branch, Sha-
kira. Pink and Enrique are flying up
in spin count, though there will still be
room for artists like Fat Joe and
Linkin Park.

Al Levine

Asst. PD/MD, WBLL/Long
Island, NY

The trend seems to be moving back
into a polarized land, but 1'd like to be-
lieve that we know more about how to
deal with this than the last time it hap-
pened. Balancing power recurrents and
gold without getting too stale (more
than two ofthose songs in a row) should
be enough to at least get through the
work hours, 9am-5pm. At night things

e ———

Teens Wield More Revenue Power

With every Arbitron ratings period, radio continues to lose
teen listening. By the looks of this research, radio’s loss
will be other media’s financial gain. Here'’s a look at the
growing revenue power among teens and the potential rev-
enue upside if we superserve them.

A Snapshot

Teens wield enormous financial clout in America. Harris Interactive
calculates that one in three consumer dollars spent in the U.S. is either
spent by or influenced by someone under 18. Teenage Research Un-
limited estimates that U.S. teens spent $172 billion in 2001, up 11% from
the 2000 figure of $155 billion.

And there are plenty of teens out there to target. U.S. Census 2000
data shows that there were 20 million 10-to-14-year-olds and 20 million
15-to-19-year-olds in the U.S., collectively representing 14.5% of the over-
all U.S. population.

Approximately 14% of Americans age 13 to 17 have credit cards of
their own. Based on U.S. Census data, here’s a breakdown of the U.S.
12-t0-19-year-old population by race and ethnicity: Non-Hispanic white,
85 5% Alrican Amaerican, 14.8%; Hispanic, 14.5%; Asian, 4%, other,

| &% Approximataly 28% of LI 5. teenagers say they eam money from
a part-tme ob.

A report from KidEyes.com jound that whan young people ages 6 to
14 decide they want io buy sormathing with 1heir own money, 53.9% rush
out and get it, whils 46,1% wait untd thay find the item on sale. A 2002
sludy by Opinion Research Corp. showed that teens (age 12-17) watch
an averans of only 11 hours of TV par week, compared to an average
of 17 hours lor adults aged 18 and oker,

Acearding b a P01 survey By Triple Dol Communications, 47% of
younyg people had made cne fo three music purchases in the three
morihs prior bo the survay, while 27% had made four to six purchases
and anather quartar had made savan or mora music purchases.

Why They Buy

A sludy by Bests Per Minute found that parents have a significant
impast on leens” purchasing decisions, particulary those involving wire-
less products (405 or lood and bevesages (30%). However, 44% of
teens fum fo a friend for advice on clothing purchases. Moreover, 30%
ask frignids’ opmions regarding haalth and beauty aids.

According o Edison Madia Research, when asked which was the
bast medium to find oul about new music, 43% of 12-to-17-year-olds iden-
tified radio {tha Intamel was next al 28%). Primary reasons why young
paople gel a summer job: To eam monay for things they want to buy,
58%; 1o sava for the future, 1895 o avold boredom, 7%; to get into a
pood college or mprove a resume. B3,

Teanage Fesearch Uniimied seye 1hat teen consumers age 12-19
spent &n awerage of 5104 per week in 2001, up from $84 per week in
2000, {This tolal combines leens’ own discretionary spending and any
spesnding they da on heir parents' beball,) Major sources of income for
teens age 12-19 (more than one answer possibie): From parents as need-
ed, 47%; odd jobs, 41%; gifts, 41%,; part-time jobs, 28%; regular allow-
ance, 25%; full-time jobs, 11%.

A study by Element Holdings, a youth-otiented market-research firm,
found that 13-to-17-year-old Intemet shoppers spent $55 on their last on-
line purchase.

Percentages of 13-to-18-year-olds owning the following electronic de-
vices: Mobile phone, 29%; handheld device, 15%; pager, 12%,; pocket
PC, 5%. A mid-2001 survey of online teens found that clothing (71%)
and music (61%) were the top two items they were considering purchas-
ing via the Internet in the coming months. Books, sports equipment and
electronics each were listed by approximately 33% of the respondents.

Source: Radio Advertising Bureau

can open up a little with dayparted
records. But, again, balancing with ma-
jor hits for the younger demo is key —
not just a lot of “’rim shots.”

In the last few years it seems we
have been more of a song-for-song
format without nearly as much artist
loyalty. This could be an advantage in
these polarizing times: Listeners are
not used to hearing familiar artists but
look forward to the next new artist
with a familiar favorite song.

Joe Keily

Asst. PD/MD, WNCI/
Columbus, OH

What’s nice is that times have
changed and people’s tastes have
changed. The mainstream person is
open to all kinds of music. If you
would have told me five years ago
that a 28-year-old woman would love

www americanradiohistorv com

to hear Ja Rule and Linkin Park on the
same station but still wanted her Ala-
nis, 1 would have laughed. But now
I'm loving it. It's a great time for Pop
radio.

Jordan Walsh

PD, WLDI/West Palm Beach
1 see it getting even more polarized,
with fewer and fewer pop records to
bridge the rock and the urban product
on CHR stations.

Rarry Kozlowski

PD, WJYY/Manchester, NH

The hard rock and hip-hop phase
we have been going through has
peaked. What | see coming is a return
to female pop. With the success of
Michelle Branch and Vanessa Carl-
ton, we'll start seeing more artists like
them in the next six months.
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EXCL USI VE NA TIONAL MUSIc RESEARCH Es TIMA TES Ma y 10 2002
CaLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 15-21.

CH B/ POP § CaLLour AMERICA®

HEp = Hit Patential ® i s DEMOGRAPHICS REGIONS
TOTAL AVERAGE §
o - Hot Scores
g

WOMEN WOMEN ~ WOMEN

g MID-
5,5 12-17 18:24  25-34 | EAST SOUTH WEST WEST

ARTIST TITLE LABEL(S) ™ W w 4w
By ANTHONY ACAMPORA
PINK Don't Let Me Get Me (Arista) 381 369 376 3.70 71.6 185 [4.05 357 3.70 |3.74 370 3.72 4.09
) he top of Callout America
MICHELLE BRANCH All You Wanted (Maverick/WB) 3.79 378 384 384 716 17.3|4.02 3.60 3.65 [3.80 3.60 3.58 4.15 looks a lot like R&R’s CHR/
H& NICKELBACK Too Bad (Roadrunner/|DJMG) 376 3.76 3.70 386 543 11.6|3.86 3.56 3.85 |3.50 3.92 3.89 3.75 | Popchartthisweek, with Pink moving
into the top spot with “Don’t Let Me Get
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 3.76 374 3.61 375 80.0 306|366 3.71 3.95 (346 381 4.04 375 | Me"(Arista) “Let” is second with teens,
VANESSA CARLTON A Thousand Miles (A&M/nterscope) 376 369 374 377 662 175|406 3.45 363 |3.83 3.48 373 395 | cighth18-24and 10th25-34.

Meanwhile, Michelle Branch,
LINKIN PARK In The End (Warner Bros.) 3.74 382 386 3.87 788 23.7/3.90 3.59 3.68 [3.66 3.57 3.87 3.84 who is chasing Pink on the chart, is
within .02 of first place on Callout

H@ P. DIDDY {/USHER & LOON | Need A Giri (Bad Boy/Arista) 371 3.68 3.79 3.85 541 13.8[3.83 3.64 3.49 |3.83 3.39 3.56 4.00 America with “All You Wanted”

PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 371 371 375 3.84 721 185 |3.81 345 3.88 (373 351 3.76 3.87 | (MaverickkWB). “Wanted” ranks
) . third with teens, eighth 18-24 and
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 370 382 359 366 753 252 |3.84 362 3.54 [3.68 3.66 3.77 3.67 | 10th 25-34.

Nickelback continue to post
strong scores with “Too Bad” (Roa-
ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 3.65 3.62 3.68 3.69 657 '21.5|3.80 3.57 3.44 [3.58 3.75 3.63 3.63 drunner/IDJMG), which ranks third
overall with a 3.76. “Bad” also ranks

JIMMY EAT WORLD The Middle (DreamWorks) 3.66 3.80 3.68 3.67 63.7 153 |3.90 3.64 3.22 |3.54 3.65 3.55 3.85

DEFAULT Wasting My Time (TV7) 365 351 353 361 67.7 165|374 3.47 375 [352 363 375 371 | G nd third with wom-

CALLING Wherever You Will Go (RCA) 3.62 370 364 370 807 27.4 354 356 3.79 |351 3.69 361 3.68 | €n25-34 ' )

Vanessa Carlton is tied for third

USHER U Don't Have To Call (LaFace/Arista) 362 359 348 374 565 18.0[3.61 3.71 350 (3.55 3.76 3.52 3.68 | with “A Thousand Miles” (A&M/In-

INDIA.ARIE Video (Motown) 359 347 — — 511 11.6(3.40 371 374 |357 337 361 3gn | C7COPe) “MilesTis the besttesting
song among teens, with a 4.06.

SHAKIRA Underneath Your Clothes (£pic) 359 371 3.67 368 704 17.8|3.62 3.67 345 [3.49 3.46 361 3.83 B2K grab this week’s only debut

with “Uh Huh” (Epic). The song

AALIYAH More Than A Woman (BlackGround) 358 370 364 3:88 501 14.1}351 369 353 [352 3.82 354 347 | ranks fourth among women 18-24

B2K Uh Huh (Epic) 356 — — — 538 123|364 368 318 |3.60 355 3.43 375 | nehtoutthebox. _

Several songs perform strongly in

P.0.D. Youth Of The Nation (Atlantic) 351 352 344 363 635 21.2]361 337 350 /358 3.68 3.36 3.39 key demos this week. Three songs are

tied for No. 1 in the 18-24 female cell:

JA RULE F/ASHANTI Always On Time (Murder Inc./Def Jam/DJMG) 3.46 3.56 3.44 3.50 77.5 333|355 3.37 3.45 [3.40 3.5 3.66 3.23 “Video” by India. Arie (Motowr/Uni-

GOO GOO DOLLS Here Is Gone.(Warner Bros.) 345 3.35 344 353 62.0 14.3[3.44 340 352 |3.31 372 339 3.40 | versal), “U Don’t Have to Call” by
Usher (LaFace/Arista) and “How You
JENNIFER LOPEZ Ain't It Funny (Epic) 345 3.57 355 3.62 77.5 306 |3.45 3.49 340 [339 3.61 362 315 | Remind Me” by Nickelback. In the

3.28 25-34 demo, Default’s “Wasting My
Time” (TVT) ranks No. 6.

ENRIQUE IGLESIAS Escape (/nterscope) 3.41 350 339 346 588 212332 3.26 3.82 [3.38 3.38 3.23 3.62 Those of you who receive Call-
out America via fax will soon be

‘N SYNC Girtfriend (Jive) 3.41 359 3.41 356 591 24.03.34 358 3.28 [3.49 3.22 3.63

TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 325 309 321 — 637 257331 319 323 {310 353 339 302 | 0t oo via email To sign up,
NO DOUBT Hella Good (/nterscape) 320 338 — — 568 14.8(3.12 319 336 298 310 3.30 3.39 | please contact R&R’s Circulation

Department at 310-788-1625 or
KYLIE MINGGUE Can't Get You... (Capitol) 3.02 329 311 325 719 363 |2.67 310 3.6 [2.82 3.05 3.07 396 | ,oneifo@rrontine.com.

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 {1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R’s CHR/Pop chart. Sample compositior: is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Boston, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Colum-
bus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Portiand, Sacramento, Sait Lake City, San Diego, San Francisco, Seattle. © 2002, R&R Inc.

on T'. m e ® E Very T'. m e. Email: hooks @hooks.com
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o, q.,’ sl CHR/Pop Top 50
\—r \- ° May 10, 2002
WEEK nr‘:sy ARTIST TITLE LABEL(S) L?Eé P‘LA‘V-S IV.QPE?‘:S)»%SONS WEE:%?N TOTAL STATIONS/ Most Added®
1 1 PINKDon't Let Me Get Me (Arista) 8708  -217 955717 13 1320 www.rradds.com
2 @ MICHELLE BRANCH All You Wanted (Maverick/WB) 7621 4282 BogeRa 17 1300 | oo o
5 @  ASHANTI Foolish (Murder inc./Def Jam/IDJMG) TS01 4502 G0GGBD 8 300 | ool eonm e (Ruadumer CobmbaiOuNG) 50
3 @ FATJOE F/ASHANTI What's Luv? (Terror Squac/Atiantic) 7452 +204 924391 10 19/ | xuasTACIA One Day In Your Lite (Evi) 39
6 ©  SHAKIRA Underneath Your Clothes (Epic) 7356 +463 845314 12 1310 | EMINEM Without Me (Shady/Aftermath/interscope) 36
8 @ VANESSA CARLTON A Thousand Miles (A&M/interscope) 7211 +534 928541 12 13171 | AVRIL LAVIGNE Complicated (Arista) o
7 7 PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 6711 -131 718168 16 1310 &T\giﬂ"gﬂ'&*g’;"nygz yz“{eﬂ';cg‘)'”ay) i
4 8  JENNIFERLOPEZ Ain't It Funny (Epic) 6000 1138 613354 18 1290 | o4y MAYER No Such Thing (Avare/Columbia) 20
11 €) NODOUBT Hella Good (Interscope) 5685  +499 644045 6 132/ | DIRTY VEGAS Days Go By (Capitol) 18
9 10  LINKIN PARK InThe End (Warner 8ros.) 5679  -618 616183 21  109[0 | AALIYAH More Than A Woman (BlackGround) 15
20 () P.DIDDYF/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 4615 +981 624614 6 115/ ?:ﬁ("fJﬂi;‘é'ﬂ“’L?;’; Jf'f”g;’rf])“y . }g
10 12 ‘NSYNC Girlfriend (Jive) 4412 1162 515010 17 1290 | aqGaygntin The Middle (Columbia 12
18 @ DEFAULT Wasting My Time (TVT) 4125  +234 455973 11 117/3 | NAPPY ROOTS Awnaw (Atlantic) 12
14 @ G600 GOO DOLLS Here Is Gone (Warner Bros.) 4098 +69 426152 8 11800
13 15  ENRIQUE IGLESIAS Escape (/nterscope) 4044 688 510371 14 1300 rU o O r fe
15 @) TWEET Oops (Oh My) (Gold Mind/Flektra/EEG) 3095 +2 392236 9 1160 5 (=
21 @ JIMMY EAT WORLD The Middle (DreamWorks) 3089 +421 440797 B 124/6 sparkile
12 18 KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 7RV /AR L IR B Over 300 Pop Spins Already!
17 19 CALLING Wherever You Will Go (RCA) 3850 70 444653 29 1200 R&R Hot AC: Debut !
19 e USHER U Don't Have To Call (LaFace/Arista) 3836 +192 461983 7 19A
22 €  INDIA.ARIE Video (Motown/Universal) 3167 483 322660 11 12100 New Pop Adds at:
24 @ B2KUhHuh (Epic) 3088 4239 345313 8 112/ WSTR/Atlanta
29 @  NELLY Hot In Herre (Fo’ Reel/Universal) 2991 41060 318452 3 1153 KHTS/San Diego o
23 24 JARULE F/ASHANTI Always On Time (Murder Inc./Def Jam/DJMG) 2535  -461 274852 19 1220 THES Lo pE RSy Siclcacys RTINS
B  EMINEM Without Me (Shady/Aftermath/interscope) 2533 41977 324788 1 11936
36 € JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 2052 4864 267648 3 119/ Most Increased
25 27  CELINE DION A New Day Has Come (Epic) 2443 42 269932 11 1090 Plays
28 @ CRAIG DAVID Walking Away (Wildstar/Atiantic) 2305 4379 256424 5 1105 =
27 @ NICKELBACK Too Bad (Roadrunner/[DJMG) 2208 3% 19281 6 oA | R
30 € SHERYL CROW Soak Up The Sun (A&M/interscape) 2125 +238 190979 8 005 | o winou Me ShaayAfermath/interscope) 1977
3t 31  RES They-Say Vision (MCA) 1791 -45 206802 8 104/2 | NELLY Hot In Herre (Fo' ReetUniversal) +1069
38 €D PAULINA RUBIO Don't Say Goodbye (Universal) 1761 4353 219178 4  96/5 | P.DIDDY F/USHER & LOON | Need AGi.. (Bad Boy/Arists)  +981
32 €D JADE ANDERSON Sugarhigh (Columbia) 1757 +0 163062 5 1050 | JENNIFERLOPEZ FANAS 'm Gonna Be Alright (Epic)  +864
35 34 BRITNEY SPEARS Overprotected (Jive) 1609 29 157699 5 102 | i fehtinscope) 1050
42 € DIRTY VEGAS Days Go By (Capitol) 1477 +491 200387 3 86/18 | NO DOUBT Hella Good (interscope) +499
43 €  AALIYAH More Than A Woman (BlackGround/Virgin) 1407 +466 196204 3 80/15 | DIRTY VEGAS Days Go By (Capitol) +491
33 37  ALICIA KEYS How Come You Don't Call Me (J) 1322 -324 128000 7  112/p | AALYYAH More Than A Woman (BlackGround) +466
26 38 P.0.D. Youth Of The Nation (Atiantic) 1315 903 13894 12 10700 j{;:,;'f;‘AUT"gf(;;ﬁ“T;g“h;ig';’,;“;;,gﬁﬁ;m) ]
34 39  OUTKAST The Whole World (LaFace/Arista) 1212 -428 167386 14 820
44 @ CALLING Adrienne (RCA) 1192 +268 118687 2 764 Most Played
37 41 LUDACRIS Roll Out (My Business) (Def Jam South/IDJMG) 1102 318 97031 15  88/0 Recurrents
45 @ COURSE OF NATURE Caught In The Sun (Lava/Atiantic) 1087 4116 72745 4 604 | e
40 43 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 95 185 107416 16 1008 |\ gack ow vou Remind Me (Rozdrumer/DJMG) 3827
39 44 LENNY KRAVITZ Stiliness Of Heart (Virgin) 932 -289 89566 8§ 80/ MARY J. BLIGE Family Affair (MCA) 2393
46 @ SOLUNA For All Time (DreamWorks) 925 4134 68447 4 7277 | CRAIG DAVID 7 Days (WidstarAtiantic) 2305
41 46 FABOLOUS Young'n (Holla Back) (Desert Stormy/Elektra/EEG) 916 -100 108074 14 680 | LEANN RIMES Can'tFight The Moonlight (Curt) 2077
@  MARC ANTHONY I've Got You (Columbia) B4 19 129975 1 Eef0 | R o ;'L”’;ﬁfc‘:}'}m) i
49 D MARYJ. BLIGE Rainy Dayz (MCA) 842 +204 124626 2 62/20 | PINK Get The Party Started (Arista) 1783
@ BRANDY Full Moon (Atiantic) 841  +325 74880 1 6712 | NO DOUBT Hey Baty (/nterscope) 1635
48 €D BUSTARHYMES Pass The Courvoisier (Part Il) () 831 4170 104146 2  58/8 | TOVAIDo (Arista) . 1474
SHAKIRA Whenever Wherever (Epic) 1462
oiey et o 45BI00. 510D, Bolor ot oo DA s oo e e e ron e o e o oy fo e | LIFEHDUSE Hanging By A Moment (Dreamiorks) 1424
larger increase in plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the.chan, Most Added Is the total nul"nber of new adds STAIND It's Been Awhile (Fllp/Elekrra/EEG) 1207
T S5 s e c mtore nireet o B . oce n e o e e ooy it FHT BOTUIE O ettt OrRarslions) 1124
100). Average Quarter aour Persons used herein with perrn(i)ssio‘:w frm:n the Arbit‘r)on Clomp:ﬂ; (csopyrighgl 200u2, Thre Arbritror: Cgmpl)any).n (uC) 2002,‘:?&YR,(|:1(:. EVE F/G.STEFANI Let Me Blow .. (Ruﬂ Ry ders/Interscop 8) 1075
Build l‘stQ g e ratings and i e enues...all QUSG i
] I , rove rati and Increase revenues...ail with a {
m' slammin’ decal or stioker.promotion from Communication Graphics, j:j Q’:’é‘:g,‘,“?égal“gn
\\ the-premier printer of radio decals since 1973. BT I E ou N SRS
1765 N. JUNIPER, BROKEN ARROW, OK 74012
DECALS / BUMPER STICKERS / STATICS / SIGNAGE / FULL SERVICE DESIGN STUDIO (800) 331-4438  WWW.CGILINK COM
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May 0 2002
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
ARTISTTITLE LABEL(S)

W v‘I}E"ESK ARTIST TITLE LABEL(S) ;EESL PI‘V-S |u92?0%§1%r45 wﬁﬂ?" o, su;n ! C. KROEGER F/J(. Js(;o'n' Hero (Roadrunnez/Columbia/IDIMG) A;DSS

1 1 PINK Don't Let Me Get Me (Arista) 3088 10 89702 11 52/ | EMINEM Without Me (ShadyAftermativinterscope) 21

3 @ MICHELLE BRANCH All You Wanted (Maverick/WB) 2097 4100 3645 16 51p [ prA o Tanh ‘g"“(";; ,ﬁf)’j}’”"c"’””‘w ol

4 @ VANESSA CARLTON A Thousand Miles (A&M/Interscope) 2711 4186 79365 11 510 | jouN MAYER No Sun T‘,’,mg ﬁ;wa,e/cf,,umb,a) 12

5 @) SHAKIRA Underneath Your Clothes (Epic) 2619 4257 74054 10 50/ | AVRIL LAVIGNE Complicated (Arista) 10

2 5  PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 2547 191 73124 16 50/ | BRANDY Full Moon (Atiantic) 9

7 @  ASHANTI Foolish (Murder Inc./Def Jam/IDIMG) 2401 4369 71753 6 510 m‘;ﬂ“"f F'é A‘gaY From Here (..Day) (143/Reprise) 8

10 @ NODOUBT Hella Good (Interscope) 2100 4232 K00 5 S20 | NE\viointene o bestimersa) i

9 @ FATJOE F/ASHANTI What's Luv? (Terror Squad/Atiantic) 2104 +106 60095 10 47/0 | ANASTACIA One Day In Your Life (Epic) §

8 © G0O GOO DOLLS Here Is Gone (Warner Bros.) 2073 +48 61132 7 51/0 MARC ANTHONY I've Got You (Columbia) 5

6 10  JENNIFER LOPEZ Ain't It Funny (Epic) 1854  -261 53388 19  44p | MICHAEL DAMIAN Shadows... (Modem Voices/Weir Bros) §

16 D JIMMY EAT WORLD The Middle (DreamWorks) 1758  +207 51710 8 510 m:‘(TTﬂ:';‘EgP F“n"e’fdéef‘;‘;ﬂ/@”fggg ;

15 @®  DEFAULT Wasting My Time (TVT) 1696 +22 50013 11 450 JENNIFER LOPEZ F/NAS 'm Gonna Be Alright (Fpic) 3

ik 13 ENRIQUE IGLESIAS Escape (/nterscope) 1555 374 48910 13 411 PAULINA RUBIO Don't Say Goodbye (Universal) 3

14 14 LINKIN PARK In The End (Warner Bros.) 1533  -160 44515 19 370 ﬁ:’;g}f :ggﬁg?sn\;ou;;l:ntgcjo Me Now (RPM) g

13 15 ‘N SYNC Girlfriend (Jive) 1523 -216 42461 15 390 EELD) .

12 16 KYLIE MINOGUE Can't Get You Out Of My Head (Capitol) 1516 254 4m37 17 atp | oG DAVIDWaking Away (WidstarAtant) :

19 @ SHERYL CROW Soak Up The Sun (A&M/Interscape) 1421 +153 40836 8 490

177 @ USHER U Don't Have To Call (LaFace/Arist) 1421 4105 42037 7 450

23 @ NICKELBACK Too Bad (Roadrunner/IDJMG) 1205  +145 35537 5 500

22 @ INDIA.ARIE Video (Motown/Universal) 1239 +53 34505 10 462

25 @ P.DIDDY FAUSHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 1231 +283 36086 4 43A1

18 22 CALLING Wherever You Will Go (RCA) 1187 93 33773 29 380

24 €D TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 1181 45 32406 8 450 : .

26 @ CRAIG 0AVID Walking Away (Wildstar/Atiantic) 1018  +109 30455 4 482 Most Increased

21 25 P.0.D. Youth Of The Nation (Atiantic) 863  -329 24036 12 310 | Plays

28 €@ B2KUh Huh (Epic) 769 4104 19283 5 361 | 1

27 @  CELINE DION A New Day Has Come (Epic) 4 200 00 3O | A

3¢ @ CALLING Adrienne (RCA) 78 4159 20609 2 MO | yingm Without Me (Shady/Aftermathinterscope)  +461

4 @  NELLY Hot In Herre (Fo’ Reel/Universal) 712 +329 19332 2 44/6 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) +369

29 € SOLUNA For All Time (DreamWorks) 603  +29 23843 8 420 | NELLYHot In Herre (Fo’ Reel/Universal) +329

38 €D JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 680 4223 17805 2 383 | P-DIDDYFASHER & LOONINeed AGr. (Bad Boy/Arists) +283

30 @ RESThey-Say Vision (MCA) B2 40 1600 9 300 |t Yo Cone E0) i

33 € JADEANDERSON Sugarhigh (Columbia) 633 0 17281 4 37 | JENMIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)  +223

37 € COURSE OF NATURE Caught in The Sun (Lava/Atiantic) 515 436 16339 4 321 | JIMMY EAT WORLD The Middie (DreamWorks) ~ +207
€  EMINEM Without Me (Shady/Aftermath/interscope) 511 +461 16907 1 44/21 | VANESSA CARLTON A Thousand Mies (A&Minterscope) +186

40 € PAULINA RUBIO Don't Say Goodbye (Universal) a7 493 1360 2 293 gatg;‘fc";gmz a(k”ﬁ’;)m P — :} gg

35 37  BRITNEY SPEARS Overprotected (JIVG) 477 -45 13076 3 2?/1 AALIYAH More Than A Woman (BlackGround/Virgin) ~ +151

31 38 JARULE F/ASHANTI Always On Time (Murder inc./Def Jam/IDJMG) 480 -186 9507 18 170 | NICKELBACK Too Bad (Roadrunner/ID/MG) 45

3 39 ALANIS MORISSETTE Hands Clean (Maverick/Reprise) 400 93 12268 15  18/0 | DIRTY VEGAS Days Go By (Capito) +133

39 40  ALICIA KEYS How Come You Don't Call Me () 64 77 887 6 210 ;‘,":‘g“mf:om“v'z ggiaggﬁ’%%ffn 3 :}fg

32 41  LENNY KRAVITZ Stillness Of Heart (Virgin) 361 256 10246 8 19 | poric navID Waking Away (WidsiarAtantc) +109

46 @ MARC ANTHONY ['ve Got You (Columbia) 326 +112 12498 2 26/5 FAT JOE F/ASHANT! What's Luv? (Terror Squac/Atiantic) +106
@®  AALIYAH More Than A Woman (BlackGround/Virgin) 318 +151 11237 1 292 | USHER U Don't Have To Call (Laface/Arista) +105

43 @ KACI Just An Oid Boyfriend (Curb) 313 +57 8982 2 302 gZ:R%';G*;l:‘hFﬁpécc)m N —— ﬂ gg

L S e e M .m e 2 gy | WOHELESUGHAIos el Ameiie) | 0

49 @ MARY J. BLIGE Rainy Dayz (MCA) 249 460 6219 2 187 | BRANDY Full Moon (Atiantic) +87
@ DIRTY VEGAS Days Go By (Capitol) 247 +133 5478 1 23/12 | TWEET Oops (Oh My) (Gold Mind/Elekira/EEG) +75

47 @ LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG) 205 9 a3 2 10 L“A':YT f“;‘flggge;gs 5:;2’“{'”'; C(/SCA) :g;

= @ BUSTA RHYMES Pass The Courvoisier (Part I1) (J) 184 +13 3998 2 80 TINA NdVAK Been A|'yOUI'Id The World (Spere/Arista) +58

52 CHR/Pop Indicator reports. Songs ranked %y gggagl.p}?g; flt:‘rc t'he airplay week of Sunday 4/28-Saturday 5/4. mlglll\‘]:;tlé\r:/%?oB(()Ay(;zl;/dn/(g;rl/?rsal) Ig;

RR convention: 2002

';‘.‘{The Beverly Hilton Hotel Reglster INOW at
Bevérly Hills, Californiayx ww'"on ine.co

www americanradiohistorv com


www.americanradiohistory.com

C

T o

We’re lucky to have no shortage of great-
' testing records from established and new
artists in Las Vegas. The Usher, Pink, Fat
Joe and Ashanti records are moving phones
and research right now, and Puddle Of
Mudd, The Calling and Linkin Park are all
still coming back big. # There’s a great
balance with hits from Kylie Minogue, No
Doubt and Michelle Branch and pop rock
groups like The Calling. It’s great to see music out there that
allows CHR to actually play the biggest rhythmic, pop and
alternative records. A great song is a great song, and people
want to hear it. Our core loves to hear Puddle Of Mudd and
Ja Rule on the same radio station. The key is always go-
ing to be balance and flow. ® Some of the newer music
we like: “Adrienne” by The Calling, Paulina Rubio, and ! like what India.Arie
and Res are adding to the sound of the stations playing them. We're also
going straight to the core with some records at night, like the X-ecutioners,
which added the right attitude to the station when we put it in. We're doing
the same thing with Linkin Park’s “Papercut” at night and have found that it's
reacting immediately.

(7L
Rik McNeil
pD, KFMS/Las Vegas

e
s hd L Y

Leave it to the shady one to position himself
smack dab in the middle of the chart.
Eminem makes a big debut at 25* with “With-
out Me” (Shady/Aftermath/Interscope). The
audacious tune amasses 1,977 plays, topping
the Most Increased Play column ... Other new-

comers include Marc Anthony at 47* with “I've

Got You” (Columbia) and Brandy’s “Full

Moon” (Atlantic) at 49* ... Pink’s “Don’t Let Me

Get Me” (Arista) and Michelle Branch’s “All You Wanted” (MaverickWE) remain
at No. 1 and 2 respectively. However, as Pink loses 217 plays, Branch ascends
by 282 spins. Hmmm, could it be Pink’s hue is starting to fade? ... With Ashanti's
“Foolish” (Murder Inc./Def Jam/IDJMG) picking up 592 plays (twice as mary as
Branch), is the IDJMG crew contemplating a game of leapfrog with the Warnar
Bros. staff? ... Speaking of Ashanti, she enters the Most Increased Play fist at
No. 4. As for the rest of the list: Nelly's “Hot in Herre” (Fo’ Reel/Universal) is No. 2
with +1069, P. Diddy's “I Need a Girl” (Bad Boy/Arista) earns the No. 3 =lal with
+981, and the fifth slot belongs ta long-distance fravieler Vanessa Carltan, with
+534 on “A Thousand Miles” (A& Interscope) ... Interscope dominates the too
10: “A Thousand Miles” rises from 8-5°, Puddle Of Mudd's "Blurmy” remains at
7, and No Doubt'’s “Hella Gaod” rises from 11-9”

TIBMOOLY o
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armist: Anastacia
LaseL: Epic

By TANYA O’ QUINN / ASSISTANT EDITOR

D T T e A A

f1’m not singing songs from my heart, and if
I don’t feel something in the groove or the
lyrics, 1 don’t touch the microphone,” reveals the
Chicago-born, New York City-raised Anastacia.
Eamnestly admitting that she had no idea how her
record would turn out, the sassy artist says she
was just happy to work with like-minded people
on the project. She co-wrote 11 of the 13 tracks
on her debut, Not That Kind. “Everyday living
on the earth has inspired me to communicate
through my music,” she explains. “I have a way
with words, so | just put them on paper and com-
municate them through my music.” Her collabo-
ration with such production talents as Rick Wake
(Mariah Carey and Celine Dion) and Carl
Sturken and Evan Rogers, who composed ‘N
Sync’s “God Must Have Spent a Little More
Time on You,” is a rhythmic success. Nor That
Kind is top 10 on the album charts of nearly 10
countries and has overall sales of 5 million over-
seas and Gold, Platinum and multi-Platinum sta-
tus in more than a dozen countries. And now the
U.S. is catching on.

Anastacia is no stranger to thythm. She
worked as a dancer on Club MTV and performed
in several music videos, including Salt-N-Pepa’s
“Everybody Get Up” and “Twist and Shout.”
However, she almost lost all hope of succeeding
in the music business after being fired from her
receptionist gig at a Los Angeles hair salon. Her
manager convinced her to give it one more try,
and that was the tumning point in Anastacia’s
musical career.

Following her appearance on MTV’s The Cut,
several producers and labels approached her. Af-
ter signing to Daylight/Epic Records, she re-
ceived a call from the King of Pop himself,
Michael Jackson. Naturally, the call increased her
self-confidence level a bit. “Speaking to Michael
Jackson and hearing his kind words of support
and encouragement really gave me the confi-

Anastacia

dence and, more importantly, the belief that I was
destined to get my shot in this business,” says this
self-proclaimed expressionist.

The title track, “Not That Kind,” emits the
musical feel of Stevie Wonder’s “Living for the
City™ combined with Anastacia’s Taylor Dayne-
like vocals. This tune’s powerful vocals make a
statement, regardless of the lyrics. I'm not saying
that the words aren’t good, but, with her talent,
Anastacia could sing about pink elephants danc-
ing in a field of purple tulips, and nobody would
care as long as they could dive into the waves of
her lush sounds. “I’m OQutta Love,” the debut
single, is a dancey exploration of emotional deple-
tion. Keeping the dance feel going is “Yo
Trippin™.” “You’re like a weight in my pocket
every time you come around,” Anastacia sings in
the emotionally grappling “Cowboys & Kisses.”

“Made For Lovin’ You™ gives the listener time
to rejoice, while “Black Roses™ are what’s left
when love makes an exit. Anastacia’s unique vo-
cal style seizes the spotlight on such tracks as
“Who’s Gonna Stop the Rain?" *I Ask of You” and
“Late Last Night.” From start to finish, Nor That
Kind demonstrates impeccable musical expression.

1 am now questioning the definition of each
genre. After reviewing Nor That Kind, ’'m left
puzzled as to why Anastacia is a pop artist. This
woman is simply an extremely talented vocalist
and gifted expressionist. FHer impassioned and
remarkable musical contribution shouldn’t be la-
beled or pigeonholed into one category. If pigeon-
holing is necessary, let’s call her “unbelievable.”

Extend your on-air image!

Quick STAND"

- Dress up your events - Durable Construction
- Maximum Portability - Set up in 30 seconds

“They look great! We’re very happy with the QuickStands.”
— Kathy Preim, WFPG & WKOE/Atlantic City

“We’ll do 80-100 remotes this year, and the QuickStands will
be at every one. They’re functional, practical and easy to use.”
— Bill Baker, WKKD AM & FM & WRWC/Aurora, IL

“We used it the day after we received it. Easy to set-up and take
down; it is wonderful for us.”
— Ed Schumacher, WTUZ/New Philadelphia, OH

BROADCAST
PRODUCTS

INCORPORATED

1-800-433-8460

6528 Constitution Drive
Fort Wayne, IN 46804
USAe (219) 459-1286
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Artist Title (Label)

MICHELLE BRANCH All You Wanted(Maverick/WB)
LINKIN PARK In The End(Warner Bros.)

PINK Don't Let Me Get Me(Arista)

VANESSA CARLTON A Thousand Miles(A&M/interscope)
JIMMY EAT WDRLD The Middle(DreamWorks)

PUOODLE OF MUDO Blurry (Flawless/Geffen/Interscope)
GOD GOD DOLLS Here Is Gone(Warner Bros.)

CALLING Wherever You Will Go(RCA)

ENRIQUE IGLESIAS Escape(/nterscope)

NO DOUBT Hella Good (/nterscope)

NICKELBACK How You Remind Me{Roadrunner/IDJMG)
NICKELBACK Too Bad (Roadrunner/IDJMG)

DEFAULT Wasting My Time(TVT)

FAT JOE F/ASHANTI What's Luv?(Terror Squad/Atiantic)
JENNIFER LOPEZ Ain't It Funny (Epic)

ASHANTI Foolish(Murder Inc./Def Jam/IDJMG)

‘N SYNC Girlfriend (Jive)

SHAKIRA Underneath Your Clothes(Epic)

P. DIDDY F/ USHER & LOON | Need A Girl (Part [} (Bad Boy/Arista)

USHER U Don't Have To Call(Arista)

JENNIFER LOPEZ FEATURING NAS I'm Gonna Be Alright(£Epic)

CELINE DION A New Day Has Come(£Epic)

JA RULE F/ASHANTI Always On Time(Murder Inc./Def Jam/IDJMG)

SHERYL CROW Soak Up The Sun(A&M/Interscops)
INDIA ARIE Video(Mowtown/Universal)

B2K Uh Huh(Epic)

NELLY Hot In Herre(Fo' Ree/Universal)

KYLIE MINOGUE Can’t Get You Out Of My Head (Capitol)
TWEET Qops {Oh My)(Gold Mind/Elektra/EEG)

America’s Best Testing CHR/Pop Songs 12+
For The Week Ending 5/10/02.

LW Familizrity Burn

418 419 93% 20% 419 93%
415 422 95% 40% 421  95%
410 416 96% 26% 4.08 99%
402 408 88% 20% 3.98 90%
401 401 7% 12% 4.04 68%
400 404 91% 27% 4.03 90%
400 395 76% 12% 417 75%
4.00 4.08 93% 40% 4.00 94%
393 3.90 95% 28% 3.94 94%
3.80 3.92 80% 13% 3.88 81%
38 392 98% 53% 3.89 98%
3.88 - T% 16% 3.87 69%
388 396 71% 16% 3.92 2%
3.87 3.87 84% 30% 395 88%
3.79 3.81 95%. 40% 3.88  96%
3.75 3.72 18% 22% 3.87 B1%
371 374 98% 40% 3.91 98%
371 374 93% 3% 359 95%
3.66 3.76 76% 20% 3.90 78%
3.64 368 79% 23% 376 80%
3.62 - 5% 11% 3.82 59%
360 3.63 82% 21% 3.68 86%
3.59 354 92% 49% 3.68 93%
359 358 75% 19% 3.53 76%
348 349 67 21% 3.54 68%
3.46 351 66% 19% 3.53 64%
3.43 - 49% 13% 335 49%
3.42 353 94% 50% 337 95%
325 319 76% 31% 3.34 78%

TD Familiarity Burn

21%
41%
2%%
24%
12%
29%

%
43%
32%
15%
56%
14%
16%
31%
3%
21%
37%
38%
16%
20%

8%
20%
51%
18%
20%
19%
13%
55%
29%

Total sample size is 563 respondents. Total average faverability estimates are based on a scal of 1-5. (1=dislike very much, 5=lke
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Femares
18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations
by calling 818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Netwarks.
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New & Active
LUDACRIS Saturday... (Def Jam SoutviDJMG)

Total Plays: 760, Total Stations: 41, Adds: 6

JOHN MAYER No Such Thing (Aware/Columbia)
Total Plays: 443, Total Stations: 37, Adds: 20

TINA NOVAK Been Around The World (Spere/Arista)
Total Plays: 360, Total Stations: 35, Adds: 4

TRIK TURNER Friends + Family (RCA)
Total Plays: 355, Total Stations: 37, Adds: 12

C. KROEGER... Hero (Roadrunner/Celumbia/iDIMG)
Total Plays: 303, Total Stations: 68, Adds: 60

NAPPY ROOTS Awnaw (Atlantic)
Total Plays: 263, Total Stations: 26, Adds: 12

RUBYHORSE Sparkle (/sland/IDJMG)
Total Plays: 244, Total Stations: 30, Adds: 9

A1 Caught In The Middle (Columbia)
Total Plays: 233, Total Stations: 36, Adds: 12

KACI Just An Old Boyfriend (Curb)
Total Plays: 206, Total Stations: 25, Adds: 2

AVRIL LAVIGNE Complicated (Arista)
Total Plays: 192, Total Stations: 38, Adds: 29

Songs ranked by total plays

PLEASE SEND
YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:

R&R c/o Mike Davis:
10100 Santa Monica Bivd., 3rd Floor
Los Angeles, CA 90067

S0 T ToTALLY PAULY

On a visit to WWWQ/Atlanta to promote his new comedy tour, Pauley Shore poses for a
picture with members of The Bert Show. Pictured here are (l-r) The Bert Show's Bert
Weiss and Melissa Carter, Shore and The Bert Show's Lindsay Brien and Jeff Dauler.

{ DON'T SAY GOODBYE YET!! !

Paulino Rubio celebrates the success of her latest single, “Don’t Say Goocbye,” with WHTZ

(2100)/New York and Universal Records. Pictured are {{-r) Universal's Kelly Nash and Dave
Reynolds, Z100’s Sharon Dastur, Universal’s David Nathan, Rubio, Z100s Cubby, Universal's
Monte Lipman, 2100’s Tom Poleman, Universal's Val DeLong and Z100s Ax.
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Stations and their adds listed alphabetically by market
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The first single and video from Jene’s forthcoming CD Jene's Reign In Store August 20, 2002

IMPACTING CROSSOVER MAY 20th & 21st

STATIONS
GETTING INTO SOMETHING!

Early Airplay:

WIMN WWKX KKXX KIKI
KZZP XHTZ KCAQ
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bO NTAY THOMPSON

dthompson@rronline.com

Things have been pretty hectic around the ol R&R facilities here in Los

Angeles as we prepare for our annual convention. If you aren't aware, we're
KUBE 93 Tums le al going all out this year by having it at the Beverly Hills Hilton. This place is
off the hook! As we gear up for that, I'm looking forward to seeing all of

you who attend and having a damn good time. Isn't that the reasons we

[J Hot acts and a big bash help the Seattle station G0 0 gl e T S o m ,
. On the music tip, | know that every damn Rhythmic station is playing the new Eminem
celebrate 21 years on the air joint “Without Me” (Aftermath/Interscope), but what's the deal with Em’s other song, “What

You Say,” where he and Dr. Dre diss Jermaine Dupri? Now, honestly, I'm not feeding into
the hype — well, maybe | am — but Dr. Dre serves Jermaine Dupri. Sources say the diss
he party was poppin® and the confetti rained down recently as Seattle’s No. 1 is in response o an interview in the hip-hop magazine XXL, where Dupri basically said
hit music station, KUBE, celebrated 21 years on the air by throwing a that he's better then Dre and Timbaland, then, in the same breath, said he loves them. |

\ded birthday basl Key Arena. TI luck I dil don’t know, but it sounds like somebody'’s feelings got hurt.
— star-studded birthday bash at Key Arena. Those lucky enough to attend the Gotta give continued props to Val DeLong, Gary Marella, Warren Gesin and the rest of

concert wiessed performances by some of today’s hottest stars. The lineup con- the Universal crew for the great work they've been doing with the Nelly project. This will be
sisted of Ja Rule, Ashanti, Tweet, R.L., Master P and more. Fortunately, the station a No. 1 record without a doubt. | must also give props to Glen Aure at Capitol/Priority for
captured the events on film. Here’s a visual recap of the festivities. inviting me to check out Slum Village. Their new single, *Tainted,” is currently on your desk.

These cats have true talent, and it was most definitely displayed during their live show.

OutKast do it again by going against the grain of the typical hip-hop sound. Their hot
new joint “Land of a Million Drums” (Atlantic) is on the Scooby Doo soundtrack, and you
know how huge that film will be. Speaking of movies, how dope was Spider-Man?

Anyhoo, | hate to categorize records, but there are some really hot West Coast records
out right now. Check out Knoc'turnal’s *Muzik” (L.A. Confidential/Elekra) and Westside Con-
nection’s “Connected for Life” (Cash Money/Universal). Both records are very hot and make
me want to throw the W up! Avant’s "Makin’ Good Love" (MCA) and Musiq's “Halfcrazy”
(Def SoulIDJMG) are two great R&B records that will have your female listeners going
crazy. Stations like KMEL/San Francisco, WERQ/Baltimore, KBXX/Houston and KXJM/Port-
land, OR are bangin’ both tracks.

Be on the lookout for all the hot records the people at Arista have right now. There's
Lady May {/Blu Cantrell's “Round Up,” Rob Jackson f/Lady May's “Boom, Boom, Boom,”
Cee-Lo's “Gettin’ Grown” and Clipse’s “Grindin’.” Those records are all good, either on a
mix show or an all-day rotation basis. You be the judge.

Shout outs go to my peoples at Rawkus and MCA who have the very hot Styles t/Pha-
roahe Monch song “The Life” (MCA). Albums you need to have in your life right now: Mu-

The ladies of KUBE couldn’t stop lusting after J recording artist R.L. Here we see R.L. sand- siq’s Juslisen and Cee-Lo’s Cee-Lo Green and His Perfect Imperfections. Holla!
wiched between MD Julie Pilat () and night jock Tiffany.

HAPPY BIRTHDAY TO KUBE! |

L DOWN-ASS CHICK | While Ja Rule, Ashanti and Murder Inc’s Irv Gotti were onstage
KUBE OM Shellie Hart looks like a down-ass chick in this photo ~ When Tweet performed her hit single “Oops (Oh My),” she in front of the excited crowd, confetti cannons helped every-
with superstar Ja Rule {c) and KUBE PD Eric Powers. grabbed a lucky young man out of the crowd to join her onstage.  one celebrate KUBE's 21st birthday.

|_HAPPY AS CAN BE When Master P sees a dime piece, he just grabs it the No Limit way! Seen here enjoying all 21
Having a good time during the festivities are (l-r) KUBE OM Shellie Hart, PD Eric Powers and years of KUBE 93 are (l-r) 7-Man’s Morning Show's Jimmy Fred anc Hot Shot Scott, Scott’s girl-
air talent Damon Knight. friend, Master P, KUBE MD Julie Pilat, KUBE's Mike Schubert and Universal regionat Bob Osborne.

www americanradiohistorvy com
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Early Add: Hot 97
In Rotation: WJMH

Hot in the mix with over 500
Rhythm Crossover spins already...

Audience at 11 million

NEW ALBUM 7THE FIX IN STORES AUGUST Bth



www.americanradiohistory.com

etk Jﬁ&
T @
3 z
2 3
4 4
5 5
6 6
9 @
8 O
2 O
39 @
7
10 12
1113
18 O
15 @
13 16
1% @
14 18
1719
21 @D
2 @
19 22
2 @
% @
P 25
20 2
24 27
27 @
0 @
k72 30
KT 1)
29 32
37 @
31 34
34 35
2 @
30 3
38 @
28 39
3 @
41 @
3% 42
343
a7 @
[Debut> @B
44 46
49 47
46 48
50 49
[bebut> @

T R T l“ ':3_"‘ Fed

e s e e e e
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ARTIST TITLE LABEL(S)

ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)

P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista)

FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic)
USHER U Don't Have To Call (LaFace/Arista)

LUDACRIS Saturday (Oooh! Qoooh!) (Def Jam South/IDJMG)
BUSTA RHYMES Pass The Courvoisier (Part I1) (J)

TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
MARY J. BLIGE Rainy Dayz (MCA)

NELLY Hot In Herre (Fo’ Reel/Universal)

EMINEM Without Me (Shad)y/Aftermat!vinterscope)

TWEET Qops (Oh My) (Gold Mind/Elektra/EEG)

JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)

JERMAINE DUPR! F/LUDACRIS Welcome... (So So Def/Columbia)

JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG)
NAPPY ROOTS Awnaw (Atlantic)

AALIYAH More Than A Woman (BlackGround/irgin)
NAUGHTY BY NATURE F/3LW Feels Good (Don't Worry...) (TVT)
JENNIFER LOPEZ Ain't It Funny (Epic)

B2K Uh Huh (Epic)

KHIA My Neck, My Back {Lick It) (Dirty Down/Artemis)
CAM’RON Oh Boy (Roc-A-fella/IDJMG)

‘N SYNC Girlfriend (Jive)

YING YANG TWINS Say | Yi Yi (Koch)

BRANDY Full Moon (Atlantic)

AVANT Makin’ Good Love (Magic Johnso/MCA)

FAITH EVANS | Love You (Bad Boy/Arista)

AMANDA PEREZ Never (Universal)

NAS One Mic (Columbia)

TWEET Call Me (Gold Mind/Elektra/EEG)

MUSIQ Halfcrazy (Def Soul/IDJMG)

BIG TYMERS Still Fly (Cash Money/Universal)

BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG)
RAYVON My Bad (MCA)

JAHEIM Anything (Divine Mill/\WB)

BIG MOE Purple Stuff (Priority/Capitol)

MARIO Just A Friend (J)

LIL BOW WOW Take Ya Home (So So Def/Columbia)
1SYSS F/JADAKISS Day + Night (Arista)

ALICIA KEYS How Come You Don't Calt Me (J)

DIRTY VEGAS Days Go By (Capitol)

B2K Gots Ta Be (Epic)

KYLIE MINOGUE Can't Get You Out Of My Head (Capitol)
R. KELLY & JAY-Z Take You Home... (Roc-A-Fella/Jive/IDJMG)
BDYZ Il MEN The Color Of Love (Arista)

PINK Don't Let Me Get Me (Arista)

PETEY PABLD | Told Yall (Jive)

NB RIDAZ | Wanna Love You (Upstairs)

BRANDY What About Us? (Atfantic)

KEKE WYATT Nothing In This World (MCA)

B RICH Whoa Now (Atlantic)

TOTAL
PLAYS

5725
4970
4713
4158
3168
3027
2973
2924
2816
2636
2409
2304
2251
2196
2152
2141
1995
1921
1780
1746
1701
1631
1618
1509
1449
1399
1348
1272
994
938
910
897
858
787
779
738
735
718
o
698
696
588
543
534
505
489
438
437
405
388

=

+1=
PLAYS

+72

-234
-175
-149
12
+364
+14
+612
+2005
-628

-45
+386
+128

-58

+8
-148

-42
+134
+234
-174
+121
+227

+83
-376

+31
+375
+106
+210

+202
-84
-24
+164
-137
+86
-324
+136
+111
-108
-270
+40
+59
-40
-18
-82
-43
+88

LD S

GROSS
PRESSIONS
{00}

855030
776798
742132
649284
385455
431252
431813
457473
335504
351514
316216
278073
319143
363335
216272
258044
185530
258906
246004
209014
265669
194897
156258
202243
223270
257972
137794
265520
122931
110735
103773
161356
78114
152045
65608
82672
99773
62280
92976
111355
93381
76563
70815
38726
91561
67556
28727
46359
60358
19313

B

WEEKS ON  TOTAL STATIONS/
CHART AQDS

15
1
16
15
13
1"
6
9
3
2
16
5
23
6
13
17
10
21
10

w

~N & == W oo

17
16
1

790
80/0
78/0
78/0
720
72/0
761
75/0
73/
73/6
76/0
66/1
60/0
63/2
6772
67/0
6411
740
501
60/5
50/3
530
52/8
716
57/5
62/0
3410
57/5
62/5
4577
42115
400
34/4
26/0
430
47/6
34/0
4273
51/0
231
32110
3170
470
40/0
13/0
38/2
1170
46/0
2110
3073

81 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for
the airplay vseek of 4/28/02-5/4/02. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with
the larger Increase In plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added Is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most Increased Plays
lists the songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times
100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.-

www.rradds.com

ARTISTTITLE LABEL(S)

BIG TYMERS Still Fly (Cash Money/Universal) 15
WYCLEF JEAN Two Wrongs (Columbia) 14
B2K Gots Ta Be (Epic) 10
AMERIE Why Don’t We Fall In Love (Rise/Columbia) 10
DJ QUIK Trouble (Bungaio) 10
YING YANG TWINS Say | Yi Yi (Koch) 8
MUSIQ Halfcrazy (Def SoutiDJMG) 7
EMINEM Without Me (Shady/Afiermath/Interscope) [
BRANDY Full Moon (Atlantic) 6
MARIO Just A Friend (J) [
DONELL JONES You Know Than... (Untouchables/Arista) 6

Most Increased

Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S} INCREASE
EMINEM Without Me (Shady/Aftermath/Interscopej  +2005
NELLY Hot In Herre (Fo’ Reel/Universal} +612

JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG} +386
TWEET Call Me (Gold Mind/Elextra/EEG) +375
TRUTH HURTS F/RAKIM Addictive (Aftermatfyinterscope) +364

CAM’RON Oh Boy (Roc-A-Fella/IDJMG) +234
BRANDY Full Moon (Atlantic) +227
BIG TYMERS Still Fly (Cash Money/Universal) +210
RAYVON My Bad (MCA) +202
MARIQ Just A Friend (J) +164

New & Active

PAULINA RUBIO Don't Say Goodbye (Universal}
Total Plays: 342, Total Stations: 21, Adds: 2

LIL' ROMEQ 2 Way (No Limit/Soulja/Universal)
Total Plays: 314, Total Stations: 27, Adds: 2

NO DOUBT Hella Good (/nterscope)
Total Plays: 312, Total Stations: 8, Adds: 4

RUFF ENDZ Someone To Love You (Epic)
Total Plays: 310, Total Stations: 15, Adds: 2

FUNDISHA Live The Life (So So Def/Columbia)
Total Plays: 305, Total Stations: 25, Adds: 1

AMERIE Why Don't We Fall In Love (Rise/Columbia)
Total Plays: 261, Total Stations: 27, Adds: 10

DJ QUIK Trouble (Bungalo)
Total Plays: 209, Total Stations: 13, Adds: 10

LOVHER How It's Gonna Be (Def Soul/IDJMG)
Totat Plays: 145, Total Stations: 26, Adds: 2

AB Most Beautiful Girl (Independent)
Total Plays: 131, Total Stations: 8, Adds: 0

WYCLEF JEAN Two Wrongs (Columbia)
Totai Plays: 123, Total Stations: 17, Adds: 14

Songs ranked by total plays

G
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RANK ARTIST TITLE LABEL
1 TRUTH HURTS f/RAKIM Addictive (Aftermathv/Interscope)
2 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG)
3 BUSTA RHYMES Pass The Courvoisier (J)
4 USHER U Don't Have To Call (LaFace/Arista)
5 FAT JOE f/ASHANTI What's Luv (Terror Squad/Atlantic)
6
7
8

P. DIDDY {/USHER & LOON | Need A Girl (Bad Boy/Arista)
EMINEM Without Me (Shady/Aftermath/interscope)

BEANIE SIGEL f/FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) Not only does The Ying Yang Twins' “Say | Yi Yi" (Koch) get the party started,
9 JERMAINE DUPRI {/LUDACRIS Welcome To Atlanta (So So Det/Columbia) it will also shut it down! Soon as you put this record on, get ready to duck! [S88

10 NELLY Hot In Herre (Fo’ Reel/Universal) This song is too crunk for me. The Big Tymers' “Still Fly” reminds me of my |8
11 CAM’RON Oh Boy (Roc-A-Felia/IDJMG) youth. | keep everything in my mom’s name, but, like they say, “I'm still fly.”
12 LUDACRIS Saturday (Oooh! Oooh!) (Def Jam South/IDJMG) Come on, it's easier this way when the bill collectors call!
13 JENNIFER LOPEZ {/NAS I'm Gonna Be Alright (Epic) Big Von Johnson, KMEL/San Francisco
14 YING YANG TWINS Say | Yi Yi (Koch) CORRERSTONS
15 NAS One Mic (Columbia) 2 S@g ,

16 E-40 Automatic (Jive)

17 BIG TYMERS Still Fly (Cash Money/Universal)

18 NAUGHTY BY NATURE f/3LW Feels Good (TVT)

19 NAPPY ROOTS Awnaw (Atlantic)

20 R. KELLY AND JAY-Z Take You Home (Roc-A-Fella//DJMG)
21 JENNIFER LOPEZ Ain’t it Funny (Epic)

22 |ISYSS f/JADAKISS Day + Night (f/Jadakiss) (Arista)

23 JA RULE Down A™* Chick (Murder Inc./Def Jam/IDJMG)
24 SCARFACE Guess Who's Back (Def Jam South/IDJMG)

25 MARY J. BLIGE Rainy Dayz (MCA)

Big Von Johnson
[ ]

A new joint that's hot and absolutely bananas that I've been bangin’ in the mix
is Nore’s “Nothing” (Loud/Columbia). A big record in the clubs for us right
now is Cam’ron’s “Oh Boy” (Roc-A-Fella/tDJMG). This reccrd sets the club
off — as soon as | put it on, the crowd goes crazy! Another record that's
getting instant phones for us is the new Cam'’ron & Jay-Z, “Welcome toN.Y.C.”
(Roc-A-Fella/IDJMG). I've never seen a record get this much instant reaction
off a few plays.

Roy Barboza, W.JMN/Boston

26 TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) Roy Barboza o

27 KHIA Lick My Neck My Back (Dirty Down/Artemis)

28 TWEET Call Me (Gold Mind/Elektra/EEG) I'm really feeling Lil Fiip’s “ This Is the Way We Ball” (Loud/Columbia). He's
29 DJ QUIK Trouble (Bungalow) this local cat who holds it down for the South. Big Moe’s “Purple Stuff” (Capi-
30 MARIO Just A Friend (J) tol/Priority) is starting to blow it up for H-Town and is representin’ that screw

music. | really feel the Ev2 and Fatboy Slim record. I'm feeling the Meshell
Ndegeocello featuring Redman & Tweet (Maverick/Warner Bros.) too. It's called
“Pocketbook,” and | think this will be a huge female record. Ludacris’ “Move |58
This” (Def Jam South/IDJMG) is an anthem out here. You drop this record }

anywhere in H-Town, and the crowd goes crazy!

T -,,r-,,; ‘ -~y ‘T - “ » DJ Penetrate, KPTY/Houston, TX D:) ene"ate
T AT D14 =% .

The only record that’s killing the clubs in my area is The Big Tymers’ “Still Fly”
(Cas Money/Universal). You could play this record four times within a few at
' the club, and nobody will be mad at you. I've never seen anything like that.
They recently did a show out here in North Carolina, and people were paying
$250 for VIP passes to check them out. The Big Tymers’ “Still Fly” should be
2 | inevery DJ's crates.

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/28/02-5/4/02.
(C) 2002, R&R, Inc.

f

STYLES F/PHAROAHE MONCH The Life (Rawkus/MCA)

LUDACRIS Move This (Def Jam South/IDJMG)

ROB JACKSON f/LADY MAY Boom, Boom, Boom (Arista)

EMINEM f/DR. DRE & TIMBALAND What You Say (Shady/Aftermath/Interscope)
FREEWAY f/YOUNG CHRIS Line Em’ Up (Roc-A-Fella/IDJMG)

WESTSIDE CONNECTION Connected For Life (Cash Money/Universal)

Big Boy, WJMH/Greenshoro & WCHH/Charlotte

If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

— We print your logo using up to four spot colors.
— Perfect for concerts, events and giveaways.

— Packaged on a roll and easy to use.

— Up to 3' High and &' Wijde

— Weather-resistant

— Durable

PO. Box 750250 Houston, Texas 77275-0250 . Q 1 ’J

| g Tel 713,/507-4200 Fax 713,/507-4295 SO
1 '8 a 0'2 3 1 'B a 74 ri@reefinduéries. com wnw. regﬁndustries. com BANNERS
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This Week’s Hottest Music

Chris Gannon
PO, KSPW/Springtield, M0

Dirty Vegas® “Days Go By” (Capitol): We're
diggin’ this record. [ we can only gct our lis-
teners to stop requesting it as “the car-commer-
cial song™!

Nelly's “Hot in Herre” (Fo Reel/Universal):
This is smokin® the phones at night.

Nappy Roots’ “Awnaw” (Atlantic): It's gen-
erating big phones

i/ o8

Dirty Vegas’ Days Go By

Picazzo
Asst. PD/MD, KISV/Bakersfield

Dirty Vegas' “Days Go By": One of'the few
dance records we’ve played that has actually
generated phone reaction.

DJ Quik’s “Trouble™ (13ungalo/Universal):
Making noise from only a few spins in the mix.
We’re looking to see this blow up!

Meshell Ndegeocello featuring Redman
& Tweet's “Pocketbook” (Maverick/WB):
1t’s oft the frickin’ chicken fence! Turn it up,
turn it up!

Kevin Akitake
B, KXMEHonolulu

Eminem’s “Without Mc™ (Aftermath/Inter-
scope): It’s absolutely bananas!

You Say” (A ftermath/Inter-
scope): [ think a new war
has just begun.

Mark Adams
PD, KXJM/Portland, OR

Eminem’s “Without Me™:
One word: Insane!

Lovher's “That's How 1t’s Gonna Be” (Def’

Soul/IDIJMG) A dope-slow, midtempo track
we've had in slow jams for weeks. | think it’s
gonna break out and up.

Knocturnal’s “Str8ght West Coast” (L.A. Con-
tidentia/EEG): Dr. Dre-produced. The doc is in.

Erika's “Rclations™ (Independent): A hot
dance track we’re blazing in the mix.

Ashanti’s “Happy” (Murder [nc./Det Soul/
IDIMG): This could be bigger than “Foolish.”
We love it!

Musiq’s “Halfcrazy” (Def Soul/IDJMG):
This’Il be the next bomb-azz slow jam 10 cross.

Bow Wow's “Basketball” (So So Def/Co-
lumbia): Heard this one from the upcoming
soundtrack from Bow Wow’s movie. It’s going
to be huge!

G Wiz
MD, WJBT/Jacksonville
Slum Village’s “Tainted” (Priority/Capitol):
That’s my joint, right there.
Scarface featuring Jay-Z & Beanie Sigel's
“Guess Who's Back™ (Def Jam South/IDJMG):
This song will be a classic.

Erika
PD, KCAQ/Oxnard, CA

Raphael Saadiq & D’angelo’s “Be Here”
(Universal): We've been playing this for over
amonth, and the females are feelin’ ita lot!

Cam’ron’s “Oh Boy” (Roc-A-Fella/ID-
IJMG): Obviously, this is a big hit.

Res’ “They-Say Vision” (MCA): This record
is off the hook.

Remy Shand’s “Take a Message!” (Mo-
town/Universal): We’ve been getting big
phones on this.

John E. Kage
MB, KOKS/Denver

Rob Jackson featuring Lady May’s
“Boom, Boom, Boom™ (Arista): I think this

Eminem featuring Dr. | record will be very accessible to the format.
Dre & Timbaland’s “What |

Meshell Ndegeocello featuring Redman &
Tweet’s “Pocketbook”: This record is hip, and
1 love the melody.

Eminem’s “Without Me”: This got No. |
phones n one day!

Eddie Mix
MD, WPOW/Miami
Angie Martinez featuring Lil Mo & Sac-
ario’s “If [ Could Go” (Elektra/EEG): This a
hit!
OutKast's “Land of a Million Drums” (At-
lantic): This record is smokin’!

Zac Davis
PD, KUUU/Salt Lake City

Nate Dogg’s “Your Woman las Just Been

| Sighted” (Elektr/EEG): This record is huge for |

us.

Ying Yang Twins’ “Say 1 Yi Yi” (Koch):
This has No. 7 phones already.

Truth Hurts featuring Rakim’s “Addic-
tive” (Aftermatlvinterscope): This is getting top
10 phones.

Eminem’s “Without Me”: This got No. 2
phones alter being on the air two days last
week.

Dana Cortez
PD, KMRK/Odessa-Midland, TX

Rob Jacksen featuring Lady May’s
“Boom, Boom, Boom”: Turn that s**t up when
it’s bumpin’ in yo’ ride!

Cam’ron’s “Oh Boy”: We added this lil’ dit-
ty about two weeks ago, and KMRK’s audience
loves it! Across the board, this one is a smash!

T s =3

— . k anca ey

Eminem’s “Without Me”: [t’s a no-brainer.
The boy is back, and the s**t is hot!

Murph Dawg
MD, WHZT/Greenville, SC

OutKast’s “Land ot'a Million Drums”: This
song is so infectious and unbelievable. It’s un-
like anything else out there.

Meshell Ndegeocello featuring Redman &
Tweet’s “Pocketbook™: Redman comes tight on
this record.

Snoop Dogg’s “Undercova Funk (Give Up
the Funk)": I'm definitelv vibin’ on this one.

Orlando
PO, WLLD/Tampa

Dirty Vegas® “Days Gone By”: This 1s a
blazin® joint! Never thought I’d like Mitsubish-
is, but this song made me start again.

Brandy’s “Full Moon” (Atlantic): “Get it
crackin’ if you like™ is the lyric of the season.

Eminem featuring Nate Dogg’s “Collapse™
(Afiermath/Interscope): Damn! This ish is
blazin!

Alexa
MD, KXJM/Portiand, OR

Eminem’s “Without Me™: That crazy white
boy is at it again. It only took two hours to make
“Without Me” No. I phones here in Portland.

Avant’s “Makin’ Good Love™ (MCA): La-
dies love this record. They want to hear this cut
all day, not just in the slow jams. Men, be pre-
pared for nooners.

Busta Rhymes’ “Pass the Courvoisier Part 1"
This is still top five phones as people trv to pass
the drink without driving.
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@’/]ﬂ”m[ﬂ ”””’ America’s Best Testing CHR/Rhythmic Songs 12+
RY MFDMBASE™ For The Week Ending 5/10/02.
|
i
Artist Title (Label) LW Familarity Burn TD Familiarity Burn
FAT JOE F/ASHANTI What’s Luv?(Terror Squad/Atlantic) 437 442 97% 26% 4.39 97% 27%
ASHANTI Foolish(Murder Inc./Def Jam/IDIMG) 432 432 93% 21% 4.33 94% 20% ARTIST: DJ Quik
JA RULE... Down A** Chick(Murder Inc./Def Jam/IDJMG) 418 426 68% 8% 4.32 68% 6% LaBEL: Bungalow
P. DIDDY F/USHER & LOON | Need A Girl (Part I}(Bad Boy/Arista) 416 425 91% 18% 4.24 91% 17% By MIKE TRIAS/ASSISTANT EDITOR
JA RULE F/ASHANTI Always On Time(Murder Inc./Def Jam/IDJMG) 409 416 98% 43% 4.07 98% 43% . L :
NELLY Hot In Herre(Fo’ Reel/Universal) 4.09 - 6% 4% 414 60% 4% t's been more than a decade
MARY J. BLIGE Rainy Dayz(MCA) 4.07 444 84% 18% 410  B84% 14% since David Blake, a.k.a. DJ
AALIYAH More Than A Woman (BlackGround) 4.05 410 B87% 19% 411 B86% 18% | | Cuik dropped his debut album,
JENNIFER LOPEZ FEATURING NAS 'm Gonina Be Alright(pic) 404 410 62% 7% 409 60% 6% | | Quikisthe Name.Since then the
USHER U Don't Have To Call (LaFace/Arista) 399 4.09 94% 26% 3.99 94% 26% C°”‘P‘°';' o '?a“tf ha; b"f""‘e
LUDACRIS Roll Out (My Business)(Def Jam South/IDJNG) 3.96 4.08 96% 35% 3.98 97% 35% :n"::{l"srt a?]’g‘;;"a pfog‘uc‘fn r\x ;rskmg with Tupac Shakur, S100p
SRR HiliEaE) oL R A SN [ S Dogg, Jermaine Dupri, Xzibit and many others. On June 4 Quik's
BUSTA RHYMES F/P. DIDDY & PHARRELL Pass The Courvoisier (Part Il}() 3.95 3.94 75% 15% 3.96 4% 15% e i M e .
LUDACRIS Saturday (Oooh Oooht)(Def Jam South/IDJMG) 304 402 8% 19% 398  83% 18% | | o nsoloeffort Undertha nfluence, rives in stores with guest
: —— : ° e N ° stars galore. Quik says, “Influence was recorded in the fashion
JERMAINE DUPRI & LUDAGRIS Welcome To Atlanta(So So De#Columbia) 3.89 3.95  85%  26% 3.4  86% 26% | | e yseqto do— the analog stuff, the old preamps, big micro-
USHER U Got It Bad(LaFace/Arista) 386 392 98% 52% 3.87 98% 54% | | pnoes It'sabig sound.”
AVANT Makin’ Good Love(Magic Johnson/MCA) 385 390 47% 9% 390 45% 9% “Trouble," featuring AMG, is the album’s current single. The
NAUGHTY BY NATURE F/ 3LW Feels Good (Don't Worry)(TVT) 3.83 3.96 57% 7% 3.85 56% 7% cut is easily recognizable — a wicked guitar warble over a ba-
JENNIFER LOPEZ Ain't It Funny (Epic) 382 38 97% 42% 383 97% 42% sic beat, with guitar-chord hits interspersed throughout to punc-
NAS One Mic(Columbia) 3.80 - 64% 12% 3.84 66% 13% tuate Quik's and AMG's lyrical expertise. “Trouble” is hot in the
NAPPY ROOTS Awnaw (Atlantic) 3.77 380 56% 11% 3.74 55% 11% clubs and on the mix-show charts, where it’s following in the
BEANIE SIGEL & FREEWAY Roc The Mic(Roc-A-Felia/Jive/IDIMG) 3.75 3.89 53% 13% 377 52% 13% freshly made footprints of another DJ Quik-produced joint, Truth
FAITH EVANS | Love You(Bad Boy/Arista) 3.713 377 1% 28% 3.75 2% 248% Hurts featuring Rakim’s “Addictive.”
OUTKAST The Whole World(LaFace/Arista) 373 3.70 95% 44% 373 96% 45% Along with AMG, /nfluence contains some other notable
BRANDY Full Moon (At/antic) 363 376 61% 10% 363 61% 10% guests. Talib Kweli, Pharache Monch and Shaheim join Quik
TWEET Oops (Oh My)(Gold Mind/EastWesYEEG) 363 367 93% 36% 362 94% 35% on “Proem,” the album’s bass-driven intro track. In the Paul
"N SYNC Girlfriend (Jive) 355 3.73 98% 47% 356 98% 46% Simon-inspired “50 Ways,” Quik confronis his inner demons
AMANDA PEREZ Never (Universal) 351 352 40% 11% 357 37% 10% | | and reveals his pain over the loss of fellow rapper Mausberg,
who was murdered in late 2000. “Put It on Me,” originally from
Total sample size is 510 respondents. Toltal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity the soundtrack of Training Day, is another standout. In the Dre-
rep the p ge of respondents vsho recognized the song. Total burn represents the number of respondents who said they are tired of hearing the produced track, Dre and Quik relate their tales of sexual con-
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Intérnet. Once passed, they can take the quest to each other and the audience. | worked my ass off and
music test based on their f 17 ic p . RateTh fe.com resuits are not meant lo replace callout research. The results are intended to show opinions. rode a fine line between making motherf**ers love me and
of participants on the Internet only. RateTh is aregi k of RateTheMusic.com. The RTM system is available for local radio stations by calting pissing people off,” says Quik. “l ain't perfect, but this is the
818/377-5300. RateTh ic.com data is p by i R h, A division of Premiere Radio Networks. album where | gave everybody what they want.”
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CHR/Rhythmic Playlists

May 10, 2002 R&R ® 47

WKTU/New York

Clear Channel

{201) 420-3700

B

12 Cume 2,554,700 025

LAYS

W Tw  ARTISTATITLE G1 {9000)
69 67 Emuuuumm 68273
65 62 IQRaphu (Taskes. 63178
52 56 uv.mmmnﬂmt 57064
57 53 ASHANTVFoohsh 54007
48 S0 ANDREABROWN/Tnppm' 50950
50 37 PINKDon't Let Mo GetMe 37703
31 35 DIATY VEGASDays Go 35685
28 34 P DIDDY FAUSHER. /) Need A Gt 34546
37 34 TNAANNIa My Dreams 646
3 33 SHAKIRAUNderneath Your... 33627
33 33 ENRIOUE IGLESIASEscape 33627
28 29 KHUMMy Neck. My Back.. 29551
29 28 USHERAJ DontHave ToCal 28532
- 22 EMINEMWAhoul Me 22418
27 21 ANGIE STONEMsh | Didn. 21390
2 21 MARY J. BLIGEMo More Drama 21399
18 20 MARY J. BLIGE/Rainy 20380
21 20 KYLIE MINOGUE/Can't Get You. 20380
16 19 mlsm:womuaymmuu 19361
131 m:uz
1317

9 18 .ﬁmnnwvezfmmso»wlssu
17 14 GIGIDAGOSTINGN Fly Wit You 14266
15 14 PINK/Get The Party... 14266
13 12 B2KUK Hub 12228
21 12 PPKMesunecton 12228
16 12 JENNIFER LOPEZ/AIN It Funny 12228
18 12 NODOUBTAcve To Love You . 12228
15 12 12228
8 12 TAMIAStranges In My House 12228
13 11 MARY . BLIGE/Family Allar 1209
6 9 ATC/Around Tae World. a7
6 9 LARAFABIAN' Wik Love Again 9
5 8 DAFT More 8152
6 B MARC ANTHONY/You Sang To Me 8152
15 B CELIME DION/A New Day Has Come 8152
8 8 MODJOLady (Hexr.) 8152
T 0 MELANE A Tom Yo You 8152
47 AALIAHMore Than A Woman nn
13§ DABUZZAstMeLove You 6114

WOHT/New York
Emmis

ARTISTTITLE &1 {800)
ASHANTLFooksh 124848
P. DIDDY FUSHER../) Need A Gl 121176
USHERAJ Don't Have To Call 115668
FAT JOE F/ASHANTIAWRa's Linv? 110160
NAS/One M 108324
JA RULE/Down Ass Chack 108324
MARY J. BLIGERainy Dayz 104652
TANTO METRO../Give It To Her 97308
CAMRONOR
BUSTA RHYMES/Pass The Courvorser 91800
R. KELLY & JAY-Z/Somebody’s Gisl 80784
AMERIEMhy Don't We Fal. 77112
R KELN&JAVWMM 67932
JA RULENever Again 62424
FAITH EVANSA Love You 62424
AVANTAakin’ Good Love 56916
TWEET/Oops (Oh My) 56916
Back? 55080
TRUTH HURTS FRAKIM/Addictive 51408
47736
TWEET/Cal Me 736
4773
SWIZZ BEATZ.. SGuiy 40352
MISSY ELLIDTT/4 My People 40392
STYLES & MONCH/The Lile 40392
BRANDY/Full Moon 38556
NASAYou're Da Men 36720
{Oooht...) 34884
N.O RE MNothing U884
AUFF ENDZ/Someone To Love You 33048
NAPPY ROOTS/Awnaw 25704
ALICIA KEYSHow Come 25704
BEANIE SIGEUFREEWAY/Roc The M 23868
FREEWAYALing Em Up 16524
MLIYAH/Rock The Boat 16524
AALIYAH/More Than A Woman 14688
ANGIE MARTINEZH | Could Go 14688
TWEET/Swal Healing P1 2 14688
JADAKISSAWe Gon' Make it 14688
FOXY 14688

KPWR/Los Angeles

PLAY!

LW TW  ARTISTTITLE Gl {900}
73 72 a DJOUIK/Trouble 51984
71 T P.DIDDY FAUSHER../ Neod A Girl... 51262
62 68 FAT JOE FASHANTUWhat's Liv? 49096
70 65 .l DI.PRIFILUDACRWYOM 46330
64 84 46208
43 60 meﬁy(ﬂm' ) 43320
47 ST JARULEDown Ass 41154
54 38988
51 S4  TRUTH HURTS FRAKIWAdGictve 34988
54 52 BEANIE SIGELFREEWAY/Roc The Mic 37544
48 44 USHERAI Don't Have To Catt U768
43 43 NELLYMot In Here 31046
17 35 EMINEMMWIthout Me 25270
48 35  BUSTA RHYME! 25270
28 32 PETEY PABLOM Toid Yall 2104
M 29 AALIYAHMore Than A Wonan

28 26 WARREN GNYo' Ways 18772
B3 OUS/Young'n {Holta Back) 16606
39 22 MOBS OEEP F/112Hey Luv (Anything) 15884
2019 MAK & RE L 13718
8 18 Boy 1
w17 Wlw I2274
13 17 ROCKWak L A

15 17 &INFERLNEZ'MMHGWIBBOMWIH"
21 16 MARY J. BLIGEMsiny Dayz 11562
17 16 LIUROMEQR Way 11582
13 16 SHADE SHEISTAoney Ovwners. 11552
19 15 BUSTA RHYMES/Bresk Ya Neck 10830
9 15 a KNOC-TURN'ALAAK 10830
2 u M 10108
14 14 a E-KVAusomatic 10108
7 14 BiG TYMERS/SHl Fy 10108
10 13 KHIAMy Neck, My Back . 938
18 13 Huh 9386
11 12 IDEEP/So Addicted 8664
21 12 JENNIFER LOPEZ/Ain't It Funay 8664
14 11 X-ECUTIONERSM's Goi’ Down 7942
15 10 FABOLOUS/Trade h AN 7220
12 10 NAPPY ROOTS/Awnaw 7220
13 9 FAITH EVANSA Love You 6498

WBBM/Chicago
Infinity

(312) 944-6000
CavanahBradiey

12+ Cume 1,306,500

PUTS

W TW  ARTISTAIRLE 61 {o00)
93 %  USHERY Don't Have To Cal 52704
8 %0 ASHANTUFoolsh 49410
63 89 BaKUN Huh 48861
& 85 FATJOE FASHANTLWhas Liv? 47214
89 85 P.DIDDY FUSHER.. /mmAcn 48665
62 70 SHAKI 38430
43 83 NELLYMol In Herre 34587
52 54 29646
0 ConnaBe

37 6% LUDACRIS/Satudzy (Oooh!..) 25254
12 4 INEMWIthou | 24705
37 43 JARULEAIL MO./Put it OnMe 23607
¥ 4 1GE/Rainy Dayz 22509
24 39 BRANDY/Ful Moon 21411
37 38 JENNIFER LOPEZ/Ain' it Funny 20862
33 34 PETEY PABLOMRaise Up 18666
53 33 CITYHIGHCaramet 18117
1133 LIL BOW WOW/Take Ya Home 1817
129 mummmsmmwm 15921
% 28 DAVIO/Walking Away 15372
R ANJVMM!MAWM 15372
S8 27 TWEET/Oops (Oh My) 14823
26 25  ASHANTVMappy 13725
27 25 FAITHEVANS/ Love You 13725
27 25 JENNIFER LOPEZ/'m Real 13725
19 21 USHERN Gok it Bay 11529
116 mmnm\s:yw 8784
12 14 MARYJ. 7608
2 u Mnulsnmwmmmnm 7686
16 14 J. DUPR FLUDACRISWelcome o Atanta 7636
24 13 BUSTA RHYMES/Pass The Courvaisier 7137
12 12 FAT Thugoin' 6588
312 PINKDon? Let Mo Get Me 6588
12 11 BRANDYAWRat About Us? 6039
1919 NELLY FURTADO/Tum Off The Light 6039
8 10 AALIVARTIy Again 5490
16 10 R KELLY & JAY-Z/Take You Home.. 5490
2 w 2 NAPPY ROOTS/Awnaw 5490
7 MISSY ELLIOTT/Gat Ur Freak On 5490
1 w N SYNC/Girtriend 5490

WKIE/Chicago

(312)573-9400
Shepel

12+ Cume 281,700

PATS

LW TW  ARTISTTITLE 1 (008
5 81  DIRTY VEGAS/Days Go By 6832
§5 53 DJSAMMY & YANOUHeaven 5936
85 $3  LASGO/Somettwig 5936
51 50 DABUZZMHIHBOVMMO 5600
5t 49 VAN DAHLAV | 5488
53 49 Pwmouuawcaun 5488
40 45  ANCREA BROWN/Trippn’ 5040
M a 4592
52 41 ERIKAReRtons 4592
33 36 STEVO/By My Side 4032
36 36 CAATER/Binded 4032
3 % FIORW&III‘W!YW 4032
35 36  ANGIE STONEMWish | Didn’ 4032
3 3% RNNDNMIMMKIMIJL\)MLORM 3920
37 35 ONE-TMuscls. 3920
a s mumnmmms.ymn 3920
27 87 RES/They-Sty Vision 3472
39 23 BEXVWake Up 3138
24 26 PERPETUOUS DREAMER/Sound Ot Goodbye 2912
27 2% DANIEL BEDINGPELD/Gotta Gat Through... 2688
11 23 DBBOULEVARD/Pon! Of View 2576
% 2 SLENT NICK/Paladio 2464
36 21 DJENCOREMaing In The Sky 2352
10 21 GROOVEAHOL 2002 2352
2 20 AALIYAHMore Than A Woman 2240
12 20 KYLIE MINOGUE/Love At First Sght 2240
A 1% JAME 2128
26 16 MARY ). BLIGEMNo More Drama 1792
23 14 TOYANo Matta What... 1568
10 11 GEORGIE PORGIEAove is Gonma... 1232
11 11 MADONNA‘mpressive Instant 1232
10 11 ABIGAIL/You Set Me Free 123
5 LAt 120
- 120
5 120
0 UMET/Damaged 120
8 10 WENDY PHILLIPS/Stay 120
12 10 IIOMnms& ) "2
1"

10

10 DJJEANIL'(WID

KMEL/San Francisco
Clear Channel

(415) 538-1061
MartivArcher

12+ Cume 720,008

PLAYS

LW TW  ARTIBT/TITLE 61 (000)
61 61 ASHANTVFooksh 21899
59 58  USHER/A Don't Have To Call 20822
31 85  NAS/One Mic 19745
61 55  BUSTA RHYMES/Pass The Courvorsier 19745
41 53 MARYJ BLIGE/Rainy Dayz 19027
37 50 AMERIEMWhy Dont We Fall.. 17950
54 43 RUFF ENDZ/Someons ¥o Love You 17501
49 46  TRUTHHURTS FAAKIWAGdICtve 18514
44 46 BEANIE SIGELFREEWAY/Roc The Mic 18514
40 48 NAUGHTY BY. /3LW/Feets Good. 16514
51 43 AALIVAHMoe Than A Woman 15437
40 42 AVANTAekin' Good 15078
5 % WLSMDII.NIM 13283
4 3% (Oooh!...) 12565
R PD!DDV'MKIIMAGM 12565
21 31 FAT JOE FASHANTYWRaS Liv? 1129
34 31 ANGIE STONE/Brotha 1129
32 30 FAITH EVANSA Love You 10770
37 30 KEKE WYATT/Nothing I This... 10770
24 21 JAHENVATYRG 9693
18 26 a E-40/Automatic 9334
25 24  METHOD MAN & REDMANPart I 8616
39 23 NELLYAol inHorre 8257
138 2 7898
24 22 LILBOW WOW/Take Ya Home 7898
23 22 MAXWELL/This Woman's Work 7898
18 22 MA CHEEKSAights, Camena... 7898
20 22 MICHAEL JACKSON/Butterfies 7898
28 21 INDIAAREMdeo 7538
20 19 LUTHER VANDACSS/Take You Out 821
16 19 BIG TYMERS/SH 6821
25 18 J. DUPRIFALOACRISWaicome To Atlanta 6462
8 18 B2KGots TaBe 6462
14 13 DOMELL JONES/You Know Thal. 6462
13 17 TWEET/Oops (Oh My) 6103
2 16 NAPPY ROOTS/Awnaw 5744
8 16 EMINEMAVithout Me 5744
17 18 YING YANG TWINS/Say IV} 5744
25 15 SHARISSA/Anry Othes Night 5385
11 13 CAWRONON Boy 4667

KYLD/San Francisco
Clear Channel

(415) 356-0942
MartevArcher

12+ Cume 914,200

TS

LW TW  ARTISTTITLE 61 (000)
64 74  J. DUPR) FAUDACRISWeicome To Attanta 33152
70 72 P.DIODY FAUSHER./ Need A Gi... 32258
64 68 FA'IM'IWW‘WMLM 30464
6 67 30016
47 65 .!mmmmlnnm, 29120
40 53 BUSTA 23744
B 33 MWM\MTBC:I 23744
30 45  AALIYAHAore Than A Woman 20160
47 45 AMANDA PEREZ/Never 20160
46 43 KHUAMMy Neck, My Back. 19264
13 43 EMINEMWithout Me 19264
42 4a HURTS FARAKINVAGGKTive 18368
41 39 NELLYMotin Herre: 17472
5 39 L (Ooont...) 17472
30 33  DIRTY VEGAS/Days Go By 17024
33 32 BEANIE SIGELFREEWAY/Roc The Mic 14336
45 32 FAITH EVANSA Love You 14336
23 28 JARULE FASHANTVAWaYS On Time 12082
21 28 NAUGHTY BY./XW/Feels Good... 12962
18 2 'n {Holta Back) 12098
13 25 MARY J. BLIGERainy Dayz 11200
17 22 ‘N SYNC/Girkriend 9856
16 22 LINKIN PARKA The End 9856
N 20 FAT Thuggin' 8950
20 19 KYLIE MINOGUE/Can' Gt You... 8512
18 16 FAADAKISS/Day + Night 7168
18 15 JENNIFER LOPEZ F/NAS/Tm Gonna Be Alright 6720
2 14 FABOLOUS/Trade N AN 6272
14 14 PAULINA RUBIO/Don't Say Goodbye 6272
12 12 MASSY ELLIOTT/One Minwte Man 5376
20 11 BXAUhHuh 4928
10 10 METHOO MAN & REDMANPaTH 480
17 9 TANTO METRO../Give It To Her 4032
5 8 Mic 3584
11 8 a E-40Automatic 3584
4 8 EVEWIO'S That Gl 3584
5 7 2PAC/NI AboutU 3138
3 7 AALWAMock The 3138
3 7 mn&vmuwlw(w 3136
= 7 RAYVONMyBad 3136

WPGC/Washington, DC
Infini

(301) 918-0855

Stevens/0' Connor

12+ Come 719,100

s
LW TW  ARTISTTITLE 6l (00)
43 61 TRUTHHURTS FRAKIWAddictive 24156
62 60 P OIODY FUSHER./ Need A Girl... 23760
54 55  ASHANTUFooksh 21780
49 47 MARY JBLI 18612
57 &4 BUSTA RHYMES/Pass The Courvolsier 17424
37 42 MAXWELL/This Woman's Work 16632
40 41 MUSIOHslcrazy 16236
41 39 JAHEIWAIYhing 15444
41 3B FATJOE F/ASHANTIAWRatS Liv? 15048
34 35 FAITH EVANSA Love You 13860
27 35 KEKE WYATT/Nothing in This... 13860
35 32 USHERA Don't Have To Cal 12672
21 39 BRANDY/ 11880
23 28 B2/Gots Ta Be 11088
24 28  CAMRONOR 11088
R 26 AVANTMakon' Good Love 1029
24 25  AMERIEWMNy Dont We Fall. 9800
16 25 JARULEDown Ass Chick 9600
92 [Call Me: 9108
2 21 JENNFERLOPEZ/An't W Funny 8316
8 20 a WYCLEF JEAN/Two Wrongs 7920
- 19 (RVGOTTIPRESENTS./Down 4 U 7524
31 17 TWEET/Oope (Oh My) 6732
15 17 KELLY PRICEHow Does h Feel 8732
18 15 MARIOUustA 5840
§ 13 LOVHER/How Its Gonna Be 5148
14 13 MR CHEENS/Lights, Camena._ 5148
9 12 JILL SCOTT/He Loves Me 4752
19 11 RUFF ENDZ/Somsone To Love You 4356
28 11 N SYNC/Girttriend 4356
7 11 ALICIAKEYSHow Coms You... 4356
69 JAY-ZAJust Wanna Love... 3564
8 9  BEANIE SIGELFREEWAY/Roc The Mic 3564
9 9 MICHAEL 3564
5 9 3564
12 3 ANGIE STONEMISh [ Didn't... 168
5 3  CITY HIGHWhat Would You Do? 3188
W3 AALIYAHMone Than A Woman 3168
4 8 a BIG TYMERS/SMFy 3188
16 7 LIL BOW WOW/Take Ya Home ane

WJMN/Boston
Clear Channel
(781) 663-2500

12+ Cume 964,080

PLAYS

W TW  AATIST/TUTLE

10097  ASHANTWFoollsh

98 84 FATJOE FASHANTLAWNIS Liv? 38164
a2 37352
97 82 J.DUPRIFAUDACAISWeicome To Atlants 33292
§7 78 P.DIDDY F/USHER../I Need A Git... 31868
473 BXUhHh 29638
- 61 )RV GOTTI PRESENTS..Oovn 4 U 24766
51 53 TAWTO METRO. /Give ft To Her 21518
51 83 .EMIFEHLWEZ'MMMG«NBOW?‘S\B
54 45 USHERA Donl Have To Call

33 44 TWEET/Oops (O My) nm
20 40 JARULE/Down Ass Chick 16240
41 39 LUDACR (Oooht...) 15834
29 38 BUSTA RHYMES/Pass The 15428
54 3%  TRUTHHURTS FRAXW! 14618
12 35 EMINEMAVithout Me 14210
33 32 FABOLOUS/Young'n (Holla Back) 12892
45 31 NELLYAdot In Herre 12588
31 31 METHOD MAN & REDMANPart Il 12586
20 24 MARYJ. Mmmﬂ ar44
31 24 OUTKAST/The 9744
1723 Muuunmwmmmm 9338
22 WDABRISIMM. 8832
10 21 MARIGKust 8526
132 ummulwmmwm 8120
20 19 NASSY ELLIOTT/One Minuts | ma
19 19 mo:mmmu 74
17 19 JENNFERLOPEZTM M4
3119 112Dance With Me 7714
13 17 NELLY/Ride Wi Me 8802
18 16 JARULEAIL MO../Put t On Me 6496
24 15 JENNIFER LOPEZ/AinY it Funny 6090
16 15 AALIYAH/Try Again 6090
12 14 LUDACRIS/Southetn Hospitality 5684
16 14 EVEF/GWEN STEFANLLet Me Blow YaMnd 5684
17 13 FABOLOUS FANATE DOGG/Can't Denty It 5278
18 13 FAT JOEWe 3 5278
15 13 CRAIG DAVIDA Mo In 5278
14 13 CRAIG DAVIDT 5278
1 13 GRANOYMWhat About Uis? 5278

KBXX/Houston-Galvestan|

Radio One 97;2”'
(713)623-2108

12+ Cume N/A

PLAYS

LW TW  ANTISTTITLE 6 (000
45 67 P.DIDDY FAJSHER../) Need A Gir... 24723
S5 66 YING YANG TWINS/Say 1 Vi Y 24354
48 62 FAITH EVANS/ Love You 22878
5¢ 60 22140
58 USHERAS Don't Have To Call 21402
44 S5 AANTMakin' Good Love 20664
“ 56 FIASHANTUWRLS Lv? 20684
53 55 LIL BOW WOW/Taka Y3 Home 20285
47 52 PEREZMever 19188
46 50 816 MOE/Purple Stuft 18450
44 45 TWEETAOops (Oh My) 16974
a s ROOTS/ 16605
44 44 TRUTHHURTS FRAKINVAGGictve 16236
2143 BIG TYME 15867
40 40 NELLYHotin Hene 14760
32 38 BRANDY/Full Moon 13284
27 32 JAGGEOEDGEN Goatt2 11808
31 3 B2KfGots Tabe 11439
4130 JAHEWAnIinD 1070
30 30 AUFF ENOZ/Someons To Lows You 11070
3 24 EMINEWWthout Me 2856
%2 msmumn 8487
2 22 JARULEDawn Ass Chick 8118
16 22 LIL FLIP/The Way We Balt 8118
3 n PABLOA Told Y'alh 7749
2 J. 5904
3 15 Lit ROMEO? Way 5535
4 u 5166
9 M MARYJ. BLIGEFamily Altais 5166
15 13 R.KELLY/fFlesta 4797
1112 JENNWERLOPEZTm Real 428
17 12 KHWMy Nock My Back . 4428
10 12 EVE F/GWEN STEFANVLet Me Blow YaMind 4428
12 12 DESTINYS CHILDindependent Women. 4428
1411 BUSTA RHYMES/Pass The 4059
10 11 CITY HIGHWHat Would You Do? 4059
9 11 AALIYAHRock The Boat 4059
10 11 JAY-2zo (HOVA) 4059
9 n Wore (Baby..) 4059
70U 3690

FPTVEurkr-Gaesan
Hispanic Brdcstg Corp
711,407 1415

az

12 Cume 84.808

PLAYE
U Te ARTISTATITLE Gl {000}
Tl @& J.DUPRI FALUDACRISAVelcome To Alianta 3204
i# @1 NELLYMol InHerre 3132
87 @ P DIDDY FAUSHER /) Need A Gl 3024
75§ ASHANTUFooksh 2088
1 B FAT JOE F/ASHANTIWhat's Luv? 2988
%2 Tl LUDACRIS/Satrday (Oooh! )

14 55 FMINEM/Withoul Me

i @ NAPPY ROOTS/Awmaw

w1 &1 USHERA Don't Have To Call

4 8 BIG MOE/Purple Stutt =
= w8 LILFLIPThe Way We Bal A
B AT YING YANG TWINS/Say 1Yi Yi 205
E5 28 BUSTA RHYMES/Pass The Courvorsier

43 54 JENNIFER LOPEZ FANAS/'M Gonna Be Akight

24 % JARULEDown Ass Chck

47 24 BABY BEESH/Keep It On Da’ Cool

# 49 AMANDAPEREX! Like tt

51 48 NAUGHTY BY /3 Weets Good

L1 At MARYJ BLIGE/Ramny Dayz

£ 51 BIG TYMERS/S Fly

[ 1 Boy

ik @l LILJON /BaBa

& i TWEET/Ooge (Oh My)

47 JUVENILEFrom Her Mamma

11 18 OUTKAST/The Whole World

33 17 MASTER POoohhtrwee

1411 NELLY#

12 16 JARULE FASHANTVAMWays On Time

16 15  LUDACRISARol Oul

15 15 PETEY PABLO/Raise Lip

18 14 LIt FLIP/ Can Do That

12 1% LIL O/Back Back

23 13 LUDACRISMove Bach

19 13 BEANIE SIGELFREEWAY/RoC The Mic

16 2 NELYES

16 12 JENNIFER LOPEZ/An N Funny

16 12 WRECKSHOP FAMILY/Power Up

3 91 KHIAMMy Neck, My Back

2 1 AWANOA PEREZMNever

3 7 OUINT BLACK/Shake Dem Haters

KTHTHousion-Galveston

Cox
(713 9631200
Chang

12+ Cume 457,400

LW TW  ARTIST/TITLE
% $9 P DIDDYFUSHER ANeedAGul 13524
72 %  USHERU Dont Have To Cal 13248
% 85  ASHANIUFooksh 13110
95 82 FAT JOE F/ASHANTIAWhal's Lv? 12696
93 85 AMANDA PEREZNever 11730
37 55 NELLY/Motin Herre 7590
45 49 BUSTA RHYMES/Pass The Courvoses 6762
43 48 BN 6624
3 45 EMINEMAihout Me 6348
44 45 J. DUPRI FALUDACRISAVeicome Ta Atlanta 6210
40 44 LUDACRIS/Salurday (Oooh' } 6072
47 43 NAPPY ROOTS/Awnaw 5934
29 43 AALIYAHMore Than A Woman 5934
64 42 TWEETOops (Oh My) 5796
37 41 DIRTY VEGAS/Days Go By 5650
40 MARY ) BUIGERainy Day: 5520
38 AVANTMakin' Good Love 5244
34 JA AULEDown Ass Chwck 4692
2 CAMRONON Boy 3864
27 Back 726
23 NALIGMTV BY. /W Good... N4
23 JENNIFER LOPEZ/ANT Il Funny 3
22 MARY J BLIGEFamdy At 3036
22 MISSY ELLIOTT/One Miute Man 3036
22 AN VAN DAHL/Castles in The Sky 3036
22 YING YANG TWINS/Say | ¥i Yo
20 FAITH EVANSA Love You 2760
2 EVEFOHEN STERANLA MeGion YoMy 2760
20 KYLIE MINOGUE/Can' Get You 278
20 JENNIFER LOPEZ FANASTm Gonna Be Alnght mo
MISSY ELLIOTT/Get Ur Freak On
0 ENCOREA See Right... bl
CITY HIGHARat Would You Do? 2484
BIG MOE/Purple Sttt 2484
‘SHAKIRA/WNeneves Whesever 2346
NELLY/Ride Wit Me 2346
JA RULE F/ASHANTVAMays On Time 2346
BAITHEY' 2070
JARULEALMA' 1 Up 2070
ALICIA KEVS/Falin’ 2070

WBTS/Atlanta
Cox

(404) 897-7500
Philips/Miles

12+ Cume 431,400

AW TW  ARTIST/TITLE
104902 P DIDDY FUSHER. /1 Nesd AGHL . 14382
9 100 LUDACRIS/Saluscay (O0oh... 14100
10098 FAT JOE FIASHANTUWRars Luv? 13818
10098 ASHANTLFooksh 13818
46 76 NELLYMotin Herre 10716
72 74 JAGGEDEDGENGotN2 10434
727 AALIYARMote Than A Woman 10011
70 70 NAUGHTY BY. /3LWiFeeis Good 9870
9@ 60 JENNIFER LOPEZ/AY it Funny 9588
78 65 "NSYNC/Grlinend 9306
@ H USHERA DontHav T ToCat 9024
3457 NAPPYROO 8097
&8 52 Moasmrmmuylwwwmq) 332
59 41 TWEET/Dops (On My) 5781
42 40 AGGED EDGE/Lefs Get Marmied 5640
38 40 J DUPRIFAUDACRISWekcome ToAlanta 5640
3939 CITY H 5499
4030 PETEY PABLORaise Up 5439
38 39 NSYNCGone 5499
% 37 LUDACRIS/Rol Out 5217
33 34 USHERUGot It Bad 4794
37 33 JARULE FIASHANTUAMays On Time 4653
2 22 GINUWINEDtlerences 3102
220 BIKUNHUN 2620
19 20 PINK/GH The Party. 2820
2 20 CRAIG DAVID Days 220
19 20 BRANOY/Ful Moon 2820
i The n 2538
15 17 JARULELN' BUp 2397
16 17 CRAIG DAVID/Fll Me In 297
- A7 EMINEMVWithout Me 2397
18 16 NELLV 2256
16 16 AVANT/Makin’ Good Love 2256
10 15 PWNIIDon't Lot Mo Get Me 2115
25 14 MR CHEEKS/Lights. Camera.. 1974
M 14 BAITNEYSI 1974
4 13 BIG TYMERS/SukFly 1833
113 OAVIOWalking vty 1833
6 13 LINKON PARKN The End 1833
1313 JENNIFER LOPEZ FANAS/T™ Gonna Be Arigii 1833

WPDW/Miami

PLATS

W TW  ARTISTTITLE GI {o0e)
91 88 ASHANTUFooksh 30624
68 87 JARULEDown Ass Cuck 30276
8 K PDIDDY USHER. A Need AGHl.. 268188
62 80 TRUTHHURTS FRAKIMAdictive 27840
15 79 EMINEWWithout Me 27492
78 75 KHIAMy Neck My Back 26100
73 62 FAT JOE FASHANTUWNaY's Liv? 21576
U s W 18096
54 45 SEAN PAUL/Ganime The Ligix 15660
3539 RAYVONMy Bad 13572
40 39 NSYNCGutirend 13572
43 39 MA CHEEKSLights, Camera 13572
35 38 /n (Holla Back) 13224
30 38 TRINAFRICK ROSS/Tald Yal 13224
33 37 OANIEL BEDINGFIELD/GoNa Get Thwough. . 12876
33 37 USHERA Don' Have To Cal 12876
8 35 JAY-Ziigga 12180
50 33 MARYJ BL Dayz 11484
9 31 MISSY ELLIOTT/One Mnute Man 10788
56 31 AMANOA PEREZMever 10788
6 30 JONELL & METHOD MANRound & Round 10440
29 29 MISSY ELLIOTI/Get Ur Freak On 10092
53 28 JENNIFER LOPEZ F/NAS/'m Gonna Be Alngh 9744
51 26 DIATY VEGAS/Days Go

325 TWEETops (Oh My) soa
B2 S/Saturday (Oooh!. ) 8700
- I MARTINEZAY | Could Go 8352
30 24 LUDACRISRoN Out 8352
% 23 Me 8004
25 22 JENNIFER LOPEZAn TN Funay 7656
2% 22 LUDACRISMWar's Your Fantasy 7656
30 19 BUSTA RHYMES/Pass The Courvoises 6612
8 19 JARULEAMY N Up 6612
19 13 JARULE FASHANTVAMays On Time 6264
13 16 CAMRONOn 5568
25 12 TRICK DADDY/Taka It To Da House are
12 11 ANGIE STONEMiSh | Didn... an28
2 10 NELLYHo InHarme 3480
12 10 BRANDY/FullMoon 3480
1110 MYSTIKAL F/NIVEADanger (Boen S0..) 3480

KUBE/Seatile-Tacoma

keriey (]
(206) 285-2296
Powers/Piat
12+ Cume 443.400 ==
PLAYS
LW TW  ARTIST/TITLE 61 (000}
72 73 P DIDDY FAUSHER ) Need AGirl. 16206
45 70 USHER/U Don't Have To Call 15540
62 67 FAT JOE FASHANTI/Whar's Luv? 14874
61 67  ASHANTLFooksh 14874
19 66 EMINEMAithoul Me 14652
#6 B3 J DUPRIFALUDACRISAWeicome To Atanta 13986
§7 62 MARYJ BLIGE/Ramy Dayz 13764
53 57 JARULE FIASHANTVANays On Time 12654
54 55 NELLYMot In Hetre 12210
24 51 TRUTHHURTS FRAKINVASdKive 1322
36 43 JENNIFER LOPEZ FANASA'™ Gonna Be Alnght 95‘5
29 41 BRANDY/FuM Moon
55 38 AALIYAH/More Than A Woman 7992
47 32 NAPPY ROOTS/Awnav 7104
55 32 KHIAMy Neck, My Back 7104
10 32 JENNIFER LOPEZ/An'l il Funaty 7104
5 32 US!(RIUBM Bad 7104
3 29 NAS/One M 6438
5 27 BUSTA mw&sms The Courvorsier 5994
26 27 MARY J. BLIGEFamily Affair 5994
1126 MARIG/Just A Friend 5772
- 22 PINKDon Lel Me Get Me 4884
22 20 BUSTA RHYMES/Break Ya Neck 4440
13 20 CRAIG DAVID/7 Days 4440
19 13 LUDACRISRoll Out 4218
13 13 ALICIA KEYS/A Woman's Worth 3996
9 17 34
317 B2WUnHuh 3774
13 18 USHERA Remind Me 3552
11 15 JAGGED EDGEALet's Get Married 3330
11 13 CITY HIGHAWRat Would You Do? 2886
16 12 JARULE/Down Ass Chick 2664
8 11 JENNIFER LOPEZY'm Rea 2442
6 11 PINKGet The Party.. 2442
22 11 112/Dance With Me 2442
12 10 RUSNOOP DOGG. /Do U Wanna Rolt 2220
9 10 TWEET/Call Me 2220
14 10 112/Peaches & Cream 220
12 18 CRAIG DAVIO/FE Me In 2220
8 10 PETEY PABLORaise Up 220
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g KASHON POWELL

Marvin Still Marvelous Power Gold

] What's playing at Urban AC?

ccording to recent Arbitron data, Urban AC is one of the fastest-growing formats. With that in mind,
and more stations signing on, we thought you’d be curious about what stations in markets one- 140

are playing in their gold category. Well, this is your lucky week, as we take a look at the 100 most-

played gold titles for the year to date, according to Mediabase 24/7.

Marvin Gaye continues to be a power artist, with three of the
top 15 songs: “Sexual Healing” at No. 2, “Let’s Get It On” at
No. 6 and “Got to Give 1t Up (Part 1)” at No. 14. Gap Band have
two in the top 10: “Outstanding™ at No. 3 and “Yearning for Your

Love™ at No. 8. With many stations keeping songs in a recurrent
category for up to three years, a few songs released in 1999 ap-
pear on the chart. Joe’s “1 Wanna Know” ranks No. |, and Max-
well’s “Fortunate™ comes in 10th.

l JOE | Wanna Know
MARVIN GAYE Sexual Healing
GAP BAND Outstanding
MAZE Before | Let Go
ISLEY BROTHERS For The Love Of You |
MARVIN GAYE Let's Get It On I
EARTH, WIND & FIRE Reasons
GAP BAND Yearning For Your Love
| 9 CHERYLLYNN Got To Be Real
10 MAXWELL Fortunate
11 EMOTIONS Best Of My Love
12 AL GREEN Let's Stay Together |
13 ISLEY BROTHERS Between The Sheets
14  MARVIN GAYE Got To Give It Up
| 15 RUFUS f/CHAKA KHAN Ain't Nobody
16 DONELL JONES U Know What's Up
17 L.T.D. Love Ballad
18 ERIC BENET Spend My Life With You

O NDOO L WN =

JOE

19 RICKJAMES tTEENA MARIE Fire And Desire
20 TEDDY PENDERGRASS Love TK.O.

21 FREDDIE JACKSON Jam Tonight

22 AL GREEN Love And Happiness

23  PATTI LABELLE If Only You Knew

24 EARTH, WIND & FIRE Devotion

25 MAXWELL Ascension {Don't Ever Wonder)
26 O’JAYS Forever Mine

27 TEMPTATIONS Treat Her Like A Lady
TEMPTATIONS Stay

29 KEITH SWEAT Make It Last Forever

30 AFTER 7 Ready Or Not

n
o

MARVIN GA)E’

| 31  EMOTIONS Don't Ask My Neighbor
32 MARY JANE GIRLS All Night Long
33 HEATWAVE Always And Forever
34 L.T.D. (Every Time Turn Around) Back...
35 BABYFACE Whip Appeal
| 36 TEDDY PENDERGRASS Close The Door
37 LUTHER VANDROSS Never Too Much
38 ATLANTIC STARR Send For Me
39 SHALAMAR This is For The Lover inYou
| 40 DEELE Two Occasions
41  MTUME Juicy Fruit
BARRY WHITE Practice What You Preach
SWITCH There'li Never Be
FREDDIE JACKSON You Are My Lady

2ER

THE GAP BAND
-

EARTH, WIND & FIRE

EARTH, WIND & FIRE That's The Way...
ANITA BAKER Sweet Love

RENE & ANGELA Your Smile

FREDDIE JACKSON Rock Me Tonight...
RUFUS Sweet Thing

BOBBY CALDWELL What You Won't Do...
NEXT Too Close

TYRESE Sweet Lady

PRINCE | Wanna Be Your Lover

JOHNNY GILL My, My, My

CHERRELLE t/A. O'NEAL Saturday Love
MAZE f/FRANKIE BEVERLY Happy Feelings
DENIECE WILLIAMS Silly

SOUL Il SOUL Keep On Movin’

TOM BROWNE Funkin' For Jamaica
MARVIN GAYE What's Going On?
DENNIS EDWARDS Don't Look Any Further
MARVIN GAYE Mercy Mercy Me...
KENNY LATTIMORE For You

ANGIE STONE No More Rain...

TEDDY PENDERGRASS Tum Off The Lights
COMMODORES Brick House

S.0.S. BAND Take Your Time

CON FUNK SHUN Love's Train

MAZE f/FRANKIE BEVERLY Joy And Pain
AL B. SURE! Nite & Day

KEITH SWEAT | Want Her

MARVIN GAYE Distant Lover

S.0.S. BAND Tell Me If You Stili Care
MIDNIGHT Slow Jam

BRICK Dazz

MCFADDEN & WHITEHEAD Ain't No Stoppin’...
BOBBY WOMACK f You Think You're Lonely...
ANITA BAKER You Bring Me Joy
LUTHER VANDROSS So Amazing

TONY! TONI! TONE! Anniversary

LENNY WILLIAMS 'Cause | Love You
PATRICE RUSHEN Forget Me Nots
STEVIE WONDER Ribbon In The Sky
DAZZ BAND Let It Whip

GEORGE CLINTON Atomic Dog

EARTH, WIND & FIRE Love’s Holiday
ISLEY BROTHERS Voyage To Atlantis
BARRY WHITE It's Ecstasy...

STAPLE SINGERS I'll Take You There

Q. JONES {EL DEBARGE... The Secret Garden
SOUL Il SOUL Back To Life

AL GREEN I'm Still in Love With You
BRIAN MCKNIGHT Anytime

GLENN JONES We've Only Just Begun
GQ | Do Love You

SOUNDS OF BLACKNESS Hold On
ATLANTIC STARR Secret Lovers
PARLIAMENT Flash Light

STEVIE WONDER That Girl

100 ANITA BAKER Ange!

www americanradiohistorv com


www.americanradiohistory.com

2.2 Urban Top 50 e

\.‘i/\. Brtbectrreieloitet. hhitee ) Y - :

" May 10, 2002
vvég( WEEK  ARTIST TITLE LABEL(S) ;EEIS' PT.A;S IMP%?O%S:I%NS wgiﬂ? " wmA%ToAsmw Most Added«»
1 1 ASHANTI Foolish (Murder Inc./Def Jam/IDJMG) 3145 207 551572 13 650 A R
2 2 USHER U Don't Have To Call (LaFace/Arista) 2181 122 513700 16 620 | unerone wees -
4 0 P. DIDDY F/USHER & LOON | Need A Girl (Part One) (Bad Boy/Arista) 2567 +48 482226 10 61/0 NELLY Hot In Herre (Fo’ ReelUniversal) 47
6 o MUSIQ Halfcrazy (Def Soul/IDJMG) 2436 +158 444963 12 6511 GLENN LEWIS It's Not Fair (Epic) 33
3 5 BUSTA RHYMES Pass The Courvoisier (Part Il) (J) 2408 -128 426225 11 63/ | CLIPSE Grindin' (Star Trak/Arista) B
7 @  AVANT Makin' Good Love (Magic Johnso/MCA) 230 460 3w 15 60p | kO o O ) -
9 @ MARYJ. BLIGE Rainy Dayz (MCA) 2146 +26 326058 9 63/0 | giG TYMERS Stil Fiy (Cash Money/Universal) 1
5 8  FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 2096 -324 375511 13 62/0 DAVE HOLLISTER Keep Lovin' You (MCA) 10
8 9  TWEET Oops (Oh My) (Gold Mind/Elektra/EEG) 1915 270 330181 16 650 | TRUTH HURTS F/RAKIM Addictive (Aftermathyinterscope) 6
15 ) CAMRON Oh Boy (Roc-A-Fella//DJMG) 1857 +406 339727 4 56N i;‘;‘;’,ﬁs\,ﬁlh’i"[)';ﬂfj‘,ipﬁ;ﬂ Ig"{‘;’;’:’%@e FrY -
12 @ B2K Gots Ta Be (Epic) 1730  +100 307897 7 610 DJ QUIK Trouble (Bungalo) 5
1 @ NAPPY ROOTS Awnaw (Atlantic) 1677 0 219180 14 63/2
18 @ BIG TYMERS Still Fly (Cash Money/Universal) 1649  +322 231260 7 5111
10 14 JAHEIM Anything (Divine Mill/WB) 1591 102 327618 24 59/0
14 @ YING YANG TWINS Say | YiYi (Koch) 1565 +54 196375 10 501
19 @ BRANDY Full Moon (Atlantic) 1503 +236 245876 5 59/0
21 D TRUTHHURTS FRAKIM Addictive (AftermattInterscope) 1495 +321 319338 4 595 Most Increased
17 )  JA RULE Down Ass Chick (Murder Inc./Def Jam/IDJMG) 1411 455 236222 5 57/0 P. Iay S
13 19 FAITH EVANS | Love You (Bad Boy/Arista) 1357 -204 253665 18 60/0 wr
25 €@ DONELLJONES You Know That | Love You (Untouchables/Arista) 1204 110 182250 7 512 | ,cuer mme vers woREAE
22 @ RUFF ENDZ Someone To Love You (Epic) 1169 +25 187344 13 521 CAM'RON Oh Boy (Rac-A-Fella/DJMG) +406
16 22 LUDACRIS Saturday (Oooh! Ooooht) (Def Jam South/IDJMG) 1126 -245 184334 13 58/0 | piG TYMERS Siil Fiy (Cash Money/Universal) Jpoes
26 @  JOE What If A Woman (Jive) 1089  +53 169988 10 49/0 TRUTH HURTS F/RAKIM Addictive (Aftermathinterscape) +321
28 € NAS One Mic (Columbia) 1021 +154 165947 8 4472 ;‘g’:ﬁ; YCaF"ul'm ggglz ’lﬁ',’,‘,’-/ci”’“'a/m) +§gg
20 25  JENNIFER LOPEZ Ain't It Funny (Epic) ‘ 992 191 165032 18 B3O | gl (Sha;ym i) s
23 26  LIL BOW WOW Take Ya Home (SO So Def/Columbia) 967 -165 122285 14 47/0 NELLY Hot In Herre (Fo’ Reel/Universal) HN
24 27 AALIYAH More Than A Woman (BlackGround) 962 -166 200837 16 34/0 NAUGHTY BY NATURE F/3LW Feels Good/// (TVT)  +163
30 €D NAUGHTYBY NATURE F/3LW Feels Good (Don't Worry...) (TVT) 945 +163 122456 6 501 | MUSIQ Halcrazy (Def Soul/iDJMG) +158
29 @ ALICIAKEYS How Come You Don't Call Me (J) 825 428 144804 dgyg | PRAPRI-UELR Freend. () <
27 30  MAXWELL This Woman’s Work (Columbia) 819 91 136624 14 44/0
32 @ ANGIE STONE Wish | Didn't Miss You (J) 750 +51 95932 8 40/0
44 % TWEET Call Me (Goid Mind/Elektra/EEG) 723 +288 129799 2 50/3
38 BEANIE SIGEL & FREEWAY Roc The Mic (Roc-A-Fella/IDJMG) 692 +6 160847 15 4710 =
38 @ JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic) 626 +69 103613 2 48/0 New & Active
3 € BOYZIIMEN The Color Of Love (Arista) 624  +2 85934 3 4971 -
45 @  NELLY Hot In Herre (Fo’ Reel/Universal) 605 71 13612 2 sor | LLROMEDZ Wy (0 Lmusoulativersa)
31 37  BRANDY What About Us? (Atlantic) 578 -184 81536 17 530 . .
39 €D PETEY PABLO | Told Yall (Jive) 569 417 69504 4 40 | p'ffyssasY7E/ o ‘s‘éﬁﬁ‘ni“z‘z',‘,\%ﬁé’%"” (tnierss)
43 €D 1SYSS F/JADAKISS Day + Night (Arista) 489 452 70766 3 35/2 | JERZEE MONET Most High (DreamWorks)
35 40  CEE-LO Closet Freak {LaFace/Arista) 488 -108 58322 11 29/0 | Total Plays: 360, Total Stations: 39, Adds: 3
4 41 MYSTIKAL Tarantula (Jive) 481 -18 48698 3 38/0 MR. CHEEKS Friday Night (Universal)
@  KHIA My Neck, My Back (Lick It) (Dirty Dowrv/Artemis) 480 +133 43158 1 g0p | e Plays 813 Totl Staions: 32, Adds 0
0 D IS AT i O
- -A- + .
49 @ HAMPTONS My Jacket (BlackGround) 453 +63 51859 2 371 %(;QEPmAgoI R)?gl tsyavt?or:]r;as(“/wfﬁs 0
37 46 ‘NSYNC Girlfriend (Jive) a5 116 77267 8 190 | RLGood Man ()
36 47  SHARISSA Any Other Night (Motown) 439  -148 55926 19 4010 Total Plays: 251, Total Stations: 37, Adds: 4
@ MARIO Just A Friend () 427 4157 42754 1 37/2 | AMERIE Why Don't We Fall In Love (Rise/Columbia)
@ B RICH Whoa Now (Atiantic) 420 +132 50936 1 393 | el Plays 24 Towl Staions: 29, Adds 5
@  SCARFACE Guess Who's Back? (Def Jam South/IDJMG) 388 +100 74%1 1 000 ?0'1;}*;{;2“2’:‘3 i ]
66 Urban reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | ROB JACKSON F/LADY MAY Boom, Boom, Boom (Arista)
week of 4/28/02-5/4/02. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | Total Plays: 202, Total Stations: 22, Adds: 2
Increase in plays is placed first. Songs befow No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially -
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-to-week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Songs ranked by total plays
Average Quarter Hour Persons used herein with permission from the Arbitron Company {copyright 2002, The Arbitron Company). (C} 2002, R&R, Inc.
) . 0 5
Don't Miss The New Artist Showcase Presenting Slum Village
During The WGCI Music Seminar May 17, 2002
1520 N. Fremont Street, Chicago, IL
] A. _ jﬁ
Gt 1 Op m 4am e SARAK 1 uviviLLAGE
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Urban

Reporters

WAJZ/Albany, NY * WJZD/Biloxi-Gulfport, MS * WIZF/Cincinnati, OH * WJJN/Dothan, AL KilZ/ilteen-Temple, TX WFXM/Macon, GA WBLS/New York, NY * WDKX/Rochester, NY * | WPHR/Syracuse, NY *
PD/MD: Sugar Bear PO Rob Neal PD: Humicane Dave PD/MD: Tony Black PO/MD: Mychal Maguire PO/MD: Derek Hamer PD: Vinny Brown PD: Andre Marcel | PD:Butch Charles
APD: Marie Cristal MD: Tabari Daniets APD/MD: Terri Thamas Mo As ] h‘{t“v‘“n;““' gmﬂhﬂcﬁ ?D&ge:govgv:ﬂ ::Dn:sgajueal ! M‘Dmmnifﬂ“efs
b i - .
E%Tmm U ! w.c’grvm e 11 JILL SOOTT Genme BAKKA “Money” MY 4 YING YANG TWINS Say ! 2 MUY W
CHODBAKKA “Monsy” CACMaer 100U UK Towe™ 1 SHARISSA “Steppin HER SANTTY FALOX Xcksoe CLIPSE "G
CHOOBAKKA “Woney™ WIFX/Fayetteville, NG * 10 DIRTY SOUTH “Netha SHARISSA “Stepper | GLENNLEWS Far
CLIPSE “Gongn » Y g
GLENN LEWIS “Far” %Egams'"e'a""' DH PD: “g“ Cruise WIBB/Macon, GA
. : Sam Sylk APD: Garrett Davis M am WBHH/Norfalk, VA *
KBCERlecandra, LA 25 86 RS O Taylr Morgan KRRQALalayette, LA * P o oA WTLZ/Saginaw, M1 * WIMP/Tampa, FL
MD: RE J"ym o o 15 NELLY “Hot" OM: Jzmes Alexander 22 RUFF ENDZ “Someane™ o Adds PD: Eugene Brown Interim PD: Big Money Ced
ik - WBQT/Boston, MA * B RICH Whos™ POM: Darlene Prejean 21 NELLY “Hor® 1 NELLY Ho Interim MO: Eng Storm
H Ak PD: Steve Gousby 11 NELLY “Hat” TRUTH HURTS FRAKIM *2sditne™ SHARISSA "Steppin” 37 BIG TYMERS By
APD: Lamar Robinson WHXT/Columbla, SC * BLACK COFFEY “Hard” 34 BK Gots™
MD: T, Clark Al umala, y . CHODBAKIA ‘Money™ 33 CARON Boy” -
16 TWEET “Car PD:Chris Conner WDZZ/Flint, MI GLENN LEWIS “Far” WOWINorlolk, VA * 2 TRUTH HURTS FARAKIM “Addictie
) 12 MASTER P “Rear” MD: Bill Black PO/MD: Chris Reynolds WHRK/Memphis, TN * OM/PO: Datsy Davis WEAS/Savannah, GA Rl
KEDG/Alexandria, LA 9 UL ROMED “Way™ 27 CUPSE “Grindn™ 11 NELLY ot - PD: Nale Bell APD/MD: Michael Mauzone PD: Sam Nelson  oaals “Saturday”
DM/PD: Jay Stevens BIG TYMERS Fy A Tt P . ' APD: Eifeen Collier 4 CLIPSE “Grndin MD: Jewel Carter 2 B RICH Wnoa”
MD:Wade Harpion 2 8Lt SIS e WOHHAarsing, i MD: Devin Steel + AMERE Far 7 KELLY o 19 DIRTY SOUTH “tiotr™
9 AL Mar 1 MESHAL NOEREDCELO P . PO/MB: Brant Johnson 1 TWEET Car D4 QUIK “Trouble™ DAVE HOLLISTER “Lovin™
CHOOBAKKA “Woney™ N 1 DAVE HOLUSTER “Lovin™ Y Hot GLENN LEWIS “Fair NELLY “Hor' HAMPTONS °.
WBLK/Buffalo, NY GLERN LEWIS “Fac = o | 7 GLERNLEWIS Far NELLY “Hor® HER SAMTTY FALOX “Xcusve™
POMD: Siip Dillarg HAMPTONS *Jcke” WIMGGaineswlle-Ocala, FL COFFEY Hard” WJUC/Toledo, OH *
15 NELLY “Het” PO/MD: Qquincy CHONBAKKA “Maney PD: Charlie Mack
- & 14 CLIPSE “Gngi” 9 CUPSe onae COREF G i MO Nikki 6
WHTA/Atlanta, GA * BLACK COFFEY “Harg” LY . 7 KVSP/Dklahoma City, OK * i - Niki 6.
PD: Jerry Smokin' 8 i LE;‘W‘S'.,“. WWDM/Columbia, SC * mﬁ“ WEDR/Miami, FL * PD: Terry Manday . KDKS/Shreveport, LA 2;’ ﬁge I‘gm.
APD: Ryan Cameron SHARISSA Sepgin” POMO: Mike Love DIRTY SOUTH “Nothin™ OM/PO/MD: Cedric Hollywood AMD: Eddie Brasco PD/MD: Quenn Echols BLACK COFFEY “Hard™
#D: Ramona Debraux APD: Vemessa Pendergrass GUERN LEWIS KVGS/Las Vegas, NV * 14 NELLY "Hot™ 7 CUPSE Gandin™ 7 C”OOB‘K%;MMW WPB%&‘?;V_'
61 BIG TYMERS " ) 7 NELLY or PROKCT PAT "k POMD Vic Clemons Qs o Ly i . e
2 TRUTHHURTS FRAGM “hdsche 4 Mo 16 MUSID Mo’ SACKCOrTeY T TRy DAVE HOLLISTER "Lowi GLENN LEWIS Fa™
AXGorn 2 CUPSE “Gongn’ afear GLENN LEWSS “Far o Morey ! U
WWWZ/Charleston, SC * GLENN LEWIS "Far™ :2 %‘;ﬁ'ﬂ;& G o COREY Frst” ﬁﬁ;‘_‘g{'s Tar
DM/PD: Terry Base BUACK DDFFEY “Hard™ WIKS/Greenville, NC * 7 ALICIA KEYS “Comé” (CLENECWS (v SHARISSA ~Steppe
MD: Ron Splackavellie POMD: B.K. Kirkiand ST s meone” WKKV/Milwaukee, Wi *
erctenes | 4 BGTVMERS Ay 1 .
WVEE/Atlanta, GA * B e Honey " § TRTH TR R o | S TLEITY PD: Jamillah Muhammad KJMM/Tutsa, OK
PD: Tony Brown GLENN LEWIS "Far™ WCKX/Columbus, OH AL Man 3 BOVZ ItMEN “Caor” MD: Doc Love WPHIPhi PA KM A PD: Terry Monday
MD: Tosha Love PR PD: Paul Strong NeLLY ot s PO: MichaelTee oy Sy
12 KHIA “Back” MD: Warren Stevens GLENN LEWIS "Far™ PD: Luscigus fce MD: Kelli D TINELLY Hor
1 BIG TYMERS “Fiy" MD: Raphae! “Rall” George : kel Uupree 11 BLACK COFFEY “Harg
. WIMZ/Greenville, SC * . . L i | R R
WPEG/Chartofte, NC POMD: Doug Davis WBTFAexinglon- Fayetie, KY HER SANITY FALOX “Xchuswe” 1 CLIPSE “Grindin™
PD: Temi Avery o Adds PD/MO: Jay Alexander ; DAVE HOLLISTER "Lovin™ BLENN LEWIS “Fas™
WFXA/Augusta, GA * MD: Nate Quick KBFB/Dallas-Ft. Worth, TX * 2 NELLY “Ho WBLXMoabile, AL * ) g - GLENN LEWIS “Far
OM: Ron Th ' ¥ “Hot SWIZZ BEATZ . “Guity” 4 VESEUL POMD: Myronda Reuben WUSL/Philadelphia, PA
- M 17 AMERIE “Fai” TRUTH HURTS FRAKIM “Adgictive” CHOD3AKKA "Money 8 MELLY ot PDGlenn Cooper
WBGTWERS 5 ISTSS FUADANSS Dy WEUPMHuntsville, AL * O e 2 QUPSE Gengr APD: Colby Tyner
Sprt s DAVE HOLUSTER Low! "Muntsville, U OuK Trousie 2 MESEL| MD: Coka Lami WESE/Tupele, MS
R Steesiry e BLACK COFFEY g 29 CLPSE G KATZ/SH, Louis, MO * POMD: Pamela Aniese
KKDADallas-Fl. Worth, TX* {2 FL et ' DAVE HOLUSTER “Lown™ 15 NELLY “Hor' PD: Eric Mychaels TRUTH HURTS FRAKM “Addiine
POMD: Skip Cheatham HER SAMTY FLOX “Kolosve” -~ & GUENN LEWS Far- pryi. DIRTY SOUTH -t
+ | WJTT/Chattanooga, TN * Ny
WPRW/Augusta, GA
P T ;‘g,"';g;‘i?"“*" P KIPR/Little Rack, AR *
MD: Nightiraln — - ackson, MS * DM/PDMO: Joe Booker WZHT/Mon(gomery, AL . : . ’ .
2L Yo e, WRDU/Dayton, DH POMO: Stan Branson 17 NELLY Hor” BT ﬂfﬂ".»’&'ﬁ'&"&'%ﬂ'sgi“ WFUN/SI. Louis, MO WKYSWashington, DC
8 AMERIE Far NELLY “Hot" POD: MarmSn_ﬂmnns No Adds BLACK COFFEY “"Hard MD: Michael Long ot 3 PD: Mo' Shay PD: Darryl Huckaby
2 AL Man GLENN LEWIS “Fair™ MD: Theo Smith CHOOY{K&('A “Money” 35 ANGIE STOKE Wt gw . - APD: Craig Blal:k_ MD: P-Stew
DAHAUSTEA o CHODBAKKA ~Voney” 2 N6y Wt Pl 3 JENNUFER LOPEZ FAAS A JERZEE MOET Hgh® DKoz hai ] B INESSTRY
GLENN LEWIS “Far BLACK COFFEY Harg™ 1 ROB JACKSONILADY MAY “Boom il 26 CAMRON “Boy” NI LT B BGTIMERS ahse
gfgw (EWS 'PJ’M l WRJH/Jackson, MS * PRDJECT PAT “Back™ 6 %E'up? _;5\6" 13 DONELL JONES “Know JERZEE MONET “Hig
LOVHER “Goma™ | PO: Steve Poston
MESHELL NDEGEOCELD Fooetbod” MO: Lil Homie
O et | Wt Chicago, 1. & tosuon morey WQQKNashuille, TN igrdutam MC* | *Monitored Report
5 Alexander OM/PO:Etroy Smith 1O0BAKKA Wk A ashville, TN * 3 onitol eporters
POMD: Adtian Long APDMD: Carla Boalner WOTJ/Detroit, Mi * SN e :‘(;(.ZTBIHL;:rApirggeles, ¢ RO Keas fum PO, Crioly 77 Total Reporters
8 NELLY "Hot ) 8 DALE S0 VPProg.: Lance Patton JILL SCOTT “Gimme” MD: Dossey Fuller APD: Bruce Lowe MD: Sean Alexander o eporter.
3 CHOOBAKKA oney” § CLPSE G O o s 13 RELLY Hor 8 BIG TYMERS Ty’
BLACK COFFEY Harg 3 AMERIE Far pronca S, 4700 0UK Trotle” 1 CUPSE “Grndin’ 5 TRUTH HURTS FRAKIM “Addctie” .
GLENN LEWS Far ERZEE MONET Hn™ POMD: Spud 2 AICAKEYS Came” D0 QUK Toun” 2 A8 M’ 66 Total Monitored
NAPPY AOQTS “Auran” Ay KPS Kansas Ciy, MO LSIEETEVEAR0 0 DAVE HOLLISTER “Lovi™ LICROVED Way™
PO: Sam :J::vaesr L 11 Total Indlcagor )
KTCX/Beaumont, TX * WJLB/Detrait, MI * fmsméﬁ - . . 10 Current Indicator Playlists
POMD: Chis Ciay WPWX(Chicago, IL PO: K Holitay 2 CUPE Grnde™ g‘g_‘m—g"'“'"e- Ky WQUE/New Orleans, LA * | WCDX/Richmond, VA * - -
3 CHOOBAKKA "Morey™ PO Jay Al ' APDMD: Krrs Ketley 1 AMERIE “Far 2 unn OM/PD: Marvin Hankston PD: Lamonda Williams Did Not Report For Two Consecutive
BLACK COFFEY “Hard : Jay Alan 2 NELLY “Ho" 1 NELLY RO MO: GerzId Harrison APOMD: Angela Watkon MO: B-Rock Weeks; Data Not Used (1):
e MO iRt B Gow 1 GLERN LEWS Tar 193 e i 12 TRUTHHURTS FRAKIM ot FXE/Columbus, GA
HELLY ot 7 Mkl ns i v PAOJECT PAT “Bac TRUTH HURTS ERAKM Aot | HELLY e EIBG TYMERSShY w OIUMIDUS:
- 5
Most Played Recurrents 3 Indicator
.
TOTAL
ARTIST TITLE LABEL(S) PLAYS
MR. CHEEKS Lights, Camera, Action (Universal) 838 Most Added-
KEKE WYATT Nothing In This World (MCA) 801 DIRTY SOUTH Nothin’ To A Boss (Hard 2 Hit)
JERMAINE DUPRI F/LUDACRIS Welcome To Atlanta (So So Def/Columbia) 7 NELLY Hot In Herre (Fo’ Reel/Universal)
JA RULE F/ASHANTI Always On Time (Murder inc./Def Jam/IDJMG) 631 TRUTH HURTS F/RAKIM Addictive (Aftermath/Interscope)
AALIYAH Rock The Boat (BlackGround) 564 CAM’RON Oh Boy (Roc-A-Felia/IDJMG)
GLENN LEWIS Don't You Forget It (Epic) 496 LOVHER How It's Gonna Ee (Def Soul/IDJMG)
MICHAEL JACKSON Butterflies (Epic) 481 CHOOBAKKA Big Daddy Money (Big Daddy)
MYSTIKAL Bouncin’ Back (Bumpin® Me...) (Jive) an B2K Gots Ta Be (Epic)
MISSY “MISDEMEANOR™ ELLIOTT Take Away (Gold M/'nd/EastWest/EEG). 3§1 HAMPTONS My Jacket (BlackGround)
USHER U Got It Bad (LaFace/Arista) 3n NAS One Mic (Columbia)
OUTKAST The Whole World (LaFace/Arista) 361 B RICH Whoa Now (Atlantic)
FAT JOE We Thuggin’ (Terror Squad/Atlantic) 359 BIG TYMERS Still Fly (Cash Money/Universal)
GINUWINE Differences (Epic) 321 LUDACRIS Saturday (Oooh! Ooooh!) (Def Jam South/IDJMG)
JAGGED EDGE Where The Party At (So So Det/Columbia) 315 DJ QUIK Trouble (Bungalc)
MARY J. BLIGE Family Affair (MCA) 304 RUFF ENDZ Someone To Love You (Epic)
MARY J. BLIGE No More Drama (MCA) :!04 TWEET Call Me (Gold Mind/Elektra/EEG)
LUDACRIS Roll Qut {My Business) (Def Jam South/IDJMG) 294 RL Good Man (J)
ALICIA KEYS A Woman's Worth (J) 291 ANGIE STONE Wish | Didn’t Miss You ()
FABOLOUS Young'n (Holla Back) (Desert Storm/Elektra/EEG) 276 JENNIFER LOPEZ F/NAS I'm Gonna Be Alright (Epic)
112 Peaches & Cream (Bad Boy/Arista) 262 KHIA My Neck, My Back (Lick It) (Dirty Down/Artemis)
BUSTA RHYMES Break Ya Neck (J) 200 HER SANITY F/LOX Xclusive (Motown)
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Reportars

Stations and their adds

listed alphabetically by market

WALR/AManta, GA *
OM: Tradia Charmon
PO: Ron Davis

No Adds

WWIN/Baltimore, 140 *
VP/Prog.: Katty Brawn

PD. Tim Watts

HD: Keith Fisher

DONELL JONES “Know

KOXL/Baton Rouge, LA *
OM: James Alexander
PD/MD: Mya Vemon

YOLANDA ADAMS ~Battie”

WBHK/Blrmingham, AL *
PO: Jay Oixon

MD: Darryl Jonnson

13 FAITH EVANS “tove™

9 MUSIO “Halterazy”

7 WILLIE CLAYTON “Wiggle™

WMGL/Charleslon, SC *
PO: Terry Base
APD:MO: Belinda Parker

YOUANDA ADAMS “Battie™
TONY TERRY “Shower”

‘WBAV/Charlotte, NC *
POMD: Terri Avery
3 OAVE HOLLISTER “Lovn™

WVAZ/Chicago, IL *
PD; Elroy Smith
APQ: Amando Rivera

No Adds

WIZAK/Cleveland, OH *
PO: 10m Johnson

DONELL JOMES “Know™

WLXC/Columbia, SC *
1. PD: Doug Williams
MO: Tre Taylos

SR CHARLES JONES “Lonely™

WAGH/Columbus, GA
PD. Rasheeda
MO: Ed Lews

No Ands

KRNB/Dallas-Ft. Worth, TX *

DJROGERS, JR. “Lonety”

WDMK/Detroil, M| *
VP/Prog.: Lance Pation
OMPD: Monica Starr
APD: Benita “Laty B Gray
MD: Suney Anderson

No Adds

WOMG/Greenshora, NC *
P Alvin Slowe
No Adds

KMJ0O/Houston-Galveston, TX *
PD: Carl Conner
MD: 52m Cholce

2 ASHANTI “Foolsh™
2 REMY SHAND “Message™

WTLCAndianapolis, IN *
OMPD; Brian Wallace
MD: Garth Adams

No Adds.

WKXI/Jackson, MS *
PDML: Stan Branson

No Agds

WS$0LMJacksonvilte, FL *
PD: Aaron Marwell
APDMD: K.J.

4 JAHEIM"Anything
1 TWEET “Oops™

KOKY/Little Rock, AR *
PD: Mark Dylan
MD: Jjamal Quarles

CONYA DOSS “Colfee™

KHHT/Los Angeles, CA *
PD: Micheite Santosuossa

Ho Adds

KJLH/Los Angeles, CA *
POMD: CIF Winston

4 TONY TERRY “Shovver™
AL “pMan

WRBV/Macon, GA
POMD: Lisa Charles

No Adds

KJMS/Memphis, TN *
PO: Nate 8ell
MO: Eileen Nathantel

1 RL"Mar®

WHQT/Miamli, FL *
PD: Derrick Brown
APD/WD: Karen Vaughn

No Asds

WJIMR/Milwaukee-Racine, Wi *
POMD: Lauri Jones
No Adds

WMCS/Milwaukee, Wi
POMD: Tyrene Jackson
TONY TERRY “Shower™

WDOLT/Mobile, AL *

WYLD/New Drleans, LA ©
OMPD: Marvin Hankston
APO/MD: Aaron “A).” Appleber

No Adds

WRKS/New York, NY *
PO: Toya Beasiey
MD: Jutie Gestines

No Adds

WSVY/Narfolk, VA
PO/MD: Michae! Mauzone
No Adds

WVKL/Neriolk. VA *
POMD: OC

Ho Adds

WCFB/Orlando, FL *
PO: Steve Hobrook
MD: Joe Davis

No Adds

WDAS/Philadelphia, PA *
Stn. #gr./PD: Joe Tamburro
MO: Joann Gamble

3 ASHANTI “Foolish™

WFXC/Ralelgh-Durham, NC *
OM/PO: Oy Young
APOMD: Jod! Berry

No Adds

WKJS$/Richmond, VA *
PDMO: Kevin Kotax
DONELL JONES “Know™

WVBE/Roanoke-Lynchburg, VA *
PO: Walt Forg
No Adds

KMJIM/S1. Louis, MO *
OM/PD: Chuck Atkins
MD: Brian Anthorry

Ne Adds

WLVH/Savannah, GA
PO: Gary Young
11 ALICIA KEYS “Come”™

WIMX/Toledo, OH *
OM/PD: Rotky Love
MD: Denise Brooks

§ REGINA BELLE “Now™

WHUR/Wash(ngton, DC *

WRKS/New York
Emmis

(212) 242-9870
Beasley/Gustines

KHHT/Los Angeles
Clear Channel
(B18) 845-1027
Santosuosso

12+ Cume 1,668,900 12. Cume 982,400

PLAYS PLAYS

W TW  ARTISTITLE GI {008) AW TW  ARTISTTITLE Gi (000)
23 30 JAHEIWAmything 25500 38 51 P DIDDY FAISHER. /1Need A Girl 28611
22 28 ASHANTUFooksh 23800 47 50  ASHANTWFoolish 28050
14 25  RUFF ENDZSomeone To Love You 21250 44 44 USHERA Don't Have To Call 24684
26 24  USHEAU Dont Have To Cai 20400 48 38 FAITH EVANS/ Love You 21318
16 24 LUTHER VANDROSSA'd Rather 20400 27 30 MAXWELULitetime 16830
24 24 REMY SHAND/Take A Message 20400 30 28 RUFF ENDZ/Someone To Love You 15708
19 23 ANGIE STONEMWish10idn... 19550 27 27 ALICIA KEYS/A Woman's Worth 15147
20 23 MAXWELLTius Woman Work 19550 2 26 AVANTMain’ Good Love 14586
23 21 FAITHEVANS/ Love You 17850 25 25  JOEAWhat I AWoman

19 1B LUTHER VANDROSS/Take You Oul 15300 19 23 JENNIFER LOPEZ F/NAS/'m Gonna Be Alright12903
28 18 GLENN LEWIS/Don't You Forget 15300 27 2 BOYZIIMEN/The Cokor Of Love 12342
15 17 AVANT/Makin’ Good Love 14450 2 21 BABYFACEWhat Iif 11781
18 17 MUSHQMaltcrazy 14450 12 19 MARY J BLIGE/Famdy Affar 10659
17 13 MICHAEL JACKSON Butterihes 11050 2 19 MAAIOWust A Frend 10659
14 12 LUTHER VANDROSS/Grovn Thangs 10200 11 16 ALICIA KEYSFatin' 8976
12 12 MAXWELLLfetme 10200 12 16 AALIYAHRock The Boat 8976
7 10 ANGIE STONE/Brotha 8500 19 15 GINUWINEDferences 8415
10 10 JOEAWhat If A Woman 8500 24 13 JILLSCOTT/The Way 7293
7 9 GERALD LEVERT/Made To Love Ya 7650 7 13 DESTINY'S CHiLD/Emotion 7283
3 7 DONELL JONESMMere | Wanna Be 5950 7 9 USHERUGot It Bad 5049
6 7 JAHEIM/Could 1t Be 5950 12 8 TONIBRAXTONMHe Wasn't Man. 5049
5 7 USHEAA Remind Me 5950 28 9 MARY.J. BLIGE/No More Drama 5049
3 7 TONIBRAXTONAust Be A Man 5950 12 8 JAGGED EDGENet's Get Married 4488
3 7 DONELL JONESYou Know That. 5950 10 8  IDEALMMatever 4488
3 6 BABYFACEWhai It 5100 10 8 SADEBy Your Side 4488
4 6 MUSIQLove 5100 13 8 CASEMissing You 4488
14 6  MICHAEL JACKSONYou Rock My Workd 5100 8 7 USHERA Remind Me 3921
16 6  KEKE WYATTMNothing In This... 100 8 T JANET/ANFor You 39271
8 5 JILLSCOTI/A Long Walk 4250 8 6 ISLEY BROS/R. ISLEY/Contagious 3366
4 5  SUNSHINE NAlBelore 4250 7 5  DESTINY'S CHILO/Indepeadent Women... 2805

Tax!
(310) 330-5550
Winston

12+ Cume 371,700

L R R S Y L L -~ h-

KJLH/Los Angeles

ARTISTAITLE
LUTHER VANDROSS/Take You Out
PROPHET JONES/Cry Together
MAXWELLA fetime
LUTHER VANDROSSA'd Rathet
MAXWELUThis Woman's Work
JILL SCOTT/The Way
ALICIA KEYS/A Woman's Woth
MICHAEL JACKSON Butterfies.
GERALD LEVERT/What Makes IL..
JOEAWhat it A Woman
ASHANTIFoolish
KEKE WYATT/Nalhing In This...
FAITH EVANS Love You
ANGIE STONEMfish | Didn'L.
GINUWINE Dittesences
BOYZ l MEN/The Color Ot Love
MuSIQHalterazy
RAPHAEL SAADIO.. /Be Here
REGINA BELLE/From Nov: On
JAGUAR WRIGHT/She What If's
MUSIQLove
KIM WATERS/ ove Don'l Love.
JLL SCOTT/Gimme
DONELL JONES/You Knov: Th...
ALICIA KEYSHow Come You.
JILL SCOTT/A Long Walk
YOLANDA ADAMS/'m Gonna Be Ready
DONNIE MCCLURKINAWe Fall Down
WOODY ROCK/No Mafier What
MARY J. BLIGE/Famity Aftair

61 {000)
5408
5200
5200
5200
4784
4576

WVAZ/Chicago WDAS/Philadelphia

Clear Channel Ciear Channel

{312) 360-9000 (610) 617-8500

SmithRrvera Tamburro/Gamble

12+ Cume 615,300 12» Come 571,000 1053FM
PLAYS PLAYS
W TW  ARTIST/TITLE Gl (o0} IWTW  ARTISTATITLE 61 {000) 3W TW  ARTISTMITLE Gl {000)
25 29 MAXWELLLfeume 15312 30 35 MICHAEL JACKSONBreak Of Dawn 4536 % 3 IER VANOROSS/Td Rather 16456
30 27 LUTHER VANDROSSd Ratner 14256 39 35 MUSIQMaticrazy 4410 34 33 4L SCOTTAe Loves Me 15972
28 27 LUTHER VANDROSS Take You Out 14256 35 35 ANNNESBY F/AL GREENPuTItOn Papes 4410 28 30 MARY J.BLIGEMo More Drama 14520
% 26 JILLSCOTIMe Loves Me 13728 24 33 GERALD LEVERTAVNa! Makes I 4158 2% 27 MAXWELLAftotime 13068
+ 24 MUSIOTove 12672 34 33 JOEMnat It AWoman 4158 2 26 INDIAARIEBiown Skin 12584
16 23 FAITH EVANSA Love You 12144 34 32 ANGIE STONEMis | Dwon't 402 28 25 YOLANDA ADAMS/The Bartie Is 12100
17 23 ANNNESBY F/AL GREENPut tOn Paper 12144 32 32 REMY SHAND/Take A Message 4m2 27 24 REMY SHAND/Take A Message 11616
19 21 ANGE STONEWish Didril. 11088 31 31 FAITHEVANSA Love You 3906 21 24 JOEMMatf AWoman 11616
20 20 JLLSCOTT/The Way 10560 28 30  ALICIAKEYSHow Come You 3780 2% 24 ANGIE SYONE/Brotha 11616
2 20 YOLANOA ADAMS/The Battle .. 10560 31 30 LUTHER VANDROSSA'd Rather 3780 2) 24 GERALD LEVERTAYhat Makes L. 11616
9 20 ANGIE STONERBrotha 10560 32 28 ASHANTUFaoksh 3528 % 23 GLENN LEWISDon't You Forget It 1132
9 19 GLENN LEWIS/Don' You Forget it 10032 29 28 GLENN LEWISDont You Forget It 3528 8 22 FAITHEVANSA Love You 10618
3 19 ERICKSERMONMusic 10032 29 28 MAXWELLThS Woman's Work 3528 19 18 DONELL JONES/You Know Thal 8712
16 18 YOLANDA ADAMS/Open My Hearl 9504 17 25 DONELL JONES/You Krow That. 3150 19 18 MICHAEL JACKSONButterties 8712
20 16 DONNIE MCCLURKINWe Fail Down 8448 13 25 YOLANCA ADAMS/The Battie s 3150 16 17 BOYZ N MENThe Color Of Love 8220
23 13 MICHAEL JACKSONButterties 6864 35 23 BATAN MCKNIGHTAWha$ If Gonra Be 2898 19 16 ALICIA KEYSHow Come You. 744
22 12 MAXWELUTHS Woman's Work 6336 18 20 RUFF ENDZ/Someone To Love You 2520 1315 BABYFACEMWNaL It 7260
1811 JOEWnat it AWoman 5808 1418 JAGUAR WRIGHT/The What Ifs 2268 16 14 MUSIHaklcrary 6776
7 10 TYRESEWnat Am | Gonna Do 5280 10 18 BOYZ Il MEN/The Color Of Love 2068 10 12 YOLANDAADAMSTm Gonna Bz Ready 5808
7 9 DONELL JONES/You Know That. 4752 18 17 RAPHAEL SAADIO. /Be Here 2142 15 12 BRIAN MCKNIGHTA ove Of My Life 5808
199 MICHAEL JACKSONMeaven Can wail 4752 1715 JAHEIMATyInng 1890 11 11 ANGIE STONEMWiSH ) DidnL.. 5324
4 9 CHARLE WILSONAithout You a752 1415 AALIYAMMore Than A Woman 1890 7 10 LUTHER VANDROSS/Take You Out 4840
§ 9 JAHEMAmning 4752 14 14 LATHUNFortunate 1764 10 10 JAGUAR WRIGHT/The What I's 4840
38 BRIANMCKRIGHT Love Of My Lie 4224 21 14 JiLL SCOTT/He Loves Me 1764 159 MAXWELL/Ths \aman's viork 4356
4 8 ALICIAKEYSFalln 4224 12 14 MARY J. BLIGEMNO More Drama 1764 8 8 BRIAN MOKNIGHT/What It Gonna Be 872
138 REMY SHAND/Take A Message o 15 13 USHER Dont Have To Call 1638 41 B GERALD LEVERTMade To Love Ya 872
6 8 JAHEWJustin Case 4224 12 WILL DOWNING/Cool Waler 1512 38 RUFFENDZ/Someone To Love You 872
8 7 BRIANMCKNIGHTN/af' Il Gana Be 3696 10 12 MAXWELLAfetime 1512 4 7 JILLSCOTT/The way 3388
37 GERALD LEVERT/Dream With No Love 3696 15 12 MICHAEL JACKSON/Buttertiies 1512 6 7  REGINABELLEFrom Now On 3388
17 MICHAEL JACKSON/You Rock My World 3696 9 12 ANGIESTONEBrotha 1512 5 7 USHERAI Got it Ba 3388

oc

KMJQMouston-Galveston

IATM .
Howard University A -l i “ll Radio One Radio Ong
202) 806-3500 | 01306111 (713) 6232108 Mlcm
Dickinson -l Brown/Chase Conner/Choke
12+ Gume 459,000 12+ Cume 392,300 12+ Cume 454,200
PLAYS PLAYS PLAYS
IW Tw  ARTIST/TITLE Gl 000} IW TW  ARTISTATITLE G {000y 3w TW  ARTISTATITLE 61 {000)
20 25  LUTHER VANDROSS/Ad Rather 6550 30 3 FATHEVANS] Love You 9603 27 34 MICHAEL JACKSON Buterfhes 14047
23 23 REMY SHAND/Take A Message 6026 3131 ANNNESBY AL GREENPWI N OnPaper 9021 27 29 MAXWELLThs Woman's Work 1977
2 23 ANGIESTONEMh | Oxint 6026 33 30 GLENN LEWISDont You Forget I 8730 9 28 YOLANDA ADAMS/'m Goana Be R 11564
21 22 DONELL JONESNou Know That 5764 28 2  LUTHER VANDROSSTd Rather 7566 23 28 ANNNESBY F/AL GREENPUtit On Paper 11564
21 21 WILL DOWNING/Goo! Waler 5502 1215 REMY SHAND/Take A Message 4365 2 28 JAHEWVANYthing 11564
16 19 JAGUAR WRIGHT/The Wil Ifs 978 15 14 MAXWELLThis Woman's Work 074 27 27 LUTHER VANDROSSAd Rather 1151
15 18 MUSIOMaltiazy 176 10 12 JNIEWAthing 3492 2026 FAITH EVANSA Love You 10738
15 18 JOEWHal f A Woman 4716 7 11 BOYZ It MENTHe Color Of Love 3201 3226 GLENN LEWIS/Dont You Forget I 10738
1815 RUFF ENDZ'Someone To Love You 3930 1310 MUSIQMaltcrazy 2910 2428 BOYZ I MENThe Color Of Love 3912
18 15 RAPHAEL SARDIO. /Be Here 3930 9 10 BRIAN MCKNIGHTMWhat's i Gonna Be 2910 28 24 ALICIA KEYS/A Woman's Worth 9912
14 15 YOLANDA ADAMS¥m GonnaBe Ready 3930 3 8 YOLANDAADAMS(m GownaBeReady 2328 2328 JILL SCOMTHe Loves Me 9499
10 14 DJROGERS, JR Lonely Gl 3668 B 7 ANGIESTONEAWSH I Didnt 2037 2178 USHERUGot It Bad 9499
7 M RICK BRAUNYour World 2882 4 7 JILLSCOTI/Me Loves Me 2037 21 22 BRIAN MCKNIGHTAVhat's It Ganna Be 086
15 10 JANET/Fecks So Right 2620 § 7 REGINABELLEFrom Naw On 2037 2220 GERALD LEVERTAVha Makes I 8260
9 10 ALICIA KEYSHow Come You 2620 8 6 GERALOLEVERTMNatMakes i 1748 21 20 REGINABELLEFiom Now On 8260
6 3 INDIAARIEReady For Love 2358 5 6  MICHAEL JACKSDNButierflies 1746 14 14 ANGIE STONEBrotha 5782
6§ BONEYJAMES F/LAHEIMRde 2358 45 MARY MARY/Shackes.. 1746 1111 KEKE WYATI/Nothing in Ths, as43
33 KIRKFRANKUINGrghier Days 2358 75 MARYJ. BUIGEFamily Attsi 1455 8 11 BONEY JAMES/Something Inside 4543
79 BOYZIMENThe Coler Of Love 2350 5§ AALIYAHRock The Boat 1455 15 9 JOETels Stay Home a7
7 8 OAVE HOLUISTERAeED Lovn You 2036 5 5 MAXWELLLfetime 1455 9 9 MARY..BLIGEFamiy Aftar anz
48 MUSCOM/Gmme 2096 5 5 ANGIESTONEBiotma 1455 € &  SIS00Mncompiete 3304
8 8 MAXWELLTh Womans Work 2096 45 AANTMMYyFirsiLove 1455 9 8  LUTHER VANDROSSTake You Out 3304
2 7 KELLY PRIGEHaw Doss (I Feel 1834 3 5 SUNSHINE ANDERSONHeard i ANlBefore 1455 78 BABYFACEMMat i 3304
6 T JAZZYFATNASTEES/AN Up In My Face 1834 45 MICHAEL JACKSONYou Rock My World 1455 © 7 OAVE HOLLISTERKeep Lovin' You 2891
4 6 KIRKWHALUM /RealLove 1572 4 4 JILLSCOTV/ALong Walk 164 47 SAMEWMustIn Case 2891
8 & GLENN LEWISDan' YouForge: It 1572 4 4 TONIBRAXTONMe Wasnl Man.. 1164 6 7 NEXTMWrey 2891
2 6 KEKEWYATIN DontWanw 1572 34 TOMIBRAXTONust Be A Man 164 5 7 BRIAN MCKNIGHT/Love Of My Lie 2891
3 6 CASEMissing You 1572 4 4 YOLANDAADAMS/Open My Heart 1164 5 7 ERICBENETove Don't Love Me 2891
4 5 RICKBRAUNSong For You 1310 4 4 INDAARIENideo 1164 3 6 OESTINVS CHILDSurvor 2478
8 5 MARY MARY/In The Moming 1310 4 4 CARL THOMASEmotional 1164 5 5 AALIVAHTry Agan 2478

WOMK/Detralt

WMXD/Detroit

WALR/Atlanta

PD: Ron Anthory PO/MO: David A. Diekinson g-:g;%g;m Clear Channel (t;g:) . KlSS 104 1
MO Kathy Barlow ﬁf?blfr HOT BOX “AInght StrGrayAnderson - Davis Amaxias wa sance”
1 REGINABELLE “Now™ y 12+ Cume 224.200 12+ Cume 407,800
i . PLAYS PLAYS PLAYS

WMXD/Detroit, MI 3w TW  ARTISITITLE &t (a00) 3WTW  ARTISTTITLE &l (000) IWTW ARTISTAITLE ot (000
PD:; Janel G. 19 29 LUTHER VANDROSS/d Rather 4002 19 22 ANNNESBY F/AL GREENPuUI! On Paper  BOSD 16 20 GERALD LEVERT/MWNat Makes . 5760
APD: Onell Steverss 17 28 MAXWELL/This Woman's Work 3864 15 20 ANGIE STONEMis | DidrfL. 5500 19 19 LUTHER VANOROSS/'d Rather 5472
MD: Sheila Littie WYBC/New Haven, CT * 2 21 MICHAEL JACKSON Butterfies 3726 17 17 INDIAARIE/Brown Skin 4675 1417 MARY J.BLIGEMNo Mate Drama 4896
’ . 26 25 GLENNLEWIS/Dont You Forgel It 3450 1717 GLENN LEWISDon't You Forget It 4675 18 17 ASHANTUFodlsh 489
MRS g",‘: J:’:r{"é:;"l‘;“”' :’Pm"”v;’m%m" pe % 25  ANNNESBYF/AL GREENPIOnPaper 3450 17 16 REMY SHAND/Take A Message 4400 12 14 USHERU Got !t Bad 4032
APD: Steven Rickartson M s 24 13 ANGIE STONEBiota 1794 16 15 JILLSCOTI/Mhe Way 4400 8 9 ANNNESBY F/AL GREENPutOnPapes 2592
WMD: Doc.P P 13 12 GERALD LEVERTAWRa: Makes h 1656 16 16 JILL SCOTT/He Loves Me 4400 6 7 MICHAEL JACKSONButterfhes 2016
; 13 11 BRIAN MCKNIGHTWhat It Gonna Be 1518 12 15 GERALD LEVERTAWMat Makes h.. 4125 10 6 GLENN LEWIS/Donl You Forget t 1728
No Auds No Adds 21 11 MAXWELLAdeume 1518 14 15 JAHEIMAus! In Case 4125 2 6 AVANT/MyFust Love 1728
WUKSF NC - 12 11 REGINABELLEFrom NowOn 1518 15 14 JOEAVRal It AWarman 3850 8 5 MUSIOMHaltcrary 1440
ERE Cohe 4 1311 JAHEIMATINNG 1518 16 14 BABYFACEAWNat If 3850 15 ANGIE STONEMsh | Didn... 1440
9 10 ALICIA KEYS/A Woman's Warh 1380 15 M JILSCOTT/A Long Wak 3850 2 5 MICHAEL JACKSON/Break Of Oawn 1440
APD: Ganrett Davis 9 10 ISLEY BROSR. ISLEY/Contagious 1380 113 LATHUNForunate 3s7s 7 4 AEMYSHAND/Take AMessage 152
MD: Calvin Pee n 6 10 DONNIEMCCLURKINAVe Fail Down 1380 13 13 USHERAIGot t Bag 3575 2 4 JOEMMat !t AWoman 1152
No Adds i 6 10 VOLANDA ADAMSm Gonma Be Reaty 1380 12 13 MAXWELULfetime 575 4 4 ISLEY BROS/R. ISLEY/Contagious 1152
Monitored Reporters 9 9 MUSKMaNcray 1242 1313 MUSIQLove 3575 B 4 BRIAN MCKNIGHTMhal's I Gonna Be 1152
7 B LUTHER VANDROSS/Take You Out 1104 1112 MICHAEL JACKSON/Butterthes 3300 2 4 SOfAets Stay Home 152
45 Total Reporters 9 B BRIAN MCKNIGHT/Love Of My Lite 1104 16 11 LUTHER VANDROSS'd Rather 3025 3 4 MARY MARY/Shackies, 152
10 B JILLSCOTT/The Way 104 6 10 ALICIA KEVSFali® 2750 34 GINUWINEDfereoces 1152
p 9 7 MUSQlove 966 9 9 ALICIAKEYS/A Woman's Warth 2475 13 JILLSCOTT/The Way 864
WFLM/RL. Pierce, FL * 40 Total Monitored 117 JILLSCOTTMe Loves hie 966 139 ALICIA KEYSHow Come You. 175 2 3 SHARISSA/Any Other Nigtl 864
St e ol 828 8 9 BRIAN MCKNIGHTMWhats It Gonna Be 2475 13 DENVERA WRIGHT/(NL.) Don't Pray! 864
i 4 6 DAVEHOLLISTER/Take Care Of Home 828 9 9 BOYZIIMENThe Coor Of Love 2475 2 3 MARYJ.BUGEFamily Altai 864
4 BLACK COFFEY “Hart™ 5 Total Indicator 6 6 REGINABELLE/Ooh Boy 828 5 7  DONNIE MCCLURKINW Fall Down 1925 33 CECE WINANSMore Than What ., 864
GLENN LEWIS “Fair™ 5 6  ERYKAH BADWBag Lady 828 117 BABYFACE Keep Callin' 1925 2 3 JILLSCOTTMe Loves Me 864
AMERIE “Fot” 10 6 BONEY JAMES/Somethung Inside 828 5 7 DONELL JONES/ou Know That. 1925 4 3 KIRKFRANKLINGTI 864
WYCLEF JEAN Wrongs™ 45 CHARLIE WILSONWithout You 690 5 6 DONELL JONESWhere | Wanna Be 1650 33 YOLANDAADAMSNever Give Up 864
5 5 JILLSCOTI/A Long Wak 690 6 6 /Shackies 1650 2 3 LUTHER VANDROSS/Take You Out 864
5 5 AVANIMy First Love 690 3 6 KOFFEE BROWN/After Party 1650 3 3 TYRESEMMat Am | Gonnz Do 864
3 5 CARL THOMAS/Emotionai 690 12 6 MAXWELLTNiS Womast's Work 1650 43 INDWARIEAGe0 864
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Urban/Urban Ac Actlon

S s

You can see by my list that Ashanti, Gienn
Lewis and Jaheim are very much loved by
our listeners. Angie Stone, Maxwell and
. Usher are the veterans who keep their sta-

tus most of the time. However, rappers
. from the South are representing. Nappy

Roots’ “Awnaw” is still holding steady, the

Ying Yang Twins' “Say | Yi Yi" is doing well

but it's Petey Pablo’s “I Told Y'all" that
3| leads out of the three acts. You know what song | think
is about to blow? Nelly’s “Hot in Herre.” That is a strong
song with intense appeal. It's like Nelly never skipped a
beat, probably because “No. 1” from the Training Day
| soundtrack is such a big hit for the St. Lunatics. Ludacris’
“Move Bitch” is interesting (to say the least), and Jaguar
Wright’s “The What If's” is one of the newer songs that |
like. The bluesy, jazz-like track is a complement to Jaguar’s strong, soulful
voice. Allin all, in this fifth month of the year, I've been somewhat proud
of the releases that have been landing on my desk. | just hope we haven't
heard the best of what is to come. We still have seven months to go!

Rob Neal
PD, WJZD/Biloxi, MS_

Though they both lost plays, Ashanti and
Usher are not budging. “Foolish” (Murder
Inc/Def Jam/IDJMG) and “U Don't Have to
Cal” (LaFace/Arista) remain at the top of the
Urban chart for yet another week. Seemingly
etched in stone, they keep their seats at No. 1

and No. 2 warm ... | thought the cognac song
was heading to the top, but it seems Busta
Rhymes’ “Pass the Courvoisier” (J) reverses its direction, sliding from 3-5, while
P. Diddy's “| Need a Girl” (Bad Boy/Arista) scoots up from 4-3° ... MCA joins Arista
and IDJMG with multiple artists in the top 10 this week. Mary J. Blige’s “Rainy
Dayz” r.ses from 9-7* and, via MJM, Avant's “Makin’ Good Love™ eases from 7-
6*. New to the scene are Scarface with “Guess Who's Back?” (Def Jam South/
IDJIG]) at 50*, Atlantic’s B Rich with “Whoa Now” at 49", J's Mario with “Just a
Friend” at 48* and Artemis’ Khia with “My Neck, My Back..." at 42" ...
artists join the Urban AC chart. However, Yolanda Adams not only has two songs,

No new

but both have increased airplay. “The Battle Is the Lord's” (Verity) retums to the
chart at 28*, while “I'm Gonna Be Ready” (Elektra/EEG) moves from 23-21*.
— Tanya 0"Quinn, Assistant Editor

arTisT: RL
LABEL: J

By TANYA O’ QUINN /ASSISTANT EDITOR

t’s always nice to hear your mate express his
love. Moreover, to have him acknowledge
your strengths is icing on the cake. However,
RL takes it a step further. His latest release
doesn’t just declare love or bestow compli-
ments; he credits his mate for being instrumen-
tal in his evolution into a mature individual of
the male persuasion who respects and appre-
ciates the powerful fragility of love. In essence,
he discovers that it’s through her love that he’s
become a better person, a good man.

The second single from his album
R.L.ements is an expression of love, praise and
recognition. If Kenny Lattimore’s “For You”
was the ultimate wedding song, RL’s “Good
Man” is the ultimate anniversary song, for this
musical message of indebtedness not only ac-
knowledges his heroine, it also gives respect to
the actual event for which the woman is solely
responsible. The sentimental and humble cho-
rus clues us in to that fact: “I can count the lov-
ers that I've had/All of those relationships gone
bad/l wanna thank you for guiding me and
showing me love/l was just a boy and not a
mar/Falling deep in love was not the plan/
Baby, because of you and what you do/You
made me a good man.”

“I want this album to be therapy,” says the
singer-songwriter. “I’ve gone through a lot in
my short life, and, being in a group, I only got
to express a third of it.” Well, now the Next
member can put the remaining 66 2/3 of his ex-
periences (victories and defeats) into his solo
project. With producers Jermaine Dupri and
Soulshock and Karlin on board, R.L.ements is
sure to be one of the hottest joints of 2002.

“You could caich me in the gentlemen’s
club/Substituting lap dances for love,” RL sings
as he reflects on his life before meeting his en-
dearing catalyst for change. “Going home to an

empty house/Thinking, *Who should I call for
some fun?’” Ahh, the life of a bachelor — but
we find that the grass isn’t always greener, re-
gardless of whose lawn it is. Solitude can be
both gratifying and disappointing. Sometimes
the sound of your own breathing provides a
comforting melody; at other times it’s a sad roar.
In “Good Man” we find that RL’s seclusion has
become painful. As he remembers his life be-
fore meeting babygirl, he recognizes behavior
that wasn’t 100 cool. However, the many empty
relationships he’s participated in are now part
of his past. Love has just pimp-slapped him into
maturity, consciousness ans happiness. “l never
knew love until you, Love/Never thought that
I’d fall in love till you brought out of me the
man | always knew I could be.”

“Good Man” consists of few words supported
by a gentle, easy, flowing melody. Through
vivid reflection and honest introspection, the
ego finds a young soul yearning for emotional
support. The end result: a peaceful heart. Yet
another song about love comes onto the market,
fighting for a spot on your station’s playlist.
However, “Good Man” shares more than
melody and lyrics — it intfluences emotional
inventory, awakens subconscious needs and in-
spires loving appreciation.
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f YJ ‘\- gt Pl i diien el e e Pawered By |V
- " : o May 10’ 2002 TOTAL i GROSS WEEKS ON  TOTAL STATIONS/
W W ammsT TTE LABELS) PLAYS PLATS weRESSONS Ok ADDS Most Added.-
1 1 LUTHER VANDROSS I'd Rather (J) 909  -113 158344 16  39/0 www.rradds.com
4 @ ANNNESBY F/AL GREEN Put It On Paper (Universal) 772 +39 108843 16 28/0 | ,ansrrme wees F
2 3 MAXWELL This Woman's Work (Columbia) 763 -61 109666 16 38/0 | DONELL JONES You Know That... (Untouchables/Arista) 3
9 @ ANGIE STONE Wish | Didn't Miss You () 668 +69 104489 9 32/0 | RL Good Man (J) 3
6 @ JOE What If AWoman (Jive) 665 +30 107819 9 29/0 | REGINA BELLE From Now On (Peak) ] 2
8 @ JAHEIM Anything (Divine Mil/WB) 662  +44 106837 21 21 ¥3h¢"§%’$§3’?n“"fhl“§hﬁﬂf ;2;22;;2’; (Verity) g
5 € FAITH EVANS | Love You (Bad Boy/Angta) 651 +2 131027 17 271 ASHANTI Foolish (Murder inc./Def Jam/IDJMG) 9
3 8  GLENN LEWIS Don't You Forget It (Epic) 630 -113 102999 26 35/0
¥ 9 REMY SHAND Take A Message (Motown) 620 -2 96854 14 3511
11 @ MAXWELL Lifetime (Columbia) 569 +18 115318 44 36/0
12 ) GERALD LEVERT What Makes It Good To You... (Fastiest/EEG) 544 +3 80977 17 36/0 Most Increased
13 @ MUSIQ Halfcrazy (Def Soul/IDJMG) 503 +3 69252 7 311 Pla ySs
10 13 MICHAEL JACKSON Butterflies (Epic) 490 -n 82993 30 35/0
14 14 BRIAN MCKNIGHT What's It Gonna Be (Motown) 402 41 51145 11 3200 Iy
18 ) BOYZ Il MEN The Color Of Love (Arista) 390  +50 63836 4 29/0 :\::;ens%:ggﬁs D Miss You 3 '"°"i‘;;
17 (@ RUFF ENDZ Someone To Love You (Epic) 389 +1 71025 8 17/0 | yoLANDA ADAMS I m Gonna Be Ready (EeKIa/EEG) 463
16 @ ALICIA KEYS How Come You Don’t Gall Me (J) n +8 48215 8 26/0 | RL Good Man (J) +61
20 €D REGINA BELLE From Now On (Peak) 309 +24 39556 6 28/2 | BRANDY Full Moon (Atlantic) +58
21  DONELL JONES You Know That | Love You (Untouchables/Arista) 299 +27 49081 7 27/3 | DAVE HDLLISTER Keep Lovin" You (MCA) +82
19 20  ASHANTIFoolish (Murder Inc./Def Jam/IDJMG) 297 30 81802 5 9/2 B%"UI ":ENnThe Cg!or Ofmjvglﬂsfa) +§2
23 € YOLANDA ADAMS I'm Gonna Be Ready (Elektra/EEG) 22 463 M389 2 290 | ;g‘c;'}% e( e (EI;ckGrg)un " -
27 @ JAGUAR WRIGHT The What If's (MCA) 224 +34 23753 3 18/0 | RuFF ENDZ Someone To Love You (Epic) 41
22 23 AVANT Makin’ Good Love (Magic Johnson/MCA) 214 42 43786 7 12/0 | Anw NESBY F/AL GREEN Put It On Paper (Universal)  +39
26 @ USHER U Don't Have To Call (LaFace/Arista) n +15 63639 4 5/0
S R b R - B R - Mast Played
i e Here (Pookie/Universa - Recurrents
25 27  LATHUN Fortunate (Motown) 169 -34 19596 10 16/0
— €@ YOLANDA ADAMS The Battle Is The Lords (Verity) 159 +31 38654 3 17/2 TOTAL
29 @ SIRCHARLES JONES Is There Anybody Lonely... (independent) 149 + 10051 2 101 :’E‘;}A";‘E‘Y;‘“:‘\;;’oman,s . “;‘J;
30 30 PROPHET JONES Cry Together (University/Motown) 138 -2 16614 20 10/0 LUTHER VANDROSS Take You Out () 297
40 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the | USHER U Got It Bad (LaFace/Arista) 367
airplay week of 4/28/02-5/4/02. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tieq intotal plays, the song with the | ANGIE STONE Brotha (J) 360
| i in pl laced . S No. 1 t s 20 the chart. Most Added is the total sl f dd: . .
:f;g:?;lll; ?;T)ao?elt;‘tg ?:iy:Flisb‘; aeca?:h'r':zs;;oﬂi(rjmggsst:t%?\\‘”So?\gssu::zprggzzdaso ar((j:!:lsJ (gznr:oath:éunl t\g:z:(s! gCer;I (t:olaaT stat(i)gns plaeyinls a :o:g? I\;g;? I:t;rgagz\g F?Iay: KEKE WYATT Nothing In This World (MQA) 338
fists the songs with the greatest week-to-week Increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times JILL SCOTT The Way (Hidden Beach/Epic) 322
100). Average Quarter Hour Persons used herein with permission from the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. JILL SCOTT He Loves Me (Hidden Beach/Epic) 285
- GERALD LEVERT Made To Love Ya (EastiWest/EEG) 276
New & Active GINUWINE Differences (Epic) 270
BABYFACE What If (Arista) 238
BLESSED Your Mercy (Ultimate) | KIRK WHALUM Can't Stop The Rain (Warner Bros.) MUSIQ Love (Def SoulIDIMG) 220
Total Plays: 93, Total Stations: 6, Adds: 0 Total Plays: 63, Total Stations: 8, Adds: 0 v g
MANHATTANS Even Now (Beemark) RICK BRAUN Your World (Warner Bros,) ;ﬁT:LMMJé’:L:'(';:?Sfosg’gﬁn'w’w%omwn) }gg
Total Plays: 90, Total Stations: 9, Adds: 0 Total Plays: 58, Total Stations: 7, Adds: 0 DONNIE MCCLURKIN We FallyDown (Veriy) 181
DJ ROGERS JR. Lonely Girl (Motown, KEKE WYATT | Don't Wanna (MCA ) ’
Total Plays: 84, Total Stations: 15,(Adds: 1 4 I Total Plays: 54, Total Stations: 7, A(dds: 0) JILL SCOTT A Long Walk (H’ddef’ Beach/Epic) 175
RL Good Man () EXHALE Still Not Over You (Real Deal) ISLEY BROS. F/R. ISLEY Contagicus (DreamWorks) 167
Total Piays: 77, Total Stations: 16, Adds: 3 Total Plays: 53, Total Stations: 6, Adds: 0 INDIA.ARIE Brown Skin (Motown) 166
DAVE HOLLISTER Keep Lovin' You (MCA) JILL SCOTT Gimme (Hidden Beach/Epic) ALICIA KEYS Fallin’ (/) 165
Total Plays: 68, Total Stations: 13, Adds: 1 Total Plays: 52, Total Stations: 4, Adds: 0 TYRESE What Am | Gonna Do (RCA) 158
— ~ | INDIA.ARIE Video (Motown) 151

Songs ranked by total plays

Thank you radio, for giving every baby a fighting chance to be born
healthy by joining in on the excitement of the 2001/2002

March of Dimes Achrevement in Radio Awards®.

Atlanta, Baltimore, Bostori;"Chicago, Cleveland, Houston, Miami,
Milwaukee, Nashville, New York, Philadelphia, Phoenix, San Diego,

St. Louis, Washington

Presented Nationally By: Ford Motor Company

March

of Dimes

Saving babies, together

Metro Networks/Shadow and R&R

Miller Lite and Viejas Casino

For more information, contact the A.I.R. Awards at: eschultz@modimes{org; or call: (312)596-4701.

Sponsored Nationally By: Arbitron, Katz Media Group,

Co-Sponsored By: CURB Records, Interep, McLeod USA,

A.I.R.AWARDS

Achievement In Radio

A Broadcast Competition Celebrating
Excellence in Radio to Benefit the
March of Dimes Birth Defects Foundation®

wwWwW americanradiohistorv com
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The New Gensus And Your Ratings

O Why you need to know how your population and demo cells changed

rbitron’s recent implementation of 2000 census statistics had the potential to dramatically
affect your ratings. Do you know how the fall or winter book you're holding was affected

by the change from population estimates to census reality? You should, according to Marc

Greenspan, a partner in The Research Director Inc., if you want to know if the changes in your
ratings were real or the result of a statistical change in ethnic or demo cells.

Perhaps the first thing
you should know is that Ar-
bitron updates the popula-
tion estimates for all
markets every fall. Then,
once every 10 years, the ac-
tual population figures from
the census are plugged into
the equation. “When Ar-
bitron introduces population
changes in the fall, there is

| ality. Then, for the next 10
years, until the next census
comes out, it’s back to pro-
| jections each year.

| According to Greenspan,
™| the estimates are usually cred-
" | ible. “Some population infor-
| mation is very reliable — like
the 12+ data,” he says. “But
when you start getting down
to the number of 18-24 black

a‘reset’ on all of the extrap- Marc Gmenspan men in the Dallas metro, the

olations,” Greenspan says. “But you
don’t know what the reset is until the
fall book is released.”

No More Guessing

And the resets can be dramatic.
There were some radical differences
between the population estimates used
in the summer 2001 survey (based on
the 1990 census) and the actual 2000
census figures used in the fall 2001
survey.

For instance, in Baltimore there
was a 15% change in the number of
teens from the summer to the fall Ar-
bitron, During that same time frame
in Dallas there was a 47.8% increase
in the Hispanic 12+ population.

“Arbitron certainly understands
that Dallas’ Hispanic population did
not increase 48% in one year,”
Greenspan says. “What happened
was, Arbitron’s population supplier
had been underestimating the growth
of Hispanics in the Dallas metro for
the past 10 years. When the census
comes out, that’s the reset. Basically,
you no longer have to guess.”

Every year the population reset is
a guess, except in the 10th year, when
the census is released and the previ-
ous estimates are adjusted to that re-

guesses could be further away from
reality than you’d like them to be.

“And that was the issue for Hispan-
ics in Dallas over the past 10 years.
Remember, too, that the adjustments
in the projections are never as dramat-
ic as the adjustments when Arbitron
resets from a new census.”

What The Changes Can Mean

The installation of the new popula-
tion estimates each fall can affect your
ratings and cloud your ability to ac-
curately see the reasons for the chang-
es. “Let me tell you what happens with
fall Arbitrends,” says Greenspan.
“When you get the summer book, it’s
data from July-August-September.

“Let’s say Arbitron puts the Hispan-
ic population in your market at
585,000. Based on that, they want to
get a certain number of Hispanic dia-
ries back, to be representative of the
Hispanic population. Let’s say that
number is 585 diaries.

“When they do a monthly break-
out for summer, they’re looking at
July-August-September based on
those numbers. Now October comes
around, the first phase of fall, and Ar-
bitron is using a new number for His-
panics in your city — let’s say

_

“Normally, the population changes are very

subtle — there’s just a

little bit of wackiness

that goes on every year in the fall book. But
because of the census-population resets that
took place this year, there were large swings in
October and November.”
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850,000. So, all of a sudden, they’re
doing a three-month average of Au-
gust-September-October.

“Well, August and September,
when they were part of summer, were
only weighted to be representative of
585,000 people. When they get used
as part of phase one of fall, August
and September get weighted way up
to compensate for the fact that now
Arbitron is trying to represent
850,000 people instead of 585,000.

“They have to go up because they
were so under-represented as part of
that larger population. It was fine as
part of the old population numbers,
but now everything has to be re-
weighted to match the new numbers.

“Normally, the population chang-
es are very subtle — there’s just a lit-
tle bit of wackiness that goes on every
year in the fall took. But because of
the census-population resets that took
place this year, there were large
swings in October and November.

“By the time you get around to
December, the Arbitrend issue kind of
goes away, beczuse now you’re us-
ing October-November-December
numbers that were all fit to that new
Hispanic popularion estimate. In oth-
er words, Arbitron already intention-
ally tried to get more diaries back from
Hispanics to represent the population
more proportionately.

“So, once we get to October-No-
vember-December, there’s none of
this craziness of having July-August-
September on a totally different scale.
Those months are out of the picture.
When you move to January, it’s nor-
mally not that big of an issue.”

Further Complications

Complicating things even further
this year is the fact that programmers
had to deal not only with a reset in
the fall, but also another reset this win-
ter. “For the first time ever, Arbitron
introduced a second set of population
resets, based on age and gender,”
Greenspan explains.

“Again, they usually just make that
adjustment once every 10 years, but
now they’ve done it twice in two books.
That occurred because of the way the
Census Bureau rejeased its figures.

“Ten years ago the population sta-
tistics were released in time for Ar-
bitron to incorporate them in the fall

00untry__ )
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_

Every year the population reset is a guess — except
for the 10th year, when the census is released and
the previous estimates are adjusted to that reality.
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of 1991. This time the Census Bureau
released the results in two separate
waves. They released the county and
ethnic information sooner and delayed
the age-cell information.

“That meant that, for fall 2001, Ar-
bitron was able to use ethnic informa-
tion from the 2000 census, but it had
to use projections from the 1990 cen-
sus for the demo-cell populations.”

The demographic-cell populations
from the 2000 census were included
in the winter 2001 ratings. Thus, those
numbers will roll through the Arbi-
trends until June, having the same ef-
fect as the ethnic statistics did in
Greenspan’s example above.

Using Maximizer To Find Reality

One of the keys to understanding
what is going on in these transitional
months is realizing that you can’t get
to the truth with extrapolations. You
must wait until the winter Maximizer
is available.

“It’s important that PDs understand
that when they’re using the fall Maxi-
mizer, the November monthly they’re
seeing is broken out using an o/d pop-
ulation number, while the January Ar-
bitrend incorporates the new numbers,”

says.

“Remember, Arbitron doesn’t give
you extrapolations — and this is one
of the reasons. Arbitron doesn’t want
to get into this, but PDs have to, in
order to know how they’re doing in
January.

“Here’s the problem: By the time
PDs get to January, they’re using a
November and December that they
think are appropriate, but, because of
the population changes, they aren’t.

“And because this information is
not released, they’ll never know their
real November number when it was
part of January, and they’ll never
know their real December number
when it was part of January. They can
only use what they have from the pri-
or book with Maximizer.

“In effect, they’re using numbers
for November and December that, in
our Dallas Hispanic example, are 48%
too low — because that’s what the old
Maximizer said they were.

“So now it’s algebra. You get your
number in January, subtract a too-low
number for November and a too-low
number for December, and you get a
too-high number for January. That
number is too high because the No-
vember number that was used was
higher because it was reformulated
when it was used as part of Novem-
ber-December-January.

“In fact, the November and Decem-
ber numbers are reformulated based on
the new population numbers put into
effect for January. Then, when Febru-
ary numbers come out, the December

www americanradiohistorv com

numbers are reweighted based on
what’s in January and February.

“Where I'm going with all this is
that, by the time the full book comes
out — using January-February-March
— all of this ‘too high, too low’ stuff
should go away.

“Remember, [at the time of this in-
terview] not many markets have the
winter Maximizer yet. So, people need
to wait until the Maximizer monthlies
come out and then look at what the real
January, February and March numbers
are, as opposed to an extrapolated Jan-
uary based on a wrong November and
an extrapolated February based on a
wrong December and January.

“And now you're going to do an
extrapolated March that is based on
three wrong numbers? Basically, pro-
grammers have no idea what the real
monthly numbers are until they get
Maximizer.”

Know The Population Changes

It’s important that a PD know how
the new population estimates that are put
into effect each fall will alter the make-
up of his or her potential audience. Of-
fering an example of how population
shifts could help a station, Greenspan
says, “Let’s say a station’s prime dem-
os are men and wormnen 35-44 and men
and women 45-49. 1f you looked at the
changes in the population from the fall
to the winter in thase demo cells and
they were up dramatically, it follows that
this station will benefit.

“Remember, 100,000 new potential
listeners haven’t just moved to the
market; they were always out there.
But they were being weighted below
what they should have been. Now
Arbitron is going to give them the
correct weight. Remember, we’re not
talking about an arbitrary increase in
value; we’re talking about that cell fi-
nally getting its fitl value.

“It must be said that this isn’t Ar-
bitron’s fault. 1t’s just the way the pop-
ulation-estimation company gives
Arbitron its estimates. Each year’s
estimates are made on top of the pre-
vious year’s estimates. So, if there’s
more or less of a change than is ex-
pected, you end up compounding the
eITor every year.

“Remember, too, that this is not a
zero-sum game. Just because the
younger celis went up doesn’t mean
the older cells went down. What hap-
pened is, the population changed.”

What PDs Need To Do

By now you may be wondering
why you need — or even want — to
know any of this. “Let’s say a station
benefits because the population went
up in its concentrated demo cell,”

Continued on Page 55
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The Music Expands

O This year’s Fan Fair will showcase country’s diversity

=7

Nashville

hile there’s no consensus about the genre’s future, anyone even remotely in touch with

reality would have to agree that country music now encompasses more sounds than ever.
——— And while the Country Music Association is often accused of being too conservative, the
organization is showcasing country’s diversity at this year’s Fan Fair.

After all, the CMA announced that
this year’s Fan Fair lineup will include
The Bastard Sons Of Johnny Cash. In
case you're unfamiliar with this San
Diego-based band, there’s no blood
relation whatsoever to the Man in
Black. However, the group’s Ultima-
tum Music CD, Walk Alone, includes
bonus tracks produced by John Cart-
er Cash, the Country Music Hall of
Fame member’s son.

But that’s just one example of
what’s happening at Fan Fair 2002, set
for June 13-16 in downtown Nash-
ville. The major labels will be present-
ing powerhouse concerts each
cvening at Adelphia Coliscum, but
many will also join independent labels
in presenting afternoon concerts at
nearby Riverfront Park.

The Bastard Sons Of Johnny Cash
will appear with other alt country acts,
including Jill Block, Rodney Crowell,
Jubal Foster and Walt Wilkins, at Billy
Block’s Western Beat Show, one of
three themed concerts taking place at
Riverfront Park. The stage near the
Cumberland River will also host a blue-
grass show featuring Doyle Lawson &
Quicksilver, The Lonesome River Band,
The Nashville Bluegrass Band and oth-
ers. Additionally, Sonny Burgess, Der-
yl Dodd, Radney Foster, Hal Ketchum,
Leslie Satcher and Dale Watson will
perform at a Best of Texas show.

Also at the Riverfront Park stage,
the RCA Label Group will showcase
Tracy Byrd, Kellie Coffey and Tom-
my Shane Steiner, and MCA/Nash-
ville will present Sons Of The Desert,

among other artists. Other labels will
be using the stage to present their acts,
including Mercury (Steve Azar, James
Otto and Anthony Smith), Dream-
Works (Eric Heatherly and Darryl
Worley) and Republic/Universal (The
Marie Sisters).

During the four days of Fan Fair the
Riverfront Park stage will also host
performances by Sherrié Austin, Dav-
id Ball, Eddie Bayers & The Players,
The Bellamy Brothers, Lane Brody,
Jeff Carson, Earl Thomas Conley, Len
Doolin, The Fox Brothers, J. Michael
Harter, Billy Hoffinan, Kacey Jones,
Joanie Keller, McBride & The Ride,
The Oak Ridge Boys, Eddy Raven,
Tim Rushlow, Dan Seals, Shenandoah,
Wayne Wamer and Gene Watson.

New Signings

Multi-Platinum artist Clay Walker
has signed with RCA/Nashville. No
word yet on when to expect an initial
single, but Walker’s first RCA album
will be released late this year or in ear-
ly 2003. Walker sold more than 8 mil-
lion albums during his tenure at Gi-
ant Records.

Deana Carter has signed a multial-
bum recording contract with Arista/
Nashville. Carter has begun recording
and co-producing a new album with
Dann Huff, known for his work with
Faith Hill, Lonestar, Jewel and others.
An initial single is set to be released
this summer, with an album arriving
by the end of the year.

During her tenure at Capitol/Nash-
ville Carter released her 1996 debut al-

bum, Did I Shave My Legs for This?
which has been certified quintuple-Plat-
inum by the RIAA. The album yielded
three hit singles, including the CMA
Single of the Year “Strawberry Wine.”

Another TV Tribute

Tracy Byrd, Andy Griggs, Brad
Paisley, Montgomery Gentry and Trace
Adkinsall headed to Nashville's Wild-
horse Saloon recently to tape perfor-
mances for a TNN special promoting
the just-released RCA compilation
Sharp Dressed Men: A Tribute to ZZ
Top. Set to air June 23, the special will
also feature performances from and
interviews with ZZ Top, Dwight
Yoakam, Brooks & Dunn, Kenny
Chesney and Phil Vassar.

The Nashville TV taping prevented
Tracy Byrd from attending the grand
opening of the Dixie Dance Hall, a
12,000-square-foot honky-tonk he co-
owns in his hometown of Beaumont,
TX. It’s the first of 10 venues to begin
operating in the Crockett Street Enter-
tainment District, a complex of five
historic buildings that are being reno-
vated in downtown Beaumont.

Bits ’N’ Pieces

< Alabama, Sara Evans and Hank
Williams Jr. have been added to the list
of performers at the 37th annual ACM
Awards show, which will be held May
22 at the Universal Amphitheatre in
Los Angeles. Alabama and Evans are
nominated for awards, and Williams
will be featured in a musical tribute to
the late Waylon Jennings. Also appear-
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*No. I: “Ain’t Nothing...” - Brooks & Dunn (second week)
*No. I: “Sad Lookin’ Moon” - Alabama

* No. I: “Some Girls Do” - Sawyer Brown

; No. I: “1 Will Be There” - Dan Seals

* No. I: “Always On My Mind” - Willie Nelson

* No. |: “Some Broken...” - Don Williams (second week)

ing asACM presenters are Clint Black,
Lisa Hartman Black, The Bellamy
Brothers, Ty Herndon, Montgomery
Gentry, Mark Wills and CMT hosts
Katie Cook and Gregg Martin.

« RCA/Nashville has slated a tribute
to the late Waylon Jennings for a Feb-
ruary 2003 release. The 16-song project
was authorized by Jennings’ wife, Jessi
Colter, and will include both country
acts and artists from other genres. Ha-
zel Smith, a veteran Nashville journal-
ist and one of Jennings’ longtime
friends, will serve as executive produc-
er for the CD.

» George Strait will perform the first
concert at the SBC Center, San Anto-
nio’s brand-new state-of-the art enter-
tainment and sports arena. The
18,500-seat arena will be home to the
city’s NBA team, the San Antonio
Spurs. Strait’s ranch is located in near-
by San Marcos, TX.

* The Dixie Chicks join Mary J.
Blige, Cher, Celine Dion and Shakira for
VHI’s Divas Las Vegas, the latest in the
network's series of Divas specials. The
concert, which airs live May 23 from the
MGM Grand Hotel, benefits the VHI
Save the Music Foundation.

» Vince Gill was one of this year’s
recipients of the Recording Academy’s
Heroes Awards during a recent ceremo-
ny in Washington, DC. The awards
honor outstanding individuals and in-

stitutions that have improved the envi-
ronment for the creative community.

« Willie Nelson and Sheryl Crow
will tape an episode of CMT Cross-
roads on May 21 in Los Angeles. The
show’s airdate will be determined soon.

« Trisha Yearwood was in Washing-
ton, DC to attend the Society for Wom-
en’s Health Gala on April 29. In addi-
tion to performing some of her music,
Yearwood addressed the group about
the importance of research and the med-
ical advances made in women’s health.

» Hank Williams Jr. will be the spe-
cial guest at Kid Rock’s sold-out show
at New York’s Madison Square Gar-
den on May 10. Kid Rock appears on
Williams’ latest single, “The ‘F’
Word,” from the Almeria Club Re-
cordings album.

* SHeDAISY is the only country
act selected for Coca-Cola’s Screen-
Play, which will feature the trio on
20,000 movie screens across Ameri-
ca. The ScreenPlay promotion will be
screened prior to every film that is
shown in participating theaters during
the months of July and August.

« Chely Wright is the only country
artist to be featured in People maga-
zine’s annual 50 Most Beautiful” is-
sue. Wright says, “This is so cool ...
although [ don’t anticipate any differ-
ent treatment from the 11 men | share
a tour bus with every day.”

The New Census And....
Continued from Page 54

Greenspan says. “PDs have to know
that so they know that what hap-
pened was not a fluke, but a new
reality. It's important to know, be-
cause those are the population num-
bers that are going to be used for the
next six months, until the new esti-
mates are put in.”

It’s also important to note that this
isn’t a once-a-year or once-a-census
exercise. “We do this for our clients
every book,” Greenspan says. “It
should be done every survey, be-
cause it’s one of the criteria you use
to find out how good a job Arbitron
is doing.

“You're not just looking at popula-
tion cells; you want to look at the dia-
ry return from those cells. If the pop-

ulation of a cell went up 15% from fall
to winter, you would hope the diary
return would go up 15% in that cell.
But | guarantee that is not going to
happen. It can’t happen.

“What was happening before is that
Arbitron was over-representing those
cells. Remember the way Arbitron
works: They’re just making phone
calls to phone numbers. It’snot a quo-
ta sample. They’re taking diaries and
sprinkling them out over the metro. If
they sprinkle enough diaries out there,
they should get a representative sam-
ple back.

“But Arbitron doesn’t want people
tracking this. They don’t want people
looking at how their sample is doing.
When we do a market analysis, the
first thing we look at is, all things be-
ing equal, how did Arbitron do their
job? Every PD should do that. It's not

R ¥ e

“Each year's estimates
are made on top of the
previous year's
estimates. So, if there's
more or less of a change
than is expected, you
end up compounding the
error every year,”
R e e

rocket science to calculate proportion-
ality. But Arbitron doesn’t make it
easy, and they don’t trend the infor-
mation, which is what PDs need to
do.”

Greenspan advises PDs who want
to track the changes to go to Arbi-
trends and run the sample report —
which lists all the demos — from fall
and also from winter. Or, go to the
printed book for the fall and winter
and get the demos from page four and
compare the two.

“Every fall, PDs should check to
see what the new population estimates
are,” says Greenspan. “And every
book they should be trending the dia-
ry returns by demo cells so they can
see which cells got more diaries back
this time vs. last time.

“That doesn’t tell you for sure
which station will go up or which will
go down, but if you see oddities in a
station dependent on a demo cell and
its diary count changed dramatically,
then you're less confident the change
is real.

www americanradiohistorv com

“In other words, if the diary return
is consistent, you can rule that out as
the cause of the change. If it’s incon-
sistent, you can’t rule it out. Diary-
return fluctuations will affect the rat-
ings. It doesn’t always mean that
when you get more diaries in your
cell, you go up, but it definitely affects
the ratings.”

Marc Greenspan can be reached at
410-974-8101 or 914 Bay Ridge Road,
Suite 215, Annapolis, MD 21403.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 615-244-8822 or
e-mail: /helton@rronline.com
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2 @  ALANJACKSON Drive (For Daddy Gene) (Arista) 17022 +479 5927 +256 16 15170 www.rradds.com
1 e TOBY KEITH My List (DreamWorks) 16853 +40 5921 +133 18 150/0 .
6 @ STEVEAZAR | Don't Have To Be (Til...) (Mercury) 15287 +1862 5449 4667 30  148/D | ARTISTIME LusELS 4005
3 @ TOMMY SHANE STEINER What If She's An Angel (RCA) 15183 4680 5485 +230 20 14900 ﬁ;:‘LNJACSHSiSHNEY The Gogslgt?;f ,(ft?/‘;/‘) gj
b L merican Child (Arista,
8 0 GEORGE STRAIT Living And Living Well (MCA) 14119  +846 4875 +363 13 151/0 MARTINA MCBRIDE Where Would You Be (RCA) 23
9 @ EMERSON DRIVE I Should Be Sleeping (DreamWorks) 12051 4460 4315 +231 24 1500 | 4O DEE MESSINA Dare To Dream (Curb) 92
5 7 PHIL VASSAR That's When | Love You (Arista) 11776 -1946 4113 -785 27 148/0 CHRIS CAGLE Country By The Grace 0Of Gad (Capito)) 16
7 8  RASCAL FLATTS I'm Movin’ On (Lyric Street) 11655 -1744 4085 -590 29  149/0 S‘EEFBFE:EC;\SLTYENE’:E"SW"GU Fg‘g'vg %A) ’ :g
E ) e's Good To Go (Monumen
10 9 TRAVIS TRITT M,odern Day B.onnle Anq C!y?e (quumb/a) 11263 179 4198 46 18 1510 CLARK FAMILY EXPERIENCE Going Away (Curb) 13
11 @ BRAD PAISLEY 'm Gonna Miss Her (Fishin’) (Arista) 11021 +963 3877 4387 11 150/2 | MARCEL Gountry Rock Star (Mercury) 13
12 Q CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista) 9085 +407 3409 4148 20 1450 MARK CHESNUTT She Was (Columbia) 10
13 LONESTAR Not A Day Goes By (BNA) 8636  +79 3237 +68 16  146/2 | DIAMOND RIO Beautiful Mess (Arista) 10
18 @ GARY ALLAN The One (MCA) 8433 +1300 2040 +368 17 143 | - MICHAELHARTER Hard CallToMake (Broken ow) 10
14 @  KELLIE COFFEY When You Lie Next To Me (BNA) 8056 +581 2048 +223 19 1420 Most Increased
16 @ TAMMY COCHRAN | Cry (Epic) 7637 +343 2045 4123 23 136 Points
15 16 KEVIN DENNEY That's Just Jessie (Lyric Street) 7342 117 2759 42 2 144/0 ——
17 @ TRICK PONY Just What | Do (H2E/WB) 7298 457 2822 +14 17 1450 ARTIST TITLE LABEL(S) INCREASE
19 @  W. NELSON/LEE ANN WOMACK Mendocino... (Lost Highway/Mercury) 6875  +189 2519 +92 18  140/2 | BROOKS & DUNN My Heart Is Lost To You (Arista) ~ +725
22 @ BROOKS & DUNN My Heart Is Lost To You (Arista) 6800 +1999 2319 +725 6 137117 STEVE AZAR | Don't Have TO.BG (Till..) (Mﬂfﬂl/f}") +667
21 @ DARRYLWORLEY | Miss My Friend (DreamWorks) 6397 4592 2258 +242 9 138/ 2223 :‘L"&L&'e’"oﬁm;c'ﬁ)'ss Her (Fishin') (Arista) *gg;
. +
23 @ TRACE ADKINS Help Me Understand (Capitol) 5253 +700 2000 +261 12 133/4 | TRACY BYRD Ten Rounds With Jose Cuervo (RCA)  +348
24 @ SHEDAISY Get Over Yourself (Lyric Street) 4594 +101 1736 455 11 119/0 | JO DEE MESSINA Dare To Dream (Curb) +271
- KENNY CHESNEY The Good Stuff (BNA) +213
;Z g z::s Ev‘ll::: hll ';e?p L?O; Ing (RCA) £ 4293 4567 1691 4233 0 12677 | o ce sons Help Me Understand (Capitol) +261
L ) 5796 4267 1497 482 14 23T | pipy UACKSON Drive (For Daddy Gene) (Arsta)  +256
Breaker @  TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 3516 +941 1226 +348 6 978
27 €D SHANNON LAWSON Goodbye On A Bad Day (MCA) 3310 460 1306 +40 14 1177 Most Increased
28 @ MARK CHESNUTT She Was (Columbia) 3153 +346 1121 +114 15 104710 Plays
Breaker @ BLAKE SHELTON OF Red (Warner Bros.) 2889 +269 1082 488 7 90/8 p—
Breaker €)  JOE NICHOLS The Impossible (Universal South) 2783 4310 1051 +104 8 o7 | o N
34 @ DIAMOND RIO Beautiful Mess (Arista) 2375 +490 820 +162 4 79110 .
- . BROOKS & DUNN My Heart Is Lost To You (Arista) ~ +1999
Breaker @)  BRETT JAMES Chasin' Amy (Aristz) 2129 4241 877 4110 7 902 | ypye 2aR | Don't Have To Be (TIL) (Meruy) 1862
37 €  PINMONKEY Barbed Wire And Roses (BNA) 2076 +429 669 +146 6  77/8 GARY ALLAN The One (MCA) +1309
Breaker @ LITTLE BIG TOWN Don't Waste My Time (Monument) 1930 +229 759 472 10 923 BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista) ~ +963
39 € CYNDITHOMSON I'm Gone (Capitol) 1725 +354 691 +134 4  86/9 EFE“S%Egg;ﬁ"ffﬁggfn‘g’mlf“és‘i/gﬁe(ff;%ﬁ/‘) +g:;
+
45 €  KENNY CHESNEY The Good Stuff (BNA4) 1671 4734 578 4273 3 853 | ypyuy CHESNEY The Good Suff (BVA) o
38 €) HOMETOWN NEWS Minivan (VFR) 1546 +128 617 +44 9 583 TRACE ADKINS Help Me Understand (Capitol) +700
41 @ MARTINA MCBRIDE Where Would You Be (RCA) 1431 4265 574 +143 2 76/23 TOMMY SHANE STEINER What If She's An Angel (RCA) +680
36 39  JAMIE O'NEAL Frantic (Mercury) 1425 -245 555 -115 10 70/0 | JODEE MESSINA Dare To Dream (Curb) +654
40 @ ANTHONY SMITH if That Ain't Country (Mercury) 1394 +160 608 +85 4 5779 B, :
reakers
42 @ PHILVASSAR American Child (Arista) 1393 +313 429 107 3 6224 yret
46 @ SIXWIRE Look At Me Now (Warner Bros.) 1152 +244 418 +88 3 5568 TRACY BYRD
a4 @O KENNY ROGERS Harder Cards (Dreamcatcher) 1135 +137 382 428 6 3873 O s s 2 vl
49 @ MARIE SISTERS Real Bad Mood (Republic) 972 +172 347 457 3 42/4 BLAKE SHELTON
43 45  JEFF CARSON Until We Fall Back In Love... (Curb) 954 -80 393 43 7 55/0 OF" Red (Warner Bros.)
@ JO OEE MESSINA Dare To Dream (Curb) 911 +654 380 +277 1 51722 8 Adds * Moves 29-23
50 €D CLARKFAMILY EXPERIENCE Going Away (Curb) 779 +135 319 458 2 5713 JOE NICHOLS
47 48 CHRIS GAGLE Country By The Grace Of God (Capitol) T3 138 20 -3 2 36M6 P
@ MARCEL Country Rock Star (Mercury) 737 +412 211 4128 1 21H3 BRETT JAMES
48 50  GABBIE NOLEN Almost There (Republic) 662 -198 251 73 6 50/0 Chasin’ Amy (Arista)
152 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay At e 33'3_2
week of 4/28,02-5/4/02. Bullets appear on songs gaining In points or remalning flat from previous week. If two songs are tied in total points, the song with the larger LITTLE BIG TOWN
increase in points is placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new Don’t Waste My Time (Munument)
adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most increased Points y
lists the songs with the greatest week-to-week increases in total points. Breaker status is awarded to songs reported by 60% of the panei for the first time. Station 3 Adds © Moves 35-34
Weight = AQH Persons + (Market'ranlf X 10) divided by 4180. Gross Impressions equals Average Quarter Hour Parsons times number of plays (times 10C). Average — Songs ranked by total play_s S—
Quarter Hour Persons used herein with permission from the Arbitron Company {copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc. 9 y
66 2 -
Real Bad Mood |
—— New Airplay This Week: —— &=
KPLX KIIM KBUL KXKS
. ————— Already On: ———
Z S t 6 Z’ S ——  KZLA KSCS KPLX KIKK  wQyK wYUU
KBEQ  KFKF KSOP KUBL WSM WIRK &
WGKX KIIM WBCT WCTO WIVK  KRST
R&R @- @ ...and many more! o>
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NAT/ONAL AIRPLAY

LAST
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ARTIST TITLE LABELS)

ALAN JACKSON Drive (For Daddy Gene) (Arista)

TOMMY SHANE STEINER What If She’s An Angel (RCA)
GEORGE STRAIT Living And Living Well (MCA)

STEVE AZAR | Don't Have To Be (Till...) (Mercury)

TOBY KEITH My List (DreamWorks)

EMERSON DRIVE | Should Be Sleeping (DreamWorks)
TRAVIS TRITT Modern Day Bonnie And Clyde (Columbia)
BRAD PAISLEY I'm Gonna Miss Her (Fishin') (Arista)
LONESTAR Not A Day Goes By (BNVA)

CAROLYN DAWN JOHNSON | Don't Want You To Go (Arista)
TRICK PONY Just What | Do (H2E/WB)

PHIL VASSAR That's When | Love You (Arista)

GARY ALLAN The One (MCA)

TAMMY COCHRAN | Cry (Epic)

DARRYL WORLEY | Miss My Friend (DreamWorks)
KEVIN DENNEY That's Just Jessie (Lyric Street)

BROOKS & DUNN My Heart Is Lost To You (Arista)
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA)
KELLIE COFFEY When You Lie Next To Me (BNA)

W. NELSON/LEE ANN WOMACK Mendocino... (Lost Highway/Mercury)

TRACE ADKINS Help Me Understand (Capitol)

SARA EVANS | Keep Looking (RCA)

SHANNON LAWSON Goodbye On A Bad Day (MCA)
TRACY BYRD Ten Rounds With Jose Cuervo (RCA)
SHEDAISY Get Over Yourself (Lyric Street)

JOE NICHOLS The Impossible (Universal South)
BLAKE SHELTON OF Red (Warner Bros.)

BRAD MARTIN Before | Knew Better (Epic)
DIAMOND RIO Beautiful Mess (Arista)

MARK CHESNUTT She Was (Columbia)

CYNDI THOMSON I'm Gone (Capitol)

MARTINA MCBRIDE Where Would You Be (RCA)
AARON TIPPIN I'll Take Love Over Money (Lyric Street)
KENNY CHESNEY The Good Stuff (BNA)

JAMIE O’'NEAL Frantic (Mercury)

ANTHONY SMITH If That Ain't Country (Mercury)
BRETT JAMES Chasin' Amy (Arista)

LITTLE BIG TOWN Don't Waste My Time (Monument)
PINMONKEY Barbed Wire And Roses (BNA)
HOMETOWN NEWS Minivan (VFR)

JO DEE MESSINA Dare To Dream (Curb)

CHRIS CAGLE Country By The Grace Of God (Capitol)
PHIL VASSAR American Child (Arista)

JEFF CARSON Until We Fall Back In Love... (Curb)
REBECCA LYNN HOWARD Forgive (VCA)

MARIE SISTERS Real Bad Mood (Republic)

SIXWIRE Look At Me Now (Warner Bros.)

EARL THOMAS CONLEY Love's The Only Voice (I'm...) (Sunbird)

GABBIE NOLEN Almost There (Republic)
KENNY ROGERS Harder Cards (Dreamcatcher)
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74 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 4/28-Saturday 5/4.

Most Added-
ARTIST TITLE LABEL(S) ADDS
KENNY CHESNEY The Good Stuff (BNA) 24
PHIL VASSAR American Child (Arista) 17
CHRIS CAGLE Country By The Grace Of God (Capitol) 16
MARTINA MCBRIDE Where Would You Be (RCA) 13
JO DEE MESSINA Dare To Dream (Curb) 10
MICHAEL J. HARTER Hard Call To Make (Broken Bow) 10
BLAKE SHELTON OI' Red (Warner Bros.) 8
REBECCA LYNN HOWARD Forgive (AMCA) 8
MARK CHESNUTT She Was (Columbia) 7
CYNDI THOMSON I'm Gone (Capitol) 6
PINMONKEY Barbed Wire And Roses (BNA) 5
ANTHONY SMITH If That Ain't Country (Mercury) 5
MARCEL Country Rock Star (Mercury) 5
SHEDAISY Mine All Mine (Lyric Street) 5
BRAD MARTIN Before | Knew Better (Epic) 4
BRETT JAMES Chasin’ Amy (Arista) 4
Most Increased
Points

POINT
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY The Good Stuff (BNA) +386
MARTINA MCBRIDE Where Would You Be (RCA) +333
BRODKS & DUNN My Heart Is Lost To You (Arista)  +279
GEORGE STRAIT Living And Living Well (MCA) +257
PHIL VASSAR American Child (Arista) +240
JO DEE MESSINA Dare To Dream (Curb) +234
LONESTAR Not A Day Goes By (BNA) +212
DARRYL WORLEY | Miss My Friend (DreamWorks)  +208
BRAD PAISLEY I'm Gonna Miss Her (Fishin’) (Arista} +206
BLAKE SHELTON O" Red (Warner Bros.} +205

Most Increased
Plays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
KENNY CHESNEY The Good Stuff (BNVA) +334
MARTINA MCBRIDE Where Would You Be (RCA) 4255
BROOKS & DUNN My Heart Is Lost To You (Arista) ~ +228
PHIL VASSAR American Child (Arista) +204
JO DEE MESSINA Dare To Oream (Curb} +184
GEORGE STRAIT Living And Living Well (MCA) +183
LONESTAR Not A Day Goes By (BNVA) +170
BLAKE SHELTON QI Red (Warner Bros.) +166
BRAO PAISLEY I'm Gonna Miss Her (Fishin') (Arista) +165
CHRIS CAGLE Country By The Grace Of God (Capitol) +155
DARRYL WORLEY | Miss My Friend (DreamWorks)  +151
STEVE AZAR | Don't Have To Be (Till...) (Mercury) +137
KELLIE COFFEY When You Lie Next To Me (BNA) +137
BRAD MARTIN Before | Knew Better (Epic) +136
REBECCA LYNN HOWARD Forgive (MCA) +131
DIAMOND RI0 Beautiful Mess (Arista) +127
ANDY GRIGGS Tonight | Wanna Be Your Man (RCA)  +118
CYNDI THOMSON 'm Gone (Capitol) 117

EMERSON DRIVE | Should Be Sleeping (DreamWorks) +107

EXECUTIVE DIRECTOR
RADIO BROADCASTING INDUSTRY

If so you may be one step away from an outstanding career opportunity. Country Radio Broadcasters is looking for a talented

Executive Director. This position has the responsibility for all activities of this national non-profit service organization. The

Do these questions describe you?

« Can you stimulate a group to action?

« Do vou build close, supportive empioyee relationships?

« Are you an activator? Do you make things happen?

» Do you have the natural ability to get others to like and trust you?
« Are you highly disciptined in your work style?

» Do you have excellent written and verbal communication skills?

We offer:

* The chance to join an organization with a strong sense of customer mission.
* The opportunity to display your sense of creativity.
 Excellent salary and benefits.

Company information is available at www.crb.org. EOE. Resume and cover letter must be
received at the address below by 5 p.m., May 16, 2002. No email, please.

responsibilities include administration of policy, planning, budgeting, marketing, convention planning/management, and the
1t of a full time staff, volunteers, and facilities. This position reports directly to the President of the Board of Directors.
Country radio management experience is preferred, however the talent to be successfull in this position is the only prerequisite.

Bill Mayne,

Chairman of Search Committee
c/o Country Radio Broadcasters,
819 18th Ave S 4
Nashville, TN 37203

!1
Fax: 615-329-4492\
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Bullse ye COuntry Callout

EXCLUSIVE NA TIONAL MuUSIC RESEARCH ESTIMA TEs May 10, 2002
BuLLsevee song selection is based on the top 35 t'tles from the R&R Country chart for the airplay week of Apr|I>7 -14.

TOTAL

ARTI_ST Title (Label) LIKE A LOT PQSI%VE NEUTRAL FAMILIARITY D_ISLIKE BURN u I Is

TOBY KEITH My List (DreamWorks) 345% 73.3%  190.0% 97.3%  35% 1.5% ALLOUT

ALAN JACKSON Drive (For Daddy Gene)(Arista) 35.0% 70.8% 19.0% 96.3% 3.8% 2.8%

STEVE AZAR | Don't Have To Be Me... (Mercury) 27.0% 705%  21.8%  97.5% 35% 1.8% assword of tie Week: Rush

TOMMY SHANE STEINER What If She’s An Angel (RCA) 29.8% 68.0% 24.3% 97.0%  3.0% 1.8% Qhesiias, oF e Weas Jik

PHIL VASSAR That's When | Love You (Arist 0.8% 67.8%  25.3%  90.5%  33%  3.3% | o locuses onntemet radio liser

ve You (Arista) 30.8% -0 ~wyo Pl 28910 Lol ing and listener web site visits. We

TRAYIS TRITT Modern Day Bonnie And Clyde (Columbia) 30.8% 67.5% 20.5% 99.3% 6.8% 4.5% asked respondents three main questions:

RASCAL FLATTS I'm Movin' On (Lyric Street) 31.3% 67.0% 205% 97.0%  8.0% 1.5% - 1',",“3. Y°;lff"ef 'iile';eld i)

BRAD PAISLEY I'm Gonna Miss Her (Arista) 205% 665%  245%  96.8%  45%  13% | 5 faeroien Vi vou b

KENNY CHESNEY Young (BNA) 315% 653% 21.8%  96.5% 55%  4.8% | vorite country singerartist’s website?

EMERSON DRIVE | Shouid Be Sleeping (DreamWorks) 28.8% 65.3%  225% 97.8%  4.0% 6.0% | 3‘-1,Ha,ve = evzf called a;adio -

GEORGE STRAIT Living And Living Well (MCA) 208%  65.0%  223% 93.0%  23%  35% |qoy o esedasong

SOGGY BOTTOM BOYS | Am A Man... (Lost Highway/Mercury) 35.5%  63.3% 16.5% 95.0% 10.8%  4.5% 1: 36%

LOKESTAR Not A Day Goes By (BNA) 298% 62.8%  225%  94.5% 73% 2.0% |% 32/

KELLIE COFFEY When You Lie Next To Me (BNA) 255% 620% 253% 91.8%  35% 10% |p "

CARDLYN DAWN JOHNSON | Don't Want You To Go (Arista) 258% 61.0% 258%  96.8% 75% 25% | 1:38%

TAMMY COCHRAN | Cry (Epic) 205%  60.8% 29.8%  95.5% 35% 1.5% 2 3024

MARK CHESNUTT She Was (Columbia) 5% 60.0%  255% 89.8%  28% 1.5% | o0

TRACE ADKINS Help Me Understand (Capitol) 20.8% 59.8% 26.3% 92.0% 5.8% 0.3% 1:30%

DARRYL WORLEY | Miss My Friend (DreamWorks) 22.0% 59.0%  21.5% 87.3% 4.3% 2.5% 2:30%

- 0,

KEVIN DENNEY That's Just Jessie (Lyric Street) 23.5% 58.8% 26.0% 92.3% 4.8% 2.8% IJ\.IZEA

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 21.3%  58.3% 19.8%  86.8% 1.3% 15% | 1:34%

GARY ALLAN The One (MCA) 20.8% 58.3% 30.5% 94.0% 4.0% 1.3% D '-ZB%

ANDY GRIGGS Tonight | Wanna Be Your Man (RCA) 21.0% 56.3%  245% 89.3%  65% 2.0% i_e;sd/le

W. NELSON/LEE ANN WOMACK Mendocino... (Lost Highway/Mercury) 22.3%  56.0% 29.3%  96.5% 93%  2.0% | 1.38%

SHANNON LAWSON Goodbye On A Bad Day (MCA) “6.3% 55.5%  27.0% 915%  7.3%  1.8% | 2:32%

LITTLE BIG TOWN Don't Waste My Time (Monument) 18.8% 545%  25.5% 90.0%  7.8% 2.3% §553’4/°

JOE NICHOLS The Impossible (Universal South) 165% 54.3%  23.5% 845%  6.0% 0.8% | .50

BLAKE SHELTON OF Red (Warner Bros.) 17.8% 53.8% 22.5% 84.8% 7.8% 0.8% 2:29%

TRICK PONY Just What | Do (Warner Bros.) 18.5%  52.5%  2%5% 89%8%  8.0% 1.8% ;155454%

BROOKS & DUNN My Heart Is Lost To You (Arista) 17.5% 50.3% 25.0% 80.3% 4.3% 0.8% 1:31%

SARA EVANS | Keep Looking (RCA) ; 17.5% _ 50.0%  20.3%  89.8%  9.0% 15% | 2:32%

BRAD MARTIN Before | Knew Better (Epic) 17.0% 49.3% 35.3% 90.3% 5.5% 0.3% i;ssj’:/"

SHEDAISY Get Over Yourself (Lyric Street) 13.8% 41.0%  208% 80.8% 17.5% 1.5% || 50,

DIAMOND R10 Beautiful Mess (Arista) 11.5% 39.5% 29.5% 80.5% 8.5% 3.0% 2:28%

BRETT JAMES Chasin’ Amy (Arista) 11.0% 378% 290% T48%  58% 23% | 357%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring Is done each week using live interviewers conducting the irterview with 2ach respondent. Scores are. a) / Like It ALot, In Fact It's One Of My Favorites b) I Like
it c) it's Okay.Just So-So d) ! Don't Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It. To be included in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is composed
of 400 25-54 y2ar-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% mate/female ... 1/3" each in the 25-34, 35-44, and 45-54 demos. The sample
is baianced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is de:ermined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY.,
Springfield, MA., Hartford, Portland, ME., Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL., Charleston, SC., Jackson, MS., MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas Gity, Lansing,
MI., Ft Wayne, IN., Rockford, IL., Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucsen, Albuquerque, Jklahoma City, Houston-Galveston, Phoenix, Lafayetee LA., San Antonio. WEST: Portland, OR., Salt Lake City, Fresno, Bakersfield, Spokane,
WA, Riverside-3an Bernardino, Boise, Denver, Monterey-Sailnas. © 2002 R&R Inc. © 2002 Bullseye Marketing Research Inc.
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SR SR R Zor the Power of Myt

1f you're a pregrammer, the Rad:o Advetpsng Bureau nownffers you | m ity Rosincrease your knowl2dge of the business and wour value
o your station. With your Cartified Radib Marketing Consudtant Progfamine| editation (CRMG-PA), youll combine your expertise in
Programming with the vial, ezr=er-buikd ng knowledge of Sales. ! E

To get a free copy of the CREIGPA on €D-ROM, watch for & arriving an yaur «%,sbm call the Radio Advertising Bureau
at 1-800-232-3131 or 103 on athttp:/fweawrab.com.

- Il RADIO ADVERTISING BUREAU
Get the credit you deserve. Get certified! R dl
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The New Album Gallery -

Mark Chesnutt
Mark Chesnutt (Columbia)

Twelve years into his carcer. Mark Chesnutt’s first album for Co-
lumbia arrives in stores May 21. Afier scoring an impressive string
of hits at MCA, Chesnutt continues his chart success with “She
Was,” the debut single from his new, self-titled album. Produced

by Billy Joe Walker, the album covers a wide range of emo-

tions, including the honky-tonk humor of “In My Dreams.”

Chesnutt says, “! don’treally think | could single out any one

song that | like better than the others. | listened to more songs in making this album than |
ever have. Every one is very personal to me, and, for the first time, 1 love every song on the
album.” Chesnutt is promoting the new album with the upcoming Rockin’ Roadhouse Tour
with Joe Ditlic and Tracy Lawrence.

Emerson Drive
Emerson Drive (DreamWorks)

Emerson Drive have already scored a major hit with “I Should
13e Sleeping,” which jumps to No. 6 on this week’s R&R Coun-
try top 50. Julian King and DreamWorks/Nashville chief James
Stroud produced most of the songs on the self-titled debut by
this six-man band, who toured for six years in their native Canada
belore ever seeking a deal with a Nashville label. DreamWorks
promotion exec Scott Borchetta served as executive producer
on other tracks produced by Richard Marx. Along with the current single, the album’s high-
lights include “Only God (Could Stop Me Loving You),” written by R.J. “Mutt” Lange. Emerson
Drive hits retail May 21.

Various Artists
Cow Hear This! (Cowpendia/Compendia)

Cow Hear This! leatures 13 songs that have found favor in the
Lone Star State, and the compilation gains additional points lor
its essay by Joe Bob Briggs. America’s top drive-in-movie critic.
As Briggs notes in the very first sentence. "Texas is the last
place where the honky-tonk, the dance hall, the down-and-dirty
biker-infested beer-on-your-shoes by-God roadhouse still lives
and thrives.” The collection features well-known names, in-
cluding Rodney Crowell, Asleep At The Wheel, Bruce Robison and Pat Green, but it pro-
vides an introduction to others, including Cooder Graw, Roger Creager and Reckless Kelly.
As Briggs says about the Jack Ingram track, “Somebody will probably call it quirky, but
Texas don’{ give a damn.”

Rarely does a song come along that
blows the top of my head off like “For-
give” by Rebecca Lynn Howard. The
. first time she hits and holds the word
“forgive,” you just know that this is one
special song and performance. And
the fact that she wrote the song just
makes it that much more impressive.
Everyone — and | mean every single
person I've had listen to this — at some point
in the song has just stared, drop-jawed in awe.
Did | mention | think it’s got potential?
Rebecca Lynn Howard’s “Forgive” is, quite simply, fantastic!

Tom Goodwin
PD, KXKT/Omaha

“RateineNusic.com
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